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Midnight Masquerade

A beautiful ballad featuring
Don Cornell and Choir.

T | h f AND

wo slow-tempo hits from % i

the new Broadway success, “’Finian’s I Can’t Believe
Rainbow.” The romantic vocals are It Was All

by Stuart Foster. Make Believe

How Are Things (Last Night)

In Glocca Morra ?
AND
When I’'m Not Near
The Girl I Love

RCA Victor 20-2121

Toe-tickling Kaye rhythm, plus
the caressing voice of Mary
Marlow!

RCA Victor 20-2122
[ J

»
HENR! RENE
and his Musette Orchestra
La Paeloma (The Dove) AND
A Kiss’ll Make You Whistle
RCA Victor 25-1076

4

ORCHESTER WILL GLAHE

Orchestra with vocal refrains
In Munchen Steht Ein Hofbravhaus — Walzer

(There Is a Hofbrau House in Munich)

anp Aber Hevut Sind Wir Fidel

(But Today We Are Gay)

RCA Victor 25-4003

IRVING FIELDS
at the Piano, with The Campos Trio
Miami Beach Rumba—Rumba AND
Tico=Tico — Samba Rapida
RCA Victor 26-9012

with The Miller Orchestra
Speaking of Angels
Garry Stevens singing the love lyrics.
AND
It Might Have Been
a Different Story
Garry Stevens and The Mello Larks
on the vocal. Tex solos on the sax.

RCA Victor 20-2123

, ~
TRIO VEGABAJENO
(Fernandito, de Jesus y Maduro)
Preciosa — Bolero AND Adids — Bolero
RCA Victor 23-0387

(King of the Cowboys)

with Country Washburne and
his Orchestra

A lilting tune and a sad lament
that will rope in the nickels!

My Chickashay Gal

and his Rhythm.
Another big money-maker from this sen-
sational new piano-and-singing star!

AND
INever Had aChance Bring Me
RCA Victar 20-2124 Some Money, Honey
AND

Texas and Pacific
RCA Victar 20-2125

FRIML MELODIES

Al Goodman and his Orchestra, with Earl Wrightsen,
Mary Martha Briney and The Guild Choristers, Album P-165,

Song of the Vagabonds ano Only a Rose
RCA Victar 20-2038

The Donkey Serenade Anp Giannina i SR - - 7 il
REA Vicror 202039 THE STARS WHO MAKE THE HITS ARE oA
Give Me One Hour anp Indian Love Call : =

RCA Victor 20-2040 G 5 R I
L’amour, Tovjours, L’amour (Love Everlasting) k. A I I I B '
i 8

AND Ma Belle
@ RECOR]_ZS

.

RCA Victor 20-2041
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OUT-OF-TOWN CRIX IN LAST LAP

Coast’s AFM
Socks Tonkins

With 20G Fine

HOLLYWOOD, Feb, 15. — Local
AFM 47 dished out the most severe
penalty in its history when it tacked
a $20,000 fine on Van Tonkins, per-
sonal manager and part-time fronter
of Teen-Agers’ ork. Union found
Tonkins guilty of 40 violations, each
carrying a $500 fine.

Union charged that Tonkins had
paid under scale for one-nighters and
breached union’s code of good faith
and fair dealing with musicians.
Twenty members of teen-timers crew
Jodged individual complaints with
union, demanding back payments to-
taling $3,100 for road engagements
from April to November, 1946. AFM
execs stated that other violations had
been uncovered for periods as far
back as two and three years before
formal charges were made.

When called on the carpet at closed
trial board hearing, union revealed
that Tonkins attempted to wiggle out
of charges by resigning from union.
AFM refused to accept resignation,
however, insisting that Tonkins stand
trial on charges.

Since it is obvious that Tonkins
will make no effort to shell out fine,
union is taking steps to expell him
from org and has placed Tonkins on
national unfair list prior to more
severe action. It was learned at Lo-
cal 47 offices that Tonkins has once
before been in dutch with union,
having lost his personal manager’s li-
cense several years ago. Subse-
quently he rejoined union as a work-
ing member, thus getting back in
p. m. field.,

Band meanwhile is inactive, but
will ‘reorganize under title of Former
Teen-Agers’ Band, to be fronted by
Charley Payne.

Eating and Drinking
Receipts Up 6 Pet.

WASHINGTON, Feb, 15.—Sales in
eating and drinking places during the
fourth quarter of 1946 rose 6 per cent
above those for the same period the
previous year, the Commerce Depart-
ment disclosed this week, following
a sample survey.

During December the total for all
such establishments was $1,015,000,-
000 in comparison with the December,
1945, total of $968,000,000. In No-=
vember, 1946, the total was $1,011,-
000,000 and in October of the same
year, $1,072,000,000.

New York, heart of the night club
trade, had a December total of
$11,164,823 for eating and drinking
places, with restaurants, cafeterias
and lunchrooms reporting a volume
of $7,838,355 and drinking places
$3,297,041.

California reports a December total
of $9,866,863 in eating and drinking
places, with $6,991,715 in restaurants,
cafeterias and lunchrooms: Illinois
$6,050,016 for all eating and drinking
places for December, and Georgia,
for the same month, $264,822.

BOSTON

PHILADELPHIA

WASHINGTON

Out-of-Town Critics’ Accuracy

Averages
(May 1, 1946, to February 15, 1947)

Elliot Norton (Post).........ocvveennn
Leslie Sloper (Monitor)..............
Leo Gaffney (Record)...............
Peggy Doyle (American)............
Elinor Hughes (Herald)..............
Cyrus Dugin (Globe). . ....oovveennn
Helen Eager (Traveler)..............

Linton Martin (Inquirer).............
*Edwin Schloss (Record)............
Jerry Gaghan (News)...............
R. E. P. Sensenderfer (Bulletin)......

Nelson Bell (Post).........cco.ono..
Jay Carmody (Star).................
Don Craig (Times-Herald)............
Tom Donnelly (News)...............

(Note: Not included in the chart are plays with fixed or limited runs of less
than 100 performances and eight productions which have preemed too recently
on Broadway to have made the success grade.)

(*Edwin Schloss served as drama critic for The Philadelphic Record until
November 7, 1946, when the paper went on strike. Record was sold to The
Philadelphia Bulletin January 27, 1947.)

Caught Right No Opinion Average
..... 10 8 2 80.0
..... 8 6 2 75.0
..... 10 7 3 70.0
..... 11 7 4 63.6
..... 8 5 3 62.5
..... 10 S 5 50.0
..... 9 4 M 44.5
..... 8 7 1 87.5
..... 7 6 1 85.7
..... 6 S 1 83.3
..... 9 6 3 66.6
..... 3 2 1 66.6
...... 3 2 1 66.6
..... 3 2 1 66.6
..... 3 1 2 33.3

Shows Wrong or Accuracy

Legit Bows Out of Lisner Aud,;

Lessees To Decide Color Issue

| WASHINGTON, Feb. 15.—A new
bwist in the battle over Jim Crowism
in Washington’s legit houses (Na-
tional Theater and Lisner Audi-
torium), developed yesterday (14)
when George Washington University,
pwner of Lisner, announced that it
would “drop the color ban” but also

an plays from the new auditorium.
Jowever, President Cloyd Heck

arvin, of GWU, in explaining the
new Lisner policy, admitted that
there is nothing to keep a lessee from
srestricting” any further audiences.
hus, the hall which provided the
tage for world preem of Ingrid
ergman in Joan of Lorraine has
dropped—at least for the time be-
ing—out of the legit lists after a
rief, and what might have_been
romising, career. George Wash-
ington U’s board of trustees, in an-
ouncing the dropping of the ban
lon Negroes in Lisner audiences, de-
iclared the hall would hereafter be
used for nothing but “meetings or
functions of a general educational
nature.” The avowed policy of drop-
ping Jim Crowism even for those
‘functions is not being taken at face
lvalue by GWU critics here who are
|pointing out that the university has
left the door open to banning of
[Negroes by any commercial organi-
zation which wants to hire the hall.
Robert V. Fleming, chairman of
GWU board, emphasized that the new
[policy on use of the hall will pre-
clude presentation of legitimate stage
productions since “dramatic art does
‘not come within the field of ‘gen-
leral education’.”

GWU’s withdrawal of Lisner from

the legit lists leaves National once
again the sole legit outlet here. Na-
tional continues to face the wrath
of numerous organizations for its
Jim Crow policy. In addition, it is
confronted with a boycott by sev-
eral show stars, producers and play-
wrights and is facing court action
brought by a Negro allegedly barred
from the theater.

Raised Hotel Rates
New Showbiz Worry

NEW YORK, Feb. 15.—Steadily in-
creasing hotel rates reported gener-
ally thruout the country are develop-
ing into a serious problem for many
ends of showbiz. Hardest clipped are
legit road companies and traveling
bands.

In Boston, this week, for instance,
the Call Me Mister company, estimat-
ed as ranging between 50 and 100
people, ran into trouble at the Hotel
Bradford. Troupe received notice
from the hotel management that with
the lifting of transient ceilings by the
OPA, room rates would go up. Rather
than pay the hikes, Mister personnel
planned to leave en masse and try to
locate in boarding houses.

In New York, most hotels raised
their rates an average of 11 per cent
effective today; when the OPA ceil-
ings’ discontinuance became effective.
It is believed that a national hotel
rent boost of 15 per cent of there-
abouts will follow.

Hub’s Norton,
Philly’s Martin
Pace the Field

Three Tied in Washington

NEW YORK, Feb. 15—With the
1046-’47 legit season practically at
the three-quarter mark, it is time
to tab the scores of out-of-town
drama pundits as they come into the
home-stretch in the seasonal race for
critical accuracy honors. Results to
date, except for one or two notable
exceptions, show the aisle-experts of
Boston, Philadelphia and Washing-
ton running in practically the same
order as at last year’s tape-breaking.
Elliot Norton (Post) again is out in
tfront of the Hub drama pooh-bahs.
In Philly, Inquirer’s Linton Martin
has jumped to the lead from a fourth
place finish last year, and in ‘Wash-
ington, Nelson Bell (Post), Jay Car-
mody (Star) and Don Craig (Times-
Herald) are battling neck-and-neck.

The Billboard tabs the out-of-
towners on the basis of their pre-
Broadway sum-ups of productions
presented in their local theaters. Ac-
curacy of opinions is based on length
of run when each play subsequently
hits the Stem. If it survives 100 per-
formances (The Billboard’s yard-
stick), it is rated a success. Less
puts it in the flop column. If a
cirtic thumbdowns a show which
runs, he’s charged with an error,
and vice-versa. A “no opinion” re=-

(See Out-of-Town Crix on page 39)

WM Showcases

Pederson With
Package Deals

HOLLYWOOD, Feb. 15.—In order
to properly showcase its most recent
band acquisition, Tommy Pederson
ork, William Morris Agency is offer-
ing week-end combination packages
of radio-theater names, plus Peder-
son ork, for bookings in and around’
Hollywood. First such package, set
for March 8 week-end, will include
Frances Langford and husband, Jon
Hall, teamed with Pederson crew at
San Diego’s Pacific Square Ballroom.
Package price is reportedly $2,000
per night, against percentage.

If gimmick works out, Morris office
will make .available similar road
packages offering Pied Pipers, Mar-
garet Whiting, Art Lund, and other
names.

Pederson’s ork has been given No.
1 promotional perch by Morris office,
according to band chief Jack Archer.
Recently organized crew boasts top
sidemen from disbanded name bands,
including Dodo Marmarosa, Corky
Corchran, Gus Vivona and others.
Pederson was featured trombonist
with Krupa, Barnet, Herman and
T. Dorsey orks. Vocalist Billie Rog-
ers, ex-Herman thrush, will chirp
with new crew.

L,
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Potential Sponsors’ Eyes
Caught by Socko Preem of

Television in Mound City

Called Outstanding Advertising Medium of Future

ST. LOUIS, Feb. 15.—“Our op-
eration this week proves that an inde-
pendent station in a secondary mar-
ket can and should get into television
right now.” That is the way Robert
L., Coe, chief engineer of KSD, St.
Louis Post-Dispatch, and head of its
new video outlet, KSD-TV, summed
up the first week of operation of the
country’s first new commercial post-
war television station.

It is Coe’s contention that any or-
ganization seeking to be a force in
its community and a leader in the
dissemination of information and
entertainment must get into tele-
vision. The operation this week, to
which the eyes of the television in-
dustry all over the country have
been turned because it was in the
nature of a guinea pig—an attempt
by a station other than one in the
major markets of New York, Los
Angeles and Chicago to swing right
into full-time commercial operation—
was a success. The topic of conver=-
sation in St. Louis homes, hotels and
bars was television. Thousands of
St. Louisians gathered at video re-
ceivers in department stores and ho-
tels. Indicative of the public reac-
tion were the records of attendance
chalked up by the Famous and Barr
Department Store. According to A.
D. Buckland, advertising executive
for the store, about 45,000 people
witnessed television at the store dur-
ing the week.

In addition to this display of public
interest, thousands more witnessed
man-on-the-street shows, visited the
KSD studios to see the programs or
called, the station for infarmation
about television, where sets could be
bought, ete.

Reaction on the part of advertisers

BillbBard

Phe World’'s Foremost Amusement
Weekly .

Founded 1894 by W. H. Donaldson

Publishers

Roger S. Littleford Jr,
William D, Littleford

E.W.Evans .....c0o0000nnnens Pres. & Treas.
oseph G. Csida ........ . .Vice-Pres.
awrence W. Gatto ......co00e00naan Secy.

Joseph G. Csida ... Editor in Chief
Pat Purcell ....... Outdoor Editor

Walter W. Hurd ........ Coin Machine Editor

Geo»l'ge Berkowitz )

W'I(l' ew York)

e ) Sachs L. Executive News Editors
. R. Schreiber
(Ohicago)

Managers and Divisions:

W. D. Littleford, General Manager Eaabem!l)mslon
1564 Broadway, New York 19, N. Y,
Phone: MEdallion 3-1615

M. L. Reuter, General Ma Midwest Divisi
156 North Clark St., Chicago 1, IN.
Phone: CENtral 8761

Sam Abbott. General Manager West Coast Divisi
6000 Sunset Blvd.,, Hollywood 28, Calif.
Phone: HOllywood 5831
B. B. Joerling, General Manager St. Louis Office
890 Arcade Blde., St. Louis 1, Mo.
Phone: CHestnut 0443

C. ). Latscha, Advertising Manager

B. A. Bruns, Circulation Manager
Clncinnati, Ohio Phone: in 93081

Printing Plant and Circulation Office

25 Opera Place, Cincinnati 1, Ohio
SBubacription rates, payable in sdvance—One Year,
$10.00; Two Years, $17.50. These rates apply in
the United States, U. 8. Possessions, Canada and
countries in Pan-American Postal Union. Rates in
other foreign countries sent upon request. Subscribers
when requesting change of address should give old
o8 well as new address.

The Biliboard also publishes:
The Billboard Er:;ycéopedia of Music
en

and executives of agencies handling
the programs was a similar tenor of
enthusiasm. Of course, no advertiser
or agency executive was willing to
say he was satisfied with present
television “circulation,” but practical-
ly all were enthusiastic about the
medium as an advertising force as
well as the programs produced by
‘Television Advertising Productions,
new Chicago video producing com-
pany which whipped into shape all
of the programs for this week’s sched-
ule of about 25 hours.

Commercial participants in the
week’s video venture were no second
raters, either. A partial list of the
sponsors included the Monstano
Chemical Company, Missouri-Kan-
sas-Texas Railroad, Union Electric
Company; Hyde Park Breweries’ As-
sociation, Inc.; American Packing
Company, and the Johnson Stephens
& Shinkle Shoe Company.

Among the most enthusiastic boost-
ers of the medium were spokesmen
for the Hyde Park Breweries and
Union Electric; Howard V. Stephens,
president of Johnson, Stephens &
Shinkle, and Elmer Marshutz, presi-
dent of the Gardner Advertising
Agency, which represented the ma-
jority of sponsors.

Stephens, after seeing a TAP-pro-
duced dancing dramatic show for his
Rhythm Step women’s shoes, im-
mediately began talking about put-
ting on a similar show on television
stations thruout the country. Stephens
said he thought television would be
‘the greatest and an unequaled mass
advertising medium.” Marshutz
called television “the 'most powerful
thing in advertising ever created, the
answer to the salesman who has al-
ways cried, ‘If only I could sell in
person to about 1,000 people at
once’” Marshutz said television
made it possible to sell, personally
and by demonstration, to thousands
and eventually, millions. He added,
however, that “the medium is going

to be a challenge to the advertising’

profession to find the most effective,
most efficient way to use the adver-
tiser’s dollar.”

To put on all the shows which won
the support of viewers and adver-
tisers, TAP, under the supervision
of its head, Ardien Rodner, brought
in a crew of six. Getting help from
11 KSD-TV staffers and working

(See St. Louis Video on page 14)

Shortage of Coal Curtails
Showbiz, Radio in Britain

LONDON, Feb. 15.— England’s
drastic coal shortage crisis hit show-
biz this week when, by executive
order, all pic and legit houses were
instructed to remain closed for five
hours during the day, thereby can-
celing matinees. They are permitted,
however, to open in the evenings,
even tho houses remain unheated.

The BBC, government-owned ra-
dio, has put a voluntary ban on air-
ings for five hours during the day.

