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Ballrooms See Big Season;

NBC Tunes Up Dance Bands

MASS TO CLASS

Ringling

Net Gives Orks
Plum Saturday
Night TV Time

Plans Production
Layout for Sub of
“Show of Shows"

By JOE MARTIN

NEW YORK, May 10. — The
Ringling Bros. and Barmum &
Bailey Circus will wind up Its 38-
day preem date at Madison Square
Garden tomorrow night (11} with
a gross slightly ahead of last
year's eslima 52,000,000 take,

Gross Up,

Attendance Down

Bigger earnings with fewer pa-
irons were aitributed to the fact
that the Big One staged 75 per-
formances in the Garden this year
as agalnst 85 a ycar ago and raiscd
the top price 50 cents per ducat
to a record $650 while adding

" The
BMI
Clinic
Story

NEW YORK, May 10. — The
band business picked its biggest
plum out of the television pie this
meck when the National Broad.
casThg Company decided to re-

lace lhe “Show of Shows™ on

turday nights with a one-hour
package which features a differ-
sot name band each week. Ten-
tatively named “Saturday Night
Dance Party,” the ow  will

e ectting with surrounding acts
ted 10 best the musical variety
tvpe Behind the decision to spot-

desplte the fact that total attend-
ance was reported a little under
that of last year.

Color Video
Aids Surgery

|
1

will | MADRID, Spain, May 10.—The |
headline m dance. band in a night |first Europcan demonstration of | matinees drew capac

|the Vanicolor closed<circuit TV
system, as adapted 1o the teach-
ing of surgery, will be held here

nearly 600 seats in the higher | Pcyes 17 10 27

bracket. |
| With slimming crowds and big- |

ger earnings, lhe success of the
| Big Show's New York run reflects
2 continuing strong appeal to the
classes and a possible price exclu-

Lewis Works
sion of 3: masses. |Act FI‘OITI Bed
ights Reflect Dip [

Attendance drops have been|
registered anly at ni

CLEVELAND, May 10. — Ted
rh‘ as the| Lewis completed the final week
d ty crowds of his booking at the Skvway
{almost daily thruout the run. Tavern here via tape record from
| Mauness offered half-price ducats |, haspital bed. Lewis was stricken
moppets, while the night shows i\ 1351 Sunday (4). He arranged

light dance bands wére the ever- |during the convention of the In-
InSieasing signs that the band lternational College of Surgeons at
badiness may be headed for a big |the Faculty of Medicine. Univer-
revival afier five quict years. | sity City, May 19 thru May 24.
Bands for the show will be | he new system is said to pre-
booked by General Artists Corpo- |sent on TV, the color of the tis-
ration, with the Ray Anthony ork |sues as they appear to the operat-
slated to-kick off the 13-week |ing surgeon at the point of trans-
summer series on June 7. Other mission. This will cnable sur-

for
idid not, and parents maturally
turncd to the afternoon showings
to take advantage of the bargain
rates.

Garden attendance 2ls0 was re-
ported down last year by some
45,000, with the losses tied in only
with the night performances.
While many prospective patrons

for a recorder to be set up at his
bedside and taped introductions,
| gags. songs and patter. Tape was
| played at the ciub while the rest
of Lewis troupe went thru their
aels. Lewis' normal location on
the floor was taken up only by a
white spotlight.

Co - ordination of music and

{Continued vn page §) Reon.vicwers to distinguish

Yunco’ Disk

nerves from arteries or tendons,
jetc. The system was developed
by Remington Rand, Inc., the Co-

are surely dodging the record taped chatter and singing came
price scale, show exces are aware | off excellently. Sock portion of |
of th& inroads being made by act was his standard “Shadow” !
television on many show business number. A blue spotlight moved

}I.ocalions Get

Set for Best
Year Since "46
BB Survey Shows

| New ldeas Abound,
Trend Is to Nanies

Ry NORMAN WEISER

CHICAGO, May 10.—Barring
an all-out war or a national
emergency which would affect
<¢rop production, the outlaok far
1952 for most of the country's
ballmoms appears to be the
brightest since 1946. That is the
opinion voiced by operators thru-
out the United States §n a spe-
cial survey conducted by The
Billboard which covered more
than 500 locations.

Hundreds of thousands of dol-
lars were spent over ‘the past
winter by operators to refurbish’
their facilities in anticipation of
the 1952 season—and many have
switched their booking paliey.
moving from local te territory and
name orks in an effort to further
increase their grosses this sum-
mer. Special promotions will be
a major operaling factor in '52,
with most opcrators working out

{Continued on pege 30)

lumbia Broadcasting Company
and the Wilmot-Castle Light
Company.

{

Banned by

endeavors and they are not hesj-
tant in blaming the new media,
Countinned on page 68,

in the psttern Lewis ususlly fol-
lowed while his live shadow
worked with the spot.

3 Networks

NEW YORK. May 10. —
“beast three of the four networks
haye banned radio playing of
records of the fast-rising tune,!
“Junco Partner.” Clearance of the
tune has been denied because of
ﬁlgpcdm:‘thu dl{e ly!:m“rdgr ':o By JIM McHUGH

use of narcotics. Part of the .
tion stems from the beliet| NEW YORK. May 10.—Outdoor
t “Junco” means “Junk” which | OPerators who launched thelr sca-
isithe colloquial term for dape. .sous three 10 four weeks ago on a

wave of enthusiasm have had
C'“'h the National Broadcasting | yheir high hopes watercd down.
‘gnpany and the Columbia The rains came in sabundance
Biwadcasting System  took the thruout many sections of the
matter up with the Federal Nar- country, and the traveling gentry
cotics Bureau. An officia) of the |fo.nd themselves wishing that
government agency advised that their get-away bankrolls had been
the lyrics were not good for home sanforized.

Besides nullifying the earmning
potential for many of the best
working hours, the ornery spring
weather caused showmen to dig
even deeper into their dwindling
b s to pay for such speeial
services as traciors to haul their
mobile unity out of hub-deep, jel-
tied mud. Many who ¢
remain o second week on lota
rather than risk sprung chassis, in
the fight with the mud had to
(expend additional, and scarce,

consumption. A CBS spokesman,
commenting on this, sald the Iyr-

Arenas to Get
Minstrel Tour

ich are “lterally peppered wit!
{Continued on page 32)
EVANSVILLE, Ind.. May 10, —
Happy Kellems, featured clown

: MAKE IT AN
OLD-FASHIONED . . .

with the Cole Bros.” Clrcus, which |
closed in Chicago Sunday (4), has|

Coln operated rusic box, 8 calliope
gathered a company of !ingcr!]

or organ grinder wmn
Reeprach of Mew York
. ad” W this week's clavified ads.
-taghioned  new-fangled—from an

Music boxes to 100 play juke

N-l abtust everythog n bought
thry Billboard classitied ads.
For thu hottest bargsine and oppor
funtties, check this week's elosiled
83 the pages (nted
sbeiow Hundrech Lye them gvery woek
for EXTRA PROFITS. Why don'l you?
‘What Da You Want To Buy
oc Seli?
See cages 34, 65, 79, %6,

and musicians for a minsteel show. |

aud and arena dates thru the Mid- |
west.

Kellems, produccr and director
of the show, will also work Lhe

fill previous commitments which

fairs.

| on new advcrtising and
promotional endeavors with little
hope that even a week of sun-
shine would see them off the nut.

Paradoxically, the amusement
| parks have done well—extremely
S0 in some instances. Reason is
that the permanent cndcavors
have beerr able to take advantage
of several Sundays. ranging from
sultry to pleasantly mild with
only one wash-out sandwiched in
between. The brethren on the

plenty of time to dwell on their
misfortune to date and to hope
for the future.

The picture has been pretty

Early openers encountered much

South. And they haven't’ yot

_Parks Do Okay; Carnivals
Hurt by Inclement Weather

shaken off the nemesls now that
they arc filtering into the North.
All other outdoor show endeav-
ors, anxiously trying to get a head
|start, have faced pretty much the
|same kind of trouble. The usual
| Wednesday - Friday - Saturday
| night stock and midget races have

L0 found crowds and earnings di-

luted, as have several big car
(Continued on pace 60)

Como Back on
Yaude Pitch

Como will play his first theater
dates in four years when he opens
at the Paromount somctime in
July and follows it with a stand
at the Chicago Theater, Chicago.

| .Como will come in with his

i ) kage and will get the top
|Group, now In rehearsal, i ted road. however, bave been en | OWn packag
mr?:rglk in on a date for li\:llSer- [route on Suundays, dove-tailed in |deal tn both houses. After paying
vel Company, then go on tour of the heavy highway traffie, with |for the acts on the bill with him

it is estimated that he'll wind up
with $100.000 for his own end.
The length of dates in either

house ig still undetermiued as are |-
dntcs, Jeaving the company aonly to! much the same, North and South. | specific playing days. Both will

depend on the sccompanying

were made with scveral Midwest|cold and wet weather in the flicker and the availability of acts

that will go into the Como unit.

NEW YORK, May 10.—Perry|

4A’s May Split
Unless Merger
Is Effected

NEW YORK., May 10.—A strong
move is expected to gel under
way shortly, aimed at dissolving
the Associated Actors and Artistes
of America, as It is now consti-
tuted. The drive will commence
unless some sort of merger is ac-
complished by July 1 within the
present framework of that body.
Membership blocs within both
the American Federation of Radio
Artists and Television Authority
plan campaigns to get thefr unions
to withdraw from the 4 A's.
should the parent international
fail to recommend merger on any
level among ijts affiliated per-
former wnions. These blocs then
would seek AFRA-TVA merger
and 1he sciting up of a new per-
formers’ video union.
Growing suspicions by these
groups thal Actoers' Eguity will
{Continued on page 4}

ndlng  Macha.. ..



Billboard Backstage

By JOE CSIDA

FCC Assai

If The Billboard were a daily|least of which is nursing the speak-
rather than a weekly and 1 was t‘;s jcbarl outnd \1he l;:\‘: ctrl“.bd:
7 _|the job not only emciently bu
charged with turning out Back with'a warmth and goodtellowship,
stage ¢very 24 hours, Iwould have; graciousness and hospitality that
no irouble Mlllng the assignment|must be witnessed fo be believed.
for at least a vear. And that pure-| Unfortunatcly most of radio will
ly on the basks of events and ex-{never know the debt they owe
periences from Saturday (3) thru|Car! and his cohorts. They perform
Thursday (8). I am wriling this{thelr tasks with n zest and whole-
at the Clift Hotel, San Francisco,| heartedness far beyond the call of
where tomorrow (Friday) my|thc pay roll
broadeaster travellng compantons| 1 could do a column on each of
{plus several local radio men) and l!lt traveling spcakers with whom
1 will speak at thc Broadeast|I've lived the past four days. In
Music, Inc,, Program Clinic, sp8n-|order to likc and beneft from
sored here by the Callfornia Broad- | these treks a guy has to be lucky.
ensiers’ Association. For if he falls 1n with an uncon-
Wednesday we were in Port-)g¢nfal ggroup of companions, life
land, Tuesday in Sealtle and Sun-|can be utterly miserable. 1 have
day and Minday in Vancouver, been uncommonly lucky on tours
B. C. These arc experiences to be, Of this type. The group of broad-
treasured thru the years and which | casters with whom I went 10 Eu-
8 writlng guy bursts with wanting|rope in 1948 are te this day my
to tell about.” In @ short Backstage! dcarest buddies, every one. And
it is impossible to even brush|my feeling about the bunch with
lightly over the highiights, Jct/ whom L've loured‘ the Northwes!
alone do justice to any single ele-|is the same. Guv'nor Harry Mp-
ment of the tour. 1 could, and no Tigue, of the Louisville MeTigues.
doubt should {(and in some later/suh, and Slation WINN; Dave
column definitely wlil) relate the Baylor, of WJIMO in Cieveland;

unbelievably efficient Job BMI's Bill Holm, of WLPO, La Salle, Il1.,|

President Carl Haverlln and_his| and Mahlon Aldridge, nf KFRU, in
le (on this trip, Jim Cox,| Columbia, Mo., are, t0 a man, as
MI's field representetlve head-| friendly, witty, hard - drinking,
quartered In Hollywood) do on|hard-working, hard-living fellows
these linics. Never unti]l you as you'd want to find anywhere.
have participated in a one-nighter| It may be of some intercst (o the
hegira of this kind can you fully wives of these new-found pals of
understand the wearying, numbing mine that thcy are also gentlemen,
effect of the operation. And whlle well behaved and missed their
the traveling speakers, llke myself, fomilies to beat hell (including
hit four citics in four or five days, mc). This trip is not yet over, and
Carl and his gang have a full two we all know a good deal not only
to three wecks., uninlerrupted nbout one amother but about our
mensure of it. While the spcakers| respective families. Fach of us has
need merely make a 20-minute .rislyly implied that his wife and
half-hour speech. Carl and his kids are soricthing really extra
BMI mcn are loaded down simi- special, and Jim Cox. who only
larly with a thousand and one de- rccently married a Jovely lass
tails and responsibilities, not the named LaVernn, i3 utterly con-

By Beefs Over

vinced that no female more beau-

tiful, more imtelligent, more .«

charming was ever created. A color

photo of LaVernn. which was oc I

taken as rccently as a couple of

weeks ago, s worn dog-eared with| WA SHINGTON, May 10. — The

showing. . Communications Commission’s TV
I could certainly do a pleee on allocations plan increased in

the broadcasters we met in Van-| aormony this week as petitions

couver and Seattle and Portland poured into the FCC in greater

and San Francisco. These gen!s yotume. The angry lone of some

g8re bosts unpaialleled, and MOre| of the petitions as well as the

important, they are the living : £ il inted
heart and guts of the radio busi- &FO%WINE pace of fLings poin
ness. They have responded to UP for FCC an outlook for pro-

tracted hearings in dozens of
cilies, an oullock to which most
FCC members have long bcen
resigned.

this paper's long-standing battle
against depreciation of radic as
:djr:!eqiuny 111 a way to warm an
5“3;,:' vt'h‘:;' h‘:cgﬁd‘;sﬁ,:dg Most hotly-worded contest of
Rather The Billboard has respond. the week emerged in four-way
ed to their energetic, driving, per-|scrap over Memphis VHF alloca-
sistent faith in this greatest of all| tions. The WREC Broadcasting
mass communication medis, Por|Service of Memphis filed a peti-
The Billboard truly deserves credit, tion vigorously objecting to a re-
In its fight again rate culting and quest by WMCT-TV, of the same
deals and devaluation, for nothing| ¢ity, to shilt from Channel 4 to
more than reflecting the way these| Channel 3, instead of to Channel
broadeasters fee! abount thelr in-|$ as suggested by the FCC's allo-
dustry. |cations plan. WREC contendcd
When more of their fellows join/that WMCT-TV's request
the Aght-—those broadrasters who|stemmed lrulp "gross selfishness
are 100 busy, or lazy, or 1o smart/and jealousy.”
to learn anything new and who fall| WMCT-TV in turn asked the
to attend meetings like the BMI commission to strike oul WRECs
Program Clinics—the broadcasters’| opposition, claiming it was “so
| belief in the slrength of radio may|replete with name calling and
even penctrate to the network of- | vituperative allegations. without
' fices in New York. |support by statcment of fact, that
1 could write about any of those il should be stricken as sham and
| things and many more, but already | scandalous.” WREC, itself an ap-
| I'm stepping on Ben Atlas’ Wash-|plicant for Channel 3, charged
|ington Once-Over, 1 will, tho, on that WMCT-TV feared some othcr
| many of these llems, in many, operator might set up a compet-
many mere columns. ing TV station In Memphis. In its
It was a great, pleasant, en-|request for commission dcnial of
lightehing and stimulating trip. To/the WMCT-TV petition, WREC
Carl Haverlin, Jim Cox, my fellow [ said the applicant had “nn reason-
speakers and al) the broadeasters;able or plausible excuse™ to sup-
Iwho greeted us, I'm gratcful. port its “selfish request.” WMCT-

Washington Onc

By BEN ATLAS

ture, none of which are supported
by an affidavit of a qualified
radio engineer.”

Would Require Change

e-Over

while he's still occupant.. .. When
President Truman conducted his
famous televised tour of the ex-
ecutive mansion last week, TV
technicians werc kept gasping in
suspense  practically the entire
hour. Original plan for a “walk-
on” rchearsal a couple of hours
prior to the scheduled event was
canceled because the dent
was taking a nap. Net until the
program was fulK over did the
cameramen breathe freely, and
they had nothing but praise for
the President who handled his
role with professional aplomb.

WASHINGTON, May 10.—As
D. C. TV-radio lawyer, Paul Se-
gal, preparcs & court challenge
against a fragment of the Federal

‘ommunications Commission's TV
allocations, some of the commis-
sion's lcgal brass are acknowledg-
ing that the litigation could touc
off a chain reaction of similar
contests. Top-drawer lawyers in
the agency aren't crowing that
the FCC will yanquish all chal-
lengers. “1t'1l depcnd on the spe-
cific issues of any court fight”
sayd one. Outlook is for busy
months ahead arguing the alle-|
cations in courtroom and hcaring| He Believes in
chambers. Facing this prospect,
ane FCC.er Jas mmind):x; ]:.hu Taking No (hances . . .
week of the time a pixyish fellow .
sent the I.aoo-mmpnggncy a re-' Charles  Kelly, .F‘l}ugrum chicf
quest for “photographs of every-|at WMAL.AM.TV-FM here,
body’' in the agency, “preferably |amused himself by reading a copy
laughing.” FCC repl.leg: “Sorry,|of Harper's Magazine while taxi-
no pictures; anyway, nothing to|ing to the White House onc day
laugh about” last week for a techaical TV con-

fub. Arriving at the cast gate to

Politicos are amazed that there| show the guard there his creden-
was no immediate influx of offers| tials, Kelly suddenly remembered
from concert managers and cele- | that the magazine he had becn
brated pianists to stage a concert|reading contained an unflattering
duet on thc two famous White article about President Truman.
House pianos in response to Presi-| To avoid pussible embarrassment,
dent Truman's wistfully voiced|XKelky stuck thc magazine in his
suggestion during his televised |raincoal pocket and checked the
tour of the mansion last Satur-|coat with the guard. An hour later
day. White House aids say that| when Kelly stopped at the gate-
Truman was never more sennus'hnuse for his coat, the guard
than when he voiced the hope|handed him the magazine and
that such a concert might be ar-|said: “Golly, I can see why you

ranged in the historie East Room | didn't want to carry that in with

it said were WREC's “erroneous
you." . .. At President Truman's

Whi eption for press-|1on of the commission’s arder to
ﬁ'f:ﬁaﬁ,wt'rfis":wgg, Ear) pcam. shift to Channel 5 would nccessi-
mons, vice-president of Columbiajtate & change in the table of
Broadcasting System, recounted|assignments because Channel §
to a fellow guest that the impres-|could not be allocated to Nash-
slve remodeling job on the man-| ville, as provided in the commis-
sion cost “only $7 million—not/sion’s plan. In this it was sup-
\nny more than it's costing CBS| ported in a separate petition by
1o build a television station in Los|the Capital Broadcasting Com-
Angeles.” ., . Dozen pelilions from | pany, WLAC and WSIX of Nash-
“drys™ poured into Congress this| ville. Thev said faflure to grant
week, hall of them urging law to the WMCT petition could bring
ban liquor-beer rl s on TV and | (Continued on page 5}
radic. However, legislation on the
subject is dcad for the scssion.
.

lNobod] Here Bul Pa"s
|
forc a joint congressional sub- Peek
committee this week on a bill to
end 2 ban on child asetors in D. C.,|
brought chucklcs from the listcn-| ™ By ANNE MICHAELS =
ban during a “Lifc With Father” |
performance at the National Thea- ;f:k' “"‘,hmd“ ,“’"’d“m”' and dis.
ter in 1840. The performance was utors find themsclves trying to
a special Sunday night one cele- Feach an international agreement.

This 15 the rcal working side of

WMCT-TV declared that adop-

Us Thesplans . . .
Howard Lindsay, testifying be-
ing lawmakcrs when he told how|
|  CANNES. May 10.—As the Fee-
he menaged to hurdle the D tival of Films enters its final

| brating the late Presidcnt Roose-
vcit’s birthday, and youngest of
the child actors on stage was teven|
years old. When some of the adult
members of the cast asked how|French government and compel-
they expecled to avoid violating|ing film companies publicity
the statutory ban against child|Which could never be bought.

| actors, Lindsay said he told them:{ Germany has been responsible
“You couldn't be arrested in for some of the most lavish and
Washington on Sunday.” exclusive affairs of the Festival,

the Festival, but what onc sees
mostly is the pomp and ceremony
which has given Cannes, the

Picture Busin

By LEE ZHITO.

and bas hired a film house to
ess

HOLLYWOOD, May 10.—"Ya | licving™ eonclave, during which
ain’t scen nothin' yet Metro cntertained the more than

A} Jolson's classic promise may| 100 of the country’s key exhibi-
well be paraphrased to apply to|tors. Schary unveiled the studlo’s
the picture business. Movics, which [ new film production plans. Of the
steadilv have been getiing better, !B features to go into rclcase
are in for a continuing Increasc (19 have been completed and 53
in qunlltf. according to the in-|are in various stages of produc-
dustry’s leaders. The box office, | tion), 39 will be in color.
in turn, is cxpected to reflect thc‘

I tlighti Metro's 120.-
'.mlgruvcment in product. 1000 Qutiay o s,

000,000 outlay in its forthcoming
ore Schary, who has helmed proguction schcdule, Schary
Metro’s production into top b.-0.|stressed that his tremendous in-
returns, this week told exhibitors vestment was evidence of the slu-
assembled herc of the bigger and | dio’s great faith in the industry’s
better picturcs that will be|futyre and its ability lo hold its
streaming from the Culver City|gwn ground for top returns in the
lot. MGM's forthcoming release | face of competitive entertainment
of B3 fealures, representing an m-l forces.

vestment of $120.000,000, is “the|

most ambitious program of films | Renewed Hepe for

ever planned at one time by m’["mle’ Mes

studio.” according to Schary. ) ake

Az part of jta “seeing is be-| And just about at the same time

show its pics oulside the compe-
that Schary was breathing re-

tition All In all, it is making one
of thc biggest bids for foreign
newed hope into the hearts of
theater men, on another lot an-

markets of any country. Despite
these efforts, German films have
not, on the whole, been outstand.
ing, but heavily written and di-
rected except for Rolf Hanson’s
“The Final Dose,” a well-done
other studio chic! was echoing the|5lory of a ballerina dependcnt on
Jolson promise of greater enter-|Morphine in order to dance.
tainment to come. Paramount| Norway's film, an antl-German
Picturces President Barney Bala-|war story, was interesling from
ban told studio executives: the point of view that fivc of the

pieture is aver.

“With a selective market anx-
ious for Ficlum of merit, it is
the job ot our company to exer-
cise the grealest selectivity In the
stories we film, to consider nath-
inF but projcets of unusual merit
with 100 per cent appeal. This is
the yardstick which must be ap-‘Kaznn's “Viva Zapata” with two

limf t0 every production which receptions, one before and the

aramount will make.* l ontinued on

er.
American Adtivifies
Al Film Fostival . , .

her big push for the prize. ¢

conclusions of an enginecring ns-_

Stuart, John Robblas and Lee
Zlmm a

The U. S. has not as yct mﬂ\?‘l“;

dently pinning most hopes on

By LEIGH YANCE

LONDON. May 10.—Govern-
ment-sponsored British Film Fi-
nance Board whose $17.000.000
capital hat been used ta back
homemade films over the last
three years announces its first
profit. Last year its deficit was
nearly $2.000,000. This year it s
in the black by $30.000. “which is
only a beginning” cays the com-
mittee. Board also has drown its
first share of profit from success.
ful films; $88,000 from five picture
hits, It has that atrangement in
its agrecements with producers
who normally only botrow the
monecy on & complicated scale of
repayment “when possible.”

Bax Office Shows
$2,240,000 Increase . . .

_Box-office takings in the first
nine months of 1951 were $228.-
800.000, an increase of $2,240,000,
altho admissions were down 29
per cent. This week the board an-
nounced that Sir Michael Bal-
con, head of Ealing Studios, who
made such winners as “Passport
1o Pimlico,” “The Blue Lamp” and
“The Lavender Hill Mob" has
asked for board aid for the first
time. Says he. “All tilm companies
can use monecy—we're using the
board’s at a reasonable rate.”

Royal Opcra House, Covent
Garden, has drifted along for a
year without a musical director.
Twelve months ago Austrian-bon
Kar) Rankl resigned and he has
n# been replaced. The opera
com{)ang has been under fire re-
cently for the patchiness of its
productions. When it gets a strong
conductor like the Halle Orches-
tra’s Sir John Barbirolli it puts on
a tirst-class show. But not all ils
Ruest conductors bave Barbirolli's
skili or authority. House is under
the general adminisiration, of
David Webster, and his depuiy,
Sir Steuart Wilson, one-time
of BBC music. Barbirolli recently
signed George Weldon as assistant
conduetor of his  Manchester-
based Halle. which should leave
him plenty of time for straighten-
ing out the opera housc's langr‘.
Theres a move afoot to lure him
to London.

British Censor
Writes Ows Play . , .

Memarial Theater at Stratford-
on-Avon launched its summer
Shakespeate scason with a $130.-
000-worth advance booking. How-
ever, Mary Ellis, guest star, has
announced she’ll leave the com-
pany at the end of July. ... A. T,
s Watkm.f.f British censor whose
word on all things questionable is
final, has written a play, “The
Moonrakers.” Star is gcnn Kent,
whose screen appearances Wat-
kins cut severely in three major
tilms. Arthur Blake. cabareting
at Churchill's, will not do his im-

Continued on 59)
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CENERAL NEWS

AGVA Backs Copa

Vs. Martin

NEW YORK. May 10. — The
Martin and Lewis date for the
Copa, originally to start May I,
has started a series of repercus-
sions that may prevent the boys
from playing any other dates un-
til they tultfll their original com. |
mitment.

When the boys played the club
last year, the Copa had one more
option left of their series which
called for a May I opening, a
four-weeker. To further bind the |
agreement, operators Julie Podcll
and Jack Entratter gave Jerry

Glasgow
Gleanings |

= Ry CLIFF HANLEY v

(This column appears once 8 |

|

GLASGOW, May 10.—One of
the strangest phenomena in the
music business folded its tents,
dismantled jts trombones
shovelled its takings inte scveral
large sacks this week after three
weeks of sound and fury at the
Playhouse Baliroom In Glasgow.
Doctor Crock and his Crackpols
have comc and gone again, to de-
light the customers and baffle the
ceritics.

Doctor Crock, a large and gen-
jal Cockney christencd Harry
Hines, is the biggest dance-band
draw in Glasgow, which is quite

ibly the inost dance-mad city

the world. No band in Britain

can collect the crowds that pay o

dance or be decafcned by Crock, a

fact which is glving other musi-
clans cause to think furiously.

Hines first acquired his pseu-
donym, and his stylc, in the now-
defunct radio show "Ignorance Is
Bliss.” He runs a brass section of
five or slx, un electric organ and
what looks like several thousand
drummmers and bangers of cans,
washboards and shrunken human
heads, a la Spike Jones. Practi-
cally every number in the reper-
toire is done simult Iy as a

and | $61.000

Lewi
Lewis a $10,000 check as an ad.
vance on hig 1952 Copa salary.

A picture commitment inter-
vencd, and a new date to start
December 25 was praposed by the
Copa. Letters were sent to the
boys asking for confirmation
which the Copa said were Ig-
nored. Copa lawyer, Jack Katz,
then wrote Joe Ross, attorney for
Martin and Lewis, requesting a

(Continued on page 29}

Weather Hurts
Chicago Shows -

CHICAGO, May 10.—After five
months of severe winter and carly-|
apring weather, Chicagoans, faced
with 12-stralght days of sun and |
balmy temperatures, took te the

outdoors. and the result was one|

of the roughest box-office periods
in the city in years.

While the Oriental, with John-|
nie Ray making his local theater
debut, came up with a respectable

| gross for the weck, all
other loop houses reported busi-|
ness fair to poor. The Chicago,
with the Jane Froman film, "Wilhl
a Song in My Heart,” backed by
Johnny Johnston and the Wiere
Brothers, ran second to the Qriene
tal and far ahead of all other
houses. The Palace, in the closing
days of the long-run "Singing in
the Rain” was off, then brought
in “The Greatest Show on Earth”
Thursday (8) just as the weather
switehed back to rain and cold,
and. as a result, got off to a slow
start.

In the nitery field, the Blue Note
aganin peced the fleld, reporting
three-quarter te full houses thru
the good weather, with Sarah
Vaughan, and then Dinah Washing-
ton and Muggsy Spanicr, who
moved in this week. The Black-
hawk, featuring its "Six on a
Honeymoon' revue, is doing bet-
ter than it has in months. but
over-all biz there is still way off,

Closing weck for the Olsen and
Johnson show at the Chez felt the
full l:run( of thq)wmther, with

dance jon and & cabaret tum. The
rhythm for dancing is inexorable,
the cabaret is unsubtic, broad and
noisy as hell

The formula pays. While the
cash register is clanging for the
Crackpots, many big name bands
In Britain are totlering around
the couniryside in an endless se-
rics of nne-night stands. Of course
there’s money in one-night stands.
but it’'s a short lifc and a grue-
some one. Thousands of first-elass
musicians are now spending
12  months of the ycar on
non-stop travel, eating on trains
and sleeping on their instruments;
which is okay for tympanists, but
Tough if your instrument is the
piccolo
Mame Bands Wane
As BO Bait . , .

The ugly fact is that fewer and
fewer big bands can command
payine crowds for a fortnight, or
even a week on cnd, It has been
artificially worsened by the pres-
ent BBC policy of fewer dance.

(Continucd on page 53)

at ably below
(Contlnued on page 59)

Asks 50% Tax on

Alien Theatricals

WASHINGTON, May 10, — A
taniff of 50 per cent would be
levied upon all foreign thcatrical
scenery, properties and apparel
arrtving from abroad which does
not meet free entry under bond
requirements, under a bill intro.
duced this week by Sen. James
Murray. The bill would amend
the 1930 Tariff Act
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GET DONALDSON AW ARD
BALLOT VIA COUPON

The Billboard will distribute ballots for the Ninth An-
tual Donaldson Awards to all those working in the Broadway
theater during the month of May,

Those not working on Brondway during May may obtain

sending their names and
ommilice at The Billboard's Ncew York office. The
coupan below may be used for that purpose

The Donaldson Awards enablcs all those professionally
enpaged in the legitimate theater to cast their votes for their
choices of the most outstanding achlevements of the season
Insure your vote by sending ia the

batlots b;
Award

in 27 different catcgorics
coupan below.

The Rillboard

Donaldson Awards Committce
1564 Broadway

New York 36, N. Y

Gentlemen: 1 do not expect to he working in the Broad-
way theater during the month of May. Will you please send
me a ballot and eligibllity list for the Ninth Annual Donaldson

Awards.
Name
Address

addresses to the Donaldson

Highlight Reviews

VAUDEVILLE

Durante’s Riotous Palladium Turn
Moiders London; Kirkwood Scores

By 1EIGH YANCE

main  fault with The| Walt a minute, will ya,” he
Schnozzie's  all« out, nn-hnlds-wcrncked_ toock off his hat to show
barred. 48-minute appearance at|a hairy toupee, whipped that
the Palladium was too much din|away and ran a comb thru his
and not enough Durante. Only own silvery fluff. “Okay.” he said.
time the pace let up was when he  "I'm ready now.”
handed over to Jack Roth on the! Nome of his jokes had the Bob
drums, and Eddie Jackson with| Hope lish, few of them had
his stick and hat even Fred Allen’s graw:l-voiced
“Everybody wants to get Inta philosophy, hut with those pin.
the act™ Durante growled. and | point eyes starring at you and the
sat back to let them do it. For| punch he put behind every word,
two minutes before he came on,|it didn’l seem to matter. There
Woolf Phillips, conducting his| was “The Lost Chord,” missing
Skyrockets on stage. built up the | someplace in the auditorium with
tension glancing uncertalinly  usherctics out looking for it in the
into the wings waiting for his cuc.| pit and Jimmy searching for it
When it came and The Nnge him- | under the piano lid.
self strutied nuhll to lhckmiklel Ilhcref' Schnozz Commenis
was a roar which took a little of | There was the hass player whose
the caution out of those beady | orformance was a ™ iugymcc" and
ey::-n “Ya d‘;d: ;“'S“#’ rt‘":edl‘thc violinist whose nose was loo
Was noivous, dic yai- he cracked.| eplenditerous to last another night
And from then on it was muu&ler.Um the same stage with him. Any
Zany Antics | Taithful Schnozzel fan who's secn
Slapping Woolf Phillips on thel his pictures and hecard his records
leg with a grip that suddently| could have told you al any point
shriveled him in paw. and while| what was likely to come next.
he writhed. flinging his music m} But the magic of this man is not
the brass. and banging about the|in his material but himself. It's
stage like a bulfalo, he socked|a sort of bubbling schoolboy hu-
them again and again. With a‘ mor which makes every joke into
chorus here, a few bars there, he | a conspiracy between you and him
launched into a dozen different|agninst the world, a sort of in-
numbers—broke off to make a|timacy which is gentus when 1(51
|

The

dozen dilferent gags. spread from a stage that sizc to
“There’s a millinn good-looking | an _audience of Palladium pro-

guys in the world," he grated,|portions. g

‘but I'm a novelty.” Came the| There was nothing Durante

flash of a photographer's bulb|couldn’l have done with them|
which caught him openmouthed.’ while he was standing up there’-

alone. But tho Eddic Jackson and
Candy Candido got big hands for
their co-operation. It was only
when they were in the spotlight
that the lemperatures fell below
boiling point.

