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.COLE NOTCHES A NEW

career-best rank on the

Billboard Hot 100 as

“Middle Child” soars from
its No. 26 debut to No. 4.

Following its first full week of
availability after its Jan. 23 release,
the track blasts 17-2 on the Streaming
Songs chart (54.4 million U.S.
streams, according to Nielsen Music)
and 12-5 on Digital Song Sales
(24,000 sold). The single, which
shouts out fellow rappers including
21Savage, Jay-Z and Kodak
Black, also drew 8.4 million in radio
reach in the tracking week.

The song marks Cole’s first top
five Hot 100 hit and fifth top 10
appearance following “Deja Vu” —
which debuted and peaked at No. 7

)¢

in December 2016 — and “ATM,”
“Kevin’s Heart” and “KOD,” which
bowed and peaked at Nos. 6, 8 and
10, respectively, in May 2018. His
most recent album, KOD, opened as
his fifth Billboard 200 No. 1.
Meanwhile, Ariana Grande’s
“7Rings” spends a second week at
No. 1 on the Hot 100 as it repeats atop
both Streaming Songs (63.2 million)
and Digital Song Sales (39,000)
and roars 39-19 on Radio Songs
(41.9 million). On the Mainstream
Top 40 airplay chart, it surges 21-10
in its third week, marking the fastest
flight to the top 10 since Taylor
Swift’s “Look What You Made Me
Do” reached the region in its record-
tying second frame in September
2017. —GARY TRUST
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7 Rings Ariana Grande .
TBHH&(ELANDERSG\IMK)SIER&VMMCCANN.MPARK AGRANDENVITIA, '
RRODGERSOHAMMERSTEIN | KRYSIUKTBROWN MFOSTERCANDERSON) REPUBLIC |

Without Me A Halsey 7
L.BELL [L.BELL,A R.ALLEN,A FRANGIPANE DELACEY, JTIMBERLAKE TV.MOSLEY,S.5.STORCH) CAPTOL |
_— - _—J ——— e
Sunflower (Spider-Man: Into The Spider-Verse] @  PostMalone &Swae Lee 5
L.BELLCLANG [A R.POST,LBELLWTWALSH,K M.LSHAMAN BROWN,CLANG) REPUBLIC
Middle Child J.Cole 5 I
T-M NUS,LLCOLE [J.COLE) DREAMVILLE/ROC NATION/INTERSCOPE '
_
Sicko Mode A Travis Scott %
Hﬂ-BOfi_ﬁZTAY KETHCUBEATZ, RCHAHAYAEDJO.&HAR\IE\‘HkKGOMRINGER BHIGGIN R.CHAHAYEDT%AVISSCO’II
AGRAHAM, KM SHAMANBROWNLEHAWKINS C AHOLLS, IR OYLORMC CYOUNGIGOMRNGER) CACTUSIACK/GRAND HUSTLE/EPIC
Thank U, Next A Ariana Grande 3
TBHITS, MFOSTER C. ANDERSON [AGRANDETMPARKSVMMCCANTST.BROWNMDFOSTERCMANDERSON)  REPUBLIC
~ T T
HighHopes A Panic! At The Disco -
J.SINCI.AIRéJEBE}GC!BURIEJ.SINCLAIR OWEN YOUNG,L.PRITCHARD,
SHOLLANDERW.LOBBAN-BEANJJEBERGT.M PARKS,IJUBER DCD2/FUELED BY RAMEN/EMG
- - - - 1 - »)
Happier A Marshmello & Bastille %
MARSHVELLO [SMCCUTCHEON,DSMITHMARSHMELLO]  JOYTIME COLLECTIVE/ASTRALWERKS/CAPITOL ‘
Wow. Post Malone 5
L.BELL,FRANK DUKES [A R.POST,L.BELL A FEENYWTWALSH) REPUBLIC
Girls I.ike You A Maroon 5 Feat. Cardi B 26

JEVIGANCIRKUT [AN.LEVINEJG EVIGAN,HRWALTER BTHAZZARDGM.STONECARDIB]  222/INTERSCOPE
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The Miami duo of
24-year-old Yung
Miami (right) and

PRODUCER (SONGWRITER) IMPRINT/PROMOTION L ABEL

7 [ Youngblood A S5SecondsOfSummer | ; | 5
Al IRMNCHOTTO%E}*MGMA& {{}] ONE MODE/CAPITOL

16
Songs chart. . MIA Bad Bunny Feat. Drake
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: —
19

T,26, also reached
D.130n the HotRap

CITY
GIRLS
FEAT.
CARDI B
Twerk

: ' @ Better Khalid 2 | 2
= R T G N R S BN o vanosmca
T&ki Taki A D Snake Feat. Selena Gomez, Ozuna & Cardi B
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» IS Breathin ArianaGrande | ,, | o4
ILYA (LSALMANZADEH SKOTECHA P.SVENSSON.A . GRANDE) REPUBUC

Alot 21Savage

DAH OSEPHACOLE
g’NAI’ClgE A%Hnas CUNG] SLAUGHTERGANG/EPIC

Lucid Dreams A JuiceWRLD | , | 34

NMRA (LA HIGGINSN MIRA STINGO.MILLER) GRADE A/INTERSCOPE

26| 6

Thotiana Blueface | o
SCUM BEATS (JPORTER £ JOHNSONCJONES]  BLUBFACE/FFTH AMENDMENTIEORNE

4

Tequila A Dan + Shay

DSMYERS S HENDRICKS (DSMY RS,
JKW&NWO%D WARNER BROS. NASHVILLE/WARAWARHER ERCS

CloseToMe Eliie Goulding X Diplo Feat. swae Lee
LAPROEICCHIDNGSKOTOMPNSSON o

Dancing With AStranger  Sam Smith&Normani

TARGATEJIMMY NAPES hLNAPIER“MSNSRI KSEN,

2 | 39

What inspired “Twerk”? 3 3

EHE ISENS.SMITH CAPITOL

32 | 7
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; Q Sweet But Psycho Ava Max

CIRKUT[MLOVE.A, AHAUKEI.AN%(AN]

HRWALTER A.AKOCIWLOBBAN ATLANTIC

tell Beautiful A Bazzireat. camiia cavello | 26 | 26
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7 Speechless A Dan + Shay
SWW%KP%QM WARNER BROS. NASHVILLE/WAR

0 I Trip A Ella Mal
CHA e s 24 T 10 SUMMERSINTERSCOPE

: S Baby Shark Pinkfong | =, | ¢
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You're touring with Lil Baby in March. Are
you comfortable performing without JT,
who's currently serving a jail sentence?

ny
(&
@

24 | 2

Why was Cardi B, who’s in your Quality
Control family, the right addition?

Lovelies A Khalid & Normani

32 37 CHARLIE HANDS DIGI [KROBING KHAMITON, 9 50
TMPARKSCHARLUIE MELC S) FOX/RCA

Beautiful Crazy. Luke Combs | 55 | |,

WBDURRE#E.RWIU.I’ORD] RIVER HOUSE/COLUMBIA NASHVERLE

- @ You Say Lauren Daigle

LINGRAMBMABURY (L DAIGLE, 34 | 29
LINGRAMPM CENTRICITY/12TONE /WARNER BROS.

LookBack Atlt  ABoogie WitdaHoodie

AVEETARE SRR goanmaan
Eastside A Benny Blanco, Halsey & Khalid Ilikelt A CardiB,BadBunny &) Balvin
ANDEWWWATT SN S ANGOCAIMR I CAT NS

EZ C & H i
CROENSOVARAN G CHETANBLIVA RENDS K S /NTHRSCO IR TR BB s, mscomwa

DripTooHard A  LiBaby&Gunna | , | o lostinTheFire  Gesaffelstein & The Weeknd

TFEODIONSSGITCHENCORHAS  YOUNGS NG UROLALTY CONTROLAT CHN IS CAZIQL MULEVYTHE WEEKND.DAHEALA (MULEV Y, A TESFAYE,
A.BALSRELQUENNEVILLE NDONMOYER) COLUMBLA

,- Envy Me Calboy | 4 | -
ITK [CWOOOSITKNGHT) PAPERGANG/RCA

5 @ Be Alright ® Deanlewis | ,o | |4

N ATKINSONEHOUOWAY [DLEWISIHUNE) ISLANDY REPUBUC
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Money @ CardiB | ; | 5

JWRITE DIDIT(CARDIBJ WHITE) THE KSR GROUP/ATLANTIC

ZEZE ® KodakBlack reat ravis scort s oftser 2 6
SA R TR R RNERC S, oy aznbeaz AN

GoingBad Meek Milll reat. prake

WHEZYWAYTSS RRVWLLALS AGRAHAMWGLASSSUWESS)  MAYBACH/ATIANIC

LADY GAGA
& BRADLEY
COOPER
Shallow

Swervin  ABoogle WitdaHoodiereat. ixgine

46 45 LONDONON DA TRACK (& BOOGE YT 04 HOOBELTHOU. €3 38 6
£.BAL UAPORISONEOONY HIGHEPIDGE THE LASELATLANTIC

Shallow A ladyGaga&BradleyCooper | - | 1o

Twerk City Girls reat. carai
KTGAGABRCESGEEMNCTAMEGONSON ASOSOMANIOA WYAT)  INTERRCO%E

: %m&%?&l)&%w QUALITY CONTROL/MOTOWN/ CAPTOL
Pl BackiitUp @  Pardisonfontaine rear. caral | 4 | 15

IS ICHRHBT RETISOAIASR  aranmc

51 @ Girl Like You JasonAldean | 4, | |

MEKNOX (MIYLERLBOYERLMIRENDA) MACON/BROKEN BOW

WakeUplnT?eSkyA GuccMane X BunoMars X Kedsk Back

O MARS,808MAFIA (R D.DAVISBRUNO MARS, L 20
m.mvmumcnorxcv UNGBLOODBKKAPR])  GUWOP/ATLANTIIC

Mo Bamba A Sheck Wes

TAKEA DAYTRIPJSYRO[D]ST%S FALL
D.CMBIRALDMA, CACTUS IACK/G.O.0D. ANTERSCOPE

Better Now A PostMalone | ; | ,

K |2
0 FRANK DUKESLBELL (AR POSTWIWALSH.A FEENYL.BELL) REPUBUC

&)

FROGERS DWELLS A ESHUIS [SMCCREERFROGERS A SSHUS) TRIRETIGERS

Sixteen Thomas Rhett

49 pE RHUFELERASURETH £TT (THOMAS RHETT, 21 R
MDOUG OELM VALORY

cllcl[ol[cllelelel[e][e)

LeaveMe Alone @ Aipp Dinero | .4 | 4

YOUNG FOREVERCAST BEATSIC STVICTOR) CINBVANC, WETHE E€STBPIC
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@ ThisFeeling @  The Chainsmokefsreat. Kelsea Ballerini 50 | 16
THECHAINSMOKERS (ATAGGARTAPALLEWSCHWARTZ)  DISELPTOR COUWMBIA
Burning Man DietksBentleyreat. Brothers osborne | 45 | 15 BLUEFACE
R COPPERMANUR STEWART (LDICKBPINSON) CAPITOLNASHVILLE Thotiana
56 Undecided ChrisBrown | .. | ,
PRSI IRISIRRMIT o
48 Best Shot Jimmie Allen | - | ,,
ABOWIERS (LALLENLLONDONPWILUAMS) STONEY CREEK
@ Pure Cocaine Lil Baby -
RSBSOS o mimvconmomotowmicasmon
First Off Future reat. Travisscon | 47 | 2
AITIACOB(NDWILBURNTRAVIS SCOTTICANADY)  FREEBANDZ/EPIC
& Uproar Lil Wayne o || %5
NSRS BSRARBIR A MBS namonertsnuec
53 Good Girl Dustinlynch | 4 |
ZCROWELL (DIYNCHIEBACHA ALBERT) BROKENBOW
€ | o
Armed And Dmge'ous Juice WRLD 4 | 12 3§ Title cianvicanon Artist -gfg gfé
DRE MOON (LAHIGGINS,A EPROCTOR) GRADE A/INTIRSCOPE EZ  PRODUCER [SONGWRITER) IMPRINT/PROMOTIONLABEL £ 20
@ Saw:g%ﬂ ﬁighkt;m Khalld & KaneBrown | | Lovely A Billie Ellish & Khalid | ¢, |
CHARUE HANDS MASTHOGEKBROWN)  RIGHTHAND/RCA B CONRELLICROBNRON - DARKROOM/INTERSCOPE
. Keanu Reeves logic | 35 | » DownToThe Honkytonk JakeOwen | .. |
BX (SIRRBHALL ILAIVATURY AGOME Z) VISIONARY/DEF IAM LMOHRCLAWSON LLAIRDS MCANALLY) BIGLOUD
You Jacquees [ ¢ | NightslikeThis  Kehianireat. yooliasign | g | 3
LONDONCH DATRACK DOPE BY ACCDENTLTHOLMES)  CASHMONEGREPUILK NOTLISTED (NOT USTED) TSUNAMEMOB/ATLANTIC
@ Calling My Spirit KodakBlack | 4 | ¢ Statender  ABoogle Wit daHoodiereat. oftset& Tvga | oo | ¢
IWWELBUAKEONE BRKAPRLUHLUELENUDUTION)  DOUAZNOEALZ/ATLANTIC G A, s RDCE HELASSUATANTE. CHAINSMOKERS
FEAT. KELSEA
HOT SHOT Put ADateOn kit Yo Gotti reat. Lil 8aby 65 ] Roses benny blanco & Juice WRLD reat. grendon urie 85 5 BALLERINI
DEBUT NOT LISTED (NOTLISTED) CMG/EPIC M%WWUH FPENDSKEEP SECRETS/ INTERSCOPE This Feeling
No Stylist @  French Montana eeat. orake 2 | % I'mSoTired... lauv &TroyeSivan | .. | |
SRR REIMER R o HRRGERRIS IR e LAUV/AWAL-KOBALT
EllaQuiere Beber  Anuel AA &Romeo Santos Body @
e 13 ody Loud Luxury reat. grando
@ SRR GRCERERREN™ wmsuwrssosss o AFDTKIDEPACE{CLOPESMMCCLANADEFDIUDEPACE)  ARMADA ol
76 Take it romMe JordanDavis | 4 | Shot Clock ElaMai | o5 | |
PDIGIOVANNI (LDAVIS LDAVISJGANTT) MCANASHVALE RS SR o sunmersynTscors
@ WhatMakes YouCountry  LukeBryan | o | 5 Sauce! XXXTENTACION | oo | |
LSTEVENS.ISTEVENS (LBRYANDDAVIDSON AGORLEY)  CAPITOLNASHVILLE NOT LISTED (NOT USTED) MEMBERS ONLY/EMPIRE
Millionaire @ Chris Stapleton &7 | s ConCalma Daddy Yankeereat. snow 00 |
DCOBRC.STAPETON(KWELCH) MERCURY NASHVILLE RN ESCOT MBS RUAVALARODRIGUEZ. | - eteL/UMLE
59 Crushed Up Future | 4z | 4 Love Wins Carrle Underwood | o | 5
SR LN TR SS) il BRUSFORRRRINGSP (cunveRwooR CAPITOUNASHVILLE
Am'sArourde XXq ENTkCDNXlIPme Feat Maluma & Swae Lee Splashin RichThe Kid
62 i) 28 | 14 @ | 2
mv—‘ fu )1 ¥ \.u phY ‘cn\\ k{ A@,ﬂ, SRVEE RITNE QIR ARG FRANK DUKESLAB COOK [DLROGERS A FEBNY.G DICKINSON) INTERSCCPE
Mixed Personalities YNWMellyceat kanvewest | 71 | » Make [t Sweet OldDominion | ¢, | ¢
NOT LISTED(NOT USTED) YNW MELLY/300 éspmgﬂ%é‘f‘{'ﬁé}'&“ﬁ“w“‘““ RCANASHVILLE &
LAUV
7 0 Bury A Friend Billie Eilish | ., | | TalkToMe Torylanez&RichThekid | . | TROYE SIVAN
FROCONNELL [BEOCONNEUFROCONNEL)  DARKROOMANTERSCCPE S N ARG CTAVARE ) LR MAD LOVE/INTERSCOPE I'm So Tired...
Yosemite A TravisScott | . | Burn Out Midland | o, | 4
W@IR‘&E‘L&I&M“M CACTUSIACK/GRAND HUSTLEAPC %’335‘ m%“s‘r\ﬂ%ﬁs&gﬁ%»&uﬁ%%omn BIG MACHINE
74 WhenTheParty’sOver @ BillieEilish | ¢, | Here Tonight BrettYoung | g5 | 4
FBO'CONNELL (FRO'CONNELL) DARKROOMV/INTERSCOPE DHUFF (BYOUNG.B.CAVER LEBACH.CKELLEY) MG
O Secreto Anuel AA&KarolG | o | BAD! @ XXXTENTACION | | |
GENANEERENY  pwmeumsconnmmmanineimg EONBSI BRI wovesinmmimsvanaiscs
@ @ MurderOnMyMind @ YNWMelly | 5 | , Night Shift JonPardi | o5 | |
NOT LISTED (NOT USTED) YNW MELLY/300 REBUTLERLPARDI(TBROWNPLARUEBMONTANA)  CAPIOLNASHVILLE
@ @ ° Ruin My Life Zaralarsson | .. | Blue Tacoma @ Russell Dickerson | ¢, | g
7 O R A A POUOCK. e COMPRNY BT CBROWN RDICKERSONC.BROWNPWELLING) TRIPLE TIGERS
86 @ Love Someone Lukas Graham | o, | letMeDownSlowly  Alec Benjamin reat. alessia cara a9 | 2
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Songs are defined as current if they are newly-released titles, or songs receiving widespread airplay and/or sales activity for the first time. See Charts Legend on billboard.com/biz for complete rules and explanations. © 2018, Prometheus Global Media, LLC and Nielsen Music, Inc. All rights reserved.

. L |

nic

MUSIC






-
.

”4 -
e
et

‘

THIS WEEK

Volume 131/ No. 3
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CORRECTION

Inthe iIssue dated Dec. 15,
2018, theyear-end charts
for Top Country Albums
and Hot Country Songs
were misprinted due to
aprocessing error. Find
the updated versions
atbillboard.com/
charts/2018/year-end.

Lucian Grainge
photographed Jan.22 at
Universal Musicin Santa
Monica, Calif.

ON THE COVER

Jon Platt photographed
Jan. 23 at Malibu Canyon
RanchinCalabasas,
Calif. Platt talks diversity
in music, where he got
his startand more at
billboard.com/videos.

FEATURES
49 The Power100 This year, 55

66

new faces join Billboard's
annual ranking of music
industry influence. Plus:
Introducing the New Power
Generation — 25 disrupters
who will define the future of
the business.

Peak Performance In
2017,JonPlatt briefly led
Warner/Chappell to music
publishing’s No. 1 spot.
Now he's about to take over
the perennial top publisher,
Sony/ATV, and become the
industry’s only black global
CEQO.Hedetails how he's
bringing diversity with him.

BILLBOARD HOT 100
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—

). Cole earns his first top five
hit as “Middle Child” charges
to No. 4.

8 BILLBOARD | FEBRUARY 9, 2019

a‘“

TOPLINE

17

22

As PledgeMusic deals with
the fallout from accusations
that it owes thousands of
dollars to artists, Billboard
looks at what went wrong,
what comes next and

how the story serves as a
cautionary tale for the future
of crowdfunding.

Now that SiriusXM'’s
acquisition of Pandora has
been approved, and Pandora
CEORogerLynchison his
way out, what comes nextfor
thedigital audio behemoth?

7 DAYS ON THE SCENE

30

Super Bowl LIII, Republic
Records Label of the
Year Dinner

THE BEAT

37

46

On her firstalbumin 12
years, R&B icon Chaka Khan
just wants to “keep it light.”
Los Angeles’ Arts District
undergoes a renaissance
as industry players like
Warner Music Group and
Spotify move downtown

to better connect with
Eastside creatives.

CODA

120 In 1977, the soundtrack

to Kris Kristofferson and
Barbra Streisand’s A Star
Is Born remake ruled the
Billboard 200 for six weeks.

PHOTOGRAPHED BY RAINER HOSCH




THE CRITICS ARE RAVING!
ARETHA! A GRAMMY CELEBRATION FOR
THE QUEEN OF SOUL IS A SMASH HIT!

L/ iV

“Celine Dion
received a standing

“The high-energy crowd remained galvanized from Jennifer

Hudson‘s fiery opening medley to the final foursome of Andra
Day, Brandi Carlile, Alessia Cara and Fantasia. When Celine ovation. Patti

Dion opened her mouth, the multi-racial audience shouted LaBelle’s voice
their appreciation. Other standout moments included an Alicia soared on ‘Call Me,’
Keys/SZA pairing of a medley, H.E.R. jazzing up ‘I Say a Little Common joined

Praver’ and John Legend’s ‘Bridge Over Troubled Water.”” Yolanda Adams on

‘Young, Gifted and

VARIETY Black’ with his own
politically-charged

rap lyrics.”

U ]

“Jennifer Hudson and Celine
“The performances Dion brought down the house. BILLBOARD

were all thrilling... Backstage, Aretha’s family were

The Shrine was ecstatic over all performances
glowing. The set is including Janelle Monae, Alicia [J \
excellent....Bravo!” Keys and SZA. It was a gl’i,ttery “It was a star
and soulful evening. studded tribute

SHOWBIZ411 THE DETROIT FREE PRESS by The Recording

Academy, Ken
Ehrlich and music
mogul Clive
Davis, who told
the crowd ‘There

L/ \
“Every rendition of
Franklin’s songs from

‘Respect’ to ‘I Say a - 11

Little Prayer’brought ! - w1 niVer, eVei‘1

audience members to : ’ be aglot kelx: A’r’f:t a
ranklin.

their feet.”

= THE NEW YORK POST o

RW ASSOCIATED s
PRESS

Tune in to this once-in-a-lifetime Sunday, MarCh 10th

all star tribute to the legendary
Aretha Franklin. 9/8¢c on @©CBS

Clive Davis FZ7KEN EHRLICH a9

b piconninG KEN EHRLICH
CECACY

& \CADI M)



THANK YOU FOR A SPECTAGULAR NIGHT HONORING
THE LIFE AND LEGACY OF CHRIS CORNELL

MUCH LOVE... VICKY CORNELL & BRENT SMITH

.. F\
. I3
_
~ .

| AM THE HIGH

A TRIBUTE TO CHRIS W CORNELL

RAISED OVER 1.2 MILLION DOLLARS FOR THE CHRIS & VICKY CORNELL FOUNDATION
AND EPIDERMOLYSIS BULLOSA MEDICAL RESEARCH FOUNDATION




Adam Levine
Alain Johannes
Ben Shepherd
Brad Wilk
Brandi Carlile
Brendan O'Brien
Buzz Oshorne
Chris Chaney
Chris Shiflett
Chris Stapleton
Dale Crover

Daphne Chen
Dave Grohl
David Garza
Don Was

Eric Avery
Eric Gorfain
Fiona Apple
Geezer Butler

Jack Black
James Hetfield
Jeff Ament

Jeff Pinkus
Jerry Cantrell

Jesse Carmichael

Jimmy Kimmel

John Carter Cash

Josh Freese
Josh Homme
Juliette Lewis
Kim Thayil
Kirk Hammett
Lars Ulrich

Leah Katz
Marcus Durant
Matt Cameron

Matt Chamberlain

Matt Demeritt
Miguel

Miley Cyrus
Nate Mendel
Nikka Costa
Pat Smear
Perry Farrell

Pete Thorn
Peter Frampton
Phil Hanseroth
Rami Jaffee
Richard Dodd
Rita Wilson
Robert Truijillo
Ryan Adams
Sam Harris

Steven S McDaonald

Stone Gossard

Tracy Wanamae
Taylor Hawkins
Taylor Momsen
Tim Hanseroth
Tim Mcllrath
Tom Morello
Toni Cornell
Wayne Kramer
William DuVall
Ziggy Marley

Alex Pollock
Andrea Pett-Joseph
Bill Rahmy

Bobby Schneider

Chris Nary
Cynthia Pett
Dvora Englefield
Gary Lanvy

Geni Lincoln
Jennifer Keller
Joel Gallen

Keith Keller
Marc Gurvitz

Michael McGinley

Michele Bernstein

Pete Beattle
Rich Best

Rich Schaefer
Ron Laffitte
Shelley Berggren

Ariel Emanuel
Brad Pitt

Coran Capshaw
Courteney Cox

David Spade
Eric Esrailian

Julianne Phillips

Kaley Cuoco

Josh & Kathryn Brolin

Linda Ramone
Lisa Engel
Michael Rapino

Michael Cooper

Nicholas Karayiannis
Patrick Whitesell
Paul & Renee Haas

Paul Joseph
Peter Berg
Robby Fraser

Sara Newkirk Simon

Sam & Aaron Taylor-Johnson
Scott Sartiano

Tom Hanks

Toni Karayiannis

Adam Harrison

Adam Leber

Adan Gonzales
Adriana Arce

Alana Krigger
Amanda Dundee

Amy Segawa

Andy Slater

Ani Shekoian

Ashley Keene

Ashley Ulrich

Brandon Carroll
Brandon West

Brent Canter

Brett Thompson

Brynn McQuade Karwas
Cara Hutchison
Cassandra McCartney
Chalisse Orzechowski
Chris Adams

Chris Harris

Chris Maguire

Chris Risner
Christina Chamberlain
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As the service misses payments to artists, the company has come
under fire — and the future of music crowdfunding is in jeopardy

OR THE PAST NINE
months, electro-industrial
band ohGr has been
fielding questions from fans
asking why they haven'’t received
the CDs, records, books and T-shirts
that they bought as part of the
group’s PledgeMusic crowdfunding
campaign to support its fifth full-
length album, TrickS. Producer Mark
Walk has done his best to explain
the delays, but he has been kept
waiting himself — ohGr has yet to see
nearly $100,000 of the $140,000

BY COLIN STUTZ

$100 million in artist payments
distributed among 50,000 projects
since its 2009 launch. Yet ohGr is
just one of dozens of acts claiming
the company has failed to pay what
they’re owed on campaigns during
the past year. The problem goes
back to summer 2018, when artists
complained about late payments
and PledgeMusic overhauled its
management to create “a more
rigorous infrastructure to underpin
the company’s growth initiatives.”
Based on recent accounts,

the group raised with however, PledgeMusic’s
PledgeMusic. Walk problems seem to have
has struggled through $I 0 0 M worsened. In turn, many
frequent emails and Amountinartistpayments  acts, like ohGr, have
calls with PledgeMusic PledgeMusic says ithas been unable to produce
staff, asking to get the distributed since 2009 products for their fans
money that would allow or have gone into debt

him to make the promised products.
The band finally released its album
digitally last summer and headed
out on a nationwide tour without
new merchandise. Since then, there
have been few developments, other
than repeated assurances from the
company that the money is coming.
PledgeMusic touts over

in order to do so. Instrumental

band Incendio has been waiting

five months for an initial $3,300
payment of its total $6,200 raised,
for example, while ’90s pop-rockers
Fastball are still owed over $10,000
after receiving a payment for about
half that total in January. The band’s
manager, Peter Wark, says his

requests have been shufled among
different higher-ups at the company
like “a game of hot potato.”

The main selling point of
crowdfunding companies is trust
itself. “Once they lose that, it’s
hard to get it back,” says Castle.
“Because why else are they there?”
While Kickstarter and Indiegogo
are not facing the same issues as
PledgeMusic, the default of a major
crowdfunding service could cause
ripples through the industry. If
customers and campaign owners
are too turned off by the experience,
PledgeMusic’s actions could do
industry-wide damage.

“The whole thing hasa J.
Wellington Wimpy feel,” says Chris
Castle, an attorney who advocates
for creators’ rights, referencing
the Popeye character’s famous
catchphrase, “I'd gladly pay you
Tuesday for a hamburger today.”

PledgeMusic has not explained
why it can’t pay artists the money it
owes them and did not respond to
Billboard’s direct questions on the
matter, asking in a statement for
“patience” and some “breathing

| aulidol
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space” as it explores potential
partnerships or acquisitions that
it says would help bring accounts
current by the end of April.

But a former employee who
asked to remain anonymous says
the company doesn’t hold funds
“on account for the artist,” as the
website’s terms and conditions say.
Instead, the ex-employee alleges,
PledgeMusic uses that money for
ongoing operations and invests it in
growing the company.

On Jan. 29, PledgeMusic
co-founder Benji Rogers announced
that he has returned on a short-
term basis, and PledgeMusic has
said 1t plans to bring in a third-
party company to manage all artist
funds going forward — something
leading competitors Kickstarter and
Indiegogo already offer through
online payment company Stripe.

PledgeMusic could have a hard
time regaining the trust of its
users. In the past month, artists
and fans have left the platform,
telling Billboard they’re unlikely to
return. While some acts are taking
their campaigns to competing
crowdfunding services, others are

opting instead to run campaigns
on their own websites. The British
Musicians’ Union has advised
artists to use “other established
crowdfunding platforms until
such time as this situation has
been resolved.” ohGr has set up

a Bandcamp page to handle sales
moving forward.

‘Regulation often

is the result of
the man-bites-
dog story.”

—Mark Roderick, attorney

“It’s a ‘too little, too late’ sort of
deal for me,” says Latin pop singer-
songwriter Melissa Otero, who
canceled a campaign for her album
Erotomania after one month and
moved to GoFundMe. “This is a
huge responsibility, and I need my
fans to know they can trust me and
the platforms that I use. I can’t afford
to wait a year to receive money to
fund my project that is happening
now. It just doesn’t make sense.”

Already, the crowdfunding
platform business model has an
inherent flaw: Unable to guarantee
that campaigns will fulfill orders,
how does anyone know they’ll
get what they paid for? Stories of
fraud — such as the board game
The Doom That Came to Atlantic
City, whose manufacturer was
charged with deceptive tactics in
the Federal Trade Commission’s
first case involving crowdfunding, in
2015 — are largely headline-grabbing
outliers. But tales of ineptitude,
like Central Standard Timing’s
promised “world’s thinnest watch”
that blew through $1 million before
CST filed for bankruptcy in 2016,
are more common and arguably
more damaging to crowdfunding’s
credibility.

More often than not, things
work out. Kickstarter, the
crowdfunding market leader, has
paid out $3.7 billion ($207.8 million
in music); a 2015 study of the
platform found that 9 percent of
projects failed to deliver rewards.
More recently, Kickstarter and
Indiegogo have launched initiatives
to assist campaign owners with

manufacturing to scale.

But, in this relatively new and
unregulated marketplace, little
attention has been paid to the
granddaddy of all failures: What
happens when the crowdfunding
portal itself flops?

“What PledgeMusic is doing is just
offensive to anyone who is trying to
create a project,” says a source in the
crowdfunding industry, “whether it’s
a music project, in this case, or any
other creative endeavor.”

Crowdfunding attorney Mark
Roderick says that before now, he
would have said the rewards-based
crowdfunding space was operating
“extremely effectively” without
regulation. “Since the beginning of
donation-based crowdfunding, it
has been surprisingly free of fraud
and bad actors,” he says. Perhaps, no
longer. If lawsuits are filed against
PledgeMusic, they could bring
regulation to a business that so far
has thrived without it.

“This would be the man-bites-dog
story,” says Roderick. “By far the
exception. But for good or for worse,
regulation often is the result of the
man-bites-dog story.” ©

PUBLISHERS QUARTERLY

Sony/ATYV Reigns, Majors Up

The top music publisher dipped, but held the No. 1 spot once again,

as UMPG and Warner/Chappell both picked up market share

TOP 10 PUBLISHERS

BY ED CHRISTMAN

Sony/ATV Music Publishing 21.20%

® Universal Music Publishing Group
18.93%

Kobalt17.35%
® Warner/Chappell Music 16.81%
©BMG8.03%
® Reservoir 1.32%
® BigMachine Music 1.18%
®BigDeal 1.11%

peermusic 1.09%

Sony/ATV Music Publishing
retains its lead in the
publisher rankings for the
fifth consecutive quarter,
following an earlier five-year
run as the top publisher that
ended in third-quarter 2017.
In fourth-quarter 2018, the
company posted a

21.2 percent market share
{down from 26.3 percent)
with a stake in 56 of the

top 100 radio songs,
including No. 2, Maroon 5s
“Girls Like You.”

Universal Music
Publishing Group picked up
nearly three market-share
points to finish the quarter at
18.93 percent, good for No. 2.
The company had a sharein

52 of the top songs, including
No. 1, Marshmello and
Bastille's “Happier.”

Kobalt, with a sharein 38
of the top 100 radio songs,
including “Happier,” fell from
second to third place as its
market share declined
slightly, to 17.35 percent.
And while Warner/Chappell
placed fourth {asitdid in the
third quarter), its market
share rose to 16.81 percent
from 14.51 percent.In
addition to its share in 55 of
the top 100 songs, including
“Girls Like You,” Warner/
Chappell camein as the No. 1
country publisher for the
eighth straight quarter.

BMG landed in the No. 5

spot — a position it has held
in 24 of the last 26
consecutive rankings. In the

fourth quarter, the company ¢

had 24 songs in the top 100.
Meanwhile, Nos. 6-8 —
Reservoir, Big Machine
Music, Big Deal — each
dipped slightly in market
share, while Major Bob
Music, with one song in the
top 100, Jimmie Allen’s “Best
Shot,” at No. 20, landed in
the top 10 for the first time
since first-quarter 2017.
Louis Bell, with six co-writes
in the top 100, was the No. 1
writer, penning hits like

5 Seconds of Summer’s
“Youngblood” and Post
Malone’s “Better Now.” @

AEE -
4 TOP 10 SONGS
. SONG ARTIST
1 “Happier” Marshmello & Bastille
2 “GirlsLike You” Maroon 5
3 “HighHopes” Panic! atthe Disco
4  “Youngblood” 5 Seconds of Summer
5 “BetterNow” Post Malone
6 “Lovelies” Khalid & Normani
7 “Broken” lovelytheband
8 “Breathin” Ariana Grande
9  “LucidDreams(ForgetMe)” Juice WRLD
10 “Natural” Imagine Dragons

® Major Bob Music 0.84%

18 BILLBOARD | FEBRUARY 9, 2019

Percentage calculations based upan the overall top 100 detecting sangs fram 1,914 U.S. radio stations

electranically manitared by Mielsen BDS 24 haurs a day, seven days a week during the period of

Oct. 1-Dec. 31, 2018. Publisher infarmation for musical works has been identified by The Harry Fox
Agency. A “publisher” is defined as an administrator, copyright owner and/or controlling party.
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21 Savage Faces
Immigration Limbo

The rapper, in ICE custody with an expired visa, may have
a long road back to Atlanta — if he can return there at all

BY KEITH HARRIS and JEWEL WICKER

N SUPER BOWL SUNDAY,
many music fans and
executives were more
focused on 21 Savage
than anyone performing in the
halftime show. U.S. Immigration
and Customs Enforcement
detained the rapper on Feb. 31n
Atlanta, just miles from the football
field. ICE officials have said he

was born in the United Kingdom
and overstayed his visa, and now
the 26-year-old, born Sha Yaa

Bin Abraham-Joseph, is being
held without bond as he awaits
deportation proceedings, which
could result in him being barred
from the United States for 10 years
— or life.

The event shocked the music
world. Savage’s ascent from local
sensation to double-Grammy
nominee with a record of charitable
actions is one of hip-hop’s biggest
success stories, and his arrest
has been met with confusion and
anger at a time when tension over
immigration policy is already high.
Not since British-born Slick Rick,
who spent time in prison during an

immigration dispute after a felony
conviction in the 1990s, has a major
rap star faced a citizenship issue.

Many around the country have
expressed support for 21 Savage, just
as many rallied behind Meek Mill in
2018, helping the Philadelphia MC
earn release after his imprisonment
due to a probation violation.
Politicians have, too: Georgia state
Rep. Erica Thomas (D-39) says her
team 1s working alongside other
legislators on how to assist him, while
Rep. Hank Johnson (D-4), who
worked with Savage on a back-to-
school drive in 2018, sent a letter to
the court calling him “a remarkable
young man.”

ICE said in a statement that Savage
was “unlawfully present in the U.S.
and also a convicted felon.” It noted
that he legally entered the country
1n 2005, though his team says he
entered at age 7 on an H-4 visa,
merely visiting the United Kingdom
for one month in 2005, and “lost his
legal status through no fault of his
own.” In a statement to Billboard,
his lawyer, Charles H. Kuck, said
the rapper had been detained based

on “incorrect information about
prior criminal charges.” Savage

was arrested on drug charges in
2014, but, according to Atlanta ABC
affiliate WSB, the charges were
subsequently expunged. Kuck tells
Billboard, “There is no conviction on
his record. Period.”

Still, immigration experts say
expunged convictions, even when
removed from a record under
Georgia state law, are generally
still considered convictions for
federal immigration purposes. A
drug conviction could also make
Savage ineligible for cancellation
of removal, a remedy available to
undocumented immigrants who have
been in the United States for 10 years
and can show deportation would
cause hardship to a spouse, parent or
child here legally. Savage has three
children who are U.S. citizens.

A lifetime ban doesn’t necessarily
mean he wouldn’t be allowed
toreturn. David Leopold,
former president/general counsel

21 Savage
onstagein 2018.

of the American Immigration
Lawyers Association, says the U.S.
Department of Homeland Security
can authorize waivers that would
permit re-entry to tour, for instance.
But, he adds, “the waiver comes from
the same agency that deports him.”
Kuck says Savage applied for a
U visa in 2017, which grants U.S.
residency to crime victims or their
families when they cooperate with
the investigation of a crime. (Savage
was a victim of a near-fatal shooting
in 2013.) It also provides a path to
permanent residency and citizenship.
His application is pending, but
U.S. Citizenship and Immigration
Services is authorized to issue only
10,000 U visas annually, and the
backlog spans several years.
Meanwhile, that prior case could
keep him detained. “In most cases
where the grounds for deportation
are based on controlled substances,”
says Leopold, “the law doesn’t
provide for bond until removal
proceedings are finished.” ©

How Fyre Burned
Through Cash

BY DAVE BROOKS

Nearly two years after Fyre Festival went up
in flames, attorney Gregory Messer is still
trying to piece together how Billy McFarland
spent the $26 million he raised to fund the
disastrous event. A New York judge appointed
Messer to serve as a trustee in the bankruptcy
and has issued subpoenas to dozens of talent
agencies, supermodels and influencers like

Kendall Jenner who were paid hundreds of

thousands of dollars for promoting the 2017
festival in the Bahamas. So far, Messer has
accounted for $11.4 million in wire transfers,
saying McFarland kept no financial records and
did not cooperate before starting his six-year
prison sentence in 2018. Here are some of the
big-ticket items from Messer’s inquiry — from
models and cruise ships to booze and more.

\

36.89M

OTHER

- $1.6M on supermodels and influencers,
including for the promotional video from the
agency for Bella Hadid and Hailey Bieber

$270K worth of alcohol from Southern
Glazer, North America’s biggest wine
and spirit distributor

- $400K to rent the town home of
McFarland’s company Magnises

$250K to Jenner for an Instagram
postin March 2017 announcing that
G.0.0.D. Music would attend

$275K to charter a cruise ship that
was never used

$115K bar bill at MC McDuffs, McFarland
and Ja Rule’s favorite bar hangout on
Great Exuma in the Bahamas

$1.6M spenton private jet services
and chartered flights
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Will Labels
Have A Sirius
Problem?

The satellite giant’'s purchase of
Pandora could give it leverage

BY STEVE KNOPPER

iriusXM's $3.5 billion purchase of Pandora,
finalized Feb. 1, will create adigital-
radio behemoth with customized radio

playlists, a contract with Howard Stern

and an estimated 100 million listeners who tune
in from cars, smartphones and laptops alike. And
while some music executives are excited about
the potential promotional possibilities, others
worry about how this new company might use its
considerable leverage to push for better terms.

SiriusXM has a reputation as a tough negotiator:
It was the first digital radio company to not pay for
the use of pre-1972 sound recordings, and it has
consistently opposed labels” attempts to raise its
royalty rates for recordings, arguing that AM-FM
pays nothing to use them. It fought the Music
Modernization Act until labels agreed to lock in its
current 15.5 percent-of-revenue royalty rate until
2027."SiriusXM is a company that we still have
issues with,” says a major-label source.

In the past, SiriusXM has pointed out that it
generates considerable royalties for labels and artists,

plus offers airplay for genres that are all but ignored
by conventional radio. (Representatives for both
Pandora and SiriusXM, in addition to the top three
record labels and the RIAA, declined to comment.)
Pandora once had an adversarial stance toward
the music business — the company even bought
a traditional radio station in an effort to lower its
royalty payments — but eventually backpedaled,
presumably so it could enter the on-demand
streaming business. “Pandora has become much
more of an ally,” says the major-label source. “Is this
going to be a return to those days?”
It's unclear how, or even if, the combined
company could change the royalties it pays, which
are set by the Copyright Royalty Board, although
it can also make direct deals with rights holders.
Butitis certainly big enough to throw its weight
around. “The concern is certainly real,” says Kevin

Gibson’s Comeback Plan

The iconic guitar maker emerges from bankruptcy with a new CEQ,
a fresh line of instruments and a strategy to get things back on track

BY RICHARD BIENSTOCK

Not long after James “JC” Curleigh
came onboard as Gibson's new
president/CEQ last November, he
went to dinner with one of the guitar
maker’s mosticonic ambassadors,
ZZ Top'sBilly Gibbons. During the
meal, recalls Curleigh, Gibbons said,
“*JC, you took a brave step taking on
the Gibson challenge, and you've got
to know that me and all of the artists
are with you every step of the way."”

Curleigh smiles. “I told him, ‘Billy,
I’'m going to use that quote!””

As a force in the guitar world for
over a half-century with models like
the Les Paul and the SG, Gibson
filed for bankruptcy protectionin
May 2018. Several factors led to the
guitar giant’s downfall, including
product development missteps.

But the main culprit was former
CEO Henry Juszkiewicz's efforts
to rebrand Gibson as a “music
lifestyle” brand, which involved
borrowing $300 million to acquire
consumer electronics company
Royal Philipsin 2014.

Now Curleigh, 52, has to right
the ship as he did in a six-year
stint as president of global brands
at Levi Strauss. The solution the
company hopes to reach begins
with a new executive team and
investors, as well as a revamped and
refocused 2019 line of instruments
that balances the iconic {Les
Pauls and SGs built to 1950s and
'60s specs) and the innovative (a
“Contemporary” series boasting
modern appointments). [t will then

extend to a renewed relationship
with dealers, artists and players at
every level. “We're a 125-year-old
company that's taking the approach
of being a startup,” says Curleigh.

Part of that means finding ways
for young music fans to connect,
or reconnect, with the guitar. Sales
have plummeted over the past
decade as tastes turned toward
hip-hop and EDM. So Curleigh
wants “to energize the future of
guitar” with the new ‘Generation’
series of affordable acoustics.
“We asked, ‘How can we tap into
that next generation who coveta
Gibson?' " he says. “By making it
more accessible but still offering a
premium product.”

There's also a renewed focus

Erickson, director of the Future of Music Coalition.
“They can essentially say, "You have to agree to our
terms or we don't have to play you at all.””

Other label executives are excited about the
promise of combining SiriusXM's original content
and growth in cars with Pandora’s ability to reach
smartphone users — and both companies’ listener
data. “If they execute this well, they become a
formidable competitor to AM-FM radio,” says Zack
Silver, analyst with investment bank B. Riley FBR.

Glassnote Records founder/president Daniel

Glass predicts SiriusXM could benefit from
Pandora’s new Amazon Echo functionality. “It's

Curleigh

on musicians — like Gibbons —
who Curleigh plans to treat “more
like partners.” “l think there was
frustration from people who loved

hard toignore the mass of Pandora. The audience
and engagementis massive,” he says. “SiriusXMis
greatin cars, and Pandorais in people’s homes and
restaurants. If SiriusXM gets to use the data and
voice recognition, it's going to be a very good deal.” @

Gibson butdidn’t like doing business
with Gibson,” he says. “But now
we're welcoming artists and players
atall levels back into our world.” @
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FROM THE DESK OF

VP TALENT AND TOURING,
LIVE NATION URBAN

Heather
Lowery

The live-music veteran on
booking Prince, change in the
workplace and trusting her gut

BY GAIL MITCHELL
PHOTOGRAPHED BY MICHELE THOMAS

EATHER LOWERY LIVES BY A
simple mantra: Always trust
your instincts. “It has guided
me both professionally and
personally,” says Lowery, 40. “I don’t do
anything that doesn’t feel right.”

That’s how the New Castle, Del., native
has crafted a career path that has taken
her from recording studio receptionist
in Philadelphia to vp talent and touring
at Live Nation Urban (LNU) in Los
Angeles. It was in Philly, where she rose
to become GM of producer-arranger
Larry Gold’s studio — a hub for the neo-
soul movement — that she realized she
wanted to be involved in live music.

“After reading some self-help books, I
began to figure out my God-given talents,
including a gift for making and closing
deals, and I remembered how I felt seeing
The Roots perform,” she says. “It was,
‘Wow, I can connect to music on a deeper
level through live performances.’””

Lowery moved to New York, where she
worked as an assistant at WME before
hitting a plateau “because there was no
opportunity for promotion,” she recalls. “I
left with no plan.” So she decided to flex
her entrepreneurial savvy by launching
the boutique concert booker Agency for
Artists. Now in its 14th year, AFA primarily
represents Historically Black Colleges
(HBCUs). “It’s hard to compete with the
majors on the artist level,” says Lowery.
“So I found my niche with HBCUs and
other private clients.”

Since LNU’s May 2017 inception, Lowery
has worked alongside president Shawn
Gee and vp business development and
operations Brandon Pankey, curating
talent and overseeing booking for
events, festivals, platforms and strategic
partnerships and focusing on hip-hop, R&B
and gospel. Among these: the RapCaviar

Live series In partnership with Spotify

that debuted in August 2017; the upstart
Washington, D.C.-based Broccoli City
Music Festival that is entering its third
year; the second edition of Kirk Franklin’s
Exodus Music & Arts Festival in Dallas;
and various college partnerships. In
January, both Broccoli City (April 25-27)

and Exodus (May 26) announced their
2019 lineups, with Childish Gambino and
Lil Wayne headlining the former and Fred
Hammond and The Clark Sisters joining
Franklin atop the bill for the latter.

Lowery, who's a single mother of a
7-year-old, brought her New York hustle
with her to Los Angeles: She’s close to a
deal with a TV show she has in the works,
plus a new LNU platform to be announced
this year. “Iwas a small-town girl and hated
it,” she says with a laugh. “I knew I wanted
more out of life.”

Why is Live Nation Urban needed?
Because there are still not as many live
opportunities for hip-hop, R&B and
gospel artists as there are for pop, country
and rock. We want to provide more
festivals, events and platforms in that
space. We're building a lot of partnerships
as well with HBCUS, giving urban
artists as many touring opportunities

as possible. We're also focused on
cultivating our generation of executives
of color and the next one. There may

be a few of us sprinkled here and there,
but there aren’t a lot of people in the
building that look like us. That’s one of
our biggest initiatives: giving people of
color the opportunities that we didn’t
have or weren’t given. I have an intern
now that attends Lincoln University in
Pennsylvania. She started with us two
years ago in our Philadelphia office and

oy
A
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Lowery photographed
Nov. 19,2018, atLive
Nation Entertainment
inLos Angeles.
(SeeLowery’'s New
Power Generation
entry, page 100.)
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then worked last summer with me in our
L.A. office. She’s a senior, and I can’t wait
for her to graduate because I'm hiring her.

What pushback have you encountered
as a woman workingin live music?

I've been mistaken for a groupie or
assistant at shows because it’s not possible
for me to be there in a position of power.
I've experienced those moments quite
frequently. It’s frustrating. I also remember
sending an email recently to an agent
because I'd booked one of his clients,

but the agent’s response was completely
unprofessional and disrespectful, and

I knew it was because I was a woman. I
professionally checked him on it. He copied
some members of the touring team at Live
Nation on the email; I copied Brandon

and Shawn at LNU. Every one of my team
members here checked the agent, saying

ended up taking out loans. [ was the first
in my family to graduate from college.
Then from there, I knew [ wanted to

be a successful businesswoman. There
also have been a lot of implicit lessons
in terms of learning how to use my
problems as opportunities for growth.
And down the line, I've worked with
people from whom I've learned lessons
about good and bad things to do.

Given the current dominance of R&B
and hip-hop, are there misperceptions
about the genres’ artists that persist
among concert organizers?

The practices regarding security for

urban music are unfair. There’s a lot of
racial profiling in terms of tighter security
standards, no matter their [artists’] history.
Unfortunately, when it comes to black
artists, that’s the rule. It’s really racist.

“There’s still a lack of women and black
executives getting equal opportunities.”

you can’t speak to her or anyone like that.
They all had my back.

What did the agent say in his initial
response toyou?

He said that I was ignorant or plain
stupid, something along those lines,
regarding the offer that I had sent him.
This guy is pretty high up in his agency,
and he probably does still have his job.
But the situation got serious to where
the head of the company called Shawn to
apologize. And Shawn'’s like, “Why are
you calling me? Call Heather.”

Have you seen any major changes

in the live sector as aresult of the
#MeToo movement and calls for more
diversity across the industry?

There’s still a lack of women and black
executives getting equal opportunities.
Maybe it’s progressing but not enough

for anyone to notice. I do see a possible
foundation for change. But until people in
power start being proactive, #MeToo and
#TimesUp will remain hashtags.

Did you have a mentor whose advice
you still think about?

My mom, who struggled hard to raise
five kids, taught me a lot of invaluable
lessons. In addition to the value of hard
work and independence, she taught me
that I had to create the life that I wanted
and that where there’s a will, there’s a
way. She couldn’t afford to send me to
college. But I knew I was going, and I

Why is it so difficult for R&B to get

the same shine as hip-hop in terms of
touring and other platforms?

One question that I often explore with my
industry colleagues is, “What is R&B?”
It’s about soul and love. But is that term
dated? Who determines what music falls
under R&B? It’s a really subjective genre.
Plus, I don’t think enough people making
decisions at the top of labels and other

s

-----

music companies are talking about R&B
and pushing it the same way as hip-hop.

What's the biggest show you booked
prior to joining LNU?

It was Prince, whom I booked through my
Agency for Artists. And I still ask myself,
“How did I do that?” (Laughs.) Prince
wasn't confirming any shows at that time.
The promoter called me from the Mohegan
Sun Arena in Connecticut with the offer,
asking if I could get it done. And I said,
“Absolutely.” I remember sending the

offer to Prince and his manager calling

to confirm. I'm like, “No fucking way.” I
had to keep my cool, but it was so unreal; I
thought something would happen to make
it fall apart. But we booked three sold-out
shows that actually happened in December
2013. I remember thinking, “I can’t wait to
do another deal.”

