
It’s Drake Vs. Timberlake!

Hanging with The Lonely Island’s lovable ‘Dick in a Box’
bros — starring frontman Andy Samberg — as their

Bieber-busting Popstar: Never Stop Never Stopping finally (!)
From left: 

Akiva Schaffer, 
Samberg, 

Jorma Taccone

gives the top 40 the Spinal Tap it deserves
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Pink's "Just Like 
Fire" jumps up the 
Hot 100 after her 
memorable Billboard 
Music Awards 
performance.

ending May 26. -GARY TRUST

Fire
Artist

IMPRINT/PROMOTION LABEL

Pink Lights A
At The BBMAs

HE TWIN POWERS OF 
the Billboard Music 
Awards and a big-ticket 
kids’ film are helping

Pink land her first hit single in three 
years. The pop singer-songwriter’s 
“Just Like Fire” lifts 30-26 on the 
Billboard Hot 100 (dated June 4) with 
top Digital Gainer honors, leaping 
16-8 on the Digital Songs sales chart 
with 60,000 downloads sold (up 18 
percent) in the week ending May 19, 
according to Nielsen Music.

Fire” is Pink’s 10th top 10 on 
Digital Songs and her first since “just 
Give Me a Reason” (featuring Nate 
Ruess) led the list for four weeks 
in 2013. That single also topped the 
Hot 100 for three weeks, marking 
Pink’s fourth No. 1. She achieved

her first Hot 100 leader 15 years ago 
this week as one-fourth of the 2001 
all-star cover oflabelle’s “Lady 
Marmalade” (see story, page 80).

“Fire” is from upcoming Disney 
movie Alice Through the Looking 
Glass, which will open domestically 
on May 27. The buzz from the 
film’s premiere should continue 
to spark “Fire,” as well as Pink’s 
acrobatic Billboard Music Awards 
performance, broadcast live on ABC 
from the T-Mobile Arena in Las 
Vegas on May 22 (for coverage of the 
show, see pages 22 and 48). Sales 
gains for all of the night’s performers 
and winners following the festivities 
will make an impact on the June 11 
charts, covering the tracking week

Title CERTIFICATION

PRODUCER (SONGWRITER)

B One Dance Drake feat s »
H LSÄA1M0GUWWAS MOSTCASMMOHETHHJBUC

1 7

Panda ▲ DesIlgner
MENACE (&SEL9X 1«. AKHAN) GO.O.Ü/MF JAM

1 13

Can’t Stop The Feeling! Justin Timbertake 1 2

7 Years ▲ Lukas Graham
FUTURE ANMWIOU GFOFKM-lAAMRSfOWESlMftSTCW’MPILEGAARD) WARNER BROS

2 18

Work From Home ▲ Fifth Harmony
AA*KU>AUiA^(lCOUMA*UMMCa£Sn<^  ̂ STCO/EPK

5 12

Don't Let Me Down® TheChairtsmokers Feat Daya
THE CHA^SMO««(ATAGGARI£WAWEH1HA»IS) DtSRUPTOR/COlUMBlA

6 14

1 Took A Pill In Ibiza ▲ Mike Posner
UPO$NWATWEFE(M.PO$NER] tSLWO/REPUBLlC

4 8

Work A Rihanna teat 0^ 1 17

Pillowtalk Zayn
llEKWOX(ZMAUK.LLiNNOXMHAh*«S.ARAM^lDESAGARRfTT) RCA

1 16

Needed Me Rihanna
MSTIUFT ROMkfflOC NATION

10 16
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Billboard Hot 10Û

Your debut hit, “Don’t Mind," interpolates 
Barry White’s "Practice What You Preach." 
What prompted you to do that?
I ve always been inspired by Motown and 
soul. I'm a huge Barry White fan, so I had to 
pay homage. I wasn't like, "This is the one!" — 
I freestyled the whole thing. It's probably my 
400th record, I ve got a lot of music.

“Don’t Mind” features French, Spanish, 
Japanese and Haitan Creole phrases. Do 
you speak any of them fluently?
I like everything and everybody. Even if I can 
only say one thing in their language, I love 
knowing how to speak to people no matter

where they're from. That's the basis of the 
song: to tap a nerve in each demographic.
I recently realized I don't mention everyone's 
country in the song, but they all still love it!

Based on the track, it sounds like you 
have a girlfriend in every town.
Nah — they all love me, but I have one lady.
In the Bahamas especially, it's like I'm a 
rock star — I can't leave the airport without 
making a scene.

How’s being signed to DJ Khaled’s label? 
He's like a Beatle You can'ttell me his team 
isn't working! eliasleight

SIA
FEATURING 
SEAN PAUL 
Cheap Thrills

The song hits a new high in 
its 14th week on the Hot 100, 
fueled by continued growth 
in radio audience (20 million, 

up 38 percent) and sales 
(27,000, 11 percent)

Title CERTIFICATION 
ppooucer (songwriter)

Artist
IM PPHT/PROMOTION lABH

love Yourself A Justin Bieber
KflinlUIKOIKMtHHUMllMB) SOeOUOr MTM0fe»*UNW> Ml

This Is What You Cane For Calvin Hanis«.Nunn,

Never Forget You A Zara Larsson & MNEK
<KO®aMWffwac

Dangerous Woman Ariana Grande
MAX MARTHLCARLSSON(1CARL$$OHR.GOLAN) REPUBLIC

Stressed Out A twenty one pilots
MtLIZOfOO(TJOSlPH) FUELED BY RAMEN RRP

My House A
ICARI SSONÍTC* LARCH CARLSSON
RGOLAHKUiBOÌSekSRHAMMOM))

Flo Rida
pot bowlantic
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Cake By The Ocean ▲ DNCE
I.UARSSCNmDHCSONpR'mSSCKFI  ̂ WUW:

Me, M yself & I A G-Eazy x Bebe Rexha
G-EAZWG/VGflA

No A Meghan Trainor
RRKD(URÍD€«JOATRANORALHI^ WC

Low Life • Future Feat. The Weeknd
BOI MUCKS MHM4 AM MKNWI TlOICOf.WI 
wnwiNitN twim htrrWMi mlMviin M/mjUHrv/w

A 

lì ß

1 27

9 3

B 14

10 10

2 35

4 28

9 31

7 29

3 n

B 15

Ji 11 Ú Title ct.wicAnoN Artist
PRODUaP (SONGWWKRJ IMPRINT/FROMOTION LABEL

£
<££

Li

SOu

20 21 H.O.l.Y. Florida Georgia Une
1.MCX ¡BUS» LNCYPHRT.WWL ARSEN] REPUBLIC NASHVILLE

20 3

Q 35 Controlla Drake
OKIOfWKMlf.K 22 3

® 23
Pop Style Drake Feat. The Throne

TOUNO M3HET<ASH PUBLIC
16 7

O © Close Nick Jonas?««.row to
MATTMW6 FCW IPJRWSSaiAUARSS^ 
U.rHNLS 1 IRAN nr.KM 101 SAIWUSE/SANMWÄIC

24 8

25 22 25 Oui • Jeremih
NSCtZDCKUTtLPfarONXCAJKW&LCMARTWl WCX SCHJLTZ/DEF JAW 19 20

® I® © Idg Just Like Fire Pink
WALT WSMY/RCA

26 5

26 25 27 2 Phones A Kevin Gates
kazwmwassocawvlank

17 20

® ® 28 Let It Go A James Bay
LKMGUBAY.PBARRY] REPUBLIC 28 22

27 24 29
Sorry △ Justin Bieber

SCHOOtBOY/UTKKWBPAUWDEnMJ
1 30

® Q Lost Boy • Ruth B
RUTH B (R.KRHI COLUMBIA 30 6

(s) 36^ 0 Don’t Mind Kent Jones
(□ONßiWCICNE^iVALBLZA^^ 
AC LOBGUVSTfTNKMClA&BWHTi) STÄtCW TH BEST PC

31 3

@ 32 My Boo Ghost Town DJ’s
R.TTRRY (R.TERRYCMAHON4.IR.) SOSOD€F/COIUK®A/LEGACY

27 34

® 4H ^1 TOO GOOd Drake Feat. Rihanna
85 AGRAMMIUtN’V 33 3

® 0 Cheap Thrills Sia Feat Sean Paul
GXlJRSnNßKLFlÄ{R.GKURSTmPHff4F»QUiS) MCNKEY WZZ1E/RCA

34 14

® 49 Hype Drake
TO^MOMKIWUOliWM

33 3

A © Ride twenty one pilots
RREED (T JOSEPH) FUttED BY RAMEN/RRP

36 10

®) 32 37 Exchange Bryson Tiller
MKeWCSJBTUffWHPNANiW.UOWSONJNHAU]  TRAWOULKA 26 30

® 29 38 Middle ® DJ Snake FeaL Bipolar Sunshine 20 18

HOTSHOT 
DEBUT

Me Too Meghan Trainor
RREED(MTRAJKXE.R£DE»Cj>HP<)UNJDESROUliAUXASVENSSOH EPIC

39 1

II 31 40
Sorry Beyonce

PA«WOOD/COLIA«IA
11 4

36 34 41 Stitches A Shawn Mendes
MTSMkl SUMVWMUC

4 52

39 39 42 One Call Away A Charlie Puth
U FtMKEWtM 11» AN^SCATl»
UAMZDOHAlilA&AAC^ A*TXSJ WTftfkS GROUP AflANIK

12 25

® 43
Cllt It O.T. Genasls Feat. Young Dolph
H PC KAKfpRCRfSMDEIAtCWS L 
AtHORNKMjfr NSTlYfVTKCONGLOMRAJLATlANX

37 13

69 44J Í44 J Came Here To Forget Blake Shelton
SKF€»CKSiCWtSEMAND«UTTAN| WARNER BROS NASHVRlE/WMY

40 II

O 40 45 Somewhere OnA Beach • Dierks Bentley
RCOmWAAHMmEUKWAMlMEM CAI1101NASXVW

35 16

ê) 46 Humble And Kind * Tim McGraw
RGA1LMCRE.I MCGRAW |L MCKENNA} MCGRAW/BIG MACHINE

30 15

® 56 Still Here Drake
tA*ZHSK»)M3AWIK*IJB.M5HW KXJHG kOfiTCASM ktMimBLT

40 3

43 42 48 Roses A The Chainsmokers mi. roz«
THE CHAINSMOKERS(ATAGGARLEMENCEl) DISRUPT OR/COLUMBIA 6 31

46 46 49
Don’t A Bryson Tiller
»«W TRAPS<XM/RCA ß 34

(38) 63 □ Grammys Drake Feat. Future
N51MJA GIAWlNLSHIALHllilUH
ILAwFD HOSXNBMIUWil TCCNG I.Cf<Y<ASHMCHE!/MPU8LK

38 3
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PRODUCER (SONGWRITER) IMWlNT/PROK<OnON(AMl

J ii f *

77 «► Al the'Way Up FaUoe&RemyMatwi Hmd>u.«m.srts«d
51 8

©
ii^

T-Shirt Thomas Rhett
&HUEFJJfUA$URi(AXK)ianM VALORY

50 12

Wild Things 9 Alessia Cara
MALAY (LRXiOAC ARACClOLO.C-TllMAhllNKHERtANYE) E P/tJEF1AM 51 B

® Snapback Old Dominion
S_MCANALLY[MRAMSEYJ. ROSEN.RTURSI) RCANASHV1UE 50 17

® 66
Childs Play Drake

TOUNjMONEYXAjHMDMYWUttt
49 3

® 5E>
Huntin’, Fishin’& lovin’Every Day Luke Bryan

CAfflaHW/lUl
53 8

78 Mind Reader Dustin Lynch
MJ.CONES (R.AKJNSB. HAYSI BROKEN BOW 57 13© 

© 
© 
© 
©

79 Never Be Like You Flume fmi^
RUMLKALGP.iARLE Y IHLSTRf TEN
A.DE GARRIS-BRI  GANTE.GPEARltY) FUTURE CLASSIC/MOM «POP

58 7

S 71
With You Drake Feat. partynextdoor

47 3

® 73
9 Drake

45 3

® 74 Feel No Ways Drake
TO«»»''“

53 3

•

D
© Wicked Future

UUaLENhDWlBURNLTWAYNCIHLUElL&QCECAH A-VFREEBA.NDZ/EPIC
62 5

19 63

1 

>

Formation Beyonce
F.M Will HAW-IIRPKWOKNDWUS
MLWUAMSAH0(^XU»OWH PAMVOCOCai»«A

10 4

80 64 My Church • Maren Morris
BUS6ELMMOm(BU$8EiMMOftRIS] COU*v«l A NASHVILLE

50 17

® 54 6E
Think Of You Chris hung Duet With Cassadee Pope

40 14

67 (so) 68 The Sound Of silence Disturbed 
KCHURKO(PSJMON) RE PRISE/WARM «BROS.

42 13

Wherever 1 Go OneRepubllc
VOSiY/NISSCOT

67 1NEW ©
©
©
©
©

O 80 U With Me? Drake
OXlWTlMMnMr

44 3

NEW The Fighter Keith Urban Feat Carne underwood
BUSSE LXURBANPCUWANBUSBEE) KT RECVC AZTOL NASHVILLE

69 1

92 i - J
Body Dreezy Feat. Jeremih
BL OOOPOP(BTHAZZAROMT UCKER. SSlEDGEJPJElTON) INTERSCOPE 70 9

® 

®

(Z Uber Everywhere MadeinTYO
K SWtSHA [MOAVK.K.HAMNGMIST) PRIVATE CLU8/CONMSSION

68 7

72

►

■

if It Ain’t Love Jason Derulo
67 6

73 Wasted Time Keith Urban
GW^SXUM^(KlXtBANG^^ HnRSyCAZIOlHASMMQi

64 4

16 48 74 Hold Up Beyonce
B 4

® 92
Fire & Desire Drake

TCUHGKKXEYCASH  MONEY tLFUBlK
75 3© 

©
©

® ( 78 ' 1 Hate U 1 Love U gnash FeaL Olivia O’Brien 
GNASH (GNASHO.OWIEN) ¿/ATLANTIC

76 5

You Don’t Own Me Grace Fea. c-eazy
GUONES RPJGHU (LMADAÄA.DWHTE) Rf GM MUSIC SOCKTE /RCA

77 3

76

85 @

78: Kiss It Eletter Rihanna
L£H*SXS> (IBHASKff JGLASSTSNQAIUI JWTT) WBTBURTROAD HOC NATION

62 7

Church Bells Carrie Underwood
MßFöGHT (Z.CRCWELL.BRETT 1AMEVLUNDSEY) B/ARlSTA NASHVILLE 79 2

SC) Might Not Belly Feat. The weeknd
BENBlLONS[ABAiSKATESEATLRD<H) CW LLTtS DE AD/ROC NATION

68 13

FIFTH HARMONY 
FEATURING TY DOHA SIGN

Work From Home

Fifth Harmony and Ty Dolla 
Sign each score their first 
No 1 on the Mainstream 
Top 40 radio airplay chart as 
"Work From Home" surges 
4 1. "Work" previously 
topped the Rhythmic Songs 
tally (dated May 21). marking 
Fifth Harmony's first No 1 on 
an airplay survey The song, 
which returns to its No. 5 
peak on the Billboard Hot 100 
following a performance at 
the Billboard Music Awards 
on May 22, introduces the 
quintet s second full-length, 
7/27 (May 27). gt

s
Ji J ri Title ctRTiHCATtpH Artist

PRODUCER (SONGWRITER) IMMINT/MOFAOTLOW LABft

£ jta Jlei

94 [77] © Head Over Boots Jon Pardi
BBUTLERUPARDt (LPARDLLLAJRD) CAZTCX NASHVILLE

77 12

© Record Year Eric Church
UOYafE.CHURCHLHYa) EMI NASHVILLE

82 5

RE-ENTRY © Redemption Drake
IBSh woo«nHiMiiMC

6i 2

RE-ENTRY © Weston Road Hows Drake
KX»«l»»(X>S<M0«rWUU:

54 2

RE-ENTRY © Keep The Family Close Drake
MBDAXE (AGRAHAMMBOATE) YOUNG MONEY/CASH MONE Y,RERJMC

68 2

NEW © No Probl em Chance The Rapper fm. j »w s z
UACXSON.br ASSTRACKS iCLM N HTTTI FPS, 
&<>STtKLlACKSCN.Cat^O$T^ CHANCE THE RAPPER

86 1

® Ft?) 87
light It Up Major Lazer Feat. Nyia& Fuse ODG
»OJP BLENDE PJTWPENTZPI.KCIGEPEFINTHCPBCUFNE
Wi YD AMALCOMSSWFt.N PAB»0n A) MAD DECENT

75 10

100 88 law Yo Gotti Feat .E-40
8>G FRUIT (M.MMS.LQOPTOHLT. STEVENS) COCAM MUZK/EPlC

79 6

® vD 89 Piece By Piece Kelly Clarkson
GKURSTlhUHALBE RT [K.CLARKSON.GKURSTH] I9^CA 8 12

RE-ENTRY © Faithful Drake Feat. Pimp C & dvsn
72 2

zo 91
Lights Come On Jason Aldean
MKNOXfa«U£YTHU8eAR£UM.SCHMtt.LRO8StNS.B,WAxRENB.WARREN] BROKEN BOW

43 6

NEW © THat Part Schoolboy Q Feat. Kanye west
NOtUSTEDINOTUSTED) TOP DAWG/INTERSCOPE 92 1

NEW © Blessings Chance The Rapper
PWlXfCHSGALC C6T®1NK» K169MTT 
PWljaSwSG^CWUHAAtAONDNKXI CHANCE TH RAW

93 1

NEW © I’m Sorry Adam Wakefield
a APPLEWRRY(CDU0OlS.AGOft.EYCSTAaETON) REPUBLIC

94 1

vÖ © MeSSin* AfOUnd Pitbull FeaL Enrique Iglesias
70 3

vJ 96 Moolah Young Greatness
lAZZEPHA(TKXaP ALEXANDER) QUAJJTY CONTRCUMOCCWVCAPtTCX

85 6

Faded Alan Walker
vJM 9I 4

© 98 Noise Kenny Chesney
W ¡UEOMCUWAWU

72 6

NEW Unsteady XAmbassadors 99 1

91 89 too Promise Kid Ink Feat Felty wap
Di MUS WD jBKqUNSDAKJAn AH
N.ALJO(NDlHUa«fivJMAXWEU| TUA NUHN GKXlMB CLASSIC1CA

57 14

TheRyan Tedder-ied group 
returns with a track that starts 
on the Digital Songs chart at 

No. 31 (30,000 sold) On Adult 
Top 40, it zips 27-19

X Ambassadors follow their 
No 17-peaking Hot 100 hit 

"Renegades’’ with the entry of 
"Unsteady,” which rose to No. 4 

on Alternative in February.
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THIS WEE
Volume 128/N

Shirley Manson 
photographed 
May 18 at 
XIX Studios in 
Los Angeles.

48 Smile, Baby, One More Time
Exclusive Billboard Music Awards 
backstage portraits of Britney Spears, 
DNCE, David Guetta and more.

ON THE COVER 
From left: The Lonely 
Island's Akiva Schaffer, 
Andy Samberg and 
JormaTaccone 
photographed by 
Miller Mobleyon April 21 
at Milk Studios in Los 
Angeles. Styling by 
George Kotsiopoulos. 
Schaffer, Samberg and 
Taccone wear OppoSuits 
suits and ties and Kooples 
shirts. For an exclusive 
interviewand behind- 
the-scenes video, go 
to Billboard.com or 
Billboard.com/ipad.

FEATURES
42 Too Swag To Fail As celebrities 

like Justin Bieber take the music 
life to woozy new heights of 
extravagance, The Lonely Island at 
last delivers Hollywood's first top 40 
mockumentaryrPopstor: Never Stop 
Never Stopping.

CODA
bo In 2001, a cover of Labelle’s “Lady 
I Marmalade” went to No. 1.

7 DAYS ON THE SCENE
22 Parties The Billboard Music Awards’ 

red carpet and red-hot show in 
Las Vegas.

THE BEAT
27 Ontheeveof a newalbum, 

Garbage’s Shirley Manson reveals 
a terrifying teenage sexual 
experience and how she found 
renewed confidence.

30 Billboard takes aim at which single 
will rule as Song of the Summer 
this season.

TOPLINE
13 With the album-release process 

upended in recent months [see 
surprise drops by Kanye, Rihanna, 
Beyonce, Drake], how has the shift 
affected artists, streaming services, 
labelsand fans?

16 Exclusive: The Weeknd’s manager 
Tony W. Sal joins Guy Oseary’s 
Maverick consortium.

THE BILLBOARD HOT 100
i Pink ignites with “Just Like Fire.

BACKSTAGE PASS
53 Lionel Richie, Tom Petty and others 

open up on crafting their iconic 
anthems ahead of their Songwriters 
Hall of Fame induction.

57 Cupcakesand puppies for Ariana? 
The lengths venues go to as they vie 
for marketing kudos.

60 MIDEM marks 50 years.
63 Drake’s rise [after Taylor’s treadmill 

ad] is a worldwide publishing win.

STYLE
37 When liber-wealthy stars like 

Jay Z set sail, they opt for these 
sporty watches.

38 Looking for the ultimate in 
pampering [and privacy]? Follow 
Katy Perry’s lead and hop aboard 
a mega-yacht.

40 Jennifer Lopez's designer Zuhair 
Murad delivers the drama [and the 
skin!] for the diva’s Vegas run.

TO OUR READERS 
Billboard will publish 
its next issue on 
June 10. For24-7 
music coverage, go 
toBillboard.com.

Billboard.com
Billboard.com/ipad
toBillboard.com
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bi llboardMike Bruno
SENIOR VICE PRESIDENT, DIGITAL CONTENT

Craig Marks

EXECUTIVE EDITOR

Shanti Marlar

CREATIVE DIRECTOR

Jennifer Laski

PHOTO AND VIDEO DIRECTOR

Silvio Pietroluongo

VICE PRESIDENT, CHARTS AND DATA DEVELOPMENT

Isabel Gonzalez Whitaker

DEPUTY EDITOR

Shirley Halperin

NEWS DIRECTOR

MattBellom

EXECUTIVE EDITOR

EDITORIAL

MANAGING EDITOR Tan Ayala • FEATURES EDITOR NickCatutti

SENIOR EDITORS Jem Aswad, Frank DiGiacomo, Alex Gale 

COPY CHIEF Chris Woods • SPECIAL FEATURES EDITOR Thom Duffy 

EXECUTIVE DIRECTOR OF CONTENT AND PROGRAMMING FOR LATIN MUSIC AND ENTERTAINMENT LeilaCobo (Miami) 

EXECUTIVE DIRECTOR OF CONTENT AND PROGRAMMING FOR TOURING AND LIVE ENTERTAINMENT Ray Waddell (Nashville) 

SENIOR CORRESPONDENTS Ed Christman (Publishing Retail), Gail Mitchell (R&B) 

SENIOR EDITORIAL ANALYST Glenn Peoples • DEPUTY MANAGING EDITOR Jayme Klock

SENIOR COPY EDITOR Christa Titus • COPYEDITORS Katy Kroll, Catherine Lowe, Diane Snyder 

SENIOR ASSOCIATE EDITOR Brooke Mazurek • ASSOCIATE EDITOR Natalie Weiner • ASSISTANT EDITOR Nick Williams 

STAFF WRITER Dan Rys • ASSISTANT TO THE EDITOR IN CHIEF Shira Karsen 

BOOK EDITOR Andy Lewis • INTERNATIONAL Karen Bliss (Canada) 

CONTRIBUTING EDITORS Shannon Adducci, Carson Griffith, Jenn Haltman

CONTRIBUTORS Jeff Benjamin, Deborah Evans Price, Degen Pener, Tom Roland, Richard Smirke

DESIGN

DESIGN DIRECTOR Nicole Tereza

ART DIRECTOR Gabriella Zappia • DEPUTY ART DIRECTOR Patrick Crowley • SENIOR ASSOCIATE ART DIRECTOR ChrisElsemore 

SENIOR DESIGNER Ashley Smestad Velez • ART PRODUCTION MANAGER Dan Skelton

DEPUTY ART PRODUCTION MANAGER Mike Vukobratovich • ART PRODUCTION ASSOCIATE James Morgan

PHOTOGRAPHY

CO PHOTO DIRECTOR JennySargent

PHOTO EDITORS Amelia Halverson Samantha Xu

ASSOCIATE PHOTO EDITOR Joy Richardson • ASSISTANT PHOTO EDITORS Julie Borowsky, Laura Tucker 

PHOTO RESEARCHER Melissa Malinowsky • PHOTO EDITOR AT LARGE Carrie Smith

CHARTS
CO-DIRECTOR OF CHARTS Keith Caulfield (The Billboard 200, Heatseekers Albums; Los Angeles)

CO-DIRECTOR OF CHARTS Gary Trust (Billboard Hot 100, Pop, Adult) 

ASSOCIATE DIRECTOR OF CHARTS/SOCIAL AND STREAMING Emily White 

CHART PRODUCTION MANAGER Michael Cusson

ASSOCIATE CHART PRODUCTION/RESEARCH MANAGER Alex Vitoulis (Blues, Classical, Jazz, World)

CHART MANAGERS Bob Allen (Boxscore; Nashville), Jim Asker (Country, Christian, Gospel) 

Amaya Mendizabal (Latin, R&B/Hip- Hop, Rap), Gordon Murray (Dance/Electronic) 

ASSOCIATE CHART MANAGERS Trevor Anderson (Social, Streaming), Kevin Rutherford (Rock)

DIGITAL

SENIOR VICE PRESIDENT, ANALYTICS AND AUDIENCE MARKETING Jim Thompson - VICE PRESIDENT, PRODUCT Nathan McGowan 

SENIOR DIRECTOR. ADAPT STUDIOS M. Tye Comer • EDITORIAL DIRECTOR DIGITAL Denise Warner

NEWS AND FEATURES DIRECTOR Serena Kappes • SENIOR PRODUCT MANAGER Reed Kavner - OA ENGINEER Robert MacCracken 

SENIOR EDITORS Katie Atkinson, Andrew Flanagan, Matt Medved • SENIOR WRITER Joe Lynch 

ASSOCIATE EDITOR Erin Strecker • CORRESPONDENT Chris Payne 

WRITER/CONTENT CREATOR Jessie Katz • STAFF WRITER Adelle Platon 

CONTRIBUTING EDITOR Lars Brandie

HEAD OF PRODUCTION, VIDEO Hanon Rosenthal • VIDEO PRODUCERS Victoria McKillop, Laela Zadeh 

ASSOCIATE PRODUCER Jessica Rovniak • SENIOR VIDEO EDITOR PhdYang

VIDEO EDITORS Joseph Buccini, Zack Wolder • WEB PRODUCER Rena Gross

SENIOR PHOTO EDITOR Trish Halpin • PHOTO EDITORS Tracy Allison, Jenny Regan • INTERACTIVE ART DIRECTOR Rett Alcott • SENIOR DESIGNER Andrew Elder • DESIGNER AdyChng 

DIRECTOR OF ARTIST RELATIONS Joe Kelley • DIRECTOR OF MEDIA Alyssa Convertini

DIGITAL ANALYTICS MANAGER Katherine Shaoul • DIGITAL ANALYTICS ANALYST Sinéad Devlin

SENIOR SOCIAL MEDIA MANAGER Stephanie Apessos • SOCIAL MEDIA EDITOR Leslie R chin

SENIOR DIRECTOR, REVENUE OPERATIONS Natalie Tejwani

DIGITAL ACCOUN i MANAGERS James Dalgarno, Jamie Davidson, Renee Giardina, Katelyn Taylor 

ASSOCIATE ACCOUNT DIRECTOR Ali Feulner- ADVERTISING OPERATIONS MANAGER Maureen Vanterpool 

ADVERTISING OPERATIONS ASSOCIATE Samantha Turpen
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Lynne Segall Julian Holgum

EXECUTIVE VICE PRESIDENT/GROUP PUBLISHER SENIOR VICE PRESIDENT. BRAND PARTNERSHIPS

ADVERTISING & SPONSORSHIP

VICE PRESIDENT, TELEVISION AND MEDIA Elisabeth Deutschman

VICE PRESIDENT, ENTERTAINMENT Victoria Gold
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RELEASE-DAY REVOLUTION: ‘AN 
INCREDIBLE WAR OVER CONTENT’

FROM DRAKE TO BEYONCE, SPLASHY STREAMING EXCLUSIVES HAVE 
INSIDERS WONDERING |F THIS IS THE 2011 VERSION $F THE BEST BUY 

BOX SET (A FAD) OR THE FUTURE FOR LABELS IN NEED OF CASH

THE OVER UNDER

BY STEVE KNOPPER

Sean “Diddy” Combs Bad Boy 
reunion tour had a star studded 

start at Brooklyn's Barclays 
Center with a cameo by Jay Z

t IN NOVEMBER 2014, APPLE MUSIC s
= executive Larry Jackson sat

down for dinner at Soho House
g in West Hollywood, Calif., with 

Drake’s co-manager Adel “Future 
the Prince" Nur and started an

| argument. Drake hits like “Draft 
Day” had been floating around

S the Internet for free, and Jackson 
wanted to collect them on the tech

| giant’s upcoming streaming service.
s “I was aggressive and abrasive,”

recalls Jackson. “I said, ‘Man, I just 
don’t understand why you put your 

music all over.’ ” Working with 
Republic and Cash Money Records, 
they began to hatch a plan for Apple 
Music’s exclusive of Drake’s next 
album release.

Apple spent a reported 
$19 million on the Drake deal and 
gave him numerous marketing 
opportunities: He spoke at the 
Apple Music announcement in 
June 2015 and appeared regularly 
on his Beats 1 station in the run-up 
to the first-week exclusive. And 
in a year when the biggest stars, 
including Beyonce, Kanye West, 
Rihanna, Chance the Rapper 
and Radiohead, have used Apple, 
Tidal and their own websites to 
radically reinvent the process of 
releasing albums, Views, Drake’s 
new set, out April 29, moved 1.04 
million album-equivalent units in 

its first week, according to Nielsen 
Music, including 852,000 sales.

“It’s not even about ‘the get 
in terms of the exclusive,” says 
Jackson. “It’s the idea around it.”

For decades, album releases were 
rigid and traditional: Artists and 
labels picked a Tuesday launch date 
and built up to it with a marketing 
campaign. But throughout 2016, 
superstar artists and music 
streaming companies have been 
obliterating that model, reinventing 
the way albums are released — 
some without a snag, others full of 
glitches and flip-flops. These aren’t 
cult acts trying to make themselves 
heard, they’re A-listers choosing 
new paths, unsure whether they’ll 
sell millions or potentially cripple 
their career. Views was a deft 
marketing collaboration with the

After an 18 month contract dispute 
over Tha Carter V, Lil Wayne (right) 

and Cash Money boss Birdman 
reportedly end settlement talks.

A Battlestar 1 video game synch 
returns The White Stripes 

"Seven Nation Army" to the Rock 
Streaming Songs chart.
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world’s biggest technology company; 
Beyonce’s April 22 Lemonade launch arrived 
alongside an hour-long HBO video album; 
West’s run-up to The L.fe if Pablo included 
a Yeezy Adidas event at Madison Square 
Garden in New York, streamed online in 
real time; and Rihanna’s Anti was backed 
by a $25 million Samsung sponsorship deal.

This fundamental shift in strategy has 
happened, in broad terms, because of the 
ongoing transition from owning music to 
renting it. Streaming clearly represents 
the future, but for now artists frustrated 
with their minuscule royalty payments 
have turned to tech giants for big-time 
marketing dollars for video or tour funding, 
even if it means their music is limited to 
users of just one service. And labels, which 
lack the bottomless ad budgets of Apple 
and Samsung, are often the beneficiaries of 
these kinds of money grabs. “If you look at 
what’s happening in the film and TV world 
with Amazon and Netflix and Apple, there’s 
an incredible war over good content,” says 
a major-label source. “It’s going to escalate 
in the short term.”

It’s a shift in the business,” adds Alex 
Luke, a former EMI and Apple executive 
who’s now a Valley Fund venture capitalist. 
“There’s a sea of tweets and photos every 
day, and one of the few things that cuts out 
the noise is the day of release, and surprise 
and exclusivity amplify it.”

Almost all of these customized releases 
involve a partnership with one of the 
music-streaming rivals that are competing 
fiercely to expand their user bases and 
draw closer to industry leader Spotify’s 
30 million paid subscribers (and 89 million 
users overall). Jay Z’s Tidal has just 
3 million subscribers, but it has 20 music 
stars as co-owners, all of whom have a 
financial stake in building up the company, 
possibly for a future sale. Thus, while West 
flirted briefly with Apple Music, Pablo was 
initially a Tidal exclusive, as was Rihanna’s 
Anti, which arrived Jan. 28.

Apple Music has 13 million subscribers, 
and the hardware-focused company 
has struggled to make its cloud-based 
interface as elegant and glitch-free as 
that of rival Spotify. (The company plans 
to announce a redesign at its annual 
Worldwide Developers Conference 
June 13-17, according to reports.) The 
service’s X-factor may be its management, 
which includes Jackson, Dr. Dre and Jimmy 
Iovine, the former Interscope Records 
chief who specializes in big-money artist 
partnerships. The company helped fund 
videos by The Weeknd and M.I. A. and a 
concert film by Taylor Swift, and made 
exclusive-album deals with Chance the 
Rapper and Future. Apple reps wouldn’t

Drake (right) high-fives Apple senior vp Internet software and services 
Eddy Cue during the Apple M usic introduction at Apple's 2015 Worldwide 
Developers Conference in San Francisco.

discuss specifics, but the deals often 
involve online marketing as well as TV ads. 
Spotify has sat out the exclusivity boom 
completely, in part because of its lead 
over the competition, and also because it 
allows users of its ad-supported platform to 
stream all content for free.

But as retailers such as Walmart and 
Target have discovered through decades of 
CD exclusives, the approach isn’t as easy 
as picking a surprise date and a streaming 
service. West’s Tidal release was as bumpy 
as any in memory, with the mercurial rapper 
calling it a work-in-progress, remixing and 
rerecording tracks after release and making 
Twitter pronouncements such as “you 
can only get it on Tidal” before reversing 
course and releasing it to most streaming 
services. Similarly, Rihanna fussed with 
Anti all the way up to its oft-postponed 
release, finally issuing it as a brief Tidal 
exclusive after a late-January leak.

By contrast, Beyonce did just about 
everything right with Lemonade — Tidal 
claims it generated 1.2 million new 
sign-ups (reps wouldn’t say how many of 
those wound up as paid subscribers), and 
the album racked up 485,000 sales and 
115,000 streams in its first week.

“On Beyonce, the story was, ‘This was 
flawlessly done; now let’s talk about the 
music, the video and what she’s saying,’ ” 
says Jack Isquith, a former Warner Bros. 
Records digital executive who is now a 
Slacker Radio senior vp. “The story around 
Rihanna and Kanye became more about 
the messiness and the exclusives.”

Labels are often caught in the middle 
between an artist and an Apple Music or 
a Tidal. A major-label source complains 
that streaming services have tried to woo 
superstar artists by promising funding 
outside the realm of the recording contract, 
with tours or videos: “We’re not going to 
put ourselves in a position that they’re 
funding content, that they own, for our 
artist.” But mostly, label executives 
say they’re pleased to be sharing in the

STREAMING 
BATTLES 

BY THE 
NUMBERS

Numberof album­
equivalentunits 

Drake's Views tallied 
in its first Apple­
exclusive week

Numberof new 
sign-ups Tidal 

claims Beyonce's 
Lemonade 

streaming exclusive 
generated

Numberof 
Apple Music 

paid subscribers 
as of April

Numberof Spotify 
paid subscribers 

asof March

payments and marketing from streaming 
services. “Obviously there’s fierce 
competition going on among the platforms. 
When you’re an artist or a label, you can 
use that to your advantage to turn up the 
heat and excitement around the release,” 
says Tom Corson, president/COO of RCA 
Records, which worked with Apple Music 
on a one-week exclusive for singer-rapper 
Bryson Tiller’s 2016 debut, Trapsoul.

“I don’t think they’re going to stop, 
because Apple thinks it’s got an advantage 
with Jimmy to get these things, and Tidal 
thinks it’s got an advantage because 
they’ve got all these [artist] partners,” adds 
Jim Urie, the recently retired Universal 
Music president who heads new streaming 
service CUR Music. “If you’re big enough 
[as an artist] to command that over-the-top 
marketing, it’s great.”

Reps for Tidal, Spotify and the artists 
in question, including Beyonce, Rihanna, 
West and Radiohead were unavailable 
for comment.

For consumers, the streaming exclusives 
can make for costly digital whiplash. 
Fans who ponied up $10 per month for 
a Tidal subscription to stream Pablo or 
Lemonade suddenly had to subscribe to 
Apple Music in order to get Views or Chance 
the Rapper’s Coloring Book. Plus, the paid 
subscription services don’t make it easy 
to cancel subscriptions after the free trial 
periods. “You should minimize the amount 
of hoops you make a fan jump through,” 
says John Peets, manager of Eric Church, 
who put out Mr. Misunderstood initially as a 
surprise exclusive to fan-club members in 
December 2015.

Those hurdles can lead fans to the 
scourge that spawned Spotify in the first 
place: illegal piracy. Within hours of 
release, Lemonade and Pablo both surged 
to the top of the MP3-downloading charts 
for Kick-Ass Torrents and The Pirate Bay; 
the latter service estimated that Pablo was 
illegally downloaded 500,000 times in 24 
hours. “Record labels have tried to figure 
out how to window online for the last 20 
years,” says Larry Kenswil, an attorney 
and a former Universal Music executive. 
“But copying and sharing has made it 
impossible for that to be effective.”

Will every major artist with a new 
release opt for the stunt-exclusive, or is 
it just a fad, like video discs or Best Buy 
deluxe editions? “The statement used to 
be, ‘Look at all this hype — the big show is 
coming!’ After years of doing that, people 
become numb,” says Tim Smith, manager 
of Skrillex, who put out 2014’s Recess 
as a surprise. “But if everybody’s doing 
surprise releases, then that’s not very 
exciting, either.” O
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WE PROUDLY CONGRATULATE

NICK JONAS
ON RECEIVING THE SONGWRITERS HALL OF FAME 

HAL DAVID STARLIGHT AWARD

Nick,
Congratulations on this incredible honor. We are so proud of you.

- Phil McIntyre and your Philymack family

PH I LYMACK

WorldRadioHistory
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VERVE MAKING MOVES
The Universal label group returns to 
New York with Danny Bennett (son 
and manager of Tony) atthe helm

BY JEM ASWAD

Earlier in May, legendary jazz label Verve 
got a whale of a 60th birthday present from 
its parent. Universal Music Group: It was 
expanded into the Verve Label Group, which 
also comprises jazz imprint Impulse and all 
of UMG's U.S. classical holdings, including 
Deutsche Grammophon, Decca, Mercury Classics 
and distributed label ECM. The company will 
return to New York and be helmed by newly 
minted president/CEO Danny Bennett, who 
has learned a thing or two about nurturing 
legacies during the 37 years he has managed 
his father, Tony Bennett, and the RPM Records 
imprint through Columbia.

"Tony recently did a 36-date world tour 
with Lady Gaga," says Bennett, 62, who refers 
to his dad by his first name, "and I went 
out into the audience, and young kids were 
singing every line of those old standards.
These labels are crown jewels in 
classical, and our mission is to 
artists and new and emerging 
talent, and be the home for 
crossover acts like Andrea 
Bocelli and Diana Krall. "
Bennett will report to UMG 

executive vp Michele Anthony, 
someone he has known since 
childhood - her father, Dee, 
who later managed Peter 
Frampton, was Tony Bennett's 
road manager for many years 
- and who was president/COO 
of Sony Music, to which the 
elder Bennett (whom Danny will 
continue to manage) is still 
signed. David Foster, Verve's
CEO since 2012, will return to producing 
full time. Foster's stint at the label had 
success with one-off Christmas albums from 
Rod Stewart (999,000 units sold, according 
to Nielsen Music) and Mary J. Blige (362,000 
units) as well as releases from Bocelli 
and Krall - and an illustrious catalog that 
includes John Coltrane and Billie Holiday - 
but has not produced a breakthrough artist. 
It was third in jazz market share for 2015 
with 10.6 percent.
The new label group's classical holdings 

comprised nearly 25 percent of the genre's 
2015 market share. Tasked with overseeing 
that operation is Graham Parker, 46, who 
leaves his GM gig at New York classical 
station WQXR for the title of president of 
U.S. classical labels. While Verve is his 
first label job, he says, "I'm a classic case 
of people taking chances on me throughout 
my career," noting that WQXR was his first 
radio job. "At QXR I've spent a lot of time 
learning about the digital world," says 
Parker. "Lots of young people listen to 
classical music. We need to contemporize and 
uncompartmentalize it."

