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He built fame, a menacing
mystique — and a family — in
the U.S.Now 21 SAVAGE
is fighting possible deportation
and struggling with an unlikely
new role: social activist

OW LIL NAS X

ED COUNTRY

. §;\1 s
THE-SCENES

N UONE{ MAN

-




SEBASTI

wmf ACRYSTAL
‘A ROSE QUARTZ.
VERY GROOVE... r

GREAT AGAN.” /)

....

‘f -‘-.?ﬂ
.
- -
e T
’ ‘. \ .
: . e
.'_.!‘\. ).
" - >
Sk N
-
."‘ < . -



“THE COLOMBIAN SINGER REALLY BRINGS EMOTION
T0 EACH AND EVERY ONE OF HIS SONGS. YOU CAN
TELL FROM THE JUMPING UP AND DOWN, RIPPING HIS
SHIRT OPEN AND JOINING HIS FANS ON THE FLOOR
THAT YATRA IS REALLY ENJOYING HIS SHOW.”

— BILLBOARD

"SEBASTIAN YATRA IS BRINGING BACK THE LATIN BALLAD.
USING HIS PLUSH VOICE THE MEDELLIN-BORN ARTIST MAKES
HEARTSTRING-TUGGING MELODIES FOR THOSE WHO,

LIKE HIM, FAVOR LOVE OVER LUST.”

— THE FADER
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Rapper LilNas X,
20, signed to
ColumbiainMarch.

‘Road’ Trip: Lil Nas X
Gallops To No. 1

ISING ATLANTA RAPPER LIL NAS X BLASTS FROM
No. 15 to No. 1 on the Billboard Hot 100 (dated
April 13) with his debut hit, “Old Town Road.”

The country-themed, genre-bending viral smash
(see page 18), originally boosted by TikTok videos, among
other memes, roars to No. 1 on the Streaming Songs chart,
up 60% to 46.6 million U.S. streams, according to Nielsen
Music. The track also wins the Hot 100’s top Streaming
Gainer award for a third consecutive week.

“Road” rises 11-3 on Digital Song Sales, surging by 83% to
22,000 downloads sold, as it claims top Sales Gainer honors
for the second time in three weeks. The song additionally
bounds by 190% to 11.9 million all-format audience
impressions. It jumps 36-23 on the Rhythmic airplay chart and
38-30 on Mainstream Top 40 and, largely through syndicated
morning play, enters Country Airplay at No. 53.

Notably, “Road” samples Nine Inch Nails’ 2008 track “34
Ghost IV.” The band’s Trent Reznor and Atticus Ross have
co-writing/producing credits on “Road,” marking their first
appearance atop the Hot 100 in any capacity.

Meanwhile, “Road,” which also becomes Lil Nas X’s first
No. 1 on Hot R&B/Hip-Hop Songs and Hot Rap Songs, should
benefit on the April 20 charts thanks to its new remix (released

April 5) featuring country vet Billy Ray Cyrus. —GARY TRUST
Title cenricanon Artist gi‘% %g
PRODUCER [SONGWRITER] IMPRINT/PROMOTION LABEL 28 | 26
:
LS S Old Town Road LiiNasX | |, | .

YOUNGKIOMTREZNORA.MROSS (MLHILL MTREZNOR A MROSS] COLUMBIA

Sunflowe [Spider-Man:intoThe Spider-Verse) A PostMalone&Swaelee | | | 4

L.BELL.C.LANG [A.R.POSTL BELLWTWALSH K.M.1.SHAMAN BROWN C.LANG] REPUBLIC

1
—
. . [
7 Rings Ariana Grande
TBHITS,C ANDERSON,MFOSTER [V.MMCCANTSTMPARKS A GRANDENVITIA, 1 1l
RRODGERS,OHAMMERSTEIN I1,K KRYSIUK,TBROWN,M.FOSTER C ANDERSON] REPUBLIC

Wow. A PostMalone | , |

L.BELL,FRANK DUKES [A.R POST,L.BELL, A FEEN YWTWALSH) REPUBLIC

Without Me A Halsey | | | 2

L.BELL [L.BELL,A.R ALLEN, A FRANGIPANE DELACEY, TIMBERLAKE TV.MOSLEY,S.S.STORCH) CAPITOL

S S

Please Me @ CardiB & Bruno Mars = I -
BRUNO MARSTHE STEROTYPES [BRUNO MARS.CARDI BYIP,
RROMULUS,JREEVESR.C.MCCULLOUGH Il JE.FAUNTLEROY 1) ATLANTIC
HOT SHOT o Bad Guy BillieEilish | , |
DEBUT FB.O'CONNELL [BEO'CONNELL FBO'CONNELL) DARKROOM/INTERSCOPE
00 0 asl Sucker JonasBrothers | | | .
i RBTEDDER FRANK DUKES (R BTEDDER JJONAS A FEENY L BELLN JJONAS K JONASI] REPUBLIC

Happier A Marshmello & Bastille | | 33

MARSHMELLO [SMCCUTCHEON, DSMITHMARSHMELLO] JOYTIME COLLECTIVE/ASTRALWERKS/CAPITOL

Middle Child A

T-MINUSJ.LCOLE [J.COLE)

JCole| , |

DREAMVILLE/ROC NATION/INTERSCOPE
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Billboard Hot 100

Title cernsicanon Artist
The 33-year-old PRODUCER (SONGWRITER) IMPRINT/PROMOTION LABEL
Asheville, N.C., native's
hitalso reaches No.6on 6 o B MurderOnMyMind A YNW Melly 4 | n
both Hot Country Songs NOT USTED (NOT LISTED) YNW MELLY/300
and Country Airplay.
2 2 ISR Alot A 21Savage | |,
01 DAHI [SBAJOSEPHUICOLEDNATCHE AWHITESYOUNG)  SLAUGHTERGANG/EIC i3
CHASE Girls Like You A  Maroon5reat. carsie
RICE 22 | 23 M LMCANERATTANIENEIGEVIGAN 1
Eyes on You HR) Bl OGMSTONECARDIB) 22/ NTBRSCCHE
o | » [P ThankU,Next A ArianaGrande | | | .,
IESHSR AT RRBNHUERMMNAT™  pgac a
Bury A Friend Billie Eilish | |, | -
FROCONNELL BEOCONNELLFROCONNEL) DARKROOM/INTERS COPE
Beautiful Crazy A Luke Combs | .,
Fm#tcw?v'\\nﬁﬁﬁtom] RIVER HOUSE/COLUMBIA NASHVILE
ClOSGTOMe‘ EIIieGouldlngXDlplo Feat.swaelee | o | o
SRSt POUDORMTRSCORE
Be Alright A Deanlewis | »; | 52
NATKINSONEHOLLOWAY (DLEWISIHUNE) ISLANDY REPUBUC
WhenThe Party’s Over @ Billie Eilish 29 | 2
F.BO'CONNELL (FB.OCONNELL) DARKROOMY/INTERSCOPE
DripTooHard A  LilBaby&Gunna | , | o
TREODINESGUTTENICIUAAY]  POUNG TONGRLSE QUATY COITRONMAC MM B CARTDL
How did “Eyes on You” come together? Wish You Were Gay Billie Eilish | 5 | -
T A Al ~ 1 : | s FROCONNELL (BEO'CONNELLFROCONNHL) DARKROOM/INTERSCOPE
You Say Lauren Daigle
LINGRAMPMABURY (L DAIGIE, 28 38
LINGRAM PMASURY| CENTRICITY/ 2TONE /WARNER BROS,
Pure Water @ Mustard & Migos | < | |
SRR RS R oy s ASU R RrCOX
Better Now A Post Malone
Fans on social media have shared videos FRANK DUKESLLBELL (A R POSTWIWALSH,A FEENYLSEL) movguc | S | 49
dancing to your song at their weddings.
o Xamy Billie Eilish 5 |
How does that feel? FROCONNILL BEOCONNELLFROCONNEL)  DARKROOM/INTERSCOPE
I . Money A CardiB
This is your first top 10 on Hot Country 1wumD|Dny[CARo|8qunE] THEksRGROURATLANTC | 1D | 24
Songs since “Gonna Wanna Tonight” in
2015. What does it feel like to be back? qukBaCkAt“ . - ABo€f>gleW|tdaHoodie 32 7
- o o ‘ REFNRRTEE AT s woreamuepurc
EK?CYAX)O?&L?KNG{T] PAPER GANG/POLO GRSL?J(ES)/?CX 36
Talk Khalid 39
DISCLOSURE (K ROBINSONHL AWRENCE.G.LAWRENCE] RGHTHANO/RCA
Title canncanon Artist Youngblood A 5SecondsOfSummer | . | ,,
PRODUCER (SONGWHRITER) IMPRINT/PROMOTION LABEL ARV EUEHAMRBA RO g modg/castol
Shallow A Lady Gaga &Bradley Cooper You Shoukd SeeMe InA Crown _ BilieEiish | ,, |
g{igﬁ%ﬁ%‘ﬁg SO%MS(?% vchm INTERSCOPE FBOCONNELL (FBOCONNELLBE O'CONNELL) DARKROOM/INTERS COPE
g | Eastside A benny blanco,Halsey & Khalid e [l Baby Shark Pinkfong | =, | |
RSSO ™ nposcm scosmsmmscon VJEONG(KOH) SMART STUDY
Rl I Thotiana Blueface | o | My Strange Addiction  BillieEllish | ,; | ,
. SCUMBEATS (| FORTER EJOHNSONCJONES)  BLUBFACE FFTH AMENDMENT EONE F.RO'CONNELL (FB.OCONNELL) DARKROOM/INTERSCOPE
ARIANA GOi Bad A |YV|eek ME“ Feat. DrakYe 6 8 RacksinTheMiddle  NipseyHussle reat. roddy Riceh & Hitgoy 44 |
e GRANDE Q&mﬁ&nwu é‘ﬁ& %%i&%éﬁﬁé?;\mé R B :njm'm‘ ALLMONEY BINO MOHEY QUIATUANTIC
7 Rings @ DancingWith AStranger  Sam Smith& Normani o Bad |Bunny reatoake | 5 | 95
: T RN AR MRARRA Gt captoL RS R T osow "SRR
ner il Better Khalid R AliThe Good Girls GoToHell  BilicElish
® ﬂ‘}{g& quw%ﬁﬁwﬂmﬂ FIGHT HAMGTCA 6 29 FB.OCONNEU (REOCONNELLFBOCONNELL)  DARKROOM/INTERSCOPE 46 ]
| HighHopes A  Panicl AtThe Disco ActUp CityGirls | ,; | ¢
i SNCM&%%%&\},QEN&WG@W LA B AVENIVG 4135 APLOHTHEBLAT(LOHHSONUL ECHTTLBIM  CLALTYCONTROYMOIOWNCAPTOL ¥
n Break Up With Your Girlfiend,’mBored ~ AdanaGrande | 4 Robbery JuiceWRLD | o, | 5
WW@&M‘@%&W&@%GS) REPUBLIC NMRA (LAHIGGINS NMRA) GRADE A/INTERSCOPE
N sweet Bm PsyCho . Ava Max lg 16 3] 38 49 ZEZE A KOdak BlaCk feat. Travis Scott & Offset 2 25
_ TRVABARA £ E B ne ang ATLANTIC AR OB SKEURTRAR BN MO oo aznoemzzaanic
Slcko Mode A Travis Scott Tequila A Dan+Shay | .
B ]8 A 'I.‘E":u ,sz,\l{ums@ .}%Lw_\fg:, i%f\. G§é‘i§‘& l 35 38 39 50 DéMYERS&H Nw&smm“n ARMRBRO&NA%‘{%&! 4_'] 48
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Songs are defined as current if they are newly-released titles, or songs receiving widespread airplay and/or sales activity for the first time. See Charts Legend on billboard.com/biz for complete rules and explanations. © 2018, Prometheus Global Media, LLC and Nielsen Music, Inc. All rights reserved.
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«§§ gg §§ Title censicanon Artist

PRODUCER ([SONGWRITER) IMPRINT/PROIMOTION LABEL
000
[ O
\
44 1Y

NEW @ ILove You Billie Eilish | ¢, | |
; FROCONNEW BEOCONNILFBOCONNEL)  DARKROCM/INTERSCOPE

Here Tonight BrettYoung | ¢ | 3
DHUFF BYOUNG.8.CAVER LEBACH C.KELLEY) BMLG

Swervh @  ABoogieWitdaHoodie ear. sixsine

ADA 104 -0MDT. TEOMES 28 15
DR AR HGBADGE THE LABEL/ARANTC

BILLIE
EILISH

‘ 4; 54 Mixed Personalities YNWMelly reat. kanye west o |
S 4 t C CLIP BEATZ (L.M.DEMONS KOWEST) YNW MELLY/300
@ @ Here With,Me Marshmellorear. cuvaches | o, |
LREFTIERR 0w onvecouenmeassoranex
@ @ @ WhoDoYoulove  The Chainsmokers e s secends of sunmes ol e
it raratifi Y aourvan Tt ST e
Put A DateOnit Yo Gottireat. titeaby | 46 | 19
LIAMES [MIVEMS, DJONES,LAMES RMORALES) CMG/BIC
ConCalma Daddy Yankee reat. snow 8| 9
DGO M A vazcvezorome)  acarmyume
God's Country Blake Shelton | o, | |
SHIDRTKS MHARDUMSCHMDIDDAWSON)  WASNERE0S NASHVLLE WA
c €
Worthlit YK Osiris 2 25
) , 55 7 Title csnncano Artist =% (v}
RN B A B T E oy o FRODUCER (SONGWAER) weinsrooton s 88 £5
Eyes OnYou @ Chase Rice 54 | 7 Saturday Nights  Khalid&KaneBrown | ¢, | 4
C DESTEFANO(CRICEC. DESTEFANOAGORIEY]  DACK IANIELS/BROKENBOW AR E DO mf\@"c"“"“‘*"‘" AGHIHAND A
AVAS BROW % }
;I.!ootgnlnlse(smcmmuwcor«m] omg&'"fmf&%ﬂ 62 ‘ lag, T'E'Fw: Ch-efégu " Nips: \yle;sz:ﬁ: 82 |
M2 AL K3 C 14 ¥,
Listen Beforel Go Billie Eilish | ¢ | | Twerk @ City Girls reat. cardie
FROCONNEUBEOCONNELLFROCONNEL)  DARKROOM/INTERS COPE MRRQHABSOSVEIGEI  quuy conTRoMOTOWNCARITOL 29 | B
Close Friends A LilBaby | ,5 | o3 GIRL MarenMorris | ¢ | NIPSEY
TURBO (DJONESCDURHAN)  QUAUTY CONTROL/MOTOWN/CAPITOL GKURSTINMMORRIS M MOPRISS AARONSGKURSTIN)  COLUMBANASHVLLE
HUSSLE FEAT.
DoubleUp  NipseyHusslerw.saysommameor | oo | Lovely A Billie Eilish & Khalid | ¢, | », RODDY RICCH
A AT ot AL RO LMY A FROCONMEL[BEOCONNELL SBOCONPELLXROBNSON]  DARKROORM/INTERSCOPE & HIT-BOY
Racks in the
Bad Liar Imagine Dragons | .o | Calma Pedro Capo XFarruko | . | Middle
DP AT AR AVORMANICOGARD] " XDNAXORNERINTERSCORE CRB AL TR R bamernarsen  sonrmscuam
Whiskey Glasses =~ MorganWallen | . | Suge DaBaby
IMIOA(BBURGESS KKADISH] BIGLOUD FISONADEPOOH BEATZ (IXBKIJAORGANDCLBAONS) SOUTHCOASI/INTERSCOPE &7 l
Good As You KaneBrown | . | . Night Shift JonPardi | 4 | 5
DHUF KIFOWNBEBFTHILSCATEIHULPSWWINHEBLY)  ZOME4RCANASHVILE BBUTLER LPARDI[TBROWNPLARUE BMONTANA)  CAPTOLNASHVILLE
One That Got Away MichaelRay | o | Thisisit ® Scotty McCreery | ,, | ;
SHENORICKS (LFRASURET ROSEN M RAMSE Y LOSSORNE) ATLANTIC/WEA FROGERSDWELLS A ESHUSS [SMCCREERYFROGERS A ESHUS) TRIALETIGERS
Monopoly  Ariana Grande & VictoriaMonet | . | | Rumor Lee Brice
R R e e o LBRICE LSTONEX JACORS OFRZSELL L BRICEKIACORSAGORI)  curs | 00 | 4

Miss Me More @ KelseaBallerini | ¢, | o | Can'tGetEnough bennyblanco Tainy, Selena Gomez & Bahvin

ITEHEAD. BALLEFNIDH HODGES BMCLAUGHLN) 66 5
PRSI == RIS T R et NONREES G SOTYNESQE
et . Ella el | o5 | 0 Don't Call Me Up Mabel | o, | ,
LA BRATH/ WA&‘HAMIVMO&EY] 10 SUMNAERS/INTERSCOPE STEVEMAC (SMCCUTCHEON.C PURCELLMMCVEY)  POLYDOR/CAPITOL
Make It Sweet Old Dominion | .z | Dedication Nipsey Husslerea keatricktanar | o |

SR H; LOCARNTUY ;

SVCANALY MGAVEYT ROSINWRATSG SRAGENATSVCANALY RANASVALE ARALREEAS X
e A B R AT AL ETINOMCARTOWIANS

Look What GodGave Her  ThomasRhett | o, | ¢ OceankEyes A Billie Eilish | o, | -
wmmﬁwmw VALORY F.ROCONNELL (FB.O'CONNELL) DARKROOM/INTERSCOPE
There Was This Girl Riley Green Millionaire @ Chris Stapleton
DHUFF [RGREENERIK DYLAN) G | /) 6 DCOBB.C.STAPLETON [KWELCH] MERClmpNASHVlli 47 i BLAKE

3 SHELTON
GirlsNeedlove A  summerWalkerXDrake | -, | ¢ Talk YouOutOfit  Forida Georgialine | o | - God's Country
ARCHER{SWALKER A ARCHERAGRAHAM)  FROZEN MOMBNTS IVRN/INTERSCOPE LMOI (MHARDY,H PHELPS LROGERS, AVANDERHEYM) 8MLG

Undrunk FLETCHER | ¢ |

MALAY [CRETCHER AR ALLENTSOMMERS JOUSSOUETIR HO) - SNAPRACK/CAPIOL

Faucet Failure  Ski Mask TheSiumpGod | o, | &
me VICIORVICTOR WORL DV IDE/PEAUBUC

IveBeenWaiting  LilPeep & iLoveMakonnen:er i outsay Girl Like Y
- 2 il Il 4 irl Like You Jason Aldean
RS DAY SAREN  mmnwyconvas = LN RAN 6 MKNOX (MTYLER LEOTER AMIRENDA) MACON/BROKEN BOW % |1
8 Billie Eilish i
LTI 75 ] Socousniocomusonons  mescounneet | | 1| (&) o [ FureCocaine @ LiBaby | g | s
JONESC. MEROBINSON) QUAUTY CONTROMOTONN/CAPTTOL

PTHOMAS K MOORMAN (PINK . HARRIS,NRUESS) JDON THATRACKEHUNT (T BARTLETTAR TIAYVALBA DUARTEDBERG]  COUMIEA

Walk Me Home Pink | 54 | s _ ‘ g Pop Out Polo Great.LitTiay | o5 | 5
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21 Savage photographed by
Djeneba Aduayom on March 25
at Wright Ranch in Malibu, Calif.

21Savage wears a SaintLaurent ; ".“ ‘

vest and Dior jacket. Go behind
the scenes of hiscovershoot at
billboard.com/videos. v
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THE BEAT

29 Dreamville’s AriLennox isr
R&B’s new class — but first
drop her debut.

33 Boutique inns outfit suites with
turntables and stacks of wax. Plus:
3-inch vinyl comes to Record Store
Day 2019.

BACKSTAGE PASS

53 Six months after the passage of
the Music Modernization Act, The
Recording Academy’s man in D.C,,
Daryl Friedman, discusses the work
that remains.

56 The National Endowment for the Arts
honors Stanley Crouch,Bob Dorough,
Abdullah Ibrahim and Maria
Schneider asits 2019 Jazz Masters.

MY BILLBOARD MOMENT

72 MAC Presents founder/president
Marcie Allen spearheaded a
Hurricane Sandy relief effort that
earned her Billboard's Humanitarian
Award in 2013. >
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THE LOU PEARLMAN STORY

“WILL FOREVER CHANGE
THE WAY YOU THINK ABOUT
THE BOY BAND ERA.”

-THE DAILY BEAST
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iHeart Eyes IPO

/
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A year after filing for Chapter 11 bankruptcy, the radio conglomerate is
looking to pay off its billions in debt by hitting the stock market

OB PITTMAN, THE
chairman/CEOQO of
iHeartMedia, likes to
compare his broadcast-
radio empire — which reaches

275 million listeners each month and
is saddled with nearly $6 billion in
debt—to a house. “It’s still worth a
million dollars, even if you mortgage
99.9% of it,” he recently said.

In a bid to reduce that debt,
iHeart, which owns 848 radio
stations, filed paperwork
earlier in April for a
potential initial public
offering. The company
cut its debt — which, at
one point, was nearly
$21 billion — by more
than one-third last year after a court
agreed to its bankruptcy plan; a
successtul IPO could raise money
to pay off the remaining debt,
allowing the once-mighty company
— formerly known as Clear Channel
Communications — to make
acquisitions and develop technology.

“It’s a cash raise, of course,”

Skip Bishop, a longtime Sony

128M

Numberofregistered users
ontheiHeartRadioapp

BY STEVE KNOPPER

radio-promotions executive and a
Nashville consultant for developing
artists, says of the IPO. “I would bet
on the company. They haven’t put
all their eggs just in old-fashioned
transmitters and antennas — they’ve
been aggressive in every other arena
of the entertainment business and
been successful at it.”

[Heart remains dominant,
particularly in its broadcast business,
with an audience double the size
of top competitor
Entercom, thanks
in part to valuable
personalities from
Elvis Duran of WHTZ
(Z100) New York to
Charlamagne Tha
God (The Breakfast Club) to Rush
Limbaugh. Since Pittman took
over in 2010, 1Heart has focused on
digital, concentrating radio content
into an app that competes with
Spotify and Apple Music and, more
recently, plunging into podcasting.
The company’s iHeartRadio app has
128 million registered users, though
1Heart does not disclose how many

are monthly active listeners or
paid subscribers.

Pittman inherited the company’s
massive debt, which came from a
leveraged buyout in 2008; he has
since aggressively tried to unburden
the company, first with a Chapter 11
bankruptcy that allowed its media
division to split from its billboard-
advertising business. Pittman, the
former D] who co-founded MTV
in the early 1980s, has consistently
emphasized that iHeart’s “operating
business” of popular radio stations
and 20,000 live events, including
the popular holiday-season Jingle
Ball concerts, should be evaluated
independently from its debt issues.
“As we've always said, one has
nothing to do with the other,” he said
in January. “Audio is hot.”

But for all the numbers that
Pittman reels off in interviews to
demonstrate the broadcast industry’s
continuing strength, other studies
suggest radio may decline in the not-
so-distant future. Advertising hasn’t
grown for several years, thanks to
competition from YouTube, Spotity,
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Pandora and others, and a 2017
study from New York University’s
Steinhardt Music Business
program suggests listeners

in their teens and 20s have
largely switched to on-demand
streaming — AM/FM listening
among this group has declined

“The recent
Chapter11
cleans up the
balance sheet,
and the IPO
cleans it up

even further.”

—George Reed,
Media Services Group

by nearly 50% from 2005 to

2016. (Broadcasting officials have
denounced this study and refuted
its findings.) Cumulus emerged
from bankruptcy last year, and
Entercom’s 2017 merger with
CBS Radio led to more debt and a
decline in the stock price.

Jerry Del Colliano, a
Steinhardt professor, disputes
Pittman’s view that iHeartMedia’s
debt issues are separate from its
operational strength. “It’s more
fairy dust — there’s not enough
revenue in the radio business to
support a business like theirs with
debt that high,” says Del Colliano,
whois critical of iHeart and the
broadcast industry in his blog
Inside Music Media. “If you can
get away from all the public
relations releases, radio’s probably
the coldest industry you could
ever want to be in right now.

What [1Heart] really is [trying to
do], In my view, is to change the
subject again. If they pull off an
IPO and anybody can see a way
to make money, I want the names
of those people —so I can sell
them something.”

Although iHeart reportedly laid
off several employees in recent
weeks, including veteran reporter
Rick Flagg of the company’s
Florida News Network, iHeart’s
day-to-day business actually
hasn’t changed much. Many

analysts view the potential IPO

— to which iHeart has not yet
attached an opening stock price
or given any specific details like
banks or numbers of shares —as a
way to allow the company to make
more strategic purchases, like its
acquisition last year of podcaster
Stuff Media. “What happens

1s 1Heart winds up with a clean
balance sheet, and they get back
into the mergers-and-acquisitions
business,” says George Reed,
director of radio-TV brokerage
Media Services Group and owner
of 11 Florida radio stations. “The
recent Chapter 11 cleans up

the balance sheet, and the IPO
cleans it up even further, infuses
equity capital into the business
and gives them the flexibility to
operate aggressively.”

Whether radio 1s booming,
as Pittman suggests, or slowly
becoming an anachronism in an
era when listeners can pick any
song they want, even in their
cars, iHeartMedia’s stations
are functioning as if nothing
has changed financially for
the company. Chris Taylor,
global president of eOne — the
independent label that represents
The Lumineers, veteran rapper
The Game and rising MC
Blueface, who is suddenly being
played every two hours in Los
Angeles — says radio remains
important in turning performers
into pop stars. “We’ve been
spending just as much money
as ever, perhaps even a little bit
more,” he says. “A day with radio
is a better day.”

Beggars Group vp promotions
Risa Matsuki, who regularly
works with iHeart’s programmers,
says the company’s broadcast
reach remains crucially important
for record labels, far more than
its mobile app. “Even though
they’ve been embroiled in a lot of
this negative stuff involving the
bankruptcy, they really seem to
know how to turn it around and
come out the right way and seem
like the biggest guy on the
block,” she says. “They always
do just enough to make it right
and continue to be the Goliath
they are.

“They’re like Cher,” adds
Matsuki with a laugh. “They have
alot of lives.” @

Battle Over Radio
Royalties Goes West

Global Music Rights and the Radio Music Licensing
Committee take dueling antitrust lawsuits to California court

BY ED CHRISTMAN

n important legal battle
over songwriter royalties
is going back to Cali, in
awin for Irving Azoff
and his boutique performing rights
organization (PRO) in its ongoing
fight with radio. On March 29, a
federal court in Pennsylvania ruled
that it did not have jurisdiction to
hear the Radio Music
Licensing Committee’s
antitrust lawsuit against
Azoft's Global Music
Rights. That decision
sent the case back to
the central district of
California, where GMR
filed an antitrust lawsuit

of its own against the Azoff

RMLC, in afight that has
lasted over two years.

Both parties see the location
of atrial as important to their
chances for victory, presumably
because the Pennsylvania court
seemed sympathetic to the RMLC's
arguments in a similar case against
SESAC thatendedina 2015
settlement. Although the principles
at stake are complicated, both cases
came out of negotiations between
the RMLC, which represents 10,000
radio stations reaching 245 million
listeners and collectively accounts
for $14 billion in annual revenue;
and GMR, which represents 75
songwriters with a share in 20,000
songs — and which Billboard
estimates pulls in about $90 million
in annual revenue.

GMR claims inits legal filing that
the RMLC doesn’t negotiate fairly
because it offers radio stations a way
to collude to force GMR to submit
to a“mandatory” licensing scheme,
with artificially depressed fees.
“Unless GMR succumbs to these
monopsonistic demands, GMR
songwriters will not have access to
the vast majority of radio stations,” it
says. Further,“an alliance of buyers
exercising market dominance to

reduce prices is just as pernicious
and dangerous as an association of
sellers exercising market dominance
to increase prices,” although U.S.
courts haven't always seen the

issue that way. (The RMLC did not
respond to requests for comment,
while GMR pointed Billboard to its
suit.) GMR is arguing that the RMLC
is an “illegal cartel” in

its California filing and

is essentially seeking a
court order to prevent it
from doing what it was
founded to do.

That has never been
successfully argued by a
PRO so far. According to
the RMLC, GMR — billed
as asmaller alternative to
ASCAP and BMI — has
created and leveraged a “competitive
vacuum” created by the Justice
Department consent decrees that
regulate ASCAP and BMI. Since
GMR's roster includes some of the
most popular songwriters on radio —
such as Bruce Springsteen, Pharrell
Williams and Drake — the RMLC
is arguing that GMR has “created
an untenable and illegal situation
wherein RMLC's members are forced
to either pay overly priced licensee
feesto GMR or face copyright
infringement claims,” which would
put huge financial strain on stations.

After SESAC unsuccessfully
sued the RMLC, the PRO agreed
to a voluntary compulsory license
and a 20-year period where
arbitration would decide a rate when
negotiations couldn’t. (SESAC and
GMR, unlike ASCAP and BMI, are
not regulated by consent decrees.)

If the RMLC wins, GMR could find
itself in a similar situation.

If Azoff's PRO wins, however, the
court could rule that the RMLC may
not collude with its members to drive
down prices, potentially forcing the
organization to change the way it
operates, or even possibly break up.
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UNITED STATES
Streaming
broughtin over
half of total
revenue {55.7%)
in the world’s
largest market for
the firsttimein
2018, and overall
digital revenue
accounted fora
whopping 87.9%
of total sales.

Global
Trends

Streaming services continue
to break down barriers as the
music industry becomes one
connected market. Here are
seven observations from IFPI’s
recent Global Music Report

BY DAN RYS
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HOW ‘WHALES’ DOMINATE STREAMING

Most music streaming services cost around $10 a month for millions of songs —
but about one-fifth of subscribers determine the vast majority of payouts

BY THOMAS HESSE

asinos spend lavishly to attract “whales,” high-

stakes gamblers whom they lure in with limousine

rides, complimentary hotel suites and other VIP

perks. Why? Because these consumers — who can
individually bet between $1 million and $20 million over the
course of a weekend, according to industry estimates — often
have more impact on the bottom line than a floor full of slot
machine-playing guppies.

On the surface, that seems like an odd metaphor for the
streaming music business, because all subscribers pay about
the same amount of money per
month. But since a relatively small
percentage of those consumers
spend far more time streaming,
rights holders who collect royalties
on streaming music would do well
to treat them like whales, because
they bring in most of the money.

Spotify reported 96 million paid
subscribersin the fourth quarter of 2018 and a reported average
revenue per user {ARPU} of $5.51 {less than the headline $10
because of international pricing and family plans}. That means
annual premium subscription revenue adds up to $6.3 billion,
of which Spotify pays record labels roughly 60%, or $3.8
billion a year — about $3.31 per user per month. The resulting
$3.8 billion pool of royalties gets divided based on each label

“Heavy streamers
determine what
labels andrights
holders get paid.”

and artist’s share of total streams.

Those last two words are far more important
than many executives realize. Using the numbers
above, every 1,000 users generate $3,310 worth
of royalties each month. But just over 20% of
users generate about 80% of total streams,
according to industry estimates. Thatimplies
that only about 200 of those 1,000 users will be
responsible for distributing 80% of the royalty
pool — $2,648 — while the remaining 800 will
account for just 20%, a
relatively paltry $662. In other words,
each heavy user is responsible for
allocating $13.24 — 16 times as much
as the rest! — while the others only
allocate $0.83 each. This is an inexact
science, based on estimates. Buteven
with a less skewed distribution, in
which the top 30% of users account
for 80% of the streams, those users would still be worth 10
times more than their less active counterparts.

Essentially, the heavy streamers determine what labels
and other rights holders get paid. So although they generate
no more revenue for online services than their less active
counterparts, they’re more important to labels that want to
make money by an order of magnitude. Since streams largely

Hesse

determine chart success, which drives attention and radio
airplay, reaching these fans creates a positive, self-reinforcing
loop. And this strategy will become more important as the pool
in which these fish swim grows: There are now 255 million
paid music streaming subscribers worldwide, and industry
analysts predict that number could grow by a factor of five over
the next 10 to 15 years.

Heavy streamers act differently from the heavy downloaders
of the iTunes era, but both groups love music, and the 80/20
rule also roughly held then. While music download ARPU was
about $5 per month, the best customers were
spending between $30 and $40 — and thus
accounting for the bulk of total revenue. Those
heavy users who switched to Spotify, where they
pay $10 per month {with an ARPU of $5.51}, have
been getting a sweet deal indeed. This suggests
that many of them have money to spare — and
that, based on their iTunes purchasing habits,
they may be willing to spendit. If streaming
subscription prices can’t be raised now, these
consumers should be targeted with other such
premium offers as exclusive content, early releases, concert
tickets or merchandise.

The music business has always excelled at mass marketing
— onradio, MTV and, now, streaming platforms. But it's more
important than ever to launch new projects with targeted
marketing that properly segments consumers — and to focus
on the whales who determine chart success, allocate the vast
bulk of streaming revenue and have money to spare.®

Thomas Hesse is the former president of global digital business
and U.S. sales/distribution at Sony Music Entertainment, an
active angel investor and the co-founder/CEQ of JAMM Music
{www.jammmusic.com), a startup focused on a next-generation,
gamified approach to targeting the most passionate music fans.
The company is still in stealth mode.
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FROM THE DESK OF

CO-FOUNDER/CEO, RECORDS

Barry Weiss

The pop veteran dives into country and banks on “organic A&R”

BY HANNAH KARP
PHOTOGRAPHED BY MATT FURMAN

OW CAN THE LITTLE GUYS
compete with the major
record companies’ flagship
labels, which are raking in
streaming cash and bidding talent prices
into the stratosphere? Barry Weiss,
co-founder/CEO of the four-year-old
startup RECORDS, now a joint venture
with Sony Music, is using his old-school
playbook: trusting his ears, betting
on acts early and going country in a
hip-hop world.
“I'm trying to zig where others zag,”
Weiss says on a recent afternoon from his
office in New York’s Soho neighborhood.

16 BILLBOARD | APRIL 13, 2019

He’s gushing with excitement about
how strangely easy it was for him to sign
“Prayed for You,” a steadily climbing
country song by Arkansas singer-
songwriter Matt Stell that’s now been
streamed more than 42.8 million times
in the U.S., according to Nielsen Music,
and in February reached No. 36 on the
Hot Country Songs chart. “I've never
done country before, but I know a hit
when I hear one,” he says. “When it
went on [Spotify’s playlist] Hot Country,
I thought, ‘If the record had been on
RapCaviar, there would have been 15
labels all over it within an hour.””

Weiss, who in 1982 joined Jive
Records as Zomba Publishing founder
Clive Calder’s first employee and has
developed acts from Britney Spears to
Justin Timberlake, is one of a handful of
former major-label leaders building new
companies from the ground up. Doug
Morris, 80, launched 12 Tone Music
with support from Apple last year after
running all three majors; Antonio “L.A."
Reid is growing indie outfit Hitco after
leaving Epic Records two years ago; and
David Massey isleading the rebirth of
Sony’s Arista label. All are betting that their
experience cultivating superstars in the
pre-streaming era gives them an edge in
today’s data-driven landscape: They can
sit out pricey bidding wars over viral artists
in hopes of signing bigger acts before they
reach the data hounds’ radar.

