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EUROPE /2017

RECORD BREAKING GROSSES AT EVERY SHOW

City Date / Venue Tickets Gross

Hamburg 9/9 - Stadtpark 81,193 $11,954,300 »
Munich 9/12 - Olympic Stadium 72,637 $11,792,289 e.
Spielberg 9/16 - Spielberg at Red Bull Ring 95,004 $11,202,350
Zurich 9/20 - Letzigrund Stadium 48,963 $10,304,275 oo
Lucca 9/23 - Lucca City Walls 55,604 $7,618,278 ee
Barcelona  9/27 - Olympic Stadium 58,622 $8,769,704 ee
Amsterdam 9/30 - Amsterdam ArenA 54,791 $8,762,080 »
Copenhagen 10/3 - Telia Parken 47,002 $8,510,737 ee
Dusseldorf  10/9 - Esprit Arena 43,295 $8,487,200 ee
Stockholm  10/12 - Friends Arena 53,770 $7,880,697 o
Armhem 10/15 - GelreDome 35,338 $6,146,462 e.
Paris 10/19,22,25 - U Arena 109,126 $18,529,324 e

Highest Grossing Show In Country’s History -
Venues Highest Gross -
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CONGRATULATIONS

LUIS FONSI

- “DESPACITO” (REMIX)
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SONG OF ALL TIME

#1BILLBOARD HOT LATIN SONGS
#1BILLBOARD LATIN AIRPLAY
#1ITUNES US TOP SONGS ..........
#1SHAZAM GLOBAL TOP 200
#1SPOTIFY GLOBAL TOP 200
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MERT & MARCUS

billboard

Swift charges onto
the Digital Song
Sales chart with her
latest single, which
bows at No. 1.

ources tracked by Nielsen Muslc.
017, Prometheus Global Media, LLC and Nielsen Music, Inc. All rights reserved.

Sitting Pretty:
With ‘Gorgeous,’
Taylor Swift Ties

Rihanna’s Record

ed by Nielsen Music, sale:
ctwaty for the first time.

t songs across all genres, ranked by radio aplay audience Impressl
hey are newly-released trles, or songs receiving widespread airplay

The weeks most popular ¢
Songs are defined as curren

SALES, AIRPLAY & STREAMING
DATA CO¥PILED BY

it

MUSIC

Title cernricanon Artist

PRODUCER [SONGWRITER] IMPRINT/PROMOTION LABEL

Peak
Position
Weeks

On Chart

43 Rockstar Post Malone rear. 21 savage
LBELLTANK GOD [A POSTL BELL O AWOSHILEY,S AJOSEPH] REPUBLIC
Bodak Yellow (Money Moves) ® CardiB
JWHITE,SHAFTIZM () WHITE SHAFTIZM.JTHORPE WASHPOPPIN]  THE KSR GROUP/ATLANTIC
A A 1'800'213'8255 . I.ogic Feat. Alessia Cara & Khalid 2%
HIRTEEN HAS LONG on the Streaming Songs chart with LOGK EXISRRBHALIAIATURL o VISONARY/DEF 1AM
been Taylor Swift’s 16.9 million U.S. streams. -
favorite number, and The first two tracks from Feel |t Still rﬁ S Portugal. The Man )
this issue it’s a lucky Reputationeach opened atop the HSRIESIATEN AATE
one. “Gorgeous,” the third releas'e Digital Song Saleihst: Look What Thunder Imagine Dragons 3
from her Nov. 10 album, Reputation,  You Made Me Do” roared onto ALEXD U710 [DREYNQIDSW SERMON,
. . B.%K& fA"F%MAN GE"APK{S?J.DEZUZ}C)’rqoN KIDINAKORNER/INTERSCOPE
launches at No. 13 on the Billboard the Sept. 16 chart with 353,000
Hot 100 (dated Nov. 11), blasting sold, the greatest weekly total for a Sorry Not Sorry A DemiLovato
: P : « » CAKWUD [DIOVATOWFEDER, 16
in at No. 1 on the Digital Song Sales song in 2017, and “...Ready for It? SRR mons HOLYWOOD/SAFHOUSE/ISLAND/REPUBLC
chart with 68,000 downloads arrived atop the Sept. 23 rankin .
1din the tracki K endi ith P h . f o] Havana Camila Cabello reat. voung Thug 1
sold 1n the tracking week ending with 135,000. The songs starte FRANKDUKES KC CASBLOLLWLLAMS AN BTHAZZARD o
Oct. 26, according to Nielsen Music.  at No.1and No. 4 on the Hot 100,
With the chart-toPping start of respectively, with “Look” reigning Mi Gente JBalvin & Willy William reat. geyonce .
“Gorgeous” on Digital Song Sales, for three total weeks. N LA ORI QAL aww““ “WW&.%W%},WE
Swift ties Rihanna for the most Meanwhile, “Gorgeous” is Swift’s ' :
No. 1sin the list’s history —14each  39th top 20 hit on the Hot 100, tying Too Good At G°°dbyes Sam Smith 7
. MAMY NAPES, }WMRIC,ES'SI;?IKSEN [S.SMITH, CAPIIOL
—and extends her record for most her with Drake for seventh place HINATERTEHERMARSINM
No. 1debuts t in) 13. tists with entries in th
o.1debuts to (once z}galn) 3. among artists with entries in the Perfect ® Ed Sheeran .
POWered by its official ElllleCllp, same frame. Elvis P'esley leads all WHICKS.E SHEERAN [EC SHEERAN M .SHEERAN] ATLANTIC

“Gorgeous” also bows at No. 16

acts with 48 top 20 hits. —cary TRuUST

NOVEMBER 11, 2017 | WWW.BILLBOARD.COM 3
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KIDINAKORNER,/INTERSCOPE

. Shape Of You 4 Ed Sheeran
18 2 STEVE MAC E.SHEERAN [E.C.SHEERAN JMCDAID, 1 42
SMCCUTCHEON K BURRUSSTCOTTLEK BRIGGS) ATLANTIC
13 What About Us Pnk | ;|
STEVE MAC [PINK JMCDAID.S MCCUTCHEON] RCA
Strip That Down A LliamPayne reat quavo
]6 2] SWI!WC\UAVN SNEH O(MAMA& HAMPIOR/ ]0 23
SPZZONAE AR UH.LOSU\U.MTT] HPURC
a1 2 Slow Hands A Niall Horan . -
bwﬁk\éUNNl ] TJ? J, Iﬂmk‘ NEON HAZE/CAPITOL |
lookWhatYouMadeMeDoA Taylor Swift
4 ]0 ANTONOFFTSWIFT [TSWIFTLM. [ONOFF, ] ]0
KFNREW FFNRBng ATIT BIGMACHINE/REPUBLIC
x W] YoungDumb &Broke A Khalid | . |
JLITTLE [K ROBINSON, LLITTLE TRILEY] RIGHT HAND/RCA
9 | 22 There'sNothingHoldin'MeBack A ShawnMendes | | ,;
ITGHGER I[SMENDES TGEGER,S HARRIS GWARBURTON] ISLAND/REPUBLIC
@ W 2s) IFallApart PostMalone | ., | ¢
M A x ILLANGELO [A POST.C MONTAGNER WTWALSH] REPUBLIC
FEAT. Prayin Kesha
GNASH 28 §29 RlE‘AﬂSy[K.SEgKT,RIEWlSBmAHAM.AJOSlYN] KEMOSABE/RCA 2. 16
Lights -
Down Low No Limit G-Eazy reat. A3AP Rocky & Cardi B
42 30 BOI DA A RITTER [G GILLUM M.SAMUELS A RITTER, 30 7
RAMAYERS E PTAYLOR WASHPOPPN, G-EAZY/RVG/BPG/RCA
e ; Bad AtLove Halse
You proposed to your wife with this song.  isn't real because people will see through D), &) REtrniunsh—— WMWX I | 8
What do its lyrics mean to you? it. This song was a portal to finally let my hat's What | Like 2
Before [| perform] the song, | always say, personality come out. Now | paint my nails 30 | 30 %&%Lx& = W&*&?ﬁwﬁ?no l\:ln?:: 1| 4
“This song is for love. Love is love, no gold and wear colorful clothing. | was = =
matter your sexual orientation, whoyou are  afraid people wouldn't be intoiit, [but] it's at @ % Wh[a' lfs A KaneBrc:’wn Feat Lawren Adina | g | 90
DHUFF [K BROWNMMCGINNJMSCHMID' ZONE 4/RCA NASHVILLE
[or] where you're from.” You feel the energy  a point where | don't care. —_—
after that, whether people [agree or] not. W 34] NewRules Dualipa | 5, | |3
The tact that the song is a vehicle to put Who's on your collaborative wish list? URDTNCIC AR DEGCRIcHAAT WAnE e
that message out is the coolest. | worked on some stuff with Pharrell % | = W“dThOllghtS A DIKhaled rea.rinanma &Brysoniler ol Ml
[Willllams], but we never ended up releasing 3! WRILHSEANEIE R wmwmosnnessre
Why Is it Important to be so honestin it. I'd love to work with him more. I'm hoping @ 3 W 36 WhenlitRainsItPours Luke Combs 33 | 13
your songwriting? this only leads to me being able to connect SHORTECOVEIRISRD A BE S et |
What | write is very different than what with more people — not just throwing ne SomethingJustLikeThis A TheChansmokers&Coldplay 3 |
MIgos writes [or] Stevle Wonder. You LIl Wayne on a track. | never want to utilize B NSRS ARSI pisrupTor/coLumBiA
can't be singing about something that [success] forthat. TAYLOR WEATHERBY | B Humble. Kendricklamar | | | .
_ O MAKE WL MACE T KLDUCKWORTHMUALLANS| 0P DAWG/AFTERVATH/INTERSCOPE ’
27 | 24 IR Congratulations A  PostMaloneret.quae | g | 44
FRANK DUKESMETRO BOCKAN A PCSTLEELL A FENTQ K MAPSHALLLTWAYNEC A ROSEN] PEPUBLC
5 e o : £ % | 2 I XOTOURLIf3 A LilvziVert | , | 5
< o R £ Q TMBBJWLUCAS [SWOODS] GENERATION NOW/ATLANTIC
o |z Unforgettable A  FrenchMontana reat swae Lee s | o oWl 4] DoReMi @) Blackbear | ,, | .,
;Jm\nuw\\x &'&D&%Mmfsﬁmw KKHARBO) A www&% sv AGOLDSTEIN[MMUSTOAGOLDSTERN]  BEARTRAP/ALAMO/INTERSCOPE
7 R i WhatLoversDo Maroon 5 reat. sza ols =l BodyLike ABackRoad A SamHunt s | =
AN SR RN RIS ey z22/mvmemscone ZCROWEL[SHUNTZCROWELLIOSBORMESMCANALIY]  MCANASHVILLEACAPTIOL
“ETollF Y Gorgeous TaylorSwift | o | | 4 | 2o |} location A Khalid | |
. D NOT USTED [T.SWIFTMAX MARTIN SHELLBACK] BIG MACHINE/REPUBLIC %&Bﬁis%ﬁm&?&bxﬁgf&wl}% KP{?AEI'.E‘ZSJON' RIGHF HAND/RCA
‘ GucciGang Lil Pump The Weekend SZA
@ | E:rfselc.:ltun AN @ A" SR remvemaucrasclommamasios " ! . W @ THANEGODACODYSROWECFAMEITVBRLAKTMMOS LRI *  TOPDAWGACA “le
| : G 6 Bank Account A Asavage |, | @ o W45 Crew A GoldLink reat srentravazashysizry | 45 | 1g
ASAVAGE METROBOOMIN [SAJOSEPHLTWANECTPERKINSON]  SLAUGHTER GANG/BC TWALTON [DCARLOS TWALTON CWOODM KING] SQUAAASHCLUB/RCA
Sheeran scores his sixth top 10 N N
on the Billboard Hot 100 — half el p Attention A CharliePuth | . | ,, 6: o W46 ~ReadyForit? TaylorSwift | , | ¢
from his 2017 alhum, Divide — CPUTH [C PUTHJK HINDLN] OTTO/ATLANTIC WX MARTINSHELLBACK AFATAM (TSWIFTMAX MATTNSHE LLBACK A FATAM BG MACHINE/PRURLC
following “Shape of You" )’ h . T
(12 weeks at No. 1) and “Castle 1l s Despaclto Lus Forel ﬁgaddymlfﬂiilfi"ﬁi Ll 4 g4 Maa Silence Marshmello reat. knaid | 4, | ¢
onthe Hill" (No. ). Sheeran migﬁomw#ws Pt MARSHMELLO [MARSHMELLOKROBINSON]  JOYTIME COLLECTIVE/RCA
co-wrote “Perfect” with his older =T o . ) B ) _ )
brother, Matthew. @ n Q 1Get The Bag GI.ICCI Mane reat. migos 1 0 % | 4 P Love Galore A SZA reat. Travis scott 2|
METRO BOOMIN L LUELLEN [R DIDAVIS,). H LUELLEN, LTWAYNE] GUWOP/ATLANTIC THANKGODACODYCLANGIC FAYNESROWEC LANGTRAVE SCCTTLHENDERSON| TOP DAWGRCA
s 1 IEE RakeltUp A Yo Gotti reat. N Minal | o | @ 43 T Unforgettable ThomasRhett | ,, |
MIKEWILL MADE T [MMMSOTMARAIMWILLAMST SHAW] COCAINEMUZIKARC DHUFFLFRASURETHOMAS RHETT [THOMAS RHETTLFRASUREAGORLELSMCANALLY) VAIORY
5 | Believer ImagineDragons |, | . 50) PatekWater  Future & YoungThugres. e | o |
aﬂg\m?%” ?m WS‘ WCKEE- NOTUSTED [K CEPHUSN.DWILBURNLLWILLAMS]  300/AVFREBANDZ/ATLANTIC/EIC I

SALES, AIRPLAY & STREAMING
DATA CONMPILED BY

n

RIKA GOLDRING/

Max: COURTESY OF CRUSH MUSIC PORTUGAL: CHELSEA LAUREN/REX,

c sources tracked by Nielsen Musc.
ns. © 2017, Frometheus Global Media, LLC and Nielsen Music, Inc. All rights reserved.
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SALES, AIRPLAY & STREAMING

DATA COSPILED BY

2. LLC and Nielsen Music, Inc. All rights reserved.

n

MUSIC

DATA FOR WEEK OF 11.11.2017

O A

22 = RODLICER : RINT/PROMO £ 26 Portugal. The Man adds two
A~ 5} GreatestLove Story LANCO | | 4 rTjore tgllles toits chart-topping
A 4 1JOYCE [BLANCASTER] ARISTANASHVILLE | réesume as “Feel It Still" reaches
> 5 Howlong CharliePuth | ., | . [ No. 1 on both MamstreamTop 40
@ CPUTH [CPUTH LK HINDLIN JFRANKS] OTIO/ATLANTIC | and Dance/Mix Show Airplay.
o ) R ) Bl The song has now topped six
5 W53 | Butterfly Effect A TravisScott | o | ,, seng Yropp .
MURDABEATZ FLEONE [TRAVIS SCOTTSLLNDSTROM]  GRAND HUSTLE/EPIC radio-based rankmgs, led by its
= O aedae e AlD 2 T command on the all-genre Radio
Fills And Atomobilles  ChrisBiown re 1o asge e icsit. | [ ) g i
55 J 54 & o pumien svirS DAVIDTHEMARTIANZC MEROWN LLFARIGR, S 7 Songs chart for a third week with
¢ IHUTCHINS S DJIMINEZ M MIMS L DUBOSE DOCTAVE] RCA | il o ) .
B Plain} ASAPF 1 128 million in audience, according
ain Jane erg ‘ . . .
\ 6'_( 2o KONGHT DLSOMNLGTEPEAGARMAOTON AP WORDWDEPOIOGOUNGRICA % | 5 to Nielsen Music. “Feel It Still
— " 7I‘f +— 1 also tops the Adult Top 40 tally
The Way Life Goes Liluzi Vent : ; ;
657 | 56 £86) OV Nox[moomm coemmonowanaae | 32 | 9 | after ruling Alternative and Tnplg A
- : - { ] Only one other song has led all six
@ oW 57 ] LoveSoSoft KellyClarkson | o, | lists: Gotye's smash “Somebady
JSHATKIN [J.SHATKIN PRISCLLA RENEAM AMCDONALD]  ATLANTIC/RRP | Po RTU G Al. " .
— ] THE MAN That | Used to Know" (featuring
50 Mg Everylittle Thing Carly Pearce | ., | |3 Feel It Still Kimbra) in 2012. -G
o BUSBEE [C PEARCE BUSBEE E SHACKELTON] BIG MACHINE I
— +— -
RO“ |Il Peace Kodak Black Feat. xxngmx\mon L
58 57 LONDON ON DA TRACK [RCCTAV m ]0 '
B TGOMRNGERKXGOMRNGER XX N] IX}UAZNNALZMTLANTK: L |
56 | 55 l TheRace Tay-K 0 ] e o A .
NOT LISTED [NOT LISTED] TAY-K PRO R RITER R PRO a Q
61 | MeantToBe BebeRexha&FHoridaGeorgialine | o | | | ; e I Relationship Young Thug reat. ruwre | . |
WILSHIRE [BREXHATHUBBARDJMILLER D.AGARCIA] WARNER BROS. ‘ ° gl&@}%%xw JlWl“AW-Eﬂm- WO/ATANTC
‘ i - — —
52 ] NoCap Future&YoungThug | ¢, | | @ 76 GoFlex A PostMalone | , | ¢
NCOT LISTED [NOT LISTED] 300/A1/FREEBANDZ /ATLANTIC/EPIC | CHARUEHANDSOME R XUDO [A POSTCHARLE HANDSOME LKALALRKUDO]  REPUBLIC
S— e S O v {
. | == |
53] LosingSleep ChrisYoung | 4. | § (o:\Ws:] ICouldUseAloveSong MarenMorris | .. | |
CCROWDER CYOUNG [CYOUNG L HOGEC. DESTEFANQ] RCANASHVILLE BUSBEEM.MORRIS [M.MORRIS LROBBINS L VELTZ] COLUMBIANASHVILLE |
+ - _ - -— -4
641 LightitUp Luke Bryan g g4 Candy Paint PostMalone | o, | | BEBE REXHA
LSTEVENSJSTEVENS (L BRYAN BTURS!) CAPITOL NASHVILLE . POSTMALONEL BELL [APOSTLLBELL]  ARTISTFARTNERS GROUP/ATLANTIC /REPUBLIC/RRP & FLORIDA
o — — - { GEORGIA
w9 locelynFlores XXXTentacion | 5 | aalls5] Yours O Russell Dickerson | o, | LINE
YOXTENTACIONPOTSU POXTENIACIONSIYNASTY) BAD VBES FOREVER/EMPRE RECORDINGS CBROWN [PWELLING C BROWN R.DICKERSON] TRIPLETIGERS | Meant to Be
- —T 1 Y T
8 Transportin’ KodakBlack | 4 | @ 93\ 85 ] RoundHereBuzz EricChurch | oo | ¢
CCUP BEATZ [DOCTAVE JSMITH L HAYES] DOLLAZ N DEALZ/ATLANTIC \ JJOYCE [ECHURCHJHYDELDICK] EMINASHVILLE Rexha's h|ghes1 d(}hutmg
t — 1 ‘ song jumps by 35 percent
&7 LikellovedYou BrettYoung | ¢, | 5 g0 | 9 ISE AllThePrettyGirls  KennyChesney | .. | ; t07.9 million U.S. streams
DHUFF (B YOUNG,LLEE] BMLG | BCANNONKCHESNEY NGAITONTLIAMERIOSBORNG BIECHARCOWMBA NASHVLLE FGLalsorises 74-73 with its
+ 1 — other charted collabaoration, as
ss] FeedMeDope Future | | ] ag] Wolves SelenaGomezXMarshmello | | featured on Hallee Stelnfeld
NOT LISTED [N.DWILBURN] A1/FREEBANDZ/EPIC | ] | mmgﬁm@mgmﬁ ROSEN] nresscort | and Alesso’s ‘L et Me Go
59 ] FiXADrink ChrisJanson | o, | ¢ | e M MoreGirls Like You KipMoore | o |
BANDERSON.C DUBOHS [CJANSON.C DUBOISAGORLEY) WARNER BROS NASHVILLEAWAR | v KMOORE DGARCIA [CMOORE S LOLSEN LMILLER DA GARCIA] MCANASHVILLE
| -~ +— 4
| | =
70 FIName TheDogs Blake Shelton | ;| @ "coWoo ) LightsDownlow @  MAX reat gnasn | o |
SHENDRKOKS [MORAGSTREMBHAYSUPATHOMPSON] WARNER BROS NASHVILLEAWMN e NAOTTE[MGSCHNEDER LODONNELNMOTTY  DCIRACRUSH MUSIC/RED ASSOCIATED LABRLS i
I —] = e = - . . - - — = - . " =
Glorious Macklemore Feat. skylar Grey | 4g | 15 1 @ oW g ] Smooth Florida Georgialine | o | 4
BUDO [BRAGGERTLSKYLAR GREUKARPTANDREWSTMDOPRY BENDO/ADA/WARNERBROS. | ’ ) / IMO! [THUBBARD B.KELLEY.N GALYON JM.SCHMIDT] BMLG
— - 4 1 4; .
Dusk TillDawn Zaynreatsa | 44 | 5 3] 4DaGang Future .
GKURSTIN [ZMALKGKURSTIN,SKIFURLER AORETDPHELAN] RCA \ NOT LISTED [N.DWILBURN] A{/FREEBANDZ/EPIC
| l N - " e = =g el B
73 Y letMeGo  Haiee Steinfeld Alessorex rimmegatiesat | 52 | g @ / - Questions Chris Brown 4
ALESSOANDREW WATT AWOTMAN ATAMPOSA LEE LUDEL AUNDBLAD] ~ REPUBUIC | / frisnol &Ummém mm&mwlﬂh‘fm&%‘mﬂx] "
- b | n ‘
SauceltUp Lil Uzi Vert | 3 Friends Justin Bieber + BloodPop
%l DCANNON [SWOODS DCANNON] GENERATION NOW/ATLANTIC 4 2 3 88 : B%%mm RETMONDBRAUN D AMREPUBLC 20 10 NF
o J - CAPORCHOOLBY o ‘ | Let You Down
751 LetYouDown NF ‘ ? & | 7z IR HeartacheOnTheDanceFloor JonPardi & ,, | | |
TPROFITT [NFEUERSTEINTPROFITT]  NF REAL MUSIC/CAROLINE/CAPITOL | | BBUTLERJPARDI JPARDI, BBUTLER BLONG] CAPITOL NASHVILLE
1
e o L e = —————— 1 1 | “Down” enters the Mainstream
Eﬁiﬁ;‘e ﬁg{m&,ﬁ; Wisin reat. ozuna | & | 20 ‘ 9] TooMuchTo Ask Niall Horan | o | Top 40 chart at No. 38 with
wm&(wmn%nmmumconmmoq WSONTMISCATN | | ‘1 GKURSTIN [NHORAN..SCOTT] NEON HAZE/CAPITOL support from New York
— ' stations WBMP and WHTZ
71 AllDaSmoke  Future&YoungThug | ,, | | | 2 | s ISR BED. Jacquees | | 1, and KIS Los Angeles, Parent
NOT LISTED[N.DWILBURN JIWILLIAMS]  300/A4/FREBANDZ/ATLANTIC/EPIC NASH B [RLBROADNAX ADMBENG K RBROWN R MAVANTSHUFA CASH MONEY/REPUBLIC album Perception launched as
S — * v — 1 s first ‘
ST F**kLove XXXTentacion reat. rippierea | , | | ) BedroomFloor liamPayne | . | | NFste D Lo e e 28
BERRONAIRARITNR sovesrommaercorones ! ‘ AACEHREN AT e HAMPION/REPUBLC I
oo | oo I WsAVibe  2Chaing res. 1yoliasien, ey songz & Ihene aiko | # |0 | g; NI TooHotty  Quality Controlreac. quavo, Takeof & et als
%&Wﬁm SHT L LE PR ———— | - LUBLEN[LHIUELLENK KBALLKCPHUSQMARSHAL  QUALTY CONTROUMOTOWN/CAPTIOL
- — + 4 K
e W] SkyWalker Miguel rea. Travisscott | g | g | o] Three Future&YoungThug | oy |
l.. w HAPPY PEREZ MIGLE L [MLPRAENTELNPREZ R CHA KAT EDTRAVE SCCTT] BISIORMBLACK CERCA | [ NOT LISTED [NDWILBURN JLWILLIAMS]  300/A 1/FREEBANDZ /ATLANTIC/EPIC w
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FEATURES

38 Zayn's Way As the former
One Direction star finishes
his second album — and
finally plans a tour — pop’s
most reluctant superstar has
found comfort in farming
(seriously) and “taking things
at my own pace.”

44 |Latin Power Players
Megabhits by Luis Fonsi and
Daddy Yankee, ] Balvin
and Maluma are reaching
the genre’s widest-ever
audience this year —and
reshaping culture.

BILLBOARD HOT 100

3 As”"Gorgeous” debuts at
No. 13 on the Hot 100,
Taylor Swift ties Rihanna
for the most No. 1s on the
Digital Song Sales chart.

TOPLINE

11 Seeking moretrevenue from
YouTube’s U.S. users, record
labels are investigating why
the share of music videos
carrying advertising appears
to be shrinking.
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14 After 20 straight quarters
of dominance in the
rankings, Sony/ATV falls
to third in market share as
thé Jon Platt-led Warner/
Chappell Music surges into
the lead, UMPG holds in
second place, and BMG tops
Kobalt for the first time.

7 DAYS ON THE SCENE
20 Latin American Music
Awards, Voodoo Festival

THE BEAT
27 R&B singerMlguel pivots
from lover to fighter on his

ON THE COVER
ZaynMalik
photographed by

uven Afanador on

pt. 10 at Weylin
rooklyn. Styling by

n Rembert. Malik
rsaValentino shirt,
er, pants and coat.

wears a Dior
ne vest and Fear
jacket.

upcoming f__o,u‘rth LP, putting
Trump in the crosshairs
while remaining sexy as ever.
30 Inher memoir, former Hole
drummerPatty Schemel
opens up about drug use,
losing herselfand finally
conqguering her demons.

BACKSTAGE PASS

55 The highest honor at the
18th annual Latin Grammys
goes to Spanish hitmaker
Alejandro Sanz.

CODA

84 Fifty-five years ago, =
The Crystals eame\fheir .
first and artly,Ne Twith .5\_ \
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SECRET GENIUS

J Kash

Behind every song is a Secret Genius. Explore the
sonic influence of our Songwriter of the Year.




and everyone at

Sony/ATV Music Publishing congratulate SO“Y/AW

on being named one of MUSIC PUBLISHING
Billboard’s Latin Power Players.
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YouTube's Cohenin
New York in August.

The Case Of The Missing Ads

Seeking more revenue from YouTube's U.S. users, record labels are investigating why the
share of music videos carrying advertising in the world's top ad market appears to be shrinking

USIC COMPANIES
are sure about one
thing when it comesto
YouTube: They wish
it would pay more to stream their
tunes. But they’re far less certain
about the reason so few of the video
streams containing their music carry
ads these days.

“We have been MacGyvering this
all year trying to find the smoking
gun,” says one label executive.
“Something just doesn’t add up.”

In what’s becoming one of the
music business’ most perplexing
mysteries, the percentage
of music-filled video plays
that are monetized with
advertising has fallen
during the past five years
in the United States,
the world’s most robust advertising
market, according to dozens of music
executives interviewed by Billboard
with similar accounts.

While that percentage has
stabilized in 2017, and some report
higher YouTube payments this past
summer, more than 24 executives
representing over 60 percent of the

$798B

YouTube and Google’s
ad revenuein 2016

BY ED CHRISTMAN

U.S. recorded-music market say

that their data still shows that only
between 3§ percent and 45 percent
of music video streams in the
United States carry ads, down from
60 percent in 2012, taking into
account both official music videos
and user-uploaded clips containing
their music. That means §§ percent
to 65 percent of domestic YouTube
music plays pay nothing to content
owners, though YouTube pays labels
a share of its ad revenue, and not on a
per-stream basis. Free services such
as Pandora and Spotify, by contrast,
pay for every play.

It’s easy to see how
YouTube’s aggressive
expansion into
developing, hard-to-
monetize markets
such as Africa is diluting average
monetization rates globally, as
YouTube head of music Lyor Cohen
pointed out in an August blog post.

Some in the music industry don’t
mind the low monetization rates
linked to overseas growth, because
their artists are getting exposure and
at least making money in markets

where they never earned anything
before. But in the United States, “a

lot of people are wondering why
YouTube isn’t doing a better job at
selling advertising against music,”
says an indie-label executive.

YouTube declined to provide
any data on the percentage of
music videos that carry ads, but the
company disputed the validity of
Billboard’s findings.

“We are not seeing any
meaningful difference in the
percentage of views with ads
for music content, year over
year. Moreover, pulling together
data based on off-the-record
conversations with industry sources
and hearsay lacks data science and
credibility,” a spokeswoman said in
an email. “In the U.S., YouTube pays
out more per thousand streams on
its advertising-supported platform
than any other advertising service,”
delivering over $1 billion to the
music industry every 12 months
while introducing new mobile and
desktop ad formats in recent years.
“All indicators are strong, and
both ad revenue and subscription
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PInk earns the biggest sales debut
of 2017 with B
which sold 384,000 unitsin its first

week, according to Nielsen Music

uf Trauma,

Travis Scott is hit with a lawsuit
by a fan who fell off a balcony
at a New York tour stop in April,
resulting in partial paralysis.

Eminem’s Recovery collects its
300th week on the Billboard 200,
making him the fi rtist to have
three albums reach that threshold
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revenue are growing at a healthy
pace,” she added.

Record company sleuths are
investigating a wide range of
possibilities for the shrunken slice
of music clips getting monetized,
from potential miscalculations by
advertisers to a new filter intended
to screen for “hate” videos. They
are hoping that solving the mystery
could help them understand how
to eke out more revenue from the
video behemoth. In 2016, YouTube
parent Alphabet said its Google
and YouTube properties generated
$79 billion in advertising revenue.

Less advertising on YouTube’s
free music videos gives viewers less
incentive to subscribe to its ad-free
tier, YouTube Red, the type of paid
service that is fueling most of the
music industry’s growth.

One possible cause for the growing
proportion of unmonetized music-
video streams in the United States
on YouTube is that YouTube’s
advertisers didn’t expect smartphone
use to explode as quickly asit did,
resulting in a faster-than-anticipated
consumption of their high-priced
premium and reserved ads, and

leaving many videos ad-less,
according to music executives.

While no one doubts that rapid
growth in mobile video viewing is
at least one factor squeezing the
fraction of views that get monetized,

music video plays containing no ads
at all, executives say.

“I'still haven’t got a clear
answer on why the auctions don’t
capture everything that the reserve
[premium advertising| doesn'’t fill,”

“We have been MacGyvering this all
year trying to find the smoking gun.
Something just doesn’t add up.”

one music executive expressed
skepticism that Alphabet “wasn’t
ready for this unexpected buildup
of views,” given it’s a “company
that has built its foundation on
data and can build cars that drive
themselves and contact lenses that
can detect diabetes.”

When the premium ads on
a music video are consumed,
YouTube says it auctions off the
available ad space to other bidders,
though generally at lower rates that
depend less on the song and more
on the user. But this process doesn’t
always result in sales, with plenty of
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YouTube Red offers ad-free access to original videos like Nick Cannon’s “King of the Dancehall,”
Mariah Carey’s “The Keys of Christmas” and Katy Perry’s “Will You Be My Witness” (clockwise).

—record compuany executive

complains one label executive.
YouTube says “auction-based
advertising does kick in,” and that
“it plays a significant role in the
growth of music monetization
globally and will only improve as
digital ad markets evolve.” YouTube
adds that auction infor-
mation is provided in
detail to content owners
in their “YouTube
Analytics” tools.
Another possible
reason for the ad-free
videos in the United
States: YouTube
is focused on user
experience and may be

U.S. STREAMING
PAYOUTS

$3

What YouTube saysit
pays per1,000streams

$1.70

“All genres of video were impacted
by brand safety concerns. However,
we're seeing these categories,
including music, recover,” said the
YouTube spokeswoman.

One industry executive says the
exec’s company “regularly studies”
the possibility that YouTube is
steering advertising to other content
onwhich YouTube makes a higher
profit margin, a widely held suspicion,
but the YouTube spokeswoman says
this is “flat-out not true.”

The music business doesn’t have
much leverage to demand answers
toits burning questions, let alone
larger payouts.

Warner Music Group extended
its licensing deal with YouTube
this summer, with CEQ Stephen
Cooper writing in an internal memo
that WMG had secured the best
possible deals under very
difficult circumstances,
including the “safe harbor”
laws that shield YouTube
and other sites from
liability when users upload
content without rights-
holders’ permission. Sony
Music Entertainment and
Universal Music Group
are still in renegotiations

trying toavoid servingup ~ WhatPandora'sfreetier ~ with YouTube.

too many ads in order to pays per1,000streams For labels, withdrawing
expand its base beyond from their agreements

1.5 billion monthly users, $I 5 0 would mean forfeiting
agrowth strategy that ° the ability to monetize,

other music services
have employed.
“Iunderstand their
need to be sensitive
tothat issue,” says
one music publishing
executive. “But why
can’t you put a pre-roll
on every video, and after
five seconds the user can skip it?”
Apps known as “ad-blockers,”
which can be downloaded from
Google’s app store and allow music
fans to skip ads, may be another
culprit, while some music executives
worry about a new technology that
identifies content as ad-friendly or
not. YouTube installed the filter in
2017 to appease advertisers that had
their commercials placed against
what some considered to be hate
videos. Labels say they are watching
closely to see if their videos are
filtered out of the ad-friendly pool by
mistake, since some music clips are
laden with violence, sex and drugs.

What Spotify’s free tier
pays per1,000streams

$2.25

Average YouTube pay
per1,000streams
(industry estimate)

Sources: companies

block or mute their music
on YouTube, which has
generated over $4 billion
for the industry since its
launch in 200s.

YouTube “doesn’t have
topay the industry anything,”
digital media consultant
Jim Griffin pointed out at a
music-law seminar in October. “The
law is on YouTube’s side.”

Managers, meanwhile, are
less concerned with cracking the
monetization mystery and more
focused on using YouTube to break
artists, sell concert tickets and
promote album presales. “We get
massive exposure when we have a hit
on YouTube, and we can see how that
impacts in other, better platforms;
that’s why we all put our music
up,” says an artist-management
consultant. “Maybe YouTube can
do a better job at explaining to
people what they bring to the table, in
addition to monetization.” ©@
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Felicidades,

Maestro!

Graclas por compartir

tu poesia y tu musica
con el mundo durante
27 anos de éxito global.

Cbngratulations,
Maestro!

Many thanks for sharing
your poetry and music
with the world through

27 years of global success.

UNIVERSAL UNIVERSAL

UNIVERSAL MUSIC GROUP UNIVERSAL MUSIC
PUBLISHING GROUP

Alejandro Sanz

2017 Latin Recording Academy®
Person of the Year
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hile high-profile publishing

deals such as Concord Music's

$500 million acquisition of Imagem
in June and Round Hill's $245 million
purchase of Carlin America in September may be
dominating headlines in 2017, sales of individual
songwriter catalogs are quietly booming as well.

“It's a frenzy,” says Manatt Phelps & Phillips
attorney Gary Gilbert. “Publishers call me almost
every day asking, 'What have you got for me?"”

Typically,a songwriter's catalog that contains hit
records has sold for 10 times its net publishing share.
Now, in a seller's market, songwriters are routinely
seeing multiples of 10to 12times NPS and, in some
cases, a multiple of up to 16 for their copyrights. And
independent publishers have led the shopping spree.
Primary Wave has been among the most aggressive,
snapping up songwriter catalogs in recent months
fromSmokey Robinson, Steve Cropper, Glenn
Gould,BrendaRussell and Tom Cochrane.

“The environment of acquisition now is better than
when we started in 20086, because the music we're
buying is a much better income stream,” says Primary
Wave founder/CEQOLarry Mestel. “The music
business is very stable right now.”

“People realize publishing is the mother lode,” says
Jleff Biederman of Manatt Phelps & Phillips.

Recently, fellow indie Kobalt purchased the
catalog of George Benson, Downtown bought
wayne Kirkpatrick's copyrights, and Reservoir
bought catalogs of soul artists Willie Mitchell, Leon
ware, Thomas McClary and Walter Orange. “The
market for extraordinary song copyrights has always
been strong, [but] the potential that exists in paid
streaming is shining a brighter light on our sector,”
says Downtown CEQ Justin Kalifowitz.

Most songwriters, however, are still waiting for the
revenue from streaming to catch up toits promise,

PUBLISHERS QUARTERLY

Warner/Chappell Takes Top Spot

After 20 straight quarters of dominance in the rankings, Sony/ATV falls to third in market share as Jon Platt’s
company surges into the lead, UMPG holds in second place, and BMG tops Kobalt for the first time

o

.

Inside The Catalog Gold Rush

Amid multimillion-dollar publishing deals, the market for individual songwriters’
copyrights has been steadily heating up, with indies leading the way

BY MELINDA NEWMAN

and that lag is helping drive catalog sales.

“It will be a while before a writer is paid his or her
due on Spotify the way labels are, so some of these
folks can buy real estate or investments that will
provide a better rate of return,” says Biederman.

That factored into Cochrane’s thinking. “The curve
will continue to go up for writers whose career arc
may have been earlier,” says the “Life Is a Highway"
songwriter. "Butit's a much slower rate than for
artists like Drake or The Weeknd."

More important, all of the aforementioned writers
have catalogs that contain evergreen titles that
publishers vie for as they look to exploit classic songs
in film, TV, advertising, internet and video-game
licensing. And many publishers are getting inventive
with their treasure trove. “We made a deal with

Robinson and Motown
Recordsvice president
Esther Gordy Edwards
inDetroitin 1967.

Fry

American Greetings to create a holiday for Smokey:
Father/Daughter Day,” says Mestel. "But you can
get stuck if you overpay and don't have a strategy to
market, brand and promote the music.”

Heritage songwritersaren’t alone. In April,
Ryan Tedder sold rights to his non-OneRepublic
songs to Downtown for a reported $50 million
(Kalifowitz wouldn't comment), and Dierks
Bentley and Josh Kear have sold portions of their
catalogs within the last two years to Kobalt and
Round Hill, respectively.

The deals and prices come in all shapes and sizes,
with publishers quoting ranges from $250,000
to $50 million. And there’s nosign that demand is
slowing. "l thought it was going to peak last year,”
says Gilbert. “Itdidn’t.It's anamazing time." ©@

For the first time in five full years,
there's a new No. 1 on Biffboard's
quarterly ranking of the top 10 music
publishers: Warner/Chappell Music,
which ended a reign by Sony/ATV
Music Publishing that dated back

BY ED CHRISTMAN

TOP10 SONGS

ONG ARTIST
“There’s Nothing Holdin’ Me Back”™ Shawn Mendes

“Despacito”

“Wild Thoughts”

Zeddfeat. Alessia Cara

“Shape of You” Ed Sheeran

Luis Fonsi and Daddy Yankee feat. Justin Bieber

DJ Khaled feat. Rihanna and Bryson Tiller

TOPI10 PUBLISHERS

Warner/
Chappell Music
23%

BMG 8.3%

Sony/
ATV Music
Publishing

18.7%

to the third quarter of 2012, when it
became the administrator for EMI
Music. Warner/Chappell grew nearly
five percentage points during the prior

Kobalt quarter to 23 percent and snared a
Music7.8% piece of 55 of the top 100 radio songs.
- Words 2 Sony/ATV fell tothird at 18.7 percent,
Music/Big Deal with 42 ofthe top 100 songs, while
Music2.3% Universal Music Publishing Group
i Pulse Music  remained at No. 2 for the second
Group1.3% straight quarter, despite losing a point.

Shawn Mendes’ “There’s Nothing
Holdin’ Me Back" was the No. 1 song
for the top three publishers and for

B spiritMusic
Group1.2%

Downtown
MusicPublishing  Words & Music/Big Deal. BMG beat
1% Kobalt Music Group to No. 4 for the first
- SONGS ‘ time, and Spirit Music Group made the

MusicPublishing  top 10 — its first appearance since the
1% rankings debuted in 2006. @

14 BILLBOARD | NOVEMBER 11, 2017

Percentage calcylations based upon the overall top 100 detecting songs from 1,882 U.S. radio stations electronically monitored by Nielsen 80S 24 hours a day, seven days a week during the period

ol uly 1 to Sept. 30. Publisher intormation for musical works has been igentilied by The Harry Fox Agency. A “publisher™ is delined as an administrator, copyright owner and/or controlling party.
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FROM THE DESK OF

orge ‘Pepo
Ferradas

The veteran executive on unifying and
re-energizing Univision's music strategy

BY LEILA COBO

PHOTOGRAPHED BY CHRISTOPHER GREGORY
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HEN LATIN MEDIA GIANT

Univision Communications

decided to get serious — and

creative — about music two
years ago, the company launched a new
division and turned to a veteran to guide
it. Jorge “Pepo” Ferradas had spent
eight years as vp touring for Live Nation,
managing Shakira in Latin America, after
previous stints as head of Universal Music
Latin’s management and touring company
(GTS) and as president of Sony Music for
South America outside Brazil.