Have you worked out a formula for
booking alineup, oris it a gut thing?
For me, it’s a gut thing. 'm the most
passionate when I get to be creative

and innovative with the lineups. I'm
always asking myself, “How can I merge
generations of music and different genres
and make it make sense? What’s the
narrative I want to tell?” Those are the
shows that excite me the most. Being
able to not just sell tickets but deliver an
amazing experience for fans gives me
an immediate sense of gratitude. It’s
confirmation that 'm doing what I'm
supposed to be doing. ©

1Princetickets from the
icon’s 2013 concerts at
Mohegan Sun Arena.
“Booking him for his
lastthree arenashows
was adreamcome
true,” says Lowery.
2"Whenitcomesto
meetings, respecting
everyone's timeis super
important,” she says of
the hourglasses. “These
are my fly, artistic way of
letting youknow when
yourtimeisup.”3“When
llookat this mug, | think
of Donald Glover's

2017 Golden Globes
acceptance speech,a
classic moment for our
culture.”4"Asalifelong
Eagles fan, their pathto
this championshipisa
true underdog story that
lam soinspired by,” says
Lowery of the team’s
2018 Super Bowl win.
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JONATHAN PALMER
FRANZISKA KNAPP
JONATHAN KYTE
EVA HALL

MICHAEL SCHMITT
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KURT ACKERMANN
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LAURA HEINRICHS

ANDREA KOCHEL
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NICOLE TURNER
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ANIL KUMAR CHAWLA
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SCOTT SCHLEIFF
PEGGY HOEHNE
CASPAR REDEN

JON WILSON

NILS EISMANN
MARIAN WOLF
JOHANN SPANUTH
CAITLYN GORDON
LINDSAY BERBERICH
DAWN FERRIS

TERRY FELGATE
GEENA KLOEPPEL
SINA WAHNSCHAFFE
JAMIE JEFFCOATE
FLORIS JANSSEN
KENDRA WHITEHEAD
MARK LEVIN
ANDREAS KATSAMBAS
HOLLY DAVISON
ANDREW HUKE

HOLLY STEWART
NIKOLA HOLLE-SPIEGEL
TONY VAN DE BERKT
DIRK LUTHJE
MICHAEL FINK
JENNIFER KENYON
AURELIE GAUTIER
LUKE GREGORY
ALEXANDER SCHUMANN
STEVE BUNYAN

JAMES MEYER

JENNIFER MORGAN
GIORGIA TEMPERA
CAROLINE STOFFELSMA
YOLANDE CUSH
SOPHIE GAGET

JOE WAGHORN
JACLYNN LOGATTO
ALEJANDRO MAGANELLI
KRISTINE HOLLAND
BRIAN FURDON

ANN MURRAY

MIHAIL GROYS

TIM WASHINGTON
DIMITRIOS FAROUGIAS
MEGAN TURNER
JONATHAN BOVA
CHRISTOPHER JOLLEY
CHRISTOPHER GENCO
CIARAN MCNEANEY
SARAH BREESE

TOM “GROVER” BIERY
SIMON LI

MATTHEW CROOK
DANNY MACLEMAN
NAIMA ANDAOU

LISA HUMANN
JECOURE LAMOTHE
BERNADETTE
VASTENBURG

LEVY ISABELLA
NICHOLAS LILLEY
FLORIAN SCHRODTER
STEFAN REINHOLDT
GABY URBAN
STANISLAS CAUDRELIER-
BENAC

TONY FURST

MILO PACHECO
ARIANA RENDON
SOPHIE VENJEAN
MONICA COPCIAC

ALICE SHALE
CARMEN RODRIGUEZ
PATRICK CLEARY
AARON GIMENEZ
SANCHEZ

JENNIFER COEN
DEAN TRUITT

PABLO RODRIGUEZ
KATRIN KRETSCHMER
NIEK CIVAL

FRED MCKENDREE
ALEX PERKINS
MAXIMILIAN
DRESSENDORFER
MATTKING

JEFFREY BRABEC
MARCO TILLY
SEROJNIE DE SILVA
DARREL SHIRK

HELGE JURGENS
ANGEL SLIMOCOSKY
LISA CULLINGTON
ANN HANSEN
ASHLEY VILLONE
AMY JARMAN
CHRISTIAN POTSCH
SCOTT B. BOMAR
JOANNA MUNANA
DAVIT TER-VOSKANYAN
MILES HACKETT
VANESSA SANDBERG
AHMINA MESSING-EL-
KOUATLI

GUADALUPE LUNA
SAMUEL DELVES
TAYLOR BRINGUEL

JO SHI

MICHAEL ORCHUDESCH
FRANZISKA GIERTH
RAJDEEP JADEJA
SVEN MAGE

KAREN CHRISTIE
DOMINICK WORTHY
KEENA GONZALEZ
LEE ADAMS

FRANK STROEBELE
ALYSSA GOTO
RUSSELL GASKINS
STEPHANIE RUTTER
SIMON TAYLOR
ALISTAIR NORBURY
MATHIS WOLTER

IAN WILLIAMSON
CHRISTIAN POLEMENI
ANDREW JONES
ALLEGRA WILLIS KNERR

TAMMO FRERICHS
SATO JACOBI

SIMON ADAMSON

IAN BENNETT
VIRGINIA TAHA

NINO MOHR

JULIANE MUNSTER
CHRISTOPHER OGLESBY
THIEN LE

SARA KNABE

YAASHNI MASHRU
MARTYN SAVILLE
SARAH BARGIELA DIAS
LENA KERKHOFF
STEVE FRUIN

CODY HECKBER

LARS JANTKE

TIM REID

ROBERT HENRY
JOSEPH WATKIN

BEN KATOVSKY
SOPHIA VON SIEMENS
TEOMAN SAYIM
FREDERIC CORTIAL
DANIEL GOLDSTEIN
PETE GARDINER
MICHALIS GEORGIOU
SCOTT GERSTEIN
JACOB SAMPSON
ULRIKE LIERO
DARRYLL KEELDAR
LUDER CASTRINGIUS
MEG RYAN

DAVID HIRSHLAND
CLAIRE-ANN VARLEY
CHRISTOPHER GATHMANN
SARA MENEGHINI
RYAN NIELSON

JUSTIN GENZO

KEITH HAUPRICH
ANNA ZIEBA-OLEJNIK
GIULIA MULLER
AYESHA ARMSTRONG
HELENE KOEKOEK
CAROLINE BOURSEREAU
STEPHANIE LIU
ALEXANDRA MAKAROWSKI
MARK DEAN

KATJA FECHNER
JONATHAN BAKER
RHYS HOOKER
ALICELI

MAX VON THADDEN
ELEANOR DEMECH

MARIE BARKLAMB
NATHALIE RUBIN
QUINN KAEMMER
FRED CASIMIR
CHRISTOPHER KUNZ
JORDY DE GRAAF
MAREN HELENE POHL
JOHN DE BOO

TROY HICKS

LEO LAVORO
CHARLES DAVIS
ALISON LUKE

FANNY JANSON
ALLEGRA CALDWELL
JUSTIN THORNTON
WILLA WANG

SULE KACAR

JOSUE TORRES ARAQUE
RICHARD BOND
MONTI OLSON

KATIJA GEHNEN

EVAN ALBERT

MARIA JOSE RIO FATAS
LISA MCERLAIN
DORIT JESCHKE
KALEENA ARBUCO
DOMINIQUE KULLING
MARK GLAISTER
MATTHEW VIEIRA
CASSIE MCILROY
KATIE RAY MURRAY
SPENCER LEBOFF
LEONARD KALCIC
STEVE GREENBERG
RACHAEL MILLETT
RYAN FERGUSON
MARIANA MIGLIORE
PHILLIP GREEN-
ARMYTAGE

CHLOE HOME
LORENZO MARTELLI
GEMMA REILLY

BLAIR MILBY
RANDALL SPANN
EMMA ROBERTS
CINDY RAITA
SHELLEY HARGIS GAINES
BREANNA KOLASA
ALEJANDRO NOSSA
CHARLOTTE SCHMIEGEL
LYDIA INGATE

JULIA XU

JACK MAIR

AMBERLY CROUSE
RAHIA MICHAEL
EMMA PLACE
ANNA-LOUISE DUPONT
CAMERON ELLIOT
TAYLOR GUNTHER
KATIE URWIN
VANESSA MCCARRON
RAINER RACHBAUER
ALBERT SLENDEBROEK
FABIAN MUHLENKORDT
RICHARD WICANDER
CHRISTIANE KLAWS
CIARA NEWELL

GAVIN CARROLL
LIVIA PAPP

MATTHIAS KLAUS
LUTZ RIPPE

GIULIA VILLA

THALIA EWING
NEDELCHO BACHKAROV
JORG WANKMULLER
YVONNE GOMMLICH
RONALD YAP

ANDY WONG

MARK LAGOWSKI
ANTHONY HILTON
SHANE COSME
MARIE NOWAK
DANIEL HILDEBRANDT
SWEN SCHOLZ
PASCAL MOLLER
KRISTIN UNGER
MATTHEW HOLMBERG
MANON CLAYEUX
MARTIN CRIPPS
MATTHEW SMITH
MILES FRENCH

GINKA HARDER
MATTHIAS HENNING
JAMES GASH

DAVID MILLER

YOAV GOREN
ELIZABETH REURS
ANTOINE SERVOUZE
JOANNE FLORENCIO
RYAN SALCEDO

ANKE BECKER

MARIA CARLEBERG-
PERSSON

STEPHANE HUBERT
LORI ANDERSON

JAY DE HOYOS

ADISA COLLINS
MARGIE RIVERA
JAMES STEPHENS
DOREEN BALZER
RAKIYAH MARSHALL
TINA FRANZ

MAREK PETNER

KEN TUCKER

OYINDA HOBO
CHARLENE GRANT
LYNETTE GARBONOLA
ANDY LLOYD

FAITH BELLER
RICHARD MAILLARDET
WESLEY CHAN

EMMA SMITH
JEFFLONG

ANGELA BARKAN
NICOLE PELLEGRINO
KATHERINE DAUM
SARAH ZUVANICH
EDWARD HOLLAND
BENJAMIN KLEIN

JOY LEYMON

RONALD SODEN
VALDIR DA SILVA

STANLEY MARCZEWSKI
MICHAEL SCHEIDEMAN
JOSEPH VANAGS-FLEMING
SARAH NIXON

BILLY MILLAR

PETER KUNO

SAULO VON SEEHAUSEN
PAUL WILSON

PAUL LOWE

CYNDI LYNOTT

MAREN HOFFMANN
NATALIE GRAY

ANKE NIEWELT

AHMET HUSSEIN
REGINA REIS

DANIEL PITTNER
LAYNA BUNT

DAVID CUNNINGHAM
KENT GOOLSBY

BRIAN SHAFTON
CHELSEY BLOCK
GIUSEPPE ANDREETTO
MATTHIAS THIEMIG
OLIVIA ENDERSBY
MYRIAM REMOND
JODIE FELD

DIETER KORNEFFEL
ERIC SCOTT

SIAN HOMANS

ERIC JENSEN

ETIENNE SALINA
EVELYN MOLLER
CHRISTOPHER POOLE
ANNA HEDENSTROM
DOMINIC MATHURA
TIMOTHY SPINKS
JACQUELINE AUSTIN
MATHIJS ZIJLMANS
ROBERT ELTING

JEFF GEASEY

JOJAMIE HAHR

JAMES MEADOWS
JEFFREY CHRISTIAN
FETHAWI SOLOMON
THOMAS CERHA
CHRISTIAN HARDING
MICHAEL LUCKE
JANINE GUNTHER
JENS PFEIFER

G. W. KOOLHOF
THOMAS FUCHSEL
ALEXANDER
MAKSYMOWICZ
CHARLOTTE HOLLAND
THORSTEN GRAHLMANN
EMINE RIFAT

SAMUEL PAGE

RONAN CASSELLS
JANINE POSPIESZNY
HEATHER DE ALLENDE
RACHEL LOVETT

JON LOBA

HEATH JOHNS

MARK VAN KATS
JENNIFER TAYLOR
PATRICK JOEST
JESSICA ALLARD-LANGER
SARA NUNES SCHWARZ
JENNIFER WHITEHOUSE-
VAUX

NEEL PANCHAL
JESSICA LUTON
ANDREA WEGENER
RICHARD SHEDD
ALICE BUNTE

AIDAN KENNY

LISA HELLER

DIPLE SHAH

ANDREW BLACKMORE
REGINALD DBRAS
CAROLINE ZIMMERMAN
NICK ATTAWAY
SOPHIE HOLDERNESS
NATHANIEL POBLETE
SUSANA SERRANO
PABLO HINOJOS
COLETTE VAN DER BOGT
INDIA WALLACE
ESTHER REGATERO
JENNIFER SHAFFER
SHANE KEITH

DANIEL ROSENBAUM
PAMELA LILLIG
DESMOND SHIELDS
JUSTIN SUPOWITZ
ANNE EICHLER

DANIEL EARL

JOSIE TWOMEY
DAGMAR SCHWENGLER
CLAIRE HINDERMEYER-
CAYEZ

LAURA BELL

NOAH DEWEY

JANE DO

KARA JACKSON

PAULA NUNEZ

BYRON KENNEDY
IMANI GRIMES

ELKE SCHNITFINK
SASCHA MATTHES
CAROLE DUPUY
NICHOLAS LOW

BMG



TOPLINE

MMA's Next Phase Begins

Industry consensus group announces board appointments for the Mechanical
Licensing Collective, as mandated by the Music Modernization Act

BY ED CHRISTMAN

HE MECHANICAL LICENSING

Collective (MLC), which 1s emerging

as the music industry’s consensus

choice to administer royalty collections
under the Music Modernization Act (MMA),
announced on Feb. 4 its proposed board of
directors and committee members. Although
at least one other group plans to submit an
application to administer royalty collections
to the U.S. Copyright Office by the March 21
deadline, the MLC has an impressive list of
endorsements from publishers, performing
rights organizations and trade groups.

The publishers on the MLC board of directors
include BMG’s Jeff Brabec, Sony/ATV’s
Peter Brodsky, Kobalt’s Bob Bruderman,
peermusic’s Tim Cohan, ABKCO’s Alisa
Coleman, Pulse Music’s Scott Cutler,
Warner/Chappell’s Paul Kahn, Universal
Music Publishing Group’s David Kokakis,

Big Machine’s Mike Molinar and Concord’s
Evelyn Paglinawan. The board will also
include four self-published songwriters: Kara
DioGuardi, Oak Felder, Kevin Kadish and
Tim Nichols. No one from the National Music
Publishers Association has been put forward,
but sources say one of its executives is expected
to be a nonvoting member.

The NMPA is forming the MLC with the
Nashville Songwriters Association International
and the Songwriters of North America. So far,
the organization has endorsements from the
RIAA, American Association of Independent
Music (A2IM), Association of Independent

Smokey Robinson (center)and

Israelite (farright)} ata Senate Judiciary
Committee hearing on music protections
in Washington, D.C.,in 2018.

Music Publishers, The Recording Academy,
SoundExchange and others, as well as the
support of most major music publishers.

The other group that plans to apply to
administer collections under the MMA is the
American Music Licensing Collective (AMLC),
which has a board that includes former Police
drummer Stewart Copeland, Songwriters
Guild of America’s Rick Carnes, attorney
Henry Gradstein, Audiam’s Jeff Price and
Bluewater Music’s Brownlee Ferguson.

The MMA states that the organization must
be “endorsed by, and enjoy ... substantial
support from musical work copyright owners
that together represent the greatest percentage
of the licensor market.” The MLC has already
met that goal, according to NMPA CEO David
Israelite: “No matter how you want to identify
what the majority of music works means — the
number of songs, the number of owners, the
amount of money collected —endorsements far
exceed the majority status.”

After March 21, the U.S. Copyright Office
will assess which organization would be best
suited to fulfill the law’s mandate and make
its choice. The AMLC hasissued a statement
saying copyright holders are allowed to endorse
more than one organization. Conspicuous 1n its
absence is the Digital Media Association, which
represents the digital music services the law
mandates will pay to operate the organization
and its compositions database. Sources say
DiMA is still negotiating with the organizations
about funding requirements. ©

Ingramon The
Tonight Show
Starring Johnny
Carsonin 1990.

NOTED jJan.28 - Feb. 5

New Deals

Pop singer Loren
Gray signed with
Larry Rudolph and
Chris Anokute for
management.

Hipgnosis Songs
acquired the catalog
of Itaal Shur, co-
writer of Santana’s
“Smooth.”

PSY signed K-pop
acts HyunA and
E'Dawn to his new
label, P Nation.

Kobalt signed
Gregg Allman’s
songwriting catalog
and inked a global
publishing deal with
Anuel AA.

APA signed Sublime
With Rome globally.

David Foster signed
to ICM Partners.

Executive Turntable
Parlophone Records
named Nick Burgess
co-president.

United Talent
Agency promoted
eight agents —
Jacob Fenton,Ken
Fermaglich, Susie
Fox,Ben Jacobson,
Ophir Lupu, John
Sacks,Bec Smith and
Mark Subias —to
partner.

Motown Records
named Marc Byers
GM.

John Zarling exited
his executive vp
role at Sony Music
Nashville.

Midem named David
Hazan head of North
America.

iHeartMedia

upped Jon Zellner
to president of
programming
operations for

its national
programming group.

Warner/Chappell
Nashville promoted
Ben Vaughn to CEQO.

The Orchard co-
founder Scott Cohen
announced his
retirement.

Media Alert
Christina Aguilera
announced a Las
Vegas residency.

Live Nation acquired
One Productionin
Singapore.

Obits
R&B singer James
Ingram died at 66.

Gorilla Biscuits
guitarist Alex Brown
died at 52.
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ROBINSON: JACQUELYN MARTIN/AP IMAGES. INGRANM: ALICE S, HALL/NBC/NBCU PHOTO BANK/GETTY IMAGES.
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Super Bowl LIII

ATLANTA, FEB. 3

FROM THE MOMENT THAT MAROON 5 ACCEPTED

its Super Bowl halftime gig, it was unavoidably pegged

as The Band That Sided With Management Against
Colin Kaepernick and other knee-takers in the NFL.
So a shirtless Adam Levine & Co. kept things simple:
six songs, plus an extra two from their special guests.
Travis Scott, who was introduced by SpongeBob
SquarePants’ own Squidward Tentacles, arrived on a
fireball to hype the crowd for a verse-and-a-half of “Sicko
Mode,” his first No. 1 on the Billboard Hot 100. Then, fur-
coat-draped ATLien ambassador Big Boi cruised inon a
Cadillac to the strains of the Purple Ribbon All-Stars’

“Kryptonite (I'm On It)” and hopped off the slick ride
to spit his 2003 OutKast classic (and Hot 100-topping)
“The Way You Move” alongside hook man Sleepy
Brown. Maroon §, meanwhile, offered up its own dose
of early-2000s nostalgia with favorites from its 2002
debut album, Songs About Jane, like “Harder to Breathe,”
“This Love” and “She Will Be Loved,” while tossing in
newer top 40 jams like 2018’s “Girls Like You” and 2014’s
“Sugar.” The group capped off its performance with
one of its most ubiquitous tunes to date: the Grammy-
nominated No. 1 earworm “Moves Like Jagger.”

—ANDREW UNTERBERGER

LEVINE: KEVIN MAZUR/WIREIMAGE. 1: DIA DIPASUPIL/GETTY IMAGES. 2: MYCHAL \ REX/SHUTTERSTOCK. 3: THEQO WARGO/
GETTY IMAC 4 SHAREIF ZIYADAT/WIREIMAGE. 5 PRINCE WILLIAMS/WIR RRITT CLARK/GETTY IMAGES. 7: KEVIN
WINTER/GETTY IM . 8: FLORENT DECHARD/BUD LIGHT SUPER BOWL MUSIC FE - SCOTT CUNNINGHAM/GETTY IMAGES.




Levine (leftyand Scott
performed during the Pepsi
Super Bowl LIl Halftime Show
at Mercedes-Benz Stadium.
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: / y . 1300 Entertainmentco-founder/CEQ and KWL Management
) 4 founderKevin Liles and wife Erika Liles attended Rolling Stone

Live: Atlantaat The Goat Farmon Feb.2.2Future appeared at the
Dior Super Bowl LIl Party onJan.31. 3Foo Fighters' Dave Grohl
\ performed atDirecTV Super Saturday Night 2019 at Atlantic
‘ ' Stationon Feb.2.4CardiB delivered atthe Fanatics Super Bowl
L Partyatthe College Football Hall of Fame onFeb. 2.5 From | eft:
, Kenny Burns, Meek Mill, Fabolous and Yo Gottiatthe Official Big
i Game Kick Off Hosted by Meek Mill + Fabolousat Gold Room on
Feb.2.6 Teyana Taylorand Odell Beckham Jr. at The Maxim Big
Game Experienceat The Fairmont on Feb. 2.7 Post Malone made
atoastonstage during day two of Bud Light's Super Bowl Music
Festat State Farm Arena onFeb. 1.8 Bruno Mars performed
during day three of the Bud Light fest.
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7 DAYS onthe SCENE

Republic Records
- Billboard Label Of The
Year Award Dinner

NEW YORK, JAN. 28

BILLBOARD HONORED REPUBLIC RECORDS AS

its top label of 2018 with a celebratory dinner at

Philippe Downtown in New York’s Meatpacking

District. Republic chairman/CEO Monte Lipman

and president/COQ Avery Lipman accepted

the award — for the third time in the past four > , 1From left: Billboard deputy

years —on a fitting day: Earlier; Arianq Grande’s ' i::}i‘r’]:ifﬂtrﬁg:];:’g;;;';:;:;RObert
7 Rings” had become the label’s 22nd single to L1 ] editorial director Hannah Karp;

reach No. 1 on the Billboard Hot 100, marking the Ny g‘é‘;;yn';i grr'(‘:“n”‘r"rv&f:tceel_“i"er:;ar;s

118th week that a Republic song has sat atop the | : p _ 2 Bl et o T

chart. “Monte and Avery are the [Bill] Belichick 3 @ Gary Trust, Pietroluongo, Island

and [Tom] Brady of the record industry, except 4 g;,‘;)ﬁ:f(;ti::;i‘;ﬁgzz';‘;s.

more envied and hated by their peers,” said 3MTV’s Amani Duncan, former

Billboard senior vp charts and data development _ ' gtEeT ﬁ;e:mﬁ’;tnﬁgzﬁﬁgxgg

Silvio Pietroluongo while presenting the honor ; - g|o|§a| head of music and artist

to the Lipman brothers. Universal Music Group | relationsLisaEllis.4 Guests

executive vp Michele Anthony added, “Republic, enjoyed the event.

you exemplify the critical value of a label to an artist.

You show clearly, day in and day out, why labels are

so Integral to launching and sustaining the careers of

global superstars.” Also in attendance: Spotify global

head of music Nick Holmstén, YouTube global head

of music Lyor Cohen and Birdman. —DAN RYS

“Slim”
n. Cash

“God’s Plapn” stayed atopthe

Hot 100for 11 weeksin 2018,

indance

PARK Clsl"Y, UTAH, JAN. 24-FEB. 3

1 G-Eazyperformed Jan.25.2 From left: Jaden Smith, Jada Pinkett Smithand Willow Smith at the Hala premiere on
Jan. 26. 3 Machine GunKelly at the IndieWire Sundance Studio on Jan. 28.4 From left: Wu-Tang Clan’s Ghostface
Killah,RZA, U-God and Cappadonna; director Sacha Jenkins; Sundance programming department manager
Adam Montgomery; and Wu-Tang Clan’s Masta Killaat the Wu-Tang Clan: Of Mics and Men premiere on Jan. 28.

[

.-
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RANDEE ST. NICHOLAS

’-3 RECORDING
ags ACADEMY

CONGRATULATIONS NEIL

~OR MANY REMARKABLE RECORDING ACADEMY™
MILESTONES UNDER YOUR LEADERSHIP

» 25 GRAMMY®-branded TV specials

= Widely viewed as the champion for all music
creators on Capitol Hill

= Nearly 150,000 music creators in need
served through MusiCares®

» | aunched and expanded the GRAMMY Museum?®
and its music education initiatives

= More than 150 scholarships awarded through
the Latin Recording Academy’s Latin
GRAMMY Cultural Foundation®

= More than 300 iconic performances on
Music’s Biggest Night®

X With appreciation from your
Recording Academy family



7 DAYS onthe SCENE

S. 5: ALEXANDER TAM
T DUDELSON/GETTY IM
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Actor-singe¥ Jus
Angeles o0 il
in Chicagoon

1Messina Touring Group CEO Louis Messina
won the lifetime achievement award at

the CMA Touring Awards in Nashville on
Jan.28.2Fred Armisen (leftyand "Weird Al”
Yankovic at the Grammy nominee reception
inLos AngelesonFeb.2.3Lizzoon The

Ellen DeGeneres Showon Jan.29.4 Lady
GagaandRicky Martinat the Screen Actors
Guild Awards inLos AngelesonJan.27.
5Snoop Dogg at the Pegasus World Cup in
Hallandale, Fla., onJan.26.6 From left: the
Dallas Mavericks’ Dennis SmithJr., J.Cole
and A$AP Ferg atthe Knicks-Mavericks game
atNew York’s Madison Square Gardenon
Jan.30.7Latin American boyband CNCO
performedat Sony’s “Lostin Music” techand
music pop-up in New Yorkon Jan.30.8Kelly
Rowland at the What Men Want premierein
Los Angeles on Jan. 28.




" CONGRATULATIONS JOHN PRINE
AND NATHANIEL RATELIFF & THE NIGHT SWEATS

*ee

ON A SOLD-0UT NEW YEAR'S-EVE AT THE:OPRY HOUSE!

- ‘SPEClAL THANKS TO .
N§2
S.A.D. MANAGEMENT & BOOKING AND OH BOY RECORDS
HIGH ROAD TOURING AND 7S MANAGEMENT

COMING SOON TO THE &5kt

MARCH 3 k MARCH 24
WILD KRATTS -t HOZIER ’,

LIVE 2. 0 ttttttttttttttt

Activate Cre J de Bird
MY FAVORITE

APRIL 22
\ SANTANA
MURDER LIVE & # Global Consciousness Tour

APRIL 14

JAY LENO AND
JEFF FOXWORTHY

(' hllCmdyF val

L\

DEREK HOUGH
Live! The Tour

APRIL 18

E‘s‘,

NASHVILLE, TENNESSEE | OPRY.COM
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- THE PULSE
OF MUSIC
RIGHT NOW

BRAND
NEW
DANCE

On her first album in 12 years,
R&B icon Chaka Khan just
wants to "keep it light”

BY GAIL MITCHELL
PHOTOGRAPHED BY RAMONA ROSALES

. : _ w‘o’, -
umq—;‘wﬁ..l,.".: .\"- v ’ :

Khan photographed
Jan. 23 at Madera
KitcheninLos Angeles.

STYLING BY ASHLEY THOMAS. HAIR BY JENAE EAGINS. MAKEUP BY TINAYA WEEMS.
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the beat

CHAKA KHAN IS RELEASING HER
first album in 12 years, but don’t call
it a comeback. As far as the 10-time
Grammy Award-winning legend

is concerned, she never left. “I've
been on the road constantly,” says
Khan, speaking from her home in
Los Angeles, “doing the songs that
everybody loves to hear. Nobody was
asking for nothing new.”

Khan, 63, sees herself as a perennial
— “a seed that blooms when the
season’s right.” Apparently, it’s that
time. On Feb. 15 she’ll release her 13th
studio album, Hello Happiness (Diary
Records/Island Records). Its funky
lead single, “Like Sugar,” arrived
last June and sparked the global
#LikeSugarChallenge, a testament to
Khan’s staying power after 46 years in
the business. Meanwhile, her current
single, the new album’s title track,
1s a testament to her sunnier state
of mind. The LP marks Khan’s first
since she decided to enter rehab for
prescription drug abuse following the
death of her “brother,” and former
NPG Records boss, Prince.

Over her career, Khan has talked
about various potential one-off
recordings, from a jazz album
produced by Robert Glasper to
aJoni Mitchell covers album.
Today, she adds an extraordinary,
never-to-be-realized project to the
list: a collaborative album she had
discussed with Prince and Miles
Davis before “they both left.” (Davis
played on her 1988 CK track “Sticky
Wicked,” which was produced by
Prince and Khan.) For her upcoming
album, Khan turned to two notable
next-generation collaborators: Major
Lazer co-founder and Grammy-
nominated producer Switch and
singer-songwriter Sarah Ruba
Taylor (the pair launched Diary

RufusonNBC's
Midnight
Specialin 1975.

Records in 2018). A manager that
Khan worked with in 2017 introduced
her to Switch’s and Taylor’s music.
(Khan’s longtime creative partner,
George Robert Fuller, is now
helming her reemergence.) Khan was
initially under consideration as a guest
for a different project, but Switch and
Taylor quickly turned their attention
to an album of her own.

The three artists have “a mutual
admiration,” says Khan, who had
never worked in the studio with them
prior to recording Hello Happiness.
“There was really some good stuff
going on.” It took the trio two weeks
to record the album, which they did
in Los Angeles. Beyond the feel-good
title track (“I'm tired of hearing bad
news,” says Khan), other standouts
include the feisty “Too Hot” and rock-
infused “Don’t Cha Know.”

“DJs have been playing me in the
clubs since I began my career,” she
says with a raspy laugh. “But this is
the only time that I went in with the
intent of working with dance people
who do dance music. I didn’t want
to go deep on any of this. I wanted
to keep it light and noncerebral. The
tracks are the stars.”

It was a change for Khan, whose
voice has been front and center
on decade-spanning hits since the
early 70s, when the Chicago native
born Yvette Marie Stevens began
fronting a new group called Rufus,
which signed with ABC Records in
1973. The Stevie Wonder-penned
and Rufus co-produced “Tell Me
Something Good” provided the
group’s mainstream breakthrough in
1974. The song won the funk outfit
its first Grammy, for best R&B vocal
performance, and Rufus later scored
six platinum albums and a string of
timeless hits: “You Got the Love,”

“Sweet Thing” and
“Ain’t Nobody.”

After going solo in
1978, Khan sowed her
own crop of classics,
among them the
indefatigable anthem
“I'm Every Woman,”
“What Cha’ Gonna Do for
Me,” “Through the Fire”
(which Kanye West
interpolated on his 2004
The College Dropout track
“Through the Wire”)
and her indelible cover
of Prince’s “I Feel for
You.” Her last solo album,
2007’s Funk This, yielded
two Grammy wins, for
best R&B album and
best R&B performance
by a duo or group for
“Disrespectful,” featuring
Mary J. Blige.

More recently, Khan
performed at the 2017
Essence Festival and

CHAKA'S
CHART COUNT

o8

R&B/Hip-Hop
Songs entries

25

Hot 100 entries

21

Billboard 200 entries

7

No. 1sonDance
Club Songs

No.3

The highest placement
Khan hasreached onthe
Hot 100, for both Rufus’
“Tell Me Something
Good"”and hersolo hit
“| Feel for You.”

“When llistentoa

track to write lyrics,

the words are already

hd there,” says Khan.
“That's my gift.”

the 2018 Jazz in the
Gardens, and paid tribute
to Aretha Franklin
during the Queen of
Soul’s funeral service last
August. She sang “Hello
Happiness” during her
appearance as grand
marshal of the 2019 Rose
Parade on New Year’s
Day, and will embark
on a summer tour with
Michael McDonald.
Also in the works: a biopic
about her storied career.
The secret to her
longevity? Khan credits
“nothing but Jesus” and
pledges she’ll still be
kicking it at 9o. “Artists
can’t retire from this,”
she says. “That’s the
difference. We weren’t
trained in colleges, we
don’t have any degree.
We can’t [quit], because
it’s a calling.” ©
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rossing Platforms

How singer-songwriter Leland went from working with Troye Sivan SIGNED
to making music for Comedy Central’s most promising new show NAME DQBQO by

BY STEPHEN DAW LABEL InterSCO pe

On Jan. 23, Interscope, in partnership with South
aised “culturally and comedically” What did you learn working with Sivan on his Coast Music Group, signed 27-year-old rapper DaBaby.

on All That, The Amanda Show and 2018 album, Bloom? Formerly known as Baby Jesus, the Charlotte, N.C.,
native started rapping at the end of 2014 and dropped

MADtv, Brett McLaughlin says that TV [During the writing process] he was describing S ) :

B ) ) his first mixtape online at the start of 2015. In 2016,

was something | always wanted tobe  songs that are unapologetically queer, and not South Coast CEO Arnold Taylor, who has had a yearslong
a part of.” Now, he is. After writing hits for Troye  for the purpose of pushing boundaries, but just relationship with Interscope, signed him to his group
Sivan and Selena Gomez, the 28-year-old, who  for the purpose of being authentic. 2018 was a and by summer 2018 was shopping DaBaby to the majors.

. A By the time Int ti b ti
calls himself Leland, has been tapped to create lot of moments where | was like, “Wait, lam a oY The TINE NTErscope executive vb urban operations
i , T Nicole Wyskoarko and executive vp Joie Manda met him,
lip-sync extravaganzas for the queens of RuPaul’s  gay man from south Mississippi who grew up DaBaby had five mixtapes out and breakout song 21" on
Drag Race and, most recently, fictional teeny-bop  in an extremely conservative home, and my life the way (which has since garnered 5.4 million on-demand
anthems for Comedy Central's The Other Two, now is writing with people like Troye, writing U.S. streams, according to Nielsen Music). “His energy

hich da9i t | rati for D R i for [the 2018 film] B was infectious,” says Wyskoarko. “It matched the music
which earned a perc.en approva rg ing on or Drag a.ce,.vvrl ing for [the | ilm] Boy and the visuals.” She knew DaBaby was taking other
Rotten Tomatoes after its series premiere. Erased, which is about gay conversion therapy.” meetings but insists signing him “just made sense for
My life is the polar opposite of the environment us,” and wasn’t merely a strike at competitors.
With chart-topping co-writes and your own lgrew upin.© Wyskoarko hired 24-year-old Careline “Bareline*

Diaz as DaBaby’s day-to-day A&R rep. “She has a young,
infectious energy, too — it’'s a great fit,” she says.
DaBaby already has his follow-up to 2018's Blank

Blank recorded and will attend the NBA's All-Star
Weekend (Feb. 15-17) in his hometown. “He can be a
multihyphenate,” says Wyskoarko, “and is someone we're
very excited to be in business with.” —LYNDSEYHAVENS

budding solo career, why gointo TV?
Because there are a lot of obstacles for
songwriters to make money, my attitude
has always been to diversify your portfolio;
instead of having one income stream,
have five. This year, | want to develop
[my own] show and find a home for it.
It's how a lot of songwriters
feel — we wantto own
things. I'm so happy that
the Music Modernization
Act passed, but we still
have a long way togoin
order for songwriters to

be fairly compensated. It
sometimes feels like we
are the last to be paid.

Leland (left}
with Sivan.

Will Leaving Neverland
afleet Michael
Jackson’s legaey?

B The new four-hour
documentary — in which Wade
Robson and James Safechuck
allege that as children they were sexually
abused by Michael Jackson — premiered
at Sundance, and many viewers quickly
expressed horror at new accusations
included in the film. On Instagram, Gayle
King called it “a game changer for those
who have been afraid to speak up on child
sex abuse.” (Robson and Safechuck filed
lawsuits against the Jackson estate in 2013
and 2014, respectively; both were dismissed
in 2017.) Coming so soon after Lifetime’s
Surviving R. Kelly and Kelly’s subsequent
split from his longtime label, Neverland
may prompt a reappraisal of Jackson.
Tatiana Siegel, The Hollywood Reporter’s
deputy film editor, predicts that “the

movie will likely have a devastating effect
on Jackson’s legacy.” His supporters are
already mounting an aggressive response;
director Dan Reed has received death
threats. And the Jackson estate — which
plans to bring his music to Broadway in
2020, among other projects — condemned
the documentary as a “public lynching.”
Leaving Neverland will premiere on HBO
and Britain’s Channel 4 in March. —LH

How did you wind up
writing music for The
Other Two?

Last January, | was at
Saturday Night Live with
Troye when he was performing,
and we were all on a high just
from being in that space. While
watching him perform, | got to
see the sketches and also how it
works behind the scenes. | said
to my manager, Dani [Russin], “|
don’t know how, but | want to
work with these people.” A few
weeks later, my agent at UTA
got me ameeting with [The
Other Two creators and former
SNL co-head writers Chris Kelly
and Sarah Schneider]. It was
such strange timing. | feel like
| gotit because it’s the perfect
intersection of RuPaul's Drag
Race and pop songs.

DABABY: SHELDON KEARSE. LELAND: MATT WINKELMEYER/GETTY IMAGES.
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the beat

Stills from Halsey’s
vertical video for
“"Without Me.”

MY SCENE
BERLIN’S BRIGHT SIDE

After over 30 years of sampling
the artistic fruits of Berlin while
visiting friends, alt-rock
pioneer Bob Mould
took the plunge
and rented a

flatin the city’'s
LGBTQ-centric
Schoneberg area
in 2016. Retaining
his San Francisco
apartment “just up the

Nﬁouhj

]

hill from the flag at Market
Streetin Castro,” the Hiisker Dii
co-founder now calls two of the
world’s premier gay-borhoods
home. But it was in Berlin that
he made his visceral, decidedly
optimistic new album, Sunshine
Rock (Merge). The city “had a lot
to do with the overall tone of the
record,” says Mould.

Vertieal
Horizon

How Halsey flipped the camera to keep
“Without Me" on top of the Hot 100

BY TATIANA CIRISANO

FTER EARNING HER FIRST SOLO NO. 1
on the Billboard Hot 100 on Jan. 12 for
her raw breakup single, “Without Me,”
Halsey was dethroned the following
week by Post Malone and Rae Sremmurd’s
“Sunflower (Spider-Man: Into the Spider-Verse).”
But on Jan. 26 she rebounded to the top, thanks to
aremix with Juice WRLD — and a vertical music
video optimized for watching on a phone. Released
to YouTube on Jan. 9 following an exclusive Spotify
premiere last October, the video propelled a surge in
streaming that brought Halsey back to No. 1.

“Typically, we create a vertical video as an
afterthought and tack it onto an official video
shoot,” says Targa Sahyoun, vp video content and
production at Capitol Music Group. But this time,
the label shot a new clip specifically for vertical,
which allowed director Brooke Nipar to get the
perfect frame. Nipar turned the camera vertically
from the outset, zeroing in on the singer’s eyes and
lips as she was showered with water. “We could get
her angles,” says Sahyoun. “If you’re just punching
in on an existing wide-format image, you’re not able
to pick up those details or get that intimacy that we
really wanted.”

42 BILLBOARD | FEBRUARY 9, 2019
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“Berlin was very sexually
progressive a hundred years
ago,” says Mould. “There is a
little more history in a long-
term sense.” He points out that
the transition of the Castro
from a working-class Irish
neighborhood to an LGBTQ haven
happened in the late 1960s
during the Summer of Love,
while “decades earlier, that
happened on the streets that I
walk every day in Berlin.”

——

THE NIGHTLIFE

The song’s original horizontal video, also released
in October, depicts Halsey in a toxic, party-fueled
relationship. “When you hold your phone vertically,
you're seeing a more voyeuristic look into an artist’s
life,” says Sahyoun. “Being able to get up close and
personal that way, fans engage more with what
you're singing about.”
Since Spotify first launched vertical videos in
May 2017 with Selena Gomez’s selfie-mode “Bad
Liar,” a slew of others have followed: Miley Cyrus
and Mark Ronson with “Nothing Breaks Like a
Heart,” Ariana Grande with “No Tears Left to
Cry” and Travis Scott’s “Watch.”
“As music consumption is mostly mobile,
vertical videos are a natural evolution in content
creation,” says Roberta Pate, artist/label
marketing lead for Latin America and U.S. Latin
at Spotify. Other platforms have latched on; most
recently, Instagram launched a new IGTV vertical-
only interface in June 2018. Says Sahyoun: “Now
that a vertical video can contribute to how well
a song will do on the charts, it’s going to become
more and more important.” ©

Mould notes that Berlin

allocates money to
help clubs with noise control,
while American developers
build condos in urban hotspots
that promptly choke out the
scene. “As soon as people have
their first kid, they start
complaining about that club
they moved next to,” he says
of San Francisco. “Berlin is
being very protective of their
nightlife. The city recognizes
the value of these clubs for
tourism, culture and identity.”

THE PEOPLE

A big difference, he

says, is seeing how many
representations of queer
identity show up on the
weekends in Berlin — “young,
old, Italian, Polish,
Scottish” — which he says
starts every Friday around
2:30 p.m. One thing common to
every scene around the world?
“A leather club is a leather

Additional reporting by Jessica Roiz. club,” he says. —JOE LYNCH

STILLS: COURTESY OF CAPITOL RECORDS. MOULD: COURTESY OF BIG HASSLE. BOOK: SERGEY FESENKO/ALAMY STOCK PHOTO. SPEAKER, VEST: GETTY IMAGES.
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No.16

on Billboard's
Hot Rap
Songs chart

Calboy photographed
Jan.28in Chicago.Watch
an episode of How i/t Went
Downabout“Envy Me” at
billboard.com/videos.

CHART
BREAKER

DISCOVERING NEW TALENT SINCE 1894(!]

CALBOY

With holy books and Dragon Ball Z
as inspiration, the Chicago

rapper earns his “Envy Me" status
By Bianca Gracie

Photographed by Lucy Hewett

Pluggedin

Born Calvin Woods, Calboy grew up on
Chicago’s South Side playing Guitar Hero
and Rock Band and listening to Lil Wayne,
2Pac and local legend Chief Keef. But it was
his father and cousins trying to break into
hip-hop that led him to do the same. True
to his Generation Z status, the 19-year-
old watched YouTube videos in middle
school to learn how to record himself and
mix music. “Then | started practicing my
vocals,” he says.

Boss moves

In 2016, Calboy uploaded his songs to
Instagram, YouTube and SoundCloud
through Paper Gang Inc., the indie imprint he
formed with his mother. Two years later, he
caught the attention of Polo Grounds Music
founder/CEO Bryan Leach and label A&R
rep Gwop.He signed a deal last October,
joining A$AP Rocky and Pitbull on the

roster. He has made a fan out of Chance the
Rapper, who visits him in the studio (they
both participated in Chicago Public Library’s
YOUmedia youth program). “l used to look up
to bro,” says Calboy. “Now | see videos of him
turning up to my songs.”

Road torecovery

On “Envy Me,” the street anthem that hit
No. 41 on the Billboard Hot 100 dated

Jan. 26, Calboy addresses quitting Xanax
and focusing on his physical and mental
health. “l was constantly going to the doctor
and getting stomach pumps, messing
myself up all the way,” he says. “| had to

get myself up out of that.” Inspired by his
grandmother, he turned to the Bible and the
Quran for guidance.

Charged up

On Feb. 8, the rapper will embark on his first
headlining tour. In the spring he’'ll drop a
follow-up EP to last June's Calboy the Wild
Boy mixtape, which he promises will be

his best yet, owing to the energy from his
momentum. “Remember when Goku [from
anime series Dragon Ball Z] was a baby with
a tail? Then, when he got older, he wentinto a
different phase?” he asks. “I'm leveling up like
Goku! | changed so much, | can't go back.” @
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REAL ESTATE

MUSIC’'S NEW EPICENTER

Los Angeles’ Arts District undergoes a renaissance as industry
players move downtown to better connect with Eastside creatives

BY ADRIENNE GAFFNEY

HE ARTS DISTRICT AT THE

eastern edge of downtown Los

Angeles picked up its name

in the 1970s, when visual and
experimental artists flocked to the
once industrial area. In the ’80s and
'90s, emerging acts like Red Hot
Chili Peppers, Nirvana and Beck
performed at the legendary punk-
rock venue Al’s Bar. But few have had
reason to visit the area, with its excess
of grit and shortage of activity, for the
last 20 or so years.

Now, in what could prove to be
a seismic shift for the city’s music
industry and urban development
map, Warner Music Group 1s moving
from its Burbank headquarters into
a former Ford Factory building on
South Santa Fe Avenue (the move
could come as early as March). And
Spotify recently inked a lease that
will put the streaming service in a
massive new development located a
few blocks from the label.

“The move to downtown L.A. is
just one more step in the reimagining
of who we are and where we are
headed,” says Warner Bros. Records
co-chairman/COOQO Tom Corson.
“Being closer to arts and culture is
where we belong.” Adds Warner/
Chappell Music co-chair/COO

Carianne Marshall: “We are
all looking forward to being
part of the revitalization of
l: music culture in our new
g neighborhood.” (Spotify
' did not respond to requests
for comment.)
With at least 25 commercial
developments underway, many of
which are luxury residences and
mixed-use spaces, the area’s rapid

-

CHECK OUT [OR INTO] THE FIREHOUSE HOTEL

With his 10-room boutique hotel set to open in February across from Warner’s headquarters, manager
Dustin Lancaster of Hotel Covell and L&E Oyster Bar is another newcomer to the neighborhood

....................................................................................................

Ashley Abodeely, previously
chef de cuisine at Los Angeles’

NoMad Hotel, was tapped to oversee
the restaurant. The Mediterranean-
tinged menu will include elevated
classics such as a chopped salad with
winter citrus, grilled prawns and a
signature burger.

I3 Built in the 1920s, the former
firehouse will retain its red doors
and deco exterior while fitting

a coffee bar and restaurant into
the interior, which was designed

by Sally Breer. “The building is
magical, so it didn’t take much
selling,” says Lancaster.

....................................................

M3TE The hotel’s two premium

suites were conceived with Warner

in mind. The oversize rooms can
connect for what Lancaster envisions
as a space for press junkets, with
an artist and team on one side,
waiting journalists on the other.

(Rooms start at $295.) —A.G.

reshaping 1s mirrored in real estate
prices. Monthly leases now fetching $7
per square foot would have hovered at
around $2.25 a decade ago, according
to real estate firm Douglas Elliman.

When Jonathan Jerald, a member
of Affordable Housing for Artists
— an organization lobbying the city
for regulations that would provide
reasonable rent for artists who qualify
—moved into the neighborhood in
1995, prices were between 50 and
75 cents per square foot, and his
neighbors included Stone Temple
Pilots drummer Eric Kretz. “I don’t
have anything against [them] moving
in,” says Jerald of Warner and Spotify.
“But it’s not what it used to be. It’s a
different scene altogether.”

Indeed, new retail tenants like
Comme des Gargons offshoot Dover
Street Market and the Japanese-
inspired hi-fi bar In Sheep’s Clothing
herald a changing landscape. A Soho
House is on the way, too, along with a
restaurant from Instagram sensation
Salt Bae, the latest chef to descend
upon what has become one of the
city’s most adventurous culinary
nooks in the seven years since chef
Ori Menashe opened Bestia on East
Seventh Place to critical acclaim.

A handful of smaller music entities
are following the action. “It’s a
burgeoning cultural quarter of Los
Angeles,” says Ollie Hammett, who
moved his management/publishing
company, Spark Music Group, to the
area last July. A main reason, he says,
was the knowledge that many of his
clients, who include songwriter Teddy
Geiger and film composer Dan
Romer, live in Eastside communities
like Los Feliz and Silver Lake. “It’s
important to stay close to the creative
process so it’s not, ‘We're the business
side, you're the creative.” ”

Seth Cummings, who relocated
his management company Bailey
Blues (K.Flay, Donna Missal) from
Hollywood in December, echoes that
idea: “It reminds me of the energy that
early Williamsburg [Brooklyn] had.
For what we do, some of the traditional
Beverly Hills [settings], where there’s
marble and pillars, just don’t offer the
same creative energy.” ©
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ere’s how Universal Music
Group chairman/CEQ
Lucian Grainge sums up
2018: "It was a very good
year for the industry. It was
a terrific year for us.” In fact, UMG enjoyed
what may be the most dominant year by
a music company in modern history. Its
market share for current recordings —
driven by a portfolio of labels that includes
Republic Records, Capitol Music Group
and Interscope Geffen A&M — exceeded
40 percent, nearly double that of second-
place Sony Music Entertainment and
greater than Sony and UMG's other rival,
Warner Music Group, combined.

As streaming has surged, so have the
fortunes of many record labels. But UMG
has gained on its rivals thanks to the
heavier bets Grainge, 58, placed years ago
on hip-hop and A&R, investing long before
the prices of signing talent rocketed to
their current highs and putting UMG in a

THE POLUER 200
LUCIAN GRAINGE

CHAIRMAN/CEQ, UNIVERSALMUSIC GROUP

better position to splurge today.

UMG-distributed recordings accounted
for the top five most-streamed tracks on
Spotify in 2018, as well as the year’s top
two most-consumed albums, Drake’s
Scorpion and Post Malone’s beerbongs
& bentleys; Spotify’s most-streamed
female artist of the year, Ariana Grande;
the highest-grossing music biopic of
all time, Bohemian Rhapsody (which
Grainge has seen three times); the film
soundtrack song that is nominated for
two Grammys and an Academy Award,
“Shallow,” from A Star is Born; and music
from the Kendrick Lamar-curated Black
Panther: The Album, which is up for eight
Grammys.

In the first three quarters of 2018, UMG
labels and Universal Music Publishing
Group (UMPG) posted revenue of
$4.9 billion, up from $4.4 billion in the
same period of 2017. But that's in the
past. Grainge will likely spend a good

part of his 2019 presiding over the sale
of as much as half of the company, given
an announcement that UMG’s parent
company, French media giant Vivendi,
made last July. It's a development that
Grainge brushes aside.

“Whatever works for Vivendi and
Vincent Bollore,” he says amiably while
seated at a large table in his Santa
Monica, Calif.,, office. “I'm an easy
customer.” (Bolloré is the ex-chairman
of Vivendi, a member of its advisory
board and its largest shareholder.)
Earlier that morning, Deutsche Bank
estimated that UMG was now worth
a robust $33 billion, a value somehow
greater than that ascribed to its parent.
Rumored suitors include Liberty Media
and Chinese tech giant Tencent, and if
a sale transpires, it would transform the
company, the industry and, presumably,
the job Grainge has held since
succeeding Doug Morris in 2011.

Grainge joined Universal in 1986
to launch PolyGram Music Publishing
U.K,, and he reflects that “in June, | will
have been at this company in one form
or another for 33 years.” In the wake of
Napster, “we suffered through 12 or 13
years of decline. I've been around long
enough to know that what goes up can
also come down.”

Grainge has kept a careful watch
on the rising power of the streaming
services. In 2016, he banned his artists
from signing exclusive distribution/
marketing deals with them. And in
November 2018, amid industry fears that
Spotify or Apple could pursue top acts
with direct deals, UMG signed potential
free agent Taylor Swift to a new global
recording contract. Swift shifted her
label base from indie Big Machine to
UMG-owned Republic and was granted
eventual ownership of her future master
recordings. She also successfully
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Grainge photographed
by RainerHosch on
Jan. 22 at Universal

Music Groupin
Santa Monica, Calif.
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advocated for her fellow UMG artists to
be compensated from the future sale
of UMG shares in Spotify regardless of
whether or not they had recouped their
advances, an artist-friendly provision
that even the most jaundiced critics
applauded. “Taylor’s vision of the future
and of fairness collided simultaneously
with ours,” says Grainge of the terms
of the Spotify payout, which could

be worth an estimated $300 million

to UMG acts. Swift, in an email to
Billboard, says that “Lucian is one of
the rare, bold, pioneering leaders in
this industry. Having gotten to know
him more in recent years, | admire his
true passion for music and his belief

in the vision an artist has. He takes

r

Grainge (left)
withUMG
recording
artist Lorde.

that passion and that belief and puts
all of his unstoppable drive behind
it. I'm very grateful that we share the
same values in terms of fairness and
compensation for creators, and I'm
happy that we’'ll get to work together
to help move things in a positive
direction.”

Among top industry power
brokers, Grainge may have been the
most prescient in recognizing the
outsized role that hip-hop would play
in streaming and game-planning
around this generational shift.
Republic has a lucrative partnership
with Cash Money/Young Money
(Drake); Interscope is home to the
Black Panther soundtrack, through
Top Dawg Entertainment, and to
20-year-old Juice WRLD, Billboard’s
2018 top new R&B/hip-hop artist; and
Motown’s joint venture with Quality
Control Music (Migos and Lil Baby)
reinvigorated the stalwart label.

“When we had just signed City
Girls, we met with Lucian,” says
Quality Control Music CEO Pierre “P”
Thomas. “Me and Coach [COQO Kevin
Lee] had been getting a lot of backlash
about the group: ‘They ain’t Quality
Control, that sort of thing. We showed
Lucian the first video they shot, and
the first thing Lucian says is: ‘Those
girls are superstars. They have the
potential to be the urban Spice Girls.’
That really fucked me up! | didn’t think
that a guy in Lucian’s position would
get them. It really changed the way we
thought about City Girls.”

Meanwhile, UMG-owned indie
distributor Caroline released two

of 2018’s most streamed — and
controversial — artists: 6ix9ine, who
faces substantial prison time after
pleading guilty to nine felony counts
of racketeering, conspiracy, narcotics
trafficking and firearms offenses, and
slain rapper XXXTentacion, whose

? album debuted at No. 1 on the
Billboard 200. “| started off as a punk
with red hair,” says Grainge, “around
[the time of] The Clash, The Sex
Pistols. I'm excited by change, by
cycles. | love that hip-hop is the new
pop music.” Grainge’s enthusiasm is
shared by his son, Elliot, who signed
6ix9ine and another hot rapper,
Trippie Redd, to his 10K Projects label
(see page 99).

UMG still faced its share of
challenges in 2018. In March, the
company severed ties with Republic
Group president Charlie Walk after
women came forward with allegations
of sexual misconduct that spanned
his career at Sony and Republic. An
internal UMG investigation resulted in
his exit. Grainge declined to comment
on Walk, but addressed wider diversity
efforts at the company, including
its participation in the University
of Southern California’s Annenberg
Inclusion Initiative — “just one part of a
range of efforts,” he says. They include
She |s the Music, an industrywide
nonprofit co-founded and led by
UMPG chairman/CEQ Jody Gerson
(see page 76) that is “driving equality
for women,” says Grainge. He adds
that while 49 percent of UMG's U.S.
staff are women, “we can'’t stop there.”

“We constantly have to change,” he
says more broadly. “I'm never satisfied.
That can make me tough to work for. |
like fresh blood, new ideas — not just
for the hell of it, of course, because
change isn’'t always fun. But there’s
nothing that I'm not looking at, or that
we're not trying.” —CRAIG MARKS

WHAT'’S DIFFERENT ABOUT
THIS YEAR'S LIST

Although executives rise, fall

and drop off the Power 100

every year due to performance,

a handful who have perennially
appeared on previous lists

were not included this year due
strictly to an editorial decision to
refocus the Power 100 on core
music-industry companies. As

a result, executives from brands
and branding companies, such as
Citi, American Express and MAC
Presents, and music bookers from
the morning and late-night talk
and entertainment shows were
not considered for inclusion. Dick
Clark Productions executives
also were not considered this
year because they share a parent
company with Billboard.

