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® The coin-operated phonograph has
brought about the greatest and most
sensitive system eover devised in the
history of music to get a quick reaction
on what large sections of the people
want in music . . .

By WALTER W. HURD

EDITOR
Amusement Machine Section

VEN those who had most invested in it had already decided there was little hope for
popular recorded music a few years ago. The story of the comeback of the phonograph
within the last few years is one of the surprise stories of recent business history.

Whatever lapses or shifts there may be in the popularity of recorded music, its basic
perpetuity may be considered as sure as human nature itself. As long as there is a human
being alive, he will want music either to change a mood or to enhance a mood. Recorded music
is the only form that comes closest to perfection in permitting that individual selection which
means most to the heart. The phonograph is the instrument that makes possible that wide
scope of reproduction and sclection which gives the individual exactly what he wants in
music.

In 1933 | suggested to the advertising staffs of two prominent manufacturers of phono-
graph records that it was time to plan a record merchandising program which would get phono-
graph music into the home as soon as economic conditions made it possible for the people to
buy. One said that- television would complete the finality which radio had given to the phono-
graph; another said there was no new appeal which would bring the phonograph back into
popularity: a manufacturer of coin-operated phonographs had told me there would never be a
real comeback in that field.

The comeback is now a matter of record. There are lessons in that comeback which all
who profit by music commercially should study with care.

In bold letters there is the fact of the inherent right of the individual to have good
music, as economically as possible, and to have the privilege of a wide choice in his music at
any particular time. The ultimate realization of this ideal is that the people have recorded
music in the home.

Obtrusive contrals set up to delay that objective will eventually react to the loss of
those who would use such control. Those who have fears that such music in the home will
interfere with the commercial profit from music should use a few grains of common sense.
Ample experience is available to show that the free and liberal use of music in the home
aids all commercial uses of music. The ultimate objective of all who profit in any way by
music is to get music into the home. Why kick against progress and thus kid ourselves?

There are technical and commercial details in giving the people music. In the recent
comeback of recorded music the coin-operated phonograph has played an unusual part. It has
accomplished more than its share in giving'the people a liberal supply of music. It has ac-
complished results beyond even the most intelligent planning of business minds. The support
which the people have given the commercial use of the automatic phonograph indicates there
had been a deep and unsatisfied desire in the hearts of the pecple.

The coin-operated phonograph. in its modern use since 1934, has brought about the greatest
and most sensitive system ever devised in the history of music to get a quick reaction on what
large sections of the people want in music. The phonograph does this by charging a fee for
what the customer selects. and then by giving him the chance to select from a number of
records by pushing a button,

The professional operator of phonographs, being free from any previous prejudices about
music, has developed into an expert in quickly deciding what his customers like. The cash-box

(See MORE THAN ITS SHARE on page 30)
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Want Becords for those Hard-to-Please Spois?22??
then, MR. MUSIC MACHINE OPERATOR

here’s the BAND YOU WANT

e tand tiat- CIVILIZED occriiey

AL DONAHUE

and M ORCHESTRA

*

presenting

THE BILLBOARD RECORD
BUYING GUIDE SAYS THIS
ABOUT AL DONAHUE'S
RELEASES:

MOON LOVE
“Al Donahue's orchestrol recordings
. making for the biggest down-
povur of five cant pieces . . ."

-
SOUTH AMERICAN WAY
Al Donchwe , . ., lecding the pro-
cemsion in the mnﬂtr of bent liked
recordings . . .

STAIRWAY T° THE STARS
“Al Donahue . . . stondord , , "

.
LITTLE SKIPPER
“You con hove it is ony one of four
swell versions . .. Al Donchve , .."

. &) AL DONAHUE'S records have
e Q been consistent best-sellors as

proven by his recordings of:
A TISKET A TASKEY

t‘ L, o N “‘°° “mc":’ﬂf:_’:: E"LIAS!

-
These Recent Releases CANEY mann

-
WILL MAKE MONEY FOR YOU s
MY PRAYER MOON LOYVE

-
» STAIRWAY TO THE STARS
OH, YOU CRAZY MOON

. *
JIMINY CRICKET
currontly playing

oax w-oa our RAINBOW ROOM

POOR OLD JOE
® RADIO CITY « NEW YORK
THE LAST TWO WEEKS IN JULY NBC Netwotks ... 4 Times Weekly

! YORK « CHICAGO « HOLLYWOOD - LONDON }
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MIRARING
RECORDS

FOR UEIE OPERATOR . o e

In the halcyon disk days of a decade
g0 the waxworks had & more or less
simple peoblem in the matter of turn-
¢ out popular records, so-called.
About the only consideration was the
degree of popularity of the recoeding hits.
artist and the song he or she was glyen
5 perpefunte on wax, There wero no
wecialized lines to follow. There was no violent public partisanship in favor of
ene artist as sgairst ancthor, and from the standpolnt of tune and interpeater

ction the recording companies’ job was a relatively uncomplicated one
With the risa of swing and the tremendous interest In Individual musicians,
band leaders and singers, the face of the disk picture took on a different

complexion. Swing music, sweet music and style music all gained their con-
siivents, who In turm were divided into what practically amounted to armed
carps favoring this or that proponent of that or this type of music. The ar-
rival of the automatic phonograph in the forefront of the music picture made
a little more hectic for the recorders. With machines springing up in all
1 of location, catering to the multi-varied demands of all types of patrons,

the platter impresarios were faced with the task of not only keeping things
on an even keel as regarded home sales of records but also meeting the
s of the nickel-droppers.
e recorders are in agreement that there are certaln artists and certain
wicctions that have a universal appeal taking in those people who spend
meoey for platters and those whose monetary outlay is based on a nickel a
dor'” But the output of these all-around popular pressings must be sug-
ted by disks designed protty exclusively for the machines, records which
¢ disk firms know will moan very little in point of home sales but which
1o & certain extent the [ifeblocd of the asutomatic phonograph field
nere are several artists recorded with only the machines In mind, and there
& ro question that the amcunt of hill-billy selections released fs designed
st solely for the boxes.
Tempo and tone are two important considerations with which the record-

; companies were not 30 much concerned in the old days, To make an

mpression on a big crowd of people in a restaurant, bar or tavern, a record

rust have a faster, beighter tempo, a Hiting rhythm that wiil make itself felt
7t only on those patrons definitely listening but also on those whaose atten-

tion may be on comversation or sundry other things at the moment, This is not
2 say that a slow dreamy bBallad cannot be as big a machine success as a
Beer Barrol Polka, but tho advantages are assuredly on the side of the quick-
tempoed number,

The rise of the automatic phonograph has put the
recording industry to the additional task of producing
disks with definite machine appeal as regards artists and
songs, with the unusual usually proving to be the biggest

With the machines producing a
heavier tone, particularly in the bass
register, than home phonographs of
earlior vintage, recorders must be care-
ful not to let low-toned imstruments
moncpolize a disk, for the combined
resuit of a heavy volume machine and
rocord would bo slightly unlistenable.
Blasting is also out of the question on platters whose makers hopo will be
machine hits,

Finding suitable movelty numbers and ideas for the boxes Is a task of
great importance foe the recoed outfits, It is an inferesting commentary on
this increasingly popular phase of the music business that it has, in its rels-
tivoly short spad of life, spawned several of the better and more meritocious
wong hits of the past few years. Sunrise Serenade and Begin the Boguine are
two classic examples. Each became a leading sheot music sellor and radio
pluig song only after Initial hitdom in the phonographs. And each was of a8
higher type, mutically and lyrically, than » great many bits produced thru
noemal Tin Pan Alley channels.

Nowvelties are sought by the recorders bocause the short history of the
boxes proves that the biggest successes which had their start under the
needies weore not regularly published and plugged Tin Pan Alley peoducts,
Senrise, a difficult melody to play and sing and therefore definitely none
commercial, would undoubtodly have died on its publisher's shelves had not
the Casa Loma record of it come along. Beguime, cut of the score of a flop
thow several years ago, was just another exticct numdler in its publishee's
catalog until Artist Shaw made it=—and himwelf thereby. Beer Barrel Polks
was distinctly a machine-made hit. | Cried for You, published and forgotten
sbout 15 years ago, was recreated as a hit entirely because of the Clen
Gray disk. The Nst could go further, but these examples prove the point.

It is o wonder, therefore, that the record companies are constantly
looking for that “something different™ that clicks under the neodies of the
country's automatic phoncs. To that end they tum out itoms that for one
reason or another the public cannot get fhwu other music channels, radio or
song sheets, [tems such as an OI' Maa Maese, with risque mplications that
kept It off the air but made It a hit in the machines; or the down-to-earth
appeal of a Dick Robertscn, whose singing and band leading are confined
wholly to records; or the clarineting of an Artie Shaw on selections unknown
to the genaral public: or the amusingly different vocal chorus on Marie that
beolpod to establish Tommy Dorsey.

Making the proper resords for the operator is not the easiest job
the recorders have ever had, but a resounding automatic machine hit &
worth all the trouble it might take to produce it
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 PHONOGRAPH OPERATORS

All Over the Country

September 21, 1939

Dear Tommy :
I've got phonos on plenty of locationsa and
they do a good business. My only kick i that most of

the platters go big for a couple of weeks and then they

jmea right out of the picture.

1 can remember some of your discs - like
"Cetting Sentimental," "Stardust," "Marie"” and "Song of
India,” "Satan Takes A Eoliday,™ music Coes Round and
Round,” "You're A Sweetheart," "Once In A While™ ~-- the
only time I took those out was when they got so worn
down the machine needed a fresh cCopy.

And the same thing happensd with "Stop Beatin®
Round the Mulberxy Bush," "Heaven Can Wait," "Boogie
Woogie,” "Hawailan Var Chant,” and lots more with your
label.

Got any good new ones coming out?
Yours for long hits,




September 23, 1939 TALENT AND TUNES ON MUSIC MACHINES The Billboard 5

Tommy @orsey

“that sentimental gentlemon of swing™

521 FIFTH AVENUE
NEW YOrX cCIty
VAnderbilt 6.1050

Deoar Op:

Haro's a few of our latest recordings that seem to be com-
ing up fast. They're getting & lot of calls at the music counters
and on the bandstand.

"March of the Toys". The boys and girls can't seem to get
enough of this one, "By the River Saint Marie™ on the reverse.

"All Those in Favor of Swing Say 'Aye'"™ and "Stop Kicking

My Heart Around”. Clambake Seven favorites.

"You Taught Me To Love Again™ -- we're getting more re-
quests for this all the time.

"Blue Orchids,™ and "Day In - Day Cut". Swell songs --
should stay popular.

A new one called "Nightglow," coming out scon. This one
is plenty different.

And don't forget "Deep Night” -- the new one in "Marie"
style. Coming out sooh.

That ought to hold you for a while, Keep an eye on the
Victor releases each week -- there'll be cne you'll like each week.
In the meantime, I think these will draw plenty of nickels, and stay
put for quite a whirl.

Best regards,
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The name Ted Fio Rito has been synonymous with

leadership in the music world as Conductor-Composar.

As the conductor of a world-famous orchestra he has played in every night club, ballroom and theatre of
importance in the country. His many appearances on stage, screen and radio have made him the favorite of
millions. So distinctive is his dancopating music that Hollywood screen stars hail him as their favorite dance band.

As a composer, Ted Fio Rito has given Tin Pan Alley some of its biggest hits. His reputation as a composer
of novelty numbers is unsurpassed. No wonder he is rated as “Class A" writer by the American Society of

Composers, Authors and Publishers~

)

TAKE A LOOK AT THE RECORD AND SEE WHY TED FIO RITO TOPS THEM ALL

ON THE AIR

(A few of the mony commercial shows
on which Ted Fio Rite hos been feo
fured,)

M. B. COFFEE
OLD GOLD HOUR

LUCKY STRIKE
BANDWAGON

HOLLYWOOD HOTEL
LADY ESTHER

JARMON SHOE
FRIGIDAIRE

CANTOR’S TEXACO HOUR
RIDGEFIELD OIL

LOG CABIN SYRUP
FITCH BANDWAGON

JACK HALEY'S
WONDERBREAD

SHOW OF THE WEEK

MUSIC MACHINE
OPERATORS:

IN THE FLESH
(A few of the thowands of leading
spots ployed by Ted Fio Rito.)

EDGEWATER BEACH HOTEL
Chicago
HOTEL ST. FRANCIS
San Francisco
COCOANUT GROVE
Hollywood
HOTEL BAKER
Dallas
HOTEL MAYFAIR
Cleveland
WESTWOOD GARDENS
Detroit
HOTEL PEABODY
Memphis
MEADOWBROOK CLUB
St. Louis
HOTEL MORRISON
Chicago
TROCADERO
Hollywood
(Just concluded summer
engagement)
BEN MARDEN'S RIVIERA
on the Hudson River,
N. Y.

A Ted Fio Rito recording in your phono means
WATCH FOR THE NE

AS A WRITER

(A lew of the fop teses compoled by

Ted Fiv Rito.)

LAUGH, CLOWN, LAUGH
CHARLEY, MY BOY
NOW THAT YOU'RE
CONE
NO, NO, NORA
THREE ON A MATCH
KING FOR A DAY
THEN YOU'VE NEVER
BEEN BLUE
1 NEVER KNEW
ROLL ALONG, PRAIRIE
MOON
ALONE AT A TABLE
FOR TWO

ALONG THE TEXAS
TRAIL

(and the latest hits)
I'M ALL ATREMBLE
OVER YOU
ANGEL IN A FURNISHED
ROOM

extra nickels in your cosh boz

W TED FIO RITO RELEASES!

September 23, 1939
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PICIKING

ACK ROBBINS recently

colebrated 25 years in the
music business, during which
time he has created a vast
empire of publications lsseed
through Robbins Music Cor-
poratien: Leo Feist, lnc., and
Miller Music, Inc. He is un~
doubtedly best qualified to
discuss the sebject of hir
songs becavse during the past
decade he has been required
to solect ar losst two dozen
best sellers amnually, This
season alonc he s responsible
for "My Raverie.!"” “Stairway
to the Stars,” “The Lamp Is
Low,” "“Yours for a Somg™
and "“Moonlight Serenade.”

EI ey
SONGS

Melody is the basic compound
of a commercial song . . . the
lyrics have to tell a picturesque
story that will appeal to the
listener . . . Two secrets for
picking winners that every op-
erator should know.

By JACK ROBBINS

THE more cne compares the music publishing business with the younger music
machine industry, the closer the two enterprises appear to rely on the same basic
principles for high revenues and big profits.

Both music sales and music machine revenues are dependent on the public's
preference for music. While the former strikes through copy sales, the latter brings
a bigger play.

Yet the music machine industry is in the adolescent stages, compared to the
more veteran Tin Pan Alley. Because it is growing into an enormous field of music,
serious consideration should be given to it to avoid the varicus obstacles which first
confronted music men.

It is the hope of every music machine operator to be able to select a disk which
will eradicate losses made in speculating on potential hit plattars and bring in addition
a smart profit. So it was with the music publisher years ago (with some less pro-
gressive ones, it is the some procedure, today). But in an age when industry is being
placed on an almost scientific basis, it will scon become necessary also for operators to
adopt “'scientific’” methods. In order to cope with this new condition, operators will
be required to know, not guess, what makes ‘a selling song and subsequently what
brings faster revenues on music machines.

Until several years ago, music publishers employed almost the same tactics pro-
vailing today in the music machine industry. It was the habit to publish from five
to ten songs a month, and after three or four months one song out of perhaps SO
would strike the public’s fancy. It was the theory then that all you had to do is
keep printing music and one song was certain to wipe off the losses of the "klinkers."
But economic changes made it necessary to abandon this procedure. Diminishing sheet
music sales made it evident to publishers that a hit song only did away with some of
the losses, and costs of flop songs swallowed most of the profits from a hit tune. There-
fore, more hit songs had to be picked, and the more successful publishers had to rely
on their own judgment, sharpened by years of experience, to make certain these songs
selected for publication possessed the ingredients that make big sellers,

These selling factors became apparent. Melody was the basic compound of a
commercial song. A good lyric was not merely the wedding of pretty phrases, but had
to tell a picturesque story that would attract the attention of the listener.

Similarly on phonograph records, it has been proved in the past three years that the
same foundation is true for music machine hits. In spite of the large publicity given
to swing and its proponents, these same disciples of hot jazz have had their best
selling platters on melody songs.. For instance, Benny Coodman's swingology is an
excellent stimulus for the button pushers, but such songs as “Coodnight My Love™ and
“Lost™ stood cut on sales. Artie Shaw's rhythm compositions are extremely clever and
noteworthy to musically inclined patrons, but it remained for the simple, melodic swing
of “Begin the Beguine” to make the public at large understand what he was trying
to accomplish. nce this was done it was simpler to make them comprehend the
more Intricate forms of "“Back Bay Shuffle.” Glenn Miller is probably one of the
best examples of the triumph of melody. Altho Miller's records were acclaimed in
trade publications as possessing some of the most inventive arrangements, the sheer
melodic beauty of his “"Moonlight Serenade™ brought the band into the best selling record
grooves. Once established thusly, it is certain that his previous disks, such as "'Sold
American'' will be due for a second hearing, because now, thru a simple melodic com-
position, Miller fans will be in a better position to understand the augmented pat-
terns of his hot music. Duke Ellington, probably one of the most recorded bands in

the annals of jazz, has contributed many notable works to this field, yet it is evident
that melody, in his case tco, played an important part when one considers that his

best sellers were "Mood Indigo,” | Let a Song Out of My Heart," “Caravan' and other
(See PICKING HIT SONG 45)

on pege
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Moling cusbemars for
Machine operaten ¢ On the
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48 PM

Ait eveary Saturdey
over CAS Coont to Cves
OUR HIT PARADE for
o LUCKY STRIKE CIGARETTES *
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undm“"m

WoobD *

R OUTSMARTING

THEE

NICKEL NURSERS

In order to give the author, one of
the leading ic machine operators
in Pennsylvania, wider latitude in
thinking out loud for the printed
page, The Billboard respects his re-
quest for anonymity.

HAVINC grown up with the music machine industry since it was knee-high

to a 10-inch rocord, and having seen many operators around me come
and go like a midsummer romance, it is only natural that my views and
prospective has almost become a fixation. Now mind you, with all my years
of actual operation behind me—when red ink splashed my ledgers equally
22 well as the biack ink—1 do not want to create the Impression at start
that | am the cne who wrote the book,

Fact of the matter, | didn't even write army chapters to the book.
But | have come to beliove, and consclenticusly, that there is nothing wrong
with the music machine industry that can't be easily mended. If there is
anything wrong, and | am not saying that there isn’t, it's with the pecple
who sre in it—people who consider the music maching a mere plaything
and give little or no attention to the peomotion of the industry; and in the
same category, people who spend all their time bellyaching about their
business when that time could wisely be spent in doing something cone
structive for their business.

