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Gwen Stefani Votes For The Voice

In orchestrating the star’s move to the

NBC hit, Irving Azofl pushes manager

Jim Guerinot out of the picture

Gwen Stefani is being
wooed by multiple suitors.
According to sources, the No
Doubt frontwoman, 4.4, was
close to signing on as a judge
for ABC's summer singing
competition Rising Star before
choosing NBC's The Voice.
Helping sway the singer's
vote? Mega manager Irving
Azoff (Eagles, Van Halen,

Chelsea Handler). He
suggested Stefani replace

Figies frontmian Black Francis
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Avril Lavigne !

another of his clients,
Christina Aguilera, who
will take a hiatus to have a

baby. Although at press time
the deal was not yet done,
Stefani 1s expected to join
Pharrell Williams, who
takes Cee Lo Green'’s chair,
for season seven in the fall.
“She’s a friend of the family,”
Azoff tells Billboard of his
relationship with Stefani.
The singer and her band
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titled Face the Music

Exp

No Doubt recently parted
ways with Jim Guerinot,
their manager since 1998.
Stefani’s defection marks
the second longtime client
to leave Guerinot's Rebel
Waltz Management. Trent
Reznor split in December to
join John Silva's Silva Artist
Management. Azoff denies
that he has taken Stefani

on as a chient, but insiders
claim otherwise.
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BY SHIRLEY HALPERIN AND ROY TRAKIN

As for Rising Star, 1t too
has had some commit-
ment 1ssues. (The show 1s
produced by Dick Clark
Productions, which 1s owned
by Guggenheim Partners,
the parent company ot
Billboard.) According to
sources, rapper Prtbull and
country star Luke Bryan
have turned down the show's
judging invitation. Rising
Star has now set its sights on
Kesha and Will.i.am, with
manager Scooter Braun
(Justin Bieber, Ariana
Grande) being considered
tor a mentor role. (Reps for
Kesha and Will.i.am had no
comment. A rep for Stefani
could not be reached.)

A judging spot on a
network hit can be hugely
lucrative. Salaries range from
$1 million per season, as
Demi Lovato got her first
year on Fox's The X Factor,
to upwards of $18 million,
which was Mariah Carey's
salary on the 2013 edition
of American Idol. Aguilera
1s believed to have recently
been bumped up to $12 mil-
lion a season on The Voice.

Stefani — who gave birth
to her third child with Gavin
Rossdale in February —
would likely command a
similar fee. And on the social
front, Stetani — who has
1.15 million Twitter tollowers
— starts ahead of Aguilera,
who has more than 12 million
followers, but sent her first-
ever tweet on her Voice debut.
The main network consid-
eration, says one source, 18
“finding the pop artist that
has the reach and social
media following that can help
draw in viewers.” ©

——
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What's behind Prince’s
new deal with Warner
Bros., and what impact
will it have for other
artists trying to get their
masters back? 4

Boyce Avenue |s the
most-followed band

on YouTube, with

maore subscribers than
Beyonce or Lady Gaga.
But can the group
transition from covering
hits to making its own? 6

With the $20 billion
upfront season underway,
Live Nation, Vevo and
SFX are going head-to-
head to capture a bigger
piece of the pie. 7

How an unsigned artist,
Katy Tiz, landed radio
play on Clear Channel

stations and a contract

with Atlantic Records. 8
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Topline

BY ED CHRISTMAN

Prince’s Revolution

His shocking return to
Warners. the law behind
it and why, says one label
exee, it “scares us silly”

The April 18 announcement that Prince had
re-signed with his first label, Warner Bros.
Records, where he had resided from 1978 to
1996 and produced some of his best-selling and
most compelling work, came as a shock to the
music iIndustry and fans alike. For one thing, the
artist's fallout with Warners had been so acrimo-
nious that in 1993, Prince bizarrely changed his
name to an unpronounceable symbol to protest
his label’s insistence that he release less music
(and not tlood the market).

