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NARTB Meet
To Keep Sights
On AM Power

Yideo to Enjoy Its
First Big Huddle
Since Freeze Lift

WASHINGTON, April 18.—The
spotlight will be on television ang

TV film more prominently than
ever belfore at the 31st annual
convention of the National Asso-
ctation of Radio and Televizion
Broadcasters in Loz Angeles April
28-May 1, which is lkely to be
the largest conclave in the asso-
ciation’s history. With a record
number of TV [film exhibitors
scheduled for the convention in
the heart of the movie Industry
and with over two-score more TV
statlons on the alr than when the
NARTB held its last convention.
Industry interest iz at an wun-
paralleled peak. Pre-registration
iz at an all-time high for the con-
clave, the assoclation’s first con-
vention since the TV freeze was
ifted by the Federal Communi-

cations Commission April 14
1052,
While the emphasizs will turn

neavily to TV and TV film, radio
will continue to share the spot-
{tght, Amidst TV's phenomenal
expiansion, industry leaders are
keeping sight of rodie's continued
patency and the ever-growing
public for hoth of the medla. Sig-
nificantly, this week NARTB Vice-
President Frank Daherty pre-
dicted that the combined incomes
of TV and radio “within a few
vears” would reach $1,700,000,000
annually, 25 per cent of the na-

tion's total adveriising budgel
(see separate story). Recognition
of the wvast expansion of both

media _will be acknowledged by
Brig. Gen. David Sarnoff, chair-
mun of the board of the Radio

(Continued on page J)

IKE GLOBALLY
VIA TV FILM

WASHINGTON, April 18—
The While House has enlisted
TV film to spread President
Dwight D. Eisenhower's peace
offensive speech around the
globe. Copies of TV film takes
of the President's talk this
week Dbefore the American
Soclety of Newspaper Editors
were rushed abroad to be made
avallable to TV stations where-
ever possible.

Beginning

PAGE 33

A SPECIAL RADIO-TV-TV FILM
SECTION THAT PUTS THE

ASCAP CLASSICAL

TV Film Comes to Fore In
Biggest Conclave in History

BATTLE

Guarantees Would
Halt BMI Snitches

Bx IS HOROWITZ

NEW YORK,  April 18.—Pub-
usher members of the American
Society of Composers, Authors
and Publishers,. who have
watched with increasing ire the
inroads made by Broadeast Mu-
sic, Inc., in the field of serious
music, are seeking by positive ac-
tion Lo hold in its ranks compos-
ers who have been tempted by
BMI gold. The tussle between
the two organizations has impli-
cations far bevond the perform-
ance monzy that mipht accrue
firom contemporary longhair
works, Of paramount importance
is the matter of prestige, both
here and abroad, that is vested in
an imposing roster of respected
COMPOSErs.

It became known this week
that two top ASCAP firms have
recently shelled out guarantee
deals to composers whose switch-
over from the society to BMI was
a matter of nenr imminence. The
Mugic Publishers Holding Corpo-
ration haz pacted David Diamond
to an exclusive contract and

Chappell has inked a similar deal
with composer Gail Kubik. In
both cases the financial guaran-
lees were in excess of what rea-
sonable optimism would indicate

the publishers in music
rentals and performances. Also,
in: both cases, the writers were
known to be mulling acceptance
of lucrative BMI1 affers.

Diamond, who joined ASCAP
i 188, has won numerous
awards here and abroad for his
compositions, has written several
film scores, and is known in
American concert halls for his
“Tempest” overture and other
works. His “Romeo and Juliet”
opus has been recorded by Co-
lumbia, Kubik, who also holds a
number of important awards {or
composing, has been an active
| educator and writer of radio
scores, He won special attention
with his score for the film car-
loon, “Gerald McBoing Boing."”

Most important recent defec-
tion from ASCAP serious

(Continued on page 45)

the composers could earn back t‘urI
sales, |

MUEIC |

PUSH INCREASES
FOR ADAMS AS
|ASCAP'S PREXY

NEW YORK. April 18 —At
aress Lme this week the
name of Stanley Adams con-
tinued to be even more
prominently mentioned as
the likeliest candidate for the
presidency of the American
society of Composers, Au-
thors and Publishers. Some
caucusing occurred during
the week, and it "was ascer-
| talned that in addition to
writer backing, Adams con-
tinued to gain Ssupporters
among the publisher mem-
bers of the Society's board of
directors. Adams s the
voungest member of the
board—45 wvears of age. De-
spite his vouth, he has been a
member of the board for 10

vears and a member of the
society for 20 years
Traditionally, the board

meets on the last Thursday of
April to elect the president
and other officers of the So-
ciety. As of this week, that
was still the plan, altho there
was some conjecture that the
board might be colled into
| session prior to 1 he last
Thursday in April.

Congressmen Back Filmers
In Drive for Slashing of Tax

WASHINGTON, April
powerful array of more than 30
congressmen will join movie in-
diustry witnesses Monday (20)

Agency Signs
Indust’l Shows

NEW YORK, April 18. — The
William Morris office is now go-
ing into the industrial show busi-

ness with both feet. It concluded
a deal with Cappel, MacDonald
& Company, merchandising and
sales experts of Dayton O.. and is
now in a position to have the edge
on the big industrial shows put
onn for such major outfits like
General Motors, Westinghouse,
ete,

Heretofore, the Morris office

i |

18.—A | urging the House Ways and Means_ Col

Commitiee to recommend exemp-
| tion of movie theaters from the
federal 20 per cent admissions tax.
The committee’s quickie hearing
on legislation to grant this relief
is regarded as certain to result in
an early committee go-ahead on
Rep, Noah Mason's (R, IIL) bill
for the tax exemption., Some
members of the committee are
predicting that its report will be
made quickly enough so that
House [loor action will be reached
E"rlthin a month on the Mason
il

Tho |
| dry conclusion,

headed for thiz cut-and-
Monday's (20)

land colorful one, launched by
sereening of a 22-minute Metro-
Goldwyn-Mayer film, which will
be entered as Exhibit A, graphle-
ally purtra}'inig arguments for the
movie ease, Four witnesses are

scheduled to speak for the Council

acled as a club date agent on a
{Continued on page 42)

of Motion Picture Organizations.
COMPO witnesses will include

hearing will be a highly wocal|

H. A. Cole, of Dallas, and
| Robert W. Coyne. New York, both
| registered on the Hill under the
Federal Lobbying Act. Other
COMPO witnesses scheduled are
Pat McGee, of Denver, and Al-
(Contomucd on page 77

Ritz Bros. to
Debut at Copa

NEW YORK, April 1B. — The
Ritz Brothers will play the Copa-
cabana May 14, in their first date
'in that spot since it's been in
business.

The three brothers, Harry, Al
and Jimmy, booked thru Lou Ir-
win, will come in for four weeks
at 510.000. Their previous cafe
date in the New York area was at
Bill Miller's Riviera.

Vidfilm Firms
Rush Exhibits
To Convention

Seize Major Role
As Opportunity to
Sell Their Story

HOLLYWOOD, April 18. — TV
flm, for the first time, will play a
major role in a convention of the

National Association of Radio and
Television Broadcasters. TV film
outfits are flocking to this vear's
condlave, beginning here Tues-
day (28), as never before, and the
subject of film programing will
| Teceive more attention than in
Lany previous NARTB convention.

The convention is being seized
upon by vidfilmers as a great op-

| portunity to tell the TV film story

and spread the philosophy of the
use of 1ilm, and also to make or
solidify contacts with the hun-
dreds of station executives who
will attend. The entire period of
|the convention will be used by
|the film fraternity as an arena
| for a gigantic sales pitch for theip
product.

Exhibits
More than a dozen TV film out-
fits will =et up exhibits at the
convention and others will be
represented by  observers. The
[ilmeries will showease their

newest product, as well as warm
up their station relationships gen-
erally. Some of them plan to
hold their own special zales meet-
ings simultaneously with the con-
vention

Consolidated Television Sales
{will bring in its entire nation-
| wide sales staff to the conven-
tion. United Television Programs
will also bring in its zales force.

Motion Pictures for Television

(Continued on page 7)
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~ Billboard Backstage Hiahliaht Review:
By BOB FRANCIS = A = g g
For 10 vears now at about this|and there even used to be a|theatrical achievement given by

season, this reporter's fancy turns
io thoupghts of the Donaldson
Awards., And it doesp't turn
lightly, either. In faet;, 1 am eer-
tain that I have made something
of a spectacle of mysell from
time to time over the last decade
in my enthusiasm for their pro-
motion. This must be true, beé-
cause | am still smarting from
the scars of an hilariously Ecur-
rilous harpooning by the mysteri-
ous George Nivleps in Theater
Arts magazine a couple of months
back.

Touching briefly but pithily on
the Donald=on Awards, the Niv-
leps essay stated without equive-
¢ tion that Francis “rushes up
and down Broadway in an annual
fever under the conviction that
nobody will vote for them and
that the UU. 5. mails will likely
suspend . just as the ballots are
filed in the post boxes,” The]|
charge 1s readily admitted. The
fever starts along about the mid-
dle of April and reaches a boiling
point a month later when the bal- |
lots are finally distributed. But|
to aver that Francis stulfs ballots |
into the pockets of sundry local|
bartenders, cab drivers, etc., In
order o swell the votle is a rank |
and foul canard, completely mer- |
itless of the dignity of a denial.
Anyway, there are a lot of tipple-
mixers and taxi-jockevs in the
Broadway neighborhood who are
profound students of the theater, |

waiter in an all-night ham-and-
egp joint on Seventh Avenue who
could have piven Jed Harrms a|
hell of a run for his money in a
dramaturgy argument, If this
Nivleps really got around, he'd |
know that.

But dismiszsing Mr. Nivlep's
seurvy wit, the Donaldson
Awards are serious business for
evervbody concerned with them
from launching to wind-up. It
looks like a simple business. But
when vou consider the amount of
work that goes into the annual
operation from compiling the sea-
son’'s record of eligibility credits,
printing these in booklet form to-
gether with the ballots, seeing
that both get into the hands of
the voters, tabulating the returns,
making sure that the names of|
the winners are properly in-|
secribed on the pold kevs and
serolls which arée the prizes, to
final arrangements that the latter
be distributed to the maximum
credil of all concerned, plenty of |
headaches along the way can be
imagined. But to uzs on The Bill-
board, they're worth it. They are |
the paper's contribution to the|
living theater—to make possible |
annual recognition of the best in |
practically all lines of theatrical
achievement wvia a completlely
democratic vote of the people!
who know theater best — those |
who work in it. There are many |
awards, perhaps too many, for!

fic

tu

- By LEE ZHITO

limited and self - perpetuating
groups, but the Donaldson
Awards remain unigue. Anyone
from a stagehand to a producer
has a right to his say in the mat-
ter. All of us who take part in

their promotion are proud to be|

in on it.

So here they come again for a
10th time, and my temperature is
rising already. It will be sizzling
by the time those 7,000-odd bal-
lots go out next month. Ineci-
dently, this Nivleps character
may take note. Last week, I was
caught dead-center of Seventh
Avenue via a sudden light switch.
A taxi practically took the but-
tons off my coat. I was just
about to sound off a fitting com-
plaint, when a grinning face
poked out from back of the wheel.
“Hey, Bob," it yelled, “ain't it
about time for them theater

Out With New

By BOB FRANCIS
If the first sample aired wvia
ABC's new hali-hour showcase

| series can be taken as a criterion,
tthe net has, in the series itself,

one of the hotiest TV properties
to unveil in a long time., It is evi-
dent that this reporter 15 not
alone in his opinion, since come
Sunday (26), "ABC Album™ will
be taken under the sponsorship
wing of the Plymouth division of
the Chrysler Motors Corporation,
thru the N. W. Aver & Son
agency, and its title changed to
“Plymouth Plavhouse.”

Everything about Sunday's (12)

awards?' Another unemploved
actor, no doubt!

Bob Francis was rescued
from the drama department
_of The Brooklyn Eagle by The
Billboard in July, 1943. Since

. eirly 1944 he has served as
watgit editor and- critic and
staffman - in - charge of The
Billboard - sponsored Donald-
son Awards, a task that takes
up most of his time in the
spring of the wyear—Editor.

re Business

HOLLYWOOD, April 18—
Memo to: Delegates attending the
Mational Association of Radio and
Television Broadcasters’ conven-
tion here next week (April 27-
May 2.

subject: Be sure not to miss
lthese points of interest:

Networks are girding them-
selves for bigger, better and more
Hollywood TV origination. See
the huge Columbia Broadcasting
aystem studios at Beverly and
Fairfax boulevards, so constructed
45 to permit continuous additions
of new buildings on a multi-acre
tract in the center of town. See
the equally impressive National
Broadeasting Company studios in
Burbank adjacent to the Warner
Bros.! Studies. This is only the
beginning for NBC with more
studinz to be opened on its 29-
acre site. See the 23-acre Amer-
ican Broadcasting Company Tele-
vision Center in Hollywood. This
was converted from the old Vita-
graph Studios where sound
movies were born and where
some of the all-time great movies
of the past were shot, including
Al Jolsoms “The Jazz Singer.”
But before you see these, be sure

=

to read in this issue Harry Acker-

man's article, “Scope Unlimited,”
for an insider’s explanation why
the networks are going all-out for
elbow room.

Ever see TV films produced?
(30 out to the Hal Roach lot and
watch them in action there. Or
nit the California Studios lot and
see the Gross-Krasne Company
shoot “Big Town." Or go over to
General Service Studios and
watch Desilu  Productions roll
cameras on the “I Love Lucy”
series,

Want to see how big the V|
film industry has become? Take|
in the above-mentioned studios
and observe the high-keyed ac-
tivity. Go to Motion Picture Cen-
ter, drop in at Eagle-Lion and
watch on Fromkess' Arrow
Productions shoot “Ramar of the
Jungle," go out to RKO-Pathe
and see “Four Star Playhouse
and “Terry and the Pirates” in
action. See how many hands are|
involved in the completion of a
TV film. See at first hand the
tremendous number of man hours
i takes, the skilled and costly tal-
ents that go into a film. Go to
Arme Labs and see the millions
of feet of film that are processed.
Let them give you a tour of the
place, and be sure to take in the

newly opened General Film Lab,
located near the Hollywood Pal-
ladium. Visit some of the other

labs and then start feeling the
pulse of the four-vear-old baby
industry that's booming with the
vigor of an old-timer.

And while I'm handing out
tips on reading, don't miss Hal
Humphrey's article on the NARTE
code. Watch some of the local
Hollywood TV shows and see if
you agree with him. Read Klaus
Landsberg's warning on TV sales
practices which, according to
Landsberg, are gprouting up in
the keenly competitive LA mar-
ket. Don't miss Norman Nelson's
report on the rich Southern
California market and then look
around at the far-flung Los An-
geles area with renewed appre-
ciation of the rapid growth of
this area.

For 4 delightful historical back-
drop to the development of the
broadeast industry here, Walter
Bunker's article, “I Remember
Radio,” i1s must reading. You will
then realize how big and fast
things grow under the California
sun.

And that reminds me, be sure
you don't miss the sun.

Equity Council is recommend-
ing an amendment to the org's
constitution which will give a
considerable portion of its junior
membership a break. Currently,
a junior member is required to
complete 30 weeks of playing
time before achieving senior sta-
tus and a right to vole in union
meetings. The council proposes
to reduce this span to 24 weeks.
The proposed amendment will be
put to a vote at the annual mem-
bership meeting on June 5. . . .
The Sadlers Wells Ballet will
open its Metopera stand Septem-

ber 13 with a revised full-length
“Swan Lake.” Also new here on
itz agenda will be a full-length
“Sylvia,” “"Homage," “Daphnis
and Chloe" and “Don Juan.” . .
Geraldine Page. currently co-|
starring 1n “Mid-Summer,” is a|
practical certamnty for a lead n:r]c:l
in “Tea and Sympathy," the
Robert Anderson drama which
will tee off the Playwrights' Com-
pany new season in late Septem-
ber, Elia Kazan will direct. , . .
James Withers Elliott, who re-
vived “The Bat" last January for
a run of a few weeks, intends to
bring the ancient thriller back
for a second try, probably open-
ing Mayv 4. . . . Bobby Clark. ah-
zent from the Stem since 1950,
may sign up lo appear in the
as-vet-untitled Arnold Auerbach-
Arnold Hewiit song-and-dancer

“|received the lone tally. Presenta-

L_egit_i.ine?—Up

By BOR FRANCIS

about the silent movies. No mu-
sic or lyrics have yet been turned
out, but Clark likes the seript.
The New York Drama Critics
Circle voted William Inge's “Pic-
nic” the best American play of
the season, the Theater Guild's
“Love of Four Colonels” the best
foreign play, and “Wonderful
Town™ the best musical, at its
annual award meeting Tuesday
{14). Tennessee Wiliams' *“Ca-
Real"” ran a bad second to “Pie-
nic" in the aisle experts’ voting,
while “Dial ‘M’ for Murder” gave |
“Colonels” a stout run in the for-
eign division. “Town" was prac-
tically  a unanimous song-and-
dancer choice, pulling 20 out of
the 21 ballots cast. “Hazel Flagg"”

tion of the annual awards is
skedded for a special ceremony at
the Theater Guild's offices Mon-
day (20). The Guild sponsored
both plavs.... Newbold Morris,
chairman of the board of the New
York City Center, announced this
week that the Center will insti-
tute a publie drive for funds for
the first time in its 10-yvear exist-
ance., Goal is $200,000, to meet
current obligations and guarantee
re-opening next fall with a mar-
gin of safety, after mounting
several new productions in ballet,
opera and drama fields. Morris
stressed that this seis no prece-

dent for annual fund drives, point-
ing out that the org's original
capital despite constantly rising
costs, has lasted almost 10 vears.

... ohirley Booth will not renew
her run-of-the-play contract for
“Time of the Cuckoo” which ex-
pires May 31. The Arthur Laur-
ents comedy will give its last
performance at the Empire on
Decoration Day. Producers Robert
Whitehead and Walter Fried in-
tend to tour the show next fall
The star definitely plans to come
back to the Stem next season and,
if the script is ready, her next
play will be Horton Foote's dram-
atization of Edna Ferber's novel
"“So Big." . .. That eminent drum-
beater, Bill Doll, has turned pro-
ducer of a new play about Sher-
lock Holmes, scripted by Ouida
Rathbone. Mrs R's husband, Basil,
will play the title role, and
Reginald Denham will direct.
Practice starts in late August,
with a Stem opening skedded for
mid-October. . . . Set designer
David ¥ffolkes has teamed up
with Roger Paul Myers to present
a musical version of “Alice in
Wonderland.” New title will be
“Wonderful Alice.” Fflolkes will
contribute the book as well as sets
and costumes, and Myers will be
responsible for the tunes and ly-
rics,

initial seg, an exceedingly well-
written melo called “Justice,” by
| Halstead Welles, smacked ot top-
drawer projection, Denald Cook,

| who skeds to host and intro the

entire series; contributed a bang-
up job of background narration
to a varn tied into the function of
| free legal aid for the ignorant and
under-privileged. The plot, deal-
ing with the problem of a rugged,
saloon-keeping bigamist and a
wife wha found him out, was
simple and compact for fitting
into a short time span, but packed

ABC Rings Bells First Time

‘Album’ Series

| more than ample suspense and

human interest. A reporter sus-
pects that a hefty part of its im-
pact’ was due to superb playing
of the leads by Paul Douglas and
Lee Grant, plus sensitively im-
aginative direction by Ralph Nel-
son., Be that as it mayv, there
wasn't a loose end in “Album’s"”
first half hour from start to
finish,

I{ the series can be kept at this
level, when commercials are
added, it ought to build for a host
of Sunday night viewers -of new
Plymouth cars, and set up ABC
with some fine series for the fall.
It has, however, set itself a hell
of a standard to shoot at.

ABC Album

TELEVISION — Reviewed
sunday (12), 7:30-8 p.m.. EST.
Sustaining wvia the American
Broadcasting Company TV. Ex-
ecutive produczer, Herbert Brod-
kin. Director., Ralph Nelson.
Writer. Halstead Welles. Host,

Donald Cock. Casi: Paul Douglas,
| Lee Grant, John Lehne,

EES e

By BILL SMITH

This was one of those old-time
Copa openings, with mobs strug-
gling to get in, tables jammed to-
gether like a big New Year's
Eve and the dance floor dimin-
ished in size thru the use of extra
tables. Side balconies (Burma
Road}, both right and left, were
not only full, they were over-
flowing.

The reason for all this sharply
increased business was Jimmy
Dhurante,

It no longer makes much differ-
ence what Durante does; it's how
he does it that makes him a phe-
nomenon of showhiz. His almost
unlimited vitalitv—he's almost 62
—is amazing. Whether he does
the beret routine, breaks up the
props or charges around the f]nn;—,
he generates an electricity that is
| contagious, This time in he
brought his usual assistants, Ed-
die Jackson, Jack Roth, Jules
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Copa Digs the Mad Durante
With SRO for Tumult King

Buffano, plus Wanda Smith's
Cover Girls (five), not to men-
tion three or four extra people
who “ad libbed" their way into
the act. All these people meant
that Durante didn't work quite as
hard by himself, or do as much
time. But if the quantity was re-
duced, the quality was still of the
same old high standard.

Smith Girls

Durante was brought on by the
Wanda Smith girls, all -tall, all
lookers and all stacked, via a
special “Evening With  James."
The girls then segued into a Du-
rante strutaway, with Durante's
voice piped in for offstage ef-
fects. This was followed by an-
other special, “Formula for Suck-
ers’ (very clever Iyrics), for
which the girls removed skiris,
displaying cheer-pulling gams,
and added spice.

Durante (he's finished changing
his clothes) loped on to enthusias-
tic vells and applause and went
right to work—some bils with

(Continued on page 41)
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Washington Once-Over

WASHINGTON, April 18—
Thousands of gratuitous letters
have been pouring into Radio
Corporation of America from TV
set owners commenting on their
black - white reception during
RCA's field-testing of its com-
patible color TV. Practically all
of the letters have praised the
reception. Most enthusiastic was
the televiewer who, after watch-
ing a program on his black-white
set, wrote to RCA: "Just saw vour
color TV, and it's wonderful."
DANCING BEAUTIES
PLEASE SOLONS ...

Seen and heard at this week's
color TV demonstrations before
the House Interstate and Foreign

Commerce Committee in Prince-
ton, N. J., and New York:

At National Broadeasting Com-
pany’s Colonial Theater where
some blond lovelies in filmy
dancing attire paraded before the
congressmen after giving a re-
peat performance of some of their
color TV show stunts, one com-
mittee member remarked drool-
ingly, “We never get w:tnessﬂs
like these in Washington."” - A
newsman who was visibly. im-
pressed by the pulchritude whis-
pered to a congressman, “Color

TV wul never take the place of|

women,” . . . One congressman
who paid liitle heed to the danc-
ing girls was Rep. James . Dol-
liver (R., Ia.), whose interest cen-
tered on a small bull calf that was
in the color TV show. Doliver, a
country boy [rom lowa, surveyed
the calf and said, "Yup, it's a
Guernsey.” . . . When CBS Presi-
dent Stanton was explaining to
committee members at the Co-
lumbia studio that the skin tones
of the lady performers were
faithfully reproduced on the col-
or TV sets which the congress-
men had just viewed, Chalrman
Charles A. Wolverton (R., IllL)
looked at a ballerina and re-
marked, “I'd say that the skin
tones were very good to start
with,” . . . After answering sev-
eral guestions from the congress-

man, Stanton asked during a
pause. “Are there any more ques-
tions”" Red Buttons, who was one

HOBBLED

DC Parents
Thumb Down
Oater Segs

WASHINGTON, April 18—
Washington kiddies and their par-
ents disagree on television shows.
amall fry have expressed a pref-
erence for Hopalong Cassidy, Pick
Temple, Roy Rogers, Gene Aulrey,
Gabby Hayes, the Lone Ranger
and the Texas Ranmgers, but par-
ents in a recent survey conducted
by the Charles A, Stewart Parent-
Teacher Association of nearby Ar-
lington, Va., voted the TV cow-
pokes in the 28th to 64th place out
of a list of 64 programs seen in the
Waszhington area. Parents in 115
homes told why they relegated the
Western programs to bottom of the
list: “Too much shooting and fight-
ing."” “disrespect for constituted
authority and human life,” *“too
many bar-room scenes’ and “bad
speech.”

By BEN ATLAS

of the performers on the CBS
color show, piped up, “"yeah, when
Members

do we get paid?" .
of the Wolverton committee ob-
served siriet protocol when Stan-
ton invited them to pose singly
in front of a color TV camera.
Chairman Wolverton was first to
comply. Other committee mem-
bers followed him according to
their seniority. . . . Committee
members had a hard time squeez-
ing into the small chamber re-

served by Paramount Pictures
Corporation for its demonstration

of the Lawrence e¢olor tube.
Seats were so0 scarce that a
Paramount veepee leaped to his
feet and gave up his chair in
the rear of the room when vener-

able Adoph Zukor quietly made

an unexpected appearance.

SEN. TOBEY, FCC HEAD
SWAP BON MOTS ...

Sen. Charles W. Tobey (R,
N. H.), chairman of the Senate
Interstate and Foreign Commerce
Committee, and Chairman Paul
A. Walker, of the Federal Com-
munications Commission, enjoyed
some whimsical byplay at Thurs-
day'a (16) hearing before
Tobey committee on educational

TV. When Tobey asked Walker!|
educators have

if he thought
“moved with reasonable speed”

to apply for channels reserved
for them, Walker replied: “You
and I have been teachers—you

the

Confab to Keep

® Continued from page 1

Eye on AM Power,

‘Tho TV Enjoys Post-Freeze Peak

NARTB Focus on Television
Won't Dim Radio’s Spotlight

Corporation of America, in a key-
note address at the convention’s
first general session at 11 a.m.
Wednesday, April 29. Sarnoff as
keynoter will set a precedent
which the association expects to
follow by inviting a major figure
in the industry to keynote each
convention hereafter.

Further indicative of the un-
paralleled interest in the expand-
ing TV-radio industry is the pros-
pect of a record atiendance for
the seventh annual NARTE
Broadcast Engineering Conference
which will run concurrently with
the convention. The engineering
conference is tailored to the
needs of TV, AM and FM en-
sgineers, and according to Ray-
maond Guy, of National Broadcast-
ing Company, chairman of the
General Guidance Committee, and
NARTE Engineering Mnnag—szr
Neal MeNaughten, the committee
was able to schedule only 40
'per cent of the material avail-
able for the session.

More manufacturers and dis-
tributors of broadcasting equip-
ment have been booked for dis-

play space than ever before for
the annual exposition. Hotel ac-
commodations at the Biltmore and
Statler hotels in Los Angeles,
where convention activities will
be centered, have become 50
scarce two weeks in advance of
the convention opening, that some
delegates already were beginning
to make reservations at other ho-

tels. C. E. Arney Jr., NARTH sec-
retary-treasurer, reported from
Los Angeles that more than 1,200
pre-registrations had already heen
received at headguarters, nearly
double the 650 at a comparable
date at last year's convention.
Exhibits Manager Arthur Sir-
inger reported from Los Angeles
that a wast array of the latest
models in heavy and light equip-
ment for both TV and radio
broadcast service will be on hand
to comprise the biggest exposition
of its kind in the industry's his-

tm‘;{.

t least three Federal Com-
munications Commission mem-
bers—Chairman Paul A. Walker

and Commissioners Robert T.
Bartley and George E. Sterling—

know hm:- -:lﬂu' the educational
juncture, Tobey suzzesien | ENINDS IN VIEW
grass roots drive” to stress the

importance of educational TV, “I
think what we reed to do is to

go to the great networks,” said

Tobey, "and ask for time on the

radio and TV for Walker, Hen-
npck (FCC Commissioner Friedga

Hennock) and Tobey to go out to
the people and enthuse them over

it and have them come a-running.’

Walker interjected sadly, “1 have
been {'rlt!::!?i_*d very seriously for
“]

doing that'” Tobey shuuted
bless vou for doing it . Sen.
Edwin C. Johnszon {D-. Cnlo-}

produced a chuckle when he in-

terrupted a hot discussion by
committee members and FCC
witnesses on how much of an

extension beyond June should be
granted for reservation of educa-
tional TV channels. Suggestions

ranged from six months to etern-
ity. Senator Johnson interjected,
¥l am
am frustrated,” then the burly
senator added with feigned melan-
choly, “I will shut up.” Chairman
Tobey implored, “Please don't.”

not only confused, but I

NEW YORK, April 18.—A hot
battle is in progress between le-
galites representing the National
Broadcasting Company and Pear-
son Pharmacal Company over the
latter’'s decision to pull out on
two TV sponsorship contracts
with the web. Involved are Pear-

“Eve "Wilness” on alternate
weeks, and “Ethel and Albert,”

next Saturday (25). It's deemed
likely that a settlement early next
week will have the sponsor stick-
ing with the latter show, but pull-
ing out of “"Eve Witness,"

The scrap started about two

Chrysler Conditions
May Kill NBC Pact

NEW YORK, April 18. — The
National Broadcasting Company
this week was leading its com-
petitors in the race to snag the
new Chrysler video show. Cer-
tain conditions demanded by the
adwvertiser, however, have given
the Columbia Broadcasting Sys-
temn and the American Broadcast-
ing Company a new lease on life.

BEBD&:O, the apency for Chrys-
ler, intends to program a drama,
either live or film, packaged by
Wendell Catchings and called
“Medallion Theater.” It would
like Tony Minor to produce. NBC-

Predicts $1.7

Bil Take

By AM-TV in Few Years

WASHINGTON, - April 18—
Richard P. Doherty, National
Association of Radio and Tele-
vision Broadcasters vice-presi-
dent, predicted this week that the
combined
television in the next few wyears
would reach $1.700,000,000 an-
nually and would constitute “at
least 25 per cent of the total ad-
vertising budget of the nation.”
Doherty told the Worcester Ad-
vertising Club at Worcester, Mass.,
that he based his forecast on “the
];lmven record which broadcasting

as displayed in selling goods and
services." He estima that an
annual TV revenue of one billion
dollars would profitably support

incomes of radio and|;

600 or more TV stations and four
TV networks.

Anticipating {hat greater sales

volumes and lower per unit profit
margins will be the key to success
in the next two years, Doherty
declared: "“Advertising is
prime force which will accomplish
this result. . . . Radio and tele-

vision are poing to be the most

effectiv : means of overcoming to-

day's and tomorrow’'s consumer
resistance.”

Doherty warned ad men that
the_“advertising man who forgets
radio and resists TV will soon be

relegated to the case histories of
effectvie means of overcoming to-

the

TV is agreeable to this since he
is on a play-or-pay contract with
the web and worked infrequently
last season.

Chrysler, however, is said to
want NBC-TV to collapse “Your
Show of Shows” to an hour so0
that it can use its 10-10:30 Satur-
day night slot. NBC-TV's pro-
gram chief Bud Barry has re-
fused this demand, consequently
opening up a door which was
practically shut to its rivals.

Ponfiac Mulls
Garroway Seg

NEW YOREK, April 18. — The
Pontiac Division of General Mo-
tors this week was considering
reviving the “Garroway at Large”
ever.ing TV show for next fall
The variety show, featuring Dave
Garroway, has been off the air for
a couple of seasons, but
Garroway is known to be ready
and willing to bring it back, via
the National Broadcasting Com-
pany.

Some question existed at Pon-
tiac as to whether Garroway
could add this chore to his front-
ing for “Today,” the 7-8 am.
across-the-board news show.
Charles C. Barry, NBC program
chief, said in answer to this that
“Garroway is a strong and heal-

thy young man."

Compromise May
Settle Web Tiff

weeks ago, shortly after the
premiere of “Eye Witness." Pear-
son was agitated about the roast-
ing the show got from most crit-
ics, and began holding sessions
with NBC program and sales
execs. The show airs Mondays,

son's bankrolling, for Ennds, of|

9-9:30 p.m., and is produced by
Robert Montgomery's outfit, Nep-

\tune Productions. As the debate
| grew
a new series slated to tee off |

more heated about what
could and could not be done
about “Eyve Witness,” Pearson
foppers decided to pull out. not
only on that show, but on “Ethel
and Albert,” which goes into the
7:30-8 p.m., Saturday, slot.

At this juncture, NBC toppers
turned the matter over to the
web's legal department for pos-
sible action on a breach of con-
tract suit. Attorneys for the spon-
sor and the web have been meet-
ing continuously since, with a
compromise expected. This is ex-
pected to allow Ennds to slide
out of the “Eyve Witness” deal,
while it would honor its pact for
"Ethel and Albert" at least thru
the first 13-week cycle,

Franco Joins
Crosley Sales

CINCINNATI, April 18.—Carlos
A. Franco, veteran New York
agency executive, has joined the
Crosley Broadcasting Corporation
radio and television stations as a
consultant, it was announced
Wednesday (15) by James D.
shouse, chairman of the board of
the Crosley organization, and R. E.
Dunville, president of the Cin-
cinnati firm,

Franco will be consulted on
sales and allied problems for the
Crosley operations in Cinciinati;
Dayton, O.; Columbus, O.; Atlanta
and New York, the Crosley execs
reported. He will divide his time
among the Crosley offices in New
York, Chicago and Cincinnati,

From 1835 to 1949, Franco was
with Young & Rubicam when that
firm made major purchases of
broadcasting time. Later he served
in an executive capacity with the
Kudner Advertising Agency and

the William H. Weintraub Com-
pany. In addition, the broadcast-
ing and advertising industries

elected him to wvarious positions,
including the chairmanship of the
radio-TV committee of the Ameri-
can Association of Advertising
Apencies. During the war he
served as a consultant for the
Inter-American Affalrs Commit-

| tee, headed by Nelson Rockefeller.

have already accepted invitations
to the conclave. Several congress-
men have indicated interest in
attending. Showmanship will be
the convention byword, according
to Clair B. McCollough, president
of the Steinman Stations, and
chairman of the association’s 1953
convention committee. McCol-
lough will open the convention
at 10 am. Wednesday morning
and will introduce Sarnoff as key-
noter. Sarnoff will be presented
with a plagque honoring him for
his numerous contributions to the
art of radio and TV broadcasting.
NARTB President Harold E. Fel-
lows will follow Sarnoff on the
program with a major address. In
the afternoon Fellows will preside
and a floor discussion will be fea-
tured by a special panel of AM
members. Thursday's (30) peneral
session will be opened by gRuher't
D. Swezey, general manager of
WDSU, New Orleans, who will
preside, with a major address by
Thad M. Brown Jr., NARTE vice-
president in charge of TV affairs.
A panel discussion on UHF-TV
will be held Thursday morning,
followed by a panel discussion on
“Film's Place in Television."
NARTB President Fellows will
preside over a luncheon that day
and the feature address will be
delivered by the chairman of the
FCC. A general session topic dur-
ing the afternoon will be “Small
Market Television,” with panel
discussion participants to include
W. D. Rogers Jr., president-gen-
eral manager, KDUB-TV, Lub-
bock, Tex., as chairman: Faines
Kelley, general manager, WFMY -
TV, Greensbora, N. C.: Robert
Lemon. general manager, WITV
(TV)., Bloemington, Ind.: Law-
rence H. Rogers, general manager,
WSAZ-TV, Huntington, W. Va.,
and James D. Russell, president-
general manager, KKTV,
Colorado Springs, Colo. Workshop
sessions that afternoon will in-
clude a labor workshop on TV
and radio. Other Thursday “work-
shops" will feature radio pro-
grams, radio merchandising and
sports and public events. The an-
nual banquet will be held that
night. Friday (1) will feature a
panel discuszsion by FCC Chair-
man Walker and Commissioners
Bartley and Sterling.

The Television Code Review
Board will take up a major dis-
cussion of the TV code that morn-
ing, with John E. Fetzer, presi-
dent-general manager, WEKZO-
TV, Kalamazoo, Mich., presiding.
Fetzer is chairman of the TV Code
Review Board. Other participants
will include Mrs. A. Scott Bullitt,

plesldr:nt KING-TV, Seattle; E.
K. Jett, vice- rcstdent TV diree-
tor, WMAR- Baltimore, and

Lennard Rmnsnh managing di-
rector, WSB-TV, Atlanta. The
convention will adjourn after an
annual business meeting presided
over by Justin Miller, NARTB
chairman of the board and gen-
eral counsel.

Kreisler Weighs

"Tomorrow’ Nix

NEW YORK, April 18.—Kreis-
ler watchbands this week was
considering the cancellation of its
alternate-week sponsorship of
“Tales of Tomorrow." The prop-
erty is on the American Broad-
casting Company TV web, Fri-
days, 9:30-10 p.m.

Renewal iz =zaid to hinge upon
whether the network will give the

science-fiction package strong
promotion support.

WABC-TV Names
Mowrey Gen. Mgr.

NEW YORK, April 18. — Paul
Mowrey moves up to the
berth of general manager at Sta-
tion WABC-TV here next week.

He has been working with the
title of station manager under
Slocum Chapin, veepee for
owned and operated stations of
the American Broadcasting Com-

pany.

e e e e T T e e e e
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Urges ‘Long Count’

For Educa

WASHINGTON, April 18. —
Chairman Paul A, Walker, of the
Federal Communications Commis=
sion, fearful that commission res-

ervation bevond June 2 of 242 TV

channels exclusively for education
might run into a court “attack,” is
urging Congress to continue the
reservation by joint resolulion.
Members of the Senate Interstate
and Foreign Commerce Commit-
tee who expressed themselves at a
hearing Thursday (16) on educa=-
tional TV, were unanimously in
favor of some period of extension,
but were unable to determine how
long that extension should be.
Under current FCC rules, commer-
cial stations will be able to petition
for the reserved r:hannels after
June 2, altho there is nothing in
the rules which gay the commission

COMEBACK

Heatherfon

Big Draw on
TVand PA's

NEW YORK, April 18.—Now
specializing in kid shows on TV,
Ray Heatherton has made one of
the more amazing comebacks in
show-business. Heatherton works
five and a half hours each week
on WOR-TV, on two different
shows. His local stints, which are
commercially s.r.o. brmg him an
estimated $1,000 weekly.

But out of his “"Merry Mail-
man” kid stanza, Heatherton has
developed a personal appearance
package for Saturday matinees at
local theaters which nets him an
additional $500 weekly, He has
been breaking local house records
recently with his troupe, which
gets about 40 per cent of the net
take.

For example, the Paramount
Theater, Staten Island, drew a
record-breaking $1,202 for one
performance. The reason that
Heatherton has been able to at-
tract these audiences is the gen-
erous plugging he gives his the-
ater dates on his video shows. He
is now negotiating with a chain
of drive-in theaters for Saturday
appearances this summer.,

‘Bid’ Moves to
Du Mont Web

NEW YORK, April 18. — The
Charles Antell-sponsored “What's
Your Bid" is moving to the Du
Mont Television Network on May
3. It goes into the 10 p.m., Sun-
day, slot currently occupied by
“The Arthur Murray Show.”

Murray will vacate April 26 to
go to the Columbia Broadcasting
System, “Bid" was previously on
the American Broadcasting Com-
pany. Antell’s agency is TV Ad-
vertising Associates of Baltimore.

tional TV

must make grants to these stations.
Commissioner Frieda B. Hennock
will push the case for educational
TV by showing how economically
a TV station can be operated, when
T.!'Ett:}hﬂaring is resumed Tuesday
(21).

Walker assured the committee
that the commission “undoubtedly
between now and June 2 will take
some official action” on the whole
question of whether to continue
to reserve the coveted channels,
and called for correspondence on
the subject so that the FCC would
have “a firm basis on which to
act.”

Sen. John Bricker (R., Chio)
contended that no “court would
upset you in giving a reasonable
time for the educational institu-
tions to work out their program.,”
and described the exclusive TV
channels as offering “the pgreatest
possibility as to educational ad-
vantage and progress that we have
had in your lifetime and mine.”
Committee Chairman Charles W.
Tobey (R., N. H.) concurred, ad-
mitting, "“educational TV would
have the first call in my heart and
mind over commercial TV." Elab-
orating Tobey said, “one is a dol-
lars and cents proposition — the
other iz a great social affair, going
out to the youth of the country.”

Joel Grey s
Latest Addifion
To ABC Roster

NEW YORK, April 18.—Latest
addition to the growing talent
roster of the American .E-I‘EIE
casting Company is youthful
comic Joel Grey, who was pacted
this week after negotiations be-
iween Bob Weitman for the web
and the William Morris office.
The deal came as a blow both to
the Columbia Broadeasting Sys-
tem and the National Broadcast-
ing Company, each of which had

hopes of snaring Grey. CBS, in
fact,

had expected to star the
comic in a summer series in the
Jackie Gleason time.

Weitman this week also was on
the verge of concluding a deal
with Sammy Davis Jr., young
Negro nitery star who has re-
ceived accolades on the basis of
TV guest shots. Thid deal should
be buttoned up early next week,
also thru the Morris office. Weit-
man will meet with Grey and
Davis next week in preliminary
talks about TV wehicles for the
fall. Previously inked by Weit-
man were Hay Bolger, Danny
Thomas and George Jessel. Other
negotiations are still being con-
ducted.

WASHINGTON, April 18.—The

way to get pood TV-Radio pro-
| graming, Chairman Paul A. Walk-
er, of the Federal Cumnlumr:atmns
Eumm:s.alnn opined today “is not
by having seven commissioners sit
around and make measurements
of the feminine neckline or edit
the jokes of famous comedians.”
Mevertheless, Walker advocated a
periodic survey by the commis-
sion, similar to the 1946 “Blue
Book Report,” to focus “the at-
tention of the public on the man-
ner in which the broadcast
licensees are living up to their
obligations.”

