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T H E 1975

Clockwise from top: 

Ross MacDonald, 

George Daniel, Healy 

and Adam Hann

HOT 100 

TURNS 60!

The 100 biggest 
hits in the  

chart’s history

 ‘There

NO big

   are

anything
doing

bands

as

interesting as us’

          As the group readies its most ambitious music to date,  

frontman Matty Healy opens up about overcoming 

                          the drug  addiction that nearly derailed its rise
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HE POWER OF MUSIC 

 continues to blow our 
minds,” says Brian Kelley 
of Florida Georgia Line.

“Meant to Be,” the duo’s 
 collaboration with Bebe Rexha, 
which reached No. 2 on the Billboard 
Hot 100 and now ranks at No. 20, 
breaks the record for the longest 
reign on Billboard’s Hot Country 
Songs chart, spending its 35th week 
at No. 1. It passes Sam Hunt’s “Body 
Like a Back Road,” which led for 34 
weeks in 2017.

Says Rexha, who co-wrote 
“Meant” with FGL’s Tyler 
Hubbard, Josh Miller  and David 
Garcia: “Here’s to writing with your 
heart and  breaking boundaries.”

The song crowns the Country 

Streaming Songs chart for a 31st week 
(13.4 million U.S. streams, according 
to Nielsen Music). It topped Country 
Digital Song Sales for 22 weeks and 
Country Airplay for one week. Also 
promoted to pop radio, it led Adult 
Top 40 for two weeks and the all-
genre Radio Songs list for ive.

Meanwhile, FGL and Rexha have 
followed “Meant” with separate hits: 
The former’s “Simple” holds at its 
No. 36 Hot 100 high, and the latter’s 
“I’m a Mess” bounds 92-64, up 
27 percent to 8.5 million U.S. streams 
in the week ending July 26,  following 
the July 19 premiere of its oicial 
video. Says Hubbard, “Now, it’s time 
to get back in the studio and try to 
break the new record.”

 —GARY TRUST and JIM ASKER

Rexha (center) 

onstage with 

FGL’s Kelley (left) 

and Hubbard.

Florida Georgia Line  
& Bebe Rexha:  
History Is ‘Meant To Be’
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B i l l b o a r d  H o t  1 0 0

74

L A U R E N 
D A I G L E  
You Say

The 26-year-old 

Louisiana native also 

logs a second week 

atop the Hot Christian 

Songs chart.

When and how were you first exposed to 

Christian music?

I played a camel [when I was 3 years old] 
in the church Christmas play and told 
my mom, “I want to do this forever.” Our 
choir director took me under his wing and 
taught me gospel harmonies.

As a Christian artist,  what does having 

“You Say” make the Hot 100 signify to you?

Certain audiences may have been isolated 
in the past just because [my music is] in 
the Christian genre. I want to tear down 
the genre wall as a whole and make music 
about what I believe in and that doesn’t 

alienate anyone. This is a song people can 
hold on to to remind them of how valuable 
they are.

What factored into the release of your 

sophomore album, Look Up Child  (out 

Sept .  7),  getting pushed back five times?

I knew I needed to experience life again. 
I didn’t want to regurgitate what I had 
already made. In order to do that, I just 
needed to rediscover and reinvent. I have 
a Mr. Potato Head toy, and I bring it on 
trips to remind myself to take things 
lightly. I wanted to bring that childlike joy 
to the record. —TATIANA CIRISANO

As the track tops Radio Songs 

(116.4 million in audience, up 

13 percent), Maroon 5 earns 

its sixth No. 1, passing Boyz II 

Men for the most leaders in the 

list’s 27-year history.

M A R O O N   5 
F E A T U R I N G 
C A R D I   B
Girls Like You

3
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D A T A  F O R  W E E K  O F  0 8 . 0 4 . 2 0 1 8

Drake ’s viral-challenge-powered 
smash logs a third week atop 
the Hot 100, tallying the second-
highest streaming week for a 
song: 106.2 million U.S. streams, 
according to Nielsen Music. (A 
week earlier, it set the record with 
116.2 million.) “Feelings” also is 
the first track to have sold over 
100,000 downloads in consecutive 
weeks (104,000, following 
115,000) since Ed Sheeran ’s 
“Perfect” in January. In addition to 
crowning Streaming Songs and 
Digital Song Sales, “Feelings” flies 
14-5 on Radio Songs (81.9 million 
in audience, up 37 percent). —G.T.

1

D R A K E
In My 

 Feelings

Mendes earns his fourth Adult 

Top 40 No. 1, all before turning 

20 on Aug. 8. He boasts twice 

as many leaders as a teen 

as runners-up (and fellow 

Canadians) Avril  Lavigne  and 

Alanis Morissette (two each).

The Israeli artist (born Nir Tibor) 

makes his Hot 100 debut as  

the song, a top five hit in 

multiple European countries, 

gains by 5 percent to  

5.1 million U.S. streams.

S H A W N 
M E N D E S
In My Blood

D E N N I S 
L L O Y D
Nevermind

23

90

  

  

  

  

  

A U G U S T  4 ,  2 0 1 8   |   W W W . B I L L B O A R D . C O M  5



American Airlines, Flagship and the Flight Symbol logo are marks of American Airlines, Inc.

oneworld is a mark of the oneworld Alliance, LLC. © 2018 American Airlines, Inc. All rights reserved.

The only true 
First Class.
Flagship® Lounge

Enjoy chef-inspired food options, 

specialty drinks and a relaxing 

atmosphere before your flight. 

Flagship® First Dining

Flagship® First Dining features regionally 

inspired dishes so good, it’s an experience 

worth coming early for.

Fully Lie-Flat Seats

Stretch out on our fully lie-flat 

seats with direct aisle access.

See the end-to-end experience at aa.com/fl agship





O N  T H E  COV E R
Clockwise from top: 

Ross MacDonald, 

George Daniel, Matty 

Healy and Adam Hann of 

The 1975 photographed 

by Austin Hargrave on 

July 20 at Brompton 

Cemetery, a Royal Park, 

in London.

Mitski photographed 

July 16 at North Brooklyn 

Farms in Brooklyn. Hear 

her talk about the first 

time she was starstruck 

at Billboard.com/videos.

F E AT U R E S
36  Here Lies The 1975 The 

ambitious pop-rock band 

nearly succumbed to Matty 

Healy ’s heroin addiction. 

Now clean, the flamboyant 

frontman is taking his group 

to new heights.

4 4  Plunged Into ‘A Circus 

Mixed W ith An Orgy’ In an 

excerpt from her memoir 

Anything for a Hit, Dorothy 

Car vello recalls working for 

Atlantic Records in a pre-

#MeToo industry.

4 8  Hot 100 Turns 60! The gold-

standard songs chart’s 100 

most massive smashes 

over its six decades — plus, 

its 100 biggest artists of 

all time.

B I L L B OA R D  H OT  1 0 0
3  Bebe Rexha and Florida 

Georgia Line ’s former 

top five Hot 100 hit breaks 

the record for the most 

weeks atop the Hot Country 

Songs chart.

TO P L I N E
15  Four months since Spotify 

went public, Wall Street is 

embracing the streaming 

service while the music 

industry drifts further away.

18  Amid the Trump 

administration’s border 

separation policy and the 

families it has affected, 

Latin artists speak up about 

what can be done.

7  DAYS  O N  T H E  S C E N E
24  Tomorrowland, Panorama

T H E  B E AT
29  Mitski ’s last album vaulted 

her atop critics’ lists and 

landed her a spot opening 

for Lorde. Her latest set 

explores new levels of 

her potential.

33  Latin trap star Anuel A A 

was on the cusp of stardom 

when he began a 30-month 

prison sentence. In his first 

post-release interview, he 

describes how he held on.

B AC KSTAG E  PA S S
57  The BOK Center in Tulsa, 

Okla., has turned the city 

into a touring locale with 

big-market concert grosses.

CO DA
76  In 1958, Ricky Nelson ’s 

“Poor Little Fool” hit No. 1 on 

the inaugural Hot 100 chart.

T H I S  W E E K

Volume 130 / No. 18
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The Atlanta Braves would also like to thank the following
people for their support of concerts at SunTrust Park:

Ryan McElrath
Kelly Stelbasky
Carrie Paglinco

LIVE NATION TOURING

Scooter Braun
Allison Kaye
David Plyler

Paul Chanon
Jeff Willard

ZAC BROWN BAND MANAGEMENT

Rob Light
John Huie

Brian Manning

Lindsey Myers
Lucy Kozak

ZAC BROWN BAND AGENTS

FOR MORE INFORMATION CONTACT BRAVES SPECIAL EVENTS AT 404-614-2343

A special thanks to PETER CONLON
Glenn Amdur, Justin Andrews, Holly Clausen, Ruthie Marshall

A N O T H E R  S U C C E S S F U L  C O N C E R T  A T  S U N T R U S T  P A R K

H O M E  O F  T H E

THANK YOU ZAC BROWN BAND

OVER
31,000 TICKETS

AND MORE THAN

$2,400,000

IN REVENUE

JUNE 30, 2018

ONEREPUBLIC
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ART PRODUCTION ASSOCIATE James Morgan
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DIRECTOR , CHART PRODUCTION Michael Cusson
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SENIOR CHART MANAGER Jim Asker (Country, Christian, Gospel)  •  CHART MANAGERS Trevor Anderson (R&B/Hip-Hop, Editorial Liaison)

Pamela Bustios (Latin), Gordon Murray (Dance/Electronic), Kevin Rutherford (Social, Streaming, Rock)

ASSOCIATE CHART MANAGER Xander Zellner (Artist 100, Emerging Artists; Associate Editorial Liaison)

D I G I TA L

GENER AL MANAGER , VIDEO Michael Palmer
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DEPUT Y EDITORS, DIGITAL Katie Atkinson, Joe Lynch  •  DIGITAL FEATURES EDITOR Nolan Feeney

DIRECTOR , DANCE AND ELECTRONIC PROGR AMMI NG AND CROSS DEPARTMENT CONTENT STR ATEGY Matt Medved

SENIOR EDITORS Gabriella Ginsberg, Hilary Hughes, Andrew Unterberger  •  PRIDE EDITOR Patrick Crowley  •  ASSOCIATE EDITOR Taylor Weatherby  •  H I P- H O P  E D I TO R Carl Lamarre  •  STAFF WRITER Chris Payne

DIRECTOR OF PRODUCTION, VIDEO Hanon Rosenthal  •  SENIOR VIDEO PRODUCERS Sable Fields, Antonio Teixeira  •  VIDEO PRODUCERS Emma Byer, Victoria McKillop, Laela Zadeh
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INTER ACTIVE ART DIRECTOR Rett Alcott  •  SENIOR PRODUCT DESIGNER Andrew Elder  •  DESIGNER Ady Chng

EXECUTIVE DIRECTOR , ARTIST REL ATIONS Joe Kelley  •  DIRECTOR , SEO Teresa Mariano  •  ASSOCIATE DIRECTOR , ANALY TICS Katherine Shaoul  •  EDITORIAL ANALYST Kelsey Weekman

DIRECTOR , SOCIAL MEDIA Stephanie Apessos  •  SOCIAL MARKETING MANAGER Dervla O’Brien  •  SOCIAL MEDIA COORDINATORS Hayley Jones, Mira Milla  •  ARTIST REL ATIONS ASSISTANT Bryan Kress

VICE PRESIDENT,  DIGITAL REVENUE OPER ATIONS Gina Perino  •  D I R E C TO R  O F  PARTN E RSH I P S Shira Brown  •  SENIOR DIRECTOR , ADVERTISING PRODUCT Daniel Eberle  •  SALES ANALY TICS SPECIALIST Maritza Massol

DIRECTOR , ADVERTISING OPER ATIONS Jeremy Zimmerman  •  SENIOR ADVERTISING OPER ATIONS MANAGER Maureen Vanterpool  •  SENIOR DIRECTOR , ACCOUNT MANAGEMENT Shameka Frank

ASSOCIATE DIRECTOR , ADVERTISING OPER ATIONS Cheryl Kampanis  •  ASSOCIATE DIRECTOR , ACCOUNT MANAGEMENT Renee Giardina

S E N I O R  ACCOU N T  M A N AG E RS Galina Druzhinina, Sarah Seo  •  DIGITAL ACCOUNT MANAGERS Tracy Cayaban, Alex Felser, Madeline Goode, Ashley Johnson, Casey Shulman

MANAGER , ACCOUNT MANAGEMENT Greg Johnson  •  ASSOCIATE ACCOUNT MANAGER Allie Hedlund  •  INVENTORY/ YIELD MANAGER Francis Kremer

ADVERTISING OPER ATIONS MANAGER Samantha Turpen  •  ADVERTISING OPER ATIONS ASSOCIATE Shannon Drury

Ross Scarano
VICE PRESIDENT, CONTENT

Silvio Pietroluongo

SENIOR VICE PRESIDENT, CHARTS 
A N D  DATA D E V E LO P M E N T

Jason Lipshutz

EDITORIAL DIRECTOR

Nick Catucci

FEATURES DIRECTOR

Frank DiGiacomo

SPECIAL PROJECTS DIRECTOR

Nicole Tereza

CREATIVE DIRECTOR

Denise Warner

EDITORIAL DIRECTOR , DIGITAL

Jayme Klock

MANAGING EDITOR

Jennifer Martin Laski

PHOTO AND VIDEO DIRECTOR

Hannah Karp

NEWS DIRECTOR



THANK YOU
DEF LEPPARD JOURNEY

Special Guests THE PRETENDERS

AGENTS FOR JOURNEY

Mitch Rose    Nat Farnham
MANAGERS FOR JOURNEY

Irving Azoff    John Baruck

The Atlanta Braves would also like to thank the following people for their support of concerts at SunTrust Park:

A N O T H E R  S U C C E S S F U L  C O N C E R T  A T  S U N T R U S T  P A R K

H O M E  O F  T H E

A special thanks to PETER CONLON, Glenn Amdur, Justin Andrews, Holly Clausen, Ruthie Marshall  and

FOR MORE INFORMATION CONTACT BRAVES SPECIAL EVENTS AT 404-614-2343

Ryan McElrath    Rinat Radvinsky
LIVE NATION TOURING

Carrie Paglinco    Blaine Brinton

OVER
34,000 TICKETS

AND MORE THAN

$2,800,000

IN REVENUE

JULY 1, 2018

AGENTS FOR DEF LEPPARD

Dennis Arfa      Adam Kornfeld
MANAGER FOR DEF LEPPARD

Mike Kobayashi



A DV E R T I S I N G  &  S P O N S O R S H I P

SENIOR VICE PRESIDENT,  T E L E V I S I O N  A N D  M E D I A Elisabeth Deutschman

S E N I O R  V I CE  P RESI D E N T,  E N T E RTAI N M E N T Victoria Gold  •  VICE PRESIDENT, BILLBOARD SALES Joe Maimone  •  VICE PRESIDENTS,  BR AND PARTNERSHIPS Mike Van, Randi Windt
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EXECUTIVE DIRECTOR ,  T E L E V I S I O N  A N D  F I L M Scott Perry  •  S E N I O R  D I R E C TO R ,  B R A N D  PARTN E RSH I P S Karbis Dokuzyan

ACCOU N T  D I R E C TO RS ,  B R A N D  PARTN E RSH I P S Stephen Eleby, Hugh Jamieson, Justine Matthews, Can Nguyen, Michael Sandler, Sara Van Vooren

EXECUTIVE DIRECTOR , FILM, TALENT AND MUSIC Debra Fink  •  EXECUTIVE DIRECTOR , FILM AND T V Carolyn Bernstein

N AS H V I L L E Cynthia Mellow (Touring), Lee Ann Photoglo (Labels)  •  E U RO P E Frederic Fenucci  •  MANAGING DIRECTOR , L ATIN Gene Smith
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DIRECTOR , BUSI NESS DEVELOPMENT Cathy Field  •  BUSINESS DEVELOPMENT COORDINATOR Dominique Angell
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VICE PRESIDENT, STR ATEGY Jason Russum
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MARKETING DESIGN MANAGER Kim Grasing  •  DESIGNER Michael Diaz

MARKETING COORDINATORS Sarah Lombard, Claire McMahon

BR AND MARKETING COORDINATOR Erica Daul  •  EXECUTIVE ASSISTANT/MARKETING COORDINATOR Ben Ringel

EXECUTIVE DIRECTOR , ADMINISTR ATIVE SERVICES Erica Bookstaver

E V E N T S  &  C O N F E R E N C E S

EXECUTIVE DIRECTOR , EVENTS AND SPECIAL PROJECTS Liz Morley Ehrlich

ASSOCIATE DIRECTOR , EVENTS AND CONFERENCES Mary Rooney

S E N I O R  CO O R D I N ATOR , E VENTS AND CONFERENCES Matt Baum

L I C E N S I N G

SENIOR VICE PRESIDENT,  BUSINESS DEVELOPMENT AND LICENSING Andrew Min

ASSOCIATE DIRECTOR , INTERNATIONAL BUSINESS DEVELOPMENT AND LICENSING Anuja Maheshka

REPRINTS AND PERMISSIONS Wright’s Media (Call 877-652-5295 or email pgm@wrightsmedia.com)

PRODUCTION & CIRCUL ATION

EXECUTIVE DIRECTOR , GROUP PRODUCTION Kelly Jones

EXECUTIVE DIRECTOR , AU DIENCE D E V E LO P M E N T  A N D  C I RCU L AT I O N Katie Fillingame

ASSOCIATE PRODUCTION DIRECTOR Anthony T. Stallings

PRODUCTION MANAGER Suzanne Rush  •  SENIOR MANAGER , EMAIL MARKETI N G  A N D  C I RCU L AT I O N Meredith Kahn

Subscriptions: Call 800-684-1873  (U.S. toll-free) or 845-267-3007 (International), or email subscriptions@billboard.com

OPER ATIONS

GROUP FINANCE DIRECTOR David Aimone  •  EXECUTIVE DIRECTOR , FINANCE AND OPER ATIONS Jerry Ruiz

H U MAN RESOU RCES DI RECTOR Alexandra Aguilar

DIRECTOR , ADVERTISING FINANCE Mirna Gomez  •  PROCUREMENT MANAGER Linda Lum

SALES ANALYST Chamely Colon  •  I M AGI N G  M A N AG E R Brian Gaughen

Severin Andrieu-Delille

CHIEF TECHNOLOGY
OFFICER

Gary Bannett

CHIEF FINANCIAL OFFICER

Moksha Fitzgibbons

CHIEF REVENUE OFFICER

Dana Miller

CHIEF MARKETING OFFICER

Michele Singer

G E N E R A L  COU N S E L

Jim Thompson

CHIEF AU DIENCE OFFICER

Lynne Segall
E X E CU T I V E  V I C E  P R E S I D E N T/GROU P  P U B L I S H E R

Julian Holguin
E X E CU T I V E  V I C E  P R E S I D E N T,  H E A D  O F  B R A N D  PA RT N E RSH I P S

                Robert Alessi

                CONTROLLER

Barbara Grieninger

VICE PRESIDENT, FINANCE

Angela Vitacco

VICE PRESI DENT, H U MAN RESOU RCES



The Atlanta Braves would also like to thank the following
people for their support of concerts at SunTrust Park:

WME

Kevin Neal
MAVERICK

Clarence Spalding
Chris Parr

Brian O'Connell
Patrick McDill

Mindy Grabowski

LIVE NATION NASHVILLE TOURING

FOR MORE INFORMATION CONTACT BRAVES SPECIAL EVENTS AT 404-614-2343

A special thanks to PETER CONLON
Glenn Amdur, Justin Andrews, Holly Clausen, Ruthie Marshall

A N O T H E R  S U C C E S S F U L  C O N C E R T  A T  S U N T R U S T  P A R K

H O M E  O F  T H E

THANK YOU JASON ALDEAN

SOLD OUT
37,935 TICKETS

HOOTIE AND THE BLOWFISH, LUKE COMBS, LAUREN ALAINA

JULY 21, 2018



TENAFLY, NEW JERSEY
$5,988,000

Over an acre of manicured specimen planted 

grounds features a magnificent pool, lighted 

tennis court, and heated circular driveway.

Now available to the most discerning buyer, located 

in one of the most prestigious “blue ribbon” school 

district communities is a unique, understated 

modern home of architectural signiicance and 

grand scale room proportions.

With soaring ceilings and walls of glass, this home is constructed using the inest natural resources. 

In over 10,000 square feet of living space, there are six bedroom suites, three main reception rooms 

each with outdoor terraces, a theater, wine room, phenomenal children’s playroom, and a gallery hall 

perfect for displaying art. Smart house, generator, elevator, and a sophisticated security system are a 

few of the home’s many amenities. All just a 15 minute drive to New York City.

Dennis McCormack 
917-566-9800

Dennis.Mccormack@sothebysrealty.com
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N JULY 26, SPOTIFY 

revealed its second- 
quarter earnings, reporting 
its irst full quarter as a 

public company since its April 3 debut 
on the New York Stock Exchange. 
The results — 83 million global 
subscribers, up 40 percent year over 
year, and 180 million monthly active 
users — sent its stock price soaring 
to a record high, ending the day at 
$196.28, as investors rewarded the 
company for growing its subscribers 
by 8 million.

In its short tenure as a 
public company, Spotify 
has done remarkably 
well on Wall Street, as 
its  valuation ballooned 
to as high as $34 billion. 
Its relationships in the 
music industry, on the other hand, 
have soured. Missteps  surrounding 
the company’s hateful-conduct 
initiative in May raised concerns 
about  censorship from artists and 
 executives, for example,  resulting 
in the policy being rescinded three 
weeks later. And while Wall Street 
was encouraged by its earnings, 

B Y  D A N  R Y S  a n d  H A N N A H  K A R P

Spotify’s Delicate Balancing Act
Four months into the streaming service’s life as a public company, Wall Street is  
cheering its possibilities, while the music industry watches its next moves warily

the company’s losses doubled year 
over year to $461 million, causing 
Spotify to seek ways to reduce its 
content costs.

In June, Billboard reported 
that Spotify had quietly been 
 negotiating licensing deals directly 
with  managers and independent 
 artists, which had record company 
executives  privately discussing how 
they could ight back. Those deals, 
according to one  manager who has 
reviewed several ofers, are similar 
for both rising and established acts, 

and ask for a  multiyear 
 licensing  agreement — 
which auto-renews unless 
the artist opts out — and a 
lower royalty payout from 
which, by  sidestepping 
the labels, an artist 

would see a larger percentage. In 
exchange, Spotify ofers  dedicated 
marketing and  promotional 
 assistance, but no  inancial or 
 editorial commitments, though 
ofers for some superstar acts vary.