Even more surprising to industry insiders
was the label's announcement that it had given
Prince ownership of the master tapes to all of
his Warners albums. In addition to giving the
artist the kind of control over his work that he
has always sought, it was a lucrative deal. In
2013, his Warner Music Group catalog scanned
286,000 units, according to Nielsen SoundScan.
It Prince had owned the catalog then, Billboard
estimates his cut would have been nearly
$1.7 million instead of the estimated $657,000
in royalties he would have been paid.

But it's a sure bet that artists, their managers
and their labels were paying attention to the deal
for another reason: Industry executives suggest
that although WMG's negotiations with Prince
began over the label’s desire to get the artist to
cooperate with plans to reissue his records, a
key issue on the table — one that the industry is
watching intently —is Prince s desire to reclaim
his master recording copyrights under the 1976
Copyright Act. Under this legislation, an artist
can regain control over a master recording copy-
right after the first 35-year term of that copyright
expires (see sidebar, right).

Despite its title, the act took effect in 1978

4 BILLBOARD | MAY 35, 2014

— copyrights to albums released that year and
onward began to expire in 2013. As a result,
in recent years, dozens of acts, including the
Eagles, Billy Joel, The Police, Blondie and
Journey, have filed termination notices, which
sets the stage for a watershed moment that one
label executive says “scares us silly.”

Not surprisingly, label executives say they
prefer negotiation to litigation over termina-
tion notices for fear of triggering a landmark
precedent-setting case. One says that since art-
ists can only reclaim their master-recordings

e

rights in the United States, a label might agree
to pay enhanced international royalty rates, if
a termination notice 1s waived. Or, a label may
offer the master copyright when facing an artist’s
audit or lawsuit over digital royalty payments.

Smaller-selling acts may find labels less
responsive to termination notices because,
executives say, in most cases the high cost of
litigation will outweigh the economic benefits
of reclaiming the copyrights.

A major-label executive observes, “Thereis a
ripeness to when to address the issue.” ©

FAQ: The 1976 Copyright Act

Whatis the 1976 Copyright Act, and
why is it important today?

AT ITIL AL | ! 'Il'_ I T4

Whatis the process for terminating
agrant of copyright? ooording

Is a master recording a work
for hire? Artist adw
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L wiorl Are the labels avoiding litigation,
andwhy? Vou At Idino

What is stopping artists from off on costly liigation |
Lo il getting their work back? 14514 pocketed mambei




NOTHING COMPARES 2 HIM:
PRINCE'S MANY RECORD RELEASES, BANDS,

NAME CHANGES AND WEB VENTURES

BY JEN

1878
With the release of debut album
For You, Prince begins his first
relationship with Warner Bros., which
yields some of his best work.

O

1996
Frince s relationship with
Warners ends acrimomously
because the label wanted
him to release fewer albums
and not saturate the market.

distnbutes Musicology. Prince bundles 2001
S the album with tickets to his comeback Prince launches the
; arena tour. Musicology debuts (and NPG Music Club. an online
: peaks) at No. 3 an the Billboard 200, prompting subscription fan site featuring
2006 Billboard and Mielsen SoundScan to tighten exclusive content, He
Lniversal Hecords their palicy on how tickets bundled with albums shuts it down in 2006 after
distributes 3121. are countad for charting purposes winning a Webby Award

O

2007
: Frince returns to Columbia
Kecords 1or the releasea of

Planet Earth and bundles
Mail on Sunday, The album

dabuls and peaks at No, 4
on the Billboara 200

O

A

o

UF - ENF &L

b
&

1984
1982 Releases his best-selling
The first reference to his album, Purple KRain, and in
band The Revolution appears in athen-revolutionary bit of cross-
backward type on the cover of s promotion stars in the hit
breakthrough album, 1999, movie of the same name.