Other Acts

Durante filled the whole of the
second half of a first-class hill
It’s not often a pair of trick cyc-
lists opening after the overiure
get the big hand the first night
audience handed Evy and Everto,
whose skill was more in peddling
the charms of Evy than their
cycles,

Harrison and Fisher gave their
dance routine smoothly, Rob Mur.
ray's juggling had a new and
sardenic twist and the Pauline
Grant ballct danced out a new
idea with what appeared to be
slightly under.rehearsed enthusi-
asm. gut the first half belonged
to Pat Kirkwood. up again after
her illness, who proved once more
that with that voice, those looks
and clever management, she could
be one of the biggest asscls to
British variety.

The London Palladium

(Monday. May $)

Capacity. 2,200. Price range. 99
conts-$1.82. Two cshows daily.
Booker and manager, Val Parnell.
Producer, Charles H-ﬂr{. Show
playsd by the Woolf Phillips Sky-
rockets ork.

—

TELEVISION
“"We, Peopl

e’ Builds to Let-Down as

Veep Rejects Throttlebottom Role

Lifc Magazine and March of
Time dreamed up a flashy format
for its tirst “We, the Peopie” pro-
duction for Gulf Oil. Show open-
ed with a fast-paced. hip-swing-
ing version of the "Wintergreen
for President" torchlight parade
number from “Of Thec 1 Sing."
complete with scantily clad chor-
ines and much clectoral hoapls.
Showmanly tub-thumping was
by way of introducing Vice-Presi-
dent Alben Barkley, who {accord-
ing to a Time, Inc. wire to the
press Thursday) was to announce
his candidacy for president dur-
ing an intcrview with Life staffer

Frank McNaughton. 1t was a per-

Ry JUNE BUNDY

fect set-up for making spertacular | was entertaining but without the
headlines in Saturday's papers a | Barkley announcement (to paral-
la "Meet the Press” and "Author |lel the political situation in “Of
Mcets the Critics” Instead of |[Thee I Sing™) the {rivolity was
throwing his hat in the ring | dcveoid of significance.

as per release, Barkley refused| In linc with this, of eourse, it's
to commit himseit. He did [quite possible that the Veep may
hint that he might have some |have changed his mind after read-
news at the Kentucky State Con- | Ing the script of the 1832 political
vention May 17, but when Mc- Satire, which was revived on
Naughton (looking a bit desper- | Broadway last week. The play's
atc) asked if that news would |vice-president, Alexander Throt-
concern his candidacy, the Veep tlebottom (as played by Victor
stated flatly, “I have no present| (Continucd on poge 10)
plans to make any announcement = 3

at that time." Consequently the| g :" ";:.l;”sphs'qa?;"-::
program was more build-up than|{ gpT. via NBC.TV. L4
ciimax. Fortunately the build-up 2 3

VAUDEVILLE

Palace Economy 8-Act Policy Is No
Retrenchment on Top Entertainment

The two-a-day policy took a
sumner hiatus yesterday (9 and
a typical Palace bill opencd to-
day. Judging from the size of the
house at the opcning show, the
house should do quite well with
this type of operatinn. Certainly
#f booker Dan Friendly can con-
tinue to come up with a package
of the caliber of the first one.
business should be strong atl thru
the dog days. At a low budget,
the Stem house can make a few
bucks, keep the customers happy
and conscquently keep the scatsy
warm for the return of two-a-day
next fall,

The show npened with June
and Martin Barrett, a fast-mov-
ing ballet-tap act which served
to set a strong pace for the rest
of the bill. The kids looked fresh
and worked smoothly. Particu-
larly effective was the "April

owers” routine with umbrella
and raincoats. Chet Clark, youth-
ful harmonics player, Impressed
as one of the better mouth organ

By JOE MARTIN

minor, but effcctive, sight bits to[socked across his standard act
a “St. Louls Blues” finish which |material for yock after yock. At
ended up as “One o'Clock Jump.” |the show caught, he threw in a

The Appletons (3), came on for |clever sit-en the apron Gar-
a strong Apache routinc replete [land bit which could easiy be
with the usual knock-about stuff |built 1nto a big item for this
and the fem screams. The knile- ‘house. The show closed with
throwing finish put them way|Roland Marcelll and Janis, an
ahead, They drew a big mitt. |eye-appealing wire act. In addi-
Milton Douglas, ran thru his [tion to the usual wire dancing
usual mixture of old and new stuff, Marcelli worked with
stand-up-and-throw-'em gag ma. | wheels and juggling props to
terial with the neat assist of a wind up a (irst-class vaude bill.
fem partner.  Apparently the |The Jo Lombardi house ork cut a
typical Palace audience was a fine show, lonuing a neat assist

acts around. lle added some

typical Douglas audience.

Bob Howard, in for the ump- |
teenth time in Palace history, did |
little more than he's ever done |
befare. He sat at the piano. rem-
inisced, tinkled the ivories ond |
gave out with some standard
ballads and novclty items. Kf.
fective were his piano-player solo
and the Irish and Ihlﬁm ditties.
Cabot and Dresden, still a siick
ballroom team. built smartly to
their standard “perpetual mohcn"‘
finish, The house Liked them fine.

Artie Dann, in next-io-closing,

to cvery act on the bill, As usual,
lighting and drops did much to
highlight most of the acts

Pic. “Loan Shark."

Palace, New York
(Saturday, May 10)

Capaci 1.700. Price range.
55 cens-$1.20, Four shows daily.
five week-ends. RKO chain book-
er, Dan Fricndly. Producer, Dave
Bines. Show played by Jo Lom-
bardi’s house ork.
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ABC'’s Sales Plan  xeer your
Offers Wide Choice i i

NEW YORK. May 10. —
During the past six wevks
there have been changes in

“Triple Exposure” Gives Sponsors Pick
Of 1 to 15 Plugs on Wendy Barrie Strips
NEW YORK, May 10—A new

top execulive personnel at 25
per cent of the TV stations
indication of radio’s originality in
developing preater flexibility for

MAY 17, 1952

SAG to Walk Out
If Pact Talks Fail

I HOLLYWOOD, May 10~Un-[was thal of an actress who was
less the Screen Actors’ Guild and | turned down by a sponsor in a
the Alliance of TV Film Producers| TV film series because she had
| agree 10 a new contract by June |appeared in another seriez spon-
24, SAG will cancel Its existing sored by a compctitive product
pact wilth the producess. This|

would result in a walkout of all|

the stvips on two other davs of
week and the third stnp on
the one day not covered in the

outlets and multiple-station
operations.
Statistics were  uncovered

now on the air, with incie
sponsors was forthcoming from

dence of change highest at
network owned-and-operated
the American Broadcasting Com-
pany this week, where a new AM

sales plan, titled *“Triple Expo- |

sure,” was in the works. The blue-
print, which features Wendy Bar-
rie in three different daytime
strips of five-minute programs, is
geared to afford bankrollers max.
imum choice in the number and
location of the programs they
purchase.

The ‘“Triple Exposure” plan
permits an advertiser to buy any
number of the five-minutle shows,
from a single stanza weekly to all
15. The bankroller may scatter
his plugs as widely as he desires,
should he buy several programs
For example, he may buy the
earliest of the three dally shows
on two days a week, the second of

Rivals Pitch,
But ABC May
Keep Celanese

NEW YORK. May 10.—Despite
beavy pitching from rival webs,
the American Broadcasting Com-

ny this week seemed a good

t to retain the Celanese busi-
ness for the hour-long alternale
week TV dramatic show. Chances
are, however, that it will be
moved from Its current 10-11 p.n.
Wednesday slot, along with its
running mate, *“Pulitzer Prize
Playhouse.”

The sponsor still is undecided
about final plans, but will not
move to either the Columbia
Broadcasting System or Natlonal
Bruadcasting Cainpany on the ba-
sis of their time supgestions. CBS-
TV offcred 8-9 p.m. Saturdays,
alternating with Ken Murray, but

Celanese doesn’t want Saturday |

and thinks 8 p.m. is too carly.
NBC offered 8-9 Wedncsdays, al-
ternating with Tony Minor's pro-
Jected dramax, but the time agoin
is 100 early, and the show would
buck CBS' Arthur Godfrey. So
ABC still has the Inside track

Summer Segs
To Be Shifted

NEW YORK, May 10. — The
National Broadcasting Company's
TV web repartedly will drop ils
Sunday afternoon 2-5 programing
during the summer. Same time
alrcady has been written off by
the Columbia Broadcasting Sys-
tem’s TV web for the summer.

The Hallmark Playhouse, 4:30-
8 p.m. Sunday on NBC-TV, will
either have to take a hiatus or get
an evening slot. The other NBC.
TV shows, 'American Inventory”
end “Hats in thc Ring" can {)e
shifted or dropped without much
trouble.

Ohio Firm to
Film Musicals

NEW YORK. May 10.--Studio

earlier two strips. In thiz fashion,

he i3 guaranteed heavy undupl- |

cated audience.
Keyed for Days

The strips all are keyed for
daytime alning, with Miss Barrie's
sales potency on the female au-
dience well known. One strip is
to cover Miss Barric's comments
on family, political and varied
human interest topics. The second
strip is a show business and mavie
airer, while the third will deal
with charm, beauty, home-making
|and child care. All shows will be
{laped, and the initial stanzas arc
being cut next week. No starting
jdate or time slots have been
|named as yet, it is understood.

The present economy trend in
radio program costs is followed.
with talent and production cost
for all 15 shows under $2000
weckly. It also provides an op-
portunity 10 advertisers with var-
jied-sized budgets, from large 1o
small, From a rating point of
|view. it 1s noted thal a sponsor
buying three of the five-minute
shows should collect a higher cu-
| mulative rating from the trio than
he would from almost any indi-
vidual 15-minute radio stanza
now on the air, and at consider-
ably lower cost. It is also calcu-
Jated to afford saturation daytime
coverage to a sponsor whe might
buy all 15 shows, at & price con-
siderably under what a heavy na-
tional spol campaign would cost.

Engineers Vote
Du Mont Strike

|

NEW YORK, May 10. — One
hundred and fifty engineers and
technieians, members of the Tele-
vision Broadcasting Studio Em-
ployces Unjon, Local 794, this
wevk voted to strike against the
Du Monl network

The walk-out which would in+
volve WABD, New York: WDTV,
Piltsburgh, and WTTG, Washing-
[ton, must be nprmvcd by the lo-
cal’s parenl union, the Interna-
tional Alliance of Theatrical
Stage Employees. The engineers
rejected a Du Mont offer of a 4
Per cent wage increase as being
100 low.

by the Bmﬁdmi Information
Bureau while compiling Its
loose-leaf “Film 0's Who
and What's Wherce at TV Sta-
tlons” for advertising agen-
eies. First issue of directory
will be released to trade
Monday (16).

Pedlar & Ryan
To Shut Doors
As of October

| NEW YORK. May 12—Thomas
Ryan. president of Pedlar & Ryan,
today announced that the agency
would close its doors as of Oc-

|tober 1. The agency has parts of |

{Red Skelton and “Those Two' on
Ithe Nationa)l Broadcasting Com-
!pany's TV web for the Camay
|division of Procter & Gamble. On
radio it services “Pepper Young's
Family,” the top NBC daytime
radio scap opera rating-wise, for
the same client.

Benton & Bowles is expected
to come up with the Camay ac-
count. Other important accounts
|—J, C. Penney, Peck & Peck. La
Primadora cigars, Hearst News-
papers and John Ward cigars—
are considering new agency affil-
iations. Now in his 60’s, Ryan is
leaving the agency field to case
himself into retircment, but will
open an office as a consultant
Pedlar & Ryan has been in busi-
ness for 25 years and bills about
$4,000,000, of which $2,000,000 is
Im broadcasting.

‘Motorola on

‘Hunt for Show

| NEW YORK, May 10.—Motor.
ola this week started shopping
for a prestige half-hour radio
show for programing in non-TV
markets. The advertiser wants to
put his name before the potential
public for his sets wow that the
freeze has been bifted.

Ruthrauff & Ryan 15 the agency

members from felepix in)

g e < | evey's Diary

production. SAG this week re-

sert its legal rights
jts present working nn'angrmcnt\
with the movie makers. Guild
originally notified producers of
is action in tume to comply with
the 60-day notice regulation.

Original contract wilth the pro-|
ducers expired last December.)

This was extended on a lempo;ary|
basis to allow thesps to conlx_nuz!
in productions while negotiations
were carried on lor the new con-
| tract.
[ Alliunce has agreed to SAG's
wage boost that upped minimums
to $70 per day and $250 per week
for single.pic-per-week produc-
tion. Biggest stumbling block,
however, has been SAG’s de
mands for payment on TV films
reissued in the same markets.
| Guild's original demand for re-
| issue payment was 100 per cent of
the original fee.
|  Without benefit of contract,
some producers last year gave
| SAG members 50 per cent of the
original actors’ payment. Gulld is
expected to continue its all-out
fight
grincifle. claiming that actors in
V films, unlike thealers. weatr
out their value One case cited

RCA Earnings
0ff '51 Pace

NEW YORK, May 10. — Net

for the reissue payment|stalements with

in canceling|

Infroduced
In Para. Case

WASHINGTON, May 10.
—Arthur Levey, once president of
the now defunct Scophony Corpo-
ration of America, told Federal
Commt ti Ci Ex-
aminer Leo Resniek this week
that other companies tried to buy
an interest in his TV patents
when Paramount TV Productions
|Corporntion  failed te promote
them, back in 1943. FCC Attorney
Max Paglin was questioning
{Levey in an attempt to ascertain
whether Paramount Pictures Cor-
Ecratinn, the molher company of

aramount TV Productions, jlle-
gally held back dcvelopment of
|Scophony patents.
| Levey liberally documented his
excerpts from
memorandums and a disry. He
|=afd L. K. Marshall of the Massa-
|ehusetts Raytheon Company was
interested in his Skiatron dark
|trace tube and proposed the es-
tablishment of an electronics lab-
oratory for $200,000, in the pres-
ence of Paramount Pictures Vice-
President Paul Raibourn. In his
diary, Levey reported that Mar-
shall wanted a non-exclusive lj-
cense on Skialron. warning that
If he didn’t get it he might decide
“to infringe” Levey's diary

earnings of Radio Corporation of [quoted Marshall as saying: “You

America for the first quarter of
this ycar amounted to $7,076,820,
as compared with $11.001,542 for |
the first quarter of 1951, accord- |
ing 1o a statement by Brig. Gen.
David Sarnoff, RCA board chair- |
man at the annual stockholders
meeting here last week. Consoli-
dated gross income during this
period was $163.871,331, with
profits, - before Federal income
taxes, of $14.841.520

Sarnof! named nine new Proj-
ects which RCA scientists and
engineers are presently develop-
g Listing “international TV as|
a regular service lo be realized
within the next five years.”

Unions to Move to Dissolve
4 A's Unless Merger Occurs

‘ AFRA-TY Blocs Set July 1 as

® Continued from page !

block merger on any terms have
%wen impetus (o their drive.

'hese suspicions were glven sub-
|9tance at the last meeting of the
4 A’'s when the Screen Actors’
Guw:id altended after being absent
for 4 number of years.

SAG is still battling the East-
ern 4 A unions for TV jurisdie-
tion, but the feeling is that Equity
|has made some sort of deal witl
|SAG. Sidney Blackmer, an im-

ortant member of Fquity, re-
| centiy called lor a video union

Films, Inc. Cleveland firm pro- | grgani for legit and film ac-
ducing three-minute TV musical opganized o for g

| Deadline; Propose New TV Union

nuevers, The ostensible reason for
ts withdrawal was to give the

other 4 A unions lime to consider

the UCLA-Cornell blucprint for

more inclusive merger, which is
yet to be submitted in its final
form. But considered opinion in
the radio-TV camp was that such
an AFRA-TVA merger resolu-
tion might have been defeated
by the opposition if introduced, so
they decided 1o wait

_ Talk at Equity is that a more
inclusive merger would take
longer to conclude than the Jul

1 deadline set up by the TV

and that fts members have the
democratic right to govern their
own {utures. and not to be under
the conirol of unions not familiar
with their problems.

AFRA and TVA see merger as
a necessity, feeling thal it is dif-
ficull to bandle the negotiation
of contracts under the present
set-up. There are many AM-TV
stiations which, under the prescnt
arrangement, need threc contracts
—ane for exclusively TV per-
formers, another for exclusively
radio artists and a third for those
who work in both mediums. Such

films, is making a strong piteh for
disk nargs after originally de-
ciding to use lesser known talent
in its productions. The firm has
Just completed filming pacts with
the Ink Spots, Richard Hayes.
Alan Dale, Marion Maorgan and
Tony Bavaar.

Talent deals are belng set for
the firm by Fred Ferrezzane. The
usual pact calls for a minimum of
five filns a year for three years.
Artists gct an advance against
royalties derived from sales of
the films to video siation. Studio
Films has completed 150 fiims
thus far,

I tors_only, that is, for Equity and
|SAG members. The group within
{Equity favoring merger was
vitally hurt when Louis Simon,
the former executive sccretary,
was forced out of his post.
outspoken advocacy of merger, 1t
is believed, was not calculated to
enhance his
linking forces with their brother
unions.

At the 4 A merger mceting a
resclution endorsing & merger be-
tween AFRA and TVA, already
nvcrwhelmmgl? voted by the
membership af both unions, was

pularity with those |
on the FEquity coumeil opposing|

convention. The deadline, how-|contractual arrangements, they

ean’t keep me out It is too im-
portant.”

Levey, who Is now president of
the Skiatron Corperation, an in-
dependent firm, will return o the
witness stand Wedncsday (14). He
is expected to answer Ratbourn’s
claims that he made “inaccurate™
representations which showed a
laek of technical knowiedge in
the TV ficld.

No Hiatus for
CBS Sponsors

NEW YORK, May 10.—Virtu-
ally all the Columbia Broadcast-
ing System’'s TV network spon-
sors will not take a hiatus this
summcr. The sole exception may
be Budweiser, Last year the only
client to move out during the dog
days was Oldsmubile. Since the
Budweiser decision is not final,
CBS-TV may yet wind up with a
full slate of summer advertisers,
and better ils 195) record.

Mosl of thc sponsors will sail
thru the summer with the same
programs. A few, however, will
use replacements. Philip Morns
will buy a ncw sltuation-comedy
on film, “Margie” to replace “1
Love Lucy.” CBS-TV expects to
program [ts open time with film

which will be "seen Tuesdays
89 pm, and Saturdays from
8-11 p.m.

Education TV
Gets $145,000

ever, was purposely set by TVA|say, are needlessly repetitive, un-
to force quicker merger action| wieldy and complicated. In some
from other 4 A unions. Forcing c¢ases there has to be joint neeo-
the deadlinc back, TVA and{tialion between AFRA and TVA
AFRA members fec), would be|for members wha work in both
stalling, perhaps for an indefinite mediums for the same broadcast-
time, 1o prevent merger. ing unit. This already is partial

Equity’s position is that AFRA- | merger enforced by the situation.
TVA merger inlo an American| The probability is that the
|Federation of Television and|American Guild of Variety Artists
Radio Artisie’ union would mean | may be invited to join the pew
that Equity would lose contro} of union. AGVA is on record as fa.
TV for its members, and that TVA | vering merger _and, in spite of
ishould contiflue under a trustce-|differences, AFRA and TVA frel
ship, believes that it has| that the vaude performers’ union

WASHINGTON, May 10.—Ford
Foundation’s fund for adult edu-
|cation has granted $145000 for
1952 to the Joint Committec on
| Edueationa) Television, it was
| announced this week by Arthur S.
{ Adams, Ameriean Council on Ed-
|umtwn president.

This year's grant Is $55.000 big-
ger than st year's. JCET Chair-
man Edgar Fuller said the grant
will help in the drive for use of
| channels reserved for educational
|TV under the Federal Communi-
cations Commission’s TV alloca-

withdrawn after protracted ma- [come of age with the medium,| has muech in common with them. tion plan.

L P na—— .



-

MAY 17, 1952

THE BILLBOARD

TELEVISION-RADIO 5

POWER!

~ WAVE's DJ
Contest Sefs
New Record

LOUISVILLE. May 10. — Sta-
tion WAVE's annual disk jockey
contest set a new record for mail
and pheone pull this year drawing
111,583 mail votes and 60,855
phone calls. The station polnts
to the record figures as an ex-
ample of radio's power in 8 mar-

IDEAS ARE AS
FREE AS AIR

CHICAGO, May 10. — The
only way for a performer to
protect an idea is nol to dis-
close it. That is what Norman
R. Tyre. Los Angeles lawyer,
1old the University of Chicago
Conference on the Aris this
week. An idea is free as air,
Tyre said, even tho it has been
made popular by advertising
and large expenditures of time
and money.

“An idea escapes the crea-
tor's dominjon when uttered,
and cannot ordinarily be fol-
lowed after disclosure,” he
sald.

|PSYCHOLOGICAL PRESSURES

NEW YORK. May 10.—Rate
cuts in radio are su{)}ecﬁng ad-
vertisers and agencies to psycho-
logical pressures and anxielies
that make for a vicious clrele,
a spokesman for the Affiliates
Committee charged this week.
The broadcasting exec pointed
oul that advertisers were cone
stantly prodded by the thought
that their comp)e.tilnrs may have

ket with two video fons. The
show, emseed by disk jockey Bob
Kay, is sponsored by ihe Oertel
Brewing Company and airs across
the board from 10:15-11:30 p.m.

Format of the show calls for
amateur disk Jockey winners to
be sclected on the basis of phone
and mail votes.

Lever Takes
CBS Opfion

NEW YORK. May 10, — Lever
Brothers this week took an option
for its Pepsodent division on
Tuesday and Thursday T7:45-8

.m. on the Columbia Broadeast-
ng System’s TV network. The
time¢ had been canceled by Lig-
gett & Myers for Its Fatima divi-
slon, which is programing "Stork
Club” in the two slots until the
end of its current cycle.

Lever Brothers is looking at 8
kine of the old daytime Steve
Allen show for slotting as a sum-
mer replacement. It intends,
however, 10 program a vocalist,
probably Dof::res Gray, in the
time periods in the fall.
radlo Morse dm b

Fox Film Inks
Jim Hawthorne

HOLLYWOQOD., May 10—Jim
Hawthorne, deejay turned comie,
this week concluded a five-year
exclusive TV film deal with
George Fox Film Corporation for
a series of half-hour telepix
tagged “This Is Hawthorne.” Fox
will produce the situation comed
series with eolumnist Fred Bcc{
sripting  in  collaboration with
screen penman Arthur Hoerl.

Series of 26 s expected to start
rolling in July. Fox firm and pri-
vate interests are financing the
series, with talks now going on
for sale and distribution arrange-
ments.

Hawthorne film deal was set
by Harold Jovien, of Music Cor-
poration of America, Jovicn origi-
nally pushed Hawthorne inte the
TV comedy fore when he was
with Genera) Artists Corporation.
With Hawithorne's GAC pact ex.
piring concurrently with Jovien's
switch from GAC to MCA, the
comic followed the agent to his
new MCA headquarters.

Wrigley’s May
Acquire ‘Luigi’

NEW YORK, May 10.—Wrig-
ley's Chewing Gum Company
this week was considering buying
the TV version of ‘“Life With
Luigi® before. it for appmval.
Wrigley's sponsors “Luigi” on the
Columbia Broadcasting System
radio web.

The advertiser already has
Gene Autry on the CBS-TV net-
work and may find the bill for
both shows too heavy. “Lulgi” is
a CBS-TV package.

Olds Returns
To Net Radio

NEW YORK, May 10.—Oldsmo-
bile returns to nctwork radio
Thursday (15) on the Columbia
Broadeasting  System  with _ its
sponsarship of Peggy lee,
Tuesdays and Tbursdays, 7:30-
7:45 p.m.,, in 75 non-TV markets.

Since Olds already sponsors
news on CBS-TYV, Mondays,
Wednesdays and  Fridays, 7:30-
7:45, its new buy will give it
complete coverage via a combincd
radio-TV hook-up.

e
e ™

WXYZ BOOST

Promotion
Ups Outlet
Gross 30%

DETROIT, May 10.—Practical
proof that promotion still pays off
in radio is evidenced at WXYZ,
Dectroit, in the 30 per cent increase
in business for the Ffirst four
months of the year, compared to
the same period of 1951, The
figure is In contrast to the decline
in radio grosses widely reported.

This Is all the more startling be-
Itause WXYZ, following the then
| trend of the times, reduced rates
about 12 per eent on May 1, 1951,
when radio management genevally

was really getting scared of tele-
vision
The increase has been well

scatlered over wvarious depari-
ments and programs, with three
key polnts of improvemeni—the
Ed McKenzle (Jack the Bellboy)
| and Fred Wolf disk jockey shows
and new shows. The last is typi-
fied by the recent sale of three
day five-minute strips of news-
casts to Sinelaie Oll. Improve-
ment is laid squarely at the door
of aggressive promotion and sell-
ing.

advantages thru rate culs via un-
disclosed deals. To this, they nal-
urally react with pressure on the
webs to make the same or better |
|arrangements. Agencies, he|
claimed, are similarly made un.

gained merch and selling |

content 1o be B0 per cent, not 100 | “Cutting tates
per cent sold out at stabilized | Where does 1t

‘Rate Cuts Cause Vicious
Circle; Everybody Worries

is no solution.
all end” he

rates?” he asked. “Every time a|queried.

g;gram changes networks cvery-
y loses,”

Cox Replaces
Melton on Ford

NEW  YORK, May 10. —- The
Ford Motor Company this week
bought “Mr. Pee

Mecanwhile, the Affiliates Com-

the exec added.|miltee has set a meeting for May

20 and 21 here at the Ambassador
Hotel. The gmug( will hear re-
ports from Dr. Kenncth Baker
and A. C. Nielson on the size and
listening area of radio. As in-
slmciedg by the National Associa-

tion of Radio and Television
‘Bmaduslers meeting at Chicago,
the Now York gathering will con-
|sider a constituton and bylaws
for the Alfiliates Committee.

The Committee obviously will

15,” featuring | look into the entire rate cut slt-

happy by the fear that perhaps Wally Cox, to replace James Mel- | uation.

those of their opposition who
have master-minded rate slashes|
Iwill be in a strong position to
| steal their accounts. |
| The committee exec also sald |
that the radio networks' spirited
efforts to raid their competitors’
| programs and talent did not help
matters. This stems from each
web s desire to be SRO, and 1o get
radio personalities who might be |
turned (o account in TV. {
| "Why cant the nctworks be

ton. The program goes into the
Thursday nlght 9-9:30 slot be-
ﬁinning July 3 an the National

rondcasting Company's TV web.

Allowing for two weeks ol pre-
emption far the political eonven-
tions. the situation - comedy Ini-
tially will be purchased for about
eighl weeks. If It clicks, it will of
caurse continue o be sponsored
by Ford. Producer will be Fred
Coe: scripter. David Swift, and
director probably James Sheldon.

War of Al

locations

Rages Before FCC

® Continued from page 2

into queslinnrthe porpricly of as-
|signing Channe! 5 te Nashville,
|and they asked why the protest-
ing WREC could not amend its
application to use Channel 5 or 13.

Among other petitions asking
allocation plan ch this week,

f.io;. all of i{]lwnul;;ﬁed post-
ponement of thelr removal from
the FCC hearing docket. Station
WISC and WISC-FM of Madison,
Wis., applicants for a2 new TV
station license, also asked the
issi to transfer VHF

the Milwaukee Broadcasting Com-
gany. the Wisconsin Broadeasting
ystem and the Hearst Corpora-

Channel 3 to educational use and
order the proposed educational
Channel 21 for commercial use.

JULES BRICKEN
BERNARD GIRARD
A. A. SCHECHTER
JERRY FAIRBANKS

Billboard

Seaturing Special Articles by:
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TV FILM AVAILABILITIES AND CITIES IN WHICH CURRENTLY SOLD
TODAY'S TV FILM BESTS IN 10 PRODUCT, BUYER & SELLER CATEGORIES"
NEW FEATURE FILMS & SHORTS RECOMMENDED BY STATION FILM DIRECTORS
THE MARKET PLACE FOR THE TV FILM INDUSTRY (A CLASSIFIED BUYING GUIDE)
TOP TV FILM PRODUCERS—TYPES OF FILMS THEY PRODUCE=PERSONNEL
LEADING COMMERCIAL TV PRODUCERS & PRODUCTS CURRENTLY ON TV
LIST OF TV STATIONS WITH OPERATING DATA AND PERSONNEL

TV STATION AUDIO AND VIDEO REQUIREMENTS

Chances Slim

For Additional

Foothall Video

|
| NEW YORK, May 10.—Chances
'um the National Collegiate Ath-
|letic Association would appreci-
ably case its restrictions on live
| telecasts of college football games
during the 1952 season are partic-
ularly slim following the report
| issued this week on the effects of
video on college foolball altend-
ance

The exhaustive study was made
for ‘the NCAA by the National

Opinion Research Center of thg,

Unlversitly of Chicago. Findings
of the NORC werc that altend-
ance at college stadia competing
{with TV was off 15 per cent.

The report wound up with the
! statement that it is still too early
ito make any “final” determina-
Ition of TV effects on football at-
tendance. The NCAA revealed
that its TV committee is cur-
rently formulating its 1952 TV
plan on the basis of the new re-
port. It is generally expected that
a few more games than the 20
televised last year will be per-
mitted to be scanned by video
cameras. The new TV plan is
expected to be announced in a
few wecks.

Study Highlights

Highlights of the NORC study
were thai television continues to
exercise an adverse effect on col-
lege football attendance and that
attendance ‘osses are much
preater in TV - saturated areas.
The report also disclosed that col-
leres outside of TV areas either
held or surpassed their pre-video
attendance in 1947-'43 X

Meanwhile, this week, the Ra-
dio and Television Manufacturers

‘| Assaciation sports committee re-

ported that a two-year good-will
promotional program is paying
off In increased telecasting of
bascball, boxing, racing and other
sports events,

The committee sald co-opera-
tion between TV manufacturers,
broadcasters and officinls plus
RTMA's plans for this years
World Series should increase at-
tendance at baseball games as
well as increase TV set sales. The
committee also noted that a 20
per cent drop in attcndance at
minor league gamed in 1851 is
still “cause for concern in relation
te future telecasts.”

Crosby Signs
2 Pic Series

HOLLYWOOD, May 10.—Biag
Crosby Enterprises this week con-
eluded pacts with Bobby Driscoll
and Frances Rafferty for two TV
film scries to be co-produced by
Barnard Girard and Dick Dorso
with Girard directing. Driscoll
was signed for the “Best Years”
series, and production this week
started on the pilot reel. Cast in-
cludes John Litel and Barbara

oodell.