Whenever | attend assoclation moetings, conventions or speak with
fellow operators In my travels thruout the field, | continually hear the same
complaint. I's always that the territory has been milked dry of locations
and there just isn't a nickel's worth of business more to be gotten. If it
wasn't for the fact that they register the complaint in such a serious fone,
1 would think it the whining of a practical joker,

You never hear them complaining that thero s a shortage of rocords
for thelr machines or lack of varlety in the seloctions offered by the recording
companies. They know better than that.

As | have said to dozens of operators in person, let me say again that
as long as the bands and singers and artists continue fo give us a never-
ending supply and varlety of recordings, there are never-ending possibilities
for locations to house our machines,

It docsn't take the smartest man in the world to know that it takes,
primarily, race records and recordings by Negro artists to maka your machine
2 money.maker In the Negro sections of your territory; or that your machire
will just take up space in the Polish sections of town unless you stack the
slots with Polish recoeds.

By the same token | have found, and you, too, will find, that no type
of location where there Is a dally traffic of people Is prohibitive to the
placement of a music machine as Jong as you can give the machine the kind
of music the location needs.

Only recently | contacted the proprietor of a very exclusive restaurant
In a ssction of town where all the smocks are sables. And when | “dared™
mention music maching to him he need only remind me that the malted milk
muzziers and nickel-beer fraternity never darken his door-mat—no, never,

But like the parlor car story that “no" means “maybe™ | explained
that the misic the machine would make available for his patronage was
not limited to the raucous jazz or bombardment of ear-splitting swing with
the playerss trying to blow cach other off the record. The only trouble wis
making him believe that the machines could offer other music and any
music.  And lke the man from Missouri, he wanted to be shown,

It was a simple matter filling the machine with musical-comaedy selec-
tions, waltzes and light classical selections. That's the only kind of music
his diners understood and the only kind of music they would care to hoar.
And a5 long as my machine could make it available to them, my maching

(See OUTSMARTING THE NICKEL NURSERS om page 3§)
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YOCALS BY

RUSS CARLYLE

ALAN HOLMES

RONNIE SNYDER

CHEERFUL CHARLIE FISHER
THE THREE BLUE NOTES

BROADCASTING VIA NBC

Blue Barron's Record.Breating Engagements in
hotels, theatres and on ome-nightors have cro-
ated o demand for Bluebird Records featuring
the "Music of Yestorday ond Todey." Among
this outitanding orchestra’s recont succemsed
have been—

HOTEL MUEHLEBACH. KAN. CITY
HOTEL EDISON. NEW YORK

PARAMOUNT THEATRE, N. Y.
EARLE THEATRE, PITTS., PA

THE ARCHER BALLROOMS, IOWA
and one-mighters throwghost the countryl

&

SAN FRANCISCO

THE MUSIC
OF YESTERDAY
AND TODAY

IS BOOSTING OPERATORS' TAKES
FROM COAST-TO-COAST!

® OF THE SCORES OF BANDS ON TOUR THIS SUMMER, NONE HAVE SHAT.
TERED ATTENDANCE RECORDS SO COMPLETELY AND SO CONSISTENTLY AS
BLUE BARRON AND HIS ORCHESTRA. EYERYWHERE HE PLAYED, THOUSANDS

OF FANS TURNED OUT TO HEAR HIM.

® SO MANY PEOPLE WANT TO HEAR HIS "MUSIC OF YESTERDAY AND
TODAY" THAT YOU MUST HAVE HIS DISKS ON EVERYONE OF YOUR

MACHINES,

PUT THESE NEW BLUE BARRON BLUEBIRD
RELEASES ON YOUR MACHINES AND

"OUT OF PORT" “WHEN | CLIMB DO FROM MY SADDLE"
"“POOR OLD JOE" “LITTLE OLD BAND OF GOLD"

"IT'S FUNNY TO EVERYONE BUT ME"

* »*
3 *
“TWO TINY TOTS ON A TEETER-TOTTER" \D——L’D

[Upsy-Downsy) by

CHARLES E. GREEN. PRESIDENT

80 Rocketellor Plaza, New York. N. Y COlumbus 5

CHICAGO HOLLYWOOD

~A%Nu0

CLEVELAND
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PERSONALITY

By
MOE GCALE

“Uneasy lies the head that selects
the records for the music machines."
The above paraphrase, borrowed from
Shakespeare, applies directly to the
operator who each week and each
day must decide what records to
put in his machines. The decision
is an important one, for if he makes
the wrong selection his product will
lie idle and gather dust instead of
nickels.

What new record will be popu-
lar in the machines? This question
is as easy to answer as the old
wheeze, “How high is up?’ There
i no general standard to go by.
There is no precedent on which to
base your standards. Two records

ON A PLATITER

made by the same performer will
not necessarily have the same re-
action when it comes to grabbing
the nickels for the machines. The
same seng recorded by two different
performers or bands, altho they
are both equally popular, will not
bring the same results. Therefore,
rightfully asks the operator, 'How
am | to know what to buy and what
not to buy?”

From my experience as manager
of talent | can only advise the oper-
ators on one point. And that is pick
your records the way you pick your
sales force. Your salesmen must
have personality as well as talent.
In the case of a salesman, it might
be his smile, his manner of dress or

(See Personality on a Platter on pege M)

The “‘sex appeal" of a record lies in
the individuality given to it by the per-
forming artist. Therein lies the explana-
tion of why colored artists come up with

so many hit disks.

LOUIS ARMSTRONG

Pertinent

Country Club, Cedar Grove, N. |. wanda,

Facts Oun

v Tavern, having appeared with several of the
Cleveland. O . and Paramount Thaater

Anbists

loading bands, now haz his own o8-

Lowis Armatrong, uting an instru.
mentation of ux brass and four each
of sax and rhythm, bolsters the brass
10 seven with the high notes from
his trumpet.  Band—mwith Armstrong
abways in the spotlight, either singing
or playing—Ffestures Midge Willlams
and Sonny Woods, vocalists; Sidmey
Catlett, drummer; Red Allen, trum-
peter, and |. C. Higgins, trombonist.
Engagoments include pictures and
radio, as well as the lsading ballrooms
and theaters  thruout - the country,
Armatrong s under the managemant
of Glaser-Corsolidsted  Attractions,
Inc., and records for Decca

CHARLIE BARNET

Chartie Barnet, “The New King of
the Saxophone.” has been featured at

Uses six sax, seven brass and !ouf
rhythm. Girl and boy vocalists, Judy
Ellington and Larry Taylor, are featured
attractions, Arrangements are by
Skippy Martin snd Bitly May. Waxes
for Bluebird, Currently appearing at
the Palomar in Los Angeles, and
under Consolidated Radio Artists, Inc.,
management,

BLUE BARRON

Blue Barron and his “Music of
Yesterday and Todsy,"” heard on Blue-
bird records, foatures the arrange-
ments of Carl Landra, planist, and the
whistling of Ronnie Snyder, steel
guitarist, Band opens October 26 In
Groen Room of Hotel Edison in New
York City.. Under the ditection of
Consolidated Radio Artists, band lists

in New York City,

COUNT BASIE

Count Basie, who highlights at the
plano, has behind him a rhythm sec-
tion, four saves, three frombones and
four trumpats. Recording for Vocalion,
Helen Humes and James Rushing are
featured vocalists.  Outstanding en-
gagements of this bend, under the di-
rection  of  Music Cmpcvuvon of
America, include Hatel William Penn,
Pittsburgh: Ritz-Carfton Hotel, Bos-
ton; Roseland Baliroom and the Fa-
mous Door in New York City, and
opens October 4 at the Palomar, Los
Angeles,

WILL BRADLEY

the Famcus Door and Paramount smong It outstanding  engagements;
Theater in New York City, Playland
at Bye, N. Y., and at Mesdowbeook, ter, N. Y.: Colvin Gardens, Tona-

Martin's Paradise Restaurant,

Roches- Will Braodley, who is better known

to the music public as a trombonist,

gregation, Going In strictly for swing
music, band features Ray McKinley,
drummer, formerly associated with
Jimmy Dorsey. Heard on Vocalion rec-
ords, band is under the direction of
William Moeris Agency.

SONNY BURKE

Sonny Burke and his. swing band
were discovered in Datrait, whare
they command a large following. Band
is now heard on Vacalion recoeds and
currently featured at the Coral Gables
in Lansing. Mich, Band s booked
thru Froderick Beos. Music Corp,

FRANKIE CARLE

Frankio Carle, featured planist with
Horace Heidt and his Musical Knights,
has boon heard at the Biftmore Hotel,
Strand Theater In New York and s
radio on the "'Pot of Cold" program

“To many the man who leads an or-

chestra is morely a ‘stick-waver.' Little

do they realize that bands are big busi-
ness and call for as much good sound
business judgment to keep them on
top as is exercised by any top ﬂlgM

A BIGQ BUSINESS

By ANDREW D. WEINBERGER

1

tive in r

To all sppesrances, the oaly work that goes
into a band 1s play. 1t's just the finished product
that is presented fo the public, But just as the
Inquisitive youngster takes his first watch apart
1o see what makes it tick, itls well for the music
maching operators to take a peek behind the
scores for a better sppreciation and understand-
ing of the machinery that makes it posmsible tfor
tho band to bring you consistently better music
for the records and your machines,

A band is big business. Its operations cover
the country, reach thruout fthe world, and
enter almost every phate of the entertainment
industry: theaters, dances, camivals, concerts,
motion pictures, radio, television, and of majoer
and increasing importance—records, for use in
homes and for commercial Use, such as broad-
casting and In music machines,

When an Artio Shaw gets up to take o

chorus In a jammed theater, or a Shep Fields
lifts his baton for the fanfare introducing a

Coast-to-Coast broadeast—or oven when some-
ond puts a nickel In a mutic machineg 1o hear 3
No. 1 band play o No, 1 song, it is all very
glamorous.

But it takes a smooth-running, never-stopping
machine, an officient organization, o create and
keep that glamour and the accompanying earm-
ings. There are 3 host of problems to be solved
and a hundred details to be attended to in 2
half-dozen places thruout the country st the
same time, and all the Impoctant aspects must
be co-ardinatod at a central headauarters,

The leoder himself has a tremendous job, I
he i at ce near tho top he is more than a name
and more than an artist. He's a real oxecutive
whother he Hikes it or not. Musicians snd others
must be employed, orchestratioas and arrange-
ments made: the band must be rehearsed and
rohoarsed. Frequantly the band leader becomes
an impresaric and must arrange a <complete
show, with specialty entertainers and the band

(See A BIG DUSINESS on psge 24)
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Give people the chance to hear
songs on your phonos they can’t get
on the radio and more nickels will pop
into your cash box. Here are some
guideposts to follow in this search for
“freak’” numbers like *“Hold Tight,”
“Begin the Beguine," etc.

IPE’&@SPE@"E‘I!N@

Irvlng Milis

There's not a phonograph operator in the
country who wouldn't trade his shirt for o few
mare hits like *“Hold Tight™ *"Old Man
Mose,” “Bei Mir Bist du Schoen''—or music
publither either. These tunes had thar un-
definable something that clicked with the
music machine public so solidly that the tunes
were boosted Into the hit class almost over-
night,

Ever since those tunes and others of a
novelty nature like them were boomed to the
“hit parade’” as a result of their popularity
in music machines there’s boen much discus-
sion In music circles a3 well a3 among opera-
tors as to why they waere such decisive hits
Were they simply "accidents” that happened?
Most decidodly not!

To my way of thinking these songs were
a walcome change from the usual run-of-the-
mine pop song. They had an individuality ail
their own that made them so different from

FOR FIIT TUNES

the songs usually heard over the alr lanes that
people welcomed them with open arms |ust
like amyone forced to live on a mitk diet
will grab for a steak when the chance comes
his way.

When a person listens to the radio he is
forced to sit back and take what is given him
with a grain of advertising. But when this
same individusl plays a tune on a phono in
his local tavern he is digging down in his
pockot for something he roally wants to hear.
The success of "Hold Tight' “Flat Foot
Floogee,” “'Beer Barrel Polka” and these cther
“oddities’” proves that there's more chance of
getting that nickel from him by giving him
something he canrot get on the radia than by
duplicating what he has been subjected to In
large doses over the air lanes.

That's why it seems to me that it will
pay an cperator well to spend all the time he
(See Prospecting for Nit Tunes on page 34)

Repnesented Ju Lhis Section

for Tums. Carle stepped to the fore
with his compesition, "'Sunrise Stre-
rade.” Altho heard many times as
» planist on Decca records, Carle will
wors be heard with his own dgoup.
He is managed by Horace Hel

BOB CHESTER

Bob Chester and his band hail from
Detroit, where they wire society's
favorite. However, since hitting New
York, combo has changed to sweet
swing, Band records  for Bluebird
d books thru Music Corp. of Amer-
ica.  Currently featured in the Mid-
west, where it is playing the Ralph
Hitz hotel circult, band has appeared

radio on the Fitch Bandwagon.
v York spots inchude appearantes
Hatel New Yorker and Hotel Penn-
anda.

DEL COURTNEY
Del Courtnay and his Candid Cam~

N

era Music uses an instrumentation of
three brass, three reed and three
rhythm with electric organ and elec-
tric guitar. Vocals are handled by the
Three Dells, Sherman Hayes and Dick
Dildine, saxes, and Joo Martin,
guitarist, Bob Moonan presides at the
organ. The band is heard on Vo-
calion records and recently concluded
a lengthy engagermnant at Bear Moun-
tain Inn at Bear Mountain, N, Y,
Courtney's band Is managed by Wil-
tam Morris Agency.

BOB CROSBY

Bob Crosby and his Dixisland or-
chestra, using an instrumentation of
five brass, four rhythm and four sax,
are featured on Decca records. Marion
Mann handles the wvocal assignments
and Ray Bauduc is foatured on the
drums  and Haggarton bass,
Aggregation returns next month to
Blackhawk Cafe in Chicago and is

now hesrd in radio on the Camel’s
“"Dixieland Music  Shop™ program,
Music Corp. of America manages.

EDDIE DeLANGE

Eddie Delange, who estsblished
himself as a songwriter and co-leader
of the Hudon-Di e orchestra set-
up, now has his own band. Fe.‘h.mn‘
Elsie Cooper as vocalist, Delange has
played mnm«nh at the Claridge
Hotel, Memphis: Show Bar, Forest
Hills, L. 1., N, Y. Elitch's Gardens.
Denver. His radio appearances Include
the Dole Pineapple show with Phil
Baker. Heard on Bluebird records,
band is managed by Wilkiam Maorris
Agency.

EMERY DEUTSCH

Emery Deutsch and his orchestra,
:uncmlv ar Pnr-dhc R.cuumnt on

poger and his violin, Hu«! on Blne-

* bird rocords, Deutsch and his “Magie

Bow of Radio" have been hesrd in
theaters, hotels, and in radio where he
has conducted orchestras. Band In
managed by Willlam Morris Agency
and features Mary Craig as vocalist.

AL DONAHUE

Al Donshue and his “'Lowdown
Rhythm in o Top Hat" uses an in-
strumentation of five beass, four sax
and three rhythm. The masstro takes
a turn in handling the wocals now
and then and features Charley Carroll
on the drums and Phil Brits for vo-
cals, Heard on Vocalion records, Done
shue includes such spots as rhe Raine
bow  Room atop the RCA  Bullding,
Manhattan Beach and Strand Theater
In New York City on his lst of ens
gagerments, Band i managed by Cen-
eral Amusement Corp.

(See PERTINENT FACTS on page 14)

Everything is stylized these days and
sic is no i That's why it's just

A SLAVE TO STYILE

By Charles E. CGreen

as important for an operator o keep abreast
of the current band styles as it is for a
debutante to watch the Parisian fashion
parade.

1t's styfish to be In style—whether it be
the grills and taveens that il the ale with
music each night, the music machines that
harrnonicusly mateh in more ways than one
with the apgp wents of the location or the
music itself in giving woice to the machine.
Jutt a5 the manufacturers have expended every
effort in: striking an original and individual
note in the production of the machine, in like
manner have the music makers sought to
eolve a kKindred trade-mark for their playing
make it oll the more distinguished and
dintinctive to the patronizing public.

The public, ever aware of something now,
wmething  different, is eover ready to hitch
It wagon to a fad, fashion or fancy, Hoping
to curry favor with such a fickle public, the
location, the machine and the music all be-
come slaves to a style. And whether you are
elling syncopation or shoe-laces, It i by
being sble to put your finger en the public

taste for a particular stylo that brings the
llon's share of monsetary units to your mer-
chandising efforts,

What that style has meant for the music-
makers has made a marked impression not
only upon the executive of a band agency
but has simmered down to the genaral public
that soes fit to support, financially or other-
wise, the style of one orchestra against that
of armother, Sometimes It's a ripple or maybe
a tic toc, for some it's the clarinet and for
others the trombone—whatever the distin.
guishing note may bo that serves as the basis
for the style. Be what It may, your patroniz-
ing public is just as much a slave to that
style.

The music machine operator and band
agencies -together are doing thefr parts in
creating  and  exploiting  these  multi-musical
styles to meet the demands of a music-con-

(Sec A SLAVE 70 STYLE on page 34)
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AMERICA'S GREATEST
BAND

AT THE BOX OFFICE

1. Only Band Selected To
Play Both World's Fairs

2. 1,250,000 shotter oll attend-
ance records at Benny Goodman
Swing Concerts . . . San Fran-
cisco's Golden Gate Internafion-
al Exposition, July 2-July 30

3. Sensationdl Feature New
York World's Fair Sept. 6-12

4. 15,000 jam Hollywood Bowl,
August 5 for first swing concerl
in the history of the Bowl . . .
‘Goodman . . . Whams Elite’l...
Variety

5. Victor Hugo, Beverly Hills,
August 3-19 “. . . SR.O. Good-
man busting all records™...Holly-
wood columnist Ed Sullivan

AT THE POLLS

1. Voted year's outstanding
swing band, 1939 — Metronome
Magazine—{3rd year in a row)

2. Voted year's favorite of all
bands, sweet or swing, 1939—
Metronome Magazine—(3rd year
in a row)

3. Voted America'’s No. 1 swing
band — Martin Block Maoke-Be-
lieve Ballroom Poll conducted
semi-annually over WNEW in-
volving more than 325,000 voters

ON THE AIR

Fourth successive radio year for
Camel Cigarettes, NBC - WEAF
Saturday Evening, 10:00 P. M—
10:30 P. M. ED.S.T.