After three years running Universal
Music Group’s East Coast labels, Weiss
launched RECORDS as a joint venture with
SONGS Music Publishing in 2015, scoring
early wins with artists from Nelly to Noah
Cyrus. When Kobalt Capital bought
SONGS’ catalog in 2017, Sony Music
appointed SONGS co-founder Ron Perry

“Radio is still what
takesarecordall the
way home,” says Weiss,
photographed Dec. 12,
2018,atRECORDS in
New York. “Lennon Stella
has gotalot of [digital
streaming platform] love,
and that’s a huge starting
point, butultimately we
want her ontheradio.”
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chairman/CEO of Columbia and bought
SONGS’ stake in RECORDS, moving
Weiss and his team into the headquarters
of Sony’s indie distribution arm, RED
(which merged into The Orchard later
that year). Though Weiss says he’s not

turning a profit yet, the new partnership
gives him a better shot at radio and more
capital, covering his overhead and A&R
costs. (Songwriter Jenna Andrews,
who met Weiss nearly a decade ago as
an artist signed to Island Records, is
RECORDS’ exclusive A&R consultant.)

Weiss also recently co-signed
Columbia’s Lauren Jauregui, offering
the Fifth Harmony alum what he says is
“a level of attention, focus and care that’s
challenging in a corporate environment.”
RECORDS projects such as LSD (the
Labrinth-Sia-Diplo collaboration) run
through Columbia as well. Billboard
spoke with Weiss about his new country
signees (like Dylan Brady), “organic
A&R” and R. Kelly.

What led you into country music?
Someone called and told me the writer

of a record called “Prayed for You,” a

guy named Matt Stell, was buzzing in
Nashville, and that the record was No. 40
on iTunes. [Reality TV star] Savannah
Chrisley’s in the video, and that drove
alot of views. So I listened to the record
and I said, “This sounds like a fucking
hit.” It kind of reminded me of a record

we had called “Butterfly Kisses” with Bob
Carlisle many years ago on Jive that was a
ginormous Christian crossover hit. It’s just
inspirational — it touches the heartstrings.
The record then went up on [Spotify’s] Hot
Country on a Friday and we cut the deal on
a Monday, not knowing what I would do

at radio, because I had no country partner.
But I said, “I'm not gonna overthink

this.” I put it through The Orchard, and
through the managers’ relationships we put
together a team of radio promotion people
spearheaded by a guy named Keith Gale,
who used to run country radio promo at
RCA Nashville and now is Jake Owen'’s
manager. He came out of retirement for
this record, because he and Jake Owen
believe it’s such a hit.

Will you continue investing in country?
If I see things we can break. Obviously
it’s still a competitive market, and I
don’t want to be stupid, because I'm in
New York and I’'m not a country guy per

se. But it’s a great story: a New York

exec finding a country record everybody
else was sleeping on. Nobody chased

the record. I couldn’t believe it. I thought,
“Either my ears are off or people are

just sleeping.”

“This is no different than the artist
development in my dad’s day 50 years ago.”

What other tactics are you using?

I'm looking for organic A&R. I don’t want
to be paying ridiculous prices. I don’t
mind spending money, but [ want to run a
business here.

What do you mean by “organic” A&R?
Lennon Stella is an old-fashioned A&R
project —we didn’t sign her based on
data. She had a bit of a platform because
she played Connie Britton’s daughter

on the show Nashville, as well as the fact
that her sister Maisy has a pretty big
YouTube presence and they did cover
songs as a sister duo. [But the deal] really
wasn’t competitive; Jenna had been
working with her for several years before
she brought her in. This is no different
than the artist development in my dad’s
day 50 years ago. I also signed a rapper,
24kGoldn —he’s a freshman at USC,
from San Francisco — he was brought to
me by D.A. Doman, a very, very hot rap
producer right now.

1”Thisis thefirstmerch
itemwedidon the LSD
project,” says Weiss. "l keep
itonmydesk toremind me
of the 1 billion global audio
streams we’ve done so far.”
2”|like to keep books on the
music businessin my office,
particularly those where
I'm mentioned,” he says.

3 AlJapanese darumagiven
to Weiss by Avex Records
inJapan, which he keeps
forgood luck.4From left:
Andrews, Weiss, Jauregui,
and Jauregui’s managers
Rudolph, Dan Dymtrow and
TaraBeikae.

Was there any data on him?

There was literally no data. This is just a
kid that had some great records, and we
thought he had an amazing voice. D.A.

is executive producing the project for us.

I made a healthy, rich deal for a kid who
was an unproven talent; that’s an example
of organic A&R signing. I'd rather get in
early if T have the ability to do that.

How did you land Lauren Jauregui?
She’d been straight Columbia, but as a
result of Jenna’s fervent interest and my
great relationship with Larry Rudolph,
her manager — also Britney’s manager —
she’s now going to be through RECORDS/
Columbia. She’s got huge global potential.
Ron [Perry] has been very intelligent
about it — he thought she’d be well served
by the level of attention that we can
provide as a very small unit. We're looking
for opportunities wherever we can.

You signed R. Kelly to Jive in 1991. What
has it been like to watch his saga unfold?
Sad, upsetting, gut-wrenching. I feel
terrible about it. To build a global
superstar from the ground up is one of

the most challenging things — it’s what
everybody strives for in this business. And
we achieved that, and he was a foundation
of Jive Records for many years. He’s a
uniquely talented guy, and the whole thing
1s very sad to watch, very disconcerting
and challenging emotionally. ©@
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What Makes You Country?

Lil Nas X's “Old Town Road” soared to No. 1 on the Billboard Hot 100 after
questions over its genre ignited a passionate conversation

BY MELINDA NEWMAN

il Nas X has ridden his horse straight to the

top of the Billboard Hot 100 with the viral

country trap hit “Old Town Road,” and onto

the Country Airplay chart as well. His genre-

blending tune has left some country artists
and executives delighted, others bedeviled and some
downright confused about what qualifies as countryin
the Wild West of music streaming.

“Old Town Road” jumps from No. 15
to No. 1 on the Hot 100 dated April 13
and debuts at No. 53 on Country Airplay.
After placing the tune, which was
released by Sony’s Columbia Records,
on Hot Country Songs the week of
March 186, Billboard removed it for
several reasons, including its trap beat,
a lack of country airplay, no involvement
by Sony Music Nashville and mixed
categorization and playlisting on
streaming. Since then, a remix with Billy
Ray Cyrus has been released, adding to
the genre debate. Further chart adjustments are possible as
the song’s reach develops.

The cultural obsession over how to classify the song
highlights the growing chasm between streaming and
terrestrial radio. Streaming services have created a new
breed of genre-jumping music fans who disregard any
attempt to label their listening habits, while country radio
has narrowed its playlists to the near-exclusion of almost
anything but music made by men. (A recent study found
that only 16% of artists on Hot Country Songs between
2014 and 2018 were women.} The widening discrepancy
between what streams and what airs is a vexing mystery
for the wider music industry.

At the Academy of Country Music Awards on April 7
in Las Vegas, many record-label executives told Billboard
they didn't think “Old Town Road” was a country track,
not even with Cyrus on the remix. Some said the song’s
musical composition made it a misfit, and one executive
noted, “Just singing about horses is not enough to consider
ita country song.” Another executive wondered if other pop
or hip-hop upstarts would copy the strategy of uploading
a song to streaming services and tagging it as country
to boost visibility; a rap-leaning artist pegged as country
could stand out amid country acts more so than among
other pop and hip-hop offerings.

Some artists agreed. “Go listen to Kris Kristofferson,
and then go listen to [*Old Town Road"],” said Brothers
Osborne’sJohn Osborne when asked about the song at
the ACM Awards. “If you tell me they have anything to do
with each other, then | will quit.”

Others took a more moderate stand. “If you're trying
to put thingsin abox or a genre, you're kind of wasting
your time,” said Florida Georgia Line's Tyler Hubbard. His
FGL bandmate Brian Kelley agreed: “If we sit here and try
to figure out if it's country or not, we miss the pointof it
being a great song.”

But now, Sony Nashville CEORandy Goodman says
his team has started testing the song in some country
radio markets. “It would be negligent not to look atit,” says
Goodman. “Is it something we could have signed? Yeah, in
the new world order. It's No. 1 in streaming even if country
radioisn’t playing it.”

FGL's songs often blur the boundary between country and
other genres, including Nelly's verse on “Cruise” and reggae

“It’s No.1in
streaming
evenif
country
radioisn’t
playingit.”

icon Ziggy Marley’s appearance on “Life Is a Honeymoon,”
while Jason Aldean’s 2011 hit “Dirt Road Anthem” included
aremix with Ludacris. Those are only a handful of songs
that have blended country with other genres in recent

years, some of which missed out on country radio play asa
result.Rednex’s “Cotton Eyed Joe,” Mo Thugs Family’s Hot
Rap Songs No. 1 “Ghetto Cowboy” {which includes lyrics
fromKenny Rogers’ “The Gambler”},
Miley Cyrus’ “Hoedown Throwdown,”
Pitbull’s “Timber” (featuring Kesha}and
Avicii's “Hey Brother” {featuring Dan
Tyminski} never made the Hot Country
Songs chart {which, based on airplay,
streaming and sales, requires Billboard
to designate songs for inclusion based
on genre fit; Country Airplay, on the
other hand, purely reflects plays on
reporting stations).

R&B/pop star Khalid, who performed
“Saturday Nights” at the ACM Awards
with Kane Brown, also cited music’s
melting pot. “I'm coming in from outside the genre,” he
said. “I'm a big fan of fusion of genres, because | feel like
that's something | do as well.”

In the end, songwriter Shane McAnally welcomes all
music that draws a bigger audience to country. “I've always
been confused about why we want to block things out of
country that aren't supposedly traditional,” he says. “Country
is a lot of different things. | think by inclusion we just bring
more people to the traditional music.” @

Additional reporting by Annie Reuter and Laela Zadeh.

White (rigl&) and The Raconteurs

played Third Man Records’

10th-anniversarycelebrationin

Nashville on April 6.

NOTED April1-9

New Deals

Capitol Music
Group's Caroline
inked a distribution
deal with K-pop
group NCT127.

Creative Artists
Agency signed
songwriter-producer
Shane McAnally and
pop singer Melanie
Martinez.

Sony/ATV signed
Little Mix's Jade
Thirlwall and Leigh-
Anne Pinnock
through joint venture
TwentySeven Music
Publishing.

Primary Wave
Publishing acquired
a stake in Leon
Russell’s catalog.

Executive Turntable
Warner Bros.
Records named
Nate Albert
executive vp A&R.

Troy Carter and
). Erving launched
music and tech
company Q&A.

Condé Nast named
ex-Pandora CEO
Rogerlynch its first
global CEO.

Warner Music
Nashville upped Cris
Lacy to executive vp

A&R: BenKline to
executive vp/GM;
and Scott Hendricks
toexecutive vp A&R/
creative adviser.

The RIAA named
Jackie Jones vp
artist and industry
relations.

Epic Records named
John Kirkpatrick
senior vp brand
marketing and
Michelle Belcher vp
of Epic Film & TV.

Media Alert
Yadastar, which
oversaw Red Bull
Music Academy and
Radio, announced it
will close in October.

Jack White's Third
Man Records gave
minority ownership
to co-foundersBen
Swank and Ben
Blackwell, marking
its 10th year with a
Nashville festival.

Obits
Seattle musician
Shawn Smith,

vocalist for the band
Brad, died at 53.

O’lays co-founder
Bill Isles died at 78.

Read more about
their lives and impact
at billboard.biz.
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NIPSEY HUSSLE

1985-2019 -

Nipsey Hussle, born Ermias Asghedom, was shot and killed outside his store, Marathon Clothing, in Los Angeles

on March 31. The Grammy-nominated rapper, entrepreneur, business leader and community advocate was beloved
in his hometown and across the world. Here, several of his industry colleagues remember his legacy.

BY TEEFLII

| first met Nip through my big brother

Kay Essin probably 2011. Nipsey didn’t
allow a lot of people to walk into the studio
and touch the board. | was one of those
guys blessed [that] he trusted me with
engineering and mixing, making sure his
vocals were sounding right. | don’t think he
wanted to be a super-duper perfectionist;
all the music that y’all received he wanted
to be organic.

He got his energy out of each individual
he worked with, and let artists pull energy
out of him. When you leave Nip, you feel
more than just better — when you leave
Nip, your consciousness is better.

Whenever my family would go past his
store, we would get so much love from
Nip and his family. They brought my kids
clothes all the time, would take pictures
with my kids and family members — hell,
| don’t think they know half my family
members like that, but still, when they go
over there and tell them, “We're TeeFlii’s
family,” they show them the hospitality that
| always got from Nipsey.

He followed what his mom taught him.
Manners. How to greet people. Make sure
you wealthy before you go grab jewelry and
all of that. That’s what his mom putin him.
His dad was proud of him.

Every day Nipsey would write his goals
and plans. For a whole year he would have
a plan of what he wanted to do, how he wanted to dress, how he wanted to come
across to people. And that's exactly what he did. That discipline his mother instilled
in him.

It’s all right to cry and mourn, but | know now he would want us to pick our heads
up. And like he said: “If these n—as kill me, then you ride for me.” [Riding means
we] keep his legacy going. Keep his vision for the youth and the community. See
his people get out of poverty. Thisis a big loss for the community. You got to look at
how many other people didn’t do for their area but got more money than Nipsey. It’s
a lot more people that got way more millions than Nipsey, and they never even put
that much money into they area. It's easy to be gifted and anointed, but if you don’t
take thatand throw it back out to the people, it’s worth nothing.

ON SOCIALMEDIA

Lost for words kuz i got so many of em. We
went thru so much shit together tryna make it
out of LA with this rap shit, But we always got
thruit then talked about it & after we talked.
We laughed! You was a real big bro to me no
kap.YOU 1 OF A KIND! | Kant believe this shit,
| don’t wanna believe this shit. I'm not never
acceptingit... It wasn’t yo time togo I'm lost
homie. We had so much shit in the works. TV
shows that was being written, A album "2 OF
AMERIKKKAZ MOST WANTED” that we tried
to work on but it never gotdone...damn bro
I'm sick. The shit we had is forever bro! THE
WORLD DIDNT KNOW WHAT THEY HAD
TILLYOU WAS GONE | BEEN KNEW!

My whole energy isjust ata low right
now hearing this. We just linked for the first
time in years and said we were gonnado a
new song this summer cause it had been too
long. You were having the best runand | was
so happy watching from distance ... nobody
ever talks down on your name you were a
real one to your people and to the rest of us. |
want the world to know | saw you as a man of
respect and a don. Rest easy my g.

You were about something..
positive and for your community in every
chance you had to speak.. and because of that
You inspired millions who will uphold your
legacy forever. rest amongst the stars.

This doesn’'t make any sense! My spirit is shaken by this! Dear God may
His spirit Rest In Peace and May You grant divine comfort to all his loved ones!

Nipsey you a legend. | respect and admire your career path and what you did
for the neighborhood. My heart broke today when | saw the news. I’'m praying for your
loved ones. This was sposed to be the year we got one. God had bigger plans for you

RECEIVING APHONE CALL LIKETHISISTHE LASTTHING |
EXPECTED in the middle of finishing up our new record has my stomach in knots
bro!!! I'm still in shock! I'min disbelief, I'm confused!!!! Rest in paradise Nip

Inan unprecedented gesture to honor
and give more visibility to Nipsey Hussle’s
death, a number of high-profile artists —
from West Coast brethren like SOB X RBE
to those outside the region that the
Crenshaw, Los Angeles, MC faithfully
repped — postponed releasing new music
to create “a moment of silence.”
Cleveland’s Machine Gun Kelly was
the first artist to announce the informal
campaign, on April 3; gearing up for an
album rollout, he was supposed to release
the first single from his latest project on
April 5. On Twitter, he credited Spotify
creative director and head of urban Carl
Chery with inspiring his delay.

MOMENT
OF SILENCE

Nearly a dozen artists
delayed the release of new
music to pay respect to
Nipsey Hussle's memory

BY ROSS SCARANO
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“Nipsey was one of the leaders,”
says MGK. “[His] music and his legacy
are owed a lifetime of apprecation, and
it [became] a bittersweet moment to
announce my album. The one way
| did have to pay respect was to at least
stop the song | had for that week from
coming out.”

YG, who recorded the anti-Donald
Trump anthem “FDT” with Hussle in 20186,
pushed his album release from April to
May. ScHoolboy Q delayed the second
single from his upcoming LP.Boogie
held back a video. By week’s end, more
artists had joined in, including Kash Doll,
Tierra Whack, Lil Mosey, and DJ Mustard

and 03 Greedo, who postponed their
collaborative full-length. While digital
distribution has made it much easier to
change release plans at the last minute,
several executives say that they've never
heard of such a broad effort to honor a
musician before.

Not all of these artists had direct ties
to Hussle, which speaks to how widely
the rap community has been affected by
his death. He was shot and killed outside
the clothing store he owned and operated
in the neighborhood where he grew up,
which he had been working to revitalize
through entrepreneurial activities like
opening up a coworking space. o

MERON MENGHISTAB
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Lambert onstagedﬁring
the 54th Academy of
Country Music Awards atthe

MGM Grand Garden Arena
inLas Vegas on April 7.
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ACM Awards

LAS VEGAS, APRIL 7

KACEY MUSGRAVES CONTINUED HER WINNING STREAK
at the 2019 Academy of Country Music Awards, taking home
album of the year for Golden Hour, which had previously
earned the same honors at the Country Music Association
Awards last November and the Grammy Awards in February.
Dan + Shay also scored big, winning duo of the year as

well as single and song of the year for their crossover

smash “Tequila.” In between wins, the pair performed their
Kelly Clarkson-featuring “Keeping Score,” which marked
one of the night’s most powerful cross-genre sets. Others
included Khalid and Kane Brown’s “Saturday Nights,”
Dierks Bentley and Brandi Carlile’s “Travelin’ Light,”

and a second cameo from Clarkson for Jason Aldean’s
“Don’t You Wanna Stay” as part of a medley celebrating

his Dick Clark Artist of the Decade honor. And while there
were only three women winners at this year’s ACMs, plenty
performed. Carrie Underwood sang “Southbound”

within a pool-party-themed stage design; Miranda
Lambert brought an electrifying medley of hits including
“Gunpowder and Lead”; and new female vocalist winner
Ashley McBryde accompanied Eric Church for a haunting
rendition of his song “The Snake.” In terms of accolades,
veteran host Reba McEntire was confident that 2020 will be
different, thanks to artists like McBryde and Musgraves who
are leading the charge. As McEntire said backstage, “We're
just gearing up.” ~TAYLOR WEATHERBY
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1 Maren Morris (center) z
and Brothers Osborne
performed their
collaboration “All My
Favorite People” from
Morris"album Girl. 2Khalid
(left) and Brown backstage.
3 Aldean (right}and Clarkson
Y embracedfollowing their
powerhouse performance.
4 Sixteen-time host
McEntire delivered a
spot-on Cardi Bimpression.
5Florida GeorgiaLine's
Tyler Hubbard (leftyand
Brian Kelley (right} with Luke
Bryan.6Dan+ Shay were
all smiles as they hoisted
their three trophies
backstage.7 Musgraves
won herfirstfemale artist of
the yearaward.

gside Bentley,
agram ahead of

hehasaperfectface.




7 DAYS onthe SCENE

Billboard
Dance 100

MIAMI, MARCH 28

ALITTLE RAIN COULDN’T PUT A DAMPER ON THE SECOND
Billboard Dance 100 event, honoring the artists and executives
selected for Billboard’s 2019 Dance 100 and Power Players

lists. The industry’s key players gathered at Miami’s 1 Hotel

rooftop on March 28, in the middle of Miami Music Week, which
Armin Van Buuren told Billboard is the dance music world’s

version of a New Year celebration. Also in attendance: Belgian
DJLost Frequencies, Dutch D] Don Diablo, Monstercat CEO
Mike Darlington and Goldman Sachs CEO (and part-time DJ)
David M. Solomon. Guests were treated to energetic sets from
Afrojack, ARTY and Croatia Squad while overlooking the city
skyline and sipping on cocktails like the 128 Beats per Minute, Club
Kicker and Power Punch. The day after the soiree, Ultra Music
Festival kicked off with many of the same faces hitting the stage. Said
Van Buuren, who debuted his new song “Don’t Give Up On Me” on
day two: “This week is when DJs come out of their holes.”  —kaT BeIN

1 Afrojack DJ'd until
midnight. 2From left:
TH3RD BRAIN team builder
Fred Hwang, DJ/producer
Dani Deahl, Capitol Music
GroupA&Rvp Jeremy
Vuernick, Spin editor-in-
chiefMatt Medved and
Universal Music Publishing
Group A&Rdirector Taylor
Testa.3 Van Buuren.

4 Armada Music co-
founder/CEQO Maykel Piron
(left) and Tomorrowland
artistmanager Nick
Royaards, both of whom
made the 2019 Power
Players list.5Nicky Romero
(left) and Afrojack’s
manager, Ludvie Mailuhu.

6 From left: Barstool music
blogger Tom Zollo, Rachel
Rosner, SAS Entertainment
founder Stacie Sater,
Billboard writer Kat Beinand
Los Angeles DJ Elephante.

XANDER TAMARGO/GETTY IMAGES FOR BILLBOARD.
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7 DAYS onthe SCENE
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Kaos Grand
Opening

LAS VEGAS, APRIL 4-7
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1 AliciaKeys performed asoaringset at Palms Resort
venue Pearl Theateron April 5. 2Marshmello played
Kaos’ day club on April 6, two days after launching his
newresidencyat the nightclub. 3Zac Brown Band
frontmanZac Brown closed out the star-studded
weekend on April 7.4) Balvin got the party started
with his seton April 6, which was followed by G-Eazy
and Cardi B. 5 Cardi B, who took the stage close
to4a.m.,celebrated the one-year anniversary of
Invasion of Privacy with a hit-filled set. 6 G-Eazy used
his performance to end afeud, bringing Machine Gun
Kelly out for MGK’s 2018 single “LOCO.”

Dreamville Fest

RALEIGH, N.C., APRIL 6

1Festcurator). Cole’s 22-song setincluded cameos from 21 Savage
and Meek Mill. The sold-out event brought 40,000 to the rapper’s
hometown. 2Nelly delivered fan favorites in a 30-minute set.

3 Teyana Taylor dedicated "Gonna Love Me” to the late Nipsey Hussle
and his girlfriend, Lauren London.46LACK posed backstage before
his performance. 5 SZA closed out the Shine Stage.
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2019 ACNM MALE ARTIST

OF THE YEAR

A BIG THANK YOU TO THE HOMETEAM!

ALREADY TOP 15

VALORY
MUSICs



Billboard's Latin
Music Week, now inits
29th Year, is the Latin
Music world’s biggest

power-players and
artists. These influential
figures come together
for a series of curated
discussions, networking,
performances, panels
and parties.

The highlight of the week is Billboard's Latin Music
Awards, broadcast live on the Telemundo Network
on April 25.

BILLBOARD'S 4/20 ISSUE WILL SPOTLIGHT
THE FOLLOWING:

¢ Latin Music Week

e Preview Billboard Latin Music Conference
and Awards with a focus on the performers
and finalists for most prestigious awards in
Latin music

e Profile Billboard's special award recipients for
the Spirit of Hope, Lifetime Achievement and Hall
of Fame Awards

¢ The hottest and most relevant trends in the Latin
market labels and publishers

Editorial content subject to change.

gathering of dealmakers,

SPECIAL ISSUE

APRIL 20

Advertise in Billboard's April 20 Latin
Music Week Issue to congratulate this
year's honorees, finalists, and to position
your company to the key decision makers
in the Latin market.

ON SALE APRIL 20

AD CLOSE April 11
MATERIALS DUE April 12

BONUS DISTRIBUTION:

BILLBOARD LATIN MUSIC CONFERENCE
4/22 -4/25 (Las Vegas)

BILLBOARD LATIN MUSIC AWARDS
4/25 (Las Vegas)

TO ADVERTISE, CONTACT:

MARCIA OLIVAL:
786-586-4901
marciaolival29@gmail.com

GENE SMITH:

973-452-3528
eugenebillboard@gmail.com

JOE MAIMONE:
212-493-4427
joe.maimone@billboard.com

| BillboardLatinMusicWeek.com



MAKEUP BY 0Z

SLOWBURN

Dreamville’'s Ari Lennox is ready to join R&B's
new class — but first she has to drop her debut

BY DAN HYMAN
PHOTOGRAPHED BY JOELLE GRACE ROSEN

Lennox photographed
April 3at Midtown Bowl
in Atlanta. Watch her
You Should Know at
billboard.com/videos.
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the beat

IT'S AFEW DAYS BEFORE THE
Dreamville Festival — the inaugural
event hosted by J. Cole’s record
label in the rapper’s native North
Carolina — and Ari Lennox,
Dreamville’s sole female artist,

is having mixed emotions. She’s
eager to perform songs off her
forthcoming debut album, Shea
Butter Baby, but weighty issues are
clouding her mind. She recently
learned at one of her shows that

a teenage fan of hers was shot
dead days earlier. “It’s hard to be
happy in a moment like this,” says
the 28-year-old Lennox from her
Atlanta apartment while her dog,
an Akita named Galactic, barks in
the background. “My people are
being attacked, and our lives are
constantly threatened and being
taken away. It’s just not fair.”

some extent,” she says. But at age
12, after transferring between a slew
of schools in the Washington, D.C.,
area, she met a more diverse group
of friends. And once she started
touring the South thanks to her
burgeoning career, she was “shaken
out of that ignorance.”

Now, Lennox takes comfort in
knowing that she’s in a position of
power to educate others, like her
hundreds of thousands of Instagram
followers, through her music —

a rhythmic mélange of funky,
psychedelic, soul-inflected R&B
that draws as much inspiration from
throwback crooners like Minnie
Riperton and Roberta Flack as
1990s icons like Mary J. Blige and
Lauryn Hill. Lennox herself falls
squarely within R&B’s new wave,
alongside recent success stories like

“Everything happens forareason,
butI’'malsolike, ‘Yo, it’s time for this

projecttodrop.”

Attending a predominantly white
elementary school in Northern
Virginia, the artsy, music-loving
Lennox says that she was once
blind to the tragic reality of “black
men and women being senselessly
killed” at increasingly alarming
rates. “I feel like I was sheltered to

—Lennox

H.E.R., Amber Mark, Queen Naija
and the duo Vanless. “Ijust pray I
can bring this sort of music back to a
more mainstream level,” says Lennox.
“These vibes can heal a lot of people.”
Her lyrics depict a determined and
decidedly self-empowered young
woman, but she didn’t always feel

Lennox performed
atthe Dreamville
Festivalin Raleigh,
N.C.,on April 6.

like one. In 2012, Lennox started
uploading covers of Frank Ocean
and Bilal to YouTube, all while
dreaming of a career like those of
her favorite black artists, SWV and
Beyoncé. In 2013, she released

on SoundCloud her debut EP, the
funky, neo-soul-inspired Ariography,
which she recorded while living in
New York and working at Whole
Foods. That landed her a feature on
Chicago-based Dreamville rapper
Omen’s 2015 track, “Sweat It OQut,”
which in turn put her on the radar of
Cole and his label partner, Ibrahim
Hamad, prompting them to fly her
to Los Angeles to write reference
tracks for Rihanna. In December
2015, they offered her a record

deal, and six months later, she was
signed. “It wasn’t just my music,”
says Lennox. “They accepted me for
being strange and weird.”

Lennox’s second EP and first for
the label, 2016’s Pho, earned her a
spot opening for Cole on his 4 Your
Eyez Only tour. When she wasn’t
on the road, much of her time was
spent recording in Charlotte, N.C.,
and Los Angeles, refining her sound
with her most trusted collaborator,
Dreamville’s in-house producer,
Elite. With his guidance, she has
released a handful of one-off
singles, including, last November,
her most promising track to date: the
Cole-featuring “Shea Butter Baby,”
which is making inroads at R&B
radio (it could debut on the R&B/
Hip-Hop Airplay chart in the coming
weeks) and has garnered 32 million
on-demand streams, according to
Nielsen Music.

As the only non-rapper on
Dreamville — which inked a
distribution deal with Interscope
in 2014 and has been upfront about
developing its artists’ catalogs
rather than aiming for radio-friendly
singles — Lennox recognizes she’s
in a fortunate position to be one of
the label’s eight acts. And yet, for
all her happiness with Dreamville,
Lennox is frustrated that it’s going
on three years since she was signed
and her debut album still isn’t out.
“Everything happens for a reason,”
she says, “and I feel like it makes me
stronger. But I'm also just like, ‘Yo,
it’s time for this project to drop.””
(It’s currently scheduled for a May
release.) Longtime manager Justin
LaMotte insists the slow build 1s
a strategic move. “R&B just takes
some time to bubble,” he says, citing
“Shea Butter Baby,” which has taken
six months to arrive at radio. “Ari’s
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Ibrahim Hamad

PRESIDENT, DREAMVILLE RECORDS

HISROILE Asc —\‘ounder of Dreamville with
}.Cole, Hamad signed Lennox to a record
dealin late 2015 and serves as a liaison
between her managementand Interscope
Records. \

EARLY ATTRACTION “Wh nlfi'stmmeth @ in
2015, kl’\l wasn't going with the
norm for what R&B sounded
lil&-\at the tirhe. ¢ all felt [iRe it
was completely her  there
was no acting or fakin\g.”

~
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Anthony “Elite” Parrino
IN-HOUSE PRQRUCER, RREAMYILLERECORRS
\HIS ROLE Cole’s key corlaborator, he worked
extensively with Ruff Ryders during
their early-2000s heyday and executive
rroduced Lennox’s forthcoming debut.
IPERFECT PAIR "I'll be making a beat while
she’s playing a video game. I'll hear her
start singing some melodies,
and (I Ry he o iy
recordi ng it. All creatives
need encouragement to
accept their own greatness.”

VO AN EEIEVVASMSE Y SENARESR D VPRGSO RD DO NS,
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HER ROLE Originally a fan of Lennox’s, Cole
in mid72(q7 begi\lmé the ginger's go-to
adviser on a‘}l things aesthetic, from out its
to music video treatments.
STYLEEVOLUTION “Ariis not big on name
brands or trends; she just wants to be

perdelf. It has beengwdsome

o watch her blossom and grow
from rocking jean shorts and
{éesto wea{j ng i{l sorf\g o(fur&,

dresses and fu nky earrings.”

.................

Laura Carter

PRODUCT MANAGER, MARKETING;
INIERSCQ(’RRECORR\s

HER ROLE Carter oversees the entirety of
Lennox’s marketing strategy at the major-
Mbel Ie%él,sb\eérl{eadingh‘er uym tollout
and content creation.

PRACTICING PATIENCE “Thereis a bitofa
long game you have to play in R&B. As Ari

is developing and her story is coming out,
we're seeing momenturh kick
in.Older tracks, and\those that
came out as loose releases,
a% How yetting the\special
\attention they deserve”

on a hip-hop label, but she doesn’t
need to release music as rapidly as
her labemates,” says LaMotte. “We
can move at our own pace.”

“Alot of these songs I've been
holding on to for a long time,” says
Lennox. “I just want the world to
hear them. And then, finally, [ can
exhale.” ©
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the beat

NIGERIA LEADS A
U.S. ‘EXPLOSION’

Now that the U.S. music industry can
better measure the value of reggaetdn
and K-pop, Africa’s music market has
come into focus. On March 28, Warner
Music Group announced a partnership
with Chocolate City, a Nigeria-based
independent label led by co-founder/
CEO Audu Maikori, co-founder/C00 Paul
Okeugo, executive vp imprints Jude Abaga
and executive vp recorded music Aibee
Abidoye. “Africa has been a sleeping
giant in the international music
business,” says Okeugo. He predicts an

Q&A

Power Balladeer

Sebastian Yatra believes in the relevance of the love song — for now

BY JUSTINO AGUILA

ebastidn Yatra started singing when
he was 12 years old. He landed the
lead role as Troy Bolton in a middle
school production of High School
Musical, and it immediately made him think,
“This is what my life is going to be.” Raised in
Miami, the Colombian native modeled himself
after ballad singers like Luis Fonsi, Ed Sheeran
and Michael Bublé. He released his breakout
slow-tempo stunner, "No Hay Nadie Mas,” in
January 2018. On April 12,the 24-year-old
artist will release his second album, Fantasia,
through his recently renewed contract

with Universal Music Latin Entertainment.
And he's already at work on his third — a
reggaeton-inspired LP due in early 2020 that
will feature, according to manager Roberto
Andrade Dirak, “some of the most powerful
collaborations within Latin urban music.”

Fantasia is an album of pop ballads. Was
there any pressure to take a more Latin-
urban approach?

It felt right to take a risk. Why not an album
of just ballads? Nobody is doing it, but these
songs have such a greatimpact. I'm doing
arenas by myself in Latin America. | attribute
the success of these ballads to [the fact] that
| fall in love very easily. When you are honest,
there is no way to go wrong.

Your manager has worked with Carlos
Vives. How has he helped your career?
Before him, | was in limbo. | had been all over
the place for seven years, knocking on doors,
and things were not working out. Roberto and |
first met at a McDonald’s in December 2013; in

2014 | finally released my first single. The team
started growing, and [in April 2016] we signed
with Universal. Roberto and | make all the
artistic decisions, along with my co-managers
Alejandro Duque [managing director of
Universal Music Latino, Machete and Capitol
Latin], Angel Kaminski [executive vp of Latin
America/lberian Peninsula at Universal Music]
andJesus Lépez [chairman/CEQ of Universal
Music Latin America/lberian Peninsula). They
trust my point of view and take us exactly
where we want to go.

Are you thinking about recording in English?
| sang with Halsey [at the Latin Grammy
Awardsin 2018], and we did “No Hay Nadie
Mas” in English and "Without You,” her single
that hit No. 1 on the Billboard Hot 100. My
label, management team and | thought | would
[record in English] five years from now, but after
that, we thought, “Why not sooner?” | wrote the
best music of my life in San Carlos de Bariloche
[in Argentina) in January during my break,
including a song thatis 100% in English. It
would be cool to find a big featured artist in the
English market [to collaborate with].

Do you see yourself landing on a future U.S.
music festival lineup?

J Balvin is a great example to follow — he's
headlining festivals. We're on the same label,
and he has given me some good advice
through the years. Now is not much of a festival
moment for me, but I'm sure 2020 will be a year
where I'll be at different festivals around the
world — that's my goal. To be at Coachella next
year would be incredible. @

“explosion of music from Africa across a
range of genres” in the coming years.
Through the partnership, Chocolate
City, which formed in 2005, is hoping to
expand its visibility, particularly in
the United States. Along with financial
support, the deal will provide the label
with distribution and artist services
through Alternative Distribution
Alliance — WMG’'s independent label-
services division — and a marketing
agreement with WMG South Africa. WMG
could set a precedent for other major
labels to invest in the African market,
growing its presence on the charts. (On
April 8, UMG became the first major to
license Nigeria-based streaming platform
uduX.) Nigerian Afrobeat star Davido has

proved the demand is there: His 2017 hit,
“Fall,” peaked at No. 17 on Billboard’s
R&B/Hip-Hop Airplay chart in April and
has 50 million U.S. on-demand audio/video
streams, according to Nielsen Music.
Chocolate City is aiming for similar
measures of mainstream success for
its roster of local talent, including
Femi Kuti, the four-time Grammy Award-
nominated son of Afrobeat legend Fela
Kuti; Afropop artist Dice Ailes; and
soul singer Ruby Gyang. Abaga, who
raps and produces under the moniker M.I
Abaga, is also on the label. “Now,” says
Okeugo, “we have the tech infrastructure
and digital services that enable us to
connect artists and fans on a larger
scale than ever before.” —BIANCA GRACIE

Femi Kuti
onstagein Berlin
on March 24.
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A New Spin On Hotel Perks

Thefront officeat Hotel
Saint Ceciliain Austin,
where guests can browse
agenre-spanning
collection of vinyl.