“It’s more about having an actual 
voice at the company, because a 
lot of things that are done there 

are automated,” says the manager. 
“There’s no playlisting guarantee, but 
you get the key to the castle.”

There is little that labels can do 
 immediately to stop Spotify from 
licensing music directly from acts 
they haven’t signed themselves. One 
option loated was blocking Spotify’s 
expansion into new international 
markets, since the service needs new 
music licenses in each territory. But 
while each label could potentially 
deny Spotify permission to launch in 
a market like India, the labels can’t 
collude with one another to do so.

Even if Spotify were now to 
volunteer to halt its direct  licensing 
deals with independent acts and their 
managers, some music  executives 
tell Billboard that it would be too 
little, too late: They no longer 
trust Spotify to act in the music 
 industry’s  interests, especially with 
 shareholders now onboard. That 
rift could make Spotify’s next round 
of licensing negotiations with the 
majors more adversarial, and its 
deal with Universal Music expires in 
under a year, sources say. Though it’s 
unlikely that labels could strengthen 
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83M
Number of global 

subscribers Spotify  

claimed on July 26

MARKET WATCH

16.49B

11.02M

326.1M

-0.3%

-1.2%

+19.3%

TOTAL STREAMS WEEK OVER WEEK

Total number of audio and  

video on-demand streams for the 

week ending July 26

ALBUM CONSUMPTION UNITS 

WEEK OVER WEEK

Album sales plus track equivalent 

albums plus audio streaming-

equivalent albums for the week 

ending July 26

ALBUM CONSUMPTION UNITS 

YEAR OVER YEAR TO DATE

Album sales plus track-equivalent 

albums plus audio streaming-

equivalent albums for 2018
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the language in their current 
 licensing agreements that prevents 
Spotify competing with them in 
a meaningful way in their core 
 businesses, the labels could simply 
demand higher returns.

Spotify CEO Daniel Ek  addressed 
the direct deals in an earnings call on 
July 26. “Licensing content doesn’t 
make us a label, nor do we have 
any interest in becoming a label,” 
he told investors. “We don’t own 
any rights to any music, and we’re 
not acting like a record label ... The 
key  objective that we’re  pursuing 
is  taking the data and insights that 
we’re generating on our  platform, 
and creating tools that allow 
 artists and labels to better market 
 themselves in the marketplace. I 
think this is a huge opportunity for all 
labels to become more efective.”

On June 12, Ek failed to appear 

The Big Business Of Uncle Charlie

F
rom homeless to 
headlining the 
Hollywood Bowl: 
That’s what Charlie 

Wilson will no doubt be 
thinking as he steps onstage 
the weekend of Aug. 3-4 
backed by the Hollywood 

Bowl Orchestra.
Wilson’s two-night stand at 

the famed venue is the latest 
salvo in manager Michael 

Paran ’s long-term game plan 
to rebrand the 65-year-old 
former Gap Band frontman 
as a solo headliner. In fact, 
Paran and Wilson’s agent at 
ICM Partners, partner/head of 
music Mark Siegel , along with 
AEG, pulled another coup in 
July, when Wilson performed 
for the first time on the Hyde 
Park festival’s main stage in 
London on a bill that also had 
Bruno Mars and DNCE .

“Charlie lit the place 
up so hard that it was like 
seeing Bruno before Bruno 
performed,” recalls Paran. “We 
lost money doing the show. 

But it was more important 
to get Charlie in front of a 
broader audience.”

Putting Wilson front and 
center has been Paran’s main 
strategy since he first met the 
singer in 1997. Wilson was 
newly sober after a struggle 
with drugs and 
homelessness, and 
was still performing 
local club gigs with 
the Gap Band for 
$5,000 a night. Invited 
by Wilson to manage 
the band, Paran later began 
managing Wilson himself 
when the singer formally 
launched a solo career in 2000.

“The real challenge was how 
to make people see Charlie as 
Charlie Wilson, not the lead 
singer of the Gap Band,” says 
Paran. “I had to rip that away 
to move him forward. That has 
been the attitude these last 
20 years: Get him in front of as 
many people as possible. After 
that, he sells himself.”

Paran found another 

believer in 2006, after the 
release of the album Charlie, 

Last Name Wilson. That’s 
when Siegel, whose current 
clients include J.  Cole and 
Khalid , became Wilson’s 
agent. “A lot of buyers don’t 
really understand the R&B 

world,” says Siegel. 
“That’s how I came to 
describe Charlie as the 
Bruce Springsteen of 
R&B. Like Mick Jagger , 
he sings and dances like 
he’s 35.”

Also boosting Wilson is his 
catalog of solo hits beyond 
his Gap Band legacy. The 
latest, “I’m Blessed,” led both 
Billboard’s Adult R&B Songs 
and Hot Gospel Songs charts 
in April. And he has become 
an elder statesman of sorts 
to the hip-hop community, 
contributing to top 20 
Billboard Hot 100 singles by 
Kanye West (“Runaway”) and 
Snoop Dogg (“Beautiful”).

“People call him Uncle 
Charlie for a reason,” says 

WBLS/WLIB New York 
operations manager Skip 

Dillard . “To fans, he’s an artist 
who cares they paid money 
and came out to see him.”

Graduating to his first AEG-
produced arena tour in 2015, 
Wilson grossed $19.4 million 
over 38 shows, according 
to Billboard Boxscore. His 
second, in 2017, grossed 
$15.2 million with 32 shows, 
third among R&B touring 
acts for that year, behind 
only Lionel Richie and Janet 

Jackson . A new tour in 2019 is 
anticipated.

Next on Paran and Siegel’s 
checklist: Coachella and 
South by Southwest; more 
symphony dates; and 
broadening his global base.

“It’s amazing to take an 
artist that no one thought 
could come back and make 
him bigger than before,” says 
Siegel. “Twelve years ago, 
it was Charlie Wilson of the 
Gap Band. Now it’s just Uncle 
Charlie.” 

B Y  G A I L  M I T C H E L L

How Charlie Wilson’s team keeps him on top after 40 years in the game

at the UJA-Federation luncheon 
 honoring both him and Spotify global 
head of creator services Troy Carter 
as music  visionaries of the year, with 
only Carter on hand to accept the 
award. Several music executives told 
Billboard they were disappointed 
by Ek’s absence, and noted that 
YouTube global music head Lyor 
Cohen  showed up, displaying a 
desire to connect despite the tense 
relationship between the industry 
and the world’s biggest free video 
site. “Even Lyor is trying to build 
bridges,” said one top major-label 
executive at the time.

That Carter ended up as Spotify’s 
sole envoy became more  signiicant 
on July 31, when the company 
conirmed he would be leaving his 
post in September. His exit was the 
latest, and most high-proile, in a 
line of a half-dozen executives who 

have streamed out of the company 
in recent months, including from the 
artist, label and industry relations 
departments. Spotify has said several 
of those departures were part of an 

internal reorganization; Carter’s 
department will be combined under 
that of head of shows and editorial 
Nick Holmsten, who will take over 
Carter’s former role.

One music attorney says the 
 exodus may also just be because 
those  positions are no longer 

needed, now that Carter and his 
team have  “softened the sharp 
elbows and the view of Spotify in the 
creative community.”

“Spotify is big enough now that 
artists, managers and labels will 
have to suck up to whoever is holding 
the key,” says a former major-label 
 executive. “Troy did a great job of 
 getting artists to see what’s doable on 
the platform, and  convincing Spotify 
to invest in marketing artists instead 
of the platform. But if it mattered who 
is at the streaming platforms, wouldn’t 
everyone go to Tidal so they could  
bug JAY-Z? And even if it did matter, 
what other choice would they have?”

Or, as BTIG Research analyst 
Rich Greenfield  put it while 
 recommending the stock in July: 
“The Spotify platform is simply 
too  powerful to wait any longer to 
embrace.” 

Wilson

Paran

 “Licensing 
content  
doesn’t make  
us a label.”
 —Daniel Ek, Spotify
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1111 W RACQUET CLUB ROAD PALM SPRINGS, CA 92262DESERTPALISADES.COM

Schedule A Private Tour Of The Community

Desert Palisades is the next frontier in the 

rich architectural heritage of Palm Springs, 

offering residents the freedom to design and 

build their homes amidst the most recognizable 

landscape in the Coachella Valley. Three minutes 

from downtown, Palm Springs’ last hillside 

community features modern masterpieces by 

iconic visionaries Ray Kappe and Al Beadle and 

rising stars Sean Lockyer of Studio AR&D and 

Brett Woods of Woods + Dangaran.

RESERVE YOUR HOMESITE

760.297.2230  |  Marc Sanders, The Agency

LIVING IS AN ART FORM

IN PALM SPRINGS

Studio AR&D

Woods + Dangaran

Ray Kappe, FAIA
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Voices Of The 
Latin American 
Resistance
Amid the Trump administration’s border separation 
policy and the families it has affected, these artists 
are speaking up about what can be done

Although the U.S. government claims 
to have met a court-ordered deadline to 
reunite families separated at the border, 
hundreds of children still remain apart 
from their parents, some of whom have 
already been deported or can’t be located. 
The family separations are the result of 
President Donald Trump ’s administration’s 
“zero-tolerance policy” regarding illegal 
immigration, officially implemented in 
April, that calls for the prosecution of as 
many border-crossing offenses by adults 
as possible.

While some of music’s biggest stars 
have decried the practice, the issue strikes 
particularly close to home for Latin artists, 
already buffeted by Trump’s dismissive 
actions in Puerto Rico after Hurricane 
Maria, and his comments deriding many 
Mexican and Latin American immigrants 
as “rapists,” criminals and drug dealers 
during his campaign. With the policy still 
sparking protests and marches around 
the country, Billboard brought together a 
group of young Latin artists for a candid 
conversation on immigration, their roles as 
spokespeople for their communities and 
what they’re doing to help those in need.

Many artists and entertainers have been 

critical of the policy separating families 

at the border.  But Latin artists have not 

been as vocal,  and ver y few participated 

in the protest marches. Why do you think 

that is?

NACHO I believe some Latin artists in the 
U.S. are still not convinced of the power 
our voices wield. And because we’re not 
convinced, we stay quiet. We’ll do a few 
things but we don’t feel we have the same 
impact as an American artist, or at least not 
the same impact on the American public.
L A MAL A Many Latins are also afraid to 
speak, to tell their stories, because it’s such 
a controversial matter and they don’t want 
to be scrutinized or to expose themselves 

to someone saying, “Let me see how you 
got here and what you do.”
ASHLEY PÉREZ MOSA Hanna and I, as U.S. 
citizens and with an American family, have 
spoken out about it and are very firm in our 
posture because our fans are Latin. We 
have their backs 100 percent.
HANNA PÉREZ MOSA And we are speaking 
for them. It all starts adding up. [The order 
to reunite families] happened because we 
all did our part.

Many of you flew to Miami specifically 

to be part of this roundtable. Why was it 

important for you to be here?

L A MAL A As public figures, we owe [it] to the 
community.
COLÓN My father fled Cuba for the United 
States when I was very little and left me 
and my mom behind. I remember he said, 
“I’ll be right back,” and he never came back. 
He was able to claim us five years later. We 

came to this country for a better future that 
simply didn’t exist in Cuba.
VELEZ When I was 2 years old, we went 
back to Ecuador because my grandparents 
got very sick. I grew up there, and I was 
happy; Ecuador is where I had my family, 
my friends, my first kiss. But when I turned 
18, I went back to New Jersey by myself 
because my family was in a bad situation 
and I needed to help them. You start a new 
life from scratch, and loneliness can eat 
you up. The only thing that gives you that 
impetus is the memory of your family.
NACHO As a child I lived in a very 
prosperous country; so much so, the U.S. 
would give us indefinite visas to come 
here. That changed after the arrival of 
pseudo-socialism. People are so desperate 
to come to the U.S. that they’ll go to 
Panama and then to Central America 
and Mexico to cross the border. There is 
no need to treat them as criminals; their 

B Y  L E I L A  C O B O 

P H O T O G R A P H E D  B Y  M A R Y  B E T H  K O E T H

Artists Pushing 
Immigration 
Reform

 Victoria La Mala, 30 

Born in Mexico City, the 

singer-songwriter has 

lived stateside for 12 years 

and is a U.S. citizen.

 Nacho, 35 

In the United States for 

eight years, the reggaetón 

star is not allowed in his 

native Venezuela because 

he’s a vocal critic of the 

country’s regime.

 Hanna Pérez Mosa, 33 

 Ashley Pérez Mosa, 31 

The bilingual sisters and 

members of pop duo 

Ha*Ash were born in 

Louisiana but lived most of 

their lives in Mexico City.

 Erick Brian Colón, 18 

A member of CNCO, he 

moved from Cuba to the 

States with his mother and 

sister in 2012.

 Christopher Velez, 23 

The CNCO member was 

born in New Jersey but 

grew up in Ecuador.
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only crime is wanting a better reality and 
quality of life.

Immigrating to the United States was 

not easy during the Barack Obama 

 administration, either.  What is the 

 difference now?

NACHO When [Trump] became president, 
the first thing he did was sow xenophobia. 
When you mark a difference between one 
person and another, that’s where conflict 
begins. We feel segregated and don’t feel 
we have the power, even if we do.
ASHLEY PÉREZ MOSA Negative attention 
is in the news every night and you have 
a president that says, “Latins are bad, 
Mexicans are bad.” What do you expect 
people to feed off of that? No. 1, that’s not 
true. No. 2, it’s offensive. No. 3, you have to 
be ignorant to be saying all those things.
HANNA PÉREZ MOSA What if that dialogue 
changes? What if it’s, “People are coming 

in and this country will become more 
prosperous”? People need to know that 
someone who speaks a different language 
than you or has a different culture is not 
bad. On the contrary, it’ll enrich us all.

Victoria, you marched in Los Angeles. Talk 

about that .

L A MAL A I was so surprised to see the 

amount of people from all walks of life, who 
weren’t Latinos. But I must say, I expected 
a little more from the Latino artistic 
community. I know that not all of us could 
have gone to march because everybody has 
a busy schedule. But I didn’t see a lot of posts 
about it, and I didn’t see a lot of awareness.
NACHO Many of us weren’t even aware. And 
that also speaks to the need to be informed. 
And to be informed, you need to be involved 
in the country’s politics, and many times 
that’s not the case.

All of you are directly involved in causes 

affecting immigration. What are they ?

NACHO When protests started in Venezuela 
I went there to see for myself if the army 
was really repressing the people. Now, as 
a successful artist, I want that Venezuelan 
government I don’t agree with to allow me 
to send food and medicine from the U.S., 
a country that’s allowing me to help my 
country. And if someone thinks I’m a rapist, 
or a criminal, they’re being very unfair to 
someone who came here legally, who pays 
taxes and employs more than 30 people 
from the U.S.
L A MAL A The day after they announced 
[Deferred Action for Childhood Arrivals, or 
DACA] would be revoked, I wrote “Corazon 
Valiente” [“Brave Heart”] and just released 
it along with a campaign highlighting 
immigrants that have come to this country 
without a legal status and made a big 
contribution. I’m also doing a fundraiser for 
RAICES, an organization that helps families 
at the border with lawyers and legal fees.
HANNA PÉREZ MOSA We’ve been working 
with Save the Children for the past 10 to 12 
years. They’re at the border right now helping 
all these children, and we’ll be posting on our 
social media ways that people can continue 
to actually make a difference.

Do you feel it’s your artistic responsibility 

to speak out?

ASHLEY PÉREZ MOSA I think like Spider-
Man: “With great power comes great 
responsibility.” At the end of the day we’re 
humans, we’re here thanks to the people.
NACHO Everyone is free to do as they wish. 
But beyond the law, there are moral issues, 
and there is nothing compassionate in 
thinking that separating children from their 
mothers will benefit them.
VELEZ This is something that affects all of 
us as humans. We all should have the same 
rights, the same opportunities to grow.
COLÓN To all those young people, I want to 
say, live your dreams. Don’t let anyone stop 
you. If we can live our dreams, so can you. 
And stay positive. 

 “People need to know that 
someone who speaks  
a different language than 
you or has a different 
culture is not bad.”
 —Hanna Pérez Mosa
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Photographed July 18 at the 

Gibson Showroom in Miami.

Visit billboard.com/videos to watch the full 

roundtable discussion.
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FROM THE DESK OF

B Y  D A V E  B R O O K S 

P H O T O G R A P H E D  B Y  P E T E R  B O H L E R

Allison Kaye
Scooter Braun’s most trusted lieutenant helps 
manage the careers of some of pop’s biggest 

stars, from Ariana Grande to Justin Bieber

P R E S I D E N T ,  S B  P R O J E C T S

“I want to see you 

as an artist and I 

want to see how you 

engage,” says Kaye, 

photographed 

July 10 at SB 

Projects in Santa 

Monica, Calif., 

about signing new 

artists. “Do you 

have that intangible 

sparkle? That’s still 

what we look for.”

T O P L I N E
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LLISON KAYE DOESN’T LET A 

little thing like pregnancy slow 
her down, even when she’s 
touring the globe with one of 

the world’s biggest pop stars. The newly 
promoted president of Scooter Braun’s 
SB Projects says she has been pregnant 
with each of her three kids — Barrett 
(age 4), Elle  (2) and Ryan  (1) — while on 
the road, most recently during Ariana 
Grande’s 2017 Dangerous Woman Tour.

“I was scaling a tower trying to deliver 
iles from the soundboard to the video guy, 
and Scooter stopped me and asked, ‘Should 
you be doing that?’ ” recalls the 37-year-old 
former New Yorker. “I told him, ‘I’m pretty 
sure I shouldn’t, but you’re the only person 
here who knows I shouldn’t be doing it, so 
I’m going to keep climbing.’ ”

Kaye has also made a steady climb 
throughout her career. Prior to SB, she 
was a lawyer for several record labels 
before joining Braun when he launched 
SB Projects in 2007. Since then, she has 
helped grow the management irm built 
around the career of Justin Bieber  into 
an industry powerhouse, with tentacles in 
ilm, TV, branding, digital and tech. After a 
brief split with Kanye West, SB Projects is 
again working with the superstar, and was 
by his side in Jackson Hole, Wyo., in June 
for the release of his latest album, Ye.

That growth has meant an  increasingly 
expanded role for Kaye who, as Braun’s irst 
employee, managed a growing  company 
in a space with a constantly changing cast 
of characters and  opportunities, and was 
rewarded with the title of president at SB 
on July 31. Billboard sat down with Kaye to 
talk about her work as Braun’s top deputy 
and what it takes to break a new artist a 
decade after breaking Bieber.

What does your new role mean for you?
Scooter has really expanded the company 
into many diferent verticals over the last 
six years, and I was the irst employee, 
so I’ve expanded in all areas with him. 
Music remains our primary focus, but now 
I’m overseeing everything to make sure 
all  verticals are working together. We’ve 
brought in Jen McDaniels  to serve as our 
general manager of music and she is doing 
a great job and frees me up a little bit. I 
spend a lot of time taking meetings to help 
Scooter expand, and I’ve moved into a role 
where I’m his eyes and ears so that he is 
able to do what he’s got to do.

SB Projects has been in business for 
over a decade. Do you still operate 
with a startup mentality?
It’s hard for us to try and play the part 
of underdog, but in terms of how the 

 “I love helping celebrities use their voices 
to make a positive change.”

1 A poster from the 

One Love Manchester 

benefit concert. 2 Gift 

from Scooter’s wife, Yael 

Cohen Braun. “I found it 

in my office one day and 

liked it, because I’m very 

nice until you cross me, 

and then I’m brutal, and 

then I’ll go back to being 

calm again,” she says. 

“There’s also an extra 

letter there that I spend 

a lot of time thinking 

about.” 3 A gold hard 

hat from Justin Bieber’s 

charity of choice, Pencils 

of Promise. A dollar from 

every ticket sold on his 

tours goes to this group 

to build schools.

company operates, it was started by 
Scooter, who never worked at a label or a 
big corporation, and there aren’t deined 
roles. I tell people to come in for the 
role they’ve been hired to do, but if they 
decide three months in that they hate it 
and there’s something that they’re better 
suited for, we will make room for them to 
do that if it makes sense. It’s really about 
taking young people who are competent 
and passionate and helping them igure 
out their role. And most of our employees 

are so young that they can’t tell you what 
they want to be doing in 10 years, but we’re 
there to help them igure that out.

How has management changed?
What distinguished us when we started 
was that we were the only ones that 
seemed to understand the social and  digital 
space and how to capitalize on it. Justin 
[Bieber] was the irst artist to truly break 
of of YouTube. We have to be  innovative 
because we didn’t have the luxury of 
being able to have  someone else serve as a 
 trailblazer. And now, we’re being pushed 
more and more every year to be more 
 innovative, to be more creative, to igure 
out how to help our artists engage with 
their fans in a way that sets them apart. 
That gives us an opening to do something 
no one has ever done before. Management 
used to be very formulaic — check this box, 
do this release, take this interview. None 
of those things need to happen anymore. 
A surprise album can do just as well as an 
album that has been promoted for three 
months, if it’s done right.

What’s more important for a new artist: 
a good song or a good show?
It’s always about the show. It’s their biggest 
rush and leads to their biggest payof of 
their job. And not just from the money, 
but from being onstage in front of their 
fans. That’s what is most gratifying for 
our clients. Ultimately, it’s about building 
a solid fan base that is dedicated to your 
artists and cares about them so the artists 
can explore their craft creatively and not be 
beholden to expectations.

Talk about helping plan Ariana 
Grande’s One Love Manchester benefit 
after the terrorist attack in England in 
May 2017.
One thing I love about this job is  helping 
celebrities use their voices to make a 
 positive change and help people who 
need it. Manchester obviously hit close to 
home because it was Ariana’s show, and 
watching her go through that and seeing 
something I didn’t know she had in her was 
one of the most gratifying moments of my 
career. I don’t know anyone that has inside 
 themselves what Ariana has. Whether it 
was meeting with the victims and their 
families or getting back onstage that night 
or going back on tour a week later, the 
strength she showed was incredible. And 
it was not an easy show to pull of — there 
was an obstacle at every turn, but we kept 
our heads down, didn’t take no for an 
answer and raised a lot of money to help 
these kids and their families.