Bullet Names 5 Distribs

NEW YORK, Feb. 15.—Bullet Rec-
ords appointed five new distribs for
its disks last week, including David
Rosen, Philadelphia;~ R. S. Sales,
Marietta, O.; Bullet Record Dis-
tributing Company, Detroit; Allen
Distributing Company, Richmond,
Va., and Eddie’s Record Distributing
Company, Houston, -

ICE AND STARS

CARACAS, VENEZUELA .

(Sunday, February 1)

An jce skating extravaganza produced by
Elisabeth and Fritz Chandler. Presented by
J. A. Borges Villegas and Samuel Backere
man.

PRINCIPALS: Don Wussow, Joan Walden,
Lucky Peterson, Baby Voorhis, Roy McDonald,
Laurel Harrod, Paul Leduc, Marguerite Easter,
Art Rude and Jack Lewis.

LINE AND SPECIALTIES: Audrey Jean,
Augusta Casper, Beverly Joy, Lillian Stamp-
son, Lois Easter, Marian Altin, Phyllis Martin,
Rose MacArthur, Rita De Obarrio, Inge Lu-
bahn, Hans Altin, Willlam Jon-Stone, Victor
Goldls, George Krammer, Norman Tetrault,
Stanley Belleveau, Richard Btanchi and
Gordon Finney.

The Chandlers have put plenty of
variety in the first ice show ever to
hit the tropics.

Show is in two parts, with special
costumes, lighting and music, and
the All-American cast is dishing out
suave blade work, bringing plenty
of palm-whacking by the natives.

Big production number, Salute to
South America, opens the show, with
every member of the troupe on ice.
Winter number follows, with a sock
solo by 14-year old Joan Walden.
As King and Queen, Roy McDonald

and Laurel Harrod pair up for some "

intricate skating. The candy number
brings on Lucky Peterson, 19-year-old
Latin from Manhattan, and she has
the audience with her all the way.
Marguerite Easter mixes a bit of
boogie with her fire dance, and then
it’s all out for the Barn Dance, with
Baby Voorhis and Inge Lubahan the
standouts. A toy number features
Joan Walden and the line. A Gypsy
sequence closes the first half of the
show, with Laurel Harrod and Don
Wussow in the solo spots, and Baby
Voorhis and Roy McDonald pairing
for a fast Apache.

Second half opens with a tuneful
Cinderella numpber, featuring Baby
Voorhis, Miss Easter returns this
time in a rhythm aect, followed by
Lucky Peterson and Joan Walden
teaming up for an Indian number,
after stage set by line girls in color-
ful costumes. A big Christmas num-
ber has Joan Walden handling solo
honors, with well-trained ‘chorus
splitting up to appear as can-can
dancers, toy soldiers, animals, etc.
Lucky Peterson does a fast Chinese
number, then, set to opera music,
Don Wussow does a turn that brings
the heaviest applause of the show.
Down in the Land of a Million Smiles
brings all on deck to close the show.

Comedy- is sprinkled thruout the
show, heaviest chores handled by
Art Rude and Jack Lewis. They do
Hula dancers, Gay Nineties and even
witches. Paul Leduc, William Jon-
Stone and Stanley Belleveau do a
bullfight burlesque, and another
comedy number, The Three Greeks,
is handled deftly by Hans Altin,
Gordon Finney and George Kramser.

When show ends here, present cast,
portable theater and special ice-mak-
ing equipment needed for the tropics
will be sent to Rio and then to
Buenos Aires and other South Ameri-
can capitals. Ten performances a
week are given with prices ranging
from $2 to $6. Denny Landry.

N.Y. Philharmonic’s
Baton Job Still Open

NEW YORK, Feb. 15.—The No._1
symph ork conducting spot in the
country—the N. Y. Philharmonic—is
still open, despite the~ agreement
Thursday (13) by vet Maestro Bruno
Walter to act as “musical adviser”
for a year or until a younger, per-
manent conductor can be found.

It seems likely that since Arthur
Judson, ork’s manager and head of
Columbia Concerts, Inc., has all but
a few major maestri pacted with
Columbia, he will sift thru his stable
to find a successor to Arthur Rod-
zinski, who resigned last week to go
with the Chicago Symphony.

TBA Decries
“Unfounded”
Aerial Talk

NEW YORK, Feb. 15.—Widespread
daily paper publicity given this week
to action by certain apartment house
owners in New York barring tele-
vision antennae on their properties
was described as much ado about
nothing by television execs. Vir-
tually ali metropolitan dailies gave
the yarn, which was oroginally bro-
ken by Jack Gould in The New York
Times, a big play.

Television Broadcasters’ Associa=-
tion, which met yesterday following
The Times story, decided as a re-
sult to embark on a widespread edu-
cational campaign, designed to show
property owners and prospective vi-
deo set buyers that there was no
need for concern over antennae and
no danger attached. TBA will also
tell those concerned that master
aerial systems will be available soon.

These master aerials, said Jack
Poppele, TBA prexy, may be camou-~
flaged as water tanks, in precisely
the same fashion that radar antennae
were camouflaged during the war.
Poppele added that since the ma-
jority of video set owners would
probably be located in urban centers,
the TBA will emphasize its educa-
tional drive in such locations.

Poppele, who has been chief engi=
neer of WOR since it went on the
air 25 years ago this month, said
the same sort of unfounded hulla-
baloo was raised when radio was
in its diapers. He declared that
radio aerials were described as light-
ning hazards, etc., and that when
radio first began, many fire insur-
ance companies warned policyhold-
ers that installation of roof-top
equipment would bring cancella-
tion of policies. He added that he
expects the current tele situation to
develop along similar lines, and that
video “ears” will be able to conform
both to building and underwriter
codes.

Donahue to Tremont

NEW YORK, Feb. 15.—Sam Dnoa-
hue’s ork has been booked for a two=
week stand at Tremont Terrace Ball-
room, Bronx, N. Y., beginning March '
12. Spot operates on a four-day-a=
week basis, with ork working on
Wednesday, Friday, Saturday and
Sunday.
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GENCIES FACE TALENT TASK

La Stafford Must
Enter Huddleston
Vs. Pipers Trial

HOLLYWOOD, Feb. 15.—Attempt
to keep Jo Stafford out of the drawn-
out suit filed by ex-Pied Piper
Johnny Huddleston failed last week
when Superior Court Judge Allen
Ashburn ruled that the former Piper
thrush | must be brought into the
forthcoming court battle (The Bill-
board, February 8). Court ruling
held thdt since Miss Stafford was a
party to the original alleged partner=-
ship contract between Huddleston,
Pipers Lowry and Yocum and her-
self, it will be necessary for her to
become a defendant in the case.

Pipers’ attorney Max Fink at the
same time won a plea for declaratory
relief, thereby consolidating two
State court suits and making the Su-
perior Court’s decisions binding on
all subsequent claims filed by Hud-
dleston. Case will probably be heard
this fall unless Huddleston changes
his mind and accepts the out-of-
court offer of $7,500 previously made
him but summarily turned down.

New Alligator Ciggie
Widens Spot Bally

NEW YORK, Feb. 15.—Alligator
cigarettes (Larus & Bros.) which re=-
cently began a spot radio campaign
in Hartford, Conn., is expanding its
air placements, with Boston, Spring-
field and Worcester, Mass., starting
this week. It's believed possible that
as the new ciggie’s distribution
widens, spot radio purchases will
exand accordingly. Duane Jones
agency is handling.

Boston-Springfield buy on WBZ-
WBZA has three 15-minute spots on
Dress Parade, a.m. platter stanza. An

additional Saturday morning spot |

will start Saturday (22). Worcester
station is WTAG. Account is also
continuing its Hartford pitch.

Alligators have been on the market
for about four months. Copy theme
features “air-washed” tobacco to les=
'sen irritation.

Offer George Raft
E.T. Whodunit

HOLLYWOOD, Feb.
Raft is currently being peddled on
wax in an open-end e. t. air series
tagged Eddie Age. Audition platter
is now in New York, with deals being
handled by Bernie Tabakin, of Para-
gon Transcriptions.

Movie tough-man’s whodunit series
is supported by AFRA talent toppers
and full ork for background. Kitty
Lewis appears opposite Raft, with
gabber chores going to Carlton Ka-
dell.
handled by Jason Mason. ‘

Yank “Dr. Tweedy” Show

For Newspaper Yarn Series

HOLLYWOOD, Feb. 15.—American |
Cigar & Cigarette Company (Pall
Mall) is dropping its current Frank
Morgan Dr. Tweedy program after|
the March 26 broadcast, replacing
it with Feature Assignment. New
show is based on top newspaper
yarns. Show airs Wednesday nights
on NBC.

Footer Cone & Belding is the ac-|
count’s agency, with Assignment an|
MCA property.

15.—George |

Writing production is being |

=

Switch to 50Kw.
KMPC Reported
As Due for NBC

HOLLYWOOD, Feb. 15.—G. A.
Richards’ KMPC will boost its
power from 10,000 to 50,000 watts

Thursday (20), becoming the most

powerful indie outlet west of the
Mississippi. Staton will operate on
la 50-kw. basis daytime only until
March 19, when it goes to the power
peak full time. As the power hike
neared, trade talk continued to
mount that KMPC will become the
loutlet for the National Broadcasting
|Company when the net’s paper with
lits present affiliate, KFI, expires at
ithe end of the year.

Tho repeatedly denied by all con-
|cerned, rumor mills quickened their
pace in grinding out KMPC-NBC
‘wedding gossip. Some foresaw a
Istraight sale of the station to NBC,
lwhich to this date has been the sole
net sans an owned and operated out-
let in Hollywood. Others predicted
a straight switch in affiliacy, mo-
tivated, they claimed, by the not
always happy relationship between
{the web and Earle C. Anthony’s
KFI. Transaction might also reach
as far as Detroit, it was speculated,
linvolving Richards’ 50,000 watter,
‘WJIR.

Plenty Bally

Unconcerned by the whispering
|campaign, but inwardly welcoming
it, since time buyers, convinced
KMPC will be the NBC outlet, are
eager to sew up time at current rates,
|the station readied its ballyhoo guns
to herald the power boost in typi-
cal film city fashion. Special 18-
hour sked has been prepared for that
day, featuring top pix and music
names, as well as personal addresses
by State and civic luminaries.

In preparing for its step into the
50-kw. class, KMPC gradually al-
tered its program sked, strengthen-
ing its news department, music segs
and reinforcing its already strong
sports coverage. According to sta-
tion manager Bob Reynolds, further
changes will continue on a gradual
basis. Clete Roberts, ex-ABC for-
eign correspondent, recently was
named director of public affairs and
news.

NEW YORK, Feb. 15.—NBC of-
| ficials in New York today (Satur-
| day) stated they knew nothing about
the rumored KMPC-KFI affiliation
switch now being bruited about on
| the Coast.

Ask $3.500 for New
Todd, J. Ameche Seg

NEW YORK, Feb. 15.—Dick Todd,
crooner; Jim Ameche, radio actor
and announcer, and Frank Gelinas,
formerly in Hollywood and Boston
radio production, this week organized
a new production office called Tag
Productions, First offering is a quar-
ter hour, five-times-a-week series
starring Todd and Ameche with an
asking price of $3,500.

Series, called Song in My Heart,
features a favorite song gimmick,
plus dramatizations and giveaways to
the radio—not studio—audience. Pro-
gram is geared as opposition to
straight daytime soapers.

Bing Sponsors Bing

NEW YORK, Feb. 15.—Bing
Crosby continues to shatter ra-
dio tradition and occasion
plenty of trade talk. Latest
development on his ABC-Philco
e. t. shows has tradesters won-
dering how the groan guy gets
away with it. On past several
shows, Croz has thrown in very
open plugs for Lime Cola, soft-
drink firm which he and Bob
Hope (among others) purchased
recently.

On Wednesday’s show (12),
toward the program’s end,
Crosby said: “Well, I think I’ll
amble along and get with
Elsie.” Somebody asked whether
he meant the cow, and Crosby
then explained it was neither
bovine nor babe, but L-C, Lime

~Cola, that wonderful new cola
drink, etc.. Is L-C pglying part
of that heavy nut?

NewKLAC Campaign
Uses Pie Stars To
Bally Call Letters

HOLLYWOOD, Feb. 15.—Contend-
ing that even a year’s intense listener
promotion has failed to make the
station’s new call letters a household
word, KLAC’s Don Fedderson last
week launched a new call letter cam-
paign, using screen glamour for au-
dience bait. Outlet began a 13-week
tie-up with Universal International
pix for a series of 20 transcribed sta-
tion breaks daily, aired every half
hour, calling attention to the KLAC
call tag.

According to Fedderson, surveys
reveal that all promotional tie-ups,
both black and white and airplugs,
some L. A. listeners still refer to the
outlet by its former KMTR letters.
New plug campaign is designed spe-
cifically to remedy this ill and sell
the ownership switch with more
force. Transcribed tags merely state,
“This is Susie Glutz, and this is
KLAC, Los Angeles.” U-I pix has
provided plattered spots with top
male and female stars, in return for
which KLAC is giving the flickery
19 cuffo live plugs daily.

U-I pix stars batting for KLAC
include Doug Fairbanks Jr., Eddie
Albert, Ann Blyth, Phyllis Calvert,
Rod Cameron, Yvonne De Carlo,
Susan Hayward and Ella Raines.

Sinatra O. G. Show
Ending Next June

NEW YORK, Feb. 15.—Frank Si-
natra, who recently tried to get a
release from his Old Gold cigarette
(P. Lorillard Company) contract,
later agreeing to resume the show
after a four-week vacation, definitely
will end his stint for that sponsor in
June. Contract has a couple of
years to run. The understanding
when Sinatra agreed to resume was
that he’d play out the pact. Parting
is amicable, according to reports.

Sinatra’s spot Wednesday (19) will
be filled by Buddy Clark, who planes
to the Coast after his Monday night
Carnation Milk show. Conjecture
as to Clark’s taking over the O.G.
spot permanently was described as
ﬁroundless by MCA, which manages

im.

K. & E. Offers
Clients Plan
To Test Shows

Would Try Web Sustainers

NEW YORK, Feb. 15.—Agency-
client camp of the radio industry is
taking an increasingly progressive
view of its obligations and potentiali-
ties in the matter of new program
and talent development. Latest evi-
dence along these lines was shown
this week, when execs of Kenyon &
Eckhardt, at a meeting of the Plans

Board, decided to suggest to clients
that the latter co-operate with net-
works to the extent of bankrolling
some of the better current web sus-
tainers for brief periods—say one or
two weeks. Under this plan, client
would foot the bills for time cost and
talent, and would test the program
as a commercial venture.

Points raised during the K&E dis-
cussion included the fact that even
if the web sustainer did not shape up
as a commercial property, the client
would nevertheless have gained pres-
tige from a one or two-shot spon-
sorship of a top public service show
—such as CBS’s Norman Corwin. In
addition, a client buying such one-
shots would gain inestimable expe-
rience by virtue of testing shows on
various webs during various time
slots. One disadvantage would be
that sponsors could not take ad-
vantage of networks’ system of dis-
counts. However, rate deals could
be worked out, it is declared, since
such a development. would be mu-
tually advantageous.

As for the webs, K&E men figure
they would take to the idea avidly,
inasmuch as it would enable them to
show some financial return even from
properties which would not be sold
on a regular 13-week-or-more basis.

Follows. Y. & R. Plan

K&E suggestion of agency-client-
network co-operation follows closely
upon Young & Rubicam’s idea of
having clients block out cities on a
network and allocate such cities to
testing new programs and talent.

(See Agencies Face on page 9)

Saphier To Handle
New Heidt Air Show

HOLLYWOOD, Feb. 15.— Horace
Heidt, his Music Corporation of Amer-
ica contract expiring today (15) will
be handled for radio by Jimmy Sa-
phier and probably will turn over his
ork to Joe Glaser’s Associated Book-
ing Corporation for theater and loca-
tion dates. While final knot with a
booking agency is yet to be tied, Heidt
indicated the Glaser deal now cook-
ing will simmer down to an affilia-
tion in time for his spring return to
the podium.

Heidt also told The Billboard that
his radio package, a giveaway show
somewhat similar to former Heidt
air shows, is currently on the Saphier
salesblock and a deal for a coast-to-
coast seg may soon be closed. Ba-
toneer preferred to stay mum on
further details of airer’s format or
its name as well as the prospective
bank roller.
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May Be 10G Worth of Moola
Over MBS-K. Smith Mountain

NEW YORK, Feb. 15.—Indications are that when Kate Smith starts
her co-operatively sponsored noontime chatter series over Mutual this
coming June, she will set an all-time high both as to income and the
number of sponsors bankrolling her. It’s quite possible, according to reliable
info, that Miss Smith and her manager and co-chatterer, Ted Collins, will
split in excess of 10G weekly from the Mutual deal. Highest co-op money
maker in the biz today is Fulton Lewis Jr., whose Mutual commentaries
fetch him a bit over $5,000 weekly. Mutual sales execs now believe that

when the Smith series starts, follow-
ing her departure from the General
Foods-CBS fold, she may have in
the neighborhood of 300 sponsors
on Mutual’s 400 skein. Actually, this
would mean that she is being spon-
sored on virtually the entire MBS
web, since there are numerous ac-
counts which are trying to buy re-
gional networks, rather than indiv-
idual cities alone. One agency, for
instance, made inquiries after the
deal first was announced, asking for
the full Yankee Network, plus Upper
New York State stations.

Easy Sailing -

Mutual sales department is bask-
ing in an unusual situation in that,
for a change, it has no sales problem
on the Smith-Collins package. Usu-
ally, Mutual has to work plenty hard
on its sales. This time, however,
the web was really deluged with
nationwide inquiries as to costs,
availabilities, etc.