It's a vision shared by Bennett, who 
proudly notes that The Velvet Underground 
was on Verve. "I don't make a distinction 
between them and [legendary jazz 
saxophonist! Ben Webster. Verve artists can 
represent an attitude more than a musical 
genre," he says. As for purists who might 
oppose such notions, Bennett counters, "I'm 
going to quote FDR: 'Bring it on! "’

jazz and 
sign core

Danny
Bennett (top) 

and Parker

From left: Sal, 
The Weeknd and 
Belly toast Sal's 
May 16 wedding 

to former Miss 
USA RimaFakih.

The Weeknd Co-Manager 
Joins Maverick As Partner
Exclusive: The Guy Oseary-led management consortium adds Tony Sal to its ranks

BY KAREN BLISS

T
ony w. sal has 
joined Maverick, 
the management 
consortium 
that’s home to Guy Oseary 
(Madonna, U2), Larry 

Rudolph (Britney Spears, 
Miley Cyrus), Cortez 
Bryant and Gee Roberson 
(Lil Wayne, Nicki Minaj) 
and Ron Laffitte (Pharrell 
Williams, OneRepublic), 
among four others, in a new 
50-50 partnership.

Operating under the name 
SAL&CO/Maverick, the 
36-year-old Sal, who emigrated 
from Lebanon to Canada at 
age 15, will maintain his Los 
Angeles- and Toronto-based 
staff and bring with him a roster 
that includes The Weeknd 
(co-managed by Amir “Cash” 
Esmailian, who is not involved 
in the Maverick deal), Belly and 
Massari, as well as producer­
songwriters DaHeala, 
Dannyboy, Ben Billions and 
Breyan Isaac.

The advantage to joining 
forces, says Roberson, is “the 
natural synergy? between all the 
partners — it’s a true dynamic 
of like-minded individuals that 
have a common goal: to make 
one plus one equal eight.” Or, 
as Sal describes it, Maverick 
is like music’s “X-Men, where 
each person has a certain 
power.... We’ll be using each 

1.1m
Copies sold of
The Weeknd's 

Beauty Behind the 
Madness album.

other in the best way possible.” 
The first project of what Sal 

calls a “mutual partnership” is 
the May 27 release of Another 
Day in Paradise, a “tape” by 
Palestinian-bom Canadian 
rapper Belly, who is signed 
to Roc Nation and doubles 
as a hit songwriter, counting 
six credits on The Weeknd’s 
Beauty Behind the 
Madness, which has 
sold 1.1 million albums 
in the United States, 
according to Nielsen 
Music. (The Weeknd, 
aka Abel Tesfaye,
picked up eight Billboard Music 
Awards on May 22.) “The 
most important thing for me 
is longevity and growth for 
my clients,” says Sal. “lean 
establish that with Maverick.”

Sal declines to discuss 
financials, but insiders 
reveal that similar mergers 
involving managers of a 
platinum-selling, Grammy 
Award-winning artist 
commonly pay out in the 
$10 million-to-$2o million 
range, with the rare joint 
venture reaching $30 million.

In recent years, the music 
industry has seen a surge of 
management partnerships. Roc 
Nation for instance, boasts 
joint venture deals with Phil 
McIntyre’s Philymack (Demi 
Lovato, Nick Jonas, DNCE) 

and Three Six Zero (Calvin 
Harris, Deadmau5). Career 
Artist Management boss 
Jordan Feldstein brought 
aboard Chace Johnson (ASAP 
Rocky) and recently partnered 
with Tap Management (Lana 
Del Rey). Creating opportunity 
with even deeper pockets is 
Maverick, which is partnered 

with Live Nation, 
though the mutual 
financial benefits 
of their 2-year-old 
deal have yet to be 
assessed fully.

For Sal, what
attracted him to Maverick 
were the people. Specifically, 
partners Adam Leber, who 
also works with Spears, Cyrus 
and pop act Fifth Harmony; 
Roberson whom Sal met at a 
birthday party for Columbia 
Records A&R executive Shawn 
Holiday; and Oseary, whom 
Sal calls “the King Kong of 
the entertainment business.” 
Finally, the involvement of Live 
Nation CEO Michael Rapino 
clinched the deal.

“Sal personifies the type 
of partner you want at a 
company like Maverick, 
which is striving to innovate 
in a business that desperately 
needs innovation,” says Leber. 
Adds Oseary: “The man is full 
of fresh ideas, fearless , and 
has the biggest heart.” O
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CONGRATULATIONS LIONEL
THE RECIPIENT OF THE SONGWRITERS 
HALL OF FAME JOHNNY MERCER AWARD 2016
WE ARE PROUD TO HAVE SHARED SUCH 
WONDERFUL MOMENTS WITH YOU ACROSS 
FOUR DECADES. HERE’S TO MANY MORE!
With much love and respect 
Barrie, Jenny, Doris and all 
the Marshall Arts family.

February 2015
5 ZIGGODOME AMSTERDAM

7 KOPI ARENA OBERHAUSEN
8 TUI ARENA HANNOVER
10 ARENA NURNBERG
11 SCHLEYERHALLESTUTTGART
13 MEDIOLANUM FORUM MILAN
14 STADTHALLE VIENNA
1G FESTHALLE FRANKFURT
17 02 WORLD BERLIN
19 02 WORLD HAMBURG
21 FALCONER SALEN COPENHAGEN
22 ERICSSON GLOBE STOCKHOLM
24 LANXESS ARENA KOLN
28 ARENA MANCHESTER

March 2015
1 THE 02 LONDON
4 FIRST DIRECT ARENA LEEDS
6 THE SSE HYDRO GLASGOW
7 METRO RADIO ARENA NEWCASTLE
10 ODYSSEY ARENA BELFAST
11 3ARENA DUBLIN
13 ECHO ARENA LIVERPOOL

14 BARCLAYCARD ARENA BIRMINGHAM
16 MOTORPOINT ARENA CARDIFF
17 CAPITAL FM ARENA NOTTINGHAM
19 SPORTPALEIS ANTWERP
21 SPORTING CLUB MONTE CARLO
23 HALLENSTADION ZURICH

24 OLYMPIAHALLE MUNICH 
26 ARENA LEIPZIG

27 ROCKHAL LUXEMBOURG 
29 LE ZENITH PARIS
31 THE 02 LONDON 

June 20J5
19 SCHLOSSPLATZ MUNSTER

22 KURPARK CLASSIX AACHEN 
27 LIVE AT THE MARQUEE CORK

28 GLASTONBURY FESTIVAL PILTON

July 

1 
3 

4 
7 

9 
11 

12 
15 
17 

19 
20 
22 

24 
25 

27 
29 
30

2015
BLUETONE FESTIVAL STRAUBING 
ST PETER AT SUNSET KELSTENH0L2 

STADTWERKEFEST POTSDAM 
LIVE AT SUNSET ZURICH

HENLEY FESTIVAL HENLEY
MONTREUX JAZZ FESTIVAL

NORTH SEA JAZZ FESTIVAL ROTTERDAM 
STIMMEN FESTIVAL LOERRACH

NIMES FESTIVAL NIMES
VIELLES CHARRUES FESTIVAL CARHAIX 

ARACHON EN SCENEARACHDN 
EDINBURGH CASTLE EDINBURGH

SALEM CASTLE SALEM
N0RDM0LE7Z0LLHAFEN MAINZ 

VIENNE AIX LES BAINS VIENNE 
STARLITE FESTIVAL MARBELLA 
COOUAZZ FESTIVAL OEIRAS

June 2016
12 PINKPOP FESTIVAL LANDGRAAF

14 EDEN SESSIONS ST AUSTELL

15 EDEN SESSIONS ST AUSTELL
18 LIBERTY STADIUM SWANSEA

19 EIRIAS STADIUM COLWYN BAY
22 ARENA SHEFFIELD

25 WESTON HOMES COMMUNITY STADIUM COLCHESTER
26 KINGSHOLM STADIUM GLOUCESTER
28 ARENA MANCHESTER

29 ARENA MANCHESTER

July 2016
2 THE 02 LONDON

3 THE 02 LONDON
6 THE 02 LONDON
7 BARCLAYCARD ARENA BIRMINGHAM

9 WERCHTER FESTIVAL WERCHTER
11 ANFITEATRO CAMERINI PIAZZOLA SUL BRENTA

12 LUCCA SUMMER FESTIVAL LUCCA

14 TERME DI CARACALLA ROME
16 SPARKASSEN PARK MÖNCHENGLADBACH

17 ZITADELLE SPANDAU BERLIN
20 STADTPARK HAMBURG

21 ERGO ARENA GDANSK
23 PUNCHESTOWN MUSIC FESTIVAL COUNTY KILDARE
27 GRÖNA LUND STOCKHOLM

28 BERGEN FESTNING BERGEN
30 HAFSLUNDPARKEN SARPSBORG

3 TOURS
79 DATES
70 VENUES
18 COUNTRIES

A*ti [td
Unit 6 Utopia Village, 7 Chaicot Road, London NWI 8LH 
TEL ‘44 (0)20 7586 3831

A^di UfA
8730 Sunset Boulevard, Suite 470, West Hollywood, CA 90069 
TEL* (I) 213 3375100

WorldRadioHistory



TOPLINE

FROM THE DESK OF

CHARMAN/CEO, WARNERMUSIC NASHVILLE

John 
Esposito 

The man Blake Shelton calls 
"boss" on his new post, righting 
the Warner ship and making it in 

Nashville as an outsider

BY CHRIS WILLMAN 
PHOTOGRAPHED BY CAMERON POWELL

A
S THE CAPTAIN OF WARNER
Music Nashville, John Esposito 
has sworn a loyalty oath to 
Music City, but a wall in his 

office devoted to black-and-gold football 
memorabilia makes it clear that Pittsburgh 
owns a big piece of his heart. “I grew up 
in western Pennsylvania at a time when 
mills were shutting down and the economy 
was in the shitter,” says the self-described 
blue-collar kid, “and the [four-time Super 
Bowl champions] 1970s Steelers brought 
our spirits up and made us believe life 
could be OK.”

’ Espo,” who was promoted to chairman/ 
CEO on May 16, is working on a similar 
transformation for Warner Nashville. 
When he took the helm in 2009, WMN 
had a reputation roughly analogous to 
the one-win Steelers of 1969, with Blake 
Shelton as the only serious hitmaker. 
Now, although it is a long way from topping 
the dominant Universal team Warner is 
very much back in the game, not only with 
Shelton’s record-shattering 16 consecutive 
Country Airplay No. is, but freshly minted 
stars in Hunter Hayes, Brett Eldredge 
and Cole Swindell (who all have won new 
artist of the year awards from the Country 
Music Association or the Academy of 
Country Music), with Chris Janson and 
Dan & Shay angling to join their ranks. 
Under his watch, Warner’s country market 
share has climbed from 3.4 percent in 
2009 to 10 percent in 2015 (third behind 
Universal and Sony), including the Atlantic 
releases that Warner promotes.

And while the famously insular Nashville 
hierarchy isn’t without Northeasterners- 
made-good (former Sony Nashville chief 
Joe Galante and a willowy singer named

Swift come to mind), Music City mogul 
wasn’t a course one would have expected 
for Esposito, 60. When he attended his 
first CM A Awards in 1993, he was COO 
of music retailer Nobody Beats The Wiz, 
which he followed with stints as president/ 
COO of WEA (Warner Music Group’s sales 
and marketing division) and GM/executive 
vp of Island Def Jam. Yet less than seven 
years after arriving in Tennessee, he’s not 
only at the top of Warner Nashville but 
also chairman of the CM A board — whose 
sprawling CMA Music Festival, a fan 
fair with dozens of artists from Shelton 
and Carrie Underwood on down, will 
take place June 9-12 — a governor on the 
Nashville chapter board of The Recording 
Academy and a board member of the 
Country Radio Broadcasters association.

When you arrived from New York, 
did you have any concern Music Row 
might be wary of an out-of-towner? 
No. After I became president of the CMA 
board, [Sony/ATV Music Publishing’s 
Nashville chief] Troy Tomlinson sent me a 
certificate anointing me an official hillbilly 
— it meant the world to me. But for years

"I intend to retire 
running this business 
here," says Esposito, 
photographed May 6 
in his office at Warner 
Music Nashville, adding 
jokingly,"and that'll be 
in about20 years!"

before moving here, I’d been down all the 
time as the liaison between Island Def Jam 
and [its now-defunct Americana label] 
Lost Highway. So when [then-Wamer 
Music heads] Lyor Cohen and Edgar 
Bronfman felt a need to make a change in 
leadership here, it took me half a second 
to say yes. I got on the CMA board within 
a few months, and it was an opportunity 
for me to pick the power players’ brains 
and show them I didn’t come here to be 
a carpetbagger. I went and met the head 
of every publishing company and every 
producer in town - and my competing- 
label brethren. Even they didn’t mind I had 
a chance to be a part of the rejuvenation 
of this label, because everybody wanted 
Warner Bros, to be at the level of success 
it had been a decade earlier. People were 
rooting for this to be another home, 
because there are so few slots if you want to 
be signed as a new artist.

Didn’t you send yourself on a massive 
radio promo tour when you came in?
I went to about 80 stations that first 
year. Getting into the trenches in those 
relationships with radio is a vital part of

18 BILLBOARD I JUNE 4 2016

WorldRadioHistory



Iw-

deliver time after time for this guy, and it’s 
going to attract people to us.” It galvanized 
my crew, and it galvanized radio, and here 
we have 16 consecutive number ones in a 
row. All of a sudden we were not the last 
stop for every artist or manager or lawyer 
looking for a deal.

1 "Nobody would wonder 
whether or not I’m a Pittsburgh 
Steelers fan," says Esposito.
2 With Shelton. "When I 
started, I told Blake, 'I'm about 
to build the building around 
you, and we're going to work 
as hard as anybody has ever 
worked in their lives, and I 
need you 100 percent.' He 
said, 'I'm in, boss. Let's get this 
done.'" 3 "People walk in here 
and just smile, because this 
shelf is filled with everything 
from awards and cans and 
laminates toafat-lady-in-a- 
bathing-suit candle."

here before me, have flourished. Also Peter 
St r i c k I a n d, who was in marketing and 
is now GM — I got the clutter away from 
him. That’s what I do best: uncluttering, so 
people can just do their jobs.

staff], but I had A&R stars who... with the 
way the reporting structure was set up, it 
wasn’t designed for them to either be a 
team or have freedom. So I said, “If you 
guys are up for it, A&R is going to run the 
company.” Left to that, [A&Rvps] Scott 
Hendricks and Chris Lacey, who were

Are you in Nashville for the long haul? 
In any coffee shop here, you’re surrounded 
by people in the music business — in New 
York, you might be the only one. I’d rather 
be around creative people all the time. I’m 
more excited today than I was yesterday, 
and I was pretty excited yesterday. O

Between Shelton appearing on The 
Voice and dating Gwen Stefani, is it 
hard to make sure everyone else on 
the label gets enough oxygen?
He wants to help, because he knows that 
if I’m fortunate enough to run a record 
label that is successful with a bunch of 
artists, it benefits him. He has put so many 
of our artists in opening slots of his tours, 
including Chris Janson this year. Blake 
came in for a song meeting a few months 
ago and I saw Dan Smyers from Dan& 
Shay in there. He said, “Blake saw me 
and said, ‘Come on in, help me pick the 
songs.’ ” That’s an environment to die for.

Shelton's new album, if I’m Honest, is 
being touted as a change of pace. 
What’s different?
Blake knew, after having two platinum 
albums and a platinum greatest-hits 
record, that it was not satisfying for his last 
record [2014’s Bringing Back the Sunshine] 
to be a 706,000-unit [in combined sales 
and track equivalent units, according to 
Nielsen Music] album. It wasn’t just the 
sales; he knew it was time to give us a 
whole new level. He hasn’t had a [self­
penned] song on a record since I’ve been 
the head of the label, and he has three 
on here. Eighteen months ago I told him, 
“Take your time, and when you feel like 
we’ve got what we need, we’ll bring every 
ounce of energy and creativity to it.” It’s 
the best album he has ever made.

our ecosystem. I had to be on the road to 
leam about what we could do better. And 
when I looked at the roster, the best bet we 
had was Blake, who at this point had five 
number one records but also a whole lot of 
misses over eight years. I told people, “This 
is where we prove that we are going to

‘Blake wants to help. He knows that if 
I run a label that’s successful with a 
bunch of artists, it benefits him.”

Only two artists are still on the roster 
from when you came in: Shelton and 
Frankie Ballard. And you’ve noted 
that 70 percent of the staff has turned 
over too - but not the A&R staff.
I’m not proud there are only rwo artists left 
on the roster from when we got here. But 
we gave legitimate shots to many of the 
ones who aren’t here — I won’t name the 
names. [Among the exits: Gloriana, Big 
& Rich and The JaneDear Girls.] There 
were hard decisions with both artists [and



YouTube launched its 
premium YouTube Red 
subscription service in 
Australia.

Nick Menza, Megadeth s 
drummer from 1989 to 1998, 
died after collapsing onstage 
during a concert with his 
band OHM in Studio City, 
Calif. He was 51

Dan Nevin resigned from his 
post as CEO of Australia's 
independent music labels 
trade organization AIR

05 16
Oscar winner Brie Larson and
Phantom Planet frontman
Alex Greenwald announced 
their engagement

Columbia Records elevated
Erika Alfredson and Mike 
Mathewson to vps marketing

05 23
Columbia Records appointed 
Jennifer Frommer senior vp of 
its creative agency.

05 17

05 18

H»

Emilio Navaira, a Tejano icon 
and Grammy winning singer, 
died at his home in New 
Braunfels, Texas. He was 53.

Former Glee star Becca Tobin 
announced her engagement 
to entrepreneur Zach Martin

W Hotels opened W Sound 
Suite at W Bali Semmyak, 
the first of its planned private 
music studios and writing 
rooms for traveling musicians.

Alliance Entertainment 
acquired the music 
and business assets of 
ANconnect, a subsidiary of 
Anderson Merchandisers, 
making Alliance the largest 
physical wholesaler in the 
United States.

Alanis Morissette 
filed a complaint in 
Los Angeles County 
Superior Court against 
Jonathan Schwartz 
and GSO Business

Morissette

Managementfor breach of 
fiduciary duty, conversion, 
fraud and negligence, alleging 
her ex business manager 
stole $4 7 million

Future of Music Coalition 
CEO Casey Rae announced 
he is leaving the company 
to join SiriusXM as director 
of music licensing, effective 
June 6.

05 19

->

Singer songwriter Donavon 
Frankenreiter listed his 
custom built Hawaiian 
retreatfor $6 6 million Set 
on a 6 5 acre plot of land 
in Kilauea on Kauai's north 
shore, the 5,752 square 
foot home features three 
bedrooms, an infinity pool 
and a lily pond.

John Berry, an original member 
of the Beastie Boys, died at 
a hospice in Danvers, Mass., 
after suffering from frontal 
lobe dementia. He was 52.

Republic Records elevated
David “Davey Dee" Ingenloff 
to senior vp rhythm crossover 
promotion Ingenloff

05 24

05 25

->

Andrés Castro renewed 
his contract with Sony/ 
ATV's Latin division.

Castro

Kobalt hired Lonny Olinick as 
senior vp strategic business 
development

Creative Artists Agency 
signed Kanye West for 
worldwide representation

Madison Square Garden 
Co., Las Vegas Sands Corp., 
Azoff MSG Entertainment, 
Live Nation and Oak View 
Group announced plans 
to build a new venue 
in Las Vegas for music 
and entertainment. The 
400,000 square foot building 
will have a scalable capacity 
of up to 17,500 seats.

BIRTHDAYS

May 28
Colbie Caillat (31)
Kylie Minogue (48)
John Fogerty (71)
Gladys Knight (72)
May 29
Mel B (41)
Noel Gallagher (49)
Melissa Etheridge (55)
Danny Elfman (63)

May SO
Devendra Banhart (35)
Idina Menzel (45)
Stephen Malkmus (50)
Tom Morello(52)
May31
Corey Hart (54)
June!
Brandi Carlile (35)
Alams Morissette (42)
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CONGRATULATIONS,

LIONEL
FOR ALL OF YOUR ACHIEVEMENTS
AND FOR BEING HONORED ATTHE

2016 
SONGWRITERS 
HALL OF FAME

RED LIGHT
MANAGEMENT
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MEGHAN TRAINOR 
The22-year-old arrived in a 

blue sequin number by Michael 
Costello with bold shoulder pads.

,?on’entfo

DEMI LOVATO
The "Cool for the Summer" 

pop star played it cool in a boucle 
and lace look by Chanel.

TROYE SIVAN
The artist paired an Alexander 

McQueen shirt with Saint Laurent 
pants and Alexander Wang shoes.

KESHA
The singer made a triumphant 
return to the carpet in aNudie- 
inspired suit with Gucci heels.

------------- 101<
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of course n ed their 

Se' Purpie

। After a solemn introduction from 
Questlove, Madonna emerged 

1 from a purple throne to sing J "Nothing Compares 2 U during a 
* showstopping tribute to Prince at 

the 2016 Billboard Music Awards, 
held May 22 at T-Mobile A^ena in 

Las Vegas. Her custom lureiarftfsilk 
jacquard lilac paisley-printed suit by 

Gucci only heightened the effect.

ARIANAGRANDE
Before performing, Grande 

wowed in an Atelier Versace gown 
with Giuseppe Zanotti shoes.

TOVELO
Stepping out in a Stella McCartney 

gown, the Swedish singer sang 
"Close" with Nick Jonas at the show.
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Billboard 
Music Awards
IAS VEGAS, MAY 22

THE WEEKND TOOK HOME A WHOPPING EIGHT TROPHIES 
at the 2016 Billboard Music Awards, which drew 9.6 million 
viewers (according to Nielsen) and was produced by Dick 
Clark Productions. (Billboard is an affiliate company of DCP.) 
But the night’s other clear winner was Kesha, who returned 
to the stage amid her legal battle with Dr. Luke to perform a 
plaintive, emotional rendition of Bob Dylan’s “It Ain’t Me Babe,” 
accompanied by Ben Folds on piano. “I love her, I believe in 
her, I am so proud of her,” declared Halsey, who was among 
the artists to cheer on Kesha while walking the magenta carpet. 
“You’re going to kill it onstage,” echoed Meghan Trainor.
Emotions were also on full display for Celine Dion, who accepted 
the Icon Award with tears in her eyes with son Rene Charles by 
her side, as she promised to keep moving forward following the 
death of her husband and manager, Rene Angelil. “Of course, he 
will be singing with me for the rest of my life,” she told Billboard 
backstage after performing Queen’s “The Show Must Go On.” 
Not all the performers brought tears: Britney Spears kicked off 
the show with a medley of her hits, Pink flew through the air for 
“just Like Fire,” and Rihanna turned in one of her best vocal 
efforts on the Anti deep cut “Love on the Brain.” BBMA first­
timers Fifth Harmony, Lukas Graham and Troye Sivan also had 
their limelight moments on- and offstage. “Tonight, I’m singing in 
the same room as Madonna,” marveled Sivan to Billboard. “And 
it’s just the most mind-blowing thing.” katie atkinson
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1 Co-hosts Ciaraand Ludacns. 2 Spears, feting 
her Millennium Award honor for exceptional 
achievements and influence in the music 
industry, performed hits including "Work 
Bitch," "I'm a Slave 4 U" and "Toxic." 3 "Right 
now we don't have time to celebrate or process 
moments — they're happening so fast," said 
Dion, who accepted the Icon Award with son 
Rene Charles. 4 From left: Presenters Mila 
Kunis,KateBeckinsaleand Ashton Kutcher 
backstage. 5 Top male artist winner Justin 
Bieber during his performance of "Sorry" and 
"Company."6 Preceded by a clip of the band's 
debut performance on American Bandstand, 
Go-Go's members (from left) Charlotte Caffey, 
Belinda Carlisle, Gina Schock, Paula Jean 
Brown and Jane Wiedlin delivered a raucous 
performance of their 1980 hit"We Gotthe 
Beat" and had the audience (including an 
enthusiastic Kelly Rowland) joining in. 7Pink 
soared among flames and above the crowd 
for her performance. 8The Weeknd with his 
many trophies, including top Hot 100 artist 
and top R&B artist. 9 Blake Shelton and Gwen 
Stefani, who posed backstage, performed 
their new country-tinged duet, "Go Ahead and 
Break My Heart." 10 From left: Fifth Harmony's 
Ally Brooke Hernandez, Dinah Jane Hansen, 
CamilaCabello, Lauren Jauregui and Normani 
Kordei dazzled with hit "Work From Home." 
11 Rihanna in Thierry Mugler.
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BONUS DISTRIBUTION:
Firefly Festival 6/16-6/19, EDMbiz Conference 
6/14-6/16, E3 Expo 6/14-6/16

CONTACT
Joe Maimone
212.493.4427 / joe.maimone@billboard.com
Aki Kaneko
323.525.2299 / aki.kaneko@billboard.com
Karbis Dozuzyan
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COVER DATE: 6/18
ON SALE 6/10 I AD CLOSE 6/2 |
MATERIALS DUE 6/3

Billboard's annual list will look at the 40 most influential 
artists, executives and managers in electronic dance 
music. These are the Dance Power Players who are 
creating excitement for the genre and making their 
mark on one of the fastest growing sectors of the music 
industry.

Advertise and congratulate this year's Dance Power 
Players. Align your company with this vibrant and 
lucrative market segment.

PROMOTION

PLAYERS

PASQUALE ROTELLA
EXECUTIVE OF THE YEARDIPLO

ARTIST OF THE
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Manson photographed 
May 18 atXIX Studios 

in Los Angeles.

RIGi

Garbage's Shirley Manson reveals 
a terrifying teen sexual experience 
the scars it left behind and how 
she recovered to become one 
of grunge's last-standing icons

W
ATCH OUT FOR THE KILLER 
beast!” warns Shirley 
Manson as she opens the 
door to her ivy-covered 
home in the Los Feliz neighborhood of Los 

Angeles. Veela, her beige miniature terrier 
(she’s a rescue), is barking alongside the 
Garbage frontwoman’s Doc Martens- 
covered feet. She’s loud, full of frenetic 
energy and ignori ng repeated pleas for 
quiet. “You’re so ramped up right now!” yells 
Manson, 49. “Just zip it!”

Veela, it seems, takes after her owner. 
Since 1995, when Garbage - which also 
includes producer-instrumentalists Steve 
Marker, Duke Erikson and legendary 
Nirvana boardsman Butch Vig — broke 
through with the hit “Only Happy When 
It Rains,” Manson has been one of rock’s 
loudest and most outspoken agitators, 
and an inspiration to future generations of 
alternative stars like Lana Del Rey and Amy 
Lee from Evanescence. Twenty-one years 
later, little has changed — both in person and 
in her music. Garbage’s sixth studio album, 
Strange Little Birds (due June 10 on its own 
imprint Stunvolume), is led by new single 
“Empty,” an exploration of Manson’s career- 
long themes of self-doubt and disconnection. 
Harking back to the band’s classic Garbage 
and Version 2.0 era, when singles like 
“Stupid Girl” (No. 24 on the Billboard Hot 
100) and “#1 Crush” (No. 1 on Alternative 
Songs) made Manson an icon for disaffected 
Gen-Xers, the song begins: “I’ve been feeling 
so frustrated. I’ll never be as great as I want 
to be... What’s wrong with me?”

“i’ll feel really grateful for the success 
I’ve enjoyed, but then, at some point in the 
month, a dark Shirley returns — and her 
voice gets really loud,” says Manson of the 
song’s lyrics while sitting in her living room, 
which is filled with art and travel books.

BY DANIELLE BACHER
PHOTOGRAPHED BY DAN MONICK

BEGAN TO 
UNRAVEL’

THAT’S 
WHERE IT ALL
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the beat
“i’ll feel like a f— ing idiot because I 
don’t have goals. I have self-doubt and 
frustrations and disappointments. I 
think it’s part of the human condition. 
Even someone like Beyonce doesn’t 
f-ing believe in herself 24/7!”

Manson readily admits, however, 
that her esteem issues go deeper 
than most. As a child in Edinburgh, 
Scotland, she was bullied and 
sometimes cut herself. She says she 
felt like an outcast for having red hair 
and recalls her mother, a big-band 
singer who died in 2008 (her father is
a retired university lecturer), giving 
more attention to her two sisters. “My 
mom was always the hardest on me 
because I looked the most like her,” she 
says, twirling her now dyed-pink hair. 
'She would tell my two sisters they were

Mr. Mackenzie and Angelfish, before being 
recruited by her Garbage bandmates and imported 
to the States in 1994. She learned to push painful 
memories and insecurities to the side when

beautiful, but tell me I had a great personality. needed; now, she says, she has learned to embrace
I just thought I was an ugly bastard 

A few years ago, Manson 
revealed she had a relationship 
with a teacher in school; but even 
before that, she was traumatized 
by her first sexual experience, 
as a young teen. “A boy fingered 
me, then grabbed a knife and told 
me he was going to stick it up my 
vagina. I was 13 years old,” she 
recalls — the first time she has 
ever publicly spoken about the 
incident. “It frightened the shit out 
of me.” A couple of days later, she 
realized that she had left her bra 
at his house. The boy threatened 
to mail it to her parents.

“I think that’s where it all

them. Earlier in

Garbage in 1998. From left: 
Marker, Vig, Manson and Erikson.

May, she fell off the stage at KROQ, 
Los Angeles’ Weenie Roast.
Naturally, the footage ended up all 
over the Internet. “I had a flame 
of embarrassment, but I landed 
on my feet like a ninja, so I didn’t 
give a f,” she says with a laugh. 
“I want people to see my fall. I 
don’t want to make a lie that 1 am 
this perfect person. I am a hot 
mess! It’s OK to fall.”

Manson, who dipped her toe 
into acting in 2008 with a role 
on Fox’s Terminator: The Sarah 
Connor Chronicles, long has been 
touted as a left-field style icon. 
But she has come to despise the 
“peddling of the beauty myth

began to unravel,” says Manson. “I just had 
this realization: Why am I distrustful all the 
time? It’s probably because of that. I spent so 
long disgusted about myself. I would sob in the 
bathroom, because I thought I was failing.”

Manson began performing just a few years 
after that — first with Scottish acts Goodbye

by the media,” she says. “We’re taught prettiness 
is the highest currency. Look at Vogue magazine; 
they put Kim Kardashian on the cover. That is 
a devastating message to send to 99.9 percent 
of women around the world. I don’t mean to 
be disrespectful to her, but why aren’t scientists 
on the cover? Or a novelist? Or other women

who are achieving great things in the world?”
For a while there were whispers about Manson 

going solo, but Garbage is still going strong: A 
hiatus from 2005 to 2010 is well in the rearview 
mirror, and a long-gestating Manson album 
reportedly was shelved for good around the 
time that the band’s last album, 2012’s Not 
Your Kind cf People, came out. “ We get on each 
other’s nerves, but we like each other,” says 
Manson of her bandmates. She has been married 
to Billy Bush, Garbage’s longtime guitar tech/ 
engineer, for five years, and wrote the new 
song “If I Lost You,” whose lyrics blur the 
line between passionate love and crippling 
jealousy, about their relationship. “I know a 
good one when I see one,” she says of Bush, 
although she adds that she doesn’t subscribe 
to the idea of everyone having one soulmate, 
“if he stopped making me happy, I wouldn’t 
think twice about leaving him. He’s probably in 
the other room thinking, ‘Jesus f- ing Christ!’ ”

Manson smiles awkwardly and leans forward. 
“I don’t know why I am telling you all this,” she 
says. Then again, speaking her mind is one of the 
main reasons her music has connected with so 
many people — and one of the main reasons she’s 
still doing it. “Making music makes me feel like I 
am here; it’s recognition that I exist. I’m grasping 
for connection.” Manson sits back and laughs, 
“it’s really pathetic, I know!” ©

OVERHEARD
BY SELMA FONSECA

Kesha: 'Not Allowed To
Talk To You'
Kesha was not 
about tojeopardize 
her appearance at 
the Billboard Music 
Awards on May 22 The 
singer, whom producer 
Dr. Luke initially blocked 
from performing at 
the BBMAs until 
she agreed not to

discuss her litigation with 
him on the telecast, attended 
photographer Markus

Kesha
Klinko s David Unseen 

d Bowie 
Musichead

Gallery in Los Angeles on 
May 19 Kesha, who arrived 

with transgender Internet 
star Gigi Gorgeous, mingled 
freely, laughing and taking 
photos with fans But when 

Billboard approached her far a 
comment, she politely declined,

saying, "I am not allowed to talk to 
you. Sorry. See you at the BBMAs" 
(where she covered 
Bob Dylan s "It Am t Me 
Babe"). She then mimed 
locking her mouth shut 
with a key.

Backstreet's Back 
— Eventually
Members of Backstreet Boys have 
been tweeting for months that 
they're recording a new album, but 
fans shouldn't hold their breath. At

the Los Angeles Police Department's 
Memorial Foundation Celebrity Golf 
Tournament on May 21, Nick Carter 
and A.J. McLean told Overheard 

that they re in no hurry. 
"It's our 10th album, so we 
are taking our time," said 
McLean, who sported black 
fingernails ("Sometimes 
I pamtthem pmkfor my

daughter," he explained.) He added 
"We don't have a record company, so 
we are doing it on our own."

Got gossip? Send to tips@billboard.com.
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the beat
Popmo is!
These days, stars from Future to The Chainsmokers 
are releasing theirownemojis. With helpfrom 
Jen Lewis, designer of Kim Kardashian's Kimojis, 
Billboard suggests icons for some other A-listers Beyoncé

SHOWDOWN: SONG OF THE SUMMER
Which single will rule beach parties and backyard barbecues this season? Five top 
contenders ahead of Billboard's June 7 launch of the Songs of the Summer chart

BY DAN RYS

The Early 
Favorite

The Shazam 
Star

The Dance
Banger

The Proven
Combo

The Dark
Horse

D> c
O 
œ "Can't Stop the Feeling!" 

by Justin Timberlake

"One Dance"
by Drake featuring Wizkid 

and Kyla

"Don't Let Me Down" 
byThe Chainsmokers 

featuring Daya

"This Is What You Came For" 
by Calvin Harris 

featuring Rihanna

"Don't Mind" 
by Kent Jones

sSS 
a>

Co-produced/written by do-no- 
wrong hitmakers Max Martin and 
Shellback, Timberlake's fifth solo 
Billboard Hot 100 No. 1 sounds like 
an instant wedding-party classic.

Drakeearned his first No. lasa 
lead artist with "Dance," which 

features a sample of Crazy Cousinz 
and Kyla's "Do You Mind?”and a 
tropical, made-for-summerfeel.

Don'tdoubtthis EDM duo: 
Between "Down” and "Roses" 

(featuring Rozes), it has ruled Hot 
Dance/ElectromcSongsfor 19 
weeks — and that's just in 2016.

Can this duo's melodic new single 
match itsfirstcollaboration?"We 
Found Love" spent 10 weeks atop 
the Hot 100 in 2011 — the longest 

reign of Rihanna's career.

This multilingual rap-R&B 
mashup, which is Jones'debut, is 
just gathering steam thanks to a 
cosignfrom his We the Best label 

boss, Snapchat king DJ Khaled.

583K 
downloads sold in its first two 

weeks (by May 19)

3.3M 
global Shazam tags 

(through May 22)

453M 
cumulative radio audience 

(through May 22)

27%
Radio audience increase to 

50 million (in weekending May 22)

19M
total U.S.streams 
(through May 22)

JOHN IVEY, PROGRAM 
DIRECTOR, KIIS-FMLOS 

ANGELES
"It's like Pharrell’s'Happy' before 

you gottired of'Happy.' It's so easy 
to hear on one listen. Plus, we've 
been waiting for something from 
him for a longtime. Roll the car 

windowsdown this summer, put 
on thissongand there you go."

RICH RILEY,CEO,SHAZAM
"This year the competition is 

particularly tough as there are so 
many great songs with breakout 
potential. But'One Dance'shot 
straight to No. Ion the U.S. and

U.K. Shazam charts after its 
release in April and shows no signs 

of slowing down."

ERIK BRADLEY,MUSIC 
DIRECTOR, WBBM CHICAGO 

"It has been such a huge 
smashthis spring, and is still 

Shazammmg in every key 
area of the city and suburbs. 

The drop in that beat isjust so 
anthemic, so massive — it feels 

likeasong that will continue 
through thesummer."

THEA MITCHEM, 
IHEARTMEDIA EXECUTIVE 

VPPROGRAMMING, 
NORTHEAST DIVISION 

"Whenyou're intheclub witha 
drink in hand and Calvin’s house 
beats drop with Rihanna's vocals, 
thecombination just pulls you to 
the dancefloor. It's infectious."

ALEXTEAR,PROGRAM 
DIRECTOR, WHYI MIAMI 

"Kent Jones could be a breakout 
surprise. 'Don't Mind' has 

got a great vibe for the'cool - 
kid lane,'and it's making an 

early summer imprint." 
(For more on Jonesand "Don't 

Mind," see page 2.)

From left: Timberlake, Kyla, Drake, Wizkid, The Chainsmokers, Daya, Rihanna, Harris and Jones.

5 PAST WINNERS:
Whatdosummersongs have in 
common? "They're catchy and 
they happen quick’"saysKIIS- 
FM's John Ivey

2015

"Cheerleader" 
byOMI
Revived by a tropical-house 
Felix Jaehn remix, this reggae­
pop hit (first released in 2011) 
beat out the Furious 7 hype of 
Wiz Khalifa and Charlie Paths 
"See You Again."

2014

"Fancy" 
by Iggy Azalea 
featuring Charli XCX
Novelty can be key: Three 
of the past five Songs of the 
Summer were the act's chart 
debut, including this one from 
Azalea's The New Classic.

2013

"Blurred Lines" 
by Robin Thicke featuring 
T.l. and Pharrell
Each of the pastfive Songs 
of the Summer has been the 
artist sfirst Billboard Hot 100 
No. 1 — a milestonethattook 
Thicke a decade to achieve.

2012

"Call Me Maybe" 
by Carly Rae Jepsen
YouTube parodies and a social 
media boost from two of the 
mostfamous artists on the 
planet —Justin Bieberand 
Selena Gomez — helped 
Jepsen'sdebut hit go viral.

2011

"Party Rock Anthem" 
by LMFAO featuring Lauren 
Bennett and GoonRock
Ofthe pastfiveactstoclaim 
Song of the Summer, only one 
topped the Hot lOOagam: 
LMFAO, whose "Sexyand I 
Know It" hit No. 1 in 2012. 6E
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“The song is everything;

THAT IS WHAT MEMORIES ARE BUILT ON.

- Seymour Stein

SIRE

Thank you Tor your five decades oi trailblazing 

and for building amazing memories. 

Congratulations on receiving the

Howie Richmond Hitmaker Award
with love from

your Warner Music Group family

neo« os WARNER MUSIC GROUP

WorldRadioHistory



the heat
Lady Gaga

Little Miss
Monsters Asia

Tony 
Bennett

Justin Bieber

xoxo Dreads
Fave Pose Selena (R.I.P.)

Ariana Grande
Headgear Frankie!

Doughnut
Gate

Cuba’s Next Exports
The Pope, Diplo, Obama: all signs of global interest in the once-forbidden island. So it's no surprise 
that as the embargo loosens, U.S. labels rush in to find a caliente crop of potential Latin superstars

BY LEILA COBO

J/ Jacob Forever
BACKSTORY Yosdany "Jacob" 
Carmenates, aka Jacob Forever, 
33, spent nearly a decade as part 
of Gente de Zona before pursuing 
a solo career in 2013 A year later, 
Gente de Zona tore up global charts 
with hit single Bailando." 
GOING IT ALONE Forever 
floundered after the badly timed 
split, until he channeled his grief 
into a hit "I dedicated the lyrics 
to myself," he says of the chin-up 
reggaeton anthem "Hasta Que Se 
Seque el Malecon" ("Until the Pier 
Dries Up"), which is No. 10 on the 
Hot Latin Songs chart
WHAT'S NEXT Forever signed with 
Sony Music U S Latin in April and 
will release El Invicto (Unbeatable) 
this fall

D/ Buena Fe

BACKSTORY The Guantanamo 
duo's 2002 debuton Cuban label 
Egrem introduced its novel sound, 
a modern take on the politically 
minded 1960s folk genre nueva 
trova — and made Buena Fe (which 
means "good will") local stars 
THE MISSION "We try to live up to 
our name," says 43 year old Israel 
Rojas (Buena Fe s other half is Yoel 
Martinez, 36) of the pair s music — 
and politics. "We want to reach the 
left and the right."
WHAT'S NEXT A North American 
tour starting in June and their 
first internationally distributed 
album later in 2016, released by 
Metamorfosis (the label run by 
Guatemalan singer songwriter 
Ricardo Arjona)

t)/Diana Fuentes

BACKSTORY A singer songwriter 
who spans boleros and alt rock, 
Fuentes, 31, made waves in Cuba 
with her 2009 debut Amargo Pero 
Dulce (Bittersweet), which was 
produced by "Bailando'co writer 
Descemer Bueno
BIG BREAK 2014's P/aneta 
Planetario, Fuentes' debut album for 
Sony (she is the label's first female 
Cuban artist since Celia Cruz) came 
on the heels of becoming aUS 
residentthrough her marriage to 
Callé 13 s Eduardo Cabra. "It used 
to be that we had to abandon our 
identity to succeed outside of Cuba," 
she says "Now, we can be ourselves." 
WHAT'S NEXT Fuentes will start 
work on a new album, produced by 
her husband, in July

{)/ YomilyEIDany

BACKSTORY Roberto Hidalgo 
Puentes, 24 (aka Yomil), and Daniel 
Murtaz Borrego,27 (El Dany), 
earned moderate success as 
reggaeton duo DpuntoD before 
parting ways in 2011 Neither has 
musical training Before theyjomed 
forces, Hidalgo was a mechanic and 
Muñoz was a medical student 
THE SOUND "Tengo," a dembow 
remix of Nicki Minaj s "Truffle 
Butter," marks the pair s first 
single since reuniting in 2015 
as Yomil y El Dany. The name 
of the band's revamped sound9 
"Trapton," a blend of trap and rap 
with reggaetón — "a very American 
change," according to Yomil 
WHAT'S NEXT Sources say the duo 
is in serious talks with U S labels
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—JARAD BERNSTEIN
The public relations director at 

Drake University in Des Moines, Iowa, 
inviting the rapper of thesame name 

to tour the campus.