Scooter recently signed Zac Brown, 
who has enjoyed a very successful 
career. Why did he come over?
Scooter and Zac have known each other 
since they both lived in Atlanta. They’re 
friends, and it’s a big passion  project. He 
has been in the studio working on music, 
and Scooter is going to help him focus. 
Keep in mind, Zac is already huge and 
plays baseball stadiums, but I think what 
excites him is the business  opportunities. 

He’s got a summer camp, 
a wine, a festival, spirits — 
you can’t visit Atlanta and 
not have an interaction 
with Zac Brown. This isn’t 
a  situation where Zac came 
to us because something 
was wrong. We’re here to 
help him grow. Everything 
runs like  clockwork and 
we’re just there to help 
make it better. 

1 2
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New Deals

Reba McEntire inked 
a worldwide pact 
with Given Music 
Publishing.

Chris Young signed 
a global publishing 
deal with UMPG 
Nashville.

Sony Music U.K. 
signed Royal 
Wedding performers 
Karen Gibson & The 

Kingdom Choir .

Deadmau5 entered a 
worldwide deal with 
Kobalt’s AWAL.

Walt Disney acquired 
parts of 21st Century 
Fox in a $71.3 billion 
deal.

Executive Turntable

Music Publishers 
Association Group 
CEO Jane Dyball 

announced plans to 
step down.

Universal Music 
Publishing Group 
elevated David 

Kokakis to chief 
counsel and 
promoted Mark 

Coltman to executive 
vp information 
technology.

Nielsen CEO Mitch 

Barns will retire at 
the end of 2018.

IHeartCountry 
elevated Bobby 

Bones to vp/creative 
director.

Spotify confirmed 
that global head of 
creator services Troy 

Carter will exit in 
September.

Paradigm Talent 
Agency promoted 
Kristin O’Neill and 
Nate Sokolski to 
music agents.

Meet & Greet

Rachel Platten 

revealed she and 
Kevin Lazan are 
expecting a child.

Michael Bublé and 
wife Luisana Lopilato 
had a baby girl.

Obits

Dan Clear y , former 
manager to Nat 

“King” Cole , died at 
89.

Emmy-winning 
composer Patrick 

Williams died at 79.

Dedr y Jones , owner 
of Chicago’s The 
Music Experience, 
died at 64.

Former Virgin 
Records America 
head Ray Cooper 

died at 69.

Carter at Spotify’s 

inaugural Secret 

Genius Awards  

in 2017.

As political tensions rise ahead of the midterm elections, outspoken artists 
like Graham Nash are planning events focused on battling social injustice 

A
S THE GOVERNMENT STRUGGLES 

 to reunite migrant families separated 
at the U.S.-Mexico border as a result 
of President Donald Trump’s zero-

tolerance policy, musicians are coming together 
to represent a new wave of artist activism.

Among the initiatives is The Lantern Tour: 
Concerts for Migrant and Refugee 
Families, a ive-date outing starting 
Oct. 23 that will feature artists such as 
Graham Nash, Emmylou Harris, 
Jackson Browne  and Mar y Chapin 
Carpenter, which will beneit the 
Women’s Refugee Commission.

Founded in 1989, the WRC supports 
the rights of women and children 
displaced by conlict and crisis. Funds 
from the concerts, which will begin 
exactly two weeks before the Nov. 6 
midterm elections in the United States, 
will go toward ending family separation 
and detention.

Signing on was an easy call for Nash, who 
has a long history of activism. “In my heart, 
and as a father, the thought that children of any 
age are being separated from their parents or 
guardians under great emotional stress, panic 
and fear is abhorrent to me,” says Nash, 76. 
“We are better than this, and we must stand up 
against this sad afair.”

The tour also reunites the rock legend 
with like-minded artists, many of whom he 
has known for decades. “I respect them all, 
and I’m delighted to have been asked to get 

B Y  M E L I N D A  N E W M A N

“We are better 

than this,” says 

Nash, who played 

Germany’s 

Rudolstadt 

Festival in July.

involved and raise funds and awareness of 
this human problem and to help in some small 
way,” he says. “Let our voices be heard that our 
humanity is at stake.”

A number of acts have not only spoken out 
against the family separations but also aligned 
with organizations to help. In June, John 

Legend  and wife Chrissy Teigen 
donated $288,000 to the ACLU to 
protest the border action. Singer-
songwriter Mario Domm  of duo 
Camila  released the single “Sueño 
Americano,” with all proceeds going to 
immigrant centers on the U.S.-Mexico 
border. Likewise, proceeds of Gaby 
Moreno  and Van Dyke Parks’ “The 
Immigrants” will go to CARECEN, 
while Jesse & Joy  are working with 
UnidosUS to raise awareness, which 
includes using their single and video 
“Un Besito Más.” Los Tigres del Norte 

and Alejandro Fernández  have joined with 
Dream Big Nevada to invite Dreamers to every 
stop of their U.S. arena tour.

Nash has some thoughts for artists who are 
unsure of how to start giving back, regardless 
of the cause. “The only advice I might give is 
to follow your heart and your intuitions,” he 
says. “Your life is made up of the choices you’ll 
make. Choose the ones that satisfy your heart 
and soul. You instinctively know what’s right 
and what’s wrong. Choose wisely.” 

Additional reporting by Leila Cobo.

Harris

Legend

GOOD WORKS

‘We Must Stand Up’

NOTED  July 23 - Aug. 1
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1 The crowd enjoyed Belgian 

DJ Lost Frequencies at 

Tomorrowland on July 28. 

2 DJ Armin Van Buuren played 

Tomorrowland’s opening night 

on July 27. 3 Miriam Nervo of 

NERVO on July 28. 4 Alesso 

performed on July 28.

2

3

4



1 Halsey performed at 

Playboy’s Midsummer 

Night’s Dream at the 

Marquee Nightclub at 

The Cosmopolitan of Las 

Vegas on July 28. 2 Elton John 

onstage at the launch of the 

Menstar Coalition to Promote 

HIV Testing & Treatment of 

Men in Amsterdam on July 24. 

3 From left: Rob Gough, 

Fatboy SSE, Bhad Bhabie, 

TMG Fresh, Golden Fly and 

DJ Kiss attended Scott Storch 

and Bhad Bhabie’s Unveil 

the Golden Fly Experience 

hosted by Sincere Show in 

Los Angeles on July 26. 4 Drag 

Race star Peppermint at the 

Head Over Heels Broadway 

opening-night afterparty 

at Gustavino’s in New York 

on July 26. 5 Sting (left) and 

Shaggy played together at 

Schloss Salem in Germany 

on July 23.

1

TOMORROWLAND (4): COURTESY OF TOMORROWLAND. 1: DAVID BECKER/GETTY IMAGES. 2: MICHAEL KOVAC/GETTY IMAGES. 3: 
MAURY PHILLIPS/FILMMAGIC/GETTY IMAGES. 4: NOAM GALAI/GETTY IMAGES. 5: THOMAS LOHNES/GETTY IMAGES.
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Tomorrowland
B O O M ,  B E L G I U M ,  J U L Y  2 7 - 2 9

OVER 400,000 ELECTRONIC AND DANCE MUSIC  LOVERS 

attended Tomorrowland 2018 during the span of two  weekends, 
each complete with glowing neon installations and epic stage 
productions that transformed the grounds of De Schorre park 
into an adult version of Disney World. Some of music’s most 
notable DJs and producers from around the world returned 
to play during the festival’s second go-around, including 
The Bloody Beetroots, Alison Wonderland, Don Diablo, 
Tiësto  and Afrojack. What made the festival’s irst celebratory 
weekend  signiicant were the many tributes to the late Avicii, 
from Axwell & Ingrosso  delivering an a cappella version of 
“Wake Me Up!” to the audience unfurling a giant Avicii lag 
during Nicky Romero’s set. —BIANCA GRACIE
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3

1



6 The Flaming Lips’ Wayne Coyne sang at The Junction in Cambridge, England, on July 23. 7 Camila Cabello 

at her Havana makeup collection launch in Pacific Palisades, Calif., on July 24. 8 Gloria Estefan, with husband 

Emilio Estefan (right), received the Gold Medal for Merit in the Fine Arts from Spain’s minister of culture, José 

Guirao, in Madrid on July 23. 9 Bebe Rexha (center) posed with The Rockettes at New York’s Madison Square 

Garden on July 24.

Panorama
N E W  Y O R K ,  J U L Y  2 7 - 2 9

LOOMING THUNDERSTORMS FORCED PANORAMA MUSIC 

Festival organizers to abruptly cancel the fest’s opening night 
lineup — cutting sets by Dua Lipa, The Weeknd, Migos  and 
others — but the weather didn’t stop eager attendees from 
 locking back to Randall’s Island for the remainder of the  rain-
free weekend. On July 28, aside from another weather-related 
cancellation by Lil  Wayne, the jam-packed schedule went as 
planned, with sets from Japanese Breakfast, SZA, St .  Vincent 
and, inally, a hit-illed spectacle from headliner Janet Jackson. 
Gucci Mane  rebounded from power issues that caused the 
music to cut out multiple times by performing an a cappella 
version of his 2009 hit “Lemonade.” “We can’t be  having that 
with Guwop, now!” DJ Champ, the rapper’s oicial DJ, shouted 
about the sound issues. Panorama capped of its third year with 
a Sunday lineup that catered to alt-rock and indie fans: Rex 
Orange County, Robert DeLong, David Byrne  and headliners 
The Killers, who satisied the crowd’s impassioned Hot Fuss 
nostalgia with eternal classics “Mr. Brightside” and “Somebody 
Told Me.” After it was all over, Killers drummer Ronnie 
Vannucci  stuck around to toss his drumsticks to a dedicated 
front-row fan. —BILLBOARD STAFF

7  D A Y S  o n  t h e  S C E N E
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1

1 Byrne performed on day three of the Panorama festival 

on July 29. 2 Macklemore played a surprise DJ set on July 

29. 3 German electronic DJ Helena Hauff spun on the Point 

stage during day three. 4 Gucci Mane took over the Pavilion 

stage on day two. 5 Japanese Breakfast performed on July 28. 

6 St. Vincent ended her set with a partially a cappella version of 

piano ballad “New York” on July 28.

During headliner Jackson’s rendition of “Together Again,” 

photos of a young Jackson and her father, the late  

Joe Jackson, appeared on the main-stage screen.  

After the song, she spread her arms wide and pointed to  

the sky, saying, “I miss you — both of you.”

3

4

5

6
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VISION ON WILSHIRE NOW LEASING 
6245 Wilshire Boulevard, Los Angeles, 90048

(Corner of Wilshire Blvd and Crescent Heights Blvd) 

Tel. 855.575.0196   |   VisionOnWilshire.com

Restrictions may apply. Prices and availability subject to change. See leasing gallery for details.

See L.A. from Our Point of View
Studio, One and Two Bedroom Apartments Available
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Mitski photographed 

July 16 at North Brooklyn 

Farms in Brooklyn. 

Watch her play “First, 

Best, Last, Worst” at 

billboard.com/videos.

THE PULSE  
OF MUSIC  

RIGHT NOW
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FULL BLOOM
Mitski’s last album vaulted her to the top of critics’ 
lists and landed her a spot opening for Lorde. With her 
latest set, she’s finding new levels to her potential

B Y  K R I S T E N  Y O O N S O O  K I M

P H O T O G R A P H E D  B Y  E M I L Y  S O T O

A U G U S T  4 ,  2 0 1 8   |   W W W . B I L L B O A R D . C O M  2 9
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YOU MIGHT CALL MITSKI A DRIFTER. BORN IN 

Japan, the singer-songwriter lived in 13 diferent 
countries growing up. Today, she has embraced a 
sort of permanent displacement, inhabiting various 
sublets and Airbnbs along the East Coast when she’s 
not on tour, as she was earlier in 2018, opening for 
Lorde  alongside rap duo Run the Jewels.

“In order to ind a place and move into a place, 
you need time to do that, and I just don’t have time,” 
says the 27-year-old born Mitski Miyawaki. At the 
moment, she has found a couple of hours of respite 
at a Szechuan restaurant in Brooklyn’s Bushwick 
neighborhood, where she’s staying as she does press 
and rehearses for a headlining international fall 
tour. She pauses. “I think I will next year.”

It’s unlikely that the current generation’s answer 
to candid, guitar-strumming songwriters like 
Liz Phair  will ind domestic bliss anytime soon. 
Despite being discouraged early on by a piano 
teacher who told her that her hands were too 
small for the instrument, Mitski majored in music 
composition at Purchase College in upstate New 
York and has since put out ive albums. The irst 
two were more  classical-inluenced, but it was with 
her third, Bury Me at Makeout Creek in 2014, that 
Mitski began to win critical acclaim. By her next 
release, 2016’s Puberty 2 — an album of relatably 
angsty  guitar  ballads — everything had changed. 
Of her 51.3  million on-demand streams, 
 according to Nielsen Music, Puberty 2 
has  generated nearly half. She’s  gotten 
high praise from Iggy Pop, and last year, 
Lorde sent her a Twitter DM, inviting her 
to open on her arena tour.

“Sometimes I felt like I was  blowing 
people’s minds,” she recalls of Lorde’s 
spring trek, where she played to young 
pop fans so early in the evening that the 
house lights were often still on. “It was 
like I was inventing punk music in front 
of them.”

Her ifth album, Be the Cowboy, out 
Aug. 17, favors synths over guitar. It’s an 
intentional pivot for Mitski, who, now 
that she commands a larger reach, is wary 

of being pigeonholed. “I had come to be identiied 
by distorted guitar, and I wanted to make sure I 
didn’t repeat myself,” she says. And, she jokes, “I 
want to get my nails done. I’m passing the bass on to 
a  bassist, so my ingers are free.”

Be the Cowboy isn’t a total departure from 
Puberty 2 — there are plenty of the lonely-heart 
anthems that irst drew fans. Its irst single, 
“Nobody,” where Mitski bemoans, “I know 
no one will save me,” has garnered 1.3 million 
on-demand U.S. streams since its release in late 
June. But as open as she may be with her emo-

tions, Mitski is guarded about her personal life. “I 
accept all the consequences of what I do because 
I want to make music,” she says. “If I have less 
privacy, then ine. But the people that come into 
my life or that I love, they didn’t make that choice 
or choose this life. I don’t want my  relationship 
with them to jeopardize their privacy.”

“Me and My Husband” seems to invite 
 speculation about her love life, though Mitski 
says it’s  ictional and that she only “wanted 
to use that idea of a stereotypical housewife.” 
Where Puberty 2 centered on a teen heroine, Be 
the Cowboy takes a more grown-up, boundary- 
pushing perspective. On “Lonesome Love,” 
Mitski whispers, almost  unemotionally, “Nobody 
fucks me like me.” This line, she says, is “true.”

Her music and videos play with fantasies of 
 settling down, and as Mitski gets older, she has 
found they increasingly mirror her actual desires. 
“I’m thinking about [marriage] now, and it’s crazy,” 
she says. “I never thought I’d be this cliche, but I’m 
really like, ‘Wait, do I want children?’ ” She’s now 
big on investing money and recommends a SEP IRA 
for the self-employed. (“You get a discount on taxes 
because you give the government money that you’ll 
get back later,” she explains.) She has also started 
writing songs for others, including Canadian pop 
singer Allie X. “The hope is that 15 years from now, 
when I’m too tired to tour, I will already have that 
other musical job set up,” she says.

With her Asian heritage, Mitski is aware she’s an 
outlier even in the current indie-rock scene, which is 
now less talked about as a boys club thanks to  rising 
acts like Snail  Mail  and Soccer Mommy. She 
has repeated in many interviews that she doesn’t 

want to just talk about being Japanese 
—  something that would reinforce the 
idea that she’s an indie-rock token. Yet 
she can’t help but be proud about the 
growing  presence of Asians in popular 
culture: She’s quick to note the big-
budget, Asian-led ilm Crazy Rich Asians 
opens in August, as does the Asian 
 coming-of-age lick To All the Boys I’ve 
Loved Before, which hits Netlix the same 
day Be the Cowboy arrives. “I’m going 
to keep being a musician for as long as 
people let me, so by the time I put out 
seven or eight albums, maybe people will 
realize I’m not putting out music because 
I’m Asian.” She’s doing it, she adds, 
because “I can’t do anything else.” 

Mitski onstage 

in May in 

Arcosanti, Ariz.

“ It was like I was 
inventing punk music in 
front of [Lorde’s fans].”
 —Mitski

It was no surprise that after Nicki Minaj tapped rapper 6ix9ine to open her fall NickiHndrxx Tour with Future , a backlash ensued. After all, 6ix9ine 

has become one of hip-hop’s most controversial figures after pleading guilty to three counts of sexual misconduct with a child. The pair’s new track, 

“Fefe,” which bows at No. 4 on the Billboard Hot 100, stoked the flames further, garnering hot and cold takes from Minaj’s fans.

Minaj TAKING THE SOCIAL TEMPERATURE OF ‘FEFE’

6ix9ine

KHLOE K ARDASHIAN  
S H O U T E D  O U T  I N  “ F E F E ”

“I hearrrddddf!!!! 
How cool is 

that?!?!”

MALIIBU MIITCH
R A P P E R ,  CO - S I G N E D  BY 

M I N A J

“Fefe 
my new 
mood”

NICK NIEVES
FA N ,  B E AU T Y  B LO G G E R

“Absolutely 
the fuck 

not.”

SAFAREE
EX-BOYFRIEND, SONGWRITER

“Ayo I ain’t no hater 
so I gotta say 

that line ‘Ac just 
stop working so 
they hit me told me 

bring my wrist back’ 
is soooo hard. I love 

Icy talk”
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K E E P I N G  U P  W I T H  PAU L
P RO  T I P S Classical contemporary sextet 

y M u s i c has performed with acts 
ranging from B o n I ve r to J o h n 

Le g e n d . Five years ago, another 
pop artist entered its orbit when 
Pa u l S i m o n added yMusic 
trumpeter C . J .  Ca m e r i e r i to 
his band. Now, yMusic is a 
central part of Simon’s farewell 
tour, backing him onstage in 
different combinations. Before 
the trek closes in Simon’s native 
Queens on Sept. 22, Camerieri, 
36; flutist A l ex S o p p, 34; and 
violinist Ro b M o o s e, 35, share 
what they’ve learned so far.

DRAW ON ALL YOUR TALENTS

After inviting the group 

on tour, Simon asked 

Camerieri, “‘What else 

can everyone do?’ He was 

so excited when I told him 

Alex is also a singer.” Adds 

Sopp: “With Paul, I have a 

lot of room to sing out. He 

really likes when people go 

for it.”

KEEP IMPROVING

“Often when we collaborate 

with a band, the 

arrangements are already 

set in stone,” says Moose. 

“With Paul, we’re not left 

out of that process of a 

song evolving over the 

course of a tour. Every day, 

he’s trying to be a little 

more correct.”

3 2  B I L L B O A R D   |   A U G U S T  4 ,  2 0 1 8

As he preps for the release of his third album — 
and shrugs off a recent arrest — L.A.’s hip-hop hero 
plows through a packed afternoon

B Y  R E B E C C A  H A I T H C O A T  •  P H O T O G R A P H E D  B Y  K A Y L A  R E E F E R

W
HEN YG BEGAN DRAWING UP A BLUEPRINT FOR 

Stay Dangerous, his third studio album and one of the 
summer’s standout hip-hop releases, one thing was 
nonnegotiable: DJ Mustard, his old friend and co-

architect of raunchy West Coast rap, had to be behind the boards. It 
was a welcome reunion for the duo, who mined magic  collaborating 
on YG’s 2014 debut, My Krazy Life, which bowed at No. 2 on the 
Billboard 200. But success also bred acrimony, and not a single 
Mustard beat made it onto YG’s 2016 follow-up, Still Brazy.

“We was on our ‘fuck you’ shit; we ain’t work for two years straight,” 
says the 28-year-old Compton, Calif., native (born Keenon Daequan 
Ray Jackson), reclining on a snow-white sofa in the living room of his 
home outside Los Angeles. “Me and Mustard had to get our shit back. 
And we did that [on Stay Dangerous] — big records, radio records.”

With early mixtape tracks like “Pussy Killer” and “I Like Head,” 
YG has always embraced his “party and bullshit” persona, perhaps 
never so successfully as on My Krazy Life, which chronicles a day in 
the life of a gangbanger. On Stay Dangerous, out Aug. 3, he switches 
up his technique and, inspired by Atlanta sessions with Migos  and 
21 Savage, ditches his writing pad and instead freestyles a few hooks. 
Yet the LP still inds YG  reckoning with the thrills (“Big Bank”) and ills 
(“Handgun”) of a  thriving rapper with one foot still in the streets.

On this steamy July day, he’s gearing up for the project’s release 
while dealing with a recent arrest for felony robbery after  snatching 
a man’s chain in Las Vegas. (He says he can’t discuss the case.) If he’s 
stressed by his schedule — which today includes meetings for his 
clothing label, 4hunnid; a video shoot for a collaboration with rapper 
Mozzy; a studio session for last-minute album tweaks; and daddy duty 
with 3-year-old daughter Harmony  — he doesn’t show it. These days, 
his primary concern is staying true to his roots. “I can’t throw shit out,” 
he says. “I’m a dude from the streets, and it’s 110 million n—as on the 
same shit I’m living on. I got to make my shit special.” 

1 YG readied Stay 

Dangerous as well 

as a new 4hunnid 

collection for August. 

2 The rapper on the 

set of Mozzy’s video 

for “Thug Mansion” in 

High Desert, Calif.

3 At home on a 

Saturday morning, 

YG’s first task is 

outfitting one of his 

cars with new rims.

4 YG with 4hunnid 

creative director 

Gavin Mathíeu.

5 Also in August, YG 

will reveal a new, 

higher-end collection, 

Kut and Sew.

1

2

3

4

5

A Day In YG’s  
(Still) Krazy Life

From left: Hideaki 

Aomori, Moose, 

Camerieri, Nadia 

Sirota, Gabriel 

Cabezas and Sopp 

of yMusic.



DON’T FORGET THE 

SIDE HUSTLE

Moose travels with his own 

recording gear to create 

original music in his hotel 

room during downtime. That 

equipment recently came 

in handy: While on tour, 

he got a surprise request 

to record on five upcoming 

songs for Gwen Stefani.

