AND THE WINNER 1S...
RIANA GRANDE

pap s c'_.;' 4- "- -.- )
| ' Y VT
) FR AP pE
el - <A 9
= , A ;i Py P R
oA = A A .
J - .' 'Vv " “ ‘. B
r’. , ! \ ." “
it BIL DA TR A
"‘ ), b\ 3 " 5 oyt .t % . y -
s ST ; .'.‘ ) % ! -‘“"“‘:“\.:: /
" . 01 4 N A 2T A
.||..Q | z’ B % \ 'Q'.,“*b-‘.:,"'
\'l“ Y. » ‘;&' >
il MAAR LN . PE R RFE
. AR R N : e A<
Y . ' .‘ﬂ‘-\\ Q‘\' \ \ ¥y 3L, ‘ A
NI R0 a2 52505 3 2 )
' RN 0 30 3. 3] afad ?
| R e e o
o O N8 )
S5 |
l'. , g
-

LADYoAcA CLTON JOHN

BRUNO MARS"  JUSTIN

TIMBERLAKE

THANK YOU

FOR JAW DROPPING PERFORMANCES on OUR STAGES
AND CONGRATULATIONS oN YOUR
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" THE BOYS ARE
BACKIN TOW

In a moment dominated by
out-there pop and moody hip-hop; ———
the reunited JONAS BROTHERS —
doubled down on their clean-cut,
feel-good sound — and now
they're bigger than ever
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From left:
Kevin, Joe and
Nick Jonas
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: -‘..'7 = BBMAS BI.OWOUT Mariah (OfflCchIy)

.~ " Achieveslcon Status, Madonna
and Mclumq Get Steamy, and More

fdée"boék Friends the Music Business and
. “Alexa Plays Ads (and FreeMusic)
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Congratulations

Michael Bublé

STAPLES Center — Sold Out
April 2, 2019

Special Thank You to
Bruce Allen and Beaver Productions



SALES, AIRPLAY & STREAMING

DATA COMPILED BY
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STEVE SCHOFIELD

The week's most popular current songs across all genres, ranked by radio airplay audience impressions as measured by Nielsen Music, sales data as compiled by Nielsen Music and streaming activity data by online music sources tracked by Nielsen Music.

Songs are defined as current if they are newly-released titles, or songs receiving widespread airplay and/or sales activity for the first time. See Charts Legend on billboard.com/biz for complete rules and explanations. © 2018, Prometheus Global Media, LLC and Nielsen Music, Inc. All rights reserved.
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Sam Smith And Normani
Go ‘Dancing’ In The Top10

WO COLLABORATIONS STORM THE
'Billboard Hot 100’s top 10, led by Sam Smith
and Normani’s “Dancing With a Stranger,”
which jumps from No. 12 to No. 7. The duet

also pushes 6-2 on the Radio Songs chart, up 15% to

84.1 million in audience, according to Nielsen Music.

Smith adds his sixth Hot 100 top 10, while Normani
notches her second as a soloist, after “Love Lies” with
Khalid (No. 9, September 2018). As a member of Fifth
Harmony, she reached the region with “Work From
Home,” featuring Ty Dolla $ign (No. 4, 2016).

Plus, BTS’ “Boy With Luv,” featuring Halsey, blasts onto
the Hot 100 at No. 8, marking the septet’s second top 10 and
the highest-charting track for a K-pop group. It surpasses
BTS’ own “Fake Love” (No. 10, June 2018). BTS becomes
the first K-pop group with multiple Hot 100 top 10s and
the second K-pop act overall to achieve the feat, after PSY,
who hit No. 2 with “Gangnam Style” in 2012 and No. 5 with
“Gentleman” in 2013.

“Luv,” Halsey’s fifth Hot 100 top 10 and the lead single
from BTS’ new Billboard 200 No. 1 album, Map of the Soul:
PERSONA (see page 68), launches at No. § on Streaming
Songs with 29.9 million U.S. streams, the top weekly
streaming sum for a K-pop act, outpacing the 27.4 million

that “Fake Love” logged upon its debut. —GARY TRUST
. o S | « =
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Billboard Hot 100

ILoveMakonnen, 30,
teamed with Fall Out Boy
frontman Pete Wentz,

2
5§ PRODUCER (SONGWRITER)
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HighHopes A  Panic! At The Disco
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in August 2017. How did Fall Out Boy come  leisure, where they were comfortable. ;
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The week's most popular current songs across all genres, ranked by radio airplay audience impressions as measured by Nielsen Music, sales data as compiled by Nielsen Music and streaming activity data by online music sources tracked by Nielsen Music.

LLOYD PURSALL. FOB: PAMELA LITTKY. JONAS: KEVIN MAZUR/GETTY IMAGES.

Songs are defined as current if they are newly-released titles, or songs receiving widespread airplay and/or sales activity for the first time. See Charts Legend on billboard.com/biz for complete rules and explanations. © 2018, Prometheus Global Media, LLC and Nielsen Music, Inc. All rights reserved.
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38 Remaking the Band How
do you launch a boy band
in 20197 Reunite the
Jonas Brothers and hire
songwriters for Post Malone
and Adele.

46 BBMAs 2019 This year's
Billboard Music Awards,
airing live on NBC on May 1,
will feature historic onstage
collaborations like Maluma
and Madonna, genre-
blending nominees and Icon
honoree Mariah Carey.

BILLBOARD HOT 100 Service MY BILLBOARD MOMENT
3 Twocollaborationscrash 80 Sony Music LatinIberia CEO
the top 10: Sam Smith and THE BEAT Afo Verde recalls posing

Normani’s “Dancing With
a Stranger” and BTS' “Boy

With Luv,” featuring Halsey.

TOPLINE

15 Afterarocky start,
Facebook’s relationship
with the music business has
steadily improved — with
both sides working together
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Facebook Embraces The Music

Until 2018, when users posted videos with snippets of songs, copyright holders often had
them taken down. Now the social network is friending the industry by licensing content

N JULY 2018, WHEN SOCIAL

media comedian Shiggy

posted a 30-second Instagram

video of himself dancing to

Drake’s “In My Feelings,” he
did more than launch a viral craze
that helped propel the track to the
top of the Billboard Hot 100 for 10
weeks. Coming just three months
after Facebook launched Facebook
Music tools across its online
properties, the dance challenge also
was a case study for social media’s
potential as a source of revenue for
music rights holders at a time when
industry executives are starting to
think about when the rise in U.S.
streaming subscription numbers
might eventually taper off.

For the first 14 years of its existence
—as it grew from a Harvard dorm
room project to a global behemoth
with 2.7 billion monthly active
users — Facebook dealt with user-
uploaded music under the “safe
harbor” protection of the Digital
Millennium Copyright Act (DMCA),
which required it to promptly
respond to takedown requests from
rights holders. But since December
2017, when it reached a deal with
Universal Music Group (UMG) for

BY COLIN STUTZ

both recordings and publishing, the
company has been licensing rights
that allow users to include music in
personal videos and special features
on its platform and its Instagram,
WhatsApp, Messenger and Oculus
VR services. In April 2018, Facebook
started supporting licensed music on
its platforms, with new in-app music
functions soon following.

For Facebook vp music business
development and partnerships
Tamara Hrivnak, who joined the
social media giant in February 2017,
the “In My Feelings” challenge is
an example of how Facebook users
are integrating music into the kind
of videos they share daily — and,
now, legally.

“Historically, if you wanted to
share the moment of your first dance
at your wedding, that would’ve been
a moment we couldn’t support,”
she says. “And because we're in the
business of enabling people to share
the things that are most dear to them,
the fact that the music industry and
Facebook have been able to enable
those personal moments to come to
life on the product is important.”

During the past year, Facebook
has expanded its music features

for users as it continues to develop
a strategy focused on sharing
user-generated content (UGC).
Beyond integrating music in videos,
messages and stories on Instagram
and Facebook, it has unveiled music
stickers and filters for Billie Eilish,
Jonas Brothers and others, plus
introduced products like TikTok
competitor Lip Sync Live and
Songs on Profile, which “pins” a
track to the top of a profile page.
In February, Eminem developed
the 21-minute film Marshall From
Detroit, a personalized tour of
his hometown, for Oculus. And
Facebook has integrated Spotify
and Apple Music into its platforms
as partners, not competitors.

But the key to Facebook’s
music strategy 1s allowing users to
incorporate tracks into personal
videos. “We are enabling billions
of users to be the music supervisor
for their life story,” says Perry
Bashkoff, Facebook’s global head
of label partnerships, noting how
Facebook and Instagram Stories
can now be easily set to music
in-app. “When there’s a new single,
we want to support it. But it doesn’t
mean once that single’s over, the
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song’s dead. It might have a perfect meaning for
wedding season, or for your boyfriend, girlfriend,
children or graduation.”

Friending rights holders also gives Facebook a way
to avoid more legal problems. By the end of 2015,
amid the social network’s push into video, CEO Mark
Zuckerberg reported that users were watching
8 billion videos a day — amounting to 100 million
hours daily. Many contained infringing content, and
labels and publishers sent the company hundreds of
thousands of DMCA takedown notices — a volume
that was “instrumental” in pushing negotiations
ahead, Jeff Walker, Sony Music Entertainment’s
executive vp and head of business and legal affairs,
global digital business, told Billboard last year.
“Legitimate sites come to the table if they want music
on their platform and their users not to be frustrated.”

Hrivnak also played an important role in bringing
Facebook and the music industry together. She
joined the company from Google, where she
negotiated licenses for YouTube, and worked
at Warner Music Group before that. Her hiring
marked “the threshold point where they made a
commitment” to getting deals done, according to
UMG executive vp digital strategy Michael Nash.

By spring 2018, Facebook launched a beta version
of Rights Manager, its content-recognition system,
for music. But only recently did it start reporting
usage metrics to labels, sources say, and that

“There’s no way to go
about social without
addressing Facebook.”

—Michael Nash, UMG

functionality is still forthcoming on the publishing
side. (For now, publishing revenue is being

divided according to market share.) The program

is expanding globally, too: Launched in seven
countries, it now operates in more than 40. “Making
sure we're able to bring local music that matters to
our communities is important,” says Hrivnak.

As the company grows its music services
worldwide, the industry sees potential for social
media licensing to become a significant source of
revenue. Now hosting nearly two-thirds of the global
internet-using population monthly — 42% more than
users logged in on YouTube — Facebook has a sizable
amount of UGC and online video. UGC already
accounts for $1.2 billion of the global recorded-music
industry, according to one major-label executive.
With that sum driven mostly by YouTube, the
executive 1s bullish about the opportunity for growth
from Facebook, estimating that number could grow
by four times over the next decade.

To get there, making deals with Facebook was a
crucial step. “Getting a license deal in place with
Facebook around UGC sets an important precedent for
the entire social category,” says Nash. “There’s no way
to go about social without addressing Facebook.” @

Alexaq, Play Ads!

With its new free streaming-music offer, Amazon looks beyond its
Prime customers to pull in fresh listeners and extend its reach

BY STEVE KNOPPER

or Glassnote Records, the power of
Amazon's new free music-streaming
service will kick in when one of the

100 million people who own the
company's voice-activated device says, “Alexa,
play Jade Bird.”

“If they like what they hear and it's already
in their home:‘Let's upgrade for $9.99." It's a
win for us and the consumer and Amazon,”
says Dylan Lewis, head of digital for the indie-
label home of Bird, Mumford & Sons, Chvrches
and others. “It's a great way for them to
position their service in front of people.”

Launched April 18 for customers who own
Amazon’'s Echo devices and certain other
Alexa-powered speakers, Amazon’s new
free service is limited to certain playlists and
artistradio stations. The idea is to borrow
from Spotify’s strategy and
draw music fansinto the
Amazon-Alexa world for free
so that later they'll pay for a
subscription — or perhaps one
of the Everything Store’s many
other products. (The company’s Prime service
costs $119 per year, and subscribers can sign
up for Amazon Music Unlimited for $7.99 per
month, or $3.99 if they listen only on Echo
devices.)

If successful, the ad-supported service
could broaden the demographics of Amazon'’s
music-streaming consumers, music-business
sources say. Amazon's users skew toward
rock and country, reflecting the tastes of its
Echoowners and CD-download purchasers
— but the free tier could draw in a younger
clientele, including the pop, hip-hop and
Latin-music fans who populate Spotify and
Apple Music. “Right now, they over-indexin
categories like country, rock and Christian,”
says a source familiar with Amazon'’s plans.

20M

Estimated number of
listeners using Amazon'’s
music services

“As this platform gains more traction, you'll
probably find [Amazon is] more importantin
terms of pop and hip-hop.”

Adds Lewis: “If you widen the audience, you
widen the scope of genre consumption.”

Although Amazon doesn't divulge user
numbers, reports have estimated that its
Unlimited service has 20 million subscribers,
far fewer than Spotify's 96 million paid
subscribers and Apple Music’s 56 million. But
the number of daily Alexa users doubled in
2018, according to Amazon, and the growth in
voice-activated speaker consumptionis likely
to increase streaming subscriber numbers —
especially if a free tier draws in consumers the
way Spotify’s has.

“Voice, in particular, is going to be a very,
very significant element of the future of
music,” says a major-label source. “They've
taken a different approach that has been
additive to the industry:it's not that they've
been stealing customers, they've been
bringing new customers into streaming
music, and that's great for everybody.”

Although Amazon's free service is available
only in the United States, music-biz insiders
predictit will eventually expand to growing
music-streaming markets like China, India and
Latin America. “As they start to globalize, they're
addressing a much larger market opportunity,”
says the source familiar with Amazon's plans.

Outside the United States and the United
Kingdom, however, Alexa lacks crucial
functionality for shopping and local
news. And some international music
executives are skeptical the service
could catch on, even with afree
tier. "Would it make a difference or
not? It's hard to tell,” says Jeremie
Varengo, a former Universal Music executive
in Paris who is now music-business director for
French TV service Trace. "When you're used to
having Spotify or Apple Music, you don't want
it to change, or have another device to play
basically the same service.”

To getlicenses from labels, Amazon agreed
to a system of royalty payouts based on
numbers of streams, ala Spotify and Apple
Music. “It's a taste,” says Glassnote founder
Daniel Glass of the free service. “We have a
generation growing up of 10-month-olds to
5-year-olds who are using voice-activated
speakers. It's only going to get more and more
reflexive and more automatic — those kids are
going to be teenagers, and then they're going to
gointocars.” @

ALEXA COURTESY OF AMAZON DHANUSH COURTESY OF DIVO QUESTLOVE AMY HARRIS/INVISION/AP IMAGES
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As the subcontinent looks to further legitimize its music industry, the country of
1.35 billion prepares to create a single, level playing field for artists and labels

BY AMIT GURBAXANI

SKSOMEONE ON THE STREET IN INDIA
what the No. 1 song in the country is,
and you'll get a very different answer
depending on where you are in the
country of 1.35 billion people.

In Mumbai, the home of Bollywood, someone
might say “Duniyaa” (“World”), from the hit Hindi
film Luka Chuppi (Hide and Seek). In Chandigarh,
the Punjab capital with the nation’s biggest regional
pop scene, it could be “Lambhergini” by duo
The Doorbeen. In Chennai, where the Tamil movie
business is, it might be “Rowdy Baby,” actor-singer
Dhanush’s smash from his latest release, Maari 2.

By the end of 2019, Indians may finally have a
definitive answer. As early as July, the Indian Music
Industry, the trade organization that includes over
200 Indian record labels, will launch the country’s
first official music chart. The weekly, 50-position,
all-genre list will be compiled by Barcelona-based
music monitoring company BMAT and based on
streams and radio airplay.

The chart is part of the IMI’s “Vision 2022” plan
to make India one of the world’s top 10 music
markets in revenue. It’s currently ranked at No. 15,
according to IFPI’s Global Music Report 2019, with
$156.1 million in revenue.

Indian music executives can’t guarantee the new
chart will boost revenues, but they see it as a sign
of the market’s maturity and a way to stoke interest
among artists, labels, listeners and streaming
platforms. “Having these charts is a reflection of
India’s growing stature across the world in terms of its
contribution to music,” says Amarjit Singh Batra,
managing director of Spotify India, one of the five
audio streaming services that will share data with
BMAT. Apple Music and local players Gaana, JioSaavn
and Wynk will also participate.

In a country with 23 official languages and a
fragmented music retail system, consolidating data
for a definitive chart isn’t easy. The declining market
for physical products has always been disorganized:
Many transactions take place in cash at tiny stores in
places like railway stations.

Until now, sales figures have been documented
through certifications. “Back in the day of physical

sales, we launched gold, platinum, multiplatinum,”
says Atul Churamani, founder of independent
publisher Turnkey Music. “People could make
whatever claims they wanted on the success of an
album without any verification.”

Without audited sales data, past chart compilers
augmented results with polls. From the mid-1950s
through the mid-'9os, the country’s de facto chart
was the radio program Geetmala, on which popular
D] Ameen Sayani counted down the biggest Hindi
film hits of the week, based on weekly feedback
from over 100 record stores and more than 400
“listeners’ clubs.”

Starting in 1991, the liberalization of India’s
economy paved the way for the establishment of
privately owned FM radio stations and satellite
TV channels. A number of them started weekly
charts, including the popular Superhit Mugabla, a
Bollywood and Indian pop countdown that ran on
radio for three years in the 90s. Rankings were
based on votes sent in on postcards — as many as
100,000 a week during the show’s peak.

Convincing streaming services to share information
for the chart wasn’t a problem, says IMI chief digital
officer Hari Nair. The challenge was streamlining
the data received from the various platforms. “We're
working out permutations and combinations, like
how on the U.S. Billboard Hot 100 chart a paid
stream is valued more than a free stream,” says
Arjun Sankalia, who serves as a technical adviser
to the Indian chart committee, composed of
representatives from IMI, IFPI and BMAT.

One platform missing on the IMI charts is YouTube,
left out due to the prevalence of views paid for by
Indian labels, an open local-industry secret. The
IMI has not ruled out adding its data in the future;
with over 265 million monthly active users, India is
YouTube’s largest streamer.

Nair and Sankalia say the chart is shaping up
to be an apt reflection of India’s consumption
patterns, in which languages — not genres —
distinguish music listening. “You will see Hind}i,
Punjabi, English, Tamil and Telugu on the
chart,” says Sankalia. “The point is to have as
representative a sample as possible.” ©

ASCAP EXPO RETURNS
TO LOS ANGELES

This year's event features
Questlove, Portugal. The Man

BY TATIANA CIRISANO

The annual ASCAP I Create Music
Expo will spotlight songwriters and
composers with three days of panels,
master classes, keynote speeches and
performances at the Loews Hollywood
Hotel in Los Angeles May 2-4. Now in
its 14th year, the conference covers
all aspects of career songwriting, from
navigating publishing deals to writing
across genres and nurturing a social
media audience.

This time around, the event will
include keynote speaker Questlove
and performers Portugal. The Man and
Wyclef Jean, plus songwriter Victoria
Monét and music-video director Hannah
Lux Davis, collaborators of Ariana
Grande, discussing the making of
the pop star’s “Thank U, Next.” The
schedule also includes panels on the
rise of emo rap and the Latin music
explosion; master classes from hit
songwriters Desmond Child and Ashley
Gorley; and a cross-genre songwriting
roundtable led by Leland, who has
written for Selena Gomez and Troye
Sivan. Here are three of the event’s
must-see panels — including, of course,
Billboard’s own.

WE CREATE MUSIC, PRESENTED BY
BILIBOARD

As genre lines continue to blur,
country legend Lee Ann Womack,
“Shallow” co-writer Anthony
Rossomando, Captain Marvel composer
Pinar Toprak and hip-hop producer
Nineteen85 discuss how to build a
sustainable career as a songwriter.

ATLANTA’'S FINEST

Atlanta’s new guard of creators,
including LVRN co-founder Tunde
Balogun, will talk about how the city
became a music-industry mecca for R&B
and hip-hop, and what its future holds.

HOW TO WRITE YOUR SOCIAL MEDIA STORY
At a time when artists have more online
platforms at their disposal than ever,
experts from labels and creative firms
will explore how musicians can leverage
social media for IRL success.

Questlove
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FROM THE DESK OF

CO-CEO, SECRETLY GROUP/SECRETLY DISTRIBUTION

Darius Van Arman

The indie industry jack-of-all-trades on consolidation, the importance
of healthy competition and how his many businesses work together

BY HARLEY BROWN
PHOTOGRAPHED BY JAI LENNARD

ARIUSVAN ARMAN IS INVOLVED
in so many projects it can be
hard to keep track of them
all. “I'm like that character in
Rushmore,” he says, referring to the Wes
Anderson film in which the protagonist
gets suspended for skipping class to pursue
a ridiculous number of extracurriculars.
These days, the co-CEO of Secretly Group
and Secretly Distribution — the latter with
his business partners Chris Swanson
and his brother Ben Swanson, who
co-founded the Secretly Canadian imprint
— has his hands in almost every aspect of
the music business.
In addition to the distributor and
the label group — which includes indie
labels Secretly Canadian, Dead Oceans

and Jagjaguwar, along with Secretly
Publishing — Van Arman, 47, maintains
a passive Investment in the Independent
Record Pressing plant and owns part of
reissue imprint Numero Group. He also
co-founded Fort William Management,
home to Grizzly Bear, Kevin Morby,
Beirut and more, though he recently
sold that company to co-founder Ami
Spishock. Earlier in 2019, Van Arman and
Swanson invited Dead Oceans co-founder
Phil Waldorf to partner with them on all
three labels, to make ownership equal. “It
was muddier before, but now it’s clarified,”
says Van Arman of his intertwined,
complementary obligations.

Van Arman’s do-it-yourself, soup-to-
nuts approach to the music biz began

B = .
at the University of Virginia, which he
attended in the 1990s. A mathematics
major who juggled commitments to the
college newspaper, radio station and local
art magazine, he also booked shows in the
basement of a sushi restaurant for indie-
rock royalty like Neutral Milk Hotel
and Sleater-Kinney. When the United
Kingdom’s Cargo Records paid $350 in
1996 for the rights to distribute physical
copies of the band Drunk’s CD, which Van
Arman had released on his Jagjaguwar
label and which got a positive review in
Melody Maker, he realized Jagjaguwar
could be his career.

“I'was like, “‘Wow. You send one CD to
one place, they review it, someone’s then
going to order 50 copies of a CD and there
are people who are actually going to buy
those CDs?’ ” he recalls. “My mind was
blown.” Soon thereafter, the founders of
Secretly Canadian invited Van Arman to
move to Bloomington, Ind., and go into
business with them.

Secretly’s roster includes Bon Iver, The
War on Drugs and Mitski, and Van
Arman has made it his life’s work to
advocate for independent artists. As
chairman of the board of directors at the
American Association of Independent
Music (A2IM), a founding council

nARY
&

BE NIGE
TO PEOPLE

“There was always this
feeling that Secretly
Group labels were
relying on Secretly
Publishing asifitwere
a separate company,”
says Van Arman,
photographed April 15 at
Secretly Group’s offices
in Brooklyn.“But we
both want to work with
amazing songwriters
and creators.”
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member of the Worldwide Independent
Network and a member of the boards of
directors for both Merlin and
SoundExchange, he has successfully
negotiated the multiyear licensing
agreement between Spotify and Merlin,
and testified on licensing reform before

services that really support the artist:
playlist pitching, data analytics, marketing
expertise and distribution to hundreds of
streaming services around the world. We
aggregate that data and pay once a month.
A distribution platform may take more of
an artist’s earnings than Spotify, but artists

“In some ways, consolidation makes it

harder for burgeoning and experimental
voices to find traction.”

Congress in 2014, among other initiatives.

“Our company is oriented around the
concept that, yes, we have to pay attention
to being profitable, because we need to
be sustainable and reach more ears and
eyes, and we need to invest in our artists’
careers,” says Van Arman. “But it’s only so
we can increase our capacity to do good in
the world.” At Secretly Group’s Brooklyn
offices, Van Arman spoke about growing
artist services, maintaining healthy
competition in a consolidating business
and the future of the indie sector.

You're involved in three labels, a
reissue imprint, a publishing house,

a distribution arm and an investment
in a pressing plant. Is this kind of
integration key to success as an indie?
Sometimes yes, sometimes no. It’s good

to have an understanding of how parts of
the music industry work together. When
you can share back office over different
functions, it makes each of those functions
more sustainable. It’s still better to press
your vinyl wherever you think is best,
regardless of whether you have ownership
in the plant. The downside is, it’s really
hard to be a successful label group; it’s
really hard to be a successtul distribution
platform; it’s really hard to be a successful
publisher. And it’s really, really, really hard
to be successful at all three when the same
management group runs it.

Spotify is offering more artist services
for unsigned acts. How has that
affected your business?

People ask, “Are you pissed off that

artists can go direct with Spotify?” No, we
support it. Artists should have options,
and we hope they choose to work with us,
but they should choose to work with us
because we're offering value. We are not
afraid of having that conversation with
artists who are trying to consider one path
or the other. There isn’t a distribution

fee or alabel-percentage revenue share
[with Spotify], but we think, big picture,
that our distribution business is offering

are getting much more in the end because
a distribution platform offers much more in
the way of artist services than Spotify.

You've spoken about the importance of
a healthy marketplace.

In some ways, consolidation makes it
harder for burgeoning and experimental
voices to find traction. In other ways,
these companies that are transparency-
oriented and providing platforms that
make the market accessible to all artists
are invigorating. But some feel like
they’re Uber-izing the music industry.
When too much of the buying and selling
1s in the hands of too few companies,

1Bonlver's ForEmma,
ForeverAgoisJagjaguwar's
best-selling releaseand
the label'sfirstgold record.
2 Okkervil River's Black
Sheep Boy, one of the last
records Van Armanart-
directed. “Artis by Will
Schaff, notto be confused
with Will Sheff,” the band’s
songwriterand singer, he
says. 3 “"Astack of books, by
heroes or people orsubject
matter | find interesting,”
says Van Arman. 4 Secretly
Group's offices have eight
A2IM Libera Awards.

that’s when the market becomes
distorted. Can creators and their labels
and companies that partner with artists
collectively get sufficient leverage to

get reasonable return in a marketplace
where everything is so fractured? I hope
over time, we go in the other direction,
but not so far where songwriters and
recording artists can’t make careers out
of a pursuit of making music. We really
need that healthy return to those who are
actually creating, not the middle people,
to sustain everything.

With Merlin, it seems like a benefit of
consolidation is when it goes toward
negotiation and advocacy.
Absolutely. When a bunch of competitors
that take up §%-10% of the market
collectivize their rights, it gives them the
opportunity to be on a level playing field
with Universal at 40%, Sony at 30% and
Warner Music Group at 15%-20%. Merlin
consolidating the voice of the indies to
do digital licenses that are competitive
with the biggest companies’ is such an
important linchpin. You want the market
to allow enough competition that when it
does find its own shape, it’s something that
reflects healthy competitive dynamics. @
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“The Politicians Don’t Get It

Legendary bandleader and executive Herb Alpert celebrates a quarter
century of funding artists who don't benefit from government support

BY HARLEY BROWN

WENTY-FIVE YEARS AFTER

legendary jazz trumpeter

—and A&M Records co-founder —

Herb Alpert established his Herb
Alpert Award in the Arts (HAAIA) in response
to cutbacks in government funding for the arts,
the situation hasn’t changed. “The politicians
don’t get it,” says Alpert, 84, from his home in
Santa Monica, Calif. “The heart and soul of a
country is shaped by its artists.”

Alpert recognizes this annually with HAAIA,
which will celebrate its 25th anniversary in
New York on May 13. Each year, the Herb
Alpert Foundation offers a $75,000 prize (it
previously was $50,000) to boundary-pushing
midcareer artists, one each in the categories
of dance, film and video, music, theater and
visual arts. Several of the soon-to-be 125
recipients over the past quarter century have
gone on to win MacArthur “genius” grants,
Tonys, Grammys and Pulitzers. “Ialways
gravitated toward those artists that take the
road less traveled,” says Alpert. “They are
professionals, but they can use a little oomph
to get them to the next level.”

Alpert didn’t always know philanthropy
would be one of his life’s callings. During his
s0-year career, the Los Angeles native led
The Tijuana Brass, won nine Grammys and,
with Jerry Moss, co-founded A&M Records,
which the two sold to PolyGram in 1989. But
he remains humble: “We started out very
inconspicuously in my garage,” he says of
his early days. Using the funds from album

-
From left:Lani
Hall Alpert, Ravi
Rajan, Alpertand
ona Sebastian.

- bt
-

- .

% B
- »
’

\Z?

20 BILLBOARD | APRIL 27, 2019

royalties and the A&M sale, he established the
foundation to support arts education, inspired
by his decision to pick up a trumpet in his own
school’s music class.

In the early 1990s, former arts journalist Irene
Borger was asked to lead HAAIA. “T've really
watched a couple of generations of artists grow
up,” says Borger. Playwright Lisa Kron, for
example, won a HAAIA in 1997 and a Tony in
2018 for the Broadway musical Fun Home, based
on the memoir by cartoonist Alison Bechdel.

Many recipients of the award — including
pianist Vijay lyer and trombonist George
Lewis — will be panelists at the HAAIA
ceremony in May, which will take place at
a midtown Manhattan space that formerly
housed Annie Leibovitz’s photography studio.
In addition to choosing the winners from a pool
of 50 contenders nominated by industry folk
including critics, artistic directors, academics
and producers at nonprofits, panelists lead
panels at the awards ceremony itself. (Past
music panelists have included composer
John Adams and neoclassical act Kronos
Quartet.) “The enthusiasm for supporting
artists is amazing, and it’s very painful to have
to give one prize,” says Borger.

Alpert removes himself from both the
process of selecting winners and the logistics
of running HAAIA so there’s “no corruption,”
but his discerning taste and generous spirit
permeate the awards nonetheless. “The artists
that we gravitate toward,” he says, “have that
certain something.” ©

Ballerini (left) and Underwood at the
Grand Ole Opry inNashville on April 16.

New Deals
Singer-actor Rotimi

partnered with
EMPIRE.

Universal Music
Group teamed
with podcast firm
Wondery to create
original content.

Pitbull's Mr. 305
label inked a
distribution deal
with Ingrooves.

Michael McDonald
signed a publishing
deal with Kobalt.

Donald Glover
launched aline of
shoes with Adidas.

BMG entered into a

global partnership
with DEL Records.

Executive Turntable
New York Mayor Bill
de Blasio named
Anne del Castillo
commissioner of his
Office of Media and
Entertainment.

Warner/Chappell
Music upped Ryan
Press to president
of A&Rin the United
States.

Paradigm Talent
Agency named
Marty Diamond

head of global music.

Spirit Music Group
named Joe Borrino
COO/CFO.

Sony Music
promoted Sylvia
Rhone to chairman/
CEOQO of Epic Records.

Def Jam appointed
D) Mormile executive
vp West Coast and
Jeff Burroughs senior
vp marketing.

Meet & Greet
Michelle Branch
married The Black
Keys'Patrick Carney.

Media Alert

Danny Boyle signed
on to executive-
produce the
upcoming Alan
McGee biopic
Creation Stories.

Kelsea Ballerini was
inducted into the
Grand Ole Opry by
Carrie Underwood.

The Grammy
Museum announced
that it will honor
LindaPerry with a
galaonJune 29.

Obits

British concert
promoter Alan
James died at 61.
Read more about his
life and impact at
billboard.biz.

ALPERT:FRANCESCO DA VINCI BALLERINI: CTHRIS HOLLO/HOLLO PHOTOGRAPHICS/GRAND OLE OPRY.



BAD BUNNY

TOP LATIN ARTIST
TOP LATIN ALBUM
X TOOPRE

TOP HOT 100 SONG
“1 LIKE IT”

TOP STREAMING SONG (AUDIO)
“1 LIKE IT”

TOP SELLING SONG
“1 LIKE IT”

TOP COLLABORATION
“1 LIKE IT”

TOP RAP SONG
“1 LIKE IT”

TOP LATIN SONG
IIMIAII

TOP LATIN SONG
“TE BOTE”

BASTILLE

TOP COLLABORATION
“HAPPIER”

TOP DANCE/ELECTRONIC SONG
“HAPPIER”

CLEAN BANDIT

TOP DANCE/ELECTRONIC ALBUM
WHAT IS LOVE?

DAVE MATTHEWS BAND

TOP ROCK ALBUM
COME TOMORROW

DAVID GUETTA

TOP DANCE/ELECTRONIC ALBUM
7

DJ SNAKE

TOP LATIN SONG
“TAKI TAKI”

TOP DANCE/ELECTRONIC SONG
“TAKI TAKI”

DZEKO

TOP DANCE/ELECTRONIC SONG
“JACKIE CHAN"

ED SHEERAN

TOP MALE ARTIST
TOP TOURING ARTIST

2019

BILLBOARD MUSIC AWARDS

WE PROUDLY CONGRATULATE OUR NOMINATED CLIENTS

FOSTER THE PEOPLE"

TOP ROCK SONG
“SIT NEXT TO ME”

GREY

TOP RADIO SONG
“THE MIDDLE”

TOP DANCE/ELECTRONIC SONG
“THE MIDDLE”

HALSEY

TOP FEMALE ARTIST

TOP SELLING SONG
"WITHOUT ME”

IMAGINE DRAGONS

TOP DUO/GROUP
TOP SONG SALES ARTIST
TOP ROCK ARTIST

TOP ROCK ALBUM
ORIGINS

TOP ROCK SONG
“NATURAL”

TOP ROCK SONG
“WHATEVER IT TAKES”

KACEY MUSGRAVES

TOP COUNTRY FEMALE ARTIST

KENNY CHESNEY

TOP COUNTRY TOUR

KIRK FRANKLIN

TOP GOSPEL ARTIST

TOP GOSPEL SONG
“NEVER ALONE”

WWW.PARADIGMAGENCY.COM

KORYN HAWTHORNE

TOP GOSPEL ARTIST

TOP GOSPEL ALBUM
UNSTOPPABLE

TOP GOSPEL SONG
“WON'T HE DO IT”

LIL DICKY

TOP R&B SONG
“FREAKY FRIDAY”

LOUIS TOMLINSON

TOP SOCIAL ARTIST

LOVELYTHEBAND

TOP ROCK ARTIST

TOP ROCK SONG
“BROKEN"

MAJOR LAZER

TOP DANCE/ELECTRONIC ALBUM
MAJOR LAZER ESSENTIALS

NORMAN!I

TOP RADIO SONG
“LOVE LIES”

TOP COLLABORATION
“LOVE LIES”

ODESZA

TOP DANCE/ELECTRONIC ARTIST

OLD DOMINION

TOP COUNTRY DUO/GROUP

TIESTO

TOP DANCE/ELECTRONIC SONG
“JACKIE CHAN"

TORI KELLY

TOP GOSPEL ARTIST

TOP GOSPEL ALBUM
HIDING PLACE

TOP GOSPEL SONG
“NEVER ALONE”

ZEDD

TOP RADIO SONG
“THE MIDDLE”

TOP DANCE/ELECTRONIC SONG
“THE MIDDLE”

* International representation by Coda only
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Kanye West’s Sunday Service

INDIO, CALIF., APRIL 21

KANYE WEST BROUGHT HIS NOW FAMED SUNDAY SERVICE, WHICH HE STARTED IN
January, to Coachella’s second weekend for a special Easter celebration. The service took place
atop a hill built for the occasion within a Coachella campsite, and featured guest appearances
from Chance the Rapper, Teyana Taylor and DMX. During the two-hour event, West
debuted a fittingly spiritual new song, “Water.” He also took part in renditions of some of his
classics, like “All Falls Down” and “Jesus Walks,” along with covers of Stevie Wonder’s “As”
and Soul Il Soul’s “Back to Life.” Chance joined him for a choir-driven take on “Ultralight
Beam,” and DMX delivered an emotional prayer that brought West to tears. Attendees
included Katy Perry and fiancé Orlando Bloom, Childish Gambino, Kylie Jenner and
Travis Scott, as well as West’s wife, Kim Kardashian, and daughter North. Chicken and
waflles and vegan breakfast burritos were available ahead of the service, and once gates
opened, fans rushed to a merchandise tent to purchase everything from $50 “church socks”
to $225 sweatshirts emblazoned with slogans like “Holy Spirit” and “Trust God.” After more
than two years of erratic behavior, Kanye fandom has become increasingly untenable for
many. Though far from perfect, West’s service showed there might be some light at the end
of his tunnel. The livestream of the performance was shown through a small circular lens,
literalizing that very idea. —HARDEEP PHULL

12Chainzattended the service hours
before surprising YG’s crowd for “Big
Bank.” 2Chance the Rapperduring his
guestappearance. 3 Scott (leftyand
Jenner were affectionate during the
gathering.4 Anaerial view.5 The massive
choirthat West enlisted to bring his
Coachella performance to life through
songand dance. 6 Kid Cudi (left} with
Jaden Smith. The night before, Cudi
brought out West for two songs off their
collaborative LP Kids See Ghostsand
West’s own Life of Pablo track “Father
Stretch MyHands Pt. 1.” 7 Taylor
performed hersong “Never Would Have
Made It,” which West produced.