—KAREN FAIRCHILD 
The Little Big Town singer, 

in an interview with the
Associated Press, on 

whether Beyonce's twangy
"Daddy Lessons" means she might 

cross over to country.

Lil Wayne

—LIL WAYNE
The hip-hop star once again 

expressing outrage at his 
record label while onstage 
atthe 420 Rally in Denver.

Carey

"F- OASIS"
—LIAM GALLAGHER 

The former Oasis frontman on 
Twitter, responding to his estranged 

brother/bandmate Noel's recent 
commentthat he would be up for 

the band reuniting — for "20 million 
quid." Liam also tweeted that Noel 
was a "potato" and a"fokin prick."

7 look at rock music as 
kind of a dead form."

—FLEA
The Red Hot Chili Peppers bassist 

during an interview with SiriusXM's 
Pearl Jam Radio.

—MARIAH CAREY 
The diva laying down the law in 
thetrailerfor herupcoming E! 
docuseries, Mariah's World.

HEAR SAY
A LOOK AT WHO’S 

SAYING WHAT IN MUSIC Fairchild

COMPILED BY NATALIE WEINER

She has some stories 
to tell. And that's 

what makes country 
music great.”

"F— the bullshit, and 
f— Cash Money."

"Our university started 
from the bottom 

in 1881 and rose to 
become one of the 
nation's top-ranked 
private universities ...
We'll be waiting for 
that hotline to bling!"

"Finland has perhaps 
the most heavy metal 
bands per capita in 
the world, and also 
ranks high on good 
governance. I don't 

know that there's any 
correlation there."

—BARACK OBAMA
The president bringing a musical 
angle to a recent state dinner with 
Nordic nations atthe White House.

7 have a rule which 
states that I will not 

be seen in fluorescent 
lighting without 

sunglasses."

JALEN ROSE TALKS HIP HOP ON THE HARDWOOD
Basketball would not look the way it 
does today — a harbinger of street style 
and hip hop trends —withoutJalen 
Rose In 1991, as part of the University 
of Michigan's so called Fab Five, he 
helped revolutionize the sports attitude 
With the NBA Finals looming, Rose, 
now 43 and an analyst on ESPN and 
ABC, talks about why bailers love bars,

Drake is a “global ambassador" for 
the Toronto Raptors. How’s he doing? 
He s doing well. The thing is, Drake has 

a day job Say I m dropping my album, 
like Views, and get to be on Ellen and 
Saturday Night Live. If the NBA playoffs 
conflict, Im choosing my craft

You’re a hip-hop junkie. Who picks 
the songs on ABC’s NBA Countdown? 
It s collaborative We work together to 
create the same effect you get going 
to a movie. Like the flavor that comes 
from having Mobb Deep s "Survival 
of the Fittest" or DJ Premier and Royce 
[Da 5’9”] open the NBA Finals, When 

you see [Golden State Warriors star] 
Draymond Green in the warm ups, 
it's no accident D-Nice s "They Call 
Me D Nice” is playing

Who’s the underdog going into the 
conference finals?
I attached a Biggie rap to [Oklahoma 
City Thunder s] Kevin Durant this 
season "The year's new/l lay my game 
flat/l want my spot back." He was MVP 
two years ago. With him in, it s do or die 
for the Warriors adelle platon

For more on music, sports and everything in between, subscribe to Billboard's newest podcast, Ballin' Out, on iTunes.
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Æ11 RAVENS
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• «u

Reach 4-Million Fans In Central California
Saroyan Theatre
• 2 300 Seat Theatre
• Central California s Premier Show Place
• VIP Reception Lounge
• Promoter Incentives and Co-Promotes

FresnoConventionCenter com
Facebook.com/Fresno Convention and Entertainrrtent Center

THE
PHANTOM 

OFTIIEQPERA

Seiland Arena
• Mid Size Arena Fits Your Act/"3,000-8 000 Capacity
• Largest GA Floor In Region
• Great Sightlines
• Promoter Incentive^ndCo-Pjomotds

- Booking-___
Natalie Ortega - 553-445 8172 
natal ie.ortega@smgfresno com
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Kenneth Gamble & Leon Huff Co-Choirmen

Linda Moran President & CEO

and the Songwriters Hall of Fame Board of Directors

invite you to

The 47th Annuel Dinner and
2016 Induction Ceremony
& Awards Presentation
of the Songwriters Hall of Fame

Thursday, June 9th

New York Marriott Marquis

Broadway at 45th Street, New York City

SOUGUIRIKRS
HALL0 FflmE

Producer Nancy Munoz

Music Director Fob Mothes
The Songwriters Hall of Feme's ongoing mission 

is Io celebrate and honor the contributions of 

our great popular music songwnteis who have 

written the soundtrack for our nation's history, 

while developing new writing talent through 

workshops, showcases, scholarships, 

and digital initiatives. 'www.songball.org

Show Committee Co-Chairs Charlie Feldman and Ivan Lamberg Creative Consultant Tisha Fein 

Committee Fletcher Foster, Rick Krim. John Titta

INDUCTEES

Elvis Costello

Marvin Gaye

Tom Petty

Nile Rodgers
& Bernard Edwards*

Chip Taylor
★Posthumous

SPECIAL AWARDS

Lionel Richie
Johnny Mercer Award

Nick Jonas
Hal David Starlight Award

Seymour Stein
Howie Richmond Hitmaker Award

Publicity Rogers & Cowan

Event Management Buckley Hall Events

Invitation Design Aaron Tilford

SHOE Marketing & Communications Director April Anderson

Tickets begin at $1,250 and con be purchased 

Itmugh Buckley Holl [vents, 914579-1000 

of shof@buckleyhallevents.com. Hie SHOP is 

0 501 (c) 3 organization and o portion of each 

purchase is o lax deductible contribution.

LIONEL RICHIE NICK JONAS

OFFICIAL AIRLINE

American Airlines %

billboard
SEYMOUR STEIN

WorldRadioHistory

http://www.songball.org
mailto:shof@buckleyhallevents.com
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Style- TRAVEL

5 Star Suite?
Not This Summer
Yacht sales climbed 40 percent in 
2015 as David Geffen, Katy Perry 
and other big names pay top dollar 
to vacation in private

BY KELLY SANFORD

T
he hottest ticket at 
the 2016 Cannes Film 
Festival proved to be 
an invitation aboard 
Russian businessman 
Roman Abramovich’s 
533-foot yacht — the 

second-largest in the world and worth an 
estimated $500 million. Equipped with 
two helicopter pads, multiple swimming 
pools, 24 guest cabins and even a missile 
defense system (to help against pirates), the 
Eclipse is just one example of how “a yacht 
offers an environment no hotel can rival,” 
says Katya Jaimes, a charter brokerwith 
International Yacht Corporation based in 
Fort Lauderdale, Fla.

Katy Perry andOrlando Bloom as 
well as Kendall Jenner could be spotted 
taking advantage of the amenities, but 
they’re hardly the only stars drawn to 
ships that double as the ultimate symbol 
of power. In 2015, sales of boats longer 
than 78 feet climbed 40 percent and, 
according to yacht brokers Camper & 
Nicholsons International, more than 450 

mega-yachts were sold, worth a combined 
value of more than $3 billion. While 
in Cannes, Mick Jagger hung out on 
Microsoft mogul Paul Allen’s palatial 414- 
foot Lurssen yacht, which was built for 
a reported $250 million and has its own 
recording studio. David Geffen posted 
a photo of Bruce Springsteen aboard his 
4 54-foot yacht, Rising Sun.

But according to experts, there’s a 
reason aside from luxury and bragging 
rights that yachting appeals to music’s 
high earners. “Musicians who are on tour 
most of the year rely on others to do things 
for them,” says Rebecca Riley, a charter 
broker with Anything on the Water in

Bloom

•” 4

* ' Clockwise: The exterior 
of Suerte,oneof this 

* season's hottest yachts,■
the living room and 

dining room. Among its 
features, the boat offers 
a240-gallon aquarium, 

sea-view saunaand 
glass-bottomed 

h \ swimming pool with 
a waterfall.

Fort Lauderdale. “The yachting industry 
is used to that — taking even the most 
outlandish request in stride and doing 
everything in its power to make it happen.” 

Cost generally isn’t an issue: According 
to brokers, stars prefer 200-foot boats with 
modern lines that charter for $250,000 
to $1 million per week, not including 
additional fees (see story, opposite page). 
Must-have features like those aboard the 
Italian-made Suerte — one of this season’s 
hottest new yachts that costs $600,000 
per week - include multiple sun decks 
and swim platforms so grand they are 
called “beach clubs.” There also are 
custom control systems that allow guests

A3-D rendering of the 
Migaloo, which will 
offer passengers views 
above and below the 
water. Inset: the floating 
"island" of Kokomo.

WHICH ROCK STAR WILL BE FIRST TO 
OWN THE SUBMERSIBLE YACHT?
The paparazzi will need underwater cameras when the 
forthcoming luxury boat meets submarine surfaces

With sales of mega yachts soaring, 
marine engineers are constructing an 
entirely new level of luxury that will 
sail into the horizon — and below it. 
Austrian design company Migaloo 
has begun promoting the first ever 
luxe submarine, billed as a more 
private alternative to yachting (and 
more expensive, a typical U.S Navy 
sub runs $1 billion to $2 billion and 
Migaloo will build its vessels to meet 
Navy standards).

"Our concept answers the question 
[of privacy] in a very poetic way; you 
just submerge into total privacy," says 

managing directorChristian Gumpold
Equipped with amenities like a 

pool and open air deck — the 930 
foot vessel would be able to travel 
above water while also maintaining 
the ability to dip below the surface to 
offer passengers views of coral reefs 
and underwater wildlife

And as if that wasn't enough, 
Migaloo also plans to create Kokomo 
Ailand — an "island" that floats atop 
the water like a docking station, 
complete with spas, hanging gardens, 
a penthouse suite, helicopter pad and 
shark feeding elevator -whitneyhauck

SS BILLBOARD I JUNE A 2016

WorldRadioHistory



Preparing meals for A listers 
in the middle of the ocean is 
hardly a cakewalk

Don't Forget To Add Another $90K To The Tab
Chartering fees don't include a host of other mandatory expenses. Captain 
Carl Sputh of Star fire (above, inset), the 178 foot yacht that runs $290,000 per 
week, offers a sample breakdown of additional fees for a trip through the Med. 
"The yacht burns about 95 gallons per hour running at 12 knots, so the $8,000 
accounts for all fuel while the yacht is moving to each dock [see route, above)," 
he says. "When the yacht is anchored we run a generator."

SECRETS 
OF A YACHT 
CHEF

to tweak everything from the music, 
lighting and temperature to the blinds on 
the windows through a tablet device.

But if Suerte’s price tag causes pause, 
those looking for a chic getaway to the 
Mediterranean could charter the more 
modest Rockstar — a 161-foot motor yacht 
available for $275,000 a week that offers 
indoor/outdoor bars and a full-size gym. 
Or, there’s the option of chartering from an 
actual rock star. The 160-foot Cyan, owned 
by U2’s The Edge and Bono, is available 
for $200,000 per week and includes an 
outdoor movie theater and a baby grand 
piano, while Eric Clapton’s 157-foot motor 
yacht Va Bene, which sleeps 12 guests in six 
cabins, charters for $170,000 per week.

Yachts of this caliber often require a 
crew of 10 to 15 members who run the boat, 
launch the tenders and toys (yacht-speak 
for amenities like three-story inflatable 
water slides and two-person submarines) 
and ensure every detail both inside and out 
is meticulously maintained. “The number 
one thing celebrities want is a first-rate, 
can-do crew,” says Riley.

When yachts are no longer docked and 
go out to sea, for example, the cost of 
coordinating and shipping makes sourcing 
even the most mundane items an ordeal. 
“We once spent $25,000 to charter a plane 
for four cases of seedless grapes to go to 
Grenada,” says Tim McMillan of Yacht 
Chandlers, which has outposts in the 
Caribbean and France. “We had a client 
who wanted Wonder Bread and Campbell’s 
tomato soup in Tahiti. It cost over $1,000 to 
ship less than $50 worth of groceries.”

Above all, though, anonymity is perhaps 
the greatest selling point. When Jay Z and

Clapton

The Edge

Customs fees $5 400

Dockage fees $5 000

Food and beverages 
$8,500

Fuel $8,000

Crew gratuity 
$46,000 to $64,000 
(16% to 22%)

Beyoncé took ayacht from Cannes to 
Nice to Cap Ferrât in September 2015, they 
were able to do so with maximum privacy 
from paparazzi. In addition to signing a 
nondisclosure agreement, crew members 
who board a celebrity charter on Captain 
Marc Welinitz’s 130-foot yacht to the 
Caribbean or Mediterranean must adhere 
to a strict list of rules. For example: “If 
you need to call home during the charter, 
you may not mention who you have on 
the boat. (You can’t even tell Mom and 
Dad.)” Adds Jaimes: “Célébrités can give 
the paparazzi all the flash and glamour of 
appearing on a spectacular boat, but once 
aboard, they have complete control. At 
their whim, they can choose to entertain; 
they can close themselves off and have 
total privacy; or they can leave the harbor 
and get out on the water.” O

A
s a private yacht chef, 
Tom Voigt, who is based 
in Spam and formerly 
worked as a private chef 
for Carlos Santana and Backstreet 

Boys, is tasked with creating a 
four star restaurant experience 
for passengers.

The consistent challenge, he 
says, is coordinating 
supplies and 
ingredients Before _ i —• 
taking off, he'll 
source markets 
and suppliers local to Voigt 

the destinations the ship will be 
visiting Vendors often will travel to 
meet the ship on a water taxi or, in 
extreme conditions, by helicopter 
"The best thing is when you have 
time on your own with a taxi to go 
to a local market, choose the best 
pieces and send them to the boats 
and make sure they're coming in 
the best condition," he says

The chef's favorite meals at sea 
include simple fish and dishes like 
terrines, ballotmes (a stuffed poultry 
thigh) and galantines (a meat 
presentation similar to a roulade) 
Rough waters can make delivery 
and presentation a logistical 
nightmare, though "Seawater 
blowing over the fresh berries!" says 
Voigt. "Those things happen."

But his greatesttest is creating a 
flawless experience as a one man 
team. "You're all alone, doing your 
shopping, your menu creating, 
your cleaning, your invoicing 
People don't realize!" Meals for 12 
passengers chartering through 
Europe for a week will run about 
$7 000, and another $6.000 for 
fine wine and champagne

ADRIENNEGAFFNEY
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In 2010, the star saw a fashion show on TV and told her stylist, "Find Zuhair Murad 
Today, she and the designer collaborate on her big, bIingy Vegas residency

The3-in-l 
burlesque look 
goes from robe 
to corset to 
sheer bodysuit.

L ij»ez opens her show 
in Murad's Swarovski- 

encruited Julie body suit. "I 
have my own technique of 
dyeing the tulle — we have 
different shades," says the 
designer. "For Jennifer, we 

did acustomcolortestto find 
the best one. This way you 

could really show off both the 
body and the details."

Murad hadtogetthe 
stage dimensions 

andmovement 
blocking before 

fimshingthedesign 
of the flowing skirt 

for the ballads 
portion of All I Have.

W
HEN IT COMES TO 
glamour, Jennifer 
Lopez is probably 
the last person 
to need a hand. 
Long before

Kim Kardashian, Lopez was tapping 
Old Hollywood silhouettes — waist­
accentuating draping, daring necklines, 
high slits — to showcase her curves.

No surprise, then, that Zuhair 
Murad, known for his nearly naked 
bodycon dresses (i.e., skin-colored tulle 
with a strategic smattering of Swarovski 
crystals or beading), has become one 
of her go-to red carpet designers. He 
was tapped to create three key looks 
for her Las Vegas residency, All I Have, 
at the Axis at Planet Hollywood, which 
began in January. (Other designers 
featured in the show include Atelier 
Versace and Michael Costello.) “I know 
her silhouette,” says Murad, who splits 
his time between his native Beirut 
and Paris. “The Lebanese woman 
has a figure with a bust and waist and 
hips — curves are something I really 
appreciate. Jennifer has the body and 
the shape for my styles.”

40 BILLBOARD I JUNE A 2016

Lopez first wore one of Murad’s 
dresses for the 2010 Met Gala (see 
story, opposite page), a premier red- 
carpet-viewing spectacle. “Earlier 
that year she had seen a runway 
show of mine on television while 
traveling in Russia and told her 
stylist at the time to ‘find Zuhair 
Murad,’ ” recalls the designer. 
Or, according to Lopez, what 
struck her about his style was 
the “balance of classic aesthetic 
intelligence and innovation.”

By then Murad’s star was already 
well-established with the music 
set. Beyonce, Miley Cyrus and 
Shakira had started wearing 
his looks on the red carpet. 
Actresses soon followed; Kerry 
Washington and Emily Blunt 
were early champions. But 
Murad likes that Lopez 
straddles the acting and 
music worlds. Musicians 
tend to take more risks 
with their clothing 
than actresses, says 
the designer, which 
means that a classic

"All hisdesigns 
are so original and 
sexy yetexude Old 

Hollywood timeless 
sophistication," 

says Lopez of 
Murad's work. The 

original sketches of 
the singer's show 

looks, from left: the 
opening number, 

the burlesque 
3-in-l ensemble 
and the ballads 

bodysuit, which she 
wears under a star- 

accented skirt.
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THE BURLESQUE 
NUMBER BY THE 

NUMBERS

Swarovski beads 
and stones

17
days to complete the 
ensemble, working 

nine hours a day

8
people created the 

fabrication of the look

fabrics and beading is one of the best
out there,” says Haenn of the stylists yet angelic. “He understands sexy yet

Style- COSTUMES

‘HE KNOWS HOW TO MAKE 
A WOMAN FEEL BEAUTIFUL’
For awards shows and galas, Lopez 
chooses Murad's more demure - but no 
less eye catching — ultra feminine looks

look may be out of their oeuvre. Lopez 
can carry off both, he says, ‘‘so her style 
is always unpredictable.”

For the singer’s three Vegas outfits, 
Murad began working on the looks in 
fall 2015 after meeting with Lopez and 
her stylist duo, Rob Zangardi and 
Mariel Haenn in New York. Murad 
followed up with sketches and finalized 
the creations in video calls. “His use of 

desire to work with him. And though 
f | Lopez is far from wearing sweatpants

onstage, the star stresses part of Murad’s 
g s 5 talent is his ability to make pieces that 
51 g s are “glamorous and extravagant yet 
11 i surprisingly comfortable at the same 
5..1 time.” It’s because he “always keeps a 
|g 15 woman’s shape in mind,” adds Lopez. 
1111 “it takes a skilled designer to create 
s 3 j | something so memorable and exciting 
|J s | for the stage that’s also easy to move in.” 
s A1j That’s certainly the case for 
11 p the dramatic opening look: a fully 
i ? § s Swarovski-encrusted tulle bodysuit evivi? J
Op that creates an illusion of sleeves with 
fill swinging strands of crystal to catch

the light as Lopez dances along to her 
1999 Billboard Hot 100 No. 1 “If You 
Had My Love.” For the ballads portion 

ai si of the show', Murad’s design is showy’

sophisticated — romantic with just 
enough edge,” says Haenn. In the 
scene, Lopez dons a sparkling star- 
bedecked bodysuit with a dramatic 
white feather skirt. “In French we call 
it le grandeur, or something grand and 
huge,” says Murad.

The final look, which the singer wears 
during the performance’s burlesque 
act, recalls the strip-tease sensibility of 
Sin City. Lopez starts out with a teal silk 
robe (which in Murad’s hands turns out 
to be a plunging, thigh-baring design 
that Norma Desmond would approve 
of), then segues to a glittering corset 
and finally, a barely there bodysuit. 
“This was the most complicated look,” 
says Murad. “It was step by step. But 
in the end, it was so good with the 
performance. It was worth it.” O

d

f Y

Met Gala, 2010
"She had the gown as an 
option for the Academy 
Awards but decided to hold it 
for the Met Gala — the Oscars 
of fashion - and the press 
went wild for it," says Murad

Golden Globes. 2011
A sheer capelet 
complemented a sweetheart 
neckline silk gown "[Murad] 
has perfected modern
elegance and knows how 
to make a woman feel her 
most beautiful," says Lopez 
of Murad s designs

Academy Awards, 2012 
"The intricately beaded 
panels and cut outs made her 
look beautiful and dramatic, 
while still accentuating her 
famous figure," says Murad 
of his favorite red carpet look 
on Lopez.

Vanity Fair 
Oscar Party, 2015 
After wearing an Elie Saab 
ball gown to the mam event, 
Lopez was ready to party 
in a barely there Murad 
couture dress. "Beading 
on nude tulle is what you 
might call my secret — it's 
what defines my brand 
and is the thing I love to do, 
says Murad

Billboard Latin Music 
Awards. 2015
It's not all gowns for Lopez, 
she knows how to wear the 
pants too This jumpsuit 
and cape ensemble from 
Murad s 2014 couture 
collection wowed with its
balance of peekaboo lace and
menswear tailoring bs
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TOOS
Heavy metal had Spinal Tap. Gangsta 
rap had CB4. Now, as celebrities like 
Justin Bieber take the music life to 
woozy new heights of extravagance, 
The Lonely Island — with frontman 
and star Andy Samberg — at last 
delivers Hollywood’s first top 40 
mockumentary: Popstar: Never Stop 
Never Stopping. “You nei/er know 
where the self-awareness ends and 
begins. We were trying to go at that

BY JONATHAN BINGEN
PHOTOGRAPHED BY MILLER MOBLEY
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From left: The Lonely Island's Jorma Taccone, Akiva Schaffer 
and Andy Samberg photographed April 21 at Milk Studios in 

Los Angeles. Styling by George Kotsiopoulos. Taccone wears 
an Andrew Clark jacket, Matiere tank, Anthony Franco pants, 

H&M scarf. Gents hat. Maison Margielafor H&M bag and Dolce 
& Gabbana sneakers. Schaffer wears a Brian Lichtenbert coat, 

Lacoste duster, American Apparel T-shirt, Mr. Turk pants. 
Brooks Brothers pocket square, Crap sunglasses, Ghurka 

duffle bag and Louis Leeman sneakers. Samberg wears a Rigby
Jackson top and pants. Maison Margiela for H&M coat, John 
Varvatos scarf, Vans sunglasses, Etro bag and Marc Jacobs 

sneakers. G550 provided by Mercedes-Benz USAg



WHEN YOU’RE THE WORLD’S GREATEST 
joke-rap trio and you’ve just finished making 
a movie for Universal Pictures there’s 
only one way to cash in on the studio’s 
goodwill: by rolling through The Wizarding 
World of Harry Potter like you own the 
place. Which is why Andy Samberg, Jorma 
Taccone and Akiva Schaffer — the Saturday 
Night Live vets known collectively as The 
Lonely Island, whose mock pop-umentary 
Popstar: Never Stop Never Stopping opens 
June 3 — find themselves hopping out of a 
chauffeured SUV in a nondescript parking 
area at Universal Studios Hollywood theme 
park on a recent Thursday. “They entered a 
magical land,” mock-narrates Schaffer. “A 
land that was not cross-promotion for other 
Universal things, but just coincidentally 
what the guys wanted to do.”

After a quick briefing with a team of 
park staffers who assure the trio they won’t 
be waiting in any lines — “Thank gawd, 
we’re prima donnas,” deadpans Samberg 
—they’re lead through a bewilderingly 
Spinal Tap-ish sequence of dark backstage 
hallways and doors marked “Do Not Enter.”

The whole situation almost could be 
a scene from Popstar, which pulls the 
curtain back on a very 2016 slice of overly- 
entitled and over-share-y celebrity culture. 
In it, Samberg, 37, plays Conner4Real, a 
cheerfully clueless — and more than vaguely 
Bieber-ish — pop megastar who finds 
himself at a career crossroads when his new
surprise-released album fails to connect, 
even with jams like the Macklemore- 
inspired “Equal Rights” (in which he doesn’t 
realize gay marriage is legal), “Mona Lisa” 
(“the original basic bitch,” he sings) and the 
Adam Levine-enhanced “I’m So Humble” 
(which Levine and Samberg performed in 
real life on The Voice in May).

Taccone, 39, and Schaffer, 38, who 
co-directed the movie, play Conner’s 
former bandmates in a legendary hip­
hop crew called the Style Boyz who were 
a key influence on everyone from Nas to 
Questlove, we learn from some of Popstar’s 
two dozen cameos. (The list also includes

Usher. Carrie Underwood and Martin 
Sheen.) “I won’t say who, but I’ve definitely 
forgotten people who are in our movie,” 
says Taccone. “The list is so long that I’ll 
be like, ‘Oh, yeah! That guy’s in it — he’s 
pretty good!’ ”

For as long as it has existed, The Lonely 
Island has dominated its music-as- 
comedy space, selling 824,000 albums 
and 7.3 million digital songs (according to 
Nielsen Music) while racking up 1.7 billion 
spins on its YouTube channel. It’s hard to 
even think of direct comparisons. Where 
“Weird Al” Yankovic’s biggest hits are 
all parodies of already huge songs, what

"I've always looked up 
to Amy Poehler, and 
obviously people like 
Adam Sandler, Will 
Ferrell, Mel Brooks 
and the Monty Python 
guys. We're huge fans 
of Weird Al — it spans 
a lot of mediums so it 
makes sense we work in 
a lot of mediums," says 
Samberg, From left: 
Samberg, Schaffer 
and Taccone wear 
OppoSuits suits and 
ties, Kooples shirts and 
Adidas sneakers.

Samberg and company do is trickier. They 
take the spirit of identifiable pop forms, 
exaggerate them and amp up the absurdity 
with A-list guest stars, all with hyper 
specificity and genuine love for the music, 
“it’s true to R&B and pop to be clever in 
your lyrics — Kanye [West] and Macklemore 
and R. Kelly all have really funny lines, and 
you never know where the self-awareness 
ends and begins,” says Schaffer. “We were 
trying to go at that” in Popstar.

“They build their ideas into songs that 
really hold my attention,” says Diplo, who 
knows as much about the anatomy of pop as 
anyone. “They could be stand-alone songs,
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give or take some of the funny lyrics. And 
they’re real fans.”

With Pcpstar (which is broadly based on 
slice of life-meets-concert movies like Justin 
Bieber’s Never Say Never and Katy Perry’s 
Part ifMe), Samberg, Taccone and Schaffer 
have the widest canvas yet to use all the 
skills they’ve developed over more than 
a decade of blending comedy and music, 
from SNL classics like “Lazy Sunday” and 
the Justin Timberlake-assisted “Dick in a 
Box” to actual hits like 2011’s Akon-spiked

I Just Had Sex” (which reached No. 30 on 
the Billboard Hot 100) and The Lego Movie’s 
“Everything Is Awesome” (a co-write of 
theirs that made the top 10 of the Dance/ 
Electronic Songs chart). “When one of our 
songs is a hit, it actually makes it a little 
funnier,” says Taccone. “ ‘I’m on a Boat’ is 
two-times platinum — that’s hilarious.”

But vastly scaling the group’s YouTube- 
honed vision into a worldwide picture 
comes with some Hollywood-size pitfalls. 
For one, music biopic spoofs don’t exactly 
have a great box-office track record. 
1 ‘Tenacious D, Walk Hard Rock Star, even 
Spinal Tap — all basically box-office 
failures,” says Jeff Bock, senior box-office 
analyst at Exhibitor Relations. “That’s not 
to say that this one won’t break through, but 
the deck is stacked against it.”

There’s the question of timing: The crew’s 
first album, 2009’s Incredibad, moved an 
impressive 455,000 copies. By their third, 
2013’s The Wack Album, sales were down 
to 74,000. And then there’s Samberg’s 
prospects as a movie star. Even though he 
managed the transition from SNL darling to 
sitcom star with Fox’s Brooklyn Nine-Nine, 
connecting with movie audiences is a rarer 
trick. Even Jimmy Fallon, Samberg’s friend 
and a similarly multihyphenate talent, was 
famously unable to make the jump.

The Lonely Island’s first stab at big-screen 
success, 2007’s Schaffer-directed Hot Rod — 
in which Samberg plays a moronic stuntman 
— was a notorious flop, even though it has 
become a cult favorite.
(The same thing happened 
with the Taccone- 
directed MacGruber 
movie.) Despite all that, 
Hollywood’s top comedy 
kingmaker, Judd Apatow, 
is a true believer and 
produced Pcpstar. “They 
do so many different things 
— sketch and film pieces, 
acting and directing,” says 
Apatow. “And there are so 
few people who even know 
how to make a musical 
comedy.”

Some of the box-office 
anxiety is likely mitigated 
by Popstar’s budget, 
which a source puts at 
$20 million-plus, “it’s

"If you lookatsongslike 
'Dick in a Box/ those are 
untrustworthy narrators," 
says Samberg. "Conner 
thinks he's saying 
something lofty orsexy, 
butthetruth isclearto 
everyone else." From 
left: Samberg (left) and 
Timberlake in the"Dick in 
a Box" SNL Digital Short 
in 2006; Samberg and 
wife Newsom in 2015.

a pretty small movie — we didn’t break 
the bank,” says Samberg. In the eyes of 
Hollywood, a relatively inexpensive feature 
with even some of the viral potential of a 
Lonely Island music video has to look like a 
decent bet.

ON THE WAY TO A SECRET LINE SKIPPING 
entrance to Harry Potter and the Forbidden 
Journey, a 3D motion-ride that makes you 
feel like you’re flying behind Harry, the 

WHEN ONE IF OUR SINGS IS A HIT, IT ACTUALLY 
MAKES IT A LITTLE FUNNIER. TM ON A BOAT’ IS 
TWO-TIMES PLATINUM - THAT’S HILARIOUS.’’ -TACCONE

guys break down their Hogwets bona 
Iides. “I read the first book and saw all 
the movies,” says Samberg. “The movies 
were way scarier than I thought they were 
going to be.” Adds Schaffer, “I’m not into 
nerd shit — I’m a real man.” Short pause. 
“But it was my idea to come here.” And 
Taccone? “I may have read all the books out 
loud with my wife,” he confides, seeming 
genuinely worried he’ll be in hot water 
with his spouse, the filmmaker Marielle

Q&A:
Judd Apatow
How the Popstar 
producer helped find 
the movie’s emotional 
core — and what 
makes him laugh out 
loud (despite being 
“dead inside”)

The Lonely Island members 
said you encouraged them 
to focus the story on the 
relationship between the three 
guys, for an "emotional core." 
I always feel bad for the

members 
when any 
band breaks 
up. i still 
wonder 
how Andrew 
R dgeley 
[of Wham!] 
is doing.

(Laughs.) I'm a child of divorce, 
so I always want groups to stay 
together. I saw Lionel Richie 
interviewed and he said he 
had done all these wonderful 
things, but how sad it is that The 
Commodores ended — the price 
to have a solo career. So to me 
it seemed like a ripe area for the 
story. We see it with Destiny's 
Child and N Sync and The Police 
— these bands that break up 
when someone breaks out

Heller, for visiting Harty7 Potter World 
without her. The couple lives in New York 
and has two kids. Samberg, who’s married 
to singer-actress Joanna Newsom, and 
Schaffer, who’s married to comedy writer 
Liz Cackowski and also has two kids, both 
live in Los Angeles. “They’re all in the biz,” 
says Schaffer of their spouses. He pauses 
dramatically and adds, “Showbiz.”

Suddenly, a four-seat car comes sliding 
down an overhead rail and they strap in.

All three Lonely Island guys wear glasses, 
and appear concerned that they might fly 
off. “I think this is going to be more intense 
than we thought it would be,” says Samberg 
gravely. An employee in a Hogwarts 
outfit suggests that he should hold on to 
his baseball cap. “The whole time?” asks 
Samberg incredulously.

“If you feel comfortable with it,” she says. 
“I’m not comfortable with it!” he yells, 

as the ride lurches to life. “Ahhh we’re

They don't seem resentful 
about it, but the group did have 
one of them become more 
of a public figure than the 
other two. Yeah I think there's 
a personal aspect to the movie 
Akiva and Jorma are both really 
great performers that have also 
become these fantastic comedy 
forces and comedy directors 
And there's all sorts of levels of 
connection and complications 
that come when someone starts 
getting a lot of attention in frontof 
the camera.

Who has talents that The 
Lonely Island has? Weird Al? 
They do many different things, 
so ,ts hard to com pare them to 
anyone The closest comparisons 
are with great comedy groups 

[and comics] (ike Bob [Odenkirk] 
and David [Cross] or The State.

Let's talk about Andy Samberg. 
The transition from Saturday 
Night Live to Brooklyn Nine-Nine 
is hard enough; the transition to 
a big movie is harder. He really 
does seem like your hilarious, kind 
best friend whojust happensto 
be ridiculously talented. Some 
people are funny but you're kind 
of scared of them — they seem 
dark or miserable. You enjoy them 
but you don't really want to be 
around them. Andy is someone 
that people seem close to

Do you have any favorite Lonely 
Island bits? ’Shy Ronnie” makes 
me laugh out loud, and I'm 
somewhat dead inside JR
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moving! I’m putting my hat under my butt!” 
Taccone cracks up.

It’s not hard, especially at Harry Potter 
World, to imagine these grown men making 
each other laugh in exactly this way as kids. 
All three grew up in Berkeley, Calif., where 
they became friends in junior high, bonding 
over skateboarding and hip-hop. “There 
are very few people who are that close,” 
says Apatow, “it’s similar to Seth Rogen and 
Evan Goldberg — they’re true soulmates. 
I’m jealous. Where are my two friends like 
that?” They split up for college (Samberg 
went to New York University?; Schaffer to 
University of California, Santa Cruz; and 
Taccone to UCLA) before regrouping in a 
tiny Los Angeles apartment together after 
graduation. As Schaffer recalls, post-ride, 
‘‘We had a meeting and said, ‘What do 

Playlist!
‘Jorma Cried To This Song’
The Lonely Island chooses its five favorite boy 
band hits (sorry, Backstreet)

I. “GONE,” N SYNC "J i arrives. We rejoice," The Lonely Island 
writes of the Gram my nominated 2001 song. Justin Timberlake 
has said Michael Jackson wanted the song as a duet with him

2 “CAN YOU STAND THE RAIN,” NEW EDITION Th s 1988 
song written and produced by Jimmy Jam and Terry Lewis 
is about weathering relationship problems. Taccone found it 
moving: "Jorma cried to th:s song in junior high

3. “PLEASE DON’T GO GIRL,” NEW KIDS ON THE BLOCK
NKOTB's first hit peaked at No. lOon the Bil I board Hot 100 
in 1988 on the strength of "the falsetto of a tiny little angel, 
Jordan Knight

4 “STEAL MY GIRL,” ONE DIRECTION Th s No 13 Hot 100 
hit from 2014 captures the best of the band and its influences 
"The drums are Journey. The video is MJ. The lads are charming.”

5. “lESHA,” ANOTHER BAD CREATION Detailing a 
playground attraction and first date featuring Nintendo, the 
1990 track was a powerful early influence. "Jormacried to this 
song in jun or high as well," admits the band. nick williams

we do, move to L.A. and try to’ ” — he 
slips into verbal air quotes — “ ‘make it 
together?” Adds Taccone, “Well, yeah, we 
wanted to make TV and movies together.”

'And we’ve done that!” says Samberg 
brightly, as if the thought had occurred to 
him for the first time. “And now we’re at 
Harry Potter World with a security guard.”

ALMOST AS SOON AS THEY ARRIVED AT 
the theme park, the guys were excited about 
the prospect of trying butterbeer, a candy- 
laced drink the wizards guzzle in the Potter 
books. Moments after they sit down for 
lunch at the tavem-ish Three Broomsticks — 
the entire castle turret-like outside deck has 
been closed down to give the trio privacy 
— frosty? mugs of the stuff, which turns out 
to be a frozen concoction of cream soda and 
butterscotch, appears. “This butterbeer is 
pretty good,” says Schaffer. Adds Samberg, 
“it’s got me a little jittery, though.”

Today it’s even more surreal than it 
normally would be to lunch at Hogwarts. 
Hours earlier the world learned that Prince 
had died. All three Lonely Island guys met 
him at SNL, when he played the show in 
2006 — and they got invited to his private 
after-afterparty. “ We showed up at like 
4:30 in the morning to this closed club,” 
says Schaffer. “It was just him chilling and 
listening to his own album.”

The idea for Popstar came from a 
pragmatic place: What better topic for a 
movie that would include lots of the music 
the trio loves to make? “But it was a longer 
process than it normally would have been 
because of that — it was like writing a full 
album and a full movie,” says Schaffer, 
chowing down on a kid-friendly lunch of 
chicken fingers, fries and grapes. “So by 
the time the movie comes out it will be 
two-and-a-half years straight working 
on it.” (The soundtrack, which Republic 
Records will release with the movie on 
June 3, includes songs that didn’t make it 
into the film: “There’s one with Akon we felt 
was very much in character, and was even 
written into the script,” says Schaffer. “But 
during the editing process we realized we 
didn’t need it.”)

Corralling the guest stars came pretty 
easy, mostly due to The Lonely Island’s 
long track record of making everyone from 
Rihanna (“Shy Ronnie”) to Michael Bolton 
(“Jack Sparrow”) come off as hilarious. 
“They genuinely wanted all the cameo stars 
to score comedically, and from working 
on SNL they know how to be around big 
stars,” says Sarah Silverman, who plays 
Conner’s brassy publicist. “And it’s not their 
personalities to be weird or sycophantish — 
ftey’re cool and know what they’re looking 
for out of, say, Seal, who is amazing.”

Making the movie proved to be a major 
commitment for the guys, who have 
all branched off into their own careers. 
Samberg was available whenever he wasn’t

needed on Brooklyn Nine-Nine. But Taccone 
and Schaffer cleared their schedules to 
work on Popstar full time. All three say that 
Apatow was a key influence on the movie’s 
tone. “He really helped with story structure 
and giving it some actual emotional 
stakes,” says Samberg. “He encouraged us 
to make the movie about friendships and 
relationships, which was awesome. And he 
pitched super funny shit.”

“it’s actually his dick in the window of the 
car,” jokes Schaffer, referring to a moment 
of full-frontal physical comedy. “He wanted 
to show it because he was like, T’ve had this 
normal but really well-proportioned dick my 
whole life and I’ve never shown it. And I’m 
afraid I’m getting older and going to lose the 
bod soon.’ ”

The center of Popstar revolves around 
Conner’s frayed relationship with the 
Style Boyz bandmates he left behind 
when his solo career took off. (Taccone’s 
character is still in Conner’s orbit, as his 
helmet-equipped DJ; Schaffer’s character 
has become a rage-fueled farmer.) It’s a 
dynamic that the trio understands better
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than most. When the three were hired at 
SNL (after scoring a writing gig with the 
MTV Movie Awards in 2005, when Fallon 
hosted) it almost felt like a miracle. But only 
Samberg joined as a cast member. “Nobody 
was ever mad about it. We understand 
the way it works — the way that certain 
opportunities sometimes get given to the 
person who’s in front,” says Schaffer as 
Samberg shifts uncomfortably in his seat, 
“it never created a rift between us. We’d 
all work the same amount all week and 
then, at the end, Andy might get invited to 
a cool party7, and we’d be like, ‘Have a good 

party!’ ” Adds Taccone, “I think we actually 
became stronger friends, going through 
that. Because we were friends and then we 
were business partners, and when we make 
anything together it’s all of that.”