Miss Rafferty was set for the
wg role in_ the pilot reel of
BCE's Louis Bromf{ield series, *Up
Ferguson Way," with screen play
by Richard Llewelyn. After pro-
duction is completed of these two.
pliot reels, firm will immediatety
start rolllng on its first of the
“Corny Johnson” series plus two
in its “Reb d" sertes.
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Wm. Morris Sets Precedent in

Kine Use of Film Propert

Deals Set With Warner’s, Paramount,
Columbia, RKO: Fox ond MGM Hold Out
NEW YORK, May 10.—Quietly [tieth Century-Fox and Metro-

P the | Goldwyn-Mayer. Approximately
;:,’ﬁ;‘::: h:’:::is w:;enjymh:i d: a_dozen properites were cleared

via the arrangement in the 1950.
veloped and perfected a technique |51 caacon for “Pulitzer,” and two

have been obtained in the same
manner this season.
Cash-Promotion
The formula is a combinatlion
cash and promation dcal. On the
cash side, the film firm is given a
royalty for use of cach property,

for co-operation with motion pic-
ture producers, whereby top film
properties have been adapted for
TV use with full rights to air
them via kinescope.

The plan is precedental in that
a major block hinderi top TV

ies

with the price varying according
to importance of the work. How-
ever, on the average the price s
$1,000.

The promotion ¢nd involves on-
the-air exploitation for the cur-
rent release of the film firm, on
both the live and kine versions of
the show using a property from
that firm. Such a plug 18 delivered
at the end of the stanza and
|states that the program has been

dramatic series has been the in-
ability to get permission to kine
such properiies as belong to film
companies.

The show invelved is “Pulitzer
Prize Playhouse,” which is han-
dled, cast and supplied with
propertles by the Morris office
and which airs on alternate
Wednesdays via the American
Broadcasting Company-TV web.
Deals have been set with four
film companies for use of prop-
erties: RKO, Warner's, Paramount
and Columbia. Two staunch hold-
outs, however, have been Twen-

Early Pix to
Be Shown in
Video Series

NEW YORK, May 10.—Nitery
owner Paul Kilham and Sterling

Williams Quits
March of Time
Joins Fox TV

NEW YORK, May 10. — Phil
Williams, theatrica! sales mana-
ger for the March of Time here,
resigned that post this week to
|join 20th Century - Fox's ncwly
|expanded TV department. The
{exee, who has been with Time,
| work directly with Fox’s TV top-
| per, Peter Levalhes. His first as-
signment will be to handle pro-
motjon and sales for the studio’s
| re-release of its TV film series,
|“Crusade in Europe."
| Williams spearhcaded the ad-

{vertisin

I - g-merchandising campalgn
Television here ure packaging & |for MOT's “Crusade in the Pacif-
new 13-minute film series. fea-|ic” TV fiim package this year,
turing more than 1,000 of the old- | and perscnally sold the scries in
time Edison movies. Collector- | many major markets. In view of
ttem flickers will be integrated | MOT's success in selling series to
with new TV footage, depicting |local, institutional-type sponsors
life in an carly motion picture|and, on a specia] spot coverage
studio. | basis to national advertisers, the
Killiam, who operates the Old IF‘ﬂx series will be sold along sim-
Knick Music Hall here, leased the | Hlar sales lines. The Eisenhower
Edison films from the heirs more | films (produced for 20th by MOT)
than a year ago, but had diffi- |are already running over WBEN,
culty finding an insurance com- |Buffalo under the local sponsor-
pany willing to indemnify him |ship of the Marine Bank.
against jnvasion-of-privacy suits New Chapters
once the films hit TV. The policy | Levathes plans to up-date the
finally was granted by Lloyds of |series by filming additional chap-
London. ters this year. The films were
The Edison library will be |first released to TV 1n 1948, How-
backed with a running commen- |EVer, in view of big increase in
tary by Killiam, who performs a | TV sct ownership since then, Leve
similar chore for his old nme'alhes expects re-runs to more
movic screenings at the Old [than doublc the series’ original
Knick. The films will be distrib- | audicnce coverage. Levathes and
uted to TV stations by Sterling |Williams = also point out  that

Television.

NBC-TV Plans

length of each ehapter (20 min-
utes) I8 considered a sales-plus
today, because it permits stations |
and sponsors to integrate films |
with local news shows, thus in-

p! ted with the co-operation of
the pie outfit, whose current re-
lease is then named.

In the case of Columbia pic-
tures, Lhis has been expanded to
include a 30-second hitch-hike
film traller for the picture.

In the past severa! seasons, pro-
ducers of TV dramatic shows
have donc much wailing about
the unwillingness of film outfits
| to co-operate on release of prop-
| erties. This deal indicates that co-
operation can be obtained quite
easily on a simple exchange basis.

\CBS Quarter
Net Is Same
As Last Year

NEW YORK, May 10. — The
Columbia Broedcasting System,
Inc., netted practically the same
amount of money for the first
quarter of 1852 as it did for Lhe
same period of last year despite
a radically increased gross take
In 1952. Its earnings per share,
however, were down from $.82 in
1931 to $.65 in 1952.

CBS gross for the first three

|

|

for the initial quarter of 1952 was
$1.522,796, as agsinst $1.401,054
for a simiar period in 195). Op-
erating cxpenses chcwed up &
rood deal of the gross. The board
of directors has declared a cash
dividend of $.40 a share to holders

of May 23,

Diskery Drops
CBS Program

NEW YORK, May 10.—Colum-
bia Records will cancel the Tues-
day and Thursday segments of
“Doug Edwards and the News”
the Columbia Broadcasting

W
on
System'’s TV web after the end of

'ROBERTS FILMS
MAY DAY RIOTS

HOLLYWOOD, May 10—
Clete Roerts. currently origi-
nating bis TV filmed com-
mentaries from the Orient,
scored a scoop during the re-
cent May ay Red riols
staged in Tokyo by filming
the demonstration. Pix show
Roberts showered by rocks
during his telepicturization of
the Commie mob violence.

One rock inflicted a head
injury, bedding the reporter
for two days. Film will be
shown on KLAC-TV Tues-
day (13).

Kaufman Qut
sln Upheaval
At Snader’s

HOLLYWOOD, May 10.—An
upheavel within the up
echelons of Snader Sales, sale
| distrib wing of Snader Telescrip-
| tions, this week found Reub Kauf-
man out ac head of the sales org.
Kaul{’nnan'n intergst li,n the firm
was ught out by the company.
E. Johnny .Graf will remain as

ABC, Agencies
Named in Sui
0f $800,000

NEW YORK, May 10.—Claim-

pany's television nctwork was un-
lawfully

T
R(arlla A.Gosch Productions, Inc.
have filed an $300.000 suit agai

y & Company,
and Ashmead Scott.
According to the complaint,
while Gosch was holding the idea,
entitled “Home Town" In Janu.
ary, 1950, the Morris office of-
fered to agent the property for
television. and promised to keep
all dctalls secret, divulging only
necessary details to bona fide
|com‘gwr\'ial purchasers and only
in the strictest coafidence. It is
allcged that Gosch de-
“Home Town" to the
|agency about June, 1950, with a

further
live

one familiar with TV technique.
| About July, 1950, according to the
|complaint, the agreement between
|Gosch and WM was tcrminaled by
mutual consent.

The complaint goes on to charge
that WM, as_agent for Herb

of class A and class B stock as|Shriner, gave Shriner the details | sales

of “Home Town” without the
knowiedge or consent of the plain-
tiff, and then went on to scll the
Shrinct package, bhased on its
“Home Town' property.

The complaint asks for $250,000
damages from Cluett, Peabody
nnd $550,000 from the rest of the
defendants,

ing that "Herb Shriner Time" on
the American Broadcasting Com-

derived from one of their
operties, Martin A. Gosch and

nst
ABC, the William Morris Agency,
Young & Rubicam, Cluett, Pea-
bod rb Shriner

general sales manager of the firm

with no other changes expected

within the ranks of thc org. At

ress time no replacement for

ufman was disclosed, nor could

a new affiliation for Kaufman be
leained.

Kaufman joined the Snader or-
ganization last year and estab-
lished the firm's present sales-
distribution company with offices
in New York, Chicago and Holly.
wood. iginally. the firm dis-
tributed only the Telescription
musical shorts. During his =«tay
with the Snader company. firm
took on distribution of Korda
feature films, the “Marquis Childs
Washington Round-Table” films,
“Dick cy” scries being pro-
duced by Snader as well as other
TV tilm properties.

Rumors that the Snader firm
was in financial difficulty were
denied by Lou Snader, Snader
Telescriptions’ prexy. He said his
company had a multi-million dol-
lar investment in product which
has been distributed thruout the
country and that the comoany
was in no way in any peril of
being caught on the reefs of
money trouble. He said that at
prescnt his firm is negotiating o
co-tinance a telepix series pro~
duced in France in conjunction
wilh the French povernment
whereby the Snader firm would

months this year 55,085 242; | complete writtcn treatment that|be putting up substantial coin.
for last it wa’:m‘s;;uf s nit' |eould be rcadlly utilized by any-|Furthermore, Snader said, plans

|are now being concluded to re-
{sume production on the next
| batch of Telescriptions.

|  Kaufman buy-out, completed at
| week’s end, was concluded dur-
ing the board meeting attended
by Snader, Oliver Ungar (Eastern
rep), Samuel Markowitch
| and Henry Bisno acting for Alex-
ander Bisno.

Cioﬁ:a Preps
New Program

Fare at CBS

HOLLYWOOD, May 10.-Guy
della Cioppa, Columbia Broad-

Buick Buys

creasing value of spot ad jacencics.
The promotion senes will be tlicd
in with big increase of Americans
traveling abroad this year, indica-
tive of ncw interest :n Europe.

Spot Standards

|3ts first 13 week cyeic. The net-
work, however, has come up with
an undisclosed client who will
take over both scgments begin-
| ming Tuesday, July 1.

NEW YORK, May 10. — The
first move to standardizc shared

MAXIMUM FOR MINIMUM

TV station identification breaks
was in the works this weck at the
National Broadcasting Company
s&)l ‘sn;esTgivnsnlm, (‘xn behalf of .
the eight outlets it represents. T B s
The pian calls for each outlet to ime- uyl I‘lg
have identical ﬂanda:‘ds a:l ar}.
work for sponsors, instead o NEW YO May 10. — The
varying standards which required | patten, Bmlt‘,ﬁ Durstine & Os-
4 separate piece of art wark or | born age!
each station. The move i8 seen|glutiona
stirring a drive for universal TV | gpot radio time—the “orbit” plan
standards in thig ficld. | —in In radio, the agency’s
The plan will give sponsors up | “orbit* system is based on the
to 87 per cent of the screen area by-passing of powcrhouse outlets
for copy, with the stations using (for a carefully selected group of
the remainder, in the upper right ‘Istauons which deliver maximum
hand corner, for identification. impact af minimum cost, as

ncy is now using its rev-
ry technigue for buylng

Profitable TV Audience exclusive with

WGAL-TV.

LANCASTER, PENNA.

Only TV station in— only TV station seen —
in this large, rich Pennsylvania market orec

S Clair R. McCollough. Pres.
Represegted by P
ROBERT MEE
Chicego Sen Prancisce

KER ASSOCIATES
New Yerk Les Angeles

BBD&O Extends “Orbit”

Plan to TV

proved by intcnsive research. It
concentrates on market purchas.
ing power and buying habits
rather than standard station cov-
erage analysis.

The plan is based on the
|theory that sponsors need con-
centrated ecoverage rather than
complete eaverage, especially
where limited budgets are in-
volved. With this thinking as ity
guide, the agency moves into a
market and masses its complete
weight behind ita spot effort.
Since TV covers practically all
major markets in the United
Statcs, the agency's clicnts are

one via spol campaigns.

The agency also has an ar-
rangement with its elients which
allows it to buy spot vacancics
Immediately, without getting the
advertiser's consent. The agency
is enabled thereby to move
quiekly enough to beat its opposi-
tion to the punch Iin many cases,
and to secure client approval af-
terward, BBD&O bas so many
spot clients that even if its buy is
rejected by a client, it can easily
shift the spots to another house
acount. Among the agency's chtef
purchasers of video spot time are
Bromo - Seltzer, Polaroid, Good-
rich Tire, Wildroot, and General
Baking.

abie to knock off markets one byi

NBC-TV Slot

NEW YORK, May 10.—Buick
this week bought the 8-9 p.m.
Tucsday slot for one outing
monthiy via the National Broad-
casting Company's TV web for
next season. Millon Berle's “Tex-
aco Star Theater” will continue in
the other threc outings.

Kudner, the agency for Bulck, | Bol

is considering a dramatic show
which would be produced and
emseed by Cecil B, De Mille.

Thesaurus in
‘Tune Pix Buy

NEW YORK, May 10. — RCA-
| Thesaurus this week acquired dis-
tribution rights to about 100 mu-
slcel and Western musical films.
The shorts run about five minutes
each and were taken over from a
Coast outfit which is in receiver-
ship.
{ Brices and methods of sale for
TV have not yet been decided.

Fort Industry to
‘Change Its Name

DETROIT, May 10.—The Fort
Industry Company, probably the
largest independently owned chain
operating, arranged this week to
change its name to the Storer
Broadcasting Company. The
change is being made In time to
celebrate Lhe organization's 25th
anniversary in July.

The = fitm  was founded by
George B. Storer, who remains as

resident  and  principal

tat

AM and four TV

stack-
older. The firm operates scven

casting System Hollywood radio
| programing veepce, is running the
nct’s show mill at top speed to
prep new program fare, with
seven auditions alreadv cut and a
ditto number in the hopper.

Cut this week were auditions
aof Jim Hawihorne's “Hawihrone
ICoasMu-('.‘onsl" and the Harry
Koplan-John Crist package, “Chil-
{dren Should Be Heard.” both
audience shows, and “Sweeney
and March,’ deejay sep featuring
b Swecney and Hal March,
! Skedded for next week are “Vio-
{lence,” the “why behind the
crime” of actual cases: “! Cover

Hollywood," experiences of a
Hollywood columnist; “Crime
Commission,” a series based on
case histories, with Elliott Lewis
as producer and narrator. and
“December Bride,” a situation
comedy by Parke Levy and fea.
turing Spring Byington. First eut
was the “Frank Fontaine Show™
auditioned two weeks ago.

AVERAGE TV
PAY ROLL 60-70

ATLANTIC CITY. May 10.
—Fcderal Communications
Commissioner Rose] Hyde this
week told the New Jersey
Broadcasters' Association
meeting what they can expect
a television station to cost.
From_information filed wich
the FCC, he figured that
average capital investment in
the 108 TV stations now op-
crating is_$480,000000. The
average TV station pay rol)
includes €0 to 70 persons. he
added.

The second day of the
spring meeting was devoted
largely to the Broadcast
Music, program-sulés-
promation clinie.




MAY 17, 1952

THE BILLBOARD TELEVISION-RADIO 7

White fo Head
Videodex Firm,
To Speed Polls

NEW YORK, May 10. — Robert
F. While, 8 management eontrois
authority, next week becomes
president and general manager of

Jay & Graham Research, Inc,
publishers of the Vidcodex
reports.

The appointment was an-

nounced while the firm has been
quictly sharpening its television
audience research services. The
pnmary aim of the revamping
has been to get the Videodex re-
ports out in less time following
the rating week. The secondary
aim has been to make the reports
more readable and practical. The
formats of ihc national and city
reports have already undergone
changes.

The speed with which the re-
ports are Issued has been a prob-
lem with Videodex for same time.
In a letter to clients, White said
that city reports from now on will
come out as early as the 15th of
the month and that the network
reports will be mailed no later
than the 30th. American Research
Burcau, which, like Videodex,
employs the diary technigue. has
for many months been able to
:’uuc reports earlier than Video-

ex.

New Speed

It was learned that Videodex,
to adjust for maximum specd of
operation, will at times abandon
the usc of the first seven days ofi
cach month, the traditional rnung‘
week. As the oecasion warrants,
thcy will place their diaries in
opcration in the lust days of the
preceding month, from now on.

White's firm. thc Robert F.

[FANS GO FOR

FIGHTCASTS

CHICAGQ, May 10.—Fight
fans will stil) pul out maney
for good scats to good fights,
but they’d rather stay home
and watech TV than sit far
back in the cheap seats, the
International Boxing Club has
found.

The grosses on the Davey-
Vejar fight at the Chicago
Stadlum_was a salisfactory
£40,000. However, of the 7.453
fans whe paid to get in, only
1,671 bought seats selling for
$3.60 and under.

RATERS’ DITHER

Park Free
TV to Scan
All Shows

IRVINGTON, N. J., May 10.—
Robert Guenther, manager of the
Olympic Amusemcnt Park here,
has come up with a fool-proof
scheme to check TV ralings that
has rating services and New York
stations in something of & tailspin.
In a move to lure the public away
from their TV sets this summer,
the Olymplc is setling up a free
admission TV theater al the park
with seven big-screen sets and 50
chairs for each unit.

The gimmick that has the rating
boys and Manhattan station wor-
ried s that cach set is tuned to a

iny

See Danger of Well-Heeled
Groups Hogging Pubsery

WASHINGTON, May 10.—TV'g | evidence of an inclination in that

picture, but right now the issue is
growing vogue for commerrial | direction. stil) ifty.” ™ . .
sponsorship of public cvents pro-| It is rccognized, though, thgt| Meanwhile, Congress is contin-
ms is quictly being cyed here [the number of commercially- |uiBg to get propused legislation
or signs of a tharny policy di-|sponsored political and other pub- | on the question of political broad-
lemma for Federal Communica-|lic events is heavily on the rise. |casting. Latest of scveral bills on
tions Commission. Queslions be- | Commercial sponsorship for such fthe subject came this week from
ing chiclly asked are: |an event as the Kefauver ann-‘ReQresenmtive Pat Sutton pro-
(1) Encouraged by commereial | crime hcarings is acknowledged | posing to amend the Communica-
sponsor paying the tab for such |as attractive in numerous ways, |tions Act by relieving broadcast

major events as ithe national

litical conventions, will the
networks and individual stations | Radio in Same Boat
seck expansion of this practice o/ The same situation applics in
the extent where sustained pro-|radio, with numerous AM station
grams in that area may become  exccs making virtually the identi-
‘una!trnclivt and something to be | cal points al the various BMI clin-
avoided? lics held thruout the country dur-
(2) Will this vogue provide "un- | ing the past two weeks {see sepa-
fair opportunities to wecll-heeled rafe story In special BMI clinics
groups and resuit in a blackout | section, this issue).
'lgr thg:e who are unable to pay | lssue Academic
e ta i id-
W this work to he de | THE it howeyer, o conad

ment of minority candidates and
parties and newcomer political
organizations?

(4) Will the opportunity for re-
plying tosa political talk be based
eventually on one’s ability to pay

|FCC ax well as in industry quar-
ters. FCC legalists indicated this
week that they have begun to
| glve some ‘thought to “possibili-
|tics.” but they pointed out that

% prestige-wise as well as dollar- {licensees of the burden of cxer-
| wise.

|cising censorship over political
|texts and relieving them from
| iability except in cases where the
|licensees “shall willfully, know-
{ingly, and with intenl to defame,
{ participate in such broadeast.’”

|  The bill continues the Commu-
| nications Act's Section 315 requir-
jing licensecs to afford equal op-
|portunities in the use of the
{broadcasting stalion for replies to
{any legally qualified political
jcandidate or candidate's spokes-
| man,

|Tv ouTLOOK
|TY OUTLOOK

Current Boom
In Equipment

there has been no occasion for
for program time? . serious or urgent dellberation, "ll%
Allay Fears !Is conceivable,” said one FCC

To all of these questions, the |legalist, “that, if this sponsorship
answer generally hcard here is|practice were to carried to an
that the day will never come |extreme, the chance might be
when webs or individual stations |diminished for newcomer politi-
would be able to turn away from |cal groups not too well-financed. |
sustained public events programs. | to get their say on TV or radio; in |
| even if telecasters and broadcast- | such eascs, of course. the commis- |

ers had a mind to, and there is no sion would have to come into the

NARTB Plans Non-Partisan Rally
To Get Out the Votes in November

White Company, has in the past!
danc the tabulating work for|
Videodex. This connection was
severed in the middle of last year, |
The scparation was because of |
economics and was on amiCahle!
terms. {
Allen V. Jay, who has been
president and was one of the|
founders of the Vidcodex servlcc.l
will remain at the firm’s New
York office in an executive capac- |
ity. White announced that he is|
returning the organization’s “ad- |
ministration headquarters to our
research hame in Chicago.

Jerry Lester

WASHINGTON, May 10.—
Washington is in readiness for a
non-partisan campaign by the na-
tion's broadcasters to encourage
voting in November, according to

{a plan announced this week by

National Association of Radio and
Tclevision Brosdcasters President
Harold E Fecllows on Friday (9).

Calling thiz plan “the greatest
single nation-wide effort in the
history of the broadeasting in-

Dugan to Sub
For Edwards

mum of 230,000 “get-out-the-vote"”
|annou be broad t
[ In the 10 days before election day,
Registration will be encouraged
by celebrations established in
each State. publicized thru the 38
ISmlc associations of broadcasters.
| Foundations Project

| The NARTB's program is part
Iol a votc-increasing campaign

|duslry," Fellows said that-a mini-
|

sponsored by the Amecrican Her-
itage Foundation. “Duc to the
|fact that only 51 per cent of the
ellgible voters ¢ast a ballot in the
last presidential clection year, we
feel that the abjective merils such

an all-out effort,” Fcllows dc-
clared.

The Foundatlon and the
NARTB will prepare material
jointly for the stations, giving in-
formation aboul registration to
vote and about the qualifications
of the candidates. Rcpresents-
tives of both radio and television
will serve on the five-man
NARTRB - appointed committee,
headed by John F. Patt, president
of WIR, Detroit, WGAR, Cleve-
land, and KMPC, Hollywood.

NARTB mcmbers voted for the
“all-out effort” to increasc clec-
tion interest al their annual con-
vention

May Be Last

| WASHINGTON, May 10.—The
currently pending TV boom is the
last gold rush of its kind, Captain
Rawson Bennett of the Navy De.
partment’s Bureau of Ships told
electronics cngincers this week at
their first confab since the Fed-
cral Ci deati Commissi
issued the new TV allocation plan.
“Within a matter of years.”
| Capt. Benmett sald. “no wishful
thinking will be able to hide the
fact that entertainment uip-
ment markets will be re';ﬂnm-
ment markets.”
‘ ference was ed
by the Radio-Television Manu-
facturers Association, the Ameri-
can Institute of Elcctric Engl-
ners and the Institute of Radio En-
gineers. with participation by the
National Bureau of Standards and
the Defense Departmient, and was
attended by more than 1,100 en-
gineers and technical authoritics.
Capt. Bennett emphasized the
| need for engineering reliability in
"I‘V “People are asking cach
Io(her, what kind of TV docs not

AM-TV OWNERSHIP

require frequent service calls,” he

Files 112G » | zoyxmom st o)
Suit vs. NBC

Broadcasters Await

said. “If customer dissatisfaction
is bad at present, what will it be
when the more ticklish UHF
equipment hits the market? Can

| years ago hcaded his own audi-|
NEW YORK, May 10.—Comic |
Jerry Lester is asking for $112.000

Droadcasting Cnmpany, which
NBC has had moved to Federal
Court iunsdlcﬂon following its|
filing
Court,

In his complaint, Lester charges
that NBC failed and refused to
Eg him the 54000 a week that

ame due him on April 5. By
reason of the allged breach, Les- |
ter, according lo the complaint, is |
entltled to payvment for the re- |
maining 28 weeks of the current |
extended contract, that runs thru |
Oclober.

The agreement on which the
suit is based was made in Au:ust,|
1950. It allegedly included a
clause giving NBC the option to
renew an additional five ycars, at
$4.000 a week the first ycar, and
an additional grand o week each
succeeding ycar. Lester claims
that NBC cxercised its option in
May, 1951, and the extended con-
g:c‘l lwcnl into effcet Scptem-

)%

DEFENDANT IS |
TV CAMERA SHY

DETROIT, May 10. — Some
falks still don’t believe televi-
sion is real, John Carlisle,
Dewrolt News staffer, tells of
a traffic court defendant here
who rcadily agreed to appear
on television, re-enacting
court scenes, as a public serve
ice.

Everything went well until
the defendant suddenly
balked when he learned other
folks would be able to see
him via the camera,

mnc'e participation show on KNBH

uring the station’s ill-fated
morning program splurge, returns
to TV with an across-the-board

summer replacement for National
Broadcasting Company’s “Ralph
Edwards Show.” Edwards takes

with “The Johnny Dugan Show"
preeming the following Monday.

As in hiz local show on the
NBC owned-operated outlet, Du.
gan will serve as both emsee and
vocalist. Studio audience will par-
takc of coffec and donuts and
participale in stunts. Dugan had
a show of his own a decade ago

NBC radio.

While Edwards will take a sum-
mer hialus on TV, his radio show
will continuc to hold its Saturday
night slot.

Klee-gi—g.rili-
Now is KLBS

HOUSTON, May 10. — Call
letters of KLEE, Houston, have
been changed to KLBS with the
approval of the purchase of the
station by the Trinity Broadcast-
ing Corporation of Dallas. B. R
Mclendon is president of Trinity
which also owns KLIF, Dallas, and
KELP, El Paso. KLEE was pur-
chased from the W, Albert Lee
estate for a price said to be in
exccss of $300.000.

Gordon McLendon, president of
the Liberty Broadcasting System
of Dallas, and a member of the
corporation, has announced that
headquarters of the network
would be moved here from Dallas.
H. R. Cullen, wealthy local oilman,
is also a partner in the Liberty
network. Tom Cavanagh has been
named gencral manager of KLBS.
Ray A. Lewis is general manager
of the Trinity operated stati

WASHINGTON, May 10.—The
|Federal Communications Com-

n New York Supreme the summer bow-out Friday (18) mission Is preparing to issue a

[policy statement on the dyna-
| mite-laden issue of co-operative
{ownership of TV stations by AM
|bmadcasters. KFBI of W{chi!a.
]Km- which wants to apply for a
TV license, filed a petition this
week urging a quick ruling by the
FCC, pointing out that quick ac-
tion would save “much unneces-
sary cffort and expense by both
|the commission and applicants.”

R ding that
Sen. Edwin Johnson, chairman of
the Senate Interstatc and Foreign
Commeree Committee, raised the
issuc in a_letter to Commission
Chairman Paul Walker (The Bill-

- FCC Co-op Statement

in a suit against the National [coast-to-coast show to serve as|

CAPITOL WIND
BEATS LIGHT

WASHINGTON, May 10—
Electronics engincers at a
symposium on TV and radio
here, sponsored by the Radio-
Telcvision Manufacturers As-
socialion and other organiza-
tions, this weck got a mirth-
ful deseription on Washington
sound-waves from Edwin A,
Speakman, vice-chairman of
the Defense Department's
Research and Deveclopment
Board

Said Speakman: "“Washing-
ton is the only city in the
United States where sound
travels faster than Light,
However, not all of the sound
which radiates from Wash-
ington is intelligent and some
of it is unreliable.”

the industry any longer afford to
{allow ecquipment unreliabillty
with an eye to tube sales™

Bt i o & CAZDR VINEW
.o D-J SHOW SET

tions can be granted a license ta
holdings in the individual station. | NEW YORK, May 10. —
The KFBI petition, the first of| Eva Gabor moves in on radio's
“Lonesome Gal" and video’s

ils kind, calls for a formal reply
by the FCC on the thorny ques.| “Continental™ next week (20),
when she starts her own dee-

tion of whether AM broadcasters
in communities can pool together w;msmw over local indic
10 seek joint control of scarce TV | W
|channels. Johnson's letter, citing
the scarcity of channcls in Den-'
| ver. suggested that the commis-
|sion glve serious thought to the
problem
KFBL in its petition, asked if
the commission would be preju-
diced against the granting of such
| & joint application and whether it
':voul:i conflict with the public in-
crest.

Your Top TV Sales Opportunity

The Hungarian glamour
girl will whisper sweet noth-
ings into the mike and play
"sexHecords" every Tueaday
and Thurs from 11:35 p.m.
to midnight. The show, tagged
“A Little Night Music,” is a

rsonal production of WNEW

rogram Director Bill Kaland.
who is handling producer, di-
rector and writer chores.

Wilmington, Delaware

in'the Market which-has highest
{ income per family in the cduntry.
Represenied by

ROBERT MEEKER ASSOCIATES

i

DRNQ-REF-4T8N

S,
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NEWS CAPSULES—COAST TO COAST

Life, March of Time Ready Fall TV
Package; FCC Stiffens Racing Policy

NEW YORK. May 10.—Life |13 to suit convenience of counse)
Magazine and March of Time here | jnyolved in the case. The suit
sre readying a combination lve-
film TV package for the lall,|
which will blend deocumentary- |
styled news ffims with live spot|
pews coverage. MOT's camcnl
crews will tour the country film-
ing the news, which will then be
edfted and paired with Life's on-

w
T. McKenzxie resigned form WIBK
and shorily after launched a pro-
gram on WXYZ using the “Jack
| the Bellboy™ tag.

| Motorala Prexy Predicts

40-MH TV Sets in 5 Years . . .

event on a weckly TV program CHICAGO—Paul Galvin. pres-

|prominent places for interested
viewers to watch. Denver is also
making the same arrangements.

| ABC Joins Rush for Big
(Hwood TV Cealers . .,

HOLLYWOOD—With both the
| Nationsl Broadcasting Company
and the Columbia Broadeasting
| System rushing construction of
large TV centers, the American
Broadeasting Company joined the
building parade on a much small-

United Tele Sells Diziecnp
"Hollywood Offbeat”, .. .

The Restlers Peaple

And the Revolving Door . . .
William Davidson. eX -sales
staffer at Free & Peters, Inc., was
appointed Eastern sales manager
for radio in the NBC national spot
sales depariment, as part of over-
all program of departmental ex-
pansion. ... Bill Meritt. formerly
in sales at the Du Mont television

cr scale by adding to its

NEW YORK—United Televi-
|sion Programs this week sold
|Melvyn Douglas to Dixiecup. The
| show is to be programed on WJZ,
|here, Thursdays 8.8:30 pmm. be-
ginning June §.

Screen Gems Conlinges
High-Gear Adivity . . .

video fuciities on its 23-acre Vita-
graph lot. Skedded for comple-
tion by September 1, the building
will add 13,000 square feet to
| present space

| Confrmalion of Hyde's
FC Job Seems Sere . . .

|network, has joined Wyatt &
isting | Schuebel as an executive
lscr\-rin:(ng the firm's advertising
!agency clients. . . . Film star

Coleen Gray is guest emsee on

-TV's “Show of Shows"” this
Saturday {10). . . . WINS, news
|caster John Bosam was upped to
news director status, and William
Rohn, salesman at the same sta-
|tion, was appointed assistant sales

the-spot live coverage of ume‘

The new secries is the out-
growth of a technigue Life and
MOT developed this season for
its 13-week politica} coverage
production on *We, the People”
for Guif Oil (See review clse.
where in this issue). The fal
series will utilize MOY's vast fum
library to dramatlze the histor-
ical significance of current news
stories, via capsule coverage of
events in the past. Fred Feid-
camp, MOT's managing editor,
will supervise production of all
film sequences.

WIL-TY Racing Position
Cancels KC Hearing . . .
rWASﬂlNGTON—'{;he chlcrg

s
policy of calling off license re-
newal hearings if radio and TV
stations halt horse racing broad-
casts was reinforced this week
when the FCC agreed to drop
WJIZ-TV of New York City from
the hearing docket. The Commis-
sion said the WJZ-TV appeal
firmly stated that the station will
not carry any horsc racing in-
tormation of any kind, except for
news coverage of important races
such as the Kentucky Derby and
the Preakness.

6500 "Bellboy” Suif
Pesiponed Again , , .
DETROIT—The $650,000 law-

ident of Motorola, Inc, predicted HOLLYWOOD—~Screen Gems
40,000,000 TV sets in use, a 250 continued its telefilm activity in
per cent increase, in the next live | high gear with the launching of
years. in his annual repori to | tive new films in the "Cavalcade
company's stockholders, Galvin [of America” video series. The
also reported that the firm's first | firm has just completed “Gov-
quarter sales were the second ernment Is Your Business” for

| WASHINGTON — Rosel XK. ., i

s 2 ger.... The Sterling Televi-
[Hyde's confirmation by the Sen- sjon Company, New York TV film
ate to another scven-year lerm |diseribytors, has named Lee Orgel
on the Federal Communications |ty head up the firm’s Hollywood
Commission appears assured. His |gffice. Orgel formerly was man.

nomination by President Truman |gger of the radio-TV department
goes to the floor soon from the

highest in its history. Only the

figure for Motorola.