HISTORY IN THE

MAKING
1. Opening Waldorf-Astoria
Hotel (return engagement), Octo-
ber 5, 1939
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COMPLETE CATALOGUE BENNY GOODMAN RECORDINGS 1935-1939

NOW ON
50c COLUMBIA RECORDS

Jalcal l’?cl:adu

Comes Love

Resdezvors Time In Poris
Jmging of e Woodiide

320 Therell Bo Some Chosges Made
3B Bles Orchide

I Whet's New

COMING!
Soon to be pf’va.uJ

Bolero

Blues

Night ead Day

Sprieg Song (Mendelisnbn's)
Stealing Asples

Boy Meels Horn

WATCH FOR COMING COLUMBIA
RELEASES FEATURING NEW
BENNY GOODMAN SEXTET

RCA VICTOR RECORDS

LY Alreid to Dream
2445 Alexander’s Reglime Bond
20 Atways
25508 Alwoys And Always
2150 Anything For You
81 Baliod In Sive
24358 Bosin Sireat Blves
25871 Big John Special
w8 aterlude
2136 Blee Skies
15860 Blve Skies
2523 Beh White
1@ Beeokin® in o Poir of Shoes
4T Begle Coll Rag
2917 Comel Hop
1911 Con't Teoch My Old Heart New Yrids
241 Con’t Wae Be Frienda?¥
2564 Changes
251 Chioe
Christopher Columbay
2000 Could You Pass In Love®
Dear Old Southland
Devil ond the Deen Blue Sen

Ha
m
AN

PCA VICTOR RECORDS (Confinved)

Dixieland Bond

Dan't Bs Thot Way
Don't Wake Up My Heart
Down South Comp Meelin®
Feelin® High ond Hegoy
Flot Foot Flooges

Gae, But You're Swell
Get Hoppy

Geat Bhythm In Your Fest
Glery of Love
Good-Bre

G 4

Goody-Goody

He Ain't Get Riythm

Hora's Love

Howse Hop

Hushodole

I Con't Give You Aaything

Ido, Swaat ot Apple Cider

Il Dreams Come Tree

i | Conld

| Hod to Do It

| Know Tha! You Kaow

| Let 0 Song Go

In & Senlimental Mood

14 Thet The Way 1o Treat o Swasthear! ¥
It's Been So Long

It's The Dveomer in Me

I¥'s Wonderfyl

I've Found & New Baby

I've Got o Daote

I've Witched My Wagen To a Star
| Want to be Hoppy

Jom Session

Jopanese Sordman

Jingle Balls

King Pocter

Let Thot be o Lenan To You

Ule Goes 1o a Porty

Little Kiss ot Twilight

Loch Lemond

Love Ma or Leave Me

Lefloby In Rivythm

Meodhovie

Mamo, Thel Moes is Here Again
Morgie

Minsie The Moscher's Weddin' Day
My Melancholy Baby

LOUISE

TOBIN
VOCALIST

RCA VICTOR RECORDS (Continued)

My Melanchealy Bobry
One O'Clock Jemp
00e0OQ-Oh Boem)
Orgon Griadess Swing
Peckin’

Pater Pipar

Pick Yowrself Up

Riffia® of the Rite

Roll ‘Im

Rosette

Ruision Lulleby

Saadmon

Saving Myself for You
Sieg Me o Swing Song
Sing, Sing, Sing

Sieg  Si

$moke Dreoms

Somebody Loves Me
Somatimes I's Heappy
Star Dest

St Lowls Bloes

Siompin' of the Savoy
Swparfoot Sromp

Swaet Soe — Just You
Swing Low, Sweet Charlol
Swingtine in the Rockies
Toint No Use

Thorks for the Mamary
Thot Feeling s Gone
There's o Smoll Hotel
These Foolish Things

This Year's Kitses

T#Tin

Walk Jeanie

What Gess on Here?
What Hove You Got Thot Gets Mal
When Beddho Smiles
Whan It's Sleepy Time
Whan You and | Wese Young
Why'd Yo Moke Me Foll in Love?
When | Go o Dricmin'
Weappia' It Up

Yeu're Lovely Madome

Exclusive Management

AATION OF AMERIS

LONDON » NEW YORK « CHICAGO » SAN FRANCISCO » BEVERLY HILLS » CLEVELAND » DALLAS + ATLANTA

EIGHT OFFICES TO SERVE YOU, EACH OFFICE A COMPLETE UNIT IN ITSELF

RCA VICTOR RECORDS (Conlieund)

e
wn

25

Yow Con Psll the Wool

Yow Yook The Waeds Right Owt of
My Heant

You Tursed the Tobles

BENNY GOODMAN TRIO

28115

After You've Gene
ANl My Lite

Body ond Soul

Chino Boy

Exoctly Like You
Mare Than You Know
Nobody's Sweethear!
Oh, Lody, Be Good
Sitdcuetted in the Macalight
Somaday Sweethecst
Sweet Lovraine

Tiger Rog

Too Good To Ba True
Where or Wheat
What

BENNY GOODMAN QUARTET

TR

5

Avaion

Bel Mir Bist Do Schon
Blvas In My Flot
Biees In Your Flot
Dinoh

Dirzy Spells

Hondful of Keys

1'm g Ding Deeg Daddy
lize

Mon | Leve

Moon Glew

My Moloncholy Boby
Punnin® Wild

Smiles

Stempin' ot the Sevoy
Sweat Sue

Teo For Two

Tiger Rog

Vikbrophene Blves

2905 Vieni, Vieni

EZEREE

Whispering

N
L1ONEL HAMPTEL
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| have probably been amsked to write this
atticle in the expectation that | would dwell on
the coin phonograph as a factor in exploiting
prehestras and singers, but 1'd like to dovote it to
archestras and singers as a factor in building coin-
phonograph  business, because 1 sincerely. believe
that the average operator t0 a very great extont has
overiocked the Importance of using the right or-
chestras and singers,

Sit in the average ot with a coin phono-
.uph!ovauror:o.andkeephbson!ha
oumbers played  You'll be surprised how few of
the 20 or 24 records available are actuaily heard,
and how many times the favorites are repeated.
Then look at the labels, and you'll see why. Pop
funes that died weeks before, Bands that don't
moan anything on records, .

It seerns to me that half of the records on
any machine | encounter are deadwood. On a 24-
record maching, that's 12 available sides. Why not

wbstitute for this deadwood 12 of the top bands
and singers, o that the 24 sides you offer your
amstomers are made up of: fiest, current hit tunes;
socond, hot noveltios, snd third, populae bands and
singers playing current funes.

With all the polls taken foday, the general
ranking of bands and singers in public favor is cer-
tainly no secrot. If you want a strict focal rating,
g0 to your local ballrcom operator or dance pero-
moter and have him write the salary figures he's
willing to pay for a list of 30 top bands Then,
when you haven't a definite reason in & pop tune
or sock specialty for putting a record on your ma-
chines, make up the rest of your “program’ from
that list. People pay to hear those orchestras ang
artists in theaters, ballrooms and spots, and they'll
fiston to their recards, And they won't overplay the
other records in the machines and make everyone
within earshot sick of them.

Sometimes, too, | think cperators buy their

Hmywmvtﬁodnbmﬂoof:wbg
or sweet bands on your phonographs?
Here are some valuable tips on how a
touch of sh hip can boost your
take.

top tune records without fistening to them. With
a choice among half a dozen bands and singers on
a top number, you often hear on a machine the
worst record of the fot. Nobody's 100 per cent,
you know, and oven the best bands don't click on
every tune.

A lirtle showmanship wouldn't be amiss oc-
casiarally, either. Now that Beony GCoodman i
recording again, and with all the argument over
Coodman and Shaw among the kids, why not put
both the Shaw and Goodman versions of a pop on
the machines the next time they record - the same
tune? Battles of music have done all right far ball-
rooms, but no ballrocm yot has succeeded In lining
up the two top bands of the country for a battls
of music. Jimmy and Tommy Dorsey records of
the same tune cught to do okeh, or Bob Crosby wa,
Boh Zurke for a Dixieland battle, or Woody Her
man and Jack Teagarden to see which one is reslly
“Mr. Blues.'

(Ses A SROT OF SHOWMANSHIP on pope 36)

Pentinent Facts Ouw Mdskmnaadhw;m

include the Flocontine Room,

(Continued from page 11)

TOMMY DORSEY

Tormmy Dorsey, m. “Sentimsontal
Contleman of Swing,'”” currently at the
Hotel Parnsylvania in New York Clty,
features his trombone playi 15.
&h with Jack Leomard and
ght for the wecals, A ftrue tvrmg
band & hweard on Victor rec-
ords and the Raleigh and Kool radio
program. Under tho direction of Music
Corp. of Amaetica, band opens late in
Octobar at the Palmer Mouse in Chi-
cago. Among Its outstanding engage-
menis are Hotel Pennsylvania, Hotel
Lincoln, Hotel Commuodare and Para-
mount Theater In New York City:
Palomar, Los Angeles, and Glen lsland
Casino nesr New York City.

EDDY DUCHIN

Eddy Duchin, who Is featured at
the piano with his orchestra of 12

men, uses three brass, four sax and
five rhythm instrumentation, Vocals
are handled by Carolyn Horton, Lew
Sherwood and John McAfee, the lat-
ter two deubling on trumpet, Out-
standing appearances include  Strand

Paramount  Thoaters and  Plaza
Hetel in New York City: Cocoanut
Grove, Los Angeles, and the Palmer
House In Chicago. Heard cn Colum-
bia Red Label records, ofchestra (s
under the derection of Music Corpo-
rotion of America.

SHEP FIELDS

Shep Fields and his "Rippling
Rhythm'* archestra, currently featured
at Hotel New Yorker, uses an instru-
mentation of three brass, four sax,
violin, accordion and four rhythm,
Claire Dunn, planist, shares vocal hon-

ors with Jerry Stewart and Hal Der-
vrm. who doubles on guitar, Orchedtra
of 13 instrumentalists, heard on Blue-

bird records, has played eng

at the Palmer House and lha Augnn
Ballroom in Chicago: Meadow Brook
Country Chub, St. Louis; Paramount
Thaater in New Yoek City, and is
currently at Hotel New Yorker in
that city. Music Corp, of America
manages the band.

TED FIO-RITO

Ted Flo-Rito, whose orchestra has
14 pieces, s also known as a com-
poser, having written more than 150
songs. This maestro appeared on the
wereen in "Rhythm on the Rampage™
and “Music Will Tell."" His radio pro-
gm Include appearance on Ut
idgefield program  with  Gertrudo

Nicssen and Olsen and johrsen; “Log
Cabin Show™ with Virginia Veerill,
Woarren Hull, and “Lucky Strike

Hour,” "Olid Gald Program’ and
“Holtywood Hotel” with Dick Powell,
Jack Haley. OCutstanding engagements

Bevarly
Wilshire Hotel, Beverly Hills, Calif.;
Hotel New Yorker, Now York Cory.
Oriole Terrace, Detroit; 5t, Franchs
Hotel, San Franciwo;: Cocoanut Grove.
Los Angeles: Pan-Amarican Exposition
at Dallas, Tex.; Mocrlson Hotel, Chi-
cago, and Ben Moarden's Riviera at Fort
Lee, N. . Band is under direction of
Music Corp. of America.

ELLA FITZGERALD

Ells Fitzgerald, who won reputation
as vacalist under the tutelage of the
fate Chick Woebb, rocords for Dgcca
21 leadec of the Webb band. She
gained fame as writer and singer of
“A-Tizket, A-Tasker" With  the
Webb band her o\nsum"ng engape-
ments include Savoy Sallrcom In Har-
fem, Paramcunt and  Loew’s Stste
thoaters In New York City and nu-
merous cre-nighters. Sha has ap-
(See PERTINENT FACTS om page 19)

E"B.EA@E ARTISTS

JoE cusn

e is b ible to write with restraint about
the Negro artists whose music and melodies have
come 10 be rogarded as one of the most distinctive

_and valuable contributicns ever to be made 15 the
worid's music and recognized as the greatest single
force In the American popular music of  foday.
Rocalling the golden days of the phorograph indus-
try, when the recordings of Negro musicians ang
singors flourithed in popularity and sold into the
Bundreds of thousands, it is little wonder that their
pasition In the music, and particularly the record,
world todsy has become more significant with each
succeeding year,

Music is univenal and its woeth is judged by its
sincerity and execution, Little wonder then thar
tho race artists have consistently brought greater
" profity for the mutic maching operators. Warm
and sincere In their interpretations and with a
doep, sympathetic understanding for good jazz,

LR o "y . “

BRING PROFITS

which in the present day they have comblined with
a learned and thoro Knowledge of orchestration,
the deepening wave of enthusiasm for recordings
by the race artists Is approached by none,

That conviction s no idle boasting nor any
wishful thinking on my part. As proven foday, it
was no idle boaating when, after discavering Louis
Arostrong in Chicago some 15 years ago, | de-
weloped and advertised him as “the world's great-
est recording artist.”  Perhaps | was a litthe shead
of the times In those early days, but now we ses
that his billing then was just 33 true as it i found
to be today. His recordings In those early days
are among the most highly prized disks today.
Enthusiasts afl over the country have been known
to spend days in Salvation Ammy depots, second-
hand stores and junk shops fooking for his first
racord relesses.

That the present generation still finds as much

Negro ici and s are
near rbe head of the class in their
great and lasting contributions.to the
recording field in general and the
automatic machine industry in par-
ticular.

favor in the early recordings of race artists as they
do in the latest releases is not because thoy are a
ncvelty or have ary value as an antique, It Is
purely because all of their recordings are performe
ances of great setists and groat songs.

The Influence of race artists on all American,
and oven Eurcpean, musicians and singers has been
tremendous,  All would listen, marvel and leam.
Many have been sble 1o capitalize on it, but
withal, the artists of the Negro race have been
able to hold their positions as feaders ever since
first pioneering what we today krow as American
fazz,

The public has come to appreciste this American
jazz to be as much of an art as the classical music
of the old masters.  And the public, which dictates
whst Jt wants, considers the music of race artists

{See RACE ARTISTS BRING FREOFITS on page 30)
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AND HIS ORCHESTRA |

| foaturivg
. JAMES RUSHING and HELEN HUMES

...to increase their profits

A ke 3 L

\ PUT THE COUNT OF SWING IN EVERY
‘ LOCATION, WITH HIS VOCALION RELEASES

Says Billboard:

. there is plenty color, warmth and rich melody in their jossapations o orrest
attention of both "gates” and good folks. Basie showcases his Steinwaying advon-
tageously, having developed a sense of salesmanship without bending over bock-
wards at the expense of his showmanship.”

Having won legions of fans at the FAMOUS DOOR, in New York City and at the
COLLEGE INN in Chicago, Count Basie now moves westward fo the famous Palomar
Ballroom in Los Angeles where he opens on Oclober 4th.

GET THESE NEW VOCALION RELEASES NOW!

CLAP HANDS, HERE COMES CHARLIE HOW LONG BLUES
POUND CAKE SUB-DEB BLUES

OPENING | | MOONLIGHT SERENADE YOU CAN COUNT ON ME
OCT. 4¢th | CAN'T BELIEVE YOU'RE IN LOVE WITH ME YOU AND YOUR LOVE

PALOMAR
BALLROOM Exclusive Management

LOS ANGELES MYUSIC COR?ORATION OF AMERICH

LONDON » NIW YORK « CHICAGO « SAN FRANCISCO « SIVIRLY MALS » CLIVELAND » DALLAS » ATLANTA

ICES 1O SERVE YOU, EACH OFICE A COMPETE WAET wi (TSELS
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HEAR these latest RAY HERBECK RECORDS TODAY!'

i)
HOME BN THE CLOUSS THE LITILE MAN WHO WASN'T THERE éj
7 DR AT et RCSE OF WASHINGTON SOUARE YOATRE THE MONENT 3 MY LIFE Zeuoh
AT TRAL WS WITH TOUR JISSES  STAND §Y FOR FURTHIR ANNOUNCEMENT  WHATS NEW? BREAM RENDETVOUS G
X YOULOOK GOCOTO ug LT THERE 32 LOVE YOUARE MY BRI LM AND SWIET .
o TS5 TIME TO SAY ALCMA  THE LAST TRIP ON THE OLD Ship NOW AND THEN GOT A PUMAS IN MY SHOE b f
MY SeTEseR SONE YOUVE GOT ME CRYING AGAIN BLUE TAMITIAN MOONLIGHT S
z o THERES A HOLE IN THE OLD OAGIN BUCKET 2
IT HVER WAS YOU £ MAHT HAYE ONE MORT K55 KI5 Kigs B OLD SHLAMOMA ROMANCE RUNS I8 THE FAMRY —
WAOO AMTER ALL TIRTE YEARS

Ray Herback has been creating customeérs for his recordings in your inachines by outstanding personal en-

f gagements at the Schroeder Hotel, Milwaukee (whare ho is currently appesring); the Edgowator Boach
:bg hotel, Chicago; Elitch's Gardens, Denver; Brown Palace Hotel, Denver; St. Paul Hozal. St. Paul &w:“"ry oﬂ::rs

. @,—:’—\ §
S, T 22—  Exclusive Management FREDERICK BROS. B MUSIC CORR
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LORCH

& HIS ORCHESTRA \\‘

THROUGHOUT THE MIDWEST AND SPREADING EASTWARD AND WESTWARD
LIKE WILDFIRE IS THE POPULARITY OF THIS AMAZING NEW BAND . . .!

THESE/VZ/{> BLUEBIRD RECORDS..* « _

WILL SHOW YOU WHY MUSIC MACHINE PATRONS EVERYWHERE ARE ASKING LOCATION OWNERS TO PUT IN THESE LORCH DISKS

ANGRY @ DOES YOUR HEART BEAT FOR ME? DON'T YOU PUT THE BEE ON ME
LET'S SAY GOODNIGHT TO THE LADIES SWING LITTLE INDIANS, SWING YOU'RE GONNA FALL AND BREAK YOUR HEART
X X

HEAR THEM TODAY! GET THEM FOR ALL YOUR MACHINES NOW!

*
EXCLUSIVE MANAGEMENT * Ky

FREDERICK BROS. B MUSIC CORP.

New York = Cleveland — Chicago.
s @

r-(s-t,-«

ﬁncnms means < A
e
NICKELS for you 3

“A TORRID TRUMPET WAILING [}
® ' TO THE FOUR wmos; o /

gk
il ANICHOLS

o, T wi s ORCHESTRA

make records that increase the

Z 4. : : B ploy on machines in oll locations!

¥ “‘\‘\ Put these sensational new
BLUEBIRD RECORDS by
Red Nichols and nis Orchestra
IN ALL YOUR MACHINES today/

- - L
WAIL OF THE WINDS
{Red Nichol's Theme Song)
DAVENPORT BLUES

HOT LIPS SASSIN' YIE MSS
PARADE OF PENMIES ® WAY PAST W
DR Ellll' TIHE

COQUETT
samntrick snos. [F3§ Music corp. ) LOVE ME OR l.EAVE ME
New York — Cleweland — Chicape,
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RRI

HIS ORCHESTRA,

The only band elevated from
Columbia’s VOCALION to the
new COLUMBIA RED LABEL

*

__ ol

Music Machine Operalors can still bring ORRIN TUCKER and
his orchestra to their locations’ customers on these smash hit

VOCALION RECORDS

*ESPECIALLY FOR YOU

I NEED LOVIN®
WISHING
*BILLY

EVERYBODY LOVES MY BARY

Swith vocals h“im shy voles of
WEE BONNIE BAKER

And watch for the new ORRIN TUCKER releases on the

COLUMBIA RED LABEL — — COMING SOONI/!!?