But Ferradas’ spirit was anchored in
artistry. The §3-year-old started out in
music in his native Buenos Aires as a teen,
lugging equipment for the likes of Charly
Garciq, and later, managing rock band
Soda Stereo. Although he harbored
dreams of soccer stardom, training in the
junior divisions of several local teams,
music became his focus. Ferradas has had
plenty tojuggle, uniting the most-watched
Spanish-language network’s music strategy
acrossits 12 TV channels, 67 radio stations

| NOVEMBER 11, 2017

and expansive digital platform.

Today, the father of three (23-year-old
twins Juana and Manuela, and 15-year-
old Violeta) speaks softly, with a patience
that stems from studying music therapy
and working in child psychiatry. But he’s
far from a pushover: Univision has quietly
expanded its musical playing field, adding
opportunities for artist development and
taking a more socially conscious approach.

Your position was created in January
2016. What exactly do you do?

I'm the president of a multimedia music
platform, and our goal is to use that suite
of platforms to develop musical content.
When [Univision Communications COQ]
Isaac Lee showed me his vision for
Univision’s potential, it wasn’t about the
channel I'd watched my entire life. It was
about 12 channels, 67 radio stations and a

“In my meetings with managers and

labels, we never speak about ratings.”

The company produces signature events
like Premios Juventud and the Latin
Grammys, set to take place Nov. 16, where
artists will likely be vocal in expressing
their beliefs onstage.

“It’s important for us to like what we do,
to feel it,” says Ferradas, who, in a nod to
his soccer past, is big on teamwork. “It’s
the difference between an executive who’s
connected and one who’s just analytical.”

digital platform with unique reach around
the world. It was about bilingual potential

and event development. That included TV
as an engine, but it’s not the only element.

What have been your goals?

One major goal involved our awards
shows: Premios Juventud, the Latin
Grammys and Premios Lo Nuestro.
We wanted to offer more opportunities

“We will allow artists
and hosts to have total
liberty inexpressing
themselves about

the situations going
onintheircountries
orterritories,” says
Ferradas, photographed
Oct.24 at Univisionin
New York, about what
toexpectfrom the Latin
Grammys this year




GROOMING BY LAURA €OSTA AT ENNIS

for artists to perform and give each
property its own personality. We also
wanted to create partnerships with other
companies. One goal was to strengthen
our partnership with Televisa; now we
can offer exposure in Mexico and the U.S.
We signed a partnership with Live Nation
and, with Univision Radio, we’ll produce
shows in major arenas, which we hadn’t
done in four years.

Will you sign artists to Univision Music?
No. We'll promote the artists, and we can
license their music. We signed a five-

year deal with Residente. We produced

a documentary, launched a digital
campaign, recorded an album that we
licensed to Sony Music and launched a
tour with AEG in the U.S. and OCESA in
Mexico. Residente’s project got nine Latin
Grammy nominations, more than anyone.

What about new artists?
We can’t work with new artists if we
can’t meet their needs. We've partnered

with Warner/Chappell Music to jointly
look for talent, and we’ll begin with the
basics: record a song, promote it, produce
avideo. But we’'ll start with a limited

number, because it’s a huge responsibility.

Aside from booking them for your
shows and events, what can Univision
Music do for artists?
We can have a conversation with the
artist, the manager and the label,
and develop projects jointly. Juanes
developed a project called Mis Planes Son
Amarte, which included an album and a
film. We hosted listening sessions with
our radio teams and viewing sessions
with our TV teams. He performed on our
awards shows, we premiered his videos,
and he performed at Estamos Unidos
Mexicanos, a massive concert we aired
together with Televisa from Mexico City
after the earthquakes.

With J Balvin, we positioned “Mi
Gente” on radio before he performed
at Premios Juventud. We also have an
internal project called Car Wash, where
we partner with a label and an artist to
offer multiple promotional platforms. We
signed Maluma two years ago, and today,
thanks to our joint efforts, he may be the
most successful new act on the market.

Univision is producing content for
Netflix, like Ef Chapo. How does music
play into that?

El Chapois produced by Storyhouse, a
Univision company, and it airs on both
Univision and Netflix. The theme song
for the first season is a track by ile. We
produced the song and video, made it
available on all streaming and digital
platforms, and we’re helping support her
tour. In the past, a theme song was only
that. Now, that song can live on all our
platforms, air on our radio stations and
get to a mainstream audience through

our Fusion Media Group, which includes
websites like Jezebel and Gizmodo.

TV ratings are not what they were.
Does that affect what you do?

Music shows are seen now more than ever
thanks to the sum of digital platforms. We
allow viewers to watch a program and be
part of a digital conversation, reaching
more people than ever. In all my meetings
with managers and labels, we never speak
about ratings. That’s a topic that should
only concern those who can only offer TV.

You worked for years with Soda Stereo
and Shakira. What did you learn?

Soda Stereo was the first act 1 did stadium
tours with. I learned to respect quality and
that it’s necessary to invest in a great show.
Shakira I would describe as a master class:
the highest-quality global tours, a talented
artist like no other. Plus, it allowed me to
go to three World Cup finals.

Argentina almost lost its place in the
World Cup. How did you feel watching
the recent win over Ecuador?

Like a good Argentine, I felt we would be
able to fix it. And we did. ©

1"Oneday, | walked

into my office at Live
Nation, and someone
had left these KISS
figurineson my desk,
says Ferradas.”l never
knew where they came
from,but I take them
with me everywhere.
2"Thisfoosballgame
helps release tension
duringtoughdays,” he
says.3"I’'m a huge soccer
fanandvery proudto
own a Barcelona T-shirt
signed by allthe players,
including Lionel Messi,”
explains Ferradas.4 Mate
is Argentina’s “national
infusion.” The tea, sipped
fromornately adorned
containers, is a staple for
any Argentine
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DuFine

Items ondisplay at the “My
Name Is Prince” exhibition
in Londoninclude clothing
and instruments (inset).

lusic Group hired
Lynette Garbonola for the

Kenny Rogers

i
10-26 Pharrell Willlams signed o p Yo Gottl

__>

Prince

named Erlc Mackay executive

\
| Holly Lim
Ugly God
Potts (center) e
withthe JAY-Z was named the 2018
Mlley Cyrus joined Russell members of

SImmons as executive Little Big Town.

BANK/GETTY IMAGES ROGERS: ANNA WEBBER/GETTY IMAGES REMY MA: GREG DOMERTY/GETTY IMAGES

J RobPotts BIRTHDAYS
Simmons C
NPR M vel JL Oct. 27 Oct. 30
’ viusicwelcomed Lauren Kelly Oshourne (33) Gavin Rossdale (52)
Oct. 28 Oct. 31
Kodie Shane (19) Willow Smith (17)
" Christlna Agullera was Frank Ocean (30) Vanillalce (50)
——— N Brad Paisley (45) Nov.1
Tyler,The Creator d
10-27 Y unvereans Charlie Daniels (81) Anthany Kiedis (55)
£ Oct. 29 David Foster (68)

Frank Ocean and Solange

|
s

Whlitney Houston

Tove Lo (30)
Peter Green (71)

Nov. 2
Nelly (43)
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ASSOCIATION OF INDEPENDENT
ML s CRTGEREIRES B R S

CELEBRATING 40 YEARS

The AIMP was created in 1977 by a group of
Los Angeles indie music publishers who believed
that indies needed a voice in the issues of the day.

40 years later, that voice still rings loud and strong.
The AIMP educates and informs the music community with
vibrant chapters in Los Angeles, New York, and Nashville.

Please join us at our special chapter events below
to celebrate the past, present, and future of
the AIMP and the indie music publishing industry.

NASHVILLE NEW YORK LOS ANGELES
Wed Nov 15 Mon Dec 4 Thu Dec 7
The Sutler The Princeton Club Candela La Brea
2600 8th Ave S #109 15 W 43rd St 831 S La Brea Ave

RSVP: www.aimp.org



.- Linkin Park & Friends -
| _ Honor Chester Bennington .

LOS ANGELES, OCT. 27

THE SURVIVING MEMBERS OF LINKIN PARK he and his Linkin Park bandmates were at a photo
took to the stage on Oct. 27 for a memorial concert shoot when they heard the news about Bennington. ‘
at Los Angeles’ Hollywood Bowl — their first “I wrote something eight days later, and I want to %
performance since the death of the band’s lead share it with you,” hiéaid before playing his piano ——
singer, Chester Bennington, in July.Blink-182, ballad “Looking for an Answer.” Singgéennington’s
Steve Aoki, Alanis Morissette and more vdeath,Talinda Bennington, his wife of nearly 12 m

L remembered Bennington and raised awareness years, has been outspoken about swcide prevention
for depression and suicide prevention through the and depression: “Chesterand I a séved -
One More Light Fund, an offshoot of Linkin Park’s bringing people together —he would have loved \
charitable Music for Relief organization. Halfway tonight. It’s time we recognize that mental h 1S s
through the concert, Mike Shinoda recounted }Ww aﬂortant asour physical health.” -Dt?pe ou».\.& A

> 2

“
_ / 3
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N
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>

Linkin Park, Echosmith's ' -
Sydney Sierota, Machine

Gun Kelly and other guests

onstage during the "Linkin

Park & Friends Celebrate . —
Life in Honor of Chester
Bennington” finale at the
Hollywood Bowl.
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1SZA sang at Vevo Halloween 2017 at Craneway Pavilionin Richmond,
Calif., on Oct. 28. 2 Paris Jackson (left) and Prince Jackson at the
latter’s Heal LA and TLK Fusion Present the 2nd Annual Costume fora
Causein Encino, Calif.,on Oct. 27. 3 Kenny Rogers and Dolly Parton at
the AllIn forthe Gambler: Kenny Rogers® Farewell Concert Celebration
in Nashville on Oct. 25.4 Selena Gomez and makeup artist Hung
Vanngo at the third annual InStyle Awardsin Los Angeles on Oct. 23.

§ Cardi B showed off her engagement ring after Offset of Migos
proposed at the Powerhouse 2017 concertin Philadelphiaon Oct. 27.

6 From left: Chris Isaak, Dr. John and Elvis Costello at the Austin City
Limits 2017 Hall of Fame Inductions at ACL Live on Oct. 25.
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7 DAYS on the SCENE

Latin American
Music Awards

LOS ANGELES, OCT. 26

THE 2017 LATIN AMERICAN MUSIC AWARDS,
which aired on Telemundo and drew an average

of 2.3 million viewers, according to NBCUniversal,
was packed with collaborative performances from
Latin music’s established stars and rising talent.
Show co-host Becky G energetically delivered
“Mayores” — her highest-charting track on
Billboard’s Hot Latin Songs list, at No. § — with
Bad Bunny, while Wisin and Ozuna sang their
Billboard Hot 100 hit “Escapate Conmigo.” Pitbull
also took the stage at the Dolby Theatre to debut
his new song “Por Favor,” featuring Fifth Harmony,
and later delivered a powerful statement when

he accepted the first-ever Latin AMA Dick Clark
Achievement Award. “Don’t ever forget that
immigrants built the United States of America,”
declared Pitbull, who accepted the award from
Enrique Iglesias and was honored not only for

his global success but also his involvement as an
ambassador for SLAM! (Sports Leadership and
Management) charter schools. “They should be
worrying about building more schools instead of a
wall, if you know what I mean.” ~MARJUA ESTEVEZ

1Becky G onstage.
2Erika Ender, who
co-wrote “Despacito,”
onthe purplecarpet.
3Pitbull (center)
debuted “Por Favor”
with Fifth Harmony's
NormaniKordei, Ally
Brooke, LaurenJauregui
and Dinah Jane (from
left). 4 Farruko (left) and
Prince Royce performed
their collaborative

hit “Ganas Locas.”

6§ Chiquis Rivera, the
oldest daughter of

the late JenniRivera,
onstage.

VER

/TELEMUNDO 3- 1€ 0
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Congratulations to Jesus Lopez, Victor Gonzalez, Alejandro Duque
and Alexandra Lioutikoff from everyone at Universal Music Group.
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7 DAYS on the SCENE

Voodoo Festival

NEW ORLEANS, OCT. 27-29

o
‘ "

1 Chris Shiflett (left) and
Dave Grohlof Foo Fighters
paid homage to Fats Domino,
whodied Oct. 24, during their
Oct. 28 set. 2Kehlaniincluded
her most recenttrack, "Honey,”
in her setlist. 3Brandon Flowers
of The Killers performed Fats
Domino’s 1955 hit “Ain’t That
aShame”on Oct. 29. Flowers
introduced the song by
recalling how he would listen to
ittery the radio as a kid while driving
i signature pedazzied and gNo a4 with his father: “The station
Malone,ho\d’lng 'k’us St his giliboard Hot 100 No- A ” was always set to the oldies,
Rogt esureto include ge)inhis seton and when Fats Dominocame

+ar, mad VA
Rg uc‘:;:'ar" (which features 218a on,we always turned it up.”
“Ro

_—

Camp Flog Gnaw Carnival

LOS ANGELES, OCT. 28-29

(/GETTY IMAGES 2, 3 KEVIN WINTE!

ROID: ROGER HO CAMP FLOG: 1

AGES 2. 3+ ERIKA GOLDRIN

1Tyler, The Creator, who founded the festival six years ago, performed on
Oct.28.2 ASAP Rocky’s Oct. 29 performance included a giant-sized arcade set
and also saw ASAP Mob members such as Nast, Twelvyy, Ant and Ferg joining
him onstage. 3 YG (left) and Ty Dolla Sign performed on Oct. 29.
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MIAMI

®

MEXICO
CiTY

®

BOGOTA

LIMA
SANTIAGO BUENOS
AIRES

Digital & Physical Music Distribution -
Marketing & Label Services - The Best Online Technology Tools - Global Strategies

Altafonte Music Spain

Calle del Hierro, 33, 3*
28045 Madrid, Spain

Altafonte Music Colombia

Calle 93A# 13-24
Piso 5 (Of.26)
Bogota, Colombia

Altafonte Music Argentina

Loyola 501, C1414AUK
Buenos Aires, Argentina

Altafonte Music Portugal

Edificio Infante
Av. D. Jodo Il N°35, Piso 11
1990-083 Lisboa

Altafonte Music Chile

Pérez Valenzuela 1635
piso 10, Providencia
Santiago de Chile

Altafonte Music ltaly
Milan, New Office in 2018

MILAN

MADRID

6 ©

LISBON

®

RIO DE
JANEIRO

altafonte

The fastest growing independent

digital music distributor

Publishing & Neighboring Rights Management

Altafonte Music US

2980 McFarlane Rd.
Coconut Grove
(Miami) FL 33133

Altafonte Music Perd

Prolongacién Arenales 751
(office 503) Miraflores
Lima 18, Perd

Altafonte Music Mexico

Alfonso Reyes 194-A
Colonia Hipédromo Condesa
Ciudad de México 06100, México

Altafonte Music Brasil

Ladeira da Gléria, 26, Bloco 3
Gldria Rio de Janeiro
RJ, 22211-120 Brasil

altafonte.com



iguel photographed
Oct.19at TheLincoln
" in Venice, Calif.
-exclusive behind-

READY FOR “WAR’

R&B singer Miguel pivots from lover to fighter on his upcoming fourth
LP, putting Trump in theserosshairs but remaining sexy as ever

R

HAMMADPO!

BY ALEX GALE
PHOTOGRAPHED BY FELISHA TOLENTINO

GROOMING @Y NADIA MOK
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the beat

“DAMN I SHOULD’VE BROUGHT THE WEED
with me,” says Miguel, staring out at the rows of
yachts moored by the waterfront patio of the Marina
del Rey Ritz-Carlton in Los Angeles.

It’s a sunny Southern California afternoon, two
days before the singer born Miguel Pimentel’s
32nd birthday, and he just politely ordered
avocado toast and an almond-milk latte. He’s
clearly ready to unwind: After a year-and-a-half
in the studio, Miguel is finally finishing up his
fourth album, War & Leisure (out later in 2017),
and he’s in the middle of planning a wedding to
his fiancee, model Nazanin Mandi. “Yesterday
was an emotional day,” he explains, tugging at
his navy sweatshirt with the words “War and
Love” emblazoned onit. He had spent his Friday
protesting with immigrant-rights advocates in front
of the controversial Adelanto Detention Center, a
privately owned federal facility for undocumented
immigrants two hours from Los Angeles where in
recent months three detainees have died, five have
reportedly attempted suicide and several more have
gone on a hunger strike to call attention to alleged
inhumane treatment.

“They call them detention centers, but they’re
really jails,” he says. “You start to see the real reason
behind innocent people’s lives being ruined —it’s
just money. The corporations are getting money
from cheap labor, essentially.”

After building his career —which includes two
No. 1s on Billboard’s Hot R&B/Hip-Hop Albums
chart, 2015’s Wildheart and 2012’s Kaleidoscope
Drean —on songs about lust, love and lechery,
Miguel has begun putting his political beliefs front
and center, starting with the Black Lives Matter
tribute “How Many” he dropped on SoundCloud in
July 2016 (see story, below). On War & Leisure, his
focus is still on the bedroom, but it’s threaded with
an undeniable subtext: President Donald Trump
and the dystopia he’s ushering in.

“Banana Clip” is mostly an extended sexual
metaphor, but in between, Miguel sings of “missiles
in the sky” and “terror on my mind.” The Salaam
Remi-produced “Come Through and Chill” isa

late-night “Uup?” text, but guest

J. Cole’s second verse references
Colin Kaepernick, police brutality
and Trump “manipulating poor
white folk.” It’s a strange mixture —
think having Tantric sex, but with
CNN on in the background.

“We're trying not to pay
attention, but we have to pay
attention,” says Miguel. “This
album is intentionally about the
ethos right now, that we are right
in the middle of all this. We all
wake up, and it’s time to be creative
and amazing and positive and all
the things that we’re supposed to
be when you look on Instagram,
but then we’re dealing with these
problems and this injustice. Like,
140 characters are going to get us
into a war right now?”

The message rings loudest with
“Now,” easily his most political
song to date. The guitar ballad
starts by directly addressing the
“CEO of'the free world,” asking
if building “your walls up high and wide” is “the
look of freedom” before name-dropping things
his policies have affected, from Dreamers to
storm-ravaged Puerto Rico.

“In my mind, I was having a conversation with
[Trump] and playing it out,” says Miguel of the
song. “Like, ‘You're in charge now, and this is
what you want to do? Not even judging. But let’s
talk about this.” ”

Miguel acknowledges that appealing to Trump’s
humanity might not match the zeitgeist —it’s
certainly in stark contrast to Eminem’s widely
shared recent freestyle during the BET Hip-Hop
Awards, which ended with the rapper yelling “Fuck
Trump.” “Eminem’s verse was so visceral, and
that’s why we all loved it,” says Miguel. “That’s how
I feel too. But how I deal with things, after I get over
my emotions, it’s always: Let’s talk.”

MIGUEL’S RECENT POLITICAL PLAYS

JUNE 2016

Right after the back-to-back
fatal police shootings of

two unarmed black men — Alton
Sterling in Baton Rouge, La.,
and Philando Castile {pictured
above) in Minnesota — Miguel
released Instagram videos of
him singing Marvin Gaye's 1971
protest opus “What’s Going On."

Matter movement:

JULY 2016

Miguel released a demo on
SoundCloud titled “How

Many” that addresses police
brutality and the Black Lives

of human lives turned into
hashtags and prayer hands/I'm
tired of watching murderers
get off,” he sings.

SEPTEMBER 2017

Miguel performed a breezy
version of his new single
“Skywalker” on The Late Show
With Stephen Colbert. The
“I'm tired song focuses on girls and good
times, but Miguel punctuated
the performance by wearing a
T-shirt that read “Keep the
Kids, Deport the Racist.” —AG.

Migueland Mandiat the Coachella festival in Indio, Calif., in April.

His advocacy for immigrants comes at a time
when he has been deliberately reconnecting
with his own roots. He was raised mostly by his
African-American mother in Los Angeles’ San
Pedro neighborhood, but his father is a naturalized
citizen who emigrated from Mexico’s Michoacan
region as a child. Earlier in 2017, Miguel traveled
there for the first time to meet some of his
extended family, as seen in a recent episode
of Viceland’s Earthworks. “It’s amazing how
somehow you cannot know someone, you’ve never
met them, but the energy is like you’ve known
them your whole life,” he says. “Before, [my Latin
heritage] wasn’t really a big part of my life — that
trip to Mexico changed it for me. It made me want
to make music that gave me a reason to go back.”

He did just that with “Caramelo Duro,” one
of the new album’s standouts, and his first
predominantly Spanish song. (It translates to
“Hard Candy.”) “I'm really proud of it — I only
had to change one lyric after I had a couple of
people listen to it who know Spanish better than
me,” he says with a laugh.

Where Miguel is willing to take new chances in
his music, he’s ready to establish stasis elsewhere: at
home. He and Mandi got engaged at the beginning
of the year after dating on and off for over a decade;
they recently decided to slightly postpone their
wedding so he could focus on War & Leisure and
she on her new E! reality show, The Platinum Life,
which also stars the significant others of Nelly and
Ne-Yo. “We always make sure we're on the same
page. I was young, making dumb mistakes,” he says,
taking responsibility for their past ups and downs.
“But we always had a very strong connection, and
that always brought us back.

“I'm glad we took the time we needed to figure
it out,” he adds, getting up to leave so he can head
back to the studio and prep for a birthday trip (he
and Mandi are going to Joshua Tree to get a sound
bath). “Ican’t fuck it up now.” ©
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THE 22" MEDALLION CEREMONY, PRODUCED AND PRESENTED BY
THE COUNTRY MUSIC HALL OF FAME™ AND MUSEUM

GEORGE STRAIT ALOE BLACC AND VINCE GILL . LORETTA LYNN AND
CONNIE SMITH s

JAMEY JOHNSON Fr e # | JOHN KNOWLES, STEVE WARINER, B
' AND TOMMY EMMANUEL Bk

RAY STEVENS

MARY CHAPIN
CARPENTER

THOM SCHUYLER} JELLY ROLL JOHNSON,
CHARLIE WORSHAM,- AND FRED KNOEOCH

y #

INDUCTEE ALAN JACKSON
AND LORETTA LYNN

= FAMILY OF
INDUCTEE JERRY REED : INDUCTEE DON SCHLITZ

We congratulate Alan Jackson, Jerry Reed, and Don Schlitz, and offer our deep gratitude to the
many people who gave their time and talent to produce the 2017 Medallion Ceremony.

SPECIAL THANKS TO THE MEDALLION ALL-STAR BAND

Biff Watson, Bandleader, Acoustic Guitar Gary Prim, Keyboard Thom Flora, Vocals

Eddie Bayers Jr., Drums Deanie Richardson, Fiddle and Mandolin Tania Hancheroff, Vocals

Paul Franklin, Steel Guitar Jeff White, Acoustic Guitar and Vocals Carmella Ramsey, Fiddle and Vocals
Brent Mason, Electric Guitar Glenn Worf, Bass

FROM THE STAFF OF THE COUNTRY MUSIC HALL OF FAME AND MUSEUM

HONOR THY MUSIC® CountryMusicHallofFame.org




BOOKSHELF

Holeinthe early
'90s, from left: Eric
Erlandson, Love,
Kristen Pfaff and
Schemel.

DIGGING OUT OF A HOLE

In her memoir, the group’s former drummer, Patty Schemel, opens up about
drug use, getting kicked out of bands and finally conquering her demons

BY CAMILLE DODERO

atty Schemel nearly lost

everything toaddiction —

twice. In 1998, four years after HIT

watching heroin’s grip claim SO
her close friend Kurt Cobain, the Hole HARD
drummer was so strung out on dope
and crack that even Courtney Love's ViiEs
well-documented chaos was no match —
for Schemel, who was kicked out of the
massive '90s band and ended up living
on the streets, trading sex for drugs at
age 31. The next year, the Washington
State native got clean and joined actress
Juliette Lewis’ outfit, Juliette & The Licks —only to
relapse, get fired and lose everything again. Now 50,
the alt-rockeris 12 years sober aftera stintin rehab
that stuck; living in Los Angeles with her wife and
6-year-old daughter, Bea; and playing in pop-punk
trioUpset.In Hit So Hard (Da Capo Press, Oct. 31),
Schemel recounts her ultimately hopeful story of
how an alt-rock feminist, lesbian and recovering
addict survived what so many of her peers did not.

You begin by saying you were born in recovery.
What do you mean by that?

Both my parents were alcoholics, so I'm predisposed
to alcoholism. As a child feeling weird, awkward
and gay, | discovered drums, and they were my first
drug. Then | had my firstdrink [at age 12] and felt
I'd arrived in my body. | never thought that would
take me to shooting heroin, but one drug leads

to another. At first, heroin is like a blanket. Or like

your mom hugging you. But the bliss
is so temporary. [t turns dark quickly.
And thenit's on: the chase to get back
to that feeling.

It took 22 detoxes and 15 rehab stints
before you finally got clean. Why
were you so forthcoming in the book?
I made a point to talk about the
experience as honestly and as gritty as
itis.| was adrug addictinaband with

Schemelpublishedher  crazy people, | was crazy, and it was
memoiron Oct. 31.

chaos. Itisn't romantic — I didn't have

a hustle on the street. | didn't belong out there, and
everybody knew it. | describe [the cycle of] addiction
and recovery like a hamster wheel — and what does
it take to get you off? Deaths of friends? Suicide?
The loss of everything important? Your family?

How is your relationship with Love now?

We talk. We text. | sent her the book. She's working
on her own book now, so when | remember stuff, I'll
go, "Oh, my God, this story — you have to put itin
the book.” I've done that three times. Because she
does not remember.

What's the biggest takeaway from your story?
No matter how freaky or weird or gay you feel,
that's what makes you special. Whatever you're
suffering, you can get throughit. It's so hard to
convince somebody in the middle of it thereis a
way out, but there is hope. ©
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HOW HAYNES
KEEPS SCORE

The films of veteran director Todd Haynes
are driven by a collaborative spirit. For his
seventh feature, Wonderstruck, he reconnects
with stars of his past movies like Michelle
williams and Julianne Moore, but it's
composer Carter Burwell, who also scored
Haynes’ Carol and Velvet Goldmine, whose
work feels pivotal inthe drama this time
around, soundtracking the mostly silent film
with over an hour of new music. The two
reflect ontheir road to Wonderstruck.

VELVET GOLDMINE
(1998)
Compared to
Wonderstruck,
Burwell’s
contributions were
minimal on their

- first collaboration,
with Burwell coming in at the last minute to add
an original composition to a soundtrack filled with
glam rock. “He’s so intensely gifted, thoughtful,
smart, engaged,” says Haynes of Burwell. “He's
one of this group of people that I'm proud [to] have
as aregular team.”

CAROL (2016)
Burwell didn’t

lean on musical
conventions from
the 1950s for Carol,
Haynes' period piece
about alesbian
romance, but instead
crafted an ethereal score to match the protagonist’s
thoughts. “It’s very subjective in Carol,” says
Burwell of the Cate Blanchett film. “Sometimes
when [the music] plays you completely ignore
what is going on in [that] world, because it’s
playing what’s happening in Carol’s mind.”

WONDERSTRUCK
(2017)

Based on the
children’s book

by Brian Selznick,
Wonderstruck
follows two kids,

! in 1927 and 1977,
who run away from home to New York, where
their stories eventually converge. Despite
the importance of visually capturing the two
different eras, accuracy wasn’t as vital whenit
came to the score. “Everything you see
onscreen has been so meticulously designed,”
says Burwell, “but [the] music is really just about
their inner lives.” —ERICEIDELSTEIN

30 BILLBOARD NOVEMBER 11, 2017

ROADSIDE

05 AND

ZON STUDI

METERS: MIRAMAX/PHOTOFEST MOORE MARY CYBULSKI/AMA

N COMPAN Y/PHOTOFEST

VEGA CAROL THE WEINSTE

OTOFEST HAYNES: BENIAMIN EAL

GC/PH

LED

HO



CONGRATULATIONS
TO ALL THE
TOP LATIN

POWER PLAYERS

A SPECIAL CONGRATULATIONS
TO ALL THE LATIN GRAMMY®
NOMINEES AND HONOREES
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MUSIC THAT MADE ME

Creating Kygo

The hitmaker shares the unlikely building blocks of his versatile style

BY KAT BEIN

INCE MAKING HIS BILLBOARD 200
debut with his 2016 LP, Cloud
Nine, which reached No. 11 and
showcased his balancing act of
ballads and club-ready hits, Kygo hasn’t
slowed down. His nonstop tour schedule
had him jet-setting from the Brazil Summer
Olympics to the Hollywood Bowl, and this
past September, he released a guest-heavy
EP with artists from Selena Gomez (“It
Ain’t Me”) toU2 (“You're the Best Thing
About Me”). The former peaked at No. 10
on the Billboard Hot 100 and boosted
Kygo's tally on the Hot Dance/Electronic
Songs chart to 17. Now, the Norwegian
DJ-producer is back with his second

full-length, Kids in Love, out Nov. 3 on Sony
Music/Ultra Records, which largely came
together during rare time off last winter,
when Kygo says he bunkered down in his
Norway home studio for weeks. There, he
crafted several upbeat songs that he wanted
to release as soon as possible. “I don’t feel
the need to wait [or] hold back,” he says of
his consecutive releases, though he adds
that he held off on Kids in Love until he felt
he had a complete project: “Instead of just
releasing single [after] single, it’s a fun
challenge to make a full album of tracks
that make sense together, as well as on their
own,” he says. Kygo traces the artists who
have defined his approach.

The 26-year-old will
roundoutthe year by
releasing his second
of two projects
since September.

MICHAEL JACKSON
THRILLER [1982]

“My older sister was a
huge fan of Michael
Jackson. I was forced to
listen to it on repeat
every time we were in

A the car, but I loved it. It
brings back great memories. Since I was §
or 6 years old, as early as I can remember,
until I was 15, she was listening to it all the
time. I didn’t complain.”

FOO FIGHTERS

THE COLOUR AND THE SHAPE (1997)
“When I was a teen, |
liked the Foo Fighters a
lot. I listened to those
tracks like ‘Everlong,’
‘My Hero.’ Dave
Grohl’s vocal is
incredible. I saw them play my hometown
10 or 11 years ago. I was so impressed by
the whole performance; it made me a
bigger fan. [And Grohl] is like a comedian
onstage, making 20,000 people laugh
while performing. That was impressive.”

RED HOT CHILI PEPPERS

CALIFORNICATION (1999]

“Iwas probably around
13 or 14 years old [when]
Itried to learn
‘Californication’ on
guitar ... That’s one of
my favorite riffs. [ was in
middle school, and just being a piano
player wasn’t cool —it was all about the
guitar players in the band. At that time, I
regretted playing piano, but right now, I'm
very happy I stuck with it.”

TIM BERG [AVICII)

SEEK BROMANCE [2010)

“At the time, I was
composing melodies on
the piano, and some of
[Avicii’s] melodies
sounded similar to some
of the tracks I was
composing. I didn’t have any clue how to
[produce music], but I wanted to try it out.
[Using] all these melodies I had in my head
to make a full song was so much fun.”

BON IVER

22, A MILLION [2016])

“That’s one of my
favorite albums of all
time. I was listening to it
on repeat the whole
winter. There’s so
many cool effects
that I would never think about using in
my songs. I definitely get inspired from
those tracks, and I was very impressed
with the creativity.” ©

HRISTOPHER PATEY
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THE NEW SINGLE “SMOKE CLEARS”

FROM THE FORTHCOMING ALBUM “THE GOOD PARTS” COMING 12/01

UPCOMING PERFORMANCES INCLUDE:

THE TODAY SHOW (11/06¢)
TODAY

< AT&T AT&T/DIRECTV
DIRECTV CONCERT SERIES (11/10)

MACY’S THANKSGIVING
DAY PARADE (11/23)

THE GOOD PARTS
U.S. TOUR 2018

(TICKETS ON SALE NOW!)

THE GOOD PARTS
COMING 12/01/2017

ALBUM PRE-ORDER
NOW AVAILABLE

ANDYGRAMMER.COM
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ONSTAGE

BROADWAY'S NEXT ANTI-MUSICAL

Lenk (left) and
Shalhoubin The Band'’s
Visit,whichopenson
Broadway on Nov. 9.

Composer David Yazbek's fourth flight into theater is his most groundbreaking yet

BY REBECCA MILZOFF

HEN DAVID YAZBEK FIRST

saw the 2007 Israeli movie

The Band’s Visit, he wasn’t

immediately convinced it
could become a musical. Unlike the
plots of The Full Monty and Women
on the Verge cfa Nervous Breakdown
— movies he had previously and
successfully adapted into Broadway
shows during the past two decades
— the story about an Egyptian music
group traveling to performin an Israeli city
and instead ending up in a dull desert town
for one night felt rather quiet.

Still, the veteran composer, along with
book writer ltamar Moses, saw potential
to create a kind of anti-musical: no big
song-and-dance spectacle, but rather
compositions influenced more by the
ululating rhythms of Middle Eastern
music than by the symmetrical verse-
chorus-verse structure of traditional
musical-theater tunes.

“There was an exciting chance
to do something that felt absolutely
new,” says Yazbek. “Every show is about
melodrama. But can we write a musical that
is not about pushing [emotional] buttons?”

Yazbek

PLAYBILL
‘3' |" &‘..

BAND'S VISIT

»

—

the beat

The Band’s Visit premiered off-Broadway

at the Atlantic Theater Company last

December and, following reviews that

unanimously declared it the best musical of

the year, will open on Broadway on Nov. 9.
“The show sneaks up on you,” says

Tony Shalhoub, who plays the lead role

“The appetite for
the American
musicalis sh_ifti_ng.”_

of Tewfiq, conductor of the Egyptian band,
alongside actress Katrina Lenk. “The
scenes are very short vignettes interspersed
with songs, but you become invested in the
characters and their stories. Yazbek has
identified these people through the music,
through the mood he creates.”

Yazbek didn’t grow up dreaming of
writing the next Broadway megahit. While
he admired the lyrical wit of shows like
Compary and Kiss Me, Kate, he primarily
played in bands and idolized post-punk
acts like XTC. A musician himself, Yazbek
has put out four pop albums and written
for TV (he co-penned the theme song to
the ’90s PBS program Where in the World Is
Carnen Sandiego?). But he calls The Band’s
Visit, his fourth Broadway production, one
of the first projects outside of his solo work
“where I'm very comfortable and it feels
like I'm home.” And, as Shalhoub notes,
Yazbek’s understated musical feels like
the next step forward at a time when the
definition of musical theater is no longer set
in stone. “When something like Hamilton
or Dear Evan Hansen comes along, it really
changes things, and it looks like the appetite
for the American musical is shifting,” says
Shalhoub. “This is the next evolution of
that. Thisis a different flavor altogether.” ©

‘PRAYING’ FOR RELIEF

inspiration struck Lin-Manuel Miranda on
Sept. 21, the day after Hurricane Maria
devastated Puerto Rico. The Hamilfton
creator quickly recorded a demo on
his computer and announced that
abenefit track for the Hispanic
Federation would be released

in 10 days. The result: "Almost

1. THE MASTERMIND:
LIN-MANUEL MIRANDA

“'Maria’ is my favorite song
from West Side Story. How
could | flip {the hurricane’s]
negative connotation into
something [positivel?
Ithought | could
work all 78 towns in
Puerto Rico inta the
lyrics of this song,
and if we did our
job right, these
towns will never

Like Praying,” featuring 22 acts be forgotten
including Jennifer Lopez and again. What I'm
Marc Anthony, debuted at No. 1 so proud of is

on Billboard's Digital Song Sales tr:‘;i?:;:ﬁ :2 r[:::::h

chart. Its key players reflect on the
tune’s fast track to the top.

for Puerto Rico, and
they all said yes.”

2. THEEXEC: ATLANTIC VP
A&R/ARTIST DEVELOPMENT
RIGGS MORALES

“We sent the idea to
{producer] Trocko to
fully flesh out. Once the
beat was solidified, Lin
connected with Alex
Lacamoire and nailed
the arrangement. Next
was who went where,
and who sang what. Lin
stopped his already crazy
scheduletadirectthe
sessions in New York,
Miami and Los Angeles.”

3. THE PRODUCER: IEFFREY
“TROOKO” PENALVA
“After | [was} handed
the final stems, | ran
back to my computer
and added a coqui {a
tiny frog in Puerto Rico
that makes a distinctive

4. THE GUEST:
EDNITA NAZARIO

“Lin-Manuel texted
me and | said yes
immediately. It was
very clever to mention
the 78 towns. | recorded
in Miami, and at the
time, some of us hadn't
even contacted our
families. It was a way
to connect with each
other, and the first
step toward a healing
process.”

~LEILACOBO

sound]}. Lin was taking
anap and jumped off of
the couch and shouted,
"You did not just put a
coqui fon the track]¥

| said, ‘Can’t have a
Puerto Rico anthem
without it *
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1Jones and The Dap-
Kings performed at the
2014 Lowdown Hudson
Blues Festival in New
York. 2 The collective
posed backstage in2011
at the Sasquatch! Music
Festivalin George, Wash.

LETTERS

Sharon Jons, Remembered

After the soul icon’s death in November 2016, members of her backing band The Dap-Kings reflect on her legacy with
handwritten notes in anticipation of her final album, Soul of a Woman, arriving Nov. 17 on Daptone
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HERE AREN’T MANY PLACES

in New York, or anywhere

else for that matter, that feel

as cocooned from the outside

world as the live room in
Electric Lady’s Studio A. Designed to Jimi
Hendrix’s specifications, the curvy space
is stocked with shiny vintage gear, faded
Persian rugs and a cosmic, wall-sized
mural. On this Sunday night in September,
alittle after 9 p.m., the room’s sole
occupant is a slight, strikingly handsome
24-year-old, whose unique combination of
global fame and acute anxiety can make
life outside of insulated creative oases like
this one challenging, and who is currently
kicked back on an overstuffed leather
sofa, pulling meditatively from a joint
and watching the smoke curl toward the
sound-deadened ceiling.

For the last nine months, Zayn Malik
—who in his solo career goes by his first
name — has lived in similar womblike
rooms in New York, Los Angeles, London
and even rural Pennsylvania (more on that
later), crafting the follow-up to his debut
solo LP, Mind ¢f Mine, which bowed at
No. 1 on the Billboard 200 last spring and
spawned the Billboard Hot 100-topping
single “Pillowtalk,” which has racked
up over 750 million YouTube spins.

That album, with its Frank Ocean-

esque moodiness, bedroom vocals and,
“Pillowtalk” aside, resistance to radio-
friendly sonics, demarcated a clear line
between Malik’s grown-up second act and
his beyond-famous first one.

Seven years ago, Malik was plucked
at age 17 from a small city in Northern
England, teamed up with four other boys
as One Direction and tornado-ed into the
most intense global teen craze endured by
a crew of British kids since Beatlemania.
The experience left him unmoored —he
abruptly quit the group in 2015 —and asa
solo artist, he’s devoted to serving his own
muse. In the 18 months since the release
of his debut LP, he has deepened his
relationship with his supermodel girlfriend,
Gigi Hadid, started taking better care of his
health, corralled collaborators including
Taylor Swift and Sia, and determinedly
honed his sound. For an artist so shaken by
his time in One Direction that he has yet to
launch a tour, the intensely private star has
found a way to navigate, even thrive, in his
highly public life. Or, as Malik himself puts
it, “I don’t do things that  wouldn’t buy into.
I try to explain that to people and hope that
they understand —it doesn’t come from a
place of being arrogant or above anything.”

It’s probably not intentional, but Malik
seems dressed to match the roomin an
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outfit you can easily picture Paul McCartney
rocking in the early 1970s: a dark-red
cable-knit sweater that looks both cozy and
off-the-charts expensive, a subtly patterned
button-down shirt, earth-toned, jean-cut
pants and a pair of black Chelsea boots. His
left hand is covered in a mandala-like tattoo;
his right is adorned with a pair of red lips
billowing smoke. His hair, which evidently
grows quickly, has already returned to an
appealing fuzz less than a week after he
made headlines worldwide by shaving

it bald. He’s in New York to take some
meetings and work on the album, but the
trip also lines up with New York Fashion
Week, which means that he and Hadid get
to be in the same place at the same time.
The pair, says Malik, “pretty much live
together,” whether it’s at his homes in Los
Angeles and London or at her pad in New
York. “It’s actually not that hard for us [to
line up schedules],” he says. “It helps that
she’s really organized. Thank God! Because
I'm really not, so she helps organize my
schedule around seeing her.” (Hadid is also
one of a small group of people, including
Malik’s parents, siblings and management
team, who get to hear in-progress music.
“She’s in the studio quite alot,” he says
cheerfully. “She likes to cook for me and
stuff —when I'm here late, she’ll come
down and bring me food. She’s cool.”)