Addressing the Ohio University
Institute for Education by Radio-
Television at Columbus, Walker
said the FCC has never “been
guilty of censoring and I hope the
day will never come when the
commission or any other govern-
ment body is given a supply of
Blue pencils and turned loose on
the broadcasting industry—that
is the road to the police state™
Recalling the “many times"” he
and his collegues had been “be-
labored with charges of censor-
i ship, sncm]lsm and government
domination” by the industry Hn:'l
“particularly by the trade press”
during his 19 years service in
government communications,
Walker nevertheless expreaaer:l

NEWS CAPSULES—COAST TO COAST

fore long revise the sample for
the Nielsen Radio Index to give
more perfect representation to
multiple-radio homes. This pos-
sibility came to the fore this week
when the Columbia Broadcasting
Svstem signed an indorsement to
its contract with Nielsen by
which CBS agreed to pay its
share of the additional cost that
would be intailed in such a move.
Nielsen will not go ahead with
the sample change before the
other three radio networks sign
up for it. The sample change is
made possible by the perfection
of a new audimeter that can re-
cord tune-ins on as many as 3 ra-
dios and one TV receiver in a
single home.

The Nielsen Coverage Service,
carried out last spring, revealed
that some 44 per cent of the na-
tien's radio homes owned fwo or
more radios. But only about 28
per cent of the present NRI sami-
ple are multiple-radio homes. The
re-distribution of audimeters that
this adjustment would entail
would be too costly for one net-
work to cover by itself. The
Eswitlch-nver may also mean re-
ducing the frequency with which
some NRI reports are published.

CBS NEW BIZ
UP 85 PER CENT. ..

NEW YORK — WCBS-TV has
racked up an estimated $1,500,000
in new businesg billings for the
first three months of 1953. The
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NEW YORK, April 18. — The station’s new business revenue is
A. C. Nielsen Cnmpany may be- |

up 85 per cent for this period over
last year's volume. George Dun-
ham, the general sales manager
of the station, attributes the sub-
stantially higher revenues in 1953
to longer contracts and heavier
weekly schedules bought by ad-
vertisers.

AB-PT REPORT
$5.7 MIL EARNINGS ...

NEW YORK — Consclidated
earnings of American Broadcast-
ing-Paramount Theaters, Inc., for
the first quarter of 1953 totaled
an estimated $5,732,000. This was
a considerable increase over
Paramount's earnings for the first
guarter of 1952, But revenue from |
operation was down from $1,805,-
000 to $1,480,000. The difference
was $4,252,000 in capital gains,
which came mainly from the sale
of WBEKB, Chicago.

SAYS RADIO WILL
OUTLAST COMPETITION

OEKELAHOMA CITY, Okla.
“The relatively low operating
cost and relatively small initial |
investment of radio stations is the
best guarantee that radio will |
survive any dip in business beltm
than will competitive media,”
Kevin Sweeney told a meeting qf
advertising people here Monday
(13). He reported that after-five
vears of maximum TV competi-
tion, New York and Los Angeles

Nielsen May Revise Radio Sampling
To Perfect Multiple-Set Response

radio stations are still prospering,
with some hitting their highest
billings ever. On the other hand,
New York newspapers have
dropped in ecirculation a quarter
billion copies a year in the face
of an increase in the number of

families.

SCHICK TO
TAKE HIATUS ...

NEW YORK — Schick electric
razors this week notified the Co-
lumbia Breadcasting System that
it would take eight-week hia-
tus for its alternate week show,
“Crime Syndicated.” Carter Prod-
uects, which shares the time per-
jod with Schick, has evinced an
interest in going on a regular
weekly schedule during the sum-
mer with “City Hospital,” its cur-
rent show, in the slot.

'PLAN W. COAST
"HOWBY DOODY' ...

NEW YORK—There is a pos-
'sibility that the National Broad-
‘casting Cﬁmpan:,f will originate a
'qeparate “Howdy Doody” show
from the West Coast, with an-
'other emsee handling Bob Smith's
hnst chores with duplicate pup-
' pets. Object would be to give the
-lud show additional sponsor ap-
\peal in that territory, via live
| “peanut gallery” studio audiences
and off - the - air merchandising
thruout the area by the new em-

{Continued on page 6)

NBC PUBLIC RELA

TIONS

Reorganization Looms;
See Eiges in Top Slot

NEW ?DHK. April 18.—A radi=|

cal alteration in the chamn-of-com-
mand procedures of the National
Broadeasting Company’s
relations setup is expected to take
place when the web fills Edward
Madden's post as veepee in charge
of public relations and assistant
to the president. )

NBC's press veepee Syvd Eiges
reportedly leads the race to in-
herit the job, which heretolore
has been considerably compli-
cated by the fact that several of
the network’s public relations di-
visions operate on an aulonomous
basis.

Right now NBC's West Coast
p.r. department reporis to John
West, web's Western network vee-
pee: NBC's Chicago p.r. head-
quarters also operates on its own,
and only the New York press staff
is directly responsible to Eiges.
By-passing Madden, Eiges has
been reporting direcily to web
president Frank White, The situa-

public |
' partment at full speed, and Ted
| Cott launches still another separ-

tion stande to become even more
frantic shortly, when NBC's new
Film Division starts operating its
own public relations-publicity de-

ate ballvhoo section in his new
owned & operation station post.

If Eiges takes over the top spot,

trade sources anticipate that one

of his first moves will be to try
to simplily the present public
relations maze of command via
a meore efficient one-man-on-top
setup similar to that of David
Jacobs, Columbia PEroadecasting
System public relations chief.

Meanwhile, among staffers who
formerly reported to Madden,
Stockton Helffrich, manager of
continuity acceptance, now re-
poris to veepee and general attor-
ney Thomas Ervin. Kathryn Cole,
information department manager,
and Cornelius Sullivan, public re-
lations representative, will report
to Eiges,

‘Blue Book’ TV Program
Survey Urged By Walker

satisfaction that “We have not
done our job so badly.”

Keith Tyler, Institute directior,
found the attendance in line with
that of last yvear with nearly 1,000
registered. The speech of Earl
James McGrath, U. 5. Commis-
sioner of Education, was read by
his assistant, W. A, Stewart, who
stated that there were 25 chan-
nels, out of the 242 =el aside for
educational use, which have been
applied for, and predicted 25 maore
applications by the June deadline,.
With the many phases of legisla-
tion and wvarious agenciez o be
cleared, he called the showing of
educators so far “substantial.”

On the subject of legislative
hearing coverage, Morris Novik,
radio consultant, told the Institute
that Congress must adopt rules to
protect the rights of witnesses,
but that broadcasters should not
stop covering hearings while
waiting for Congress to take this
step. But radio and TV have the
responsibility of giving compre-
hensive and non-partisan cover-
age of these hearings, Novik said.
He cited an instance in which an
accusation of a witness was given
full TV airing, but the rebuttal
two weeks later was not covered.

Four of the five first place
awards to national TV shows,
made by the Institute, went 1o
programs on the National Broad-

casting Company. “Meet the
Press" won the public affairs
awards; “"Watch Mr, Wizard” was

named top kiddie show; and "“It's
a Problem" and “National Farm
and Home Hour” both won in the
| “special interest” category. Cul-
ture award went to Standard Oil
of California for its West Coast
music show, “Standard Hour.”

FCC Issues
Grants for 6
Tele Outlets

WASHINGTON, April 18.-—Six
grants for new TV stations, in-
cluding two more to operate on a
share-time basis, were issued this
week by the Federal Communica-
tions Commission. The new bateh,
divided 50-50 between VHF and
UHF stations, brings to 452 total
TV authorizations, including 344
post-freeze grants.

The ecommission granted con-
struction permits to Minnesota
Television Public Service Corp.,
Minneapoiis, and WMIN Broad-
casting Co., St. Paul, for new TV
stations at Minneapolis and Si.
Paul, both to operate on VHF
Channel 11 on a share-time basis.

Other CP's this week went to
Tri-State Television, Inc., Water-
loo, Ind., UHF Channel 15; KGMO
Radio-Television, Inc., Cape Gi-
rardeau, Mo.,, UHF Channel 13;
Hudson Valley Broadcasting Co.,
Inc., Albany, N. Y., UHF Channel
41, and the Reporter Broadeasting
{:ufEAhilene, Tex., VHF Chan-
nel 9. Lo

CBS Eyes AM
Of TV Shows

NEW YOREK, April 18. — The
Columbia Broadcasting System's
radio network this week was tryv-
ing to get two sponsors who have
Just bought time on CBS-TV to
use the same network for the AM
versions of their properties, Old
Gold has just switched “"Two for
the Money"” from the National
Broadcasting Company's TV net-
work to CBS-TV and should not

be long in following with the
taped version of the show.
eneral Electric, which has
placed its Ray Milland film vehi-
cle, “"Meet Mr. McNutlev,” on

CBS-TV, is the other client who
is being wooed by CBS radio.

NBC AFFILIATE
in DETROIT

EIW-HED AND OPERATED BY

THE DETROIT NEWS

NATIONAL REPRESENTATIVE
THE GEORGE P. HOLLINGBERY CO.
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COPY CATS

WNEW Will
Plug First
Originations

NEW YQRK, April 18.—Taking
a satirical swipe at stations
which have appropriated its
news-and-music format recently,
local indie WNEW is scheduling a
series of special “copy cat" spots
thruout its programing schedule
next week, Campaign 1s designed
to remind the consumer that
WNEW originated the music-and-
news concept of radio program-
ng.

Spot copy will push the theme
“a carbon copy is never guite as
good as the original,” while a
page ad in The N. Y. Journal
American next week will pro-
claim WNEW as “the most
copied station in America—if vou
live in New York or near-by
States you don't have to accept
carbon copy radio.”

Highlight of the campaign will
be a musical jingle taunt, re-
corded by a grnug of kids—"Copy
cat, Copy Cat, other stations copy
us no matter what we do, ete”
The carbon copy ad theme is
the brainchild of WNEW sales
promotion director, Ken Klein.

Buys R. Q. Lewis

NEW YORK, April 18.—An-
other advertiser new to network
radio, Webster-Chicago, this week
bought the Robert Q. Lewis
“Waxworks" on the Columbia
Broadcasting System.

Sponsorship begins June 7 in
the Sunday night 10-10:30 time
period.

Nev. Acts Set
For NBC Seg

NEW YORK, April 18.—Sidney
Piermont will leave for the Coast
to take over the booking and pro-
duction chores for the National
Broadcasting Company's summer
replacement of “Show of Shows."
The format, which calls for
Hoagy Carmichael as the perma-
nent attraction plus name bands,
will feature guest stars. Piermont
intends to draw on Las Vegas,
Nev.; Reno, Nev., and Lake Tahoe,
Nev., for his guests, in the belief
that most of the attractions will
be working in that area. To get
them to do the show, a deal of

two straight shots will be offered
each attraction.

Am. Radiator Hot
For TV Package

NEW YOREK, April 18. — The
American Radiator & Standard
Sanitary Corporation, one of the
largest manufacturers of bath-
room fixtures, this week was
plumbing the video package mar-
ket thru Batten, Barton, Durstine
& Osborn, its agency. The adver-
tiser is interested in getting into
network TV by next season, an
advertising medium which it has
never used.

BBD&O has submitted for its
consideration alternate sponsor-
ship of “Circle Theater,” the Arm-
strong show. American Radiator,
however, has not made any de-
cision and is considering other
properties.

Top Ad Agencies Wage War
For Huge Broadcast Billings

Recent Spending Surge Adds $10 Mil.
To BBD&O Acc'ts; Y&R Gets $7.25 Mil.

By LEON MORSE

NEW YORK, April 18, — The
continuing up-beat in spending
for broadcasting media this week
found new heat added to the com-
petition between the three top
agencies, in the country — J.
Walter Thompson, Young & Ru-
bicam, and Batten, Barton, Dur-
stine & Osborn. The agency
which undoubtedly has made the
most progress in acquiring heavy-
spending new accounts during the
first three months of 1953 is
BBD&:O.

This agency has racked up an
estimated $10,000,000 or more
gain in new billings for this per-
tod. During the last week
BBD&O has accepted accounts
which will add $6,000,000 to its
billings, General Mills has turned
over about $3,000,000 billings for
Betty Crocker mixes, an account
that was handled by Dancer-
Fitzgerald-Sample, Chrysler Mo-
tors has ordered BBD&O to buy
a TV show which should rur
about $2,500,000. Maine sardine,
a smaller fish, also is new to the
agency and should spend between
£500,000 and &750,000 its firsi
vear. And Lever Brothers turned
over a $4.000,000 whopper in its
Surf{ product to BBDE&O several
weeks ago, in addition to which
it is expected to spend substanti-
ally more on advertising its Swan
soap this year.

The Y&R story is highlighted

by $7,250,000 of TV bankrolling
by several of its accounts for the
first quarter of the year. The
agency will handle Procter &
Gamble's new Paul Winchell
show for Cheer, a bonanza of
$2.,500.000. “My Favorite Hus-
band” should run about $1,000,000
for each of two Y&R advertisers
—Simmons mattress and Interna-
tional Silver. General Foods will
spend about $1,000,000 for 10 Bob
Hope programs during the sea-
son. General Electric has given
the agency half of a $2,000,000
baby in “Meet Mr. McNutley."
And Singer will spend about an-
other $750,000 to go weekly next
season with “Four Star Play-
house.”" This does not consider a
new Y&R account, Robert Burns
division of General Cigar, which
is also on the verge of buying a
video show.

J. Walter Thompson has run a
weak third to these two hot
putfits, but this week picked up
about $1,500,000 in billings from
Buaker Oats, which moved sev-
eral of its Aunt Jemima line from
Price, Robinson & Frank.

The increase in revenues by
Y&R and BBD&O, according to
trade observers, should have
these agencies breathing closely
on Thompson's neck in terms of
gross domestic billings. Thomp-
son 15 estimated to have grossed

145 millions in 1952, to Y&R's

120 millions and BBD&Q's $118

millions, but about 30 of Thomp-
son’s millions are said to be from
foreign accounts, Neither of the
other agencies grosses a compar-
able figure from foreign adver-
Lisers.

In terms of advertiser's radio
and TV activity, Y&R and
BBD&O are far outdistancing

Thompson., Estimates are that in

1952 BBD&O grossed $40 mil-

lion, Y&R $36 million, and,

Thompson $27 million from

broadecasting media. The buyving

activity so far this year in radio
and TV should eclose the gap
slightly between the first two
agencies, but separate them more
from Thompson. BBD&O has
several big TV buys pending.

Glidden Quits
Kate Show

NEW YOREK, April 18.—Glid-
den Paints this week decided to
cancel its 15-minute participation
in the Kate Smith TV show and
hunt for a stanza of its own. The
bankroller is seeking an evening
program which would fly its ban-
ner come fall.

Glidden currently sponsors the
3:30-2:45 p.m,, Friday, segment of
the Kate Smith airer via the Na-
tional Broadcasting Company.

But this is nothing compared with the swaying

power of the mighty WLW Stations. The WLW
Stationg’ reputation for swaying people and smash-
v« gales records is tops in both AM and TV,

-d here's why!

Eacause the WLW Stations have the talent.

Rorause the WLW Stations have radio and tele-
vision's only Client Service department.

Because the WLW Stations cover a market area
bhigger and richer than the N. Y. market.

Which all goes to show you that the WLW oper-
ation 18 no small “'lean-to”~—but rather a giant

advertising force that makes sales sway its ad-

vertisers' way!

Yes, when il comes to swaying, Crosley knows

which way the sales wind blows!

‘

i

2,

=

L
5
il
o=l
o
i
-
%
i

e
e
e

i
oE
p

-
o
o -ﬁ-’\-"ﬁ. -

T
Sl L

i
iy
e

e i
_ﬂ.-' A
-Q.v

s

e

o

i

=

ﬁl’

e LA

i
-

'\."5'."":_:

gty

e

"!' "

- I
s
] M
= %;g e
M R i
T A S ol

0
k)

o

S T
i :
o e o
B

(Eoi
WG

—

This One

e

PORN-F15-5ZR1

As your od dollor is spent, so your sales ore inclined|

broadcasting corporation

i

WwWWW . ameri


www.americanradiohistory.com

~ L]
WWW americanradiohistorv.com

TELEVISION-RADIO

THE BILLBOARD

APRIL 25, 1953

House Group Hot on Color;
Maps 4-Month Test Period

WASHINGTON, April 1B, —
Highly enthusiasiic over what they
caw at this week’s color TV dem-
onstration in Princeton, N. J., anad
New York, members of the Houst
Interstate and Foreign Commeree
Committee headed by Chairman
Charles A, Wolverton (R., N. J.}
intend to gmive s the industry a
breatling spell for further Aeld
testing before filing a reporlt urg-
ing Federa! Communications Com-
mission approval of compatible
color TV standards. Chairman
Wolverion said he is in laver of
allowing lour months 1o clapse Tor
field testing.

On the basis of current develop-
ments, the timetable for color TV
continues to point to 1935 as first
opporiunity for anvy start of com-
mercial color TV set sales 1o the
public on something more than an
introductory scale. Chances are it
will be early fall before the Waol-
verton committee files its report
pn color TV, Inasmuen as Chair-
man Wolverton has said that bhe
hopes not only to allow several
months for field tests but also for
industry witnesses o testify. In
all likelihood, a formal demonstra-
tion of color TV will be pregented
1o the Federal Communicalions
Commission later this vear, mak-
ing it possible for the FCC to hand
down compdatible color TV stand-
ards by the year's end. If tha
timetable i= followed, according i
expert industry eopinion, the bulk

oaling up and paving the way!the compatible standards of the stations
aromotionally for color TV sels. |
Che price of early colar TV EET.S|

s still & maiter of cohjecture, bui
most industry experts who have
discussed this on or off the record
continue to cite a figure of 50 per
cent above the price of present
Hlack-white TV sels,

Wolverton and his colleagucs
came away favorably impressed
with what they observed both at
RCA's color demonstration in
Princeton, N. J., and with Colum-
bhia Broadeasting Svstem’s disk
gyvstem color TV in New York,
Consensus of all the commiltee
members was that compalible
standards should be adopted as
quickly as FCC can find it pos-
gible to do s0. The RCA demon-
stration was a phenomenal im-
provement over what was seen in
1950 preparatory to FCC's lssu-
ance of standards under the CBS
svitem. There was a remarkable
fidelity of color, and virtually lit-
tle drift and color diffusion in the
RCA color this week. The tri-
color tube in many respects showed
superiorily to the Lawrence lube,
in that soft pastel shades on the
RCA svsiem came oul fairly true
m the screen, whereas the Law-
‘ence tube which 18 being devel-
med by Chromalic Laboratories,
e, in CBS's demonsiration re-
cated a greenish cast to the pic-
wre. The Lawrence tube was

NEW YORK., April 18. — An
“idea network,” which will pro-

' vide the National Broadcasting
if 1854 would be consumed for|shown adequate in operating on Company’s owned and operated

National Television Systems Com-
mittee color. |

An exchange of letlers between
Sen. Edwin C. Johnson (., Colo),!
ranking Democrat on the Senate;
Intersiate and Foreign Commerce
Committee, and Gen, David Sar-
nofl, board chairman of RCA, was!
released this week, with Johnson
voicing high encouragement- io
RCA to proceed full speed ahead
wilh its color TV. “I dm convinced |
that under your leadership and |
driving force,” Senator Johnson!
wrote to General Sarnoff, "com-,
patible color television will become
a reality in spite of all obstacles.”
The senator urged the RCA board:
chairman to avoid being dismaved
by any opposition. *“Your efforis
at devising a compatible color tele=-:
vision system will long be remem- |
bered as a magnificent achieve-|
ment of seienee,” the senator|
wrote. “For reasons best known!
to themselves there mav be those
who desire lo drag their feet atl
that point. Please do not allow
them to slow you down. You are
on the right track. Please keep|
up the steam.” !
General Sarnoff replied in part:i
“You may '

feel assured that we!
will not he dismaved, that we will |
not slow down, and that no -rocks
thrown at us by anyone who may
wish to delay color television can |
shatter our determination and pur-'

with package produc-
tions, promotion and merchandis-
ing plans is the first project on the
agenda for Ted Cott in his new
post with NBC's o&o stations di-
vision. Under the supervision of
Charles Denny, NBC's o&to veepee
Cott is makmg a survey of the
programing  picture at all of
NBC's five o&o stations in an ef-
fort to determine which shows
currently being aired would best
it into the new package plan.
Drawing on the best program-
ing of the stations, Cott and com-
pany will package the prefabri-
cated tools of shows (set designs,
seript. merchandising operation,
artwork, ete.) thus enabling the
stations to augment the packages
with local talent and put the
shows on the air in record time.
Advantage to the stations is two-
fold, since the package plan auto-
matically lowers production costs
on the local level and also pro-
vide: NBC spol sales with an at-
tractive five-market package buy
to offer national advertisers.
Cott i al=o lining up a plan to
cut down the unit cost of film
programing for the stations via a
joint-buying set-up, Once the
packape plan gets underway, it
will aleo be offered to NBC affil-

pose to meke B avaklable to the
public &2 promptly as possible.”

The Big %in YOUR TV PICTURE!

THE BIGGER, BETTER TV GUIDE-
DEDICATED TO SERVING THE TV INDUSTRY

Every page of TV GUIDE will provide a reward for the reader.
For every page is based on an editorial policy of giving service 1o

the TV viewer.

The basic service is T'V Guide’s listing of all television programs.
Here the reader will discover completely detailed program listings
of his local television stations, as well as sparkling news, features
and pictures of local and network personalities, and programs.

Many of these will be richly illustrated in full color.

In TV Guide, the television industry will find the first truly
national vehicle for the prometion, publicily and exploitation of
programs and stars. Here i3 a new—a vital—mass medium,
appealing 1o every member of every TV family; so edited that it
will be sure to stay in the home for a full seven day period.

Edited to serve the TV viewer ... Published to serve the TV
industry., TV GUIDE.

see all of you.

ROGER W. CLIPP
MARTIN N. LEW]S

CONVENTION BOUND?
PLEASE DROP AROUND!

VISIT US in Room 2111, Biltmore
Hotel. All of us will be very glad to

KEMNMETH W. STOWMAM

JAMES T, QUIEK

Published and edited on a platform of Service to Television!

.

PLOT 'IDEA’ POOL FOR
NBC-OWNED STATIONS

iate stations. Working with Cott
on the of&o project will be
WNBC-WNBT programing head
Dick Pack; advertising, merchan-
dising and sales promotion direc-
tor Max Buck, and Cott's assist-
ant, Frank Fitzgerald, plus, of
course, the other NBC o&o station
heads. _

Cott will continue as veepee in
charge of WNBC and WNBT here.
However, a station manager will
also be appointed for the two
Manhattan outlets. John Reber,
NBC’s national spot =ales man-
ager for TV, is reportedly top
contender for the post.

News Capsules

® Continuwed from page 4

see. "Howdy" is currenily aired
on the NBC network, but under
the new set-up the Hollywood
show would be substituted from
Los Angeles to Denver and from
Seattle to San Diego, Calif,

FCC GETS BREATHER
ON RULING SQUAWKS . ..

WASHINGTON — On the
recommendation of the Federal
Communications Commission, Sen.
Charles W. Tobey (R., N. H.),
chairman of the Senate Interstate
and Foreign Commerce Comit-
tee, last week intreduced a bill
to extend from 135 to 30 days the
period in which the FCC must act
after protests to proposed rulings

are filed, The commission urged
this change in the law, claiming
that 15 days was inadequatc time
to accurately evaluate proteste.

CANADA SETS
BMI CLINICS . . .

TORONTO — The first BMI
Clinic in Canada has been sched-
uled by Assistant General Man-
ager Harold Moon for May 19 in
Calgary at the Palliser Hotel
This, will be followed by one in
Regina on May 21: then Mayv 23
'in Winnipeg, A clinic has been
imarked in for June 29 at the
| Hotel Vancouver for the British
| Columbia Association of Broad-
casters, The first Eastern meet-
ing will be at Amherst, N. S, un-
der the sponsorship of the Atlan-
tie Association of Broadceasters on
May 22,

KFAC, HOLLYWOOD,
IN NEW QUARTERS . ..

HOLLYWOOD—Radio Station
WFAC last week formally opencd
itz new sludios in  Prudential
square following 11s move {rom
marters it occupied =ince [irst
oing on the air 23 years agn. Now
weatlon is in a two-sguarc-block
shopping area in the hrart of
Miracle Mile on Wilshire Boule-
vard. Move was made without a
hitch or loss of broadeast time for
the 24-hour station. The change
necessitated tranzfer of 28 tons
of classical recordings, represent-
mg 36,000 disks. It took 11 van
loads for the records ualone. ihe
library being the largest in vlas-
sical field in the Weat.

| INTROS BILL FOR
| SENATE TV STUDIO . ..

WASHINGTON—A bill 10 pro-
Ivid:? the Senate radio-television
|correspondents’  gallery in  the
Capitol with a TV studlo was in-
troduced this week by Sen. Homer
| Ferguson (R., Mich.) For himsell
and Sen. Burnet R. Mavixink (D,
8. C.). Studio would be rcon-
structed on the gallery (=pecta-
tors’) floor of the Senute wing of
the Capitol. An appropriation for
this project was authorized by the
senators, but no sum was =tipu-
lated.

JULES GHEEN
'QUITS SAPHIER . ..

NEW YORK — Jules Groeen,
veepee in charge of the James L.
Saphier packaging activities here,
this week resigned after maore
than five vears with the [irm.
Jim Shulke, of Young and Eubi-
cam, will probably replace lim,
Green's plans are indefinite.

—r—r—

COAST COLORCASTS
FOR TEST PURPOSES . ..
HOLLYWOOD — Scoveral TV
stations will transmit colores:ts
this summer to permit various sol
manufacturers to test newly de-
veloped tubes that will show both
color and black and white TV,
This was revealed by Ruiph
Batcher, chiel engineer ol the
Radio-Television Manufacturers’
Association, convening here this
week. Batcher said that prelimi-
nary color transmission has been
develgped so that the black and
white tubes now in use will be
{Continued on poge J§)
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TV FILM

‘Camera’s Eye’
s Marketed
By TeeVee Co.

NEW YORK, April 18, — The

TeeVee Company is beginning|

sales on a new 15-minute show
entitled “The Camera's Eye.” Each
installment consists of seven or
eight sequences of varied interest,
There are 39 segments in the se-
ries, which is narrated by Wendell
Niles.

MYSTERY SERIES
FILMED IN LONDON ...

NEW YORK — Paramount TV
Productions' new half-hour mys-
tery series has been titled "May-
fair Mpystery House." Ed and
Harry Lee Danziger are currently
producing the series in London,

"WHAT TO DO’
NEW AMA PIX ...

NEW YOREK-—Marshall Hester
Productions is readying a series
of six five-minute shows for the
American Medical Association to
be released June 15 on a public
service baszis, Entitled “What to
Do,” the show stars Nancy Craig
and 1s directed by Mitchell Gray-
50N,

CHICAGOANS GET
TV 'BUCK ROGERS' . . .

HOLLYWOOD—The TV rights
to"Buck Rogers” have been ac-
quired from the John F, Dille
Company of Chicago by a group
consisting of Max Gilford, Robert
Howard, Louis Meunier and Bert
D'Armand., They plan to shoot a
series of 26 half-hour TV films.
They also plan a radio series. The
group has set up headquarters at
the Hal Roach lot.

CHARTER OAK ON
COOQKING SERIES . . .

NEW YORK — Charter Oak
Tele-Pictures is readying a new
TV film cooking series, featuring
home economist Dione Lucas, cur-
rently appearing on a live show
for NBC. The 26 half-hour films
will be shot at the rate of two a
day here, according to Charter
Oak, via the use of live TV tech-
nigues and a special intercom
system between director and cam-
eraman, devised by Ira Cavreil,
director of photography for the
series. Shooting on the first two
films starts this week.

UTP BALLY

Org Distribs
Press Book
To Clients

NEW YORK, April 18.—United
Television Programs this week
bepan distributing to stations and
advertisers a new promotion kit
that stresses movie exploitation
values. The kit contains a com-
prehensive press book which out-
lines stunts, schemes and clever
attention getting ideas directed at
potential viewers.

Not neglected, however, in the
press book, are the usual promo-
tion devices such as window and
truck streamers, posters, envelope
stuffers, material to replace vaca-
tioning columnists and free movie
mats for tie-ins, UTP has already
arranged a clever gimmick in co-
operation with Iroguois Beer,
which sponsors “Heart of the
City"” in Buffalo, On May 8, the
stars of the program, Pal McVey
and Jane Nigh, will be flown to
Buffalo to become king and
gqueen of the Newspaper Guild
Ball there, Similar tie-ups are
being arranged with sponsors in
Detroit and Chicago later in the
Vear,

ABC Option
On "Passport’

NEW YORK, April 18, — The
American Broadeasting Company
has taken an option on “Passport
to Adventure,” a half-hour film
series starring Cesar Romero,
from the William Morris office.
Morris is the sales agency for Hal
Roach, which produces the pack-
age,

The option makes it mandatory
that sponsors wishing to buy the

property use ABC-TV network
facilities,

LUCY’S BABY
SUPPLIES ALIBI

HOLLYWOQOD, April 18.—
High-rated “I Love Lucy" can
now add a new f{eather to its
multi-plumed cap. This week
it saved a man from a rob-
bery conviction. A Compton,
Calif., jury deliberated for less
than 10 minutes and returned
with a not guilty verdict after
Duane Curtis Pattillio pleaded
innocence of a Long Beach
drive-in theater robbery on
the night of January 19 His
alibi: He was home watching
the birth of Lucy's baby on
TV, miles from the scene of
the crime.

NBC; CBS

1 Webs May
Use M-G-M
“Film Clips

NEW YOREK. April 18.—There
is a good possibility that Metro-
Goldwyn-Mayer next scason will
have clips from itz new feature
films airing on two competing TV
shows, The National Broadcast-
ing Company this week was ne-
gotiating with M-G-M for use of
such clips on the “Colgate Com-
edy Hour." They currently are
being shown via Ed Sullivan's
“Toast of the Town"
lumbia Broadcasting System in
the same 8-9 p.m., Sunday, time
slot.

If the dezl goes thru, the film
firm will have to stagger clips of
its new releases between the rival
stanzas, unless NBC program vee-
pee Charles C. Barry manages to
enag an exclusive out of the talks,
cutting out CBS. Sullivan has
' such an exclusive with 20th Cen-
tury-Fox, whose clips he has been
using in addition to those from
M-G-M.

3d Run for

Erwin Films

NEW YORK. April 18, — The
Stu Erwin film show. which is
now in re-run via the American

o

was renewed for another 52-week
period by General Mills. The
show airs T:30-8 p.m Fridavs.
Renewal is effective about July 1.
The film was produced by Hal
Roach Jr. Apgency is Dancer-
Fitzgerald-Sample, and the prod-
ucts plugged are Gold Medal
Flour and Wheaties,

Web. Chi 1st Quar.
Net Is $84,773

NEW YOREK, April 18—In a
report to stockholders this wesk,
Webster-Chicagoe announced that
the company had achieved a prof-
it of 584,773 alter taxes for the
first quarter ol 1053

Salez for the peried were
£6,945 058, highest first-quarter
gross in the company's history.
This amounted to an increase of
80 per cent over the same period

last wvear.

on the Co-!|

Broadcasting Company. thiz week -

@ Continued from page 1

TV Filmers Move Up Front
In Biggest NARTB Confab

Flood of Exhibits to Sell Stations’
Execs the Vidfilm Program Story

will have several of its branch
heads as well as its local and
New York sales managers pres-
ent, New York-based execs of
Official Films used their {trip
westward for sales purposes, and
while on the West Coast they are
understood to be searching for
additional syndication properties.

Several of the TV {ilm execs
will participate in a discussion
panel on “Film's Place in TV,"
along with several station heads.
Paul Adanti, WHEN, Syracuse,
will chair the discussion.

The TV f{ilm outfits that will
exhibit and the rooms at the Bilt-
maore Hotel they will occupy are
as follows: Columbia Broadcast-
ing System Television Film Sales,
2134; Commodore Productions,
2328; Consolidated Television

Sales, 2107: Harry 5. Goodman
Productions, 2300-2302; The
March of Time, 2317-18; MPTV,
2118; NBC Film Division, 2305-08;
Official Films, 2356; RCA Re-
corded Program Services,® 2200-
2202; Screen Gems, 2235; Stand-
ard Television, 2350; The Tee Vee
Company, 2120; Telenews Pro-
ductions, 2130-2131; UTP, 2100-01
and 2322,

The Frederick W. Ziv Com-
pany, which is a radio transcrip-
tion as well as a TV f[ilm firm,
plans to exhibit its transcription
operation only. Ziv will set up at

| rooms 2216 and 2217. Another ex-

| hibitor with a film slant to show
i5 Teleprograms, Ine., producer of
the Slean Foundation supported

“American Inventory” program
on the National Broadcasting

THE OTHER 50%

WOR to

——am

NEW YORK, April 18. — Jim
Gaines, new headman at WOR

and WOR-TV, iz in the process of
evaluating programing and sales
policies of both stations, as his in-
itial step in mapping out a new
strategy strong enough to buck
Manhattan's highly competitive
radioc and TV market. Gaines,
who recently resigned as veepee
lin charge of owned and operated
stations of Lhe National Broad-
casting Company to take over the
management of the Tom ONeil
outlets, said the stations present
a different operational problem
than any of NBC's o&ao's,

" WOR-TV, for instance, carries
the aftérnoon and evening Dodger
games every yvear, which neccessi-
tates an annual re-shuffling of
programs and sponsors thruoout
the entire baseball season. Then
too, as an indie, WOR-TV 15 faced
with a far more extensive pro-
graming problem, time-wise. Film
may supply part of the answer,
' said (Faines, but he has no in-

“tention of adopting an all-film
't policy  as rumored.
to Tom O'Neil's
iplated

In reference
long contem-
film network project,
Gaines opined that a film web
has more leng-range possibilities
than an immediate future, and
will necessarily be conditioned by
the growth of independent sta-
tions thruout the country.

Gaines has definite ideas about
the effect of the American Broad-
casting Company’s current buy-
hig-names policy for TV. Instead
of going out after a new audience,
he observed, ABC is aiming at
the same 50 per cent of the view-
ers which currently watch big
name variety artists on the other
webs. He also noted that a three-
way split of this audience will
probably create a real sellers

market for big name performers,

| Altho he hasn’t finalized any

Go After

Non-Web Viewers

definile programing ideas yet,
Gaines said he intends to go after
the 50 per cent of viewers not
reached by the networks., He also
expressed approval of WOR-TV's
“Broadway TV Theater,” which
runs the same play every night of
the week., The hour and a half
series chalks up a cumulative rat-
ing of 32.6 for sponsors who only
pay %3500 weekly for a gquarter
participation on the show,

(zaines said he doesn’t contem-
plate any immediate expansion or
reduction of his present station
staffs.

24 Stations

Buy Consol’s
‘Starter Plan’

NTW YOREK, April 18. — Con-
solidated Television Sales here
has sold its “station starter plan”
to 24 stations, including 22 out-
lets in the 42 new markets which
have opened up since the lifting
of the freeze.

The TV film distribution firm's
plan makes Consclidated's entire
nine-series library available to
new stations at a total weekly
price equal {o the station's start-
ing Class A hourly rate. The 18-
month pacts do not include an
escalator clause, altho station's
rates usually increase consider-
ably during the first vear of op-
eration,

Most recent =ales include:
WHYN-TV, Heolyvoke, Mass.:
KVOS5-TV, Bellingham, Wash,;

WHP - T, Harrisburg, Pa.;
WSUN-TV, 5t Petersburg, Fla.:
WIFTL-TV, Ft. Lauderdale, Fla.:
WTVH, Peoria, Ill.; WTVO-TV,
Rockford, Ill; WFAM-TV, La Fay-
ette, Ind; WRKJF-TV, Pittsburgh.

NEW YOREK, Apri’ 18.—Exper-
iments in shooting TV commer-
clals with a new color film
process, about to be launched by
Colgate - Palmolive - Peet, will
serve a twofold purpose. The
firm is seeking to prepare itself
(for the arrival of color-TV so
that no matter how soon tint
video arrives Colgate will be
able to put multichrome film
plugs nto its shows. Also, the
tests are being used to determine
whether the resent  Colgate
packapes are satisfactory for use
on color TV film; if thev show
any negative qualities, the firm is
likely to draw up new packages
which will show to best advan-
tage on the commercials and drop
the use of any which prove poor
for color TV no matter how
well establiched they may be.

The experimental shooting is
being done on stock supplied to

Leslie Harris, Colgate AM-TV
topper, by a processing company
which has developed & method
which presumably provides true
reproduction.of all color frequen-
cies, Some color frequencies do
not respond well on conventional
film,

The new film seeks to compen-
sate for the loss in certain fre-
quencies by stepping it up in
others. After tests have been
made on the new film, Harris
will utilize all other processes to
get relative values before making
a final choice. Then, when the
top process is selected, film plugs
using that method will be tested
via closed circuit. When these

tests pan out well, Colgate will
begin shooting its final version of
color commercials,
Backgrounds
The tests will show Colgate

WwWww americanradiohistorv com

Colgate to Launch Experiments in
Shooting TV Commercials in Color

products against various colored
backgrounds, both still and in
movement. There will be long
shots and close-ups, with em-
phasis on the names of the pro-
ducts, Virtually the entire Col-
pate line will go thru the tests to
check how well each item reg-
isters en color film.

Harris sald that several pack-
ages are likely to come up for
changes. In some cases, the colors
are not apt to register well. In
others, the combination ol colors
hampers strongest identification
of brand name, Where necessary,
the package backgrounds will be
changed to make the product’s
name stand out sharper.

Whatever comes out of the tests
along these lines, Colgate believes
it will be ready for color TV
sooner and with greater know-
how than almost any other
bankroller in the medium.

Commpany. Teleprograms will lo-
cate in Room 2340,

Telenews will use the occasion
to test the syndication potential
of its “For Women Only"Y show.
It will- also showcase its new
“Build-a-Show Film Library."” On
the basis of stations’ reactions to
the latter package at NARTBH,
Telenews will decide whether or
not to distribute the library itself.

Guild Films on

Velvet With New
Liberace Series

NEW YORK, April 18—In the
record time of two months, Guild
Films has sold its “Liberace”
video film packapge to 34 markets.
Its gross revenues under 26-week
firm contracts will already total
$338,500, slightly more than the
production cost of the [ilm which
15 estimated at $12.500 per epi-
sode.

Since the market potential of
the property is still great, Reuben
Kaufman, Guild prexy, estimates
that the program may rack up a
$1,000,000 syndicated gross [irst
run. The program is fully spon-
sored in every city and as of the
moment 1s under option for 18
more Cries,

It has many clients for multi-
ple cities among which are Bow-
man Biscuitl for five in the South-
west, Ford Dealers for three, and
Breast of Chicken tuma for five.
And 80 per cent of its sponsors
are banks.

Senate Group
Studying Aid
For Theaters

WASHINGTON, April 13—A
Senate small business subcommit=
tee after a week of hearings an
economic threats to motion picture
jhmters, is studing the advisahil-
ity of “remedial” legislation, Wit=
nesses did not pul their finger
squarely on television as a maior
cause of lost revenues to theaters,
but H. J. Holmes, chairman of “he
economic commitiee of the National
Association of Real Estate Boards,
testified Friday (17) that over 300
theaters had closed thruout! the
nation, depressing neighborhood
values as well as bringing eco-
nomic distress” to motion plcture
exhibitors Abram F., Myers, zen-
eral counsel for the Allied Sta‘es
Association pf Motion Picture Ex-
hibitors, told the Senate zroup
garlier that small-town movie
houses were threatened by 'hird-
dimension pletures.

The role of the theater 10 “he
local economy is typified by Delroit
where, Holmes said, “Theater c.ns=
ings are affecting adjacent business
such as drugstores, confectin;ers,
restaurants and little ready-to-
wear places.” The “single-purpose
nalure” of a theater building. he
pointed out, makes conversion
costly,

Combined Tag
Vice Snader

HOLLYWOOD, April 185 —Al
Bisno .and Sam WMarkovich, “vwo
partners in the old Snader Tole=
scriptions triumverate, Hoave
dropped the old Snader name and
will now be doing business under
a new Banner, Combined Televi-
sion Pictures, Ine, Firm unde; the
new name retains control of the 14
Alexander Korda feature films
and the “Dick Tracy” series,

United Television programs is
currently distributing the Korda
and “Tracy" packages. The newly
named Combined company will
continue to distribute the Empire
Films package of 12 features,

Lou Snader and Bube Kaunfman,
formerly associated with the old
Snader Telescriptions sales [lirm
are in no way associated with the
Combined company.
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New

TV Outlets Pose Tough

Problem for Film Syndicators

Overlapping Coverage, Coupled With

Exclusivity Demands, May Cut Gross

NEW YORK, April 18.—Video
film syndicators gre now trying
to cope with a rapidly snowball-
ing problem which is likely to
cut into their grosses drastically,
unless an acceptable solution 1s
found. The end of the freeze and
the subsequent addition of many
new TV stations has created a
problem of overlapping coverage
by outlets in separate but near-by
cities.

Because many stations and po-
tential sponsors demand a certain
measure of exclusivity, not only
for their market but for the
neighboring area, distributors are
finding possible sales hampered
where their properties are al-
ready . sold fo competitive but
close-by markets.

The problem becomes one of
sacrificing one market or the
demand for exclusivity. And
since every market, even a small
one, iz wvital to successful video
film distribution, distributors are
seeking some way out of the
dilemma.

One Market

One formula has been devel-
oped by Guild films, which has
arbitrarilv declared that where
complete blanketing occurs, the
entire area is one market and
cales are to be made to only
one station. Where only partial
blanketing prevails however,
Cuild has decided that both sta-
tione are potential customers, The
Guild decision was made by
prexy Reub Kaufman, following
reports from his salesmen in the

field.

Another methed, now used by
other distributors, is to charge
local stations and advertisers
slightly more than the nn_gl_nai
price to guarantee _exclusivity.
These syndicators peint out that
blanketing increases circulation
and that therefore the price of the
properties should justifiably be
increased.