Music

Laitomive Morogamess

SORZ0KNTION 9F amzilc

LONDON » MEW TORK + CHICAGD » Sl FRANCTICO » BEVERLY MALS + CLIVILAND « DALLAS * ATLANWEA

o held ovar for an
nut Grove of the Ambassa

Orrin Tucker and his Orchoutra are cur-
renily enjoying the distinction of being

il the
deor Hotel. Los Angeles.

additional six weeks

Pertinewt Facts Ou Andists Represeuted I This Section

(Continued Jrom page 14)
peated In radic with E‘rv-\, Ce

nd his band on s amel Carse
van'  program { Is under the
gement of Gale, Inc., and opens

d Terrace Cafe,

e Sisters, Ruth’ Anne and Mary
now on the radio singing for
cigarettos and with a wries
an broadcasts to thelr credit,
sppeared at the Cocosrut Grove

gales, Zalli's In New York,

Aguacade In veland,

n  Chica I New

New York and recently

8 weecks' run at Ben

t Riviera at Fort Lae, N |,

e moving into the Glass Hat at

Belment-Plaza in New Yark City,
ee Sisters are undor the difection
of the William Morrls Agency.

BENNY COODMAN

Berny Goodman
four sax and four chwthm In his
Bang ang with Licnel Hampton,
t With Goodman himeelf
o clarinet, band now reo«
cords for Columbia Red Label, Louise
Tobéin handles the vocals. Band, under
direction of Music Corporation of
4 i has ecared at Carnegle
Hal) r(anv.e"'nlt and  Penrigyivania
afs in New York City: the San
<o and New York World'y Fairs
and at colloge proms and ballrooms

d theaters over the nation. He re-
™ next month 1o Waldorf-Astorls
Hotel, New York City,

RAY HERBECK
Ray Herbeck and hly Musie Wirth
Romance. an organizatian of 16 peos

uses | six  brass,

foatures an  instrumentation of
four brazs  four sax, three vicling,
threo rhythm, with ﬂen-,- Berson and
Kirby Brooks handling the vocals. The
Fiddiers Three and glee-club forma-
tions are also heard on the Vocalion
ds with the band. Uader the di-
-tion of Frederick Bros. Music Carp G2
band includes among s outstand
Edgewater Beach Hotel,
d Beach Pack, Cleve-
Tavern, Lake Tahoa,
: Trisnonr ard Aragon Ballrsoms,
caga, and The Willows, Pittsburgh,

MILT HERTH

Mitt Herth Trio, featuring Hecth
at the electric organ, planc and drums
idxnbling on xylophorel, uses origs
inal arrangements 1o produce a type
of music that has grown rapidly pop-
ular over the nanon in recent months.
With Herth putting forth zingy or-
ganologs, the trio records for. Decca,
Outstanding engagements inciude Ho-
tol Edison, New York, and currently at
MHotel La Salte, Chicago Threesome
is mansgod by Consolidated Radic
Artists,

TINY HILL
Tiny Hill and his band of ten
pleces employ three brass, three sax
thm with guit
braharp on the intros. Re-
cording for the Vocalion label, band
stopped into prominence with its ren-
dition of “Angry.!" Included in itz ap-
pearances at all ing  ballrooms
¥ Is Melody Mill
Riverside. Il  Frederick
Coep. manages the band,

THE INK SPOTS
The Ink Spots stepped into peoml-
nence ‘ollowing the reloase of thoir

st dou.

Decca record "'If | Didn't Care.' Using
four voices and a guitar, quartor has
been featured at the Stee! Pier at
Atlantic City, Park Central Hote! and
the Paramount Theater in New ‘York
City. Galo, Inc,, manages the group.

HARRY JAMES

Harry James and his orchestra num-
bers 17 people using irstrumentation
of seven beass, four sax and four
rhythm. Featured vocalists are Marle
Carroll, Frank Sinatra and |ack Palmer,
who doubles on trumpet.  Orchestra
which s heard on Columbia Red
Label records, has been featured at
the Hote! Benjamin Franklin in Phila-
delphia; Rossland Ballrocen, New
York: the World's Fair and currently
at Sherman Hotel in Chicage,  Band
is managed by Music Carporation of
Americs.

HAL KEMP

Hal Kermp, wsing an Instrumenta-

tion of foue rhythm, four sax and five
brass with the maestro himself fre-
quently adding fo the reed section
with his sax or clarinet, is currently
heard on the radio on the “Time To
Shine”' program. Recording for Victor,
band has appeared in the movies in
*Radio City Revels” and his Paramount
shart won Exhibitors’ Award for 1938

as the best omo-ree! musical. Voecal
assignments are handled by Nan Wynn,
The cathles-—8abs, Charlic and
Little—8cb Allen and Jack LeMaire.
Band is currently featured at the
Waldorf-Astoria Hotel in New York
City, and has outstande
ing places a3 C o Hotel
Ambassador, Lot Angeles; Paramou

and other lead
Draka

Permgylvania

Theater in New York,
ng thoaters over the
Hotel, Chicagar Hoted

countey:

and Hotel Astor in New York City.
Band Is managed by Music Corp of
America.

RAY KINNEY

Ray Kinnay is currontly sppesr
in the st»..\vm Reom at the Hc;:
) n, New York, with his native
Instrumentation of
. steel guitar, uke
thm allows him to swing
Kinney is heard

Maestro, with
1) uke strumener. share
! v Holt and

ppeared in " Hrl' n',
Is. under the direction of Gmerd
Amisserment Corp,

EDDIE LoBARON

Eddic LoBarcn's orchestra of nine
men  features congas and  rumbas.
Rocording for the Deocca  label,
LeBaron's orchestra s under the di=
roction of Musice Corporation of
Band [s current at Rainbow
in' New York City,

CARL LORCH

Carl Lorch and his band were dis=
covered in the Midwest where
have a largo following, Band is records
ing In trug swing style for Blusbird.

Outstanding spots on (15 route Fsts
include Jetferson Hotel ar St Louls:
Schroeder Hao } koo, and the

Raddigon Ho at Minnespolis. Mane
aged by Frederick Bres. Music, Corp.

ABE LYMAN

Abe Lyman and His Californiars
festuring Rose Blane as vocalist, e
rrenitly fpatured at the Chez Paren
Se¢ PERTINENT FACTS on pepe 304




20 The Billboard TALENT AND TUNES ON MUSIC MACHINES September 23, 1939




September 28, 1939

TALENT AND TUNES ON MUSIC MACHINES

The Billboard 21

PERENNIAL FEAVORITES

By B. W. FREDERICK

The ofd ture. with o new twist is the meat and
potatoes of the atomatic music machine industry,
Pep tunes come and go but operators will snill get
the solid money with tunes that bring back mem-
cries 10 send listeners crying in their beer and to
put tho joint Jumging with riwthms that have withs
ticod the test of time,

My viewpoint is naturally somewhatl governed
by the build-p Involyed In the peometion of a
band but our mirveys bave proved beyond & shadow
of a deubt that such tunes as “'Stardust,” “'Rosalie,”
“Angry.'  TAnnabella,” “Oft Man Mese,” ‘Mot
Lips.” “Sugar Blues." “Josephine,” etc., will cone
sistently hold their own against the transient smash
it

The success of Tisy Hill's recording of the old
tune, “Angry,” has brought home the value of a
standard tune more than ever before and, on Hill's

second record session, we gladly accented the tunes,
"Make Believe,"” '"How CTome You Do Me Like
You Do Do Do™ and "Doodle Dee Do | have o
hunch that these releases will get move nickels In
the long run than many of the current pop tunes
which live about as long as fith out of water,

Naturally, my observation Is more or less based
on our own bands; however, In traveling thry the
country | notice thar most smart operators are
continually filling a good portion of their machines
with standacd tunes by Bing Crosby, Red Nichols,
Fats Waller, Wingy Mancne, Charlie Bamae?,
Jimmia Lunceford and otber standard names.

In my opinion, masiclans are most hapoy when
they are ad libbing on more familisar themes and
probably this tends to turn cut a higher standsed
of musicianship on records of tunes that, waxed,
will catch the public's fancy In many back-room
3084i0NS,

Take an old tune that has re-
mained popular thru the years, give
it a new twist, and the result is a
number that is sure to click on
automatic phonographs,

The tremendous build-up which one successful
standard recording can give a dence unit is onough
to keep leaders and bookers awake nights combing
their memory for some old tumes that, waxed, will
eatch the public’s fancy and create enough interest
to atimulate tho box.office value of an attraction.
1 can think of several bands at the present time
whose success is largely due to one or more Ouls
standling rocordings of some particulas “cldie™ with
a nhew twist,

From my post of observation, | belleve most
people profer 1o Fisten to tunes that are freated in
somae distinctive manner. The success of the re=
cordings made by bands under cur management
proves that an unusual treatment combined with &
commercial twist will ‘give a good old tune a very
good chance for success in this new, highly come
petitive and important automatic phonograph fleld.

Pertinent Facks Ou Arbists Represeuted u This Sectiow

(Comtinued from page 19
in Chicago. Recording for  Bluebied,

Tone Music” has 12 musiclans and
foatures the wvocals of Marian Frances.

NEW FRIENDS OF RHYTHM

of his activity
singing

it confined to solo
on Decca reccrdings and as

band {5 also beard sach Friday might  Recording for Vocalion, band New. Friends of Rhythm, -straight. * L Ly ; K disks
on the “Waltx Time™ air show. Lyman instromentation of three brass, four  Classical quartor, first begen with a g “’»R:"fu"ﬁ”im"" Outstanding
beings his band o New York on De= rhythm aod four sax. Orchestra has  |e-up_of ftwo violins, "wviols end, SO0 0 T FU Ll Village Bamn
cember 22, when he opens at the been featured at the Edgewater cello. Foursoma has added guitar and “and  Mirador niteries: Capitol and
Strand Theater. Under the direction  Beach, Morrison, Stevens v\m. harp_ for tmprovisation - of - the  pgramonnt. theaters fn  New  York
of William Marris Agency, Lyman and | man hotels in hicago: St. Francts  Comsics. Al concert musiclans and 0 00T 0800, 00 iV
Colifornlans Include among thelr en-  Motel, San Francisco: Claridge Hotel, Tonoering thair cwn arran of the Loow and Keith circuits.
gagements over the nation, Coss Ma= Memphls;  Rice Motel,  Houston: quartet is on Victor label. Willlam

rana at Dallas, and Hellywood movie
colonwy’s favorite spots,

Roosevelt Hotel, New York, and Bov-
orly Hills Country Club, Newport,

. Ky,

Morris Agency manages.

JAN SAVITT

FREDDY MARTIN

Freddie Martin, one band leader who
has stuck to pre-swing syncopation—
sweet and rhythmic tempos——uses 13
men In his organization and himself
Handles. a' sax. Emploving an Instru-
mentation of four rhythm, three
fiddles, three brass ard three roeds,
band  features vocals by Bill Stoker
and Cene Walsh, Currontly featured
at the St. Catharine Hotel on Catalina
Ifand, band has among its outstand.
ing engagements the Bon Alr Country
Clubs and Aragon Baflrocm in Chicage,
and Stork: Club, New York. Heard on
Bluchire’s  labe!, Freddy Martin is
managed by Music Corp. of America,

FRANKIE MASTERS

Frankle Masters and his  “Bell-

Organization is managed by the Mu-
sic Corporation of America.

CLENN MILLER

Glenn Miller uses an inttrumenta=
thon of six brass, five sax, and threo
'_l" e 2 Al o 'hc k7 '-
trombone, Known as an arranger, Mil-
ler and his band record for Biuebird,
Band numbers amang Its outstanding
engagements sueh spots as Hotol
Roosevelt, New Orleans: Hotel Adol-
phus, Dallas: Hotel Nicollet, Minae-
apolis; Glen Igland Casino, New Ro-
Y.. and moves into the
Paramount Theater for a personal ap-
pearance 2000, Vocals are handled
Marion Hutton and Ray Eberle. Band
iea managed by General Amusement

.

RED NICHOLS

Jan Sawitt and his 14 Top Hatters

Red Nichols first recard consitts of six brass, four sax, four
recognition with his Five Perinles or-  thythm and leader with vocals by
chestra, which today is full grown to Bon Bon and a gidd vocalist shasing

conventicnal size. Masttro now singing  honors. Savitt rocords for
uses four , four reed and four Decca and band, featuring Shuffle
thythm and increases the brass when Rhythm, are  currently

theater, and y
Willows, Pittsburgh,
Music Corp. books unit.

DICK ROBERTSON

Dick Robertion hi tained popli-
larity over a Iod:‘f;::pbpv‘rﬁ-
of the fact that he is not a "“stylist’
in singing the songs. At present, most

than 30 ‘CMW mofw'
success of his "Quintet™ six pieces.
Counted ameng 2

amount
in. New York City,

?ooks thru Consolidated Radio Artiats,
nc.

RAYMOND SCOTT
Raymond Scotf, planist,
and conductor, is knewn for b

e

composer
s more
a8 the
these successes are

(Sea PERTINENT FACTS on page 29)

STRIKE A BALANCE

By WILLIAM MORRIS JR.

There Is eopportunity for plenty of good old-
fashicned “showmanship In the operation. of outo-
matic phonographs, After all, the operator |s selling
entertainment to the public just sz surely as are
the men who present It vis the stage, screen or
madio,

Varlety and balance are two ementials of gpood
Hiowmanship and should be retained In the selec-
tion of discs, The purpose of constructing machines
to play from 12 to 24 records is to give patrons
a varled selection, To fill a machine with platters
of the samo type and charactor is to defeat this
Purpesy at the start,

Public tastes do vary, ond altho there may be
2 trend’ toward swing today and towaed swoot to-
morrow, & good showman tries to strike a balance

and to include In all set programs some elements
which might appeal 1o the minarity, since opinion
regacding entertalnment never had been unanimous,

Showmarship may be exhibited In other ways,
200, stch as the preparation and display of neat
cards or posters to call attentlon 1o special or nove
elty records 50 as fo sell thess numbers fo patrons
who might overlook them in the general listing.

The foundation of prosperity for the cperator of
usic machines mast be a thoro familiarity with the
*“best seller” lists, both for soogs and artists  But
for his extra profits, the operator must seek con-
stantly for those occasional special novelties which
sweep the country without benefit of “name™
artist or known wong title on the label,

It Is obvicus that the average patron spends his

An operator is essentially a
showman, and varicty and balance
age the two essantials of show-
manship that apply directly to his
business.

L}
nickel either to hear his favorite singer or band
perform, regardless of the musizal number presents
ed, or to listen to the hit song of the moment, no
matter by whom recorded. It alio is. apparent that
8 disc combining the name of a popalas artist or
band with the title of a current hit should have
double value.

The operator who merely does the obvicus things
however, I8 not headed for prospecity. While he
may make a consistent profit, due to the unique
character of this new Industry and the focesight of
executives of resording companies, the shrewd ope
crator, after protecting his Inveitment with cus-
foemary routine, will expend extra effort from fresh
angles to calch extra nickels foe an extra masgin
of profit.
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LOUIS ARMSTRONG WILL BRADLEY Blow, Blow, Thou Winter Winds Blue Orchids
On Docca Rocords: New releases to be issued soon Sigh No More, Ladics Day In—Day Out
R e ) Py Day In—Day Out March of the Toys
Bnb),”n\‘qn t You Please Come R rpls‘g::':Yl Blikl:{! ., Cherry By the River S-:m \l.me
Shanty Boat on the Mississippi ERAW T nanen LG, 118 AU, #00 What Used To Was Used to Was
Confessin' FRANKE CARLE Now It Ain't EDDY DUCHIN
Our Monday Date On Decca Records: Lilacs in the Raln On Brunswick Records:
Savoy Bl i Holidny ST g:'r'\‘::rll'gv&c Dark
RVOY & ¢ e s i
Me and B Dby Pantausine; EDDIE DeLANGE Ain't Cha Comin® Out?
—_— B CHESTER On Bluebird Records: :
CHARLIE BARNET Onngluebitd !slaootdsl The Merry Land of Oz Out.of Port
PR Oujpebhd Baot &8s Just for n Thrill RSOl Sarch Phe Day Wé Meet A
erokee e ioy! Hoy! WPA Polka e Day Wé Meet Again
i:’ Ar“ et ’: h’“'l '\‘“'(" Alla En El Rancho Grande Broom Dance On Columbia Records:
ve Grows on the White Oak Tree Judy e < ; i
The Las Jlm EMERY DEUTSCH I Must Have One More Kiss, Kiss,

BLUE BARRON
On Biluebird Records:
It's Funny 1o Everyone But Me
Upsy Downsy

When 1 Climb Down
Saddle
Little Old Band of Gold

Out of Port
Poor Old Joe
COUNT BASIE
On Vocahon Records:
How Long
Sub-Dob m..

Moonlight £ snade
1 ’Ca:{'! Belleve You're in Love With

Me

F'mm My

Clap Hands, Here Comes Charlie
Pound Cake

You Can Count on Me
¥You and Your Love

You Tell Me Your Dream
Shoot the Sherbert to Me, Herbert

00 00 OO (I'm Thrilled)
Goody Goodbye

DEL COURTNEY

On Vocalion Records:
Over the Rainbow
How Lovely You Are
An Angel in a Fumished Room
A Table in a Comer
Put That Down in Writing
To You, Sweetheart, Aloha
Stop Kicking My Heart Around
Ocenns Apart

BOB CROSBY
On Decca Rocords:
Over the Ralnbow
You and Your Love
It Was a Lover and His Lass
Oh, Mistress Mine

."

On Bluebird Records:
None But the Lonely Heart
Troika
Vol Vistu Gaily Star
Hungarian Dance No. 1

AL DONAHUE
On Vocalion Records:
Sweet Sorrow
Shadows
M{ Pray
'.mmn }hl With Cherries

The Last Two Weeks in July
Day In—Day Out

TOMMY DORSEY
On Victor Records:
Let's Despair
La Rosita

Goodnight, My Beautiful
Are You Having Any Fun?

iss
What Is This Thing Called Love?

SHEP FIELDS
On Bluebird Records:
South of the Border
It's All Over Town
CGoodnight, My Beautiful
Are You Huaving Any Fun?
Boy Scout in Switzerland
Sleepy Moon
TED FIO-RITO
New releases to be issued soon
ELLA FITZGERALD
On Decca Records:
Sugar Ple
That Was My Heort
My Last Goodbye

Heart of Min
(Seq L ATEST Rn.zasrs on page 25)
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A name that means more
NICKELS in MUSIC MACHINES

Every day more smort music merchants are discoyering that those
sansational COLUMBIA RECORDS featuring HARRY JAMES and his
Orchestra mean a bigger play and bigger profits in their machines.