The new album, says Malik, mines two
main moods: one more rhythmic and pop,
the other more downtempo. “The last
album veered into a much more nighttime
kind of thing,” says Peter Edge, chairman/
CEO of Malik’s label, RCA. “This one is
more of a mix than that.” The young star
has been back in the studio with his first
album’s main collaborator, Malay, well
known for his work on Frank Ocean’s
Channel Orange and Blonde. Veteran
producers like Timbaland and Rob Cavallo
have contributed, and Malik also has made
a bunch of songs largely by himself. He has
been toiling away at the disc for months,
blowing past deadline after deadline;
originally slated for a late-September
release, the album now won't be out until
the first quarter of 2018.

I got a preview of two tracks in late
October. The first, which is built around
Malik’s velvet vocals, a heartrending
melody and spare, sonar-plink sonics
builds — and improves — on his debut
album’s sound. The other, all synths and
effortless vocals, feels directly aimed
at pop fans’ pleasure centers. “What
impresses me about Zayn is the vision he
has for his music,” says Timbaland. “How
he looks at it, takes his time with it —just
really thinks it out.”

Most recently, Malik has been
collaborating with a musician that his
management declines to name, saying
only that he’s “unknown,” from Brazil
and that Malik met him through friends.
“I think I'm like 90 percent of the way
there,” says Malik in September of the

“l don’t do things
that | wouldn’t

buy into ... [but] it
doesn’t come
from a place of

being arrogant or

above anything.”

LP’s process. “But I'm still working on
stuff and trying to decide what goes on the
album and what comes off.”

Cavallo, who worked with Malik and
akiller crew of session vets to grow a
spare, downtempo demo into a Michael
Jackson-inspired funk-rock tune, was most
impressed by the young star’s calibrated
ear. “He kind of reminds me of when I
was in the studio with Fleetwood Mac,”
says Cavallo. “His instinctive impulse to
know what’s good or not good is like an
incredibly precise laser beam. He knows
which lyric to sing, he knows when the
guitar part is good, he knows when the beat
is right. It’s all right there at his fingertips.”

. N PERSON, MALIK IS POLITE, FRIENDLY
and willing to answer questions. But
I he’s not exactly a chatterbox, and
he’s more likely to reply cryptically
than with a concrete anecdote. Even
softball questions sometimes elicit
strange responses, like when I brought
up a recent Instagram post of his that
compared two images of Game cf Thrones’
Iron Throne — one as it’s depicted in the
books, the other asit is in the show —
along with the caption “Tru.” (The throne
is apparently described in print as taller
and spikier.) So he must be a huge fan
of the show, right? “Ah, I'm not too into
Game cf Thrones,” he says, shrugging.
“Ijust put that picture up because [it
represents] the difference between a
book and a movie. The overproduction of
things is always hilarious.”

There is at least one HBO series that he
genuinely loves. “I watched Girls— the
whole thing,” he says. In fact, one of the
stars of that show, Jemima Kirke, appears
in the action-blockbuster-style video
for the new album’s lead single, “Dusk
Till Dawn,” which features guest vocals

“lwantall kinds of
peopleto listentomy
music —ldon’twantit

to be specified by age,
color, race, gender,
sexuality, whatever.”
Malik wearsa Tom Ford
T-shirt, Dior Homme vest
and pants, and Christian
Louboutin shoes.






from Sia and is more full-bore pop than
anything on Mind ¢f Mine. Malik thought
Kirke seemed cool and reached out to
see if she’d be interested in playing his
femme fatale co-star in the video, which
was directed by Marc Webb, who helmed
the 2012 Spider-Man reboot. In its first day,
“Dusk Till Dawn” got over 10 million views
on YouTube. Malik was enthused by the
reception, in part because he wrote much of
the song himself. (The video raises another
question: Does he have any interest in
acting? “Ido, yeah,” he says. “It would have
to be a good script and something that was
a bit different, like an art movie. Something
people wouldn’t expect.”)

Malik’s a huge admirer of Sia, not only
for her talent as a singer and hitmaker,
but also for the way she has navigated the
perils of celebrity and figured out how
to perform live, on her own terms. Malik
himself has yet to tour —or even play a
single major concert —since he left One
Direction. During the last two years, he
has canceled shows in London, Dubai and
Japan, citing extreme anxiety. “The band
was like being in the army for him,” notes
his manager, Sarah Stennett, adding that
the last few years have been a time for
Malik to recalibrate. “You lose your sense
of intuition and instinct about what you
really need, and what’s right for you.”

In Zayn, an autobiography-slash-photo
book he published in 2016, Malik made
it clear that his time with 1D wasn’t just
stressful — it was damaging to his mental
health. He opened up about having
developed an eating disorder triggered
by the endless grind and total lack of
anything resembling a normal life. “I'd
just go for days — sometimes two or three
days straight — without eating anything
at all,” he wrote. “Food was something I
could control, so Idid.”

Today, he insists that he’s in a much
better place. “I'm taking things at my own
pace, eating well, not going too crazy,” he
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“The farm is out
of the way and

feels grounded.

| take the
horses out and
feed the cows.”

says with a wry little laugh. “Making sure
we have dinnertime.” (He’s clearly not on
arabid health kick, though. At one point
a member of his team delivers a pack of
Marlboro Lights, and he spends several
minutes trying to get one lit by holding

it in his hand and toasting the end with a
lighter.) One of the ways that Malik has
achieved a more serene mind space has
been by spending much of this summer
and fall in the last place any fan would
think to look for him — on a working farm
in rural Pennsylvania, with a private studio
nearby. “[The farm] is just out of the way
and feels grounded,” he says. “There’s
not a lot of things around. I do a lot of
farm work.” Really? “Yeah, yeah, I take
the horses out and feed the cows and that
kind of stuff. It’s cool. I've always been
interested in animals.”

The farm reminds him, he says, of the
countryside around Bradford, England, the
town between Leeds and Liverpool where
he grew up. A rotating crew of friends,
family and collaborators — including
Hadid — join him in Pennsylvania and
listen to music and offer opinions. Zayn’s
father, Yaser Malik, a British-Pakistani
hip-hop fan, gravitates toward lyrically
sophisticated songs. “He likes the more
meaningful ones,” says Malik. “He’ll
be like, ‘Read more, do this, work on
this lyric.” ” His mom, Tricia Malik, who
converted to Islam before she married
Yaser, “likes anything that’s clubby and
upbeat. She’s hilarious to me. All of what I
call my proper ratchet songs, she loves.” He
cracks a big grin and laughs.

ALIK ISN’T THE ONLY
prominent Muslim star
in music — rappers from

Ice Cube to Q-Tip share the faith —

but his religion was one of the clear
markers of difference between him and
his 1D bandmates. He has made a few
tentative political gestures around his

religion (including tweeting the hashtag
#freepalestine in 2014) but generally
avoids the topic of intolerance in the era of
Donald Trump and Brexit. He’s cheerful
when talking about his father’s family’s
culture, though. Malik understands Urdu,
although when he speaks the language,
it’s a hodgepodge of Urdu and English and
slang. He has never been to Pakistan but
is interested in visiting someday. And he’s
a fan of Pakistani food, music, poetry and
movies. “My grandparents would always
have that going on the TV,” he says. “So
I'm pretty in the know.”

According to Malik, he no longer has any
contact with former 1D bandmates Harry
Styles, Liam Payne, Niall Horan or Louis
Tomlinson, all of whom have also released
solo music in 2017. He says this without
malice, and if he feels competitive with his
old crew, he’s certainly not letting on. “Our

GROOMING B |0ANNA SIMKIN AT THE WALL GROUP SET DESIGN 8¥ TODD WIGGINS AT THE MAGNET AGENCY



“Before, | didn’t want to
take intoconsideration
anything that anybody
hadtosay. Now, |
feellike opinions are
there for my benefit.”
Malik wears a Valentino
shirt, sweater, pants
and coat.

relationships have definitely changed since
we were in a band together, but I think
that’s just life,” he says. “Everybody grows
up; two of the guys have got kids now. But
no, I don’t talk to any of them, really.”

It might help that he has edged out the
others on the Hot 100, especially when you
count “I Don’t Wanna Live Forever,” the
No. 2 smash that he recorded for the Fifiy
Shades Darker soundtrack with Taylor Swift
— another artist for whom he has major
respect. He personally recruited Swift,
whois tight with Hadid, for the track. “I
worked with her because I felt like she was
the right artist for the song,” says Malik.
“And of course she’s also a massive artist, so
that brings its benefits. I get to let her fans
know that I'm doing this kind of music, and
she lets her fans know she likes my kind
of music — there’s no opposition, for real.
Everybody can like everybody’s music.”

While nothing has been booked yet,
Malik is planning on launching a major
tour behind the new album. His anxiety
around performing, he explains, wasn’t
just a 1D hangover — some of it came from
not having figured out how to do a solo
show that felt natural, especially with only
one album’s worth of material from which
to draw. “‘Like, there were a lot of upbeat
dance [songs on the album], and I don’t
dance, so it would have required a lot of
extra dancers and stuff going on, and I don’t
necessarily want to do that.” (Fans hoping
to hear Malik perform 1D hits, as they can
on Styles’ recently launched tour, are likely
to be disappointed.)

Part of the solution, it turns out, came
from that session with Cavallo and seeing
how one of his studio creations could take
on new life with a great band. “It definitely
helped identify in my own mind where I

want to be as an entertainer,” says Malik.
“For a long time I've struggled with, ‘Where
is Zayn as a performer?’ I don’t want [my
show] to be too eccentric or out there,
because I'm not that kind of personality. I'm
quite a reserved person, and I feel like [the
vibe of that session]| sort of fits me and what
Iwant to do onstage.”

Near the end of our time together, I gently
float an idea: “If there are any songs you'd
feel comfortable playing for me,” I suggest,
“I'd love to hear them.” Malik seems totally
intoit. “Yeah, of course, man,” he says
empbhatically. “Cool. I'll play some stuff.”
He gets up from the sofa and heads to the
studio door. “I'm just going to get the songs
off my manager.” I tell him I appreciate
it. “No worries, bro,” he says, before he
disappears through the door. And then, in
probably the most Zayn-like move of the
night, he never comes back. @
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PUBLISHING

JORGE MEJIA, 44

President, Sony/ATV Music Publishing,
Latin America & U.S. Latin

Mejia's investment in “Despacito”

has paid dividends beyond anytping
he could have imagined. Penned by
Sony/ATV's own Luis Fonsi, Daddy
Yankee and Erika Ender, the global hit,
which spent 16 consecutive weeks
atop the Billboard Hot 100, is the
most streamed song of all time, with
4.6 billion streamiand»counting. “We
always thought that the day would
.. _me when there Wi be light at the
nd of the digital tunnel,” says Mejia.
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WITH MEGARITS BY LUIS FONGI
AND DADDY YANKEE,

J BALVIN, MALUMA AND
MORE REACHING THE GENRE'S
WIDEST-EVER AUDIENCE THIS
VEAR THESE BEHIND-THE-
SCENES INNOVATORS ARENT
JUSTNURTURING THE

SOENE —THEVREHELPING
RESHAPE THE CULTURE




LABELS

TOMAS COOKMAN, 57

President, Nacional Records; CEO, Industria
Works

Running both alternative label
Nacional and management company
Industria Works, Cookman is open
to what a Latin hit can be. His roster
of managed clients rose from six

to 17 this year, and by early May,
Nacional’s 70 acts had already
topped the previous year's streaming
numbers. Cookman is also putting
his efforts behind new artists like
rapper Mala Rodriguez. “The Latin
urban market needs a strong female
like her,” he says.

LAST GREAT LATIN MOVIE | SAW “You '/
Never Be Alone by Alex Anwandter. [t
is a very impactful and moving piece
of work.”

ALEJANDRO DUQUE, 34

GM, Universal Music Latino/Machete Music/
Capitol Latin

VICTOR GONZALEZ, 51

President, Universal Music Latin
Entertainment

JESUS LOPEZ, 62

Chairman/CEO, Universal Music Latin
America & Iberian Peninsula

In 20186, Lopez met with Luis

Fonsi to hear new music, including
“Despacito.” For almost a year, they
worked on the song, which came

out in January with Fonsi and Daddy
Yankee, and then a few months later
as a remix featuring Justin Bieber.

J Balvin and Willy William's “Mi
Gente” arrived in June, and Lopez,
Gonzalez and Duque watched as it
scaled the Billboard Hot 100; a remix
featuring Beyonce that dropped in
September tock it to the top 10.
Unsurprisingly, UMLE increased its
year-to-date (as of Oct. 19) total label
market share from 0.92 percent to
1.05 percent, to become the total
Latin market-share leader.

BIGGEST LESSON OF 2017 Lopez "Big
things can be done without
limitations or borders.”

INIGO ZABALA*

President, Warner Music

Latin America & Iberia

In this reggaetdn-dominant era,
Warner has notched chart and sales
successes with Brazil's Anitta and
Jesse & Joy, Maite Perroni and Mario
Bautista, the only Mexican pop acts
on Spotify's Mexico Top 50 tally.
Warner also scored big by signing
newcomer Danny Ocean following
his streaming hit “"Me Rehuso,” which
was recently released in English
through Warner Latin and Atlantic.
INDUSTRY WISH “We need more open-
mindedness to other genres.”
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GUSTAVO MENENDEZ, 52

President, wWarner/Chappell Music Latin
America & U.S. Latin

When it comes to his clients,
Menendez talks music before
numbers. “Representing artists is
something | take very seriously,”

he says. After Juanes signed on

in October, the Colombian star

cited chairman/CEQ Jon Platt

and Menendez's “love and eternal
passion for music” as a reason why
he came onboard. Menendez's deals
extend beyond music: This year, he
led negotiations to be Univision's
music administrator.

BELOVED NON-LATIN SONG “Every time

| hear David Bowie's ‘Heroes,’ | get
chills and end up singing at the top of
my lungs, and I've fucking heard that
song a thousand times.”

MANAGEMENT

FERNANDO GIACCARDI, 50

Manager, Red Light Entertainment

As Enrique Iglesias’ longtime
manager, Giaccardi this year saw
the artist land a No. 1 hit, “Subele

la Radio” (featuring Wisin), wrap up
his Sex + Love Tour with 1.7 million
tickets sold worldwide and launch
his U.S. tour with Pitbull, averaging a
$1.2 million gross per date. Also this
year, Giaccardi added Jesse & Joy to
his roster and is helping the Mexican
pop duo record in English and break
into European markets.

BEST NEWS FOR LATIN MUSICIN 2017 “The
whole planet is more receptive than
ever to Latin sounds.”

JAIME GONZALEZ, 37
President/producer, JG Music

Gonzalezis leading two of the hottest
new regional Mexican acts on the
market and keepingitin the family
when he can: His son Christian Nodal,
19, is the first regional Mexican artist
to reach the top five on Bijllboard's

Hot Latin Songs chartin over a year
with his debut single, "Adios Amor.”
Meanwhile, Los Plebes del Rancho

de Ariel Camacho spent six weeks at
No. 1 on Top Latin Albums. Nodals
new single with crooner David Bisbal
tests stylistic frontiers by mixing
regional Mexican with pop.

THE IMPACT OF THE POLITICAL CLIMATE ON
THE INDUSTRY "It affects sales and event
attendance, but it grows social media.”

JORGE JUAREZ, 40

CEO0, Westwood Entertainment

DAVID WEST, 54

President, Westwood Entertainment
After booking nearly 600 shows this
year in the United States, Mexico,

Giaccardi J.Gonzalez

O

Juarez

3

Kolm

Leon

Medina

"THE WHOLE PLANET
|o MORE RECEPTIVE
THAN EVERTO LATIN
SOUNDS.”

— FERNANDO GIACCARDI,
RED LIGHT ENTERTAINMENT

Latin America and Spain, Westwood
— co-founded by Juarez and West
in 2000 — will open offices in Spain
to fuel its growing business in
Europe. Even though the partners
are booking Mexico shows for such
artists as Bad Bunny, Nicky Jam and
Maluma, their support for the pop
music of managed acts like Camila
Cabello, CNCO, Sin Bandera,

Reik and newcomer Carlos Rivera
remains steadfast.

MEMORABLE 2017 ACHIEVEMENT

Juarez "Developing pop artists in an
urban market.”

WALTER KOLM, 49

CEO, W.K. Entertainment

Latin urban star Maluma, 23,
became a chart champ with a

Hot 100 hit and a box-office winner
with major concerts around the
world — all done with strategic
planning, says his manager Kolm,
who also guides the careers of
Carlos Vives, Wisin and Silvestre
Dangond. In addition to selling out
arenasin Latin America, Maluma
moved over 100,000 tickets during a
recent tour in Spain and played sold-
out shows in London, Paris, Rome
and Amsterdam.

MOTTO “Take things step by step.”

REBECA LEON, 42

Founder, Lionfish Entertainment

Leon left AEG in September to focus
on her management company, which
she founded with Juanes and joins
Ron Laffitte's Patriot Management
Group. Client J Balvin's “Mi Gente”
was remixed to feature Beyoncé and
shot up the Hot 100. Meanwhile,
Juanes’ visual album, Mis Planes Son
Amarte, is up for album of the year at
the Latin Grammy Awards.

THE IMPACT OF THE POLITICAL CLIMATE ON
THE INDUSTRY “It has united us. When
confronted with something horrible,
you see the bestin people.”

JUAN DIEGO MEDINA VELEZ, 30
Founder/CEO, La Industria

Medina orchestrated client Nicky
Jam’s comeback by landing him a
role in the 2017 Hollywood action
flick xXx: Return of Xander Cage

and releasing his first album in a
decade, Fenix, which debuted at

No. 1 on the Top Latin Albums chart.

Medina is expanding his purview too,

signing on as executive producer
of Telemundo’s upcoming Nicky
Jam-inspired series, £/ Ganador;
launching a publishing division;
and signing Colombian acts
ChocQuibTown and Manuel Turizo.
ADVICE FOR THE INDUSTRY “If artists
set their egos aside, we can do even
bigger things.”

*Declined to reveal age

HAIR AND MAKEUP BY LAURA COSTA AT ENNIS CODKMAN: NACIONAL RECORDS DUQUE- UNIVERSAL MUSIC LATING ¥ GONZALEZ, LOPEZ UNIVERSAL MUSIC LATIN ENTERTAINMENT 2ABALA: FABIANA KULICK MENENDEZ WARNER/CHAPPELL MUSIC GIACCARDI ALAN SILFEN

1 GON2ALE2 COURTESY OF SUBIECT IUAREZ, WEST ABRAHAM VILLASANA, KOLM: RUBEN CABRERA/@RUBENPICTURES LEON: MAILE RODRIGUEZ MEDINA LA INDUSTRIA. PREVIOUS SPREAD: GROOMING BY LAURA COSTA AND CHRISTIE CAIOLA AT ENNIS
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ALEXANDRA LIOUTIKOFF*
Executive vp Latin music, Univer:
A little over ayear into her |
her previous role overseeir
ASCAP and the relationsh
for her recent signings of ar
and Espinoza Paz, writer-p
(“Krippy Kush”) and lcon P
Gente"). Since her arrival,
performing rights organiz
its previous haul, with 11
WHAT’S NEXT “Pushing the e
investment in tech.”

Number of PRO
awards UMPG Latin
receivedin2017,
upfrom13in2016.
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[ \LEX MIZRAHI, 44
PSS CEO, Seitrack Management
— LUANA PAGANI*

“= Partner/president, Seitrack USA

— Seitrack produced over 100 concerts
Ry the United States during the past

year, but most notable was crooner
Miguel Bosé's 17-stop U.S. tour. “He
broke the paradigm that says the U.S.
is just about reggaeton,” says Mizrahi,
who leads a team of 70 in Mexico and
is expanding Seitrack’s U.S. office,
which is led by former Sony Music
marketing executive Pagani. Also

on their roster: Bronco, Ha*Ash, Los
Angeles Azules and Yuridia, all pop
and regional Mexican acts that are
finding fans through streaming.

WHY STREAMING MATTERS Mizrahi “It's a
totally democratic platform.”

ANTONIO “TONY” MOJENA, 53
President, Tony Mojena Entertainment/
Tony Mojena Television

Luis Fonsi's manager is leading the
rebuilding efforts in Puerto Rico
following Hurricane Maria, working
with multiple organizations and
looking after the safety of his 72 San
Juan-based employees. He's also
formulating moves for his longtime

client, which include a likely
collaboration with Demi Lovato, and
production on the 2018 Billboard
Latin Music Awards in Las Vegas.
HOTTEST TREND “Fusion and bringing
together different rhythms.”

ROSIE RIVERA, 36

President, Jenni Rivera Enterprises

Five years after Jenni Rivera’s
death, her estate is a profitable
enterprise thanks to her youngest
sister, Rosie, a preacher and former
claims adjuster. This year, Rosie
worked alongside Telemundo in
developing the TV series Mariposa
de Barrio. Based on Jenni’s life,

the show debuted at No. 1 in its

8 p.m. time slot, beating Telemundo
rival Univision. On the music side,
Rivera and her brother Juan are
working with Sony Music Latin to
sign and produce new regional
Mexican artists.

TOURING AND AGENCIES

HENRY CARDENAS, 61

Founder/CEO, Cardenas Marketing Network
ELENA SOTOMAYOR, 45

Executive vp, HENRY

“.
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BAD BUNNY DEFINES LATIN'S NEW LOOK

Puerto Rican trap star Benito Antonio Martinez Ocasio, aka Bad Bunny,
embraces a "vibrant, loud, colorful” aesthetic, he says. His approachisn’t
unique when it comes to Latin trap artists. Acts like Ozuna, Farruko and
others embrace the more-is-more look with |ayered accessories, bright colors
and out-there prints. The 23-year-old breaks down a typical outfit.

TN

Hair "l love the color red,
so | wanted to play on that
with the pink, which adds
something different to the
funky shaven hair designs |
usually sport

Accessories " The glasses
are Oakleys, which | really
favor. A lot of ballplayers
wear them. The necklace

is inspired by the golfer
emoji. | am always using the
e hashtag #SiemprePicheo
[“always pitching”] and
wanted to do something
fun with that.

Jacket ’| probably found
this jacket at Urban
Outfitters, where | shop
alot. | wore all white
underneath to bring out the
white details in the jacket.’

Kicks “Simple [Janoski]
Nikes. Simple goes a
long way." —MARJUA ESTEVEZ

d
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Mizrahi Pagani

Rivera

Mojena

4

&

Markus

Pantle

Simonitsch Vega

O

Ferradas

"THERE 1S A BLATANT
ABSENCE INTERMS OF
QUANTITY OF FEMALE
ARTISTS [IN THE LATIN
MUSICINDUSTRY].

— MICHELVEGA, MAGNUS MEDIA

This year, CMN produced and
booked over 200 U.S. concerts —
arena dates for stars like Ricardo
Arjona and Marc Anthony, and
newcomers Ozuna and Bad Bunny
— grossing more than $100 million.
“These new guys are blowing up,”
says Cardenas, who is also booking
a theater tour for rising regional
Mexican star Christian Nodal. At
the same time, the newly launched
HENRY agency, run by Sotomayor,
debuted a multimillion-dollar Mike's
Hard Lemonade campaign for its
Harder beverage line in October.
BIGGEST CHANGE IN 2017 Cardenas "The
increase of social media budgets to
promote tours.”

BRUNO DEL GRANADO, 52

Agent, Creative Artists Agency

Del Granado, who has been with
CAA for four-and-a-half years,
scored a major win with client Luis
Fonsi, whose “Despacito” tied the
record for longest run atop the

Hot 100 this summer. “It's a great
time to be Latin, thanks to Luis
Fonsi,” says del Granado, whose
main focus is touring. Clients Nicky
Jam and Maluma also had a good
year: Six of Maluma's videos landed
on YouTube's global music chart.
BIGGEST CHALLENGE “How do you
monetize 4 billion views of Luis
Fonsi [on YouTube] or the fact that
Maluma has 29 million followers
on Instagram?”

RICHARD LOM, 40

Music agent, WME

ROB MARKUS, 49

Talent agent/partner, WME

For 13 years, Markus has grown
WME's Latin team, which includes
Lom, while helping secure domestic
and international tours this year for
arange of diverse acts that includes
Bomba Estereo, Caifanes, Farruko,

J Balvin, Juanes, Prince Royce

and Luis Coronel. Longtime client
Balvin, who has toured Europe three
times during the past 12 months, is
a “role model on how to be a global
artist,” says Markus.

JOHN PANTLE, 46

Vp music, APA

Pantle helped Grammy-winning
Mexican singer-songwriter Natalia
Lafourcade book her dream gig —
a headlining concert at the Walt
Disney Concert Hall in Los Angeles.
He also handled leading 2017 Latin
Grammy nominee Residente’s U.S.
tour and worked with Japan’'s Tokyo
Ska Paradise Orchestra to build

an audience in Mexico and South
America, where the group just
completed its No Borders Tour with
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headlining slots at the Non-Stop Ska
Festival in Mexico City.

BIGGEST CHALLENGE “The high cost of
performance visas.”

EMILY SIMONITSCH*

Senior vp booking, Live Nation

The popularity of Latin music has
expanded the tour map for the
many Spanish-language artists
with whom Simonitsch works. “It's
the recognition of the growth of
the Hispanic population,” explains
the concert veteran. Simonitsch
was instrumental in securing Las
Vegas residencies for Ricky Martin
and Jennifer Lopez, and helping
develop Vegas' El Grito weekend
celebrating Mexico's Independence
Day, which had record attendance
in 2017. “It has turned the town into
an annual destination for Hispanic
families,” she says.

LAST GREAT LATIN SHOW YOU WATCHED
“Ingobernable on Netflix, featuring
Kate del Castillo.”

MICHEL VEGA, 51

CEO, Magnus Media

Magnus Media, the entertainment
company Vega started two years
ago with Marc Anthony, added
booking to its responsibilities in
2017. Magnus clients have sold
2.1 million tickets worldwide to
over 350 shows, with Anthony
claiming the year's highest-grossing
Latin tour. Vega is especially
focused on elevating women in the
industry, and, in October, helped
form the Somos Una Voz alliance
that yielded $35 million for Puerto
Rico relief efforts.

BIGGEST CHALLENGE “There is just
such a blatant absence in terms of
quantity, proportional quantity, of
female artists.”

MEDIA

JORGE “PEPO” FERRADAS, 53
President of music,

Univision Communications

The star power and legacy of the
network’s awards shows Premios
Lo Nuestro and Premios Juventud,
as well as its presentation of

the Latin Grammys, makes
Univision’s music initiatives a
priority for Ferradas, who this

year spearheaded a 360 deal

with Residente. Ferradas also

got behind the star-studded
telethons supporting relief efforts
for recent natural disasters that
decimated Puerto Rico, Mexico and
the Caribbean.

2017 MEMORABLE MOMENT “Seeing how
Univision can react quickly to just
about anything.”

ILLUSTRATION BY JOHN JAY CABUAY

THE LATINTAKEQVER HAS JUSTBEGUN

“Despacito” and “Mi Gente” changed the game, but credit also goes to “Bailando,” streaming, shifting demographics
and a cultural embrace that extends beyond music BY LEILA COBO

In October, J Balvin and
Willy William’s “Mi Gente”
(featuring Beyoncé) and Luis
Fonsi and Daddy Yankee’s
“Despacito” (featuring Justin
Bieber) sat at No. 3and No. S,
respectively, on the Billboard
Hot 100. (This was after
“Despacito” ruled the summer,
sitting for 16 weeks on top
of the Hot 100.) It isn't the
first time Latin artists shared
space in the upper strata of
the chart, but it is the first time
two Spanish-language songs
have. A history lesson: In 1999,
the year of the Latin explosion,
Ricky Martin, Enrique Iglesias
and Jennifer Lopez were all
in the top 10 together thanks
to their English-language,
Latin-tinged songs. In 2011,
Iglesias’ English-language
“Tonight {I'm Lovin’ You)”
reached the top 10 alongside
arotation of English-language
Pitbull tracks. In 2014,
Iglesias’ Spanish-language
“Bailando” broke Latin chart
records, peaking at No. 12 on
the Hot 100.

Whydid “Despacito” and
“Mi Gente" reach higher
than “Bailando”? The
megastar co-signs (Bieber,
Beyoncé) helped. But shifting
demographics — nearly
60 percent of U.S. Hispanics
are now millennials, according
to the Pew Research Center —
and bicultural entertainment
trends (non-Spanish speakers
largely watch Spanish-
language shows, like Netflix's
Narcos) suggest other

factors at play. And critically,
there's streaming, which
brings Latin musictoits core
listeners but also to a global
and non-Spanish-speaking
audience. Top streaming
playlists — two of Spotify’s
top five playlists globally, for
example — are Latin.

Republic president Charlie
Walk, who helped promoted
“Despacito” and "Mi Gente,”
credits their successes to
streaming’s democracy and
access,and what he calls
the platform’s “honesty and
transparency.

And then there’s YouTube,
where Latin
consistently
over-indexes. For
the week ending
Oct. 11,14 of
the top 20 most-
watched YouTube
videos were
Spanish-language songs.

Alook at terrestrial radio
indicates shifts in music tastes
too. “The main radio markets
now serve crossover markets,”
says Tommy Mottola, who,
as the former CEQ of Sony
Music, was an architect of
the 1999 Latin explosion.
“Bilingual and Latin sounds
are going to be the wayto go.”

The embrace of the
bicultural market extends
beyond music. There’s
Narcos (whose September
season-three launch was the
most popular digital show
inthe United States, with
nearly 30 million viewers,

iy

U.S. Hispanics who
are millennials

according to Parrot Analytics),
and season three of AMC's
Spanish-language-heavy
Fear the Walking Dead was
the second most-watched
cable show for its time slot,
averaging 2.2 million viewers,
according to Nielsen. There’s
also English-language content
that celebrates Latin culture,
like the Netflix reboot of
Norman Lear’s show One Day
at a Time, this time conceived
with a Cuban family at its
core, now entering its second
season. The “crossover of
the Latin culture is the new
norm,” says Enrique Santos,
chairman/CEQO
of iHeartLatino.
“It's Jackie Cruz on
Orange Is the New
Black. It’s Beyoncé
singing in Spanish.”
Recognizing
this momentum,
the music industry is
activating. Cardi B released
aremix of her No. 1 “Bodak
Yellow (Money Matters)”
with fellow Dominican and
trap artist Messiah. Lin-
Manuel Miranda’s charity
song for Puerto Rico relief,
“Almost Like Praying,”
hit No. 1 in digital sales
the week that it debuted.
“There is hunger for Latin
repertoire from a streaming
and radio perspective,” says
Sony’s Dusko Justic, who in
2017 was appointed to the
newly created position of vp
international marketing and
partnerships for Latin |beria,
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and is tasked with building
Sony’s Latin music business
outside the Latin region.

Other companies are
making moves too. Rebeca
Leon, J Balvin’s manager,
this year partnered with
Ron Laffitte’s Patriot
Management Group, which
represents artists like
Pharrell Williams. Atlantic
and Warner Music Latin
jointly signed Venezuelan
millennial singer-producer
Danny Ocean (né Morales)
and quickly released “Baby |
Won't,” an English version of
his 2016 hit “Me Rehuso.”

As Latin artists turn to
English, English-language
acts like Bieber aimtotry
Spanish. "We love when it
comes from the heart,” says
Afo Verde, chairman/CEQO of
Sony Music Latin America &
Iberian Peninsula. “Others
do it for commercial reasons,
which we love less.”

Looking forward,
executives say the day may
come when the U.S. market
won't need English-speaking
artists to sing in Spanish
{or mainstream co-signs).
"Already there are countries
that don't want English,”
says Fernando Giaccardi,
Iglesias’ manager. Just look
at “Bailando,” which scaled
heights without a developed
streaming market or broader
cultural awareness of the
Latin audience. Imagine what
it could have done if it had
been released today.
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ALEX GALLARDO, 42

Senior vp A&R, Sony Music Latin & Latin America
NIR SEROUSSI, 42

President, Sony Music U.S. Latin

AFO VERDE, 51

Chairman/CEO, Sony Music Latin America

& Iberian Peninsula

Sony’s vast roster of superstars includes
Enrique Iglesias, Shakira, Maluma,

Nicky Jam, Ozuna, Marc Anthony, Ricky
Martin and Romeo Santos, all attracted

by an executive leadership of musicians,
producers and even former recording
artists. “The heart of my operation are

my artists,” says Verde, a producer and
guitarist. Sony leads Latin labels in current
label market share in the United States year
to date, and succeeds with the “globalization”
ofits acts. “In any given week,” says Seroussi,
“we have up to 16 videos on YouTube’s Top 50
Global music videos chart.”

BIGGEST CHALLENGE Seroussi “Fair
monetization for creators in the Latin region.”

——
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MARIO RUIZ, 61
Senior vp music and entertainment
projects, Telemundo
Ruiz's success with the musical-
biopic genre is well known, given
' previous network wins with the two
‘ series Celia (2015) and Hasta Que
- Te Conoci (2016). This year's Jenni
3 ' Rivera-inspired Mariposa de Barrio
‘ was the No. 1 Spanish-language
program in its time slot among adults
ages 18 to 49. “[Jenni’s show] was
more a niche market, but turned out
to be a success story,” says Ruiz, who
worked with Universal Music and
. Rivera’s family to assure authenticity.
He will bring more music shows to
the network, including the life story
- of Nicky Jam.
: BIGGEST CHALLENGE “Music piracy.”

RADID

RAUL ALARCON, 59
Chairman/CEO, Spanish Broadcasting
System
LUCAS PINA, 49
Senior vp entertainment, SBS
JESUS SALAS, 41
Executive vp programming/multiplatform
. coordinator, SBS
":\ With 17 stations, the SBS radio
S network is small but mighty: It
includes WSKQ (La Mega), New
—— York's top-ranked station in any
-Q\ language for over a year, and the
country’s most listened-to Spanish
Yo'y ! station. This year also saw the
: . . -~ growth of music-streaming app
. : LaMusica and the staging of
S * . Calibash, SBS'signature urban-
music live event, in Las Vegas for the
z - first time, playing a sold-out show at
=3 . the 14,000-seat T-Mobile Arena.
2017 PROUDEST ACHIEVEMENTS Salas
“Being No. 1in New York, and our
relief efforts in Puerto Rico.”

4

4

tedaiMasnna

PEPE GARZA, 51
. Programming director, KBUE (Que Buena)
‘ f 5 g ‘ Los Angeles; TV/radio/online personality,
‘ | / *" ‘ ' - Liberman Broadcasting
& As a judge on Estrella TV's Tengo
v . Talento, Mucho Talento, Garza
. determines the ascent (or not) of
aspiring singers. Garza also created
the Premios de la Radio awards
show, bringing national attention
to regional Mexican acts. His day
gig includes programming KBUE
and overseeing its popular morning
show, Don Cheto Al Aire, which
is one of Los Angeles’ top-rated
Spanish-language radio programs.
e amapeel  Meanwhile, his celebrity-driven
Iglesias (whose “Subeme YouTube channel ("Pepe’s Office”)
o;i:::'::r";f:yr:n; has over 500,000 subscribers.
Verde photographed by NEXT UP "Bringing the success that
- - VERELULEO ISR | atin urban music has had with
at Ace Studioin Miami. . . N
collaborations to Mexican music.”
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SAVING LIVES IN
PUERTO RICO

Promoter Raphy Pina delivers
hands-on help in his hometown

After Hurricane Maria hit Puerto
Rico on Sept. 20, it would have
been easy for native Raphy Pina,
39,to leave town. The owner of
seminal reggaeton indie label Pina
Records and one ofthe island’s top
concert promoters, Pina had quick
access to charter planes that could
take him and his family to Miami.

Instead, he stayed. “So many
people needed help, and | could
help,” he says. "My children
[12, 11 and 9] could help too. It
was important they understand
that you can go from having
everything to having nothing.”

Three weeks before Hurricane
Maria, Pina had already assisted
communities in the Caribbean.
Along with friends, he took his
boat to distribute water, food,
diapers and other basic needs to
neighboring U.S. Virgin Islands
hit by Hurricane Irma.

With Maria, his situation
was far more dire. His boat was
demolished. His house and office,
though intact, were without
power and running water. But
Pina, who also owns a gas station
and a small ice factory, hopped
in histruck in San Juan and
navigated downed trees and
electric wires to deliverice to
hospitals and public housing.

Pina's efforts continue today,
and he has enlisted others. Along
with his client/business partner
Daddy Yankee and artist friends
like Tito El Bambino, he checks
social media for messages from
those in need and shows up with
supplies. His factory, which has
power, can make up to 100,000
pounds of ice per day.

Pina had scheduled to release
new albums by acts like R.K.M. &
Ken-Y and Plan B as well as puton
several major concerts, including
Bad Bunny and Daddy Yankee
at San Juan’s coliseum, but now
everything is postponed until
2018."It’ll take aminimum of six
months to start things back up,”
he says, “and many people will
face financial ruin, even if they
have insurance.” L.C

HOWTOHELP

Unitedfor PuertoRico

An initiative led by first lady of
Puerto Rico Beatriz Rossello.
unitedforpuertarico.com

Somos Una Voz

Marc Anthony and Jennifer Lopez
assembled this alliance of artists.
S0MOsunNavoz.com

Hispanic Federation

Lin-Manuel Miranda supports this
nonprofit organization’s efforts.
hispanicfederation.org
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JESUS LARA, 44

President, Univision Radio

Nine months into his run as
president, Lara has maintained
Univision Radio’s success as the
top Spanish-language network in
10 major markets while looking to
move into live events and digital
content. He cut a deal this year with
Live Nation for a series of concerts,
beginning Nov. 12 in Dallas, that
will feature acts like Daddy Yankee
and Chayanne alongside local

radio personalities. New digital
features rolled out this year look to
expand on the appeal of high-profile
radio talent like the hosts of KLVE
(K-Love) Los Angeles.

ENRIQUE SANTOS, 42

Chairman/chief creative officer,
iHeartLatino; syndicated radio host
Santos left his longtime gig at
Univision Radio in 2016 for a hybrid
position at iHeartLatino that involves
managing a division and hosting two
syndicated radio shows, one

in English (airing in 150 U.S. markets)
and one in Spanish (in 15 markets).
Santos also has helped streamline
the annual iHeart Fiesta Latino event
and launched iheartlatino.com as

the network switched more stations
to Latin programming. “Living in both
worlds is what | feel is the future of
Latinosin this country,” he says.

DIGITAL

SANDRA JIMENEZ*

Head of music for Latin America, YouTube/
Google Play Music

If anyone is familiar with the power
of Latin artists on YouTube, it's
Jimenez, who knows the data
intimately. Over 30 Latin acts,
including newcomer Qzuna and
global superstar Shakira, lead

the Top 100 Artists chart, and
nearly 40 percent of the chart’s
global audience comes from Latin
America. Jimenez also watched
closely as Luis Fonsi and Daddy
Yankee's "“Despacito” made history,
surpassing 4 billion views.

LAST GREAT LATIN MOVIE | WATCHED
“Elis, the authorized biography of
Elis Regina, one of Brazil's most
important singers.”

MARCOS JUAREZ, 38

Head of Latin music programming, Pandora
Aside from overseeing the growth
of Latin music on Pandora (where
the genre this year rose to No. 4 on
the platform), Juarez also is focused
on capturing the community on

an international scale. “Pandora

is based in the United States, so

I'm looking to represent those

Ruiz Alarcon

Salas

Garza Lara

Santos Jimenez

Juarez vargas-Palumbo

O

Abaroa

"LANGUAGE I3 NO
LONGER A BARRIER™

— CHELINA VARGAS-PALUMBO,
APPLE

demographics,” says Juarez, who has
been with the digital radio company
for five years. “But I'm also looking

to mirror both hemispheres as far as
the reality of the musical legacy.”
IMPACT OF THE POLITICAL CLIMATE ON THE
LATIN COMMUNITY “It has increased
solidarity among Latinos from all
backgrounds.”

CHELINA VARGAS-PALUMBO, 48
Global manager for Latin artists and label
relations, Apple

During an 11-year career at Apple,
Vargas-Palumbo has placed Latin
superstars like Shakira and Romeo
Santos on the Beats 1 airwaves,
reaching audiences in over 100
countries. “We have to create
compelling music and content
that keeps fans engaged,” says
Vargas-Palumbo. Now she's focused
on putting new talent on the air

— specifically female musicians —
while also spotlighting emerging
trends. “We need to identify
opportunities within and outside of
Latin music,” she says.