O

1994

Prince embraces the 1991
digital age by releasing 1993 Diamonds and Pearls
Interactive, a CO-ROM As s relationship with marks the first ime

that inciudes a video Warners deteriorates, Prince Prince gives co-billing

game, unreleased music changes hisname to a symbol to his new band, The New

and interviews.

O

1998

Prince is ane of the first major

Q

2004

Sony-owned Columbia Records

O

the CD with the British newspape: Target releases an

with no officoal name

O

O

Fowear Generation.

O

acts to try releasing an album 1999 2000
1996 through a website, but the Arista Hecords Ditches the
EMI| Records distributes  five-disc Crystal Ball is vexed by distributes Rave Und symbol, reciaims
Emancipation. futfiliment problems. the Joy Fantastic. the name Prince.

O o

O

2015
drdEyelirl, a site atfiliated
2011 with Prince’s frequent,
2009 Makes "Extraloveable” all-female backing group,
single available essentially becomes his artist
exclusive three-CD set on i Tunes after declaring home page. He also begins

that includes Lotusflow3r
and MFPLSoung

O

O

- ;ﬂl# |
. On April 18, Warners 2014
A announces Prince s returning In March, the
. {‘ to the label atter negoliating Sony-owned Epic
a deal to own the master label puts out the
tapes to his recordings, Lip next "FallinLoveZ2MNight”
: —— a 30th-anniversary edition of single featuring Looey
‘“i..ﬁﬂ'- E———" Purple Rainand a new studio LP Deschanel
.

the Intermet "over sending messages through the
inZ2010. @3rdEyvelirl Twitter account

O O

O

Hear Say A look
at who's saying

C

whatinm

COMPILED BY
JESSICA LETKEMANN

“I'm doing k
something
up here,
motherf

er!”

—MNEIL PATRICK HARRIS

The Hedwig and the Angry Inch
star, stopping during his Broadway
performance to respond to a fan
who had yelled "l love you!”

N

“His legacy lives on in
the city of Chicago
and on dancefloors
across the globe.”

—BARACK AND MICHELLEOBAMA

The President and tirst lady of the
United States, both Chicagoans, ina
giter 1o the family and friends of the late

house pioneer Frankie Knuckles,

“People always
talk about one-hit
wonders, but so
many bands are
no-hit wonders.”

—DANIEL WEISMAN
The Roc Nation exec and Capital
Cities manager, at Coachella.

“I'm gonna put
some meatballs in
a blender.”

—LADY GAGA
Ihe ARTPOP star, on how she planned
to feed herself after getting her
wisdom teeth pulled pre-tour.

“"One day, shed
had enough
and told me: 'l
need to murder
Hannah Montana
in order for

- people to accept
' 1 who I really am.” ™

.

' —DOLLY PARTON
The country icon on
gqoddaughter Miley Cyrus’

decision to break free from
the kid-friendly alter-eao

of her teen years.
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From left: Boyce Avenue's

Daniel, Alejandro and Fabian
Manzaho photegraphed April ‘
17 in New York. For an exclusive
interview and behind-the-scenes

leo, go to Billboard.com or
i Iboard.com/ipa
g SR Ay '

Hi

Music’s Hot
New Growth
Area: Vinyl!

irin 2014 EDCHRISTMAN

BILIBOARD'STOP VINYL ALBUMS
FOR THE WEEK ENDING APRIL 20

06 Grateful Dead. Live

at Hampton Coliseum

01 Childish Gambino.
Hecause the lnternet
(Glagsnote) (Grateful Dead /Rhino)

02 The Alghan Whigs, 07 Tame Impala, Live
Da to the Beast (Sub Pop) Versions (Modular/

: - nlerscope/| ]
03 The Notonous B.LG., lerscope/ 1A,

Life After Death (Bad Boy/ 0B Joy Division, An Ideal

Rino) far Living (EF) (Warner
— I,

04 Bruce Springsteen UK.7Khino)

American Beauly (EF) 0% The Flaming Lips, 7/

(Columbial Skies H3 (Lovely Sorts of

8& The limi Harndrix Death/Warner Bros.)