- Michael Rapino
: PRESIDENT/CEQ, LIVE NATION ENTERTAINMENT

550 MILLION TICKETS SOLD; ANNUAL REVENUE OF OVER $10 BILLION Dozens of
plagues, posters and other mementos promoting Live Nation clients lean against
the walls of president/CEQ Michael Rapino’s Beverly Hills office, but the space
where they normally would hang is reserved for drawings of creatures and other
scribblings by his three children ages 4, 6 and 8. “The kids came in and did that
for me,” he says, sitting at a round tablein a pullover and jeans. “Every time they

come, they add something.”

Like that mural,
revenue for the world’s
largest concert-
promotion company
continues to grow. The
third quarter of 2018 was
Live Nation’s best since
its formation in 2010,
according to financial
documents filed by
the company, which is
public. Revenue was up
11 percent for the quarter
to $3.8 billion, and
though fourth-quarter
results have yet to be
released, Live Nation
was on track to deliver its
eighth consecutive year
of growth, with annual
revenue exceeding
$10 billion. Adjusted
operating income for the
first three quarters of
2018 rose 23.7 percentto
$362.9 million.

The company’s
success can be
measured by audience.
In 2018, approximately
90 miillion customersin
41 countries attended a
show promoted by Live
Nation. “We think we
can get to 125 million
over the next few
years,” says Rapino,

53, whose current
contract runs through
2022.Beyonce and
Jay-Z were responsible
for 2.2 million of those
tickets, while Justin
Timberlake, Plnk and
Bruno Mars each sold at
least 1 million.

Factorin Live
Nation’s ownership of
Ticketmaster, and the
company says it sold
over 550 million tickets.
Its sponsorship division
partnered with over
1,000 brands, including
T-Mobile, Sony and
Subway, and its Artist
Nation arm, which has
equity insomeof the
largest management
companiesin the world

— including Jay-Z's Roc
Nation and Maverick,
which represents U2 and
Madonna — has grown
into a portfolio of over
140 managers and 500
artists.

Live Nation tested the
synergistic potential of its
businessesin 2018 when
the company’s film/

TV division, Live Nation
Productions, invested
$10 million into Warner
Bros.” A Star Is Born, with
Lady Gaga. Theartist’s
tours are promoted by
Live Nation; her manager,
Bobby Campbell, is allied
with Artist Nation; and
she was the subject of the
Live Nation Productions
documentary Gaga: Five
Foot Two.

Ticketmaster used
customer datato target
potential moviegoers,
played the film’s trailer
at concerts and festivals,
and sent promotional
email blasts. Sinceits
October release, the
movie has grossed
$415 million worldwide,
according to Box Office
Mojo, and garnered
four Grammyand
eight Academy Award
nominations.

“I think Warner Bros.
will tell you that [our
investmentin A Star is
Born] was very valuable,”
says Rapino.

A native of Thunder
Bay, Ontario, who keeps
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a framed, signed hockey
jersey from friend and
fellow Ontarian Wayne
Gretzky in his office,
Rapino attributes Live
Nation’s robust recent
growth to its readiness
to capitalize on the
escalating international
demand for A-list artists
{thanksin part to the
border-busting influence
of streaming).

“Rihannacan sell
just as many tickets in
Cape Town as she can
in Detroit,” says Rapino.
“That has helped propel
our business overall,

[as has] the ongoing
investmentin our global
business.”

In 2018, Live Nation
acquired Brazil’s Rock
in Rio festival, Argentine
concert promoter DF
Entertainment and
Australia’s Rhythmand
Vines Festival.

The company
also moved further
into nonmusic-event
promotion, including
presenting {with Crown
Publishing Group)
Michelle Obama’s
21-city U.S. tour to
promote her best-selling
memoir, Becoming.

“If you can sell tickets
and stand onstage and
perform,” says Rapino,
“we have the capability,
the infrastructure and
the desire.”

—MELINDANEWMAN

PREVIOUS SPREAD: GROOMING BY ASHLEY HUMPHREYS AT CELESTINE AGENCY. LORDE: JORDAN STRAUSS/INVISION FOR UMG/AP IMAGES. RAPINO: COURTESY OF LIVE NATION ENTERTAINMENT.
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DANIEL EK

FOUNDER/CEQ,SPOTIFY

DAWN OSTROFF

CHIEF CONTENT OFFICER, SPOTIFY

BARRY

McCARTHY

CFO,SPOTIFY

HORACIO

LEGALAFFAIRS, SPOTIFY

GUTIERREZ

))) i GENERALCOUNSEL/VPBUSINESSAND

NICK HOLMSTEN

GLOBALHEAD OF MUSIC, SPOTIFY

87 MILLION SUBSCRIBERS Spotify
began 2018 as the dominant
streaming service that had helped
save the recorded-music business,
and yet aspects of its future were
unclear. The company planned an
unusual direct listing on the New
York Stock Exchange, and copyright
lawsuits and plans for profitability
added uncertainty.

Oneyear later, the murk has
lifted: Spotify isa public company
whose stock sales have benefited
labels and their artists. The Music
Modernization Act will protectit
from many potential copyright
lawsuits, and it has a path to
profitability — albeit one that raises a
new set of industry concerns.

InJune, Billboard reported that
Spotify was offering independent
artists deals, including advances and
other enticements, to license their
music to the service directly. The
market cheered, since the initiative,
led by CFO Barry McCarthy, could
help Spotify cut expenses: Paying
artists directly eliminates the
markup that comes with going
through the labels {and, despite the
discount, put more dollarsin the
artists’ pockets).

Although Spotify’s deals with the
major labels forbid it from competing

with themin certain ways, such as
by purchasing recording catalogs,
the move sparked concern that the
company was, essentially, beginning
to compete for talent. Spotify
founder/CEQ Daniel Ek, 35, tried

to address these concernsin aJluly
earnings call, saying, “Licensing
content does not make us a label, nor
do we have any interest in becoming
alabel,” but the company has
enough promotional power to put
labels on guard.

The service has also started
allowingindependent artists to
pitch their music directly to playlists.
Inthe first three months of this
new program, over 67,000 artists
and labels submitted recordings,
and “more than 10,000 acts were
added to editorial playlists for the
first time,” says Spotify global head
of music Nick Holmstén. “These
numbers are growing, and we're
excited to see how this develops.”

Spotify is generating goodwill
within the business, as well. Chief
content officer Dawn Ostroff points
to the service’s EQL initiatives,
which include a global database of
women professionals in the industry,
a weeklong boot camp for aspiring
women podcasters of color and a
paid, six-month studio residency

program that gives participants
“access toinvaluable networking and
mentoring opportunities,” she says.

Spotify standsin good stead
with major rights-holders, having
brokered long-term deals with all of
them:. Its general counsel, Horacio
Gutierrez, also won some allies
when he helped push the Music
Modernization Act, which reduced
Spotify’s potential liability but also
helped labels and publishers.

The company also faces more
direct threats to its streaming
dominance: Apple and Amazon have
resources, and advantages from
their other businesses that Spotify
can’'t match. In November, Spotify
announced that it has 87 million
paid subscribers globally — to Apple
Music’s 50 million — but the latter
isjusta hair behind in the United
States, sources say.

Spotify’s stock has been volatile
too, though most big technology
companies, Apple included,
have seen price swings. Spotify
could close fiscal year 2018 with
$2.2 billionin U.S.revenue, a
26 percent gain from 2017, and over
200 million monthly active users —
55 million of whom are stateside
alone. The question is: How will it
end 20197 —ED CHRISTMAN

F

“How did they pick those
[artists] out? It seems
to me they’re picking on
hip-hop culture.”

— Anthony “Top Dawg” Tiffith, CEO of Lamar's
label, Top Dawg Entertainment, tells Billboard why
Lamar said he would pull music from Spotify after

the service s sudden “hateful conduct” policy
seemed to unfairly target urban artists.

After a backlash, Spotify
walked back the controversial provision.

[rving Azoff

CHAIRMAN/CEQ, THEAZOFF COMPANY

Jeffrey Azoft

PARTNER, FULLSTOP MANAGEMENT

$308 MILLION LIVE GROSS No industry executive has
had a more protean relationship to power than Irving
Azoff, 71, who has morphed from manager to label
boss to Live Nation chairman and back to manager.

“| keep going back to [management] because that’s
really the power source,” said Irving at the Billboard
Live Summit last November. “The power all flows from
artists.” He also noted that each of his transitions are
made “with an endgame in sight.” Worth remembering
when considering Irving’s $125 million December
buyout of Madison Square Garden’s 50 percent interest
in Azoff MSG Entertainment after the joint venture
triggered a buy-sell option at the five-year mark.

The newly minted Azoff Company
includes Full Stop Management,
performance rights organization
Global Music Rights, Oak View Group
and LaneOne, a premium experience
company. The past year saw Azoff

Company co-president Susan Genco play

a key role in the Music Modernization

year-end ranking: the Eagles, Harry Styles, Journey (in
partnership with John Baruck} and John Mayer with

Dead & Co. {in partnership with Steve Moir and Bernie

Cahill}, for acombined gross of $308 million.
The Full Stop crew of more than 30is led by Jeffrey,

who is careful to credit a team of “superstar managers.”

He is 33 but jokes that his experience in the industry

goes back 22 years: “When the guy who coaches your
soccer games is always on the phone making dealsin

the music business, you have the ability at a young age
to sound like you know what you're talking about, even if
you might not.” Both Azoffs refer to this momentin the
industry as one of constant, positive disruption. “If you're
anyone with an idea and some talent, whether you're an
artist or you're in the business, you can have a successful
career in the music business,” says Jeffrey, who
disagrees that he belongs as high as his father on the list.
“We have artists who are using direct distribution who
are supporting their own careers. The sustainability for
both artists and executives is amazing.”

—JOELEVY

Act, brokering a last-minute deal among
SiriusXM, Universal Music Group, Sony
Music Entertainmentand Warner Music
Group. And Full Stop — which combined
the management clients of Irving, his son
Jeffrey and Brandon Creed in 2017 — had
four of the top 20 tours in Biflboard's

EK < JUSTIN BETTMAN. OSTROFF: ANNIE TRITT. MCCARTHY, HOLMSTEN: COURTESY OF SPOTIFY. GUTIERREZ: SCOTT GRIES. | AZOFF: COURTESY OF AMSHG. ). AZOFF: COURTESY OF CAA.
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RobStringer
CEO,SONYMUSIC
ENTERTAINMENT

PAID $750 MILLION TO ARTISTS
“We're much more of a threat to
my competition than we were two
years ago,” says Rob Stringer, 56,
who is 21 months into his job atop
the world’s No. 2 record company.
Still in building mode, the Brit
acknowledges that leadership
shake-ups
at Sony’s top
three labels,
as well as
" executive
flux overseas,
ledto a
3.5 percent
slipin Sony’s
current
market share, to 21.13 percent, in
2018. Still, he notes, “we haven't
lost profit — it was the most
successful year since 2000,” even
with Columbia chairman/CEO
Ron Perry just a year into his job
as Stringer’s replacement, Peter
Edge leading a restructured
RCA on his own following Tom
Corson’s jump to Warner Bros.
and Sylvia Rhone managing Epic
Records in the wake of longtime
Epic leader Antonio “L.A.” Reid’s
swift exit following a sexual
harassment claim against him.
Stringer prefers to lead with
minimal fanfare. But he seta
precedent last summer when he
paid out $750 million in Spotify
stock profits to Sony’s artists
and theindie labels it distributes,
whether or not they had recouped
on their record deals, and he plans
to continue sharing the earnings
as Sony sellsits remaining shares
— despite no obligation to do so.
Stringer has also invested heavily
in expanding and diversifying
Sony’s 5,000-member workforce,
a “daily” project he says requires
“patience to getit right.” Much
like his decision to expand
SME’s repertoire by relaunching
Arista Records as a standalone
label with David Massey as its
president/CEQ. “My intention is
to do the right thing again and
again,” says Stringer. “| want to
have that reputation.”
—HANNAH KARP

STEVE COOPER

CEO,WARNERMUSIC GROUP

MAX LOUSADA

CEO OF RECORDED MUSIC,WMG

$1.1 BILLION IN REVENUE GROWTH In the eight years
since he became CEQ, Steve Cooper, 72, has presided

to streaming services and build upon the experience of
streaming discoveries. Digital streaming platforms “are
great at delivering millions of streams,” he says. “But they

are challenging to create memories for the fan. Our job is

to create loyalty for an audience beyond just a playlist.”
Uproxx {which focuses on music, movies, TV and sports},
for instance, offers WMG an audience of 40 million

monthly uniques, a branded-content sales teamand a

over growth in revenue from $2.9 billion to

over $4 billion at Warner Music Group. While
$504 million of that was a one-time windfall
from the sale of the company’s full stake
in Spotify, the fundamentals remain solid:
2018 was the sixth straight year of U.S. total
market-share growth for WMG {up almost half
a percentage point to 21.16 percent), driven by
Atlantic’s wide-ranging success and signs of life
from a restructured Warner Bros. Records.
Cooper has a reputation for funding his
generals and letting them loose. “| believe we
have the greatest team in the business, andit’s
my job to create an environment where they're
free to do their best work,” he says. For Max

Lousada, that freedom translated to a wide

range of strategic acquisitionsin his first full year as
WMG CEO of recorded music, including digital publisher
Uproxx, ticketing platform Songkick, Germany-based
etailer EMP Merchandising and the A&R data-tracking
tool Sodatone. Sources put the combined price tag at
between $300 million and $400 million.

Each is part of what Lousada calls an “entertainment
ecosystem,” where components can both drive listeners

video production company. “We can start telling stories
not just from an audio-stream discovery or traditional

three-minute video,” says Lousada. EMP, which
sells everything from Metallica T-shirts to
gaming gear to Disney merch, offers a different
way of engaging fan communities. “Creating

a Warner Music Network is really what we're

starting todo,” he adds.

At 45, the South London-born Lousadaisn’t
quite young enough to qualify as a digital native
— he remembers hand-delivering 12-inch singles
to Funkmaster Flexin the 1990s when he was
running New York hip-hop indie Rawkus Records
— but he moves with the speed and expansive
vision of a digerati master. On his second day
on the job, he named RCA’'s Tom Corson and
Interscope Geffen A&M’s Aaron Bay-Schuck
to run Warner Bros. Records. 2018 brought the

launch of Elektra Music Group as a stand-alone label and
the opening of Warner Music Middle Eastin Beirut.
“Streaming is connecting the world,” says Lousada.
“We've seen that with Latin music, and you’ll start to see
thatin Africa and the Middle East. Our ability to go into
markets early is a reflection of the company we want
to be. We're not waiting or being conservative. We're
optimistic about the future.”

—J.L.

Oliver Schusser

VPAPPLEMUSICAND
INTERNATIONALCONTENT,
APPLE

Amanda Marks
GLOBALHEAD OF BUSINESS
DEVELOPMENTAND MUSIC
PARTNERSHIPS,APPLE

/aneLowe
GLOBALCREATIVEDIRECTOR/
HOST APPLE MUSIC

Larry Jackson
GLOBAL CREATIVE DIRECTOR,
APPLEMUSIC

Bebninn Gleeson

GLOBALDIRECTOR OF ORIGINAL

CONTENT,APPLE MUSIC

Rachel Newman
GLOBALDIRECTOROF
EDITORIAL,APPLE MUSIC

50 MILLION PAID SUBSCRIBERS
“We don't actually wake up and
look at our growth rate,” says
Apple Music’s new commander-
in-chief, Oliver Schusser, not
entirely convincingly. After

all, under his leadership,the
on-demand streaming service
reached a new milestone —

50 million paid subscribers across
115 countries —in justits third full
year of operation.

Schusser’s April promotion
{and Jimmy lovine’s transition to
a consulting role} also signaled a
new chapter in the evolution of the
world’s No. 2 streaming platform
with Schusser’s core leadership
team of Amanda Marks, Bebhinn
Gleeson, Rachel Newman, Larry
Jackson and Zane Lowe all rising
to global roles.

“We're just at the beginning,”
says Schusser, citing the tech
giant’s recently completed
acquisitions of Shazam and indie
artist-services company Platoon,
as well asits January mobile
integration deal with Verizon, as
evidence of Apple Music’s “truly
global” ambitions.

Whenitcomesto
programming, Schusser says
heis “deeply worried” about
the domination of algorithmsiin

streaming and encourages his
team to “hand-curate” everything
on the platform. Jackson and Lowe
have formed a new artist-relations
department, and Lowe will also
continue to host and lead Beats 1’s
direction, including programming
hosted by Nicki Minaj, Travis Scott
and Billie Eilish. Marks, Gleeson
and Newman respectively

head business development,
original content and editorial
initiatives, such as Apple Music’s
developing-artist platform,

Up Next, whichin 2018 gave a
boost to rapper Juice WRLD,
R&B singer H.E.R. and Puerto
Rican trap star Bad Bunny, who
became Apple’s most-streamed
Latin artist on the heels of his
Drake-assisted hit, "MIA” — the
first all-Spanish-language song
to crown Apple Music’s U.S. Top
Songs chart.

Drake also figuresin what
Schusser calls the high-water
mark of Apple Music’s 2018. His
LP, Scorpion, became the first
to generate 1 billion streams
globally in asingle week and
scored the biggest first day of
release numbersin Apple Music’s
history: 170 million streams. Says
Schusser: “It broke every record.”

—NICK WILLIAMS
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| JonPlatt
: INCOMING CHAIRMAN/CEO,
i SONY/ATVMUSIC PUBLISHING

i See page 66.

CRAIG
KALLMAN

CHAIRMAN/CEQ,
ATLANTIC RECORDS

JULIE
GREENWALD

CHAIRMAN/COO,
ATLANTIC RECORDS

MIKE KYSER

PRESIDENT OF BLACKMUSIC,
ATLANTIC RECORDS

KEVIN
WEAVER

PRESIDENT OF WEST COAST,
ATLANTIC RECORDS

12.6 PERCENT MARKET SHARE It was a
big year at the house that Ahmet built,
as Atlantic took the individual-label
market-share crown for the second
year running — and not by a nose.
Driven by big wins across genres

— songs by Ed Sheeran, rapper and
cultural phenom Cardi B, and from
the Greatest Showman soundtrack

generated 7.1 million equivalent album

units in 2018 — the label's 12.6 percent
current market share is over a full point
ahead of its nearest rival, Republic.

Some victories, like the six Grammy
noms for Low Country Sound/
Elektra’s Brandi Carlile, a defining
voice of alt-country, showed how

Atlantic’s A&R bets outside established

streaming {and major-label} sweet
spots have paid off. Others — like the
six months the label spent working
Janelle Monae's modern-soul ballad

“| Like That” until it hit No. 1 on

the Adult R&B chart — showed the
same perseverance that powered an
eight-month campaign for Portugal.
The Man’s “Feel It Still” to No. 4 on the
Billboard Hot 100 in 2017.

“People inourindustry want to rush
to judgment based on how the music
is going to stream,” says chairman/
COO Julie Greenwald, who notes that
she has worked with Monae for over 10
years. “For usit’s a marathon, because
we want career artists that could be
around forever.”

Several marathons, in fact. The
range of successes that Greenwald

and chairman/CEOQO Craig Kallman
have overseen in their almost 15-year
partnership reflects Atlantic’s heritage,
which runs from Ray Charles to Led
Zeppelin, butit also reflects Kallman’s
roots as a New York DJin the '80s when
he was dedicated to playing “the widest
cross-sections of music.”

Those roots figurein Cardi B's
Hot 100 No. 1 “I Like It,” with Bad Bunny
and J Balvin, which, says Kallman,
53, is the firsttime he has served as a
producer since Lupe Fiasco’s Grammy-
winning “Daydreamin’”in 2006. The
track began with a visit to Kallman’s
vinyl stacks at his apartment on
Manhattan’s Upper East Side — home
to a portion of his 1.1 million albums —
where he played Latin records for Cardi
producer J. White, and the two sparked
to Pete Rodriguez’s 1967 boogaloo hit,
“| Like It Like That.” Cardi’s track went
on to be No. 7 on Billboard’s year-end
Hot 100, with 911 million streams.

As president of black music, Mike
Kyser oversaw the marketing and
promotion that ensured Cardi B

would not be a one — or two — hit
wonder. Kyser, 52, finished off 2018
with Billboard 200 No. 1 albums from
Meek Mill and Kodak Black, and in
2019 A Boogie Wit Da Hoodie. But
Atlantic’s biggest album last year,
overseen by West Coast president
Kevin Weaver, 47, was also the best-
selling album of 2018: the Greatest
Showman soundtrack, which, boosted
by an Academy Award nomination for
“This Is Me,” sold 1.5 million copies
and racked up 1.1 billion streams.
The companion album The Greatest
Showman Reimagined — featuring
PInk, Kesha and Panic! at the Disco —
kept the momentum going.
Greenwald sums up a year where
achievements came from all sorts of
genres this way: “I've come to learn
that our artists and our staff can
define success differently. Our job is to
understand what their goalsare and to
help them. I've been fortunate enough
to have a career for 26 years. All |
want for them is for them to be able to

surpass that.” —J.L.

. BoydMurr

: CFO/EXECUTIVEVPF/

. PRESIDENTOF OPERATIONS,
i UNIVERSALMUSIC GROUP

Michele Anthony

EXECUTIVEVP.UMG

Jeffrey Harleston
EXECUTIVEVPBUSINESSAND
LEGALAFFAIRS/GENERAL
COUNSEL, UMG

MichaelNash

EXECUTIVEVPDIGITAL
STRATEGY,UMG

$4.9 BILLION IN REVENUE DURING THE FIRST THREE QUARTERS
“In every way,” says Universal Music Group executive vp Michele
Anthony, “this was an extraordinary year.” The company’s

labels accounted for six of the year’s 10 most-streamed songs,
nearly 40 percent of the U.S. recorded-music market and almost
50 percent of the now-dominant R&B/hip-hop market. As the
recorded-music business continues its comeback, its leading
company has never been more powerful compared with its rivals.

This corporate quartet helped Universal steer that recovery, running
the operations (Muir), making the digital deals (Harleston, Nash)
and expanding the related businesses (Anthony) that keep itin

the lead. In 2017, Universal renewed its contract with Spotify and
became the first major music company to sign a deal with Facebook.
This year, it reaped the benefits: a 9.1 percent increase in constant
currency revenue, to $4.94 billion, for the first three quarters of 2018.

Nash plays a leading role in UMG’s efforts to encourage
competition among digital services, and in the third quarter
Universal got 57 percent of its recorded-music revenue from
streaming, according to financial filings, more than its competitors.
Harleston, Billboard’s 2018 Lawyer of the Year, oversaw UMG’s
lobbying for the Music Modernization Act, which will boost its
revenue from publishing and recorded music.

UMG’s success gives it the resources to invest in talent not every
label can afford. In November, UMG’s Republic imprint signed
Taylor Swift, the artist behind one of 2018’s best-selling albums,
reputation, and released LPs by the Nos. 1 and 2 top streaming
artists of the year, Drake’s Scorpion (through Cash Money Records)
and Post Malone’s beerbongs & bentleys. Interscope’s reported
$3 million-plus deal with Juice WRLD paid off with over 3.3 billion
streams, and breakthrough acts Billie Eilish and Ella Mai are poised
to become the label’s next generation of stars.

Next up: a planned sale of up to half the company by corporate
parent Vivendi. Says Harleston: “The pace of innovation and
dealmaking is only growing.” —STEVE KNOPPER

KALLMAN, WEAVER BRIAN ACH/GETTY IMAGES GREENWALD MATT FURMAN KYSER NOA GRIFFEL MUIR AUSTIN

HARGRAVE ANTHONY, NASH COURTESY OF UMG HARLESTON MICHAEL LOCCISANO/GETTY IMAGES
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B Jan. 22 After nearly seven years with Glassnote Records, Childish Gambino — the musical alter ego of actor Donald Glover — leaves

for a deal with RCA Records. In May, “This Is America,” Glover’s debut single for his new label, becomes his first Billboard Hot 100 No. 1. the Universal Music Group label finished 2018

MONTE LIPMAN, 54
Co-founder/CED, Republic Records
AVERY LIPMAN, 52

Co-founder/president, Republic Records

See page 64.
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CORAN CAPSHAW, 60
Founder, Red Light Management

$500 MILLION-PLUS IN TOURING GROSSES
Capshaw’s reluctance to speak to the media
means Red Light flies somewhat under

the radar as music’s largest independent
management firm. But Red Lightemploys
approximately 70 managers — 33 of them
women — and represents over 300 acts,
including the most Grammy-nominated woman
of 2019, Brandi Carlile, and nine of Biilboard's
25 Top Country Artists of 2018, including Maren
Morris, Luke Bryan and Chris Stapleton. Many
of those same artists, along with Lionel Richie,
Phish, ODESZA and Dave Matthews Band
{which scored its seventh straight Billboard 200
No. 1 studio album debut in June with Come
Tomorrow), contributed to over $500 millionin
touring grosses, says Capshaw, whose stakes

in a number of music festivals — including
Outside Lands, Bonnaroo, South by Southwest,
the cannabis-themed Emerald Cupand a
number of destination events — added to that
revenue stream. “There's a movement of people
craving one-of-a-kind communal experiences,
and the touring business is a beneficiary

of it,” he says. Other investmentsinclude
merchandising, e-commerce and an array of
music venues, as well as nonmusic ventures
that range from real estate development to solar
energy. His experiencein the former drives his
philanthropic initiative with DMB to renovate
public housing and build affordable residences
in Charlottesville, Va.
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STEVE BOOM, 50

Vice president, Amazon Music

RYAN REDINGTON, 38

Director, Amazon Music

CHRISTMAS CAROLS BY THE BILLIONS Paying
subscribers for Amazon’s on-demand music
service doubled in 2018, says Boom, and
now total “tens of millions” — he declines

to be more specific — an increase the vice
president credits to the company’s voice-
activated Alexa system and Echo smart

says Boom. Redington, who handles artist
partnerships, brokered a Prime Day live
performance by Ariana Grande and the
sponsorship of CBS’ primetime Garth Brooks
special, Garth: Live at Notre Dame!

BOOK THAT RECENTLY INSPIRED HIM
Redington Stan Cornyn’s Exploding: The Highs,
Hits, Hype, Heroes, and Hustlers of the Warner
Music Group

11

JODY GERSON, 57
Global chairman/CEQ, Universal Music Publishing Group

35 PERCENT REVENUE INCREASE IN FOUR YEARS
Since Gerson took over UMPG in January 2015,
revenue at the world’s second-largest music
publisher hasincreased by 34.7 percent, and
the company had its best financial year everin
2018.In her fourth year as chairman, she has
secured contract extensions with Billy Joel,
Elton John and Paul Simon; nurtured Hot 100
chart-toppers Halsey and Post Malone; and
recruited buzzy new signees like 17-year-old
Billie Eilish and rap surrealist Tierra Whack.
Additionally, Gerson has made heavy plays

into film and TV, inking deals with Legendary
Pictures, Lionsgate, Paramount, Disney Europe
and Mar Vista Entertainment and producing a
musically inspired film for Universal Pictures
based on Prince’s catalog.

MUSIC TREND SHE'D LIKE TO SEE IN 2019 “More
women and people of color leading companies.
More opportunities for female producers,
engineers and songwriters.”
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JOHN JANICK, 40
Chairman/CEQ, Interscope Geffen A&M

STEVE BERMAN, 55

Vice chairman, Interscope Geffen A&M

JOIE MANDA, 44

Executive vp, Interscope Geffen A&M

9.02 PERCENT MARKET SHARE In 2012, Janick
brought a generational reset to Interscope that
continues todrive its success. Led by mainstay
stars (Eminem, Lady Gaga, Kendrick Lamar,

J. Cole, Imagine Dragons}), hot newcomers (Juice
WRLD, Ella Mai, Billie Eilish, Rich the Kid} and
hit soundtracks (Black Panther, A Star Is Born),

with a 9.02 percent total market share and a
9.37 percent audio streaming share — both the
largestinits history. The label also ended the
year with four of 2018’s top 20 Hot 100 songs

— including Juice WRLD’s “Lucid Dreams” and
Mai’s “Boo'd Up” — and six of the Billboard 200’s
top 20 albums. “It’s crazy,” says Janick. “We laid
this [vision] out six years ago, and it is still what
we talk about every single day.”

MUSIC STORY OF 2018

Janick “The continuing dominance of hip-hop.”
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SCOOTER BRAUN, 37

Founder, SB Projects

829,000 SIMULTANEOUS YOUTUBE STREAMS
Pop’s highest-profile millennial manager
wrapped 2018 by securing Ariana Grande top
billing for Coachella 2019, after her surprise
single “Thank U, Next” smashed streaming
records on Spotify and YouTube, where 829,000
fans simultaneously viewed the song’s official
video premiere. Meanwhile, SB Projects
celebrated the crossover success of country-
pop duo Dan + Shay, whose single “Tequila”
shotto No.21 on the Hot 100. {(SB Projects
co-manages the duo with Jason Owen.} Braun
also waded deeper into waters of filmand TV,
launching Mythos Studios, a joint venture
with Marvel Studios founding chairman
David Maisel, and GoodStory Entertainment,
an unscripted-content studio with veteran
reality producer JD Roth. “Every businessis a
microcosm of another business,” says Braun,
afather of three who’s also producing an FX
series starring white-rap jokester Lil Dicky.

17 Clive Davis
Visionary Award

MARTIN BANDIER, 77
Chairman/CEQ, Sony/ATY Music Publishing

118 GRAMMY NOMINATIONS During his decade-
plus tenure running music’s biggest publishing
company, Bandier became a sort of George
Steinbrenner of the songwriting business,
signing a dream team of creators that includes
Drake, Ed Sheeran, Taylor Swift and Lady
Gaga.In 2018 alone, Sony/ATV completed

its purchase of EMI Music Publishing {which
Bandier ran for 17 years), saw its writers nab
118 Grammy nominations and boasted major
stakes in A Star Is Born and Golden Globe

YEAR-END MARKET SHARE BY GROUP

Universal Music Group’s commanding lead of the recorded-music market surpasses even the combined shares of its two
rivals, Sony Music Entertainment and Warner Music Group. Independent labels comprise the remaining 21.26 percent.

CAPSHAW: SARAH CRAMER SHIELDS. BOOM: MICHAEL LOCCISANO/GETTY IMAGES. REDINGTON: JASON KEMPIN/GETTY IMAGES. GERSON: THEQ WARGO/
GETTY IMAGES. JANICK, BERMAN: RICH POLK. MANDA: MATT SAYLES. BRAUN: JON KOPALOFF/FILMMAGIC, BANDIER: JAMIE MCCARTHY/GETTY IMAGES.

17.81%"
SONY MUSIC ENTERTAINMENT 2.13%
N 21.267%

speakers. “This technology is an opportunity
to grow the overall market because it’s
accessible to people of all ages and socio-
economic backgrounds,” says Boom. “It
makes music fun and easy for everyone.”

In December, the Holiday Favorites station
logged an unprecedented “billions of streams,”

UNIVERSAL MUSIC GROUP

40.08%

*does not include Alternative Distribution Alliance (ADA) Source: Nielsen Music. Current market share counts activity of music released in
the last 18 manths or longer for albums that have remained in the top half of the Billboard 200 ar songs that are still current at hit radio.
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GreenbergTraurig

2 000 ATTORNEYS 39 LOCATI ONS WORLDWIDF

Congratulations,
Joel A. Katz,

on once again making it to the
Billboard’s Power 100.

You are an inspiration!

m Greenberg Traurig, LLP , GT Law n Greenberg Traurig, LLP gt_law

Amsterdam+31 (0) 20 301 7300 | Atlanta678.553.2100 | Germany~+49 (0) 30 700 171 100 | LasVegas/702.792.3773 1 London*+44 (0) 203 349 8700
Los Angeles 310.586.7700 | Miami 305.579.0500 | New York 212.801.9200 | San Francisco 415.655.1300 | Silicon Valley 650.328.8500 | Washington, D.C. 202.331.3100

GREENBERG TRAURIG, LLP | ATTORNEYS AT LAW | WWW.GTLAW.COM

The hiring of a lawyer is an important decision and should not be based solely upon advertisements. Before you decide, ask us to send you free written information about our qualifications and our experience. Prior
results do not guarantee a similar outcome. Greenberg Traurig is a service mark and trade name of Greenberg Traurig, LLP and Greenberg Traurig, P.A. @2019 Greenberg Traurig, LLP. Attorneys at Law. All rights reserved.
Contact: Daniel H. Black in Los Angeles at 310.586.7700 / Jess L. Rosen or Bobby Rosenbloum in Atlanta at 678.553.2100 / Paul D. Schindler in New York at 212.801.9200. “These numbers are subject to fluctuation. “Greenberg Traurig’s
Berlin office is operated by Greenberg Traurig Germany, an affiliate of Greenberg Traurig, P.A. and Greenberg Traurig, LLP. *Operates as a separate UK registered legal entity. 31840



REPUBLIC’S CLASS OF 2019 _

LABEL FOUNDERS MONTE AND AVERY LIPMAN SHOW OFF THE UP-AND-COMING TALENT THEY WILL BE
WORKING TO BREAK IN THE COMING MONTHS (SEE PAGE 64 FOR A SNEAK PEEK OF WHO'S WHO) -
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MONTE LIPMAN, 54

CO-FOUNDER/CEO,REPUBLIC RECORDS

AVERY LIPMAN, 52

CO-FOUNDER/PRESIDENT, REPUBLIC RECORDS

Monte (left)and Avery Lipman

Monte and Avery Lipman had already released what would
become the year's two most-streamed albums — Drake’s
Scorpion {4.6 billion streams) and Post Malone’s beerbongs &
bentleys (3.7 billion) — and seen their artists top the Hot 100 for
31 {of what would ultimately be 36} weeks when in November
they signed one of the most successful artists of the last 10 years,
Taylor Swift. “There's arhythm, a buzz, in the hallways,” says
Avery about the 24-year-old label, which is now betting big on
"70s rock revivalists Greta Van Fleet, Michigan rapper Ski Mask
the Slump God and YouTube crossover Conan Gray.

With theindustry’s renewed growth, we're seeing areturn
to multimillion-dollar deals and old-school bidding wars.
Is this good or bad for major labels?

AVERY In the "90s, Alan Greenspan said he feared that
“irrational exuberance” was inflating stock prices. | think we're
experiencing that.

MONTE There have been competitive situations, but | don't
think it's just economics —it's trying to align with tomorrow’s
next big superstar.

AVERY Business is better, butit’s not as if we're breaking more
artists as an industry. Sometimes you've got to getin there,
battle it out and win a derby.

How do two brothersruna successful business without
driving each other crazy?

MONTE [Our working relationship] goes back to our first
lemonade stand, when | was 6 and he was 4. We had a slow day
once, not too many cars going by, so we picked up our stuff and
went door to door. We've always been entrepreneurial.

Let’s talk about the Taylor Swift deal.
AVERY How do | politely say, “There's not achance in hell [we]
can talk about that"? —STEVE KNOPPER

1 Isabela Moner 2 Noah Kahan 3 Kash Doll 4 Jeremy Zucker
5 Yung Gravy 6 Billow 7 Baby Goth 8 Kian 9 Monte Lipman
10 Ski Mask the Slump God 11 Avery Lipman 12 Monica Martin
13 KianalLedé 14 LouGotCash 15 Conan Gray 16 Coi Leray

winner Bohemian Rhapsody. Now the industry’s
No. 1 publisher is heading to its best fiscal year
ever, according to Bandier, who will step down
atthe end of March.

HE’LL BE BACK “It'simpossible to [have been] at
the forefront of the music-publishing business
for so long and not feel a deep obligation to
continue my life's work,” he says.

STEVE BARNETT, 66
Chairman/CEQ, Capitol Music Group

MICHELLE JUBELIRER, 44
(00, CMa

ASHLEY NEWTON*
President, CMG

ETHIOPIA HABTEMARIAM*

President, Motown Records

1.7 PERCENT MARKET-SHARE GAIN Earning the
largest market-share increase of any label
groupin 2018, Capitol finished the year with
a 7.9 percent total market share, up from

6.2 percentin 2017. Wins from all sectors
accounted for the boost, as evidenced by the
three CMG albums to top the Billboard 200:
Migos’ Culturell on Motown and, from the
flagship imprint, 5 Seconds of Summer’s
Youngblood and Paul McCartney's Egypt
Station, the Beatle’s first solo LP to debut

at No. 1.“To gain 1.7 percentin market

share really encapsulates everything,” says
Barnett, who has overseen the growth with
lieutenants Newton and Jubelirer. At Motown,
Habtemariam continued to build success
through the label’s partnership with Quality
Control Music, which has yielded Migos,

as well as the breakthrough of Lil Baby

and Gunna'’s joint project, Drip Harder. Her
objective, she says, is to guide the label toward
greater diversity: “The goal of labels is to be
multicultural, to have every genre covered and
to amplify the great music that’s there.”
EXECUTIVE COACH

Barnett “I'm privileged to have [former NFL
coach] Dick Vermeil as my father-in-law.”
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GUY OSEARY, 46

Co-founder/principal, Maverick Management

$126.2 MILLION, 59 SHOWS AND ONE EDGE
Madonna's manager claimed 2018's seventh-
biggest tour when his other superstar act,
U2, wrapped upits third outing in five years
and grossed $126.2 million from 59 shows.
Oseary is also a venture capitalist, and his
other projects include the Vayner/Maverick
Music Content Project, a partnership
between his management consortium and
digital entrepreneur Gary Vaynerchuk, and
the forthcoming artist-fan social platform
Community.com, which Oseary predicts will
be the year's big story. “When you're calling
me a year from now,” he says, “| think we’ll be
talking about what that company is doing to
help music artists.”

B March 1 Former Arkansas Gov. Mike Huckabee resigns from the board of the Country Music Association Foundation after members
of Nashville’s music industry protest his appointment because of Huckabee's views on such issues as LGBTQ rights.
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JAY MARCIANO, 64
(00, AEG; chairman/CEQ, AEG Presents

RICK MUELLER, 45
President of North America, AEG Presents
JOHN MEGLEN*

PAUL GONGAWARE*
Co-CEOs, Concerts West/AEG Presents

$1.6 BILLION IN WORLDWIDE GROSS Under
Marciano's leadership, AEG Presents topped
2017's record gross of $1.3 billion with a
revenue increase of 9.6 percent. Among the
marquee acts that made 2018 so lucrative

for the live-event company: Ed Sheeran and
Taylor Swift {through the Messina Touring
Group}, who respectively finished first and
second in 2018 global touring; and The Rolling
Stones, who pulledin over $117.8 million for
just 14 European dates. Marciano also cites
AEG's upcoming launch of the UK. festival All
Points East and the acquisition of promoter
PromoWest Productions as signs of growth.
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LOUIS MESSINA, 71
CEO, Messina Touring Group

NO.1 GROSSING U.S.TOUR OF ALL TIME For the
veteran promoter, 2018 was one for the record
books: Taylor Swift's reputation stadium tour
was the year’s top-grossing North American
outing {$266 million) and the highest-grossing
U.S. tour of all time. With Kenny Chesney, the
AEG partner also claimed 2018's best-selling
country artist, grossing $114 million. “This has
been the best year of my career,” says Messina,
who received the Country Music Association’s
touring lifetime achievementaward in January.
GO-TO MOTIVATIONAL SONG “George Strait’s
‘“Troubadour”: ‘| still feel 25 most of the time/|
still raise a little Cain with the boys ... And I'll be
an old troubadour when I'm gone.””
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DENNIS KOOKER, 51

President of global digital business and U.S. sales,
Sony Music Entertainment

KEVIN KELLEHER, 60

(00, SME

JULIE SWIDLER, 60

Executive vp business affairs/general counsel, SME

BOOSTED STREAMING REVENUE 20 PERCENT
SME's business team spent 2018 resurrecting
the Arista label and boosting streaming
revenue by 20 percent through its fiscal
second quarter (which ended Sept. 30).
Kelleher drove initiatives that increased
global profits 11 percent for that period, and
under Kooker, digital revenue for recorded
music {including Sony Music Japan) also was
up 11 percent — to $1.2 billion. Swidler, who
worked on the formula to distribute some of
the label’s $750 million Spotify stock windfall
to artists, says the future is “being open to
new ways of distribution so artists can find
what they want within the Sony system.”

PREVIOUS SPREAD HAIR AND MAKEUP BY CHRISTINA GUERRA, ASHLEY HUMPHREYS AND MISHELLE PARRY AT CELESTINE AGENCY BARNETT, JUBELIRER LESTER COHEN NEWTON COURTESY OF (MG HABTEMARIAM JIM SPELLMAN/WIREIMAGE OSEARY
DAVID MUSHEGAIN MARCIANO MATT BARON/SHUTTERSTOCK MUELLER, MEGLEN, GONGAWARE COURTESY OF AEG PRESENTS MESSINA CHRISTY IVIE KOOKER, SWIDLER COURTESY OF SONY MUSIC KELLEHER JONATHAN LEIBSON/GETTY IMAGES
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*declined to reveal age
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t has been an open secret
since September 2018:
Jon Platt will be the

next chairman/CEQ of
Sony/ATV.

The move — which
follows Platt’s surprise exit as chief of
publishing rival Warner/Chappell last
fall —marks a hard-earned pinnacle
for the quiet giant, who spun his way
into the music industry in Denver as
DJ Big Jon. It also brightens a beacon
of hope for people of color and others
who've felt marginalized within the
music industry.

“You can’t script what happened,”
says Platt, 54, of his climactic 2018.
“All the planets lined up. I've been
blessed in my career, but I have to say
that in the last year I've never been
told by so many people — women,
people of color, LGBTQ people
— how proud they were of what I
accomplished, and also what it could
mean for them.”

“It’s amazing to see an African-
American man in this kind of position
of power,” says Pharrell Williams,

a longtime business associate and
close friend of Platt’s. “Not only for
other African-Americans, but other
minorities in our country and around
the world.”

Platt will take his new post at the
industry’s top music publishing
company in April, after longtime
Sony/ATV chairman/CEO Martin
Bandier’s contract ends. Bandier was
Platt’s boss and mentor when the
two worked at EMI Music Publishing
(which Sony Corp. acquired in
November). Platt, who spent 17 years
at EMI, started in A&R and worked
his way up to president; along the way
he signed, among others, Kanye West,
Jay-Z, Diddy, Beyonce, Drake, Usher
and Ludacris.

Several months after leaving EMI
in 2012, Platt became president of

- creative at Warner/Chappell, then
B president of North America in 2013,
Platt photographedJan. 23
IRV SO Two years later, he was promoted to
in Calabasas, Calif. Watch CEQ, and in 2016, he added chairman
R s detinition to his title. Under his watch, Warner/
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ATV’s five-year reign as the No. 1
publisher on Billboard’s Publishers
Quarterly chart.

Maya Angelou once said, “If you
don’t know where you've come from,
you don’t know where you're going,”
and Platt is quick to reel off the names
of black music-industry pioneers who
have fueled his career aspirations:
Clarence Avant, the “godfather of
black music” who will receive the
Grammy Salute to Industry Icons
award on Feb. 9; Motown’s former
president/CEOQ Jheryl Busby and A&R
guru William “Mickey” Stevenson;
and former CBS/Sony executive vp
Larkin Arnold.

“Larkin, for one, really paved the
way for a lot of people,” says Platt.
“As a lawyer, he knew the art of
making a deal while letting others
know what’s possible. He’s a true
pioneer. There are others as talented
as me, if not more talented, that
never got this opportunity. So I do
this for them, as well.”

But he also does it for the music:
“I'm absolutely, 100 percent a
fan.” His eyes light up as he talks
about Travis Scott’s recent show at
The Forum in Inglewood, Calif. (“He
killed it”) and Beyoncé and Jay-Z’s On
the Run II tour. “Beyond watching the

award ceremony in 2018.

performance when I go to concerts,
reflect on the journey it took to get to
that moment on that stage. I did that
alot on the Run II tour. Just to hear
that catalog of songs they’ve built...
That’s still crazy to me. I also watch
the fans and realize how lucky we are
to do what we do, to touch somebody
like that.”

Though he’s reluctant to talk
much about himself — “I don’t
broadcast a lot about me” — Platt
took center stage in October when

ay-Z and Platt at City

cancer treatment center City of Hope
presented him with its prestigious
Spirit of Life Award. Now, speaking
in the living room of the Los Angeles-
area home he shares with wife Angie,
son Jonathan and twins Clarence

and Shawn (named after Avant and
Jay-Z), he revisits that momentous
evening and also talks about his
impending move, how he feeds his
A&R cravings from the C-suite and
where the music business stands with
its efforts at inclusion.

What was your first thought when
Jay-Z saluted you as “the Obama of
the music industry”?

Oh, man. Our relationship is so close
that a lot can go unsaid. But then when
you hear it said the way he articulated
it in that room? It got the best of me.

What do you have in common with
President Obama?

Let me tell you something... (Laughs.)
I am not comparing myself to the
man, other than we’re both the first to
achieve something. But I think if you
ask anyone who’s the first in anything
— the first female, the first person of
color, the first whatever — that’s OK
and we’re aware of that, but we also
don’t want to be the only.

That night, Jay-Z
also said, “I've
been with [Jon]
since 1997; my
contract is tied to
his. If he leaves,

| leave, period.”
What can you say
about that?

I don’t think it
would be right to
comment on that,
other than to say
we have a really
close relationship
and I've been his only publisher his
entire career.

What do you think was the biggest
industry story of 2018?

The Music Modernization Act,
absolutely, because it helps everyone.
Going through the process of it was
probably the most rewarding thing,
because you saw the entire industry
come together for good, whether
[they were] publishers, songwriters,
record companies, digital services,

“Anyone as
worked me

knows
really sa

ever
ied.”

broadcast. When you talk about

all those sectors, it sounds pretty
impossible to get something done.
Yet everybody came together to
compromise in the interest of what’s
best. And what’s best won.

From where I sit, this wouldn’t
have happened without the [National
Music Publishers’ Association],
which led the charge on behalf of
songwriters and publishers. David
Israelite and his team were top-notch
all the way through.

What change would you like to see
happen this year?
We need to continue to strive toward
an industry of inclusion. Music is
very diverse and has been since the
beginning of time. However, when
you look inside our industry, it’s not.
And inclusion doesn’t mean just
more of one thing. Inclusion means
inclusion for everyone. I want the
industry to look like the music it
represents.

Another big thing in 2018 was the
continuing success and dominance
of black music. Some people see it as
a flash in the pan. But it’s real. People

said this wave of country music was

a bubble. It’s not. It’s important that
we all realize there’s a lot of work to
do because diversity in our industry

1s key. It was just last year when

this publication wrote an article on
hip-hop [and the competition to sign
new acts] and didn’t have one black
executive [quoted] in the article. It’s
important that people are informed.
When you have articles like that
taking ownership of a culture away
from others, it’s not only misinformed
and disrespectful, it’s hurtful. [At the
time the article was published, Platt
called Billboard’s then-CEO to discuss
his concerns.]

[Finally,] a lot of great songs have
come through [in the last year], but
we need to make a commitment to
developing artists, as well.

What’s missing on that front?
Things are going so fast now. You get
a hit and then the next [artist’s song]
1s already at your doorstep. And that
one’s off to the races. I don’t see
enough return business — meaning,
when someone has a hit, will they
have another hit?

68 BILLBOARD | FEBRUARY 9, 2019



GROOMING BY CHRISTINA GUERRA AT CELESTINE AGENCY. PROP STYLING BY ALl GALLAGHER AT JONES-MANAGEMENT. HOPE: KODAKLENS.,

How would you grade the industry’s
current efforts at inclusion?

It’s too early to grade it.
Commitment and discipline are

key. And I want to be clear here:
Whoever is most qualified for any
job should get the job. [But] we have
to widen the pool of candidates.
That’s what needs to be diverse. It’s
only me and Jody [Gerson, Universal
Music Publishing Group chairman/
CEO]: one person of color and one
female that are global [music] CEOs.
“Only” is not cool.

Do you feel an added burden of
responsibility versus your white
peers, in terms of paying your
success forward and being a role
model?

It is a responsibility, but certainly
not a burden, to bring talented,
diverse people along. Which is
what I’ve done and I'm quite
proud of. It’s not just a Ryan Press
[Warner/Chappell co-head of
A&R], it’s a Katie Vinten [former
co-head with Press]. It’s not just

a Carianne Marshall [Warner/
Chappell co-chairman/COQ], it’s
an Eric Mackay [Warner/Chappell
executive vp global digital strategy].
Our industry is growing. It’s a new
business that at times needs new
people and new voices.

“When | speak

about being the
first and not the
only, | have to
share some things
| did to get here.”

How would you describe your
management and mentoring style?

I came from the bottom, so I know
what that is. I've been able to see
some of the mistakes that I’'ve made.
But those mistakes aren’t the end of
the world. So I manage and mentor
that way: “It’s OK. Let’s talk about
it and figure it out.” Sometimes you
need to make that mistake to get to
the next step. It’s almost a common-
sense approach, giving people

the gift that was given to me: an
opportunity to fail. I'm not afraid of
failure, and I'm not afraid of anyone
failing.

Who mentored you on your move
from A&R rep to corporate executive?
Clarence Avant is one, but he has
surpassed mentor and become more
of a father figure. I once asked an
executive that I looked up to, “How
do Ibecome a CEQ?” That person
looked at me and told me I should
listen to different types of music. I
have never been more offended. I
actually went outside our industry to
find the tools. That’s what put me on
that path.

At the same time, I decided to
work on myself. I dropped the “Big”
from my name about 10 years ago.
I’d been called Big Jon since high
school and when I DJ’d. I stepped
outside of myself because I knew my
goal was to run a company and be a
CEO. And I didn’t know if that would
happen at the company I was at then.
I never knew a CEO with a nickname.
I never asked anyone to stop calling
me Big Jon. I just started referring to
myself as Jon Platt. Even Jay in his
speech said, “This person formerly
known as Big Jon.” (Laughs.)

I also [paid for] an executive
coach out of my own pocket. Most
of the leaders of the Fortune 500
companies have them. That’s when
someone pulled the curtain back and
showed me that I wasn’t focusing on
the right things if I wanted to achieve
what I wanted to achieve. I still work
with the coach, but not nearly like I
did then. There are times I've called
and asked, “Hey, what do you think?”

How long have you had the coach?
Since around 2004, 2005. I was still at
EMIin A&R. T hadn’t been the head of
anything at that point. That’s how long
this process has been. It’s not cheap,
either. But I made that investment —
not just in money, but in time. When

I speak about being the first and not
the only, I have to share some things

I did to get here, without giving it all
away. People need to know: No one’s
going to give you anything. You've got
to work for it.

How do you navigate balancing
business and creative?

Music is who and what I am, so that’s
almost the easy part for me. DoIdo
A&R on a day-to-day basis? No, T have
a whole company to run. Ten to 20
years ago I was A&R-ing songwriters
and artists. Now [ A&R people and

BIG PRAISE

PLATT HAS WORKED WITH
MANY OF MUSIC'S MOST
IMPORTANT CREATORS. FIVE
OFFER THEIRACCOLADES

BEYONCE

“It has been adream cometrue
working with Jon. Some of my
best work has been done with
him. He cares about music and
quality. He cares about the
culture. Heisone ofone.lamso
grateful for our work together.”

“With Jon, both current
artists and the forefathers of
soul, hip-hop and R&B have
representation in the C-suite
by someone that looks like
them. He's atrailblazer, not
justintitle but how he got
there: by respecting creatives,
respecting the craft and being
an amazing human being. Jon
Platt is the President Obama of
the music business.”

RIHANNA

“Big Jonhas been there with me
fromthe verybeginning. There
isn’tatime [ needed something
and he didn’t have my back. His
unparalleled work ethic and
loyalty have always stood out
most. 'mso proud and excited
to watch his career soar.”

ED SHEERAN

“I've had the pleasure of
working with Jon many times
prior to himjoining Sony, and
he always seemed to make
magic happen. 'm so excited
for what’s to come with working
with him and looking forward
tothe future! Well done, Jon,
welcome to the family.”

PHARRELL WILLIAMS

“lalways said he'd be an
amazing gardener, because

he knows which seeds to

bet on, but he gives them all
love. That’s why [ call him a
botanist. He waters us — so
many countless people —with
advice and vision that you may
not have but that can get youto
another level.”

executives, helping them be the

best they can be. So now, when an
executive has success, that’s the new
hit record for me.

What have you learned from the
songwriters and artists you've
worked with?

I've been lucky to work with artists
and songwriters that work hard.
Look at someone like Pharrell, who
has never stopped working, through
the good days and the not-so-good
days. That’s why when it came back
around for him, it wasn’t like he was
getting back on the bike — he was
still on the bike. I love people like
that; I get inspired. I've worked with
artists and songwriters in different
genres, male, female, black, white,
whatever. The cream of the crop

all do the same thing: outwork
everybody else. Look at [songwriter]
Justin Tranter. In achieving his
success, he never lets you forget
where he comes from and he never
lets you forget about his community.
Sowho am I not to do the same?