BIGGEST LESSON OF 2017 “Language is
no longer a barrier.”

ORGANIZATIONS

GABRIEL ABAROA, 56

President/CEO, The Latin Recording
Academy

The Latin Grammys turn 18 this
year, with Abaroa having been at the
organization 15 years. Much of his
time has been spent strategizing
and increasing The Latin Recording
Academy’s efforts to fund young
musicians’ education through
scholarships. To date, the Latin
Grammy Cultural Foundation has
awarded over 100 scholarships —
often in the form of full tuitions

— totaling $2.5 million to student
musicians. “We have done a lot, and
largely due to Latin power and pride
in Latin music,” he says.

Contributors Justino Aguila, Dave
Brooks, Leila Cobo, Griselda Flores,
Adrienne Gaffney

Methodology A committee of Billboard
editors and reporters weighed a variety of
factorsin determining the Latin Power Players
list, including, but not limited to, impact on
consumer behavior, as measured by metrics
such as chart performance, touring grosses
and ticket sales, social mediaimpressions and
radio/ TV audiences reached; company growth;
career trajectory; reputation among peers; local
influence; and overall impact in the industry
during the last 12 months. Where appropriate,
market share was determined using Nielsen
Music current track market-share data
through Oct. 19, plus Latin American market-
share data from IFPI. Unless otherwise noted,
Billboard Boxscore and Nielsen Music are

the sources for touring grosses/sales and
streaming/radio data, respectively
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HAIR AND MAKEUP BY SANDY MARANES! AT
LARA: UNIVISION SANTOS: IMAGE CHAM



DIGITAL . Y o ;

ROCIO GUERRERO, 30

Head of global cultures, Spotify

Guerrero this year was promoted from head,of Latin to
head of all global cultures after catapulting the Viva Latino
and Baila Reggaeton playlists to Spotify’s Nes8and

No. 4 positions worldwide. Listenership to Baila
Reggaeton specifically has increased 119 percent since
2014. “We've been excited to focus on Latin music
consumption outside Latin countfies,” she says. “Baila
Reggaeton is one of Italy’s biggest playlists.” In November,
Guerrero will relaunch Viva Latino as a multimedia
platform that will include videos and editorial content.
BIGGEST CHALLENGE “The lack of female Latin representation.”

Number of followers o
Spotify’s Viva Latino
playlist, the third most

listened-to in the worl

Guerrero (left) and
Ozuna, whothis year
dominated Guerrero’s

A3 Latin playlists,

photographed by
‘ Mary Beth Koethon

Oct.11at 27 atthe ~
v Freehand in Miami.
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FELICITACIONES |
WALTER

POR SER UNO DE LOS

BILLBOARD LATIN
POWER PLAYERS

‘/y
y

OMO PONER EN DUDA LA MISTICA Y EL VERTIGO QUE TIENE NUESTF
NDUSTRIA, S| TRABAJAMOS HOMBRO A HOMBRO CON UNA VERDADI
ESTRELLA DEL MANAGEMENT.

GRACIAS WALTER, DE PARTE DE TODA NUESTRA FAMILIA,
PARA TI'Y TODA TU GENTE QUE TIENEN
LA MISMA ALEGRIA Y GANAS.
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BACKSTAGE PASS

‘A Musical
Foree’

The highest honor at the 18th
annual Latin Grammys goes to
Spanish hitmaker Alejandro Sanz

BY LEILA COBO

LEJANDRO SANZ DEFIES

easy description. As a

singer and songwriter,

he’s known for masterfully

fusing pop with flamenco

sensibilities from his
native Spain. As a hitmaker, he has earned
28 entries on Billboard’s Hot Latin Songs
chart and four No. 1 albums on Top Latin
Albums. Stars like Shakira and Alicia Keys
have sought him out for collaborations,
and when he’s not touring or serving as
areality TV music-contest judge, he’s
helping communities on the ground from
India to Latin America. He’s also a father
of two sons and two daughters.

“Alejandro has everything,” says
longtime friend and fellow Spaniard
Miguel Bosé. “An outstanding musician,
a unique voice and a genius composer
who knows no horizons.”

Sanz, 49, is this year’s Latin Recording
Academy Person of the Year. He’ll
receive the honor during a gala dinner
on Nov. 15, the night before the 18th
annual Latin Grammy Awards will air on
Univision from Las Vegas.

The recognition comes on the 20th
anniversary of Sanz’s breakthrough
album, Mas, which is still the most
popular album in Spain’s history, selling
over 2.2 million copies, according to
Promusicae, the country’s recording-
industry trade group. Sanz celebrated

SANZ’S HOTTEST LATIN HITS

the anniversary with a concert in June
at Madrid’s §5,000-capacity Vicente

Calderon Stadium. Universal Music in

November will release a DVD of the
concert, titled Mas es Mas. On Nov. 23,
Aguilar/Penguin is publishing #Vive, an

authorized biography of Sanz.
With some 27 million followers

RANK TITLE ARTIST
) LATORTURA
" 7A I LOOKING FOR PARADISE
é g | CORAZON PARTIO t Alejandro Sanz
4 ' TELOAGRADEZCQO, PERONO
) | AMIGA MIA

This list of Alejandro Sanz’s top hits is based on actual performance on the weekly Hot Latin Songs chart, through the Oct. 28 list. Songs are ranked based on an invers epw system, with weeks at No. | eaming

| Alejandro Sanz

| Shakirafeaturing Alejandro Sanz
I

Alejandro Sanzfeaturing Alicia Keys

| Alejandro Sanzfeaturing Shakira
+

LABEL

Epic/Sony Music Latin

Warner Latina
Warner Latina

Warner Latina

Warner Lalina

the greatest value. Due 10 changes in chart methodology through the years, certain eras are weighted 10 account for different chart tumover rates during various pericd

“It'slike anembrace

from the entire industry,”
says Sanz of the Latin
Grammy Person of the

Yeargala.

PEAKPOSITION PEAKDATE
| 1(25 weeks) 6/4/05
13 ’ 11/21/09
3 1‘ 2/21/98
1(1) 3/10/07
2 | 6/6/98

combined on Twitter, Facebook and
Instagram, Sanz also has used social media
for activism — “I consider it a privilege to
help others” —reacting immediately to the
earthquake in Mexico and using his project
La Fuerza del Corazon (The Strength of
the Heart) to connect with organizations
including Doctors Without Borders, Save
the Children and Greenpeace.

“Alejandro is a veteran blessed with
an inexhaustible and unpredictable
musical force,” says Gabriel Abaroa,
president/CEO of The Latin Recording
Academy. “Add to that his power,
leadership, intelligence and social
conscience, and he is a great choice for us
to celebrate this year.”

Sanz spoke with Billboard about his
Latin Grammy honor, the memories
stirred up by his biography and the guitar
teacher who set him on his musical path.
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This is a big moment for you. What's
your celebratory drink?

Wine. Always. And it has to be very good
wine, because that goes better with my age.
My doctor said so.

#Vive will be published this month.
More than a traditional biography,
it's a collection of stories from
hundreds of people in your life.

It’s a very dynamic, very beautiful read, all
told by people who were next to me from
the beginning: my childhood friends, the
promotion person who would take me
on those first trips where we crisscrossed
Spain by car, the record salespeople,
athletes. Each speaks from their own
perspective. Many things surprised me
because I'd forgotten them.

What's a memory that surprised you?
That first concert in Madrid, in 1991, was
beautiful, because that’s when I realized I'd
really made it. We also did a tremendous
promotional effort for Viviendo Deprisa

[his 1991 debut on Warner Music Latina],
where we sold little by little. The book

tells of our promo trips: how I would sit

in the backseat and play my guitar for the
promo guy so he wouldn’t fall asleep as he
drove literally hundreds of kilometers from
show to show. Today, my office in Madrid
is called MOW — Music on Wheels —
because we did music on the road.

And a memory that moved you?
When I was looking to get signed initially,

there was a bidding war between Warner
and Ariola/BMG. And it reached a point
where Ifigo Zabala, the head of Warner
Latin, called me and said, “I can’t [top]
the offer from Ariola. I've gone as high
as I can. But I want you to know that I'm
a big fan of yours, and I think you'll sell
many records.” At that point, I called my
attorney and said, “I want to sign with
Warner.” He said, “But why? The other
ones are offering a million more!” And I
said, “Ifigo has given me a reason that’s
worth more than a million dollars.”

What was the hardest thing to share?
The losses. When you lose your parents,
that’s a complicated moment. [Sanz is
the youngest son of Maria Pizarro and
Jestis Sanchez, both from the Andalusian
region of Spain.| I remember my parents
with a lot of joy because that’s how they
would want to be remembered. As far as
my personal life goes, my four children
contributed to the book, even my 3-year-
old [Alma]. I'm a family man. I have my
children and theyre the greatest thing

I have, and that’s the way they appear

in this book. But this isn’t a book where

I dwell on my personal life, because

my personal life is in my music. All my
demons are in my songs.

How did it feel to revisit the songs on
Mas two decades later?

I spent years without listening toit. But I
discovered this is an album that holds up
well; it’s very well made, the musicians are

1.4M

Albums soldinthe
United States, according
toNielsen Music

28

Entriesonthe Hot Latin
Songs chart

12

Entries onthe Top Latin
Albums chart

Theduet “La Tortura,”
by Shakiraand Sanz,
toppedthe Hot Latin
SongschartinJune
2005and held the peak
positionfor 25 weeks.

Sanzhasreceived 18 Latin Grammy Awards and three
mainstream Grammys in his career.

amazing, and the arrangements are still
very current. I'd take out a few sounds that
are very of that time, like the keyboard
with that bell sound. But when we began to
revisit the songs [for the concert], we found
we didn’t have to change much at all.

At the galaq, different artists will
perform your songs for you. Who was
on your wish list?

They don't tell me anything! I'm very
detail-oriented, and I like to keep
everything under control. So in the
beginning, I said I wanted to decide what
would happen. And they said, “Let us take
care of you and surprise you.” I expect to
see my friends. I love this particular event.
Ithink it’s the most beautiful event at the
Latin Grammys, because all the guests

are very relaxed and we don’t depend on
timing or ratings. It’s like an embrace from
the entire industry.

The Person of the Year gala

raises funds for the Latin Grammy
Foundation, which advances music
education. Who helped you on the
path early in your own career?

My father. And a teacher I had called Don
Andres. He was very strict and he yelled
alot and got very angry, but he played

the guitar. And he would take me home
with him after school to spend time with
his family and play the guitar. His son

is in the book, and he talks about how
dinner would be served and everybody
was hungry, but his dad was playing guitar
with me. It was the first time that I felt that
someone who wasn’t a family member
was interested in my music. @

GRANITZ/WIREIMAGE
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WALTER KOLM

BILLBOARD LATIN POWER PLAYER 2817

CONGRATULATIONS WALTER
ON THIS WELL DESERVED RECOGNITION

THANK YOU FOR EVERYTHING
YOU DO FOR MY CAREER
AND FOR TEAM #MALUMA

MALUNMA
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NO.1

NiallHoran

The One Direction member
follows Zayn and Harry Styles
as the third person from the
group to top the Artist 100.
Horan surges 24-1 as hisdebut
album, Flicker, opens at No. 1on
the Billboard 200 (see page 60).
Noactotherthan 1D (whichhas
peaked atNo. 2on the chart)
hashad anyofits members
rule the Artist 100 Individually,
never mind three.

Data for week of 11.11,2017

HORAN: NATHAN CONGLETON/NBC/GETTY IMAGES. FLORIDA GEORGIA LINE: RICHARD GABRIEL FORD/GETTY IMAGES.
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Price
Banks
Debut

Nashville-based singer-
songwiiter Margo Price
{above) debuts at No. 6 on
the Emerging Attists chart
thanks to her sophomore
LP, All American Made,
which opens at No. 12 on
Top Country Albums and
No. 89 on the Billboaid 200
with 7,000 equivalent
album units, accoiding
to Nielsen Music. Price’s
debut, Midwest Farmer’s
Daughter, opened with
4,000 units in April 2016.
The new set concuriently
staits at No. 3 on Vinyl
Albums and No. 4 on
Ameticana/Folk Albums.

Also new to the Emeiging
Aurtists top 10, Devin
Dawson leaps 23-9 as his
first chaiting single, “All on
Me,” 1eaches new peaks
on Country Airplay (No. 19)
and Hot Country Songs
{No. 21). The single tises in
all metrics, up 10 percent
to 13.4 million in aiiplay
audience, 8 peicent to
3.2 million U.S. stieams
and 6 peicent to 5,000
downloads sold.

—Xander Zellner

CHART BEAT

ALDEANHELPSHEAL
After Jason Aldean
sang Tom Petty's °|
Won't Back Down” on
NBC's Saturday Night
LiveonOct. 7 —in
tribute to victims of the
shooting at the Route 91
Harvest festival in Las
Vegason Oct. 2, which
began while Aldean
was onstage, and to
Petty, who died the
same day — his cover
{released Oct. 20 and
whaose proceeds benefit
the Direct Impact
Fund) debuts on Hot
Country Songs at
No. 47, driven by 8,000
in sales, according to
Nielsen Music. Rock
legend Petty earned
aNo. 1 onthechart
in 1986 as a writer
of Rosanne Cash's
“Never Be You,” which
he penned with co
founding Heartbreaker
BenmontTench

Gary Trust

Go to Biliboard.com for
full Chart Beat coverage,

Go to BILLBOARD.COM/BIZ for complete chart data §9
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ARTIST cermiFICATION Title I

PEAK | WKS.ON LAST TH

IMPRINT/DISTRIBUTING LABEL POS. | CHART WEEK | WEEK
(28 NIALL HORAN Flicker 1 1
Bl NEON HAZE/CAPITOL

FUTURE & YOUNG THUG Super Slimey | , 1
300/ATLANTIC/A-1/F REEBANDZ/AG/EPI

PINK Beautiful Trauma | 2
RCA

POST MALONE A stoney | 4 46
REPUBLIC
CHRIS YOUNG Losing Sleep | ¢ 1
RCA NASHVILLE/SMN
GUCCI MANE Mr. Qavis | , 2
GUWOP/ATLANTIC/AG

ED SHEERAN A Divide | ;| 34
ATLANTIC/AG

DARIUS RUCKER  When Was The Last Time | g 1
CAPITOL NASHVILLE/UMGN

LIL U2I VERT @ LuvisRage2 | { o
GENERATION NOW/ATLANTIC/AG

(o

s e e
IMAGINE DRAGONS @ Evolve | , 14
KIDINAKORNER/INTERSCOPE/IGA

LIL PUMP LitPump | 3 5
LYFETIME/THA UGHTS GLOBAL/WARNER BROS.

KHALID @ AmericanTeen | , 34
RIGHT HAND/RCA

KENDRICK LAMAR A OAMN. | |
TOP DAWG/AFTERMATH/INTERSCOPE/IGA
ABOOGIE WIT DA HOODIE  The Bigger Artist 4 4
HGHBRIDGE THE LABEL/ATLANTIC/AG
YOUNG DOLPH ThinkingOut Loud | 14
PAPER ROUTE EMPIRE
TOM PETTY AND THE HEARTBREAKERS ©  Greatest s | 5, 534
MCA/GEFFEN/UME
XXXTENTACION w7l ,
BAD VIBES FOREVER/EMPIRE RECORDINGS
TSOZPeAWG/RiA Ctrl 3 20
THE TURNPIKE TROUBADOURS ALong Way From Your Heart | 5 1
BOSSIER CITY/THIRTY TIGERS

KODAK BLACK Project Baby Two | , 10
DOLLAZ N DEALZ/ATLANTIC/AG

DRAKE More Life | 2
YOUNG MONEY/CASH MONEY/REPUBUC
TRIVIUM The Sin And The Sentence | ,3
ROADRUNNER/AG

KANE BROWN Kane Brown | o 47
ZONE 4'RCA NASHVILLE/SMN

kgfnlnsv/?zr 1AM Everybody 1 25
21 SAVAGE Issa Album | 5, ¢
SLAUGHTER GANG/EPIC

THE WEEKND A Starboy | ;4
XO/REPUBLIC

NF Perception | 3
NF REAL MUSIC/CAPITOL/CAROUNE

0 ol in kingdo

IISTARI‘;&E;!‘S hopeless fountain kingdom | 2
ORIGINAL BROADWAY CAST A\ Hamifton: An American Musical 1 109
HAMILTON UPTOWN/ATLANTIC/AG

BRUNO MARS A 24K Magic | 5 49
ATLANTIC/AG

LINDSEY STIRLING warmer In The Winter | 5, 1
LINDSEYSTOMP/CONCORD

THOMAS RHETT Life Changes | 7
VALORY/BMLG

MIGOS Culture | 39
QUALITY CONTROL/300/AG

PENTATONIX A Avpentatonix Christmas | | 13
c

BECK ‘ Colors | 3
FONOGRAF RECORDS/CAPITOL

KEYSHIA COLE 11:11Reset | 37 4
HEARTS AND STARS/EPIC

SOUNDTRACK A Moana | , 49
WALT DISNEY

CHRIS STAPLETON A Traveller | 11
MERCURY NASHVILLEAUMON

MACKLEMORE GEMINI 2 5
BENDO

GEORGEMICHAEL A  Listen Without Prejudice, Vol.1 | , 43
M GEANJEPIC/LEGACY

DRAKE A views | | s
YOUNG MONEY/CASH MONEY/REPUBLIC

TRAVIS SCOTT A Birds In The Trap Sing McKnight 1 60
GRAND HUSTLE/EPIC

DJ KHALED A Grateful | | 15
WE THE BEST/EPIC

LUKE COMBS ThisOne'sForYou | 5 5
RVER HOUSE/COLUMBIA NASHVILLE/SMN

PORTUGAL. THE MAN Woodstock | 3, 19
ATLANTIC/AG

2CHAINZ@  Pretty Girls Like Trap Music | , g
THE REAL UNIVERSITY/OEF JAM

RUSS @ There's Really AWolf | , 5
DIEMON/RUSS MY WAY/COLUMBIA

A$AP FERG still striving | 1, 10
AZAP WORL DWIDE/POLO GROUNDS/RCA

BRAND NEW Science Fiction | 3

PROCRASTINATE! MUSIC TRAITORS

60 Go to BILLBOARD.COM/BIZ for complete chart data

SHADY/AFTERMATH/INTERSCOPE/IGA

ARTIST cermiFIcaTION Title | s
IMPRINT/DISTRIBUTING LABEL 05.
KESHA Rainbow |
KEMOSABE/RCA

ED SHEERAN A x| 4
ATLANTIC/AG

JHENE AIKO Trip | ¢
ARTCLUB/ARTIUM/DEF JAM

CHRIS STAPLETON @  From A Room: Volumel |

MERCURY NASHVILLE/UMGN

SOUNDTRACK A Trolls | 3 o
VILLA 40/DREAMWORKS/RCA

SAM SMITH A InTheLonely Hour | 5 476
CAPITOL

0ZUNA odisea | 5, g
VP ENTERTAINMENT/SONY MUSIC LATIN

o ouaLiba | sg 17
CALVIN HARRIS  Funk Wav Bounces Vol.1 | ,
FLY EYE/COLUMBIA

BUACKBEAR, - rcs 812101080 [ 10 7
WE CAME AS ROMANS ColdLikewar | 5
SHARPTONE

BRETT YOUNG @ BrettYoung | 15 37
BMLG

!’k‘?ﬁ.’%&l%’.ﬂ' Playboi Carti | 1, 55
FRENCH MONTANA JungleRules | 3 g
COKE BOYS/BAD BOY/EPIC

DRAKE A TakeCare | | 43
YOUNG MONEY/CASH MONEY/REPUBLIC

SOUNDTRACK The Fate Of The Furious: The Album | 5 55
UNIVERSAL STUDIQS/ARTIST PARTNERS GROUP/ATLANTIC/AG

VEIL OF MAYA Falseldol | o,
SUMERIAN

SHAWN MENDES A lluminate | | 4
ISLAND

KEVIN GATES By Any Means 2 | 4 6
BREAD WINNERS' ASSOCIATION/ATLANTIC/AG

FUTURE @ FUTURE | |, 5
A-1/FREEBANDZ/EPIC

CHANCE THE RAPPER Coloring Book | 5 7%
CHANCE THE RAPPER

TAYLOR SWIFT A 1989 | | 150
BIG MACHINE/BMLG

RIHANNA A ANTL| |, o
WESTBURY ROAD:ROC NATION

SHANIA TWAIN Now | 4
MERCURY NASHVILLE/UMGN

MICHAEL JACKSON A The Essential Michael Jackson | ¢ 214
EPIC/LEGACY

MEEK MILL Wins And Losses | 3 14
MAYBACH/ATLANTIC/AG

KENDRICK LAMAR A Eood kid, mAAdcity | 5, 5
TOP DAWG/AFTERMATH/INTERSCOPE/Ila

THE WEEKND A Beauty Behind The Madness 1 om
XO/REPUBLIC

TWENTY ONE PILOTS A Blurryface 1 128
FUELED BY RAMEN/AG

THE CHAINSMOKERS A Memories..DoNotOpen | | o
DISRUPTOR/COLUMBIA

Jav-z A 444 |
S CARTER ENTERPRISES/ROC NATION

FLORIDA GEORGIA LINE A 0ig YourRoots | , ¢4
BMLG

NAV AND METRO BOOMIN  Perfect Timing | 13 14
XO/BOOMINATY'REPUBUIC

TRIPPIE REDD Alove LetterToYou | g4 10
STRAINGE

WU-TANG The Saga Continues | 5,
36 CHAMBERS/EONE

IMAGINE DRAGONS A Night Visions | 5 54
KIDINAKORNE R/INTERSCOPE/IGA

Eminem © The Eminem Show | | 343
WEB/AFTERM ATH/INTERSCOPE/ UME

KODAK BLACK @ Painting Pictures | 3 3
DOLLAZ N DEALZ/ATLANTIC/AG

MARGO PRICE All American Made | g5
THIRD MAN

VOUNGBOY NEVER BROKE AGAIN  AIYOUNgBoy | 54 1o
NEVER BROKE AGAIN/AG

KB Today We Rebel | o, 4
REACH

QUEEN A  Gatesthits| || & II: ThePlatinum Colection | 45 o7
HOLLYWOOD

BRYSON TILLER A TRAPSOUL | 5 400
TRAPSOUL/RCA

LORDE Melodrama | | g
LAVA/REPUBUC

ST. VINCENT Masseduction | 15
LOMA VISTA/CONCORD

J. COLE A 2014 Forest Hills Orive | | g
DREAMVILLE/ROC NATION/COLUMBIA

ASAP MOB Cozx Tapes, Vol. 2: Too Cozy | 4 9
A3AP WORLDWIDE/POLO GROUNDS/RCA

SAM HUNT A Montevallo | 3
MCA NASHVILLE/UMGN

TRIPPIE REDD AloveletterToYou2 | 35 3
STRAINGE

EMINEM A curtain Call: The Hits | | 364

Horan’s
Flicker

Flies To
The Top

Niall Horan arrives atop
the Billboard 200 with his
debut solo album, Flicker.
The set starts with 152,000
equivalent album units
earned in the week ending
Oct. 26, accoiding to
Nielsen Music. Of that sum,
128,000 were tiaditional
album sales.

Further, Flicker's first
week sales were bolstered
by a concert ticket/album
sale redemption promotion
in association with Hoian's
tour.

Horan is the third member
of gioup One Direction
to notch a solo No. 1
album, a feat matched only
by The Beatles Hoian
follows fellow 1D member
Harry Styles {with his
self-titled debut eatlier
in 2017; 230,000 units
in its opening week) and
former member Zayn (with
debut album Mind of Mine
in 2016; 157,000 units
in its debut week). The
Beatles spun off multiple
solo No. 1s fiom George
Harrison (two), John
Lennon (thiee) and Paul
McCartney (six, including
albums by his band Wings).

One Direction boasts four
No. 1s on the Billboard 200;
The Beatles have banked a
record 19.

Horan will likely yield the
No. 1 spot on the Nov. 18
chart to Kenny Chesney's
Live in No Shoes Nation.
The live album — also
bolstered by a ticket/album
bundle offer — could start
with around 200,000
equivalent album units
eained in the week ending
Nov. 2, accaiding to
industry forecasters.

—Keith Caulfield

Data for week of 11.11.2017

SALES DATA CONPILED BY

The Billboard 200 chaet ranks the most popular albums of the week, as compiled by Nielsen Music, based on muft-metric consumption (ending traditional album sales, track equivalent albums, and streaming equivalent albums).
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A-1/FREEBANDZ/EPIC

ARTIST cermiFicATION Title | peak
WPRINT/DISTRIBUTING LABEL POS. | CHART
JON PARDI @ California Sunrise | {49
CAPITOL NASHVILLEAUMON
BIG SEAN A IDecided. | ;| g
G.0.0.DJCEF JAM
YOUNG THUG BEAUTIFUL THUGGER GIRLS 8 19
300/ATLANTIC/AG
LV!:IQICN'?E(RS((P(,’IGA FREE 6LACK 34 45
FOO FIGHTERS Concrete And Gold 1 &
ROSWELL/RCA
2rac § GreatestHits | 3 4
AMARU/DEATH ROW/INTERSCOPE/UME
ADELE 25
n/(mums? 1 101
:‘!.AE.R. HER. [ 108 1
DRAKE A Nothing Was The Same | | 0
YOUNG MONEY/CASH MONEY/REPUBLIC
ROBERT PLANT Carry Fire 14 2
TROLCHARM /NONE SUCH/WARNER BROS.
KANYE WEST A TheLife Of Pablo | | g
G.0.0.DJCEF JAM
BRUNO MARS A Doo-Wops& Hooligans | 3 347
DANIEL CAESAR Freudian | 5 o
GOLDEN CHILD
KEITH URBAN A Ripcord | 4 47
HIT REB/CAPITOL NASHVILLE/UMGN
BEBE REXHA All Your Fault, Pt. 2
ps WARNER BROS. 69 6
FUTURE @ HNDRXX | | 35
A-1/FREEBANDZ/EPIC
J.COLE A 4YourEyezOnly | | 4
DREAMVILLE/ROC NATION
TYLER, THE CREATOR FlowerBoy [ , 14
oop FU’TU'!E;(OLUMBIA
DUSTIN LYNCH Current Mood 7 5
BROKEN BOW/BBMG
DRAKE A IfYoureReading ThisItsToo Late | | 145
YOUNG MONEY/CASH MONEY/REPUBLIC
LUIS CORONEL AhOrasoy Yo | 1y 4
EMPIRE PRODUCTIONS/SONY MUSIC LATIN
THE SMITHS TheQueenlsDead | ;9 33
ROUGH TRADE/SIRE/WARNER BROS.
TOM PETTY A Wildflowers | 5 o
WARNER BROS.
CARLY PEARCE Every Little Thing 2 2
BIG MACHINE/BMLG
BRYSON TILLER True To Self 1 22
TRAPSOUL/RCA
HARRY STYLES @ HarryStyles [ | 5
ERSKINE/COLUMBIA
HALSEY A Badlands | , 113
ASTRALWERKS
SMOKEPURPP Deadstar | 4 4
ALAMO/INTERSCOPE/IGA
ALAN JACKSON Precious Memories Collection | gg 5
ARC/EMI NASHVILLE/UMON
METALLICA © Metallica | | 454
BLACKENED/WARNER BROS.
LILUZI VERT®  LilUziVertvs. The World | 3, 44
GENERATION NO'¥/ATLANTIC/AG
PANIC! AT THE DISCO A Death Of ABachelor | | o
DCD2/FUELED BY RAMEN/AG
Q@AILEV CYRUS Younger Now 5 4
WALLIE NELSON  Wike And The Boys: Willies Stash, Vol.2 | 134 4
LEGACY
BOBMARLEYANDTHE WAILERS ©  Legend TheBest OF.. | & 493
TUFF GONG/ISLAND/UME
POILEPIJVEIIA{SGEJ’A The Essential Billy Joel | 15 o4
THOMAS RHETT A Tangled Up | 4 109
VALORY/BMLG
CHILDISH GAMBINO @  Awaken, My Love! | ¢ 4,
MCDJ/GLASSNOTE
H.E.R. H.E.R., Vol.2: The B Sides (EP) | 135
RCA
Morning After
0OVO SOUND/WARNER BROS. g 38 2
ARIANA GRANDE A Dangerous Woman 2 75
REPUBLIC
JUSTIN BIEBER A Purpose | | 102
SCHOOLBOY/RAYMOND BRAUNDEF JAM
CREDENCECLEARWATERREVIVIL >~ Oronie e 0 Gt HiS |, 33
FANTASY/CONCORD
BTS Love Yourself: Her | 5, ¢
BIGHIT ENTERTAINMENT
JAMES ARTHUR Back From The Edge | 35 ¢
COLUMBIA
GUNS N’ ROSES A Greatest Hits | 3 49
GEFFEN/UVE
SONS OF APOLLO Psychotic Symphony | 14, 4
INSIDEOUT/CENTURY MEDIA
OURNEY Journey's Greatest Hits
Elmuvm/um? ¥ 10 484
GOLDLINK At What Cost
SQUAAASH CLUB/RCA 127 15
FUTURE A DS2 | ; g

62 Go to BILLBOARD.COM/BIZ for complete chart data

Title |

¥

Christmas

& /;//_/;.ZZ: el o -
“Hrirer

PENTATONIX
A Pentatonix

Pentatonlx’s former No. 1 A Pentatonix

Christmas re-enters the chart at No. 35 with
000 equivalent album units (up 895 percent)

earned in the week ending Oct. 26. Of that

sum, 12,000 were traditional album sales (up
2,367 percent). The huge gain is owed to the
album’s deluxe reissue on Oct. 20, with five
bonus tracks. Up at No. 32 isLIndsey Stirling’s
first holiday release, and fourth top 40 set, as
Warmer in the Winterarrives with 15,000 units
nearly all inalbum sales) K

ARISTA/RCA/LEGACY

ARTIST cermiFicaTion PEAK | WKS.ON
IMPRINT/DISTRIBUTING LABEL POS. | CHART
LINKIN PARK OneMorelight | ;
MACHINE SHOP/WARNER BROS.
XO/REPUBLE NAV 24 35
THE LUMINEERS @ Cleopatra 1 81
DUALTONE
LADY GAGA A Joanne | ;4
STREAMUNEANTERSCOPE/IGA
BRUNO MARS A Unorthodox Jukebox | ;| g,
ATLANTIC/AG
MICHAEL JACKSON scream | 33 4
MINEPIC/LEGACY
FRANK OCEAN Blonde | , 4
BOYS DON'T CRY
RA[%LEF Good ForYou | 31 13
CHARLIE PUTH A Nine Track Mind | o g7
OTTO/ATLANTIC/AG
ZAC BROWN BAND Greatest Hits So Far... 20 142
ROAR/SOUTHERN GROUND/ATLANTIC/AG
THE NOTORIOUS B.1.G. Greatest Hits | | 104
BAD BOY/RHING
ODESZA A Moment Apart 3 7
FOREIGN FAMILY COLLECTIVE/COUNTER
SOUNDTRACK @ Cuardians Of The Galaxy V.2 Awesome Vol 2 | 4 55
MARVEL/HOLLYWOOD
LECRAE All Things Work Together | 5
REACH/COLUMBIA
PINK A Greatest Hits... So Far!l! | o 4o
LAFACE/IIVE/RCA
KIDZ BOP KIDS KidzBop36 | 114 >
KIDZ BOP/RAZOR & TIE/CONCORD
TEE GRIZZLEY My Moment | 44 5
RAE SREMMURD sremmlife2 | 4 43
EAR DRUMMER/INTERSCOPE/IGA
KEVIN GATES A Islah | , o
BREAD WINNERS' ASSOCIATION/ATLANTIC/AG

(1] MyNamelsBear | ;9
MEDICINE TRIBE/SDEONEDUMMY
OLD DOMINION Happy Endings | ;, ¢
RUA NASHVILLE/SMN
SOUNDTRACK Descendants 2 | o 14
WALT DISNEY
21SAVAGE &METROBOOMIN®  SavageMode | »3
SLAUGHTER GANG
THE WEEKND A Trilo
XO/RE PUBLIC 8y 4 187
i 4 2] 1
LINKIN PARK ¢ [Hybrid Theory] | , g4
WARNER BROS.
LUKE BRYAN A Kill The Lights | | 144
CAPITOL NASHVILLE/UMGN
FLEETWOOD MAC € RUMOUTS | | 4
WARNER BROS./RHINOD
5([%(30 Stargazing (EP) | 137 5
ABOOGIE WIT DA HOODIE Artist | 50 &g
HIGHBRIDGE THE LABEL/ATLANTIC/AG
LANA DEL REY Lust ForLife | | 4
POLYDOR/INTERSCOPE/IGA
GRETA VAN FLEET Black Smoke Rising (EP) | 150
LAVA/REPUBLIC
THE CHAINSMOKERS A Collage (EP) & 51
DISRUPTOR/COLUMBIA
MELANIE MARTINEZ A CryBaby | 4 15
ATLANTIC/AG
ERIC CHURCH @ Mr. Misunderstood | , 199
EMI NASHVILLE/UMGN
IMAGINE DRAGONS A Smoke + Mirrors 1 50
KIDINAKORNER/INTERSCOPE/IGA
SOUNDTRACK sing | & 45
UNIVE RSAL STUDIOS! ILLUMIN ATION/RE PUBUC
JASON ALDEAN They Don'tKnow | | ¢
MACONBROKEN BOW/BBMG
THE KILLERS Wonderful Wonderful 1 5
ISLAND
HOZIER A Hozier
RUBYWORKS; COLUMBIA 2 145
rlglg[\[lgmogtlo“l;ns Feel Something | 19 1
PNB ROCK GTTM: Goin Thru The Motions | ¢ 41
EMPIRE RECORDINGS/ATLANTIC/AG
THE BEATLES © AbbeyRoad | | 56
APPLE/CAPITOL/UME
MAREN MORRIS @ Hero | o 53
COLUMBIA NASHVILLE/SMN
LIL U2 VERT The Perfect LUV Tape | g 43
GENERATION NOW/ATLANTIC/AG
EMINEM A Recovery [ | 301
WEB/SHADY/AFTERMATHANTERSCOPE/IGA
MRS B
LOGIC @ Under Pressure | , 5
VISIONARY/DEF JAM
FOO FIGHTERS Greatest Hits | 1y 133
ROSWELL/RCA
WHITNEY HOUSTON | ¥ill Abways Love You The Best Of whitney Houston 14 21

BRAND NEW
Science Fiction

|
|
|

\?l!kl‘(gﬁ THE BOYS

| WILLIE NELSON
Willie & The Boys:
Willie's Stash,

1 Vol. 2

eorge Strait

Data for week of 11.11.2017

SALES DATA CONPILED BY

0 chaet ranks the most popular albums of the week, as compiled by Nielsen Music, based on multi-metric consumption (iending traditional album safes, track equivafent albums, and streaming equivalent albums}.
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“EL HOMBRE QUE ME HA
ENSENADO QUE TODO ES PQSIBLE”
SILVESTRE DANGOND.

“SER PARTE DE TU EQUIPO ES UNA “LAS COSAS MAS IMPORTANTES
GRAN EXPERIENCIA... GENIO Y FIGURA.” DE LA VIDA SE HACEN EN EQUIPO’

CARLOS BLOOM. ABELARDO DE LA ESPRIELLA.




Michael’s
Listen
Returns

George Michael's 1990
album, Listen Without
Prejudice, Vol. 1,is back on
the Billboard 200 for the
first time since 1991, as

the set 1e-enters at No. 41
following its expanded
reissue on Oct. 20. Listen
returns with 12,000
equivalent album units
eained in the week ending
Oct. 26, accoiding to
Nielsen Music. Of that sum,
10,000 wete tiaditional
album sales {up from a
negligible sum). The set
also re-enters the Top
Album Sales chait at No. 14.

Listen Without Prejudice,
which peaked at No. 2
in 1990 (behind MC
Hammer's Please Hammer
Don't Hurt ‘Em), was
reissued with a host of
bonus tracks, as well as an
MTV Unplugged concert
from 1996. The set also
features a new remix of
the previously released

“Fantasy,” featuring Nile
Rodgers. The ariginal
version first arrived in
the United States as the
B-side to album single

“Fieedom.” Michael and
Rodgers worked together
on the remix in 2016, before
Michael’s death on Dec. 25
that year.

Listen also ietuins to the
Top R&B/Hip-Hop Albums
chart, where it 1e-enters
at No. 22 — a new high.
That surpasses its initial
peak of No. 61 in late 1990.
{Michael’s first two solo
releases charted on Top
R&B/Hip-Hop Albums, with
debut set Faith spending
six weeks at No. 1)

Elsewhere on the
Billboaid 200, Demi
Lovato's Tell Me You Love
Meietuins to the top 10,
stepping 13-10 (33,000
units; up 24 percent). The
gain follows the Oct. 17
release of a documentary
about her life and career,
Simply Complicated, on
YouTube. The film racked
up 7 million global views in
its first week of 1elease.