The MCA-TV pogition, how-
ever, is to handle every situation
separately because the overlap |
and relative potential from each
market is unique. Their spokes-
man maintains that the most 1mm-
poriant consideration 1s selling |
the large markets. In the event
emnall markeis endanger such
eales. he claims, they are to be
cacrificed. He bolstered his point
by citing the additional time and
trouble needed to sell several
emall markets in place of cne big
one, . |

Cuts Potential |

But such a policy obviously
cuts into the potential revenue
from film packages for distrib. |
utors and lenghtens the ume
needed by producers to recoup
investments, And since blanket- |
ing is most often partial, and can |
in onlv 8 few instances be com-
plete. 1t also can mean the loss of
come circulation 1o the SpONsor, |
For example, a Reancke, Va., sta-
tion ean partially bianket Lynch- |
burg, Va. but may nol reach the
far environs of the latier town.

Ziv TV Programs, Inc., also fol-
jows a policy of sizing up cach|
overlap market separetely, rather
than setting up one rule for all

FCC Budget
Pruned 900G

WASHINGTON, April 18—The |
Federal “ommunications Com- |
mission will get $£900.000 less than |
what it sought for itz budget for |
the nexi fiscal wear if Congress|
goes along with a slash recom-
mended yesterday (17) by the
House Appropriations Sub-
committee on Independent Of-
ficez. The subcommities recoms-
sended & total outlay of 57,100.000
fo: =zalariez and expenses of the
FCC, altho the commission had
azked for SR.000,000. The sub-
committes said this cut won't af-

outlets. For instance. Fall River,
Mass, and New Bedford, Mass,
are considered as one market by
Ziv because of overlap problems;
while Boston and Worcestler,
Mass., which also overlap, cov-
erage-wise, are ireated as sepa-
rate areas.

In overlap situations involving
cities of some size, Ziv usually
makes some kind of special sales
deal when the territory is sold as
one market. Ziv's one peneral
policy for overlap territories is
that in anv case of overlap. no
matter how slight. the TV film
outfit never allows a competitive
sponsor to buy a Ziv series in the
Same area.

Firm Position Asked

Manv syndicators call for the
trade to take a firm position, and
to sell to both stations when over-
lap occurs. They claim that tho
the problem of overlapping is
common in radio, the sound me-

“Terry and the Pirates" "Cow-
bov -Men"” and "Range Hider"
can be caught twice a week,
sometimes on different local TV
stations. And “Big Town" is now:
playing in many cities at the
same time ifs re-run  version
“Heart of the Citv” 1z telecast.
Most significant, of course, is the
high rating being achieved by
many re-runs, whereby second,
third and fourth showings in
many cases top the initial rating.

But the buyer resistance to
overlapping stems, trade obsery-
ers claim, from the highly com-
petitive nature of video film syn-
dication and from the many TV
film propertiezs being offered to
stations. Sponsors are loathe to
buy properties which have al-
ready been viewed by part of the
potential market when new and
unseen packages are available.
Nevertheless, film programs

fwhil:h have track records will be

dium does not offer as strong pro- | bought by advertisers even when

gram values. In New York, for
example, the same films of
“Charles Laughton Presents™

' they have been viewed, in con-

trast to new properties which do
not shape up as promisingly.

Kagran Co. Plunges
Into Vidpix Arena

NEW YORE. April 18, — The | ceptable 10 kids of both countries.

Kagran Corporation (Martin
Stone), heretofore an anti-film
outfit, is relaxing its policy these
davs in several directions. These
include a special TV film feature
film project: a deal whereby
United Productions of America
(ecreatoer of the prize-winning
“Gerald McBoing-Boing™ cartoon)
is producing an animated “Howdy
Doody” cartoon titied “The Cow-
boy Hat™ for theatrical release
this vear. and its new TV film
production branch in Mexico City,
where Kagran iz currently film-
ing a daily half-hour version of
“Howdy Doody" in Spanish.

The feature [iim project re-

wvolves around a flicker that Kag-

NEWS SPLITS
FEATURE FILM

LOUISVILLE, April 18, —
A new 15-minute intermis-
sion gimmick for feature film
programing was introeduced
here this week by WHAS-TV
on its feature picture show,
“Jewel Theater.,” After the
first half hour of the flicker
is run off, the station sand-
wiches in a l5-minute local
news and weather program,
then continues wiith the
movie. )

The movie portion is spon-
sored by Lord's Jewelers,
while the news seg is backed
by the Greater Louisville
First Federal Savings and
Loan Association, which {as
WHAS - TV's first sponsor)
has picked up the tab for the
nightly news show mn the
same time period for more
than three years.

UTP Adds 3

Properties to
Its Catalog

NEW YORK, April 18 —TUnited
Television Programs this week
came up with three new proper-

Stone i= negotiating this week

' with representatives of Japanese | Quick Quiz

video, who are interested in buy-
ing the series for telecasting in |

the Orient. The Japanese T‘U’!

execs raised no objections to ﬂ:el
strictly Spanish motif of the

flickers, and thev furned dnwn[

Stone’s suggestion that they dub

in a Japanese sound track. They

prefer an English sound track, be-
cause Japan's current TV audience
includes so many American and
English families.

In addition to the “Howdy
Doody™ film series, Kagran's Mex-

ican unit, Producciones Mundi-
‘ales, 5. AL, 1= producing a hive TV
show for the Emilio Azccarraga
station-—a weekly half hour panel
program tagged “La Duela de

i market

ties for svndication, two video

{ilm series and one package of 13

Australian features,

“Rocky Jones, Space Ranger.”
starring Dick Crane, has been as-
signed to UTP by Holand Reed
Productions. The science fiction
properiy runs a half hour each
episode.

In co-operation with Look mag-
azine, UTP is also putting on the
the “Look Photoguiz”
This 13-minute show. featuring
film clips and a phone guiz. has
been developed to replace "Movie

which Walt Schwim-
mer is now peddling himself.

The 13 Australian features were
all produced since 1850,

Radio Free
Asia to Quit

SAN FRANCISCO, April 18, —
Radio Free Asia, after 19 months’
operation, will halt its beaming
&l the end of this month. The or-
ganization. directed locally by
John W. Elwood, former KNBC
manager, has been shortwaving
news commentary and music to
the Orient as part of the overseas

| dicate it to South American video

stations in a few months, dubbing
in a Portupgese sound track for
Braril.

At first Kagran was afraid the

!Eampaign conductied by the Com-
mittee for Free Asia.

The committee will continue its
work of stimulating anti-Com-

@

munist activities within  Asian
countries thru other media—hook-
stores, films, books, magazines,

ete. The sudden folding of Hadio
Free Asia will mean job-hunting
chores for some dozen former
NEC men.

Norton Appointed

'Voice' Consultant

WASHINGTON, April 18—As
preparations continued on Capitol
Hill and in a special presidential
commission for a major shake-up
and transfer of the “"Voice of Amer-
ica,” Dr. Robert L. Johngon, admin-
istrator of the International Infor-
matiom Adminiziration, which in-
cludes the Voice, announced that
i Dr. Alfred H. Morion

rthe Voice here. Dr. Morion has been
head of the Voice in New York.
Dr. Johnson =said “The program
which the news administration en-
vizsages requires careful thought,
ztudy and long-range planning.™

wide range of Spanish dialects |
covered by Latin American coun- |
tries would prohibit the use of
one Spanish sound track, but test !
showings of the first film to|
school children in' Mexico and |
Havana revealed that a middle-of- |
the-road language policy was ac-

WCBS-TV Buys
5 Feature Films

ran filmed two wears ago, - but
‘held for release untii this summer, DPTOEr i
The picture, which utilized a pre- Bibujantes” {Due] of the Cartoon-
dominantly TV production staff |ists) which is sponsored by Ral-
rather than Hollvwood personnel | €lgh cigarettes,
(Fred Coe. David Swift and some
top-notch TV actors) was brought | | ¢ oy
in en low budget (about $25,000), I Klne A“dlt“}“ Df
This figure, remarkably low when I ]
compared to the average Holly- IMuiE Mﬂﬂ‘!ﬂ S'Eg
wood cost-per-film. was made  wpw vORK Anri )
x 2 { -] CApril 18 —A new
possible, according 1o Stone, be- | TV package, titled “Wonderful
b ot & Mﬁ;"inﬁ Corps varn) was SR Acton” is under considera-
shot entirely on Jocation with the| Lon By the National Broadeasting
s nheratiin of the 18 Mabipe Company, which has cut an audi-
wor0p Tif ,_f: e el o g | Hon kine of the show. The stanza,
by Sations, Stone may Sim o se- | bickaged by 4 Byron end John
- - L 05€5 “als with & o
ries of Marine features based on | M;?‘lf:a' t,:. :mu. the “]];[.a]és H;tnai:
characters in the present piciure.  Ludlow. Ky,
The Spanish version of “How- |
dv,” titled "La Hora de Jaudi D'
Dudi” (eurrently aired over XEW. NEW rama Shﬂﬂts
TV, Mexico Qity, under the spon- | ; . R
sorship of Latin Candy and Kel- L“FE & F[In'f Shnws
logg) features a Scuth-of-the-Bor- | TFW VORK ;
der Bob Smith, a Howdy puppet | .. VEW YORK. April 18. — The
without freckles, and a new pup- | Claude Neon division of Standard
pet character tagged Don Burro. | Blectronics will unveil a camera
The film series will be launched 3! the NE“?T‘"‘” Association  of
over CMQ-TV, Havana, next Mon- H:ﬁ“;;t’?g TE'-E"';”’”“EEmf‘dﬁﬁ*ﬁ”
v §07 & -T:] . S ¥ 101 IIEXT WEEK 1N Oy -
day (4T) and Kagran p.ane L0 8¥8- | wood which, it is claimed, can
be uszed to shoot both live and
film shows, The mystery camera
has been under development for
a considerable period of time.
ABC's Bolge
‘Daisy’ Seek
MNEW YORK, Aprnil 18—Procter
| & Gamble this week seemed cer-
tain to ge along with a8 TV film
series as its late Sunday night
praograming next fall. This would

NEW YORK, April 18 —WGBS- |

fect the FCC's handling of TV ap- | TV this week bought a package
plications, inasmuch az the sub- |of five feature films from the In-
committee has earmarked $935,000 |terstate TV Corporation. The
epecifically for work in connection |films are old Monogram pietures
with TV applications. The sub- |and star such names as Jean Par-
committee’s independent offices |ker, Ginger Rogers, James Dunn
appropriations bill was hoppered |and Virginia Bruce. Bill Laey,
simultaneously with issuance of (film buver for WCBS-TV, made
the report. ]the purchase,

‘replace the filmed Red Skelion
series which 1s dropped.

A P&G exec this week =said
(that the bankroller is considering
ihnth the Ray Bolger series via
the American Broadeasting Com-
pany, and a new series titled
“COops, It's Daisy,” being prepped
by the National Broadcasting

Company.
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r, NBC's
PG Slot

Both webs are pitching the
same 10 pm, Sunday time, in
which Skelton
NBC execs confidently maintain-
ing they will retain the business,
The Bolger series 1= said to be
pegged at about £42 000 weekly,
with some allowance for re-runs
during the summer.

This is well above the cost of
the NBC show, which is being
turned. out in Hollywood by
Frank Tashlin and features Helen
Halpin, a young comic signed lagt

will start!
' Monday {20) as his conswitant on |

15 airing, with

vear to an exclusive NBC pact.

Sterling Sets
2 Film Series
For Release

NEW YORK, April 18—Ster-
ling Television Company, Ine.,
here iz readying two new TV film
series for release next month.
“The Paul Killiam Show" is a 15-
minute series of old-time movies
from the original Thomas Alva
Edison collection, with Killiam
spotted as commentator in spe-
cially filmed old-time movie stu-
dio” scenes. ‘‘The Ray Forrest
Show" 15 a half-hour children's
film program.

In the distribution field, Ster-
ling this week signed to handle
TV distribution for "Did You
Ever,” a series produced by Prin-
cess Pictures, Ine., President Burt
Balaban, Meanwhile, Saul Turell,
Sterling chief, is contemplating
putting together a special film
package patterned after the net-
work show, “"Omnibus.” The se-
ries, tagged “Almanac,” will fea-
ture the prize-winning shoris in
Sterling's catalog (some of which
were actually screened on “Omni-
bus” this season). Turell predicts
that his program will have all the
educational wvalue and upper-
brow appeal of “Omnibus” at
“about one-twentieth of its cost.”

TV FILM
PURCHASES

The Du Mont Film Sales
department has sold “Famous
Fights,"” series of 26 15-minute
shows produced by Winik
Films, 1n San Diego, Calif:
San Francisco, and Portland.
Ore,

The Vitapix Corporation this
week sold its package of |
Johnny Mack Brown Westerns
to WNBK, Cleveland, and
WXYZ-TV, Detroit.

sereen Gems sold its Dusk
Jockey Films to WHYN-TV.
Holvoke, Mass.

Harry Goodman Productions

has =old “King Calico” ta
Springlfield, Meo., and “Di-
lemma,” series of 13 15-minute
dramatic shows, to WDTV,

Pittsburgh., Goodman has also
recently sold its package of
eight Tur storage =pots in Chi-
cago, Cincinnati and Salt Lake
City, a total of 27 =zales so far.

Film Vision, Inec.. this week
sold a package of 40 features

to KHJ Los Angeles, for one
Year.

Ziv TV Programs, Ine, this
week reported sales of Ziv
film s=eries to 25 loea! sponsors
by =even new TV stations:
EGNC-TV, Amarillo. Tex.,
sold “Your TV Theater” and
“Boston Blackie” to Furr Food
Stores.  WOSH-TV, Oshkosh,
Wis., seld “Favorite Storv” to
Mueller Equipment, “Your TV
Theater” to Wisconsin Distrib-
utors (groceries), antl “Sporis
Album"”  to Zimmerman's
iclothing). WFBG - TV, Al-
toona, Pa.,, sold '“Favorite
Story” to Penn Furniture,
"The Unexpectegd,” Drewrys,
Ltd.; “The Cisco Kid,” Sapi-
naw Dairy Companv: “Story
Theater," Fisher-Watson Com-
pany, and “"Yesterdsv's News-
reel” Weather-Seal of  Sag:.
naw., KOB-TV Albuguerque,
N. M., sold “The Cisco Kid” to
Slades Dairy and John M-
Cormack, Inc. EROD-TV. E!
Paso Tex., sold “Boston Black-
ie” to International Creamers,
“The Cisco Kid" 1o Price
Creameries, “The Unexpected”
. Sun City Warehouse andd
Cenfral Motors, and “Your TV
Theater” {0 the White House
Department Store.

NBC Film Division sales this
week included the following:
“"Douglas Fairbanks Presents”
was sold o KIMA-TV, Ya-
kima, Wash.,, for sponsorship
bv Rainier Beer; WBAL-TV.
Baltimore for National Brew-
ery Company, and to WMTYV.
Madison, Wis, “Dgngerous As-
signment” was sold ta WTVO,
Rockford, 111, for sponsorship
bv Manor House Coffee, and to
WMTYV, Madison, Wis. The
new “Hopalong Cassidy” films
were picked up by WOC-TV,
Davenport, la., for Schierbrock
Motors, while the e¢ld Hoppy
films were zold to WENZ-TV,
Saginaw, Mich., for Watson Ive
Cream, and to WMTV, Madi-
gon, - Wis.

¥
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RE-RUNS—BUST OR BONANZA

First of a Series of Billboard *
On Re-Runs and Other Residual Values

In one of The Billboard’s first

TV Film eflorts,

Lucille Ball

wrote an article which she tagged
“Regiduals and Motherhood .
Or Why I Made My TV Bow an

In part, she pointed out

Ire=-

Film,"
that *. . . we had had a new word
m:lde-:l ‘to our vocabulary,

A NETWORK SHOW
THE NATIONAL PICTURE

_————

STU ERWIN SHOW

fHalf Hoor Sitwation Comedy
FRODUCER: Holand Reed
SPONSOR: General Mills

SNETWORK: ARC

#

ist Run 2d Run
hWionils 1951-1952 1952.1953
T M0-E 00 T2 30-8:060
Sat.* o R
Ky oo SR 17.6 o134
June - . 12.9 S Py
I oeivnnnsassanss 106 ... Convention
T 111 L E g IR, e v P N
September T3 TR - I
B:30-9:00 T2 30-8:00
Fri.** Fri.ee*
Lhciober ol DG el 14.4
NOrembBer i eeeane 14.3 «21.7
T T 111, AR . i FRS A X 1
JURUBEY & vicsaiccas R G e 1906
Febroary c.ooesismass 19.5 o}
T - ] 2314
=T ) | T 18.8 . o
Average Ratlag .. ... 163 RESPLIEI, | /L
Av, Mo, Stotlons. . . 54 ... 0iveiesnnid
Ave Mo, Homes
Reached ... .. 2,106,000 .. 3,251,000

Metwork Competition:

* One  Man"s  Family:
Flash Gordon

Asked for It

wards and Perry Como

.

#4 Wea  the People; Man Vs,

Beat the Clock;

Crime; You

#rx Those Two and Camel News; Doug Ed-

Studies

This could be a wonder-
Thus, *“Lucy"

giduals.
ful annuity.”

. echped the convictions and hopes

of every producer, distributor and
gpansor who seriously invested in
TV Film during its infancy. The
size of that investment was (and
is) tremendous. Production costs
alone run $20.000 for each epi-
gode of a well produced half-
hour show; a million dollars or
more for a full 32-week series.
Few, if any, producers are able
to get back that initial cost from
first-run contracts. Their big
gamble i1s the walue of reruns.
Add TV time costs and commer-
cial cosls to production costs and
the sponsor’'s gamble is evident.
He, too, enters into long-range
contracts dependent on lower-cost
reruns delivering substantial con-
sumer audience,

Therefare, if it i= at all possible
to discover a patiern for rerun
performance, The Billboard will
attempt it in this and subsequent
articles in the TV Film Monthly
Market Report and Progr.m
GGuldes. This first is more or less
a “trial balloon." From it we
hope our own further study and
the response from producers. dis-
iributors, stations, agencies and
sponsors will result in a clearer
method of approaching the an-
alysis and a clearer manner of
publishing the results,

By Way of Explanation

1. All figures used are fur-
nished by the American Research
Bureau (ARB). The rating fig-
ure represents the percentage of
all the sets in the markel which
were tuned to a show. Thus a
rating of 10.0 in a 1,000,000 set
market means that 100,000 homes
were watching that show.

2. In the case of *“Boston
Blackie” and “Big Town" (rerun
as “Heart of the City,”) remem-
ber that both shows are televised
In many more cities than those
reported here, ARB reports are
limited to certain cities and fig-
ures were not available in all
Ccases,

Roland Reed made T8 episodes
of the Stu Erwin Show. General
Mills began sponsoring weekly
over ABC Network before Janu-
ary, 1951, The first run went
thru part of April, 1952, with one
time and day change in October,
1951. The fewest number of
homes reached was 1,320,000 dur-
ing the July, 1851, rating. The
most homes reached was 3,150,000
during the March, 1952, rating.

Changing to 7:30-8 on Friday,
the second run shows comparable
or sirohger ratings right down
the line month against month.

Mote that the greatest increase
strength of ratings has occurged
during the last six maonths,
Equally Interesting is the reflec-
tion of the shows strength in
homes reached due to (1) holding
or increasing the show ralings
and (2) an increase in television
homes. The fewest homes
reached during the second run
has been 1,910,000 during the
June, 1952, rating and the most
homes 4830000 during the
P‘Iarch, 1953, rating. An average
increase of 50% in homes deliv-
ered by the rerun.

The periods of comparison used
in the accompanying chart on
“Boston Blackie” are Novem-
ber, 1951, thru March, 1952, for
the first run, against November,
1952, thru March, 1953, for the
second run. What is true of the
national picture of the Stu Erwin
Show is again apparent in study-
ing the local market figures for

“Boston Blackie. ' With one glar-
ing exception (Sard Francisco),
Blackie's re-run ralings have
maintained the strength of the

first run, and in Chicago and
Philadelphia substantially im-
proved the rating position. This

fact, along with the sensational
growth of TV Homes in most
markets, results in a substantial
increase in the audience deliv-
ered to the sponsor.

The period of comparison in
the accompanying chant on “Big
Town™ and “Heart of the City"

is alsoe November, 1851, thru
March, 1852, for “Big Town"
apainst MNovember, 1852, thru
March, 1953, for “Heart of the

City." No conclusions should be
reached based upon the limited
two-city study. Despite lack of
more complete figsures, we sHow
it because of the unique situa-
tion with respect to these shows.
“Big Town" continues to run

over network facilities with new
episodes. “'Hearl of the City” is
simply “Big Town' with a new
nafne. It is sold as a syndicated
show at the regional and local
level. In many markets both
shows are established, with
“Heart of the City" telecast over
a station competitive to “Big
Town." When the industry coins
a phrase for this situation it will
probably be “overlap.” Limited
as the information is, the pattern
appears to be the same; ratings
maintain initial strength and
therefore deliver an increased
audience for the sponsor because
of the growth of TV homes.
Conclusion
We believe that further studies
next month and the month after
will add evidence indicating that
the re-run of a show will develop
ratings comparable to those es-
tablished on the first run, True,
{Continued on page 12)

A SYNDICATED SHOW: LOCAL MARKET PICTURE

— . e e —
BOSTOF BLACKIE (Hall Hoor Advenbure-Mrsderyl, .. ..ocessspssssssnsrnssnsns e PRODUCER-DISTRIBUTINR:  Tiw
e e ——— .
i Average Average Mo,
Average M, Homes  Stuiions
M, [hec. Jan. Feh Mur, Rating  Set< im M.  Reached  in Mkd,
NEW YORK CITY
First Bun: WHBT, 10:30 Monday ... 171 8.7 X 14.3 124 1.2 1776000 o w12 7
Sec. Run: WARD, %30 Friday e 1. A .4 1.7 121 1.0 2192000 S62.120 T
CHICAGD
First Run: WOGN, %10 Tuesday el l 19.4
WHEEKR, 930 Thursday ... ... Ca 12,0 16,6 19.8 17.6 1074608 189,10 4
Sec, Hon: WHEHR, 930 Thursdsy e 278 2319 8.0 2.8 6.1 1,265,000 Mo, 047 L]
LOS ANGELES
Firsi Bun: KMBH, 900 Sunday B B.Db 14.4 18.2 13.2 12.1 ] 121,285 7
See, Hon; EMBH, 7:00 Wednesduy ,.2015  mnof avail, 1.7 1.8 5.9 130 1. 250,008 175, 208 7
SAN FRANCISCO
First Run: KROM, 7:30 Sunday . .mo avail. ool avail, 41.1 40,4 48.0 41.2 A 400 134,987 3
Sec. Run: KROMN, 9:10 Sunday A 24.0 1488 2.6 0.2 8.1 239409 97631 i
PFHILADELPFHIA
First Rum: WCALL 10:30 Tuesday L83 pobavail, 130 137 oot avasd, 130 A7 800 LIB. 52 3
Bee, Rom: WCAU, 7:00 Wednesday ..21.3 18.7 19.6 25.0 278 3.7 1,176,000 166,952 3
BOSTON
Firsi Rong WHNAC, 7:00 Saturdsy ..oof avail, 24.4 IB.T 401 41.6 3.3 BA5, 000 306 AR08
Sec. Ron: WHAC, T7:00 Saturday R E 1 | 116 IR.T 35.9 41.3 5.7 1,004, 500 J58. 468 2
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Manual Outlines Deta;iéd }teps
For Setting Up TV Film Division

Lacy 5. Sellars, who heads up
the film editing department of
WETV, Charlotte, N. C., has
compiled a detailed, easy-to-
understand primer of instruc-
tions and general advice for sta-
tions setting up TV film depart-
ments for the first time. The ma-
terial was prepared originally
for use at the Southeastern Tele-
vision Conference, which WBTV
conducted Decemnber of last year
for the benefit of several hun-
dred TV operators and appli-
cants in North and South Caro-
lina and Virginia.

On these pages The Billboard
presents an edited-down version
of the suggestions offered in
Sellers’ manual. The informa-
tion, of course, is based on the
experiences of WBTV and (as
Sellars points out in his intro-
duction) are not necessarily ap-
plicable to all other stations,
which, because of different
equipment or operating proce-
dure, may find better, quicker,
and economic ways of doing
some of the things covered in
the article,

TELEVISION FILM ROOM
OPERATION
Personnel

A film department should be
set up with personnel azide from
the engineers and production
crew. At least try to have one
person (doing film work alone)
supervise the department se as
to gain coherence in the over-all
work., Films and slicdes consti-
tute the “bread and butter"” of
yvour commercial work and will
have to be handled correctly.

Here at WBTV, we have a
girl for shipping, receiving, and
routine screening of program
film. She keeps all records
{(shipping and receiving tickets
and film stock  ecards) and
screens all film before air time
to catch any defects in picture or
sound. We also have a staff pho-
tographer to make the slides
and one person who is in charge
of all spot film and slides; pre-
pares package and participating
film shows for telecast; edits
feature movies; maintains the
equipment, and handles
other matters pertaining to films
or slides.

The Film Room

The {film room shouwd be
fairly close to the control room
for obvious reasons, but not
where other personnel are apt
to wander thru or too near other
offices where the noise of the
projectors might disturb others.
Otherwise, put up sound board
on the walls to keep the noise
in.

Our film room is nine floors
above the control room and slow
elevators are at times a problem.
We do have a substantial wire
grocery carton with which to
transport the heavy film. Clean-
liness is important, so seal the
windows up and keep the room
as free from cracks and crevices
as possible. The projector lamps
generate a lot of heat, and air
conditioning is almost essential.
Equipment (prices noled are
only approximate)

1. Storage.

You will need a good steel
cabinet (%375), such as Neu-
made's M™1-180-16, for storing
the 100 foot reels of spot films.
We use two steel cabinets, each
holding some 600 reels. They
close up tightly to prevent dust
geepage and have humidors to
keep film from becoming brittle.
Storage racks for the larger
films can be bought ready made,
but you may wish to have them

any .

made to order to fit the various
sizes of reels, Have sections to
hold reel sized: 400-inch, 800-
inch, 1200-inch, 1600-inch and
2000-inch. The 1200-inch (half
hour) will take up the most
space. Be sure the racks will
accomodate the cans that many
films come in, and allow for the
beaded edge that many of the
cans have, Allow plenty of stor-
age for the cases and boxes that
the films come in and, of course,
vou need space for files, sup-
plies, ete.

Don't minimize wour slide
storage problems. You will
probably outgrow the single
glide boxes (hold about 150)
guickly. For our main slide file
we use the Neumade slide cabi-
net (about $50) with five draw-
ers (each holding 250 glass
slides). It is kept in the control
room for easy access to the

engineers.
2. Projectors ($330 to $600)
Get a heavy duty 16-mm.

sound projector that will stand
the wear — a nationally known
make that gives full guarantee
protection. These machines will
be in constant use and will need
occasional repair. We use 12-
inch speakers in separate hous-
ings so that our projectors can
be used before large crowds
when needcd. We currently use
four projectors: two in the film
room proper, one in our sales
department, and one for stand-
by use and the production crew
when needed.
3. Rewinds ($42 per pair).
Don't waste money on cheap,
“home movie" rewinds. They
will wear out in no time. Have
at least one good pair of heavy
duty rewinds, such as the Neu-
made Dynamie 16 rewind, with
gears and brakes at each end.
You might uze a light rewind as
an auxiliary to the heavy duty

ones for rewinding spots that -

are taken out of shows. While
not essential, electric motor re-
winds are nice to have for
speeding up work.

4, Splicers (518 to $30).

We strongly recommend a
straight-across splice to the di-
aponal splice. Granted that the
diagonal may' be a bit stronger,
but this makes a split frame on
the screen which is objectional
to viewers, We use Neumade's
Griswold Jr., splicer model,
which has the advantage of
being able to splice from either
direction and uses either regular
or reversal film which has' the
emulsion on the opposite side.
Be sure to specify the splicer for
the larger or 1/f10-inch splice.
The 1 f16-inch splice, is for nega-
tive work and is not as strong.

5. Viewers ($25 to 360)

A 16-mm. film viewer is es-
gsential for quick checking of
film content and for editing
wark. The niltimate is the Movi-
ola, but it runs into hundreds of
dollars, Any sturdily built
model will suffice. We have
both a Craig and a Bell and
Haowell Filmo Viewer

6. Sound Track Reader
($180).

This is the sound counterpart
to the film viewer, and (tho not
essential equipment by any
means) is useful in quickly lo-
cating certain parts of the sound
track of films.

7. Timers ($75 to $170)

A footage counter is needed
g0 that films may be accurately
timed for scheduling purposes.
If you plan to go into sound film
production you may wish to pur-
chase a timer with two or more

measuring hubs, You cannot
time film accurately on the film
room projectors! They don't
have synchronous motors and
will run slow or fast depending
on the line voltage.

4. Film Cement ($1.25 to
$1.50 per pint). '

Get a brand that is made for
safety film and not for nitrate
film. Buy from & source that has
a large turnover so that you will
get fresh cement. It loses its
strength fast. Buy it in pint con-
tainers from film houses or local
theater supply houses. Have a
small bottle to work from, and
insist that the personnel pour
out old stock and refill from the
pint can at least once a week. If
film has.a tendency to just fall
apart when you tear at a splice,
it can be caused by old cement;
not roughing up the film hefore
splicing: not holding the splice
long enough in the splicer; or
the splicer may need adjusting.

9. Projection Screens ($20
and up).

A portable beaded projection
screen is a handy thing for
client - screenings, but, unless
you have space, they are in the
way in the film room. A large
white poster board makes an
excellent screen and 'can be
mounted out of the ‘way.

10. Reels (10-15 cents for 100-
inch size, up to $3 to %6 for
larger sizes).

You'll need quite a few of all,

sizes. Some program film will
arrive without any reels, and
you will need flanges (reels with
solid sides that come apart to
allow film to be put on or taken
off for handling without reels).
Suggested sizes: 6-inch to handle
spot film; 10-inch or 14-inch for
longer f{ilms.

You will need a couple of hun-
dred or so of 100-foot reels to
wind on spot films that often
come in without reels. Metal
ones bend easily and cause the
film to bind and sometimes
break. We prefer the new plas-

tic ones for ease in handling,
which can be secured thru East-
man Kodak. You may wish to
purchase several dozen plastic
cores on which to wind film
when you use the flanges for
non-reel handling, but don’t buy
too many, because they will ac-
cumulate from spot films sent
to you on cores. Short films can
be wound directly on flanges
without the cores.

11. Blank Leader ($6 to $20 per
1000 feet).

Get good quality, heavy,
blank leader, so it can be used
over again several times. Try to
buy frem a large supplier, so
you get fresh stock. It shouldn't
break easily when creased back
and forth and should splice
easily. We do not recommend
Eastman White Leader for gen-
eral use because it will not
splice satisfactorily except with
special heat splicing, Neumade
and Hollywood Film Company
make good leader. Buy a light
colored leader, such as gray or
yellow, which will show up
against the dark film on a reel
and warn the projectionists.
Leader is available in other col-
ors for special coding if desired.
It is not too much to buy 1,000
feet of leader at a time.

12. Miscellaneous Eguipment

a) A fire extinguisher; even
safety film will burn. .

b) Cotton editing gloves for
checking film defects.

¢) Scotch pressure-sensitive
masking half-inch tape; regular
scotch tape, and a black scotch
tape for masking out the picture
where the desired sound track
extends into it.

d) An opague retouching
ink is useful for blanking short
lengths of sound ftrack and
blooping splices.

e} Small “non - lick” labels,
such as Pres-a-plvy labels No.
T-508, are good for putting file
numbers on spot films and
slides. Larger labels can be used
to label the leaders of film.

£} Usually spot films are re-
placed when dirty, but film
cleaner or carbon tetrachloride
can be used to clean short
lengths of film oeccasionally. But
waich the dangerous fumes,

g} A few hand tools are use-
ful for repairs and maintenance.

h)} A good supply of projec-
tion and exciter lamps and the

necessary oil and grease for lu-
brication. Care saves wear.

Caution: Buy your supplies
and equipment from reputable
dealers and don’t try to get
“back door" deals. Remember,
yvou will have to get service on
maost of the things, and it's hard
to get service on equipment
bought at great discounts, ete,
Rely on your wholesalers when
vou can, of course,.for such
things as projection and exciter
lamps. Beware of buying a lot
of special-purchase things ini-
tially, such as special film racks,
editing bins, etce. Chances are
they won't be needed at first.
You will probably experience
trouble with “green film" (film
that has been processed In a
hurry and hasn't fully dried). It
is rather tacky and tends to stick
in the film gate, and cause you
to lose the loops. Air projectors
have a greater tolerence for
green film, but the trouble can
be mitigated by applying a light
coat of paraffin to the film gate
of the projector. Little or
nothing short of a new print,
tho, will cure film that is
stretched or shrunk.

One big administration prob-
lem that comes up three times
a vear is the Federal Trades
Commission report on all locally
originated commercials. The
film room must supply the fol-
lowing information about films
run for each sponsor: name and
address of sponsor, agency and
film producer; tyvpe of product
or service advertised. The sales
department can supply most of
this information, but sometimes
the producer is hard to identify.
Some put their name on the film
leader, can, or box. Others can
be identified by peculiar mark-
ings on the film which you learn
by experience. If all else fails,
send out a form letter to the
agency involved and have him
supply the name.

Film and equipment suppliers
that will be glad to send cata-
logs and offer help to new sta-
tions include: Neumade Prod-
ucts Corporation, 330 West 42d
St., New York City; Hollywood
Film Company, 5446 Carlton
Way, Hollvywood: Television
Equipment Company, 1318 S.
Wabash Ave., Chicago; and
Strickland Film Company, 220
Pharr Rd,, N. E,, Atlanta, Ga.

Re-Runs--Bust or Bonanza

® Continued from page 11

&

it is apparent that care must be
used in selection of day and time
slot from the standpoint of sets
in use. This is borne out by the
almost 100 per cent increase in
rating for “Boston Blackie's"
second run in Philadelphia. The
firet run was Tuesday at 10:30.
The second run is 7 o'clock,
Wednesday. The number of sets
in use at T o'clock is normally
double the number in use at
10:30. Seven o'clock delivers a
bigger audience to shoot at. Care
must also be exercised in the
study of competitivé shows for
obvious reasons.

Secondly, it is evident that ac-
companying maintenance of rat-
ing=s is the automatic delivery of
a larger audience. After the first
vear of serious TV set production
(1947) people owned 200,000 TV
sets. As of March 1, 1953, peo-
ple owned 22,600,000 sets. This
growth 15 costing the sponsor
more money. Frank Stanton, CBS
prexy, points out the general
formula for station rates in his
recent Broadcasting-Telecasting
article. *“This base is $120 per
evening half hour for a circula-
tion of 20,000 homes and provides
for a 50 per cent increase in rate

for every additional 100 per cent
inerease in ecirculation.” TV time
will cost more money, but de-
livers a lower cost per thousand.

S0 it looks like Lucy's “an-
nuities" are plenty safe; maybe
even more valuable than anvone
hoped. A producer friend of ours
tells us that a year or so ago his
rule of thumb for re-runs was to
look for 680 per cent of the rev-
enue from the first run. Are any
producer-sponsor negoliations be-
ing approached on the basis of
ratings and/or audience the re-
run will deliver? Looks sound
for both sides,

SYNDICATED RE-HUN OF A NETWORK SHOW

BIGC TOWN and HEART OF THE CITY (Hall Hour Adventure).... FRODUCER:

Fross-Krasne;, .. . DISTRIRUTOR:

LTP

— - — — O el
Average Average M.
Average Mo, Homes  Stations
Nov Diec. Jam. Feh. Mar. Bating Scis in MEkt, Reasched 10 Mk
LOS ANGELES =
Big Town (1si Hunj
KNXT, B:00 THUFSHRY vaveosenees T2 6.3 B.S i}
KNXT, 6:00 Monday ..ovevevennes -4.4 5.6 6.4 1,085,000 69,520
Heart of the City (2d Run)
ETTV, B:00 Tllt;d'-ﬂ-}' FE T P b <
ETTY, 7:30 Tuesdd¥ ..vssnssssass 10.B 9.4
KETTV, :00 Friday ..coovanrannss 5.1
KTTV, 7:30 Wednesday .....eeues 4.9 8.3 1,350,000 112,070
DETROIT
Big Town (Ist Rum) -
WIBK, 9:30 Thursday ...eesees...32.4 18.2 L6 21.8 16.3 24.1 508,600 144,263 i
Heart of the City (2d Run)
WXYE, T:00 Wednesday .osiesess.198 15.8 23.2 1.8 0.5 0.2 TR1,0040 157,762 3
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Good Results Within Bu gets (a

By SONNY CHALIF

Sereen Gems, Ine.

Official releases divulge that
25 atom bombs have been ex-
ploded. There must be another
one—the Screen Actors' Guild
contract for filmed commercials,
At least it appears to have
wrought the same devastation
and confusion among the agen-
cies, sponsors and producers as
any blast at Yuceca Flats in full
mushroom.

First let's admit that talent
costs in filmed commercials in
re-use are going to cost a lot
more than before the new con-
tract. The big shock impact, tho,
is caused by the huge percent-
age increases of payments that
are indicated on cost charts
which have been compiled by
everyvone in the trade, as com-
pared to the “good old days."”
Had there been no good old
days, the present scales of cost
to the sponsor very easily could
have been lived with—and prob-
ably still will be after the first
hurt is analyzed.

Let's take a plunge into the
deepest part—let's take a conf-
mercial with a fairly rich use of
talent—four players on camera,
an announcer, one soloist and
a group of four singers off-cam-
era. On a guaranteed 13.week
Class A program use, this talent
would cost a total of $3,300,
Granted this amount is an enor-
mous percentage jump over the
old days, but if you are quick
at figuring, you know what this
sum looks like broken up into 13
equal parts—each 13th comes to
Just about $254, the amount your
commercial would cost for each
program. Now let's divide by
the 10 people in this commer-
cial. Quick or considered figur-
Ing gives you an average weekly
cost of $25.40 per person for the
commercial. Too tough to live
with? Now, if you want to go
unlimited with this commercial
on Class A, 13-week use, add
$1,110 to the lump cost. Then for
$339 a week you could broadcast
this one all over the air for that
fixed average rate.

Well, you say, the big spon-
sors may be able to afford it,
but how about the little man
who is threatened with being
priced out of the market? Well,
I say, the little man could use
only local TV, or, if he's a big

little man, he would use only
regional TV. Let's use our same
talent group as in our first ex-
ample and see how badly hurt
he is. As a little man, he will
only have use for live cities or
less, placing him in the Class C
category. On a program use for
13 weeks, our 10 actors' fees
amount to $700. Remember,
that's not for 13 uses but for un-
limited use, If Mr., Little used
this commercial only 13 times
his cost would come to just
about $54 per program — any
further uses within the 13-week
cycle would be extra dividends.
And on a spot basis in C classi-
fication, it would break even
finer for him, Mr. Little would
only have to pay a total $570 for
13 weeks, or $44 each week. And
during each of these 13 weeks of
spot use the $44 would entitle
Mr. Little to broadcast this com-
mercial to his heart's content.

Do I realize that New York.
Chicago and Los Angeles count
as seven cities each which would
automatically put Mr. Little into
the B classification if he wants
to use TV in either of these
cities? Yes, I do. That puts him
into the big litile .man's class,
where you can be sure Mr. Little
certainly feels he belongs if he
does business in any one of the
Big Three, right along side of
the regional advertiser or the
middle-man who can profitably
use six to 20 cities in his sales
pitch. Again using the same 10-
cast commercial, his 13-week

rogram use would come to

900. Used once a week, his bill
for talent would average $69
for the week. If he had a
program across the board, his
weekly bill would still remain
$69, because Class B like C en-
titles the sponsor to an unlim.
ited use, would cost $645, or a
weekly expenditure of a touch

over $49,

This is a quick look, but re-
edit it longer or shorter, you can
take the fright out of the picture
by figuring your cost by the
week and not by the lump sum.
Perhaps then you might even
come to the realization yvou get
an awful lot of manpower and
message impact for an awfully
small expenditure. Just com-
pare it with any other segment
of your TV budget.

But wou can slice it even

THE NEW SAG SCALES

On March 2, the Sereen Actors Guild's three-month strike
against the producers of TV film commercials came to an
end. In effect, the producers, the advertisers and their agen-
cies then found themselves with a new way of doing business:
re-use payments to actors. Many greeted the SAG contract
with alarm and confusion. On this page is an article by Sonny
Chalif of Screen Gems, one of the major producers of film
commercials, on the effect the new SAG scales will have on

cosls.

Actually production iz proceeding under an interim con-
tract. Further negotiations between the union and the pro-
ducers are 1_qqing forth on the West Coast thru the end of
April. But it is unlikeiy that any basic change will be made
in the scales set up in the interim agreement.

Here, again, is a list of the minimum “use payments"
according to the SAG contract:

To an actor ON CAMERA' in a filmed PROGRAM com-

mercial:

Class A fﬂ-vm_' 20 cities) $650 for unlimited use in 13-week
period; 570 for single use; $50 for each re-use; $150 for three
uses if guaranteed before first use; $350 for eight uses if guar-
anteed; 5500 for 13 uses if guaranteed.

Class B (six to 20 cities) $140 for 13 weeks.

Class C (one to five cities) £105 for 13 weeks: $185 for 26
weeks if puaranteed before first use,

To an actor ON CAMERA in a filmed SPOT ANNOUNCE-

MENT.

Class A (over 20 cities) $140 for 13 weeks.
Class B (six to 20 cities) $105 for 13 weeks.
Class C {one to five cities) $70 for first 13 weeks, plus $55

for each additional 13 weeks.

Off Camera
To an actor OFF CAMERA (voice only) in a filmed pro-

gram commercial:

Class A (over 20 cities) $485 for unlimited use in 13-week
permu;l; 545 for single use; $35 for each re-use; %105 for three
uses if guaranteed before first use; $225 for eight uses if guar-

- anteed; $350 for 13 uses if
Class B (six to 20 citieg)

unaranteed,
890 for 13 weeks.

Class C (one to five cities) $80 for 13 weeks; $140 for 26
weeks if guaranteed before first use.
To an actor OFF CAMERA (voice only) in a filmed SPOT

announcement:

Class A (over 20 cities) $70 for 13 weeks.

Class B (six to 20 cities) $52.50 for 13 weeks.