Boutique inns tap into vinyl’s resurgence, outfitting suites with turntables and stacks of wax

BY ADRIENNE GAFFNEY

In 2018, U.S. vinyl album sales grew 15%, according to Nielsen Music, marking the 13th

consecutive year of growth. Record Store Day, the annual promotion in which local music retailers
stock exclusive releases, launched 11 years ago and returns April 13. The latest frontier for vinyl? The
hospitality industry, starting with boutique hotels in tourist cities.

HOTEL DUNIWAY — PORTLAND, ORE.

This April, the Hilton-owned hotel will debut its

Vinyl Suite, a 350-square-foot room equipped with
handmade players from U-Turn Audio and a collection
of 900 records. (Victrola record players have been
available for guests to borrow and take to their rooms
since the Duniway opened in 2017.) “The older
clientele that haven't seen a record playerin along
time immediately start smiling,” says GM Ryan Kunzer.
“Then you get the younger, millennial generation that
isvery in tune with the new uptick in popularity of vinyl
and are all about this.”

KIMPTON GOODLAND — GOLETA, CALIF.

At this branch of the 66-location chain, lodgers can
browse the lobby's record shop-slash-library, runin
cooperation with the subscription record service VNYL,
for albums to buy or borrow during their stay. The
Goodland will host aconcert by St. Lucia in August as
part of a national Kimpton series. Director of sales and
marketing Drew Parker sees the initiatives as a way

to set his branch apart. “It's not something guests are
seeing at a Marriott, a Hyatt or a Hilton when they check
in,” he says. “It's the younger, road-tripping guests” —
not the weekday business travelers — “that are the most
excited and the ones buying the most albums.”

HOTEL SAINT CECILIA — AUSTIN

Guests can flip through the hotel’s lending library and
borrow selections from an encyclopedic collection

of records (classics like Fleetwood Mac’'s Rumours,
Bob Marley & The Wailers' Legend and Carole King's
Tapestry are the most in demand) and rock'n’roll
biographies to bring to their rooms, all of which feature
Rega turntables and Geneva sound systems. Also
available: private vintage-vinyl shopping services
courtesy of local store Breakaway Records and, for the
most musically inclined, Gibson guitars for rent from
the concierge.

.............................................................................................................

HOTEL MAX — SEATTLE

In 2013, Hotel Max partnered with iconic label Sub Pop
on the design of the 19 rooms on its fifth floor. Eachis
stocked with a turntable and a collection of vinyl from
the imprint’s acts, including Mudhoney, Father John
Misty, Fleet Foxes and Nirvana. “It's an homage to

the label and the impact it has had on this city,” says
Shannon Overholser, media relations manager for
Provenance Hotels, Hotel Max's parent company. The
program'’s success inspired Provenance to try a similar
concept at another of its Seattle properties, Hotel
Theodore, with Light in the Attic Records, whose roster
boasts D’Angelo and Built to Spill.

SHRINKING
THE SINGLE

From vinyl pressed with blood
(The Flaming Lips) to the world’s
fastest-released vinyl record
(Jack White), Record Store

Day has offered a variety of
collectibles in honor of the
annual event. This year, it’s
thinking bigger by going smaller
— with a miniature Crosley Radio
turntable, the RSD3. Featuring
built-in speakers, the player

is designed specifically for
3-inch vinyl (songs must be 2:50
or shorter). A limited run of
3-inch titles, all of which were
pressed at Japan’s oldest vinyl
manufacturing plant, Toyokasei,
will be available on April 13.

Four titles come from Epitaph
Records; label head of sales
Kathie Merritt received a call
last November from Record Store
Day co-founder Michael Kurtz
asking to license music from
Epitaph. The biggest challenge?
Finding songs that were short
enough. The label chose Bad
Religion’s “My Sanity,” off
its upcoming album out in May;
Rancid’s “Ruby Soho,” from
1995 album And Qut Come the
Wolves; and The Interrupters’
“She’s Kerosene” and Culture
Abuse’s “Dip,” from their
respective 2018 releases.

“"These four artists were a great
representation of the label,”
says Merritt. Epitaph, she
points out, was built on acts
like Bad Religion and Rancid,
while The Interrupters and
Culture Abuse represent the
imprint’s future.

Sister labels Epitaph and Anti-
have long participated in Record
Store Day as annual sponsors of
the event’s T-shirt printing
at music retalier Amoeba’s
Hollywood location. They ask
artists to perform and sign vinyl
at local record stores across
the country and release vinyl
exclusives (this year: two 7-inch
records from Bad Religion and
The Menzingers). Licensing titles
for the mini-turntable takes the
tradition to a new level — one,
says Merritt, that is especially
rewarding to the most committed
collectors. —LYNDSEY HAVENS

Crosley’s
RSD3
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A Coachella-branded AR

spaceship “flies” through the air
atthe 2018 festivaliin Indio, Calif.
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Coachellalaunches festivalgoers into virtual space with
its first-ever stage equipped with augmented‘reality

BY TATIANA CIRISANO

URING HIS HEADLINING
set at Coachella in
2018, Eminem debuted
a custom augmented-
reality app that allowed fans
to be virtually showered by a
plate of “mom’s spaghetti.” This
year the festival is taking the
technology even further with a
first-of-its-kind, AR-equipped
stage at its Sahara Tent.
The tech will be available at
the dance-music tent both
weekends, April 12-14 and 19-21.
AR — computer-generated
images superimposed onto
real-world environments
through an app or headset —
“will fundamentally change
how people interact with music,
concerts and each other,” says

Sam Schoonover, Coachella’s
first digital innovation manager.
(The position was created in
mid-2018.) In the near future,
he predicts, concertgoers will
be equipped with AR headsets
“straight out of Back to the Future.”
How will it work this year?
Guests who open the festival
app’s “Coachella Camera” page
and point their smartphones at
the Sahara Tent before, during or
after performances will see outer
space-themed images like planets
and astronauts floating above
the crowd onscreen. “Since AR
is not yet fully immersive, it still
needs to be experienced through
a smartphone,” says Schoonover.
Guests can also swipe through live
photo and video filters, which will
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change shape and color according
to the sound being captured by
the phone’s speakers.

Other venues have also
explored immersive technology;
New York’s Panorama Music
Festival featured a 360-degree
virtual reality theater in 2018,
and on U2’s Experience +
Innocence Tour the same year,
an enormous digital Bono avatar
floated in the air. The next step,
says Schoonover, is expanding
the tech beyond smartphone
screens and seeing just how
realistic this alternate reality can
get. “Imagine visuals that expand
out into the crowd, up into the
sky and interact with you and
your friends,” he says. “That’s
the vision.” @

Is country radio
embracing

Lil Nas X’s “Old
Town Road™?

B The week of March 16,
roughly three months after its release,
Columbia Records rapper Lil Nas X’s
breakout hit debuted at No. 19 on
Billboard’s Hot Country Songs chart. After
a review 10 days later, the song, which has
a trap beat, was removed in part because
it was not yet being played on country
stations that report to Billboard, nor was
Sony Nashville promoting it. But the
nearly 2-minute track, which samples
Nine Inch Nails and references cowboy
boots and horses, has since entered the
April 13 Country Airplay list at No. 53, and
Sony Nashville has started testing it in
some markets. On April I, Good Morning
America joined the conversation around
the song by bringing on iHeartRadio host
Bobby Bones, who said that “the one
constant with country [music] is that it’s
changing.” He then played “Old Town
Road” on his syndicated show. The Radio
Disney network, which targets 13- to
24.-year-olds (and doesn’t report to the
Country Airplay chart), has been playing
the track on its country station as well. “It’s
a bona fide hit that transcends typical
genre-defining boundaries,” says Disney
Channels Worldwide vp music strategy
Phil Guerini. On April 5, the release of a
Billy Ray Cyrus remix that clocks in at
over 2-and-a-half minutes amplified the
debate on the song’s genre. Cyrus, who in
2014 hit No. 2 on Rap Streaming Songs for
his feature on Buck 22’s “Achy Breaky 2,”
tweeted that backing Lil Nas X was a
no-brainer: The track is “honest, humble,
and has an infectious hook, and a banjo.
What the hell more do ya need?”

—TATIANA CIRISANO

DAVE MATTHEWS' BOARD GAME GOES WIDE

Before Dave Matthews went on to sell

36.8 million albums in the United States
{according to Nielsen Music}, he bartended
and waited tables, delivered milk for his
uncle and created illustrationsin pamphlets
for local doctors’ offices. “Sometimes | feel
guilty about success, like | could have ended
up on the side of the road with a cardboard
sign,” he says now. “That’s still a possibility,
if | play my cards right.” An unlikely one,
though. Dave Matthews Band kicks off a
North American summer tour on April 30, and
offstage, Matthews, 52, is seeing through his
investmentin a board game called Chickapig
that launched on Kickstarter in 2016 and just
hit the shelves at 1,850 Target stores.
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The chess-like game, which features
pooping cows and chicken-pig hybrid game
pieces, was dreamed up by Virginia-based
|uthier Brian Calhoun, a friend of Matthews’
who has made guitars for artistsincluding
Keith Urban. Though most board game
manufacturers typically bring an idea to
market in a matter of months, Chickapig
started out “like a band,” says Calhoun,

39. “We'd get a core group of friends and
fans together to play the game, and it grew
from there.” Game nights with 100 people

in Calhoun’s town of Charlottesville, Va.,
allowed him to organically gauge the
strengths and weaknesses of the game,
which was originally purchasable online. “By

the time we started talking about bringing
the game to a larger audience, we had
four years of figuring out every detail,” he
says, right down to the thickness of the
wooden pieces.

Amazon orders packaged from Calhoun’s
living room eventually caught the attention
of Buffalo Games, a licensing company that
has collaborated with Disney, Coca-Cola
and Star Wars and is now instrumental in
Chickapig’s growth. “The one place where
I've come in handy,” says Matthews, “is
encouraging Brian not to stand frozen in
the doorway. That you have to take a couple
of chances, maybe swallow a couple of
unpaid credit card debts, in order to move

Matthews (left) with Calhoun, who holds
two books inthe Chickapigfranchise.

something further down the road.” As the
game morphsinto a broader franchise that
spans children’s books and stuffed animals,
both Matthews and Calhoun are poised for

a payback. —BROOKE MAZUREK

SPACESHIP: JULIAN BAJSEL. MATTHEWS: RONNIE DENNIS.
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21 Savage photographed March 25
at Wright Ranch in Malibu, Calif.
Styling by Fatima.21 Savage wears

a StellaMcCartney top, Craig Green
jacketand pants, and Sacai x Nike
sneakers. Watchthe rapperteaching
financial literacy at schools in Atlanta
at billboard.com/videos.




E OF SAVAGE

AFTER A DEPORTATION SCARE LANDED HIM AT THE CENTER OF THE U.S. IMMIGRATION
DEBATE — AND MOBILIZED A TEAM OF HIGH-POWERED LAWYERS AND SOCIAL-JUSTICE
ACTIVISTS — 21 SAVAGE IS NOW LEARNING TO JUGGLE HIS PLATFORM WITH HIS PRIVACY

BY GAIL MITCHELL AND JEWEL WICKER // PHOTOGRAPHED BY DIJENEBA ADUAYOM




21 Savage wears

’ aDior shirtand
- Sankuanzjacket.



GROOMING BY CHRISTINA GUERRA AT CELESTINE AGENCY BARBERING BY BRANDON BRINSON SET DESIGN BY ALl GALLAGHER AT JONES MANAGEMENT

AS THE SUN AND CLOUDS PLAY

hide-and-seek on a brisk March
morning, three black SUVs pull up
to Camp Jewell House Academy,

a private school located in the
Atlanta suburb of Decatur, Ga. A
handful of school officials rush out
to meet today’s guest of honor:
rapper 21 Savage, who's about to give
students the surprise of their lives —
or at least the most riveting lecture
they’ll ever get about saving money.

21 Savage, dressed in all black,
enters the school with his hood pulled
up and his head bent down, trailed by
a bodyguard and members of his legal
and management teams. It’s the first
of two stops they’re making today on
behalf of the 21 Savage Bank Account
Campaign, the 26-year-old rapper’s
financial-literacy program that he
launched in 2018 and named after his
hit 2017 single, “Bank Account.” He
started the program by giving 21 teens
$1,000 each to start savings accounts;
now he’s teaming up with nonprofits
Juma and Get Schooled for the next
phase, which aims to pair 150 at-risk
Atlanta youth with jobs by June.

21 Savage, who is based in Atlanta,
looks happy to be here. His eyes light
up as he meets a spirited 8-year-
old girl who tells him she’s already
running her own business selling
soap and other bath products. (“So
can you give me some free stuff?”
he asks her. Without missing a beat,
she replies, “I'll have to see what
I can do.”) Later, a smile breaks
across his face as he pulls two crying
middle-schoolers into his embrace
to take a picture. But he doesn’t
appear entirely comfortable with
all the students’ eyes on him. He
fidgets quietly, seemingly unsure of
where to look or what to say; at one
point, Rep. Henry “Hank” Johnson,
D-Ga., whose office helped set up
the visits, tells him in a half-whisper
to say something about staying in
school and avoiding guns. A few

seconds later, 21 Savage does just
that: “Y’all stay in school, and stay
away from bad people and guns and
stuff, aight?”

The U.K.-born, U.S.-bred rapper
prefers not to be the center of
attention — outside of performing
onstage, at least. But that’s exactly
where he found himself on Feb. 3. Just
hours before Super Bowl LIII kicked
off, DEA agents in Atlanta pulled over
a car he was riding in, then handed
him over to U.S. Immigration Customs
and Enforcement (ICE) officials, who
detained him and began deportation
proceedings for overstaying a visa that
expired in 2006.

The news shocked many of his
fans, who didn’t know that 21 Savage
— whose real name is She’yaa Bin
Abraham-Joseph —was born in the
United Kingdom and legally arrived
stateside at age 7, speaking with a
British accent that has since faded.
His gangsta-rap mystique seemed so
at odds with English stereotypes that

Even in his most confessional
tracks, 21 Savage was holding back
parts of his life story. In “A Lot,”
he raps candidly about the murder
of a close friend, who was shot
during a drug deal. But nowhere in
his catalog had he ever discussed
his immigration experience. “That
was the deepest thing” about the
“A Lot” video, says the soft-spoken
21 Savage. “People will be going
through a lot of stuff, but you'll never
know what they’re hiding behind
their smiles. Like, nobody would
ever know that I wasn’t born here.”

He’s sitting in a conference
room at the Atlanta office of
immigration lawyer Charles Kuck
with Kuck and other members of
the team that quickly mobilized the
#Free21Savage campaign, as fans
grasped the gravity of his situation
and how it reflected on immigration
issues more generally in the era
of President Donald Trump. The
rapper himself waded into the

"People will be going
through a lot of stuff, but
you'll never know what
they're hldlng behind

their smiles.”

in the first few hours after the news
broke, many fans responded with
blithe (though often hilarious) memes
that suggested the rapper had been
living a double life and secretly palling
around with Queen Elizabeth II.

Since breaking out with his 2015
mixtape, The Slaughter Tape, 21 Savage
has become one of hip-hop’s most
promising new stars with his blunt
tales of poverty, gang violence and the
trauma they inflict. His most recent
album, last December’s I Am > I Was,
topped the Billboard 200 for two
consecutive weeks, and his catalog
of songs — including hits like “A Lot”
and his Grammy Award-nominated
turn on Post Malone’s Billboard
Hot 100-topping “rockstar” —has
earned over 3.3 billion on-demand
streams in the United States,
according to Nielsen Music.

—-21 SAVAGE

issue shortly before his arrest in
January. During an appearance on
The Tonight Show Starring Jimmy
Fallon, he performed a new version
of “A Lot” with a verse that included
a critique of the U.S. border crisis:
“Went through some things, but
I couldn’t imagine my kids stuck
at the border.” Many, including
prominent figures like Rep.
Alexandria Ocasio-Cortez, D-N.Y.,
have suggested that the lyric made
him a target for ICE.

21 Savage had brushes with the
law before. In 2014, he was arrested
on drug charges, though his lawyers
say they were later cleared from his
record. (Still, following his arrest, an
ICE representative cited a 2014 felony
drug conviction in a written statement
about 21 Savage.) Yet he says that his
ICE detention, which lasted for 10

days, was unlike anything he had ever
experienced. “The worst thing was
sitting in there not knowing what was
going to happen, or when it’s going

to happen,” he recalls. “Whenever

I went to jail before, it was, ‘You're
being charged with this and going to
court on this date.” But immigration
ain’t like that. You're just being held.”

The father of three describes
himself as a “low-key person who
just likes to stay out of the way.”

But 21 Savage may now have an
imperative to reconsider how

much of himself he shares. The
rapper’s team says that photo-ops
like the school visits are not part of

a deliberate attempt to soften his
image for the benefit of immigration
authorities and potential supporters;
they’re about growing his long-
standing philanthropic endeavors
and bringing to life the themes

of social consciousness that he
explored on I Am >I Was. Yet there is
a clear awareness on their end that
21 Savage’s bleak and sinister lyrics
could influence how he’s treated in
the eyes of the law. Members of his
team and the activists rallying around
his case make a point of referring to
him as She’yaa and not 21 Savage,
suggesting there’s a benefit to letting
the world get to know the human
behind the hits — something the
artist himself has been hesitant to do
in the past.

“He understands that people are
intrigued by him and his story,” says
Kei Henderson, who co-manages
21 Savage with Justin “Meezy”
Williams. “But his goal is to support
the music and do things like sponsor
sports camps. We're finding ways to
show people what he’s about without
him doing a bunch of interviews,
because that’s not his style.”

At a time when hip-hop is more
engaged with activism than ever
— Cardi B and Rihanna, to cite one
example, reportedly declined to
participate in the 2019 Super Bowl
halftime show 1n solidarity with Colin
Kaepernick — 21 Savage 1s now being
thrust into the role of immigration
spokesman. He potentially has a lot to
gain from leaning into it: Consider the
groundswell of support for Meek Mill
that followed his 2017 sentencing for
a probation violation, which inspired
the #FreeMeek hashtag and prompted
A-listers such as Jay-Z to speak out
on the ways probation laws unfairly
tether young black people to the
criminal justice system.

The taciturn 21 Savage, though,
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is having a hard time adjusting. “I
went from just being regular to my
life being in the lens 24-7,” he says.
“That’s the difficult part.”

21 SAVAGE HAS KNOWN SINCE
he was a teen that his unresolved visa
1ssues meant he could one day face
deportation. In fact, he took steps to
address the issue long before his ICE
arrest. In 2017, his legal team filed

an application for a U visa — which
grants U.S. residency to crime victims
or their families if they cooperate
with the investigation — in relation to
a 2013 shooting on the rapper’s 21st
birthday, during which he was shot six
times and his friend was killed.

Last summer, he also expanded
his inner circle. Henderson and
the rapper’s agent, United Talent
Agency’s Cheryl Paglierani, brought
fiery attorney Dina LaPolt onto his
legal team. LaPolt is best known
for helping the members of Fifth
Harmony take control of their careers
by renegotiating their Epic Records
contract in 2016, and was one of the
driving forces behind the passage
of the Music Modernization Act last
year. In 21 Savage she found a new
kind of challenge. “His immigration
1ssues were very complicated, and
not a lot of people on the team
understand [how to fix] that,” says
LaPolt. “And Ilove to fix complicated
things. I also liked all the social-
impact projects he was doing, which
is one of my passions.”

Following 21 Savage’s arrest, LaPolt
quickly called upon a handful of
politicians she had met through her
work on the MMA as well her own
industry contacts. In addition to Rep.

Below, from left: 21 Savage met with students
at Camp Jewell House Academy in Decatur, Ga.,
on March 21 tospeakabout financial literacy
and attend a student performance.
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"l was just trying to make
it out. Now I'm trying
to pull other people out.”

—21 SAVAGE

Johnson, Rep. Zoe Lofgren, D-Calif,;

Georgia House Democrat Rep. Erica
Thomas; and the Congressional
Black Caucus all issued statements
supporting the artist.

Johnson met 21 Savage in 2018,
when LaPolt invited the politician to
attend the rapper’s third annual Issa
Back to School Drive, which took
place in Johnson’s district. “21 and
I satin his car and talked,” recalls
Johnson. “We shared similarities
in terms of his growing up in that
area and me having been a criminal
defense lawyer representing people
from that neighborhood. So Iwas
well aware of the conditions that

21 Savage dealt with growing up there.

He’s regarded here as a hero to many
people for having stood up to the
forces that tried to take him down.”
LaPolt has also brought onboard
Kuck, the immigration lawyer;
Danielle Price, an associate at her
law firm, LaPolt Law; and crisis-
management expert Holly Baird,
who says, “I think [21 Savage’s
experience] is eye-opening for the
music industry.” (Multiple sources
also say that Irving Azoft is helping
manage the rapper now, though
a representative for Full Stop
Management declined to comment.)
Meanwhile, Tammy Brook — a
publicist and branding strategist
who’s also present for the interview

and had worked with 21 Savage prior
to his arrest — flew into action on
Super Bowl Sunday, reaching out to
leaders of immigration and social-
justice organizations, securing
support even before the game had
ended. The #Free21Savage coalition,
led by Black Lives Matter co-founder
Patrisse Khan-Cullors, now includes
backing from seven different
organizations. During the nearly
two weeks that 21 Savage spent in
detention, the coalition produced
T-shirts, rallied other celebrities and
organized a petition demanding ICE
halt its deportation proceedings. It
has garnered nearly half a million
signatures.

Khan-Cullors says she hopes the
coalition’s work will shed light on
the struggles other black immigrants
face. “Much of how we are trained
to think about immigration issues
in this country is that it’s a Latinx
issue,” she says. “Black immigrants
are more likely to be detained
and deported than any other
immigrant group solely because of
their blackness. We are living in a
country where it becomes a double
whammy to be both black and
undocumented.”

The photo shoot for this story
was the first time many of these
activists had met 21 Savage in
person. “There were definitely
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tears and a lot of laughter in what
was a familial conversation, not an
activists-and-artists conversation,”
says Nana Gyamfi, executive
director of the Black Alliance for Just
Immigration. Noelle Lindsay-Stewart,
entertainment media manager for
Define American, says 21 Savage “is
still processing a lot but is excited
to learn more about how else he
can help.”

When it comes to the rapper’s
recording career, managers
Henderson and Williams say the ICE
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ordeal has brought 21 Savage closer
to his label, Epic Records, which is
taking a behind-the-scenes role in
helping him. “I've been talking to
|[Epic president| Sylvia Rhone, and
everyone at Sony Music has been so
supportive,” says Henderson. “Just
because it hasn’t been broadcast
publicly doesn’t mean it’s not
happening.” (In a statement, Rhone
calls 21 Savage “one of the true
futurists of hip-hop” and says she had
“great respect for him as an artist, but
even more for him as a human being
and a philanthropist.”)

Says LaPolt: “We’re all working
together to secure his citizenship, to
keep building his brand as a business
and to keep expanding his efforts in
giving back, which is very important
to him. He wants to change people’s
lives.” 21 Savage was taking part in
philanthropy work long before his
arrest, though he says the past few
weeks have reaffirmed what he sees
as his purpose outside of music. Four
years ago, he says, “I was just trying
to make it out. Now I'm trying to pull
other people out.”

AT THE MOMENT, 21 SAVAGE’S
future is uncertain. His hearing,
originally scheduled for April 9, has
been postponed. Because he is no
longer in detention, his case will
go to a different group of judges,
but Kuck says it won’t happen
soon: “They don’t have enough
nondetained judges, so his case is
waiting to be assigned. I can’t give
anybody, even him, a date as to
when that might be.”

Still, his team 1s optimistic about
securing permanent residence for
him. In addition to his pending
U visa, 21 Savage has a few factors
working in his favor: He has lived in
the United States for over 10 years
and has children — two sons and a
daughter — who are U.S. citizens.
His mother and several siblings also
live stateside, either as citizens or
lawful residents. “He has a lot of
options,” says Kuck.

In the meantime, 21 Savage is
trying to get back to some semblance
of normalcy. He’s allowed to travel
within the United States and will
soon perform at the Lollapalooza and

Rolling Loud festivals. Paglierani, his
agent, says his own summer tour is
in the works as well. He’s spending
a lot of time with his children. (He
declines to talk about them, but
Henderson calls him a “real-ass” dad
with a hands-on parenting style.) He
plays video games — NBA 2K and
Call of Duty are his favorites — and
has found peace playing around with
a flight simulator. “You don’t even
think about anything else,” he says.
“You're just in the air and in control.”
21 Savage is also sitting on
unreleased songs — two albums’
worth, he estimates — though he’s
in no hurry to put them out. His
managers think there are more
potential singles to release from
I Am > I Was first. And the rapper

A UNITED FRONT

After 21 Savage’s ICE arrest, Tammy Brook of FY| Brand Group
mobilized a team of social-justice and immigration activists to help
draw attention to the issues of his case. From left: Jonathan Jayes-
Green of UndocuBlack Network, Gyamfi of Black Alliance for Just
Immigration, Brook, 21 Savage, Khan-Cullors of Black Lives Matter,
Lindsay-Stewart of Define American, Cristina Jiménez of United We
Dream and Janaya Khan of Color of Change.

1s still weighing how much of his
immigration experience he wants to
put in his music. On the one hand,
he feels a responsibility to use his
platform to advocate for those like
him. But he has also suggested that
touching on immigration in his
lyrics may have been what brought
him to ICE’s attention in the first
place. “He’s not really a big talker;
he lets his music speak for itself,”
says Williams. “As his manager, I
would love for him to speak [in his
lyrics] about being detained. I think
eventually it will be in the music,
because he’s becoming such a big
voice.”

For now, 21 Savage is asking fans to
do the only thing he himself can do:
“Tust stay down with me and wait.” @

APRIL 13, 2019 | WWW.BILLBOARD.COM 41



after the fire

Six years ago, Robin Thicke had a hit that blew up the
charts — and, almost, his life. Then, last November, his
house burned down. But he's putting that all behind him as
he readies his comeback album: “Regret is boring”

BY ROB TANNENBAUM PHOTOGRAPHED BY RAMONA ROSALES
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“let me introduce
you to my lady,”

says Robin Thicke, walking through the expansive
living room of his home in Malibu, Calif. “Ohhh”
— he stops suddenly — “she’s breastfeeding.”

The singer’s fiancée, model April Love Geary,
waves serenely from a sofa, where she’s feeding
Lola Alain Thicke, who was born in February. We
beat a quick retreat, to a pathway leading from the
front door to Thicke’s music studio, as a steady
flow of people — his band, a nanny, an assistant
bearing a tray of cheese and fruit, and even
daughter Mia Love, born a year before her baby
sister — pass in and out. Thicke and his family
moved into this massive Tuscan-style villa after
his previous home, just down the Pacific Coast
Highway, was destroyed last November in the
Woolsey Fire.

For Thicke, 42, it was the latest in a series of
difficulties that began after his smash “Blurred
Lines” topped global charts in the summer of
2013, ultimately becoming the No. 2 year-end
song for both the Billboard Hot 100 and Hot
R&B/Hip-Hop Songs charts. Co-written by
Thicke and producer Pharrell Williams, it had an
infectious groove evoking Marvin Gaye’s 1977
hit “Got To Give It Up.” But for the Gaye estate,
the resemblance was too strong, and it filed a
copyright infringement lawsuit.

Previously, Thicke had several years of
consistent success on the R&B singles charts,
mostly as a singer, but also writing and producing
for other artists. He always seemed like an
amiable dude in on the joke of stardom — the
George Clooney of the club jam. “Blurred
Lines” was his first blockbuster hit, and almost
immediately, it turned both his career and his life
upside down, with much of it as bad as good.

In depositions for the lawsuit the next year,
Thicke said he was drunk and high on Vicodin
while recording “Blurred Lines” and that, despite
the co-writing credit, Williams wrote “almost
every single part of the song.” But by then, the
lawsuit was only one of a growing pile of problems
for Thicke. A Daily Beast writer had denounced
the song as “kind of rapey,” and the video —
which featured three models wearing shoes and
not much more —was banned from YouTube and
criticized as at best archaic and, at worst, sexist.

By February 2014, Thicke and his wife, actress
Paula Patton, had separated, and Thicke seemed
to admit he had been unfaithful to her. That
summer, he released Paula —a concept album
about getting back together with her — that
tanked both personally (they divorced the
next year) and professionally (its lone single,
“Get Her Back,” peaked at No. 82 on the Hot 100;
on Metacritic, the album has an average user
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rating of 1.5 out of 10, in the “overwhelming
dislike” category).

A little over a year later, a Los Angeles jury
found that “Blurred Lines” had infringed Gaye’s
composition and awarded the Gaye estate
over $7.3 million (since reduced to just under
$s million). It was an unprecedented verdict
that surprised many in the music industry, since
the outcomes of such cases depend on specific
melodies, not a mood or style. Then, in late 2016,
Thicke’s father — Growing Pains star Alan Thicke
— died while playing hockey in L.A. The next
month, Patton accused Thicke of physical abuse,
which he denied; sought sole custody of their
son Julian Fuego (now ¢ years old); and was
granted a temporary restraining order against
him. A few months later, the two agreed to joint
custody of Julian.

Six years after “Blurred Lines,” it’s unclear
what damage, if any, these personal tribulations
have done to Thicke’s career. In 2015 and 2016,
he released four singles, including collaborations
with Nicki Minaj and Nas, but none even touched
the Hot 100. His management moved to Roc
Nation, and he has a new label deal with EMPIRE,
where he’s at work on an album he hopes to
release in September. First single “Testify”
reached No. 18 on the R&B Digital Song Sales

Clockwise from top: Thicke with Jenny McCarthy,
Jeong and Nicole Scherzinger (from left) on The
Masked SingerinJanuary;inthe “Blurred Lines”
video with Williams and model Emily Ratajkowski;
withfiancée Geary at Roc Nation’s pre-Grammy
brunchinLos Angelesin February.

chart in December; the next, “That’s What Love
Can Do,” peaked at No. 17 on the Adult R&B
airplay chart in early April.

Partway through our conversation, Thicke asks
if I'd like to hear some new songs. He ushers me
into his studio, which smells strongly of weed,
and plays me a few — lively quiet storm jams
celebrating the good life, one of which sounds like
a potential mainstream hit.

In person, clad in all black and adorned with
silver jewelry (including a ring on each pinky),
Thicke exudes the regal ease of a man who
greatly enjoys his life. He prefers a breezy joke
to somber introspection. When I ask if “Blurred
Lines” was a curse as well as a blessing, he
replies, “No. Regret is boring in this situation.”
Tattoos celebrating his son and fiancée poke out
of his short-sleeved shirt, and he wants two more,
for his daughters. He’s also thinking about inking
a tattoo of fire, alongside a quote from author
Charles Bukowski: What matters most is how well
you walk through the fire.

What did you lose in the Woolsey Fire?

My piano that I had for 22 years that I wrote every
song on. That hurt, because I was going to leave
it to my son. But I got my computer, with all my
[unreleased] music on it, plus my dad’s photo
albums and some guitars. It’s kind of a blur now.
Most of our neighborhood was decimated.

You're talking about losing your house, but

you’re smiling. Why?

We got lucky enough to land in a place like this.
We have a roof over our heads, and my children
are healthy and happy. I didn’t lose my album!
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(Laughs.) It’s what’s most important to me: my
family and my music.

That wasn’t the first time your life had been
turned upside down in the last few years. Is it
possible you’re just used to it?

Yeah. Pretty much all the clichés that befall a
musician all seemed to happen within a few years
for me. But I have my son watching me every day,
and some of the references I make on the album
are, without it being obvious, about my love for
him and the life I want to lead to make him proud.

“Blurred Lines” spent 12 weeks at No. 1. How did
that change your life?

I felt like a basketball player — I finally got that
ring, and it’s the end of a long run.  was 16 when I
had my first record deal as a singer and songwriter,
and I was 36 when “Blurred Lines” hit. I was able
to reach markets I'd never reached. When you're

a kid, you want to perform at Wembley [Stadium]
someday. You want to perform in the Philippines
and Indonesia. That song opened up my music to a
much broader audience.

How long did the feeling last?
I don’t think it lasts. But for those 12 weeks, it
was great.

Then people started calling the song “rapey.” |
think there was a disconnect: Your fans knew
you as a guy who had married his junior high
school girlfriend, had a goofy sense of humor
and sang about sex in a way that was loving
and caring —

And playful. “Sex Therapy,” for instance, is a very
playful lyric. (Laughs.) And the album was called
Sex Therapy, which 1s very tongue-in-cheek. My
father was a comedian. We come from a family of a
little twinkle in the eye, a little wry British humor.

To people who didn’t know you, can you
understand why the song seemed sketchy?
Well, it’s in the eyes of the beholder.

You were 7 when your parents divorced. Is that
when you started listening to hip-hop?

Yes. I started with Kurtis Blow and then found
Run-D.M.C. I dove into hip-hop as soon asI got a
whiff of it. I'd go to Tower Records and buy all the
rap singles on cassette.

My dad loved Hollywood. He was from a small
mining town in northern Ontario, and he just loved
show business. Loved the Kardashian Christmas
party! Never missed it. When I was a kid, he’d
drag me to all these events. 'm an extrovert, so
made friends with older kids. I'd go to 7-Eleven to
play video games, and I made friends with some
kids, mostly black and Latin and Asian, and I'd be
like, “Hey, you guys want to come over? I've got a
basketball hoop at my house and a Coke machine.”
(Laughs.) We started playing basketball, and then I
had a crew of guys that loved hip-hop.

My two sides were, I loved hip-hop and I loved

(RE) INTRODUCING ROBIN

As he sets the stage for his first album in five years,
Thicke has support from a new management company and a
label eager for him to embrace his “soulful, heartfelt” roots

BY JEWEL WICKER

ince the release of Robin Thicke's 12-week

Gender politics and cultural appropriation

have moved to the center of the conversation; streaming
rules; and social media creates viral hits as much as eye-
catching music videos do. To guide his return, Thicke is

turning to his manager, Chris Knight, who
recently moved with his client from Career
Artist Management (CAM) to Roc Nation
Management, and to the budding label and
distribution team at his new label, EMPIRE.

Known for artists like D.R.A.M., Kendrick
Lamar, XXXTentacion and Anderson .Paak,
EMPIRE signed Thicke as part of its new
focus on the pop market along with Iggy
Azalea and Adam Lambert. “We're trying to
show that we're a multidimensional company
and a diverse roster that ventures beyond
urban music,” says EMPIRE founder/CEOQO
Ghazi. “Robin can play heavily in the urban
mainstream space, and when he feels like it,
he can cross over into the pop space. He gives
us a very multidimensional approach for both
radio and streaming services.”

Thicke will work directly with Ghazi, vp A&R

Tina Davis, chief marketing strategist Morace Landy and
marketing and product manager Kara H-G Coleman. Roc
Nation arranged Thicke's first EMPIRE meeting in 2018 at
atime when — amid losing his home in the Woolsey Fire,

settling the “Blurred Lines” lawsuit and expanding his

family — the artist was looking for a fresh start. (He was

previously signed to Interscope.)

