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SECONDS OF SUMMER
ascends to its first top 10
on the Mainstream Top 40
radio airplay chart as
“Youngblood” bounds 12-8. The
pop-rock quartet from Sydney
previously reached No. 15 on the list
with “She’s Kinda Hot” in 2015.

On the Billboard Hot 100, the band
earns its second top 20 hit (following
the No. 16 “Amnesia” in 2016). The
song jumps 22-17 with top Airplay
Gainer honors, gaining by 16 percent
to 47.2 million audience impressions,
according to Nielsen Music.

“Youngblood” is the second
single from §SOS’ third LP of the
same name, which debuted atop
the June 30 Billboard 200 (making
the group the first Australian act
with three No. 1s on the list). Lead

4

s
.
7!

single “Want You Back” hit No. 23
on Mainstream Top 40 and spent
a week on the Hot 100 (No. 61). As
$SOS toured to promote the new
set, “ “Youngblood’ was getting a
stronger reaction than ‘Want You
Back,” ” says Capitol Music Group
executive vp promotion Greg
Marella. “We made the decision to
pivot to ‘Youngblood.” We couldn’t
ignore the data.”

The song has racked up 134 million
U.S. on-demand streams and
sold 171,000 downloads through
Aug. 19. (“Want You Back” has
57.8 million streams and sold
83,000 downloads.) Ultimately,
says Marella of “Youngblood,”
“the band made a hit record. It
connected. None of this happens
without that.” —GARY TRUST

10 g

From left: Michael
Clifford, Luke
Hemmings, Ashton
Irwinand Calum
Hood of 5 Seconds
of Summer.

Title cenmncanon Artist

PRODUCER [SONGWRITER] IMPRINT/PROMOTION LABEL

-4 In My Feelings Drake
SRR AR RN pacwensvorear

On Charnt

Girls Like You Marno_n B reat. cardi B

LEVIGANCIRELT JANLEVINLIDGANHP WAITER RTHAZZ ARG M STONDAASHPOMIN L5 NTRRSCONE

ILikelt A  CardiB,BadBunny &JBalvin| , |
G TR TR SR s

FEFE ﬁlxglne Feat, Nicki Minaj & Murda Beatz 3 4
YREHER SRREARERET ™ scumcancemousaomoscrs
BetterNow A PostMalone | - |
FRANK DUKES, LBELL JAPOSTWIWWALSHLA FEENTLBELL) REPUBLIC

Lucid Dreams

NMIRA [LHIGGNE NMRA_STING DMILER)

JuiceWRLD | 5 | .

GRADE ASINTERSCIORE

Sicko Mode

NOT LISTED [NOT LISTEDY

TravisScott | .

CACTUS IAQK/GRAND HUSTLE/EPIC

g ]

Taste A

DA, DOMAR PARNGUTENSTEVENSON K CPHUSC D BWS DLDOMAN]

TYgﬂ Feat. Offset 8
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ElaMai | ; | 5
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Billboard Hot 100

Drake

TG VN A ONE TR B

Nonstop

AT TN A CARHANW B AMEEREE TAWISON]
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The Middle Zedd, MarenMorris & Grey

DZEKO: ANDREW CIGGS. KHALED: MICHAEL TRAN/FILMMAGIC. MINAJ: KEVIN MAZUR/

GETTY IMAGES. GOMEZ: JESSE GRANT/GETTY IMAGES. VINE: SARA JAYE WEISS/

SHUTTERSTOCK.

MR T —
TIESTO & DZEKO
FEAT. PREME & @ 6 ﬁﬂm . YGFeathhainr_Si;mn&HkhMinaj
PO s,l., MAI.O N E SOVLTARD TR DO D MR AN NS R PPE N RN ERETN T WA, NNLTETEM
Jackie Chan 6 | 23 Gad’s Plan ﬁ Drake
CARDO ONTHE BRTTOUNG DXL ST TSRS
i -ll N [CERE RN ‘\_.Jlm'.\'lvl SN TOLRS G RAONTCASH MONTY SERURIC
i Ui BackTo You @ Selena Gomez
HFFNMH?&TWWHMTHE%MZ} NETHUDGANTERSCORE
a | 2o PN Sad! A XXXTENTACION
= LOUNNINGHAM DOOTENTACIOMLOUNNMGHAM]  BADVIBESFOREVER
- Ie Stargazing Travis Scott
The hitby Dutch INOT LISTED (NOT LISTED] CACTUS IACK/ GRAND HUSTLE/ERIC
DJ Tiésto, 49, and
26-year-old Toronto- 2w | 7 [ 28 Tequila A Dan + Shay
born Dzeko (pictured) IMEEOOURIEIMTEENUENGATN  WAERROD MBI W NS
alsoholdsatNo.5
onHotDance/ @ 24 S Mercy A Brett Young
Electronic Songs fora G e i
second week.
57 | 20 [z ) GodlsAWoman Ariana Grande
18 Gl HDE A BRATT LAIECE ECHA R B GORAHSSONLAIMANT ADEH) R
What inspired you and Tiésto to remix learned a million things from him. His A
Preme and Post Malone’s track? advice was to make music you believe in 24| 3% Eﬁmmummmm mmmtm
DZEKO |'ve known Tiésto for along time — and to stick to your sound. Collaborating
we've been good friends. | met Preme on a song like this is a dream. | heard it on 30 | 40 OneKiss Calvin Harris & DuaLlipa
) T ) , CAIVINHARRIS [CALVIN HARRS, [t PA LRETES) COLUNELA
three years ago at aDrake concertin the radio in Toronto the day it came out. I've
Toronto. One night, he was working on had songs on the radio, but thisis a whole 20 | 32 Hm?&tﬂ ﬂ?dlo&%ﬁm?
. . 3 HEA N Y dgg T" i FAELAT
[his 2018 album] Light of Day and played different league. i TR
us “Jackie Chan.” The second | heard 4 | 54 [34 Natural Imagine Dragons
. . " . A J% rum ﬁl;ﬁjﬂm CERHANTSMER RSO0
the hook and lyrics, like “Uber out to Why do hip-hop/EDM collaborations . ' e
Calabasas,” | knew. We talked about work so well? @ 4 [ s Simple Aorida Georgia Line
.o . . , . . . LMAOHTHUBRARDBXELLEYMUHARDYMHOLMANI EMLG
[giving] it an upbeat, summery vibe. It's Hip-hop beefs [dance music] up, makes it
awhole different song. super energetic. It's going to keep growing. 52 [z6 Drowns The Whiskey  Jason Aldean e ueunss Lamben
I'm trying to work with more hip-hop MENCHITHEVICIUMRGIIRMIIIT.  Madvmwcminow
You started D)’'ing at 14 after seeing Tiésto  artists because as a DJ, some of the most % | & NeverBeTheSame A Camila Cabello i |
live. What was it like to work with him? reactive mashups you can play in festival SRS INGARR AW qeome
He's the godfather of dance music. I've sets are hip-hop. —TATIANA CIRISANO = | inMy Blood @ ShawnMendes | , |
UGBGER LSMENDES B MINDESICRCER SHARFEGWAFBLRION) BLAMND FERURLC
LALWY A LEFEMLIMOTASIC) LALIV/RWAL-KORALT
@ 1 P GetAlong Kenny Chesney | ., |
SRR ROFTMMGMINLIONIRE  ALECHRWARET NG
Khalid & Normani % | g Apes**t TheCarters | . | .
O SRR AV anmangy FOXMRCA IOMSSE LB B IOSSULLEE TS PAIWOODROC NARON
NoTearsleftToCry A AranaGrande | ; | 63 | 84 Fao Y Bor.l Nicki Minaj rest adanasrande | 45 | o
MAXMARTIVLTA (S KOTEC HARNOCDOWH AGRANDEMAX MARTI]  REPLBLC i
LEELLPOET MALONE [LBELL APOSTTW.GRIFFIN IR) REPLBLIC INOT LISTED [NOT LISTED] CACTLE JACK \GRAMND HUSTLE/ERC
DJ KHALED g | @ Nice For What A Drake | g 4] Chun-li A NickiMinaj | , |
FEAT. JUSTIN e T LT ] EONCHMNAIDIMARALRED]  TOUNGMONETCASHMONET FERBUC
BIEBER,
CHANCE THE p Yes Indeed LilBaby &Drake | o | 4 5t [4s] life Changes ThomasRhett | . | ¢
RAPPER & WWHEEZY [DUONES AGRAHARMWGLASE CURUTY COMTROLACIOWNICARTCOL (DUHURE |FASLRE THOALAL PHETT [THOMAL FHETT R AVINELFEAS BE A CORIET) WY
QUAVO
WA MARTRLSHELLBAC K [LSWIFTMAXMARTRUSHELIBACK]  BIG ACHING TEPURLIC SEX0RCH ATDON [THPPE REDDSS SORCHY Ivih DEN BNEE TENTHOLGAMD PROECTS
| (<1 Youngblood ®  5SecondsOfSummer | . | 5 [47] Sunrise,Sunbum, Sunset LukeBryan | ., |
The collaboration returns to WW ok LSTEVENSLSTEVENS [ZCROWELLR HURDC MCGIL)  CAPITOL NASHVILLE
the top 10 as it bounds 20-14
on the Radio Songs chart, up HOTSHOT Barbie Dreams NickiMinaj | o | - Eastside Benny Blanco, Halsey & Khalid | "
12 Dercir?gtut; e5n2£ million DEBUT NOTUSTEIDINOTUSTID]  YOUNGMONEY/CASHMONE Y/REPUBUC CRTBNSRA TG TE SHEAMATIV —  FAINOS G SECRTSANTRSCON
MeantToBe A BebeRexha&FloridaGeorgialine | - | - a | g0 [ao) Teote Casperhagico NoGaki Dal Nicky em O Becboney | . |
WILSHIRE (BREXHATHUBBARD MILLERDAGARCIA]  WARNERBROS /MG fﬁ:{# B a,: s *A';jﬂ;avﬂ"“ e SRR
Perfect A EdSheeran | | | w0 | 5o [s0] Moonlight A XXXTENTACION | 5 |
WHICKSESHEERAN [LCSHEERAN ATLANTIC LOUMNMNINGHAM DOOTENTACION LOUNNRNGHAM]  BAD VIBES FORIVER
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Nicki Minaj extends her record for
the most entries on the Billboard

RISSIFER(BREXHAS DIRANTERAUSFRER)  WARNEREROS Hot 100 among women to 97 —
&0 W 52 Beautiful ® Bazzi reat. camila cabell s2 | 2 Taylor SW.Ift ran.ks second among
NOT USTED (NOT LISTED] ZZZ/AMCOSMIC/ATLANTIC female artists with 77 — as four
NICKI tracks debut from Minaj's new
Kiss Somebod Morgan Evans .
7R85 uasmmmmw:usmm?omm wammg?wﬂww % |7 nI;I(;rT)II.\e ] album, Queen, which starts at

No. 2 on the Billboard 200. “Barbie
Dreams” begins at No. 18 on the
Hot 100, fueled by 17.3 million U.S.

Dreams

74 [s4) Broken lovelytheband | -, |

CHEDCEC PARYCMEDICEMICOLLMESDSR0GA]  ANCTHER CENTURY,CEHTURY MEDIA/RED

B®|@] (@&

Hotel Key Old Dominion
64 4 55 SMCANALLY [MRAMSEYL ROSENAOSBORNE] RCA NASHVILLE S streams and 24,000 downloads
sold, according to Nielsen Music.
5] RichSex — NickiMingjreaiwarme | 55 | Italso enters the R&B/Hip-Hop
(REDIDIMARAIDCATR IR HEADICTAZELANE, YOLNG MONEYCASHMOAETRELELC . o
Airplay chartat No. 33 (5.9 million
73 [57] Africa Weezer | ; | ¢ in audience), marking Minaj's
MRANKIN{DEPAICH LEPORCARD) WEEZER/CRUSH MUSIC/RRP . .
highest debut on the tally with
sg | Majesty  Nicki Minaj reat. minem s Labrinth | 55 | 4 asolo song. —GT.
NOT LISTED [NOT LISTED) YOLING MONEY/CASH MONE Y/ REPLIBUC
@ t0 [s0] AllGirls AreTheSame  JuiceWRLD | , |
MAIRA [LHIGGINS MIASA] GRALE A/MTERSCOPE
0] GanjaBurns NickiMinaj | ¢, |
NOT LISTED [NOT LISTED) YOLNG MONEY/CASH MONEY/REPLBUC
@ 67 6l T*GM m m . {:hﬂs lﬂ\E Feat. Tori Kelly 55 1 CHN}“SBI TI'EVIS Scm 24 "
LI DA GARCIA HUINDSEY) MILLER) BIGLOUD NOT LISTED [NOT LISTED) CACTUS IACK/GRAND HUSTLE/RERIC. | © %
66 [ 62 Solo Clean Bandit reat. pemi Lovata 58 7 Loselt Kane Brown a2 5
NOT LISTED [NOT LISTED) BIG BEAT/ATLANTIC/RRP DHUFE (CEROWNCMCGILLWWEATHERLY)  ZONE 4/RCA NASHVILLE
® 7 [e3 Jackie Chan  Tiesto & Dzeko reat reme & post watone 50 | 6 Growing Pains AlessiaCara | ¢ |
R O AR LR R MpHREY. - MUSICA BN PR POROAKWUD [ACARACCIOLO, A WANSEL\W FELDER] ERVDEF 1AM
ol e I ?ﬁ; Eﬂ_giul BT CardiB | | | 5, Lean WitMe JuiceWRLD | o, | - SELENA
B £ L O S HIGEOPNANT AT PRI GRACEARN ISR GOMEZ
7 Fes Medicine Queen Naija | 4 | 1942 G-Eazy reat. vo Gotti & YBN Nahmir o Back to You
I0HERT ZBEATS [ NBULLS, PPLANER] CILEEN NALA/CAPITOL @m‘&gﬁmﬁ% CWARD, LONS GATEACA
h h
>R StopTryingToBe God  TravisScott | ,, | That's OnMe YellaBeezy | o | - tch’l'gf; ?;é?jssgszvfﬂere
NOT USTED (NOT LISTED) CACTUS JACK /GRAND HUSTLE/EPIC NOT LISTED {NOT LISTED) PROFT/HITCO P 9s,
the track from the 13 Reasons
Why: Season 2 soundtrack
@ e hg“\:‘ewp Clara | 5 | 4 Album Of The Year (Freestyle] J.Cole | ., | | rises 12-10 (60,1 million
[ AMLSONITHOMAS LR OTEMIBSOWNE)  BEAUTY MARKS ENTERTARNMENT NOT LISTED [NOT LISTED) DREAMVILLE/ROC NATION/INTERSCOPE , :
impressions, up 9 percent).
@ a2 [es ] Hooked DylanScott | o | & This Is America A ChildishGambino | | |
- MALDERMANC.GEBS LENORMAN [LISVES SEMNIS MEVANS)  CLIRE DIGKOVERLGORANSION DGLOVERLGORAMSSON]  MCDIWOLF« ROTHSTENRCA
o )el Can'tSay TravisScott | .5 | 5% Tint TravisScott | - | ,
NOT LISTED [NOT LISTED) CACTUS IACK/GRAND HUSTLESEMC NOT LISTED (NOT LSTED) CACTUS IACK /GRAND HUSTLE/ERIC
o [70) RemindMeToForget Kygoreatmigwe | 45 | 5 Have it All JasonMraz | o, | |
KYGOKIGOMIPMENTILPAESTEDACRETOR-ELAN]  KYGOAS/UTRAMRCA NOT LISTED [NOT LISTED) ATLANTIC/RRP
20 Wake Up TravisScott | 5, | Drew Barrymore BryceVine | o | |
NOT USTED [NOT LISTED) CACTUS IACK/GRAND HUSTLE/EMC NOT LISTED [NOT LISTED) S /WARNER BRI
NOT LSTED [NOT LISTED) GUALTY CONTROL/MOTOWN/CAPTOL DGARCILCUNDERWOOD [C LNDEW DML NDSEY] MOGNNAL A0S CARTOL NAGRVILE
@ 75 Don'tGoBreakingMyHeart  BackstreetBoys | .. | . SinPijama  Becky G+NattiNatasha | _ | BRYCE VINE
SHOTAMDN SROTIHMMASSINE]  (HRA AR PR conn SEV
45 55 |'|'I'I UPSB'I Dﬂk& 7 ]2 BES! Pﬂl’t Danie{ Caew Feat. H.ER. =] 4 qurymore
OOGEMANE[AGRAHAMIORTZ)  YOUNG MONEY/CASH MONEYREPUBLIC MEURNETTAEVANS [ASMMONS HER MBURNITLIEVANGRBEL  GOLDENCHRD
o6 R.I.P Screw TravisScott | ¢ | » NEW SheGotThe BestOfMe LukeCombs | o | The Los Angeles rapper-singer
T LISTED [NOT LISTED) CACTUS IACK /GRAND HUSTLE/EMC SMOFFATTLCOMBSE SNYDERCWILSON]  RIVER HOUSECOULIBIA NASHVILE makes his first Hot 100 visit as
“"Drew Barrymore” enters Pop
Tl'b Ella Mal lie ® NF Digital Song Sales at No. 21
79 4 76 O LISTED [NOT LISTED) 10 SUMMERS/INTERSCOPE 7 2 RE-ENTRY TR MMGACN BT ROTMAZONGAR] NRALVUSCCAROUCARIN 90 3 (5,000 sold) and bullets at No. 22
on Mainstream Top 40.
78 | a5 [77] YouSay LaurenDaigle | ¢; | ¢ Nevermind DennisUoyd | o | 4
LINGRANM PAABLSY [LDAIGLE LINGRAMPMABURY) CENTRICITY DENNIS LLOYD (TRBROWN] TIVE/WARNER BROS.
o0 K78 BreakUpinTheEnd Cole Swindell 7| 6 ThoughtIKnewYou  Nicki Minaj reat. me weekns o8 | 1
MREARTERJMMTECMCGILLLIDILON]  WARNERBROS NASHMILLEAWIN NOT LISTED [NOT LISTED) TOUNG MONEY/CASH MONEY/REPUBUC
2 No Bystanders TravisScott | 5 | , N!Dl? TIB’S R Drake | . |
ot dnle i SN BT e oocwow s
56 78 Chﬂ'lgﬂs ‘n XXXTENTAC [DN 8 I8 wm&d Idce WRI-D Feat. Lil uzi vert E:,r 5
ICUNNNGHAM POOTINIACONICUNNNGHAMAHAILEN]  BADVRESFORIVER CB MIX [LHIGGINS. C.BARNETT) GRADE A/INTERSCOPE
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ArethaFranklin “I Like It,” a
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Music Festival at
Northwell Health at
Jones Beach Theaterin
Wantagh, N.Y.
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CONGRATS TO

JASON ALDEAN

AND YOUR ENTIRE TEAM ON SELLING OUT
SUNTRUST PARK, THE HOME OF THE ATLANTA BRAVES
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THE FIRST ARTIST

TO EVER SELL OUT BOTH THE UNIVERSITY OF
GEORGIA SANFORD STADIUM AND SUNTRUST PARK
1S A PRETTY SPECIAL FEATI
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Streaming’s New Power Couples

Spotify and Samsung are just one of many new twosomes as music services pair up
with mobile partners to help them grow. But will these matches make money?

N AUG. 8, VERIZON
announced that it would
give its Unlimited data
plan customers six free

months of Apple Music — whether

the customers were current, new

or even former subscribers to

the music service. The next day,

Spotity, which has been surveying

users about a potential bundle

offering that would combine a

mobile unlimited data-only plan

with Spotify Premium for $30 per
month, announced that it would be
the default music provider for all
future Samsung devices, including
its Bixby voice assistant and Galaxy

Home smart speaker.

Then, on Aug. 22, Tidal announced

a landmark telco bundle in Africa,

offering membership to customers

of leading national telco MTN —
starting in Uganda, with further
expansion into Nigeria and other
countries on the horizon. That news
followed Tidal’s deal with part-
owner Sprint in July, which not only
bundled a Tidal subscription with

Sprint’s Unlimited Plus plans but also

BY CHERIE HU

involved a series of branded events
and takeovers at Sprint retail stores in
over a dozen U.S. markets. Tidal also
partnered with Vodafone in February
when it launched in Spain; Pandora
unveiled its own premium-service
bundle with AT&T’s Unlimited &
More plan in June.

Though streaming services have
been pairing up with telecoms
overseas for years — French telco
Orange has been an investor in local
music service Deezer since 2010, and
Spotify signed its 25th telco deal with
Vodafone Ireland in 2013 —these
integrations are relatively new to
North America, and present both
growth opportunities and risks.

At their worst, telco deals can lead
to more inactive, or “zombie,” users
for streaming companies: those
who purchase a bundle and register
with the service but don’t actually
listen to any music. Deezer’s Orange
partnership led the music service to
lose 600,000 subscribers between
December 2014 and June 2015,
for instance, when many Orange
customers gave up their wireless

plans. Spotify’s new alliance with
Samsung could breed even more
zombie streamers, according to
MIDiA Research managing director
Mark Mulligan, because “handset
bundles typically have much lower
activation rates than carrier bundles,
so a handset partnership on a global
scale could drive very high inactive
[subscriber levels].”

And while Samsung users may
now be much more likely to use
Spotify than other services, it isn’t
clear how many will opt to pay for
its premium tier as long as they can
use the preinstalled app for free,
especially in lower-income, under-
banked, crowded foreign markets
key to Spotify’s future.

Streaming subscribers who pay
through wireless plans also generally
generate less revenue for the
streaming company on average than
those who pay the streaming service
directly, according to analysts, due
to the structure of the deals. That’s
worrying to some music industry
executives, who are already fretting
over Spotify’s declining average

| aulidol
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revenue per user (see story, below).
Still, the potential benefits of these
pairings for streaming services are
huge, as competition for customers
continues to heat up. YouTube’s
new subscription service alone
has signed up millions of new
subscribers since it launched in June,
sources tell Billboard. Spotify’s new
relationship with Samsung — which
boasts 21.9 percent of the global
smartphone market, compared with

Apple’s 15.2 percent —is crucial,
since Spotify doesn’t manufacture its
own phones or speakers. Meanwhile,
the cost of acquiring a new

customer can plummet by as much
as 60 percent with support from a
mobile services provider, according
to comScore Research. Major

telcos also have deep experience
with subscription products, not to
mention tried-and-true tactics to
reduce customer churn.

“A handset
partnership on
a global scale
could drive very
high inactive
[subscribers].”

—Mark Mulligan, MIDIA Research

But in addition to demanding
minimum-revenue guarantees
and marketing commitments
from the telcos, record labels are
increasingly pushing for deals
in which a wireless carrier offers
customers a long-term free trial of
the streaming service, then requires
them to pay full price for the
subscription when the trial expires.
Says Mulligan: “Labels want to
retain control over telco strategy.” @

The Family-Plan Feud:
Too Much Sharing?

Behind the explosive growth of subscription streaming is a
controversial discount that worries some music executives

BY HANNAH KARP

hough Spotify's

subscriber base is

steadily growing, the

average revenue it
gets per paying subscriber is
shrinking.

One of the biggest reasons:
family plans.

Industry sources tell
Billboard that nearly half of
global streaming subscribers
are on family plans, which
Spotify, Apple, Pandora,
Amazon and YouTube all
offer for $15 per month, for
up to six family members.
Analysts say the average
family plan has three to four
subscribers, meaning each
participant saves an average
of $5-$6 per month, and
family plans account for at
least 30 percent of total new
subscriptions for Spotify.

These family-friendly offers
have been instrumental in
helping music services amass
paying customers around the
world — Spotify now counts
over 83 million, and Apple
boasts over 44 million —and
neither Spotify nor Wall Street
sees the slipping average
revenue per user (ARPU) as
a problem. Spotify’s stock
isup over 15 percent from

SUBSCRIBERS GROW, BUT EACH PAYS LESS
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April, when it debuted on the
New York Stock Exchange.
Family plans could prove
especially powerful in the big
emerging markets in Asia and
Latin America that streaming
services are just starting to
crack, where there tend to be
fewer earners per household.
But some music industry
executives are concerned
about the downward ARPU
trend; Spotify’'s ARPU
declined 12 percentin the
second quarter of 2018 from
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Source: Spotify’s filings with the
U.S. Securities and Exchange Commission

the prior-year quarter. And

as record companies gear up
to start renegotiating their
licensing deals with Spotify,
some will be pushing it —as
well as its competitors — to
adjust the parameters. Family-
plan price bumps could help
compensate for the potential
revenue being lost when
family-plan subscribers share
their passwords with friends
outside their families. Such
account-sharing is a problem
plaguing subscription services

outside of music, such as
Netflix and Hulu. According
to media research firm
Magid, about 35 percent of
millennials share passwords
for streaming services.

“Of all the listeners to the
top paid [music] services,
roughly a quarter are ‘sharing’
the account —thatis, they
are not personally paying for
the account, nor are they on a
free trial,” says MusicWatch
analyst Russ Crupnick.

When Spotify launched its
family plans, they were more
expensive, costing $10 for the
“master” account and $5 for
each additional user. But after
Apple began offering family
music plans for $15 a pop,
Spotify did the same in 2016
in order to compete. While the
record labels had sanctioned
Apple's reduced family-plan
price, in part because they
trusted that Apple’s older
customer base would be
unlikely to abuse the plans,
they hadn't given Spotify
the rights to cutits prices,
and some label executives
accused Spotify of breaching
its licensing deals. Eventually
the labels agreed to Spotify’s
price cut, but “now we're in a

=
.3 : 1Ihe millennial habit
of password-sharing
'w is costing streaming
companiesrevenue. .,

{

corner, and it's not good for
anybody,” says one top major-
label executive who wants all
the major streaming services
to return to higher family-plan
pricing models.

Today, Spotify’s paid-
tier subscribers generate
20 percent less per user on
average than Apple Music's.
Meanwhile, Spotify’s family
plans have one extra account
member, on average, than
Apple Music's, according to
this executive, chalking up
the difference to Spotify’s
users being younger and
Apple's users more reluctant
to share family-plan access
beyond their families, given
the credit card and other
personal information tied to
their Apple accounts.

“In the physical world, we
always wanted segmented
pricing, from the front-line
release costing $17 at retail
to the bargain bin at Walmart,
but our concern with Spotify
is that they're rushing to
the bargain bin,” says the
executive. “"We're racing to the
bottom too quickly.” @

Additional reporting by
Cherie Hu.
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Why Alliance is investing in a dyingformat— theiCD ='and why
labels might be wise to follow the thriving wholesaler’s lead

BY ED CHRISTMAN

ITH THE
momentum
behind streaming
accelerating,
Alliance Entertainment,

the largest U.S. wholesaler

of physical music, has no
choice but to take a contrarian
approach.

“We are long on physical
— we want to be the last guy
standing,” Alliance chairman
Bruce Ogilvie told Billboard
during his company’s bustling
convention in July.

While Alliance is diversifying
into DVDs and video games,
merging with New York-based
game distributor MECCA in
May, the company still sees
plenty of opportunity
in music. That’s in part
because if record labels
ultimately decide to get
out of the CD business
altogether, Alliance
hopes it could take over
the business as a trusted
partner of the labels that
could license their music to
make and distribute the CDs
themselves.

Alliance already has the
ability to manufacture discs
on demand, with annualized
revenue of about $775 million,
even with Best Buy removing
the format from all of its stores.
About 52 percent of Alliance’s
revenue comes from music,
with 33 percent from video
and the other 15 percent split
between video games and

i s .
L Lem

merchandise. It also runs
logistics for Kobalt’s AWAL,
as well as for some online
CD/DVD stores, and “can do
internet fulfillment and deliver
as fast as Amazon,” says
Alliance co-owner/CEOQ Jeff
Walker, noting the company
can ship orders about six
hours after receiving them.
That’s thanks to Alliance’s
700,000-square-foot
distribution center in
Shepherdsville, Ky., which is

i\,)

Walker

Ogilvie

“We want to be the
last guy standing.”

—Bruce Ogilvie, Alliance

armed with the latest sorting
and packing equipment and
computer systems, and operates
24 hours a day during the fourth
quarter. “We sit with over

$100 million worth of inventory
in our warehouse,” says Walker,
“so we are ready for whatever
our customers want.”

Alliance is also growing
through its independent
distribution arm, AMPED:
Recently, South Korean music
giant SM Entertainment

Top: Alliance’s distribution centerin
Shepherdsville, Ky., runs 24 hours aday
during the fourth quarter.

inked a deal to distribute K-pop
act Red Velvet’s Summer
Magic: Summer Mini Album EP,
including five limited-edition
versions with covers for each
bandmember.

Still, the Alliance team
wishes the majors would
encourage their top artists
to continue releasing CDs.
The gaming and film
industries both invest
more than the music biz
on physical products,
and history shows that
having multiple formats
in the marketplace
results in revenue gains.
After vinyl sales started
waning in the ’80s, labels were
regretful in hindsight that they
didn’t support the format more
aggressively. But their effort
to push cassette tapes, even as
consumers switched to CDs,
paid off. So, says Walker, “at
least give us something on
vinyl. If artists like Drake and
Cardi B each gave us 20,000
units in vinyl, it would give us
and the retailers something to
sell, and give their devout fans
something tangible.” @
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HOW A LATIN MUSIC
STARTUP NABBED
JANET JACKSON

Fast-growing independent distributors
are getting ready to flex their
muscles in international markets

BY LEILA COBO

In recent years, a slew of independent
distributors have gained new importance in
the Latin market, acting as rights managers,
revenue collectors and labels, and often
funding and marketing the videos that are
crucial to success. Now, even non-Latin stars
are signing up.

Cing Music, a label, distributor and
rights manager launched in 2012 by Jason
Peterson, chairman of GoDigital Media, has
specialized in Latin music until now: for
example, with GoDigital generating some
2 billion streams per month and boasting
about 50 million unique users, mostly in
Latin America. But Janet Jackson has become
Cing’s latest — and first big-name — non-
Latin client: Her Rhythm Nation Records
partnered with Cing to record and distribute
her new music.

Jackson was drawn to the Latin firm after
recording her latest single, “Made for Now,”
with Daddy Yankee. The “Despacito” rapper was
an early GoDigital client who met Peterson
in Puerto Rico in 2010, and referred many of
his indie-artist friends to the service to
collect their revenue from platforms like
YouTube. “We realized the play was not so much
about managing artists’ rights on the YouTube
platform, but about growing their audience,”
says Peterson.

Other Latin-centric digital services
providers such as ONErpm and Symphonic
Distribution are also in demand as a boom
in mobile Latin American music consumers
helps propel more independent Latin artists
and labels to success. Bad Bunny releases
tracks through Rimas Music, an indie
company co-founded by his manager that also
handles digital marketing for artists like
Ozuna, who is distributed by Sony. Spain’s
Altafonte has added 18 employees in August
alone (for a total of 80), while InnerCat
Music is looking to expand beyond Latin as
well. As for the widening range of services
offered, GLAD Empire founder Camille Soto
says: “The only thing I'm not doing is
administering Instagram accounts, because
that’'s very personal.”

! “Made for Now” vi

ALLIANCE: WARWICK GOLDBY. CD: ISTOCK/GETTY IMAGES. OGILVIE, WALKER: COURTESY OF ALLIANCE. JACKSON: COURTESY OF CINQ MUSIC GROUP.
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out there that wanted to give

up on us, but we’re back,”

says Amy Doyle, the pride
resonating in her voice.

She’s speaking of MTV’s resurgence:
After a five-year decline, the cable
channel is experiencing an upturn,
including four consecutive quarters of
growth. The surge has been bolstered by
a number of shows including reboots of
TRL and Jersey Shore: Family Vacation,
the outlet’s highest-rated new show in
six years. The news is even better at
VHzi, which has experienced 12 straight
quarters of growth in key demographics,
led by such shows as RuPaul’s Drag Race
and Love & Hip Hop.

For Doyle, the victory feels personal.
A nearly 20-year veteran of MTV parent
Viacom who has worked with MTV for
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Doyle, photographed
Aug. 14 at her office

in New York, says
recentgrowthis
attracting more talent
like Martha Stewart:
“Who ever thought
she’d be on VH1?"
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GM, MTV/VH1/LOGO GROUP

The GM is overseeing MTV's new era

as part of an all-female team directly
reporting to president Chris McCarthy

BY MELINDA NEWMAN

"PHOTOGRAPHED BY JAI LENNARD

almost her whole tenure, Doyle was
named GM of MTV, VH1 and Logo Group
in January 2017.

On Aug. 20, Doyle presided over the
MTYV Video Music Awards from New
York’s Radio City Music Hall, the site
of the first VMAs in 1984. During the
show, MTV announced a reboot of its
reality show The Hills and the launch of its
midterm-elections campaign, +1 The Vote,
which includes a digital registration tool
and plans for 1,000 parties and events
at polls in all 50 states. (The show also
featured a rambling tribute to Aretha
Franklin by Madonna, though she spoke
more about her own career than the
Queen of Soul’s.)

Doyle, 48, grew up in Bellingham,
Mass., until she was 13, when her father
transferred to Long Valley, N.J., “where
my love affair with Bruce Springsteen

began.” She talked to Billboard about
MTV’s and VH1’s growth, as well as
engaging young fans in social activism
while keeping them tuned in across all
media platforms.

Before arriving at MTV, you worked at
a number of radio stations. What skills
do you use from your radio days?

One of my radio bosses said, “You got to
give people what they want, and they want
hits.” And certainly, when I got to MTV,

it was all about the hits. By the way, that
philosophy still exists in that when you
look at some of the things we’re doing now
where we’re reviving iconic franchises [like
Jersey Shorel, it’s because they were beloved
then and there’s still a nostalgia factor.
Maybe you evolve it, you put a new twist on
it, but you don’t have to reinvent the wheel
every single time.
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The TV ratings for the VMAs have
been declining in recent years. How
vital are ratings versus social media
engagement?

We’re well aware that not everybody
watches the TV screen anymore, and we
know that we have a huge audience that
just consumes our content through the
social and digital platforms, so we’d look
at it holistically. One isn’t more important
than the other. You experience the VMAs
through Twitter, Snapchat, Instagram,
Facebook, obviously on TV. As we look

at how we build that brand, it’s really
about how we also build content for

every platform where fans are consuming
content. We are putting as much emphasis
on developing content for all platforms.

RuPaul’s Drag Race is up for 12 Emmy
Awards, the most ever for VH1 in an
Emmy season. What does that mean in
terms of prestige for VH1?

It means so much. The strategy behind
moving the show from Logo to VH1

[in 2017] is that Logo has only so much
distribution, and as soon as we had heard
that we weren’t going to be able to get
more distribution from Logo, we were like,
“This show deserves the biggest audience
possible.” We believed that if more people
were exposed to this show, we would
convert more fans. And that there was a
real nice overlap too between Logo and
the VH1 audience in that there’s a lot of
diversity across both of those brands. A
couple of months ago, Leslie Jones from
[Saturday Night Live] tweeted she had just
discovered it in its ninth season. So a lot
of people were finding it for the first time
because it was on VH1. I can’t walk through
my neighborhood on the night it’s on
without passing five bars that are throwing
RuPaul’s Drag Race parties.

You launched a campaign at the VMAs
to get out the vote for the midterm
elections. What is MTV’s partin
promoting youth activism?

Our mission statement is to celebrate
youth culture from escapism to activism,
and that has always been part of MTV’s
DNA. One of the things we did [that]
we’re super proud of this year is we
supported the National School Walkout,
and we went dark for 17 minutes across
all of our platforms and channels. We
leveraged our substantial, multiplatform
footprint to support these extraordinary
young people who are trying to change
the world and make it a better place. Our
goal is to continue to find ways in which
we can hand them the microphone and
amplify their efforts.