How have you evolved as a leader in
the last 10 years?

Jon Platt the person always wants

to help people. Jon Platt the leader
learned the ability to put others
before himself. That’s what true
leadershipis. But 'm in the early
stages of it. I love the fact that I've
had a hand in developing the next
generation of executives, and I will
continue to do that. A&R can be a
selfish, individual sport at times. I've
matured enough to know that you
can include others, to play as a team.
When you're doing A&R, there’s a
moment when you think it’s you. And
it’s never you. It’s always the talent.
And we’re on the team to help them
achieve that success.

When I came into this industry
and saw how it was, I didn’t want the
industry to change me as a person. I
wanted to change the industry. One
of the things that connects me with
a lot of the songwriters I represent
1s that I am who I am and they are
who they are. And we respect each
other. I don’t drink. It’s very rare that
I’ll even have a celebratory drink.

I don’t get high. And I’'m not the
outcast. People respect it. I'm very
comfortable in my own skin. That’s
the best way to explain it.
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B March 14 iHeartMedia files for Chapter 11 bankruptcy to alleviate its $20 billion debt load. B®» March 28 Republic Group president
Charlie Walk exits the label following an investigation sparked by a former colleague’s allegations of sexual misconduct.
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STUBERGEN, 52

CEQ of international and global commercial services, Warner
Music Group

ERIC LEVIN*

Executive vp/CFO, WMG

OLE OBERMANN#*

Executive vp business development/chief digital officer, WMG

PAULROBINSON*

Executive vp/general counsel, WMG

STREAMING REVENUE UP 22.6 PERCENT Thanks
in large part to this quartet, WMG’s overall
revenue exceeded $4 billionin 2018 —a
company record since its purchase by Len
Blavatnik’s Access Industriesin 2011. Bergen,
who oversees 30-plus territories, helped drive
a22.6 percentincrease in streaming revenue
as well as WMG’s $180 million purchase

of European direct-to-fan etailer EMP
Merchandising. Obermann steered the launch
of WMG Boost, a seed fund earmarked for
early-stage music startups, while Levin and
Robinson ensured new ventures ran smoothly.
Among WMG's top globetrotters: Ed Sheeran,
whose world tour grossed $433.5 million,

and Brazilian breakthrough Anitta, who has
released tracks sung in Portuguese, Spanish
and English.

MUSIC TREND HE’D LIKE TO SEE IN 2019

Levin “I'd like to see streaming services find
further ways to differentiate themselves and
offer consumers real choice.”
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DENIS DESMOND, 64

Chairman of the United Kingdom and Ireland, Live Nation

ARTHUR FOGEL, 65

Chairman of global music, president of global touring, Live Nation

BOB ROUX, 61

President of U.S. concerts, Live Nation

RUSSELLWALLACH, 53

Global president of media and sponsorship, Live Nation

KATHY WILLARD*
CFO, Live Nation

90 MILLIONTICKETS SOLD IN 2018 The live-
events behemoth continued to dominate the
concert business. Fogel's work on Beyoncé and
Jay-Z's Onthe Run |l and U2’s Experience +
Innocence tours helped them gross

$253 million and $126 million, respectively.
Roux and his U.S. concerts team promoted over
6,400 shows, which represented more than

42 million of the 90 million total tickets sold for
Live Nation’s shows globallyin 2018. Desmond
promoted shows for Taylor Swiftin Dublin

and Eminemin London, plus the Reading and
Leeds music festivals, which he says sold out all
170,000 tickets in advance. And Willard helped
oversee Live Nation’s acquisition of Rock in Rio,
which has attracted over 9 million attendees
since 1985. “We have wanted to be in [Brazil] for
alongtime, anditis finally the right time,” she
says. Meanwhile, under Wallach, Live Nation’s
sponsorship division saw double-digit growth in
2018 with revenue exceeding $385 million.

Three Big Apple-based executives go out for natural wines and rap over the stereo

hop-driven playlist A r
at this beautiful I_'ﬂjl .
space designed by
renowned interior
designer Ken Fulk.”
—Alex Harrow,
Milk & Honey

LEGACY RECORDS ( 4 '
(517 W.38th St.) ! I l‘

“There’s a casual

vibe and a good hip- ' y l r—

FRENCHETTE
(241 W.Broadway)

“This Tribeca bistro has to be at the top of my list. I'm a natural wine devotee,

and their list is full of amazing discoveries thanks to wine director Jorge
Riera. It's got a super-cosmopolitan vibe and a poulet réti that will knock
your socks off.” —Gabe Tesoriero, Def Jam Recordings
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THE FOUR

HORSEMEN

(295 Grand St.)

“Every dishis

exceptional, the

staff is warm, and

there's attention

to acoustics” at

the Williamsburg

wine bar from LCD

Soundsystem’s

James Murphy.

—Samantha

Kirby Yoh, WME
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GUY MOOT*
Incoming co-chair/CEQ, Warner/Chappell Music Publishing

CARIANNE MARSHALL*
Co-chair/C00, Warner/Chappell Music Publishing

REVENUE GREW 14.2 PERCENT “It has been
quite a shake-up,” says Marshall of the music
publishing musical chairs that have her and
Moot {as of April} running Warner/Chappell.
Marshall landed at the company after SONGS
Music Publishing, where she was a partner, sold
to Kobalt. Moot comes to Warner/Chappell from
Sony/ATV, where heis president of worldwide
creative, as Marshall’s former boss Jon Platt
takes the reins from departing Sony/ATV
chairman/CEQO Martin Bandier. All that churn
hasn’t hurt the bottom line: Warner/Chappell —
which has Jay-Z, Kendrick Lamar, Bruno Mars
and Katy Perry on its roster — saw publishing
revenue grow 14.2 percent to $653 million over
the previous year, while operating income rose
from $81 million to $84 million.
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ROBLIGHT*

Partner/managing director/head of music, Creative Artists Agency
DARRYL EATON*

MITCH ROSE*

RICK ROSKIN*

Co-heads of contemporary music for North America, CAA

ROSTER GENERATED ALMOST $5 BILLION “As
live goes, the music industry goes, and 2018
was a huge year on a host of levels,” says Light,
who recently completed his 20th year as head of
CAA’s music department. The company booked
Ed Sheeran’sinternational dates {Paradigm
reps him domestically}, including his four-night
run at Wembley Stadiumin London, which was
Billboard Boxscore’s top-grossing engagement
of 2018 ($28.8 million). Meanwhile, Eaton, Rose
and Roskin booked the North American legs

of five of the year’s top 25 tours by Beyonce &
Jay-Z, the Eagles, Harry Styles, Shania Twain
and Journey’s co-headlining tour with Def
Leppard {the latter band is repped by Artist
Group International}. The music division, which
just celebrated its 35th anniversary, remains

a tastemaker: Musical guests on seven of the
first nine shows in the current Saturday Night
Live season were CAA clients. Upcoming tours
include Ariana Grande, twenty one pilots, Luke
Combs and Lady Gaga’s Las Vegas residency.
MUSIC STORY OF 2018

Rose “The power of hip-hop —in the live

space as well as streaming.”
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MARC GEIGER*
Partner/head of music, WME
SARA NEWKIRK SIMON*
KIRK SOMMER*

Partners/co heads of music, WME

BRENT SMITH*
Partner, WME

See page 74.
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SCOTT GREENSTEIN, 59

President/chief content officer, SiruskM

36 MILLION SUBSCRIBERS AND COUNTING
Although SiriusXM'’s subscriber countis

36 million, up from 33 millionin 2017, and
Greenstein calls the satellite radio service
“overwhelmingly the best business modelin
audio,” what he wants to talk about is LL Cool J's
old-school Rock the Bells Radio channel,
launched last March. “He has broken a lot

of new music by older artists, like Ice Cube,
Redman, Nas and Wu-Tang Clan,” he says.
What Greenstein doesn’t want to talk about

is SiriusXM’s purchase of Pandora, as the

sale hadn’t closed at press time and “it would
be pointless for so many reasons.” Don'’t be
surprised, though, if his purview expands to the

include podcasts — iHeart has nearly 13 million
unique monthly podcast listeners, second to
NPR, according to Podtrac — and a presence on
Amazon’s Echo, where listening hours are up
200 percent, according to the company. “This
has been the year where our multiplatform
strategy has borne fruit,” says Pittman.

3l

HARTWIG MASUCH, 64
CEO, BMG

FOUR — AS IN FOURTH MAJOR With fiscal year
2018 revenue on target to hit $600 million —
two-thirds of it generated by publishing, the
rest by recorded music — Masuch says BMG
is now positioning itself as the fourth major
music company, a claim he avoided in the early
years of the company’s reincarnation. "BMG

POWER MOVE

“Without these leaders’ talent

and tenacity, the modernizing

of music copyright would still
seem like a fool’s errand.”

—Rep. Doug Collins, R-Ga., on the key contributions
from industry lawyers Danielle Aguirre and Dina
LaPolt, whose pivotal negotiations ina 2017 “come
to Jesus” meeting held in the congressman's office

can deliver successful global records and break
new artists in every territory,” says Masuch,

new acquisition in the coming year.

29 citing Jason Aldean’s No. 1 Billboard 200 album

ELIZABETH MATTHEWS*
CEQ, ASCAP

MICHAELO'NEILL, 57
President/CEO, BMI

OVER $1 BILLION IN PAYOUTS EACH Under
Matthews, ASCAP, for the first time,
distributed over $1 billion to members after
collecting $1.1 billion in 2018, a year-over-year
improvement of 10 percent. BMI, meanwhile,
had its own record year, distributing almost
$1.2 billion to its members in the fiscal year
that ended June 2018 — a $95 million uptick

in payouts, says O’'Neill, citing “the lowest
overhead in our company’s history,” with nearly
90 cents on the dollar going to members
including Taylor Swift and Ed Sheeran. Both
performing rights organizations also helped
shape the Music Modernization Actand pushed
for its passage.

MUSIC TREND SHE’D LIKE TO SEE RETIRED
Matthews “The Floss.”
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BOB PITTMAN, 65
Chairman/CEQ, iHeartMedia Inc.

JOHN SYKES, 63

President of entertainment enterprises, iHeartMedia

TOM POLEMAN, 54

Chief programming officer/president of national programming
group, HeartMedia

LISTENING HOURS ON ECHO UP 200 PERCENT
iHeartMedia’s Chapter 11 bankruptcy approval
inJanuary will allow the company to reduceiits
debtfrom $16.1 billion to $5.75 billion — and
even though the company took a six-month
revenue hit last summer, Pittman retains his
characteristic optimism. “If you borrowed too
much money on your income, you're going to
have a hard time paying [the mortgage], but the
house is still a great house,” he says. The world’s
biggest broadcast company has diversified to

Rearview Town and Lil Dicky’s “Freaky Friday,”
featuring Chris Brown, the first BMG release
to surpass 1 billion streams. The company also
grew through acquisitions of RBC Records
and World Circuit Records, and the additions
of 21 Savage, BlocBoy JB, Juice WRLD and
Jessie Jtoits publishing roster.
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AARON BAY-SCHUCK, 37

Co-chairman/CEQ, Warner Bros. Records

TOM CORSON, 58

Co-chairman/C0C, Warner Bros. Records

RECORD 50-WEEK CHART RUN FOR BEBE REXHA
In the year since Corson took over Warner Bros.
Records, Bebe Rexha {and Florida Georgia Line)
spent a record 50 weeks at the top of the Hot
Country Songs chart with “Meant to Be,” while
Dua Lipa's “New Rules” broke the record for
most weeks spent on the Mainstream Top 40
chart: 45. Best new artist Grammy nominations
followed for both. “We needed to re-energize,
refresh and rebuild,” says the former RCA chief,
who steered the label solo until Bay-Schuck
joined in October. WBR’s new CEOQ, who
oversees the label’s creative direction and A&R,
calls his partnership with Corson an “arranged
marriage” that works. “Tom has operational
acumen that I've never seen before,” he says.
MUSIC TREND HE’D LIKE TO SEEIN 2019
Corson “The next iteration of rock’n’roll.”
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PETER EDGE*
Chairman/CEQ, RCA Records
JOHN FLECKENSTEIN, 44

JOERICCITELLI, 56
Co-presidents, RCA Records

497 MILLION STREAMS FOR “THIS IS AMERICA”
Oneyear since Edge began piloting the RCA
mother ship solo, promoting Fleckenstein and

B March 28 Cardi B signs a management deal with Quality Control Music, which reps her then-fiancé Offset’s group, Migos, and
Lil Yachty. B April 3 Spotify goes public with a direct listing on the New York Stock Exchange and is initially valued at almost $30 billion.

ultimately led to the bill’s passage.

The MMA will help ensure songwriters and

producers are paid more fairly for their work.

Riccitelli, RCA continues to dominate the R&B
renaissance and is coming on strongin hip-
hop. Both “are very much core to what we do,”
says Edge. Brockhampton'’s iridescence bowed
at No. 1 on the Billboard 200; Normani and
Khalid’s “Love Lies” crowned the Mainstream
Top 40 chart, and H.E.R. nabbed four Grammy
nominations. Childish Gambino, whom Edge
signed in early 2018, also owned one of the
biggest cultural moments of the year with his
first single for RCA, “This |s America,” which
has amassed over 496.5 million streams.
RECENT BOOK THAT RESONATED

Fleckenstein The Singularity Is Near by Ray
Kurzweil
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RON PERRY, 40
Chairman/CEQ, Columbia Records

JENIFER MALLORY*
GM, Columbia Records

TWO CHAINSMOKERS AND ONE SICK ROLLOUT
Just over a year ago, Perry transitioned from
running SONGS Music Publishing to running
Columbia and soon promoted Mallory from
executive vp international marketing to be his
deputy. This year saw the signing of Labrinth,
Siaand Diplo’s group, LSD, and adistribution
deal with BTS’s label, BigHit. “I think our

developing-artist story isincredible,” says Perry.

Mallory says her 2018 highlight was working
on The Chainsmokers’ second LP, Sick Bay, which
collected singles released steadily during the
year. “It allows you to monetize a project over

18 months versus a traditional three-month
release schedule,” she says.

MUSIC STORY OF 2018

Mallory “Childish Gambino's ‘This |s America’
video captured adarknessin American culture
that reverberated around the globe.”
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MARCGEIGER

PARTNER/HEAD OF MUSIC,WME

SARA NEWKIRK
SIMON
KIRK SOMMER

PARTNERS/CO-HEADS OF MUSIC,WME

BRENT SMITH

PARTNER, WME

44

r
.

,)

“e.music festivals — Geiger points out that he and his leadership

-

teamchdédicated to "figuring out how qualitative gets

into the mix.” For Geiger, David Byrne's American Utopia
tour, which he contends was the year’s best, checks that box.

Simon, meanwhile, cites WME'’s history with Latin music from .d
Luis Miguel (another top 25 tour of 2018) to J BalvintoKali
Uchis. "We strive to y anc " she i '
clients, Drake and Childish Gambino, don

in 2018, and two of Sommer’s top acts. rocked the festival
circuitas headliners: Arctic Monkeys at Au;t?hﬁity Limits and
TheKillers at Bonnaroo and Lollapalooza. -

What was the biggest music story of 2018?

SIMON Disintermediation of distribution and the amount of
music thatis outthere. When | hear that 50,000 new songs a
week are being uploaded to the digital service providers, that
is the story.

GEIGER The total obliteration of charts. Right now, there's

a transition and a fight between sales, streaming, paid and
unpaid. That's the macro story.

Where do you expect to see growth in your business?
GEIGER The touring business is healthy. The next phase has
more to do with music stars crossing over into other areas.

What's one change you‘dlike to seein the industryin 2019?
SIVION More perspective and nurturing of people with
strong points of view. We haven’'t had something like that
since [Spotify playlist] RapCaviar, and it's very important.
When you have complete democratization of distribution,
consumers get overwhelmed and consume less if smart
people aren’tfiltering. , —SK.




From left: Geiger,
Simon, Smith
and Sommer
photographed
by Emily Berlon
Jan.22at WME in
Los Angeles.




B April 14 Beyoncé becomes the first black woman to headline Coachella. Her set is the most-viewed live-music festival performance

on YouTube. B April 16 Kendrick Lamar becomes the first rapper to take home the Pulitzer Prize for music.
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SYLVIARHONE*

President, Epic Records

2.4 BILLION STREAMS FOR ASTROWORLD Under
Rhone’s stewardship, Epic scored a hit with
Camila Cabello’s debut atop the Billboard 200
with her first solo album, Camila, and
watched her single “Havana” generate

1.3 billion streams. 21 Savage’sAm > [ Was
notched two consecutive weeks at No. 1 on
the Billboard 200 and his feature on Post
Malone’s “rockstar” earned the rapper his
first Hot 100 chart-topper. Travis Scott also
notched his first Hot 100 No. 1 with “Sicko
Mode” from his hit Astroworld LP, which has
amassed 2.4 billion streams. What’s next?
Look for Epic to grow its R&B roster.
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MIKE DUNGAN, 64

Chairman/CEQ, Universal Music Group Nashville

CINDY MABE, 46

President, Universal Music Group Nashville

THE NO. 1 COUNTRY LABEL FOR SIXYEARS

The dynamic duo of Dungan and Mabe led
Universal Music Group Nashville to its sixth
consecutive title as Billboard’s Top Country
Labelin 2018. “We had solid performance
across the board,” says Dungan, who credits
Mabe, an “extremely focused yin” to his
“looser yang,” for playing a crucial role in
UMGN’s performance. Chris Stapleton
landed the No. 4,7 and 9 Top Country Albums
of 2018 with, respectively, Traveller and From
A Room, Volume 2 and Volume 1; Luke Bryan
took No. 8 with What Makes You Country;
and Jon Pardi’s breakthrough, California
Sunrise, finished at No. 11. For the coming
year, Dungan hopes Sam Hunt will deliver

an album. “Just give it to me, please!” he says
with a laugh.

MOVIE TITLE THAT DESCRIBES HIS LIFE
Dungan “Stop the World: | Want to Get Off.”
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RANDY GOODMAN, 62
Chairman/CEQ, Sony Music Nashville

EIGHT NO.1 SONGS ON COUNTRY AIRPLAY
Goodman’s focus on breaking new artists
since taking the top job at Sony Nashville

in 2015 led to major momentum in 2018.

The division scored eight No. 1 songs on the
Country Airplay chart, including Kane Brown’s
“Lose It” and “Heaven,” the chart’s top track
for the year; Maren Morris’“I Could Use a
Love Song”; and Luke Combs’ “One Number
Away” and “She Got the Best of Me.” Combs
and Brown also scored the No. 1 and No. 2 Top
Country Albums for 2018, respectively, with
Combs’ This One’s for You spending 17 weeks
at No. 1in the calendar year. Goodman'’s focus
on streaming also paid off: SMN landed three

of the top 10 tracks on the year-end Country
Streaming Songs chart. “Being agile” is key
to Sony’s momentum, he says. “We have to be
able to evolve quickly.”

RECENT BOOK THAT RESONATED Jordan
Peterson’s 12 Rules of Life

38

SUSANWOJCICKI, 50
CEC, YouTube

ROBERTKYNCL, 48

Chief business officer, YouTube

LYOR COHEN, 59

Global head of music, YouTube

829,000 SIMULTANEOUS VIEWS FOR ARI 2018
was a record-breaking year for YouTube:
458,000 users made Beyoncé’s Coachella
performance the platform’s most-viewed
live-music festival performance, and Ariana
Grande’s “Thank U, Next” video premiere
logged 829,000 simultaneous views — the
most ever for a YouTube premiere. “Our
most successful artists aren’t the ones

that are simply putting up music videos,”
says Cohen. “They're using all our tools to
interface directly with their fans on a day-to-
day basis.” Those tools, adds Kyncl, include
artists and songwriters obtaining recognition
for their work through the Music in This
Video feature and the YouTube charts, and
making additional revenue through the
site’s partnerships with Ticketmaster and
Eventbrite. Wojcicki also says YouTube paid
out $1.8 billion in ad revenue to the music
industry worldwide between October 2017
and September 2018.

39

CUSSION PANG, 44

CEO/director, Tencent Music Entertainment

ANDY NG, 45

Group vp, copyright management; Tencent Music Entertainment

OVER $1 BILLION RAISED IN ITS IPO Tencent
Music Entertainment Group — the digital-
music division of China’s Tencent Holdings

— made its U.S. debut in December when it
went public on the New York Stock Exchange
at $13 ashare, raising over $1 billion inits
initial public offering. With financial backers
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USC ANNENBERG INCLUSION INITIATIVE UPDATE

GREATER AWARENESS — BUT LITTLE PROGRESS

THE FORMATION OF THE RECORDING ACADEMY’S DIVERSITY TASK FORCEAPPEARSTO BEASTEP INTHE
RIGHT DIRECTION, BUT WOMEN STILLACCOUNTED FORONLY 17 PERCENT OF HOT 100 ARTISTS IN 2018

By Dr. Stacy L. Smith, Dr. Katherine Pieper and Marc Choueiti

hen the
University
of Southern

California’s Annenberg
Inclusion Initiative released
our first study on

inclusion in music
in 2018, we had "
little idea that such

industry upheaval

would follow. The Smith

response to last year’s
male-dominated Grammy
Awards — which resulted
in the formation of the
Recording Academy Task
Force — laid the foundation
for greater access and
opportunity for women in
music.

But since our previous
report, the numbers haven’t
moved. Women accounted
for 17 percent of artists
on the 2018 Billboard
Hot 100 year-end chart,
barely budging from the
low point to which they
fellin 2017. Meanwhile,
across seven years and 700
songs, 12.3 percent of the
songwriters were women,
and a mere 2 percent were

producers — figures that

have not changed over time.

Our work this year
highlights the obstacles
and biases that prevent
more women
from working
in these roles.
Through a series
of 75 qualitative
interviews, women
described being isolated,
objectified and dismissed
— in some cases, because
they were not considered
to possess the skills
and abilities needed to
succeed in the recording
industry. She |s the Music,

PREVALENCE OF FEMALE ARTISTS ACROSS 700 SONGS

(in percentages)

2012 2013 2014

an initiative started by
Alicia Keys, Universal
Music Publishing Group
chairman/CEQ Jody
Gerson, WME partner/
head of East Coast music
Samantha Kirby Yoh,
and engineer/producer
and Jungle City Studios
co-founder Ann Mincieli,
is rolling out solutionsin
partnership with Billboard.

SITM provides mentorship,

such as hosting all-female
songwriting camps, and
through its new global
database of creators will
make it possible for more
women to be identified,

2015 2016 2017

recruited and hired,
especially as songwriters,
engineers and producers.
{We are proud to support
these efforts by sharing
access to every womanin
our database)

A coalition of talent-
agency executivesis also
working to bring greater
inclusion to live music by
developing similar tools.

Smith, Pieper and Choueiti
are, respectively, the USC
Annenberg Inclusion
Initiative’s founder/director,
research scientist and
project administrator.

Ratio of males
to females

2018

PREVIOUS SPREAD: HAIR AND MAKEUP BY CHECHEL JOHNSON AT DEW BEAUTY AGENCY. GROOMING BY ERIN QUANDT AT DEW BEAUTY AGENCY.
RHONE: SAMI DRASIN. DUNGAN, MABE: COURTESY OF UMGN. GOODMAN: JOHN SHEARER. WOICICKI: PHILLIP FARAONE/GETTY IMAGES. KYNCL:

TRISTAR MEDIA/GETTY IMAGES. COHEN: NOA GRIFFEL. PANG, NG: COURTESY OF TENCENT. SMITH: MICHAEL KOVAC/GETTY IMAGES.




CONGRATULATIONS
TO OUR CHAIRMAN AND CEO,

RAUL ALARCON
AND ALL
“MUSIC’S TOP 100
POWER PLAYERS”

\‘\m

NEW YORK NEW YORK MIAMI MIAMI MIAMI LOS ANGELES LOS ANGELES

g 53 O AL wese G

£ M
m "‘@ 106.9fm @— K”) 9',2!9 ql re
SRS
T medgal I musica HitzMaker

b Y
b}
’ 3
-- by
¥
¥
¥
’ ]

SPANISH BROADCASTING SYSTEM



thatinclude Spotify, plus 800 million unique
monthly average users as of late 2018,
Tencent Music is increasingly influential
beyond China. American investors are
banking on aremarkably profitable business
model that includes virtual tipping and digital
karaoke.

10

DAVE ROCCO, 35

Executive vp creative, Universal Music Group

CELINE JOSHUA*

GM of commercial, content and artist strategy, UMG

300 MILLION STREAMS FOR LELE PONS UMG's
recently minted senior creatives have found
quick success in their newly created roles.
Rocco, who joined in May after several years
as Spotify’s global head of artist and label
marketing, oversaw a Queen covers project
featuring UMG acts Troye Sivan, 5 Seconds of
Summer and Shawn Mendes that benefited
the Mercury Phoenix Trust and additionally
launched several categorywide campaigns
with key streaming partners. Joshua, who
also joined in May from a senior role at Epic,
pioneered a “vertical playlist” strategy at
UMG targeting mood- and activity-based
video playlists to find additional audiences for
emerging and established artists, resulting in
areturn to No. 1 on the Hot 100 for Halsey’s
“Without Me.” The first artist signed to
Joshua’s 10:22 imprint also proved a winner,
according to Joshua: Latin artist Lele Pons
has racked up over 300 million global streams
with breakthrough single “Celoso.”

MUSIC TREND READY TO BE RETIRED

Rocco “Theimportance of the first week.
Sometimes we get so competitive we forget
about listeners who might discover a release
down theline.”

41

SHAWN “JAY-Z” CARTER, 49

Founder, Roe Nation

JAY BROWN, 45
CED, Roc Nation

DESIREE PEREZ,48
(00, Roc Nation

ONTHE RUN Il GROSSED $254 MILLION In 2018,
Jay-Z became the first artistin a decade

to appear twice on Billboard’s year-end

Top 25 Tours chart, thanks to his solo 4:44
tour {which grossed $45.5 million} and his
joint run with wife Beyoncé, On the Run Il
{$253.5 million). Outings by Roc Nation’s
Shakira and J. Cole also added to the coffers,
as did Cole and Meek Mill’s Billboard 200
No. 1 debuts KOD and Championships,
respectively. Roc Nation also unveiled its
partnership with Brandon Silverstein’s S10
Entertainment & Media. Silverstein, whose
roster includes Normani and British singer-
songwriter Jacob Banks, will team with Roc
Nation on management, label and publishing
ventures.

12

DAVID ISRAELITE, 50

President/CED, National Music Publishers' Association

DANIELLE AGUIRRE, 41

Executive vp/general counsel, NMPA

WON A 44 PERCENT RISE IN STREAMING RATES
Thanks largely to Israelite and Aguirre, the
NMPA scored two big wins in 2018: a verdictin
a Copyright Royalty Board case that will raise
interactive streaming royalty rates 44 percentin
the next five years and the passage of the Music
Modernization Act, which will give publishers
more control over mechanical royalties. “The
MMA changed the paradigm of what it means
to represent the music business in Washington,
D.C., because we built a coalition,” says Israelite,
who did a good deal of the building. Aguirre,
who led the CRB litigation, says there’s still
work to be done: “Passing the MMA got us to
the 50-yard line — we have to build the MLC
[music licensing collective]. The law really just
says, ‘Get to work guys.””

13

ELIZABETH COLLINS, 51

SUSAN GENCO, 53
Co-presidents, The Azoff Company

$125 MILLION TO BUY BACK THEIR COMPANY

It's a new era for Irving Azoff’s entertainment
behemoth: In December, Collins and Genco
completed their mentor’s bid to “buy back” full
control of his music management company

— which, after a 2013 merger, became Azoff
MSG@G Entertainment — through a $125 million
purchase of Madison Square Garden’s

50 percent stake. “We love MSG, we'll stay
close to them, but now we're looking forward to
the next five years and new opportunities,” says
Collins of the split. Genco’s 2018 also included
negotiating a last-minute compromise between
SiriusXM and the three majors that cleared the
way for the passage of the Music Modernization
Act. Disruption remains a core value for the joint
leaders, who oversee a portfolio that includes
Global Music Rights, Oak View Group, Lane
Oneand Full Stop Management.

11

MITCH GLAZIER, 52
Chairman/CEO, RIAA

RECORDED-MUSIC REVENUE UP 10 PERCENT
Glazier, who joined the RIAA in 2000 and
moved into the top job on Jan. 1, helped forge
the last-minute compromise with SiriusXM
that let the Music Modernization Act pass,
getting rights holders paid for the use of pre-
1972 recordings in digital media and making it
likely that SiriusXM will eventually pay a higher
royalty rate. Next up? With recorded-music
revenue up 10 percentin the first half of 2018
— all of it coming from streaming — Glazier

is focused on the RIAA adapting to the new

B May 31 Recording Academy head Neil Portnow announces he will step down when his contract expiresin July 2019. 3 June 2 BTS
debuts Love Yourself: Tear at No. 1 on the Billboard 200, becoming the first K-pop act to top the albums chart.

“l asked that any sale of
[Universal Music Group’s]
Spotily shares resultin a
distribution of money to
artists, non-recoupable.”

— Swift announces move from Big Machine to

Republic in November on Tumblr, revealing the fair-pay
victory she negotiated as part of her new global deal.

When UMG sells its Spotify stock,
label-group artists will get better payoffs.

business. That includes rethinking the gold/
platinum certification program and funding
litigation against stream-ripping sites. “We're

also focusing on what labels do in the streaming
environment,” he says, in hopes of discouraging

acts from signing directly with streaming
companies.

SOCIAL ISSUE THAT KEEPS HIM UP AT NIGHT
“We have to reclaim the idea of civil public
discussion in government, social mediaand
public debate in general.”

7 3

RANDY GRIMMETT, 50
Partner/CEQ, Global Music Rights

JOHN JOSEPHSON, 57
Chairman/CEQ, SESAC

top Billboard's five main Christian charts;

“Despacito”; and Mariah Carey, Spotify’s one-
day record-holder with 10.8 million plays for

“All 1 Want for Christmas Is You.” “Three female

affiliates who experienced standout success
is significant,” says Josephson, whoin June

unveiled the $1 million SESAC Scores: The Beck

Diversity Project designed “to mentor along
gender and ethnic lines to broaden creative

perspective.” As Global Music Rights enters its
sixth year, the Irving Azoff-founded company has
37 full-time employees servicing 80-plus writers,

including renewed deals with Steve Miller,
Lindsey Buckingham and the John Lennon
estate, while adding Prince Royce and Travis

Scott. Grimmett, who declines to reveal revenue,

says the performance rights organization’s
business “has grown exponentially in the last
three years”; Billboard estimates the PRO has
about $75 millionin annual revenue.

$1 MILLION FOR DIVERSITY In 2018, SESAC had
Lauren Daigle, the first artist to simultaneously

Erika Ender, the co-writer of global juggernaut

v
wl
a
<
=
i
=
E
5
4
2
<
.
ol
<
wi
g
=]
e
(=
=4
<
.
2
i
|
.
<<
(=
%l
=
=]
=
=z
ol
Q
(=4
o
(=]
2
w1
a4
@
£
=]
f=]
a
¢
w
u
wl
o
v
wl
a
<
=
=
=
E
5
4
a
(=<4
S
2
Y
=
E
E
w
o
z
=
Q
[
g
o
.
&
(=
<
R
u
=
=)
£
=
=
=4
<
n
z
3
s
=
I
Z
I
e
z
E
I
Z
=}
i
.
.
g
=
=
=
w
4
>
pum |
)
E
)
v
=
T
[=]
=
&
o
Q
2

wi
<}
4
=
oo}
=
=
=
=)
=
S
=
=}
=l
=
a
=
=}
bra}
T
o
ui
I}
=4
wi
=
=
pur}
=
=
T
=
=1
o
=4
i}
=
=
e
[m}
=
=
&
a
<
=
=
w
s}
=
n
i}
=
o«
=
a
hag
=
=
=
=3
3
a
i
o
=3
=}
=
=
T
b=
o
=
=
a
g
=
pre}
a
v
=
pu
)
3
o
<0
o
=
=
w
s}
=
n
w
=
o«
=l
=)
e
5
&
=
E
@
k=4

78 BILLBOARD | FEBRUARY 9, 2019



CONGRATULATIONS BILLBOARD NEW GENERATION POWER HONOREE

MARTHA EARLS

THANK YOU FOR ALL YOU DO - KANE BROWN

LIKEWISE, CONGRATULATIONS TO RANDY GOODMAN
AND ALL THE 2019 POWER 100 HONOREES



B June 6 Lil Wayne's 2015 breach-of-contract lawsuit against Cash Money Records is settled, enabling the long-delayed release of Tha
Carter V. June 26 The Recording Academy officially expands the number of Grammy nominees in its top categories from five to eight.

16

FUTURE THE PRINCE, 33

Manager, Drake

NOAH“40"” SHEBIB, 35

Producer; co-founder, 0Y0 Sound

1.6 BILLION ON-DEMAND STREAMS Drake's
Scorpion was 2018's most-consumed album
thanks to continued oversight from the
rapper’s longtime partners. Shebib shares
executive-producer credits on its trio of

Hot 100 No. 1s, which cumulatively spent 29
weeks atop the chart: “Nice for What,” “In My
Feelings” and “God’s Plan,” which was the
year's most-streamed song with 1.6 billion
on-demand streams. Drake’s Aubrey & The
Three Migos tour was 2018's 13th top-
grossing run, with $87.1 million in ticket
revenue. Up next: Future the Prince joins
Drake as an executive producer of Euphoria,
an HBO-scripted high school drama slated
for 2019.

47

PAULROSENBERG, 47

Chairman/CEQ, Def Jam Recordings; co-founder/president,
Shady Records; CEQ, Goliath Artists

SEVENTOP FIVE ALBUMS In Rosenberg’s first
calendar year running Def Jam, the label
scored seven Billboard 200 top five albums

HOT PLATES: LOS ANGELES

{Logic's Bobby Tarantino ll and Kanye West's
Ye both debuted at No. 1} and five Grammy
nominations, including a best rap album nod
for Pusha T's DAY TONA. Meanwhile, the
Michigan State alum continued to manage
Eminem, whose surprise release, Kamikaze,
became the rapper’s ninth Billboard 200

No. 1. Now, with Def Jam headed into its 35th
anniversary year amid hip-hop’s streaming
explosion, Rosenberg sees a major opportunity
for the legendary imprint: “The timing is great
[for us] to return the brand toits proper identity
as the greatest hip-hop label of all time.”
EXECUTIVE COACH “Lucian Grainge has
encouraged me to take well-considered risks. |
have a tendency to be a bit conservative.”

48

STUART CAMP, 45

Manager, Ed Sheeran

$433.5 MILLION GLOBAL GROSS While

overall consumption of Ed Sheeran’s 2017
release, = (Divide), has surpassed 4.3 million
equivalent album units, the singer’s longtime
manager focused on his superstar client’s live
bookings in 2018 — “I'm with him wherever
he goes,” says Camp — and saw pop’s most
recognizable ginger named the top touring
artist of the year, with a global gross of
$433.5 million. Thatincludes Sheeran’s four-
night stand at London’s Wembley Stadium
inJune, which grossed $28.9 million and was

Three young managers pick the can’t-miss spots in a newly crowded scene

PETITTROIS
(13705 Ventura Blvd.)
“Their burger, the
‘Big Mec, is one of
the most decadent
things I've ever
eaten: two burger
patties smothered
in foie gras-infused
bordelaise sauce. It
has single-handedly

reduced my life
expectancy by 10
years.” —Mookie
Singerman, We Are
Free Management

(5359 W.Adams Blvd'.)

% ‘*"J o
. v n‘:“ BAVEL

(500 Mateo St.)

“Chef Ori Menashe

of Bestia is making
incredible Middle
Eastern food — the
malawach is my
favorite —ina
beautiful Arts District
space wherethe
whole restaurant
looks into an open
kitchen.” —Nicky
Berger, Loud Robot

“It's a great neighborhood hang with an equally great selection of
amari to wash down the cornbread. Plus, the skillet-fried chicken s

out of control.”
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—Seth Kallen, This Fiction

crowned the top Boxscore of 2018. Sheeran
already has live dates announced through
August 2019.

STRESS-RELIEF SECRET “Films, dogs and
atrusty flight-cased Xbox. You can't beat
escapism.”

49

PAULTOLLETT, 53

President, Goldenvoice Productions

20 YEARS, ONE PREMIER MUSIC FESTIVAL
Beyoncé’s headlining performance at the 2018
Coachella Valley Music and Arts Festival will
go down in pop music history: Her 100-dancer,
26-song spectacular reunited Destiny’s Child
and became the most-viewed live-music
festival performance on YouTube ever, peaking
at 458,000 simultaneous global viewers.
Goldenvoice has stopped releasing Coachella
attendance figures, but the 2018 crowd
reportedly hit a quarter-million, and even
though Kanye West pulled out of Coachella
2019, tickets for the 20th anniversary of
Tollett’s desert festival — anchored by
headliners Ariana Grande, Childish Gambino
and Tame Impala — sold out in six hours.
“Things come so fast,” the media-shy Tollett
told the Los Angeles Times in January. “You just
do your best.”

a0

PIERRE“P”"THOMAS, 39
CEO, Quality Control Music

KEVIN“COACHK" LEE*
€00, Qual ity Control Music

3.3 BILLION STREAMS FOR LILBABY The
homegrown Atlanta label broke two new acts,
Lil Baby and City Girls, through its alliance
with Motown Records. Lil Baby, whose “work
ethic beat everyone in 2018,” says Thomas, was
among the top 10 most-streamed artists of
the year, with 3.3 billion streams — and Baby's
mixtape with fellow Atlanta act Gunna, Drip
Harder, debuted at No. 4 on the Billboard 200.
Hip-hop duo City Girls debuted at No. 14 on the
Emerging Artists chart, and their sophomore
LP, Girl Code, landed at No. 31 on Top R&B/
Hip-Hop Albums. Although Migos remains
the Motown-partnered imprint’s biggest star,
“there’s no competition at Quality Control,”
says Lee. “We're all family. We all push each
other.”

EXECUTIVE COACH

Thomas “Ethiopia [Habtemariam], president
of Motown, has taught me patience, and that
nothing is more important than a hit record.”

ol

SCOTTBORCHETTA, 55
Founder/president/CEQ, Big Machine Label Group

882 MILLION STREAMS FOR FGL Borchetta,

a prime mover in country’s colonization of

the pop charts, saw the Bebe Rexha-Florida
Georgia Line duet “Meant to Be” goto No. 2 on
the Hot 100 and set a record as the longest-

PRINCE: GREG DOHERTY/GETTY IMAGES. SHEBIB: DAVID LIVINGSTON/GETTY IMAGES. ROSENBERG: SHAREIF ZIYADAT/GETTY IMAGES. CAMP: MARK SURRIDGE. TOLLETT: KATRINA BARBER/GETTY IMAGES.

THOMAS: PRINCE WILLIAMS/ WIREIMAGE. LEE: STEVE GRANITZ/WIREIMAGE. BORCHETTA: MICHAEL TRAN/FILMMAGIC, BAVEL: DYLAN + JENI. ALTA: ANDREA D'AGOSTO. PETIT: CAPRA PHOTOGRAPHY.




Entercom proudly
congratulates

David Field

Chairman; President |
and Chief Executive Officer
and

Pat Paxon

President of Programming

on being named to the
2018 Billboard Power 100.

Your shared commitment to the power of Radio and passion for music
and entertainment help Entercom’s 170+ million monthly listeners
connect with the audio content they love.

@Entercom

entercom.com



running No. 1inthe history of the Hot Country
Songs chart — 50 weeks — as well as generate
882 million U.S. streams. “This past year, for
the first time, streaming was 60 percent of our
revenue,” he says. “When we have the right
track, the whole catalog moves.” Thatincludes
Taylor Swift, who moved to Republicin
November but leaves behind six Big Machine
albums, which generated a combined 2 billion-
plus streamsin 2018. “When her Netflix
special started on New Year’s Eve, everything
just skyrocketed,” says Borchetta. “All that
music is Big Machine Records.”

FORGET POWER SUITS, HE WEARS... “Power
scarves. Thanks, Steven Tyler!”

JOELKATZ,74
Founding chairman of the global entertainment
and media practice, Greenberg Traurig

RAISED $2 MILLION IN ONE NIGHT Highlights
from the A-list entertainment lawyer’s year
included brokering a deal valued at upwards of
$250 million for the Latin Grammys to remain
on Univision through 2028, negotiating Jon
Platt’s move to Sony/ATV (see cover story,
page 66) and helping to set up the capital
structure for Hitco Entertainment, the music/
content company recently formed by ex-Epic
Records chief Antonio “L.A.” Reid and music-
business veteran Charles Goldstuck. Katz, who
chairs the T.J. Martell Foundation, also helped
set a fundraising record for the cancer research
nonprofit: over $2 million in one night.

FORGET POWER SUITS, HE WEARS POWER...
“Sport jackets, T-shirts and jeans — to make
people comfortable so they’ll speak openly.”

53 AAAAAA .

DRE LONDON

Founder, London Ent.

77 WEEKS IN R&B/HIP-HOP ALBUMS TOP 10

In August, Stoney, the debut album by
London’s client Post Malone, notched 77
weeks inthe top 10 of the Top R&B/Hip-

Hop Albums chart, surpassing the 76-week
record of Michael Jackson’s Thriller. If that
wasn'timpressive enough, London and Post
Malone’s tag-team effort racked up three
career firsts in 2018: first No. 1 debut on the
Billboard 200 (beerbongs & bentleys); first
Grammy nominations — four, including album
of the year; and first arena sellouts {two nights
in December at Brooklyn's Barclays Center).
With an arena world tour starting in February,
and Post Malone’s forthcoming role in the
Mark Wahlberg Netflix drama Wonderland,
London credits consistency and synchronicity
for the artist’s continuing success. “While a
lot of people were cheering about his music,
he was also on the road,” says London. “The
timing was perfect.”

TREND HE'D LIKE TO SEE IN 2019 “Lessiice.
These jewelry pieces are out of control.”

54

BRYAN “BIRDMAN” WILLIAMS, 49
RONALD “SLIM”WILLIAMS, 51
Co-founders/co-CEOs, Cash Money Records

FIRST FEMALE ARTISTWITH 100 HOT 100 SONGS
The Williams brothers lost one of their biggest
actsin 2018 when Lil Wayne departed after
settling his long-running legal dispute with
Cash Money. But since Drake’s Cash Money

LP Scorpion finished 2018 as Billboard’s No. 2
album, and crown jewel Nicki Minaj became, in
November, the first female artist to place 100
songs on the Hot 100, the Louisiana-born label’s
future still looks lit. R&B singer Jacquees, who
has been called the new face of Cash Money,
released his long-awaited debut, 4275, which
opened at No. 35 on the Billboard 200, and
single “At the Club” with Dej Loaf reached No. 4
on the Hot R&B Songs chart. In November,

the siblings also signed 22-year-old rapper
Blueface, whose breaktout single, “Thotiana,”
has amassed 58 million streams. “| know we can
make him an international star,” says Birdman
of Blueface.

GO-TO MOTIVATIONAL SONG

Slim “The Godfather theme. It has been my
ringtone for 15-plus years.”

39

SCOTT PASCUCCI, 60
CEC, Concord

TOMWHALLEY*

Chief label executive, Concord

JAKE WISELY, 48

Chief publishing executive, Concord

$350 MILLION REVENUE While Pascucci
personally endured a tough 2018 (his Malibu,
Calif., home sustained significant damage from
the catastrophic Woolsey Firein November),
the company he runs had a banner year,
generating $350 million in revenue, according
to Concord. On the recorded-music side,
Whalley oversaw the release of former Journey
frontman Steve Perry’s first album in over

20 years, Traces, as well as efforts by Ghost,
Nathaniel Rateliff & The Night Sweats and
Esperanza Spalding. Meanwhile, under Wisely,
Concord’s publishing arm signed songwriter
Justin Parker, a frequent collaborator with Lana
Del Rey, and extended a deal with Mark Ronson.
In addition to purchasing Latin music company
Fania Records & Publishing and British label
Independiente Records, the organization used
the December acquisition of theater licenser
Samuel French to launch Concord Theatricals.
“We've continued our rate of growth without
stumbling,” says Pascucci, who also oversaw
ayearlong celebration of Leonard Bernstein’s
100th birthday thatincluded over 3,500
performances of the composer’s work. “The
teams have all integrated really well.”

SOCIAL ISSUE THAT KEEPS HIM AWAKE
Pascucci”The environment. The viability of our
planet trumps every other issue.”

B July 30 French media giant Vivendi announces plans to sell up to half of its stake in Universal Music Group. ¥ Aug. 16 ArethaFranklin
dies at the age of 76. B® Sept. 14 Billboard reports Warner/Chappell Music Publishing chairman/CEO Jon Platt will exit to run Sony/ATV.

o6

MIKE CAREN, 41
Founder/CED, Artist Partner Group

34 HOT 100 HITS Caren’s Artist Partner

Group placed a whopping 34 singles on the
Hot 100in 2018 {up from 22 in 2017), netting
1.7 percent of the year’s total streaming
market share. The publishing side reaped hits
with Amy Allen, who co-wrote Halsey’s recent
Hot 100 No. 1 “Without Me,” and Madison
Love, who co-penned Ava Max’s U.K. No. 1
“Sweet but Psycho.” On the A&R side, Caren
oversaw breakthroughs across “every genre,”
including highlights like Lil Skies’ debut LP,
Life of 2 Dark Rose, which went RIAA-certified
gold in November, and pop artist Bazzi, whose
viral crossover “Mine” led to opening tour slots
with Justin Timberlake and Camila Cabello.
“*Mine’ broke like records should in this era,”
says Caren about the song’s six-month build
from Snapchat meme to Mainstream Top 40
chart-topper. “People love surprises.”

CANCEL “Millennial entitlement.”

o7

JOHN BRANCA*

Partner/head of the music department, Ziffren Brittenham

$287.5 MILLION FOR THE JACKSON ESTATE
Thanks to the EMI| Music Publishing deal
struck in 2012, three years after Michael
Jackson’s death, Branca, who serves as co-
executor of the King of Pop’s estate, added
$287.5 million to its coffers when Sony
recently bought out its consortium partners
in that company. In other Jackson moves,
the UCLA School of Law alum announced a
forthcoming musical inspired by the singer’s
life that will debut in Chicago before moving
to Broadway in 2020. Additionally in 2018,
the lawyer conceived and brokered NBC's
upcoming Elvis All-Star Tribute, a 50th-
anniversary celebration of Presley’s 1968
comeback special, and negotiated Carlos
Santana’s Las Vegas residency, which began
in September.

o8

ALLEN GRUBMAN, 75
KENNY MEISELAS*

Senior partners, Grubman Shire Meiselas & Sacks

THREE KEY DEALS FOR LADY GAGA Throw a
dartat any big projectin the entertainment
industry and it’s a safe bet you’ll hit someone
this bicoastal law firm represents. Its clientele
runs the gamut — from Spotify and Facebook
to the major labels and their biggest artists

— which has helped ease negotiations
among itsindustry clients. “They understand
they need each other to move forward,”

says Grubman. In 2018, Meiselas worked
closely with Lady Gaga — shepherding deals
for A Star Is Born, the Academy Award-
nominated star’s Las Vegas residency and
her upcoming new album — along with

The Weeknd, Bebe Rexha and Ella Mai.

KATZ THEO WARGO/GETTY IMAGES LONDON DAVID LIVINGSTON/GETTY IMAGES BIRDMAN PRINCE WILLIAMS/WIREIMAGE SLIM JAMIE MCCARTHY/GETTY IMAGES PASCUCCI SHANTI M WHALLEY AUSTIN

HARGRAVE WISELY COURTESY OF SUBJECT CAREN JOHM SCIULLI/GETTY IMAGES BRANCA ANGIE SMITH PHOTOGRAPHY GRUBMAN MICHAEL KOVAC/GETTY IMAGES MEISELAS MATT FURMAN
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B Sept. 22 Paul McCartney scores his first No. 1 on the Billboard 200 in 36 years with Egypt Station. B Sept. 24 SiriusXM
announces that it will acquire Pandora for $3.5 billion. B® Oct. 11 President Trump signs the Music Modernization Act into law.

39

DOUG MORRIS, 80
Founder, 12 Tone Music
THREE HITS, INDIE STYLE After retiring from
Sony Music last March, ending a 28-year run

at the top of each of the three majors, Morris
secured funding from Apple for his newindie
and recruited former Def Jam CEO Steve
Bartels to come along. 12 Tone has since scored
three Billboard 200 hits. The label signed
Lauren Daigle after Look Up Child reached

No. 3 on the chart. Additionally, 12 Tone artists
Joji's Ballads 1 and Anderson .Paak’s Oxnard hit
Nos. 3 and 11, respectively. “For the first nine, 10
months we did very well,” he says. “It was quite
daunting when we started. We had no furniture,
no phones, noinsurance. Those are things |
never really thought about that much.”
EXECUTIVE COACH “[Atlantic Records founder]
Ahmet Ertegun. He taught me it's all about the
song. And you need agreat artist.”
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TAMARA HRIVNAK, 41

Head of music business development and partnerships, Facebook

MALIKA QUEMERAIS, 33

Head of music partnerships, Facebook

LAUREN WIRTZER-SEAWOOD*

Head of music partnerships, Instagram

144 MILLION 'GRAM FOLLOWERS FOR ARIANA
Over 1 million people turned out to support
gun control at 2018's inaugural March for

Our Lives rallies —including Paul McCartney,
Cher and Common — but most participants
didn’t know that Facebook, with Scooter
Braun's SB Projects, was working behind the
scenes with artists and Marjory Stoneman
Douglas High School survivors. The company
coordinated donation and event pages, and
shared speeches and performances through
video and livestream, helping to raise over
$500,000 for the cause via the platform. “Most
days, we work with folks on how they can best
showcase their music on the platform,” says
Quemerais, who came up at MTV. “In this case,
it was music and social activism tied into one.”
At Instagram, Wirtzer-Seawood steered Ariana
Grande {144 million followers) to the app’s

170 MILLION LISTENERS AND COUNTING
Since completing its merger with CBS Radio
in November 2017, Entercom has expanded
to more than 235 stations with 170 million
monthly listeners, covering nearly 90 percent
of the top 50 U.S. markets in news, sports and
music. “We are the No. 1 or No. 2 company in
virtually every music format,” says Field. Adds
Paxton: “Our ratings were up 10 out of the first
11 months of 2018.” In July, the Philadelphia-
based company relaunched RADIO.COM, a
free broadcast/internet radio platform that
aggregates Entercom’s stations as well as
thousands of podcasts. Traffic to the service
has since grown over 300 percent, according
to comScore, making it the fastest-growing
digital-audio player in the United States,
according to Field.

FIRST SONG THAT RESONATED

Paxton “‘One’ by Three Dog Night. It was the
first451 ever bought.”

62

MARTIN MILLS, 69

Founder/chairman, Beggars Group
$11.1 MILLION IN OPERATING PROFIT An ardent
champion of industry little guys, Mills runs

one of the planet’s largest independent label
groups, Beggars — which owns label 4AD

and maintains a 50 percent stake inimprints
Matador, Rough Trade, Young Turks and Adele’s
launch pad, XL Recordings. He also sits on the
board of indie trade groups Merlin, IMPALA
and the Association of Independent Music, and
chairs the Worldwide Independent Network. {In
its most recent financial filing, released in July
2018, Beggars Group reported operating profit
of$11.1 million on consolidated revenue —
which includes its share of revenue from joint-
venture labels —and $97.7 million for the year
ending Dec. 31,2016} While Beggars secured
a best alternative music album Grammy for
The National’s Sleep Well Beast {4AD) and

a place in the Rock & Roll Hall of Fame for

XL Recordings’ Radiohead in 2019, Mills
chooses more humble highlights for the year —
specifically, signing new acts Big Thief (4AD)
and Black Midi {Rough Trade), neither of whom
have released records for the company yet.
SOCIALISSUE THAT KEEPS HIM AWAKE “The
conflict between globalization and territorial

63

ANTHONY “TOP DAWG” TIFFITH*
Founder/CEQ, Top Dawg Entertainment

$4.3 MILLION GROSSED WITH THREE SHOWS
Eveninan off-cycle year, Top Dawg
Entertainment anchor Kendrick Lamar figured
heavily — as both curator and performer — on
the Black Panther: The Album soundtrack {a
Billboard 200 No. 1 for three weeks) and sold
out three arena shows as the headliner of
TDE’s Championship Tour. Those three shows
alone sold over 38,000 tickets and grossed
over $4.3 million. Lamar also won the 2018
Pulitzer Prize for Music, becoming the first hip-
hop artist to receive the honor. Tiffith, whose
West Coast label is also home to ScHoolboy Q,
SZA and Jay Rock, credits his uncle for the
entrepreneurial self-sufficiency: “| remember
him saying, ‘Never set yourself up for failure by
depending on another man.””