MO Stars Pic Series
(alled “Seqet Agent”. . .

NEW YORK—The Music Cor-
poration of Amecrica has placed
in production a new TV film ser-
ics called “Secret Agent.” Inter-
ior set shooting is being done at
the Eagle-Lion Studios in Holly-
wood by Revuc Productions, Ine.
Exteriors will be supplied from
European footage.

Gull Wraps Up Buy
0f Daly's News . . .

NEW YORK—QGulf this weck
wrapped up its purchase of the
John Daly news strip 10-10:15
pan. confirming the story in The

Billboard two weeks ago. The

show is to be programed on the

|American Broadcasting Com.

{ pany's radio network.

WHAS fo Celcbrate 20

Years With (BS . . .
LOUISVILLE — WHAS, here,

sust filed by WJBK, Storer Broad- | will celebrate its 20 years of affil-
casting fMagship, against WXYZ, |iation with the Columbia Broad-
bhere. over the use of the "Jaek |casting System’s radio pelwork
the Bellboy" title (The Billboard, | Thursday (15). The stalion will
February 16), was postponed |present a speelal all-star program
again 1n Federal Court until May 'to its listeners on that date.

Stay tuned for

Bigger, Better Billboard

RADIO-TV
NEWS COVERAGE
THAN EVER BEFORE!

Many of the Programing ideas developed in the
BMI Clinics and discussed here, you will find
extremely useful in your long-range planning.
Here are the successful programing formulae
that will help you build audiences and sales!

But this is just the beginning. Every weck in
The Biilboard you will find . . .

% RATINGS on the beit TY and Radio
thows acroes tha nation amd in se-
leeted cities.

* CAPSULE COMMENTS—Summaries of
the longer TY and Radio show re-
views—+o save your time,

% FULL-LENCTH REVIEWS—On spe-
citic shows which interest you par-
ticularly.

W ALL THE NEWS of the trade which
you must have to keep abreasy of your |
induslry,

SUBSCRIBE NOW

¢
Te 10ve money and be
sure of every sngle
impartane usue in the
ritical waehs and
weaths shead.

CLIP OUT AND MAIL COUPON TODAY
The 8illboard 2160 Parterson Sr, Cincinnari 22, O.
O Enter my whuiv!icm- tor 52 buues bor $10 " l
(Saves $3.00 over single copy sate)
[3 Payment Enclosed [ Bill Me l
(p— R E—————
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ithe Christophers Catholic

first quarter of 1951 hit a higher | Church Group) snd "Crossroads

USA" for the Petroleum Institute
of America. L. 8. Thomason.
meanwhile, has joined the com-
pany as a sales executive at-
| tached to the New York office.

{KITO Applies for UHF
2506 Censiradlion . . .

{ HOLLYWOOD — KITO, San
| Bernardino, an American Broad-
casting Company alfiliate, this
week appli for an ultra high
frequency TV outlet. The esti-
ma cost of construction for the
video station, which is asking for
Channel 18 on band, is
between $250,000 and $300,000.

{Fresno to Try Relay on
Conlab TY Frem L A . . .

SAN FRANCISCO — Fresno
California expects to to cap-
ture the signal on the micro-wave
rclay between here and Los An-
geles and bring convention cover-
age to its citizens. Video sets will
be installed in hotcls and other

Senate committee where concur-
rence is in prospect. Hyde and
Robert F. Jones are sole Repub-
licans on the FCC.

| Gocbel Brew o Screen

| Tigers on WTMLTY . .,
DETROIT—Beginning May (8)

[the Goebel Brewing Company

|will televise the Detroit Tige
baseball games over WTMJFI'V.
NPA Thaw oa Celor TV
Neag, the Man Says . . .
WASHINGTON — The National
Production Authority's long-ex-
pected relaxation of the freeze on
color TV is still just around the
corper. NPA Administrator Henry
H. Fowler this week said that the
clarifying order is being studied
for ¢learance. The document has

Fowler’s announcement that the
clanfying order might be issued
in "about a week” is identiesl to
announcements which have becn
coming from NPA every week
since Februacy.

been in that stage for months |,

al the Nardeila, Qollins & Com-
pany advertising agency .
Transfilm, Inc., bas appointed
| Josaph Foreit. veteran “spot” pro-
|ducer, as co-ordinator of TV pro-
ductlon. ... Charles Silver. ex-Ted
Bates & Company, has joined the
Grey Advertising Agency as art
director. . .. orman 'C. Owane,
|sales manager of the distributor
division of the Webster-Chicago
Corporation, was upped to the
gencral sales manager post, re.
placing W. S. Hariford. veepee In
|charge of sales, who retires this
month. ... Wilmer S. Clark was
appointed California representa-
tive tor the Du Mont TV net-
work's film department. g
Denald L. Miller, director of re-
search for the Crosley Broadcast-
ing Corporation, Cincinnati, has
left that post to join Burke Mar-
keting Research, Inc., as v

. . Albert A, Clarke Jr. was
named brand merchandising man-
ager for the Lever Brothers Com-
pany.... Stanley Schloeder and
Alfred 1. Miranda joined the TV
|sales siaff of the Katz Agency,
{Inc.. New York.

Bands Get C

| ® Continued from page 1
! i

hoice NBC-TV Time

As “Show of Shows” Summer Sub

{ bands pencilled In are Stan Ken.
ton on Junc 14, Blily May on June
21, Buddy Morrow on Junc 28,
Woody Herman on July $ and
| Ralph Flanagan on July 26. GAC
| is now working out major change
|in band routes in order to clear
time for additional bands booked
by GAC and other agencies.
Sponsors Kepi
Thus far, NBC already bhas sold
| one half hour of the show. Three
| sponsors, Frigidaire, SOS and
Benrus, will continue to partici-
| pate in a 30-minute segment of
the show just as they are now
|doing on “"Show of Shows.” Frig-
| idaire recently bought the pariici-
pation vacated by Libby's. It is
reported that the web is close to
finalizing & deal for the remaining
half hour.
{ Talent cost for the "Dance
Party” iz $11,670 for a half-hour
segment. Ten-minute participa-
tions sell for $3890. In general
!this is more than 50 per cent be-
| low talent costs for the "Show of
Shows.” Costs are being sliced,
for example, by getting all re-
| hearsal time into Saturday, Bands
will not be required to devote
more than one day to the telecast.
Which Half?

The cxact time slot into which
the new ghow will go is not yel
| set. NBC will slol the show either
|in the 9-10 pm, period or the
19:30-10:30 p.m. period, depending
jon whal package will be used to
fill the additional bhalf hour
|opened up by the summer hiatus
of “Show of Shows.”
| The price to be paid the fea-
tured bands 18 known lo be con-

7V siderably bigher than the Satur-
I day one.nighter price for the

same ork. The net to the ork.

Rickey Joins
'Cinerama Staff

| NEW YORK, May 10.—Fred
Rickey this week jeined Cinerama
as a produeer-director to work on
its three-dimensional film,

Rickey formerly was with the
Columbia Broadcasting System
where he functioned as executive

producer in charge of its color.

however, would be considerable [the “Hit Parade” on Saturday.
lower since TV scale for sidemen |The major hitch here, however,
is much higher than road scale. | is getting affiliates to €lear what

Maybe Moore |Is currently station time for a

| Tho several major attempts to | network show.

b i bl e

p-flight band show may pay ol

this time because of rencwed pub- .8 N OW!

|lic interest in dancing. The web

is known to be pitching three with 127

other band shows to prospective

buyers. All three are packaged SPEAKER

by Music Corporation of America, $ A 10 wWant

with talent costs for each under Outpwt

$8,500. The Freddy Maftin Band PLAYS

video show sells at that price, A ALL SPEEDS

package built around the Xavier el

Cugat erew and:calied “Casa Cu- Lowaest

zat” i3 being offered for $6,000, Cost! ALL SIZES

and a package similar to the 71 inches
ddied by the web for $8,000. || wrte tor our

r“ are haly(«hour shows. %3 152 Ceratny ALL KINDS

| If sufficient sponsor and viewer Wit et e d ’“M"T'

intcrest is shown in the "“Saturday press % T4

Night Dance Party,” NBC is ready TODAY! | icise ey

to keep the package on thru the SR LT DG T

winter. One spot in which the Migh Fidality —Versatiie—Low Priced.

show may be slotted is following

Pabst Signs 2
Summer Series

CHICAGO, May 10, — Pabst
Brewery is reversing its policy of
the past two summers and is
splurging in both radio and tele-
vislon he brewery has silned‘
for the first 15 minutes of "Night |
Beat,” Thursdays at 7:30 p.m. |
| CDT, and "Inside Bob and o
| Fridays at 7:30 p.m., both on I{a- |
|tional Broadcasting Company
radio. They also are sponsoring
the weekly TV fight card of the
International Boxing Ciub from
Chicago Stadium thruout the sum-
mer.

_Pabst has been out of radio
since it dropped *“Life of Reilly”
last year after three years. Com-
pany has had nothing on radio
for the past two summers, and last
year on TV had films of old fights,
and its own golf tournament. The
about-face summer policy is part
of campaign to hypo summer sales.
Warwick & Legler, Inc. New
York, is the agency.

. ﬁ‘hr;/f'a - 7”(‘% frr ( u_!':

MRFALTE S

381 MADISOM ALt

NBC AFFILIATE
in DETROIT
YTHE DETROIT NEWS

U:’ CONPaANT

Natiae
tHE CEORGE 0. HOLLIN

ALL YOUR RECORD
NEEDS #rom ONE SOURCE
ScOVERWHOLESALE COST

18's—45's—1P’s

ALL 105 AT 30_9(, DISCOUNT

teslie Distributors Corp.
750 10t Ave.  New Yerk 1%, M Y.
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SHMTINIECREY

‘Top 10‘7' i"}lmws
Each Day of the Week
in TOLEDO

... According to Videodex Reports

S

(174,000 TV Sets®
Pane! Size 250)

WSPD-TV. ... cevrnennenss Fort [ndustry Ce..... LABC. CBS, Du Mont, NBC

¥ideoden recorts monthly am esch of 20 major tefevition markels. besides publishing 2 monthly
et melwork regort based on afl 5 markets (n the 20 markets it has placed diacies In a total
700 TV homes  The city recoris for thote morkets taken the firt seven days of each month,
s the rating for every 1S-minute legment of every nrogram from siga-on to sign-off  The
p for 2%y show longer than 15 minutes is obtained by sweraging the 1S-minute ratings. The top
pows ‘=22t day In any of the 20 markets are determined by comparing the swerage ratings
.{ LOVE LUCY" was (he top TV show in Toledo the first week
in April. according to the Videodex repori. with “Texaco
tar Theater™ second. “Fireside Theater™ was in third place, and
ed for fourlh with a rating of 57.0 each were “Red Skelton™ and
jOone Man’s Family.” National Broadeasting Company had more
frows than the Columbia Broadcasting Svstem among the top 10
jor day. Over Saturday and Sundayv, even more of the top shows
pere _non-network originations. Toledo is a single station city,
F‘? Detroit and Cleveland stations arc also visible to some of its

set owners. Fort Induslry’'s AM operation in Toledo, WSPD.
; an NBC affiliate.

SUNOAY
RED SKELTON .. ... ... ... ... NBC 10:00-10:30..........57.0
PHILCO TV PLAYHOUSE .., NBC. .. . 9:00-10:00 555
10AST OF THE TOwN 8s 8:00- 9:00 ..45.0

TIS 1S SHOW BUSINESS.

,,,,,, 83 7:30- 8:00 a0
UEBELHART & NEWS NonHel . . 10:30-11:00 40.5
BURHS & ALLEN > Non-Net .. 4:30- 5:00... ...39.0
THE MAME'S THE SAME (kine)....... ABC ... .. 4:00- 430, .. g =38'S
PRAIRIE PLAYHOUSE = . .. .. .. .Non-Net . . 5:30- 6:30. .. L343
YOU BET YOUR LIFE (fitm) NB( 3:30- 400 .. ...340
ALASH GORDON (fitm) Non Net 5:15- 5:30. .. on JB30N0

MONOAY

T3 ———— €8s 9:00- 9.30
WINCHELL-MAHONEY NBC 800 8:30
STUDIO ONE GBS s 10:00-11:00
CLAUOIA . (134 8ol 9:30-10:00
CAMEL NEWS CARAVAN NBC. . .. T:45- 800 ..
YOICE 0/ FIRESTONE NBC .. 8:30- 9:00. ..
THOSE TWo 7:30- 7:45_ .,
THE EGC AND I . 12-0042:15. ..
STRIKE 11 RiCH . 19:30-%00f . ..
LOVE OF LIFE. ... L 12:0512:30, ..
WWOY  DOODY

. 5:30- 6:00

FIRESIOE  THEATER
MTOMOBILE SHOW
(AMEL NEWS CARAVAN
QUIGINAL AMATEUR HOUR . .

{mco STAR THEATER

.. 9:30-10:00. ..
.. 7:45- 8:00..
-10.00-10:45. ..

DINAR SHORE. . ...... oo 7:30- 7:45. .
T™E EGG ANO . .... . 12:00-12:15
NICHIGAN  OUTDOORS . 10:45.11:00. ..
MOWOY DOOODY. .. .. .. 5:30- 6:00. .. #
BIRICE. ITSRICH. . o o BT e 14:30-Noon. . o ..ucc...
ARTHUR GOOFREY .................... 3.00- 9:00 55.0
KRAFT TV THEATER .. 90010:00..... O
CAMEL NEWS CARAVAN .. T:45- 8:00. .. 310
PABST BLUE RIBBOK BOUTS .. 10:00-10:45 . ..340
RIS SPOT_ ... ... ) ... 10:45-11:00. .. .26.0
THE £66 ANO | .. 12:00-12:15 . 240
HOWOY DOOOY . . . .. 5:30- 6:00. .230
STRIKE IT RICH. . .. 11:30-Keon .. 220
THOSE TWO. . .. 1:30- 7:45. .22.0
LOVE OF LIFE. .. .. i L 12:45.12:30. . .20.0
SEARCH FOR TOMORROW................ 12:30-12:45 200
TNURSOAY
DOSTON BLACKIE (f}im) . .. Non-Net . 8:00. 8:30 515
BECTRIC THEATER {fiim) .Non Net . 8:30- 9:00. .. 420
ERB SHRINER. _. . .. ABL . 9:00- 9:30. ..385
EL NEWS CARAVAN. . NS . . 7:45. 8:00. ..310
RTIN KANE. . . .. NBC ..10:00-10:30. ..340
FORD FESTIVAL . _NBC. .. 9:30-10:00_ . ..335
MOS ‘N ANDY (film) .(BS. . ..10:30-11:00. ..305
DY ;. A, Tet _NBC . 5:30- 6:00. ..26.0
DI¥AR SHORE NBL . . 1:30- 7:45. ..25.0
PRSBRY  HAYESW. ... .. .. ...l NBC 5:15- 5:30 23.0
FRIDAY
TOLEOG THEATER.. . .. . .Non Net B05RONS s 40.4
(AMEL NEWS CARAVAN . .. NBC 7:45- 8:00. ..395
0LING ) NBC -.10:00-10:45 ..363
BOLLYWODD NEWSREEL Non Nel .. B:00- 815 . ..34.0
MGEROUS ASSIGNMENT (film) Non-Nel .. 9:30-10:00. .. 335
THE SPORTS PAGE. .. ....... Non-Nel o 9:15-9:30. .. ..30.5
WDY DOODY NBC . .. 5:30- 6:00 ..295
SE  Two. N8 .. 1:30- 1:45 .28
SRIKE 1T RICH. €8s . .. 11:30-Noon L2458
PRTRHAVES . i NBC 5315-"5:308 K. . WY 245
ONE MAN'S FAMILY ... ............... NBC.......... 7:30- 8:00 51.0
Ii)! MURRAY. ... ...... oy o 8:00- 9:00 ..55.8
BKET SQUAD (kine) . .. .. 9:00- 9:30. . 440
(USADE IN THE PACIFIC (film) .. . 7:00- 7:30. 410
U0 KD (tim) ... Non-Net . .. 6:000 6:30. .. ..385
TR HIT PARADE. . ...NBC. .. .. 10:30-11:00. 385
ROGERS (fitm) ..NBC . 5:00- 5:30. 35.0
R SHOW OF SHO .. NBC, . 10:00-10:30 ..340
1T CARSON (fiim) Non Nel 4:30- 5:00. ..33.0
RIS PARAOE Non Net ¥ 9306 %5,y 330

limale for April. 1952. .

14 8111804RD Rad,o-TV Show .\Cha]"fs

® Share of Total
Audience
Radio vs. TV

in RICHMOND

.+ « According to Pulie Reports

January-February, 1952

7 "M, 10 Midnight

TELEVISION RADIO

% o e Sets
Tatal Total in Use
Aud Aud Radvo
&tV
SUNDAY ....... 496....504. .. .406
MONDAY . ..... 46.4. .
JUESDAY ...... 508....
WEONESDAY .. .48.1....51.9. .. 41.
THURSDAY .....469....53.1....405
FRIDAY ....... 48.5....515....4D.2
SATURDAY .. .. 524....476....398
6 AM. te 6 POL
MONFRE. .....16.7....833....247
6 AM. o M ixhe
ENTIRE WEEK ...33.3....66.7....29.2

NEXT WEEK
Top 10 TV Shows
Each Day

in MILWAUKEE

o « » Atcording to Videodex
L J
Top 5 Radio Shows
Each Day
in SAN FRANCISCO

« a . According to Pulse

Share of Total
Addience
Radio Vs. TV

in SAN FRANCISCO

o+ o According te Pylte

FOR FULL
INFORMATION

about all radic and television
. ratings., audience
<ompositions and the many other
factors which determine the
tuccess or failure of a program.
subscribe to part of or the full
services of the research organiza-
tions featured on these pages.

For fuli details of the Pulse
reports, write to THE PULSE,
INC.. 15 West 46th Streer,
New York.

For tull details of the Video-
dex service write to |AY &
GRAHAM RESEARCH. INC.. 342
Madison Avenue. New York.

shows

For the ‘ARB service write to
AMERICAN RESEARCH BU-
REAU. National Press Building,
Washington.

‘Two More Buy
Into “Today”

NEW YORK. May
more clients bought into *Today"
via the National
,Company this weck.
! Added to the early morning TV

show’s roster were Bauer & Black,
with two five-minute participa-
tions weekly, and Armour, with
four weather reports daily on a
52-week basis.
(R}

Broadcasting

s LR

FPor Reeieros and Ratings of Senzs end
Rerords Ses The Billboard Music Pope
ularity Charts (Muasic Section).

=]

THE

the advertising columns of

BILL

® Jop 5 Radio Sh
JTop adio Shows
.
in RICHMOND ... ...,
... According to Pulse Reports
WANT 1.000 daylight United NRNL ......... 5.000 watts Agc
WLEE . 5.000 watts MES WR/A 50.000 watts cas
WMBG $.000 watts nee WXGI 1,000 daybrght 4
Pulse radio sorveys are conducted monthly fn 18 marvets, and reports we husel Si-monthly
texcept for New York, which it monthiy}, Intormation b obtained By the perionsl intervpw roster
Method using > crots-section of homes are-sefected by 2 modified ara zampling metrod  In the
bi-monthiy reports, 8,200 homes are interviewed in esch market Rat ngs are reported by 15-minute
segments from & a.m 10 midaight each day for An entirg week Evening ralings are baed on 200
homes [n each martet. Monday-Friday daytime ratings are based oa 1,000 homes
l)ULSE'S January-February survey of Metropolitan Richmond
showed up very little change In listening preferences from the
previous report, November-December. which was covered in The
Billboard dated February 9. 1952. WRVA, the Columbia Broad-
casting System affiliate. still gets the most listening in every time
segment. Jack Benny has moved up to be top show in the city,
with *Dr. Christian,” previous report’s topper. sharing second place
with “Godfrey’s Talent Scouis.” The locally produced “Old
Dominion Barn Dance" has increased in strength so that it was
the top show Saturday night with a 13.3
7 PM.TO MIDNIGHT
';I:"E‘s: Now -Dxc.. ST
SUNDAY RATING Pos Rig.
1. JACK BENNY_ . . _....... (4.3 1:00- 7:30 Weva 180 1 17.8
2. BERGEN-McCARTHY ... ... . {a:33 3:00- 8:30 WRYA 153 2 163
3. AMO3 "N ANOY 83 7 30- 8:00 WRVA 15.0 3 135
4. ROMANCE PHILIP MORRIS
PLAYHOUSE {Bs 8:30- 9:00 WRVA 138 —_ -
5. MEET CORLISS ARCHER . (BS 9:00- 9:30 wRvA 11.0 _ —
MONDAY
1. GODFREY'S TALENT SCOUTS. .. .CBS 8:30- 9:00 WRYA 16.5 1 169
2. EDWARO R MURROW . s 1:45. 8:00 WRYA 16.0 3 15.5
3. LUX RADIO THEATER. ...... 85 9:00-10-00 WRVA 148 1 16.0
LT LT P ——— 83 7:30- 7:45 WRYA 145 — —
Lo, LT R — (0] 7:00- 2:15 WRYA 143 4 15.0
“TUESDAY
1. PEGOY LEE SHOW ... ... ... €BS.... 7:30. 7:45 WRYA 15.5 — —_
1. EDWARD R. MURROW ... ... (8 7:45- 8:00 WRVA 15.5 2 163
3. BEULAH ; (8s 1:00- 7:15 wRva 15.3 1 165
4. JACK SMITH SHOW . . 83 7:15- 730 WRVA 15.0 2 16.3
5. MR CHAMELEON. THE LINEUP CBS. ... 8:00 _8:30 WRVA 125 - —_
WEDNESDAY
1. DR CHRISTIAN. . . .88 8:30 9:00 . .WRVA 16.5 t 180
2. BEULAH (¢33 7:00- 7:15 . WRvA 16.0 3 183
3. EDWARD R, MURROW. . .88 7:45- 8 00 WRYA . 158 3 163
4. JACK SMITH SHOW . .. ..(BS. ... T7:45- T7:30 WRVA ... 155 3 6.3
G CLUB, A5 o e b OBS.... 7:30- 7:45. . WRVA.....150.. . .—. ..  —
THURSDAY
1. EOWARD R MURROW. . ... .. {8 7:45- 8:00 .. WRVA ... 160 4 168
2. BEULAH ™ L.CBS.... 7:00- 7:15_ .. wRVA.. .. 158 1 t7.0
2. JACK SMiTH SHOw. .. ... .. (BS 7:15- 7:30 .. WRVA . 158 1 170
4. PEGGY LEE SHOW. CHURCHILL. CBS . . 7:30- 7:45 .. WRVA .. 155 —_ —_
5. FBI {N PEACE AND WAR. ... .. €BS.... B:00- 8:30....WRYA. .. 153 5 165
RRIDAY
fOBEWAH ... .. ... couo CBS ... 7:00- 7:05.. . wWRVA ... {58 1168
1. EDWARD R. MURROW. . .8 7:45. 8:00. .. WRVA_ ... 158 1 1.0,
3. JACK SMITH SHOW . . Kr I815- 7:30,, . .WRVA. . ...15.3 3 165
A 0815, .o oo o= L85, .. 7:30- T:45.. . CWRVA. .. 14 % 4 160
5. BROAOWAY IS MY BEAT..... BS.... 8:00- 8:30._. WRVA.. . 113 —_ —_
SATURDAY
1. OLD DOMINION BARN
DAMCE ... . 7:30- 9:00.° . WRVA_ ... .133. . .2 120
9:30-12:00 .
2. HOPALONG CASSIOY. . ....... 7:00- 7:30. .. WRVA ... 925 .2 120
3. GANGBUSTERS - d . 9:00- 9:30... WRVA_ __ . 2 120
4. TWENTT QUESTIONS ... MBS_ . 800- 830 .. WLEE......58 . §
5. MGM THEATER. MISC... .. NoaNel ... 8:30 9:30... WIEE......55....—. ... —
AN T0 7PN,
MONOAY-FRIDAY
1. ARTHUR GODFREY......... B 10:15-11:30. .. :WRVA, . . 118 2 18
2. MA PORKINS ., o oGBS U115, 0:30. . WRVA . VL2, M1 120
2. OUR GAL SUNDAY. €8S . 12:45- 1:00 .. -wRva .. . . 112 3 1.6
4. NELEN TRENT. .. ...CBS....12:30-12:45... .WRVA. . Lk 5 1t4
5. 816 SISTER............... (BS.... 1:00- 1:15... WRVA. .. .. Ly [ O | s
SATURDAY
1. THEATER OF TOOAY ... ... .(BS .. 12:00-12:30... wRVA DS v 2 10
1. STARS LOVER HOLLYWOOD... .(BS....12:30- 1:00....WRVA 65 . 1 13
1. MET OPERA. MISC......... ABC. ... 1:30- 6:00... WRNL 6.5 — —
4. GIVE AND TAKE. . .....(BS....11:30:12:00. .. WRVA . 63 3 65
5. GRAND CENTRAL STATION....CBS.... 1:00- 1:30....WevA « BI0K...53) 65
SUNOAY
1. NEW YORK PHILHARMONIC. .. (BS. ... 2:30 4.00... WRVA..... 7.5.. vd 63
2. OUR MISS BPOOKS. .. ... L.CB5. ... 6:30- 2:00. . WRVA 7.0..:. e T8
3. OREW PEARSON. ... oo .ABC ... 6:00- 6:15. . WRNL . 68 4.... 63
3. GENE AUTRY . ... (85 ... 5:00- 5:30... .wRvA . 68 — —
3. NEWS ROUNOUP. .. L09:15- 9:30. .. WRVA. .. .. 68 ... — ... —
*Sales Management 1951 estimate for Richmond Melropotitan Area.
Your ticket to
SALES RESULTS-—

BOARD!'
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Those Endearing Young
Charms
"TELEVISION — Reviewed
Thursday (8). 7:15-7:30 p.m.. E
Sustaining via the National
Broadcasting Company. Produc-

er. Ben Park. Script. Bill Barrett. |

Cast: Maurice Copeland. Fern
Persons, Gerald Garvey, Clarence
Hartzell and Charon Follett.

“Those Endearing Young
Charms” retains some of its old
weekly format. But in spite of
the assets remaining from its ca-
reer as a half-hour program. the
famitly situation comedy undeni-
ably now has less 1o offer tele-
viewers. Tho the stanza. as yet.
is several notches above soap op-
era. there are signs it will even-
tuallv move into that elass. The
pressures of the limited time
available for the development of
either characters or situations will
be difficult for the writer to resist.

The plot was so simple its solu-
tion was tipped off early in the
script. The story was about the
desire of Clem Charm, the young
son of Abby and Ralph. to change
his first name. But his father. an
amateur child psychologist. de-
cided to balk him by having
members of the entire family
change their names. Old Uncle
Duff. realizing it was just the no-
tion of an unthinking kid. used
his own brand of psychology. He |
gave him some books written by |
writers whose first names were
Clem. This sufficiently impressed
the boy and solved the problem.

High Standard |

The program maintains a high
standard of production and acting.
Maurice Copeland and Fern Per-
sons are natural and easy. as are
the parents. Clarence Hartzell |
makes dry, taciturn comic Uncle|
Duff. As the teen-age son. Gerald
Garvey handles himself well. |

If the program doesn’t find a|
client in its present format. its
future will probably be as a soap
opera~ Given a prime evening
half hour, in its old. more attrac-
tive version, “Those Endearing
Young Charms™ would probably
have a more distinguished career. |
It doesn't seem to fit into any
groove now. n Morse.

Laraine Day Show |
RADIO—Reviewed Wednesday |
{7). 12 midnight. Participating
sponsors via WMGM. New York.
Producers, Murray Kaufman and
Bob Merrill. Remote from Hut-
ton‘'s Restaurant.

The latest of the disk jocks to
enter the chatter field from res-
taurants has the edge in at least
one department—-looks. On her
opening night it looked like Toots
Shor’s joint had been cleaned out.
All the Shor regulars were at
Hutton's, fighting for a wack at
the mike to tell Miss (Mrs. Ler
Durocher) Day, how much the
loved her; how talented she was
how beautiful; how gracious etc.
etc. There was no argument about
any of these tributes.

Miss Day is nimble enough to
stay out of controversies, but she
is also smart enough 1o encourage
them from her guests via probing
questions while she keeps neutral |
at the same time. Phil Foster
came on to tell Miss Day he was
against her type of program be-
cause it kept people away from
night clubs. Miss Day agreed to
the visible discomfiture of the
Hutton management who are pay-
ing about $1,000 a week for line |
charges plus a weekly salary to|
Miss Day in the hopes that people |
stay away from clubs and come
in to Hutton’s instead. l

Miss Day manages to get in|
baseball bits stressing her hus-|
band’'s team, the Giants. It is|
natural, therefore, that much of |
the mike chatter is about the na-
tional pastime. Producers hope to
get national figures to come on
between 12 and 3 am. to keep
Miss Day company. Bill Smith.

HOWARD PHOTO REPRODUCTIONS

No Order too small or loo
larwe. Enlarxements mounted.
20230, $3.00; 30x40, $3.50, Photo.

M
81210

Post eards, 2¢. 24-hour service. 5
Mall orders coast to rosst
write, Call. Free Sampie it | QUANTITIES

Howard Photo Service, Dept.B

168 W, 46 St, New York 36, N. Y. LU 23468

| Agency.

" Television—Radio Reviews

DT. |

White House Tour

TELEVISION — Reviewed Sat-
urday (3). 4-5 p.m.. EDT. Sustain-
ing wia National Broadcasting
Company. American Broadcasting
Company and Columhia Broad-
casting System TV networks.

'CAPSULE COMMENT

Produced by Eugene Juster for|
the combined network staffs. An-|

nouncer, Stuart Finley, Co-ordin-
ator, Ralph Burgin. Commenta-
tors: Bryson Rash., Walter Cron-
kite, Frank Bourgholtzer and
President Harry S. Truman.

Nothing done on TV thus far in
its history has had the quiet, dra-
matic feeling of the President of
the United States escorting mil-
lions of viewers on a personally
conducted tour of the refurbished
White House. Neither has any po-
litical persanality ever come so
close to his constituents as did
President Truman while he
strolled thru the various public

room of 1600 Pennsylvania Ave-|

nue. In sum. this was television

at its very best; this was democ-|

racy at its peak.

The three networks pooled their |
resources and manpower for a|

great 50-0dd minutes of television
entertainment and education. Con-
sidering the physical limitations.
the crews did a tremendous job in
presenting the White House tour
to the public. Video effects were
at times superb. Audio was ex-
cellent. And tho there were minor
fluff{s here and there, the final re-
sult was near-fabulous video cov-
erage of a truly precedental event.
Fascinating Show

From the moment when the

screen was occupied by the usual|
invita-{

White House “at home"
tion. untll the final playing of the
“Star Spangled Banner.” the en-

tire program was a Yeries of fas-|

cinating shots, remarks, stories.
etc. The three network newsmen.
Walter Cronkite, Frank Bourg-
holtzer and Bryson Rash. served
to carry the hand-mike and to
keep the presidential commentary
flowing. The President needed
very little helo. He could have
carried the entire tour by himself.
To some viewers it must have
been amazing to discover how
much of the White House history
the President actually knew. He
commented on furnishings. paint-
ings, architectural changes and
historical background much as a
professional glide might have

done. More, he did it as friend to |

friend.
tourist.

rather than as guide to

Must for Schools
His homey references to Mar-
garet, his sudden decision to play
a bit of Mozart on one of the

grand pianos, his little humerous|

anecdotes about previous White
Jouse occupants—all these added
p to superb entertainment. Kines
»f this program should be a must
tem for schools. Nothing, it
seems. can teach democracy as

well as can the sight of the Presi- |

dent chatting about the White
House and its history.
Truman once again proved that
he was a man of the people. No
matter what the. political beliefs
of the viewers. they must have
realized that Truman was basical-
Iy a “good guy.” Joe Martin.