Experience, Live 10 The Ramones
#f Monterey (Experience Meltdown With the
Hendrix/Leqacy] Ramones EP {Sire/Rhing]

source: Sales data compiied by Nielsen SoundScan.
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YouTube’s Most-Followed Band

How Boyce Avenue outdid
Beyonce and won the Internet

BY WILLIAM GRUGER AND ALEX PHAM

On a corner in Midtown Mahattan, Alejandro
Manzano, 27, waits patiently for his time 1n
front of the camera. It's a familiar spot for
Alejandro, who, with his brothers Daniel, 32,
and Fabian, 29, sings covers of hits on the
Billboard Hot 100, as well as originals, on
YouTube under the name Boyce Avenue.
They ve achieved all the hallmarks of major
pop stars: sold-out European tours, studio time
with top hitmakers, morning TV bookings —
and more than $4 million in revenue last year.

Everything except mass face recognition.
“*What are you, in a band or something?” a
passerby asks Alejandro. Well, yes. One soon
to appear on Good Morning America to more
than 5.4 million viewers, though Boyce Avenue
performs for a larger audience on a weekly
basis. The trio is YouTube's most-followed
band, with 5.6 million subscribers, more than
Beyonce, Lady Gaga and Nicki Minaj.

YouTube has served as a farm team for
the majors for years, producing hits (Justin
Bieber) and misses (Karmin). But Boyce
Avenue 1s different. The group signed with
Republic in 2010, and backed out of its deal 1n
2011, concerned that the major-label system
moved too slowly to serve its tans. For the
same reason, Boyce Avenue has resisted mon-
etizing its YouTube channel, reasoning that
ads depress traffic and search results, which
drive sales of tickets, music and merch.

“We operate as a traditional music
business entity where we sell records and

tour — we just happen to use YouTube as a
distributor,” says Boyce Avenue manager
Jonathan Pardo. The group has sold 2.5
million tracks and 175,000 albums, accord-
ing to Nielsen SoundScan.

The Manzano brothers recorded their first
YouTube cover in their parents’ Sarasota, Fla.,
garage in 2007. They ve benefited as YouTube
has become the dominant place for teenagers
to discover music (according to a 2012 Nielsen
study). But as YouTube increasingly collides
with the mainstream, the group isleftina
strange position: The band earned enough
money to build its own studio, and enough of
a following to land an April 29 Good Morning
America booking, but are still better-known
for singing other people's songs than its own.
And though the act is hoping to change that
with the April 22 release of the EP No Limits,
featuring seven original tracks, Boyce Avenue
has yet to crack radio.

While in New York the group worked on
more original music with Espionage, the
Norweigian duo best-known for co-writing
Bevonce's “Irreplaceable” and co-writing
and -producing Train’s “Hey, Soul Sister.”
“We've been doing it on our own for so many
years, we have our own studio, we produce
all of our own music up until now,” says
Alejandro. “To finally work with produc-
ers that have worked with some of our i1dols
and to have them say, You guys know what
you re doing, that's really cool.” ©

PHOTOGRAFPH BY ERIC ETAN ANDERSOQON




The Deal: Live Nation, SFX,

Vevo And Clear Channel Vie

For A Larger Chunk Of TV’s
Upliront Ad Dollars

BY ANDREW HAMPP

The upfront season — when media companies
secure some $20 billion in early advertising
buys with TV, cable and radio networks and
online content companies — 1s underway,
and increasingly, music-industry giants Live
Nation, Clear Channel and SFX are gunning
for a slice of that ad-dollar pie.