West (center),
surrounded by dancers,
Chance the Rapper

and Derek “Fonzworth
Bentley” Watkins,
staged his Easter
Sunday Serviceduring
the second weekend of
Coachella.

WEST: KENT NISHIMURA/LOS ANGELES TIMES/POLARIS. 1, 3, 6, POLAROID: LIAM MACRAE. 2, 5, 7- RICH FURY/GETTY IMAGES. 4: G OLDENVOICE. APRIL 27, 2019 | WWW.BILLBOARD.COM 23
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1 Smokey Robinson {(center) performed with (from left}) Matt Sallee, Kirstin
Maldonado, Mitch Grassi, Scott Hoying and Kevin Olusola of Pentatonixduring
Motown 60: A Grammy Celebration, which aired April 21. 2Pharrell Williams
servedfoodatthe Los Angeles Missionon April 19. 3From left: Kevin “CoachK”
Lee, Jacqueline Reynolds-Drumm, Gabriela Schwartz, Yung Miami, Ethiopia
Habtemariamand Britney Davis attended the New Generation Tour afterparty
in Atlantaon April 21. 4 Ashantiat the New York premiere of Stuck on April 16.

5 Cage the Elephant performedattherelease party forits new album, Social
Cues,inPhiladelphiaon April 18. 6 Big Machine Records CEO Scott

Borchetta (left}and John Carter Cash posed with Sheryl Crow after

she revealed a posthumous collaboration with Johnny Cash called
"Redemption Day” at Cash Cabin Recording Studioin Hendersonville,

Tenn., on April 17.
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CONGRATULATIONS

KACEY MUSGRAVES

ON A RECORD-BREAKING YEAR!
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SECOND ARTIST IN HISTORY TO HOLD THE RARE HONOR

TRIPLE CROWN WINNER

GOLDEN HOUR — ALBUM OF THE YEAR
GRAMMY AWARDS - COUNTRY MUSIC AWARDS - ACADEMY OF COUNTRY MUSIC AWARDS

WWW. PARADIGMAGENCY.COM
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7 Justin Bieber surprised Ariana Grande's Coachella weekend-two crowd with
"Sorry”on April 21,announcing that hisalbum is “coming soon.” 8 Bryce Vine
visited Music ChoiceinNew York on April 17. 9Lil Duval made a cameo with Fat
Boy Rhymer before City Girls’ setin Atlanta on April 20. 10 From left: Cypress
Hillmembers Sen Dog, DJ Muggs, Eric Bobo and B-Real were honored witha

N
W

staron the Hollywood Walk of Fame in Californiaon April 19.

26 BILLBOARD | APRIL 27, 2019

LOS ANGELES, APRIL 17

1 Clockwisefromtop left: Theevent’'s
co-hosts, Spotify creative director/
head of urban Carl Cheryand RCA
A&R executive vp Tunji Balogun,

with The Internet’s Syd, rapper

Kari Faux and BBC Radio 1XtraDJ
Jamz Supernova. The event was
produced by Purple Agency. 2 Singer-
songwriter-actor Luke James (left}
with rapperand Sean Combs’son
Christian Combs. 3Capitol Music
Group global creative senior vp Amber
Grimes. 4From left: Alamo Records
A&RvpZekeHirschbergandfounder/
CEO Todd Moscowitz with Pulse
Music Group A&R vp Ashley Calhoun.
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Celebrates Aﬂanta’s
LVRN Label

7 DAYS onthe SCENE
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We congratulate
Mariah Carey on receiving
The Billboard “lcon Award.”

Here’s to your amazing
accomplishments and your
continued success!

o
ABU DHABI ATHENS AUSTIN BEWJING CENTURY CITY CHICAGO DUBAI FRANKFURT Reedsmlth
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SILICON VALLEY SINGAPORE TYSONS WASHINGTON, D.C. WILMINGTON through partnership




'
THANK YOU
WAYLON

Waylon Jennings was one of our first entertainment

ients back when outlaws roamed “The Row,” and the
world‘Spun on vinyl. Over time, we built a top business
management firm with the help of legends like Waylon and
other talented men and women much like you, who are

’ determined to make a mark in entertainment. For more
than forty years, our team of professionals has been
providing worry-free business management, tax advisory,
and consulting services. We help make sure honky-tonk
heroes who've always been a little crazy, and those
growing up to be cowboys, performers, producers, writers,
managers, rambling men and good-hearted women, never

have to work without a net. So go ahead, focus on growing

your fame. We’ll work hard to protect your fortune.

vaden group | elliott davis

For more information visit vadengroup.com

Vaden Group | Elliott Davis « Music Row « Roundabout Plaza « 1600 Division Street, Suite 225 . Nashville « 615.248.5500
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BY MEGAN BUERGER
" PHOTOGRAPHED BY KAYLA REEFER

THE PULSE
OF MUSIC
RIGHT NOW

DeMarco photographed
March 15inLos Angeles.
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the beat

IT IS ASPRING AFTERNOON IN
Eagle Rock, a quiet neighborhood
in East Los Angeles, and Mac
DeMarco is trying to find a

polite way to explain his recent
reclusiveness — that is, why he’s
less like the wacky, rabble-rousing
entertainer fans have come to know
and love, and more like a lone
wolf. He takes a few drags of his
cigarette and shrugs. “It’s not that I
don’t enjoy all of this anymore,” he
says, “but the amount of — I don’t
want to say ‘celebrity,” because

I'm not famous — but the amount
of notoriety, especially with the
internet nowadays, I'm already
uncomfortable with where I'm

at. Playing to as many people as
possible, that’s a beautiful thing, but
it taxes your soul.”

The question of stardom arises
during a conversation about the
thriving DIY music market, which
DeMarco has, intentionally or
otherwise, played a key role in
helping amplify and expand. It has
made him a sort of indie icon —
proof that one doesn’t need deep
pockets or corporate backing to
make it big.

It has been eight years since
the Canadian singer-songwriter,
beloved for his sly humor and
slacker-rock disinterest in the major-
label machine, first stumbled into
the spotlight in 2012, with his solo
debut, the Rock and Roll Night Club
EP, released on Captured Tracks.
He has put out three full-length
studio albums on the Brooklyn-
based independent label since
— all reached the top 30 of the
Billboard 200, and two peaked at
No. 1 on the Independent Albums
chart — all the while inspiring a new
wave of bedroom singer-songwriters
like Clairo,Rex Orange County
and Cuco (the lattermost only
recently changed course and signed
a seven-figure deal with Interscope).

Captured Tracks, which is run
by Blank Dogs’ Mike Sniper,
ultimately inspired DeMarco,
now 29, to start his own imprint.
His fourth album, Here Comes the
Cowboy, due May 10, will be the
first release on his newly formed
Mac’s Record Label, a partnership
with independent distributor
Caroline. The label isn’t an attempt
to sign indie music’s promising
up-and-comers, he says, but is
instead a practical step toward
one key personal objective: “own
everything.”

As DeMarco’s success grows, it
seems Increasingly at odds with his
personality. He might rather tour
small-town venues with a skeleton
crew of friends, but he’s popular
enough to play Coachella and sell out
presale tickets in a handful of cities
at 2,500- to 6,000-seat venues. His
upcoming tour starts in Sonoma,
Calif., on May 7, and he will likely
travel by tour bus and bring a sound
technician — “extras” that he had
never cared to splurge on.

“Now, those things are a little more
important,” he says. “The venues are
a lot bigger than I ever thought we’d
be playing. I'm older, and I'm not old,
but I'm not as interested in just getting
blackout drunk onstage. I want things
to sound nice.”

Despite his influence on the indie
scene, DeMarco floats outside of
its current incarnation; the low-key
singer doesn’t crank out viral content
or wrestle for brand endorsement
deals. He isn’t even on social media.
The distance seems to be by design.
Like some of indie’s other trailblazers,
DeMarco finds that he lacks a kinship
with indie’s new generation, largely
because of perceived philosophical
differences over what DIY success
should look like, where it should come
from and how quickly it should arrive.

“It all comes down to your
motivation,” he says. “That’s the

MERCH

“Put this in the interview: Do not sign a 360 deal. | don’tcare how much

money they're offering you, don't [takeit]. It's an awful, awful idea. It’s
along time, a really long time. And they own your image. They take money
from your merch on tour — nobody should touch that. | didn't know that
some bands don’t own their merch, which to me is like — straight up, you're
being robbed. You can make money selling merch at shows, soit’s good
if you own it. Thumbs up, bonus for you. Do not give anybody that merch
money, or your show money. They're not on the stage, and they're probably
not even in the city [you're playing]. Forget about it.”

difference I see now. I toured for
four years playing to, like, four
people in somebody’s basement, but
I didn’t care because I got to play
shows. Nowadays, young bands blow
up online and their first show is at an
800-person venue. And then if they
have to play a small place, they’re
like, ‘What the fuck?’”

DeMarco was always skeptical of
the fast-tracking, overpromising,
360-degree contracts peddled by
major labels. Having grown up poor
in Edmonton, Alberta, he says, he
didn’t want to owe anyone or be
forced to split revenue with strangers.
“The one thing I always hear [indie
artists| complaining about is not
making any money, which is like...
Obviously we’re not making as much
money as a fucking gigantic radio
band, but I live very comfortably. I
own a house, my girlfriend doesn’t
have to work, I can take care of my
mom. Maybe it’s because we’ve
kept it so cheap — I split everything
equally with everybody, it’s not
complicated — but I don’t understand
that complaint. I don’t know what
big artists get, probably a lot, but this

Thefirstreleaseon
DeMarco’s newly
launched imprint,
Mac’s Record Label,
will be his own:Here
Comes the Cowboy.

already is more than I need.”

As DeMarco wrestles with where
to go from here, he 1s presenting
his most introspective and refined
work to date. Here Comes the Cowboy
builds off the laid-back wistfulness
of his 2017 release, This Old Dog,
but is delivered with more tension,
asif he’s scanning the room for the
exit signs but feels destined to stay.
The title drew attention from fans
on Twitter for its similarity to that
of Mitski’s critically acclaimed 2018
album, Be the Cowboy. Both artists
agree 1t was a coincidence, likely
drawing upon the same romantic
trope: the strong, silent, lonely
cowboy as the iconic American
masculine ideal.

It manifests most on dreamy
ballads like “Finally Alone” and
“Choo Choo,” in which DeMarco
fantasizes about fleeing the city for
“somewhere mundane” where he
can tend cattle in solitude. “This is
my out-to-pasture album,” he says,
making the chk chk sound of a pistol
cocking. “Idon’t really give a shit
about anything anymore.” Coming
from him, that sounds like a bluff. @
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From left:
Swank, White
and Blackwell.

LABEL LOOK

THIRD MAN
RECORDS

Backstory

In September 2008, White
and Swank were on a flight
from Nashville to Detroit to
see DonRickles perform when
White pitched his latest idea:
Third Man Records. Once
Swank was in, White called
Blackwell and secured his
team. Six months later, Third
Man opened for business.

“It set the entire pace of how
things still are to thisday,” says
Swank. “We put no business
plan together whatsoever,
[Blackwell and ] just moved
here, and we had our first
event two days later.” With
United Record Pressing five
miles away, Nashville was a
no-brainer. Says Blackwell:
“Our relationship [with United]
is so responsible for where
vinyl culture has come in the
past 10 years.”

Earlierin April, Third Man Records celebrated its 10th anniversary since
launching in Nashville with a one-day festival, during which label founderJack
White made a major announcement: Co-founders Ben Blackwell and Ben
Swank had been made minority co-owners. As the label’s first two employees,
the Bens have overseen the release and/or reissue of 600 titles and grown the
vinyl-focused indie to 45 employees, not including the staff at Third Man Pressing, which opened in Detroit
in 2017. “You don‘t have those goals going intoit, because it just seems like you're cut off from that huge
corporate world,” says Blackwell. “So every time we put outa new record, it's just like, ‘Holy shit."” And while
Blackwell was skeptical that the label would last six months, he and Swank are now envisioning the next 10
years. “| think about it all the time,” says Swank, who hopes to expand the label’s presence in literature, film
and live performances. “Those possibilities are endless.”

The Artists

Last year, Margo Price earned
her first Grammy nomination
for best new artist on the heels
of her second album for Third
Man. “It helps people see the
label as its own entity,” says
Swank. “It's not just fueled

by Jack and his cachet.”

Third Man does little A&R

“in that way of fighting [to
sign] people,” he says, citing
signeelillie Mae, who played
fiddle in White’s band until

he insisted on producing her
2017 debut. She'll release her
follow-up this year. “We [work
with her] because we like her,”
says Swank, “not because
somebody at Universal was
like, ‘Have you heard of her?"”

Also this year: The Raconteurs’

anticipated third album will
mark the label’s first new
release from the group.

Key Stats

In 2015, White won a Grammy
for best rock performance for
“Lazaretto,” off his 2014 album
of the same name, which hit
No. 1 onthe Billboard 200.
Sodid his other solo releases
on Third Man: Blunderbuss

in 2012 and Boarding House
Reachin2018.1n 2014, he
recorded and pressed the
world’s fastest-released record;
in under four hours, a limited
run of the vinyl 45s were sold
at Third Man. Prior to Price’s
own Grammy nod, 2017 LP

All American Made landed at
No. 11 on Top Country Albums,
while 2016 debut Midwest
Farmer’s Daughter reached the
top 10 of the chart. The number
Blackwell is particularly proud
of? “Across our catalog, 30 to
95% of titles stay in print —
that’s a lot of coordinating.”

What’s Next?

Swank hopes that Third Man
will continue to cement its
legacy as a label that takes
chancesonart. Thatis why,
he says, he wants to expand
the label’s focus on areas that
itdabblesin, from publishing
poetry and hosting readings
to booking more film nights
at Third Man’s Blue Room and
regularly producing in-house
content. “In a tactile way, you
have to have all those different
revenue streams, because
the industry is moving into
content, content, content. Why
not be in control of all of that?”
he says. “We have this mantra
we've been saying for a couple
of years now: ‘Let’s remember
that devil-may-care attitude,
mixed with all the knowledge
we've accrued over the years.””
—LYNDSEY HAVENS
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How can an
independent
artist make the
most of TikTok?

» 4 fter rapper l«'l
Nas X independently
released “Old Town
Road” —a twangy
trap song that makes
mention of cowboy
hats, hoots and horses —
in December, the track gained
steam early in 2019 thanks to
TikTok, an app used to create
antt share short videos
(similar to what Vine once
was), Users uploaded millions
of clips, tagged #oldtownroad,
in which they transformed
{rom wearing their everyday
attire to cowboy clothes while
the song plaYed. By the end of
March, Lil Ngs X landed a
record deal with Colymbia,
and now a remix of “(51d Town
Road” featuring Billy Ray
Cyrus sits at No. 1 on the
Billboard Hot 100 (for the
third consecutive week).
T(ICUI/QS inpart to Lil Nas X’s
success story, TikTok is
exploring how to better help
independent artists get
discovered! on the app through
its newly launched program,
Spotl(gh\t, w(zich was
announced April 5 and is
currently being workshopped
in Japan and South Korea.
Indie artists can submit
oriyial content through the
Spotlight portal an\d once a
song is cleared, it will become
available to TikTok users to
feature in their videos. During
the next five months, a panel
of producers, songwriters and
singers will select the top
submissions based on the
Qopularity of a song among
the app’s users. From there,
Judges will award up to 10
indie artists with production
assistance and other prizes.
@cco\rding to TikTok, the new
tool will not only help
emerging musicians gain
exposure but also cultivate the
latest hits, positioning TikRTokR
to potentially rival the likes of
SoundCloud when it comes to
music discovery. &

ASK
BILLBOARD

ANYTHING

32 BILLBOARD | APRIL 27, 2019

ANGELINA CASTILLO



SETTING THE BAR FOR VENUE
#GOALS.

ITHAS T0 BE TULSA.

#ROCKTHEBOK © BOK CENTER

TULSA, OKLAHOMA




— Noname photographed
March 21 in Los Angeles.
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MAKEUP BY AUTUMMN MOULTRIE AT THE WALL GROUP

Noname

The Chicago MC on how her independence is “part of a bigger legacy” of being black

oname introduced

herself to the world with

her soul-baring verse on

“Lost,” atrack off fellow
Chicago artist Chance the Rapper's
independently released 2013 mixtape,
Acid Rap. Almost six years to the day
since that song dropped, Noname,
27,has emerged from the first phase
of her career battle-scarred, ready
and willing to confront whatever
comes her way and fight for what
she believes in.”l sell pain for profit,”
she sing-speaks matter-of-factly on
“Song 31,” arare one-off she shared
in January. She's not bragging so
much as laying out the truths that she
has come to accept and that she has
earned: "Ain't no labels backing me/
But my tickets still selling out and I'm
steady raising my fee.”

Born Fatimah Warner, the soft-
spoken, poetic MC blends jazz
flourishes with adelivery that has
grown simultaneously moreincisive
and more freewheeling on her two
official releases, 2016's Telefone and
2018's Room 25, which she released
using Stem, an online payment
platform for distribution (Frank
Ocean used it for Blonde). In April
she dropped another “loosie” titled
“Song 32.” She has no plans to put the

BY DAN RYS « PHOTOGRAPHED BY DONTE’ MAURICE

track on an album — mostly because
there's no one telling her she must.
(Her team consists of a manager,
agent, lawyer and publicity firm.)

“I've been stuck on this idea of only
wanting my work to exist within the
world of the album,” she says. But now,
inspired by up-and-coming artists
who are “free with their expression and
able to expand people’s perception by
putting out more material that's varied
inits sound and its style,” Noname
wants to do the same. “l don't think
the hip-hop world has really embraced
me. I'm showing more sides of myself,
giving people more options.”

Speaking from Hamburg, Germany,
on an off day during her first European
headlining tour, Noname reflects on
her rise as an independent artist, the
freedom she has gained in her career
and the confidence she has found in her
art.“l want to encourage more artists
to leverage their power without a label
if they can,” she says. “It's difficult. It's
hard. Butitis worth itif you're willing.”

What does being independent mean
toyou?

It means being the No. 1 decision-
maker in every regard when it comes

to anything that | were to release
artistically, brand-wise. | want to have

TOURING

> "It's really important to make sure that your live show is better
than what you even sound like on record, because ultimately that's
going to be your bread and butter. As an indie artist, you're not going

to be able to sustain yourself on streams alone, because most likely
you're unknown, so no one is streaming your music. | don'tdo the kinds
of streams that other artists who have bigger fan bases do, but I'm able
to pack outrooms that other people are not able to sell out. And | think
that’s just a testament to how much I've focused on building out my
show and really connecting one-on-one with my fans.”

sole ownership over all of my work.
Right now I'm notin the space of
wanting any investors — |'ve been able
to build up my business to the point

of being self-sustainable without any
large outside lumps of money. As | get
older, 'mrealizing thatitis harder to just
keep saying “no.” I'm trying to find the
balance between feeling 100% free and
independent and also making smart
business decisions, which doesn’t
always involve reinvesting all of my
money back into my brand.

How important is independence to
your creative process?
Veryimportant, because it allows me to
feel free, and that's what | want my art
to reflect and to represent — freedom.
Specifically, as a black artist, | mean
freedominthe larger sense than just
being able to talk about whatever | want
to on my songs. | want freedom away
from a structure, a musical structure, a
system that has been putin place that
historically has notreally honored black
artists the way they should be.

At the beginning of your career, did
you consider signing with a label?
Yeah, of course. How could you not think
about itif someoneis dangling millions
of dollars in front of you? Sometimes |
think I'm crazy to not [do it]; sometimes

| think I'm being unnecessarily stubborn
and | can take this money and help
people with it.

How difficult is it to balance the
creative and business sides?

| can't do both at the same time, which
is sometimes frustrating because

my firstlove is not business, my first
love is art. But because I'm running a
company, my mental has to be on that
24-7, regardless. Whereas art, | can kind
of step away from it. Sometimes | feel
like I'm on the outside looking in on the
way other artists can be so carefreein
away that | think | am not and probably

won't ever be, [unless] my business is
so successful where | don't have to be
as hands-on. It's kind of like being the
little kid who has to stay home and do
homework while you watch all your
friends get to go to the party. That's the
best way | can describe it. 'm a rapper,
and sometimes | want to fold into the
stereotypes of arapper — go out late
and buy expensive, fire-ass clothing —
but | can't just throw my money away
on something thatis not going to be
lucrative and bring back more money.

What are some of the rewards of
independence?

Oneisfeeling this incredible sense of
pride and self-worth to know that | was
strong enough to push myself to do
something extremely difficult and be
successful. I've meta lot of the goals
that I've wanted to meet, and I've been
able to financially take care of people
around me. | wish there was a different
narrative of what rappers can be. We're
only pitched to aspire to be almost
unnecessarily wealthy. But | have a
middle-class, comfy lifestyle right now,
based off just being independent and
having an incredible touring history.
It's not as glamorous as other people’s
careers, but atthe same time, | put out
contentthat people are excited about.
So that helps me in the moments where
| think I'm notfit. Like, “You are worthy!
Look what you did!”

And yet, it's tough to juggle all the
responsibilities...

Yeah, itis. For me, it's deeper than just
the independence of it. Being black, |
feel like my independence is also a part
of abiggerlegacy. And that's what |
want. | was lucky in that | got to hop on
one of Chance's songs, and that was
what opened up the world to knowing
about me. A lot of indie artists don't
have those kinds of opportunities.
They're starting from literally scratch,
from nothing, and trying to build up. @
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Merton performed
atMom + Pop's
10th-anniversary
concertat Brooklyn
Steel last October.

STEADY STREA

How.Mom + Pop Music, which just celebrated its 10th'annivérs

A

got ahead of the curve on digital distribution

BY CHRIS PAYNE

HEN MOM + PQOP
Music formed in
2008, it was not an
auspicious time to be
launching an independent label: It
was the start of the Great Recession,
and declining album sales were
dogging a music industry years away
from digital salvation. But now-co-
president Michael Goldstone,

who founded the label with Q Prime
owners Cliff Burnstein and Peter
Mensch, had just emerged from
years of major-label experience
(most recently at Sire, which he

left in 2008) with a winning vision.
“We were living in the [360-deal]
heyday,” he recalls. He felt that
most of the artists he was excited
about were better suited for an indie

INDIE LABELS, MAJOR REVENUE

In the first quarter, independent labels collectively
accounted for an estimated 36% of U.S. market

$135M share when measured by label ownership. With
$120M total revenue of $2.3 billionin 2018, these 12
indies had some of the biggest U.S. paydays.
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Note: Biliboard estimates based on Nielsen Music data and other sources.

that could offer the one thing those
deals often couldn’t: flexibility.
“Structuring most of our deals as
partnerships — that’s how we built
the foundation.”

Now, over a decade in and with
Hallie Anderson and Jessica Page
as newly appointed co-GMs — the
first time women have held the
positions of head of marketing and
head of digital, respectively — the
indie finds itself navigating the most
flexible market of all: streaming.
Page sees the format as the label’s
biggest growth opportunity,
particularly in the voice and audio
activations enabled by Amazon
Alexa and Google Home. To bolster
its presence on such platforms,
Mom + Pop is working to promote
its streaming catalogs in Asia.
“Countries that traditionally didn’t
monetize are starting to,” says Page.
“In four years, we can place a solid
bet they will be significant parts of
our income.”

Mom + Pop’s roster has already
made good in streaming. Producer
Flume’s electro-R&B smash “Never
Be Like You” (featuring Kai) helped
him land at No. 10 on Billboard’s
2016 year-end Dance/Electronic
Streaming chart. And in August 2017,

Alice Merton’s streaming success
with debut single “No Roots” secured
her a deal with the label (it has now
been streamed 77 million times,
according to Nielsen Music). The
tracks were also radio hits, peaking
at No. 11 on Mainstream Top 40 in
2016 and No. 1 on Alternative in 2018,
respectively. Says Page: “Alot of
bigger companies have international
teams, but with the way streaming
is set up, especially for developing
artists, they can now make a livable
income [without one].”
Understanding that early on
helped Mom + Pop get ahead. In
2017, the company shifted from
digital distribution through Apple to
digital self-distribution worldwide.
It was an especially fitting move
for a label whose roster 1s strikingly
global: Courtney Barnett and
Flume are from Australia, garage-
rockers Hinds hail from Spain, jazzy
multi-instrumentalist FKJ 1s from
France, and Merton, as “No Roots”
details, moved 12 times in 24 years
throughout North America and
Europe. “Music crosses borders and
even artistic lanes because of the
streaming reality,” says co-president
Thaddeus Rudd. “It’s essential to
all of our campaigns.” ©
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HOW DO YOU LAUNCH A
(NON-K-POP) BOY BAND IN 20192
REUNITE THE JONAS BROTHERS
AND HIRE SONGWRITERS
FOR POST MALONE AND
ADELE. JOE, NICK AND KEVIN
ON OVERCOMING THEIR
DIFFERENCES AND (FINALLY)
HITTING NO. 1 ON THE HOT 100

BY TAYLOR WEATHERBY
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WO HOURS BEFORE
taking the stage in
Minneapolis for a March
Madness Music Series
concert, the Jonas Brothers
meet in Nick’s hotel room for
some preshow brother time
—and, OK, to get their hair
done. It’s early April, and as
Kevin waits his turn, he pulls
out his phone. “Check this
out,” he says, bouncing up from the couch
to show off a Google Maps image. A Twitter
user has traced the line of people waiting to
get into the show, equivalent to almost six
city blocks. “Isn’t that crazy?”

Fans began lining up at midnight,
camping out in their Jonas Brothers tour
T-shirts from 2008 and blasting fan
favorites like “Year 3000.” This kind of
dedication has been par for the course since
the sibling trio debuted in 2006 — only now
those fans are adults whose steadfastness
helped “Sucker,” the group’s first single
in nearly six years, debut at No. 1 on the
Billboard Hot 100 in March. (They’ll
perform it at the Billboard Music Awards on
May 1, airing live from Las Vegas on NBC.)
It’s a feat the brothers never accomplished
in their late-2000s heyday, despite selling
out arenas around the world and topping
the Billboard 200 twice. It’s also a stamp of
grown-up pop stardom for a band that never
got to age into it, thanks to an abrupt split
in 2013 due to general burnout and conflicts
over the group’s direction.

Tonight’s show at the 8,400-capacity
Armory 1s the largest concert that the
brothers — Kevin, 31; Joe, 29; and Nick, 26 —
have played since announcing their reunion
on social media on Feb. 28. With only two
new tracks to play — “Cool,” the witty
follow-up to “Sucker,” debuted at No. 27 on
the Hot 100 earlier in April — the brothers’
19-song setlist shows they’re more than
happy to strut down memory lane. But when
Kevin asks, “How many of you haven’t been
to a Jonas Brothers show before?,” roughly
three-quarters of the audience raise their
hands. The group’s original fans still scream
like prepubescent tweens, but now they’re

Brothers converts shouldn’t be a surprise.
During the band’s hiatus, Nick launched

a solo career that amplified his sex appeal
with smoldering pop-R&B cuts like 2014’s
“Tealous.” (“When Did Nick Jonas Get
Hot?” read one representative headline
from that year.) Joe started the unabashedly
wacky pop-rock group DNCE, whose funky
“Cake by the Ocean” was inescapable in
early 2016 and, like “Jealous,” reached the
top 10 on the Hot 100. Kevin, meanwhile,
stepped away from music to start a real
estate development company and focus

on his family, wife Danielle and daughters
Alena, now 5, and Valentina, 2.

The Jonas brand has benefited
immeasurably from the brothers’ love lives:
In addition to Danielle —who co-starred
with Kevin in the reality show Married to
Jonas, which aired on E!'in 2012 and 2013 —
there’s Nick’s headline-making marriage to
Quantico actress Priyanka Chopra and Joe’s
widely adored relationship with fiancée and
Game of Thrones star Sophie Turner. The
night before the Minneapolis show, after a
surprise set at a favorite bar near Penn State,
the “Jonas Sisters” — as Danielle, Chopra
and Turner call themselves —poured drinks
and body shots for the crowd, lighting up
social media in the process. (“They burned
that place down,” says Kevin.)

Yet for all the fame that the Jonas Brothers
banked individually, their return is a notable
victory for boy bands: Outside of K-pop, no
recent groups have sparked One Direction
levels of pandemonium. (The Backstreet
Boys are releasing new music, but their
main audience comprises nostalgic elder-
millennial fans with enough disposable
income for tickets and meet-and-greets.)

The Jonas Brothers are making pure
pop music at a time when rap dominates
and the biggest “pop” stars — Billie Eilish,
Ariana Grande — are making intensely
personal music influenced by alternative
and hip-hop. Though they’ve traded their
famed purity rings for louche chest hair,
what’s striking about the brothers is just
how little they’ve changed: They’re earnest,
family-oriented, clean-cut, commercially
savvy hitmakers who just want to have a
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Sitting in the hotel room, they appear to
be in a much better place, though light-
hearted jabs still fly. After a trailer for Seth
Rogen and Charlize Theron’s upcoming
film, Long Shot, comes on the TV, Kevin
says, “That’s like the plot of that Hugh
Grant and Julia Roberts movie — Notting
Hill?” Nick snaps back, “Uh, no, that’s
Love Actually.” (Later, they decide they’re
both right.) When Joe walks in sporting an
orange flip-sequined jacket, Nick runs his
hand over it, and Joe jokes, “Did I say you
could touch me?”

To hear the band tell it, this ease didn’t
come, well, easy. It’s the result of many
hourslong conversations required after
years of bottling up their feelings. Getting
to a place where they could release a new
album — their fifth, Happiness Begins, will
arrive June 7 — wasn’t simply a matter of
aligning schedules. They had to renew their
relationship as siblings and as musicians.

Yet their story would make for a third-rate
episode of Behind the Music: There were
no drug addictions, no affairs with each
other’s spouses, no Eat, Pray, Love sojourns
around the globe. To Republic, it was simply
a matter of firing up a dormant machine.
“As a record executive, this is the thing you
dream for: a fully functional, hitting-on-all-
cylinders recording artist that has a history,
has a catalog, has contemporary current
hits, is in the mix,” says Republic executive
vp A&R Wendy Goldstein. “T knew if we
did this right, this is the gift that keeps on
giving: a world tour, many more albums,
solo records again at some point.”

The guys are well aware of their potential.
“It feels like the second bite of the apple is
potentially going to be even bigger,” says
Nick, “because we’re in a healthy place,
we’re enjoying the ride. And I think the
music is a reflection of that.”

As a grinning Kevin puts it: “Can you be
nominated for best new artist twice?”

AST JUNE, JOE, NICK AND
Kevin sat down in Australia —
where Joe was judging its version
of The Voice — for a combination

joined by actual prepubescent tweens. (You
don’t debut atop the Hot 100 without the
youth stanning your song; “Sucker” had
151.3 million U.S. streams through April 18,
according to Nielsen Music.)

“They’re the kind of band that’s bigger
than anybody realized, and had more
fans than anybody realized,” says Monte
Lipman, founder/CEQ of Republic Records,
the act’s current label.

That there are so many recent Jonas

good time. And there is, apparently, an
underserved audience for that.

Still, they’ve come a long way. In 2013,
Joe remembers, “we all wanted to create
something on our own and were just trying
to force it into what was going on. We were
going through the motions, without the
heart of it.” Their disagreements took a toll
on more than just their music: “The way
we communicated to each other wasn’t
healthy anymore.”

therapy session and drinking game.
They each wrote down five burning
questions they’d had about each
other since before their split, then
dropped them into a bowl. One by one, the
brothers pulled out a piece of paper and
started talking — about the pressure they
put on themselves, their changing priorities,
how they dealt with conflict. With each turn,
the other siblings rated the honesty of the
response from one to 10, with 10 being the

Previous spread, from
left:Joe, Nick and Kevin
Jonas photographed
April 11 at Fox Studios
inLos Angeles. Styling
by Avo Yermagyan. Joe
wearsa Thom Browne
jacket, shirt and pants,
and Boss shoes. Nick
wears a Guccishirt, Todd
Snyder jacket and pants,
and Boss shoes. Kevin
wearsa Thom Browne
jacket, shirtand pants,
and Boss shoes.

40 BILLBOARD | APRIL 27, 2019

GROOMING BY MARISSA MACHADO AT ART DEPARTMENT SET DESIGN BY CHARLOTTE MALMLOF






Joe wears a Gladys Tamez
Millinery hat, Thom
Browne jacket, shirtand
pants, and Boss shoes.
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worst, and that score was the number of
seconds the answering brother had to drink.

Needless to say, within an hour, they
were all feeling pretty honest. “Kevin had
a few skirt-arounds” — not shocking, given
that he, like his siblings, is an alumnus of
the Disney publicity school — “so he had
a few longer sips than Joe and I,” recalls
Nick the morning after the March Madness
show, over breakfast with his brothers.

By the time of their Australia summit,
their relationship had mostly recovered.
Post-breakup, Joe and Nick bought a house
together in Mammoth Lakes, Calif., which
resulted in plenty of quality time. Kevin’s
kids also brought the siblings closer. But
they knew that if they were ever going to
fully heal the issues that had led to their
split, they needed to dig deeper.

Nick was the one who had pushed for
a hiatus — and he was the first, during
their family Christmas in 2017, to bring
up the possibility of a reunion. “There’s
a different magic when we’re together
that I wasn’t experiencing,” he says. “So
I started sprinkling some Jonas Brothers
songs into my set, but always thought,
‘“This would be a lot better with the other
Jonas Brothers.””

A month later, they reconvened at Nick
and Joe’s house with members of their
PhilyMack management team — including
Phil McIntyre, who had managed them
in their Disney days — to discuss the
possibilities. Kevin was immediately
game to return. “The idea of having my
girls see me onstage with my brothers and
experience that side of my life,” he says,
was irresistible. Joe, who was still focused
on DNCE at the time, wasn'’t so sure. (He
says the group is not disbanding.) But as
they all reminisced about the highs and
lows of their careers, they realized their
story at least had the makings of a juicy
documentary, and soon they started
filming. “The documentary was a way for
us to figure out what we wanted to say and
who we wanted to be in this new chapter,”
says Nick, adding that their reunion
“would’ve imploded” if the documentary
sessions hadn’t forced them to get all their
feelings out in the open.

Everything clicked during a trip to Cuba
for the doc in July 2018, when they broke
out their guitars for a jam session. “We
were playing ‘Lovebug’ [from 2008] in
this beautiful apartment complex,” says
Joe. “Iwas so happy. I looked at the guys
and was like, ‘I'm ready. Let’s do this, for
real.” ” The documentary — which will
premiere on Amazon later this year -—
will cover their reunion, as well. After our
interview in Minneapolis, the brothers are
due back in Los Angeles to watch the first
cut. Joe is bracing himself: “I watched the
teaser trailer and was crying like a baby.”
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S SOON AS THE BAND
decided to reunite, McIntyre
called Republic’s Lipman,
who had worked with both Joe
on DNCE and Nick on a joint
venture with Island Records.
Home to Taylor Swift, Grande,
Drake and Post Malone,
Republic Records is where an artist wants
to be if they’re looking to reach the top 40.
After Republic’s acts spent a combined
34 weeks at No. 1 (the final tally was 36),
Billboard named it the top label of 2018 —
a title 1t has held for five years running.

Lipman attributes much of the success
of “Sucker” to the element of surprise:
“You didn’t give anybody the opportunity
to anticipate or draw any conclusions
about the comeback.” Goldstein compares
the group’s new phase to Grande’s
Sweetener and Thank U, Next hot streak,
on which the singer’s impressive artistic
strides coincided with heightened tabloid
interest in her personal life.

The Jonas Brothers aren’t name-
checking Pete Davidson (or anyone else)
in their songs, but they are well aware
of the public’s fascination with their
romantic relationships: The “Sucker”
music video shows them hanging in a
lavish Victorian mansion with their real-
life leading ladies, which undoubtedly
helped the song along to No. 1. (The video
now has more than 111 million YouTube
views.) The women have also served as
informal consultants on the new music.
“Priyanka and Sophie love pop music and
listen to Spotify’s Today’s Top Hits or
Apple Music all the time,” says Nick. “So
they were a really good gauge, like, ‘Does
this sound good?’ ”

To figure out what the Jonas Brothers
might sound like in 2019, Goldstein
reached out to pop’s biggest songwriters
and producers: Ryan Tedder, Greg
Kurstin, Max Martin, Justin Tranter. “I
remember calling Phil McIntyre back,
going, ‘T haven’t had a response like
this in a very long time, where everyone
was just in,’ ” she says. Joe suggests that
Kurstin and Tedder in particular “cracked

Above: Backstage at Total RequestLive in 2006.
Topright: Performing at the March Madness Music
Series presented by Coca-Colaat The Armory
inMinneapolis on April 6. Right: A still from the
“Sucker” music video featuring (fromleft) Danielle,
Kevin, Turner,Joe, Chopraand Nick.

the code” of what the new and improved
Jonas Brothers were looking for: feel-good
tracks (with hints of everything from '8os
new wave to reggae to country) paired
with candid snapshots of their personal
lives (that are also vague enough to be
universal). Nick describes “Hesitate”

as Joe’s love letter to Turner, while

“I Believe” is a synth-heavy slow jam that
alludes to his own whirlwind romance
with Chopra: “People saying that we move
too fast/But I been waiting for a reason,
ain’t no turning back.”