Drew Pearson

TELEVISTON — Reviewed
Sunday (4). 11-11:15 p.m.. EDT.
Sponsored (4}, 11-11:15 pm., EDT.
Inc.. via American Broadcasting
Company TV. thru Ted Bates
Producer.. William Neel
Director. Bob Massell. Assistant
director, Bruce Allen. Technical
director, Walter Kubilus. Floor
manager, Paul Porter. Announc.

er, Dick Dunham. Cast. Drew
Pearson.
News commentator - analyst

Drew Pearson bowed in his TV
series this week, and from the

|look of things, his average of cor-

rect predictions ought to rise a
few percentage points. On his
opening stanza, at any rate, Pear-
son played it cozy and made no
spectacularly rash forecasts. But
as always, he did it so dramati-
cally that many viewers doubt-
less came away with the impres-

(Continued on page 56)
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Sporting Chance

TELEVISION—Reviewed Tues-
ay (6}, 9:30-10 p.m. CDT. Pre-

The Happy Siudents (TV),
WPIX, New York. Saturday
(26). 4:30-5 p.m.. EST.

This is an inexpensivelv pro-
duced half heour which man-
ages to offer both education
and entertainment to young-
sters via a cast of kids. Tho
many of the children used are
not too talented, the material
handed to them is sufficiently
strong to interest moppet view-
ers and their parents. (See full
review this issue.)

.
White House Tour (TV} (ABC-
NBC-CBS-TV) Saturday (3).

4.5 p.m. EDT.

The television industry came
thru with a truly great pro-
gram when it pooled its man-
power and resources to present
the President of the United
States conducting a tour thru
the public rooms of the newly
refurbished White House. Cam-
era and audio work was gener-
ally excellent. The President
was particularly charming in
presenting a running com-
mentary on the tour. (See full
review this issue.)

. . .

Broadway TV Theater (TV),
WOR-TV, New York. Mon-
day-Friday, 7:30-9 p.m., EDT.
Despite an admirable per-

formance by Ernest Truex.

WOR-TV's production of “An-

gel in the Pawnshop” is not

likely to set the -city afire.

Wendy Drew as the ingenue

lead was not up to some of the

difficull characterization called
for by the rale, and the climax
of the play did not come off due
to some confusing staging. (See
full review this issue.

. . .

Drew Pearson {TV). ABC.TV,
Sunday (4). 11-11:45 p.m..
EDT. 3
Despite his obvious nervous-

ness on the preem of his TV

series, Drew Pearson sounded
sensational enough and Kept
his voice important encugh to
make the content of his mate-
rial secondary. His personal
style is nearly complemented
by some hard-selling plugs for

Arrid and Carter's pills. But

it all adds up to heap big au-

dience. (See full review this
issue.)
. . .
Those Endearing Young
Charms (TV), NBC-TV,

Thursday (8). 7:15-7:30. EDT.
This family situation comedy
seems hampered by its new
format — 15 minutes, twice
weekly. The program undeni-
ably was much more flavorful
as a half-hour version and now
is on the verge of becoming a
soap opera. The simple story
was about the desire of the son
of the family to change his
first name. Both production
and acting are of a high caliber.

(See full review this issue.)

. . .

We, the People (TV), NBC-TV,
Friday (9). 8:30-9 p.m.. EDT.
Life Magazine and the

March of Time dreamed up a
flashy format for its first "We,
the People” production for
Gulf Oil, complete with scant-
ily clad chorines and a hoopla
torchlight parade. Showmanly
tub-thumping was by way of
introduci Vice-President Al-
ben Barkley, who was then
skedded to announce his can-
didacy for president.

However, the Veep refused to
commit himself. Consequently,
the program was more build-
up than climax, The telecast’s
high spot was the March of
Time's capsule film history of
Truman’s seven years in the
White House. (See full review
on Page 3.)

. . .

Sporting Chance (TV), WBKB,
Chicago, Tuesday {6). 9:30.10
p.m.. CDT.

New entry in the amateur
hour shows in the Windy City
is an ambitious effort but goes
overboard on tHe commercial
pitch. Show has good produc-
tion and direction, and origi-
nates from the stage of the new
Garrick TV Theater, which
gives plenty of leeway to the
contestants and the commer-
clal set-up of a sporting goods
store.

by Mages Sporting Goods
Stores thru Malcolm-Howard Ad-
vertising Agency via WBKB, Pro-
ducer, George Janda. Director,
Phil Bondelli. Cast: Morrie Mages,
Joe Williams and guests.

This is the latest cntry in the|

amateur shows telecasl in the
Windy City, and
most ambitious to date. Sponsor
has taken over the Garrick The-
ater as the site for his program.
using the vast stage 1o its fullest
extent for his commercial pitch
and to give the young hopefuls
adequate room in which to work.

Morrie Mages. an enthusiastic
TV time buyer here, follows the
example set by other bank-rollers
who emsee their own shows. He
is, however. much more adept at
the job than most. and wiscly al-
lows his commercials to be han-
dled by a professional.

Amateurs vie for a weekly prize.
a golf outfit on the show caught.
and a chance to appear on regu-
larly scheduled, all-winner shows

in which the prize is a pald vaca-|

tion plus a week’s booking at the
Chicago “Theater. The amateurs
appearing on the show have been
| pre-selected, and therefore are
able to offer some entertainment
for the listener. However, they
are just amateurs and their efforts
stress this factor.

Joe Wilson, a .top ‘sports .an-
nouncer who in previous years has
handled baseball play-by-play for
| WBKB, is assigned the rather dif-
ficult task of handling the com-
mercials. which are over-heavy
and must be delivered in rapid-
fire style if Wilson 1s to get them
all in. Actually, his full knowledge
of sports is an asset in pitching
the various equipment offered on
the show. .and he covers a wide
range of products in his spiel.

Norman Weiser.

We, the People

TELEVISION — Reviewed
Friday (9) 8:30-9 n.m., EDT. Spon-
| sored by Gulf Qil Company, via
NBC-TV. New York, Produced by
Life Magazine and March of Time.
| TV directors. Frank K. Telford.
Chester Novich. Musical numbers
staged by Dick Eckler. Commen-
tators. Sidney James. Frank Mc-
Naughton. Guest, Vice-president
Alben Barkley. Films produced
| by March of Time, under super-
vision of managing editor Fred
Feldcamp and Washington corre-
spondent Alan Dibble.

| —
| ® Continued from page 3
Moore in '32 and Paul Hartman
today) was no mental giant. In
fact he was down-rlght stupid,
and to make matters worse, in
the sequel, “Let '"Em Eat Cake,”
he turned dictator after sugceed-
ing 1o the presidency.
| Life's obvious intent to draw an
analogy between the two may
have seemed a bit malicious to
|Barkley. After all, everybody loves
a funpy man but nobody votes
for him. Then too, it's possible
| that the White House put its foot
| down beeause of Time. Inc. top-
[per Henry Lucc’s pro-Eisenhower
statements. Anyway he didn"t
talk, and neither he nor McNau-
ghton logked very happy about it.
High-spot of the telecast was
the March of Time's capsule film

{irst message to the public back
in 1945 to his briskly self-assured
bow-out address this year.
{covered high-lights of the Tru-

is one of the!

history of Truman's seven years
in the White House from his shy

Film

man administration with eom-

| The Happy Students

TELEVISION — Reviewed Suj|
urday (26), 4:30-5 p.m., EST. Spon,|
sored by Records of Knowledgy
thru Associated Ad Service wiy
WPIX. New York. Produce:
C_Iyde Matthews, Production ad|
wvisor, Nanette Guilford. Anl
|nouncer, Hal Tunis, Chore,
graphers, George Gray and Jog
Valaine. Cast; MacLevy Talend
Studios’ students. Miss Guilforg
|and Art Sloggatt.

| For an inexpensive local Kig
i show:, this opus figures to inlered
| tnany local voungslers and sell thy
| sponsor’s  kid records, too. Fof
parents who have theatrical hopey
tor their off-spring, the progra
will probably be of some interes
In any case, it is both entertain
|ing and educational.

I The format ealls for MacLevy
| stuclents to do short sketches on the
|lives of American Prcsidents, inJ
| ventors, herocs, etc. Hal Tuni
delivers a short talk on the charac
ter being portrayed, Art Sloggail
skeiches the individual and thd
musical background §s supplied
either by a solo pianist or disk
taken from the Records of Know,
ledge album scries,

On the show caught, sketchef
and songs were done on the liveg
of Abraham L ncoln, Robert E. Leg
and Clara Barton. And while thy
youngsters participatiing i
dramatic and dance bits were qui
amateurish. they were completel
sincere. The sineerity was easi
transmitted to viewers.

Part of the educational form
calls for Records of Knowledg
President Nanettc Guilford to r
|a short question and answer se
|sion with the youngsters. Que:

formed on the show.
Studios, which supplies the talen
| gets a chance to pitci its ne
familiar "“free talent analysis)
while the diskery devotes most
its pitch to an offer of seven-ind
disk of excernts from the album
at 25 cents. Joe Martin.

Btookawoy TV Theater |

- i
TELEVISION — Revie
Tuesday (6). 7:30-9 p.m.. ED’
Sponsored by General Tire &
Rubber Company and Cavalicy
Cigarettes via WOR -TV. Ne
York. thru D‘Arcy and Willia
{ Esty agencies. respectively. Pro
ducer, Warren Wade. Directc
Richard Lukin. Staged by Ricl
ard Barr. - Operations manage:
Lewis Freedman. Settings., R
Temple. Technical director. Rich
ard Quodomine. Musle, Loren
Fuller. Property. "Angel in ¢
Pawnshop.” by A. B. Shiffri
Cast: Ernest Tru i ¢
Trucx, Clark Williams, John F
irell. Willy Lewis, Casey Waltel
| Herbert Evers, Wendy Drew.

| The fourth presentation
WOR-TV's "Broadway TV The:
|ter” serles was i
Pawnshop,” which got its Ste
irun during 1951 under the argd
of Eddie Dowling. It didn’t s
the city on firc then, and it’s nd
likely to do so now, either. Bi
it's a comparatively harmless

(Continued on page

|

mendable impartiality, with em-
phasis on his momentous atom
bomb decision, the Marshall Plan,
Korea, the current steel situation
and the furor about corruption.
The 1948 campaign miracle was
aptly represented by Truman’s
famous take-off on newscaster
Kaltenborn predicting his defeat
election night,

March of Time has assigned
camera crews to each of the pres-
idential candidates, and the cd-
Ited film coverage of their cam-
paigns will be screened on suc-
cessive “We, the People” pro-
grams betwecn now and clection
time. Extensive research on the
part of both Life and MOT staf-
fers makes the scries a good bet
for vidco even as it stands. More
co - operative guests should put
the show 1n the hit class.

s3ed In quality st eny erice.
supervision of famous
ames J. Kriegsmenn.

# 1,000 POSTCARDS ~$19.00 |
#1100 $ %10~ $6.50
* BLOWUPS = $2.00 up
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If you attended one of the 42
Broadcast Musie, Inc., Clinics in
the United States and Canada
during the past two wecks we
think you'll enjoy refreshing your
memory on some of the events of
the occasion by reading about
them in the pages which follaw.
But more importanl, whether you
made one of the cllnics or not this
special section will give you a
comprehensive picture of all of
the Clinics.

We've sald previously that ra-
dio, tn thesc eritieal evolutionary
days, can only maintain its great
position by sticking togelher, by
freely exchanging ideas and ex-
periences, by progruming, promol-
ing and selling with an aggressive-
ness, a vitality, and an ingenuity
never before attalned. The BMI
Clinics themselves are a living,
exeiting example of radio downg
all of those things.

The condensatlons of the
speeches made at the Clinics; the
“catalogs™ of ideas in programing,
scling and prumotion extracted
from those speeches; the trend and
news stories emanating from the
Clinics constitute an up-to-the-
minute instructional manual on
profitable radio broadcasting.
which can prove invaluable to any

Vital to Radio’s Future Welfare

By JOE CSIDA

radio man who takes the time to
read them.

Here are a thousand and one
thoughts on effective, salable pro-
grams stemming (rom proper
usage of musical libraries, tran-
scription and other packaged of-

ferings, commercial records, and |

every other malerial available to
broadcasters. Here are countless
tips on serving the local com-
munity, on putting together news
shows with intriguing new twists
and slanis. Here are inspirational
nudges by the score on selling
styles. 1952, on promotional gim-
micks and techniques. And not
{from theorists, but from practieal,
grass-roots broadcasters from
large cities and small, from 250-
watters thru 50-kw. powerhouses;
from the men who éreate the mu-
sical libraries and transcribed
shows which have accounted for
millions of dollars in time billings

Here is radio, st the working
level, where the medium reaches
its greatest heights of effective-
ness. And here is radio, swapping
the ideas and inspiration, which
will keep it great.

It is somewhat remarkable that
the organization which sponsors
these Clinics, Broadeast Music.,

most critical battles, the fight
against excessive demands for
musle usage. It is remarkable
too, that BML, which, of course,
was created for the purpose of
developing a music pool upon
which the broadcasters might|
draw, should have taken on the|
tough task of spreading to broad-
casters thru broadcasters the best
avallable information on the key
phases of radio operations. |

Obviously BMI would never|
have been able Lo accomplish this |
without the unselfish co-operation
of the busy men who have taken
time out of their tight schedules
to travel thousands of miles to
share their experiences with their
fellow - broadcasters.  All  radio
owes these men a vote of thanks

But behind an enterprise of this
kind, too, there Is always a single
originating spark. That spark, of
course, is Car] Haverlin. president
of BMIL. Haverlin would be the
first to concede, however. and we
hasten to add the point here, that
nelther he nor any other man,
alone, could have instituted and
developed so ambitious a project
as these Clinies without the able
assistance of many colleagues

To Haverlin, then. and to his

ine., was born out of one of radke’s | colleagues—Sydney Kaye, Charlie

| Wall. Bob Burton. Roy Harlow

and Glenn Dolberg, of BMI, radio
owes a large vote of thanks, toa
And to the BMI men in the field—
Ralph Wentworth, Al Marlin, Ken
Sparnon, Lin Patte, Jim Cox. Burt
Squire, Bab Fuller and Dorsey
Owings — a low bow for thelr
notable contributions. And last.
but far from least, BMI's Harold
Moon, who did a tremendous job
in organizing and ruaning the
Canadian Cllnlcs.

All thcse BMI men. all the
speakers. all those who worked
hard to make the Clinic possible,
deserve kudos, but perhaps the
biggest bow i3 due the thousands
of broadecasters who attended the
Clinies. While these radio people
were, of course. doing themselves
a favor. the (act remains thpt
without their support the Clinics
could not exist.

So much for the posies. how-
ever. llere you can aitend the
Clinics yoursell. Not one, not two.
but practically all of them. Take
time out to read this BM! CLINIC
STORY. You'll find at least one
idea you can put to work In your
own opcration. We are proud to
present the BMI CLINICS to you
.+ . in print.
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4,000 Radio Execs Attend
42 BMI Program Clinics

Common Problems, Particularly
Programing, Thrashed Out

NEW YORK, Ma
those "it can’t be A
has just been comple y
Brond’casl Music, Inc—42 Pro-
gram Clinics in a little over two
weeks—37 in the U. S. and five
in Canada. More than 4,000 ra-
dio executives and their stafts at-
tended, with the cnnscnsus being
that all were benefited by an old-
fashioned - down . to - earth
thrashing out of common Pprob-
fems, particularly those periain-
ing to programing. Tt was “old
fashioned” in the sense that it
was accomplished, in each case,
with no pulling of punches but it
was up-to-the-minute in the pres-
entation of current. pertinent,
everyday items that occur in the
broadecasting llves of radio men
and women.

While the job seemed hercu-
Ican as to the efforts of BMI
President  Carl Haverlin and
Glenn Dolberg, director of station
relations. who laid the ground-
work with the co-operation of
presidenta of state broadcasters
associations, true credit for the
success of the Clinics is placed at
the doorstcp of the broadcasiers
whq attended in record-breaking
numbers. The trade as a whole,
as well as BMI officials, see in
these Clinje attendees an earnest
desire to better programing val-
ues to the listener and spomnsor

elike.
Willing o Learn
This also places radie en record |
45 at least one industry whose |

ltasttr who disagreed with a
speaker’s viewpoint had an op-
portunity to iron out his ease
fully and also to bring up any
particular problem he had in
|mind for genecral discussion or
|solution. Thruout the series of
| Clinics, The Billboard, eitber thru
|its editor, who attended scveral
of the Clinics, or thru its local
| correspondents, was unable to
find any broadcaster who attend-
ed the Clinic in his area who did
| not feel he was well rewarded for
| his_atlendance

| One net result of the Clinjcs
being condensed to the shorter
period was the better chance of
a break in the weather since the
time of the year could be chosen,
according to Carl Haverlin. Last
| year the Clinics started earlier in

10.—One of |fic answers. As a result, befora|the year and the first one ran
one”’ projects |leaving the premises, each brmad- |afoul a blizzard in the Midwest,

while the last one, held late in the

| year, fared little betier. While
this did not kill the attendance
by any means, it possibly pre-
vented many radio men and
women from traveling.

Weather during the mid-spring
season this year was excellentl
and bore out the decision to hold
all Clinics while the going was
good. By a direct comparison, in
virtuailly every instance, attend-
ance this year was far ahead of
last year. Stale association presi-
dents co-operated 100 per cent
with BMI and several new assoc-
intions were formed since last
year, not the least among the ob~
Jectives being the assuranec of a
BMI Clinie within the state.

The first Clinic this year tee]d

LT ¢ 1

\PERENNIAL CRY

Co-Operation s

‘Must’ for Station

NEW YORK, May 10. — The
broadcasters’ perennial cry for
greater co-operation belween sta-
tions’ sales and program depart-
ments is slowly but surely taking

time I think of the number of
times a salesman comes back to

EXECS SLAP SURVEYS

Sales Talk Louder
~ Than Any Ratings

| NEW YOR
ingdefiance of audience research
agencies was evident on the part
of radio men speaking before the
BMI Chnics during the past two
weeks. A feeling was voiced that
the listenership statistics obtained
|by the researchers frequcntly do
|nat do the programs justice. It
|was iIndicated that a program
often had many merits, sales or
otherwise, of which its rating
gave no indication,

Mark Haas. manager of KMPC
in Hoellywood, hit upon the main
point when he said that "there
are many programs which ratings
show as having “no listcncrs
whatsoever that are doing a tre-
mendous job for advertisers.”

Walter Wagstaff, manager of
| KIDO, Boise, Idaho, similarly ex-
pressed more than disregard for
the audlence rating of one of his
station’s local ncws shows,
“Hometown Reporter.” The show
is currently slotted opposite Ed-

ward R. Murrow on a competing |

station in Bolse. In explaining
that he had no idea what the di-
{vision of audience is, he said,
|“The figures might show that|
| Murrow is slapping our program
all over the lot. But I don't give
|a darm™ about that. He said that
his show's sponsor is quite satis-
|tied with the show and has re-
ported that he's gotten direct and
limmediatc response on all items
he's plugged on it. “Hardly a
day goes by but we get a letter
from somcone thanking us for

his office with an arder for a pro- 2
#ram and then turns it over to the | 50Me service rendered on ‘Home-
program department and prompt- town Reporter,' ” Wagstaff added.

May 10.—A grow- ,the vagaries of the rating system;

radio can besl prove itself against
television with results” Coughlin

! admitted that most agencies still

buy only a rating. He told about
his station's policy of block pro-
graming that in cffect chases the
audience away and calls in a new
on¢ with a complete change of
program type every few hours.

| The participating sponsor, with

spots dispersed thruout the sta-

tion’s schedulc, then gcts a “cum-

ulative rating” that, according to

Cgfghlin, “will battle any TV or

AM on n cost per thousand basis.”
Haas Amazed

Haas was perhaps the most bel-
ligerent in his assertions on the
rating business. “Instead of per-
forming a service, they are con-
tributing a disservice,” hc de-
clared. He cxpressed his amaze-
ment that the radio industry con-
tinues to accept the rating serv-
ices, In view of the sampling
methods used.

Describing one rating service
as & Menace to the radio industry
because evervthing it does for
radio is negative, Haas said,
“Every other medium but radio
uses the multiplication table in
quoting its coverage. Thig service
uses subtraction. He described
how a newspaper, taking its cir-
culation and muiuplyinz it by
the p d average ber of
readers per copy comes up with
a staggcring total readershiyp.

He wen! on to describe a rating
service operation,” which takes
radio’s 105,000,000 sets and im-
mediately reduces this to 42,000,

{Continucd on page i1)

executives do not  pretend to|ep ion. This is
“know it all," but are cver will- Siiectyin) concre(e faction

ing to learn, exchange ideas with |
their fellows. and above ail dispel |
the notion that radio is taking a|
siesta on the proverbial laurel
couch. What's more, the broad-
easter in this ecase actuslly digs
down for traveling expenses for
himself and staff, often covering
hundreds of miles in his cffort
to learn more about his own
business.

In planning fits Clinics, BMI
took cognizance of the thousands
of miles of travel involved, plus|
the time required despite the|
many one-night stands. The need
of faithful co-operation by bath
traveling and local speakers was!
met right on the nose. In this
respect the travellng speakers
were set up in groups, comprising
12 teams of three or more ecach, |
and so scheduled that none way
away from his desk for more than |
& few days at a time. |

This co-operation by busy cx-
ecutives. who did not hesitate to
hit the road and share their ex-
periences and knowledge with
other broadcasters, competitors or
not, is also & maiter of pridc in
the industry, judging from the
many expressions to that effect
all over the country. Where one
traveling team left off and an-
other 100k on, BMI offieials and |
ficld men continued thrunut the|
two weeks of hectie activity

Actually, compressing the ac- |
tivity into virtually two weeks
not only made for time-saving as
to the speakers, but each Clinie |
was enabled ta benefit from the |
exchange of idcas while they
werc fresh and hot. |

“Bull Sessions” A Hit

According to reports from alt|
sectors, the open forum or bull
sessions were highly popular. Tt
had been found during the 1951
series of BMI Clinics that twa
speakers at one session may have
becn at varianee in their views.|
And whlle questions and answers
were permiited from the floor, |
thus had a tendeney to hold up |
the following speakers and dis-
rupt the time schedule. Also, ar- |
guments were nol always ironed |
out completely due to the lack of |
time. |

In the current series, BMI, it is
understood, booked one or two
fewer speakers for each Chale
and devoted the exira time at the
elose of the afiernoon session for
the bull session,

This permitted all queries to be
more fully answered, and the ad-
dition of items not on the agenda
provided considerable added in-
terest and a broadened base to
the entire Clinie subject matter,

Thus any earlier remarks by a
speaker which may have seemed
ambiguous at the time, were elar-
ified for the attendees, and all

evident from the talks celivered
this week at the BMI Program
Clinics held from coast to coast.
Many broadcasting execs pointed

ly sits back to await develop-
ments.

"The sales department should
never finalize a sale without

to specific actions at individual
stations which resulted in both
betler programing and more sales,

For many years co-aperation be-
tween programing and sales peo-
ple has been difficult 1o attain by
broadcasters. Now, many admil,
the pressure an radio from televi-
sion and other advertising media
has forced action to replace talk.

In general, broadcasting execs
at scveral BMI Program Clinics
reminded their audiences that re.
newals, rather than initial sales,
were the backbone of successful
radio business. Renewals, in turn,
were more dependent upon the
program depariment than the
sales department. Other general-
ized statements made were: the
front office must not permit the
sales manager to make a =sale
which would adversely affect the
program schedule; sales person-
nel must take a decided interest
in the program sold to a new
clicnt; the station's entire person-
nel should be informed about
everything that happens on the
station,

More specifically, Joe Connolly,
WCAU, Phladelphia. told broad-
casters that the program manager
at his station makes frequent calls

|on ad agencies and sponsars along

with the station's salesmen.
WCAU sales people consult regu-
larly with the program depart-
ment. Twice each week the sta-
tion holds staff mectings at which
all employces are informed of
what programing plans and activ-
ities are

Louis Read, WDSU, New Or-
leans: "We have found that it 1s
most helpful to have our program
director sit in on sales meetings
on a regular basis. . . . The pro-
Kram manager can add much to
the sales servieing of an account
by submitting periodie reports on
his observations of programs.,.,
‘The sale of a program is not the
end but merely the beginning of
the salesman's obligation to his
client .nd to our station's audi-
ence.”

In pointing out the results of
closer co-operation betwecn sales
and programing, Tom Bames,
WDAY, Fargo, N. D., said: "“The
salesman knows more about what
the program ingredients should be
and what's going to pay off for
the advertiser.”

Gene Ackerley, KCOW, Ali-
ance, Neb., reported on his sta-
tion's job training plan whieh in-
cluded training each employee to
handle a job other than the one to
which he was regularly assigned.

Additional comments on co-op-
eration for better programing and
better sales results included such

specilic queslions b speci-

h
8

nts as: “I'm appalled every

proper tion with the pro-
gram department.

"I suggest that when a program

is sold, the program department

{Continued on page 13)

| Russ Coughlin, program direc-
tor of KROW, Oakland, Calil,, in
urging a more creative and sales-
wise approach (o programing,
again sounded a note of defiance
against audience research when
|he said, “The time has come to

|da away with dry statistics aucll

I Saleswise Approach |
|

NEW YORK, May 10.—Close
upon the heels of the completion
by Broadcast Music, Inc., of its
42 Clinics in the United States
and Canada, three specific TV
| Clinics bave been scheduled, one
leach in New York, Chicago and
Los Angeles. The New York two-

TV Clinics Set for
N.Y.,Chicago & L.A.

| Programing for TV as sales me-

|dium, facing high program costs.
Camera techniques; Art; Scenie

cffects.

| Short cuts; Time-saving devices,
Low-cost music programs.

| Music elearance and legal prob-

|lems.

Speakers set 10 date are Robert

day stanza will be at the Waldort- | -
Astoria Hotel, May 19 and 20;!Swezey, WDSU-TV; Chris Wit- |
Chicago, at the Palmer House, |ting, Mont; Chuck Holden,

the Hollywood - Rooscvelt, May |Ralph Burgin, WNBW; Joel
26-27, |Chaseman, WAAM-TV; Don Fed-
Following a pall of 108 TV sta |derson, KLAC-TV; Klaus Lands-

May 22-23, and Los Angeles, at |ABC-TV} Paul Adanti, WHEN; rad

tions wherein thelr views and
suggestions were sought, three TV
Clinic ing Committees in
the above cities carefully studied
the station suggestions and then
added their own findings for each
two-day session as to the agendas.
These planning committees com-
prise;
Planning Commiliees
NEW YORK

Roger Clipp. WFIL-TV; Bennett
Larsen, WPIX, Dick Pack, WNBT
Jerry Lyons, WABD; Hal Hough,
WJZ - TV; Chuek Holden, ABC-
TV; Dick Doan, CBS-TV, and
Craig Lawrence, CBS-TV.

CHICAGO

Walter Damm, WTMJ-TV;
John Moser, Chicage TV Council;
Walter Preston, WBKB; George
Helnemann, WNBQ: Walter Em-
erson, ABC-TV, and Jay Fara-
ghan, WGN-TV,

LOS ANGELES

Don Tatum, ABC-TV; John
Reynolds, KHJ-TV; Tom McFad-
den, KNBH; Robert Purcell,
KTTV; Don Norman, KNBH; Al
Flanagan, KECA -T V; Gordon
‘Wright, KTLA; Bill Edwards,
KNXT, and George Mozcovics,
KNXT

Ttems suggested for the agendas

by the commitices ineluded:
Partial Agenda

Low-cost local TV programing.

How to cul production costs.

Handling of Jocal TV news and
special events. Mobile units,

Film, Buying, selling program-
ing. Operating for profit.

Public ice; Educational;
Rel~ous; Pgricultural; Political.

‘ (Continued on page 13) |

Csida, Haverlin

Cite Need For
iShowmanship

SAN FRANCISCO, May 10. —
As an affshaot of the BMI Clinic
held here this week, Joe Csida,
editor_in chief of The Billboar
and Carl Haverlin, president o
Broadeast Music, Inc., addressed
35 special services officers of the
U. S. Army at the Presidio. Thelr
talks stressed the use of show-
manship by for the armed
forces, as well as the various ef-
forts being put forth on behalf of
the delense effort by various
branches of showbiz and its per-
sonallties.

It also was stressed that BMI is
going to bat with @ commiltee of
io people, already set up and
Em' into operation at the recent

hicage convention of the Na-
tional Association of Radio and
Television Broadcasters.

Five-Day Seminar

NEW YORK, May 10.—As a
| result of the excellent re-action
of broadcasters thruout coun-
try to the 1952 series of BMI Pro-
gram Clinics, BMI has set a sum-
mer seminar to run five days at
the University of Denver, in Den-
ver, starting August 3. The sem-
inar is planned to cover those who
were unable to attend any of the
previous Clinics ar who seek ta
wugment their knowledge gained
in the past. |

The idea is also to encourage |
staff memebrs who plan a vaea-
| tion during this period. They will
in a suitable relaxing locale

Planned for Denver

night a person {adult), A ecafe-
teria is on the campus, but any-
one can cook hls own meals.

The seminar i8 being planned
as a "leisurely” laboratory and
Clinie, with more time for talks,
di i and workshops, all in
the hands of the nation's top
broadeasters who will eomprise
the panel of speakers. This “re-
fresher” eourse will be at the top,
professional level.

For those who wish to dine out

Jor just live at the University dur-

ing the seminar, the flat rate of

$22.50 for lodging, for the wreek

be

and will also be mble to bring and one lJunchecn per day will
| their families, children included. apply. Motels and other facilities
|In this latter mpect‘ cost for |are also on hand nearby. Ac-
‘each adult will be $22.50 per |cording to Russell Porter, co-or-
week for an apartment and lun- |dinator for radio at Denver U,
| cheons. Housing will cost $15 for 'he is now ready to handle appli-

| the five days and luncheons will

be $1.50 each. First two children
in a family will get by at $4
weekly and the next two children
are free,

Modern four-room dormitories
are available, with living room,
bedroom, bath and kitchen. Two
bedroom facilities are also on tap,
and the cost has been scaled
down to not more than $3 per

cations for enrollment for which
there is no regisiration fee, He
alse will line up housing as re-
quested. However, BMI station
relations in New York should be
advised of proposed attendance
since the total enroliment will be
Limited to 200 seminar attendees.
Glenn Dolberg, BMI director of
station rclations, is handling the
seminar project.
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SALES ON PUBSERVS

Answer to Health,
Wealth & Wisdom

NEW YORK. May 10.—Broad-
casiers are becoming more cogni-
2ant of the fact that public service
programing can ring the cash reg-
ister. In a series of specches de-
livercd this week by ctation execs
at the various Broadeast Music,
Inc, Program Clinics, there was
much talk about the dollars and
cents’ values of pubserv programs.

The thinking of many of these dollars and cents. The station's|er who is delivering their com-

station execs was summed up in a
talk delivered by Jack Williams.
program manager of KOY,
Phoenix, Ariz. “It (public serv-
ice} can make money for you,

friends for your operation and
melt you into the heart of your
community to such an extent that
nothing can replace you! All this
and keep the FCC happy, too!”
This thinking now pervades TV
as well. (See Washington story in
regular news section this issuc).

In many instances the speakers
pointed to newscasts as the prime
example of public service pro-
graming which is commerecially
strong. In this same category
were placed such {iypical pro-

=

|mnml.};1 alnd a‘;u alI’I‘mrs hajdla staffhl;nmv how well the station -

buil » ¢ for you, provide great deal to do with our addi- is doing. If the station does bad- Y =

allduaudicnoes, foryou, . pg tional business.” 1y, so do the employees.” J‘:'“"b‘ i
aling

ister.,” Hc pointed out that the
station has grabbed off sponsor
after sponsor by the simple
mcthod of proving that the station
was an important force in the
community. This was done via
programs and by having station
personnel become as active with-
in the communily as possible. Re-
sults were described in actual

monthly gross has nearly tripled
in the past three years. Cobb
said, "I choose to think that our

|program of participation in com- | place of busincss. We Jet all our

Perennial Cry
® Continued from page 12

1should work clusely with sales in
[servicing the account. A news-

|paper space salesman works out
every single detail of the ad with
|the advertiser—Including the po-
sition in the paper. A radio sales- 2zt
lman can only do this with the
|complete help of the program
department.

“Any contemplated changes at
our station are discussed at a g
| meeting between the only threc !
people that programing could
concern — the rmanager, the sales
manager and the program direc-
tor. We invite our elients to visit
the station and mect the announc-

5

BUFFALO RADIO

PROGRAMS,

By Types
(From fjanuary-February, 1952
Buttalo Radie Puisc)

mercial. We even give our an-
| nouncers time off the bonrd to go

|out and mcet the client at his

\CONFIDENCE IN FUTURE

Programi
To Renounce Fear

NEW YORK, May 10.—Radio

grams as sportscasts, weather b Y

news, market reports, etc. Many /station ‘men speaking at the
a speaker reminded his audj | Broadcast Musie, Inc.,

that a public service program over thc past two weeks defi-

Drama and Mysteries . . ....... 63
Inferviews . . ............6.2
Serial Sfories . . ............55
Quiz-Audience Parlicipation . . . ... 5.2
Variety . . . .. ... . A

ng Way

AP T8 281000 R 0110 4K11 T R 313471
it

|widesprcad- theme. Get at the
{trlth about the job that radio

and can do, and shout it
from the house tops. was another.