MOVIE TITLE THAT DESCRIBES HIS LIFE

“Get Rich or Die Tryin"”

G4

WILLARD AHDRITZ, 54
Founder/CEQ, Kobalt

$494 MILLION INFISCAL2018 REVENUE

In 2018's second quarter, Kobalt logged a

19 percent share of radio’s top 100 songs,
ranking No. 2 on Billboard’s Publishers
Quarterly — a position the company last

held in 2014. The third quarter proved even
more eventful: While London-based Kobalt
maintained its second-place rank and
generated $494 million in revenue for fiscal
year 2018, Ahdritz announced a $150 million
infusion for its recorded-music division, AWAL.
Kobalt also began a strategic partnership with
Glassnote (which was previously distributed by
Universal Music Group) that added the catalogs
of Mumford & Sons, Phoenix and Chvrches to
AWALs roster of Rex Orange County, Lauvand
deadmaub.

65

LAURIE JACOBY*
Senior vp New York concerts and entertainment, Madison Square
Garden

MORRIS: NOAM GALAIGETTY IMAGES. HRIVNAK: ANDRIA LO. QUEMERAIS: COURTESY OF FACEBOOK. SEAWOOD: ALEXANDER THEBEZ. FIELD,

PAXTON: COURTESY OF ENTERCOM. MILLS: BEGGERS GROUP. TIFFITH: COURTESY OF SUBJECT. AHDRITZ: COURTESY OF KOBALT MUSIC.

new countdown sticker for single “Imagine” defensiveness that informs everything today.” See page 86.
and helped Beyoncé protegees Chloe x Halle
{1.5 million} on general strategy. “It'simportant
women have the opportunity to shine,” says [ 1 .
Wirtzer-Seawood. YEAR_END MARKET l 17 LZ.OZ% UMG Nashville
GO-TO MOTIVATIONAL SONG | 2.14% Def Jam Recordings
Quemerais “DJ Khaled, Akon and T.l.'s ‘We SHARE BY LABEL
Takin’ Over.”” 3.04% Epic Records
Atlantic Records, the home of Ed Sheeran 35.15% [ .
and Cardi B, led the pack of the top 10 Others ‘ i TS
6] major labels of 2018 with 12.6 percentin - 5.30% RCA Records

current market share. No. 2 was Republic
Records, which distributes Drake and Post
Malone, while Interscope Geffen A&M, e | 9.08% Capitol Music Group

with a roster that includes Kendrick Lamar Atlantic
and Juice WRLD, took third. Records 9.40% Interscope Geffen A&M

5.50% Columbia Records

DAVID FIELD, 56

Chairman/president/Ct0, Entercom

PAT PAXTON, 58

President of programming, Entercom

11.40% Republic Records

Source: Nielsen Music. Current market share counts activity of music released in the last 18 months or longer for
albums that have remained in the top half of the Billboard 200 or sangs that are still current at hit radio.
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by JustinBettmanon

Jan. 18 at Madison Square
GardeninNew York.
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$209.3 MILLIONIN TICKET SALES Jacoby’s concert curation helped drive
a 1.5 percentbump in revenue in 2018 for Manhattan's hallowed arena. All
told, the Garden sold 2 million concert tickets to 140 shows for a total gross
of $184 million — enough to put it atop Billboard's year-end ranking of the
top live venues with a capacity of more than 15,000. Among the live-music
milestones of last year were four-night runs from Radiohead, Romeo Santos
and Drake as well as Billy Joel's 100th performance at the Garden (most of
them a product of his five-years-and-running residency). “And we do that
with two teams in the building,” says Jacoby, who reveals that her “pinch

| . me” moment of the year was booking Mumford & Sons for “two magnificent
shows" after pursuing the band for 10 years.

Did any trends emerge from the concert slate youbhookedin 2018?

It's the next generation of Latin artists and hip-hop stars who are bringing
young people to the building. They are becoming more mainstream in terms
of ticket sales. We saw this with a number of artists who played their first
shows at the Garden in 2018, including Maluma, Ozuna, Childish Gambino,
Logic and Travis Scott. Ozuna did 18,000 tickets in the round, whichis no
small feat.

How has streaming changed the way that youbook the Garden?

People come up alot faster to the arena level. For example, we have Robyn

playing here in March. She has never played the Garden, and we sold itout
almostimmediately. If you were to ask people on the street who Robyn was,

not everybody would know — she has been around for years, but she’s not ——
ahousehold name. But there were enough fans because of her worldwide

popularity [thatis] driven by access to her music.

There has beenashiftin how the industry prices tickets. Is it better to
gement and with the promoter

sell out ashow at
see how long it takes.

in the liveindustry in the coming year?
tickets to the shows they want
—DAVE BROOKS

What trend'vu%il‘
Updated technolo
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B Oct. 11 Bad Bunny’s “MIA” {featuring Drake} becomes the first song performed entirely in Spanish to top Apple Music’s Songs
chart. I Nov. 14 Sony acquires EM| Music Publishing to merge with Sony/ATV. Joint 2018 revenue will total almost $1.3 billion.

&
&

HOT PLATES: NASHVILLE
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MARTY DIAMOND, 60

CORRIE CHRISTOPHER MARTIN, 41
MATT GALLE, 40

JONATHAN LEVINE, 57

Music executive leadership group, Paradigm Talent Agency

$114 MILLION GROSS FOR CHESNEY Diamond,
who has booked Ed Sheeranin North

America since the singer’s club days seven
years ago, helped the “Shape of You” singer-
songwriter fill stadiums and take the No. 1
spot on Billboard'’s year-end Top 25 Tours
ranking. Sheeran’s current global gross is
$433.5 million. {CAA reps him outside of North
America.} In November, Kenny Chesney, who
ranked No. 9 with a $114 million gross, joined
the agency’s roster. Galle booked Shawn
Mendes’ first stadium sellout — this coming
September in the singer’s native Toronto —
and lured Janet Jackson and Missy Elliott to
Paradigm. Martin balanced work as a partner
in Riot Fest with finding producing partners
for Imagine Dragons’ Believer documentary
while guiding the careers of Rise Against and
K.Flay. Levine works with Kacey Musgraves,
Sturgill Simpson and Margo Price — artists, he
says, who “won’t bend to the constraints of the
music business.”

SOCIAL ISSUE THAT KEEPS HER AWAKE

Martin “Environmental issues. As the mother of
two children, | have serious concerns about what
the future of this planet looks like for them.”
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DARCUS BEESE*

President, Island Records

ERIC WONG*
€00, Island Records

BUILDING ON 4.5 BILLION MENDES STREAMS

In July 2018, Beese moved from the top job

at Island Records U.K. to the U.S. equivalent,
joining Wong, who was promoted to COO in
August. Their mandate: to build on the label’s
roster of veteran acts — including Bon Jovi
and Fall Out Boy — and its current phenom
Shawn Mendes, who has generated 4.5 billion
career streams and sold 1.2 million albums.
Beese —whose A&R talent benchmark
remains the late Amy Winehouse, whom he
signed in 2002 — counts rising R&B singer-
songwriter Jessie Reyez as the label’s next
priority. “l hadn’t come across someone that
moved mein an emotional way since Amy,”
says Beese, whois teeing up Reyez’s debut LP
later this year. “She has the potential to be one
of the greats.”

68

DAVID MASSEY, 61
President/CEO, Arista Records

A LABEL REBORNWITH 15 SIGNINGS With 15
artists signed and counting, Massey’s reboot

In a city known for hot chicken, four music insiders mix it up with noodles and nigiri

SUNDA

(692 12thAve.S.)

“Thereisan

immediate vibe
here. You see a
stunning wooden
[sculpture] hanging
above the sushi
bar; the ambiance
is comfortable yet

regal.”
Label ive

—AJ Calvin,

NMASHVILLE
? UNDERCROUNO

o hit

R

OTAKU RAMEN

(1104 Division St.)

“Right across the street from our office, [this ramen bar] is delicious
and especially great for when I've got back-to-back meetings. The

Tennessee Tonkotsu is my favorite.”
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—Jeremy Holley, FlyteVu

NASHVILLE
UNDERGROUND
(105 Broadway)

“The hot chickenis
one of the best I've
had intown!” —Enzo
DeVincenzo, Red
Light Management

M[I

m partial to the

lounge seating
near the window
overlooking
Broadway, on the
second floor. Great
spot to people-

watch.” —Brett

Young, artist

of Arista Recordsisin full deployment. The
former Island Records chief is reviving Clive
Davis’ legendary label with an eye to Gen Z
artist development. “We want career-driven
artists, diversity and quality,” says Massey,
whose three-tier partnership with Sony Music
includes his own management and publishing
companies under the moniker Work of

Art. Officially launched in July, Arista 2.0

has already borne fruit with Stephen Puth
{Charlie’s younger brother}, Tel Aviv native
Dennis Lloyd and Lithuanian producer
Dynoro, whose breakout hit, “In My Mind”
{with Gigi D’Agostino}, hit No. 4 on the Dance
Mixshow/Airplay chart and, according to
Massey, generated over 850 million global on-
demand streams.

EXECUTIVE COACH “David Geffen. He taught
me integrity and to always put the artist first,
above anything else.”
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JOHN ESPOSITO, 63

Chairman/CEQ, Warner Music Nashville

MARKET SHARE UP 20 PERCENT Warner Music
Nashville had enjoyed its strongest financial
year in over a decade, sources tell Billboard,
with an estimated 20 percentrise inits
current country market share, to 1.2 percent,
up from 1 percent the prior year, based on
Nielsen Music data. {Warner Music Group
does not break outits Nashville results.)
Esposito cites the singer-songwriter duo
Dan + Shay as the label’s breakout act of

the past year with 625,000 U.S. equivalent
album units earned for their self-titled 2018
release, and he says a planned international
promotion should bring an “amazing

global year” for the pair, which saw total
consumption units grow to 1.7 million.

70

AFOVERDE, 52
Chairman/CEQ, Sony Music Latin Iberia

49.1 PERCENT OF THE LATIN MARKET Verde’s
work with his global roster of superstars
and rising artists — including Shakira and
Colombian urban singer Maluma on their
respective albums E/Dorado and FA.M.E.,
and with neo-flamenco stylist Rosalia on

her breakthrough Latin Pop Albums chart-
topper, El Mal Querer — helped Sony capture
49.1 percent of the Latin marketin 2018.
The company’s numbers also have benefited
from marketing and distribution deals for
Ozuna and Pina Records through Sony-
owned The Orchard. Verde has engineered
innovative ways to marry Latin pop with
another cultural — and personal — passion:
soccer. In October, he closed a deal with
Cirque du Soleil to produce Messi10,a
music-augmented show based on the life of
Argentine footballer Lionel Messi, and in July,
he orchestrated Nicky Jam, Will Smith and
Era Istrefi’s performance of the World Cup
anthem during the closing ceremony.

MUSIC TREND HE’D LIKE TO SEE “More rock,
instrumental music and jazz.”

PREVIOUS SPREAD: HAIR AND MAKEUP BY LAURA COSTA AT ENNIS. DIAMOND: COURTESY OF PARADIGM. MARTIN: ALEX BERLINER. GALLE: STEVE COHN/INVISION FOR PARADIGM TALENT AGENCY/AP IMAGES. LEVINE: JOHN SHEARER. BEESE: RANKIN, WONG,

MASSEY: MEREDITH TRUAX. ESPOSITO: ERIC BROWN. VERDE: DAVE KOTINSKY/GETTY IMAGES. CHICKEN: COURTESY OF NASHVILLE UNDERGROUND. RAMEN: MICHAEL SATI. INTERIOR: COURTESY OF SUNDA.
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MIKE EASTERLIN, 52
GREGG NADEL, 43

Co-presidents, Elektra Music Group

SIXGRAMMY NOMS FOR CARLILE Easterlin and
Nadel have had no time for nostalgia since
October, when Warner Music Group spun off
the storied Elektra brand as a stand-alone
frontline, fully staffed music group for the first
timein 14 years. Warner stocked Elektra with
labels like Fueled by Ramen and Low Country
Sound and a roster that includes twenty one
pilots, Panic! at the Disco, Zac Brown Band,
Paramore, Sturgill Simpson and Brandi Carlile.
So far, so good: In October, twenty one pilots
debuted at No. 2 on the Billboard 200 with
Trench, and in December, Carlile became the
most nominated woman of the 61st annual
Grammy Awards {and will perform at the show).
Her six nods include album of the year for By
the Way, | Forgive You."Regardless of genre,”
says Nadel, “we’re just trying to make the best
records that can stand the test of time.”

12

DENNIS ARFA, 69

Chairman, Artist Group International

MARSHAVLASIC*
President, AGI

ADAM KORNFELD, 58

President of touring for North America, AGI

100 GARDEN SHOWS WITH BILLY JOEL In July
2018, AGlI client Billy Joel played his 100th
show at New York's Madison Square Garden
— most of which were part of The Piano Man’s
unprecedented monthly residency at the
venue, which began in January 2014. “I've been
to all 100 of them,” says Arfa. “It's an amazing
accomplishment, probably something we will
never see again in our lifetime.” Joel wasn’t
the only 2018 home run for AGI: Kornfeld

says Def Leppard sold over 1 million tickets
across 60 dates — 10 of them at Major League
Baseball stadiums — on its co-headlining tour
with Journey {which is repped by CAA). And
Metallica continued its ongoing WorldWired
Tour, which has grossed $145.6 million since
its 2016 start. Vlasic also signed Norah Jones
to her roster, which includes Neil Young and
Elvis Costello.

13

JESUS LOPEZ, 63

Chairman/CEQ, Universal Music Latin America & Iberian Peninsula

100 WEEKS ON HOT LATIN SONGS “Despacito”
may be remembered asa 2017 phenomenon,
but its success continued through 2018 as
the single reached 100 weeks on the Hot
Latin Songs chartin December. Other 2018
milestones under Lopezinclude J Balvin
becoming the first Latin music artist to reach
1 billion streams on Apple Music, Karol G’s

best new artist Latin Grammy win and the
company’sinvolvement in the successful
reboot of Spain’s music competition, Operacion
Triunfo, which has since launched singer-
songwriter Aitana and Ana Guerra. Onan
operational level, Lopez is proud that 46 percent
of his executive team are women. “People
always say Latinos are machista” — male
chauvinists — “but for the past 10 years, women
in my organization have reached the highest
positions,” he says.

FIRST SONG THAT RESONATED “When | was 12
years old, ‘L.A. Woman’ was one of the songs
that made me want to work in music.”

ré3

RALPH PEERI, 74

Chairman/CEQ, peermusic

MARY MEGAN PEER, 41
Deputy CEQ, peermusic

91 YEARS AND ONE“B0OQ’D UP” In August,
peermusic, one of the world’s largest indie
music publishers, scored a major coup by
signing pop-songwriting icon Linda Perry —
who in December became the first woman
nominated for a producer of the year, non-
classical Grammy in 15 years.“l would say
‘Hats off’ to Linda — she’s incredible — but
I've never seen her without a hat,” jokes Ralph.
Additionally, the family-run firm claimed a
song of the year nomination for songwriter
Larrance Dopson, who co-authored Ella Mai’s
Hot 100 No. 5, “Boo’d Up”; and a 10-week

Hot 100 No. 1 with Benny Workman, who
co-wrote Drake’s “In My Feelings.” Says Mary
Megan, who oversaw the recent acquisition of
South Korean publisher Music Cube, bringing
her grandfather’s 91-year-old enterprise to its
30th global market: “We don’t see ourselves as
alegacy company.”

MUSIC TREND TO RETIRE IN 2019

Mary Megan “Eighteen artists featured on
one song.”

10

CLIFF BURNSTEIN*
PETER MENSCH*

Co-founders, Q Prime

$593.1 MILLION WORTH OF METALLICATICKETS
The longtime management partners had a big
year with Metallica’s ongoing WorldWired tour,
which has grossed $145.6 million, bringing
the band’s career total to $593.1 million. While
Q Prime also banked wins from established
acts like Eric Church — whose sixth studio

LP, Desperate Man, debuted at No. 1 on Top
Country Albums — and Muse — which notched
its fifth Alternative chart No. 1in June — the
36-year-old firm continues to foster emerging
artists. Ashley McBryde received a best
country album Grammy nomination for her
debut LP, Girl Going Nowhere, while 20-year-
old Brit upstart Declan McKenna wrapped a
42-date U.S. tour.

SOCIAL ISSUE THAT KEEPS HIM AWAKE

B Nov. 30 The premiere of Ariana Grande’s “Thank U, Next” video becomes the biggest debut in YouTube history with 55 million-
plus views in its first 24 hours. B Dec. 5 BMG announces the restructuring of its U.S. operations.

POWER MOVE

4

“I'm sorry — both for my
poor judgment when | was

young, and for not

speaking out sooner.”

— Gaga apologizes to Kelly's alleged victims in the
aftermath of Surviving R. Kelly — a January 2019
Lifetime docuseries detailing longtime sexual abuse
allegations against the R&B performer — and vows
to remove their 2013 collaboration, “Do What
U Want (With My Body),” from streaming platforms.

Eight days later, Sony Music
drops Kelly from RCA Records.

Burnstein “If we don’t solve voting rights, we're
not going to solve anything else.”

706

MARC CIMINO, 47
C00, Universal Music Publishing Group

REVENUE UP 11 PERCENT THROUGH Q3 For
the first nine months of 2018, UMPG revenue
was up 11 percentin constant currency. “Our
administration team fights to collect every
dollar, and our creative team signs — and
re-signs — the best artists,” says Cimino. Case
in point: Tierra Whack and Billie Eilish were
among 2018’s signings; notable re-signings
included Elton John, Billy Joel, Paul Simon,
Halsey and Post Malone.

FIRST SONG THAT RESONATED “| grew up on
the Jersey shore. Our pledge of allegiance will
always be ‘Born to Run.””

rird

HENRY CARDENAS, 62
Founder/CED, Cardenas Marketing Network

340 SHOWS: A COMPANY RECORD Cardenas
says CMN solidified its position as Latin music’s
biggest concert production company with a
record 340 shows. “We usually produce 200
concerts a year, but there was a lot of music, and
we were very aggressive,” he says. CMN’s 2018
slate ranged from Maluma’s arena tour to Pepe
Aguilar’s family-friendly music and rodeo show,
which played 10 U.S. venues. Cardenas also
signed longtime client and foundation partner
Marc Anthony toa multiyear $160 million
exclusive deal. Up next: an arena run with Bad
Bunny. “The manis a [box-office] monster. |
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sjoin arry Manilow, Reba McEntire, and David Foster

g . o :

along with many more celebrity guests to celebrate b
twenty-five spectacular, star-studded and successful years!

BRIAN MICHAEL RITA PIA ANGELICA CAROLINE
McKNIGHT W. SMITH WILSON TOSCANO HALE CAMPBELL

CELEBRITY

CEVR T | INIGHT PLEE

WINNING THE FIGHT FOR CHARITIES FOR TWENTY FIVE YEARS

Saturday, March 23, 2019

JW MARRIOTT DESERT RIDGE RESORT & SPA, PHOENIX, ARIZONA

HONOREES
Dr. Michael Crow | Quincy Jones | Dr. Abraham Lieberman | Renee Parsons

Celebrity Fight Night Foundation, Inc.

PROCEEDS WILL o o 2 . .
BENEFIT MULTIPLE Jimmy Walker, President and CEO | Sean Currie, Executive Director

CHARITIES, INCLUDING:

BA@OWQ 602-956-1121 | celebrityfightnight.org | cfnphx.org

Celebrity Fight Night Foundation, Inc. is a non-profit 501(c)(3) organization. © 20§9 Celebrity Fight Night Foundation, Inc.



B Dec. 7 The 2019 Grammy Award nominees are announced, with women well-represented in the “Big Four” general field categories,

including six of eight acts up for best new artist. Kendrick Lamar leads with eight nods, and Brandi Carlile unexpectedly gets six. and leading it out of bankruptcy asof June 18,

can’t even figureit out,” says Cardenas. “We
started with 20 shows and did 42.”

TV SERIES THAT RESONATED “Nicky Jam:
ElGanador. It shows that no matter how far you
fall, there’s always a second chance.”

78

Global head of music, United Talent Agency

among artists and owners of master recordings
jump 20 percent — from 155,000 to 178,000
— inthe past year. The nonprofitalsowon a
$150 million settlement involving outstanding
claims against SiriusXM, along with a

41 percent royalty rate increase in another
action against the satellite broadcaster. With
the growth of streaming and foreign revenue,
Huppe expects 2018 royalties to top $1 billion
— and he continues to call for broadcast radio
to pay performance royalties: “The $15 billion

She has also shifted the culture at the nation’s
second-largest radio broadcaster. “We had to
stop thinking of ourselves as a radio business,”
says the New York-based Berner, who has led
an expansion into podcasting with such rising
stars as conservative political commentator
Ben Shapiro. “We're an audio company, and,
soon, avideo company,” she says, giving a hint
of Cumulus’ future. “We're a content company.”
INDUSTRY CHANGE SHE’D LIKE TO SEE “I'd like to
see radio get the respectit deserves. Itsreachis
greater than TV, Facebook, Google or Twitter.”

NATALIA NASTASKIN* terrestrial radio industry pays exactly zero to the 844
GM of Global Music Group, UTA performer and the record label,” says Huppe.
KEN FERMAGUCH, 50 “We'll be continuing that battlein 2019.”

Partner/agent, UTA
CHERYL PAGLIERANI*

MUSIC STORY OF 2018 “The Music
Modernization Act’s passage showed what can

DANIEL GLASS, 62

Founder/president, Glassnote

Agent,UTA happen when our entire industry is mobilized w
around a common interest.” " MUMFORD & SONS’THIRD STRAIGHTNO. 1
30 SOLD-OUT DATES FOR POST MALONE Zedeck’s ltwas ayear of departures for Glassnote —
talent agency entered the dance-music Childish Gambino decamped to RCA, and
space with the April acquisition of Circle 81 Glassnote itself left Universal Music Group for
Talent Agency, which brought Kaskade, s adistribution deal with Kobalt's streaming-
Marshmello and Excision toits roster. In CHARLES CALDAS, 55 focused recorded-music division, AWAL. But
hip-hop, UTA struck gold with Paglierani’s CEO, Merfin it was also a year of renewal: Mumford & Sons’
longtime client Post Malone, who sold out his Delta topped the Billboard 200 in December,
30-date arena tour, along with, the agency PAID OUT $500 MILLION IN 2018 Under Caldas, posting 360,000 equivalentalbum units in two
says, 20,000 tickets to the one-day Posty Merlin negotiates rates with digital music months. “We defied the odds, and we're going
Festin Dallas. Paglierani, meanwhile, added services and collects royalties on behalf of some to continue toinvestin rock’n’roll,” says Glass.
Lil Pump to her roster. Fermaglich’s marquee 800 members representing 20,000 labels and Casein point: U.K. singer-songwriter Jade Bird,
act Guns N’ Roses grossed $54.1 million imprints in 62 countries. It took nine years for whose rootsy first single, “Lottery,” from her
playing international stadiums, which put the Merlin to pay members its first $1 billionin upcoming debutalbum, topped the Triple A
total gross of the band’s Notin This Lifetime collected royalties, but with the explosion of chart for three weeks and racked up 5 million
excursion {begunin 2016} at $529.6 million. streaming, the checks come faster —and with streams. Glass hopes to tap AWAL’s strength
more zeroes. Merlin distributed $500 million in in data to grow those streams worldwide. “The
its most recent fiscal year alone. Not bad for an next holy grail will be what we doin India, China
79 organization that began 11 years ago as anidea and South America,” he says.
hatched, says Caldas, “by some people sitting FIRST SONG THAT RESONATED “ ‘A Girl Like You’ by
STEVE LEVINE, 63 around adinner table.” The Young Rascals. These were four guys with
ROB PR|NZ, 60 Italian names, which | loved, because | was from
Partners/co-heads of worldwide concerts, ICM Partners Bensonhurst, Brooklyn.”
MARK SIEGEL, 65 82
Partner/head of music, ICM Partners
ROBERTGIBBS, 41 CARALEWIS* 85
Partner/music agent, ICM Partners Owner/founder, Cara Lewis Group
'~ DANNY STRICK, 62
TWO TOUR SELLOUTS FOR H.E.R. With a roster 1,200 SHOWS BOOKED IN 2018 While two of RICKKRIM, 59
thatincludes Migos, Lil Yachty and J. Cole, Lewis’ marquee clients, Travis Scott — who has Co-presidents of U.S., Sony/ATV Music Publishing
ICM again scored in the urban sector with its embarked on the second leg of his Astroworld: BRIAN MONACO, 46

most recent A&R coup: H.E.R. The enigmatic
R&B singer and RCA signing {real name: Gabi
Wilson) tallied five Grammy noms, including
best new artist and album of the year. In 2018,
the team executed H.E.R.’s second sold-out
headlining trek in North America, according
to the agency, with the 21-date / Used to
Know Her tour, which ended in December. “A
[21-year-old] that plays five instruments —
there's not a lot of artists that have the ability
to do that,” says Gibbs of the act, whose name
stands for Having Everything Revealed. “She
sitsina lane on her own.”

S0

MICHAELHUPPE, 51

President/CEQ, SoundExchange

$150 MILLION SETTLEMENT FROM SIRIUSXM
SoundExchange, which collects royalties
from programmed digital music services like
SiriusXM and Pandora, saw its membership

Wish You Were Here tour after selling out 29
North American datesin 2018, according to
Lewis — and Eminem — who, she adds, moved
270,000-plus tickets for a sold-out Australia
and New Zealand outing in February and March
— continue to make bank, the agent says she

is “signing and building the next generation of
superstars.” They include upstart rapper Sheck
Wes and singer-producer Bazzi.

MOVIE TITLE THAT BEST DESCRIBES HER LIFE
“The Devil Wears Prada.| somewhat live the role
of Miranda — although | would never throw a
steakin anybody's face.”

83

MARY G. BERNER, 59
President/CEO, Cumulus Meda

$1BILLION REDUCTION IN DEBT Berner
stanched the red ink at once-flailing Cumulus,
reducing the radio giant’s debt by $1 billion

President/global chief marketing officer, Sony/ATY Music Publishing

NO. 1 MUSIC PUBLISHER OF 2018 Sony/ATV
benefited from the biggest deal in the history

of music publishing when parent Sony Corp.
shelled out $2.6 billion to buy the 70 percent of
EMI Music Publishing that it didn’t already own.
Meanwhile, the publishing giant finished atop
all four of Billboard's Publishers Quarterly 2018
charts. “We have a great combination of writer/
artists and songwriter/producers that has been
very powerful for us,” says Strick, who oversees
Sony/ATV’s Nashville and Latin divisions. The
latter took home publisher of the year awards
from BMI, SESAC and Billboard. Meanwhile,
Krim's Los Angeles team landed Ella Mai, Daniel
Caesar and Lil Skies. Synch specialist Monaco
says he “grew revenue by double digits” and
was publishing’s 2018 Super Bowl MVP for the
sixth consecutive year, with 17 synch licenses.
MUSIC TREND HE'D LIKETO SEE

Krim “The album restored to its place as an
important artistic statement by an act.”

ZEDECK COURTESY OF LIVE NATION ENTERTAINMENT NASTASKIN LEV GORN/GORN PHOTO FERMAGLICH COURTESY OF UTA PAGLIERANI ERIC QUI LEVINE ALEX BERLINER PRINZ LESTER COHEN SIEGEL COURTESY OF ICM GIBBS CHYNA PHOTOGRAPHY
HUPPE JASON KEMPIN/GETTY IMAGES CALDAS MAGNUS ARREVAD LEWIS LAURA ROSE BERNER ADRIENMNE GRUNWALD GLASS MARY ELLEN MATTHEWS STRICK MICHAEL MEYER KRIM COURTESY OF SONY/ATY MONACO DEBORAH HOGAN
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BU I LD YOU R The last hillside community in Palm Springs, Desert Palisades offers

residents the freedom to design and build custom homes amidst

CUSTOM far-reaching Coachella Valley views. New homes coming soon

showcase extraordinary design, neighboring masterpieces by iconic

H 0 M E I N PAL M visionaries such as Ray Kappe and Al Beadle. Desert Palisades offers

the next frontier in compelling modern architecture, with homesites

S PRI N GS for sale located three minutes from downtown.

LOT 50 | Available In Late

STUDIO AR+D | Gatehouse

RESERVE YOUR HOMESITE

THEAGENCY Schedule A Private Tour Of The Community DESERTPALISADES.COM
760.297.2230 | Marc Sanders, The Agency 1111 W RACQUET CLUB ROAD [/ PALM SPRINGS, CA [ 92262

The developer reserves the right to make modifications in materials, specifications, plans, pricing, various fees, designs, scheduling and delivery of the homes without prior
notice. All dimensions are approximate and subject to normal construction variances and tolerances. Plans and dimensions may contain minor variations from floor to floor.
This is not an offer to sell or solicitation to buy to residents in jurisdictions in which registration requirements have nat been fulfilled, but is intended for information only. &



THE POLUER X

B Dec. 15 Bruce Springsteen takes his final Broadway bow the same weekend Netflix debuts a filmed version of Springsteen on

Broadway.®® Dec. 20 Billboard reports Travis Scott will join Maroon 5 for the Super Bow! LIl halftime show. . . .
Caroline nearly tripled its market share — from

1.6 percentin 2017 to 4.4 percent last year —
thanksto 15 platinum and 17 gold singles and
a total of five top five Billboard 200 debuts,
three of them being from rappers Trippie Redd,
6ix%ine and the late XXXTentacion. Butit’s the
unexpected crossover success of Christian
rapper NF, who placed three Hot 100 hitsin
2018, including the No. 12 “Let You Down,” that
best exemplify Saturn’s ingenuity. “Everyone
kept saying, ‘It can’t be done,’ and we said, ‘Of
courseitcan.””

North American tour also relied on mobile
86 delivery, and, says Marcus, “What she did
with us, from Verified Fan to pricing tools and
strategy, has informed every major tour we've
ticketed since.”
INDUSTRYTREND HE’D LIKE TO SEE
Smith “Off-cycle underplays. There is nothing
like seeing a major act live in an intimate venue.’

Partner, Gang Tyre Ramer Brown & Passman

$100 MILLION FOR TAYLOR SWIFT? A superstar
client list that includes Taylor Swift, Paul
Simon, Stevie Wonder and Adele puts

Passman in the transactional lawyer elite, but :

the unassuming Texas native eschews glitz. 89 91

He declined to comment on the terms he

negotiated between Swift and Universal Music GEE ROBERSON#*

Group last year, but one insider says her three- Co-CEQ, The Blueprint Group; partner, Maverick HELEN MURPHY*

album deal falls in the $100 million range, SHAWN GEE* CEO, ole Media Management

putting the singer in the rarefied company of President, Live Nation Urban; partner, Maverick

Adele {for whom Passman reportedly brokered JEAN NELSON* $70 MILLION IN REVENUE After an aborted

a $130 million pact with Sony Music in 20186). President, The Blueprint Group
The attorney, who entered the businessin
1971, predicts that, as a result of streaming,
U.S. music revenue will be “bigger than it has
ever beenin history” within five years.
INDUSTRY CHANGE HE’D LIKE TO SEE
“Simplified contracts [that move] away

from delivery of songs to a concept of a

term songwriter agreement measured by

recoupment of advances.”

2017 sale, the Canadian music publisher’s
majority owner, the Ontario Teachers Pension
Fund, consolidated its grip on the company

by buying out another stakeholder and, in
November 2018, appointing industry veteran
Murphy to runole. The former Warner Music
Group CFO begins 2019 with a mandate to
grow the company, which Billboard calculates
as having annual revenue of about $70 million.
She says ole is well-equipped for the challenge

1.2 BILLION STREAMS FOR MINAJ’'S QUEEN
Led by partners Roberson, Gee, Nelson,
Cortez Bryant and Al Branch, management
firm The Blueprint Group, which is part of
Maverick's management alliance, helped Nicki
Minaj score 1.2 billion streams for her 2018
album, Queen, and guided Rich the Kidto a
No. 2 debut on the Billboard 200 with his first

87

JACQUELINE CHARLESWORTH*

Of counsel, Covington & Burling

DINA LaPOLT, 52

studio set, The World Is Yours. Sister company
BPG Records — headed by Roberson, Nelson
and Branch —worked with G-Eazy to help the
rapper score his highest-charting Hot 100 song
to date, “No Limit” {featuring ASAP Rocky and
Cardi B), which hit No. 4. Meanwhile, Gee, in
his other role as president of Live Nation Urban,

given “the entrepreneurial spirit the staff
displays and the breadth and depth of our
music-publishing catalog, notinjust rock and
urban, but also in country, where our roster
has been hitting it out of the park lately.” Prior
to Murphy’s appointment, ole purchased

50 percent of SB21 Music’s 2,500-track-plus

Founder/owner, LaPolt Law publishing catalog, which includes such

country tracks as Luke Bryan’s “Most People
Are Good,” Jason Aldean’s “Like You Were
Mine” and Lee Brice’s “Drinking Class.”

expanded the division’s string of successful
R&B/hip-hop/gospel platforms — including
RapCaviar Live in association with Spotify — by
partnering with Washington, D.C.'s Broccoli
City Festival. The event tripled in growth in
2018, says Gee, selling 33,000 tickets. 92

ONE GAME-CHANGING LAW Charlesworth and
LaPolt played key roles in the passage of the
Music Modernization Act, “the first meaningful
copyright legislation in this country in 20 years,”
says Los Angeles-based LaPolt, who worked
with the Songwriters of North Americaand

other groups to help push the legislation past 90
some tough opposition — including SESAC
and SiriusXM. Charlesworth drew on litigation
work and years at the U.S. Copyright Office and
the National Music Publishers’ Association to
draft the 155 pages that ultimately became
the original MMA. “Litigation experience
helps you anticipate future problems no
matter what you're negotiating,” says the

New York-based attorney.

JASON OWEN, 42
President/CEQ, Sandbox Entertainment; co-president,
Monument Records

JACQUELINE SATURN*

President, Caroline/Harvest Records
FIVETOP FIVE DEBUTS ON THE BILLBOARD 200
“Look, the facts are the facts,” says Saturn,
who began her music career as a receptionist
and, in September, was promoted to president
of Capitol Music Group’sindie label services
division. “When you double your market
share, that number is based on success
88 stories.” Billboard calculates that, in actuality,

NINE GRAMMY NOMS FOR SANDBOX CLIENTS
Years of artist development came to fruition
for Owen’s clients in 2018: Kacey Musgraves’
critically heralded album, Golden Hour, scored
four Grammy nominations — without the
benefit of a major hit. Dan + Shay’s self-titled
third studio set contained smashes “Tequila”
and “Speechless,” the latter of which became
the longest-running No. 1 by a duo on the

JARED SMITH, 40

President, North America; Ticketmaster

DAVID MARCUS, 50

Executive vp/head of music, Ticketmaster

[ 3% Rights Groups

THE POWER 100 BREAKDOWN e

BY SECTOR

550 MILLION TICKETS SOLD “The reward for While women represent 20 percent of the Power 100 $1%bacek "I i
good work is more work,” says Smith. “Every — compared with 17 percentin 2018 and 10 percentin l r DR
year, we've got tofind a way to grow the 2017 — men still have most top music-industry jobs. 6% Publishing
business.” In 2018, Smith’s Ticketmaster team 7% Management
did just that: The first three quarters of the year 23% 8% Multisector

were among the company’s top five of all time Live/Agencies
for gross transaction value. Ticketmaster rolled
out Presence — which replaces paper tickets
with mobile digital passes — at all 32 NFL

stadiums and nearly 200 venues. Taylor Swift’s

S 10% Digital

The number of Power 100 executives classified as multisector
— those who do business in more than one facet of the industry
— showed the largestincrease, from 4 percent to 8 percent.

MEN 8%
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PASSMAN, ROBERSON: COURTESY OF SUBJECT. CHARLESWORTH: COVINGTON & BURLING. LaPOLT: COURTESY OF LaPOLT LAW. SMITH, MARCUS: COURTESY OF TICKETMASTER.

GEE: ERIC OGDEN/MAVERICK, NELSON: ASTONZ PHOTOGRAPHY. SATURN: MIKE COPPOLA/GETTY IMAGES. MURPHY: COURTESY OF OLE. OWEN: PATRICK TRACY.



A HEARTFELT CONGRATULATIONS

We may be biased, but here at Syracuse University’s
Newhouse School, we believe the Bandier Program is your
greatest vision yet. We students work hard every day to live
up to your commitment and legacy.

You have been the driving force behind so much success in
the music industry, and you have inspired and empowered
countless songwriters, artists, executives—and students—to
shape the music business of tomorrow.

Thank you, Marty Bandier, and congratulations on receiving
the Clive Davis Visionary Award.

We’re proud to carry your name.

BANDIER
PROGRAM

Newhouse



Country Airplay chart since Florida Georgia
Line’s “Stay” in 2014. {Owen co-manages

Dan + Shay with Scooter Braun.) “It proves

you don't have to stick to a formula — | never
have,” says Owen, whose influence in Nashville
became apparentin February 2018 when he
wrote a letter denouncing the Country Music
Association’s appointment of Mike Huckabee
to the board of its CMA Foundation because of
anti-gay statements that Huckabee had made
in the past. Owen’s protest, among others,

led to the former Arkansas governor’s swift
resignation from the board.
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WALTER KOLM, 50

Founder/president, WK Entertainment

$200 MILLION-PLUS INTICKET SALES The
Latin-music management company’s roster —
which includes Maluma, Carlos Vives, CNCO,
Silvestre Dangond and reggaeton star Wisin
— generated over $200 million in live revenue
for 2018, says Kolm, who adds that Wisin’s
four-show reunion with former partner Yandel
in SanJuan, Puerto Rico, grossed $6.2 million.
“My goal isn’t to necessarily sign more artists,
but to maximize my current roster,” says Kolm,
who brokered branding deals with Coca-Cola
for Maluma and with Pepsi for Vives.

91

PASQUALE ROTELLA, 44

Founder/CEQ, Insomniac Events

ARECORD 1.5 MILLION FESTIVALGOERS
Insomniac ranginits 25th anniversaryin

2018 with “record attendance in the States,”
says Rotella, adding that over 1.5 million
attended Insomniac events across North
America, with five-digit festivalgoer increases
atits Live Nation-backed mainstays Electric
Daisy Carnival {in Mexico and Orlando, Fla.},
Nocturnal Wonderland and HARD Summer.
And after exporting EDC to Japanin 2017,
Rotella added Shanghai and Guangdong,
China, to the EDC roster in 2018 and
announced Insomniac’s first EDC Korea, set
for Seoulin August. “The excitement for dance
music there feels like the excitement that was
herein2011,” says Rotella.

POWER ACCESSORY “An alien-mind-control-
deflection unit. | wore it at Countdown [festival
in San Bernardino, Calif.].”
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INIGO ZABALA*

President, Warner Music Latin America & Iberia

330.6 MILLION U.S.STREAMS FOR LUIS MIGUEL
Warner's Latin operation saw both its U.S.

and Latin American marketshares risein
2018, thanksin large part to the return of Luis
Miguel, who became the most-streamed artist
on Spotify Mexico. He also generated nearly

331 million U.S. streams, up 42 percent from
2017, and notched the highest-grossing Latin
tour of the year. International development of
Brazil's Anitta and Argentina’s Paulo Londra,
the pairing of Cardi B with Bad Bunny and

J Balvin and a slew of new artists also helped
the bottom line. “We're investing big in A&R,”
says Zabala, citing hits by new acts Piso 21 and
Wolfine, among others.

96

RUSSELLFAIBISCH, 41
Co-founder/chairman/CEQ/executive producer, ULTRA Worldwde

ADAM RUSSAKOFF, 48

Executive producer/director of business affairs, ULTRA Worldwide

83 MILLION ULTRA WORLDWIDE LIVESTREAMS
Since co-founding ULTRA Worldwide in

1999, Faibisch — and since 2005, his partner
Russakoff — have grown it into one of the
world’s largest music festival brands. They

say they have sold over 1 million ticketsin

27 countries in 2018 and generated over

83 million livestream views of their events. The
company rang in its 20th birthday last March
with a monumental bash for its flagship Ultra
Music Festival at Miami’s Bayfront Park. The
sold-out three-day spin, anchored by a surprise
Swedish House Mafia reunion, drew 165,000
attendees and featured surprise appearances
by Halsey, Desiigner and Will Smith.

97

RANDY PHILLIPS, 64
President/director/CEQ, LiveStyle

$20 MILLION IN 2018 EARNINGS The electronic
dance music conglomerate formerly known

as SFX posted 2018 earnings {before interest,
taxes, depreciation and amortization) of

$20 million just two years after emerging from
bankruptcy, says Phillips. In 2018, he sold off a
number of assets, including ticketing service
Paylogic and the company’s 40 percent stake

in Rock in Rio, to Live Nation. “The worst thing
you can be in the businessis a minority partner,”
says Phillips, who also notes the success of the
first two signature Live Style events launched by
his hand-picked president, Gary Richards: the
All My Friends festival in Los Angeles and the
Friendship cruise, which, says Phillips, “sold out
in 24 hours.”
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RAULALARCON JR.,63
President/chairman/CEQ, Spanish Broadcasting System

$102.7 MILLION IN NET REVENUE SBS grew
radio and TV net revenue by 4 percent to
$102.7 million for the first nine months of 2018.
“The most difficultchallengein anincreasingly
complex media sector is the ability to adapt,
modify, alter, expand and, mostimportantly,
create a new business model that competes
and grows,” says Alarcon, who has expanded

B Dec. 24 Mariah Carey’s 1994 jingle-pop carol, “All | Want for Christmas Is You,” sets a one-day streaming record on Spotify,

logging 10.8 million plays. ¥ Jan. 6,2019 Queen biopic Bohemian Rhapsody wins the Golden Globe for best motion picture - drama.

beyond SBS’ core radio businessinto TV,
streaming and live entertainment. The clout

of his radio portfolio, which includes the No. 1
Latin station in the United States, WSKQ

{La Mega 97.9 FM) New York, remains a lure for
artist-promotion teams looking to expose large
audiences to new music.
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REBECALEON, 43
CEC, Lionfish Entertainment

48 MILLION MONTHLY LISTENERS FOR J BALVIN
In 2017, Leon left AEG/Goldenvoice after 11
years to focus on managing superstars Juanes
and J Balvin. She got immediate results: In
June, Balvin briefly became the most popular
artist globally on Spotify — the first Latin act
todo so — when he notched over 48 million
monthly listeners. The Colombian star also
renewed his multimillion-dollar global deal
with Scotch whisky brand Buchanan’s. Ledn,
who sits on the Grammy Diversity Committee,
also signed breakthrough flamenco revivalist
Rosalia when she was an unknown. “She has
taken off like nothing I've ever seen,” she says.
MOST PRESSING SOCIALISSUE “Immigration.
This ‘wall” bullshit — I’'m not having it.”

100

NEIL PORTNOW*
President/CEQ, The Recording Academy

17 YEARS OF SERVICE As Portnow prepares

for his final Grammy Awards ceremony before
stepping down as head of the academy in

July, he says he is “proud of the transformative
evolution The Recording Academy has
achieved” in his 17 years of leadership. As

far back as 2014, he was a prime mover in
mobilizing members to support an omnibus

bill, paving the way for the Music Modernization
Act. His work with the academy’s MusiCares
foundation during his tenure assisted 145,000
people in need through nearly $60 millionin
distributed funds. After igniting a firestorm
with remarks at last year’s Grammys, Portnow
established a diversity task force that has
invited more than 900 new women and minority
members to join the academy’s ranks. “It’s

an opportunity to affect historic change in
attitudes and practices,” he says.

METHODOLOGY A committee of Biffboard editors and
reporters weighed a variety of factors in determining the
2019 Power 100 ranking, including, but not limited to,
Bilthoard's Top Artists and Top Tours of 2018 rankings;
nominations by peers, colleagues and superiors; impact on
consumer behavior as measured by metrics such as chart,
sales and streaming performance; social media impressions;
radio and TV audiences reached; career trajectory; and
overall impact in the industry, using data available as of

Jan. 24. Agency rankings were based, in part, on an analysis
of the top 125 grossing touring artists based on figures
reported to Billboard Boxscore for the period of Jan. 1, 2018,
to Jan. 24, 2019. When available, financial results are taken
into consideration. U.S. record-label current market share was
consulted using Nielsen Music’s market share for album plus
track-equivalent and stream-equivalent album consumption
units, and Biffboard's quarterly top 10 publisher rankings.
Unless otherwise noted, Billboard Boxscore and Nielsen Music
are the sources for tour grosses and sales/streaming data,
respectively. Unless otherwise noted, album streaming figures
cited represent collective U.S. on-demand audio totals for
that album’s tracks. Song/artist streaming figures represent
combined U.S. on-demand audio and video totals.

KOLM JOHN PARRA/GETTY IMAGES ROTELLA BENNETT SELL KLINE/INSOMMIAC ZABALA COURTESY OF WMG FAIBISCH DEVIN DEL SANTO ROSSAKOFF NICK
GARCIA PHILLIPS BEN CLARK ALARCON COURTESY OF SBS LEON BRYAN STEFFY/GETTY IMAGES PORTNOW DENISE TRUSCELLO/GETTY IMAGES
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Music’s Promise for Curing Cancer
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Scott L. Adalr, Mike Easterlin, Dino Paredes
London & Company, LLP Elektra Music Group Dan Perrelli,
Mediation Offices of Susan Genco & Randy Grimmett, FirstTheWine
Lee Jay Berman Azoff Music Sarah Morris-Powell,
Michele Bernstein, Rob Goldklang, C 3 Management
WME Warner Bros. Records Rick Sales,
lan Blackburn, Andy Goulid Rick Sales Entertainment
Wine LA Alex Heiche, Rich Schaefer & Rich Holtzman
Cory Brennan, Sound Royalties Larry Schapiro/
SB Artists + Media Eml Horlkawa, Luber Roklin Entertainment
Debbie & Ron Cerrito BMG John Silva & Marc Reiter
Rhonda & Warren Christensen Robert Jacobs, Manatt, Adam Rothlein
Danny Cooper, Phelps & Phillips, LLP Brian Slagel
RCA Records Benny Lindstrom & Metal Blade Rec'ords
Tom Corson, Barry Drinkwater,
Global Merch Services Steve Strange,
Warner Bros. Records P O Paradigm Talent Agency
Andrew Daw, 4 Elleen Sweeney & Aki Kaneko
Universal Music Group AR 0k Jennifer & Jzey Tensley,
Christina & Diarmuild Quinn ’
Wendy Dlo, Tensley Wines
The Ronnie James Dlo Scott Palazzo, United Talent Agenc
‘Stand Up and Shout’ Palazzo Wines Sk

Danny Wimmer,

Cancer Fund
Danny Wimmer Presents

SAVE THE DATE
THURSDAY, JANUARY 23, 2020
FOR MORE INFORMATION, CONTACT
<> TERRI O’LEAR 818-321-3336 OR KNOCKOUTPR@AOL.COM -«



Phylicia Fant, 40
Shawn Holiday, 41

As head of urban music at Sony/
ATV Music Publishing, Holiday
was instrumental in two of |ast
year's most impactful releases:
Maroon 5's “Girls Like You” with
Cardi B {the single held the No. 1
slot on the Hot 100 for seven
consecutive weeks) and Travis
Scott’s Astroworld, which has earned
2.3 million equivalent album units.
As of December, Holiday doubles as
co-head of urban music at Columbia
Records alongside Fant, who made
arare leap from her previous role as
senior vp publicity and lifestyle at
Warner Bros. Records.

Both are crucial hires for Sony
as it works to recruit star executive
talent that reflects the diversity of
its artists, although Holiday sees
mentoring as a way to develop
and promote talent from within.
“l involve themin the process, so
they can learn as they go — whether
we get the deal or not,” says the
executive, who was a linchpinin
the label’s partnership with Fox TV
show Empire.“l don’t want them to
just hand things off to me and | say,
‘I'll take it from here.” | want them to
take this experience as going to grad
school, because that [education]
only helps you grow as an executive.”

In 2019, Holiday and Fant will
focus on rising rap talents like
Polo G, Yung Bleu and Lil Tjay while
supporting planned releases from
established artists Solange and
Juicy J. The pair are also celebrating
Chloe x Halle's two Grammy nods
for best new artist and best urban
contemporary album as a highlight
{the sibling duo’s debut, The Kids Are
Alright, peaked at No. 19 on the Top
R&B Albums chart.}

Fant, whois also founder/CEO
of The Purple Agency, sees her
PR background as an advantage to
her new role, working with artists
whose public appearances and
social media feeds are under close
scrutiny. “Publicity is beyond calling
magazines and making sure artists
areon TV — we're the closest thing
to A&R and marketing,” she says.
“We definitely have a role in shaping
the opinion and value system of
these artists.”
SUPPORTING DIVERSITY “| really care
about women of color and how we
are perceived,” says Fant, who helped
launch an annual entertainment
summit at her alma mater, Atlanta’s
Spelman College. “By Sony hiring
[me], it shows that we matter. We're
beautiful, strong; we're worthy of love
and these promotions.”

THEY ARE MULTITASKERS AND MULTIHYPHENATES,
INFLUENCERS AND INNOVATORS, MOVERS AND MONEYMAKERS.
MEETTHE 25 DISRUPTERS REDEFINING THE BUSINESS,
INCLUDING ONE GUYWHO MADE AMARSHMALLOW FAMOUS
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Adam Alpert, 38

Alpert likes to challenge the

status quo. The longtime manager
of The Chainsmokers chose a
nontraditional “building album”
strategy, as he calls it, to roll out the
duo’s latest LP, Sick Boy. Released
in 2018, the LP collected a series of
singles released regularly over the
previous 12 months. Alpert says the
approach resulted in every track

on the album getting playlisted,

not just the radio singles. “It kept
the buzz on The Chainsmokers

for the entire year,” he adds. It

also helped the act score its third
No. 1 on the Top Dance/Electronic
Albums chart. The University of
Pennsylvania alum, who doubles
as CEOQ of the duo’s Columbia label
partner, Disruptor Records, and
Sony/ATV publishing joint-venture
Selector Songs, added a third
CEO title to his docket with the
November launch of the act’s new
film/TV venture, Kick the Habit
Productions. The company has
already sold its first screenplay —
based on the duo’s 2017 hit “Paris”
and penned by Mickey Rapkin {Pitch
Perfect) — to TriStar. “We have
about 25 projects slated: films, TV
series, digital shorts, docu-series,
both scripted and unscripted,” says
Alpert. “Music will always be No. 1,
but this is an extension of their
creative career.”

MOVIE TITLE THAT DESCRIBES HIS
LIFE “The Fast and the Furious.”

Noah Assad, 28

Under Assad’s management, Bad
Bunny became Latin music'’s
breakout star of 2018, landing 27
hits on Hot Latin Songs and six
titles on the Hot 100, including the
Latin trap artist’s inescapable No. 1
with Cardi B and J Balvin, “I Like It.”
“There was nothing forced [about his
crossover],” says Assad, co-founder/
CEO of independent label/digital
distributor Rimas Entertainment.
“It was Bad Bunny’s dream and

it was my dream.” In January, the
rising Puerto Rican rapper’s surprise
LP, X 100PRE, debuted at No. 1 on
the Top Latin Albums chart. “Our
whole company is about passion,”

says Assad, a natural hustler who
recently expanded into publishing
and has signed over 75 songwriters.
“We're fans of the music before the
business.”

FIVE YEARS FROM NOW... “There will
be at least two or three times more
streams in Spanish than in English on
all platforms.”

Si-Hyuk Bang, 46

BTS — the seven-man K-pop band
that South Korean songwriter-
producer-executive Bang assembled
in 2010 — catapulted into Western-
pop consciousness in 2018, notching
its first Hot 100 top 10 with “Fake
Love,” landing on the cover of Time
magazine and ruling the Social 50
chart for 111 weeks {and counting}.
The crossover was unprecedented:
BTS scored two No. 1s on the
Billboard 200 (Love Yourself: Tear

in June; Love Yourself: Answerin
September} and sold out its first

U.S. stadium show at Citi Field in

Earls (right)
and Brown

New York in under an hour — both
of which were first-time feats for a
Korean act. Bang, who re-signed
BTS to the management company he
co-founded, BigHit Entertainment,
through 2026, insists that there’s

no “specific strategy dedicated to
making a global pop group. It'sa
collaborative process. | promised the
members from the very beginning
that BTS’ music must come from
their own stories.”

SONG THAT FIRST RESONATED “ ‘We
Arethe World.” | was in fourth grade
and hadn’t really known pop music
until then. | was mesmerized.”