1 Lolathe bulldog puppy,
“the latestand greatest
addition to our family.”
2The neon“slay” light

is “daily inspiration

from pop-culture
philosopher RuPaul.”3A
Moon Person and other
statues from “some of
my favorite tent poles
I've been honored to
executive-produce.”4 A
signed photo of Missy
Elliott, who was honored
in2016 atthe VH1 Hip-
Hop Honors.

MTV and VHI feature a lot of
unscripted TV. What role does music
still play on both channels?

It still plays a very big role. We look at
how we can weave music into everything
that we do. We have our tent poles

like the VMAS, we work music into the
[MTV] Movie & TV Awards, and it has
its own category. We also have a global
emerging-artists campaign called “Artists
to Watch.” TRL we brought back just

was because of [former MTV Networks
chairman/CEOQO] Judy McGrath, who
had put a lot of women in senior roles.
We have even more women in very
senior roles who have a seat at the

table. For [MTV/VH1/Logo president]
Chris McCarthy’s direct reports, we're
100 percent female. And almost half are
diverse. What that does is brings a lot of
different points of view to the table, a lot
of great meaningful discussion. A lot of

“Women are represented not only on the

screen but behind the screen as well.”

about a year ago. We learned a lot and
sort of shifted and pivoted our strategy,
but we are still very much committed to
that. Cardi B came out of Love & Hip Hop,
as did Remy Ma.

You're one of many female department
heads at Viacom. How does

the strength of females in upper
management affect what we see on
the air?

Alot. When I left radio to come to MTYV,

it was so exciting to see so many women
in leadership roles, and a lot of that

women are watching our channels. Now
they’re represented not only on the screen
but behind the screen as well. We want the
young women in more junior roles here to
feel like they have a career path that can
take them all the way to the top here.

Madonna received some backlash
for her tribute to Aretha Franklin at the
VMAs. Why did you choose her?

We felt the Detroit connection was
important, a city known for its musical
roots and a place near and dear to
Aretha’s heart. ©

t‘-
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TOPLINE

A Happy Birthday For The
Michael Jackson Business

With a Broadway musical on the way and a guest spot on one of the year's
biggest albums, the King of Pop’s legacy is proving lasting — and lucrative

BY ED CHRISTMAN

hen Michael Jackson died on
June 25,2009, the executors of
his estate, John McClain and
John Branca, felt that their No. 1
job “was to generate revenue, pay off debt and
enhance Michael's legacy as an artist, not the
tabloid sensation,” says Branca.

As the estate gears up to stage Michael
Jackson’s Diamond Celebration in Las Vegas
on Aug. 29, the day the King
of Pop would have turned
60, Branca says thata
series of recent deals both
large and small are easily
taking care of business.

This summer, the estate

picked up $287.5 million

on what sources say was

a $50,000 investment as

part of the consortium that
bought EMI Music Publishing in
2012. With that catalog now worth

$4.75 billion, Sony, which owned

nearly 30 percent of EMI, has

agreed to buy out the estate’s 10 percent.
Since Jackson put up about $17.5 million

in equity and $30 million in debt to buy

the ATV catalog for $47.5 million in 1985,
the estate has earned nearly $1.6 billion

on that investment, Billboard estimates.
Also, given that the estate owns Jackson's
master recordings as well as his publishing
rights, Billboard calculates that it earns
about $10 million in annual royalties from

his recordings in the United States alone, not
including synch deals or bonuses that may have
beenin his recording contracts. Worldwide, the
estate earns an estimated $20 to $25 million a
year on the recordings.

Helping protect his legacy are initiatives such
asthe “On the Wall” exhibit at the National Gallery
in London that recently opened. “Not everything
we do is meant to pull in millions of dollars,” says
Branca. “Sometimes we do things because they
are interesting and cool.”

As for ventures that can accomplish both, a
Broadway musical is in the works with Pulitzer
Prize-winning playwright Lynn Nottage and
renowned ballet choreographer Christopher
Wheeldon directing the production. (Cirque
du Soleil's The Immortal world tour and the
Michael Jackson ONE tribute in Las Vegas are

| =

'Fx th_n_m: '

Clockwise fromtop:
Jackson-branded
slotmachinesin
FortLauderdale, Fla.;
Cirquedu Soleil’s
ONEin2013; Drake’s
Scorpionfeatures the
King of Pop; Jackson
headphonesand
Hugo Boss T-shirt.

ongoing.) The estate
is also gearing up to release
limited-edition sneakers, after a Michael Jackson
collection from skateboard brand Supreme
immediately sold out earlier in 2018, according
to sources. Jackson is also currently on the charts
as afeatured artist on Drake’s “Don’t Matter
to Me,” which counts 107 million on-demand
streams as part of the rapper’s blockbuster
Scorpion album, according to Nielsen Music.
All told, the estate’s executors have broughtin
about $2 billion since Jackson’s death — though a
decision in a case prompted by an IRS lawsuit over
the valuation ascribed to Jackson’s image and
likeness is pending, sources say. For now, says
Branca, “we're trying to do things that are smart
and tasteful.” @

2ChainzandKesha

Warq attheir

MiarTi wedding.
1

NOTED Aug. 14 - 21

New Deals
Australian collecting
society APRA
AMCOS entered a
licensing deal with
Facebook.

Lele Pons signed
aglobal recording
deal with Universal
Music Group imprint
10:22pm.

FifthHarmony's
Dinah Jane inked
a solo deal with
L.A. Reid’s Hitco.

Executive Turntable
Live Nation named
Amy Mark executive
vp inits mediaand
sponsorship division.

Amazon Music hired
Andre Stapleton

to head U.S. label
relations.

Swedish House
Mafia split with
longtime manager
Amy Thomson.

Live Nation U.K.
president/COQO Paul
Latham retired.

Noah Goldstein was
named senior vp A&R
at Columbia Records.

Island Records
elevated Eric Wong
to COO.

ShariBryant joined
Alamo Records as
partner/GM.

Media Alert
Nielsen-owned
Gracenote expanded
to India.

Spotify and Electric
Lady Studios in
New York launched
afemale producer
and engineer
residency.

Meet & Greet
Nick Jonas and
Priyanka Chopra
confirmed their
engagement.

Kings of Leon’s
Caleb Followill and
wife Lily Aldridge
announced they're
expecting a baby.

2 Chainz and Kesha
Ward tied the knot.

Obits

Singerand
Godfather actress
Morgana King died
atage 87.

Jill Janus, vocalist of
metal band Huntress,
died atage 43.

Eddie Willis, guitarist
for Motown'’s Funk
Brothers studio band,
died at 82.
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1 Justine Skye said of her music: “If you
need some motivation, if you need a
sad song, if youneed alove song, | got
you.” 2“When [your family is there],
that’s your whole heart watching you,”
said French Montana. 3 Kim Petras.

4 BellaThorne, whose older sister,
Dani, DJ’'d during her performance. 5"l
[make] pop music, but notannoying
pop music. There's elements of Lana
Del Rey mixed with Gwen Stefani,”
said Maty Noyes. 6 Amy, George and

PR

Tokimonsta, Matoma and DJ Snake, hip-hop ruled:
Montana put on a special set for his mother, who was
XXXTentacion during his afternoon show; and Future

closed out the second night with a bang. The Atlanta
rapper leaned on all entries in his prodigious catalog,

l.‘IW' Emma Sheppard (from left) of the
band Sheppard.7 Sabrina Carpenter
covered Arctic Monkeys during her
set.8Jacquees.9Daya. 10 Clockwise
fromleft: Cheat Codes’ Matthew
Russell, Trevor Dahl and Kevin Ford
with Rosie the dog.
, T
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Billboard Hot 100 Festival
|, WANTAGH, N.Y., AUG. 18-19
) PHOTOGRAPHED BY JOEL BARHAMAND
\ “WHEN I GET ONSTAGE, WE ARE GOING TO GO cracked the Hot 100 chart for the first time in July,
fucking hard in the rain,” Halsey tweeted Saturday solidified their places as festival mainstays. And
night (Aug. 18) ahead of her headlining set at the even with a roster full of EDM hitmakers including
Billboard Hot 100 Festival. And though the drops
stopped falling just as the pop star took the stage, she Bhad Bhabie made her festival debut; French
made sure to deliver on her promise by performing a
showstopping set complete with a stripped-down version  in the crowd; Lil Xan honored the late Lil Peep and
of her Chainsmokers collaboration “Closer” and her
4 hopeless fountain kingdom hits. The fourth annual event,
which returned to Northwell Health at Jones Beach
) Theater on Long Island, included a handful of solo stars ~ spanning from DS2’s “Thought It Was a Drought”

in the making, like Sabrina Carpenter,Kim Petras
and Daya, while rising trios such as Cheat Codes
and lovelytheband, whose debut single, “broken,”

to Future’s “Rent Money” and Honest’s “Move That
Dope” — capping off the festival, and marking the
unofficial end of summer 2018. —BILLBOARD STAFF
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1DJ Snake delivered a headlining setthatincluded
an audience singalong of his 2016 Justin Bieber-
featuring smash, “Let Me Love You,” on day two
of the Billboard Hot 100 Festival. 2 Jacquees wore
festival merch onstage on opening night. 3 Bella
Thorne and Irv Gotti on the Hot 100 main stage
on Aug. 19.4 Future gifted the packed theater
with a hits-filled set for the festival’s closing
night.5 Kim Petras on Aug. 18. 6 Maty Noyes
(right) formed a congaline with backup dancers
Grayson McGuire (left) and Chris Cangero at the
Beach Stage on Aug. 18.7 Lil Xan showed off his
tattoos ahead of performing on day one.
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! 7 DAYS on the SCENE
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8 Gnash performed on the first day

of the fest. 9 Andrew McMahon
crowd-surfedinaninflatable duck on
Aug. 18.10 Drew Love (left) and Dante
Jones of THEY. made their Hot 100
Festival debuton Aug. 18.11 Halsey
delivered her headlining setjust
asastormcleared.12Bexey at the
Beach Stage on Aug. 19.13 Logan
Henderson (right) received a stack

of pancakes onstage from Sony RED
executive Brent Battles so he could
eat breakfastduring his day-two

set. 14 MadeinTYO made a surprise
appearance during BellaThorne’s
performance on Aug. 19.15 Yasmine
(left) and Jahan Yousaf of Krewella
took over the Sun Stage on day one.
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Woods + Dangaran

-u"t " ‘- ‘- ——
Studio AR&D

THEAGENCY

LIVING IS AN ART FORM
IN PALM SPRINGS

Desert Palisades is the next frontier in the
rich architectural heritage of Palm Springs,
offering residents the freedom to design and
build their homes amidst the most recognizable
landscape in the Coachella Valley. Three minutes
from downtown, Palm Springs' last hillside
community features modern masterpieces by
iconic visionaries Ray Kappe and Al Beadle and
rising stars Sean Lockyer of Studio AR&D and
Brett Woods of Woods + Dangaran.

RESERVE YOUR HOMESITE
Schedule A Private Tour Of The Community

760.297.2230 | Marc Sanders, The Agency

DESERTPALISADES.COM / 1111 W RACQUET CLUB ROAD / PALM SPRINGS, CA / 92262

The developer reserves the right to make modifications in materials, specifications, plans, pricing, various fees, designs, scheduling and delivery of the homes without prior
notice. All dimensions are approximate and subject to normal construction variances and tolerances. Plans and dimensions may contain minor variations from floor to floor.
This is not an offer to sell or solicitation to buy to residents in jurisdictions in which registration requirements have not been fulfilled, but is intended for information only. @@



GROOMING BY CHRISTINA GUERRA AT CELESTINE AGENCY
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Death Cab for Cutie was never as cool as its contemporaries.
But nine albums later, the band has arguably transcended them all

' : BY PHOEBE REILLY
' PHOTOGRAPHED BY SAMI DRASIN
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o THE PULSE
s OF MUSIC
s RIGHT-NOW.

From left: Dave Depper, Zac
ae, Ben Gibbard, Jason
McGerrand Nick Harmer
“photographed Aug. 13 at

Canter’s Deli and The Kibitz

- Roomin Los Angeles. Hear

I the story behind “Gold Rush”
atbillboard.com/videos.
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the beat

BEN GIBBARD SLIDES INTO ABOOTH
at Canter’s Deli in Los Angeles with
news from his Seattle hometown.
“City Hall is fucking insane right
now, the Death Cab for Cutie
frontman tells bassist Nick Harmer,
drummer Jason McGerr and
guitarist Dave Depper. He’s
referring to a protest to save the
landmark Showbox theater —which
has hosted everyone from James
Brown to Pearl Jam — from being
torn down to build a condominium.
The timing is impeccable: With three
weeks atop Billboard’s Triple A chart,
Death Cab’s recent single, “Gold
Rush,” off its ninth album, Thank You
for Today, is an anti-gentrification
rallying cry. On it, Gibbard, who lives
in the rapidly upscaling Capitol Hill
neighborhood, sings, “Our haunts
have taken flight and been replaced
with construction sites.”

For all the resistance to change on
“Gold Rush,” Gibbard, 42, is buoyant
about some radical shifts in his own
life. Two years ago, he married his
former tour manager/photographer
Rachel Demy (his first marriage, to
Zooey Deschanel, ended in 2011).
And the new album, released earlier
in August, is the first without founding
member Chris Walla in Death Cab’s
21-year career of otherwise unassailed
consistency, marked by eight Grammy
nominations and nearly 600 million
U.S. streams, according to Nielsen
Music. Walla had produced almost
all of the band’s projects, including
its major-label debut, Plans, which
spent 50 weeks on the Billboard 200
in 2005, but left the group ahead of
Kintsugi’s 2015 release, after handing
over the reins to current producer
Rich Costey (Muse). Walla later
said in an interview that he had

stopped connecting with Gibbard’s
songwriting.

“I was unsure how it would go when
we got in the studio” without Walla,
says Gibbard. He recruited guitarists
Depper and Zac Rae, both of whom
toured with the band on its last
album, and who had a different set
of anxieties. As Depper says, “All of a
sudden there are demos from Ben in
my inbox, and I'm like, ‘Am I allowed
to tell one of my favorite songwriters
that I don’t like this song?’ ”

Gibbard considered seeking the
advice of Wilco’s Jeff Tweedy,
whose group survived equally critical
lineup changes, but that proved
unnecessary. “The environment while
making this record was the most
fulfilling since Transatlanticism,” he
says, referring to Death Cab’s 2003
breakthrough LP. “It was very open.

I don’t want to frame this as a Chris
problem. He’s a brilliant producer,
[but] a lot of times we would be

incredible.” Depper jumps in. “You
looked like dorks,” he jokes. “But that
made you relatable.”

In the beginning, it seemed like
mopey adolescents everywhere —
most memorably, The O.C.’s Seth
Cohen — would never experience
anything that Gibbard couldn’t put
perfectly to verse, whether with
his band or the short-lived Postal
Service. Now, Death Cab is tied with
Florence + The Machine for the
most No. 1 songs (nine) on the Adult

“The moment I became the least

relatableis whenlgotmarriedto an
actressandlivedinlL.A.)” —Gibbard

seeing things differently, and passive-
aggressively fighting for our ideas.”
Considering Death Cab zoomed
into the early 2000s on the same
alternative wave that carried Interpol
and The Strokes, it’s remarkable that
the act has been not only resilient but
consistently successful. “Those bands
and some of their big songs will be
canonized in ways that it looks like
our music never will,” says Gibbard,
with a thoughtful self-awareness.
“They embodied a scene; they were

Contemporary chart, suggesting
those same adolescents have
followed the act into middle age.
But “the writing doesn’t come as
quickly as it once did,” says Gibbard.
“The inspiration comes from [fewer]
places, which means I have to work
twice as hard.”

Still, he continues to capture
all manner of pain, from friends’
absences (on Thank You’s synth-
driven “You Moved Away”) to the
disappointment of witnessing a hero

Life After Youth

From left: Walla,
Harmer, Gibbard
and McGerrin 2005.

struggle with alcoholism (piano
ballad “60 & Punk”). Gibbard himself
abruptly gave up alcohol and took
up marathon running 10 years ago.
“Ireally enjoyed drinking, but our
shows became a preamble to rounding
up people to go to a bar,” he recalls.
Harmer adds the bandmembers took
the rider money they were spending
on booze and bought a treadmill. “We
all lost weight,” he says.

Looking back, Gibbard admits
his relationship with Deschanel was
probably his one and only rock-
star move; it didn’t suit him. “The
moment I became the least relatable
is when I got married to an actress and
lived here [in L.A.] for almost three
years,” he says. “I remember being
like, ‘What, people hate me now?’ ”
Harmer answers: “It was very off-
brand for you.” Everyone laughs.

While Gibbard and Walla’s
creative differences never appeared
to threaten the band, the former did
write a solo record, 2012’s Former
Lives, In part to gain some clarity.
Because of that, he now doesn’t have
to overthink his group’s popularity.
“We love being in a band, being in
a gang,” he says, as the others nod.
“We love hanging out with each
other. This is the only thing I ever
wanted to do.” @

By 2015, Trevor Powers had recorded three
successful alternative albums as Youth Lagoon,
two of which landed on Billboard's Top Rock
Albums chart. So it came as a shock to fans
when he decided to “murder” the project for good.
After three years spent traveling and writing, the
experimental artist — now 29, and going by his
real name — returns with his recently released
Mulberry Violence, an album of digitally distorted
instrumentation accented by his high-ranging
vocals. Powers independently financed and
recorded the project at Sonic Ranch, situated on a
2,300-acre pecan orchard in Tornillo, Texas.

NAME

“Youth Lagoon was a
filter. Certain forms

of art that you make
can become their own
physical living creature,
and sometimes you
have to get to the point
where you murder that
creature in order to move
on. Now, there's nothing
to hide behind. I like
that pressure. | knew if

| made this step, there
was no going back.”

LOOK

“[Visuals are] just as
important as the music.
If you focus so much

on your craft but forget
about how you're

presenting it to the world,

then you're missing out
on at least 50 percent
of the picture. I got to
know an art director,
Baptiste Bernazeau,
online. [He created]
the visual world of
Mulberry Violence.”

SOUND

“I've always been into
experimental music.
When | listen to anything
thatLaurie Spiegel has
ever touched, it makes me
want to start composing.
You can always pull pop
or things that are more
accessible into an endless
realm of experimentation,
and the productis always
something that s, at the
least, thought-provoking.”
—LYNDSEY HAVENS

WALLA: PAUL HAWTHORNE/GETTY IMAGES. POWERS: CHRIS SCHOONOVER.
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Grande

BEHIND THE SCENES

ARIANA'S KEY
INGREDIENTS

After executive-producing
Ariana Grande'’'s Dangerous
Woman in 2016, Savan Kotecha
witnessed a shift in the
singer’s approach for her
fourth project,
Sweetener. “This is
a career-defining
album for her,
because it shows
that she’s an artist
willing to take risks,” says
Kotecha, 39, who has also
worked with Charlie Puth and
Britney Spears. With four
credits on the album, he
explains how three tracks
came to be.

“She had so many ideas and
was like, ‘I want it to be
about positivity and love. I
don’t have any tears left to
cry.’ We were like, ‘That’s
it! That's the way you say
it!’ It felt like I watched
this pop star turn into this
true artist. Her songwriting
developed in extraordinary
ways."”

“Breathin”
“The lyrics speak for

themselves, when you're
having one of those days
where things are too much.
She opened up as a writer
and wrote this honest lyric.
We spent a couple of days on
it but when everything was
done, everyone came in the
room like, ‘What is this?'”
“God Is A Woman”
“It was the last thing we
did. We were thinking,
‘Maybe this could be for a
rapper, because who would
be able to carry a full song
saying “God is a woman”?’ We
played it for her, and she
just lost her shit. She went
home and started writing
lyrics and came back the
next day and finished it.
Sometimes, the right idea
has to find the right home,
and it found the right home.”
—STEVEN J. HOROWITZ

ANATOMY OF A HIT

How Cardi B’s ‘I Like It

Became a Latin-Pop Smash

It took a robust team to craft the Hot 100-topping hit, which is vying for Song of the Summer

BY ROB LEDONNE

HEN “I LIKE IT” LANDED AT NO. 1 on the Billboard Hot 100 in July, it marked several milestones for
Cardi B. The Bronx native, 25, became the first female rapper with two Hot 100 No. 1s in the chart’s history
(“Bodak Yellow” was the first, in 2017) and the first female artist with multiple chart-toppers from a debut
album since Lady Gaga in 2009. The bilingual track, built around a sample of Pete Rodriguez’s “I Like

It Like That,” also marked a more personal achievement: “For ‘I Like It’ to be No. 1in a country where the origin language is
English,” says Cardi, “it shows you if a song is great, it doesn’t matter what language the musicis in.” Concocted in several
cities over a span of seven months, the genre-bender was a labor of love. Its key players explain how it came together.

THE CHAIRMAN/CEO
Craig Kallman

“Cardi has a Dominican
father and Trinidadian
mother. It made
sense to pitch her
on a Spanish-Latin
record. I put together
hundreds of sample
ideas. I always felt
like [“I Like It Like
That”] could come back
as an idea.”

THE PRODUCER

J White Did It
Up until “Bodak
Yellow,” I was the only
one doing her tracks.
I felt that pressure
[to match it]. [For
“I Like It”], Craig was
a perfectionist; he
would go through every
sound and try to get
everything out of the
record.”

40 BILLBOARD | AUGUST 25, 2018

THE STAR

CardiB
“When I did my verse
and hook, we were

talking about sending
the record to J Balvin

and Bad Bunny. I was
so nervous ... When I
got their verses, I was
showing my family and
cousins, like, ‘Look at
their verses! I can’t

believe it!""”

THE-A&R REP
Edgar Machuca

“Me and J White were in
the studio from 2 p.m.
until 6 a.m. every day
working on the record,
chopping up the sample,
trying to find pieces
of the original we
could incorporate.”

T

THE FEATURED ARTIST

Bad Bunny

“This song was like
making music with my

family. Latinos are
very united and music
runs in our blood, so
when it came time to do
this track, it was all
about keeping it fun

and energetic.”

THE FEATURED ARTIST

JBalvin
“Making it was
amazing: the fact that
we’'re all Latinos on
the song, showing our
culture in the right
way. Latinos have a
cool and beautiful
culture. Me and Bad
Bunny worked together
recording and changing
the vibe.”

UP NEXT

ROSALIA

FROM Sant Esteve Sesrovires,
Catalunya, Spain

AGE 25

SOUND OF THE STREETS Growing

up outside Barcelona, Rosalia Vila
Tobella discovered flamenco as it
boomed from the sound systems of
cars at the park near her school. “They
had these tricked-out speakers, and
they would open all the doors,” she
remembers. At 13, she first heard

THE CO-PRODUCER

Invincible Beats

“I knew exactly what
was missing. It needed

things like keys, a
guitar lick and a horn
blast to amplify what
was already there. It

becomes challenging

when you have a vibe
that's set. You don’t
want to compromise it
by picking the wrong
sounds. It’'s a delicate

process.”

THE PRODUCER

Tainy
“They had a rough sketch
with the sample [and no
hook] . Bad Bunny had
just sent his verse.
Edgar said, ‘I want to
make it feel like it
grows in the chorus. ‘I
said, ‘Say no more.’'"”

..
THE EXECUTIVE

Lanre Gaba

“We were finishing

the album and under

pressure to turn it
in, so Cardi shot the
video in Miami between
recording sessions. To
see the video unfold
against the backdrop
of the record blaring
on set, I knew we had
something special.”

THE STAR

CardiB
“When I was six months
pregnant doing the
music video, I was
getting so sick, but
the video had to be
amazing. I wasn’t
trying to tell people
I was pregnant at the
time. It was so hard.
But the outcome of it
all was beautiful.”

legend Camarén de lalsla, marking a
“before and after” moment. “Flamenco
is the most honest and visceral music.
You have to be sincere when you sing it.
If you're not, it doesn’t work.”

PRO TIP Rosalia learned guitar

and piano, and by 16 was training

in flamenco song at a Barcelona
conservatory, where she also studied
music production.In 2017, she released
her first album, an acoustic flamenco
throwback called Los Angeles. The
Universal Music release has charted for
67 weeks in Spain.

TWEAKING TRADITION “Malamente”




’ Fromleft:Hole's
CardiBon thesetof ALAAALAARIMALAL. 74 CETMENT

the video for “l Like It.” Maloney, Melissa

Auf der Maur, Eric
Erlandson and
Lovein 1998.

When Hole Hit
The Mainstream

Best Coast's Bethany Cosentino, 31, on
how Hole's third aloum, Celebrity Skin —
which turns 20 on Sept. 8 — shaped her
perception of women in rock

Celebrity Skin is the record that introduced me
toHole. | remember seeing the “Malibu” music
video on TRL and just thinking it was super cool.
| was such a fan of the fact that Courtney Love'’s
whole attitude was, “l don't give a shit.” In my
generation of female-fronted bands that were

of massive popularity, there wasn't much else

that had that same vibe of, “Fuck you, | don't care

what you think about me.”
When |l was 12, | hadn't heard anything that

was grunge-y, because | don't even think I'd

discovered Nirvana yet by that point. It was so

sad that | never had this thought in my mind that
girls can play this kind of music as well.
Courtney Love is one of those artists who did it
in her own way. The style of music obviously very
much changed [from 1994's Live Through This],
and they made a very commercially successful
radio-rock pop record. Hole is one of those
bands that when | look at the evolution
C oV between records, it's one that is
inspiring to me as an artist who
continually tries to step it up on
each thing | do.

When Courtney did her
clothing line with Nasty Gal
acouple of years ago, | was

asked to perform some of her
songs at the launch party, and she
was there. | remember | fucked up

Cosentino (right)

and “Pienso en tu Mira,” singles from cast herin a new movie expected B | vein 2016, “Malibu” so bad, and she came to me
her new album, E/ Mal Querer, out this to screen at Cannes next spring. and was like, “You played that better
fall on Sony Music Spain, have helped Meanwhile, her music videos have than | ever did.” | just remember being like, “This
bring flamenco to a new generation. attracted an international audience: iswhy | love her. She's not perfect; nobody is.”
They're a taste of what to expect “Malamente” racked up over Celebrity Skinis one of those records where
from Rosalia, who collaborated with 16 million views in only two months every song is good. It's just perfect to me.
producer El Guincho (Bjork), known on YouTube. “It's a lot more interesting Courtney Love is the type of icon that people

for embracing Latin beats and wide- to dig into the popular music from have tried to tear down forever, and have tried
ranging samples, and is also working where I'm from than adhere to some to throw so many things at her. | don't think that
with choreographer Charm La’Donna kind of standardized global pop,” it will ever be possible. She's a queen among
(Kendrick Lamar). “l try to do flamenco says Rosalia, who will make her Los all sorts of shitty fucking people who have

in tune with the moment that I'm living Angeles live debut at the Hollywood somehow managed to become famous.

in, here and now,” she says. Bowl with Juanes on Sept. 5. “It's our —ASTOLD TO SJ.H.
SCREEN TIME Film director Pedro roots that really give us our identity.”

Almodaévar (Volver, The Skin | Live In) —JUDY CANTOR-NAVAS

GRANDE: MICHAEL LOCCISANO/GETTY IMAGES. ROSALIA: RODRIGO VARELA/GETTY IMAGES. KALLMAN: JIMMY FONTAINE. MACHUCA: JORDAN DYSON. BUNNY: ROY ROCHLIN/GETTY
IMAGES. TAINY: COURTESY OF SUBJECT. GABA: DIEGO GOMEZ. CARDI B: MEDIAPUNCH/SHUTTERSTOCK. HOLE: JEFF KRAVITZ/FILMMAGIC. COSENTINO: JOHN SCIULLI/GETTY IMAGES. AUGUST 25, 2018 | WWW.BILLBOARD.COM 41
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DISCOVERING NEW TALENT SINCE 1894(]

LOVELYTHEBAND

The Los Angeles trio lands a debut hit,
“broken,” with a focus on mental health
By Tatiana Cirisano

Photographed by Cara Friedman

Doitfor the ‘gram

Frontman Mitchy Collins, 31, met guitarist
Jordan Greenwald, 21, while barhopping in
Los Angelesin 2016; drummer Sam Price,
23, joined “last minute” after connecting
with Collins on Instagram. “I slid inte his
DMs, and then we got Chinese food,”

says Collins. The trio scoured the app for
available usernames befare releasing the
synth-pop single “broken” in April 2017.
“’Lovely”was taken, so we were like, Is
‘lovelytheband’ taken?’ It worked out.”

They got serious in the studio...

“I'm bad with opening up. | have the walls

of Jericho built around me,” says Collins,

who's also one-half of indie duo Oh Honey. 3 o’

Lovelytheband released its debut EP last
September, followed by its first full-length,
finding ithard to smile, which arrived on
Aug. 3. Both feature lyrics that deal with
anxiety and depression, which Collins

says felt like a form of “therapy.” Hit

song “broken,” which focuses on shared
loneliness, spent nine weeks atop Billboard’s
Alternative Songs chart.

...butbonded on the bus

Price credits the young group’s “instant
chemistry”to arigorous tour schedule;

the bandmembers share matching tattoos
of the word “one” to commemaorate their
first trek together, which this summer
included performing at Hangout Fest and
Lollapalooza. “l joined the band, and a week
after, we were in New York and Philly,” says
Price. On Aug. 15, the act began its first
North American headlining tour, with a stop
at Billboard's Hot 100 Festival.

Getting noticed
The band’s 2018 was full of “Oh, shit!”
moments: “l went to see Dashboard IRvelythebanciy
R 2 ¢ Greenwald, Price and
Confessional play a show, and [Chris ; Collins (clockwise
Carrabba] was like, ‘| love your band,” " says : from top right)
Colli v hirlwind &, . photographed Aug. 8
ollins. The whirlwind response is inspiring atTramp Stamp
him to be even more upfront about his Granny’'sin Los
struggles with mental health: “You can be a g ¢ - Learn abody
4 e . the band’s origins
new band, but if people connect with it, you in anew episode of

can change their lives overnight.” © You Should Know at
billboard.com/video.

GROOMING BY ASHLEY HUMPHREYS AT CELESTINE AGENCY.
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Rock ’Em., (Don’t)
Shock’Em

Now 70, Alice Cooper is still miming decapitation onstage — but
offstage, he's studying the Bible and defending Trump's golf game

BY RICHARD BIENSTOCK

n the late 1960s, Alice Cooper

was seen as a threat to mainstream

culture. Five decades later, the

“Godfather of Shock Rock” says,
“people are unshockable.” On his North
American tour in support of his 27th
studio album, Paranormal, which hit
No. 2 on Billboard's Hard Rock Albums
chart upon release in July, he's still
sticking his head through a guillotine
and draping boa constrictors around
his neck. But when he's not onstage, he
dials it way back, attending Bible study
on Wednesdays and avidly golfing.
Now, ahead of a double-disc live album,
A Paranormal Evening at the Olympia
Paris, out Aug. 31 on earMUSIC, the
70-year-old has found equilibrium, and
“couldn’t be having more fun.”

How does your faith square with your
often macabre stage show?

Well, they don't fight each other. As a
Christian, if you study the Bible — and |
do — I don'tfind anything in there that
says, “You can be a Christian but you
can't be arock star.” There's nothing

in my show that's Satanic. There's no
nudity. There's no bad language. There's
no drugs. The Alice Cooper show is like
some kind of dark vaudeuville.

.

yas all-American

You don’t avoid religious themes in
your music and performances, but
mostly keep politics out of it.

I'm the escape from politics. My job is
to take you somewhere in the same
way Star Wars or Jurassic Park does.
Because the rest of the day, you turn on
the TV and it's some new development
with the Russians or North Korea. And
| know that everybody wants to give
their take on what [President Donald]
Trump is doing and all that. But if Alice
Cooper says anything about politics, it's
definitely in satire.

You’'ve played golf with Trump.

| have. And the funny thing is, everybody
wants me to say he was cheating. And |
say, “l don't know anybody that doesn't
cheatat golf.” When it's for fun, | mean, |
cheat, everybody cheats.

How has rock changed over your
career?

When we first started out, | was the
absolute worst thing that could ever
happen to every kid in America. | was
Marilyn Manson times 10. People
were very shockable in the '60s and
'70s — if you cut your head off, if you
wore makeup, if your name was Alice,
people could not wrap their
heads around it. “Whois this
guy? Is he dangerous? Should
we let our kids listen to him?”
Well, three generations of
people come to the show: the
grandfather who was there at
the beginning, the father and
now the kid who's 16 or 17 and
goes, “Wow, this is rock'n"roll.”
Now, I'm as all-American as
PatBoone.©

ayin-and-yang vibe,” says Beniji.

VERSUS

TWO’S COMPANY

Identical twin brothers and Good Charlotte bandmates
Benji and Joel Madden, 39, are preparing to release their
band’s seventh album, Generation Rx, out Sept. 14 on MDDN/
BMG. Outside of music, though, the siblings “definitely have

—TAYLOR WEATHERBY

Joel Madden Benji Madden

FAVORITE PART ABOUT BEING A TWIN?

“If I ever needed to leave
the country, I could just
take his passport and
have a good day-or-two
jump on everyone.”

“You have a built-in
partner to take on
the world with, and
that definitely makes
things easier.”

MOST MEANINGFUL TATTOO?

“My wife and kids — I have

tattoos for them on my hands.”

“I got my wife’s name on my
chest.”

BEST FAMILY TRADITION?

“We go back to
Maryland every

e lI
‘.
1 summer — any time
T in summer when

crabs are in season.
It's super low-key and nice.”

“We do family dinner every
Sunday. That's the best way
to start the week
or end the week,
however you want
to see that.”

MOST UNDERRATED GOOD CHARLOTTE SONG?

“'Emotionless,’ on [2002's]
The Young and the Hopeless.
That was a really good,
classic GC song that
sometimes gets overlooked.”

“*Harlow’s Song,’ on [2010's]
Cardiology. That's one of the

: best songs we’ve ever done. It

was a song Joel wrote for his
daughter when she was born.”

GO-TO KARAOKE SONG?

“Meat Loaf, ‘I'd Do
\\ Anything for Love (But
} I Won't Do That).’' I
get to showcase my
vocal range.”

“'Mary Jane's Last
Dance,’ Tom Petty.
It's just right in my
wheelhouse.”

GOOD CHARLOTTE 1IS. ..

“My life.”

“Nice to have around.”

i
e A

-

COOPER: ROB FENN. GUILLOTINE: RANDY BACHMAN/GETTY IMAGES. J. MADDEN: KATJA OGRIN/REDFERNS/GETTY IMAGES. B. MADDEN: DANIEL BOCZARSKI/
REDFERNS/GETTY IMAGES. MEAT LOAF: DAVE J HOGAN/GETTY IMAGES. EARTH: EARTH IMAGING/IMAGE BANK/GETTY IMAGES. PETTY: JASON LAVERIS/FILMMAGIC.



[INDIEs-aSTARS

You’ve always swung for the fences!

CONGRATULATIONS ON BEING OUR MVP
FROM YOUR TEAMS AT ADA AND WM6




1942-2018

Aretha
Franklin

Moving
at age 10

seeding

Franklin photographed
in January 1961 for her

congregations to holy dances
and President Obama to tears
over 60 years later, Franklin influenced
decades of American life, nourishing
the civil rights and feminist movements,
hip-hop and dance music and
modeling quiet strength — when she wasn’t
outperforming every other singer alive

BY EVELYN MCDONNELL

first promotional shoot,

after she had signed to
ColumbiaRecords.




(Cause) Freedom
(Stands For) Freedom
(Oh) Freedom

(Yeah) Freedom!