Class C (one to five cities) $35 for 13 weeks.
- New York, Chicago and Los Angeles each counts as seven
cities, Use of a commercial in any two of these cities auto-

matically puts it in Class A.

~ The agreement stipulates that first use of the commercial
is to take place within six months of production, and the last
use within 18 months of first use. But some allowance is made
for commercials not aired within six months of shooting,

Be Achieved Despite SAG Raises

thinner and make the Iump sum
smaller. TWe've been talking
about a cast of 10 for a commer-
cial. It could be just as effective
to use five, or one, or to use two
players and eight extras or any
other combination of players
and extras. Remember the
Guild would like to make all
actors players, just as the
agency would like zll actors to
be extras.-In scripting and shoot-
ing, make sharp definitions in
each actor's action and reaction.
Foreground actors whose faces
-g seen are the delicate cases—
most of them will fall into the
playver category. If you have a
foreground character, who for
on-scene purposes you consider
an extra, make him inconspicu-
ous, shoot him three-quarter
rear and don't let him react fa-
cially. Otherwise, you have a
difference of opinion on your
hands — the difference between
$18.50 for an extra and $650 for
a player, figuring in the major
13-week classification. If your
actor i1s background, don't give
him any abnormal, attention-
gelting actions. The great dan-
er is the so-called “fringe" per-
rormer, such as a foreground
waiter in a restaurant set, a
policeman in an exterior scene,
or dancers on camera who thru
costume are’ identified with the
product or whose routines bring
them frem the background close
to the camera and closer to be-
ing a player, to cite just a few
examples.

Be careful in using “omnies"
or “huba-huba" that no articu-
lated words are apparent. To be
allowable “dmnies,” the crowd
or group dialog must be in-

distinguishable. Otherwise, the
“nn'm_teq" can become “off cam-
era" voices.

Then there's animation — this
could eliminate a multitude of
re-use fees, but this method per
se can be expensive too. Script
yvour animation as simply cs

sible — opticals, special ef-
ects and complicated patterns
are . not cheap. And the more
dialog you write in for your
animated characters to be
“synced” to an off-camera
voice, the more work for the ani-
mator and the more you have to
pay for the job. In live commer-
cials you usually keep your
players silent, simply reacting

‘to the off-camera message. Try

this in your animation scriprs.

How can you save lots more?
Double your players. Where vou
have several scenes, use the
same players in differont
clothes. You'll be surprised how
few viewers will notice any sim-
ilarity. Also, have the reacting
player on-camera ‘he same actor
as the off-camera voice, saving
you an off-camera fee, The same
goes for soloists. Use them re-
acting on-cimera as well as off.
If you use a gmup of four sing-
ing voices and must have a solo-
ist, make him one of the four
(Be careful in your use of solo-
ists. Where you use a group
and a single line is punched up
by a single voice, this is not con-
sidered a solo, but if the wvoice
takes it for an extended passage
it's a solo.) Also, where yon use
four or five off-camera short
dialog lines, spoken by four or
five actors to give the impres-
sion of the “everybody loves our
product” impact, use only two
actors alternating their wvoices.
It is just as effective and costs a
lot less.

“Table - top” demonstrations
are happy savers, but how are
you going te show the use of a
lipstick, or hair permanent, or
the effective use and enjoyment
of a cigarette or a beer? How-
ever, generally, where "table-
top-photography can be reason-
ably used with the help of an
extra's hands, vou're that much
ahead.

Stock shots of groups and
crowds are natural savers. Work
in a close shot of a reacting
player, and you'll get a low-cost,
big-production effect.

Your old sound tracks, the
pre-SAG contract singing signa-
tures and jingles, are fully us-
able without being subjected to
re-use payments. So many of
them are so effectively identi-
fied with your advertisers prod-
uct, that they'll probably not be
changed in our lifetime. They're
all free.

www americanradiohistorv com

® PAGE 13

it

Editing can give you multiple
commercials for the price of one
longer or shorter version of an
original, which gives you three
commercials instead of one, But
be sure your shorter version is a
pure-cut version, both in picture
and voice. Any new material, on
or off-camera not specifically
made for the original, would
make wyour edited job a new
commercial. The same goes for
longer versions. An introduction
or ending of a commercial can
be changed to give your message
a “new look"™ and again you

have two commercials treated

as one, Just make sure the body
of the wvisual and audio section
remains untouched. Also, 1if
vou're tired of an off-camera
message, supply a new one over
the original picture. This will
give you a change of pace, and
the new - mesgsage commercial
can be used in place of the old
one. The on-camera scenes of a
commercial can be reshuffled
and substituted for an original
if you don't replace scenes or
make substantial changes in
vour picture. This again will
gZive you a different commercial,
but yvou will have to withdraw
the original.

Another important saving can
be effected by the use of officers
or employees of a sponsor's
plant. Watch this one very
closely, The gimmick for a true
waiver of fees is that the em-
ployee used in your filmed dem-
onstration must be actually paid
by the factory for regularly per-
forming the work demonstrated.
Simply selecting any employee
at random would be considered
an evasion.

There's lots more to go into
and point up, but it's too big a
subject to cover at a one-article
sitting—examples like the effec-
five use of several actors on
camera, all of whom are extras
and the use of “special players”
who are only entitled to the
basic day's pay and no further

fre-use pay. There are examples,

too, of how a line of dancers can
fall into the dancer’s fee ‘status
instead of players, of how on-
camera group singers can be
considered extras, of how a still
photograph may be shot and yet
not be conzidered a “stationary
camera shot"” and hence not sub-
ject to use and re-use fees, ete,

All of these notes are not the
result of wishful thinking: they
are the result of spreading out
the contract and taking a good,
long and hard look. We at
=creen Gems don't know zll the
answers, nobody does, but we
are in a more fortunate position
than most to analvze the sub-
ject, because, first, Ralph Cohn,
Screen Gems' headman, was one
of the very few producers who
sat in on every meeting during
SAG nepgotiations both in New
York and in Hollywood. Sec-
ondly, an important part of our
business is making commercials,
and lastly, to prove our poinis
on which this article is based,
we culled thru every foot of our
past commercials to dig up ex-
amples to demonstrate to our-
selves and to the agencies ex-
actly where the pitfalls and the

* benefits are in working under

the new rules.

All of us at Screen Gems
know that the re-use of coms-
mercials will cost more, but we
know, too, that the trade keeps
thinking of these big increases
in relation to commercials made
before the SAG contract became
effective. All new commercials
will be slanted, patterned and
executed to minimize future
over-all costs, Perhaps this is
the impetus for the creation of a
new conception of TV filmed
commercials.

The dam hasn't burst, men,
and we can all come down from
the hills and get to work. Filmed
commercials can still be made,
used and re-used at a price we
can all live with.

Music Shorts Good
Bet for Small Outlets

By LEON MORSE and -
GENE PLOTNIK

One of the most solid pro-
graming vehicles for the smaller
local advertisers in TV is the
musical film short. In radio, of
course, disk jockey shows have
been used profitably by thou-
sands of local advertisers with
limited budgets. Musical shorts
make it possible for the disk
jock to have added visual values
in his show when he makes the

transfer to TV. Butthe useful-

ness — or need — for these films
goes further than that,

Some stations will not even
have live cameras. So the dee-
jay, if he gets on at all, will re-
main off camera, doing essen-
tially the same routine he had
on radio. Something has to go
on video between the spots, and
that something at the present
most naturally is the musical
film short.

A new station today can lease
a library of about 500 of these
shorts for a year for as little as
$4,000. The station is privileged
to make unlimited use of the
films during the year. If they
are used only in a daily half-
hour show, at the rate of six per
show, the station will get a total
of 1,500 plays in the year, which
means that the cost per play is
only $2.60. That also means that
the cost per half hour is $16, a
sum the station can usually
make back with the sale of only
two spot announcements.

In a recent court action it was
revealed that KHJ, Los Angeles,
sold $88,000 worth of time this
vear for programs based on the

‘DISTRIBUTORS’

Distributors mentioned in
the foregoing article: Official
Films, 25 West 45th Street,
New York: United Television
Programs, 444 Madison Ave-
nue, New York: Screen Gems,
233 West 40th Street, New
York; RCA Recorded Program
Services, 630 Fifth Avenue,
New York; McConkey Artists
Corporation, Roosevelt Hotel,
Hollywood; Videopix, Ine,
717 Liberty Avenue, Pitts-
burgh: Walter Schwimmer
Productions, 75 East Wacker
Drive, Chicago; Demby Pro-
ductions, 34 East 51st Stireet,
New York.

-

Studio Telescriptions. One ad-
vertiser alone, the Owl
Company, paid %$60,000 for a
half-hour strip programed with
these films. These firures were
released when KHJ sued United
Television Programs to prevent
the distributor from selling the
package to another Los Angeles
station, a dispute which since
has been settled out of court.

There are two major musical
libraries on the market today,
and three smaller of a more
specialized kind.

The two big ones are “Musie
Hall Varieties," distributed by
Official Films, and “Studio Tele-
scriptions,” distributed by United
Television Programs. The “Tele-
scriptions” library consists of
1,132 short films. Of them 754
were made by Louis D. Snader
between September, 1850, and
April, 1952, and were known as
the “Snader Telescriptions"” until
they were bought by Studio
Films a few months ago for
$600,000. The remaining 378
were produced by Ben , of
Studio Films, during 1952.

Among the artists in the
Snader group are Peggy Lee,
Nat (King) Cole, Mel Torme,

ny Ross, Teresa Brewer, Les
Brown, Ralph Flanagan, Fran
Warren, Ginny Sims, Sarah
Vaughan, Toni Arden, Duke El-
lington and the Harmonicats.

Among the artists in the
gtudiu-‘F !J‘_l od ]E ce ngmup are

une Valli, Bett
Clooney, 'I:Zt::-I'u].Eglﬂ:tflr Bu::;rném thz
Ink Spots, Carlos Ramirez and
Sunny Gale,

A minimum deal for the “Tele-
scriptions” is for 500 selections
for a minimum of two wyears,
which sells for a minimum of
£9,600.

Official's “Music Hall Varie-
ties" consists of about 1,400 se-
lections made by wvarious pro-
ducers prior to 1950. Some of
the talent in Official's library
are Louis Armstrong, Count
Basie, Cab Calloway, Nat (King)
Cole, Alan Dale, Dorothy Dand-
ridge, Erskine Hawkins, Spike

Jones, Korn Kobblers, Louis
Jordan, Vincent Lopez, Mills
Brothers, Modernaires, Noro

Morales, Gertrude Niesen, Jane
Pickens, Charlie Spivak, Law-
rence Welk and Henny Young-
IMan.

A minimum package sold by
Official is 1,000 shorts; to a new
(Continued on page 19)
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P. A. S5UGG us as they were originally made

Vice-President-Manager
WEKY-TV, Oklahoma City
Generally, we have had pretty

smooth sailing with our film
problems at WKY-TV, but there
are a couple of areas where a
little more practical reasoning
on the part of film distributors
could lead to even better rela-
tions with the stations. For one
thing, we have found that a ma-
jority of the distributors do not
have what we think is a reason-
‘able attitude toward the actu-
ally wvital budget problems of
the local businessman, particu-
‘larly the local retailer, many of
whom still are to get their feet
wet in television advertising.
Ordinarily, we find that the lo-
‘cal retailer can seldom afford
mere- for program content than
50 per cent of time and produc-
‘tion costs.

We take a very dim view of
those distributors who set an
-arbitrary price on their product
‘that would, if they can make the
‘sale., guaranfee the entire pro-
‘duction nut on the first show-
‘inee. There is nnthing realistie,
from our standpoint, about these

~ STATION’

S IDEAS R

TV FILM PROBLEMS

. « «+ A Billboard Symposium

ivory tower ideas. They just
don't jibe with the facts that are
basic with local business opera-
tors. Why would it not be pos-
sible - for the distributors to
determine what prices local
merchants have been paying—
how much they are spending—
on TV productions? Then they
would have a more realistic idea
as to what these local people
will pay, and fix the average
price accordingly.

It stands to reason that the
local retailer will be more eager
to buy film if it iz priced at a
figure that he is accustomed to
paying and, more important,
that he can afford to pay over
the long run. Such an attitude
on the part of distributers, in
our opinion, would speed up
initial sales and create an éver

growing demand for more sen-
sibly priced films. We have
dealt with distributors whose
only interest is to get our signa-
ture on a 26 or 52-week film
contract. Once that magic act
has been performed, their inter-
est ceases. Perhaps it would be
well for some distributors to
consider the very real problems
faced by the stations.

The station is required to sign
some film contracts for 13, 26 or
52 weeks. However, a sponsor
can cancel his time on the sta-
tion by giving 28 days' advance
notice. We'll assume, of course,
that it is an unusual case and
an unforeseen circumstance that
would cause such a cancellation.
Nevertheless, the distributor
wants a guarantee of full pay
for the term of the firm contract

regardless of the loecal situation,
and the station is left no alter-
native—just pay in full for a

{Continued on page 16)

MARGARET S. BOWLES
Film Edifor
KONA-TV, Honolulu

Feature film distributors
could do much to better serve
client stations if they could
make their products of uniform
length, preferably 54 minutes,
which would allow a station
the usually-accepted six min-
utes of commercial time in a
one-hour time purchase. Longer
pictures should be edited to fit
15 or 90 minutes of programing
time, allowing . for approxi-
mately 10 per cent of this time
for commercial message. As it
is, practically. all films come to

S UNITY_TELEVISION CORPORATION

With an imposing array of
Qutstanding Hollywood Stars!

UNITY'S Catalogue
Is Growing Bigger
and Better to
Stimulate Markets
for Highest Ratings

UN I TY pre.%mts
NEW FEATURES
The “Major Hollywood Package”

produced by SOL M. WURTZEL

MARILYN MONROE in “Dangerous Years”
JEFF CHANDLER in “Roses Are Red"”
WILLIAM GARGAN in “Rendezvous 24"
PAUL KELLY in “Deadline for Murder”
¥ 3 JEAN ROGERS in “Backlash”

DORIS DOWLING in “Crimson Key”

) | KENT TAYLOR in “Dangerous Millions”
JEROME COWAN in “Arthur Takes Over”

Complete list of all 18 features
fumished on request '

Write, Wire, Phone FOR YOUR UNITY CATALOGUE NOW!

r

1501 Broadway, Nl:w"fﬁrli;.ﬂ. ¥
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MARILYN MOMROE
in "Dangerous Years™

LO 4-8234

for theatrical use.

If we cut or edit films to fit
our programing schedule, we
must replace the spliced-out
film back into the film before
returning it to the distributor—
a tedious, time-consuming pro-
cess, which greatly raises the
operating costs of a TV station
film department. -

Films with lengthy footage of
dark scenes should nol be dis-
tributed to TV stations, because
even the best projection and
transmitter equipment can't re-
produce such sequences with
any sort of clarity. These dark,
nighttime sequences should ei-
ther be eliminated entirely or
reduced to as little footage as
possible.

-

DAVE BAYLOR
General Executive
Scripps-Howard HRadio, Inc.
WEWS-TV. Cleveland

Nobody wvet seems to have
written the rule book on how to
buy films for television. It is the
one phase of telecasting which

‘seems to have no counterpart in

radio. Most all other phases
of the business (to the radio
trained people who staff tele-
vision stations) have some fa-
miliar facets, no matter how
modified, But film is a never-
never land into which few re-
cent television operators have
ever even mistakenly wandered.

Thus, there seems to be no
rule of thumb for either the pur-
chase, classification or evalua-
tion of film. It is as tho a man
who had never seen a hammer
were to set out building a house.
It seems not at all uncommon
for the same film to be offered
to the same station by as many
as three different film agents, at
three different prices. It also
seems an ordinary oOccurence
that no two films of obviously
equal guality are ever priced,
unless by accident, within rea-
sonable range of each other.
There is a definite atmosphere
of “caveat-emptor” surrounding
the entire purchase of film and
its use on television.

Obviously, if TV broadcasters
are to be able to buy film at
rates reasonable enough to re-
sell them, some standards of the
worth of films must be estab-
lished. A news service is a
known factor, the price being
determined by the size of the
market, the station and the
quality of the service offered.
The price is the same to every-
one in any given station class,
The same is true of music li-
braries, transmitters, script serv-
ices, talent and everything else,
Surely it must some day be so for
film,

No matter where television
broadcasters gather, there is
bound to be some mention of
film. Just as certainly someone
in any such group i1s likely 1o
bemoan the fact that he bought
a large film package, containing
50 features, and so far has been
able to sell only 10, And even
those were at a »rice less than
he had to pay for them.

No blame for this condition
can be placed at the doorstep of
the distributor. Most of them
have been in the film business
for years, and have learned to
live with one of the most hotly
competitive businesses known to
the entertainment world. He ex-
pects to do business with broad-
casters in the same manner he
has done with exhibitors. If the
broadcaster is willing to pay top
prices for films, you can’t expect
the distributor not to accept his
check in advance. Nobody is
more surprised than the film
distributor when, as is fre-
quently the case, the broad-
caster or his film buyer pays
the first asking price for films.
Certainly one can't expect the
distributor to make the first
move to change this, (for him) a
very happy situation,

Since the use of film iz in-
creasing, rather than diminish-
ing, in a business that has hardly
started to grow, and since the
cost of film -—epresents such a
large portion of a TV broad-
caster’'s budget, 1t seems t(ha:
some standard of evaluation of
film must and can be deter-
mined. Whether that responsi-
bility rests with the TV broad-
casters or the film industry it-
self, mobody can say nt this
early stage. Meanwhile, it seems
prudent that before a successful
new TV applicant spends his
first dollar for film, he'd better
find someone who has been at
it for some time, sit down some-
where in a quiet saloon and have
a long, long talk.
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THIS MAN IS GOIN

CITY POLICE
DEPARTMENT

ROD
CAMERON

IN

hacause “CITY DETECTIVE” starnng Hutl Gamerun

.is @ brand-new series of 26 half-hour films =
creuted expressly for television — with-the kind
~“of powerful uppenl that arrests the attention
“landsponsor in}ruliy} of TV families who are
5 your best prospects in your' mnrker S €

Avmiuble now to l'nr:nf and regacnaf udverrlsers—
“ nnnthm nuistundlng Advertising Showcase from MC;&. TV. =
"'City Detective ' 'offers o rruiy arresting sales. . _
medtum Week afie: week, its masterful cnmblnufmn |
~ofsuspense and’ hlgh entertainment wins new viewers,
bualds ratings, makes more customers. ;

'Pui Ecu:l Cumert:r'n in ' City Detective’' to work © & ianother advart_ising SHOWCASE -fl'ﬂﬂ'l

I'F; . ‘ =

for Al Find out hDW.b}" Eomacng any ; NEW YORK: 598 Madison Avenue — Plaza 9-7500
of these MCA-TV offices. CHICAGO: 430 North Michigan Ave. — DElaware 7-1100
: : BEVERLY. HILLS: 9370 Santa Monica Blvd. — CRestview &-2001

SAN FRANCISCO: 105 Montgomery Street— EXbrook 2-8922

CLEVELAND: Union Commerce Bldg. —CHerry 1-6010

DALLAS::2102 North Akard Street — PROspect 7536

DETROIT: 1612 Book Tower — WOodward 2-2604-

BOSTON: 45 Newhury Street — COpley 7-5830

" MINNEAPOLIS: Northwestern Bnnk Bldg. — LINcoln ?Eﬁl]
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m aii e
Thursday . . 51
Opp: WIE.WS—WﬁIcm REHH': Uruvt!rsnv B:aut_-.-
for YoM .. ...veeeas et R e AR i R a5
CLEVELAND REPORT ON e D B e T
Opp: WEWS—Woestern Reserve University, Beasuly
Tof YouU ..ocvvianausa arisarsssasakbess R e aess 2.3
1 o"Clock Playhowse. , WHNBE .. 1-2:30
B s L e e M e e 7.8
Opp: WEWB—annn F Window, Garry Moore,
Double or Mothing.....ocveee. R o e 65
Opp: WEXEL—Midday Movie coviursnisrinsrsirnsns .5
TDERIAE v ooy o AT R R R e R R R 7.9
Opp: WEWS—Womens Window, Garry Moore,
wmlﬂFn'lﬂ!t------ radd EFFAsadERFERdEE YRS E!
Opp: WXEL—Midday Movie ...cisessssssssascsscs 7
| HOW THEY RATE VS. ALL Wedneoday ......... R . 7.8
Opp: wEws.—'anrnu Windu-w Garry Moaore,
TYPES OF OPPOSITION lm1= m H‘Dth!ﬂﬂ S EEE SRR E RN AR PR R R R 3-1
{hp Hlddar Mu‘l]‘: ‘-Illlll-llllll-l-llI'-lllll-|l-rr-rr-| H-3
p b e e e R P e DB S e e e e 5.1
Opp: WEW‘E—anen & Window, Garry Moore,
Vanity Fair ... RN S e R P R . ) |
The following chart contains feature-film programs in Cleveland Opp: WXEL—Midday MOVIE ovvuveoresvesneensss 6.2
along with their American Research Bureau Ratings for January. Friday L e R T R D e i T cane 63
. Under each show's eniry are the names and ratings of programs Opp: WFWS-anm'n Wmﬁuw Garr; Mu-un:.
f competing with the movie show. The ARE January survey was done Double or Nothing ......cooeeniens PRI
; January 8 thru 14, The ratings below are averages of the quarier- Opp: WXEL—Midday MOVIe vvevvrrsverersrsresens 1.5
hour ratings in the periods indicated.
g p = M h‘ﬂ"h 1“+|..wxEI...]-3

WEEKLY SHOWS—NIGHTTIME Feature Film .......WNBK. .2:304 .., ...,.Smmrdnr o Opp: i.,.-]..mu_ﬂm o' Clock mfhm T'ﬂnc“:r Dizon. o

Premier Thester ... WXEL..9-10:30 ........Saturday .. .17.9 Opp: WEWS—Saturday Showtime ... st ve AN i G e e e 5.4
Opp: WNBX—Show of Shows ..... R Y Opp: WXEL—Telecomics, Saturday Matinee ....... - 6.6 Opp: WEWS—Women's wmdnw, Garry  Moare,

. Dpp: WEWS—Pfeiffer Fights, The Weh. . cenns BB Seturday Matinee .. WXEL..36 ............ Sulufdw - Double or MNothing, ,....... b LA LT PO e |
Ten-Thirty Theater.. . WEWS. 10:30-12:15 ..., Tuesday ...1.8 ﬂﬁm“"gﬂﬁ—"“m" Film, Bowler's Jackpot, ""’IH Tuesday iviian e PRIy R
Opp: WNBK—Club Embassy, Bob Considine, Hm. g bl LAy : Op wnnx_nn. o'Clock Playhouse, Chef L 6.5
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Opp: WEWS—S5Sunday News Speclal, Sign-Off......10.4 Opp: WEWS—Religious Film, Film Shorts ......... 1.3 Chef Lorenzo . ....... . 6.0
Opp: WXEL—Home Theater, Slgn-off .....ccop000. 30 Opp: WEWh—Wmmn‘: wmdmr l‘.]-nmr Hm:n‘e
Weslern Theater ... . WEWS, . 10:15-10:45 ..‘.Eniurdq- . 18 »

Thursday Night Opp: WNBK—Buckskin Billy ..... 1.3 Double or Nothing, Art Linkletter,..siveioeeraes 5.0
Theater .......... WEWS, ,10:30-12 ,......Thursday ...18.7 Opp: WXEL—Air Scout Training, Rootié Kazootie.. 24 i tqsband e o
Opp: WNBEK—Dangerous Assignment, News, Sporis, Opp: WNHI—ﬂm nCIn-.:l: Fln;.rhuus: {'n:[ ],nrcnm '1'5

Weather, Hollywood Thealer. ... vovvanvannninnis 10.3 HUL“*WEEE]“F SHOWS—NIGHTTIME Opp: WEWS—Women's Window, Garry Moore,
Opp: WXEL—I've Got a Secret, Sohio Reporter, Top Nite Owl Theater.., . WXEL..11:15-12:45 Vanily Fawr, Art Linkbetter, ... ..o.ovvrnnnnnnnnna. 4.0
Story, Nile OWl THERIET. . .vuverrrrinssrerss ve Tl *:)“?wﬁﬁi{ b e e bl P L 6.8 Friday b o) ..

L e \I' El.tﬂr Lnaw anga mes +

Gasinator Theater .., WEWS..11-12:45 .......Saturday ...17.7 PP i Opp: WNBK—0ne o'Cl
DFFP “"hﬂl(-—-(:elilllﬂid Ph!hm ﬁ‘lﬂﬂ-ﬂff“}auii---u'-'ﬁ' I'D'FF WEWS'—P-D‘I’RI Rﬁ"i“. Nl.'-l"l-. 5'@""‘: SR mEE e 7.3 I.. pép’he' Immn""nl ?‘L.LuﬂlelﬂTm.u-E':1 Nﬂn:j‘ D]:I.DI'I ‘-H
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Featare Fllm .......WEWS, .11:15- 1131} - ..Frid:ur _...,1.!.! Opp: WEWS—Ten-Thirty Theater, Sign-off ........24.4 I
ﬂpp: WNHH'_H“E'EW“E‘WF'&:TP T’EIEDI;}'.‘ Hﬂn}'r “'MII aafugaa R e e e e el LR Western Theater een s WEWS . 8445
wood TRERLEE ..oooneineininennsinuiestiemiiisses &3 Opp: WNBK—Hollywood Theater, Sign-off . .62 RO
Opp: WXEL—Sohio chancr. Tnp Stnr:r. Epﬂm, Nite Opp: WEWS—Wrestling From Chicago, Silﬂnn" . 6.7 Opp: Welcome Travelers, I{n: Sm.m TSRS i
Owl Theater ....... . T4 Thu ) . .41 Opp: Pavl Dixon, Write You Are, King, Jack.onnnn 24
rsday .

Cellulold Playhouse. WB“ “‘I" 3“ """" Simrd“ v+ 136 Opps WHBE—Hnllrwmd Thcal-:: F:m.l E:Ilunn '.|'.! Toesday . o sraavears
Opp: WEWS—Gasinator Thesler ......ceoveeeeseoes 19.4 Opp: WEWS—Thursday Might Theater, Sign-off ..., . 17.B Orppe: wﬂﬁ—wmme an.-'.m, Kate Srmlh 123
Opp: WXEL—Wrestling, Sports Shuwcau. Wrestling Friday I ¥ | Opp: WXEL—Faul Dixon, Write You m—.-_,, 1-'.“1.,

me Chlm.nl S]:“‘q[f ||||| drad piaFlEistd saannsn 7'1 ﬂpp. w‘NEE-—w‘[ﬂlhﬂ T=I=p1“ Hﬂnj'w“;d n’“lc' EE Jm S EEd PR ERFEERES A e L ] mEwmEs - L] L} 1-!

n-tu Hh.nﬁ'..h.!‘.w;ﬂlﬂl..?:ai-:h .tll..'ﬂ'-‘;."zl;:-tda"r ....Ilba upp' w-EwS_-F:"mu 'F”m ----l‘--.. TEE] I‘-T wm LR R EL AL RAE RN NNLIRENNERE ] L rEmER “ll
Cpp: WNBE—Mr EEPETS, olf = ello, Opp: WNBE—Welcome Travelers, i:nta Ermlh 11,3

Comedy Hour ....... .33 Hollywood Theater. , . WNBK. Il'lﬁ-ll‘li Opp: WXEL—Paul Dixon, Write You Are, mu.
Opp: WEWS—This Is .Ehuw B‘nﬁ!m Toast of the Moaday STRTICTERERRTTRTPRNNL R e e S e
TOWD coveceeacs 2 vus i3 Opp: WEWS—Fnu Rﬂue. N:wu. Sign-n!f . T3 Thursday . ............. Y |

Home Theater ......WXEL. 11-12:30 .......Sunday .... 9.8 S b R Sign-off. . 68 - Opp: WNBK- Welcome Travelers. Kate Sl ... 115
Cpp: WEWSSunday News Special, Sign-off ......10.4 O WEWS— Ten-Thi Th 3 T Opp: WXEL—Paul Dixon, Write Yoo Are, King Jack 2.5
ﬂ'pp: WHHH.—MHJHHHE Thtllﬂ --I'--I'--I!ll-llll-lFlH‘I Pp: ﬂ“' L“? Hm .I..‘...'.....I.-'I?I 5

| Opp: WXEL—Sports, Nite-Owl Theater ........... 2.2 Friday (3:45-4:30) . rernaneas B8
WEEKLY SHOWS—DAYTIME Wednesday ..... 2 . 6.2 Opp: WHK—Wﬂmmc Trwelm Hal: Smith...... 9.5 -
Encore Theater .....WXEL..24 .....c......Sunday ....209 Opp: WEWS—Wrestling, From Chicago, E'Bﬂ off.... 6.7 Opp; WXEL—Paul Dixon, Wrile You Are.......... L3
Opp: WNBK—Techni-Science, Forum of the Air, Opp: WXEL—Sports, Nite Owl Theater. . AT E.
"Uilll:tiJr_lf al st_n Jl.l?ﬂl'llll.! Jl'l.w 9.‘ m e 1-E “rm Tll-ﬂ-ltl e WEWS. ,SEJH
| Opp: WEWS—Our World Today, "Film Short, Fun Opp: WEWS—Thursday Night Theater, Slgﬂ ol .. 17.8 Monday ' . R SR SR proast 1o
With Charades, Western Reserve Unirerslitr. Lni- Opp: WXEL—Sports, Nite Owl Theater, . wanne S Opp: WNBK—Hnwdr ﬂmdy ..................... 20.6

. versity Circle ooooeenieniainisinnniinieessee 30 Friday ..... R AR Oppl WAEL-DIWIT DEPR. -os amianizaeisnnee 104

One o'Clock Opp: WEWS-—FHH.IT: l'-'“m, 5.@5[[ e tessrareaces. BO Tuesday ........ R R g SR [
Playhonse ........WNBK. 1-2:30 ,........Sawrdsy ,..10.2 Opp: WXEL—Nite Owl Theater, Sign-off .......... 5.0 Opp: WHHH-—Hnwur PR L e a i IS
Opp: WXEL—Double-Barrelled Theater .....-..:... &7 Opp. WXEL—Desernt D:pm}' . L i

1 Dpp: WEWS—S5atorday Showtime .......ceeiipaen. 8.7 Ea;:n:;;dﬁuiu--,w,‘dﬂl{,.?-m ; i3 BT e el e e e s s

rday Showtime.. WEWS, . 1-5:15 .........Saturday ... 7.2 T S T I R LI L i S i “  Opp: WNBK—H Dood T |

| Opp: WNBK—One o'Clock Playhouse, Feature Film, Upp: WEWS-Welcin Aewtryw Lnivessiny Beangy Onh: WXEL —Desest D:?:?n: T
Bowler's Jackpot, Pro Bowl Game.......icenvesen .6 for You .....covmmmmmimianiinnine, bbb e S 2.3 Thorsda 4.7

, Opp: WXEL—Double-Barrelied Theater, Telecomics, ¢ Toesdny ,....covcnprrrenrrrarairistas ettt 4.4 ¥ T Y e e s

SULUTBY MALIDEE oo nyiasnisesss srssussesossranes 6.6 Opp: WEWS—Waestern  Reserve I..Jnl'-'triuw, Beauty ' Oppi WNBK— Hu-wd:r Dn-n-d].-' e e e
" Double-Barrelled - for You ......... e S VT = Vi b TN R T oy Opp; WXEL=—Desert Deputy ....ocvcinvnvsrasniea LT

" Thealer .......... WXEL. . 1-2:30 .........S5awrday ... &7 Wednesday ......oooiiviiiiiiiaa TR R 4.8 Friday R - 5
Opp: WEWS—Saturday Showtime .....couerseceaaas BT Opp: WEWS—Western  Reserve University, Beauiy Opp W'-ﬂ!ilh—l-!uwdy Hnndj 310
Oirp: WHNHBE —DOne o'Clock Plavhouse ..., .. PSR | » B 4 T 2.4 Opp: WXEL—Desert Deputy .":.:::-37

SARRA
brings /

TO YOUR TELEVISION

The vision that Sarra brings to television commercials
goes far beyond mere seeing. Vision, in the sense we
mean, includes creative advertising imagination to
sense the dramatic possibilities in a product story.

It includes expert knowledge of how to express the
story in visual terms to win the viewer’s attention,
recognition and buying action. It is truly supervision.

And in its literal sense supervision means Sarra's
system of quality control . .. extending all the way
from story board through production to the finished
Vide-O-riginal prints made in Sarra's own
laboratories. You are assured of clear, uniform
reproduction from Sarra’s sales-effective productions.

ﬁRRﬂ-'* SPECIALISTS IN VISUAL SELLING

MNew York: 200 East 56th Street
Chicago: 16 East Ontario Street

TELEVISION COMMERCIALS « PHOTOGRAPHIC ILLUSTRATIONS « MOTION PICTURES » SOUND SLIDE FILMS

P. A. Sugg

@ Continued {rom page 14

cancelled program. It's a hnutt}f
problem, we know. But it 15 an
important one that more dis-
tributors should be thinking
about very seriously,

Distributors, too, could help
improve their relations with the
stations—their customers—by a
few improvements in servicing.
For example, why don't they
provide stations with a simple
one-page fact sheet on each
film? True, stations now are
flooded with huge and compli-
cated brochures and reams of
blurps for each film. The sta-
tion film buyer would be much
happier with a simple sheet,
such as the Film Directory Sheet
compiled by the Katz Agency
that states the title and category
of the film, briefly outlines the
rast and format, ete. This would
give the whole story in a few
words, and such fact sheets
could be easily filed and be
handy for reference.

A time saver for stations, and
a safeguard against errors,
would be for distributors to de-
vise an adeguate reel label, list-
ing the title of the film on that
reel. When the identification
leader had been pulled for
splice-one, the film still could
be readlly identified by the reel
label.

Sometimes it is a little
annoyving to receive a bill from
a distributor for film just or-
dered but not yet telecast. It
would seem that the most busi-
nesslike method would be for
distributors to issue statements
on the basis of “proof of per-
formance” reporis supplied by

WwWwWw americanradiohistorv com

HIGHLIGHTS OF
CLEVE. FEATURE
FILM RATINGS

“Premier Theater” on WXEL
Saturday night outpulled “Your
Show of Shows,” which it op-
posed, 27.9 to 25.1.

“Premier Theater” was fourth
highest rated show Saturday,
having been topped only by
Jackie Gleason, “Your Hit Pa-
rade"” and “The Lone Ranger."
In number of broadcast hours,
WXEL ecarried the most feature
film programing in Clewveland,
about 30 hours in the week.
WNBK was next with about 24
hours of feature film program-
ing. WEWS carried about 19
hours of feature film during
ARB’s Januvary rating week.

The Monday-to-Friday feature
film show with the highest aver-
age rating was the “One o'Clock
Plavhouse” on WNBEK, 1-2:30
p.m. whose average l5-minute
ARE rating was 7.6.

“Nite Owl Theater” on WXEL
mghtly had an 8.0 on Wednes-

but only 2.0 on Tuesday.

%ELE dip on Tuesday was
more than taken up by another
feature film program, "Ten-
Thirty Theater,” on WEWS,
“Nite Owl Theater” dipped
again on Thursday night, and
again the difference was made
up by feature film on WEWS
“Thursday Night Theater." On
Wednesday, when “Nite Owl
Theater” received its top au di-
ence, WEWS had wrestling,

stations after films had been
telecast. This procedure would
provide accurate and complete
records for billing purposes.
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l....Motion Pictures for
Television, Inc. ..........

---------------------------

lllllllllllllllll

by the TV stations of the nation

Our function is to supply TV stations with .

® the largest and most complete selection of feature
film programs, Westerns, and serials for TV.

® the finest “on the spot” distribution service . ..
and beyond question.

® QUALITY.

This we have done and will continue

doing to the very best of our ability.

There is an MPTV branch office with a complete

“on hand” film selection in your area:

-

New York 655 Madison Ave. E. H. Ezzes
Boston 216 Tremont St. Fred Yardley
Chicago 830 N. Wabash Ave. John Cole
Dallas 3905 Travis St. Ken Rowswell
Detroit 2211 Woodward Ave. Art Kalman
Los Angeles 9124 Sunset Blvd. Dave Wolper

SEE US AT THE NARTB SHOW IN APRIL . . .

Call or write your local representative or—

655 Madison Aﬂenu;_e

WWW americanra

dio

hi

storv.co

MOTION PICTURES FOR TELEVISION, INC.

‘-New York Ciry 21

TEl;ipletnn 8-2000

e e it o s Bl
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New TV Film Series

In Production

or to begin shooting soon

The following list, based on the latest survey of producers. con-
tains the titles of TV-film series now in production or on which pro-

duction is planned in the near future.
become available within the coming months.

showing, it is no longer carried on this list.

ANNIE OAKLEY
Produced by Flying A in Hol-
lywood with Gail Davis in the
title role and Lou Gray Pro-
ducer.
CBS Television Film Eal»s
485 Madison Avenue
New York
TV BASEBALL I-IALL OF
FAME
15-minute series of 77 based
on shots of great moments in
baseball.
Motion Pictures for
Television
655 Madison Avenue
New York

PECK'S BAD EOY

Starring: Jimmy Boyvd, Hal

Weller, Director, and Ed Hell-

wig, Writer and Producer,
Abner J. Greshler
Productions
324 S. Beverly Drive
Beverly Hills, Calif.

DALE CARNEGIE SHOW
Dramatization of human rcla-
tions problems.

Jack Chertok Productions
1040 N. Las Palmas Ave.
Los Angeles

DEFENGE ATTORNEY
Starring Mercedes MceCam-
bridge and based on the same

These shows are expecied to
Onee a series begins

radm series of the same name.
Don Sharpe
Warwmk Hotel
New Yor
DREAM AWHILE WITH
PEGGY LEE
15-minute color series,
ring: Peggy Lee.
Murphy Thomas
tions, Inc.
General Service Studios
Hollywood
JACK LONDON ETDRIE-E
26 half-hour series. Starring;
Colleen Gray. Robert Hutton,
Lon Chaney and others. Di-
rector, Herbert Kline,
Mutual Television
Productions
211 S. Beverly Dr.
Beverly Hills, Calif.
HAWAIIAN PARADISE
26 half-hour series. 13 com-
pleted. Films shot on location
in color,
William F. Broidy Produc-
tions
5545 Sunset Blvd,
Hollywood

GREAT LOVES
26 half-hour series, Starring:
Hedy Lamarr., To be shot in
Europe. ¥ictor Pahlin, Pro-
ducer.

Star-
Produe-

AF’EIL 25 1?53

Pr-}t:]-:ler Television
prises

221 W. 5T7th St
New York

MARK HELLINGER STORIES
26 half-hour series.
Les Hafner & Co.
48 W. 48th St.
New York

MEET THE MATE
An interview show
Arlene Francis.
Moss & Lewis

1514 Broadway
New York :
ORIENT EXPRESS
26 dramatic half-hour series,
Shooting in Europe. John
Nasht, Producer.,
Prockter Television
prises
221 W. 57th St
New York
CALL THE PLAY
104 quarter-hour sports series.
Telephone quiz series combin-
ing film and live. PTuduced
by Leonard Key,
Guild Films, Inc,
510 Madison Ave.
New York

starring

Enter-

|||||||||||
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You will see the results accomplished by BMI and its allied organizations—
AMP—BMI Canada, Ltd.—and the large family of publishers and composers

whose catalogs are licensed for performance through BMI.

We hope this evidence is apparent in the day to day activities of BMI which

come to you in many forms:

e The BMI repertoire of pop music and the outstanding succession of BMI
song hits. '

e The progress and development of BMI's “Teen Age Book Parade” and

“Concert Music” projects.

e The friendly relations that BMI has established with performing rights
organizations and publishers in countries throughout the world.

e The series of BMI Program Clinics, now in the third year, with a 1953

#

schedule covering 43 cities in the U. S. and five in Canada.

e The wide variety of BMI programming aids and helpful data supplied to

broadcasters almost daily.

BROADCAST MUSIC,

BM1UI's representatives at the Convention will be
looking forward to your visit to “Exhibit A.”

580 FIFTH AVENUE

NEW YORK -

CHICAGO -

TORONTO -

A visit to BMI's Convention Exhibit will give
evidence that BMI hﬁs_' fulfilled the principles
on which it was established, and will show
how it has served the entire field of music.

INC.
NEW YORK 36, N. Y.

HOLLYWOOD - MONTREAL

www americanradiohistorv com
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TI-IE WORLD IS MY BEAT
39 half - hour series lensed
thruout the world. Producer,
Matty Kemp.
Standard Television
1203 W, Tth 5St.
Hollywood

ERINGING UP PARENTS
10-minute series offering tips
for toddlers. Starring: Jean
Alexander. Producer, Henry J.
Kaufman Agency

United Television Programs
444 Madison Ave.
New York

THRILL OF A LIFETIME
15-minute “We, the People”
tvpe of show. MNarrated by
Quentin Revnolds. Produced:
by Lifetime Productions

United Television Programs
444 Madison Ave.
New York .

AMERICA'S FINEST
Half - hour dramatic series,
atarring: Ray Milland, Joan
Crawford and others. Pro-
duced by Revue Frﬂductlﬂns :

MCA-TV
898 Madison Ave.
New York

HOLLYWOOD AT WORK
Half-hour series. True stories
about Ronald Ceolman, Harpo
Marx, Humphrey Bogart &hd
uther: Produced and directed
by Robert Gurney.

Official Films, Ine.
25 W. 45th St.
New York

A SPORTING CHANCE
13 half-hour series on adven-
tures of a sports write.. -
Reid Ray Telefilms, Inc.
4762 Holloway Drive
Hollywood

TALES OF HANS CHRISTIAN
ANDERSEN
13 half-hour series. Produced
in Denmark by Karl Mosby.
Interstate Television Corp.
Monogram Studios
Hollywood

THE NICKELODEON
52 quarter-hour musical films
starring the Sportsmen quar-
tet, and featuring Frances Far-
well, Original music by Eddie
Kay. Producer, Louis Snader,
I]L't'El:tuI' Wally Kline,

FRONT ROW, 'I:IE.A..
A half-hour EEI‘]EE- of 26 about
the wvalues in the American
way of life. Producer, Louis
‘Forbes and Paul F. Heard,
Inc., Hollywood.