“We would write a song in about 90
minutes. We would cut it in the second
hour. It would be demo’d by dinner,” says
Tedder, who executive-produced the
project and was dubbed “the fifth Jonas
Brother” by the band. (The trio has a
fourth actual brother, 18-year-old Frankie,
who just completed an audio engineering
program.) Adds Tedder: “Sam Smith and
Adele are maybe the only other acts I've
ever worked with where they’re like, ‘Oh,
my gosh. It’s 6 p.m. Let’s call it a day.””

During the hunt for a first single, Tedder
remembered a song called “Sucker” that
he had written with Post Malone producers
Louis Bell and Frank Dukes. “Louis was
like, “‘Wouldn’t it be amazing if the Jonas
Brothers got back together? This would
be a smash,’ ” recalls Tedder. Goldstein
describes playing the song for Max Martin:

BIGGER THAN EVER

Number of YouTube
views of the official
"Sucker” music video
within the first 24
hours of its release

"™

U.S. "Sucker” streams as
of April 18 (almost twice
as many as the JoBros’
biggest pre-2013 hit,
"Burnin’ Up")

1oIM

“Twenty seconds into it he goes, ‘You're
fucking kidding me. Holy shit!’ ”

While they were huge among teenagers
and in the touring sphere, the Jonas
Brothers struggled for consistent top 40
airplay during their initial six-year run.

“I describe it as an allergy to the Jonas
Brothers,” says Nick. Now they have the
No. 1 song on the Mainstream Top 40
chart. “They’ve had celebrity,” says
Lipman, “but what’s happening in this
chapter of their career is the credibility in
the music space.”

In their first iteration, the Jonas
Brothers’ shows were heavy on spectacle,
with mesmerizing visuals and intricately
moving stage parts. But while their
Minneapolis performance of “Cool”
included confetti cannons and a marching
band for a TV segment airing that night,
there were no other stunts. Instead of
hitting their marks and descending
through the stage floor at the show’s end,
the brothers spent a full minute waving
to and high-fiving fans before uniting on
the runway for one final bow together,
celebrating what they had in that moment:
the fans, the music and each other — all,
in other words, that they ever needed. ©

Number of Hot 100
hits amassed by
the Jonas Brothers,
including "Sucker”
and "Cool”

19
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SNOOP DOGMA

IN 2018, SNOOP DOGG UNVEILED HIS MOST
SURPRISING ALBUM YET: TOP GOSPEL
ALBUM NOMINEE BIBLE OF LOVE. HERE,
COLLABORATORAND GOSPEL STAR

KIM BURRELL RECALLS THE EXPERIENCE

| met Snoop’s mother [Beverly
Broadus-Green] over 20 years

ago. She told me, “Calvin is going
to serve the Lord,” so that's why |
worked with him: to fulfill one of his
mother’s desires, to watch him give
glory to God. It's very apparent that
he's not afraid to branch out. Before
he pursued the record, he posted
himself listening to gospel music on
Instagram a lot. The temperament
of the studio was set by Snoop's
kindness. His ability to embrace life
head-on without smoke screens —
no pun intended, especially for him
— made it easy for me.

QUEEN NAIJA
ON GOING FROM
9-TO-5 TO
THE HOT 100

LENTY OF ARTISTS, FROM CARDI B

to Justin Bieber, have used social media

to boost their careers. Yet even by today's

standards, Queen Naija’s path to the top of
the R&B charts is an unconventional one. In 2016, she
and then-husband Chris Sails launched a YouTube
channel on which they documented their lives as a
couple and young parents, posting absurd pranks
and viral challenges that often reached over 1 million
views. When their marriage fell apart over Sails’
infidelity, Naija (born Queen Naija Bulls) channeled
her heartbreak into the slinky single “Medicine,”
which debuted at No. 45 on the Billboard Hot 100
in April 2018 and led to a deal with Capitol Records.
Now the 23-year-old mother of two is up for top
R&B female artist alongside Ella Mai and H.E.R.
“| remember when | was working my 9-to-5 job and
walking around, | used to be listening to Ella Mai in
my headphones,” she says. “It's crazy that now | get to
be nominated with her.”
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How did you attract a YouTube fan base loyal
enough to follow your music career, too?

| was transparent and wasn't afraid to show my
personality, and now people feel close to me. Not only
are they waiting on music, but theyre still waiting on
more content from me behind the scenes, just more
of me. | have been a little more private about stuff, but
I'm still going to throw up content so that people can
still get a hint of me.

And why do you think you were ultimately able to
transition to mainstream success?

Some people got it and some people don't, and I'm
just one of the ones that gotit. | feel like God ordained
itthat way, like itjust fell right into my lap. God trusts
me with this gift, he trusts me with this platform, and
he knows what |'ll do and how many people | can have
animpacton.

What do you want to bring to R&B right now?

| feel like our generation is so hooked on the trap-soul
and the trap-R&B vibe. When they grow up, they'll
have nothing to tell their kids. | just want to bring
back that early-2000s/late-"90s feeling that people
dont have anymore. But | would also like to do other
kinds of uptempo [tracks]. Maybe a little reggae,
maybe another kind of genre that people wouldn't
expect from me. | want to show my versatility.

Queen Naija
onstagein
New York last
October.

You collaborated with A Boogie Wit Da Hoodie on
his “Come Closer.” Any other dream duets?
Definitely A Boogie again. It would be adreamif |
could get Cardi B, because | love me some Cardi B.
Some other R&B collabs with women like Ella Mai
and H.E.R. And | would love to work with someone
from Detroit, my hometown, like Big Sean or Kash
Doll.  was thinking about doing a Detroit record with
people that came from Detroit. That would be dope.
—CARL LAMARRE

ILLUSTRATION BY DIEGO PATINO
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STAGE
COACH

Mark Bracco, executive vp
programming and development
for Dick Clark Productions, has
helped oversee extravaganzas like
the Academy Awards, the Country
Music Association Awards, the
American Music Awards — and
now, for the third year in a row, the
BBMAs (airing live from Las Vegas
on NBC at8 p.m.on May 1). The
pro showrunner shares his tips for
keeping the onstage festivities fresh.

[> HOME IN ON YOUR HOST

“Once you land on a host, play to their
strengths. Sometimesit’s acomedian
who's all about being funny; sometimes
it'san artist like Kelly Clarkson, who can
use singing to carry her hosting. It's always
about making them feel comfortable. If
the hostis having fun, the audienceis
having fun.”

D TARGET MUST-SEE MOMENTS
“At atime when audiences are getting
more fractured, it's our job to create
individual moments that make people
say, ‘| have to tune in.” We always put
something big at the top of the 9 o’clock
and 10 o'clock hour, when people are
channel-surfing. We're going to be the
only place where BTS and Halsey are
performing together. | don’t know what's
more must-see than that.”

P STAY CURRENT

“It's our job to reflect what's going on

in pop culture right now, in all different
genres of music, so we're always looking
at what’s on the cutting edge. We have
Lauren Daigle this year. | can't think of any
awards show in the last year that has had a
Christian-music artist on the show.”

m

“At last year’s show, every time we would
cut away to the audience, you saw Tyra
Banks dancing, singing the words. We've
made our audiencein the arenaa much
bigger part of the show. People want to
see the audience having fun — it makes
the [at-home] audience feel a part of it.”

> GO WITH THE FLOW
“You want to leave room to let unexpected
things happen. When Drake won top male
artist [in 2017] and pulled Nicki Minaj and
his dad onstage with him,it was areal,
emotional moment that none of us knew
would happen, but we were so glad it did.”
=[JC

MADONNA AND MALUMA'S
DREAMY DUET

took asipand had a

dream, and | woke

up in Medellin.” So

sings Madonnain

the opening lines to
her new single "Medellin,”
featuring Colombian
reggaetonero Maluma ("Te
gusta?” he replies). It's a call-
and-response, sultry vamp
of a song, with Madonna
describing romantic
adventures in the titular city
and Maluma acting as her

THREE FOR
THE SHOW

R&B queen Ciara,
Christian crossover star
Lauren Daigle and '90s
pop diva Paula Abdul
will each perform on the
BBMAs stage. That's not
all they have in common.
—STEVEN J.HOROWITZ

Spanish-speaking tour guide.
Before performing it with

her for the first time at the
BBMAs, the artist Madonna
has called "one of the most
easygoing, warm, open”

she has ever worked with
discusses their collaboration.

How did you two meet?

| went to MTV’s Video Music
Awards to sing "Felices los 4”
[in 2018]. Madonna’s manager
is friends with Walter [Kolm,

CHEERLEADERS
Shook pompoms
ontheirhigh
school squads.

LOVEDISNEY
Have tweeted

Maluma’s manager], and they
had arranged for us to meet.
We went to her dressing room
and Lenny Kravitz was there
too, buttruthis I'd gone there
to meet her. We spoke fora
couple of minutes.ltwas a
beautiful moment: | gave her
ahuge kiss, | took her hand, |
thanked her for having made
music history, | looked into
her eyes and told her | was
charmed to meet her. She has
avery special look in her eyes.
And then I ran outto perform.
Afterward, her management
team called Walter and told
himshe wanted to doa song
with me.

Medellin is your hometown.
Is that the reason for the
song’s title?

When we started to talk,

she said, "l have a song for
you called 'Medellin,” " and
lalmost had a heart attack.
Maybe when she wrote it
she had me in mind — ldon’'t
know. | had the opportunity
to write one of the main
choruses and all my verses.

What's it like tobein the
studio with Madonna?

She wanted me to perform
in the sexiest way possible. |
initially wanted to rap more
aggressively, but she said,
“No. That’s notwho you are.
You are sensuality. Try to do
itasif you had the woman of
your dreams in front of you.”
She was all about bringing out
that romanticism.

How's her Spanish?

| taught her how to pronounce
some words — | was trying to
help her with the accent. She
sings the chorus in Spanish
with me.

Were you always a Madonna
fan?
All my life. She isn't justan
artist; she’samovement. The
truthis | always dreamt of
collaborating with her. | think
this is something big for our
[Latin] industry.| wantthe
whole world to feel pride at
this step I'm taking — not just
as an artist, but culturally.
—LEILACOBO

WHITNEY SUPERFANS

Ciaralip-synced“I'm
Every Woman” while
pregnant;ayoung

Daigle studied
Houston'’s
vocals.

about visiting the
theme parks.

AMERICANIDOL ALUMS
Daigle wasa
three-time contestant;
Abdul judged.
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DAN+SHAY'S LUCKY SHOT

THANKS TO THEIR UNLIKELY CROSSOVERHIT ” "\ Y
“TEQUILA,” THE COUNTRY DUO IS RACKING UP AWARDS Halsey (center) with ' )
BTS in the “Boy

AND RUBBING SHOULDERS WITH POP LEGENDS With Luv” video. W ' Y

.‘
§ 0

hen Dan Smyers and
Shay Mooney launched
their self-titled third
albumin January 2018,
the country duo knew it would
be arisk to release a piano
ballad as the lead single in their
market — but they didn’t know
the bold move would break
genre boundaries. The song,
“Tequila,” became atop 20 hiton
Billboard's Mainstream Top 40
chartand made them one of the
year's biggest crossover success
stories. The track also reached
No. 1 on both the Country Airplay
and Hot Country Songs charts,
as did the romantic follow-up
single, “Speechless.” Their
chartdomination has already
earned Dan + Shay a Grammy
and five Academy of Country
Music Awards — and now, with
seven Billboard Music Award
nominations, the pair {who
will also perform at the show)
is looking to push the country
envelope even further.

Why do you think pop fans are
reacting to your music as much
as country fans?

SMYERS Popisinacool place
where songs with stories are
working. That has been a big
door-opener for “Tequila” to cross
over to top 40. People are hungry
for that nostalgic feeling country
music evokes, and pop artists and
producers are respecting what's
happening in our world.

Did you want to introducea
more pop-leaning sound with
this album?

SMYERS No, our musicisa blend
of ourinfluences: We listen to
country, pop, hip-hop, R&B. We
pushed ourselves to really dig
deep on this album’s production,
but we didn't compromise our
sound. It's true to us.

MOONEY We've been touring
for the last few years, figuring
out what our fans like and what
people react to. I've watched

Dan grow as a producer,
experimenting to figure out what
the Dan + Shay sound was.

Has your success opened doors
for you in songwriting?
SMYERS We've gotten to

work with a lot of our heroesin
Nashville and also Los Angeles.
We met Max Martin recently — |
totally fanboyed when he walked
in the room. We were writing with
a few people at his compound,
and Max heard what we were
working on and poppedin. He
liked it and gave us a few pointers.
But we stick to our core group
and continue to write with Jordan
Reynolds, who has been on all
these songs. We never want to
abandon the people that helped
get us here.

Are you nervous about
following up this album?
MOONEY There is a little bit
of pressure on us, but it's good
pressure. Qur fan base has grown
exponentially. Our mindset is to
continue to do our thing and try
to elevate ourselves. We've been
having more fun than we've ever
had making music.

—TAYLOR WEATHERBY

A STAN IS BORN

TWO YEARS AGO, THEN-RISING POP STAR HALSEY MET K-POP’S BIGGEST
BOY BAND, BTS — AND SWIFTLY BECAME ONE OF ITS MOST VOCAL FANS.
ONTHE EVE OF THEIR FIRST LIVE PERFORMANCE TOGETHER
AT THE BBMAs, ALOOK AT AFAMOUS FRIENDSHIP’S EVOLUTION

Firstencounter.

Halsey meets BTS at the 2017 Billboard Music
Awards. She offers them a very Los Angeles gift

— churros — before they performin front of an
American audience for the first time. Minutes before
the show starts, she tweets, “ok i just met @BTS twt
and they are the coolest!” accompanied by a prayer-
hands emoji and the simple declaration “WOW.”

South Korea meetup.

One day after performing in Seoul as part of her
hopeless fountain kingdom world tour, Halsey hangs
with the BTS boys in their hometown — and posts the
Instagram pics to prove it. “You know there was no
way |'d come to Seoul without seeing these guys,” she
writes. “Can’t wait to see them play Staples Center!!!
I'm HELLA proud.”

Halsey’s fave revealed.

She has previously proclaimed her love for all of BTS.
Butin a rapid-fire interview with MYX Philippines,
when asked who her favorite member is, she whispers
into her mic: “RM.”

Joining up with Army.

She has previously told BTS' fans on Twitter that
“your boys are A+" and that they've “been friends for
almost 2 years!” She continues to interact with Army
members on this day: When @mehek838393963

when the first trailer for BTS' Map of the Soul: Persona

album arrives on March 27, she swiftly reposts the link

on Twitter, like any stan would.

A tantalizing teaser.

The BTS universe rejoices as the teaser for

single “Boy With Luv” drops, starring Halsey. The
45-second clip shows the singer operating a ticket

booth, then leavingit to find BTS under a bright neon

“Persona” sign.

Full-circle collaboration drop.

Halsey calls it “my pink dream with my pink
friends”; BTS simply calls it the video for “Boy With
Luv” featuring Halsey, in which the fluorescent-
pink-tressed singer contributes chorus vocals and
joins the boys for some classic choreographed
dance moves. Amid the ensuing Army tweet-
storm, Halsey calls the chorus “sooo addicting”
and confesses she has “never done choreoina
video before” butthat BTS “made me so comfy and
gassed me up.” “Boy With Luv” becomes the most-
viewed 24-hour debutin YouTube history, with
74.6 million views. A week later, itdebuts at No. 8
on the Hot 100 — the highest-charting K-pop song
by a group of all time.

The show where it all started.
“Boy With Luv” comes to the BBMAs stage when BTS
and Halsey perform live together for the first time.

Peak friendship achieved! —MADELEINE FERNANDO

KHALID'S HOT 100 HEAT INDEX

Since March of last year, the pop-R&B phenom has notched 12 tracks —
both solo hits and features spanning genres — on the Hot 100, finishing
2018 as one of Billboard's year-end top 20 artists. Now he has six BBMA
nods to go along with his 59-week streak of hits (and counting) since
“LovelLies” debuted onthe chart. —JOSH GLICKSMAN

Smyers (left)and Mooney
performedat the ACM Awards
in April. FEB MAR MAR MAR MAR MAR APR APR APR APR MAY MAY MAY MAY JUN JUN JUN 3JUN 3JUN 3JUL 3JUL

24 3 10 17 24 31 7 14 21 28 &5 12 19 26 2 9 16 23 30 7 14
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FIVE HOT TAKES ON
POST-SWEETENER ARIANA

In the eight months since releasing her chart-topping fourth album,
the nine-time BBMA nominee and performer has only gotten bigger —
and her approach to pop stardom more adventurous

Last year, from February to mid-
November, hip-hop dominated
Billboard's Streaming Songs chart,
with a streak of 14 rap tracks trading
off in the top spot. Then “Thank U,
Next” dropped, quickly followed by its
ultraviral rom-com-re-creating video.
Suddenly Grande became the first
primarily pop artist to top the chart
since January — and spent the rest of
the calendaryear at No. 1.1n 2019 she
scored another No. 1, “7 Rings” (which,
like “Thank U, Next,” also topped

the Hot 100), and made a historic
streaming debut with her Thank U, Next
album. Her success has seemingly
swung the streaming pendulum back
toward pop, with a major debut week
for Billie Eilish's When We All Fall
Asleep, Where Do We Go? and heavily
streaming-assisted Hot 100 No. 1s for
the Jonas Brothers (“Sucker”), Halsey
(“Without Me") and Bradley Cooper and
Lady Gaga (“Shallow").

Since her Mariah Carey-indebted
2013 debut, Yours Truly, Grande's
love for hip-hop and R&B has been
obvious. But by 2018 she still hadn’t
crossed over to those radio formats
and had never appeared on the
R&B/Hip-Hop Airplay chart. In

EASTSIDE with Benny Blanco and Halsey

OCEAN Martin Garrix feat. Khalid

SUNCITY feat. Empress Of PEAK No. 88 %

BETTER

2019, however, Grande is scaling
that chart as a featured artist on

2 Chainz’s “Rule the World” (No. 18
and climbing), and starting to make
headway at the format as a lead artist
with herown “7 Rings.”

Historically, pop stars have
frontloaded their albums with already
popular singles, and that has been
particularly true in the streaming era.
On Thank U, Next, Grande took the
opposite approach: The last tracks

on the 12-song LP became three

of the biggest Hot 100 hits of 2019

so far (the chart-topping “Thank U,
Next” and “7 Rings,” as well as the

No. 2-peaking “Break Up With Your
Girlfriend, I'm Bored"). It's a move that
showed Grande’s confidence — she
knows her fans will stick around for
the whole album — and experimental
approach, both of which helped her
become the first pop artist to ever
land every track from an album in the
top half of the Streaming Songs chart
simultaneously.

The blockbuster boy band was mostly
dormant since going on hiatus in
2002 but reentered the zeitgest when

Grande interpolated one of its songs
on “Break Up With Your Girlfriend,

I'm Bored.” Rather than sample an
obvious pop classic like “Bye Bye

Bye" or “Girlfriend,” Grande borrowed
from the prechorus of the No Strings
Attached track “It Makes Me III"—
showing both her deep pop fandom as
well as a bit of awink at “Break Up” co-
writer (and Strings collaborator) Max
Martin. That led to the group (sans
Justin Timberlake) reuniting in April
at Grande's headlining Coachella first-
weekend gig, where the band joined
her onstage for “Break Up” and sang
its own “Tearin" Up My Heart.”

Most pop artists would spend at
least a year milking the success of a
February release as big as Thank U,
Next. Not Grande: She has already
released new song “Monopoly” (aduet
with frequent collaborator Victoria
Monet). With its clipped, hip-hop-
style delivery and sexually fluid lyrics
(“l like women and men”“), it debuted at
No. 70 on the Hot 100 in early April —
and made good on Grande's previous
promise to break out of the album-era
mode of promotion and to release
music “when it's freshhh.”

—ANDREW UNTERBERGER

MY BAD PEAK No. 77 B.3
TALK

PEAK No. 16 %
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NOT YOUR AVERAGE ICON
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She's atrailblazing hitmaker, an instantly recognizable voice and a singular personality.
But Mariah Carey has always been much more than the sum of her diva bona fides — proving in and out of the
studio, and across decades, why she's the artist other stars want to be, and this year's BBMA Icon

RECORD COLLECTOR

Since debuting on Billboard's charts on
June 2, 1990 — when “Vision of Love”
entered the Hot 100, among other lists —
Mariah Carey has become synonymous
with chart domination. Senior director
of charts Gary Trust explains just how
extensively she has ruled.
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What are her most impressive chart
records?

There’s her 18 Hot 100 No. 1s, the most
among soloists; her 79 cumulative weeks atop
the Hot 100, the most among all artists. But
perhaps most striking is her unprecedented
streak leading the Hot 100 in each year of the
"90s. No other artist has spent time at No. 1 on
the chart every year of a decade.

Which is her biggest hit?

“One Sweet Day,” with Boyz || Men, holds
the record for most weeks logged atop the
Mot 100 [16, in 1995 and 1996], which Luis
Fonsi and Daddy Yankee’s “Despacito,”
featuring Justin Bieber, matched in 2017.
But “We Belong Together,” which spent
14 weeks at No. 1 in 2005, finished higher
on Billboard's 2018 list of the Hot 100’s
all-time top 100 songs [No. 14 vs. No. 38],
largely thanks to the latter’s longer run on
the chart.

Could “All | Want for Christmas Is You” ever
hit No. 1 on the Hot 100?

Carey’s 1994 carol reached the Hot 100’s

top 10in 2017 and soared to a No. 3 high
during the holiday season of 2017 and 2018,
fueled in part by new audiences hearing it
via streaming. In 2019, Christmas falls on a
Wednesday, giving the song six days before
the streaming and sales tracking week ends
on Dec. 26. Perhaps this is the year that the
modern Yuletide classic finally tops the chart.

ILLUSTRATION BY DIEGO PATINO
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Romulus with
Careyin 2018.
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'OH, SHIT. THAT'S MARIAH CAREY?'

Grammy-winning DJ/producer David Morales
has been Carey's go-to remixer since 1993, when they
paired up for “Dreamlover (Def Club Mix Edit)" —
one of a dozen dance remixes they'd create that
helped make her a pioneer of the form

—

e ANNIVERSARY

The day of Carey’s birth. “| don’t count
years, but | definitely rebuke them,” she has
said. “| have anniversaries, not birthdays,
because | celebrate life, dahling.”

HE "DREAMLOVER” REMIX BROUGHT MARIAH
to the forefront of the club world. Not that she
wasn’t known as a pop singer, but it just was like,
“Mariah’s cool.” | made the track and went into the
studio with her. | think she was 21. | had never had a
singer come in and re-sing the track.

There are very few people that Mariah will go into the studio with
as far as producers go, because we always reconstruct everything for
the most part. And with [the “Dreamlover” remix] we were producing
a new song. The way she sang it was different, the background was
different. We changed the game of remixing at that point. Mariah
opened up a whole other door, and not many people at that time
were capable of that. When other big artists saw what | did with
Mariah, they wanted that. She’s how | got into the studio with Toni
Braxton, Aretha Franklin, Seal and Donna Summer.

It wasn't that Mariah was trying to cross over into the club
market. She didn’t have to cross over: She’s Mariah Carey, she’s
selling records. It was more that labels were pushing for the club
remixes. But after a while it became important to her because she
saw the results. The gay audience, the straight audience, the people
that don’t necessarily listen to pop music — they all got to hear a
record and say, “Oh, shit. That's Mariah Carey?” They got to hear a
diva. Pop music is not the diva — the diva is in the club mix.

It's not the same today as it was then. Everything is very
commercial, clean. Of course, a lot of people are doing remixes,
but when you look at today’s culture, you have so many different
remixes. Back then, when we remixed Mariah, it wasn’t 10 different
people doing a techno remix or whatever the case may be, because
the artist had to have an identity. That’s how an artist creates their
fan base — because they love the original.

—AS TOLD TO STEVEN J. HOROWITZ

e BLEAK

A descriptor for the most wretched
aspects of life, including Carey’s
restrictive diet and her time on American
Idol, during which she famously sparred
with co-judge Nicki Minaj.

STUDIO SAVANT

She’s not merely talented behind the mic — Carey is
one of the most prolific female producers in Billboard
Hot 100 history and known to be hands-on in the studio.
For her 2018 album, Caution, she worked with a fleet

of 15 co-producers, including Grammy-winning team
The Stereotypes for "Stay Long Love You,” featuring
Gunna. The group’s Ray Romulus recalls their session.

®* DAHLING

Term of endearment for Carey’s followers;
term of derision for her detractors.

e itDEMBABIES

Hashtag for the exploits of Carey’s twin
children, Moroccan and Monroe, including
memorizing multiplication tables, petting
sharks and providing guest vocals for
“Supernatural” from Me. I Am Mariah... The
Elusive Chanteuse.

| was Jermaine Dupri’s personal assistant when he was
working on The Emancipation of Mimi, so | knew Mariah when
| wasn’t a producer yet. At that time, | didn’t have the privilege
of being in sessions, which is why, this time around, it was
incredible to see how she works.

We were together for two days at a studio in the Westlake
neighborhood of Los Angeles. Sessions started with just
sitting around and talking. She was a very normal person;
super cool. It was a typical songwriting session. We talked
for a while about how we were feeling and what was going on
inour lives. That helped navigate where we were trying to go
with the music. The theme of “Stay Long Love You” came from
these conversations.

Mariah was coming up with melodies, song topics and
actual lyrics. Even from the beginning stages of the track, she
was like, “Oh, | like that sound!” Once we found the pocket
where her melodies sat, she was like, “Yes, this is where | want
to go.” She’s as hands-on as any artist I've ever worked with.

It felt like we created something that could live in the same
moment of her classic records and make kids feel the same
way “Dreamlover” made me feel when | was young. For me,
being a part of this project is on the same level as winning a
Grammy. Mariah is on the Mount Rushmore of singers.

—ASTOLD TO KATIE BAIN

e FESTIVE

A descriptor for the most Christmasy
aspects of life, including Rudolph the Red-
Nosed Reindeer, Frosty the Snowman and
Carey’s “All | Want for Christmas Is You.”

e LAMB
A Carey fan {plural: Lambily).

s MOMENT

Popularized on Carey’s 2011 Home
Shopping Network appearance, a term
marking a celebration of self-care {e.g.,
the “fragrant moment” of Mariah Carey
Ultra Pink perfume sprayed on your
decolletage).

DIVA FACTS

1 SHE SOUNDTRACKED CHILDBIRTH WITH HER OWN SONGS.

When hertwins, Moroccan and Monroe, arrived

in 2011, Carey welcomed them into the world with
alive version of “Fantasy” recorded at Madison Square
Gardenin 1995. “l wanted them to feel the applause when
they were first born,” she said.

—ANNA PEELE

In2006, Careysaid she started sleeping with 20
humidifiers after Luther Vandross told her about
the power of steam.

2 SHE GOES TO EXTREMES TO PROTECT HER VOICE.

HASHTAG VINDICATED

Less than a month after Christmas in 2016,
aseries of Instagram posts showed her
putting upanothertree. One caption: “Christmas
revisited... #couldntresistmakinganotherchristmastree
#thoughitsjanuary.”

SHE RIDES PUBLIC TRANSIT IN STYLE.
4 The week she released 2014’s Me. | Am Mariah...
The Elusive Chanteuse, she rode the subway home
froma galainasparkly blue ensemble with sunglasses and

gloves. “l figured since I'm underdressed, we mightas well
take the subway,” she said.

SHE DOES EVERYTHING IN HEELS.
Inherfamed 2002 episode of MTV's Cribs, Carey
works out in high heels. “l can’t wear flat shoes. My

feet repel them,” she says. True to form, she was spotted
bowling instilettos yearslater. —5 |.H.

3 SHE CELEBRATES MULTIPLE CHRISTMASES.

When Glitter — Carey’s soundtrack
to the film of the same name —
arrived in fall 2001, it marked

her lowest first-week sales at the
time, garnered some of the worst
reviews of her career and led Virgin
Records to buy out her contract

for a reported $50 million. Then,
last November, on the eve of her
Caution LP’s release, her Lambily
urged fans to purchase the album
and use #JusticeForGlitter on
social media. U.S. sales surged
over 8,000%, according to Nielsen
Music, and the album returned to
the Billboard charts. Culture critic
and Mariah stan Princess Gabbara
reflects on the moment.

The first mistake people make
when they hear about Glitter is they

think of it as a Mariah Carey album.
Yes, it is, but it was a soundtrack

to a film set in the early '80s, and
the music had to fit that. A lot of
people describe it as a departure
from Carey’s musical style, but it's
really not. She grew up in New York
hearing these sounds.

People were quick to write off
Glitter because it didn't live up to
their expectations, but artistically, it
was not a flop. There are also a lot
of classic Carey ballads on it that
get overlooked, like "Lead the Way”
and "Twister.”

| follow a lot of Carey fan
accounts, and | kept seeing
#JusticeForGlitter pop up. My first
reaction was: “| love it.” Because we
couldn’t find Glitter on streaming
services, we turned to action and

had to purchase it. We hoped it
would top the iTunes album chart,
but to actually see it happen was
surreal. This is vindication for
her. #JusticeForGlitter was the
Lambily’s way of lifting this heavy
burden that she has carried since
the release. When you look back 25
years from now, | think Gfitter will
be seen as iconic. This story has a
happy ending after all.

—AS TOLD TO TATIANA CIRISANO
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SHE’S GOT BARS

Carey pioneered featuring rappers on pop hits, and to date
she has garnished 56 of her tracks with guest verses. Billboard
executive editor, music Ross Scarano ranks the best

1. “FANTASY (BAD BOY
REMIX)"

FEATURING Ol Dirty Bastard
SELECTBAR "Me and Mariah/Go
back like babies with pacifiers”
SCARANOC'S TAKE The Wu-Tang
Clan’s radiant eccentric and the
elusive chanteuse are linked forever
because of the remix that set the
standard for hip-hop collaborations
in Carey's catalog.

2. "HEARTBREAKER (REMIX)"
FEATURING Da Brat and Missy Elliott
SELECT BAR “Guess who's backin
the motherfucking house/With two
big tig ol bitties for your mouth?”
—Da Brat

SCARANO'S TAKE Flipping

the beat for Snoop’s classic

“Ain't No Fun,” this becomes a
raunchy empowerment anthem,
exemplified by every raw word out
of Da Brat’s mouth.

3.”"HEARTBREAKER"
FEATURING Jay-Z

SELECT BAR “She wanna inspect the
rest, kick me to the curb/If she find
one strand of hair longer than hers”
SCARANO'S TAKE Coming off

the success of "Hard Knock Life
{Ghetto Anthem)},” Jay-Z was on his
way to pop stardom. This smooth
appearance on a No. 1 single all but
cemented his status.

4. "THANK GOD | FOUND YOU
{MAKEITLAST REMIX)"
FEATURING Nas

SELECTBAR “Or we could walk
through the park/Inour bubble
North Faces — I'm lost in your love”
SCARANOC'S TAKE Mariah's go-to
producer DJ Clue updates Keith
Sweat’s 1987 “Make It Last
Forever” for this 1999 fan favorite,
which gives Nas two opportunities
to prove his undying love for MC.

5.”HONEY {(BAD BOY REMIX}"
FEATURING Styles P, Jadakiss and
Ma$e

SELECTBAR “In fact, thisis why | act
like that/l ain't dropped one single
and made this money back” —Ma$e
SCARANO'S TAKE Puff Daddy’s
production helped Carey grow

into the role of hip-hop diva with
“Honey” — and the remix, with
assistance from more Bad Boy

52 BILLBOARD | APRIL 27, 2019

stars, left little doubt that her
enthusiasm for the culture was real.

6. "BREAKDOWN"

FEATURING Krayzie Bone and

Wish Bone

SELECT BAR “Been feeling pressures
yo/But nevertheless Krayzie won't
fold” —Krayzie Bone

SCARANO'S TAKE For this
heartbroken ballad about struggling
to maintain composure, Carey
couldn’t have picked rappers more
in control of their vocal peaks

and valleys.

7. “GIVING ME LIFE”

FEATURING Slick Rick

SELECT BAR “Your gold fronts
looked better than mines did”
SCARANO’S TAKE When the Caution
world tour came to New York,
Mariah brought out Rick the Ruler
and showered him with love. From
the golden era of hip-hop to now,
she cares.

8. “BOY”

FEATURING Cam’ron

SELECT BAR "Eight keys, two
hammers, lobster and shrimp/
Look at my limp mami, we could
be a couple still”

SCARANO’S TAKE Softening his

"Oh Boy” flow only slightly, Cam’ron
brings a gentleman’s sense of gully
to this Charmbracelet cut.

9. “THE ROOF (MOBB DEEP
EXTENDED VERSION)”
FEATURING Mobb Deep

SELECT BAR “But overall you the
one that's like my pistol” —Prodigy
SCARANO’S TAKE Taking the
sample of their "Shook Ones (Pt. |1}"
toits logical conclusion, Prodigy
and Havoc hop on this remix to
bring extra gritand grime to the
aching ballad.

10. “SAY SOMETHIN’ ~
FEATURING Snoop Dogg

SELECT BAR “Digging this track by
The Neptunes/Baby girl follow me
tothe restroom”

SCARANC’S TAKE Snoop always
sounds breezy over Pharrell
Williams and Chad Hugo's
production. His second collab
with MC is their strongest —
atender reunion.

HEALTH IN THE HEADLINES

When a scantily clad Mariah Carey visited MTV's Total Request Live in 2001
and told host Carson Daly "you’re my therapy sessionright now,” tabloids
called it "A Nervous Fakedown” and declared "Mariah Cracks Up.” One year ago,
inawarm People cover story, she revealed her "battle” with bipolar disorder.

It was a watershed moment for a celebrity of her ilk, and a sign of how far mental
health coverage has come, says Elaine Lui, who has analyzed media
treatment of celebrities since 2003 for her site, LaineyGossip.

AM GUILTY OF COVERING MENTAL

health super insensitively. “Loses

her mind,” “loopy” — that came up
alot. In the past, when a famous woman
was experiencing a mental health crisis,
there was a certain way of talking about
it. Hysteria. Temper tantrum. When men
go through it, people were so quick to
rationalize it: This is part of his genius.
If that happened today, would we have
more awareness? | would hope to have
improved myself.

The People cover was big on many levels.

There is a generation of younger people
now who are much more openly talking
about mental health, like Demi Lovato,
Selena Gomez and recently Justin Bieber.
The generation of legacy artists like Mariah
come from a time when these things
weren't talked about as openly. So to get so
personal and specific about her diagnosis
— that was [important].

Of course, as candid and as vulnerable
as Mariah was, this is also a woman who
is very specific about what side of her face
she shows, lighting, looking skinny-curvy
— she is never ever going to do what the
younger people do: hold up their iPhones
and talk straight to the camera and get
emotional and maybe tear up a little bit.
With Mariah, it has to be highly produced
vulnerability. The vulnerability is authentic,
but you still need production value: a
photo that accompanies it where she looks

‘A HELL OF A VOCALIST'

WHITNEY HOUSTON, SNOOP DOGG,
JUSTIN BIEBER AND MORE HAVE
ALL PAID TRIBUTE TO CAREY'S
ENDURING INFLUENCE

how to sing, because, you know, [I] couldn’t really afford singing lessons. (2006} L.

instrument. Unreal, really. (2013} RLEIRLTAE:
go. (1998) EuladlR

Whitney and Mariah... her range is that amazing. {2008}

Careywas mobbed
by fans enroute to her
infamous 2001 TRL visit.

amazing. So by doing this [cover], she is
also maintaining her own brand.

For me, the rules of gossip have changed.
Even though it is a headline, when you
keep reporting on it, it starts to feel sad and
exploitative. | don't want to be gossiping
like that anymore. There are so few things
people can relate to where Mariah is
concerned, right? We don't have her talent.
We don’t have her lifestyle. But she has
shitty days, and you and | certainly have
shitty days. More empathy is not a bad
thing. —AS TOLD TO MATT GILES

| Mariah Carey was the person that made
me want to sing. {2001) EELIERIT ER
| discovered Mariah in my room one day, listening
to the radio... | ran downstairs going, “Mommy,
Mommy, | just found the greatest personin the
world!” {2000} The first time | heard Mariah
Carey, it shattered the fabric of my existence and |
started Grimes. (2013}
deal...| sang “Vision of Love.” | owe [her] everything.
{2008) Ll She kind of taught me
Her voiceis an

J When | first got my

Mariah is a hell of a vocalist, let me tell you. She can
LSS When people talk about the great influential singers, they talk about Aretha,

When | was locked upin jail, “Vision

of Love” was the hottest song in the world. | used to always say, “Man, if | could meet her!” {2005}

Mariah Carey’s music saved little ghetto children’s lives... we would sing those songs and try to hit

every note. (2005} B0

If you put Mariah Carey on one side of the street and you put one of these

other artists on the other side and say, “Sing,” who gonna win? That's cut-and-dry. {2014) EAUSELRAIS 3258 My

favorite singer is Mariah Carey. {2015} kUL R4 S
Mariah is the ultimate diva. {2011}

Unbelievable songwriter. Interesting, unpredictable.
| don't think people give Mariah enough credit. She was wonderful in Glitter. {2006}

—COMPILED BY M.G.
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THE GIF THAT KEEPS ON GIVING

WHO? WEEKLY HOSTS LINDSEY WEBER AND BOBBY FINGER ON
THE MARIAH MEME THAT SET THE STANDARD FOR SHADE

HE FIRST GIF OF MARIAH CAREY

saying "l don’t know her” while shaking

her head and grinning like a Cheshire Cat

was created long before the internet as we

know it existed — a pre-Twitter world where
message boards and blogs were the best destinations
for celebrity gossip and everyone still pronounced GIF
with a hard G. But people were no less shady than they
are today, and the "l don’t know her” GIF became (and
remains) the most enduringly satisfying way to express
that shadiness online.