Now thaot the price on COLUMBIA RECORDS has been cut to o
new low, you can gel THE BEST there is for LESS than ever before.

The next time you call
at your dealer say:—
“Give me those latest

COLUMBIA RECORDS

fealturing

HARRY JAMES
AND HIS ORCHESTRA
With the Sensational Stars of Tomorrow”

Music Machine Patrons hove seon and heard
Harry James on scores of record-brecking
personal oppearances, including:

PARAMOUNT THEATRE, N. ¥. °
PENNSYLVANIA HOTEL N. Y,
STEEL PIER, Atlantic City
ROSELAND BALIROOM, N. Y,
WORILD'S FAIR, N. Y.
and currantly
College Inn, SHERMAN HOTEL, Chicogo

Exclusive Management

MYSIS CORPORATION OF AMERIECS

LONDON * NEW YORK * CHICAGO » SAN FRANCISCO » BEVERLY HILLS » CLEVELAND » DALLAS » ATLANTA

EIGHT OFFICES TO SERVE YOU, BACH OFFICE A COMPLETE UNIT IN ITSELF
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A BIGQ BUSINESS

forming a well-balanced unit. No single item hore can be overlooked.

But that Is Just the beginning. Contracts must be negotiated to obtain
the fairest terms. Booking schedules must be aranged with an eye. fO
strategic dates and places and so as to utilize as much available time as
possible and still avoid condlicting engagements, Travel and hotel arrange-
ments must be made, Publicity and promotion must be well done, both by
the leader's own publicity pecple and by the press and promotion depart=
ments of the beoadcasting or motion picture company or whoever else Is
buying the band at the moment, working In co-operation with the leader’s
personal representatives and publicity agents. Salacies and bills must be
paid, accounts, records and statistics must be Kept. Tax returns must be
filed, and soclal security, unemployment [nsurance and Income taxes must
be paid. Several types of Insurance must be procured. Union regulations
must be compiled with,

A band may have odginal compositions written by the leader or some
of the musiclans which are an Iimpertant part of its library. The tunes must
be copyrighted and maximum exploitation for them should be secured. Thus
there ore negotiatiors with publithers and contact with royalty collection
organizations thruout the world, And there may be the matter of copyright
clesrance with radio networks.

Savings must be carefully Invested, for rainy days may come. Adeguate
reserves must be put.aside to keep the organization going batween ergoge-
ments and when sickness strikes and to meer contingencies.

All this sounds wery invalved, Lot me assure you that it often Is. But
It Jan't all. New problems must be anticipated and planned for. Just as in
any husiness, successful operation and mansgement consist not only In
handling the present, but in peeparing for the future, How will television
affect the band® What about the band’s place in the recording inthatry
where momentous developments are even now occurring, What about the
slituation concerning the property right of the performing artist in records
of his performances?

{Continued from page 10)

The record problem is probably the biggest one facing the established
band leader today. An orchestra can be brought and kept before a vast sece
ticn of the public by phonograph records. It is possible that this medium
may become as Impartant as live radio brosdeasts. Records can make a band.
Can they break a band? Soca we will know that too, Nevertheless—-and this
would have been unbelievable a few years ago—retords have become a
major source of orchestra ecarmnings. When a popular leader entered into a
new record contract recently, his guaranty and royalty rights totaling $100,-
000 a year, it arcused amazement and even caused consternation In the
entertainment Industry. This gives a leader sornething new to worry about,
Do recording developments mean that bands are now to ba built for records
as well as by recoeds?

Here Is another group of problems: It is now well established that
recording artists have a property right in records containing their renditions
and may prevent unmithoeized broadcasting and any other unauthorized use
of the records, Including use in music machines. This enables the leadtr to
demand compensation foe such commercial use, and since his records are
used to give performances, he Is justified in requiring ressonable compen-
sation, Well, what s reasonable compensation? This [s an issue which
must soon be threshed out. And thers is another factor to seriously con=
sidor. Should the leader allow his records to be used commercially, any-
where and at any time, providing compensation s paid? May it not be
advisable to limit the number of performances to be given by means of his
records, or limit the places where and times of day when such performances
may be given? | believe these latter questions deserve as serious considera=
tion a3 the guestion of compensation.

Manifestly, if the manufacture and sale of recoeds and thelr usa for
broadcasting and In music machines is a big business, then the cperation of
an orchestra which makes top-selling records Is big business, and would be
big business even without considering the other aspects of the leader’s career,

“Making Love to Your Ears”

FRAZEE
SISTERS

Ruth Anne and Mary Jane
* .. the topnotch harmony
duoists.” .— The Billboard.

We’re not MAKING RECORDS
but we've made a habit of

BREAKING them

Here’s Proof:

® Opened September 12
GLASS HAT, BELMONT PLAZA

® Just Concluded 18 Weeks at
BEN MARDEN'S RIVIERA

® Appearing Weekly on NEC for
SENSATION CIGARETS

® Recently Completed
4 TELEVISION SHORTS

® Appearing in :
VITAPHONE SHORTS

Direction: vy
| WM. MORRIS AGENCY, INC. Y rourvoon ™™ sans ™ ““lonoon
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Exclusive Management
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FIGHT OFFICES TO SERVE YOU., EACH OFFICE A COMPLETE LUNIT IN ITSELF



opening

CAFE ROUGE

Hotel Pennsylvanio, N. Y.

OCTOBER 15th
*

OLD GOLD'S “"Melody and Madness’’ Program
Tuesdays, 9 p. m. ED.S.T. (NBC Blue Network)

“DANCING CO-ED”
MGM's new feature film starring Artie Shaw
now being released.
*

DON'T MISS THESE SENSATIONAL RECORDINGS:
DAY IN — DAY OUT
PUT THAT DOWN IN WRITING
*

TRAFFIC JAM
SERENADE TO A SAVAGE
*

OUT OF NOWHERE
I'M COMING VIRGINIA
*

GO FLY A KITE
A MAN AND HIS DREAM
*

I'LL REMEMBER
EASY TO SAY
*

MOONRAY
MELANCHOLY MOOD

THE NEW ID

America’s Music Machine Publi
practically every important natio
poll (Billboard, Downbeat, Radio
your Best MUSIC MACHINE BET!

THE HIGHEST PAID Of
AT THE LOWEST PRIC

RCA-Manufacturing Company po
the greatest yearly sum ever po
band-leader. Yet, the highest pai
is available to you on 35c¢ recors
biggest bargain the Music Machin:
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amd T ORCHE

2 N 4 s HITS FROM HAWAIl
{ i y 14 ployed as only
RAY KINNEY

and his
HAWAIIAN ORCHESTRA

can play them!!

Personal Direction
JOHN GLUSKIN

For
i ALL YOUR
N MACHINES
. "FAMUSEMENT Jonays
Voo P 2 CORPORATION %
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FRAZEE SISTERS gdb.vh Me =
Net currently rr-:o:*tlmg ~ - N ~(r utch, the Beach Boy
- LATEST RELEASES Comtmyed from page 32) It T Only Had :
NEW FRIENDS OF RHYTHM B e
The Merry Old Land of C=
On Victor Records:
Bach Bay Blues HARRY JAMES CARL LORCH GCLENN MILLER
Fable and Sable . On Bluebird Records: o Oo"! Bluebird Records:
Angry o rhids
BENNY GOOL GOODMAN Let's Say Goodnight to the Ludles B,'?f; :\r:‘..m 2
On Columbia Records:
Comes Love Does Your Heart Beat for Me An Angel in a Furmnished Roem
Rendezvous Time in Paree Swing, Little Indian, Swing Love With a Capita u'

There'll Be
Jumpin® at the Woodsi

RAY HERBECK
On Vocalion Records:
The Little Man Who Wasn't Thcro
You're the Moment in My Life

Some C‘\-m cs Made

and Then
I‘ ue Tabitian Moonlight
What's New?
You Are My Dream

MILT HERTH TRIO
On Dm:cu Rl.\.ord.s

Everyhody 1« Baby
The Spider and :h I ly

In an 18th Ce
The Shoemak

TINY HILL
On Vocalion Records:

ing Room

Angry
In Love With You
Doodle Doo Doo
Dream Girl
INK SPOTS
On Decca Records:
Aridrc'ts Un knvm n
You Bring Me Down
It's Funny fo Everyone But Me
Just for & Thrill
If I Didn't Care

Here Comes the Night
Willow Weep for Me

Feet Draggin' Blues
All or Nothing at All
Sugar Daddy
My Buddy
HAL KEMP
On Victor Records:
Melancholy Lullaby

M Have One More Kiss, Kiss
Kiss
Crying in My Dreams
Love G s on the White Oak Tree

RAY KINNEY
On Decca Records:
The Cockeyed Daughter
I Had To Lova and Leva on the

EDDIE LeBAROM
On Decca Records:
Alegre Conga
Los Indios Del Caney
Por Corr e Va Una Conga
Una, Das Y Tres
La Conga Se Va
Reaita La Bonita
Viene La Conga
Se Fue La Comparsa
Le Conga del Jaruco
Ahe Ahe

A NEWCOMER WHO’'S
REALLY A COMER!

And His

now playiny
VAN CLEVE HOTEL
Dayton, Ohio
on the air vio
CBS Networks

Coast to Coast
Heard Recently
oo Filch Bandwogon

ORCHESTRA

Automotic Phonogroph Opera-
tors: Just listen to these broad
new BLUEEBIRD releases by this
bramd mew buoad.
{ Sh The  Sherbert To Me Horben
| You Tell Me Your Dream
| Goady Geodbye
LOO QO OO0 {(I'm Theitled

A Theil

Geonde

¥ Tall Why | Loy
Just pst them in machines on o
ew of your locotions and wotch
your patrons make o top
orchestra out of this out-
fit. Thea just sit back ond
watch your teker go sky-
high with the extra nickels
Bob Chester ond his Or-

Perscac! M
Arthur T, Mnchuud
James V. Peppe

Lache

MYUSIC CORP 9SG

SO+ WO Toam - (e AG0 -

chestro will make for you,

- Mosegement

1198 OF

[PRTPE

AMIRITH

YHLASS - BAILAL + ANANTA

Don't You Put the Bee on Me
You're Gonna Fall and Break Your
Heart
ABE LYMAN
On Bluebird Records:
Stop Kicking My Heart Around
The Monkeys Have No Tails in
Pago Pago
The Shoemaker’s Holiday
Danger! Men Blasting
You Don't Know How Much You
Can Suffer

FREDDY MARTIN

On Bluebird Records:
The Thrill of a New Romance
Let's Trade a Diamond for & Heart
Running Through My Mind
You're the Moment in My Life

Lot's Disappear
Winter Blossoms

There's Only One in Love

Leot’s Make Memories Tonight
A Boy Numed Lem

It Scems Like Old Times
Cuba-Duba-Doo

FRANKIE MASTERS
On Vecalion Records:
Scatterbrain
Take Me Out to the Ball Game

Twiligh
Glen Is

t Interlude
land Specinl

My Isle of Golden Dreams

Wham
Biue N
My Pra

light

o

In the Mood

I Want

To Be Happy
RED NICHOLS

On Bluebird Records:

Wail of

the Winds

Davenport Blues
Hot Lips

Parade
Sassin'

of Ponnies
the Boss

Way Past My Dreamin” Time

Coquetle
Love Me or Leave Me

THREE PEPPERS

On Decca Records:

Three Foot Skipper Jones
It's a Puzzie to Me

Love Grows on the White Oak Tree
Swing Out Uncle Wilson

DICK ROBERTSON

Maybe
Ain’t C

gpinrlh

ore
(.)a- LA

On Deocea Records:

ha Comin' Out

> You Work-a-John?
IST RELKASES om page 27)

VAS VILST DU
GAILY.STAR

HUNGARIAN DANCE Ne. |

' NONE BUT THE
LONELY HEART
Tachsitowli

TROIKA

A

* "WILLIAM MORRIS AGENCY, Inc./¥
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RCA VICTOR BLUEBIRD RECORDS
| Deovilas |

- BIGGEST RECORD SELLER
OF ALL BANDS!!!

*
manacemint GENERAL AMUSEMENT corPORATION

*
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lJATEST RELE.‘\SES (Continued froms page 25)

JAN SAVITT

On Decca Records:
Moonlight Serenade
Shabby Old Cabby
'l Always Be in Love With You
Get Happy
That's a Plenty
When Buddha Smiles
Vas Vilst du Gaily Star
Twilight Interlude

RAYMOND SCOTT

On Brunswick Records:
In an 18th Century Drawing Room
Boy Scout In Switzerland

The Tobacco Auctioncer
Siberian Sleighride

On Columbia Red Label:
New Year's Eve in a Haunted

ouse
Peter Tambourine

ARTIE SHAW

On Bluebird Records:
Traffic Jam
Sercnade to a Savage
Day In—Day Out
Put That Down In Writing
Last Two Weeks in July
Two Blind Loves

MAXINE SULLIVAN
On Victor Records:
Turtle Dove
Il Wind

Jackie Boy

DICK TODD
On Bluobird HRecords:
Time on My Hands
Manhattan
Blue Orchids
it's a Hundred to One

ORRIN TUCKER
On Vocalion Records:
Blue Orchids
For Tonight

On Columbia Red Label:
Each Time You Say Goodbye
Loveliness

THE VOCALAIRES
Not currently recording

BEA WAIN
On Victor Records:
Go Flﬁ\: a Kite
Glad To Be Unhappy
Stormy Weathor
Oh, You Crazy an
TED WEEMS
On Decca Recordm:
Gambler's Biues
Ay-de-dey
The Chestnut Tree
Poor Pinocchio’s Nose

LAWRENCE WELK
On Vocalion Records:
The Starlit Hour
Sweet Droams, Sweetheart
(S¢e LATEST RELEASES on pape %)

HIS ORCHESTRA

" Those "different” dises fhat

moke fhe program in your
musk machines complefe are

DECCA RECORDS
her success unsurpassed

RADIO o PICTURES
THEATRES e NITE CLUBS
L

star o

Music Mochine operators thoudd not overook the sensational

ovation given Maxing Sdlivan, Hee reloases ore demanded by

the public aver the cntire nation. Never before hos on ortist
roceived such occloim.

MUSIC MACHINE OPERATORS

No smart operators

EDDIE LE BARON

and His

Orchestra

can offord to have ¢ machine
without a rumba or o conga by
EDDIE LEBARON

Three conseculive years of playing fo
America's swankies! sodiences In fhe
Rainbow Room afop Reckefeller Confer,
New York, has bulll the repufafion of
Eddie LeBaron and His Orchesira fo fhe
point where smarl music merchants are
tashing In.

get these latest
MAXINE SULLIVAN releases

® | DREAM OF JEANNIE WITH THE ® JASXIE DOY
LIGHT BAGWSE MAIR
® TURTLE DOVE

® DAMK TO ME OELY WITH
THINE EVES ® ILL Wixp

HEARD TWICE WEEELY via CBS Coast to Coast
Soon to oppeor oa the stoge In Erlk Charel’s Swing Version
of "A Midsammer s Dregm™

*

direction

COLUMBIA ARTISTS, INC,
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Pestineut Facts Ow Mstskefuwadedhwﬂm

{Continued from page 21)
“Rebecca of Sunny.
featured the

MAXINE SULLIVAN
mpearances In
brock  Farm™

wine Sullivan,

which

e swing singing of

who rese to fame
ch lulla-

the Onyx

music of tt's ‘The Toy Trumpet': $ known for her Victor records,

“Sally, lIrene and Mary,™ featuring e and night club sppesrances
H < ;" .

“Miruet in Jazz"; ‘Happy Landing,” er first triumph was. at

"War Dance for Wooden
Indians,” and "AR Bsba Ceces to
“Twilight In Tue-
key" was the lead music nur
Scott recently
¢duded a 3%-woek sppesrsnce on the
Lucky Strike “Hit Parade™ broad-ast,

featuring
and "“Going Places.”
Columbia
hat appoared at
State

rection of Artists,

In which

and Loew’s

con.

and his quintet

L
Se!

iflles and La

g : = pa C ; Colony Club,
Recording for C ia Red Labal cag Theater in  Chic
Raymond Scott & Quintet are man- 3 GColden Gate
sged by Columbia Artists, Inc, P and the Stanley

bu
ARTIE SHAW
A S A R THE THREE PEPPERS

The Three Peppers
strumontal 1o now

in  Philadelphia,

claricet, with an
six brass, four
has & band

down Syncop.

s trume

sax and four

ned for sol

Foatured singers aro fo

Club in New York City, from wh "v\
sho went for parts In “St. Louls Bluex"

Under the di-

Aiss

the Para-

theaters;
um In New York Ciry:
Maze

Chl-

In Pitts.

e Docca label, George Immerman

terar saxist Tony Pastor and Helen For- manages,

est. Organization records for the Blue-

bied label., Now heard on the "OMd DICK TODD
radio program and opens at Todd, baritone, who Is heard
Rouge, Hotel Pannsylvania, on on B d records, has been heard

cber 15 in New York
1 'r'n engagements
New York:

over the radio In both

Palomar, Los

the United
States and Canada. He was featured
on the Old Gold 'vm‘gr.:rn with Artie

A and record-beeaking runs at Shaw and Bob Be
1 s and ballrooms thruout the ard on the Magic Baking Powder pro-
ntry, General Amusement Corp, gram In Canada before coming to the

ks band. States

“THE BOY WITH THE HORN"
and his Orchestra

featuring
Ra McKlnle
SOk E

M AN RHYTHU

VOCALION RECORDS

AR e

Exclusive Management

WILLIAM MORRIS AGENCY, Inc.

NEW YORK + LONDON « CHICAGO « HOLLYWOOD

In addition to these engaze-

=

ments he appeared with Larry Clinton
and his orchestra during an appearance
at Glen Island

aged by the Willlam Morris Agency,

CRRIN TUCKER

Orrin Tucker and his band,
are currently bheard at the Cocoamnut
Crove of the Hotel Ambassador, Los
Angeles, have a large followin
Midwest and Wast, Under the
roction of Music Corp. of Amer
band records for Columbis Red L.‘wl
Cut'vurilm; engagements fnclude
Beach Hotel, Chicago;
Beverly Hills Country Club, Coving-
ton, Ky., and Rocsevelt Hotel in New
Yoek City.

THE VOCALAIRES

Casino. Toedd &5 man-

which

The Vo a singing and mu-
Ryan and Doris
Stauffer. The girls play
piano and Ryan the xylophone, and
all three sing special
Engagements include the Berkoley Bar,
Berkeley Cateret Hotel, Asbury Park,
N. |, and The Place, New York City,
whare thay ace currently featured.