“I'think it's the young energy [at EMPIRE] and wanting
to go against the grain” that Thicke wanted, says Ghazi. A

singers — sangers, you know? I'd listen to Jodeci and
Mary J. Blige and Boyz II Men and Take 6, studying
these guys, and then I'm listening to Snoop Dogg
in the car with my buddies.

In June 2015, you said an album called Morning
Sun would be released that year. What
happened to it?
It was a collection of songs I had worked on with
different producers. Some of that was trying to
chase the success of “Blurred Lines.” When you
have that level of success, you want to taste it again.
Ireleased [the song] “Morning Sun” and “Back
Together,” which I did with [producer] Max Martin,
which is a fun record. But I didn’t have a body of
songs I thought was right. The artistry was diluted.
So next, I went more in another direction, my
soul and R&B direction. Then my father passed,
and I scrapped everything once again. The first
quality song I wrote, about six months later, was
“That’s What Love Can Do.” And then a week
later, I wrote “Testify” to honor my dad. I got that

Billboard Hot 100 No. 1, “Blurred Lines,” in 2013,
the music industry has changed significantly:

person familiar with Thicke’s management deal notes that
the artist has always owned his publishing — “something
that has been instilled [in him] by his father is owning your
own rights” — and that his EMPIRE deal allows him to
continue to own his masters: “Robin can have full creative
control over what he wants to do.”

Knight brought Thicke with him to Roc Nation in
March 2018 following the death of CAM
founder Jordan Feldstein. Under a year later,
Phil Mclntyre, president of Roc Nation’s
management arm, departed, but the person
familiar with Thicke’s deal says that it hasn’t
affected him, and that with Jay Brown at the
helm of the company, “it’s full steam ahead.” His
team hopes Thicke's gig on The Masked Singer
will remind audiences “he’s really just a fun guy
at heart.” And they're focused on embracing
how marketing strategy has evolved since the
arrival of Thicke's last album, Pauia,in 2014.

“Something that we haven'tdone
successfully yet is think about Robin’s approach
to social media,” says the source. "He has done
agood job of showing his family and what he
does on a day-to-day basis on his socials. We
need to start doing a better job of incorporating
music into that as well” — for instance, re-
engaging Thicke's fans on YouTube.

While Ghazi won't reveal specifics of Thicke's new
music, he teases an unexpected collaboration — possibly
with another EMPIRE artist — and says he’s encouraging
Thicke to focus on authenticity, not his next hit. “This
album goes back to his roots — it's really soulful, heartfelt,”
he says. “If we catch hit records, we catch hit records. The
main thing is that he sticks to who he is and makes records
that make him feel good about himself.”

Knight

Ghazi

out of my system, and then I could move on to
make happy music again.

Have you worked with Pharrell in recent years?
I have a record with Pharrell that we started five or
six years ago, and then we went back in the studio
a couple years ago and revamped it. There’s some
good songs, but it doesn’t have that thing.

Did you know “Blurred Lines” had that thing?
Everybody in my life — Paula; my [then] manager,
Jordan Feldstein — was saying, “I love that song.”
So Jordan, who passed away [in late 2017], rest in
peace, found the money and got the video shot.
And when Jimmy Iovine saw it, he went, “This

is going to be No. 1 around the world, Robin.”
Jimmy pushed the button, the Jimmy Button, and
the next thing you knew, we had a commercial for
Beats. And we were No. 1 about six weeks later.

When | heard “That’s What Love Can Do,” what
came to mind pretty quickly was the Stylistics
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song “You Make Me Feel Brand New.” Do you —
I want to be careful with what you're treading on here.

| understand. But that’s also my point. You’'re

a guy who used to talk openly about his
influences, and now, if | say your song evokes
The Stylistics, you have to say —

I don’t have to. To be honest, I realize that it’s just
Robin Thicke music now. It’s just the creativity
that’s above us in the clouds. This is something
that came out of my soul and heart. There’s no
intention to sound like anybody else.

I’m asking if, in the studio since then, you’ve
said to yourself, “That sounds a little too much
like another song. Let’s change it.”

No. I never had that issue before, and I don’t plan
to ever have it again. We are entering the studio
to make something that has never been made
before. That’s the reason we show up.

You mentioned that you signed your first record
deal when you were 16. Would you say you had a
lot of early success?

I had alot of success as a songwriter and producer.
But my first album [2003’s A Beautiful World] didn’t
come out until I was in my mid-20s. I'd had a record
deal, on and off| for 10 years. It felt like a slow burn.

After the writing and producing success, were
you surprised when your first album didn’t hit?
Until you release your art into the world, you can
fantasize about its accomplishments. That fantasy
is a lot of fun, but when the reality kicks in, it didn’t
connect with people and you spent more money
than you made. It’s super-saturation of the truth.

Did Jimmy lovine, then the head of Interscope,
believe in you even after A Beautiful World?
Oh, Jimmy believed in me from the beginning.
Other people didn’t get me. They’d say, “He’s
too this” or “He’s too that.” But Jimmy was like,
“There’s something about this kid.” He stuck by
me for six albums. That’s very rare.

You’re now on the third version of your next
album. Is it finished?

There’s two more things I want to say, two more
lyrics. I've had a surge of confidence recently,
which has been nice. Songwriting 1s a train;
sometimes it stops and magic hops on, and
sometimes it just stops and stops and stops.

Why have you had that surge of confidence?
After losing my house, there’s nothing else left.
(Laughs.) What else can Ilose? And then The Masked
Singer and the success of that show —I feel like my
father because I'm in a primetime, tentpole TV
show. (Imitates Alan Thicke.) “Hey, primetime!”

When you're on album one, you have blind
confidence. “Wait till the world gets a load of me!”
(Laughs.) But when you'’re on album eight, you really
have to dig. You've got to bring a shovel all around
the property and dig.
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Thickewearsa
Dsquared2 shirt
and tuxedo, Cody
Sanderson bolo tie
and jewelry, and
Chopard watch.

For plenty of musicians, going on a network TV
show helps their careers; for others, it hurts.
Why did you decide to do The Masked Singer?
Because it was funny. I saw Ryan Reynolds, who
was on the Korean version of the show, wearing a
unicorn costume and singing “Tomorrow” [from
Annie]. The panel was laughing and shouting and
making fun of each other. And once I heard we
had Dr. Ken [comedian Ken Jeong], [ was like,
“This is going to be funny.” And we don’t have

to judge! We don’t have to criticize people. It’s a
great job.

What is it you do well, musically?
Music is in the DNA. My grandfather was a jazz

trumpet player. His father was a jazz trumpet
player. We come from traveling family bands,

like The Sound of Music. A few generations

back, there was a literal traveling band on my
mom’s side. And on my father’s side, my great-
grandmother was a classical pianist who played in
movie theaters.

Rapper Talib Kweli recently tweeted, “Every
space don’t belong to you white boy,” pointing
out that you, Eminem and Justin Timberlake
have all won BET Awards, while white people
also dominate the Academy Awards and
Grammys. Is that a fair criticism?

That’s not my place to speak on, to be honest.
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To be honored at all is beautiful, especially
when maybe you're not supposed to be honored
in that world. These kinds of things bring up
conversations that are important to have.

What would t conversation sound like?

I don’t think this is the right place for me to make

a political stand on that. I think we should focus
more on either my backstory or the new music.

But this is part of your backstory. You're a white
guy who loves black music and whose first fans
were primarily black, and mostly black women.
Definitely. But it feels like the conversation itself
pulls us backward. The theme of our country — or

—-— -

“it’s just Robin Thicke
music now. there’s
no intention to sound
like anybody else.”

for much of our country —is, “Let’s build bridges,
not walls.” I just want to connect with people.

Why haven’t you released a greatest-hits album?

I’d rather do a non-greatest hits — the best
records that didn’t get airplay. “Sidestep,”
“Teach U a Lesson,” “2 the Sky,” “Angels” —
some of those.

Your last album, Paula, didn’t sell very well. Was
it a good album?

It was an honest album and a necessary album. It
was an homage to an incredible 20-year romance
— the final chapter of a fairy-tale romance. I
wanted it also for my son to hear, some day when

he’s old enough to understand. It’s all in
that album.
“Blurred Lines” was six years ago, and you have
been through some big messes in public since.
Do you have a lot riding on this new album?
The pressure 1s the same every time. The pressure
1s to make something that holds up when it comes

out of the speaker 30 years from now.

In terms of this album, what would make you

feel satisfaction?

If T actually finished the album! Ifit’s done, I will be
satisfied. That’s the championship this time. Just
finish the dang thing. ©
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The Raine Maker

Everyone knows that Fred Davis is Clive's son. Few know that he's arguably music's top
financial gatekeeper, having brokered $500 million worth of deals in the last 18 months alone

BY FRED GOODMAN |

HIS PAST FEBRUARY,
Fred Davis found
himselfin a familiar
place: the annual pre-
Grammy gala hosted
by his father, storied
record executive Clive
Davis, at The Beverly Hilton hotel. Rake
thin and nattily attired in a Paul Smith
suit, Davis looks a lot like a senior record
executive from the heyday of the industry
when having taste in clothes was nearly as
important as having taste in music. That’s
not surprising, considering he literally grew
up in the music business —he remembers
visits to his home by such icons as Paul
Simon, Bob Dylan and Janis Joplin, as well
astagging along as a 14-year-old with his
dad to the Fillmore East.

The pre-Grammy party is a tony
homecoming for the former record
executive and talent attorney: a chance
to see lifelong friends and business
acquaintances. But as people came up
to say hello, Davis experienced another
familiar feeling. “Everybody walks up to
me,” he recalls weeks later in his Midtown
Manhattan office. “Everybody gives me a
hug. I know an incredible number of people
in the music industry. Maybe I used to be
their personal lawyer, or I was on the other
side of a deal. And I promise you, nobody
knows or understands what I do now.”

In fact, Davis, 59, has one of the most
powerful roles in the music business:

a partner since 2014 at merchant bank
The Raine Group, he may be the only
person with a key role in both investing
and advising in the music sector. Davis

‘ Davis photographed March 13 at
The Raine Group’s New York offices.

PHOTOGRAPHED BY BENEDICT EVANS

has a foot in both the traditional industry
and emerging platforms and technologies,
and, thanks to his venture capital
connections, has become music’s leading
financial gatekeeper at a time when asset
valuations are soaring to unprecedented
heights. (Streaming’s dependably regular
— and still growing — returns are far more
attractive to outside investors than were
haphazard CD sales.)

Vivendi, for instance, is shopping half
of Universal Music Group, which has
been valued (in its entirety) at a heady
$50 billion. If the eventual sale of UMG
inspires other music-asset owners to cash

and acquisitions, and that’s where we
represented CD Baby in their sale.”
Davis’ endeavors for The Raine Group
— which has worked with clients such
as Japanese powerhouse SoftBank, Abu
Dhabi’s Mubadala Investment Company
and WME — have placed him at the cutting
edge of the industry’s search for viable
models of creation and distribution as well
as financial opportunities. Yet getting the
senior label executives he has known his
entire life to understand precisely what he
does and to see that he’s still very much in
the music industry remains a challenge.
“When I switched from being a lawyer to

“I know an incredible number of people in the
music industry ... And 1

%romise you, nobody

knows or understands what I do now.”

in before growth plateaus, Davis could
find himself with even more business,
given the relationships that he and his
team have fostered with a global group of
deep-pocketed investors that are keen to
invest in the renascent music industry.

During the last 18 months, Davis and
The Raine Group, which manages assets
in excess of $3.3 billion, have played
investment or advisory roles in $500 million
worth of music deals, including, in March,
the sale of CD Baby’s digital operation to
Downtown Music Holdings for an estimated
$230 million. In 2017, he and Raine also
led the refinancing and restructuring
of Sound Cloud and raised $75 million
for Antonio “L.A.” Reid and Charles
Goldstuck’s fledgling Hitco label.

“We’re able to both take positions and
advise — although never [with] the same
company,” says Davis of his highly unusual
purview. “We also advise on mergers

being a banker, everybody thought I'd left
the music business,” he says. “I never left.”

Indeed, he says the skills he picked
up as an executive vp and head of A&R
at EMI Records and as the founder of
entertainment and new-media law firm
Davis Shapiro & Lewit have stood him in
good stead as a banker. “I analyze music
investment opportunities in much the
same way that A&R executives analyze
talent opportunities,” he says. “And we
analyze advisory opportunities at Raine
the way that lawyers or managers look at
potential clients.”

The same week that the CD Baby sale
closed, Davis was in Raine’s London
office — where he spends approximately
25% of his time — to interface with clients
and scout European opportunities. “If
you look back at the last 15 years and the
digital revolution, most of the innovation
came out of Europe,” he says. “In the U.S.,
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we have Apple and Pandora; Europe had
Spotify, Shazam, SoundCloud, Deezer
and a host of others. The business keeps
taking me to Europe, because there are
interesting entrepreneurs there.”

Though his wife, Rona —a New York
real-estate broker with whom he shares
five children from previous marriages —
had joined him on that excursion, it was
an otherwise typical week for Davis, with
daytrips to Amsterdam and Stockholm to
see potential clients and comb through data.
“You have to meet the management and
do your diligence,” he says. A member of
the board of SoundCloud, Davis was back
in London to attend one of its meetings via
video conference. Davis also sees Asia’s
burgeoning music markets as particularly
fertile territory and averages four trips a
year to Raine’s Shanghai office. (The firm
also has offices in Mumbali, India; San
Francisco; and Los Angeles.) “I don’t think
anyone fully appreciates the impact that
the Chinese music market will have in the
West,” he says, adding that he expects that
influence to be felt not just in technology but
in talent (see story, opposite page). When
he’s in New York, Davis can be spotted at
Yankee games — he’s a lifelong fan — or
playing tennis in East Hampton on Long
Island, where he owns a home.

Like his father, who was once dubbed
“The Man With the Golden Ears,”

Fred Davis has built a career spotting
opportunity in the music industry, but his
talents are attuned to a technology-driven
business where genres have blurred,
borders have fallen and securing capital
trumps signing the next pop star. It has
also become a business in which the risks
are much more prohibitive than they were
10 years ago. Davis admits, for example,
that Raine’s work with SoundCloud —
which included investing $75 million in
the struggling audio distribution platform
— “in a field where there were dominant
music players such as Spotify and Apple, is
about as high-wire as it gets.” Then again,
the rewards are bigger, too.

Having a father who oversaw Columbia
Records’ transformation to a modern pop
and rock powerhouse and then founded
Arista Records gave Davis an arguably
unmatched education in and entree to the
music business. His first industry job came
while still at Tufts University in Boston,
where he worked as Arista’s New England
college rep, promoting the Grateful Dead,

Top, from left: Clive
Davis, Goldstuckand
Fred DavisatClive’s
2007 pre-Grammy party
atThe BeverlyHiltonin
Los Angeles. Bottom:
Speaker of the House of
Representatives Nancy
Pelosiand Fred at Clive’s
2019 pre-Grammygala,
alsoat The Beverly Hilton.

Patti Smith and Barry Manilow. After
graduating from Fordham University School
of Law, Davis joined EMI and, after rising
through the ranks, left in 1994 to found

his own law firm, which became Davis
Shapiro & Lewit in 1997. Davis initially
focused on representing artists, producers
and executives. “It was essentially no
different than what every other lawyer with
a music practice was doing at that time,”
he says. But that changed when Napster
upended the entire industry. By 2004, he
had begun to pivot away from representing
talent and executives and toward
entrepreneurs with ideas of how to fix the
business. “There was a huge language

gap then, between what the entrepreneur
wanted to do and what the business wanted
to do,” he says.

The first client to get Davis to reimagine
his role in the music sector was, ironically,
Napster founder Shawn Fanning, whom
Davis met through the late Milt Olin,
Napster’s attorney. When Fanning — then
the scourge of the industry — launched
digital registry SNOCAP in 2005, Davis
helped him secure licenses from UMG
and others. “I thought, ‘If I can get music
licenses for Shawn Fanning, I can get
them for anybody,” ” he says with a laugh.
At amoment when piracy was rapidly
shrinking the music business, Davis saw
a role for someone who could act as a
broker between the new platforms and
traditional rights holders. Before long, his
client list included YouTube, Kazaa and
Myspace. “The popularity of streaming
opened my eyes,” he says.

In his early days of representing YouTube
and Myspace, “there weren’t subscription
deals; there weren’t advertising interactive
deals,” he recalls. “We created new revenue
models.” Davis says he gives the music
business of the early 2000s “an incredible
amount of credit. First, for experimenting,
and second, for standing firm on the value
of intellectual property rights. That has been
avery difficult balance to create.” He adds,
“They have only been criticized for making
it so difficult.” Davis remembers when
telecoms were suggesting $2 a month for all-
you-can-eat music. “And the powers that be
would say, ‘Led Zeppelin and The Rolling
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Stones and The Beatles for $2 a month? It’s
just not the right value.””

In 2006, while serving on the board
of Stardoll, a virtual community website
based in Stockholm, Davis met the
company’s departing chief technology
officer, Daniel Ek, who was starting
Spotify with Martin Lorentzon. “I met
Daniel when Spotify was literally a
PowerPoint presentation,” he says.

At the time, Sweden had a growing
reputation as a home base for global
intellectual piracy. In addition to hosting
file-sharing site The Pirate Bay, where users
swapped films, music and other copyrighted
media gratis, the country had an active
anti-intellectual-rights political movement
spearheaded by the Pirate Party and the
Piratbyran, or “Pirate Bureau,” think tank.

Ek was quick to distance himself from
that populist perspective. “He had one
incredibly perceptive point of view,” says
Davis. “Well, he had two or three others, but
one incredible one: He said very clearly that
to be successtul, you have to build a product
that’s better than piracy. He was the only
person [ heard that from.”

Ek, says Davis, “felt that people would
not necessarily pay for music, but for the
mobility and functionality of access to
music, and he made Spotify’s functionality
better than anybody else’s.” Ek had built
something better than piracy and, says
Davis, who served as an adviser to Spotify
until 2017, when he joined SoundCloud’s
board of directors, “that has stuck with
me for 13 years. At that time, the music
business was falling off a cliff, and in every
meeting, [EK] said, ‘T know how to rebuild
this business to a $50 billion industry.” And
he’s going to be right.”

Working with digital pioneers like Ek led
Davis to the world of venture capital, “the
fuel for progressing new ideas,” he says.

He left the law firm he had co-founded
In 2010 to start a boutique investment
bank, CODE Advisors, with Quincy Smith,
the former head of CBS Interactive.
Clients included CBS, Comcast and
blogging platform Medium, but Davis’
primary focus for much of his time there
continued to be Spotify.

In 2014, he moved to Raine, where
he works with a team that includes
managing director Joe Puthenveetil and
associate Rob Frech. Of the deals he has
led since then, Davis says that Raine’s
2017 investment in the then-floundering

SoundCloud 1s his biggest risk to date.

In addition to leading a $170 million
emergency investment round to the tune
of $75 million, Davis also oversaw the
installation of a new management team.

Since the refinance, SoundCloud has
shown growth but hasn’t quite silenced
doubters who point to YouTube’s
commercial currency and popularity with
young artists. Davis admits that Raine’s
gamble “could backfire if Sound Cloud does
provide a good exit [for Raine] over the next
few years,” but he also says, “We think it will
be a great investment.”

In 2017, Raine also raised funds for
Hitco. Despite the controversy surrounding
co-founder Reid, who earlier that year had
exited his job as chairman/CEQ of Epic
Records in the wake of a sexual harassment
claim, Davis says investors saw a smart bet.
“At the time, L.A. was responsible for seven
of the top 10 hits on Spotify,” says Davis.
“We had no issues in selecting to represent
L.A. And we were successful with the fund-
raise. It was not a hard sell.”

Davis also knew Reid’s partner well.
Goldstuck had founded J Records with
Clive Davis in 2000, and says he saw Fred
and The Raine Group as the best team to
find “the right investor with the right risk
tolerance” for the label.

“My first professional dealings with Fred
were as a lawyer, most of the time on the
opposite side of the table,” says Goldstuck.
“With Clive and I, you could have argued
that Fred was dealing with family of sorts
at that time, but he didn’t cut us any slack —
ever. He fought for his clients.”

Although Davis left behind entertainment
law and the old model of the music industry
years ago, he says there are still similarities
between the work he did then versus now.
“The entrepreneur is the equivalent of the
lead singer of the band —and personality-
wise, there are a lot of similarities,” he says.
“If you have your own band, you have a
vision of what your product is supposed
to be and how to market and promote it.
The same 1s true for an entrepreneur. The
role we play is the same, too: brokering
between the idea of the visionary and the
capital. When I was a music lawyer, the
check-writers were record companies and
publishers. In this world, the investors
are more frequently financial rather than
strategic; more global than domestic.” And
the opportunities are ample. Says Davis: “I
never had a Rolodex like this as a lawyer.” ©

Streaming Growth
Won’t Peak Until
2030: Davis’ Industry
Predictions

Streaming Has A Long Way To Grow
“We have 10 to 15 years of streaming growth

in front of us. It won't start to plateau until
around 2030. Variable pricing will be part of
the growth: It won't all be at $9.99, and price
disaggregation will be part of that formula.

No one can listen to 20 million tracks, so

why would you pay for them all? I think were
looking at 500 million customers just in the
West, and it could be 1 billion in Asia.”

Watch Your Back, Spotify
“Voice-activation is a fact for 6-year-olds, and
the first way they interact with music at that
age is through Echo. I'd say it’s impactful in
eight to 10 years.”

As Goes Streaming, So Goes The Industry
“There’ll belittle in the way of further

consolidation in the music business over the

next few years. I predict the exact opposite.

We're going through an expansive phase.

Downtown’s acquisition of CD Baby is not a

consolidation — it’sa growth.”

Music’s Future Can Be Found In China
“I don’t think anyone fully appreciates the
impact that the Chinese music market

will have in the West — and that’s not just

for platforms. We're going to have a wave

of C-pop acts. Plus, they are approaching

music in a lot of new, interesting ways:
microtransactions [and] long-form and short-
form content are areas where they are going

to influence us.”

It's No Coincidence Brits Run The Majors
“In a wholly different way, we also don’t

appreciate the impact of the United Kingdom

on the business here. It’s not coincidental that

the three U.S. majors are headed by Brits. It

used to be about an artist-by-artist export, but

now it is about the impact ofa culture that is
probably more music-related than corporate-
related. And that impact and infiltration will

happen through the next generation.”

Short-Form Content, Microtransactions
Will Become Big Opportunities
“Short-form content is a huge frontier
represented by TikTok, but I don’t think we've
fully appreciated the value of it and what

it may come to mean for music. Likewise,
crowd-funding and microtransactions are
new revenue streams in the West, but already
very big in China. We haven't even touched
them yet by comparison, and I think that’sa
very big opportunity”

The Artist-Fan Connection Will Deepen
“Another trend I see is direct monetization.

Right now, the only time the artist and fans

are connected is through live concerts and
ticketing, but why can't you just subscribe to

the D] Khaled playlist? The business is going

to be much more direct and personal in terms

of fan-to-artist connections.” —F.G.
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Recording Academy members
attheannual Grammys onthe
Hill Advocacy Day on Capitol Hill
in Washington, D.C.,in 2018.

)

CAPITOL HILL TASOS KATOPODIS/WIREIMAGE ADAMS LEON BENNETT/WIREIMAGE CHENOWETH PG/SPLASH NEWS/NEWSCOM
JEFFRIES NOAM GALAI/GETTY IMAGES GRASSLEY CHIP SOMODEVILLA/GETTY IMAGES IBRAHIM ANTHONY PIDGEON/REDFERNS

i s T

il e
e —y 1111

R o

Grammys On The Hill Looks Ahead

Six months after the passage of the Music Modernization Act, The Recording Academy’s Man in D.C.,
Daryl Friedman, discusses the work that remains — including making U.S. radio pay musicians

BY ROBERT LEVINE

N 2001, THE RECORDING

Academy organized the inaugural

Grammys on the Hill Awards

in Washington, D.C., a modest

event for about 70 policymakers
and music creators. On April 9, this
year’s dinner — held the night before
the Grammys on the Hill lobbying day,
which brings songwriters and performers
to congressional offices —was expected
to draw about 300 guests, including
members of Congress from both parties.
(Billboard went to press before the
gathering occurred.) It’s one of the few
events where the politicians who debate
policies that shape the music business can
meet creators affected by their decisions.

Honorees announced March 26 were

Broadway star Kristin Chenoweth
and gospel singer Yolanda Adams, the
respective recipients of the Philanthropist
and Creators Leadership awards (both
were slated to perform that night); Rep.
Hakeem Jeftries, D-N.Y., who championed
the Music Modernization Act; and Sen.

Charles Grassley, R-Iowa, who
moved the bill forward in the
Senate. “It’s a celebration, and the
next day we get down to business,”
says Daryl Friedman, The Recording
Academy’s chief industry,
government and member relations
officer. “We have 100 people in 25
groups on Capitol Hill making the
case for creators’ rights.”

This year’s event holds particular
weilght since it comes six months
after the passage of the Music
Modernization Act. The landmark
legislation, which became law in
October 2018, will change the way
mechanical royalties are collected
and will require digital services
to pay to use pre-1972 sound
recordings, among other points.

At a time of unprecedented
discord in Washington, the annual
event once again demonstrated
music’s power to inspire and unify:
Politicians traditionally put aside their

Adams

Chenoweth

Jeffries

Grassley

differences to close out the
evening with a singalong. “It’s
inspiring to see an artist like Little
Big Town” —in 2018 — “bring
onstage 60 members of Congress
from both parties who spent all
week fighting with one another,”
says Friedman, who shared his
thoughts on what’s ahead in
Washington. “What they all have
in common 1s that they all clap on
one and three.”

There’s a new Congress that
includes some very progressive
Democrats. Where are they on
music business issues?

We've yet to see some of them, but
we have new members who grew
up with the internet, and that’s
new. We always try to identify
some freshmen members who
might be champions for music.

Many years ago we identified Rep. Steny
Hoyer [D-Md.] and Rep. Kevin McCarthy
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NEA Jazz Masters
page 56

Abdullah Ibrahim

APRIL 13, 2019 | WWW.BILLBOARD.COM 53



BACKSTAGE PASS / Washington, D.C., Spotlight

[R-Calif.] as members of Congress who
love music. They ended up chairing our
[Recording Arts and Sciences] caucus,
and now they’re the majority and minority
leaders of the House. This year, we met
with a new member of Congress, Rep.
Antonio Delgado [D-N.Y.]. He’s very
interesting — worked at a major law firm,
started a record label, released his own rap
album. We want to make sure people like
him know about music issues so they can
protect the next generation of creators.

Any sense of where Alexandria
Ocasio-Cortez might stand on

music issues?

She’s one of the freshmen who’s very
familiar with technology, and she’s also
very interested in corporations that are
becoming too powerful. So when the time
comes to look at how Google and other
technology companies are exploiting
music, we can talk to her.

The Music Modernization Act passed
last fall, but the provisions on
producers’ royalties and mechanical
licensing need to be implemented.
How'’s that going?

The AMP [Allocation for Music
Producers| Act [folded into the MMA]
codifies what SoundExchange was doing
[with directing royalties to producers that
had points on albums], so that’s really
about education and testing the new
provision. With mechanical licensing,
two entities are vying to form the
mechanical licensing collective, and now
it’s up to the Copyright Office to evaluate
their submissions and select one.

The whole industry came together to
push the Music Modernization Act, and
artists and songwriters really spoke
up. How has that changed things for
youin D.C.?

When we started this, artists never saw
themselves as a cause to fight for. That has
been ramping up for more than a decade,
and there was an explosion last year. Now,
every time I talk to a songwriter or artist
or producer, they ask, “What can we do?”
because they know their power.

So what’s next?

There are still unresolved issues. The
Music Modernization Act didn’t address
performance rights on terrestrial radio
[so recording rights holders would be
paid for radio play|. We’ve been having

a lot of conversations with broadcasters
over the years, and we thought there was
a chance, but it didn’t happen in time.

From left: Rep. Debbie
Wasserman Schultz,
D-Fla., with musicians
Tracy Hamlinand Julia
Michaels; Friedman; Rep.
Steny Hoyer, D-Md.; and
Rep. RonEstes, R-Kan.,
atthe opening of The
Recording Academy’s
new D.C. officesin2018.

“If music
can bring
together a
congressman
from rural
Georgiaand
one from
Brooklyn, we
should be
able to get
this done.”

—REP. JEFFRIES

At the Jan. 26 hearing
onmusic legislation,
referring to Rep. Doug
Collins, R-Ga.

And there’s the consent decrees [between
the Department of Justice and ASCAP
and BMI, over competition issues].

Why is the issue of terrestrial radio
coming to a head again now?

A few reasons. One is that every other
platform, and every other developed
country, is paying — so you have a
spotlight on this one platform in the

U.S. Another is that Rep. Jerry Nadler
[D-N.Y.], the author of this bill [the Fair
Play Fair Pay Act, introduced in previous
sessions of Congress, which would
require radio to pay to use recordings],
now has the gavel on the House Judiciary
Committee, where he could move it
forward. Obviously, that’s hardly the
Judiciary Committee’s sole concern at
the moment. But his counterpart on the
Republican side, Ranking Member Doug
Collins [R-Ga.], has also been very strong
on creators’ rights.

Where does the National Association
of Broadcasters stand on this issue?
The NAB sees a need to resolve this.
This was once seen as the music industry
versus broadcasters — the NAB would
say to members, “This is going to cost
you money, and we should fight it.” But
now, small and medium broadcasters
know they need to get online [which the
current online-radio royalty structure
arguably makes challenging], and we’re
open to finding a deal that makes sense
for them in exchange for establishing

a terrestrial royalty, which would also
be done in a way that makes sense for
them. And I think many of them see
that there could be a resolution that
would benefit them. So today it’s more
about the music industry and small and
medium broadcasters on one side; on
the other side, the large broadcasters
already have online platforms and may

not see an incentive to cut a deal. [ was
in the negotiations last year, and I saw
a bunch of small and medium players
very interested in exploring how we get
to a deal, and a couple of big ones that
weren’t interested.

What about the consent decrees that
constrict ASCAP and BMI?

There are two venues where this is

being talked about. The main one is the
Department of Justice Antitrust Division.
ASCAP and BMI have been very strategic
in discussing the issues there. Congress
is also interested in the subject, though.
And anyone who works in politics knows
that the most important law can be the
law of unintended consequences —and
we don’t want to make matters worse.

What do you mean?

We have Makan Delrahim [assistant
attorney general for the Antitrust
Division], who seems to understand the
shackles that the consent decrees put on
songwriters and wants to look at them.
Generally, I'm optimistic. But if that
happens, it’s possible — and I'm not sure
this has even been contemplated — that
Congress could take action that would
move us further away from a free market.

The Recording Academy will soon
have anew leader. How did current
president Neil Portnow establish the
D.C. operation?

When Neil started [in2002], I was
doing advocacy part time. In our first
conversation, he said, “Why isn’t this
its own department?” Within months
he asked me to establish one. We did
some market research, and one of the
questions was, “If the academy could
only do one thing, what should it be?”
The No. 1 reply was “advocacy.” That’s
an important part of his legacy. @
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NEA Jazz Masters Fted In D.C.

The achievements and advocacy of Stanley Crouch, Abdullah Ibrahim, Maria Schneider
and the late Bob Dorough will be celebrated with a tribute concert on April 15

BY CATHY APPLEFELD OLSON

brings cherry blossoms and
an annual celebration of
America’s great homegrown
musical genre, jazz.

The National Endowment for the Arts

will recognize four multitalented honorees
— Stanley Crouch, Bob Dorough, Abdullah
Ibrahim and Maria Schneider —as its 2019

NEA Jazz Masters, the nation’s highest
honor in the genre, on April 15.

The four will be feted with a series of
free events, including the Jazz Masters
Tribute Concert at the John F. Kennedy

Center for the Performing Arts in D.C. The

show will be livestreamed on the NEA’s
website, arts.gov, among other platforms.

Crouch is arenowned jazz historian,
author, critic and co-founder of New
York’s Jazz at Lincoln Center. Dorough
was a vocalist, composer, arranger and
planist. He was also known for his work
as the musical director of the animated,
educational children’s series Schoolhouse
Rock! Tbrahim, a pianist and composer
from South Africa, was known early in
his career as Dollar Brand. Schneider,

a composet, arranger and bandleader,
helped launch ArtistShare, one of the first
crowdfunding websites for musicians, in
the early 2000s.

“This foursome really shows off the
diversity of the field,” says NEA director
of music Ann Meier Baker. The honoree
selection process begins when the
NEA opens nominations to the public.
Candidates are reviewed by jazz experts

PRIL IN WASHINGTON, D.C.,

(including previously honored Jazz
Masters), and the chairman of the NEA
makes the final decision. (Mary Anne
Carter has been acting chairman since July
2018.) “We're looking for people who have
made exceptional contributions to the
advancement of the art form,” says Meier
Baker. “That can be through the music or
as advocates.”

Dorough will be honored posthumously;
he died in April 2018 at age 94, but learned
of the NEA honor before his death. He
leaves a legacy ranging from collaborations
with Miles Davis to Schoolhouse Rock!

The show’s soundtrack was among 25
recordings added by Congress to the
National Recording Registry in March.

Schneider has collaborated with fellow
musicians from Gil Evans to David Bowie.
She formed the Maria Schneider Orchestra
in 1992 and has won five Grammy Awards.
Her work with ArtistShare made her a
trailblazer and advocate on the business
side of music-making. For over two
decades she has been releasing albums
solely through the online fan-funding
platform as a financially sustainable
alternative to streaming.

“When most people talk about [the
success of | streaming, they’re really only
talking about the pop, rock and hip-hop
world,” says Schneider. “Classical and
jazz musicians have been left out of the
conversation. There’s almost no place
in streaming for us to have a chance at
something that is viable economically.”

As for Crouch, jazz advocacy would

Ibrahim

Dorough

Crouch

be less opinionated, and certainly more
boring, without him. Among his many
contributions to the genre, Crouch — who
early in his career worked as a professional
drummer — mentored Wynton Marsalis,
was a political columnist and contributed
to 60 Minutes. His most recent book,
published in 2013, 1s Kansas City Lightning:
The Rise and Times of Charlie Parker.

“Jazz doesn’t exist in a vacuum,” says
Loren Schoenberg, Crouch mentee and
Grammy-winning tenor saxophonist and
conductor. “The arts need their critics,
who can aid and support artists they love
and castigate those they don’t —that’s a
function of a serious critic. Stanley has
been known for decades as someone with
strong opinions and the intellectual and
musical knowledge to back them up.”
Schoenberg will accept the NEA honor on
behalf of Crouch, who is unable to attend
the celebration due to illness.

Avant-garde pianist-composer Ibrahim
spent much of his early career in exile
from his native South Africa. In1962 in
Switzerland, he met Duke Ellington, who
produced the Dollar Brand Trio’s album
for Reprise Records, then invited the group
to the Newport Jazz Festival in Rhode
Island. “We stayed in exile in New York for
30 years,” says Ibrahim, “becoming U.S.
citizens when the South African regime
revoked our citizenship.” Ibrahim joined
a circle of groundbreaking New York jazz
artists that included Ornette Coleman and
John Coltrane. “New York afforded me the
serenity and time to practice and compose
my own concept,” he recalls. “There was
this urgent energy from musicians to
transcend borders.”