Dooney Battle, 30

In 20186, then-16-year-old Lil Pump’s
blond and pink dreadlocks

caught the eye of music-industry
entrepreneur Battle. When Battle
asked his little brother what he liked
about Pump, his brother replied,
“He’s like a cartoon character!”
Pump’s 17.5 million Instagram

Alpert Assad

Bang Battle

Campbell

followers and the No. 3 peak of
“Gucci Gang” on the Hot 100
proved Battle's instincts right. As
co-founder/CEQ of digital-first
entertainment company ThaLights
Global, Battle says that he, co-
founder Tim Lowery and partner
Jordan Tugrul “know how to tell if
something sparks before it actually
sparks.” Another viral success
Battle predicted: the 2016 single
“Juluon That Beat {TZ Anthem),”
Zay Hilfigerrr & Zayion McCall’s
Hot 100 No. 5 hit. Expertise on the
intersection of music and social
media attracted Sony to partner
with Tha Lights Global in 2018.
“They’ve brought me in to bring this
urban culture back to Sony,” says
Battle, a native Floridian. Battle has
signed 23-year-old artist Dominic
Fike under Columbia Records.

FIVE YEARS FROM NOW... “Streaming
will still be growing, but the
industry will be quantifying the
value of social attention, just like
radio play.”

Bobby Campbell, 33

“The success of A Star Is Born

was presenting [Lady Gagal as an
actress without looking like she

was making a strategic pivot,” says
Mermaid Music Management'’s
Campbell, who first met the singerin
2007 at Interscope Records, where
he was a marketing coordinator.
Campbell became Gaga’s manager
after she split with Troy Carterin
2013, later inking a deal to join
Artist Nation. For A Star Is Born, he
brokered a postproduction deal that
brought on Live Nation Productions
and Live Nation CEO Michael
Rapino {No. 2) as producersin
exchange for help marketing the film
{and a $10 million check from the
live events giant}. The partnership
was a master stroke: The film led to
two Academy Award nominations
and, for lead soundtrack single
“Shallow,” four Grammy nods.
Meanwhile, the pop iconisin the
midst of a double residency at Park
MGM in Las Vegas. “We turn the
venue aroundin 24 hours from
Enigma to her Jazz & Piano show,”
says Campbell.“It’s a constant
creative zigzag, but there’sarangein
her talent she isn’t afraid to explore.”

Martha Earls, 41

Music City’s latest powerhouse
manager Earls — owner of efg
Management, a startup basedin the
Gulch neighborhood — shepherded
marquee client Kane Brown’s
sophomore album, Experiment, to

HAIR BY DAMON YOUNG AT SIX K. MAKEUP BY DUSTY STARKS AT THE ONLY.AGENCY. EARLS: COURTESY OF SUBJECT. ALPERT: DIA DIPASUPIL/GETTY IMAGES. ASSAD: MANNY HERNANDEZ/
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a No. 1 debut on the Billboard 200
with 126,000 equivalent album
units. Anchored by a release-week
blitz that included a headlining show
at Madison Square Garden’s Hulu
Theater and appearances on Live
With Kelly and Ryan, The Voice and
Jimmy Kimmel Livel, Brown’s career-
making coup was the culmination

of “a lot of hard work” from Earls’
team and label partner Sony Music
Nashville. Of the biracial country
outlier’'s unexpected rise, she

says, “| want the world to become
smaller — to blend genres and defy
expectations.”

RECENT MOVEMENT THAT RESONATED
“I’'m into Enneagram personality
typing. It’s a wonderful way to
better interpret people’s priorities
and drivers. 'man 8, by the way.”

Andrew Gertler, 30

Gertler was a young Warner Music
Group executive in 2013 when he
came across a cover of A Great Big
World’s “Say Something” posted

by a 15-year-old Canadian singer,
emailed the kid’s mother and
pitched himself as a prospective
manager. Almost six years later,
that scrappy bedroom YouTuber
has transformed into the arena-
headlining pop star Shawn
Mendes. 2018 heralded new
milestones for the two: a third
Billboard 200 No. 1 album; Mendes’
first two Grammy nominations,
including a song of the year nod for
Hot 100 No. 11 hit “In My Blood”;
and the singer’s first stadium
sellout, a forthcoming hometown
show at Rogers Centre in Toronto.
At a time when management
companies double as boutique
record labels and artist managers
juggle a portfolio of partnerships
and projects, Gertler stands out

for his laser-focused commitment
to his day-one client. “Other than
one time for my brother’s wedding,
| haven’t missed a Shawn show,
period,” says the Chicago-born
founder of AG Artists, who cites
Irving Azoff and Scooter Braun

as management role models. “|
would rather grow one thing to a
$600 million business than grow six
things to $50 million to $100 million
businesses.”

Ghazi*

A Billboard 200 No. 1 album for
signee XXXTentacion was just one
achievement for Ghazi, founder/
CEO of the digital distribution
company and hip-hop label
EMPIRE. Among his other moves:
inking a multiyear strategic
partnership with Universal Music
Group, signing a distribution pact
with Antonio “L.A.” Reid’s Hitco,
scoring rapper Tyga’s biggest
single in nearly seven years with
the No. 8 Hot 100 hit “Taste”
{featuring Offset} and adding
comeback-ready performers like
Robin Thicke and Iggy Azaleato
its growing roster. In 2019, Ghazi,
who recently started going only

by his first name, plans to focus on
expanding EMPIRE’s publishing
business and global reach, with a
10,000-square-foot studio set to
open this spring near the company’s
San Francisco headquarters, where
Ghazi has proudly kept EMPIRE
since founding the companyin
2010. “Being here in this city — the
entrepreneurial spirit of this area,
and the unique skill sets you acquire
— has made me the person | am
today,” he says.

Elliot Grainge, 25

Rising urban label 10K Projects,
shepherded by founder/CEQO
Grainge — son of Universal Music
Group chief Lucian Grainge {No. 1}
— had 10-digit returns in 2018,
with over 5 billion streams for its
roster overall, thanks to two of the
year’s biggest rap breakthroughs:
Trippie Redd and 6ix%ine. “I'm very
proud of the fact that 10K Projects
was profitable and that we have
been able to reinvest back into our
artists,” says the London-bred,

Los Angeles-based upstart, who
plans to invest more in developing
new actsin 2019. “There’s a lot of
volume, and a lot of new artists
coming through, which equals a lot
of a noise,” says Grainge, eyeing
10K’s next wave, led by new signees
Lil Gnar and Icy Narco.

FIVE YEARS FROM NOW... “Distribution
will be the most powerful sector of
the music industry.”

Grimes

Amber Grimes, 29

Grimes'’ firstindustry break was at
Def Jam, where the then-193-year-
old worked as former vp A&R Abou
“Bu” Thiam'’s executive assistant. It
was Bu who later pitched Grimes as
a “well-connected” young hustler

to Nick Cannon, who cast herin
astarring role on Oxygen's Like a
Boss, a 2016 docu-series about
personal assistants. Meanwhile, the
Atlanta native dug deeply into her
hometown music scene — managing
artists; running a recording studio;
starting her own full-service
marketing firm, The Cardi Brand
Agency —andin 2017, Spotify
made her senior manager of urban
independent. “Being a jack-of-all-
trades can be looked down upon,
but you need to be,” says Grimes,
who's now vp global creative at
Capitol Music Group, where she
started in December, in a position
reporting to chairman/CEQO Steve
Barnett that didn’t previously exist.
“I'm a college dropout, so thisis an
incredible opportunity.”

Kei Henderson, 34
Justin“Meezy” Williams, 29

“Not a lot of people know what
getting a championship ring feels
like,” says Williams about client
21 Savage, whom he co-manages
with Henderson. Together, they
tag-teamed the MC’s first No. 1
debut on the Billboard 200 with
his {Am >{ Was LP, which earned
131,000 equivalent album units

Ghazi Grainge

Henderson

Williams

Kusatsu

Mclnnes

Lowery

in its first week. Savage has also
netted five top 10s on the Hot Rap
Songs chart, including a feature

on the mammoth Post Malone

hit “rockstar,” which crowned the
Hot 100 for eight weeks. “It would be
nice to have another platinum album
for him,” says Henderson. Although
the rapper’s future is in question
now that he faces deportation after
his arrest by U.S. Immigration and
Customs Enforcement agents for

a long-expired visa, Williams and
Henderson have other prospects:
Henderson’s boutique label, music
management and publishing
company, Sincethe80s, recently
inked a joint-venture deal with
Motown/Capitol.

CANCEL

Henderson “Bro culture.”

Kevin Kusatsu, 39
Andrew Mclnnes, 35

The artist management and live-
event producer launched by Mclnnes
and Kusatsuin 2011 exported its
flagship Mad Decent Block Party

to Pakistan last February, and
continued pushing into Asia and
Africa on behalf of its roster that
includes A-Trak and Dillon Francis,
who released his first Spanish-
language LP, Wut Wut, in 2018.
Technically an “off year” for marquee
client Diplo’s Major Lazer outfit,
TMWRK shepherded the launch of
two new projects for the producer:
pop supergroup LSD, with Labrinth

Gertler (right)
and Mendes

and Sia; and Mark Ronson disco
collaboration Silk City. The latter’s
breakthrough hit, “Electricity”
{featuring Dua Lipa), topped the
Dance Club Songs chart and nabbed
a best dance recording Grammy
nomination. “The greater music
business was like, “Those are the
electronic music guys,’ which was
fine, " says Mclnnes, whois happy
now to be “crushing it” with a more
diverse roster of Panic! at the Disco
support act Two Feet and alternative
mainstays TV on the Radio and
Animal Collective.

OUTDATED INDUSTRY PRACTICE
Mclnnes “The Digital Millennium
Copyright Act’s safe harbor
protections.”

Heather Lowery, 40

Asvptalent and touring at Live
Nation Urban, Lowery helped

the division launch five strategic
R&B/hip-hop/gospel partnerships
in the last 18 months. “One of

our biggest initiatives is to build
more touring platforms for urban
artists, while cultivating the next
generation of executives of color

in the touring industry,” she says.
These include the RapCaviar Live
series in association with Spotify,
Kirk Franklin’s Exodus Music & Arts
Festival and Washington, D.C.’s
Broccoli City Music Festival. The
lattermost tripling its attendance to
33,000in 2018, according to Live
Nation Urban, after touting Cardi B
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From left:
Alesso, Sam
Shahidi,
Anittaand
John Shahidi.

as its headliner. “Securing Cardi B
for her last performance before
she went on maternity leave was
extremely difficult because she was
in such high demand and wasn’t
committing to very much,” says
Lowery. “| put her confirmation on
my vision board — that’s how bad |
wanted her on the show.”

RECENT BOOK THAT RESONATED
Conversations With God by Neale
Donald Walsch

Lonny Olinick, 37

Led by CEO Olinick, Kobalt’s
recording company AWAL has
already poached artists deadmaub,
Broken Bells and Betty Who from
major labels. In November, it
announced a global partnership
with Glassnote after the fellow
indie label left its distribution deal
with Universal Music Group. With
artist-friendly deals that promise
ownership and transparency,
AWAL has recruited a class of
next-gen stars like Rex Orange
County, Little Simz, Kim Petras and
Lauv, who surpassed 611 million
streams in 2018. The company
further extended its reach with the
acquisition of radio promotion/
music marketing firmin2une Music

|

Olinick Saavedra

and by forging a yearlong alliance
with The Other Nashville Society

to bolster the company’s Music
City footing. “AWAL has created a
modern music company with the
ability to sign, develop and take
artists to the top of the charts,” says
Olinick, who adds that the company
is on track to net “over $100 million”
in the upcoming fiscal year.

Vicente Saavedra, 36

A pair of LPs from reggaeton star
Ozuna, Odiseain 2017 and Aurain
2018, finished at Nos. 1 and 2 on the
2018 year-end Top Latin Albums
chart, an especially impressive

feat forindependently promoted
releases. “I'm proud to be an indie
competing against multinationals,”
says Saavedra, Ozuna’s manager
and founder of Dimelo Vi, the Puerto
Rican artist’s label in which he’s also
business partner. Although Sony
Music Latin/The Orchard distributes
Dimelo Vi, Saavedra says the imprint
is otherwise self-reliant: “We do our
own marketing and promotion — we
want to show that it's possible.” Not
easy, though, says Saavedra, who
operates by gut and often seals deals
with a handshake: “Frankly, it has
been hard, honest work.” Up next? A

Slaiby Strauss

Williams

new Ozuna album and two singles
with Ricky Martin.
MOVIE THAT DESCRIBES HIS LIFE

“300. We're few, but we're many.”

John Shahidi, 39

Sam Shahidi, 35

In 2018, YouTube viewers watched
an astounding 24 billion minutes
of footage produced by Shots
Studios, the management and
content creation company founded
by brothers John and Sam Shabhidi.
Adigital-video operation that has
invested heavily in music, the Los
Angeles company counts among
its clients Swedish DJ Alesso and
Venezuelan-American singer

Lele Pons, whose Shahidi-steered
“Celoso” video has amassed over
208 million YouTube views. Last
November, Netflix premiered the
Shots production Vai Anitta, an
unscripted docu-series starring
Brazilian pop star Anitta, who's
also on the studio’s roster. “We're a
video-first company, always,” says
John, who's focused on expanding
to additional Latin, European and
Asian markets.

FIVE YEARS FROM NOW...

Sam “Video will be the most powerful
sector of the music industry.”
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Marshmello

Moe Shalizi, 28

It takes a particular talent to break
an A-List DJ, butit’s a marketing
whiz who can turn a mellow kid
with a SoundCloud accountinto

a multimillion-dollar walking

logo. That’s what Shalizi did with
Marshmello, the anonymous DJ-
producer he has managed since 2015
and helped make intoa bankable
dance-music brand. Building upon
the crossover exposure of 2017

Hot 100 hits with Selena Gomez
{"Wolves,” No. 20}, Khalid {featured
on “Silence,” No. 30} and Migos
{“Danger,” No. 82}, Marshmello
conquered 2018 with the Bastille
collaboration “Happier,” which
soared to No. 3, spent 19 weeks (and
counting) at No. 1 on Hot Dance/
Electronic Songs and topped a

pack of other charts, including
Radio Songs, Mainstream Top 40
and Alternative. Thanks to an
entertaining culinary show, Cooking
With Marshmello, the dance-music
artist’s YouTube channel claims

26 million subscribersand a
whopping 4.6 billion total views; and
Forbes ranked the masked actas
the fifth-highest paid DJ, earning an
estimated $44 million in two years.
In December, Shalizi left Red Light
Management, where he had been
since 2015, to become founder/
CEO of The Shalizi Group — a
Marshmello-anchored management
firm that also represents other
dance mononyms like Jauz, Slushii,
Sikdope, Ookay and Ghastly. “| had
avision that required me togo on
my own in order to make it happen,”
he says.

Wassim “Sal” Slaiby, 39

Slaiby, the CEQ of SAL&Co/

XO Records and a Maverick
management partner, struck box-
office gold with The Weeknd’s “Pray
for Me” with Kendrick Lamar, with
the Black Panther soundtrack song

peaking at No.7 on the Hot 100.

His momentum continued with the
French Montana-assisted “Welcome
to the Party” from Deadpoo! 2, and
producer-songwriters Ben Billions,
Da Heala and Breyan Isaac scoring
credits on the Spiderman: Into

the Spider-Verse soundtrack. The
Lebanon-born Slaiby, whoison
Global Citizen’s advisory board,
credits his success to his diverse
team: “Belly, Amir ‘Cash’ Esmailian,
The Weeknd, Manny Dion, La Mar
Taylor and myself built this company
as a family, and all come from
different backgrounds. We are true
immigrants who work together

as brothers.”

SOCIAL ISSUE THAT KEEPS HIM
AWAKE “The stigmatization of
immigrants. As one myself, |am
very passionate about giving equal
opportunities to those who have fled
hardship in their home countries.”

Jonathan Strauss, 32
Alexandre Williams, 31

High school friends Strauss, CEQ,
and Williams, COQ, first founded
Create Music Groupin 2015 as

a YouTube royalties-collection
service. Over three years later, the
company monetizes over 9 billion
monthly music streams for a

roster that includes deadmaub,
Marshmello and Post Malone.
Their ever-widening orbit now
includes distribution, video-content
creation and promotion following
the acquisition of TikTok and the
YouTube channel Flighthouse, and
a growing publishing arm, which
signed controversial MC 6ix8ine
last September. In December
alone, CMG found over $7 million
for clients, and 2019 looks like

a “$100 million year,” estimates
Strauss. Thanks to the agency, says
Williams, an “emerging middle
class” of content creatorsis reaping
the benefits of the “fully revived
post-Napster digital era.”

QUAINT INDUSTRY PRACTICE
Williams “Listening to the radio.”

CONTRIBUTORS Trevor Anderson,
Cathy Applefeld Olson, Megan
Armstrong, Dave Brooks, Dean
Budnick, Ed Christman, Leila
Cobo, Camille Dodero, Thom

Duffy, Deborah Evans Price, Eric
Frankenberg, Adrienne Gaffney,
Bianca Gracie, Gary Graff, Jenn
Haltman, Andrew Hampp, Cortney
Harding, Steve Knopper, Katy Kroll,
Robert Levine, Joe Levy, Brooke
Mazurek, Taylor Mims, Gail Mitchell,
Melinda Newman, Paula Parisi, Eric
Spitznagel, Christine Werthman,
Deborah Wilker, Nick Williams
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The song is Carey's . @5 Y OLD DOMUNION  recamaswvieswn | 10 113 = o g%
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April 22 - 25,2019 | Las Vegas

FROM ZERO T0 HERD

Anuel AA’s improbable journey from three years in prison to top
of the charts and how he changed the face of Latin trap in the process.

Billboard was the first media to interview Anuel AA following his

release from prison. Nearly a year later, an in-depth conversation on
his new tour, new relationship, social media and the future of Latin trap.

SPONSORSHIP INQUIRIES
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BillboardLatinMusicWeek.com

Marcia Olival
marciaolival29@gmail.com
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H ;48 BACKSTREET BOVS DNA ; 4 BENNY BLANCO  FRIENDS KEEP SECRETS(EP) | ,; ¢
WIS K-BAHN/RCA 5 FRIENDS KEEP SECRETS/INTERSCOPE/IGA
FUTURE  Future Hndrxx Presents: The WIZRD | 2 TAYLOR SWIFT A reputation | ;44
FREEBANDZ/EPIC 45 BIG MACHINE/BMLG
A BOOGIE WIT DA HOODIE HoodieSZN | | 0 CHRIS STAPLETON A Traveller | | ;7
HIGHBRIDGE THE LABEL/ATLANTIC/AG MERCURY NASHVILLE/UMGN
LADY GAGA& BRADLEYCOOPER A\ AStrlsBom(Soundtrack) | ;15 XXXTENTACION Skins | ;g
INTERSCOPE/IGA BAD VIBES FOREVER/EMPIRE
‘¢{c] WEEZER Weezer (Teal Album) 5 5 KENDRICK LAMAR A DAMN. | | o4
WEEZER/CRUSH MUSIC/ATLANTIC/AG TOP DAWG/AFTERMATH/INTERSCOPE/IGA
POST MALONE A beerbongs & bentleys | | 44 BETHEL MUSIC Victory: Recorded Live | 5,
REPUBLIC BETHEL
MEEK MILL Championships | | NICKI MINAJ A Queen | , 5
MAYBACH/ATLANTIC/AG YOUNG MONEY/CASH MONEY/REPUBLIC
21 SAYAGE IAm>1was | ; J. COLE A KOD | { m
SLAUGHTER GANG/EPIC DREAMVILLE/ROC NATION/INTERSCOPE/IGA
TRAYIS SCOTT A ASTROWORLD | | MIGOS A Culturell | | 53
CACTUS JACK/GRAND HUSTLE/EPIC QUALITY CONTROL/MOTOWN/CAPITOL
SOUNDTRACK  Spider-Man: Into The Spider-verse | , 5 J. COLE A 2014 Forest Hills Drive | ;57
REPUBLIC DREAMVILLE/ROC NATION/COLUMBIA
DRAKE A Scorpion | ;3 TWENTY ONE PILOTS @ Trench | , 47
YOUNG MONEY/CASH MONEY/REPUBLIC FUELED BY RAMEN/EMG
QUEEN 8 Greatest Hits | ; 354 MICHAEL FRANTI & SPEARHEAD  StayHuman,Vol. Il | .,
HOLLYWOOD BOO BOO WAX/THIRTY TIGERS
KODAK BLACK D TL 17 P LiL uzI VERT A LuvisRage2 | ; 45
DOLLAZ N DEALZ/ATLANTIC/AG GENERATION NOW/ATLANTIC/AG
BRING ME THE HORIZON amoi1| 44 1 ¥l LIL BABY @ Harder Than Ever | 3 37
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POST MALONE A Stoney | 4 2 5 SECONDS OF SUMMER Youngblood | | 33
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BOOMINATI/REPUBLIC MACON/BROKEN BOW/BMG/BBMG
DAN + SHAY Dan+Shay | , 3 EMINEM A CurtainCall: The Hits | ;| 439
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6IX9INE DUMMYBOY | , g DRAKE More Life | 98
SCUMGANG YOUNG MONEY/CASH MONEY/REPUBLIC
LAUREN DAIGLE Look UpChild | 3 NF X Perception | ; 49
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KHALID A AmericanTeen | , 150 SOUNDTRACK 2 Moana | , 5
RIGHT HAND/RCA WALT DISNEY
YNW MELLY We All Shine | 5, SHECK WES 1 1 717
YNW MELLY/300/AG CACTUS JACK/G.0.0 BINTERSCOPE/IGA
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KIDINAKORNER/INTERSCOPE/IGA NEVER BROKE AGAIN/ATLANTIC/AG
EMINEM A Kamikaze | | 5 SHAWN MENDES @ Shawn Mendes | ;| 34
SHADY/AFTERMATH/INTERSCOPE/IGA ISLAND
BAZZI @ Cosmic | 14 43 GRETA YAN FLEET Anthem Of The Peaceful Army | 5 5
Z77/1AMCOSMIC/ATLANTIC/AG LAVA/REPUBLIC
XXXTENTACION A 7 5, BOB MARLEY AND THEWAILERS € Logend: TheBestOF. | - 559
BAD VIBES FOREVER/EMPIRE TUFF GONG/ISLAND/UME
MAGGIE ROGERS Heard It In A PastLife | , MICHAEL JACKSON A The Essential Michael Jackson | 31 545
DEBAY SOUNDS/CAPITOL EPIC/LEGACY
SKI MASK THE SLUMP GOD STOKELEY EKND A Starbo
44 as VICTOR VICTOR WORLDW!DE/REPUBLIC 6 9 XTOI;IlepﬂLEIC Y 1 14
i [l uccimane Bl Genivs | 5 g AR |5 s
UEEN Bohemian Rhapsody (Soundtrack JOEL A The Essential Billy Joel
56 @ HQOLLVWOOD P y( ) 3 5 g]!.ll.-lh;A/LEGACV y 15 128
TRIPPIE REDD A Love Letter To You 3 LIA MICHAELS  Inner Monologue, Part 1 (EP
48 49 TENTHOUSAND PROJECTS 3 12 L @ ]ll\l/IJICHAELS/REPUBLIC g ( ) 99 1
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BSB’s DNA
No.1

Backstreet’s back, all right?

After a nearly 20-year
wait, the Backstreet Boys
are back on top of the
Billboard 200. The group
debuts at No. 1 on the list
with its new studio album,
DNA, the vocal quintet’s
third No. 1 and first leader
since Black & Blue spent
two weeks at No. 1in
December 2000.

DNA earned 234,000
equivalent album units in
the United States during
the week ending Jan. 31,
according to Nielsen
Music, with album sales
constituting 227,000 of
that sum (goosed heavily
by a concert ticket/album
sale redemption offer).
Those amounts represent
the biggest weeks, in both
units and sales, for a pop
album in nearly a year, since
Justin Timberlake's Man
of the Woods blew in at
No. 1 with 293,000 units,
of which 242,000 were in
album sales.

Backstreet’s gap
of 18 years and two
months between No. 1s
is the longest for an act
since 2018, when Paul
McCartney returned to
the top after 36 years. His
Egypt Station set bowed
at No. 1 on the chart dated
Sept. 22, 2018 — 36 years,
three months and 10 days
after Tug of War last led
the list (June 12,1982). In
terms of the longest wait
between No. 1s for a group,
the Backstreet Boys’ gap
between leaders is the
biggest since 2010. That
year, on the Feb. 27-dated
list, Sade (led by vocalist
Sade Adu) returned to
No. 1 after over 24 years.
The band’s Soldier of Love
opened atop the list that
week — the act’s first at
No. 1since Promise spent
its second and final week in
charge on Feb. 22,1986.

DNA also marks the
Backstreet Boys’ 10th
top 10 album — the entirety
of the act’s charting efforts.

—Keith Caulfield

Data for week of 02.09.2019
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ED
SHEERAN
+ [Divide]

Ed Sheeran’s ~ (Divide) racks up its milestone
100th consecutive week on the Billboard 200
as the album shifts 35-32. Since bowing at
No. 1 onthe chart dated March 25,2017, the
LP has never fallen below No. 53 and has

spent 97 weeks in the top 40. In total, the
release has earned 4.3 million equivalent
album units through Jan. 31. Another title
also hits the 100-weeks-in-a-row mark on the
Billboard 200: Khalid's American Teen holds
steady at No. 39. —K.C.

| MICHAEL
'FRANTI

& SPEARHEAD
Stay Human,
'_E)I. Il

The sequel to Franti’s 2001 Stay
Human album {which never
charted) alsoarrivesat No. 1
on Americana/Folk Albums
{11,000 units) and No. 2 on

Americana/Folk Album Sales.
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CREEDENCE CLEARWATERREVIVAL € Chronicle The 20 Greatest Hits ADELE & 21
FANTASY/CONCORD 22 404 XL/COLUMBIA 1 400
LIL MOSEY Northsbest | 5o 15 OZUNA /A odisea 5 73
INTERSCOPE/IGA VP ENTERTAINMENT/DIMELOVI/SONY MUSIC LATIN
TRIPPIE REDD Life'sATrip | , 5 BRYSON TILLER A TRAPSOUL | g ;5
TENTHOUSAND PROJECTS TRAPSOUL/RCA
FLEETWOOD MAC € Rumours | | 397 ALEC BENJAMIN Narrated For You = 57 3
WARNER BROS./RHINO ARTIST PARTNERS GROUP/ATLANTIC/AG
AMA%L(IEDEATH RO INTERSCOPE/UE Greatest Hits | 3 557 bﬁ%n«o‘eﬂ'ﬁt youwhen I was 18. (the playlist) = 55 59
SOUNDTRACK A\ Black Panther. The Album, Music From And InspiredBy | 4 51 CITY GIRLS Girl Code = (3 4
TOP DAWG/AFTERMATH/INTERSCOPE/IGA QUALITY CONTROL/MOTOWN/CAPITOL
THE NOTORIOUS B.LG. A GreatestHits | | 140 SOUNDTRACK 13 Reasons Why, Season2 = 5, 35
BAD BOY/RHING NETFLIX/INTERSCOPE/IGA
Quavo Quavo Huncho | , 7 FRANK OCEAN A Blonde | 1 14
QUALITY CONTROL/MOTOWN/CAPITOL BOYS DON'T CRY |
ED SHEERAN A x| 1 am THE BEATLES © Abbey Road | | 594
ATLANTIC/AG APPLE/CAPITOL/UME
JoJi BALLADS1 | 3 3 SOUNDTRACK Mary Poppins Returns | 34 8
88RISING/12TONE WALT DISNEY
IMAGINE DRAGONS A Night visions | 5 33, JON PARDI A californiaSunrise . ;130
KIDINAKORNER/INTERSCOPE/IGA CAPITOL NASHVILLE/UMGN
QUEEN A Greatest Hits | Il & lll: The Platinum Collection 9 129 KODAK BLACK A Project Baby Two | 2 75
HOLLYWQOD DOLLAZ N DEALZ/ATLANTIC/AG
RIHANNA A ANTI | | 157 FIVEFINGER DEATHPUNCH A Decade Of Destruction = 55 5,
WESTBURY ROAD/ROC NATION PROSPECT PARK
KIDZ BOP KIDS KidzBop39 | 53 CARRIE UNDERWOOD @ CryPretty | ;a0
KIDZ BOP/RAZOR & TIE/CONCORD CAPITOL NASHVILLE/UMGN
BRUNO MARS A 24KMagic | 5 45 LILPEEP _Come Over When You're Sober, Part 2 | 4 12
ATLANTIC/AG LIL PEEP/AUTNMY/COLUMBIA J
ARIANA GRANDE A Dangerous Woman | 5 34 MITCHELL TENPENNY  Telling All My Secrets = -3 5
REPUBLIC RISER HOUSE/COLUMBIA NASHVILLE/SMN
L 3
OZUNA /A Aura | ; 3 DC BackInBlack | , 344
VP ENTERTAINMENT/DIMELOVI/SONY MUSIC LATIN COLUMBIA/LEGACY
RODDY RICCH Feed TheStreets Il | .o g ADELE © 25 4 162
BIRD VISION/ATLANTIC/AG XL/COLUMBIA |
HALSEY A hopeless fountain kingdom | 87 BRUNO MARS A Doo-Wops & Hooligans | 3 447
ASTRALWERKS ELEKTRA/EMG
THE WEEKND A Beauty Behind The Madness | ; 175 G-EAZY @ The Beautiful & Damned | 3 55
XO/REPUBLIC G-EAZY/RVG/BPG/RCA
LIL SKIES @ Life Of ADark Rose | 1, 54 SOUNDTRACK A Frozen | 1 121
ALL WE GOT/ATLANTIC/AG WALT DISNEY |
KENDRICK LAMAR A good kid, mA.Addty | 5 357 ANUEL AA A\ Real Hasta La Muerte | 2 n
TOP DAWG/AFTERMATH/INTERSCOPE/IGA REAL HASTA LA MUERTE/GLAD EMPIRE
YOUNGBOY NEVERBROKEAGAIN  dRespect4Freedom4lovalty.. | 14 9 THE BEATLES ©>  The Beatles [White Album] \ 1 19
NEVER BROKE AGAIN/ATLANTIC/AG APPLE/CAPITOL/UME |
YNW MELLY IAmYou | o4 4 SHAWN MENDES A luminate | | e
YNW MELLY/300/AG ISLAND
6LACK East Atlanta Love Letter | 3 5 THE ROLLING STONES €>  Hot Rocks 1964-1971 | 4 294
LVRN/INTERSCOPE/IGA ABKCO
JAMES BLAKE Assume Form | 5 5 YBN NAHMIR, YBNALMIGHTY JAY& YBN CORDAE  VBN-TheMivtpe = 5, 45
POLYDOR/REPUBLIC ART @ WAR/ATLANTIC/AG
TOMPETTY ANDTHEHEARTBREAKERS €9 Greatesthits | , 04 MUMFORD & SONS Delta | ,
MCA/GEFFEN/UME GENTLEMEN OF THE ROAQ/GLASSNOTE :
TRAVISSCOTT A BirdsIn The TrapSing Mcknight | | 154 JACQUEES 4275 35 47
GRAND HUSTLE/EPIC CASH MONEY/REPUBLIC
DANIEL CAESAR Freudian | 55 7 THE BEATLES © 1| 1 353
GOLDEN CHILD APPLE/CAPITOL/UME
RED HOT CHILIPEPPERS A Greatest Hits | 1o 10q NIRVANA © Nevermind | | 410
WARNER BROS. SUB POP/DGC/GEFFEN/UME
TWENTY ONE PILOTS A Blurryface | ;| o4 MIGOS Culture | | 100
FUELED BY RAMEN/EMG QUALITY CONTROL/300/AG
TAYLOR SWIFT A 1989 | 1 216 LYNYRD SKYNYRD A  All Time Greatest Hits | 55 49
BIG MACHINE/BMLG A4 0 /GEFFEN/UME
SAM SMITH A In The Lonely Hour | 5> 540 LAUREN DAIGLE A HowCanltBe = ,g 1
CAPITOL CENTRICITY/CAPITOL CMG
CHRIS BROWN A  Heartbreak On AFullMoon | 3 (5 CHRIS STAPLETON A From A Room: Volumel | 2 9
RCA MERCURY NASHVILLE/UMGN
SUMMER WALKER Last Day Of Summer | 44 3 SOUNDTRACK A Trolls | 3 18
LVRN/INTERSCOPE/1GA VILLA 40/DREAMWORKS/RCA
DUALIPA @ Dualipa | 7 g3 50 CENT Best Of 50 Cent = (35 5
WARNER BROS. SHADY/INTERSCOPE/AFTERMATH/UME
BRETT YOUNG A Brett Youn YG Stay Dangerous |
BMLG & 18 103 4HUNNID/CTE/DEF JAM v g | 5 24
PANIC! ATTHEDISCO A Death Of ABachelor | | 159 ASAP ROCKY Testing | 4 28
DCD2/FUELED BY RAMEN/EMG A$AP WORLDWIDE/POLO GROUNDS/RCA
RIVAL SONS Feral Roots | ;39 4 BON JOVI A Greatest Hits: The Ultimate Collection | 5 117
ATLANTIC/AG ISLAND/UME
MICHAEL JACKSON € thiiller | | 35 SAM SMITH The Thrill OFILAl - | 5o
EPIC/LEGACY CAPITOL
GEORGE STRAIT A 50 Number Ones | ; o4 ZAC BROWN BAND  Greatest Hits SO Far.. | 54 96
MCA NASHVILLE /UMGN ROAR/SOUTHERN GROUND/ATLANTIC/AG
GUNS N’ ROSES A GreatestHits | 5 455 HALSEY A Badlands | , ;53
GEFFEN/UME ASTRALWERKS
PLAYBOI CARTI Dielit | 3 34 @ KIDcup1@® Man On The Moon: The End Of Day | 4 1m
AWGE/INTERSCOPE/IGA DREAM ON/6.0.0.D./REPUBLIC |
GUNNA DripSeason3 | 5z  4g @ 2. EE&VII.LEE/RAOCNATION 4YourEyezOnly | ; 49
METALLICA © Metallca | ;| 559 @ ALAN JACKSON @ 34 Number Ones | 3 5
BLACKENED/RHING ARISTA NASHVILLE/SMN
BOBSEGER & THE SILVERBULLETBAND > Greatestits | o @ MORGAN WALLEN IfIKnow Me = -, g
HIDEQUT/CAPITOL/UME BIG LOUD
DRAKE A Nothing Was The Same | | 579 21 SAVAGE, OFFSET & METROBOOMIN  Without Waming =, 59
YOUNG MONEY/CASH MONEY/REPUBLIC ATTRINATI/QUALITY CONTROL/MOTOWN,/SLAUGHTER GANG/REPUBLIC/CAPITOL/EPIC
gﬁﬂ&;éﬂ" FLEET From The Fires | 3, 43 @ gécﬁu%'l‘ofn/c&umm BornSinner | | o5
a1 B ;Ix'LIAIFw&HTEécopENGA Signed To The Streets3 | ; 4 @ él'!ﬂllaﬁcli ONEPOINTFIVE = 53
, I ) :
140 [REQN EAGLES ngRA/RHlNO Their Greatest Hits 1714975 | ;59 @ IA.\JR/I§MG. TheClick = o 38
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JULIA

MICHAELS

Inner

Monologue,
_ Part1

Her second charting EP begins
with 9,000 units (powered by
solid streaming activity) and

boasts two A-list collaborations:
"Anxiety” featuring Selena
Gomez and "What a Time” with
NiallHoran.

Go to BILLBOARD.COM/BIZ for complete chart data 109



Bruce’s
Vinyl
Boost;
Kiss
Returns

Bruce Springsteen’s
Springsteen on Broadway
bolts back onto Top Album
Sales thanks to its delayed
release on vinyl. The

album re-enters the list at
No. 21 (4,000 sold in the
week ending Jan. 31; up
228 percent) following its
vinyl LP bow on Jan. 25 (its
digital/CD counterparts hit
retail Dec. 14). The four-LP
set costs between $69 and
$85, and debuts at No. 2 on
Vinyl Albums with nearly
3,000 sold.

Elsewhere on Top Album
Sales, Kiss' KissWorld:
The Best of Kiss opens
at No. 47 with 2,000
sold. The veteran band’s
latest hits compilation
also enters at No. 19
on Hard Rock Albums
(4,000 equivalent album
units earned). KissWorld
contains 20 tunes (13 of
which hit the Billboard
Hot 100) and arrives a bit
shy of the 45th anniversary
of the act’s debut on the
Billboard charts: April 20,
1974, when Kiss’ self-titled
maiden album entered the
Billboard 200 at No. 192. It
was the first of 35 charting
efforts on the list for the
group (six of which were
hits compilations, not
including KissWorld, which
misses the Billboard 200).

Lastly, Fox TV’s not-
quite-live broadcast of the
musical Rent on Jan. 27
helps push gains for the
show’s original Broadway
cast recording, as well as
its 2005 movie soundtrack
adaptation. The former
re-enters Cast Albums at
No. 3 with 1,000 sold (up
752 percent) and the latter
returns to the Soundtracks
chart at No. 12 (4,000
units, up 264 percent).

The soundtrack to Fox’s
special dropped Feb. 1 and
will appear on the Feb. 16
charts. —Keith Caulfield

110 Go to BILLBOARD.COM/BIZ for complete chart data
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HEATSEEKERS ALBUMS™

LAST
WEEK

NEW

NEW

NEW

NEW

NEW

THIS
WEEK

000000000

000

N
~N

ARTIST cerTIFICATION
IMPRINT/DISTRIBUTING LABEL

.48 RIVAL SONS

Feral Roots
BLLS ATLANTIC/AG

FIDLAR Almost Free

MOM + POP 1
SWERVEDRIVER Future Ruins 1
DANGERBIRD
WALTER TROUT Survivor Blues | 4
PROVOGUE/MASCOT
WILLIAM TYLER Goes West 1
MERGE

@ ° I (c{clf BETTEROGLIVIONCOMMIUNITY CNTER  Bee Ohvion..
STEVE HACKETT At The Edge Of Light |
WOLFWORK,/ INSIDEOQUT/RED
GREEN RIVER Dry As A Bone 1
SUB PGP
GREEN RIVER Rehab Doll 1
SUB PGP
MONO Nowhere Now Here |
TEMPORARY RESIDENCE
EVERGREY The Atlantic | 4
AFM/SOULFOOD
SWALLOW THESUN When A Shadow s Forced Into The Light |
CENTURY MEDIA/RED
DAWN RICHARD new breed | ;
OUR DAWN/LOCAL ACTION
THE EMPTY POCKETS Tanglewoods | 3
MT POCKETS
MIKE KROL Power Chords | 4
MERGE
PEDRO THE LION Phoenix 2
POLYVINYL
FEVER 333 Strength In Numb333rs | >
333 WRECKORDS CREW/ROADRUNNER/AG
THE STEEL WOODS Old News 2
WOODS/THIRTY TIGERS
CLC No.1(EP) | i
CUBE/KAKAO M
SKALD Vikings Chant | 1
DECCA FRANCE/VLG
KEUNING Prismism | 1
PRETTY FATHFUL/THIRTY TIGERS
TYLER CHILDERS Purgatory | 49
HICKMAN HOLLER,/THIRTY TIGERS
STARBREAKER Dysphoria | 1
FRONTIERS
RUDIMENTAL Toast To Qur Differences | 1
ASYLUM/BIG BEAT/ATLANTIC/AG
EERIE WANDA Pet Town 1

000

JOYFUL NOISE

SOUNDTRACK ALBUM SALES™

ARTIST cerTIFICATION Title |wks.on

IMPRINT/DISTRIBUTING LABEL CHART
'8 BACKSTREET BOYS DNA 1

S8 K-BAHN/RCA

WEEZER Weezer (Teal Album) | >

WEEZER/CRUSH MUSIC/ATLANTIC/AG

LADY GAGA & BRADLEY COOPER A\ AStarIsBom(Soundtack) | 17

INTERSCOPE/1GA

BRING ME THE HORIZON amo 1

COLUMBIA

MICHAEL FRANTI & SPEARHEAD  Stay Human, Vol. II 1

BOO BOO WAX/THIRTY TIGERS

VARIOUS ARTISTS  Grammy Nominees 2019 1

GRAMMY/REPUBLIC

BETHEL MUSIC  Victory: Recorded Live | 4

BETHEL

SOUNDTRACK A  The Greatest Showman | 4o

FOX/20TH CENTURY FOX/ATLANTIC/AG

QUEEN A Greatest Hits | 244

HOLLYWOQOD

QUEEN Bohemian Rhapsody (Soundtrack) | 15

HOLLYWOOD

GRETA VAN FLEET  Anthem Of The Peaceful Army | 15

LAVA/REPUBLIC

LAUREN DAIGLE Look Up Child |

CENTRICITY/12TONE

KIDZ BOP KIDS Kidz Bop 39 2

KIDZ BOP/RAZOR & TIE/CONCORD

RIVAL SONS Feral Roots | 1

ATLANTIC/AG

MAGGIE ROGERS Heard It In A Past Life |

DEBAY SOUNDS/CAPITOL

QUEEN A\ Greatest Hits | 11 & I1l: The Platinum Collection | 54

HOLLYWOOD

GRETA VAN FLEET From The Fires | 5¢

LAVA/REPUBLIC

ORIGINALBROADWAY CAST A\ Hamilton: &n AmericanMusical | 174

HAMILTON UPTOWN /ATLANTIC/AG

TWENTY ONE PILOTS @ Trench | 17

FUELED BY RAMEN/EMG

DISTURBED Evolution | 15

REPRISE/WARNER BROS.

BRUCE SPRINGSTEEN  Springsteen OnBroadway | ¢

COLUMBIA

CODY JOHNSON Ain't Nothin'Tolt | >

COJO/WMN

POST MALONE A beerbongs & bentleys | 35

REPUBLIC

SOUNDTRACK Mary Poppins Returns | g

WALT DISNEY

LUKE COMBS A This One’s For You | 7g

RIVER HOUSE/COLUMBIA NASHYILLE/SMN

IMAGINE DRAGONS Origins | 12

KIDINAKORNER/INTERSCOPE/1GA

CHRIS STAPLETON A Traveller | 177

MERCURY NASHYILLE/UMGN

FUTURE  Future Hndrxx Presents: The WIZRD | »

FREEBANDZ/EPIC

SOUNDTRACK  Spider-Man: Into The Spider-Verse | 7

REPUBLIC

MICHAEL BUBLE Love | 1

REPRISE/WARNER BROS.

PAUL MCCARTNEY Egypt Station | 5

MPL/CAPITOL

BOOGIE Everything s For Sale | ¢

SHADY/INTERSCOPE/IGA

EMINEM A Kamikaze | 2

SHADY/AFTERMATH/INTERSCOPE/IGA

METALLICA © Metallica | 457

BLACKENED/RHINO

BOB SEGER& THESILVER BULLETBAND € GreatestHits | 246

HIDEQUT/CAPITOL/UME

BILLIE EILISH @ Dont Smile At Me 6

DARKROOM/ INTERSCOPE/IGA

PANIC! AT THE DISCO @ Pray For The Wicked | 3

DCD2/FUELED BY RAMEN/EMG

MUMFORD & SONS Delta | 11

GENTLEMEN OF THE ROAD/GLASSNOTE

ALAN JACKSON Precious Memories (ollection | 41

ARC/EMI NASHYILLE/UMGN

BT Love Yourself: Answer | >3

BIGHIT ENTERTAINMENT

VARIOUS ARTISTS  The Greatest Showman: Reimagined | 1

FOX/20TH CENTURY FOX/ATLANTIC/AG

MARK KNOPFLER  Down The Road Wherever | 5

WILL D. SIDE/BRITISH GROVE/BLUE NOTE

SOUNDTRACK AN Guarcians Of The Galaxy: Awesome Mixtol.1 | 231

MARVEL/HOLLYWOOD

CASTING CROWNS Only Jesus | 11

BEACH STREET/REUNION/PLG

KANE BROWN Experiment | 1

ZONE 4/RCA NASHVILLE/SMN

FLEETWOOD MAC © RUmours | 1»7

WARNER BROS./RHINO

KISS KISSWORLD: The Best 1

MERCURY/UME

CHRIS STAPLETON®  From A Room: Volume2 | 5g

MERCURY NASHVILLE/UMGN

PINKFLOYD®  The Dark Side Of The Moon | 273

PINK FLOYD/LEGACY

MUSE Simulation Theory | 10

HEL ILIM-3/WARNER BROS.

ARTIST cerTIFICATION Title |wks.on
IMPRINT/DISTRIBUTING LABEL CHART
' SOUNDTRACK A\ A Star s Bor {Lady Gaga & Bradey Cooper) 17

SAUEY INTERSCOPE/IGA
SOUNDTRACK A  The Greatest Showman | 49
FOX/20TH CENTURY FOX/ATLANTIC/AG
SOUNDTRACK  Bohemian Rhapsody (Queen) | 15
HOLLYWOOD
SOUNDTRACK Mary Poppins Returns | g
WALT DISNEY
SOUNDTRACK  Spider-Man: Into The Spider-Verse | 7
REPUBLIC
SOUNDTRACK A\ Guardians Of The Galaxy: Awesome MixYol. 1 | 23¢
MARVEL/HOLLYWQQOD
SOUNDTRACK @ Guardians Of The Galaxy, ol 2 AwesomaMixal.2 | o3
MARVEL/HOLLYWOOD
SOUNDTRACK @ Purple Rain (Prince And The Revolution} | 390
NPG/WARNER BROS./RHINQ
SOUNDTRACK Mamma Mia! Here We Go Again | 29
LITTLESTAR SERVICES/CAPITOL
SOUNDTRACK A 0 Brother, Where Art Thou? | ¢go
LOST HIGHWAY/MERCURY/UME
SOUNDTRACK Rent | 45
WARNER BROS.
SOUNDTRACK AN black Panther: The Album, MusicFrom And InspiredBy | 4
TOP DAWG/AFTERMATH/ INTERSCOPE/IGA
SOUNDTRACK A Moana | 15
WALT DISNEY
SOUNDTRACK Dumplin’ (Dolly Parton) | o
DOLLY/RCA NASHVILLE/SMN
SOUNDTRACK The Marvelous Mrs. Maisel: Music From Season One | ¢
AMAZON CONTENT SERVICES/H IP-Q/UME
SOUNDTRACK A Mamma Mia! | 154
DECCA/UME
SOUNDTRACK Rick And Morty | 1g
CARTOON NETWORK/SUB POP
SOUNDTRACK A Trolls | 123
VILLA 40/DREAMWORKS/RCA
SOUNDTRACK A Frozen | 240
WALT DISNEY
SOUNDTRACK  Stranger Things: Music From The Netfiix Original Series | 41
NETFLIX/LEGACY
SOUNDTRACK Love, Simon | o
FOX/RCA
SOUNDTRACK © Dirty Dancing | 197
RCA/LEGACY
SOUNDTRACK sing | 10a
UNIVERSAL STUDIOS/ILLUMINATION/REPUBLIC
DEADMAUS Polar: Music From The Netflix Film | 4
NETFLIX/MAUSTRAP/AWAL-KOBALT

o0 B SOUNDTRACK Mary Poppins | 7
WALT DISNEY

Data for week of 02.09.2019

21x 400

Adele’s 27 already held the
record for the longest-
charting album on the
Billboard 200 by a woman,
and now it hits a new lofty
landmark: 400 total weeks
on the tally.

The set, which debuted at
No. 1on March 12, 2011, and
spent 24 nonconsecutive
weeks atop the tally, steps
152-151 on the new chart.

It's the 12th album
to spend at least 400
weeks on the list. Ahead
of it are Pink Floyd's
The Dark Side of the
Moon (942 weeks), Bob
Marley & The Wailers’
Legend: The Best Of..
(559), Journey’s Greatest
Hits (549), Metallica’s
self-titled album (520),
Johnny Mathis’ Johnny's
Greatest Hits (490), the
original cast recording of
My Fair Lady (480), Guns
N’ Roses’ Greatest Hits
(455), Eminem’s Curtain
Call: The Hits (430),
Nirvana's Nevermind (410),
Bruno Mars’ Doo-Wops &
Hooligans {(407) and
Creedence Clearwater
Revival featuring John
Fogerty's Chronicle: The
20 Greatest Hits (404).

In addition, 21 — which
won the Grammy Award for
album of the year — is the
eighth-biggest-selling LP
of the Nielsen Music era. It
has sold 12 million copies in
the United States.

Speaking of the
Grammys, the new
Grammy Nominees 2019
compilation arrives at

No. 78 on the Billboard 200.

The set starts with 10,000
equivalent album units (all
from album sales). It's the
25th edition of the main
Grammy Nominees series,
which launched in 1995. In
addition to the 25 primary
titles, there were a few
genre-specific compilations
in the late 1990s and

early 2000s. All 24 of the
previous installments have
reached the top 40 of the
tally.

—K.C.

TOP ALBUR SALES: The week’s top selling albums across all genres, ranked by sales data as compiled by Nielsen Music. HEATSEEKERS ALBURMS: The week’s top selling albums by new or developing acts, defined as those who have never appeared in the top 100 of the Billboard 200 or the top 10 of Top

AIRPLAY/STREAMING &
SALES DATA COMPILED BY

R&B/Hip Hop Albums, Top Country Albums, Top Latin Albums, Christian Albums or Gospel Albums. If a title reaches any of those levels, it and the act’s subsequent albums are then ineligible to appear on Heatseekers Albums. Titles are ranked by sales data as compiled by Nielsen Music. SOUNDTRACK

© 2019, Prometheus Global Media, LLC and Nielsen Music, Inc. All rights reserved.

rules and

ALBUR SALES: The week’s top selling soundtrack albums, ranked by sales data as compiled by Nielsen hMusic. See Charts Legend on billboard.com/biz for c



Wanna

SOCIAL 50™ STREAMING SONGS™

SMOLLETT. ALEXANDER TAMARGO/GETTY IMAGES. SAVAGE. COURTESY OF EPIC RECORDS.

All charts © 2019, Prometheus Global Media, LLC and Nielsen Music, Inc. All rights reserved.

rules and

SOCIAL 50: The week’s most active artists on social networking sites based on weekly additions of fans across Facebook, Twitter, YouTube and Instagram; reactions and conversations across Twitter, YouTube, Instagram and Facebook; and views to an artist’s Wikipedia page, as measured by Next Big Sound. STREAMING SONGS: The week’s

SOCIAL DATA
COMPILED BY

STREAMING DATA COMPILED BY

top streamed radio songs and on demand songs and videos on leading online music services as compiled by Nielsen Music. See Charts Legend on billboard.com/biz for complet:

SCn

one sa s Lst | THE | ARTEST whiil ust | TH5 | TITLE Artist | wks.on
WEEK | WEEK | |MPRINT/LABEL CHART WEEK | WEEK | IMPRINT/PROMOTION LABEL CHART
Good bye BTS 121 7 RINGS Ariana Grande >
BIGHIT ENTERTAINMENT REPUBLIC

. LOUIS TOMLINSON 96 MIDDLE CHILD ). Cole 2
At No. 6 on the Social 50, 78/SYCO/EPIC DREAMVILLE/ROC NATION/ INTERSCOPE
Wanna One re-enters the NCT 127 28 SUNFLOWER  Post Malone & Swae Lee | 5
tally — for pOSS|b|y the SM REPUBLIC ‘A Lot,
last time. The K-pop group SEVENTEEN 86 WITHOUT ME Halsey | 17 N
returns to the list following PLEDIS/LOEN ENTERTAINMENT CAPITOL Ga I ns B
its final concerts over ARIANA GRANDE 313 SICKO MODE Travis Scott | ¢ y
four days (Jan. 24-27) that REPUBLIC CACTUS JACK/GRAND HUSTLE/EPIC A I_Ot
culminated in a show at WANNA ONE 57 wWOow. Post Malone |
Seoul’s Gocheok Sky Dome SWING ENTERTAINMENT/STONE MUSIC ENTERTAINMENT REPUBLIC
(also the site of its first NCT 6 DRIP TOO HARD Lil Baby & Gunna | »q Following a performance
concert). The boy band was SM YOUNG STONER LIFE/QUALITY CONTROL/MOTOWN,/200/CAPITOL of "A Lot" on The Tonight
mentioned 209,000 times ASTRO 30 GOING BAD Meek Mill Feat. Drake | o Show Starring Jimmy Fallon
on Twitter in the week RTERPARK MAYBACH/ATLANTIC on Jan. 28 the track from
ending Jan. 31, according J. COLE 21 THANK U, NEXT Ariana Grande | i3 21 Savage (above) zooms
to Next Big Sound, and DREAMVILLE/ROC NATION/INTERSCOPE/1GA REPUBLIC up Streaming Songs, going
saw even more reactions EXO 80 MO BAMBA Sheck Wes | 55 24-17 with 181 million
(550,000) to its posts on SM CACTUS JACK/6.0.0.D./INTERSCOPE streams in the week ending
the service. The group’s WAYY 3 HAPPIER Marshmello & Bastille | » Jan. 31, a13 percent boost,
contract ended Dec. 31, JOYTIME COLLECTIVE/ASTRALWERKS/CAPITOL according to Nielsen Music.