The looping image and its searing caption came
from an interview Carey did for a German tabloid show
called Taff. She's first asked about Beyoncé (whom she
knows and “loves”) and then about Jennifer Lopez. She
responds succinctly: "l don't know her.” The earliest
version available on YouTube was uploaded in January
2008, but audio and visual cues suggest the interview
took place in 2003 or 2004. There's Carey’s head of
Charmbracelet-era blonde curls; the prominent use of
"Work It Out” (Beyoncé's 2002 debut solo single), and the
idea that Lopez's success in music would still surprise
many (considering her late-'90s rise as an actor).

That a years-old clip from a German TV show suddenly
surfaced on YouTube in 2008 was likely no accident. That
maonth, a rumor began circulating on gossip blogs like
B'inside and Dlisted that Carey said, "I'd rather be onstage
with a pig than sing a duet with Jennifer Lopez.” When
asked about the quote at the time, Carey told People it
was a "complete untruth,” adding, "This is another sad
example of two strong women being pit [sic] against each
other.” But Carey would continue to deny knowing Lopez:
On theradioin 2009 ("I don’t know the woman”); a 2016
TMZ clip ("I still don’'t know her”); and on Watch What
Happens Live With Andy Cohen in 2018 (" don't know her.
Like, whatam | supposed to say?”).

It doesn’t really matter if Lopez and Carey have
indeed met (and Lopez has said they have "many times”).
Regardless of Carey's intent, she coined one of the most
recognizable (and useful) memes of the 21stcentury —a
“no comment” for the social media age that epitomizes
the act of "throwing shade.” Maybe you've used "l don’t
know her” to genuinely express lack of familiarity with
someone. But if you'd like to knock a person you do know
off a pedestal, share an image of Mariah Carey shaking
her head and proclaiming those same words.

VIDEO VISIONARY

TRIVIAL PURSUIT

Collaborators have described Mariah Carey's
knowledge of pop history as encyclopedic. Here
are five inspired times she put it to use

» “EMOTIONS" (1991)

One of Carey’s sneakier lifts: The influence of the 1977
disco classic’s loping bassline and blissed-out lyrics — plus
the wink of the title — are unmistakable. And like “Best

of My Love,” “Emotions” builds to a rapturous, wordless
climax.

» “FANTASY" (1995)

The first single from Carey’'s Daydream gets its chirping
synth-funk groove from a top 40-grazing 1982 hit by
Talking Heads spinoff Tom Tom Club. Sampling an
ecstatic beat from a minor ‘80s song proved a reliable
formula for Carey going forward: The pattern continued
with “Honey” {(World’s Famous Supreme Team'’s “Hey DJ")
in 1997 and “Heartbreaker” {Stacy Lattisaw’s “Attack of
the Name Game”} in 1999.

» “THE ROOF*” {1997)

Carey’s history with contemporary hip-hop is extensive and
well-documented, but she showed just how plugged in she
was when she sampled the eerie, menacing creep of Mobb
Deep's underground classic — and, of course, invited the
Queens rap duo to appear on the song’s remix.

» “WE BELONG TOGETHER" {(2005)

Most of Carey’s most famous callbacks to music history
are through covers, samples and interpolations of past
hits. But her career-revitalizing Billboard Hot 100 chart-
topper explicitly name-checks them. On the second

verse, a heartbroken Carey seeks comfortin the FM dial:
“Bobby Womack’s on the radio, saying to me/‘If you think
you're lonely now.../Wait a minute this is too deep, | got to
change the station.” {She flips to “Two Occasions” next.)

» “IDON’'T” (2017)

Carey’s love for pop is simply part of her musical DNA now

— just look to her YG-featuring 2017 single, which quickly
detours into the chorus of Jones’ 2000 R&B smash (“When
you love someone, you just don't treat them bad...”} before
seamlessly returning to her own melody and message. As
always, one doesn’t need to get the reference to appreciate
the hook, butit’s much richer if you do. —A.U.

Over the course of more than 100 music videos, Carey has honed her ability to craft onscreen moments
as unforgettable as the songs that inspired them — like these classic scenes

s

“HONEY”
1997

Playing “Agent M" in the James
Bond-themed video, Carey escapes
captivity by jumping off the second
floor of a mansion into a pool —a
metaphor, fans surmised, for her
divorce from Tommy Mottola.

ILLUSTRATION BY KYLE HILTON

“HEARTBREAKER”"
1999

Carey brawls with her snooty rival
Bianca — also played by Carey —in
a movie theater bathroom. The fight
features the sounds of cats meowing
and direction from Jackie Chan's
choreographer.

“WEBELONG TOGETHER”
2005

In the wedding scene, Carey dons

the same Vera Wang dress she wore
when she married Mottolain 1993.”
figured we might as well get use out
of it,” she said at the time of the gown,
which has a 27-foot-long train.

“TOUCH MY BODY”
2008

Atech repairman played by 30 Rock’s
Jack McBrayer joins Carey for a silly
day of frolicking including Frisbee,
laser tag and light calisthenics —
until he awakens from what turns out
to have been a dream.

“OBSESSED”
2009

Wearing an Eminem-esque hoodie
and goatee, Carey pokes fun at the
rapper {who previously suggested

he had a tryst with herin 2001); it
prompted a series of thinly veiled diss
tracks between the artists. —S.JH.
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Inside Music Biz 2019

The annual power summit's commander-in-chief, James Donio, reflects on six decades
of industry shake-ups and the Music Business Association’s top concerns today

BY GARY GRAFF

ROM CREATIVE MONETIZATION
tools to globalization and
industrywide inclusion efforts,
it’s anything but status quo in
today’s ever-shifting music landscape.
While the Music Business Association’s
annual Music Biz conference has always
served as a mirror for the industry at
large, the power confab — which will
hit Nashville May 5-8 — has become a
true think tank of today’s luminaries
working to tackle the biz’s 21st-century
concerns, from streaming and metadata
to diversity and health issues. Addiction
is a new focus at this year’s “How Music
Hurts the Artist & How It Heals” panel,
which is a nod to the self-medication

and psychological issues that come with
the booming live market and the often
grueling touring schedules that have
resulted. Technology law (a response
to the growing DIY footprint) will be a
focus of talks on how to start a publishing
company and artificial intelligence’s
invasion of the business, including in
hit songwriting. (“Is it inevitable that a
computer will create a chart-topping song
in the not-so-distant future?” asks the
panel “Artificial Intelligence Meets Tin
Pan Alley.”)

The conference moved from Los
Angeles to its Music City location
five years ago and marked its 60th
anniversary in 2018. Once geared toward

Peter Frampton, pictured
in Anaheim, Calif.,on
Jan. 24, willreceive the
chairman’s award for
lifetime achievement.

BACKSTAGE PASS

the retail sector (until 2013, the gathering
was colloquially known as “NARM,”
short for the conference hosted by the
National Association of Recording
Merchandisers), the event has widened
its mission to include anything that
affects the axis of what president James
Donio calls “commerce, content

and creative.”

With over 300 speakers and more
than 100 sessions, the 2019 edition
promises plenty of firepower. Keynoters
include Apple Music global creative
director and Beats 1 host Zane Lowe,
Def Jam Recordings chairman/CEO
Paul Rosenberg, new RIAA chairman/
CEO Mitch Glazier, Capitol Records
senior vp global creative Amber
Grimes, The Orchard co-founder
Richard Gottehrer and a joint session
by Motown president Ethiopia
Habtemariam and Caroline/Harvest
Records president Jacqueline Saturn.

In his role as ringmaster of all things
Music Biz, Donio pulled back the curtain
on the upcoming conference.
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How do you keep the gathering fresh?
The music business changes every day.
There are acquisitions, consolidation,
incredible benchmarks that are being set
by artists like Ariana Grande; you’ve got
brands that are [newly] influential in the
business. The Music Modernization Act
was passed, and now we’re building up
to when that goes into effect in 2021. The
industry needs to be nimble and flexible,
and our programs need to be as reflective
and up-to-the-minute as possible. While
we try to give key thought leaders the
opportunity to come back, we have
hundreds of new faces each year.

It’s your fifth year in Nashville, and you
have signed on to remain there through
2021. How does Music City affect the
conference’s identify?

[The event] will almost have tripled in
attendance over those five years, and

[the location] brought another dimension
to it in terms of the creative side of the
triangle because of the kind of global
music city that Nashville is. Adding that
audience of creatives — songwriters,
publishers, managers and musicians —
and marrying that with the commerce
and content piece has really added value.

Streaming has returned the recorded-
music industry to growth mode. How
will Music Biz address this?

We have more program elements
focused on indie artists and how the
different music services are working
with creatives. The entire first day is a
series of workshops with the major music
services — Amazon, Apple, Pandora,
Spotify, SoundCloud — who share their

“We needto
be nimble
and flexible,
and our
programs
needto be
as reflective
and up-to-
the-minute
as possible.
It’s areal
challenge.”

—DONIO

THE AWARD WINNERS

Peter Frampton, Darius Rucker and Sony Music
Nashville’'s Randy Goodman are among the honorees

discussions, workshops and networking, the

2019 Music Biz conference will again take time
to recognize both recent and lifetime achievements.
The Music Biz conference’s awards and hall of fame
dinner — held at the JW Marriott Nashville on May 7
— will honor British rock icon Peter Frampton with
the chairman’s award for lifetime achievement, Sony
Music Nashville chairman/CEO Randy Goodman
with the presidential award for outstanding executive
achievement, Darius Rucker with the Harry Chapin
memorial humanitarian award, and Kane Brown
and Bebe Rexha as breakthrough artists. Other
honorees include The Orchard’s Richard Gottehrer,
for outstanding achievement, and Richard Storms
and Alayna Alderman of Rochester, N.Y.-based
Record Archive, this year's independent spirit award

l n addition to keynote speeches, panel

Goodman

latest visions for the future. The industry

today is predicated on metadata, and

there’s an enormous amount of [it] being
collected. It’s critical for those of us in the

industry to know how it is used and how

to look for opportunities to monetize that

information.

There’s an academic component that
keeps the demographic young. How
does that shift the overall dynamic?
There’s probably a couple of hundred
students who come to Music Biz, so
there’s a lot of fresh thinking. Certainly
the age profile of the event has gotten
much younger. It’s keeping the dialogue

and perspective fresh. I have this parallel

life as a professor of music business

[at Temple University and Monmouth
College], where I'm seeing the ebb and
flow of a business that has changed so
much over three decades, and trying to

recipients. The eventalso will feature a performance
from Country Music Association Award- and
Academy of Country Music Award-winning artist
Luke Combs.

In 2018, the Music Business Association feted the
“soft launch” of its hall of fame with the induction of
Tower Records’ Russ Solomon, who had died that
March. This year, the association shifted the awards
luncheon to a dinner, which now includes a red carpet
for its current crop of inductees, like the late producer
George Martin (The Beatles, America) — whose
honor will be accepted by his producer son Giles
Martin — as well as record labels Atlantic, Capitol and
Sub Pop; landmarks like the Apollo Theater, CBGB,
Hitsville U.S.A., Sun Studio and the Troubadour; and,
posthumously, late industry pioneers Ahmet Ertegun,
Herb Abramson and Miriam Bienstock. “There were
lots of halls of fame and ways that creative people
were being recognized, but there wasn't a place that
would exclusively recognize businesspeople in terms
of executive leadership as well as landmark venues
and businesses and media,” says Donio. “We should
be doing that.” —G.G.

inspire wide-eyed 19- to 22-year-olds who
want to be part of this adventure.

It's the second year of your financial
literacy summit as well. Why is that so
important in today’s DIY world?
There’s so much conversation about,
How do you monetize? How do you make
money? But we didn’t see any other
conference helping small businesses or
indie artists to answer the question [of],
Once you are making money, how do
you plan for your future? It’s the second
year for that. Last year, the summit was
standing room only, so there’s a need
there.

Music Biz hasn’t discounted the brick-
and-mortar aspect of the industry.
There’s still an important physical
business. Record Store Day is a huge
business globally, and the year-over-
year growth in vinyl has not been a
flash-in-the-pan trend. It’s a sustainable
business model. There is a vibrant
physical community — it’s not the
majority anymore, but it’s still of critical
importance. We have a Physical Business
Action Committee that is very active
throughout the year.

When does 2020 planning begin?
Now! We have a shortlist of keynotes and
ideas for panels and presentations. This
is our first year at the JW Marriott, and
we're booked there for three years. Once
we do a debrief on 2019, we do a big
survey and quickly begin with no lull, but
we like to leave space for surprises — like
Dolly Parton and Linda Perry’s last-
minute talk last year about their Netflix
project, Dumplin’. That came together a
week before the conference and is one of
the highlights of our history. ©@
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Northern Stars: Canada’s Top Venues

Justin time for Canadian Music Week: the country’s top-grossing concert halls from Vancouver to
Quebec City, where fans have flocked to see Taylor Swift, Elton John and homegrown star Drake

UPERSTAR CONCERTS —
including stadium shows by
Taylor Swift, Ed Sheeran,
Luke Bryan and the double bill
of Journey and Def Leppard

— generated over $250 million (U.S.)

in Canadian concert grosses for the 12
months ending March 2, with attendance
topping 3.3 million, according to
Billboard Boxscore.

Swift’s two-night stadium stand at
Rogers Centre in Toronto Aug. 3-4
was Canada’s top Boxscore event for
that period, grossing $11.2 million and
drawing 100,310 “Swifties” across the
two nights.

That same weekend, the Osheaga
Music & Arts Festival — which takes
place in Montreal’s Parc Jean-Drapeau,
on an island in the St. Lawrence River
— became the year’s highest-attended
Boxscore event in Canada, with 131,520
paying fans.

Among the artists with the biggest
tours in Canada during the past year, the
only native stars who rank in the top 10
are Shania Twain, who grossed $13.8
million with 14 shows, and Drake, who
grossed $13 million with eight.

Drake and Twain joined international
draws such as Justin Timberlake, Paul
McCartney, Elton John and the Eagles in
keeping the turnstiles spinning last year
from Vancouver to Quebec City.

BY KAREN BLISS

Scotiabank Arena (top) led the Billboard Boxscore
rankings with performances by Drake, Plnkand
John (above, from top).

Ahead of Canadian Music Week, the
festival and conference taking place in
Toronto May 6-12, here are Canada’s top-
grossing venues for the 12-month period
from March 3, 2018, through March 2,
2019, as ranked by ticket sales reported
to Boxscore.

SCOTIABANK ARENA

Toronto
CONCERT CAPACITY 18,420
TOP-GROSSING ACTS Pink, Bruno Mars,
Eagles, John, Drake

On Canada Day (July 1) in 2018, Toronto’s
downtown arena changed its name

from Air Canada Centre to Scotiabank
Arena as part of a new, 20-year naming-
rights deal. Building upgrades followed,
including the new Scotia Club, “our only
bowl-facing restaurant,” says Nick Eaves,
the venue’s chief venues and operations
officer. Eaves’ most memorable shows
last year included Radiohead’s concert

in July — the band’s first two Toronto
gigs since 2012 (when drum tech Scott
Johnson was killed in a stage collapse

at Downsview Park). At Scotiabank
Arena, security-driven limits on vehicle
access during hockey playoffs became
permanent after a 2018 incident in which
a driver rammed a van into pedestrians
approximately 10 miles from the venue,
killing 10 people.

BELL CENTRE

Montreal
CONCERT CAPACITY 21,000 [in the round]
TOP-GROSSING ACTS U2, Timberlake,
Bon Jovi, Drake, McCartney

Jacques Aubé, executive vp/COO of

SSVd AI)VILSMHOVI
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hogers Centre
sold vodka-spiked
\ Tennessee lemonade
; for a performance by
J Timberlake in honor of
5. his home state.

X

evenko, which owns Bell Centre, says
the venue has offered music fans “some
good stuff” during the past year with
two nights by Radiohead and outings

by McCartney, Uz, Phil Collins, Bryan
Adams and Francophone singer Marie-
Mai, who was recently introduced to
English-speaking Canada as a judge

on Big Machine label owner Scott
Borchetta’s TV show The Launch. “Two
languages [and] two cultures in Quebec
gets us to another level of occupancy,”
says Aub¢. The venue has upgraded its
food court and opened a new restaurant,
Mythik, on the floor level (or ice level, for
fans of the NHL’s Montreal Canadiens).

ROGERS ARENA

Vancouver, British Columbia
CONCERT CAPACITY 18,000
TOP-GROSSING ACTS Drake, Eagles,
Timberlake, Pink, Twain

While Rogers Arena lures many of the
biggest international touring stars,

in 2018 it also hosted the Canadian

music industry’s biggest celebration of
homegrown talent, the Juno Awards. “It
was a night of great music,” says Molly Ray,
the venue’s director of live entertainment.
“And to be hosted by Michael Bublé, one of
Vancouver’s favorite and funniest talents,
was the cherry on top.” (The singer grew
up just east of the city.) Surrounded by
mountains and water, Vancouver is one

of Canada’s most stunning cities and
known for its environmental awareness.

In keeping with this focus, Rogers Arena

is “working toward a zero-waste policy,”
says Ray, through steps such as composting
food scraps.

ROGERS CENTRE

Toronto
CONCERT CAPACITY 50,000
TOP-GROSSING ACTS Swift, Sheeran,
Bryan, lourney/Def leppard

The domed stadium is home to MLB’s
Toronto Blue Jays, who play 81 home
games, so scheduling concerts can be

“logistically difficult,” says vp marketing
and events Marnie Starkman, “but

this past season we were fortunate to
host eight concerts in our venue.” Her
most memorable were the back-to-back
nights with Sheeran in August, in which
good weather allowed the roof to be
open. The building, which will celebrate
its 30th anniversary on June 3, has
undergone upgrades such as the launch
of the Ticketmaster Lounge on the suite
level. On Sept. 6, Toronto native Shawn
Mendes will play his first hometown
headlining concert at the stadium —a
show that sold out in minutes.

ROGERS PLACE

Edmonton, Alberta
CONCERT CAPACITY /8,892
TOP-GROSSING ACTS Drake, McCartney,
Timberlake, Twain

Since opening in September 2016, Rogers
Arena has sought to “grow our reputation
as a building that hosts all different

kinds of talent,” says executive vp Susan
Darrington, explaining that Edmonton
has had a reputation for favoring heavier
rock acts such as Metallica. The venue
has hosted Timberlake, Snoop Dogg and
the Arkells from Ontario. “We weren’t
100% sure how the Arkells would sell in
western Canada,” says Darrington, but
the band’s box office “well exceeded our
expectations. That really stands out as a
band that we were thrilled to host here.”

Veteran Canadian rocker
Adams (left} joined Swift
onstage at Rogers Centre
in Toronto last August.

A new restaurant, Studio 99, named for
the jersey number worn by legendary
Edmonton Oilers hockey player Wayne
Gretzky, customizes its menu for certain
concerts. “For Justin Timberlake,”

says Darrington, “we did a Tennessee
lemonade” made with blueberry vodka —
a nod to the singer’s home state.

BUDWEISER GARDENS
Ltondon, Ontario
CONCERT CAPACITY 10,294
TOP-GROSSING ACTS Twain, Rod
Stewart, Tim McGraw/Faith Hill

After presenting the 2016 Canadian
Country Music Association Awards, in
March Budweiser Gardens hosted the
Junos for the first time in the awards
show’s 48-year history. GM Brian Ohl
cites two country acts as his favorite
concerts of the past year: Keith Urban has
played the building eight times in its short
seven-year history — “more than any
other artist,” says Ohl — and of McGraw
and Hill he declares, “Oh, my God, what
a great show.” This is the Gardens’ first
year with energy-conserving LED lights
inside and out, as well as entryway metal
detectors. Home to the London Knights
of the teen-level Ontario Hockey League,
the venue presents one game per season
for which public transportation to and
from the event is free. With a sponsor,
Ohl would love to extend that green
Initiative to concerts.
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CENTRE VIDEOTRON

Quebec City
CONCERT CAPACITY 20000
TOP-GROSSING ACTS McCartney, John,
Timberlake, Twain

In Quebec City, French-speaking artists
draw huge crowds; rock singer Eric
Lapointe sold 10,000 tickets on New
Year’s Eve at the Centre Vidéotron.

But the locals still come out in droves

for English-speaking legends like
McCartney, who launched his Freshen Up
world tour there. “His show on Sept. 17
was record-breaking for us for revenue,”
says COO Martin Tremblay. The three-
year-old venue is recognized for its sound
quality, he says: “We implemented all the
things that we had to” in constructing the
venue to “the highest standard.”

BELL MTS PLACE

WinnipeQ, Manitoba
CONCERT CAPACITY /7000
TOP-GROSSING ACTS McCartney,
Timberlake, Twain, Keith Urban

Few would view strengthening building
security as an opportunity for fun fan
engagement. But when Bell MTS Place
acquired three bomb-sniffing Belgian
Malinois dogs, the arena staged a contest
to name them. Ryp, Grace Too and Daisy
were bred and trained specifically for the
venue. When it comes to human stars,

O C Q0(Q

Bell MTS Place welcomed McCartney
in September. Senior vp venues and
entertainment Kevin Donnelly notes
that the date was confirmed only two
months in advance — sufficient time for a
sellout, but still unusual for a booking of
this caliber. McCartney “played stadium
shows [in Winnipeg]| twice in [the] past,”
says Donnelly. “He opened the new
Investors Group Field in 2013 but hadn’t
played an indoor engagement ever” in
the city. Donnelly adds that Bell MTS
Place has fully transitioned to digital
ticketing, which “has eliminated a huge
chunk of fraudulent activity.”

9 CANADIAN TIRE CENTRE
Ottawa, Ontario

CONCERT CAPACITY 16,140 [in the round]
TOP-GROSSING ACTS John, Timberlake,
Twain, Urban, André Rieu

“We’re being recognized for our gross
ticket sales, but it’s not just because we
were the lucky recipients of good touring
cycles over the year,” says Canadian

Tire Centre vp/executive director Tom
Conroy. “My team has an average of
more than 15 years of experience in the
venue, [from] the front-of-house team

to the back-of-house team, and has been
instrumental in our success.” The venue,
which opened in 1996, has made ongoing
upgrades, including new gathering
spaces like the Hard Rock Lounge, which
overlooks the arena.

I BUDWEISER STAGE
Toronto

CONCERT CAPACITY: 16,000

TOP-GROSSING ACTS: Urban, Jason

Aldean, Kenny Chesney

Toronto’s iconic summer amphitheater
on Lake Ontario, with views of the

city skyline, is now 25 years old. Last
season the shed set a venue record

with 52 events, including a run of
concerts by country superstars Urban,
Aldean, Chesney and more. GM Adrian
Walker cites Jack White’s concert as

the year’s most unique event because

of the artist’s no-cellphone policy. It
was “definitely something that many
younger concertgoers likely hadn’t
experienced,” he says. Live Nation, which
owns Budweiser Stage, has focused on
the fan experience, offering Budweiser
Brewery Fresh draft beer, brewed the
day of each event; free Wi-Fi; and a
state-of-the-art audio system designed
to improve sound on the lawn at the rear
of the amphitheater.

Downie onstagein
Torontoin 2016.

‘AN INSPIRATION TO
ALL CANADIANS’

The late Gord Downie of The Tragically Hip to receive
the Allan Slaight Humanitarian Spirit Award

hen The Tragically
W Hip played its final
show in August 2016,

after frontman Gord Downie was
diagnosed with an aggressive
form of brain cancer, Prime
Minister Justin Trudeau called
the beloved Canadian band “an
essential part of what we are and
who we are as a country.”

Downie, who died Oct. 17,
2017, at age 53, will be honored
posthumously with the Allan
Slaight Humanitarian Spirit
Award at the Canadian Music
and Broadcast Industry Awards
on May 9.

Downie is being recognized
for his lifelong humanitarian
work, including such causes as
War Child, Lake Ontario
Waterkeeper, Almost
Home, Camp Trillium,
Joe Chithalen Musical
Lending Library and —
after his diagnosis — the
Sunnybrook Brain Cancer
Research Fund. Perhaps
most significantly, in
2016 he set up the
Gord Downie & Chanie
Wenjack Fund to help
promote reconciliation
between Indigenous and
Non-Indigenous peoples
in Canada.

“Gord Downie was
an inspiration to all Canadians,
and his life’s work represented
the embodiment of all that the
Allan Slaight Humanitarian
Spirit Award celebrates,” says
Gary Slaight, president/CEOQ of
Slaight Communications and the
Slaight Family Foundation, whose
father is the award’s namesake.
“His legacy continues to resonate

McCarty

Herman

through his music and lyrics and,
most importantly, through the
growth and enterprise of the Gord
Downie & Chanie Wenjack Fund.”
The Canadian Music and
Broadcast Industry Awards, part
of Canadian Music Week, also will
welcome several inductees into
its hall of fame, including Michael
McCarty of Canadian performing
rights organization SOCAN and
Steve Herman of Live Nation.
McCarty is chief membership
and business development officer
at SOCAN and former president of
EMI Music Publishing Canada. He
also oversees the SOCAN Awards
and the Canadian Songwriters Hall
of Fame. SOCAN represents writers
including Drake, The Weeknd,
Shawn Mendes and
Alessia Cara. While at
EMI he signed Sum 41,
Billy Talent, Three Days
Grace, Alexisonfire and
others. He also co-signed
Nelly Furtado to EMl in
the United States.
Herman, senior
vp touring at Live
Nation, is based in Los
Angeles, where he
has beeninvolvedin
recent global tours by
Backstreet Boys, Guns N’
Roses, Nickelback and
OneRepublic. Herman
previously was North American
CEO of The Agency Group, which
United Talent Agency acquired
in 2015, and also was founding
president of Clear Channel Canada.
Earlier, he was a co-founder of Core
Audience Entertainment/SFX with
fellow Canadian executive Michael
Rapino, who is now president/CEQ
of Live Nation. —K.B.
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STEVE HERMAN

2019 INDUCTEE TO THE CANADIAN MUSIC
& BROADCAST INDUSTRY HALL OF FAME

With pride and admiration, your friends at Scotiabank Arena
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45

T 75, ROBBIE ROBERTSON IS
as busy as ever. He’s scoring
a film, finishing a solo
release, writing another
memoir and planning for

a soth-anniversary album reissue from
The Band, the revered quintet that rose
to fame backing Bob Dylan. On May 9,
Robertson will pause to collect a lifetime
achievement award from the Canadian
Music Industry Hall of Fame.

He will be honored at the Canadian
Music and Broadcast Industry Awards,
part of Canadian Music Week, which
takes place in Toronto May 6-12. It’s the
latest of many accolades that Robertson
and his Band mates have received over
the past 25 years.

“They say there’s never too many
awards,” says Robertson. “I always
feel a sense of gratitude that people
acknowledge your work and what you've
done. Sometimes I think, in Canada, they
would have run out of things by now,” he
adds with a laugh.

Born to a father from Toronto and a
mother of Mohawk descent, Robertson
was a guitar prodigy. He joined his first
band at age 14 and was recruited at 17 by
rockabilly artist Ronnie Hawkins for his
backing band, The Hawks.

The Hawks broke with Hawkins in 1963
and changed their name to The Band.
Within two years Dylan recruited the

“You Want To Do Something Magical’

Fifty years after The Band's landmark self-titled album, Robbie Roberston, creative as
ever, will receive a lifetime achievement award during Canadian Music Week

BY KAREN BLISS

group to bring his groundbreaking rock
songs to concert audiences on a two-year
world tour. In 1968 The Band recorded its
seminal debut album, Music From Big Pink.
Over the course of seven studio
albums, Robertson penned such classics
as “The Weight,” “The Night They
Drove Old Dixie Down,” “Up on Cripple
Creek,” “Acadian Driftwood” and “It
Makes No Difference.” The Band’s 1976
farewell concert was filmed by Martin

Scorsese and released as The Last Waltz. “I'm f°||owing

The relationship with “Marty,” as

Robertson calls him, has continued. The 9 pq.th 9f
director hired Robertson to compose II‘ISpII‘(.JtIOI'I.
music for such films as Raging Bull, I'm trying to
The Color of Money, The Departed, challe nge
The Wolf of Wall Street — and this myself all
year’s upcoming true-life mob story the time”
The Irishman, starring Robert De Niro, Al

—ROBERTSON

Pacino, Joe Pesci and Harvey Keitel.

Robertson, who plans to release his
sixth solo album later this year, speaks on
The Band’s upcoming anniversary album,
his love of storytelling and his lifelong
goal “to do something magical.”

What explains your varied career?
I'm following a path of inspiration. I'm
trying to challenge myself all the time. I
go into projects, still after all this time,
thinking, “Oh, my God, how am I going
to do this? I've got to figure this out.” It’s
like a blank canvas. Even though it’s all

got a connection to music, there are so
many variables in it. Sometimes it’s a
little stressful, but for the most part it just
makes you want to do something magical.

Why has your relationship with Martin
Scorsese lasted so long?

It’s important [to me] that Marty feels
like I still have this thing of embracing
the unexpected. We love to throw the
dice together and see what comes up. I
just finished working on a piece of music
for The Irishman, and I started on this
particular piece thinking, “I have no idea
what to do here. I don’t know what they
want.” Like I said, a blank canvas. And
then you go 1n, you do something, and
you think, “Whoa.”

Does your film work influence your solo
recordings?

What I have found, in the case of this
[new] album and with this movie, is it’s
impossible to not let one thing bleed over
into the other. There’s something about
the particular story of the movie that gets
under my skin and influences me in the
songs that I’'m writing for it. I have found,
without thinking about it that much,

that a lot of this record is, like the film’s
storytelling in it, quite violent.

What has inspired your new songs?

I'm writing about things reflective of

my growing up — a very tough street
education, where you didn’t know whether
you're going to end up with nothing on

the streets, in jail [or] doing something
successful. I have one song on the record
that very much addresses that, and
because I'm [writing] volume two of my
memoir, other things have bled over, too.

This September marks the 50th
anniversary of the release of

The Band’s self-titled album. What’s
planned for the rerelease?

We're exploring different things and
trying to make it a celebration of that
piece of work, which, after all this time,
1s influential in this story of music.
[Keyboardist-accordionist Garth Hudson
is the only other surviving member of
The Band.| It was one of those records
which was revolutionary when it came
out. People were like, “What is going on
here now?” It had a much bigger effect
than what we ever dreamt — on music,
the culture and even fashion. To this
day, so many musicians tell me how
that [album] “changed my life.” That’s
something I do feel proud of. ©
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DIME GROUP IS HIRING!!!

DIME is a dynamic music institute, who partners with universities and colleges woridwide to deliver
music industry focused, practical and academic music programs.

DIME Detroit and DIME Denver are campus-based institutes, and DIME Online’s programs are delivered
online, with faculty and employees based remotely.

- Are you a professional musician, songwriter, or muslc business entrepreneur?

+ Are you an experienced teacher and academic?

- Do you have a passion for teaching and sharing your knowledge?

- Do you use technology, real-life examples and pedagogical skills in your ¢classroom?

- Do you agree that modern music skills equal the skills of classical and jazz musicians?

f you can say 'YES' to at least 4 of the above questions, you should send a covenng letter to us,
and include your resume: info@dime-group.com

If you are an experienced educator, or have worked in the music business
or in education, and will be based in Denver or Detroit, or willing to work
remotely, we are hiring over the next 2 semesters in various roles.

Reach out to us and let’s see if we fit!
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ARTIST  iMPRINT/DISTRIBUTING LABEL vE“t'.( ARTIST  iMPRINT/DISTRIBUTING LABEL ':)Asx :'::l?:
[ 3 Brs sonrencanienr 1 132 BRETT YOUNG i | 15 124

BILLIEEILISH  osmroousmrerscorsnca | 1 34 JLOOLE  memmuenccmmonmrsonena | 1 152
KHALID rRGHTHaND/RCA | 1 111 AARON LEWIS vaorvemG | 11 2
ARIANA GRANDE el | 1 219 TRAVISSCOTT  cawsmavmsmomsnesm | 1 154
POST MALONE repuslic | 1 147 THOMAS RHETT  vaorvems | 1 220
LIL NAS X coumsia | 35 28 BLAKE SHELTON  ssenerosasmvuemans | 1 220
HALSEY cemoL [ 1175 36 SWAE LEE  csrorummainterscorerica | 22 26
NIPSEY HUSSLE  wwwrmmumronmnanss | 4 5 CHRISSTAPLETON  wrarvmsivousnsnn | 1 182
IMAGINEDRAGONS  awensmsmimmecn | 1 219 41 BLUEFACE  rirwnamenonenieone | 35 12
QUEEN wow ywoop | 1 51 21 SAVAGE stauGHTERGancemc | 5 77
ANDERSON .PAAK  wiwyiawe | 11 2 RE-ENTRY FIVEFINGERDEATHPUNCH ~ wiwiams | 3 27
LUKECOMBS  mmmuwommmmuugsm | 5 111 MAROON 5 222/erscopesica | 1 251
CARDIB  1hexsroroupmatianmicng | 1 92 ELLA MAI  10sumsersinrerscorerica | 6 52
JONAS BROTHERS  werusic | 5 7 RE-ENTRY LILUZIVERT  memosonmnamiac | 2 105
DRAKE  vowsmowevcasumonevrepusuc | 1 251 SHAWN MENDES swako | 1219
PANIC'ATTHEDISCO  wwremormesiwnss | 1 135 38 4 BRADLEY COOPER  wremscorenca | 3 29
KANE BROWN  sncamamsvuesm | 2 96 51 ABOOGIEWITDAHOODIE  wwwsrvmmes | 11 41
BILLY RAYCYRUS  wwsenwscumn | 18 1

LADY GAGA mrerscopenca | 1 111

MARSHMELLO  sovrmecouecrve | 4 79

BRUNO MARS ananticss | 10 239

JUICE WRLD  craoe armterscopesica | 1 48

DAN + SHAY  wmnerencs naswiienam | 11 73

AVA MAX atianmicac | 24 16

PINK Raa | 1 148

LAUREN DAIGLE  wwmomvseion | 3 59

ED SHEERAN atanticic [ 1245 FLORIDA GEORGIALINE euc | 1 251
BEYONCE parkvooD/CoLumeia | 2 177 MAREN MORRIS  mpsmsesmicsan | 10 109
LILBABY  cuwnvconmoumorommvessirr | 8 49 SAM SMITH caritoL | 1154
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NO.1
BTS

BTStopsthe Artist 100fora
third total week as its Map of
the Soul: Personalaunches at
No.1ontheBillboard 200 and
generates the highest-charting
Billboard Hot 100 entry for
aK-pop group: “Boy With

Luv,” featuring Halsey (see
pages 3and 68).

Data for week of 04.27.2019

AIRPLAY/STREAMING &

SOCIAL DATA
COMPILED BY

5%

SALES DATA COMPILED BY
¢isen

BTS: COURTESY OF BIGHIT ENTERTAINMENT. A BOOGIE: DIWANG VALDEZ. KEL: BARRY KING/GETTY IMAGES. SNOW: FRANK DKO.

The week's most popular artists across all genres, ranked by album and track sales as measured by Nielsen Music, radio airplay audience impressions as measured by Nielsen Music, streaming activity data from online music sources tracked by Nielsen Music and

fan interaction on social networking sites as compiled by Next Big Sound. See Charts Legend on hillboard.com/biz for complete rules and explanations. © 2019, Prometheus Global Media, LLC and Nielsen Music, Inc. All rights reserved.