From accounts, Miss Smith is do-
ing her five-time-a-week bit on a
$5,000 weekly guarantee, against a
percentage split. In such co-op deals,
talent fees are usually 40 per cent
of the individual station’s card rate.
There are, of course, some excep-
tions. In New York, for instance,
Manhattan Soap is paying $1,000,
plus WOR’s time tab. Full MBS
web, five times a week, carries a
total time cost of $24, 000 with 40
per cent of that possibly reﬂectmg
the Smith take—or $9,600.

Meanwhile, Mutual is about ready
‘to get to work on an all-out promo-
tion campaign heralding the new
series, plus a reprograming effort de-
signed to capitalize on the new noon-
time headliner. Promosh campaign
will be an effort akin to the socko
drive which started the Crosby show’
on ABC. Programing changes will
probably be designed to bolster Miss
Smith, fore and aft, with stronger
programs than are on MBS around
noon now. This might mean time
switches for Victor Lindlahr (Ser-
utan) and the Ralston hillbiMy show
at 12:15.

Laud WNYC’s Sock

Transit Coverage

NEW YORK, Feb. 15.—Coverage
accorded New York’s 5-cent subway
fare hearings this week by WNYC,
municipally owned station, earned
the station accolades both within and
outside the trade. Friday’s (14) PM,
in a column by John T. McManus, and
Sunday’s (16) Times, in a commen-
tary by Jack Gould, gave the station
raves for “notable public service.”

City station devoted about 20 hours
Monday and Tuesday (10-11) to the
board of estimate hearings, setting up
18 mikes in the board room. Sta-
tion had to borrow some equipment
from United Nations, lacking enough
of its own to cover. A p. a. system
was provided, too, for standees in
City Hall Park. Monday’s coverage

" alone ran for 12 hours, station get-

ting a special FCC okay to remain

on after its normal sign-off time.
WNYC also fed WOR, WJZ, WMCA

and WLIB with hearing coverage.

"These stations recorded the feeds

and aired them on their own. There
was no time duplication involved.

100 From 12 States

Slated To Attend

| Cincy Sales Clinic

CINCINNATI, Feb. 15.—Nearly
100 radio men from 12 States are
slated to attend the Radio Sales
Training Seminar being conducted
by the Fred A. Palmer Company,
local radio consultants, at Gibson
Hotel here February 24-26.

Enrollment for the three-day radio
sales training clinic, said to be the
first ever attempted in the radio field,
will be made up of more than half
of radio station execs and will in-
clude a sizeable group of owners of
FM stations, many of which are not
yet on the air, according to Fred A.
Palmer, head of the Palmer firm.

Palmer says he conceived the idea
for the training school to fill the
heavy demand for trained sales tal-
ent in the radio field and he plans to
make the clinic an annual event.

Instructors at the initial schooling
will include Charles C. Caley, exec-
utive vice-president of WMBD,
Peoria, Ill.; Kenneth Church, exec-
utive vice-president of WCKY, Cin-
cinnati; Don Davis, president of
WHB, KXansas City, Mo.; J. W.

" Knodel, of the Avery-Knodel Com-

pany, station representatives; Clark
A. Luther, national sales manager of
KFH, Wichita, Kan.; Fred Weber, of
WDSU New Orleans Robert M.
Fleming and Fred A. Palmer, of the
Fred A. Palmer Company, and Steve
Douglas, director of sales of the
Kroger Company, national grocery
cham

J olson Nixes

‘Air Show Bid

HOLLYWOOD, Feb. 15.—Al Jolson
this week flatly turned down any and
all offers for a permanent radio show,
thereby killing current negotiations
for Elgin American package, as well
as scotching other hot rumors of im-
minent pacting. According to an MCA
exec, Jolson has decided to stick to
occas1onal guest shots “for personal
reasons.’

Trade speculation has it that Jolson
nixed regular radio berth because of
responsibility involved, reasonmg
that well-placed guest Shots on im-
portant air shows would insure him
a continuing high Hooper without
any comparative risk of prestige. Un-
derstanding is, however, that both
William Morris and MCA are still
scouting air-show field in the hope
that Jolson may change mind, espe-
cially if an interesting transcrlbed
show is offered him. Jolson.is said
to have signed no exclusive contracts
with any agency, giving a willing ear
to all propositions.

Bob Feller’s E.T. Series

NEW YORK, Feb. 15.—Radio Pro-~
ductions, Inc., is making a series of
26 quarter-hour transcriptions star-
ring Bob Feller, baseball pitcher, and
Hi, Lo, Jack and the Dame quartet.
Material will be mostly human in-
terest stories of baseball personalities.
Waxes will be open end for local
sponsorship. A three-minute spot
in the middle of each show will
be left open for late baseball scores.

!

FCC Won’t Call
Hearst on WBAL

WASHINGTON, Feb. 15.—Whether
Federal Communications Commis-
sion will again defer hearing in
WBAL, Baltimore, case, is sub-
ject rof conjecture here after third
deferment announced by FCC—this
time from February 24 to 25. FCC
insiders are indicating, tho, that the
commish will go ahead with the con-
solidated hearing on Hearst Radio,
Inc’s bid to get a permanent re-
newal and counter bid by Public
Service Radio Corporation (Drew
Pearson and Bob Allen) to wrest the
frequency away. ]

Meanwhile, FCC this week flatly
turned down Public Service Radio
Corporation’s formal request to sub-
poena Williamm Randolph Hearst for
the hearing.

Nets, N. Y. AFM
Stalled; Sign
Chi Deal Soon

NEW YORK, Feb. 15.—Negotia-
tions between the four major net-
works and Local 802, American
Federation of Musicians, for a new
contract covering wage of musicians
for one year, are apparently at an
impasse. Both sides met again this
week and agreed to adjourn and
meet once more next week. No date
was set.

It is stated that 802 this week made
a new proposal to the webs, which
the webs now have under considera-
tion. Local’s original proposal was
for a hike of 37% per cent for
staffers and 50 per cent on commer-
cials.

Members of 802’s board stated
yesterday (14) that the union nego-
tiators have not reported to the
board—an indication that the nego-
tiations are not yet nearing comple~
tion. Board must approve any deal
the negotiators make.

CHICAGO, Feb. 15.—Contract be-
tween American Federation of Mu-
sicians, Local 10, and the web sta-
tions in Chi is expected to be inked
in New York sometime next week, it
was reported here. Agreement on all
points has been reached by negotiat-
ing parties, but actual signing will
probably occur when James C. Pe-
trillo, union prexy, sits down with
top net brass in New York and not
before, according to trade talk.

Local 10 agreed to a general in-
crease of 181 per cent. Likelihood
that this would be the increase
agreed upon between thé AFM and
the web stations here was first
pointed out in the February 8 issue
of The Billboard. Net stations here
are WMAQ (NBC), WBBM (CBS),
WLS, WGN (Mutual), and WENR
(ABC).

Some of the netwqrk officials here
expressed surprise that Local 10,
negotiating autonomously as do the
New York and Hollywood locals, had
requested only an 18% per cenf
increase. Judging by requests in
New York, where union asked a 371
per cent increase, network officials
here expected a stiffer demand than
that which was forthcoming and
consequently put up no fight when
initial demands were made.

As a result of the new increase,
musicians at the net stations here
will receive about $177 per week for
commercial staffers and about $142
for sustaining staffers. Commercial
men before received $150 per week,
and sustammg staff men got $120
Hours of work per week will still
remain at 25 under the new con-
tract, which will be effective for one
year, retroactive to February 1.

Webs' 46 Net

70 Million on
193 Mil Gross

AM Income Up 7 Per Cent

WASHINGTON, Feb. 15.—Stand-
ard broadcast webs and stations
showed a 7 per cent increase in
net time sales in 1946 over the pre-
vious year, Federal Communications
Commission revealed this week in a
preliminary report. This was the
first such report compiled by the
Commish since it completed similar
data for 1945 which was publicly
announced last November and re-
iterated in Commish’s recent annual
report.

FCC disclosed that net time sales
reported by ,the four national net-
works and thelr 10 key stations was
$70,008,962 on a gross of $193,000,-
000, an increase of 2 per cent over
the amount reported for 1945. This
figure represents the amount re-
tained after payments to affiliated
stations. At same time, reports from
three out of the five regional net-
works indicate a 10 per cent de-
crease in net time sales in 1946 as
compared with 1945, FCC disclosed.

Financial Reports

Preliminary financial reports to
FCC from 751 AM stations show
an increase of 9.2 per cent over the
amount of net time sales reported
by the same stations n 1945, FCC
stated. This increase was the result
of a 4.9 per cent rise in sale of sta-
tion time to networks, an 8.1 per
cent increase in the sale of station
time to non-network advertisers, and
a 9.2 per cent increase in the amount
of commissions paid to agencies. FCC
added: “With respect to total broad-
cast revenues (that is, net time sales
plus incidental broadcast revenues,
such as sale of talent, and so forth),
an increase of 8.9 per cent was in-
dicated over 1945 for the same sta-
tions.”

For 620 stations serving as outlets
for nationwide webs, a rise of 8.1
per cent in net time sales was re-
ported, while for 131 stations not
serving as such outlets, an increase
of 18 per cent was reported in net
time sales, FCC said. Stations of
the various classes reported increases
in net time sales during 1946 as
follows: 41 clear channel 50-kw.
unlimited time stations, 9 per cent;
251 regional unlimited time stations,
7.7 per cent; 49 regional part time
stations, 9.7 per cent; 371 local un-
limited time stations, 19.4 per cent;
13 local day and part time stations,
27 per cent.

CBS Cancels “Info”

For Onetime Pubserv

NEW YORK, Feb. 15.—Information
Please will be canceled for one
broadcast, Wednesday, March 35,
10:30-11 p.m., to make way for the
airing of CBS’s documentary Eagle’s
Brood, set for the 10-11 p.m. slot
that evening. Brood, based on three
monthst study by CBS Producer-
Director-Writer Robert L.ewis Shay-
on, is an examination of the rising

tide of juvenile delinquency in the |,

USA.

Brood is the first of three CBS
programs set for 1947 by Robert
Heller’s special documentary unit.
On March' 9 (Sunday), day pre-
ceding the Moscow conference, the
documentary unit will do Prelude to
Moscow, and on March 27 (Thurs-
day), another program will drama-
tize the state of the nation’s health.

Brood will air opposite ABC’s
Crosby~-Henry Morgan parky.

'Y

”
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ON THE AIR TESTS FOR E.T.M

WNEW Disk.

Show Slante

[ J a g
For Agencies ptumiosmiil

Live Talent Deal Pends

lwill facilitate listening for prospec-
itive buyers.

More importantly, if the waxed air
laudition idea works out, station hopes
to effect a similar deal with one of
the industry’s top talent agencies,
]which not too long ago expressed
interest in such a program for its
lown talent. Live-act gimmick would
provide WNEW with name and semi-

to buyers. Talent also would be
given a chance to develop much
mike experience.

WNEW’s pancake pitch got under
way this week when Ted Cott, sta-
tion’s program head, who formu-
lated the idea with Bernice Judis,
WNEW g.m., made the offer to
diskeries. First to accept was Shep
Chartok, Chi wax cutter. Deal gives
WNEW a short option on the record-
ings, providing that if as a result of

the airing, a series should be sold in
New York, time to be bought if
available, on WNEW.

Arrangement also provides that
each recording firm back the pro-
gram with ad agency promotion, this
not only working in favor of the
companies, but selling WNEW to
agencies at the same time. Station
also figures to nab itself some good
programs, in view of the high quality
of many transcriptions nowadays.

NEW YORK, Feb. 22.—Actual air ‘

tests of new transcription shows be-
ing offered to agencies and sponsors
will be inaugurated shortly in a new
program being started by WNEW,
New York indie. Series is to start
in two or three weeks, and will
represent a joint promotional deal in
which station and the waxeries will
participate.

Series idea provides that once a
week, WNEW is to broadcast new
e.t.’s being put on the market by the
diskeries, with a special view of
getting the shows heard by ad agency
and sponsor execs. One big sales
problem confronting all platteries is
getting such execs to take time out
of their working days to audition

new recorded shows. Theory behind |

the new WNEW stanza is that not
only will the e.t’s benefit from their
radio station showcasing, but that it

Radio Eds Plan
Code of Ethics

For Newscasts

CHICAGO, Feb. 15.—Newly formed
National Association of Radio News
Editors this week began formulating
a code of ethics for news airing.|
Standards committee, headed by Se-
reno B. Gammell, news director at
Station WTHT, Hartford, is doing
the drafting. Serving with Gam-
mell are Jack Krueger, WTMJ, Mil-|
waukee; Jack Knell, WBT, Char-
lotte; Soren Munkof, WOW, Omaha,
and Fred M. Hinshaw, news direc
tor at WLBC, Muncie, Ind.

John F. Hogan, WCSH, Portland
Me., prexy of the org, said the cod
probably will be completed in 3
days, after which the committee wil
begin a study of standards lookin
toward the improvement of radi
news presentation in general. Or
ganization of the new group-has par
ticular interest at this time in view
of the current campaign by the Na-
tional Association of Broadcasters ta
permit broadcasters to editorialize on
the news. Under current FCC pol-
icy, this is not now permitted. [

NARNE prexy feels radio has don
a gdod news job in the past, but tha
there still is plenty of room for im+
provement.  Association members
pointed out at their Cleveland con-
vention last fall that too often th
mistakes of a few stations reflect
upon all. Standards committee also
will consider the need for a styl
book for radio news departments, an
what such a book should include.
Recommendations will be placed bef-
fore the full NARNE membership
for adoption.

Other committee chairman - ap
pointed by Hogan are John Ver[:
straete, KSTP, St. Paul, education;
J. Edgar Kirk, WPTE, Raleigh, mem-
bership; Charles Hilton, KGLO, Ma-
son City, Ia., convention; Walter
Paschall, WSB, Atlanta, awards; and
?h%rles Day, WGAR, Cleveland, pub-
licity.

In this area there are 2,735,051
radio homes. Of these homes,

ONE STATION in four weeks...

and that ONE STATION is...

Nielsen Radio Index February-March, 1946

reaches | 70'::! %
reaches 70.8%
reaches 79.2%
reaches 81.2%

reaches 86.1%

between 6 AM and Noon
between Noon and 6 PM
between 6 PM and Midnight
between 6 AM and 6 PM
between 6 AM and Midnight

CROSLEY BROADCASTING CORPORATION
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CHI WRITERY SHORT PAY BEEF

Get Le;s Than

Actorson Own
Serial Shows

No Raise Since Before War

CHICAGO, Feb. 15. — With the
Radio Writers’ Guild currently work-
ing toward network contracts to
cover free lance scriveners, beefing
among writer circles is reaching a
new high here. Primarily, the new
yowls result from the realization
that as a result of the new AFRA
contract, many Chi scribblers now
earn less than the thesps who give
voice to their words. As a result,
writers are asking, “Should writers
eat?” or “Should writerss eat their
their own words?”

Some scripters also voice the opin-

~ ion that they are being made the un-

willing victims of a squeeze play,
stemming from the 25 per cent AFRA
hike and the 18% per cent boost
given musicians. They believe that
sponsors are trying to compensate for
these increases by taking it out of
the writing budget. Situation doesn’t
disturb staffers who belong to RWG,
but free lancers and non-union men
of letters are considerably concerned,
with the loudest beefs emanating
from free lancers on local and Chi-
originated web stanzas.

Orin Tuvrov, head of the Chi RWG,
told The Billboard last week that
fees for free lance literateurs have
gone up little, if at all, since before
the war. Contrasted to this is the
fact that actors and musicians, even
those working at scale, are being
paid on the basis of two wage in-
creases, negotiated since the war, one
in ’44 and the other just recently.
Cost of living increases, point out
writers, hit everyone.

Here are typical instances: One
five-time-a-week kid show writer
here is getting only $200, or $40 a
script, with the basic idea included.
AFRA acting scale for such shows is
a bit more than $150, but leads in-
variably get over scale. In this case,
the top player in the cast gets con-
siderable more than the writer. On
another strip show here, the writer
is getting but $100 a week. Not only
do the steady cast members get more,
but the director does, too. Average
fees here for half-hour web com-
mercials range from $100 to $150.
“It ain’t good,” says the writers, add-
ing that it’s considerably below New
York or Hollywood par.

Writers direct their bitterness
against agency and web execs who
adopt what they feel is a short-
sighted policy in trying to economize
at the expense of the writer and also
at the expense of their own programs.
They ask the inevitable—“Without
writers, how can you have scripts?”

200,000 FM Ears
Predicted for Chi

CHICAGO, Feb. 15.— There are
well over 200,000 FM listeners in the
Chi area, Bill Lang, chief engineer
of WGNB estimated here this week.
His estimates are based on known
set sales and requests for the sta-
tion’s program booklet.

Over 40 such requests are received
a day, a rapid rise in the last six
months.

Y&R Takes Option
On Beneke Band

NEW YORK, Feb. 15—Young &
Rubicam reportedly has taken an
option on Tex Beneke and the Glenn
Miller band and is considering using
same as a summer replacement for
the Ginny Simms Borden show. Late
this week, deal for the band was
plenty hot. Angle holding it up,
however, is the fact that the band
wants to travel. during the summer,
and Y & R would prefer to have it
stay put so that the agency could
supervise production.

Type of show being mulled is a
quiz, with Tex as emsee. Option
expires March 1.