J

isn't hurt by being sponsared. | nitely did not sound like a
Money, however, they cautioned, | doomed or desperate clan. While
should not be the criterjon. |some charged thetr own Industry

‘What's Expected? | with suffering trom an inferiority

Many recommended more pro-
motion. Every time they did they
added that promotion is not ex-
pensive since your own medium,
radio. is the best promotion ve-

Kid Shows . . . . ... .. 46
MOMS & oxe & 6 & 6.4 @4 3.2

j compl T not being alert to the
The growing relization that m~’ge':d’;°§ 'Im c}nanxrl\:g times, vir-
tually every one of the speakers
talked with manifest confidence
in the future. They generally dis-
played the attitude that “the only

dio stations are becoming more |
specialized in audience coverage |
stimulated some of the thinking
on bullding the station in the |
community via public service|
programing. The public service
Programs are also expected either
to result in a direct dollar return
or, in many more cases, as a force
to build sponsor interest in the
station for the future,

Williams, for example, defined
public service as being a good
neighbor and pointed out that
“betng a good neighbor is good
buginess." Charles Roberts, KLZ,
Denver, told his audience at one
of the Clinics, "'You do not destroy
the public service value of a pro-
gram by selling " William'
Holm, WLPQO, La Salle, 1N,
pointed out that stations can get a
four of five-to-onc return on the
money Invested in a news-gather-
ing staff,

Ben Sandcrs, KICD, Spencer,
Ja.. said, “You can do what the
FCC tells you to do and still come
out with an honest dollar . . -
(this type of programing) must be
done in the future or you might
as well fold up.” He showed that
newspapers collect advertising
money for lost and found, help
wanted and other classified ads.
Stations can do the very same
thing as part of the public service
requirements. He listed the above
types of programs along with
chureh calenders. social meeting
news, fishing news, cic., as sa
able public service programs.

KIDO Solution

Walter Wagstaff, KIDO, Boise,
Idaho, described the operation of
his station’s “Hometown Report-
er' series, which has been con-
sisiently sponsored since its incep-
tion over scven years ago. "With
local news,” he said. “you don't
have to worry over whether you

arc rendering public service or
mak
both.

Grover C. Cobb, KVGB. Great
Bend, Kan, titled his talk “Pub-
lic Service Rings the Cash Reg-

i_ng money-—you are doing

thi we have to fear is fear
itsell.”
Programing was unanimously

held to bo the crucial clement, the
one field in which radio must and
will marshall its forces for the
years ahead. To agreat extent
this sentiment was undoubtedly
inspired by the fact that the ses-
sions were known as “Program
Clinics.” But it's true thal whal-
cver the spenker’s subject, in al-
most cvery case he asserted that
success can only be built on the
right programing.

. |
There was less unanimity on

just what direction progranung
must tuke. The cmphasis was var-

{iously put on stronger public|and FM stations, but film produc-
| service, the right kind of program |ers and ageney and ET mwen are

blocking, more local news, judi-
clous selection of recordings-and
4 minimizing of erime, hystcria
and bad news. But whatever di-
rection the speaker took, he us-
ually emphasized that the most
mportant thing was to build and
maintain the station's personality,

From many there was the
aggressive assertion that radio is
great and growing. “Look at ra-

dio as it 1s," said Russ Coughlin, |

of KROW, Oakland, Calif, ‘‘the
greatest media of advertising
ever. If we haven't pride in 1L
and we don't support it and re.
spect it, [ don’t know who will."

“Television is nothing more
than an intensified form of com-
petition for the home audience
said Louis Read, of WOSU, New
QOrleans, “and as such differs only
in degree from other radio sta-
tion competition.”

Ed Frech. of KFRE. Fresco,
Calif,, said, "Radio can be, is and
will continue to be strong—if we
but recognize and correct our er-
rors and raise our standards back
to the high plane where they
belong.”

Don't let ratings. rate cuts or
competition get yop down was a

KEEP YOUR EAR 10 THE GROUND
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TV Clinics Set
® Continucd from page 12

|bere, KTLA; George Moscovics,
| KNXT: Robert Pureell, KTTV;
| Philip Lasky, KPIX; Donn Tatum,
’KE A-TV: Walter Preston,
WBKB; Bruce Wallace, WTMJ-
|'TV; Ted Streibert, WOR-TV;
Walter Emncrson, WENR-TV;
Richard Moore, KTTV; Bill Ed-
/wards, KNXT; Don Norman,
| KNBH; Ward Ingrim. WENR-TV:
| Jules Herbuveaux, WNBQ; Frank
Fogarty, WOW-TV; Ted Cott,
¥VNBT' and Roger Clipp, WFIL- |

Ll ko gab i Eo ot G il

DM v a e 3.0
UM S 6 5 4 bvie s 3.0
Educational . . . . . . 2.1
Musle . . ........ 24
Wake Up Programs . . . . 24
Homemaking & Service . . . . . . 2.3
Rgion s s cxaecnns i I3

*

Audience measurement is a vital

Chairman for all sessions will
be chosen from this group. At.
| tendance is restricted to TV, AM

invited. All registrations, for
which there is no fee, should go
to the New York offices of BMIL

00 1TV 5300 G0 1400 G T 20 T AT Y T PRI O 0 5 L O A

Execs Slap Surveys
® Continued from page 12

000 radio homes. Then he cuts this
to 15,000,000 sets in usc. Finally
he calls six people in a half hour
and tells the advertiser that only
2,000,000 of the 105000000 seta,
| were tuned to his program. And
| the time he ignores the many
millions of out-of-home ls-
| tencrs.”
| “Mr. Radio,” Haas concluded,
“its high time you started quoting
sales resuits instead of ratings.”

4,000 Radio Execs
® Continued from page 12

off in Calgary on April 24, fol-
lowed by Missoula, Mont., April
27. On May 16, the final session
will be held in Toronto.

At the Washington State Clinje.
held at Seattlc, the lunchcon ses-
sion was highlighted by the state.
{ment of Earl S Coe, secretary of
| state of the State of Washingion

that he had definitely decided not
to run for Governor. lle had heen
| mentioncd as a Democratic can-
didate for that office. Seattle's
Mayor-Elect Alan Pomeroy
greeted the broadcasters at the
opening of the Clinie.
| Two radio men from Station
CPGP, Grand Pratrie, Alta., took
the attendance prize at the Cal-
5;:3' Clinic with their nightlong
ve of 600 mules south to Cal-
gary in Ume for the opening at

tool in the hands of management

for progrdming. Puise performs

VL AR LA L TR T

accurate, dependable and timely
audience research in over 70
markets across the country.

Is yours a Pulse
audience researched
market ?

13 06 0

THE PULSE, iInc.

Mayor Ear! J. Glade of Salt
Lake City, a Utah radio pioneer
for many years, gave the opening
talk before broadcasters on
May 1.

Al White Orchestra entertained
at the luncheon session of the San
Franecisco BMI Clinic as the re-
sult of the elforts of Lloyd Yoder, | 3
of Sun Francisco. Lunch
was at the Clitt Hotel Friday (8).

15 West 46th St,
New York 36, N. Y.

T e
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Numerous
Spring Fro

HAL BUMPUS
KVOR, Celorado Springs, Colo.
KVOR sends carbons of all lo-
cal news copy of each local story
to the person or company hame.
We stamp the copy “An [tem of
Interest to You from KVOR."“ No
commercial angles, purely publc
relations promotion.

LOUIS READ
WDSU, New Orleans

The prugram manager can add
much to the sales servicing of an
account by submitting periodic
reports on his observations of
programs. This sort of thing al-
ways makes the advertiser feel
that the station is giving him the
sort of program service he de-
serves.,

D YOCUM
KGHL, Billings, Meal. . . .

The best news iz local news

But then all news iz reaily local
because even national items when |
broken down will tie in with some

activity in your own community,

f you look for this tie-in and

make use of it. Make every mem-

ber of your staff a news corte-

spondent

BOB WATSON
NGNC. Amarillo, Tex. . . .

A few vears ago the siation
hired a rctired college professor
who headed the music and speech
departments at a State college.
The professor monitors the station
every day thru the heavy local |
periods and conducts a class for |
announcers once a week. Class
work includes pronunciation, gen-
eral liberal arts discussions and
outslde reading assignments. In
addition, private instruction fis
given on reading, interpretation,
enunciation. diction, projection
and proper breathing. It's been a
tremendous usset to the station
and an incentive 10 the announc-
ing slaff.

RUSS COUGHLIN
KROW, Oakland, Calif.

If you want announcers who
can sell, give them a reason to
scll, Have them meet the client.
When a clienl comes 10 the sla-
tlon, have him meet the man who,
in the long run, is the man who
does the actual selling and upon
whom the suceess or fallure of
the campaign must fall Don’t be
afraid to give the announcer an
hour off the board to go out with
salesmen. Let announcers know
what's bappening in the business.
IT the station does badly, so does
he. Offer a $50 prizc to the an-
nouncer who does the best selling
job for the month.

J0E KIRBY
WIRS, Waukegan, IIl,

In any of our newseasts, first in
order Is local news, then state
ftems, then regional and natlonal
news. If there is time left, we go
into world news. It is my
conviction that the people In our
area, with all the metropolitan
newspapers and network radio
stations to listen 1o, would just as
soon hear about things In- this
state that weren't particularly
earth-shaking, as to be told for
the hundredth time that the peace
negotiations in Korea were still
arguing.

GEME ACKERLEY
K(OW, Alliance, Neb.

For smooth and profitable use
of personnel, makc a job task
analysis and make sure It covers
all work to be done and wha is to
do it. This aspeet of station man-
agement is vital for successful
operations. Give cach employee
an active supcrvised traming pro-
gram to bring him to the level
needed. We supplied our person-
nel with a handbook of pperation:
we bought textbooks: we made
all reading material available to
them, and we asked them to think
about their jobs and offer sug-
gestions. When they became ade-
quate in their jobs, we began
teaching them a second job. Thus,
with the pending critical person-
nel shortoge, we have versatile
personne] and ¢an ¢over resigna-
tions with little or no disruption.
Also, we kecp our people 50 busy
they do not have time for a lot of
petty grievances.

Topnotch Ideas
m Clinic Sessions

RALPH SNELGROVE
(K88, Barrie, Out.

“Motor Memories” is 8 show
that is picked up readily, usually
by a Ford dealer. It comsists of

MURRAY ARNOLD
WIP, Philadelphia

In developing “new ideas and |
sound™” on WIP we taped station

breaks using personalitics. For |faets and stories about old ears
example: “This is Mayor . . |and is tied togcther with songs of
saying over WIP, coninbute to the same era.
the Red Cross™ For these station | ‘“Trading Post,” conducted by a
breaks WIP has used civic leaders | and an an-
sueh as the income tax chief, nouncer, simply provides listen-
children of personalitics heard on ers with an opporiunity to adver-
the station, Boy Scouts: ete. tise articles for sale, articles

We have a program where we |10 swap, free of charge. It started
utilize song pluggers and record as & quarter hour feature, and
promotion men on a panel. They Row runs for an hour and a half
discuss their_records—then they dally, with a total of 21 partici-
are played. If these men aren't |pating sponsors each day.
availlablc. Lsuggost using dealers, | ————————
musle teachers, etc (m!us ROBEIIS

WIP is now experimenting with

£y % KiZ, Deaver
We're in our second year at

two formats for a series to come
KLZ of broadeasling a program

from the prison, using the warden
and prisoners. A donation 1o the
Drisq: commissary ig making this which we ¢all “Your Voice In
possible.

f

Congress.” Each week the sena- ' Sunday at 12:30 p.m.

tors and representatives of Colo-| BOB A. ROTH
rado aiternate in a series of talks| KONQ, $an Anlonio

regarding their activities in ) .

Washington. The program is de.| Radio station KONO now airs
signed to provide the lisicners|ihree public service programs on
with a better understanding of Sunday evenings. These have
the work these men are doing in|racked up sizable Hoaper ratings
our nation's capitol. This cconom- | and have provoked a great deal
feal show is cut in Washington |of public interest. The “KONO
for us at the House and Senate | Radio Forum' is produced by the
joint radio fachity studios, and |gtation with the aid of the local
the total cost pe program runs | Chamber of Commerce and Jun-
iess than $7. It has crealed a mﬂliior Chambas of Commerce. It

deal of listener comment, BNd|acts as a sounding board on the
when these men come home 10| community’s most pressing prob-
campoign for re-election, they | jems

buy the time on our station t0/ The pu
discuss many of the same issues | probl
Ihcé have covered on the “Voice [tjons and recommendstions,
In Congress” serles. |“Your District Attorney” is a
Another thing we did is not new, | question-and-answer_show spon-
but it created the top-rated pro- |sored by the Bexar County Crim-
gram in Denver. The voters of inal District Attorney's Office.
Denver decided there was a need [The D. A, and members of his
for a ehange in administration, /staff sit on a panet and discuss
after 20 years under one mayor. and answer both written and
Naturally, everyune had heard  telephoned questions perlaining
the many campaign promiscs of |to criminal law as it npplies to the
the new mayor and we were In- |citizen.

terested In how they would be| “So You Want To Be a Cop” is
carried out. We offered the new [a tape recorded show depicting
mayor 15 minutes of radio time |the average night in the life of a
each week, for a progress report |local policeman. The station's
He the idca and has been |radio-equipped car makes every
heard regularly since 1948, each |call of major importance simul-
taneously with the Incal police.

blic responds
by telephoned

Youll chalk up

HIGHER
RATINGS

MORE

EASIER

TSR R . .
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ROY BATTLES
WIW, Cincinnati, 0,

One of the tools used by WLW,
8s a springboard for many of it's
farm programs. is the use of an
average farm of the Ohio Valley,
"“Everybody's Farm,” which 1s the
name of the WLW farm, is owned
by the station. It is operated by a
farmer whose main interests e
in the operstion of the farm rath-
er than in the broadcasting. The
broadcasting end of the venture
is left to the professional broad-
casters who use the farm or the
farmer on the air in whatever
way he feels will be most effec-
tive.

Programs have originated reg-
ularly from this spot since 1941,
“Everybody's Farmi Howr,” a
noon-day program, has uscd this
tool to a marked advantage from
many vilewpoints. However, nu-
merous problems stem from such
facility and I recommend that no
radio station embark on such a
venture until it has made a com-
plete study of the operation,
weighing carefully its advantages
and disadvantages.

The advent of television, how-
ever, may place such a farm on
the “must list” of rural TY sta-
tions In the not too distant future.
It would seem to me that such a

farm might be necessary if farm
TV shows are to be made earthy,
moving, dynamic, and effectively
| useful vehicles for all interests
concerned.

' PAT O'HALLORAN
KPC, Wenaithee, Wash.
Our present promotion has

proved most profitable. We have
a daily contest where the listener
tries {o identify the “Businessman
' of the Day" from the clues broad-
cast. We sclected 100 of the top
local adveriisers regardless of
whether or not he uses radio ad-
vertising. Each one filled out a
[qucs!ionnalrc supplving informa-
tion regarding family, hobbies,
|¢clvie activities and number of
| years in merchandising.

Five clues are written about
|each businessman from this info.
| The clues are broadcast anytime
from 6 a.m. to 5 p.m. Five dollars
|is awarded the first person in
town and a similar amount to the

first person outside Wenatchee,

who can correctly identify the|

man. Each day begins a new con-
1est, whether the businessman is
identified or not

The salesman handiing the ac-

Here Is where a salesman gets in-
formation about this man lhat he
has been unable to obtain. The
merchant is proud to have been
selected, and gives out with sales |
tigures, growth of his store, and
many other bits of worthwhile in. |
formation to the salesman. The
purpose of the interview is also
to establish rcasens why this
merchant has a store capable of |
|servmg the necds of the local
trade area.

The local photographer, who
takes the pictures, also places the |
man's photo in his window. The
$5 checks are issued by KPQ and
the winners get them from the
“Businessman of the Day"'—in hi
store. This gives the merchant an
opportunity to introduce the win-
ners to store personnel. He also
learns if this person 15 a ncw
customer. A transcription of each
man's interview is given to him.
We pay for the space in the news-
| paper for the picture—supply: the
prize money—and have bus cards
to publicize the promotion.

ARDEN BOOTH \

KIWN, Lawrence, Kan. f

| All public service programs on

you arc about to hear is made
available to the (name of organi-
zation) by KLWN at no costs.
Were it not for our advertisers,
KLWN would not be able to give
time for programs like thesc....
for our sponsored programs pay
the way for our sustaining pro-
grams. Listencrs can best show
their appreciation for this public
service program by patronizing
our sponsors, and by using the
maﬂc words-—I heard about it
on KLWN."

KLWN schedules weckly 4-H
Club programs on Saturday
mornings, with cach of the 18

clubs in the county taking (ts turn |in

at producing the show without
station fnterference. , "On that
morning,’ says Manager Booth,
“we can be sure that we'll have a
whale of a tunc-in from the par-
ticular community on the air, and
over an 13-week period we've
covered the county moast effec-
lively. Show goes on at 11:30 am_
We count on our noon weather
report and the 12:15 p.m. news to
bring the tuner-outers back into
the foid™

Station helps Douglas County
Men's Brotherhood (laymen from

count contacts the “Busmessman  KLWN are accompanied by fol-|county churches} promole theirr

of the Day" and arranges for an
interview of about 5 minutes.

lowing intro-copy:

| "Friends. time for the program

“Go to Church on Sunday” cam-
lmla

n. via donation of two or

Louisville

ihow ™

Minneapolis ., .

HIGHER RATINGS

In BIG Towns
San Ferancisco . .

16.0 Hatliesburg .
2T Zanesville .
18.5 Youngstown

MORE RENEWALS!
6th YEAR -

Sth YEAR -
Ath YEAR ---

. Minacapolis, comsistently oubrotin
netwosk shows

Ne= Otigan
loval owdisnce.

and thght Company,

EASIER SALES

@ 8oston Dlockie’s 19.1, the highest rited show on Sunday aiterncon In
Konsos City

In SMALL Towns

. 296
260
213

9 Important

canslstanlly delivering o large ond

Roieigh, consilentty selling for Caroling Power

Jomas Coy—Ragers & Smith Advedtising Agency

James H. Jusie, Pgm. Dir., Statien KLOU, toke Chorles. Lauisiana

@ “Bauton Blockie Aos the most logol istening ovdience of any thow we've
ever had on e olr ond Is toke Chordes most outstanding mpstery

*“Today morks the 915 broadear of Bosron Mockle for Falls City Seer—
tovisville. Our latest Hooper tops ail network ond loca! compentive
peograms,”

Roy D. Willlams—Prater Advertising Agency

“We ore having wemendous success wirh Borton Blackie. Once ¥ wos
necessary 1o re-whedule ‘Blackie’ lor ploy-by-ploy iport commitments,
I would be difficult for you to oppreciote the deluge of colls we
rwceivad o the stotion,”™

John 1. Rutledge. Ass’t. Con. Mgr.. Stotian WYIS. Gwensbare, Ky.

Me'll chalk up easier sales for you, tool

owonTV!

AM + TV 2 TOP RESULTS!

$0110n Blockly an TV {5 olrecdy praving Ine laslest seller eve:

Spaniored by big-nome advertiters on fop TV siatons Ia
NEW YORK CiTy, CHICAGQ, tOS ANOEIE& WASHINGTON, D. €
DETRQIT, CINCINNATI, DAYTON, COLUMBUS, PIFTISBURGH, CLEVELAND
LANCASTER, TOLEDO, MINNEAPOLIS, RICHMOND, NORFOIK, ATLANTA
HURRY—YOUR MARKET MAY STILL BE AV AILABLE!
WRITE, WIRE OR PHONE.

three minutes just ahead of sign-
off time on Saturday evening.
“This has brought some rather
imporiant men to our studins—
some of them advertisers,” notes
Booth.

With the exception of three
weekly religious programs,
KLWN charges commerscial rates
for church broadcasts. The gratis
airers are handled thru the Minis-
terial Alllance. Trio includes a
15-minute mommning show (with
local churches taking over pro-
Kram on a rotation basis, but ser-
| mons styled along none-sectarian
| lines); a Sunday afternoon “Youth
Our Churches” program. and a
| round-up of church bulletin news.

KLWN programs several school
shows. including daily 15-minute
broadcasts produced by local stu-
dents. Each grade takes a day,
|and Booth observes "It's pretty
hard for you network boys to
|compete with the Cordiey Kin-
dergarten, when It's their turn to
be on the air!

In the same sphere, KLWN, In
co-operation with the local music
education department, and the
rural schools of the county,
staged an B-week music class
scries, which rural music teachers
used as a guide for teaching their
nwn meesic nopils. Early shows
featured publie school musie ma-
Juits, and some of the rural school
music students were brought to
the studio toward the end of the
series.

Stressing the importance of ex-
teasive local news coverage for a
small town indie, Manager Booth
says, "We figure a birth wn Bald-
win is more important than a
rape tn Tallahassce. We don't
have a news staff, but a lot of our
ncws comes in to us by phone.
We chip, tile, wateh for upcoming
events. and check on fallow-up
stories via the routine phone calls,
police, fire sheriff, schools, city
clerk, hospital. chamber of com-
merce, county agent, etc. We had
to create a program to take care
of upcoming mectings. It's an-
other show to sell, and takes the
pressure off our newscasts.”

HUGH A. SMITH
KPIX, San Francisco

Possibly a remote can give your
muslcal show the spark it needs.
Radio is a main street, grass-roots
Institution—very well, then, get
out among the folks. This sort of
thing starts a chain reaction of
audience acceplance and popular-
ity. It means circulstion if you're
sales minded—the kind of thing
that lesds to sponsarship. Costs
necd not prevent the wise use of
remotes—equipment can be as
simpie as a couple of 45 rp.m.
players,

Lines* KPOJ in Portland got
the Natlonal Guard's help more
than once and for a promotion
stunt sent the material by short
wave back to the station—all in
exchange for o little recruiting
publicity. In one such deal the
YMCA pad linc costs and the
station provided musi¢ for the in-
formal dance at the Y. The kids
selected the music and the pro-
motion value as a public service
venture was great.

A remote with a twist? KFBK
in Sacramento has & show called
‘Don’s Private Line. The disk
jockey has a private telephone
line to a local drive-in restaurant
and the patrons order two with
ontons and ‘Cry’ at the same time.
On the private line they get ta
talk to the d.j. and make a musi-
cal request. The fatal fascination
of hearing the namec on the air
makes dedications popular and
helps sett lots of hamburgers.

Another remote—with a splash:
KWJJ at Jantzen Beach Swim-
ming Pool in Portland has music
under water—then for kicks—the
underwater scramble. Records
thrown into the water and kijds
dive for them, Kids retneving a
record pet to keep il after it has
been played on the air. And, be-
lieve it or not—the d.j. uses a
diving helmet with a mike in it—
to do s play-by-play of the under-
water scramble’”

TOM BARKES
WDAY, Fargo, N. D,

After on-the-air plugs, our
most effective promolon is our
own newspaper, Mike Notes. A
monthly, it costs us aboul $10.000
a year. But we sell it at $1 a year
and have a circulation of 11.618.
In addition, we have a free list of
about 1,600. It includes stories
about programs, products, per-
sonalities and bits of news from
the world of radio. We also pub-
lish our schedule and tell about
the contests, program highlights
and good things to come on
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ROBERTS

NEW YORK, May 10. — The focets and levels of the radio
Program Clinics spoensored by‘bmade:uslmr industry will have
Broadcast Music Inc. have been |[spoken, giving their obscrvations,
going on thruout the U. S. over opinions, sugeestions and experi-
the past two weeks. A intal of 42 \rnces on praclieally every phase

theze BMI Clinics over the past
two weeks, offering the gist of
each talk, along with » few high-
lights. Elsewhere 1s presented a
calleetion of the most solid ideas

meetings will be held defore this {of the radio business, including on programing, promotion. sales,

public service, news and musie
programing, promotion, sales and
station management,

This vast pooling of ideas is of
incstimable value to all members
of the broadcasting fraternity.
| But no one person could have at-
| tended all the meetings und heard
|all the speeches

We present below reports on
virtually every speecth made at

WYSE

Year's sessions are coneluded next
week. Men and women from all

HOLM -

Explains How

Local News
Builds Sales

PORTLAND, Ore. May 10, —
The story of a five-year-old sta-
tion that has built big sales re-
sults on a heavy schedule of local
news was told lo the BMI Clinie
here lust week by William Halm,
manager of that station, WLPO,
La Salle, It). Holm said the entire
news operation costs only $300 a |
week and brings in a return of
four nr five to one. He suid the
four fundamentals of a good news
operation are (1) stability, mean-

Broadcasts

WICHITA, Kan., May 10.- Bess
Wyse, KWBW, Hutchinson. Kan_,
told the BMI Chnic here this

Ing keeping the newsceasts in the
same slot year after year; (2) um-
partinlity; (3) freshness; (4) dig-
nity. He told how unspectacular
items, like birth notices, can be
worded for maximum interest.

BROWN

Radio Traffic
Tops Papers
By 62 Pct.

ST. LOUIS, Masy 10. — Foster
Brown, sales promotion manager
of KXOK here, told radio person-
nel attending the BMI Clini¢ held
here this week that they were all,
in 8 way, in the business of pro-
moting their stations. regardless
of what their specialties were. He
described a few successful promo-
tions his station had undertaken
recently, including tie-ins with
local schools and the Advertising
Research Bureau, Inc. surveys
taken 1n three big Sears Roebuck
stores in St. Louis, which showed
radio’s traffic o be 62 per cent
greater than that brought in by
newspaper advertising. “Promo-
lion s interpretation,” Brown
said, "you must inicrpret in the
language of your listener.”

SCHOEHALTER

Cites Value
0f Block Style
Programing -

ATLANTIC CITY, N. J. May
10.—Nat Schoehalter of WAAT,
Newark, N. J,, discussed the value
of -ontinucus block programing
befare the BMI Clinie hews
this week. Each station has jts
own personalily, he said, and
WAAT has its foundation in mu-
si¢ and news on the hour.

The kind of music to be played
has t¢ be determined in advance
and ryudly adhered to, he as-
serted. The station’s musie librar-
lan is most important in this re-
spect, he said. This person must
never be swayed by the an-
nouncer or the public relations
man for the record company to
place just any record on any
show Rather, the music librarian
must stick to the formula set
down by the program director,

Schoehalter said he has found
that with few exceptions it's the
program thal counts and net the
announcer,

week how she 100k over her sta-
tion a year ago, having found it in
very bad shape financially and
ublic relations-wise. At the time
iss Wyse had not had any radio
|or business experience.

rn #§ tresh. unatraid,” educational
00 ews graming for women, Helen
worth of KFTM, Fort Morgun

and publie service culled from
the tulks.

CUDWORTH

Asks Strong,
Fresh Angles

9—Women Want On Fem Shows

|  DENVER, May 10.—Cslling for
r0-
(?ud-

Cale,, 10ld the BMI Clinic here
last week that she’s always as-
sumed that her women listeners
would like the same things she
does. Miss Cudworth described
the host of shows she'd conducled
over KFTN dering the past three
years, including local bews, in-
terviews, farm and music. She
told how. thru her participation
in the Colorado Federation of
Women's Clubs, she encouraged
{em lisieners to let their xtations
know what shows they preferred.

Healthy Quilet

SALT LAKE CITY, May 10.—
In discussing public service pro-
graming Charles Roberts. pro-
gram director of KLZ, Denver,
said that 1l beging with the sign-
on each dey and cnds with the
sign-off that night.

He uvutlined several types of
public service broadeasts n{:d nn
hus station and pointed out that
KLZ was promoting a better un-
derstand ng between the station
and the listeners. Stressing paid
politieal bruadeasts, Roberts said

that the talks by candidates for|

office are one type of public serv-
ice broadeast which will be preve
alent these days.

Roberts stated thal breadcast-
ers will find that, if they offer
their listeners good. sound service
n programing, they will have a
happier sales slaff and that even
‘lhel stockholders may blush a
ittle,

READ

~ Good Shows

" Advertising

SAN ANTONIO. May 10
Broadeasters should muake every
effort la protect listeners from
advertising which overstates the
value of products, makes lalse
claims or indulges in gross ex-
agerations. said Bob A Roth,
commercinl manager of KONO, at
‘the BMI Program Clinie, here
“It behooves each and every one
of us 10 proteetl our listeners in
this respect,” xuid Roth, “so that
they will know when they hear t't

on the radio they can bank on i

Roth ealled such vigilance a
part of radio’'s “public service
which will prave 10 be an asset
in the form of continued and ad-
ditional response to commercially
xponsored messapes.”

PEDEN

- Says Befter
Logging Means

Can Cure All
of Radio’s llis

Added Sales

NASHVILLE, May 10.—In her
talk titled “Better Programs,
Sales,” Xatherine Peden,

| bootstraps.

| She told how she has been pull- |

ing the station up by its W"'SANDERS

|woman listener today, and su:.‘ Radio's Futl"
. Lies in Timely
Public Service

 gested that stations give them a
DES MOINES. Ia, May 10.—

“good news'* broadcast every day
to counteract the quantity of hys-
[teria that all medija give them.
}She also advised broadcasters to
’wuk‘h their kiddie programing.

LUND

 There's Gold
" To Be Had in
- Farm Service

CHARLESTON, W. Va, Mav|
| 10.—Keynoting his talk arc

venlence and necessity in an in-
| teresting, timel way can not only
Ppay off but 15 the only future for
radic, according to Ben Sanders,
manager of KICD, Spencer, Ia,
Addressing the BMI Clinic here,
Sanders this week described the
multitude of public scrvice fea-
lures his siation produces that
nd|g§l hecféy saleil rciurns, He em-
2 row phasized the imporiance of reli-
[the theme that there's gold in the (abie local news l:"cporﬁng to the
yzﬂﬁntmirwlf’! :lei“l?- as \h"-'lld-’ls indic station. This Is onc field
| , Eri und. rural serviee di- { whic i

rector for WLV A, Lynchburg, Va., :-im';';:ct?:‘;x{k, cenitleompets
told bruadcasters to “get into the -

\RICH

Sees Need
To Stress
Radio Power

broadcaster motivated by two
things: (1) An honest desire to
MILWAUKEE, May 10. — W.
Robert Rich, program director of

|serve the farmer and his family

| and help him to a higher standard
WBEN, Buffalo, expressed his an-
ger at broadcasters because he

of living, and (2) an honest desire |
felt they fully refuse to realize

lo makc a few honest dollars
| while he'’s serving.”

the power of their own medium.

He said: “Radio is the mass sat-

uration vehicle for advertising,

| COUGHLIN
entertalnment, information and

TV a Boon,
Lifts Radi
- Off Its Feet !
education and it will continue to
|  SAN FRANCISCO. May 10. — |be for the predictable future.”
Russ Coughlin. program director| Rich cited Americans as having

of KROW, Oakland, Calif, told more radins thon lelephones or
the assembled broadeasters at the | bathtubs. He then told of radio
BMI p%ralm elinic here this week |sets outselling TV sets in Buffalo
that is the best thing that|this year, at aimost a four to one
e:u‘ haxzpeh:ed ?;nradxo for al 1%1 of | rate.

reasons.” Most important of thes¢ | The WBEN exaecutive advised
ﬁsﬁma“;dx§°;§?ﬁu“i'§ J::‘; |radio men to join together in their
transmitter and made radio real- :or;:;]::ld promotcREndieducaiy

Serving the public interest, con- |

| ALEXANDRIA, La, May 10.—
| “If there is anything wrong n
| radio teday, it’s nothing that geod
programing won't cure,” said
| Louis Read, commercial manager
of WDSU, New Orieans last
week, Read declared that the
show's the thing and that dcsg'i{'e
the growing competition from TV,
especially in evening hours, radio
will continue to attract lurge lis-
tening us long as it has the proper
kind of programing. He urged
sales people to work closely with
Ilhmr program departments, and
the return 10 the use of intelli-
|gent, low cost programing. He
said the salesman’s job is not over
| when he sells the show, but only

just beginning, with constant
| servicing of the account
PERKINS

AccentonPop;
Music, Sales
Go Together

DENVER, May 10.—Ray Per-
kins, disk jockey of XFEL, Den-
ver, discussed the problem of cor:
relating music programing with

1al  requir ts, with
‘particular stress on current popu-
lar musiec and the prevalent use of
pup phonograph records. His talk
was titled "Musi¢c Is Our Busis
ness."