MUSIC



BILLBOARD ARTIST 100, EMERGING ARTISTS: The week's most popular artists and emerging artists {as determined by multiple chart criteria), respectively, across all genres, ranked by album and track sales as measured by Nielsen Music, radio airplay audience impressions as measured by Nielsen Music, streaming
activity data from online music sources tracked by Nielsen Music and fan interaction on social networking sites as compiled by Next Big Sound. See Charts Legend on billboard.com/biz for complete rules and explanations. © 2019 Prometheus Global Media, LLC and Nielsen Music, Inc. All rights reserved..
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PEAK | WKS.0M
POS. [CHART

£AK |wis.on LasT | THIS
ARTIST IMPRINT/DISTRIBUTING LABEL = PeS. |CHART week [ week | ARTIST  iMprINT/DISTRIBUTING LABEL
52 I . 11 0

47 MEEK MILL MAYBACH/ATLANTIC/AG | 1 ,‘:,ls CITY GIRLS ouuvomeowimGaa 1 20
0 :

6 GEORGE STRAIT  wcamsswienmsn | 6 16 4 LAUV Lauvawat-kogatr | 1 84
3
(5 ]
o

57 NORMANI keepcoo/rea | 50 32 2 PINKFONG smarTstuoy | 1 29

3
42 XXXTENTACION  ciovisesrorever | 1 88 6 o CALBOY  rurcrcancrorocrounnsirea | 4 19
82 L 19 BLACKPINK Yo/INTERscoPenGa | 19 5 ‘ 10 °J o MABEL pouvoor/carrioL | 5 7 I_u h Kel
,55 TAYLOR SWIFT repusuic | 1 247 “ 9 | 8 M RODDYRICCH croviswanamcac | 6 18 D a n Ces I n
35 THE CHAINSMOKERS  osewwionnosn | 1 177 5 FLETCHER snapeack/captoL | 5 10
Rapper-singer Luh Kel
48 DEAN LEWIS sako | 2716 12 MEGANTHEESTALLION  wocmaomess | 8 6 (above) debuts at No. 19
. i on Emerging Artists as
49 46 BELE EMINEM  chsovarrermam/nterscorenca | 1 251 14 14 o MUSTARD  1osuumers/inerscoperica | 9 12 “Wrong” bows at No. 39 on
Hot R&B/Hip-Hop Songs,
50 58 LM YNW MELLY YNw MELLY/300/86 | 35 9 YK OSIRIS osnn | W0 B marking his first entry
on a Billboard chart. The
RE-ENTRY @ WEEZER  weezencrusimusicarianticas | 13 24 NLE CHOPPA ol 10 @ track's profile was aided
~ by a dance challenge
56 ml 61 JASON ALDEAN MACON/BRUKE H BIWEELYS 1 229 RILEY GREEN oMLG 6 25 (#WrongChaIIenge) on
= ) the TikTok app, and gains
RE-ENTRY @ PRINCE wpG/Lecacy | 1 54 15 | LOVELYTHEBAND o | 1 56 by 87% to 9.3 million U.S.
. — streams, according to
61 @‘ M TWENTY ONEPILOTS  ncuomssvnn | 1 209 -] NCT 127 1T = eams. s
81 | 63 l64] MORGAN WALLEN 64 8 Seattle-based
i B Lete 18 17 U JIMMIE ALLEN  srowev ceexmwarsons | 3 36 experimental metal duo
’ Sunn 0))) (pronounced
71 5 o .
QJ v OLD DOMINION  ccamssivuuerss | 10 122 2 22 ° KIANA LEDE  rue veavvcroupmeruue | 16 6 sun”) is No. 17 on Emerging
Artists as its new LP, Life
LS ¢c] GRATEFULDEAD s | 24 18 ¥R ] sunn o)) p— et e e 5 o
= Hard Rock Albums (4,000
6 , Y 4
58 67 7 5 SECONDS OF SUMMER  omwroc i 1 108 ‘- 19 el 18 LOUIS TOMLINSON —— 5 62 equivalent album units
63 I L 68 - : —— earned).
q KERDRICKLAMAR  womsmmemmmeesir | 1 222 NEW Q LUH KEL cnematc | 19 1 Plus, indie rocker Soccer
) b 69 BROOKS & DUNN 16 2 — Mommy enters Emerging
@J i i @T @ SEBASTIAN YATRA  weassususivumowe: | 19 8 Artists at No. 50 thanks to a
67 74 CITY GIRLS AN . 65 8 —— Record Store Day (April 13)
@ bl e i QU EEN NAWJA  queen nanmesenmon | 1 57 release of her 2016 debut
62 71 B BEBE REXHA warnergros. | 23 111 EP. For Young Hearts, new
LALI ARIOLA/SONY MAUSKC ARGENTINA | 22 24 at No. 5 on Heatseekers
52 54 BRE LUKE BRYAN cerirocnaswviiierumen | 1 247 Albums. Nearly 2,000
THE BUDOS BAND oartone | 23 1 copies were released on
72 76 BEM KELSEA BALLERINI  eisckever | 18 79 green smoke vinyl, with a
— DAVIDO vmusic/rea | 24 10 custom poster, for RSD.
87 @ 0 CHASE RICE ioox soen vose.opmminposmees, | 13 26 —Xander Zellner

JOHN PAUL WHITE  swaieoex | 25 1
ALECBENJAMIN  sourenmsomnumn | 17 16
MITCHELL TENPENNY  vovvommmencnin | 2 41
SUMMER WALKER  wwwminsiomsna | 19 24
SHAED protoFinisn | 29 11
24 20 @V ALLY BROOKE anwswanawtcns | 24 5
26 31 BB PARDISON FONTAINE snwmcc | 10 30

.,\
% 100 [75] FLEETWOOD MAC  wsowo | 46 36
(AN 76] PINKFLOYD  enxriovocowmss | 3 20
83 |73 Rzl LAUV Govawscxosar | 43 49
RE-ENTRY ELLIE GOULDING  ~oronmisscesnas | 7 93
"9 BAD BUNNY rmas | 23 57
RE-ENTRY OFFSET  qusurvcontroumorownzcarmor | 13 23

Emerg

RE-ENTRY DANNY GOKEY  spareowcarmorcus | 42 2
LI1ZZ0 NICE LIFE/ATLANTIC/AG | 18 6
15 43 MOTLEY CRUE  wmeveswnsoveine | 4 4 N2 v
= S POLO G coumeta | 33 3
RE-ENTRY GRETAVAN FLEET  wvermerusc | 1 19 5. N h SNOW STORMS BACK
MIGOS < MANUEL TURIZO  uimeusimasemomscm | 25 29 TO POPRADIO
88 90 QUALITYCONTROL/MOTOwN/capiToL | 1 122 SYRAV KIDE Snow (above) makes
we | 5 12 his first appearance on
73 86 BASTILLE vireiv/captoL | 15 57 T Billboard's Mainstream
essenTiaLPLG | 30 4 Top 40 airplay chart
59 73 KODAKBLACK  wousmosszmnannonc | 6 95 e = - inorﬁ)earlilgé ?/i;:rsaz;s
) ) _ ONE YOCE PRIOUCTICUS Daddy Yankee and
70 W CARRIEUNDERWOOD  cwrnamswmomss | 1 188 T = Katy Perry’s “Con
'Y | CASH MONEY/REPUBLI Calma,” onwhich he's
79 & DADDY YANKEE e.carrecumie | 19 68 featured. debutsat
\ BAZZI scosmcananmcs | 34 61 MONSTA X srarship enrertamment | 11 53 No. 37. Show charted
IC/A
b two titles on the tally
7 CAMILA CABELLO  scoerc | 1 123 NEW BIG BUSINESS  wowunose | 40 1 in 1993, starting with
‘ the No. 12-peaking
69 METALLICA ssckenen | 2 198 7 2 RS TOMORROW X TOGETHER  wovevmmmnnss 1 6 “Informer.” which “Con
Calma” reworks; the
86 84 I.YNYRDSKYNYRD i s 40 49 36 41 42 .’OSH BALDWIN BETHEL 32 15 original led the Billboard
’ Hot 100 for seven
30 85 ECB PINKFONG T RE-ENTRY @ NWEST PLEDIS/LOEN ENTERTAINMENT | 43 2 weeks. Meanwhile,
Daddy Yankee charts his
100 95 @ JON PARDI  carvou mashvitiesumen | 28 71 37 44 Eag NICOLE BUS rocnation | 36 6 first Mainstream Top 40
> entry since “Despacito,”
- »@‘ LEl KACEY MUSGRAVES v | 9 16 33 46 Il GABBY BARRETT uksinen | 33 7 with Luis Fonsiand
— featuring Justin Bieber,
RE-ENTRY @ GR EE N DAY REPRISE\YARNER BROS. 2 17 RE'EN‘R' @ THE B“N D OF HEATH ENS soH | 20 2 spent five weeks at No. 1
=q m (and arecord-tying 16
= g5 97 @ JBALVIN  universatmusicLarmomee | 16 73 . Q‘ 2l THE HU eevensevenens | 19 2 weeks atop the Hot 100)
o in2017.  —Gary Trust
RE-ENTRY @ THE WEEKND xomepusic | 1 228 ’ Q} Ll WAYV tasecv | 16 10
= Go to billboard.com for
> :9 RE-ENTRY @ RI H AN N A WESTBURY ROAD/ROC NATION 2 227 RE‘E"IRY @ RAYM IX LATIN STYUISHAFTERTLUIY,F (H(VISA ML E 14 36 full Chart Beat coverage,
L sz S— including columns and
{ ” " @‘ @ CALBOY  risercancipolocrounpsmes | 98 2 NEW @ SOCCER MOMMY FaTpossum | 50 1 podcasts.

Data for week of 04.27.2019 Go to BILLBOARD.COM/BIZ for complete chart data 67
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ARTIST ceRTIFICATION Title | PEAX |WKS.ON ARTIST CERTIFICATION Title
MPRINT/DISTRIBUTING LABEL 05. | CHART MPRINT/DISTRIBUTING LABEL
2% BTS Map Of The Soul: PERSONA  ;, LIL UZI VERT A LuvisRage2 | | g
BIGHIT ENTERTAINMENT GENERATION NOW/ATLARTIC/AG
BILLIEEILISH When We All Fall Asleep, WhereDoWeGo? | , 3 UTURE _Future Hndrxx Presents: The WIZRD | ; 43
DARKROOM/INTERSCOPE/IGA FREEBAND2/EPIC
ALID FreeSpirit | | LIL BABY StreetGossip | 5 29
RIGHT HANO/RCA QUALITY CONTROL/MOTOWN/CAPITOL
ANDERSON .PAAK ventura | , LIL WAYNE A ThacCarterV | | 5
AFTERMATH/1 2TORE YOUNG MONEY/REPUBLIC
NIPSEY HUSSLE Victory Lap 2 13 KENDRICK LAMAR A DAMN. 1 105
ALL MONEY IN NO MONEY OUT/ATLANTICAG TOP DAWG/AFTERMATM/INTERSCOPENGA
ARIANA GRANDE ThankU,Next | | ¢ IMAGINE DRAGONS A Evolve | ; o
REPUBLIC KIDINAKORRER/IRTERSCOPENIGA
BEYONCE HOMECOMING: THE LIVE ALBUM 7 1 IMAGINE DRAGONS origins P 23
PARKWOOD/COLUMBIA KIDINAKORRER/INTERSCOPENGA
JUICE WRLD Death Race For Love 1 6 YOUNGBOY NEVER BROKE AGAIN  Realer 15 17
GRADE A/INTERSCOPE/IGA NEVER BROKE AGAIN/ATLANTIC/AG
POST MALONE A beerbongs & bentle
REPUBLIC & eyl ¢ ® Eolclgﬁl;{nou,w:. aamonds: | v 78
A BOOGIE WIT DA HOODIE @® Hoodie SZN 1 17 MINEM A_ Curtain Call: The Hits 1 441
HIGHBRIDGE THE LABEL/ATLANTICARG SHADY/RFTERMATH/INTERSCOPENIGA
DRAKE A scorpion 1 a2 FLORIDA GEORGIA LINE  Can't Say | Ain't Country 4 9
YOUNG MOREY/CASH MONEY/REPUBLIC BMLG
SOUNDTRACK  Spider-Man: Into The Spider-verse | , g TOM PETTY AND THE HEARTBREAKERS ~ TheBestOf bveryting | 15
REPUBLIC GEFFENSUME
UEEN @ Bohemian Rha Soundtrack BAZZI @
HOLLYWOOD prody { 4 IS :‘zzlggosmclmmnmr. cosmic | 14 54
LUKE COMBS A ThisOne'sForYou | 4 o BOBMARLEY AND THE WANERS Q> Legen: TheBestOL. | ¢ 7
RIVER HOUSE /COLIJMBIA NASHVILLE/SMN TUFF GONGASLAND/UME
LADY GAGA & BRADLEY COOPER A 4 Star Is Bom (Soundurack) 1 28 BTS Love Yourself: Answer | 33
INTERSCOPENGA BIGHIT ENTERTAINMENT
%ﬁf&%ﬂ!ﬂmiﬂs&d?iﬂm BabyDwEaby | 55 7 }L.LLW§§O'TEA?LANHC/M Shelby | 5
ILLIE EILISH @ nt Smi
R el 5 EoNN OOERCN,  Fetasiesl |5
sIA?._LA_‘_,I’%'(,)‘!_:‘L%.EWI!S StateI'min 18 1 e 68 %&Nﬁgi}gx&mm Experiment 1 23
ﬁfaﬁcﬁ;ﬁ&%’u CIRMpOIsIIE | . 2 e Q R.B‘QE&I%ASM MONEY/REPUBLIC wewsil 1 s
T S el R  © L el EXE
U Badnatits [ 44 [ N KANREROWAA, e OB
SOUNDTRACK A The GreatestShowman | | (75 |72 JOURNEY c? Journey's Greatest Hits | 1o 50
JUICE WRLD ®  Goodbye & Good Riddance | ,  4q Q ' LiL BABY ® Harder ThanEver | 3 4¢
GRAOE A/INTERSCOPE/IGA QUALITY CORTROL/MOTOWN/CAPITOL
21 SAVAGE @ 1 Am > | Was A
SUAUGHTER GANG/EPIC g L @ o %ﬁnéﬁgmmu MONEY/REPUBLIC Rhetae) 1 3%
Suess?grgu% LANTICAG RISREION Y RRIcY 1 54 RE e \‘vvsesz%csnﬁsu MUSIC/ATLANTIC/AG WEoRar (VR 21U 5 9
GUNNA — OripOrDrown2 | ;3 4 NEW e g:‘umm GOKEY Haven'tSeenitYet | ;o
POST MALONE A Sstone
POST toney | 4 23 METRO BOOMIN @ NotAllHeroesWearCapes | | 54
LIL BABY & GUNNA Orip Harder 4 28 JASON ALDEAN ® Rearview Town 1 53
YOUNG STONER LIFE/200/QUALITY CONTROL/MOTOWN/AG/CAPITOL MACON/BROKEN BOW, BMG/BBMG
BAD BUNNY X100PRE | j; 7 MIGOS A Culturell | | 44
RIMAS QUALITY CONTROL/MOTOWN/CAPITOL
XXXTENTACION A 1 & SKI MASK THE SLUMP GOD STOKELEY | s 19
BAD VIBES FOREVER i( R WORLOWIOE/REPUBLIC
KHALID A AmericanTeen | , GRETA VAN FLEET From TheFires | 35 4
RIGHT HAND/RCA LAVA/REPUBLIC
DAN + SHAY @ Dans+Shay | ¢ 43 EMINEM A Kamikaze | , 33
WARNER BROS. NASHVILLE/WMN SHADYRFTERMATH/INTERSCOPESIGA
ORIGINAL EROADWAY CAST A Hamilton: an Amerkanmuscdl | 3 106 XXXTENTACION A 17|,
HAMILTON UPTOWNATLANTIC/AG BAD VIBES FOREVER/EMPIRE
ED SHEERAN A +(Divide) | | CATERILOED Wl S o, Callowia, Owber L. OO Okr ML | g0
ATLANTIC/AG GRATEF UL DEAO/RHINO
QUEEN A Greatest Hits | 1, 334 MARSHMELLO  Marshmellox Fortnite Extended Set | ,¢
HOLLYWOOD JOYTIME COLLECTIVE
RICHTHEKID Theworldisyours2 | , 4 TAYLOR SWIFT A reputation | ; ;5
RICH FOREVER/INTERSCOPENGA BIG MACHINE/BMLG
OFFSET FATHEROF 4 4 8 SARA BAREILLES Amidst The Chaos 6 2
QUALITY CORTROL/MOTOWN fCAPITOL EPIC
KODAK BLACK ® DyingTolive | | g (REEDENC LEARWATERREVML D> CrnideThe0Greaetitts | 50 416
DOLLAZ N DEALZATLANTIC/AG FANTAST/CONCORD
YNW MELLY 1AmYou | ,0 g DRAKE _ Morelife | | 109
YNW MELLY/300/AG YOUNG MONEY/CASH MON EY/REPUBLIC
ELLAMAI @ ElaMai | ¢ o 2PAC GreatestHits | 3 5
10 SUMMERS/INTE RSCOPE/IGA AMARU/DEATH ROW/INTERSCOPE /UME
BROOKS & DUNN Reboot | ¢ SOUNDTRACK A Moana | , 3
ARISTA NASHVILLE/SMN WALT DISNEY
LAUREN DAIGLE LookUpcChild | 3 3 J. COLE A 2014 Forest Hills Orive | | 558
CENTRICITY/I2TONE OREAMWILLE/ROC NATION/COLUMBIA
KACEY MUSGRAVES GoldenHour | , 3¢ BLACKPINK Kill ThisLove (EP) | 54 >
MCA NASHVILLE /UMGN YG/IRTERSCOPEAGA
MASNoRRS SR 4 e HER |
ARIANA GRANDE A Sweetener | | 35 MELISSA ETHERIDGE  The Medicine Show | o5
REPUBLIC MLE/CONCORD
GEORGE STRAIT  Honky Tonk Time Machine | , 3 MORGAN WALLEN ifIKnowMe | 75 5
MCA NASNVILLEIUMGN B8IG LOUO
YNW MELLY we All Shine 27 13 FIVE FINGER DEATH PUNCH  And Justice For None 4 2
YNW MELLY/300/AG PROSPECT PARK
CHRIS STAPLETON A Traveller [ | aq J. COLE A KOD | , o
MERCURY NASHVILLE/UMGN OREAMVILLE/ROC NATION/INTERSCOPENGA
PANIC! AT THEDISCO®  PrayForTheWicked | | 43 MAC MILLER swimming | 3 3
DCDZ/FUELED BY RAMEN/EMG WARRER BROS.
P9 MOTLEY CRUE The Dirt (Soundtrack) | 1o 4 DEAN LEWIS APlacewekKnew | 5,
MOTLEY/ELEVEN SEVEN/ETLG ISLAND
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MAP OF THE SOUL PERSONA

BTS Lands
Third No. 1

BTS meets The Beatles
and The Monkees in
Billboard chart history as
the South Korean pop
group notches its third No. 1
album on the Billboard 200
in under a year — a rare feat
also achieved by the Fab
Four and the Prefab Four.

BTS' Map of the Soul:
Persona debuts atop the
the tally with 230,000
equivalent album units
earned in the week ending
April 18, according to
Nielsen Music — a career-
high frame for the act. Of
that sum, 196,000 were
album sales — another
career-best week for the
group.

Some artists take years
to accumulate three No. 1
albums, but BTS needed
just under 11 months —
starting with the week it
notched its first No. 1, Love
Yourself: Tear (June 2, 2018),
and continuing until its
second No. 1, Love Yourself:
Answer (Sept. 8, 2018), and
now Persona (April 27).

Before BTS, the last
traditional group (excluding
the Glee TV show
ensemble, which featured
multiple castmembers) to
log three leaders within
a year was The Beatles
in 1995 and 1996,
when the archival sets
Anthology 1, Anthology 2
and Anthology 3 all debuted
at No. 1 during a stretch of
11 months and one week
(between Dec. 9, 1995, and
Nov. 16, 1996).

The last group to collect
three No. 1s at a faster
pace than BTS was
The Monkees in 1967,
when they reached No. 1
with More of the Monkees
(Feb. 11,1967), Headquarters
(June 24,1967) and Pisces,
Aquarius, Capricorn, and
Jones LTD. (Dec. 2,1967) in
just nine months and three
weeks. (The dates mark
each album'’s first week at
No. 1) —Keith Caulfield
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TRUE BTORY OF THE

| MEDICINE 8

il

MELISSA
ETHERIDGE
The
Medicine
Show

— MEH_S_SBTHBRIDB

Thirty years after Melissa Etheridge earned
her first top 40-charting album on the
Billboard 200, the singer-songwriter returns
to the tally with her latest, The Medicine Show.
The studio LP, her 16th charting set, debuts

at No. 95 with 9,000 equivalent album units
earned inthe week ending April 18, according
to Nielsen Music. Etheridge first visited the
top 40 with her self-titled album on March 25,
1989, eventually topping out at No. 22 on

May 13, 1989.

WEEZER
Weezer
(Teal Album)

The all-covers set reenters the
listat No. 75 with 10,000 units
earned (up 169%), of which
8,000 were in sales (up 342%).
The surgeisowedtothe LP's
teal-colored vinyl release on
April 12 (selling 6,000 copies).

Last | THIS | ARTIST cermiFicATION Title WKS.ON ARTIST cerTiFication Title | peax [wxs.on
WEEK | WEEK | waPRINT/DISTRIBUTING LABEL CHART IMPRINT/DISTRIBUTING LABEL POS. | CHART
os JRUNM CITYGIRLS " GirlCode | g5 s LIL MOSEY Northsbest | 59 5
BENNY BLANCO  FRIENDS KEEP SECRETS(EP) | 4 g BLAKE SHELTON  Reloaded: 20 #1 Hits | ¢ 45
BRETT YOUNG A BrettYoung | 13 ;4 SOUNDTRACK A Black Pancher: The awm. Music Fum And nspiedBy | | 4,
BLUEFACE FamousCryp | 50 45 SAM SMITH A In The Lonely Hour | , g
THE WEEKND A starboy | ; 15 THE BEATLES L3 AbbeyRoad [ | 30
ROMEO SANTOS utopia | 13 GREEN DAY  Green Day Live!: Woodstock 1994 | 15
YOUNGBOY NEVER BROKE AGAM AN  Uniil Death Call My Name | 5 ¢, AC/DC © BackinBlack | , 36
GEORGE STRAIT A 50 NumberOnes | | o7 PINK FLOYD A Saucerful Of Secrets | jeg
NICKI MINA) A Queen | , 3 DRAKE A Nothing Was The Same | ;| g
TWENTY ONE PILOTS @ Trench [ , g ALECBENJAMIN ~  Narrated ForYou | 157 14
JON PARDI A California Sunrise | 1, 14 5 SECONDS OF SUMMER Youngblood | | 44
APITOIL NASHVILLE/ UMGN NE MODE/ P01
BILLY JOEL A The Essential Billy Joel | & 30 LYNYRD SKYNYRD A  All Time Greatest Hits | ¢ 54
MAROON 5 A Red Pill Blues | , 7 CHRIS BROWN A HearthreakOnAFuliMoon | 5 4
IMAGINE DRAGONS A Night visions | , 34 NORAH JONES Begin Again | 164
THOMAS RHETT A Lifechanges | ;, 44 METALLICA & Metallica | | o3
ALCRY/ B ACWENT {Rtin
SHAWN MENDES ® Shawn Mendes | | 49 SUMMER WALKER Last Day Of Summer | ,, 24
AN ANANTES 23
FLEETWOOD MAC © Rumours | | 3,7 SHOVELS & ROPE ByBlood | 157
KENDRICK LAMAR A goodkid, mAAdcty | , 33 QUEEN A Greatest Hits| 11 & Il: The Platinum Collection | o 140
sza A ot e o THE BEATLES ¢ ' 2 e
KEHLANI While We Wait | o 4 YOUNGEOY NEVER BROKEAGAIN  dResgectdhiesdomalopdly. | 14 3
NFA — Perception | | gg TRIPPIE REDD Life'sATrip [ 4 36
4 H . .
GUNS N’ ROSES A GreatestHits | 3 ,¢¢ HALSEY A hopeless fountain kingdom | | oo
2CHAINZ Rap Or Go To The League | 4 5 RED HOT CHILI PEPPERS A GreatestHits | 3 506
HOZIER Wwasteland, Baby! | |, FIVE FINGER DEATH PUNCH A Decade Of Destruction | 9 45
THE NOTORIOUS B.I.G. A GreatestHits | , y SOUNDTRACK 13 Reasons Why, Season2 | ,¢ 43
BRUNO MARS A 24K Magic | 5 o6 THEROLUING STONES  Big Hits [High Thde And Green GRas| (UK) | 176
ZACBROWN BAND  GreatestHits SO Far... | o  »07 ARIANA GRANDE A Dangerous Woman | , 14
TRIPPIE REDD Aloveletter ToYou3 | 3 3 OZUNA /?P‘ui Aura | ; 34
NT) MO PROMCTS PENTERTANMEN VOIE LOVI/SONY W LAWY
BEBE REXHA @ Expectations | ;3 43 THE BEA(HB(OYSA Sounds Of Summeshe VeryBed Of TheBeadhBays | 1 158
WAENIE BE T UM
BOB DYLAN  Blood On The Tracks: Test Pressing | 139 GUCCI MANE EvilGenius [ ¢ g
CAMILA CABELLO A Camila | | 4 FLEETWOOD MAC  The Alternate Fleetwood Mac | 15,
NIPSEY HUSSLE Crenshaw | <3 3 LIL SKIES @ Lifeof ADarkRose | 1o &7
ALL MONMEY 1N 80 MONE ALL WE COT/RTLANT
MICHAEL JACKSON A TheEssential Michael Jackson | 3, 595 PINKFONG Pinkfong Presents: The Best Of Baby Shark | 109 7
ED SHEERAN A x| 1 2 @ PRINCE His Majesty's Pop Life / The Purple Mix Club | 154
THE WEEKND A Beauty Behind The Madness 1 189 @ ?RUNQ MARS A Doo-Wops & Hooligans | 3 48
jon BALLADS1 | 3 4 @ BRYSON TILLER A TRAPSOUL [ g g
RIHANNA A GLIL| I T ADELE © a1 1
6IX9INE DUMMY BOY | 21 KELSEA BALLERINI Unapologetically | - 15
NIPSEY HUSSLE Slauson Boy 2 | 104 3 DUALIPA ® Dualipa | 53 o4
TORY LANEZ LOVEmeNOW? | , 5 @ PEARL JAM Live At Easy Street (EP) [ 190
TRAVIS SCOTT A Birds In The Trap SingMcknight | | 37 FUTURE & JUICE WRLD  Future & i@ WRIDPresenr WRIDONDRUGS | 5 o
=AND M /57 Wt PR toARCS LA
KEVINGATES LlucaBrasi3 | , g @ MICHAEL JACKSON © Thriller | | 363
;2| PLAYBOI CARTI Dielit 3 4 @ BON JOVI A createst Hits: The Ultimate Collection | ¢ 154
TWENTY ONE PILOTS A Blurryface | | 505 | PREVAIL Trauma | 1, 3
TAYLOR SWIFT & 1989 | | 27 @ XXXTENTACION skins | ; g
G MACHINE/BMLG BAD VIBES TOREVER/E PN
REBA MCENTIRE  Stronger Than The Truth | », 2 LIL DURK Signed To The Streets3 | ; 5
ROCKIN' R/BNG MAL WIE DM ALAMGCVIR TERSCOPE 1GA
BRETT YOUNG TicketToLA. | 15 5 DANIEL CAESAR Freudian [ 5 g
a LEDEN OHILE
BOB SEGER & THE SILVERBULLETBAND 9> GreatestHIts | o 575 FRANK OCEAN A Blonde | ; 4
HIDECU T/ AR ME soowTc
EAGLES€>  Their Greatest Hits 19711975 | | 79 KANYE WEST A TheLifeof Pablo | ; |36
NIRVANA © Nevermind | | 4 ANDY BLACK The Ghost Of Ohio | 559
18 #OP, EFFEM S LA/REPUBLIC
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NORAH
JONES
Begin Again

The seven-song collection starts
with 7,000 units earned, of
which 6,000 were album sales. It
also bows at No. 10 on Internet
Albums, her ninth top 10on
the list, with 2,000 copies sold
through online retailers.

—K.C.
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Record
Store Day
Delivers

All hail vinyl! Record Store
Day drove record-breaking
music sales yet again,
according to Nielsen Music.

The 12th annual
independent music retailer
celebration, staged April 13,
helped yield 827,000 vinyl
albums sold in the United
States in the week ending
April 18, according to
Nielsen Music — a record
for RSD week, and the
third-largest sales week for
vinyl albums since Nielsen
started tracking sales in
1991.

The previous largest
vinyl-album sales haul for
an RSD week was in 2018,
with 733,000 sold in the
week ending April 26. The
only two bigger weeks
for vinyl album sales
overall were logged during
Christmas 2018 (905,000
in the week ending Dec. 27,
880,000, Dec. 20).

In addition, 673,000 vinyl
albums were sold through
indie record stores — the
biggest week ever for the
format at those stores in
Nielsen history. The sum
beats the previous high,
tallied a year ago during
RSD week (533,000}, by
16%.

The top-selling RSD-
exclusive album for the
week ending April 18
at indie stores was the
Grateful Dead's live
archival acoustic-concert
package, Warfield: San
Francisco, California,
October 9th, 1980/
October 10th, 1980.
Available in both double-
vinyl LP and two-CD sets,
the release sold a combined
10,000 copies on vinyl/CD.
The Warfield set was a rare
case of an RSD-exclusive
title getting a CD release,
as nearly every other title
released for RSD was on
vinyl. —Keith Caulfield

Album Sales

2019

billboard

April 27

TOP ALBUM SALES ™

ARTIST certiFicaTion
MPRINT/DISTRIBUTING LABEL

Title |wks.oN

#1 BTS Eumma{gf The Soul: PERSONA
ANDERSON .PAAK ventura |
AARoul-l !.EWIS StateI'min | ;
B!u!fl!.lﬂl WIEnWe_AII Fall Asleep. Where Dowe Go? | 3

B KHALID Free Spirit | »
o BEYONCE HOMECOMING: THE LIVE ALBUM |
o QUEEN b. Bohemian Rhapsody (Soundtrack) | 26

CQll GEORGE STRAIT  Honky Tonk Time Machine | 3
o QUG il Sa i Gl O8O0 |

WS LADY GAGA & BRADLEY COOPER A\ ASta K Bim(Swnduad) | g
Q DANNY GOKEY Haven't Seen It Yet |

TRl NIPSEY HUSSLE victory Lap | 7
e ‘I|ELISSAV ETHERIDGE The Medicine Show |
Q GRETA VAN FLEET From The Fires | ¢s
e yEEZSR : Wgezer (Teal Album) | 13

Y8 BROOKS & DUNN Reboot | »
o BOB DYLAN §Iood on The Tracks: Test Pressing | 1

LRl SARA BAREILLES Amidst The Chaos |
Q GRiEN DAY Green Day Livel; woodstock 1994 |
@ PINK FLOYD A Saucerful of Secrets |
Q SOUNDTRACK A The Greatest showman | 7,
e SHOVELS & ROPE ByBlood |
e FLEETWOOD MAC The Alternate Fleetwood Mac | 1

TRl REBA MCENTIRE Stronger Than The Truth |
e PRINCE _ His Malestys PopLife/ The Purple MaxClub |
@ PEARL JAM Live At Easy Street (EP) |
Q ARIANA GRANDE Thank U, Next | 10
@ NORAH JONES Begin Again |
Q QgsfoA Greatest Hits | 275

LAUREN DAIGLE Look Up Child | 32

o THE DOORS London Fog: May, 1966 |
o e E
e ANDY BLACK The Ghost of Ohio |
@ §0_l!!¢D‘I’RA(K Splder-Man: into The Spider-verse | 13
e Bl}myc: HORNSBY Absolute Zero |
o - e E
Q THEROLLNGSTONES Gig His [High TideAnd Green Grass)(m) | {
@ u2 - The Europa EP |
e I:‘Rj NCE  TheVersace Experience: Prelude 2Goid |
a0] DAVIDBOWIE Pinups | 1
Q CROSBY, STILLS, NASH & YOUNG 4 WayStreet |
Q THE CHEMICAL BROTHERS  NO Geography |
e | & KACEY MUSGRAVES Golden Hour | 3;
Q SUBLIME ~  Nugs: The Best Of The Box |
e THE ROLLING STONES Thvough The Past, Darky GigHis. Yol. ) OK) |
e gu!lgo))) Life Metal |
e T oAl i ATy Ve £ 3
Q ELTOM JOHM WWITH RAY COOPER Live From Moscow1979 |
Q WEEZER  Dusty Gems & Raw Nuggets |
Q VAN MORRISON  Astral Weeks: Alternative (EP) |
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WARNER BROS./RHINO

TOP RSD EXCLUSIVE ALBUMS

THIS
WEEK

1

ARTIST Title
IMPRINT/DISTRIBUTING LABEL

2 8 GRATEFUL DEAD  arfikk SanFranckia, o, Ocober 9th & 10th 1980

DL GRATEFUL DEAD/RHING

BOBDVLAN Blood on the Tracks: Test Pressing
GREEN DAY Green Day Live! Woodstock 1994
; WARNY .
GRETA VAN FLEET From the Fires
PINK FLOYD A Saucerful of Secrets
FLEETWOOD MAC The Alternake Fleetwood Mac
PRINGE His Majesty's Pop Life/The Purple Mix Club
PEARLJAM Live at Easy Street (TIE)
MONKE YWRE NCH
WEEZER Weezer (Teal Album) (TIE)
THEDOORS London Fog: May, 1966
JOHN LENNON Imagine: The Raw Studio Mies
GORLLAZ TheFall
THE ROLLING STONES 8ig Hits [High Tide and Green Grass] (UK)
w The Europa EP
ILAND/INTERSOOPE /1GA
DAVID BOWIE Pinups
CR_(_)_SB!. STILLS, NASH & YOUNG 4 Way Street
SUBLIME Nugs: The Best of the Box
XUNK/GASOL INE ALl FEN/UME
THEROLLING STONES  Through the Past, Darkly (Big Hits, Vol 2} (UK)
SUNN 0))) Life Metal
ELTON JOHN WITH RAY COOPER Live From Moscow 1979 (TIE)
PRINCE The Versace Experience: Prelude 2 Gold (TIE)
WEEZER Dusty Gems & Raw Nuggets (TIE)
GEFFEN/UME
VAH MORRISON Astral Weeks: Altemative (EP)
GRATEFUL DEAD Sage & Spirit
Lost In Translation

SOUNDTRACK

TOP RSD EXCLUSIVE SINGLES

“Steroids (Crouching Tiger

Rank ARTIST Title
(2 3 THE ROLLING STONES ‘ She's a Rainbon
Pl HE ROLLING STONES/PROMOTONE BY./POLYDOR/INTERSCOPE /IGA
DEATH GRIPS  Stertids (Croucting ige Hidden Gabber Megami)
MADONNA La sla Bonita (Super Mix)
CHEECH & CHONG Up InSmoke
MADONNA True Blue (Super Club Mix)
JULIEN BAKER Red Door/Conversation Piece
HIGH ON FIRE Bat Salad
ANDERSON .PAAK Bubblin’
AF TERMATH/12TONE
BAD RELIGION My Sanity
QUEEN Bohernian Rhapsod Tinln Love Wh My Gy
JOE STRUMMER The Roddield Studio Tracks
w%%ﬂqmm DIETRICH Reveovary gl 2 ok
LORD HUROM FEATURING PHOEBE BRIDGES TheNg el
MENZINGERS No Penance
SOURTHEY BARNETF bl e st
CZARFACE Double Dose of Danger
FELA KUTI AND ROY AYERS Mhisic of Rany Colours
IGGY POP The Villagers
BENJAMIN GIBBARD Me and Magdalena
DR. DRE Nuthin' Buta ‘6" Thang
ERYKAH BADU & JAMES POYSER Termped E)
CHICANO BATMAN Black Lipstick (TIE)
MASTODON Starway to Nk John (TIE)
MODEST MOUSE Poison the Well(TIE)
OENDES BALSONTTATLOR HANTINSBRUAN BRTROGER TAYOR Holy Man

Rock
Rules RSD

Rock tunes continue to
rule the annual Record
Store Day festivities as the
Grateful Dead's Warfield:
San Francisco, California,
October 9th, 1980/
October 10th, 1980 leads
the Top RSD Exclusive
Albums chart (see story,
left) and The Rolling
Stones’ “She’s a Rainbow”
is No. 1on Top RSD
Exclusive Singles. Rock
acts led both tallies in 2017
and 2018 as well.

Following the Grateful
Dead on Top RSD Exclusive
Albums, which ranks the
top-selling RSD exclusive
titles sold at independent
retailers: Bob Dylan's Blood
on the Tracks: Test Pressing
is No. 2 (7500 sold), and
Green Day's Green Day
Live! Woodstock 1994 is
No. 3 (nearly 7,000).

Prince has two notable
titles on RSD Exclusive
Albums: the two-LP His
Majesty’'s Pop Life/The
Purple Club Mix (No. 7;
6,000) and The Versace
Experience: Prelude 2 Gold
on cassette (No. 20; 4,000).
The former was released in
Japan in 1985 and limited to
500 copies, while the latter
was a promotional item
distributed at a Versace
fashion show in 1995.