Need Crypfographer
To Figure Chi AFM
Guest - Shot Ruling

CHICAGO, Feb. 15.—Status of a
recent dictum of Local 10, AFM Chi
local, imposing severe restrictions and
a $200 minimum fee on radio guest
shots of local members, was plenty
confused this week. Razzmatazz
situash resulted from an apparent bit
of backtracking by Ed Benkert, Local
10 secretary.

+ Chronological sequence goes some-
thing like this: Local recently enacted
a law asking a minimum of $200 per
guest shot for members, half to go to
the local and half to the individual.
This week, it was reported that the
union had followed this up by ban-
ning all such guest appearances.
When The Billboard called to verify,
Benkert stated such a ruling had been
made a week ago. Reason he gave
was that the local had decided that it
was best for its members to stick to
their music-making jobs,

Benkert then inquired as to wheth-
er the story was to be printed, and
when told it would be, retracted his
statement. When clarification was
sought, Benkert terminated the con-
versation rather neatly—slamming
down the phone.

Only additional info known is that
Benkert has told several others mak-
ing inquiries that radio dates for
Local 10 members are out from now
on.

Lux Cops Annual
Milwaukee Poll

MILWAUKEE, Feb.- 15.—Radio
poll recently conducted by The Mil-
waukee Journal showed Lux Radio
Theater in the top spot as favorite
program. Last year Lux was sev-
enth, with Bing Crosby leading the
parade. Following Lux on the poll
this year were Fibber McGee and
Molly, Bing, Red Skelton, Fred Allen,
Bob Hope, Frank Sinatra, Jack
Benny, Information, Please and The
Great Gildersleeve.

Last year’s poll had the following
runners-up to Crosby: Fibber Mc-
Gee, Sinatra, Hope, Danny Kaye,
Allen, Lux, Gildersleeve, Durante-
Moore and Red Skelton.

ST. PAUL, Feb. 15.—Ray C. Jenk-
ins, former g. m. of KSTP, NBC Twin
Cities outlet, and who has operated
his own advertising firm since 1945,
has merged with the Erwin, Wasey
Minneapolis office. He will become
exec v.-p. and board member.

Chi Stations,
AFRA Talks

In Stalemate

CHICAGO, Feb. 15.—Snag was
struck in negotiations this week be-
tween AFRA and Chi’s seven Class B
stations. Altho some segs of trade
hoped for a speedy settlement, most
did not.

AFRA is asking for a 35 per cent
increase in announcers’ salaries
(present minimum is $63.50) and a
30 per cent increase for singers and
actors. Very few singers and actors
are on Class B stations here, how-
ever.

It was learned that AFRA and the
stations are about $10 per week apart
on the question of salaries. Also
working conditions which the union
is asking for in the contract are re-
quiring serious study by the station
execs.

A station spokesman stated em-
phatically that stations would not
“give a penny more” for salaries.
Understood the stations have offered
$77.50 minimum while union de=-
mands $87.50. Negotiations will
probably continue next week.

Trade Pubs Stories
On Chi Originators

Draw Ryan’s Fire

CHICAGO, Feb. 15. — Recent
stories in some trade publications
(not The Billboard) that Chi had
only one web origination drew heavy
fire this week from Jack Ryan, NBC’s
Central Division flack chief. Ryan
sent out a hotly worded memo to
radio and trade editors with list of
55 Chi web originations.

Ryan’s memo follows:

“Within recent weeks many peo-
ple have been given an entirely er-
roneous idea’ about Chicago as a
radio production center thru various
stories and statements indicating that
this is a network ghost town. There
are enough network shows originat=
ing in Chicago to keep a lot of peo-
ple very busy.

“As of this date, February 13, 1947,
the four major networks are pro-
ducing 55 network shows.

“For the sake of the record and
for your reference, a list of these
shows is attached. There are two
reasons why NBC shows are listed
first in this summary. 1. I am using
NBC’s money to pay for compiling
this material and getting the list to
you, and the company ought to get a
break. 2. According to the way my
figures add up NBC seems to have
more network originations out of this
town than anybody else.”

802 Asks Reprieve for CBS

Latin- American Orchestra

NEW YORK, Feb. 15.—Local 802,
American Federation of Musicians, is
mulling advisability of trying to per-
suade CBS to retain Alfred An-
tonini’s ork for the web’s Latin-
American network. Antonini and his
10-piece ork were given eight weeks’
notice last week, with CBS decid-
ing to drop the band owing to ris-
ing operation costs.

Local’'s hope is that altho costs
have risen, CBS has consistently
showed an increase in profits, and
therefore might be persuaded to keep
the show.

AFRA Lands 25%
Hikeat N. Y. Indies

NEW YORK, Feb. 15.—American
Federation of Radio Artists signed
an 18-month contract with WNEW,
New York, this week, and expected
to have signatures on its one-year
deals with WINS and WMCA in a
day or two. Negotiations had been
going on for about a month.

New deals give staff announcers
pay increases which will bring the
average spielers’ pay to about $100,
altho the individual station contracts
vary according to the nature of the
biz each does. WNEW minimum is
around $65, plus $1 for each spot
announced and $1.50 for newscasts.
WMCA will pay $100 weekly, includ-
ing spots, and WINS $105, including
spots. 'WNEW spot fee pool was dis-
continued, each announcer keeping
his own fees.

Actors’ fees went up to $9 per
quarter-hour from $7.50. Rehearsal
pay remains the same, $2.50 for an
hour’s rehearsal, one hour minimum
required.

Average raise for all concerned is
about 25 per cent.

Drop Detroit
“Bank Night”

DETROIT, Feb. 15.—Plans for a
weekly cash giveaway with prizes
starting at $500 to be sponsored by
about 60 theaters were abandoned
at a meeting of the Michigan Inde-
pendent Theater Owners’ Association
here Thursday (13). Idea was pro-
jected about two months ago, as
reported in The Billboard at that
time, and the idea looked like the
biggest cash giveaway deal on a
permanent basis in the radio-movie
tie-up field.

Opposition speedily developed
from other theater owners, however,
with many show managers taking
the position that any giveaway of
this sort should be stopped as a lot-
tery. Detroit has been very cool to
bank night and its numerous kin,
even when they were welcomed in
other parts of the country. Some
concern was expressed whether the
Detroit idea would be acceptable to
the FCC, but the MITO claim it is
fully legal.

A spokesman for the group said
they dropped the idea “in the ine
terest of harmony in the (motion
picture) industry.”

Reichhold Still After
WQXR-Type for Detroit

DETROIT, Feb. 15.—Plans to es-
tablish a local radio station have not
been dropped by Henry Reichhold,
manufacturer and angel of the De-
troit Symphony. This counters ru-
mors that he had dropped plans to
seek a station license.

No early developments in the way
of a local station are likely, how=
ever. Goal is frankly something like
WQXR 1in New York, which has not
hitherto been found commercially
feasible in any other city.

Reichhold feels there is enough of
a local population potential to make
this possible. His original plans, in-
cidentally, suggested the possibility
of an application for a clear-channel
station, which would give a much
wider listening potential.
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Coast Musikers,
Net Brass Still

Mull Pay Raises

HOLLYWOOD, Feb. 15. — Third
week of negotiations between AFM
Local 47 and radio net execs found
agreement still out of sight. Webs
upped pay hike offer a second time,
proposing a 15 per cent raise for staff
men and a 20 per cent boost for
casual commercial orksters. Union
remained firm with its demands for
a 20 per cent hike in staff rates and a
33 1/3 raise for commercial men.

Neither union toppers nor net-
work men seemed inclined to discuss
compromises, and §t appeared at
week’s end that negotiations may
be drawn out indefinitely unless fur-
ther concessions are mwude.

Mutual To Revamp
Coast Flack Set-Up

HOLLYWOOD, Feb. 15.—Mutual
will revamp its West Coast publicity
set-up with appointment of Harriet
Crouse, now holding down top KHJ-
Don Lee flack desk, to job of co-ordi-
nator of all Mutual publicity activi-
ties in Hollywood. Web’s Abe
Schechter announced new set-up this
week, declaring that skein’s West
Coast flackery will be hypoed to keep
pace with net’s growing Hollywood
organizations.

Mark Finley remains public rela-
tions director for Don Lee with Mar=
cia Legere upped to handle press for
local outlet KHJ. Vic Rowland con-
tinues in promotion director’s slot,
with June Weems named log editor.

= |

Teeners in Halifax

! Gird for Battle

| Over Petrillo Ban

| HALIFAX, N. S., Feb. 15, — The
Tri-Teen Council, composed of boys
and girls of teen age, has asked about

0 adult clubs and other organizations

f Halifax to sign a petition addressed
o the AFM local and J. Caesar Pe-
frillo. The petition requests the AFM
to permit use of teen-aged, non-
union instrumentalists in a radio

how the kids have planned and
%hich the AFM has banned unless the
kids hire members of the union for
he musicing or as stand-bys and

ay them the union scale. The kids
say the planned prqgram is not com-
mercial and they cannot pay.
| If the AFM and Petrillo refuse to
recede from their position, the young-
ters say they will boycott the union.
They will picket: all dances held in
Iq‘l;le Halifax district at which union

usicians provide the music, and will
refuse to patronize them, the teen-
eérs declare.

The kids claim they will battle un-
til either they or the union have
definitely won the struggle. The
youngsters have contacted officers
gnd members of groups which spon-
sor dances and use orks at dinners,
hanguets, etc. A mass meeting also
was arranged, at which especially
invited guests were those who pay
fgr music here. The kids claim they

ill carry the warfare right into Pe-
{rillo’s lap and the campaign may in-

olve sending a delegation to inter-
view the AFM dictator. Officers of
the AFM local, including Don Low,
who has headed an ork for the past
10 years, have refused to discuss the
scrap with the teen-agers. The lat-
ter claim 2,500 loyal members.

Agencies Face

A Talent Task

(Continued from page 5)
Ideas of both agenices are indicative
of one significant development,
namely that the program problem,
thus far tackled more or less unsuc-
cessfully by the webs, is now filtering

down to a point where agencies—
who control radio’s moneybags—are
with netwlorks in an attempt to break
away from run-of-the-mill radio fare
and to build future talent. Some
clients also see the necessity of
breaking away from orthodox radio
practices. Notable example of this
is Goodyear's sponsorship of The
Greatest Story Ever Told on ABC—
a program which last Sunday (9)
received what amounts to a rave re-
view in The New York Times. Story
is considered unorthedox radio not
only in its subject matter, but in its
handling of the Goodyear commer-
cials.

K&E decision to broach the one-
shot theory to clients is viewed by
agency execs not only as a new ap-
proach to program development, but
as a possible new avenue of radio
advertising. It’s claimed, for in-
stance, that a client with a small
budget would do better, in prestige,
advertising impact and publicity by
bankrolling a series of selected one-
shots than he would by sponsoring a
run-of-the-mill program. Client may
land only low ratings with his one-
shots—but there’s the incentive that
he may really uncover a sleeper.

Similar Tele Deal

Idea for this type of agency-client-
web co-operation in radio stems from
K&E’s plans for its television experi-
mentation, bankrolled by  Borden’s.
After a session with Young & Rubi-
cam, which handled I Love To Eat
over WNBT, Borden switched to

WLW Air Stock Co.
Tours a la Legit

CINCINNATI, Feb. 15. — WLW
Touring Stock Company, which pro-
duces radio programs from stages
of high schools in Ohjo, Kentucky,
West Virginia and Indiana, hits the
road Friday (21) with Charles Lam-
mers, station’s dramatic director, in
charge. Cast of eight or ten thesps,
plus a sound man and engineer, will
make up the troupe.

Station has skedded a series of 12
programs, which are expected to be
viewed by thousands of Midwestern-
ers who have never seen a radio pro-
duction. Feature of the series will
be the selection of high school per=
formers to participate in the plays.

WLW will broadcast the series at
11:30 p.m. Fridays thru May 2.

K&E. Latter is using this one-shot
plan with NBC—to the extent of try-
ing almost any show which NBC
figures has commercial possibilities.

Tho K&E expects to handle the
Borden video experimentation for
only 26 weeks, agency and web will
work out no specific time schedule
and no specific series of programs.
Two shows may be telecast on one
night; time periods may be changed
continually, etc. Meanwhile, the
agency will go all out to seek a com=-
mercial formula on the different
shows. In the event agency and web
come up with something hot, K&E
expects to land a permanent video
commercial.

One of the prime reasons Garth
Montgomery was brought into K&E
recently was tc work out commer-
cials for the Borden video shows.
He’ll go at it with Tom Carpenter,
head of commercial copy. Art Moore
will produce, with debut show slated
for March 1. )

wi-
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.WANTED: WOR would like to prove
Y.fto 10 advertisers who have $500 per|la
veek or less to spend in radio adver-
tising that it can out-pull any media
rate they have ever used. No “’big” name|~=
(" etc.|talent ; no trick shows, just low-priced
____itested formulas that pay their way,
ctive.penny by penny, day in and day out
____ifor advertisers throughout the United
{fics|States, Call or. write WOR Sales Dept.,
1440 Broadway, New York ; PE 6-8600.
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If you want to reach the $1,000,000,000
Ark-La-Tex, KWKH is your best buy.
KWKH is the only station that can give
complete coverage of all the wealth . . . take
your product into all 47 counties of this
great tri-state region.
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Unequalled CBS 'programming plus alert
local schedules clinch KWKH'S position as
the “exclusive” station in the Ark-La-Tex
Add to this a powerful 50 kw signa), and
you see why it's KWKH for preferred
listening in Ark-La-Tex radio homes!

Write for’ availabilities

g e
a&-g'@'s:fﬁéﬁ‘%@é '
G
sl W
B o _’@9 _
50000WATTS '
BeprasanTed by The Branham Jo T

TOO SHORT FOR A HEAD

Ross Hails “Community Radio”

As Strong Force in Democracy

PEAKING at the dedicatory cere-
monies in connection with the
recent opening of WBBC, Bethesda-
Chevy Chase station in the Washing-
ton area, Charles G. Ross, presiden~
tial secretary, stressed the increasing
importance of “community” radio.
“We are entering an age of com-
munity radio,” Ross said. “A sta-
tion like WBBC may be likened to
a small-town newspaper. . . . We
must, - of course, have our great
metropolitan dailies, just as we have
our national radio chains. But the
small town or country paper is
equally indispensable in our democ-~
racy. The community radio can per-
form a service of the same kind as
that of the small town paper.” Ross
also envisioned localized radio as a
safeguard against too-great standard-
ization.
* =
Ed Kobak, Mutual president. back

from a Southern trip Monday (17). ...
\Georqe Miller, chief AFRA exec, off

to Cuba on a vacash Saturday (15).

« + « Norbert L. O'Brien, exec with Frank

Gannett newspaper and radio chain,

named general manager of WBEC,

Pittsfield, Mass. . . . Three additional

appointments to NAB’s sales managers

tele subcommittee named this week:

Sam Cuff, DuMont, New York: G. Em-

erson Markham, WRGB, Schenectady,

and George Moskovics, commercial

manager of WCBS-TV, New York.

* * * \

KENYON & ECKHARDT’E Bill

Lewis, vice-president in charge
of radio, back in New York after a
business trip to Battle Creek and
Detroit. . . . A. S. Lyons is packaging
the sports quiz that formerly fea-
tured Leo Durocher on ABC as a
program for Hank Greenberg. . . .
New entry into the station rep field
is firm of Clark & McGeehan, Inc.,
with main offices in New York and
Chicago and service office in .key
cities. . . . Frank Short, of the com-
mercial staff of WLBR, Lebanon, Pa.,
pulled a switch on the ‘cigar gag
when he recently became a father.
There being no cigar smokers on the
staff, Short came in with a batch of
popsicles and announced “It’s a boy!”

* ® #*

Rod Jones, former advertising man-
ager of The Jacksonville (N. C.) Rec-
ord, has been appointed commercial
manager of WINC, Jacksonville, N, C.
+ + . John W. Hundley, assistant direc-
tor of shortwave broadcasting for
CBS. elected prexy of the Denison
University Alumni Society of Greater
New York. .

* *

SHERWIN R. RODGERS appointed

account executive and publicity
director for Harry J. Lazarus ad
agency in Chicago. . . . Joseph J.
Friedman, formerly with WTAR,
Norfolk, Va., has been appointed pro-
gram director of WSAP, Portsmouth,
Va., replacing Ernest Tannen. , . .
Three vets have been named to key
positions at WJOL,, Joliet, Ill. Joseph
B. Kirby, of the sales staff, has been
promoted to sales manager; Joseph
Lyons, staff organist, has been named
musical director, and Burke R.
Mead, former Chicago newspaper-
man, is new promotional and public
relations director.

* * ®

Expansion of the Oklahoma Network
into a total of nine stations was voted
recently at the annual meeting in Okla-
homa City. The new affiliates are
KSWO, Lawton; and KTMC, McAlester.
Milton B. Garber, KCRC, Enid, was
named prexy. succeeding Tams Bixby
Jr.. KBIX, Muskogee. Albert Riesen.
KVSO, Ardmore. v..p.. and James M.
Griffith, KADA, Ada, secretary-treasur-
er, were re-elected. Robert D, Enoch,

KTOK, Oklahoma City. will continue ,
as managing direc:(or.
= *®

BOB JENKINS and John Harper
have joined the announcing staff
of KABC, San Antonio. . . ..
Ray V. Hamilton, formerly v.-p. exec
at Universal Broadcasting Company,
and Commander J. W. Blackburn, of
Washington, D. C., have organized
a brokerage firm for the broadcast-
ing industry. 1
s 2 =
Irving E. Dierdorff Jr.. announcer at
WCOP., Boston, and Helen F. Larson,
former ftraffic manager at the sta-.
tion, are engaged. . . . Dorothy E.
Coen, traffic manager of WCOP, a
“veteran Wave, has been named ser-
* geant at arms of the newly formed
all women’s post, American Legion,
Belmont, Mass. . . . Lloyd E. Yoder,
general manager of KOA, Denver, will
head of the Denver Red Cross Fund
Campaign in i:s dri:e to';ulse $197,000.