It’s one word, really, repeated four times with interjections, echoed
by a choir of women. But oh, how Aretha Franklin sang the bejesus
out of the bridge to her 1968 hit “Think.” She built the stairway to
the song’s climactic crescendo step-by-step. The first “freedom”
is a statement, a tonic note, posed. The Queen of Soul takes the
delivery up a notch on the second “freedom,” raising the scale and
the stakes. She pitches a half step up on the third line, holding the
note perilously, like a proposition or a promise. And then she lets
that great big voice of hers loose, returning to the tonic but lifted
an octave higher. That fourth “freedom” is a shout, a declaration, a
testimonial, an exaltation. It’s everything that needs to be said, the
word made an exclamation point in a way that only a woman born
into the church and nursed by gospel could deliver it. “FREEDOM!”

And then she repeats the whole thing one more time, for good
measure.

Contextually, this proclamation is a bit of a non sequitur — an
abstract step away from the command tense of the rest of the
song, in which Franklin tells her man what he needs to do to keep
their relationship together: namely, “think.” “Think” has rightly
been interpreted as one of the artist’s definitive feminist anthems.
Ironically, her husband and manager Ted White, whom she later
accused of abuse, is credited as a co-writer, but the singer’s sister
Carolyn has said the song was all hers. It profters a powerful idea,
a moral philosophy that Aretha might have

learned from one of her father’s legendary Throu g h
sermons: In the act of consciously and The
conscientiously loving one another, people Decades

attain the transcendent state of freedom.

Realistically, the singer might also have
been contemplating not the bliss of a healed
union but liberation from a bad relationship
— the path her own life would take. Franklin’s
music profoundly touched and changed the
world, because over and over it offered that
bridge to salvation, to freedom — laid, as she
also sang in one of her most famous covers,
over troubled waters.

To say that Franklin was one of the greatest
female singers of all time is to miss the point.
Aretha — an original one-named diva —was
one of the greatest artists, period. Her talent
and her impact transcended gender, race,
genre and geography. This was a woman who
could sing disco, gospel, rock, opera and,
of course, soul. In addition to possessing
astonishing vocal talent, she was a pianist,
songwriter, arranger and performer. She was
one of the towering figures whose talents
expressed the seismic cultural shifts of a
decade of momentous change. The only peer
of similar import and impact is Bob Dylan, and
I'would argue that as the voice of the struggle
for equal rights for blacks and for women,
Franklin embodied her generation more. Her
death on Aug. 16 marks a mighty loss.

Freedom was the aim and the refrain of
Franklin’s 76 years on Earth. She was born into
an intellectual family in Mempbhis. Her father,
Rev. C.L. Franklin, became a sort of rock star
among ministers, drawing thousands to his
sermons not by preaching fire and brimstone,
but by equating religious salvation with moral, *
earthly struggle. His progressive vision and 1980

AUGUST 25, 2018 | WWW.BILLBOARD.COM 47



powerful, musical delivery made
him a leader of the civil rights
movement, a close confidant of],
among others, Rev. Dr. Martin
Luther King Jr. Aretha began
singing at age 10 in her daddy’s
Detroit church; by 12, she was
touring the country with him
and recording her first album, a
collection of gospel songs. She
signed her first record deal in
1960 with legendary producer
John Hammond’s Columbia
Records.

Much has been written about
the difficulties of the musician’s
personal life, particularly her
early years. Her parents split
when she was 6, and her mother,
Barbara Siggers Franklin, a nurse
who also sang and played piano,
died when she was 9. By age 14,
she had given birth to two boys

by different fathers, whom she 2009

never identified. Motherless
herself, she was a teenage single
parent with a burgeoning career.
Her own relationships also ended
in divorce, and even violence. In
1979, burglars shot her father; he
died from the wounds five years
later. Through much of her life,
Franklin struggled to present the
svelte image of beauty demanded
of pop stars. Afraid to fly, she
performed rarely in her later

years. During the last decade, she 2017

repeatedly canceled shows for
undisclosed health reasons. We now know
she was fighting pancreatic cancer.

Aretha refused to address, let alone
dwell on, her personal troubles. In fact, the
co-writer of her autobiography, David Ritz,
wrote a second, unauthorized book in an
effort to tell her real story. At a time when
people post intimate details of their lives
publicly, Franklin’s insistence on privacy can
seem refreshing — a statement, even. Her
troubles were worth noting only because,
as the classic spiritual says, she overcame
them. After all, we heard everything we
needed to know about the lived intensity of
her feelings in her voice. “She transformed
her extreme pain to extreme beauty,” her
sister Erma Franklin told Ritz.

Columbia released 11 Franklin albums,
but it wasn’t until she moved to Atlantic
Records in 1967 that she became a
household name. It was then, under the
guidance of producer Jerry Wexler and
arranger Arif Mardin, that she truly figured
out how to interlace an astute sense of
rhythm with her multivocal range and
gospel-trained emotive force. You don’t
want to just belt along to Aretha’s songs; you
want to dance. The statistics — 73 songs on
the Billboard Hot 100, including 17 top 10s,
in a career that spanned six decades —
provide evidence of her significance. So do
the awards: youngest person to be honored
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1998

With Mariah Carey.

With Annie Lennox.

by the Kennedy Center, first
woman inducted into the Rock &
Roll Hall of Fame, 18 Grammys.
But the facts can’t convey the
momentousness of her work.
Franklin recordings like “Do
Right Woman, Do Right Man,”
“Rock Steady” and “I Never
Loved a Man (The Way I Love
You)” are the kinds of songs that
change us, that we remember our
whole lives, that we hold on to as
talismans, that remind ourselves
of what it is to be human.

And just when you thought
Aretha’s time had passed, she
took her artistry to new levels
and audiences. “Think” found
a second life in the speeded-up
version she performed in the
1980 movie The Blues Brothers
in the role of a finger-wagging,
hip-shaking waitress. That year,
she found a new recording home,
Arista Records, which placed
her back on top of the charts
with “Who’s Zoomin’ Who” and
“Freeway of Love,” a delightfully
naughty romp in which the
43-year-old singer celebrates her
“pink Cadillac.” In the video,
Franklin, sporting the kind
of new wave pompadour that
Bruno Mars and Janelle Monae
have repopularized, is backed by
several female musicians. For
decades, Franklin had spoken
the hearts and minds of women
with songs such as “Respect” and “(You
Make Me Feel Like) A Natural Woman.”
“Sisters Are Doin’ It for Themselves,”
her 1985 duet with Annie Lennox, was as
explicitly feminist as a pop song could get.

Franklin’s lifelong quest for freedom
was intrinsically connected to the quest
of black people. She provided financial
support to Dr. King and remained tied to
the black church throughout her life. In
2009, she reached the mountaintop when
she sang “My Country, 'Tis of Thee” at
Barack Obama’s inauguration. Six years
later, the president cried as he watched
her sing “Natural Woman” at the Kennedy
Center tribute to Carole King (the song’s
co-composer). That performance once
again demonstrated that not only was
Aretha Franklin the pre-eminent musical
artist of the last half-century, but she was
not going to go softly into that good night.
Sitting majestically in a full-length fur coat,
she strokes the grand-piano keyboard with
consummate authority, then sends King
into paroxysms of pleasure — and Obama
into tears — as she sounds those deep
notes. By the song’s end, as the crowd,
clapping, comes to its feet, she has dropped
the coat and stands in a Bessie Smith-esque
beaded shift, arms open, voice soaring,
from head to toe the Queen of Soul.

Long live the queen.

Aretha Was
The Riot’

How a revolutionary
poet placed Franklin
in “The Struggle”

BY GREG TATE

ome folks would never consider

Ms. Aretha a “political artist.” But

those are folks who never dug that

Black women in “The Struggle” have
always been two souls warring in one body
against white supremacy in the world, and
against a differently hued form
of patriarchy in the home.

“Respect” was the anthemic
precursor to what by the
"70s got tagged as Black
Feminism — or, per author Alice
Walker's corrective coinage,
Black Womanism. But in that 1967 moment,
“Respect” amplified, via top 40 radio, the
raised fist of the Black Power Movement and
the simmering clamor within it for women's
rights as a human justice issue, too. James
Brown declared himself Soul Brother Number
One but the community crowned Aretha the
Queen of Soul with no lobbying needed.

Billboard counts 100 songs by The Queen
on its Hot R&B/Hip-Hop Songs chart, but
those successes tell only one side of her
story. For me to understand who Aretha,
aka “Re-Re," was to Mama Tate and her
generation of self-emancipating woman
activists meant acquiring intimate knowledge
of the ways justice-seeking women give in
love, hurtin love and break down because of
love and other demons.

Before | got old enough to understand
why Aretha'’s blues performances could
move women on the guerrilla front lines of
The Struggle, I heard Nikki Giovanni's “Poem
for Aretha.” Giovanni — another superlative
Black woman artist that Mom broughtinto the
crib — performsiton her 1972 album, Truth
Is On Its Way, with musical accompaniment
by The New York Community Choir under the
direction of Benny Diggs.

Bornin 1943 in Knoxville, Tenn., Giovanni
became a poetic exemplar of the Black Arts
Movement instigated by Amiri Barakain
the late '60s. That artfully militant initiative
sought to align poetic aims with revolutionary
political sentiments, and Giovanni early on
demonstrated that she was as dedicated
to craft and lyricism as to her young gifted
generation’s politics. On Truth Is On Its Way,
her warm, understated delivery contrasts
remarkably with contemporaries like The Last
Poets and Gil Scott-Heron butis noless
provocative or penetrating.

“Poem for Aretha” holds up Franklin not
only as the dominant artist of Giovanni's time

Giovanni

PREVIOUS SPREAD: FRANKLIN: HANK PARKER/SONY MUSIC ARCHIVES. 1960S: FRED A. SABINE/NBC/NBCU PHOTO BANK/GETTY IMAGES. 1970S: ANTHONY BARBOZA/GETTY IMAGES. 1980S: HARRY LANGDON/GETTY IMAGES. THIS
SPREAD: CAREY, LENNOX: KEVIN MAZUR/WIREIMAGE. FRANKLIN: RICKY FITCHETT/ZUMA PRESS. GIOVANNI: GLOBE PHOTOS/ZUMA PRESS. JACKSON: JIM WELLS/AP/SHUTTERSTOCK. HATHAWAY: DAVID GAHR/GETTY IMAGES.



but also as a discreet race leader who never
claimed her potential to incite unrest. It's a
poem as essay and ultimate fan letter rolled
into one. Yet in plaintive, conversational
mode, Giovanni accuses us all, too, of
vampiric-fan mentality. Her take on the
road’s emotional toll on Aretha’s soul should
be readily overstood by any working pop
musician of '60s/'70s vintage with a bevy
of hits in their quiver — and by any modern
working mother pulling double shifts,
running daily commutes along the interstate
or serving an overseas tour of duty:

Cause nobody deals with Aretha —a mother
with four children — having to hit the road...

The strangers, pulling at you cause they love
you but you having no love to give back

She admonishes We the Listening Public:

We eat up artists like there’s going to be a
famine at the end of those three minutes...

Aretha doesn’t have to relive Billie
Holiday's life doesn’t have to relive Dinah
Washington's death

" Appearing with

-l Jesse Jackson (far
léft) and Tom Todd at
jeventfor Operation

0  PUSHIn1972.
e ;

A|

Giovanni testified to Aretha’s artistic and
political power, but also empathetically
recognizes that there's a real human being
inside the icon, prey to marital challenges,
health issues, the encroachment of scandal-
focused media, business pressures and the
creative maintenance of her legacy — not to
mention career momentum in a world full of
hungry competitors. She couldn't know how
fiercely and regally Aretha would sustain
her relevance — but she makes clear why
Aretha’s stature was already unassailable and
unattainable to any who would come pecking
at her heels. Her poem reads as timeless and
comprehensive a musicological elegy as any
we'll find now:

She is undoubtedly the one who put
everyone on notice...

Aretha was the riot was the leader

If she had said “come let’s do it” it would
have been done.

COVERS THAT SMOTHER,

AND SHELTER

Over decades of revamping other artists’ songs, Franklin
called on instincts both predatory and protective

BY EMILY J. LORDI

“Here's how it worked,” Franklin’s
brother Cecil once explained: “Aretha
heard a song once and played it back
immediately, note for note. If it was
an instrumental, she duplicated

it perfectly. If it was a vocal, she
duplicated it just as perfectly ... Her
ear was infallible.”

Franklin was a master not merely
at re-creating others’ work, but
reinventing it. Many of her cover
songs — from her stunning version
of the jazz standard “Skylark” to
the great awakening that was her
version of Otis Redding'’s “Respect”
— revealed her competitive edge.
“When Aretha records a tune, she
kills copyright,” saxophonist King
Curtis once said, because no one
else would come up with a better
approach. “That girl pissed all over
that song,” Etta James pungently
observed, referring to Franklin’s
“Skylark.” In 1970, Franklin
performed a bombastic version of
“Son of a Preacher Man,” a song she
had initially passed on recording,
as if to trample Dusty Springfield’s
effort. Much later, she reminded
America of the meaning of “diva”
by recording Adele’s “Rolling in the
Deep”in 2014 — as, of course, she
had done at the 1998 Grammys,
when performing “Nessun Dorma” in
Luciano Pavarotti's stead.

Perhaps her most marvelous
cover, in the diva vein, is her version of
“Eleanor Rigby,” in which she remakes The Beatles’
chamber song into a hard-driving, first-person
testimony. “I'm Eleanor Rigby!” she sings — a figure
emerged to tell her own tale, not just from the
margins but also (given that she dies in The Beatles’
version) from the grave. The ghost story works on
two levels: It's about the haunting title character, and
the haunting of white musical innovation by black
overachievement. If Franklin covered your song, it
was often because she was coming for you.

But not always. She also was a gracious keeper
of black musical history, as her version of Donny
Hathaway's “Someday We'll All Be Free” attests.
Recorded for Spike Lee’s 1992 biopic Malcolm X (the
track plays over the film’'s closing credits), it is a cover
in the protective sense — a fortification. Franklin felt
adeep kinship with Hathaway, the eclectic genius
who played organ on her recordings of “Rock Steady”
and “Bridge Over Troubled Water” and died from an
apparent suicide in 1979, at age 33. In her memoir,
she states, “Historians should not forget him. And
scholars should get it right: Donny Hathaway was
one of the great communicators and masters of
soul.” Her cover of “Someday” helped to preserve
his legacy. But the recording also revived a radical
history of black-freedom dreams, in which Franklin
played a key role. “She is ready whenever [black
people] are to do something of benefit for black
people,” Jet magazine announced in 1972 — whether
in support of Angela Davis (for whom she offered
to post $250,000 in bail), the victims of the Attica
prison uprising, Jesse Jackson’s Operation PUSH or
black students at Kent State.

Her “Someday” features Franklin herself on piano
and includes a robust gospel choir. If that choir

With Hathaway in 1973. Franklin’s version of his song
“Someday We'll All Be Free” fortified his legacy.

signals a vibrant community, the strain in Franklin’s
voice testifies to the losses she had sustained since
the 1960s: political leaders like Malcolm X (1965)
and Martin Luther King Jr. (1968); musical idols and
peers like Dinah Washington (1963), Redding (1964),
Sam Cooke (1967), Hathaway and Marvin Gaye
(1984); her father, C.L. Franklin (1984); her sister
Carolyn (1988); her brother Cecil (1989). By the time
she recorded “Someday,” Franklin had few people
left to compete with and very little to prove. So she
revised her own habit of obliterating other cover
versions by literally reviving Hathaway’s work — re-
creating his song as a gospel revival meant to inspire
the radical work that Lee’s film elevates.

That movie, released in the wake of the Rodney
King beating and amid growing fantasies of post-
racial multiculturalism, was bound to upset the
American mainstream — one audience that Franklin
refused to pander to despite her desire for industry
domination. How she maintained both her political
integrity and commercial appeal for seven decades
is a miracle and mystery. But the choir she brings
into “Someday” hints that she did it by sustaining,
and leaning on, others. The choir gives new meaning
to Hathaway's closing ad-lib, “Take it from me, take
it from me..." In Hathaway's recording, the repeated
line is both reassurance and plea: On its surface,
it guarantees listeners that freedom is imminent;
but it can also sound, after a while, like a request
that they “take from him” the burden of working
and waiting for it. Franklin takes the weight off of
him and distributes the lyric among a chorus of
voices. In that way, she crafts a performance that no
longer demands respect but offers it up to others in
abundance. What a model and a gift.
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DANCING QUEEN

Disco passed her by — but house music’s originators
spun Franklin into a new era of relevancy

BY KATIE BAIN

Released in 1979 in the twilight
of the disco era, Aretha Franklin’s
disco album, La Diva, was a
commercial failure, the lowest-
charting album of her long and
illustrious tenure at Atlantic
Records (it peaked at No. 146 on
the Billboard 200). But there was
another dance era soon to come,
and Aretha and the soul genre
she presided over would prove
to be one of its primary vocal and
spiritual influences.

House music was just beginning
its rise in the late '70s and early
'80s, getting play at soon-to-be
iconic venues like The Loft and
Paradise Garage in Manhattan
and The Warehouse in Chicago. It
was in these clubs that producers
— many of them young, black, gay
and raised on church music — were
forming the house sound, using
emerging synth and drum machine
technology to create the tracks and
beat patterns that served as house
music’s skeletal structure.

DJs like David Mancuso, Larry
Levan and Frankie Knuckles
didn't sing, but they had deep and
impeccable taste and access to
technology that allowed them
to remix tracks by almost any
recorded artist. Given the choice,
they went with the best: Aretha.

Mancuso regularly included
her 1968 hit “Ain't No Way" in his
sets at The Loft, setting the mood
with the sultry slow jam about love
and heartache. Levan dropped
myriad Aretha tracks from the
'60s and '70s into his mixes, lifting
crowds with his driving beats and
Franklin's soaring vocals while also
working in music by many of the
soul singers she influenced. During
his early days at The Warehouse,
Knuckles played downtempo
selections from Franklin's
catalog in the morning after epic
all-night sets. “Frankie adored
herimmensely,” says Frederick
Dunson of the Frankie Knuckles
Foundation. His favorite Aretha
track, “Ain't No Way,” reminded him
of his mother.

As the '80s progressed and
house music crossed the Atlantic
to Europe, where it fractured and
mutated into strains like acid and
progressive, U.S. DJs drew from
the Christian hymns of their youth
and expanded the gospel-house
subgenre. This style cemented
the notion of the club night as
spiritual experience, with DJs
bringing crowds on sonic journeys
that lifted them toward spiritual
ecstasy. Franklin was a natural fit
for the scene, and it wasn't only

Re-Re Remixes

David Morales Zeds Dead Jauz
“Here We Go Again” “Coffee Break” “Deeper Love”
With this 1998 track, As dance music The 2015 deep-house

Morales, who also
remixed Mariah Carey
and Whitney Houston,

introduced Aretha to
the global late-"90s
gay club scene.

evolved, sodid its
uses of Aretha. This
2011 bass/dub track
employs vocals from
her 1968 classic “I Say
a Little Prayer.”
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rework — over 20
years after C&C
Music Factory’s first
remix — took dance
music's megafest
scene by storm.

Anouttake from
the 1979 cover
shootfor LaDiva.

the old stuff DJs were pulling from:
They were also incorporating funky
early-'80s Aretha cuts like “Get

It Right,” “Freeway of Love” and
“Who's Zoomin" Who."

It was only a matter of time
before Aretha herself gotin the
game. Recognizing her crossover
appeal in the dance world, she
called up the era’s star producers
to help deliver her to clubland.

In 1994, Franklin recorded a

cover of “A Deeper Love,” a track
originally by David Cole and Robert
Clivillés, the masterminds behind
C&C Music Factory. Clivillés

and Cole produced Aretha’s

take of “A Deeper Love,” which
skyrocketed to the top spot on

the U.S. dance charts and also hit
No. 30 on the soul singles chart and
No. 63 on the Billboard Hot 100.
(“My memory of Aretha Franklin

is: "You got two takes, boys, and

I'm done,” " recalls Clivillés of
working with her on the track.)

“A Deeper Love” was the lead
single from Franklin's Greatest Hits
(1980-1994), with a rework by the
era's star remixer, David Morales,
earning the song traction in the
clubs while helping push Franklin
to newer, younger audiences.

“What would good old Jerry
Wexler think of this?” read a track
review in Europe’s Music & Media
magazine, citing the producer
Franklin prolifically worked with
during the '60s. “The Queen of Soul
now offers her services to C&C'’s
dance hit factory...it's no longer
1967, technique has developed
since then, so why shouldn’t she
benefit from that?” By then, of
course, there was no question why
dance music shouldn't benefit from
Aretha Franklin.

Young, Gifted,
Black — And
Prophetic

Explosive moments
from a 1972 album that
sounds, in retrospect,
like hip-hop’s big bang
BY SASHA FRERE-JONES

hat Aretha Franklin changed every
corner of pop is not a shock, not
now. But you can also listen to
one album of Franklin's — maybe
even a single song — and find all of hip-hop
and R&B. Implausible? Goofy? This is the
recursive quality of DNA, which is always
atonce iterated and never fully iterated.
In 1972, a Rolling Stone critic wrote that
Young, Gifted and Black was erratic, which
is true insofar as the wind and the ocean
are erratic. We spend a lifetime studying
the forces that generate us, and it seems
reasonable to say thatin 2018, we may have
finally caught up with this album.

We work backward to the peak, which, if
pop song rules obtained, would come about
three-quarters of the way in.

The players on Young, Gifted and Black
are the All-Stars of Sampling years before
sampling. Flautist Hubert Laws? Sampled
by JAY-Z. Guitarist Cornell Dupree?
Sampled by MC Eiht and Buckshot.

Dr. John? Sampled by dozens of acts
including Fatboy Slim, John Legend,
Massive Attack and Ice Cube. And the
rest of the band wasn’t sampled so much
as transferred whole into the body of hip-
hop: Donny Hathaway, Billy Preston and
the three wise drummers: Al Jackson Jr.
of Booker T. & The MG's, Ray Lucas and
Bernard “Pretty” Purdie.

Aside from the who, the what of this
album embodied a sensibility that would
take decades to become the basic operating
language of pop. “Day Dreaming,” a
Franklin composition, could be lifted
from the new Kali Uchis alboum, a dose of
easygoing R&B heavy on bass and backing
vocals, twisted off at both ends with
psychedelic production fillips.

Franklin's recording of The Beatles' “The
Long and Winding Road” summons hip-hop
covers not yet recorded, especially Fugees’
version of Roberta Flack's “Killing Me
Softly.” Drummer Lucas is strong beneath
the surface, part of the pulse that can make
pop and hip-hop the same, slow enough
to relax but pronounced enough to move
heads. If hip-hop took over the world, it's
because the world was always already in
hip-hop, a music experienced as a practice
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of both innovation and excavation. By the
end of this brief performance, Franklin
and her band have referenced blues and
gospel and varietals of funk that don’t yet
exist. Franklin's voice announces and hot-
wires everything the band does. She dials
up the catharsis of the choir, floats into a
vernacular mood and shatters the
fringes of her range like Maceo
Parker making his saxophone
boil over. What Franklin’s
voice does is everything,

and that's the first thing all

of her recordings tell us.

And then there is “Rock
Steady,” the fire over water.
The song is just a sketch,
one chord for the verse and
one for the break. In performance,
it blooms into a kaleidoscope. The
backup singers, two of them Aretha’s
sisters, are full of joy but mixed down quietly
enough to sound like they're encouraging
Aretha from across the street. The Memphis
Horns are forceful and confident, maybe
even a bit loose. And then there is the
drummer, Pretty Purdie, the only person on
the track who can challenge Franklin.

The song exists as a spiral, working
its way backward from its penultimate
moment, when Franklin's sheet music went

Performing “Rock
Steady” on Soul
Trainin 1973.

flying and Purdie — according to Purdie
— had to improvise for four bars while
everyone else laid out.

This is a mirror moment — break dancing
and hip-hop sound like this moment
because this moment became hip-hop
culture. Purdie uses the ride cymbal, kick
and snare to subdivide the whole in
a way that reflects how hip-hop
would later take songs apart.
Itisn't just that this break

issuch agreatloop —itis
that Purdie breaks “Rock
Steady” into pieces that

When you run the song
back to the top, high off
the break, you hear Franklin
light up the runway, building

in intensity from her opening levels

(already hotter than most) to her wordless
whoops, which seem to be crying for Purdie,
asking someone to whack the earth in half
and let the light bleed out. At the 2:37 mark,
itisasif Purdie, intending to or not, airs out
the whole room, sending everyone out and
bringing them back, all in a few seconds.
The first words Franklin sings after Purdie’s
break — “It's a funky low-down feeling” —
speak to what has just happened and what
must happen next.

you didn't know were there.

Memories
Of A Legend

“I'M GOING TO FIGHT UNTIL
THE VERY LAST MINUTE”

Babyface, producer-singer
| was fortunate
enough todo one
show with her up
in Oakland, Calif,,
probably in 2016. |
remember coming
offstage and going
back to see her
and her saying,
“You was killing

them out there,

'Face! | had to Babyface (left), Franklin and
producer Don Wasin2013.

come out here and
see what was going on!” And then we sat and
talked for a little bit. She was actually dealing
with the cancer, and her attitude was, “I'm not
going to let this beat me. I'm going to keep
fighting this. I'm going to fight until the very
last minute and keep doing what | do.” Even
up to the point of that night, we talked about
this guy she was starting to see. She gave me
the story of what happened and wanted to
get my advice on if he was for real or if he was
foolish. [Later], we talked on the phone, and
she said, “By the way, you was right about
that guy. He didn't do enough for me.” This
was her at 74 years old. There's no question
that she lived her life all the way.

“LET’S GET TO THE SONG;
IAIN'T GOT LONG”

Jermaine Dupri, producer
I'd met Aretha a couple of /_\\
times in passing before | )
got a chance to work with {'
her [on her 1998 album,
A Rose Is Still a Rose], but
| didn't know exactly what
to expect. | would be lying if | said | wasn't
nervous, because | had heard a lot of stories
— she was the Queen of all queens.

| was expecting her to be late, but she was
on time. She came to the studio in Detroit
with one or two people, and she came to
work. She came with Chinese barbecue
food, and we talked about that for a second,
and that's when she told me, “Let’s get to
the song; l ain't got long. I'm going to give
you a few takes, and then I'm going to go
home. | got food cooking.” She let me know
that she had left food on her stove at home.

She did “Here We Go Again” all the way
down five or six times, and it was basically
perfect to me. | heard a couple of things |
wanted to fix, and | think she heard those
things as well because she seemed like she
was waiting for me to correct her. There was
amoment in the studio where she thought
she didn't hita good note and actually said,
“So, are you going to produce me? If you're
not going to produce me, then I'm going to

Dupri
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In Her New York Debut,
A Teen’s Enchanting Shout

A gospel scholar and producer remembers
hearing “a child named Aretha” at a Brooklyn church,
and the lifetime of performances that followed

BY ANTHONY HEILBUT

ne spring day in 1958,  wentto a
concert at Brooklyn's Washington
Temple Church of God in Christ
and witnessed Aretha Franklin’s
first known performance in New York.
The audience was audibly excited, there
to hear Rev. C.L. Franklin, the king of the
Baptist church who, thanks to the dozens
of sermons he had recorded, was at the
time the most popular pastor on wax. But
the reason |, a 16-year-old Jewish boy
from Queens, had come to Brooklyn was
Franklin's 15-year-old daughter, Aretha,
billed as making her New York debut.

By that point, | was a devoted gospel fan.
Thanks to my tolerant parents, | had traveled
from Forest Hills to Harlem's cynosure, the
Apollo Theater, to hear the great gospel
groups: The Famous Ward Singers, led
by Clara Ward and Marion Williams, and
The Famous Davis Sisters, led by Ruth Davis
and Jackie Verdell. Williams and Verdell
had told me to have an ear open for “a
child named Aretha,” as
Clara’s mother, Madame
Gertrude Ward, called
her.“She’s Rev. Franklin's
daughter; don't speak
much, but don’t start her
to singing!”

Onthat day at the
Washington Temple, the
Davis Sisters opened
the bill and rocked the
church. A little person
named Miss Sammie
Bryant sang a rendition of
“I've Got a Home Eternal
in Heaven,” a powerful
16-bar Baptist blues, that had women and
teenage boys collapsing all over the building.
The church, however, did not go berserk
when Rev. Franklin's daughter performed.
She sat at the piano, playing chords she had
learned from her father's minister of music,
James Cleveland, her eyes stabbed shut,
making — in the gospel vernacular — “ugly
faces.” She only rose from the bench to
begin the holy dance, famously known in
black and white Pentecostal churches as
“the shout,” after having elicited hollers and
moans from her listeners.

Chess had just released Aretha’s live
recording of an early-20th-century hymn,
“Never Grow Old.” Her focus and intensity
on that record epitomized gospel at its

An adolescent
carrying the
emotional
history and
vocal power

of the century’s

greatest singers.
[

deepest, signifying that a teenager had
absorbed everything that Ward, Verdell
and Williams would have to teach her.
Thus Aretha stepped out into the gospel
world — an adolescent carrying the
emotional history and vocal power of the
century’s greatest singers.

Two years later, | was invited to a party
held by the prominent publicist Al Duckett.
Duckett had already ghostwritten Jackie
Robinson’s first memoir. He was also
Mahalia Jackson'’s publicist, and a co-author
of Dr. Martin Luther King Jr.'s first speeches.

At this particular event, he played — for
the first time publicly — Aretha’s audition
tape for Columbia Records. At Washington
Temple, teenage nerves seemed to
overwhelm her, but here she was in perfect
voice — and equally perfect spirit. “Today |
Sing the Blues” shines on her debut album,
but the audition tape remains superior in my
memory. As any traditional gospel singer will
tell you, the spirit rarely shows up twice.

All through the 1950s,
former gospel singers
had made great records
but enjoyed only modest
success. So, too, Aretha’s
years at Columbia
Records produced
many masterpieces
but few hits. Only with
her move to Atlantic
did she become Lady
Soul, and her producer
Jerry Wexler famously
declared that the key had
been “taking her back
to church.” Yet his and
Aretha’s ideas of gospel were not always
the same. He often recalled her isolating
herself in the studio, sitting apart from the
musicians, focused on something within —
as gospel singers would say, “Looking to the
hills from which cometh my strength.”

That's because the rockers could not give
her the particular attention she was used
toin church. For most of the early Atlantic
sessions, her piano had to set the tone and
summon the spirit. It's also why she was
happiest in a studio when a church-trained
musician like Billy Preston could give her the
chords and harmonies she craved, exactly
when she needed them. Any good studio
musician could mimic the style, but the
timing had to be, as she put it, “anointed.”

Franklinin 1960,
around the time
she started
recording

at Columbia
Records.

Her return to the church would produce
her best-selling 1972 album, Amazing
Grace. The atmosphere could not have
been friendlier, as is evident in Sydney
Pollack’s famously still-unreleased film
of the concert. There were a few white
faces (including Mick Jagger, clapping
conspicuously off-time). But Wexler
intended it to be a platonic ideal of church.
Sure enough, there is Aretha'’s father,
slapping palms with his neighbors whenever
she executes a particularly inspired lick.
There is the tiny yet imperious Madame
Gertrude Ward. Most of all, there is Clara
Ward, staring at her musical daughter with
something between pride and melancholy.
Oddly enough, the least engaged is Lady
Soul herself. When Rev. Franklin sings his
daughter’s praises — “Arethais just a stone
singer” — she looks half stunned, a fawn
caughtin fearsome headlights.

For me, the great visual representation of
young Aretha had been filmed three-and-
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a-half years earlier. Right after
the assassination of Dr. King, she
stands singing next to Coretta
Scott King and the four King
children. They are shell-shocked
with grief; no one hollers, no one
shouts. But Arethais in perfect
voice, singing the early-gospel
song “God Shall Wipe All Tears
Away.” None of her early idols

— Clara, Jackie or Marion — had
recorded the track, and so there
is no prior version she must re-
create or reinvent. Instead it's all
her, looking her most generous
and, to me, authentic.

In 1993, Williams received the
Kennedy Center Honor. She was
saluted by two of her musical
children, Little Richard and
Aretha, who claimed for herself
Williams' greatest Ward-era hits,
“Packin”Up”and “Surely God Is
Able.” Buttressed by Richard and
Billy Preston, Franklin strolled
the Kennedy Center aisles as if
it were her daddy’s church. But it
was at the 2015 Kennedy Honors
that she would score the greatest
triumph of her career with the
thoroughly secular “(You Make
Me Feel Like) A Natural Woman.”
Gospel old-timers roared when she
dropped her mink coat, the kind of
showmanship forever identified
with Williams. Anyone familiar
with Aretha would remember
many similar entrances, the girl
quite sure of her special gift but
also “stepping out on faith.”

Thus it was beautifully apt that
one of her last public concerts
would be held in Philadelphia,
home of The Famous Ward
Singers, and that it would end
with her tribute to those women, recalling
“how bad, and that means good” they had
been. She sang one of their rockers, “The Old
Landmark.” Watching it on YouTube, | was
struck by her vocal strength at this late point
in her career, and also by her inventiveness
— utterly creatively alert, she commands
her own ad-libs, bringing a totally distinct
interpretation to this gospel classic.

And then she begins to testify, groaning
and moaning in the manner of her father or
Clara Ward. That is how this immense career
ended, with Aretha still dwelling within
her Ark of Safety. Gertrude Ward, Clara’s
indefatigable mother, used to watch Aretha
echoing her daughter — particularly in those
long, drawn-out versions of the national
anthem that sounded like church hymns to
those who, as gospel connoisseurs might put
it, “know that they know that they know.”

“Hmm,” Madame Ward would say. “That
girl will live and die a Ward Singer.” And so,
in fact, she did.

Distinetions
By The
Dozens

No.ls

Franklin scored a record 20
No. 1 hits on Billboard's Hot
R&B/Hip-Hop Songs chart,
beginning with “I Never Loved
aMan (The Way | Love You)” in
1967, through “Freeway of Love”
in 1985. Only Stevie Wonder
has matched that number in the
chart's nearly 60-year existence.

Years

Nearly four decades elapsed
between her first and last
hits on the Billboard Hot 100:
“Won't Be Long,” with The Roy
Bryant Combo, in 1961, and
“Here We Go Again”in 1998.

Weeks

She held the No. 1 spoton Top
R&B/Hip-Hop Albums longer
than any other woman: 74
weeks. And the three albums
with the most weeks at No. 1
among female artists are all
hers: Aretha Now (1968) finishes
first with 17 weeks, while the
same year's Aretha: Lady Soul
posted 16 weeks. I Never Loved
a Man the Way | Love You (1967)
dominated for 14 weeks.

Hits
Franklin charted an even 100
titles on the Hot R&B/Hip-Hop
Songs chart, an all-time record
among women. Break it down
virtually any way you want and
she still comes out on top, with
the most No. 1s (20), top 10s
(52) and top 40 hits (81).
—TREVOR ANDERSON

go home.” I'm sitting there like, “It's Aretha
Franklin! What can | tell her?”But | realized
that no matter who I'm in the studio with, no
matter how big they are, if they ask me to
come into the studio with them, they want
me to be the way that | am with all the other
artists. She broke me out of my bubble.

“SHE’D RANDOMLY
RING YOU UP”

Peabo Bryson, singer
Conversations

with Aretha, they'd
only last about four
minutes. Four-and-a-
half minutesis along
conversation with her. Bryson performed with
She'djust randomly Franklinin 2010.
ring you up; go, “l was reading this, and

| thought of you”; and she'd read me

several paragraphs and give me her take.

I'd give her my take, and we'd decide who
had the most comprehensive take. And then
suddenly, right in the middle, she would

say, "OK, bye!” You would sit there with the
phone in your hand, and you'd go, “OK. The
Queen has left the building.”