Samberg, of course, still is the guy out 
front — and as much as Pcpstar relies on 
his Brooklyn Nine-Nine celebrity and broad 
likability to help open the movie, he insists 
it’s not something he gives a lot of thought 
to. “I’m just as excited about making movies 
as I am about anything else,” he says. “It’s 
about how excited I am about any given 
idea — when the idea is this movie, I’m

Top, from left: Schaffer, 
Samberg and Taccone 
wear vintage silk robes 
and Brooks Brothers 
slippers. Taccone holds 
an Anthony Franco 
blazer. Bottom, from 
left: Samberg (left) as 
Jake Peralta and Joe 
Lo Truglio as Charles 
Boyle on Brooklyn 
Nine-Nine; Samberg as 
Conner4Real in Popstar. 
Foran exclusive Lonely 
Island spoofof a behind- 
the-scenes video, go 
to Billboard.com or 
Billboard.com/ipad.

really excited about it. But I’m equally 
excited about Brooklyn Nine-Nine, and 
the same goes for something that’s a little 
weirder, like [the tennis mockumentary] 7 
Deys in Hell, which is a thing I did on HBO. 
Obviously the movie is a big deal in terms 
of all that goes into it, and it took us a really 
long time — but a big part of that was we 
also got to make an album, which is another 
thing I get really excited about.”

Whatever pressure the trio feels 
surrounding Pcpstar pales in comparison to 
their main concern: Kanye West. (They’re 
all huge fans.) After all, how much room 
is there to parody a world where The 
L.fe cfPablo, one of the highest-profile 
albums of the year, was launched with a 
combined fashion show/listening party at a 
Kardashian-packed Madison Square Garden 
— and where, officially at least, the album 
still isn’t finished? “I know,” says Samberg, 
with exaggerated theatricality. “We were 
chasing Kanye and the truth of what was 
happening in his world the whole time we 
were writing. Because nothing we could 
think of is as interesting as his truth.” O
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The Billboard Music Awards 
featured more pyrotechnics 
than a gas leak in a fireworks 
factory. But backstage, the 
Millennium Award-winning 
Britney Spears, host Ludacris 
and eight other performers and 
presenters stood still — finally! 
— for these exclusive portraits
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1. BRITNEY SPEARS
With an epic medley of hits 
— including "I'm a Slave 
4 U"and "Toxic" — Spears 
opened theshow with 
a bang. "Shecould stand 
onstage in her pajamas 
and talk about her kids," 
said Halsey, "and I’d 
be like,'Yes, Britney! Yes’’"

2. DJ KHALED
"My advice for your first 
time in Vegas: Stay 
focused," said the 
producerand Snapchat 
king, who introduced 
Bieber. "Vegas is a good 
time, but you have to be 
responsible. Don't fall 
for any traps!”

3. SER AYAH MCNEILL
As a member of Taylor 
Swift's squad and a star of 
Empire, the singer, 20, is 
no stranger to fame. Good 
thing, because she has more 
coming: "I'm working on my 
freshman album. It means 
so much to me, so I'm 
making sure it's perfect.”

4.TH0MASRHETT
Just because he came out 
a winner for top country 
song doesn't mean the 
26-year-old singer wasn’t 
any less starstruck. "It was 
amazing,"said Rhett. "I'm 
sitting nextto Heidi Klum, 
and I'm like, 'Why am I 
here? Heidi, I love you!'"

5. LUDACRIS
The night's most 
anticipated performance? 
As far as the three-time 
host isconcerned, it was 
no contest: Justin Bieber. 
"I’ve known him since we 
did 'Baby' together,”said 
Luda. "He’sgonethrough a 
lot in those years."
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One of the cool things about DNCE is we 
feel like a bunch of 16 year-olds playing 

our garage,” says the band’s Cole Whittle.

DNCE, clockwise from left: drummer Jack Lawless, 
singer Joe Jonas, guitarist J in Joo Lee and bassist Whittle.



l.DNCE
"You have to make sure the 
colors don’t clash," said 
DNCE's Joe Jonas about 
howthe band coordinates 
its stage attire. No problems 
there, as the act brought 
the house down with top 
10 Billboard Hot 100 
hit "Cake by the Ocean."

2. RACHEL PLATTEN 
Nominated for top-selIing 
song of the year, the 
"Fight Song"siren 
savored her success: 
"Ittookayearanda half 
to write, and it came after 
12 years of struggling. 
So, to see it recogn ized 
was incredible."

3. TY DOLLASIGN
How did the rapper­
croonerend upon Fifth 
Harmony's hit, "Work 
From Home"? "My 
daughter was constantly 
listening to them," said the 
Los Angeles native, who 
joined 5H onstage. "I was 
like, who are these girls?"

4. LINDSEY STIRLING 
"My Vegastip: Bring your 
own breakfast!"said the 
violin-shredding YouTube 
star, who teamed with 
Celine Dion on Queen's 
"The Show Must Go On." 
"I went to the store and 
bought some cereal and 
milk, and it was 13 bucks!"

5. DAM D GUETTA 
Thisyear’s winnerfortop 
dance/electronic artist 
was raised on Billboard 
in France, so the honoris 
extra special. "I grew up 
dreaming about Billboard, 
he said. "The artists, the 
producers... this is how I 
learned about music."

Reporting by Keith Caulfield, Shira Karsen, Erin Streckerand David Swanson. Photographed May 22attheT-Mobile Arena in Las Vegas.
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Backstage Pass /
Songwriters Hall of Fame, June 9, New York

The Story Behind 
My Big Hit 
Lionel Richie, 
Nick Jonas 
and Tom Petty 
open up about 
writing their 
iconic anthems

BY CATHY APPLEFELD OLSON

VAN MORRISON MEMORABLY HAS BEEN A NO 
show at other major award presentations, but not 
the 2015 Songwriters Hall of Fame gala, where 
he was inducted and took the stage to sing a duet 
with Michael Buble on “Moondance.”

Songwriters feel so strongly about their craft 
that this event draws an all-star turnout each year 
to the Marriott Marquis Hotel in New York.

The 2016 dinner on June 9 promises high-power 
tributes with a slate of inductees that includes 
Elvis Costello, the late Marvin Gaye, Tom Petty, 
Nile Rodgers and the late Bernard Edwards, and 
Chip Taylor. Nick Jonas will be presented with 
the Hal David Starlight Award, which is given 
to a rising young songwriter. Lionel Richie will 
receive the Johnny Mercer Award, named for 
the “Moon River” tunesmith who co-founded 
the Songwriters Hall of Fame in 1969 with music 
publishers Abe Olman and Howie Richmond. Sire 
Records co-founder Seymour Stein will receive the 
Howie Richmond Hitmaker Award, in honor of his 
six-decade career, which launched Madonna, The 
Ramones, Talking Heads and others.

Ahead of this year’s event, six of the honorees 
offered stories behind their songs, both hits and 
personal favorites.

LIONEL RICHIE
“Three Times a Lady”
Recorded by The Commodores
Chart peak: No. 1 (two weeks), Billboard Hot 
100, Aug. 12,1978
“The inspiration came from my father. He’s a very-

warm guy, and, this one day, he decided to get up 
and make a toast to my mom. Just out of the blue. 
I always say that when a man makes a statement 
in the middle of nothing, when there’s no special 
occasion, he’s guilty of something. {Laughs} My 
sister and I looked at him and said, ‘Dad, are you 
OK?’ He said, ‘She’s a great lady, a great mother 
and a great friend.’ And I thought, ‘That was a 
great little toast.’ So I wrote this waltz, ‘Three 
Times a Lady,’ and it becomes The Commodores’ 
first smash hit around the world.”

TOM PETTY
“Free Failin’”
Recorded by Tom Petty
Chart peak: No. 7, Billboard Hot 100,
Jan. 27,1990
“The recording studio was in the Valley, and I was
driving from Beverly Hills and back every day.
On that drive, I used to look at Ventura Boulevard

and life’s great pageant was going on, up and 
down that street. I tried to grab a little bit of these 
characters on the road and how I saw it. [The 
lyrics are] pretty true of that time and that era — 
the skateboarders and the shoppers and the young 
kids in the trendiest possible clothes. It’s a scene, 
a never-ending scene. I thought, ‘You could prob­
ably start at one end of this road and by the time 
you got to the end of it you could purchase every­
thing you could ever need in your life.’ ”

NICK JONAS
“Chainsaw"
Recorded by Nick Jonas
From Last Year Was Complicated, set for 
release June 10
“This song is on my new album and is the most 
personal song I’ve ever written. It’s about walking 
through the house I spent a lot of time in with 
my ex. I was trying to enjoy my time as much
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Backstage Pass /
Songwriters Hall of Fame, June 9, New York

as possible, but I was overtaken by too many 
memories. So I wrote this song with a [few] 
collaborators [Nolan Lambroza, Simon Wilcox, 
Julia Michaels and Sean Douglas]. It’s about 
needing to let go and find a way to be at peace 
with this [relationship] ending. With a song that 
you feel really strongly about, you run the risk 
of overthinking it, and you can get to the point 
where maybe you lose some of the magic of it. 
But I was conscious of that. Even a month after 
just trying to get it perfect, there were moments 
where it felt like we had pushed it too far, but 
sometimes you have to let it be what it is.”

ELVIS COSTELLO
“Oliver’s Army”
Recorded by Elvis Costello & 
The Attractions
Chart peak: No. 2, Official U.K. Singles 
chart, Feb. 10,1979
“it’s not a song I perform very often in the
United States. In those days in England [during 
the then-ongoing conflict in Northern Ireland], 
there were lots of songs on the radio about the 
usual pop concerns. This certainly isn’t that. The 
underpinning of the song was my observations of 
going to Belfast for the first time and seeing young 
men in British Army uniforms, many of whom 
were really no different than the people they were 
guarding, if that’s the right word. A lot of people 
joined the army in England when I was a teenager 
to get training in a trade — to become a mechanic 
or an electrician. The idea that you ever had to 
actually shoot somebody was much, much further 
down the list of enticements. That’s the conun­
drum the song reflects upon. You find yourself 
in a part of your own country, which is under 
semi-martial law, being asked to aim your rifle at 
somebody who’s basically the same as you.”

From top: The 2016 class of Hall of Fame inductees 
includes the late Edwards (left), Rodgers and Taylor.

NILE RODGERS
“Le Freak”
Recorded by Chic
Chart peak: No. 1 (six weeks). Billboard Hot
100, Dec. 9,1978
“Studio 54 was the center of the disco nightclub 
universe at that time. It was the hardest place to 

get into, and this was New Year’s Eve, no less. We 
were just starting out [Rodgers collaborated with 
the late Bernard Edwards], and we were invited 
by Grace Jones herself. But the bouncer slammed 
the door in our faces and told us, ‘Ah, f off.’ We 
realized we weren’t going to get in. We went back 
to my apartment and started drinking cham­
pagne, and we made up a song called [sings], 
Ahh, F— Off I’ I’m saying, ‘Bernard, we can’t 
get a song on the radio that says “f— off”; that’s 
crazy.’ So we changed it to ‘Ahh, freak out!’ And 
instead of being a protest song, it ended up being 
a celebratory song about what was going on in 
Studio 54. Our band was called Chic — Bernard 
went, ‘C’est Chic’ — so instead of calling the 
dance or the song ‘The Freak’ we called it ‘Le 
Freak.’ We made it about our band doing this 
dance at the back door of Studio 54.”

CHIP TAYLOR
‘Angel of the Morning* 
Recorded by Juice Newton 
Chart peak: No. 4, Billboard Hot 100, 
May 2,1981
“I was playing the chords and singing to myself. 
But when the words came out of me — ‘There’ll be 
no strings to bind your hands/Not if my love can’t 
bind your heart’ — my whole body was on fire. I 
loved the lyric so much. As I thought about where 
it might have come from, I recalled I had seen a 
war movie the night before where two people who 
had just met each other and were falling deeply 
in love might not see each other again. And they 
were spending a night together. It might be their 
last night, but their love would never die. It was 
a very serious song to me. I was 25 or something 
like that. The song comes in four parts, and all of 
the parts came to me spontaneously, one after the 
other. It was powerful.” O

Q&A
FOR SIRE RECORDS* SEYMOUR STEIN, 
WHO DISCOVERED MADONNA AND THE 
RAMONES, MT*S ALL ABOUT THE SONG*
Why is this Hitmaker Award 
special to you?
People think of me, because of 
The Ramones, as punk rock. That s 
all well and good But I like music 
from all ages, and that's why this 
[Songwriters Hall of Fame] honor 
means so much to me it's all about 
the song It always has been and 
always will be

What stands out about your start 
with The Ramones?
I got back from a trip to London 

especially to see them But I got the 
flu, so I couldn't go My wife was a 
schoolteacher and I sent her to see 
them, and she came back raving So 
the next day I rented a studio and 
asked them to come in They did their 
set in about 20 minutes — maybe 
15 or 18 songs in rapid succession 
I said, "Look, I've heard enough. I 
definitely wanttosignyou "

What did you see in Madonna?
When I signed Madonna, there was 
only one song she had at the time,

"Everybody" It barely hit the charts 
But I heard something in her and saw 
she was not just a singer. She had the 
ability to write Thank God I signed 
her That's what I'm most famous 
for — Madonna — and she isjust so 
unlike anyone else I have ever signed

What is a favorite song of yours 
that you did not record?
I'm a very patriotic American But 
one of my favorite songs is "La 
Marseillaise," the national anthem 
of France. Why do I love this song 
so much9 When I heard it I wanted 
tojustjump on a horse and could 
imagine what it must have been 
like during the French Revolution.
It's so stirring cao
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IT STARTS WITH A SONG...
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Thank you, 
EAMC.

Finalist for:
Top Marketing 
Campaign 
of the Year

Contact: Richard MacKeigan 
p: 616.742.66 00 

e: rmackeigan@smggr.com

vanandelarena.com

VAN ANDEL 
ARENA
GRAND RAPIDS

Top Publicity 
Campaign 
of the Year
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Oklahoma's Bok Center 
arranged a rescue-dog meet- 
and-greet for Grande (right), 

who called it "the most 
memorable thing a building 

has ever done for me.”

BY THOM DUFFY and MITCHELL PETERS

Backstage Bass / 
Arena MajHBg

Block Parties, Cupcakes
And Puppies For Ariana 
The clever lengths venues go 
as they vie for marketing kudos
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WHICH NORTH AMERICAN VENUES HIT THE 
highest notes during the past year, in boosting 
their profiles, engaging fans and selling tickets? 
The annual Event & Arena Marketing Conference 
taking place June 1-4 in Nashville will recognize 
achievements by venues in marketing, publicity, 
group sales and sponsorship integration during an 
awards luncheon on the second day of the event. 
These buildings are among the finalists for this 
year’s awards:

BOK CENTER Tulsa, Okla.
Capacity: 19,200
Ariana Grande loves rescue dogs and the Bok 
Center saw that as an opportunity. “My mission is 
to help as many homeless dogs as I can find loving 

families who will cherish them,” Grande told 
Billboard in October 2015. So for her Bok Center 
tour stop on Oct. 7,2015, the venue arranged a meet- 
and-greet for the singer with eight dogs from the 
Animal Rescue Foundation of Tulsa. Grande called 
the backstage gathering “the most memorable thing 
a building has ever done for me.” And she adopted 
a Tulsa puppy on the spot, a Yorkie named Strauss, 
while donating adoption fees for 20 dogs in all. The 
venue gained publicity through Grande’s Instagram 
feed and the foundation gained 6,000 additional 
followers on its social media account.

STAPLES CENTER Los Angeles
Capacity: 20,000
It started with signs — and ended with fans finding 
a new place to unwind. Staples Center had struck 
a sponsorship deal with DraftKings, a provider of 
daily fantasy sports games, which initially called 
for exposure for the company inside the arena. 
But “we pride ourselves on overdelivering,” 
says Russell Silvers, senior vp of AEG Global 
Partnerships. The AEG-owned venue negotiated 
the creation of the 4,400-square-foot DraftKings 

Fantasy Sports Bar & Lounge, the company’s first 
arena-based hospitality space, “an indisputable 
value-add for both the partner and the fan,” says 
Nick Baker, who also is a senior vp at AEG Global 
Partnerships. The space on the arena concourse 
offers fans food and drink and 60 screens that 
allow spectators to follow live sports action, at both 
Staples Center and venues worldwide.

VAN ANDEL ARENA Grand Rapids, Mich.
Capacity: 12,864
Watching a former Olympic figure-skating star 
and going trick-or-treating may seem an unlikely 
combination, but it proved a winning mix for Van 
Andcl Arena. For a performance on Oct. 30,2015, 
the venue booked Nancy Kerrigan’s Halloween 
on Ice, an annual family show that Kerrigan 
has headlined for two decades. To the delight 
of parents in Grand Rapids, the building also 
staged an indoor Halloween party for children 
coinciding with Kerrigan’s performance (and 
certainly prompting more ticket sales by families). 
“Halloween in Michigan can often be cold and 
rainy and sometimes snowy,” says venue marketing
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Backstage Pass / 
Arena Marketing

manager Hilarie Szarowicz. “Sure enough, it 
poured on Halloween, so for some of the kids it 
was their only chance to trick-or-treat.” The arena 
also is an EAMC award finalist for a partnership it 
struck between the Grand Rapids Public Schools 
and the Harlem Globetrotters, aimed at increasing 
school attendance. For an annual “Count Day,” 
schools competed to win a visit from a member of 
the Globetrotters. On Jan. 12, the winning school 
welcomed team member “Handles” Franklin and 
media coverage publicized the Globetrotters game 
at the arena later that month.

FOX THEATRE Atlanta
Capacity: 4,600

People love that place, and they should,” Gregg 
Allman has said of the Fox Theatre, “it’s magical.” 
Allman was among the artists who performed at 
the Fox in late 2014 to mark the 40th anniversary 
of the successful campaign to save the historic 
venue from the wrecking ball. On June 7,2015, 
the Fox staged “Rock the Block,” a street party 
that concluded its anniversaty celebration. With 
a budget of only $35,000, the event drew 25,000 
attendees. “Longtime residents of Atlanta know 
about the saving of the Fox,” says Barbara King, 
senior vp at Allied Integrated Marketing, which 
promoted the event. “But this is a booming city with 
lots of transplants, and not everybody is aware of 
its history7. The block party was a way to open the 
theater and street to all of Atlanta.”

SPOKANE VETERANS MEMORIAL ARENA
Spokane, Wash.
Capacity: 12,500
On Sept. 17,2015, executives at the Spokane 
Veterans Memorial Arena sent a sugar rush 
throughout the touring business. To celebrate 
its 20th anniversary on that date, the arena 

hand-delivered 
cakes and cupcakes 
to some 80 
booking agents 
and promoters 
nationwide. The 
stunt was ¡ust 
one highlight of 
a campaign that 
also focused on 
the arena’s roots 
in the Spokane 
community, says 
marketing manager 
Becca Watters. Many 
memories could be 
found in-house she
adds. “The arena is unique in that a lot of people 
who opened this building 20-plus years ago still 
work here today.”

INTRUST BANK ARENA Wichita, Kan.
Capacity: 15,000
The venue staged a contest in December 2015 
to offer one fan a Willy Wonka-inspired “golden 
ticket” granting admission to every7 event at the 
venue during 2016. The contest, in partnership 
with area iHeartMedia radio stations, was executed 
using the Woobox app, which embedded a contest 
entry form on the arena’s Facebook page and the 
websites of the participating stations. The contest 
drew 16,000 entries. But “there’s no way to require 
people to opt in to your email database, or, with 
Facebook’s mies, require them to like your page just 
to enter the contest,” says arena director of sales 
and marketing Christine Pileckas. The venue was 
pleased that the promotion increased its Facebook 
“likes” by 3,000 and added 1,500 email addresses 
to the arena’s database, increasingly important

The Fox Theatre's street party in Atlanta drew 25,000 participants.

connections for selling tickets through social media 
or email blasts.

GENERAL MOTORS CENTRE Oshawa, Ontario 
Capacity: 6,400
Increasing access to fan email addresses also was 
the goal of the “ Key to GMC” contest, which, like 
Intrust Bank Arena’s “golden ticket” campaign, 
guaranteed the winner a seat at every event at the 
General Motors Centre during 2016. The building 
has been staging the contest each year since 2010. 
“it has become a really huge deal and is the most 
anticipated thing at the venue each year,” says 
William Balfour, the arena’s marketing and group 
sales manager for Spectra Venue Management, 
a division of the hospitality company Comcast 
Spectacor. The November 2015 promotion drew 
18,869 entries —with nearly 11,000 contestants 
opting in to get future marketing messages. Other 
venues managed by Spectra, including Wells Fargo 
Center in Philadelphia, have adopted the contest, 
following the lead of this small arena 40 miles 
northeast of Toronto. ©

STUNT TROUPE TAKES TV HOST FOR WILD RIDE Action-sports crew Nitro Circus scores a publicity 
coup on The Late Late Show With James Corden

The only non venue applicant 
for the Event & Arena Marketing 
Conference Awards, Nitro Circus 
was represented by in house 
publicistGreg Terlizzi and John 
Tellem of Tellem Grody Public 
Relations in seeking media 
exposure in advance of a 25 city 
North American tour last fall

A 2015 segment on James 
Corden's late nightTV show on 
CBS featured the host, of "Carpool 
Karaoke" fame, taking a white 
knuckle car ride with Nitro Circus 
leader Travis Pastrana across jump 
ramps outside the Late Late Show 
studio in Los Angeles.

The EAMC Awards also see 
these finalists:

• Fresno Convention and 
Entertainment Center, 
Fresno, Calif, (for sponsorship 
mtergration);

• Lakeland Center, Lakeland, Fla 
(for group sales);

• Prudential Center, Newark, N J 
(for group sales);

• Ralph Engelstad Arena, Grand 
Forks, N D. (for publicity);

• Xcel Energy Center, St. Paul, Minn 
(for publicity and group sales).
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CONGRATS
ON HAVING PEOPLE 

FLIPPING 
FOR OUR SEATS

Thank you to the members of Prudential Center’s 
Group Sales Department for their amazing 

“Select-A-Seat for the 2016 AT&T Amer can Cup” campaign.

Prudential Center
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When Elton, Celine 
And Smokey Played 
The Riviera Ml DEM 
marks 50 years of 
deals and ideas
BY THOM DUFFY

“MIDEM FAIR: A VITAL LINK FOR EXCHANGE,” READ 
a front-page headline in the Feb. n,1967, issue of 
Billboard, which predicted that the music conference in 
Cannes “is here to stay.”

Billboard was right. Marking its 50th anniversary 
June 3-6, MIDEM has endured and thrived. It began as a 
key marketplace for deals — largely among independent 
labels and music publishers — that sent recordings and 
repertoire around the world long before multinational 
companies dominated the music business.

MIDEM “was the gathering place for everyone in 
music publishing before the advent of the Internet,” 
recalls Martin Bandier, chairman/CEO of Sony/ATV 
Music Publishing, a veteran of the event.

The name of the conference is a French acronym — 
Marche International du Disque et de 1’Edition Musicale 
— but MIDEM’s stature always has been global. Artists 
have come to sing for the executives who could drive 
their worldwide success: Tom Jones in 1968, Elton John 
in 1975, George Harrison (as a “new” solo act) in 1976 
and a little-known Canadian singer named Celine Dion 
in 1983. She returned as a superstar in 1996.

While international dealmaking has moved inside 
major music companies or among indies online, 
M IDEM has maintained its role as a marketplace, now 
of ideas as well as deals. Panels tackle copyright issues 
and new business models. And top executives still 
come to make news. Case in point: Sony Music CEO 
Doug Morris used his 2015 keynote to drop the first offi­
cial word of Apple Music’s launch — scooping Apple’s 
own announcement by a day. O
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TALES FROM 
THE PROMENADE 
DE LA CROISETTE
On Carines' famed boulevard 
and beyond, memories of 
promising talent, exquisite 
meals and faking it in French

"In 2007, [Kobalt 
founder] Willard 
Ahdritz dragged 

me to the Martinez
Hotel to see an 

artist he said would 
'revolutionize'the 
music business. I 
tried to get other 

colleagues to come. 
They all passed. 

That artist was Amy
Winehouse.”

—Dina LaPolt, 
LaPolt Law
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HIGHLIGHTS OF MIDEM
This year's conference will offer 
keynotes, competitions, panels, 
performances and an awards gala

INTERNATIONAL HONOREES
The International MIDEM Awards Gala 
on June 4 will honor prominent executives 
in recording, digital distribution, music 
rights and hit making production. 
This year's honorees are Glassnote 
Entertainment Group president Daniel 
Glass, Believe Digital Group CEO 
Denis Ladegaillerie, BMG CEO Hartwig 
Masuch and producer Timbaland.

ARTIST DISCOVERY
Twelve finalists in the MIDEM Artist 
Accelerator competition will be chosen 
from among 500 contenders by leading 
music executives, including Timbaland 
and Ethiopia Habtemariam, Motown 
Records president and Universal Music 
Publishing Group president of urban 
music/co head of creative. The winner 
of the competition will be recognized 
at the awards gala.

DIGITAL DRIVÉ

"Getting an invite 
to Moulin de 

Mougms was a 
sign of'making it.' 
It wasthedming 

experience forthe 
most successful 

publishers, 
record people and 

entrepreneurs.
Chef Roger Verge 

would make us 
feel like stars."

—Daniel Glass, 
GlassnoteGroup

"EMI Music 
Publishing put 
onashow with 

Smokey Robinson, 
and they told me 

I would have to 
introduce him in 
French. I got the 

head of our French 
company to stand 

backstage, and 
I mouthed [his 

amplified] words. 
I was lip-syncing." 
—Martin Bandier

50 YEARSOF MIDEM
IThe Palais des Festivals et 
des Congrès has been home to 
MIDEM since 1982.2 James Brown 
performed in Cannes in 1981.
3 Misa Watanabe (left), chairman 
of Watanabe Music Publishing, and 
Reed MIDEM CEO Paul Zilk at a 2006 
sakeceremony.4Popteen queen 
Tiffany in 1988.5 Peter Gabriel 
accepted the award for personality 
oftheyear in 2008.6In 2003, Wyclef 
Jean climbed aboard a sailboat in 
the Cannes Harbor for a photocall.
72014 Billboard Industry icon 
honoree Paul McGuinness (center) 
wasjoined by Beggars Group 
chairman Martin Mills (left) and 
Sire Records co-founder Seymour 
Stein. Mills also received the 
honor in 2013; Stein did so in 2012.

Federico Fellini at MIDEM in 1975. 
9 Joan Baez sang at the gala in 1976. 
10Dion performed atMIDEM in 
1996,13 years after her first concert 
in Cannes.
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In its ninth year, the business pitching 
competition Midemlab has drawn 150 
submissions from digital music startups 
in 31 countries. Competitors vie for 
recognition in three categories- music 
discovery, recommendation 
and creation; marketing, 
social engagement and 
monetization; and hardware 
including virtual reality 
devices Previous honorees 
include SoundCloud, The 
Echo Nest and Kickstarter.
Winners will be named 
June 4 during 
the "Innovation 
Factory" session.

SPEAKERS OF NOTE
MIDEM's keynote 
speakers this year 
include Warner Music 
Group CEO 
of international and 
global commercial 
services Stu Bergen, 
joined by WMG Latin 
America & Iberia president 
Iñigo Zabala; Timbaland; 
United Talent Agency head of 
music worldwide Neil 
Warnock; Pandora founder/ 
CEO Tim Westergren, in 
conversation with Glass; 
and Gao Xiaosong, 
chairman of China's 
Alibaba Music Group.

Timbaland
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Backstage Pass /
Music Publishing's Global Reach

For Drake (left), seen 
herewith Future, 
"This iscontinuing the 
momentum for him in 
the synch world," says 
Sony/ATV's Monaco. 
Inset: Apple Music's 
Taylor Swift ad.

Drake’s Rise (After Taylor’s Tumble) 
Is A Worldwide Publishing Win 
From Russia to the U.K., Audi, Apple
Music, H&M lead international use of songs

BY THOM DUFFY

A
A RECENT APPLE MUSIC AD THAT HAS BECOME 
a viral sensation features Taylor Swift on a 
treadmill, enthusiastically rapping along with 
Drake and Future’s “Jumpman” until she gets so 
caught up in the beat that she slips, falls flat 
and is carried backward to the floor.

Swift’s orchestrated, comical mishap 
has been viewed more than 20 million 
times since debuting April 1 on the singer’s 
Instagram account, which has more than 
73 million followers. The ad also is a big 
win for Sony/ATV Music Publishing, 
which represents both Swift and Drake, co-writer of 
“jumpman.” Sales for the song in the United States 
jumped from 15,000 in the week ending March 31 

to 44,000 in the week ending April 7, according to 
Nielsen Music — a gain of 193 percent.

“It’s great to see a huge star like Taylor poke 
fun at herself,” says Brian Monaco, executive 
vp/worldwide head of advertising, film and TV 
at Sony/ATV, which struck a worldwide deal with 
Apple Music for “Jumpman.”

“For Drake, this is continuing the momentum 
for him in the synch world,” adds Monaco, citing 
T-Mobile’s use of “Hotline Bling” in a Super 
Bowl 50 ad that also featured the rapper. The 
football game was broadcast in more than 130 
countries, according to the NFL.

For music publishers, the use of copyrights 
in international markets is an essential and 

lucrative part of their business, particularly 
the use of songs in films, TV shows or ads 
like the Apple Music spot. Such deals can 
earn $10,000 to $1 million apiece.

One measure of the strength of U.S.
repertoire abroad: Performing rights
societies ASCAP and BMI reported

revenue to U.S. writers and publishers from 
sources outside the United States of more than 
$590 million in 2015. With both current hits and 

songs from their back catalog, music publishers 
offer six case studies of success.

1. DRIVING EXPOSURE FOR SKRILLEX
A rapid-fire montage of pop-culture images — 
Garfield, Marilyn Monroe, Elvis Presley — is 
accompanied by the electronic dance beat of 
Skrillex’s “Bangarang” in a TV ad created for 
Audi Germany. The placement of the EDM star’s 
song in the spot for the Audi 2 was the work of 
the synch team at Kobalt, and it has been viewed 
more than 700,000 times in Germany, according 
to the company. Skrillex has been a high-profile 
client for Kobalt. In a 2015 story in Wired U.K., 
he pronounced the data tools that the company 
offered to artists as “awesome.”

2. CALIFORNIA DREAMIN’ IN SWEDEN
The Mamas & The Papas reached No. 4 on 
the Billboard Hot 100 five decades ago with 
“California Dreamin.’ ” In 2016, Universal Music 
Publishing Group’s team pitched the song in 
Sweden as the theme for the ad campaign “ H&M 
Loves Coachella,” with Swedish band Amason 
offering an ethereal cover of the classic. UM PG,
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which has rights to the song and has signed the 
members of Amason as artist/writers, worked 
with Stockholm-based music agency Ohlogy to 
launch the song for H&M, a Swedish retailer with 
4,000 stores worldwide.

3. ‘INSPIRATION’ FOR A PUNCHLINE
For German director Tom Tykwer and German 
production company X Filme, peermusic licensed 
the David Foster hit “You’re the Inspiration” for 
the worldwide release of the comedy A Hologram 
for the King. Based on the book by Dave Eggers, 
and starring Tom Hanks, the film opened in the 
United States on April 22. Foster’s music offers 
the punchline in one scene: After flying to Saudi 
Arabia and catching a cab, Hanks tells the driver 
that he hails from Boston. “Do you like Chicago?” 
asks the driver. “Not in the winter,” replies Hanks. 
“No, the band,” says the driver, as he pops in a 
cassette that plays “You’re the Inspiration.”

4. LAZER FOCUS FOR U.K. RETAILER
In April, Major Lazer reached No. 6 on the Hot 
Dance/Electronic Songs chart with “Light It Up,” 
featuring Nyla and Fuse ODG. Across the Atlantic, 
meanwhile, the track scaled the top 10 of the Official 
U.K. Singles chart in November 2015, setting the 
stage for a second level of exposure. “ Light It Up” 
has become the backing music for an online ad for 
the springline of British fashion retailer Very, says 
Gerard Phillips, head of creative for the United 
Kingdom and international at SONGS Music, who 
guided the synch deal by workingwith the Soho 
Music Group and the Somo agency. The spot has 
earned 500,000 views on YouTube.

The electronic 
dance beat of 

"Bangarang" from 
Skrillex (right) has 

driven 700,000-plus 
views of the Audi ad 

titled "#Untaggable" 
in Germany (inset) 

inasynchdeal 
negotiated by music 

publisher Kobalt.

5. ‘CHAMPION’ RIDES AGAIN
Champion the Wonder Horse” was the theme 

song of a children’s western TV series that aired 
on CBS for just 26 episodes in the 1950s and 
subsequently in the United Kingdom, offering 
the adventures of 12-year-old Ricky North and his 
faithful Mustang stallion. To make an emotional 
connection between a young cowboy and a 
deliveryman on a motor scooter, Spirit Music 
struck a synch deal for the song to appear in a 
U.K. Domino’s Pizza ad. The theme was written 
by composer Norman Luboff, who founded the 
Walton Music Corporation, and Spirit Music client 
Marilyn Bergman, one of America’s most acclaimed 
songwriters. She is along with her husband and 
co-lyricist Alan Bergman. The Bergmans won 
Academy Awards for best song for “The Windmills 
ofYour Mind” in 1968 and “The Way We Were” in 
1973, and for the score of Yentl in 1984.

6. THE BEST SYNCH OF THEIR LIVES
“ Best Day of My Life,” written by the members of 
New York-based indie band American Authors, 
along with their producers, reached No. non 
the Billboard Hot 100 in April 2014. But that 
achievement pales in comparison to the song’s 
history as a favorite choice for synch deals around 
the world. According to Round Hill Music, 
which represents the writers, no fewer than 15 
commercials have featured the hit, including 
ads for cars (Chevrolet in Russia, Citroen in the 
United Kingdom), candy (Cadbury in Canada), 
coffee (Nescafe Express in Turkey), phone service 
(Telecom in New Zealand, Vodaphone in Greece) 
and even Staatsloterij, the Dutch lottery. O

Roth (left) and Eddie 
Van Halen share rights 
to "Jump." Inset: Eddie 

the Eagle's Jackman 
(right) and Egerton.

*IT TAKES A VILLAGE’
How filmmakers, Warner/Chappell and 
Atlas Music teamed for Van Halen's "Jump"

When the British filmmakers behind this 
winter's Olympic underdog movie Eddie the 
Eagle sought Van Halen's chart topping hit 
"Jump" for the soundtrack, an independent 
music publisher and a multinational company 
coordinated the global deal for the song's 
four co writers

"Jump," which reached No. 1 on the Billboard 
Hot 100 in February 1984, was co written 
by Atlas Music Publishing clients Eddie and 
Alex Van Halen, along with David Lee Roth 
and Michael Anthony, who are represented by 
Warner/Chappell Music Warner Music Group 
also owns the master recording of the song

For Eddie the Eagle — the 20th Century Fox 
film about British Olympic ski jumper Michael 
"Eddie" Edwards, starring Taron Egerton, 
Hugh Jackman and Christopher Walken, which 
opened Feb 26 — director Dexter Fletcher and 
music supervisor Ian Neil sought use of the 
song for a scene that music blog Consequence 
of Sound called "the most on the nose use of 
Van Halen's 'Jump' ever committed to celluloid."

Discussions for this deal began in August 
2015 and involved the songwriters, Warner/ 
Chappell, Atlas and its U.K subpublisher Kobalt 
Music, and the filmmakers "It takes a village," 
says Atlas CEO Richard Stumpf

Terms for use of "Jump" were not disclosed 
but publishing insiders say a global film deal for 
aNo 1 hit commands a premium rate When 
Atlas took on the Van Halen brothers as clients 
in early 2015, Stumpf says he advised potential 
synch partners worldwide that "for the right 
uses and right fees, the Van Halens were open 
for business." -to
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ALEN

New EP
"SPECTRUM” j 

atures hit single« 
\LTER EGO 1 

and
S NIGHT ONL

EMERGING ARTIST

From Mumford &Sons, 
Everybody’s Management 

and Gentlemen Of The Road

Congratulations Uncle Danny, 
you’re one of the family.

EVERYBODY’S

°F the ro> '

J

PROMOTION

EVENTS & HAPPENINGS

Guests shared insights, 
experiences and what they 
are most looking forward to 
seeing evolve within the Latin 
music business

Billboard and Google Play 
Music brought together many 
of the most powerful minds in 
the Latin music industry

Google Play Music displayed 
relevant and interesting Latin 
content on tablets throughout 
the breakfast

Google Play Music
THE RITZ-CARLTON SOUTH BEACH I MIAMI

EADERSHIP 
BREAKFAST

BILLBOARDS 
GOOGLE PLAY MUSIC 
THOUGHT-LEADERSHIP 

BREAKFAST

On April 28, Billboard and Google Play Music 
hosted leaders of the Latin music communityfor 
a unique discussion about the challenges and 
innovations that are happening in the industry.

The event, which took place at the Dore 
Restaurant in the Ritz-Carlton South Beach 
included a seated breakfast and conversation 
led by Leila Cobo, executive director of 
Latin content and programming for Billboard.

WorldRadioHistory



B
ill

bo
ar

d 
A

rt
is

t 1
00

THIS
week ARTIST

LAST
WEEK

2WIS. 
AGO

73

h15

12

#1 DRAKE

PEAK

IMPRINT/DISTRIBUTING LABEL ¿OS.
wxs.cn
CHART

TOUNO MONEY/CASH MOHEY/BEPUBIK 99

2 BE' FONCE PARKWOOD/COLUMBIA 2 97

97epicMEGHAN TRAINOR

PRINCE HPC/WARHERBKK 7

JUSTIN BIEBER SCHOOlBOY/RAYMONO (RAUH/DEF JAM 98

RIHANNA WESTBURY ROAO. ROC NATION 2 95

JUSTIN TIMBERLAKE

ARIANA GRANDE

DESIIGNER

KA

REPUBLIC

5 53

97

G.0.0.OJDEF 1AM $

9 16

12 9

87

147

NEW

15

16

17

14

10 TWENTY ONE PILOTS FUELED BY RAMEN/AG 2 57

ADELE XL/COLUMBIA 1 68

KEITH URBAN HIT RED/CAPlTOl NASMVtUE/UMGN 8 60

LUKAS GRAHAM WARNER BROS. 5 16

PIERCE THEV0L FEARLESS 14 1

TAYLOR SWIFT BIG MACHINE/BMLG 1 95

SELENA GOMEZ INTERSCOPE/IGA 2 86

THEWEEKND XO/REPuBLK 1 84

FUTURE A l/FREESANOZ/EPIC

16MIKE POSNER ISLAND

17ZAYN RCA

21KEVIN GATES BREAD WINNERS' ASSOCIAIION AlL ANTIC/AG

THE CHAINSMOKERS OISRUPTOR/COLUMBiA

FLORIDA GEORGIA LINE «publicNASHVILLE/BMLG

44

99

25

14 21

2WKS.
AGO

LAST 
WEEK

------ I
THIS 
WEEK (_J

1 1
PEAK 

ARTIST IMPRINT/DISTRIBUTING LABEL POS.
WÏS.ON
CHART

17 15

n
25

20

21 24

50

NEW

47

NEW

22 29

30

23 28

40

31

24 33

14

25

24 FIFTH HARMONY SYCO/EPIC 12 61

COLE SWINDELL WARNER BROS. NASHVILLE/WMN 10 85
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Pilots In 
Flight
Twenty One Pilots 
(above) return to familiar 
territory: the top 10 of 
the Billboard Artist 100 
(16-10), as the duo has 
spent all but three weeks 
in the region in 2016. For 
much of the year, the act's 
rank has been bolstered 
by the performance of its 
hit single "Stressed Out," 
which rose to No. 2 on the 
Billboard Hot 100 dated 
Feb. 27. While that song 
continues to power the 
pairs placement on the 
Artist 100 — it descends 13­
15 and has spent all of 2016 
in the top 20 — its follow­
up, "Ride," increasingly 
is contributing to the 
twosome's rank, as the 
song becomes its second 
top 40 h4 on the Hot 100 
(45-36) "Ride" rebounds 
2-1 for a seventh total week 
atop the Aiternat ve airplay 
chart; "Stressed Out” led 
the list for 12 weeks.