The top-selling RSD-
exclusive single at indie
stores was the Stones’
live rendition of “She's a
Rainbow" recorded in Paris
on Oct. 25, 2017, released
on 10-inch yellow vinyl
(4,000). Following it in the
top three are Death Grips'

Hidden Gabber Megamix})”
(3,500) and Madonna's “La
Isla Bonita (Super Mix)” (a
little over 3,000). The latter,
issued on 12-inch green
vinyl, was the first U.S.
release of an earlier Japan-
only vinyl single issued in
1987. —K.C.

ked by sales data as compiled by Nielsen Music. HEATSEEKERS ALBUMS: The week’s top-selling albums by new or developing acts, defined as those who have never appeared in the top 100 of the Billhoard 200 or the top 10 of Top
Albums or Gospel Albums. If a title reaches any of those levels, it and the act’s subsequent albums are then ineligible to appear on Heatseekers Albums. Titles are ranked by sales data as compiled by Nielsen Music. Top RSD Exclusive
ling albums and singles released for Record Store Day at independent record stores in the week ending April 18, 2019. See Charts Legend on hillboard.com/biz for complete rules and explanations. © 2019, Prometheus Global Media, LLC

TOP ALBUM SALES: The week’s top-selling albums across all gen
R&B/Hip-Hop Albums, Top Country Albums, Top Latin Albums, Cl
Albums and Top RSD Exclusive Singles rank, respectively, the to

and Nielsen Music, Inc. All rights reserved.
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STREAMING SONGS™

Swift’s

SWIFT: FRAZER HARRISON/GETTY IMAGES. GIRLS: ESDRAS THELUSMA.

SOCIAL 50: The week’s most active artists on social networking sites based on weekly additions of fans across Facebook, Twitter, YouTube and Instagram; reactions and conversations across Twitter, YouTube, Instagram and Facehook; and views to an artist’s Wikipedia page, as measured by Next Big Sound. STREAMING SONGS: The week’s

top streamed radio songs and on-demand songs and videos on leading online music services as compiled by Nielsen Music. See Charts Legend on billboard.com/hiz for complete rules and explanations. All charts © 2019, Prometheus Global Media, LLC and Nielsen Music, Inc. All rights reserved.
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[ ]
SOCIaI ARTIST WS. ON TITLE Artist | wxs.on
BMERINT/LARG: ST MPRINT/PROMOTION LABEL CHART
Retu n m BIS 132 OLDTOWNROAD LiNasK e Bl R Cyis
HALSEY 11 SUNFLOWER Post Malone & Swae Lee
Taylor Swift (below) L REPUBLIC 26
reenters the Social 50 BILLIE EILISH 39 BAD GUY Billie Eilish | 3
thanks to a mysterious DARKROOM /INTEES COPE/K ! £
series of tweets promoting - BLACKPINK 78 WOw, Post Malone | 7
the date April 26. She NTERSEOEE/I0H REPUBLIC H H I
erunns 0 he st a€ No. 16, wer 127 5 sovwmny ey | GILY QIFlS
just her fourth appearance oM L]l COLUMBIA 4 9
on the Social 50 in 2019 EXo 91 7 RINGS Ariana Grande | 3 M Ove U p
and her first time in the i
top 20 since October 2018, TWICE 46 THOTIANA Blueface | » “Act Up" by City Girls
thanks to 265,000 Twitter ' BLUERACE/HETH AMENOMENT/E0UE (above) equals the duo's
mentions and 232,000 LOUIS TOMLINSON 107 MIDDLE CHILD J.Cole | 13 previous best on Streaming
reactions in the week : Songs, shooting 30-22
ending April 18, according LALY e ancenti 105 SANGUINE PARADISE Liluzivert | with 18.5 million streams
to Next Big Sound. in the week ending April 18
Norma”y quiet on social 99'7 87 MPRDF‘B ON MY MIND YNW Me"y 10 —a ‘]4% bOOSt, according
media, Swift has been to Nielsen Music. It is
posting various photos with ARIANA GRANDE 324 WITHOUT ME Halsey | »g City Girls' best single-week
no context since April 13, — — stream count for a song
?ddingh tf_}i captior;o'l'4.26" e AL UL N——— 3 RACKSMTHEMIDDLE  MpseyHusseFedt Roddy R & By | 3 O
o each. The countdown “Twerk” on the Feb. 2 list
naturally has led to much MARSHMELLO 99 ‘TM-K Khalid | 1o (just under 18.5 million
speculative chatter from = streams). The new track’s
Swift's fans about the pop %IRAY KIDS 35 GOING BAD Meek Mill Feat. Drake | 20 rise comes concurrent with
star's upcoming plans. l its continued gains at radio
. LIL NAS X
Meanwhile, a week after “ oL GMBIA 6 ﬂﬁﬁcﬁ ME CIPABumehas | o (it hits new peaks on many
returning to the Social 50's airplay charts, includin
> D0 TAYLOR SWIFT i AL ' >
top 10Afor thte;crjt8t|ltlnel uuuuu 357 HAPPIER yla[§h[n-g\|lo & Bastille | 35 No. 11 on R&B/Hip-Hop
since Augus . Halsey Airplay) as well as an
MONSTA X BETTE Khali
reaches a new peak on 12 RIGHT ___B,-» A ol % April 18 news story in which
the tally, blasting 9-2. T Lil Yachty claimed, duri
. ) TOMORROW X TOGETHER BURY A FRIEND Billie Eilish 1l Yachty claimed, auring
After initially reentering BIGHIT EN AENT/REP g rﬂaxg(,\,“- Y?ﬁs-:c?{, 2 1 an interview with Kerwin
the chart thanks to buzz CARDI B 95 SICKO MODE TravisScott | 5,  Frost tohavewrittena
about her then-upcoming THE KSR GROUPAT majority of the song.
coIIabpration With.B.TS, NWEST 19 ENVY ME calboy | 14 Elsewhere, Billie Eilish's
she climbs an additional PLEDIS/LOEN ENTERTAINMENT | & RIS ER LV R oo, “you should see me in
387%.|||r.1 TW|tte|r readctlons WAY"V 13 BABV SHARK Pinkfong | 5 a crown” sees a slight
(11 million total) and _ LABEL T STuDY gain of 8% in streams
207% |.n.TW|tter mgntlons JUSTIN BIEBER ' 408 A(;'l' up o City Girls | ¢ (13 million), moving 50-44
(3.5 mllllon) foIIov:/mg the JALITY CON TROL/MOTOWN/CAPITOL on Streaming Songs.
official release of "Boy ALAN WALKER 2 SWERVIN A Boogle Wit da Hoodie Feat. 6gine | 1¢ The track’s music video,
With Luv” on April 12."The 2y HIGHBRIDGE THE LABEL/ATLANTI iginallv rel d k
horus is soooo addicting!” origma’y fe sasec Weers
c lelololifef RIHANNA 420 PURE WATER Mustard & Migos | o prior as an Apple Music
she tweeted April 12. "It PE .
was stuck in my head for ‘ _ FIERSA BESARI | 6ab exclusive, was uploaded
N e A QY 25 Efoiabs 15 DRIPTOO HARD  Lil Bat y_gg_q\nna 3l to YouTube on April 17,
weeks after | left the studio! \ - spurring its latest gain
Lastly, K-pop boy WIZ KHALIFA . : RO
band The Boyz makes OR GANG/ATLANTIC 369 ?l.ICKER Jonas Brothers | 7 Croyvn .Was E|.I|s.h s original
its Social 50 debut at SHAWN MENDES 226 SUGE DaBaby | > rad_lo airplay hitin the
No. 49. Formed in 2017, ISLAND > AST/INTERSCOPE United States, pgaklng at
the 12-member group TROYE SIVAN 93 WHEN THE PARTY’S OVER  BillieEilish | o N7 on Alterative Songs
bows following 135,000 DARKROOM/INTERSCOPE last December. .
Twitter reactions, up 165%, NCT 56 ALOT 215avage | |7 Pplo G make; his
after beginning the rollout ! $ G/E maiden Streaming Songs
for its upcoming single DADDY YANKEE DANCING WITH A STRANGER  Sam Smith & Normani | |- appearance as “Pop Out,”
album, Bloom Bloom, on el ' featuring Lil Tjay, debuts
social media. The album, g‘UPER JUNIOR 29 BREAX UP WYTHYOUR GIRLFRIEND,'MBORED  ArlmaGrande | o at No. 50 (12.3 million
The Boyz's first since the —~ : streams). “Pop Out” is
November 2018 release of 253{5!!15‘5"!? 97 THANK U, NEXT Ariana Grande | 24 the Chicago rapper’s
EP The Only, is due April 29, — . breakthrough hit, debuting
and the band's Social 50 mvEsEcKH/!lenlilﬂmc 70 tler'EIZ:ER-SAMAlITIES YNW Melly Feal. Kanye West | o on the April 6 Hot R&B/
debut marks its first Hip-Hop Songs chart. In
appearance on a Billboard THE WEEKND 127 R?BBERY Juice WRLD | o addition to its new peak
chart.  —Kevin Rutherford — — of No. 74 on the Billboard
e BEYONCE 357 WISH YOU WEI:E GAY Billie Eilish | 4 Hot 100, the track has
a2 S
=0 POST MALONE 7 SWEET BUT PSYCHO avaMax | 5 Dcgunmaking inroads at
= REPUBLIC ATLANTIC radio, concurrently debuting
2— LADY GAGA an GIRLSLIKEYOU Maroon5Feat. CardiB | 45 2 \0- 40 on Rhythmic. The
NTERSCOPEAG ; song is also the debut chart
SEBASTIAN VATRA 9 LOOK BACKATIT A Boogle Wit daHoodie [ ,,  2PPearance for the Bronx-
NIVERSAL MUSIC LATINO/UMLE HIGHBRIDGE THE LABEL/ATLANTH based Lil Tjay. —KR.
DJ SODA 1 WORTHIT YK Osiris | -
= DEF JAM
] ANUELAA 36 EASTSIDE _ benny blanco, Halsey & Khalid | 37
._ ETS/INTERSCO
5 PADRE FABIO DE MELO 9 BEAUTIFUL CRAZY Luke Combs | ¢
MILEY CYRUS 329 SHALLOW  Lady Gaga & Bradley Cooper | )5
KEILI.QNI 16 Lucio DREAMS Juice WRLD | 45
DJ SNAKE 25 yYou SHOULD SEEMEINACROWN  BiilieEilish | 5
DARKROOM/INTERSCOPE
KA"I’\Y PERRY 392 BETTER NOW Post Malone | gq
MICHAEL JACKSON 234 THAT'S A RACK Lituzivert | ,
€
MOTLEY CRUE 4 BELIEVER Imagine Dragons | o
LEY/ELEVEN SEVEN/ETLC KIDINAKORNER/INTERSCOPE
E_AEKHYUN 19 MOONLIGHT XXXTENTACION | 43
THE BOYZ 1 Klll THIS LOVE BLACKPINK | >
J NTERSCOPE
FREDDIE MERCURY 29 POP OUT Polo G Feat. Lil Tjay |
) COLUMBIA

Data for week of 04.27.2019
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RADIO SONGS™

Artist |wks.ow
CHART

SUCKER Jonas Brothers

ms | TITLE
WEEK | \MPRINT/PROMOTION LABEL

REPAL) ’
DANCING WITH ASTRANGER  Sam Smith & Normani | 17
WITHOUT ME Halsey | 26
,75!.NFGS Ariana Grande | 3
M»I((Se‘;mf Post Malone | 4
EA§TSI3rE _'}tgennyE blanco Halsey & Khalid | 3¢
HIGH HOPES“E' " Panic! At The Disco | 29
;WFET BUT pscho AvaMax | g
CLOSETO N_IE__.’FEIIIie Goulding X Diplo Feat. Swae Lee | 9
BREAK LIP WITH YOUR GIRLFRIEND, IMBORED  MfanaGrande | g
§HAL}pW Lady Gaga & Bradley Cooper | 35
PLEASE ME cardi B & Bruno Mars | 1o
H,ATPEISR < ‘M’alrshmello & Bastille | 3;
SUNFLOWER  Post Malone & Swae Lee | 74
BE ALRIGHT Dean Lewis | 17
GIRLS LIKE YOU Maroon5 Feat. CardiB | 45
GOING'B‘AD\H - \Meek !\f"', Feﬂt.‘ Drake | 12
Oll‘)' T_OWN ROAD ' ‘ LilNas X | >
I‘TIERE TONIGHT Brett Young | 10
BETTER Khalid | 19

{ \D/RC
ALot. 21 savage | ¢
BEAUTIFUL CRAZY - Luke Combs | 14
MAKEV I”T fSWEET — Old bominion | 1o
.E_YAES‘ON Y_O'U . Chase Rice | 7
MTQPLE CHIFD‘ J.Cole | g

MAINSTREAM TOP 40™

E :SI%KER Jonas Brothers g

DANCING WITH A STRANGER  SamSmith & Normani | 14

7 RINGS Ariana Grande | 14

BREAK LIP WITHYOUR GIRLFRIEND, 'MBORED  wlmaGrande | 1o

SWEET BUT PSYCHO Ava Max | 2o

WOow. Post Malone | g

CLOST TOME  Ellie Goukding X Diplo Feat. Swaelee | o4

WITHOUT ME‘ Halsey | ;g

E;ﬁslf'.os benny blanco Halsey & Khalid | 39

BETTER : Khalid | 27

ac BE ALRIGHT Dean Lewis | 2
. Tl SUNFLOWER  Post Malone & SwaelLee | 27
Q e y@pnﬁvouwvzﬁ‘ T Cainmabss e 5 econs f unes | 10
—N 18 HIGH» "Q':Ef LR Panic! At The Disco | 33
@ e ws} gs;nwygnc. UIJPeep&ILmMakmmFea.FallOuth 10
Q 0 OLD TOWN ROAD LilNasX | 4
o ° HERE WITH ME _ Marshmello Feal. CHVRCHES | ¢
@ TR UNDRUNK FLETCHER |
@' Q D?N_'T (_:ALT ME UP Mabel | 7
@ @ ?’:A}&:?w Lady Gaga & Bradley Cooper | 19
@ Q cooL Jonas Brothers | 3
e e LAST HURRAH Bebe Rexha | o
E YOU SAY Lauren Dalgle | 4
é @ HEY LOOK MA,IMADEIT Panic! At The Disco | 5
e D5 WHEN THE PARTY'S OVER  BillEilsh | ¢

ADULT CONTEMPORARY™

RHYTHMIC™

TITLE
IMPRINT/PROMOTION LABEL

A LOT

SLAIGHTTR

21 Savage

WANGTT

Artist WS.ON

3 WOW. Post Malone | 14
REPUB
MIDDLE CHILD J.Cole | 12
REAMYILLE,/ROC WAVION/ M TERSLD
TALK Khalid | 5o
NO/RCA
GOING BAD Meek Mill Feat Drake 18
NG MONEY/CASH B M ay s EPUBLIC/A
LOOK BACK AT IT A Boogle Wit da Hoodle 14
mEe DG ARG LATLAN
PLEASE ME Cardi B & Bruno Mars | 1o
OLD TOWN ROAD Lil Nas X
IGG DLUMMA -
PURE WATER Mustard & Migos | o
WALITY COM TROLAMOTOMW/I0 SUMMERS A7 NTERSCOPE
THOTIANA Blueface | i3
" FTh AMMENDMENT/ECNE
SUNFLOWER  Post Malone & Swae Lee | ¢
6 Q BREAK UP WITHYOUR GIRLFRIEND, IMBORED  AanaGiande | o
Q ) . EX Kiana Lede | 1
] THE HESVY GRCUP'REPUBLN
10 7 ,R“lms Ariana Grande | 3
e ’ LR GIRLSHAVE FUN  Tyga, G-€azy & RichTheKid | 1)
G @ RULE THEWORLD 2 Chainz Feat. Ariana Grande | ¢
- SAMEBRE ALV DEF 1AM
o o WAKE UP TravisScott | 4
,@-' M SHOT CLOCK EllaMai | |,
> 5 10 SUMMERS/IN TERLLOPE
o ACT UP City Girls
‘@ Q UALITY CONTROL/MOTOWN/CA PITD % .
@ @ WEST COAST G-Eazy & Blueface | ¢
e Q CLOSE FRIENDS LilBaby | s
e ° LA LA LAND Bryce Vine Feat. YG | ¢
SIRE/WAENER &80
Q e HML  Melil Feat. A Boogie Wit da Hoodie | ¢
- RULE aMTE i
@ @ BIG OLE FREAK  Megan Thee Stallion | 7
e" e LOW KEY Ally Brooke Feat. Tyga | o

ADULT TOP 40™

DIGITAL SONG SALES™

st | s | TITLE Artist jwxs.oN TITLE st | ™ TITLE Artlst WKS. ON
WEEK | WEEK | jMPRINT/PROMOTION LABEL CHART IMPRINT/PROMOTION LABEL IMPRINT/PROMOTION LABEL CHART
‘ A79 OLD TOWNROAD LilNasXFeat. BilyRayCyus ¢ 1 GIRLS LIKE YOU Maroon 5 R EASTSIDE bennyblanc.o Halsey & Khalid
UL NAS X OuuMA JIINTERSLOPE ENDS KEEP SECRITS/INTERSCOPE

BLUE ON BLACK  Five Finger DeathPunch | 2 POl SHALLOW Lady Gaga & Bradley Cooper | ;7 SHALLOW Lady Gaga & Bradley Cooper | 2g

PROSPECT PARY NIES ¢ 130 f

BOY WITH LUV BTS Feat. Halsey | 3 3 THE MIDDLE  Zedd, Maren Morris & Grey | cg WITHOUT ME Halsey | »7

BIGHIT EXTERTOMMENT L E

GOD'S COUN TRY ’ Blake Shelton | 3 4 4 DrELICATE Taylor Swift | g7 (LQSE 19 ME  Eltie Goulding X Diplo Fear. Swaelee | 4

SHALLOW Lady Gaga & Bradley Cooper | 39 5 9l ! LIKE MEEBETTER Lauv | 3g HIGH HOPES Panic! At The Disco | 33
STERSCOPE1GA LAUVAWAL-# 084 ! i | RAMEN/EM

SUNFLOWER  Post Malone & Swae Lee | ¢ . YOU SAY Lauren Daigle | )7 WALK ME HOME Pnk | ¢

REP ) ENTR 12TONEAVARNER BROS.

WOow. Post Malone | ;7 Y| /3l LOVE SOMEONE Lukas Graham | 28 | DANCING WITHA STRANGER  Sam Smith &Normani | 14

SWEET BUT PSYCHO Ava Max | 16 ) ° BE.ALRIGHT Dean Lewis | g BE ALRIGHT Dean Lewis | 34

SUCKER Jonas Brothers | 7 ‘ o 'e{c§ HAPPIER Mar‘shmello &Bastille g SEUCKER Jonas Brothers | g

EVTIE COLLTCTIVE RS TRALWESRS L ARTO

BAD GUY Billie Eilish | 5 lovelytheband | 34 SWEET BUT PSYCHO Ava Max | 3
AEXROOMNT ERSCOP f BT LAY

DANCING YYITH ASTRANGER  SamSmith &Normani | 14 ) o HIGH HOI:ERS i Panic! At The Disco | 19 BAD LIAR ‘ imagine Dragons |
APITOL 4| iLs AMEN /EM DN ATORME R/ INTES

YOU SAY Lauren Daigle | 40 B TEQUILA B Dan +Shay | 2 9NE(LE§§ DAY (DYING YOUNG) RobThomas | o
ENTRICITY/L2TOME A WARIE R BROS, NASHVILLE WAPNER BROS MELIMARTLANT

MAKE IT RIGHT BTS | ' e GIVE YOU Up Dido | 11 SPEECHLESS Dan + Shay | 1,

BIGHIT ENTERTAINMENT ) L WERNER IROS. NASHY WARMER BROS.

7 RINGS Ariana Grande | 3 ‘ 0 WE'RE STILL HERE Steve Perry | 4 HEY LO(%K WA, | M;E\DE IT Panic! At The Disco | 19

REPUBLH A M TAANTASY/OON FUEL BAMEN/FAL

LOOK WHAT GOD GAVE HER Thomas Rhett | 7 ~ o v 0 WITHOUT ME Halsey | 17 7 RINGS Ariana Grande | 3
\ Ty N = Al M0 VEFUE

BEAUTIFUL CRAZY Luke Combs | 27 = CC\I) l 14 L{OVE[ YOU ANYMORE Michael Buble | ¢ ALL THE WAYS Meghan Trainor |

d MR NASHVILLE SM FRISE WARNE R

WITHOUT ME Halsey | 29 2’ ' Q WAALK ME HOME Pnk | g L I'VE BEERWAITING llPéeD&llcﬂ?demmFel FallouBy | 7
aM 1oL R AUTNM

WHISKEY GLASSES Morgan Wallen | 7 @ LOST WITHOTUT YOou FreyaRidings | » NO PLACE Backstreet Boys | 12

‘D 2 00 SO 51T 1
MIKROKOSMOS BTS | BT A MILLION DREAMS Pk | 16 TRAMPOLINE SHAED | 10
T ENTERTMNMER OTh CERTY SHATLAN HOTO FINS HICARD LN

WALK ME HOME Pink | ¢ ] ONE LESS DAY (DYING YOUNG) RobThomas | g I GG DON’I’ GIVEUP ON ME  AndyGrammer 4

. I NILEM/ATLANT SCURVE

HOME BTS | .5 Q RAINBOW Kacey Musgraves | PEER PRESSURE James Bay Feal. Julia Michaels | g

BICHIT ENTERTAINMENRT A WASHYILLECaM! EPul

PLEASE ME CardiB & BrunoMars | ¢ ‘ e CLOSE TOME  Ellie Goulding X Diplo Feat. Swae Lee | 4 HERE WITH ME Marshmello Feat. CHVRCHES | 3
TLANTIC G y POLYDORANTE ME 0OL: RSSNOTESRES

HEREWITHME _Marshmello Feal. CHVRCHES | 4 ' e DANCING WITH ASTRANGER  Sam Smith & Normani | 3 A MILLION DREAAM? Pk | 20
JOY TIME O EF g ¢

BAD LIAR Imagine Dragons | g @ BREATHIN Ariana Grande | ;7 A\S‘rF TlURRAH Bebe Rexha | ¢

GOOD AS YOU Kane Brown | 7 [§l OUT OF LOVE AlessiaCara | ¢ BROKEN & BEAUTIFUL Kelly Clarkson |
INE &/BCA MASHY Uy _ I w MEJRTLARTICEW

72 Go to BILLBOARD.COM/BIZ for complete chart data

Pop/Rhythmi /Adult

Data for week of 04.27.2019

RADIO SONGS: The week's most popular songs, ranked by radio airplay audience impressions as measured by Nielsen Music. Stations are electronically monitored 24 hours a day, 7 days a week. DIGITAL SONG SALES: The week’s top-downloaded songs, ranked by sales data as compiled by Nielsen Music.

AIRPLAY DATA COMPILED BY

receiving widespread airplay and/or sales activity for the first time. Stations are electronically monitored 24 hours a day, 7 days a week. See Charts Legend on billboard.com/biz for complete rules and explanations. All charts © 2019, Prometheus Global Media, LLC and Nielsen Music, Inc. All rights reserved.

POP/RHYTHMIC/ADLILT: The week’s most popular current songs at mainstream top 40, rhythmic, adult contemporary and adult top 40 formats, respectively, ranked by radio airplay detections, as measured by Nielsen Music. Songs are defined as current if they are relatively recently-released titles, or songs

niclsen
MUSIC



SALES, AIRPLAY & STREAMING

DA1;A COMPILED BY
nielsen
MUSIC

ROBYN BECK/AFP/GETTY IMAGES

Country

ns are electronically
. All rights reserved.

, Or songs receiving widespread airplay and/or sales activity for the first time. TOP COUNTRY ALBUMS: Top Country Albums ranks the most popular country albums of the week, as compiled by Nielsen Music, based on multi-metric

HOT COUNTRY SONGS: The week's most popular current country songs, ranked by radio airplay audience impressions as measured by Nielsen Music, sales data as compiled by Nielsen Music and streaming activity data by online music sources tracked by Nielsen Music. Songs are

defined as current if they are newly-released ti
monitored 24 hours a day, 7 days a week. Stations are electronically monitored 24 hours a day, 7 days a week. See Charts Legend on hillboard.com/biz for complete rules and explanations. © 2019, Prometheus Global Media, LLC and Nielsen Music,

consumption {blending traditional album sales, track equivalent albums, and streaming equivalent albums). COUNTRY AIRPLAY: The week’s most popular country songs, ranked by radio airplay audience impressions as measured by Nielsen Music.
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billboard

HOT COUNTRY SONGS™
LAST | T TITLE CERTIFICATION Artist | peax | wks.on
WEEK | ¥ PRODUCER (SONGWRITER) IMPRINT/PROMOTION LABEL | POS. | CHART
o 1 ,',4;,(1s BEAUTIFUL CRAZY A Luke Combs |  ¢q
SUMOFFATT (L.COMBSW.B.DURRETTE,RWILLIFORD) RIVER HOUSE/COLUMBIA NASHVILLE
° o HERE TONIGHT BrettYoung | , 5
b e . N
o e EYES ON YOU ® ChaseRice | ;3 35
e o [} GOD’S COUNTRY Blake Shelton  ,
SHENDRICKS (M.HARDY, LM.SCHMIDT,D.DAWSON) WARNER BROS/WMN
O - TEQUILA A , Dane+shay [ | ¢
D.SMYERS,S.HENDRICKS (D.SMY ERS, LREYNOLDS, N.GALYON) WARNER BROS./WAR
° PRl LOOK WHAT GOD GAVE HER ThomasRhett [ ,
GOOD AS YOu Kane Brown
° ° AG D.HUFF (K.BROWN,EBERRYHILLS.CARTERT.PHIL LIPS, WWEATHERLY) 2ONE 4/RCA NASHVILLE 7 26
WHISKEY GLASSES Morgan Wallen
@ o DG JMOI (B.BURGESS, K.KADISH) B BIG LOUD 8 27
o NI MAKEITSWEET e commmcsrumssmonn 1O00TINON [ o 5
SPEECHLESS A Dan + Sha
e 10 D.SMYERS,SHENORICKS (D.S WARNER l:?-".)S.:"-’-'AYP ! 48
° Q MISS ME MORE ® Kelsea Ballerini | 5 ¢
13 |[(12) RuMor J lcaPRee | 0 =
14 |13 ] MIGHT SHIFT lonpardi | 3 35
G Q GIRL ‘Maren Morris | o,
° @ LOVEAINT EliYoungBand | ;5 34
TALK YOU OUT OF IT Florida Georgia Line
16 @ JMO! (MHARDY.H.PHELPS, LROGERSAVANDERHEYM) g e | 13 32
@ o ON MY WAY TO YOU Cody Johnson 6
Q LOVE WINS oon s tac st e CATTIE Underwood | oy
e Q LOVE SOMEONE BrettEldredge [ o ¢
R. COPPERMAN B.ELDREDGE (B.ELDREDGE,R.LOPPERMAN, H.MORGAN) ATLANTIC/WMN
o [EEEEEO—- 1R
2 o CAUGHT UP IN THE COUNTRY RodnevAmns Feat The Fisk Jubilee slngem 2 39
@ e ALL TO MYSELF Dan+shay | 5, g
SOME OF IT Eric Church
e e ) URCH,J uf: NASHvlfL[ 23 12
23 [RZ3 EVERY LITTLE HONKY TONK BAR George strait | 5, 1
2 IR RAINBOW comativensca 2CEY Musgraves | ;4o
7 ey NUOWTRNUNC RO oL s | = =
e Q REARVIEW TOWN Jason Aldean | ,, ¢
LACE) /BROKEN BOW
e @ RAISED ON COUNTRY ChrisYoung | .5 |;
f A LE
27 X3 THEBONES | Maren Mortis | o, 5
Q @ REDNECKER HARDY | 55 o
| J.MO!, DLOHEN (AALBERT,M.HARDY,J.MSCHMIDT) TREE VIBEZ/BIG L
@ e WHAT HAPPENS IN A SMALL TOWN Brantley Gilbert + Lindsay Ell | 5, o
@ | e SOMEBODY’S DAUGHTER Tenille Townes | .,
@ JS BRAND NEW MAN Brooks & Dunn With Luke Combs | 55
0 ) ARISTA NASHVILLE
e @ LOVE YOU TOO LATE Cole swindell [ 5, g
M.RLARTE RAY,B.KINN ] WARNER BROS./WMN
as [3s] RIDIN ROADS Dustintynch | 56
38 [ 30 JIETH CLOSERTOYOU CarlyPearce | 5, 53
47 @ @ THE ONES THAT DIDN'T MAKE IT BACK HOME  Justin Moore | 5, 4
BUY MY OWN DRINKS Runaway June
40 e @ D.HUFF (H.M . R) wniysmoust 36 9
EVERY LITTLE THING Russell Dickerson
46 @ @ C.BROWN (R.DICKERSON,P.WELLINGC.BROWN) s | 39 4
35 | 3¢ [ECY NOTHINGTODOTOWN ~— = = = Dylanscott | 55 1o
@ PYQ| NEON MOON Brooks & Dunn With Kacey Musgraves | .,
D.HUFF,K.MUSGRAVES (R.DUNN} ARISTA NASHVILLE
41 @ 42 TOA} E Ryanﬂﬂurd 4 10
48 Q e BACK TO LIFE Rasaalflatts | 5, g
RE-ENTRY Q LIVING B DIeLrKS Bentley [ ,, 5
RE-ENTRY e Tl St ol MCGraw | 45
RE-ENTRY @ ONE MAN BAND Old Dominion | 4, 5
a5 so WErl | HOPE JSabby Barrett | 5; ¢
HOT SHOT Q NOT LIKE US Brantley Gilbert  ,o
DEBUT D.HUFF,M.ELIZONDO (B.GILBERTTHOMAS RHETT,B.BERRYHILL,AWADGE) VALORY
RE-ENTRY o WORLD FOR TWO ‘ King Calaway | ,o
RE-ENTRY @ gkt L Mattstell | 5 4

Data for week of 04.27.2019
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TOP COUNTRY ALBUMS™

ARTIST certiFicATION
IMPRINT/DISTRIBUTING LABEL

738 LUKE COMBS A  This One's For You

Title |wxs.on
CHART

3115 RIVER HOUSE /COLLUMBIA NASHVILLE/SMN

AARON LEWIS StateI'min
VALORY/BMLG

DAN + SHAY @ Dan + Shay | a3
WARNER BROS/WMN

BROOKS & DUNN Reboot | >
ARISTA NASHVILLE/SMN

KACEY MUSGRAVES Golden Hour | s
MAREN MORRIS GIRL | &
GEORGE STRAIT  Honky Tonk Time Machine | 3
MCA NASHVIL 1; JUMGN

CHRIS STAPLETON A Traveller | 07
FLORIDA GEORGIA LINE Can'tSayl Ain'tCountry | o
KANE BROWN Experiment | 23
ZONE 4/RCA NASHVILLE/SMN

KANE p_gg\!lg,é ' Kane Brown | 124
JASON ALDEAN @ Rearview Town | s3
MORGAN WALLEN If 1 Know Me | 46
BRETT YOUNG A Brett Young | 114
GEORGE STRAIT A SO Number Ones | 17,
JONPARDI A California Sunrise | 148
THOMAS RHETT A Life Changes | a4
ZAC BROWN BAND  Greatest Hits So Far... | 195
REBA MCENTIRE Stronger Than The Truth |
BRETT YOUNG Ticket ToL.A. | 19
BLAKE SHELTON  Reloaded: 20 #1 Hits | 152
KELSEA BALLERINI  Unapologetically | ¢4
TIM MCGRAW A Number One Hits | 169
THOMAS RHETT A Tangled Up | js6
CHRIS STAPLETON A From A Room: Volume1 | ;02

TITLE

fEE IMPRINT/PROMOTIO

g{fg‘! TONIGHT Brett Young

BEAUTIFUL CRAZY ~~ LukeCombs | 24

MAKE IT SWEET Old Dominion | s

EYES ONYOU Chase Rice | 36
LOVE AIN'T EliYoungBand 45
VALORY

GOOD AS YOU Kane Brown | 16

MISS ME MORE Kelsea Ballerini | 26

BLACK RIVER

LR donEardl | =

WHISKEY GLASSES Morgan Wallen | 34

?NE THAT GOT AWAY Michael Ray | 40

TLANTIC/WEA

THERE WAS THIS GIRL Riley Green | 41

LOVE SOMEONE Brett Eldredge | 42

ATLANTIC AWM

LOOK WHAT GOD GAVE HER  Thomas Rhett | g

ON MY WAY TO YOu Cody Johnson | 37

LOVE WINS Carrie Underwood | 3,

CAPITOL NASHVILLE

RUMOR Lee Brice

GIRI. - Maren Morris | 14

GOD’'S COUNTRY Blake Shelton | 4

WARNER BROS./WMN

EVERY LITTLE HONKY TONK BAR  George Strait | 10

S?hlns‘ OF IT Eric Church | 16

L t

[@K YOUOUTOFIT Florida GeorgiaLine | 25

CAUGHTLP N THE COUNTRY - Rodey s et e ik ableeShges | 54

RAISED ON COUNTRY Chris Young | 15

RCA NASHVILLE

WHATHAPPENS INASMALLTOWN  Brantiey Gibert + Lindsayl | 19

ALL TO MYSELF Dan +Shay | 1o

Wallen
Pours

Another
Top10

Morgan Wallen (above)
earns his second Country
Airplay top 10 as “Whiskey
Glasses” rises 11-9, up 18%
to 23.6 million audience
impressions in the week
ending April 21, according
to Nielsen Music. The song
follows Wallen's “Up Down”
(featuring Florida Georgia
Line), which led the list on
June 30, 2018.

Brett Young's "Here
Tonight” lengthens its
stay in the Country Airplay
penthouse to a second
week (40.2 million, up 8%).
All four of his No. 1s have
now ruled for multiple
weeks, as his latest follows
“Mercy,” which dominated
for two frames in August
2018; “Like | Loved You”
(three, January 2018); and
“In Case You Didn't Know”
(two, June 2017).

Plus, Aaron Lewis’
third country LP, State
I'm In, debuts at No. 2 on
Top Country Albums with
23,000 equivalent album
units in the week ending
April 18. State marks the
first country set for the
frontman of hard-rock
band Staind since Sinner,
which became his second
leader on Top Country
Albums when it arrived at
the apex on Oct. 8, 2016,
with 39,000 copies sold,
his sales best week in the
country format. He made
his country debut with the
2011 EP Town Line (38,000
sold in its first week). In
2012, his first solo LP,
The Road, debuted and
peaked at No. 7 (21,000).