Online music-video outlets such as Vevo and
YouTube took a seat at the table several years
ago by joining the Digital Content NewFronts,
alongside such major digital players as
Microsoft and Yahoo. These presentations to
advertisers take place in early May, before the

: broadcast networks take their turn.

| This year, Vevo, YouTube and Vice will be com-

- peting for uptront ad dollars with Live Nation,

- Clear Channel and SFX, which are privately tout-
ing multimilhion-dollar, multiplatform packages

Macklemore performed

at Google's NewFront
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— TV, radio, Internet and live performance — for
advertisers. " The splashy events don't allow you
to build custom programs,  says Greg Glenday,
president of Clear Channel Connections, the
company s sponsorship division.

Live Nation 1s expected to be part of a surprise
upfront presentation with a to-be-announced
partner in late April, and Vevo will unveil an orig-
inal programming slate at its May § presentation
that will pair artists with brands.

According to the IEG sponsorship report,
advertisers live-music spends are expected
to reach $1.3 billion this vear, up 4.4 percent
over 2013. Pepsi, Citibank and Samsung have
made music a year-round part of their market-
Ing strategies, and a wider swath of brands are
allocating TV dollars to platforms like Vevo,
which hit a monthly average of nearly 6 bil-
lion views 1n December, as
TV ratings erode. That's why
Vevo will be pitching "360"-
style packages at 1ts upfront
that incorporate PCs, mobile
web, apps, tablets and con-
nected TVs. Vevo already
gets 50 percent of 1ts busi-
ness from multiplatform ad
buys. “We spent the last nine
months converting from
channel-specific buys to this
multiplatform approach,”
says Vevo chief revenue offi-
cer Jonathan Carson, “and
advertisers have embraced 1t
beyond our expectations.” ©

—Yinka Adegoke

Executive
Turntable

LABELS

Longume country music
nroducer Scott Hendricks
(far right) was promoted

to executive vp A&H To
Warner Music Nashville

by president/CEQO John
Esnosito. Hendricks producead
Blake Shelton's 2013 Country
Music Association album

of the vear Based on a True
Story.. Hendricks joined the
label in 2007, working with
such artists as Shelton and
Hunter Hayes, among others

Hendricks has produced hils
for acts like Brooks & Dunn,
lahn Michasel Mantgomery
and Alan Jackson. He eamed
an Emmy for his production
of Hank Willlams Jr. s Monday
MNight Football theme. Before
joining Warner Music,
Hendricks worked as an
independent producer. Prios
to that he ran Virgin Records
Nashville and Capitol

Records Nashville in the
1990s. "He is responsible to

some of the greatest modern
courntry music and continues
to demanstrate his ability foe
tindhing stars and producing
hits,” says Esposito. Adds
Hendrnicks: " To be able to work
alongside such smart people
a5 Espo and Peter Strickland
as well as talent such as
Blake Shelton and Hunter
Hayes — s anabsolute treat.”
Sean Roberts (center]
Wwas tapped as presidant ol
Babygrande Records by
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Harrison, annocunced their

label tounder Chuck Wilson
[he music industry vet spent
13 years at TVT Records,
nsing to seniar director of
A&K and signing Sevendust,
among others. The Orchard-
distributed Babygrande
raster includes Wu-Tang's
aZA and Freaway,

PUBLISHING
Vincent " Tuff” Morgan (fa
lett] was named director
of ALK at Peermusic by
president/CED Kathy
spanberger. The Los Angeles
yased Morgan will pversee
ot venturaes and acls,
mcluding Salaam KRemi, 1500
or Nothin, Family of the Yeatr
and K&H newcomar Teshil
Dave Hopper and
Mary Kate Melnick wore
appointed vp business
development and creative
and director of creative
licensing, respectively, fo
copyright administration
company Words & Music
by president /owner Kim
McCollum-Mele. Hoppet
was previously at Maximum
Artist Management anc
MAXX Music Publishing.

whose raoster included Brian
Littrell and Matalie Grant,
while Melnick was vice
president at Lip Syne Music,
where her chients included
Daptone Records and
Amanda Paimer,
—Ray Trakin,
exec{@bilibDoard.com

ongwrniter Raymond
"Mundo”™ Earwood
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Topline / Chart Movers