At No 1 on the Artist 100, 
Drake reigns for a ninth 
total week, pass ng The 
Weeknd for the second- 
most frames in the lead 
among male artists;
Justin Bieber paces the 
category with 11 weeks at 
No. 1. Drake holds on top 
with streaming marking 
the biggest share of his 
chart pomts (45 percent), 
followed by album sales 
(28 percent) On Streaming 
Songs, as Drake's "One 
Dance" (featuring Wizkid 
and Kyla) bullets at No 2 
(33 million domestic 
streams, up 5 percent, 
according to Nielsen 
Music), fellow Views track 

"Contra I la" reaches the 
top 10, bounding 26-10 
(13.6 million, up 66 percent) 

—Gary Trust
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54 58 CARRIE UNDERWOOD* Storyteller 2 30
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CAMTOL 7 24

64 © ruthb The intro (EP)
COLUMBIA 60 11

n 61 LAUREN DAIGLE HOW Can It Be
CENTfrCiTYOPlTOt CMG 30 54

NEW © grateful dead July 1978: The Complete Recordings 
GRATEFUL DEAD/RminO 62 1

90 © VARIOUS ARTISTS NOW 57
UNIVUKt. k'U^Uti^ACY 7 15

66 © ALESSIA CARA* Know-It-All 9 27

69 © drake A Nothing was The Same
Http ACW •EMY/W»U8L< 1 136

63 66 ED SHEERAN A
ATLANTIC/« 1 100

□ ADELE 0 21
KL/COtUMBlA 1 274

68 BLAKE SHELTON Reloaded: 20 #1 Hits
WARNER BROS. NA$HYILlE/WMN 5 30

37 69 soundtrack Einpire: Original ScundtrackSeas^ 
20TH CENTURY FW/COLUMBia 26 3

0 Charlie PUTH Nine Track Mind
ART ' MAT«» MM ATLAHTIC/AG 6 16

60 71 TIM MCGRAW Damn Country Music 5 24

73 □ B08UAmn4NDTHEWAiUiliS<> legeiA The Best 01.. 
WF CtM6MLM(yUME 5 418

34 73 PRINCE Ultimate
NPG/WARN ER BROS JRH INO 6 11

RE 0 THIRD EYE BLIND A Third Eye Blind
ELEkTRA/RHINO 25 105

74 75 DNCE Swaay(EP)
PE PUBLIC 46 23

41 76 JOEY ♦ RORY Hymns
FARMHOUSE/GAHHEiVCAPnOL CMG 4 14

67 77 BEYONCE A Beyonce
Pfip< W- ' U*A 1 123

75 78 ERIC CHURCH Mr Misunderstood 2 29

100
COLDPLAY© A Head Full of Dreams 2 24

76 80 yo GOTTI The Art of Hustle
COCAINE MUZHVEPK 4 13

85 81 sam smith A In The Lonely Hour
CAPITOL 2 101

89 © major lazer Peace Is The Mission
MAO DECENT 12 50

97 © KENDRICK LAMAR A good kid, m.A.A.d City
TOP DAWG/AFTERMATH/WTERSCOMTIGA 2 186

84 G-EAZY© These Things Happen
• EV " * VRCA 3 97

o 85 GWEN STEFANI This is What The Truth Feels Like 1 9

113 © X AMBASSADORS VHSo»m mrm *(*ga 7 47

83 87 OLD DOMINION Meat And Candy
RCA NASHVILLE/SI* 16 28

NEW AVATAR Feathers & Flesh
(ONE 88 J

38 89 QUEEN A Greatest Hits 1 ii & ill: The Platinum Collection
HbLLYV.OOD 48 38

50 90 PRl NCE ▲ The Hits/The B-Sides
HPG/PA«1£Y PARK/WapnER BROSVRhinO 4 17

95 91 SHAWN MENDES ▲ Handwritten 1 58

34 92 CHRIS brown© Royalty
RCA 3 22

70 93 STURGILL SIMPSON a Sailor’s Guide To Earth
ATLAS • 3 5

92 94 ONE DIRECTION ▲ Made in The A.M.
SYCO/tOlUMBiA 2 27

RE © THE GOO GOO DOLLS A Dizzy Up The Girl
WARNE RePCSV RHINO 15 105

101 96
journey 6 Journey's Greatest Hits
COLUMBlAAEGMr 10 409

93 97 FLORIDA GEORGIA LINE ▲ Anything Goes
REPUBLIC NASHVME/BMLG 1 84

125 0 FALLOUT boy A AmerkanBeaury/AmencanPsycho 1 70

96 99 guns n'roses △ Greatest Hits 3 353

31 100 CHRIS YOUNG I'm Cornin'Over 5 27

Chance 
Streams 
Onto 
Chart
Coloring Book by Chance 
the Rapper s the first 
streaming-exclus ve album 
to chart on the Billboard 
200 as it enters at No. 8

The independently 
released album bowed 
exclusively through Apple 
Music's streaming service 
on May 13, and launches 
with 38,000 equivalent 
album units earned in 
the week endi ng May 19, 
according to Nielsen Music 
Nearly all of those units 
were generated by streams 
of the album's tracks on 
Apple Music, equat ng to 
57.3 million streams (1,500 
streams from an album 
equal one album-equivalent 
unit)

Apple Music retained 
Coloring Book as an 
exclusive for its first two 
weeks of release, and on 
May 27 it became available 
to other services. There 
are no announced plans to 
release the album for sale

Its worth noting that 
while Coloring Book is the 
first album to chart on the 
list ent rely from streams, 
units for Kanye West's The 
Ufe of Pablo are almost 
entirely driven by streams. 
The album is in its seventh 
week on the list, at No 20, 
and in the latest tracking 
week, 99.93 percent of 
its units (21,000) were 
generated by streams. The 
other 0.07 percent were 
album sales. The set sold 
a handful of cop es in the 
week endmg May 19 and 
hasn't sold more than 1,000 
copies m a week since its 
second chart frame

Pablos sales are tiny due 
to its limited availability, as 
t is exclusively available 

on West's official website 
and not through trad t onal 
retailers like Tunes or 
Amazon —Keith Caulfield
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LAST 1
WUK

THIS 1 
j ARTIST CERTIFICATION Title

MPR WT/OtSTRI BUT ING LABEL
PEAK
PCS

WKS C* 
CHART

ns □ nicki minaj △ The Pinkprint
V A U itl-/CASH MOnEY,*£‘iU0LIC 2 75

IO3 102 THE CHAINSMOKERS Bouquet (EP)
DrSRUPTOR/COlUMBiA 31 29

123 □ 1HN75 luten Whan mW fa flu wsoBeaifW MSoinaweCi it 
ChRTY HIT/inT£RSCOP£/IGa 1 12

79 104 KELSEA BALLERI ni The First Time
8 IM K RIVER 31 44

77 10$ a^ap FERG Always Strive And Prosper
A$APlM»lDW>D(/POlO GROwDSMA 8 4

105 106 FLORIDA GEORGIA line △ Here's To The Good Times 
RJ".» < «AiKsmiiMG 4 177

124 ELLIE GOULDING Delirium 3 28

122 IOS daya Daya (EP)
AMRATZ 67 28

114 109 Carrie underwood A Greatest Hits: Decade»!
1WUSTA NASHVIllf/SMN 4 76

116 110 KENDRICK LAMAR ▲ TO Pimp A Butterfly
TOP WWG/AFTE«MATH/INT£RSCOPE/K*a 1 62

194 □ PS BEYONCE ▲ 4
PARKWOOD/COLUMBIA 1 75

108 112
METALLICA 0 Metallica
BlACKEK£t¥WAftNER BROS. 1 379

118 113 hozier ▲ Hozier
Rurnoav ,m*a 2 85

106 114 YOUNG THUG Slime Season 3 7 8

120 US Eminem 6 The Eminem show
At ft*. UMM*.. 'NTE«KCCcVuVE 1 268

107 116 THE BEATLES 6 1
APPiE/apiTOL/UME 1 225

94 117 KENDRICK lamar untitled unmastered.
TOP DA¥.WTERMATH/1NTEfcaOP£/lGA 1 U

112 US RACHEL PLATTEN # Wildfire
COLUMBIA 5 20

123 □ MAROONS A V
WMTFRS:OT1/K>A 1 90

no 120 ELLE 'U
KING# Love Stuff 26 56

62 121 Roe zombi E Eiecirtc waM Md witch sat am Orw Cefetr aßon Dispensa 
ZODIAC SYfiM/T-Bffr/UM£ 6 3

144 □ GNASH US 122 5

ES 123 IMAGINE DRAGONS Ä Night Visions
K IDIN AKO RNER/INT£R$iOR£/IGA 2 194

98 124 merle haggard 20 Greatest Hits
capiTcx nashviue/ume 75 5

117 US 2pac 6 Greatest Hits
AMARU/DtATM ROW/INTCRSCOPE/UME 3 143

149 □ Beyonce A i Am .Sasha Fierce
MUSIC WORLD/COLUMBiA 1 113

127 Michael jackson Thriller
ekaeucy 1 264

NEW NOTH! ng Tired of Tomorrow 128 1

129 129 TY DOHA SIGN FreeTC 14 26

175 □ DEMI LOVATO Confident
SAFE HOU$£/I$L AN CYHOLLV WOOD 2 31

□ in RITTZ Top Of The Line
STRANGE/RBC 19 2

134 132 BIG SEAN ▲ Dark Sky Paradise
G-OAD/DEF LAM 1 65

133 113 2 CHAINZ ColleGrove
DfF JAM 4 11

172 □ bruno mars A Doo wops & Hooligans 
E E.TRA MJ 3 276

139 115 ZAC BROWN BAND Greatest Hits So Far... 
- M J<h.^MTLANTK/A6 20 75

147 □ Eminem A Curtain Call. The Hits
$WApt ; rj t« U» » ■TetVPVCA 1 290

NEW 0 dance gavin dance Tree City Sessions 
RISE 37 1

118 CYNDI lauper Detour
SI RE/RHINO 29 2

132 119 LUKE BRYAN A Crash My Party
Capitol nashviue/umgs 1 14J

130 140 DAVID BOWIE ▲ Best Of Bowie
lONES/TlNTCRETTO/PARl OPHONE/RHINO 4 42

157 □ logic The Incredible True Story
MF JAM 3 27

141 142 RAE SREMMURD SremmLife
E>* - «A V* • GA 5 72

ill 141 santana Santana iv
iMiMA ’ UiS 5 5

155 © RED HOT chili peppers A Greatest Hits 
WARNER BROS. 18 84

RE [us TAYLOR SWIFT A Red
BIG MACHTE/BVLÜ 1 39

.53 L LANA DEL KEY A Born TO Die
PCXYDOR/INTE RSCOPf/IGA 2 225

154 p sia# 1000 Forms Of Fear
MMKH PUZZlE/RCA 1 93

104 148 NF
APiTOl

Therapy Session 
CMG 12 4

156 □ ZAC BROWN BAND # JEKYLL ♦ HYDE
. , i • -i-u ■ unCVBMLG,;-£f 1 56

145 ISO THE WEEKND A Trilogy 4 116

LAST I 
WEEK

TMIS
WEEK

ARTIST CERTIFICATION Title
MPRlNT/OISTRlBUTlNG LABEL

PEAK 
PCS

1 WKS.ON
1 CHART

180^ 0 nirvana V Nevermind
• • • 1CHW/UME 1 321

RE © billy JOEL A The Essential Billy Joel
COLUMBIA/LEGACY 15 66

165 0 KIIARA Low Kii Savage (EP)
ATLANTlC/AG 153 6

o 154 eagles A The very Best of The Eagles
WARNER STRATEGIC VARtETiMG/RMiNQ 3 168

© 1» TO» PETTY AND lHfHiARTBRtMfRs6 Greatest H"tS
UCA/UME 5 208

RE © panteraA vulgar Display Of Power 44 80

142 157 blink-182 Greatest Hits
• . - ME 6 26

RE © EAGLES 6 Their Greatest Hits 1971 1975
ASYlaWK* ’“<'***0 1 192

161 tw FIVE FINGER DEATH PUNCH Got Your Six
PROSPECT PARK 2 37

© 160 JUSTIN TIMBERLAKE ▲ The 20/20 Expenence (2Of 2) 
RCA 1 64

RE © BRUNO mars △ unorthodox Jukebox
ATUNTfC/Mj 1 145

169 © KELLY CLARKSON # Piece By Piece
l^RCA 1 38

© GRACE Memo(EP)
REC bTU '«OCtETE/RU 163 2

189 © ARIANA GRANDE A My Everything 1 83

© soumtrmx NahtflfciheifcifcOfNasfoileSe^
AM ■ ■ 1 » WACH NE/BMIG 165 1

[143^ 166 MICHAEL JACKSON A off The wall
EPiC/lEGACY 3 184

166 167 TRAVI1 SCOTT Rodeo
GRAND HUSTlE/EPtC 3 37

164 168 ASAP ROCKY • at.long.last.aSap
AJAP WRLDW»DE/P<X0 GROUNDS/« A 1 51

RE □ TORI kelly Unbreakable Smile
SC HOCCBOr/C APiTOl 2 38

NEW 0 3OHB Night Sports
PM ro FIN SM/FUELED BY RAMEN/AG 170 1

171 171 ac/dc C> Back in Black 4 264

RE □ THE WHO The Who Hits 50' 93 9

NEW 0 HARDWORKING AMERICANS Rest In ChaOS
MEiviN/iHiRTY tigers 173 1

177 174 CREEKNGOURWnRKVIVM A Chnxirfe The Weaiest Hit 
fantasy/: owe ord 22 269

132 © SiMON & Garfunkel HaylbL The very Best Of Simon S Garfinkel 
CC<.UM&>A/IEGACY 160 8

173 176 Eminem A The Marshall Mathers LP 2
WEB/SHADY/AC TE rm at h/)NTE RSCOPE/IG* 1 129

NEW E GRATEFUL DEAD Red Rocks7/8/78
GOA’CF ... p < 177 1

□Q ANDY BLACK The Shadow Side 22 2

Ii panic! ATTHE Disco Too weird To Live. Too Rare To Die* 72EC»d*» lUj •• ‘SMI*AG

RE © DMX The Best Of DMX
RUFFRYDERS/DEF JAM/UME 102 6

o 181 PRINCE MO THE REVOLUTION A Around the World m * to 
BPG,f»><lEY PARK/WARNER BROS/RHINO 1 44

176 182 J. COLEA Born Sinner
MK NATlON/COtUMBiA 1 65

148 181 uwuwa«lntxiGHTsnurs 
STMAOKCORD 17 39

167 184 metallica A Ride The Lightning
> NED/WARMR B29S. 48 55

185 TWENTY88 TWENTY 88
AL1 ..A.«' 1AM 5 7

© USHER Confessions
laf« • .1 .• r 1 114

188 187 FIVE FINGER DEMHPUNCH# The Wrong Side OfHeam..Wume I 
PROSPECT PARK 2 100

© 188 MICHAEL JACKSON A Bad
uJ LEGACY 1 158

o 189 JAMES BLAKE The Colour In Anything
^DOR/PEPuaix: 36 2

RE onerepublicA Native
MOSIEY/INTERSCOPE/TGA 4 37

191 191 A$AP ROCKY • L0t1g.Live.ASAP
AJAPWRID* 0 GROUNDS/« A 1 73

190 197 EMINEM A Recovery
Wtk - a; -i .V4’Hr*ri*^C*£/GA 1 233

RE © KE vm gates LucaBrasi 2 A Gangsta Griiiz Special Edition
BREAPft N’m* ASv Al .N^N.'-’Ayi'LLZMTLAMT JAG 38 32

RE © THE NOTORIOUS B.l.G. Greatest Hits
BADBWRWWO 1 55

RE © DUSTIN LYNCH Where It s At
BROKEN MWBMK. 8 12

w y 196 KANYE WEST A Graduation
ROCA FELLA/UF JAM 1 82

mJ 197 MAREN MORRIS Maren Morris (EP)
CClUlKA kA$M¥M.lE/5MN 96 16

© 1« KANYE WEST A My Beautiful Dark Twisted Fantasy 
K • ‘tlLA/DEFJAM 1 63

SI 199 ADELE A 19 4 215

187 200 IMAGI NE DRAGONS # Smoke ♦ Mirrors 
KID TA. • . 1 64

Sale pricing and promotion in the iTunes 
Store pushes Taylor Swift's 1989 back up the 
Billboard 200, as it jumps 52-26 with 16,000 
equivalent units earned in the week ending 
May 19 (up 44 percent), according to Nielsen 
Music. The set was up 83 percent in sales 
(rising to 11,000 copies sold) and vaulted 
back onto the Digital Albums chart at No. 11 
with 8,000 downloads sold (up 212 percent). 
The set was priced at $7.99 and featured in a 
"Pop Hits" promotion. -k.c.

The same iTunes sale that aids 
Taylor Swift (above) also helps 

Beyonce, as her 4 album climbs 
194-111 with a 58 percent sales 
increase The set will celebrate 

its five-year anniversary on 
June2B

GRACE
Memo [EP]

The EP tai I ies a 16 percent unit 
gain thanks to the growing 

popularity of its song “You Don’t 
Own Me” (featuring G-Eazy) It 
sold 26,000 downloads inthe 
latest tracking week — its third 

straight weekly sales gain.

Data for week of 06.04.2016 Go to BILLBOARD.COM/BIZ for complete chart data 69
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Stapleton 
Tops New 
Americana/ 
Folk Albums 
Chart
Following in-depth dialogue 
with the industry, Billboard 
has altered the name of 
the Folk Albums chart to 
Americana/Folk Albums. 
The change, effective with 
the June 4 list, recogn zes 
the growth of Americana 
music and the prominent 
rise of the term “Americana" 
overall, both within the 
industry and in widespread 
music coverage

The Americana/Folk 
Albums chart (which will 
continue to run 25 tit es 
deep and be based on 
weekly sales) will spotlight 
the creatively fert'le middle 
ground bridging country 
and rock. While criteria 
for the content of the 
ranking largely will remain 
the same, as certain core 
Americana tit es gradually 
have been appearing on 
the list during the past year, 
some albums appear on it 
for the first time concurrent 
with ts new name, led 
by Chris Stapleton's 
Traveller at No. 1 (20,000 
sold, according to Nielsen 
Music). The set has graced 
Top Country Albums for 55 
weeks, including 20 at No. 1, 
and has sold 1.3 million to 
date

Coming in at No. 2 is 
Sawyer Fredericks, the 
e ghth-season winner of 
NBC's The Voice, who 
debuts with his newly 
released A Good Storm 
(11,000), while The 
Lumineers Cleopatra 
drops to No 3 after four 
weeks atop the tally (8,000). 
“I'm thrilled that Billboard 

has acknowledged our 
community with the 
Americana/Folk Albums 
chart," says Jed Hilly, 
executive director at 
the Amer-cana Music 
Association. “It establishes 
the importance of 
Americana music in our 
industry and ts relevance in 
the ever-changing artist c 
landscape. Americana today 
is a vital and great American 
art form." —Gary Trust
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LAST I THIS 

MTK WITS

LBUM SALES ™
ARTIST «rtifkatiow Title
iMPRlNT/OtSTRl BUYING LABEL

OR
CHART

3 1 0 BEYONCE Lemonade
PARkMMXKCIUMBia

4

HOT
SHOTDi BUI 0 MEGHAN TRAINOR Thank YOU 1

D DRAKE ViewsYOUNG M3HEYXASH WONEY/REPufiUC 3

NEW M pierce THE veil Misadventures 1

o 5 PRINCE A The Very Best Of Prince 44

o 6 KEITH URBAN Ripcord
HrT Mi • W 1 i M - r. L/uVG* 2

NEW o JENNIFER NETTLES Playing with Fire etcu . 1

0 8 RADIOHEAD A Moon Shaped Pool 2

0 9 COLE SWINDELL You should Be Here
WARNER BROS- NASHVILLE/WMN 2

9 10 chris Stapleton ▲ Traveller
MERCURY NASHVILLE/UMGN 37

7 11 NPG/W4PMIR BStOSjPHIMO 32

o 12 ADELE ▲ 25KLAClUMBI* 26

10 13 VARIOUS ARTISTS NOW 58
SONY WS!C/UKMR$AUVVE 3

NEW © kygo Cloud NineUlYM^tA 1

NEW © hatebrekd The Concrete confessional I

NEW © Corinne bailey rae The Heart speaks in Whispers 1

17 ORIGINAL BROADWAY CAST© Hamilton: An American Musical 
HAW’Iff* 'JP'UW^ATLAMK'AG 34

NEW DEVILDRIVER TTUSt No One
NAPALM 1

19 PRINCE ▲ 1999
NPG/W'ARNIR BROSTRHiNO S

18 20 RIHANNA A ANTI
WESTBURY ROaD/ROC Nation 16

47 □ TAYLOR SWIFT A 1989
BlG MACHtSl/WlG 82

NEW □ SAWYER FREDERICKS A Good storm
REPUBLIC 1

NEW MODERN BASEBALL Holy Ghost
RUM TOR COVER 1

NEW © GRATEFUL DEAD July 197& The Complete Recording
GRATE F 41MAj«iw»0 1

36 © VARIOUS ARTISTS NOW 57U* t‘ . w u 15

25 26 TWENTY ONE PILOTS A Blurryface S3

33 □ KEVIN GATES© Isiah
. UTlOa/ATLAMlC/AG 16

21 28 THE LUMINEERS Cleopatra
DUAU0M 6

19 29 JOEY ♦RORY HymnsFARMhOUSE/GaiTHERX API TOL CMG 14

© □ MEGHAN TRAINOR A Title 71

o o LAUREN DAIGLE HOW Can It 8e
CEMTftlClTY/CAPlTOl cmg 46

■ □ JUSTIN BIEBER 4 Purpose
SCH00LB0*/RAYM0NP BRAUN/DEF jam 27

□
fl

prince ultimate
NPG/WARWER BROSVRhino 11D THIRD EYE blind A Third Eye Blind 
ELE -- A IM ». 105

34 35 DISTURBED Immortalized
•CMMfrlVMM* ¡Mi. 37

NEW □ AVATAR Feathers & Flesh 1o

S'4 This is Acting 
izzle/rca

16

23 38 PANIC! AT THE DISCO Death Of A Bachelor 
tKtA * alUO l* RamEn/aG 18

RE E THE GOO GOO DOLLS A Dizzy Up The Gid 
WARNER BROS/PH ISO 105

3$ 40 STURGILL SIMPSON A Sailors Guide To Earth
ATLANTlC/AG

5

29 41 soundtrack Entire OrtiNi SaMidti ack Seaw^ 
20TMCEMTURY Fa- .'LUUffA 3

74 © TWENTY ONE PILOTS© Vessel
FUELED BY RAUEN/AG 74

© 43 PRl NCE ▲ The Hits/The B-Sides
NPG/WISLEY PARK/WARHER BROSVRHiHO 17

28 44 808 ZOMBIE Um «31'4 Md WM Sank Or» Diw
ZODIAC SWAN/T-80Y/UME 3

o 45 THOMAS RHETT Tangled Up 34

o 46 GWEN STEFANI This Is what The Truth feels like 9

NEW G NOTHING Tired Of Tomorrow 1Q| 48 MERLE HAGGARD 20 Greatest Hits 6

© 49 CARRIE UNDERWOOD • Storyteller 
19/ARrtTA kASHWLLE/SMN 30

o 50 CYNDI LAUPER Detour
SiRE/RHiNO 2

Heatseekers albums ™
I----------- 1

LAST ÎH6 ARTIST CERT IF KATION Title WKSC*
WEEK I”“ 1 MPRINT/OISÎRIBUTRG LABEL CHART

NEW o J7j NOTHING Tired Of Tomor row 1

NEW 0 TWIN PEAKS
GRAND WRY

Down In Heaven 1

NEW © ASTRONAUTALIS 
t4M«EDUMMV

Cut The Body Loose 1

NEW o GORGUTS
SEASON OF MIST

Pleiades Dust 1

NEW © KVELERTAK Nattesferd
WORLD RECOftDi/ROADRUNNER/AG

1

NEW © FOY VANCE The wild Swan
GINGERMEAD MAN/ELEKTRAJ4G 1

NEW © CIMORELLI
C »'.0*1 LU

Up At Night 1

0 8 ANOHNI
SECRETLY CANADIAN

HOPELESSNESS 2

7 1 9 CHARLES BRADLEY
WPT0SI

Changes 7

RE © THE RECORD COMPANY Give It Back To YOU 10

5 1 11 KING GIZZARD AND TH£ LIZARD Nonagin infinity 3

NEW © JELLY ROLL Sobriety Sucks 1

NEW © SHEL Just Crazy Enough
• i n . WAD । WMOfA NE 1

NEW © DEMUN JONES #Beast 1

NEW © ODDISEEmEllu The odd Tape 1

NEW © JESSICA With low. J: The First Mini Album (EP) 1

NEW © DESTRUCTION under Attack 1

NEW © THE OKEE DOKEE BROTHERS Saddle Up 1

NEW © DAVID BAZAN Blanco 1

RE © GRACE
U w MU$.CSOCIETE/RCA

Memo (EP) 3

NEW © islands should l Remain Here At Sea?
MANQUE

1

NEW © JONATHAN JACKSON ♦ ENATION Blamestllfter(EP) i-ictewh 1

NEW © ISLANDS
MANQUI

Taste 1

NEW © DARRELL SCOTT
FULL UGH VTHiRTY T1GERS

Couchvrlle Sesstons 1

12 1 15 SNARKY puppy Culcha vulcha
GROUKOUPAWWERSAI MUSK CLASSICS 3

AMERICANA/FOLK ALBUMSrM
LAST 1 ARTIST CERTITICATIOM Title WKS. »1

WEEK WEEK 1 II IMPRINT/DISTRIBUTING LABEL CHART 1

NEW 31 chris Stapleton ▲ Traveller CURY «ASH-m{ -G'

NEW 0 SAWYER FREDERICKS A Good Storm 
REPUBLC 1

1 E THE LUMINEERS Cleopatra
DUALTfM r 6

Sturgill simpson A Sailor $ Guide To Eanh ATI«'. «G 5

NEW p HARD WORKING AMERICANS Rest In Chaos 
uel* u k-.' re 1

0 6 james bay* chaos And The Calm 61

5 1 UI UIQUnilFH HE 1(11511115 Na num el Mil 
STAM n.O 39

6 8 BONNIE RAITT Dig In Deep
• E tH» 12

8 9 RUTH b The intro (EP) 22

NEW © ALABAMA SHAKES* Sound & Color 1

11 MARY CHAPIN CARPENTER The TMngS TYut We kt Made Of 2

NEW FOY VANCE The Wild Swan»lit. tL£KTRA«C 1

7 13 THE JAYHAWKS Paging Mr Proust 3

10 14 THESTRUMBELLAS Hope 4

9 15 LORETTA LYNN Full Circle
!.T • 11

15 © ANDREW BIRD Are You Serious
mgawamaova v <tm:o«oro 7

NEW 0 THE OKEE DOKEE BROTHERS Saddle Up 
C*EE DOKEE 1

NEW © DAVID BAZAN Blanco
BAPSUK 1

14 19 RAY LAMONTAGNE Ouroboros
STONE DWMF/KA 11

11 20 margoprice Midyyest Farmer's Daughter THIRD MAN 8

NEW © DARRELL SCOTT Couchv 1 He Sessions 
full ught/tw-pty tigers 1

RE © OF MONSTERSAND MEN Beneath The Skin 
REPUBLIC 44

© 1© PETER WOLF A Cure For Loneliness
CONCORD 5

12 24 BEN HARPER AND TK INNOCENT CRIMINALS (amh<m 
BL N MAftPER/STAH/CGNCCPD 6

16 2S LUCINDA WILLIAMS The Ghosts Of Highway 20
HIGHWAY 20/THlRTY TtGERS 15

Trainor 
Bows Big; 
Grande 
Up Next
Coming in at No. 3 on the 
Billboard 200 and No. 2 
on Top Album Sales is the 
second full-length album 
by Meghan Trainor, Thank 
You, which launches with 
107,000 units (84,000 
in pure album sales), 
according to Nielsen Music. 
The set follows her Title 
debut, which bowed at 
No. 1 in January 2015 with 
238,000 units (195,000 
physical copies sold)
The new album was led 

by the single “No,” which 
peaked at No 3 on the 
Billboard Hot 100 and 
marked the singer- 8^1
songwriter's fourth top 10 11}
hit The album's second g |
single, “Me Too,” bullets 11 “
at No. 31 on both the g 11
Mainstream Top 40 and 
Adult Top 40 airplay charts.

Thank You is Trainor's 111 
third top 15-charting album |s| 
following her Title EP g 5 » 
(which peaked at No. 15 in I f I 
September 2014) and the i g f 
full-length Title

On the next Billboard O®
200 (dated June 11), Ariana 
Grande and Drake are s If
vying for No. 1, according to S 5 ° 
industry forecasters. They |=£
suggest that Grande’s new If!
Dangerous Woman, which ® 11
arrived May 20through
Republic Records, could g11
earn 160,000 to 165,000 (I !
equivalent album units in f 1| 
the week end ng May 26.
But Grande's labelmate % £ -
p. , illDrake is putting up a “Ss
fight for the top slot. His *||
Views (Young Money/Cash 1| a 
Money/Republic) could g |
hold for a fourth straight 1
week at No. 1, with around y £ s
the same number of units

—Keith Caulfield |» j
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ES Grande’s 
‘Woman’ 
Reclaims 
No.1
“Dangerous Woman" by 
Ariana Grande (below) 
returns to the top of 
Billboard + Twitter Top 
Tracks as it darts 4-1 for 
a second overall week in 
command The singers 
surge occurs after her third 
studio album, Dangerous 
Woman, arrived May 20. 
The sets release sparks 
further chart gams for 
Grande: Second single 
“Into You,” which she 
performed atthe Billboard 
Music Awards on May 22, 
lifts 15-7; “Let Me Love 
You (featuring Lil Wayne) 
re-enters at No. 11 after 
its music video arrived the 
same day; "Somet mes" 
inches up 17-16; and 
“Moonlight” debuts at 
No. 28.

The BBMAs also power 
a No 20 debut for Adeles 
“Send My Love (To Your 
New Lover),” the third single 
from her mega-selling 25 
album. The superstar, who 
cla med the ceremony's top 
artist prize, premiered the 
tune's music video during 
the telecast, and the clip 
has blazed to more than 
6.6 million global views on 
YouTube through May 24.

A new video also pays 
div dends for DNCE, 
whose “Toothbrush” 
opens at No 33 after its 
clip surfaced May 18. The 
v deo, which co-stars 
mode Ashley Graham, 
helps push the song to 
712,000 U.S. streams for 
the week end ng May 22, 
according to Nielsen Music. 
“Toothbrush” follows the 
band's debut hit, "Cake by 
the Ocean,” which peaked 
at No. 25 in October 2015

—Trevor Anderson

Justin BieberCOMPANY 17

AIN’T YOUR MAMA

SAVE ME

SHE know what SHE doin' Aaron Carpenter

INTO YOU15

RE

RE

NEW

NEW

CAN'T STOP THE FEELING! Justin Timberlake

Jennifer Lopez

BTS

Ariana Grande 3

8J I JUST WANNA DANCE TIFFANY

42

NEW

RE

NEW

RE

NEW

27

NEW

NEW

NEW

PANDA Desiigner

RE

RE

WORK Rihanna Feat. Drake 17

in me love you Ariana Grande Feat. Lil Wayne

ONE DANCE Drake Feat. WizKid a Kyla

INFINITY One Direction

work from home Fifth Harmon feaL Ty Dolla Sign

DONI LET me DOY/N The Chainsmokers Feat. Daya

SOMETIMES Ariana Grande

secret LOYE song Linie Mix Feat. Jason Derulo

WHEREVER I GO OneRepublic

SORRY Justin Bieber

SEND MY LOVE (TO YOUR NEW LOVER) Adeie

NEEDED ME Rihanna

2

7

14

13

11

28

2

31

9

22 J YESGIRL Bea Miller

HAIR

LIKE I WOULD

Little Mix Feat. Sean Paul

LOVE YOURSELF

261 HYPE

7 YEARS

28J MOONLIGHT

PILLOWTALK

STRESSED OUT

NO

9

Zayn 8

Justin Bieber

Drake

Lukas Graham

Ariana Grande

Zayn

twenty one pilots

Meghan Trainor

HYMN FOR THE WEEKEND Coldplay

TOOTHBRUSH DNCE

28

3

15

17

22

12

18

BLACK MAGIC Little Mix 32

HELLO Adele 31

mice off mófcrow S Ry an Lews F etí kins Eta 8 Ander w Put

what DO you MtAN? Justin Bieber

THAT’S MY GIRL Fifth Harmony

42

GREEDY Ariana Grande 2

TWOAM SZA

IN COMMON Alicia Keys

GUILLOTINE Jon Bellion Feat Travis Mendes

DOPE T.l. Feat. Marsha Ambrosius

FORMATION Beyonce 15

WITHOUT A FIGHT Brad Paisley Feat Demi Lovato

46 J NO MONEY Galantis

2

ME TOO Meghan Trainor

cheap thrills Sia Feat. Sean Paul

PERFECT One Direction

11

28

WRITE ON ME Fifth Harmony 3

Mboad y EMERGING ARTISTS™ .J
LAST I

WdK 1
TH» ‘ 

Will
TITLE Artist CW’. . .

NEW 0 »4 TIMMY'S PRAYER Sampha 1

□ 2 alone Marshmello 2

you AND ME Marc E. Bassy Feat. GEazy 3

NEW O life itself Glass Animals 1

4 5 HOW TO LOVE Cash Cash Feat Sofia Reyes 4

0 BODY Breezy Feat. Jeremih 16

25 0
8

LOSIN CONTROL RUSS 9

5 BE THE ONE Dua Lipa 29

21 moolah Young Greatness 8

7 10 GOLD Kiiara 20

2 11 HOTTER THAN HELL Dua lipa 3

9 12 YOU DON’T OWN me Grace Feat GEazy 5

0 0 FINAL SONG MO 2

NEW 0 cool me down Margaret 1

13 15 UBER EVERYWHERE MadeinTVO 12

1 n J 16 FALL TOGETHER The Temper Trap 4

14 17 permission Ro James 16

RE 0
19

IT’SAllONU lllenium Feat. Liam O’Donnell 3

©I hey Fais Feat Afrojack 6

20 GIVF ME YOUR LOVE Sígala Fear. Win Newman 8 Me Rodgers 2

22 □ MIGHT NOT Belly Feat The weeknd 23

NEW B GET YOU HOME Nick Fradiant 1

17 23 ILLHYFRliNOS SMteixy. (atThadieS ihaxeThe ItW 31

26 □ reality lost Frequencies Feat Janieck oevy 19

RE B SENSATIONS Elohim 2

18 26 spirits The strumbellas 17

19 27 HURTS SO GOOD Astrid S 3

■ 111 © easy love sigala 2

30 © THE GIRL IS MINE 99 Sotis Feat Destiny s Child 8 ö andy 12

28 30 DANCING ON MV OWN Calum SCOtt 9

37 1 KEEP IT MELLO Marshmello Feat. Omar LinX 7

RE getaway The Blossoms 2

23 33 WAY DOWN WE GO Kaleo 12

NEW © AHORA QUE TE VAS Christian Daniel 1

34 © lagozaoera Gente de Zona Feat Marc Anthony 44

so □ crossfire Stephen 24

12 37 FRAGILE Prince Fox Feat Hailee Steinfetld 3

40 © 
© 
©
©

SHOW ME LOVE Sam Feldt Feat. Kimberly Anne S

RE bus ride KaytraradaFeaLKarrtemRlgglnsBRivw Uber 3

RE IN2 wstrn Feat. Kehlani 19

© HELL OF A GIRL Grace 2

45

WEIGHT IN GOLD Gallant

TOGETHER Kaytrañada Feat AJuraGeoige S Goidunk

8

3

RE intentional Travis Greene 16

29 surprise yourself Jack Garratt S

46 traidora Gente de Zona Feat. Marc Anthony 12

NEW © 4AM Huntar 1

24 48 glowed up Kaytranada Feat. Anderson Paak 7

RE ©
50

sleepwalker lllenlumFeat. Joni Fatora 3

FOOL TO LOVE NAO 5

West’s 
£//en- 
Aided 
Gain
Kanye West (above) 
re-enters the Social 50 at 
No. 29 with a 117 percent 
increase in total chart 
po«nts for the tracking 
week end ng May 22.
West earns the highest 
gain in activity on Twitter, 
where he received 142,000 
reactions on the platform 
(a 202 percent increase) 
and 67,000 mentions 
(39 percent increase), 
according to Next B g 
Sound He also added 
114,000 followers on the 
platform, where he is known 
to deliver unpredictable 
bursts of candid tweets

During a May 19 
appearance on The Ellen 
DeGeneres Show, West 
discussed his wife Kim 
Kardashian's suggest on 
that the outspoken artist 
employ a committee to 
review his tweets before 
publishing them. He also 
launched into a lengthy 
soliloquy, after which he 
apologized to “daytime 
television" for the “realness " 
West tweeted “I love you 
Ellen" on May 19 with a link 
to the interview

Meanwhile, Demi 
Lovato lifts 9-4 on the list, 
boosted by a 57 percent 
increase in Instagram 
likes and comments, 
addmg 73 million. Lovato 
posted a series of images 
from a Refinery29 photo 
shoot on her account, and 
each received more than 
400,000 likes. The vocalist 
also appeared on The Late 
Late Show With James 
Corden on May 16 and 
participated <n the show's 
'Carpool Karaoke" segment 
a ongside her fr end and 
tourmate Nick Jonas

- Emily White
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SOCIAL 50™
LAST 
MiK

THIS 
M(K

ARTIST
I IMPRINT/LAREL

FN 'N 
CHMT

1 o ST JUSTIN BIEBER 
pid SCHÖ । * i«OhD BRAUN/DEF MM 287

e ARIANA GRANDE 
REPUBLIC 183

3 SELENA GOMEZ 
lHEt< *E ‘.A 285

9 o DEMI LOVATO 
$Af ( WHÄIXWWD 277

8 0 RIHANNA 
wBtm NATtON 276

6 TAYLOR SWIFT
B MM • f»£/BMlG 287

7 5SECONDSOF SUMMER 
Hi OB HEY/tAPITOL 113

19 □ SHAWN MENDES 
ISLAND 74

H DRAKE
YOWh; MONEYÄ ASM VONEY/REPuBLK 262

0 10 ZAYN 
RCA 17

o © LITTLE MIX
SYC(KOIUM0IA 98

24 © TROYE SIVAN
CAPITOL 52

10 13 CHRIS BROWN 
ftCA 260

o 14 JUSTIN TIMBERLAKE 
RCA 250

18 © FIFTH HARMONY 
SY> tWM 52

25 Usi MEGHAN TRAINOR 
EPK 53

15 17 MILEY CYRUS
RCA 215

23 □ ADELE
Xl/COlUMBiA 203

Q 19 CHANCE THE RAPPER 
UNS'GNED 4

43 □ SHAKIRA
SOW MUSK LAHN/RCA 281

21 21 CAMILA CABELLO 
SYCCVEP1C 17

29 e KATY PERRY
CAPlTOl 287

33 [1 J LUCY HALE 
DM6«A$HVHLE 99

© © BRITNEY SPEARS 
RCA 246

12 2$ NICKI MINAJ
YOW. IT«eY,<.A$H MO«EY/R£PUBLK 286

20 26 BEYONCE
PARKWÄOLUVBIA 284

30 □ SNOOP DOGG
DOGGYSniEXOLUMBi* 352

14 28 JENNIFER LOPEZ 
MUYORKäNARK 273

RE [^i KANYE WEST
GOADJRCC A4EILA/Df r JAM 81

28 30 WIZ KHALIFA
ROSTRUM/ATtAHTiC/AG 274

o 31 ENRIQUE IGLESIAS
RCA/SOwY MU5=C LATHI 183

Mui NICK JONAS
CAHK-J i »«.AMD 20

© 33 ONE DIRECTION 
SYCa ro^MfiM 236

41 [341 ELLIE GOULDING
C«tB»n«i itYin »taK»t 141

49 © MELANIE MARTINEZ
ATlANTIC/AG 15

22 36 ZENDAYA
HOLLYWOOD 93

34 37 G-EAZY
G-EAZY/RYG/BPG/nCA 20

RE © BEA MILLER 
SYCQ/WJLLYVfCOD 25

© 39 MARTIN GARRIX
«HäOLBOY/SPniNIN'/SILEli VC *S ABl A w A/RE PuBl IC 97

RE © THEWEEKND 
XtyKPUBlK 49

39 SI AVERY WILSON 
RCA 12

© 42 AUSTIN MAHONE 145

43 LADY GAGA 
. tn««/«TNftv ma.* 284

M.’i [44 THE VAMPS 
«■LA«? 49

RE [45 COLDPLAY
PA RLOPm ÖMi /*T LAM T l£/*G 159

RE [-46 BECKYG
K£M0S*M/RCA 71

i 4*1 [47 TWENTY ONE PILOTS 
FUELED BY RAMEN/AG 11

NEW © THE CHAINSMOKERS 
DiSRUPTOR/COLUMBlA 1

□ [49 KEVIN GATES
BREAD WINNERS'ASSOCIATKjm/aTlANTiC/AG 3

NEW © DNCE 
REPUBLIC 1

MAINSTREAM TOP 40™
LAS. 