Perkins enumerated various
sources of information helpful to
programers. It Is his premse that
anyone who selects numbers for
the air should be stecped in the
background data on music, popu-
lar or classical.

{SLATER

 Make Music
 Bright But
" Not Brassy

ize that it )
musi be ,‘: ancdr;;fve force and Therc are grest pragraming! MILWAUKEER May 10—
He stated that the time has come | €hallenges that exist for the radio |Speaking before BMI  Clinic
10 do away with dry statistics and | station, Rich believes, that haven’t | broadcasters here this week, Mil-
vagaries of the rating sysiem. Yet been tapped. He said that | ton Slater, production manager of
Radio is best able to prove itself education by radlo, personality WNEW, New York City, said that
against television with results — programs, draoma comedy and va- [stations shouid “recapture” the
and results, said Coughlin, are a riety will always remain a strong |construction permit fever, and
prnﬁrammg problem, not a sales|part of the radio pruogram strue- |continue to display that “‘opening
problem. [ture, |duy” enthusinsm. “Rework all

More
commercial manager of WHOP.
Hopkinsville, Ky., gave BMI
Clinic broadcasters case histories
of building small, Inexpensive
shows.

According to Miss Peden, going
to work in either the programing
or sales departments of a rudio
station s like making the vows at
8 wedding: “I take thee, Radio, to
be my working Life for better or
for worse,”

Miss Peden stated that the
sooner broad-asters (urm the ta-
bles and start programing the sta-
tion themselves, instead of let-
ting large sponsors dictate their
program  structore, a two-fold
purpose will be accomplished:
(1) better programs, and {(2) re-
spect from sponsors and continu-
'ous sales.

WILLIAMS

Right View of
Pubsery Can
Draw Inferest

PHOENIX, Ariz, May 10.
—Jack Williams, program ee-
tor of KOY. in Phoenix, discussed
making public service program-
ing an asset. Willlams declared
that actunlly, publie service pro-
graming Is holding up a mirror 10
the community or area you serve
|and reflecting back the activities
that go on.

|
| Wiiliams said broadcasters have
allowed the buqbe-t of the title
"public service” 1o conceal the
| real essenoe of the duty manifest
|to those they scrve ' t's why
the conversation stops when the
subject 1s brought up.” he said.
“It brings to mind long, dry talks
on jimpossible boring subjects.
Forums that get nowhere, classi-
| eal musle programs put on by the
local piane leaehers assuciation,
|interviews with people who have
a tltle, but no reason for existing,
| mueh less clutiering up the air
|wnvcs.“
]

{those tired old formats and stale
copy Employees shouldn’t have
| m sword over their backs, but sta-
|tion management shouid mositor
programs and he interested in
what goes out over the sir."” As for
music, “make it bright, but nut
brassy." Talk to your radio au-
dlence, not down to them”

Slater said there is plenty of
program plasma in e bl
bank of the alert program man-
ager.
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e ABC-TV; Paul Adonti — WHEN; Rolph Burgin — WNBW:; Joel Choseman —

\

4

,/ Programming Films e Camera Techniques and Scenic Effects ® Public @

The thousands of broadeasters who have attended the second swing of
Program Clinics, just concluded, have praised their solid contributions to
programming. ® The impact and inspiration of the splendid teams of
industry speakers were especially increased this year by the stimuloting
= discussions of attendees during the bull sessions. ® BMI takes this oppor-
tunity to acknowledge the industry’s abligation to oll speakers and partici-
pants ond to cordially invite all broadcasters to attend one of the forth.

47 TV CLINIC TIME

WITH THREE ALL-INCLUSIVE 2-DAY ROUND TABLE DISCUSSION MEETINGS

NEW YORK CHICAGO LOS ANGELES

May 19-20 May 22.23 May 26-27
Waldarf-Astaria Palmer House Hollywood-Rooseveit

e

Television leaders from Coast to ;
Coast will be sitting down with you to discuss ‘ 9
' TV in all of its aspects. . . exchanging their ideas 3 \ 7 |
= and experiences. . . giving solid coverage to such topics as: :
Low-cost, Local Programming e Cutting Production Costs '

Handling Local News and Special Events ® Buying, Selling and

'

Service Programming e Short Cuts and Time-Saving Devices
Legal and Copyright Problems e TV as a Sales Medium ¢ and
many other general and specific matters.

17
Nt

EVERY SPEAKER A PRACTICAL TV BROADCASTER
Panelists include: Robert Swezey — WDSU-TV; Chris Whitting — DuMont; Chuck Holden —

.- 5 WAAM-TV; Don Fedderson —KLAC-TV; Klaus Landsberg — KTLA;
e plan to °5e\‘“" aar Georg.e Maoscovics — KNXT: Robert Purcell —KTTV; Philip Losky — KPIX;
aMI's s“mmef -Ners'“‘/ Donn Tatum — KECA-TV; Walter Preston —WBKB; Bruce Wallace —
at penver u“‘o 10 WTMIJ-TV; Theodore Streibert—WOR-TV; Walter Emerson —
August 3 WENR-TV; Richord Moore —KTTV; Bill Edwards —KNXT: Roger

urfound'mg" Clipp — WFIL-TV; Don Norman—KNBH; Ward Ingrim — KHJ-TV;
n vucd““’nds ouf gamilYe | Jyles Herbuveoux — WNBQ; Frank Fogarty — WOW.TV;
for yoU o J Ted Cott— WNBT.

m ond board Your future i ;
RoO ¢ perso” our future in TV, ar as affected by TV, mokes your attendance >
5‘2‘2-50 pe istration at one of these TV Clinics a must! Register now! "I\
No fee f°"'_eg red 10150 & \\
nce i LD ...'
Attend® 'y R : al) | :
NROLL noW! \ BROADCAST MUSlc lNc' 580 FIFTH "AVENUE
g o . A {2 " NEW YORK 36, N.Y.
/{’ . S ¢ New York 4 Chicago - Hellywood * Toronte * Mowfreal d

- \ R

AN TN NN G

[ 4

B c———— .
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SLATTERY

 Rurals Want
News and
Weather

ST. LOUIS, May 10.—In his
talk on reaching the rural audi-
ence, Joseph Slattery, assistant
program ctor of
Springtield, Mo., brought out sev-
eral major points in programing
to farm and rural folk, He

TORBET

and Selling
For Profits

HOLLYWOOD, May 10—

Selling for Profit,” Alan L. Tor-

KW TO, bet, general manager of KROW, | partment has.” said Bob Watson,

Qakland, gave broadcasters a con-
;iae icture of the processes used
Y

I

'WATSON

|

| Sells Audience,

Not lfs Time

SAN ANTONIO, May 10.—"The

tbest friend the commercial e- |
KGNC, Amarillo, ai the BMI Pro’ |
|gram Ciinic beld here this week. |

deemed it essential for the pro- (pess 70 per cent in the last 24 |salesman by giving the sales de-

gram director to become ace
quainted first with his audience
and to tind out what the farmer
wants to hear, before attempting
to program a station for the
market. y

“Service to the farmers it most
important,” Slattery said. “It has
been our experience that farmers
are Interested in news, weather,
and markets, above all else.”

TINCHER

“Don't Neglect
Night Shows,
Rural Areas

BATTLE CREEK, Mich., May
10. — Robert Tincher, vice-
president and general manager,
WNAX, Yankton, S. D, urged sta-
tion managers to take a much
more active part in programing.
His talk was titled "Programing
Begins in the Front Oftice.”

Tincher expressed alarm at the
numbers of station managers who
et networks run their radio sta-
tions at night and said that an
important, and often overlooked,
segment of audience s in rurzl
areas.

Tincher stated that rural listen-
ers listen to their radios longer
each day than any other segment,
and they Llsten more intently,
since radio is more important to
thelr lives than urben listeners.

PHILLIPS

 Crucial Thing
For Success:
Right Shows

SYRACUSE, May 10.—Better
programs are the crucial thing in
the radio business today, accord-
ing to Charles F. Phillips, com-
mercial manager of WFBL in this
city. Addressing the BM1 Climc
held here this weck, he said: “The
stakes are high, and there will be
fewer stations at the end of this
year.

He cited the 20 per cent at-
tendance decline in motion pic-
tures as exzmple of what ecan
happen because of a “large-scale
failure in programing.” He sad
what is necessary i1 the right
show for the station, and it’s not
necessarfly a big show. Phillips
told how salesmen, as well as
program personnel, can help ere-
ate sound, but simple, program
ideas.

Canada Co-op
of 5 Stations
Share Tapes

NASHVILLE, May 10. — The
BMI Cilinic held here iast week
heard about Canada and the op-
eration of a small station there
from Ralph Snelgrove, presi-
dent-manager of CKBB in Barrie,
Ontario. Snelgrove told his lis-
teners sbout Broad~
casting Service, a co-operative
venlure of Liva stations ia his

months.

‘Torbet explained that this in-
crease was made on a 1,000-watt,
full time station in a market con-
taining 18 AM stations, three tele-

rect mail and outdoor firms, and
the usual assortment of fringe ad-
vertising media, including the sky
writers, and searchlights.

He attributed the growth In
thelr AM sales to about a 50-50
proportion to programing and to
1 ive sales techniq and
market analyses

Torbet then explained the pro-

m format established at
OW and a unique sales format
which was set up.

PLAMBECK
Noon Is Best,
6:30 Next
For Farmers

DES MOINES, May 10.—In de-

scribing the rural audience, Herb
|Plambeck, farm service director
| of WHO here, said this week that
farmers are a sincere, usually
well educated group, that docsn’t
like to be ridiculed. Radioc is eco-
nomicull¥, important to the
farmer, Plambeck declared, and
[it's important to get farm shows
|to them at the right time of the
|day. Noon is the best slot, he
|said, with 6:30 to 7:15 a.m, com-
| ine, second.

News of all kinds is of the ut-

most jmportance to the farmer, |

| Plambeck reported. In Lhe fieid of

music, he told that his station’s
surveys found that their rural au-
dience had pops highest on their
list of preferences, and not coun-
ilry and western,

Speaking ta the BMI Clinic this
| week, Plambeck said that 99 per
|cent of Towa's farme:s have ra-
djos, and he told about this audi-
ence’s great purchasing power.

FLETCHER

His Subject:
Radio’s Short
Cut fo Suicide

BOISE, Idaho, May 10.—In a
Suiede,” Henry H. Fletcher, gen-
eral manager of KSEl, Pocatello,
told broadcasters that there was
one sure way in which radio op-
crators can grease the skids for
radio’s destruction. “Thar way,”
he declared, “is through unethi-
cal, unwisc and unprincipled op-
| eration of your stations.”

[ “Broadcasters should look be-
|yond their noses.” Fletcher con-
tinued, “in realizing that unless
Tesults are obtained for the man
who buys your station time, he is
not going to come back again and
again to hand you his money. He
will seek out a method of spend-
ing his money by which means
he will realize results which wilt
ring up sales in his cash register.”

region. Eaeh station in the group
contributes two taped shows »
week, bearing all costs thin.
selves. When the show is spon-
sored, the station that eriginated
it is reimbursed at the rate of 25
per cent of time charge, The
ZXoup alse eo-operates on cover-
ng special events.

vision stations, 19 daily newspa- |
pers, very agressive car card, di- |

talk titled “Radio’s Short Cut To |

partment  something to  sell”
|Geod programing will get listen-
|ers, anl rodio statnns zctually
'ull listeners, he said, not time.

“If an advertiser is interested
in a specific amount of time, he
can get a half hour betwen 3
and 4 a.m. at a very reasonable
price. Sc you see, you may call
|1t time, but what you are actually
i selling is listeners. No station has
i anythiag to sell but listeners, and
{the successful station, the solvent
| station, the stalidn that's sold out,
is the one with the listeners.””

ELLIS ‘

" Build Solid |
Shows for - |
Airing Spofs

DENVER, May 10. — Robert
Ellis, manager of KGHF in
Pueblo, Colo., urged radiomen at-
tending the BMI Clinic here last
week not to be satisfied wilh pe-]
riods of spot announcements with
no cehesive programing. He|
urged. them to bulld the music |
used in such periods into pro-
grams around a single artist, |
band or theme. He advised let- |
ting the announcer build the

|
|

!show, and further rccommended

that some log be kept of the rec-
jords used. “No longer will your
|salesmen have to sell with apol-
ogy because that is the only time
avaitable for an announcement,”
he said. *"They wil) have a show
to setl, that has cost you little in
time and effort.” ‘

COUGHLIN ‘

Lifts Radio
- Off lts Feet

SAN FRANCISCO, May 10.—|
Russ Coughlin, program director
of KROW, Oakiand. Calif., tod |
| the assembled broadcasters at the
fBMI program clinic here this
week that "TV is the best thing |
| that ever happened to radio for a
|lot of reasons.” Most important
of these reasons, said Coughlin,
was that TV “finally got radio off
its dead transmitter and made ra-
|dic realize that it's a creative
force and must be so handled.

He stated that the timc has
{come to do away with dry statis-
{ties and vagaties of the rating
system. Radio is best able to
|prove itself against television
with results —and results, said
Coughlin, are & programing prob- |
lem, Dot a sales problem.

LEESON
Importance of
Merchandising
Still Growing

SALT LAKE CITY, May 10.— |
“Merchandising is going to as-

|

t

i

{

IV aBoon, *

KALAND

Needed In
Building Shows

MISSOULA, Mont, May 10.—|
Speaking on "Programing and |program director thould be the |Program director Bill Kaland of

WNEW, New York, stated at a
BMI Clinic here that AM broad-
casting should have more “spar-

station to increase its busl- | “Certainly he can be your best kie.” He said there was no reason

why broadcasters have to build
programs in the same unimagina-
tive way that some of them have
been done for counlless years.

“'Most of us here todoy are con-
cerned about the fate of AM
broadeasting as well as the trend
of television, Kaland said. "Man
organizations and pubiications
have said we are in a rut. If this
is true it took us 25 years to get
there while telcvision Is in a
much deeper rut after only two
years."”

Kaland feels that if anything is
going to kill AM broadcasting 1t is
not going to be television. “It's
going to be ourselves,” he said.
“Or at least the traditional, ster-
eotyped kind of programing that
Wwe have gotten into.”

O'HALLORAN
Purposeful
Promotions
Mean Profit

SEATTLE. May 10.—~Speaking
on the subject “Pgplitable Pro-
motions in 8 Small Market,” Pat
O'Halloran of radio station KPQ,
Wenatchee, Wash, told broad-
casters thot promotions can be
profitable in small markets H
they are well planned and with a
purpase in mind,

O'Halloran listed some specific
examples of promotion campaigns
which were used successfully at
KPQ and said that, altho the pro-
motions he mentioned didn't give
immediate dollars and cents valu-
ation, they really paid off in good
will, and incrcased the interest of
thelr listeners which In turn indi-
rectly pald off in revenue for the
station

 Fear of v,
Not Video
Is Menace

ALEXANDRIA, La, May 10.—
Heading a list of prominent in.
dustry-wide speakers here this

week, Ted Cott, vice-president of |

the National Broadeasting Com-
pany, warned broadcasters
think like radic men and show
some enthusiasm for their media.
Cott said that fcar of TV might
hurt radio, but TV itself would
not, if the industry “put its house
in order before TV arrived.
Recalling his experiences when
managing WNEW, New York
City, Cott said it is important to

| program vour siation differently;

to merchandisc your music; not
t0 operate your station mechan-
ically, but to build personality
into your station through pro-
Araming.

listeners against letting merchan.
dising services become their main
selling point. “Lel's remember
that our programing and audience
come and that merchandis
ing assistance is an adjunct,” he
said.

Leeson dem(lr::snl‘xlﬁled an inex-
pensive  merc] ising display
that KDYL had used, which had
reportedly succeeded in elinching

Clinic_here
last weck. But he warned nus

sume a more and more important | many sales in the stores. Leeson
place in o tion,” De. hasized the importance of Jet-
Leeson, promotion manager of [ting the sponsor kmow, via an
KDYL told the BMI

attrmetive prescntation, about
cverything done for him,

to|

| WESSON

Programing | Says Sfafion | More Sparkle | Sales Force

- Must Be Sold
Program Plan

SEATTLE, May 10. Stations
tshould lay out a definite pro-
gram plan and then sell it to the
sales staff. The plan must meet
Ithe coming competition for audi-
ence. This was told te the assem-
bled broadcasters at the BMI Pro-
gram Clinic here this week by
Bob Wesson, manager of national
lsales. program apd promotion for
KHQ, Spokane. "In mest sta-
tions.” he said, “prmpram and
sales are not equal partners. Sales
come [irst and gram gets only
|hanorable mention, if that.”

Wesson also  defended block
programing and suggested that it
was up to the program direclor 10
sell his plan to the station mana-
ger and the sales manager,

BUMPUS
- Local News
Shows Hold
Top Interest

BATTLE CREEK, Mich. May
10.—Hal Bumpus, news director
of KVOR, Colorado Springs,
iColo,, told broadcasters last week
{that of all news programs, only
| local news programs hold sustain-
|ing fnterest of listeners.

Bumpus advocated a good news
staff, with one or more full time
reporters making beat rounds, not
“just some announcer tearing off
a handful of national and inter-
national news.”

Local news programs are the
casiest to sell, Bumpus belbeves.
and one of the most- popular with
advertisers.

Bumpus advised radio station
|managements ta keep their hands
|off news as much as possible.

| Top Quality of
Staff Is Vital
- To Well-Being

I SIOUX FALLS, S. D.. May 10,
| —Charles Siverson. program di-
rector of WHAM.-WHAM.
TV, Rochester, N. Y., stated. be-
fore broadcasters here last week,
that the ability of the =dministra-
tive staff in a radio station is of
utmost imporlance, and 1that
qualitied personnel on the air are
|also vital to the stations well
| being. Siverson indicated that
change and Improvement are not
svnonymous. and that being like
or unlike annther station 8 no
key to successtul radio operation.

SCHROCK

mry Can
Help Insure
Good Music

DES MOINES, May 10.—~Ap ac-
count of how his station was us-
ing, in many cases, musie entirely
unguited to the program and the
hour—and how 1t ecombated this
problem, was the theme of Allen
Schrock's talk before broadcast-
ers here.

Schrock, from redio station
KFJB, Marshalltown, Ja. used
illustrations in showing how a
new system was installed in the
record library and how the music
librorian employed it.

Schrock concluded that the tre-
mendous effort and - thought
which went into this system have
insured better music, happier lis-
teners and increased sales.

|
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LOGGAN
Promofion
Held Vital
To Stations

PORTLAND, Ore, May 10. —
Frank H. Loggan, president and
general manager of KBND, Bend,
Ore, told broadcasters that
knowledge, enthusiasm, confi
dence and hard work are the
things that build business—from
the smallest to the largest store—
from the 100 watter to the 50-kw.
station.

In discussing his ic, “Pro-
moling Local Salcs‘?P 'IA;gln

OSWALD

_DJ,_Moving
Bally Booss
Stafion Sfand

Louis Oswald, promotion man-
ager of WKH. in Cleveland, lold
the Ohio BMI Clinic here last
week about how they improved
WKH’s pasition in the Cleveland
arca by promoting disk jockey
Bill Gordon and promoting the
moving of the station’s studios to
new quarters. Gordon himself is

i_l‘lﬂ to 1d. He resorts to such

ted scveral methods best
suited in the promotion of local
sales, on his own expere
ence. Among these were air pro-
motion, which he stressed as be-
ing the most importagt, news.
paper advertising and ct mail
Loggan believes that a good
jab of promotion will accomplish
several important things for a ra-
dio station: (1) It will sell new
business; (2} it will reduce ac-
count turnover and (3) good pro-
motion will make selling easier
for salesmen and servicing more
pleasant for the men who handle
this important detail

CSIDA
Accentuate
The Positive,
Says Edifor

VANCOUVER, May 10—
Broadeasters should accentuate
the positive factors in American
life, Joseph G. Csida, editor of

The Billboard, declared
speech
BM! Clinic. The ncwspaperman

icks as baby sitting during
his program or cating his turkey
dinner while on the air on
Thanksgiving Day. His personal
appearance schedule is extensive,
and he has interviewed on his
two daily shows a long roster of
top showbiz personalities. Gordon
won several awards as a result of
polls heid by the Cleveland news-
papers.

COLUMBUS, O, May 10 —|

|SANDERS

"Music Mood’
~ Important fo
Best Results

PHOENTIX, Ariz. May 10.—The
jmanager of radio station KCNA
jof Tucson, Wavne Sanders, told
{BMI Clinic broadcasters to “get
the music mood!’

| Sanders said: “You can't be all
ll.hings in music to all listeners.
The grcatest error made in radio

of distinetion that marks the fine
line between all broadcasters
sounding alikke and awarcness
to commercial vatues of radio
music.”

The KCNA executive pointedly
delcared: “Results count. Watch
the speciallsts — Negro, foreign
language and vertical programers.
They now whepe they are
going.”

claimed that the recent overflow
of news about crimes, corruplion
in high places, global tensions
and wars have given citizens a
belief that the world is golng to
picces.

He saw no indication that this
was true, but stated there Is too
much emphasis on aspects of
moral decay in our couniry. He
[ d to broad at
they create rograms  Which
would tell listeners of the many
worlhwhile endeavors being per-
formed by individuals, that they
convince the audience that “evil
is not standard or fashionable™
and that the great majority of our
lcitizens do things, in however
[small a way, to make the world
a better place.

Csida also told broadcasting
ecs that they had to make a

ex-
uck

~ Match Music
To Listeners
And the Hour

MISSQULA, Mont. May 10.—
Me) Halleck, program director for

cussed the subject of “program-
g music tailored to your au-
| dience.”

KMON, Great Falls, Mont., dis- |

 Says Stafions
Should Lead
Local Affairs

NASHVILLE. May 10 —Speak-
ing on the subject “Building Sta-
tion Relations in Your Commun-
fty,” Carter M. Parham, president
of WDEF, Chattanooga, told a
BMT Clinje here:
| “We are licensed to serve the
| community or the area i

in which
[we operate. We are pledged to
serve our community, and how

lations than with service to our
community, every phase of our
| community and community life?”

In Parham's opinion it would
tbe a good feeling to be respons-
ible for a community’s progress
’nlnng the lines of better govern-
ment—better schools, better pub-
|lic health program and all the
|kindred good and worthwhile
|things that a strong citizenry
could accemplish thru a good ra-
{dio station.

“But there’s still a wonderful
opportunity in a differing degree
for every station man in every
size market, whelher his outlet be
a mighty 50-kilowatter, a work
horse regional, oy the all impor-
{tant local in 2 small community.
| Be & part of that community and
| make that part a mighty big one.
|Don't go along reluctantly on

{our time grudgingly; take a lead
n things. Every communlty ef-
{fort is short on leadership. Too
/many broadcasters are going
| along under protest.”

‘pmgrnm-wise and because audi-
ences vary, this problem becomes
| one for each individual station to

lcommuni\y affairs and give of |
f

T. B. TIGHE

Feels Local
' Intelligence
'~ Primary Aim

ATLANTIC CITY, May 10—
Key points made by Thomas B.
Tighe, manager of WJLK and
WJLK-FM. Asbury Park. at the
BMI Program Clini¢ held here
this week were: (1) Local intel-
[I.Igenm ranks with entertainment
1as a primary purpose of radio.
{(2) The over-all listening audi-
| ence must be increased; each sta-

quite promotion minded, accord- |today, in my opinion, is that lack | better could we build’statlon re.|tion will get its share. (3) Sell

on rate card only; i radio isn't
| worth what it’s charging then It
isn't worth anything. (4) There is
room for every worthwhile me-
dium of advertising. Your job is
to make your station a construc.
tive force In your community.

JARMAN

Women on Air
Mean Balance
In Station Diet

RALEIGR, N. C, May 10. —
Mrs. Frances Jarman, of WDNC,
Durham, N. C, stated that it iz
the consensus of opinion that a
woman doesn't make much sense
when she talks.,.. but, she as-
serts, a woman on the air of your
station can make a great many
dollars and cents for you.

Mrs. Jarman maintains that ra«

| Halleck feels that there should | work out and each individual lis- |dio schedules planned by alert

be a sel of rules that would guar-

tener will judge its success ac-

program directors reflect good

[lf they wanted to save the world. |antee a maximum audience for|cording to hisc own particular |diet in radio fare. Just as house-

He stafed that only radio execs

in a|who made money had the finan- [the day.

lce programing and promotion.

| every station at any given hour of
He says that because

thls  week before the [cial resources to offer public serv- |tastes differ, because each statién

has its own operation problems

| standards.

In his talk Halleck stated that|

more attention should be paid to
matching the hour and the musie.

| wives and dicticians study a bal-
anced diet, she fecls that radio,
| too. should balance its diet and
budget with women's programs.

(O00DNON -TODMAN
PRODUCTIONS

Creative Programming for Radio and Television

HARK GOODSON

49 Fast 52nd Street
New York 22 N. Y.
Plaza 59100

BILL TODMAN
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ACKERLEY KNABB SMITH GINGELL | DEAN

Stresses Aim
of Training &
Organizafion

OMAHA, May 10. — Organiza-
tion and staff training for small
radio station operation was the
topic handied by Gene Ackerley,
scm'rnl manager of 250-watt in-

ic KCOW, of Alliance, Necb.
Ackerley told this BMI Clinic
how a concentraied job analysis
and In-trainfng campaign litted
both the quality and net of the
station in a comparatively small
time

When he took over the reins of
the station, Ackerley said, morale
was low and the operation itself
was inefficient. The community
served by the station was ex-
tremcly eritical of the outlet's
programs and announcers. By
meeling the challenge the situa-
tion has been complctely rem-
edied, he said. The station went
into the black, the spirit of the
employees has taken s sharp turn
for the better, and, as a conse-
quence, the station’s advertisers
and stockholders have become far
mure satisfied.

Ackerley went into five points
in his discussion. These included
the making of a job task analysis,
taoring the staff structure, plan-
ning for continual staff traning.
putiing the plan into action and
resulls with subsequent modifica-
tions of the plan. He stressed
that if management doesn't know
what each staff member Is sup-
posed to do, chances are the staff-
ers themselves won't know. It is
imperative, he declared, that the
work lJoad be planned so that
cach week's work is donc that
week, with none held over to the
followiny week—a process which
wouid soon pile up so much that
the current schedule never could
be mct

BUTLER
Music Either
Concert or
Accompanim’t

ATHENS, Ga., May 10.—*Radio
music 1s elther a concert or an

Radio Sfill
Most Dynamic
Ad Medium

| RALEIGH, N. C, May 10.—In a
|talk titled the “World's Most Dy-
namic Selling Force,” Jack
Knabb, president of Jack Knabb
advertising  agency, Rochester,
N. Y, told broadeasters that radio
is still the most powerful medium
reaching the most people. He
said: “"Radio is a matchless force
that pencirates the home. It
reaches the mind; it stimulates
desires to own, to buy and to
achieve."

The advertising executive then
traced some of the background as
well as the evolution of radio,
particularly to show there were
gloomy prophecies about the ef-
fect of radio on newspaper read-
ing habils 25 years ago.

_He then pointed out that the
fine line of definition between the
educational and commercial ns-
pects of radio were difficutt to
distinguish.  “Radio advertising
has imprnved the health, appear-
ance, diet and life-span of the
people,” he stated,

In conelusion, Knabb lustrated
the public service and spiritual
force of radio from the dpoi

Elly Strength |Tges Closer
long & Hard  Community
For Dividends | Relations Ties

CHARLESTON, W. Va, May
10.—Joe¢ L. Smith Jr., general
manager of WJLS, Biekley,
W. Va, defined promotion as
“putling your best foot forward
—in other woerds blowing your WRBL, Columbus, Ga., sdvocated
own horn.’ that the station's accent should be

His address, “Station and Pro-!placed on active participation
gram Promotion.” was made be- within the community, Pointing

ATHENS, Ga., May 10.—Deliv-
ering a_talk on "Building Station
Public Relatsons” at the BMI Pro-
gram Clinic here his weck,
George A. Gingell, minager of

 Get Rolling on
Pubserv, Gov't
May Step In

DENVER, May 10.—Robert
Dean, manager of KOTA, Rapid
City, S. D, warned station oper-
ators here last week to getl an the
public service Kick or face the
possibility of greater government
restrictions and possible loss of
their licenses.

“When Harry Truman said tha

fore broadcasters at Charleston, |out that witlingness to co-operate
S. C. He suggested that whatever |is not enough, he said that sta-
type of promotion a station de- |tions should invite public service,
|¢ided upon that, once they |open its doors 1o the public and
started, to keep plugging away have station personnel actively

other day that he would have the
right to take over the radio sta-
tions and newspapers if it were in
the public mterest. he was right,”

with it until it pays off or unitil
the 1dea was milked dry. “Noth-
ing can do you more harm, '
stated Smith, “than a promotion
which is started off with a bang
and allowed to fizzle and die—
especially publie relations-wise."

Smith toid hia audiencc to an-
alyze operations w find good
points and shout them to the high
heavens. “No one else is going to
do it for you,” he said. "And for
that matler, few have the facili-
ties to do It with even if they
wanted t0. So keep stressing your
strong points—publicly.”

of religion and freedom.

BATTLES

 Classic Music
Is Friend Too
Often Missed

COLUMBUS, O, May 10. —
Walberg L. Brown., manager of
radio station WDOK, Cleveland,
believes that there is a2 notable
and unfortunate lack of broad-
casting time devoted to the great

compasitions and great artists. He

says that if they are presented

easily and pleasantly — without

Gives Advice
On Airing of
Farm Shows

COLUMBUS, 0., May 10-In
his talk before broadcasters here,
Roy Battles, farm director of
WLW. Cincinnati. told the story
of "}:vux'body's Farm,” a tool
used by WLW in presenting farm
broadcasts. This farm is owned
Ly the station. It is operaled by a
farmcr whose main interests lie
in the operation of the farm on
a profitable, progressive bass,
rather than in broadcasting. The

stodgincss or p
these classies can

pou:
and will be en-

Jjoyed by a great many people

who do not necessarily have any
formal musical background. edu-
cation or previous acqusintance
with conegrts or concert music.

| . Brown, whase title was "“What
|Is Right About Serious Music,”

broad: g end of the venture is
left up to the professional broad-
casters of the station, who use the
farm or the {armer on the air in

parlicipate in eivic clubs, cham-
bers of commerce, theatrical pro-
ductions, fashion shows, fund-
raising drives, ete.

He cited examples of the work
done mt his own station, which
included studio parties, station
talent visiting Arny hospitals,
making a baseball field available
1o youngsters, awarding certifi-
cates to ouistanding citizens, us-
ing the stations public sddress
equipment to play Christmas mu-
sic on the main street and simidar
actions.

PHILLIPS

2 Media Can
Complement
Each Other

SYRACUSE, May 10.—Speak-
ing on the subject “Better Pro-
grams — More Sales” Charles
Phillips, viee-president and gen-
eral manager of WFEI, Syvracuse,
told broudeasters that radio and
tclevision can complement each
other. He said that together they
build greater audiences for both
mediums.

Suid Phillips: “The faflure of
the motion picture industry to do
an acceptable program job has
helped to build larger radio and
| TV audiences.

whatever way they feel will be! “The advertiser wants the most
most effcctive i accomplishing | for hus doliar and the listener or
what they want. viewer wants top-fLght service.

Batiles gave an account of the ' = Sclling the blue sky isn't the
advantages of such 2 farm In pro- | long range answer. . .. Our tuture |
graming to farmers as well as the is defimlcly in better programs, |

accompaniment.” Franklin But- |$3ld. “We at WDOK have found
ler, musical director of WRFC, | Beethoven, Tschaikowsky, Wag-
Athens, Ga, toid the broadcasters N¢7, Brahms and Rachmaninulff
at the BMI prugram clinie held | Dave been valuable fricnds to cul-
here this week. The audicnce, via | Hivate. in addition to being emi-
Its daily listening pattern, deter- | NeNtly respectable, they have
mincs which the music is, he|De€en practical and valuable allies

add+d. If a mistake is made in}
this basic distinction, said Butler,
then it I8 impossible to select ra-
dio musie successtully,

"It you want full time, concert
concentration on a number, don't
play it for breakfast. And don't
play a number that forces the lis-
tener anto that kind of attention.
Woo your breakfast listener with
the right kind of accompamment
He wants a buoyant background
{or the kind of day he wishes it 1

ong to be 1f you plcase him,
e’ll give you more and more of
his attention.”