Actor-singer Jussie BILLIE EILISH 28 THOTIANA Blueface The rapper’s appearance on
Smollettl(bg:elow) reaches DARKRODW/ NTERSCOPE/IG BLUEFACE/F IFTH AMENDMENT/EONE ' the show keeps the song on

; : CARDIB i i i i
the Social 50 for the first T KR SROUP/ATLANTIC/AG 84 EOELEE.Z ) DIESPZ?AEE&EECK Feat. Travis Scott & Offset | 1¢ the rise al_1ead of its music
time, debuting at No. 34, video, which dropped Feb. 1
following reports on Eg:LEY CYRUS 319 MONEY CardiB | 14 (its streams will be reflected
Jan. 29 that he had been THE KSR GROVE/ATLANTIC on the Feb. 16 charts). The
attacked in Chicago early BLACKPINK 67 WAKE UPINTHE SKY  Gucdi Mane X Bruno Mars X KodakBlack | >q jump comes amid news

' YG GUWOP/ATLANTIC
that morning. Smollett, - that 21 Savage was arrested
who rose to prominence FREDDIE MERCURY 19 BABY SHARK Pinkfong | 14 by U.S. Immigrations and
as part of the cast of pre Customs Enforcement in

: : 76 ALOT 21Savage
Fox TV's Empire, was WP oL AICHIER GANG /EPIC g 6 AtIgnEa on Feb. 3 becaus:e_
mentioned 234,000 times SHAWN MENDES LEAVE ME ALONE —— he is "unlawfully present” in
aon TWItter and raCked ISLAND 215 CINEMATIC/WE THE BEST/EPIC Ipp Inero 14 theUnlted States dUe to an
up 95,000 visits to his ANUEL AA T Tiice WRLD expired visa, according to
Wikipedia page. The news REAL HASTA LA MUERTE/GLAD EMPIRE 25 GRADE &/INTERSCOPE uice 37 an ICE representative.

: ; J. Cole’s "Middle Child”
tnggered many supportive MONSTA X 61 ENVY ME calboy | 5 e ) _
social media posts from STARSHIP ENTERTAINMENT/LOEN ENTERTAINMENT PAPER GANG/RCA doein téllllsbt SC(chreHa b';ggam

ici i i . " A t i t
musicians, including Cher, RE @ BAEKHYUN 14 SWERVIN A Boogie Wit da Hoodie Feat. 6xoine | o on the Brheare 1o
Janet Jackson, Kehlani, _ S HIGHBRIDGE THE LABEL/ATLANTIC (see page 3), the track
John Legend, Ella Mai, PADRE FABIO DE MELO 5 - e HIGH HOPES Panic! At The Disco | g also rulgs the On-Demand
Questlove and Zendaya. CANCAQ NOvA DCD2/FUELED BY RAMEN/EMG Streaming Songs chart

The late Mlghel I.ggrand XXXTENTACION 31 LOOK BACK ATIT A Boogie Wit da Hoodie | for his second No. 1 on the
also makes his Social 50 BAD VIBES FOREVER HIGHBRIDGE THE LABEL/ATLANTIC list. The tune rises 12-1in
debut, bowing at No. 30. LADY GAGA 400 GIRLS LIKE YOU Maroon 5 Feat. Cardi B | 3 its first full tracking week
The French composer . INTERSCOPE/IGA 222/INTERSCOPE (it premiered Jan. 23), with
died Jan. 26 at age 86 in .- HALSEY 103 BETTER NOW Post Malone | 3o 44 million on-demand
his hometown of Paris. ST REPUBLIC audio clicks. That sum is
Legrand appeared once on DUA LIPA 76 EASTSIDE benny blanco, Halsey & Khalid | 57 part of the song’s overall
t_he Billboard '__'Ot 100 in h_is WARNER BROS. FRIENDS KEEP SECRETS/INTERSCOPE total of 54.4 million that
lifetime, reachlng N?. 56 in HQolL'ILvaEolgn 16 ggx;ﬁg . Khalid | 1¢ places it at No. 2 on the
Febru?ry 1972 with "Brian’s / overall Streaming Songs
Song,” from the 1971 TV BAD BUNNY 29 TAKITAKI  DJSnake Feat. Selena Gomez, Ozuna & Cardi B | 15 tally. Previously, the rapper
film of the same name. RIMAS DJ SNAKE/GEFFEN/INTERSCOPE ) ! .

” led On-Demand Streaming
He was mainly known LAUREN JAUREGUI 64 MIA Bad Bunny Feat. Drake | ;5 S ith "Deia Vu" i
for his film/TV scores, SYCO/COLUMBIA RIMAS/OVO SOUND/WARNER BROS. Qg:gs Wi gavu in
receiving multiple Academy MICHEL LEGRAND 1 SAD! XXXTENTACION | 4¢ ' S
) ) SONY CLASSICAL/SONY MASTERWORKS ' Another big gain belongs
Awards wins alongside BAD VBES FOREVER to Sam Smith and
five Grammys. Legrand’s JUSTIN BIEBER 406 MOONLIGHT XXXTENTACION | 55 A
W|k|ped|a page was visited SCHOOLBOY/RAYMOND BRAUN/DEF JAM BAD VIBES FOREVER Normani’s DanCIng With
228,000 times, up from RIHANNA 410 IN MY FEELINGS Drake | 3 a Stranger,.” which makes
3,000 the previous week. WESTBURY ROAD/ROC NATION YOUNG MONEY/CASH MONEY/REPUBLIC its Streaming Songs debut
—Kevin Rutherford MARSHMELLO 88 PURE COCAINE LilBaby | - at No. 34. The track, which
JOYTIME COLLECTIVE QUALITY CONTROL/MOTOWN/CAPITOL racked up 12.8 million
JUSSIE SMOLLETT 1 NEW @ DANCING WITH ASTRANGER  Sam Smith & Normani | 4 streams (up 20 percent),
MUSIC OF SOUND/HUMAN RE SOURCES CAPITOL bows on the chart thanks to
TWENTY ONE PILOTS 59 BELIEVER Imagine Dragons | g> the debut of its music video
(@) Q v KIDINAKORNER/INTERSCOPE on Jan. 29."Stranger” marks
> g @ SUPER JUNIOR 25 TASTE Tyga Feat. Offset | 33 Normani’s top bow on the
cu SM LAST KINGS/EMPIRE | . A
5 h - ist, exceeding the No. 40
= POST MALONE 64 FIRST OFF Future Feat. Travis Scott | start of “Love Lies” with
_Q REPUBLIC FREEBANDZ/EPIC .
Khalid. —K.R.
o DADDY YANKEE 59 SWEET BUT PSYCHO AvaMax | 4
Ll EL CARTEL/UMLE ATLANTIC
PAULO LONDRA 24 GOD’S PLAN Drake | 49
BIG LIGAS/WARNER LATINA YOUNG MONEY/CASH MONEY/REPUBLIC
e MICHAEL JACKSON 25 NONSTOP Drake
._ MI/EPIC YOUNG MONEY/CASH MONE Y/REPUBLIC 29
5 EMINEM 315 YOUNGBLOOD 5 Seconds Of Summer | 54
SHADY/AFTERMATH,/ INTERSCOPE/1GA ONE MODE/CAPITOL
MEEK MILL 61 ARMED AND DANGEROUS Juice WRLD | g
MAYBACH/ATLANTIC/AG GRADE A/INTERSCOPE
YOUNGBOY NEVER BROKE AGAIN 18 ILIKEIT Cardi B, Bad Bunny & J Balvin | 44
NEVER BROKE AGAIN/ATLANTIC/AG THE KSR GROUP/ATLANTIC
LIL WAYNE 206 DESPACITO  Luis Fonsi & Daddy Yankee Feat. Justin Bieber | ¢q
YOUNG MONEY/REPUBLIC UNIVERSAL MUS CLATIN/RAYMOND BRALN/SCHODLBOY/DEF JAM/UMLE/REPUBLIC
LIL PUMP 56 SHALLOW Lady Gaga & Bradley Cooper | g
WARNER BROS. INTERSCOPE
MARILIA MENDONCA 15 CALLING MY SPIRIT Kodak Black | g
SOM LIVRE DOLLAZ N DEALZ/ATLANTIC
FIERSA BESARI 5 PERFECT Ed Sheeran | ¢
UNSIGNED ATLANTIC
SEBASTIAN YATRA 5 SATURDAY NIGHTS Khalid & Kane Brown 1
UNIVERSAL MUSIC LATINO/UMLE RIGHT HAND/RCA
NWEST 13 TWERK City Girls Feat. CardiB |
PLEDIS/LOEN ENTERTAINMENT QUALITY CONTROL/MOTOWN /CAPITOL
DEMI LOVATO 402 KEANU REEVES Logic 2
SAFEHQUSE/ISLAND/HOLLYWQOD VISIONARY/DEF JAM

Data for week of 02.09.2019
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RADIO SONGS™

LA HS | TITLE Artist ‘\J“S.ON
CHART

MAINSTREAM TOP 40™

TITLE

RHYTHMIC™

LAST TITLE

LAST = THIS Artist A WKs.ON Artistl wks.o
CHART CHAR

DJ SNAKE/GEFFEN/INTERSCOPE

WEEK | WEEK | |MPRINT/PROMOTION LABEL WEEK | WEEK | |MPRINT/PROMOTION LABEL WEEK | IMPRINT PROMOTION LABEL

ﬂ HIGH HOPES  Panic! At The Disco ;g WITHOUT ME Halsey 17 W SUNFLOWER  Post Malone &Swae Lee 15
DCD2/FUELED BY RAMEN/EMG ) . CAPITQL L > B } -— REPUBLIC - — - e

WITHOUT ME Halsey | 15 THANK U, NEXT Ariana Grande | 13 , o BETTER K 17
CAPITOL ' i REPUBLIC 3 - =. | 4 RIGHT HAND/RCA - ) |
THANK U, NEXT Ariana Grande = 11 MIGH HOPES Panic! At The Disco = 2, o ZEZE K B F .T S &0 5
REPUBLIC . 1'CD2/FUELED BY RAMEN/EMG ! ! DOLLAZ N DEALZ/ATLANTIC |
HAPPIER Marshmello & Bastille | 21 EASTSIDE benny blanco, Halsey & Khalid = g ] o LEAVE ME ALONE F D 20
JOYTIME COLLECTIVE/ASTRALWERKS/CAPITOL FRIENDS KEEP SECRETS/INTERSCOPE - ] ) CINEMATIC/WE THE BEST/EPIC_ - 1
EASTSIDE benny blanco, Halsey & Khalid + 19 SUNFLOWER Post Malone & Swae Lee = 14 P9 SICKO MODE T S 25
FRIENDS KEEP SECRETS}lNTERSCOPE ) i REPUBLIC ! CACTUS JACK/GRAND HUSTLE/EPIC )
GIRLS LIKE YOU Maroon 5 Feat. Cardi B J 31 HAPPIER Marshmello & Bastille = >3 o 1 PM 5
222/INTERSCOPE JOYTIME COLLECTIVE/ASTRALWERKS/CAPITOL REPUBLIC
SUNFLOWER Post Malone & Swae Lee | 13 CLOSE TOME Ellie Goulding X Diplo Feat. Swae Lee = 3 '3 WAKEUPINTHESKYGM BM KB 20
REPUBLIC l POLYDOR/INTERSCOPE | GUWOP/ATLANTIC 1
SICKO MODE Travis Scott |22 BEAUTIFUL Bazzi Feat. Camila Cabello = 5 o DRIP TOO HARD LilBaby & Gunna 14
CACTUS JACK/GRAND HUSTLE/EPIC | 777/1AMCOSMIC/ATLANTIC ) /) YOUNG STONER LIFE/QUALITY Cl':)NTROL/l:JIOTO‘QIN/?OO/CAPITOL 1
BREATHIN Ariana Grande | 17 THISFEELING The Chainsmokers Feat. Kelsea Ballerini = 17 o MONEY CardiB ;3
REPUBLIC 1‘ DISRUPTOR/COLUMBIA THE KSR GROUP/ATLANTIC ]
YOUNGBLOOD 5 Seconds Of Summer | 59 m 7 RINGS Ariana Grande 3 f Q ARMS AROUND YOU XXXTENTACION xLil Psp Feat. Maluima & SwagLee 43
ONE MODE/CAPITOL | REPUBLIC BAD VIBES FOREVER/EMPIRE/WARNER BROS.
CLOSE TOME E G XD F .Sg L " BREATHIN Ariana Grande | e MIA Bad Bunny Feat. Drake = 14
POLYDOR/ INTERSCOPE : REPUBLIC RIMAS/OVO SOUND/WARNER BROS. 1
MIA Bad Bunny Feat. Drake | 14 SICKO MODE Travis Scott | »g i o TAKI TAKI  DJ Snake Feat. Selena Gomez, Ozuna& CardiB = 14

RIMAS/OVO SOUND/WARNER BROS. |

4

CACTUS JACK/GRAND HUSTLE/EPIC

YOUNGBLOOD 58 0s 3
ONE MODE/CAPITOL

BACKIN' ITUP Pardison Fontaine Feat. CardiB = 14

D201 AZ N DEALZ/ATLANTIC ATLANTIC

ZEZE  Kodak Black Feat. Travis Scott & Offset l 12

TEQUILA Dan +Shay 3, LOVE LIES Khalid & Normani = 44 NO STYLIST French Montana Feat. Drake = ;7
WAREER BROS. NASHVILLE/WAR/WARNER BRO& o o . o /-\1‘ - - N v CEJKE BOYS/BAD BOY/EPIC o I R
MONEY CardiB | 7 BETTER Khalid = 14 ; e GOING BAD Meek Mill Feat. Drake 7
THE KSR GROUP/ATLANTIC i RIGHT HAND/RCA | d MAYBACH/ATLANTIC
GIRL LIKE YOU Jason Aldean | o LOSTIN THE FIRE ~ Gesaffelstein & The Weekndl 3 , e UNDECIDED Chris Brown 4
MACON/BROKEN BOW | COLUMBIA | RCA 3
BETTER NOW Post Malone | 33 EclJATHINGBREAKSUKEAHum Mark Ronson Feat. MileyCyrusl® - [l TH.%ECK U, NEXT Ariana Grande = 1g
REPUBLIC M

L +
LOVE LIES Khalid & Normani = 35 RUIN MY LIFE Zara Larsson = g3 @ LOST INTHE FIRE Gesaffelstein & The Weeknd = 3
FOX/RCA - B o | . RECORD COMPANY TEN/EPIC l COLUMBIA !
7 RINGS Ariana Grande | SWEET BUT PSYCHO AvaMaxl o 9 LIL BEBE DaniLeigh 47
REPUBLIC | ATLANTIS B N . 4 DEF JAM - ) - s
THISISIT Scotty McCreery | o WOW. Post Malonel, 4 MISSIN YOU CRAZY Russ 11
TRIPLE TIGERS | REPUBLIC DIEMON/RUSS MY WAY/COLUMBIA
BETTER Khald | 3 TEQUILA Dan +Shay | 5 7 RINGS Ariana Grande >
RIGHT HAN[_)/I?CA ‘ - A 1 1A B VA' 1 1 i REPUBLIC

TAKITAKI D) Snake Feat. Selena Gomez, Ozuna & Cardi B 12
DJ SNAKE/GEFFEN/INTERSCOPE

DRIP TOO HARD Lil Baby & Gunna | g

M YOUNG STONER LIFE/QUALITY CONTROL/MOTOWN /300/CAPITOL d
wow. Post Malone | 3
REPUBLIC ;
SIXTEEN Thomas Rhett | >
VALORY

|

DANCING WITH A STRANGER™ Smith & Normanis

CAPITOL

TAKITAKI  DJ Snake Feat. Selena Gomez, Ozuna & Cardi B | 14

DJ SNAKE/GEFFEN/INTERSCOPE

BODY Loud Luxury Feat. Brando
ARMADA

MIA
RIMAS/OVQ SOUND/WARNER BROS.

Bad Bunny Feat. Drake

21

1

WITHOUT ME
CAPITOL

ALOT

A T 1A 1

TWERK C G F .C B;
QUALITY CONTROL/MOTOWN/CAPITOL

YOSEMITE
CACTUS JACK/GRAND HUSTLE/EPIC

Halsey ¢

21s

Travis Scott = 11
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112 Go to

£2Y 7RINGS

REPUBLIC

ATAT A1l

THARK U, REXT
CREPUBLIC

HAPPIER Marshmello & Bastille | 53
JOYTIME COLLECTIVE/ASTRALWERKS

NOTHING BREAKS LIKE A HEART  Mark Ronson Feat. Miey (yris | o
RCA

SICKO MODE

CACTUS JACK/GRAND HUSTLE/EPIC

ALWAYS REMEMBER US THIS WAY
INTERSCOPE/IGA

BEAUTIFUL CRAZY
RIVER HOUSE/ COLUMBIA NASHVILLE/SMN

EASTSIDE benny blanco, Halsey & Khalid | »4
FRIENDS KEEP SECRETS/INTERSCOPE/IGA

CON CALMA Daddy Yankee Feat. Snow =
EL CARTEL/UMLE

BE ALRIGHT
ISLAND

BURY A FRIEND
DARKROOM/INTERSCOPE/IGA |

I’'M SO TIRED... Lauv & Troye Sivan | 1
LAUV/AWAL-KOBALT |

SPEECHLESS Dan +Shay | »3
WARNER BROS. NASHVILLE/WMN

GIRLS LIKE YOU Maroon 5 Feat. Cardi B | 3¢
! 222/INTERSCOPE/IGA

Ariana Grande | 13

Travis Scott . 26
Lady Gaga 15

Luke Combs | 16

Dean Lewis | 1o

Billie Eilish | |

|
—

BOHEMIAN RHAPSODY Queen | »g
HOLLYWOOD |
BETTER Khalid | 1

RIGHT HAND/RCA

NATURAL
KIDINAKORNER INTERSCOPE/IGA

Imagine Dragons | 29

SHALLOW L G &B € | 1o
INTERSCOPE/IGA

S N LOWER stL | el elee 15
REPUBLIC - |
WITHOUT ME 18
CAPITOL 1 ) )
MIDDLE CHILD J.C 2
DREAMVILLE/ROCVNAiTION 1 |
HIGH HOPES P AT D >5
DCD2/FUELED BY RAMEN/EMG] |
WOW. P M 6
REPUBLICl 1 B
YOU SAY Lauren Daigle | 29
CENTRICITY/12TONE ‘*
SWEET BUT PSYCHO Ava Max 5
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I7% GIRLS LIKE YOU
WAUSE  222/INTERSCOPE

Maroon 5

DELICATE
BIG MACHINE/REPUBLIC

fa;lor Swift 46

31

THE MIDDLE Zedd, Maren Morris & Grey = 47

INTERSCOPE

PERFECT
ATLANTIC

I LIKE ME BETTER
LAUV/AWAL-KOBALT

Ed Sheeran | 67

Lauwv = >y

MEANT TO BEebe Rexha & Florida Georgia Lie

WARNER BROS.

IN MY BLOOD Shawn Mendes
ISLAND/REPUBLIC . N !
SHALLOW Lady Gaga & Bradley Cooper
[NTERSCOPE
NEVER BE THE SAME Camila Cabello
SYCO/EPIC |
WITH YOU Mariah Carey
BUTTERFLY MC/EPIC !
LOVE SOMEONE Lukas Graham |
WARNER BROS. i
m LOVE YOUANYMORE  Michael Buble
REPRISE/WARNER BROS. )
BE ALRIGHT Dean Lewis

ISLAND/REPUBLIC

BROKEN
RED

YOUNGBLOOD
ONE MODE/CAPITOL

HAPPIER Marshmello & Bastille
JOYTIME COLLECT IVE/ASTRALWERKS/CAPITOL

5 Seconds Of Summer

lovelytheband |

—

Panic! At The Disco .

HIGH HOPES

DCD2/FUELED BY RAMEN/EMG ]
YOU SAY Lauren Daigle
CENTRICITY/12TONE/WARNER BRQS.

TEQUILA Dan + Shay
WARNER BROS. NASHYILLE/WARNER BROS. ]
WITHOUT ME Halsey

CAPITOL

BREATHIN
REPUBLIC

A MILLION DREAMS
FOX/20TH CENTURY FOX/ATLANTIC

NO ERASIN'
OMT/FANTASY/CONCORD

THANK U, NEXT
REPUBLIC

TURN THIS LOVE AROUND
MICHAEL BURROWS

Ariana Grande
PInk
Steve Perry

Ariana Grande

Michael Burrows

39
16
37

16

17

23

22

IMPRINT/PROMOTION LABEL

HIGH HOPES Panic! At The Disco 2>
DCD2/FUELED BY RAMEN/EMG

HAPPIER Marshmello & Bastille = 34
JOYTIME COLLECTIVI:E[A’STR ALWERKS/CAPITOL

WITHOUT ME Halsey | 16
CAPITOL

GIRLS LIKE YOU Maroon 5 Feat. CardiB = 35
222/INTERSCOPE

YOU SAY Lauren Daiglé' 18
CENTRICITY/12TONE/WARNER BROS. J

BE ALRIGHT Dean Lewis = >3
ISLAND/REPUBLIC - |
YOUNGBLOOD 5 Seconds Of Summer = 5g
ONE MODE/CAPITOL |
BROKEN lovelytheband = =g
RED

SHALde Lady Gaga & Bradley Cooper | 17
INTERSCOPE

BREATHIN Ariana Grande | 1o
REPUBLIC

LOVE SOMEONE L G 20
WARNER BROS.

THANK U, NEXT Ariana Grande @ 14
REPUBLIC

CLOSE TO MElliel 1 i
POLYDOR/INTERSCOPE

11i | le t1 elee 3

EASTSIDE e 1l 1 lsel i 18
FRIENDS KEEP SECRETS/INTERSCOPE

A MILLION DREAMS P!Ink
FOX/20TH CENTURY FOX/ATLANTIC

HEAT ellll r s 14
ATLANTIC/EMG

BURN THE HOUSE DOWN A 19
AJR/BMG/RED 1
SHOTGUN George Ezra = 53

COLUMBIA
A 1 T ALT A SamSmith&Normani 3

CAPITOL

USED TO BE Matt Nathansos I 21
ACROBAT/CRUSH MUSIC/AWAL-KOBALT

NOTHING BREAKS LIKE AHEART  Mark Ronson Feat. M¥ey(yris ~ o
RCA

CHANCES Backstreet Boys | 12
K-BAHN/RCA

GUIDING LIGHT Mumford & Sons = 5
GENTLEMEN OF THE ROAD/GLASSNOTE

HEAD ABOVE WATER Avril Lavigne = 47
AVRIL LAVIGNE/BMG !
RUIN MY LIFE Zaralarsson 4
RECORD COMPANY TEN/EPIC

Data for week of 02.09.2019

RADIO SONGS: The week’s most popular songs, ranked by radio airplay audience impressions as measured by Nielsen Music. Stations are electronically moritored 24 hours a day, 7 days a week. DIGITAL SONG SALES: The week’s top-downloaded songs, ranked by sales data as compiled by Nielsen Music.
POP/RHYTHMIC/ADULT: The week’s most popular current songs at mainstream top 40, rhytheic, adult contemporary and adult top 40 formats, respectively, ranked by radio airplay detections, as measured by Nielsen Music. Songs are defined as current if they are relatively recently-released titles, or songs

receiving widespread airplay and/or sales activity for the first time. Stations are electroeically monitored 24 hours a day, 7 days a week. See Charts Legend on billboard.com/biz for complete rules and

AIRPLAY DATA COMPILED BY



Songs are defined as current if they are newly-released titles, or songs receiving widespread airplay and/or sales activity for the first time. TOP COUNTRY ALBUMS: Top Country Albums ranks the most popular country albums of the week, as compiled by Nielsen Music,
based on multi-metric consumption {blending traditional album sales, track equivalent albums, and streaming equivalent albums). COUNTRY AIRPLAY: The week’s most popular country songs, ranked by sales data as compiled by Nielsen Music. Stations are electronically

HOT COUNTRY SONGS: The week's most popular current country songs, ranked by radio airplay audience impressions as measured by Nielsen Music, sales data as compiled by Nielsen Music and streaming activity data by online music sources tracked by Nielsen Music.
monitored 24 hours a day, 7 days a week. See Charts Legend on billhoard.com/biz for complete rules and explanations. © 2019, Prometheus Global Media, LLC and Nielsen Music, Inc. All rights reserved.
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HOT COUNTRY SONGS™

2 st | THIS | TITLE cerTiFicaTion Artist | PEax | wKs.ON . 5 | ARTIST cerriFicaTION
AGO | WEEK | WEEK | PRODUCER (SONGWRITER) IMPRINT/PROMOTION LABEL | POS. | CHART WEEK | WEEK | |MPRINT/DISTRIBUTING LABEL

JIMWRIGHT

Country

TEQUILA A Dan + Sha #1 LUKE COMBS A\  This One's For You

2 WS o.su?:ns.s.umomcxs (D.SMYERS, LREYNOLDS.N.GALYON) WARNER sms./wa! ! 55 B WKS GG RIVER HOUSE/COLUMBIA NASHVILLE/SMN

SPEECHLESS A Dan + Sha DAN + SHA! Dan + Shay | 32

2 CI 0 SAIVERS.SHENDRICKS (0. SMYERS, SMODNEY.JREYHOLDS.LVELTZ) WARNER eaos./mvn 1 37 i WARNER BROS/ WM

3§ MEANT T0 BE A Bebe Rexha & Florida GeorgiaLine | | ¢, a CHRIS STAPLETON A Traveller | 196 AI d ean

WILSHIRE (B.REXHALHUBEARD, ). MILLER, OA GARCIA) WARNER BROS/BMLG 9

i KANE BROWN Experiment | 12
BEAUTIFUL CRAZY ® Luke Combs

5 o ‘ DG |AG SMOFFATT (LOVESWEDURRETTEAWLLECRD)  RVERMOUSKOUMBANSSVILE 3 39 e Da n + S h ay

CODY JOHNSON Ain't Nothin* Tolt |

C 4 [ ]
THOMAS RHETT A Life Changes | 73 Do m [ n ate

KANE BROWN A KaneBrown | jy3 Cirl Like You"by Jason

GIRL LIKE YOU Jason Aldean | 21
M.KNOX (MIYLER LBOVER LMIRENDA) MACON/BROKEN BOW

THIS IS 1T scotty McCreery | g
F.ROGERS, OWELLS.A.ESHUIS (S.MCCREERTY.F.ROGERS.A.ESHUIS) TRIPLE TIGERS

[
|
el

L

I
|

~ Q000 -

SIXTEEN o Thomas Rhett | ¢ ZOHE 4/RCA HASHVILLE/SMN Aldean (above) leads

D-HUFF, LFRASURE,THOMAS RHETT (THOMAS RHETT.S.M.DOUGLASJOE LOHDON) VALORY . JASON ALDEAN . Rearview Town | a2 Country Airplay for a second

SHE GOT THE BEST OF ME A ~ LukeCombs | , 33 e week, with 40.1 million
e e AL ) e Dl RIVER HOUSE/COLUMBIA NASHVILE 10 BRETT YOUNG A Brett Young | 103 audience impressions (up

BMLG

2 percent) in the week
GEORGE STRAIT A 50 Number Ones 161 ending Feb. 3, according to

MCA RASHVILLE/UMGH ) - ]
Nielsen Music. He scores his

BURNING MAN  Dierks Bentley Featuring Brothers Osborne | ¢ 5,
R. COPPERMAN,_J.RSTEWART (L.D¥ K.BPINSON) CAPITOL NASHVILLE

BEST SHOT Jimmie Allen 5 38

©
L -]

1)}

dominating Hot Country

|

CAUGHT UP IN THE COUNTRY  Rodney Atkins Feat. The Fisk Jubilee SIIWS
RATKINS,THEWIT,8.B0LLINGER (.1 L fpedSie ) LKER) 32 28

LOVE SOMEONE Brett Eldredge | 33 4
R. COPPERMAN,B.ELDREDGE (B.ELDREDGE.RLOPPERMAN,H.MORGAN) ATLANTIC/WMN

37 BURNINGMAN _Dierks Bently Feal. Brothers Osborne | 31 Songs for nine frames.

—Jim Asker

36 TAKE IT FROM ME Jordan Davis | 37

MCA NASHVILLE

THE DIFFERENCE Tyler Rich 32 29
JRAYMOND,L.RIMES (R.AKINS,B.BURGESS.D.DAWSON. L.OURRETT) VALORY

| DON'T KNOW ABOUT YOU Christane | 33 5
JMOI (A.GORLEY.M.MARDY.H.PHELPS.LRODGERS) 816G LOVD

PRAYED FOR YOU Matt Stell 36 6
A.BOWERS.M.STELL (MSTELL, A.BOWERS,AVELTZ) WIDE OPEN/RECORDS/GO0D COMPARY

GOOD GIRL Dustin Lynch | 40
BROKEN BOW

uM!LuLR!VONAIRE Chris Stapleton | 42

32

0000

33

BURN oUT Midland | 43

BIG MACHINE

w
[
w
[

WHAT HAPPENS IN A SMALL TOWN Brantley Gilbert + Lmdsay Ell 3 7 THERE WAS THIS GIRL Riley Green | 30

10 10 EEEE ) BOWERS (LALLEH,LLONDOK, LPWILLIANS) STONEY CREEK JON PARDI A California Sunrise | 137 , - -
= 14 CAPITOL HASHVILLE/UMCH 13 third consecutive multiweek
TAKE IT FROM ME Jordan Davis lead the list, followi
i QJ 0 P.OIGICVANMI (LDAVIS, .AVES LGANTT) mcanashvine | 11 30 9 CARRIE UNDERWOOD ®  CryPretty | 20 ?’1 ue,(/l‘;f;(e lf E'zsy?vsmﬂg
om WHAT MAKES YOU COUNTRY Luke Bryan led for t ks i
o 0 | Q JSTEVENS.ASTEVENS (L.BRYAN.0.DAVIDSON.AGORLEY) cptocmsat | M1 12 RCHELL TERPENNY mggﬂ'“g All My Secrets | 7 ,\e/layozr 01\%(,) ;/:/136"; rlcr:wns
13 12 e MILLIONAIRE @ Chris Stapleton | ,» ¢4 & CHRIS STAPLETON A From A Room: Volumel | o the Whiskey” (featuring
DLOBB.CSTAPLETON (K WELCH) MERCURY MERCURY/UMGN Miranda Lambert), which
16 e ; 0 &gﬂgﬁolrglg%ﬁfgﬂK Jake\‘_oweq 14 25 16 %AQPROH!I BAND q[eg}est HitsSo Far... | 134 dominated for two frames
% . - starting in August.
7 )L1e Mg LOUE IS oo cumxmononsiscnserr s et | 15 2 AAMAGIGEN S Smmberones | o0 Adeanis the fistartt
— to produce three straight
| MAKE IT SWEET 0old Dominion MORGAN WALLEN If 1 Know Me | 35 ) ;
o O 20 Q\ e SMCANALLY (M,RAMSEYT. ROSENW.SELLERS.G.SPRUNG.BTURSISMCARALLY)  RCAnaskviue | 16 17 B LOUD multiweek Country Airplay
Z 8 19 QI Q BURN OUT Midland [ ., 55 Bl;_ﬁAﬁlgng‘IjSHON Reloaded: 20 #1 Hits | 17 NE' E S“'lncé Bre\t{t Y(E)uggt
o | Lk ! L S whose “In Case You Didn
> — H Know" ruled for two weeks,
Kol e @ Eﬁ%ﬁeﬁ?}ﬂg}:\lu EBACH.C.KELLEY) BreftYoug | 18 20 B o o V€S Gotden Hour | 39 followed by “Like | Loved
QO | NIGHT SHIFT Jon Pardi I PS 9&3&&5{“. FromARoom: Volume2 61 You" (.three) and “Mercy”
(il 23 Q s 10 oRFy i | 19 24 (two) in 2017 and 2018.
| 8.8UTLER.LPARDA (T.BROWN, PLARUE,B.MONTARA) CAPITOL NASHVILLE
22 @ 1 20 r.w.#.':!gmuv(‘aﬁiﬂr MMEST.LANE) Y owgf.?.'] 16 25 TIM MCGRAW A Number One Hits the top two spots on Hot
] MISS ME MORE Kelsea Ballerini CuRs TGRSR
— 21 5 22 Q F GIWHITEHEAD,J MASSEY (K.ALLERINLO.H.HODGE S. 8. MCLAUGHLIN suckrvir | 21 14 i frame, moving to within a
() ‘ S UL e NN i 4 = FLORIDA GEORGIA LINE A Dig Your Roots | 127 '
e‘ Q "7 RUMOR Lee Brice e week Qf the record for the
26 } L.BRICE, L.STONE,K.JACOBS, DFRIZSELL (L.BRICE.K.JACOBS,A.GORLEY) CURB E.R.'.c CHUR.E,“ Desperate Man 17 most time that an act has
24| 2 [[23] THERE was THis GiRL RileyGreen | ., 53 doubled up at Nos. 1 and
J DHUFF (RGREEN.ERIK DYLAN) 6 ?RCOTTY MCCREERY  Seasons Change | 2 2 simultaneously. In 2014,
— PLE TIGERS/RED
25 |25 24 o Thar cor Away MichaelRay | 54 1o Luke Bryan controlled the
\ "4 S-HEMDRICKS (LERASURE.T. ROSEN. MRAMSEY, LOSSORNE) ATLANTIC/WEA top two slots at the same
; time for nine weeks.
DO - E— Marenonts | i 3 o S
28 Q\‘ (26 ] WHISKEY GLASSES Morgan Wallen | . eSS Zgain aftel: L0
JMO! (B.BURGESS.KKADISH) 816 LOVD = e e a record 54-week trip to
- S TITLE v
@ EYES ON YOU Chase Rice WEEK | WEEK | |MPRINT/PROMOTION LABEL the top. It waited 19 weeks
30 ‘ Q C. DESTEFANO (C.RICE C. DESTEFANO,AGORLEY) pACK JamiELS/aroken bow | 27 29 GIRL LIKE YOU Jason Aldean at No. 2, the most time
-: . e MACON/BROKEN BOW i i
29 @ | @ TALKYOUOUTOFIT Florida GeorgiaLine | 1o 5 : any title has spentin the
: . : - THISISIT Scotty McCreery | 3¢ runner-up position in the
27 Q } @ GOODASYOU KaneBrown | . ¢ chart’s history, before taking
| D.HUFF (K BROWH, 8.BE RRYHILL.S.CARTER,T.PHILLIPSWWEATHERLY)  ZOME 4/RCA NASHVILLE §_|XJ;EE~ Thomas Rhett 24 over. The song dethroned
31 31 @ NEVER COMIN DOWN Keithurban | 55 |5 = the pair's own “Speechless,”
JXERR.K.URBAN (K.URBAH,LKEAR LABRAHART.SHY CARTER) HIT REO/CAPITOL NASHVILLE BEAUTIFUL CRAZY Luke Combs 3 hich rank f
i T T v RIVER HOUSE/COLUMBIA NASHVILLE il re(ljn : alt( N?' 2 for
I Youn n a secona week, after
35 QJ @ DHUFF (R.COPPERMAN.A GORLEY.S.MCANALLY) R [ 8L & g,va MAKES YOU COUNTRY  Luke Bryan | 6
— APITOL NASHVILLE
35
42 5 40 Q O-HUFF (B.GILBERT.R.AKINS,B.BERRYHILL,LDUNNE)
ONE THAT GOT AWAY Michael Ra
9 30 o) STRONGER THARME il el i
MAKE IT SWEET Old Dominion
O o ST, CarlyPearce | 59 :
46 6‘ @ FRIENDS DON'T Maddie& Tae | 5o Bty 2 e HOSICEROMS, He:Cwen || '
‘ JROBBINS,OWELLS (MMARLOWLOVE. LMHITE L EBACH) MERCURY  E WS FoTEpme—
. @ | o REALLY SHOULDN’T DRINK AROUND YOU TeddyRobb | , CAPITOL NASHVILLE 4
| S.MCANALLY,B.FOWLER, M.MCGINN (S.MCANALLY, LOSBORNE.T, ROSEN) MONUMERT
— HERE TONIGHT Brett Young | 2o
a3} aw Rasl BOTRBGICDONOWR i 5 DylansScott | o, 5
M.ALDERMANC G1B6S, .6 RORMAN (D\SCOTT,M.ALDERMAN.C.TAYLOR) [T} NIGHT SHIFT Jon Pardi 28
HOT SHOT Q SOME OF IT EricChurch ., e T
DEBUT JJOYCE (E.CHURCH,J.HY DE.C.DANIELS,B.PINSON) EMI NASHVILLE NEVER COMIN DOWN Keith Urban | 24
) 6 m BACK TO LIFE Rascal Flatts | 5, o A VR oo
J.DEE.G.LEVOX, LO.ROONEY (C.R.BARLOWE H.MOON.S.MOONEY. F WILHELM) 81 MACHINE ON MY WAY TO YOU Cody Johnson | 2¢

COJ/wM

40 47

&
10

WHAT WHISKEY DOES Randy Houser Featuring Hullarx Lindsey | 4o 4
KGATTIS (RHOUSER, K GATTIS,H.LINDSEY) ONEY CREEX MISS ME MORE Kelsea Ballerini 15

BLACK RIVER

g BRING IT ON OVER Billy Currington >
RE-ENTRY e D.HUFF, J.ERASURE (0.DAVIDSON, R.AXINS, B.HAYSLIP, LFRASURE) Y Mig.t v | 44 7 EYES ON YOU Chase Rice | 25
h DACK JANIELS/GROKEN BOW
i ALL TO MYSELF Dan + Sha
S EIRY Q LSV ENS HENORICHS (DSIVERSSUOONAGAOLARENOLDS  WARnER bacormay | 20 6 LOVE AIN'T Eli Young Band | 34
. FEELS LIKE A PARTY LOCASH
BEEMTRY @ € CROWDER,THUBBARD (P.BRUST.C.LUCAS,THUBBARD,C CROWDER) wagewouse | 48 3 }PJ,,’,E,C?,?‘?EONE Brett Eldredge | 3
m | HATE THIS Tenille Arts
i Q \ BB 1 ROVEY A WHEELER (LARTS.AWNEELER) ewver | 41 2 JAI‘E}E'_DIFFERENCE TSGR |f 56
38 37 EELY NEON CHURCH TimMcGraw | 4 1y GOOD AS YOU Kane Brown | s
B.GALUMORE.LMOGRAN (BGOLOSMITHA.ELIPSEVBALSTENNIS)  MCGRAWCOLUMBIA NASHVILLE 20NE 4/RCA NASHVILLE

Data for week of 02.09.2019 Go to BILLBOARD.COM/BIZ for complete chart data 113



HOT ROCK SONGS™

TOP ROCK ALBUMS™

Artist | peax | wxs.oN
IMPRINT/PROMOTION LABEL | POS. | CHART

THIS | TITLE certiFicaTION

2WKS. | LAST
AGO | WEEK

WEEK | PRODUCER (SONGWRITER)
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Ingram’s
Death
Spurs
Gains

The catalog of the late
James Ingram (above)
populates the R&B Digital
Song Sales chart following
the R&B singer's death
on Jan. 29 at age 66.
Six tracks debut on the
survey, led at No. 2 by
“Just Once (New Version),”
a 1999 rerecording of a
track Ingram recorded for
Quincy Jones in 1981.
Two spots below, Ingram'’s
1983 Billboard Hot 100
No. 1 duet with Patti
Austin, “Baby, Come to
Me,” starts at No. 4, while
the new version of his other
Hot 100 leader, “I Don't
Have the Heart,” arrives
at No. 7. The flurry mirrors
overall gains for Ingram’s
catalog: His total track
sales surged to 24,000 in
the week ending Jan. 31,
according to Nielsen Music,
up nearly 6,500 percent.
Streams also rallied, by
1,100 percent, to 3.9 million.

Elsewhere, Chris
Brown's “Undecided”
pushes into the R&B/Hip-
Hop Airplay top 10 in only
its fifth week. The track,
which samples Shanice’s
“I Love Your Smile,” rises
12-10 with a 9 percent boost
to 16.5 million in audience
in the week ending Feb. 3,
according to Nielsen Music.
“Undecided” becomes
Brown's 47th top 10 on the
list, matching Lil Wayne for
the second-best career sum
among all artists since the
chart began in 1992. The
pair trail only Drake, who
owns 63 top 10s.

Plus, as CardiB's
“Money” maintains its
No. 1rank on R&B/Hip-
Hop Airplay for a second
week, it also rises into the
top 10 on Rhythmic (13-9),
becoming her ninth top 10
and eighth as a lead. The
single jumps by 15 percent
in plays during the week
ending Feb. 3, and extends
Cardi B's perfect top 10
streak on the chart as a lead
or co-lead artist, dating to
her breakout smash, “Bodak
Yellow (Money Moves),” in
2017. —Trevor Anderson
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DL V0GOS T CENID"{ LI L E SRRSE MY N5 LD S MO A5 DR L0 () DTN 9 25 SR Y-EAN
BAMDA SINAL DESERGIO LIZARRA!
WBIENMMAL oo sadouny | 5 mnesoa e
ZARRAGA Bendidon
AMANECE Anuel AA X Haze 1 7 BIWSIHILOBCSEHSKMOU e 156
NOT LISTED (WOT LISTED) HOUSE OF HAZE/CINQ
- MARCO ANTONIO SOLIS 40 Anos | 103
WAMI(“;?OI!SV cll(l)i" IDE??EUCII':.(I)TS ONCOND ARAS M MO | ONDONGE SNSDER L ARrslik & Mla.IE&nlﬂal 14 22 e
ey LA AT PRMULA WASSETTLLONDIOND B S CALAMONE] (ONDOWAR S iy
. : ARIEL CAMACHOY LOSPLEBESDELRANGO O Elkama. 153
BEBE 6ixgine Featuring Anuel AA | | 5, CEUONN M N
RONNY J (6IXOINE.E.GAZMEY SANTIAGO,R SPENCE W) SCUMGANG/TENTHO 0 PROMCTS/UMLE 55 " ROMEO SANTOS A Formula: Vol. 1 195
BUBALU D) Luian & Mambo Kingz & Anuel AA X Becky G X PrinceRoyce | 3 |3 SNSRI
SO UREZMUBATK PSR V(0] DY SNRAGRL IR0 NEWSIL TR MRS TIMDAGAS | MARIS 00/t (AT WISIN victory
22 % SONY MUSIC LANIN él
BAILA BAILA BAILA Ozuna 24 4
ATO0TINCE 06 LM HYDRD JANY BOLY BO0w G« ORI RISAD0N SARETRA LA SRR WAl VP ENTORNMENE IME LOVYSON Y WU Lo
REGGAETON EN LO OSCURO P mWiSin & Yandel 18 14
JUMBO (1L M0RERA LUMAL YEGURLLA MALAVE L AONELL YYERA L J1 GACASIRO)  SONYMUSICLA/N
™
LA ROMANA Bad Bunny Featuring El Alfa | . . DIGITAL SONG SALES
TANRA0 SLAN UM SOR ROSAMD (8 AMARTHEZ OCASIO.L HERRERA BATISIAL £ 86 TANES ALEKD) RS — Artist
REGGAET(?“"“ dtiniis ——— u&gsm 22 ll IMPRINT/PROMOTION LABEL
e e e e 23 CONCALMA Daddy Yankee Feat. Snow
AEROLINEA CARRILLO  T3r Elemento Feat. GerardoOrtiz | |, ,a ELEANTO. S
M.PIREDA JR. (LE.TORRES NIEBLAS) OEL 2 EJASKN]J‘%KEQIF%“ Feat. Selena Gomez. Ozuna & CardiB 18
ADAN Y EVA ~ paulolondra | 55 ¢ i e
OVY ON THE DRULES (CASALAZAR QLECHAVARRIA GVIEDOPEZ EQUIEL LONORA) BIG LIGAS/WARNER LANINA 3 ‘*J‘Ammsoun umgad Bunny Feat. Drake 17
CUANDO TE BESE Becky G + Paulo Londra | 50 1o - e —
OVY ON THE DRUNS (D.ECHAVARRIA OVIEDO.PE.ZEQUIEL LONDRACASALATAR)  SONY MUSIC LATIN o &E%umu;;?u Luis Fonsi & % Yg%ee m (’n"%ﬂ.?’b" 107
SOLA Manuel Turizo 31 3 -
SKY (MJURIZO, ATURIZO, ARAMIREZ SUAREZ AD.MEDSA VELEZ) LA INDUSTRIA/SONY MUSIC LATIH o go%"s'«‘usec - Pedro Capo X Farruko | 16
HOLA Zion & Lennox
JHAY NARNER LAT 20 17 ECRETO Anuel AA & Karol G
7 HAZEJHAY CORTEZ(E..00SA CMTRONF.G ORTIZ TORRES.G.LPRARBOLMMEVESCORTES)  WARNER LATIKA B O RE e Latmormas nASTn o kRTE 3
LLEGASTE TU CNCO + Prlnce Royce i i
@ ‘ e LAV SOULZ (AL, LA 345 £ EROE VLA LRSS LADSOTBARK wragus | 33 3 o s Luis Fonst |
EL LUJO DE TENERTE Regulo Caro
32 JCALDEROH (H.G.AYALA.GCABRERA) m%aosmmu 2 9 o E},E‘,.R'.‘}f,!‘fﬁf'ﬁ'f Anue' AN IROMEO SN, || 45
45 @‘ QUIERO REINTENTARLO virlanGardia | 3¢ 4 o IMPOSIBLE Luis Fonsi + Ozuna | 7
NOT LISTED (JV.BAEZ GARCIA) SHOWBUSIHESS UNIVERSAL MUSIC LATIHO/UNMLE
GRACIAS POR TUAMOR  8anda El Recodo de Cruz Lizarraga Feat, David Bishal TEBOTE & Mo Gartia, Darell, hidky Jam, Ozuna & Bad
40 jQJ AUIZARRAGA, LUZARRAGA (R.E.SALAS LOPEZ) g ronovisaumee | 35 8 10 [T dhe - | a2
200 MPH Bad Bunny Featuring Diplo ECHAME I.A CUI.PA Luis Fonsi & Demi I.O\IaIO 48
2 e DIPLO (B.AMARTINEZ OCASIOTI.PENT2) b B | 2t 6 Q ISE/REPUBLIC/UNIVERSAL MUSIC LATINOSLANG/UMLE
MIGENTE ) Balvin & Willy William Feat.
RE-ENTRY @ T O URRRRR ... J ... IEVRRT Rl #4:5000/SCORMO/REPUBLICKAPTIOL LATINA OLOVBIAD 8
CARO Bad Bunny 2
OTRA NOCHE EN MIAMI Bad Bunn RE
33 40 TAINY,BAD BUNNY (B.AMARTINEZ OCASIO) mmys 27 6 ~ 0 ol
NUKAESSlIHOEKI'E Los Angeles Azulles Fet. Natalla LaFourcade | 7
A TRAVES DEL VASO Grupo Arranke o PRI <€ ITRACK/DISA/UM
38 NOT LISTED (HPALENCIA CTSNEROS.G.CABRERA INZUNZA) poAmats | s ' it .
RE @ CALYPSO _Luis Fonsi & Stefflon Don Or Karol G | 15
0 ‘ ﬁg!fsl?mmmmwwvmmn«w Przlﬂ’ce ﬁ%yﬁm a"éxﬁ?ﬂ}?{.’! 33 1 e
PRl ATRAVESDELVASO  Bandalos Sebastianes | 19
o7 )5 JEH PORQUE CAMBIASTE DE opINIoN? Calibre 50 | 3 4 i
- LTIRADO CASTANE DA (R.EMUNOZ CANTU MLE MARTIHEZ CUEVAS) AHDALUZ/DISA/UML Q DURA Daddy Yankee 54
2 4 YA NO TIENE NOVIO  Sebastian Yatra + Mauy Ricky | |, g Lt fon
SOUTAMY L RAMIRED SUARELE BARREARMA REQLERDROEIIEL R A RECLERORANIRLE, MK LARAMLE @ VIVIR BAILANDO Silvestre Dangond & Maluma |
% &8 S ESTUVIESEMOS JUNTOS BadBunny | 5o ¢ e ——
TAINY (B.A.MARTINEZ OCASIO.C.ECHEVERRY) fMAS Q Svﬁw.wuygpA Mmarc Anthony | 273
M [
30 44 ESTARICO Marc Anthony, Will Smith & Bad Bunny | ¢ g :
AR LIPS QAR TR ANSFTINZ CASTVRC MRTHOEEFAANET UL ACUIOMS, ) BESTEROOC AN e LS @ ﬁ?:gtrn%ﬁs Daddy Yankee & Anuel AA | g
39 MALA 6ix9ine Featuring Anuel AA | 5 4 '
OVY O THE ORULES (6DONEL SAZLE Y SANTAGO.DOINGSRIA OVIEDC) SCLMIGANG /TENTHOUSAND PROKCTS o8l BAILA BAILA BAILA - Ozuna | 4
S PG VP ENTERTAINMENT/DIMELOVI/SORY MUSIC LATIN
DOLORY AMOR E
2 @w RO 0.2 TORRESCAKD (R.PBAUTISTA SANCHEZ) asnaste | 40 10 e QUELEDE  Rauw Alejandroy Nicky Jam |
. LUZ APAGA Ozuna X Lunay X Rauw Alejandro x Lyanno
RE-ENTRY Q Y UL LA 0 QB0 00500 SASTIRAL AASA) 50 wymum m\juw e w_m:z'm % 6 Eulljvligﬁsuugc ATIHO/UNLE Karol G & Anuel AA | 39
POR SIEMPRE MI AMOR  Banda Sinaloense MS de Sergio Lizarra, i i
NEW Q SLIZARRAGA LIZARRAGA (0.A.ROBLES) ¢ uf%as 49 1 Lxl'-NDUSlRIAISOlIV MUSIC LATI HN'C ky Jam x J Balvin a8
u FUJATE QUE SI Edwin Lunay La Trakalosa de Monterr
RE-ENTRY @ FUATE QUE Y ey | 2 DANZA KUDURO Don Omar & Lucenzo | 407
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Yankee,
Show
Team Up

Daddy Yankee nabs his
26th top 10 on Hot Latin
Songs as “Con Calma”
(featuring Snow) debuts
at No. 6. The tune starts in
the top tier after its first full
tracking week of activity,
mainly on the strength

of streaming (6 million

U.S. streams in the week
ending Jan. 31, according
to Nielsen Music) and
digital sales (10,000 sold).
The track, which arrived
Jan. 24 (the final day of the
previous tracking week), is
a reimagination of Snow's
“Informer,” which spent
seven weeks at No. 1 on the
Billboard Hot 100 in 1993.

Meanwhile, on the Latin
Airplay chart, Daddy Yankee
logs his 26th top 10 as
“Adictiva” (with Anuel AA)
glides 16-8 thanks to
a 14 percent boost in
audience impressions (to
9.8 million) in the week
ending Feb. 3. For Anuel,
the move earns him a
second top 10 following
“Ella Quiere Beber” (with
Romeo Santos). The latter
slips to No. 2 (12.7 million in
audience, down 17 percent).

On the Tropical Airplay
chart, two tracks hit the
top 10 for the first time.
Vicente Garcia and Juan
Luis Guerra's “Lomas
de Cayenas” lifts 11-9 (up
24 percent in audience,
to 1 million), while Elvis
Crespo’s “Ella Me Besa”
moves 16-10 (up 72 percent,
to 1 million).