BOXING SHOW
Second series of half - hour
films of boxing matches at the
Rainbo Arena, Chicago, now
shooting. Announcer is Jack
DI'EE_S
Kling Etudios,-Ine.
601 N. Fairbanks Street
Chicago

DHLHA.TI:? SHOW (Untitled)
Fu*st series of 13 now shooting
in Rome, Italy, DePaolis Stu-
dios. John Mantley is the di-
rector,

Andre Luotto Productions
30 Rockefeller Plaza
New York

FABIAN OF SCOTLAND
YARD

Half-hour series of 13 based

on actual experiences of Rohb-

ert Fabian of Scotland Yard.

Bruce Seton has the title role.

Dlrected hg John Harlow.
Antony Beauchamp

Carlton Hill Studios
London

SAMMY KEAYE POETRY
HEADINGS
A 15-minute series with the
maestro reading poetry,
backed by an organ and three
voices,
Stanford Zucker Associates
420 Madison Ave,
New York

MEN TOWARD THE LIGHT
13 19-minute dramas produced
by the American Foundation
for the Blind and the Indus-
trial Home for the Blind. John
Daly is off-sereen narrator.
Most of the cast is blind,

Charter Oaks Tele-Pictures
42 University Place
New York

PROBLEM SPOTS
13 - week series with Clete
Roberts doing man-in - the-
street Interviews.
British Information Services
20 Rockefeller Plaza
New York

THE CHASE
Based on the NBC radio show.
Doug Fowley plays the lead.
NBC TV Film Division
30 Rockefeller Plaza
New York

III il
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MARK TWAIN TELEVISION
THEATER

Being scripted by Robert
MNathan.

Filmceraft Productions

B451 Melrose Ave.

Los Angeles

BEN BLUE SHOW

A half-hour series for syndica-
tion. No title selected yet.
NBC TV Film Division
30 Rockefeller Plaza
New York

OO0PS. IT'S DAISY

Written and directed by Frank
Tashlin, a series of 39 half
hour comedies.
NBC TV Film Division
J0 Rockefeller Plaza
~New York

THE DAMON RUNYON PLAY-
- .HOUSE
39 half-hours based on stories
of the famed newsman, pro-
duced by Harold Welsch,
William Morris Agency
1740 Broadway
New York

OPERATIC FILMS

15 - minute sequences from
famous operas, produced in
Rome by Jacques Rachmilo-
vitch.

Telievisiun Exploitations,

ne.
101 W. 55th St
New York

GULLIVER AND THE LITTLE
PEOPLE

Television Exploitations,
Ine.

101 W. 55th St.

New York

REX MORGAN. M. D,

Based on the comic strip, and
starring Sterling Hayden,

Les Hafner & Company

48 W. 48th St

New York

WALTER BRENNAN SHOW
Half-hour situation comedy
Prockter Television Enter-
prises
221 W. 57th St.
New York

TCLEGRAM

153-minute series based on ac-
tual incidents in which receipt
of a telegram changed a per-
son’s life. Produced by Steve
Sharff,

United Artists Television
729 Seventh Ave.
New York

THE SIGN OF ZORRO

Half - hour series based on
stories of Johnson McCulley,
William Cottrell is Producer.

Zorro Productions
Walt Disnev Studios
Burbank, Calif.

ALICIA MARKOVA SHOW

A series featuring and nar-
rated by the famous ballerina,
Produced by Charles Kebbe.

Oasis Telecasts, Inc.

1239 Madison Ave.

New York

1EET THE FAMILY

Half-hour situation comedy,
Pilot stars Lon McCallister
and Gene Lockhart.

Screen Gems
233 W. 40th Street
New York

vALES OF THE TEXAS
RANGERS

Based on actual crime files of
Texas State police, Co-pro-
ducer, Kacy Steach.

sSereen Gems

233 W. 49th Street
New York

“AlIR TRIAL

Great trials of history, with
audience asked at wind up if
it was a fair deal.

Screen Gems

233 W. 49th Street

New York

THE LAW STRIKES BACK

Michael Kraike producing and
Ted Post directing. Miscellane-
ous mystery series, half hour.

sScreen Gems

233 W. 40th Street

New York

THE ADVENTURES OF
Blinkey
15-minute kiddie fantasy.
Blinkey Productions
159 W. 49th Street
New York

Music Shorts Good
Bet for Small Outlet

® Continued from page I3

&

station the minimum deal is
usually for 750 selections. Offi-
cial will sell a new station a
ckage of 500 for as low as
000 for one wear's unlimited
uEE'I

Both the Official and Studio
libraries are currently used ex-
tensively, and competition be-
tween the two is keen. UTP
emphasizes the newness of its
library, while Official has been
uﬂerin,g discounts and cancella-
tion privileges on two-year con-
tracts as well as market ex-
clusivity.

The three smaller libraries are
“TV Disk Jockey Films,” dis-
triubted by Screen Gems; Foy
Willing and the Riders of the
Purple Sage show, distributed
by RCA Recorded Program
Services, and “Tele-Artists
Treasure,” distributed by the
McConkey Artists Corporation.

The Secreen Gems library is
silent. The films are designed
to be synchronized with selected
records, which Screen Gems
provides the station along with
the films. Five of the major
labels co-operate with Screen
Gems on this. The action of the
films, for the most part, consists
of dance. Several have anima-
tion. Ballerina Melissa Havden
appears in four of the films.

Screen Gems recommends a

articular disk for each film,
ncluding such standards as
“Smoke Gets in Your Eyes,"
“Wight and Day,” “Star Dust”
and "“Begin the Beguine." But
actually the station can chose
its own record, as long as the
tempo and length is right.

There are 60 films in all in
the Screen Gems library, and
the minimum price is §1,200 for
a vear's unlimited use.

The RCA-Foy Willing package
consists of 260 Western selec-
tions. The wvisuals, aside from
Willing and the Riders of the
Purple Sage performing are
scenic shots. Willing delivers a
verbal intro before each tune,
but RCA provides the buyer
with scripts for alternate introes
to be delivered by a live emsee;
RCA also provides thé station
with a long list of recommended
sequences for 15 - minute pro-

graming.
McConkey's "“Tele-Artists
Treasure” consists of about

350 selections made in the past
vear and a half. All the talent
in this library are McConkey-
booked artists, including the
Sons of the Pioneers, Bob Man-
ners and the Music Makers, Mary
Morgan and the Tune Timers,
Sherry Martin and We Three,
and the Chordsmen. This li-
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brary includes standards and
Westerns, done straight vocal or
instrumental or with comedy
action. MConkey iz regularly
producing more of these shorts
to add Lo the library.

All of the distributors give the
buvers sufficient catalogs, in-
dices and filing material with
the films. The mechanics of the
business are such that it is not
possible for the filmeries to offer
current hit tunes, uniess an
oldie, like “Glow Worm,"” exper-
iences a revival, or unless the
station finds a way to run the

p record with one of Screen

ems’ unscored films. But all
four of the libraries are solidly
built on standards.

The musical film business is
actually still in its infancy. Ob-
viously, however, there are suf-
ficient subjects available today
for the station to program them
interestingly. Official Films, for
instance, has packaged 50 of its
selections under the title “Col-
lectors' ltems,” and it includes
such artists as Louis Armstrong,
Fats Waller, Buddy Clark and
Cliff Edwards. Official also rec-
ommends “Star of the Day" and
“Musical Travelog” shows. UTP
also recommends a “Hollywood
spotlight Revue” show built on
the “Telescriptions.”

If a live emsee is integrated
into the show, still further pro-
graming possibilities open up.
It is, for example, possible to
base interesting quiz - audience
participation shows on the mu-
sical shorts. There are still other
short guiz films available, such
as “Spin-a-Tune” and “Viz
Quiz," distributed by Videopix
of Pittsburgh and “Movie Quick
Quiz.” available from Walter

schwimmer, Chicago. Another
film package that calls for a live
emsee 15 “What's Playing?" dis=
tributed by Demby Productions,
which includes clips from cur-
rent motion pictures, WNBT,
New York, has built a most sue-
cessful show around Sandy
Becker. Titled "Ask the Cam-
ery" it utilizes NBC's wvast li-
brary of stock footage to an-
swer viewers gueries, and has
been averaging 20,000 letters a
week,

As in the radio disk jockey
show, it will ultimately be the
local emsee, his personality and
his ideas, that will build this
type of show into a real audi-
ence charmer. Since the TV dee-
jay is still a new profession,
there is still a dearth of gim-
micks. But one solid idea that
several jocks are known Lo use is
to invite local teen-agers into
the studio to dance before the
camera while the music plays.

Aside from that, however, a
library of musicals is virtually
a necessity for a station opera-
tion. Having them on hand
solves innumerable problems
that traditionally ecrop up in this
business. In a network facility
failure or a break or short run

on a feature film, musical shorts
make the best possible filler.
One station, WNAC-TV, Boston,
employs a continuous run of
musicals while its 4techniclans
break for lunch.

TV Aces...
back to back _

DOUBLE PLAY

Greatest TV sports pastime .

OLD AMERICAN BARN DANCE

For informalion wrife or coll

See us al the NARTB Convenfion—April 28
Room 2100, Bilimore Hofel, Los Angeles

www americanradiohistorv com

the advertiser's product.

AND LOGK AT THIS “FULL HOUSE" OF SALES WINMERS !

COUNTERPOINT (Rebound )

HEART OF THE CITY ( Big Town]
HOLLYWOOD OFF-BEAT

THE CHIMPS

SLEEPY JOE

ROYAL PLAYHOUSE (Fireside Theatre)
STUDIO TELESCRIPTION LIBRARY

New York

Chicago
TELEVISION 360 North Michigan — CE 6-0041
PROCRAMS . Hallywood

Starring Durocher and Day
Now...39 QuArRTER HOURS AVAILABLE!

.. “"Double
Play’" with Durocher and Day! This
delightfully witty couple entertain
outstanding figures in the world of sports
... Casey Stengel, Bob Waterfield,

Bob Feller, Florence Chadwick . . . and many
more. They sit and chat right in the
Durocher living room, discuss everything
from batting averages to the life of a
baseball wife. Fans who enjoy this

kind of warm, friendly show prove their
loyalty at the sales counter.

Tremendous Appeal at Low Cost

Twenty-six fun-filled half-hours

with famous National Barn Dance
entertainers. Starring Bill Bailey as
emcee, with Pee-Wee King, Tennessee
Ernie and many others. The kind of
program that regional and local
advertisers can be proud to use.
Wholesome entertainment that leaves a
“‘pleasant taste” ... a feeling of

the stability and desirability of

650 North Bronson Avenus
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Flies of Jelffrey Jomes .. H - .‘:;"IH’" WPIX. 7-T:15, Mon.-Fri.
]. 3 CI I ! I i l ZB ARB RA I INGS T e N
WIBK, 663, Sun, WESTER™
NEWS Hopalong Cassidy ........cc00000...705

OF SYNDICATED SHOWS

This chart gives the ARB ratings for syndicated film series
chowing the second week in February in each of the 13 cities surveyed
individually by the American Research Bureau.
are arranged alphabetically by program category under each city.

The reader may thus compare the audiences Elf these film shows in
each of these key markets. The ARB charts in The Billboard over =
the past three weeks have shown how each of these shows compared
with its own time-slot competition and with the show preceding it.
For further information on audience size and breakdown, the reader

should consult the American Research Bureau,
ing, Washington 4, D. C.; 516 Fifth Ave,,;
Los Angeles 22,

b BALTIMORE

(WMAR-TV, WBAL-TY, WAAM)
ADYVENTURE

Dick Tracy
Linited Television Programs
WHAL, 6:30-7, 5aL
The Unexpected ... .. .iicsmanniin
Liv Television ngrnrmi
WHRAL, 10:M-11, Tues
Dangerous hu-inmm
MBC Film Diwvision
WHBAL, 10:30-11, Thurs,

COMEDY
Abboll and Costello Show ..........
MCA-TV
WMAR, 10:30-11, Thurs.

DN CUMENTARY
Mareh of Time ... . . ....ccicusues.. 109
March of Time, Inc.
WEHEAL, 7-7:30, Wed,
MNEWS
TH:nﬂrs Daily (Avg.) .
Telenews Pmdw.lmm
WBAL, 6:45-7, Mon.-Fri.
“Your Mews Reporier”

JALT

FramEdEFEI RN

14.0

INEERET NEERE R "!

WESTERMN
Chiet BId o acnn e oa v i e i
Ziv Television Programs
WHAL, 7-7:30, Tues.
Hopalong Cassidy ... ..cvniaenin 205

NBC Film Division
WHRAL, 5:3-6, Sat.
The Gene Auiry Show .. ., .. PERPp | By
CBS Television Film Sales
WMAR, 7-7:30, Sun. -~

BOSTON

(WBZ-TV, WNAC-TV)

= ADVENTURE
ek TrmCY ....ocvevirersnnns AP - R,
United Television Programs
WHE, 6-6:30, Sat.
Fuoreign Inirigoe -
J. Waller Thompson [‘nmpan‘_\r
WHNAC, 10:30-11, Saf.
Th.‘-' Unm BRI
Ziv Television I’mgrarrm
WHMAC, 6:30-7, Fri.

CHILDREN'S
Time for Beany (Avg.) . R -
Paramount TV FTﬂduct!-ms. lnc
WHAC, 5:155:3, Mon,, Tues,,
Thurs., Fri.
WHhAC, 4:45:5, Wed,

DOCUMENTARY
Favorile Story ...... RPN = Xy
Ziv Television I"mgumi
WHhAC, 10:3-11, Twes

MISCELLANEOLS
Kieran's Kaleldescope .............
United Artists Television
WAL, 6:30-6:45, Sun,
Stranger Than Fletlom .. ............ 38
Uinited World Films
WAL, 6:156:30, Fri.

MYSTERY
Bosion Blackie .
Ziv Televisic « Prngrnm;
WM AT, T-T:30,*Sat,
Files of Jeffrey Jones .......cc00a.
C RS Televislon Film Sales
WHE, 10:30-11, Tues.
NEV'S
Telenews Dally (AvE) .. ... ..cvvaerao 1kl
Telenews Productions
WBZ, 7:15-7:30, Mon.-Fri.
s ewsteller™
SPORTS
This Week In Sports ........00000.0 A2
Telenews Productions
VWAL, 6:15-6:10, Thurs.
QULE
Headlines on Paride ... ...convnnee. B9
United Waorld Films
WRAC, T:15-T:30, Wed.
Movie Quick Quiz (AvE) .. civveen. 24
Walter Schwimmer Productions

.. 15.3

o BA

. B

.. 19.8

WHMNAC, 12;45-1, Tues,-Fri.
WESTERMN
The Range Rider .. ... PRI

CRBS Television Film "-i.a]c-.i
WHRETY, 7-7:30, Sun. ]
20,1

Hﬂm!‘lﬂ-l“ c‘“‘d’ R S4B EEEE e
MBC Film Division
WEBZ, 1-1;30, Sat.
Geme Aulry ... FEPTTPRIRIRRNI, 5 £

L HS Television F:]r'n 5311:-9
WhAC, T7-T:30, Sun.
Cinen Kid
Fiv Television Programs
WAL, S:30-6, THURS vuvenene.. 102
— also —

WAL, 5300, Sal. o ovvivainas 11.7

"CHICAGO

(WBEKB. WNEQ, WENMRE-TV, WGK-TV)
ADVENTURE
The Unexpected .. o..iciiiinsnnnnns 19.7
£itv Television Programs
) WHEHR, 9:30-10, Tues.
China Smith ........ccivesnnnsnnsss 400
PS1-TV. Inc,
WRAD, 9:30-10, Wed.
Forelgn Intrieme ... ..o iciacsisanaseslda?
J. Walter Thompson {'mnpany
WENMR, 10-10:20, Wed,
Pangerous  Assipnment E———, |- L

MNBC Film Dhvizicn
WENE, 10-10:30, Taes,
Famar of the Jungle .....covsnssunn N7
Arrow Productions
WENR, 7-T: 30, Wed.

CHILDREN'S
Time for Beany (AvE.) . £ .o 20
Paramount TV Fmducnnns, !11-:
WOGN, 5-5:15, Mon-Fri.

DOCUMENTARY
Moareh of Time ........ccccevumeans 1B
March of Time, Inc.
WEMNR, 10-10:20, Thurs.
Clete Roberts World Report (Avg)... 1.0
United Artists Television
WGMN, 5:45-6, Mon.-Fri,

DRAMA
Favorlie Slory ............. vessnsss HE
Liv Television Programs
WBKB, 9:10-10, Fri.
MYSTERY
Bosion Blackie <230

Liv Television Fmgrums.
WHKR, 9:10-10, Thurs.
Froni Page Delecilve .. ... .. casse RO
Consoltdated Television Eill:s
Wigh, B-H:10, Wed,
Heart of the iy .......co0000n00a. B3
Unifed Television Fru-grarru
WENR, 12-12:30, Sun.
and
Tues. ovennanss B

and
3010, Fri. secsssases 59

WESTERN

 WENR, 10-11,

WENR,

Cisco  Hid
Liv Televizion Programs
WEMR, 2-2:10, Sun,
Gene Autry ..., v T8
CBS Television 1-'11m S..nle.t
WHER, 6630, Sun.
Hopalong Casshdy
WRC Film Division
WEMR, 3-3:.30, Sun,

_—~~CTNCINNATI

(WLW-T, WCPD-TV, Wk RC-TV)
ADVENTUHRE
Forelgn Inirigue
J. Walter Thompson Company
WKRC, 9:30-10, Mon,
COMEDY
Abbott and Costello Show
MCA-TY
WLW-TV, %:30-10, Fri.
DOCUMENTARY
Ml.ﬂ:h of Thwe .....co0enns0000
Muarch of Time, Inc.
WOPD, 9:30-10, Wed.
NEWS
Washington Spotlight ............... 3]
United Television Prngraml
WCPD, 7:30-7:45, Sun,

oo BB

UP Movietone News ............... 1y
United Press Movietone
WP, 6:40-6:45, Mon.-Frl.
WESTERN
Ciseo HKid 187

Liw Tn]ﬂ:imn Frnpmm.-.
WOPOD, 6-6:10, Sun,
Hopalong Cassidy . .....co0en0s0000: 011
MBC Fitm Division
WLW-T, 5:30-6, Sat.
Cowhoy G- Meu PR e o R
Uinited Ariisrs r:lﬂssmn
WP, 1:30-2, Sun.

CLEVELAND i

(WHNBK, WEWS, WXEL)

ADVENTURE
Forelgn Inirigue ...... L |
d. Walter Thompson E‘nmpnn}r
WEWS, 10-10:30, Sumn,
Dangerouws Assipnment
KBC Film Division
WHAK, 10:30-11, Thurs,
CHILDREN'S
Time for Beany (AYE.) .. ...cicieias 6
Paramount TV Productions, Inc.
WEWS, 4:45-5. Mon.-Thurs,
WEWS, 5:30-5:45, Fri.
Junior Crossroads
Sterling Television Company
WEWS, 11:45-12 Moon, Sun.

. L

i L

COMEDY
Abbaott and Costello Show .......... A7
MCA-TV
WXEL, 10-10:30, Tues.

DMOCLUMENTARY
Crusade inm Europe .. ... -
b Century-Fox
WEWS, %930, Wed,
Crusade in the Pacific . ... ..c0viees
Miarch of Time, Inc.
WEWS, 4-1:30, Sun.
March of Time
March of Time, Inc.
WEWS, T:10-E, Sat,
MNEWS
Washington Spotlight ... ............ 4.6
Linitgd Television Programs
WEWS, T:15-7:30, Man.
OLUILE
Movie Quoick Quiz (Ave) .........
Walter Schwimmer Productions
WHMNBK, 6:45-7, Man,, Tues,
Fri.

|

B

v 30

Thurs.,

SEPORTS
Sportsman’s Club ... .............. B3
Syndicated TV Films
WEWS, 1:30-1:45, Sun.
WESTERN
The Hanger Bider .. ..o invennnnnes
CBS Television Film ‘.:.1!1.'5
WEWS, 6-6:30, Sun.

Cisco Kid ........ R 1, |
Ziv Television Fmgrams
WHBEK, 6-6:30, Sar.
Gene Auiry ..... FEa
CBS Television Fnlm Eale'.l
WEWS, 7-7:30, Sun.

LR RN I‘IIT"
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MNational Press Build-
New York; P, O. Box 6934,

Hopalong Cassldy .. ..covvensnonse. 074
MBC Film Division

WHBK, 6-6:30, Fri.

(WLW-C, WTVN, WANSETV)

ADVENTURE
The Unexpected ........0cc0na0m04
Ziv Television F:ngrami
WHNS, 9:30-10, Tues.
Ramar of the Jungle . ......0c0000...10.0
Arrow Productions
WHNS, 4-4:30, Sun.
Dangerous Assizmment . .....0n0e.0. 144
KBC Film Division
WHRMS, S:30-10, Son,
DOCUMENTARY
March of Time .......civcunnpres.l®T
March of Time, Inc.
WHMS, T-T:30, Fri.
MYSTERY
Roston Blackle .........
Ziv Television F‘mrgramu.
WHMS, 9-9:30, Sai,
NEWS
Washington Spotlight . R |
United Television I?'ru:mrru
WEBMS, 6-6:15, Sun.
SPORTS
Telesports Digest ........
United Anrists Television
WHMS, 7-7:30, Wed,
WESTERN
Gene Aolry Show . ..........000000 14.4
CBS Television Film Sales
WBRNS, 7-7:30, Sun. .
fiﬂl] Kid PRt e REFEEEE AR
Ziv Television Frmum:;
WEBNS, 7-7:30, Thurs.
Hopalong Cassldy .. ..... .0000c0ins i1.0
MBC Film Division
WEBMS, 1-1:30, Sat.
Cowboy G-Men .........c00004
Umnited Artists T:Il:uslnn
WBNS, 6:30-7T, Saf.

DAYTON

(WLW-D, WHIO-TV)

ADVENTURE
The Unexpecied ........cvvivnnnes
Ziv Television Programs
YWHIO, 10-10:30, Sat,
Danperous Assieameat ............
NBC Film Division
WLW-D, 10:30-11, Sun.
COMEDY -
Abbott amd Costello Show .....
MCA-TY
WLW-D, %:20-10, Fri.
IHMCLUMENTARY
March of Time ..........c.00vnenee..J84
March of Time, Inc,
WHID, 6:30-T7, Toes
MYSTERY
‘m“ nlnctk l-lil'lll'l--l'-lllllllll“i'

Ziv Television Programs

. 12.2

L l-'l‘l1.r'}l~‘

12.2

RS N E W]

214

. 6.4

senaes 14

WHIG, 9-9:30, Tues,
a QUIE
Movie Quick Qule (Avg.) .......... I

Walter Schwimmer Produciions
WHIO, 9:45-10, Mon.-Fri.
WESTERN
Hopalong Cassidy ................
NBC Film Division
WLW-D, 6-6:30, Mon,

(WIBK, WWI-TV, WXYZ-TV)
ADVENTURE

138

Ramar of the Jlogle ................1LB
Arrow Productions
WXYE, 6:30-7, Fri.
Forelgn Imirigue ... ............... 15.5

J. Walter Thompson Company
WIBK, 10:30-11. Fri.
China Smith ............
P51-T%, Ine.
WXYZ, B-8:30, Thurs, »
Dick Traey ........ waasae ol
United Television ngmma
WHENYE, 5-8:30, Tues.
CHILDREN'S
Time For Reany (Avg.) ............. L6
Faramount TV FProductions, Ine.
WIBK. 5:15-5:30, Mon.-Fri,
COMEDY
Abbotl and Cosiclin Sh.m D T | i |
MCA-TY
WXYZE, 9:30-10, Wed.
MICUMENTARY
March of Time
March of Time, Inc.
WIBK., 7-T:M, Fri. ...icis0sees Hib

PRI, ¥

WIBE, 11-11:30, 5un, .,.ceeeunne A
DRAMA
Douglas Fairbanks I“rtul'll‘.l ........ 15.2
MBC Film Division
WWI, 1011, Tues.
Favorite S0ory .. ......... sinwas s IS
Fiv Television Programs
WIBK., I:30-11, Tues
Strange Advenfore ., ....... FP— T |
CHBS Televizion Film Sales
WIBK, 11:15-01:30, 'Wed,
MISCELLANEDOLU'S
Stranger Than Ficthon .....cvvinenns 2.6

Linited Waorld Filtms
WXYZE, §:30-1:45, Sun.
Advenfures In Livlng ... ... ceununs Ed
Sterling Television Company
WWI, 10:30-11, Wed,
MYSTERY
Heart of the City ...... 0004
United Television Programs

WXYZ, T-7:30, Wed.

serinnsilill
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Telenews Draily (Avg.) ...
Telenews Produciions
WIBK, 6:30-6:45, Mon-Fri.
“Telenews Ace™
SPORTS
Wrestling From Hollywood ......... 65
Paramount TV Productions, Inc,
WWJI, 11:30-12:30, Sat,
WESTERMN
Clico Kid

Ziv Television Programs
WHYS, &4, Som. ...
WXYZE, T-1.30, Thurs,

Geme Awiry ....... &
CHS Televishon hh—n Sulu
WIBK, 7-7:30, Sun.

Hmh-g Cassbdy .......ccncesanass 159

MBC Film Division
WWI, 5306, Sun.,

Comboy G-Men .........con0eanssss

United Artisis Television
WWI, T:MHEY, Sun

(KNXT, KNHB, KTLA, KECA-TV
{ KHI-TV, KTTV, KLAC-TY)

ADYENTURE
Forcign Infrigwe ........ i
J. Walier Thompson l:.'um pany
KNBH, 10:30-11, Thurs,
Ramar of the Jumgle .........00000006:0
Arrow Producrions
KTTY, 7-T:30, Tues,
Dangerons A ssipnmend
MNBC Film Division
KKNBH, 10:20-11, Fri.
China Smiih ... R AL e e by |
PSI-TV. Inc,
- KECA, 8:30-9 Fri,
The Unexpecied ............
Ziv Television Programs

(RN R RN EEN N 3'1

AP . | o )
Fllllillll-}n-ﬁ
+-+ll+lu"

— X

.. 15.9

swevars il

KEECA, B-8:30, Wed.
ﬂkh Tﬂ:.’ ----------------- LR :’1-"
LU'nmited Television Programs
EMEH, H:30-11, Wed,
CHILDREN'S
Time Tor Beamy (AVE) ......cocvene 748

Paramount TV Productions, Iné.
ETLA, T:15-7:30, Mon.-Fri.
Junior Crossrosds (AvE) ... ...eeee o5
COMEDY
The Ruggles .............. R N1
Startion Disiributors
EECA, 7-7:10, Thurs,
Abhott and Costella Show
MCA-TY
ETTY, E-B:M), Tues,
DHAWCLUMENTARY
Clete Roberfs World Repoet ... ...... 4.3
United Artists Television
B.LAC, 6:45-7, Mon.-Fri.
March of Time ,....... B AT T gL o |
March of ,Time, Inc.
KTTY, 7:3-8, Mon,
DRAMA
Favorite Story ... NPT 1
Liv Television Fn:rurami
ETTY, B:30-9, Wed,
Invitatlon Plashouse .. ...
Guild Films, Inc.
KELAC, 7-7:10. Wed,
MYSTERY

154

L R N

pr—— L

Raston Rlackie
Ziv Television Programs
EMBH, 7-7:30, Wed.
Front Page Defective ..............
Consolidated Television Sales
KTTV, 9830, Sun.
Heard of 1the CiHly ........cc000. N |
United Television Programs
KTTV, 99:30, Fri.
Heollywood Offbeat ,....... RARPRNRIPPR &,
United Television Programs
KMBH, 8-8:30, Sail.
MNEWS
United Press Maovietone News (Avg) 1.3
United Press Movielone
KH1, 7-7:15, Mon.-Fri.
“MNewspapers of the Alr™
QULE -
Mosic Qulkek Qwiz (Avg.) ......0.... 120
Salter Schwimmer Produciions
KTLA, T:15-7:30, Moa,-Fri.
WESTERMN
Cisco Kid
Ziv Television P‘rcrgru.m-:
KECA, 7-7:30, Mon,
Hopalong Cassldy ., .. ......
MBLC Film Diviston
KTTV, 7-T7:30, Wed.
Hange Hider ...... Samawanss Ti
CBS Television Fllm 'E:ﬂ:!
KMNXT, T-7.30, Tues.
Gene Anlry Show .. ......cciunannas T8
CBS Television Film Enil:u
KEMXT, 7-7:10, Fri.

NEW YORK

(WCBS-TY, WHNHT, WABD, WIZ-TV,
WOR-TV, WPIX, WATV)

ADVENTURE

SR EEENE] ?I“

Forcign Intrigue ............ L. 193
J. Walter Thompson -‘.'.umpanj'
WNBT, 10:30-17, Thurs,
Dangerous Assignment .. ........000..14.3

NBC Film Division
WHBT, 10:30-11, Mon.
Diek Traey ..... AT T
Limiied TLIfnf-.mn Frm.:rams
WNBT, 6-6:30, Sal,
CHILDREN'S
Time Tor Beany (AVE) .. cicvvisisies 2l
Paramount TY Fmdlmlmnﬂ lnv:-
WOCRS, E:15-8:30 am., Mon.-Fri,
DML E]"hTA RY
March of Time .......cc0cicnicnueee 5.5
March of Time, Inc. .
WHKBT, 7-7:30, Wed.
DRAMA
Favarile Story .., . senssnsanes Dl
Liv Television Prngr uﬁs
WRHET, 10:50-11, Sun,
Imvitaiinon l’ll}'hﬂlﬂ e R R e ¥ |
Guild Fiims, Inc.
WICBS, 2:30-2:45, Sun.

MISCELLANEQUS
Kieran's Kulvidescope .....00eveenan o
U'mited Artists Television
WhBT, T-7:15. Thurs.
AMIYSTERY
.{I".l'ﬂ“ H-I.I-I:'hlt ---------- AE e |i+rlll1

Ziv Television Programs
WABD, %:30-10, Fri.
NEWS
Telenews Dally (Ave.)
Telenews Froductions
WCBS, 66:15, Mon.-Fri
“gin 0'Clock Report™
Unijed Press Moviectone Mews ..... .y L6
United Press Moviciong

[ R R EREEEENRRER] ‘11

MBC Film Division
WHRAT, 6:10-7, Sat.

ene Aulry Shaw .. ... PRSP /7 1|
CBS Television Film Salﬁ
WCBS, 7-7:30, Sun,
Elmn HH FFd R llill+l1“‘i

Ziv Television Pmuarns
WHNAT, 7-7:30, Mon.
Ronpe Rider .............c0004 Fpe P

CBS Television Film Sales
WIZ, 4:30-5, Sun.
cn“hj ﬂ‘Mﬂ =4 d EsFE R AR E S ]".
United Artists Television
WPIX, 5:30-6, Sun.

(WPTZ, WFIL-TV, WCAU-TV)
ADVENTLURE
Foreign Iniripue
J. Walter Thompson Company
WCALL, 10-10:30, Sat.
Ramar of the Jungle
Arrow Productions
WFIL, 4:45-5:15,

Mon-Fri, (AVE.) .vuvevnnvnnss
WFIL, 2:45-3:15, Sauf.
WFIL, f1-1:3), Sar.

Dangerons  Assipnment
NBC Film Division
WPTE, 10:30-11. Tues.
The Unexpecied
Ziv Television Programs
WOCALL, 10:30-11. Thurs,

CHILDREN'S

Crisader Rabblt {Avg.)
Conzolidated Television Sales g

WOAU, 4:45-5, Tues., Thurs., Fri.

COMEDY
Abboit and Costello Show ..., ves. 218
MCA-TV
WOCAL, 9.9:30, Sai,

DOCLUMENTARY
Muarch of Time ............ F—
March of Time, Imc.
WCAL, 7-7:30, Mon,

MISCELLANEQUS
Sitranger Than Ficfion .
Uinited World Filmas
WPTE, 6:30-6:45, Sun,
Kieran's Kaleldescope ... ......00... 5.8
United Artists Television
WPTZ, 6:45-7 Sun,

MYSTERY

127

Boston Blackie
Ziv Television Programs
WCALL 7-7:30, Wed.
NEWS
Telenews Daily (Ave) ... ... .000ees 1.7
Telenews Productions
WPFIL, &:30-6:45, Mon.-Fri.
“Essn Heporier™
QUIE
Movle Quick Quiz (Avg.) ...... ..., 1.2
Walter Schwimmer Productions
WFIL, 6:45-7, Mon.-Fri.
SPORTS
Sportsman’s Club .................,. L1
Synddicated Films
WFIL, 11:15%101:30, Frh

WESTERN

s o250

Clsco Kid ......
Ziv Tﬂ!l:'hulm F‘n:llrnma
| _WCAU, 7-7:30, Fri.
Hopalong Cassidy ..........c0000.0..
MBC Film Division
¢ CWPTE, 6-6:30), Tues.
G’ﬂt.ﬁ.-in Show ._....
CBS Television Film 5i|1:5
- WCAL, T-T:30, Sun,
The Ranpe Rider ... ............... IRA
CHS Television Film Sales
WPTZ, 6-6:30, Sat.

SAN FRANCISCO

(KROM-TV, KPIX, KGO-TV)
The Unexpected ... ... ......c000c..
Liv Television Programs
KROMN, B30-%, Thurs,
China Smith ,........ T R
PSI-TV, Inc.
KGO, 9-9:30, Fri.
Foreign Inirigue . .....
J. Walter Thompson Lumpa:uy
KGO, B-E:30, Wed,
CHILDRENS
Time for Beany (Ave.)
Paramount Productions. Inc.
KPIX, 5-5:15 Men.-Fri.
COMEDY
Abbott and Costello Show . ........ 14.8
MCA-TV
KPIX, 9:30-10, Fri.
DOCUMENMTARY
March of Time
March of Time, Inc.
KGO, 8309, Mon.
KGO, 6:3-7, Sun.
Kings Crossroads
Stérling Television Company
KROM, 7-7:30, Mon. ....oic0.-5 96

R % |

1R

............. .2
............. H.1

KROMN, 11-11:20, Sun 6.4
DRAMA
Invitation Playhowse ........... N Wl

Guild Films. Inc.
KEROM, T:30-7:45% MAion,
MISCELLANEDOL'S
Kieran's Kaleldeseope ._.._.., . ..., 6.1
United Artists Television
KROM, T7:30-7:45, Wed, -
siranger Than Fiction ....... . , T
United World Films
KROM, B:15-8:00, Fri
MYSTERY
Bostom Blackie ....._......
£iv Television Programs
KRON, %:30-10, Sun,
Files of Yelfrey Jomes . ............. .y
CRS Television Film Sales
KEPLX, B-E:30, Sun.
Meart of the Chy .
Unmited Television Progroms
B0y, 10-10:30, Thurs.
MEWS
Telenews Dimbly (Awpd ... ... .., L
Telenews Productions
EROMN, 5:43-7, Mon,, Wed,,
Fri.
“Shell

I hirs.,

Mews"
DUITE
Movie Quick Qulz iAvgd ......... s E R )
Walter Schwimmer Froduciions
KROM, 6:30-6:45, Mon., Wed,, Thurs,,
Eri.
Yiew ithe Cluoe .....vovivnveennsnnens 1.8
U'mited Actists Television

KGO, 8:15-8:30, Sun.
{Continued on page 76)
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THE VISITOR

DOUGLAS FAIRBANKS, IR,
PRESENTS

HOPALONG CAS5SIDY

VICTORY AT SEA

DAILY & WEEKLY THE LILLI PALMER SHOW

MEWS

BRIAM DOMNLEVY
i DAMGEROLUS-
ASSIGMMEMNT

WILLIAM BENDIX IN
THE LIFE OF RILEY

For top stars and NBC quality, profit-
proved programs under yvour exclusive
local sponsorship at a price geared

L

to your local markets ...

- For top NBC-prepared local advertising,
promotion, publicity, exploitation and

L
merchandising to back up these high-rating
programs at wholesale, retail and

% consumer levels . ..

Yes, for the best film programs, get in

. the habit of calling NBEC Film Division
first, There's a top show to answer every
sales need in every market. Get the
latest information. Call, wire or
write today.
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30 Rocketallar Plaza Merchandise Mart Sunsst & Yine 5is RCA Victor, Ltd.
MNew York 20, M. Y. Chicago, Il Hallywaod, Calit, Monireal, Canada
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heginning with Adventure,

i LTELHTE R

Where $ yndlcated

Series Are Showing

The following chart gives the cities in which each of the syn-
dicated TV-film programs were showing as of the last week in Febru-
ary. The program titles are grouped according to program category,
For the American Research Bureau's
January ratings on many of these shows, see the chart elsewhere

in this section.

L] -
(= s R gﬁ
Serfes Name gg i% Series Name =2 EE
i : E‘? . ol
._EJ = 5 ]
Kansas City. Los Angeles. NNew O
leans, Mew York, Norfolk, Fhiladelphia,
Ad"fentul‘ﬂ Phoenix, Providence, Salt Lake City, San
Antonie, San Franclsco, Washingion.,
Foodinl The Great ...... ...30.......28
Dist.: PSI-TY
CURRENTLY SHOWING IN: El Paso.
Armchalr Advesture .... % . S 1“ lllll-luﬂrh'l'ddlﬂ mdk i o e L

Big Game Homt ...... ..

Dist.: Sterling Ttleviiinn Cnmpanr
CURRENTLY SHOWING IM: Atlanta,
Baton Rouge. Birmingham, Buffalo,
Cleveland, Fort Worth, Louisville,
Miami, Oklahoma City, Providence, Seat-
tie. South Bend, St. Louis, Toledo.

Ay, PR L

[Msi.: Explorers FF:lu.ru Corp.
CLURRENTLY SHOWING IM: Boston,

Jackson, Johnmstown, Minneapolis-St
Pl
China Smith ..... R Ml 16

Dist: PSI-TY, ]J:IL'
CURRENTLY SHOWING IM: Ama-
ritlis, Atlanta. Baltimore, Birmingham,

Bloomington, Chicago, Columbus, Dal-

las-Fort Worth, Davenport, Denver, De-
troit, El Paso, Houston, Indianapolis,
Lincoln, Los Angeles, Lubbock, Mew
Orlcans, Oklahoma City, Pitisburgh, San

Anlonio, 5San Franciseo, St Louis,
Seattle, Washingion,
Dangerous Assignment ... . Bt 19

Fﬂﬁ. lltﬂl‘ll FEAEE R

[¥is.; NBC-TY Film Dh'!smn
CURRENTLY SHOWING IN: Albuo-
guerque, Amarillo, Baltimore, Bingham-
ton, Buffale. Charleston, “Charlotie,
Chicago, Cincinnati, Cleveland, Colorado
Springs, Columbiz, Duallas-Fort Worth,
Davenport, Denver, Detroit, El Paso,
Erig. Grand Rapids, Greensboro, Hono-
lulu, Huntinglon, Jacksom, Jacksonville,
Johnstown, Lawton, Lincoln, Los An-
geles, Lowisville, Lubbock, Miami, Min-
neapoliz-5i. Paul, Nashville, New Haven,
MNew Orleans, New York, Omaha, Osh-
kosh. Peoria, Philadelphia, Portland,
Pustlo, Raleigh, Reading, Richmond,
Rochester, Salt Lake City, San. Antonio,
Sioun  Falls, Toledo, Tucsonm, Tulsa,
Utica, Washington, York.
+11FH11I+!1+H

Dvist.: 3. Walter Thompson Co,
CURRENTLY SHOWING IN: Albu-
quergue, Adtlantic City, Bangor, Birming-
ham, Bostonm, Chicago, Cincinnati, Cleve-
[and, Dallas-Fort Worth, Denver, De-
troit, El Paso, Grand Rapids, Houston,
Kansas City, Lancasteér, Los Angeles,
Miami, Minneapolis-5t. Paul, Mohile,
Mew Haven, New Orieans, New York,
Moriolk, Philadelphin, Pittsburgh, Provie
dence, S5t Louis, Salt Lake City, San
Francisco, Schenectady, Utica, Washing-
ton, Wilkes-Barre.

zoing Flaces Wiik

Hollday of Dreams ... ......5..
Ramar of the Jungle, .......

Uncle George .. ..oovveen, o Funnun 26
Drist.: Cunmhdntnd Tclcvlsim S-alu
CURRENTLY SHOWING IN: Ama-
ritla, Colorado Springs, Lincoln, Little
Rock, Louisville, Mobile, Oshkosh,
Scranton, Spokane, Springficld, Tucson.

Wichita.

‘-I-l'r-l-]:
Dist.: Du Moot Television Network
| DR
Mhist.: Arrow Productions, Ine.
CURRENTLY SHOWING IM: Ama-
rille, Chicage, Columbus, Dallas, De-
troit, El Paso, Indisnapolis, Los Anp-
geles, Lubbock, MNew Haven, Philadeél-
phia, San Diego, Springfield, Tucson,
Washington,

Tﬂ ﬁ“' *dm lillllvls--i----u

Dist.: Videopix, Inc,

'I"hrlﬂﬂ‘l.’uurl.ic..._”....JI'.......IJ
Dwst.: Louis Weiss & Co,
The LUnpexpecied ............ »......58

Worlds of Adventure ........ 15.

st : v Television Productions
CURRENTLY SHOWING IN: Atlanta,
Baltimore, Binghamion, Birmingham,
Bloomington, Bulfalo, Charlotte, Cin-
cinnati, Cleveland, Columbus, Dallas-
Fort Worth, Dayvton, Detroit, Grand
Raopids, Houston, Indianapolis, Jack-
sonville, Kansas City, Luos Angcles,
Memphis, Miami, New Haven, New Or-
leans, Mew York, Norfolk, Philadelphia,
Rochester, 5an Francisco, Scheneciady.
Seattle, Syracuae, St Louis, Toledo,
-‘-i‘llu

[hist.: United Television Programs
CURRENTLY SHOWING IN: Auanta.