ARNOLD

~ AM Must Gef
Going Now on

New Angles

PHOENIX, Ariz, May 10
Murrag,Amold, program director
of WIP, Philadelphia, speaking
before 85 breadcasters here. de-
clared, “Radio is on the spot. Let's
get moving now. Radio must have
new  material, new ideas, new
faces and, abave all, new sounds,
it we are 10 meet the competition
of television.”

Arnold discuased sams of these
new jdeas which he has employed
with success on his station, one
of the 19 in the Philadelphia area.

Arnold believes that radio’s
greatest need to meet the chal-

in the sometimes pumling_com.

probiems and disadvantages of
the initial cost of the farm to the
slation.

RIVERS

lpctjtion of local programing.”

| Wants Radio’s
~ Cognizance of
- Own Strength

PHOENIX, Anz, May 101

Atfitudes Can
Cure Medium

CHARLESTON, S. C, May 10.
—"Therc is nothing wrong with
radio today but the people in ra-
dio." said John M. Rivers. presi-
dent of the South Carolina Broad-
cRasters Assuu:’al;}on. last we(;‘k.

ivers declarcd that, acting on the
| —Frank Burke, editor of Radio| preniise that radio today is the
|Dm1y, called radio “one ouf the|eheapest mass mediwm of com-
most potent advertising mediums | munication, people in radio
we have.” In his talk, litled "A |chould approach their problems
Big Look at Rad:o." Burke | with ennfidence in the media &nd
pointed out that as of April 1, |its abillly to sell. He said by sell-
more than 72,000,000 families had | |ng he meant in tcrms of ideas,
radio sets and that 4,500,000 auto- | 1deals, services and merchandise.
mobtle radio sets were produced| The general manager of WCSC,

]

belter for the listeners—and the

| advertisers.”

l Phillips charged that the radio|
|industry was too apt to overlook
the fact that radio and TV must
continue to deliver service to the
masses and the classes,

Radio FO"’(S' MILLER

Cites Value
Of Pubserv

~ Programs

| MINNEAPOLIS, May 10.—Ad-
| vocating that public service pro-
grams  shoul sponsored,
Chuck Miller, director of oper-
ations for WTCN, Minncapolis,
stressed four important results
stemming from public service
shows. They were: (1) Establishes
the station as an Integral part of
community life; (2) exposes sta-
90!1_ personnel to contact with key

in 1951 A
Burke said, however, that radio | Charleston. told broad sjthat

is small when it dvesn’t make the
most of its programing and to
take full advantage of the serv-
ices offered by such organizations
as BML He siso asserted that
radie is smal) when we cry over
the inroads that television is
making.

lenge is local color and local tal-
ent. He suggested that program

i ors stay home one day ev-
ery so often and listen to their
own stations “for mistakes and
errors that can be corvected. He
saxd it may be a shocking experi-
ence but a valuable one.

sound commercial practices must
be maintained to preserve the
! proper respect for radio. He said,
“Special deals, cut rates, multiple
|spolting to force results are some
of the practices prevailing today
that will cause both the adver-
tisers, on whom we depend for
fncome, and our listeners to lose
confidence.

*“Those of us in radie can pro-
mote ourselves and radio by
knowing our communities. We
should goto church. We should
participate in all community ae.
tivities we cao—above we
should know the people whom
we serve.”

and potential listen-
ery; (3) sells service for the com-
mon good of the comumnunity, and
(4) establishes the fact of station
{eadership in the community.

Miller feels that the promotion
and merchandising of publie serv-
ice programs offers far grealer
possibilities than the average en-
tertainment program in that you
automatically add many ncw po=
tential customers and many new
people to your public relations
personnel at no extra cost. He
said that they were Mr. and Mrs.
John Q. Public—they sell, they
publicize, they merchandise for
the sponsor and the common
cause,

Dean declared, “and if you think
{he can't, those of you who are
operating in violation of your
promises will wake up some
morning to find that il may not
be Harry Truman but it will be
somcone in the name of the gov-
ernment who will abolish this
E:cal free right which iz daily

ing violated by foolish, near-
sighted individuals.”

Addressing the BM1I Clinic
herc, he described the heavy
schedule of public service fea-
tures of all types earricd on his
| station,

SCHNEIDER
Farmer of
Today Runs
Big Business

OKLAHOMA CITY, May 10.—
Sam Schneider, farm editor of ra-
dio station KVOO, Tulsa, Okla,
asserted that today's farmer is no
longer a "one»g:ﬁu;" man who
cuns his farm with a pair of pliers
and some bailing wire. He oper-
ates a big business

Schneider pointedly declared
that today's big business of farm-
ing demands the same technical
and research information neces-
sary for any other business. He
pointed out that agricultural and
mechanical colleges and institu-
tions are the collectors of that in-
formation. Getling that informa-
tion to the farmer in a form suit-
able for adaptation to his opera-
tion is a big growing problem—
“that’s a service we specialize in.”

The farmer is big business that

| has been overlooked 10 a certain

cxtent, Schnelder believes. He
feels that if any radio stntion 1s
looking for a new market within
its samec coverage arca, the
|tarmer is the market.

|co88

Take Part in
Community's
Social Life

OMAHA, May 10. — Grover
Cobb, manager of KVGB in Great
Bend, Kans, recommended that
radio station personnel partici-
pate in the affairs of community
|organizations, including civic
|clubs, fraternal socicties, trude
nmochllons, women's clubs, char-
jtable groups and churches.

“As we continued to take part
in the sctivities of these groups,
we opened the way for them to
use our station as a medis of in-
formation and cducation,” he ¢x-
plained. "This activity rang the
cash register for KVGB," he said,
“when the groups began to think
of using radio for any promotion
they had to do. It was also profit-
able a1 a result of the contacts
made thereby with the com-
munity's leading businessmen.”

Cobb warned the BMI Clinie
held here last week, “Don't get
involved unless you will follow
thru on each job. Semetimes the
results can be the opposite of
what you're aiming at if your
folks take on more than they're
going to do,” he concluded.
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ZIMMERMAN

|McLAUGHLIN

JIM BORMANN

WAGSTAFF

Careof Radio:  Tele Closes In| 'Rip & Read’ } Claims Radio

Varied Shows,
Local Slants

CHARLESTON, W. Vi. Mav
10.—Discussing * The Commercial
Programing of Broadcast Musie”
Fred Zimmerman. manager of
WBLK. Clarksburg, W. Va, told
broadcasters that by slow, labori-
ous and expensive processes, they
have at long last come to realize
that diversity of programing
among stations represents the
very heart and core of the Ameri-
can system of commercial broad-
casting. and the very reasovn for &
small station’s existence.

Zimmerman believes that what
is basically sound and financially
feasible programing for a station
in one markel may prove ridicu-
Jous to the extemt of bankruptey
for a station operating In another
marhkel or, for the compeling sla-
tion down the street

“Now that we realize that there
Is conceivably room for all. if
cach will find his place, we can at
last settlc down to business. and
upon such occasions as this, get
together for a profitable exchange
of ideas.

KIRBY

 Intense News
Sked Accents
Local Items

ATHENS, Ga, May 10.—Joe
Kirby, peneral manager of WKRS
In Waukegan, I, told the BMI1
Clinic here today about his sta-
tion's intense schedule of ncws
programs, with the emphasis on
local items. He gave the meeting
nf radio people m delailed des-

OnAdSAs
~ AM Dawdles

BATTLE CREEK. Mich. May
10.—"What the advertiser expects
from radioc® was the theme of
J. B. McLaughlin's address before
the BM! Clinic here.

McLaughlin, advertising man-
ager for Kraft Foods. Chicago.
charged that radio is dawdling
1lke a 10.year-ol., and i1 isn't
doing anything to correct the dif-
ficuities. He declared that televi-
sion is taking more and more of
the ndvertising dollar.

McLaughlin feels that radio
stations should search for some-
thing new and fresh. “"Let's re-
member the medium doesn't be-
long to us,” he said. "It belongs
to the Joneses. the Smiths, the
Kellys, Ruznicks Thev are the
ones we musl satisfy In the final
analysis. So whalever the solu-
tion, let’s make it in terms of the
people In the living reoms and in
their automoblles aeross  the
country. Uf we do that. then radio
and television can both live side
by side, each doing its own job
for the public, the advertisers and
for themselves!’

Newscasting
NG, He Says

eriplion of the workings of his
threc - man news staff. which
keeps their 85 to 100 newscasts
per week filled with up.to-the-
minute local news. Kirby re-
counted how his slation managed
in three years to get the co.op-
eration of hospitals. funeral di-
rectors, police and sheriffs in pro-
viding his reporters with the la-
test. His station Is newspaper
owned, he said, but from the out.
set established complete inde-
pendence from the paper's poli-
cles.

Kirby also addressed the BMI
Clinics at Columbia, S. C., and
Gainsville, Fla, this week. He
will speak st the Clinic in Mont.

MISSOULA, Mont, May 10—
"News boosts ratings, rcvenue
and reputation In stations large
and small.” Jim Bormann. presi-
dent of the National Assoclation
of Radio News Directors, told the
BM1 Clinic here last week. The
majority of stations, he said, rely
on a system called “rip-and-read”
for their newscasting. This con-
sists of having an announcer give
the news as it comes off the tele-
type machine. But no wire-serv-
ice editor can know just what
news will be of most interest to
Iocal listener. Mnst stations ab-
dlcate their responsibility of gath-
ering and editing news on the lo-
cal level with the excuse that
they cannot afford an elaborate
news operation. Bormann wound
up suggesting that the richer sta-
tions have been helped in attain-
ing that position by the strong
news programing that so many
stations say they can™ afford.

Teep Plugs i
Good Taste on
 Pubserv Air

| BATTw.E CREEK, Mich. May
10.—"It is perfectly mll right to

sell a public service program to a

sponsor, so long as commerciais/

| are in good taste, and the sponsor

Has Monopoly
~ OnLocal News

BOISE. Idaho, May 10.—In a
specch before the BMI Clinic here
last week, Walter Wagstaff, gen-
eral manager of lJocal station
KIDO. pointed up the vulue of
local news programs. "It is the
one part of our programing on
which we can c¢njoy complete
monopoly.” he said.

Wagstafl {old about his own
station’'s “Hometown Reporter,”™
which was started more than
cight years ago. It originally had
a full-time reporter, and was on
in the afternoon. A mailbox was
set up in the drug store that first
sponsored the show, and listeners
were invited to leave ltems for
broadcast in that mallbox.

The program Is still on the air,
Wagstaff noted, and is now on in
the evening, competing with Ed
Murrow. It no longer has a full-
|time reporter, but more than
enough news is gathered by reg-
ular phone calls to local news
sources such as the police station
land hospital and by contributions
from listeners.

Wagstaff said he did not know
what the show's rating is and
|didn’t much care since it contin-
ues to draw results for its present
.;-ronsor, & paint and glass dealer,

e emphasized the need for using
names of local citizens on this
type of news show.

urged teamwork, where every
person on the staff of the radio
station is a pari of the team, and
each is “public realtions director™
of the station.

| Higgens advised managers to

HANNA

Pubserv Job
~ Is Needed
' Immediately

RALFEIGH, N. C, May 10.—In
a year of crisis and anxiety, radio
can and must become a vital fac-
tor in the community by doing
the kind of public service job it
has never done before, Michael
Hanna. general manager of
WHCU, lthaca, N. Y., told broad-
casters meeting here last week

*The prerequisites of a skiliful
broadcaster today gao far beyond
presently accepted standards’™ he
said, He cited several criticisms
of radio made by former Senator
Burton K. Wheeler. The Wheeler
diatribe charged the broadcasting
industry with belng “dollar hun-
|gry,” of being run by men wha
“have llitle or no conception of
the public welfare,” with warding
off any suggestions for elevating
program standards or of eliminat-
ing programs of questionable taste,
of taking no action to assure radio
facilities to varying views and
opinions, and of tending to be
partial to whichever political
party is in power because of pres-
sures from the government.

The successful broadcaster to-
day, Hanna said, must be able to
answer each of these criticisms
and still make money. “The an-
swer will lie in showmanship,”
he declared.

“A great disk jockey commands
an audience. His audience is no
greater than that which can be
created by a showmsanship fob of
explaining the tax problem”
Hanna added. “There is no greate
|er drama than the intelligent pres.
entation of the problems that

is acceptable.” George Higgins spot-check copy and programs now face us” he said.

told broadcasters here last week.

now and then. “Run a tape on

Hanna spoke at the BMI Clinic

Mr. Higgins, managing director jone once In a while,” he said, held here and carlier in the week
and vice-president in charge of | “and hear a show thru once in a'at the Clinke held at Charleston,
gomery, Ala, next Monday ()2)./sales, KFRM, Kansas City, Mo, ! whlle."

(W, Va.

Phil Spitalay’s .
“HOUR OF
CHARM"

"THE FREDDY
MARTIN SHOW

* % % % %

"THE WAYME RING
SEREMADE

recorded program services

RADIO CORPORATION OF AMBRICA

630 Fifth Avenue, New York 20, New York
Chicsgo

draady sstablisvhed in yousr market

knoww to your sadio listeners

artist «r show

scrpls

chures,
clinching audition disct

Hollywood . Atlanta

beacause THESAURUS SHOWS feature big-nama stars

because THESAURUS SHOWS include the tumes by
which your listeners hare coma to recognise » apacitic

because THESAURUS SHOWS sce kopt up te dote with
fresh materal and lop-quality commercialiy writtem

becavie THESAURUS prevides speasor-seliing bro-
sudience-byilding prometion ketzs and saler-
for

sach individual SHOW

PRE-TESTED SHziatirnis RADIO SHOWS
...SOLD FROM COAST TO COAST!
%ﬂ/[/’w SHOWS SELL TO SPONSORS...

because THESAURUS SHOWS are commercial pachages

BCA VICTOR BMVISION DEPT, 1S

-t
Dalles

Gloria Do Haven &
of Eddie Fisher in
/ “DATE IN HOLLYWOOS ™

"MUSIC BY ROTH”
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GOLDMAN
Programing
Holds Key fo
Radio Success

SYRACUSE, N. Y., May 10.—In
his talk titied *Variations on a
Theme,” Si Goldman, pcners!
manager of WJTN, Jamestown,
N. Y. said that every station
owner and manager should be
conscious of the facl that his op-
eration rises or falls on one fun-
damental of radio — successful
programing. This. he said, could
be rightfully changed to profit.
able programing.

the advertiser how many persons |
read this ad er that.

Baylor said he saw a readership
study once, “and thc number of
large-sized ads which show no
readership at all is staggering.”
He said rl his station’s listence-
ship compared with that he would
/go out of business. Meanwhile,
|su-litm salesmen throw around
ratings like confelti, and the ad-
| vertiser gets so confused he goes
|back to newspapers whose eircu-
| lation hgures he can understand.

Bayler described a few tests MINNEAPOLIS, May 10— Lo-
showing that radio’s drawing cal news can become the key to
power far out-ranked that of greater audlences and greater
newspaper advertising. Onc test \peyenue for local outlets, said
was for an automobile dealer in ;Gmrge T. Frechette here this
Cleveland who placed in?u-m—“k at a BMI Clinic. The ex-
tutional type ads on his station |ecutive is general manager of
while spending about five times WFHR, Wisconsin Rapids, and
ax much in newspapers with ads {managing director of the Wiscon-
that quoted car prices. Baylor | gin Nelwork.
plamd' trained intervicwers in the | Frechette advised concentrating
dealer’s shop and proved that the | pn news shows which are specll-

Local News
Key to Larger
AM Audience

Speaking to br ters here
this week, Goldman charged that
too many stations turn over a
certain omount of time to a group
and let them fill it any way they
want to, with dull speeches, etc.
He advised using production,
planning and showmanship in op-
erating with local institul and
groups in every worthwhilc cause
and project.

“Be sure your station and your-
self are the 'big wheels' of your
communlty,” Goldman said. “"Em-
phasize program sajes over spot
announcements, Charge for pro-
gram conlent; don't sell your sta-
tion short. Stick to your rate card
and adopt standards and policies
which will give you self-respect
and gain the respecl of your ad-
vertisers; Program more music
and program it fitably wilh
an angle or & 'kicker’... Serve
your ity. your
and your advertisers. Serve them
well, and you will take your

rightful place in Radio Heaven”
WALLACE

Public Service
Program s
"Here to Stay

NASHVILLE, May 10.—Bruce
Wallace. manager of public serv-
ice programs for WTMJ, Milwau-
kee, 1alked to BM! Clinic broad-
casters here on seeking the right
public service programs

Wallace said: “No onc will
deny that public service—like TV
—is here o slay because: 1) In-
dustry fecls Its obligation to op-
crate in the public interest in an
honest desire to help; and 2)
smart public service programing
§s good business—like hanesty,
the best policy.”

Summarizing his talks, Wallace
stated that good and effective
public service and public relations
are really much easier than bad,
He stressed however that it re-
quired effort, thought and plan-
ning.

“Don’t allot tlme to public
service.” said Wallace. “Seck
good public service Programs—
direct _their content and produc-
tion—If this is done consistently
I have a leeling you won't ever
have to worry about the size of
your audience or the number of
your {riends.”

BAYLOR

Don't Peddle
Show Rafings,
Sell Stafion

PORTLAND, Ore. May 10. —
Radio stations should stop bat-
tling each other for advertising
dollars and gang up on the com-
peting media, especially newspa-

rs. Dave Baylor, manager of

JMO, Cleveland, declared at
the BMI Clinic here this week,
The first step, according to Bay-
lor, is for stations to make a thoro
evaluation of what they have to
sell,.and that does nol mean just
program ratings. Newspapers,
Baylor said, have been going
along abl rght telling their clients
pothing more than their print or-
ders. They never attempt to tell

rad‘lo plugs were bringing in more |fcully directed toward segments
c than all the newspa- |of the local audience These pro-
per ads. grams can bc built around local

Bayler's second slep was to | eilizens now in the armed forces,
promole the medjum of radlo and  prominent citizens, school chil-
each station's call letters. "Don't dren, women's elubs, local ath-
let an opportunity go by to tell | letes and loca) teams,
the people who counl that radio| In addition to this he stressed
15 the greatest, most flexible mc- | keeping mikes before the public
dium known,” he said, ! for formal openings of new build-

ings such as churches, schools and
community projects, These can
be donc as remeles or taped
for rcbroadcasting later. Another
source of revenue and good source
]of local programing.is a round-up
|of activities on a holiday or dur-
ing the holiday season. Frechette
claimed sufficient ingenuity could
| produce ideas for local programs
/from every aspect of the com-
[munity's activity,

|
PAYNE

 Thinks Music
Is Radio’s
One Salvation

ATLANTIC CITY, May 10—
Music 1s radio's only salvation,
claimed Charles F. Payne, com-
mereial manager of KIXL and
KIXL-FM, Dallas, in a speech
made here before the BMI Clinic
this week. Paync pointed to the
strides made by his station, be-

cause of ils use of music, as an
example of what he meant.

The five year old station, Payne
stated, went on the alr dedicaled
to give the citizens of the com-
munity something new. It had
decided to by-pass hillbilly music
in an area which finds such mu-
sic much to its liking, It also de-
cided to forego the plaving of
jam, jive or bebop, and the usc of
deejays.

Instead, Payne said. KIXL cre-
ated a policy of effcring a dict of
music for well-balanced listening,
the emphasis on prestige music.
The schedule consists of light
classics, pop concert selectinns,
great vocal arrangements and the
best of the instrumental soloists,
he said. Six lranscription services
are Subscribed to, and 99.44 per
<ent of the music is on disks.

The pay-off, Payne maintained,
<an be seen in the audience index
Teports which are extremely fav-
orable to the outlet, and the large
list of sponsors. But hc stated
that the station is careful to pro-
gram only the finest music, never
to play down the audience, and
to keep everything in the best
possible taste, inciuding commer-
clals. Business which doesn't ad-
here 1o the stalion's standards is
turned down, Pavne said.
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KENNGOTT

Utilize Whole
Library, Build
Disk Shows

NASHVILLE. May 10.—In a
talk titled “Building Record
Shows Versus Plaving Rccords,”
Al Kenngott, program director of
WKDA, Nashville, asked the
questions, “What do I program.
and when do I program 117" The
“what” depends upon the “where"
and vice-versa, he said. "Musieal
tastes vary all over the country,
That's one of the problems facing
the transcription services. A type,
style or name that is well re-
ceived in Minnesota might not do
s0 well in Alabama.”

Kenngott charged that the one
common “fatal” error in radio
stations was lo program what
they think people should hear,
“Check ewvery source avallable
before deciding “what and
‘where,” he continued, and even

then, there will be times when
vou’'ll freeze your fingers getting
that show oul of that spot because
#t’s cold as kraut

Said Kenngott. “Go inte your
Tecord library and take a look at
the jackets. How many which
have records or transcriptions in
them look brand new? Most peo-
ple program disk shows not using
25 per cent of those they have in
their libraries. Compare this with
hiring » secrctary and using her
only 25 per cenl of the time. k
thru your music library and use
all that’s available to you.

FRECH
Imagination
Makes Good
Programing

DOISE. Idaho, May 10.—The

one thing that will always work
magic for rdio is a good, listen.
able, imaginative program, Ed

Frech, program director of KFRE,

Feesno, said last week. Bul we
ore no longer m facturing o

PHILLIPS

top quality product. a product
that will build and maintain a
sound commercial tuture. he
added

In 2 speech delivered before
the BMI Clinics held here. as well
os in Salt Lake City and Holly-
wood, Frech said that better local
programs can be built by simply
making better use of the tools of
the trade.

The main foqg} that can be used
1o greater advantage, accarding to
Frech. is the record Hbrary. He
clted 8 “Hit Parade™ twpe of show
with which his station had great
success. For that type shaw, he
recommended such fealures as
“This Week's Pick of the Fulure.’
“This Week's Pick of the Past”
“New Artist of the Week” and
"“Composer of the Wecek.”

He alsv recommended preater
and more astute use of the tran-
seription library for building pro
duction tyvpe shows, And he
pointed out the possibilities in
local public - service and news
shows that help make the station
an integral part of the commu-
rity’s life.

Frech wound up his talks wrg.
ing more use of on-the-air audi-
ence promotion,

Says Personal

Effort Makes
More Profits

RICHMOND. May 10~A call
for radio exccutives to produce
profits for the medium and to cs
cape the fate being wished upon
themy by the growth of TV, wa
mnde here lzst week by Gordon
Phillps, asxixtant manager and
production and program direetor
of WROV and WROV-FM

noke.

Phillips said that only by per
sonal effort applied to thelr Indi-
vidual operations could broad-
casling personnel patticipate in
profits made by stations. Owner-
ship, he remarked, will not cut
melon slices bigger unless the in-
dividual provides the motivation

As broadceasters, Phiitips stated,
radio must provide sales with ve
hicles that will produce results
not only for the advertiser, but
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for the station. He maintained
that radio was in business for a
long haul—not a short ride.

Intelligent programing, he
claimed. should be concelved
from the standpoint of operations.
There should not be indiscrimi-
nale scheduling without thought
to personnel enginecring, ete.
Such time-savers as taping breaks
belween network shows and the
transter of studio dutics to trans.
mitter should also be employed
to help the smooth running of the
station

HAAS

 Takes Rap At
AM Audience
Rating Agency

| LOS ANGELES, May 0. —
IMark Haas. vice - president of
KMPC, advised radio men altend-
ing the BMI Ciinic here last week
to stop taking Hooperalings ser-
iously and think only of their
| Advertiseratings., Taking Hooper
| as representative of audience re-
search services In general, Haas
| said they are performing a defi-
nite disservice to radio.

He criticized Hooper for cover-
ing telephone homes only, which
account for only 50 per cent of
radio homes. and for making such
a small number of calls for each
half hour period. "There are
many programs which Hopper

shows as having no Jisteners
whatsoever that are doing a tre-
mendous job for advertisers,”
Haas said.

Haas started out by asserting
that radio has an infcrority com-
plex. He traced this to five basic
eauses: 1) government regulation,
2) adveriisers' attitudes, 3) im.
pasitions from civic groups, 41
the advent of radio’s “little broth-
er.,” television, and 5) listeners'
reaction.

Abalyzing each of these causes,
Haas poinled out that radio has
no necd to be ashamed of the job
it has done and van continue to do
for the advertiser, for the listener
and for public service organiza.
tions. He urged his listencrs not
ta fecl frustrated by government
regulations, since they are the
necessary rulss of the game. He
also urged them not to be fearful
of the effect of television, since it
has becn proven in the major of
| TV markets that there will con-
|tinue to be a place for radio in
{the home, side by side with tele-
| vision.

|FRIBERG

" Cites Need

For Fems
On Radio

RICHMOND, Va, May I10.—
Alice Friberg of WCYB, Bristol,
Va made a plea for honest wo-
men's programing at the BMI
ellnic held here last week. House-
wives are in a big business and
are responsible for a lot of spend-
Ing. and there is no better way of
reaching them than by radio, she
asserted. But many broadeasters
make the mistake of having their
switchboard opdrators read some
predigested advice to women on
the air, and they believe thilt is
broadcasting for women.

Miss Friberg sald that sta-
tions can make money from wo-
men’s shows if they will put on
honest, woman - to - woman pro-
grams. “After you have a woman
broadcaster started. then let your
sales department work with her,
land lct her dictate to whom the
program will be sold or at Icast
to what type of advertiser,” she
said.

Miss Friberg also adviscd that
the woman broadcaster keep in
close toueh with her sponsars to
assure lasting business. “Don‘t
ever let your woman broadcaster
advertise anything she hasn't
tried herself and is sold on," Miss
Friberg warned.

Miss Friberg alsa declared her-
self in favor of using records,
selected by the fem-caster, on
women's show:
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 Good Pubsery
KAGRAN

Seg Deserves
Good Sponsor
CORP . 5,{.5“2%,1"3&’1‘.5‘2;;'5?!?&:3&?27

| WGN, Chicago, told a BMI Clinic

here that "Good public service
association programs should be sponsored.”
with | “Commercial  sponsorship does

not make a public serviee pro-
gram less attractive, either to the

PAULMARION |

He Considers
Programing
All Imporfant

RALEIGH, N. C.. May 10. — An
awareness of the listencr was
given as the major “target prime
ciple” for the building of intelli-
gent programing by Paul Marion,
program supervisor of WBT,
Charlotte, In a speech before the
BMI Clinic here this week. The

MARTIN |
STONE

listener or to the Federal Com.
munications Commission.” said
Hanlon, pointing out that WGN's
chart of programs in the public
interest “served as the key to a
suecessful defense of our position
&t a clear channel hearing in
Washington ™

“During March, 1952, observed
Hanlon, "11.6 per cent of WGN's
total time was devoted to public
interest programs, not including
news broadcasts which are also
considered programs in the pub-
lic interest and which tonslrtule
from 10 to 12 per cent of our total
air time. Approximately 35 per
cent of our public-interest pro-
grams in March were sponsored,
and about 80 per cenmt of our

On Radio

HOWDY
DOODY

GABBY
HAYES

The Chicago broadeaster said

mes that other stations could chalk up
equally -high sponsor percentage
THE records in the public service field

if they would adopt a ‘“similar

concept of programs in the public
interest.”

The WGN public Interest chart
covers following program cetego-

JACKIE
ROBINSON

news shows.” |

broadcaster stated that in addi-
|tion to this ‘‘target principle,”
stations should also know thelr
audiences, be friendly and sin-
cere, make the program fit the
{scheduie of their listeners, be
|aware of their competition and
ereate sound, basic program strue-
ture

Th first point, knowing your
audience, Marion said, means un-
| d its ition. Fritz
|and his German band may be a
smash in Milwaukee, he claimed,
but in North Carolina the “boys
would fall on their faccs.” Much
more of an audience potential,
which 1s being negleeted in the
South, he maintained, iIs the Ne-

Urges Fuller
Use of E. T.
Music Library

BATTLE CREEK, Mich, May
10.—~Many radio program direc-
tors today are unaware of the
changes that have taken place in
the transcription tibrary ficld, ac-
cording to Gus Hagenah, veepee
of Standard Radio, Inc. In a
speech before a BMI Clinic here
1Eicse week, he cxplained that as
the recording people began using
vinylite and recording at 33 and
45 rpm., the transcription com-
panics had to meet this competi-
tion with new programing ideas.
Consequently, he added. we now
offer a completely integrated
service, includ&g a variety of dif-
ferent script gimmicks. 2

In reference to a recent “Bill-
board” story (about New York
indie WNEW contemplating ban-
ning frec plugs for record labels),
Hagenah told the broadcasters,
“It radio stations cver decide not
to mention disk labels unlcss
they’re paid for such mentions,
you would increase your revenue

| gro listener.
Marion polnted out that friend. |
|liness and sincerity are created |
by personalizing programing and
announcing. Shouting and orating
on radio, he said, is not conducive
to sales. {
Programing the time of day,
Marion stated, helps stations from

tremendously over night.”
“Musical programs” said the
exee, “"have the widest general
appeal, and TV, newspapers or
magazines eannot take it away
from you, if you cater 10 it prop-

erly—not via the current hit pa- |

rade tupes—but with the Mom
and Dad hit parade muslc, the

firing a volley of shells when |Meat and potato kind of program-
there is no target to be hit. For |8 (military macches, religious,
example, programing & heavy | Semi-classical) that appeals to the
type show that takes concentra. Jarger listening audiencc. That's

'_Sa_ys Pubserv
Spots Should
Be Paid For

WICHITA. Kan., May 10.—The
term “‘public service" has taken
on an “unfortumate connotation™
in radio today, according to Ar-
den Booth, manager of KLWN,
Lawrence, Kan. Booth told a
BMI Clinic here this week, "It
time is given away, listeners
think we're operating in the pub-
! lic interest; but if the time is sold
then we're not. I'm convinced
| we've a good selling jnb to do as
| broadcasters to legitimatize, legal-
ize. and even possibly glamourize
our advertiser to the listening
audience.”

In ling with this thought. Booth
said KLWN pairs every free pub-
'lie service spot with a "blunt” re-
minder to listeners that the sta-
|tion's sponsored programs “pay
the way” for sustalning airers. In
support of his argument that ra-
dio should put public service
spots on a eash as well as gratis
basis, Booth pointed to the “full
page double truck™ ads in local
newspapers, which tout ““Wel.
caome Home Champs” or “This Is
National Put-the-Lug-on-the-Ad-
vertiser Week," which list “about
20 advertisers’ names at s0 many
bucks a throw.”

Booth asked the broadcasters
for ideas on how stations con
“combat this evil,” (i.c., ncwspa-
pers putting pressure on adver-
tisers to buy space to push a
{“public service” ad). “I wonder,”
| said Booth, “if a lot af those boys

SHOW ries rel]gmu.;; tarm; speeches
ol !and‘ discussions; educational:
113 |classical and $emi-classical music;
Py ‘outsz:mdlng sports events; pro-

4 Wenr $8th $p.
New Yerk, N. Y.

R | cram provides an ideal vehicle

g ] for institutional advertising.”

’gn_:ms staged for causes and cam-
pairns; special broadcasts pre-
|sented  ’in  conjunction with
|events of substantial local, state,
(TeRional or national interest and
concern.” Hanlon stressed fact
that "s good public service pro-

tion while the housewife is tixing:
lunch will not make for listening |
during that hour, but doing the
reverse — light music — is much
more apt to hit the buils-eye.
Marion claimed that checking
and re-checking the competition
keeps stations on their toes and
in a position to fighl any inroads
being made in their audiences.
Fighting the opposition, he said,
with the same kind of show may
not always be the answer. Per-
haps the better plan might be to |
g0 for a segment of the audience. |
The basic program structure
should also be re-evaluated reg-
ularly to see that there are no
Rlaring bumps in the schedule

|

and o make it keep up with the
times, Marjon maintained. For
example, news shows are now at
the peak of their interest because
of world affairs. Stations must
contrive to hold news audiences
by giving them as much if not
more than competing outlets, he
sald. |

MASON 4

'OUTLER

I

where your transcription Hbrary fopgo 1000t have 