WEEK
' THIS
\ WEEK

TITLE
N PRINT/PROMOTION LABEL

Artist WKx« 
CHART

□ 0 [Jj WORK FROU HOM’ HWiHarmonyfea. r, DoiaSrgri 13

2 2 ITOOK APILL IN IBIZA Mike Posner 
island/pe public 18

3 7 YEARS
WARNE R8RÛS.

Lukas Graham 16

4 PILLOWTALK 
RCA

Zayn 16

0 DON! LET ME down The Chainsmokers Fear. Daya 
DiSRUPWCOLUVdi* 10

0 KT3 CANTSTOP THE FEELING! Justin Timberlake 3

e one dance Drake Feat. wizKid & Kyla
YOUNG MONEY/CASH MC«£YMPUBLIC 6

0 NEVER FORGET YOU
WtO*_ COWAn f T< * f .

Zara Larsson & mnek IS

0 dangerous woman Ariana Grande
REPUBK 11

9 10 ME, MYSELF & 1
G-E42Y «bG/Vú/KA

G Lazy x Bebe Rexha 19

11 11 LOVE YOURSELF Justin Bieber
KWXU0VRAYVC4DBRAUN/DEF JAM

25

© © THIS IS WHAT you CAME FOR Calvin Harris Feat Rihanna
WKTBUM ROAD/ROt NAllON/FlY EYE/COLUMBea 4

© © CLOSE Nick Jonas Featuring Tove Lo
SAFEHOUSE /!SL*ND/REPU9UC

9

13 14 MY HOUSE
POE BOY/ATiANTIC

Flo Rida 28

14 15 STRESSED OUT
FUElEDBY RAM£N/RRP

twenty one pilots 27

© LET IT GO
Khmx

James Bay 13

© WILD THINGS
E !' AM

Alessia Cara 16

© JUST LIKE FIRE
WA.T! M*.KA

Pink 6

© LOST BOY Ruth B 12

20 IF IT ain’t LOVE Jason Derulo
M i •< WiFMl» «.OS,

8

© RIDE twenty one pilots 5

© KILL Em WITH KINDNESS Selena Gomez 
mtrnion 3

19 23 middle DJ Snake Feat. Bipolar Sunshine 
»‘fftSCOPf

17

22 24 HANDS TO MYSELF Selena Gomez 20

© © PANDA
G.O.1 DJDÍF UM

Desiigner 4

ADUL r CONTEMPORARY™
LAST 
WEEK

tiri i 
WEEK

TITLE Artist
MPRINT/PROMOTION LABEL

WKS.« 
CHART

1 o I «1 
■ TNI love yourself Justin Bieber

Siw,- . , . r. u -« M. 1/DfF JAM 17

2 2 STITCHES Shawn Mendes
I$IAND/R£ PUBLC

31

3 3 HELLO Adele
KUCClUMBiA

31

0 4 EX’S
RCA

& OH’S Elle King 36

0 o ONE CALL AWAY Charlie Puth
ARTrSI PARTNERS «Oli^ATLAIITIC

18

4 6 like rM gonna LOSE you Meghan Tram Fol >3hn Legend 
EPK

44

7 WILDEST DREAMS Taylor Swift
8£MA ■ •{

38

0 0 7 YEARS Lukas Graham
WAAME A >■>

14

o STAND by YOU Rachel Platten
COLUMBIA

31

IO 10 photograph Ed Sheeran 52

G CAKE BY THE OCEAN DNCE
REPtiW .

12

0 piece BY PIECE Kelly Clarkson
WK A 12

© GG tANTSTOP THE FEELING! lustin Timberlake 3

© LET IT GO James Bay
REPUil«

29

15 SORRY Justin Bieber
V« . RTr/RAYMQADBRAUN/DEF JAM

21

© JUST LIKE FIRE P!nk
S' - ' A 5

G STRESSED OUT twenty one pilots
Fixi |( y- .aa».<|/RRP

15

© SEND UY LOVE (TO YOUR NEW lover) Adele 2

19 NO
£PC

Meghan Trainor 9

© brand new Ben Rector
APTLY NAME EVC API TOC

8

© broken Trisha Year wood
C<£P Wfli/FCK/DlCK CLARK PRODUCTIOkS-ViRGM/CAPITOL

8

© SOMETHING tN THE WAY YOU MOVE Ellie Goulding 
CHERRYTREE/WTERSCOPE

11

© © SAME OLD LOVE Selena Gomez
INTERSCOPE

20

a© CAN’T HELP FALLING in love Haley Reinhart 
ftEDDOT

15

MW © LOST BOY Ruth B
COLUMBIA

I

RHYTHMIC™
iW 1 
«» 1 WW» TITLE Artist

MPRWT/PROMOTIOH LABEL
WK..« 
CHART

0 0 iHI one dance Drake Feat. WizKid & Kyla
■■ - ” " CAS« MONEY/REPUBLIC

7

0 e panda Desiigner
G-OOXOW JAM

9• 3 workfromhome Fifth Harmony Fealty Polla Sign 12

0 0 2 phones Kevin Gates
BAE *0 WTKNERS* ASSOCiATlON/ATLAMTlC

16

0 DON’T in me DOWN Tie ChSmters M Daya 8

□
6 ITOOK A PILL IN IBIZA Mike Posner

ISLAM t/RE PUBLK
17

n All THE WAY UP tai »elRemyMaF«tFr«rtti 14x1^81^  ̂
TERROR SQUAD/EVPIRE R£- '»iS

7

8 MIGHT NOT Belly Feat. The weeknd
CP/BELL1 ■■ ■ ‘MAT «

19

0 9 PILLOWTALK Zayn
RCA

15

© © DANGEROUS woman Ariana Grande
REPUBLIC

10

© © EXCHANGE Bryson Tiller
(CAPFUL/RCA

11

• © NEEDED ME Rihanna
wes Busi FOAcytoc ration 6D 13 work Rihanna Featuring Drake
WESTBURY RO * W ROC RATION

17

0 © CAN’TSTOPTHEFEUING! Justin Timberlake
DREAMWORKS/RCA

3

© © don’t mind Kent Jones
EPlDiMlC/WE THE BEST/EPIC

4

G © Low LIFE Future Feat. The weeknd
A l/FR£EB*NOg/EP<

11

© © sorry Beyonce
PAR» W - > UXNMBlA

3

G © moolah You ng Greatness
0 * • . i JUMOTCWN/CAPITa

9

G © body Dreezy Featuring Jeremih
<NTE* m u 10

G © THIS IS WHAT YOU CAME FOR Calvin Harris Fe^r Rihanna 
»X » . J. . ‘ NA? \ f 1 EYE 'OlUMBlt

3

G © IF IT AIN’T LOVE Jason Derulo
iNUWtRBRQS.

6

O © drifting GEazyFeat.Chris8rown & ToryLanez 
*r.%FG/KA

4

23 saved Ty Dolla Sign Featuring E 40 
ATLAvi

20

O © famous Kanye west
WOT- «Of -A F£IU/D’P JAM

7

G © CLOSE Nick Jonas Featuring Tove Lo
SAFfW uU/BLAW M? 4MC

6

1 2 7 YEARS
WARNER BROS.

Lukas Graham 19

3 3 LOVE YOURSELF Justin Bieber
SCHOCHBGY/WTUGND BRAUN DIF JAM

20

o fX t cantstop IK feeling! Justin Timberlake 3

5 ONE CALL AWAY Charlie Puth
ARTIST PARTifERSGROUP/*TLA4TIC

28

o JUST LIKE FIRE
WAJ DfSSEY/KA

P!nk 6

© PIECE BY PIECE Kelly Clarkson 21

8 STRESSED OUT
FKLttllW UMMN'WP

twenty one pilots 26

o SOMETHING IN THE W4Y VOUMOVE Ellie Goulding 16

G ITOOK A PILL in IBIZA Mike Posner 12

© LOST BOY Ruth B 14

© BRAND NEW
«LAM APlTOl

Ben Rector 18

o PILLOWTALK 
RCA

Zayn 11e

14 MY HOUSE 
n« k ..»• a»tk Flo Rida 12

o IS HANDS TO MYSELF selena Gomez 3

OG NEVER FORGET YOU
•• x.. QMPAM. T£1 •?<

Zara Larsson & mnek 9

0 SEND UY LOVE (TO YOUR NEW LOVER) Adele 5

© SO ALIVE Goo Goo Dolls 6

© WHEREVER IGO 
N fRSCOPI

OneRepubllc 2

© UNSTEADY
KIOWA» 0«N £ R/m T£ R$i 0P£

X Ambassadors 10

21 NO Meghan Trainor 12

© WORK FROM HOME Fifth Harmony Feat Ty Dolla Sign
SYCO/lPiC

9

© BETTER PLACE 
COLUMBIA

Rachel Flatten 7

© FIRST
DOWNTOWN

Cold war Kids 17

© RIDE
FU£l£D BY RAMEN/RRP

twenty one pilots 4

ADULT TOP 40™ 
lisi THIS title Artist » »
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HOT COUNTRY<iONGS™
imi I 

AGO
LAST 

WEEK I WEEK
1 TITLE an

PRODUCER (SOI
TIF KATION 
«^WRITER)

Artist
IMPRINT/PROMOTION LABEL |

PEM 
PCS.

W». --M 
CHAR!

1 o 1 |#]ag H.O.L.Y.
LMOI (BiSBEi.NjCYPHERI.WWLARSEN)

Florida Georgia Line 
REPUBLK «ASHVILLE 1 4

^8J o o CAME HERETO FORGET
SmEWÜRlOô (C.WISEUAN.D-RUTTAH)

Blake Shelton 
WARNER BR0S7WMN 2 11

□ SOMEWHERE on A BEACH© Dierks Bentley
Djumcqjjurhioj f**« ©awlle 1 18

4 o 4 HUMBLE AND KIND©
1 t, . V M* . r,M)

Tim McGraw
MUu» ** M . M4- H NE 1 18

o o TSHIRT
CLWHaZMtUK UluaiUUXAlRaS.MtAMALLY)

Thomas Rhett
VAlORY 5 23

o © SNAPBACK
SJ^LANALLY (M.6AM5EY.I B®«.M,B.TURS«

Old Dominion 
RCA «AWILE 4 27

o 7 HUNTIN’, FISHIN’ & LOVIN’ EVERY DAY
UT(VEWS.>¿!£¥tV$(i.BR»AN.&W«’Jft*^A*, ‘

Luke Bryan 
CAPrISl NASHVILLE S 12

© o MIND READER
MITOSES (R.AK INS. B.HAY SLIP)

Dustin Lynch
BAD» 1« V» 8 28

o 9 MY CHURCH©
BUSBEE.M.MORRTS (BUSBEE.M .MORRIS)

Maren Morris
COLUMBIA WASH HIE 5 19

r 31 7 10 THINK OF YOU Chris Young Duet With cassadee Pope
CXR««6C>OUSG(CXOUNGXXROWDERj  ̂ RCA NA$HV*ILE/W?UBLK NashVUlE 2 21

Ö © Kc| THE FIGHTER Kath urban Featuring Carrie Underwood 11 2

6 © 12 WASTED TIME
G.WELLS I (K.URÔAM.G.WEt LSJ.A&RAMART)

Keith Urban 
HIT REWCAHTOL NASHVILLE 12 8

© © CHURCH BELLS
»......................Ai 1.8e{U AMES.H.UNC'SE’O

Carrie underwood 
MSHVtLlE 13 8

kB © © HEAD OVER BOOTS Jon Pardi 13 32CAROL WKO
QsJ © © RECORD YEAR Eric Church 

EM «Mm.lt 15 14

M © 16 LIGHTS COME ON Jason Aldean 7 8

© 17 YOU SHOULD BE HERE
MX ARTER C.SW)NMLCAXX»IEY)

Cole Swindell 
WARMER ►-nsyWMN 1 23

HOT!
1 DEE

SHOT 
JUT © I’M SORRY

B-APKEBERRY (CDuBOiS,AXO&lEY C STAPLE TO*)
Adam Wakefield 

REPUBLIC 18 1

© 19 NOISE
&£*WMKCHESMT(«HES*Ei.R£OFPlS»UHSMCAKMLU^

Kenny Chesney
BLUE CHL»/Ca.iJV8tA NASHYUlE 14 9

a © © AMERICAN COUNTRY LOVESONG Jake Owen
S-MCAHALLY.». COPPE ftMAt (MOPPE RMAN.AjGORLnj.K)HN$TON) RCA«ASKVIltE 18 11

nil © 21 PETER PAN
f4WwiTEH(Aai.MASSEY (KÌALLERTNI.FìWHHEHEADJXEE)

Kelsea Ballerini
BLACK RIVER 19 9

© © MAKE YOU MISS ME
ZXHOWELL.S.IK  ANA LLY (S.HUNT.WSBORNE.M.RAMSEY)

Sam Hunt
MCAW« • LIE 21 22

□ © 23 FROM THE GROUND UP
s WIKIOMWmjLWMtiEY.C. DESTEFANO)

Dan ♦ Shay 
WARNEF 0* * 19 15

« © 24 FIX
‘M zH • -LASA)

Chris Lane 21 22

E ©1 © NIGHT’S ON FIRE
CAm.AT.FX<X*HuMDM U*WClETOM.OJtUTTAR)

David Nail 
MCA «ASHVILLE 24 35

0 © PTS WITHOUT A FIGHT Brad Paisley Featuring Demi Lovato 
L-AaJ 26 2

© 27 go ahead and break MY heart Blake Shelton Featuring Gwen Stefani
SXEMCW«-’ ■ EFA ’ B-: 1 «ARMER BPCSVWMl» 13 2

©1 28 IT ALL STARTED WITH A BEER
MAlTMAM (XJCMNSTON.N.MASQMJ^STOVER)

Frankie Ballard
4 M M MM 23 23

NE w © 1 TOLD YOU SO 
(LAPPlEBE RRY (RJRAVIS)

Mary Sarah 29 1

31 © ßol UNLOVE YOU
aHUFFU«TTLES.BXlARK)

Jennifer Nettles 
B»G MACHINE 30 16

* © YOU LOOK LIKE 1 NEED A DRINK Justin Moore
15ST0VER.XRAYM0i<05.B0^HETTA(MLAirS0N.M.DRAGSTREM VAlORY 26 21

[29J 32 RUNNING FOR YOU
B.JAMES.KAIWRE (n*CQ«LWERGE$.B.DALY)

Kip Moore
MCA AASHVUE 26 17

f 29^ M□ ROCK ON
AJPE T RAG t'A n3EATHARDX.BE ATHAROMX AN NON GOODMAN)

Tucker Beathard
DOT 29 7

3o) © 34 HOLE IN A BOTTLE
« M .*:•**■ AS (CSM-TH.B-ÔEAVERS.DX0UO0

Canaan Smith 
MFVU«’ 30 22

nn 37 us MAYDAY Cam
A«$TA tMmrul 32 12

i NEW 116 STRAIGHT OUTTA COLD BEER Blake Shelton 36 1
1 ■ 1 II* U" ■ * I*)

33 © FIRE AWAY
ÛX . ■ 0NK5TAI LETOxOuGWEN)

Chris Stapleton 
UE HURT 25 15

« © hs CASTAWAY zac Brown Band
riRcwN <zBßj^x«cr*j«u»i 38 4

r i j 39 MIDDLE OF A MEMORY
MX APTER (C.SWINMLL.A40RLEY.2XR0WÍLL)

Cole Swindell 
WARNER BR0S7WMN 31 2

□ © l MET A girl william Michael Morgan
J.RITCHEY.S.HESDRKKS (T. ROSEN.$J4UNl.$JiK ANALLY) WARNER BROS^WUN 38 21

□ © 41 21 SUMMER
LAME a OSBORNLTxOSBORNE.C WISEMAN)

Brothers Osborne 
EUI NASHVILLE 37 8

o © IT DON’T HURT LIKE IT USED TO
D.HU F (BX URR AÛT0NX ¿ 3 AR LOWE 5X Aft T£ «

Billy Currington
UERCURY 40 7

u © © LOVIN’ LATELY Big & Rich Featuring Tim McGraw
B.KEWmaFXH (W.aJUPHiN.W.RiCH.T.MCGRAW) BJRATW REVOL U U01 42 12

NÍ w © SOUTHERN LAND Taylor Ray Holbrook & Ryan Upchurch
i * . ............... . .................. ... ■ Ll0.RA.MUER) WH f«AUA0€ 44 1

© © SLEEP WITHOUT YOU Brett Young 43 4

46 © © LIVIN’THE DREAM 
C9VUMAA.il X .üUyul*£kJ0KNST0M.L.LAiRD)

Drake White 
DOT 43 5

© © VACATION 
IMI» UM MI»

Thomas Rhett
* «mH ) WORT 47 2

o 48 PARACHUTE
DXOU.CST APLE TO K5T APlETO*. L BE AVE RS)

Chris Stapleton
UERCURY 43 6

47 49 □ SOUTHERN BOY Jordan Rager With Jason Aldean
mT0VER(lX*RD.B.MAN.J.$5T0¥tR) BROKEN BOW 41 5

43 44 so THY WILL Hillary Scott & The Scott Family
R.SXAGGS.B3ERU$(H5C0TT,E.LJWEi$BANaB.HERV$) HSVEMI NASHVILLE 33 4

TOP COUNTRY ALBUMS™
11 wi ARTIST «BTIF KATION Title M*“. 41

MM 1 IMPRMT/0ISTR1BUTMG LABEL ow 1

o 1 1 I KEITH URBAN RlpCOid

lì L ' iPUOL NASHViLLE/UMGN 2

HOT 
SHOT 
MBUT □ 1JENNIFER NETTIES Playing With Fire (

0 3 COLE SWINDELL You Should Be Here
WARNER BROkAUN 2

3 4
CHRIS STAPLETON ▲ Traveller
UEKURY/UUGN

55

5 5 JOEY ♦ RORY Hymns
FARMHOUSE/GAIThEP XAP tOi CVG

14

6 6 Sturgill simpson a sailor's Guide To Earth 
ATLANT C/AG

5

1 ' THOMAS RHETT Tangled up
ViüWY/BUlG

34

8 CARRIE UNDERWOOD • Storyteller 
t9»*RSTA RASmOLLE/SUS

30

9 CYNDI LAUPER Detour 2

10 sam hunt A Montevallo
MLAM h.mJ «MGM 32

11 LUKE BRYAN ▲ Kill The Lights
CA ■ LpUi-GSI

41

NEW © souisniucK as; ibsUiKOliwteii.ssMi w? 1

o © BLAKE SHELTON Reloaded 20 #1 Hits 30

© 14 TIM MCGRAW Damn Country Music
MCG«ya -w .VW - Wi YULG

28

D
15 ERIC CHURCH Mr. Misunderstood

• 29

12 16 martina mcbride Reckless 3

18 17 OLD dominion Meat And Candy 28

16 18 KELSEA BALLERINI The First Time 53

17 19 CHRIS young I’m Cornin' OverRCA NASHVXLE/SUN 27

19 20 FLORIDA GEORGI A line ▲ Anything Goes
REPUBLIC HASKVlUEiBULG

84

n ZAC BROWN BAND • JEKYLL ♦ HYDE 
joh» yarvaxjs/southerm gro und/bmlg/re public

56

0 22 carrie underwood ▲ Greatest Hits; Decade #1 «TA»$TA RASmVULE/SMN 76

© n MARY CHAPIN CARPENTER The ihngs Mwe Are Made Of
LAMBENT LIGHT 2

NEW

©

CIMORELLI Up At Night
CIUORELU

1

25 cam untamed
RCA/ARl$T* NASHVILLE/SMN

23

COUNTRY AIRPLAY^
TITLE Artist ,rt, k¡

■« » MPRINT/PÖ0M0TKM LABEX 1

o mind reader Dustin Lynch 34

o SNAPBACK Old Dominion 27

1 3 SOMEWHERE ON A BEACH
CAP’LL HASMVWLE

Dierks Bentley 18

© 0 CAME HERE TO FORGET
WARNER BkOSyWMN

Blake Shelton 11

0 o T-SHIRT Thomas Rhett 17

■o HUNT*’. FISHIN’& LOVM’ EVERY DAY Luke Bryan 11

90 HUMBLE AND KIND 
.

Tim McGraw 18

8 THWKOFYOU Chris Young Duet with Cassadee Pope 
- Am • , NASH^itli 21

© o WASTED TIME
• • «A'.Hi »IE

Keith urban 8

e © MY CHURCH Maren Morris 21

© 11 NOISEF -*j
Kenny Chesney 9

© © LIGHTS COME ON Jason Aldean 8

o © HEAD OVER BOOTS
F NASHVILLE

Jon Pardl 34

• © CHURCHBELLS Carrie Underwood
¡«-MT. M’*. .1

8

© © RECORD YEAR Eric Church 16

o © H.O.L.Y. Florida Georgia line
REPU8L ; NASHVILLE

4

© © FIX
BiG LOUD

Chris lane 24

e © AMERICAN COUNTRY LOVE SONG Jake Owen 
acAfcASHViiE 12

© © NIGHT’S ON FIRE
VAMm^HY-UE

David Nail 42

20 © IT ALL STARTED WITH A BEER
WARNER 6m/WAR

Frankie Ballard 27

G © YOU LOOK LIKE 1 NEED A DRINK Justin Moore
VALORY

29

o © FROM THE GROUND UP
WARNER BRtK^WAR

Dan ♦ Shay 16

© MAKE YOU MISS ME 
MCA NASHVILLE

Sam Hunt 13

© © RUNNING FOR YOU
MCA «ASHVILLE

Kip Moore 31

© 25 HOLE IN A BOTTLE 
MERCURY

Canaan Smith 40

Lynch 
Links Third
No.1
“Mind Reader” by Dustin 
Lynch (above) climbs 2-1 in 
its 34th week on Country 
A rplay, increasing by 
6 percent to 48.2 million 
audience impressions n 
the tracking week end ng 
May 22, according to 
Nielsen Music. The third 
s ngle from his second 
studio album, Where It's At, 
is his third Country Airplay 
leader — all consecutively 
from the set — following 
"Where It’s At (Yep, Yep),” 
which topped the chart 
for two weeks beginning 
Sept. 27,2014, and "Hell 
of a Night” (one week;
Sept 19, 2015)

" 'Mind Reader' s 
consistent y one of our 
top-test ng songs and has 
been for a while,” says 
KKBQ Houston program 
director Johnny Chiang I 
feel it's a solid, right-down- 
the-middle type of song 
that's sonically and lyrically 
appealing to a wide range 
of listeners. His music 
has provided a strong 
foundat on to our playlist.”

As for what's next, says 
Lynch, "New music coming 
real soon. It's time for my 
third album.”

On Top Country Albums, 
Jennifer Nettles second 
solo set, Playing With 
Fire, launches at No. 2 
with 31,000 sold in its 
first week. The album, 
produced by Dann Huff 
follows the first solo LP 
from the lead vocalist of 
Sugarland, 2014s That 
Girl, which arrived at No. 1 
on Top Country Albums 
(54,000) "I am inspired and 
motivated by the response 
to the album,” Netties 
tells Billboard "I wanted 
to offer my fans a big 
musical statement and a 
beaut ful emot onal journey. 
I have loved watching that 
excitement catch fire ”

-Jim Asker
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HCIT ROC K SONGS™ I

2WIS. LAST TN3 TITLE a»tif 1CAT10N Artist 1 PR W«5 x|
AGO 1 WEEK WEEK 1 PRODUCER (SOGW RI TER) IMPRKT/PROMOTfON LABEL |1 1 our I

Il ¡TRESSED OUT A twenty one pilots
FUELED BY RAMEN/RRP1 1 56

2 LET IT GO A
kX 1 w ’ (J.BAY.P.BARRY)

James Bay
»(puetT 2 49

3 o 0 |PG AG SG^ twenty one pilots 3 44

4 THE SOUND OF SILENCE Disturbed 3 26

9 ^2^ 0 UNSTEADY x Ambassadors 5 33

« . o 6 OPHELIA
THE LUtMf 1» KFILA^(W5£HUtt.LU«AlTES)

The Lumineers
OUL'-JM. 5 15

7 ADVENTURE OF A LIFETIME Coldplay 2 29

2S o 8 DARK NECESSITIES Red Hot Chili Peppers
DANMRVtmECAJIEfrS.fLEAX.5MlTH.L»LlWH0fFER,B.BURT0»0 WaRN£> ► r>. 7 3

II © 0 SPIRITS The Str umbel las
tUfiSMJIE 9 17

11 10 BORED TO DEATH Blink-182
LEELDMANN(M>0PPUS.tl.8ARKER.U£LDMANN.M.SKlBA) VIKING WIZARD EYEWWG 6 4

□© 0 handclap Fitz And The Tantrums
RMEMin w«x.snou»Eiima$ LvjuNkuu*£ui«ias. Jwaeao elekwuuwxc 11 8

8 ' G 0 HYMN FOR THE WEEKEND Coldplay
WiA«A(JRJ<X 5 21

16 13 walking on a dream A Empire Of The Sun
1 • •*. i Itju 'A AKNliinEMCeU MiEEMi*» * .¿-ka ak»*. 6 19

21 BRAND NEW Ben Rector 14 □W £.-*<•■ « <3M\A.$T»LMA) A- r - «AUL A

14 15 15 AMERICA’S SWEETHEART Elle King 10 16Bill KJSUVJCMAMI RC*

1 HOTSHOT G ONE AND ONLY La it h Al Saadi 16 1l| DEBUT • K.MUJ.I AR .-**4

22
□G WAY DOWN WE GO

-ALE v » ' c" - • TOON)
Kaleo 

EUKTRA/ATLANTIC 17 15

20 G 18 GENGHIS khan Miike snow
MIKEMJ0NB1CK £ MRlSSWLWWNH«A W9TUUIJ0NtKK) IA0lAL(M«mNlCWNftlUm« 12 19

5 13 19 PURPLE RAIN © Prince And The Revolution
PRINCE (PRINCE) NPG/WAlMER BROS/RhiwO 1 5

7 18 20 WHEN DOVES CRY ▲
PRINCE (PRtNCO

Prince
NPG/WARNER ÖROS/RMIK0 2 5

37 G 21 DON’T THREATEN ME WITH A GOOD TIME Panic’At The DiSCO 
UBBUNlMIllMWmjlilNBailKMMC'AlMrAHLWJV-JWieiWMKjiCJlMM' BMIIK»» 10 20

IS O 22 burn the witch Radiohead
N£0iS^Hm0RiEJjWEEkV»0DiA.R(ENWO0D.RSELWAY.En  BRiEN) XL/MG^A* - jp 9 3

25 G 23 DEATH OF A BACHELOR
L5IKLW u.. . PI ■ AMt LS’UCLAIR)

Panic! At The Disco
DCWUElEDByFawn •*» 11 18

G G KISS THIS The Struts 24 14WF

so G G THE DEVIL’S BLEEDING CROWN 
' ■ • • . Rj

volbeat
V£ . ■ ! 25 6

27 26 THE SOUND The 1975
u ■ ■ . . . '. lULmH-SUKÜD'AU» - ' ■»»»■ »• 9 18

35 [27J RIVER
LSCOtT» ^CS,MCLAUGMLM.1.MOTLUJACKSOM)

Bishop Briggs 
rtLEKH .M UW8LJ 22 8

0 G 28 SO ALIVE Goo Goo Dolls
GWATTENBERG.DAl JUHRMANN(XRZEZNIK.G*‘AnENBERG.aA.EJUNRlAAVI> VARNER BROS. 28 3

[ I-1 29 DAYDREAMING Radiohead
NGOORlCM nYORKE.JAREENWOOD.CJSREENWOOaP.SEIWAY.E.0 BR>£HQ XL/BEGGARS GROUP 12 2

G WOMAN WOMAN
A.BRU*>0 (A.8RW0)

AWOL NATION
RED BULL 28 13

' 36 J [331 31 HAPPY SONG
OSYKESJJI$H(OSYKEKM.S.NOOLL5.UK£AN.L.£LMALIA

Bring Me The Horizon 
miNHOFEN) COLUMBIA 19 32

1 RED(TRY 0 CIRCLES
DKOPNEFf (V.rUENT£S.C.PEOPLES.S.$OLMON)

Pierce The veil
FEARLESS 32 2

31 34 33 CLEOPATRA
VELKE tW5£w-l.TZ.L£.FRAirE$.S.FEUCe

The lumineers 
Dualtone 11 8

35 36 34 GONE
• ."QTiLEPSTEIN.DJUGRO.M.HIGGINS)

JR JR
WARNE® B0®! 29 13

29 37 35 THERE WILL BE TIME Mumford & Sons X Baaba Maal
• . u u < • . .r ci.C’.SjJKAAl) GENTLEMEMOF 1 »£ 22 4

50 0 TROUBLE
-Ail»-“ . J --f rLt'"*»I ULUEFA-M)

Cage The Elephant 25 6

4. n MY NEMESIS Five Finger Death Punch 37 8» I AU1 .M RŒ JLJB - .. ’ .i « wt ) T MB■

4, TAKE IT FROM ME KONGOS
HMÊÍÂ Uj.M>^.J.aF0liG0^ TOaOWShE/EFNC 26 4

48 G AIN’T NO MAN
R.RUB'N(T5JlVETWrjLVEn«J»£RA6T0Ra JRJ

The Avert Brothers
AME RCAN/RE PUBLIC 31 5

j « G JOYRIDE (OMEN)
LBAMOXHEYEUE (CmEVELLLP.LOEFFIER)

Chevelle 
EPK 40 1

« 39 41 EMOTIONLESS
B.MARLETTE (M.PROTKH.Rj*niliAVS.BJMARLETTO

Red Sun Rising 
RVA i ’ r 38 8

46 G 42 SOMEBODY ELSE The 1975
G.0A«£LU£ÖC«5Fr.MH£ÄLy (UHEALYG.WNKLAHANN.PS.MAÍDONALD) DlRTY HlMNlERSiQPE 13 14

NE w [43 FLORAL & FADING
DJU3PMFF (VUE RTES MJULLVlAN)

Pierce The veil
FEARLESS 43 1

NE w Ta 4 DIVE IN
turQRWKU fVU£»TES,U.FUU¥<AN)

Pierce The veil
FEAPlfjS

44 1

RE-EIMTRY brazil Declan McKenna
IUMBMWQUKaenkA) HIGH QUAUTY PQ»M u—*' ' a -A»* 45 5

NE W [46 THAT’S ALL 1 NEED
ucAB' i.JHfliMJUl/.MWtUJjGRAY)

The Dirty Heads 46 1

RE-EI(TRY T47 SOUNDCHECK Catfish And The Bottlemen
'.« ■ . M aziN} COMMUN- !•»'" •* *• 'w 45 2

34 48 48 SOMETHING to believe IN Young The Giant
ASH »ANFUEL iD r Rii£vW 34 3

RE-EI(TRY 0 KEEPING YOUR HEAD UP
STEVE MAC.9FRDY (WRDY.SAttCUKHEON.WA.HECTOR)

Birdy 
14TH FLOOR/ATLANT ■ 30 10

NE W 0 ASKING FOR IT
D3ASSETT (B.$M(TH.aBAS$En)

Shinedown 
ATLANTIC 50 1

TOP ROCK ALBUMS™
LIST ™R Ims I

WEEK WEEK

Hol 
WOT 

DIBUr © PIERCE THE 
1*4«

VEIL Misadventures 1

2 RADIOHEAD 
XL

A Moon Shaped Pool 2

NEW 0 hatebreed The Concrete Confessional
NUCLEA« BLAST I

NEW o devildriver
NAPALM

Trust No one 1

NEW o sawyer Fredericks a Good Storm
REPuBilC

1

NEW o MODERN BASEBALL Holy Ghost
RUN FOR COVER 1

NEW 0 grateful DEAD July ¡978: The Complete Recordings
GWEfUl DEAD/Rm -C 1

8 twenty one pilots ▲ Biurrytace 
FUEL» • । aMIN/« S3

4 9 THE LUMINEERS Cleopatra 6

10 DISTURBED
Mrt i •.I VER IWOS.

immortalized 39

0 AVATAR Feathers & Flesh 1

5 12 PANIC! AT THE DISCO Death Of A Bachelor 18

9 13 STURGILL SIMPSON A Sailor's Guide To Earth 5

7 14 R06Z0U8IE ElKlJYWrtdtf Aird
MM IVMVT 80VUVE 3

NEW 0 NOTHING Tired Of Tomorrow 1

16 SANTANA
<A‘ 1.4 TY TIGERS

Santana IV 5

NEW © dance gavin dance Tree City Sessions 1

NEW © GRATEFUL DEAD
GRATEFUL D£ AC I ■ »C

Red Rocks 7/8/78 1

NEW © HARD WORKINGAMERICANS Rest 111 Ch30$ 
MEOWTH-m h 1

© 20 soundtrack A GuadiamOf The ixtor Awesome Mii vol. 1
UARVEL/HOlLYWOOD 95

© 21 JAMES BAY©
REPUBLIC

Chaos And The Calm 56

o 22 ANDY BLACK
LAVA/RE PUBLIC

The Shadow Side 2

© o COLDPLAY ©
PARlOPWON E/AT t ANT IC ZAG

A Head Full of Dreams 24

16 24 DEFTONES
REPfeSE/WARNER BROS.

Gore 6

19 25 FIVE FINGER DEATH PUNCH GOtYOurSiX
PROSPECT PARK

37

TRIPLE A™
TM,S 
WEEK

TITLE
IMPR1NT/PRQM0ÎI0K LABEL

Artist WKS G« 
CHART

© pl OFFTHEGROUND 
co*"«

The Record company 17

2 OPHELIA The Lumineers 15

0 AIN’T NO MAN 
AM€K .

The Avett Brothers 5

o dark necessities Red Hot Chill Peepers 2

0 FIRE Bams Courtney 9

© SPIRITS The Strumbel las 13

0 1 Ntl0 HWER GÍ10LD wttaiKf Rite! H S Ite N^lt Sweats 7

8 CAPSIZED Andrew Bird 13w ..Ui . yiA/SEVEN FOUR/tONCORD

o SHINE Ben Harper And The Innocent Criminals 7

9 10 CATCH & RELEASE Matt Simons 13

11 FIRST Cold war Kids 34

Ö □ CASUAL PARTY Band Of Horses 3

• i 13 brazil Declan McKenna
h .... ...a-.i?? POPULAR MUSCXOLUMBtA

9

© © GET OUT 
A'.ANT;

Frightened Rabbit 7

o © THERE WILL BE TIME Mumford & Sons x Baaba Maal 
G£KTLEVIN OF ThE RQAWGLASSHOTE

4

© © TROUBLE Cage The Elephant 4

à 17 WRISTBAND
CONCORD

Paul Simon 6

¡3 18 MOUNTAIN AT MY GATES Foals
TRAN$GRES«iVEAVARNER 8*0$.

19

27 © ONE MORE NIGHT
P0LYD0R^NTE*$C0M

Michael Kiwanuka 3

21 © 7 YEARS
WARNER BROS.

Lukas Graham 18

© WISH 1 KNEW YOU
WIND-UP/tONCORD

The Revivalists 4

© TRAILER
REPWiEA-^PIER 8FO5.

Mudcrutch 7

23 WORRY
rSLMD, IN’ERSCOPE

Jack Garratt 10

o 24 handclap Fita And The Tantrums
elektra/mlamk

7

NEW © SEND MY LOVE (TO YOUR
XUCOLUMBii

NEVI LOVER! Adeie 1

Golden 
State Of
Mind
San D ego's Pierce the 
Veil (above) debuts atop 
Billboard's Top Rock 
Albums, Alternative Albums 
and Hard Rock Albums 
charts for a second time 
as Misadventures, the 
quartet's fourth studio set, 
starts with 50,000 copies 
sold, according to Nielsen 
Music. The sum nearly 
doubles the band's prior 
best sales week of 27,000 
for 2012’s Collide With the 
Sky, which was the act's 
first No 1 on all three charts. 
On the Billboard 200, 
Misadventures begins at 
No. 4, another best for the 
band, surpassing Collide 
(No. 12). Add tonally, three 
of the new album's tracks 
rank on Hot Rock Songs, 
ed by “Circles” (No. 32)

Up the California coast, 
Los Angeles' The Record 
Company earns its first 
No 1 on the Triple A airplay 
chart as “Off the Ground, 
the band's debut single, 
rises 2-1 The trio's debut 
album, Give It Back to 
You, debuted and peaked 
at Nos 5 and 23 on the 
Heatseekers Albums and 
Top Rock Albums charts, 
respectively, dated March 5.