—Jim Asker

Go to BILLBOARD.COM/BIZ for complete chart data 73



74 Go to BILLBOARD.COM/BIZ for complete chart data

'HOT ROCK SONGS™ TOP ROCK ALBUMS™ :
. S S tsredoim z
2WKS. | LAST | THIS TITLE CERTIFICATION Artist | PEAK | ws.oN ARTIST certiFicaTion ES
AGO | WEEK | WEEK | PRODUCER (SONGWRITER) MPRINT/PROMOTION LABEL | POS. | CHART IMPRINT/DISTRIBUTING LABEL
11 [P 7Y HIGH HOPES A Panic! At TheDisco |  4g AL GG QUEEN @  ohemian Rhapsady (Soundtrack)
IANCLAR EBERS (URIEISIWL 00,1 WEN POUBE) PRT(ALR0, 50U ANDER WLOBLE JEN | ERERS TN ALRN ) NBEH) DOQRELLD B RUELEW HOLLYWOOD
u e ° BLUEONBLAK FeFgs Deah ch . Ky Wapte St BrayGlberaiiady | 5 5 QUEEN _A Greatest Hits | 73
s < ) [XEX reviookma imapeir | paniciatThedisco 2 I SRAE o T Dirt Soundtrackd | .4
ASNCLARDHRANOS [BLRE LU FRANCS MUAMELMSS HILLANDER ) SNCLARM XEEY) (XTIQFUELED BY RMFENENG A °|
1 - IMAGINE DRAGONS Evolve
+ [ varuRaL imagineragons [ | 5 _° RN * sBlack’
1 AT 33060 DIEMLDSA - IMAGINE DRAGONS origins
"W ] criomme twenty onepilots | , e DINATORNE RN TERSCOPE/GA ) B
; ~ 7 ELTON JOHN @ Diamonds | 75 PaCkS
o o READY TOLETGO CageTheElephant [ , |, ROCKET/ISLANG/UME
| TOMPETTY ANDTHE HEARTEREAKERS  eBestOfEvenyig | 7 A PunCh
0O o EER The Blackkeys [
, BLALK : JOURNEY ©  Journey's GreatestHits | 17 5 .o\ or of the Kenny
u MINUTES Yungblud & Halsey Featm Ing Travls Barker ;
7 9 G el LS el At ety s 9 WEEZER “weezer (Teal Album) | 10 “%I\llayne Iglhelr()"herd Band sk
ue on dCK — a sIXx-wee
HOT SHOT BORDERLINE Tame Impala .
R. g E DEBUT Q KRPARKER (K.R.PARKER) woooLanniticore 10 1 GRETA VAN FLEET From The Fires | 57 No. 1on the Mainstream
— | il Rock chart in 1998 — by
a N 16 ° [ b EAr bR ARl 7 i _W“uﬂ“mrgmmmmm:mmm 1 Five Finger Death Punch .
-~ - et bove) soars back onto E
HURT oliver Tree o —— prowrerym— (@ g
< 21 o e SG OLIVER TREEWHETHAN (O.T.NICKELL.E.SNORECK) arcantic 12 15 (_ mmm@ The) s | 117 Hot Rock Songs at a new N
No. 2 high (FFDP's career =
GLORIA The Lumineers 58
: ° el GLORIA ineers | ; MELISSAETHERIDGE TheMedicineShow | 1 poc) The new rendition  £2
5 13 I SUPERPOSITION Young TheGiant | 10 o4 FIVE FINGER DEATH PUNCH  And Justice For None | 25 Zdifﬁesrfiﬁzeédqféﬁgt;fan 3
—x : §E
[E— 7 e IETH HARMONY HALL vampire Weekend | ¢ |5 TWENTY ONE PILOTS @ Trench 3 May. The track, whose new =g
@ - A RECHTSC PRING SNOW/COLUMBI FUELED BY RAMEN/EMG version benefits the first- '}
5 28 ° ' @ PEER PRESSURE James Bay Featuring Julia Michaels | |, g BlllY JOEL A  The Essential Billy Joel | 66 responder-assisting Gary e
LUITTLE U.BAY.JULIA MICHA REPUBL/ Sinise Foundation, surged 2z
- G NIGHTSHADE The Lumineers | . | IMAGINE DRAGONS A Night Visions | 230 by 125%to 3.7 million US. £33
_ e é streams and 3,609% to £5%
2% @ [ Q lqngs"o' Catfish And The Bottlemen 18 10 FLEEIW_OOD :MAC Rumours m 33,000 sold in the tracking %
| = ~ week, according to Nielsen  zZ=
16 U PATIENCE Tame Impala 10 4 GUHSH ROSES A Greatest Hits | 107 Music. It becomes the §§§
ol st et st band's record-extending g
HOZIER Wasteland, Baby! p w3
20 @ ALII?ST (SWEET IIUSIC) . Hozier | o o o7 10th No. 1 on Hard Rock g;‘gg
e e it - BOBDYLAN  Blood On The Tracks: Test Pressing | Digital Song Sales and 882
e e BELOVED Mumford&sons | ,; 4 e MBIA/LEEACY launches at No. 2 on the all- 255
; e Ll e TWENTY ONE PILOTS A Blurryface | 205 genre Digital Song Sales 553
@“ e MONSTERS Shinedown | 5, s chartand at No.66 onthe ~ 2£%
BOB SEGER & THE SILVER Nunﬂmﬂ@ Greatest Hits 72 Billboard Hot ‘]OO’ mark|ng g_’gg
o Rl NN Hozier | ,; 5 Q the band's first visit to the ggg
! ‘ EQG_E“ES Thell’ Greatest Hits 19711975 89 latter list since 2011. On E‘Eé
@ IPYW A REASON TO FIGHT Disturbed | 5, 1o Mainstream Rock, the track &3 &
flies 31-15. EEZ
0 D . Three DaysGrace | 55 1o = “Lo/Hi" by The Black £
‘ ROCK AIRPLAY Keys rises 2-1 on both e
‘ STILL FEEL. half alive | ,, : Triple A and Rock Airplay EoE
' — — TITLE Artist (up 8% to 11.7 million gs2
i EK | IMPRINT/PROMOTION LABEL CHART 0 : £5%
27 IFYAl BREAKING DOWN IPrevail | », audience impressions). ®E
LON/!['! O The Black Keys 7 The duo adds its fourth EE—S
e‘ PPl | GUESS | JUST FEEL LIKE JohnMayer | . 4 = No. 1 on each chart after Fge
w . e READY TOLETGO  Cage TheElephant | last topping Triple A £8s
THEDIRT (EST.1981)  Motley Crue Feat. Machine Gun Kell oy . B
: A Y. s HIGH HOPES Panic! At The Disco | 37 mth Gouta ZGOF;%*W""S/ o Bi
ovembper an oC SES
POWER OVER ME Dermot Kenned . o p =53
{02 (OKENNEDY S.KOZMERTUK) O e |2 o CHLORINE twenty one pilots | 1, Airplay with “Fever” (May 238
2014). “Lo/Hi" concurrently ~ ££2
REMEMBERWHEN ¢ BadWolves | 5 o TRAHPOI.INE SHAED | 19 pushes 4-3 on Alternative §§ E
and 5-3 on Mainstream L
e Popbvll | 3 HAPPIER Marshmello & Bastille | 35 Rock. e
- Meanwhile, twenty one S§ é
FORGIVE ME FRIEND Smith & Thell Feat. Swedish Jam Factory | 34 5 LONGSHOT Catfish And The Bottlemen | 14 pilots’ “Chlorine’ climbs : §§
. . 2-1 on Alternative, marking EEE
ARE YOU BORED YET? wallows Featuring Clairo ' 2se
DR TR R BAGET PILE ATTOIIY g Llairo 34 7 o BURY A FRIEND Billie Eilish 9 the twosome's fifth leader I3 g
GOODBYE Cage The Elephant [ o BAD LIAR Imagine Dragons | j ~ On theranking and second  £2&
ILL (M.SHU C from its latest LP, Trench, fgy
YOU'RE THE ONE GretaVanFleet [ . o HARMONY HALL  Vampire Weekend | ;3 following Jumpsuit”last  £c5
JUNG,ASUTTON.H.BO00! NER)  LAVA/REPUBLY summer. In between, “My 8%
BOOM X Ambassadors [ 5, Q GLORIA The Lumineers | 3 Blood” reached No. 2 in E%E
RREEDX AVEA KIONAKORNERNTERSCOPE December 2018. g5
99 Barns Courtney | 1o 1o Q HURT Oliver Tree | 15 —Kevin Rutherford S5
— RIGHT LEFT WRONG  Three Days Grace | 20 54
CHANGE The Revivalists | 55 5 Q 50
A REASON TO FIGHT Disturbed | 14 -
HEROIN Badflower | 4o,
- - Q CHANGE The Revivalists | 14 G2
SHE'S A RAINBOW (LIVE) The Rolling Stones | ,,
- : : o 0 BELOVED ~ Mumford &Sons | 7 BE
BOW DOWN , IPrevail [ 5, ! i
! ! kil usaom Badflower | 13 528
ELEVATE v PapaRoach [ ,. 2%k
e DR N A——— = Q 100 BAD DAYS AR | 8 55
THIS LIFE vampire Weekend | o - 88
S ] Q BE LEGENDARY Pop Evil | 18 gic
DEUTSCHLAND Rammstein 238
14 1 32 BREll oo Rz st | 14 3 @ MISSED CONNECTION  The Head And The Heart | 525
T ac ] SAWLIGHTNING Beck [ 46 1 MONSTERS Shinedown | ¢ 1k
D El i SRR O (22 REMEMBER WHEN Bad Wolves | 7 =
R «c ] CUTCTIRTAELEEOMG:  hoinMarebored Sy QK Stk | 4s THE DIRTEST. 1981) Moty rue Feat Machineum el | 7
° I WE ARE THE CHAMPIONS (LIVE AID) Queen | 5z 44 @ Q STILL FEEL. half alive | o gg g
- — &L 7
RE-ENTRY @ NIGHT RUNNING Cage The Elephant FeaturingBeck | 5, e TOURNIQUET Breaking Benjamin | o 42O
: iz o
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HOT R&B/HIP-HOP SONGS™

TOP R&B/HIP-HOP ALBUMS™

TITLE cerTiFicaTioN Artist | eeax ARTIST cerTiFicaTION
PROOUCER (SONGWRITER) IMPRINT/PROMOTION LABEL - DAPRINT/DISTRIBU TING LABEL
(¢j OLD TOWN ROAD Lil Nas X Feat. Billy Ray Cyrus KHALID Free Spirit
PONGROM SN AMBOLLALL MULMI B AN RSZRZOMA LADONALY COUUMES WIGH T HANOTCA
3 wow. A Post Malone | , |5 ANDERSON .PAAK Ventura
BELLFRAN POSTL.BELLAFEEN T W L _
" SUNFLONER (SPIDERMAN:INTO THE SMOERVERSE) A pusiloregswaelee | | 5 oy 3 SiciSRap | W
L BELL WIMALSH ML) SHNAMAN BROWN.C TANG Py
: BEYONCE  HOMECOMING: THE LIVE ALBUM
i 4 PLEASE ME ® CardiB&BrunoMars | | o AL RSN .
§cie 1 AN R AR RE M RE LR W n fRUNTLERY s
JUICE WRLD Death Race For Love | ¢
¢ & [ MIDDLE CHILD A kiR 2 @ RADE A/INTERSED
T-MNUS L ) MVILLESROC M LN AN TERSLOF
¥ POST MALONE A beerbongs & bentleys | ¢
6 8 o THO‘I’IANA ~ Blueface | , . PuBL
1< - aems s A BOOGIE WIT DAHOODIE ®  Hoodie SZN | |7
7 7 I GOWGBAD A Meek Mill Featuring Drake | , 54 e ULV
: ANEL TN WLLANT A SOAMAM 0L 4 LA W G MORE YT A DM MONE W WREEURL I AT L DRAK‘EA - e SCOI’pion 4
SO - [ - [P e
2 AT DO ARG AN ST ERICENTE MEMMICEN I3 AMALCHAR IE M o quqnmw Spider-adan: Into The Spider-verse 13
TALK Khalid =
16 o (SCLOSURE (R BOBINSON, K.LAWRENCE,G.L AWRENCE GMT HAN 4 ¢ _DABAB(V| R Baby On Baby 7
] ITH T/ I FERSCOPE)
‘ ALOT A 21 Savage
i @ 10 matns SEPH LCOLE DLMaTOME AMMITE SYOU SLAUGHTER GaN Eg 5 7 MEEK ﬂ'},#m. Championships | 20
= £ aG
’ RACKS IN THE MIDDLE Ni ussle Feat. Roddy Ricch & Hi
17 0 1 K BUBLE sy Hussle Feats Roddy RICh S HILEY | 4, o TRAVISSCOTT A~ ASTROWORLD | 37
SANGUINE PARADISE Lil uzi vert ;
Q DO MR ERINCOR ST £ BT, L OO STAR CCMPRIL MR ISNE B a1 ! NA‘E’ a Bad Habits | 4
10 12 [EER MURDER ON MY MIND A WwMally | ; i JUICEWRLD @  Goodbye & Good Riddance | 4
| @ PURE WATER O Mustard & Migos | 1, 3 21 SAVAGE ® I Am>1was | 17
<l AT B CVCELANE D A 8N ALITY LIN LA MRS AT W
0 e ENVY ME calboy | 4, 1 CARDI B A Invasion Of Privacy | s4
! ARLT A ANG/PDLE GROUN - ' DU PAATLAK THC /%
ACT UP City Girls GUNNA Drip Or Drown 2
18 :@ @ SG SARL O THE SEAT LLIOMMSON LIL PACHTLE Loy OUMLATY COMTAL ‘,un*.'}\!-(anm 16 8 " N UL p 8
@‘ Q LOOK BACK AT IT @ A Boogie Wit da Hoodie | 14 1o POST MALONE A Stomey | 123
il B0 D00 E O 0 OO L& SIETTAL) MRS R LT A IR LT WRTEJ TIE (0000 AT
@‘ 18 S'WE\RV"NB. o A %oogle Wit da Hoodie Featuring 6ix9ine | 4 |7 e SR I o o | 2
\ | L] AN k 'l L RO £V A OGN 4 e Y i (AL DU
XXXTENTACION ?
13 17 Rt MO_NEVA B - [ B il A &
L) W R G
— KHALID A American Teen | 111
. e@ S'uf(';E QE.PO0 RE.T.MO® ENON ST (DTaBabFVE 20 5 ki
| ETSOMMADE POCH RIRK,T.MO G AN 01101 EMOS STHCQASTANTERSCO
— RICH THE KID The World Is Yours 2 | 4
2 @ @ CLOSE FRIENDS A LilBaby | o o RICH FOREVER/INTERSCOPE NGA
A 30 (OLIDWE : OFFSET _ FATHEROF4 | g
22 20 [EZ3) MIXED PERSONALITIES  YNW Melly Featuring Kanye West | o 3 ot bt ki
— el i e KODAK BLACK ® Dying ToLive | 1g
i WORTH IT YK Osiris BOLLAT N DEALY/ATLAHTICS
% Q 2 R —— A I wm | 339 YNW MELLY IAmYou | 10
ROBBERY Juice WRLD b :
19 23 24 MRS (1A, NN MIEA ADE AANTERSCOH 13 9
RE-ENTRY ° cLout Offset Featuring CardiB | ,o
JBEATZ LIMEULEN(RLE ALIT ] MOTOWN AR T
- : R&B/HIP-HOP DIGITAL SONG SALES™
36 @ @ m POP OUT PoloG FeaturingLil Tlay .. 4
- 0 ON Tish TRACKE MUNT (RBANTLETTLIL LR s ALBS CORRTE DUSERE) OLutans TITLE Artist F(sou
THAT’SA RACK Lil uzi vert W IMPRINT/PROMOTION LABEL
NEW Q OGIE \MANE N ABRA TTA CROODS, LTORTIZ MANRA D) SHDLGRE JEAMERETION MOMYR TR 27 1
OLD TOWNROAD  Lil Nas X Feat. Billy Ray Cynus
30 @ GIRLS NEED LOVE A Summer Walker X Drake | ,, g dri e e
ARCMER [SIVALNERA ARCHER A GRANAM EN MOMENTS/AVRNAN TERSTORE SUNFLOWER  Post Malone & Swae Lee | ¢
SHOT CLOCK Ella Mai .
e 29 U TRAT=F $TIG ) METORNE M POWELL | B BRATHAS THA IRA TYMOTLEY L BATRE 27 13 WOW' Post Malone 17
DOUBLE UP Nipsey Hussle Feat. Belly & DOM KENNEDY | . s
W VS NS IR LRLDPIL DL LA A PLEASE ME Cardi B & Bruno Mars | o
ATLAN b
: -
@ ° ?r’rG ?tlnE FngzéKa(wnr A _'q'.e-e'Sta"Ion 31 5 BETTER Khalid | 25
PUT A DATE ON IT Yo Gotti Featuring Lil Bab — .
JAMES (M.MIME 01 SONES, JIAMES. % MORALES © e | 2 ® :’AI.K Khalid | 10
LHT MARIUE
SATURDATRIGHTS . o o Nalid & Kane Brogm | o, RACISWTHE MODLE ey fed Ry RSy | 3
e ALL WA N 0 MONEY O TATL AN TICA
FA}](:ET FA‘H.URE B . Skl Mask ‘Tf_l‘e"SJlI:’Tl'p 90(1 34 14 MlDDlE CH".D ). Cole 13
LAST TIME THAT | CHECC'D Nipsey Hussle Feat. YG 29 3 PURE WATER Mustard & Migos | g
ST BUMA | X000 AR %Ay L DOWIE AN AN AL PNTAY N L 10 SUMMERS/IN
PURE COCAINE @ Ll Babv a0 2 GOING BAD Meek Mill Feat. Drake | ¢
MATTAZIE M 21 OuA \ MAY BAL W ATLANTIC/2
VICTORY LAP Nlpsey Hussle Feat Stacy Barthe 37 3 THOTIANA Blueface | 13
P AL OGN & MEDOM, 10 AL JOMNIN ¥ N0 MOME Y OLATAN & BLUEFALES \MENDMENTADN
OUTTA MY HEAD Khalid with John Mayer | 5, SANGUINE PARADISE Liluzi vert |
JR2INE MATER (L ROBINSON, L 1L HAMMOS S AARONS, INAYE
7 WRONG LuhKel | ’ lALST T‘[ulglrnAT ICFHEFCP . ljurpsev HussleFeat.YG | 3
NOT LISTED (WO NEMAT
GRINDIN ALL MY LIFE  Nipsey Hussle
RE-ENTRY @ .SHOT];A, FLOW NLECh_qppa 40 2 L O B¢ O AT OURATMNTIAE Y .
BETTER NOW Post Malone | ¢,
33 37 PN DE?:CAT‘IOV o .”Nulplsey Hussle Feat Kver}d‘rtlclstamer 33 3 £l
' SICKO MODE Travis Scott | 37
] a1 WEST COAST G-Eazy & Blueface | 5, | : AND HUSTLE/T
—1 by ol Satcicitn v BEFORE | LET GO (HOMECOMING LIVE)  Beyonce |
o} MY BAD Khalid RXWOOOKQULMBIA
45 e MILE OC.R WS SON DLEABL 2 "-‘ ] 19 6
N ALOT 21 Savage | 1
il o SLANGHIER GANG/ IR
43 a3 R HUSSLEGMOTIVATE Npseyhussie | 5 e :
ol ’ - ma o P e r— | LIKE IT c;ardl B, Bad Bunny & J Balvin | 54
NIGHTS LIKE THIS Kehlanl Featuring Ty Dolla $ign = :
49 @ 45 e b RO RN RSO RANLE S amuanne | 31 14 L
) TSOTST LS L APARRER | SOOFILLN STEA TGN AL SANA e L0 WAL OOK BACK ATIT A Boogie Wit da Hoodie
B TSk BRIDGE THE LABELATLAN s i
38 45 medd I.-. FOTORLL A 26 FOOSE MCURTO0RGIHOUITON SONSRINGER] SONRNGE AL «--LI S IeS 17 7 MONEY cardiB | 26
- E UNG . Rodd R h HE &SR GROUPIATLANT
oM DIE YOUN icc
) @ Q VGO ON DA TEACK AMAUDO (EADORE,LTAOUMS SAAKUT0)  BRD VSIONAIL a7 2 WORTH IT YK Osiris | s
3 a2 R TWERK @ i, SV GiMls Featuring CardiB | 1, g DOUBLEUP _Nisey HsseFeat Bl  DOMKENAEDY | 3
ot e . MEY IR NO &
" @ PN SROMNNALLRYLIFE inibsey Hussle | o4 5 SATURDAY NIGHTS  Khalid & Kane Brown | ¢
a0 49 LR CALLING MY SPIRIT TR » , Kodak Bl: Black | 14, 20 DRIP TOO HARD Lil Baby & Gunna | 7
AU Rl " RLEAPWL LML EN U ! LR T NG SIONEB LB Ut NTH 1 LAY
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Paak
Posts First
Top Five
Album

Anderson .Paak (above)
earns his first top five
entry on Top R&B/Hip-
Hop Albums as Ventura
debuts at No. 2. The set
earned 55,000 equivalent
album units in the week
ending April 18, according
to Nielsen Music. The
singer-rapper previously
claimed chart entries with
the No. 9-peaking Malibu in
2016 and last year's Oxnard,
which crested at No. 6.
Ventura's arrival prompts
two of its tracks to bow on
Hot R&B Songs: "Make It
Better” (featuring Smokey
Robinson) at No. 19 and
the André 3000-assisted
“Come Home" at No. 25.
The former also finds a
warm reception on the
Adult R&B airplay list

(No. 24).

Meanwhile, Beyonceé
returns to Top R&B/
Hip-Hop Albums as
Homecoming: The Live
Album starts at No 4.

The set arrived April 17 in
conjunction with a Netflix
special that documented
the diva's landmark 2018
Coachella performance.
Homecoming earned
38,000 equivalent album
units — notably, with only
two days of activity in the
tracking week. The 40-song
collection includes two new
studio tracks: a full-length
version of “| Been On” and
a cover of “Before | Let Go,”
by Maze featuring Frankie
Beverly. The latter kicks
off at No. 17 on R&B/Hip-
Hop Digital Song Sales
with 3,000 sold in the
week ending April 18 and
at No. 45 on R&B/Hip-Hop
Airplay.

Plus, Lil Uzi Vert locks up
his 29th and 30th career
entries on Hot R&B/Hip-
Hop Songs as “Sanguine
Paradise” and “That's a
Rack” begin at Nos. 12 and
27, respectively. “Paradise”
claims the highest debut
of the week on both R&B/
Hip-Hop Streaming Songs
(No. 6) and R&B/Hip-Hop
Digital Song Sales (No. 12)
with 21.9 million U.S.
streams on the former list
and 4,000 downloads on
the latter. —Trevor Anderson

Go to BILLBOARD.COM/BIZ for complete chart data 75



LAST

RUBEATINISUNGS

PEAK

< Lat

billboard

April 27

'TOP LATIN ALBUMS™

Title |wks.on

2WKS, THIS | TITLE CERTIFICATION Artist WKS.ON ARTIST certiFicaTion
AGD | WEEK | WEEK | PRODUCER (SONGWRITER) MPRINT/PROMOTION LABEL | POS. | CHART IMPRINT/DISTRIBUTING LABEL
28 MIA Bad Bunny Featuring Drake 2% BAD BUNNY X 100PRE
1 1 RO ELTEY 0 1AM AMB0 KINGEZ (LMALAVE NIEVES HPULMAN..) :-lu.-.!,l.rcv.o scunomgn-m gos. 1 28 £ bl 71MAS
s 3 CON CALMA . Daddy Yankee Featuring Snow | , ), ROMEO SANTOS Utopla |
\Tc] TAKITAKI A DI Snake Feat. Selena Gomez, Ozuna&CardiB | 5 OZUNA £ Aura | 34
D SNAKE (INSE GRIGAHONE, A BRIGNOL, ITHORPE CARDI BY SAKVEDRA SCOMEL ) D) SHAKE/CEFFENINTERS0PE A
AG Ea0 Anuel AA&Karol G, |, s Qchsem | 38
E7EL EZFVAFLDE LA LA (E GATVEY SANTIRG( ARNL € £ RTVERR PEREZADE L4 PROK) LUNVERSAL WUSCLTNOREAL HTALA WUERTE L SEBASTIAN YATRA Fantasia
ELLA QUIERE BEBER Anuel AA & Romeo Santos 4 30 UNIVERSAL MUSIC LATINO/UMLE 1
R JEDIE/LEY B LK ST GRRRA (EGRIMEY SANTWGD £ OFF U RIVERI LG FIVERS WDQUEZA K SCARL) RER HASTA LA WUERVE LD £UPsE ANUEL AAA Real Hasta La Muerte -
') TE ROBARE Nicky Jamxozuna REAL HASTA LA MUERTE/GLAD EMPIRE
CHAIS EDAYGABY MUSIC (NRIVERA CAMINERD, | DMEDINA VELEZ) LA NOUSTRIA/SONY MUSICLATIN p l.l.llS FONS' A VIda 1
CALMA R PedroCapoXFarruko 4 28 EESAL SO
e J.,;.!ze_l!l_'_«,.,&.... vibras | 47
TEBOTE c§mruagw Nio Garca, Darell, Nicky Jam, Ozuna& BadBunny | | o,
IMAAR ELATUEZ G AR CAROAL VRN S GRAOA RV MR AVENTURA  Todavia Me Amas: Lo Mejor de Aventura | 146
HP Maluma — -
TR e o e e a9 7 SELENA ones 11
CAPITOL LATIN/JUMLE
BAILA BAILA BAILA omna| o s
)KINGLD) LULANH YDRO,JCWNY BOOM BOOM ENTERTANMENDIMELOVISONYMSIC LAY ROMEO SANTOS A\ Formula: Vol. 2 | 212
T sl 5 (1) CHRISTIAN NODAL A MeDejeLlevar | gg
AULLANDO Wisin & Yandel & Romeo Santos | ,, g NICKY JAM A Fenix | 117
e L — NattiNatasha | ,3 MALUMA /A FAME. | 43
2 POR SIEMPRE MI AMOR Banda Sinaloense MSde SergioLizamraga | ,, > G WIS &mna_() LosCampeones delPueblo/ TheBigleaues | 18
15 A TRAVES DEL VASO , BandaLos Sebastianes | 5 ¢ ROMEO SANTOS /\ Golden | o
14 AMANECE Anuel AAXHaze | ,, o EL OG WEEK |
32 UN ANO Sebastian Yatra&Relk | |, ¢ El Dorado | g9
>0 LA ROMANA Bad Bunny Featuring El Alfa | ., heGresn.Tup | 22
i CON ALTURA ROSALIA, J. Balvin & ElGuincho | o RRvods CMOSOLIS — 40Anos 14
B CANCHOSRU DUSES RIALA TOBELLA RVILA TOGELLAP DAL REQULLADSOR BALYI A RAMIRED SUARER A FEESYMBUDDA) [ 1] “umlNAT‘"
A A
18 ADICTIVA Daddy Yankee & Anuel A | 10 . PSR ?
S S DANNY OCEAN 5441
VERTE IR DJ Luuan & Mambo Kugz x Damll x Anuel AAX Nic i ATLANTIC/WARNER LATINA K
17 = S S e [ 8
SEBASTIAN YATRA A Mantra | 48
29 CONTRALAPARED Sean Paul & J Balvln 2 g UNIVERSAL MUSIC LATIHO/UM
R I —... MANA  Exiliados Es La Bahia: Lo Mejor de Mana | 39
24 SOLO DE MI BadBunny | . o VRRIE LA
TAINY (B.A.MARTINEZ OCASIO) RIMAS T3R EJ-E,M’ENIO Underground 7%
a5 LAESCUELANO ME GUSTO  Adriel Favela Feat. JavierRosas | ,, o :
2 L L BBy |8 w
CARO Bad Bunn
27 TAINY (BAMARTINEZ OCASIO,R.MARTIN,M.E.MASIS FERNANDEZ) @ RIMA y 14 17 TITLE Al “S[
30 SISEDA Myke Towers x Farruko | . IMPRINT/PROMOTION LABEL
ISR T POODQCER L REYES-R05R 1000 (FE5 WOGEAL CEMNA AN JEYESE GEVERAQ LEEM WS} RSB WRSD DI B PRt co" CAI.IM Daddy Yankee Feat. Snow
2% POR QUE CAMBIASTE DE OPINION? o Salibreso | g g cokecn
Guisiinasediisiboins ME GUSTA Natti Natasha | 14
39 NADA NUEVO Christian Nodal | o, —
LE VSMUME L 7T 3 F3IMA 'Bad Bunny Feat. Drake | 27
TEVI Piso 21 & Micro TDH
35 OFY ON THE DRUSSS (C A SALAYAR D ECHAVARRIA OVIEDG D ESC ORAR G OF MORILLOL) WERNER LATIN 30 10 Sebastian Yatra & Relk 9
S| ESTUVIESEMOS JUNTOS Bad Bunn
33 ) s |22 1 CRETO  Anuel AA&KarolG
UNIVERSAL MUSIC LATINO/REAL HASTA LA MUERTE/UMLE
5 e T T e T T T T [P Pedro apo X Farruo | 26
38 44 DESPUES QUE TE PERDI Jon Z/Enrique lgleslas | 5, 4 ELLAQUIERE BEBER  Anuel AA & RomeoSantos | 3,
’ REAL HASTA LA MUERTE/GLAD EMPIRE
HOT SHOT
DEBUT xsﬁ?r{f!;l%,&"ls(M.CICCC-NLMHMADJAI,J.LJ.ONDDNO ARIASE. Banpimadoﬂgilsﬁ:nmglg{?g 34 1 0 o POR SEMPRE MIAMOR Baﬁaﬂndomlﬁde&«ﬂoUm@ 14
42 REBOTA Guaynaa | 5. ¢ e o BAILA BAILA BAILA Ozuna | 1o
34 R.I.P. Sofla Reyes x tha Ora x Anitta | ¢ vonquz CAMBIASTE DE OPINION?  Calibre 50 | 5
TAIRY (CAMISHAN DA DELATYN M.E R SARNER LANN ANDA
PA MI _Dalex x Rafa Pabon @ Q TE ROBARE Nicky Jam X Ozuna | 4
SRS bl 7 3
SOLTERA Luna INMORTAL Aventura | 3
4 unay 1 s 6 M
ADAN Y EVA PaloLondra | ,e 1o Q e NADA NUEVO Christian Nodal | 7
: 1
LA DEMANDA Romeo Santos & Raulin Rodriguez | 5, i4; [Eyal (ERRBENCINRS: ‘TEMMMbFa ustoh|
mnuasmc!m L Angeles Aaules Feat Natalla LaFouscade
ESCLAVO DE TUS BESOS ‘Manuel TurizoXOzuna | ,, ¢ SEITRAC &
w CARINO AMEDIAS  Conjunto Primavera |
PERFECTA _Banda Los Recoditos | ,, @ @ 5
i it ENCANTADORA El Fantasma | 3
CANALLA Romeo santos & El Chaval de LaBachata | ,, AFINARTE
. ‘ i LA ESCUELANO MEGUSTO  Adrlel Favela Feat Javier Rosas | ¢
SOLA Manuel Turizo | |3
| Maluma | ¢
: TODA Alex Rose Featuring Rauw Alejandro
Lol @ W o e | v 9 @ DESPUES QUETE PERD! __Jon Z/Enrique Igesias | ¢
RE-ENTRY 200 MPH Bad Bunny Featuring Diplo | 5, 4
L0 (B.AM ASIO,TW.PENT RIMAS _Nacho + Manuel Turizo | o
@ B INIVER Kf[q! Glao 2 Farruko | 7
NN 4s] DEJALO Nacho ¢+ Manuel Turizo | ,5 5 CONTODOIWCLIDO  Lakdcva Banda sanios dedetes | 1
R. NFUARDNILL FAVRLOGLINWU LA B RADOZA DORATT. MU 20} o % LATIVIARE ANVAL
RE-ENTRY Q FO"TROLA Brytiago & An'usl ﬁA 28 6 '{EG@_AETQ"\__ JBalvin | ¢
13 20 )] LOSTIN THE MIDDLE OF NOWHERE Kane Brown &BeckyG | |3 4 @ e CONTRA LA PARED  Sean Paul & J Balvin | 4
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Madonna
& Maluma
Debut

Madonna and Maluma'’s
team-up on the Spanish-/
English-language track
“Medellin” debuts at

No. 34 on Hot Latin Songs.
It's Madonna's fourth

visit to the chart, while
Maluma clocks his 28th
hit. Released April 17, the
track bows with two days
of sales/streaming activity
and five days of airplay.
The song, a preview of
Madonna's Madame X
album (due June 14), opens
with 5,000 downloads sold
in the week ending April 18,
according to Nielsen Music,
and earns the artist's first
No. 1 on Latin Digital Song
Sales. Madonna was last
on Hot Latin Songs in
2009, when the list was
still a purely airplay-based
tally. That October, she
reached No. 35 with the
English-language track
“Celebration.”

On the Latin Pop Albums
chart, Sebastian Yatra
logs his second No. 1 as his
sophomore set, Fantasia,
debuts at the summit. Yatra
scored his first chart leader
less than a year ago when
his debut album, Mantra,
opened at No. 1in June
2018. Fantasfa launches
with 5,000 equivalent
album units earned in the
week ending April 18. Out
of those, a little over 3,000
were album sales. Fantasia
concurrently debuts at
No. 5 on Top Latin Albums.

Elsewhere, Latin trap
artist Miky Woodz notches
his third consecutive top 10
on Latin Rhythm Albums
(and all in under a year)
as £/ OG Week opens at
No. 9 with 2,000 equivalent
album units.

—Pamela Bustios
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HOT CHRISTIAN SONGS: The week's most popular current Christian songs, ranked by radio airplay audience impressions as measured by Nielsen Music, sales data as compiled by Nielsen Music and streaming activity data by online music sources tracked by Nielsen Music. TOP CHRISTIAN ALBUMS: The week’s

COURTESY OF RCA RECORDS

most popular Christian albums, as compiled by Nielsen Music, based on multi-metric consumption {blending traditional album sales, track equivalent albums, and streaming equivalent albums). HOT GOSPEL SONGS: The week’s most popular current gospel songs, ranked by radio airplay audience impressions as

measured by Nielsen Music, sales data as compiled by Nielsen Music and streaming activity data by online music sources tracked by Nielsen Music. TOP GOSPEL ALBUMS: The week’s most popular gospel albums, as compiled by Nielsen Music, based on multi-metric consumption {blending traditional album sales,

track equivalent albums, and streaming equivalent albums). See Charts Legend on billboard.com/biz for complete rules and explanations. © 2019, Prometheus Global Media, LLC and Nielsen Music, Inc. All rights reserved.
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HOT CHRISTIAN SONGS™ TOP CHRISTIAN ALBUMS™
Last | THIS | TITLE cerviFicarion Artist | Peax | wks.on ™S | ARTIST
| WEEK | PRODUCER (SONGWRITER) IMPRINT/PROMOT ION LABEL | POS. | CHART WEEK | )MPRINT/DISTRIBUTING LABEL
YOU SAY Lauren Daigle | 4, LAUREN DAIGLE  Look Up Child
CNGRAN P AABUAY (L.OMGLE, LINGRAM, P MASURY ENTRICITY IR OME
GOD ONLY KNOWS for KING & COUNTRY 2 34 DANNY GOKEY Haven't Seen It Yet 1
R L w RUNCA 3|4 MA ‘-El ML | SONE (neRe LTt (R ] HWE SPFARSUOW T AMY Wi
RESURRECTING Elevation Worship | 3 37 LAUREN DAIGLE How CanitBe | 213
FURTEX ALROOC A SRRt o 1 RO I e RN DM NN LA WS LOENTIR M eS, NTF 1 A \
HAVEN’T SEEN IT YET Danny Gokey | 4 14 ELEVATION WORSHIP Paradoxology 1
A 4 OREY L A FAVROW i MG t DN WORS:
LOOK UP CHILD Lauren Daigle | 3 34 MERCYME | CanOnly Imagine: The Very Best Of Mercyie | g0
NG RAM B MABUR P AMAR h LA TRADES
MAYBE IT’S OK ~ We Are Messengers | . 3 a FOR KING & COUNTRY  Burn The Ships | 2s
AN LLSMITH B.FOWLER UGANLL.SWITH B.FOwW) B WOHD
ONI.Y JESUS CastingCrowns | 3 3¢ 9 CASTING CROWNS only Jesus | 2,
ERIMHALLMWEST 30 BEALH SIRE EUMIDN P BEALN STREET v L
BEST NEWS EVER MercyMe | 4 27 6 ZACH WILLIAMS Chain Breaker | 12
DSAA0ABEIIN [= MELCHI B N0 R M AFFER BARIK LALN ) HURET [SSENTIA
BUILD MY LIFE Pat Barrett MERCYME Lifer
. It aReT FRERM MARALY APLE 5 AMART WTER & B0 SR N 9 16 J RAJE ML o
STAND IN YOUR LOVE Josh Baldwin 7 36 5 TOBYMAC The Elements | 37
ELASH (LBALOWINE. E A SPRINGER MHAR RIS BETHE FOREFRONT/CAPITOL £W
SCARS | AMTHEY | 14 10 ELEVATION WORSHIP  Here As InHeaven | 147
SMOSLEY M RVSTRONG EMULSE JLMCCOWNEL MHEN SENTA N WORSHIRY ESSENTIAL WORSH 3
RAISE A HALLELUJAH  Bethel Music, Jonathan David Helser & MelissaHelser | 5 g 14 BETHEL MUSIC  Victory: Recorded Live | ;2
CHURCH (TAKE ME ?ACK) Cochren & Co 1312 n NF Therapy Session | 156
. WiEm . L RIUW M ELIE FUTOL OV
IS HE WORTHY? Chl is Tom||n a4 7 13 CROWDER I Know A Ghost | 23
LASHAMETEIONS S 1w ERA aFiT G i A5 50NN ™
GREATNESS OF OUR GOD newsboys 15 12 12 HILLSONG WORSHIP There Is More | o4
FURERG.OUNLAN (L WEDGEWORT WLEREHULS Wk ThabE X MLTARPORS .
ALIVE . Big Daddy Weave | 1o o 15 JOSH TURNER I Serve A Savior | 25
MON CLINGRAM L1.CM MTLLAMS RE-NOR LLETAMTOU S
Tlll. ) FOUND YOU Phil wickham FRANCESCA BATTISTELLI own It
(.DALATHANDRAN AN PRI HAM ADE 17 26 GG RN 0 14
WEll DONE The Afters 14 26 TAUREN WELLS Hills And valleys | o;
PRIZE WORTH FIGHTING FOR Jamie Kimmett 19 1 SKILLET Awake | 2¢7
KA (L AETT L. FaR EUNION/PLG ARDENT/FAIR TRADEATLANTIC/T
WITH lIFTED HANDS Ryan Stevenson | 55 o ALAN JACKSON  Precious Memories Collection | gg
OWLER.L.STE i REL/EMI NA EAAPIOL CW
SYMPHONY Swnch Featunng D|I|on chase o1 1 NF Mansion | o5
- ARANTA Ik FREVEL L E5 L4 ) WA #ITOL Cu
WITH YOU (PARADOXOI.OGY) Elevation Worshlp 22 2 HILLSONG UNITED Wonder | g7
A ROUTRTSON (5.7 ATION WOSSHIF r NG/SPAR RO AT A
WHOLE HEART (HOLD ME NOW) Hillsong UNITED 22 14 CHRISTOMLIN  HowGreat Is Our Gog: The Essentidd (idlection | 188
HALLELUJAH HERE BELOW Elevation Worship Feat. Steffany Gretzinger | 54 1 CHRIS TOMLIN Holy Roar | 2
3 JRTION (S.7ub SROwN ELEVATION wOs FIVERM SPARROWICAMTOL CC
26 2¢ [RT3N ANOTHER IN THE FIRE - _Hillsong UNITED | 55 ¢ SKILLET Unleashed | 14
HOT GOSPEL SONGS™
TITLE cerTIFICATION Artist | PEAk | vixs.on ARTIST
PRODUCER (SONGWRITER) IMPRINT/PROMOTION LABEL | POS | @MRT IMPRINT/DISTRIBUTING LABEL
2% LOVE THEORY Kirk Franklin 12 KlRKFRANKlll The Essential Kirk Franklin
12WK§ EPRAADO NS MABTIN AL STAI R ML (CTRANCLAE £ YO SOUUSEASEA INGPSRATION I YO SOULVERITYLECAL
WON'T HE Do IT Koryn Hawthorne I 84 TASHA COBBS LEONARD  Heart. Passion. Pursuit | gg
MR X 5 " G » ) - AP 7 )
VICTORY Fred Jerkins Featuring Last CaII 3 25 , ARETH‘A FRANKI.IN Gospel Greats | c4
FAERINS (LT ASTWOOD (TW.ASTWOCD AL JONES ATLANTIL FLASHE aCx /i
FOREVER Jason Nelson | 5, 35 9 MARVIN SAPP  Playlist: The Very BestOf MarvinSapp | 196
DS N H.D. MELSON NS PIRATION BGAD
IT’S YOURS Jekalyn Carr 3 31 TORI KELLY Hiding Place | 3;
& LA AJLARK LUKJEA : L
MY GOD Nashville Life Music Featuring Mr. Talkbox | . 16 KORYN HAWTHORNE Unstoppable | 40
DELIVER ME (THIS ISMY EXODLS)  Dmaid Lawsence Presents The TGy Singers Feat. LeRaddaJohason | 5 ¢ WILLIAM MURPHY Settle Here | ¢
LAWRENCE WRENCE NUSTORES MLEWIS RWOOLRIGE DD A NS PIRATION LG X PIRATION/PLG
OPEN THE FLOODGATES Demetrius West & Jesus Promoters Feat. Karen Hosking 8 21 TODD DULANEY To Africa With Love | 3
THOMAS 11 DWES WASMINGEON, 1RO REL L A u O
UNSTOPPABLE Koryn Hawthorne | o 14 VARIOUS ARTISTS WOW Gospel 2019 | 13
10 CLASS R D.REESE (M.A.R L0 WYLEY.R.O.REES VS PIRATION/PLG NOTOWN GOS NS FEATICN
POUR YOUR Oll. . Joshua Roigers s 27 (e{ )| ARETHAFRANNUN  Asiing Grace The ComubeteRecmdings. 15
MAMCFARLIN LBELL W BaG ATLANTIC/RHIN
YOU'RE DOING IT ALL AGAIN Todd Dulaney Feat. Nicole Harris | , 5 TASHA COBBS Grace (EP) | 265
KM T.DUCANEY (T.OULANEY N RLMAPR FONE IOTOWN G ™
EVERYTHING WILL BE ALRIGHT Isaiah Templeton | |, o TRAVIS GREENE The Hill | g3
VSO (S.NOBF TR M i S# v
THIS IS A MOVE Tasha Cobbs Leonard 4 12 JONATHAN MCREYNOLDS Make Room | s5g
LLEONA WL OBES LEONARDLE. LAYE L BROWN, MMOCRE 010WN L o
IF GOD / NOTHING BUT THE BLOOD Casey) | 14 ] TASHA COBBS LEONARD  Heart. passion. Pursuit | 24
POTTEER Tamela Mann 8 2 KELONTAE GAVIN The ngher Experience | i
MBUTLER (L AN MARQUIE
SETTLE HERE W||I|am Murphy 16 5 TASHA COBBS one Place: Live | 190
LLEDNARD, J&, G a Wl MU RPN MO TOWN GOSF L
| AM James Fortune Featuring Deborah Carolina 7 1 TODD DULANEY Your Great Name | g4
2. LEWTS (BLARD O
MAKE ROOM Jonathan McReynolds | o 5 K 51 TAMELA MANN Best Days | 267
GOoD LOVE David & TamelaMann | 14 5 FRED HAMMOND  The Best Of Fred Hammond | 40
TEI.I. uE WHERE IT HURTS Fred Hammond 20 4 KIRK FRANKLIN Hello Fear | 138
---- HAMMUONOMERTAGE S8 ALE P ' FO YO SCUL/VE REPIRATION, PL
YOU KNOW MY NAME (LIVE) Tasha Cobbs Leonard | 16 TAMELA MANN Oneway | 135
KAEONARD, B2 N N.COBES LEOWAR D B.BWCOWY MOTOWN GOSPE fMANY
LADGHTER (JUST LIKE A MEDICINE) BeBe winans 16 15 DONNIE MCCLURKIN The Journey (Live) | 73
OPEN YOUR HOUTH AND SAY SO‘METHING BrentJones | |, 19 YOLANDA ADAMS The Best Of Me | 10¢
SSOR L ROBERSON, E.BROWN ' ELENT 't A TIC AN
WAITING Jermaine Dolly | 3 5 KIRK FRANKLIN Losing My Religlon | 161
TRY Keyondra Lockett 22 5 DONALD LAWRENCE PRESENTS THE TRI-CITY INGERS ~ Goshen | 13