BEA WAIN

Bea Wain stepped into the lime-
light as wvocalist with Larry Clinton
and his orchestra, Hor rendition of
“My Reverie™ and later “'Deep Purple
established her as an  outstanding
singer, She is currently featured on

sical
andd Daphne

arrangements,

the Luck Strike “Hit Parade™

eral Amrusement Corp. manages hal
bookings As a solo singer she
recoeds foe  Victor

TED WEEMS

Ted Weems, whose band has al=
ways been noted for the virtuosity of

its Instrumentation In pumbers like

“Piccolo Pete™ and ""The Owne-Man
Band"” s now heard on Deccs
records. Managed by Music Coep, of

America, band Includes among s
outstanding engagements Trianon Ball-
room and Drake Hotel in Chicaga, St,
Catherine Hotel, Cataling  1s'and;
Palomar’ Baltroom, Loa Angeles, and
Steel Pier, Atlantic City, Band has
also  been radls on ek
Benny's Canada - Dry series, Lucky
Strike and Realsilk programs and fea=
tures the wi ing of Elmo Tanner
and singing of Perry Como.

heard in

LAWRENCE WELK

Welk and his “Chame
features the maestro
dion and a novachord In
addition to the wocalizing of Joo
Rohner and Bob Pace, with Walter
Bloom, Parmell Crina and Jules Her=
man also bandling part of the assign-
ment, Band is heard on the Vocallon
label and iz under the direction of
Frederick Bros. Music Comp. Oufstand.
ing engagements includs Edgewater
(See PERTINENT FACTS om page 42)

Lawrence
pagre M
on the sccc

SCRATCHIN' A NEW RECORD!

AND HIS
DELTA RHYTHM
BAND

Within a month
following re-
lease of his first
disc, the Ole
Tom-cat clow-
ed his way to
the top of the
list of best-
seliars!?

WILLIAM MORRIS AGENCY. In

NEW YORK © LONDON = CHICAGO =" HOLLYWO
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MORE THAN ITS SHARE ™07

tells & vivid fact, he krnows full well Location owners, o0, have become
koens cbservers of their customers and they contribute their ideas.
A and sales agonts have rocognized the Im-
ensitive syste and w8 co-operation
4 As an

S asat
peration between
wgraphs has not yet dewned upon
3 for sensing the taste of the peocple
¢ this valusble information to factories
ps and general campaigns to sell more
ng the public demand for music » hundredfold,
g now music, s almost too vast to realize its full

But this teamwork
graph operator can be counted
on to dis controls that have been built
up to limit the
aggressive ideas

ation of this new viewpoint on. sales strategy has attracted
Mus ¢ are beginning to realize the re-
for quickly fesling the pulse of the

pecple as to the kind of music they want, Musicians and composers ara
Boginning to realize now that public taste changes fast encugh 1o alwayvs
be calling for mnew piocos and greater varisty. The net effect of all this
is 10 create new and wider opportunities for all who profit in any way by
music——If they get in step with the peogressive forces of tha day.

The manufacturers of coin-operated phonographs have performed
an unusual feat in quickly adppting every modem mechanical and material
advantage that would improve their instruments, Any student of modemn
business would give them credit for cutstripping many other lines of busi-
ness. They have reached out into the world of radio, of sound reproduction,
of design, of mechanical engineering, 1o get every possible idea that would
improve the quality of their instruments, They have demanded perfect
needles and got them. [f there is any new material for building or -
luminating cabinets, they have gooe after it. The manufacturees of auto-
matic phonographs have boon directly respomsible for piomeering, for mank-
facturing, for use of Inventions amd for financing a movomont that has
brought recerded music into its own.

The goose that lays the golden egg Is recoeded music and that goose
can be killed. A progressive spirlt, sich as has animated the automatic
phonograph trade thus far, can be maintained by composers, musicisns,
operatars, distributors and manufacturers all recognizing that co-operation
will incresse the opportunities for all.  The automatic phonograph has started
a new movement that ls sproading to all parts of the world. 1t is giving
a new conception, a new ideal, of the people's desire for music. The setrot
of the success of the automatid phanograph is that it beings music closer to
the hearts of the people.

Those who get in step with this movement and help boost It will
find new opportunitios coming up on every hand

!
'
> : B

”

B Get these VOCALION records!
BN so THISISNODREAM - I'M IN LOVE WITH
' THE HONORABLE MR. SO AND SO

SOMEBODY TOLD ME THEY LOVED ME
B e Pamp s Low
WA .. /AN APPLE FOR THE TEACHER
STILL THE BLUEBIRD SINGS

WA |, HOW LOVELY YOU ARE
OVER THE RAINBOW

g ¢ ”7: Outstandin
A VOCALIO

b & v

and 4o ORCHESTRA

featicring _
MARIAN FRANCES-THE MASTERS VOICES
w * * *x *

BE SURE TO ORDER THESE LATEST VOCALION
'RELEASES by FRANKIE MASTERS and his ORCHESTRA

® If | Only Hod A Sroin

WA . TABLE IN THE CORNER
' IN A FURNISHED ROOM

soee 1O YOU SWEETHEART, ALOHA
PUT THAT DOWN IN WRITING

® When Wister Comas

To he Released Wsatiias e S .:.:r.....a..o.
M STOP KICKING MY HEART AROUND oot RO A g ocTous 7 bebyida o

MONSTRO, THE WHALE - HONEST JOBHN

MY TANE « OCEANS APART Personal Manager: W. BIGGIE LEVIN

Lushstive Maasgrment

WILLIAM MORRIS AGENCY lnc.

NEW YORK ~ LONDON + CHICACD - HOLLYWODOD

MUSIC CORZ O T100

OF amiylca




September 23, 1939

TALENT AND TUNES ON MUSIC MACHINES

The Billboard ai

INTERNATIONAL
RECORDINGS

By TETOS DEMETRIADES

An expert in the mat-
ter of international re-
cordings reveals the
thought, the production
and the exploitation be-
hind the marketing in
this country of a ''Beer
Barrel Polka' and similar
foreign hits,

INCE the tremendous popularity of the Will Glahe “Beer Barrel Polka
automatic music machine operators have been asking for more information
abaut international records

Qur mutical specialists are on the constant lookout for Europesn hits
with a possible American foreign market.  With every ship that arrives In
port we recetve records of various countries:
possibilities, But many times the musical spec
melody as only a possibility, yet it becomes a suc
An example of this was "Beer Barrel Polka”
“Skods Lmky'™ on the foreign recording.
the sales were not very impressive. When we produced this same selection
kere undaer the new title, "ecor Barrel Polka” the public liked it and the
rumber. gained tremondous success;  lronically, when “Skoda Lasky™ returned
to Europe with its new title its Europesn success was unbelievable.

Let us follow the method of producing a domestic forelgn refease. A
record arrives from Europe. It Is given to the specialist who is In charge of
the departmeont to which that record is assigned. The specialist listens to the
recording and if he believes any possibilities exist he consults with other

(See INTERNATIONAL RECORDINGS on page 37 )

¢ are hits and some just
in Eurcpe comsider a
in the United States,
sefection was titled
And tho (t was popular in Europe,

¢sy
This

— N

“Syncopation in a Top Hat”

by
THE NEW
FRIENDS
f

RHYTHM
*

“These New Discs Bare the Old Masters™

V ® THE DROSCHKY DRAG
WHEN JOHNNY COMES MARCH-
| ING HOME

C

® BACH BAY BLUES
o FABLE IN SABLE

RECORDS

@® CAPRICIOUSNESS NO. 24
BARBER'S HITCH

Y00 WILLIAM MORRIS AGENCY, INC.

¥ K ¥ K X ¥ X ¥ kK ¥k ¥ ¥ ¥

--EDDIE DELANGE

and his ORCHESTRA

LATEST VICTOR BLUEBIRD RELEASES

“NOW AND THEN"
“IN THE MERRY OLD LAND OF OZ*
“W. P. A. POLKA"
“JELLY ROLL POLKA"
“BROOM DANCE"”
“SAM THE VEGETABLE MAN"
@

exclusive management
WM. MORRIS Y0 AGENCY, INC.

RKO BLDC., RADIO CITY, NEW YORK

* % k% Kk Kk K Kk Kk k Kk Kk Kk Kk Kk Kk Kk k

* Kk %k

* % K F K % K ¥ K ¥ K X



32 The Billboard TALENT AND TUNES ON MUSIC MACHINES September 23, 1939

RADIO
— LRSS
Thank Youj?';‘f PAUL ACKERMAN MZ?A@IS]BNES

0 p E R A'I'o RS There are definite roasons why automatic

phonographs have supplanted radios in loca-
and

DISTRIBUTORS

Your allegiance to my records
has been swell. Here's a hearty
handshake of appreciation.

DICK

OBERTSO

Dececa Records

Despite the fact that coin-operated phonographs are solidly intrenched
in locations thruout the country, therg oxists in both large and small cities
and towns 8 type of location which s apparently unable to make up Ifs
mind whether 10 invest in a machine or simply rely on radio for its music

The hesitotion is a natural one, but scarcely logical in view of past
experignte. Taverrs, @rills and small clubs by the score have tried fo
obtain their music the easy way-——vyia rado—but In the last analysis hawe
found It wise to switch to machined.

Reasors for this are obwious if sufficlent thought is given the question
hing will dellver tunes which are specifically wanted
n via radic I3 ot as unfailing, or as untformly

good, aa music reception via machines.

3. When patrons ate seeking entertainment, high-pressure salesmans

ship, or commercial plugging, via radic becomas cbnoxious,

Third point s particularly significant, Inasmisch as various companfes
have concoived fhe idea of incorporating commaercial talks on music records
to be tmed in coin machines.  All these attempts failed

The recocd, in itsell, i a Halson betwoen radio broadeasting on one
Rand snd music on the other. One aids and abets the other. Radio uses
innwimerable records, and record com reap hypood sales as 3 resuly of
plogs over the air. But notwithstanding this accord, each field bhas Its
separate function and one does not, and should not, impings on the other.
ger realizes this fast the
s and see
d with the
is  pEnny-whe

The woner the small location owner oc mar

sooner wil he find hienself in a position o con
his way chear 1o make a profit The manager
idea of obtmining musc. vin radio should, therefore
hesitation in favor of a more sound, and certainly pedw

STAR SHOW FOR A NICKEL...

. MEANS MORE NICKELS FOR YOU

b
0

C ﬂalur-’nq

. J ’
J’A.u qive pour localions

VICTOR RECORDS by

T

ORDER THESE HAL KEMP
NICKEL-GRABBERS NOW!

Tuesday at 10 p.m.(EST) “Love fox Sale”— Victor 26278
builds more Nickel- “What's New “— Victor 26336
Droppersfor HALKEMP v - ""18th Century Drawing Room"
VICTOR RECORDS Victor 26327

2 "Sorry for Myselt —Victor26272
ON YOUR MACHINE. _.,"Paz ;;”K,Y,_f Vieter 26278 |

HAL KEMP'S “Time to
Shine” program every
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THE TRADE MARK OF MUSICAL LEADERSHIP—
YOUR GUARANTEE OF ENTERTAINMENT SATISFACTION

PAUL
WHITEMAN

—_—

DECCA’S

Whiteman's Recording of

DECCA’S ;
Hit of Tomorrow |

Paul Whiteman's
Irving Berlin

“MOON LOVE" Albums
and - Vol. I—Album 70
“TO YOUu' and his T ARY, RCRT TR, |

No. 2578 (Released this week)

ORCHESTRA

Broadcasting for Chesterfield, CBS Coast-to-Coast, Wednesdays, 8:30 p.m.

EDEEEIEIE |

Hit of Today
: Paul

- Opening in Terrace Room, Hotel New Yorker, New York, October 17.

Booked Exclusively by ARTISTS MANAGEMENT, INC., 17 East 45th Strcet, New York.

Let The Billboard’s Record Buying Guide Help
You or Your Service Men Pick the Hits Every Week

Heavy investments in coin-operated phonographs and
innumerable daily operating problems have made the phono-
graph operator’s job a truly big job of management. Accord-
ingly, the phonograph operator has become more and more
an executive and manager, supervising a staif of skilled
workers to directly take care of his far-flung organization

The job of servicing phonographs necessarily calls for
skill and so service men without exception take real pride in
their work. They not only have developed unusual mechanical
skill but have taken it upon themselves to promote good will
and in many cases to scout for new locations.

' Moreoyer, busy with the problems of management, the
automatic phonograph operator has more recently passed on
to his service men the job of checking the popularity of
records in machines as well as the responsibility of selecting
new records ta be tested and placed in machines.

Thus, regardiess of whether or not the service man
knows music, e has suddenly had beaped upon him one of
the most difficult tasks in the operation of phonographs
The selection of records is not an easy one—a good operator
or Service man must forget his own personal whims an- pre-
conceived notions and give the people exactly what they want,

At first, regardless of whether the operator or service
man was carrying on the responsibility of supplying new
records for his machines or making the decisions as to when

old records should be removed, many mistakes were made
and the consequent cost to the operator was often the differ-
ence between profit and loss,

Today it is a different story. Since its inception a year
ago, the purpose of The Billboard's Record Buying Guide
has been to furnish operators and service men with the most
authentic and reliable information possible on the current
and future popularity of recordings in automatic phonographs.
Its objective has been to make the selection of records an
casy job and to eliminate the purchase of “flop discs” which
cut so deeply into operating profits, :

The information supplicd in the Record Buying Guide
is tabulated from reports received from 30 Billboard corre-
spondents Jocated in as many eities thruout the cauntry.
These correspondents cantact leading phonograph operators
in their territory and ascertain what recordings and what
artists are “Going Over,” “Coming Up." or “Going Down.”
In other words, The Billboard’s Record Buying Guide is
similar to & weekly round-table conference among-at least 100
of the country’s leading operators who tell other operators or
service men what recordings and what artists are going best
on their machines, They also predict what recordings and
what artists will soon be best in machines

Besides this service, The Billboard editors contact music
publishers and also watel the popularity of songs on the
(Sre PICK THE MITS EVERY WEEK on page 48)
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PERSONALITY ON A PLATTER A SLAVE TO STYLE ™™

(Continued from page 10)

sclous public.  Publishers and songwriters are continually conceiving lyrics

his congenial charm. Your records are your salesmen. They, too, must and music that give the substance to the stylo and recording companies
have charm and personality, But in the cawe of the record, the so-called make it all available for the music machine operator to sell. It does not
Meex-appeal” lies in the individuality given to it by the performing artist. take much economic thought to reason that it Is the machine that gives
The lavmen would ask how individuality could be injected into a the public the style of music it wants, when it wants it, and It s the
record.  They can understand how a Harry Richman can take a song and operator of the machine who reaps the nickeled-harvest.
sell it with his visual persorsality, but how can this be dorss on a disk Just 25 Important as it is for the operaltr to continually service the
where only sound is involved? mechanical needs of his machines, it is just as important for him to service
The arswor to this fies in a fleld exploited for years by colored the seloction of records placed in them. And it doss rot require any mystic
enfertainers. Thoy have the happy faculty of being able to add Improvisa- senso or academic musical training in becoming a style dotective for the
tions into ary available matedal. A colored performer rarely sticks to the selection of recocdings.
written note but zings and plays ad lib versions smound the melody. It Once the demand has been created thru the proper styling of the
is for this reason that the majority of pressings by colored artists are | band thru the medium of radio and automatic phonographs—the band does
bett sellers. rot st back on (s laurels. It constantly improves the type of music
Ella Fitzgerald is a glowing oxample of a personality singer, She furnished and is heard as frequently as possible, o that the demand which
does not rely upon her face, hands or body to sell her rumbers, Ella has been created shall be kept at its peak, and the interest of the public
does Indetcribable things, which exemplify her personality to a song shall ot be allowed to lapte. Tho band leader knows that the tempo of
with hor yoice and insures the operator of a hit nine times out of fen. the times Is too fast to permit such a situstion, As the world now spins
The Four Ink Spots are full of the same surprise element, Edgar Sampson one must oither go forward or backward . . one cannot remain il
puts this same sales magnet into his arrangements, Fats Waller and Louls If a band attempted to do this it would on find that it was falling Into
Armstrong records just coze with this type of personality, obscurity—while many other bands on the alert wore swiftly passing
With the advent’ of swing, the white performar has learned this it in popularity,
socret of tho colored race and has hurriedly climbed aboard this band In this day and age, when the musical styles of dance orchestras
wagon with such loading exponents as Beany. Coodman, Tommy Dorsey, and vocalists share horors with the weather as an every-day topic of
the Andrews Sisters, Larry Clinton and the Memry Macs, corwersation, It Is the wiser operator who will lend a receptive ear to those
These perfermers have learned that expressions can bo captured with who !l him his music and pay a little more attention to those who
the voice as well as the faco and they insert these expressions that sult buy his music. Mr, Operator: Seek out the theater managers, bailroom
thelr personality and blend with their talents Into their recordings managers and hotel men in your locality, Their problems are idontical to

The result is hit records. yours and their findings as to public proferences may even prove your
salvation. Read your trade papers and magazines . with more than just
passing Interest, The observations of others in the mame and allied fields
will go far in making your own findings casler and clesrer to you.

PROSPECTING FOR HIT TUNES

(Continsed from page 11)

can prospecting amongst the new releases for the unusual and different type
of recording.  Thess tunes aren't to be picked up emily arvy more than
old is to bo found In any wayside stream, but now and then a “nugget™
Is mire to be uncarthed that will psy the operator well for his pains-
taking search,

In prospecting for “freak’ tunes, however, it goes without saying that
only thato that are outstanding will do s land-office business. In practically
every case whers o “'freak' has soared to the tops it was the original
recording that hung up the most sales,

Occasiondlly a later wversion will eclipse the cngmal but such cases
are far and few borween. It was the Andrews Sisters’ recording of
“Hold Tight” and "Well All Right” that clicked. Artie Shaw's version
of “'Begin the Beguine” sold mare than all other versions combined, etc,

(Ste PROSPECTING FOR HIT TUNES on poge 44)

IHMII(S MUSIC MA(HHIE OPERMORS
for lifting
SUNRISE SERENADE
to the heights
Be sure to hear my newest number
SHADOWS

AND WATCH FOR MY LATEST
DECCA RELEASES-

FRANKIE CARLE

{
HOW'’S THIS FOR A RECORD? '

Mmmlmhqquqwmcbkkfeddlmdn
thelr machines i G sure bet %0 get more than its share ol plays.