W STAFF announcers at KYSM,

Mankato, Minn., include Richard
L. Stevens and Paul E. Herbold, both
ex-G.L’s. . . . Claude V. Dunnagan,
staff announcer at WRAL, Rateigh,
N, C., has been appointed director of
sales and promotion of WRAL-FM.
. . . Reorganization a{ WJPA, Mutual
outlet in Washington, Pa., resulted in
the following changes recently: C. B.
Heller, former commercial manager
of WLOK, Lima, O., and WJPA, suc-
ceeded Robert F. Kliment as general
manager. Latter moved to Buffalo’s
WKBW as account exec. Charles R.
Duvall, former sales rep, promoted to
commercial manager, and George
Gailey now is program manager suc-
ceeding Kieran Balfe. Stan Prager is
news editor and publicity director.. ..
Rita Meehan has joined auditing de-
partment of KGO, San Francisco, re-
placing Jane Ross, resigned.

that sﬁcll\

“RADIO"
AUDIENCE”
in the
El Paso Southwest
The CBS Station in E] Paso, Tex.

Dotrance Roderick. Owner Va} Lawrence. Mgr

“TAYLOR-HOWE-SNOWDEN, National Reps.
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Soap Operas Fare
Poorly in Buitte,
Des Moines Surveys

NEW YORK, Feb. 15.—Sbap operas |
rate poorly as radio fare in both |
Butte, Mont., and Des Moines, ac- |
cording to surveys made there by
KBOW (Butte) and KCBC (Des

operation with

Nighttime
Talent Cost Index

This feature was devefoped by The Blilboard. In eo-
C. E. Hooper,
from telephone homes to total urban population,

Inc. Figures' projected

based on “First 15" Evening Hooperatings and "First 3" Sunday Afternoon Ratings

Moines), both new stations. Surveys

third. Over-all conclusion of station
was that about ‘60 per cent of those
interested in pops want them sweet,
while at least 75 per cent are in-
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GILDERSLEEVE
Kraft Foocds Co.
Kraft Mayonnaise

Dr. Christian——CBS
Johns-Manvilie News—CBS
ft's Up to Youth—MBS

terested in current hits and standards.

Washihgton Study
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'}‘(astes in botl:i iitiesuran son;ewhag FIBBER LmGEE 83.4  Nsp—ABO $10,500 $ 31437 S .34
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pretty much to nationwide prefeg'- Floor Wax
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SUNDAY AFTERNOON I

WASHINGTON, Feb. 15.—A fourth
of all District of Columbia radio list-
eners prefer news broadcasts, ac-
cording to a study of listening habits

conducted by WRC. Twenty-five
per cent of the listeners surveyed
listen because of personality appeal |

Sheaffer Pon
NBC 148

Danger, Dr. Danfield—=—ABC
N. Y. Philharmonic—CBS
NSP—MBS

N.L.&B. NBC125 I
THE SHADOW 12 Darts for Dough—ABC $ 2,600 $§ 200.00 $ 200
Carey Salt Co., McJunkin Famlly Hour—-CBS
Del. Lack. & West. NSP-—NBC
R.&R., George Barr Co.
Noyerhoff MBS 217
ONE MAN’'S FAMILY 1038 Samuel Pettengltl—ABC $ 4,500 $ 416.87 $ .49
Standard Brands N. Y. Phliharmonic—-CBS
Fleischmann’s Veast, Crimes of Carelessness-——
Royal Desserts MBS
JW.T. NBC144
CARMEN CAVALLARO 9.8 $ 3,500 $ 357.14 $ .44

of radio, the study showed, 11.7 per
cent listen for the correct time, 11.2

*Includes second broadcast on P,
M.A.—Moving Averaqe.

aclflo Coast,

**Insufflclent data.
N.S.P.—No /Sponsored Program.

L.N.—Limited Networks.

Fibber McGee
Tops Best Buy
Evening List

Winchell, “D. A.” Follow

NEW YORK, Feb. 15.—Radio’s best
program buy among big time night-
time shows, based on the first 15
Hooperated programs as of February
15, is also the top-rated program,
Fibber McGee and Molly (Johnson’s
Wax, NBC). Studies made by the
Hooper organization for The Bill-
board’s continuing program studies
give McGee (Marion and Jim Jordan)
a cost per 1,000 urban listeners of
34 cents.

Next two best- buys on the same
basis, are Walter Winchell, whose
1,000 listener figure is 36 cents, and
Mr. District Attorney, at 37 cents.
Winchell and D. A. are, respectively,
eighth and 13th in the top 15 list.
Rating of D. A., without a star, is re-
markable.

There have been some changes
since the previous (January 30)
Hooperatings, with Fibber moving up
from second into first. Swapping
places with Bob Hope (69 cents per
1,000). Big surprigse, however, is
Amos 'n’° Andy who took a terrific
jump, from eighth two weeks ago
to third in the new standing. Fourth
place in both reports is held by Jack
Benny.

Crosby Loses Out

One casualty from the January 30
report is Bing Crosby, who’s Philco-
ABC e. t. series was 10th in that re-
port. In the new study, Crosby failed
to place in the money—the top 15.
Groaner’s ratings have been dipsy=-
doodling since his start last fall. New
!ist, moreover, has a newcomer, F.B.I.
in Peace and War (Procter & damble
for Lava Soap), one of that big-
spending accounts few nighttime ra-
dio ventures. However, since the
show is on a small network of only
79 stations, cost per 1,000 cannot be
figured.

Top 15 programs in this report,
with their standing in the January
30 ratings parenthesized. follow:

Fibber McGee and Molly (2)...... 334

Bob Hope (1) .................. 32.9
Bmos ‘n’ Andy (8) .............. 30.9
Jack Benny (4) ................. 27.8
Red Skelton (7) ................ 27.6
Edgar Bergen (3) ............... 26.7
Fred Allen (5} ...........c..c... 25.9
Walter Winchell (10} ............ 22.6
Radio Theater (6) .............. 22.5
Duffy’'s Tavern (4) .............. 22.0
Bandwagon (12} ............... 21.7
Screen Guild Players (8) .......: 21.2
Mr.D. B (13) .l..oiiivennnnn.nn 21.1
F.B.IL in War and Peace (*) ...... 18.8
Great Gildersleeve (15) ......... 18.5

(*) Not in top 15 last report.

per cent for music, 7.6 per cenii for

the weather reports, 5.1 per cent for || L. & M.—Lennen & Mitchell,

“no reason,” and 14.4 per cent for | Ramse. W L i

other reasons. & Ryan.
Among the “other reasons” cited

was that the dial had been set on

the table the night before by a mem-

H. Woeintraub. McC.-
Fitzgerald-Sample.
B.

& B.—Benton & Bowles.

F., C. &

J. W. T.—J. Walter Thompson.
D. C. & S.—Doherty, Cliffford & Shenfield.
& W.—Audrey. Moore & Wallace.
& R.—Pedlar & Ryan.
& Brorby. R. M.

C.—Roche, Wllllams & Cleary. A. M.
E.—McCann-Erickson. P.
N. L. & B.—Ncedham,

Legier.
McK. &

Lewis

A.—-McKee & Albright.
S. & S.——Schwimmer & Scott.

B.—Foote, Cone & Belding. VY. & R.—
W. & C.—WIllliams & Cleary.

Young &
L. W. R—L. W

R. & R.—Ruthrauﬁ:

w. H

R. W. &
W.—Willliam

D, F. S.——Dancer-

S.—Russel M. Seeds.

ber of the surveyed families and an-
other member of the family just‘
switched the radio on and left it
there. |

anlnsv. 7214 last report, 78 a year

ago.

Average audlence rating Is 11.3, as agalnst 10.9 last report, 10.5 a Yeal
sets-in-use reported are 34.3, as agalnst 33.8 last report,
1s 81.4, as agalnst 81.7 last report, 80.8 a year ago.

32.6 a year ago.

* 8go.
Average available homes
Number of sponsored hours is 7112 as

Average evening

ESTABLISHED 1888
PRESS CLIPPING BUREAU, inc.

165 Churoh St., New York 7, N.Y,
BArclay 7-5371
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FCC’S ECONOMIC BUG

TeleM(;nopolX
Issue Emerges

As Top Factor

Weighty Problem Posed

By Our Washington Burear

WASHINGTON, Feb. 15.—Ques-
tion whether a monopoly will be en-
couraged in the multi-million dollar
video industry by the decision on up-
stairs color standards is overshadow-
ing all other considerations in the
Federal Communications Commis-
sion’s deliberations, The Billboard
has learned reliably. Commish,
which would up final hearings here
this week in the dispute between
low-band black-whites and ultra-
high color proponents has ™ been
sounding out top legalists of both
factions for off the record views on
the economic issue. This is regarded
as of topmost significance since.the
FCC, in originally outlining the scope
of the hearing, confined proceedings
solely to “engineering” issues in=
volved in Columbia Broadcasting
System’s petition to open the present
upstairs experimental TV band for
commercial operations. As revealed
in The Billboard after the first hear-
ings here last December, monopoly
issue dominated backstage discus-
sions. Apparently the question now
has become the all-important one for
FCC to answer altho the official
decish which is expected within a
few weeks may not specifically ex-
plore this subject.

Commission’s interest in getting
an answer to the monopoly question
revealed itself more glaringly than
ever before in a question put to top
industry lawyers at a brief, closed
door conference during a recess this
week.

It was learned that the attorneys
were asked whether they consider
the commish authorized to change
standal:ds once a system was under
way with apparent success, even if a
proposed new system might offer ad-
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TREATMENT (Zushanieed

Matches, Maybe?

WASHINGTON, Feb. 15—
Some diversion—yet with a
serious undertone—was occa-
sioned here during the color
hearings this week as to whether
FCC “has jurisdiction over
light.,” Question arose as the
result of Dr. Allen B. DuMont’s
experiments with video trans-
mission on a light beam, which
the inventor patented in 1934,
and which, he stated this week,
eventually will be pracfical for
commercial use.

One legalite stated that if
FCC were to attempt regulating
light beam transmission, it could
be expected to “regulate every-
thing from flashlights to street
lamps.” Another merely ob-
served: “Ain’t they got enough
trouble now?”

ditional features. Legalists for the
black-white downstairs faction are
known to have replied thdt the
commish would be justified only if it
could be proved that the proposed
new system would offer “revolution=-
ary improvements” at a “lower cost”
to broadcasters and the public.
Varying Views

CBS legalists have been contending
that upstairs color offers drastic im-
provements. Question of costs has
remained one of the most debatable
points of discussion with the black-
whiters insisting that CBS upstairs
color is “too costly” for popular use
and far more costly than downstairs
TV. CBS has been arguing that the
system could be installed without
undue expense compared with black-
white.

Because of the explosiveness of the
economic question, backstage talk
about a possible straddle by FCC
gained steam in the wake of the
wind-up Thursday (13) of four days’
hearings here. One compromise sug-
gested as a possibility in behind-
scenes discussions is a decish which
would invite further propagation and
engineering studies on ultra-high
band, but such a ruling would be
considered to be tantamount to a de-
feat for CBS, since it would in effect
be a denial of the petition on the
ground that upstairs color is not
ready for commercial operation.
However, it is possible FCC might
put a time-limit on the studies.
" A decish by FCC authorizing
“dual-band” operation continuation
of low band black-white and intro-
duction of commercial color on high
band would be considered a defeat
rather than a compromise for black=~
whiters, who have insisted that dual-
band operation would prolong “an
uncertainty” in the entire video in-
dustry, chiefly at the cost of black-
white development. Also the black-
whiters say dual-band TV is finan-
cially prohibitive.

Huge Investments
With present investment in down-

stairs black-white estimated to ex-
ceed $200 million and CBS staking

g its future in TV on several millidns

invedtment in ultra-high band color
research, question of financial loss
and gain is inescapable. Viewed as
considerably more important is the
impact of a decision on the imme-~
diate future. CBS would be certain
to get a long head-start if FCC upped
commercial standards, while black=-
whiters are ready to push rapidly
ahead, presumably at expense of
CBS, if Columbia’s bid is denied.
Both sides have shrewdly anticipated
the economic factors which inevitably
(See Tele Monoply on page 14)

TV License
Bids Await
FCCDecish

Industry Bitterly Divided

WASHINGTON, Feb. 15.—A new
wave of applications for commercial
video stations is being forecast in
industry circles in the event of a
decisive ruling by the Federal Com-
munications Commission on the
downstairs-upstairs TV issue. Black~
whiters are insisting that a flood of
applications will greet a downstairs
decish, while ultra-high protagonists
are declaring that approval of Co-
lumbia Broadcasting System’s bid
would result in mushrooming of com=
mercial color.

Complicating the rival claims are
assertions by CBS that if black-white
wins, CBS will drop its research,
while black-whites say that a victory
for upstairs color would stymie prac-
tically all current TV production and
black-white broadcasting. Final
phase of FCC’s hearing left the in-
dustry bitterly divided, with tempers
continuing to flare even after FCC
had closed the record on the final
four days of testimony.

Almost two-thirds of this week’s
hearing revolved around claims and
counter-claims on whether CBS’s
{ilter color system is practical enough
to warrant an immediate commercial
band on existing experimental chan-
nels. CBS rested its case in final
moments of hearings in pleas for
dual-band, pointing out that it was
not concerned about black-white op-
erations in present 44-216 MC. band
for commercial TV but only wanted
additional upstairs band for com-~
mercial color. CBS, in addition, pro-
posed that a new ultra-high channel
be made available for experimental

TV.
B-W Stand

Allen B. DuMont Laboratories, Ra=
dio Corporation of America, National
Broadcasting Company and Westing~
house, carrying.the ball for down-
stairs video, argued that CBS’s color
demonstrations showed the CBS sys~
tem to be “immature” and insisted
that any attempt to commercialize it
now would destroy public taste for
color and discourage downstairs
black-white development.

Hearing, originally set for two
days, wound up Thursday (13) with
final shots fired by E. W. Engstrom,
v.-p. in charge of research at RCA,
and G. L. Beers on behalf of RCA
and NBC. Engstrom charged that
CBS color television “is not only far
from being ready for commercializa-"
tion, but also has basic limitations so
that it can never render a satisfac-
tory commercial service.” - He in-
sisted that RCA’s simultaneous color
system “is compatible with the pres-
ent commercial black-and-white tele-
vision and solves the problem of
obsolescence.” Beers put emphasis
on allegedly low cost of black-white
TV.

Dr. Peter S. Goldmark, chief TV
engineer for CBS and Adrian Mur-
phy, of CBS, declared that black-
whiters’ arguments were *“obstruc-
tionistic.” Murphy argued that up-
stairs color was practical enough to
go forward on a commercial basis on

an equal footing with black-white.-

CBS stalwarts took hope from ques-

AB0O0

Tele“Monopoly”
Intrigues GOP

WASHINGTON, Feb. 15.~GOP-
controlled Congress 1is watching
closely the running battle on tele-
vision with the idea of staging an
inquiry to determine whether the
public is being deprived of its use be=
cause of conflicts within the industry
and uncertainties resulting from the
temporary nature of standards, it was
learned this week. Chairman Charles
A, Wolverton (R., N. J.) of the
House Interstate and Foreign‘Com-
merce Committee, told The Billboard
today that his committee was “greatly
interested” in the subject, but added
that no hearings were planned yet
and no legislation had been intro-
duced. Question of monopoly in tele
1s reportedly drawing increased Con-

gressional interest, with Department .

of Justice also sharpening its watch-
fulness.

Congressional interest, it was re=-
vealed, has risen sharply as a result
of Federal Communications Com-
mission’s hearings on the fateful is=
sue of downstairs-upstairs video. One
congressman, who preferred to re-
main unnamed, said that Congress
‘“could not possibly ignore the fight
between the titans of the communi-
cations industry,”
the feeling prevailed that FCC in the
role of referee faces “probably one
of the toughest issues that any regu-
latory body has yet been called upon
to decide.” It is increasingly ap-
parent that the commish’s decision
on the color video question will be
exhaustively studied on “the hill.”

. Meanwhile, the Justice Department
is continuing an inquiry into the role
of the movie industry in television,
with interest centering on whether
large screens have been held back
from tele by motion picture interests.
Also, as result of testimony put on
record in this week’s color video
hearing, Justice Department is study-
ing complaints that 35mm. film for
color tele is being bottlenecked.

tioning by Commissioners E. W. Jett
and Rosel Hyde on whether the two
systems operating simultaneously
.would prove workable. Chairman
Charles Denny in intermittent re-
marks left a strong impression that
commish felt that the full case -was
in and that no additional demon-
strations or hearings would be
needed.
Craven Supports Color

T. A. M. Craven, veepee of Cowles
Broadcasting Company, contended
that CBS color demonstrations, un-
der normal lighting condition, was
equally “if not more useful than any
of the black-and-white demonstra-
strations.” He said that color video
“is far more ready than black-and-

(See Television License on page 14)
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All-American Gallery of
Fashions Preview

Reviewed Thursday (13}, 3'to 4 p.m.
Presented by St. Louis Fashion Creators,
Inc., on KSD-TV, St. Louis. Produced by
Television Advertising Productions.