—Keith Caulfield

THIS |
WEEK

| LAST
| WEEK |

TOP ALBUM SALES ™

ARTIST cermiFICATION Title | wxs.on
MPRINT/DISTRIBUTING LABEL { THART
(28 NIALL HORAN Flicker 1

Bl NEON HAZE/CAPITOL

RP!NK Beautiful Trauma

CHRIS YOUNG

RCA NASHVILLE/SMN

Losing Sleep

DARIUS RUCKER  When Was The Last Time

CAPITOL NASHVILLE/UMGN

THE TURNPIKE TROUBADOURS

BOSSIER CITY/THIRTY TIGERS

A Long Way From Your Heart
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TOM PETTY AND THE HEARTBREAKERS € Greatest s | 10
MCA/GEFFEN/UME
TRIVIUM The Sin And The Sentence |
ROADRUNNER/AG
FUTURE & YOUNG THUG  Super Slimey |
300/ATLANTIC/A-1/F REEBANDZ/AG/EPIC
LINDSEY STIRLING  Warmer In The Winter |
LINDSEYSTOMP/CONCORD
PENTATONIX A A Pentatonix Christmas | 1,
RCA

) Colors 2
FONOGRAF RECORDS/CAPITOL
DEMI LOVATO Tell Me You Love Me | 4
HOLLYWOQOD/SAFEHOUSE/ISLAND
YOUNG DOLPH Thinking Out Loud | i
PAPER ROUTE EMPIRE
GEORGE MICHAEL A Listen Without Prejudice, Vol.1 | g
M GEAN/EPIC/LEGACY
BRAND NEW Science Fiction | 3
PROCRASTINATE! MUSIC TRAITORS
ED SHEERAN A Oivide | 34
KEYSHIA COLE 11:11 Reset 1
HEARTS AND STARS/EPIC
IMAGINE DRAGONS @ Evolve | g
KIDINAKORNERANTERSCOPE/IGA
WE CAME AS ROMANS Cold Like war 1
SHARPTONE
VEIL OF MAYA False Idol 1
SUMERIAN
SHANIA TWAIN Now | 4
MERCURY NASHVILLE/UMGN
KANE BROWN Kane Brown | 30
ZONE 4'RCA NASHVILLE/SMN
MARGO PRICE All American Made | 4
THIRD MAN
CHRISSTAPLETON @ From A Room: Volume 1 25
MERCURY NASHVILLE/UMGN
BRUNO MARS A 24K Magic | 48
ATLANTIC/AG
CHRIS STAPLETON A Traveller | 111
MERCURY NASHVILLE/UMGN
ROBERT PLANT Carry Fire 2
TROLCHARM/NONE SUCH/WARNER BROS.
NF Perception | 3
NF REAL MUSIC/CAPITOL/CAROUINE
GUCCI MANE Mr. Davis 2
GUWOP/ATLANTIC/AG
KB Today We Rebel 1
REACH
THOMAS RHETT Life Changes | 7
VALORY/BMLG
ORIGINAL BROADWAY CAST A\ Hamilon An Amercanbiisial | 108
HAMILTON UPTOWN/ATLANTIC/AG
YEW}EE NELSON  Willie And The Boys: Willie's Stash, Vol. 2 1

GAC

ST. VINCENT Masseduction |
LOMA VISTA ACONCORD
ALAN JACKSON  Precious Memories Collection | 7
ARC/EMI NASHVILLE/UMGON
SONS OF APOLLO Psychotic Symphony |
INSIDEQUT/CENTURY MEDIA
WU-TANG The Saga Continues | »
36 CHAMBERS/EONE
THE SMITHS The Queen Is Oead 1
ROUGH TRADE/SIRE/WARNER BROS.
SOUNDTRACK @ Guarans OfThe Gaiary Vi 2 Awsame X V.2 | o7
MARVEL/HOLLYWOOD
FOO FIGHTERS Concrete And Gold 6
ROSWELL/RCA
SOUNDTRACK A Moana | 48
WALT DISNEY
LUIS CORONEL Ahora Soy Yo 1
EMPIRE PRODUCTIONS/SONY MUSIC LATIN
NAHKO My Name Is Bear 1
MEDICINE TRIBE/SMDEONE DUMMY
TOM PETTY A wildflowers | 57
¥iRNER BROS.
KIDZ BOP KIDS Kidz Bop 36 | »
KIDZ BOP/RAZOR & TIE/CONCORD
av-z A 4:44 | 14
S CARTER ENTERPRISES/ROC NATION
POST MALONE A stoney | 14
REPUBLIC
GWAR The Blood Of Gods | ¢
METAL BLADE
VARIOUS ARTISTS NOW 63 | 15

UNIVERSAL/SONY MUSIC/LEGACY

MOVEMENTS

FEARLESS/CONCORD

Feel Something

64 Go to BILLBOARD.COM/BIZ for complete chart data
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ARTIST cermiFicaTION

WPRINT/DISTRIBUTING LABEL

(28 SONS OF APOLLO Psychotic Symphony

l'l INSIDEQUT/CENTURY MEDIA

Title

WKS.ON
HART

|

MOVEMENTS

FE AR[[§S/(DP\(ORD

({c] GRETA VAN l'lEE'I' Blar.k Smoke Rlsmg (EP)

LAVA.REPUBLIC

Feel Something ]

JOHN CARPENTER  Anthology (Movie Themes 1974-1998)
SACRED BONES

ITHE RIGHTY

EQUAL VISION

Where The bind wants To Go / Where You Let It Go

BULLY

SUB POP

Losing

BELAFLECK & ABIGAIL WASHBURN  Echo In The Valley

ROUNDER/CONCORD

TYMINSK Southern Gothic |
MERCURY NASHVILLE/UMGN
TADRIC JERMAINE MMIII 5
INGENIOUS OREAMS
RUPAM SARMAH A Musical Jsumey: Together In Peace 2
R/ PRODUCTIONS INTERNATIONAL
WHITNEY PEYTON  Firecracker: Pyro Edition | >
TRAGIC HERO
BELL WITCH Mirror Reaper |
PROF OUNO LORE
KING KRULE The 00Z 2
TRUE PANTHER SOUNDS/XL
SHPONGLE Codex 6 1
TWISTED
MIKE RYAN Blink You'll Miss It 1
ROCK & SOUL RECORDS
MICAH TYLER Oifferent 1
FAIR TRADE/PLG
ANDRE RIEU Shall We Dance | 3
DECCA/VLG
NAI PALM Needle Paw |
MASTERWORKS/SONY MASTERWORKS
KEVIN DEVINE  We Are Who We've Always Been |
PROCRASTINATE! MUSIC TRAITORS/TRIPLE CROWN
UNCLE ACID AND THE DEADBEATS Vol 1 2
RISE ABOVE
E’IK HIGH  WE'VE DONE SOMETHING WONDERFUL 1
KAMASI WASHINGTON  Harmony Of Difference | 3
DOM CHI NO/YOUNG TURKS
JD MCPHERSON Undivided Heart & Soul | 3
NEW WEST
SHELITA BURKE Special (EP) 1
SHELITA BURKE
ART TAWANGHAR  Buddha Lounge: Chill, New Age (EP) | 15
MAJORHITRRECORDS

VINYL ALBUMSTM
ARTIST CERTIFICATION Title |wxs.oN
IMPRINT/DISTRIBUTING LABEL HART

:28 BRAND NEW Science Fiction
LB PROCRASTINATE! MUSIC TRAITORS

BECK Colors | »
FONOGRAF RECORDS/CAPITOL
MARGO PRICE All American Made |
THIRD MAN
COURTNEY BARNETT / KURT VILE  Lotta Sea Lice 2
MATADOR
ST. VINCENT Masseduction | »
LOMA VISTA'CONCORD
GEORGE MICHAEL A  Listen Without Prejudice, Vol. 1 1
AEGEAN/EPE /LEGACY
DEATH Individual Thought Patterns | 1
RELAPSE
BULLY Losing | 1
SUB POP
THE SMITHS The Queenls Oead | »
ROUGH TRADE/SIRE/RHIND
JOHN CARPENTER  Anthology (Movie Themes 1974-1998) 1
SACRED BONES
MARIAH CAREY A Butterfly | 4
COLUMBIA/LEGACY
TOM PETTY AND THE HEAIITBREAK[RS¢ Greatest Hits 6
MCA/GEFFEN/UME
DESTROYER Ken |
MERGE
THE TURNPIKE TROUBAOOURS A Long Way From Your Keart 1
BOSSIER CITY/THIRTY TIGERS
THE BEATLES © Abbey Road | 260
APPLE/CAPITOL/UME
AMY WINEHOUSE A Back To Black | 136
REPUBLIC
MOVEMENTS Feel Something | 1
FEARLESS/CONCORD
SOUNOTRACK @  Guardians Of The Galauy, Vol 2 Awesome Wi Vol 2 9
MARVEL/HOLLYWOOQD
SOUNDTRACK AN Guardians 0f The Galary: Awesome MixVol.1 | 100
MARVEL/HOLLYWOOD
PRINCE AND THEREVOLUTION ©>  PurpleRain (soundtiack) | 5
NPG/WARNER BROS./RHINO
KENDRICK LAMAR A OAMN. | 14
TOP DAWG/AFTERMATHANTERSCOPE/IGA
PINK FLOYD € The Dark Side Of The Moon 43
PINK FLOYDAEGACY
KENDRICK LAMAR A good kid, m.A.Ad aty | a6
TOP DAWG/AFTERMATH/INTERSC| /1IGA
BEYONCE A Lemonade | g

PARKWOOD/COLUMBIA

FOO FIGHTERS

ROSWELL/RCA

— —
Concrete And Gold

Revival

Film director-compaoser
John Carpenter biings
his classic movie themes

to the chaits as Anthology
{Movie Themes 1974-1998)
debuts on the Vinyl Albums
chait at No. 10 and on
Heatseekers Albums at

No. 4. The set, which sold
3,000 copies in the week
ending Oct. 26, accoiding
to Nielsen Music, features
new recordings by
Caipenter {and his band)
of the theme songs that

he compaosed for his films
such as Halloween, The Fog
and Escape From New
York. The set also includes
Caipentei’s take an Ennio
Morricone’s theme to the
Caipentei-directed film
The Thing.

Meanwhile, The Smiths’
classic 1986 album, The
Queen Is Dead, is revived
on multiple chaits, as a
deluxe iemastered reissue
of the album pushes it back
onto the Billboard 200 at
No. 122, The set peaked
at No. 70 the year it was
released. The 10-track
album has been remasteied
and features 13 B-sides,
demos, alternative takes
and a pieviously unieleased
live concert. The set also
enters Top Catalog Albums
at No. 22 on and i1e-enters
Vinyl Albums at No. 9.

Lastly, Mariah Carey
makes her first appearance
on the Vinyl Albums chait
thanks to the release of a
20th-anniversary ieissue
of her 1997 Butterfly album

— on picture disc! The LP
arrives at No. 11 with 1,000
copies sold.

Data for week of 11.11.2017

-K.C.

AIRPLAY/STRE AMING &

s data as compiled by Nielsen Muslc.

VINYL ALBUMS: The week's top-selling vinyl albums, ranked by sales data as compiled by Nielsen Muslc. See Charts Legend on billboard.com/biz for complete rules and explanations. © 2017, Prometheus Global Medra, LLC and Nielsen Music, Inc. All rights reserved.

TOP ALBUM SALES: The week's top-selling albums across all genres, ranked by sales data as compifed by Nielsen Muslc. HEATSE EKERS ALBUMS: The week's top-selling albums by new or developing acts, defined as those who have never appeared in the top 100 of the Billboard 200 or the top 10 of Top

R&B/Hip-Hop Albums, Top Country Albums, Top Latin Albums, Chnstian Albums or Gospel Albums. If a tale reaches any of those levels, & and the act’s subsequent albums are then ineligible to appear on Heatseekers Albums. Titles are ranked
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The names may be short, but they add up to great music history.

Afo Verde * Nir Seroussi * Alex Gallardo
BILLBOARD LATIN POWER PLAYERS
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JT’s Super
Bowl
Boost

Recently announced
Super Bowl LIl halftime
show perfarmer Justin
Timberlake (below)
returns to the Social 50 at
No. 34 after announcing
his performance on sacial
media on Oct. 22.

Timberlake made
the announcement on
Facebook, Instagiam and
Twitter, revealing the long-
rumored news in a skit with
Jimmy Fallon Timberlake
rose 616 percent in averall
social mentions in the
tracking week ending
Oct. 26, with 58,000 total
Twitter mentions, accoirding
to Next Big Sound.

Meanwhile, Janet
Jackson — who shaied
the halftime stage with
Timbetlake in 2004 —
concuriently rises
79 peicent in total mentions
across her monitored social
platforms, though she
didn’t reach the 50-position
chart. Many social media
users discussed the
fallout from Timbeilake
and Jackson’s infamous

“‘wardiobe malfunction” at
the 2004 Super Bowl
and the possibility of hei
appeating at the 2018
halftime show.

At No. 11, Drake 1e
enters the chait with a
bevy of Instagram posts
celebrating his 31st
birthday (Oct. 24). The stai
studded paity helped his
Instagiam reactions soar
152 peicent, topping off at
12,9 million overall.

Lastly, the chait’s highest
debut belongs to Epik High,
who bows at No. 22, The
South Korea-based hip-hop
trio, which formed in 2001,
returned Oct. 23 with We've
Done Semething Wonderful,
its ninth full-length album
and first in thiee yeais. In
addition to a 423 peicent
jump in Wikipedia views,
the group snagged 55,000
Twitter mentions.

-Kevin Rutherford
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SOCIAL 50™
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ARTIST
IMPRINT/LABEL

BTS
il BIGHIT ENTERTAINMENT &
SELENA GOMEZ 356
INTERSCOPE/IGA
NIALL HORAN 56
NEON HAZE/CAPITOL
JUSTIN BIEBER 362
SCHOOLBOY/RAYMOND BRAUN/DEF JAM
DEMI LOVATO 351
SAFEHOUSE/ISLAND/HOLLYWOOO
RIHANNA 351
WESTBURY ROAD'ROC NATION
LADY GAGA 345
STREAMLINEINTERSCOPE/IGA
LIAM PAYNE -
HAMPTON'REPUBLIC
CARDIB 18
THE KSR GROUP/ATLANTIC/AG
DUA LIPA 16
WARNER BROS.
DRAKE 330
YOUNG MONEY/CASH MONEY/REPUBLIC
WANNA ONE 4
YMC ENTERTAINMENT/STONE MUSIC ENTERTAINMENT/C) E&M
BEYONCE 341
PARKWOOD/COLUMBIA
ANITTA 37
WARNER LATINA
MALUMA 54
SONY MUSIC LATIN
ARIANA GRANDE 258
REPUBLIC
CHRIS BROWN -
RCA
CAMILA CABELLO 7
SYCO/EPIC
SEVENTEEN 21
PLEDIS/LOEN ENTERTAINMENT
ZENDAYA 159
HOLLYWOOD/RE PUBLIC
SNOOP DOGG 322
DOGGYSTVLE/EMPIRE RECORDINGS
EPIK HIGH 1
G
BRUNO MARS 201
ATLANTIC/AG
NICKI MINAJ 354
YOUNG MONEY/CASH MONEY/REPUBLIC
EXO 14
M,
LOUIS TOMLINSON 40
T8/SYCO/EPIC
MARSHMELLO 41
XOYTIME COLLECTIVE
SHAWN MENDES 149
ISLAND
TAYLOR SWIFT 336
BIG MACHINE/BMLG
KATY PERRY 358
CAPITOL
SHAKIRA 356
SONY MUSIC LATINRCA
J BALVIN 50
CAPITOL LATIN/UMLE
RICKY MARTIN 16
COLUMBIA/SONY MUSIC LATIN
JUSTIN TIMBERLAKE 280
RCA
NICK JONAS 40
SAFEHOUSE/ISLAND
MARTIN GARRIX 171
STMPD RCRDS/RCA
HALSEY 60
ASTRALWERKS
GUCCI MANE 18
GUWOR/ATLANTIC/AG
POST MALONE 8
REPUBLIC
LITTLE MIX 142
S¥CO, COLUMBIA
JENNIFER LOPEZ 345
NUYORICAN/EPIC
HARRY STYLES 24
ERSKINE/COLUMBIA
LUAN SANTANA 2
SOM LIVRE
ZAYN 81
RCA
MICHAEL JACKSON 198
MINEPIC
KHALID 1
RIGHT HAND'RCA
LANA DEL REY 119
POLYDOR/ INTERSCOPE 1GA
TYLER, THE CREATOR 12
00D FUTURE/COLUMBIA
WIZ KHALIFA 343
ROSTRUM/ATLANTIC/AG
MILEY CYRUS 282
RCA

STREAMING SONGS™
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TITLE Artist | s on

IMPRINT/PROMOTION LABEL ART

k7% ROCKSTAR Post Malone Feat. 21 Savage ¢
REPUBUC

BODAK YELLOW (MONEY MOVES)  CardiB | 5

THE KSR GROUF/ATLANTIC

GUCCI GANG LilPump | 4

LYFETIME/THA UGHTS GLOBAL/WARNER BROS.

1-800-273-8255 Logic Feat. Alessia Cara & Khalid | ¢

VISIONARY/CEF JAM

BANK ACCOUNT

SLAUGHTER GANG/EPIC

21Savage

— ‘Havana’

I GET THE BAG  Gucci Mane Feat. Migos

GUWOP/ATLANTIC

.~ HitsThe

HAVANA

SYCO/EPIC

Camila Cabello Feat. Young Thug

- Top10

MIGENTE J Balvin & Willy William Feat. Beyonce | 15 Camila Cabello (above)
SCORPIO/CAPITOL LATIN; PARKWOOD/COLUMBIA/UMLE reaches [he KOp 10 O\(
DESPACITO  Luis Fons & Daddy Yankee Feat. Justin Bieber | 3¢ Streaming Songs for the
UNIVERSAL MUSIC LATING/RYMOND BRAUR/SCHOOLEDY/DEF LAM/UMLE/REPUBUC firsl time as *Havana”
1 FALL APART Post Malone ;
bipiri 5 Ffeatunng Yogng Thug) .
YOUNG DUMB & BROKE T jumps 18-7 with 24.4 million
ali h
RIGHT HANBRCA 13 streams eained in the
T00 GOOD AT GOODBYES  Sam Smith week ending Oct. 26 {up
CAPTOL 7 218 Fercer;\), accTor:digg to
: T ielsen ic. The boost i
RAKEITUP Yo Gotti Feat. Nicki Minaj | 5 ' ust 00st 1S
COCAINE MUZIR/EPIC owed mainly ta the release
p . o
UNFORGETTABLE _ French Montana Fear. Swae Lee | o5 ) |0, S0ng'S music video an
EAR DRUMMER/COKE BOYS/BAD BOY/INTERSCOPE/EPIC Oct. 24, with 41 percent of
SORRY NOT SORRY DemiLovato | 15 ¢ ‘.'ad;s °V‘:('8”T“Lea';’ts.”
HOLLYWOOD/SAFEHOUSE/ISLAND/REPUBLIC coming from You lube. Still,
GORGEOUS Taylor Swift ) Havana” gained in streams
BIG MACHINE/REPUBLIC on neaily all providers as
CONGRATULATIONS Post Malone Feat. Quavo | 40 IEEOANNEESIIS SSCENt
REPUBLIC at 1adio {rising 17-11 on
X0 TOUR LLIF3 Liluzivert | 5  theMainstieamTop 40
GENERATION NOW/ATLANTIC airplay chart). Previously,
LOOK WHAT YOUMAOEMEDO  Taylor Swift | o Cabello peaked at No. 11 on
BIG MACHINE/REPUBLIC Streaming Songs (Feb. 11)
PATEK WATER  Future & Young Thug Feat. Offset | with “Bad Things," a joint
300/4 1/F REEBANDZ/ATLANTIC/EPIC release with Machine Gun
NOLIMIT G-Eazy Feat. ASAP Rocky & CardiB | > Kelly
GEAZYRVG/BPG/RCA “Havana” also ieaches
SILENCE Marshmello Feat. Khalid | ; the top 10 of the Billboaid
JOVTIVE COLLECTIVE/RCA Hot 100 (20-7), becoming
HUMBLE. Kendrick Lamar | 3 Cabello’s secand (solo)
TOP DAYS/AFTERMATH/ INTERSCOPE top 10 and the first for
THUNDER Imagine Dragons | 5 Young Thug.
KIOINAKOREE RINTERSCORE A newly released music
NEW RULES Dualipa | g video also benefits Lil
LU Pump’s “Gucci Gang,”
BELIEVER Imagine Dragons | »4 which moves 7-3 as the
IOINAKORNCR/INTERSCORE chart's greatest gainer. The
DO RE MI Blackbear | i, hotly anticipated clip for the
SEARTRANALAO/INTERSCORE song, which eains 29 million
PERFECT Ed Sheeran | 5 stieams (up 32 percent),
AT arrived Oct. 23 On-demand
;'ofsnmﬁanEND SZA | 12 audio stieams far “Gucci”
continue to increase,
frfﬂr-“" STILL Portugal. The Man | however, with the tiack also
DROWNING AB Wit da Hoodie Feat. Kodak Black lising toNo. 3 (6s3) on On
oogle Wit da Hosdie Feat. Kodak Blad ;
HIGHBRIDGE THE LABEI‘.ﬁITLAN'TI( 29 Demand St[eam]ng Songs‘
SHAPEOFYOU £d Sheeran accruing 14 million in all.
SANTIE 42 While Y.cung Thug f
ROLLINPEACE  Kodak Black Feat KKKTENTACION | o Cocendsintothe top 00
DOLLAZ N DEALZ/ATLANTIC Streaming Songs as pait of
Cabello’s “Havana,” he eains
THE RACE Tay-K i
TAV-K Y 12 his first top 20 entry as a
THE WAY LIFE GOES Lil uzivert | lead artist {with Future) on
GENERATION NOW/ATLANTIC “Patek Watet” (featuring
MASK OFF Future | 3¢ Migos’ Offset). The new
A-1/F REEBANDZ/EPIC track, off the Future-Young
WHAT LOVERS DO Maroon 5 Feat. SZA | ¢ Thug joint mixtape Super
222/INTERSCOPE Slimey, bows at No. 20 with
PLAIN JANE ASAP Ferg 1 14.3 million streams. It's
A3AP WORLDWIDE/POLO GROUNDS/RCA Y(]Ung Thug«s fﬂulth tﬂp 20
BAD AT lLOVE Halsey | 3 but all others came as a
ASTRALYEFIMCAPITOL featured artist. -K.R.
LOVE GALORE SZA Feat. Travis Scott | 15
TOP DAWGRCA
THAT’S WHAT | LIKE Bruno Mars | 37
ATLANTIC
WILDTHOUGHTS D) Khaled Feat. Rihanna & BrysonTiller | 1o
WESTBURY ROAD/WE THE BEST/EPIC
LOCATION Khalid | 35
B RIGHT HAND'RCA
NO CAP Future & Young Thug 1
300:A 1'FREEBANDZ/ATLANTIC/EPIC
BUTTERFLY EFFECT Travis Scott | 45
GRAND HUSTLE/EPIC
CREW GoldLink Feat. Brent Faiyaz & Shy Glizzy | 14
SQUAAASH CLUB/RCA
ATTENTION Charlie Puth | »5
OTTO/ATLANTIC
PILLS AND AUTOMOBILES Chris Brown 1
RCA
SLIPPERY Migos Feat. Gucci Mane | ¢
_DUAUTV comg/ﬂ o —
WHAT IFS Kane Brown Feat. Lauren Alaina | 3

ZONE 4'RCA NASHVILLE

Data for week of 11.11.2017

ured by Next Big Sound. STREAMING SONGS: The week's

All ights reserved.
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nd conversations across Twitter, YouTube, Instagram and Facebook; and views to an artlst's wikipedra pa

SOCAL 50: The week’s most active artlsts on soclal networking saes based on weekly additions of fans across Facebook, Twitter, YouTube and Instagram; reac
top streamed radio songs and on-demand songs and videos on leading online muslc services as compiled by Nielsen Music. See Charts Legend on bilboard.com
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MAINSTREAM TOP 40™

RADIO SONGS™

LA TITLE Artist | wKs.oN TITLE Artist 'wks oN
WEEK | WIFK  wPRINT/PROMOTION LABEL HART WPRINT/PROMOTION LABEL HART
FEELITSTILL Portugal. The Man g LARN ) FEELITSTILL Portugal. The Man 44

il aTLANTIC L Y ATLANTIC I 7
ATTENTION Charlie Puth | 2 SORRY NOT SORRY Demi Lovato | 15

QTTO/ATLANTIC

1-800-273-8255 Logic Feat. Alessia Cara & Khalid | ¢

VISIONARY/CEF JAM

SORRY NOT SORRY Demi Lovato | 1o

HOLLYWOOD/SAFEHOUSE/ISL AND/REPUBLIC

SAFEHOUSE/ISLAND/HOLLY WOOD/REPUBLIC

1-800-273-8255 Logic Feat. Alessia Cara & Khalid ‘ 20

VISIONARY/DEF JAM
1
STRIP THATDOWN  Liam Payne Feat. Quavo | 23

HAMPTON'REPUBLIC

THERE'S NOTHING HOLDIN' MEBACK  Shawn Mendes | 25 ATTENTION Charlie Puth | 24
ISLAND/REPUBLIC OTTO/ATLANTIC |
WHAT ABOUT US PInk | 12 THUNDER Imagine Dragons | 7
RCA KIDINAKORNERANTERS COPE ) |
THUNDER Imagine Dragons | ¢ WHAT LOVERS DO Maroon 5 Feat. SZA | g
KIDINAKORNER/ INTERSCOPE 222/INTERSCOPE |
STRIP THATDOWN  Liam Payne Feat. Quavo | g SLOW HANDS Niall Horan | 25
HAMPWDN;R[PUBUL t NEON HAZE/CAPITOL |
SLOW HANDS Niall Horan | 23 PRAYING Kesha | 1¢
NEON HAZE/CAPITOL KEMOSABE/RCA |
WHAT LOVERS DO Maroon 5 Feat. SZA | ¢ WHAT ABOUT US PInk | 12

RCA
HAVANA Camila Cabello Feat. Young Thug | 7

SVCO/EPY

THERE'S NOTHING HOLOIN’ MEBACK  Shawn Mendes | 57
ISLAND/REPUBL

222/INTERS COPE |
BODAK YELLOW (MONEY MOVES) CardiB | »

THE KSR GROUP/ATLANTIC

SHAPE OF YOU EdSheeran | 43

ATLANTIC

UNFORGETTABLE French Montana Feat. Swaelee | o3
EAR DRUMMER/COKE BOYS/BAD BOY/INTERSCOPE/EPIC

TOO GOOD AT GOODBYES  Sam Smith | g

UNFORGETTABLE French Montana Feat. Swaelee | 19

EAR ORUMMER/CORE BOYS'BAD BOY/INTERSCOPE/EPIC
BAD AT LOVE Halsey | 10

CaPITOL ASTRALWERRS/CAPITOL |
BELIEVER Imagine Dragons | 7 TOO GOOD AT GOODBYES  Sam Smith | g
KIDINAKORNER/INTERSCOPE | CAPITOL !
PRAYING Kesha | 13 LOOK WHAT YOUMADEMEDO  Taylor Swift | 1o
KEMOSABE/RCA BIG MACHINE/REPUBLIC 1
MIGENTE ) Balvin & Willy William Feat. Beyonce | 14 PERFECT Ed Sheeran | g
SCORPID/CAPITOL LATING PARK WO OD/COLUMBIA/ UMLE/REPUBLIC | ATLANTIC |
SOMETHING JUST UKETHIS  The Chainsmokers & Coldplay | 34 ...READY FOR IT? Taylor Swift | g
DISRUPTOR/COLUMBIA BIG MACHINE/RE PUBLIC |
ROCKSTAR  Post Malone Feat. 21 Savage | 3 NEW RULES Dualipa | ¢
REPUBLIC | WARNER BROS. |
THAT'S WHAT | LIKE Bruno Mars | 39 MIGENTE JBalvin & Willy William Feat. Beyonce | 13
ATLANTIC SCORPIO/CAPITOL LATIN'PARKWOOD/COLUMBIA/REPUBLIC

LIGHTS DOWN LOW  MAX Feat. gnash | 14

DCD2/CRUSH MUSIC/RED ASSOCIATED LABELS

WHEN IT RAINS IT POURS  Luke Combs | 9

RIVER HOUSE/COLUMBIA NASHVILLE

PERFECT Ed Sheeran 1 4 ROCKSTAR  Post Malone Feat. 21 Savage | 5
ATLANTIC | REPUBLY |
RAKEITUP Yo Gotti Feat. Nicki Minaj | 14 LOVE SO SOFT Kelly Clarkson | 7
COCAINE MUZIR/EPIC b ATLANTIC/RRP . |
UNFORGETTABLE Thomas Rhett | ¢ HOW LONG Charlie Puth 3
VALORY QTTO/ATLANTIC

WILDTHOUGHTS DI Khaled Feat. Rihanna & BrysonTiller | 19

WESTBURY ROAD/WE THE BEST/EPIC

BODAK YELLOW (MONEY MOVES) CardiB | 4

THE KSR GROUP/ATLANTIC

ADULT CONTEMPORARY™

e | e | TITLE Artist

WEEK  WCEK | |jpRINT/PROMOTION LABEL

2% SOMETHING JUST LIKETHES  The Chainsmokers & (oldplay

DIGITAL SONG SALES™

TITLE

IMPRINT/PROMOTION LABEL

GORGEOUS

Taylor Swift

BIG MACHINE/BMLG - *“'5"””"“/(““”,5"‘_ —— e B4
THUNDER Imagine Dragons | 1g THERE'S NOTHING HOLDIN' MEBACK ~ Shawn Mendes | >3
KIDINAKORNE R/INTERSCOPE/IGA ISLAND/REPUBLIC
PERFECT Ed Sheeran | g SHAPE OF YOU Ed Sheeran | 42
ATLANTIC/AG ~ ) . i :’ATLANTK R e
ROCKSTAR  Post Malone Feat. 21 Savage | ¢ SAY YOU WON'T LET GO  James Arthur | 37
REPUBLI COLUMBIA
HAVANA Camila Cabello Feat. Young Thug = 7 WHAT ABOUT US PInk 14
SYCOEPY RCA
FEEL IT STILL Portugal. The Man | 17 SCARS TO YOUR BEAUTIFUL AlessiaCara | 44
ATLANTIC/AG EPFOEF JAM
WHAT LOVERS DO Maroon 5 Feat. SZA | ¢ WATER UNDER THE BRIDGE Adele | 49
222/INTERSCOPE/IGA - 5 XL/COLUMBIA
BODAK YELLOW (MONEY MOVES) CardiB | 14 STAY Zedd & Alessia Cara | »g

DEF JAM/INTERSCOPE

LET ME LOVE YOU DI Snake Feat. Justin Bieber | 44

D! SNAKE/INTERSCOPE

THE KSR GROURJATLANTIC/AG
SORRY NOT SORRY Demi Lovato | 14

HOLLYWOOD/SAFEHOUSE/ISLAND

100 GOOD AT GOODBYES  Sam Smith | 7

T0O GOOD AT GOODBYES  Sam Smith 8

0006 - ---00 -

CAPITOL . CAPITOL K,
MIGENTE ) Balvin & Willy William Feat. Beyonce | g " ATTENTION Charlie Puth | 9
PARK¥WO0OD/SCORPIO/CAPITOL LATIN/SONY MUSIC/UMLE | OTTO/ATLANTIC |
BAD AT LOVE Halsey | ¢ DA YATHINK I'M SEXY Rod Stewart Feat. DNCE | g
ASTRALWERKS. REPUBLE

THE FIGHTER Keith Urban Feat. Carrie Underwosd | 13

HIT RED/CAPITOL NASHVILLE/CAPITOL

Pop/Rhythmic/Adult

LOOK WHAT YOUMADEMEDO  Taylor Swift I 9

BIG MACHINE/BMLG

—-
()

1-800-273-8255 LogicFeat. Alessia Cara & Khalid | 14 o BELIEVER Imagine Dragons | 2
VISIONARY/OEF JAM KIDINAKORNE R/INTERSCOPE 4
WHAT ABOUT US PInk | 12 —~ e SLOW HANDS Niall Horan | 1g
RCA ! —_ S NEON HAZE/CAPITOL 1
PRAYING Kesha () LOVE SO SOFT Kelly Clarkson
KEMOSABE/RCA R 4 16 4 o) N h | @ ATLANTIC/RRP 1 7
BELIEVER Imagine Dragons | 3¢ e Ml BODY LIKE ABACK ROAD  Sam Hunt | 20
KIDINAKORNER/INTERSCOPE/IGA q) MCA NASHVILLE/CAPITOL |
...READY FOR IT? Taylor Swift | g > @ FEEL IT STILL Portugal. The Man | 1o
BIG MACHINE/BMLG o ATLANTIC !
WHAT IFS Kane Brown Feat. Lauren Alaina | g Z Q PERFECT Ed Sheeran | ¢
ZONE 4'RCA NASHVILLE/SMN . ATLANTIC .

MILLIONAIRE Chris Stapleton | . LIFE'S ABOUT TO GET GOOD  Shania Twain | 3
MERCURY NASHVILLE/UMGN | ] MERCURY NASHVILLE |
WOLVES  Selena Gome2 X Marshmello | o WHATLOVERSDO  Maroon 5 Feat. SZA | -
INTERSCOPE/IGA n }?{IINTFRSFDPE - 1 =
GREATEST LOVE STORY LANCO @ ¢ PRAYING Kesha | 11
ARISTA Ne?NVILLE/SNN KEMOSABE/RCA

LOVE SO SOFT Kelly Clarkson | 7 LOOK WHAT VOUMADE MEDO  Taylor Swift | 1o
ATLANTIC/AG BIG MACHINE/REPUBLIC

NOLIMIT G-Eazy Feat. ASAP Rockyi: Cardi B 7 3

GEAZY/RVG/BPG/RCA

DESPACITO  Luis Fons| & Daddy Yankee Feat. Justin Bieber | 3¢
UNIVERSAL WUSIC LATIHQ/RY M ORD BRAUN/SCHOOLED DEF LAV MLE/ REPUBLIC

DANCING THROUGH THE WRECKAGE  Pat Benatar | 4
WE ARE HERE

WISH | KNEW YOU The Revivalists | 14

WASHINGTON SQUARE /¥IND-UP/CONCORD

68 Go to BILLBOARD.COM/BIZ for complete chart data

RHYTHMIC™

TITLE Artist lwis.on
IMPRINT/PROMOTION LABEL CHART
# ROCKSTAR Post Malone Feat. 21 Sava
IVIK 77 R[P\TIBU( e —_— 7ge’- 6
BODAK YELLOW (MONEY MOVES) CardiB | 3
THE KSR GROUF/ATLANTIC
RAKEITUP Yo Gotti Feat. Nicki Minaj | 14
COCAINE MUZIK/EPL
YOUNG DUMB & BROKE Khalid | 47
RIGHT HAND'RCA |
MIGENTE ) Balvin & Willy William Feat. Beyonce | 13
SCORPIO/CAPITOL LATIN PARK ¥ Q0D/COLUMBIA/REPUBLIC 4 -
DO RE MI Blackbear | 2o
BEARTRAF/ALAMO/INTERSCOPE
UNFORGETTABLE French Montana Feat. Swae Lee | o7
EAR DRUMMER/COKE BOYS/BAD BOY/INTERSCOPE/EPIC i
NOLIMIT G-Eazy Feat. AYAP Rocky & CardiB | ¢
GEAZY/RVG/BPG/RCA !
QUESTIONS Chris Brown | 10
RCA
LOVE. Kendrick Lamar Feat. Zacari | ¢
TOP DAWG/AFTERMATH/INTERSCOPE |
1-800-273-8255 Logic Feat. Alessia Cara & Khalid | 24
VISIONARY/DEF JAM
WILDTHOUGHTS DI Khaled Feat. Rihanna & BrysonTiller | 1g
WESTBURY ROAD/WE THE BEST/EPIC |
BUTTERFLY EFFECT Travis Scott | 14
GRAND HUSTLE/EPY
CREW  GoldLink Feat. Brent Faiyaz & Shy Glizzy | 14
SQUAAASH CLUB/RCA |
LOVE GALORE SZA Feat. Travis Scott | 14
TOP DAWG/RCA
BANK ACCOUNT 21Savage | 10
SLAUGHTER GAVNG/EPK !
LOYALTY. Kendrick Lamar Feat. Rihanna | g
TOP DAWG/AFTERMATH/INTERSCOPE
I’LL FIND YOU Lecrae Feat. Tori Kelly | 1g
REACH/COLUMBIA
DIE FOR YOU The Weeknd | ¢
XO/REPUBLIC
SORRY NOT SORRY Demi Lovato | g
HOLLYWOOD/SAFEHOUSE/ISLAND/RE PUBLIC
IGET THE BAG  Gucci Mane Feat. Migos | 4
GUWOR/ATLANTIC ]
SO EXCITED Fat Joe Feat. Dre 6
TERROR SQUAD/RNG/EMPIRE RECORDINGS |
SKY WALKER  Miguel Feat. Travis Scott | 7
BYSTORM/BLACK ICE/RCA
WHAT VOU LIKE 24 Krs Feat. TyDolla $ign & Wizkhalifa | ¢ ¥
PRIVATE CLUB/COMMISSION l ;
WHAT LOVERS DO Maroon 5 Feat. SZA | 7 E
222/ANTERSCOPE o
ADULT TOP 40™
LAY TITLE Artist 'wks.on
IMPRINT/PROMOTION LABEL CHART
(79 FEELITSTILL Portugal. The Man 44
’“‘ ATLANTIC i ) 5
WHAT ABOUT US PInk | 12
RCA
'l SLOW HANDS Niall Horan | 25
NEON HAZE/CAPITOL
PR THERE'S NOTHING HOLDIN' MEBACK  ShawnMendes = 57
ISLAND/REPUBLY
° WHAT LOVERS DO Maroon 5 Feat. SZA | g
222/INTERSCOPE |
/ o @ THUNDER Imagine Dragons 13
L KIDINAKORNE R/INTERSCOPE K
B ATTENTION Charlie Puth | 57
OTTO/ATLANTIC
) o PRAYING Kesha | 14
4 KEMOSABE/RCA |
o PERFECT Ed Sheeran | g
N ATLANTIC
Ty BELIEVER Imagine Dragons = 37
KIDINAKORNE R/INTERSCOPE ]
° LOVE SO SOFT Kelly Clarkson | g
ATLANTIC/RRP ]
| 0 TOO GOOD AT GOODBYES  Sam Smith 8
CAPITOL |
Q GOOD TIMES All Time Low | 14
. FUELED BY RAMEN/RRP
TR STRIP THAT DOWN Liam Payne Feat. Quavo | 3¢
HAMPTON/REPUBLIC )
e NO PROMISES  Cheat Codes Feat. Demi Lovato = 1
300
@ SORRY NOT SORRY Demi Lovato = g
HOLLYWOOLVS AFEHOUSE/ISL AND/RE PUBLIC
Q MILES Phillip Phillips | 1
+ 19/INTERSCOPE - )
@ HOW LONG Charlie Puth | 3 %3
QOTTO/ATLANTIC | é S =
@ ..READY FOR IT? Taylor Swift | ¢ EE
BIG MACHINE/REPUBLIC g 2%
<
] @ YOU'RE THE BEST THINGABOUTME U2 ¢4 & %;
ISLAND/ INTERSCOPE z £
1 e BROKEN GLASS Rachel Platten | o 2&°
A COLUMBIA 35 ¢
PPl LOOK WHAT YOUMADEMEDO  Taylor Swift | 1o
BIG MAL‘HINE[R[PUELIL 4 .
e GIANTS LIGHTS | 13 =
LIGHTS MUSIC/¥ARNER BROS. E
Q LIGHTS DOWN LOW MAX Feat.gnash | ¢ &
DCDZ/RUSH MUSIL;‘RFD ASSOCIATED LABELS - 1 g :r
e BAD AT LOVE Halsey 5 %O
. ASTRALWERKS/CAPITOL % Z?

Data for week of 11.11.2017



CONGRATULATIONS,
LEILA!

Billboard is thrilled to congratulate Leila Cobo,
executive director of content and programming
for Latin music, on being honored as a
Latina Leading Lady by the Latin Grammys®.

Leila Cobo, who helms Billboard’s Latin music
coverage, has programmed the Billboard Latin
Music Conference into one of the most
successful Latin music conferences
in the world.

We are so proud of you.

Your

billboard

Family

@ LATN

NOV. 16 8PM / UNIVISION
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HOT COUNTRY SONGS™

| |
o wast | TITLE cermiFicaTION
AGD | WEEK | Wi PRODUCER (SONGWRITER)

£28 WHATIFS A

Artist | peak

IMPRINT/PROMOTION LABEL

POS.