SAVE YOUR ENERGY

When work means two hours 

of rehearsal followed by a 

two-and-a-half-hour show 

each night, conserving 

energy is crucial. “I sleep 

in as much as possible,” 

says Camerieri. “We start 

our workdays at 8 p.m.; 

you can’t be winding down 

by then.” —REBECCA MILZOFF

A
nuel A A walked out of a Miami 
prison on July 17 with a plan: 
“Make history,” he says. The 
Latin trap rapper born Emmanuel 

Gazmey Santiago spent 30 months 
incarcerated after pleading guilty to charges 
of unlawful possession of a firearm and use 
of a controlled substance, stemming from 
an April 2016 incident in his native San Juan, 
Puerto Rico. “They arrested me for my songs,” 
says the 25-year-old in his first interview after 
his release, referring to his sexually explicit, 
sometimes violent lyrics. Prior to and during 
his incarceration, he made five appearances 
on Billboard’s Hot Latin Songs chart, and 
has earned 293.9 million total on-demand 
U.S. streams, according to Nielsen Music. 
Anuel AA is not wasting any time capitalizing 
on his momentum: The day he was released, 
he dropped his debut album, Real Hasta la 

Muerte (Real to the Death), which hit No. 1 
on the Top Latin Albums chart, and has a 
Jennifer Lopez collaboration on deck.

While you were in prison, Latin trap — 

specifically the music of your associates 

Ozuna and Bad Bunny — took off.  Was it 

frustrating to watch from behind bars?

Sometimes I got impatient, but God always 
has a plan. When I had my bail denied, I 
thought my career was over. Ozuna and 
I have been friends since before we were 
famous. I didn’t want him to visit me in 
prison. We’ve stayed brothers through the 
good and the bad, and I wanted to just keep 
my mind in prison and finish my sentence.

You were sent to a half way house in May 

and recorded many of the songs for the 

album there. How about the others?

I recorded some over the phone. But I heard 
it with a delay, and they heard it with a delay. 
So it was like a race. We had to record takes 
and takes. I spent seven, eight months where 
I didn’t write anything. I knew I wasn’t going 
anywhere, so I didn’t want to torture myself 
thinking about the street. I wouldn’t even 
make calls. But when other prisoners started 
coming in and telling me my music was 
playing outside, I started to have faith.

You’ve spoken on social media about 

finding God, yet you don’t talk about that 

in your songs.

Before I went in, I felt lost. I never prayed. 
In jail, I learned to pray to God and always 
find something positive in the negative. 
I’m a very spiritual person, but that’s very 
personal. My relationship with God is 
between me and God. I don’t like to talk 
about that in my music.

While you were in jail,  there were several 

high-profile mass shootings. What are 

your thoughts on gun control?

My opinion is not going to change anything. 
But one firearm, in this world we live in, 
is necessary for many people who need 
protection, as long as they know what 
they’re doing. The problem is not guns but 
the people who have them and what they 
use them for. But that’s not in my hands.
 —LEILA COBO

R I S E ,  I N T E R R U P T E D
Latin trap star Anuel AA was on the cusp of stardom when he began a 30-month 
prison sentence. In his first post-release interview, he describes how he held on

Anuel AA was 

released from 

prison on 

July 17.
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H I T  V I S I O N
B Y  T A T I A N A  C I R I S A N O

City Girls’ JT (left) 

and Yung Miami.

B E H I N D  T H E  L E N S

This year, Dua Lipa hit the mainstream, Drake returned to reign atop the charts and BTS broke a K-pop 
record all thanks in part to standout music videos that boosted their already growing hits. Lipa’s 
breakup anthem “New Rules” was transformed into an empowering ode to putting yourself first; Drake’s 
summer jam “God’s Plan” revealed the rapper’s more benevolent side as he doled out his $1 million video 
budget to unsuspecting fans and charities; and BTS treated its fan army to some of its most ambitious 
choreography to date. These three rising directors helped rake in the views — and, in the process, 
helmed their first music clips for songs that reached the top 10 of the Billboard Hot 100.

  KARENA EVANS 

 Drake, “God’s Plan,” No. 1 

The 22-year-old Director X 

protégée, who created tropics-

inspired videos for R&B 

artists like SZA (“Garden”) and 

SiR (“D’Evils”), was handpicked 

by Drake for “God’s Plan” and the 

female-celebrity-filled clip for 

his follow-up, “Nice for What,” both 

of which topped the Hot 100. (Evans 

also has been spotted on a shoot for 

another Hot 100 No. 1, the rapper’s 

“In My Feelings,” though she won’t 

confirm that she worked on the yet-

to-be-released video.) “[Drake] is 

so brilliant and creative,” says the 

Toronto native. “It starts from an idea 

from him, and we build that together.”

 YONGSEOK CHOI 

 BTS, “Fake Love,” No. 10 

Choi, along with his Seoul-based 

four-member music video directorial 

collective, is known for creating 

cinematic, elaborate K-pop videos. 

They’re most famous for their tight-

knit creative partnership with 

BTS, for which Choi, 37, headed up 

imaginative visuals for “Blood Sweat 

and Tears,” “DNA” and “Fake Love.” The 

lattermost made a historic Hot 100 

debut in May at No. 10, the highest-

ever position for a South Korean group. 

“There’s an old saying: ‘See no evil, 

hear no evil, speak no evil,’” said BTS 

member RM of the “Fake Love” clip’s 

dance routine. “We put that saying in 

the main part of our choreography [so 

that it’s] more powerful than ever.”

 For our list of the 100 greatest music videos of the 21st century and more, go to Billboard.com.

FROM Miami
AGES Caresha “ Yung Miami” Brownlee , 
24; Jatavia “JT ” Johnson , 25
SURPRISE HIT Yung Miami and JT met 
in eighth grade through a mutual friend. 
Hip-hop wasn’t their immediate goal. 
“We just did that ‘Fuck That N—a’ song, 
and it took off,” says Yung Miami of the 
in-your-face track, which arrived last 
December on Quality Control’s Control 

the Streets Vol 1. “[Rapping] became 
important once that got popular.”
FAST FAME The two, whose labelmates 
include Migos and Lil  Baby , cemented 
their up-and-comer status with the debut 
mixtape Period, which trended on Apple 
Music upon its May release. Then, they 
hit the mainstream when Drake tapped 
them for backup vocals on his current 
Billboard Hot 100 No. 1, “In My Feelings.” 
“My son is 5 and he’s advanced, so he 
knows what’s going on,” says Miami. 
“He’s like, ‘Mommy, you got a song with 
Drake?’ It’s so cute.”
HISTORY BUFFS “People like to maintain 
classiness and carry themselves in a 
way, so I feel like we’re an alter ego for 
girls,” says Miami of the duo’s explicit 
lyrics, reminiscent of those by pioneering 
female rappers. They’ve remade Salt-

N-Pepa ’s 1986 anthem, “I’ll Take Your 
Man,” and will record their own version 
of Lil ’  Kim ’s all-female posse track, “Not 
Tonight (Ladies Night Remix).”
KEEPING MOMENTUM Though JT began 
serving a two-year prison sentence on 
fraudulent credit card charges in July, 
Miami will continue solo and plans to 
tour as City Girls in August and release 
another mixtape by year’s end. Says 
Miami: “I got to hold it down and keep the 
City Girls moving.” —BIANCA GRACIE

CITY GIRLS

U P  N E X T
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  HENRY SCHOLFIELD 

 Dua Lipa, “New Rules,” No. 6 

The self-taught London 

director, 37, has filmed 

dance-heavy visuals for Stromae 

and AlunaGeorge. His neon-

splashed, tightly choreographed 

2017 production for Lipa’s “New 

Rules” made her the youngest female 

artist to reach 1 billion views on 

YouTube with a music video. By late 

January, the song cracked the top 10 

of the Hot 100. “We sat around her 

kitchen table with cups of tea for 

hours and made up the video,” recalls 

Scholfield, who followed with a 

monochromatic clip for Lipa’s “IDGAF” 

that same month.

the beat



“There was familiarity between us — right off the bat,” says 
photographer B l a ke Wo o d , recalling when he met A my W i n e h o u s e 
at mutual friend Ke l l y O s b o u r n e ’s house in 2007. For the next few 
years, the 33-year-old stuck by Winehouse’s side at the height of 
her fame, capturing a rarely seen angle of the singer beyond the 
paparazzi’s eyes. His candid shots of Winehouse make up the 150-
page book Amy Winehouse (out Aug. 8 on Taschen America), which 
he hopes will change the perception that her life was only troubled. 

“She had so many strengths,” says Wood. “I want people to 
see that light that she was and just let go of the rest.”B Y  S T E V E N  J .  H O R O W I T Z

“We were on our way to 

this horse trail and waiting 

for others to come [in 

St. Lucia in 2009]. She was 

feeling good and really 

free. We went down this 

private path that led to this 

cove; there was nobody 

there. It was a favorite 

place that we loved to go. 

I think the horses were 

healing in themselves 

and symbolized a sense of 

freedom.”

Wood (right) with 

Winehouse in 2008.

Amy’s  
Other Side

B O O K M A R K E D

BAC KSTO RY

Taylor (left) 

and Mira.

Three years ago, producer Taz Taylor started 

collaborating with friends he had met 

online. “I was like, ‘Let’s build something to 

take over the internet.’ That was the first 

goal,” says the 25-year-old. 

He didn’t take over the web, 

but he did form his own label, 

Internet Money, and the group 

of beatmakers is dominating 

music-streaming services, 

producing hits in 2018 for 

artists like Juice WRLD, Rich the 

Kid and the late X X XTentacion.

Fronted by Jacksonville, Fla., native 

Taylor and Virginia-bred Nick Mira , 17, the 

collective’s 15 full-time members followed a 

familiar path to ubiquity, selling “type” beats 

— instrumentals in the styles of mainstream 

hip-hop artists — online to aspiring rappers. 

But they’ve surged past a 

sea of competitors, securing 

credits with Drake (Scorpion’s 

“Blue Tint,” a No. 30 hit on the 

Billboard Hot 100), Rich the 

Kid (“Plug Walk,” No. 13) and 

XXXTentacion (the Trippie 

Redd-assisted “Fuck Love,” 

No. 28). Mira notched a 

Hot 100 hit on his own, producing on Juice 

WRLD’s No. 3 hit, “Lucid Dreams.”

“We didn’t have anything else going for us,” 

says Taylor of the team’s grass-roots start. “We 

were making [$30,000], $35,000 a month from 

selling beats and drum kits. It just worked.” In 

April, Internet Money secured a joint venture 

with Alamo Records and Interscope Records, 

and in May, it purchased a new Hollywood 

Hills mansion. Six hitmakers live there at 

any given time, and Taylor invested over 

$50,000 for an in-house studio. He wants the 

world to see the family atmosphere he has 

crafted and hopes to land a reality show on a 

cable network. “I’m not in this to be a Metro 

Boomin ,” he says. “I’m in this more to be a 

Jimmy Iovine.” —MICHAEL SAYONARA

The crew’s home in the 

Hollywood Hills.

GETTING RICH OFF HOT 100-TYPE BEATS
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THE MOST AMBITIOUS  

POP-ROCK BAND OF ITS 

GENERATION NEARLY 

SUCCUMBED TO MATTY 

HEALY’S HEROIN 

ADDICTION. NOW CLEAN, 

THE FLAMBOYANT 

FRONTMAN IS TAKING 

HIS GROUP TO NEW 

HEIGHTS

WRITTEN BY

PHOTOGRAPHED BY



Clockwise from top: Young 

Healy with his parents in 

1994; Healy at work on the 

band’s new album earlier this 

year; The 1975 after it won 

best British group at the 2017 

BRIT Awards in London.

LAST SEPTEMBER, 

Matty Healy, the 
exhilarating, exhausting 
frontman of The 1975, 
told his bandmates that 
he intended to keep 
smoking heroin. A 
crisis had been brewing 
since they headlined 
the United Kingdom’s 
Latitude Festival in July, 
just hours after drum-
mer George Daniel’s 
discovery that Healy 
had been using again. 
Intended as a celebra-
tion, the show became 
an intervention. Healy 
conidently told them 
that he would detox 
when they went to Los 
Angeles to start record-
ing their third album. 
Instead, he found him-
self ranting over dinner 
one night, under the 
inluence of benzodi-
azepine, about why he 
didn’t need to stop.

Healy winces and 
inhales a Marlboro Light 
as he paraphrases what 
he said: “Listen, every-
one has to get onboard 
because I’m the fucking 
main deal. If you want 
songs, we’re just going 
to have to get on with 
it.” The next morning, 
he woke up mortiied. “I 

realized that was abso-
lute fucking bullshit. So 
I went downstairs and 
told George I should 
go to rehab.” Daniel is 
the band’s production 
whiz and Healy’s closest 
friend; they live virtually 
next door to each other 
in east London. Healy 
says his habit was the 
irst time a secret ever 
came between them.

The singer spent 
seven weeks at a rehab 
clinic in Barbados 
in November and 
December and has 
been clean since then. 
“People had started to 
lose respect for me, but 

not an irredeemable 
amount,” he says, run-
ning his hands through 
his scrufy, half-perox-
ided hair. “The fact that 
I knew I was building 
on something that 
wasn’t destroying made 
me feel really strong. 
Because I knew that one 
more time and that’s it.”

Healy, 29, frets 
about discussing his 

addiction. He doesn’t 
want to romanticize 
it, trivialize it or invite 
pity. But he has to talk 
about it because it’s all 
over The 1975’s forth-
coming third album, A 
Brief Inquiry Into Online 
Relationships (which will 
soon be followed by a 
fourth album — more 
on that later). When he 
plays me the irresistible 
potential hit “It’s Not 
Living If It’s Not With 
You,” he says bluntly, 
“This is the big heroin 
one.”

“I don’t have things 
that I want to write 
about that aren’t exactly 
what I feel day by day,” 
he explains. “The prob-
lem I have now is that 
this is my truth, and I 
feel like I can’t negotiate 
properly with the world 
if I can’t tell the truth.”

Two hours with Healy 
is a wild ride. He has the 
helter-skelter intelli-
gence of an autodidact, 
name-dropping Debord 
and Dostoevsky, and 
accidentally inventing 
words like “dissolve-
ment.” His brain 
swerves between 
extremes of self-belief 
and self-doubt, so it’s 
hard to keep up with 
all the qualiications, 

revisions, digressions 
and apologies as he 
tries to crystallize what 
he means. This earnest 
craving to be under-
stood creates a sense of 
intimacy disproportion-
ate to the fact that we’ve 
only just met. “I’ve got 
too many thoughts,” 
he says. “That’s why I 
was a good drug addict, 
because it used to stop 

me being like that.”
Healy agrees that his 

radical honesty about 
his own anxiety might 
be the key to the fervor 
of The 1975’s fan base. 
“The manicness seems 
to resonate with peo-
ple, because they know 
how it feels to be like...” 
He struggles to sum up 
the generational condi-
tion. “I don’t know. It’s 
just... a lot.”

MATTY HEALY IS A 

rock star for a gen-
eration that’s too 
clued-in to believe in 
rock stars. Onstage, he 
deconstructs his own 
performance as he goes 
along, like a Father John 
Misty for teenagers. “I 
do the Jim Morrison 
thing a bit,” he says, 
“but I know that you 
know that I know that 
this isn’t real. I’m so 
aware of the vocabu-
lary of rock’n’roll, and 
what’s tired. It’s diicult 
because everything’s 
so postmodern and 
self-referential and 
hyperaware of every-
thing being bullshit. As 
I grow as an artist, I just 
want to be sincere.”

Really, The 1975 
only qualiies as a rock 
band in the sense that 
it is a commercially 

successful group of four 
men who play instru-
ments, which makes 
them an endangered 
species in 2018. Their 
albums include almost 
everything but straight 
rock. The self-produced 
A Brief Inquiry, out in 
November, ranges from 
Auto-Tuned house to 
blue-eyed soul, art-rock 
to the Great American 
Songbook. Their fourth 
album, Notes on a 
Conditional Form, will 
be more intimate, noc-
turnal and cinematic. 
Healy doesn’t think 
there’s anyone else in 
The 1975’s lane.

“There are no big 
bands who are doing 
anything as interest-
ing as us right now,” he 
says, using the top of the 
bill at Britain’s Reading 
Festival as an example. 
“Tell me dudes with 
guitars who are more 
relevant to do that slot,” 
he asks, not expecting 
an answer.

The 1975 would have 
made more sense in 
the 1980s, when pop 
was colonized by the 

post-punk and art-
rock diaspora, and 
a record as bold and 
idiosyncratic as Peter 
Gabriel’s So (one of 
Healy’s favorites) could 
result in top 10 hits, 
platinum discs and 
inclusion on teen-movie 
soundtracks. In the 
current climate, Healy 
is surprised The 1975 
is as popular as it is. 
The band’s second 
album, 2016’s i like it 
when you sleep, for you 
are so beautiful yet so 
unaware of it, topped the 
Billboard 200, yielded 
four top 10 hits on the 
Hot Rock Songs chart 
and elevated the group 
to headlining arenas 
and festivals. Its tracks 
have been covered by 
Lorde, Halsey, Chvrches 
and Dashboard 
Confessional. “When 
I think I’m at my most 
impenetrable, that’s 
when it gets the biggest 
reaction,” says Healy.

“All the signs are that 
the band will just keep 
on growing,” says Jef 
Regan, senior director 
of music programming 

“I DO THE JIM MORRISON THING A BIT, 

BUT I KNOW THAT YOU KNOW THAT I 

KNOW THAT THIS ISN’T REAL.” —Healy
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at SiriusXM’s Alt-
Nation channel. “I 
don’t think there’s a 
ceiling on this one.”

Dressed as only an 
of-duty singer would 
be — fawn cardigan, 
lared blue velvet trou-
sers, Thrasher slip-on 
skate shoes — Healy is 
bobbing around on a 
sunlit sofa at Angelic, 
the picturesque resi-
dential studio in the 
Northamptonshire 
countryside where the 
band has been living for 
the past seven months. 
The garage houses a 
lemon-yellow vintage 
Jaguar E-Type, one of 
Healy’s few inancial 
indulgences. In the 
studio, where Daniel, 
guitarist Adam Hann 
and bassist Ross 
MacDonald are busy 
inishing the classic-
sounding swing ballad 
“Mine,” a picture win-
dow ofers a view of 
grazing horses. It is a 
long way from Healy’s 
London home, which is 

infested with memo-
ries of drug use. 

Occasionally, Daniel 
wanders into the room 
to get something and 
chuckles fondly at 
Healy’s latest live-wire 
monologue. With his 
long hair and half-
unbuttoned shirt, the 

drummer has the look 
and vibe of a Zen surfer. 
Healy compares him 
to a Buddhist: “One 
thing I’ve learned 
from George is about 
the things you can’t 
control.”

Many bands would 
not be able to spend 
seven months living 
and working together 
without at least think-
ing of killing each 
other, but the mem-
bers have known one 
another since they 

were 13-year-olds at 
Wilmslow High School 
in Cheshire, England, 
so they’re used to 
it. “There’s such an 
organic purity,” says 
Healy. “If you fall out, 
you will get over it 
because there’s real 
love there.” Healy says 

he doesn’t have many 
friends outside the band 
and its inner circle. 
He doesn’t like going 
out much and feels 
especially awkward in 
glamorous environ-
ments. “Put us at a 
fashion show and we’re 
a bunch of gimps,” 
he says. “It’s hilari-
ous because we do the 
wrong thing.”

They were bonded 
by struggle. For years, 
says Healy, The 1975 
“couldn’t get arrested.” 

wears a Maison Margiela tank

top and Vivienne Westwood

suit. MacDonald wears a John

Lawrence Sullivan shirt, Cenci 

Vintage pants and Slim Barrett

bracelet and ring. Daniel wears

an A.P.C. tank top, Magliano shirt 

and jacket, and Wales Bonner 

pants. Hann wears a Saint

Laurent tank top, John Lawrence

Sullivan shirt, Cerruti 1881 pants

and Slim Barrett necklace.
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“PUT US AT A FASHION SHOW AND 

WE’RE A BUNCH OF GIMPS. IT’S 

HILARIOUS, BECAUSE WE DO THE 

WRONG THING.” —Healy



Then they set up their 
own label, Dirty Hit, 
with manager Jamie 
Oborne and started 
releasing EPs in 
2012. The same vora-
cious eclecticism that 
confused major labels 
resonated with the 
everything-at-once 
music habits of younger 
listeners. Even when 
they were playing small 
venues, a quarter of 
the audience would be 
diehard fans, lining up 
at the stage door to show 
Healy their 1975 tattoos.

Their intensity 
inspired Healy to pay 
it back. In 2013, he 
talked about captur-
ing the mood of a John 
Hughes movie — “the 
apocalyptic sense of 
being a teenager” — on 
The 1975’s self-titled 
debut album. But the 
band’s young, largely 
female fan base 
prompted condescend-
ing reviews, a stigma 

compounded by the 
suspicion that, as the 
son of British TV stars 
Tim Healy and Denise 
Welch, Healy was a 
celebrity brat. (In the 
United States, where his 
parents are unknown, 
he carries less baggage.) 
So much for critics: 
Soon The 1975 was 
supporting The Rolling 
Stones, and Healy was 
suiciently gossip-
worthy for an extremely 
brief public encounter 
with Taylor Swift to set 
tongues wagging.

With its 17 tracks and 
improbable title, i like 
it when you sleep was 
designed to prove that 
both the band and its 
fans had been under-
rated. “Every time I 
play a show, there’s 
a young girl who’s 
smarter and more well-
informed than I am,” 
says Healy. This time, 
critics swooned. In the 
recent single “Give 

Yourself a Try,” Healy 
jokingly calls himself 
“a millennial that baby 
boomers like.”

Candid though 
Healy’s lyrics were, 
they occluded the 
fact that he had been 
smoking heroin since 
late 2014. From child-
hood, he had felt “a 
deep, carnal desire to 
be sedated,” which is 
why he started smok-
ing weed so early. He 
wanted to turn of the 
noise in his brain and, 
on tour, to cushion the 
adrenaline comedown. 
He also wanted to 
sleep better. He never 
has good dreams, only 
nightmares, and they 
all occur in the same 
location: a dystopian 
housing estate sur-
rounded by a white 
void. “I’ve grown up 
there,” he says bleakly.

What it wasn’t about, 
he stresses, was the 
clichéd myth of the 
countercultural rebel 
junkie. That doesn’t 
work when you’re 
“middle-class and 
confused and a bit sad.” 
His habit was never 
performative, it was 
private, which is why he 
inds it hard to publicize 
it now. “I don’t want to 
fetishize it, because it’s 
really dull and it’s really 
dangerous,” he says, 
reclining on the sofa. 
“The thought of being 
to a young person what 
people like [William S.] 
Burroughs were to me 
when I was a teenager 
makes me feel ill.”