This was one show that should
have been seen by the FCC, in fact
by anyone who is trying to make
up his mind whether black and white

television is good enough now to be P

given the go-ahead signal, good
enough to be promoted and sold all
the way. If all television stations
could consistently put on shows with
the high caliber of production, plan=-
ning, direction and execution of this
one, television would be assured a
rosy future.

Just as its name Implies, show
was a television preview of a St.
Louis fashion show at. the Chase
Hotel Friday - (14) in which the
country’s top designers displayed
their newest creations. Video pro-
gram showed the same designs, but
had the additional value only tele-
vision could provide.

As just a fashion show, it would
have been a success. But the pro-
duction extras woven in gave it top
showmanship and entertainment and
the value which distinguishes the
best from just the good.

Program’s high quality was sur-
prising in view of the fact that KSD
does not have all the equipment it
needs, and the confusion encountered
in ‘last-minute rehearsals and pro-
duction arrangements, with the pro-
duction staff working until about
3 a.m. the morning of the show mak-
ing sets, rewriting and rehearsing.

Despite this, precision and smooth
execution was one of the most notable
attributes of the program. Each
model, as she showed her clothes,
knew what to do and did it well.
Camera work was tops, with the
lenses accurately following each
model. Latter is especially surpris-
ing since cameras used were not
equipped with view finders, and
therefore the cameramen were sight-
ing along the tops of the camera.
Even video tricks, such as having
models’ hats shown as notes on a
set painted to resemble a musical
score, went off well,

Examples of the showrhanship and
program’s plus value were an orig-
inally written ballet, a song routine
featuring tenor Leroy Busch and in-
terviews with designers as well as
demonstrations of how designs are
created. All came off without hitch.
Don Faust narrated the show, which
was a television advertising produc-
tion supervised by John Gibney,
written by Leonard Nathanson and
directed by Lorraine Larson. Par-
ticularly noteworthy was Gibney’s
low level lighting and use of image
arthion camera, which resulted in
a well modulated picture with a deep
plane of focus.

Of course, there were some mis-
takes. But none which could not
be attributed to a lack of proper
equipment or time for rehearsal. On
the whole, the program was one of
which KSD-TV could have felt proud,
one which must have done plenty
toward helping to sell television to
the people of St. Louis.

Cy Wagner.
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5. A's LARGEST REPRODUCTION HOUSE

Meet St. Louis

Reviewed Friday (14), 1:45to 2 p.m.
ommercial man-on-the-street program
roduced by Television Advertising Pro-

ductions for Hyde Park Breweries Asso-
ciation, Inc. Telecast on KSD-TV, St.
Louis,

—

As an example of a cheap but ef-
ﬁctive video show that could sell

erchandise as well as provide good
ublic relations for the sponsor while
fresenting interest-holding enter-
ainment, this program was quite
good. It provided publicity and pub-
lic relations for the sponsor when
about 200 people (some of them
waiting since 11:30 a.m.) gathered
in front of The Post-Dispatch build-
ng to watch its progress. It was
fOOd entertainment as a result of the
op job emsee Don Faust did in han-
dling members of the street crowd

nd showing off the talents of each
o best advantage. Selling advertis-
ing was the very essence of a spe-
»ially produced TAP film explaining
he merits of Hyde Park Beer.

Altho man-on-the-street radio pro-
grams are far from the best in radio
fare and altho many video programs
pf the same type have flopped too,
enthusiasm with which St. Louis

opulace is co-operating with any-
hing that has anything to do with
television made this show good.

here were amateur singers, pro-
fessional dancers and singers and
semi-pro comedians who volunteered
to appear on the show. None, Faust
ﬁnsisted, were ringers. Presence of
hese people gave the show. a real
entertaining quality and since they
icould be seen -as well as heard what
they did had double impact.

The two-minute opening and clos-
ing films, both completed in three
hours of rehearsing and camera
shooting, proved again that any
sponsor gefting into television must
|investigate closely the advantages of
film presentations.. First constituted
a title and showed a cartoonist at
work drawing a Hyde Park bottle
and glass, with credit lines for the
program. Last featured the same
cartoonist, but this time he drank
isome beer, and, of course, was caugh

(See Meet St. Louis on page 14)

House of 10,000 Costumes

Reviewed Tuesday (11}, 8:45-9 p.m.
|Style—-Skit, slides. Sustaining over KTLA
(Paramount}, Hollywood.

| Maybe the ladies’ aid society would
have gotten a kick out of this one, but
it’s a 10-1 cinch the average looker
switched off his set to save the tube
for better days. One of the corniest
offerings ever to travel this outlet’s
| channel, tonight’s scanning was de-
voted to the city playground sys-
tem’s wardrobe of kiddie costumes.

Seg opened with a series of stale-

looking slides showing youngsters in
| various costumes and dance poses.
| Calendar of the month of February
filled the screen with small pix of
Lincoln, Washington and a valentine
| superimposed on the appropriate
1‘ dates. Kids in period garb go thru a
couple of ho-hum routines showing
how costumes are put to use. Kids
can be cute if handled properly but
there’s nothing quite so sad as the
old “grade school technique” of
monotone recitation, stiff-legged min-
uets, etc.

As if this didn’t provide a sufficient
corn ration for the evening, the
wind-up provided a double dose.
Costumed kids paraded before cam-
eras, each with its own identification
tag: “I’m a little girl from Sweden,
I’'m a little boy from merry old Eng-
land,” etc.,, and KTLA labeled this
one public service.

Same station recently proved pub-
lic service could be entertaining as
well as informative. Having already
set high standards (outlet won TBA
public service award) it must stand
comparison with what it had offered
in the past. Lee Zhito.

Thomas A. Edison Centennial
Dinner
Lincoln Day Dinner

Edison Show reviewed Tuesday (11},
9:20-11 p.m. Style—Special event.
Sustaining on WNBT (NBC), New York.

Lincoln Show reviewed Wednesday
(12), 8-11 p.m. Style—Special event.
Sustaining on WNBT (NBC), New York.

These shows are reviewed as a
single unit because they were similar
in form, and graphically point up the
problems with which video is, and
will be, faced in covering sucly_spe-
cial events. While it is unquestion=-
ably public service of a high order
for a tele station to bring to viewers
occasions of this kind, it is equally
unquestionable thaf ‘“great man”
banquets will drive spectators away
from their sets in droves . . . unless
TV producers can solve some ex-
cruciatingly difficult inherent prob-
lems.

Banquets’ daises, as anyone knows
who is forced by the nature of his
business to attend, are almost in-
variably loaded with stuffed-shirts
who have made careers of cliches.
And at ‘“great man” eatfests these
oratorical ogres invariably pull out
all the stops. Few of them are photo-
genic, so that the video producer is
faced with the dual problem of bales
of boring blather plus as unappeal-
ing a picture as can be imagined.
Shooting other dais deities while the
speeches are in progress is a partial
solution, but it is probably disre-
spectful for the telecrew to stay off
the pop-off at the mike too long.
And it may be a little uncricket to
shoot some of the unsuspecting
celebs, whd may, and often are hid-
ing yawns behind upraised hands,
picking their schnozzes, or otherwise
attempting to stay awake.

Probably no real answer will be
forthcoming until video gets enough
sets around to make professional
banqueteers aware of the importance
of delivering a good visual as well as
oral performance. In the meantime,
it may be that a production genius
somewhere will come up with some
ideas to make these shows a little
less painful.

In the case of these two offerings,
of course, each banquet proper was
preceded by appropriate films. On
the Edison program, NBC did a fine
job of selection, using early news-
reel shots- with real nostalgic quality
and full footage of the movie classics,
The Great Train Robbery and The

(See Thomas A: Edison on page 14)

Televiews of the News

Reviewed Sunday (9), 8:15-8:30 p.m. ~
Style—News. Sponsored by Tupman Mo-
tors. Agency—). Walter Thompson.
KTLA (Paramount), Hollywood.

To Hilton Tupman, the local Ford-
Lincoln dealer who became the
Coast’s first (and so far, only) tele
bankroller, goes credit for his seem-
ingly limitless faith in video. Only
a man with unflinching faith in the
air-pic medium would shell out coin
for a seg as sad as this. To KTLA this
offering is no credit, and while utiliz«
ing a few technical improvements,
outlet’s news presentation generally
totals a step backward.

Viewers can recall the sponsorless
days when the same format of slide-
illustrated newscasts, stilted as it
was (and still remains) had a meas-
ure of appeal. There was more punch
and color to the scripting then, and
tho the news items treated were of-
tentimes older than yesterday’s news=
paper, the dramatic flavor with which
they were presented spurred renewed
interest. At least then, an effort was
made to treat each item completely.

To make room for three unconvinc-
ing Tupman Motors plugs (in a 15-
minute seg), news items have been
trimmed to the bone and telescoped
into the remaining time. Since the
material covered is already known to
the newspaper reading audience and
seg at best is but a review of the
week’s news, the few sentences de-
voted to each item are woefully in-
adequate. For some unknown rea=-
son the quality of the writing has
dropped considerably. The stock
shots (stills) that are flashed on dur=-
ing the reading add little spark. Pix
used, with few exceptions, were pre=
viously seen elsewhere and stills hold
little interest {o an audience nur-
tured on motion picture newsreels.
Furthermore, little if any marked
integration exists in the script be-
tween the spoken word and the pic on
the screen. If what the announcer
reads is self sufficient, there is no
reason why the set-owner should
look to the receiver. If stills are to
be used, announcer’s patter, like the
caption to a phonograph, should com=
plement rather than parallel what is
to be seen and should be so worded
as to capture the attention of the
viewer,

Stills were also used for each of the
three commercials. From the stand-
point of sales impact, Tupman need

(See TELEVIEWS on page 14)

Photographers

STAGE - SCREEN -

RADIO ARTISTS :

NEW YORK STUDIO

154 West 57th Street
DELIGHTFULLY AIR-CONDITIONED

PHONE CIRCLE 7-3505

BOSTON STUDIO

- LENOX HOTEL

Phone for Appointment: Kenmore 5-300

NEW' YORK

BOSTO N




¢

14 TELEVISION

/

The Billboard

1

/
§
February 22, 1947

Television License Bids

Awaiting

(Continued from page 12)
white was when standards were
promulgated for that service before
the war.” F. J. Bingley, chief tele
engineer of Philco, charged that
mechanical color video sent out by
CBS “is so deficient at the present
time it could not even be seen at
seven out of eight test locations with~
in 25 miles of New York.”” He said
the present power of the CBS color
system would have to be increased
at least a hundredfold to approach
the broadcast service now being pro-
vided by black-white television
transmitters.

Adrian Murphy, in battling for
CBS color, insisted that the public be
given a chance to choose between
upstairs color and downstairs black-
white. He asserted ‘that if the pub-
lic turns down CBS’s color, then
FCC should withdraw the band, but
insisted the opportunity for witness=-
ing the system should be given thru
practical experience.

David B. Smith, vice-president in
charge of Philco Corporation and
chairman of the engineering depart-
ment special committee No. 3 of
Radio Manufacturers’ Association,
spearfieaded a good deal of the black-
white attack against CBS’s system,
declaring that the proposed UHF
standards “do not provide a bright
enough picture now for freedom from
flicker.” He pointed out that low-~
band video has had adequate testing
and that it would be a serious risk
to freeze upstairs standards for com-
mercial video after only “a very

+ skimpy test.”

R. D. Kell, RCA and NBC rep-
resentative, said standards proposed
by CBS “are not adequate and will
not permit the development of a sat-
isfactory or feasible color television
service.,” Paul Raibourn, vice-presi=-
dent of Paramount Pictures, charged
that because the rods and cones in
the human eye see only black-and-
white and the cones of the eyes are
used for color vision the two conflict
with each other when viewing color
video pictures. Refuting his charge,
Dr. Selig Hecht, Columbia University
biophysicist testifying for CBS, said
Raibourn’s statement was the “sheer-
est irrelevance.”

DuMont Stand .

Dr. Allen B. DuMont said that his
laboratories had withheld demonstra~
tions of color video because “we feel
that until the technical problems
have been more nearly solved these
demonstrations when widely - pub-
Yicized serve to confuse the public
and raise false hopes.” His reasons
for believing the proposed CBS sys-
tem inferior are (1) it does not pro-
vide wide enough coverage; (2) it
does not provide for as bright or as
large a picture as the present black-
and-white standards and the stand-
ard proposed is totally inadequate
in this respect; (3) it requires dupli=-
cate equipment for black-and-white
and color transmissions, increasing

- the cost of capital equipment and

increasing the cost of producing pro-

OPENING NIGHT?
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FCC Decision

grams; (4) it requires more expen-
sive and complicated receéivers; (5)
it does not provide a practical method
of allowing black-and-white receiv-
ers to be converted so they can also
receive color transmissions.

Thomas T. Goldsmith Jr., director
of research for DuMont, recommend-
ed expansion of black-white service
and development of color for two
more years; setting of tentative color
standards for one year; performing
of color field tests for one year of
provision of color stations and receiv-
ers for one year. Those recommenda-
tions, he added, would give five and
a half years before full commercial
color television operations could be
accomplished.

Dr. Peter C. Goldmark, for CBS,
emphasized four points. He said color
television under the proposed stand-
ards already is performing better
than did black-and-white when it was
commercialized; he said all of "the
equipment necessary for a highly sat-
isfactory commercial color television
system has been developed and
tested; the stapdards proposed by
CBS impose no practical technical
limitations on future developments;
and color television to realize its full
capabilities, needs the same period
of commercial development that
black-and-white enjoyed.

THOMAS A. EDISON

(Continued from page 13)
Eagle’s Nest. Both films would draw
as sock comedy material in any
house in the country. Bob Stanton’s
commentary on Edison’s career was
well written and delivered, too.

Lincoln film job was another story.
D. W. Griffith’s Abraham Lincoln,
starring Walter Huston, was shown
and Huston in those days was high
quality hamola. His portrayal of the
great President was tantamount to a
burlesque, and the inane script and
performances of the “other players
were no help. NBC could have done
better elsewhere, perhaps, but tele’s
problem in securing rights to decent
film is well known. At any rate,
what would have made the Great
Emancipator to whirl in his grave
were some of the speeches made
about him, and the tasteless Republi-
can attempts to build for the ’48
elections on his great contributions to

the nation. Aside from Thomas Edi-

son’s son, Charles, ex-governor of
New Jersey, the speeches at the
inventor’s dinner probably caused
him to do some whirling on his own
too. Joe Csida.

TELEVIEWS
(Continued from page 13)

not fear a buying spree from these
drab and unimaginative plugs. If
there’s anything that can be dis-
played to its best advantage in motion
it’s an auto, and why. KTLA must
stick to the unflattering stills is un-
explainable. If’s going to take more
than a shot of a Mercury grill or the
pic of an auto’s interior to convince
the average on-looker. If that’s the
way KTLA is going to sell, it offers
advertisers nothing more than they
have been receiving from the printed
page.

Tupman Motors is KTLA’s first ac-~
count and, as a result, all Coast ad
men’s eyes are focused on this show.
‘With this in mind, outlet should waste
no time to get on the ball and give
this seg quick hypo. First of all, the
slide system must be chucked out of
the window and be replaced by a
motion picture newsreel. If the .sta-
tion is not adequately prepared to
make this change-over immediately,
it should lose no time in doctoring
the scripting and choice of pix. Above
all, the slide plugs should be replaced

St. Louis Video
Debut Grabs Off -
Hearty Reception

(Continued from page 4)
about 20 hours a day, they managed
to whip out programs that ordinarily
require a video staff of more than
50. To accomplish this they had to
overcome obstacles such as ‘lack of
equipment at the station and an un-
trained staff that first had to be
whipped into shape before being used.
Thru tough work, imagination and
initiative they accomplished such
things as a special television produc-
tion of the well-known Broadway
futuristic hit, R. U. R. Coe admitted
that much of the success of the week’s
venture could be attributed to TAP,
with due allowance for his own staff’s
hard work.

Starting next wpek KSD-TV will
produce its own shows. The staff
will undergo further training and
Rodner will be called upon as a con-
sultant periodically. KSD-TV’s staff
will number 15. Most of its pro-
grams will be in the nature of films
and remote pick-ups of hockey games,
wrestling matches, etc.

One of the most important prob-
lems facing the station and others
getting into video has been solved.
That is the union problem. Agree-
ment has been worked out with lo-
cals of IBEW and IATSE whereby
JATSE has stage hands and a film
projectionist. IBEW*'has cameramen
and engineers. :

Coe does not expect to have smooth
sailing. He admits the station’s staff
has much to learn, many problems to
solve, that a lot of new equipment
must be obtained, and that new stu-
dios, other than the present one
which measures 25 by 50 feet, will
have to be located. But he repeats
that now is the time to get into tele-
vision, and that no good operator
will wait for the other guy to solve
his problems for him, but will get
right in and solve them himself to
get the jump on his competitors and
reap the profits later.