1 1 1 Kane Brown Featuring Lauren Alaina ;| 45
D.HUFF (£.BROWN,M.MCGINN, ].M.SCHMIDT) ZONE 4/RCA NASHVILLE

| WHEN IT RAINS IT POURS Luke Combs > >0
SMOFFATT (L.COMBS,RFULCHER, . WALKER) RIVER HOUSE/COLUMBIA NASHVILLE

Ml BODY LIKE A BACK ROAD A samHunt [ | 4
ZCROWELL (S.HUNT,Z.CROWELL, . OSBORNE,S.MCANALLY) MCA NASHVILLE

+ WP UNFORGETTABLE Thomas Rhett [ , 5
D.HUFF, |.FRASURE THOMAS RHETT (THOMAS RHETT, ].FRASURE,A.GORLEY,SMCANALLY) VALORY

1 o GREATEST LOVE STORY LANCO 5 2
), } J.JOYCE (B.LANCASTER) ARISTA NASHVILLE

PRl SMALL TOWN BOY @ OustinLynch | 5 3¢
ZCROMELL IR AKINS,B.HAYSUPK.FISHMAN) BROKEN BOW

6, o FNS) EVERY LITTLE THING CarlyPearce . g
BUSBEE (C.PEARCE,BUSBEE €. SHACKELTON) BIG MACHINE

@ o )] c] LOSING SLEEP ChrisYoung o 54
CLROWDER,C.YOUNG {C.YOUNG, .LHOGE.C. OESTEFANO) RCA NASHVILLE

o o LIGHTIT UP LukeBryan | o o
LSTEVENS, | STEVENS (L.BRYAN,B.TURSI) CAPITOL NASHVILLE

@ LIKE | LOVED YOU Brett Young 10 14
D.HUFF (B.YOUNG,..LEE) BMLG

v FIX A DRINK ChrisJanson | 5
B.ANDERSON,C.DUBOIS {C.JANSON,C.DUBOIS,A.GORLEY) WARNER BROS./WAR

@ (12) VLL NAME THE DOGS Blake Shelton | ;4 g
S.HENDRICKS (M.DRAGSTREM,B.HAYSLIP,] THOMPSON) WARNER BROS./WMN

@ Q 1COULD USE A LOVE SONG Maren Morris | 3 35
BUSBEE,M.MORRIS (M.MORRIS,| ROBBINS,L VELT2) COLUMBIA NASHVILLE

G Q YOURS @ Russell Oickerson | 14 g
C.BROWN (PWELUNG,C.BROWN,R.DICKERSON) TRIPLE TIGERS

0" e ROUND HERE BU22 Eric Church | o 59
3 J.JOYCE (E.CHURCH, .HYDE L.DICK) EMI NASHVILLE

14 ALL THE PRETTY GIRLS Kenny Chesney 7 51
B.CANNON,K.CHESNEY (N.GALYON T.L.JAMES, |.OSBORNE) BLUE CHAIR/COLUMBIA NASHVILLE

3 @ Q SMOOTH Florida Georgia Line | , |-
# 7 J.MOA (T.HUBBARD,B.KELLEY,N.GALYON, |.M.SCHMIDT) BMLG

8 18 HEARTACHE ON THE DANCE FLOOR Jon Pardi 5 25
B.BUTLER, J.PARDI {..PARDI,B.BUTLER,B.LONG) CAPITOL NASHVILLE

2 @ YOU BROKE UP WITH ME Walker Hayes | o 5
SMCANALLY (W.HAYES,K.SACKLEYT.ARCHER) MONUMENT/ARISTA NASHVILLE

4 a @ ASK ME HOW | KNOW Garth Brooks | 54 53
<~ M.A.MILLER (M.ROSSELL) PEARL

27 @ @ ALL ON ME Oevin Dawson | 5 5
J.JOYCE (D.DAWSON, |. DURRETT,A.SMITH) ATLANTIC/WEA

29 6 e BROKEN HALOS Chris Stapleton | 5 ,g
D.COBB,C.STAPLETOM (C_STAPLETON,M.HENDERSON) MERCURY
THEY DON’T KNOW Jason Aldean

13 22 23 MXNOX {.BOYER, .MIRENDA,K.M.ALLISON) MaCON'BROKEN BOW 8 24

1 THE LONG WAY Brett Eldredge 4 10
R COPPERMAN,B.ELDREDGE (B.ELDREDGE,M.ROGERS) ATLANTIC/WMN

91 e TIN MAN Miranda Lambert | - g
F.UDDELL . WORF,E. MASSE (M.LAMBERT, LINGRAM, .R.STEWART) VANNER/RCA NASHVILLE

HOT 5HOT MILLIONAIRE Chris Stapleton ¢ 1
DEBUT D.COBB,C.STAPLETON (K.WELCH) MERCURY

5 Q e WRITTEN IN THE SAND old Dominion | o
SMCANALLY (M.RAMSE YT, ROSEN,BTURSI,S.MCANALLY) RCA NASHVILLE

NEW @ MISS ME MORE Kelsea Ballerini | ¢ 1
F.G.WHITEHEAD,|.MASSEY (K.BALLERINLD.H.HODGES,B.MCLAUGHUN) BLACK RIVER

y @ @ FIVE MORE MINUTES Scotty McCreery | o 54
F.ROGERS ($.MCCREERY,RROGERS, M.CRISWELL) TRIPLE TIGERS

9 @ LEGENDS Kelsea Ballerini | ;1 5
F.G.WHITEHEAD, ). MASSEY (K.BALLERINLF.G.WHITEHEAD,H.UNDSEY) BLACK RIVER

Q AGIRL LIKE YOU Easton Corbin | ¢ 44
A.GORLEY,W.KIRBY (A.GORLEY,| RASURE,R.AKINS) MERCURY

9 OUTTA STYLE Aaron watson | 5,
M.ALTMAN,A.WATSON (A.WATSON) BIG LABEL

e BOY LeeBrice | 15 1o
LBRICE, |.STONE,K.JACO8S,D.FRIZSELL { L.M.NITE,N.GALYON) CURB

@ @ CALIFORNIA Big&Rich | 3, ¢
B.KENNY,J.D.RICH {J.D.RICH,R.CLAYWSON V.MC GEHEE) B3R/THIRTY TIGERS/NEW REVOLUTION

Q' 9 m UP DOWN  Morgan Wallen Featuring Florida Georgia Line 15 >
1.MOl {(B.CLAWSON,M.HARDY,C.). SOLAR) BMLG/BIG LOUD

m, @ HAPPENS LIKE THAT Granger Smith | 5. ¢
G.SMITH,F.ROGERS,DWELLS (G.SMITH,).M.SCHMIDT,A. ALBERTTHUBBARD, | WILSON) WHEELHOUSE

a0 SINGLES YOU up Jordan Oavis | 5. -
~ P.DIGIOVANNI (1.DAVIS,S.D.JONES, |.EBACH) MCA NASHVILLE

w3 THE REST OF OUR LIFE Tim McGraw & Faith Hill 25 3
v— B.GALLIMORETMCGRAWF HILL (EC.SHEERAN, A WADGE.]. M (DA DS MCCUTCHEON) MCGRAW/ARISTA NASHAILLE
HEAVEN Kane Brown

10 29 D.HUFF {S.CARTER,M.MCGINN,L.RIMES) ZONE 4'RCA NASHVILLE 10 3
FOUND YOU Kane Brown

30 35 D.HUFF {£.BROWN,B.BERRYHILL, ), MULLINS,T.PHILLIPS) ZONE 4'RCA NASHVILLE 13 7

4 e SHE'S WITH ME High valley | 50 o,
S.MOSLEY,M.O'CONNOR (B.REMPEL,S.MOSLEY,B.M.STENNIS) ATLANTIC/WEA

NEW Q FOR THE FIRST TIME Oarius Rucker | ,5
R COPPERMAN (O RUCKER,D.GEORGE,SCOQTER CARUSOE) CAPITOL NASHVILLE
1 MARRY ME Thomas Rhett

RE-ENTRY @ D.HUFF, |.FRASURE THOMAS RHETT (THOMAS RHETT, ].FRASURE,A.GORLEY,SMCANALLY) VALORY 23 5

© @ Q MAKE A LITTLE Midland | .5 5
DHUFF,SMCANAULY,LDSBORNE (LLARSON,CDUDOY M WYSTRACH,SMCANALLY,LOSBORNE) BIG MACHINE

e ONES THAT LIKE ME Brantley Gilbert | , ¢
D.HUFF (B.GILBERT,B.CHAFFIN,B.PINSON) VALORY

50 TAKE BACK HOME GIRL Chris Lane Featuring Tori Kelly 1 4
J.MOI (D.A.GARCIA,H.LINDSEY, .. MILLER) BIG LOUD

NEW @ 1 WON'T BACK DDWN (LIVE FROM SATURDAY NIGHT LIVE)  Jason Aldean 47 1
L.MICHAELS (T.E.PETTY,).LYNNE) UNIVERSAL TELEVISION/MACON BROKEN BOW

46 @1 @ GETTO You Michael Ray | 4= &
. S.HENDRICKS (A.STOKLASA,P.DOVGALYUK) ATLANTIC/WEA

R @ @ STAY DOWNTOWN Cole Swindell | .o 4
M_CARTER {CTAYLOR,M.DRAGSTREM) WARNER BROS./WMN

@ @ ROOTS ZacBrownBand | 54 5

D.COBB (Z.BROWN,N.MOON,B.SIMONETTI,C.BOWLES)

SOUTHERN GROUND/ELEKTRA/WAR

70 Go to BILLBOARD.COM/BIZ for complete chart data

TOP COUNTRY ALBUMS™

ARTIST cerTiFIcATION

IMPRINT/DISTRIBUTING LABEL

CHRIS YOUNG

RCA NASHVILLE/SMN

Losing Sleep

DARIUS RUCKER

When Was The Last Time |
CAPITOL NASHVILLE'UMGN

THE TURNPIKE TROUBADOURS

BOSSIER CITY/THIRTY TIGERS

ALong ¥ay From Your Heart | ¢

KANE BROWN

Kane Brown | 47
ZONE 4RCA NASHVILLE/SMN

THOMAS RHETT

Life Changes | 7
VALORY/BMLG

CHRIS STAPLETON A

Traveller
MERCURY/UMGN 130

Young
Leads

LUKE COMBS This One's For You | 21

RIVER HOUSE/COLUMBIA NASHVILLE/SMN

Debuts

CHRISSTAPLETON® From ARoom: Volume 25

Losing Sleep by Chris
Young (above) debuts

= MERCURY/UMGN

BRETT YOUNG @ Brett Young | 37
o

SHANIA TWAIN Now | 4

MERCURY/UMGN

at No. 1 on Top Country
Albums, eaining 39,000

E;!I?m DA GEORGIA LINE A Dig Your Roots | 4

equivalent album units in
its first week, according

MARGO PRICE

All American Made | 4
THIRD MAN

to Nielsen Music. The
set is Young's second

SAM HUNT A

Montevallo | 141
MCA NASHVILLE/UMGN

leader on the list among

JON PARDI @

California Sunrise | 71
CAPITOL NASHVILLE'UMGN

seven tap 10s. 'm Comin’
Over became his first

KEITH URBAN A

Ripcord | 77
HIT RED/CAPITOL NASHVILLE/UMGN

chart-topper in 2015. He
previously chaited with his

DUSTIN LYNCH

Current Mood | 7
BROKEN BOW/BBMG

2006 self-titled debut LP
{No. 3), The Man | Want

CARLY PEARCE

Every Little Thing | >
BIG MACHINE/BMLG

to Be (No. 6, 2009), Neon
{No. 2, 2011) and A.M.

ALAN JACKSON Precious Memories Collection | 15

ARC/EMI NASHVILLE/UMGN

{No. 2, 2013), and jingled to
No. 4 in 2016 with /t Must

Vui!llaltl"ENElSDN Willie And The Boys: Wies Stash, vol.2 | 1
C

Be Christmas. Concuriently,

THOMAS RHETT A

VALORY/BMLG

Tangled Up | 109

Sleep’s title-track lead
single vaults 15-8 on Hot

ZAC BROWN BAND  Greatest Hits SoFar... | 118
ROAR/SQUTHERN GROUND/ATLANTIC/AG

Country Songs, becoming
Young's 12th top 10.

OLD DOMINION

RCA NASHVILLE/SMN

Happy Endings | ¢

Darius Rucker's
When Was the Last Time

ERIC CHURCH @

Mr. Misunderstood | 104
EMI NASHVILLE/UMGN

begins at No. 2 on Top
Country Albums (34,000

JASON ALDEAN

They Oon't Know | 59
MACON/BROKEN BOW/BBMG

units). Rucker banks his

MAREN MORRIS @

Hero | 73
COLUMBIA NASHVILLE/SMN

sixth top 10 in as many
appeaiances, a total that

COUNTRY DIGITAL SONG SALES™

‘ TITLE

WEEK | WLEK ] IMPRINT/PROMOTION LABEL

“ WHATIFS  Kane Brown Feat. Lauren Alaina
ZONE 4/RCA NASHVILLE/SMN

Artist | wis.on
THART

includes four leaders:
2008's Learn to Live, the
first country album for the
Hootie & The Blowfish
frontman; Charleston, SC
1966 (2010); True Believers
(2013); and Southern Style
(2015).

Rounding out the tap

MILLIONAIRE

MERCURY/UMGN

Chris Stapleton |

three of Top Country

GREATEST LOVE STORY

LANCO | ¢7
ARISTA NASHVILLE/SMN

Albums, The Turnpike
Troubadours’ A [ ong Way
From Your Heart staits at

MISS ME MORE

Kelsea Ballerini | 1
BLACK RIVER

No. 3 (18,000). It launches

WHEN IT RAINS IT POURS

Luke Combs | 14
RIVER HOUSE/COLUMBIA NASHVILLE/SMN

as the band's first No. 1 on
Ameiricana/Folk Albums.

BODY LIKE A BACK ROAD

Sam Hunt | 39
MCA NASHVILLE/UMGN

On Hot Country Songs,
Brett Young eains his third

UNFORGETTABLE

Thomas Rhett | 13
VALORY/BMLG

EVERY LITTLE THING

Carly Pearce | 1g
BIG MACHINE/BMLG

top 10 with “Like | Loved
You” (13-9). He 1eached

No. 3 last December with
his breakthrough hit, “Sleep

YOU BROKE UP WITH ME

walker Hayes | 15
MONUMENT/SMN

Without You,” and No. 2

LIKE | LOVED YOU Brett Young | ¢
BMLG

for 16 weeks beginning in
Apiil (all below Sam Hunt's

I'LL NAME THE DOGS

Blake Shelton | 7
WARNER BROS./WMN

TENNESSEE WHISKEY

Chris Stapleton | o5
MERCURYIUMGN

record 34-week leader
“Body Like a Back Road”)
with “In Case You Didn’t
Know.” —Jim Asker

BROKEN HALOS

MERCURY/UMGN

Chris Stapleton | o

Russell Dickerson | g
TRIPLE TIGERS

1 WON'T BACK DOWN Jason Aldean |

UNIVERSAL TELEVISION/MACON 'BROKEN BOW/BBMG

w[@ASE YOU DIDN'T KNOW  BrettYoung | s¢
3

LIGHTITUP

Luke Bryan | 1o
CAPITOL NASHVILLE/UMGN

UP DOWN

BIG LOUD

Morgan Wallen Feat, Florida Georgia Line | >

SMALL TOWN BOY

Oustin Lynch
BROKEN BOW/BBMG v 35

BOY

CURB

Lee Brice | 4

THE LONG WAY

ATLANTIC/WMN

Brett Eldredge | 3

SMOOTH

BMLG

Florida Georgia Line | 4

ALL ON ME

ATLANTIC/WMN

Oevin Dawson | 1

MARRY ME

Thomas Rhett | 3
VALORY/BMLG

TIN MAN Miranda Lambert | 25
VANNER/RCA NASHVILLE/SMN

Data for week of 11.11.2017
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GES

GABRIEL FORD/GETTY IMAG
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PROMOTION

EVENTS & HAPPENINGS

F On Oct. 15, Billboard and Ford presented the capstone event
of the 2017 Ford Front Row concert series. After a series of

FR“NT must-attend events in Los Angeles, Miami and Atlanta, Ford Front

Row’s last stop was held at Brooklyn Steelin New York City with
powerful performances by Rachel Platten and The Wild Feathers.

The closing date held an even more special meaning — it was
presented in partnership with Ford Warriors in Pink to inspire
those in the fight against breast cancer during Breast Cancer
Awareness Month. Both acts wowed the audience of RSVP-only

guests, with "Fight Song” belter Platten performing new material

BRINGING YOU CLOSER TO THE MUSIC from her upcoming album, Waves.

1. Fanslined up outside of Brooklyn Steel before the event.

2. Tennesseerock 'nrollers The Wild Feathers set the tone for the night
before Platten took the stage.

3. Guests had the chance to support the cause with Warriors in Pink
merchandise at the event.

4. DJNoodlesshares a candid moment with "Good Life” songstress Kehlani.
5. WarriorsinPink 2017 Ford Escape on display inside the venue.
6. Platten performed hersignature empowerment anthems.

7. Platten with Warriors in Pink before the show.
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HOT ROCK SONGS™

TITLE cermiFicaTION

PRODUCER (SONGWRITER)

5iSWNc) FEELITSTILLA

Artist |
WPRINT/PROMOTION LABEL |

Portugal. The Man

PEAK
POS

LHULATACCONE (PORTUGAL THE MAN, A TACCONE.] HILLR. BATEMAN F. GORMAN EHOLLAND STLANTIC 1 34
THUNDER Imagine Oragons | 27
ALEX DA KID.JDE2UO (D.REYNOLDS WSERMON, B MCKEE,D.PLAT ZMAK, A GRANT L DE2U2I0) KIDINAKORNER/ANTERSCOPE
BELIEVER Imagine Oragons 1 19
WATTyn 4 R0 BN {LRE YIRDLIS IS ERAWO I M CKE £ LP LATZ IAR.FRED ROKSS0 . MLLA RSO NLLLLT RANT ERY KD WAKD R ERANTE RS COPE
WISH | KNEW YOU @ The Revivalists | , 48
THE REVIVALISTS (D.SHAW,G.GEKAS) WASHINGTON SOUARE/WIND-UP/CONCORD
RX (MEDICATE} Theory Of A Oeadman 5 13
MTEREFE (THEORY OF A DEADMAN) ROADRUNNER/RRP
WALK ON WATER Thirty Seconds To Mars 5 10
JAETO(JAETO,S.LETO) INTERSCOPE
FREE FALLIN’ Tom Petty [ , 4
J.LYNNE (T.EPETTY,LLYNNE) MCA/GEFFEN/UME
OLD CHURCH CHOIR zach Williams | 5,
CWEDGEWORTH (Z.WILUAMS,E.HULSE,C WE DGE WORTH) ESSENTIAL/PLG
ONE MORE LIGHT Linkin Park | ¢
M.SHINODA,B.DELSON (M.SHINODA,F. WHITE) MACHINE SHOP/WARNER BROS.
THE MAN The Killers | - 20
JACXNFELEE B FLOWERS W STOERMER, R VANNUCOGAEE.R BELL R BELLG BROWNO.NASH..) BLAND/REPUBLIC
THE SKY IS A NEIGHBORHOOD Foo Fighters 1 9
G.KURSTIN,FOQ FIGHTERS (FOQ FIGHTERS) ROSWELL/RCA
LAY IT ON ME vance Joy | 45
D.BASSETT,E.WHITE (VANCE JOY,D.BASSETT) ATLANTIC
1 WON'T BACK DOWN Tom Petty 4 4
JLYNNE (T.E PETTY,|.LYNNE) MCA/GEFFEN/UME
ANGELA The Lumineers | . ¢
SFELKE (W.SCHULTZ,).C.FRAITES,S.FEUCE) DUALTONE
UP ALL NIGHT Beck 1 7
B.HANSEN,G.KURSTIN (B.HANSEN,G.KURSTIN) FONOGRAF RECORDS/CAPITOL
YOU'’RE THE BEST THING ABOUT ME uz 5 8
JACKNIFE LEE R BTEDDER, SLILLYWHITE (BONO,ALLAYTON,THE EDGE L MULLEN, JR) ISLAND/INTERSCOPE
MARY JANE'S LAST DANCE Tom Petty And The Heartbreakers 6 4
RRUBIN TPETTY,M.CAMPBELL (T.E PETTY) MCA/GEFFEN/UME
THE LAST OF THE REAL ONES Fall Out Boy 5 7
BWALKER (PV.STUMP,PAYYENTZ,)TROHMAN,A.HURLEY,C . MONTAGNER) 0OCD2/ISLAND/REPUBUC
THE DOOMED A Perfect Circle | >
DLSARDY (M.).KEENAN,B.HOWERDEL) BMG
SUIT AND JACKET Judah &TheLion | o 54
D.LONG (J.L.AKERS,N.E.ZUERCHER,BV.MACDONALD,S.M.CROSS) CLETUS THE VAN/CAROLINE
NO ROOTS Alice Merton | 5, 6
N.REBSCHER (A.MERTON,N.REBSCHER) PAPER PLANE/MOM + POP
ONE FOOT WALK THE MOON | 5
MUIRDSSEY,CAPTAIN CUTS (NPETRICCA E MAIMAN XRAYSWAUGAMAN ) RCA
GOOD TIMES AllTimeLow | 53 o
ALGDLDSTEIN,D BDOK BHARNAGE A GASKARTH (A.GASKARTH,A.GOLDSTEIN D BODK) IRUELED BY RAMEN/RRP
YOU DON'T KNOW HOW IT FEELS Tom Petty 8 4
RRUBIN (T.E_PETTY) WARNER BROS.
LEARNING TO FLY Tom Petty And The Heartbreakers 7 a
JLYNNE TPETTY,M.CAMPBELL (T.E.PETTY,L.LYNNE) MCA/GEFFEN/UME
HIGHWAY TUNE Greta van Fleet 23 13
MYOUNG,ASUTTON (L. M.KISZKA,ITKISZKA,S.F.KISZKA,D.R WAGNER) LAVA/REPUBUC
GO TO WAR Nothing More z 9
WHOFF AN NOTHING MORE (. HAWKINS,D OUVER, M YOLLELUNGA B.DANDERSON I|..) GETTER NOISE
VACATION The Oirty Heads | 55 4
J.JEBERG (JWATSON,D.BUSHNELL, ). JEBERG) FIVE SEVEN/ETLG
LITTLE ONE Highly Suspect 21 19
J.HAMILTON (J.STEVENS,RMEYER,RMEYER) IN DE GOOT/300
SIT NEXT TO ME Foster The People | 54 6
J.ABRAHAM,OUGEE (M.D.FOSTER, |.NE¥YMAN,O.GOLDSTEIN...) COLUMBIA
WHOLE WIDE WORLD CageTheElephant | 5 4
B.BAPTIE,CAGE THE ELEPHANT (E.GOULDEN) DSPIRCA
LITTLE DARK AGE MGMT P 1
MGMT,P.YIMBE RLY,D.F RIDMANN (AVANWYNGARDEN,B.GOLDWASSER) COLUMBIA
AHEAD OF MYSELF X Ambassadors | 5, 14
X AMBASSADORS (S.N.HARRIS,C.HARRIS, A.LEVIN,S.HARRIS) KIDINAKORNE R/INTERSCOPE
THE WAY YOU USED TO DO Queens Of The Stone Age 15 18
M.RONSON (J.HOMME TVAN LEEUWEN,D.FERTITA,M.SHUMAN) MATADOR/BEGGARS GROUP
AMERICAN DREAMS PapaRoach | 5o 4
RAS,C.BRITTAIN ().SHADDIX,N.F URLONG,A.ESPERANCE) ELEVEN SEVEN/ETLG
SO TIED Up Cold War Kids Featuring Bishop Briggs 36 3
L.STALFORS {N.WILLETT,L.STALFORS) CAPITOL
FOOL Fitz And The Tantrums | 5, 5
SPACE FFIMATES (N LCUNMNGHAM M .SIBLEY,SM DOUGLAST.RILEY) DANGERBIRD/ELEKTRA/ATLANTIC
WALKING THE WIRE Imagine Oragons 6 17
MATTMAN & ROBIN (DREYNDLDSW.SERMON B MCKEE.D.PLATZMAN _} KIDINAKORNER/INTERSCOPE
TWO HIGH Moon Taxi | 5, 5
SRTHOMSON (W.J.BAILEYT.E.PUTNAM,RT.RITTER TTERNDRUP,S.RTHOMSON)  12TH SOUTH/RCA
INTO THE FIRE Asking Alexandria | o 5
M.GOOD (B.P.BRUCE,J.A.CASSELLS,D.R. WORSNOP,M.GOOD) SUMERIAN
THE RESISTANCE skillet | 4 4
B.HOWES (J.L.COOPER,K.COOPER,S MOSLEY) HEAR IT LOUD/ATLANTIC
SUPER FAR LANY | 50 5
LANY (.C.GOSS,L.PRIEST,P.KLEIN,R.B TEDDER) SIDE STREETANTERSCOPE
LOVE FALLS Hellveah | ,o 4
K.CHURKO (T.MAXWELL C.GRAYV.PAUL K.CHURKO) ELEVEN SEVEN/ETLG
LEGEND The Score a4 >
THE SCORE (E.C.DOVER,E.ARAMIREZ IR) REPUBUC
ALONE 1 Prevail % 15
B.JPERRY,).A.PREGLER (B.A.BURKHEISER S.D.MENDIAN B.| PERRY, . A.PREGLER) FEARLESS/CONCORD
Jupas Fozzy [ 4=
JL.ANDREWS,RWARD (J.L.ANDREWS, .R.CORDLE R WARD) CENTURY MEDIA
UNSTOPPABLE The Scare | 5o 4
D.H.HODGE S,THE SCORE (E.C.DOVER,E.ARAMIREZ IR,D.SOLOMON,D.H.HODGES) REPUBUC
COME TOGETHER Gary Clark Jr. 48 1
JUNXIE XL,M.ELIZONDO {J.W.LENNON,P.MCCARTNEY) DC/HOTWIRE/WARNER BROS.
RISE UP Imagine Oragons | . :
LHILL(O.REYNOLDSW.SERMON,B.MCKEE,D.PLATZMAN, L. HILL) KIOINAKORNE R/INTERSCOPE =
TENNESSEE MOUNTAIN TOP Kid Rock 10 3
KID ROCK, .NIEBANK (R.J.RITCHIE,.MONTANA,C.GRAVITT) TOP DOG/BMG
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TOP ROCK ALBUMS™

ARTIST cermiFicaTioN

IMPRINT/DISTRIBUTING LABEL

IMAGINE DRAGONS @

Jidl KIDINAKORNER/INTERSCOPE/iGA

Evolve

-
GG IOMPEITNNDIHEIIEARWREAKERSQ Greaethis 22
MCA/GEFFEN/UME

TRIVIUM  TheSin And The Sentence 4

ROADRUNNER/AG

BECK Colors | 2
FONOGRAF RECORDS/CAPITOL

PORTUGAL. THE MAN

Woodstock | 19
ATLANTIC/AG

BRAND NEW

Science Fiction | 3
PROCRASTINATE! MUSIC TRAITORS

WE CAME AS ROMANS

SHARPTONE

Cold Like War |

VEIL OF MAYA

SUMERIAN

Falseldol | 1

TWENTY ONE PILOTS A

Blurryface
FUELED BY RAMEN/AG y 128

IMAGINE DRAGONS A

KIDINAKORNER/INTERSCOPE/IGA

Night Visions | 153

QUEEN A\ Greatest kits || & I|: The Platinum Collection | 24
HOLLYWOOO

ST. VINCENT

Masseduction |
LOMA VISTA/CONCORD

FOO FIGHTERS

Concrete And Gold | ¢
ROSWELL/RCA

ROBERT PLANT

carry Fire | »
TROLCHARM/NONE SUCH/WARNER BROS.

THE SMITHS

The Queenls Oead | 1
ROUGH TRADE/SIRE/RHINO

TOM PETTY A

wildflowers | 4
WARNER BROS.

METALLICA ©

Metallica | 40
BLACKENED/WARNER BROS.

21

22 PANIC! AT THEDISCO A Death Of A Bachelor 93
DCD2/F UELED BY RAMEN/AG
BILLY JOEL A The Essential Billy Joel 14

25 COLUMBIA/LEGACY

.

CREEDENCE CLEARWATERREVIVALD> Chronicle 40

FANTASY/CONCORD

GUNS N’ ROSES A

Greatest Hits | 59
GEFFEN/INTERSCOPE

SONS OF APOLLO  Psychotic Symphony |
I

INSIDEQUT/CENTURY MEDIA

JOuRNEY ©

Journey’s Greatest Hits | 40
COLUMBIA/LEGACY

LINKIN PARK

One More Light | 22
MACHINE SHOP/WARNER BROS.

THE LUMINEERS @ Cleopatra | g1
OUALTONE

TITLE

IMPRINT/PROMOTICN LABEL

RX (MEDICATE) Theory Of A Deadman

ROADRUNNER/RRP

Artist |Ws.on
CHART

GO TO WAR

BETTER NOISE/ETLG

Nothing More | 1g

THE SKY IS A NEIGHBORHOOD  Foo Fighters | 1q

ROSWELL/RCA

AMERICAN DREAMS

ELEVEN SEVEN/ETLG

Papa Roach | 3

5 LOVE FALLS Hellveah | 2
ELEVEN SEVEN/ETLG
BETRAY AND DEGRADE Seether | 1

CANINE RIOT,FANTASY/CONCORD

LITTLE ONE Highly Suspect | 2¢

IN OF GGOT/300
Jubas Fozzy | 2
CENTURY MEDIA
HIGHWAY TUNE Greta van Fleet | 22
LAVA/REPUBLIC
BLACK IS THE SOUL Korn | 19
ROADRUNNER/RRP
WALK ON WATER Thirty Seconds To Mars | g
INTERSCOPE
KILLAME Marilyn Manson | ¢
LOMA VISTA/CONCORD
SONG #3 Stone Sour | 27
ROADRUNNER/RRP
SATELLITE Starset | 14
RAZOR & TIE/CONCORD
THE RESISTANCE Skillet | 13
HEAR lTlOUIlIATlANT](,
IONLY LIEWHENILOVEYOU  RoyalBlood 3
MPERIAL GALALTIC/BLACK MAMMOTH/WARNER BROS.

COME TOGETHER

Gary Clark Jr. | ¢
DC/HOTWIRE, ¥/ARNER BROS.

STEAMBREATHER

REPRISE/WARNER BROS.

Mastodon | 14

NOVACAINE

MASCOT

10Years | o

THEWAY YOUUSEOTODO  Queens Of The Stone Age | g

MATADOR/BE GGARS GROUP

ROSE REO VIOLENTBLUE

ROADRUNNER/RRP

StoneSour | 5

REMEMBER THE ENEMY

SURETONE'ADA

OEO | 13

THE DOOMED

BMG

A Perfect Circle | »

SAFARI SONG

Greta van Fleet | >
LAVA/REPUBLY.

INTO THE FIRE

SUMERIAN

Asking Alexandria | 4

Greta’s
Great
Gain

Black Smoke Rising, the
debut EP fiom Greta Van
Fleet (above), debuts

at Nos. 10, 30 and 182
respectively, on Hard Rock
Albums, Top Rock Albums
and the Billboard 200 with
5,000 units, accoiding to
Nielsen Music. Originally
released Apiil 21, the set
from the Michigan band,
whose membeis 1ange in
age from 18 to 21, anives
with a 74 percent inciease
in consumption. The gain
was spartked by a Wall
Street Journal piofile, a
tweet from Kings of Leon’s
Nathan Followill calling
the act his “new favorite
band” and the group’s win
for best new artist at the
Loudwiie Music Awaids, as
well as the announcement
of follow-up EP From the
Fires (Nav. 10).

Triviumeains its
secand No. 1 on Haid
Rack Albums with The Sin
and the Sentence (18,000
units). The heavy metal
act’s eighth studio set, and
first since Silence in the
Snow in 2015, follows its
first chart-topper on Haid
Rock Albums, in Waves
(2011). The new ielease’s
lead single, “The Heait
From Your Hate,” bullets
at its No. 27 high on the
Mainstieam Rock aiiplay
chart.

Meanwhile, Eleven Seven
Label Gioup celebiates its
secand week with thiee
sangs in the top five of
Mainstieam Rock: Nothing
More, Papa Roach and
HellYeah chait at Nos. 2,
4 and 5, iespectively. The
label is the fiist to triple up
in the region this decade,
and the first since the chart
dated Apiil 11, 2009, when
Roadiunner acts Theory of
aDeadman, Slipknot and
Nickelback respectively
claimed Nos. 3, 4 and 5.

-Kevin Rutherford

Data for week of 11.11.2017

NOAM GALAVGETTY IMAGE:

. Songs are defined as current f they are newly-released tales, or songs receiving

es tracked by Nielsen M

ock songs, ranked by radio airplay audience Impresslons as measured by Nielsen Music, sales data as compifed by Nielsen MusTc and streaming actwsty data by onfine music so

HOT RODX SONGS: The week’s most popula

SALES, AIRPLAY & STREAMING

DATA COX'PILED BY

reaming equivalent albums). MAINSTREAM RODX: The week’s most popular malnstream

]
=

72,
=)

AAL

v



‘bi‘l‘lwrd ON SALE 11710

2017
TOURING
ISSUE CLOSE 11/3

CONFERENCE MATERIALS DUE 11/4

STAAVARIDN
| SPECIAL ISSUE

Billboard's 2-Day Touring Conference and Awards - A detailed profile of this year’'s honorees:
takes place in Beverly Hills on November 14th & 156th Tim and Faith Hill - Legends of Live Award
at the Montage. Lil Uzi Vert - Breakthrough Award

The Awards show on Tuesday, November 14th will Everytown for Gun Safety - Humanitarian Award

honor the top live entertainment industry artists and top

R AR A R R Billboard's 2017 Legend of Live Honorees and

This preview of Billboard’s highly anticipated annual the touring industry’s top artists, venues and
event will include: professionals on another successful year.

- Highlights of the Touring Award finalists in multiple
categories based on the exclusive Billboard Boxscore BONUS DISTRIBUTION:
charts including top tours, managers, promoters, Billboard Touring Conference & Awards
booking agencies and venues 11/14-11/15

A\

o
Q\ - N
CONTACT:
Cynthia Mellow Joe Maimone Aki Kaneko Lee Ann Photoglo
615.352.0265 212.493.4427 323.525.2299 615.376.7931

cmellow@comecast.net joe.maimone@billboard.com aki.kaneko@billboard.com laphotoglo@gmail.com
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HOT R&B/HIP-HOP SONGS™

} TITLE ceriFicaTION

Artist |

PEAK | CON
PRODUCER (SONGYRITER) WAPRINT/PROMOTION LABEL ‘ POs CHART
g 1 7.t} ROCKSTAR Post Malone Featuring 21 Savage 1 6
WES LI!ELLYANY GOD (A.POST,L.BELL K)AWOSHILEVS A.JOSEPH) REPUBUC
BODAK YELLOW (MONEY MOVES) @ cardiB | | 7
J WHITE,SHAFTIZM (] WHITE,SHAFTIZM, . THORPE , WASHPOPPIN) THE KSR GROUF/ATLANTIC

1-800-273-8255 @ Logic Featuring Alessia Cara & Khalid | , 26
LOGIC51X (SIR R.B.HALL I, A IVATURY,ACARACOOLOX.ROBINSON, ATAGG ART) VISIONARY/CEF JAM
UNFORGETTABLE A French Montana Featuring Swae Lee > 29
MIKE WRLL RS E L GUCRAEGEN M RSUTPHIM (OUARBOUCHE BROWMM LWLLLAS ) EARDRUMNERATE BOYS/BAD BOWNTER IPE/EPI

GUCCI GANG LilPump . 8

BIG HEADGNEALZ (BMURRAYG NEALYGGARUA)  WYFETIME/THA LIGHTS GLOBAL /WARNER BRDS.
BANK ACCOUNT A 215avage | - 6
21 SAVAGE METRO BOOMIN (5.A.JOSEPH,L T.WAYNE,CT.PERKINSON) SLAUGHTER GANG/EPIC -
1 GET THE BAG Gucci Mane Featuring Migos 5 10
METRO BOOMIN, J.LUELLEN {R.D.DAVIS,|.H.LUELLEN,L TWAYNE) GUWODP ATLANTIC
RAKEITUP A Yo Gotti Featuring Nicki Minaj 5 18
MIKE WILL MADE IT {(M.MIMS,OT.MARAJ,M.WILLIAMS,T.SHAW) COCAINE MUZIK/EPIC
YOUNG DUMB & BROKE A Khalid | g 5
LUTTLE (K.ROBINSON, |.LITTLE I.RILEY) RIGHT HAND'RCA
1 FALL APART Post Malone 10 5
ILLANGELQ (A.POST,C.MONTAGNER, W.T.WALSH) REPUBUC

NO LIMIT G-Eazy Featuring ASAP Rocky & Cardi B 1 7

BOI-10AA RITTER (GGILLUM MSAMUELSA. RITTER RA. MAYERS E PTAYLOR WASHPG PP GEAZYRVG/BPGRCA
WILD THOUGHTS A DJ Khaled Featuring Rihanna & Bryson Tiller | 19
CIRARLEDMRSTY BEAT MKESES (LA BSATHTE K MK HLED R FENTE BTILLES,LDUPAE SSEINEAN 0 MCRALE H MOOKE.C SANIOW BT KAWL THE BSYEK
DO RE MI @ Blackbear | 5 o3
A.GOLDSTEIN (M.MUSTO,A.GOLDSTEIN) BEARTRAR/ALAMO/INTERSCOPE
THE WEEKEND SZA | 14 16
THANKGOD4CODY (S.ROWE,C.FAYNE, | TIMBERLAKE,TV.MOSLEY,F.N.HILLS) TOP DAWG/RCA
CREW A GoldLink Featuring Brent Faiyaz & Shy Glizzy | = 19
T.WALTON (0.CARLOS TWALTON,C.¥ 00D, M.KING} SQUAAASH CLUB/RCA
LOVE GALORE A SZA Featuring Travis Scott | > 5q
THANKGOD4CODY,C.LANG (C.FAYNE,S.ROWE,LLANG TRAVIS SCOTTT.HENDERSON) TOP DAWG/RCA
PATEK WATER Future & Young Thug Featuring Offset 7 1
NOT USTED (K.CEPHUS,N.D.WILBURN, |.L WILLIAMS) 300/A-1/FREEBANDZ/ATLANTIC/EPIC
BUTTERFLY EFFECT A Travis Scott | o 55
MURDA BEATZ,F.LEONE (TRAVIS SCOTT,SL.LINDSTROM) GRAND HUSTLE/EPIC
PILLS AND AUTOMOBILES  Chris Brown Feat. Yo Gotti, A Boogie Wit da Hoodie & Kodak Black 19 8
0G PARKER SMASH DAVIDTHE MARTIANZ (CMBROWN 1| PARKER ] HUTCHINS, S.0.JIMINEZ MMIMS ) DUBOSE 0.OCTAVE} RCA
PLAIN JANE ASAP Ferg 20 6
KINIGHT (D.DBROWN XLABARRIE P BEALREGARD, LM HOLISTON] A$AP WORLDWIDE/ POLO GROUNDS/RLA
THE WAY LIFE GOES Lil uzi vert 17 9
KE BEATZ,D.CANNON (S.¥O0DS,D.CANNON, 1. SMI’TM) GENERATION NW;ATLANT](
PMTHEONEA. DI Khaled Feat. Justin Bieber, Ouavo Chance The Rapper& LilWayne | 5¢
LETY mwmlmmmnmum J!MT{’VJ&H IN'H.DMH&IK(AC& IW(RSYMMK
ROLL IN PEACE Kodak Black Featunng XXXTENTACION 0 10
LONDON ON DA TRACK {O.OCTAYE. L HOUMES.TGOMRINGER X.GOMRINGER JOXTENTAQION) DOLLAZ N DEALZ/ATLANTIC
THE RACE Tay-K | 7 13
NOT LISTED (NOT LISTED) TAY-K
NO CAP Future & Young Thug 25 1
NOT USTED (NOT LISTED) 300/A-1/F REEBANDZ/ATLANTIC/EPIC
JOCELYN FLORES XXXTentacion 13 9
XXXTENTACION,POTSU (XXXTENTACION,S.DYNASTY)  BAD VIBES FOREVER/EMPIRE RECORDINGS
TRANSPORTIN’ Kodak Black 18 10
€ CLIP BEATZ (D.OCTAVE. |.SMITH,LHAYES) DOLLAZ N DEALZ/ATLANTIC
FEED ME DOPE Future | ,go 1
NOT LISTED (N.D.WILBURN) A1/FREEBANDZ/EPIC
SAUCE ITUP Lil Uzi Vert | 5, 9
D.CANNON (S.WOODS,D.CANNON) GENERATION NOW/ATLANTIC
LET YOU DOWN 10 3
T.PROFITT (N.FEUERSTEIN T.PROFITT) NF REAL MUSIC/CAROLINE/CAPITOL
ALL DA SMOKE Future & Young Thug 1 1
NOT UISTED {N.D.WILBURN, |.L WILLIAMS) 300/A-1/F REEBANDZ/ATLANTIC/EPY
F**K LOVE XXXTentacion Featuring Trippie Redd | g4 9
XXXTENTACION, DOUNCANTTSYLORH.MIRA IV RIPPIE RELXXXTENTACION DRANDALL ...} BAD VIBES FOREVER/EMPIRE RECORDINGS
SKY WALKER Miguel Featuring Travis Scott | 55 8
HAPPY PEREZMIGUEL (M.) PIMENTELN.PEREZ R LHAHAYEDTRAVIS SCOTT)  BYSTORM/BLACK ICE/RCA
RELATIONSHIP Young Thug Featuring Future % 16
BILLBOARD HITM AKERS, BLSSD (1.L WILLIAMS,E.BURGESS,D.DE LA ROSAT.SHARRIEFF.N.DWILBURN) 300/ATLANTIC
GOFLEX A PostMalone | 30 14
CHARLIE HANDSOME,R.KUDO (A.POST,CHARLIE HANDSOME LK ALAILR.KUDO) REPUBUC
CANDY PAINT Post Malone | . 1
POST MALONE L.BELL (A.POSTL.BELL) ARTIST PARTNERS GROUR/ATLANTIC/REPUBUC/RRP
4 DA GANG Future 37 1
NOT LISTED (N.D.WILBURN} A1/FREEBANDZ/EPIC
QUESTIONS Chris Brown 5 10
PP KEMED, B HAMILTON (C.M.BROWNF.BENTLEY,P.KEM B0, HAMLIN L.OOTSON, M. MOORE.L N ANDERSON.BITURNER IR.. .} RCA
B.E.D. Jacquees | .0 5
NASH B (R...BROADNAX,A.D.MBENG,K R.BROWN JR,M.AVANT,S.HUFF) CASH MDNEVIREPUEU(
TOO HOTTY Ouallrv Control Feat. Quavo, Takeoff & Offser 37 5
JLUELLEN (JH.LUELLEN, K K.BALL K JEPHUS,Q.K.MARSHALL) QUALITY CONTROL/M OTOWN/TAPITOL
THREE Future & Young Thug a1 1
NOT LISTED {(N.D.WILBURN, |.L.WILLIAMS) 300/A-1/F REEBANDZ /ATLANTIC/EPIC
CRUISE SHIP Young Thug | ,5
NOT LISTED {J.L.WILLIAMS 300/A-1/F REEBANDZ/ATLANTIC/EPIC
DRIP ON ME Future & Young Thug | 45 1
NOT USTED (N.D.WILBURN, |.L.WILLIAMS) 300/A-1/F REEBANDZ/ATLANTIC/EPIC
200 Future & Young Thug a4 1
NOT UISTED (N.D.WILBURN, |.L.WILLIAMS) 300/A-1/F REEBANDZ/ATLANTIC/EPIC
CURVE Gucci Mane Featuring The Weeknd 28 5
NAV (RD.DAVIS,ATESFAYE,N.GORAYA) GUWOR/ATLANTIC
KILLED BEFORE Young Thug | 4o 1
NOT LISTED {J.L.WILLIAMS] X}D/AI/FR[EBANDZ/ATIANTI((EP‘\
FEELS®  Calvin Harris Feat, Pharrell Wllllams. Katy Perry & Big Sean o 19
CALYIN HARRIS (CALVIN HARRIS,P.LWILLIAMS,B.T.HAZZARD,KATY PERRY,S.M.ANDERSON) (OLUMBIA
REAL LOVE Future & Young Thug | o
NOT LISTED (NOT LISTED) s(m/AI/FR[EBANDl/ATlAN'TIL/[PIL
WOKEUPLIKETHIS* Playboi Carti Fearurmg Lil U2| Vert [ 55 5g
PIERRE BOURNE (J.CARTER,S.WOODS, ). JENKS) AWGE/INTERSCOPE
BETRAYED Lil Xan | .o 1
B.JOKNSON (l} LEDNASA BRU[SLN) COLUMBIA