As part of the NEA program, Ibrahim
will spend the day mentoring a student
master class at Howard University in D.C.,
an event he calls “a great vehicle for shared
interaction and discovery.” ©

LOCAL JAZZ HEROES NAMED

On April 1, the Jazz Journalists

Association announced i

Jazz Heroes, described by the
organization as “advocates, altruists,
activists, aiders and abettors of jazz
who have had significantimpactin
their local communities.’
The 22 honorees include
musicians, broadcasters, promoters,

educators, publicists,

nonprofit directors and more,
chosen by the JJA from local

nominations. A full list is

available on the association’s
website, jjajazzawards.org.
“Award winners receive

their engraved statuettes at
celebratory events in their local
communities, mostly in late April,”
says JJA president Howard Mandel.
Ceremonies are planned in cities
and regions nationwide.

ts 2019

' The 200-member, nonprofit JJA

promotes the use of mediato tell

the story of jazz and develop new
audiences. On May 1, the

JJA willannounce its Jazz
Awards — given to musicians
and recordings in multiple
categories — as well asits
honors for outstanding jazz
journalism. —THOM DUFFY

Mandel

56 BILLBOARD | APRIL 13, 2019

SCHNEIDER ALBERTO E RODRIGUEZ/WIREIMAGE IBRAHIM MARINA UMAR DOROUGH KEVIN YATAROLA/GETTY IMAGES CROUCH BRAD BARKET/GETTY IMAGES MANDEL SERGIO PICCIRILLI



WATCH THE WORLD’S BEST
LGBTQ FILMS IN MIAMI

Named the #2 Top Film & Media Event in Miami | South Florida again for 2019

OUT

RAFIKI

Stackable Incentive Programs )
| ‘ 2019 VANGUARD
/I*il\ﬁami

fr9m Mloml-Dode County, - AWARD HONOREE:
Miami Beach, and North Miami Fred Rosser
www.FilMiami.org (WWE Superstar

APRIL18-28

2019 ou:

FILM FESTIVAL

OUTSHINEFILM.COM




April 13

2019

billboard

ARTIST  iMPRINT/DISTRIBUTING LABEL zE)AsK ‘c'::no:

o E BILLIEEIISH  owmwumisorcsa 1 32 18 2 CHRISSTAPLETON  wsossmsmuenesas | 1 180
ARIANA GRANDE  werwsuc | 1 27 46 (48031 THOMAS RHETT  wuomvems | 1 28
POST MALONE woc| 4 3 f AVA MAX aanncas | 31 14
NIPSEY HUSSLE summermomscronsusnss | 4 3 20 29 TRAVISSCOTT s wwmmonmsnirnc | 1 152
KHALID mournanomca | 4 109 19 28 BRADLEY COOPER  wrescoreia | 3 27
GEORGE STRAIT  wcamesminwas | 6 14 48 | THE CHAINSMOKERS  ssaeionoumsen | 1 175
QUEEN wowmooo [ 149 34 {3 SWAE LEE  cxomvmmmrenscorenca | 22 24
IMAGINEDRAGONS ronsweawsmsconns | 1 217 29 LILBABY  cuurvconmousoromyeamno, | 8 47
CARDIB  rueseorovemniannicss | 1 90 BRETT YOUNG pac | 15 122
BTS posr extertamuenr | 1 130 | PREVAIL reariessiconcoro 39 3
HALSEY — T »

LUKECOMBS  sissostusunsmpsan | 5 109

DRAKE  vousnonevicssumonevmesusic | 1 249

LADY GAGA mreascope/ica | 1 109

MOTLEY CRUE wonryneinstanng | 4 2

JUICEWRLD  creoeamrenscoptrca | 1 46

PANICIATTHEDISCO womwosrennws | 1 133

P!INK ra | 1 146

KANEBROWN sowcoomsmueran | 2 94

LIL NAS X cownen | 20 3 MAROON 5 sumrescovenca | 1 249

BRUNO MARS aawncse | 1 237 BLUEFACE s auenomenveone | 35 10

LAURENDAIGLE  cumaviomaauc | 3 57 XXXTENTACION  cuovissroreven | | 86

JONAS BROTHERS  reousc | 5 5 ELLAMAI  iosumersmrerscorerica | 6 50

MARSHMELLO  ovimecouccrne | 4 77 SHAWN MENDES swo | 1 A7

ED SHEERAN aanmicng | 1 203 FLORIDA GEORGIALINE o | 1 249

DAN + SHAY  wmersrosnssmuenan | 11 71 21SAVAGE  suwcniereancenc | 5 75

J. COLE peeavLEROC e TERscoeaca | 1 150 MEEK MILL maveacwarianncac | 1 50
CRNABK 28] BLAKESHELTON  umsoscsmsomunann | 1 218 DEAN LEWIS suwo | 27 14
XN 2] BEN PLATT samcns | 29 2 EMINEM  susommrremarwmiesscorerca | 1 249

58 Go to BILLBOARD.COM/BIZ for complete chart data

NO.1
Billie Eilish

Eilish earns her first week at
No. 1onthe Artist 100. Her
album When We All Fall Asleep,
Where Do We Go?debuts as
herfirstBillboard 200 No.1and
generates her first top 10 onthe
Billboard Hot 100 (see pages 60
and 3, respectively).

Data for week of 04.13.2019
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EILISH: LLOYD PURSALL. PREVAIL: DANA TARR. MONET: KEVIN MAZUR/GETTY IMAGES.

PRESLEY: MICHAEL OCHS ARCHIVES/GETTY IMAGES.

The week's most popular artists across all genres, ranked by album and track sales as measured by Nielsen Music, radio airplay audience impressions as measured by Nielsen Music, streaming activity data from online music sources tracked by Nielsen Music and

fan interaction on social networking sites as compiled by Next Big Sound. See Charts Legend on hillboard.com/biz for complete rules and explanations. © 2019, Prometheus Global Media, LLC and Nielsen Music, Inc. All rights reserved,
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Monét’s
New Chart
Mark

Victoria Monét (above)
debuts at No. 16 on
Emerging Artists as her
new single “Monopoly,” with
Ariana Grande, enters

at No. 70 on the Billboard
Hot 100. It's her first entry
on the chart as a credited
artist; she co-wrote
Grande's No. 1s “Thank U,
Next” and “7 Rings.” Monét
charted one prior entry as
an artist: Machine Gun
Kelly's “A Little More,”
featuring Monét, hit No. 35
on Hot R&B/Hip-Hop
Songs in 2015.

Simple Creatures make
their Billboard chart debut,
entering Emerging Artists
at No. 31, as the duo's first
EP, Strange Love, opens
at No. 1 on Heatseekers
Albums (2,000 copies
sold, according to Nielsen
Music). The pair consists of
blink-182 bassist-vocalist
Mark Hoppus and All
Time Low frontman Alex
Gaskarth.

Plus, NLE Choppa vaults
22-13 on Emerging Artists,
hitting a new high, as the
rapper's breakout single,

“Shotta Flow,” gains by 6%

to 8.4 million U.S. streams.
—Xander Zellner

CHART BEAT

SHORT AND
SWEET SUCCESS
AsLilNas X's “Old Town
Road” chargestoNo. 1
on the Billboard Hot 100
(see page 3), it becomes
the fifth-shortest leader
by song lengthinthe
chart’s 60-year history,
according to Record
Research’s Paul Haney.
“Road"” ties David
Rose's “The Stripper,”
both at 1 minute and
53 seconds (counting
the original version of
“Road,” notits 2:37-
long remix with Billy
Ray Cyrus). The four
shortest No. 1s, which
all charted in 1960-65:
Maurice Williams &
TheZodiacs' “Stay”
(1:38), Herman's
Hermits' “I'm Henry VIII,
| Am” (1:49), “Surrender”
by Elvis Presley (above;
1:51) and The Chiffons’
“He's So Fine” (1:52).
—Gary Trust

Goto billboard.com for
full Chart Beat coverage,
including columns

and podcasts.
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Billie's Big
Week

Billie Eilish scores her

first No. 1 album on the
Billboard 200 as When

We All Fall Asleep, Where
Do We Go? storms in atop
the tally with 313,000
equivalent album units
earned in the United States
in the week ending April 4,
according to Nielsen Music.
Album sales account for
170,000 of that sum. The
set's total unit haul is the
second-biggest week for
any album in 2019, trailing
the launch of Ariana
Grande’'s Thank U, Next
(360,000), while When

We All's sales start is the
second-biggest sales

week of the year, following
Backstreet Boys' bow with
DNA (227,000). Notably,
When We All sold 15,000
copies on vinyl — the
biggest sales week of 2019
for a vinyl LP.

Further, When We All
logged 194 million first-
week on-demand audio
streams for its songs — the
third-biggest streaming
week for an album by a
woman. Ahead of it are the
debut weeks of Thank U,
Next (307.07 million) and
Cardi B's /nvasion of
Privacy (202.65 million;
chart dated April 21, 2018).

When We All follows the
steady success of Eilish's
first release, 2017's Don't
Smile at Me, which has
spent 67 weeks on the
chart, and rises 20-15 on
the new tally. (It peaked at
No. 14 in January.) Don't has
earned 947,000 equivalent
album units and generated
more than 1.2 billion
on-demand audio streams
for its tracks.

Lastly, Eilish is the first
artist born in the 2000s to
have a No. 1 album on the
Billboard 200. (Her birth
date is Dec. 18, 2001.) At
just 17 years and 3 months
old, she is the youngest
artist to hit No. 1 since 2015,
when Shawn Mendes
(at 16 years and 8 months
old) topped the chart
dated May 2, 2015, with
Handwritten.

—Keith Caulfield

Data for week of 04.13.2019

The Billboard 200 chart ranks the most popular albums of the week, as compiled by Nielsen Music, based on multi-metric consumption {blending traditional album sales, track equivalent albums, and streaming equivalent albums).
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The Billboard 200 chart ranks the most popular albums of the week, as compiled by Nielsen Music, based on multi-metric consumption {blending traditional album sales, track equivalent albums, and streaming equivalent albums).
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NIPSEY
HUSSLE
Victory Lap

[N AR RNYY

[QNE R

Five Nipsey Hussle albums dot the

Billboard 200, including Victory Lap, which
re-enters at No. 2 following Hussle's death on
March 31. Victory Lap earned 66,000 equivalent
album units in the week ending April 4 (up
2,244%), according to Nielsen Music, with
17,000 of that sum in album sales (up 7,205%).
For the week, Hussle's album catalog tallied
117,000 units (up 2,021%), while his songs
generated 180.1 million on-demand audio and

video streams (up 1,694%). —KC.

DABABY
Baby on Baby

The album hits a new high
(and the top 10 on Top R&B/
Hip-Hop Albums; see page 67)
with a 35% unit gain, thanks
largely to streaming activity, led
by the track “Suge” (7 million
on-demand audio streams).

LAST ARTIST cerTiFicaTION Title mx WKS £ wst | TS | ARTIST cerTiFication Title | peax |wxs.on
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NEW WHITECHAPEL The valley | 143 SHAWN MENDES A lluminate | , ;54
i ALEC BENJAMIN Narrated For You | 1o, 5 SOUNDTRACK A Frozen | | 30
GUCCI MANE Evil Geniu JORDAN DAVIS Home Stat
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AcC/DC Back In Black SIZON & GARFUNKEL Simon And Garfunkel’s Greatest Hits
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O.A.R.
The Mighty

The band logsits 12th effort on
thelist as The Mighty arrives
with 7,000 equivalent album
units (6,000 of that sumisin

album sales). The setis the act's

first studio effort since 2014's
The Rockville LP (No. 13).
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4 MARVIN GAYE
Platt TOP ALBUM SALES ™ HEATSEEKERS ALBUMS™ e
an
Po ps I n ARTIST cerTiFICATION Title [wks.on LAST | THIS | ARTIST ceRTIFICATION Title |wxs.oN <
WEEK | WEEK | IMPRINT/DISTRIBUTING LABEL CHART " | IMPRINT/DISTRIBUTING LABEL
HO #1
RI Ch ar d S i BILUEEILISH then e AIFal A, WhereDo eGo? o SIMPLE CREATURES ~ Strange Love (EP)
R eturns GEORGE STRAIT Honky Tonk Time Machine | [ 2 JONEGAM unveil |
BEN PLATT Sing To Me Instead | ('3 ) SRMEMGHNILEMRRIRI/BET Linkheil.. |
Tony Award-winning _ i 7
actor Ben Platt arrives !:Pa'l‘%&'»%oao Trauma | o LANGLANG =~ Piano Book |
on Billboard's charts with sy ?
e et b S o NIPSEY HuSSLE T ° FREE THROW  What's Past Is Prologue | ) G aye S
Me Instead. It starts on : CHRIS COHEN Chris Cohen
multiple tallies, including XELAY(OLE = Jrunk Mu2ik 3 | ° bl : I.OSt
the Billboard 200 and Top o CHEN April, And A Flower: The 1st Mini Album (EP) |
Album Sales, entering um&lmswmmmA ASta ksBam(Soedrak) | 26 g Album
the former at No. 18 with o I GG &%%%IE;ELER Different 7 -
24,000 equivalent album I",E#,Aa,".‘g You AreOK | o ONS Deserted rrlves
units earned in the week _ MEKON eserte 1
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Tl i =Sl ol WHITECHAPEL The valley | TYLER CHILDERS Purgatory | 5 units earned in the week
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Is Cheap, bows at No. 22 SONVOLT _ union | _— kesasplashontheViny S5 1
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the Billboard 200 dated ~ a1 =5
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CYRUS: LIAM HEMSWORTH. KHALID: ROLEXX.

SOCIAL 50: The week’s most active artists on social networking sites based on weekly additions of fans across Facebook, Twitter, YouTube and Instagram; reactions and conversations across Twitter, YouTube, Instagram and Facehook; and views to an artist’s Wikipedia page, as measured by Next Big Sound. STREAMING SONGS: The week’s

SOCIAL DATA

STREAMING DATA COMPILED BY

Data for week of 04.13.2019

M ?
Miley’s SOCIAL 50™ STREAMING SONGS™
Montana
WEEK | WEEK | |MPRINT/LABEL CHART IMPRINT/PROMOTION LABEL
BTS i
Flashback 10 OLDTOWNROAD  LilNasX 4
EXO 89 BAD GUY Billie Eilish
Miley Cyrus (below) leaps SM DARKROOM/IHTERSCOPE i
24-4 on .the Soc.lal 50 NIPSEYHUSSLE 1 SUNFLOWER  Post Malone & Swae Lee | o4
after taking the internet ALL MOHEY IN NO MONEY OUTATLARTIC/AG REPUBLIC
bi/] sttorrphvvtitt: somg ) . - !:I.EV CYRUS 327 WOW., Post Malone | s
photos that threw bac L REPUBLIC h I‘d,
to her days as Hannah BILLIE EILISH » 7 RINGS wameanse |, Khalid’s
Montana. On March 28, el i HEPINLS 4 ? H A
the singer posted pics of TOMORROW X TOGETHER 3 MIDDLE CHILD J.Cole | ; Ta I k H I kes,
her new blond hair color, BIGHIT ENTERTAIMMENT/REPUBLIC DAE AMVILLE/ROC HATIORANTERSCOPE ol e
subsequently turning the BLACKPINK 76 MURDER ON MY MIND YNWMelly | g EIIISh
change into an opportunity TR YW MELLY/300 °
to sing along to the music ARIANA GRANDE 322 THOTIANA Blueface | 1o Domlnates
from her Disney alter ego. BLUEFACE/FIFTH AMENDMENT/EONE
The throwback continued in _S_IRAY KIDS 33 WITHOUT ME Halsey | »¢ “Talk” by Khalid (above) wins
the ensuing days when she — a7% bumpi i
— p in streams in
also sang a|ong to Migos' 99'7 85 BURY A FRIEND Bl"le Ei"Sh 9 the week ending Apr|| 4’
“Hannah Montana” and took e i accordin i i
- g to Nielsen Music,
a photo as Montana with Q LOUIS TOMLINSON 105 PLEASE ME Cardi B & BrunoMars | 5 due to him promoting the
her father, Billy Ray Cyrus. — - — m— release of the song's parent
Her 24-4 rise was paced by g‘CT 54 W!SgcYO!li_\'\!,EBE GAY Billie Eilish | » album, Free Spirit, which
. DARKROOM/INTERSCOPE ' !
993,00Q reactions to hgr T HABEE Marshmello & Bastil dropped April 5. The track
}'_\vr\;fﬁt: i :C?Oer c;/;/r?gelioerlllogztg STARSHIP ENTERTAINMENT/LOEH ENTERTAINMENT e m-‘iur (Q;§(||w/51g‘1m|i£?t‘:?|gl i sallte; | 30 SSIipS 41(;46 on Streaming
. ' " T ongs despite its gain
Big Sound. }&ﬂmm“m e 103 W::EN T|=l'ERPAR'I’Y S OVER Billie Eilish | - (owed to the 11 debuts and
Meanwhile, Blackpink o ies f Billie Eilish
3 . : SEVENTEEN - re-entries from Billie Eilis
; ETgO P?éitfjg’i?oengsri?ipe)s “ PLEOIS/LOEH ENTERTAINMENT %8 ﬁ,?..'c".gu?&?su mun,u'fvﬁ'f‘,'ﬂlﬁ%igf.?ke 18 and the late Nipsey Hussle
£ reaching No.6 on the Ty “ T sicxo move mavisscott [ 35 10 drearme i
=] ) ¥ CACTUS JACK/CRAND HUSTLE/EPIC :
. list dated June 30, 2018. e for the week
H : SHAWN MENDES 24 XANNY Billie Eilish of '
B The Kép%p/four—ple_lijeb 0 LAND Q DARKROOM/INTERSCOPE 1 Eilish's 11 combined
= grew 246% in YouTube ‘ : i led by "bad y
) ! MARSHMELLO BABY SHARK inkfon entries are led by ‘bad guy,
! subscribers, garnering OY TIME COLLECTIVE %7 o SMART s!:.:-'.wA i €| 2 which bows at No. 2 — her
E 829,000 foll , rer—— ;
k e to”rf]"tfl tio |thg§er JCOLE 27 o MY STRANGE ADDICTION  Billie Eilish | | top debut yet on the list
2 . . P il DREAMVILLE/ROC NATIONAINTERSCOPE/IGA DARKROOM/IKTERSCOPE I iy
z ¥'h_e°LS Or"”e‘;]v song ALAN WALKER 3 Wl SUCKER Jonas Brothers | ¢ March 29 music video
£ _O:S g Y OdseAm_L;SéC K REPUBLIC debut). In total, she has
e uilelselislishnlisiisela1el MEEK MILL 69 YOU SHOULD SEE MEINA CROWN  Billie Eilish | 12 tracks on Streaming
3 alongside an EP of the _ MAYBACH/ATLARTICAG DARKROOM/IHTERSCOPE -
c same name. The group was ASTRO % ENVY ME calbo Songs, with only one of
g ) a " g "
& also mentioned on Twitter INTERPARK e PAPER GANG/POLO GROUNDS/RCA i T y
2 599 000 times : - holdover from the previous
B s e sr:‘cr 127 37 PSRl GREAKUPWITHYOURGIRLFRIENG,'MBORED  AiamGrande | g week. (It shoots 27-10.)
£ - . — Eilish becomes the fourth
= Social 50, Mick Jagger C A !
e At MOTLEY CRUE 2 Q ALL THE GOD1 GIRLS GO TO HELL Billie Eilish | T gy —
E debut after six weeks on . _ - . - chart at least 10 tracks on
E the list as part of The WESTBURY ROAD/ROL NATION 4 ‘I)RIPAIOO Lo UIBzaby&fu?na 29 Streaming Songs, following
g F(l)llling itones. His bow LIL NAS X s ALOT 215avage | 1 ﬁ:};‘i‘fé'f:,i’jzm and
E ollows the announcement il SLAUGHTER GANG/EPIC .
%_ that the Stones’ North DQBEY‘_LANKEE 66 BETTER Khalid | g SLastlyt,)l\:o. 1 ort1 Slf_rleaming
s American tour has been ELCAA TR /TN E RIGHT HAND/RCA ongs belongs to Li
5 postponed due to the MAMAMOO 1 ROBBERY Juice WRLD | - Nas X's debut hit, "Old
£ frontman needing a heart R DR T GRADE A/IHTERSCOPE Town Road,” garnering
§ valve replacement. “I'm @1 Q FIERSA BESARI 13 RACKS INTHE MIOOLE  Npsey HusseFeat RoddyRch & ey | | 46.6 million streams (a
-?: devastated for having to — S R B ¥ T o 60% boost) to move 7-1. Lil
5 postpone the tour but | will RAMMSTEIN 1 SWERVIN A Boogie Wit da Hoodle Feat. 6ix9ine | 14 Nas X becomes the fifth act
& be working very hard to be il b s HIGHEF ey ¢ in 2019 to score their first
E back on Stage as soon as | CARDI B M " 93 PURE WA'ER MUStal'd & MigOS 7 No. 1on the Chart as a |ead
% can,” he tweeted March 30. i il el il e ikl s artist, following the Jonas
e ]’he sta;erSnggto e\i\;nked . NEW 5!!45_5 -:iéggs:';w( 1 :;?ut'::'( U, NEXT ArianaGrande | 2, Brothers, Travis Scott,
2 agger 218, ikipedia Swae Lee and Mariah
_§ _Ili_)agti views étl_nd 15,000 L%g?g&?;,”ﬁ&ﬁ,ﬁ&no'“ AGAIN 2% !-g[..l!t‘fgem\. IMES YW Melly Feat. Kanye West | 7 Carey. He's also the second
= witter mentions. PSRy act this year to rule the tally
- —Kevin Rutherford &gSBIxMM.ONE B Ll;ggfo'ﬁ Billle Eltish | with their first charting title,
S re— fter Jonas Brothers. —KR.
2 ANUEL AA @
£ M O v REAL HASTA LA MUERTE/GLAD EMPIRE ot IA crue e [
= — g—
¢ =0
E a & :l):!ll. 4 ,"90",'-,'6“,1 XXXTENTACION | 43
= < LADY GAGA 409 SHALLOW Lady Gaga & Bradley Cooper | ;3
= INTERSCOPE/NGA INTERSCOPE
5 NWEST 18 ILOMILO Billie ilish | |
: PLEDIS/LOEH ENTERTAINMENT DARKROOM/IHTERSCOPE
g PENTAGON 15 LISTEN BEFORE { GO Billie Eilish |
= CUBEALOEN ERTERTAINMENT DARKROOM/IHTERSCOPE
& | — WIZ KHALIFA
: ._ AR L . 367 z\:snitf BUT PSYCHO AvaMax | 3
g 5 MEGAN THEE STALLION 3 WORTH IT YK Osiris | ¢
£ 1501 CERTIFIEDY 300/A0 DEF JaM
5 21 SAVAGE 9 DANCING WITHA STRANGER  Sam Smith & Normani | 4o
g SLAUGHTER GARG/EPIC CAPITOL
i WAYV n EASTSIDE  benny blanco, Halsey & Khalid | 3¢
3 LABEL V FRIENDS KEEP SECRETS/INTERSCOPE
2 PAULO LONDRA 27 GIRLS LIKE YOU Maroon 5 Feat. Cardi B | 43
H BIGLIGAS/WARHER LATINA 222N TERSCOPE
MAROON 5 184 BETTER NOW Post Malone | 43
. 222/INTERSCOPE/IGA REPUBLIC
2 Q SUPER JUNIOR 27 TALK Khalid | g
S M RIGHT HAND/RCA
S a=i MICHAEL JACKSON 232 BEAUTIFUL CRAZY Luke Combs | 4
M EPK RIVER HOUSE/COLUMBIA HASHVILLE
Q RED VELVET 16 PUT ADATEONIT Yo Gotti Feat. Lil Baby | 4
M CMG/EPIC
=8 DUALIPA 82 LOOK BACK AT IT A Boogie Wit da Hoodie
5 :% WARNER BROS. HIGHBRIOGE THE LABEL/ATLANTKC : G
o2 a3 JEJ FREDDIE MERCURY 28 LUCID DREAMS Juice WRLD | 4¢
=S 0 GRADE A/\RTERSCOPE
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Ariana Grande

TITLE
IMPRINT/PROKIOTION LABEL
a0

RADIO SONGS™

Artist |wks on
CHART

7 RINGS 1
‘ REPUBLIC
WITHOUT ME Halsey | 4
EASTSIDE benny blanco Halsey & Khalid | ,g
FRIENCS KEEP STCRED
HIGH HOPES Panic! At The Disco | 27
TAE RAMEN FEMG
PLEASE ME Cardi B & Bruno Mars | g
ATLAN
CLOSETOME  Ellie Goulding X Diplo feat. Swae Lee | 17
POLYDORAINTERSCOPE
wow. Post Malone | ;;
A REPUBL
' ° SU(;KER Jonas Brothers | ¢
\ DANCING W/ITHA STRANGER  Sam Smith & Mormani | 10
HAPPIER Marshmello & Bastille | 3o
Y TIME COLLECTIVE ASTRALWERY APVY
SHALLOW Lady Gaga & Bradley Cooper | >3
INTERSCO®!
SWEET BUTY PSYCHO AvaMax | o
AILENTIC
SUNFLOWER  Post Malone & Swae Lee | 33
REPyBLIC
BETTER Khalid | 17
RGHT WANDRCA
BREAK UP WITH YOUR GIRLFRIEHD,'MBORED  NiamaGrande | 4
RityB
BE ALRIGHT Dean Lewis | 15
SLANC/R(PUBL
GIRLS LIKE YOU Maroon 5 Feat. CardiB | 43
222/ INTERSLOPE
GOING BAD Meek Mill Feat. Drake | 1o
YOUNGE MONEYLASH MORPYMAT AN/ REPUBLE AT LAN!
BEAUTIFUL anzv Luke Combs | ;
£ A NASHWILLE
You SAY Lauren Daigle | 15
e ONE THAT GOT AWAY Michael Ray | o
HERE TONIGHT BrettYoung | g
‘.IvL
THANK U, NEXT Ariana Grande | »q
QJ @ AlOT 21savage | 7
26§ THERE WAS THIS GIRL Riley Green | )

DIGITAL SONG SALES™

GOD’S COUNTRY  Blake Shelton

WARKER BROE. NASHVILLEMN

LAST TITLE Artist H‘ ON
WEEK IMPRINT/PROMOTION LABEL

1

SHALLow Lady Gaga & Bradley Cooper | g

OLD TOWN ROAD LilNas X | 4

SUNFLOWER Post Malone & Swae Lee | 24

Wow. Post Malone | ;g

SUCKER Jonas Brothers | 5

BAD GUY Billie Eilish |
AR ROOMANTE RSCOPE/IGE

YOU SAY Lauren Daigle | 33
ENTRICITYN2TONE

7 RINGS Ariana Grande | 1)

REPUBL

SWEET BUT PSYCHO Ava Max | 14

ATLAN A

HUSTLE Pink |

RCA

DANCING Y/ITH A STRANGER  Sam Smith & Normani | 1

CAPTTOL

MONOPOLY  Ariana Grande & Victoria Monet |
REPUBL

KNOCKIN’ BOOTS Luke Bryan |

CAPITOL NASHVILLE /UMGH

BEAUTIFUL CRAZY Luke Combs | »

BEVER HOUSE /COLUMBIA NASHYWILLE /SN

WITHOUT ME Halsey | 27

CAPITOL

LOST IN THE MIDDLE OF HOWHERE  Kane Brown & Becky6 |

WALK ME HOME Pink | 7

BAD LIAR Imagine Dragons | ¢

FIDINAZDRNERANTERSIOPE NGA

BETTER Khalid | 20

RIGRT HANOYRC A

PLEASE ME Cardi B & Bruno Mars |

HIGH HOPES Panict At The Disco | 34

CCOFUELED BY RAMENEM

HAPPIER Marshmello & Bastille | 3;

ME ECTIVE/ASTRALWE NG

LOOK WHAT GOD GAVE HER ThomasRhett | ¢

AL IR/ B

BROKEN & BEAUTIFUL
STRFILME/ATLANTICARS

Kelly Clarkson

April 13
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Pop/Rhythmi /Adult

MAINSTREAM TOP 40™

us | s
Witk | WEEK

TITLE
IMPRINT/PROMOTION LABEL

Ariana Grande

Artist ‘wxs.ow
CHART

RHYTHMIC™

Last | Thi:  TITLE

IMPRINT/PROMOTION LABEL

Artist [ws.on

7 RINGS 12 m PLEASE ME Cardi B & Bruno Mars
REMORLK ATLANTY
o CLOSE To ME Ellle Goulding X Diplo feat. Swaelee | 2 GOING BAD Meek Mill Feat. Drake | 16
WlTHOUT ME Halsey | 26 ALOT 21 Savage | 13
AQGMTER GANG/E
[ SUCKER Jonas Brothers ¢ wow. Post Malone | 34
S PURLY REPUB
BETTER Khalid | ;5 7 RINGS Ariana Grande | )
ST AL HEMUE
EASTSIDE benny blanco, Halsey & Khalid | 37 MIDDLE CHILD J.Cole | 10
FRIENDS REEP SECRE TS/INTERSLOPE LE/WOC NATION/ IS TERSIOPE
DANCING WITH ASTRANGER  SamSmith &Normani | 1> LOOK BACK AT IT A Boogie Wit da Hoodie | ;>
ARTOL HGHBRIDGE THE LABELARTLANT)
SWEET BUT PSYCHO AvaMax | 18 SUNFLOWER  Post Malone & Swaelee | 4
ATLANT (PUBLIC
BREAK UP WITHYOUR GIRLFRIEND, 'MBORED  ArimaGrande | g TALK Khalid | g
REPUR BIGHT MANI
wow. Post Malone | ;3 THOTIANA Blueface | 1o
i B L5FTH AMENDMES T/EONI
SUNFLOWER  Post Malone & SwaelLee | g PURE WATER Mustard & Migos | 7
Rirys LT CONTROLADIOMRD SUMUERS LA NTERSCOPE
HIGH HOPES Panic! At The Disco | 3) MONEY CardiB | 2
BY RAMEN/ENG ATLANT.
BE ALRIGHT Dean Lewis | 24 GIRLS HAVE FUN  Tyga, G-Eazy & Rich TheKid | o
ISLAND/REPUB CINGS/TMPMIRE
THANK U, NEXT Ariana Grande | BETTER Khalid | 26
FPUBLIC GHT HAN
PLEASE ME Cardi B &BrunoMars | g SECKO MODE Travis Scott | 34
ATLANTIC JGRAND MUSTLESE
WHODOYOU LOVE The Chalnsmakers Feat. 5 Secands Of Sumemes | g EX Kiana Lede | ¢
Shypt ugA W MEAVY GROY EPUBL
IVEBEEN WAITING Uil Poep & iLoveMakonnen Fet. Fall Ot 6y | g BREAKUP WITHYOUR GIRLFRIEND, I BORED  ArimaGrande | g
MITNMIY/COLUMBIA REFUE
UNDRUNK FLETCHER | o RULE TI-IEVWORLD 2Chainz Feat. Ariana Grande | 3
HERE WITH ME  Marshmello Feat. CHVRCHES | 4 BE LIKE ME Lil Pump Feat. Lil Wayne | ¢
FTIME COLLEC TG ASSNOTE M EPUS WA LIGHTS GLOBAL/WARNER BROS.
YOU SAY Lauren Daigle | |2 WAKE UpP TravisScott |
CENTRICITY/12TONE /WARNER BR@S. ALTUS RCRIGHRARD HUSTLEFERIC
SHALLOW Lady Gaga & Bradley Cooper | 7 SHOT CLOCK EllaMai | i
INTEE 10 St /i1
DON'T CALL ME Up Mabel 5 TWERK City Girls Feat. CardiB | 14
. oL QUALITY CONTROL/MOTOWR/CAPITOL
LAST HURRAH Bebe Rexha 7 GG OLD TOWN ROAD LilNas X
WARN[R B 3 EJLLVI' \
LOW KEY Ally Brooke Feat. Tyga | g NIGHTS LIKE THIS Kehlani Fear. Ty Dollagign | o
ATINVATLAY
HEY LOOK MA, | MADEIT Panic! At The Disco | ¢ WEST COAST G-Eazy & Blueface | 4

5Y RAY

TITLE
IMPRINT/PROMOTION LABEL

GIRLS LIKE YOU

Y2/ INTERSCOPE

Maroon 5

TITLE Artist

IMPRINT/P ROMETION LABEL
EASTSIDE benny blanco Halsey & Khalid

FRIENDS KECP SECRETS/INTERS

T!IGH HOPES Panic! At The Disco

SHALLOW Lady Gaga & Bradley Cooper | 5 31
DELICATE Taylor Swift | cg 2 WITHOUT ME Halsey | 2
s MALHIN AP0
4 THE MTDDLE Zedd, Maren Morris & Grey | sg 3 BE._.ALRIGILT Dean Lewis | 3;
| LIKE ME BETTER Lauv | 3¢ ‘ SHALLOW Lady Gaga & Bradley Cooper |
AUVAWAL-XOBALY NTER f
YOU SAY Lauren Daigle | s CLOSE TOME  Ellie Goulding X Diplo Feat. Swaelee | 22
RTRICITYI2TOME /WARNER B3 e RASTR
BE ALRIGHTY Dean Lewis | 13 7 HAPPIER Marshmello & Bastille | 3g
SLANC/®EPyBLIL IOV TIAE COLLECTIVE /ASTRALWERKSFLARIT
BROKEN lovelytheband | 3; WALK ME HOME Pk | 7
RED RCA
9 LOVE SOMEONE Lukas Graham | ¢ DANCING WITH ASTRANGER  Sam Smith & Normani |
ARNER § = APLIOL
' HAPPIER Marshmello & Bastille | ;g YOU SAY Lauren Daigle | 27
JONTIAE COLLECTIVEMSTRALNE RE S/ APITD NIRLITYN2TONE/WARNER BR
HIGH HOPES Panic! At The Disco | 37 GG SUCKER Jonas Brothers ¢
COFUELED BY RAMES /EM BEPUBLY
TEQUILA Dan +Shay | 26 SWEET BUT PSYCHO AvaMax |
VIARNER BROS. NASHYILLE /WARNER BROS, KTLAN
LOVE YOU ANYMORE Michael Buble | 4 BAD LIAR Imagine Dragons | ¢
REPRISE /WA NER 8R0S, NASRNER/INTEASCOPE
GIVE YOU UP Dido | o ONE LESS DAY (DYING YOUNG) RobThomas | 7
BMG EMBLEMATLAN
You MEAN THE WORLD TO ME  FreyaRidings | 4 Z:RLNGS Ariana Grande | )
ERITCAMTE ePuBL
GG WE'RE STILL HERE  Steve Perry ALL THE WAYS Meghan Trainor | o
ONUSANTASYCONCORND (4
RAINBOW Kacey Musgraves | o SPEECHLESS . Dan+Shay | 1o
M4 NASMVILLERC APIY VORNER BROS. M SHY fWARNER BRQ
WITHOUT ME Halsey | 15 GUIDING LIGHT Mumford &Sons | 16
ABIay ERTLEMI OF TNE ROSOGLASSHOTE
ONE LESS DAY (DYING YOUNG) Rob Thomas | ¢ HEY LOOK MA, | MADE IT  Panic! At The Disco | g
EMBLEM/ATLANRTIC BCD2JFUELED BY RAMENEMG
A MILLION DREAMS PInk | 14 NO PLACE Backstreet Boys | 10
FOR/20TI CERTULY FORATLANT BAIMRLS
WALK ME HOME PNk | ¢ PEER PRESSURE James Bay Feat. Julia Michaels | ¢
A REPQBLY
BREATHIN Ariana Grande | g YOU'RE SOMEBODY ELSE  floracash | 1
REPUBLIC CONS CREATING EVIL ART/RCA
DANCING WITH A STRANGER  SamSmith &Normani | o I'VEBEENWAITING LI Peep & iLoveMakonnen Fedt. Fall OutBoy |
ol UL PEERAY TMM YL 0L UtEIA
99 YEARS Josh Groban Ouet With Jennifer Nettles | ¢ :H%NK u, NEXT Ariana Grande | 3o
£ /WARRER SR8 EPUBLE
CLOSE TO ME Ellie Goulding X Diplo Feat. Swae lee | > THIS FEELING The Chainsmokers Feal Kelsea Ballerini | ¢
R/ NTERSCORE DISRUPTORA OL UM B

Data for week of 04.13.2019

RADIO SONGS: The week's most popular songs, ranked by radio airplay audience impressions as measured by Nielsen Music. Stations are electronically monitored 24 hours a day, 7 days a week. DIGITAL SONG SALES: The week’s top-downloaded songs, ranked by sales data as compiled by Nielsen Music.