So far, KSD-TV has not- set its
rate card. It doesn’t expect to for
a few weeks, but will have it ready
for the use of a new, more powerful
transmitter which it expects to get
in April. Even when it does have a
rate card, the station expects to lose
money for a while, as it will charge
advertisers only part of the cost. Rate
will be based on cost, with charges
for this week’s operation having a lot
to do with setting exact amounts. Fol-
lowing the already established p.-d.
policy, there will be good taste, re-
strictions on advertisers and plenty
of sustaining time. Even tho the
Post-Dispatch expects to lose money
for a time with video, it expects,
naturally, to reap rewards later.
Whether or not video will cut down
on its radio revenue they can’t de-
termine yet. But they want to be
ready. This week’s response by the
St. Louis populace indicates they’ll
support KSD-TV.

almost immediately by one-minute
movies. .

On the credit side are Keith Heth-
erington’s clean-cut voicing, in-
creased use of title slides and in-
creased number of pix per news item.
Latter device tends to slightly im-
prove the static quality of stills.

Lee Zhito.

MEET ST. LOUIS

(Continued from page 13)

with a close-up shot as he smacked
his lips and indicated how good the
beer was. Behind all this was a
running commentary of commercial
copy and music.

Program’s advertising sold. 1Its
show content entertained. What else
could be asked? Cy Wagner.

Tele Monopoly

Important Issue

(Continued from page 12)
must be weighed by FCC in its de~
liberations and a mass of rival evi-
dence was rushed into the record this
week. !

Goldmark’s Converter

Spokesmen for Allen B. DuMont
Laboratories, Radio Corporation of
America and other downstairs pro-
tagonists tossed in testimony which
in effect indicated that present pro-
duction plans for next few years
would be dropped if upstairs stand-
ards are authorized. CBS threw in
testimony to show that Columbia’s
ultra-<high system could operate on a
dual-band system which would let
black-white compete. Dr. Peter C.
Goldmark, inventor of CBS’s color,
said he was perfecting a set capable
of receiving either color or black-
white thru a gadget similar to a con-
verter. This testimony created a
minor sensation at the hearing. Pro-
ponents of black-white challenged
the testimony as “theoretical,” in-
sisting that even if it were proven
valid it would be impractical al-
legedly because broadcasters and
manufacturers would not be willing
to invest in black-white on a dual
basis. RCA spokesmen contended
that the dual operation ' might be
practical when upstairs color is per-
fected .and can be “sold” to public.
This they said is not likely to happen
for another five years. RCA said it
too would have converter ready by
that time. ® '
! Economic Aspects

Commission’s interest in the eco-
nomic angle crept subtly into this
week’s hearing in intermittent ques-
tioning by commissioners. Interest
also showed itself on the record in
testimony introduced by FCC itself
showing findings of a survey made of
television manufacturers’ plans for
1947. FCC reported it had been
making the survey since last Novem-
ber. Twenty-five companies re-
sponded to commish’s questions.” Of
these, two were making color equip=
ment. Twenty-three companies re-
ported they expected to be in pro-
duction on one or more models of
black-white receivers during 1947.
Four of the companies were in pro-
duction in 1946, six others planned
to start production in the first quar-
ter of 1947, one in the second quarter,
nine in the third quarter and three
gave no specific 1947 starting dates.
Of the 23 who responded for black-
white 19 gave 1947 production esti-
mates which ranged from 435,000 to
468,000 sets. FCC stated it was nof
possible to make an exhaustive sum-
mary of 1947 projected output since
two companies accounting for 59 per
cent of the total estimated 1947 pro-
duction “did not supply us with pro-
duction data by individual models.”

Implication behind the figures in-
troduced by the commish on set pro~
duction was that were CBS to get an
okay, it was possible the investment
made by set manufacturers in dies,
tools and other equipment might be
jeopardized.  Similarly, while no
mention was made, investments of
transmitter manufacturers and 40-
odd b-w station licenses, all of
whom have transmitters and studios
on order, would be jeopardized.

Regardless of what FCC’s ultimate
decision is, the hearings have pointed
up one fact. That is that no problem
placed before the agency, or-its pred-
ecessor, the Federal Radio Commis-
sion, has had such deep-rooted rami~
fications, affecting both the public
and the television-broadcasting in
dustry. :
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COLUMBIA RUMBLES AT PUBS

Courtney’s Poison Pen Pal
Stirs New Trade Talk Re
'MOPPIS Agency Band Wing

If-Guys Blow Tops as Cr:ﬁnk Prank News$ Spreads

By Joe Csida

NEW YORK, Feb. 15.—A poison

pen scribbled a somewhat intriguing

note into band-booking circles this week when a number of William Morris
Agency bands, their personal managers and (some reports say) American
Federation of Musicians Prexy James C. Petrillo received anonymous letters
concerning the activities and practices/of Cress Courtney, WM key band de-
partment man. Letters were typewritten on plain white paper, and identified
only as coming from a “band leader,” who claimed he feared to reveal his
name only because his ‘““bookings woulb. be hurt.” They discussed Courtney’s

business relationships with Duke Ell- |

ington, commented on the deal Court-
ney made for the Duke with Musicraft,
and went into Courtney’s handling of
band bookings generally. Allegations
made in the letters were extreme and

vicious. Courtney told The Billboard |

Popsfor60Cents

realized that the letters had probably |

hat he categorically denies all
charges, and said that while it caused
him some annoyance at first, he new

been written by a ‘“moron,” and he
(Courtney) would be silly to do any=-
thing but laugh the matter off. “If I
had all the sources of income attribut-
ed to me in the letters,” Courtney
said, “I’d have to get myself a vault
to hold the money.”

No Credence

Nat Lefkowitz, WM administrative|
exec, who received copies of the4
letter from others to whom orig=-|
inally they had been sent, said the
Morris agency certainly would lend
no credence to an anonymous, crank|
letter of this type. “We have nol
evidence to substantiate any of the
charges in the letter,” said Lefko~=
witz, “and we simply are ignoring
the entire matter.”

In the meantime, a¥ word of the
letter got around, trade if-boys be<
gan to speculate on the posmble,,
eventual ramifications. is
called that it wasn’t too long ag
that turmoil reigned in the agency
(Courtney’s Poison Pen on page 31)|

MGM’s Preem
Album, 4 Disks,

NEW YORK, Feb. 15.—Initial

MGM Records’ release sheet was
mailed to dealers for orders this
week. Inttial shipments are sked-

ded for March 1, with listing high-
lighted by an album of recordings
taken from the sound track of the
flick, Till the Clouds Roll By, fea-
turing an ork led by Lennie Hayton
and vocals by Kathryn Grayson,
Tony Martin, Judy Garland, Vir-
ginia O’Brien, Lena Horne, June
Allyson and Caleb Peterson.

Single pop releases to be ped-
dled at 60 cents retail are topped by
a Jimmy Dorsey disk pairing Heart-
aches, in a two-tempoed arrange-
ment, and There Is No Greater Love.
Others include Kate Smith doing
Anniversary Song and If I Had My
Life to Live Owver, and Sy Oliver’s
new ork pairing a novelty, Hey
Daddy-0, with an instrumental, STow
Burn. In the longer-hair depart-
ment, Lauritz Melchior’s coupling of
Without a Song with For You Alone
will preem.

A-Door-Able!

NEW YORK, Feb. 15.—Get
the latest follow-up to Open
the Door, Richdrd.

West Coast diskery is cou-
pling The Key Is in the Mail
Box with Richard Gets Hitched.

302 To Warn

Caterers on
Ork Collusion

NEW YORK, Feb. 15.—Spurred by
recent membership complaints, ad-
ministration of Local 802, AFM,
will shortly issue a warning to cater-
ing hall and hotel proprietors tfo
keep free of the hiring of musicians
for single engagements or face com=-
plete loss of tootler services. Ork
leaders who have been accused of
monopolizing the single engagement
dance biz will also be brought up
for reprimand.

Local is now formulating a letter
to go to caterers threatening to place
them on the 802 unfair list unless
they stop booking orks direct. Such
action would automatically deprive
the spots of all live music, usually
necessary to successful weddings and
other social affairs.

Decision to lay down the law
follows a month’s activity on the
part of the union’s dance committee,
appointed to investigate charges of
collusion between baton wielders and
heads of catering spots.

Since certain favored leaders re-
portedly have acted as sub-bookers
for catering establishments, the union
holds that proprietors are hiring side-
men. This practice is contrary to
the local’'s laws and has resulted in
much discord among the org’s 29,000
members, many of who are de-
pendent on this type of work.

Name

Deals Sha 1ng
For 4 Big Bands

@
Howard, Beneke, Carlei,

Herman seen as hopping
on revived air-wavings
& J
NEW YORK, Feb. 15.—All othe
reports to the contmry, name ban
seem to be hitting the road back to~
ward radio commercials, with at lea
four names now in the process df
being proferred to sponsors. Latest
ork names mentioned as ether pos-
sibilities are Eddy HoYvard, Tex
Beneke and Frankie Carle. [
Howard, who rose to national rec-
ognition on the strength of his Ma-
jestic recordings, has been bought
on option by the Buchanan Ageng
(Name Ork Web Trek on page 32)

Irk

Veb Tre

k Spotted

Return of One-Man
Bands? Keener
Into Pennsy Hotel

NEW YORK, Feb. 15.—Lee Keener,

one-man band has been booked
for the Hotel Pennsylvania Cocktail
Lounge and as relief man for Cafe
Rouge by General Artists Corpora-
tion. Keener plays a self-devised five-
string instrument, banjo, drums, cym-
bals and other rhythm and string in-
struments and currently is experi-
menting w1th an idea to include a
vibraharp in 'his band. Latter would
require use of an electric-eye gad-
get.

One-man unit will play in the cock=-
tail lounge from 5 to 7 and then will
move to the Cafe Rouge for 9:30
band intermission hour. Keener will
play for dancing in the Cafe Rouge
and will replace .the current pianist
policy used py the spot.

Philbin Gets
GAC V.-P. Post

NEW YORK, Feb. 15.—Jack Phil-
bin, former Glenn Miller road man-
ager and current Les Elgart personal
manager and music publisher, has
been appointed vice-president in
charge of artist relations at General
Artists’ Corporation. Post is newly
created, with Philbin skedded to
serve as liaison between the agency
and its artists.

Altho Philbin couldn’t be reached
at press time, other sources indi-
cated that he would drop his other
interests in favor of the veepee post.

Starlit New H’wood Disker

NEW YORK, Feb. 15—Newest ad-
dition to the ranks of indie diskeries
in Starlit Records. Firm headquar-
ters in Hollywood and outfit is headed
by songwriter Dennis D. Fernando.

Date Jump
By Victor

Stirs Ire
Control Eli or No Disk

By Joe Carlton

NEW YORK, Feb. 15.—Release
date problem popped into the lime-
light again this week when the Co-
lumbia diskery threatened the Sha=-
piro-Bernstein and Santly-Joy pub-
beries specifically and other pubs
generally that if they (the pubs)
continue to let rival disk companies
break release dates on songs without
doing anything about it, Columbia
was not going ‘“to make up their
songs.”

Columbia spokesmen pointed di-
rectly to two examples which irked
them anew. The first involved the
S-B tune, Midnight Masquerade,
which was given to Columbia with
the alleged understanding that the
pub would restrict disk releases until
the end of -April. Tune has already
been marked for recording by Eddy
Howard (Majestic), Carmen Caval-
laro (Decca) and Sammy Kaye (Vic-
tor). But the Sammy Kaye version,
according. to Columbia execs, not only
has been recorded but pressings have
been shipped. Without making a case
against Victor’s Eli Oberstein for re-
portedly jumping the gun, Columbia
pointed a finger at the pub for al-
lowing “Eli to get away with it.,”
They also added that they were not
going to make the song since they
had to protect their artists and felt
that a whole month’s jump on a re-
lease date was hardly equitable. Song
had originally been assigned for
Frankie Carle to record.

Gripe at Santly-Joy involved the
forthcoming George Weiss-Benny
Benjamin tune, Speaking of Angels,
which Columbia claimed had been
assigned to Elliot Lawrence with the
understanding this time that release
date was not until the month of May.
Diskery’s burn evolved when it re-
portedly discovered that Victor had
already recorded, pressed and shipped
the Tex Beneke ork version of the
tune.

Columbia Firm

Pub helplessness at release-date
control has been a thing of long
standing in the industry, altho pub-
lished hstmgs of such dates in The
Billboard in recent periods went a
long way to alleviate the evil. After
The Billboard ran this feature for
several weeks the practice of date
jumping reached a low ebb in the
trade and eventually disappeared. Co-
lumbia’s burn at pubs and at Victor’s
Oberstein highlights a new phase of
the problem which may call forth
some kind of determined action from
the sheet sellers.

Columbia’s position is that pubs
have to control Oberstein, or anybody
else, or else. They indicated this
stand in commenting on a letter from
Georgie Joy, co-owner of the Santly-
Joy firm, in which the latter ex-
pressed his regret at the release-
date jumping but stated that “we
can’t control Oberstein.” Columbia’s
response took the line that if pubs
can’t control Obie—no Columbia
records—and said that if pubs send
Obie a release date and he jumps

(See Columbia Beefs on page 32)
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LICENSE ORG GIVE AND TAKE

BMI [.)rive
On Roller
Rinks Set

“Admish Clause” Twist

NEW YORK, Feb. 15.—BMI li-
~censing org setting a drive to sign
up roller-skating rink operators’ na-
tionally, it was learned this week.
Rinks will be approached under a
new-type contract which differs not
only from the ASCAP rate schedule
but marks a new twist in BMI type
of paper which normally collects for
performance of music on a “music
pay-roll” basis.

New plan to be applied to rink ops
calls for “licensee to pay to BMI dur-
ing each year of the contract a sum
equal to the maximum price charged
at the premises for one adult admish
ticket, excluding federal tax, multi-
plied by the number of weeks or
parts of weeks that such establish-
ment shall be open during such year.”
This plan applies provided rinks do
not use “live” music. Then the fee
will be on a normal “music pay-roll”
basis, which calls for one-half of 1
per cent of the first $50,000 spent
for music and one-fourth of 1 per
cent for all sums in excess of 50G.

Fairer Clause

Admish ticket gimmick is claimed
by BMI licensing reps as being the
most equitable way to handle rink
ops who in the main use re-
corded music (not wired music
which is licensed at the source simi-
lar to ASCAP collection method).
BMUI’sters point out that many of
the rink ops operate on a short sea-
son arrangement and that the admish
clause was tacked into standard con-
tract in an effort to give short-season
ops a break and give all ops a form-
ula for payment which would raise
a minimum squawk.

BMI plan has already been com-
municated to Victor Brown, honorary
president of Roller Skating Rink Op-
erators’ Association, with Brown re-
portedly indicating his preliminary
approval and co-operation.

Hot Jazz To Take
Philly Week-Ender

PHILADELPHIA, Feb. 15.—While
interest in hot jazz runs high locally
question of whether hep fans will
spend moola to fill a concert hall
will be answered twice this week-
end: This afternoon (15) at the Acad-
emy of Music and tomorrow after=-
noon (16) at Town Hall.

Making the first pitch will be Nor-
man Granz’s Jazz at the Philhar-
monic at the Academy matinee.
Granz is bringing in drummer Buddy
Rich, alto sax man Willie Smith,
tenor saxer Flip Phillips, drummer
Ken XKersey and vocalist Helen
Humes.

Town Hall bash 24 hours later
marks the first promotion of Richard
and Robert Watts, who operate the
Zanzibar, swing den in town. Jazz
splash will bring out pianist Eddie
Heywood, home-towner Charlie Ven-
tura on .-tenor sax, bassist Chubby
Jackson, drummer Big Sid Catlett,
tenor saxers Ike Quebec and Ben
Webster and the Zanzibar’s Jimmy
Oliver unit.

ASCAP-BMI Beset by State
Tax Bill; Conn. Follows Ind.

NEW YORK, Feb. 15.—Individual
State legal moves against ASCAP,
BMI and other music collection orgs
—which started anew in Indiana last
week—were capped this week by a
measure introduced in Connecticut
State Legislature proposing a new tax
against all composer groups.

Connecticut bill, introed by State
Senator Rocco Pallotti, would tax all
music composers’ associations 10 per
cent of gross income rung up in State
territory. .

Bill was a rapid follow=up to the
“anti-music monopoly” bill present-
ed in Indiana legislative house by

State Senator Samuel E. Johnson last

week. Johnson’s measure, which
brought ASCAP’s John Paine and
Louis Frohlich flying to Indianapolis
early in the week, would virtually
outlaw ASCAP, BM], etc., if passed by
both houses. Measure would make it
“unlawful for writers, printers or
pubs to form, associate or become
members in any combination, the ob=
jective of which is to own or control
the right to perform musical compo-
sitions for profit.” Such combination
would be illegal if it fixed license
fees or attempted to contract for pub-
lic performance rights. At the same
time, Representative Herbert M.
Copeland offered a House bill aimed
also at ASCAP-BMI, etc., which de-
manded that any such association

must obtain a license from the State
before it can itself issue licenses for
performance of copyright music.

Altho both Paine and Frohlich had
returned to New York by the week-
end, they could not be reached for
comment on their Indiana trek. BMI
spokesmen, however, deprecated the
trip by ASCAP reps as being not only
premature but probably doing more
harm than good. Claimed that legis-
lation probably was run-of-the-mill
stuff, whereby politicians enter mea-
sures into the legislative houses to
satisfy certain constituents without
much hope that bills will ever be
finally passed. In the Indiana action,
BMUD’ers felt that pressuring by New
York lawyers without sufficient as-
surance of the seriousness of the situ-
ation, hlight actually prove a boom-
erang with loyal Hoosiers apt to re-
sent alleged interference and possibly
repress efforts to pass a bill that
otherwise might never have been
more than a newspaper item.