Numbers
Lana DelRey

Fresh off her performances at Coachella,
the singer makes a splashy debut on the Billboard to Niglsen SouncScan, The sona, produced by the B
Hot 100 with her new song "West Coast.” Keys Dan Auerbach, bows at No. 6.0n Digital Sonags

How An Unsigned
Unknown Won Over

Clear Channel

Katy Tiz leapfrogs onto the charts after JUST ONE YEAR AGO, British pop singer Katy Tiz
becoming the first unsigned act named to the was an upstart signed to Lava/Republic work-

Ing the radio-promo circuit hard for her debut

singles, “Famous” and “Red Cup.” A few stations
- took a chance on the latter, but Tiz soon met the
. fate of many young acts betore her — she was
dropped by the fall. But now her new single, “The
Big Bang,” is moving 39-36 on the Mainstream
Top 40 chart dated May 3, blaring across Clear
Channel stations nationwide despite having no
label support until days ago.

“1didn’t believe for a minute that [ was going
to have a second chance,” says Tiz. “Things
didn’t work out in my first situation. You have the
dream of being able to do it again, but you also
e know that’s harder to pull off.”

lop 40 What happened? As always, it helps to have
| friends in high places. Shortly after parting
ways with Lava/Republic, Tiz teamed with
songwriting /production duo Rock Mafia (Miley
Cyrus, Selena Gomez) at the behest of her
managers at DAS Communications (Black Eyed
Peas, Sean Paul) and consultant Bruce Tyler, a
former senior vp at Sony Music. Tyler played the
resulting “Big Bang " for Alissa Pollack, execu-
tive vp music at Clear Channel’s Premiere Radio
Networks, who passed it along to Clear Channel
programming chief Tom Poleman. He believed
In the track so much that he gave Tiz a coveted
spot at the company s annual summit for station
directors, labels and brands in January, where he
declared the song a hit from the podium. Two
¢ months later, Clear Channel named Tiz the first
unsigned artist to be part of its "On the Verge”
program, which has already helped major-label
acts like Kongos and Jhene Aiko in 2014.

“She’s got this great voice, she can write songs,
and she’s a fantastic performer,” says Poleman.
FANNING FRESHENS JILLETTE FIRES " "The Big Bang’ gets your attention, but once you
JT'S *‘DRINK® oo ‘TORPEDO’ | /lo11c see the depth of her catalog, it'll win you over.”

SVSIEISI S T g N e Tiz secured a meeting with Atlantic Records,
P et gt S who invited the singer to play a showcase at its
low) stirs below th Wind-up Records act offices in early April. The ink dried on a con-

bry Alrplay chart. T e ey tract on April 17, and a full-length, co-produced
TN i W .. byRockMafia and Tyler, is on the way. “Tiz
- L ove & Hip Hop: Atlantalast isnot just a song; she's a real performer,” says
ould b uly. Johnson will suppor Atlantic Records Group chairman/COO Julie
N e TP PRI - Greenwald. “She’s smart, funny, clever, full of
by bl e I,'.,' | Gl ..+ hfe,understands social media and wants to get

| Wadle Jessen, Gary Trust her grind on. It just all added up.” ©

radio giant’s new-artist initiative

BY ANDREW HAMPP

Bubbling
Under
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August Alsina’s streetwise R&B
earns a No. 2 album, screaming
fans — and beef' with Trey Songz