AIRPLAY DATA COMPILED BY

nicisen
MUSIC

POP/RHYTHMIC/ADLILT: The week's most popular current songs at mainstream top 40, rhythmic, adult contemporary and adult top 40 formats, respectively, ranked by radio airplay detections, as measured by Nielsen Music. Songs are defined as current if they are relatively recently-released titles, or songs

receiving widespread airplay and/or sales activity for the first time. Stations are electronically monitored 24 hours a day, 7 days a week. See Charts Legend on billboard.com/biz for complete rules and explanations. All charts © 2019, Prometheus Global Media, LLC and Nielsen Music, Inc. All rights reserved.
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Songs are defined as current if they are newly-released titles, or songs receiving widespread airplay and/or sales activity for the first time. TOP COUNTRY ALBUMS: Top Country Albums ranks the most popular country albums of the week, as compiled by Nielsen Music,
based on multi-metric consumption {blending traditional album sales, track equivalent albums, and streaming equivalent albums). COUNTRY AIRPLAY: The week’s most popular country songs, ranked by radio airplay audience impressions as measured by Nielsen Music.

HOT COUNTRY SONGS: The week's most popular current country songs, ranked by radio airplay audience impressions as measured by Nielsen Music, sales data as compiled by Nielsen Music and streaming activity data by online music sources tracked by Nielsen Music.
Stations are electronically monitored 24 hours a day, 7 days a week. See Charts Legend on hillboard.com/biz for complete rules and explanations. © 2019, Prometheus Global Media, LLC and Nielsen Music, Inc. All rights reserved.

SALES, AIRPLAY & STREAMING
DATA COMPILED BY
sssvsssve

MUSIC

HOT COUNTRY SONGS™

TITLE cerTIFICATION
PRODUCER (SONGWRITER)

BEAUTIFUL CRAZY A

IMPRINT/PROMOTION LABEL

ALY SMOFFATT(LCOMBSWB.DURRETTERWILUFORD) RIVER HOUSE/COLUMBIA NASHVILLE

~°

~N

TEQUILA A
D.SMYERS, SSHENDRICKS (D.SMY ERS, J.REY NOLDS. N.GALYON)

WARNER BROS./WAR

|

HERE TONIGHT
OHUFF (BYOUNG.B.CAVER JEBACH.C.KELLEY)

MEANT TO BE A
WILSHIRE (B.REXHA.LHUBBARD. J.MILLER.D.A GARCIA)

v =]

Bebe Rexha & Florida Georgia Line
WARNER BROS/BMLG

|
|
|

DG!SG GOD’S COUNTRY

Blake Shelton

SHENDRICKS (M.HARDY, LM.SCHMIDT,0.DAWSON) WARNER BROS/WMN

EYES ON YOU @
€. DESTEFANO (C.RICE.C. DESTEFANO.AGORLEY)

DACK MNIELS/BROKEN BOW

SPEECHLESS A
D.SMY ERS,SRENDRICKS (D.SMYERS. SMOOMEY.)LREYNROLDS.LVELTD)

WHISKEY GLASSES
)01 (B-BURGESS.K XADISH)

(5] ~ [-4&

Morgan wallen

GOOD AS YOU
O-HUFF (K.BROWN, B.BERRY HILL.SCARTER.LPHILLIPS WWEATHERLY)

ZONE 4/RCA NASHVILLE

ONE THAT GOT AWAY
S.HEMORICKS (LFRASURE,T. ROSEN, M.RAMSEY, LOSBORNE)

MISS ME MORE @

Kelsea Ballerini
F.GIVHITENEAD JMASSEY (K.BALLERINLD.H.HODGES, B MCLAUGHLIN) CK RIVE

MAKE IT SWEET

Old Dominion
S.MCANALLY (M. RAMSEY.T. ROSENW.SELLERS.G.SPRUNG, B.TURSI. SMCANALLY)

LOOK WHAT GOD GAVE HER

Thomas Rhett
ORUFFIBUMET AT HOMAS RHE L T (THOMAS RIE TR AKX IS, LBUNE TTA LK HINDUINAMAL K, IH.REAN)

THERE WAS THIS GIRL
D.HUFF (R.GREEN.ERIX DYLAN)

GIRL
GXURSTINMMORRIS (MMORRIS, S AAROHS.G.KURSTIN)

0000

Maren Morris

COLUMBIA NASHVILLE

NIGHT SHIFT
BBUTLER LPARDI (T.BROWN, P.LARUE, B.MONTANA)

CAPITOL NASHVILLE

RUMOR

00

| Bl B

L.BRICE)STONE K JACOBS, OFRIZSELL (L.BRICEX.JACOBS.AGORLEY)

TALK YOU OUT OF IT
JMO! (MHARDY,HPHELPS, L ROGERS.AMANDERHEYM)

o
000000006000 -00:-0

Florida Georgia Line
BMLG

ON MY WAY TO YOU
TWWILLMOM (BRETT JAMEST.LANE)

Cody Johnson

F\c] LOVE AIN'T

D.HUFF (RCOPPERMAN,A.GORLEY.S.MCANALLY)

Eli Young Band

LOVE WINS

Carrie Underwood

DGARCIAC.URDERWOOD (C.UNDERWOOD.O.A.GARCIALBRETT JAMES) CAPITOL NASHVILLE

EVERY LITTLE HONKY TONK BAR
C.AINLAYG.STRAIT (G.STRAILB.STRAIT, DLOILLON)

George Strait
ML

LOVE SOMEONE

Brett Eldredge
R.COPPERMAN B.ELOREDGE (B.ELOREDGE.RLCOPPERMAN, H.MORGAN)

CAUGHT UP IN THE COUNTRY Rodney Atkins Feat. The Fisk Jubilee Singers
R.ATKINS.LHEWITLB.BOLLINGER (C.HARRINGTON. .M SCHMIDT.MWALKER)

-

KNOCKIN’ BOOTS
JSTEVENS,LSTEVENS (H.LINDSEY,G.SAMPSON. LMNITE)

CAPITOL NASHVILLE

ALL TO MYSELF

0000000

|
|
1

0-SMYERS,S.HENDRICKS (D-SMY ERS, S.MOOHEY.N.GALYON.).REYNOLOS) WARNER BROS/WAR

RAINBOW

Kacey Musgraves
FITCHUK OJASHIAN.X MUSGRAVES (N.HEMBY.S.MCANALLY, K MUSGRAVES)

SOME OF IT
JSONCE (ECHURCH,L.HYDE C.OANIELS.0.PINSON)

1 DON’T KNOW ABOUT YOU
JMOI (AGORLEY, M.HARDY,K.PHELPS,LRODGE RS)

THE BONES
GXURSTIN (MMORRIS, LROBBINS,LVELIZ)

Maren Morris
COLUMBIA NASHVILLE

RAISED ON COUNTRY
€ LROWDER.C.YOUNG (CYOUNG,C.R.BARLOWE C LROWDER)

000000 0000000

|

REARVIEW TOWN
M.KROX (N.THRASHER, B.PINSON.X.LOVELACE)

Jason Aldean
MACON/BROKEN BOW

D.HUFF (B.GILBERTR.AKINS,B.BE RRY HILL, ADUNNE)

WHAT HAPPENS INASMALLTOWN  Brantley Gilbert + Lindsz:yOERlJ
VAL

SOMEBODY’S DAUGHTER
JJOYCE (LTOWNES.LLAIRD.BARY DEAN)

Tenille Townes
COLUMBIA NASHVILLE

NOTHING TO DO TOWN

M.ALDERMANC G1B8S, €. NORMAN (D.SCOTT,M.ALDERMANC TAYLOR)

THAT OLD TRUCK

Thomas Rhett
DHUFF ABUNETTATHOMAS RHETT (THOMAS RRETT,).BUNET TA,X.KIMBRO,R.B.TEDDER)

LOVE YOU TOO LATE
M.RCARTER (C SWINDELLMICHAEL RAY,B.XINNEY)

w
]

Cole Swindell
WARNER BROS/WMN

CLOSERTO YOU
BUSBEE (H.LINDSE YG.SAMPSON, LVE RGES)

F -9
N

Carly'Pearce

- 00 0000

NOT LISTED (NOY LISTED)

LOST IN THE MIDDLE OF NOWHERE Kane Brown & Becky G
ZOME 4/RCA NASHVILLE

|
|
\

BUY MY OWN DRINKS
O.HUFF (H MULHOLLAND,LWAYRE N COOKE, H.LINDSEY.LKEAR)

S
(=4

Runaway June

TOAT
O.HUFF.A£SHUIS (R.LHURD.H.SPICER LVELTZ)

00

REDNECKER
JJ401,DCONEN (AALBERT,MHARDY,LMSCHMIOT)

e‘

RIDIN' ROADS
2LROWELL (D.LYNCH.AGORLEY.ZCROWELL)

H
~N

Dustin Lynch

FEELS LIKE A PARTY
C CROWDER.LHUBBARD (P-8RUST.C.LUCAS.IHUBBARD.C CROWDER)

| HOP

006

1
| St

Gabby Barrett
R COPPERLAN (ZKALE AMNITEGBARRETT)  GABBY BARRETT/RED LIGHT MANAGEMENT NASHVILLE

|

o

EVERY LITTLE THING
C.BROWN (R.DICKERSOM.PWELLING.C.BROWN)

Russell Dickerson

RE-ENTRY

THE ONES THAT DIDN'T MAKE IT BACK HOME

JS.STOVER.S.B0RCHETTA (1. MOORE.P.OIGIOVANNLC . MCGILL. ) S STOVER)

BACKTOLIFE

e

49

Rascal Flatts
JDEE,G.LEVOX,).O.ROOHEY (C.R.BDARLOWE,H.MOON, S MOOHEY, FWILHELM)

| ‘
|

)

WORLD FORTWO

King Calaway
R, COPPERMAN.ROEATON (RCOPPERMAN, LOSBORNE LABRAHART) 24 ENTERTAINMENI/STONEY CREEK

PRAYED FOR YOU

eseeeaeesoeeeeeeeeeeese

006

|
|

ABOWERS,M.STELL (M.STELL, A.DOWERS,AVELTZ) WIDE OPEN/RECORDSGO00 COMPANY

Data for week of 04.13.2019

ARTIST CerTIFICATION
IMPRINT/DISTRIBUTING LABEL

GEORGE STRAIT  Honky Tonk Time Machine
MCA NASHVILLE/UMGN

LUKE COMBS A  This One’s For You

RIVER HOUSE/COLUMBIA NASHVILLE/SMN 96
DAN +SHAY @ Dan +Shay | 4
WARNER BROS/WMN
2 MAREN MORRIS GIRL | 4
COLUMBIA HASHVILLE/SMN
i CHRIS STAPLETON A Traveller | 205
MERCURY/UMGN
s KACEY MUSGRAVES Golden Hour | 43
MCA NASHVILLESUMGH
FLORIDA GEORGIA LINE Can'tSay | Aint Country | 7
JAKE OWEN  Greetings From... Jake Owen |
KANE BROWN Experiment | 2,
20HE 4/RCA NASHVILLE/SMN
KANE BROWN A Kane Brown | 12,
Z0HE 4/RCA HASHVILLE/SMN
JASON ALDEAN ® Rearview Town | ¢,
MACOR/BROKEN BOW/BMG/BBMG
GEORGE STRAIT A 50 Number Ones | 170
MCA NASHVILLESUMGH
MORGAN WALLEN If 1 Know Me | 44
STEVE EARLE & THE DUKES Guy |
HEW WEST
THOMAS RHETT A Life Changes | g
VALORY/8MLG
o JON PARD! A California Sunrise | 146
CAPITOL HASHVILLE/UMGH
0 BRETT YOUNG A Brett Young | 112
@ ZAC BROWN BAND  Greatest Hits So Far... | 193
ROAR/SOUTHERN GROURO/ATLANTIC/AG
0 BLAKE SHELTON  Reloaded: 20 #1 Hits | 130
WARHER BROS/WMHK
CARRIE UNDERWOOD @ CryPretty | 2
CAPITOL HASHVILLE/UMGH
0 I PS BBMIL!GEIT YOUNG Ticket TOL.A. 17
KELSEA BALLERINI Unapologetically | ¢2
R CHRIS swmou @ FromARoom:Volume 2 | 70
B JORDAN DAVIS Home State | 42
MCA HASHVILLESUMGH
21 CHRIS STAPLETON A From A Room: Volume1 | 100

MERCURY/UMGN

| mis | TITLE
WEEK IMPRINT/PROMOTION LABEL

BEAUTIFUL CRAZY  Luke Combs
RIVER HOUSE/COLUMBIA NASHVILLE

WARNER BROS/WMN

e' HERE TONIGHT Brett Young | 29
e‘ ONE THAT GOT AWAY Michael Ray | 3
| ATLANTIC/WEA
o THERE WAS THIS GIRL Riley Green | 39
e' MAKE IT SWEET old bominion | 26
RCA NASHVILLE
° EYES ON YOU Chase Rice | 34
| DACK JANIELS/BROXEN BOW
(12 I [{c] LOVEAIN'T Eli Young Band 43
Q GOOD AS YOU Kane Brown | 14
| ZONE 4/RCA RASHVILLE
o NIGHT SHIFT Jon Pardi | 37
| CAPITOL NASHVILLE
0 MISS ME MORE Kelsea Ballerini | 24
BLACK RIVI
0 LOVE WINS Carrie underwood | 39
y CAPITOU NASHVILLE
Q ON MY WAY TO You Cody Johnson | 35
@ WHISKEY GLASSES Morgan Wallen | 3,
G LOOK WHAT GOD GAVE HER  Thomas Rhett | ¢
ALO
Q, h?xii.c?w?;ﬁ'm“ Brett Eldredge | 40
@ RUMOR Lee Brice | 3;
- CURS
@ GIRL Maren Morris | 12
| COLUMBIA NASHVILL!
@ EVERY LITTLE HONKY TONK BAR  George Strait | g
MCA KASHVI
e SOME OF IT Eric Church | 14
| EMI NASHWILLE
Q TALK YOU OUT OF IT  Florida GeorgiaLine | 23
a ‘ CAUGHT PN THECOUNTRY ok . e hbleshes | 5
o RAISED ON COUNTRY Chris Young | 13
RCA RASHVILLE
WHAT HAPPENSIN ASMALLTOWN  GanteyGlber e Lndsy Bl | 17
BUY MY OWN DRINKS  Runaway June | 25
WHEELHOUSE
GOD’S COUNTRY Blake Shelton | »

Strait Fires
Up Time
Machine

With Honky Tonk Time
Machine launching as his
27th leader, George Strait
(above) extends his record
for the most No. 1s in the
Top Country Albums chart’s
five-decade history. Garth
Brooks and Willie Nelson
follow with 17 No. 1s each.

The LP starts with 51,000
equivalent album units
earned in the United States
in the week ending April 4,
according to Nielsen Music
— the largest week of 2019
for any country album. With
44,000 in album sales, the
set also scores the biggest
sales week of the year for a
country title. Time Machine
is Strait’s first new studio
effort since 2015's Cold
Beer Conversation.

Kelsea Ballerini banks
her sixth Country Airplay
top 10 as “Miss Me More”
ascends 11-10 (20.9 million
in audience, up 6%).
Ballerini makes her first
trip to the region since
“Legends” led the list in
February 2018. Notably,
“Miss” marks the first
Country Airplay top 10 by
a woman since the chart
dated Dec. 1, 2018, when
Maren Morris’ “Rich”
reached its No. 4 peak.

In the same span from
December to mid-April a
year earlier, two songs by
solo females reached the
top 10: Morris’ “l Could Use
a Love Song” and Ballerini's
“Legends.” Both of them

hit No. 1.

Meanwhile, Luke
Combs’ “Beautiful Crazy”
rules Country Airplay for a
seventh week (38.6 million,
down 4%). It ties four titles
for the second-longest
command and is a week
from matching the record
eight-week reigns of Alan
Jackson and Jimmy
Buffett's “It's Five O'Clock
Somewhere” (2003) and
Lonestar’s "“Amazed”
(1999). —Jim Asker
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HOT ROCK SONGS™

TOP ROCK ALBUMS™

CROSSOFF  Mark Morton Feat. Chester 8enninglon | 12 from the soundtrack to the

DDICDINE

WPP/SPINEFARM

28 e @ A REASON TO FIGHT oo DiSturbed | g g

@ NIGHT RUNNING Cage The Elephant Featuring Beck | 5,
D s The s

Netflix Motley Criie biopic
YOU'RE THE ONE Greta Van Fleet | 9 The Dirt, released March 22;

the set ranks at No. 3 in its
REME‘.‘.EE?,WHE" Bad Wolves | 1 second week on Top Rock

Rl FOSER OVERME Dermot Kennedy | 5,

B YOU'RE THE ONE GretavanFleet | ,, THEDIRT(ES1. 1980 Moty Cuefedt MathneGunely | el elliss S TR e

MOTLEY/ELEVER SEVEN

3
£
2wKs. | LasT | THIS | TITLE cerTiFicaTION Artist | peax | wxs.on LAST | THIS | ARTIST ceRTIFICATION %
AGO | WEEK | WEEK | PRODUCER (SONGWRITER) IMPRINT/PROMOTION LABEL | POS. | CHART WEEK | WEEK | |MPRINT/DISTRIBUTING LABEL e
<
1 K24 HIGH HOPES A Panic! At The Disco | 44 . QUEEN @  Bohemian Rhapsody (Soundtrack) =
IS0 56 ARE 510060 MOV RIS SADGENL8 J20 EITMAAE 85 DOLRULED AR HOLLYWOOD =
u 2 BADLIAR o, 'MagineDragons | 5 5 Fe ey NEORD WELIE
NATURAL Imagine Dragons 1 38 MOTLEY CRUE The Dirt (Soundtrack) 2 g
WTTHAN SO0 D.A0005 X SERMON RISOKE 2 FREDAISINM LIRS SR LDTRANTER QALATIMAN) LGN/ ATE g
BROKENA lovelytheband | , SQEE‘“A GRS I BamOkdn ¢ ?
FYe] HEY LOOK MA, | MADE IT Panict AtTheDisco 5, T.'.'fsu"—“'"‘ VOUAIERR | 1 Rammstein
SONLAR D4 5RANCS (RURE DA FRANGS MANGELLCIS S BULIVOERISIMIARMERY)  OCORFUELED BY RAVENEMG
PANIC! AT THE DISCO®  Pray For The Wicked
T — weyeles [« S — RoarsBac
H,P.MEAN H,P.MEAN UEL MEN
- TOM PETTY AND THE HEARTBREAKERS ~ TheBest OfEverything | ¢ R B k
1 MINUTES ) Yungblud & Halsey Featum_lg Travis Barker s 7 ecmidoldacse
e S IMAGINE DRAGONS origins | 2 Rammstein — led by
READY TO LET G_O . CageTheElephant | o . frontman Till Lindemann
IMAGINE PR&GP"?A Evolve | o3 (above) — debuts at No. 14
K!gl(ﬂ'(Al};l’ﬁ)l!YHEARIm . .Mo"t[eycrue 9 2 - . on Hot Rock Songs with
e E&Ig}gdﬂ,ﬁﬁi Diamonds | 73 new single “Deutschland.”
Vo ®)) SHO[G_.UN GeorgeEzra | , 3¢ The first taste of the
; 5 — — }Q_G'C_: Supsnimarket | 2 German band's upcoming
g Cehy | 5 HOZIER wasteland, Baby! | 5  seventh LPbows thanks to
< 1.6 million US str.eams and E
Wi Al S MotleyCrue | ), JOURNEY ®  Journeys Greatest Hits | yys 6,000 sold in its first full i
tracking week, according £c
PATIENCE =~ onamelmpala | 45 mcwmmumn@ Cronde The 6ottt | 1) to Nielsen Music. The latter 3
HOT SHOT DEUTSCHLAND Rammstein A total sparks the group's te
DEBUT NOT LISTED (NOT LISTED) RAMMSTEIN/VERTIGO/CAROUNE 19 1 SRLY I The Essential Bllly Joel | 64 best rank —No. 2 —on fg
| | Hard Rock Digital Song £
‘_ 1 57“"'_5_‘“’95'['2"_ . !gung The Gla!lt 10 22 5&,55:2!‘382,,‘;6" e @ Rumours | 109 Sales. The song's video %E
has drawn controversy -
STEVE EARLE & THE DUKES Gu La
5 12 ggg,ge[: _.ggisummmwmam | ’f,‘R 7 9 NEW WEST Y] for its depiction of evgnts %g
HARMONY HALL Vampire Weekend GUNS N’ ROSES A Greatest Hits | jo5  throughout German history,  £5
ARE ¢ ‘ s 1 EN/UN including World War II. 3
DG|sG BOHEMIAN TRAPSODY Logic " 2 IMAGINE DRAGONS A Night Visions | 228 Logic charts five tracks =
61X.LOGIC (AIVATURY.SIR R.B.HALL 1) VISIONARY/DEF JAM ® — on Hot Rock Songs 5%
TWENTY ONE PILOTS enc S5
GIRLS, GIRLS, GIRLS MotleyCrue [ .o FUELED BY RAMEN/ENG 26 from Supermarket, the £2
== —_ BOBSIGERATHESIVERBULETEND © Gl | 70 oo ook (0 s novel g8
DR.FEELGOOD MotleyCrue | 55 XA IOL ° ofthesamename which g5
B.ROCK (MICK MARS,N.SIXX,TLEEV.HEIL) vEN EAGLES o Their Greatest Hits 1971975 | g7 hln s Pmlsr\]/\./ltch ing rc;m 5%
!"‘.'37 OIive_r_ Treg 16 3 ASYLUM/ELEKTRAZRHINO is typical hip-hop gty ings 2 E
OLIVER TR ) ATLAK METALLICA o Metallica | 335 to rock and alternative. 55
THE DIRT (EST. 1981)  Motley Crue Feat. Machine GunKelly | ,o 5 Released March 26, the Eh
\ TWENTY ONE PILOTS A Blurryface | 203 set holds at No. 11 on Top ¢
MOVEMENT Hozier | 1, 59 — - _ Rock Albums with 11,000 §§
AHOZIER o ® ou 0.A.R. The Mighty | equivalent album units in gE
ALMOST (SWEET MUSIC) Hozier | o u — its first full week of tracking. i
M.DRAVS.AHOZIER-BYRHE (A.HOZIER-BYR R KS/COU The album’s “Bohemian TE
=
SHOUT AT THE DEVIL __ MotleyCrue | 5,3 Trapsody” leads Logic's £z
RMAN (MICK MARS.N SICCTLEEVH EY/ELEVEN SEVENVENG MAINSTREAM ROCK™ haul on Hot Rock Songs 28
LONGSHOT Catfish And The Bottlemen | ,, ¢ at No. 18. gs
AACRNIEELEEXMMCARN) 5 TITLE Artist Meanwhile, Mdtley Crile £
Q BREAKING DOWN IPrevail [ 5 ¢ | ABAERY/RROMOTION AR returns to the Mainstream ~ ££
A TSMYTH (DA PRAMIKTSMY THSMEMOIAN £ VANLERVERGHE B ABURKHESER)  FEARLESS/CONCORD A REASON TO FIGHT  Disturbed Rock airplay chart's top 10 £E
e @ PEER PRESSURE James Bay Featuring Julia Michaels | ,; RIPABL/ARINR WX as “The Dirt (Est. 1981)" £g
‘ RIGHT LEFT WRONG Three Days Grace | 2 (featuring Machine Gun ES
CAN I KICK IT Logic Featuring Juto | o5 _ Kelly) lifts 13-10. The 2z
Q QJ ° BE,lEGENDARY Pop EVil | 24 veteran rockers last hit the gé
22 e 30 Ig}lESS!‘ JUST FEEL LIKE John Mayer | . 6 HEROIN Badflower top 10 with “Saints of Los ;g
ki o JOHM VARVATOS/B4G MACH INE a & Angeles” (No. 5,2008). The ~ E%
e e gE.E‘.‘—%:g!E:-:[{"JI‘“'"";-’;-‘:_:7:.5—'4;:“"""‘“-"19 [d :r::u-.:.:‘ﬁuﬂfg'f,iiohsf al é LO/HI The Black Keys 5 band logs its seventh top 10, Eg
= - — . NOMESUCH/WARNER BROS. dating to its first, “Smokin’ o E
RE-ENTRY e BOW DOWN adbrevail g5 g o o TOURNIQUET Breaking Benjamin | 13 in the Boys Room” (No.7, 2
1985). The new single is Eg
zd

rock songs, ranked by radio airplay detections as measured by Nielsen Music. Stations are electronically monitored 24 hours a day, 7 days a week. See Charts Legend on billboard.com/biz for complete rules and explanations. © 2019, Prometheus Global Media, LLC and Nielsen Music, Inc. All rights reserved.

99 Barns Courtney | 1o 7 o MONSTERS Shinedown | ¢
. 7 $.0.5, (SAWED OFF SHOTGUN) The Glorious Sons | 37
CRINGE Matt Maeson BLACK BOX RECORDINGS/BMG
LELANNIGAN (MMAE SO, LFLARNIGAN) Eon coLoyatLantic | 35 10 - s
ELEVATE Pa 0ac
PRETTY YOUNG GIRL L?glc 39 1 ELEVEN SEVEN/RED/ENLG 7 ?
WHEN THE SEASONS CHANGE  FiveFinger Death Purch | 7
MONSTERS Shinedown PROSPECT PARK
, , | 36 @
oot HAUNTED Diamante | 1o
RIGHT LEFT WRONG - Three DaysGrace | 5, 4 BETIER NOISE/RED/ENLG
HBENSON,G. BROWNTHREE DAYS GRACE (N.SANDERSON, BWALST,8.STOCK, M.WALST,G.BROWN) BE,A,DY 70 LET GO Cage The Elephant 0
TIME MACHINE | Logic | 4 DS/RCA
S oer HOLD UP ALIGHT Thrice | 11
RADIO GA GA (LIVE AID) Queen | .3 55 S
odnd el —— 0 BREAKING DOWN I Prevail | ¢ 52
. BANDITO twenty one pilots o8
RE E""‘f Q TJOSEPH.P.MEANY (TSOSEPH.P.MEANY) rum!w nu‘e)nlsm oy 18 Q MENDYOURMANNERS ShashFeat. s Kenaedy Aod The Compitoss | 10 HE
@ PPl STILL FEEL. halfalive | 55 ¢ - , 2%
E.PALMQUIST (1% A SO, LKRAISSE, . BAMKSON RXRAMER)  HAUFALIVE/RC @ VULTURES Asking Alexandria | o 43
50 E IT3 ARE YOU BORED VET? =~ Wallows Featuring Clairo | 34 ¢ e Q WONDERFULLIFE  Bring Me The Horizon Feat. DaniFith | 10 %‘é
{ A "fé
(G 47 ] HURRICANE cnmrewal | 45y 23 )2 ] A GRAVE MIsTAKE Ice Nine Kills | 13 ==
Fr-y HOME _Morgxn Featuring WALK THE MOON | 5, ¢ YOU'LL BE FINE Palaye Royale | 13 :
RAMAREON J - NDER SUMERIAN &
PARANOID | Prevail ONE OF Us FEVER 333 =
L o FEARLESS 9 1 05 CREW/ROADRUHNER/EM 4 i2 O
NEW @ BABY Logic | ¢ NEW @ (c{c] UNDER YOUR SCARS _Godsmack ] gg‘g
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HOT R&B/HIP-HOP SONGS™

Artist
IMPRINT/PROMOTION LABEL

OLD TOWN ROAD Lil Nas X
TOREONMIAECE NS ML MU MIFENRAMAID (UMD

TITLE cerTIFICATION
PRODUCER (SONGWRITER)

B © O] ps/ac|sc

SUNF[OWER (SPIDER -MAN: INTO THE SPIDERVERSE) A\ POSI Malone & Swae Lee

1 AR POSTL.BILL RLMALSH, KALLSHAMAN BREWH L L REPUBLK 1 24
WOW. A Post Malone | | e
L.BELLFRANK DUKES (AR.POSTL.OTLL, AFEENY.NINAL REPUBLX
PLEASE ME @ CardiB&BrunoMars | , 5
L0 SR I STERDTYRES AN MAZLCAGD! B PR ROALIYS, LEEOR AR 4 GULAS FAUNTLERDY AT
MIDDLE CHILD A JLCole | 5
MRS, L.L.COLE (JCORE) CRTAMUILLE/SOC NETIONANTE P
THOTIANA Blueface | , 12
SCUM BLATS PORTLE E.\OHNSON L . ONES) EEACE /K16 TH AME HDMENT/EONL
GOING BAD A Meek Mill Featuring Drake | , g
WHETZUNRERYS 12 W0 UAME A CRAAM NEL A RS YOURG MOMEYCATH W ARV AN
BETTER Khalld
TARGATE 0 CNADE HINCFE AR ¥ ORI ML BRI SE AT B INERRAMST M, i MMMMAS OATE 1 N e R A 8 29
SICKO MODE A Travis Scott

7 9 9 T OOV THAEE N TR AT (0 R RGN RN NAED AT T ) (a0 WX WD i 35
MURDER ON MY MIND A YNW Mell

S 10 EEE o LisTeo (ol usteo VAW MELLY, K 13
ALOT A 21 Savage

10 1l n 0J DAKI (5.8.4 JOSEPH LCOLE. DUNATCHE. 4. WHMITE SYOUNG) SLABGMTER GANY, Eg 5 15
PURE WATER @ Mustard & Migos | |,
WL A0 WA B IWACESANE ) MR I L R LK AP | NN LN TR S R LRI 11T €4 Sl 4
MONEY A Cardi B
1L WHITE DI 1T (CARDN B.) WHITE THE 2SR GROUPJATLAN 6 24
LOOK BACK AT IT ® A Boogie Wit da Hoodie | |, 7
R A G0 OGE W7 DA OO LA ST e Ll U e BOGE I LAY
ENVY ME Calboy 5 16
TALK Khalid | . 5
DISCLOSURE (K. AOBNSON. KL AWRE MCE 6L AWRE NCE) RIGMT HAN g
RACKS IN THE MIDDLE Nipsey Hussle Feat. Roddy Ricch & Hit-Boy 7 1
W GOUADATORRITT E ALCMDOM RN TR L AU, BAADOY DL LR T AL MAONTY S N MONEY DU BT LANTY
ACT UP CityGirls | o
EARL ON THE BEAT (JLNIHNSON,LIL YACHTY,ELBYNUME  QUALITY CONTH MOTOWN/ AP
ROBBERY Juice WRLD
1 NARA (LR MIGGING N MR BADE AANTERSCOH 13 7
12 ZEZE A Kodak Black Featurlng Travis Scott & Offset | | g
A DOV B OVELDL DOMMS M SRINCE £ THOMA S CANDY SOCERS LITF ONLLAL ROERLZ A TN
SWERVIN® A Boogie Wit da Hoodie Featuring 6ix9ine | o g
CHOON O DAY L JEWITOA
MIXEQ'PER‘SOMALITI_EIS YNW Melly Featuring Kanye West | o |,
PUT A DATE ON IT Yo Gotti Featuring Lil Baby 21 10
LJAMES (aAums | ES. LIAMES RMORALS (MG
WORTHIT YK Osiris
R TP RAT TP ] ML OV L] MO MG S RO0RE R L1 VOGRS R 0 (AN Ra TaRg L ay 24 7
CLOSE FRIENDS A Lit Bab
RESL.DUEN AM QUALITY COuTS W Y 16 23
DOUBLE UP Nlpsey Hussle Feat Belly & DOM KENNEDY 2 1
ANE G EEPLL D PO Tt § ASOMIVR R L R R R D WU YN EORT RS B ERE )
SHOT CLOCK Ella Mai 27 1
DNARZCURD € LML 1 ACCCR AN Pt LA BEATHN A TE B BLTM L AR URE YW LY T A SR
GIRLS NEED LOVE A Summer Walker X Drake | 1, ¢
SATURDAY NIGHTS Khalid & Kane Brown 24 13
§ B3 (0 BOR BTN OHAR £ AN, LOMALMAS, | MOGE X BROWY! REAT RANDCA
LAST TIME THAT | CHECC'D Nipsey Hussle Featuring YG 30 1
FSAME | 7Y BOAN § ORIV ANORL PSRN R R G 5 L R MR LN A U T St
TWERK @ City Girls Featuring Cardi B | 15 3
MR, ROVA, RO LOVE §C.KIRBT.CTURNER AIC8 LOVE,CARD B BALITY COWTROLALDTONN/CAS
SUGE DaBab
ETSONMADT POCH BLAIT LLIORK I MORGAN DLLEMONS) SONTUCGAST, N‘z } Y 32 3
DEDICATION Nipsey Hussle Featuring Kendrick Lamar 33 1
PN BREYI AL Pl AN XL DROOmURT M R I, B pCRTER ) AL MUBEY I AD MO T ORI
FAUCET FAILURE Sk| Mask The Slump God 34 12
AT TRt A0 DOURNE T ROSE X SNSRI VTR WO DenTE S
PURE COCAINE @ LilBaby | 5o g
AZUCAMZICDUAY GLOBL {DIDNES.C RESSER, ME.ROBNSON Qua HITROL O TN A NTOL
POP OUT Polo G Featuring Lil Tjay 36 2
0 0nf THA TRACE E.HUNT (T.RARTLETT,LIL TIAY, EN.ALBA DUARTE, D\BERC MBIA
WEST COAST G-Eazy & Blueface 37 1
ULIA LEWIS (G.G'LLUMB.FALIK, L FOBTER A MALEL, RSERRELL) G-EAZY/RW RCA
| Lil Skies
DNOLEOT0E LLOLLET X §LCURTIROROBOUSION. COMNG [R] CimmnG ALL W COSMAILANT 17 5
BIG OLE FREAK Megan Thee Stallion 39 3
00T LISTED (MPETE, LM MASON,M.04 1505 CTRTIFIE B
CALLING MY SPIRIT Kodak Black 14 18
LUELLEN, JAKE ONE (B.LEAPRLLILLUELLEN LOUTTON DOLLAZ N DEALZJATLAN
HEAR ME CALLING Juice WRLD 16 5
PURPS ON THE BEAT (LA HIGGINS G DICKINSON N CASERTA) ADE APNTIRSCOS
TAP NAV Featuring Meek Mill | 5, 2
LONDOM ON DA TRALT (INGOSAYA MOLMEC R AMEA FSUAILIAN WIWESS v REEUS
HUSSLE & MOTIVATE Nipsey Hussle 43 1
AOMONDD PR B AT OM MO OO O B GRS e e ALY AN UMY O Ty
UNDECIDED ChrisBrown | = |3
U oon [N ey UL NN DN EVOM 55 EORNI0 PACIARN 1,4 TR TH | e FE L UMCSON NN ALY bV
MY BAD Khalid 36 4
PMILE (R .ROBINSBYN, D.EAULE (1) AT HANC/BCA
SPLASHIN ® Rich Thekid | 5,
FRARE DUUKES.LAB COUX ' L.ROGERS, A.FEENYG. DICKINSON ICH F VIRANTERSCOPE
SLOW DANCING IN THE DARK @ Joji | 39 5
MVIMBERLY,CMILLER {GMMLER, J.PIWIMABTRLY) QEMGING/12TONE
EMPTY Juice WRLD 18 4
PMIRA (L AMIGHINS N BURAY RADE AN TERSCOPE
NIGHTS LIKE THIS Kehlanl Featunng Ty Dolla $|gn 31 12
AMTREYUITLLS DL PRy Cinil LR LAMAERR 4 LI AR O L SENTA N WA
VICTORY LAP ansey Hussle Featurlng Stacy Barthe 50 1