Practice of legislators to intro
so-called “constituent-satisfying” bills
was deemed by BMI'ers as probably
typified with the new Connecticut
bill. It was pointed out that the same
senator who introed the 10 per cent
tax bill also had presented a measure
to permit women to work in restau-
rants after 1 a.m.

Musicraft’s Million $ Plan
To Owners; Diamond Boss?

NEW YORK, Feb. 15.—Plan for re-
capitalization of the entire Musicraft
diskery set-up launched into its first
active phase this week with the firm’s
directors, meeting yesterday, approv-
ing a new stock reorganization plan
and readying letters to go out next

week asking for approval of the plan
by common stockholders.

Indications are that financial
straightening out of the Musicraft
picture will safely get past the com-
mon stock (and final) stage. Pre-
ferred stockholders already have in-
dicated their unofficial approval of
the new structure. Altho Musi-
crafters would not talk about new
monies involved, it is understood that
thru recapitalization, if it passes,
more than $1,000,000 will be poured
into the diskery’s coffers, with entire
personnel of the organization and
policies in for drastic changes.

Plan in its final stage reportedly
calls for heavy investment by inter-
ests which include Atlas Corporation
in a major role and other interests
connected with Apollo Records—
probably some segment of Gar Wood
Industries. Importantly involved in
the plan is ex-Decca exec and still
British Decca attorney Milton Dia-

mond, who is expected to come in as.

new chairman of the board, vice
Irving Felt, when reorganization is
completed. (
Puner Factor
Still another important personnel
consideration rotates about Paul
Puner, former Musicraft prexy and
currently a large stockholder and
exec in the set-up, whose classical
and kiddie department is considered
one of the more valuable and more
solvent parts of the firm’s properties.

Puner, who has reportedly been ap-
proached by both the Decca and
MGM diskeries to take an exec post,
hasn’t indicated which way he will
turn, but it is understood that the
indie wax firm is anxious to hold
him. Probability is he will resume
his prexy role under Diamond or head
up the talent department in both pop
and longhair, with reports having it
that Albert Marx, current artist and
repertoire head, will bow out of the
set-up. Marx, off to Bermuda on
vacation, could not be reached for
comment.

Meanwhile Musicraft continued to
consolidate its production problems
by working out plans this week to
sell its wax plant in Norwalk, Conn.
Pressery is the one originally ac-
quired when Musicraft took over the
old Guild disk properties, and entire
works—physical equipment—will be
peddled to International Recording
Company which reportedly has made
a down payment for the property.

Sell Plant

Disposal of the Connecticut plant,
coming on top of the recent closing
of the West Coast plattery, carries
out the firm’s intention to concentrate
production on the most economical
sources of distribution. Claim is that
New York, Baltimore and Boston areas
are now getting more Musicraft wax
than ever before, with output of the
Ossining, N. Y., plant no longer being
spread over too large an area. Firm
spokesman said over $45,000 in net
billings in January were registered
in the New York area alone, more
than it had ever rung up before in
that territory.

Earlier, Musicrafters had strongly
denied rumors that the firm was

ASCAP After
Industrial

Disk Users

2 Per Employee Per Month?

NEW YORK, Feb. 15.—New facet
in collection org moves against users
of industrial music was revealed this
week with the report that the ASCAP
licensing reps had approached a large
Midwest industrial company which
plays recorded music (not wired mu-
sic which is licensed at the source)
and asked for contract agreements.

ASCAP’s move into the industrial
field, which started more than six
months ago with at-the-source li-
censing, holds significance in that the
proffered method of collection from
a disk-playing plant calls for a fee of
2 cents per employee per month. In
case of a plant hiring 6,000 or more
employees—reported company was
of similar size—return to ASCAP
would be at least $1,440. Spread of
initial ASCAP move to other com-
parable plants, which would bring
the money total up to more important
proportions for music biz, probably
hinges on the amount of success the
society will have with initial collec-
tion attempt. Company has already
indicated resistance, it is reported,
and has been calling on rival org,
BMI, for possible assistance. Also
reportedly toying with the idea of
putting in juke box installation and
attempting thereby to thumb-dewn
the ASCAP proposal on the grounds
that latter has no authority to collect
from jukes.

Philly Longhair
Short at the B. O.

PHILADELPHIA, Feb. 15.—Show=
biz slump has caught up with the
concert field here, box-office at the
Academy of Music, major concert
hall, taking a dive worse than the
temperature. On the safe side for
the time being are series events such
as the Philadelphia orchestra, Phila-
delphia Forum and Emma Feldman’s
All-Star Concerts which were largely
sold last spring but solo affairs have
run into a terrific box-office slump,
with concert bout promoters taking
baths they can ill-afford.

Even the grand opera, generally
the most popular branch of the long-
hair events, has been affected. Last
week, $7.80 tickets for the Metropoli-
tan Opera Company were being
hawked outside of the Academy for
$4. In another solo stand, a popular
concert singer called off her pitch,
the excuse being laryngitis. Insid-
ers said, however, that advance sale
was hardly enough to drag the singer
out of a sick bed. In a last-minute
stand to bolster the concert box-
office, promoters are sounding an
S. O. S. to the recording companies
and offering record distributors cute
rate tickets to help fill up the house,
Disk distribs are steering clear for
the time being.

passing into receivership. “There
have been no suits, no subpoenas,
nothing,” they said, and added that
no attempt to breach artist contracts
had come to their attention.
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On ‘Finian,’

Decca’s Original-Cast Domain
Invaded by Columbia; Latter

‘Street,” ‘Brig’?

NEW YORK, Feb. 15.—Emergence of Columbia diskery as new power
in original-cast Broadway show albums—territory formerly presided over
by Decca exclusively—was seen with indications that Columbia not only
will come up with o-¢ Finian’s Rainbpw package but will follow up with
two other legiters, Street Scene and the new musical yet to hit Broadway
boards, Brmadoon Columbia pact with Finian show has been hinted by both
diskery execs and show producer Lee| Sabinson. Latter isn’t talking about
money arrangements but in light of Decca dcal falling thru last week because

of producer’s demand for heavy |
royalty cut it is assumed that ar-
rangement with Columbia will at
least equal Decca offer which stood
at reported 5-cent per album over
first 50,000 sold. Columbia in re-
portedly snapping up Finian propo-
sition was understood to have done
so only on stipulation that original
cast participate. Point involves the
much-discussed question of how long
Ella Logan will stay with the show,
whether she has special deal with
Apollo Records, where her agent
Paul Small holds an interest) or
whether she will leave show in June
as reported in some quarters.

Logan in-or-out situation, insiders
say, won't affect Columbia deal too
drastically with diskery figured to
prefer Logan in star wax role but
willing to take Kitty Kallen (Sho
Sabinson signed last week as under-
study) so long as rest of cast stays
intact. Should Kallen come in for
waxing, however, question of chirp’s
Musicraft ties probably would come
up. Indie firm’s release of the singer
for the package should be easily
forthcoming since Kallen has cut no
Musicraft wax in some time. Co-
Iumbia waxings too, could hardly
hurt billing on a smaller label.

“Street-Brig”

Also known that Columbia has been
working on Street Scene album, altho
question of royalties or any other
cut to producers—Dwight Deere Wi~
man and Playwrights Company—has
not yet been ironed out, it is under-
stood. Original cast quirk here may
develop, too, involving Norman Cor-
den, singing star of the Kurt Weill
musical. Columbia’s Goodard Lie-
berson is said to have all pacts
straightened out but reports have it
that Victor is re-negotiating an old
contract with Corden. Either Corden
will have to hold back on Victor
paper, presumably, or Columbia will
have to cut the album in interim
period when Corden is unaffiliated.

Brigadoon legiter which debuted
out-of-town this week and hits the
Gotham boards shortly also under-
stood to be wrapped up by Columbia
execs. Deal said to have been already
set with producer Cheryl Crawford
and writers Alan Jay Lerner and
Frederick Lowe, altho score still has
not been set with any music pub-
lisher.

Koussevitsky Biog Suit
May Set Law Precedent

NEW YORK, Feb. 15.—A court
order restraining publication and
distribution of Koussevitsky, a bio
by Moses Smith, Hub longhair cric,
on complaint of Serge Koussevitsky,
Boston Symphony batoneer, was
granted here Thursday (13) by Su-
preme Court Justice Bernhard L.
Shientag. In granting the injunction,
Justice Shientag indicated that the
suit would establish a precedent on
the rights of publishers 1o publish
biographies without the subject’s
consent. Opposing attorneys were
ordered to submit briefs Wednes-
day (19).

Notice of a $500,000 libel suit
against Smith and publishers of the
tome, Allen, Towne & Heath, Inc.—
book is firm’s initial venture-—was
filed Thursday with the ecomplaint

ASCAP Slate
Posted; Ballots
Out This Week

NEW YORK, Feb. 15.—~Pub and
writers’ nominating committee of
ASCAP at meeting Thursday (13)
posted over 18 names for forthcom-
ing board of directors general elec-
tion ballot to be mailed out to mem-
bership, probably this week.

Actual slate line-up will not be
set until Society gets acceptances
from preliminary nominees. Ac-
cording to by-laws, one candidate
for each pub vacancy and two
candidates for each writer’s post
must be selected. These are in ad-
dtion to incumbent directors who
also must appear on slate. Number
of directorial posts available are
three for writers and one for pubs.

Initial list of prospective nominees
drawn up Thursday includes in
writer categorics Deems Taylor,
Abram Chasins and Phillip James
for standard scribes; Joe Myer, John
Redman, Bennie Benjamin, Runy
Bloom and Pinky Herman for pop
cleffers, and Oscar Hammerstein II
and Otto Harbach in production
writers’ group.

As pub nominees, names of Bob
Miller, Irving Caesar and Ben Bar-
ton were among those submitted.

Caesar-Herman

Posting of Irving Caesar’s name as
a pub rep was taken as significant
in the trade, which saw Caesar run
last year for director’s post as a
writer, only to be beaten in run-offs.
Caesar has apparent right to be pub
delegate since he has operated Irving
Caesar, Inc, firm. TFor long time,
however, considerable discussion was
raised over his status when he was
boosted for Society’s Appeals Board
in last elections.

Considerable interest also will be
‘engendered by Pinky Herman’s name
getting on the slate if Herman man-
ages to avoid being one of the ‘“ex-
cess” weeded out in acceptance sys-
tem. Herman has been canvassing
scribes nationally for months in ef-
fort to enroll support for his “re-
forms,” and test of his strength
would be effectively displayed by re-
turns in general elections.

Bennie Benjamin nomination was
'seen as effort of committee to round
out a “democratic” slate. Last year’s
lrep for Negro writers was Andy
Razaf, but he was defeated in final
balloting which may have prompted
nominators to substitute Benjamin in
‘Razaf’s place this year.

While nominations were being set,
ASCAP’s Deems Taylor and John
Paine were making preparations to
leave for the West Coast, where on
February 25 annual Coast member=
|ship meeting will be held.

by maestro’s attorneys. David Ewen,
editor and director of the publish«
ing firm, reported that 3,000 copies
of a first printing of 5,000 had been
distributed to booksellers.

A RECORD

The voice that thrilled millions on stage, screen
and radio is back — ON MANOR RECORDS’
Bigger than ever . . . better th
a svre-fire double draw pair of hits!

List Price 79¢

Distributors in leading Cities °

RECORD CORPORATION

F13. W, E7th ST. ¢+ NEW YORK 19, N. Y,

REG UG PATOFF
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NEW YORK:

Rumor had Milton Berger bowing
out of William Morris Agency’s the=
ater booking spot, with Joe Wolfson
skedded to move up from the cocktail
department to replace him. Berger,
still with the agency at press time,
indicated his status was questionable,
altho both Morris Stoller and Cress
Courtney denied Berger was out of
the agency picture. . . . Pianist Art
Tatum is skedded to start a 30-day
concert tour in Boston on March 30,
working series on a guarantee-per-
centage deal.

Norman Granz’s Jazz at the Phil-
harmonic will play its first theater date
at the Earle, Philadelphia. for one
week beginning February 21. ,
National diskery prexy, Al Green. on
the West Coast looking for pressing
facilities, . . . Riley Shepherd back
from recording four of the South with
16 masters for Majestic. . . . Russ
Lyons, former band booker with Music
Corporation of America and who more
recently had his own personal man-
agement agency, has retired from
showbiz and is going to Phoenix, Ariz.

Jane Russell, of The Outlaw flick
fame, who recently joined Kay Kyser
on his air show, also has recorded
with Kyser. Initial release, As Long
As I Love, due out on Columbia late
in March, . .. William Morris Agency
exec, Nat Kalcheim, on vacation down
south. . . .National diskery added two
new distribs. . . . Johnny Moore’s
Three Blazers open at Chicago’s
Rhumboogie for four weeks March

. o

21. . . . Columbia Records’s Mexico
City plant due to begin operations
June 1. ... Flack Jim McCarthy off

for Chicago for 10-day exploitation
tour on Count Basie.

Columbia execs Edward Wallerstein
and Manie Sacks off to the West Coast
fo attend breaking of ground for disk-
ery’s pressing plant skedded to be put
up in Beverly Hills. . , . Barton Broth~
ers signed to an Apollo disking pact.
e+« Jimmy Crawley and His Musical

Music-—As Written

pre==

Chips recorded four sides for Super

Discs. . . . Doris Day and Kitty Kallen

are the itwo newest additions to

George Evans’s flack list. « « « Elmer

Eldridge is new director of personnel

for Columbia Records.

Capitol Songs prepping sale of a
series of Stan Kenton orchestrations,
to be sold at $1 per cleffing. The
first group will feature Fantasy
and others from the Kenton Capi-
tol album. Milt Ebbins will
take over personal managership of
singer Bill Darnell, and is fishing
around for other additions to his p.m.

stable. Singer Larry Marvin
held over indefinitely at the Embassy
Cilub. ’

CHICAGO:

Jack Russell, of Mutual Entertaine
ment Agency here, has worked out a
deal for Art Van Damme’s Quintet,
NBC staff combo, to do background
music for three Capitol sides by the
Dinning Sisters, to be cut here next
week. . . . Louis Jordan will make
his Paramount Theater date, opening
as slated March 26 and will do a
week of one-nighters before the the-
ater opening, . .. Billy Eckstine will
do picture work for MGM, a clause
included in his recent MGM Record
pact. , . . Charlie Parker, the rebop
altoist, is recovering from his ill-
ness and back jobbing in L. A.

Irving Caesar, the songsmith, pre.
sented his Songs of Friendship Tues-
day (18) at the Chi Symphony’'s Young
People’s concert. , . . Benny Strong
opened his fourth stay in two years
at the Trianon February 18. ... Pearl
Bailey, the Columbia Recording throat-
er, will be divorced next week, with
her hubby accepting a cash settle-
ment plus their home.

Walter Bloom'’s ork, recently
taken over by McConkey Music

Corporation, plays a return two-
weeker at the Iriquois Gardens,
Louisville, February 18. . . .
Johnny Apt opens his Fort
Wayne, Ind., ballroom Prom Ter-
race, shortly after Lent. ... Sher-
man Hayes inked to come into
the Martinique, dispelling reports
that the spot would begin playing
local bands. . , . Teddy Phillips
has added a celeste to his band.
. . . Dolph Nelson is conducting
a new jazz show for Carson-
Pierie-Scott, local department
store, over WCFL daily at 5:30
p.m.

PHILADELPHIA:

Frankie Carle cutting Frank Ca-
pano’s and Johnny Farro’s Rocking
Horse Cowboy, kiddie ballad, on his
next Columbia waxing session. . . .
Vince Carson leaves Rocky Valen-
tine to sing with Jimmy Dorsey.

Clarence Fuhrman, who chalked up
an attendance record at Brookline-on-
the-Boulevard Ballroom, opening his
own booking agency. . . , Dolie
Amenra, one-time trumpeter with Louis
Armstrong, brings her new band to
the 200 Club, bowing with an inter-
racial male crew.

KANSAS CITY:

Diane Courtney moved into Hotel
Bellerive’s El Casbah Room Feb-
ruary 14 for two weeks. Bill Snyder
ork signed for the terpery thru
March. . . . Bea Vera kand into the
Hotel President’s Drum Room Febru-
ary 10.

DETROIT:

Harry Levin is taking over dis-
tributorship here for Cadet, Urban,
Top and Sterling records. Will be fac-
tory representative for Dial Records,

HOLLYWOOD:

Carl Von Ritter, GAC booker, and
Hal Zeiger, of the Phil Shelly office,
will soon snip their present affiliations
and together form an indie bookery.
Scarcity of office space is holding up
the operations. . . . Capitol Records
will no longer have a mere flackery
but will now offer trade, biz and fea-
ture scribes the services of its newly
formed information bureau, managed
by George Oliver. New department
will strive to offer specialized services
to meet the varied demands of
scriblers.

There'll be no-Coast one-nighters for
the Vaughn Monroe aggregation when
it leaves the Palladium’s stand five
weeks hence. Crew will shoot straight
for string of theater dates in Midwest,
«+ . Ike Carpenter’s new ork, recently
attracting attention on the Coast, opens
first location date at Casino Gardens.
Santa Monica, February 28. Crew will
follow nine.day fill in with four-week
run at Jerry Jones Rendezvous, Salt
Lake City. . . . Ginny Simms set for
four quest shots on Hit Parade air
show. . . . Republic Music bought pub
rights to Tune Town Tunes My Pretiy
Girl by Del Porter and Ray Johnson.

Cugat r