A

dveatures of
Creclowe Malome ... ...... Miisass - 2l
Dist.: Consolidated TV Programs

Boba ihe Hobo and His

Crusader Habhip

D

Traveling Troupe ... %0 .. 15.......13
Dist.: Mahlon Mohr Assoc,
CURKENTLY SHOWING IM: Bing-
humion, Johostown, Morolk, Richmond,
Syracusg,
[Hsi.: Enm.ulldal:cd Tuleﬂs.lun Pro-
[ rims
CUBRENTLY SHOWING IM: Ama-
rille, Atlania, Colorade Springs, Gal-
veston, Houston, Lincoln, Lubbock, Mo
bile, (shkosh, Philadelphia, San Diego
acranton, Spokane, Springfield, Tocson
Wichita.
k'k TI'II!I FEEEEEERE +-1r-r-“ ------- H
Disi.: United Television Programs,
CURRENTLY SHOWING IM: Atlanta,

Baltimore, Bosion, Charloite, Chicago,
Colamm'sus, Dallas, Davton, Detroit,
Cireenghora, Mexico, Minneapolis-St

Paul, Mashville, Houston, Indianapolis.

Dist: Televizion Screen I‘mdur:tiﬂn.s
CURRENTLY SHOWING IMN: Greens-
boro,

Junlor Crossreads ... .......15...... 104

Dist,: Sterling Television Co., Inc.
CURRENTLY S5HOWIMNG IMN: Ausiin,
Birmingham, Chicago, Cleveland, Los
Angeles, Milwavkee, Mobile, Mew York,
Oklahoma Ciy, Hoanoke, Richmond,
San Antonio, San Francisco, South Bend,
York.

King Calico . v i £ .65

D=t Harrj' 5 ﬁmdman Frmtlun.1
CURRENTLY SHOWING IN: Chicago,
Detrait.

Sirveamilined Falry Tales ., ... 05,

Diist.: Du Mont Television Metwork

Time for Beany ...... .:o0s 15, . . Weekiy

Diist,: Paramouni T"'r" Productions, Inc
CURRENTLY SHOWING IM: Birming-
ham, Boston, Chicago, Cleveland, Dallas,
Davenport, Deiroit, Bl Paso, Honolulu,
Lincoln, Los Angeles. Lubbock, Mew
York, Oklaboma City, Portinnd, 5San
Diego, San Francisco, Spokane, Spring-
field, Washington.

Willle Wonderfl ........... 15, ,.,.. 65

Dist.: Official Films, Inc.
CURRENTLY SHOWING IN: Atlanta,
*Charlotte, Cincinnati, Toleda,

Abbott & Costello Shor ... M, ...... b
Dist.: MCA-TY
CURRENTLY SHOWING IN:
Baltimore, Binghamion, Birmingham,
Buffale, Cincinnati, Cleveland, Colum-
bus, Dallas-Fort Worth, Dayton, Den-
ver, Detroit, El Paso, Indianapolis,
Johnstown, Honolulu, Kalamaroo, Lan-
sing, Los Angeles, Lubbock, Memphis,
Minneapolis-5t. Paul, New Orleans, Mew
York, Philadelphia, Phoenix, Poriland,
Salt Lake City, San Francisco, Schoec-
tady, Seattle, Spokane, Springfield, Syra-
cuse, Toledo, Tucson, Ulica.
Bert mnd Elmer ............ %, ......13
Dvist.: Harry 5. Goodman Productions
Hank MeCone Show ,.......3.......13
Dyist.: Atlag Television Corp,
CURRENTLY SHOWING IN: San
Antonlo, Atlantic Cily, Columbia, Roan-
oke,
Jackzom & Jil. . . . 13
Trist,: thdnttd 1=1ur.--rm¢u Sales
CURRENTLY SHOWING IMN: Ama-
fillo, Colorado Springs, Lincoln, Liifle
Rock, Louisvilie, Mobile, Oshkosh,
Scranton, Spokane, Springfield, Tucson,
Wichita,
Tele-Comics . LEnaptrr e, | TR 156
Dist.: S-i.:ﬂl.ng '!'-rln\'[s.m-n Co,
CURRENTLY SHOWING IN: Birming-
ham, Bloomington, Cleveland, Lansing,

Ausiin,

Mew York, Roanoke, Seaitle, South
Bend.
The Chimps ..... LA B 5 | Pp—— 13

Dist.: United Television Programs
CURRENTLY SHOWING IN: Chatta-
nooga, Roanoke,

The Ruggles ............... »...... 52

DHst.: Station Distributors
CURRENTLY SHOWING IN: Albu-
guerque, Amarillo, Roston, Chicago,
Deniver, Honoluluy, Indianapolizs, Kala-

Ao, Los Angeles, Lubbock, San Fran-
CI8CD,

Hollywood Newsreel ........015..
Dist.: Screen Gems, Inc.
CURBENTLY SHOWING IM: Cleve
land, Detroit, Toledo, Washington.
Hollywood Reel ............15,......52
Dist.: Paramount TV Produclions, Ing,
CURRENTLY SHOWING IM: Port-
land, Springlield, Woashington.

T A5, ., .. 260
Dist.: United Mnsl:s. 1:l=vml-|.m
CURRENTLY SHOWING IN: Chicago,
Cleveland, Grand Rapids, Los Angeles,
Pearia, Pitlsburgh, San Francisco, South
Bend, Wilkes-Buarre.
Jrusade in Europe .......... F . SRR,  *
Diist.: 20th Century-Fox
CURRENTLY SHOWING IN: Ama-
rillo, Austin, Beaumont, Cleveland, Colo-
rado Springs, El Paso, Gadsden, Hous-
ton, Lincoln, Philadelphia, San Francis-
co, Tucson, Tyler,
Crusade in the Pacific . . R |
Dist.: The March ul' Tifm:
CURBENTLY SHOWING IN: Browns-
ville, Cleveland, Colorado Springs, Day-
ton, Denvet, El Paso, EKansas City,
Los Angeles, Pueblo, York.

HWIMIMHMIlmllmlmulmﬂhﬂ_“r-lﬂﬂm
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March of Time ..

World 'H-'e Live Im.,

American Wit and Hemor . ..30.
. Weekly .

Iﬂtil:il:lnn Pla

Play of the Week ........

Pulse of the City .

¥ e
= =5
Series Name E =
= L] L
g = a=
b =
King's Crossronds . A || PR [ |

Diist,: Sterling Television Co.. Inc.
CURRENTLY SHOWINMG TH: Austin,
Mobile, New Briwin, Mew York, Okla-
homa City, San Francisco,

Dist.: The March of Time
CURRENTLY SHOWING IN: Albu-
quergue, Amarillo, Atlanta, Austin, Bal-
timore, Baton Rouge, Birmingham,
Bioomington, Boston, Buiffalo, Browns-
ville, Charlotie, Chicags, Cincinnati,
Cleveland, Colorado Springs, Colum-
bia, Columbus, Dallas, Dayton, Den-
ver, Detroit, El Paso, Greensboro,
Honolulu, Houston, Huntginton, In-
dinnapolis, Jackson, Jacksonville, Johns-
town, Kalamaroo, Lansing, Los An-
geles,  Louisville, Lubbock, Mem-
phis, Miami, Milwaukee, Minneapolis,
Mashville, New Orleans, New York,
Morfolk, Oklohoma City,
Peoria, Philadelphin, Phoenix, Pitis-
burgh, Porilind, Pueblo, Reading, Rich-
mond, Rochester, Rock Island, Salt Lake
City, San  Anionio, San Diego, San
Franclsco, Seattle, Schenectady, St
Louis, Toledo, Tulss, Washington, York.
.| 154

Dist.; Sterling 'T:Imris.luu Co,
CURRENTLY SHOWING IN: Mip-
neapalis, Mew Haven, York

Drama
V)

LEE RN l.
Dist.: The March of Time
CURRENTLY SHOWING IN: Seattle,
Honolulu,

Counterpoint (Rebotund) ..., . 3.......2

Drigt,: United Television Programs
CURRENTLY SHOWING IN: Chatta-
nooga, Davenport, Denver, Detroit, Line
coln, Los Angeles, Phoenix, Pittsburgh,

Pueblo, Salt Lake City, Rochester,
Tucson,
Crown Theader ..... B R

Dist,; CBS Ttl!:m:un F:Im Sales

-CURRENTLY SHOWING IN: Pitts

burgh.

Doauglas Fairbanks Jr,

Presenis .. ..... . M. ...... »
Dxist.: NBC T\-’ Fﬂm [levmnn
CURRENTLY SHOWING IM: Albu-
querque, Ames, Atlantic City, Bangor,
Binghamton, Bloomingion, Boston, Chi-
cage, Colorado Springs, Davenport, Den-
ver, Deiroit, El Paso, Fresno, Grand
Rapids, Honoluly, Houston, Indiannapolis,

- Kalamazoo, Kansas City, Lansing, Lub-

bock, Milwaukee, Minneapolls, Nash-

ville, New Haven, New York, Oklahoma

City, Omaha, Peorin, Pueblo, Reading,

Rochester, St. Louwis, Salt Lake Chy,

San Diego, San Francisco, Seatile, Spo-

E‘mn Springfield, Toledo, Tulsa, Tucson,
tica.

Half Hour Theater,, . %

Dist.: Sterling Ttlﬂ'islnn Co,
CURRENTLY SHOWING IN: Albu-
querque, Ames, Aflanta, Atlantic City,
Austin, Chicago, Cincinnati, Colorado
Springs, Dallas. Davenport, Davton,
Denver, Detroit, El Paso, Grand Rapids,
Greenshoro, Houston, Lansing, Los An-
geles, Louisville, Miami, Maobile, New
Britain, New Orleans, New York, Nor-
folk., Portland, Richmond, Salt Lake
City, San Antonio, San Diego, San Fran-
clsco, South Bend, Spoksns, Syracuse,
Washington, Wilkes-Barre, York.

Hollywood Half Hour ., ... M..... .26

Dist.: Consolidated Television Sales
CURRENTLY SHOWING IM: Ama-
rillo, Atlunta, Colorado Springs, Denver
Houston, Lincoln, Littla Rock, Louis-
ville, Lubbock, Mobile, New York,
Norfolk, Oshkosh, Richmond, Rock Is-
land, Scranton, Spokane, Springfield,
Tucson, Wichita,

¥hiige
Dvist.: Guild Films, Inn
CURRENTLY SHOWING INM: Bloom-
ington, Chicago, Colorado Springs, Den-
ver, Indianapolis, Johnstown, Kansas
City, Los Angeles, Minneapolis, MNew
Orleans, MNew York, Poriland, Provi-

dence, Rock Island, Schenectady, South
Bend.

Into the Night............... ».......26

Dist.: Sterling Television Cnmml'u'
CURRENTLY SHOWING IN: Cincin-
nati, Minneapolis, New York, York.

Jonuthan Story ............... 15..... 52

Dist.; Sterling Television Company
CURR.ENT].Y SHOWING INM: Char-
lotte, Cleveland, Greensboro, Minneap-
olis, New York, Salt Lake City, Wash-
ington, York,

Litile Show . " 15,. .26

Drist.: Sl.frlm;g Tl:lnvl;ginn Eﬂmplu}
CURRENTLY SHOWING INM: New
York, York.

Dist.: Tee Vee Company
CURRENTLY SHOWING IN: Chicago,
Denver, Detroit, Erle, Greensboro,
Johnstown, Mianmi, Milwaukes, Nash-
ville, Wew York, Pittsburgh, Toledo,
Tulsa, Washington.

Night Editor ..... T | [ TR « 2

Dist.: Harry 5. Goodman Pmdun:l.mm
CURRENTLY SHOWING IM: Buffalo,
Cincinnati, Columbus, Dayion, Detroit,
Johnstown, Lansing, New Haven, Phila-
delphia, Plitsburgh, San Franciscao,

BT I |
Diist.: PSI-TY

CURBRENTLY SHOWING IM: Detrodi,
El Paso, Grand Rapids, Lincoln, Lub-

bock.
"= - ul ¥FEEEE ‘|"I'3
Diist.: T:Il:sq:r:nn Film Fruduuuum
CURRENTLY SHOWING IMN: Detroil
Indianupolis, Kansas City, Lubbock,
Memphis, Milwaukee, Minneapolis, MNew

Haven, Providence, San Francisco,
Schenectady. ©
Royal Playhouse ............ 3.......52

Dist.: United Television Programs, Inc.
CURRENTLY SHOWING IN; Char
lotte, Chitago, Davenport, Detroit, El
Paso, Fort Worth, Indianapolls, Kala-
mazoes, Los Angeles, Milwaukee, Mew
York, Peoria, Pueblo, San DMego, Tulsa,

Strange Adveniure .......... 15, . .00 52

Dist.: CBS Television Film Sales
CURRENTLY SHOWING IN:
quergue, Amarillo,

Albu-
Austin, Colorado

wwWw americanradiohistorv com
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Available

|Lergih In

Omaha, -

Adventures bn Living .. ..

Music of the Masters _.....

Paradise Island .........

Studio Telescriptions ,.........2...

Boston Blackie ...........

Files of Jeffrey Jomes .....

FI“.-‘ I“. nﬂtﬂﬁ'! TETF

Springs, Denver, Detroit. El Paso, Law-
ton, Lincoln, Los Angeles.,, Lubbock,
Miami, Minneapolis, Nashville, Tucson,
Yok,

Televideo Theater ... ....... 26.......13

Dist.: Stuart Reynolds Pru:iuulum
CURRENTLY SHOWING IN: Cincin-
patl, Dallas, Davenporl, Indianapaolls,
Kansas City, Milwaukee, S5alt Lake Ciwy,
San Antonlo, Seatile.

This Is the Story .

(Historleald .....cnv cwee 15....... TE

Dist.: Morion Television Productions
CURRENTLY SHOWING IN: Daven-
port, Dallas-Fort Worth, Indianapolis,
Kansas City, Los Anpeles, Milwaukee,

Salt Lake City, San Antonio, San Fran-

cisco, Seattle,

-

5 R
Dist.: Sterling Television Co., Inc,
CURBRENTLY SHOWING IM: Cleve-

land, Detroit, Minneapolis.

Fun With Fellx ,......... o | P 13

Diist.: LUnited Artists Tﬂn:'rmnn
CURRENTLY SHOWING IM: Peoria,

Hollywood on the Line ......15.......28

Diise.: CBS Television Film Sales
CURBRENTLY SHOWING IM: Austin,
Beaumont.

Kieran's Kaleldescope ........15...... 130

Dyist.: United Artists Television
CURRENTLY SHOWING IM: Roston,
Honolulu, Milwaukee, Mew York, Okla-
homa City, Providence, Rochester, Salt
Lake Cily. San Diego, 5an Francisco,
South Bend.

Morman Brokenshire's

Handy Man  ........oo00n. B 52
Dist.: United Artists Television
CURRENTLY SHOWING IM; York.

Siranger Than Flctom .......15,......68

Diist,: Undted World Films, Inc.
CURRENTLY SHOWING 1M: Hoston
Bufalo, Dallas-Fort Worth, Detroit,
Erie, Jacksonville, Miami, Philadelphia,
Portland, San Antonio, St Louis, San

Dicgo, San Francisco, Schenectady.

Musical

Balleis D& France ...... L [P |

Dist: The Mll‘l:h of Tlm:

Hollday in Poris ......c0000 Movasnas 13

Dist.: CRS Television Film Sales
CURRENTLY SHOWING IN: Ama-
rillp, Beaumont, Honolulu.

L 1"‘!!1-!!-"3
Diist.: Screen Gems, Ine.

Musleal Sketchbook .........680........ ?

Dist.: Major TY Productions

0ld American Barm Dance ... M, . .... . b

Dvst.: United Televislon Programs, Inc
CURRENMTLY SHOWING IN: Colum-
bus, Denver, Peoria, Pucblo, Spokane,
Roeanoke, Rochester, . i

MR | ey

Dist: Consolidated TV Programs
CURRENTLY SHOWING IM: Ama-
rillo, Colorado Springs, Lincoln, Litile
Rock, Louisville, Mobile, Oshkosh,
Scranton, Epﬂhmr Springfield, Tucson,
Wichita.

-

Dist.: United T:!ﬂ-umn Programs
CURRENTLY 5HOWING IN: Alioona,
Amarille, Atlanta, Baliimore, Birming-
bam, Bridgeport, Charlotte, Chicago,
Cincinnatl, Columbus, Davenpori, De-
troit, El Paso, Honololu, Houston, Kan-

- =as City, Lancaster, Lansing, Lawton,

Lincoln, Los Angeles, Memphis, bin-
neapolis-St.  Paul, Milwaukee, Mobile,
Mew Orleans. New York, Norfolk,
Peoria, Philadelphia, Pittsburgh, Pueblo,
Roancke, 5t. Louwis, San Anlonio, San
Diego, San Francisco, Scheneciady, Spo-
kane, Tacoma., Washinglon.

TY Disk Yockey Tooms .......0....... 8

Dist.: Screen Gems, Ing.
CURRENTLY SHOWING IN: Atlania,
Austin, Boston, Charlotte, Chicago,
Cleveland, Columbus, Davion, Detroil,
Mew York, Toledo, Washington,

The Yienma Fhilharmonle

Orchesira , vove 1530 13
Drist.: St.erllruu Tnlemmn Cumpunr
CURRENTLY SHOWING IM: NMew Or-

Ii:lrl:.. Cleveland.

The World's

Immortal Operas ......... M., ..... 7

Diist.: RS Tt'!'!’iﬂﬂ:l F'Im Snlu
CURBRENTLY "SHOWING IMN: Ama-
rillo, Beaumoni.

L M.......
Dist.: Ziv Television Produections
CURRENTLY SHOWING IMN: Atlanta,

Baltimore, Binghamton, Birmingham,
Bloomington, Boston, Chicago, Cincin-
nati, Charlotte, Columbus, Dallas-Forl
Worth, Dayion, Detrodt, Houston, Huni-
ington, Indianapolis, Jacksonville, Kala-
mazor, Lansing, Los Angeles, Memphis,
Miami, Minnespolis-5t, Paul, MNew Ha-
ven, Mew (brleans, Mew York, Okla-
homa City, Omaha, Philadelphia, Phoe
nix, Pittsburgh, Providence, Richmond,
St. Louks, San Francisco, Syracuse, To-
ledo, Utica, Washingion.

Cases of Eddie Drake .......20,......13

Digt.: CB5S Television Film Sales
CURRENTLY SHOWING IN: Ama-
tilla, El Paso, Mobile, Reading,
resliiyiae 39

Dvst.: CHS Television Film Sales
CURRENTLY SHOWING IN: Ama.
rillo, Bangor, Boston, Charlotte, Chicago,
Cinclonatl, Colorado Springs, Columbus,
Detrolt, El Paso, Honolulu, Kansas City,
Lansing, Lincolpn, Louisville, Lubbock,
Mashville, Pittsburgh, Providence, 5San
Francisco, Springlield, Toledo,
ins sy B aedsa kL
Dist.; Coosolidated Television Sales
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PFoblic Proseculor

Closedlp .. ...cicaieisaves 15

Telenews Dally .. ...

U'F Movletone MNews ... ..

Spin-A-Tune .......c0...

CURRENTLY SHOWING IN: Ama-
rillo., Bloomington, Chicago, Colorado
Springs, Denver, El Paso, Houston, Jack-
son, Lincoln. Lousville, Litile Rock. Los
Angeles, Lubbock, Minneapolis. Mobile,
MNew York, Oshkosh, Philadelphia, Roan-
oke, Rock Island, Scranton. Spokane,
Tucson, Washington, Wichita,

Heart of the City (Big Town) 30.......26

Diist.: United Television Programs, Ine.
CURRENTLY SHOWING IN; Austin,
Brownsville, Denver, Detroit, Honting-
ton, Lansing, Los Angeles, Mioml, Nor-

folk, Providence, Phoenix, San Fran-
cisca,
Hollywood Offbeaf .........M, .. 13

Dist.: Uniled Television Prn:rnm:. lrll:'.

CURHENTILY SHOWING IN: Balu-
more, Cleveland, Los Angeles, Minne-
apolis.

I'm the Law, . ,.........i 26

Dhist.: ME‘ﬁ. T‘h'
CURRENTLY SHOWING IN: Altoona,
Amarillo. Baltimore, Chicago, Colorado
Springs, Dallas, Detreit, Houston, kan-
gas City, Los Angeles, Lubbock, New
Orleans, Mew York, Peoria, Philadelphia,

PFiusbhurgh, R#Id.l.l'l.m San Franckco,
Washinpton.

Craig Kennedy
Crimimologist ...... PR .

Dist.: Louis Weiss and Co.

CURRENTLY SHOWING IN: Philadel-
phia, San Diego.
Meet the Yictim ....... PO, | TR .13

Dist.: Sterling Ttll:\'ltl.ﬂ:ﬂ En Inc.
CURRENTLY SHOWING IN: Boston,
Baton Rouge, Buffalo, Columbus,  Oma-
ha, Pittsburgh, Richmond, Salt Lake,
San Francisco, Seatile, Toledo, York.
..... 13 E I8.....26

Dyist.: Consolidated Television Sales
CURRENTLY SHOWING IN: Ama-
rillo, Colorado Springs, Erie, Indianapo-
lis, Kansas City, Lincoln, Little Rock,
Louftville, Lubbock, Miami, Mobile,

Oshkosh, Providence, Roanoke, Roch-

ester, Scranion, Seattle, Spokane, Spring-
field, Tucson, Wichita Falls.
Scotland Yard . ipe, - et 13

Drist.: Dw Mﬂm Tl:lﬂrmm Network

Adveniures in News

for Young America 12. . Curreni Weekly

Dist.: 2th Century-Fox
CURRENTLY SHOWING [H: Buffalo,
Charlotte, Cleveland, Detroit, Houston,
Kansas City, Minneapolis, Mew Orleans,
San Fraoncisco, Seattle.

Diist.: Guild Films., Inc.
CURRENTLY SHOWING IMN: Denver,
Indianapolis, Providence, Rock Isiand.

Dally News Report ......... 10... Duily

Dist.: MBC Film Div.
CURRENTLY SHOWING IN: Cincin-
nati, Cleveland, Dallas-Fort Worth,; Day-
ton, El Paso, Huntington. Indianapolis,
Lubbock, Memphis, Miami, Minneapolis-
S5t. Paul, San Diego, Spokane, Lltica,
York.

NBC Weekly News Review...15. . Weekly

Dist.: MBC Fllm Diwv,

CURRENTLY SHOWING IN: Amo-
rillo, Binghamton, Boston, Bulfalo,
Charlotte, Colorado Springs, Columbus,
Dallas, Dayton, Denver, El Faso, Greens-
boro, Indinnapolis, Jackson, Jacksoo-
ville, Johnstown, Los Angeles, Lubbock,
Mobile, Pueblo, Rochester, San Diego,
Schenectady, Tuecson, York.

ceer..10-15 . Daily
Dist.: International News Service

CURRENTLY SHOWING IM: Ames,
Atlanta, Balumore, Boston, Buffalo,
Chicago, Cincinnati, Denver, Detroit,

El Paso, Indianapolis, Lancaster, Kansas
City. Lincoln. Los Angeles, Lubbock,
Milwaukee, Minneapolis, MNew York,
MNorfolk, Philadelphia, Providence, Rock
Island, San Francisco, Seattle, 5t. Louis,
Syracuse, Toledo, Tucson, Wilmington,
Washington, Youngstown.

rm“ wm’ m'h. |-u‘“| .“’M.IJ

Dist;: International News Service
CURRENTLY SHOWING IN: Chicago,
Dallas-Fort Worth, El Paso, Houston,
Kansas City, Lincoln, Louisville, Lub-
bock, Milwaukee, New York, Omaha,
Portlund, San Antonio, 3L Louis,
Sealtle,” Spokane, Toledo, Washingion.
18-20, . Weekly

Dist.: United Press Movietone
CURRENTLY SHOWING IMN: Boston,
Bridgeport, Charlotte, Chicago, Cincin-
nati, Cleveland, Dayton., Denver, De-
troit, Harrisburg, Holyoke, Houston,
Johnstown, Kuanszas City, Los Angeles,
Memphis, Mashville, Mew Orleans, New
York, Peoria, Philadelphia, Pittsburgh,
Okluhoma  City, Richmond, Rochester,

Sin Diego, Scheneciady, Spokane, Ta-
coma, Tulsa, Washington, Youngstown.,
Waashington Spoilight ........ j | SR 24

Dist.: United Television Programs
CURRENTLY SHOWING IM: Phoenix,
Kansas City, Pirtsburgh.

olng Places .. ...oewvnins . S —
Dilse.: United World Films
CURRENTLY SHOWING IMN: Ama-

rillo, Dklshoma Cily, San Franciscoo,
Seattle, Spokane, Toledo,

Hﬂﬂjnﬂ“m ------ 1;'!-1;.--1“

Dist.; United World Films
CURRENTLY SHOWING IMN: Austin,
Boston, Denver, Lubbock, Oklahoma
City, Providence, Toledo, Spokane,

Movie Quick Quiz ,.........15, .

Diist.: Walier Echwlmme: Pru:-du-:tlmu
CURRENTLY SHOWING TM: Atlanta,
Boston, Charlotte, Chicago, Cincinnati,
Cleveland, Dallas-Fort Worth, Detroit,
El Paso, Erie, Greensboro, Houston, In-
dianapolis, Los Angeles, Minneapolis-S¢
Paul, Mew Orleans, New York, Norfolk,
Philadelphia, Roancke, Salt Lake City
San Francisco, Washington.

LN 5 --.---“
Dist.: Videopix, Inc.
Continued on e Jl
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Feature Filn

Arme Telectronix
W. 3d & Lakeside
Cleveland 13, Chio

Acus Pictares Corp.
165 W, d6ch St
Mew York 36, N, Y.

A. F. Films, Inc.
16{ Broadway
Mew York 19 M. Y.

American-British TY Maovies, Ine.
200 W. STth 56, Mew York, N, Y.

American Film Co.
1328 Yine 54,
Philadelphia, Pa.

Toby Apguish Motion Piclere Prodections
H4T Melrose Ave.
Los Angeles, 46, Calif

Arsochiied Program Services
151 W, 461h Si.
Mew York, N. Y.

Association Films
147 Madison Ave,
Mew York, M. Y.
Allantic Televislon Corp.
130 'W. #fh 5t.
HWew York 19, M, Y.
Aflas Television Corp.
15 W, daih Si,
Mew York, B, Y.
Albert Black TV Produociions, Yme.
1270 Sixth Ave.
Mew York, M. Y.
Bray Siwdios, Inc.
T8 Seventh Ave.
Mew York, N. Y.
British Information Service
A Rockeleller Plaza
Mew York, M. Y.

JiChase Pictnres Corp.

15 W. 44th 51,
MNew York, M, Y, |
Commonwealih Film & Television Co.
Ti1 Seventh Ave,
Mew Yark 16, M. Y.
Carnell Film Ca.
1501  Broadway
Mew York 36, M. Y.
Crysial Pictures, Ine.
1564 Brosdway
Mew York, M. Y.
DPudley Television Carp.
B0H Sants Momica Blvd,
Reverly Hills, Calif,
Du Moni Film Symdication Depd.
515 Madison Ave.
Mew York 22, N Y.
Film Cenler
91% 12th Si., N W,
Washinpion, 3. C,
Films of the MNation
62 W, 45th S
Mew York, M. Y.
Film Studios of Chicago
115 5, La Salle 5.
Chicago, 111,
Film Yision Corp.
1501 Broadway
Mew York 36, M. Y.

Shorts
And Cartoon Firms

Globe TV Corp.,

BERI

Sunsel Bivd,

Haollywood 46, Calif.
Govermor TV Atltractions, Imc.

I51
Mew

W. 461h St
York, M. Y.

Gulld Films Ine.
510 Madison Ave,

[

York, M, Y,

Jam Handy Organlzation
Q30 Pennsvlvania Ave,
Pittsburgh, Pa,

Hoffbere Productions
361 W, 44th Strect

Mew

York. M. Y.

Hollywood Film Enierprises

AT

Sunsel Blvd,

Hollywood 28, Calif,
Hollywood Television Serviee
Republic. Studios

Mornh Hollywood, Calil.

Hollywood TY Prodoctions

505
New

Fifith Ave,
York, M. Y.

Hygo Television Films, Ine.
B0 W, 46th 5.

MNew

York. N. Y.

Hyperkon Films

1564
Mew

Broadway
York, M. Y.

Ideal Flciures
65 E. South Water S, '

Inlernutional Film Buream

Chic

5T E
Chic

ago, T,

. Jackson Blvd
apo 4, 1,

International Movie Produocers' Serviee
(IMPS)

515
Mew

Madison Ave,
York, M. ¥

Herbert 5. Laufman & Co.

64

Chicago 5§,
M & A Alexander Productions, Ine.

IR
Hall

5. Michigan Ave:
11,

Sunset Blve,
ywood 28, Calif,

Major Televizion FProductions

1270
MNew

Sixth Ave,
York 20 M. Y.

Musterpiece Productions, Ine.
45 W. 451h 51.

Mew York, N, Y.
Modern Talking Piclures
46 Rockeleller Plaza
Mew York, M. Y.
Muogull's Film Co.

182

W 4Bth St

Mew York, M. Y.
MonoEram
43176 Sunsel Blvd,

Hll

vwood, Calif,

Muotion Pictures for Television (MPTY)

655
e Lo}

Muadison Ave,
" York., M. Y.

MNEC TV Film Division
M Rockefeller Plaza

e

York., M. Y.

Official Flilms, Ine.
25 W, a45th 51,

Mew

York, NI Y.
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- Welcome

NARTSB
Delegales.

A

See Latest TV Film
Processing Methods

Visit Our Modern Plant
While You Are in Town

ACME

FILM LABORATORIES, Inc. |

1161 North Highland Ave., Hollywood, Calif.
Hlllside 7471

%
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Dlie Video Television
I E. 42d St
Mew York, M. Y.

Parsmonnt Television Productions Lme.
15000 Broadway
Mew York 18, N. Y

Feerless Productions; Fnc.
129 Seventh Ave
Mew York 19, M, ¥, .

Peerless Televivion Productions, Tne.
Il Morth Formosa Ave.
Haollywood 46, Calil.

Fictorial Films, Inc.

15001 Broadway
Mew York 1E. M. Y.

Fost Pictores Corp.
115 W, a5tk Si,
Mew York, M. Y.

Princeion Fllm Cenley
Carler Road
Frinceton, N, 1,

FS1-TY, Inc.

221 W, 5Tih St
MNew York, N, Y.

Jualiity Flims, Ine.

1040 Las Palmas
Heollywood, Califl,

Berk Television Enterprises
A58 W. d41h 5L
New York, N. Y.

Scleci Motion Piclures
26 A Ouk 5
K ansas City, Mo,

5hilin Produoctions
450 W, Séeih 51,

Mew York, M. Y.

Simmeil- Meservey
21 5. Beverly Drive
Beverly Hills, Calif,

Snader” Telescriptions Sales
29 W. a2d St
Mew York, M. Y,

Bpecially Television Films, Ine.,
15001 Broadway
Mew York. M. Y.

Siandard Tele, Corp.

1203 W. Tih 5Si,
Los Anpeles 17, Calil,

Slation Disiriboiors, Inec.
40 E. Sisi 51,

Mew York, N. Y.

Bterling Television Co.
ile W, 5Tih 51
Mew York, N. Y.

Simnri Reynolds Productions, Inc.
321 5, Beverly Drive
Beverly Hills, Calif,

TV Snapshots, Inc.

Sl Park Ave.
Mew York, M, Y.

Telecasl Films, Inc.

112 %W, 4Eth SI.
Mew YWaork 19, M, Y.

Tele-Picture, Inc.

1630 Broadway
Mew York, M. Y.

Televizion Exploltation, Ine.
101 W. 55th 50
Mew York, N, Y.

{Conttnued on page 76)

Film Program Series

Aeademy Fiim Producibona
123 W. Chesinul
Chicagn, 100,

Aperz Film Corp.-

871 M. La Cienepa Hivd.
Los Anpeles, Calif,

Armow Syndicsiord .
T34 Sania Monica Blvd.
Hollywood, Calif.

Atkay Television Corp.

15 W. 44th 51
Mew York 18, M. Y,

Beacon Television Features
42y Bovlston Si0.-
Bosion., Mass,

Alberi Black Television FProductiona
1270 Siwih Ave.

Mew York, M. Y.

Britlksh Toformation Servbes
3 Hockeleller Plaza
New York, N, ¥, -

CBS Television Film Sales
4B8S Madison Ave.

MNew York 22, MY,

Commodore Froductions
1350 M. Highland
Hollywood, Calif.

Commoawmealth Film & Television Co.
723 Seventh Ave,

Mew York, M. Y.

Consnlidaied Televinion Sales
25 Vanderbilh Ave,

Mew York 17, M. Y.

Coronel Films
65 E. 5 Waler 5i.
Chicago 1. 1L

I'w Moni Neiwork Film Deparimend
515 Madison Ave,

Mew Yorkh, N, Y.

Divnamic Films
112 W. E%h St
Mew York, M. Y.

David Eirleson & Assoc,
10 W, Washingion Si.
Chicago 2, 1,

Explorers Fictures Corp.
1501 Broadway
Mew York 36, M. Y.

Film Studios ef Chicago
135 5. La Salle 5L
Chicago, 1.

Film Vision Corp. =
1501 Broadwoy
Mew York 36, M, Y.

Films of the ™Nation
62 W, 45th 51
Mew York. M. Y.

George F. Foley Ine,

9 E. 45th 51,
MNew York, M. Y.

Distribution Offices

Harry 8. Goodman Prodoctions
19 E, 53d 5,

Mew York, M. Y.

Gulld Fllms
510 Madison Ave,

Mew York, M. Y.

Holfherg Productions
352 W, 44th Si.

Mew York 36 M, Y,

Haollywood Television Service
Republic Studios
Marth Hollywood, Calif.

Ideal Plclures
65 E. South Waler SL.
Chicago, I,

Iniemational FAm Burean
6 M. Michigan Ave.
Chicago, Til,

Internafional News Sersies
235 E. 45th S¢.° Y
Mew York, M. Y.

Intersiale Television Corp.
Aldlled Artists
Hollywood, Calif.

Ezgran Fllmss
4 W, SHth 51,

New York, M. Y.

Lakeslde Televigsion Co.

1465 Hroadway, Mew York, N, ¥,

Major Televislon Prodictions
1270 Sixth Ave,
MNew York, N, Y.
Mansfield Enierprises
46 E. 53rd St
New York, M, Y,
The March of Time
6% Lexington Ave,
Mew York, M. Y.

{Continued on_page 76)

Have you o store
of negatives
vnusable because
of shrinkage? The
new PEER-RENU
Treatment will
restore them to

Lducational. Pubsery,
lndustrial. heligious

A. F. Films, Inc.
TR0 Broadway, New York, M. ¥.

Acme Quality Prints, Inc.

B2500 S5t Aubin Ave., Detroi, Mich,
Faul Alley Prodoctions

619 W, Sdith S5t Mew York, M, Y,

American Cancer Sociely
47 Beaver 5t., MNew York, N Y.

American Nationnl Caiflemen’s Assn.
515 Cooper Building, Denver, Colo,

Amerlean Red Cross
315 Lexinpton Ave,, New York, M. Y.

American Sociely of Inierior Design

12 E, 41st 5t., Mew York, M. Y.
Tobhy Anguish

R470 Melrose, Los Angeles, Calf,
Anti-Diefamation League

212 Fifth Ave,, Mew Yoark, M. Y.
Aszoclution Fllms, Ine.

T Madison Ave., Mew York 17, M. Y.
Alomle Energy Commlisslon

P. O, Box 5400, Albuquerque, ™, M.
Awdio Productions

630 Mh Ave., New York, M. Y.
Auftomobile Club of New York

28 E. TRith St., New York, N, Y.
Bell Ajrcralt Co.

Fublic Relations Dept., Bulfalo, N, Y.
Brandon Films, Inc.

200 W, 5Tth 51, Mew York, M, Y.
British Informaflon Service

30 Rockefeller Plaza, New York, M. Y.
Canadian Mational Railway Sysiem

630 Fifth Ave,, Mew York 20, N, Y,
Coancer Soclety

6%9 5. Wilshire Blvd,, Los Angeles,

Calif.
Care Film Unit

20 Broad 5, MNew York, M, Y.
Cathedral Fillms

140 M. Hollvwood Way, Burbank, Calif.
Chief, Radio TY Branch

Office of Chiel of Information

Room 203, 644, The Peniagon

Washington 25, D, C.,
The Christophers

I8 E. dafth 51, New York, N. Y.
Cine-Tele

G327 Sonta Monfea Bivd.

Hollvwood 38, Calif,
Colonial Williamsburg

Tioandwin Building

Williamsburg, W. Y.
Commiiiee for Free Asia

2 Pine 51, San Frondisco, Calif,
Community Chest & Councils of America

155 E. A4dth Si.. New Yok, ™. Y.
Congress of Industrizal Organlzaiion

Ti8 lackson Place. . W.

Washingion 6, D, C.
Ford MMotor Company

The Rolunda, Dearborn, Mich.
Davidson College

Davidson, N. C.
Dhicky Unlimited, Ene.

332 Maodison Ave.. New York, M. ¥,
Dndley Television Corp.

QuiE Samta Monlca Bivdl

Beverly Hills, Calif.
Divnamic Films

112 W, BHh 51, Mew York, N. Y.
Emperor Films, Ine.

AM) W, 42nd St. New York, N. Y.
Evans & Hanklason, Doc,

339, deth 5, New York 19, M. Y.

www americanradiohistorv com

Family Theaier

T200 Sunset Blvd,, Los Angeles, Calif,
Film Graphics

245 'W. 551h 51, Mew York, M. Y.

Films of the MNations, Inc.
62 W._ 45ih 5., New York, N. Y.

Freedom's Foundation
Valley Forpe, Pa.

General Electfric Corporation

P. ). Box 4659, Atflants. Ga,
Hamilion Wright Orpanization

3 Rockeleller Plava. Mew York, M. Y.
Jam Handy Organization

90 Penn Ave., Puisburgh, Pa.
Health Information Foundalion

420 Lesinpton Ave,, New York, M, Y.
Harding Cofleps

Muotion Picture Division, Dearcy, Ark
Instituie of Visual Training

40 E. 4%h 51, New York, M. Y.
Jesplt Mission Bureso

4511 W. Mission Bivd., 51, Louis, Mo,

(Continued on_page 76)

usefulness.
- Write for details.

EERLESS

FiLm | PROCESSING CORPORATION
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1465 WEST 44TH STREET, NEW YORK 36, N. ¥
P59 SEWARD STREET, HOLLYWOOD 38, CALIF.

The FIRST name in outstonding
. television production

1529 Madison Rdad
Cincinnall 4, Dhic
Mew Yark . Hallywood

R

,f Write for informalion on

L Available 11V PROGRAMS

IF

Bernice Coe

ATTENTION
NARTB CONVENTIONERS!

You're in Los Angeles
Your feet hurt

You'd like to relax a while
You'd like some liquid refreshment

Com’on over to the Statler

STERLING TELEVISION (0., Inc.

® Saul Turell ® Lee Orgel

for TV Spots by Mail. With our 35 Yeors
Experience, Huge Facilities, ond Experl
Craftsmen, we can produce all lypes of !
sfop-motion, full animation and TV slides! '
... 5end in your Storyboards for quotes
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Station Survey of Live
Vs. Film Programing

The Billboard's survey of sta-
tions indicates that more than
half of those that were on the
air six months ago are carrying
more film programing today
than they were six months ago.
Of the 50 television stations in
this' category in The Billboard’s
sample, only I;i.KE, or 10 per cent,
reported that they were showing
Jess film today. The remaining
40 per cent claim about the same
amount today as six months ago.

The stations participating in
the survey gave either the per-
centage of total air time taken
up by locally projected film or
the over-all percentage of cellu-

‘thése days.

loid programing: On the average,
film accounted for 48 per cent
of station air time. A study of
the chart reveals that the post-
thaw stations.have. the greatest

percentage of film shows, But

there generally does not appear
tb be any marked difference be-
tween single-station and multi-
station markets. It is neverthe-
less a troublesome fact that it is

abuut impossible to book a film
series into a single-channel eity
Tho the non-com-
petition stations carry about the
same amount of film as-others,

they are usually all ‘booked up,

EEDEEIET[‘- in thl." bigger single-
station markets hke Pmshurgh,

CURRENTLY SHOWING IN: Los An-
geles, Memphis, Norfolk, San Francisco,
Washington,

Bational Televespers .......

I35t Official Films, im.'
CLFF.H.E“'JTL"I SHOWIMNG IMN: Phoenix,
Tueson.

Adventures In Sport i
Dist.: Sieriing Television Cumpmr

lll+l1i

----------

OVER-ALL
T . Am't Mm
" Mo, Stations * compired with
Bration Cilw in ity o T Film 2 Live JTuly, '§
KHI-TY . ...co..Los Angeles ....0000--T.. o o il . ;40 ‘. . EEME
x ‘TL&.T" l|--l-|+|.-1-“ *ﬂ‘l’"ﬂ ---r+'-|l-1Tl--| - -!I --------- .'ﬂ ...... more
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[hise,:  20th E‘:nlurraFm: apolis,
CURRENTLY SHOWING IN: Ames, American Sporis ... ....... Y - P 1
Indianupolis, Kansas City, Miami, Mash- ‘Dist.: PSI-TV, Inc,
ville, Oklahoma City, Pitisburgh, Port CURRENTLY SHOWING IN: Scaltle,
lund, Hichmond, Miami, Schenectady.