RREY N0 MIONE Y OULR
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TOP R&B/HIP-HOP ALBUMS™

LAST | THIS
WEEK | WEEK

ARTIST certieicaTiON
IMPRINT/DISTRIBUTING LABEL

NIPSEY HUSSLE

ALL MONEY 1M &0

Vic}ory Lap

MONEY OUTMTLANT

Death Race For Love

JUICE \’NRLD 4
RADE ASNTERSCON
NAV Bad Habits | >
wEPYBLIC
POST MALONE A beerbongs & bentleys | 49
A BOOGIE WIT DA | HOODIE. Hoodie SZN | 15
DRAKE A Scorpion | 40
UG MONEYA ASH MONEYREPUE,
EOUNDTRAC K Spider-Man: Into The Spider-verse | ¢
MEEK MILL @ Championships | 18
MAY RACHATLANTICAG
TRAVIS SCOTT A ASTROWORLD | 35
BABY Baby On Baby ¢
SOUTRCOASIANTERSCORE/ A
RICH THREIKI[“) The World Is Yours 2 | »
JINTERS 158
21 SAVAGE .p. I AM>| Was | 15
TER GANG!
14 JUICE WRLD @  Goodbye & Good Riddance | 46
ADE A/INTERSOOPE /104
n GUNNA DripOrDrown2 | ¢
YOUNG STORER LIFE A
: XXXTENTACION A ? | s
CARDI B A Invasion Of Privacy | s
THE KSR GROUPATLANTIC/AG
YELAWOLF Trunk Muzik3
YELAWOLF/SLUMERCAR/SHADYINTERSLOPLNCA
POST MALONE A Stoney | 121
LiL B]ABy & GUNNA - ADrip Harder |
TOUNG STOSER LEEND AL/ WO NALICARES
16 YNW MELLY [AmYou | g
= OFFSET FATHEROF 4 | ¢
¥ (OSTROL/AMOTOWS T APITOL
KHALID A American Teen | 109
KHALID suncity | 24
KODAK BLACK @ Dying ToLive | 16
22 ELLA MAI“. Ella Mai | 25

MME

IMPRINT/PROMOTION LABEL
BCOMERANG  Keith Sweal Feal. Candace Price

: 25
koS
DIRTY Tank | 12
REB MONEY/ATLANT
AUTOMATIC The Bonfyre | 24
KARMA Queen Naija | 10
QUEES KALIAJTAPITOL
COULD'VE BEEN  H.E.R. Feat. BrysonTiller | 24
FCA
6 TRIP Ella Mai | 26
10 SUMMERS/INTERSCOPE
Focus HER. | 5
UNDECIDED ChrisBrown | o
RO
ROLL SOME MO Lucky Daye | 1>
SUNRISE SUNSET J.Brown | 3
-:~ £ ll HA
o SOUL OF A WOMAN Johnny Gill | g
- J SWINLZ/NANALRY
o PREACH John Legend | ¢
- MBIA
V1o ) LOVE THEORY Kirk Franklin
e | I GG FO 90 SOUL/RCR IRSPIRATIONBLL ?
f@’, PRl DANCING WITH ASTRANGER  SamSmith & Normani | 1
g | COMMITMENT Monica |
- MORDEINIS
0 THAT'S WHAT LOVE CANDO  RobinThicke | 3
O i [ e ‘/5'4' RE
@1‘ You Nicole Bus | 3
- “ NATION
Q'« WHEN I'M GONE Brian McKnight | 7
o TONIGHT N2 | 4
[53
CAN'T KEEP RUNNIN®  Guordan Banks |
U0 ON IT/ANAL-LOBA
PLEASE ME Cardi B & Bruno Mars | g
ATURERT
DON'T MEANIT Tyler Dumont |
YLER DUMONT
NOT GON’ LOSE Avant | g
‘l’?
TOMORRow (ABETTER YOU, BETTER ME) Lexi | o
BEDROOM The-Dream | g

Data for week of 04.13.2019

Hussle’s
No.1
Victory

The late Nipsey Hussle
(above) claims his first
No. 1 on Top R&B/Hip-
Hop Albums as Victory
Lap re-enters following
the rapper’s murder on
March 31. The set, released
in February 2018, earned
66,000 equivalent album
units in the week ending
April 4, according to Nielsen
Music. Strong streams
for the album also help
five of its tracks debut on
Hot R&B/Hip-Hop Songs.
Hussle's highest debut
is from the stand-alone
track “Racks in the Middle”
(featuring Roddy Ricch
and Hit-Boy), entering at
No. 17. The collaboration,
released in February, is both
Hussle's top-selling (8,000
sold in the week ending
April 4) and top-streaming
(16.5 million U.S. clicks)
song of the week.
Elsewhere, Cardi B and
Bruno Mars’ “Please Me”
conguers another radio
chart with a 4-1lift on
Rhythmic. The tune surges
15% in plays in the week
ending April 7, according
to Nielsen Music. “Please”
secures Cardi's sixth
Rhythmic No. 1, while Mars
collects his 11th and ties
Lil Wayne for the fourth-
best No. 1 total among all
acts, behind only Drake
(24), Rihanna (17) and
Usher (13). “Please” also
checks into the Rap Airplay
penthouse with a 2-1 climb
and wins a second term
atop R&B/Hip-Hop Airplay.
Plus, Keith Sweat moves
to No. 1 on Adult R&B as
“Boomerang” (featuring
Candace Price) rises
from the runner-up rank,
overcoming a 1% slip in
plays in the week ending
April 7. Despite Sweat's
12 top 10s as a soloist and
another pair as one-third of
LSG with Gerald Levert
and Johnny Gill, the R&B
veteran collects only his
second leader on the chart,
following “Good Love” in
2016. —Trevor Anderson
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Artist
IMPRINT/PROMOTION LABEL

Bad Bunny Featuring Drake

TITLE cerTIFICATION
PRODUCER (SONGWRITER)

MIA

PEAK
POS.

WKS.ON
CHART

PR 0) LUIANMAMBO KINGZ (LMALAVE NIEVES HPULMAN..) RIMASOVO SOUND/WERNER 8R0S, 1 26
CON CALMA Daddy Yankee Featuring Snow 2 10
PLAY-N-SIOLLZ,SCOTT SUMMERS (R.UAYALA ROORIGUEL) G.RIVERA VAXWEZ OLKO'BRIEH) €L CARTEL/UMLE
TAKI TAKI A DJ Snake Feat. Selena Gomez, Ona&cardi [, 5
0SS CRYHRONE B AORC MO R UM LSASCOMLAORIA I AVE TNRED. oSS EMRTERO
CALMA Pedro Capo X Farruko
QJ o DG AG [l e AN L AL IR
5 ELLA QUIERE BEBER Anuel AA & Romeo Santos 4 37
RS JDOUARY 9/ XS GRRA JLCAN Y SSATAG0 L R AVERA A VAL MNQUET R X GIRRY REN ST LT AL EWPSE
6} Pl SECRETO Anuel AA&KarolG | ¢ |,
(26 E2EIADEUA PRI § CATVY SORACORADIL GF SOCRLPERZIOEAPNAL)  USPERSAL MEX LTTEA ISTA LA IVETEARAL
7 TEBOTE  Casper Magico, Nio Gardia, Darell, Nicky Jam, Ozuna & Bad Bunny | 50
AMARTIA VELAZUEZ (J A CRIZ GAROAL QUROHES GAROA N RVERA CAMREROL) LOSULAGIOOS/FLOW LA MOVIE
BAILA BAILA BAILA Ozuna 8 13
MAMBOK G2 08 LULHYORO.IWAY BOOM BOOM{IC OZUNAL) VP ENTERIAPMENLDNELOVVSONTALISE LAY
NUNCA ES SUFICIENTE Los Angeles Azules Feat. Natalla LaFourcade 7 29
C.LARALMEJIA AVARTE (H.LAFOURCADE.M.D.AZPIAZY) EITRAC K/DISA/UMLE
HP Maluma 10 5
MADMUSIK£0GE (1L LONDOMO ARWSY.BARCOE . RARRERALC RIVERA TAPWG RVERA LAPIA)  WI/SOHY ARSI, LAIN
TE ROBARE Nicky Jam X Ozuna 10 2
. CHRIS JEDAY,GABY MUSIC (N.RIVERA CAMIMERQLD.MEDINAVELET..) LA IROUSTRIA/SOHY MUSK LATIN
3 Q] (12] [Elc]| AuLtanbo Wisin & Yandel & Romeo Santos |,
e IVSALVE GUILLA MALAYE (MRS JROV(GABY MUSIC (1L MORERA LUNA L VEGULLAMALAE..) SONYMUSICLARY
HOT SHOT @ LOST IN THE MIDDLE OF NOWHERE Kane Brown &Becky G |, 1
DEBUT D.HUFF, LLEONE(K.BROWN, LAUREN ALAINA A FRASURE, LMNITE MCACARES)  Z0NE 4/RCA NASHVILLE
) AMANECE Anuel AA X Haze
12 e} Q LISTED (HOT LISTED) woust oF nazescmg | 11 16
10 M A TRAVES DEL VASO Banda Los Sebastianes | o 5
SPLATA MADUENO (H.PALERCIA CISHE ROS.GLABRERA INZUNZA) FONOVISA/UMLE
r Q ‘ Pl REGGAETON Jgalin [ o 9
2 ) SOUANY JACSORS0 VM A RMBREZ SUAREZ ME MASES FERUANDEZJMNEVES (ORTED)  UMYERSAL MUSIC LATINOAMLE
VERTEIR D) Luian & Mambo Kingz X Darell X Anuel AA X Nicky Jam X Bryti
NEW Q 06 LUAANMAMBO 10N ( CARRIONS CANCEL gu';‘,ﬁg.r.x;': HERMANDE 2. mnﬁymwmm 17 1
14 16 ITH ADICTIVA Daddy Yankee & Anuel AA 10 21
-yl L R — o o L ASltaY RATIRCC GG A TR ALY
NEW @ CON ALTURA ROSALIA, J. Balvin & El Guincho | o
6 COOMRANK OGRES R UL TOELLA RYLA TOMALAP U2 REAJ LOSORO BKY A RSAIE! SRARED A EENTHOUO0N) (O
18 @ LA ROMANA Bad Bunny Featuring El Alfa 16 15
TANYBAD BUNN YICONF SOR RO SARID (B AMARTIMEZ OCASIO £ MERRE RA BAT ISTAL £.BE TANCES ALE D)
ME GUSTA NattiNatasha | 5, o
AP RASA NEVE LA QTR LA AR NANWELR LAYILA BOORGUCE ARRUNES SRESTREPOA DAMBOYALTORSES) PRS00 WIS LM
POR SIEMPRE MI AMOR  Banda Sinaloense MS de Sergio Lizarra%a 22 10
SLIZARRAGA LIZARRAGA (O.A.ROBLES) uzos
NI BIEN NI MAL BadBunny | o ¢
TAINY (B.AMARTINEZ OCASIOM.E.MASIS FERNAROEZ) RIMAS
SOLO DE MI Bad Bunny 6 16
TAINY (BA.MARTINEZ OCASIO) RIMAS
IMPOSIBLE Luis Fonsi + Ozuna 9 24
ADORRESMLRENCHO QUUIS F ONSI A JORRE S MBENGIFO, LCOZUNA ROSADON SAR/E DRA) UNVERSAL MUSIC LATROARMLE
POR QUE CAMBIASTE DE OPINION? Calibre 50 9 13
JTIRADO CASTANE DA (R.EMUNOZ CANTU, M.E . MARTINEZ CUE VAS) ANDALUZ/DISA/UMLE
CARO BadBunny [ ,, g
TAINY (BAMARTINEZ OCASIORMARTIN M.E.MASIS FERNANDEZ) RIMAS
LA ESCUELA NO ME GUSTO Adriel Favela Feat. JaVIer Rosas 28 7
RORRARTIA, A.GAPODACA FAVELA (AG. APODACA FAVE LA)
CONTRA LA PARED Sean Paul & J Balvin 26 3
TN (LAOGOR0 BALYIR SR HONSOUES ) RQUUESY CO-LLATAN £ MASS FERNAACEZ NLCOKE) UNVERSAL WS LT ST RO LAY ML REMBU
SISE DA Myke Towers x Farruko 23 5
LIONIANA THE PRODUCER (€ RS YESROSADON JORRES LIOWGE ) SABLANCAINE WORL DLRISICELAD (L RE
VAS AESTARBIEN Banda Carnaval 31 9
JTIRADO CASTANEDA (R.EMUNOZ CANTU) ANDALUZ/DISA/UMLE
UN ANO Sebastian Yatra & Reik 2 6
ATORRES.L.RENGIFO (SOBANDO GIRALDOATORRESMAENGIFO)  URIVERSAL MUSKC LATINO/UMLE
S| ESTUVIESEMOS JUNTOS BadBunny | ,, 3
TAINY (BAMARTINEZ OCASIOC.ECHEVERRY) RIMAS
RLP. Sofia Reyes X RitaOra X Anitta | o 5
TANY (CIARSHAN DA DELATVIEALE MASIS FERIANOE LS SHORTOMOIARELR S CRA S RETESLIUGNSTOD  WARER LATINA
TEVI Plso 21 & Micro TDH
PR RS ARG S R CaNs T RD.] W | 34 B
ADAN Y EVA Paulolondra [ ,c |4
OVY ON THE DRUMS (C.A.SALAZAR, O.ECHAVARRIA OVYE DO P£.2 EQUIEL LONDRA) 896 LIGAS/WARNER LATIKA
DESCONOCIDOS Mau y Ricky + Manuel Turizo + Camilo 31 10
TARY (MAONTANE RRION AN R ECHEVERRUAR TURIZD, 1 UR0ME MATES § ERNASDE LA LOZNNOLIL E0NE SONYARIC | AR
DESPUES QUE TE PERD! Jon Z/Enrique Iglesias 27 3
WAL (L€ 70 QUIORES WA R DURIR INE (3400 VADEWAE MINEXTERATE 0N (A2 SIOKEZ)  CHSEN F (BT WERALLY SONY WU UM
NADA NUEVO Christian Nodal 39 4
JGOMZALEZ (C.NODAL.E. BARRERA) JG/FONOVISA/UMLE
SOLTERA Luna
NOT LISTED (MOT LISTED) STAR ISLARY) 38 4
CON TODO INCLUIDO  La Adictiva Banda San Josede Mesillas | 5,
SLAVALOES VALDES (H.PALENCIA CISNEROS, R.EMUNOZ CANTU) ANVAL
REBOTA Guaynaa
ELPINEIRO RIVERA (LC SANTIGO.E.L PINEO RIVERAC.OLROORGUELLLRIVERA)  JAK/SORY .u-sY: um | 413
LLEGASTE TU CNCO + Prince Royce % 12
PUATA-SEILL (R SALMAS, IR0 SAUIMAS O SCAS,0 £ MESSAN0EL VILLEGAS M CRUERESSRUOTADE SCHRARKARAGAS)  SeavaI(iIm
NADIE Farruko 44 1
SHARD TONERS (C.E.REYES- ROSADOM.GPEREZFAMARTINGD)  CARBON FIBER/SONY MUSIKC LATR
200 MPH Bad Bunny Featuring Diplo
DIPLO (B.AMARTINEZ OCASIOTIN.PENTZ) Y g RIBA 21 15
45 Q ESCLAVO DE TUS BESOS Manuel Turizo XOzuna | 43 3
ENZE ORIV YR 20U DMEDOIA VELE 2, S SALCOTUNA ROSADON SARVE DR LARIOUS BIASSORT MUSIC LANS
FUJATE QUE SI Edwin Luna y La Trakalosa de Monterre
48 46 AREYNA (e.v?ﬁ.c) ¥ R;htYs 42 20
NEW Q PAMI Dalex x Rafa Pabon | ,o
DIMELO FLOW.RIKE MUSICWALLY (P.DALECCO JR, LMENOEZ,R.E.PABON HAVEDO) RICH
RE-ENTRY Q DEJALO Nacho + Manuel Turizo | ,o 5
OUNMAC L MM J05 TCEL ROLOMUBELISARO GUERRA (MU MENOGZA DONATILALT20)  UNERSAL BUSICLARNOVUMLE
a6 48 B TODA Alex Rose Featuring Rauw Alejandro | o .
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ARTIST cerriFicATION
IMPRINT/DISTRIBUTING LABEL

BAD BUNNY

#1
LLOY ivas

X 100PRE

OZUNA A\ Aura

2 VP EHTERTAINMEN 1/DIME LOVI/SONY MUSIC LATIH 32
3 OZUNA /A\ odisea | g4
VP ERTERTAINMEN T/DIMELOVI/SONY MUSIC LATIN
2 ANUEL AA A\ Real Hasta La Muerte | 3g
REAL HASTA LA MUERTE/GLAD EMPIRE
5 LUIS FONSI 2\ vida | o
UNIVERSAL MUSIC LATINOYUMLE
eHE ORCHARD/SONY MUSIC LATINL m& : 144
A vibras | 45
UNIVERSAL MUSIC LATINOYUMLE
CAP%&"U#IN/UMLE Ones 179
ROMEO SANTOS A Formula: vol. 2 | 230
Y MUSIC LAY
NICKY JAM A\ Fenix | 115
LA IHOUSTRIA/SONY MUSIC LATIN
WISIN & YANDEL O 105 Campeones del Pueblo / TheBig Leagues | 16
SONY MUSIC LATIH
MALUMA A\ FAME. | 26
ROVALTY WORLD/SONY MUSIC LATIN
HOT
n
Al 1] YANDEL ., Theone s i
ROMEO SANTOS A\ Golden | go
SONY MUSIC LATIN
CHRISTIAN NODAL A\  Me DejeLlevar | g4
Dot
DANNY OCEAN 5441 | ,
ATLANTIC/WARNER LATIHA
SHAKIRA A\ El Dorado | o7
NATTI NATASHA ilumiNATT) | 7
PIRA/SONY MUSIC LATIN
T3R ELEMENTO The Green Trip | 20
SEBASTIAN YATRA /\ Mantra | 4
MARCO ANTONIO SOLIS 40 Anos | 112
FOROVISA/UMLE
BAMDASINALODISENE DESERGOUZARRAGA ~ tnTdisLsioes | 29
RAMDASINALODISENE DESERGOLZARRAGA  LalforeskndeMl | 103
T3R ELEMENTO Underground | 74
PARRAL/LA RED
ROMEO SANTOS £\ Formula: Vol. 1 | 204

SOHY MUSIC LATIH

TITLE
IMPRINT/PROMOTION LABEL

#1
#1 | [{c] CALMA  Pedro Capo X Farruko

g:on CALMA Daddy Yankee Feat. Snow | 1o
L CARTEL
MIA Bad Bunny Feat. Drake | 25
RIMAS/OVO SOUNDYWARNER BROS.
REGGAETON JBalvin | 314
UNIVERSAL MUSIC LATINO/UMLE
EI.LA  QUIERE BEBER Anuel AA &RomeoSantos | 29
REAL HASTA LA MUERTE/GLAD EMPIRE
TAKI TAK) D Snake Feat. SelenaGomez, Ozuna &CardiB | 7
0) SNAKE/GEF FEN/INTERSCOPE
POR QUE CAMBIASTE DE OPINION?  Calibre 50 | 14
ANOALUZ/OISA/UMLE
ME GUSTA Natti Natasha | ;3
PMNA
gguono INCLUIDO  LaAdiciva BandasanjosedeMesllas | 14
gp!l'smni MIAMOR  BandaSindoense MSde Serglo Lirmaga | 12
BAILA BAILA BAILA ‘ Ozuna | g
VP ENTERTAINME HT/DIMELOVISSORY MUSIC LATIN
SECRETO ~Anuel AA&KarolG | ¢
UNIVERSAL MUSIC LATINO/REAL HASTA LA MUERTE/UMLE
Amoum CARRILLO  T3r Elementofeal. Gerardo Ortiz | o
16 NUNCAES SUFICIENTE  LosAngeles Atules Feat Natalia WaFourcade | 21
SEITRACK/DISA/UMLE
SOLA Manuel Turizo | 13
LA INDUSTRIA/SORY MUSKC LATIN
UNANO  Sebastian Yatra & Reik | 7
NADA NUEVO Christian Nodal | ¢
JG/FOROVISA/UML
CﬁlRINO A MED{AS Conjunto Primavera | g
IMPOSIBLE ~  Luis Fonsi + Ozuna | 24
LA ESCUELA NOMEGUSTO  Adriel Favela Feal. kavier Rosas | 4
GERERCIA360
TEROBARE Nicky Jam X Ozuna |
LA INDUSTRIA/SORY MUSIC LATIN
DEJALO Nacho + Manuel Turizo | 7
UNIVERSAL MUSIC LATING/UMLE
DILE LA VERDAD Jowell & Randy & Manuel Turizo | 13
VIBRAS LAB/R!
VAS A ESTAR BIEN Banda Carnaval | ;3
ANOALUZ/OISA/UMLE
LAPLATA  Juanes Feat.LaloEbratt | 1o

Data for week of 04.13.2019

Capo
Crowns
Latin
Airplay

Pedro Capo (above) scores
his first No. 1 on any Latin
airplay chart as “Calma”
(with Farruko) ascends

4-1 on Latin Airplay in its
24th chart week. It's the
longest climb to the top
since Becky G's "Mayores”
(featuring Bad Bunny)
arrived at No. 1 (Feb. 17,
2018) also in its 24th frame.
“It fills me with happiness
and gratitude to see that
six months after the release
of the remix of ‘Calma,” we
reach No. 1 on the Latin
Airplay chart,” says Capo.
“This seems like a never-
ending dream.” The track,
which also marks Farruko's
fifth No. 1, advances with
15.5 million in audience (up
41%), in the week ending
April 7, according to Nielsen
Music.

On Hot Latin Songs,
where “Calma” remains
atits peak of No. 4 for a
second week and takes
the Digital and Airplay
Greatest Gainer honors,
Kane Brown and Becky G's
Spanish version of “Lost
in the Middle of Nowhere”
debuts at No. 13 on the
strength of digital sales
and streaming activity. The
song launches at No. 1 on
Latin Digital Song Sales
with 11,000 downloads sold
in the week ending April 4,
while it logged 3 million
U.S. clicks.

Lastly, nortefio band
Calibre 50 nabs its 13th
No. 1on Regional Mexican
Airplay as “Por Qué
Cambiaste de Opinion”
bumps 2-1 thanks to an
11% gain in audience (to
9 million). —Pamela Bustios

JAMIE MCCARTHY/GETTY IMAGES

SALES, AIRPLAY & STREAMING

DATA COMPILED BY

niclsen

MUSIC

HOT LATIN SONGS: The week's most popular current Latin songs, ranked by radio airplay audience impressions as measured by Nielsen Music, sales data as compiled by Nielsen Music and streaming activity data by online music sources tracked by Nielsen Music. Songs are defined as current if they are newly-released titles, or songs receiving widespread

airplay and/or sales activity for the first time. TOP LATIN ALBUMS: The week’s most popular Latin albums, as compiled by Nielsen Music, based on multi-metric consumption {blending traditional album sales, track equivalent albums, and streaming equivalent albums). LATIN AIRPLAY: The week's most popular Latin songs, ranked by radio airplay audience

impressions as measured by Nielsen Music. Stations are electronically monitored 24 hours a day, 7 days a week. See Charts Legend on hillhoard.com/biz for complete rules and explanations. © 2019, Prometheus Global Media, LLC and Nielsen Music, Inc. All rights reserved.



HOT CHRISTIAN SONGS™

TOP CHRISTIAN ALBUMS™

SALES, AIRPLAY & STREAMING

DATA COMPILED BY
niclsen

MUSIC

HOT CHRISTIAN SONGS: The week's most popular current Christian songs, ranked by radio airplay audience impressions as measured by Nielsen Music, sales data as compiled by Nielsen Music and streaming activity data by online music sources tracked by Nielsen Music. TOP CHRISTIAN ALBUMS: The week’s
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RICK DIAMOND/SHUTTERSTOCK
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April13

most popular Christian albums, as compiled by Nielsen Music, based on multi-metric consumption {blending traditional album sales, track equivalent albums, and streaming equivalent albums). HOT GOSPEL SONGS: The week’s most popular current gospel songs, ranked by radio airplay audience impressions as

measured by Nielsen Music, sales data as compiled by Nielsen Music and streaming activity data by online music sources tracked by Nielsen Music. TOP GOSPEL ALBUMS: The week’s most popular gospel albums, as compiled by Nielsen Music, based on multi-metric consumption {blending traditional album sales,

track equivalent albums, and streaming equivalent albums). See Charts Legend on billboard.com/hiz for complete rules and explanations. © 2019, Prometheus Global Media, LLC and Nielsen Music, Inc. All rights reserved.
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Data for week of 04.13.2019

TITLE cermiFIcATION Artist PEAK WKS.ON ™ | ARTIST Title |wks.on
PRODUCER (SONGWRITER) IMPRINT/PROMOTION LABEL CHART WEEK | (MPRINT/DISTRIBUTING LABEL CHART
2% YOU SAY Lauren Daigle | 39 1 LAUREN DAIGLE  Look Up Child 39

irwes LUNGIGAM P MABURY (L DAIGLE LINGRAM PALBURY) CENTRICITY CONTRIOTTAZIONS
GOD ONLY KNOWS for KING & COUNTRY 2 32 > I3 LAUREN DAIGLE How Can ItBe | 209
TEOD LMARES S MOSLEYS U0 NG & S0UNTY CLMALLBONE L SMALLBONE LIEAR SOOI NN QUSR8 CELTRICITY/CARTOL CMG
WHO YOU SAY ) A Hillsong Worship | , 57 3 ERl MERCYME 1 CanOnly Imagine: The Very Best Of MercyMe | sg
MALWSLETLA RIW LD G R ORG AN NG/SPARROWCA MY W FAIR TRADE N
ONLY JESUS Castlng Crowns | 5 34 4 o FOR KING & COUNTRY  Burn The Ships | 26
MLAMILLER{MNALLMWEST B.HERMS) BEX REUKION/FLG CURE-NOE
LOOK UP CHILD, : Lauren Daigle | ¢ 3 Sl CASTING CROWNS only Jesus | 20
GRAMP.AADY CLANGRAN P MABLEY IRTRCITY BR/PLG
MAYBE IT'S OK We Are Messengers | . 21 o AMANDA LINDSEY COOK  House On A Hill 1
MuL NALSNITH. O.FOWLER (DMULLIGAR, )L SMITH B, FOWLLR B WOR! REIML
BEST MEWS EVER MercyMe | , 25 W ° WE ARE MESSENGERS Honest (EP) 1
GARAB GLOVER I LIS SOMEUCHIER S CDMRAN S A SERROAIL S.JM 05 DACAPABSLOVER)  FAUK TRACK JRE-RORD
STAND IN YOUR LOVE Josh Baldwin | , 34 ' ° TOBYMAC The Elements | ¢
ELASH () BALDWIN.E.HULST R SPRINGER MMAR RIS BlTv il FOREFRONTACAP (U
RED LETTERS Crowder | o g o ZACH WILLIAMS Chain Breaker | 1)9
ECASH OLROWDER (F WOER E LASH] SUSTEPS/SPARROWICAP(T Y] ESSEMTIALS
RESURRECTING Elevation Worship | 5 3¢ s Q MERCYME Lifer | 105
S SURTNI MBROOC A RCRIATY 00 € SEOW M BROC T SFROCLN NTTEMNTLELE ELEVADIN WM T CER I MORATM FR&IR TRADE/PLG
SCARS PAMTHEY | | 5 3 ° CROWDER I Know A Ghost |
SMISLEY AL O CONNOX QULARMETRONG £ MULST MO CONNEL MMEIN SEENTIAL/ P i1 EPS/SPARROWCAPIROL TG
BUILD MY LIFE PatBarrett | 5, 4 7B JOSH TURNER I Serve A Savior | 3
ASHHNOOCELS (P RARE TLR YOLRIT R LAE DMENS KSR E X MR FTER & SRWSAE DRAPITOL D MOA NASHVILLEAAMIOLCMG
RAISE A HALLELUJAN Berhel Musi¢. Jonathan David Helser & Melissa Helser 13 13 Y ELEVATION WORSHIP  Here AsInHeaven | 145
ELASH (JDNECSIR M HELSER M. SKAGGS, LSTEVERS) CATION WORSHIF/TSSERTIAL WORSHIPPLG
HAVEN'T SEEN [T YET Danny Gokey | 5 5 u NF Therapy Session | 154
WECGEWORTH (C.GOKEYCWEDGEWDETH.E.HULSE) SPARROVICAPIIOL (M CAPITOL LMO
CHURCH (TAKE ME BACK) Cochren&Co. | 15 1o 14 BETHEL mMusIC victory: Recorded Live | 10
BPOWLEN (MLDCMBEN, BLOWLER M xute] OTEE BTHE
IS HE WORTHY<? Chris Tomlin | ., ¢ HIllSONG WORSHIP There Is More | s
A PETE N.B.S RIVERIAINENS /59 4 WCAP! uy ARBOVHC APITOL €
GREATNESS OF OU=R GOD : newshoys | 5 o SQK!I.I.ET " Awake | 255
NC AN (LW VORTH B.FOW LSE FAIR 1RADE ARDES I/FAIS ATLAM G
TlLl I FOUND YOUu Phil Wickham 18 24 TAI.IREN WELLS Hills And Valleys | go
N JACRSON N.BALAC HANDRAR (TRYAN, PAVIC RNAM] ATR TRADE RE LSION ®
WELL DONE The Afters | 4 24 18 ALAN JACKSON  Precious Memories Collection | g4
NSALFUQUA, LiGEAW, FiR TRADE ARC/EMI NASHVILLE/CAPIROL (MG
ALIVE Big Daddy Weave VARIOUS ARTISTS WOW Hits 2019
LACOMON (LINGRAM,LLSMITH 2 X1 0 0aMS) g y nh-W 20 7 % GG PLGA URS WORLDYCAMTOL C g 26
PRIZE WORTH FIGHTING FOR Jamie Kimmett 21 9 NF Mansion | 103
LOMKA (L IMMETTLFARRELL) REUNION /¥ CAPITOL €
WITH LIFTED HANDS . Ryan Stevenson | », 7 ELEV_ATION WORSHIP  Hallelujah Here Below | >7
CHANGED JordanFeliz | o 5 HILLSONG UNITED wonder | 95
Cwi WORTH (LFELIZ.P.OUNCAN.C WEDGEWTRTH KT ARROW/CAPITOL CM
SYMPHONY Switch Featuring Dlllon Chase 24 9 CHRIS TOMLIN HWGT?&I lsamod The Essentd Colectien | 186
AANCANKI 0 RIRN AN D ARANDN (2 E0WED L 45TEvE L ACANDA L CARVARL | AN AN (A M UNS gV e WOCAPIROL W
WHOLE HEART (HOLD ME NOW) Hillsong UNITED | 55 5 SKILLET Unleashed | 139
MALW | TON (LW 10N, A K N ARROWT 2 MG HEAT D/ATLANT RB-W
TITLE cerriFication Artist | PEAX | WKS.ON ARTIST
PRODUCER (SONGWRITER) IMPRINT/PROMOTION LAREL POS. | CHARY IMPRINT/OISTRIBUTING LABEL
JL LOVE THEORY Kirk Franklin -, 4 K2 IASHA(OBBSLEONARD Heart. Passion. Pursuit
FANCL S MABTIN A STARC R MILL (CERANKLIYY £ YO SOULFCARER INSPHRANDN L badd  woiowN GoSPELC AP 5
WON'THEDOIT Koryn Hawthoc ne 1 82 1 WULLIAM MURPHY Settle Here | 3
(TR LWOODS (MR & INSPHRATION
VICTORY Fred Jerkms Featunng Last Call 3 23 ARETHA FRANKLIN Gospel Greats o)
AERE IS DU NASTRGO0 [T ASTWOO0. AL JONES. T JERKIN g ATUANOCTLASHIA O NG
IT'S YOURS JekalynCarr | 3 o9 4 VARIOUS ARTISTS  WOW Gospel 2019 | 11
ALARR (A LARS NIEA MITOWN GOSPELAC URB-WORD/RCA INSPIRAT /P
FOREVER Jason Nelson | 36 TORI KELLY Hiding Place | 29
[SOREY UNTLSON DI SORTY INELSON NCA INS21RATION/ LG N DOVUCA
NEVER ALONE Tor| Kelly Featun ng Klrk Franklm 1 2 KIRK FRANKLIN  The Essential Kirk Franklin | 16
D&MR&EGHISISHYENDUS) mmldltmePrmsTMn{ltySlrmﬂfe«LleWabjmn 7 13 8 KORYN HAWTHORNE unstoppable | 3g
AWRENCE {DLAWFENCE W STORES,MLEW A INSPIRAT RCA INSEIRATION /2
MY GOD‘I Nashville Life Music Featuring Mr. Talkbox | 5 (4 MARVIN SAPP  Playlist: The Very Best Of Marvin S2pp | 194
Al 1 (BLRaLL) NATNY [ Y/LEGAL
POUR YOUR OIL Joshua Rogers 8 25 TASHA COBBS I.EONARD Heart. Passion. Pursuit | 22
MOSEINS (L.2H NSMMCFARLIN TEE M MOTCWN GOSPELACAS C
CAN’T TURN BACK Charles Jenkins & Fellowsmp Chlcago 7 31 JONATHAN MCREYNOLDS Make Room | g
JONES JRLCIENTINS (C.ENKINS RAMES IR W JONES fON
UNSTOPPABLE Koryn Hawthorne u 12 TASHA COBBS Grace (EP) | 263
LASS.R.D\REESE (MFLRIODICKABOCS, AWYLEY.R.0.REESE REA INSPIBATION/PLG MOTOYR GOSPE LICAPITOL (i
POTTER TamelaMann | o 54 TRAVIS GREENE The Hill | 179
LLBUTLER (TEREENE YNANN BCA INSPIRATION 16
THIS IS A MOVE Tasha Cobbs Leonard | , 10 MEL HOLDER  Music Book Volume 1lI: Magnificent | ¢
AARD. J8. LCOBS LEGH ARD.B.LAKE.TBACHIN N MOCHE Vi 0w GOSP PEALM
EVERYTHING WILL BE ALRIGHT Isaiah Templeton | ,, 8 TASHA COBBS One Place: Live | jgs
N [SHORFUL) TREMYLE MOTOWN GOSPEL/CAPITOL CM
OPEN THE FLOODGATES Demetrius West & Jesus Promoters feal. Karen Hmkms 2 19 16 KIRK FRANKLIN Hello Fear | ;3¢
JTHOMAS 1LDMEST (DAVASHINGTORN. JR.OMWESLLTHOMAS L «f FOY VERITY/REA ISSPIRATION®
YOU RE DOING IT ALL AGAIN Todd Dulaney Featuring Nicole Harrls 16 3 FRED HAMMOND The Best Of fred Hammond | 38
WL DULAREY (LOULANEY N B NA ERTV/IG
OPEN YOUR MOUTH AND SAY SOMETHING Brent Jones 15 17 TAMELA MANN Best Days | 268
PROFESSOR BEASON.E.BROWN, BLIDNES (B.10NES) TILLY MANY
GOOD LOVE David & TamelaMann | ., o TAMELA MANN One way | 133
(LDE THEA N W g LYMANN LLYMCANS
LAUGHTER (JUST LIKE A MEDICINE) BeBe Winans | ¢ 13 DONALDLA\'IREH(E PREENTSTHE TRI-ITY INGERS  Gashen | o
BAINAN ANINAN RECIMER/MALA
TELL ME WHERE IT HURTS fred Hammond | 54 TODD DULANEY Your Great Name | s3
MAMMOND L DaWRINS (£ HAMMON F HAMMONG/MERITAGE /FACE TO FALE PRODUC ThNS 3
IF GOD / NOTHING BUT THE BLOOD CaseyJ | o 1 KIRK FRANKLIN  The Rebirth Of Kirk Franklin | 132
ON JON TRARX MO BES LWE RS EY IR TEGRITYTYSCWT BOSPO CENTRIC/LELCY
TRY Keyondra Lockett | 55 3 ARETHA FRANKLIN  Amazing Grace The Complete Recardings | 13
LUMWILLIAMS (R LOCKETT, DL WILLIAMS) ELLA Daann ALANT N
WAITING Jermaine Dolly | 54 1 DONNIE MCCLURKIN The Journey (Live) | 7¢
LOGLLY (.DOLLY BY ANY MEANS HECTSSARY RUA INSPIRATION/PLG
) MADE ITour John P. Kee Featuring Zacardi Cortez | ,5 5 NEW YORK FELLOYSHIP CHILDREN'SCHOIR ~ GodIsThe Greatet |
SETTLE HERE william Murphy | 5, 4 KIRK FRANKLIN Losing My Religion | 159
RO, IR ILOBES LEONARD (&AM MURPHY BCA INSPIRATIOW ¥ FO YO SOULRCAMRLA INSHIRATION /LG

ForKing &
Country
‘Knows’
No.1

For King & Country
(above), the duo of brothers
Joel and Luke Smallbone,
nets its fifth Christian
Airplay No. 1 as “God

Only Knows" rises 2-1

with 10.1 million audience
impressions, according to
Nielsen Music. As “God”
hits the summit in its 13th
chart week, the act ties

its fourth leader, 2018's
“joy.,” for its fastest flight

to No. 1. On the airplay-,
streaming- and sales-based
Hot Christian Songs chart,
“God" places at No. 2 for a
sixth week, the tandem’s
best rank, which it first
achieved by “joy.”