“Lomas” is Garcia's first
top 10 and the 18th for
Guerra. “Ella” gives Crespo
his 32nd top 10, and first
without a collaborator since
“La Novia Bella” hit No. 7 in
2011. In between, he tallied
11 top 10s alongside other
artists. —Pamela Bustios

SALES, AIRPLAY & STREAMING

DATA COMPILED BY
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HOT LATIN SONGS: The week's most popular current Latin songs, ranked by radio airplay audience impressions as measured by Nielsen Music, sales data as compiled by Nielsen Music and streaming activity data by online music sources tracked by Nielsen Music. Songs are defined as current if they are newly-released titles, or songs receiving widespread

airplay and/or sales activity for the first time. TOP LATIN ALBUMS: The week’s most popular Latin albums, as compiled by Nielsen Music, based on multi-metric consumption {blending traditional album sales, track equivalent albums, and streaming equivalent albums). LATIN DIGITAL SONG SALES: The week’s top-downloaded Latin songs, ranked by radio

airplay audience impressions as measured by Nielsen Music. Stations are electronically monitored 24 hours a day, 7 days a week. See Charts Legend on billboard.com/biz for complete rules and explanations. © 2019, Prometheus Global Media, LLC and Nielsen Music, Inc. All rights reserved.
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HOT CHRISTIAN SONGS™

TOP CHRISTIAN ALBUMS™

2wKs. | Last | this | TITLE cermiFicaTion Artist mx WXS.ON ARTIST Title |wxs.on
AGO | WEEK | WEEK | pRODUCER (SONGWRITER) IMPRINT/PROMOTION LABEL CHART IMPRINT/DISTRIBUTING LABEL CHART
1 24 YOU SAY Lauren Daigle | 34 LAUREN DAIGLE  Look Up Child
nwS UNGRAM P MASURY (L.DAICLE LINGRAM PRLBuRY) CENTRICITY CERTRICITY 2100
> WHO YOU SAY | AM Hillsong Worship | 48 BETHEL MUSIC Victory: Recorded Live )
MELHISLETT B LIGERTWEO0 £B.FIEL UM G, REMORGA%) HILL SONG /5P A2 ROV CA M TOL e BETHEL
3 RECKLESS LOVE Cory Asbury 1 66 LAUREN DAUGLE How Can it Be | 00
NCRAM P ARARURY VER R JACKSON LR AS TS T ML R BETH EMTRICITYAS \ )
4 KNOWN Tauren Wells | , 33 6 FOR KING & COUNTRY  Burn The Ships | 37
SAPP TLWELLS LSAPPR E.HILSE EUNION/PLO CURE- WAL
5 ONLY JESUS ; Casting Crowns | ¢ 26 4 CASTING CROWNS onlyJesus | 1
MLASULLER O MALL MWEST Bl Bins SEALH STREET/REUNION/PLG BEACH STREETS BRPLS
EVEN THEN Micah Tyler ALAN JACKSON  Precious temories Collection
6 KW.LEE (MTYLERX W.LEETWDOD) Rlyflmm 6 32 13 GG ARCSEMY MASHYILLE/TAPITOL G 85
19 GOD ONLY KNOWS for KING & COUNTRY | - 23 5 MERCYME 1 Can Only Imagine: The Very Best Of Mercyde | 40
PEOD LMASES SR EYSER €10, & DN TRY (L SMASLBOHT L SMALIBONE L ) WL M) CUREWIRD FALD TRADE /PLG
7 EVERYTHING tobyMac 6 29 7 HILLSONG WORSHIP There (s More | 43
MAC (TMOREE AN DLASAR FOREFRONTACAPITOL CMG ' ONG/SPARROW/CAPITOL (M
10 STAND IN YOUR LOVE Josh Baldwin | o  5¢ 8 NF Therapy Session | ;45
RINGER MIAARRIS) APIOL CM
12 BEST NEWS EVER MercyMe 10 16 10 TOBYMAC The Elements | ¢
(\GAREYA B CAVER TARLL SO S MECO RSO WA R SHASTER BORAIL SIOLSBA GRCABALINER) Al FRALX FOREFRONTATAPITAL CMG
9 HEAD ABOVE WATER Avril Lavigne | 5 59 JOSH TURNER IServe A Savior | 14
SMQCCHD (A VIGNETCLARK,S.MBCCION RIC LAGGHE/ DY MCA RASHYILLECAPITOL THG
13 MAVYBE IT’S OK We Are Messengers | > > SWITCHFOOT Native Tongue |
DARULLIGAN LLSAUTH BFOWLER {(CUMULLIG AN )L SMITH BIOWLEE R WOt LOWERCASE FEOPLE/FANTASY,CONCER
17 LOOK UP CHILD Lauren Daigle 2 23 ELEVATION WORSHIP  Here As In Heaven | 56
IRGRAMP M ABIIRY (L. DRIGLE. | INGRAN, PMARURAY. ENTRCIT AEHIF/TSSENTIAL WORSH
14 CONFIDENCE SanctusReal | |5 5 12 ZACH WILLIAMS Chaln Breaker | 110
LEE L S REAL (C.ROHAAH. O.LCLLL MARMSTRERGEMULSE)  FRAMBAORE AN TH FSEZHNA G
15 SURVIVOR Zach williams | & g 16 ELEVATION WORSHIP Hallelujah Here Below | 18
SMITH (TMLLIAME LLSMIEH BFQWILER ESSENTIAL ELEVATION WOREH
RED LETTERS Crowder HI[LLSONG UNITED Wonder
16 £ CASM DL ROWDER (DLRGWDER,ELAS SISTERS/SPARACINICA G 12 19 e ARSOWS APIDE € *
18 NOBODY LOVES ME LIKE YOU - Chris Tomlin | 15 24 15 NF Mansion | 134
ELASH FLASH S ML ASH JER N T PARS A T} APUIOL (M
26 RAISEAH&NELUJAH (llVE) Bethel Music. jonathan Oavid Helser & MelissaHeler | g 4 18 TAUREN WELLS Hills And Valleys | go
ERMN MSKAGGE LSTEVERS JRION/F
RESURRECTING Elevation Worshi MERCYME Lifer
20 FOOCALGEOOLASCRERT 0N € AROMAN BRI LSRN LAEMNTLELE LEVREON WS SN O 'p 19 26 17 ME TRADE /LG 9%
28 BUILD MY LIFE Pat Barrett | 5 ¢ 19 CHRIS TOMLIN Never Lose Sight | 114
§ CASOMMNOCEILS IPRARCE 1T R YDUNGERALDEGNAANS LAPLE X MARTEN  BOWYED § GO PADO W/ APITCY (A SINSTELS/SPARROW/CAPIIOL TG
23 NEVER ALONE Tori Kelly Featuring Kirk Franklin | 4 55 21 SKILLET Awake | 46
SRANELIN MSTARE RHILL (KELLY. k. FRANKLIN CHOOLBOYCARITOLAC AP o UFAIR TRADE/ATLANTIOPLG
24 WHOLE HEART (HOLD ME NOW) Hillsong UNITED | 5, 3 23 ELVIS PRESLEY Elvis: Ultimate Gospel | 136
25 CHANGED Jordanfeliz | & |7 - VARIOUS ARTISTS WOW Hits 2019 | 7
CWTDGEWORTH (LFELZ PDUNCAN L WEDGEWORT NTRCIT WORTYCAMTOL CMK
31 HAVEN"I‘ SEEN IT YET . Danny Gokey 24 3 24 HILLSONG WORSHIP Let There Be Light | 120
DG WOET (D S0 KEYLWEDGEWER TN, E HULSE REOWTAMT v HILLSONG/SPA W APITDL T4
27 WELL DONE The Afters | > g 25 CORY ASBURY Reckless Love | s
ST AVENS M.FE0U R AN IR TRA BETHEL
HOT GOSPEL SONGS™
TITLE cerriFicarion Artist | PEAX | Wks.ON ARTIST
PRODUCER (SONGWRITER) IMPRINT/PROMOTION LAREL POS. | CaRY IMPRINT/OISTRIBUTING LABEL
38 LOVE THEORY Kirk Franklin 1 1 VARIOUS ARTISTS  WOW Gospel 2019
(S0 ETANLNCS MARTIN M STARKC R AL (FRANCLIN 7O 10 SOUUREARCA IS BATION WOTOWN GOSPELACURE- RUSURCA SVSPIRATION LG
NEVER ALONE Tori Kelly Featurmg Klrk Franklm 1 23 The Gathering |
SRANELIE M STARE RHILL (MKELLY, K FRASKLIN
WON THEDOIT Koryn Hawthorne 1 73 TASHA COBBS ltONARD Heart. Passion. Pursuit  7¢
e W MER N, AMA W QA N/ WOTOWA GOAP1L 0L (s
THIS IS A MOVE Tasha Cobbs Leonard | , 1 3 TORI KELLY Hiding Place | 7o
R (NLOBBS LECHARD.B.LAKE,T.BROWN,N.MOORE Y N ’ FITOL
EIOREVE.R . e J\a“san Nelson 2 27 5 MARVINSAPP  Playlist: The very Best Of Marvin Sapp | 185
NOBODY LIKE YOU LORD . MarandaCurtis | ¢ 4, ARETHA FRANKLIN Gospel Greats | 43
Ly By ik A AY bAIS AME ALANDCIVLASH RN
NO ORDlNARY WORSHIP Kelontae Gavin | 41 KORYN HAWTHORNE unstoppable | 29
L WALLIAMS MABONE (.8 LWILDAMS, VaRD DOCNE/ TYSL 0 RCA INSPIRATION /2
IT'S YOURS Jekalyncarr | o 54 TRAVIS GREENE The Hill | 170
ALARR (AJLARY NIEAL RCA INSPIRATION/
A GREAT WORK Brian Courtney Wilson | 3 44 10 TASHA COBBS Grace (EP) | 254
AL LML SOR ANALINDSEY. A RICHARESOH wgraws MOTORIN GOSPEL/CAPITOL (MG
OH HOW | LOVE YOU Zacardi Cortez | , 3] 1 TASHA COBBS One Place: Live | 179
LAMOSEINS (L.BMOSSINSF.SANCERS JR. IJENEINS, N HUMES BLACKSMOKE MOTOWN GESPELAAPITOL Cu
YOU KNOW MY NAME (LIVE) Tasha Cobbs Leonard | ,, - 7 TASHACOBBSLEONARD  Het Pasion fursul:Lve & Passinn Oy Cherdh | 43
K.LEOKARD. JB.T.LOBES LEONARO (NLOBES LEON ABD.B.BRCWN) wolows r MOTOWN GOSPELICAPITOL (M
VICTORY 3 Fred Jerkins Featuring Last call 9 14 12 JONATHAN MCREYNOLDS Make Room | 47
ERE NS 01 TASTROOD (T ASTWROCLA_LIONTE S5 JERuNS A RN Y
ALL OF MY LIFE Erica Campbell Xwarryn Campbell 3 19 TAMELA MANN Best Days | 256
WLAMPBELL (EMATHINS-CAMPBELLW.SCAMPEELL M.L.ADAMELS TILLYMaN
WAR CRY Queen Nalja 1 7 KIRK FRANKLIN The Nu Natlon Project | 14)
Q.NBULLS {Q.5.BULLS) QUIEEN HALM/CAPITO GOSPO CENTRIC/RCAJRCA INSPIRATIONF
POUR YOUR OIL JoshuaRogers | 3 ¢ TAMELA MANN oneWay | 124
LBHOTRINS (LBIOSHINS MMCFARLIN TBELLE MEED g LLYMANK
POTTER TamelaMann | 4, | FRED HAMMOND  The Best Of fred Hammond | 2
MBUTLERA (TGREENE) LY MANN Y
MY GOD Nashville Life Music Featuring Mr. Talkbox 2 5 KIRK FRANKLIN The Rebirth Of Kirk Franklin | 130
"M A [} N RO CEs TR
lAUGHTER (JUST LIKE A MEDICINE) BeBe winans 18 4 KHRK FRANKLIN Hello Fear | 127
BAVINANS (8] LN/ MALA UL/ VER A IHSPISATION/ LG
UNSTOPPABLE 2 s KOfYIl Hawthon ne | 7 3 MARY MARY Go Get It (Soundtrack) | 94
' AL ALOBETST Ol AWYLEY.R.O.RELSE £ WERIBAT u . MRiA
OPEN THE FLOODGATES  Demelrius West & Jesus Promoters Featuring Karen Hoskins | = 4 YOLANDA ADAMS The Best Of Me | ¢
THOMAS 1,CAEST (CUWRSHINGTON, 18 0WEST, LTHOMAS BLALRSMOKE WRTLARTIL/AG
OPEN YOUR MOUTH ANDESA(\&Y SOMETHING BrentJones | & g KIRK FRANKLIN The Essential Kirk Franklin | jsg
L " ASON. L. W L ONES hE L PiLEGACY
PROMISES Jason McGee + The Choir Featuring Lena Byrd Mlles 18 6 KIRK FRANKLIN Losing My Religion | sg
VLCAMPOELL (L MCGES ADDEY, T.HADDOR RCAJRCA 1NSPIBATION/P
DELIVER ME (THIS ISHYENOOUS) Daﬂdlr-wmmyrlsnﬂn{lyﬁrmsml LeAndria Johnsm 21 4 JAMES INGRAM stand (In The Light) | 14
OLAWRINCE R BLA INEPIRA INTERING AAUSIC D%
| AGREE Jonathan Nelson 18 13 GOD'SPROPERTY FROMKIRK FRAMCLINS MUNATION  GadsPraperty | 107
MNELSON L SHELTON (LNELSON ESRELTON NS0 EOWE PRITEANTERSCO!
I'M RE/-%DYE Gl | >3 8 ANTHONY BROYN & GROUP THERAPY  AlongWyFromSunday | 70
BRYANT (B.AN ML MARRIS S Naox ANACH KEY OF A/TYSCOTHAIR TRADE PG

Data for week of 02.09.2019

Franklin,
Carr,
Crowns
Rule

“Love Theory” by Kirk
Franklin (above), the first
track from his album due
later in 2019, flies in atop
the streaming-, airplay- and
sales-powered Hot Gospel
Songs chart, marking his
record-extending seventh
No. 1 and second start at
the apex. He first entered at
the top spot in September
2015 with “Wanna Be
Happy?,” which ruled for 45
weeks, the second-longest-
leading hitin the chart's
history (after Marvin
Sapp’s “Never Would

Have Made It"; 46 weeks,
2007-08).

“Theory” drew 1 million
U.S. streams in its first
week, according to Nielsen
Music, and debuts at No. 1
on Gospel Streaming
Songs, marking Franklin's
second leader and first to
open at the summit. With
3,000 sold, the track also
debuts atop Gospel Digital
Song Sales, marking his
fifth leader and fourth to
begin at the pinnacle. On
Gospel Airplay, “Theory”
begins at No. 18.

Atop Gospel Airplay,
Jekalyn Carr’s “It's Yours”
rises 2-1, becoming her
third No. 1. It follows “You
Will Win,” which spent six
weeks atop the list starting
a year ago (Feb. 3, 2018).
Carr first led for four weeks
in 2016 with “"You're Bigger”
(four weeks).

Plus, Casting Crowns
earns its 10th Christian
Airplay leader, and its first
in over seven years, as
“Only Jesus” ascends 2-1,
up 12 percent to 11 million
audience impressions. The
group last led for five weeks
in 2011 with “Courageous.”
Casting Crowns trails only
MercyMe (15) for the most
No. 1s in the chart's 15-year
archives. —Jim Asker

Go to BILLBOARD.COM/BIZ for complete chart data 117
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COURTESY OF RCA RECORDS

most popular Christian albums, as compiled by Nielsen Music, based on multi-metric consumption {blending traditional album sales, track equivalent albums, and streaming equivalent albums). HOT GOSPEL SONGS: The week’s most popular current gospel songs, ranked by radio airplay audience impressions as

measured by Nielsen Music, sales data as compiled by Nielsen Music and streaming activity data by online music sources tracked by Nielsen Music. TOP GOSPEL ALBUMS: The week’s most popular gospel albums, as compiled by Nielsen Music, based on multi-metric consumption {blending traditional album sales,

HOT CHRISTIAN SONGS: The week's most popular current Christian songs, ranked by radio airplay audience impressions as measured by Nielsen Music, sales data as compiled by Nielsen Music and streaming activity data by online music sources tracked by Nielsen Music. TOP CHRISTIAN ALBUMS: The week’s
track equivalent albums, and streaming equivalent albums). See Charts Legend on billboard.com/biz for complete rules and explanations. © 2019, Prometheus Global Media, LLC and Nielsen Music, Inc. All rights reserved.
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HOT DANCE/ELECTRONIC SONGS™

IC

2 Wi st | 5 | TITLE cermiFicaion Artist | i !
AGO | WELEK | WEEK | PRODUCER (SONGWRITER) IMPRINT/PROMOTION LABEL | *& CHART
28 HAPPIER A Marshmello & Bastille |, ,
MARSHMELLO (S.MCCUTCHEON, D.SMITH,MARSHWMELLO) JOYTIME COLLECTIVE/ASTRALWERKS/CAPITOL
> > [P TAKITAKI AD)Snake Featuring Selena Gomez, Ozuna& CardiB | , g
DISNAKE (WS E GRIGAHCINE.A BRIGNOL. THORPE.CARDI BY SASVEDRA, SEOMEZICDZUNA ROSADO.) & RIVERA VAZQUEZ) 1) SHAKE/GEFFEN/INTERSCOPE
4 | CLOSE TOME  Ellie Goulding X Diplo Featuring Swae Lee 5 14
2 : 10¥A DIPLO (E J GOULOINGS KOTECHA,P SYENSSOM.| SALMANZAOEH.K M | SHAMAN BROWN T PENTZ) POLYOOR/INTERSCOPE
3 \ PRl LOST IN THE FIRE Gesaffelstein & The Weeknd | 4
M.LEVYTHE WEEKND,DAHEALA (h.LEVY,ATESFAYE,A.BALSHE,.QUENNEVILLE,N.DONMOYER) COLUMBIA
THE MIDDLE Zedd, Maren Morris & Grey 1 54
ZEDD,GREY (A.ZASLAVSKIK TREWARTHA, MTREWARTHA,S.AARONS, S.JOHNSON,M.LOMAX, LK. JOHNSON) 'NTERSCOPE
THIS FEELING @  The Chainsmokers Featuring Kelsea Ballerini 4 20
THE CHAINSMOKERS (A.TAGGART,A.PALL,EW.SCHWARTZ) DISRUPTOR/COLUMBIA
BODY @ Loud Luxury Featuring Brando 7 16
A.FEDYK,).DE PACE (C.LOPES,M.MCCLAIN,A.DE FYDEK,).DE PACE) ARMADA
ELECTRICITY Silk City x Dua Lipa 5 22
SILK CITY (M O RONSONT W PENTZ.0 GORDON.R MAOLEY CROFT.0 LIPA PMECKSEPER ) L DLOFSSON R DAWDO.M PICARDLC PICARD) COLUMBIA
HOPE The Chainsmokers Featuring Winona Oak 7
THE CHAINSMOKERS,C.LYON (ATAGGART,A.PALL W.OAK K.A.MORGAN C LYON) DISRUPTOR/COLUMBIA
GIANT Calvin Harris & Rag'n’Bone Man | , 3
CALVIN HARRIS (CALVIN HARRIS,R.C.GRAHAM,).HARTMAN,T.MILLER) COLUMBIA
FACE MY FEARS Hikaru Utada & Skrillex 9 2
M.AKIRA,T.SKING UTADA,H.UTADA (H.UTADA,S.].MOORE,].BOYD) EPIC JAPAN/SONY MASTERWORKS
MILE HIGH James Blake Feat. Metro Boomin & Travis Scott | 2
1.BLAKE,METRO BOOMIN,DRE MOONWAVEY (). BLAKE,TRAVIS SCOTT,L TWAYNE) POLYDOR/REPUBLIC
SO CLOSE NOTD & Felix Jaehn Feat. Georgia Ku & Captain Cuts | ;5 ;3
NOTD (T.DANIELSSON,S.BRANDT,G.KU,F.K JAEHN,B.BERGER,R.MCMAHON R.RABIN) TOWONDER/ISLAND/REPUBLIC
1 FOUND YOU benny blanco & Calvin Harris 9 13
BENNY BLANCO,CALVIN HARRIS (B.LLEVIN,CALVIN HARRIS) ~ FRIENDS KEEP SECRETS/INTERSCOPE
PROMISES @ Calvin Harris & Sam Smith | , 5,
_ CALVIN HARRIS (CALVIN HARRIS,S.SMITH,).REYEZ) CAPITOL/COLUMBIA
SAY MY NAME David Guetta, Bebe Rexha & J Balvin 10 20
NLALLANBORZ VAN DE BEATZCHTUINFORT DGUETTA {8 RAMREZ SUREZTTROELSENPA.LEGH MTPHOLMES, ) HATA MUSK/PARLOPHONE/ TLANTIC
TOY Netta 1 24
S.BEGER (D.MEDALIE,S.BEGER) TEDY/S-CURVE
CRAB RAVE Noisestorm | ..
NOISESTORM (E.M.O’BROIN) MONSTERCAT
WASTE IT ON ME Steve Aoki Featuring BTS | 15
S.AOKI (S.HIROYUK| AOKI,J.HALAVACS,R. OGREN,N.CYPHERT,M.GAZZO,5.FOREMAN, RM) ULTRA
CRASHING lllenium Featuring Bahari 1
ILLEMIUM ROCKMAFIA (N.D.MILLER, A.ARMATOTIM JAMESJULIA MICHAELS,).DTRANTER.E. ARMATO) ASTRALWERKS/CAPITOL
TIE ME DOWN Gryffin With Elley Duhe 15 26
GRYFFIN.A.N FORBES,JUSSIFER (B.BOURELLY, A N.FORBES GRYFFIN.JUSIFFER,N.CYPHERTS.ASRONS) DARKROON/ GEFFEN /INTERSCOPE
REMEMBER Gryffin With Zohara 52 14
GRYFFIN,TRACKSIDE (R.SALVIT,PARRINGTON,DVAN ELSAS,J.ANDREWS,GRY FFIN) DARKROOM/GEFFEN/INTERSCOPE
LOST MY MIND Dillon Francis & Alison Wonderland >3 1
D.H.FRANCIS,AILSON WONDERLAND (D.H.FRANCIS,A.SHOLLER) IDGAFQS
POLAROID Jonas Blue, Liam Payne & Lennon Stella 6 17
IONAS BLUE (G.J.ROBIN,ROMANS,E.DREWETT,].P.COOPER) POSITIVA/VIRGIN /ASTRALWERKS/CAPITOL
HAPPY NOW Kygo Featuring Sandro Cavazza | , ,
KYGO (KYGO,S.CAVAZZA) KYGO AS/ULTRA
SAVE ME TONIGHT ARTY 26 1
ARTY,B.BASSOCK T.NORRIS, M.JADE (A.STOLIAROY,M.E.ALJADEFF,M.CIVETZ) ARMADA
: T A —— - | .
BABY Clean Bandit Featuring Marina And The Diamonds & LuisFonsi | .5 5
J.PATTERSON,M.RALPH,GCHATTO (\PATTERSON,M.DI AMANDIS.J.G.EVI GAN,LUIS FONSIM HAMMETTCPURCELL)  BIGBEAT/ATLANTIC
TELL THEM James Blake Feat. Metro Boomin & Moses Sumney >3 2
1.BLAKE,METRO BOOIWN,DRE MOON,A.RITTER (1.BLAKE,M.SOMNEY,LTWAYNE,A.RITTER) POLYDOR/REPUBLIC
BEACH HOUSE The Chainsmokers 0 1
116 CHAINSMOKERS (A.TAGGART,A.PALL) DISRUPTOR/COLUMBIA
WHERE’S THE CATCH James Blake Featuring Andre 3000 | ., 2
J.BLAKE,D.MAKER (J.BLAKE,A.BENJAM N,M.FRANCIS,G.KAHN, LA.LIVINGSTON M.MALNECK) POLYDOR/REPUBLIC
JALEO Nicky Jam & Steve Aoki 9 18
S.ADKI(SHIRDYLIKI ADKI,M.RENJAAN.CJ VROLIIK,MGAZZON RIVERA CAMINERD.).D.MEDINA VELEZ) L4 INDUSTRIA/SONY MUSICLATIN
BACK DOWN BobMoses | 5,5 19
T.HOWIE,L.STALFORS (T.HOWIE,L.STALFORS) DOMINO/ADA
RLENTRY FEELING OF FALLING Cheat Codes x Kim Petras | 55,
m m T.E.DAHL (T.E.DAHL,S.MYER,A.JENNINGS,|.ADARA,K.PEDERSON,M.ELIFRITZ) TOO EASY/300
— N . .
>0 v 39 UcLA RL Grime Featuring 24hrs | 5, ;4
c‘a N h NS M GERSH.RL GRIME NOMSENS, DNIGRO CHARLIE HANDSOME R M KUOO (H STEINWAY.] ESPERSEN R M KORSBY. . } WEOIDIT
- NEW SPEECHLESS Robin Schulz Featuring Erika Sirola | 30
E NOT LISTED {NOT LISTED) TONSPIEL/BIG BEAT/ATLANTIC
QL RE-ENTRY e LOST CONTROL Alan Walker & Sorana | o 4
I-l— A DWALKER MO0D MELDDIES, BIG FRED,MAGNIFY (A DWALKERTTROELSEN A FROEN.S PACLRAR F B DLSENM MARTINSEEN) MER MUSIKK/RCA
o @ Q BREATHE CamelPhat X Cristoph Featuring Jem Cooke | o,
i NOT LISTED {NOT LISTED) PRYDA
I 33 40 JETR DONTKILLMY HIGH Lost Kings Featuring Wiz Khalifa & Social House | 5, 4
_ LOST KINGS.BING FAZID (W FOSTER.N SHANHOLTZ R ABISLI H RVAN.R CUNNINGHAM, } OISRUPTOR/RCA
o= BAREFOOT IN THE PARK James Blake Featuring ROSALIA | >
a J.BLAKE (J.BLAKE,RVILA TOBELLA,P.ORTEGA) POLYDOR/REPUBLIC
GRAPEVINE Tiesto | 32,
TIESTO (B.STRONG,N. JWHITFIELD) MUSICAL FREEDOM
! GRINGA Bright Lights Featuring Fito Blanko
RE-ENTRY @ NQT LISTED (NOT LISTED) g g g 333 41 2
PRAISE YOU (2018) Fatboy Slim
37 45 42 FATBOY SLIM (N.COOK,C.YARBOROUGH) SKINT/BMG/DEFECTED 30 7
) ey I'LL COME TOO James Blake | 54
A J.BLAKE,D.MAKER (J.BLAKE,B.NICOLAI) POLYDOR/REPUBLIC
SELF CONTROL Kendra Erika
29 48 a4 DAMON SHARPE (G.BIGAZZI,SV.PICCOLO,R.RIEFOLI) DAUMAN 29 8
a1 Pl DIAMOND HEART Alan Walker & Sophia Somajo | 5 ;g
A DWALKER MO0 MELDOIESY BARGAINYVERPILLAT.| OERIKSEN MJIE.BIG FREDSTATE, G GREVE (A DWALKER S SOMAID, .} MER MUSIKK/RCA
INTO THE RED James Blake
46 J.BLAKE (J.BLAKE) POLYDOR/REPUBLIC 29 2
TOGETHER Marshmello
47 MARSHMELLO (MARSHMELLQ) JOYTIME COLLECTIVE 30 13
! ANTI-EVERYTHING Lost Kings Featuring Loren Gray
RE-ENTRY 48 LOST KINGS(N.SHANHOLTZ,R.ABISI,DELACEV,W.LOBBAN-BEAEM.POLLOCK} g DISRUPTOR/RCA 32 2
— @ TREAT YOU BETTER RUFUSDUSOL | 5o o
RUFUS DU SOL,JEVIGAN (J.HUNTT.LINDQVISTJ GEORGE J.G.EVIGAN M.DFOSTER)  ROSE AVENUE/REPRISE/WARNER BROS.
NEW @ THIS FEELING IYES & Ryan Riback | -,
R.RIBACK (J.C.YEOMANS,M.SOYASLANOVA) TIME/RADIKAL

118 Go to BILLBOARD.COM/BIZ for complete chart data

TOP DANCE/ELECTRONIC ALBUMS™

st | IS | ARTIST cerTiFicaTiON Title wesuw
WEEK | WEEK | |MPRINT/DISTRIBUTING LABEL | O

;7% THE CHAINSMOKERS Sick Boy g
14 WKS DISRUPTOR/COLUMBIA

JAMES BLAKE Assume Form |
POLYDOR/REPUBLIC
LADY GAGA A The Fame | 255

STREAMLINE/KONLIVE/CHERRYTREE/INTERSCOPE/IGA

THE CHAINSMOKERS A Memories...Do Not Open | o5
L ISRUPTOR/COLUMBIA

THE CHAINSMOKERS A Collage (EP) | 117
DISRUPTOR/COLUMBIA

——eee PR E—

'ALAN WALKER Different world | 5
MER MUSIKK/RCA
ODESZA A Moment Apart | 73

FOREIGN FAMILY COLLECTIVE/COUNTER

—

MAJOR LAZER Majo; Lazer Essentials 15
MAD DECENT

CLEAN BANDIT @ What Is Love? | o
BIG BEAT/ATLANTIC/AG

CALVIN HARRIS Funk Wav Bounces Vol. 1 33

COLUMBIA

JONAS BLUE Blue | 12
POSITIVA/ASTRALWERKS

AVICHI A True | 120
PRMD/ISLAND

GRYFFIN Gravity, PL. 1{EP) | 7

DARKROOM/GEFFEN/IGA

GORILLAZ A Demon Days | 210
PARLOPHONE/WARNER BROS.

ODESZA In Return | 134

FOREIGN FAMILY COLLECTIVE/COUNTER

— =

ALINA BARAZ & GALIMATIAS  Urban Flora | 134
ULTRA/MAM + POP

KYGO Kids In Love | g5
KYGO AS/ULTRA

DAVID GUETTA @ Nothing But The Beat | 211
WHAT A MUSIC/PARLOPHONE /ATLANTIC/AG

DAVID GUETTA 7 20
WHAT A MUSIC/PARLOPHONE/ATLANTIC/AG
DJ SNAKE A Encore | 129
DJ SNAKE/INTERSCOPE/IGA
ILLENIUM Awake | &9
KASAYA/SEEKING BLUE
STEVE AOKI Neon Future lll | 2
ULTRA

> e LADY GAGA A Born ThisWay | 156
STREAMLINE/KONL IVE/INTERSCOPE/IGA

DAFTPUNK A  Random Access Memories 184
DAFT LIFE/COLUMBIA

NEW RUDIMENTAL Toast To Our Differences | 3
ASYLUM/BIG BEAT/ATLANTIC/AG

DANCE/MIX SHOW AIRPLAY™

Last | THs | TITLE Artist
WEEK | WEEK | |MPRINT/PROMOTION LABEL

i:7% HIGH HOPES Panic! At The Disco
1K DCD2/FUELED BY RAMEN/EMG

HAPPIER Marshmello & Bastille 23
JOYTIME COLLECT IVE/ASTRALWERKS/CAPITOL

THISFEELING  The Chainsmokers Feat. Keisea Ballerini | ;g
DISRUPTOR/COLUMBIA

WITHOUT ME Halsey | ;3
CAPITOL

SO CLOSE NOTD & Felix Jaehin Feat. Georgia Ku & Captain Cuts | o
TOWONDER/ISLAND/REPUBLIC

]
HIGH ON LIFE Martin Garrix Feat. Bonn | o
STMPD RCRDS/RCA

THANK U, NEXT Ariana Grande | 4,
REPUBLIC

- b

— — -
I FOUND YOU benny blanco & Calvin Harris | 4,
FRIENDS KEEP SECRETS/INTERSCOPE

HURTING  SG Lewis Feat. AlunaGeorge | 5
JASMINE MUSIC/PMR/VIRGIN/CASABLANCA/REPUBLIC

NOTHING ON US The Him |
SPINNIN |
SUNFLOWER  Post Malone & Swae Lee | 5
REPUBLIC

NOTHING BREAKS LIKE AHEART  Mark Ronson Feat. Miley Cyrus |
RCA

ELECTRICITY Silk City x Dua Lipa | 5
COLUMBIA

CLOSETOME _ Ellie Goulding X Diplo Feat. Swae Lee | o
POLYDOR/INTERSCOPE

FIRE IN MY SOUL Oliver Heldens Feat. Shungudzo | o
KANGAROOLI TRACKS/RCA

TRIPPIN Conro | 45
MONSTERCAT
CALL YOU Cash Cash Feat. Nasri | g

BIG BEAT/ATLANTIC

LOST IN THE FIRE Gesaffelstein & The Weeknd | 5
COLUMBIA

n 4
EASTSIDE benny blanco, Halsey & Khalid | 5
FRIENDS KEEP SECRETS/INTERSCOPE

SICKO MODE Travis Scott | 14
CACTUS JACK/GRAND HUSTLE/EPIC

7 RINGS Ariana Grande | ,
REPUBLIC

REMEDY Alesso | g

ALEFUNE/10:22PM/CAROLINE

BEAUTIFUL Bazzi Feat. Camila Cabello | ,
777 /IAMCOSMIC/ATLANTIC

UWH%;STE ITONME  Steve Aoki Feat. BTS | ;3

DRIVE  Black Coffee & David Guetta Feat. Delilah Montagu | o
ULTRA

0:0:00:00:00:-0000-0-000-0

Breaking
News:
Ronson,
Cyrus Hit
No.1

Mark Ronson and Miley
Cyrus (above) each earn
a second stop atop Dance
Club Songs as “Nothing
Breaks Like a Heart” rises
2-1. The pop original was
remixed by Martin Solveig,
Don Diablo and Dimitri
From Paris, among others.
Ronson first ruled with
“Uptown Funk!” (featuring
Bruno Mars; January
2015), and Cyrus previously
led with "Malibu” (August
2017). Plus, as half of Silk
City (with Diplo), Ronson
reigned with "Electricity,”
with Dua Lipa, in
November 2018.

Two acts achieve firsts
on Dance/Mix Show
Airplay as Panic! atthe
Disco dances to its initial
No. 1 with "High Hopes,”
while The Him notches
its inaugural top 10 with

“Nothing on Us” (12-10).

Shifting to Hot Dance/
Electronic Songs,
Marshmello and Bastille
bank a 20th week at No. 1
with "Happier.” [t's the
sixth song to reach the
milestone in the chart’s
six-year history; Zedd,
Maren Morris and Grey's

“The Middle” maintains the
record (33 weeks, 2018).
"Happier” also extends to
a 23rd week atop Dance/
Electronic Digital Song
Sales, the second-best sum
("Middle" earned 25).

Also on Hot Dance/
Electronic Songs, Calvin
Harris and Rag'n‘Bone
Man rise 13-10 with

“Giant.” Harris tallies his
chart-best 18th top 10
(The Chainsmokers follow
with 15), and Rag'n'Bone
Man posts his first. The
song drew 3.7 million U.S.
streams and sold 1,000
downloads in the tracking
week ending Jan. 31,
according to Nielsen Music.
It concurrently debuts
at No. 36 on Dance/Mix
Show Airplay and No. 42 on
Dance Club Songs.

—Gordon Murray

Data for week of 02.09.2019

COURTESY OF RCA RECORDS

SALES, AIRPLAY & STREAMING

DATA COMPILED BY

HOT DANCE/ELECTRONIC SONGS: The week’s most popular current dance/electrowic songs, rarked by radio airplay audience ispressions as measured by Nielsen kMusic, sales data as compiled by Nielsen Music, streaming activity data by onkme music sources tracked by Nielsen Music and reports from a national sample of club DJs. Somgs are defined

as current if they are newly-released titles, or songs receiving widespread airplay and/or sales activity for the first time. TOP DANCE/ELECTRONIC ALBURS: The week’s most popular dance/electronic albums, as compiled by Nielsen Music, based on multi-metric consumption (blending trad'tional albu sales, track equivalest albums, and streaming

equivalemt albums). DANCE/#IX SHOW AIRPLAY: The week’s most popular current songs rarked by total weekly plays on dance-formatted stations and wix show plays on mainstream top 40 and select rhythwic stations that have submitted their hours of r¥ix show programsing, as mo®itored by Nielsen Music. See Charts Legend on biMboard.com/biz

for complete rules and explanations. © 2019, Prometheus Global Media, LLC and Nielsen Music, Inc. All rights reserved.



DANCE CLUB SONGS™

AL WAGNER/INVISION/AP/SHUTTERSTOCK

© 2019, Prometheus Global Media, LLC and Nielsen Music, Inc. All rights reserved.

rules and

BOXSCORE: The top grossing concerts as reported by promoters, venues, managers and booking agents. Boxscore should be submitted to Bob Allen at bob.allen@billboard.com. DANCE CLUB SONGS: The week’s most popular songs played

in dance clubs, compiled from reports from a national sample of club DIs. See Charts Legend on billboard.com/biz for c

TITLE Artist |wks.on
IMPRINT/PROMOTION LABEL CHART
m HOTHIGBREAKSLIKE AREART  aklonnfLeylys -
RCA
1 DON’T NEED YOUR LOVE Bleona | 11 h
BLEONA/418
REMEMBER Gryffin With Zohara | 19
DARKROOM /GEFFEN/INTERSCOPE
SWEET BUT PSYCHO AvaMax | 10
ATLANTIC
SOCLOSE  MOTD &Felix Jaehn Feat. Georgia Ku & Captain Cuts | 7
TOWONDER/ISLAND/REPUBLIC
GRINGA Bright Lights Feat. Fito Blanko | ¢
333
TRUST MY LONELY Alessia Cara | 190
EP/DEF JAM
PRAISE YOU (2018) Fathoy Slim | 10
SKINT/BMG/DEFECTED
TURNMEUP  BreannaRubio Feat. Tyga | ¢
UPSCALE/VITAL/DAUMAN
SELF CONTROL Kendra Erika | 13
DAUMAN
THIS FEELING IYES & Ryan Riback | 5
RADIKAL
HURT ME SO GOOD Ashlee Keating | ¢
418
IT’S JUST TODAY Drew Schiff | 7
DREW SCHIFF
MOMENT Gigi Radics Feat. RIO | 10
418
UNDERSTAND THIS HOUSE LucaDebonaire & TenyRuiz | g
TACTICAL
THANK U, NEXT Ariana Grande | ¢
REPUBLIC
WHEREVER YOU SLEEP Bay Ledges | 7
S-CURVE
HEAT Kelly Clarkson | 3
ATLANTIC/EMG m m
S0 GOOD Krys Monique | 11 -0 v
SUGARTIME il O
- - R
LITTLE VOICES Sextronica Feat. Claudia Monet | 10 S
RMG MUSIC GROUP e
ONE LIFE Elexis Ansley | 5 0
NINTH DIMENSION |92
BREATHE CamelPhat X Cristoph Feat. Jem Cooke | 5
PRYDA
| FOUND YOU benny blanco & Calvin Harris | g
FRIENDS KEEP SECRETS/INTERSCOPE _
- ) ]
TOMORROW Alexis Ashley | 5 [T
BRKLYN
LOST Laroussi | 3 n
XYION
NEED YOUR LOVE TONIGHT DD Foxx | 3
971 LEGEND
DON’T LIE TO ME Barbra Streisand | 1» Bullets indicate titles with
COLUMBIA greatest weekly gains.
TAKITAKI D) Snake Feat. Selena Gomez, Ozuna & Cardi B
DJ SNAKE/GEFFEN/INTERSCOPE 16 Album Chairts
@ Recording Industry Assn. of
CHANCES Backstreet Boys | 3 America (RIAA) certification
K-BAHN/RCA for physical shipments &
. digital downloads of 500,000
PLUTO vali | 10 albums (Gold).
GREYPOPSCLE A RIAA certification for
physical shipments & digital
;'E{'E‘}\LMEE Mawayy | g downloads of 1 million
units {Platinum). Numeral
WITHOUT ME Halsey | o noted with Platinum symbol
CAPTOL indicates album’s multi-
. . platinum level.
HEY MAMI Katerina Villegas | 11 RIAA certification for
BEAUTY QUEEN physical shipments & digital
: - downloads of 10 millien
&%QSMIE-IE SKY Fadi Awad Feat. Addie Nicole | 4 units (Diamond). Numeral
noted with Diamond symbol
LOST INTHE FIRE  Gesaffelstein & The Weeknd indicates album’s multi-
COLUMBIA platinum level.
(O Latin albums certification for
GAM GAM DJs From Mars | > physical shipments & digital
RADIKAL downloads of 30,000 units
. (Oro).
5DOLLARS  Christine And The Queens | > A Latin albums certification for
BECAUSE/CAPTOL physical shipments & digital
GRAPEVINE Tiesto a downloads of 60,000 units
MUSICAL FREEDOM (Platino). Numeral noted
with Platino symbol indicates
MY ENGLISH SUCKS Andres Cuervo | ¢ album’s multiplatinum level.
FOOL BLAST
Digital Songs Charts
LOSING IT FISHER i
CATCH & RELEASE/ASTRALWERKS/CAP TOL 24 @ RIAA certification for 500,000
paid downloads and on-
ELECTRICITY Silk City x Dua Lipa | 19 demand streams where 100
COLUMBIA streams equal 1 download
: ) - (Gold).
GIANT  Calvin Harris & Rag'n’'Bone Man | 1 A RIAA certification for 1
COLUMBIA million paid downloads
; and on-demand streams
a%gT;I;HE WORD Ashley Brinton | 5 where 100 streams equal
1 download (Platinum).
CLOSE TOME  Ellie Goulding X Diplo Feat. Swae Lee | > Numeral noted with Platinum
POLYDOR/INTERSCOPE symbol indicates song's
_ multiplatinum level.
SUE ME Sabrina Carpenter | 3
HOLLYWOOD Awards
BOY PROBLEMS Harper Starling | 4 PS (PaceSetter for largest %
DAUMAN album sales gain)
- GG (Greatest Gainer for largest
EMOTION AstridS | ¢ volume gain)
ISLAND/REPUBLIC DG (Digital Sales Gainer)
R AG (Airplay Gainer)
LE FREAK 2018 Chic | 4 SG (Streaming Gainer)
BIG BEAT/ATLANTIC
MIA Bad Bunny Feat. Drake | 13 Publishing song index available
RIMAS/OVO SOUND/WARNER BROS. on Billboard.com/biz.
POLAROID Jonas Blue, Liam Payne & Lennon Stella | 16 visit Billboard.com/biz for

POSITIVA/VIRG IN/ASTRALWERKS /CAPITOL

Data for week of 02.09.2019

complete rules and explanations.

CONCERT GROSSES
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GROSS ARTIST

PER TICKET PRICE(S) VENUE ATTENDANCE PROMOTER
DATE CAPACITY

$6,332,513 PHISH

$99/$89/$79 MADISON SQUARE GARDEN, NEW YORK 76,085 LIVE NATION
DEC. 28-31 FOUR SHOWS FOUR SELLOUTS

$5,703,001  ANDREA BOCELLI

$395,/$280/$200/$130/$30

MADISON SQUARE GARDEN, NEW YORK
DEC. 12-13

29,941 GELB PRODUCTIONS
TWO SHOWS TWQ SELLOUTS

$103.95/983.95/$73.95/$5395

MADISON SQUARE GARDEN, NEW YORK
NQV. 27-28

$4,730,440  RNB FRIDAYS LIVE

($6,535,976 AUSTRA- MARVEL STADIUM, MELBOURNE, AUSTRALIA 51,104 FRONTIER TOURING

LIAN) $92.56 NOV. 10 53,036

$4,191,310 RNB FRIDAYS LIVE

($5,748,556 AUSTRA- SPOTLESS STAD UM, SYDNEY 42,013 FRONTIER TOURING

LIAN) $99.76 NOV. 17 42,013

$3,941,321 BOB WEIR

$89.50/$79.50/$69.50/$5950 BEACON THEATRE, NEW YORK 5,636 LIVE NATION
NOV. 18-19 TWO SHOWS TWQO SELLOUTS

$3,583,000  RNB FRIDAYS LIVE

($4,927,328 AUSTRA- BRISBANE SHOWGROUNDS, BRISBANE, AUSTRALIA 33,189 FRONTIER TOURING

LIAN) $107.96 NOV. 16 33,232

$3,092,383  GUNS N’ ROSES, WONDERBOOM

(45,563,323 RAND) FNB STADIUM, JOHANNESBURG, SOUTH AFRICA 52,042 BIG CONCERTS INTERNATIONAL

$96.29/$32.10 NOV. 29 53,603

$2,022,696  DAVE MATTHEWS BAND

$109/$79 MADISON SQUARE GARDEN, NEW YORK 31084 LIVE NATION
NOV. 29-30 TWO SHOWS TWO SELLOUTS

$2,922,112 ERIC CHURCH

$139/$29 CHIHEALTH CENTER OMAHA NEB 29,511 MESS'NA TOURNG GROUP/AEG PRESENTS
AN 1819 TWO SHOWS TWO SELLOLTS

$2,870,053  ERIC CHURCH

$139/$30.50 TD GARDEN, BOSTON, MASS. 28,606 MESS NA TOURNG GROUP/AEG PRESENTS
FEB. 12 TWO SHOWS TWQO SELLOUTS

$2,823,519 TRAVIS SCOTT, SHECK WES, TRIPPIE REDD, GUNNA

32,602 LIVE NATION
TWO SHOWS TWQ SELLOUTS

$2,632,660  ERIC CHURCH
$139/$29 ENTERPRISE CENTER, ST. LOUIS, MO, 29,200 MESSING TOURNG GROUP/AEG PRESENTS
JAN. 25-26 TWO SHOWS TWO SELLOUTS
$2,549,192 MUMFORD & SONS, MAGGIE ROGERS
$98/$78/%58/%38 MADISON SQUARE GARDEN, NEW YORK 36,936 MADISON HOUSE PRESENTS
DEC. 10-11 TWO SHOWS TWO SELLOUTS
$2,204,360  RNB FRIDAYS LIVE
($3,028,677 AUSTRA- NIB STADIUM, PERTH, AUSTRALIA 23,029 FRONTIER TOURING
LIAN) $95.72 NOv.¢9 25,000
$2,181,154 BOB DYLAN
$169.50/$99.50/$59.50  BEACON THEATRE, NEW YORK 19,402 LIVE NATION
NOV. 23-DEC. 1 SEVEN SHOWS SEVEN SELLOUTS
$1,429,980  RNB FRIDAYS LIVE
($1,981,818 AUSTRA- ROYAL ADEL AIDE SHOWGROUNDS, ADELAIDE, AUSTRALIA 14,297 FRONTIER TOURING
LIAN) $100.02 NOV. 11 17,785
$1,361,249 ELTON JOHN
$224.50/$49.50 PECHANGA ARENA SAN DIEGO, SAN DIEGQ, CALIF. 11,517 AEG
JAN. 29 11,555
$1,249,422 MEGA 97.9 MEGABASH FT. DON OMAR, FARRUKO, J ALVAREZ, BECKY G
$219/$159/$119/$79/$49 MADISON SQUARE GARDEN, NEW YORK 14,099 LATIN EVENTS
DEC. 5 SELLOUT
$1,180,113 JOSH GROBAN, IDINA MENZEL
$244/814350/693 50/$49/$3350 MADISON SQUARE GARDEN, NEW YORK 12,155 LIVE NATION
NOV. 18 SELLOUT
1,053,720 BRYAN ADAMS
($1,400,500 CANADIAN)  BELL CENTRE, MONTREAL, QUEBEC 14,178 EVENKO, LIVE NATION
$98.56 JAN. 26 SELLOUT
$928,457 PENTATONIX
$155/$105.50/$80.50/%  BEACON THEATRE, NEW YORK 10,846 THE BOWERY PRESENTS
65.50/$50.50 DEC. 18-22 FOUR SHOWS FOUR SELLOUTS

$145.50/8125,50/$65.50/$45.50

CHICAGO THEATRE, CHICAGO
NOV. 7

$863,443 BILL BURR, JOE BARTNICK, PAUL VIRZI
$69/$49/$29 MADISON SQUARE GARDEN, NEW YORK 17532 NONVORECOMED FESTVAL CARDLNES N RDATNAY
NOV. 7 SELLOUT
$659,413 STAND UP FOR HEROE
$5000/$1000/$500/8250/3100  HULU THEATER AT MADISON SQUARE GARDEN, NEW YORK 5,478 BOB WOODRUFF FOUNDATION
NOV.5 SELLOUT
$631,480 80’S WEEKEND
$505/$195/$117/$87/$67 MICROSOFT THEATER, LOS ANGELES 6,860 FKOA PRESENTS
JAN. 27 SELLOUT
$585,288 TRANS-SIBERIAN ORCHESTRA
$82.50/$36 RICHMOND COLISEUM, RICHMOND, VA. 8992 LIVE NATION
DEC. 19 9730
$561,677 JOHN LEGEND
$189/$123/$83/$63 HULU THEATER AT MADISON SQUARE GARDEN, NEW YORK 5,069 LIVE NATION
DEC. 3 SELLOUT
$512,192 KEITH URBAN, JULIA MICHAELS
($718,168 AUSTRALIAN)  NEWCASTLE ENTERTAINMENT CENTRE, NEWCASTLE, AUSTRALIA 5,290 TEG LIVE
$130.69/$50.78 JAN. 23 5,370
$441,197 NE-YO
$149/$133/$103/$83/$63  HULU THEATER AT MADISON SQUARE GARDEN, NEW YORK 4,502 SJ PRESENTS
DEC. 1 5,346
$412,436 BOB WEIR
$76/$66/%56 BOCH CENTER, WANG THEATRE, BOSTON, MASS. 5,901 LIVE NATION, MSG LIVE
NOV. 15-16 7,106 TWO SHOWS ONE SELLOUT
$377,544 HOLIDAY CHEER FOR FUV FT. JOHN PRINE, THE LONE BELLOW
$301/$126/$90.50/$60.50  BEACON THEATRE, NEW YORK 2713 FORDHAM UNIVERSITY
DEC. 3 SELLOUT
$376,898 THE DOOBIE BROTHERS
$165/$109.50/$69.50/$49.50 BEACON THEATRE, NEW YORK 4960 LIVE NATION
NOV. 15-16 5,389 TWO SHOWS ONE SELLOUT
$344,046 BAPE HEADS SHOW FT KID CUDI, WIZ KHALIFA, BIG SEAN, PUSHA T
$130/$109/$80/$60 HULU THEATER AT MADISON SQUARE GARDEN, NEW YORK 5,278 UISAPE LLC
DEC. 6 SELLOUT
$313,759 CYNDI LAUPER & FRIENDS
$150/$115/$99/$65/$50  BEACON THEATRE, NEW YORK 2642 LIVE NATION
DEC. 8 SELLOUT
$301,042 THE REVIVALISTS, AMERICAN AUTHORS
$94.50/$74.50/$54.50/  BEACON THEATRE, NEW YORK 5419 THE BOWERY PRESENTS
$49.50/$39.50 JAN. 16-17 TWO SHOWS TWO SELLOUTS
$300,280 STARS AND STRINGS, DIERKS BENTLEY

3,541 ENTERCOM
SELLOUT

Church
Doubles
Down

Eric Church (above)
debuted his Double Down
Tour on Jan. 18, and its first
three engagements appear
on the Boxscore chart at
Nos. 9,10 and 12. They
combine for $8.4 million in
gross revenue and 87,317
tickets sold, according

to figures reported to
Billboard Boxscore.

Church opened the trek
at CHI Health Center in
Omaha, Neb. (Jan. 18-19),
before playing Enterprise
Center in St. Louis
(Jan. 25-26) and TD Garden
in Boston (Feb. 1-2). He'll
continue playing Friday and
Saturday shows at arenas
throughout North America
into the summer, with each
night featuring a unique
three-hour set.

The tour is ambitious
in terms of artistry and
pure stamina, but the
early results indicate
Church can pull it off. The
three weekends sold out
and respectively grossed
$2.9 million, $2.6 million
and $2.8 million, setting
a career-high pace for
Church and becoming
the top three grossing
engagements of his career
so far.

Church has 31 arena
dates through June 28-

29 (at The Gorge
Amphitheatre in George,
Wash), and while that is
fewer than the 61 (sold-out)
dates on his 2017 Holdin’
My Own Tour, he may
top himself. His previous
trek was his biggest ever,
grossing $52.8 million and
averaging $866,000 per
show. With the pace set
by Double Down’s opening
engagements, Church is on
track to challenge his 2017
high, despite playing almost
half the number of shows.
—FEric Frankenberg

Go to BILLBOARD.COM/BIZ for complete chart data 119



could write and sing their own songs,
so I started to take guitar lessons,”
Streisand told The Hollywood Reporter in
ASTAR IS BORNHIT NO.1 o peaseneatjowerand
over, driving my family crazy.” The tune
ON THE BlLLBO ARD 200 went on to win best original song at the
Academy Awards and the Golden Globe
Awards, while she and Kristofferson
won Golden Globes for best actor and
actress in a motion picture musical or
LONG BEFORE BRADLEY COOPER AND  Mason, was released in November 1976.  comedy, respectively.
Lady Gaga brought their remake of A Star ~ The set reached No. 1 on the Feb. 12, They’re both going strong;
Is Born to the silver screen — and the 1977-dated Billboard 200, where itruled  Kristofferson released The Cedar Creek
Billboard charts — Kris Kristofferson and ~ for six weeks. But it was standout single ~ Sessions in 2016, and Streisand’s Walls
Barbra Streisand did the same, tellingthe ~ “Evergreen,” which topped the Billboard  hit No. 12 on the Billboard 200 last

Kris Kristofferson and Barbra Streisand’s movie sparked a
chart-topping album and song — and an Academy Award win

story of a burgeoning singer who falls in Hot 100 for three weeks, that marked a November. Cooper and Gaga’s Star,
love with a seasoned rock star. turning point in Streisand’s career. meanwhile, 1s up for multiple accolades
The soundtrack to Streisand and Co-written with Paul Williams, it at the 91st annual Oscars on Feb. 24,
Kristofferson’s reworking of the original ~ was only her second composing credit.  including best picture and original song,
1937 movie and its 1954 remake, “Iwas very impressed [at the time] for their top five Hot 100 hit, “Shallow.”
starring Judy Garland and James with people like Joni Mitchell, who —KEVIN RUTHERFORD
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