74 Go to BILLBOARD.COM/BIZ for complete chart data
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ARTIST cerTIFICATION
IMPRINT/DISTRIBUTING LABEL

posr MALONE A
'Gucu MANE Mr. Davis | »
GUWOR/ATLANTIC/AG
LIL UZI VERT @ LuvisRage2 | ¢
GENERATION NOW/ATLANTIC/AG
LIL PUMP Lil Pump 3
LYFETIME/THA UGHTS GLOBAL/WARNER BROS.
KHALID @ American Teen | 34
RIGHT HAND 'RCA
KENDRICK LAMAR A DAMN. | 2g
TOP DAWG/AFTERM ATH/INTERSCOPE/IGA
ABOOGIE WIT DA HOODIE The Bigger Artist 4
HIGHBRIDGE THE LABEL/ATLANTIC/AG
YOUNG DOLPH Thinking Out Loud | 1
PAPER ROUTE EMPIRE
XXXTENTACION 17 9
BAD VIBES FOREVER/EMPIRE RECORDINGS
TSOE%AWG/R{A Ctrl 20
KODAK BLACK Project Baby Two | 1o
DOLLAZ N DEALZ/ATLANTIC/AG
DRAKE More Life | 32
YOUNG MONEY/CASH MONEY/REPUBUC
LOGIC @ Everybody |
VISIONARY/DEF JAM
21 SAVAGE Issa Album | 16
SLAUGHTER GANG/EPIC |
THE WEEKND A Starboy | 4
XO/REPUBLIC

Perception | 3
NF REAL MUSIC/CAPITOL/CAROLINE
BRUNO MARS A 24K Magic | a9
ATLANTIC/AG
MIGOS Culture | 3¢
QUALITY CONTROL/30C/AG
KEYSHIA COLE 11:11 Reset 1
HEARTS AND STARS EPIC
MACKLEMORE GEMINI 5
BENDO
GEORGE MICHAEL A Listen Without Prejudice, Vol.1 | 16
COLUMBIA/LEGACY
DRAKE A views | 7g
YOUNG MONEY/CASH MONEY/REPUBUC
TRAVIS SCOTT A BirdsIn The Trap SingMdknight | «o
GRAND HUSTLE/EPIC
DJ KHALED A Grateful | g

AEGEANEPIC

TITLE Artist

IMPRINT/PROMOTICN LABEL

LOCATION Khalid

W5 ON

CONCORD

19
RIGHT HAND/RCA - —
BEFORE | DO Sevyn Streeter | ¢
(BE/ATLANTIC
WHEN WE Tank | 17
_R&B MONEY/ATLANTIC |
REDBONE Childish Gambino | 4¢
MCDJ/GLASSNOTE
EASY Demetria McKinney | 34
RTD.EONE |
THAT'S WHAT | LIKE Bruno Mars | 34
ATLANTIC
TOO GOOD AT GOODBYES  Sam Smith | 7
CAPITOL
SET ME FREE Mary J. Blige | 15
CAPITOL |
OANGEROUS GAMES 112 | 1
EONE ~ |
DEADWOOD Toni Braxton | 7
DEF JAM -
1 DON'T KNOW Vivian Green 13
MAKE NOISE
FRUSTRATED R.LUM.R l 3
7PRMD - -
LOVE GALORE SZA Feat. Travis Scott | 11
TOP DAWG/RCA
TOO LATE After 7 | 13
ROSE ¥ORKS/EONE
WILDTHOUGHTS D) Khaled Feat. Rihanna & BrysonTiller | 1
_WES'.JRV ROAD/WE THE BEST/EPIC ; J
GET YOU Daniel Caesar Feat. Kali Uchis | 12
GOLDEN CHILD _ N
TREAT HER RIGHT  Calvin Richardson | 19
RISS ROSS/END ZONE/SHANACHIE |
ANOTHER LOVE SONG Ne-Yo | 20
COMPOUND ENT./MOTOWN/CAPITOL )
CHILLS Charlie Wilson | ¢
P MUSIC/RCA
SONG GOES OFF Trey Songz | 3
ATLANTIC |
DIE FOR YOU The Weeknd | 10
XO/REPUBUC
DIAMOND lzzy Bizu | »
EPIC
1CAN'T WAIT Lalah Hathaway | 11
»NATNAWM’W FLDW/EAR&IJNF’CAPI’TOL
BLIND Tamar Braxron 4
LOGANLAND/E ONE
HONESTLY Boney James Feat, Avery*Sunshine | g

]
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A ‘Super’
Start

The suiprise album fiom
Future (above left) and
Young Thug, Super Slimey,
sprints in at No. 1on Top
R&B/Hip-Hop Albums with
75,000 equivalent album
units earned in the week
ending Oct. 26, accoiding
to Nielsen Music. The set
marks Future’s seventh

No. 1, tying Drake for the
most leaders on the chait
this decade; Young Thug
claims his first No. 1 after
five previous top 10s. As
Slimey starts, 11 of its tiacks
debut on Hot R&B/Hip-Hop
Songs, led by “Paket Water”
(featuring Offset) at No. 17,

Elsewhere, Post Malone
collects his second No. 1 on
the Rhythmic airplay chart
as “Rockstar” {featuring
21 Savage) daits 3-1,
spuited by a 15 peicent
gain in plays in the week
ending Oct. 29. He
previously ruled with “White
Iverson” in 2014. “Rockstar”
has spaiked massive fan
interest in the artist's back
catalog. Malone's “l Fall
Apait” debuts at No. 34 on
the Rhythmic airplay chart
due to a renewed 1adio
push by Republic after the
song's streams exploded
following a viral video in
September. Similatly, his
“Candy Paint,” released in
Apiil, bows on Hot R&B/
Hip-Hop Songs at No. 36,
with streams up 52 percent
to 7.8 million U.S. plays.
The “Candy” spike pushes
its parent album, The Fate
of the Furious: The Album,
49-35 on the Top R&B/
Hip-Hop Albums chart, its
highest placement since
Aug. 12,

Plus, on Adult R&B, Toni
Braxton's “Deadwood” lifts
11-10 with a 20 percent hike
in plays. The move gives
Braxton her 16th top 10 hit
on the chait, tying Jill Scott
for the third-most top 10s
among women, tiailing only
Mary J. Blige (with 22) and
Alicia Keys (19).

—Trevor Anderson

us Global Media, LLC and Nielsen Mustc, Inc. 11 rights reserved.

ghts r eserved. See Charts Legend on billboard.com/biz for complete rules and explanations. © 2017, Brome
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LATIN SONGS™

| TITLE cermrication

Artist | peak |

IMPRINT/PROMOTION LABEL ‘ POs

VG ON
CHART

TOP LATIN ALBUMS™

Th ARTIST cerTIFICATION

LA
WEEN  WEEK  MPRINT/DISTRIBUTING LABEL

Odisea

8

76 Go to BILLBOARD.COM/BIZ for complete chart data

ALBERTO E. TAMARGO/SIPA USA/NEWSCOM

L% MIGENTE J Balvin & Willy William Feat. Beyonce 7 1 NA 9
bl 4ILLIAM (LA OSORID BALYIN. ) SCORPICYCAPITOL LATIN/PARKWOOC/COLUMBIA/UME WEENTERIETHMENTS ONFIMUSIGLATIN o
DESPACITO Luis Fonsi & Daddy Yankee Feat. Justin Bieber LUIS CORONEL AhoraSoy¥o
ATORSESMFERGIFO LIS RRSLE B DE L XA PO DGHEL.) leisulv\s(u‘\wnnm&mmswmmu 1 41 CMP‘R[ R NN AN MISIELATIN
ESCAPATE CONMIGO Wisin Featuring Ozuna | 5 4 ﬂ,’fﬁ,ﬂ,‘f{‘m El Dorado | 22
WIS (L LWORERA LUNAY.RTDRRES BE TANLDURT,C LI KARES M A RAMIREZ CARRASQUILLO,LC OZUNA ROSADO) WSONY MUSIC LATIN
FELICES LOS 4 Maluma 3 iRl ] Golden | 14
2 27
KEVIN ADGCHAN "EL GENIO” (9 LLONDOND ARIASSM.PRIMERA MUSSETTM CACERES.)  SONY MUSIC LATIN —1 ?
q NICKY JAM Fenix
MAYORES Becky G Featuring Bad Bunny 5 15 4 LA INDUSTRIA/SONY MUSIC LATIN . Co ro n el s
LFONSECA 5 ACASTILLO VASQUEZS M PRIMERA MUSSET) KEMOSABE/RCA/SONY HUSIC LATIN ~ e O . =
BAILAME Nacho | . e SONYMUSIC LAY o o AhOfa SOY
:;:::;»::;m;:;:n’::x:;nq:nmumuuu.umwmm ) m\m.zu:sl\;mw;n: . Jﬂg%}w“""‘ﬂ%f Energla N Y o
alibre s
CALIBRE 50 (E.MUNOZ) ANDALLZ/DISA/UMLE | 7 10 N YANOEL O #UPOATE i " o l \r"ves
BONITA Jowell & Randy & J. Balvin =l LSS 1 - i
EL HIGH (1.A.DSDRIO BALYIN,).AMUNDZ MARTINE 2R ORWZ ALEVERDO,L.AMBRDSID.) v RIMAS/UMLE 8 20 . Reglonal MQXIcan/banda
- " gﬁﬁﬂfmmm Ones | 109 singer Luis Coronel
CRIMINAL Natti Natasha x Ozuna
R.PINAHAZE (R.PINAN GUTIERREZ.1.C OZUNA ROSADO,E.E.ROSA ONTROKULM.NIEVES CORTES)  PINA/SONY MUSIC LATIN 9 9 e}y["‘[un‘ Todavia MeThmas Lo ME]OI’ de AVB]I‘UY& 69 E)anbg';:)) S::?;J ‘:I EL :Z 325
1 E ORCHARD/SONY MUSIC LATIN
PERRO FIEL Shakira Featuring Nicky Jam ‘e thi ;
SHAKRA NCKY 845464 WHTEBLACKSHAKRA N RIERA (AMNEROSAGA WHTEBAK. n»(nw.wm% so«nXmmw 10 8 10 CHRISTIAN NODAL Me Oeje Llevar 9 his third studio album,
VUELVE 0addy Yankee & Bad B JG/FONOVISA/UMLE Ahora Soy Yo, opens with
al ankee a unn - 1 f
noB l.‘lE.J:JU.Lu[Lfﬂi'HlK!‘v‘,wLHHAEHEEUEIBLMIE.’ELUMI_SEIH!UEMHNMMEKK] H'Jﬂi,vulyi 1 4 12 ROMEO SANTOS /\ Formula: Vol. 2 | 135 6,000 equivalent album
TUFOTO P SONILMUSIC LATIN | units eained in the week 2
1.APONTE, LP.SOTO (1.C.OZUNA ROSADDV.SAAVEDRA) VP ENTERTAINMENT/SONY MUSIC LATIN 8 26 Sﬁ!‘fg«'&fﬁgu Guerra de Poder 2 9”?\}”? OCtMZ& acg?liing g
! - s— to Nielsen Music. Of that g2
IMITADORA Romeo Santos q i - 33
ROMEQ SANTOS VINYLZ,A.RITTER,FRANK DUKES (A.SANTOS,P.L.JACKSON)  SONY MUSIC LATIN 5 18 [FAA“:‘D':H:{(,?SO“ MUSIC WATIN TrapXficante (] Slubm, 5.0?0 were traditional ; %
album sales. gg
AHORA ME LLAMA Karol G X Bad Bunn i ) " gs
OV ON THE DRUMS (KAROL G,0.ECHAYARRIA OVIE00,8. A MARTINEZ OCASI0) UNIVERSAL uuy[.mwuu.yi 10 18 14 ygﬁh‘{!mﬁ% Pretry BOY OIFIY BOY 97 The set is Coronel’s third 55
3 e — top five release following
COMO ANTES Yandel Featuring Wisin 7 7 16 BANDA INALDENSE MS DE SERGID LIZARRAGA  QueBendiion | g - A
LVEGUILLA MALAVE (LVEGUILLA MALAVE LL MORERA LUNAVVIERA MOOREMMASIS)  SONY MUSIC LATIN L1z0s his last studio set, the
KRIPPY KUSH Farruko, Bad Bunny & Rvssian | ., p ELFANTASKA Y BANDA POPULARESDELLLANDO  VengoAAcbrar | 15 chait-topping Quiero Ser
RYSSUN (CEREYESROSADOB.A MARTINEZ OCASIOLF MARTINE 2T K RCHAROTLIOKNSTON)  CARBOK FIBER/SONY MUSICLATIN AFINARTE - ! Tu Dueno in 2014 (one
ROBARTE UN BESO  Carlos Vives & Sebastian Yatra . 5 17 ARIEL CARACHO ¥ LOS PLEGES OEL RaNCHo O ElKarma | 103 week at No. 1), and his
ATORRES,M.RENGIFO (CVIVES.M.RENGIFO,ATORRES,S.YATRA) WK/SONY MUSIC No. 2-peaking debut, Con fa
PROBABLEMENTE  Christian Nodal Featuring David Bisbal | o 5 LAMAQUINARIANORTENA _Por Ohvias Razones [f Frente en Alto, in 2013.
LGONZALEZ (C.NODAL) 1G/FONOVISA/UMLE Il Ahora Soy Yo's first-week
BELLAYSENSUAL  Romeo Santos Feat. Nicky Jam & Daddy Yankee © @ H}E,‘%E%EEER“‘“‘““ AndamosEnElRuedo | 3 sales were aided by a series
ROMEQ SANTOS SAGA WHITEBLACKTAINYNELY €L ARMA S€ CRETA (A SANTOS) SONY MUSIC LATIN dl of in-store appearances b
RRAOASHALOEEASOSRGUIARRGE L2 i op /
REGGAETON LENTO (BAILEMOS) NCO | o 4 k2 w205 2 Coianel, who notches the
BORI,L AONEILLLI. RIVERA CLASS (L AONEILLLANOINO,EPEREZ SOTO,LIRIVERA CLASS) SONY WUSIC LATIN j ENRIQuE IGLES'A'S A _— SEX And Love* 118_ Second bes‘ Sales frame fol
QUE VA Alex Sensation + Ozuna 7 12 REPUBLIC/UMLE ) 1 aregional Mexican album in
umnmmmuu VULEGASEOMU Bt PUASK AARLCR RSO, EOFIL PIERAISSVERAVUED  WTUUINENIME L0 PLEBISOELRANCHODE AL CARACHO._ ecerenbiEsto | g 2017 |I.tla.l|5 only the arrival
5I Tu LA VES Nicky Jam Featuring Wlsm 8 16 OEL/SONY MUSIC LATIN ] of Christian Nodal's Me
SIA TR RA NN ML BTSN UM ST wnseraasoivscua | 5 JBALVIN La Familia | g4 Dejé Lievar (6,000)
SE PREPARO ozuna CAPTOLLATINAILE ; Coronel's album was
CHRS FRUGARYMEIH FITUALE T 1P (A PONELE DT ML LEORIE RS ) P ENERevsomscun | 23 9 ROMEO SANTOS A\ Formula: Vol. 1 1 129 preceded by a pait of
. — SONY MUSIC LATIN
LAS COSAS NO SE HACEN ASI Banda Sinalsense MS de Sergio Lizarraga %4 15 b top 10 hits on the Regional
NOT USTED (LCHAVEZ ESPINOZA) uzos Mexican Airplay chart:
AE_!-XKFILALE?}_S"QENE];&EY(LNEWM VELEZ,LPSOTD PASCUAL ) VVENTER'NNNEK'/SWYME)EZFHE& 25 13 “Dlme Oue Se Slentev”
: - i which peaked at No. 4 in
ALMOST LIKE PRAYING Lin-Manuel Miranda Feat. Artists For Puerto Rico 3 3 Apiil, and “Tal Como Eres,”
TROOKO (L.M.MIRANDA,L.BERNSTEIN,S. SONDHEIM) I KNOW ANOTHER ONE/ATLANTIC/RRP TITLE Artist see which hit No. 9 in Octaber.
LOCO ENAMORADO Remmy Valenzuela | , 4 IMPRINT/PROMOTION LABEL v On the Regional Mexican
e gt b1 MIGENTE | batin & Wil Willam Fex beynce 17 Albums chart, Ahora Soy
CORONA DEROSAS  Kevin Ortiz Featuring Ulices Chaidez | ,o . PR 000/ SCORPIQ/CAPITOL LATIN/SONY MUSKCINS - Yo opens at No. 1, giving
M.PINEDA IR. (1.L.CASTRO VENEGAS, LA.DEL VILLAR) BAD SIN'DEL/SONY MUSIC LATIN IO OESPACITO  Luis Fons & Daddy Yankee Feat. Justin Bieber | N the 21.year-old Coronel his
NO LE HAGO FALTA Banda L0§ Recoqiros — BVERSAL WL LSTHORSHUOHDBRALNUSCHODLEDYDEF JAAMLEREPLELC N third straight chart-toppe,
A LIZARRAGA (A.GARCIA,D.E.PEREZ, M. IUNIOR) EL RECODO/F ONOVISA/UMLE : ALMOST#KE PI:AVING Lin- Manuel M\randa 3 following his first two
1 KNOW AN ER ONE/ATLANTIC/AG
EBE Ozuna x Anuel AA t
MYSSLYAMPLKRONIX,HI FLOW (M.B.MASIS FERNANDEZ.) VP ENTERTAINMENT/SONY MUSIC LATIN 28 18 a FELICES LOS 4 Maluma | 27 releases. )
LUNA LLENA Malu T . SONY MUSIC LATIN | Elsewhere, CNCO picks
alu Trevejo - + AP
THE FUPTONES (0.0ELAZYK.C MISKAN ATAVAREZUS £ HANSEN K SOTOMAYOR) NTUUHEAN!WEWLwS\LAT\lwuii 18 5 o yEIAVOBBRES OBNevde! Gu%f_:aturlng Bad Bunny | 15 Ep IIsgﬂh hit En [hs };m §iz
: KEMOSABE/RCA/SONY MUSIC atin Songs chait, debuting S
3A.M. Jesse & Joy Featuring Gente de Zona 1 [ o £s
TTORRES (4 NEWMUEZUE\E—SUMEUUWJNLERNUEUIJNJEV-\\IU!KMW\NEZM&g‘I'TmS) wisnni | 32 9 ° slgﬁnrel!;ll-tnuvm CNCO | ¢ at No. 42 with “Mamita. ;E L
L - i The tiack, which artived 352
EXPLICALE Yandel Featuring Bad Bunn . . }
EW.SEMPER, X SEMPERDJ LUIAN (LVEGUILLA MALAVE.B.A MARTINEZ OCASIO..) & xNYHJS{[uﬂ! 2 u o 5)5?&125125 LENTO (BAILEMOS) CNCO | 43 ?ct, 22- 'zthebf”sé offering
! 1om the boy band’s
SOBREDOSIS Romeo Santos Featuring Ozuna isi )
ROMEQ SANTOS,1.CHEVERE (A.SANTOS) SONY gusn unn | 23 14 o Eﬁf@,ﬂ%ﬁfmﬁ"ﬁo Wisin Feat. Ozuna | 30 upcoming album, due
= = T I——— T ~ " T out in 2018. The debut of
SI NO ESTAS TU BandaLa Misma Tierra | 5= 4 Pl PERROFIEL ShakiraFeat.Nickylam | o o, ' . 10"
NOT USTED (NOT LISTEO) z08 SONY MUSIC LATIN Mamita” is diiven almost
EL COLOR DE TUS 010 Banda Sinaloense MS de Sergio Lizamaga | 4, 4 : @ ROBARTEUNBESO  Carlos Vives & Sebastian Yatra | 13 entirely by stieams and
SLIZARRAGA LIZARRAGA (0.A.ROBLES) L1z0s ‘ WK/SONY MUSIC LATIN download sales {2,000 sold
VENGO A ACLARAR El Fantasmay Banda Populares del Llando | 5o 15 Q BAILAME Nacho | 15 in the week ending Oct. 26),
1.GAXIOLA (A GARCIA) AFINARTE UNIVERSAL MUSIC LATINO/UMLE | with only a smattering of
NI TU NI YO Jennifer Lopez Featuring Gente de Zona ME REHUSO Oanny Ocean | 12 aiiplay.  —Pamela Bustios
mmm:nwxnummmzaun;vuxmAmm\mﬁgwmnu ] %«nnwwmnmmmm 15 17 @ RED WINBATLANTIC/AG 1
UNA LADY COMO TU Manuel Turizo | 5 5 e BONITA  Jowell &Randy & J. Balvin | 10
CLOSSIO,S.MESA (M TURIZO, TURIZOS.MESAL LOSIOCMENA) LA INDUSTRIA/SONY MUSIC LATIN - —
RAFA CARO TarElemento | .o - (14] SUBEMELARADIO  Enrique tglesias | 3 i
NOT USTED (NOT LISTED) PARRAL/LA R E - -+ ~
= o 't EL AMANTE Nicky Jam | 41 g
QUEDATE CONMIGO  Chyno Miranda Feat. Wisiny Gentede 2ona | , LA INDUSTRIA/SONY MUSIC LATIN | £
WTIEF (LAMRANDA ERELR, W IRRTINEL AVEXAERANDEZ DELEADUASONZALEZ AFROTLLDI CESARE LELUIK) WIHETHUMLE SE PREPARO ozuna -1 g
r = S = @ 7 2
MAMITA CNCO ) VP ENTERTAINMENT/SONY MUSIC LATIN g
42 ¢ 1
FIED,EL ROLO,MOSTY (S¥1ILLADA HOYOS,J.E ESPINOSA.C.A.PATINO GOMEZ..) SONYMUSCUTH i B chantasE Shakira Feat. Maluma | 2 £ 5§
g Al | @ s TiRAtADY Ty :
: : UNA LADY COMO TU Manuel Turizo | 1
LOCO ENAMORADO  Abraham Mateo, Farruko & Christian Oaniel | ,, . TR Oy LS AT | E
¥¥MOORE (AMATEOC  REYES ROSADOVVIERA HOOREE. BARRERA.LG.RWERA ¥AZQUEZ) SONY HUSIC LATIN TU FOTO ozuna | 2 fé
VP ENTERTAINVENT/SONY MUSIC LATIN
ESA BOQUITA J Alvarez S — 4 2
NOT LISTED (NOT LISTEO} ON TOP OF THE WORLD/YOUNG Boss | 32 15 BAlI.AFlJ’QO Enrique Iglesias | 1g9 gz
- REPUBLIC UWLE 3
NO QUIERE ENAMORARSE 0zuna Feat. Daddy Yankee 1B 2 v T 233
SUPER | {1.C.OZUNA ROSADOY.SAAVEDRA,RL.AYALA RODRIGUEZ) VP ENTERTAINMENT VIVIRSMI leA Marc Anthony | 234 £
SONY MUSIC LATIN RES
AYER Y HOY Banda El Recodo de Cruz Lizarraga - § o 25%
ALIZARRAGA, | LIZARRAGA {LINZUNZA FAVELA) [LREL\JDU/‘FONJVBA‘UK;ELE 40 8 DANZA KUDURO 0Oon Omar & Lucenzo | 374
YANIS/ORFANATO/MACHETE /UMLE ) g
TE PERDONO Intocable H
RMUNOZ (WCASTILLOUTRIA) G000 JUMLE 48 3 !‘ﬁ!}%{’!ﬂ:‘[g?&v waal’rllko Bad Bunny &Rvssian | 12 E .
TE ACUERDAS DE M1 Plan B P ) 2
R.PINA,CHENCHO (0. LVALLE VEGA,EFVAZQUEZ,E.AVILAE.E,ROSA CINTRON) ena | 35 14 ,?S,YT,!),SE&'S*,( Bad Bunnv 15 bE
LA FORMULA Oe La Ghetto, Oaddy Yankee, Ozuna & Chris Jeday 49 4 COMO ANTES Yandel Feat. Wisin | ¢4 ;?
CHRIS JEDAY (C.E.ORTIZ RIVERALC.ZUNA ROSADO...G.RIVERA VAZQUEZ. ) WARNER LATINA SONY MUSIC LATIN izT=
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HOT CHRISTIAN SONGS™

TITLE cermiFicaTion Artist | peak
PRODUCER (SONGWRITER! IMPRINT/PROMOTION LABEL | POS.

FLL FIND YOU Lecrae Featuring Tori Kelly

CJ FRANK €.0UMAJIC U FRANKS,D WA IC) MITCHELL,S. SLOANE.L MOOREN. SIMS ¥KELLY) FEACH/COLL MBIA
0 COME TO THE ALTAR Elevation Worship | >

SFUW KM BROCV (( BROWN,M.| BRD(K$FURT1 V W JOYE) [L[VA‘IDN fNURCN |

WHATABEAUTIFUL NAME Hillsong WOrshlp 1

LAST ‘ THIS

20

56

MG LHSLETTLHOUSTON, B AUGERTWDOD (BF| ELDING,BLIGERTWDOD) HILLSONG/SFARRDW/CAPITOL CMG ] 57
OLD CHURCH CHOIR zach Williams | 27
CWEDGEWORTH (Z.WILLIAMS,E.HULSE,C.WEDGEWORTH) ESSENTIAL/PLG |
EVEN IF MercyMe | 18
D.GARCIA,B.GLOVER (B.MILLARD,D.A.GARCIA,B.GLOVER.TTIMMONS,C.LEWIS) FAIR TRADE ]
BROKEN THINGS Matthew West | o 25
PKIPLEY (|.HOUSER,A.J.PRUIS,M.WEST) SPARROW/CAPITOL CMG
HARD LOVE NEEOTOBREATHE | o 35
J.LEVINE,NEEDTOBREATHE (¥.RINEHART,N.RINEHART) ATLANTIC/WORD-CURB )
THE GOSPEL Ryan Stevenson | g 28
BJDWL[R(!RS"(VENSON B.| FUWLER'MJEENAN} - ) EDTFE 1
WORD OF LIFE Jeremy Camp | ¢ 19
CWEDGEWORTH (J.CAMP,E.HULSE,C WEDGE WORTH) STOLEN PRIDE/SPARROW/CAPITOL CMG
DIFFERENT Micah Tyler | o 45
CWEDGEWORTH (MTYLER KW.LEE) FAIR TRADE
1
O’'LORD Lauren Qaigle | ;
PMABURY (P.MABURY,.WILLIAMS) CENTRICITY
YOUR LOVE DEFENDS ME Matt Maher | > g
LINGRAM,P.MABURY (M.MAHER,H.KERR) ESSENTIAL/PLG {
POINT TO YOU We Are Messengers | 3 »q
SMOSLEY,M.O/CONNOR (O.MULLIGAN,S.MOSLEY) WORD-CURB |
WHOLE HEART Brandon Heath | 1, 54
C.W[DG[W{JRTNlE.NFATN,VEANULS'E‘K:WEDGEMJRTN) MONDMDUE/F_REUNIDN/PLG J
BLEED THE SAME Mandisa Featuring tobyMac | s ¢
C.STEVENS,B.FOWLER (C.STEVENS,B.FOWLERT.MCKEEHAN, MANDISA) SPARROW/CAPITOL CMG
ALL MY HOPE Crowder Featuring Tauren Wells | 14
ECASH (D.CROWDER,E.CASH) SIXSTEPS/SPARROW/CAPITOL CMG
1 GOT ANGELS Emcee NIC.E. | 4o 2
SAM PEEZY,R.SMALLWOOD,SFORD (AHAMILTON R SMALIWOUD,A.AVERY,SFORDWILISTER)  GWPSY OTY
DEATH WAS ARRESTED North Point InsideQut Feat. Seth Condrey | |5 4
SF[E,;NARLM(B.LOKER.A.K[RSN.FV.SMHH,N.BALLWZLJLIER) NORTH POINT/CENTRICITY |
CONTROL (SOMEHOW YOU WANT ME}  Tenth Avenue North | 5 4
LINGRAM,P.MABURY (M.DONEHEY, |.INGRAM,M.BRONLEE WE) REUNION/PLG |
ONLY KING FOREVER 7eventh Time Oown | 55 g
LESKELN (S.FURTICK, ¥.JOYE,C.BROWN,M.BROCK) BEC/TOOTH & NAIL 1
WONDER Hillsong UNITED | 41 24
M.G.CHISLETT, . HOUSTOM (|.HOUSTON,M.CROCKER) HILLSONG/SPARROW/CAPITOL CMG |
JESUS | BELIEVE Big Daddy Weave | » 9
AREDMON (M.WEAVER, INGRAM) FERVENT/WORD-CURB
RESCUER (GOOD NEWS) Rend Collective | 5 9
B FOWLER G GIKESON (BHASTINGS B.FOWLER REND COULECTIVE) REND FAMILY/SFARRDWYCAPITOL (MG
LIONS Skillet | 55 g
SMOSLEY,M.0'CONNOR U.L.COOPER X COOPER.S.MOSLEY.M.L.C FIELDESY HEAR [T LOUDYATLANTIC/WORO-CURB i
GOD HELP ME Plumb | 55 44
LREDMON (T.A.LE€.CWELLS,L.SHEETS) PLUMB
HOT GOSPEL SONGS™
| .
ZWKS. | LAST | TH TITLE cerTIFICATION Artist | e WKS.ON
AGD WEEK | WEEK | pRODUCER (SONGWRITER) IMPRINT/PROMOTION LABEL
CHANGE ME Tamela Mann
’g MBUTLER (T.CLAY) TILYMANN 1 32
YOU WAITED Traws Greene | 5 24
T.GREENE {T.GREENE} RCA INSPIRATION/PLG 4‘
YOU DESERVE IT J.J. Hairston & Youthful Praise | 63

1. NAIRSTDN {0.BLODM, ;VAUGNN PD REED ,,,,, HAIRSTO

TRUST IN YOU

IAM[STOWNI(DNE

Anthony Brown & group therAPy |

RDILLARD,MTAYLORW.BOGLE (J.CLAYBORN,R.DILLARD)

A.l.BROWN,.SAVAGE (A..BROWN) FEY OF A/FAIR TRADE/TYSCOT ) 29

1 GOT ANGELS Emcee NIC.E. | - >

mM PEEZY,R.! SMMLWOOD SFORD (AHAMILTON R SMALIWOOD,, LAV‘ERY.S}HRDW,UJSTER) GWSI UW

"M BLESSED Charlie Wilson | 22

FEMW![L\DA YCWILSON [J L‘DUE-(AIT[U&IN'TI [l&DMU[Smﬂ!‘HWUﬂUl' MIEK‘UEJ 'I.m RO

' L S

EVERLASTING GOD Wwilliam Murphy | 5 5

AW.LINDSEY (W.H.MURPHY 1) RCA INSPIRATION/PLG

I4¥ WORLD NEEDS YOU Kirk Frankiin Feat. Sarah Reeves, Tasha Cobbs & Tamela Mann | 4 25

FK.FRANKLIN,S. MARTIN (®.F RANKLIN) F0 YO SOUL/RCA/RCA INSPIRATION/PLG ‘w

WORK IT out Tye Tribbett | ,  5q

TTRIBBETT Il (TTRIBBETT I1,G.JORDAN, L. HILL) MOTOWN GOSPEL

GRACE Charles Jenkins & Fellowship Chicago Feat. LeAndria | ;5 g

C.JENKINS,R.E.JONES (C.JENKINS,R.E.JONES) INSPIRED PEOPLE

WELL DONE EricaCampbell | 5 3

WCAMPBELL (W.S.CAMPBELL W,0.6VNUM, EM ATKINS-CAMPBELL K CAMPBELL LWHITT) MY BLOCK |

YOU WILL WIN Jekalyn Carr | o

ACARR (L.CARR) LUNJEAL

CLOSE MarvinSapp | 1 2g

AW.LUNDSEY (ML.SAPP,AW.UNDSEY,S.EDWARDS, IR) RCA INSPIRATION/PLG

KINGDOM RuthLa'ontra | 14 1o

A.l.BROWN, |.SAVAGE (A.].BROWN) ALIR/TYSCOT il

MY LIFE TheWallsGroup | 14 g

W.CAMPBE LOTHOMAS [LTHOMASEDAWKNS.W. SCAMPEELL || DWALLS AMALLS, DFARMER) FO Y0 SOUL/RCA/ROA INSPIRITION/PLG )

WON'T HE DO IT Koryn Hawthorne | 5 5

M.R.RIDDICK-WOQOS (M.R.RIDDICK-WOQDS,R.SHELTON,L.HILLY RCA INSPIRATION/PLG |

FIGHTERS Cheryl Fortune | ; 5

L.B.HOSKINS (C.FORTUNE,L.B.HOSKINS) LUDAYN TYSCOT |

I'M GETTING READY Tasha Cobbs Leonard Feat. Nicki Minaj ‘ 1 9

K.l[DNARD R_ (N.COBBS L[ONARDH_ALBERW JY MARAJ) MOTOWN E;uSP(L

GREAT GOD Tasha Cobbs Leonard 6 10

KLEONARD, JR.,N.LEONARD (N.COBBS LEONARD) MOTOWN GOSPEL |

SEE YOU AGAIN Anthony Evans | 1o -

T.DAVIS,M.STARK (K.NORDOFF,M.NEALE) SHERMAN JAMES

GRACEFULLY BROKEN Tasha Cobbs Leonard | o 4

K.LEONARD, JR. (M.REDMAN,J M YRIN,N.COBBS LEONARD,BTORWALT, K TORWALT) MOTOWN GOSPEL {

RELEASE  The Church Choir Feat. Maranda Curtis & John P. Kee | >, {5

LP.KEE (JP.KEE) KEE |

. 1

LISTEN Marvin Sapp | 1o 6

RKELLY (RS.KELLY) RCA INSPIRATION/PLG |

GET ME THROUGH Wess Morgan | 5q 3

- JON JON TRAXX (W.MORGAN, . CLAYBORN, .WEBB JR.,B.L. ROBINsON) BOWTI[ WORLD h

RE-ENTRY 9 ISURVIVED IT R|cky O|Ilard & Netv G| >
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TOP CHRISTIAN ALBUMS™

ARTIST

IMPRINT/DISTRIBUTING LABEL

Title weson
HART

Today We Rebel |

ALAN JACKSON PreciousMemories Collection 19

ARC/EMI NASHVILLE/CAPITOL CMG

LECRAE All Things Work Together |

REACH/COLUMBIA

VARIOUS ARTISTS WOW Hits 2018 [ 3

PLG/WORD-CURB/SPARROW/CAPITOL CMG

LAUREN DAIGLE

CENTRICITY/CAPITOL CMG

NF Therapy Session | 79
CAPITOL (MG

CASTING CROWNS

BEACH STREET/REUNION/PLG

ELEVATION WORSHIP

ELEVATION CHURCH

ZACH WILLIAMS

ESSENTIAL'PLG

ELEVATION WORSHIP _ Here As In Heaven | oo

ELEVATION CHURCH/ESSENTIAL WORSHIP.PLG

EMCEE N.L.C.E.

GYPSY CITY

CHRIS TOMLIN

SIXSTEPS, SPARROW/CAPITOL CMG

How CanlitBe | 134

It's Finally Christmas (EP) 1 1

~ Acoustic Sessions |

Chain Breaker | a4

Praise

~

Never Lose Sight | 53

BEAUTIFUL EULOGY warthy | 1
HUMBLE BEAST./FAIR TRADE/PLG
MERCYME Lifer | 30

FAIR TRADE/PLG

ELEVATION WORSHIP Therels A Cloud | 3>
ELEVATION CHURCH/ESSENTIAL/PLG

SKILLET

HEAR IT LOUD/ATLANTIC/WORD-CURB

CASTING CROWNS The Very Next Thing | s5g
BEACH STREE/REUNION/PLG

HILLSONG UNITED

HILLSONG/SPARROW/CAPITOL CMG

Unleashed'f 64

wonder | 2o

HILLSONG WORSHIP  Let There Be Light | g4
NlLLEDi:/?PAJ_&i/[AP_I’TK} MG - Al
SKILLET Awake | 180
ARDENT/FAIR TRADE/ATLANTIC/PLG J

NF Mansion | 118

CAPITOL CMG

JEREMY CAMP The Answer | 3
STOLEN PRIDE/SPARROW/CAPITOL CMG

MICAH TYLER Different | 1
FAIR TRADE/PLG |
MATTHEW WEST Allln |

SPARROW/CAPITOL CMG
BRANDON HEATH  Faith Hope Love Repeat 1

MONOM QUE/REUNION/PLG

TOP GOSPEL ALBUMS™

LA ARTIST Title 'wxs.on
IMPRINT/DISTRIBUTING LABEL HART
#1 EMCEE N.I.C.E. Praise
[l GG GVPSY ary E

TASHA tOBBSLEONARD Heart Passmn Pursun ;
MOTOWN GOSPEL/CAPITOL CMG

MARVIN SAPP

Rkn INSPIRATIDN/PU:

TVE TRIBBETT |

MOTOWN GOSPEL/CAPITOL CMG

SYREETA THOMPSONTRUMPETLADY  Evolution Of A Wisner | ¢

TLMUSIC GROUP

“TAMELA MANN

T] LLYMAN N

Close | 4

The Bloody win 1 2

i Onf_:Wz;y ;9

TRAVIS GREENE Crossover: Live From MusicCity 10

RCA INSPIRATION/PLG

TAMELA MANN Best 0ays | 191
»ﬂLl'IMANN !
DALE ANTHONY & FAITHOUTLOUD  Closer |
DALE ANTHONY

TRAVIS GREENE The Hill | 104

RCA INSPIRATION/PLG

ANTHONY BROWNS GROUPTHERAPY  ALong Wy FomSundy | 1

KEY OF A/TYSCOT/FAIR TRADE/PLG

TASHA PAGE-LOCKHART  The Beautiful Project |

RCA INSPIRATION/PLG

TINA CAMPBELL

GEE TREE CREATIVE/MALACO

KIRK FRANKLIN Losing My Religion | 102
£0 YO SOUL/RCA/RCA INSE"RAYION/PLG

TASHA COBBS

MOTOWN GOSPEL/CAPITOL CMG

TASHA COBBS

MOTOWN GOSPEL/CAPITOL CMG

MARVIN SAPP  Playlist: The Very Best OfMarvin Sapp | 119

VERITYALEGACY

TODD DULANEY

[DN[ 'DRSNIP/EONE

CHERYL FORTUNE

WDAWR/TYSCOT/GODIGIPATH
VARIDUS ARTISTS WOW Gospel 2017 | 39

MOTOWN GOSPEL/WORD-CURB/RCA INSPIRATION PLG

It's Still Personal | 4

Grace (EP) . 189

One Place: Live | 113

A Worshippers Heart | 79

~ simplyCheryl | 2

THEWELL  Worship At The Well, Volume 1 (EP) i 1
THE WELL MEDIA GROUP/EONE

EDDIE ROBINSON ANDSPRINGFIELDCONYERS  HowGoodThelord k! | ¢
SPRINGFIELD CHRISTIAN MINISTIRES |
RICKY DILLARD & NEW G 10| ¢
EONE

J.). HAIRSTON & YOUTHFUL PRAISE  You Deserve It [ 33

JAMESTOWN/EONE

WILLIAM MURPHY

RCA INSPIRATION/PLG

- —

Oemonstrate | ¢4

GES

TERRY WYATV/GETTY [MAC

i
‘mn 35
KB Goes
Fourth

Tampa, Fla.-based Christian
hip-hop artist KB (Kevin
Burgess, above) lands his
fourth total and consecutive
No. 1 on Top Christian
Albums as Today We Rebel
arrives atop the list, earning
7.000 equivalent album
units {5,000 in traditional
album sales) in the week
ending Oct. 26, accoiding
to Nielsen Music.

KB previously launched
at No. 1 on Top Christian
Albums with debut set
Weight & Glory (2012),
the EP 100 (2014) and
Tomorrow We Live (2015).
He's the first artist to
tally four intioductory
No. 1-debuting entiies
{excluding holiday faie)
since Mary Mary in 2000
through 2008.