And a third act from 
California shines, as 
Hunt ngton Beach's The 
Dirty Heads return to the 
A ternative airplay chart 
with new single “That's All 
I Need,” which starts at 
No 30, the second-highest 
debut of eight 11 es dating 
to their first in 2010 The 
track also bows at No. 46 
on Hot Rock Songs and 
No. 48 on Rock Digital 
Songs (3,000 sold). The 
reggae- nfluenced act will 
release its self-tit ed fifth 
album on July 15

—Kevin Rutherford
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HCrr r&b/hip-hIOP SONGS™
ZWKS 
AGO

l»T 
WEEK

■ TH» 
WEEK TITLE ŒR

PRODUCER (SO*
tificaTion Artist
IGWRITER) IMPRINT/PROMOTION LABiL

FUX 1 WKS.?«
1 POS 1 OUR!

w 0 o U1 AG on e da nc e Drake Featuring wizkid & Kyla
VIUnHVtSlWinKRBX 1 7

2 0 0 |dg panda ▲ DesiignerMENACE (S-SC LBX II1.A.KHAN) GXJuO.tL/W JAM 1 13

3 3 work A Rihanna Featuring Drake
8MDA<LA ’t.r‘«W»ilE^SAMWr>AJWTE8J>II<Ra; RES-'BJUY ROAtkiXX WKK 1 17

o 0 NEEDED ME Rihanna
a ■ ; ■ - ■ . OJM« 4 16

7 5 S me, M YSELF & 1 ▲ GEazy x Bebe Rexha
imnBUO«Ml) frtlifMNU 2 31

10 6 6 LOW LIFE • Future Featuring The weeknd 6 IS

16 12 0 | SG controlla DrakeJ RMKMVA'AIMTMRJRK 7 3

5 J 0 0 POP STYLE Drake Featuring The Throne
SWOUttS lAWiMiPnOU'. ftJUEEWTAiyMJELLKOMSWORiW ran«vCK{YX*»lK<rWU«UC 4 7

II 7 9 oui • Jeremih
NEEDLZ.DONUT O^JEITON.KXAIN.0£EU.C.MARTIN) MICKSCHUITZ/DEF JAM 5 23

12 9 10 2 PHONES ▲ Kevin Gates
MAD MAX (U4.YAE0.1T.HAZZAROAWITMERSP0CK JR.) BREAD WINNERS ASSOOAhONAfLANTK 3 23

* © © DON’T mind Kent Jones
K mStt.KMyrMtfWZMlFMJmEClAjUY«^ UCEWKM K «' MAC 11 4

© 12 MY BOO GhOSt Town DJS
R.TER* fMERRYX-MAHOHE. i«J SOSO DEF,tOLUUgA 10 29

3 © © TOO good Drake Featuring Rihanna
MtKWlUtaKlWV MT. MEVU^iMfKMU 13 3

Fisi 18 © hype Drake
»iMWWUUJiutuMJwio AFJwuiuajiWBKffl m«Mnw5nwi«wiaK 14 3

* 11 15 sorry Beyonce
MELO-UMWUSjinNlER ««©OU« »OY (X ® MWMiQft<aXlJ®<* 4 4

z © 16 CUT IT O.T. Genasis Featuring Young Dolph
ITREZ «ATSIOFLCRRM D EDM»« IATHO&iTOK. FYST LYFI/ThE CCMmLOMWATEaTLAKT« 14 18

19 20 © STILL HERE Drake
DAXZ.N.SHEB B(*.GSAHAM.DXART£R.NJ.SME»B) YOUNG MDHEY^ASH MONEY/REPU8UC 17 3

18 22 © grammys Drake Featuring Future
AW93(Aja*MMAJ.iW88.1NWM YOU«» WOWY/U»  MMYMW8UC 18 3

40 © © all THE way UP Fat Joe & Remy Ma Feat. French Montana & Infared
EDOUW tU£WTEaMV.«AOa.S«EW MADlMWEXZAIKULCLVtMS) KWOR ’ZUKDEWPI« WCOttUKS 19 9

23 24 Ho childsplay Drake
ii3iWiuaMiMXJ^(8Ui«*.HjaudS£)Mev^^ raj») viMY/uaiMMYMMut 20 3

22 27 © with you Drake Featuring PARTYNEXTDOOR
i xnimi M2 ULRiMMj j wirnnf -.umm wan? jafws raw, Mgwvxjiuf  mnac 21 3

Till 29 122 9 Drake 21 3—*
25 30 0 FEEL no ways Drake

LUU UM (Aj»WMKLmwuuu>(98AD*A m VCMtWASH IOff.<<AauC 23 3

4. © wicked Future
- HUI niK6AilBUl».U*AYN£.DUUELLE^^^ A-1/FRf £8**02 IP« 23 5

16 25 FORMATION Beyonce
mmswiumah a&.n«*vB(a<M>rtES.ULWUiiAusAHXAM.Ku.B»owN) MuiKwaranxSIM* 6 11

32 □ u WITH ME? Drake
1 IWirjUliWM' 20 3

©10 body Dreezy Featuring Jeremih
BL000P0R(e.I.HA2ZARD.M.tuCKER3.SlEDGEj.8JEir0N) INTERSCOPE 24 12

42 ©10 UBER EVERYWHERE MadeinTYO
K SW5HA (M.DAYIS.K JLAUNQVIST) PRIVATE CUJBAOV MISSION 25 10

17 29 hold up Beyonce
) OMtlWMCUlB* 6 4

E 37 noi fire & desire Drake
ASH WULOMUMW JSWaBPitamBJiMRWm WKVU& MOHTff RAlE 30 3

39 © 31 Kiss IT BETTER Rihanna
ABHASjERiLBH*SKER.JXLASS.T5iNCLAIR.R.FENTY) WESTBURY TOAD/ROC NATION 21 15

43 © 32 might not Belly Featuring The weeknd
B£M81U.I0Nj(A34.5HE.*JESFAYE^X)iEH0 OWElP r DEA (MOT NATR)* 21 17

E 39 © REDEMPTION Drake 28 3

26 41 © WESTON ROAD FLOWS Drake
i /.‘nr m am 'iowxi RttimuifiiHiHMTn yoj« ©MYiafcMGHWWuc 26 3

0 44 ns KEEP THE FAMILY CLOSE Drake
M.MMYE (AGR*HAM.M*«*VE) YOUNG MOHEY/CAS* Mt»E>«El*,BL C 33 3

HOTSHOT 
DEBUT L36 wo PROBLEM Chance The Rapper Feat. Lil Waynes 2 Chainz 36 1

50 37 LAW Yo Gotti Featuring E-40
BIG FRUIT (M.MIWS.LXLORTON.EXSTEVENS) COCAINE MUZIK/EPIC 29 9

36

©

FAITHFUL Drake Featuring Pimp C & dvsn
»mj»EaM1IW«)1IHKVJm>mMUWUtfVSW ■MTJMRRWX» 36 3

NEW © THAT PART ScHoolboy Q Featuring Kanye west
NOT LUTED (NOT LISTED) TOR WWiMEBCO« 39 1

NEW © blessings Chance The Rapper
P.ntKViSGRiJmNWOXKjaWTTJWFrjiSWLBiAGUHlMMMLNTCOO CHJWI ThI upper 40 1

• □ 41 moolah Young Greatness
USE PHA (T.J0NES.P.ALEXAMMR) QUAim CONTROL/MOTOWN/CAPiTOl 30 10

46 36 42 promise Kid ink Featuring Fetty wap
Di lAJSJtfD # JjCOU WmMFAfllANE N KDNJX MAX SUHAUM U) TH* N LMii »vUMS Q*S5X^C* 19 19

44 48 □ views Drake
ua • ! *-R*H*M,M.HDAYEADXLARKLM.SAMU£l$) YOUNG «ONE Y/CASH UMI* 43 3

48 Ö 44 FAMOUS Kanye west 13 8WRBAWIMiWSimflUBnKJMMUJB’SUUKN ) UMMMIilMia

NEW © ALL wlgot ChanceThe Rapper Feat Kayne west & Chicago Children's Choir 
w ba WW mm n LawTUJuutiftAuworji«^ % awn th wer 45 1

RE-ENTRY © wakeup Fetty wap
TREATI BEATZ(WJ-MAXWEU..K.HKK5) RGF/300 39 2

49 o 47 FATHER STRETCH MY HANDS PT. 1 Kanye West
tH5TXUEAFaMHTWW«Mi|>VT:nH^BR31MIUAI(aKTM ) C - M 14 7

NEW □ juke jam Chance The Rapper Feat. Justin Bieber & Towkio
T£R£UER(CJiENNETT.T^RiUfR.J^l£8£R.PO$HtTA.KXAMPOS.OAI**ER) CHANCE Th£ RAPPER 48 1

NEW 0 mixtape Chance The Rapper Feat. Young Thug & LII Yacht« 
iUMMR.IPXB*RHT!«lffNCTIXLMDfJUR. R juBASM nMAKtailMJMi. (HMQ IK RAFHR 49 1

13 33 so 61 nch Beyonce Featuring The weeknd
J »»«rwauet 10 4

TOP R&B/HIP-HOP ALBUMS™

W((K Wv’K
ARTIST am if k at ion Title
MPRWT/DISTRIBUTING LABEL

**. *
1 CHART

B 1 ETI BEYONCE Lemonade
PARKWCOt,CClUMBIA

4

B 2 IDRAKE ViewsYOUWG MONEY/CASK MQ»i|Y/REPUBLIC 3
HOT 

SHOT 
DEBUT © cork ne bailey rae The Hean Speaks in whispers 

VlRGN/CAPiTOl 1

o 4 RIHANNA A ANTI
WESTBURY ROACVROC NATION 16

o O KEVIN GATES© IsiahBREAD WINKERS’ ASSOCIATiOn/aTLANTiC/*u 16

5 6 SOUNDTRACK BrateOtelnciZOTH CENTURY FOX/toIuMBl* 3

15 r? j FT1 G EAZY • when It'S Dark Out
G-EAZY/RVG/BFXVRCA 24

10 r8 j BRYSON TILLER ▲ TRAPSOUL
TRAPSCUL/RCA 34

o ■ RITTZ Top Of The Line
STRANGE/RK

2

9 , -J THE WEEKND △ Beauty Behind The Madness
■ XCVRf PUBLIC 38

6 ■ PRINCE HITNRUN: Phase TWO
Np(*

7

12 ■ KENDRICK LAMAR untitled unmastered. 
iOPOAWG/AntRUATH/iNTERSCOFl/iG*

11

17 J. COLE A 2014 Forest Hills Drive
DRE*UYtLE/ÙOC NATtôN/COLUMÔI* 76

I! 14 aesop rock impossible Kid
RMYUfSAYEPS 3

13 15 Anthony Hamilton What I’m Feelin’ 
. M* 8

16 GREGORY PORTER Take Me To The Alley 
1 £ £ 2

© k. MICHELLE More issues Than vogue 8

© KENDRICK LAMAR ▲ To Pimp A Butterfly 
t0P omu»’'S>»«TM/-NT£R5COPE/IG* 62

22 © D RAK E △ if You're Residing T his It's Too Late ) ■» UGMy/CASN MOJifi/RtP .Bl 67

14 20 PRINCE HlTnRUN: Phase One
KPG

17

28 nij FETTY WAP ▲ Fetty Wap 34

20 I musiq soulchild Life On EarthIÌ0 MY BLOC1 l
5

Ô 1 SOUNDTRACK StoM 0®i (j*W HUM Ron Th? Wtm PW?RUThlESS/PRtORiTY/c API-TOI 19

© ©1Hfl logic The Incredible True Story
DEF JAM

27

31
[25J FUTURE© DS2A1/FREE8ANDZ/EPK 44

RAP DIGITAL SONGS™
LAST tw. 

WELK
---------- 1

TITLE Artist MS.M
WEEK CHAR)IMPRINT/PROMOTION LA8FLQ

I panda Desiigner b
Uxu IF JAM

TOO
YOUNG

good Drake Featuring Rihanna 
MCWY^ASH MONEY/RiPUBLIC 2

THAT PART ScHoolboy Q Feat. Kanye west 
TOR CAWG/1NTE*SC0K/K>a 1

mess in’ around Pittxi 11 Feat Enrique igfesias 
MR. .X-XX 6

DON’T mind Kent Jones
I EPIDCMIC/Wf THE 8EST/EPC 4

POP
1 YOUNG

STYLE Drake Feat. The Throne 
uöAEY/CASH mon ey/re public 7

2 PHONES Kevin Gates
| 8££*C> MW« AS0CJ*Tt3«/ATUNTlC/*G 28

Low LIFE Future Feat. The Weeknd
| *-L/FREE8*N0Z/EPiC 15

ME, MYSELF &l GEazy x Bebe Rexha
G'E*ZY/WG/BPG/RCA 31

hype Drake
\ %. VUIttV ASH »«Nt G8L« 2

MLTMEWATIf’ fJJ0e*»5|liUFwLF<eodlttXltiniJlii«d 
rE^iuia. ’..utAtwiH '“'•«»gs 11

jumpman Drake& Future
| M/TRfElAhiifTUWG MONfYXASM MQKEY/EK RTPlSlX 35

TEAM Iggy Azalea
| T ‘ ► •)u5TL£G*NG/Df£ JAM 9

WAKE up Fetty wap 3

REALLY REALLY Kevin Gates
BREA! W »■ • aIIÜN/aTlANTiC/ÄG 31

CUT 1T W. Genasis Feat. Young Do Ip h
| FYSiy««/THE CONvlOMERATE/ATLANTli/AG 13

wicked Future
| A l/W‘8«<i’Z'£K 5

STILL HERE Drake
1 YOUNG Vfw '-ASH MONEY/REPUBLIC 2

might NOT Belly Feat, The weeknd 
| CP/BHLYKDEAD/POCtiAnON 19

X GON’GIVE IT TO YA DMX
r »’ |F JAUAjUE 15

SEE YOU AGAIN Wiz Khalifa Feat. Charlie Puth
| UNTWr-A. ’-J 4S/ATLAMK/AG 63

GRAMMYS Drake Featuring Future
| YOUNG WRWCASN M0JIEY/MPU6LK 2

UBER EVERYWHERE MadeinTYO
| PRIVATE CLU8/C0MMI»0* 9

679 Fetty Wap Featuring Remy Boyz 
RGF/300/AG 47

LAW YOGotti Featuring E 40
| COCAHiE MuZlK/EPiC 6

Bailey Rae 
‘Speaks* 
At No. 3
Corinne Bailey Rae 
(above) seizes the highest 
entrance on the Top R&B/ 
Hip-Hop Albums chart, 
arriving at No. 3 with The 
Heart Speaks in Whispers. 
The set sold 14,000 in 
the week ending May 19, 
according to Nielsen Music. 
Its the first full-length 
studio album from the 
singer-songwriter since 
2010, when The Sea 
debuted at No. 2 (53,000 
copies) Rae simultaneously 
enters the B llboard 200 
at No. 31 with her new set, 
making her third top 40 
entry.

Meanwhile, the release 
of Chance the Rapper s 
streaming-only album, 
Coloring Book, triggers five 
debuts on Hot R&B/Hip- 
Hop Songs. "No Problem” 
(featuring Lil Wayne 
and 2 Chainz) tops the 
entries at No. 36, followed 
by "Blessings" at No. 40. 
Available exclusively on 
Apple Music's streaming 
service, the set is the 
first album to enter the 
Billboard 200 (where it 
bows at No 8) solely from 
streaming-equivalent 
albums (see page 68)

Elsewhere, rapper 
Schoolboy Q bows at 
No 3 on Rap Digital Songs 
as "That Part" (featuring 
Kanye West) arrives with 
27,000 downloads sold 
It's his highest entry on 
the chart as a lead act On 
Hot R&B/Hip-Hop Songs, 
“That Part" bows at No. 39, 
add’t onally fueled by 
3.1 million streams

Lastly, Drake earns 
his 49th top 10 on Hot 
R&B/H p-Hop Songs as 
“Controlla” hops 12-7 in its 
third charting week. The 
track takes the Streaming 
Gainer tag, lifting 
66 percent (to 13.6 million 
domestic weekly plays) 
following the w de release 
to several streaming 
services after a two-week 
exclusive period on Apple 
Music. —Amaya Mendizabal
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HOT LATIN SONGS™
2 WKS

Ä&0
LAST 
MES WEEK

TITLE certification Artist
PRODUCER (SONGWRITER) IMPRWT/PR0M0TION LABEL

PERM 
POS

1 wr>. w 

CHART

2 O 0 Mili DUELE EL CORAZON Enrique iglesias Feat. Wisin
cw.wjlkt»« . MHHcuuu nuv . u j acw ; iwwriuw I 5

ö Ô WS bobo j Balvin
2 21

i Fij□ hasta el amanecer Nickyjam
SAGA WHlTEBlKKJN Rr/ERA IAMINERQC.M£NAJ.DM£DINA VELEZ) LA'NDUS’RAACKY w/jC LA^N 1 19

3 3 4 GINZA J Balvin
■ u . » •. 1 44

□0 © EL PERDEDOR Maluma
KMWUMM MT 111 nAXSJUUSA9An?iíRW OJARRAK MJLÍKI) MUMU IKA ‘¿Kt M/QC UTN 5 11

4 4 6 SOLO CON VERTE Banda Sinaloense MS de Sergio Lizarraga
S.H2MMAG4 0KM E K'A LIZOS 2 28

7 a □ andas en Ml cabeza Chino & Nacho Feat. Daddy Yankee
WMXM > AJtóuC*K«ÍJ*JlK1<)aaD(»JTlM.»*UR0a^^ MlOflMM 7 13

6 8 8 ENCANTADORA Yandel
HAZE (LYéi, LlA U*j>‘«LLROSA ONTRON. LA.VARGASBEPWSSXLRE'rtS-PC'SADO) SONiMcB»- AM 3 31

□ 6 9 obsesionado Farruko
tor u mmol wwtu «mu? 4JttaravM» «».uia 4 18

15 ©1 10 HASTA QUE SE SEQUE EL MALECON Jacob Forever
JACOB FOPEVER.DJ RJWMY.NANDO PRO (YJXARMfNATES) WOBfOREVER/SOWY MUSÍ LATMI 10 21

© © ME va A PESAR La Arrolladora Banda el Limon de Rene Camacho
FX AMACHO TiRaDO(H.PAL£WCU CKNER05.GXABRERA WZUNZW «SA/UMiE 11 4

© © © CICATRIIICES Regulo Caro
LAUNA DIAZ (10JARA20* J.WAZ) DEL 12 8

9 9 13 TAN FACIL CNCO
<tSH<MAP*tfPUUPR^LLO.H.MORíiUUJMJ>lO«MS6(JÜJMiXA SO»» UJSÍ LAT h 5 15

10 12 14 PRESTAMELA A Ml Calibre 50
irWAWrAVANfDA(EMasaZ.UU»R*LO) AikdalUZ/SOM HUM LATIN 8 14

© 19 © si no es cont ico Banda El Recodo de Cruz Lizarraga
Ai ÍMM13 . **l « A (LLXMA2j.lNZufc2A FAettA) - . m e 15 11

© © © ESPERO con ansias Remmy Valenzuela
R.*£*MLA EfcOMMTlAJ - vi£ 16 7

OD 17 EMBRIAGAME Zion & Lennox 11 15

O© © me vas a extrañar Banda Sinaloense MS de Sergio Lizarraga
S.LI1ARRAGA(H.Pal£nCiA CISNEROS) H»S 18 3

■© 19 del negociante Los Plebes del Rancho de Ariel Camacho
LJXKWZALEZ TERRAZAS (DA.NIEBLA lOPEZ.JXDEl VILLAR) Dil 11 23©d 20 tomen nota Adriel Favela Featuring Los del Arroyo
LAJNZUNZARXJRRANTlAUXARRtLLO) GE RENCA déjySONY MUSK LATH 11 23

©1 © PICKY Joey Montana Featuring Akon & Mohombi
PREDICADOR (E.MiRanC*.vX>€IGADO.AJmiAM.M.NZaSI WJUPQSDOi CAPITOL LATIN/UMLE 21 22

0 0 22 NOT A CRIME (NO ES ILEGAL) Play N Skíllz x Daddy Yankee 
UHWHlMftlUiEUtMJft^Junft.UNttKV.LAUM)^ LMfKJtJ UlUVMia« IÜ« 21 6

• 0 © no lo HICE bien Los Plebes del Rancho de Ariel Camacho 
rùS-t, 3LLE7 TERRAZAS (liXa$TR0 VENEGAS) DEL 20 13

0 © © que caro estoy pagando Los Plebes del Ranchode Ariel Camacho 
1 IBM!AlU TIMBAS ($£ —fiCO N ERMOSlUCUA.DE L V’LL AR) DEL 18 16

20 22 IS DESDE ESA noche Thalia Featuring Maluma
WC*« u ^£LAJDAAGUDELO.PJJRlBE.U.RENGlFO.$XaaRGO SOM V u LAIN 16 14

1 26 26 CORAZON ACELERA0 Wisin
H ► ...« i. .4 L -HALA/)ILLE.P£REZSOTO.JJ.RfV£RACLASS) SONY MUSX LATIN 21 9

26 29 □ nadie como TU Banda Clave Nueva de Max Peraza
R.VESru^O1 L¿E^ANO) 1ALERT MUSK GRO-MO- ^SA/UKE 22 15

23 0 © UNA EN UN MILLON Alexis & Fido
KSTYuar?SO<««(iUAP^MEZRAOarnROieAClMiDÜJ»ADaLF  MOILA) wnD00G2Y*MlDWiM 23 10

UJ YA ME ENTERE Reik
KX IßRiAN (JAAMIREiPAMBO) SONY MUSK LATIN 29 3

30 © Hol baby Jencarlos Featuring Lennox
<3CMH0O«(]UQ9U^MIWUJVlWKVUUn&IUWiim WKÍU IlMlAWA 30 10

© 31 la ocasioh DJ Luian« Mambo tongs fteserm De La Ghetto FeaL Arcangel KOnna x Anuei 
CD KAKLSEMPERjlSEMPEP (HCASIHLOASANTOSJÍ OZUNA ROSADOEXAZMET SANTIAGO) LWKB«Z 31 9

33J © ay mi Dios lAmChino Featuring Pitbull, Yandel & Chacal 32 5

HOTSHOT 
DEBUT © TODO 0 NADA Alfredo Olivas

AXHIWAS l'Ai UVAS) SAHUARO/SOM MUSÍ LATIN 33 1

41 L34 FUISTE MIA Gerardo Ortiz
HKHMMl bad natur« 20 9

0 OS bien servida tosGlez Featuring Diego Herrera
MAS>tasv<kTAWM «.PALENCIA C6NER0S.E. MUNOZ) WK | 35 4

32 35 36 MEEMPEZO AVALER La Septi ma Banda
L.LUNA DIAZ (U.XNA2.JJN2UNZA FAYELANIAUNA WA?) 8P*4VT0N0< '«'.WIE 27 17

38 39 SHALALA Tito “El Bambino"
LÄRi^bni'riDlieAIWlir.MJMMlCMOOWruur.E^ »TW 37 6

48 0 © ME ESTA GUSTANDO Banda Los Recoditos
AXlZARRAGailXAPQi»T(.D.£J>ER£Z.CVALD<VlA) DISA/UMLE 38 3

44 rm SHAKY SHAKY Daddy Yankee
Dl URBA.ROME (RAAYAlA RODRIGUEZ) EL CARTU 39 3

37 38 40 solo yo Sofia Reyes / Prince Royce
L-NATHAMSON.SJFFMAN(l.NATHANSON.$.EHMAN.SJiEYEV.PAP<S) WARNER LA'iNA 35 10

■ N © YA LO SUPERE Los Plebes del Rancho de Ariel Camacho
LJjGOWALEZ TERPAZAS.A.DÌI VtlLAR (L.L.DA2) DEL 41 9

Lj 42 FLUYYO PepeQuntanälMFamtoxAFuelAaiTemiioiBrinniM^ .
NOT USTED(*)T L(SIED) UNA ViSKJNQUINTANA 41 2

% [45] Í43J rumbo A maza Los Titanes de Durango
S.SANCHEZ AYOÜ (SANCHEZ AYQN) UTAn f A 43 9

0 49 Fa 41 PERO SIN enamorarse Jesús ojeda y Sus Parientes
LOjEDAELA-DIAZ) DISCOS SOL/ÍOJiOVI$a/UMl£ 35 12

46 so FaSJ la LLAMADA de mi EX Chiquito Team Band
TEAM BA*K* (JA 8*F*€<Ai SOTO) PlANET.' • 29 18

39 44 46 vale LA pena Roberto Tapia
MAM 'UjKAX fW*WAA* FOKM1AWV1E

NEW 0 por fin TE ENCONTRE Cali y El Dante? Feat. Juan Magín & Sebastian Yatra 
MJÎt*.-A,ÇMJ»£N-: 4 .»» F Q.LM. MAG AM $X) BA WO) UNIVERSAL MUSIC LATI*O/UML£ 47 1

■© 48 YO QUISIERA ENTRAR Ariel Camacho y Los Plebes del Rancho
L14C*_A;EZ TERRAZAS (iXwA/EZ ESPWOZA) DEL 40 12

RE-ENTRY 0 EL MENTADO Los Plebes del Rancho de Ariel Camacho
LLGO«Z*.K 1EMA.-M (DAVIL£Z.AX>{ L VILLAR) DEl 42 8

RE-ENTRY © JURO QUERERTE Hijos de Barron
HIJOS DE BAR RON (MALI EGAS) F0«OViSA/U Ml E 47 3

TO P LATHN ALBUMS™
LAST 
WEtK

TWIS 
WEEK

ART
MPRIN

1ST CtRTiFlCATIOM Title
T/DtSTPIBUTWG LABEL____________________________ 1

mi* 
1 CHART

3 I
3

4

ri' lOSnOESHlUKlONnElUMKlO krNltfiEG 11
Wl/Sûsïv LATIN “

6 JULIO* A1YARE2YSU (0R1DI08JUÍM NhSl^XHgyMBJMflKR FOKOYtSA/UMLi 6

4 GENTE DE zona visualízate
MAGNUS/SONY MUSK LATIN 4

Ó Thalia Latina 2V M-SK LATIN
HOT 

SHOT 
DEBUT

6

EMILIO NAVA IRA LO Mejor de...
CAPW LAí N/UMLE

5 JUAN GABRIELA LOS DUO
FC* . a ml£ 67

2 1 1 JUAN GABRIEL LOS Duo 2FONO. riA/UMl£ 23

NEW 0 
©

YOM IL Y EL DANY Sobredosis
YGMILYEL cany 1

IE hijos DE barron LoQue Pesa Mi Palabra 
FOWTflSA/UMLE 7

0 10

11

12 

©
14

IS

16

0

SELENA Lo Mejor de...
CAPITOL LA» «i/UMLE 60

9 BAND*SINALOENSE MS DE SERGIO LIZARRAGA Que BwdöOO 
UTOS IS

10 various ARTISTS Las Bandas Romarbcasde America 2016 FG*. A *L£ 17

© JUU0NILYÀRE2TSU NORI0W BANDA IKOWSPwE!CöQW 42 0 - A £

G AVENTURA Todavía Me Amas: Lo Mqor te Aventura P»EM .« LAT-K-^XY MUSK LATIN 3

19 various artists Dance Latin # 1 Hits .vu ' ATthO/UMlE 4

Fel various ART IST5 ZO Cor rdos Bien Perrones, vol. 4 3

joan Sebastian Mts NumeroUGracias Por TanioAmor MUSART/ÉW.B0A50VY MUSK LATIN 15

0
19

1X1 LOS angeles azules Juntos Por La tumbía 
F3N0VYCA/UMLE

various artists MuieresQueHicieron Historia
FOltOViWUMLÍ

18

3

20 ARIELCAUACHO Y LOS PLEBES DEL RANCHO Hacemos 28

20 21 various artists we Love Disney
UfrvTAM. aTmO/UMLE 5

■H
©

23

Calibre so Lo Mejor de

PITBULL DalePMKWS ARTlST/MFt. W50NY MUSK LATIN

64

44

27 24 various artists Las Mas Chidas 2016FOSS’" ISA/UMLÍ 4

31 25 nicky jam Greatest Hits, vol 1
CODfSCOS/lA INDUSTPIA/SOWV MUSK LATIN 23

LATIN RHYTHM AIRPLAY™
LAtf
•NIK

1 TUN
1 "U"

TITLE Artist
IM PR UT/PROMOTION LABEL I CW?

©i ©hhG^S IQ 2

0 © HASTA EL AMANECER Nickyjam
LA INDUS TRI AAatV MUSK LATIN 19

13 TAN FACIL CNCO
SONY MUSK LATIN 17

on HASTA QUE SE SEQUE EL MALECON JMOb Forever Ir- H < LATIN 15

o s EL PERDEDOR Malumauw» u.- • tAT*t 12

OBSESIONADO Farruko 19CAA»^« «4RUWW «MK LATIN

5 7 EMBRIAGAME Zion & Lennox 16

7 8 CORAZON ACELERAO Wisin■ ■■ , 11

o © BABY Jencarlos Feat. LennoxUNIVERSAL MUSK LATINO/UMLE 16

9 © NOT * CRIME (no ES ILEGAL) Play-N Skillzx Daddy YankeetATIUM*O*t¥ MUSK LATIN 10

12 G SHALALA Tito “El Bambino"C*Fi«< 4

© ay ui Dios lAmChino Feat. Pitbull. Yandel S Chacal V* ' - 8

© QUIERO EXPERIMENTAR J AlvarezM W THE We*ilDZFONY MUSIC LATIN 14

© BAILA CONMIGO Juan Magan Feat Luciana A ,f. . W »’ W 5

115 UNA EN UN MILLON AleXiS&FidO 15

□ 16 AVENTURA Tomas The Latin Boy Feat Maluma LATINA 15>C4 13

17 17 desde ESA NOCHE Thalia Feat. Maluma SOWY Mb'tLATst 14

20 © SHAKY SHAKY Daddy YankeeÍL CARTEL 4

□ © CASI NADA Karol G
UNIVERSAL MUSK LATINO/UMlE 4

22 1© A donde voy Cosculiuela Feat Daddy Yankee
WARM PLATINA 3

RE © PICKY y Montana Feat. Akon & MohombiCAPITOL LATIN ijUIE 21

NEW G ALGO CONTIGO Gente de ZonaMAGNUS/SONY MUSIC LATIN 1

RE © mi combo Spiff TV Feat. Future X YandelSPIFF TV/MB 6

RE © FR0NTE0 PlanBPina 2

NEW G DESDE El DIA EN QUE TE FUISTE ChaQUblMi FeaL Wisin 
SONY WJSH LAT N 1

‘Bobo’ 
Bounds 
Toward 
Top
J Balvin (above) vaults 42-2 
on Hot Lat n Songs with his 
new single “Bobo,” earning 
Airplay Gainer honors 
and soaring 639 percent 
to 17.1 million audience 
impressions in the week 
ending May 22 (according 
to Nielsen Music). The 
track, which initially 
debuted from a partial week 
of airplay after its May 13 
release, logged 1.7 million 
streams in the tracking 
week end ng May 19 
with the song’s music 
video claiming 64 percent 
of overall plays Balvin 
concurrent y scores his 
fourth straight No. 1 on the 
Latin Rhythm Airplay chart, 
where “Bobo" leaps 11-1 
Most recent y, “Ginza" spent 
15 weeks atop the chart, 
first peaking n September 
2015

Rising back to No 1 on 
Hot Lat n Songs, Enrique 
Iglesias 'Dueleel Corazon" 
(featuring Wisin) steps 
2-1, getting a big boost by 
the release of the track’s 
v deo clip (May 13), causing 
an 86 percent increase 
in total U.S. streams, to 
2.6 million. “Corazon” 
previously crowned the list 
for a week on the May 14 
chart. The song also jumps 
12-1 on Lat n Streaming 
Songs, giving Iglesias his 
fifth chart-topper on the 
3*year-old list.

La Arrolladora Banda el 
Limon de Rene Camacho 
scores its 11th No 1 on 
Regional Mexican Airplay 
as "Me Va A Pesar” hops 
5-1. The song previews the 
group’s new album, Lilbre 
Otra Vez, due June 3

On Tropical Airplay, 
Dominican-American singer 
Yunel Cruz skips 3-1 with 
"No Vuelve," earning Cruz 
his second chart-topper 
He first led the list in 2015, 
when "Ay Amiga" spent a 
week at the top

—Amaya Mendizabal

76 Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 06.04.2016
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iESH

HOT CHRISTIAN SONGS™
ms

AGO 1 WEEK WEEK
TITLE certification Artist i
PRODUCER (SONGWRITER) IMPRWT/PROMOTlON LABEL

1 1 man 
I OMRI

1 'Í o 1 trust in you Lauren Daigle
IjMI P-MAB (L.DAOE.P.MABURY.U.R.FARREN) 1 40

2 0 2 TELL YOUR HEART TO BEAT AGAIN Danny Gokey
B.HERMS (B.HERMS.M.mtR.PHHLIP$) BUG 2 24

4 4 □ OCEANS (WHERE FEET MAY FAIL) ▲ Hillsong UNITED
UZZMSLETT (MZRKkER.LHÜUSTOY.S.LIGTHELM) M1LL$O*WARRimAPlT0l. CMG I 140

5 5 4 GOOD GOOD FATHER Chris Tomlin
R. COPPERMAN (lP.V,BARRin.TJROftK) SißTEPSAPARRCW API TO I. C MG 1 34

' 7 0 0 GOD 15 ON THE MOVE 7eventh Time Down
IXWEON (U.HOWÄRD.CÄIILIAM1I.ESKELIN.T.WOOD) BEC/TOOTM & NAIL 5 19

0 © 0 BREATHE Jonny Diaz
CXOPELHOJMZ-LL.SMiTH.TWOOD) CCMTnClTY 6 27

•o 7 slowdown Nichole Nordeman
C-$TE¥E»$ (imCMM.C-STEVENS) SRARRCWCAPIfQL CMC 2 3

13 © o MOVE (KEEP WALKIn*) tobyMac
LSTEVERS.T08YMAC aM«iNAM.e.FOWlER.C.STt«l«S) FC*f FRONTS AH TOL CMG 8 17

12 © 0 IF WE’RE HONEST Francesca Battistelli
tfWiUM(F4M«mW.LHR(X)Mi.»MD) FERVENT/ViORDXURB 9 19

14 o © diamonds Hawk Nelson
OIDGEWSTTM (UNGRAM.M.gRONLEEWE.LSTElNGARD) FAIR TRADE 8 18

17 © © CHRIST IN ME Jeremy Camp
8.h£Rw$0£AmP.BjURV$) STOLE» PtaDE/SPARROk A» i 11 15

I 12 TH Y WILL Hillary Scott & The Scon Family
R4AWKS.BXRMS (M.SCOTT.Ex jf,-k$BANCLB.H(»MS) MST/EMI NaShy.lLE/CAPTTOL CMG 6 4

18 Tim © EYE OF THE STORM Ryan Stevenson Featuring GabeReal
8.F0WLER (RSTEVEMÖN.8J0WLER) gotei 13 10

t 14 EVERYTHING COMES ALIVE we Are Messengers
J-BRG..EMir - . a QMtWO 13 18

20 © © YOUR LOVE AWAKENS ME Phi! Wickham
P.< ... FAmCXJU LALA) FAIRTRADE 15 10

[?7 i1 © © REMEMBER Passion Feat Brett Younker & Melodie Malone 16 17

24 © © NEVER TOO FAR GONE Jordan Feliz
A’. W • * .iELlZ.UNGRAMXJrtDGEY.ORTM) CE"’- JTY 17 9

n © 18 EVER BE Aaron Shust
E . .. • ... rjENTHALGJML$ONX-GRtELY.6.STRAND) CEMF TY 16 16

p3J © © FIERCE Jesus Culture Featuring Chris Qu Hala
‘ LAUM. MIZ-FiElOESi ksusCIVcmg 19 19

26 I © © when I’M WITH YOU Citizen way
UKM* f' 1. K MM . *aom 1 «RLEY) 20 IS

35 ©1 © THE GOD I know Love & The Outcome
1 UirC0fiN0RU.M»G.CJ>AD£MAKER.S.MC6L  ̂ «*: J»» 21 5

25 0 22 HAPPINESS NEEDTOBREATHE
ID0y-'.>W‘ 1 * F MMART^JUXiMARP ATu».' #»! >» 5 7

O © SAVIOR’S shadow Blake Shelton
• t •** kUR.5TEWART.B.SHELT0N) EARNER BROS. »A<4-- 9 “8 17 4

34 © © PRICELESS for KING & COUNTRY
• It • fOHWWMDOffi 21 8

© © © REFUGE Finding Favour
C.BM •ww;V£>EESMiTHX.BROYiKXLSMlTK) GOTEE 25 14

HOTGiOSIPELSONGS™
2 WKS 

AGO 1
LAST
WEEK j1 WEEK

TITLE CERTIFICATION
PRODUCER (SONGWRITER)

Artist
IMPRWT/PROMOTION LABEL

PEAK
1 POS.

|w« y W
1 CHART \

1 1 1
Pt WANNA BE HAPPY?

K.FRAA»!» «MARTIN (KJRA!»JH>4REEK)
Kirk Franklin

FO TO SO.L, K A/RCA INSPIRATION 1 38

5 0 0 put A praise on it Tasha Cobbs Featuring Kierra Sheard
UMnCHELLlCOBBSCUOBBS) »»O'OWN GOSPEL 2 26

M 5 0 123 VICTORY
K.FRAKNLi».$.UARTlN (K/ftMKUIUAAlN(tl6

Kirk Franklin
FO YO SOUL/RIA/TKA UrtP RATION 2 27

□ [4 J 0 THE ANTHEM
DJJ .«BROUGH.TJXJLANEY (HSHLEY.LHUWT.LJWEBBER)

Todd Dulaney 
EONE WR«H!P/ECNE

4 35

5 worth Anthony Brown & group therAPy
AJ.BROWN.XSAVia (AJ®RCMN) KEY OF A/VUAN/TYSCOT 1 56

t 0 0 MADE A WAY
LGREE W .VJIAVE1AR {TGREE KE)

Travis Greene 
KA «KM^AT ON 6 23

7 7 I’M YOURS
K.B0W5E.CX ARTER (CJJT0B8S)

Casey J
MARQUIS BOONE/TYSCOT 5 38

16 © 0 YOU’RE BIGGER
AZARR (AJZARR)

Jekalyn Carr
LJNOL 8 10

11 0 9 BE LIKE JESUS
D.HAD0U»I .M M XuE (D.HADOON)

Deitrick Haddon
RELE-t ■>. m 8 16

10 © 10 BETTER
DlAW»'.* .' f ft41KERUXLAY90RN.HWAiKER.GJ<ATCMER)

Hezekiah Walker 9 11

9 12 © #YDIA
LJ.m’J H5a.B.H0nf>S,ULNM|!<V.SAND£RS)

Zacardi C01 tez
BlaCkSmi>E W At .9 f 9 6

12 13 © LIVE
AWXIWSEY (M.L.SAPP.SJ0NE1»

Marvin Sapp
RCAfM>?MiAr«i N 9 17

15 0 13 SPIRIT BREAK out william McDowell Feat. Trinity Anderson
WD.WCDOrtIiXI0CAK IU(B.BRTMflLHELL£8RC«TH.Ii.DH!LLO®i.lHUGME5) OiLWEPY ROOU/TONt

11 18

18 15 14 ONE WAY
EJMNKIUJZ.*•*>, CE.ftAWkiNS.KZJUHGHT)

Tamela Mann 
TllLYMANN 14 16

i
Feat, Anthony Hamilton 

LIGHT
Ri j 15 IT’S ALRIGHT, IT’S ok Shirley Caesar

J ./LRuM5tLS^»C.vN) 15 14

20 © YOU
1 i 1» JABCH D (LDOL LY.LW30YD)

Jermaine Dolly 
BYANf MEAa- v F«A»Y 16 IS

NE © BE LIFTED
MTUatl WLL1AU5(H.STAMPLEY)

Micah Stampley 
NTEWA.E 17 1

1 18 IT WILL BE ALRIGHT Alexis Spight 17 13

17 19 1 NEED YOU Donnie McClurkin 17 6W . W . , « W 1L* M 1 . 1 > RCA . ( »

1 1*1 20 1 WON’T BE DEFEATED Damon Little 18 2
•f ’ i «W V iMTII» LITTLE VfORLD/BLACASMOKE

22 [¿GJ 21 BLESS THE lord Anthony Brown & group therAPy Feat Dorettia Dodi’Sampson 
AXB59WN.LSAVAGE (AJ,BROWN. KEY OF A/VU*H/TYSCOT 20 8

24 [zZJ I’LL JUST SAY YES
AWXtNQSEY (8ZJttl»I.AJ».L»iCMY)

Brian Courtney Wilson
MOTOWN GOSPEL 22 3

© Fzaj THANK YOU THANK YOU JESUS
JiLJdiPO.». (PjGARY JRj

Chicago Mass Choir 
NEW HAVE» 18 16

25 [22J 24 JUST to know him Charles Jenkins & Fellowship Chicago Feai. Byron Cage 
M)T L«TED (NOT OSTED) INSPIRE D PEOPLE 22 3

RE-ENTRY © BETTER DAYS
Lt RONNiE (M.JDhKSON.L JOHNSON.FWAIKE»)

Le'Andria Johnson 
RC A INSPeAHON

21 4

TOPCHRISTIAN ALBUMS™
ARTiST Title
IMPRWT/05TRIBUTMG LABEL CHART

1 El JOEY ♦ RORY Hymns
FARMWOUH/GAITHER/CAPITOL CMG

15

2 LAUREN DAIGLE How Can It Be
CEATRCiTYAAPiTOLCUG

59

3 nf Therapy Session
CAPlTOlCMG

4

4 VARIOUS ARTISTS WOW Hits 2016
PtG/mWKURB/CAPiTOL CuG

34

5 MATTHEW WEST Live Forever
$PARROTr CAPJCL CMG

50

© NEWSBOYS Love Riot
FA R TRAM. PIG

11

O MERCYME welcome To The New
FAIR TRAM/FtG

92

0 8 TOBYMAC This IS Not A Test
F «iil t»* APiTOlCMG

41

6 9 JORDAN FELIZ The River
CEMi- ’• APfTOLCMG

4

HOT 
SHOT 

DEBUT © GATEWAY worship voiOS Gateway Worship voces 
JN ATiKAtR TRaDE/PIG 1

11 11 bethel uusic Have it All: live Ai Bethel Church 
BETwELj'i

10

o © |gg HILLSONG UNITED Empires
Hit ISO*. "JO A ARX-ACMG

52

0 © JESUS CULTURE Let it Echo
JESUS CwLTURE/SPARRO^PtTOL cmg

18

© 14 DANNY GOKEY Hope In Front Of Me 80

o □ passion Salvation s Tide is Rising
• "PARROWjWlKk CUG

20

© 16 nf Mansion
CAPlTOlCMG

60

© □ BUILDING 429 Unashamed 27

24 D CASTING CROWNS Thrive 118

V1* various ARTISTS wow Hits: 20th Anniversary 9

0 20 FRANCESCA BATTISTELLI if we’re Honest 
iE, t w «

109

RE 0 big daddy weave Beautiful Offerings 34

17 22 FOR KING & COUNTRY RtW WlD. LIVE FREE LOVE STRONG. 
»:»•»•* nc»L wiB 88

RE © plumb Exhale
.* IT^XURB

27

35 © bethel music we will Not 8e Shaken 70

39 © PHIL wickham Children Of God
FAIR TRADE/PLG

5

TOP GOSPEL ALBUMS™
lot 
MU »11»

ARTIST Title
1MPRWT/DISTRI8UT1NG label

; ï
1 CHART

0
1

TT1 VARIOUS ARTISTS WOW Gospel 2016 
|pi0 MO W * .«* t i * • r.T C£A 16

3 2 KIRK FRANKLIN Losing My Religion
FOYOSQUL/RCA 28

5 3 TRAVIS GREENE The Hill
RCA IKSPlRATiOH/RCA

29

O
4 Tasha COBBS One Place: Live

mown gospelx RPirck cmg 39

6 5 Anthony brown 1 group therapy Everyday Jesus 
KEY or AZ ■ j’/TASElS 44

7 0 WILLIAM MCDOWELL Sounds of Revival: Live 
DELICT • ■ « EONE 17

8 7 TODD DULANEY A Worshippers Heart
EONE WRSHIP tC*E S

10 8 VARIOUS ARTISTS WOW Gospel 2015
MOTOWN GOSPEU*^^ CURB/RCA UiWATreiufiCA 68

12 0 Jonathan nelson Fearless
TEWLiANZ «*1 1 HI 9

0 10 the mighty clouds of joy The very Best 01 volume? 
V . 1 I ■ 2

NEW 0 JEFF WALTHALL More Of You- «Live 1

13 12 BRI (BRIANA BABINEAUX) Keys To My Heari
M*. ► V i(0^*«£f$ 8

13 TIM bowman JR. Listen
UFES‘ A Mote «OttP/MOTQWNGOSPElAAPlTOl CMG 2

14 casey J The Truth
MARQvrt B0a»E/TYSC0T/7ASilS

55

© DR. ALYILMLLER PRESENTS ENON TABERMMLE IbeEpertiXi 
ENONTANLIMi i

16

© CHARLES JENKINS & FELLOWSHIP CHICAGO Any Uven Sunday 
i»sMMlwe3>UAicro«NGosPtLXAPnoL cm. 62