View the Clue . . ...o0000aas I ccawe 13 Beat the Experts.......... S&1s5 .. 05
Dist.: Umnited Artists T:lcwsmn Dist,: Sierling Television Company
Wiz QuIZ .. oovvinininnnranas . F 500 - CURRENTLY SHOWING IN: Birming-

Dist.: Videopix, Inc. ham, Dallos. Detroit, Greensboro, lo-
dianapalis, Oklahomi City.
Football Exiras ............56.......18
Drist.: United World Films, Inc.
CURHKENTLY SHOWING IN: Philadel-
phis, Richmond, Toledo, Tulsa,
Faoothall HI-Lites ........... | |, PR
Dvisi.: Allas Telewision Corp.
Football This Week _ ....... 12, ......18
Drist.: Statbon Distribuiors, lm:
Bible Readinge ... A5 B3 goly’ Places With Gadabout
[yisi,: qund.Jr.I.nn FI|I'I'I l':l.'lm Gaddls — Fishing ....... L5 | P T
Catbedrnl Films ............26....... el Dist.: Sterling Television Co.
rist.: Major TV Productions

CURRENTLY SHOWING IN: Cincin-
mafi, Houston, Minocapolis, MNew York,
Schenectady. York,

Golf Tips by Jobaay Bulla ,...5.......13
Crist.: Syndicated TY Films

Granfland Rice's Sporislights 15....... 13
st Atlas Television Corp.

CURHENTLY SHOWING IN:
Cily, Columbia, Roanoke.
Ringside With the Rasslers. .. .56
Dist.: Consolidated Television Sales
CURBRENTLY SHOWING IM: Ania-
ritha, Austin, Brownsville, Colorado
Springs, Deirgit, El Paso, Hooolila,
Houston, Lincoln, Little Rock, Lowdis-
yville, Mohile, dshkosh, Lubbock, Dallas-
Fort Worth, Phoenix, Portland, Roan-
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‘Monthly TV Film
Buying Report

Each month The Billboard presents this report on TV film gyndi-
cation sales for the previcus month. While this list is in no way
intended to be a complete buying report, it is representative enough
to give a remsonably accurate picture of buying activity in the field.

Syndication sales were comparatively slow during February. The
big new shows, such as “Favorite Story"” and “Douglas Fairbanks Pre-
sents,” had been taken up so rapidly during their first sales drives
that there were only few additional markets lelt to take them during
February., One new series that did enjoy brisk sales during February
was “I'm the Law,"” a whodunit starring George Raft and distributed
by MCA-TV.

The new stations, of course, continued to be the most active buyers
of film series. Also, during February, The Billboard reported a grow-
ing number of instances of distributors selling their whole catalog to
individual new stations., For instance, Consolidated Television Sales
sold its nine series to WTVU, Scranton, Pa.; KTTS-TV, Springfield,
Mo.; KKTV, Colorado Springs, Colo.; KWFT, Wichita Falls, Tex.;
WOSH, Oshkosh, Wis,., and Little Rock,

Ziv Television Programs sold its nine packages to WBRE-TV,
Wilkes-Barre, Pa.; WHIZ, Zanesville, O.; WNOK,_ Columbia, S. C.;
WNOW, York, Pa.; WOSH, Oshkosh, Wis.;, WEEU, Reading, Pa.;
WNKX, Saginaw, Mich.,; KELO, Sioux Falls, 8. D, and WWLPF,
Springfield, Mass.

Serles—Distribmior
Ziv Television Productiong
Old American Barmm Daoce. ..
Kling Studios
Juckson and Jil..............
Consolidated TV Sales
The Lilll Palmer Show,, ..
NBC TV Film Division

Station—CHlr Sponsor—»Agency
AWGEMN-TY, Chicago :

MGN-TY, Chicago

WGN-TV, Chicago -
o WHKRB, Chicazo

Revion Corp,
Sealile ...

Lonti Castile Shampoo
Bermingham, Castleman
& Pierce
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Donelas Falrbanks Presemis, .
MBC TV Film Division

Binghamion, W. ¥.
Allaniic City
Sprimgheld, Waiss,
Mew Britain, Conn.
Bamgor, Me. |
KDZA-TY, Pueblo, Colo,
KREDO-TY, Colorado
Springs, Colo.
EVOATY. Tucson, Ariz,
WCALSTY, Philadelphia
WHOK-TV, Columbia, 5 C.
Torontia
Johnny Mack Brows Westerns, WDTV, Pitisburgh
Yitapix
Time Tor Beany WWILP, Springfield, Mass,
Paramounl TY Froducilons KRLD-TY, Dallay
ET5M-TY., El Paso, Ter,
KSWO-TV, Lawton, Okla.
WHRC-TV, Birmingham
KDUB-TY, Lubbock, Ten
KOLN-TV, Lincoln, MNeb.
Wrestling From Hollywood. . . K3W0O-TY, Lawion, O%la.
Paramount TV I‘mdun.l.mns WLEY-TY. Allentown, [P
WLVA-TY, Lynchburg, Va.
WEBA-TV, York., Pu,
WITV, Jackson, Miss
WHKB, Chicago .....u.....t3ron Heating Company
San Francisco
Dallas
Hougton
Mew Orleans
cesNEW OFlCANE . ..ovunncnnas
Cincinnati
Dayton, O,
Columbuz, O, 1|
vesass MOnpomery, Ala,

so o :Lichmon Breweries

1
| ETT
|
t

s« « Hitlfenreller Brewing Co.

TY Disk Jockey Flims.......
Screen Gems

I'm the Law
MCOA-TY
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Favorile SMory .....cceeens

.- Maison Blanch
Ziv TV Programs fehe Deps,

Siore

cesannanassWeidemann Breweries

Music Hall Varieiles...
Official Films Morfolk, Va,

Sportscholar . ................WDTY, Pittshurgh
United World Films

Madison Square Garden ......KGMB-TV, Honolulu

....... Tide Wat 1
Du Mant TV Network ater O]
Dangerous Assignment .......Peoris. [l Minior Hog :
. 3 1 e # 1 A A . EREEEEEEE R R H{tﬂ'l'
NBC TV Film Division Charleston, W, Va. .........5 A. Myers Jc““:"‘
Raleigh, N. . | : '
Columbia, S, C. | Eckerd's Drugstores
ESWO-TV, Lawion, Okla, --=re=ese: e =

EELO-TY, Sioux Falls, 5. I,
KOLN-TY. Lincoln, Neb.
snvnmnnsse® LWE, Miami .. ..., Maul Industries

LKOB-TV, -Hl:ruqu:rqur,
N. M,
WTYL,

Armchair Adveniure
Sterling Television
Handy Andy ......
Sferling Television
Faradise Island . .............
Consalidsted TY Sules
TV Close-Ups .........0.0000 WBEN-TY, Buffalo
Cansolidated T"h" S-nli:!.
Ringside 'With the Rasslers. ..
Consolidated TY Saleg
Public Prosecutor .........
Consolidated TY Sales
Cruzader Habbil ,..........
Confolidated TV Sales
Crown Theater .......... v oes Il markets
CB5 TY Film Sales
Counferpoint

United TV Programs

Broadway Lumber Co.
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Muml . .. Public. Mortgage Company
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.KMTV, Omaha

s WHAM-TY, Bochester, M. Y.
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oke, Sacramentn, Salt Loke City, " land. San Diepo, T . Youngs-
Fruncisco, Scranton, Seatile, Spokane, l‘ul'.l bnd, ' San g i . "
Springfield, Tucson, Wichita. AOWH,
Roller Derby . L3 23 This Week in Eﬂlﬂ! ........l!.:wm
Dist.: TV F:n;nlmmnm_-, Dist.: Inlernational News Service
CURRENTLY SHOWING IN: Browns- CURRENTLY SHOWING IN: Ama-
wville, Dretroit; Jacksonville, Johnstown, . Pty
Mia;ni. Minneapolis, Mashville, Omaha, rHlln, Bnrmmghnm: Bostos,  Buffslo,
Pittsburgh, Salt Lake City, San Fran- Chattanooga, Chicago, Dallas-For
cisco, South Bend, Lluica. Worth, El Paso, Honolulu, Johostown.
Sporischolar .... | 7. PR L7 Lincoln, Iodianapolis, Lowuissville, Lub-
Dist.: United World lerm , bock, Oklahoma City, Reading, San
Lubbock, Miami, Milwaukee, Pittsburgh, Louis, Syracuse, Wichita, Youngsiown.
Provide B, Sl L"k't c'trl 5’::“‘:" Tm ................ ‘5-. EEiE EEEE
York. Dist: Tel-Ra Productions -
Sporisman’s Clab | A5... ...52 CURRENTLY SHOWING IN: Bal-
Dhist.: EHI'IEIIE:H':d T*-" Fulmi more, Birmingham, Dallas-Fort Worih,
CURRENTLY SHOWING IM: Bing- Denver, Grand Rapids, Los Angeles,
hamton, Bloomington, Bulfala, Cleve- Louisville, Miami, Norfolk, Philadel-

jand, Dayton, Denver, Detroit, El Paso,
Greenshoro, Houston, Huntiogton, MNew
Haven, Philadelphia, Portland, Pueblo,

phia, Richmond, San Anlonio, Scattle,
Washington.
Wirestling From Hallrwood 60, Weekly

Heatile. Dist.: Paramount TV Prodoctions
Sports on Parade . ..........015......0104 CURRENTLY SHOWING IMN: Allen-
Dist.: Sterling Television Co. town, Atlanta, Auwsling, Boston, Charlotte,

CURRENTLY SHOWING IM: Austin,
Birmingham, Buffalo, Dallas, El Paso,
Mobile, Mew Britain, Richmond, Roch-

Cleveland, Dallas-Fort Worth, Daven-
port, Deiroit, El Paso, Grand Rapida,
Honolulu, Houston, Jackson, Lancaster,

esier, South Bend, York. Los Angeles, Lawton, Louisville, Lynch-
Telesports Digest ...... .... ) | burg, Mashville, Norfolk, Philadelphia,
Dist.: United Artists Television Portland, Providence, Reading, Rich-

CURRENTLY SHOWING IM: Char-
lotte, Columbus, Huntinglon, Kalamazoo,
Mew Haven, Peoria, Phoenix, Pittsburgh,

mond, Eoanoke, Salt Lake City, Tulsa,
York. y
(Continued on page 73)
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King's Crossroads
Meet the Victim
The Jonathan Story

Armchair
Adventure

The Paul Kilhum
Show

Beat the E:r.peﬁ's

Going Places With
Gadabout Gaddis

Into the Night
Tele-Comics
The Search Christ

Fearless Fosdick
The Sightseer

The Ray Forrest
Show

Music for
Everybody

The World We
Live In

The Vienna
_Philharmonic

Symphony

Orchestra

For the Ladies

Wonders of H‘IE
Wild

This World of
Ours

International
Music Hall

Adventures in
Sports

Adventures in the
News

Fentﬁres
Westerns
Half Hours

Cartoons

Fitzpatrick
Travelogues

Adventures in
Living

What's the Record
Feminine Touch
Concert Hall

Seven League
Boots

N
s s

TELEVISION (0., Inc.

316 West 57Tth Street
New York, N. Y.
JUdson 6-3750

6715 Hollywood Boulevard
Hollywood 28, Calif.

GRanite 2886
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® THE BILLBOARD TV FILM PROGRAM GUIDE AND MARKET REPORT @

THE LIFE OF RILEY (30 minutes—26 in series)

CHINA SMITH (30 minutes—26 in series) Adventure I
Producer, Bernard Tabakin. . I
Directors: Hobert Alrich, Arthur Pierson, Ed Mann. Script, Robert

Dennis.
Cast: Dan Duryea, Myrna Dell, Ilnuglm Dumbrille, Marion Carr. I
Distributor: PSI-TV . .
Prices on requesk. T I

A rapid-fire series nf plot twists, gun play, intermittent suspense,
hard-boiled sex and local color add up to an action-stuffed half
hour for adult audiences. Dan Duryea carries off the lead role
with a light Irish brogue and an air of irresponsibility and non-
chalance, a most believable characterization of a guy to whom
trouble comes easily. I

| |

For Full Defailed Review See The Billboard, January 31, 1953, Issue. |

FAVORITE STORY (30 minutes—26 in series) l
Produced by Ziv Television Productions I
Director, Eddie Davis. Host, Adolphe Menjou. Scripts, Jerome Law-

rence and Hobert E. Lee.
Distributor, Ziv Television Productions I

Prices on request.

The frst drama of Ziv's new series set a high mark for thiz and
other series to shoot at in the way of mature and sensitive film
production of genuine literary gems. Eddie Davis' direction was
particularly notable in making and sustaining mood. But Adolph
Menjou's narration sometimes intruded into the story line.

For Full Detailed Review See The Billboard, January 24, 1953, Issue. I

DOUGLAS FAIRBANKS PRESENTS (30 minutes—26 in series) Drama |

Produced by Dougfair, Inc. I

Production supervisor. Herman Blaser. Director, Lawrence Huniing-
ton. Scripts, John and Gwen Bagni. Producer-narrator, Douglas
Fairbanks, Jr.

Distributor: NBEC TV Film Sales

Prices on request.

Douglas Fairbanks' new TV film series makes for a mature half I
hour of drama. It's for viewers who want more than the usual
hyvped-up melodrama. Filmed in England, the first story, “The
Accused,” was about an insurance sa]esman who is unjustly ac- I
cused of molesting a woman, an old maid who wants to bask in

the notoriety. Clifford Evans turned in a strong portrayal of
the hapless victim, Production values were good, I

For Full Detailed Review See The Billboard, January 17, 1953, Issue.

Comedy I

Producer, Tom McKnight. Director, Abby Berlin. Secript, Henry Clork.

Elﬁ: William Bendix, Marjeorie Reyneolds, Lugene Sanders, Wesley
OTgEn.

Distributor, NBC TV Film Division l

Prices on request.

Stations in markets in which Gulf does not sponsor this show on
the NBC-TV network have the chance to buy this high bracket
situation comedy via syndication. Bill Bendix's portrayal of Riley
is pathetic and lovable, as he leads his good, average family into
a jam a week. The slapstick 15 unrestrained, and tho the sight of
s0 much damage may break some viewers up, the show is good
for incessant yocks. Production is excellent.

For Full Detailed Review See The Billboard, January 10, 1953, Issue. I
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APRIL 25, 1953

NATIONAL TELEVESPERS (15 minutes—13 in series)

INVITATION PLAYHOUSE (15 minutes—26 in series)

THE MAGIC LADY (15 minutes—13 in series)

|

Religious l

Produced by Youth Films, Inc. : l

Producer, Hev. Dorland Dryer. Script. Raymond Berguist. Camera,
Charles Trego. Music, Edward Kay.

Distributor: Official Films, Inc. l

Price: High, $250—Low, 15.

A generally mﬂpiratmna] nun-sm:tarlan series, “Televespers” ]BI
keyed for Sunday showing, at 51gn-nn or 51g:n-nﬂ’ The segment
caught consisted of shots of all kinds of churches and wag scored
with hymns and a sermon. Official Films is pitching this for
bank sponsorship, with the stations picking it up on a public
service basis,

For Full Detailed Review See The Billboard, January 24, 1953, Issue.

_——_———*————______——___——_——_

Drama |

Producer, Rene Williams. Director. William Asher. Script. Willinml
Asher and Joel Judge.
Distributor: Guild Films, Inc. I

Price: High, $560—Low, 540.

“Invitation Playhouse” manages to pack a great deal of action in
its 15 minutes. The segment caught was an ironic glimpse into
the career of a naive husband and wife team of jewel robbers. I

It was well filmed and generally well acted. Best for a late
evening slot,

For Full Detailed Review See The Billboard, January 24, 1953, Issue.

Children’s

Frndunu;d. by Telemount Piclures. Inc.
Producer director, Henry Donovan.
Cast: Geraldine Larsen, Jerry Maren I

Distributor: Official Films, Inec,

Price: High. 5100—Low, 310

The action of the show consists of a series of simple movie tricks,
such as a slate drawing of a pig being turned into a real pig with
the wave of a wand. The tricks are done by a nice looking young
brunette with an elf costumed midget named Boko as her straight
man. The pacing is very slow, and they work in fantastic sets.
The show is for the kindergarten age group, and Official is pitch-
ing it for early morning or lunchtime slotting.

For Full Detailed Review See The Billboard, February 7. 1353, Issue.

FOR WOMEN ONLY (15 minutes—Weekly) Women's

. Produced by Telenews Productions, Ine.

Producer, Leona Carney. Commentator, Amy Sedell. l

Distributor: Telenews Productions, Inc.

Prices on reguest. I
Each week's release includes five to eight separate features. They I
may be shown as a quﬂrtﬂr-huur program or broken up and the
several items mtﬂgrat&d into a local prudul:tmn T}'pes of features
are such as are found in the slick women’'s magazines: fashions,
food, furniture, famous females. The formats employved were gen-
erall:-,r much more interesiing than the hackneyed newsreel chest- I

nuts for women. It's an apt and flexible selling vehicle, with good
guality for both eyve and ear.

For Full Detailed Review See The Billboard, February 7. 1953, Issue.
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SPOTLIGHT ON SAN DIEGO

Afraid of Fortune

Tellers?

By DAVE McINTYRE
Radic-TV Editar,
San Diege Tribune

_ San Diego, situated geograph-
ically out in left field as Cali-
fornia's most Southwesterly
eity, 15 trapped in the middle of
an economic sqgueeze play in
operalions.

On the one side, radio and TV

men here feel pressure from
below-the-border operations in
Tijuana, Mexico, which is less

than a half-hour's drive from
downtown San Diego. From the
large network-owned stations in
Los Angeles who ecan (and do)
count San Diego within their
listening and viewing areas,

Time was when broadcasters
along the South Side of the Baja
California line made life miser-
able for U. S. radio men by a
casual attitude toward wave
length restrictions which re-
sulted 1n frequent interference
problems.

International treaties have
completely cleared away that
thorny nest. The only nettle re-
maining iz a business one,

Much of Tijuana broadcasting
actually is a San Diego opera-
tion in sombrero and serape dis-
guise. The larger stations in the
Mexican city broadcast almost
exclusively in English, {eaturing

music on records. They
maintain San Diego offices, com-
peting frankly and openly for
the business of San Diego ad-
vertisers.

Undeniably they drain off
some trade that otherwise would
go to domestic stations., Just
how much is a moot point. Sta-
tion owners and ad managers ’
San Diego privately feel that
without the lure of cut rates
(from a third to a half less than
San Diego), a good proportion
of the business that goes to
Tijuana would not be on the air
at all.

Competition from the North
takes on a different hue, not as
simple to deal with as the Ti-
juana invasion. Whereas it is
possible to offer local business
such advantagez as better mer-
chandising facilities, higher rat-
ings and better dollar for dollar
results, State-wide or regional
trade can't be sold on the same
basis.

L. A. stations come into San
Diego almost as clearly as local
outlets, Therefore an advertiser
putting money into KNX or
KFI, for instance, or even inde-
pendents like KMPC or KBIG,
might easily feel he’s duplicat-
ing his effort by buying time on

San Diecgo stations. He won't
get the saturation he might ex-
pect, but it's a difficult argu-
ment to combat.
Still Healihy

Despite these problems, San
Diego broadcasting is in healthy
shape. The city's still riding
high on a boom that began in
the early 1940°s when aircraft
plants changed it from a semi-
sleepy town, kept alive primar-
ily» by its permanent Navy in-
stallations, into a fast-growing
community that has more than
doubled its population in 13
yvears (from 203,000 in 1940 to
439,000 in 1952). Radio and TV
have shared proportionately in
the —»nsuing bullish business ac-
tivity.

S5ix radio stations compete in

It
ticular

ground.

earth.

the San Diego market and cap-
ture about 98 per cent of the
listenership. There are four net-

work affiliates and two inde-
pendents. KFSD, owned by Air-
fan Radio Corporation, whose
major stockholder is Thomas E.
Sharp, is the oldest radio station
in the area. It is tied to the Na-
tional Broadeasting Company
chain. KBG is owned by the
Don Lee Broadcasting Company
and is with the Mutual Broad-
casting System. KCBQ, owned
by Charles E. Salik, is now
American Broadcasting Com-
pany. OQOutlet KFMB, recently
acqguired in a $3,000,000 deal
by Jack Wrather and Mrs.
Helen Alvarez, carries Columbia
Broadceasting System shows,
KCBQ and KFMEB affiliations
were switched last December.

The two independents are
KS5DO, owned by the San Diego
Union and Evening Tribune
Publishing Company, and
KSON, owned by Fred and Dor-
othy Rabell. KSDO, aided by
its newspaper ties and the fact
that it carries exclusive broad-
casts of Padre baseball games,
has been leading the rating race
the last few years. KSON has
been following closely.

The sole TV channel operating
in San Diego is KFMB-TV (8),
which Texas oilman Wrather

{Continued on page 38)

Television Broadcasters—convening
the Southern California Broadcasters Association.

The choice of California for the 31st annual NARTB conclave has more historie
¥ the case when an industry decides upon
at this time the NARTB was keepng
again completed a full turn to bring forth

and prognostic significance than is usuall
a convention site. In coming to California at t
apace with the Wheel of Time which has
a new Gold Rush era.

But the 1953 Gold Rush is characterized by some important changes from that
of 100 years ago: The miner's pick and sluice box have been superseded by scientifie
genius, engineering know-how and enlightened showmanship—intangible tools,
which, when assiduously and skillfully applied, can and will
the airways than the most optimistic Forty-Niner

California, young and vigorous in outloo
much for future radio-TV progress. Nearl
]iteratel citizens—provide an enthusiasti
dollar industries of almost every conceivable tvpe off
wide-awake advertising executive; unlimited
available artists unmatched in number and q
and scientific experts toc man them are in growing supply and
found here in more than adequate sufficiency.

. These factors—the ore from which the wealth of the new Gold Rush
milled—spotlight's California’s destiny in
runs higher than the purest nugget ever taken from a Forty-Niner's lush claim.

EDITORIAL

the ghosts of the California Forty-Niners should happen to choose this par-
week to revisit the scene of their struggles and triumphs, they might well
be pleased with what they saw. Those far-sighted pioneers of a century ago would
certainly feel at home among their Electronic Ape counterparts — the men and
women who make up the membership of the National Association of Radio and

this year in Los Angeles at the invitation of

bring more gold out of

ever dreamed of mining from the

California has always been rich in the ore that can be milled into entertainment
gold. To the radio and television branches of show business it is
veritable bonanza. Here are ideal conditions for the development
A vast talent storehouse, engineering and scientific genius, seasoned administrative
personnel and the finest facilities for audio and visual broadcasting to be found on

fast becoming a
of the industry:

k and approach, certainly promises
¥ 11,000,000 residents—prosperous, highly
¢, intelligent audience potential; billion-
er rich opportunity for the
talent resources provide a pool of
uality elsewhere: technical facilities

already may be

is being

the radio-television world. The assay

SPOTLIGHT ON SAN FRANCISCO

Wrestling With

Movies

By EDWARD MURPHY

Television programing is still
very much in the experimental
stage, as those high in the exec-
utive saddle in video are guick
to point out when gueried on the
outlook for the future in the San
Francisco area. The older maov-
ies play top billing on the three
putlets here, and these flickers

come under severe criticism
from the vieswers, Parent-
Teacher Associations are the

most critical of the groups who
check TV reaction to films, com-
plaining that children are for-
retting how to play, live and do
things for themselves. But the
kids are definitely sold on the
Western films of which there are
in an abundance here.
Wrestling, apparently, has the
edge in audience appeal, but
that probably is because there
is so much of it, with KGO-TV

SPOTLIGHT ON HOLLYWOOD

Scope. Unlimited

I remember having read a
piece in the Saturday Review of
Literature some time back,
wherein the editor was promul-
gating the concept that the
American West is still symbolic
of the pioneer spirit in this coun-
try—that the frontier as we once
knew it may be gone, but the
state of mind is still there. I
felt then, and I believe now, that
this concept applies to the future
of television in our land,

It has always been my convic-
tion that the West 15 the “"Prom-
ised Land” for television pro-
graming. It holds the promise
of space—space for building and
construction, space for the easy
and efficient storage of sets and
equipment, space for the greater
u:ilization of exteriors in dra-
matic presentations—either live,
or on film or on some future vi-
sion-recording process, It holds
the promise of a fresh creative
impulse in programing. Some of
the most talented writing and
production minds In America
have made their homes in Cali-
fornia, and have steadfastly re-

fused to heed the blandishments
of East Coast television: these
are highly-creative men in the
commercial, rather than the
purely artistic, sense of the
word.

There is dramatic physical
evidence that the networks
thoroly underwrite this point of
view, One has only to see the
Columbia Broadcasting System
Television City, the National
Broadcasting Company's Bur-
bank plant and the American
Broadcasting Company's exten-
sive quarters, to recognize that
the networks -are imnmvesting
many millions of dollars and
priceless engineering skills and
equipment in the future of
Hollvwood as a wvast television
center. And these great network
studio plants are the first ever
developed purely for television.

CBS Television City, for ex-
ample, was conceived for the
direct purpose of offering to

the public programs of greater
scope, greater flexibility of ac-
tion and finer all-round quality.
To satisiy this aim, CBS-TV en-
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By HARRY 5. ACRERMAMN
Yiee-PPresidemt in charge of
Network Programs, Hollywood

gineers had to create facilities
designed so efficiently as to
insure that the maximum of
money available would go di-
rectly into the gquality of the
programs, and would not be
frittered away thru inefficient
operation. Thus, the great tele-
vision studios developed in the
West not only guarantee new
and freer production technigues
and better program quality, but
also — a vital consideration in
these days of rising costs — a
sounder economic operating base.
Four Assels

The other evidence that bears
testimony to the development of
Hollywood as one of the nation's
two greal programing centers is
the programs themselves that
currently emanate in the Waest,
some of them among the most
popular in television. Programs
like “I Love Lucy" and Jack
Benny, to name but two rcan
only be brought into being and
kept alive and healthy thru the
combined efforts of great per-
formers and uniquely talented
(Continued on page I8)

carrying the load in this cate-
sory. In a voluntary newspaper
poll conducted earlier this vear,
wrestling showed up in first
place among the 10 selected au-
dience appealers. A science pro-
gram, “Science in Action,” won
second place: The “Standard
Hour," a popular drawing card
on radio, won fourth position.
Some of the one-man or one-
woman skits held their own in
the survey — but they can be-
come tiresome.

Pointing out the further trend
toward movies, KRON recently
bought 104 Republic pictures for
local beaming; also 36 British-

films, 65 Eagle-Lion movies, 64
Hygo TV films and 16 more
from the miscellaneous market.
That gives KRON a crop of 339
movies never telecast in this
area. The better ones are being
sponsored.

Another recent development
here was American Broadcast-
ing President Robert Kintner's
announcement for a $1,500,000
ABC Radio-TV Cehter in the
downtown area. The present
Eagles Building has been bought
for the purpose. The advance
blueprint calls for giant 100 and
60 foot studios on the main floor,
a complete radio-TV control
center on the  second floor, ex-
ecutive, administrative and sales
offices on the third and fourth
floors, each larger than any now
used in San Francisco.

KGO and KGO-TV hope 1o
begin operations from the new

building by May, 1954. The
Mount Sutro facilities would
then be wused exclusively for

transmitting local programs.

But right now, video bigwigs
are needing help to enforce the
new AFTRA contract for local
free-lance TV performers. The
contract embraces 88 specific
conditions — fees, guest appear-
ances, after-shows, warm-ups,
amateurs, interviews, remotes,
doubling, modeling, commer-
cials, rehearsals, etc. The man-
agements of the three TV outlets
here fear the new talent is too
stiff, that it will drive live tele-
vision to the catacombs now in-
habitated by live radio. But
nevertheless set salez are mov-
ing ahead, the latest compila-
tion showing 558,700 sets Iin op-
eration in the San Francisco Bay
area. -
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SPOTLIGHT ON YESTERDAY

I Remember Radio

“Why pick me to do a story on
the early days of radio on the
Pacific Coast?” That's what 1
nearly asked when The Bill-
board's editor gave me this as-
signment. But I didn't ask it. I
was afraid the answer might
intimate that I was older than
the audion tube that started this
whaole interesting radio business.

“Radio!" What a beautiful
Marilyn Monroe with antennas. I
puess the plural is antennae, but
Marilyn is a singular girl. Any-
way, my affiliation with this great
broadcasting  business started
around 1923, In those days
sound-proofing was an unprac-
ticed art, and the only air con-
ditioning was done with a b-
cent cigar, so when it was warm
we'd open a window.

This leads up to my first pro-
duction job. I studied singing
with one member of a guartet
which was on KGO in Oakland,
Calif., and I was allowed to at-
tend their broadcasts. The sta-
tion was near the railroad
tracks, so when a train went by
when the window was open, the
sounds of a 20th century lo-
comotive, with bell elanging,
might drown oult the strains of
music coming from the mythical
land of the '“Chocolate Soldier.”
The group did such comic operas
as that one, "The Pirates of
Penzance” and so forth, one a
week, My “production” job was
to close the window when the
train went by, then open il
again when it had passed.

Halstead Ork

Skipping over the next few
years lightly (which I did. I was
single then), my next recollec-
tion was about 1926 in San
Franeisco, when 1 was connected
with the Henrv Halstead orches-
tra. Altho it would go on the air
at 9 p.m., or thereabouts, and
play straight thru to 1 am., or
thereabouts, things were re-
laxed in those days. The ork
would play a dance number or
g0, then there would be three or
four minutes of silence while the
piano plaver would go out to
gel a drink or go to the men's
room or something, then lei-
surely return and the musie
would pget underwav again.
There were no announcers to
say “In a few moments we will
return to the air with ..." The
music would simply gquit and
there would be a blank silence
until it started again. It was fun

_Sometimes some other musi-
cian would step up and play the
piano. They didn't play well,
but they enjoved fooling around
and it was homey. Nobody ever
thought of using radio to sell
goods, so0 there were no com-
mercials, singing or otherwise,
tor any extent. Intermissions
were filled by just a puv tin-
kling away al a piano. That was
our programing for four hours,
two and three nights a week.
And, as I reflect now, it was
pretty good. 1 think it might
still be a pood idea today.

Hide That Mike!

I recall my one major experi-
ence outside of San Francisco
around that time, I was playing
stock in Honolulu with the Wil-
bur Players. I did everything
from a babe in arms to a grand-
father. Just to give vou an idea
of my characterizations, the
soldiers at Scoficld Barracks,
where we entertained a lot, had
a special nickname for me—
“Smallparts,” they called me.
We did a different show each
week, and a couple of nights a
week we'd put on a special per-
formance at the radio station
there in the town. I should have
said “radio room,” or possibly
“eloset.,” The whole “station™ was
about the size. of a low-budpget
client’s booth these days. The
station was, 1 think, in The Ho-
nolulu Star Bulletin newspaper
pifice, on the same floor as the
presses, Sound-proofing was ae-
commplished by hanging up old
shawls, pieces of linoleum, palm
leaves and such.

So, vou might be singing yvour
head off, but if the door opened
the roar of the presses drowned

Waller Bunker

out whatever else was going on.
The owner of the station never
let us see the mike, no fooling,
He said it was a particularly
sensitive type instrument and
kept it covered with a piece of
felt. He might have kept a hu-
man ear or a muskrat under the
cloth for all we knew. In fact,
we couldn't prove otherwise by

e ——

By WALTER BUNKER
{ Vice-President,
Young & Rubicam, Hollywood)

the auto dealer, took it on. To-
day, you know, radio licenses, if
it's a pood station, like KFRC,
are worth hundreds of thous-
ands of dollars. In those days
they weren't worth four bits.
You just tried to get someone
to pay the bills while you put
the station on the air. It was

good advertising for the stores

at that time, but it wasn't
dreamed that the minutes and
hours of the day would eventu-
ally all be purchased by adver-
tisers and that it would turn out
to be such a wonderful money-
making device,

It was interesting to watch
this great change in a new me-
dium. Gradually big names
were atiracted to the mike.
Mary Pickford and Douglas
Fairbanks, for example, used to
come up from Los Angeles to do
shows before a microphone
which was nearly as big as they
were, Eddie Cantor was quick
to realize the future of radio, as
was Will Rogers, who never
used a script, even when they
were the accepted thing for air
performers. What a wonderful
guy he would be today on
television!

In 1929 the NBC, of course,

had its network, and Columbia

origination places in the U. S.
for .networks—New York, Chi-
cago and San Francisco.

KFRC jn those days was
competitive to NBC in San
Francisco, but what a differ-
ence! NBC was the rich giant
in town. Its staff wore tuxedos,
I mean really, while we worked
in dungarees or corduroys, and
I mean really. Where they spent
dollars, we spent nickels. They
used the formal approach to the
entertainment business and
were highly specialized in well-
developed organization. They
paid money but mentioned en-
tertainers just once or twice on
the air. KFRC could plug a guest
star's name 15 times in 15 min-
utes if he wanted us to. We had
no trouble getting big names. It
seems everyone loves a by-line.

(i.e. Take a look at the top of
this article.) :

‘Let's Try It'

Against this big outfit, as 1
recall, there were about four of
us announcers who did all the
work for the station. We went
on the air about 7 am. and
woere on 'till about 1 am. and
brother, we did everything,
sound effects and all We
walked for footsteps, poured
water for sound of the sea, and
rang the chimes ourselves for
time tones. If we could do bird-

calls, too, we were especially
valuable, but the - paychecks
didn't show it.

Microphones were either on or
off, there was no wayv to make
them loud or soft. The only
mixing was in our lines, fre-
quently, We used carbon mikes,
just flat things that looked like
a bunch of aluminum, with a
circular gismo in the center, We
thought they were jewels.
Sometimes we'd have to tap

Early-day radio offered iis share of top names. Prior to the day when radio moved
its West Coast broadcasting headguarters from San Francisco to Hollywood, many
of the stars had to go to San Francisco to be heard on the then new medium of home
entertainment. (Left) Douglas Fairbanks Sr. and Mary Pickford, top stars of the
silent cinema, let fans at home hear their voices via an impressively ornate mike.
(Center) Eddie Cantor in 1923, three years before NBC was started. at one of the
latest-developed mikes of that day. (Righi) Will Regers befcre one of the early-day
NBC mikes entertaining one of the net's first siudio audiences. Note absence of

script.

the listening audience. No one
ever came up to me and said he
heard me on the radio the night
before, altho we were on the air
twice a week in Honeolulu for 16
weeks, Maybe the crystal sets
had all erystallized. '
Auditions were simplified in
those days. Previous to going

on the payroll at KFRC in 1929
I had free-lanced on Coast and

* New York radio and 1 called

Harrison Helliway on the phone
for a job. I had a recommenda-
tion from the Emporium Depart-
ment Store and I asked him for
an audition. He said, “You've
had it. 1 hire announcers by
how they sound on the phone.”

Star System Born

Harrison, in my book, was the
No. 1 radio pioneer on the Pa-
cific Coast, When he died about
10 years ago it was a gigantic
loss to the Industry. He gathered
a real love for radio while he
was a wireless operator on a
ship, so he came back and built
a radio station which he practi-
cally carried on his back. Mind
vou, these are in the years of
1922 and 1923 and so on. He
would sell it to someone like
the Emporium or the City of

Paris Department Store, which all

instead of inserting commercials
would simply announce some-
thing like “This is the Empor-
ium station,” with no plugs of
products or special sales, Later,
Sherman, Clay and Cempany
had the station; then Don Lee,

had extended its network out to
the Pacific Coast. Their key
originating stations were
Don Lee stations in Los Angeles
and San Franeisco. CBS had
nothing to do with the opera-
tions whatsoewver.

If 1 recall correctly, the first
show to go from the West Coast
to the East on the CBS network
was the Paul Whiteman “0Old

Gold Hour” with Ted Husing as

the announcer, They came up
from Los Angeles where White-
man had been making the “"King
of Jazz." Bing Crosby was with
Whiteman then. When the show
came thru San Francisco, Harry
Von Zell was the announcer. (Is
he that old? Maybe he should
have written this.) It was real
exciting to us amateurs to see
the Whiteman show originate in
the Bay City at our station, it
being the first trans-continental
show going East on the Columbia
hook-up. Engineers came out
from New York and the Tele-
phone Company (o set up the
special  facilities. There were
microphones hung every three
feet. What a day for us!
Actually, San Francisco was
the major origination place for
radio on the Pacific Coast
until about 1933. NBC didn't
bring anything out of Los An-
geles on the network, but Don
Lee did. All of us kids in the
racket were the envy of all the
lads in all other stations because
there were only three major

WwWwWw americanradiohistorv com
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them to align the carbon parti-
cles before they would go on.

I often think that practice of
naming the artists {requently
paid off more than money. Actu-
ally, you could well zee the basis
of the star system because this
plugging of personalities would
result in their making a pot full
of money singing in movies and

SR for the

personal appearances around

the countryside.

Willson Ringer

We had a ringer in Meredith
Willson, who did an awful lot
for the station with his 25-piece
orchestra. For $80 a week each,
the orchestra was on a five-hour
a day, six-dayvs a week call,

Harrison Holliway gave us a
lot of latitude, so we had all the
fun we wanted. You rcan im-
agine what it was like with a lot
of harum-scarum lads playing
with a new medium. Harrison
encouraged us to do something
different than had ever been
done. “7e did, on and off mike,
That fellow was everything, he
WwWas an engineer, announcer,
program director, station man-

ager and a time salesman. His
favorite comment when we
asked about some idea we had

was: “Let's try it.,"

People used to drep in casu-
ally on the night watch and
we'd put them on the air,
whether they knew i1t or not.
One little old man used to drop
in and fall asleep occasionally,
so one time we broadcast 15
minutes of "sleep music,” his
heavy snores. Next day, every-
one wanted to know who the
snorer was, but the little old
man's secret was safe with us.

Another thing we enjoyed
were auditions. People could
come up to the station and say
they wanted to do something on
the radio. We'd let them, without
any idea beforehand of what
they wanted to do. Sometimes
we would argue the whole thing
out on the air in explaining why
they couldn't do what they
wanted. It was one of the most
hilarious programs [ ever heard,
because no one ever knew just
what would come up, especially
when the “talent” would have a
little buzz on.

The requests for certain re-
corded numbers used to bring us
a lot of laughs, too, as well as
loot. We'd play something for
some one and up to the station
would come a case of beer or
doughnuts and so forth.

I used io announce the record-
ings on the late watch, then
announced Anson Week's orches-
tra from the station, and rush
over to the Mark Hopkins Hotel
where he was playving in time
intermission. In those
days evervone carried a flask,
and as a young radio “star™ 1]

T would be offered a sample from

a good many celebrators at the
night spot. The hotel kept a
special room available for us
announcers who couldn't get
back to the radio station.

Cracker Depariment

One of our main difficulties at
the end of such an evening at the
Hotel's Peacock Court was in
getting the name to come out
correctly. It berame a bugaboo
with us to keep from saving, as
one announcer did: “We now
bring vou Anson Weeks and his
music as he plays in the beauti-
ful Peacourt Cock ... " Finally
we stopped using the name of
the room entirely in announce-
ments.

Ah, yes, I remember radio, and
I hope it and I are around for a
long time. I feel sure radio will
be, anyway. Those early days
were more fun than anyone
could experience in any medium
of entertainment, including tele-
vision.

Radio in 1926 had its share of dramatic shows, Of course,
the sound effects equipment was not quite as refined
as we know ii today. but nevertheless if carried the
sounds of thunder, rain, and walking feel. Here's an

early

dramatic show on the air with its improvised

e
sound effects and “technicians,”
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(Left) Panorama City, a section of the vast San Fernando portion of the
sprawling Los Angeles market. as seen from the air in March, 1948.
(Right) Panorama City as seen from the same position in the air as it
appeared in January of this year. Large structure in lower left of the

ew years in home building and
of Los Angeles in iis desperaie effori ‘to kee
populace and its needs.

icture is the new General Hulnir:dplunt. The rapid development within a
usiry is indicative of the over-all pace
p up with the mushrooming

PER CENT OF INCREASE IN POPULATION, 1940-1532
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SPOTLIGHT ON LOS ANGELES:

These graphs tell the Los Angeles story, its rapid growth and
its peculiar reliance upon car travel over other means of trans-
portation. Both of these factors, of course, are proving to be
boons to Los Angeles’ radio stations. The sponsor's potential
patron is exposed more to his commercial message if presented
by radio than via the newspaper ad. Percentage of commuters
using publie transportation whereby they would tend to read
the newspaper en route is a fraction of the New York toatl. To
reach the commuting buyer, radio emerges the LA advertiser’s
best bet.

(Graphs from “A Study of the Los Angeles Market,”
prepared by ENX, Los Angeles.)

-

— . SPOTLIGHT ON SOUTHERN CALIFORNIA

Market

The Hard to Believe

By NORMAN NELSOXN
Managing Director, Sonthern
Culifornia Broadeasters Assoc.

Southern California, center
of the radio, television and pic-
ture world, has often been re-
ferred to as “The Land of Make-
Believe.,” Anyone who has tried
to keep up with the rapid devel-
opment and expansion of this
fastest growing of all mass mar-
kets is more apt to call South-
ern California “The Land of
Hard-to-Believe." :

A few short years ago this
area consisted of orange groves
separated by wvast empty fields.
Today the orange groves have
been replaced by the homes of
over 6,500,000 people. The fields
have disappeared, and in their
place are factories which afford
these people the highest stand-
ard of living in the entire coun-

try. And the mass migration of .

industry and people that has
brought about these changes has
just begun.

Since 1940 Southern California
has had a 63.7 per cent increase
in population, whereas the pop-
ulation of the entire country has
increased only 18 per cent. In-
dustry has managed to keep one
step ahead of the migrating mil-
lions. Today this market ranks
first in the production of aircraft
and aircraft parts, motion pic-

o
=

Norman Nelson. as managing
director of the Southerm Cali-
fornia Broadcasters Association,
holds a - unigque position com-
parable fo being a combined
liaison salesman, public service
director, public relations man-
ager, research director and legal
adviser for 5B radio stations in
Southern California’s 11 coun-
ties, Prior io his present Ei-
on he had been with C

tures, pumps and compressors,” Western Division's promotion

refrigeration equipment and ma-
chinery, and canned sea food. It
ranks second nationally in auto-
mobile assembly, women's ap-
parel, oil field machinery and
tools, automobile tire and tube
production, storage batteries,
heating and plumbing equip-
ment and other products.