Get those Jotest DICK TODD reteates on
BLUEBIRD RECORDS tedoy

I
Bise Orchid ® Oue Morning in May thomly“ndu
I¥'s @ Hundred Te One Loty River Mashattos |

— Sunrise Sorenade led In sheet %ar-:: <‘§::::9_de o ‘;‘l'und ;:
% i t of sevel e Boas
Yo WILLIAM MORRIS AGENLY, INC. 4 sorpog Rl o PR L, s, P T
W YORK |
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AND HIS CALIFORNIANS

BLUEBIRD RECORDS
“WELL ALL RIGHT”

B-10321

“LAST TRIP ON THE OLD SHIP”
““you DON'T KNOW HOW

B-10325

MUCH VoU CAN SUFFER"
CLHEI PRAREE
CHICAGO
r yr
oy " THE SHOEMAKER'S HOLIDAY RS
-10 ST
“DANGER! MEN BLASTING” '""'.'i lft'?"'“

*
AND IN JANUARY AT THE

ROVAL PALM CLUB

. FLORIDA
Personal Representative

“WALTZ TIME"
HARRY WEINSTEIN

ED.ST] COAST-TO-C

247 PARK AVENUE, NEW YORK ® Wickersham 2-5047 WEAF AND NBC RED
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sore about something® Sure I'm sore, None of our bands

:\ SIIO'I‘ 01“ Sll()\‘v‘l.\NSl]Il) :' :'/f'_f";w'[’:-:-!r Barrel Polka,” altho the Andrews Sisters haven't done o

{Continded from pepe 14)

RACE ARTISTS BRING PROFITS

(Continued from page 14)

I'm surprized, too, that more attention isn't paid 1o novelties:
ve life than pop records If cperptors
sed woekly, they'd uncover a ot of ¢

they have a longer produ

listen to all the rec

But on the other e an obscure band scores with a

art the same as painting, Tho others have been influenced and even

keep on buying the band's pops when half a
Negro musician, the public soon learned that

the novelty w

t

Jdozen biggee b ed the performance of tt

od music, as paintings, do not contsin the same distinct qualities

do those tunes better?
Jsc

I wouldn't confine myself to 3

cont records, either, If 1 weare an

and ¢

y to the original by the master. All music adheres® to that same prin-
, for altho

fize on It, the band that first presented the idea wins the public

operator, if it meant passing up 2
Just & h\\ more plays

or bands may copy the musical interpeetafion and eoven

all-over s for your m

asim—and rightly so,
What one musical artist beings out with his own creative musical
touch, another can only hope to asccomplish by duplicating And the

leaner se paying a1 doesn’

It's what the

¢ end of the year

customers a good W O our machines, .3 X
el whly AT armads k public kmows that a carbon copy s merely a mechanical reperoduction
A lot of operators have ! sady anticipated my ns; OMSOTS,  and-never contains the distinctiveness of the original,
= " ‘ % 308 satiee. atic <edll ands? ; x -
from obsarvation, haven't. C you think I'd better stick " eiling bands? For those that besr with me thus far, take particular note that In

T MACHING MA(;
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presenting the position of race artists in American popular music |
oven mo line of distinction between sweet or swing mu

ic There is noae,

if | leave no other thought with you, my purpose Is accomplished If the

music machine operator will also cast aside these non-existent distinctions
when buying the records of race artists. True, so much has been written
and sald of swing and the Negro musician in the same breath that it is
understandable how such a misconception is brought about,

Break It away from its imaginary roots If you are seriously Interested
in having the race artist create greater peofits for your automatic phono-
hs. That the distingtion does not exist is visibly evidenced by the fact
t recordings of the sweet music by Negro bands and vocalists have
oved a8 popular and profitable as thels swing records,

It I= well to bear in mind that the race artist Is not limited to any
ore particular style. Stagnation has never set Into any of their Interpreta-
tions and performances.

I have only to remind you the instance of Andy Kirk who, tho heralded
25 a swing band, first gained national fame and prominence because of his
recordings devoted to the sweeter brand of music, Kirk's recording of
"Until the Real Thing Comes Along’ actually sold more than 100,000 coples
bofore the romposition was even published.

It wa: an original composition as are

most of his recordings. And
since race artists recoed thelr origingl compasitions for the most part, the

NICKEL NABBERS

RECORDED BY

FREDDY MARTIN = ORCHESTRA

MARTIN MUSIC APPEALS TO THE CROWDS
GET THESE MONEY MAKERS ON YOUR MACHINES

“The Thrill of a New Romanece™ 1 BLUEBIRD
“Let’s Trode a Diamond for a Heart™ { Ne. 10363
“Running Through My Mind” lLUlBIkD
“You're the Moment in My Life” 10359
“Let’s Disappear” 1 BLUEBIRD
“Winter Blossoms” { Ne. 10350
“There’s Only One in Love™ BLUEBIRD
“An Old-Fashioned Tune Is Alwcays New"” No. 10326
“It Soems Like Old Times™ BLUEBIRD
“Cuba-Duba-Doo™ No. 10333
“Let’s Make Memories Tonight™ 1 BLUEBIRD
“A Boy Named Lem™ { Ne. 10315

THE VOCALAIRES

DORIS, BOB and DAPHNE

What do you know about the VOCALAIRES?
Thoy are the mest versatile tric om the talent market
t

QUESTION :
ANSWER:

oday. Defimitely top stars of tomorrow.

PERSONAL

Now Ready for DISK' RADIO and APPEARANCES

From POSSIBILITIES—The Billboard—August 26, 1939:

THE VOOALAIAKLE (B0 Ryan and Dorls snd Daphre Stauffer)—tinging and mutlesd 83

Lacphi ricenily ot The Blace. Wew York night cheb. The sirls siey plans and Ryan the ¥ylaphone,

3 all Whees 1ing pechal eeranpeTaty.  Thaie 0  them colstardisg, ensaiing tem

13, play relist gance muvie and alsa © Seoriar n-v ordmue smierisimmant bn e sew. Pertert
o hotel wark and Geserve A chante on the ab,

rocordings have a better opportunity for a longer life than those In the
“hit parade’ category that changes In public r from week to week,
A longor life for a recording means a more profitatile one for the music

machine operator.

INTERNATIONAL RECORDI

(Continued from page 31

musical experts, If they decide that the record s
selection is sent to the recording studios to be prod
selection occurs in each of the forelgn departments there
than 22 foreign nations whose music is Included In the international record
maisic repertoire,

Automatic music machine operators supply the foreign soctions of
many towns They have written us of the novel ways often used to
stimulate foreign business, In one Instance an operator, on special days,
featured only records of the nationality predominating In each neighborhcod
of town. Heo was so delighted with results that he continued the Foreign
Day Specials indefinitely, The operators of districts in h foreign or-
chestras and artists are well known will find it quite peofitable to feature
their recorded sclections during varicus celebrations in theso foreign districts.

THE VOCALAIRES Core The Billbosrd, 1564 Brosdway, NEW YORK CITY

—_— —_— -

~ Are HOT
on DECCA Records

WHY 2 2 2 Because their tunes
them are made to order for music Every
week their records are more in demand. Pul them
on your mochi todoy d see for yourself how
“hot' they are.

and style of singing
machines

W

Here are the
latest DECCA Releases
by the THREE PEPPERS

Sy
N

FUZZY WUZZY
LOVE GROWS ON A WHITE OAK TREE
IT'S A PUZZLE TO ME
THREE FOOT SKIPPER JONES
PEPPER-ISM
DOWN BY THE OLD MILL STREAM
\ SWING OUT UNCLE WILSON /4

at the RATSKELLER, Philadelphia, Pa.
Personal Management: GEORGE IMMERMAN

156 W. 44th St., N.Y. * Phone BRyant 9-8060
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in MUSIC MACHINES

You Know How Many Nickels Are

Dropped Into Your Machines
to hear “SUNRISE SERENADE"”

*

Now
JEWEL

scores again
for MUSIC
MA_CHINE

OPERATORS
with the new

On DECCA by
GLEN GRAY
cnd his
Caosa Loma Orchestra

On VOCALION by On VICTOR-BLUEBIRD
AL DONAHUE by ARTIE SHAW
and kis Ovchestra (to be relecsed shortly)

Waich for this great novelty

“DUNK A DOUGHNUT”
and this now
instrumental Fox Trot

“RAGPICKER"

JEWEL Inc.

e

musIit PUBLISHING

N

0.
7
w 1

ok, ‘N

OUTSMARTING
THE
NICKEL NURSERS

(Continued from page §)

was Just as much at home with them as If | had placed it In their drawing
rooms. Onze his patrons heard the music they wanted, there was ne dropping
menocles—they were dropping nickels In the machine. And as long & |
continue giving them the kind of music they want, they continue 16 let go
of their nickels.

My biggest thrill in developing that particular location—and | have
developed countless others of the same specialized type and In tho  ssme
matter-of-fact manner—was the night the manager of this particular restan.
rant asked me to stick around. Many of his patrons expressed a desire
him to meet the person who made it possiblo for them to hear such beauti-
ful music almest for nothing, And
remember, they were patrons who ordinarily wouldn't walk on the same
side of a street with you unless your family tree had its roots in first-clas

That person, of course, was lowly mae.

passage on the Mayflower.

You may fire back that there are no such eating places In your tesri.
tory. . There agaln, It's the fatalistic antitude that never makes for 8 successful
and profitable operation of music machines.

No matter where your field of operations may be, experience has
taught me that there is still room for one more machine, They say that
when a man goes fishing hao Is interested in only one thing—fish, If that
were entirely true, my load of nickels from summer locations this season
would have been considerably lighter. Maybe | was out of my mind when
| placed machines on fishing boats at the resorts, but my books show me
that there's nothing like a littlo bit of music to stimulate the spict on those
early mornings when the fish refuse to bite. And | alo found out that the
city fishermon would rather listen to song stories on the trip back rather
than to fish stories of their fellow fly-casters.

When my wife complained to me that she had to spend toc many
hours at the beauty-parlor waiting for her naxt, | made that complaint
make money for me. Maybe it sounds silly to you In thinking of a beauty-
paclor as a maching location. But silly as It may seem, by carefully selocting
records that would make a feminine heart beat a fittle faster, | have put
many Idle machines 1o work for me. Fact of the matter, find me a barber
shop where there's a long walt between nexts and I've found a new location
for you,

Remember, It's not how many nickels brought in at first thar counts
The important thing is to get the nickel-nursers to let go—whather you
make your appeal to them at the bus terminal, lodge hall or gymnasive.
1f you will go out of your way to select your records to match the setting
your present limitations in locations will broaden out for you and your
music will sell.

A location is what you make it—and it's with records that
you make them. The great varicty of records always available
to the operator is an open door to a greater varicty of locations,
Greater care in selecting the sides will put all your idle machines
to work for you. Give them the music they want—and when
they want it—and the machine will sell for itself regardless of
where you put it.

LA’FEST RELEASES (Contimued from page 27)

Russian Lullaby, Crinoline Days,
Tell Me Little Gypsy,

Alexander’s Ragtime Band, Nobody
Knows, Lazy, Mandy, Heat Wave
Home Ageuin Blues, Blue Skies
What'll I Do?, A Pretty Girl Is Like
a Melody, Soft Lights and Swect

Comin’ Thro' the Rye
The Hoiriger Schottische

Hard-To-Get Gertle
Let's Tie the Old Forget-Me-Not

PAUL WHITEMAN
On Decca Records:
Moon Love

To You Rt

Two Irving Berlin Albums, Nos. BOB ZURKE

70.71, including: Say It With Musie, On Victor Recordst
it's Me ain

Lady of the Evening, All Alone,
Remomber, Easter Parade, Say It
Isn't So, How Decp Is the Ocean,

Southern Exposure

Melancholy Mood
Tonky Tonk Train
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OPERATORS: TRY THESE NEW
DECCA RECORDS-THEY'RE
SURE FIRE MONEY MAKERS!

| WONDER WHO'S KISSING HER NOW
ON THE ISLAND OF CATALINA

THAT OLD GANG OF MINE

RUNNIN' WiLD

THERE'LL BE SOME CHANGOES MADE
MARRY GO ROUND U

' “Tipg =
LATesrS FOR p — TWO BLIND LOYES
C ST EC — GOODIE GOODBYE
Hican, C POPU(AROQO SA — WABASH CANNONBALL

HONEST JOHN
MONSTRO THE WHALE
JIMMINY CRICKET

, LES "
H’CAGO’ ; ufECORD'N GFSOR INSIpg

EXCLUSIVE MANAGEMENT

MUSIC CORPORATION OF AMERICH
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AN ORER LEADING
PEIONO OPERATOR

By HILMER STARK

Lawrence Duchow is
both an orchestra leader
and an operator of
automatic phonographs.
Here he tells how his
two businesses comple-

ment cach other.

Here's one for Ripley—or his equivalent in the coin machine trade.
Here's a man who is both an operator of automatic phonographs and
the leader of a recording orchestra. This man is Lawrence Duchow,
rotund leader of the Red Raven Inn Orchestra, currently recording
for Decca and playing at Hilbert, Wisconsin's Red Raven Inn,

Looking at Duchow as an automatic phonograph operator, we

find a shrewd business man who makes o cclence of placing his

machines and picking his records for use on the machines. “Operation
of music machines is somewhat different in our territory of Wisconsin,™
he relates, “because winter months sew up country roads leading into
our town. Many of my phonographs are out on the highway and
during these snowbound months they do not enjoy too much play.
8o we must make good grosses during the spring and summer months,

That's why we take care in merchandising music on our machines*

“How do you decide what recordings you will use and do you load
the machines with your own records?” we asked.

“Well,” he replied, “I pay attention to the mediums which bring
new recordings to our attention, such as The Billboard’s Record Buying
Guide, the Lucky Strike Hit Parade, new releases and other sources of
information on what may become the biggest nickel-producers. Not
only does this furnish me with information about my phaonographs, but
it also gives me an idea of what popular tunes I may use on dance

engagements with my orchestra,

“Ta further combine the idea, I first get the band arrangements

of tunes I think will be hits. On the dance engagements, I try them

out on the crowds—their reaction is all I need to know whether I shall

place & rece g of the tune on my machines. Of course, I don't treat

all tunes in manner because some of them are sure-fire hits and

do not need this test. However, one tune on which I tried this method
wns the ‘Beer Barrel Polka! I heard the tunc on a record by Willie
Glahe. I liked it very much. So I arranged to get music for my own
orchestrs. We tried it on o crowd that was composed of both young
and old people—and it was a surprise to see the manner in which they
applauded. 1 took the hint—and was the first operator in the State
of Wisconsin—perhaps in the entire Midwest—to put the original

‘Beer Barrel Polka' on my machines. Consequently I perhaps have

‘CHOO!

CHOO!

*Mills Throne of Music Phonographs. Now Nothing Less Than

JOE CALCUTT B GEO. PONSER

OWwL M/INT




September 23, 1939

TALENT AND TUNES ON MUSIC MACHINES

The Billboard 41

had more profit from the disc than many other operators. I was also
the first to play it over a Wisconsin radio station.

“In regard to using my own recordings—naturally, I am well-
known thruout my own State and various adjoining States. 1 operate

machines only in Wisconsin and locations usually request that I have

¢ of my own recordings on the machines. Some have faverites, but
usually I place my latest recording on the machines. The one now
currently in use Is ‘Red Raven Polka'"

To take a glance at Duchow the orchestra leader, he clusses his

music as “old-time music® featuring the polka and waltz. *“One

thing of gres portance to my band is the popularity that our record-

ings brings us’ states. "Only two days after our latest record was

jemsed I had received three Inquiries from ballroom owners who
anted to hire the band for an engagement in their citics. We have
found that the records do our band a tremendous amount of good.
That, of course, is one reason why I make recordings. In fact, I value
the publicity gained thru the nation's phonographs more than the
monetary returns of making the dises.

“As an sutomatic phonograph operator I realize the tremendous
Influence of all the phonographs in the country. They can make a
tune or an orchestra. We know what the phonograph operator needs,
if he can use our particular style of music. And that's how we make
them . . . we want discs that will bring in the cash customers on our
phonographs and since we know the business, we keep one eye, if not
two, on the requirements of the phonograph operator,

“It never occurred to me that being both an orchestra leader and
an operator of music machines was unusual. I must admit, however,
t it has been a hand-in-glove combination that has worked out
1 for me. I enjoy operating phonographs and have at times oper-
1 other equipment successfully. It's a great business and is second
only to my orchestra—that js my first love."

NEW LOW PRICES

On lllumination for
Your 616 Models

Louver Corners—Door Plastic
Design—Lower Grille Com-
plete With Electric Bulbs

$13.90

Louver Corners and
Door Plastics

$7.25

Illuminated Grille

Complete $7.25

259, Deposit Required on
All Orders

Not a Make-Shift, Has Factory-Built Appecarance. Widely
Copied. Still the Undisputed Leader in Beauty, Color and
Workmanship.

JACOBS NOVELTY CO.

STEVENS POINT, WIS.

ME TOO! 3o

@ FULL CARLOAD is the Order. Wotta Instrument!

THRONE OF
MUSIC RR.
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PERMO POINT

THE ONLY PHONOGRAPH NEEDLE
PROVED BEST BY EVERY TEST!

There are more than

2,000
PERFECT PLAYS

in the Patented

ELLIPTICAL POINT!

Pertno Polnt is the only neodie
made with the Patented Elliptical
Point, sclentifically designed of
precionn metal to increase fidelity
of reproduction and minimise rec-
ord wear. It means mote patronage

for your phor
play. It & netually 2 pednts in A . . . the chief reason why it is the ONLY
necdle for ¥

PERMO PRODUCTS @umporation

METALLURGISTS AND MANUFACTURERS - 6415 Raveaswood Ave. - CHICAGO, i1

aph at less cost per

LY operatos!

Pertinent Facts

(Continued from page 29)

Beach Hotel, Chicago; Hotel Schroe-
dor. Milwaukee: the Normandie, Bos-
ton; Chippews Lake Park and Euclid
Beach Park, Cleveland, and Hotel Wil-
fiam Penn in Pittsburgh. Band Is
under contract with Paramount to
make movie shorts,

PAUL WHITEMAN

Paul Whiterman has been associated
with the music business for 20 years
and his name is syronymous with
quality in the dance orchestra, radio
snd concert fields. Me. PV, in addi-
tion to giving a start to many stars
of today, Iincluding Ramona, Bing
Croshy, Benny Coodman and Henry
Busse, hss to his credit appesrances
in Aecolian Hall and Camnegie Hall,
New York. During his engagement
at Loew’s State on Brosdway 120,000
people heard him play. His movie
appearances include "King of jazz,'"
and he Is currently on the alr on the
Chesterficld program. "'Pops’” White-
man records for Decca, and is under
the direction of Artists Management
Bureoau, Inc,

BOB ZURKE

Beb Zurke, the “Ofe Tom Cat of
the Keys,” who established himself
with the Jitterbug trade while a
pianist with Bob Crosby, now has his
own band featuring “Delta Rhythm.”
Band closes an engagement at the
Chase Hotel in St. Louis September
26, and two days later opens at
Nicoltet Hotel in Minneapolis. Record-
ing for Victor, band is under the di-
rection of William Morris Agency.

DISTRIBUTORS

SEEBURG
PHONOGRAPHS

ATLAS NOVELTY CO.

2200 N. Western Avenue
Chicago, IHinois
IOWA - ILLINOIS

ATLAS NOVELTY CO.