“SHE WAS LETTING ME
KNOW: ‘YOU’RE GOOD, BUT
I’'M THE HEAD CHICK®”

Fantasia Barrino, singer
| was able to sing
for her when they
were honoring
her [at a 2007
tribute concert]
at the Kodak
Theaterin Los
Angeles, which

is actually where

| won American
Idol. | was

stupid nervous
because | was
the little girl that
was listening

to Aretha. My first
cassette was Aretha Franklin.

They took us downstairs [after the show],
and | remember the door opening, and | just
burst out crying as she came in. She walked
around the room gracefully, as Aretha would
do — very smooth. She shook hands, gave
people one or two words and kept it moving.
She finally gets to me, and she looks at
me — I'm still crying. And she said, “You
can sing — but I'm the bitch around here.”
I'm thinking, “Wait a minute! That's not
what | was ready for!” But she was serious.
She said it, and | said, “Yes, ma’am.” And |
understood exactly what she was saying
because she was that in my life, for me.
There will never, ever be another Aretha
Franklin. That's what she was letting me
know: “You're good, but always know, I'm the
head chick.” And that's what it is.

Barrino with Franklin
in2008.
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KEYS TO THE KINGDOM

Even among the world’s greatest session players,
Franklin handled the piano in exemplary style

BY JULIAN SANCTON

or the house band

at FAME Studios in

Muscle Shoals, Ala., the

recording session on
Jan. 24,1967, was going to be
just another gig. The musicians
had never heard of Aretha
Franklin, the 24-year-old singer
that Atlantic’s Jerry Wexler had
booked for the session. When
she walked in, the band barely
paid her any attention. And
then Franklin sat down at the
Steinway, played one chord and
instantly commanded the room.
She had yet to sing a note.

“You could tell by the way she
hit the piano the gig was up,” says
songwriter Dan Penn in Peter
Guralnick’s book Sweet Soul
Music. “Everybody was just like
little bees just buzzing around the
gueen.” Spooner Oldham, who
had been hired to play piano on
the session, begged Wexler to let
him switch to organ so Franklin
could stay at the Steinway. The
record they cut that day, “| Never
Loved a Man (The Way | Love
You),” would become Franklin's
first major hit, and the album
of the same name remains the
most vivid showcase of her
piano playing.

Throughout her career, Franklin
was her own best accompanist.
Her gospel-infused style was
never flashy — she rarely took

A Diva Like Maria,

Not Mariah

A former Opera News editor on
Aretha as a true prima donna

asolo— butit betrayed a
deceptively complex rhythmic
and harmonic sense. She knew
better than any hired pianist
how to kick off a vocal run, build
momentum or make a sung note
resonate just as she heard itin her
head. Her rumbling basslines and
sensual right-hand chords could
alternately ramp up the emotion of
her singing or provide an earthly
tether for her soaring voice.

Her two instruments were
so perfectly complementary
because they were born together
and grew up together, even if,
in later years, her piano playing
became more sophisticated as
her vocal range narrowed. She is
said to have learned piano by ear.
But no schooling could beat the
informal education she received

Inthe studio
with Duane
Allman
(right)in
New Yorkin
1969.

at her father's New Bethel Baptist
Church in Detroit or at the
raucous late-night jam sessions
he threw at their house in the
late 1940s and early '50s. Young
Aretha would sit at the top of the
staircase and watch the likes of
Nat “King” Cole, Art Tatum, Oscar
Peterson and Duke Ellington play
the hell out of the family piano.
Perhaps Franklin’s most
direct pianistic forebear was Ray
Charles, who, like her, transposed
the spiritual exaltation of African-
American church music to the
secular realm. But whereas
Charles flirted with genres like
jazz and country, Franklin — at
least at the keyboard — never
strayed far from gospel. With her
piano, she could take a little piece
of the church wherever she went.

the daredevilry and the triumph, with a song that
climaxed on the word “vincero” (I will win). Likewise,

when she sang “(You Make Me Feel Like) A Natural
Woman" at the Kennedy Center Honors in 2015, she
knew the exact moment to drop her fur coat to the

floor — an act of womanly self-possession — as her
voice soared to the heights.
Franklin’s fantastic flair for the dramatic and

how to tie it to music was but one cornerstone of

BY OUSSAMA ZAHR

In the world of opera, the term “diva” is reserved for
aselect few. It has nothing to do with outlandish
offstage behavior and everything to do with a true gift
for communicating in song. It's the Italian word for
“goddess,” but when used for a performer, it's more
like someone touched by the divine for the general
betterment of the rest of us.

At first, Aretha Franklin embodied that description
literally, as the gospel-singing daughter of the most
famous preacher of the day. But then she took it
further — to the blues, R&B, pop and even opera itself.

When she stepped in for an ailing Luciano Pavarotti
at the 1998 Grammy Awards with a sui generis
rendition of “Nessun Dorma” — the exultant aria
and great showpiece from Puccini's Turandot — the
selection itself didn't necessarily make this a diva
move. It was the way Franklin sang it, laying down the
soft, pillowy opening lines with an uncanny sense for
back phrasing before launching into the gutsy finale
with a splash of top notes of her own devising. The
thrill of it, too, came from the last-minute substitution,
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her divadom. Like the operaimmortals Maria Callas
and Joan Sutherland, who were known as La Divina
and La Stupenda, respectively, to fans, Franklin, the
Queen of Soul, has an honorific linked to her name
for all time. Like them, she cast a spell over listeners
who hung on her every melisma and high note. And
like Callas in particular, she had something urgent,
authentic and emotionally unbridled to say in her
singing — and she achieved greatness in the stylistic
mastery with which she said it.

“I JUST GAVE HER A HUG

AND WENT HOME”

H.B. Barnum, longtime musie director
| was fired 15
times and probably
quit eight or

nine. Maybe the
sound man did
something wrong,
or maybe one of the
musicians missed a
note, but the buck
always stops at

the conductor, so

| would get the blame. It wasn't a thing we
had to argue about; | just gave her a hug
and went home. Sometimes | didn't know |
was fired. If | didn't get a ticket to the next
gig, then I knew | had been fired, and when
| got hired again, | would get a ticket to

the next gig. You just get a call that says,
“H, we're going to be in Chicago Dec. 13"
and I'm like, “Hey, wait a minute, | was fired
two months ago! ... OK, Miss Re, I'll see
you there.” (Laughs.) So what? There's no
problem. | loved her.

Franklin with Barnum
during sound check fora
Los Angeles showin2012.

“SHE WOULD GET UPSET WE

DIDN’T HAVE A PIANO”

Mavis Staples, singer

My memories of having
Aretha around the house
[in Chicago, where Staples’
mother often hosted
traveling entertainers] is Staples
that she would get upset

that we didn’t have a piano. She was a
piano lady. | told her, “Well, Aretha, we
have plenty of guitars.” And she would say,
“Mauvis, get out of my face — you know |
don’t play no guitar!”

“SHE LOVED TALKING

POLITICS”
Tavis Smiley, radio host/author
If she didn't like you,
she didn't like you.
Butif she loved you,
she loved you hard.

| feel so fortunate
that she let meiin.
Everybody has been
talking about how
private she was,

Smiley and Franklin
how she didn't tell attended a basketball game
togetherin2011.

anybody about her
illness. But it depends on how you define
“private.” She was private about telling you
her business, but when you dissect her music,
you can feel what her journey was like: Aretha
would talk about disappointment, heartbreak,
happiness. Aretha wanted to share her truth
with us on her own terms. At dinners, we
talked about everything. She was not vocal
about her political positions in the way that
many people are these days, but you knew

STUDIO: MICHAEL OCHS ARCHIVES/GETTY IMAGES. GRAMMYS: MARK LENNIHAN/AP IMAGES. BARNUM: ICPHOTOS/NEWSCOM. STAPLES: JAMIE MCCARTHY/GETTY IMAGES. SMILEY: GARY DINEEN/NBAE/GETTY IMAGES.
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(Not So) Petty Cash

Whether bringing her money onstage or an entourage of
dozens on tour, Franklin took care of business her way

BY GAIL MITCHELL and MELINDA NEWMAN

n 2015, Aretha Franklin delivered one of her most

indelible performances, singing “(You Make Me

Feel Like) A Natural Woman” in tribute to the

song's co-writer, Carole King, at the Kennedy
Center Honors. Before starting — and bringing a
jubilant King and a teary President Obama to their feet
— the singer did something she had done on countless
stages before: nonchalantly tossed her purse (here, a
sparkly clutch) on the piano. The move spoke volumes
about how the singer took care of business.

It's well known that Franklin demanded to be paid
in cash, partly because she came up in an era when
African-American artists were routinely ripped off by
white promoters. “Aretha would put her reading glasses
on her nose and she would be there while you counted
out” the money, recalls Empire Entertainment'’s
JB Miller, who hired Franklin for numerous private and
corporate gigs starting in the 1990s. “The purse would
always make it onstage.”

And after the show, “you had your audience with her
backstage as she paid everyone” — the band, backing
singers and so on — in cash, recalls Narada Michael
Walden, who in addition to producing Franklin's
1985 Grammy-winning smash, “Freeway of Love,”
occasionally played drums in her band.

Franklin was as exacting with her performance
contracts as she was with her music. They had to
accommodate two major challenges: her fear of flying
and her 20- to 30-person entourage. Her willingness
to only travel by bus and her health issues later in life
limited her earning power. Franklin never landed on
Forbes’ highest-paid celebrities list, with the magazine
estimating her annual income in the low seven figures.

Since 2015, Franklin reported only six concerts to
Billboard Boxscore, with an average per-show gross of
$304,689. Among bus rental, gas, hotel rooms and per
diems, moving Franklin and her entourage accounted
for $50,000 to $100,000 in expenses alone, according
to producer Michael Levitt, who worked with her on
several events. “If you wanted Aretha on your show, her
terms were nonnegotiable,” says Levitt. But “Aretha
was worth it. She always delivered, and it always
seemed effortless on her part.”

She was also hands-on, often phoning ahead herself
to work out details. “There would be this fog: You
wouldn't know when she was coming in, how she was
coming in, where she was staying,” says Miller. “Then,
usually within 24 to 48 hours [before the event], you'd
getacall from Aretha, and it would always be about
something like making sure there’s no air-conditioning
on. That was a big thing of hers.”

In the last three decades, Franklin piloted her own
career. She had only two managers: her first husband,
Theodore “Ted” White, from the early '60s until their
1969 divorce; and then her brother, Rev. Cecil Franklin,
until his death in 1989. Ruth Bowen, of Queen Booking,
was the one constant throughout most of Franklins
career. A trailblazer in her own right as the first black
female booking agent, Bowen signed Franklin in 1962.
In addition to Bowen, who died in 2009, now-retired
WME agent Dick Alen, with whom she signed in 1979,
was a key member of Franklin's camp.

“Early on, | wasn't thinking about the business side
of things, getting credits as a producer or arranger,”
Franklin told Billboard in 2003. “But you learn from trial
and error, and sometimes people in the business are not
going to tell you too much.”

With White, she created 14th Hour Music (BMI),
which published Franklin-White compositions like
“Think” and “Dr. Feelgood.” Her songwriting portfolio
also includes the hits “Day Dreaming,” “Ain't No Way”
and “Rock Steady.” After her 1969 divorce, Franklin
launched Springtime Publishing (BMI). She also

With Wexler and gold
recordsin 1967.

retained ownership of select masters from her later
Atlantic years, a rarity for artists in 1978, when she
parted ways with the label.

“Respect,” the Otis Redding song that Franklin
revamped in 1967, became her first No. 1 on the
Billboard Hot 100 and signature hit. It also took on a
special significance in the music industry, as a rallying
cry for performing artists seeking royalties for airplay.
Under copyright law, only publishers and songwriters
— not performers — are paid for spins of songs
recorded before 1972. The 2014 Respect Act, which
proposed changes to the law, has been folded into the
Music Modernization Act currently before Congress.

Like any legend, Franklin leaves behind numerous
ongoing projects, including a Warner Music U.K.
two-CD/vinyl singles package due in September. The
fabled Sydney Pollack documentary companion to
Amazing Grace, her seminal 1972 live gospel album,
remains in legal limbo after Franklin spent years
blocking its release. “We look forward to sharing the
film with the world soon,” the documentary’s owner,
Alan Elliott, now says.

Franklin told Billboard last summer that she planned
to record a new album featuring collaborations with
Stevie Wonder, Elton John and Lionel Richie. But
songwriter-producer Harvey Mason Jr., who was
onboard to work with her, says “we hadn't begun
recording.” Mason is, however, co-producing a biopic
on Franklin’s life, starring Jennifer Hudson, and says
preproduction for the theatrical release is underway. “|
spent countless hours on the phone with Aretha as she
talked about how she wanted to be portrayed,” he says.
“But we're not trying to push this out right away.”

Posthumous projects should not be rushed, says
Jampol Artist Management’s Jeff Jampol, whose firm
handles the estates of Redding, Jim Morrison and Janis
Joplin. He estimates that Franklin's estate could be
worth as much as $1 billion, based on “the recordings,
the publishing, the goodwill, the name and likeness
and her value around the world.” (Franklin reportedly
did not leave a will, which means a court will need to
determine her heirs.)

He emphasizes that authenticity and credibility are
paramount to nourishing a life's work. “l don't think
there's anything that needs to be done immediately,”
he says. “You have to handle these things respectfully.”
When it came to the dangers of music-industry
exploitation, Franklin never let her guard down. The
stewards of her legacy would do well to keep it like she
kept her purse — in full view at all times.

whom she supported by where she showed
up. She was one of Dr. Martin Luther King Jr.'s
favorites — whenever King called for her,

she showed up. She was always performing
at events to raise money for the movement.
She showed up at Obama’s inauguration and
Clinton’s inauguration. She wasn't a political
talking head, but she loved talking politics.
We're not sitting around talking about songs
and notes and bars — she lived a full life! If you
raised a subject, she had an opinion oniit.

The most fun was sitting with her, eating
and laughing. | don't think people realize how
hilariously funny she was. She loved watching
silly movies over and over again. If you talked
to her on any given occasion, she would start
pulling scenes from movies. She'd make a
Tyler Perry Madea reference — she loved
doing that Madea voice: “Good mornting!”
She really loved comedy.

“THERE ARE SUPERSTARS,

AND THEN THERE ARE

HUMANITARIANS”

Rev. Al Sharpton

When most people hear the name Aretha
Franklin, they
automatically think
of her remarkable
career in music
and entertainment.
But what most do
not realize is that
the Queen of Soul
dedicated much

of her time, money
and efforts toward

. o Sharpton celebrated
advancing civil rights  Franklin's 70th birthday

with herin New Yorkin

and human rights.
2012.

There are superstars,
and then there are humanitarians — Aretha
somehow encapsulated both.

In the 1960s, when the revered Rev. Dr.
Martin Luther King Jr. was facing significant
hurdles and some financial challenges,
Aretha teamed up with another musical
and philanthropic icon, Harry Belafonte, and
toured cities doing fundraising concerts
for Dr. King. Such selfless actions wouldn't
appear unusual if you knew that her father, the
Rev. C.L. Franklin, was the most prolific black
minister of a generation, a close friend and
co-activist with Dr. King, and spearheaded
the massive Detroit March for Justice, which
led to the historic March on Washington in
August of 1963.

| got to know Aretha very well. | was invited
to her birthday parties and Christmas parties,
and she came to my birthday parties and
gatherings. She remained authentically a
church person, a person committed to social
justice and civil rights, well-read and of course
well-rounded. You felt as if you were in the
presence of royalty around her, without all of
the pretension — and you were.

As told to Nolan Feeney, Gary Graff,
Jason Lipshutz and Gail Mitchell.

WEXLER: MICHAEL OCHS ARCHIVES/GETTY IMAGES. SHARPTON: MICHAEL STEWART/GETTY IMAGES.
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Gospel Music,

According To Aretha

No one intermingled the secular and the

spiritual — kept separate since the days of
slavery — like this daughter of a preacher man

BY NELSON GEORGE

t age 14, Aretha Louise Franklin
was already a veteran of the black
gospel circuit of the 1950s, a
segregated world of charismatic
preachers and unbridled vocalists who
traveled from church to church, bringing
a message of joy, belief and salvation.
Because her father, Rev. C.L. Franklin
of Detroit’s New Bethel Baptist Church,
was a spellbinding powerhouse speaker,
Aretha was also “Negro” royalty, a child
surrounded by the giants of gospel music
— Mabhalia Jackson, James Cleveland,
Albertina Walker and the young Sam
Cooke, who was lead singer of The Soul

. . With her father,
Stirrers and a teen idol. Rev.C.L. Franklin,
For all the gifted people Aretha in1971.
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encountered, this budding singer-pianist
was not simply a protégée, but a prodigy.
Her gift is apparent in a recording made one
Sunday morning at a church service in 1956.
Accompanied by piano, a teenage Aretha
sings Thomas Dorsey’s classic “Take My
Hand, Precious Lord” with extraordinary
pitch and control. About four minutes in,
the song falls away, and for the next two
minutes, the young woman improvises
moans, groans and whoops that would, one
day, become staples of American singing.

The vocal techniques Aretha was
exploring in church had largely been
confined, due to racism and tradition, to
“Negroes.” But the sound was a product
of this country, one that spoke to both
Southern roots and gritty big-city reality.
It was an improvisational style that
demanded the intensity of John Coltrane
and the nuance of Miles Davis. It wedded
jazz and blues with rhythm and religion. It
would redefine vocal artistry
in America. It was called
soul — but really, it was Re Re
Aretha Franklin.

Since the days of slavery
right into the ’50s, there
had been a kind of musical
dividing line between the
spiritual and secular worlds.
Church singers, steeped
in the call-and-response
among choir, congregation
and ministers, were
discouraged by custom and
religion from bringing the
black churches’ devotional
techniques to popular
music. The adventurous
Ray Charles, who wasn’t deeply tied to
Christianity, had helped merge the sounds,
while Cooke had been one of gospel’s first
major stars to abandon devotional music
to sing of romantic love.

But, with due respect to both of those
men, no one epitomized the musical
marriage of the sacred and the profane
like Aretha Franklin. She was a child of the
church, but Re-Re could get as gutbucket
as a bluesman and as sensual as a bordello
bedroom. She respected melody but was
never confined by written notes, adding
complex meanings to songs written by
others, whether the composer was Otis
Redding (“Respect”), Paul Simon (“Bridge
Over Troubled Water”) or The Beatles
(“Eleanor Rigby”). Her ability to
communicate romantic yearning, thwarted
desire and pure pleasure is unmatched in
post-World War II American music.

The soul synthesis that so beautifully
framed her voice wasn’t achieved without
trial and error. Her first run of secular
recordings, largely made at Columbia
Records, now sound like struggling
attempts to harness volcanic energy. Jazz
standards, Broadway show tunes and pop
are heard throughout these recordings,
many of which have merit, but failed to

and as

could get as
guthucket as
a bluesman

sensual as
a bordello

bedroom.
o

fully work artistically or commercially.
But while Aretha struggled to find the
right setting for her voice, the musical
landscape changed around her. By the
mid-'60s, a generation of songwriters and
singers including Curtis Mayfield, Wilson
Pickett, Gladys Knight and David Ruffin
had erased the separation between R&B
and gospel, reshaping the sound of black
pop music and in so doing affecting the
sound of all music in that vibrant era of
exploration. The soul sound — with its
attitude reflecting the progressive ideas
of the civil rights movement — was as
dominant for a young person then as, say,
trap is today.

In 1967, Aretha signed with Atlantic
Records, where she was mentored by
A&R man Jerry Wexler and recorded
the brilliant “I Never Loved a Man
(The Way I Love You),” featuring the
legendary all-white Muscle Shoals, Ala.,
rhythm section augmented
by New York-based
saxophonist-bandleader
King Curtis (who co-wrote
two songs on the album).
The LP is the big bang that
heralded her ascendancy to
the “Queen of Soul” throne.
A crucial element on it,
as well as on subsequent
classic recordings, was that
Aretha was not just a singer,
but a glorious piano player
with a tremendous sense of
rhythm and understanding
of how to support her own
voice. Listen to the ringing
chords she plays on “Don’t
Play That Song (You Lied)”; it makes you
wish she had cut an album of her just
riffing on 88 keys.

Though she made scores of classic
recordings and live appearances, the one
essential album you must hear in order to
understand Aretha Franklin is Amazing
Grace, recorded live over two nights at
Rev. James Cleveland’s Los Angeles
church in 1972. Backed by a huge choir
and an expert R&B rhythm section with
Aretha on piano, she matches the gospel
power she had processed as a teen with
the wisdom and toughness of an adult
life. Performances on the record are so
powerful they’ll make you cry.

Director Sydney Pollack filmed both
nights of the Amazing Grace performances,
but the footage lay forgotten in the Warner
Bros. vaults for decades. A movie has been
made of the shows but, during her lifetime,
Aretha blocked its release. Whether her
reasons were personal or financial, I don’t
know. But I've seen the film twice, and
it needs to be seen by millions. It brings
Aretha full circle, connecting her to her
roots in spiritual music, illustrating just
how much she had grown as an artist —
and celebrating a voice both divine and
gloriously human.

FATHER: MONETA SLEET JR./EBONY COLLECTION/AP IMAGES. FRANKLIN: KEN WHARTON/THE TIMES/NEWS LICENSING.
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Indie Power Players 2018

Beyond the three major music groups, independently owned publishers and record labels — and their
distributors — claim a growing share of the market, driven by the work of these 73 executives

hen independent record
executives gathered at
the Libera Awards in New
York in June to honor their
label's best releases, they
had more than artistic
achievement to celebrate.

Independently owned labels — ranging from
small, artist-owned imprints to multimillion-dollar
organizations like BMG, Big Machine Music Group
and Concord Music Group — now claim 37 percent of
the U.S. recorded-music market, according to a report
released by MIDiA Research last October.

When the American Association of Independent
Music, the independent-label trade group that
presents the Libera Awards, was founded in 2005, that
market share was 29 percent, says A2IM CEQ Richard
James Burgess.

The MIDiA report, which was commissioned by the
Worldwide Independent Network, a trade group of the
independent music business, found that the indies’
share of the global music market is even marginally
higher — 38 percent — and that indies generated
$6 billion in worldwide sales.

“It speaks volumes for the tenacity, passion and
entrepreneurship of independent labels and the
public's desire for musical diversity, that even in these
times of global dominance by major corporations,
almost four out of every 10 dollars spent on music
goes to the independent sector,” said Martin Mills,
founder of Beggars Group and WIN vice president,
commenting on the MIDiA report.

In addition to expanding their market share,
independents are growing revenue for their artists
through their collective clout as Merlin, the global
digital-rights organization for indie labels, negotiates
with streaming services on behalf of their artists.

Billboard's Indie Power Players report recognizes
achievement at independently owned record
labels, music publishers and distributors — but also
distribution companies owned by the three major
music groups that play a significant role in bringing
indie-owned repertoire to market. In a volatile time
for the music business, these executives assure the
continued growth of indie music.

DISTRIBUTORS

JORGE BREA, 33
CEO, SYMPHONIC DISTRIBUTION
' . Founded in 2006 by Florida music
producer Brea in a spare bedroom of his
parents’ house, Latino-owned
Symphonic is a key conduit to Spotify,
Amazon and other streaming platforms for indie acts
of all genres. Last November, the equity firm Ballast
Point Ventures put $4 million into the Tampa, Fla.-
based firm, which also offers design, audio mastering,
marketing, merchandising and licensing services.
“People were wondering, ‘Why are you taking money
now? Is everything all right? " says Brea. “l told them,
‘Everything’s more than all right.” We want to invest
more aggressively and hire more people.”

Artists working with
independent music
companiesinclude (from
left) Nathaniel Rateliff,
Bebe Rexha & Florida
Georgialine, Taylor Swift,
Stephen Stills and Drake.

TIFFANY COUCH, 47

DIRECTOR OF SALES, SELECT-O-HITS

JOHNNY PHILLIPS, 70

CO-OWNER/VP, SELECT-O-HITS

The oldest independent
distribution company in the
United States — 58 years
and counting — Select-O-
Hits scored in 2017 with American Rebelution, from
country-rap duo The Lacs, which debuted at No. 10 on
Billboard's Top Country Albums chart. The company
also had continued sales of Tina Campbell’s /t's
Personal, which entered Top Gospel Albums at No. 1
in 2015. While Select-O-Hits still has a healthy
physical business, digital comprises 65 percent of
revenue, says Phillips, whose uncle, Sam Phillips,
founded Sun Records and first recorded Elvis Presley.
But for The Lacs and Campbell, adds Couch, physical
sales were “quite prevalent, engaging both mass
merchants and indie stores.”

GLENN DICKER, 52

CO-FOUNDER, REDEYE WORLDWIDE

TOR HANSEN, 53

CO-FOUNDER, REDEYE WORLDWIDE

Redeye turned Hillsborough,
N.C. (population 6,000-plus)
into a music-business hub
with the opening in 2016 of
its 90,000-square-foot offices, through which the
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distributor has had “double-digit growth” in the past
year, says Dicker. (The company does not report the
dollar volume of its business.) Redeye recently added
the New West, Sundazed and Mom + Pop labels to its
roster. Berlin-based Hansen oversees Redeye’s global
operation, which includes offices in London, Toronto
and Sydney. “Redeye has continued to see a surge in
our international business,” says Hansen.

AMY DIETZ*
EXECUTIVE VP/GM, INGROOVES
' Ingrooves, the indie distributor majority-
owned by Shamrock Capital and
minority-owned by Universal Music

A Group, is mining data to help its artists
boost their social media presence and drive music
streams worldwide. For Norwegian artist Boy Pablo on
777 Records, for example, Ingrooves’ Nordic team in
Norway “could see how and where specific
[audiences] were discovering and listening to his
music,” says Dietz. That information was used to gain
playlist and editorial support that in turn drove
30 million streams, 50 million YouTube streams — and
asold-out club tour across North America.

TRACY MADDUX, 48

CEO, CD BABY

With a two-decade history of selling indie
digital and physical product (including
vinyl) worldwide, CD Baby under Maddux
% inthe past year paid out $80 million to
independent artists — up 33 percent over 2016 thanks
to streaming — while its publishing division, launched
in 2013, expanded its international reach. The
company now administers 1 million songs for 160,000
writers in 33 countries. “We are seeing explosive
growth,” says Maddux, “and not justin the U.S.” In
June, CD Baby opened a new London office to boost
its European business.

BRAD NAVIN, 4/
CEO, THE ORCHARD
COLLEEN THEIS, 49
COO, THE ORCHARD
markets worldwide,

{ v
% ) i
e 1 The Orchard has had growth

across multiple genres — including hip-hop, country,
K-pop, rock and Latin, says Navin. That diversity also
spans formats: The Nio Garcia-led “Te Boté (Remix)” is
one of the company’s top streaming tracks, with

227 million on-demand U.S. streams since its release,
and David Lee Murphy'’s country single (with Kenny
Chesney), “Everything's Gonna Be Alright,” stands
among The Orchard’s top downloads. On Theis’
watch, the distributor has opened seven new offices
(with new teams in Nashville and Toronto, plus a
second location in Spain), increased its Australian
presence and absorbed fellow Sony-owned
distributors Red Essential and RED — all within the
last year. Industrywide, says Navin, “we're shifting
away from managing 15 years of decline to
experiencing growth. And now we're actually seeing
that growth start to accelerate.”

As the world's largest indie
distributor, servicing over 30

JACQUELINE SATURN*
GM, CAROLINE
= | “Our biggest accomplishment is market
F %\ | share” says Saturn of Caroline, the

( u © independent label services and

distribution division of Capitol Music

WHAT MAKES AN
INDIE... INDIE?

Record labels and
publishers featured
on Billboard's Indie
Power Players list

are defined as
independent because
they're not owned by
the three major music
groups: Sony, Warner
and Universal.

Distributors
are defined as
independent based
on the repertoire
they market, largely
from labels not
under the majors’
umbrellas. Seven
of the distributors
included here are
independently owned
and market indie
repertoire.

However, four
other distributors
here qualify only by
the repertoire they
market. The Orchard
is owned by
Sony, Alternative
Distribution Alliance
by Warner and
Caroline by Universal,
which also has a
minority stake in
Ingrooves.

The criteria
above differ from
how Billboard and
Nielsen Music
classify titles for the
Independent Albums
chart, where releases
distributed by both
indie distribution
companies and the
indie distribution
arms of the majors
are included, but
independently owned
labels distributed
directly by the majors
are not. The criteria
also differ from
how the American
Association of
Independent Music
defines “indie” (see
page 68).

For this list,
Billboard chose to
recognize executives
from the major-
owned distributors
due to the volume
of indie-owned
repertoire they
market, thus their
importance to the
indie music business.

—THOM DUFFY

Group. That share “nearly doubled” in recent months,
rising from 1.77 percent earlier in 2018 to 3 percent,
says Saturn. As a distribution and marketing force,
Caroline has played arole in the recent No. 1 albums
by Migos, XXXTentacion, Halsey and NF, and “10

top 20 hits this year on the Billboard Hot 100,” she
adds. “It's acombination of our label partners having
some incredible repertoire and our ability to come up
with unique, aggressive plans.”

ELIAH SETON, 36
PRESIDENT, ALTERNATIVE DISTRIBUTION ALLIANCE
As ADA celebrates its 25th anniversary,
the indie-music distributor owned by
Warner Music Group “is working on
25 percent year-over-year growth,” says
Seton. New deals with former Sony Music chairman
Doug Morris’ 12 Tones (Anderson .Paak, 88rising),
Broken Bow (Jason Aldean) and BIG (Aaron Watson)
and continuing dividends from the distribution of
BMG releases feed those gains. “Having boots on
the ground in key markets across the globe is
creating an ADA skin across Warner Music's global
footprint,” says Seton. He draws on a family history
of music business success; his grandmother, opera
singer/vocal coach Sue Seton, trained Audrey
Hepburn for the role of Eliza Doolittle in the 1964
film My Fair Lady.

DEAN TABAAC*

MANAGING DIRECTOR, AMPED

AMPED typically adds 20 to 25 labels a
year to its repertoire roster, but in the past
12 months the indie distributor gained
47, says Tabaac. Reach, speed to market
and insights from AMPED’s data resources enhance
the company'’s appeal to its label partners. Tabaac
takes particular pride in bucking industry trends by
maximizing revenue from physical product. “We've
increased physical sales for many artists over their
prior releases at a time when people said that's not
doable anymore,” he says. Five Finger Death Punch,
Major Lazer, Todd Rundgren and Stephen Stills are
among those whose sales of their AMPED-distributed
CDs beat those of their prior albums.

DARIUS VAN ARMAN, 46

CO-CEO/CHIEF SECURITY OFFICER, SECRETLY
GROUP/SECRETLY DISTRIBUTION

Van Arman proudly notes that Secretly
became “the very first distribution
company to fully share its Spotify equity
with its past and present distributed
labels” after the streaming service went public. “We
paid out millions to our distributed labels at the
beginning of July, which was over 80 percent of the
Spotify equity value we received,” he says. When its
partnership with Warner Music Group for distribution
to Amazon and big-box store accounts in the United
States ends in 2019, Secretly will earn revenue from
those music sellers directly and “achieve a fully
independent route to market, domestically and
internationally.”

EMMANUEL ZUNZ, 45

FOUNDER/CEO, ONERPM

The multilingual Zunz (who was bornin
Paris and raised in Charlottesville, Va.)
launched ONErpm in 2010 as a digital
music distributor that has since grown to
include a video network helping to promote and
monetize the work of independent YouTube content

From left: Theis,
Pitbull, Navin
and The Orchard
vp catalog
development
JasonPascal.

creators. “We invest in [their] channels, cross-promote
the channels and use [our] network to promote
others,” says Zunz. “On YouTube, we have over

350 million subscribers. Our network generates

6 billion plays a month.” For makers of music and
video whose work is used on YouTube, ONErpm can
streamline payments from the Google-owned service.

LABELS & PUBLISHERS

GLEN BARROS, 52

COO, CONCORD MUSIC

SCOTT PASCUCCI, 59

CEO, CONCORD MUSIC

TOM WHALLEY*

CHIEF LABEL OFFICER, CONCORD MUSIC

JAKE WISELY, 48

CHIEF PUBLISHING EXECUTIVE, CONCORD MUSIC

£l ELY

“l believe no one in the business knows our financial
scale,” says Concord CEO Pascucci. “By year-end,
our annual revenue will exceed $400 million.” The
projection takes into account Concord’s purchase

in July of famed Latin music company Fania
Records & Publishing and the United Kingdom'’s
Independiente Records. Those deals are partof arun
of acquisitions that has made Concord the world’s
fifth-largest integrated music company behind the
three majors and BMG. That revenue is important,
says Pascucci, “because our scale and stability
allow us to put even more resources behind our
artists, to stay with projects for the long term, with
artists like Nathaniel Rateliff [& The Night Sweatg],
Ghost, The Revivalists, St. Vincent and others.”
Whalley lauds the achievements of these Concord
acts and others such as TajMo (the collaboration of
Taj Mahal and Keb’' Mo'), Denzel Curry, Seether and
The Record Company. Barros has led the integration
of disparate recording and publishing units “into
one cohesive music company under the banner

of Concord Music,” he says. That effort on the
publishing side, says Wisely, has involved “not just
A&R and administration, but theatrical, licensing and
synergizing with our label imprints, new releases
and catalog. [The company now has] 170 dedicated
publishing staffers across pop, theatrical and
classical. That feels good.”

PETER BERARD, 36

NORTH AMERICAN LABEL MANAGER, DOMINO
RECORDING CO.

SUSAN BUSCH, 39

HEAD OF A&R, DOMINO RECORDS/DOMINO
PUBLISHING NORTH AMERICA

* Declined to reveal age

DIETZ: NABOR GODOY. MADDUX: CD BABY. NAVIN, THEIS: CAROLINE SINNO PHOTOGRAPHY. SATURN: MAGGIE SHANNON. SEATON: COURTESY OF ADA WORLDWIDE. TABAAC: JUDY TROUP.

VAN ARMAN: DUSTIN CONDREN. ZUNZ: GREGG ROTH. WISELY, BARROS: BETH HERZHAFT. PASCUCCI: SHANTI M. WHALLEY: AUSTIN HARGRAVE. PITBULL: COURTESY OF NAVIN.
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KRIS GILLESPIE, 46
MANAGING DIRECTOR, DOMINO RECORDS/
DOMINO PUBLISHING NORTH AMERICA
In a year that

@ marked the

B 25th
#&_ ). anniversary of
Domino Recording’s launch in London, the
company's U.S. team under Gillespie celebrated
Arctic Monkeys debuting at No. 8 on the
Billboard 200 with Tranquility Base Hotel & Casino
and Franz Ferdinand hitting No. 5 on Top Rock
Albums with Always Ascending. Berard is working
new releases from Cat Power, Animal Collective,
Bob Moses, Dirty Projectors and Porches, among
others. Busch has worked with electronica duo Bob
Moses from “warehouse shows in Brooklyn” to its
2017 Grammy Award (with DJ RAC) for the remix of
“Tearing Me Up.” The pair will release a new album,
Battle Lines, in September.

KEN BUNT, 48
PRESIDENT, DISNEY MUSIC GROUP

Bunt’s musical playground is certainly

bigger than that of mostindies, as part

. of a multimedia empire thatincludes a

broadcast network, digital radio station
and legendary film studio. In 2018, Bunt capitalized
on the return of American Idol to sister network ABC
with key TV placements for winner Maddie Poppe,
who's also recording songs that could appear in
upcoming movie soundtracks. Disney Music’s
concert division presented over 550 shows this year
— including Star Wars in Concert and Beauty and
the Beast —a tenfold increase over 2012. Beyond
family fare, Disney-signed Sabrina Carpenter was in
the spotlight at this summer’s iHeart Wango Tango
concert, and Bunt placed a Joywave song in the
trailer to the second iteration of blockbuster video
game Fortnite, which generated 10 million views in
its first few days of release. It's all part of an evolving
access to Disney music fans. “We've moved from a
transactional business to a business that is access-
based,” says Bunt. “The economics are different.
Now, as opposed to getting someone to buy an
album, we want them to spend four, eight, 16
minutes of their time listening to the music.”