Healy was a func-
tioning addict. In the 
studio, he managed 
with weed. In the States, 
he switched to prescrip-
tion opioids. He could 
go weeks without heroin 
but relapsed when he 
was alone. Though he 



felt his hidden habit 
eating away at his 
relationships, it didn’t 
derail the band, nor his 
relationship with his 
“incredibly wise and 
incredibly beautiful” 
girlfriend, Australian 
actress and model 
Gabriella Brooks. He 
knew what he had to 
lose. “I still risked it,” 
he says, “but it took me 
being in one of the most 
divisive, exciting bands 
in the world to make me 
stop doing drugs for a 
little bit at a time.”

As becomes obvious 
when he rolls a joint, 
Healy’s recovery is 
not abstinence-based. 
He has only ever been 
addicted to “The Big 
One” and is fully com-
mitted to recovery, 
volunteering to take 
weekly drug tests in 
front of his bandmates. 
He says it’s going to be 
“something I struggle 
with for the rest of my 
life.” Five turbulent 
years into his stardom, 
Healy has reached some 
important conclusions 
about where to ind 
self-esteem.

“I thought it would 
be like, ‘Ooh, a bit of 
gold, a Rolls-Royce’ — I 
never had a Rolls-Royce 
— ‘drugs with a pop star, 
shag that pop star’ — I 
didn’t shag any pop stars 
— all of the trappings of 
a music video,” he says. 
“And what you realize 
is the pursuit of happi-
ness is this Sisyphean 
thing for most people. 
Thinking that the goal 
is to be happy is a bit 
mad. It’s more about 
leeting moments of joy 
and knowing that life 
is hard.” He looks reso-
lute, like he’s reciting a 
mantra. “Self-esteem 
requires esteemable 
actions. Telling the 

truth. I think this focus 
on truth is what’s in the 
record.”

WHILE WE ARE 

 talking, The 1975’s new 
single goes live. Healy 
considers reading the 
reactions online but 
decides against it. “Love 
It If We Made It” is a 
rolling chyron of the 
world in 2018, taking 
in Black Lives Matter, 
refugees, social media, 
the death of Lil Peep 
and direct quotes from 
Donald Trump. Many 
would call it a protest 
song, though Healy is 
dubious. “Hopefully 
it could be used on a 
montage for the times, 
but it’s not going to 
change the times,” he 
says. “It doesn’t provide 
a solution.”

Healy is uneasy 
around explicit political 
statements. On June 24, 
2016, the day after the 
British public voted 
for Brexit, The 1975 
played the Glastonbury 
Festival. Healy made a 
passionate speech about 
older voters stealing the 
younger generation’s 
future, but then quali-
ied it with a joke about 
being just a pop star in a 
white suit, so why listen 
to him?

The singer ties 
himself in knots trying 
to make a point about 
the wider political 
discourse, but his gist 
seems to be that intoler-
ance for nuance, context 

and ambiguity ends up 
making many topics too 
radioactive to discuss. “I 
think there’s a big fear 
of saying ‘I don’t know,’ 
and there’s a big fear of 
apologizing in public,” 
he says, frowning. “I’m 
not dying on any hills 
because I don’t really 
know [enough], but I’m 
an artist, and these are 
the things I talk about. 
It’s kind of a discus-
sion between me and 
the world, even though 
that might sound a bit 
egotistical.”

That discussion no 
longer takes place on 
social media, where, 
after some contentious 
tweets about religion 
in 2014, Healy now 
sticks to promoting 
The 1975. It did, how-
ever, appear on walls 
and billboards in major 
cities around the world 
in May. The band’s 
brazen prerelease 
marketing campaign for 
“Give Yourself a Try” 
deployed situationist-
style slogans such as 
“Modernity has failed 
us” and “First dis-
obey; then look at your 
phones.” “We all know 
how addictive the phone 
is, but when it’s brought 
up, it’s boring,” says 
Healy. “It’s almost like 
Brexit or Trump now: 
‘We know, Granddad, 
we know!’ But we don’t 
really want to do any-
thing to change it.”

It is typical of the 
band’s audacity to 
launch such an ambi-
tious teaser campaign 
long before an album 
is inished. Manager 
Oborne says that when 

pondering their next 
move, they ask them-
selves, “What would 
The 1975 do?” The 
answer is, always act 
boldly.

Healy says that the 

campaign conveys some 
of the thinking behind 
the album, but not the 
sincerity. In the past, 
he has been prone to 
subverting a beautiful 
melody with an irrever-
ent, self-aware twist. 
He’s trying to do less 
of that. “All the best 
records are about life in 
an all-consuming way, 
and that’s what I hope 

this record is about,” 
he says. “We live in a 
weirdly postmodern 
time, and I don’t have 
that many solutions, but 
what I know doesn’t have 
solutions is irony. After 
a while you start to hide 
behind it, because it’s 
easier than being truly 
human, which is being a 
bit naive, a bit soppy.”

For a year or so, Healy 

“I DON’T WANT TO FETISHIZE [HEROIN], 

BECAUSE IT’S REALLY DULL AND  

IT’S REALLY DANGEROUS.” —Healy
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liked the idea of ending 
The 1975 in the same 
way David Bowie killed 
Ziggy Stardust: unex-
pectedly and onstage. 
It appealed to his love 
of melodrama and nar-
rative closure to bow 
out with the decade. 
Eventually, though, he 
decided against robbing 
himself of the most 
important thing in his 

life for the sake of a 
memorable statement.

As is his habit, he 
went to the opposite 
extreme and said that 
the band should record 
two albums in quick 
succession. The group 
is going to Los Angeles 
to make Notes on a 
Conditional Form, with 
a plan to release it next 
spring, a few months 

into a world tour. He 
excitedly plays me 
some of A Brief Inquiry 
on his Mac. The songs 
variously recall George 
Michael, John Cale, 
Chet Baker, Radiohead 
and Drake. One is nar-
rated by Apple’s Siri. 
Another is named for 
conceptual artist Joseph 
Beuys’ 1974 piece I Like 
America and America 

Likes Me. It’s... a lot. 
Healy isn’t trying to 

make The 1975 bigger 
(“I wouldn’t know what 
the formula would be”), 
just more interesting.

“Once I’ve done 
something, I’m on 
to the next thing,” 
he says. “I feel more 
addicted to the days 
when I walked around 
Manchester, dreaming 

of playing Madison 
Square Garden, than 
to playing Madison 
Square Garden. I’m 
not very good in the 
moment. The past is 
like this vague, hazy, 
beautiful memory, and 
the future is this vague 
uncertainty, and there 
seems to be this clinical 
spotlight on the present, 
where I don’t get to 

Hann, MacDonald 

and Daniel. The 

band wears

Comme de 

Garçons shirts 

and Ermenegildo 

Zegna suits.
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experience those things 
that I romanticize either 
side of it.”

Each night at Angelic, 
Healy goes to bed 
 listening to The 1975’s 
new material on head-
phones and fantasizing 
about the irst time the 
band will play it live. His 
eyes grow round at the 
thought of it. He is wide 
awake and dreaming. 



Plunged Into ‘A Circus 
Mixed With An Orgy’
In an exclusive excerpt from her memoir Anything for a Hit: An A&R Woman’s 
Story of Surviving the Music Industry, the author recalls her harrowing 
experience working for Atlantic Records in a pre-#MeToo record industry
B Y  D O R O T H Y  C A R V E L L O  P H O T O G R A P H E D  B Y  M A C K E N Z I E  S T R O H

Ertegun is l ionized in 

the music business. 

Do you  expect any 

blowback from 

this book?

I’ve already had a bit 
of backlash — how 
could I do this — but 
I really don’t care. 
Ahmet knew I was 
writing the book, 
and everything in 
the book is true. 
If people want to 
believe he was a 
warm, fuzzy guy 
that didn’t step over 
people to make his 
vast wealth, that’s 
their fantasy. It’s 

not mine. I spent 
12 hours a day with 
him. Those upset by 
the book shouldn’t 
buy it. I hope it 
helps other women 
facing abuse.

You insisted that 

this inter view be 

conducted by a 

man. Why ?

Men control the 
music business, and 
now that women are 
starting to speak 
up about the abuse 
they’ve endured, 
we need men to 
stand for us and 

While working at Atlantic Records from 
1987-1990, when, she says, she was fired 
for complaining about the misogynistic 
treatment she suffered at the hands of the 
virtually all-male executive staff, Dorothy 
Carvello realized that the diaries she had 
been keeping could make a good book. Her 
subsequent experiences at RCA, Columbia, 
Epic and other labels only confirmed that 
notion, and 18 years after leaving that world, 
the Brooklyn native is set to publish her frank 
and funny memoir, Anything for a Hit: An A&R 

Woman’s Story of Surviving the Music Industry, 
on Sept. 4. Carvello, 56, who still works in the 
industry as an indie publicist, spoke about 
her unvarnished depiction of her former boss, 
Atlantic founder Ahmet Ertegun (who died in 
2006) and the industry’s treatment of women.

Carvello On What 
The Music Industry  
Must Do Now

him down at the Atlantic recording studio 
on Sixtieth Street and Broadway. He was 
producing an album for a commercial 
 jingle singer turned Atlantic  recording 
 artist named Rachele Cappelli, who 
wasn’t in the studio that night. When 
I arrived, I found Ahmet in the control 
room, pants and underwear down to the 
loor, getting a blow job.

He saw the papers in my hand and gave 
me a look I would come to know well. It 
said, “Are you in?” I held his gaze,  feeling 
the pressure. How badly do I want to roll 
with Ahmet? What would I do to enter his 
world? I knew if I went along with this, 
there was no turning back. I walked to 
him calmly and handed him the papers. 
He signed them, mid–blow job, without 
a word.

The battle for my soul had begun. 
There was no honeymoon. I was plunged 
headirst into what I can only describe as 
a circus mixed with an orgy. If personnel 
had actually enforced the rules, everyone 
in the building would have been ired 
by lunch.

Everything was about sex at Atlantic. 
Discussing sex and having sex took up a 
large part of the day, and there was always 
time for pleasure on Ahmet’s watch. There 
was a term for sex that we all used—
“slapping it,” or “slappage” for short. 
These words were hilarious coming from 
Ahmet’s Turkish mouth. Few people saw 
this side of him.

I learned to be careful entering any 
oice, because some executives watched 
pornography behind closed doors. They 
also walked around with pornographic 
magazines hidden in manila envelopes, 
and they’d read them during meetings. 
Is it any wonder these guys were sexual 
animals in the workplace? Watching porn 
all day got them hyped up and ready to go. 
This behavior created a culture of toxic 
masculinity.

The promotion department was the 

I
STARTED WORK ON MONDAY, 

April 6, 1987, nine days before 
my twenty-ifth birthday. I got an 
oice in the executive wing, near 
Atlantic president Doug Morris, 
vice  chairman and CFO Sheldon 
Vogel, and of course, Atlantic 

founder/chairman Ahmet Ertegun. My 
oicial title was  secretary to the chairman, 
or as Ahmet said it in his frog-croak voice, 
“sec-a-tary.”

My oice was in the middle of the 
hallway leading to the executive wing, 
making me an easy target. One executive 
walked past my oice every day and said, 
“Blow me.” I hadn’t even met him. I was 
also across the hall from the head of A&R, 
Tunc Erim, the most vulgar, disgusting 
man of the bunch. He called everyone a 
cocksucker or a cunt, and he grabbed my 
ass constantly. I hated it.

These men were sending me a  message: 
Don’t get comfortable here; you aren’t 
important. I got that message every day 
from nearly every man who worked at 
Atlantic. In large and small ways, they 
tried to chip away at my conidence and 
strip away my power.

Most of the men were too stupid to 
deliver that message with anything 
approaching inesse. Their attempts to 
degrade me were cartoonish—pinching 
my ass, bragging about their dicks,  telling 
me to blow them.

Still, I loved the job. My sense of 
 morality had been shaped by the nuns 
who had taught me at school. I knew the 
nuns wouldn’t have approved of anything 
that went on at Atlantic, and yet, I didn’t 
care. Nothing about life up to that point 
had been fun. The nuns weren’t fun. 
Catholic guilt wasn’t fun.

Atlantic was fun.
That week, I got my irst big task: ind 

Ahmet and get his signature on some 
inancial papers. It was after hours, and 
he had already left the oice, but I tracked 
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Carvello 

photographed July 26 

at home in New York.



with us. Men are not 
the enemy. I felt that 
if you had a female 
journalist interview 
me, it would send 
the message that, 
“Oh, the women are 
ganging up on the 
men.” That’s not what 
I’m trying to say. As 
I wrote in the book, 
there were a few men 
who did stand up and 
help me, and I would 
take a bullet for any 
one of them.

The  misconduct 

 scandals of the last 

year have made 

some men  sensitive 

to how they  interact 

with female 

 colleagues.

I’m hearing from 
men that they don’t 
want to close their 
doors when they 
meet with a woman. 
They’re afraid of 
women — and that’s 
wrong. Thirty-one 
years after I started 
in this business, 
white males are still 
running things. We 
need to get women 
into power positions, 
and we can’t do that 
without the men.

You endured a lot of 

abusive  behavior 

on the job. At one 

point ,  you write that 

Ertegun  fractured 

your forearm in a fit 

of anger.  And yet 

you admit that 

you bought into 

the culture.

I was a product of 
Catholic school, 
which teaches you 
that anything that’s 
fun is not allowed. 
Ahmet Ertegun  
was a permission 
slip to be bad. 
Watching men 
behave freely is very 
attractive when 
you’re a repressed 
young woman. 
I thought that 
by running with 
them and enabling 
them to behave 
in a disrespectful 
fashion, I was one of 
them — but I wasn’t. 
I didn’t want to admit 
I was being paid less. 
I didn’t want to admit 
I was being passed 
over for promotions 
because that would 
have deflated my 
dream of being an 
executive in the 
music business.

What was the pay 

disparity then?

I tapped out at 
60 grand, which 
was like the weekly 
[travel and expenses 
report] for the male 
executives, who were 
making well over 
six figures. After all, 
they had families to 
support. I heard that 
many times. I was 
also told by one of the 
men at Atlantic, “No 
babies [for you] on 
my watch.”

There have been 

media reports of 

executives tr ying 

to get their hands 

on your  manuscript . 

Any good 

 stories there?

There are two men 
— kings of the music 
industry who I’m 
not going to name 
because I want the 
book to stand on its 
own — who have 
been trying to get a 
hold of my book. The 
funny thing is, when 
I sent them emails 
asking them to talk 
to me about why they 
did what they did to 
me — which I did with 

many of the people 
I wrote about in the 
book — they refused.

How has the 

 treatment of  women 

changed in the last 

30 years?

Things have 
improved in terms 
of men’s behavior 
toward women, 
but there still aren’t 
enough men helping 
enough women get 
to the jobs where 
they’re in the room 
making decisions.

If  you were  running 

a label,  what 

would you do to 

achieve change?

The industry has 
to close down for 
a day, if not longer, 
and everyone from 
the receptionists to 
the CEOs should 
undergo  unconscious 
gender-bias training.

So the  music 

 industr y 

should have a 

 Starbucks   moment?

Except we’re going 
to need more than 
an afternoon.
 —FRANK DIGIACOMO

worst. Once I walked in on two  promotion 
executives watching a Japanese porn 
movie while one of Atlantic’s biggest 
stars sat with them eating Chinese food. 
Let’s just say I felt it in the air. Another 
 promotion executive decorated his oice 
with dildos, S&M harnesses and ball gags, 
masks, lube, and a cat o’ nine tails whip. 
It looked like the Pink Pussycat Boutique, 
a sex shop in New York’s Greenwich 
Village. (One Atlantic vice president had 
a house account there, and after sales 
meetings executives would order sex 
toys,  pornography, and lube, which the 
Boutique delivered.)

By the time I arrived at Atlantic, Ahmet 
didn’t want to be bogged down with 
the dull details of running the company 
 anymore. He’d been the greatest talent 
inder in the business, but he had burned 
out. Now he just wanted to play. He 
needed an entire entourage to help him 
function—enablers, drug dealers,  hookers, 
groupies, hangers-on, bodyguards, and 
yes, his secretary. I became his  unoicial 
cleaner. By the end of the night, his 
clothes were usually encrusted with 
cocaine or vomit or both, and he needed a 
good wiping down.

For a normal twenty-ive-year-old girl, 
cleaning puke of an old, drug-addled 
lecher might have been a deal breaker. 
I guess I wasn’t normal, because I loved 
it. Ahmet was free. His life was the exact 
opposite of mine, and I got paid to live 
some of the wildest parts with him. It 
knocked me out. How could it not? My 
mother could barely aford to buy me 
Christmas presents, and here was a 
man whose chaufeur drove him in his 
Mercedes to the company jet. Here was 
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a man who gave Eric Clapton advice 
and wrote Henry Kissinger letters. He 
had everything I wanted, but unlike my 
 childhood, I wasn’t on the outside looking 
in. I was in.

Then again, every day gave me 
 compelling reasons to get out. Ahmet ran 
Atlantic like a dysfunctional family. He 
created a world of extreme  contradiction 
that could go from fun and exciting one 
moment to upsetting and abusive the 
next. When you’re new at a job, especially 
as a woman, you don’t know if you can 
speak up. If you let the irst ofense go, it 
becomes much harder to stop the second 

one from happening. I didn’t know where 
to draw the line, and I didn’t even know 
that a line should or could be drawn. It 
just seemed normal.

For instance: I’d been on the job a few 
weeks when I stepped into the elevator 
with two executives. Somehow, between 
loors two and one, they pulled my skirt 
down to the loor. When the elevator 
doors opened, I faced the crowded lobby 
in my panties. This was normal.

For instance: every day, senior vice 
presidents under Doug Morris came into 
my oice and bragged about how big their 

dicks were, and how great it was going 
to be for me if I fucked them. They’d 
brag about each other’s dicks too. This 
was normal.

For instance: many mornings I would 
open Ahmet’s mail to ind Polaroid 
 pictures of him naked, performing various 
sex acts with various women, along with 
a letter threatening blackmail. This was 
a rough way to start my day—Ahmet’s 
body looked like a shriveled egg—but 
for Ahmet, blackmail was as normal as 
 breakfast. It was part of his everyday life. 
He had protocol for these packages—I’d 
turn them over to a senior executive. He 

would call the girl and get her to sign a 
nondisclosure agreement, then he’d pay 
her of from a safe full of cash he kept 
in his oice for just that purpose. This 
was normal.

I didn’t question it. I wasn’t even 
shocked—that’s the scary part. Right from 
the start, I enabled this behavior. The men 
called me “cunt,” “cunty-poo,” “blow 
job.” It was against the rules, but again, 
no one enforced the rules. That was just 
how the world worked. I once went to a 
lawyer, who advised me that if I sued for 
 harassment, I’d lose my job. Worse than 

that, I knew I’d be blackballed from the 
entire business. Ahmet and his fellow 
industry heads often disliked or even 
hated each other, but they’d close ranks to 
protect their dominion when necessary. I 
saw male executives get erased that way; 
who knows what they would have done to 
a female secretary.

Ahmet made it all seem so natural. He 
was like the snake in the Garden of Eden 
charming me with that red,  delicious 
apple. He told me that men couldn’t 
biologically control their sexual urges. 
He told me that I couldn’t expect a man 
to remain faithful. He told me that my 

 greatest bargaining chip as a woman was 
my pussy. I believed it because I revered 
him. I bit the apple.

I
N THE SUMMER OF 1987, AHMET 

called me into his oice.
“Take a letter,” he said. “Dear Jew 

motherfucker...”
“That’s what you want to say?” I looked 

at him.
He thought for a moment.
“Okay, delete ‘Jew.’ ”

1 Ertegun (second from right)

with Rolling Stone founder 

Jann Wenner, Tina Turner and 

producer Phil Spector (second, 

third and fourth from left) at 

the 1989 Rock & Roll Hall of 

Fame induction ceremony in 

New York. 2 From left: Jon Bon 

Jovi, Carvello and Sebastian 

Bach in Dallas in 1989. 3 From 

left: Ertegun, Mick Jagger, Pete 

Townshend, Mick Taylor, Keith 

Richards and Ronnie Wood at 

the 1989 Rock Hall ceremony. 

4 Carvello with former Atlantic 

Records colleague Jason Flom 

at a 1998 Grammy Awards party. 

5 From left: Ertegun, Donald 

Trump and Clive Davis circa 

1990. 6 From left: White Lion’s 

Vito Bratta, Carvello and Steven 

Tyler in Honolulu in 1988.

Every day, senior vice presidents under Doug Morris came into my office 
and bragged about how big their dicks were, and how great it was going  
to be for me if I fucked them. They’d brag about each other’s dicks too.  
This was normal.

4

5

6

CONTINUED ON PAGE 74
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1The Twist 1960

CHUBBY CHECKER

The only song to rule the 
Billboard Hot 100 in separate 
release cycles (one week in 
1960, two in 1962), thanks 
to adults catching on to the 
song and its namesake dance 
after younger audiences 
popularized them.

2Smooth 1999

SANTANA FEAT. ROB THOMAS

3Mack the Knife 1959

BOBBY DARIN

“I love that eternally cool feel,” 
says Warren. “It’s a nostalgic 
thing: It brings me 
back to the songs 
my older sisters 
and my parents would play. 
I was writing something 
recently and thinking, ‘What 
would “Mack the Knife” be 
in 2018?’ ”

4Uptown Funk! 2015

MARK RONSON FEAT. BRUNO 

MARS

5How Do I Live 1997

LEANN RIMES

6Party Rock Anthem 

2011

LMFAO FEAT. LAUREN BENNETT & 

GOONROCK

7 I Gotta Feeling 2009

THE BLACK EYED PEAS

8Macarena (Bayside 

Boys Mix) 1996

LOS DEL RIO

9Shape of You 2017

ED SHEERAN

Sheeran’s first Hot 100 No. 1 
ruled for 12 weeks in 2017, 
but even after its reign ended, 
it broke records, staying in the 
top 10 for 33 weeks — one 
more than The Chainsmokers’ 
“Closer” (featuring Halsey) and 
LeAnn Rimes’ “How Do I Live.”