1901 Fitth Avenwe
Pittsburgh, Peansylvania
PENNSYLYANIA

ATLAS AUTOMATIC
MUSIC COMPANY

3151 Grond River Avense
Detroit, Michigen
MICHIGAN

ATLAS PHONOGRAPH CO.

1669 Main Street
Buffale, N. Y.

b %

A complete selection
of reconditioned
phonographs is alse
available ot all offices.

SII g

ST T O LU L UL U

Every week representatives of The Billboard in the
30 most important phonograph operating centers of
the country obtain from at least four leading music
machine operators in their territory the latest dope
on what records are getting the most nickels in their
machines and those that are on the way up.

It is on these reports that Record Buying Guide’s
GOING STRONG and COMING UP selections are
based.

EXCLUSIVE

Munn R TR T LU LU

Record Buying Guide

An Analysis of Current Songs and Recordings From the
Standpoint of Their Value to Phonograph Operators

in THE BILLBOARD

B

Every week under the POSSIBILITIES heading The
Billboard music editors “edit” the new rcloases to
tip off operators to those new numbers that look
like they'll be money-makers in their machines.
Their suggestions are based upon radio perform-
ances, sheet music sales, reports from music publish-
ers as to how important the song is in their catalog,
as well as on their own good judgment.
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g = Willisms, Barmey Bigard, Rex Stewart, Bobby Hackett, Benny Carter and
PROSPE(:T]I\(’ POR IHT TUNEb Raymond Scott. They are all “special matorial’’ bands—that s, they
(Continwed from page 14) do not as 8 rule record the popular tunes hesrd at every tum of the radic

The samme goes for the follow-up type of tuna that tries to capitalize on the

popularity of a hit by its similarity.
bocome sensations, For Instance, Will Glahe’s

Very rarely &0 these imitations aver
cclipsed

“"Boer Barrel Polka™

by far all the other polkas that have appeared since then,

To set up a fow guldeposts for operators to follow in their search

for unusual tunes,

| would suggest

that they give special attention to

the recordings of Duke Ellington, Cab Calloway, Johnry Hodges, Cootle

30 MINUTES 70 CHANGE

YOUR 616's, 616As and 716's

¢S 75 1940 Wodet; !

1

New 1940 Changeovers
COMPLETE with
ILLUMINATED

DOME:
SIDES

Gorgeous Hand-Picked Grained
Woods Matching Cabinet—Beau-
tifully Decorated Plastic Door
Panel—3 Columns of Plastic and
Lucite Tubing Grille.

SPECIAL $1 ©_95

COMPLETE

1 Complete 1940 Changeover
FREE with Every 10!
Dome soparate

FREE!

WITH EVERY TEN

Special Offer for Limited Time Only
For WURLITZER 412-616-616A-716 and

SPECIAL

$16.5 o

COMPLETE  lowre 2 top pused

GERBER &

ROCKOLA IMPERIAL

Alummisuen  Grille
mas of plastic ot 3
I plastic wiek gide

wx ol

914 DIVERSEY
CHICAGO, L

GLASS
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YOUR MIA?IONS FOR CREATER PROFITS.

COLOR TO YOUR OLD OR

LOW-LARNING lNﬂ’luMlNY! START MAKING
MONIY WITH MODIANS LITE-UP EFFECTS.

THE ONLY CRILLE ON THE
MARKET WITH THESE FEATURES

. No Serews Showing,
Highly Potihh.

<d Cn nge.

nal- With Heavy Gaffie Board.
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L
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Iou Grids o Whe Mark
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B—“mﬂ)—on WIRE?
2115 CALIFORNIA AVE

ST. LOUIS, MO,
Factory in the Industry”

$18.00

FIRST ACAIN-—NOW COMPLETE
ENSEMBLE FOR WURALITIER MODEL 24— With
5 Lemilino Suibs $27.50

Sa. FL
e

dial, Instead, they tum out tunes of an unusual nature. Many songs
first introduced by these groups on records have become nation-wide
favorites on both music machines and the radio,

The fast pace of the changing werld of today makes the cld saw
“varlety Is the spice of llife™ truer than cver. Pecple want variety in
their music as well as in their modes of dress, thelr habits of eating, etc
The music opeestor who capitalizes on this fact by giving people new and
unusual disks to hear on his phonos Is sure to profit—if he picks them right]

?““\“““““‘““““‘\“‘\\"

' RECONDITIONED PHONOGRAPHS

SOME FROM 25% TO 50% OFF
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Cabinet Stands for Rock-Ola and Wurlifzer

COUNTER PHONOGRAPHS

Art Cabinet Stands eliminate vibration,
protect tone quality and drass up your
coanter models into flashy consolos that
give beauty for every locatien. Sturdy
all-weod construction in light and dark
walnut finish with chrome trim.
Cabinet for Rock-Olas (left), for Wur~
litxers (right), $14.95, Light-up op-
tional at slight oxtra cest.  Patonts
Pending.

1/3 Cash with Order, Balance C. O. D.

ART CABINET SALES CO.

2925 PROSPECT AVE. CLEVELAND, OHIO
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PICKING I'iIT SONGS rc‘mu(nurdp;t;:“—;,

melody hits, Tommy Dorsey also has proved this point with such songs
85 "Once In a While,” “Song of India" and other similar faverites. john
Kirby’s Band is just coming into its own, but it took two years to conwince
tho talented group that a "Dawn on the Desert'” was the type of material
that would bring them most attention, Once his first hit was acquired
it was comparatively casy to sell record buyers and music machine patrons

with the more interesting hotcha tempos

In all these instances, it was no! melody alone that was responsible
for their successes, Each record lllustrated, and many other melody records
that have sold above average, possesses a certain background chythmic quality
that has made the disks appealing. The rhythm was not only created by
drums and bass, but was interpreted melodically by saxes or brass. This
underlying thythm was the keynote 16 the popularity of the recording.

And to understand why, is to analyze the audience,

When a song Is played on radio, it is heard by an audience that is
usually distracted by a beidge game, party, readiog or other activities in
the home which make radio listening a secondary matter, In the tavern
or restaurant the music machine i a more concentrated foem of enter-
tainment. People who spend money to hear music will listen to it more
sttentively, Others will dance to it. But it is up to the music machine
operator to obtain tha record which would bring 3 maximum revenus with

¢ minimum amount of speculation,

In the past year or so “A-Tisket A-Tasket" signaled a new thpe
of record seller—the novelty. Since that time, othees such as '“Hold
Tightl” “Beer Barrel Polka,' “Flat Foot Floogie'" and cne or two more
have added to revenues. But this Is the most dangerous form of music
speculation, because there are 100 many novelties issued during the month
to invest in before the right one Is struck In novelties, choosing the
right ono Is still a matter of speculation and a close touch en the public
fads and fancies Is meocessary. Bocause music publishers and trade publi-
cations are In a better position, thru dealers and other channels, to
fool tho public pulse, it must remain for the operators to take sericusty
their recommendations. It s certain that no publisher would Bnvest in
2 rovelty or even a ballad without some justification in his bolief thar iy
will produce sales, Consequently, the operator may benefit from this
knowledge, at no gamble whatsoever, which has cost publishers perhaps

hundreds of dollars.

COIN MACHINE OPERATING

if you want to lose money

BUT

IF YOU REALLY WANT T0 MAKE MONEY (Lofs of If)

As you did with V710 (Beer Barrel Polka)

'HERE ARE A FEW GOOD SUGGESTIONS:

GLAHE MUSETTE ORCHESTRA

V=714 EMILIA—-PCLXA
CLARINET POLKA IN  WALYZ
TEMPO L. Duchow Oreh,

V-710 BEER BARREL POLKA Vo126 WHOOFEE
HOT PRETZELS SUZETTE DePrince Orch.
V=727 HELENA FOLEA
V<722 [ELLY-ROLL POLKA Hi TOOTS! Walter Crabek Orch.
WPA POLKA V-T28 HAPPY LITTLE CHAPPIE
STUDENTS. MARCHES
V723 SHORE LEAVE KiSSES Oe Cecxy Ovch

V-T29 SWING POLKA
CUR CWN POLKA
fady Yetley Orch.
V750 CET TOCETHER POLKA
PEANUTS, POLXA
Sitver Bail Orch,

SAILOR'S DANCE

V724 DOPEY POLKA
BANANA, SPLIT

V.725 LOW DOWN V-T32 HULA PFLA
PLAY ME PARISIAN NICHTS
DePrince Creh,
V-T3! PICX ME UP V734 nn‘lcgur
$S I iITS YOUR FAILY
CUESS | S. Erwin Orch.
V-T31 KICKING UP V-735 TA TA TA. POLKA

HARASHO, Ruasian Polka
Montmarte Orch.

ORDER FROM YOUR LOCAL VICTOR DISTRIBUTOR

! We Invite Your Comments and Suggestions

STANDARD PHONO CO.
168 W. 23D STREET NEW YORK CITY

HUMDINCER

RULES...

FOR MOST PROFITABLE

BIG NAME ARTISTS

LONGER WEAR,
giving more play
per record

WARP-RESISTING
RECORDS

PLENTY OF VARIETY
to suit the tastes
of your public

UNIFORMLY MACHINED
THROW-OFF GROOVE
to cut down service calls

ALL THE NEWEST,
MOST POPULAR TUNES
in plenty of versions

That's Why it Pays to Use

VICTOR and BLUEBIRD
RECORDS

Victor Division, RCA Mfg. Co., Inc., Camden, N. J.

A Service of the Radio Corporation of America
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now

being offered at

PRE-SHOW
PRICES

Just what you need to
land the business in
those highly competi
tive spols.

An 18.record player

with mellow illumina-
tion backed with the

pledge

IT'S GABEL QUAL
BUILT

* Kk K

Write or wire for
complete Informoation

THE JOHN GABEL MFG. CO., 1202 W. Lake 5t., Chicago

MUSIC OPERATORS

You need advertising like overyomo else.
Boost the play om your Phomographs by using
Gritt Aurora Light Display. The increased
tako will pay ifs moderate cost many times
over., It has dene exactly that wherever
shown oa loa ns.

WE SELL DIRECT TO YOU

and can therefore offer at the mew low
figure of $3.95 each, F. O, B, Indianapolis.
Chock with order or C. O. D. as you
profer.  Beautiful walnut cabinct; over-
all dimensions 21"x22"'x7"; striking light
effocts but current coat almost nothing,
No radio intorference. Can furnish' for
Woerlitzer, Mibls, Rock-Ols or Sechurg.

GRITT, INC., 203 E. SOUTH STREET, INDIANAPOLIS

PICK THE HITS EVERY WEEK

(Continwed from page 33)

radio and how sheet music is selling in order to predict what
brand-new record releases will ultimately bring in more than
an average number of nickels on phonograph- machines

orate and thoro method of tab-
without a doubt
e reference for both operators and service

As a result of this el
ulation, g Guide is today
the best po

the Record Bu

men. Servi ten and operitors who read this Guide every

week and carefully check each one of their machines with the
H»
besides getting
locations.

nes, are saving themselves hundreds of dollars annuall

and holding the best and most particular
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OLUMBIANZD S/

a1 A SENSATIONAL
NEW RECORD

lr' COLUMBIA)
! )
. \...RECORDS
N NS0 o/
A < NOW...a quality record at a price operators can
. ., ™ 0 afford to pay. No longer need you hesitate about
" buying records by Goodman, Kyser, Heidt, Ellington
and other top bands. Now Columbia brings you
the greatest popular artists of today at a new,
low list price of only 50 cents.

&~

\

e HERE is [the kind of record the whole coin machine industry has
ﬁ‘%@;mm been waiting for. Here are the hit tunes by the top artists . . . by the bands that really pull
Coumbis Popular Labet business . . . at a sensational saving to operators. Here are artists never before offered at
less than 75 cents! Here is 75 cent quality in recording and 75 cent quality in materials at a
new low list price of 50 cents.

AMERICA'S GREATEST POPULAR ARTISTS ON NEW RECORD! Here are the artists on
Columbia’s new popular record. See your distributor for the latest releases—

Benny Goodman Horace Heidt Ella Logan
PR - Kay Kyser Jack Marshard Ray Noble
Columbls Populsr Label Duke Ellington Jack Teagarden Enric Madriguera
Matty Malneck Gene Krupa Mary Healy
Eddy Duchin Martha Raye Teddy Wilson
Harry James Raymond Scott

VOCALION DOMINANCE IN 35c FIELD TO BE MAINTAINED ! In the 35c field the Vocalion
record has always maintained a great reputation among operators for quality of material, for
excellence of artists and bands, and for timeliness of release. Columbia will continue to offer
the finest popular dance, vocal, country dance and race records on the market on its Vocalion

e label at 35 cents.

umbls Popular Label

NEW COLUMBIA NEEDLE FOR AUTOMATIC COIN PHONOGRAPHS

Here's the best, high quality long-playing needle for coin phonographs on the market today—plays
2000 or more records without adjustment! Your distributor can supply you.

COLUMEBIA RECORDING CORPORATION

DUKE ELLINGTON Manufacturers of Columbia, Brunswick and Vocalion records
Columbils Populsr Label Bridgeport, Connecticut—Hollywood, California—A Subsidiary of the Columbia Broadcasting System

UMBIA RECORDS

HE LATEST ... AT ITS BEST THROUGH COUNTLESS PLAYINGS )
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™ RECORDS

BING CROSBY GUY LOMBARDO JIMMY DORSEY

ARE CONSISTENT
TOP MONEY MAKERS
FOR OPERATORS
EVERYWHERE

E ¢ . k o X 5 . These lw‘:'y :«u Branch Oﬂku are
BOB CROSBY  GLEN GRAY  PAUL WHITEMAN ] L s oo e

NEW YORK, N. Y.
619 West S4th St
BOSTON, MASS,
28 Brighten Ave.
By PHILADELPHIA, PA.
ln..le Building

Arch St,
PIT‘T’FURCH PA.
6633 Hamilton Ave.

CHARLOTTE, N. C.
620 S. Tryon St
CHICACO, ILL.
22 West Hubbard 5t
ST. LOUIS, MO.
1515 Market St. .
KANSAS CITY, MO, %
1406 McGee St 3
DETROIT, MICH
443 East Lafayette St.
CINCINNATI, OHIO
228 East S5th St.
CLEVELAND, OHIO
1834 East 23d St
ST. PAUL, MINN.
1933 University Ave,

- I SR | N 5 N
ANDY KIRK INK SPOTS LOVIS ARMSTRONG ~ MILLS BROS. NEW ORLEANS, LA.

517 Canal St.
ADDITIONAL TOP RANKING ARTISTS exclusively DECCA "T},“;“;g‘(;yﬁ'\éf Sour.
DEANNA DURBIN HENRY BUSSE RUSS MORGAN MEMPHIS, TENN.
JUDY GARLAND and His Orchestra and His Orchestra 632 Madison Ave.
BOB HOPE and SHIRLEY ROSS FREDDIE (SCHNICKELFRITZ) RUBY NEWMAN - DALLAS, TEXAS
RAY KINNEY FISHER and His Orchestra and: His: Orchestra 2025 Main St.
ANCES LANGFORD FRAY and BRACGIOTTI O A e Hia. Band O T
LUTHER MILT HERTH TRIO JAN SAVITT s Bardd ;3'3«:’3-‘““ Ave.
MERRY MACS EVERETT HOAGLAND BERT SMEFTER o P e
TONY MARTIN and His Orchestra and His Orchestra SAN FRANCISCO, CALIF,
MARY MARTIN HARRY HORLICK TED WEEMS 35 Stiflman St <
o DICK POWELL and His Orchestra and 'His Orchestra SEATTLE, WASH,
T RUDY VALLEE HENRY KING and His Orchestra ROY SMECK 3131 Western Ave,
B8 - AMBROSE.and His Orchestra  TED LEWIS and His Orcestra and His Serenaders

!
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LOUIS ARMSTRONG AND HIS

ORCHESTRA

DECCA 2729—"Baby, Won't You Flesse
Come {—(omn" and "Shanty
Boat on the Misniulppi"

LOUIS ARMSTRONG WITH

BING CROSBY AND FRANCES
LANGFORD AND JIMMY

¥ DORSEY AND HIS ORCH. “On a little Bambeoo Bridge™
DECCA 15027—"Pennies From Hoaven™
» Medley, both sides LOUIS nusnogl:cw“g;lus
LOUIS ARMSTRONG WITH DI OTED BY LYN MURRAY
¢ JIMMY DORSEY AND HIS DECCA 1913—"Shadract" and "“Jonsh
ORCHESTRA O And Tha Whale™
DECCA 949—"Skeleton in the Closet” &
* et bt U LOUIS ARMSTRONG AND
> M LOUIS ARMSTRONG WITH HARRY MILLS ‘
GLEN GRAY AND THE CASA (Humorous Monologues)
LOMA ORCHESTRA DECCA 15043—Elder Estmore’s Sormons
B DECCA 2395—"Rockin' Chair™ and Laxy- on Genarosity and on Throws
bones™ ing Stomes
>
e THE ORIGINAL TRUMPET KING OF SWING—THE MAN WHO NAMED SWING!—MAKES THE KIND OF
RECORDS THAT WILL SWING YOUR STATEMENTS "WAY OVER ON THE BLACK-INK SIDE OF YOUR
* LEDGERS. FOR LOUIS ARMSTRONG'S RECORDS LIVE—THEY STAY ALIVE ON YOUR MACHINES LONG
* AFTER POPULAR TUNES HAVE FLOURISHED AND DIED! YOU CAN PLAY THEM IN LOCATION AFTER
LOCATION, ON BOTH SIDES. UNTIL THE GROOVES MEET IN THE MIDDLE. THEY'RE THE CLASSICS OF
* MODERN MUSIC: DOWNBEAT HAS JUST LISTED AT LENGTH. IN ITS JUNE, JULY AND AUGUST IS-
* SUES, ALL OF THE HUNDREDS OF RECORDS LOUIS ARMSTRONG HAS MADE. FOR THE LOUIS ARM-
* STRONG HOT HIT IN THE COIN-PHONOGRAPHS OF TODAY IS THE COLLECTORS' ITEM OF TOMOR-
P ROW, ALWAYS! GET ON THE ARMSTRONG BAND-WAGON — GET THESE LATEST DECCA HOT HITS

4 BY SATCHMO IMMEDIATELY FOR ALL ©F YOUR SPOTS!

BIRECTION

PERSONAL MANAGEMENT
JOE GLASER

'//Zde// &:tjc)g/';/a/rp/ INC.

ARMGTRONG

AND HIS ORCHESTRA

THE MOST VERSATILE RECORDING
ARTIST IN THE WORLD!

LOUIS ARMSTRONG WITH

THE MILLS BROTHERS

DECCA 1245—"Carry Me Back To Ol
Virginey" and “Dasrling Neally
Gray"

LOUIS ARMSTRONG WITH
HAWAIIAN ORCHESTRA
DECCA 1216—"Hawailan Hospitality" &

RADIO CITY =

30 ROCKEFELLER PLAZA
NEW YORK