TOMAS COOKMAN, 5/
PRESIDENT/CEO, NACIONAL RECORDS/INDUSTRIA
WORKS

Latin alternative artists like Alex
Anwandter, La Vida Boheme and Tomasa
del Real are still flourishing under the
umbrella of Cookman’s Nacional
Records and Industria Works, which includes his
management, booking, events and publishing
interests. Overall, Cookman reports that revenue rose
by 85 percent in the past 12 months, with
international revenue growing by 500 percent and
booking and managementincome by 400 percent.
(His companies do not report the dollar volume of
revenue.) “The indie sector is here and not going
away,” says Cookman, who recently opened new
offices in Mexico. The ease of market entry by artists
“via accessible technology has made that a reality.”

MIKE CURB, 73

FOUNDER/CHAIRMAN, THE CURB GROUP

The industry’s oldest independent label
still run by its original owner, Curb
Records, had its most recent success on
the Billboard Hot 100 in July, when

Ghostonstagein
Stockholmin2017.

TOP 5 INDIE PROMO EXECUTIVES

It's the power of the song — not the size of the team or label — that counts

ven in the age of music streaming, ra-
dio airplay remains an essential source
of exposure and career development
for artists at indie and major music
companies alike. The five promotion execu-
tives here, who each work at music companies
chosen for Billboard's Indie Power Players list,
are at the top of their game, using their powers
of persuasion with programmers to gain airplay
for their priority singles. Each discussed an art-
ist and track that achieved noteworthy airplay
in the past year thanks to their efforts.

NICK ATTAWAY, 48
Vp radio promotion
BMG

ru

In May, Godsmack’s “Bulletproof,”
the lead single from the band’s
album When Legends Rise, became
the group’s first No. 1 in four years
on the Mainstream Rock Airplay chart. “But the
goal wasn't to just go No. 1,” says Attaway,
explaining the artist-development strategy
behind the track. “It was to make sure this song
would be so successful that it would be played
for years to come.” In addition to hitting No. 1,
“Bulletproof” has remained on Mainstream Rock
Airplay for 25 weeks and counting, assuring
BMG had achieved its goal.

LINDSAY BERBERICH, 28
National radio promotion
S-CURVE RECORDS
“One thing everyone here is really
'nl good about is artist development,
J‘.‘# figuring out [the format] to place an
*a artist, where they belong,” says
Berberich. “That’'s what happened with AJR.”
The trio of brothers had achieved two modest
hits on the Pop Songs chart before S-Curve
decided that “Sober Up,” featuring Weezer's
Rivers Cuomo, had a better shot at getting
played on alternative radio. The song hit No. 1 on
Alternative Songs in March. Despite that early
pop success, says Berberich, “having the record
break through at [alternative], a format they
weren't traditionally known for, was exciting.”

MARNI HALPERN*
Senior vp promotion
CAROLINE/CAPITOL MUSIC GROUP
Rapper NF had “built his own brand
for a few years within the streaming
% and touring space,” says Halpern.

% “When his third album, Perception,
debuted No. 1 on the Billboard 200, we decided
to take his first single, ‘Let You Down,’ to radio. It
not only went to No. 1 at top 40 but is now triple-
platinum. This was the first time in four or five
years that an independent label with a team of
five people achieved that goal, so I'm very proud.”

NICK PETROPOULOS, 39

Head of promotion

GLASSNOTE ENTERTAINMENT GROUP

“When you first sign an artist and
work together, you always have high
expectations and hope that the

e band meets or exceeds them. And |
feel Chvrches exceeded expectations” with their
song “Miracles,” says Petropoulos. “l believe it's
the single that will go all the way and be their big
hit.” The song is No. 16 on the Alternative Songs
chart. “It takes longer than ever for a record to
go all the way, and you just have to stay
steadfast and believe in it every single day. You
can't give up too early.”

JILL WEINDORF, 43

Senior vp promotion and marketing
CONCORD MUSIC GROUP

Ghost, whose song “Rats” was No. 1
on the Mainstream Rock chart for
seven weeks, “had [released] several
records before coming to Concord,
but had never been played on the radio,” says
Weindorf. “We were fortunate to [achieve], in the
promotion universe, a best-case scenario,” a
series of chart successes preceding a smash. The
band had notched a top five track on Mainstream
Rock in 2016, another song peak at No. 1 for two
weeks in 2017 and a multiweek sweep in 2018
with “Ghost.” Adds Weindorf: “It has been a real
artist-development achievement for us.”
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Dylan Scott’s “Hooked" single reached No. 72.
Meanwhile, the music group’s Word Entertainment
consistently scales the Hot Christian Songs and
Christian Airplay charts, thanks to acts that include
For King & Country and Francesca Battistelli. Ask
founder Mike Curb why he never sold his 55-year-
old label and the Nashville philanthropist quips, “I
have to keep my job somehow.”

ANGEL DEL VILLAR, 38
FOUNDER/CEO, DEL ENTERPRISES
B Although Del boasts a roster of regional

o Mexican artists that includes Gerardo
& Ortiz and Régulo Caro, and regularly

| places singles in the top 15 of the
Regional Mexican Airplay chart, the addition of
Tr3 Elemento in 2018 “was a great achievement,”
says Del Villar. “This group filled up 4,000-seat
venues with no label or radio support.” With
streaming and digital revenue doubling in the past
year, “we're becoming more independent,” says
Del Villar, who just launched Del’s first podcast and

has 360 deals in place with his acts, involving him in
all aspects of their careers.

DANIEL GLASS, 6/

FOUNDER/PRESIDENT, GLASSNOTE
ENTERTAINMENT GROUP

CHRIS SCULLY, 5/

GM/CFO, GLASSNOTE ENTERTAINMENT GROUP
- “It's rock'n’roll — in-your-
face music with sass,
identity, authenticity and
attitude,” says Glass of his
latest coup, the radio breakthrough of 20-year-old
U.K. export Jade Bird, whose crossover hit, “Lottery,”
reached No. 1 on Billboard's Triple A chart — one of
just five solo women to top the chart as a lead act
since 2010. Scully says Glassnote can grow through
strategic partnerships, such as the relationship
between its imprint Resolved Records and Matthew
E. White's label, studio, publisher and artist-
management startup, Spacebomb Group, home to
Natalie Prass and Bedouine. “We can grow our
company by working with and mentoring others,”
says Scully.

From left: Ballerini,
Kerr and Black River
artists Jacob David and
Abby Anderson at the
Country Radio Seminar
in Nashvillein 2017.

ZACH KATZ, 47

PRESIDENT OF U.S. REPERTOIRE AND MARKETING,
BMG

THOMAS SCHERER*

EXECUTIVE VP OF FRONTLINE PUBLISHING U.S.,
GLOBAL WRITER SERVICES; BMG CHINA

During one very busy week
in May, BMG reports that
its songwriters and artists
topped 22 different
Billboard charts, with hits from Jason Aldean, Bebe
Rexha & Florida Georgia Line, the collaboration of
Zedd, Maren Morris & Grey and several others. But,
says Katz, “it's not about chart-chasing. It's about
being profitable and valuable.” Branching into
books and documentaries, the global multimedia
company enjoyed a Sundance Film Festival
premiere for its lauded Joan Jett documentary, Bad
Reputation; a Cameron Crowe-directed David
Crosby doc is next. Recent acquisitions also include
Daryl Hall's Live From Daryl’'s House catalog and a
relaunch of the TV series this fall. Says Scherer: “It’s
about taking the risk and working with the best.”

GORDON KERR, 5/

CEO, BLACK RIVER ENTERTAINMENT

DAVE PACULA, 39

VICE PRESIDENT, BLACK RIVER PUBLISHING

MIKE WILSON*

SENIOR VP RADIO PROMOTION, BLACK RIVER
ENTERTAINMENT

. Aformer
educational
administrator,
.. Kerrseemed
an unlikely music company chief when he took the
reins at Black River Entertainmentin 2010. But with
the rise of Kelsea Ballerini, the addition of Christian
and Americana imprints and a roster of hit
songwriters, Black River has become one of
Nashville’s most successful operations. Pacula
proudly notes that Songs of Black River ranked at
No. 9 on Billboard's 2017 Hot Country Songs
Publishers recap, thanks to hits that include
Midland’s “Drinkin’ Problem,” Dylan Scott’s “My
Girl” and Ballerini's “Legends.” Wilson's promotion

INDIE ADVOCATE:
MERLIN

With over 800
member companies
that represent some
20,000 labels from
53 countries, Merlin
is the global digital-
rights agency for the
world’s independent-
label sector.

Under CEO
Charles Caldas,
Merlin uses the
shared repertoire of
its membership —
more than 12 percent
of the global digital
recorded-music
market — to strike
the best deal possible
with Spotify, Apple
Music and other
streaming services.
Merlin also uses data
from digital music
platforms to prepare
reports that break
down payments
to labels so that
the label, in turn,
can accurately pay
royalties to artists.

In June, Merlin
reported it was
nearing $500 million
in annual collections
from digital music
providers for its
members.

When Spotify
went public earlier
in 2018, Merlin sold
an undisclosed
amount of stock that
it had received when
negotiating licensing
deals years ago with
the then-fledgling
service. It distributed
the proceeds to its

members. —T.D.

team helped “Legends” hit No. 1 on Country Airplay.
“It's just a tremendous high to watch these dreams
come true for these artists,” he says.

LABELS

PATRICK AMORY, 53
PRESIDENT/CO-OWNER, MATADOR RECORDS
GERARD COSLOY, 53

CO-OWNER, MATADOR RECORDS

CHRIS LOMBARDI, 52

CO-OWNER, MATADOR RECORDS

Matador
? ﬂ jf,,, achieved a
¥ b new milestone
kl for Queens of

the Stone Age last September when the band’s
Villains hit No. 1 on both Top Rock Albums and
Alternative Albums and No. 3 on the Billboard 200,
en route to selling over 800,000 albums worldwide,
according to Amory. He credits Matador’s
relationship with the band’s representatives at Silva
Management. “The collaboration with them is
always amazing,” he says. With rising acts such as
Car Seat Headrest and Perfume Genius, Cosloy
emphasizes the depth of the label's roster, while
Lombardi notes Spoon’s five recent tours of Europe
and a new worldwide deal with Interpol. “We're
pushing toward careers [using] a global perspective
at all times,” says Lombardi.

NOAH ASSAD, °8
CO-FOUNDER/CEO, RIMAS ENTERTAINMENT
JOSE “JUNIOR” CARABANO, 24
CO-FOUNDER, RIMAS ENTERTAINMENT
Rimas is behind the
breakout success of Puerto

H : l J
E‘.‘ who shared billing with

Rican trap star Bad Bunny,
Cardi B and J Balvin on the Billboard Hot 100 chart-
topper “I Like It,” while achieving 40 million monthly
plays on Spotify. “Everything we do is in-house,”
says Assad, who built his team of 18 over the past
two years. That crew includes company co-founder
Carabafio, who boosted Rimas’ YouTube presence
from 35 channels to 100, which are generating
1 billion views every 30 days, he notes. “Rimas is no
longer just trap,” says Carabafno. “We're a
multinational label that represents many genres.”

SCOTT BORCHETTA, 55

PRESIDENT/CEO, BIG MACHINE LABEL GROUP
ANDREW KAUTZ, 49

COO, BIG MACHINE LABEL GROUP

Beyond the blockbuster
t success of Taylor Swift’s
& Reputation (3.1 million

' equivalent album units
earned to date), the record-setting chart run of
Florida Georgia Line & Bebe Rexha’s “Meant to Be”
(38 weeks and counting atop the Hot Country Songs
list) and new chart milestones for Thomas Rhett and
Brett Young, Borchetta’s achievements of late have
included branching out into spirits (Big Machine
Platinum Filtered Premium Vodka), racing (Big
Machine Motorsports) and TV (Canada’s

The Launch, for which Borchetta is co-executive
producer and on-camera mentor). “From day one,
we've never leaned on one artist, one success, one
product,” he says. “We've always got to be
developing the next ones.” The challenge, adds
Kautz, is that “music has to compete with so many
different entertainment options: mobile apps, social
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Swiftand Borchettaat
MetLife Stadiumin New
JerseyinlJuly, surrounded
by RIAA salesawards.

media, content overload. The great thing about
music is you can integrate it into all these new
entertainment platforms.”

STEPHEN CAMPBELL, 352

HEAD, YOUNG TURKS RECORDINGS USA

During the past 18 months, Campbell
has overseen the U.S. campaigns for
albums that showcase the stylistic edge
and diversity of the London-based
Young Turks label: I See You, from British indie-pop
group The xx; Process, from alt-R&B singer
Sampha; and Heaven and Earth, from saxophonist
Kamasi Washington — “his most transcendent and
creative opus to date,” says Campbell. Washington
took home the best jazz album honor in June at the
Libera Awards for his 2017 release, Harmony of
Difference.

believe will be successful as streaming continues to
grow,” says Gold.

ELLIOT GRAINGE, 24
FOUNDER/CEO, 10K PROJECTS
Since launching 10K Projects only two
years ago, Grainge has broken two
artists: Trippie Redd, who collaborated
with the late XXXTentacion on the
latter's 2017 hit “F**k Love,” and 6ix9ine, who
teamed up in July with fellow New York native Nicki
Minaj and producer Murda Beatz for new song
“FEFE.” Reflecting on the hip-hop energy of the
moment, Grainge says: “Right now culturally, it's
quite similar to punk rock in the mid- to late-"70s era
in Britain.” Except now, he adds, the “stage” is social
media and online arenas like Instagram’s Explore
page and WorldstarHipHop.

LUIS DEL VILLAR, 39
FOUNDER/CEO, GERENCIA 360
A record label, music publisher, booking
agency and management company
under one roof, Del Villar's Gerencia 360
-~ boasts a young “mexillennial” roster
that includes Adriel Favela, whose single, “Me
Llamo Juan,” is an ode to the immigrant community
in the United States. Del Villar's newest signing,
Cornelio Vegay Su Dinastia, debuted atop the Latin
Album Sales chart with El Problema last November
and sold out Mexico's 15,000-capacity Arena
Monterrey in July.

ROGER GOLD, 48

CO-FOUNDER, 300 ENTERTAINMENT

KEVIN LILES, 50

CO-FOUNDER/CEO, 300 ENTERTAINMENT

' t' Migos, Fetty Wap and

-‘ Young Thug are just some
|

of the acts that 300

Entertainment — which
racked up 13 billion streams in 2017, according to
the company — has introduced to the mainstream in
the last three years. “I'm committed to just breaking
new artists,” says Liles. Gold is focused on 300's
“nascent” pop department, but he has made strides
with singer-songwriter Meg Myers and New
Zealand pop act The Drax Project while building on
the success of Cheat Codes, whose Little Mix
collaboration, “Only You,” became the DJ trio’s 13th
entry on the Hot Dance/Electronic Songs chartin
July. “We're constantly out there in the marketplace
looking for artists who fit our vision and who we

STEVE GREENBERG, 56
PRESIDENT, S-CURVE RECORDS

Asked for a number that best measures
his label's success over the past 18
months, Greenberg replies: “We've
earned seven gold and platinum
certifications during that time among [artists] AJR,
Andy Grammer and We the Kings.” He adds that
seven also “equals the number of employees we
have. So that's one gold or platinum certification per
staff member. Not a bad ratio.” His music business
philosophy? “Life’s too short to devote yourself to
music you're not personally excited about, or to get
into business with people about whom you don’t
have a positive opinion.”

MATT HARMON, 46

PRESIDENT, BEGGARS GROUP USA

MARTIN MILLS, 69

CHAIRMAN, BEGGARS GROUP

“It has been incredible for us
to compete in a marketplace
that has not been kind to
rock bands in the past few
years,” says Harmon, whose Beggars Group is the
parent company for labels celebrating success on the
Billboard 200 with The xx (No. 2 with / See You on
Young Turks), Queens of the Stone Age (No. 3,
Villains, Matador) and The National (No. 2, Sleep Well
Beast, 4AD). Mills is equally excited by the rise of a
younger Beggars artist, Memphis-based Julien Baker.
“When you find an incredible new artist like Julien
and start getting her across to the audience you can
reach,” he says, “that’s deeply rewarding.”

INDIE ADVOCATE:
A2IM

The American
Association of
Independent Music
— known as A2IM
— is the nonprofit
trade association
representing the
interests of over 550
indie record labels.
A2IM presented
its annual Indie Music
Week — four days
of workshops and
panels — in New York
in June, culminating
with the members-
only Libera Awards.
Defining its
membership, A2IM
CEO Richard James
Burgess has stated
that an independent
label “must own
50 percent or more
of its masters and,
as it stands, no
independent has
more than 5 percent
[of] global market
share. Similarly, a
distributor must be
50 percent or more
owned independently
of the major labels.”
(For a definition of
“independent” as it is
used in compiling the
Indie Power Players
list, see page 62.)

—T.D.

Grainge (right) with

~ Trippie Redd.

ROBERT JOHN*

CREATIVE HEAD/CO-OWNER, MEGAFORCE
RECORDS/MRI/PALMETTO

Megaforce, home to Anthrax and Third
Eye Blind, remains fiercely loud and
proud. “It's good to see an artist-
controlled entrepreneurial model being
utilized more,” says John. “Megaforce pretty much
invented the model in the early 1990s with the
establishment of our company, MRI. Now you see
BMG, Kobalt [and others] all using this model. At least
artists have more options now, and | think Megaforce
helped alter music history with this model.”

ALLEN KOVAC, 63

CEO, ELEVEN SEVEN MUSIC GROUP

Kovac's label is expanding abroad while
its roster thrives at home. The company
has opened offices in London and Berlin
=% and partnered with The Orchard asits
global distributor. “We break a lot of [artists],” says
Kovac, “like Nothing More, which got three Grammy
nominations and had one of the biggest alternative
rock songs of the year [Mainstream Rock chart-topper
“Go to War”].” But Kovac is particularly enthusiastic
about the New York alternative-pop artist Just Loud,
whose recent single, “Soul Train,” features Debbie
Harry. “He’s going to be a very special artist,” he says.

i

MORACE LANDY, 58
CHIEF MARKETING STRATEGIST, EMPIRE
GHAZI SHAMI, 42

CEO, EMPIRE
. ﬂ |
rapper who ignited
' controversy during his life
had nine songs chart posthumously on the Billboard
Hot 100 — and Shami's EMPIRE signed a new

Since the fatal shooting of
XXXTentacion in June, the
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album deal with the artist for tracks that he
recorded before his death. (A release date for a
posthumous project has not yet been set.)
Meanwhile, Landy notes that EMPIRE has played a
role in the continuing success of Tyga, the singer
Lloyd, Fat Joe, Remy Ma and rapper-producer
DRAM. Says Shami: “The industry is moving at a
breakneck pace that we haven't seenin along time.”

PATRICK MOXEY, 52
FOUNDER, ULTRA RECORDS
Moxey has overseen the growth of Ultra
Records since he founded the iconic
£ dance-music imprintin 1995. He has

y forged a global alliance with Sony
Music while maintaining majority ownership in the
label, and during the past year hit radio pay dirt with
Sofi Tukker’s “Best Friend,” which reached No. 5 on
the Hot Dance/Electronic Songs chart. Ultra also
released Kygo's Apple documentary, Stole the Show,
while its YouTube channel passed 8.7 billion views
and 14 million subscribers. Last November, Moxey
returned to his hip-hop roots by relaunching Payday
Records with DJ Premier and A$AP Ferg. “Let’s be
careful that music doesn't start to live or die within
an algorithm,” he says.

LOUIS POSEN, 4/
FOUNDER/PRESIDENT, HOPELESS RECORDS
As his label marks its 25th anniversary
in 2018, Posen can boast hit titles on
the Top Rock Albums chart with The
Peace and the Panic from Neck Deep
(which peaked at No. 2) and Sister Cities from
The Wonder Years (No. 5). Posen, who founded
Hopeless in his 20s as he began to lose his sight,
was elected chairman of indie-label trade group the
American Association of Independent Music earlier
in August. “That's a fairly big accomplishment for a
blind punk-rock guy,” he says.

GABRIEL ROTH, 44
CO-FOUNDER, DAPTONE RECORDS
NEAL SUGARMAN, 55
CO-FOUNDER, DAPTONE RECORDS

Despite the deaths of two
beloved artists on its roster,
Sharon Jones in 2016 and
Charles Bradley last
September, Brooklyn-based Daptone retains its
critical buzz with releases including Jones’
posthumous Soul of a Woman, the self-titled debut
from Cuban act Orquesta Akokan and Michael
Rault's It's a New Day Tonight on Daptone’s new rock
subsidiary, Wick Records. “We've built a brand
based on quality music — long-tailed discovery
that's going to keep us in business in the streaming
world,” says Sugarman. When asked about a recent
highlight of his work, Roth (the Dap-Kings
bandleader goes by the stage name “Bosco Mann”)
replies: “I had a stranger in a bar come up to me and
tell me that he was pretty sure his child had been
conceived to a Sharon Jones record | made. That
was pretty good.”

CHRIS TAYLOR, 52
GLOBAL PRESIDENT OF MUSIC, ENTERTAINMENT
ONE
- “One of the largest myths being
- perpetuated is the ‘irrelevance’ of the
record company,” says Taylor, whose
independent, Toronto-based
Entertainment One develops and distributes music,
film, TV and, most recently, live content with the
March acquisition of Round Room Entertainment,
an event production company. Adds Taylor: “We are
going to have a whole generation of musicians who
[will] miss their opportunity to excel by declining
the assistance of well-trained, well-financed
companies that can really help a developing act take
things to the next level.”

BRYAN “BIRDMAN” WILLIAMS, 49
CO-CEO, CASH MONEY RECORDS
RONALD “SLIM” WILLIAMS, 50
CO-CEO, CASH MONEY RECORDS

In the label’s early days,
Birdman liked to refer to
his crew as the Cash

il Money Millionaires. Twenty
years later, 1 billion seems a more apt number:

From left: Jim Jones,
FatJoe, Ghazi Shami, Ki-2,
Ball Greezy and Travv.

INDIE ADVOCATE:
AIMP

The voice of the
Association of
Independent Music
Publishers has never
been more vital than
now, as the Music
Modernization Act
makes its way
through Congress in
the face of an end-of-
term deadline.

“The MMA will
update the music-
licensing system for
today’s online world
and correct long-
standing programs
that have denied
songwriters and
publishers full control
over their works,”
read a statement
in June, issued by
AIMP president
Michael Eames, AIMP
New York executive
director Alisa
Coleman and AIMP
Nashville executive
director John Ozier.

Since 1977, AIMP
has supported the
indie publishing
community through
education, analysis
of business trends
and networking
opportunities. The
second Indie Music
Publishing Summit
was held in New York

in June. —T.D.

Birdman Williams (left)
and Jacquees at the
Grammys in January.

Drake’s Scorpion racked up a billion global streams
during its first week in July, the first album to reach
that milestone. Meanwhile, Cash Money in June
settled the label’s four-year legal dispute with

Lil Wayne, clearing the way for the release of his
long-awaited Tha Carter V album. Slim Williams
says Cash Money is laying the groundwork for what
he calls the label's “next phase of artists,”
particularly in a rapid-fire streaming business.
“Everybody moves so fast, and the deals that are
being signed are bigger than the way they used to
be,” he says. “So right now we just got to be and stay
competitive.”

PUBLISHERS

JOSH ABRAHAM, 45

CO-CEO, PULSE MUSIC GROUP

SCOTT CUTLER, 56

CO-CEO, PULSE MUSIC GROUP

Pulse’s gross revenue in
2017 increased by

205 percent over the
previous year (the company
does not report the dollar volume of its business), in
part thanks to Camila Cabello’s “Havana,” co-
written by Pulse songwriter Brittany Talia Hazzard,
known professionally as Starrah. It's the first single
led by a female artist to simultaneously top the Pop,
Rhythmic and Adult Pop charts since 1996. In an in-
house, year-end tally, Pulse found that its writers
had amassed a combined 45 BMI and ASCAP
awards and $150 million in singles sales. “It kind of
blew our minds,” says Cutler.

ANDREW BERGMAN, 49

COO, DOWNTOWN MUSIC PUBLISHING
JUSTIN KALIFOWITZ, 36

CEO, DOWNTOWN MUSIC PUBLISHING

' Ongoing acquisitions,
signings and hirings are a
sure sign of Downtown’s
growth. The company does
not reveal its financials, butin April it struck a deal for
over 2,000 copyrights from the Major Bob Music
catalog, including hits by Rascal Flatts, Kenny
Chesney and Reba McEntire (but not material by
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Garth Brooks), and in July it acquired Booker T. Jones’
share of his songs, including the classic “Green
Onions.” Newly signed writers John Prine and Natalie
Merchant have joined a roster that includes Ryan
Tedder, One Direction, Benny Blanco and Sturgill
Simpson. “We have added 64 people to our staff in the
last 19 months,” says Bergman. “They were added in
every department including tech” — strengthening
Downtown’'s SongTrust operation, which provides
global rights administration and royalty collections —
“and we hired a new head of A&R.”

JOSH GRUSS, 44

FOUNDER/CEO, ROUND HILL MUSIC

Round Hill, a private equity-financed
company that invests in publishing and
recording assets, began 2018 with the
acquisition of Carlin America, a veteran
indie publisher built by legendary executive Freddy
Bienstock with its iconic catalog of 100,000-plus
copyrights, including hits from Elvis Presley, AC/DC
and Meat Loaf. With the deal reportedly worth

$245 million, the value of Round Hill's copyrights
now totals about $500 million. “Seven years ago,”
says Gruss, who founded the firm in 2010, “that
number was zero.”

GOLNAR KHOSROWSHAHI, 46
FOUNDER/PRESIDENT, RESERVOIR MEDIA
MANAGEMENT

| Khosrowshahi says that the chart

| positions of the songs administered

by Reservoir confirm “the quality of

the music catalogs we have acquired and
the quality of the people who we have added to the
writer roster.” The music publisher, which counts
Migos and 2 Chainz among its songwriters, reports a
publishing interest in 68 titles on the Billboard 100
since January 2017, including five No. 1s: Migos' “Bad
and Boujee,” Post Malone's “rockstar,” Camila
Cabello’'s “"Havana,” Childish Gambino's “This Is
America” and Drake’s “In My Feelings.”

AL “BUTTER” MCLEAN, 49
SENIOR VP CREATIVE, KOBALT

SAM TAYLOR, 4/

SENIOR VP CREATIVE, KOBALT

“Butter” McLean (Alicia
Keys bestowed the
nickname when he worked
for her at MBK
Entertainment) has sizzled at Kobalt lately with the
signing last December of Childish Gambino, whose
“This Is America,” released in May, has generated
375.8 million on-demand streams. The catalog of
Jimmy Jam & Terry Lewis also came to Kobalt
through McLean. Taylor has signed seven top
writer-producers this past year, from Kendrick
Lamar collaborator Teddy Walton to J White, who
was involved with Cardi B's “Bodak Yellow” and

“| Like It." Air Force veteran Taylor says that his
mission now involves “shattering the myth that a
flashy check is the best option,” and proving that his
clients “can create big hits, own their rights and get
paid.”

LAWRENCE MESTEL*

FOUNDER/CEO, PRIMARY WAVE MUSIC
PUBLISHING

JUSTIN SHUKAT, 43

PRESIDENT, PRIMARY WAVE MUSIC PUBLISHING
In a $50 million deal with
Island Records founder
Chris Blackwell — a former
partner and mentor to
Mestel — Primary Wave acquired an 80 percent
share in the catalogs of Blue Mountain Music and
reggae legend Bob Marley. Although Marley's songs
have been streamed over 1.7 billion times in the
United States alone, Mestel hopes to “reintroduce
him to a new youth culture, and do itin a way that
would make Bob Marley proud.” A cover of “Three
Little Birds” by Maroon 5 reached No. 5 on
Billboard's Reggae Digital Songsin June, and an
animated movie based on Marley’s musicisin
development from Fox Animation and PolyGram.
While Primary Wave also recently acquired the
publishing catalogs of David Rose, Brenda Russell,
Alice Cooper and pianist Glenn Gould, Shukat is
excited about newly signed clients like Carlie
Hanson, whose second single, “Only One,” has
collected 16.5 million on-demand streams.

Ott (center) with

Alex Lifeson (left) and
Geddy Lee of Rush at
thelaunchofole’s
Toronto officein 2016.

KERRY O’NEIL, 65

CO-OWNER, BIG YELLOW DOG

CARLA WALLACE*

CO-OWNER/CEO, BIG YELLOW DOG

Wallace, whose track
record includes signing a
17-year-old Meghan
Trainor and guiding Maren
Morris on a career path from songwriter to
recording star, now urges a watchful eye on Big
Yellow Dog’s latest writer-artist signings, Tenille
Townes and Brynn Elliot. O'Neil says that Big Yellow
Dog has excelled at the three goals of any music
publisher: artist development, synch deals and
copyright placements. The greatest challenge on
the horizon, she adds, is “the continued transition to
a streaming-dominant business.”

ROBERT OTT, 54

CEO/FOUNDER, OLE

[ Ott sold his stake in Canadian rights-
management company ole in May to its
founding equity partner, the Ontario
Teachers' Pension Plan, but announced
he would remain as CEQ. Ole, which publishes
Richard Marx among many others and has a
partnership deal with Timbaland, achieved a

15 percentincrease in global revenue and a gross
margin of $64 million in 2017, according to its
founder. Ott says his keenest concern is how to
advance the conversation about “the value of music
in the new [streaming] environment and solve the
inherent dataissues.”

DAVID RENZER, 58

You" by Johnny McDaid and Ed Sheeran,
the top 10 — managed to achieve what Renzer calls
PRS for Music's most performed work prize at the

CHAIRMAN/CEO, SPIRIT MUSIC GROUP
e - One of Spirit's copyrights — “Shape of
-

"uii which spent 12 weeks atop the Billboard
ﬁ\ Hot 100 and 33 consecutive weeks in
the “trifecta of our industry.” It was awarded BMI’s
pop song of the year, ASCAP’s song of the year and
organization’s lvor Novello Awards. “Not bad for a
little independent,” says Renzer with a laugh.

KATHY SPANBERGER*
PRESIDENT/COO, ANGLO-AMERICAN REGION;
PEERMUSIC

At venerable peermusic, which marked

its 90th anniversary in 2017, Spanberger

has claimed recent wins like the signing
& of Mexican pop singer Sofia Reyes,
whose single, “1, 2, 3,” with Jason Derulo and De La
Ghetto, reached No. 17 on the Latin Pop Songs chart.
A 39-year publishing veteran with global
responsibilities, Spanberger also oversaw a
restructuring of its Australian operations in Sydney
that produced a 68 percentincrease in local revenue.
(The company does not report the dollar volume of its
business.) “We're having great success across the
board,” she says, “which isn't easy.”

Contributors: Rich Appel, Steve Baltin, Dean Budnick,
Ed Christman, Leila Cobo, Chuck Dauphin, Camille
Dodero, Thom Duffy, Andrew Hampp, Steve Knopper,
Carl Lamarre, Geoff Mayfield, Matt Medved, Gail
Mitchell, Melinda Newman, Cathy Applefeld Olson,
Paula Parisi, Deborah Evans Price, Bryan Reesman,
Craig Rosen, Dan Rys, Eric Spitznagel, Colin Stutz,
Deborah Wilker, Nick Williams
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Smithsonian Folkways At 70

The nonprofit label continues to be the voice of underrepresented artists and an archive
of unique recordings — including bowel noises and sounds made by amphibians

BY HARLEY BROWN

N 1846, THE SMITHSONIAN
Institution was founded for one
purpose, laid down by donor
James Smithson in his last will and
testament: for “the increase and
diffusion of knowledge.” Huib
Schippers, director and curator
of the establishment’s nonprofit
record label, Smithsonian Folkways
Recordings, likes to translate that as
simply “battling stupidity.”
Established in 1948 in New York and
acquired by the Smithsonian Institution
in 1987, Folkways celebrates its 70th

anniversary this year. The Washington,
D.C.-based label has both an expansive
and eclectic catalog of material: from
1955’s Sounds of Medicine (a collection
of recordings of the human body) to
1958’s Sounds of North American
Frogs, as well as audiotapes from
the Red Scare in the 1950s, when
Sen. Joseph McCarthy claimed
that the U.S. government had been
infiltrated by Communists. “We’re
trying to become the national museum
of sound,” says Schippers, 59, who aims
to eventually expand its archives from

Schippers

Top: Thelabel’s catalog
includestitles such

as (clockwise from

top left) Woody at 100,
Rahim Alhaj’s Letters
Fromlragq, its upcoming
Smithsonian Anthology of
Hip-Hop and Rap, Every
Tone a Testimony, Anna &
Elizabeth’s The Invisible
Comes to Us and Sounds
of North American Frogs.

60,000 t0 100,000 tracks.

Founder Moses “Moe” Asch set out to
create an encyclopedia of melodies while
eschewing commercial success —he
famously turned Bob Dylan away in 1961 —
and requiring that all of the label’s releases
be available forever, regardless of sales.
Folkways’ roster features folk icon/activist
Pete Seeger, blues legends Lightnin’
Hopkins and Lead Belly, and children’s
songsmiths Ella Jenkins and Elizabeth
Mitchell. Among its most critically lauded
releases are 1952’s Anthology of American
Folk Music, which spearheaded folk revivals
led by Dylan and Dave Van Ronk, and the
2012 box set Woody at 100: The Woody
Guthrie Centennial Collection.

Folkways is also unique among record
labels for its commitment to education,
with downloadable, music-based lesson
plans covering topics from Egypt’s Bedouin
culture to the folk music of Turkey. “The
Smithsonian is about the dissemination
of knowledge,” says Schippers, whose
own teaching background includes
opening Amsterdam’s first school for
Indian classical music. “We’ve always
been the label that gives voice to the
underrepresented and the unheard, and
that’s as relevant now as it was when Moe
Asch started Folkways.”

In conjunction with the imprint’s
anniversary, Schippers reflects on
Folkways’ legacy and explains why the
label will always be peerless.

Has the rise of streaming affected
how Folkways carries out its mission
of “supporting cultural diversity and
increased understanding among
peoples through the documentation,
preservation and dissemination of
sound”?
For 70 years, this left-leaning label has
effectively worked on the capitalist model
that we acquire sounds, we produce albums
and we sell them. From LPs to cassettes to
CDs to downloads, we will typically make
about 70 cents per track. With streaming,
we make 0.04 cents per track. This is why
we have to look carefully at how much
income we can continue making from
actual music sales, and how much we have
to get from associated work like education,
philanthropy and working with foundations
and other partners.

My job is to make this transition. I
started two years ago, and another three
or four years from now we’ll have a
business model that’s sustainable without
compromising our integrity. CD and vinyl
still work — particularly box sets. We will
be bringing out four new ones next year.
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They generate more profit than streams.
Vinyl is a growing business, but it’s also
only 2 percent of sales, so it’s not going to
make us rich. But we’re very happy with
the initial sales of the vinyl rereleases that
we’ve just brought out.

What qualities do you look for in
artists that make them a good fit for
Folkways?

One of the challenges I face as the director
of Folkways 1s that what Moe Asch used
to do — bring out music that nobody had
ever heard of —doesn’t exist anymore.
You go to YouTube and type in “Wagogo
music from Tanzania” and get 600 hits.
What I'm looking for now is not so much
people that copy whatever has been done
a hundred times, but people that take it
to the next stage. The label has a history
of Americana folk music, and there’s a
number of fantastic ensembles [like the
Down Hill Strugglers] that do folk in the
same style as the 1950s.