10Physical 1981

OLIVIA NEWTON-JOHN

11You Light Up My 

Life 1977

DEBBY BOONE

12Hey Jude 1968

THE BEATLES

13Closer 2016

THE CHAINSMOKERS 

FEAT. HALSEY

14 We Belong 

Together 2005

MARIAH CAREY

15Un-Break My Heart 

1996

TONI BRAXTON

16Yeah! 2004

USHER FEAT. LIL JON & 

LUDACRIS

In 2004, R&B and hip-hop’s 
dominance was undeniable, 
and “Yeah!” perfectly captured 
the day’s hottest sounds: 
Usher’s smooth vocals, 
Ludacris’ light-hearted 
rhymes and Lil Jon’s crunk-
R&B production. The Atlanta 
trio was rewarded with 12 
weeks atop the Hot 100, but 
R&B and hip-hop were 2004’s 
real MVPs: A person of color 
performed every Hot 100 No. 1 
that year.

17Bette Davis Eyes 

1981

KIM CARNES

18Endless Love 1981

DIANA ROSS & LIONEL 

RICHIE

19 Tonight’s the Night 

(Gonna Be Alright) 

1976

ROD STEWART

20You Were Meant for 

Me/Foolish Games 

1997

JEWEL

21 (Everything I Do) I 

Do It for You 1991

BRYAN ADAMS

22 I’ll Make Love to 

You 1994

BOYZ II MEN

23The Theme From 

“A Summer Place” 

1960

PERCY FAITH & HIS ORCHESTRA

24Le Freak 1978

CHIC

25How Deep Is Your 

Love 1977

BEE GEES

“The Bee Gees are some of 
the best songwriters ever in 
pop music, and this is one of 
their better songs,” 
says Warren of the 
first single from 
the Saturday Night Fever 
soundtrack, which became the 
Gibbs’ top-charting hit.

26Eye of the Tiger 

1982

SURVIVOR

27We Found Love 

2011

RIHANNA FEAT. CALVIN HARRIS

28Low 2008

FLO RIDA FEAT. T-PAIN

Michael Jackson got 

a head start — so why 

does Janet narrowly 

outrank him on 

the list of the top-

performing artists 

in Hot 100 history? 

(She’s No. 7; he’s No. 8.) 

Michael boasts 13 

No. 1s among his 30 

top 10s, both higher 

sums than Janet’s 

respective totals of 

10 and 27. (Michael’s 

numbers reflect only 

his solo career, not the 

four No. 1s, among 

11 top 10s, that he 

earned as a member 

of The Jackson 5 and 

The Jacksons.) But the 

more weeks an artist 

spends in the chart’s 

upper echelons, the 

better his or her all-

time tally, and Janet has 

racked up 219 weeks 

in the top 10 compared 

with Michael’s 183. 

Between the two, Janet 

has also spent the most 

time at No. 1 with any 

single: “That’s the Way 

Love Goes” ruled for 

eight weeks in 1993, 

topping the career-best 

seven-week reigns of 

Michael’s “Billie Jean” 

in 1983 and “Black 

or White” in 1991 

and 1992. 

 —GARY TRUST

Little Sister, Bigger Artist

ALL-TIME! TOP 100 
ARTISTS

1 THE BEATLES • 2 MADONNA • 3 ELTON JOHN • 4 ELVIS PRESLEY • 5 MARIAH CAREY • 6 STEVIE WONDER • 7 JANET JACKSON • 8 MICHAEL JACKSON • 9 WHITNEY HOUSTON • 

10 RIHANNA • 11 THE ROLLING STONES • 12 PAUL McCARTNEY • 13 BEE GEES • 14 USHER • 15 CHICAGO • 16 THE SUPREMES • 17 PRINCE • 18 DARYL HALL & JOHN OATES • 

Janet and Michael 

Jackson at the 1993 

Grammy Awards, 

where she presented 

him with the Grammy 

Legend honor.
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MEET OUR POP EXPERTS!

Annotations to the list from...

DIANE WARREN 

Songwriter of “How Do 
I Live,” No. 5, and “Un-

Break My Heart,” No. 15

BILLBOARD

Charts team members 
Gary Trust, Xander Zellner 

and Trevor Anderson

MARK RONSON

Artist-songwriter-
producer of “Uptown 

Funk!,” No. 4

P

Post Malone 
Scores Second 
No. 1 With ‘Psycho’



29 I Just Want to Be 

Your Everything 

1977

ANDY GIBB

30Too Close 1998

NEXT

31Every Breath You 

Take 1983

THE POLICE

“It became this wedding song, 
but it’s about a stalker!” says 
Warren with a laugh. “You 
think it’s romantic, but it could 
be someone looking through 

your window! I like the 
subversiveness of that. 
And it had quite a life 

too, with Puffy’s version [“I’ll 
Be Missing You”]. If you put 
those two together, it’d be 
No. 1 on this list.” (This is true.)

32Somebody That 

I Used to Know 

2012

GOTYE FEAT. KIMBRA

33Despacito 2017

LUIS FONSI & DADDY 

YANKEE FEAT. JUSTIN BIEBER

34Flashdance… What 

a Feeling 1983

IRENE CARA

35Rolling in the Deep 

2011

ADELE

36Tossin’ and Turnin’ 

1961

BOBBY LEWIS

37The Battle of New 

Orleans 1959

JOHNNY HORTON

38One Sweet Day 

1995

MARIAH CAREY & BOYZ II MEN

39Truly Madly Deeply 

1998

SAVAGE GARDEN

40Silly Love Songs 

1976

WINGS

41Let’s Get It On  

1973

MARVIN GAYE

42Night Fever 1978

BEE GEES

43Another One Bites 

the Dust 1980

QUEEN

44Say Say Say 1983

PAUL McCARTNEY & 

MICHAEL JACKSON

45How You Remind 

Me 2001

NICKELBACK

46Tie a Yellow Ribbon 

Round the Ole Oak 

Tree 1973

DAWN FEAT. TONY ORLANDO

47 It’s All in the Game 

1958

TOMMY EDWARDS 

SEE STORY  

48 I Want to Hold Your 

Hand 1964

THE BEATLES

The all-time top act in Hot 100 

Carly Rae Jepsen is not, technically, a one-hit 
wonder. After “Call Me Maybe,” she climbed 
to No. 8 with the Owl City collab “Good Time,” 
and six of her singles have appeared on the 
Billboard Hot 100. But “Call Me Maybe” was the 
second-best-selling song of 2012 (according to 
Nielsen Music) and Jepsen’s breakthrough after 
a third-place Canadian Idol finish and little-
heard 2007 debut. Topping the Hot 100 for nine 
consecutive weeks and reaching No. 50 on this 
list, the song was so massive, so memorable, so, 
well, perfect, that Jepsen may never escape the 
burden of its legacy.

Yet unlike other artists 
who won’t ever completely 
step out of one song’s 
shadow, like Radiohead 
(“Creep”) or Beck (“Loser”), 
Jepsen does not have 
a tortured relationship 
with her hit. In fact, it’s 
still a staple in her live 
performances, and she’s 
just as bubbly and earnest 
performing it as she was 
in its campy music video. 
To her loyal and passionate 
fans — the “Jepfriends” she has cultivated over 
the years since her breakthrough by writing 
similarly impeccable songs — “Call Me Maybe” 
is the sum of Jepsen’s talents wrapped up 
in a neat, three-and-a-half-minute tune so 
immediately recognizable that even nonfans 
know it from its opening string-plucks. While 
those outside of Jepfriend-dom might have 
been surprised by the sophistication of her 
third album, 2015’s E-mo-tion, her fans knew 
better. We had already glimpsed the pop 
savant Jepsen was on “Call Me Maybe.” (Not 
coincidentally, the biggest hit off E-mo-tion 

was “I Really Like You,” a joyous banger in the 
“Maybe” mold.)

If “Call Me Maybe” is a supposed one-
hit-wonder’s one hit, it is arguably the most 
fiercely beloved random smash on this 
entire list. Jepfriends don’t advertise their 
special relationship to Jepsen’s discography 
by rejecting the song everyone else knows 
or trying to justify how deep her talents run 
beyond it. It’s the foundation of her career and 
catalog, and as such, we don’t just continue 
to embrace it — we embrace it as a key part 

of what makes Jepsen the 
pop star we love.

I tested that idea 
recently when I tweeted 
a question to my fellow 
Jepfriends: Does “Call Me 
Maybe” hold up? Over 
half a decade since this 
earworm entered the 
airwaves, the responses 
were overwhelmingly 
affirmative. “Still one of 
the most intoxicating 
songs of all time ... Still 
somehow sounds fresh,” 

wrote one user. “It’s beyond love. It’s sacred 
canon,” responded another. “It’s amazing, and 
on its own, it still slaps,” another observed, 
though he, like some other respondents, 
did note that it can feel “out of place” with 
respect to the rest of Jepsen’s output. When 
I interviewed Jepsen in 2015, she seemed to 
share that sentiment. “ ‘Call Me Maybe’ was 
such a gift, but I don’t need that to happen 
again in my life,” she said, her big brown eyes 
hidden behind pink sunglasses. To her fans, 
too, it’s still a gift — and what she has done 
since continues to prove its promise.

One-Hit Wonderful
A Carly Rae “Jepfriend” on why her fans — and Jepsen herself — stand by the 
supernova single that launched her to stardom  BY STEVEN J. HOROWITZ

19 ROD STEWART • 20 OLIVIA NEWTON-JOHN • 21 DRAKE • 22 ARETHA FRANKLIN • 23 MARVIN GAYE • 24 TAYLOR SWIFT • 25 KATY PERRY • 26 PHIL COLLINS • 27 BILLY JOEL • 28 DIANA ROSS • 29 THE FOUR SEASONS •  

30 THE TEMPTATIONS • 31 DONNA SUMMER • 32 THE BEACH BOYS • 33 LIONEL RICHIE • 34 BRUNO MARS • 35 NEIL DIAMOND • 36 CARPENTERS • 37 MAROON 5 • 38 BOYZ II MEN • 39 THE JACKSONS • 

Jepsen sang “Call 

Me Maybe” at the 

2012 American 

Music Awards in 

Los Angeles.
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history broke through in 
America with this single, the 
first of its record 20 No. 1s. 
The song reigned for seven 
weeks, setting the record for 
the longest-leading debut 
hit on the chart for a Capitol 
Records act. (Forty-four years 
later, Katy Perry tied the mark 
with “I Kissed a Girl.”)

49Shadow Dancing 

1978

ANDY GIBB

50Call Me Maybe 

2012

CARLY RAE JEPSEN 

 SEE STORY

51Blurred Lines  

2013

ROBIN THICKE FEAT. T.I. + 

PHARRELL

52Candle in the Wind 

1997/Something 

About the Way You Look 

Tonight 1997

ELTON JOHN

53No One 2007

ALICIA KEYS

54 I Will Always Love 

You 1992

WHITNEY HOUSTON

55End of the Road 

1992

BOYZ II MEN

The first No. 1 song by a black 
performer on the Billboard 
Hot 100 — which arrived 
merely a month after the 
chart’s inception — tells one of 
those tales that finds American 
music slipping the bounds of 
genre. Tommy Edwards’ 1958 
song, “It’s All in the Game,” 
wasn’t rock’n’roll or R&B, but a 
tune-up of Edwards’ own 1951 
version of a swelling, croony 
ballad — itself an adaptation 
of a four-decade-old ditty by 
an amateur parlor tunesmith. 
That last detail also makes it 
the only pop hit ever written by 
a top White House official and 
improbably ties a 1925 Nobel 
Peace Prize winner to the 2016 
literary Nobel laureate.

“It’s All in the Game” draws 
its sweet tune from “Melody 
in A Major,” written in 1911 by 
a banking executive named 
Charles G. Dawes, who would 
soon be a military general and 
later a federal budget chief. 
By the mid-1920s, Dawes 
would be Calvin Coolidge’s vice 
president, though reputedly a 
lousy one. His Nobel was for his 
earlier work on the Dawes Plan, 
which (temporarily) helped 
Germany stave off postwar 
economic collapse. But in 
his off-hours, Dawes was an 
avid light-classical flautist-
pianist. “Melody” is his only 
known composition, and it’s 
dumb luck it’s known at all: He 
handed off the score to a friend 
who, to Dawes’ amazement, 
got it published. It became 
a piano-roll hit, renowned 
violinist Fritz Kreisler made it 
his curtain closer, and by the 
1930s, it was in the repertoire 
of big-band orchestras like 
Tommy Dorsey’s — though 
the first attempt to set it to 
words, as “Let Me Dream,” fell 
flat. Over time, Dawes found 
himself vexed by the song, 
which bands “manhandled” in 
his honor everywhere he went, 

according to his biographer 
Bascom N. Timmons in Portrait 

of an American.
Whatever made New York 

lyricist Carl Sigman think to 
use “Melody” as raw material 
in 1951, when he did he made 
a crucial change. He extended 
Dawes’ initial trilled figure into 
a seven-note staircase that the 
first line climbs and descends, 
with the words, “Many a tear 
has to fall.” It gave singers a 
great showboating moment 

off the top, but it also set 
up the song’s main tension, 
musically acting out an arc 
of anticipation and letdown, 
pivoting on a teardrop.

Alas, Dawes never got 
to hear the lyrics that 
immortalized his tune: 
As Sigman’s son recently 
recounted in American 

Songwriter, Dawes died the 
same day Sigman turned the 
song in to his publisher, Mac 
Goldman, who cracked, “Your 
lyric must have killed him.”

By 1951, the dapper, Nat 
“King” Cole-influenced 
songwriter-crooner Tommy 
Edwards, from Richmond, 
Va., had been kicking around 
New York for several years 
with tepid success (his 
life is traced in a recent 
documentary, Tommy 

Edwards: Henrico’s Hit 

Maker). Now, his languid 
original version of “It’s All 
in the Game” with MGM 

briefly made the pop top 20, 
quickly followed by covers 
from Cole himself, Dinah 
Shore, Louis Armstrong and 
others. Still, both singer and 
song likely would have faded 
had MGM not had Edwards 
recut it as a “beat ballad” in 
1958 — perhaps swayed by 
how Connie Francis earlier 
that year had turned moldy 
’20s chestnut “Who’s Sorry 
Now” into a teen-friendly 
No. 4 hit. With a new bottom 

end, rhythm section 
and stylistic nods to 

doo-wop, the rearrangement 
seemed to unleash something 
definitive and magnetic in 
Edwards’ voice. Suddenly 
“Game” was everywhere, a 
staple of slow dances and 
roadster cruises for years, 
as fans still reminisce today 
in the comments on its 
unofficial YouTube page.

There’s nothing dated about 
the puzzle it poses: Is love just 
“the game,” a psyche-wrecking 
battle (“Once in a while he will 
call...”) out of the nightmare 
1990s dating guide The Rules? 
Or perhaps it is the dream held 
out by the song’s climax, all the 
dreamier for its delay: “Then 
he’ll kiss your lips/And caress 
your waiting fingertips/And 
your hearts will fly away.” Sung 

the way Edwards does it, the 
song sustains both visions, the 
realist’s and the romantic’s.

That’s the test undertaken 
by the countless musicians 
who’ve covered it since. The 
best include a crackling 1970 
soul version by the Four Tops, 
a poignant 1984 country cover 
by Merle Haggard and an 
inspired Van Morrison take 
on his 1979 album, Into the 

Music, that segues into a long 
improvisation called “You 
Know What They’re Writing 
About” — deservedly treating 
“It’s All in the Game” as the 
prototypical love song that can 
sum up the whole genre. As 
for the Nobel connection, Bob 

Dylan performed the song 10 
times on tour in 1981 — and 
then never again, though some 
renditions survive on bootlegs.

In an eerie parallel to Dawes, 
though, Edwards never 
witnessed these tributes. He 
could not duplicate the success 
of “Game” — his greatest-hits 
collections are like hearing the 
same song repeated in ever-
weaker echoes. His smash 
had been caught between 
eras, and his talents never 
found another niche. By the 
mid-’60s, Edwards was back 
in Richmond, where he would 
die at age 47, likely from 
complications of alcoholism, 
in 1969. In show business, 
such tragic twists are, too 
often, all in the game.

A Trailblazer’s Twisting Path
“It’s All in the Game” took Tommy Edwards to No. 1 and earned him the No. 47 spot on 
this list. What came before, and after, is a foundational pop tale  BY CARL WILSON

40 CONNIE FRANCIS • 41 BEYONCÉ • 42 BRENDA LEE • 43 KENNY ROGERS • 44 BARBRA STREISAND • 45 BRYAN ADAMS • 46 CHER • 47 GEORGE MICHAEL • 48 THE BLACK EYED PEAS • 49 P!NK • 50 BOBBY  

VINTON • 51 JOHN MELLENCAMP • 52 THREE DOG NIGHT • 53 HUEY LEWIS & THE NEWS • 54 GLORIA ESTEFAN • 55 BON JOVI • 56 CHUBBY CHECKER • 57 RAY CHARLES • 58 FOREIGNER • 59 CHRIS BROWN • 

Edwards onstage 

at the New York 

Paramount in 1952.
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56Boom Boom Pow 

2009

THE BLACK EYED PEAS

Some years, the No. 1 spot 
on the Hot 100 belongs to 
one act for weeks on end 
(The Beatles in 1964, Drake 
in 2018). But no artist has 
achieved a streak like The 
Black Eyed Peas did in 2009, 
when the group ruled for a 
record 26 weeks in a row, 
thanks to the smashes “Boom 
Boom Bow” (12 weeks) and 
“I Gotta Feeling” (14).

57Call Me 1980

BLONDIE

58Let Me Love You 

2005

MARIO

59Stayin’ Alive 1978

BEE GEES

60Lady 1980

KENNY ROGERS

61TiK ToK 2010

KESHA

62 I’m a Believer 1966

THE MONKEES 

TV and Hot 100 success have 
long been intertwined. By 
1966, The Monkees had an 
eponymous NBC comedy, 
and over the next three years 
would land three No. 1s, 
leading longest (seven weeks) 
with “I’m a Believer,” written 
by Neil Diamond.

63Gold Digger 2005

KANYE WEST FEAT. 

JAMIE FOXX

64Apologize 2007

TIMBALAND FEAT. 

ONEREPUBLIC

65The Sign 1994

ACE OF BASE 

SEE STORY  

66Centerfold 1982

THE J. GEILS BAND

67All About That Bass 

2014

MEGHAN TRAINOR

68 (Just Like) Starting 

Over 1980

JOHN LENNON

69Royals 2013

LORDE

“It’s a little scary when you 
first hear it — a little ominous 
and brooding,” says Ronson. 

“It sounds so big yet so 
cool and dark — and it 
sounds like a fucking 

hit. As someone who makes 
music, that’s always the time I 
feel the most jealous.”

70The Boy Is Mine 

1998

BRANDY & MONICA

71Because I Love 

You (The Postman 

Song) 1990

STEVIE B

72 I Love Rock ’N Roll 

1982

JOAN JETT & THE BLACKHEARTS

73Aquarius/Let the 

Sunshine In 1969

THE 5TH DIMENSION

74Whoomp! (There It 

Is) 1993

TAG TEAM

“Whoomp!” never hit No. 1 
on the Hot 100 — it was 
blocked by UB40’s “Can’t 
Help Falling in Love” and 
Mariah Carey’s “Dreamlover.” 
But the dancefloor classic’s 
seven weeks at No. 2 secured 
its place on this list. It even 
spawned two more versions 
that subsequently hit the 
chart: “Addams Family 
(Whoomp!)” and “Whoomp 
(There It Went)” from Disney’s 
Mickey Unrapped.

75Moves Like Jagger 

2011

MAROON 5 FEAT. CHRISTINA 

AGUILERA

76Ebony and Ivory 

1982

PAUL McCARTNEY & STEVIE 

WONDER

77Rush Rush 1991

PAULA ABDUL

78That’s What 

Friends Are For 

1986

DIONNE & FRIENDS

79Happy 2014

PHARRELL WILLIAMS

80Upside Down 1980

DIANA ROSS

“It’s such a tough-sounding 
record, with that Nile 
Rodgers/Bernard [Edwards] 
production,” says Ronson. “But 

it’s like club crack. As a 
DJ, I’ve probably played 

that record 23 million 
times. People still just go crazy 
for it — even more so than ‘I’m 
Coming Out.’ ”

81Sugar, Sugar 1969

THE ARCHIES

82 Just the Way You 

Are 2010

BRUNO MARS

83Dilemma 2002

NELLY FEAT. KELLY 

ROWLAND

84 I Heard It Through 

the Grapevine  

1968

MARVIN GAYE

85You’re Still the One 

1998

SHANIA TWAIN

86Billie Jean 1983

MICHAEL JACKSON

87Hot Stuff 1979

DONNA SUMMER

88Rockstar 2017

POST MALONE FEAT. 

21 SAVAGE

89Gangsta’s Paradise 

1995

COOLIO FEAT. L.V.

90Abracadabra 1982

THE STEVE MILLER BAND

91Perfect 2017

ED SHEERAN

92You’re So Vain  

1973

CARLY SIMON

93Play That Funky 

Music 1976

WILD CHERRY

Source: On-demand U.S. streams (audio and video combined) through July 12, according to Nielsen Music.

The Top 100’s Most-Streamed Songs, By Decade

60 KOOL & THE GANG • 61 GLADYS KNIGHT & THE PIPS • 62 RICKY NELSON • 63 DURAN DURAN • 64 JUSTIN TIMBERLAKE • 65 COMMODORES • 66 EAGLES • 67 LADY GAGA • 68 TLC • 69 PAUL ANKA • 70 BARRY 

MANILOW • 71 DIONNE WARWICK • 72 HEART • 73 NELLY • 74 THE EVERLY BROTHERS • 75 BOBBY DARIN • 76 R. KELLY • 77 JAMES BROWN • 78 PAULA ABDUL • 79 EMINEM • 80 ALICIA KEYS • 81 KELLY CLARKSON • 

“HEY JUDE,” THE BEATLES 84.74M

“STAYIN’ ALIVE,” BEE GEES 244.37M

“MACK THE KNIFE,” BOBBY DARIN 24.03M

“BILLIE JEAN,” MICHAEL JACKSON 450.72M

“I WILL ALWAYS LOVE YOU,” WHITNEY HOUSTON 315.17M

“YEAH!,” USHER FEAT. LIL JON & LUDACRIS 335.54M

“DESPACITO,” LUIS FONSI & DADDY YANKEE 
FEAT. JUSTIN BIEBER 1.65B

1960s

1970s

1950s

1980s

1990s

2000s

2010s- 
present
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94Say You, Say Me 

1985

LIONEL RICHIE

95My Sharona 1979

THE KNACK

“Everything goes together to 
make this iconic riff: these 

crazy guitar tones, the 
drums are super boxy, 
and having come out of 

the warm ’70s sound, it stood 
out so much,” says Ronson. 
“It’s one of the greatest one-
hit wonders ever.”