On Gospel Airplay, Fred
Jerkins' “Victory” (featuring
Last Call) ascends 2-1,
marking each act'’s first
leader on the list. The song
rises 5-3 on the multimetric
Hot Gospel Songs chart,
powered largely by
2.7 million in radio reach.

Meanwhile, Lauren
Daigle’s crossover hit
“You Say” extends its rule
atop Hot Christian Songs
to 37 weeks (41.6 million
airplay impressions,

8 million streams and
16,000 downloads sold).
The song ties Hillsong
Worship's "What a
Beautiful Name"” (2017-18)
as the chart's second-
longest-leading No. 1, after
Hillsong United’s “Oceans
(Where Feet May Fail),”
which dominated for 61
weeks starting in December
2013.

“You Say” continues to
score multiformat airplay as
it maintains its No. 6 high
on Adult Contemporary and
No. 20 best on Mainstream
Top 40 while reaching the
top 20 (21-20) on the all-
genre Radio Songs chart.

—Jim Asker
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HOT DANCE/ELECTRONIC SONGS™

IC

TOP DANCE/ELECTRONIC ALBUMS™

TITLE cerTiFicaTION Artist | peax | wkson ARTIST CeRTIFICATION Title fwxs.oN
PRODUCER (SONGWRITER) IMPRINT/PROMOTION LABEL | POS | CHART IMPRINT/DISTRIBUTING LABEL CHART
n#'h HAPPIER A Marshmello & Bastille 52 ’g‘ls MARSHMELLO  Marshmello: Fortnite ExtendedSel o
MATORA L0 CMCOUICHDNOSIAMR S UL0) IOTTINE COLLECTIVE ST WERESLAP HICR, OV I COLLITTIVE
CLOSE TOME @ Ellie Goulding X Diplo Feat. Swae Lee | , 53 LADY GAGA A nescose € FAMe | 264
AN OB ML CIME L DTECRAR SVER S50 ) SALMANZADEN JML SHAMAN BROAIUTINPENTH)  PCLTRORAN IERS! ’ - MUV WS g
THE CHAINSMOKERS Sick Boy
HERE WITH ME Marshimello Feat. CHVRCHES A - 50
= DG/ AG [Pl L SRR i S e e S e
WHO DO You LOVE The Chalnsmokers Feal. 5 Seconds OfSummer 4 9 T"E cu A! MﬂQOKERS A collage (EP) 126
AL QERE ¢ DALY SNV ES R TR L H . AFRANIVES
5 THE CHAINSL‘JOKERSA Memories...Do Not Open | 104
TAKI TAKI A DJ Snake Feat. Selena Gomez, Ozuna & Cardi B 2 27 RUPIOH
O RTINS 6 UMY 2 BN D R0 I n € L ot ade ] O VAN 2 D NALAET LN g
. — CLEAN BANDIT @ What Is Love? | g
THIS FEELING ®  The Chainsmokers Feat. Kelsea Ballerini | , g e dineliecidein
meieimmeii, / i it T ALAN WALKER Different World | 16
365 Zedd & Katy Perry 5 8 NER NS
TEOR P QRTEATC AR 2AK 270 CATY PERENL AL 8L | SMCTERE, DR AP L EOM AN TN M ODESZA Momenl Apart 8
GIANT Calvin Harris & Rag'n'Bone Man b 1St e
CALAN HARRIS {CALVIN HABRISA.C.GRAHAM, LIABTMAN TAILLER) o | 8 12 MUAI'],TQERTLAZER Major Lazer Essentials | 2
ON MY WAY Alan Walker, sabrlna Carpenter &Farruko | o oo
ALWALKERBG FRED(AOWALKERLKARLSSOM A RUN RGEN QS MER /S %AL‘VIN HARRIS Funk wav Bounces Vol.1 | o2
COLUMBIA
LOST IN THE FIRE Gesaffelstein & The Weeknd 3 13
GESARFELSTEINME W BEVTLDAMEALA (LEW A TES AR L BAL S AOUENAEVLLE N BOMMOTES oL .l»()hIIA'S‘_BL‘\U“I:;n . Blue | 21
Mm $0 CLO NOTD & Felix Jaehn Feat. Georgia Ku & Captain —
11 ,' .llluﬂlll.‘-leE‘ 582 Or-[)}‘& ter. TP ] e T 'e ‘t'GJ}en ga K & c pt '-fcms 1 22 GOR'b’TEAZ‘AEQQ Delnon Days 29
HOT SHOT ALL YOU NEED TO KNOY/ Gryffin And SLANDER Feat. Calle Lehmann : -
GRYF IR SUANDER (G5 FIM SSRESTORL ..EWLM&W‘-‘.{&\'FN, MRIRCOMGEFRUNTTRE 12 1 ﬂ;m&w Hi This Is Flume: Mixtape | 3
HOPE The chamsmokers Featurin Wmona Oak i
B R (N (A ACAARC A Lt o8, Bsmeroatnas | 7 16 LADYGAGA A Born ThisWay | 164
THINK ABOUT YOU Kygo Featuring Valene Broussard [ o 5 KYGO Kids In Love | 74
LYGOP.MARTIN (ENG OV BRI USSARD PMARTIN A, ESP ASAILTRA/RCA KYLO SS/0LTRA
LILY Alan Walker, K-391 & Emelie Hollow | |, 9 ODESZA In Return | j93
_ PR R CTR T GEATY: ¢ IR TE G DERERTE b BB N SRR T S R U W MU0 FOREIGN FAMILY COLLECTIVE /LOUNTER
NO SLEEP Martm Garrix Fealurmg Bonn 12 6 DAVID GUETTA ® Nothmg But The Beat | 0
MARTIN GARBIX (M&RTIN GARRIY, K FOGELMARK. ANELLE STMPDE ; WHAT A MUSIC/PARLOPHONE /
AvICII A True
SRM’; ﬁ!ﬁnvs: 3 N0|vse'ls !f’”f‘ 15 20 PRUBISLAN %
FRIENDS Flume Featuring Reo Cragun | o, ALINA BARAZ & GALIMATIAS  UrbanFlora | 193
FLUME (M.E.STRETEN R.CRAGUN FETRRE CLASSK
BONES U Galantis Featuring OneRepublic | ;¢ LA To— Gravity, Pt. 1 (EP) | 15
ML SATTAN N JOMRRLR D) FOAN B OMAR I (T AL TR0 0N 50N ML) O A B THD0ES T M
- DJ SNAKE A Encore
PLAY IT cooL. Steve Aoki And MONSTA X DI SHARE /NTERSCOPE/ 15 25
3§ U & AW LIRERE BSNUVEREN s RRPEP N TERLUNAREN LA TR 20 &
DAVID GUETTA 7] 28
| FOUND YOU benny blanco & Calvm Harns 9 2 WHAT & MUSIC/PARLOPRONEATLARTICSG
BLNAY BLANCOLALYIN NARES L) LEVSCALVIN WAREES)  TRIENDS xi
ILLE.NIUI\II Awake | 75
NoBOoDY ~  Martin jensen & James Arthur | 5, 5 b i
B AENSTIALD:SBE B (PP (STED,SIABRIEI ENSIN M DIHRGE R 1 £ B DIV FL'UMIE‘. 2t =2 Skin | 127
MAMA CIean Bandll Featuring Ellie Gouldmg 5 13 Eodimniotanetinin s bl
KON L ARATIR M VR A ST RS O DAFT PUNK A Rrandom Access Memories | 13
LIFEATOLU MBS
MILE HIGH James Blake Feat. Metro Boomin & Travis soott | 15 noices
LA METR0 BOOABN, 08T A0 WAEY CLRLAKE T RAY ToATHE
ugLA s RL Gnme F?f‘f‘_‘”“g 24hrs % 19
ALL DAY AND NIGHT Jax Jones, Mmartin Solvelg & Madlson Beer 2% 1
AL O LT SV T R B L T R R L L e TITLE Artlwsl
HOLD YOU TIGHT D'D'Q - y IMPRINT/PROIMOTION LABEL
,,,,, e e e e TP S0 CLOSE. HOTD & el aeh Fedd. Georlabu& Capla (uts
YOU'RE SORRY Todd Edwards | .o Ly e s
et 0 Ml WITHOUT ME Halsey | 5,
CHASING COLORS Marshmello x Ookay Feat. Noah Cyrus | o 5 —
MARSHMELLOD. 4. LAGUN A (S.STORESTREERC POUDDY) OYTIM LEC TIvE 3 (lOSET(‘)ME E”ieGouMmgx D|D]° Feal. Swae Lee 17
CHECK THIS ouT Marshmello [ o o ‘
MARSHUEL LOMARSHUELL TINE COLLECTHY ° BRENHSEm CamelPhat X Cristoph Feat. Jem Cooke | |,
TREAT You BETTER RUFUS DU SOL 28 16 — .
EVRNE LML B ORCH 16 EYRANMINETER) QO ANE IR MR 9 5 7ERIBPGS Ariana Grande | |,
\ 1 -
BH.T:ER V,vy EE YPU\ 'TE GP?;EA Atk AD.?V'd S‘,uetvtaBrooks& )LooEe 25 8 . o SUCKER Jonas Brothers |,
BASSA SABABA Netta il -
BT LEENE: h . 4 3
.N_) (o)) 40T LISTED HOT LISTED} EDY/BN we | 33 7 ﬁAEf"ngk?pEg““%%ﬂ,‘]y b'@,!}m Halsey & Khalid 29
'E g CHANG\E‘XQ[H‘R MlND R DI”OI]FT%:}CJSL Feat. Iovelytheband 34 1 ° CALL You' Cash Cash Feat. Nasri 7
l ML TRAR v / BIG BEALATLAN
Qo IGNITE K 391 Feat Alan Walker, Jlllle Bergan & SeungRu WOW. Post Malone
< CPSLA L LER ML (DN SINA OWALEER A FROEA ERDLSTM. MR WIS G 28 2 REPUBLIC 12
WHAT | LIKE ABOUT YOU Jonas Blue Feat. Theresa Rex | 1o 2 HERE WITH ME Marshmello Feal. CHVRCHES | 5
ONAS BLUE (6.LE0BIN,7.BJORNSS POSITIA/AS TRALIVE ISAR O TIME (OLLECTIVE/HLASSND
DON'T KILL MY HIGH Lost Kings Feat. le Khalifa & Sooal House SAVE ME TONIGHT ARTY | o
16, FAD0 DRSS ERN SHEMOLTZ ARG RN AL DA % e
GAM GAM DJS From Mars 1 @ FEEL ALIVE D-Sol Feat. Katt Rockell | o
515 FEOM MARS (€.00THOLMPILATC) oovkapwaL | 21 7 | PBACK /W B 1T LAY
PIECE OF YOUR HEART Meduza Feat. GOODBOYS | 5, gl HIGHHOPES =~ = Panic: AtThe Disco | 53
METE SO DE AREGOM v TA LS4 DL GREGOR JGUARS TRC ALNNCA TG 8 MBET VPO
a3 | 4> Wao) SPEECHLESS Robin Schulz Feat, Erika Sirola ) e el ag, ~-hulz Foar: Erfka Sirela | g
3 b | DUDESSRODTA KRAVER JJN0E | DOWRLT S0WR 7 I BR0E SO0 TONGIEL NG BEATIAT LANY) 31 10 . =
s - @ NO SLEEP Martin Garrix Feat. Bonn |
a1k | FIRE IN MY sOuL Oliver Heldens Feat. Shungudzo 36 4 b STUPO RERDS/ACA
ST SRS A TRTR A EE W GRRIRIRE N CIR AT T B R R R TN il = 3
— _ . : @ NEVERLET YOUGO  Slushii Feat. SofiaReyes | ¢
33 m CRASHING ; lllenium Featuring Bahari  ,, |4 ol SLUSHI/BIG BEAT/ATLAATIL
RLEARALEDCRMATI N30 0 LR SRNAT 1 AL M€ ) 0 ] e 1) AR X Q BON E, Galantls Feal. OneRepubllc R
FIREDUP _Jadestarling | 453, -
LR VRO L SR O 0N D AT LA PEACETMSTED D BRSNS LIMBINT NS TY RACOD Tl @ BREAKIIPWITHYOURGRLFRIEND,I'HBOREU Afanacrande v
CATCHY SONG Dullon Francis Feat. T-Pain & That G|r| Lay Lay © 8 —
CLILERARDR. L NS H W 0 FTONCIRBOS S A0 DANCING WITH ASTRANGER  SamSmith &Normani |
FAVORITE SOUND Audien & Echosmith | 45 5 —
AUCHEY (34,6, RATHBUN 1, DAVID,S.SIERDTA D HOLTER.AWHITEAL RE) S!YVEH BUT PSYCHO Ava Max 8
FLASHBACKS Marshmello | , 7 -
UARSHMELLO (MARSNMELLO) K¢ TIME COLLES Thve BEIT“EN%! q Khalid | o
¢ iIT W i
SAVE ME TONIGHT ARTY
ARTY,B.BASS 0. LNORRIS.MLIAZE 2. 510L 14ROV M. EALIADEFE. MOVET acmaps | 26 9 WHITELIES M22 | 5
PUT YOUR PHONE DOWN (LOW Jack Back
0.GUETTA,TIMOFEY (P.D.3UETTA FLREZNIX ( u) ALLBENNETT)  wwaT anusjoesectio | 98 1 OT"IERS'DE Elephante Feat. Newe | |
ﬂ?ﬁim T IIIen'uuAn Eea;unng Kameron Alexa?def % 2 WE FOUND LOVE  Nora En Pure Feal. Ashibah | 4
BEACH HOUSE The Chainsmokers
47 45 B 16 MANSMORERS (ATAGGARTA.PALL) sruptorxcowmas | 10 20 IVEBEENVIAITING Ul Pecp & hovelakomenteal Falutbey |
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Ross s
‘Boss’

Diana Ross (above) reigns
supreme on Dance Club
Songs with “The Boss
2019," her seventh No. 1 on
the survey. Ross first led
with the original version of
the song in August 1979;
40 years later, remixers
including Eric Kupper,
Dimitri From Paris and
Dirty Werk return it to the
top. Ross sends her third
straight remixed classic to
No. 1 following “I'm Coming
Out"/"Upside Down 2018”
and “Ain't No Mountain
High Enough 2017
Meanwhile, “The Boss”
has now led Dance Club
Songs in four incarnations;
between Ross' reigns,
covers by The Braxtons
(1997) and Kristine W
(2008) dominated.

Additionally on Dance
Club Songs, German DJ
Sean Finn and ltalian act
Corona arrive at No. 35
with “The Rhythm of
the Night,” an update of
Corona's Eurodance banger
that hit No. 7 (and No. 11
on the Billboard Hot 100)
in 1995. The new “Rhythm”
was remixed by, among
others, DJ Kone and Marc
Palacios, Jay Frog and
Lizot.

Shifting to Dance/Mix
Show Airplay, three songs
score top 10 firsts: The
Jonas Brothers boast their
first top 10 with “Sucker”
(20-6); Post Malone
marches to his seventh
with “Wow."” (12-9); and
Marshmello also earns his
seventh with "Here With
Me" (33-10), as featured
act Chvrches achieve their
first top 10 on any airplay
chart. The Scottish trio
reached a prior No. 12 high
on Alternative in 2014 with
their breakout single, “The
Mother We Share.”

—Gordon Murray

Data for week of 04.13.2019

IAN WEST/PA WIRE/ZUMA PRESS

SALES, AIRPLAY & STREAMING

DATA COMPILED BY
nielsen

MUSIC

equivalent albums). DANCE/MIX SHOW AIRPLAY: The week's most popular current songs ranked by total weekly plays on dance-formatted stations and mix show plays on mainstream top 40 and select rhythmic stations that have submitted their hours of mix show programming, as monitored by Nielsen Music. See Charts Legend on billboard.com/biz

as current if they are newly-released titles, or songs receiving widespread airplay and/or sales activity for the first time. TOP DANCE/ELECTRONIC ALBLIMS: The week’s most popular dance/electronic albums, as compiled by Nielsen Music, based on multi-metric consumption {blending traditional album sales, track equivalent albums, and streaming
for complete rules and explanations. © 2019, Prometheus Global Media, LLC and Nielsen Music, Inc. All rights reserved.

HOT DANCE/ELECTRONIC SONGS: The week's most popular current dance/electronic songs, ranked by radio airplay audience impressions as measured by Nielsen Music, sales data as compiled by Nielsen Music, streaming activity data by online music sources tracked by Nielsen Music and reports from a national sample of club DJs. Songs are defined



DANCE CLUB SONGS™

RANDY SHROPSHIRE/GETTY IMAGES.

BOXSCORE: The top grossing concerts as reported by promoters, venues, managers and booking agents. DANCE CLUB SONGS: The week’s most popular songs played in dance clubs, compiled from reports

from a national sample of club Dls. See Charts Legend on billboard.com/biz for complete rules and explanations. © 2019, Prometheus Global Media, LLC and Nielsen Music, Inc. All rights reserved.
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TITLE Artist |wxs.on
IMPRINT/PROMOTION LABEL CHART
28 THE BOSS 2019 DianaRoss 7

VOO

SUE ME Sabrina Carpenter | 1o h

YOU'RE SORRY Todd Edwards | g

BASSA SABABA Netta | g

GIANT Calvin Harris & Rag'n’Bone Man | jo

GAM GAM DJs From Mars | 1)

4 RADMAL

(1 c] BREAKUPWITHYOURGIRLFRIEND, IHBORED  AlmGank o R
REPUBLIC

STAY C-Rod Feat. Brendan O'Hara | ¢

OVE MEDIA ROUSE
FIRED UP Jade Starling | s
afAANA
FIREINMY SOU Oliver Heldens Feat, Shungudzo | 4
LANGAROCL TRACES R A
7 RINGS Ariana Grande | o
ke PUB:

FAVORITE SOUND  Audien & Echosmith | 5
CRANBERRY/RED
PUT YOUR PHONE DOWN (Low) JackBack | 4
SHOTGUN George Ezra | ¢
LEINRIR
DON'T FEEL LIKE CRYING Sigrid | 4
SLAR CYREPUBLIC
LOST Laroussi | 12
I’M NOT DEFEATED Fiorious | s

LITTERBON/DEFECTED
365 Zedd & Katy Perry | g
CAPITOLAINTERSCOPE

M O
wip Teyana Taylor | s = 5

{ EF JAM . —

= (N
PIECE OF YOURHEART  Meduza Feat. GOODBOYS | 4 £i =
ASTRALWEIRIS/VIBGINSAS <
YOU'RE MY LIFE Low Steppa | 3
BACK TO LIFE Hilary Roberts | 3
RED SONGE W
DON'T WANNA CRY Ray Guell | 7
SIR RaY
DAMN Livvia | 7 )
FIRES ChrisErasmus | 4

IS LRASUIUS/BAUMAN
NIGHT TO REMEMBER  The Terri Green Project | o

Al LEGEND
MOONLIGHT Rocky Morningside | 4 [] Bullets indicate titles with
BRETHE REN greatest weekly gains.
CLOSETOME Ellie Goulding X Diplo Feat. Swae Lee | 1) Album Charts
— @ Recording Industry Assn. of
CONCRETE HEART VASSY | 2 America (RIAA) certification
MY for physical shipments &

- " digital downloads of 530,000
VOICES IN MY HEAD  Spanish Fly Feat. AkiStarr | 3 albums (Gold).
REMGADE A RIAA certification for
SOLOST HEARTED  Lee Dagger & Courtney Harrell | 3 e Dl -l
L . units (Platinum). Numeral
5DOLLARS  Christine And The Queens | 1j noted with Platinum symbol
BECAUST LAPITOL Indicates album’s muiti-
= platinum level.
SWAN SONG Dualipa| ¢ RIAA certification for
WARNER 0 ROS. physical shipments & digital
downloads of 10 million
HEAT o Kelly Clarkson | )2 units (Diamond). Numeral
casmianciii noted with Dlamond symbol
THERHYTHM OF THENIGHT  SeanFinm &Corona Indicates album’s muiti-
RITRON/SONY MUSH platinum level.
Latin albums certification for
WANT YOU BACK Grey Feat. LEON | 4 physical shipments & digital
SLANGYREPNOL downloads of 30,000 units
LOSTINTHEFIRE  Gesaffelsiein& Theweeknd | 10 5 L ciesieuata )
0L physical shipments & digital
PINK TOOL BOX Chelsea | ¢ downloads of 60.000 units
ASTANA (Platino). Numeral noted
- . with Platino symbol Indicates
DANCING WITH ASTRANGER  Sam Smith & Normani | > album's multiplatinum level.
APITOL
Digital Songs Charts
LAST T e Bluelvy | 6 RIAA certification for 500.000
paid downloads and on-
SOCLOSE  NOTD & Felix Jashn Feat. Georgla Ku & Captain Quts | 16 demand streams where 100
TOWON G R/ISLAND/RLPTG (strelgr)ns equal 1 download
" Gold).
LIGHT ON Maggie Rogers | o A RIAA certification for ]

Loy SOUNDACA million paid downloads
TOMORROW Alexis Ashley | 14 g/';]defe"ig%";fr"g;g"’:q’ﬂzl
sl 1 download (Platinum).
SHOULDA STAYED pario | Numeral noted with Platinum

2RO symbol indicates song's

: multiplatinum level.
PLEASE ME Cardi B & Bruno Mars | »
AN Awards
JUICE Lizzo | 4 PS (PacesSetter for largest %
WCE LFEMTCANTC album sales gain)
GG (Greatest Gainer for largest
wow. Post Malone | g volume gain)
NEPUS DG (Dlgital Sales Gainer)
SREMEONMORAR I LSl blt R Ra RIS | | oo (oqroaming Cainen)
B NEHINE SOUW
THIS FEELING IYES & Ryan Riback | 14 Publishing song index avallable
MERADICAL on Billhoard.com/biz.
(i BOY PROBLEMS Harper Starling | 10 visit Billhoard.com/biz for

complete rules and explanations.
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GROSS ARTIST

PER TICKET PRICE(S) EN

$8,708,390 EMINEM

($12.224,360 AUSTRA.  MELBOURKE CRICKET GAQUND, MELBOLRNE, AUSTRALIA 20,08 TEG DAINTY

LIAN) $10790 FE8. 24 SELLOUT

$8,149,691 PA’L NORTE

(153.779.781) PESOS) PUBOUE PUNDIDORS, MON TERREY, MENID 131,584 OCESACIE

$61.94 MaK : 1 WO SHOWS

$7,740,400 EMINEM

($10.884,118 AUSTRA ANZ STADIUM, SYONEY %1 TEG DAINTY

LIAN) $109.19 FE8. 22 SELLouT

$7,083,080 PHIL COLLINS

($9.973.933 AUSIRA RAMI PR, MELBOURNE, ALUSTRAUIA 49208 TEG DAl TY

LIAN) $156.37 FLB.1-2 WO SHOWE TR0 SELLOUTS

$6,315,180 EMINEM

(88,814,265 AUSTRA- PIUS STADIUM, PERTH, AUSTRALIA 40530 G DAINTY

LIAN) $104.38 FEB. SELLouT

$6,087,200 EMINEM

($8.936.143 NEW WESTRAC STADIUM, WELLINGPOM, KEW ZEALAN 46474 EG DAINTY

ZEALAND) $130098 W, )

$5,771,930 PHIL COLLINS

($8.071.219 AUSIRA- WOOS BANK ARENA, SYONEY 160 EG DAINTY

LIAN) $168.83 a8, 212 THREE SPOWS THREE SELLOUTS

$5,423,230 EMINEM

($7.60:4.546 AUSTRA A STADIUM, BRISBANE. AUSTRALN 1544 EG DWINTY

LIAN) 511934 » LLayT

94,769,179 FLEETWOOD MAC

$293.50/922350/$143.5  MADSON AWRE GARDEN, HEW YOR® N2 LIVE BATION

0/$93.50/563.50 MARCH 10, 1 TWO SHOWS TRO SELLOUTS

$4,719,640 PHIL COLLINS

(36,571,021 AUSTRA SUNCORP STADIUM, BRISBANE. AUSTRALIA ‘ TEG DAINTY

LIAN) $130.16 AN 19 SELLONT

$3,730,010 EAGLES

(85,264,000 AUSTRA ROD L AREN A MELDOURNE, AUSTRALIA FRORTIIR TOURIKG

LIAN) $164.16 MARCH TWO SHOWS TO SELLOUTS

$3,490,224 ARCTIC MONKEYS

(65,858,430 PESOS) FOR® SOL. MENCO CITY 4.4 OCESACIE

£54.14 MARCH 24 stLugaT

$3,357,060 PHIL COLLINS

($4.874,027 NEW B STADINM SICHBRCH, NEW aN TEG DAIN

ZEALAND) $14299 FEB. ELLouT

$3,236,910 PHIL COLLINS

(54,696,460 NEW MISSION ESTATE WINERY, 5APIER, NEW AN . G DA

ZEALAND) $116.70 te. STLLONT

$2,675,500 PHIL COLLINS

($3766,011 AUSTRA- ADELAICE OVAL, ADELAICE, MUSTRALIA 2 EG DAINTY

LIAN) $116.08 AN, SELLOWUT

$2,440,129 ANDRE RIEU

(LB SINGULARIS BT ARENA. CLUJNAPDC A, ROMANIA 1 ANDRE RIEU PRODUL TIONS

LEU10,338,09 LEN) $80%) L4 FOUR SKEWS FOUR SELLOUTS

$2,140,720 PHIL COLLINS

($2,982,365 AUSTRA ARENA, PERTH, AUSTRALIA 116 DAIN

LIAN) $166.96 Ak,

$2,095,376 TRAVIS SCOTT, SHECK WES

$17395/$14395/$9395/ MADISON SQUARE GARDEN, WEW YORS 16.1 LIVE SATI0%

$73.95/$5395 MASCH { !

$1,920,474 KENNY CHESNEY, CAROLINE JONES, DAVID LEE MURPHY

$150/$46 .50 (AN ANDEL AREB A GEAND RAPICS, MICH 5 WO e (O R R T
APRIL 67 IO SHOWS TW

$1,730,755 KISS, DAVID GARIBALDI

FAVISUINVEASYNSS  MADISON SQUARE GARDEN, HEW YORK LIVE mATION

$1,702,050 PHIL COLLINS

(32,371,155 AUSTRA RAC ARENA, PERTH, AUSTRALIA 3 TEG DAIN D)

LIAN) $13796 J

$1,692,064 MNCHAEL BUBLE

$149.50,$65 TMDBIL E ARENA, LAS VEGA fal WER P20 DUC 1IN
s B stLLout

$1,691,521 MICHAEL BUBLE

$139.50/$65 TALOMA DaMt, TACOMA, Wi 153 { TIONS

L SELLOUT

$1,680,349 MICHAEL BUBLE

$149.50/$65 B NTER, 05 ANGEL 12701 BEAVE DUCTION

$1,622,260 MARCO ANTONIO SOLIS

(30,676,610 PESOS) ; WD | 416 X ESACIE

$42.5 MABCH 4

$1,571,154 MICHAEL BUBLE

$139.50/$65 RACLE ARTNA, DAKLAND, CALIT, 12 AVER PRODUCTION
PRIL L LLOW

$1,551,804 SHAWN MENDES, ALESSIA CARA

(1,405,697 EUROS) 2660 OOME, AMSTEOMAM, WETH ERLANDS 4089 (R B WA AT T R

$81.39/$45.22 MARCM 7.8 WO SHOWS TWO SIALOYT

$1,516,125 MICHAEL BUBLE

$139.50/$65 TALZING STICS RESORT ARENA, PROENIX, ARIZ. 2006
MA| ? SELLIYT

$1,510,237 BOB SEGER & THE SILVER BULLET BAND, THE RECORD COMPANY

$195,/$89 MGM GRAND GARDEN, LAS YEGAS 1,52 LIVE HATION, MGM RESORTS
MAR 48

$1,369,401 MICHAEL BUBLE

$129.50/$65 MODA CESTER PORTLAND. ORE. 11.248 JEWER PRODUCTIONS
APRIL S SELLOUT

$1,347,330 KYLIE MINOGUE

($1902,555 AISTRA SIRROMET WINERY, BRISBAME, MISTRALIA X FRONTIER TOURING

LIAN) $103.64 MARCH 1 tLLouT

$1,265,448 MICHAEL MCINTYRE

($1,784.546 AUSTRA- RUSEANE ERTERTAINMENT CERTRE, BRISBANE, AUSTRALIA 19128 ADRIAY BOHM PRESENTS

LIAN) $92.11/563.75 MARCH 28-20 19219 TWO SHORX
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Mendes
Takes
Europe

Initial reports from

the first leg of Shawn
Mendes: The Tour

appear on the Boxscore
chart at Nos. 27 and

35. According to figures
reported to Billboard
Boxscore, Mendes (above)
grossed $1.6 million

at Amsterdam'’s Ziggo
Dome on March 7 and

8 and $1.2 million at
Copenhagen’'s Royal Arena
on March 16. Altogether,
the first 16 dates of the
European leg have grossed
$12.7 million and sold
188,980 tickets.

Mendes last toured
Europe in 2017 on the
Hluminate world tour.

He played 21 dates and
grossed $12.9 million,
topping out on the leg’s
final dates at London’s

02 Arena and earning

$1.5 million over two nights.
He has already surpassed
his individual European
best with the recent
Amsterdam shows, and will
easily outperform 2017's
European leg in total, as
there are 11 more dates left
to report. He'll again finish
the run at the 02, this time
with three shows.

Mendes is scheduled
for an additional 70
dates around the world
in 2019, touring North
America, Australia and
Latin America. Worldwide,
his 2017 tour grossed
$35 million from 54 dates,
averaging $649,000 per
night. So far, he is pacing
$795,000 for each show
in 2019. With a far more
expansive global tour (97
dates, compared with 54 in
2017), Shawn Mendes: The
Tour is headed toward a
total gross of $75 million to
$80 million.

Having just crossed
the $50 million threshold
in career grosses, the
remainder of this year's tour
will push his total over the
$100 million mark as he
plays his first-ever stadium
shows at Toronto's Rogers
Centre on Sept. 6.

—FEric Frankenberg
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MOMENT

WINNING HUMANITARIAN HONOR FOR HURRICANE RELIEF

MARCIE ALLEN
FOUNDER/PRESIDENT, MAC PRESENTS

In October 2012, a chance Facebook encounter connected Allen with |ssy
Sanchez, alongtime music business executive and resident of Rockaway Beach,
N.Y., which had just been hit by Hurricane Sandy. Allen, who splits her time
between Nashville and Brooklyn, sprang into action following the then-stranger’s
SO0S: She caught the first flight to LaGuardia Airport and brought gas, food and
other supplies to Sanchez and his neighbors. “[t was like a war zone,” she recalls.
Allen then enlisted industry friends to raise over $100,000 in donations and aid
for the residents of Beach 119th Street. She reflects on the experience, which
earned her the Humanitarian Award at Billboard’s 10th annual Touring Awards in
2013, as well as a nod from President Barack Obama as one of the White House’s
Hurricane Sandy “champions of change.”

| landed at the airport, gotin my Jeep and
started driving. It was just myself and the
National Guard going over to Breezy [Point,

in Rockaway Beach]. The gas stations and all
public transportation stopped. | didn't know
Issy, but | knew his address, so | just showed
up. He gave me the biggest hug. There was no
FEMA, no Red Cross. He said, “Are you coming
back tomorrow?” | went back every day fora
month and just stopped working. It became
this movement. All of these music industry
friends sponsored families. | was getting
people’s medicine. | restored this woman'’s
wedding dress. | bought grills, and eventually
new kitchens. | was their outlet, and they

became my family. For Thanksgiving, | found
a Boston Market 20 minutes away and got 560
meals delivered. We served the meals out of the
back of my Jeep. No one had had a hot meal in
amonth.

At the Touring Awards, | had no idea that|
was [an honoree], but then Issy walked onstage,
and ljustlostit. It made me proud to be aNew
Yorker and in the music industry. Everyone says
they are so busy, and that's just bullshit. | didn't
write a $100,000 check — | didn't have $100,000.
| knew that | could not help everyone, sol did
whatl could. These people lost everything and
never didn't have a smile on their face. It was the
highlight of my life. —ASTOLD TO NICK WILLIAMS
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