Singers and multi-instrumentalists
Anna & Elizabeth go to the Library of
Congress and listen to old recordings,
to archives in Vermont and dig up old
songs, and to the houses where these
songs were composed. But they turn that
into soundscapes clearly recognizable as
tradition while adding new elements, like
electronics, to their sound.

What is your selection process like?
There’s an online form where anybody can
say, “I've got a great idea for a Folkways
album.” Then it goes through the curatorial
group here, and we decide whether we can
doit or not. Other things come in dialogue

with other parts of the Smithsonian. We
have the African-American Legacy series
with the National Museum of African-
American History and Culture; a Latino
series with the Latino Center; and a series
on Central Asia, which was funded by the
Aga Khan Foundation.

We’ve just commissioned lead singer
Rhiannon Giddens of [the Grammy Award-
winning old-time string band] Carolina
Chocolate Drops. Nonesuch Records very
graciously lent her to us to do an album,
which is going to be called Songs of Our
Native Daughters. She went into a studio
with three other African-American female
banjo players, and in eight to 12 days they
created an album. It goes through your
soul, in terms of going back to just before
slavery, the abolition of slavery and just
after, while reflecting on what has and
hasn’t changed in 150 years.

We’re also working with the New
Orleans Jazz and Heritage Festival.
They’re celebrating a soth anniversary
next year, so we're putting together a box
set with the 50 best recordings, with a
200-page book with photos and essays.
Whatever we bring out will be available in
perpetuity, which is what no other label in
the world can promise.

How do you strike a balance between
challenging listeners and making
Folkways’ offerings accessible to a
new audience?

If Tlisten to four country songs on Spotify,
it will give me 24 hours of country music,
because they’ll say, “Well, obviously,
Schippers likes country music.” Algorithms
have gone so far now that they are

“Algorithms
are hindering
people
frombeing
musically
adventurous.”

—Schippers

AschinNew York
in1962. Therecord
executive/audio
engineer founded
Folkways Recordsin
1948 and ranituntil his
deathin 1986.

The Ralph Rinzler archives atthe Smithsonian
Centerfor Folklife and Cultural Heritage.

hindering people from being musically
adventurous, and I don’t think we should
underestimate how many intelligent,
adventurous listeners there are. We're
really catering to that particular market.

We’re doing a thing with [avant-garde
artist] Laurie Anderson based on the
Tibetan Book of the Dead, with Tibetan
musicians and Jesse Smith, the daughter
of Patti Smith. It’s within the tradition of
spoken word and Timothy Leary on LSD
trips, but it’s a completely and utterly
compelling soundscape. It’s those things
that are viable for us to do, and make us
different from other labels.

The 2003 initiative Save Our Sounds
aimed to save deteriorating wax
cylinders and acetate discs from

the early 20th century. Are there
endangered species of music you're
racing against time to preserve?

The archives of Ralph Rinzler [the late folk
singer and co-founder of the Smithsonian
Folklife Festival] are very dedicated to
preserving sounds. If we find music that
we think is interesting, we’ll restore sounds
and bring them out again. And by the time
we’ve released them, theoretically they are
secured for eternity.

Do you anticipate that Folkways will
attract a new, younger audience with
upcoming releases like the Smithsonian
Anthology of Hip-Hop and Rap?

Our demographic tends to be [age] 50-plus
people, although we are beginning to get
anew wave of people in their 20s and 30s.
The Anthology of Hip-Hop and Rap has
more to do with a curatorial idea — that it
started as music of the people in the South
Bronx in the early ’7os, and it happened
to develop into probably the largest
musical cultural influence in the world
over the past decades, probably over the
last hundred years. These are sounds of
protest, but these are also the sounds of
misogyny, so we try to make a very honest
assessment of everything. ©
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A2IM CONGRATULATES SMITHSONIAN FOLKWAYS RECORDINGS
ON THE 70TH ANNIVERSARY OF FOLKWAYS RECORDS, FOUNDED
BY INDEPENDENT LABEL VISIONARY, MOSES ASCH.
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REDEFINING MUSIC ENTERTAINMENT
CONGRATULATES DEAN TABAAC - 2018 INDIE POWER PLAYER

"For AEC, Dean has been the driving force to growing “A rare breed, a music industry paladin, Dean is armed
AMPED™, Dean and the highly experienced team that with a very sophisticated command over all of the ever
supports him make all of us look good with our indie morphing facets and nuances of this "New World."

labels and customers. Congratulations Dean!” : e Lo L
- Jim Cuomo, Former Head of Distribution Passport, Ryko and eOne

- Bruce Ogilvie, CED Alliance Entertainment
“It is an honor and pleasure to partner and work along-side
“Dean and AMPED™ Distribution have done such a wonderful music professionals like Dean and his team at AMPED™.
job with Cleopatra’s physical catalog. They've really made We share a passion for music, for physical music products
us feel like part of the family in this ever-changing business. and for doing business the right way. Congratulations
And since we're just as independently owned and Dean on a well-earned acknowledgment of your
operated as AMPED™, we're the perfect fit!” influential work and amazing career.”

— Brian Perera, Owner Cleopatra Records — Louis Posen, President of Hopeless Records
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Minaj’s
‘Queen’
Bows

Travis Scott's Astroworld
notches a second week at
No. 1 on the Billboard 200
as the set earned 205,000
equivalent album units

in the week ending

Aug. 16 (down 62 percent),
according to Nielsen Music.
Of that sum, just over
78,000 were traditional
album sales (down

71 percent).

Nicki Minaj's Queen
arrives at No. 2, granting the
artist her fourth top-two-
charting album, extending
her own record for the
most of any female hip-hop
artist. Minaj previously hit
the top two rungs with
The Pinkprint (No. 2, Jan. 3,
2015), Pink Friday: Roman
Reloaded (No. 1, April 21,
2012) and Pink Friday (No. 1,
Feb. 19, 2011).

Queen launches with
185,000 equivalent album
units, of which 78,000 were
traditional album sales.
Queen, like Astroworld,
had its sales bolstered by
an array of merchandise/
album bundles sold through
Minaj's website.

Queen bows with 97,000
streaming-equivalent album
units, which equates to
128.7 million on-demand
audio streams for the set’s
songs during its debut
frame — Minaj's largest
streaming week ever for an
album.

Scott will likely step aside
on the Sept. 1 Billboard 200,
as industry forecasters
suggest Ariana Grande’s
Sweetener will move atop
the list. The set may earn
over 200,000 units in the
week ending Aug. 23.

—Keith Caulfield

Data for week of 08.25.2018
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Jason Mraz collects his fifth top 10 album on the
Billboard 200 as his sixth full-length studio LP,
Know., bows at No. 9 with 33,000 units earned
(26,000 in traditional album sales) during the
week ending Aug. 16, according to Nielsen Music.
The set is his fifth studio set in a row to reach the
top 10 after Yes! (No. 2,2014), Love Is a Four Letter
Word (No. 2,2012), We Sing. We Dance. We Steal
Things. (No. 3,2008) and Mr. A-Z (No. 5, 2005). His
debut studio release, Waiting for My Rocket to
Come, peaked at No. 55 in 2003. —K.C.

PANIC! AT
THE DISCO
Death of a
Bachelor

Sale pricing of the set at digital
retailers helps pump a 36 percent
gain asitrises to 3,000 sold. Its
total units earned for the week
jump 13 percent to 8,000 units.
The former No. 1 has yetto leave
the chart after 135 weeks.

TYLER, THE
CREATOR
Flower Boy

The album blooms with an
18 percent boost in units
(to 6,000), mostly owed to
streaming activity. Interestin
the set was perhaps driven by
the new music video for the LP’s
“See You Again.”
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Franklin
Flies Back
ToTop 10

Aretha Franklin tallies her
highest-charting album

on the Billboard 200 in 46
years as 30 Greatest Hits
re-enters at No. 7 following
her death on Aug. 16.

30 Greatest Hits returns
with 35,000 units earned
in the week ending Aug. 16
(with 13,000 of that sum
in album sales), according
to Nielsen Music. Hits is
up 13,048 percent in units
earned, while the album’s

sales soared 12,693 percent.

The surge largely comes
from one day of reaction
to Franklin's death, as she
died on the final day of the
tracking week.

30 Greatest Hits is
Franklin's highest-charting
album since 1972, when
Amazing Grace peaked at
No. 7 on July 22,1972, All
told, 30 Greatest Hits is
her seventh top 10 LP on
the Billboard 200, and first
since Amazing Grace.

30 Greatest Hits arrived
in 1985 but didn't chart
until 2012, when it spent
two weeks on the list (then
peaking at No. 117).

Franklin's music appears
on numerous charts in the
Aug. 25 issue, including
a near takeover of R&B
Digtial Song Sales, where
the diva places 15 tracks on
the 25-position tally. Her
former Billboard Hot 100
No. 1 “Respect” leads the
list with 20,000 downloads
sold (up 3,453 percent).

"Respect” also debuts on
Digital Song Sales at No. 7.

In the week ending
Aug. 16, Franklin's album
sales rose 3,847 percent
t0 29,000 sold (up from
1,000). Her digital song
sales soared 4,861 percent
to 145,000 (up from
3,000). She also collected
36.4 million on-demand
streams of her songs — up
1,076 percent, up from
3.1 million a week earlier.

—Keith Caulfield
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;:FTIST RTIFI 1::7: Title "I'_”f'TN
1Y [RAVISSCOTI @ ASTROWORLD 2
THG!JEEFEGHE{m MONEY/REFIELIC an 1
ama wini [
ELVIS PRESLEY Where No One Stands Alone |
TRIPPIE REDD LifesaTrip |
SOUNDTRACK. _ Mamna i Here e GoAgn | ¢
SOUNDTRACK A  The Greatest Showman | 35
ﬁﬁf]’l-__lcﬁfﬂiﬂliltll 30 Greatest Hits 3
VARIOUS ARYISTS . s |-
e SRDTesi |
TAYLOR SWIFT A reputation | 4o
p_lggllg_:-_ﬁ:___._ T scorpion | 7
JASON ALDEAN®  Rearview Town | 1
WITH CONFIDENCE  Love And Loathing |
DAVE GROHL  Play (EP) (Soundtrack) |
PAHIIEIIATTHEDISED Pray For The Wicked 8
LUKE COM ler ThIIS One’s For You | c4
Emu Neon |
ABBA A Gold - Greatest Hits | 147
KETHURBAN iy OMUIU | g6
mmnmwfmﬁ Hamiltan: An American i | 150
SASNE DRALONS® evolve | ¢o
ASITIS The Great Depression |
POST MALONE A beerbongs & bentleys | 15
BTS T—— Love Yourself: Tear | 13
VARIOUSARTISTS _ NOW Thafs What1 Gl Contry. voumell | 50
FIVE FINGER DEATH PUNCH  And Justice For None | 13
ggqsi_mﬁuugynmasrm@ Greatest Hils | 245
SOUNDTRACK A Mamma Mia! | 70
GORILLAZ =~ The Now Now | 7
FHRISSTAPI.ETGH A Traveller | 153
ED SHEERAN A + (Divide) | 76
THE MAGPIE SALUTE High Water | |
KANYE WEST vel| a
SHOOTERJENNINGS . Shooter | 4
FOIEHG Nearer My God |
IMAGINE qg&t_:v_cln_us._# Night visions | 175
HALESTORM vicious | 3
KIDZBOP KIDS KidzBop 38 | 5
METALICA® Metallica [ a5
L T—— T
KANE .“..EP.'."";'!.‘“-. Kane Brown | g
THE CARTERS ~ EVERYTHINGIS LOVE | o
swunmu+ GuardiansOF Thealany:Awesome i i1 | 197
DIERKS BENTLEY The Mountain | 30
G@ET& \mu FLEET From The Fires | ao
PANIC! AT THE DISCO A DeathOf A Bachelor | ge
5 SECONDS OF SUMMER  Youngblood | ¢
wi lhE:BfIJ mg;gaa-mauwuasmsmulmmm 17
SOUNDIRACK @  Guashas f The Gl Wl 2 Awsame MOVL | 9

& .
o WEGTAN Neah

o ASITIS The Great Depression |

o ‘I‘_HE I!AGPIE SALUTE High Water | | 1

o FOXING Nearer My God |

o M K_E SHEM?S lake Shears | 4

o WILLlfH CLARK GREEN Hebertisland | ;

@l CAROLINE JONES Bare Feet | 14

o EXCISION Apex | 1

NEW o PRI.IIAI. FEAR Apocalypse |
o 9 AMANDA SHIRES To The Sunset | »
' NEW e THE WARAND TREATY  Healing Tide |
e JESSICA VOSK wild And Free |

e DM\'I’I LANDES  Meet Me Al The River | ;

TR DEE SNIDER For The Love Of Metal | 3

o 5 Escape | 3
e .I:l:.s_.t.'.l_I!:EADY I Travel On |

o "8 DONNY ARCADE Return Of Enki | &
- e @ I 1] STRICTLY BIZ Back 2 Bizness 3
1z BRL EF!;MIGE tBUIﬂ" Apricot Princess | 3
@ wmn IIE _‘_I_'_D_!_lIEGHT VALECAST  AllHail | 4

@ MIEM! TYLER Different | 4
TYLER CHILDERS Purgatory | 25

LD‘O‘E LYTHEBAND finding it hard to smile | 2

TA!!&HDA The Healing |

LORI _ll.l_tEEHlIA The Tree | 4
ARETHAFRANRLIN WTHTHE ROVAL PRGSO 080 2randbene | 37

THEBEACH BT BTH THE ROV PRLAARSONC ORI Tkl | 10
EVANESCENCE synthesis | 40

PETER !i:nLI._Elgs Legendary Folk Songs | o
i
BT T COSR m [)

ZOE KEATING Snowmelt (EP) | 7
VARIOUSARTISTS _James Hormer: The Classics | 3
sounmmu Solo: A Star WarsStory | 2

5."?"_“" KANNEH-MASON Inspiration | s

LONDON SYMPHONY ORCHESTRA  Star Wars: The Lastedl | 35

'o'MrIIDLE IﬁR}:lSTS Classics For Relaation | 15
o s Ao s |7
wmmmm:m i e 7
memmm Teawhinh 1

AIDRA MCDONALD/NEW YORK PHILARMONIC  SingHapy | 14

THOMAS BERGERSEN American Dream | 3
?AHIOI.ISIALRTIS!S Classical Moods | 20
VARIDUSIAR'I ISTS  Classical Favorites | 19
mwnnwmmamm T Gl 45
2CELLOS/LONDON SYMPHONY ORCHESTRA  Score | 75

VARIOUS ARTISTS The Rojal Wedding: Theoffical Aamm... | 13
GENTRI Hymns | 30

LIND'S E_\'_?TIRII.I’EHG Warmer InThe Winter | 24
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Grohl
Presses
‘Play’

Play, the 22-minute,
single-track concept
album from Dave Grohl
(above), bows at No. 124
on the Billboard 200,
earning 6,000 equivalent
album units in the week
ending Aug. 16, according
to Nielsen Music. The
instrumental set also
doubles as the soundtrack
to the mini-documentary
of the same name. Grohl
plays all of the instruments
on the album, which will

be released on vinyl on
Sept. 28. The set is only
charting from digital album
sales and streaming activity.

Play also bows at No. 6 on
Hard Rock Albums, No. 10
on Alternative Albums and
No. 15 on Top Album Sales
(6,000 sold).

In other genre chart
news, classical crossover
act Il Divo notches its
eighth No. 1 on Classical
Albums with Timeless. The
vocal quartet's set begins
with 3,000 copies sold,
and also launches atop
Classical Crossover Albums
(the act’s eighth No. 1 there
as well). Timeless is the
group’s first LP for Decca
Gold after a career with
SYCO/Columbia Records.
The band split with SYCO
after its contract expired
in 2017.

On the Heatseekers
Albums chart, Jake Shears
arrives at No. 5 with his
self-titled solo debut (just
over 2,000 sold). The
Scissor Sisters frontman
had charted once earlier
on his own, as a featured
artist on NERVO's No. 1
Dance Club Songs hit,

“The Other Boys,” in 2015,

alongside Kylie Minogue
and Nile Rodgers. Scissor
Sisters, which is on hiatus,
released four studio
albums; all charted on the
Billboard 200. The act’s
most recent release, Magic
Hour (which included the
Dance Club Songs No. 1,

“Let's Have a Kiki"), debuted

and peaked at No. 35 in
2012.

—K.C.

GROHL: JEFF KRAVITZ/FILMMAGIC

AIRPLAY/STREAMING &

TOP ALBUM SALES: The week’s top-selling albums across all genres, ranked by sales data as compiled by Nielsen Music. HEATSEEKERS ALBUMS: The week’s top-selling albums by new or developing acts, defined as those who have never appeared in the top 100 of the Billboard 200 or the top

SALES DATA COMPILED BY

Nk

p Latin Albums, Christian Albums or Gospel Albums. If a title reaches any of those levels, it and the act’s subsequent albums are then ineligible to appear on Heatseekers Albums. Titles are ranked by sales data as compiled by Nielsen Music.
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THE VINYL COMEBACK IS JUST GETTING STARTED

VINYL 2.0 IS
NOT YOUR
FATHER’S
RECORD
INDUSTRY

New technology and
smarter business
practices have
transformed today’s
LP into a deluxe
consumer product
that appeals to all age
groups.

Nearly 300 industry
professionals from 16
countries - including
keynoter Jack White -
last November traded
notes about how Vinyl
order bottlenecks

are loosening, as new
pressing plants provide
increased capacity

to keep up with the
demand.

STEVEN VAN
ZANDT, FRESH
OFF HIS ‘LITTLE
STEVEN & THE
DISCIPLES

OF SOUL’
EUROPEAN
TOUR,
KEYNOTES
THIS YEAR’S
CONFERENCE

The program includes
a day-and-a-half of

sessions covering the

new economic models
that demonstrate
Record Store Day’s
growth over the past
decade is not a fluke,
retains traction and
explains why vinyl
should be part of your
plans to deliver music
in the digital age.

ATTENDEES
CAN TOUR

THIRD MAN PRESSING
&
THE MOTOWN MUSEUM

MAKING VINYL
PACKAGING
AWARDS GALA

TICKET INCLUDED
WITH REGISTRATION

REGISTER & BOOK
YOUR ROOM

MAKINGVINYL.COM

CONFERENCE INFO:
LARRY@MAKINGVINYL.COM

SPONSORSHIP INFO:
BRYAN@MAKINGVINYL.COM

WHO SHOULD ATTEND
MAKING VINYL?

- RECORD LABELS
- VINYL MANUFACTURERS
- MUSIC RETAILERS

- VINYL MASTERING
SERVICE PROVIDERS

- LACQUER-CUTTING
SERVICE PROVIDERS

- EQUIPMENT
MANUFACTURERS

- CD/DVD REPLICATORS &
DUPLICATORS

- VINYL CONSUMABLES
SUPPLIERS

- PACKAGING SUPPLIERS
- PRINTERS
- COPYRIGHTS HOLDERS
- BROKERS

- TURNTABLE/AUDIO
MANUFACTURERS




?
Kanye’s
Trump-
Pumped
Gain
Tweets following Kanye
West's Aug. 9 appearance
on ABC's Jimmy Kimmel
Live! help the rapper
(below) return to the
Social 50 at No. 16. His
appearance made headlines
after host Jimmy Kimmel
asked him about past
comments on President
Donald Trump, saying,

“You so famously and so
powerfully said, ‘George
Bush doesn't care about
black people.’ It makes me
wonder what makes you
think that Donald Trump
does, or any people at all.”
West did not immediately
answer the question, and
a few moments later, the
show went to commercial
break.

In one of three tweets on
Aug. 11 after the episode,
West tweeted, “The
question was so important
| took time to think. And
then | was hit with the let's
go to commercial break.
That interview showed
strong personalities with
different opinions having a
civil conversation.”

West's tweets about
the interview helped him
gain 183,000 reactions
and 123,000 mentions on
Twitter in the week ending
Aug. 16, up 249 percent and
302 percent, respectively,
according to Next Big
Sound.

At No. 21, Aretha Franklin
debuts on the Social 50
after spikes in social activity
during her hospitalization
and, ultimately, her Aug. 16
death due to pancreatic
cancer. In addition to
13,000 mentions on Twitter,
Franklin's Wikipedia page
was viewed 285,000 times.

Lastly, K-pop girl group
LOONA, which bows
at No. 31, scored an
88 percent gain in Twitter
reactions while promoting
the release of its debut EP
as a full group, ++.

—Kevin Rutherford

84 Go to BILLBOARD.COM/BIZ for complete chart data
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SOCIAL50™ STREAMING SONGS™

T TITLE Artist
had ABEL MPR OTION L

° : ﬁ E:I;iﬁ ENTERTAINMENRT - !{Eﬂg::fEETEEIIﬁfE-;LﬂUBL:L R 4
e. o BAEKHYUN 2 FEFE o :E.',i’.t?:"_“if?"._‘; Hi__.c_lgfumaj &MurdaBeatz | 4
o o ARIANA GRANDE 289 LUCID DREAMS Juice WRLD | ;3
o_ Rl LOUIS TOMLINSON 72 SICKO MODE Travis Scott | 5
o licr 22 ILIKEIT tflrdi B, Bad Bunny & ] Balvin | e
o HM.SET 89 EIR!T_S; !.__ucg;mu Maroon 5 Feat. CardiB |
s By 56 sap! XXXTENTACION | 54
| 0 EEEEIC. stackzG T iais st |
o SHAWN MENDES 191 BETTER NOW Post Malone | 4.
e GOT7 52 \'ESIHDEED, — .Lil Baby & Drake | 4
13 RIED VELVET 9 BARBIE BIEEA.IIS _ Nicki Minaj |

TR SEVENTEEN 62 MOBRANER DiKiuledFeatin B Chae e Rgper b uawe |
o oy 24 o, A ENAMH | 4
KANYE 'IHE ST | 106 BIGBAII E rr, Feat. 2 Chainz. Big Sean & NickiMingj |
T L ino orake [ 30
STRAY KIDS 12 NICE FOR WHAT Drake | 1o

cNco 39 YOSEMITE Travis Scott |
POSTMALONE p TAKINGAWALK  Tippie Redd | |
J:ll_'tETHA FRANKLIN 1 PS‘I‘EHD Post Malone Feat. Ty Dolla $ign | ¢

NCT 127 ; MOONLIGHT XXXTENTACION | |
CAMILA CABELLO 19 ROEI(STAR Post Malone Feal 21 Savage | 49
(G)I-DLE S 3 GOD IS A WOMAN ArianaGrande | ¢

ONE D_ljl:.'t_lz_l.'nmi 262 MEANTTOBE Bebe Rexha & Florida Georgia Line | 3g
CARDIB 60 ALL GIRLS ARE THE SAME  Juice WRLD | 3

BILLIE EILISH 6 YOUNGBLOOD 5 Seconds Of Summer | ¢
BLACKPINK 44 PERFECT EdSheeran | 4

g D s ey | %
ASTRO 1 IBIEII._IIE?II::R I Imagine Dragons | 4

LOONA 1 IllEID - ._Nlit.k_i‘l.fliﬁa_ifeal, Ariana Grande | 5
DIMII’HI'JEG&S & LIKE MIKE 2 LD\I'E LIES Khalid & Normani | 5
YDIIHGPBDTIIEVER BROKE AGAIN ? STDP _'I'H\'I_I!_G TO BE GOD Travis Scott | »

Hllj':l' DREAM . 1 E_A_.SIT_SID_E. _ IElelnlny_Erarm. Halsey & Khalid 4

L pup 3 ANTSAY —— Trawssn |
Fggsm.f_:!l._ll.n 64 HO l_TElRS LEFT TOCRY Ariana Grande | 7
Igl,llﬁl_l,l_l-"ﬂ-n | 58 WAKE up Travis Scott | »

. N 26 TEBOTE  Caer Mg oGt e Ny o e oy |y
DEMILOVA‘I‘O _ 392 R.LP ECHE\\' _ Travis Scott | -

TROYE SIVAN &8 B_-E_i.u.l_.lj‘l_F“uL” _BazziFeat. Camila Cabello |

?_t_x)(‘iEE H‘FFIF_IDH 9 -I.FA.'_U' APART Post Malone | 4.

;?'GI S 4 Hﬂ BVSTAI!DEﬂs Travis Scott | »

ALAN WALKER 5 PLUG WALK Rich The Kid | 24
ﬁl_l_u_El.lﬁ,A”. oo 5 CAROUSEL Travis Scott | -
Ilu.!h:bl.ﬂ.El. JACKSON 209 I'II UPSET e Drake | 2
RICHTHEKID 9 GANJA BURNS Nicki Minaj | |
PAULO LONDRA 10 BUTTERFLY EFFECT Travis Scott | 20
RIHANNA 389 CHUN-LL Nicki Minaj | o
*.:_'-.EI.‘EIH_*_!;_BMEI 386 thSEx . __N_i{ki Mi__naj Feat. Lil wayne 1
LAUREN JAUREGUI 53 LEAIH WIT IIE Juice WRLD |

Bazzi's
‘Beautiful’
Debut

Bazzi (above) scores his
top debut on Streaming
Songs with “Beautiful,”
which starts at No. 40. The
track, whose new remix
features Camila Cabello,
debuts with 11.1 million
streams in the week ending
Aug. 16, according to
Nielsen Music. The song
was originally released as
part of the singer’s debut
album, Cosmic. It has risen
in streams since receiving
its Cabello-assisted remix
on Aug. 2. Additionally,

“Beautiful” becomes Bazzi's

second charting track on
Mainstream Top 40, bowing
at No. 37.
“Lucid Dreams,” Juice
WRLD’s top five hit on
the Billboard Hot 100, is
the greatest gainer on
Streaming Songs, rising
5-3 with 42.7 million
streams, up 10 percent.
The rapper-singer made
his late-night TV debut
on Aug. 7 and performed
the track on ABC's Jimmy
Kimmel Live!l, which further
boosted streams. Video
streams remain a top driver
for the track’s success, with
video views contributing
46 percent of its streams.
On the On-Demand
Streaming Songs chart,
Diplo logs just his
second chart entry, “Wish”
(featuring Trippie Redd)
at No. 43. It scores a
streaming boost thanks to
its inclusion on Redd'’s new
album, Life's a Trip. The
track lands a 272 percent
boost in streams to
8 million — 7.2 million
of which came from on-
demand audio services.

“Wish" is Diplo’s first

appearance on On-Demand
Streaming Songs since

“"Where Are U Now" with

Skrillex and Justin Bieber,
which peaked at No. 4 in

June 2015. Redd, meanwhile,

appears two other times on
the chart, led by “Taking a
Walk” at No. 10 (13.9 million

audio streams). —K.R.

Data for week of 08.25.2018

SOCIAL 50: The week’s most active artists on social networking sites based on weekly additions of fans across Facebook, Twitter, YouTube and Instagram; reactions and conversations across Twitter, YouTube, Instagram and Facebook; and views to an artist’s Wikipedia page, as measured by Next Big Sound. STREAMING SONGS: The week’s

top streamed radio songs and on-demand songs and videos on leading online music services as compiled by Nielsen Music. See Charts Legend on billboard.com/biz for complete rules and explanations. All charts © 2018, Prometheus Global Media, LLC and Nielsen Music, Inc. All rights reserved.

SOCIAL DATA

STREAMING DATA COMPILED BY

WEST: DOMINIQUE CHARRIAU/WIREIMAGE. BAZZI: SAM DAMSEMEK.
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MAINSTREAM TOP 40™

RADIO SONGS™

RHYTHMIC™

Artist

TIT Artist TITLE Artist |wxs.on
IMEPR! W LABEL AL AP RN T PROMOTION LABEL LRan
GIRLS LIKE YOU Maroon5Fear, CardiE  1n GIRLS LIKE YOU Maroon 5 Feat. Cardi B IN MY FEELINGS Drake g
22N INTERSCOPE DN TERSLOPE VOMENG: MADMETALASH MOREY/REPUBL K
| I.IKE ll' Cardi B, Bad Bunny & J Balvin | 13 BE‘I‘TER NOW Post Malone | 3 BETTER NOW Post Malone | g;
THE kSR ajitat BEFUBLY BEFLIH
lll MY FEELIHGS Drake | & ILIKEIT CardiB, Bad Bunny & ] Balvin | 13 I LIKE 1! Cardi B, Bad Bunny & J Balvin | 17
OURE MOMEYCASH MONEY/REPUBLAL HE ESf CROUP/ATLANT THE ETR GEDUPATLANTIC
BETTER NOW Post Malone | o [[c] LOVELIES  Khalid &Normani 3 TASTE  TygaFeat.Offset | o
DEI.ICATE Taylor Swift | 2q BACK TO YOU Selena Gomez | 15 I.UI:ID DREJ\I.IS Juice WRLD | g
 WMAT HINE  REPUBLIC NETELIE/ INTERSCOPE
LOVE LIES Khalid & Normani | 1 INMY FEELINGS Drake | ¢ w0 ERaR mmaedreammﬂmwmwacm 4

FOX/REA

NO TEARS LEFT TOCRY  ArianaGrande | 37

REPUALI

HOTEARSLEFTTDCRY Ariana Grande | ig ﬂEBM er_Featzl.hamﬂigSeaa&N[muma: 9

l_'l.-l_E_‘_l.'l_fI._DDLE Zedd, Maren Morris & Grey | za 'mumintonu 5 Seconds Of Summer | BDG‘D UP N Ellamai | 5
IIIOI‘.‘:"EH? - Ella Mai | 17 _DEIIl._ItoIl':I‘_E__ ) Taylor Swift | 23 I.{WE LIES — Khalid & Normani | 24
IIAEII: TD v.u.u Selena Gomez | 13 PS\"CHD Pﬁst Malone Feat. Ty Dolla $ign | 24 _ll_l;ilfpf‘! WHAT —— Drake | 19
E?"'F,““ Post Malone Feat. Ty Dolla $ign | 23 éﬂé-:lv:llss Calvin Harris & Dua Lipa | zp APES"T o The Carters | g
.I_llil:El l-'l:'JR '1"!!!-!;»{!.1'E . Drake | 19 ERIE__II_D.‘-J e I_l«:laflsljmgI‘_I? & Anne-Marie | 57 1942 : G -Eazy Feal. Yo Gotti & YBN Nahmir | o
MEANTTOBE Bebe Rexha & Florida Georgla Line | 33 HlllE e Bazzi | 25 \'Es INDEED o Lil Baby & Drake | 1o
!9@@'_‘@;ﬁhﬂmﬂ.mmﬂm.ﬂmwmnm EQuave | 3 mﬂlllm Dnmseclieal IstinBicber, Gance heRappar A | 4 PLAYINWITME  KYLEFeat. Kehlani | 53
HE\FERBE THESAME  Camila Cabello | 29 Q_R?H]IHG PAINS AlessiaCara | 10 SI.IHHER‘I‘IHEIMGIt Childish Gambino | ¢
!{E_lj!_l;lfcr Edsheeran | as GDD ls A WOMAN Ariana Grande | 4 IIOIISTCIP - Drake | 3
YOT.II_!_I-IGBI.ODD 5 Seconds Of Summer 5 EEI-IIHD !JE Tﬂ FORGET Kygo Feal. Miguel | 5 DREW BARR‘!HDRE - Bryce Vine | g
1 I.llfrEl&lE BETTER Lauv | 1o I'M A IIESS Bebe Rexha | g FEF,E_. g;f;l_me Feat. Nicki Minaj & Murda Beatz | 4
MINE Bazzi | 23 u-uﬂr.usnmmnm' HEART  BackstreelBoys | g3 p_g_r;aasrm_. CardiB | 3o

SR ATLANTIC

FRIEHDS Marshmello & Anne-Marie | 2 SIDE EFFECTS  The Chainsmokers Feat. Emily Warren | 3 THE LIGHT Jerem!h& Ty Dolla $ign | -
TIVE/BSY LUM/WARNER BROS SRUPTORCOLL MBIR MO SO T ATLANT

Dﬂwﬂsml\'ﬁﬂtﬂ Jason Aldean Feal. Miranda Lambert | g LIE . . NF | n GlﬂlLllen:_E You Maroon5Feat. CardiB | &
m..E.'.“ 55 Calvin Harris & Dua Lipa | 17 DRE\WB&RR?HDRE - Bryce Vine | g3 Gﬂl‘ . .. Khalid, Ty Dolla $ign & 6LACK | ¢
lumvlslzoul} Shawn Mendes | » HOHEIWITHYDU Madison Beer | 14 BEP - Nickl Mma] Feat. Ariana Grande | o
TIA._SIT‘_E“ "ll"l o Tyga Feat. Offset | ¢ MIECI-[HI Ijlg:st[-ﬁnzehrhal F‘T{'erF":'S! Maore | 7 OHE m‘r L _Logic lF__e,aIE, Ryan Tedder | »
.sIuHHE:f:E SUHBURH, I.‘)UHSET Luke Bryan | 7 lfU__C_l_!l_ll::l;Rignil:ls Juice WRLD | ¢ SICKO I_IBI[_I.E_ o Travis Scott | 4

-:I-.l

TITLE Artist ?'fj

IMPRINT/PROMOTION LABEL

THE MIDDLE  Zedd, Maren Morris & Grey
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HS)‘IE R Tyga Feat, Offset | g (=)) HMI'E ITALL lason Mraz | 13 GRGWIIIG PAINS AlessiaCara | ¢
I.O’Io'E LIE.S \ Khalid & Normani | 14 <:E’ GRAHIED o Josh Groban | g .B“,EK m 'm,'." Selena Gomez | g
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THE WAY | AM Charlie Puth | 4
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PERI-'E:T Ed Sheeran | s

WHATEVER IT TAKES Imagine Dragons | 3

WHATEVER YOU WANT Pink | 7 BETGNII _ Leon Bridges | 15

| LIKE ME BETTER Lauv | 3 I.E‘I‘ YOU BE RIGHT Meghan Trainor | o
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WELZER/CRUSH MUSIC/ATLANTIC &

ONLY LOVE Jordan Smith | YOUNGBLOOD 5 Seconds Of Summer | 4
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LOVE IS BIGGER THAN ANYTHING IN ITS WAY L2 | 5 F\'l'l.! WERE MINE Ocean Park Sandofl Feat. Ll Yachty | 14
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receiving widespread airplay and/or sales activity for the first time. Stations are electronically monitored 24 hours a day, 7 days a week. See Charts Legend on hillboard.com/biz for complete rules and explanations. All charts © 2018, Prometheus Global Media, LLC and Nielsen Music, Inc. All rights reserved.

RADIO SONGS: The week’s most popular songs, ranked by radio airplay audience impressions as measured by Nielsen Music. Stations are electronically monitored 24 hours a day, 7 days a week. DIGITAL SONG SALES: The week’s top-downloaded songs, ranked by sales data as compiled by Nielsen Music.
POP/RHYTHMIC/ADULT: The week’s most popular current songs at mainstream top 40, rhythmic, adult contemporary and adult top 40 formats, respectively, ranked by radio airplay detections, as measured by Nielsen Music. Songs are defined as current if they are relatively recently-released titles, or songs
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ATLANTIC CITY
ROCKS & ROL

Whether you’re looking for a great concert,
exciting nightlife, just wanting to watch the waves
roll in from the beach or stroll the Boardwalk,
ATLANTIC CITY has something for everyone!