© CHICAGO MASS choir we Give You Praise 
NEWHMtti . 5

17 18 MARVIN SAPP YOU Shall Live
RYA t»«P*4’r M VA 51

©
19 JONATHAN HCRtYNOLDS tife Musk;Stage Two 35

©
20 VARIOUS ARTISTS Billboard #1 Gospel Hits 

[OWE 67

El 21 deitrick HADDON Masterpiece
RELEVE/DWVlSMIWfBNE

28

23 © VARIOUSART5TS MlUlWIAfiioTopSGOSpdPl*eS(Xg5 
MARANATHM/C^ TCK CMG 27

0
23 DOUG WILLIAMS Crossover

BLACKBERRY
2

25. 24 VARIOUS ARTISTS icon: Gospel worship
MOTOWN GOSPtMCAPiTOl CMG 37

25 ERICA CAMPBELL Help 2.0
UY ttOCic/EOKE 56

Voices 
Carry 
New Set 
To Top 10
As Top Christian Albums 
s ruled by Joey & Rory's 

Hymns for a 13th week 
(8,000 sold, according 
to Nielsen Music), the 
new self-t t ed set from 
Gateway Worship Voices 
arrives at No. 10 with 2,000 
sold. Gateway Worship 
Voices is essentially a brand 
extension of the worship 
team Gateway Worship 
Those featured as part of 
the collective on the new 
set include Kari Jobe, 
Anna Byrd and Rebecca 
Hart Including its latest, 
Gateway Worship has 
placed nine 11 es (seven 
of them top 10s) on Top 
Christ an Albums, starting 
with 2008's No. 2-peaking 
Wake Up the World Its 
prior entry, 2015's Walls, 
was its first No 1 (Oct. 24; 
12,000 sold)

On Hot Christ an Songs, 
TobyMac's “Move (Keep 
Walkin’)” saunters 11-8, 
buoyed by a 7 percent 
jump to 3,000 downloads 
sold; on Christ an Digital 
Songs, the track lifts 10-9. 
TobyMac earns his 17th 
Hot Christ an Songs top 10, 
the fifth-best sum in the 
charts history (which dates 
to 2003) Chris Tomlin 
leads with 24, followed 
by Casting Crowns (22), 
MercyMe (21) and Jeremy 
Camp (19)

Finally, on Hot Gospel 
Songs, Jekalyn Carr's 
“You're Bigger” surges 14-8 
On Gospel Airplay, the song 
climbs 15-12 (up 29 percent 
in plays). Carr scores her 
second Hot Gospel Songs 
top 10; her 2013 debut 
entry, "Greater Is Coming,” 
rose to No 7 -Jim Asker

Data for week of 06.04.2016 Go to BILLBOARD.COM/BIZ for complete chart data 77
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HOT DANCE/ELECTRONIC SONGS™
2WIS 

AGO 1 wrn
™n 1 
WtH

TITLE ctnriFiCATiow Artist
PRODUCER (SO*GW Bl TEW IMPR1*T/PROUOTIO* LABEL

1 PEAK «K$M
1 POS 1 (HAIi

□0 <>1^ don’t LET ME down© The Chainsmokers Feat. Daya
!><ECHAiNSMa<ELS(KTA»>RLEJaPPtN.UMM0 MMR/CO UU&a 1 15

□0 <> THIS IS WHAT you CAME FOR Calvin Harris Featuring Rihanna
CALVl* HARP’S TCAWi HAftWllLSJCBiRG) WEST By PT » NAT»OM/Fif EYEKOtUMBiA 2 4

00 <) never FORGET YOU A Zara Larsson & MNEK
UNE - 0M)MW(UjO$M0MA{MENIKLA.DAVCm^ •tfORD COMPA MY Tt*/£ Pit 1 34

4 i1 middle A DJ Snake Featuring Bipolar Sunshine
NSW*E.AAUA$(W.U.GRMHClME,A.iMaM‘mAJ^L£J^ OJSNAKE/MUEFt'OH 3 31

» ROSES △ The Chainsmokers Featuring Rozes
THE CHAiN5MJK(RS(A.TAlXiART.E.A«EO DfSRUPWZOnl^A 1 49

□0 <> never BE LIKE You Flume Featuring Kai
FlWLlUH&P-U«Uf (HX5THI»UU»t GASPEW-BRKMIUMARlEf) RiTuf>EO.ASSC/l£M . POP 6 17

ô J LIGHT IT UP Major Lazer Featuring Nyla & Fuse ODG 6 26

o 0 FADED Alan Walker
WWWTISMrMPWirM-UVAJ 8 19

0 9 FAST CAR Jonas Blue Featuring Dakota
K*A$ BLUE (UXHAPMAN) JONAS BluEA A Pl KM 7 19

o © |dg STAY Kygo Featuring Maty Noyes
KYGO (KYGO,MJKOtKJWW.LAR$£N) UURA/KA 8 24

© © SEX cheat Codes x Kris Kross Amsterdam
CHEAT CCOES.KIHS »ROSS MÄUP0AM.LYNKCAH (KJUORXRUSSULlCAHLOOfi D.G.8EHW SHWCN n 12

0© © |SG no money Galantis
UUWr.'VaWH» KMMi JURSMU W-MlEaraMMNCMLIulMlUMM) »,«AWLBX,W 12 7

HOT ! 
DEE

»HOT 
IUT r«] THIS

0010*1
ONE’S for you David Guetta Featuring Zara Larsson
RmRUUava ® U1 WUl Witt Ml IMAK» IREI IK t WJlGtM riHM du'iJNN 13 1

4 © © IN my room Yellow claw & DJ Mustard Feat, iy Dol la $ign & Tyga 
j WWE* 12 25

[is] © © coming OVER Dillon Francis & Kygo Feat. James Hersey
AM ' .iO.H.FRANCtSj.YuL. ->t«EY) MAD .V «U A 15 34

o © ragi ng Kygo Featuring Kodaline
”, »IV [LAX.FUHR MANN. M.WILU AUS) UtTE^KA 16 7

Í * 1 ©1 17 running OUT Matoma & Astrid S
ASTRIDS^VATOUA (5.STRAETE LAGEBGREN.A.SMEPLASS) FFRR/PARLOPMOM/WARRER BROS. 14 24

NE:w 0 carry ME Kygo Featuring Julia Michaels
KYGO (KYGO J.WCNAELSJ.TRANTIW ULWKA 18 I

NE w © oasis Kygo Featuring Foxes
KYGO(KYGQSXLFURLO.IVAN CORRALILKftUDOLF) ULTRA/RCA 19 1

© 20 I’m in control AlunaGeorge Featuring Popcaan
AlUNAGEORGLU.iUiPH(A.DE«JkFPAM:iSG.«EitXS.ROUAMUPAiPKA5UTHE0tAND) ISIAWVIKIERSCOPE 18 17

<a © 21 I wanna know Aiesso Featuring Nico & vinz
AIESSO (A.LINWAD.KJI4«RE&ä.VXWXLLS0*ü REFUHE/DEF jam 17 7

17 □ 22 inside out The Chainsmokers Featuring Charlee
THE ChainSUOaERS (A.IAGGARU5.NYMAN) DiSUP TÄ/CClUMEUA 13 7

NE w © happy birthday Kygo Featuring John Legend
KYGO(lOGQ jQMt LEGENO) UM| A 23 1

19 20 © CANDYMAN Zedd & Aloe Blacc
3CK a JAU4W<»ULC>£M«:C.LBRKUSSE.A.NEWIEY) mhccm 12 12

o © TAKES MY body higher Shoffy Featuring Lincoln Jesser 
warn L.XSSERtMMXtM i«MP0P 25 10

» [2sl © so happy Tony Moran Featuring Jason walker
KOT LISTED (NOT LISTED) ' ■ «*.».£ R 25 5

MEW © FICTION Kygo Featuring Tom Odell
KYG0«O*(lTXHSLLB.YTTLING) UMRA/RCA 27 1

26 © hs kill the ughts Alex Newell, Jess Glynne& DJ Cassdy With Nile Rodgers 
&CASSüUOW|LWOUL££tHhUJlM*ilU£A*U^ leoMKAl/AJUWiK 25 5

NEW [29 alone Marshmello
NOT LlSTEDCNOT LISTED) MONSTERC AT 29 I

M [281 po UNDER THESE lights Xenia Ghali
OGGNAii.EJHOMPSOJlXXXOLASSACCO) FUHKY SHEEP 28 4

NEW © NOT ALONE Kygo Featuring RHODES
KYGO(KYGCLRMCD£S.N.$ALTER) ultra/rca 31 1

NEW © SERIOUS Kygo Featuring Matt Corby
KYGO(KYGaviORBY) ULTRA/RCA 32 1

22 23 33 paradise Benny Benassi & Chris Brown
Aj£NASSLMBENA$Sl(C.M.BROWXS.AOZVENIUK.fcDAlEYM.BENA$St.A.eENAS$l) ULTRA 21 7

NEW AT NIGHT (1 THINK ABOUT YOU) MNEK
UNE m» tUEMKf.ßjkS | Kf/frAUAN) EVERYTHING TO EWOWE* • HOMO 34 1

43 © ns KEEP IT MELLO Marshmello Featuring Omar LlnX
M.k’irui.' ..-WAH) £*! •£ lJILEi.T|VE 25 12

NEW p6 GOLDEN light Madden Featuring 6AM
UADDEN (MJOÖLSTACAjGARMARM.H.RAUGi AND) WARNER KOR«AY/ADA 36 1

© G BULLETPROOF NERVO Featuring Harrison Miya
MR<WK»V ROMifi®(MJ*£RVO.avMRVO.*ftOTTEVEEL.MXAN WaHUU) ULTRA 37 2

”0 38 HEY Fais Featuring Afrojack
AFROMK. (F.ELSAICULVAN DE WALL) WALL 24 10

0 29 39 how TO love Cash Cash Featuring Sofia Reyes
NOT US1(0(N0t LISTED) BiGBEAT/RRP 21 3

© © IS IT LOVE 3LÄU Featuring Yeah Boy
1.8lAUUeLAU.JX0URTfDtS) BLUME 39 3

□ © © CARE R3hab & Felix Snow Featuring Madi
ML GHOUL (rXLGMOULFfLaSNOWMWALSK) [«ESS 41 3

© 42 BRING BACK THE summer Rain Man FeaturingOLY
PAIN MAN(KjRINDt.LSYlVAN.U.D(ViNO DlV MAK 32 3

NEW © PURSE FIRST Bob The Drag Queen / DJ Mitch Ferrino
DJ M HmfOtCnMlX.V HPftlNC» 80S the DPAGIMEN/FiOOtaRENTfRU.'SVENTGaOUP 43 1

35 36 44 BREATHE Seeb Featuring Neev
S£W Wf »KJXrjHlX.«!? (UiW'JiAWAuOiiW'W Waj*5«£PiMiC 28 10

35 45 ONE night WTS Featuring Gia
WT A u V ' - Mr$.S£«n WTS'GLOSAL >I«)VE 25 9

- 39 46 THE RIGHT SONG Tiesto ♦ Oliver Heidens Feat Natalie La Rose
■HNMMMHMMl MK* 22 11

NEW 0 T.u.T.P. (TURN Up THE party) DirtyFreqs ♦ vassy
CMRT - Ml N|M*Z4M ^'A^jK^SP^ENTLEY) -AD .AL 47 1

[24J 48 smile Sheila Go rd han
R.SA*C*n(SXiOSDNAN.l.ROBlNSO«)  CACH 24 7

42 40 49 Lone DIGGER Caravan Palace
UP f • (MiXUMGWM 27 20

37 © 50 BLACKOUT Tritonal Featuring Steph Jones
CX£»ER«$X>.RE£D(CXi$»»EROS.DJ»EED.SJONES.lXATfS.LGANTT) ENHAMED 28 14

TOP DANCE/ELECTRONIC ALBUMS™
LAST 

WEEK
1 TH6
1 WEEK

ARTIST xERTitKATION Title !
|MPRMT/DtSTRI8UTWG LABEL ÍHAWT

NEW © Ell kygo Cloud Nine
ULTRA/RCA 1

NEW © 3OHI3 Night SportS
PHOTO FHUSM/TUELED 8Y RAMEN/AG 1

10 10 VARIOUS ARTISTS NW Thafs What 1 call A VAXkcut 2016 
SONY UUSX/UNIVERSAL/UME 22

G 1 4 JAMES BLAKE The Colour In Anything 
iOLYDGii/RiPtJBuC 2

E s KAYTRANADA 99.9%
XL 2

NEW □ NEW ORDER Complete Musk
MUTE 1

7 1 THE CHAINSMOKERS Bouquet (EP)OrseuPTOP/tCtUMBiA 30

6 8 BRIAN ENO TheShip
OPAL/WARP

3

13 o alina baraz & galiuatias urban Flora (EP) 
ULTRA 53

14 © PET SHOP BOYS Super
Xv.l **LT 7

15 © «Mima iitlnkwfiiafcuiNiFtiinltetttiuluonixtw 17

16 © major lazer Peace is The Mission 51

0 13 armin van buuren A state of Trance 2016 2

NEW © JESSY LANZA Oh NO
HYPERMJfi 1

NEW 0 MARK PRITCHARD Under The Sun
w*op 1

NEW © DIGITALISM Mirage
PSAS 1

0 17 jeaifmichel jarre Electronica 2; The Heart of Notse 
¿PRO v,9C AFFAJR/50KY MUSK GERMANY 2

0 18 VARIOUS ARTISTS Festival Favorites 2016Ai 5

19 blaqk audio Material
8. »C* P ».DiALT 5

20 JOHN carpenter John Carpenter’s Lost Themes ll 
S»:?(D9Mi$ 5

21 PERTURBATOR The Uncanny valley
BLOM) 2

22 disclosure Caracal
MH MOO'Pl*', APT TOL 34

23 skrillex s diplo Skrillex And Diplo Present jack u UADD£CE»TjW?LA/AG 65

NEW E KILL THE NOISE Alt Classic
(MUA 1

© 25 YEARS & YEARS Communion
POLYD0R/)*TER«m/K;* 30

Kygo Is 
On ‘Cloud 
Nine*

DAME /ELECTRONIC digital songs™
tub* 1 1im TITLE Artist

IMPRWT/PROAAOTIC* LABEL
■ WKS. »
1 04AR1

0 1 Fl oon in ue down meciurnndtasiek Daya
M-4 15

2 2 this is what you CAME FOR QMn Harris Feat Rihanna 
WKT0d<hr ROAD/ROC NATKWHY F»E«OLUMBIA 3

3 3 NEVER FORGET YOU Zara Larsson & MNEK 
MCCffiD COMPANY TEN/IPK 20

4 4 middle DJ Snake Feat. Bipolar SunshineDJSJ*akE/iVT£R$COPE/»GA 31

El 5 NEVER BE like YOU Flume Feat. Kai 
r ' »• i • pop 17

6 6 roses The Chainsmokers Feat Rozes k ,! 1 1 UMB1® 49

7 7 FADED Alan walker
■ ru Mnnj«i Mi ».j: ... ULTRA/RCA 16

NEW 0 th 6 ONE'S FOR you Dav«) Guena Feat Zara Larsson 
W** ‘ n»i i-H.^f/ATLAHTtC/AG 1

8 0 LIGHT IT UP Major Lazer Feat. Nyla & Fuse ODG 
UADCCIWT 17

10 10 FAST CAR Jonas Blue Feat, Dakota
JO«* ► . APITOt 18

23 n stay Kygo Feat, Maty Noyes
ULTRA/«TA 24

12 LEAN on Major Lazer & DJ Snake Feat moMAnftr^Y 64

12 13 sugar Robin Schulz Feat. Francesco Yates 
TO^' L/AG 40

NEW © oasis Kygo Feat, Foxes
ITDA/KA 1

MEW PURSE FIRST Bob The Drag Queen/DJ Mitch Ferrino 
1A TWA5QUEEIH/PR0DUCE-ENTERTAiHMEHT GROUP 1

13 1© TURN D0WNF0RWHAT DJ Snake & Lil Jon 127

□ © STOLE THE SHOW Kygo Feat Parson James 61

IS 118 NO MONEY Galantis
BiG BEAT/ATLANTXAG 7

E 19 TITANIUM David Guetta Feat, Sia
WHAT A MUSiC/PAeiOPHOHE/Y.'APJO BROS. 231

14 120 DESSERT Dawin
casablanca/republic 41

NEW G HAPPY BIRTHDAY Kygo Feat. John Legend 
ULTRA/RCA 1

37 1© candyman Zedd & Aloe Blacc1*TERS£OP£/IGA 12

NEW © carry ME Kygo Feat. Julia Michaels 
ULTftA/PCA 1

E 24
SEXYBACK Justin Timberlake
XVE/RCA/LEGACY 244

20 1Ä HOW DEEP is YOUR LOVE Calvin Harris & Disciples fly EYE/COLuiifiiA 44

Kygo (above) commands 
the No. 1 spot on Top 
Dance/Electronic Albums 
as Cloud Nine, his debut 
release, starts at the 
summit Its 17,000 copies 
sold, according to Nielsen 
Music, are the most for 
a title in a week since 
Disclosure's Caracal sold 
25,000 (Oct 17, 2015), and 
the most by an act in a first 
appearance on the chart 
s nee alt-rock cornerstone 
Linkin Park’s remix set 
Recharged (33,000; Nov. 16, 
2013). Norwegian tropical- 
house DJ Kygo also places 
nine tracks, including six 
debuts, on Hot Dance/ 
Electronic Songs, led by 
"Stay," featuring Maty 
Noyes (12-10)

David Guetta grabs the 
Hot Shot Debut on Hot 
Dance/Electronic Songs 
with "This One’s for You" 
(featuring Zara Larsson) 
at No. 13 The UEFA Euro 
2016 official song starts 
with 10,000 sold and arrives 
(at No 8) as Guetta’s 20th 
top 10 on Dance/Electronic 
Digital Songs, extending 
his record, Calvin Harris 
follows with 13.

On Dance/Mix Show 
Airplay, Tiesto in 
collaboration with Oliver 
Heidens, tallies his eighth 
top 10 with "The Right 
Song," featuring Natalie La 
Rose (13-10). The song is 
the first top 10 for fellow DJ 
Heidens and the second for 
singer La Rose

Moving to Dance Club 
Songs, Tony Moran 
migrates to the summit (2-1) 
with "So Happy" (featuring 
Jason Walker), the fourth 
No. 1 for the veteran 
producer and the third for 
the vocalist. Remixes from 
Victor Dinaire & Bissen, 
Moto Blanco and Todd 
Terry, among others, 
helped make Moran a 
happy chart leader.

Gordon Murray
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DANCE CLUB SONGS™
LAST 

WEEK I*“ J TITLE AHlSt
IM PRINT/PROMOT XX LABEL

I mi » 1 CHART

o 0 1 ? GG SO happy Tony Moran Feat. Jason Walter 
SM *• " VÍ/USÔN WALKER 8

0 0 coukcover Oilbn Frants sxyg> Feat James Hersey 9

0 © UNDER THESE lights xenia Ghall 10

o 4 don't LET UE down The Chainsmokers Feat Daya 
Of I f • , MWA 8

© 0 BULLETPROOF nervo Feat. Harrison Miya
ULTRA

7

© 0 cheap THRILLS Sia Feat, Sean Paul 
Mem EY PU221E/KA

4

f 0 HYMN FOR THE WEEKEND Coldplay
PARlOPHONEMUNf

6

1 Í1 © X1LTHELIGHT5 
neo/WG BMWHM ’

S

9 9 ONE NIGHT WTS Feat. Gia
WTS/GL08AL GROOVE

13

¡0 10 WALKINGONADREAM Empire Of The Sun
THE SLEEPY JACA$ON/¥ RQN/A$TRALWE RkSA API TOL

22

© © T.u.lp. (turn up the PARTY) DinyFreqs • vassy
RA(MKAL

6

12 ILL UY friends Snakittps Feit. ma<bei Charae The Rapper 
HOHMAN MH* W«tNtKKiMSO!i AND JAMES DAVlD/RC A

10

o 13 SMILE
RAfM

Sheila Gordhan 12

14 14 NO GOOD 
CMAROt U

Joe MazS Scotty8oyFeat Krista ¡Wards 8

15 FEEL THIS
UEAliWiTl»

WAY Philip George &Dragonette 10

0 © musk FEELS better Alaa Aronson Feat Snoop Dogg 
2220

6

Fm] © FADED
MRCQHVî CHÎS

Alan walker 
j çw'., w • W-Nn »/UlT-iURCA 4

17 I '8 UNWRITTEN Veronica Bravo Fea Dave Aude 
AUCKDta

7

\ W get on up
pack x electronic 9

o © 1 WANNA KNOW Alesso Feat. NICO& Vinz 
REFUNE/DEF JAM

4

© © one night in heaven ToyAnnarlaa DJ Grind Feat naya Day 
SY.YSMCRAn

4

© © th is is whit you c aue fo R Ulvtn Harris Feat Rihanna
W»tTB,i7 ROA^fPOC NATlON/FLY EYE/COLUMB'iA

2

21 23 INSANE
AIS

Ro MiNA »Christiano lordano 10

0 © ÎHISISEOR MY GIRLS
MOWN

2

0 © COLORS Halsey
A IMlWT -i ÆAPlTOL

4

26 STRUT (FIERCE) Che’Nelle
VEMin

5

© □ YOUSTOPBREMIN MY HEART Àfito S IWei Fil Pipper 
TR

3

20 28 WORK Rihanna Feat Drake 
û.«0L RATON 13

19 \ 29 PIECE OF
AREA 10

ME MK » Becky Hill 11

□□ F.U.B. dairy Browne
vanguARD/CONCORD

4

25 1 31 work from home Fifth Harmony Feat Ty Dol la Sign 
SYCCVEPK

7

22 32 BLlNDFOLDS Rilan Feat. Naz Tokio
I AU ALCHEMY 8

0□ one DANCE Drake Feat WizKid & Kyla 2

30 34 1 TOOK A pill in ibiza MikePosner 10

\ 35 whole LOTT* lovin' K Mustard FeatTravis Scott 
MXNATO<t<4> WW 7

© ALL FOUR walls Gorgon City
* • " a 1

00 only tyDi & Olivia Somerlyn
OlnWA SOME RlYN

2

NEW 0 LIVIN’ FOR YOUR LOYE Rosabel With Jeanie Tracy 
CARRILLO

1

© REALITY
INVESTO

NKk Manin Feat. Lauren Bennett 2

41 40 LET ME HIT IT Docka Feat Snoop Dogg 
DOCKA

4

NEY/ 0 close Nick Jonas Feat, Tove Lo
SAF E WOUS£/l$L AN iy RE PU8LK

1

12 42 IFYOUUKEIT St one Bridge Feat, Elsa Li Jones 
STONEY BOY

¡4

F44I
43 IMAGINE

SILVER I AM U
(2016) sir Ivan 2

NEW © THE GLITTERING GUTTER Billie Ray Martin 
»11 FttT 1

NEW © WITHOUT YOU The Rua 1

46 BELIEVE
API

Merlin Moon S

35 47 THE POP
Í2 • SALT

KIDS Pet Shop Boys 12

39 48 MIDDLE DJ Snake Feat, Bipolar Sunshine
DJSWtEpNTE RSCOPE

15

NEW 0 CAN’T STOP THE FEELING! Justin Timberlake
DRf AMW0RKS/RCA

1

NEW E COCAINE & WHISKEY Jason Dottley
TWENTY FOUR 34

1

LEGEND

□
 Bullets indicate titles with 
greatest weekly gams.

Album Charts
£ Recording Industry Assn, of 

America (RIAA) certification 
for physical shipments & 
digital downloadsof 500,000 
albums (Gold).

A RIAA certification for 
physical shipments & digital 
downloadsof 1 million 
units (Platinum). Numeral 
noted with Platinum symbol 
indicates album’s multi­
platinum level.

▲ RIAA certification for 
physical shipments & digital 
downloadsof 10 million 
units (Diamond). Numeral 
noted with Diamond symbol 
indicates album’s multi­
platinum level.

Q Latin albums certification for 
physical shipments & digital 
downloadsof 30,000 units 
(Oro).

△ Latin albums certification for 
physical shipments & digital 
downloadsof 60,000 units 
(Platino). Numeral noted 
with Platino symbol indicates 
album’s multiplatinum level.

Digital Songs Charts
£ RIAA certification for 500,000 

paid downloads and on 
demand streams where 100 
streams equal 1 download 
(Gold).

A RIAA certification for 1 
million paid downloads 
and on demand streams 
where 100 streams equal 
1 download (Platinum). 
Numeral noted with Platinum 
symbol indicates song’s 
multiplatinum level.

Awards
PS (Pacesetter for largest % 

album sales gain)
GG (Greatest Gamer for largest 

volume gain)
DG (Digital Sales Gainer)
AG (Airplay Gainer)
SG (Streaming Gainer)

Publishing song index available 
on Billboard.com/biz.

Visit Billboard.com/biz for 
complete rules and explanations.

CONCERT GROSSES
GROSS
per tick i mars t

ARTIST
VENUE

1 DATE____________________________________________
ATTENDANCE
CAPACITY

PROMOTER

1 $7438,685
IJÜVMS

BEYONCE, DJ KHALED 
ROSE BOWL PASADENA. CAUF.
VAX 14

51736 
SELLOUT

LtvE NATION

2 $6,621t8OO
(t4,617J95)
$UW/SAJ1

JEFF LYNNE’S ELO
02 ARENA. LOhDQN 
APRIL 20. 22 21 M

58.789
62.432FOURSHCWS

LIVE NATION

3 $6,412,280 BEYONCE, DJ KHALED
NRG STAD-UM HOUSTON
MAY 7

43.871
SELLOUT

LIVE NaTON

4 $6,201,845 
WVMS

BEYONCE, DJ KHALED 
LEViS STaD'UV, SANTA CUR* CALIF. 
MAY 16

44.252 
SELLOUT

UVE NATION

5 $6,028,115
U0VMS

BEYONCE, DJ KHALED 
QUALCOMM STADWtt. SAM (XEOO 
MAY 12

41885
SELLOUT

LIVE NAT ON

6 $5,954,775
WVM5

BEYONCE, DJ KHALED 
AW STADWM. ARLINGTON. TEXAS 
MAY 9

4Z235 
SELLOUT

LTVE NATON

7 $5,41S,81O 
WVMS

BEYONCE, DJ KHALED
CENYURYUNK FIELD. SEATTLE 
MAY 1«

*6.529 
SELLOUT

live Raton

8 $4,778,636 
S129.WS49.5O

BILLY JOEL
PETCO PARK, SAN DIEGO
MAY 14

41322 
SELLOUT

LIVE NATON

9 $4,045,000
SlÆ/S/MvTS

BILLY JOEL, GAVIN DEGRAW
SAFECO FKlD.SE AfTLE
MAY 20

36,582 
SELLOUT

LIVE NATON

10 $3,723,830 
(S4.M2575tMUDUM) 
smws

BEYONCE
COMMCMWEAlTh STADIUM, edmonion. ÄLBERTA
MAY 20

39,299
SELLOUT

UVE NATON

11 $3,669,902 
$4vVS144/$94/lM

LIONEL RICHIE
THE AXIS AT planet HOLLYWOOD. LAS VEGAS
VW 1. 4 71U, 14411«

28.431
34,336 EtGHT SHOWS

CAESARS ENTERTAINMENT, 
UVE NATION

12 $3,131,498
S126/SW5O

JUSTIN BIEBER, MOXIE RAIA, POST 
wells Fargo cenier. pwiudElphia
MAY 7 8

MALONE
30,535
TWO SELLOUTS

AEG LIVE

13 $3,075,262 
1126/SWSO

JUSTIN BIEBER, MOXIE RAIA, POST
BARCLAYS CENTER. BROOKLYN. NX 
MAY 4-5

MALONE
29.470
TWO SELLOUTS

AEG LIVE

14 $2,962,651
S126/SW50

JUSTIN BIEBER, MOXIE RAIA, POST
TD GARDEN. BOSTON 
MAY 1011

MALONE
28,406 
TWO SELLOUTS

AEG LIVE

15 $2,906,010
(11747^79 (AMADlAH)
ÎI1WWOI

JUSTIN BIEBER, MOXIE RAIA, POST
AIR CANADA CEN TRE. TORONTO 
MAY 18-19

MALONE
31.482
TWO SEUOUTS

AEG LIVE

16 $2,488,465 
tlM/tWOMr 
J6O.WS3<X5O

RIHANNA, TRAVIS SCOTT
THE FORUM. INGLEWOOD C al IF, 
MAY 1-4

21111 
TW0SEL10UTS

LIVE NATON

17 $2,363,315 
S64M448/Sttf

SOUTHERN GROUND MUSIC & FOOD FESTIVAL 
blackbaudstadium. charleston, sx, 2M1L 2®.aoo two
APRIL 16-17 DAYS one SELLOUT

MADISON HOUSE PRESENTS/ 
AEG UVE

18 $1,473,300
CANADIAN) 

$11152/$467$

JUSTIN BIEBER, MOXIE RAIA, POST
BELL CENTRE. MONTREAL
MA’ 16

MALONE
11956 
SELLOUT

AEG LIVE

19 $1,297390
{JL6M.Ï81 CANADIAN)
SllM(Y$ai0

JUSTIN BIEBER, THE KNOCKS, MOXIE RAIA
CANADA TIRE CENTRE. OTTAWA. ONTARIO 11697
MAY □ SELLOUT

AEG LIVE

20 $1,284,730
«USS.Ä1 CANADIAN) 
S1I4.0J/M6.«

JUSTIN BIEBER, THE KNOCKS, MOXIE RAIA
CENTRE VIDEDTROJ». QUEBEC CITY UD14
MAY 14 SELLOUT

AEG LIVE

21 $1473, 4 5S
etftXXW PESOS)

MARCO ANTONIO SOLIS
AUWTORlO MAC ION*L MEXICO CtTY 
MAY 67

18^10
19.226 TWO SHOWS

OCESA-CiE

22 $1,249,535 RIHANNA, TRAVIS SCOTT
PHILIPS ARENA, ATLANTA
MAY 18

14.397 
SELLOUT

LTVE NATON

23 $1,176,830
SDCVtlOO

KENNY CHESNEY, OLD DOMINION 
MOWEGANSUN ARENA. UKCASVIUL COMN.
MAY 1H4

14,094
TWO SELLOUTS

MESSINA TOURING GROUP/ 
AEG LTVE

24 $1,159,760
(liMUU ALISTRA
IIAN)$1UX>«/$49J9

IRON MAIDEN, THE RAVEN AGE
QU DOS B AN K A RE N A. SYDN EY 
MAY 6

11476 
SELLOUT

DAINTY GROUP

25 $1,136,742 
$isi/$toow 
J6OWÍM5O

RIHANNA, TRAVIS SCOTT
TOYOTA CENTER. HOUSTON
MAY 15

10.427
11.105

UVE NATON

26 $1,100,540
(SlAMyn AUSTWAi IAN)

IRON MAIDEN, THE RAVEN AGE
ROO UVER ARENA, MELBOURNE
MAY 9

12^61
SELLOUT

DAINTY GROUP

27 $1,060338
$y;5CV|7lS<¥$&0

KENNY CHESNEY, OLD DOMINION
VERRIMAThER POST FiAWON. COLUMBIA, UD.
MAY 19

1W27 
17XX»

MESSINA TOURING GROUP/ 
AEG UVE

28 $971,082
1148/M9

MAZE FEATURING FRANKIE BEVERLY, CHARLIE WILSON, JON B
ATLANTIC CITY BOARDWALK HALL. ATUNTt CITY, N.A 11^57 PUT1NUM PWWTKJNS
MAY 7 11411

29 $964,939
0M6.8S9)
US.IVSJ6.U

BRYAN ADAMS 
02 arena. to»ec« 
MAY 7

11768
16.010

LIVE RATON

30 $939,239
(OM.1W)
$U22«/t?9.)9

ROD STEWART
ZiGGO DOME. AMSTERDAM 
WAY 14

11.857 
SELLOUT

LTVE NATON

31 $898,090
6614^19)
VliM/tUlS

DIXIE CHICKS, AUGUSTANA
02 ARENA. LONDON
MAY 1

11D78 
11471

LTVE RATON

32 $805,825
«»1960) 
van/»**»

CHANNEL 4 COMEDY GALA
02 ARENA, LONDON
WAY 6

10,208
11014

OPEN MIKE PRODUCTIONS

33 $801,946
WACVUSSCVmA

KENNY CHESNEY, OLD DOMINION
Câ«YM CMOT UMON U1SC M» AT ML WT CREE«. MlECK KC 
MAY 21

18.966
19.000

MESSINA TOURING GROUP/ 
AEG LIVE

34 $791,477
SB4.9W995

DURAN DURAN, CHIC FEATURING NILE RODGERS
YERZONCENTE». WASHINGTON. DX. 1572
Am e 11256

LTVE NATON

35 $772,536 
uw ««Aw

S10A3VM6O

IRON MAIDEN THE RAVEN AGE
VECTOR ARENA, AUCKLAND. NEW ZEALAND 
MAY 1

9.966
SELLOUT

DAINTY GROUP

Joel
Kicks Off 
Stadium 
Tour
Billy Joel (above) earns 
two slots on the Boxscore 
chart with performances in 
San Diego and SeattIe, his 
first two stadium dates of 
the year.

With shows planned at 
seven American stadiums 
this summer, the first 
concert was held at Petco 
Park, the home venue of 
Major League Baseball's 
San Diego Padres. The 
May 14 performance (No. 8) 
drew 42,322 fans and 
logged $47 million at the 
box office It was Joel's first 
performance in the venue 
and his first show in the 
city s nce co-headlining 
with Elton John at Cox 
Arena (now Viejas Arena) in 
January 2001.

Seatt e's Safeco 
Field hosted the iconic 
entertainer on May 20, 
racking up more than 
$4 million in revenue from 
36,582 sold tickets. Like 
the San Diego event, this 
show (No. 9) also marked 
his inaugural concert in 
the venue — the Seattle 
Mariners' home park.

His previous headlining 
st nt in the area was 
an arena date n 2010 
during his final joint trek 
with John Both stadium 
performances were 
sellouts, promoted by event 
producer Live Nation

Later this summer, Joel 
will round out his stadium 
run with July concerts at 
Pits burg h's PNC Park, 
Cit zens Bank Park in 
Philadelphia and Nationals 
Park in Washington, DC In 
August, he will make return 
appearances at Boston's 
Fenway Park and Wrigley 
Field in Chicago — his third 
consecut ve summer to 
perform at both legendary 
ballparks. —Bob Allen

Data for week of 06.04.2016 Go to BILLBOARD.COM/BIZ for complete chart data 79

WorldRadioHistory

Billboard.com/biz
Billboard.com/biz
FKlD.SE
BILLBOARD.COM/BIZ


15 Years Ago
LADY MARMALADE’ 
GOT A MAKEOVER
Christina Aguilera, Lil' Kim, Mya and Pink took Labelle's 1975
No, 1 to thetop of the Billboard Hot 100 for a second time in 2001o HOW MANY POP DIVAS DOES IT TAKE 
to remake “Lady Marmalade”? In 1975, 
Patti LaBelle, Nona Hendryx and Sarah 
Dash — performing as Labelle — turned 
the risque (for its time) funk potboiler 
into one of the decade’s most distinctive 
hits. Twenty-six years later, four of the 
brashest stars of the 2000s — Christina 
Aguilera, Pink, Lil’ Kim and Mya — plus 
Missy Elliott (who produced the track with 
Rockwilder and raps on it), rerecorded 
“Lady” and duplicated its chart success 
at No. 1 on the Billboard Hot 100. celebration. -GARY TRUST

d
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title

From left: Pink, Lil Kim, Mya 
and Aguilera performed "Lady 
Marmalade" at the MTV Movie 
Awards in Los Angeles in 2001.

RIDE WIT ME

I WINDING
THE 

CHART

LADY MARMALADE
• j, Jj.,- ft f

ALL FOR YOU A

SURVIVOR**

HANGING by â MOMENT

• No. 1 ’

iANFT

DESTINY'S CHILD
___ LIFTHOUSE 

cut t

The remake, which was featured on 
the soundtrack to the Baz Luhrmann- 
directed musical film Moulin Rouge!, 
spent its first of five weeks at No. 1 on 
the June 2, 2001, chart. The song also 
won the Grammy Award for best pop 
collaboration with vocals in 2002, and 
its burlesque-style music video (with a 
cameo by Elliott) won video of the year at 
the 2001 MTV Video Music Awards.

Written by Bob Crewe and Kenny 
Nolan (and inspired by New Orleans sex 
workers), “Lady Marmalade” is one of 

nine songs to top the Hot 100 in both its 
original iteration and reworked form. 
(The latter’s lyrics were altered slightly 
to fit the movie’s premise.) The track 
became Lil’ Kim and Mya’s first (and, 
so far, sole) Hot 100 No. i, Pink’s first of 
four and Aguilera’s fourth of five.

Fifteen years later, Aguilera, 35 — 
who serves as a coach on NBC’s The 
Voice — and Pink, 36, are both prepping 
new albums on RCA. In March Lil 
Kim, 39, made her first Billboard chart 
appearance since 2010 when “#Mine” 
(featuring Kevin Gates) charted on the 
Rap Digital Songs list. The same month, 
Mya, 36, notched her highest-peaking 
entry, Smoove Jones (No. 30), on the 
Top R&B/Hip-Hop Albums chart since 
2003. In December 2015, Elliott, 44, was 
honored as the inaugural innovator of 
the year at Billboard’s Women in Music
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PROMOTION

TOWERED BY

** *

THE GROUNDS 
AT NIKON 

JONES BEACH 
THEATER
LONG ISLAND, NY

AUGUST 
20-21

TICKETS 
ON S4LC NON,

CALVIN HARRIS• ARIANA GRANDE • J. COLE 
FETTY WAP • MARTIN GARRIX 6 many more
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FAMILY REUB 0

THANKYOU
PUFF DADDY & THE BAD BOY FAMILY

WITH SPECIAL THANKS TO BAD BOY ENTERTAINMENT AND LIVE NATION 
FOR CREATING MEMORIES WITH US

BARCLAYS 
CENTER.
B ROOKLYN

BROOKLYN
SPORTS & ENTERTAINMENT
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	Pink Lights A

	At The BBMAs

	petCO THANK YOU

	lTve nRTio


	American Airlines %

	WE ARE PROUD TO HAVE SHARED SUCH WONDERFUL MOMENTS WITH YOU ACROSS FOUR DECADES. HERE’S TO MANY MORE!



	CONGRATULATIONS,

	2016 SONGWRITERS HALL OF FAME

	Billboard Music Awards

	OVERHEARD

	Which single will rule beach parties and backyard barbecues this season? Five top contenders ahead of Billboard's June 7 launch of the Songs of the Summer chart

	27%

	THAT IS WHAT MEMORIES ARE BUILT ON.



	Cuba’s Next Exports

	The Pope, Diplo, Obama: all signs of global interest in the once-forbidden island. So it's no surprise that as the embargo loosens, U.S. labels rush in to find a caliente crop of potential Latin superstars

	IN A MEETING? AT A SHOW? NO PROBLEM.

	MORE DATA, MADE EASY



	HEAR SAY

	JALEN ROSE TALKS HIP HOP ON THE HARDWOOD

	Thursday, June 9th

	New York Marriott Marquis

	SOUGUIRIKRS

	HALL0 FflmE



	SONGWRITERS HALL OE FAME!

	^aSCap CONGRATULATES

	SPOKANE VETERANS MEMORIAL ARENA

	STUNT TROUPE TAKES TV HOST FOR WILD RIDE

	Prudential Center

	TALES FROM THE PROMENADE DE LA CROISETTE

	GET INSPIRED GROW YOUR NETWORK.TAKE YOUR CAREER FURTHER. W h

	*IT TAKES A VILLAGE’

	From Mumford &Sons, Everybody’s Management and Gentlemen Of The Road

	Congratulations Uncle Danny, you’re one of the family.





	Billboard Artist 100

	Pilots In Flight


	Billboard 200

	<Q

	C/>

	RHYTHMIC™

	Lynch Links Third

	No.1

	Golden State Of

	Mind

	Bailey Rae ‘Speaks* At No. 3

	SH


	Kygo Is On ‘Cloud Nine*

	DANCE CLUB SONGS™

	CONCERT GROSSES



	TICKETS ON S4LC NON,

	CALVIN HARRIS• ARIANA GRANDE • J. COLE FETTY WAP • MARTIN GARRIX 6 many more

	PUFF DADDY & THE BAD BOY FAMILY