Data for week of 04.27.2019

Evolution
Of
‘Theory’

“Love Theory” by Kirk
Franklin (above) ascends
2-1on Gospel Airplay to
become his record-tying
sixth leader on the list,
matching Tamela Mann.
James Fortune & FIYA
follow with five. “Theory”
marks Franklin’s first trip
to the chart's summit since
July 2017, when “My World
Needs You” (featuring
Mann, Sarah Reeves and
Tasha Cobbs) led for two
weeks.

“I'm so grateful to share
the songs that God has
given me,” says Franklin.
“To see them still connect
with old and new fans alike
is truly humbling.”

On the airplay-,
streaming- and sales-
powered Hot Gospel Songs
chart, where in February
“Theory” became Frankin's
record-padding seventh
No. 1 (and second to start
at the pinnacle), the track
reigns for a 12th week;
it leads Gospel Digital
Song Sales for a ninth
frame, with 1,000 sold in
the latest tracking week.
“Theory” is the first single
from Franklin's 13th studio
album, Long Live Love, due
May 31.

Danny Gokey's Haven't
Seen It Yet arrives at No. 2
on Top Christian Albums,
earning 10,000 equivalent
album units (9,000 in
traditional album sales),
according to Nielsen Music.
Gokey adds his fourth
top 10, a sum that includes
two No. 1s. His last LP, Rise,
debuted atop the tally in
February 2017. The third-
place finalist on the 2009
season of American Idol
initially led with his first full-
length in the genre, Hope in
Front of Me, which bowed
at the summit in July 2014.

—Jim Asker

Go to BILLBOARD.COM/BIZ for complete chart data 77
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HOT DANCE/ELECTRONIC SONGS™

TOP DANCE/ELECTRONIC ALBUMS™

ARTIST CerTIFICATION Title |wks.ox
IMPRINT/DISTRIBUTING LABEL CHART

u#'}! MARSHMELLO  Marshmelio: Fortnite Extended Set )

OV TINE COCLETTIVE
PRINCE His Majesty‘s Pop Life/ The Purple Mix Club |

THE CHEM!EAL BROTHERS No Geography |

LADY GAGA A " The Fame | 266
AMLINE /RONLIV d f NTERSLON .

THE CHAINSMOKERS Sick Boy | 5
GORILLAZ TheFall | 19
PASLOPHONE/WARKER BRIDS.

THE CHAINSMOKERS A Collage (EP) | 128

on JRLE et
THE CHAINSMOKERS A Memories..Do NotOpen | 106

CLEAN BANDIT @ what Is Love? | 0

ALAN WALKER Different World | 3

ODE$ZA : A Moment Apart | g4

CALVIN HARRIS  Funk Wav Bounces Vol.1 | ¢4

GORILLAZ A

Demon Days

PARLOPHOME/WASNER BROS. = 22l
Avici A True | 13
ROBYN e Body Talk |
-u‘- WA, ’_‘i. % ] :“S.L.V v
JONAS BLUE Blue | 3;
ODESZA In Return

D *FAMILY COLLECTIVE QUM T ES B 195
DAVID GUETTA @ Nothing But The Beat | 272

KYGO Kids In Love | 76
ALINA BARAZ & GALIMATIAS  UrbanFlora | 95
ULTRA/MOM

DJ SNAKE A Encore | 140
U SNAKE/INTE RSP

LADY GAGA A Born This Way | 16
STREAMLINE WONLIVE/INTERSCOPE/IGA

MAJORLAZER  Major Lazer Essentials | 26

GRYFFIN Gravity, Pt.1 (EP) | 17

DAFT PUNK A Random Access Memories | 100

LAST
WEEX

THIS
MEK

TITLE
IMPRINT/PROMOTION LABEL

2% HAPPIER Marshmello & Bastille ;¢

CHART

JOYTOME COLLECTIVE S TRALWE R SLADTION
S0S e Ee Avicii Feat. Aloe Blacc |
HERE WILTH ME Marshmello Feat. (HVRCHES |
Mt O GLAS SO

TAKITAKI DJ Snake Feal. Selena Gomez. Ozuna & ardiB | g
SNARE/GEFFEN/INTERSCOF

alan Walker

FADED
NOTOMY RIGHT MER MUSILK /ILTRA/RCA

161

WHO DO YOULOVE  The Chainsmnbers Feat. 5 Seccnds OfSummer |

CLOSETO ME _Ellie Goulding X Dipko Feat. Swaetee | ¢

THE MIDDLE  Zedd, Maren Morris & Grey | .,

CI.OSER The Chainsmokers Feat. Halsey

SR LTTO N

142

SAY WY N@ME‘ Davrd Guetra, Bebe Rexha &) Bavin | >

SILENCE Marshmello Feat. Khalid | gq
iMEC CA

DON'T LET ME DOWN  The Chainsmokers Feat. Daya | 147
ALONE Marshmel

ALONE arshmello | ¢4
V.MCA. village People |
SHOOTING STARS Bag Raiders | 4,

€ ARICUL AR N

SQIIETHING Just u_HE THIS  The Chainsmokers & Caldplay | 445
STAY Zedd & Alessia Cara | 49

TER

THIS FEELING TheChaimsmokers Feat. Kelsea Ballerini | 34

STAYIN’ ALIVE Bee Gees | ,g

WOLVES Selena Gomez X Marshmello | 4

TURN DOWN FOR WHAT DJ Snake & Lil Jon | g,

MUMBIA

2wis. | st | nus TITLE cermiFication Artist MK WS ON
AGO | WEEK * PRODUCER (SONGWRITER) MPRINT/PROMOTION LABEL CHART
‘ L1 £i28 HAPPIER A Marshmello & Bastille | ;¢
MARSHMELLO SN CLS CHEORLD I A L OYERE COLUTOIVE A ST ML RSOy
° e CLOSE TO ME @ Ellie Goulding X Diplo Feat. swae Lee | , 5
- A DAY LONCS HAP SYEIN SO SALMUN CADEM X M 1 SHAMAN BEOWN PIN
' 3 a ° J.XcJ HERE WITH ME Marshmello Feat. CHVRCHES 6
AL LTEOR B S L T LM ) e P YT LS TV DR AT
a ° o WHO DO YOU LOVE The Chamsmokers Feal. 5 Seconds 0f Summer 5 n
UTE TR ANTY TOF RSN RS L 1IN L AREAV
5 TAKITAKI A DI Snake Feat. Selena Gomez, Ozuna & Cardi B 2 29
MAE TNCE AN A AL | DA B e L ! L LRI 120 3 N | N/ T A
S0sS Avicii Featuring Aloe Blacc
o o DG SG ROV MU OU VAR (TR NLCOMM A NS ) e )gh'.'ﬂill’h'h'n n 6 2
6 THIS FEELING A The chalnsmokers Feat. Kelsea Ballennr 4 3l
ERS RTAGGART APALL EW
h . ° o ON MY WAY Alan Walker, Sabrina Carpenter & Farruko | o,
SURUELIG D L LA A DR, DU AN B ST AU L A A ey L 3 &Y
365 dd & Katy Per
- ’ XAPHD 1T ATHERGAZA% AR 7Y PR RUN( 1R NP BB Z\e ‘.d & ;mt:y ’ Y1 7 10
i SO CLOSE ; NOTD & Felix Jaehn Feat. Georgia Ku & CaptainCuts | 4 54
t 0 BIAMOLG ALIE K 10 BE R B3 MO R Pl MAOG TLANDATS
u 8 GIANT Calvrn Harrrs & Rag’'n’Bone Man 8 14
ALVIN MARRIS (CALVIN b ARRIS B LR AWM. LHARTMANRT
10 LOST IN THE FIRE Gesaffelstern & The Weeknd 3 15
ST TELVTUINME WIDRNDLDASE ALA (MAEVYATE AT A 58
15 LILY Alan Walker, K 391 & Emelre Hollow 12 1"
ADARURERLL FUCORRC A D CE R ) IE MABNECCL A LRALEE N LAY W LAl L
13 HOPE The Chamsmokers Featurmg W|nona Oak - 18
THE TH&IRSMONE RS.C LYON 14, ThGo ULWOAL ¥
14 THINK ABOUT YOU Kygo Feat. valerie Broussard 10 9
_ GOPMARTIN (KPGOV BAOUSSARL P MARTIAES RS/ TR A
B a @ PIECE OF YOUR HEART Meduza Feat. GOODBOYS | .
A J g ™ RS L CRIVME T A MDA NN
r .3 CRAB RAVE Noisestorm
19 BONES Galantis Featuring OneRepublic | . |,
B FPLTVIREAN A NGO D PR £ Lovg )OI IO DS TETOON IONBOY 2.8 TDORS A ST L
22 NOBODY Martin Jensen & James Arthur 19 5
MOENENM O8EAG PR E5 ARR SNEHEER M IR G ) WAL/ VR @I
36 e @ WHAT | LIKE ABOUT you Jonas Blue Feat. TheresaRex | ,.
INAS B POSITIVIVAST RALIVE B I
NO SLEEP Mar tin Garrix Featurm Bonn
m lé MARTIN GARS MARTIN GAZR FOGELMARY g 12 8
| YOU’RE SORRY Todd Edwards
28 e., e S DWRRTS {1 ECWA wvards | o, ¢
e ¥ ucLA RL Grime Featurm 24hrs
u 2 NAMGE SR CENGONERD AR T HANDTOME RMULIDO 4 5T WA g 23 21
POWER Marshmello
RE-ENTRY indaa Ao sanu Lo . il 24 2
1 FOUND YOU benn blanco & Calvm Hams
21 18 Ry o T vy ek y Rl 9 24
2% 31 ALL DAY AND NIGHT  Jax Jones, Martin Solvelg & Madison Beer 2% 3
AT O AT OO AR AT O, e L AT My TR0
MILE HIGH James Blake Feat. Metro Boomrn & L avus Scott
24 26 et e TV 10 13
BASSA SABABA Netta
33 e NDT LISTED (0T LISTED) oy | 28 6
o 97 FIRE IN MY SOUL Oliver Heldens Feat. Shungudzo | ,o
ENLEEW CHRCICR™ TRE TOR SRCMN 2ARE 1A 08N ANCAR (A
FIRED UP Jade Starlm
43 B UMM L) DS oy L DA LU LT PEACE] A ST L b IR TEUR S <910 O X AR § (] g 30 4
23 MAMA CIean Bandrt Featunng Ellre Gouldmg 9 15
MISTAKEN Martin Garrix, Matisse & Sadko Feat. Alex Aris 15 B
32 BETTER WHEN YOU’RE GONE Davrd Gueua Brooks & Loote 2% 10
'\m AT TR LLIET IPOOITE | oML A 5 r N B SRR AN
S 5 a5 FAVORITE SOUND aAudien & Echosmith 34 5
Q. PUT YOUR PHONE DOWN LOW) Jack Back
< e B.GUETTA TWAOFEY (P.OGUE] K VABENRETT)  wiat s Musicvgsectin | 35 3
CHECK THIS ouTt Marshmello
30 ARARLO (WA A 10 13
SPEECHLESS Robin Schulz Feat. Erika Sirola
40 sttt Samtaaas S TCAR riaes 31 R
] 38 GAM GAM DJs From Mars | -, 9
— )% FROM WARS (S.B0TE0LM.PLAI0) RADIIA
o DON'TKILL MY HIGH Lost Kin Feat wiz Khallfa& $oual House
n 37 AR A 21 14
LE5T CNG BN FA20 DS OGTER N SHOW YN (52
SAVE ME TONIGHT ARTY
- @ 40 ey NORATS, MADE (8. SIOLIARDWM. EALSADEFF MLIVE amuat | 26 n
HOT SHOT Q YOU'RE MY LIFE Low Steppa 4, 1
DEBUT NOT LISTED ]OT L5TED EFECTRL
NEW e BACK TO LIFE Hilary Roberts | ,,
) o I’M NOT ALONE 2019 Calvin Harris | o,
FLASHBACKS Marshmello
46 45 MARSHMELLTD (MARSHMELLD oY TINE Tive 32 9
a4 CATCHY SONG Dillon Francis Feat. T-Pain & That Girl Lay Lay 9 10
HL SRR LAKH DRERANCIS HENT.A . PATERTOW
0 TREAT YOU BETTER RUFUS DU SOL
CONCRETE HEART VASSY | 45 1
LSSV LLAMICKA u B1ES (VXA RSCINAGDS, DAMMUCKAL L K BENTLEY LD BOSELIN A
271 so @ HOLD YOUTIGHT ) Diplo | 7 5
IGNITE -391 Feat Alan Walker Julue Bergan & Seun Ri
35 41 [ e e W St e 5k BRIl 25 4
F o) I’# NOT DEFEATED Fiorious
- @ 50 SR TEOR FECTE d 2
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BODY Loud Luxury Feat. Brando | 44
OKE E Lad
P 'EK" RuEFAF MERRYTREE/INTERSTOFE % y Gaga 2

PARTY ROCK ANTHEM  LMFAO Foat. Lauwen Bennett & 6oonRock | o

ON M_Y WAY  Alan Walker, Sabrina Carpenter & Farruko .

Avicii,
Prince
Back On
The Charts

Over a year after his death,
Avicii (above) scales a host
of dance/electronic charts
with “SOS” (featuring

Aloe Blacc). After its first
full week of tracking, the
collaboration debuts at

No. 2 on Dance/Electronic
Streaming Songs with

10.5 million U.S. streams,
according to Nielsen Music.
It's Avicii's first top 10 debut
and highest peak since

“Hey Brother” reached

No. 2 in 2014.“S0OS" also
improves on Hot Dance/
Electronic Songs (8-6),
Dance/Electronic Digital
Song Sales (5-3; 6,000
sold) and Dance/Mix Show
Airplay (32-9), where Avicii
adds his 11th top 10.

On Top Dance/Electronic
Albums, Prince, who died
in 2016, posts his first
appearance, debuting at
No. 2 with His Majesty’s
Pop Life/The Purple Mix
Club. The Record Store
Day exclusive, a replica of a
1985 Japanese limited-
edition release containing
remixes of “Little Red
Corvette,” “Let's Go
Crazy” and other songs,
earned 6,000 equivalent
album units entirely from
traditional sales, also giving
Prince his first No. 1 on
Dance/Electronic Album
Sales.

Additionally on Top
Dance/Electronic Albums,
The Chemical Brothers
bow at No. 3 with No
Geography (5,000 units).
It's the heritage act's eighth
top 10 and first appearance
since Born in the Echoes
(No. 2, August 2015).

On Dance Club Songs,
Todd Edwards elevates
2-1 with “You're Sorry,” his
first solo leader. Remixed
by Earsling (Edwards
and British producer Jay
Robinson), among others,
the song marks Edwards’
second total turn at the top,
following his feature on
Daft Punk’s “Face to Face”
in March 2004.

—Gordon Murray

Data for week of 04.27.2019
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DATA COMPILED BY

HOT DANCE/ELECTRONIC SONGS: The week's most popular current dance/electronic songs, ranked by radio airplay audience impressions as measured by Nielsen Music, sales data as compiled by Nielsen Music, streaming activity data by online music sources tracked by Nielsen Music and reports from a national sample of club DJs. Songs are defined

equivalent albums). DANCE/ELECTRONIC STREAMING SONGS: The week’s top streamed dance/electronic radio songs and on-demand songs and videos on leading online music services as compiled by Nielsen Music. See Charts Legend on billboard.com/biz for complete rules and explanations. © 2019, Prometheus Global Media, LLC and Nielsen Music,

as current if they are newly-released titles, or songs receiving widespread airplay and/or sales activity for the first time. TOP DANCE/ELECTRONIC ALBLIMS: The week’s most popular dance/electronic albums, as compiled by Nielsen Music, based on multi-metric consumption {blending traditional album sales, track equivalent albums, and streaming
Inc. All rights reserved.
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DANCE CLUB SONGS™

Artist |wxs.on

PARAS GRIFFIN/GETTY IMAGES

BOXSCORE: The top grossing concerts as reported by promoters, venues, managers and booking agents. DANCE CLUB SONGS: The week’s most popular songs played in dance clubs, compiled from reports

from a national sample of club DJs. See Charts Legend on billboard.com/biz for complete rules and explanations. © 2019, Prometheus Global Media, LLC and Nielsen Music, Inc. All rights reserved.

Data for week of 04.27.2019

5 s | TITLE
MEEK | WEEK | |MPRINT/PROMOTION LABEL CHART m
o o 23 YOUW'RESORRY  Todd Edwards 1o
DEFECTED
o BREAK UP WITH YOUR GIRLFRIEND, I'MBORED  ArlamaGiande | 7 h
i
o BASSA SABABA Netta | 10
o (e{c] FIREINMYSOUL  Oliver Heldens Feat. Shungudzo ¢
KANGAROOL!I TRACKS/RCA
o FIRED UP Jade Starling | 7
TAZMANIA
o PUT voua PHONE DOWN (LOW) JackBack | ¢
WHAT A MUSIC/DEFECTED
o FAVORITE SOUND  Audien & Echosmith | o
C
o DON'T FEEL LIKE CRYING sigrid | ¢
GAM GAM DJs From Mars | ;3
EGO/RADIKAL
Q" SHOTGUN GeorgeEara | g
COLUMBIA
o ' SUE ME Sabrina Carpenter | 1>
THE BOSS 2019 DianaRoss | ¢
[ ]
PIECEOF YOURHEART  Meduza Feat. GOODBOYS | ¢
AST RKS PITO
BA@KIQ LIFE Hilary Roberts | ¢
YOU’RE MY LIFE Low Steppa | s
365 Zedd & Katy Perry | 7
CONCRETE HEART VASSY | 4
KMV
I’'M NOT DEFEATED Fiorious | 7
r~
qmy_ C-Rod Feat. Brendan O'Hara | 13 N g
=N
I'HE RHYTHM OFTHE NIGHT SeanFinn&Corona | 3 Q
T <
SO LOST HEARTED  Lee Dagger & Courtney Harrell | ¢
TAZMANIA
GIANT  Calvin Harris & Rag'n’Bone Man |
[ D j Stary
IV‘OI'.ZIES N MY HEA| Spanish Fly Feat. Aki Star 5 [ —
 peem—
wTP Teyana Taylor | 37 .5
G.0.0.0./DEF JAM
ONE LESS DAY (DYING YOUNG)  Rob Thomas | >
GNEMESOMEMORE X & The Sushine Bond & ooy biwcm et Nlle
BFD/SUNSHINE SOU - g | 3 LEGEND
FIRES ChrisErasmus | Bullets Indicate titles with
CHRIS ERASMUS/DAUMAN greatest weekly gains.
SHOULDA STAYED Dario | 3 Album Charts
: @ Recording Industry Assn. of
DON'T WANNA CRY RayGuell | o America (RIAA) certification
for physical shipments &
digital downloads of 500,000
WALK ME HOME Pink | > alburns (Gold).
REA RIAA certification for
7 RINGS Ariana Grande | 1y Cowniaa of 1 miion
- units (Platinum). Numeral
DAMN Livvia | ¢ noted with Platinum symbol
12TONE indicates album's multi-
" platinum level.
MOONLIGHT Rocky Morningside | ¢ RIAA certification for
B N physical shipments & digital
WANT YOU BACK Grey Feat. LEON | ¢ il Ll
- noted with Diamond symbol
SWAN SONG Dualipa| g indicates album's multi-
WARNER BROS. platinum level.
(O Latin albums certification for
UNDRUNK FLETCHER physical shipments & digital
SNAPBACK/CAPITOL downloads of 30,000 units
0ro).
HOUSE OF STONE colonel Abrams [ 1 (St aibums certtication for
ghvslcl:al (s’hlgfn'gts 0% dlgllttal
ownloads ,000 units
CLOSETOME _Elie GouldingX Diplo Feat. Swae Lee | 13 (Platin). Numeral noted
with Platino symbol Indicates
NIGHT TOREMEMBER The Terri Green Project | 1 album's multiplatinum level.
Cé
Digital Songs Charts
DANCING WITH A STRANGER  Sam Smith & Normani | 4 @ RIAA certification for 500,000
paid downloads and on-
WET KEA | 2 demand streams where 100
SOCIAL MED! streams equal 1 download
(Gold).
PLEASE ME CardiB &BrunoMars | 4 A RIAA certification for 1
ATLANTIC million paid downloads
SEND ME AN ANGEL omar veluz | e i T o)
ot 1 download (Platinum).
BREAK UP TO MAKE UpP Tania | Numeral noted with Platinum
P svn:t?o: ll}dlcaules sclng’s
- multiplatinum level.
GIVE YOU UP Dido | 4 P
MG Awards
LOST Laroussi | 14 PS (PaceSetter for largest %
XVION album sales gain)
GG (Greatest Gainer for largest
SUCKER Jonas Brothers | volume gain)
REPUBLIC DG (D:glt'al Sales Gainer)
AG (Airplay Gainer)
o L Lizzo | ¢ $G (Streaming Gainer)
I’'M NOT ALONE 2019 Calvin Harris | Publishing song index available
., on Billboard.com/blz.
?0 CLOSE NOTD & Fellx Jaehn Feal Georgla Xu & CaptainCuts | s Visit Billboard.com/biz for

complete rules and explanations.

GROSS ARTIST
PER TICKET PRICE(S) M
| $2,513,6l4 BILLY JOEL
$149.50/$65.50 MADISON SQUARE GARDEN, NEW YORK 18,665
2 $2,425,805 JUSTIN TIMBERLAKE, FRANCESCO YATES
$225/$4950 ENTERPRISE CENTER. ST. LOUIS, MO. ON
L
3 $2,369,993 ERIC CHURCH
$139/%15 AMERICAN AIRLINES CENTER, DALLAS, TEXAS 27776, TWO SHOWS MESS TOURING GROUP
APRIL 1213 AEG PRESENTS
4 $2,360,953 JUSTIN TIMBERLAKE, FRANCESCO YATES
$399/8129 MOHEGAN SUN ARENA, UNCASVILLE, CONN. 16,403 [ \
APRIL 1213
5 $2,338,406 ERIC CHURCH
$139/923 ROCKET A IELD! 0 29 up/
AL FREODENID
6 $2,272,579 JUSIIN IIMBERLAKE, FRANCESCO YATES
$225/$4950 KEY| 17544
7 $2,163,467 B2K, CHINGY, BOBBY V, LLOYD, YING YANG TWINS, PRETTY RICKY, MARIO
$169.50/$109.50/$79.50 FO (' 2 E
/“2;0/549.5; ;
8 $2,060,658 .IUS'I'IN IIMBERLAKE, FRANCESCO YATES
$225/$4950 A ELDHOUSE. | A 14,255
9 $1,996,ll6 JUSTIN TIMBERLAKE, FRANCESCO YATES
$250/$4950 16125
10 $1,743,696 JUSTIN TIMBERLAKE, FRANCESCO YATES
326/549.50 NATIONWIDE A MBUS, ONI0 15430
11 $1,736,702 KENNY CHESNEY, CAROLINE JONES, DAVID lEE MURPHY
$250/$125 THE ANTHEM, WASHINGTON, DC. 6 MESS URING GROUP/
12 $1,689,672 JUSTIN TIMBERLAKE, FRANCESCO YATES
$25/$4950 VAN ANDEL ARENA, GRAND RAPIDS, MICH. 11054
APRIL 4 S T
13 $1,675,565 B2K, CHINGY, BOBBY V, LLOYD, YING YANG TWINS, PRETTY RICKY, MARIO
$251.50/$116.50/852.50  STATE FARM ARENA, ATLANTA, GA. 19,24], TWOSHOWS  G-SQUARED EVENTS
APRIL 45 T
14 $l,440,460 ARIANA GRANDE
($1923,539 CANADIAN)  BELL CENTRE. MONTREAL, QUEBEC 0 f |
$98.53 APRIL 1 15643
Ll $1,336,647 PINK
$22750/$182.5(/$15245 STAPLES CENTER, LOS ANGELES 13 [
/$8745/$4245
16 $1,324,454 KISS
$1000/$99.50 STATE FARM ARENA, AT GA. E NATIO
17 $1,183,457 B2K, MARIO, PRETTY RICKY, LLOYD, BOBBY V, YING YANG TWINS, CHINGY
$459.50/$45.50 CLE A, OA '} VE!
18 $l,113,502 KENNY CHESNEY, CAROLINE JONES, DAVID LEE MURPHY
$129/$29 ( OR( GREENSBORO, N 14,386 : IA TOURING GROUP
19 $877,243 EXCISION
$49.50
20 $79l,850 KENNY CHESNEY, CAROLINE JONES, DAVID LEE MURPHY
’250/599 AILY'S PLACE. JACKSONVILL M
21 $716,055 MIKE EPPS, RICKEY SMILEY, LAVELL CRAWFORD & O'I'H ERS
$L6/852 STATE E FARM ARENA, ATLANTA, GA. 10,401
-
22 $600,536 JERRY SEINFELD
($800,363 CANADIAN)  BUDWEISER GARDENS. LONDON, ONTARIO
SIS INIHIAAG  APRIL 11
23 $501,859 BRING ME THE HORIZON
($702,530 AUSTRALIAN)  QUDOS BANK ARENA, SYDNEY [: LIVE NATION |
$85.65/$7136 APRIL 12
24 $468,334 CAMILA & SIN BANDERA
$150/$120/ IF. 4,766 [
$100/$90/$70 APRIL 12 ENTERTAINMENT
25 $465,669 MARCO ANTONIO SOLIS
$519/$39 H-E-B CENTER AT CEDAR PARK, CEDAR PARK, TEXAS VIVA ENTERTAINMENT, €3
PRESENTS
26 $438,951 LUKE COMBS
$60/$25 S OLINE
L
27 $396,655 SAN DIEGO SOUL FESTIVAL
$154/$46.20 (
28 $381,851 WEEZER & PIXIES
$123.33/$18.57 ORACLE ARENA, OAKLAND, CALIF, ENVO
¢
rI M $320,450 HOMAYOUN SHAJARIAN & SHOHRAB POURNAZERI
$355/%230/ | T > !
$134/994/$74
30 $282,918 SEBASTIAN MANISCALCO
$163.35/$39.75 FOX THEATRE, ATLANTA, GA, K
31 $277,234 LUKE COMBS, LANCO
$60/$25 AMSOIL ARENA, DULUTH, MINN 6,304 E. NS2
APRIL 11
32 $252,l45 JOHN CRIST
$150/$20 FOX THEATRE, ATLANTA, GA,
APRIL 14 o
33 $246,99S LUKE COMBS, LANCO
$60/$25 DOW EVENT CENTER, SAGINAW, MICH. 13
APRIL 13
34 $210,955 TRAVIS TRITT & THE MARSHALL TUCKER BAND
$69.50/$49.50 i € E, KY.
APRIL 13
35 $184,854 2CELLOS
$78/$36 RIVAL ENTERTAINMENT

FOX THEATRE. ATLANTA, GA.

Boxscore data should be submitted to Eric frankenberg at boxscore@bilboard.com.

i1
B2K s
Back

B2K (above) is back on

the road — and back on

the Boxscore chart —
headlining its Millennium
Tour alongside Mario,
Ying Yang Twins, Chingy,
Pretty Ricky, Bobby V
and Lloyd. The outing —
which likely sparked
nostalgia for concertgoers
fond of early-2000s R&B/
hip-hop hits — enters

the tally at Nos. 7, 13 and

17 with performances at
The Forum in Inglewood,
Calif. (April 13-14), State
Farm Arena in Atlanta
(April 4-5) and Oracle
Arena in OQakland, Calif.
(April 12). According

to figures reported to
Billboard Boxscore, the tour
shows grossed $2.2 million,
$1.7 million and $1.2 million,
respectively.

The engagements are
B2K's three highest-
grossing and most-
attended shows, and mark
the reunited foursome’s
first appearances in the
top 20.

In all, the tour has
grossed $6.7 million from
its first eight reports,
already outperforming
the group's last headline
jaunt, the Scream Il Tour
in 2003 ($4.7 million, 22
shows). While the April 27
chart reflects five sold-out
arena dates, Scream |l
sold out two of its 22
concerts. B2K's recent
earnings at The Forum
represent a 618% growth
over the $351,000 the
act grossed at the same
venue in 2003. Scream I
similarly did $370,000 in
Atlanta and $338,000 in
Qakland — fractions of the
group’s 2019 grosses in the
same buildings.

The record grosses for
B2K are further proof of
the continuing demand for
nostalgia programming,
as well as the massive
increase in ticket prices
across the touring circuit.

The Millennium Tour will
continue before closing at
the MGM Grand Garden
Arenain Las Vegas on
May 26. —FEric Frankenberg
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REACHING THE TOP, WITH JENNY FROM THE BLOCK

AFO VERDE
CHAIRMAN/CEO, SONY MUSIC LATIN IBERIA

In his role overseeing Sony’s Latin operation, the Argentina-bred chief in
2018 toasted the label group’s 49.1% hold on the Latin market. A couple of
years prior, on Oct. 10, 2016, the music producer/label executive held court at
Jennifer Lopez’s home in Bel Air, Calif. Brazilian icon Roberto Carlos, there to
film a video for his Lopez duet, "Chegaste,” was in one room, while the singer’s
ex Marc Anthony, on-site to work on her first Spanish-language LP in a decade,
stood on a balcony. Verde, meanwhile, was there for his first Billboard shoot,
photographed alongside Lopez for that year’s Latin Power Players issue, in
which he was named Executive of the Year. "Afo is an artist’s record man,”
said Lopez at the time. "] relate best to executives who understand the art of
making music.”

When | was in high school in Buenos Aires,

one of my classmates was friends with a flight
attendant who'd bring Billboard magazine
home. He's the one who explained the charts
and the industry to me, and that's when my
curiosity was piqued: I'd never seen a magazine
that mixed stories about artists and executives.
| learned a lot when | knew nothing. When we
did the photo shoot with Jennifer, | couldn’t
help but think about that. She had long told

me she loved Roberto Carlos, and Roberto

had told me he loved her. Marc and | were the
executive producers of her album, which was
missing one song. [Puerto Rican songwriter]
Kany Garcia wrote “Chegaste,” and that day

we were all in her house working on it and also
filming the video. To also [be doing] the photo
shoot with Jennifer brought back memories of
those days as a kid, reading Billboard with my
friend, thousands of miles away. It was surreal.
There was a huge monitor, and | didn't expect
the pictures to automatically pop up. Suddenly
| was there. [It was] unexpected, especially
coming from where | come from. | got many
positive responses from [fellow Argentines]

as aresult. So many people — my old soccer
friends, people who have nothing to do with
music — saw it online. [As for the song], we
also recorded itin Portuguese, and itbecame a
huge hit in Brazil. —ASTOLD TO LEILA COBO
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Special Issue
ON SALE
MAY 11, 2019

VIVA PUERTO RICO

2019

On May 11th, Billboard will spotlight and pay tribute to the beautiful island
of Puerto Rico. Vibrant in culture and authenticity, the music of Puerto
Rico encompasses many genres ranging from bomba to the illustrious
sensation of reggaeton.

This special editorial feature will focus on Puerto Rico’s music scene, top
venues, and pay tribute to the island’s rich history of music and talent.

Advertise in this issue to position your business in front of key
decision makers who are driving Puerto Rico’s music industry.

ON SALE: 5/11 ISSUE CLOSE 5/2 | MATERIALS DUE 5/3
BONUS DISTRIBUTION: TV Upfronts (NY) 5/13- 5/16

CONTACT

Marcia Olival | 786.586.4901 | marciaolival29@gmail.com
Eugene Smith | 373.452.3528 | eugenebillboard@gmail.com
Joe Maimone | 212.493.4427 | joe.maimone@billboard.com

Editorial content subject to change
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