96All Night Long (All 

Night) 1983

LIONEL RICHIE

97Nothing Compares 

2 U 1990

SINÉAD O’CONNOR

“Everything 
about it is pop 
perfection,” says 
Warren. “I usually like the 
version by the artist who 

wrote it, but you know what? 
She outdid [Prince]. It’s all 
in the performance, in those 
words and that melody and 
what it makes you feel. You 
don’t need all the bells and 
whistles.”

98 I Swear 1994

ALL-4-ONE

99Family Affair 2001

MARY J. BLIGE

100Waiting for a 

Girl Like You 

1981

FOREIGNER

Foreigner’s lush ballad (co-
written by Ronson’s stepdad, 
guitarist Mick Jones) 
zoomed to No. 2, 
then stayed there 
for 10 weeks. “He tries to say 
he wrote it for my mom, and 
she’s like, ‘Dude, it came out 
three years before we met,’ ” 
says Ronson with a laugh. To 
date, only one other song has 
peaked at No. 2 for that long: 
Missy Elliott’s “Work It,” in 
2002 and 2003.

Methodology The Greatest of All-Time 60th Anniversary 
Billboard Hot 100 Songs and Artists rankings are based 
on weekly performance on the Hot 100 (from its inception 
on Aug. 4, 1958, through July 21, 2018). Songs are ranked 
based on an inverse point system, with weeks at No. 1 
earning the greatest value and weeks at lower spots 
earning the least. Due to changes in chart methodology 
over the years, eras are weighted differently to account 
for chart turnover rates during various periods. Artists 
are ranked based on a formula blending performance, as 
outlined above, of all of their Hot 100 chart entries.

In Ace of Base’s 1994 hit “The Sign,” 
vocalists Jenny and Linn Berggren sing 
about rebounding from a bad relationship so 
dramatically that their lives are practically 
cleaved in two: pre-breakup and post-breakup, 
before and after they saw the sign. The song 
itself had a similar bisecting effect on music 
history. “The Sign” led pop into a new era, 
putting Sweden on the map as a credible 
hitmaking hub, pushing electronic production 
closer to the forefront of popular music and 
helping ignite a collaborative approach to 
songwriting that has become 
an industry standard.

According to writer John 
Seabrook, whose The 

Song Machine chronicles 
the history of the modern 
pop songwriting system, 
“The Sign” crucially linked 
three people: Denniz Pop, 
the track’s producer and 
the co-founder of Sweden’s 
legendary Cheiron Studios; 
Clive Davis, who broke 
Ace of Base stateside 
and helped make “The Sign” 
a chart-topper here; and Clive Calder, the Jive 
Records founder who later sent some of his 
acts, like Backstreet Boys and Britney Spears, 
to Stockholm to work with Denniz Pop’s crew. 
“A Swedish hit factory for U.S. and British 
artists had never happened before,” says 
Seabrook. “ ‘The Sign’ really was the sign that 
that could happen.”

One of Denniz Pop’s protégés at Cheiron 
was Max Martin. “When ‘The Sign’ was being 
produced, Max was a gopher, getting coffee,” 
says Seabrook. Martin would go on to write and 
produce 22 No. 1s on the Billboard Hot 100 — 

the third-most in history after Paul McCartney 
and John Lennon — and his career trajectory 
would have a ripple effect on the rest of pop. 
While Martin himself isn’t credited on any of the 
Hot 100’s all-time top 100 songs, his track record 
as a hitmaker means that several artists on the 
list (Usher, Bryan Adams, Adele) have worked 
with him at some point. He’s also responsible for 
career-defining smashes from Taylor Swift and 
Katy Perry, respectively Nos. 24 and 25 on the list 
of the 100 biggest artists of all time.

He’s present, too, through the writer-
producers he mentored, including fellow 

Swede Shellback, who 
co-produced Maroon 5’s 
“Moves Like Jagger” 
featuring Christina 
Aguilera (No. 75 on the 
songs list) and Dr. Luke, 
who co-produced Kesha’s 
“TiK ToK” (No. 61). In 
the mid- to late 2000s, 
Martin and Luke ushered 
in a wave of guitar-driven 
anthems for P!nk (No. 49 
on the artists list) and Kelly 
Clarkson (No. 81).

Listening to “The Sign” now, there’s nothing 
that hints at what was to come — no musical 
trail of bread crumbs connecting a goofy 
quartet to today’s top pop stars. Denniz Pop 
died in 1998 at the age of 35 from stomach 
cancer; following a few more top 20 hits, Ace 
of Base dropped off the Hot 100 that year. Yet 
the impact of what “The Sign” set in motion is 
undeniable. “That’s what hits often are,” says 
Seabrook. “Certain combinations of people 
come together almost accidentally and also at 
the right time.” The Berggren sisters told us as 
much: “The Sign” works in mysterious ways.

‘Sign’ Of Times To Come
Ace of Base’s enigmatic tune, No. 65 on the list, signaled a collaborative and 
Sweden-centric future for pop’s hitmakers  BY NOLAN FEENEY

Frequently Spotted In The Top Songs’ Titles...

82 LINDA RONSTADT • 83 RICHARD MARX • 84 STARSHIP • 85 DESTINY’S CHILD • 86 KANYE WEST • 87 CÉLINE DION • 88 JAY-Z • 89 THE MIRACLES • 90 BOB SEGER • 91 FLEETWOOD MAC • 92 NEIL SEDAKA • 

93 JUSTIN BIEBER • 94 BRUCE SPRINGSTEEN • 95 THE POINTER SISTERS • 96 JOHN DENVER • 97 FOUR TOPS • 98 TONY ORLANDO & DAWN • 99 50 CENT • 100 THE 5th DIMENSION

Sisters Linn (left) and 

Jenny Berggren in 

the video for Ace of 

Base’s “The Sign.” FUNK/FUNKY
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Since the BOK Center opened in September 2008: 

Sold-out concerts -171 

Concerts and family shows - 516

Gross concert ticket sales - $250 million 

Total attendance, all events - 7.2 million 

And more awards than they have room for!

For more information about SMG visit www.smgworld.com
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0
NCE KNOWN AS THE 

Oil Capital of the 
World, Tulsa, Okla., has 
transformed itself over 
the last 15 years into a 
magnet for entrepreneurial 

millennials who are drawn to the city 
of approximately 403,000 because 
of its affordability and strong cultural 
offerings. Since 2008, the BOK Center 
— named after its sponsor, Bank of 
Oklahoma — has been a high point of that 
transformation. The 19,199-seat venue, 
which celebrates its 10th anniversary on 
Aug. 30, draws the top tours in music — 
Bruno Mars, Panic! at the Disco, Ozuna 
and Fleetwood Mac will play there in 
the coming months — and has become 
one of the country’s top 20 arenas in the 
process, according to Billboard Boxscore, 
attracting fans from adjoining states 
Arkansas, Kansas and Missouri.

“It’s no longer just an oil town,” says 
Joe Giordano, the 28-year-old  director of 
booking at the BOK Center, one of many 
young executives who have moved to 
Tulsa and brought popular live acts such 
as P!nk, Justin Timberlake and Depeche 
Mode to a city that mainly supports 

Tulsa’s BOK Center At 10

B Y  D A V E  B R O O K S

The Oklahoma arena has put the onetime fly-over city on the map 
as a touring locale with big-market concert grosses

gym available for touring productions, 
designed by BOK Center director of 
special events Lindsey Bollinger, and the 
Super Secret Speakeasy for afterparties 
where bands, promoters and agents enter 
through what looks like a port-a-potty, 
only to ind a high-end bar where every 
performer has a personalized cocktail 
glass. “It’s 360 marketing,” says Sparks. 
“We look at what we can do backstage to 
get the  attention of the tour or the artists 
so they can repost it to their social media, 
and then it just keeps going and going.”

Leading the young team is Nickler, 
37, a West Virginia University graduate 
who has been at the BOK Center since its 
opening in 2008 and worked under the 
building’s irst GM, John Bolton, before 
being promoted to the position in 2014. 
(Bolton now handles arena booking for 
SMG.) As the venue enters its 11th year 
serving Tulsa, Nickler spoke to Billboard 
about how the city has evolved from 
ly-over territory to a must-stop on most 
agents’ itineraries.

country music. Giordano, who hails from 
Pennsylvania, works on a team of mostly 
non-Tulsa natives, led by GM Jef Nickler 
and  assistant GM Casey Sparks, who 
were put in place by SMG, the venue’s 
 management  company, which also 
 operates Los Angeles’ Greek Theatre, 
Soldier Field in Chicago and the Mercedes-
Benz Superdome in New Orleans.

SMG, which helped design and 
 construct the BOK Center, uses the 
venue as a training ground for its 
 managers and bookers. “They’ve taught 
me to really believe in this brand, believe 
in the BOK Center and believe in SMG 
Tulsa,” says Christina Foley, the arena’s 
brand  manager whose job is to create 
“outrageously excellent experiences” for 
everyone from ticket buyers to roadies.

With its swirling glass and stainless-
steel facade, the César Pelli-designed 
BOK Center is arguably Tulsa’s most 
distinctive landmark. Its inner workings 
are Instagram-worthy as well, and 
include tributes to famous Tulsans such 
as the Hanson brothers, Leon Russell, 
Woody Guthrie and the town’s unoicial 
global ambassador, Garth Brooks.

There is also a Zoolander-themed 

George Strait played the BOK 

Center on June 1 and 2 for its 

“10 for 10” concert series.

Inset: Exterior of the arena in 

2018. The venue has held 516 

concerts and family shows 

since its opening in 2008.



B A C K S T A G E  P A S S  /   B O K  C e n t e r  10 t h  A n n i v e r s a r y

5 8  B I L L B O A R D   |   A U G U S T  4 ,  2 0 1 8

N
IC

K
L

E
R

, 
S

P
E

A
K

E
A

S
Y

: 
P

H
IL

 C
L

A
R

K
IN

How does the arena’s 10th year 
compare with its first?
This year will be our busiest in the 
venue’s history. That’s 35 to 40 concerts, 
plus our family and nontraditional 
programming on top of that. We have 
a special-events department that 
creates content, including a 50-day 
outdoor winter fest where we build a 
giant ice rink. We do an adult dodgeball 
tournament, and we’re launching a 
beach volleyball tournament [in August]. 
These events are important to the city 
because we know that not everybody can 
necessarily aford a concert. We know 
locals can aford to come to one of our 
special events, whether it’s an outdoor 
ice-skating experience or the all-you-can-
eat wing fest. We’ve created [diferent] 
price points where everybody can enjoy 
this building in some way.

After announcing his retirement a few 
years ago, George Strait played Tulsa 
in June. How were sales?
They [were] incredible. Taken separately, 
each show would be the highest-grossing 
show in venue history. Combined, they 
are going to gross more than $5 million. 
Part of that is because the shows [were] 
held in the round, which means a higher 
overall capacity. And the ticket prices 
were aggressive.

How aggressive?
Tickets cost from $1,500 to as low as 
$60. Now, some of the higher-priced 
tickets included VIP packages with 
meals and other entertainment, but 
Tulsa has proved that it can support high 
ticket prices. These were the third and 
fourth shows in the last month — Justin 
Timberlake and U2 did it too — that 
grossed over $2.5 million. [The Eagles 
have subsequently racked up a similar 
seven-igure gross.]

Do the high ticket prices of these shows 
raise any concern that residents of 
Tulsa won’t be able to afford them?
No, they don’t. One of the greatest beneits 
we have is that we don’t have a professional 
sports team in Tulsa. When you put a 
professional sports team in a market, every 
game takes $1.5 to $2 million out of the 
city. We have the luxury of not having to 
compete with a professional sports team, 
which makes us the only game in town.

What makes Tulsa such a strong market 
for music?
Live music has always been strong — long 
before we were here, Cain’s Ballroom 

[where the Sex Pistols famously played on 
their 1978 tour] was one of the top-grossing 
clubs in the country. And we’ve convinced 
promoters like Live Nation Global Touring 
COO Gerry Barad with Madonna’s irst 
show in Oklahoma that Tulsa could handle 
these ticket prices. That’s what brought us 
shows like Justin Timberlake and U2.

What kind of music works in Tulsa?
Country and rock do really well, but 
we’ve spent the last decade proving that 
pop does extremely well here too. Bruno 
Mars sold out two nights. P!nk sold out, 
as did The Weeknd and Timberlake. 
Madonna did her irst show in Oklahoma 
at this building. U2 rehearsed here and 
then launched their North American tour.

The BOK Center has hosted the opening 
night of a number of massive tours. Not 
having any professional sports teams 
frees up the calendar, but what are the 
economics of launching a tour in Tulsa?
The city is very inexpensive, and we 
have a great record for hospitality. We 
work to curate a very unique experience, 
and we make sure that our hospitality is 
world-renowned. When we had U2 here, 
we rented out the Dust Bowl, a retro 
throwback bowling alley in town, and 
threw a party for the crew. We changed 
the names of the local streets to “No 
Name” in honor of their song [“Where 
the Streets Have No Name”], and we did 
whatever we could to make this their 
home for the week.

Talk a little about the Super Secret 
Speakeasy.
It’s actually featured in [Apple Music’s 
documentary series The Chainsmokers—
Memories]. They’re shown hanging out 
there, having a singalong and dance party 

for Alex Pall’s birthday. We’ve had Hall & 
Oates hanging out in there, as well as all 
of U2’s tour management. Tonight’s show 
is being promoted by Louis Messina, so 
there’s a special playlist for him. And local 
brewer Partisan Artisan Ales even created 
a special BOK Center beer, which we 
have given to touring shows and mailed 
to agents. Everything we do is carefully 
curated to always keep Tulsa top of mind.

What kind of marketing best works for 
the BOK?
That’s the third prong to our success 
— besides ticket sales and hospitality. 
We’ve worked very hard to outline a 
large geographic area of fans who travel 
from Northwest Arkansas, Kansas and 
Missouri. Our data shows that 41 percent 
of our ticket buyers come from outside of 
the Tulsa area for shows. That’s 800,000 
visitors a year and 13,000 [hotel] rooms 
within a 15-minute drive of the arena.

What kind of capital improvements do 
you have planned for the future?
We have added 10 suites for a total of 48 
and plan to build four more. The demand 
has been so strong that there is a giant 
waiting list to get a suite. It’s a minimum 
ive-year commitment and includes all 
events. We’re also renovating the ONEOK 
club seating area [for exclusive club 
members that includes complimentary 
concession items, two cash bars, 
multiple TVs, climate-controlled air and 
restrooms], which has 680 seats.

How has the venue changed the city?
Before this building opened, downtown 
Tulsa was a ghost town. A decade later, 
there has been $1 billion worth of private 
development, with another billion 
dollars lowing in right now. There are 
new restaurants and retail corridors that 
didn’t exist before this building opened. 
The BOK Center is an example of how 
building an arena can change the entire 
story of a city. 

The Super Secret 

Speakeasy 

hosts backstage 

afterparties at the 

BOK Center.

GM Nickler (left) and assistant GM Sparks at the 

venue’s Super Secret Speakeasy.

19,199
BOK Center capacity

$250M
Concert ticket  

sales gross over  

the past decade

171
Number of sold-out 

concerts over the  

past decade

Source: BOK Center
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85TH BIRTHDAY & 70 YEARS IN MUSIC SALUTE
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PROMOTION

On September 15, Billboard will celebrate  
Quincy Jones’ 85th Birthday and 70 years  
in music. During his career, the world-renown  
producer has worked with legendary artists  
such as Michael Jackson, Frank Sinatra,  
Ella Fitzgerald, Billie Holiday, Ray Charles,  
Paul McCartney.

Quincy has earned himself numerousaccolades 
including 79 Grammy nominations, 28 Grammy 
wins, including a Grammy Legend Award, and was 
inducted into the Rock & Roll Hall of Fame as the 
winner of the Ahmet Ertegun Award.

CO NTAC T 
Joe Maimone 
212.493.4427 | joe.maimone billboard.com

Debra Fink 
323.525.2249 | debra.fink@thr.com

Lori Copeland
323.525.2020 | lori.copeland@thr.com

Please join Billboard in celebrating 

Quincy Jones 85th Birthday, and 

recognizing his lifelong success.



As Drake celebrates his 30th 

week at No. 1 on the Artist 100, 

Demi Lovato vaults 87-16 as 

her single “Sober” re-enters 

the Billboard Hot 100 at No. 56 

and latest album Tell Me 

You Love Me rises 99-71 on 

the Billboard 200 (10,000 

equivalent album units, up 

26 percent, according to 

Nielsen Music). Lovato was 

hospitalized after an apparent 

narcotics overdose on July 24.

NO. 16
Demi Lovato
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DRAKE’S ‘PEAK’ 

PERFORMANCES

Insightful chart-watcher 
Pablo Nelson of 
Oakland, Calif., wrote in, 
wondering: Given the 
187 Billboard Hot 100 
entries by Drake 
(above) — the most 
among soloists — at 
what positions on the 
chart hasn’t he peaked? 
The answer reveals yet 
another superlative: 
Drake has peaked at 
84 of the Hot 100’s 
ranks (including Nos. 1 
through 10), the most 
of any artist. The Glee 
cast ranks second with 
peaks at 80 positions, 
followed by Lil Wayne 
(72). The song that 
piqued Pablo’s interest 
enough to warrant more 
than a peek at Drake’s 
Hot 100 history? “Peak,” 
which peaked at No. 38 
on July 14. —Gary Trust

Go to Billboard.com for 

full Chart Beat coverage, 

including columns and 

podcasts.

C H A R T  B E A T

Eilish 
Dons 
Chart 
‘Crown’
Billie Eilish (above) 
ascends 7-1 on the 
Emerging Artists chart 
as the 16-year-old’s “You 
Should See Me in a Crown” 
debuts at No. 93 on the 
Billboard Hot 100, where 
she earns her second entry. 
In June, “Lovely,” with 
Khalid, peaked at No. 78. 
On the Billboard 200, 
debut set Don’t Smile 

at Me (which does not 
include “Crown”) spends its 
second week in the top 40 
(at No. 40, with 13,000 
equivalent album units, up 
6 percent, according to 
Nielsen Music).

Plus, The Internet debuts 
at No. 4 on Emerging 
Artists as the Syd-fronted 
R&B/soul group’s fourth LP, 
Hive Mind, opens at No. 2 
on Top R&B Albums and 
No. 26 on the Billboard 200 
(16,000 units).

 —Xander Zellner
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Four On 
Top For 
Drake
Drake’s Scorpion holds on 
to the No. 1 slot for a fourth 
week on the Billboard 200, 
making it the album with 
the most weeks atop the 
list in 2018.

The set earned 184,000 
equivalent album units 
(down 29 percent) in 
the week ending July 26, 
according to Nielsen 
Music. Of that sum, 15,000 
were in traditional album 
sales. The streaming-
powered set debuted atop 
the list and hasn’t left 
the penthouse since its 
arrival. The last album to 
collect four frames atop 
the list was Taylor Swift’s 
reputation, which earned 
four nonconsecutive weeks: 
three in a row from in 2017 
(Dec. 2-16) and then one 
more on Jan. 6. The last 
set to link four weeks in 
a row in the top slot was 
The Weeknd’s Starboy 
(Jan. 21-Feb. 11, 2017), and 
the last to have its first four 
weeks at No. 1 was Drake’s 
own Views in 2016. It led 
for its first nine weeks (of a 
total 13), between May 21 
and July 16 of that year.

Scorpion is the first album 
since Views to earn four 
weeks of at least 184,000 
units. Scorpion launched 
with 732,000, then earned 
335,000, 260,000 and then 
slightly over 184,000 in its 
second, third and fourth 
weeks, respectively. Views 
opened with 1.04 million, 
and then raked in 313,000, 
239,000 and 189,000.

 —Keith Caulfield
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Following his Today performance 
(July 20), Puth climbs 73-63 with 
10,000 units earned in the week 

ending July 26 (up 6 percent), 
according to Nielsen Music. 

The LP is also up 28 percent in 
traditional album sales.

C H A R L I E 
P U T H  
Voicenotes

63

The artist logs his second 
No. 2-peaking set on the Reggae 

Albums chart as Forever bows 
in the runner-up slot on the 

sales-based list with 1,000 sold. 
Forever is his first charting entry 

on the Billboard 200.

P O P C A A N
Forever171

Kendrick Lamar ’s good kid, m.A.A.d city notches 

its 300th week on the chart, becoming the 

fourth hip-hop album to reach the milestone. 

Previously, only three sets by Eminem hit 300 

weeks: Recovery (now at 312), The Eminem 

Show (354) and Curtain Call: The Hits (403). 

Overall, 22 albums have spent 300 weeks on 

the chart, led by Pink Floyd ’s The Dark Side 

of the Moon, with 937 weeks on the tally. Bob 

Marley & The Wailers ’ Legend: The Best Of... is 

in second place, with 532. —K.C.

116

K E N D R I C K 
L A M A R 

good kid, 
m.A.A.d city
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Swift Back 
In The 
Top 10
After six months, Taylor 

Swift’s reputation returns 
to the top 10 on the 
Billboard 200 as the album 
jumps 14-9. The set was 
last in the top 10 of the 
chart (also at No. 9) on the 
Feb. 3 list.

Reputation earned 
25,000 equivalent album 
units in the week ending 
July 26 — up 9 percent. Of 
that sum, 10,000 were in 
traditional album sales (up 
17 percent, rising 8-5 on 
Top Album Sales). The set 
benefits greatly from sales 
at merchandise stands on 
stops along Swift’s stadium 
tour in the mid-Atlantic. 
During the tracking week, 
she played three nights at 
MetLife Stadium in East 
Rutherford, N.J. (July 20-22), 
where over 165,000 fans 
were in attendance.

The album’s nontraditional 
sales (which include 
venue, mail order and 
internet-based sales 
and nontraditional retail 
outlets) rose 39 percent 
to 5,000 copies for the 
week. Though Nielsen 
does not break out venue 
sales specifically, it’s likely 
they made up the bulk of 
the total, as reputation’s 
internet sales numbered 
nearly 1,000, while 
nontraditional retail sales 
were negligible.

Reputation also 
registers a 5 percent rise 
in streaming equivalent 
album units, having earned 
13,000 for the week, and 
the LP’s tracks generated 
17.7 million on-demand 
audio streams, up from 
16.9 million in the prior 
week.