Plan your trip today, for information vist
www.atlanticcitynj.com
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o 50 o it P
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— 2 o Wor) BLUACOMA o v Russell Dickerson [ 5,5
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27 @e IIEAI.ITIlFI.ILCRAz\F . LukeCombs & 15
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MECNREANS . Poniwio | s
KENNY CHESNEY  Songs For The Saints | 3
DMI +5HA‘I’ Dan+Shay | &
KANE BROWN A Kane Brown | go
BRETT YOUNG A Brett Young | 79
CHRIS STAPLETON A Traveller | 172
" THOMAS RHETT @ Life Changes | 45
c T
LUKE BRVAN  Wwhat Make's You Country | 36
ZACBROWNBAND Greatest HitsSo Far.. | 160
Jon Eqnm__i california Sunrise | 13
SAM qum A Montevallo | js3
?!_-EE“'}!_“.‘.'P" Happy Endings | 5
FLORIDA GEORGIALINE A Dig Your Roats | 103
CHRIS STAPLETON A FromARoom: Volumel | 7
THOMAS RHETT A Tangled Up | 5
DIERKS BENTLEY The Mountain | 1o
BLAKE SHELTON  Reloaded: 20 #1 Hits | 147
FLORIDA GEORGIA LINE A Her'sToThe Good Times | 15
MORGAN WALLEN If | Know Me | 16
Kemuunsan A . Ripcord | 119
CARRIEUNDERWOOD A\ Greatest Hits: Decade 51 | 35
TIM MCGRAW A Number One Hits | 139
CHRIS STAPLETON®  From A Room: Volume 2 | 37

Ki55 SOMEBODY Morgan Evans

WARNTR BROSSWER

LIFE CHANGES Thomas Rhett | 1o

GET ALONG Kenny Chesney | 2o

o PRl MERCY Brett Young | zg
o JER TEOUIA Dan + Sy | 22

o o HOOKED Dylan Scott | &
@ o HOTEL KEY old Dominion | 33
e W TAKEBACKHOMEGIRL  Christanefeat Torikelly | s
o o SIMPLE Florida Georgia Line | 12
@ g CRY PRETTY Carrie Underwood | 19
e @ BLUE TACOMA Russell Dickerson | 3¢
G @ BREAK UP INTHEEND  Cole Swindell | 26
@ 9 DRUNK GIRL Chris Janson | 3¢
@ @ ALL DAY LONG Garth Brooks | ¢
@ 0 DESPERATE MAN Eric Church | &
@o HANGIN’ ON Chris Young | 25
e @ RICH Maren Morris | 27
@ @ BABE  Sugarland Feat. Taylor Swift | 1
o e HIDETHE WINE Carly Pearce | 3s
@ (2] LOSENT Kane Brown | 1
@ @ BORN TO LOVE YOU LANCO | 2
@ (24) DRUNKME  Mitchell Tenpenny | 2,
@ @ SHE GOT THE BEST OF ME  Luke Combs | 7

Aldean &
Lambert
Taste No. 1

Jason Aldean’s “Drowns
the Whiskey"” (featuring
Miranda Lambert)
ascends 3-1 on Country
Airplay. It increases

9 percent to 38.6 million
audience impressions,
according to Nielsen Music.
Aldean earns his 19th No. 1,
while Lambert lands her
fifth and first since her
Keith Urban duet "We
Were Us" on Dec. 7, 2013.

“I've always loved this
song,” says Aldean (above,
with Lambert). “It was really
a cool moment for me when
Miranda agreed to sing on
it in the first place, so for
it to become a single and
then to go to No. 1is really
special.”

“Whiskey" is the second
single from Aldean’s LP
Rearview Town, which
debuted atop the all-genre
Billboard 200 and Top
Country Albums charts
(April 28). First single “You
Make It Easy” led Country
Airplay for two weeks
beginning May 5.

Dylan Scott’s “Hooked”
reaches the Country Airplay
top 10 in its record-
setting 51st week (11-8;
29.2 million, up 8 percent).
The single’s top 10 trip
surpasses two tracks
that each took 50 weeks
to enter the tier: Easton
Corbin's “A Girl Like
You” (Jan. 13) and Aaron
Watson'’s “Outta Style”
(Dec. 30, 2017).

Plus, Cody Johnson's
“On My Way to You,” his
first single in a partnership
with Warner Nashville,
launches atop Country
Digital Song Sales with
18,000 downloads sold
in its first week (ending
Aug. 16). The track bounds
onto Hot Country Songs at
No. 25 and jumps 53-37 on
Country Airplay (3.2 million,
up 143 percent). —Jim Asker

Data for week of 08.25.2018

JEFF KRAVITZ/ACMA 2017/FILMMAGIC/GETTYIMAGES

). COUNTRY AIRPLAY: The week’s most popular country songs, ranked by radio airplay audience impressions as measured by Nielsen

or the first time. TOP COUNTRY ALBUMS: The week’s most popular country albums of the week, as compiled by Nielsen Music,

hey are newly-released titles, or songs receiving widespread airplay and/or sales a
lending traditional album sales, track equivalent albums, and streaming equivalent

HOT COUNTRY SONGS: The week’s most popular current country songs, ranked by radio airplay audience impressions as measured by Nielsen Music, sales data as compiled by Nielsen Music and streaming activity data by online music sources tracked by Nielsen
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QUINCY JONES

85TH BIRTHDAY & 70 YEARS IN MUSIC SALUTE

On September 29, Billboard will celebrate Please join Billboard in celebrating
Quincy Jones’ 85th Birthday and 70 years Quincy Jones 85th Birthday, and
in music. During his career, the world-renown recognizing his lifelong success.

producer has worked with legendary artists
such as Michael Jackson, Frank Sinatra,
Ella Fitzgerald, Billie Holiday, Ray Charles, CONTACT

Paul MCCartney. Joe Maimone
212.493.4427 | joe.maimone billboard.com

Quincy has earned himself numerousaccolades
e o 2 S Debra i
inducted into the Rock & Roll Hall of Fame as the 323.525.2249 | debra fink@thr.com

winner of the Ahmet Ertegun Award. Lori Copeland

323.525.2020 | lori.copeland@thr.com

ON SALE 9/29 | ISSUE CLOSE 9/20 | MATERIALS DUE 9/21
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Halestorm

RATS . Ghost | 19

SHM.! P.l]ll Five Finger Death Punch | g
TORN IN TWO Breaking Benjamin | 3
INFRA-RED Three Days Grace | 1g
CRAZY From Ashes To New | 25
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E!.ILLETPRDOF Godsmack | ;s
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DEVIL Shinedown | 24
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ALONE INAROOM  Asking Alexandria | 16

(e ARE YOU ItElB‘f
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Disturbed

IG

Jumpsuir twenty one pilots | &

AGAINST THE WALL seether | g

THE ONE YOU KNOW AliceIn Chains | 15

Bﬂl_:_iKEN HEART Escape The Fate | 19
TH_E LINE Foo Fighters | 15
THAT'S MY JAM Skindred | 16
THE GREY Thrice | 10

THE DEVIL INSIDE Like AStorm | 33
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A ‘Natural’
Fit At No.1

Imagine Dragons (above)
replace themselves atop
Hot Rock Songs with

“Natural” as it zooms 5-1.

The band banks its record-
extending fifth No. 1 on
the chart, which launched
in 2009. “Natural” gains
in all metrics, rising by
19 percent in U.S. streams
(to 8 million), 17 percent in
radio audience impressions
(27 million) and 4 percent
in downloads sold (19,000),
according to Nielsen Music.
Imagine Dragons’ previous
three singles (“Whatever
It Takes,” “Thunder” and
Believer,” following first
No. 1 “Radioactive” in 2013)
also have ruled the ranking,
which the group has led
for all but five weeks since
March 25, 2017.
Halestorm lands
its fourth Mainstream
Rock airplay chart No. 1
as “Uncomfortable” rises
2-1, tying the band with
The Pretty Reckless
for the most No. 1s by a
female-fronted act. The
Lzzy Hale-led quartet has
earned all of its chart-
toppers in just over five
years, starting with “Freak
Like Me" in April 2013. The
track also bullets at No. 18
on the all-rock format Rock
Airplay chart with a new
weekly high of 4 million
audience impressions.

“Uncomfortable” is the lead

single from Halestorm’s
fourth LP, Vicious, which
opened at No. 1 on Top
Rock Albums (Aug. 11).
Farther down
Mainstream Rock, Live
debuts at No. 39 with “Love
Lounge.” The song is the
Pennsylvania band’s first
entry on the chart with
its original lineup since
2003, when “Heaven” hit
No. 33. “Lounge” is Live's
first single in over a decade
with original frontman Ed
Kowalczyk, who left the
band in 2009 and rejoined
in 2016. —Kevin Rutherford

Data for week of 08.25.2018
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HOT ROCK SONGS: The week’s most popular current rock songs, ranked by radio airplay audience impressions as measured by Nielsen Music, sales data as compiled by Nielsen Music and streaming activity data by online music sources tracked by Nielsen Music. Songs are defined as current if they are newly-released titles, or songs receiving

widespread airplay and/or sales activity for the first time. TOP ROCK ALBUMS: The week’s most popular rock albums of the week, as compiled by Nielsen Music, based on multi-metric consumption (blending traditional album sales, track equivalent albums, and streaming equivalent albums). MAINSTREAM ROCK: The week’s most popular mainstream

rock songs, ranked by radio airplay detections as measured by Nielsen Music. Stations are electronically monitored 24 hours a day, 7 days a week. See Charts Legend on billboard.com/biz for complete rules and explanations. © 2018, Prometheus Global Media, LLC and Nielsen Music, Inc. All rights reserved.
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R&B/Hip-H Op

HOT R&B/HIP-HOP SONGS: The week’s most popular current R&B/hip-hop songs, ranked by radio airplay audience impressions as measured by Nielsen Music, sales data as compiled by Nielsen Music and streaming activity data by online music sources tracked by Nielsen

Music. Songs are defined as current if they are newly-released titles, or songs receiving widespread airplay and/or sales activity for the first time. TOP R&B/HIP-HOP ALBUMS: The week’s most popular R&B/hip-hop albums, as compiled by Nielsen Music, based on multi-metric
consumption (blending traditional album sales, track equivalent albums, and streaming equivalent albums). R&B DIGITAL SONG SALES: The week’s top-downloaded R&B songs, ranked by sales data as compiled by Nielsen Music. See Charts Legend on billboard.com/biz for
complete rules and explanations. © 2018, Prometheus Global Media, LLC and Nielsen Music, Inc. All rights r eserved. See Charts Legend on billboard.com/biz for complete rules and explanations. © 2018, Prometheus Global Media, LLC and Nielsen Music, Inc. All rights reserved.

August 25

2018

billboard

HOT R&B/HIP-HOP SONGS™

Artist
IMPRINT PEOMOTION LABEL

Drake
M R R

TITLE cerTiFICATION
PRODUCER (SONGWRITER)

IN MY FEELINGS
TELNTFI AL N WL LS NS N T ST

TOP R&BfHIP-HOP ALBUMS™

ﬂRT IST lLl-HII er-n

TRAVIS ECOTT . #':TI'RDWGRLD

D HUSTL

NICKIMINA) Queen |
|-.'|.-L'$EA"‘! % AT (PP AT (0% -.l:a!-d: ? pEf-ea?- F;IEIJ.ITTF‘I"I' :&.J FIEIJ\I'IH 1 19 YOUNG MONEY/CASH WONEY REFUBLY
5 FEFE 6ixoine Featuring Nicki Minaj & Murda Beatz | , | , DRAKEA =~ SRormeon | g
Ve G AT LIEERTT (O, RS T MR 51 LIWIFT WML GOMGRAGST GONBIGER] HINGEN TATHOLARD PRLELTT
I ife's A Tri
BETTERNOWA postMalone | , | 1 LA 32 wealie |
— - — POST MALONE A beerbongs & bentleys |
LUCID DREAMS uiceWRLD | 5 | 14 FEFR
NMLRR, (L HIGGIHE N, MIBA STING. DUWILLER) SRADE &/ NTERSCORE
. JUICEWRLD _Goodbye & Good Riddance 13
Y] sickomope oTmesset L SiE o
':“ i i, ikt o e gng_mnlrmnuu 30 Greatest Hits | | o
TASTE _ Tyga Featuring Offset | 5 | ;5 Srimuds b A
14 BOMEH (L HGUYENS TEVENSORLLCEPH BN I AST RINGS/EMPIRE BECORENGS cARDIB “I » Invasion Of Pfi\faf_"f 19 rrlves
BOO'D UP A Ella Mai ——— Trippie Redd his first
[ MUSTARDLL DOPSOH (EMALDMCEARLANE LOOPSON.L JAMES) 10 SUMMERS q 21 rippie Redd earns nis firs
NO BRAINER 0l HrllaiﬂﬂF L. J S! Bieber, Ch TheR &Q MTE“TM:IO" 4 e top 10 on Top R&B/Hip-
eat. Justin Bieber, Chance The Rapper & Quavo o -
1N LT RN, MR PO A N R AL LT RTINS u-'*spp wwime | 4 3 Vﬁ T Stay Dangerous | » Hop Albums as Life’s a Trip
cqu Post Malone Featuring Ty Dolla $ign = debuts at No. 4, The 19-year-
i OO .. o . glyDofasen| « | = LiL BABY " Harder Than Ever | ;3 old previously charted with
. . two mixtapes, A Love Letter
o u |8 [','f.".ffﬂ“.‘,"fﬂ‘“l ﬁ..;,.,,m- s s | ¥ | B POST MALONE A Stoney | ss  to You (No. 32) and A Love
. Letter to You 2 (No. 19).
YEEIHDEED Lil Baby & Drake . :
TR 1> B, e i e | & | 3 MAC MILLER Swimming | 2 Trip, his debut studio
EAREBIE DREAMS Nicki Mina full-length, starts with
NOT LISTED (NGT LISTED) YOURG MONEY/CASH MOREY/RE lfumlii 13 1 HKTE"T‘UDN . CORDINGS 1 51 72,000 equivalent album
HOI'ISTOP Drake | , ¥ MIGOS j. culture l | 29 units earned in the week
TAY KEITH,ND LD, (A/GRAHAMBLHAMBERS EDWILSON)  YOUNG MONEY/TASH MONY/REPUBLI ALITY COM . ending Aug. 16, according
BIG BMIK ' YG Featur_ing 2 Chalnz E_lg Sear'r & Nlckl Mtnaj 3| n WIZ KHALIFA Rolling Papers 2 | ¢ to Nielsen Music. Its arrival
| WALSTARD (¢ ORI # (IRESOH T M SRR L coincides with the debut of
SAD! A o XXXTENTACION | | | 54 THECARTERS ~ EVERYTHINGISLOVE | o its single, “Taking a Walk,”
LCLHHN (NGHAM COGETE R TAC 10 (GHAM BAD ¥IBES FOREVER a = at No. 22 on Hot R&B/Hip-
5“'“6”'"5 ’ ..T.r.af"'is.s_c',:'" 7 2 mmmmm' U O oy | 36 Hop Songs. It marks Redd'’s
it i : : highest-charting hit as a
KHALID @ American Teen 9 g
18 ﬁfEIE:'I LEY IR L LM BERCWIL £ S AR TERL WAL L KT th.«ecal:l-.gri 9 9 PR ety " lead artist. He only fared
J.COLE @ KOD | 17 better through a feature on
BED Nicki Minaj Featuring Ariana Grande DEESMVILLE/ROC NA . u P
o 0 DG | SG umnﬁms-.mﬂmmmm:mm:t]uumuu-. . 19 9 S XXXTentacion's "F*"k Love,
_ ] i
0 - e Jamsscon [ | At ol Quavo above
' . ' CHUH m ‘ Nicki Minaj KE"DR":KU‘"“R ﬂ A DAMN. | 70 claims his first entry on
RE-ENTRY 9 DNICKI MINAS (O MARR LLREIL UING WOMEY/TASH MONEY/REPUB 7 17 Hot R&B/Hip-Hop Songs
MICHAEL JACKSON A\ The Essential Michae Jackson | 3a _ _
DR 22 ] TAKING A WALK Trippie Redd | | | PR without any other billed
SSTORCH,AVECON [TRIPPIE REDD AN DEN £ TENTHOUSND PROJECT MONEYBAGG YO Bet On Me acts as “Workinme” debuts
MOONLIGHT A XXXTENTACION il at No. 33, largely spurred
16 3l 9 it AL 1M, LE U NINEHAME BA D TBES FOREVES 9 19 “.“.‘?'.".'EF.'.‘Q LuvisRage2 | 5 by 8.5 million U.S. streams
RE-ENTRY e RICHSEX Nickt Minaj Featuring LI[wayne 2 | 2 - during the week. The track,
DI ARMOCARTER A0S REMILETA Yt ML released Aug. 10, was one
NEW e HAJEST\' Nicki Msna;Featm ing Eminem & _Labrlmh 2 | of three simultaneously
—_— R&B DIGITAL SONG SALES™ released singles by
2 16 @ :{\I,I. GIBLS ARE THE SAME _Juice WRLD | 55 | 14 the rapper, alongside
o i - . : m THIS Llu{;l;ﬁ A— Artist E “Bubblegum” and “Lambtalk.”
9 ?Mi.l.& BURHS e Nl!:kl :M.":-Ifa] 77 1 = Quavo has logged 14
NEW o 14 RESPECT Aretha Franklin collaborations on the chart
BE CAREFUL CardiB | o 20 e under his own name and
VML R COURCE I 00 A HOPT N HOP'E M0 | SAMLIEL | HE CAAAETE | N A B ML IR THE WG GRLHFAT, AT NEW o MI“IE“EIFEE{H[“"MW“ Arethia Franidin 1 has notched another 42 as
STOP TRYING TO BE GOD Trawvis Scott 18 2 sl i f o Mi
ACTUS JACK/GRAND HUSTLE/ES o | SAY A LITTLE PRAYER Aretha Franklin | | part of rap trio Migos.
MEDICINE Queen Naija Meanwhile, on the
OHERTZBEATS {QN.BL gon napcanrol | 20 1 PR NOBRAINER 0 haler Feat. hutin Bieber, Chance The Rappr fiuavo | 3 Mainstream R&B/Hip-
: illindc ik Hop airplay chart, Drake
LEVEL UpP Clara g
JRBOTEM (CPWILSON TTHOMAS, L RROTEM.THROWN 1 BEAUTY WARKS ENTERIAINMENT | 23 4 o CH|MH°F FOOLS Aretha Franklin 1 replaces himself yet again at
CAN'T SAY Travis Scott - No. 1. His collaboration with
WO LIETED tNOT LISTEL ACTUS JACK G RAND MISTLESE 24 2 o T“""‘ Aretha Franklin 1 Lil Baby on “Yes Indeed”
WAKE up - _Tr_avis_ﬁc_ou 2 > . BDO'D IJP EllaMai | 2 rises 3-1 with a 12 percent
MLTIT ISR & : i PE/IGA gain in spins during the
W 0 H K IH HE - ) IQI:I_EIW 34 I o m|mmm Nickd Mina] Feat. The weeknd | 4 week ending Aug. 19. The
iecadesniiindicati el track pushes Drake’s “In
t"-l.'!qg'.E-T. son oo Drake | o | 4o O LEVELUP Cara | s My Feelings” to No. 2 after
et it e et I - - two frames atop the tally.
RIIPS(:IIEW == ;.T.r‘_",""‘-".'i,f‘?'“ 7 | 2 @ FREAK I.IE : Ciara Feat. Tekno | “Yes Indeed” is Drake’s fifth
— —_— : No. 1in 2018 and 34th
"“P p— S E"a '_“‘?,I 37| 2 o UITIL'I'DI.IIUIE“ITBE = ARSRFTREER | overall. Earlier this year, he
- FREEWAY OF LOVE  Aretha Franklin replaced himself twice at
"OBY““"DE‘“ . messm" 22 2 o ‘ No. 1: “God's Plan” ruled
cnnuussi : - XXXTENTACION | . | 5 @ | O YOU WERE WATING (FORME) el Fa B oot | {Loer: gle:ééi ;3 QEEHL f;k
i A [1 N1 IRIRGHAL LM A 1 WAL EE BEYEE A h 1: H . ; .
CAROUSEL Travis SCott | 1o | o (14 ] INYERLOVEDAMAN(THEWAY!  Arethaf@nn |y Alive” (featuring Drake) took
HOT LISTED (NOT RAND HUSTLESCS - TRIP Eha il over April 28-May 12, and
I.EA" w"-“E . . lU'CEWRLD a1 2 ung NTEE 2 then Drake’s “Nice for What”
AT st A o COME SEE ABOUT ME Nicki Minaj ruled from May 19 to July 14.
1942 _ GEazy IFealurilug_ Yo Gotti & YBN Nahmir | oo | NG WONE —Trevor Anderson
A A KIPONCUSEAT (6 GILLUM £ WARELS I MIATHE L T FENRERA M LMY M W' GATL '“."H'.T NO WAY Aretha Franklin |
THAT SCIH HE Yella Beezy 39 4 ATLANTIC/RHIN
FROHHRI BEST PART  Daniel Caesar Feal. HE.R. | g
ALBUM OF THE YEAR (FREESTYLE) 1. Cole a4 | —
NOT LISTED (NOT LISTE OREAMV WIERSCOR (19 BRIDGE OVER TROUBLEDWATER  Artha Frakin |
THIS IS AMERICA A Childish Gambino e
DGLOVERL GORANSSON (D/GLOVER LGORANSSON weowoir » porwsrengmea | 1| 15 @ ROCK STEADY Aretha Franklin |
5% TINT Travis Scott -
LISTED (NOT LISTEL wanp wisniereee | 23 | 2 O CHANGES XXXTENTACION | 23
BEST M.m (AN M _m[:)_af'.iquc:tgsar Foanngnen: | o | « oTw Khahd Ty Dolla $ign & 6LACK | 17
RE-ENTRY LE® e s e | 37 | 4 ANGEL Aretha Franklin |
NEW THOI!GHTI KNEWYOU  Nicki Minaj Featuring The Weeknd | ,q | YOU'RE ALL INEED TO GET BY  Aretha Franklin |
26 4k MOB TIES prake | > | 5 WHO'S ZOOMIN' WHO  Aretha Franklin | |

o R LT O A L SR R BT TR ML MG, 80, LT, BT, LR NN IS W TP o A YL
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HOT LATIN SONGS™ | TOP LATIN ALBUMS™

L% TEBOTE M NioGarcia, Darell, Nicky Ja ana&BadBumw
. o g anmm%%uﬁﬁwmﬁ' -.lmal.'numl?mg:u o T 17 CRMELOVIVF ENTERTAMLEENT/S0NT MK LATIN
=
Ml oespacito @ Luis Fonsi & Daddy Yankee Feat. Justin Bieber | | g 2 ANUELAA'/ RealHastalaMuerte | s
AR RN F [ U FOREL ) WERSEL MLISK LATTHO R ATAND BRELIVSIHD AP T : : B
“ 3 R Nlck',.rjamu Balin | |, JBALVIN e vibras | 12
AF RO BROTT HERS, JEDN (N.BIVERS CAMINERCLLOUMEDINA VELEZ ) B/SCINY LS
o DURA L Daddy Yankee [ , 5, MALUMA & oy AME 5
[ UIREA_ M (R AYALA ROORIGUEZ LML CEDEN, AL BOMERCL LG BIVERA VAZ)
,. . ?
NICKY JAM Fenix
(5 Y SINPLAMA aeckymmam Natasha |, LA WD USTRIA/SONY MISIC LTI 8 Kal‘0| G’s
M TARKEE, MAURICEY LLEGNEL ECHEVE -
SHAKIRA 2 El Dorado | ga é H 9
» eIl (c] MICAMA  Karol G & Balvin Feat. Nicky Jam |, Y MUISC AT Ml Ca ma
ACLIFR (AROL AR LA UV LAY ST DRSOV MAr TR AVENTURA _ Todavia Me Amas. Lo Mejr de Al | 17
‘ CLANDESTINO Shakira & Maluma HEQCHAROSSONYMUSKLETN  © R I
? El SHAKI ALIIMA MHAKIRA LOMDOND ARIASE. BARRE R SUNY ML ? ICI
0 - S Bl — " Rules
UNICA Ozuna FMUSIC LA
& O i e A L A o A e | G 16 = Karol G (above) notches
meisnsssinieiaansaasienaoamianssoninmt o hanessasiotieass s ROMEOSANTOS 2 Formula:Vol.2 | 177 | ¢
SONY MUSIC LATIN er first No. 1 on an
O 00 7 s [ER OVEMWER Raymix | , 5 = Billboard airpl hyt
N 5 {ECOME? MOREWD LATIN STYLISH/AF TERS LUV ECHDVIS &/ UMLE SEI.E"A. ones 146 I"’\(/l).alé alrp"ayc aSI"]
APITOL LATIN/UMLE as "Mi Cama” rises 5-1 on
N 01 @ ME NIEGO Rmk Featurtng ﬂzuna&Wrsm 6 26 - Latin Airplav. Th
o | {075 L8 GENDIRRERYS [ LA SR 0 S B ATANC LR AL RAMIBE T Y CHRISTIAN NODAL A\ MeDejellevar | s a”mb Irplay. 'isonglla'
() HOT SHOT — collaboration with J Balvin
2 DEBUT Q mmrrt‘h!#u NN L LONCOND 4505 ATPE R MY | WL LA OFFEA nm"l!ﬂlh‘ﬂ\al‘f;'ﬂa n 1 SEBASTIAN YATRA Mantra | 13 featuring Nicky Jam, lifts
— - thanks to a 32 percent gain
n 10 @ BE,”',A (AF.ZaPATA DOISCOS/W Wn"lnle_ 0 5 wisIN Victory | 37 in audience impressions
2 e el NO ES JusTO 1 Balvin & Zion & Lennox 12 1 BRYANT MYERS La Oscuridad | 3 iﬂgnggﬂ;i(\;’\é?gt(nzngng
= 12 14 @ ESTAMOS BIEN Bad Bunny 9 4 BANDA SINA OBISE NS DESERGIOUARRAGE  LaMr il | 7o Nielsen Music. The track
.E FIMAS 2057SONY MUSIE LATI > was originally released on
I NO ME ACUERDO Thalia & Natti Natasha J BALVIN £y Energia May 11. It received its Jam-
15 @ @ LEDRE FSANTOR BN (UM CAE BE SYMAEPLE KRCTIO B SAKE IO L0 MR LA 15 11 APIT ATINUMLE g 1z and Balvin—assisted remix
BRINDEMOS Anuel AA Featuring Ozuna Ccnco /\ CNCO on July 13 and has steadily
P it @ SG = DR GABEY WL SATUEY SANTUAGOLICONMARADGL)  REAL w.uun_'rr-’%'-lwtm 16 5 b e Y risen in airplay since.
14 17 BEE ELPRESTAMO Maluma | o o5 EA{.IBRE 50 Mitad y Mitad | a4 Concurrently, “Mi Cama”
NEVO LG ETICE (1L LOKDOND RRLAT E BARRERD T M DUESET | ONJOK T A SRRNER LIPUANG (RWEHRE] VAT PR T LA LT £ becomes her ﬁl’St Latin
' : M u ’ Pret irty Bo i ifti
19 @ @ ASEEIHIA SO ?r!&rﬁgn X DaFEII & i ALUMA Ly Boy Dirty Boy | 130 ?:ythm Airplay No. 1, lifting
@ QUISIERA ALEJARME Wisin Featuring Ozuna [ 31 MARCO ANTONIO SOLIS 40 Anos | g2 Meanwhile, Sinaloense
it 0 0t R BANDA SERGI0 L ARRAGA seiom band La Adictiva Banda
19 EL CLAVO Prince Royce 5 21 : SNROERSEMSTE u L ke San Jose de Mesillas logs
FOE G PGS RO E P SR A B P E BACE T VL, CASTL LA MO IR O B WY LAY X . . .
- ARCANGEL Ares | ¢ its sixth Regional Mexican
@ DAME TU COSITA El Chombo Featuring Cutty Ranks | | o PINATSORT MISIC LaTi Airplay No. 1 as “En Peligro
- RELOONALDS (RLSLDONAL STRIN/PLAY TWO/ULTRA RAYMIX . ~ OyeMujer | 13 de Extincion” bumps 2-1
23 [EZJ] 'APLAYER(BANDOLERA) = Zion&Lennox e i et e after a three-week period
3 S e AL L ULAERALI0, VR EIET M M TS LV wum | 12 25 "l"ﬂHDEI. O #UPDATE | 40 Th
— YANDEL .. as runner-up. The song
Q Pty MADURA Cosculluela + B&d Bunny | 4 g7 rises less than 1 percent
= Smavesr e sy e T3R ELE“E“TG Underground | 4 to 9 million in audience
@ @ TF FMI'E cm'.is'.u.,a" H?E.j?a_t 24 9 impressions.
- — o Two Latin music legends
@ e EN PELIGRO DE EXTINCION _laadictiva | 5 reach new milestones
|| vt ity Skt it LATIN AIRPLAY ™ on the Regional Mexican
e 26 u"",'“?o 1S T CPYSLEL A U LR EN G CLATEIRRE ..L.-l\'.is FO"?}-.% sl.emm DO" 22 9 Albums and Tropical Songs
| i — S — [llbl .[,-IT.EEr T LA Artist N airplay charts. First up,
@ (27] Mi SORPRESA lrtlnf_r_sl_‘_ru r—— L Calibreso | o - = Ty Vicente Fernandez scores
p— wm GG UNITERSAL MUSIC LATING 14 13 his 49th top 10 on the
27 @ QuE‘BumTD ES Q“ERE.E — Ulices Chaidez y Sus Plebes 32 15 former list as new album
e— L L T Mas Romantico Que Nunca
e MEJOR ME ALEJO Banda Sinaloense MS de Sergio Lizarraga | ., 1 = - 1co’ ;’ > VU
» HOT LISTED (NOT LISTE _SI,H pl]ﬂﬂ“l : BE("C"' G + Natti Natasha 16 bows at NO. 8 wit just over
i ZUM ZUM Daddy Yankee X RKM & Ken-Y x Arcangel | ., — — 1,000 equivalent album
TR (PR I TEWES B L LTALA PR OGLE) L T L AR | T AR R LI 1 S PURASN T MU LI ‘ TEI]T[ . Wuﬂgmmmﬁ;mmaﬁdm 17 units earned in the week
AMBIENTE J Balvin Z % b : endlpg Aug. 16. Fernapdez
FTANY A LR ALV ARAMET SLAAAE ME MASS TN T AR ESASERRR) (VISR MUSK L NOARL “.E_.'.",EG?, Reik Feat. Ozuna & Wisin | 2¢ continues to extend his
VAINA LOCA Ozuna x Manuel Turizo ' - - record for the most top 10s
LOCA s, P2UNA X Manuel Turizo | o5 QUISIERA ALEJARME  Wisin Feat. Ozuna | 13 on the chart.
Meanwhile, Victor
EN EL CAMINO ElFantasma | 55 5 UNICA ozuna | 16 e vietor
G P ENTERTAIMMENT/SONY 4TI Manuelle’s "“Quiero Tiempo
EGOISTA _ _ GerardoOrtiz | 5 DURA Daddy Yankee | (featuring Juan Luis
MGAZATER ARAREAGE ST IRA G ONTIE AR VLCE EATELAY - BAD S, iberin £L CARTELfUMLE Guerra) opens at No. 24 on
QUIERE BEBER Anuel AA 34 4 EL CLAVO Prince Royce | 33 the Tropical Songs airplay
(W AN AR WL SEGRAR B G Y ARATTAAE L AV W e 8 WAL LN SRR L NS MEMTLAD P SONHY MUS AN ta“y Wlth the tl’ack _ vlCtOr
TRISTE Brvam Myers & Bad Bun n'.r 35 3 ILIKEIT  Cardi B, Bad Bunny & ] Balvin | ;4 Manuelle and Guerra’s first
BLEX ©ILLER (R WOHENA PEVE D BAMARTTHESD OCASIO K i & MMI* Hrk ME SR GE PATLAN .
collaboration — he collects
ORIGINAL oo Arcangel X Bad Bunny | o EN PELIGRO DE EXTINCION  La Adictiva | 1o his 70th entry on the list. He

extends his record for the
most charted hits on the list
or on any Latin airplay chart.

POR PERRO Sebastian Yatra Feat, Luis Figueroa & Lary over | TEFALLE Christian Nodal | 10

ST [ DRRNO R Do Y NS 1 § I MNTIT ML P IR AT e

QUIEN SABE NattiNatasha | 55 T Y s LAt Maluma | 22 5y Daddy Yankee, with
A (R PINA MIEVESGACRUT-PADILLAY. DAMAS WGUTIERRET LSANTOR  PINASONY W LTIN
i 68 entries on Latin Rhythm,
TODOELAMOR i onawn s LaShEtlo, Wisin & Maluma [ 4 EHNDESTING  STAKIRRWAWME | ®  aiplay chartcomes cose t
— — — — BEI.I..I. - wolfine | 20 Victor Manuelle’s total.
BTN oo [k ———— L I S — —Pamela Bustios
III EORPRESA FUISTE TU Calibre50 | s
S BTRY e HOY TENGO TIEMPO (PINTA SENSUAL) carlos vives | .o
— e QUEBONITOESQUERER  Ulces Chaidezy Sus Plsbes | 14
R | HIPOCRITA Anuel AA Featuring Zion | 43 '
NOT LISTED NOT LISTECS FEAL MASTA L& MUERTE/GLAD EMPIRE EGOISTA : Gerardo Ortiz | 7
CONFIA Juhn&ozuna miondin gyt lin Sl
NEW @ ML THE GO o oAl () HERSBAE I, M T L 00 A TR B e AT ANIATH (G L 44 1 C_AL\'PSD Lu!s Fonsl & stefflon Don 7
EL ANILLO Jennifer Lopez B ——
28 37 a5 (WA TPLLR S STRACL AT ATV TACH . POl O TN T WL LI AT PR AR WL L] .“!\.‘.HPﬁ‘_l 12 16 SDERED.QS!S Romeo Santos Feat. Ozuna 27
' ANTECEDENTES DE CULPA Alfredo Olivas - —
e@ amaaropsony wissc Larw | 43 é HOY TENGO TIEMPO (PINTA SENSUAL)  CarlosVives |y
@_ @ '5&95‘!‘152.”:!”'.% (AT, B TR0 WAL P AR MR MH'IU?L'IE"’S 4 7 II._DI_E!E.JII..I.'!TD___ - ]”Ba!'!il'I&ﬂOI'I&lEﬂIIOi 3
a1 @ IR P e e ek O2URA | oy 4n ZUMZUM  Daddy Yarkee x RKM & KenY x Arcangel |
LAVIDASINTI Piso 21 i i
45 @ 49 ATV B RE ML) TR .G L R ' AR SO0 AL A LB G PR L] 44 6 “.?.”Elcll'.l.?“m Thalia & Natti Natasha 10
RE-ENTRY lﬁLC|ETIuIRI.ﬂ_i.;" LA RGN EWAT,  SSPOCT TREL & Al 1#::'1'1!0 ??}T a6 2 luuLvIDlBLE.. ATIN Farruko 9
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airplay and/or sales activity for the first time. TOP LATIN ALBUMS: The week’s most popular Latin albums, as compiled by Nielsen Music, based on multi-metric consumption (blending traditional album sales, track equivalent albums, and streaming equivalent albums). LATIN AIRPLAY: The week’s most popular Latin songs, ranked by radio airplay audience

HOT LATIN SONGS: The week’s most popular current Latin songs, ranked by radio airplay audience impressions as measured by Nielsen Music, sales data as compiled by Nielsen Music and streaming activity data by online music sources tracked by Nielsen Music. Songs are defined as current if they are newly-released titles, or songs receiving widespread
impressions as measured by Nielsen Music. Stations are electronically monitored 24 hours a day, 7 days a week. See Charts Legend on billboard.com/biz for complete rules and explanations. © 2018, Prometheus Global Media, LLC and Nielsen Music, Inc. All rights reserved.