Hip-hop artist-producer
Aulsondro “Novelist”
Hamilton, aka Emcee
N.I.C.E, jumps 4-10on Top
Gospel Albums with his
first inspirational LP, Praise,
which suiges 34 peicent
to 2,000 units. The set’s
lead single, “l Got Angels”
— co-wiitten by gospel vet
Richard Smallwood —
debuts at No. 1 on Gospel
Digital Song Sales with
1,000 downloads sold,
helping it bump 7-5 on Hot
Gospel Songs.

Meanwhile, singer
songwiiter/worship leader
Travis Greene banks his
third total and consecutive
No. 1 on Gospel Airplay
with his solo-written “You
Waited” (2-1). “I'm extiemely
grateful and overwhelmed
by the support,” Gieene
tells Biltboard. “1 finished
writing this song on my
birthday [Jan 17], and it
impacted me befare it
ever touched anyone else.
The idea that God would
actually wait on us is crazy.
The only reason we'ie still
alive is because even when
we wetre ignaring him, God
thought we were worth the
wait.” —Jim Asker

TOP CHRISTIAN ALBUMS: T

© 2017, Prometheus Global Media, LLC and Nielsen
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HOT DANCE/ELECTRONIC SONGS™ TOP DANCE/ELECTRONIC ALBUMS™

st | THS | TITLE cermiFicaTion Artist | peax ON st | s | ARTIST cermiFicaTioON Title Jwks on
WEEK | WEEK | pRoDUCER (SONGWRITER) IMPRINT/PROMOTION LABEL | POS CHART WEEK | WEEK | waPRINT/DISTRIBUTING LABEL HART

£ SOMETHING JUST LIKETHIS A\ The Chainsmokers &Coldplay ;3¢ (24 CALVINHARRIS - Funk Wav Bounces Vol.1 - 17

MON| HAWORTH

Bl T CHANSMOKERS (4 TAGGARTLAJ WARTIN GREERRMAA. MBLCLINDWCUMPION)  DSRUPTORKONLMEA phig Ar Eve ol
SILENCE Marshmello Featuring Khalid * THE CHAINSMOKERS A Memaries..0o Not Open
MARSHMELLO (MARSHMELLO,K.ROBINSON) XOYTIME (uu%LVIVE/RLA 2 1 DISRUPTOR/COLUMBIA -
NO PROMISES @ Cheat Codes Featuring Demi Lovato 530 ODESZA | coscescoune, MOMENt Apart j 7
T.E.DAHL,LAUV, J.F OOTE (A.LEFF T.E.DAHL, |.F OOTE,E BLOCK,D.LOVATQ) " ‘(
STAY A Zedd & Alessia Cara [ | 5 Ao stargazing (EP) | 5
ZEDD,LWIKLUND (A.ZASLAYSKI, A, CARACOOLO, J. PARMENIUS,L WIKLUND.S. AARONS, A FROEN) OFF | AM/INTERSCOPE T"E ’CHAINSMOKERS A* C ” (EP) ‘ ’
ollage
ITAIN'T ME A Kygo x Selena Gomez | 5 o DISRUPTOR/COLUMBIA 8 o WOIVes
KYGO,ANDREW WATT (KYGO,A.WOTMAN,B.LEE,ATAMPOSI,S.GOMEZ) ULTRA/RCA/INTERSCOPE LADY GAGA A Th Fame
8 8 5 T . 189
LET ME GO Hailee Steinfeld & Alesso Feat. Florida Georgia Line & Watt 6 - _STREAMLINE/KONUIVE/CHERRYTREEANTERSCOPE/IGA o n Th e
ALESSO,ANDREW WATT (A.WOTMAN ATAMPOSI,B.LEE, .LIDELL,A.UNDBLAD) REPUBUC AVICII AVICI (01) (EP) 12 R
Horshor @ WOLVES Selena Gomez X Marshmello wrrENAGs Prowl
DEB W WATY (SGOMEZ LEEL BELLCARDSEN)  INTERSCOPE LLENIUM Awake "
FEELS®  Calvin Harris Feat. Pharrell Williams, Katy Perry & Big Sean T B o —
CALVIN HARRIS (CALYIN HARRIS,P.L WILLIAMS, B T.HAZZARD,KATY PERRY,S.M.. AXDERSUI—V‘Y) C%lUME“\l 1 20 DJ SNAKE Encore 64 selena Gomez and
S - O SNAKE/INTERSCOPE/IGA Marshmello (above)
e o mﬁ FAKINGIT  Calvin Harris Feat. Kehlam & Lil Yachty 9 17 coya oy scamper onto Hot Dance/
CALVIN HARRIS (CALVIN KARRIS, LREVEZ.UL YACHTY) COLLMBIA @ ODESZA I InReturn | 118 - tp o e
s - — o — EIGN FAMILY COLLE! /COUNTER ectronic oongs a 0.
KIDS IN LOVE  Kygo Featuring The Night Game | o, : R CHESee
NOT LISTED (NOT UISTED) ULTRA GORILLAZ A Demon Days | 144 with “Walves.” Released
- R R PARLOPHONE/WARNER BROS. Oct. 25 (a day before the
FEELS GREAT Cheat Codes Featuring Fetty Wap & CVBZ e 1 - .
mnnnKmmmnsmyuwnm,wwnwmu,smuasymw%znuﬂ!mm%m) w0 [ 9 2 ﬁﬁg} Cloud Nine | 73 close of the streaming/ -
5 C i ]
. SEWETTI sales tracking week), the £
SWISH SWISH @ Katy Perry Featuring Nicki Mina] e f . 3
DUKE DUMONT AT PERRYDUKE uuww,awnsa&mmzmn& usunc&yurmmmmg.ums) umo{ 6 23 mggg[RNTLAZER Peace Is The Mission | 153 sang starts with 19,000 g s
o lauy | e — —_—yy downloads sold and £
ADIFFERENT WAY 0J Snake Featuring Lauv g
[ SMAKE (W.S.E GRGAHCINE,E CSHEERAN | JUBER 5 MCCUTCHE N, L ROGBING.J MO0} mwumsmn/g‘mxsnm 1 5 mggiOEERMLAZER Know No Better EP | 3 3.8 million U.S. stieams, g
STARGAZING Kygo Featuring Justin Jesso [ |, FLUME @ Skin | 7a according to Nielsen 3
KYGO (KYGO, LSTEIN, LHARTMAN, S.1.CRICHTON) ULTRA FUTURE CLASSIC/MOM - POP Music, and bows at No. 1

KNOW NO BETTER  Major Lazer Feat. Travis Scott, Camila Cabello & Quavo o 2 R3HAB Trouble | 4  ©nDance/Electionic

2
»A
&
2
_ DIPLO.KING HENRY (T PENTZ,H MAEM.BT HAZZARD O K. WARSHALL K CLABELLOTRAVIS SCOTT PMECSEPER]  WADDECENT R3HAB Digital Song Sales and 4
LONELY TOGETHER Avicii FeaturingRitaOra | |, |, ALINA BARAZ & GALIMATIAS  Urban Flora | 118 No. 13 on Dance/Electionic H
AHULSENYLAACLUASHIERE (KLANDREW WATT(BERELIGAWTIMAS LEEA OPSLE LEYIMANTIBERS) — GHEN/ITERSCO ULTRA/MOM < EOP. ) Stieaming Songs. The ]
2u David Guetta Featuring Justin Bieber LADY GAGA A Born This Way | 157 collaboration is the third .
DQUETAGHIYRORT DGUETTALOBEBER ) mmmy[muwnzmuammm;gmw.uum,wn/tmm 4 2 STREAMLINE/KONLIVE/INTERSCOPE/IGA top 10 for both artists on N
MORE THAN YOU KNOW Axwell &Ingrosso | 2 (15 ] MARINAANDTHEDIAMONDS  Electra Heart | 78 Hot Dance/Electionic :
AXWELL SINGROSS0 (AXWELL SINGROSSD, V.PONTARE, SA FAKIRR ZASTENKER) AXWELL/REFUNE/DEF 1AM - o Songs_ Malshme”O a|so 2
YOU & ME Marshmello | o AN The Aviary | ¢ enters the list with “You & ‘g
MARSHMELLO (MARSHMELLO) JXOVTIME COLLECTIVE N 1 -
—— DAVID GUETTA® Nothing But The Beat | 1qo ¢ 2 No 19 selling 2.000 g
MAMA . Jonas Blue Featuring William Singe | 4 55 WHAT A MUSIC/ASTRALWERKS/CAPITOL downloads and diawing &
JONAS BLUE \GU.RDSIN,LDREWT.ROMAljﬂ : : JONAS BlU[’{AleL 1 DAFT puNK A Random ACCESS Memnnes o 17 m|”|0n domestic CI|Cks :
ROLLIN Calvin Harris Featuring Future & Khalid 8 24 DAFT LIFE/COLUMBIA ] Also on Hot Dance/ E
::;N:;W;:((ALVIN HARRIS,N.D.WILBURN,K.ROBINSON) i z dd & L :UMBIA e mlﬁrkgsp BOVS YES 16 E‘Ie(:tfor;]li So;gs‘gcal:in
: e iam Payne | 5 arris hikes 23-9 wit
e ore e et LINDSEY STIRLING Brave Enough | 47 “Faking It” (featuring
FIRST TIME Kygo & Ellie Goulding | o 56 e ETOME 1 Kehlani and Lil Yachty)
FYGO (KYGOAVUASENKQF HULTMAN H. MEINKE JYALGHAM) CHACOW.) KALISCH,E J GOULDING) UTRAINTERSLOPE LA MARSHMELLO JO\/ﬂmE 47 fO”OWIng theoc‘ 23
. ™ M|
WITHOUT YOU Avicil Featuring Sandro Cavazza | ¢ e SR : arival of its official video.
AVICICFALK (TBERGLING A LAVAZZA LFALKDLENNEVALD,SA FAKIR VPONTARE) GEFFEN/INTERSCOPE Ha”is eains h|s 14[h t(]p 10
ALy OB kS K e oSy | 16 13 {while Kehlani and Yachty
— : - " DANCE/MIX SHOW AIRPLAY™ each achieve theit first),
1JUST CAN'T R3ha! uintino ; ;
FEL GHOULQUINTING (F.EL GHOULQ AN OF BERE‘TMELSLUUT,FTEBA.LDLND\INJ.A.SUVS) R3IHAB L 7 . | a ex‘endlng hls ma_l k fOI ‘he
RICH LOVE OneRepublic With Seeb | : B et Gl most of all acts since the
nexepublic with S5eeb | 45 45 oy : . chait's inception in January
RBWMQ.SEEEU?ETU)DERS.MZR\KSRLDZKRB)‘.WANWNfNBmL() MOSLEVANTERSCOPE FEEL I.I. s.l."-l POrtugaL The Man 3 2m 3 wnh 9 OOO Sold (UD
coLA CamelPhat & Elderbrook B ATLANTIC " o~
CAMELPHAT (M.DI SCALA,D.WHELAN, A KOT2) oerecten | 27 5 AL “Menm A | 1947 percent), 2.7 million
SAVE ME A PLACE Mono Mind 11 stieams (up 272 peicent)
INSTRUCTION Jax Jones Feat. Oemi Lovato & StefflonDon | o, 4 2 = and 8.4 million in all
LIONES (T,F. KWONG WAH ALUO,U.OSISIOMA EMENIKE D.LOVATO,S.ALLEN)  POLYDOR/INTERSCOPE &gg?ﬂ.é%.{?zlga Logc Feat‘ A]essia Cara & Kha“d 7 fc" mal Iadio audience (Up
FIND ME Marshmello op i
MARSHMELLO (MARSHMELLO) ovmive coueerive | 16 12 f)lV!-IE['\I((D:EI[TIVE/R . Marshmello Feat. Khalid | 8; Detzcem)v Faking b03”5t5
N - M /RC the chait’s top gainsin a
THE SPECTRE Alan Walker : )
AL RUAEERK L ROENALRAKER K FOSNES MAEEKK 6ve) weussin | 29 5 OAJC'!/'AET[‘IAHI?N Charlie Puth 18 three metrics.
- - " - § Kygo's “Kids in Love”
FIRST LOVE Lost Kings Featuring Sabrina Carpenter B 1 - .
LDYTKINGSM.SNAMDEI‘IJ.ABISIJI\A('}kBJUUGEEMARK fwtmsgmmmu) usmamn wea | 26 2 6 ﬂHJ?Dl'HREALRRWN Liam Payne Feat. Quavo 18 (featuring The Night
- - - S 4 Game) also hits the top tiet
IS THAT FOR ME Alesso & Anitta :
—~ ALESSO,POOH BEAR (A.LINDBLAD, ANITTA, LBOYD) WARNER LATINA/BIG BEATRRP | 20 2 7 ';“0 PROMISES Cheat Codes Feat. Demi Lovato | 5 of Hot Dance/Electionic
=] v ALL MY LOVE Cash Cash Featuring Conor Maynard . 1 Songs, debuting at No. 10.
8 N l CASH :»\SM(EIULMER,LLHF.M.K]LLOCKJPMAKMLK!JF,SW.FRISCH,AMA%MLCL') BIG ayur/nnpw a 16 e 8 ﬁl?n?o!o’!aor!r«gg&?x»;m[pusmDeml Lovato | g Kygo's fifth tup.TO and The
€ THRILLER (STEVE AOKI MIDNIGHTHOURREMIX)  Michael Jackson | 5, Y WITHOUT You Avidi Feat. Sandro Cavazza | Night Game's fist enters g
S AOKI,0.JONES Il (RTEMPERTON) MIYEPIC/LEGACY 4 GEFFEN/INTERSCOPE with 31 million streams and %
g CARRY YOU HOME  Tiesto Featuring Stargate & Aloe Blacc | 5, @ W WHAT ABOUT US Pink | - 9,000 sold. £
) NOT LISTED (NOT LISTED) MUSICAL FREEDOM RCA i ] CamelPhat and o
zZ HIGHER GROUND ODESZA Featuring Naomi Wild | 5o, @ Q DOLLARS Crankdat | Elderbrook crown Dance p
OOESZA (H G MILLSC. KNIGHT.BR/VE.ANCVODOR A 5P RO PRANGE) FOREIGN FAMILY COLLECTIVE/COUNTER ASYLUM/ADA Club Songs as “Cola” g
— NOBODY COMPARESTOYOU  Gryffin Featuring Katie Pearlman | L, 4 @ @ CARRY YOU HOME  Tiesto Feal. Stargzte & Alse Blacc | 5 bubbles up 2-1. Remixed F
1 GRYFRNTHE FUTURITICS (GRYFRN.LKHALADOURAN A SCHWARTZ K PEARLIAN S1AC0BS]  DARKROOW/GEFFENINTERSCOPE . - 9 by Franky Rizardo and E
ommm HELLO THERE Oillon Francis Featuring Yung Pinch 6 @ ADRIAN, The Mary Nixons | Mousse T.,among others, E
n D.H.FRANCIS (D.H. FRANUSE SANDOVAL, . RUSNENU MNOGAFOS 29 2 1he “ack is the ﬂ[st Chal[ 5
COMPLICATED Dimitri Vegas & Like Mike VS. David Guetta Feat. Kiiara 3 10 RE @ éléléywvm'&gw CashCash Feat. Conor Maynard |, topper for both acts. £z
OO A0 VELAS,LKE MIKE QL CLITUA RGN { DM IR YELAS.LKE M2 LL6 LETUAAANTON LA DLLUER PHRIAE ROBETLN SITER  SMKSH THE RO BERTA = BODAK vEllow (MONEV MOVES) cardi B 4 ’Gofdan Murray é 3
CRAWL OUTTA LOVE lllenium Featuring Annika Wells 10 1 e @ THE KSR GROUP/ATLANTIC 4 A5%0
ILLENIUM M BIANCANIELLO (N.DMILLER A WELLS, M BIANCANIELLOXA MORGAN) KASAYA/SEENING BLUE . ag g2
- — e @ HAVANA  Camila Cabello Feat. Young Thug | , g2
WE COULD GO BACK Jonas Blue Featuring Moelogo | ,, S SVCO/EPIC o o | ESie
JONAS BLUE (G.).ROBIN, |.BENNETT,EF.ERFJORD,H.B.MICHELSEN) JONAS BLUE/CAPITOL 0 Q AI.L S.I.ARS M;rt]n Solveig Feat. ALMA 5 - ;EE
ACROSS THEROOM  ODESZA Featuring Leon Bridges | 5, ' A ANCARFUBLC LS
QDESZA (H.G.MILLS,C.L.ENIGHTT.BRIDGES) FOREIGN FAMILY COLLECTIVE/COUNTER ¢ o 18 HAlluClNATlONS R3hah Feat. R I T u A L 6 5 g Eé
CAME HERE FOR LOVE Sigala & EllaEyre | 5, o b iHaB _ 4 ;ﬁga
SGALA (B.FIELDER CSTEINMYLLER, 5 WILD.B. CHRISTOPHER .M OMAHON.O.PARMAR]  MINSTRY OF SOUNDYB1/COLUMBIA- Slow HANDS N]a” Horan 15 ; E g -4
" o NEON HAZE/CAPITOL o388
BEST FRIEND  Sofi Tukker Feat. NERVO, The Knocks & AlisaUeno | ¢ 5 - — ESzl
SOF| TUKKER (SWAWLEY-WELD.THALPERN D M NERVO M NERVD, LPATTERSON A UENOH KAWANAGE)  ULTRA ALMOST HOME  Sultan + Shepard Feat. Nadia Ali & IRO 4 2253
ARMADA s
CALIFORNIA SUN Fenix & Lisa Williams 7 3 - 555%
FENIX (P.D.WDRTHINGTON, A MAMONOV,L.EWILLIAMS) CARRILLO :ﬂﬁ%}l{g‘!“ﬂ Above & Beyond Feat. Zoe Jshnston | 5 3tsk
- - - 8xis
RAINBOWS & WATERFALLS Pretty nghtsw —_— ‘
47 1 BAD AT LOVE Halse
NOT LISTED (NOT USTED) 8 MINUTES 20 SECONDS ASTRAWERRS ICART OO Y 5 s
AMOMENT APART O0ESZA H
QDESZA {H.G.MILLS,C.J.KNIGHT) FOREIGN FAMILY COLLECTIVE/COUNTER 2 7 :l?}!AFKFE/EG'EYEFr[lJ/I‘NN'TngS'W{ DJ Snake Feat‘ Lauv 2 E N
BEAUTIFUL CREATURES " lllenium Featuring MAX | ) ol M
ILLENIUMD. & PRAMIK (.0 MILLER,J L. HAWKES (LA, PRAMIK MG, SCHNEIDER D L SHYDER R GILLIES) Wuﬁgﬂlﬁ BLUE 32 5 yJERNWm';!IO}ES Dua Llpa 6 E:;: y (
RE-ENTRY FALLS OOESZA Featuring Sasha Sloan | 59 4 MIGENTE  J Balvin & Willy William Feat. Beyonce §§ =
ODESZA (H.GMLLSLJXNIGHT,S.SLOANE,N.BAD, AXHEATLE) FOREIGH FAMILY COLLECTIVE/TOUNTER SCORPIO/CAPITOL lA“N PARV ¢(DlUMEIA/REPUBLIL 1 3 g E E

80 Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 11.11.2017
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Thanks for your tireless commitment to empowering
young people to reach their full potential.

= Wi —

DERFECT WeeR(D

Join us as we build the dream together, bringing
education, mentoring and artistic expression to
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DANCE CLUB SONGS™

TITLE Artist | ws.on m
MPRINT/PROMOTION LABEL ART
."} coLA CamelPhat & Elderbrook g
OEFECTED
LOVE SO SOFT Kelly Clarkson ¢ h
ATLANTIC/RRP
NEW RULES Dualipa| ¢
WARNER BROS.
SILENCE Marshmello Feat. Khalid | ¢
JOVTIME COLLECTIVE/RCA
WHAT ABOUT US PInk | g
RCA
VAVING THROUGH A WINDDWY  Ben Plart & Cast Of Dear Bvan Harken | &
ATLANTIC
VERSACE ON THEFLOOR  BrunoMars | s
ATLANTIC/AG
DISCO TITS Tovelo | 4
ISLAND
BOOM Emily Perry | ¢
DAUMAN
CALIFORNIA SUN  Fenix & Lisa Williams | o
CARRILLO
FIRST TIME Kygo & Ellie Goulding | 1o
ULTRA/INTERSCOPE/RCA
SLOW HANDS Niall Horan | 2
NEON HAZE/CAPITOL
WOMAN  Kesha Feat. The Dap-Kings Horns | 4
KEMOSABE/RCA
BAD AT LOVE Halsey | 3
ASTRALWERKS/CAPITOL
DANGEROUS LOVE Katerina Villegas | ¢
BEAUTY QUEEN
EXHALE Angelica Joni | g
418
MIGENTE  JBalvin & Willy William Feat. Beyonce | 1y
SCORPIO/CAPITOL LATIN, PARKWODO/COLUMBIA/RE PUBLIC
STRONGER Catina Mezereon | ¢
SILK RDAD GLOBAL —_— '\
WALKIN’ ON THESUN 2017 Smash Mouth | 11 — = v
INTERSCOPE/UME G) ~
SUMMER FOREVER Kwanza Jones | ¢ Q h
INNOVATION E
LOOK WHAT YOU MAOE MEDO  Taylor Swift | [
BIG MACHINE/REPUBUC >
LOVER MY LOVE Tim Myers | 10 CZ)
PALLADIUM
I'MTOOSEXY  Likra Nate & Quentin Harmis as Black Stereo Faith
BLU FIRE/EPOD'PE ACE BISDUFTQ é [ ]
1GOT YOU Greg Gatsby Feat. J Allen | 4 [T |
418
DESPERADO Rihanna | 14 n
WESTBURY ROAD ROC NATION
LOVE INRUINS  Gryffin Feat. Sinead Harnett | 1
DARKROOM/GEFFEN LEGEND
1GOT A PROBLEN (1 WONDER...)  G.H. Kat Feat. Kickey Shiloh | 3 [ Bullets indicate titles with
VISCOUNT greatest weekly gains.
BODAK YELLOW (MONEY MOVES) CardiB | 5 Alb
h um Charts
THE KSR CROVPUATLANTI Recerding Industry Assn. of
THRILLER 2017 Michael Jackson | » America (RIAA) certification
MIJ/EPIC/LEGACY for physical shipments &
i e 5 = digital downloads of 500.000
COMPLICATED  DimitriVegas & Like Mike vs. David Cuetta Feat Kigm | > albums {Gold).
SMASH THE HOUSE/RCA A RIAA certification for
UNITY  Knife & Fork + Leo Frappier Feat. BeBe Sweetbriar | 7 ggfrﬁia g!‘g?}egﬁﬁ f‘md ightal
HITISAVE um[s(P\gHﬂum). Numeral
TOO GOOD AT GOODBYES Sam Smith ¢ L‘:}fﬁisg!:";?ﬂz‘f;“;lﬂs“l‘”mo
CAPITOL F
. . platinum level.
BELIEVE Bouvier & Barona Feat. Anmri | ¢ RIAA certification for
JACKED MONKEY physical sh\pmen[s»& digita
SHINE YOUR LOVE  Scotty Boy & Lizzie Curious | 2 ey
s noted with D\'an]ond symbo!
STUCK IN MY FEELINGS  Andreas Moss | ';Tiéfﬁffnﬁ fe‘ggm s multi-
== " = O Latin albums certification for
TIRED Alan Walker Feat. Gavin James | 12 physical shipments & digita
MER MUSIKK/RCA downloads of 30.000 units
F {Cro).
UH OH JakiNelson | 12 /\ Latin albums certification for
Rl physical shipments & digita
MORE THAN YOU KNOW Axwell & Ingrosso | 16 ?ﬁ:{”i“fga]diz:’g?ao%%;;’d”“
/ i |
AXWELL /REFUN/DEE 1M with Platino symbol indicates
DON'TYOUHIDE(L.1.B.}  Ivana Lola Feat AC & GetFar | 3 album’s multiplatinum level.
NEXT STEP
FEELIT STILL Portugal. The Man | » 23';?‘1:"[';8[‘ i 500,000
STLANTIC paid downloads and on-
PARTY ALL NIGHT Saladin | 5 demand streams where 100
PHUNK JUNK/418 s[re‘ams equal 1 download
FRIENDS Justin Bieber + BloodPop | 5 A‘mf{,\ )[g rtification for 1
GENPUP'SCHOOLBOY/RAYMOND BRAUN/DEF JAM/REPUBLIC million paid downloads
XWITHU Tom Budin & Luciana | a;"je?e”lg%";‘?;daiigi‘f]’::;
IOV e, 1download {Platinum).
FEELS (MHams reatPI'arrel ﬂlams Katy Pem‘&Bg Sean | g5 Numbera}nréoie? with Platinum
OLUMBIA symbol icates sengs
= multiplatinum level.
TESTIFY! HiFi Sean Feat. Crystal waters | 12
PLASTIOUE/DEF ECTED Awards
HAVANA  Camila Cabello Feat. Young Thug | L Lﬁg;ﬁ}sg‘ig ggrges& %
<O " — GG {Greatest Gainer for largest
REMEMBERT TOLD YOU  Nick Jonas Feat. Anne-Marie & Mike Posner | 15 volume gain)

SAFEHOUSE/ISLAND/REPUBLIC

WHAT LOVERS DO Maroon 5 Feat. SZA
222/INTERSCOPE

CROWN AND THE GIRLS Aprilann
DME

I LIKE ME BETTER

LAUWKOBALT

Lauv

DG (Digital Sales Gainer)
AG (Airplay Gainer)
SG (Streaming Gainer)

Publishing song index available
on Billboard.com/biz.

Visit Billboard.com/biz for
complete rules and explanations.

BILLBOARD.COM/BIZ for complete chart data

CONCERT GROSSES

GROSS

PER TICKET PRICE

$32,119,163
(03,937,610 REAIS)
$278.12/340.17

$18,529,324
(16,290,592 EUROS)
$341.23/368.25

$13,896,378
(253.998,950 PESOS)
$246.9%/321.95

$11,954,300
(10,952,398 EUROS)
$742.20/354.57

$11,792,289
(10,803,965 EUROS)
$742.50/354.57

$11,202,349
(10,079,627 EUROS)
$477.90/855.57

$11,078,667
(193,468,750 PESOS)
$20073/337.28

$10,304,275
(10A79,511 FRANCS)
$455.52/855.67

$8,769,703
(7,828,267 EUROS)
$324.88/356.01

$8,762,079
(7,886,633 EURDS)
$249.98/$55.55

$8,510,736
(55,285,864 KRONER)
$254/353.88

$8,487,199
(7,775,879 EURDS)
$742.20/354.57

$8,336,580

$500/$250/$140/855

$8,070,869
$195/395

$7,880,697
(69,218,205 KRONA)
52‘75 45/55774

$7,627,138

$500/$250/$1459/§59.50

$7,618,277
(6,887,563 EURDS)
$331.83/$55.30

$7,446,382

$350/$39.50

$6,449,019
(18,927,870,002 PESOS)
$221.47/381.77

$6,146,461
(5,536,572 EUROS)
$249.79/355.51

$6,146,221
(3,829.488,000 PESOS)
$401.27/362.60

$3,891,636
$193.50/393/365/849

$2,754,980
(8,737,822 REAIS)
$201.79/337.84

$2,548,034
$204/3154/3103/845

$1,924,380
(1,452.470)
$51. 34/324 18

$1,901,635

$79.50/$39.50

$1,778,002
$199.50/569.50/$4950/535

$1,653,890
$275/390

$1,586,056
(31,965,123 CANADIAN)
$137.21/348.02

$1,578,470
$250/524

$1,539,075

$130/330

$1,493,298
$235/$30

$1,421,010

$225/%27

$1,317,867

$299.50/349.50

$1,316,320

$140/526

ARTIST
VENUE ATTENDANCE
DATE CAPACITY

U2, NOEL GALLAGHER'S HIGH FLYING BIRDS

PROMOTER

ESTADIO DO MORUMBI, SAQ PAULO s UVE NATION GLOBAL TOURING,
L. 19. 2422, 25 FOUR SELLOUTS MOVE CONCERTS, DC SET GROUP
THE ROLLING STONES, CAGE THE ELEPHANT

U ARENA, PARIS 109,126 CONCERTS WESV/AEG
X1.19,22. 25 THREE SELLOUTS PRESENTS, INTERCONCERTS

U2, NOEL GALLAGHER'S HIGH FLYING BIRDS

FORQ SOL, MEXICO CITY, MEXICO 117,098 LIVE NATION GLOBAL
XT. 34 TWO SELLOUTS TOURING, OCESA-CIE
THE ROLLING STONES, KALEO

STADTPARK FESTWIESE, HAMBURG 81,193 CONCERTS WESVAEG PRESENTS
SEPT. 9 SELLOUT FKP SCORPIO KONZERTPRODUKTICHEN
THE ROLLING STONES, KALEO

OLYMPIASTADION, MUNICH 72637 CONCERTS WESVAEG PRESENTS,
SEPT. 12 SELLOUT FKP SCORPIO KONZERTPRODUKTICHEN

THE ROLLING STONES, KALEO, JOHN LEE HOOKER JR.
BEIM RED BULL RING, SPIELBERG, AUSTRIA 95,004 CONCERTS WEST/AEG
SEPT. 16 SELLOUT PRESENTS, NOVA MUSIC

U2, NOEL GALLAGHER'S HIGH FLYING BIRDS
ESTADIO (NICO CIUDAD DE LA PLATA, BUENOS AIRES 86,466
XT. 1041 TWO SELLOUTS

THE ROLLING STONES, THE STRUTS
STADION LETZIGRUND, ZURICH
SEPT. 20

THE ROLLING STONES, LOS ZIGARROS

UVE NATION GLOBAL TOURING,
DG ENTERTAINMENT

48,963
SELLOUT

(ONCERTS WESVAEG PRESENTS,
ABC PRODUCTION

ESTADI OUMPIC LLUIS COMPANYS, BARCELONA 58,622 (DNCERTS WESVAEG PRE SENTS,
SEPT. 27 SELLOUT DOCTOR WUSIC PRODUCTIONS
THE ROLLING STONES, DE STAAT

AMSTERDAM ARENA, AMSTERDAM 54791 CONCERTS WEST/AEG

SEPT. 30 SELLOUT PRESENTS, MOJO CONCERTS
THE ROLLING STONES, RIVAL SONS

TEUA PARKEN, COPENHAGEN 002 CONCERTS WEST/AEG

XL3 SELLOUT PRESENTS

THE ROLLING STONES, RIVAL SONS

ESPRIT ARENA, DUSSELDORF, GERMANY 43295 (ONCERTS WESVAEG PRESENTS,
oT. % SELLOUT FKP SCORP|O KONZERTPRODUKTIONER
CELINE DION

THE COLOSSEUM AT CAESARS PALACE, LAS VEGAS 48,902 AEG PRESENTS, CAESARS

SEPT.19-20, 22-23 26-27,29-30, 0CT. 3-4,6°7

BUDWEISER MADE IN AMERICA FESTIVAL: JAY-Z, J. COLE & OTHERS
BENJAMIN FRANKUN PARKWAY, PHILADELPHIA 111,189 UVE NATION
SEPT. 2-3 TWO SELLOUTS

THE ROLLING STONES, HELLACOPTERS
FRIENDS ARENA, SOLNA, SWEDEN 53,770
ocr. 12 SELLOUT

ERIC CLAPTON, GARY CLARK JR., JIMMIE VAUGHAN

THE FORUM, INGLEWOQOD, CALIF. UVE NATION

50,951 12 SHOWS 10 SELLOUTS  ENTERTAINMENT

CONCERTS WEST/AEG
PRESENTS, EMA TELSTAR

SEPT. 13, 1516, 18 FOUR SELLOU'T$

THE ROLLING STONES, THE STRUTS

MURA STORICHE, LUCCA, ITALY 55604 (ONCERTS WESVAEG PRESENTS
SEPT. 23 SELLOUT ALESSANDRO £ GALL
DEPECHE MODE, WARPAINT

HOLLYWOOD BOWL, LOS ANGELES 65,808 ANDREW HEWITT €O. &
OCT. 12,14, 16, 18 FOUR SELLOUTS BILL SILVA PRESENTS

U2, NOEL GALLAGHER'S HIGH FLYING BIRDS
ESTADIO EL CAMPIN, BOGOTA 39272
ocr. ? SELLOUT

THE ROLLING STONES, LEON BRIDGES

GELREDOME, ARNHEM, NETHERLANDS 35338
OCT. 15 SELLOUT

U2, NOEL GALLAGHER'S HIGH FLYING BIRDS

UVE NATION GLOBAL
TOURING, OCESA-CIE

CONCERTS WEST/AEG
PRESENTS. MOJO COMCERTS.

ESTADIQ NACIONAL, SANTIAGO 53,422 LVE NATION GLOBAL
T 14 SELLOUT TOURING, DG MEDIOS
DEPECHE MODE, WARPAINT

MADISON SOUARE GARDEN, NEW YORK 2813 LVE NATION

SEPT. 9,11 TWO SELLOUTS

JOHN MAYER, RODRIGO Y GABRIELA

ALLIANZ PAROUE, SAQ PAULO 32393 MOVE CONCERTS, UVE
OCT. 18 38,000 NATION

MARCO ANTONIO SOLIS, JESSE & JOY

THE FORUM, INGLEWOQD, CALIF 3887 LIVE NATION
K1.1314 TWO SELLOUTS

RICKY GERVAIS

EVENTIM APOLLO, LONDON 44045 LIVE NATION

0. 47,914,179 45,673 13 SHOWS

GREEN DAY, CATFISH AND THE BO‘I"I'LEMEN

WRIGLEY FIELD, CHICAGO 32491 LVE NATION

AUG. 24 42442

OARYL HALL & JOHN OATES & TEARS FOR FEARS, ALLEN STONE
STAPLES CENTER, LOS ANGELES 20558 MG PRESENTS
SEPT. 1415 24,064 TWO SHOWS

GLINS N’ ROSES, ROYAL BLOOD, AYRON JONES AND THE WAY

THE GORGE, GEORGE, WASH. UVE NATION
SEPT. 3 22000

DEPECHE MODE, WARPAINT

AIR CANADA CENTRE, TORONTO 14,863 UVE NATION
SEPT. 3 15,000

DEPECHE MODE, WARPAINT

T-MOBILE ARENA, LAS VEGAS 14,114 UVE NATION
SEPT. 30 15,096

JIMMY BUFFETT

XFINITY CENTER, MANSFIELD, MASS. 19.850 LVE NATION
AUG. 19 8,876

DEPECHE MODE, WARPAINT

ORACLE ARENA, DAKLAND 12,850 LVE NATION
X1 10 SELLOUT

DEPECHE MODE, WARPAINT

SAP CENTER, SAN JOSE 12990 LVE NATION
oT. 8 15000

ALLIN FOR THE GAMBLER‘ KENNY ROGERS' FAREWELL CONCERT CELEBRATION

BRIDGESTONE ARENA, NASHVILLE OUTBACK CONCERTS

ot 25 smou’

DEPECHE MODE, WARPAINT

KEYARENA, SEATTLE 12.675 UVE NATION
ocT. 21 14,000

Data for week of 11.11.2017

U2 Scores
In Brazil

U2 (above) powers

its way ta No. 1 on the
Boxscaie chart with the
highest-giossing concert
engagement of the yeai
so far by a solo headliner:
a four-show 1un at Sao
Paulo’s Estadio do Morumbi
that tops $32 million in
sales. The Octaber dates
were the final stop on
the band’s Joshua Tiee
Tour that played thiee
continents duting a five
manth span.

With a total attendance
count of 278,718 for all four
shows, the Sao Paulo run
capped the tour’s thiee-
week stretch through five
Latin American countiies
that wiapped Oct. 25.
Ranked thiid on the chait is
a two-night stint at Mexico
City's Foro Sol that kicked
off the Latin leg. Shows
followed in Colombia,
Argentina and Chile befare
the tour wiapped in Biazil.

Ticket sales from the
Latin tiek bump the
tour's overall gioss past
the $300 million mark,
making it one of the yeai's
top giossers. That is not
uncommon for the iconic
lrish band that has 1anked
among the top five tours
of the year seven times
since 2000, and four times
at No. 1.

Also making an impact
on the latest tally is
Depeche Mode, chaiting
with seven dates from its
ongoing Global Spirit Tour.
Landing at No. 18 is the
trek’s highest-grossing
engagement so far during
its six-month run: a four
night stint at the Hollywood
Bowl in Los Angeles with
$74 million at the box
office. With over 1.5 million
tickets sold worldwide,
Depeche Mode's tour — like
U2's —is on tiack to rank
among the yeai's best, with
sales alieady suipassing
$100 million. The Global
Spitit Tour is scheduled
to wiap Maich 27, 2018, in
Sao Paulo. —Bob Allen

ROBIN MARCHANT/WIREIMAGE

songs played
served

ed to Bob Allen at bob allen@billboard.com. DANCE CLUB SONGS: The week's most pop
d explanations. © 2017, Prometheus Global Media, LLC and Nielsen Music

re should be sul
or comple!

rts as reported by promoters, venues, managers and booking agents. Bo
from a national sample of club DUs. See Charts Legend on billboard,

BOXSCORE: The top grossing c
in dance clubs, compi
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TOURING

CONFERENCE
STAUVARDN

NOVEMBER 14 & 15, 2017
MONTAGE BEVERLY HILLS

RECHD | =R NRDA

THE PREMIER EVENT DEDICATED TO THE LIVE MUSIC INDUSTRY

FEATURED SPEAKERS INCLUDE:

TIM MCGRAW MATOMA DAVID ZEDECK
artist artist UTA
FAITH HILL MICHELE BERNSTEIN RANDY PHILLIPS
artist WME LiveStyle
JAY MARCIANO STACY VEE SAM HUNT
AEG WORLDWIDE/ Goldenvoice Paradigm Talent
AEG PRESENTS TY STIKLORIUS Agency
DIPLO Friends at Work JOHN MEGLEN
artist/producer LIL DICKY Concerts West/AEG
LOUIS MESSINA artist BRENT SMITH
Messina Touring TOM WINDISH WME
Group Paradigm Talent GARY RICHARDS
DAVID MARCUS Agency LiveStyle

Ticketmaster

com )LX
CZP"“;RL AEG ﬁ [EVBRADON], B eupmetel R ENA e FOR SPONSORSHIP OPPORTUNITIES

-------- VERIFIED FAN"
LR Lee Ann Photoglo - 615-376-7931 - laphotoglo@gmail.com
SPOCNEEMRNA Goldenlcenter \oion oens CHESABEAXE . TaxSlayer cvemviomws Cynthia Mellow « 615-352-0265 « cmellow@comcast.net
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REWINDING
THE
CHARTS

o0 Years Ago

THE CRYSTALS SCORED
A NO. 1IN NAME ONLY

The Phil Spector-produced “He's a Rebel” was actually performed by
another girl group, The Blossoms, led by a 21-year-old Darlene Love

ON THE BILLBOARD HOT 100 DATED
Nov. 3,1962, The Crystals’ “He’s a Rebel”
hit No. 1, giving the girl group its first
and only chart-topping hit —though the
quintet didn’t actually perform the track.
The backstory is a murky one. Prior
to the release of “He’s a Rebel,” the
actual Crystals had already charted two
hits on the Hot 100 for infamous '60s
producer Phil Spector’s Philles label, and,
reportedly, he wanted themtorelease a
recording of the song before a version by
singer Vikki Carr could find success.

The Crystals were not available to
record the track, however, so Spector
hired another girl group, The Blossoms,
led by singer Darlene Love, then 21, with
the understanding that they would not be
credited. Members of The Crystals have
refuted the story, saying that Spector
simply issued the single under their name
without their knowledge.

After the success of “He’s a Rebel,”
The Blossoms continued to work with
Spector, singing background on such
classics as The Righteous Brothers’

“You'’ve Lost That Lovin’ Feelin’,” and
performing once more as The Crystals
on “He’s Sure the Boy I Love.” Love
eventually went solo and recorded what
became her signature song: “Christmas
(Baby Please Come Home).”

As for The Crystals, they charted two
more top 10s: “Da Doo Ron Ron” and
“Then He Kissed Me,” notching their
final Hot 100 hitin1964.

Spector is serving a prison sentence
after being convicted of second degree
murder in the shooting death of actress
Lana Clarkson. Love, now 76, went
onto sing backup for Cher and Luther
Vandross, appear on Broadway and be
inducted into the Rock and Roll Hall of
Fame in 2011. She won her first Grammy
Award in 2015 for her work in 20 Feet
Fromn Stardom, a documentary about
backup singers. She continues to tour,
and, not surprisingly, her set includes
“He’s a Rebel.” KEITH CAULFIELD

The Crystals’ Barbara Alston,

Mary Thomas, Patricia Wright,
Dolores “Dee Dee” Kenniebrew and
Dolores “LaLa” Brooks (from left) in
New York circa 1962. Inset: Spector
(left) and Love at Gold Star Studios
inLos Angelesin1963.
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SAM SMITH THE THRILL OF IT ALL