The set’s current hit, 
“Delicate,” generated a fair 
share of album streams: 
4.2 million (up 1 percent). 
The track concurrently slips 
1-3 on the Mainstream 
Top 40 airplay chart and 
dips 2-3 on the all-format 
Radio Songs list. —K.C.
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Chance’s 
‘Security’ 
Scores
Chance the Rapper 
(above) scores his best 
ranking as a lead artist on 
Streaming Songs, starting 
at No. 30 with “I Might 
Need Security.” The song, 
one of four that the rapper 
released on July 18, debuts 
with 10.8 million streams 
in its first full week of 
availability (ending July 26), 
according to Nielsen Music. 
Previously, he peaked 
at Nos. 47 and 41 with 

“Blessings” (June 4, 2016) 
and “No Problem” (Nov. 5, 
2016), respectively, as a lead 
artist. He also owns a No. 1 
on the chart as a featured 
artist on DJ Khaled’s “I’m 
the One,” also featuring 
Justin Bieber, Quavo and 
Lil Wayne.
“Security,” in which Chance 
raps about having bought 
Chicago publication 
Chicagoist, among other 
topics, also debuts at 
No. 18 on the On-Demand 
Streaming Songs chart 
(10.7 million audio streams). 
It was accompanied by 
the release of “Work Out,” 

“65th & Ingleside” and “Wala 
Cam”; however, a new 
album or mixtape from the 
rapper has not yet been 
announced.

At No. 36 on Streaming 
Songs is the debut of 

“Eastside,” a collaboration 
among Benny Blanco, 
Halsey and Khalid. 
The track starts with 
10.8 million streams, up 
23 percent from its first-
week sum of 8.8 million, 
thanks to increases in 
streams across multiple on-
demand and programmed 
services as well as the 
song’s rise at radio.
“Eastside” is longtime 
producer-writer Blanco’s 
first release as a billed artist. 
In addition to its Streaming 
Songs debut, the track 
jumps 56-52 in its second 
week on the Billboard 
Hot 100 and starts at 
No. 40 on the Mainstream 
Top 40 airplay chart. —K.R.
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Jake’s 
Jumping 
‘Jack’
“I Was Jack (You Were 
Diane)” by Jake Owen 
(above) ascends 2-1 on 
Country Airplay with 
40.1 million audience 
impressions in the week 
ending July 29, according 
to Nielsen Music. The nod 
to John Mellencamp’s 
four-week 1982 Billboard 
Hot 100 No. 1, “Jack & 
Diane” (Mellencamp claims 
a writing credit on Owen’s 
hit), is Owen’s seventh 
Country Airplay No. 1 
among nine top 10s. He first 
ruled with “Barefoot Blue 
Jean Night” for two weeks 
in September 2011 and last 
led with “American Country 
Love Song” in September 
2016.

Luke Bryan achieves his 
26th Country Airplay top 10 
and his 25th consecutive 
top 10 promoted single as 
“Sunrise, Sunburn, Sunset” 
darts 13-10 (26.3 million, 
up 13 percent). Starting 
with Bryan’s second 
Country Airplay top 10 
(“Country Man,” in 2008), 
he has rattled o� 25 
straight top 10s (excluding 
holiday fare and tracks 
not promoted to radio), 
marking the second-longest 
active streak after Carrie 

Underwood’s 27.
Singer-songwriter Lori 

McKenna logs a new best 
on Americana/Folk Album 
Sales as The Tree debuts 
at No. 3 (4,000 sold). She 
previously reached No. 4 
with The Bird & the Rifle in 
2016. McKenna co-wrote 
Underwood’s latest Country 
Airplay (and Hot Country 
Songs) top 10, “Cry Pretty.” 
McKenna recently said 
on Billboard ’s Chart Beat 
podcast of the song’s 
writing session: “It was 
just like another girl in the 
room … except she can sing 
like Carrie Underwood.”

 —Jim Asker



Dragons 
Take Top 
Four
For the first time, the top 
four positions of the Hot 
Rock Songs chart are 
occupied by the same 
artist. Imagine Dragons 
(above) rank at Nos. 1-4 
as new single “Natural” 
surges 13-4 following its 
first full week of tracking. It 
follows “Thunder,” which 
returns to No. 1 for a 22nd 
week, “Whatever It Takes” 
(which spent 17 weeks at 
No. 1) and “Believer” (29). 
Previously, the Las Vegas-
based rockers had infused 
the chart’s top three in 
15 weeks, joined in that 
distinction by twenty one 

pilots (five such weeks).
“Natural,” released as 

the anthem for ESPN’s 
college football coverage 
for the 2018-19 season, 
concurrently rules Rock 
Digital Song Sales and 
Alternative Digital Song 
Sales, marking the 
band’s seventh leader on 
each chart, with 36,000 
downloads sold, according 
to Nielsen Music. It 
also starts at No. 4 on 
Rock Streaming Songs 
(5.7 million streams) and 
breaks into the top 10 
of Rock Airplay and 
Alternative at Nos. 9 and 
10, respectively (5.8 million 
audience impressions).

Meanwhile, Tom Petty 
posthumously rises 12-7 on 
the Triple A airplay chart 
with “Keep a Little Soul 
(Outtake, 1982).” The first 
single from An American 

Treasure, a 60-song box set 
due Sept. 28, helps Petty 
become the first artist in 
the chart’s history, which 
dates to 1996, to reach the 
Triple A top 10 after dying. 
Petty died last October of 
mixed drug toxicity, at age 
66. —Kevin Rutherford
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6ix9ine’s 
‘FEFE’ 
Debuts
6ix9ine’s “FEFE” (featuring 
Nicki Minaj and Murda 

Beatz) debuts at No. 3 on 
Hot R&B/Hip-Hop Songs. 
The track is 6ix9ine’s 
second top 10 — following 

“Gummo,” a No. 5 hit in 
December 2017 — and 
producer Murda Beatz’s 
first as an artist. For Minaj, 

“FEFE” is her 28th top 10, 
and she leaps ahead of 
Beyoncé and Mariah 

Carey (each with 27) for the 
third-most top 10s among 
women. Aretha Franklin 
(52) leads all women, with 
Janet Jackson (31) in 
second place.
“FEFE” starts strong 
due to its status as the 
second-most-streamed 
song in the United States 
in the tracking week 
ending July 26, according 
to Nielsen Music, with 
45.7 million clicks. It also 
sold 24,000 downloads 
in the same window, the 
sixth-best showing among 
all tracks.

Moreover, “FEFE” starts 
at No. 4 on the Billboard 
Hot 100, the first of two 
new top 10s. Tyga’s “Taste” 
(featuring O�set) also 
enters the tier with a 13-10 
climb as its weekly streams 
rise 8 percent to cross 
30 million. On Hot R&B/
Hip-Hop Songs, the track 
holds at No. 9 for a second 
week.

Elsewhere, Ciara earns 
her fifth top 10 hit on the 
Hot R&B Songs chart, 
which launched in 2012, as 

“Level Up” debuts at No. 7 
after its first full week of 
tracking. The tune, released 
July 18, jumps 5-1 on R&B 
Digital Song Sales (17,000 
downloads) and starts at 
No. 22 on R&B Streaming 
Songs (5.2 million clicks). 

“Up” coincided with the 
singer’s Level Up Challenge, 
which attracted celebrities 
including Chris Pratt, Kelly 

Clarkson and Serena 

Williams. —Trevor Anderson
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Anuel AA 
Tops Latin 
Albums, 
Again
Puerto Rican trap singer 
Anuel AA (above) spends 
his second week at No. 1 on 
Top Latin Albums with his 
debut, Real Hasta la Muerte, 
following its first full week 
of tracking. The set debuted 
at No. 1 on the July 28 list 
after an abbreviated release 
week (ending July 19), as it 
arrived July 17 — the same 
day he was released from 
prison.

The LP holds at No. 1 
with 13,000 equivalent 
album units earned in the 
week ending July 26 (up 
10 percent), according to 
Nielsen Music. That sum is 
the fourth-largest week for 
a Latin album in 2018.

Anuel AA also holds 
four slots on Hot Latin 
Songs, led by “Brindemos,” 
featuring Ozuna (No 19). 

Elsewhere on Hot Latin 
Songs, Karol G notches her 
second top 10 and highest-
charting entry on the tally, 
as “Mi Cama,” with J Balvin 
featuring Nicky Jam, rises 
12-9 in its ninth week. She 
first hit the top 10 with the 
No. 10-peaking “Ahora Me 
Llama,” with Bad Bunny, 
last November. The new 
track becomes Balvin’s 15th 
top 10 and Nicky Jam’s 14th.

Atop Hot Latin Songs 
are familiar faces, as Luis 

Fonsi and Daddy Yankee’s 
“Despacito” (featuring Justin 

Bieber) returns to No. 1 for 
the first time since April, for 
a record-extending 53rd 
week.

Finally, Calibre 50 arrives 
at No. 5 on Top Latin 
Albums with Mitad y Mitad 

— the act’s 11th top 10. On 
Regional Mexican Albums, 
the set bows at No. 1, 
granting the group its 
seventh chart-topper. All 
of its leaders have been in 
a row, stretching back to 
2014’s Contigo.

 —Xander Zellner
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Hawthorne 
Extends 
Reign
“Won’t He Do It” by Koryn 

Hawthorne (above) 
stretches its run atop Hot 
Gospel Songs (which 
combines airplay, streaming 
and sales data) to 20 
weeks. “Won’t” retains 
the No. 1 spot as it leads 
Gospel Digital Song Sales 
for a 13th week and Gospel 
Airplay for a 12th frame. 
The track first reached the 
Hot Gospel Songs apex 
on March 3, becoming 
Hawthorne’s second No. 1. 
A finalist on the eighth 
season of NBC’s The Voice, 
she first led with “How 
Great Thou Art,” which she 
performed on the show 
in 2015.

“Won’t” ties Jamie 

Grace’s debut hit, 
“Beautiful Day,” which 
dominated for 20 weeks in 
2014 as the third-longest-
leading Hot Gospel Songs 
No. 1 by a woman. Tamela 

Mann boasts the top two 
such hits: “Take Me to the 
King” (25 weeks, in 2012-
13) and “Change Me” (23, 
2017-18). Among all artists, 
Marvin Sapp’s “Never 
Would Have Made It” has 
logged the longest reign 
(46, 2007-08).

On Hot Christian Songs, 
Ryan Stevenson’s “No 
Matter What” (featuring 
Bart Millard) lifts 11-10. 
It rises 9-5 on Christian 
Airplay (7 million 
impressions, up 12 percent, 
according to Nielsen 
Music). Stevenson and 
Millard each earn their third 
top 10 on Hot Christian 
Songs.

Plus, Pat Barrett logs his 
first Christian Airplay top 10 
as an artist as his debut 
single, “The Way (New 
Horizon),” pushes 12-10 
(5.6 million, up 16 percent). 
Barrett authored Chris 

Tomlin’s “Good Good 
Father,” which led both 
Hot Christian Songs and 
Christian Airplay in 2016.

 —Jim Asker
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Ross’ ‘Out’ 
Is In Again
Diana Ross (above) rules 
Dance Club Songs for the 
second time in 2018 and 
for the sixth time in her 
legendary career as “I’m 
Coming Out/Upside Down 
2018” rises 2-1. Upon 
hearing the news, Ross 
exclaimed, “Thank you, 
thank you, thank you, for so 
many blessings!”

The medley, remixed by 
Eric Kupper, Chris Cox 
and StoneBridge, among 
others, follows another 
remixed Ross classic, “Ain’t 
No Mountain High Enough 
2017,” which led the Jan. 20 
list. Ross spent five weeks 
at No. 1 in 1980 with the 
titles reversed: “Upside 
Down”/“I’m Coming Out.” 
(They were two separate 
songs but listed as one 
entry, according to chart 
rules at the time, as 
opposed to the current 
mashup.)

On Hot Dance/Electronic 
Songs, Zedd, Maren 

Morris and Grey notch 
a 26th week at No. 1 
with “The Middle.” The 
track ties Avicii’s “Wake 
Me Up!” (2013-14) for 
the second-most weeks 
on top since the chart’s 
inception in January 2013. 
Only The Chainsmokers’ 

“Closer” (featuring Halsey) 
has spent more time at 
No. 1: 27 weeks in 2016 
and 2017.

Speaking of Zedd, the 
DJ-producer scores his 
10th Hot Dance/Electronic 
Songs top 10 with “Happy 
Now.” He teamed with 
singer Elley Duhé for the 
track, which zooms 26-9 
following its first full week 
of release. “Happy,” which 
earned 4.4 million U.S. 
streams and sold 9,000 
downloads in the tracking 
week ending July 26, 
according to Nielsen Music, 
is Duhé’s first top 10.

On Dance/Mix Show 
Airplay, Marshmello and 
Anne-Marie return to 
No. 1 for a fourth frame 
with “Friends.” Plus, Au/

Ra earns her first top 10 
and CamelPhat its second 
with “Panic Room” (13-9).

 —Gordon Murray
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Stones 
Roll Away 
With 
$237.8M
The close of the second 
European leg of The 

Rolling Stones’ No Filter 
Tour finds the band (above) 
with 14 more sellouts to 
its credit, which was every 
show of its jaunt from May 
to July, according to tour 
data reported to Billboard.

The rock band scores 13 
of Boxscore’s 35 positions 
thanks to the shows, which 
were led by a two-date 
stint at London Stadium 
on May 22 and 25 that 
brought in $20,496,697 
among 137,475 tickets sold.

In all, No Filter’s second 
European leg, which kicked 
o� May 17 at Dublin’s Croke 
Park and concluded at 
PGE Narodowy in Warsaw, 
Poland, on July 8, grossed 
$117,844,618 over 750,874 
tickets sold. That’s coupled 
with another 14-date set 
(Sept. 9-Oct. 25, 2017) 
on the continent that 
brought in $119,957,689, 
making the tour’s overall 
gross $237,802,307 with 
1,506,219 tickets and 28 
sellouts.

AEG and Concerts West 
co-promoted the entire leg, 
with other local promoters 
adding support on various 
dates.

Meanwhile, Taylor Swift 

leads the latest Boxscore, 
edging out The Stones’ 
two-date London Stadium 
stint thanks to three nights 
at Gillette Stadium in 
Foxborough, Mass. Her 
tour, which rolled into 
Massachusetts July 26-28, 
grossed $21,779,846 from 
174,764 tickets sold, giving 
Swift three more sellouts to 
date. The trek is nearing the 
halfway point of its North 
American leg, which runs 
through Oct. 6 in Arlington, 
Texas. —Kevin Rutherford
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“Jew motherfucker” was Ahmet’s 
nickname for his archrival, David Gefen. 
His hatred for Gefen went back many 
years, and it grew stronger with time, 
like petriied wood. Gefen was once 
Ahmet’s protégé, but they had a huge 
falling-out after Ahmet loaned Gefen 
$10,000 to start his own label. Gefen 
founded the hugely successful Gefen 

Records, and he also diversiied into ilm, 
eventually selling out to MCA Records for 
triple-digit millions. (Later, a Japanese 
 conglomerate bought the label and made 
Gefen a  billionaire.) Ahmet, on the other 
hand, had been pressured into selling 
Atlantic to Warner Bros.-Seven Arts in 
1967 for $17.5 million. Even today, the 
deal is  infamous—he practically gave 
Atlantic away for a song. Ahmet never got 
over it, and to see Gefen beat him in such 
spectacular fashion nearly choked him 
with rage.

During their good years, Ahmet had 
introduced Gefen to the world of art 
 collecting. Now, as rivals, the two men 
often battled each other for paintings. 
On this particular day, Gefen had outbid 
Ahmet. This was the occasion for the  letter. 
Ahmet continued dictating:

“Go fuck yourself. You fucked with the 
wrong person. Fuck you. Sincerely, Ahmet 
M. Ertegun.”

He paused.
“Send it.”
My relationship with Ahmet grew more 

fucked up by the day. He was up my ass 
from nine o’clock in the morning until 
nine at night, and sometimes later. I got 
only a half hour for lunch and spent my 

As I got to know Ahmet better, I became 
adept at reading his moods. If I saw him 
getting bored or overwhelmed I’d suggest 
a trip to the bathroom. That was our code 
for cocaine. It helped him relax and gave 
him the energy to function for the long 
night he was inevitably about to have. 
Eventually, I felt comfortable enough to 
put in a few suggestions here and there, 
and to my surprise, Ahmet occasionally 
listened to them. Ahmet-fucking-Ertegun, 
friend of presidents and heads of state, 
immortal icon in the music business, was 
listening to me. Who could leave a gig 
like that?

Here it bears repeating that every silver 
lining at Atlantic came with a  massive 
cloud. My proximity to Ahmet had  serious 
drawbacks. He was an abusive man 
with a quick fuse. He’d call me stupid 
when I made a typo, or he’d hurl his 
 favorite insult: peasant. In Ahmet’s mind, 
everyone who worked for him—maybe 
everyone in the world—was a peasant, 
except for Doug and Sheldon. Every time 
he’d berate me, I’d think, Am I stupid? 
That’s how he got in your head. Where 
Doug would charm his way in, Ahmet 
busted through like a battering ram.

I hated the groupie scene at Atlantic too. 

Not one man in the room said a word—
they didn’t stick up for the women, who 
shouldn’t have had to listen to that story, 
and the women didn’t or couldn’t stick up 
for themselves.

It’s hard to explain why I put up with so 
much blatant misogyny. I had no female 
role models to look to for guidance. No 
woman had bucked the system and blazed 
the trail. In all the years I worked there, I 
saw only one woman stand up for herself. 
Atlantic distributed Atco Records, and 
a top executive there was cheating with 
his  subordinate. His pregnant wife came 
to the oice with a gun and said, “I’m 
going to blow your dick of.” Talk about 
 blazing a trail. The woman also wrote a 
letter to  corporate, but nothing happened. 
Her  husband and his girlfriend both kept 
their jobs.

As for me, I needed the job too much to 
risk it. There’s an old joke Woody Allen 
tells at the end of Annie Hall: “This guy 
goes to a psychiatrist and says, ‘Doc, my 
brother’s crazy. He thinks he’s a chicken.’ 
And the doctor says, ‘Well, why don’t you 
turn him in?’ And the guy says, ‘I would, 
but I need the eggs.’ ”

Why didn’t I turn Ahmet in? I needed 
the eggs. 

PLUNGED INTO “A CIRCUS 

MIXED WITH AN ORGY”

CONTINUED FROM PAGE 47

days chained to a phone in a  windowless 
oice. I soon learned never to put Ahmet 
on hold when he called. Invariably, he’d 
spend several minutes stuttering and 
stammering on the phone before he 
could actually say what he wanted, all 
while Doug’s phone would be  ringing 
of the hook, but I had to stay on the 
line with Ahmet until he spit it out. He’d 
give his order and hang up. No “good-
bye,” no “thank you.” I was expected 
to do his  bidding immediately. It was 
 dehumanizing, as if I were his servant.

At the same time, Ahmet became a source 
of stability. Never mind that the guy could 
hardly control himself, that he’d fuck in his 
oice or piss in the elevators at Rockefeller 
Center whenever he got the urge. He 
became a father igure, giving me the advice 
and guidance I’d always craved but never 
got from my own father. I’d come to learn 
that his advice was, as a rule, terrible, but at 
least he cared enough to ofer it. Ours was a 
relationship built on extremes.

The minute one of Ahmet’s artists came 
into town the irst order of business was 
to get them laid. Ahmet would say, “Get 
the girls,” and I’d call through his Rolodex 
until I found someone ready, willing, and 
able. These guys would fuck girls young 
enough to be their daughters without 
thinking twice. Ahmet took great pride in 
it, like he was the Turkish sultan ofering 
his concubines.

No woman was safe, not even upper-
level executives. One day, Ahmet saw 
everyone going into the conference room 
and followed them—he didn’t usually 
attend meetings—and he started the 
 meeting by saying, “I have to tell you 
the most remarkable thing. Last night I 
went out to a concert. Afterward I went 
 backstage with the lead singer and he had 
ive girls lined up naked and we took turns 
fucking them, one after the other. Pussies 
are amazing. You’re fucking them, and 
they’re a mess, but after we inished, the 
girls showered and they looked great.”

In all the years I worked there, I saw only one woman stand up  
for herself ... [A] top executive there was cheating with his subordinate.  
His pregnant wife came to the office with a gun and said, “I’m going  
to blow your dick off.” Talk about blazing a trail.
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THE FIRST-EVER BILLBOARD HOT 100 

chart made a relatively modest debut 
on page 36 of the Aug. 4, 1958, issue, 
where the magazine’s editors touted “the 
 fastest, most complete and most  sensitive 
index to the popularity of recorded music 
in America.” The new tally, the story 
 continued, would “list the 100 most 
popular recorded sides” each week and 
serve as “a guide to potential as well as 
the current hits.”

The chart’s architects were  editors Paul 
Ackerman and Tom Noonan, with an 
assist from Seymour Stein, then a high 

school student and  an obsessive music 
fan who worked at Billboard’s oices after 
(and sometimes instead of ) class. He 
would go on to co-found Sire Records and 
rise to  chairman of Warner Bros. Records.

The Hot 100 supplanted Billboard’s 
Top 100, which, by the time it was 
phased out, was a pure sales chart. The 
new list used a formula to weight radio 
and  jukebox plays, as well as sales, to 
 determine a single’s popularity. “Record 
stores reacted  favorably; radio stations, 
too,” Stein told Billboard in 2015.

At the top of that irst ranking: 

“Poor Little Fool” by then-17-year-
old Ricky Nelson, who had begun his 
show- business career in 1949 in radio 
and, later, on TV, playing himself in 
The Adventures of Ozzie and Harriet, a 
sitcom that starred his family.

During his career, Nelson landed 
43 more songs on the Hot 100, which 
quickly became the most-cited pop 
chart in the U.S. music industry and 
gave Billboard added cachet. “Through 
the success of the chart,” recalled Stein, 
“more executives were drawn to the 
oices, often with their artists in tow.”

Nelson died at age 45 in a plane crash 
on New Year’s Eve in 1985. In 1990, 32 
years after he had topped the  inaugural 
Hot 100, his twin sons Matthew and 
Gunnar, billed as Nelson, reached No. 1 
with their debut single, “(Can’t Live 
Without Your) Love and Afection.”

Stein departed Sire and Warner Bros. in 
July at age 76 but has hinted that he’ll be 
“back in action soon.” —GARY TRUST
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60 Years Ago 
THE HOT 100 DEBUTED 
WITH RICKY NELSON AT NO. 1
The teen idol’s “Poor Little Fool” became the first of 1,077 hits 
that have topped Billboard ’s trademark songs chart

Nelson surrounded by 
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