SALES, AIRPLAY & STREAMING
DATA COMPILED BY
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SALES, AIRPLAY & STREAMING

DATA COMPILED BY

racked by Nielsen Music. TOP CHRISTIAN ALBUMS: The week'’s

HOT CHRISTIAN SONGS: The week’s most popular current Christian songs, ranked by radio airplay audience impressions as measured by Nielsen Music, sales data as compiled by Nielsen Music and streaming activity data by online music sourci

niclsen

nt gospel songs, ranked by radio airplay audience impressions as

Data for week of 08.25.2018

I HOT CHRISTIAN SONGS™ TOP CHRISTIAN ALBUMS™
TITLE certiFi TION Artist | pex ARTIST
PRODL ) IMPRINT/PROMOTION LABEL | POS IMPRINT/DISTRIBUTING LAREL
24 YOu SAY Lauren Daigle |, 4 - E.’A‘ISHEIH Whem NoOneStandsAlone 4
ol LINGRAK,P.MABURY [LDAIGLE LINGRAM, FMABURY) ENTRICITY BLALEGACY
RECKI.ESS I.OVE _ B mes b= ¥ P _I;'._orz.' Asbur‘.r 1 a2 WERCYME 1Can Onlly imagine: The Very Best OfMarcyie | 25
JOY. fu I{INE & CDUNTRY 2 13 LAUREN DAIGLE How Can It Be | 175
FOR NG B COUMTATT 00 T ST EEMRALES (L MANLLBORE 1 5B LG T TIHORNOM AL | MOGLEY R GOONER, | PSR ENTRICITY/CAFTION CMIG
WHO YOU SAY | AM Hi}lsnng Worship | 4 24 HILLSONG WORSHIP There 15 More | 19
WS HISLET T, BLUIGERTWODID (B IEL DN G, T MIORG AN SONG/SPARROW/CAMTOL CMG HILLSOMNG /SPA RRRCAMTDL (MG
pl_hlh_gE_ ﬁ-‘_JT ?_qu " o _ Mercvlﬂe 3 28 NF y Therapy Session | 121
DO lT AGAIH —_— Ele\ratmn WOrshlp & 25 _IIIEE_II_:_\!’ME Lifer | 72
THE BREAKI.IP SﬂHaG Francesca Battlstelll 7 g M.MJACKSDH L _P_feqc_nus Memories Collection | &3
Ho IMTTEE WHA.T Rvan Stevenson Featuring Bart Millard | 5 55 ZACH WILLIAMS Chain Breaker | zs
VENES Wi ESSENTIALPLG
FE#H lihLIhR . Zach Williams | 5 31 CORY ASBURY Reckless Love | 29
COUNTING EVERY BLESSING ~ Rend Collective | 5 5 PHIL WICKHAM Living Hope | 3
WHAT#.FRIEH Matt Maher | o 53 NF _ Mansion | 180
O WS HEF M ESSENTIAL/PLG CAPITOL OMG
EVERYTHING T ELEVATION WORSHIP _ Here As InHeaven | 132
lmown Tauren Wells | . o SKILLET Awake | 222
PITWELLE LSAPRES f BEURIDN/PLE RADE [ATLAN
THE WM' IHE'IH HORImH} PatBarrett | 5 ¢ HILLSUIIG uNITED Wonder | &2
CONFIDENCE sanctusReal | ;s 3 ELEVATION WORSHIP _ Thereis A Cloud | 74
WL ARKSTRONG SANCTUS REAL T (LT FROAM PWICTRRRRI T TRUATE ELH T
M.l Ili s Matthew West | 5 55 TAI.IREII WELLS Hills And valleys | ss
STILL nmmm_ STOHES e Lauren Daigle | 7 i CHRIS TOMLN l»;\-{:ea:rls‘m&aﬂemmldfdaﬁm 153
ll\rlllG HDPE Phil Wickham | . 55 S_IF_IL_LEI_' - Unleashed | 108
HEAVEN ON EARTH StarsGoDim | 1o e TOBYMAC This Is Not A Test | 158
hctiodbf
m E\"EH THEH Micah T_\g'l_e_r 19 B FUH l[IEHUtIHTﬂ'! nunm LIVE FREE LOYESTRONG. | 205
mou HEWS Mandisa | ;4 ELVIS PRESLE\' Est: Ultimate Gospel | 164
[RT Y . & WCAPTTOL DM TING GR PILEGALY
._ DREAM SMALL Joshwilson | 1o e HILLSONG ufur_es_ulql Let There Be Light | ¢
ﬂ ONLY JESUS Casting Crowns | o3 HILLSONG YOUNG & FREE T
WA NUILLER (s MAWEST W HERLY BEACH STREE 1/REUNIDN P MG PE RO AT L1}
sowuu.llmﬂ BIE.l.ICIlI I]I i Hlllmng W‘Dl’ﬁhlp 7 20 CHRIS TOMLIN Never Lose Sight | o5
m B_EMJ_'EI_F_III. qmr_ _ Mike Smith & Jonathan Hal.r a5 2 '_\FARI_QITIE _ﬁR"I'IS'IIS S WOW Hits 2018 | ac
.- HOT GOSPEL SONGS™
s h TITLE certiricarion Artist | P 0 ARTIST Title
; PRI NGWRIT MPE MOTION LABEL | POS HAR MPRINT/ TS TRIBUTING LABEL
WON'T HE DO IT Koryn Hawthorne | 49 i ATg Ciace The (aphee Recrviingy
= MLERIDDEHWOOES (BB DI -WOODS LSRELTON LHILL)  BCA INSPRATION LG ATLANTIC/RHIND
é YOUR GREAT NAME Todd Dulaney | 36 TuH:chBBS LEONARD  Heart, Passion. Pursuit | 53
© O INIMBROUGH T DL ANE TOVULANEY, D LECIRERE EOINE MO TN ff ARIT v
e : I'M BLESSED Charliewilson | | ¢4 ARETHAFRANKLIN  Amazing Grace | |
o RO A UF V0§ LT S0 (N S CMLAMT ot E T 6 L AT PR S
: FOREVER Jason Nelson | , 5 KORYN HAWTHORNE Unstoppable | s
F I'M GETTING READY Tasha Cobbs Leonard Feat, Nicki Minaj | |  «q 24 GG mr@ﬂlmmggﬂs Bhiedllow 22
% ELEONARD, 18, (NLCOBRS LEON aROT.GALBERTH O MARR D MOTOWN GOSPEL I A INSFIRA LE
£
g LISTEN. Marvin sapp | 4 3 TRAVIS GREENE The Hill | 14
z KELLY ¥ A T ERHATION B B (MESDATION /5
° HOT lucx’f I'Il lo\fED o Jnnathan Mc Rewmlds a 27 MARVIN SAPP  Playlist: The Very Best Of Marvin5app | 161
:% 1GOT THAT Anthomr Brown & groupthemP\r 8 28 VARIOUS ARTISTS  WOW Gospel 2018 | 29
E LO m I LERCWH WEAMPBELL (A LBROWN 14 WN P TR W& ISP W/
& N5 ! HOBODT LIKE YOU LORD Marandacurtis | ¢ g FRED HAMMOND  Best OF Fred Hammond | g
3 ) DISOREY (MUCURTIS ARRCHEL WED ALLIANCE/ELIE TRADE FHAMMINEURCE NSRS W
v N
b} - AGREAI \\‘OIIK EH.’:IIIC:::ul.tr‘Ltn=_ﬂ||r wllson 9 22 JONATHAN MCREYNOLDS  Make Room | 23
E @ AL INBSEY & B HARDSON i
8 2 PH E-:mus t'DIID [HI\'.E My HI.HEII."I’UH'\'E GOT A FRIEND Aretha Frankiin | 1 KIRK FRANKLIN  The Essential Kirk Franklin | 139
§ NO ORDINARY HURSHIP Ke[onlae Gavin | 1o 17 TASHA COBBS Grace (EP) | 231
s WILLTAMES M BOCNE [MBD0RE AN LTS SOOME/TYS 1 WOT DN i AT
% OH HUWI Lmrl-: 'mu Zacardl Cortez 12 B KIRK FRANKLIN  The Nu Nation Project | 132
5 b +— FAVOROF GOD __James Fortune Featuring Zacardi Cortez [ 4y 3 MARANDA CURTIS _ Open Heaven:. The Maranda Expeience | 16
E BLEWIE DLFORTUNE ALLEW 11 WITTEEE WOBLCRED &L ANCE LR TRADE/E
e 5 WHAT A FRIEND WE HAVE IN JESUS Aretha Fr_anki_m 5 1 TASHA COBBS One Place: Live | jsg
§ MEHI‘IUH Fresh Start Worship | 1= o TODD DULANEY Your Great Name | 3p
© W BOCINE. ) i T RULE FRETH CTART AR It N ]
3 AMAZING GRACE Aretha Franklin | JAMES FORTUNE The Collection |
“g“ DoiIT A.GAIH Elevallon Lt:rllel.'lwe Feat. Travls Green& Krerra Sheam 14 18 TAMELA MANN Best Days | 232
EE FURTICE LS. FL K 1K aHCIWN 1 MANY
;; HEGOTUP vaﬁhawnmtthell Feat. Dorinda Clark-Cole, Seanhlluy&[hang@d 16 3 TﬁIIELA MANN Oneway | 1
5 VMITCHELLTHARLI
2 CAN'T TURN BACK IEI'llﬂ_rIei IJEII‘rkir'ts& Fellawshlp Chicago | g 9 WMGWW Along Way FomSunday | =g
£ MARY, DON'T YOU WEEP Aretha Franklin | -, KIRK FRANKLIN Hello Fear | 113
2 LIVE! _— Tye Tribbett | 1o 5 TRAVIS GREENE  Crossover: Live From Music City | s
REII:KI.ESS I.GVE Israel Houghton | - o5 KIRK FRANKLIN Losing My Religion | 143
ML WLE Dl N W ORREE DVRCA IHSPIRAT TN [ RCARCA INST iy
T WELIVIN TinaCampbell | o o MAURICE VANCEY & ONEACCORD  Seniments Of My Heart | 4
4, BLESSING MEAGAIN Rance Allen Featuring Snoop Dogg | 14 7 MARVIN SAPP Close | 46

The King
& Queen
Don Chart
Crowns

Elvis Presley leads the Top
Christian Albums chart for
the first time as Where No
One Stands Alone bows
with 18,000 equivalent
album units, according to
Nielsen Music. The set,
produced by Presley’s
daughter, Lisa Marie
Presley; Andy Childs; and
Joel Weinshanker, features
new instrumentation and
backing vocals from artists
who worked with the King
of Rock'n'Roll, including
Darlene Love. The title
track, a reimagined duet
with Lisa Marie, debuts at
No. 37 on Hot Christian
Songs, marking each
artist’s first appearance on
the chart.

While the LP is Presley’s
first No. 1 on Top Christian
Albums, which launched in
1980, it's his ninth entry and
third top 10 following Elvis:
Ultimate Gospel (No. 9,
2004) and Elvis: Christmas
Peace (No. 10, 2003).

Presley died at age 42
on Aug. 16,1977, and the
Queen of Soul, Aretha
Franklin, died at 76 on the
same date 41 years later.
She earns her second
Top Gospel Albums No. 1
with Amazing Grace: The
Complete Recordings
(2,000 units). Boasting
27 songs, the set is an
extended version of the
album Amazing Grace (with
James Cleveland), which
peaked at No. 7 on the all-
genre Billboard 200 in 1972.
Meanwhile, the original
14-track Amazing Grace
also debuts on Top Gospel
Albums at No. 3 (1,000).

Franklin leads Top
Gospel Albums more than
30 years after her first
No. 1, One Lord, One Faith,
One Baptism, ruled for
four frames beginning in
February 1988. —Jim Asker

Go to BILLBOARD.COM/BIZ for complete chart data 93



HOT DANCE/ELECTRONIC SONGS™ | TOP DANCEIELEL‘I'RONIC ALBUMS™

mlv ¥

TITLE certiFi TION mnat PEAK | WES.ON

IC

NOAM GALAI/GETTY IMAGES

PRO BPEINT/PROMOTION LABREL s, CHART :
= -
%28 THE MIDDLE Zedd, Maren Morris & Grey | 5, 1 mi__mmmsl Memaries_DoNot Cpen
ZECOGREY (A ZAGLAVTCEITREWAR PHAM SV WRRTHALS ARRDNC S ICHISON MLOMUL DRSO INTERSIORE OIS PTOR/TOLUME A .‘4
ONEKISS @ CalvinHarris&Dualipa | , 5, THE CHAINSMOKERS A& Collage (EP) | 3 '
’ SOMETHING JUST LIKE THIS A The Chainsmokers & Coldplay | | 7 LADYGAGA B o FAME | 231
THE Chd PSAOEE RS (A ABTL A LMARTIRG B o AR N
soLo Clean Bandit Featuring Demilovato | , 5 CILVIN AR Funk Wav Bounces Vol.1 | s
NOT LISTED (NOT LISTEQ GG BEATATLANTICRAT
= KYGO Kids In Love
JACKIE CHAN Tiesto & Dzeko Feat. Preme & Post Malone [, GO a5/uLTRs 4 Netta
TEA0 P AGRITTRL) BHLEHTEIRETY I | RS T M O] WA F A FREED PR RATLCL A AN AL
ODESZA A Moment Apart | a9
REMIND ME TO FORGET Kygo Featuring MEgueE & 2 NOtCheS
0L LPIMERTEL, CMET DPHELAN YOO AS/ULTRA/RCA
EXCISION Apex | o
SIDEEFFECTS  The Chainsmokers Featuring Emily Warren Nt F N I
I DG AG THECHRNSMORERL LY QL TRGGART T AN I SR S WS TE ‘!“__‘[E Dgﬂvﬁi'l[m 7 4 EDR'LLAZA Demon Da‘lrfl 186 Irst o.
SG l!#tﬂtﬂgtﬂgjﬁdu\w S ARRING L WIrluNhHDurn%Ehﬁ & Hlﬁxe@gf 8 5 Israeli singer and 2018
DDESZ* Y COLLECTIVEACDUNTER KHRECWR. | 260 Eurovision Song Contest
RISE Jonas Blue Featuring Jack & Jack | o 5 — , 9
JOMAS BLUE (G LRCRINE DREWET TROMANS BOSITINVAN IRGINT ARITOL DJ SNAKE Encore 106 winner Netta (abOVe) earns
: 08 SRARE/INTERCCOPEAGH her first No. 1 on a Billboard
BODY Loud Luxury Featuring Brando
8.FEDI K, LOE PACE (C.LOPES, MCCLAIN ALEDY K, LDE FACE) g . siwage | 10 38 Q\F!C_II_* True | g5 chart as “Toy” tops Dance
oc ar rrix F ng Khali —— Club Songs. The track
1 Nt!Eﬂ;!!r___._:,;W:‘.,w.‘:,mq__(:_,_.,:,Ii__;., M t'[}f‘-’ﬂ ..“f,, E.Lam“ gK o d 5 9 DEPECHEMODE  The Best Of Depeche Mode: Wolume | | a6 concurrently jumps 31-27 2.
- = on Hot Dance/Electronic 5%
III MJ\"LMIHD N :{l‘:cumf. Gigl DAgastmo 13 a DAVID GUETTA @  Nothing But The Beat | jas tI\}lqetta Barii:ai) befcanlﬁ H Z
GNEENGELEY AEURTE | SO0NLL D1 AGC A 1N L 1 WHAT & MILUSIC FAS TR AL WS RR ST AP TOL e competition’s four 52
FINEST HOUR o Cash Cash Featuring Abir | |, 1+ ALINA BARAZ & GALIMATIAS Urban Flora | 160 Israeli champion on May 12, %g
B CATHBLAST GFF PROBTIIG: L MASTRNL P MR DL STRFRYSCHAL L MAKNL )5 FHENDLER A LI 0 1 B, AR ILTHA MY B8 with “Toy” representing her 33
_ DON'T I.EJrWE ME ALONE David Guetta Feat. Anne-Marie | . 3 DAFT PUNK A  Random Access Memories | 150 crowning tune. £e
NOT LISTED ENDT LISTED WHAT & MUSK PARLOPHONE STLANTIC/RRE OAFT LITE X DL MBIA =8
On Hot Dance/Electronic 5%
B s et | 1 2 FASATASE RN 0t Awake | 45 Songs, English pop-rockers  £2
e — e - — ' - The Vamps score their §2
KYGo ® Cloud Nine £s
m OHEL;‘I‘ ITO".I ARM ARIMALS (R BOARDHWAN, P B A Cheal cmes & Ll[t[e MI: 15 B NGO ASAIYED ASAULTRAMCA ”5 Second entry as "We Don’t ‘é'g
RL GRIME NOvA | 3 Care,” with Sigala, opens %E
m}ﬁ'.“.,'[.'.i G .'5Ia.':' w?":?.r Fealuring Au,fﬁa & Tumn}f ﬁarkﬁ-_ 1B 3 iicmial at No. 28. The track follows g #
; . v i
TIE ME DOWN Gryffin With Elley Duhe | o THE CHAINSMOKERS  SickBoy (EP) [ ;7 "Too Good to Be True” (with  £2
WO LISTED DT LISTER DR RCINGEFFE N/ INTERSCOPE Danny Avila and featuring 25
7 : : " CALV Motion H ZE
BETTER NOT Louis The Child Featuring Wafia | . 1 e - | o Machine Sunkely), 13
FEENRIE TT R AL DREN S SWAREE L N CHAHAYTOW AL P BT LJE, T+ CMILOV NI S0 ) £E
i i CAWI" I"l"-'“'n-l‘t-s--.--- W, . %ﬂﬂmhs 14 lerlﬁ "'Flifje’?ea?ns Englislﬂ e
7 24 BT FI.M.IES _— oy _[.’if-’_ﬁ'ff._ﬁ_‘r‘f?t,f,?‘?ﬁ 9 21 DECGNSTRUCTION/FLY EYE/LLTRA/ROC NATICN 04 UME - S: e e :
| ! G BIEAT) DAFT PUNK .. Discovery | 110 igala his sixth entry on i
25 |26 22 RIDEORDIE  The Knocks Featuring Foster The People [ 5o 5y - the chart. -
JEGE) BAVEINER S ENEM ISR ciichosicti il FLUME® skin | 113 Canadian DJ Excision £
24 27 @ SOMEBODY The Chainsmokers & Drew Love | o |, P e F (real name Jeff Abel) earns =
£ CHAINSMOKERS (AJAGGART EWSCHWARTZ OLLOVE) DISRUPTORCOLUMEIA 5 l\\'p'TII AVICI (O1) (EP) | a9 the highest debut on Top g
49 @ @ HIIEHE'JER Kns I:rmshmslemamﬂhe Eny Nen Donr Fea! Conor Maynard 24 3 : Dance/Electronic Albums g
EMAN ALY M LVAN BERKEL LyAN . . 54
as Apex arrives at No. 7 with =
21 25 QEG \FYOWREOVERME Years & Years | ,, 4 3,000 equivalent album 5
p— SEARSEIRE — T umf DANCE/MIX SHOW AIRPLAY™ units eamed, according to
DEBUT @ WOT LISTED (NOT LiSTED) LOWIS THE CHILIVINTERSCOME ~ £© ! — Artiet Nlelhsen ’vllcljJSIl? W'ﬂ; 1r00g
¥ et L copies sold, the set launches
33 e 0 :!:c:,-v:l_'.i:--'; WEDALIE SUBEGER LS MItal 27 -] e == as hlS ﬂrSt No. 1 on DanCe/
-1-[ c R igal & Th v o Dﬁﬁg’rﬂﬁ CalvinHamis & Dualipa 5o Electronic Album Sales.
lwIEDlu"I'. ﬁr IJ'E-'-H'-’ RUBDARTAMAN, FUOCMMATLA NASH) S ga ﬂ E amps. <8 l Two tracks reach
ey ——— ILKEIT  CardiB, Bad Bunny & J Balvin | ,
2 I TAKE YOU DOWN lenium | 55 the Dance/Mix Show
MOLALFTED IROF LISTH ASTRALWE RRS/CAF FRIENDS  Marshmello & Anne-Marie | . Airplay top 10, led by The
30 @ PANIC ROOM . Au/Ra & camelphat | o, — : Chainsmokers’ “Side
LMISAMY TONALIARRAR () STENTEL LM ERAMFICHLG BEMIAMINMAA GIRLS LIKEYOU  Maroon 5 Feat. CardiB | 4 Effects” (featuring Emily
. DANCING ALONE  Axwell & Ingrosso Featuring Romans —— Warren), which rises 22-9
34 [34] 1) DANCINGALONE oAt | 28 7 PANICROOM  Au/Ra &CamelPhat | 1 it second frame It
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BET‘IER — Chantel Jeffries FE:'"”"E?’?E',?‘FQ?-}E‘_'3" :,r:.;._r‘,_r - ' uau:uuln Tmu&mm fea Fﬁ?m__&mmbm = zeé i?’dsc!‘,Tl\::r&?dlc\;llgrrls g
6 oo MISSINGU ——.... L TS BETTER NOW Post Malone | ¢ <szb17) if_‘d Ca'(‘;i“ H;"is
' EPUE and Dua Lipa's “One Kiss” 3
AN = : . s
b4 8 !E“':EII A TN HOLT TRl ARAARL | VN [ VO A A O ML A i A J?\"ﬁﬂﬁlx Bf&l;'jfbeal; 12 1 _FI "EST HO“R Cash Cash Feat. Abir 17 (Aprll 21) for t_he_faStESt g
2} flight to the tier in 2018. Plus, £
> AT e o | 2 SIDEEFFECTS | TheChainsmolers Feat EmiyWarren 5 Drake's ‘In My Feelings” £
- = lifts 13-10 as it leads the E
< “KS TED (DT LISTEL CMC$ & GRX Featuring I{clznapap 36 1 !- “F FEEUMS BEPUBL Drake | 4 Billboard Hot 100 for a sixth §
" . k. The Chainsmokers z
- NO TEARS LEFTTOCRY  Ariana Grande wee :
SFIEIE‘SI.&SY?HES PMASCALL,LSCOTTARUPPERT Metro & Nelly Fu:r.fgﬁ.n 37 4 REPU. 7 earn their eighth Dance/ E
= MONOPHOBIA deadmaus Featuring Rob Swire [ o . RISE JonasBlue Feat. Jack & Jack | ¢ Mix Show Airplay top 10; g
—_— DEADMIS [T SMMERMAK R SHRE THOMPSCH) WA LGT oA PAWAL KOBALT 5 VARG Warren, her first; and Drake, £
'5 WHEN WE WERE YOUNG __ Lost Kings Feat. Norma Jean Martine | -, |, 1 [ Bazzi | 2y his seventh. —Xander Zefiner ¢
LOET KINGS N POTTHOFRE (R SHANHOLT? BABIS] N BOTTHOEE N LMARTINE CSRUPTORRCA <
HOLD ON TIGHT _R3HAB x Conor Maynard | 55 g o 4L g msintst| 1 £
FEL GHQUL (FEL GHE BALDL BRI N LD ML} §
PSYCHO Post Malone Feat. Ty Dolla $i E
STANDUP Dirty Werk (Steve Smooth X DJ Bam Bam) | ,; 15 R nolate | 5
UNDERWATER RUFUS DU SOL (16 J) PO o ek MR Qe epeiem | g
HOT LISTED (NOT LISTEDY ERRISE P AENER 42 1 E
— 0 BACK TO YOU selena Gomez | . £
46 PRETENDER _ Steve Aoki Featuring Lil Yachty & AJR | 5, 5 - :
e, ottty ;. i @ MONOPHOBIA  deadmaus Feat. Rob Swire | 4 z
40 @ PPR MESSIN' WITH MY MIND Chris Cox & Lee Dagger Feat. Ollie James | ,, ¢ it it s
NOT LISTED QT LISTELY ARRILLD BERIGHTHERE  Kungs & Stargale Feal. GOLDN 2
lq VAL/BARL LAY CASANLANCA Rk WL G g
; " WAIT chamel Ieﬁl tes Feaml in [Jl'fset 3‘. 'u'0| ' g
RE-ENTRY @ ;- L E . THOLL g Yo 1 DELICATE Taylor Swift | ., e
22 4 [RUN WHOYOUARE Syn Cole Featuring MIO | . 1o s o g
N HGARDARVIGES NS PR m‘"‘ “ﬁ'] |.3 E
o
RE-ENTRY @ smn [STI.IPID LOVE) Excision & lllenium Fea.}:..sga?lltqﬁ 1 4 YOUNGBLOOD 5 Seconds Of Summer |
(50 W as) JUST FOR A MOMENT Gryffin Featuring iselin | 44 REMIND ME TO FORGET  Kygo Feal. Miguel | 3
TR 19 L.IE'!T..','!‘E I.IlflI . .R% ;E;[Ime.EE%EI.'.‘"‘E'..W?U.-.EI & Julia Mlthaels s 3 GROWING PAINS Alessia Cara | %

DATA COMPILED BY
nieisen

29 @ 9 'MINLOVEWITHYOU = TonyMoran Featuring Jason Walker | o,

.M (A MORA NS GREEN LR ME, TANMA

BETTERNOT Louis The Child Feat. wafia |

94 Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 08.25.2018



BOXSCORE: The top grossing concerts as reported by promoters, venues, managers and booking agents. Boxscore should be submitted to Bob Allen at bob.allen@billboard.com. DANCE CLUB SONGS: The week’s most popular songs played
in dance clubs, compiled from reports from a national sample of club DJs. See Charts Legend on billboard.com/biz for complete rules and explanations. © 2018, Prometheus Global Media, LLC and Nielsen Music, Inc. All rights reserved.

RAVEN VARONA/PARKWOOD/PICTUREGROUP/SHUTTERSTOCK

BODEN KUMA

Data for week of 08.25.2018

DANCE CLUB SONGS™
TITLE Artist
IMPRINTS PR OTION LABEL
28 TOY Netta o
TECN /% URVE/BMG
ACCELERATE  Christina Aguilera Feat. Ty Dolla$ign &2 Chalaz | h
A
STICKS &STONES  Metro & Nelly Furtado | o
RADIKAL
RISE Jonas Blue Feat. Jack & Jack | g
POSITIVA VIRGIN STAPITD
STANDUP Dirty Werk Steve Smooth X DJBamBam) | 7
DANCING ALONE  Axwell & Ingrosso Feat. Romans | g
REFUNE M EWELL/ARSTRALWERKS/CARITD
lI_I‘IS;ISIII”HIIH MY MIND  Chris Cox & Lee Dagper Fear, 082 James | o
GIRLS Rita Ora, Cardi B, Bebe Rexha & CharliX(X | s
™MIN I.u'h'Elln'H YOU  TonyMoran Feat. lasonwalker | 1q
ME. TANM
mvz TO MIANI Enrique iglesias Feat. Pitbull | o
I-[rr.'ll.l:l ONTIGHT R3HAB X Conor Maynard | 13
ARFVME
I'Iul EQHHIE OUT/UPSIDE DOWN 2018  DianaRoss | g
i'I.\'AHHﬁ KI'IOW NUTD Feat. Bea Miller | ;g
FI.AHES Davld Guetta &sSia| 11
FPARLOPHOMNE/BIG BEAT/ATLANT
THERE FDR 'mu Hilary Roberts | 10
RE MIND ME '!D FORGET  Kygo Feat. Miguel | 4
GO ASFULTRA,
WHO TDll ARE Syn Cole Feat. MIO | 12
SUMMER ON LOCK Emily Perry | &
i ATETE
Lo O
(r{r] poomMSDAY VASSY X Lodato 3 NS !
KMV —
AN
DRINK ABOUT seebx Dagny | s 8
SEEB/SLAND/REPUBLI ®)
I'MSOALIVE  Dark Intensity & Angelica Joni [ o 3:
MISS ME Sted-E & Hybrid Heights Feat. Mimi | 5
NOMALTS CREW/ DRLMAN
o] I'o' eAnn Rimes
IIHIJ\I\TEI'I IL EIEEIHMGIHEHJ LeAnn Ri 5
FLAVOR  Niiko x SWAE + Alicia Madison | 5 [T |
IN MY FEELINGS Drake | 4 a
TOUNG MONEGTASH MOREY/REPUBLIC
JAEHIE tl-t.lll Tbs[o &Dzein Fea[. PrEﬂE&PuEtMaiﬂnP 9
AL FREEDOM/PMAM/ LEGEND
s0LO Clean Bandit Feat. Demi Lovato | g [ Bullets indicate titles with
BIG BEATATLANTIC RS greatest weekly gains.
HEY, MR. PRESIDENT John Palumbo Feat. ONO | Album Charts
s @ Recording Industry Assn. of
WITH OR WITHOUT YOU  Genesis Jones | g America (RIAA) certification
THE LADY JONES for physical shipments &
: digital downloads of 500,000
I LIKE IT Cardi B, Bad Bunny & J Balvin | 13 albums (Gold).

HE KSR GROUP/ATLANTIC A\ RIAA certification for
ALMOST LOVE Sabrina Carpenter | > physical shipments & digital
ot units (Platinum). Numeral
SOMEWHERE ABOVE THECLOUDS  [US From Mars | 3 nodtfed tWIth IElatlpum ?g/.mbol
RADIKAL indicates album’s multi-

platinum level.
f.ﬁl.l. MY I.IFE Blair St.Clair | 3 RIAA certification for

RODUCER EN ENT GROUI physical shipments & digital
PRIDE Morsy & Amber Skyes | 4 (s @ramond). Numeral
— noted with Diamond symbol
GIRLS LIKEYOU  Maroon 5Feat. CardiB | g L']g{-cﬁterﬁ Ia:el bglm's multi-

] INTERSCORE nu vel.

(O Latin albums certification for
ALL | EVER WANTED TheRua | » physical shipments & digital
Fop downloads of 30,000 units

(Oro).

BEAUTIFULLY BROKEN Plumb | 12 /\ Latin albums certification for
e physical shipments & digital
ONE KISS Calvin Harris & Dua Lipa | s ggl‘g'tf”]%é;da 3;%?3??8&3“5

e with Platino symbol indicates
GET DOWN TONIGHT Glactic Marv Feat. B & TheSushineBand | » album’s multiplatinum level.
ARMADA

Digital Songs Charts
"“E“ FADE ouT Fadi Awad | 2 @ RIAA certification for 500,000
paid downloads and on-
Lﬂ‘JE 15 Btﬁﬁ[ﬂ THAN ANYTHINGINITSWAY 112 | 14 demand streams where 100
ANDYINTERSCO streams equal 1 download
(Gold).
GOD IS A WOMAN Ariana Grande A\ RIAA certification for 1
REPUBLIL million paid downloads
ALONE Halsey Feat. Big Sean & Stefflon Don | 15 O e,
ot sl 1 download (Platinum).
GE“I TOGETHER Sirlvan | & Numeral noted with Platinum
ACEMAN symbol indicates song’s
multiplatinum level.
YOURKISS D) Head Feat. Nikki Valentine |
MoTIEN Awards
MO TEARS LEFT TOCRY  Ariana Grande | g PS (PaceSetter for largest %
REPUBLIC album sales gain)
GG (Greatest Gainer for largest
SHAKE THAT BOOTY K-Syran | volume gain)
INTIMCY DG (Digital Sales Gainer)
BACKTOYOU  GregGatsby & CRVNTIS | | &8 (gPlavealen
il E
0 NICE FOR WI-IAI' Drake Publishing song index available
50 T _ - 15 ! .
FOLING MONEY,CASH MO NEY/REPUBLIC on Billboard.com/biz.
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Beyonce,
JAY-Z Run
Boxscore

The On the Run Il Tour

by Beyoncé and JAY-Z
(above) tops the Boxscore
chart with a $12.3 million
gross from two shows at
Chicago’s Soldier Field. The
duo also appears at Nos. 6
and 7 with engagements in
Minneapolis and Detroit.

With the addition of
those four dates, the
couple's co-headlining trek
crosses the $150 million
mark, according to grosses
reported to Billboard
Boxscore. The two have
played to 1.4 million fans
across 29 shows in Europe
and the United States.
There are 19 dates left
to report before the tour
closes on Oct. 4 at Seattle’s
CenturyLink Field.

With another month-
and-a-half to go, On the
Run Il is trending toward
the $250 million mark.

As implied by the tour’s
name, it's the sequel to
Jay and Bey’s first On

the Run trek in 2014.

The 2018 installment

has already bested its
predecessor, which earned
$109.6 million.

Meanwhile, Brad Paisley
returns to the chart for the
first time as a headliner
since 2016 with three
performances in Anaheim,
Calif; Clarkston, Mich.;
and Wantagh, N.Y. Those
three shows — supported
by Kane Brown and Dan
Tyminski — grossed
$515,000, $505,000 and
$496,000, respectively,
and line up on the chart at
Nos. 19-21.

Farther up the list,
fellow country star Kenny
Chesney continues his
Trip Around the Sun Tour
with entries at Nos. 4 and
16. The latest totals push
his summer tour past
$100 million in grosses.

—Eric Frankenberg
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20 Years Ago
“TRACY CHAPMAN
TOOK A

‘FAST CAR’TO

NO. 1

Fromleft: Bono,
Chapman and Sting
atthe Amnesty
International Human
Rights Now! concertin
LosAngelesin 1988.

The Ohio native's debut LP
topped the Billboard 200,
boosted by an internationally
televised live performance

A MISPLACED BACKING TRACK FOR
Stevie Wonder helped turn the world on to
Tracy Chapman.

The Cleveland-born singer-songwriter
began busking around Boston while
attending Tufts University, where she was
discovered by a fellow student and future
A&R rep (and Billions showrunner) Brian
Koppelman, son of veteran music business
executive Charles Koppelman.

The elder Koppelman signed Chapman
to his SBK Publishing company and later
helped get her a deal at Elektra Records,
which released her self-titled debut album.

Chapman was 24 when her LP entered
the Billboard 200 at No. 122 on April 30,
1988, and, thanks to its bittersweet but
hopeful, acoustic guitar-driven lead single,
“Fast Car,” began a steady ascent.

Its rise was hastened that June, when
Chapman took part in Nelson Mandela’s
Fox-televised 7oth birthday tribute
at London’s Wembley Stadium. She
performed a three-song set, but when
Stevie Wonder, who was supposed to
follow, left the venue in search of a
prerecorded disc of synclavier sounds he
needed, she was rushed back onstage.

Her impromptu encore of “Fast Car” is
credited with sparking the song’s rise to
No. 6 on the Billboard Hot 100, and Tracy
Chapman to No. 1 on the Billboard 200
on Aug. 27,1988. The following year, the
success of the album and single earned her
a best new artist Grammy Award.

Chapman scored a second Hot 100
top 10 hit eight years later, when her bluesy
“Give Me One Reason” climbed to No. 3,
but she has stayed out of the spotlight since
her studio LP Our Bright Future in 2008.

“Fast Car” returned to the charts in
2016, when a redo by British DJ Jonas Blue,
featuring Dakota on vocals, became an
international smash.

More recently, Nicki Minaj intended to
sample the Tracy Chapman track “Baby
Can I Hold You” on “Sorry,” a song
planned for her new LP, Queen. Chapman
did not clear the sample, however, and
the album was released earlier in August
without “Sorry.” —KEVIN RUTHERFORD
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4 REASONS

The 60th Annual GRAMMY Awards® marked
an Emmy-worthy milestone for the Recording Academy™.

i

1 2 ety

OUTSTANDING OUTSTANDING OUTSTANDING OUTSTANDING

VARIETY PRODUCTION LIGHTING SOUND MIXING
SPECIAL DESIGN FOR DESIGN/ FORAVARIETY
(LIVE) AVARIETY LIGHTING SERIES OR
SPECIAL DIRECTION SPECIAL
FOR AVARIETY
SPECIAL

Thank you to the Television Academy voters for celebrating the excellence of the GRAMMYs®,
and congratulations to everyone who contributed to an extraordinary GRAMMY® season.

We also proudly celebrate our Best Music Direction nomination
for “Elton John: ‘I'm Still Standing—A GRAMMY Salute.”
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