And wyet they come—more in-
dustry, more people, more in-
dustry, more people—in an ever
repeating cycle that has con-
stantly increased its tempo until
it has become a steady flow.

F' _ures by themselves do lit-
tle to indicate the size and im-
portance of a market, but thru
the use of both figures and com-
parison with other areas, one
more easily ecan visualize the

department, heading promotion
activities for the net and its
stations,

scope of the 11 counties which
together are known as Southern
California.

One out of every 25 people in
the entire United States lives in
this market, which has a total
population pgreater than the
cities of Chicago, Detroit and St.
Louis combined, If these people
were to stand in line to buy your
product, the line would stretch
3,660 miles.

These are the people who earn
more spend more. Effective
buying power per capita in
Southern California in 1951 was

TOTAL AUTOMOBILES
1,886,905

www americanradiohistorv com

RADIO-EQUIPPED
AUTOMOBILES

1,368,006

$1,723. In Los Angeles, the cen-
ter of this market, it was $1,824.
During the same wear it was
$1,610 in Michigan, $1,537 in
Pennsylvania and $1,423 for the
U. 8. average. The total effec-
tive buying power was $11,100,-
121,000, more than that of De-
troit, Philadelphia, San Fran-
ecisco and Cleveland together.

The 1851 retail sales per capita
for Southern. California was
$1,104, compared to the national
average of $976. Chicago, Cleve-
land and Milwaukee together
couldn't match its retail sales of
S7,113,881,000,

This area grew up in the auto-
mobile age, and the motor wve-
hicle is one of the most vital fac-
tors in its economy. Last vyear
210,136 new automobiles were
sold in Southern California,
bringing the number of regis-
tered passenger vehicles up to a
total of 2,711,762, This repre-
sents one automobile for every
two and one-half persons. There
are only six States other than
California that have more auto-
mobiles than Los Angeles
County alone. Whereas the pat-
tern of older markets was de
veloped around public trans-
portation systems, this market
was laid out and built around
use of the private automobile.
In New York, for example, 87
per cent of cummuter travel is
by public transporiation and
25.6 per cent by private car. In
Los geles 73.9 per cent of the
commuters depend on their own
cars, while a mere 185.8 per cent
make use of public transporta-
tion. This greater use of auto-
mobiles is reflected in the num-
ber of auto radios and their use.

According to Standard Audit
and Measurement of spring,
1952, radio circulation survey, 70

per cent of these cars are
equipped with radios—a total of
1,907,376. In December, 1949,

Pulse conducted a survey which
showed that 32.8 per cent of the
car radios on the road were
turned on during the average
quarter-hour. Inasmuch as tele-
vision cannot possibly compete
with the auto radio, there is no
reason to believe that this figure
has changed.

In the process of growing up,
Southern California has ﬂnw_n
“gut.” “Don't Fence Me In" is
the theme that has kept the pop-
ulation down to 99 per square
mile, compared to New York's
313 or Pennsylvania's 235, Here
the average family insists on its
individual home on its own plot
of ground. ;

In Los Angeles County alone,
building permits totaling $227.-
310,000 were issued during the
first two months of 1953, During
this same period, 7,562 new
dwelling units were completed,
while 14475 additional ones
were being started.

Radio alone can reach every-

{Continued on page 38)

_.._.”
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sell it

FIRST

on the station

that BLANKETS

Southern Califérnia

50,000 WATTS DAYS

Gene Autry, President

10,000 WATTS NIGHTS, LOS ANGELES

REPRESENTED BY H-R REPRESENTATIVES, INC.
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Bob Reynolds V.P.-Gen’l Magr.
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Afraid of Fortune Tellers?

® Continued from page 33

and Mrs. Alvarez got for their
$3,000,000 along with the radio
station. (Wrather and Mrs. Al-
varez also own the Tulsa, Okla,,
TV channel and have applica-
tions. in for channels Corpus
Christi, Tex.,, and Little Rock.

They purchased the San Diego
station from John A Kennedy,
who had operated it for aboit
two and a half years after buy-
ing it from Jack Gross, the orig-
mal owner, for $1,000.000. A
downtown building and other
equipment were added in the
second deal from Kennedy to
Wrather and Mrs. Alvarez.

Tijuana has entered the tele-
vision picture with XETA (6),
which went on the air in Feb-
ruary. The Mexican channel is
co-ovned by George Rivera,
who also has XEAC radio in Ti-
judna, and Emilio Azcarraga
Mexico City radio and TV mag-
nate,

The Federal Communications
Commission early in April
awarded a building permit for
Channel 10, San Diego’s other
assigned VHF outlet, to Thomas
E. Sharp (KFSD) after he and
the other two rivals for the TV
facility, Charles E. Salik
(KCBQ) and TBC Television,
Inc., a closed corporation made
up of approximately 30 San
Diego businessmen, buried the
hatchet and merged. Each has a
third interest in the channel
altho KFSD will operate it.

Love Americanos

~ This surprise merger, cancel-
ing what appeared to be a fierce
rivalry, admittedly was engi-
neered to block XETV from cor-
aling an irretrievable share of
San Diego advertising.

Had the three contesting ap-
plicants waited for the FCC
hearing, Salik said recently it
might have been two years be-
fore the channel could have
gone on the air. The commis-
sion's approval came within six
days after the merger was an-
nounced, and Channel 10 now
next

should be operating by
winter.

Altho the pie now will be cut
three ways, the new licensees
feel they are better off than if

NOW ... :

2nd YEAR KLAC-TY,
sponsared by Citizen's
Matienal Trust & Savings
Bank (of Los Angeles).

Mationally

Snadar.

PERSONAL APPEARANCES

AFRIL 25—Fop Concert—Phoenix, Ariz.

APRIL 27—Opening 12th Engogement—Lost Frontier Hotel, los Vegos, Mev.
MAY 29—Opening 2-Week Engogement—Edgewater Beach Hotel, Chicage, 1L

DATES MNow Being Set For:

Personal Management

Hollywooad ]

NOW ...

in owver
markets on GUILD FILMS,
produced by Louis

Portlond — Denver — Colorado Springs — Dallas — Houston, ete.

TOP SELLING COLUMBIA RECORDING ARTIST

CABBE-LUTZ & HELLER

MNew York

aone of them were to have to
make up such a formidable time
deficit.

XETV, meanwhile, has made
its mpove to. woo San Diego and
national business across the bor-
der. Alvin Flanagan, one-time
program director of KFMB-TV
under Gross and later associated
with ABC TV in Hollywood, has
applied to the FCC for permis-
sion to operate a TV studio in
San Diego which would supply
live shows to XETV. Supple-
mentary applications have been
filed by Du Mont, for kinescope
service, and by NBC for both
live shows and kines. It is ex-
pected, however, that the NBC
request will be withdrawn, now
that its San Diego radio affiliate
—KF5D—has the TV permait.

To date no FCC action has
been taken on Flanagan's re-
quest. When it comes up, a
hearing is inevitable. Sharp,
Salik and ABC Television have
all filed protests with the com-
mission, Opposition has also
been voiced by the San Diego
Chamber of Commerce, the San
Diego County Board of Super-
visors, Mayor John D. Butler, of
San Diego, and various legis-
lators,

The Senate’s powerful Inter-
state and Foreign Commerce
Committee is “familiar with this
problem and will follow it
closely,” according to a letter
from ils chairman, Sen. Charles
W. Tobey (R-N.H.) to Sen. Wil-
liam R. Knowland (R-Calif).

The Senate commitiee’s pre-
vious chairman, Sen. Ed C.
Johmson (D -Colo.) last year
wrote to FCC Chairman Paul A.
Walker, saying in part, “If the
Mexican station is permitted to
operate from San Diego and
carry U. 5. programs, it will
build up a large American audi-
ence. This audience will then be
subjected to the astrologers, for-
tune tellers and like programs
which can be said to have been
financed * and supported indi-
rectly by American interests
and American advertising.”.

In the interests of fairness it

should be pointed out that since
it has been on the air, XETV,

Double

Dynamic

WINNER OF:
“BEST ENTERTAINMENT PROGRAM

OF 1953" )
““BEST OUTSTANDING MALE
PERSOMNALITY OF 1953"

HGWI-'

Tying-in Personal Ap-
peorances with LOCAL
SPOMSORS in EYERY
Television Maorkel,

30

b.

Milwoukese — Louisvillsa — Tucsen —

AGENT

| MCA

under Flanagan's watchful di-
rection, has been as cautious as
an egg candler. Associates of
the station realize only too well
that any item which might be
construed as 1n bad faste will go
doubly hard on them,

Viewers Benefit

The entire border - incident
stems from the fact that Channel
6 was taken away from San
Diego and reassigned to Ti-
Juana during the government's
“freeze” in 1948. This caused

‘Ban Diego broadcasters to sim-

mer. The current XETV move,
which would in effect make it a
S.n Diego operation in all but
collection of profits, makes them
boil. *

All of this adds up to some
dangerously agitated ulecers in
broadcasting circles along the
border. But it's a happy picnic
for the home viewers. San Dieg-
ans can beoast a wider TV choice
than any other TV fans in the
country, They receive the loecal
station, KFMT-TV (8), Tijuana's
XETV (6), will soon  have
KFSD-TV (10) and most sets
pick up at least six of L. As
seven channels. (Only KHJ-TV
(9) is blacked out in San Diego.
It's too close to KFMT-TV's
strong signal.)

The freakish lay of the land
which puts San Diego in com-
petition with both a foreign
power and the West's broadcast-
ing headquarters makes it a
tough place for the broadcaster
to operate, but its a Valhalla for
the knob twisters at home., And
there are precious few of them
who have any fears of “astrolo-
gers and fortune tellers.” They'll
take on ‘anyvthing.

Scope, Unlimited

® Continued from page 33

writers and producers. Holly-
wood is not a bottomless reser-
voir of such talent, to be sure,
but motion pictures and radio
did make this end of the country
a mecca for a particular breed
of commercial artists, the great
majority of whom are now
available to television, and are
keenly challenged by the excit-
ing new medium.

There is certain to be a further
growth in television programing
from- Hollywood in the season
that lies ahead. Already "new
shows such as “My Favorite
Husband” and the Ray Milland
program have been sold for fall
starts, either to replace existing
programs or to bring new ad-
vertisers into the medium, and
it iz very likely that some shows
may move to the Coast from
New York—shows that, because
of their nature, can be operated
mote efficiently from the new
studioz in Hollywood, and shows
that will more and more depend
for their existence on the kind
of star talent that Hollywood
has in abundance.

No one really knows whether
the eventual programing ratio
between New York and Holly-
wood will be—70-30 or 60-40 or
50-50. But whatever its percent-

| Hard-to-

® Continued from page 36

Believe Market

oneg in this spread-out markel
It reaches them in their homes,
in their cars, at the beaches or
in the mountains. In this market
of 6,500,000 people there are
aver 7,000,000 radios—more than
one radio for every man, woméan
and child! Of the radio homes
33.9 per cent have one radio,
34.8 per cent have two, 19.6 have
three, 6.8 per cent have four and
4.8 per cent have five or more,
The climate of this market, com-
bined with its miles of beaches,
account for ‘the fact that there

News Capsules

® Continued from page 6

able to receive colorcasts. Ex-
perimentation this summer will
be aimed at perfecting the dusl
reception, he said. He predicted
that it will be several years ‘be-
fore color TV becomes an actu-
ality on a national scale. Les
Hoffman, prexy of the Hoffman
Radio Corporation, told more than
200 reps of radio-TV manufac:
lurers that the ‘Coast electronics
industry has now reached the
$600,000,000 per vear level—a full
20 per cent of the national total.

THE RESTLESS PEOPLE AND
THE REVOLVING DOOR ...

Mel Martin, star of the daily
"]?-reakfast Party” .on WLW-T,
Cincinnati, resigned last week to
re-enter the religious field with
Evangelist Billy Graham. . . . Sig
Mickelson, CBS-TV news diree-
tor, is in Europe to set up the net-
work's newsfilm operation there,
. . . Bob Baldrica, former program
director for WMIQ, Iron Moun-
tain, Mich., has been named pub-
licity director of WXYZ, Detroit.
. . . Jerry Ford, formerly of Grey
Advertising, has joined the radio-
TV staff of Cecil & Presbrey. . . .
Ethel Kirsner, formerly of CBS
press  department, has moved
over toe the NBC press depart-
ment. . . . William Papp has been
appointed exec producer of
“Tales of Tomorrow,” produced
by George Foley, He succeeds
Mort Abrahams, who has re-
signed. . . . Al Bands is packaging
a 3-minute transeribed show star-
ring Basil Rathbone. Jay
Hoyen assumes new duties as
director of publicity for the Na-
tional Broadeasting Company’s
two owned and operated stations
in Washington, WRC and WNBW,
May 1.

Les Breck,
joined WBRW,
sports director handling play-by-
play broadcasts of Welch Miners
baseball games. Jim Davis, sta-
tion account executive, has been
elevated to the director of sales
post, while. Willis Seaman has
been named executive chief en-
gineer, .

sportzraster,

important assets—space, operat-
ing efficiency, manpower
ideas—four assets that ought to
help keep this television infant

age share turns out to be, Holly- healthy,and growing for a long
wood will be ready with four time.

has .

eleh, W. Va. as |

and

are 357,750 Dbaitery - operated
portable radios.

Admittedly we have the ra-
cios, but are they being listened
to? What has happened since
the advent of television?

In 1946, Nielsen showed that
465 hours per day per home
were spent listening to radio in
this area. In December, 1952,
that figure had dropped to 3.41
hours per day. That's a loss of
almost 27 per cent of listening
per home,

However, during the same
period the number of radio
. homes has increazed 41.5 per

cent. Consequently, fotal hours
per day of listening has in-
creased more than 4 per cent
Add to this the unmeasured lis-
tening done on the 2440381 ra-
dios in ecars, portables and in
business establishments,

Radio’s total listening is not
only larger today — even more
important is the fact that todav's
radio advertiser reaches 41,5 per
cent more potential buvers with
his message than he did in 1946.

Many advertisers have writ-
ten off nighttime radio listening
in television homes. What ac-
tually happens to radio listening
in a TV home at night when
viewing is at its peak?

According to Pulse of Los
Angeles, radio listening from 12
noon to 12 midnight in the tele-
vision home has inereased con-
sistently since 1950. At that
time, radio was pretty healthy
with 14 per cent of the TV
komes listening ta radio during
the average quarter hour, Today
18 per cent of all. TV homes have
a radio turned on during these
hours—that's a 224 increase.

Television — instead of domi-
nating the home—is apparently
driving the members of the fam-

ily into different rooms of the
home — into the rooms where

there are radios but no TV sels,

It's not only the market—but
alzo the radio of this market,
that's “Hard to Believe,” A mar-
ket where radie can compete
with eight television stations
and still continue to give the
advertiser the best results dollar
for dollar of all media.

wwWw americanradiohistorv com
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In a broadecasters’ world
where the almost daily debut of
television stations sets a tempo
of increasing competition, a case
history of KBIG may gladden
the hearis of those who view the
gituation with gloom.

KBIG started broadecasting
just last June, Our transmitter
was on Catalina Island, but our
business headquarters were
smack in the middle of the
world's most competitive town,
Hollywood, We had to seramble
for our business against 22 other
Los Angeles County radio sta-
tions and seven television sia-
tions, not to mention several
hundred daily and weekly pub-
lications, ouldeoor, and all the
rest.

By our third month we were
operating comfortably in the
black. The ensuing nine months
of KBIC life hayve been months

of solidifyving and Inecreasing
both gross audience and gross
busineszs. Today our third-cf-a-

million investment is returning
a proflit that's neat and solid, if
not gaudy. Equally gratifving is
the growing collection of tan-
gible achievement resulis: a cer-
tificate from The EBillhoard for
second place nationally in sta-
tion promotion; tfestimonial let-
ters from clients for whom
KBIG has done a job; thouszands
of listener letters, 99 per cent of
them overwhelming in praise;
a-citizen - of - the - vear award
to owner-manager John Poole,
from the Rotary Club of our
home town,

A nanufacturer contemplat-
ing a new product follows cer-
tain well-defined steps: (1) Mar-
ket research to determine if
there's a need; (2) Product re-
search to attain perfectability of
the itern; (3) Advertising; (4)
Promotion; {3) Salesmanship.

Surprize to All

We followed the same steps in
launching KBIG.  Specifically:

1. Market Hesearch: With 22
radic stations already serving
the Los Angeles area, was there
a place for still one more? Our
operations manager, CIiff Gill,
set up interviews with a cross-
section of 5,000 residents on that
subject. A larpe majority said
“yes, Then they proceeded
guite wvolubly to tell us what
they wanted from such a sta-
tion, and on the basis of their
statements we laid out a pro-
gram formula.

They told wus they wanted
middle-of-the-road popular mu-
sic, mixing the melodic hits of

SPOTLIGHT ON PROFITS

Out of Red Into Sun

today with those of yesterday
and yesteryear and leaving the
extremes of be-bop, hillbilly
and rclassical for other stations
with more definitely limited ap-

peals. So we give them their
music — 55 minutes of it each
hour.

They said they wanted to be
kept up on the news but not be
beaten over the head with too
much of it, so0 we give them 5
minutes of news each hour.
Three or four times an hour we
inzert extra news items. ]

2. Product Research: Initially
we surprised many broadcasters
by finding the choice 740 spot on
the gquality end of the dial,

Next step: transmitter loca-
tion. Santa Calalina Island, sur-
rounded by salt water, the
world's [inest conductor of radio
waves, was chosen as the out-
standing site for KBIG's 10,000-
watt transmitter. Engineers now
aver that this combination is
giving KBIG 50,000-watt cover-
age of Southern California, and
audience mail from the entire
region backs them up.

Take Own Medicine

We capitalized on this engi-
neering research by running a
“GGuess the Coverage' contest
among advertisers and agency-
men before KBIG went on the
air, Entry blanks were pub-
lished in all the advertising and
broadeasting publications, Hun-
dreds of entries poured in, most
of them underestimating our
certified coverage. Naturally we
secretly hoped that a fat pros-
pect. would win one of the three
chronograph wrist watch prizes,
but no such luck. Best puessers
were an agencyvman from Mont-
errey, Mexico; an ethical phar-
maceutical manufacturer, and
the rep of an opposing station!

3. Advertising: It's probably a
cliche by now to sayv that adver-
tising media often take too little
of their own prescribed medi-
cine. KBIG resolved never to be

accused of  under - advertising.
We started out by making the
most oplimistic estimate of our
first wyear's gross, then setting
aside 10 per cent as an advertis-
ing budget. As the year went on
we excecded even the hefty ap-
propriation. Today we're level-
ing off at a budget around 5 per
cent of revenue, (If all sponsors
used the same percentage, sales
managers would have no wor-
ries and could go to conventions
all vear 'round.)

Of course we used the estab-
lished publications of the adver-
lising and broadeasting fields
liberallv, along with copious
doses of direct mail. Even our
budget couldn't hope to compete
in size with the giants of the in-
dustrv, =0 we had to resort to
uniguene. . of story.

Hegional Approach

Also individualizing KBIG as
an advertising medium 1z il
penetration into regions uncov-
ered by other Los Angeles sta-
tions (Imperial Valley, for in-
stance, and large parts of San
Bernardino and Riverside Coun-
ties). KBIG's low-cost delivery
of the entire Southern California
region gave rise to a nalural
slogan, “Gilant Eeonomy Pack-
ﬁge of Southern California Ra-

10,

Program-wise we built KBIG
as a regional station, not a Los
Angeles outlet alone. “Serving
the Southland Commumity of
6,000,000 People™ is our on-the-
air slogan, Newscasts include
items from all over Southern
California. Concrete proofs of
KBIG acceptance ouiside the
home town are indicated by lo-
cal sponsors from San Diego and
Orange Counties, and a San
Diego Hooperating which tops
all Los Angeles stations and
three of the six San Diego locals.

Promotions

4. Prometlion: Advertising to
the trade, of course, was only
one-hall the job—probably the

By ROBERT J. McANDREWS
Commercial Manager, John Poole
Broadeasting Company

second half, since first we had
to build KEBIG awareness in the
listening public. We bought dis-
play space in every daily in
Southern California (all 50 of
them), a special insert with both
advertising and editorial ma-
terial in the Los Angeles Times,
outdoor bulleting currently fea-
furing an actual pgiant “KBIG
Clock™ which ties in with our
time-zignal szervice as promoted
on the air and in newspaper ads;
bench ads in a dozen cities;
transportation ads in a half-
dozen; theater slides in 16 thea-
terz of the Western Amusement

Company thruout Southern Cal-
ifornta. These are “regulars.”
For our opening, we even

bought time on other radio and
television slations!

We zo all-out to use our sta-
tion as its own best promotion
vehicle, Before starting com-
mercial broadcasting we ran
sustaining several days plaving
loads of good music and invitin
listeners to write how thev like
us. On opening day we ran no
commercials just sustaining
salutes to sponsors and their
agencies. Thousands responded.
Fach writer then, and each fan
writer since, has received a per-
sonalized answer from our pro-
gram director, Alan Lisser, on
the back of a jumbo color post-
card. We use station-break jin-
gles, occasionally print the mu-
sic and words of these jingles as
ads in our newspaper and fan
magazine schedule. We keep
plugging the basic attributes of
the station thruout our sunrise-
to-sunset operation, and thereby
have acquired considerable bill-
ing from buvers who first be-
came sold as listeners

5. Salesmanship: As a brand
new station with neither ratings
nor case histories to offer, KBIG
had to take wunorthodox ap-
proaches to the securing of orig-
inal business, Our first job was
to build a sales staff of experi-

e

enced men — but what did we
have to offer salesmen on the
established major stations? Ob-
viously nothing but a challenge.
So we started with four men: a
galesman from a suburban radio
station, an agency account ex-
eculive, a retail display sales-
man from a Los Angeles daily,
and a publisher of a suburban
weekly., All clicked from the
start, exceeding their guarantees
by the second month.
Promotional Giveaways

‘Our salesmen always were
armed with something to leave
the prospect: a leather business-
card holder, a ceramic ashiray
in the shape of the KBIG cov-
erage map, a giant cigar sym-
bolizing the station's birth, and
of course the more customary
maps, rate ecards, testimonial
letters and presentations.

In canvassing sales prospecis
originally, we could hardly use
the lazy salesman's traditional
approach of monitoring the com-
petitor stations, then offering a
microscopically higher rating or
lower cost to their clients. So
we did it the hard wav—by ex-
ploring avenues where evidently
no station salesman had wven-
tured before. Not only advertis-
ers, but even some agencies told
our salesmen “You're the first
radio salesman we've seen in

vears." TUnbelievable? True.

KRBIG went on the air with a
neat list of 41 charter spon-
sors, not one taken from another
station. First-time radio adver-
tisers with us included a broker-
age house, a grocery chain, a
dairv, a department store group,
restaurants and theaters. As an
added incentive we offered a
discount on charter contracts
signed prior to opening day. It
really worked.

At the Catalina station, we
have unique advantages in the
care and feeding of clients. Sat-
urdayvs in the summer season
we used the station Chris Traft
for a pleasant cruise to the Is-
land., with the studio and trans-
mitter as the focal point. We
packed all albacore caught by
our staff under our own label
and distributed cans as Christ-
mas gifts.

SPOTLIGHT ON PITFALLS

Danger

The. invasion of Los Angeles
by new and prospective televi-
sion broadecasters for the Na-
tional Association of Radio and
Television Broadcasters conven-
tion may have a strange effect
upon the expectations of these
television newcomers. The West
Coast metropolis has more tele-
vision stations per capita than
any other city in the world, and,
consequently, is the most com-
petitive television market and
the one .to watch for the future
of the medium as the television
derricks spring up to split the
sponsors’ oil,

A careful study of these con-
ditions in Los Angeles can avoid

much disappointment from dry
wells later. As in any business,
television station operators may
face the fight for survival of the
fittest when the {felevision sta-
tion supply exceeds the demand,
when the advertiser can pick his
time and station instead of the
station picking the advertiser, as
has been the case in most mar-
kets to date.

Many Approaches

Television is only slowly ap-
proaching an entertainment for-
mula of its own, and has ini-
tially gone in so0 many wrong
directions in its haste to cope
with the giant that it may take
guite some time to develop the
kind of programing the audience
demands and the

advertisers

Ahead!

By KLAUS LANDSBERG
VYiee-President of Paramount
Television Productions, Ine.

ca* afford. Certainly, the cling-
ing to the star names of other
media is no indication of an
original approach—nor was the
revival of old-time movies more
than a temporary escape from
the real problem. In many cases
already the advertiser and not
the networks conirol these films
and, consequently, the purchase
of air time and the selection of
the station.

What does this spell out for
the future of the inter-connected
networks? What does il mean to
their affiliates who were satis-
fied with one-third of their rate-
card rate for network supplied
programs? Essentially, every
television station has the same
opportunily of high transmitter
power and full coverage of the
area as a Class A service,

Siation Quality

Good picture quality is like-

wise becoming standard, and so

the selection of the station by an
advertiser for his program will
more and more depend on the
station's own character and its
acceptance from the audience in
its market. The television sta-
tion with the local personality,
wilh clean practices and consist-
ent over-all programing will be
the station preferred, regardless
of affiliation.

Let this be a warning, then,
against the reliance for all pro-
graming from an out-of-town
supply. And let it be a reminder
to think twice before breaking
faith with the audience thru

over commercialization at the
expense of pgood programing
practices. Don't neglect the

sometimes costly cancellation of
a commercial program for the
presentation of an event of
strong community interest. -

The lovalty of your audience,
which you pgain with such cov-
erage, will pay big dividends.
And, when vou finally find
yvourself in as competitive a
market as Los Angeles, don't
try to outsell your competitor
by offering free spot announce-
ments, premiums or other extra
gimmicks. You are underselling
televizion and are admitting the
time on your television station
alone is not worth the price you
are asking.

Hold to Prices

When selling becomes a little
difficult, the temptation arises to
attract advertisers by offering
rate cuts, either directly or thru
giving away of additional free
air time, absorbiion of extra
charges, etc. How is it then, if this
is the practice of a station, that the
advertiser who “squeezed™ a little
harder did not receive an even
better deal? You can only ex-
pect faith in your product if you
have faith in it yourself, and a
“flexible” rate proves only that
you are not sure of the worth of
vour own product and the wva-
lidity of your price.

Also remember that in tele-
vision more than ever you are
recognized by the company vyou
keep, and the station which aec-
cepts advertising without limi-
tations upon commercial time,
or the reputation of the product
or its manufacturer, or the
method of commercial presenta-
tion, will lose quickly its selling
power to the audience and its
acceptance from the high-grade
advertizers whose patronage he
depends on for the solidity of
his business.

Yes, on yvour visit to Los An-
geles you may have an oppor-
tunity to observe the “do's"” and
“don'ts" of highly competitive
television. Make usze of this op-
portunity to analyze these con-
ditions and shape your policy
for such a future in vour own
market, free of temptation and
believing in television.

wwWw americanradiohistorv com

SPOTLIGHT ON TURNTABLES

The Disk Jockey

By AL JARVIS

This year my most venerable
profession reaches maturity. It
was 21 years ago, in March,- 1932,
at the very height of the nation's
Depression, that I got the big
idea. Records, . as program fill-
ers, were played at the time, but
whenever an announcer would
spin a disk, he'd humbly apolo-
gize for doing so, by stating with
an obviously hidden meaning,

and in beautiful pear-shaped
tones, “This is a phonograph
record.”

The obviously hidden mean-
ing was, of course, the fact that
if the station had had any sense
at all, they’d have a standby
piano player or a transcription
library that didn't need identifi-
cation before and after each
playing. At this point I asked
myself a couple of questions,
What i3 a phonograph record?
Does the fact that it is a “phono-
graph record” have to be stated
ad nauseum?

A phonograph record is the
finished effort of many creative
artists. It represented the finest
musical and engineering skill of
many people striving for perfec-
tion. (This was the way before
the day of the echo chamber, the
bull whip and the barking dog.)
A planned program of phono-
graph records therefore would
be excellent entertainment.

To everyone's amazement we
discovered that it was unneces-
gary fo say "this is a phono-
graph record” before and after
each time vou playved one. That
all the Federal Communications
Commission required was the
identification of the program as
being recorded, on the average
of once each guarter,

Before very long, I came up
with the format for the “Make
Believe Ballroom,” & program

consisting of four revolving
bandstands with one intermis-
gsion platform for wvocalists, To-
day's trend would, of course,
necessitate four intermissions
platforms and one revolving
bandstand.
Credit Lines

At this point T might clear up
the often asked question as to
who actually started the “Make
Believe Ballroom"” — Martin
Block or myself. Martin and I
are friends. We even have the
same business manager, George
Gotifried, Martin Block 15 un-
questionably one of the finest
radio salesmen in the business,
and I respect his ability. But
the fact remains that I had the
“Ballroom" on KFWB for more
than a wvear before he hit New
York. But, after all as Willie
Shakespeare once said, “What's
in a name?" I don't for a mo-
ment "doubt that Block would
have been just as successful had
he ecalled hiz show, “Peter Pot-
ters Potpourri

It wasn't wvery long before
Bing Crosby himself would call
up and ask me to spin a few like
“Home on the Range," “Down
the Old Ox Road,” “Last Round

Up” and “Peckin'.” (Anvbody
for whist?)
But I can also remember

when Croshy and Bob Hope ap-
peared on my program in per-
son at a bash we staged at the
Earl Carrol Theater one Easter
Sunday morning. Admission
charge was five pounds of serv-
iceable clothes per person. More
than seven tons of badly needed
clothing was sent overseas to
orphans and refugees. The nic-
est privilege vou have as a disk
jockey is that of granting an
favor that 18 in keeping wi
good programing,
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SPOTLIGHT ON TOMORROW

Rainbow’s Pot o Gold

P — — S

Science is becoming so ac- 'It'ha}ti: same E&EEI’FESS, _that color
u=tomed 1o rogress — rapid wia '1- new:. Ques on, 1is 1n
;mg[};ﬁ ) tﬁﬂtfﬁnuhgdv SE‘E".I:I}'I'I.E the minds of industry today. It

any longer surprised at the start-
lingly new developments of our
ear, particularly in the field of
electronics,

We ourselves almost are be-
ginning to appear smug about
the advancements in tape re-
cording. But therg is little cause
for smugness. Nobody will ad-
mit that the accomplishments of
the moment were easy. We
merely took a bit longer to do
what everyone seemed to expect
of us eventually, but seemed in
no great hurry to receive. So,
we must conclude that necessity
still is the mother of invention—
and more important foo — the
road to-commercial success.

The necessity for the devices
we now are developing at Bing
Crosby - Enterprises is now fact.
Tape recording of motion pic-
tures five years ago might have
been “possible,”” but the indus-
try managed to get along with-
out it even then. There just was
no crying need for it. Now, the
virtues of tape recording are so
paramount and the advantages
g0 obvious that it is becoming
almost a fetish in the electronies
field to achieve tape recording
of motion pictures or television
pictures. You might say that the
industry is somewhat like a
small boy and ice cream. He
might have gotten along very
nicely without it—but once hav-
ing had a taste, finds that he has
‘a constant need for it.

has tasted the benefits of tape
recording — both engineers and
artists — it likes what it has
sampled. The industry is ready
for anything additional that will
simplify life, whether it's a mat-
ter of recording or taping. This
feverish interest is real; a good
deal of it has rubbed off on the
door of our Sunset Boulevard
laboratories in Hollywood. And
we have promised that there
will be no disappointments.

One thing must not be im-
plied in respect to our develop-
ments in video recording: We
are aware thal we are In a
highly competitive field and
altho we boast of our accom-
plishments in the light of com-
parative knowledge at hand,
others may be far ahead.

Other companies making ex-
perimentations are General
Electric, Armour Research Lab-
oratories, Magnecord, Radio
Corporation of America Labora-
tories, Webcor, Minnesota Min-
ing and Manufacturing, and
many others, including fine elec-
tronic laboratories who have
disclosed little of their progress.
Therefore, an accurate appraisal
of the whole field of develop-
ments only could be made thru
an appraisal of each of the com-
panies seeking the common goal.

Color TV

Meanwhile, for lack of other
news or new developments in
the field which we feel we have
helped to pioneer, the race for

SPOTLIGHT ON THE CODE

The Plunging
Code Line

By HAL HUMPHREY
Television Editor,
Los Angeles Mirror

1 hope e good gentlemen A section of the TV code
attending the National Associa- reads: “Camera angles shall

tion of Radio and TV Broad-
casters convention here will
make it a point to view some of
the wvideo fare on our seven
video channels.

S0 that none of them would
consider such activity a waste of
time, I would suggest that they
then hold a clinic toward the
end of their meeting. It could
be listed on the NARTE agenda
as “The TV Code and How Tt
Works in Los Angeles.”

Following such a discussion I
believe the NARTE would have
to confess to one of two mis-
demeanors—that its code has
been a miserable failure, or that
the code was never intended to
be anyvthing but a big joke on
the viewing publie.

It has been over a year now
since we viewers saw the first
NARTB “Seal of Good Practice"
appear on our screens. And, as
far as the viewers are concerned.
walching this seal has consti-
tuted the major difference be-
tween what we saw prior to the
code's adoption and what we're
looking at today.

The same phony advertising
pitches for sewing machines,
vacuum cleaners, home freezers,
ete., are being made. Over-long
commercials are as prevalent
now as before the code. And
crime and vielence continue
rampant during those hours
when children are usually view-
ing TV.

Take Your Choice

About the only thing the TV
code has accomplished is a de-
crease m the amount of femi-
nine cleavage displaved on the
video screens. And this is a
dubiouz accomplishment at best.

Most viewers, I am sure, are
less offended by some cleavage
on a beautiful gal than the poses
frequently assumed by members
of the TV wresthing fraternity.

avoid such views of performers
as to emphasize anatomical de-
tails indecently.” I leave it lo
the members of the NARTB.
Which is more indecent—view-
ing the blubbery posterior of
Mr., Moto, or the decolletage on
Dorothy Lamour?

And don’t try to duck out of
it on the grounds that Mr. Moto
is not a performer.

If the stewards of the
NARTB-TV code will talk to a
few video viewers in this area, |
think they will find that we are
much more allergic to a phony
vacuum cleaner pitch than to the
danger of having our morals
corrupted by a pretly gal

So now we come back to that
so-called “Seal of Good Prac-
tice.” The code states that “All
subscribers on the air at the
time of subscription to the code
shall be permitted that period
prior to and including the earli-
est legal cancellation date to de-
termine any contracts ... which
would not be in conformity with
the TV code, provided ... that
in no event shall such period be
longer than 52 weeks."”

What's Been Done?

The code has been in effect
since March 1, 1952, To my
knowledge no station here, or
anywhere else, has had its “Seal
of Good Practice” lifted.

If any NARTE member can
watch TV here in Los Angeles
for a few hours and honestly
zay that he has seen no violation
of the TV code, then he doesn't
possess the same copy of it
which 1 have seen.

Scrap your code at this con-
vention, gentlemen, if you don't
intend to live up to it. Hypoe-
risy will undermine the TV in-
dustry much quicker than a
plunging neckline—and it's not
nearly so nice to watch.

By FRANK IIEALEY
Execulive Director, Electronies

Division, Bing Croshy Enlerprises,

Inc.

television has suffered
nothing, There is only one gques-
tion that might be posed by the
electronics expert (he might be
the only one), and that is:

When they get it, what have
they pot?

The question is not pro-
pounded in the sense of depre-
cating any current achievements
or minimizing in any sense the
promise that is bound to unfold
thru the introduction of TV
color. It is posed only in rela-
tion to the sequence of develop-
ments in the field of video re-
cording or programing. In other
words — which comes first —
video recording on tape or color
TV? We feel that the Ilatter,
without the former, is prema-

ture,
RCA Color Process

Recently we had the privilege
of a private viewing of RCA’s
color process for TV. We saw
an astonishingly fine projection
of color TV, with little to be
asked from the standpoint of the
viewing audience. HCA's engi-
neers are to be complimented on
a splendid achievement. They
have undoubtedly developed a
process that gives almost certain
promise of becoming standard
in the industry.- But what of
this color's future?

How much may the public
safely be promised of TV color
under conditions as they exist
now? Is it possible that the lim-
itations of programing, produc-
tion and cost, together with set
replacement or additional equip-
ment, will allow them just a
taste? And having afforded this
taste, will the public feel like it
has been cheated, much as look-
ing at a woman without lipstick,
and thus destroy a good deal of
the interest that it mow has in
black and white?

If color as we saw it is to be-
come available, the home viewer
should be eminently pleased
with what he sees. .

Everyvone will grant that pub-
lic acceptance of color TV is as-
sured, even awaited. but where
does the first obligation lie —
with the industry and the ad-
vertisers who support it, or with
the man who sits by his TV set
by night, paying homage only in
audience ratings and perhaps in
his patronage of products adver-
tised?

Let us ask ourselves:

1. Can advertisers afford to
produce colorful, costumed TV
shows in ceolor?

2, Super production motion
pictures in color expect more
handsome box office profits.
What about TV color shows?

What premium is to be looked
for?

3. What about color TV
shows? Can color kinescope
amortize production costs of the
regional production? Can addi-

tional prints shown everywhere
be made within reazsonable

budget limitations? Can stations
afford to present these re-broad-
casts without sponsorship or at
higher pro-rata cost?

We feel confident of one thing
That advertisers, who are nee-
essarilv the first consideration
of TV since they pay a good
leal of the freight, will welcome
color and what it will do to il-
lustrate more graphically and to
sell their products. So far, con-
sideration about color TV has
been aimed toward viewers who,
as far as set makers are con-
cerned, are the first line of
revenue.

There
problems.

We are far enough advanced
in our experiments to prediet
safely that not only will we pro-
vide TV on tape but we will
provide colored TV on tape!

This certainly should make
everybody happy — advertisers,
manufacturers of TV sets, TV
stations—because tape recording
in color will cost little more
than any other live TV on tape.
Add to this that video tape re-
cording promises to be two-
thirds less costly than any other
process now used with film or
kinescope, and the promise be-
comes tri attractive.

To ERPF n our premise, it is

is a solution to these

necessary first to digress and
explain the function of the VTR
recorder now under refinement
at Bing Crosby Enterprizes, and
well toward readiness for com-
raercial- prqduclinn-

Before detailing further, we
must emphasize that everything
connected with our VIH svstem
is a combination of manpower
and brainpower and includes:
John T. Mullin, chief engineer,
who conceived the system of re-
cording vodeo on tape; Wayne
Johnson, project engineer, re-
sponsible for the perfection of
many details, and Mr. Johnzon's
assistants, Edward Corey, Dean
DeMoss, Chester Shaw, Eugene
Brown and Robert Phillips.

Our recorder now employs a
half-inch tape—similar in out-
ward appearance to that now
employed on commercial tape
recorders. We first emploved a
one-inch tape with 12 tracks—
one for sound and 11 for picture,
We have condensed this “infor-
mation” so that it will be re-

Lorded with equally high fidel-

ity on the half-inch tape.

Sound recorders run 15 inches
per second on tape. Our record-
ing speed is currently 100 inches
per second for video—seemingly
high by contrast. However, we
capture 260 times the “informa-
tion" with our system that here-
tofore was impossible to obtain
on any tape system in general
use. Hence, the roll of wvideo
tape on the Crosby recorder is
not unpgainly nor does it require
the bulky equipment that might
be imagined.

Additional advantages of our
VTR are these:

Pictures may be recorded di-
rect on tape from the TC cam-
era or recorded from a monitor
TV set with greater fidelity than
is possible under present meth-
ods such as kinescope. Proxim-
ity of equipment to the camera
or set is of no consequence, Qur
recordings may be made from a
studio or even from miles dis-
tant over micro-wave relay. The
electrical signal is transferred

with equal fidelity and no dis-
cernible loss is incurred.

The mechanies of our tape re-
corder are equally as simple as
sound recording as we know it
now. We have the additional
advantage of being able to view
immediately resulis either for
editing or to defermine original
picture quality. It takes just .1
gecond to see the plavback!
Thus, video recording may elim-
inate expensive retakes, as well
as expensive and often {time-
consuming processing such as
1§ necessary in motion picture
filming.

Finally, the storage problem
as well as duping, will achieve
its most simple status. Dupli-
cate tapes may be made in
quantity without loss of fidelity
stimply by running new tapes
thru the recorder and copying
'Ehel information from the orig-
inal.

Ampex VTH

Among first considerations in
any commercial operation is the
matter of cost. That 15 the out-
standing and probably the prin-
cipal advantage of the RTV,
aside from quality and time sav-
ing features.

First-quality production may
be had at one-third the present
cost. For example, our device
will record for &{} the equiva-
lent of the 15-minute 35mm. hot
kinescope that now costs some
$150 to produce. A 30-minute
kinescope negative and one posi-
tive on 16mm. film now costs
some $600 +to produce. The
Crosby VTR promises not only
quality but permanence in re-
lation to thousands of replays
possible, plus dupes at $100 ini-
tial cost in as many numbers as
desired, The rnafnetic tape, of

e,

course, is erasa Thus, sub-
stantial material savings are
possible, Our equipment is

about half the size of kinescope
equipment and therefore can be
made portable. e
Thus, in achieving the first
answer to preserving a record
of expensive shows on film and,
in addition, to making original
produtts on studio stages less
costly and more readily and
more generally available, we will
{Continued on page 73)

SPOTLIGHT ON TV FILMS

To The

Rescue

By LEE ZHITO

When “The Hollywood Story”
is written, it will surely read
like the typical movie script.
This is as it should be. Nurtured
on a daily diet of final reel res-
cues, winning touchdowns in the
last seconds of play, and happy
endings in general, Hollywood
itsell! can't escape the nick-of-
time factor even when it comes
to its own story. A recent ex-
ample true to cinema tradition
concerns the entry of TV film.

Time: Four yvears ago.

Place: Hollywood.

Scene: The American motion
picture industry.

Hollywood is in trouble. The
movie industry has suffered se-
rious reverses on the vital for-
eign market, and a rapidly
shrinking market at home, The
once lucrative foreign market is
divided between friendly West-
ern powers and inpenetrable
countries ringed by the Iron
Curtain. The war - ravapged
frien