BY GAIL MITCHELL

ICTURE 500 TO 400 young women
queued up inside a local mall. Some
are crying; others are screaming.
Many brandish gifts ranging from
letters and handmade posters to
cologne. One even totes a cake.
That was the scene on April 16 during an
August Alsina meet-and-greet at the Hall
of Fame Music Store in Queens. It was one of
several stops on the R&B newcomer's release-
week promo tour for his debut album Testimony
(NNTME/Det Jam) that included a layover
in his native New Orleans. "To see so many
people come out and support me where [ grew
up and then in New York — you know how
tough New York is — it feels good, " says Alsina.
The 21-year-old’s good feelings will no doubt
continue with the Billboard 200 dated May
3, which features Testimony bowing at No. 2,
the week's highest debut. The set sold 67,000

Alsina’s hard-edged
first album, Testimeny.
isthe top debut onthe

Biliboard 200

‘I Talk From My Heart’

units in its first week, according to Nielsen
SoundScan. Six months ago, Alsina topped
Mainstream R&B/Hip-Hop with "I Luv This
Sh*t,” originally released on his 2013 debut EP,
Downtown: Life Under the Gun.

But the singer-songwriter's success is bitter-
sweet. Testimony's April 15 release date 1s the
birthday of his older brother Melvin, murdered
in 2010. " This 1s all in honor of him. I hope he's
proud, says Alsina, whose gritty songs about
street life, survival and love are clicking. Case
in point: New single "Make It Home, featur-
Ing Jeezy, debuts at No. 38 on Mainstream
R&B/Hip-Hop. "We live in a crazy world,”
says Alsina of the song's message. "You don't
know what's going to happen.”

Alsina’s rough edges — "1 talk from my heart;
[ don't want to be a fake-ass n—a” — prompted
media glare in March when he told website
Rap-Up about a row with “Luv” remix collabo-
rator Trey Songz. As he did 1n a testy recent
interview on BET's 1067 Park, Alsina refused
to address the 1ssue: " It's easy for people to talk
about the negative,  he says. "Right now I'm
focusing on how to succeed in this new life I'm
living. Other stuff'is a waste of my oxygen.” ©

‘ 4 STEPS TO SUCCESS

Ingrid Michaelson’s new album Lights Out
bows at No. 5 on the Billboard 200 dated May 3,
with 37,000 copies sold, according to Nielsen
soundScan. Here's how she aid it.

14 MONTHS AGO
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TALK ABOUT GIRL POWER. The fiftth annual Elle Women
in Music celebration at Los Angeles’ historic Avalon
Hollywood, moderated by the magazine's editor-in-
chief Robbie Myers, played host to a number of private
performances for the invite-only crowd. Betty Who
high-kicked her way through a lively set, Angel Haze performed
a mix of rap and acoustic covers, and Sarah McLachlan cap-
tivated the audience with songs from her new album, Shine On,
as well as such favorites as "Adia” and "Ice Cream.” The bash,
which treated guests to a Dior makeup station and gourmet eats
of fried risotto and beef sliders, also drew AlunaGeorge s Aluna
Francis; Sophia Bush in a Camilla and Marc skirt; and Rumer
Willis, who rocked a black cut-out Franziska Fox dress and hit
the turntables after the performances.

“This year was dominated by all
women — Lorde, Katy, Beyonce,
Pink. It’s so il’lSpil"il’!g.“ Betty Who

1 From leftt: Actress Kaf
Graham, in an outfit
from Lie Sang Bong's
spring 2014 collection,
posed with guest D
Willis, celebrity stylist
Maeve Heilly and Scout

Willis

o Uexter star Almee
Garcia wowed the
photographers on tha
red carpet,

3 Haze It up the crowd
with songs from her
debut LP, Dirty Gold,
Haze paired a versace
Medusa necklace with
a leather-sleeve blaze:
and a pair of floral Ds
Martens

6 Who (left) pased with
her new pal, actress
Jush, lollowing hes
performance that

2 Lomedy-music duo
Garfunkel & Uates —
<iki Lindhome (left) and
Late Micucci, who have
an IFC sernes on the
horizon — struck a pose

on tha red carpet

4 Former Disney
star-singer Zendavya
Loleman took a tasmion
risk in a Vivienne
Westwood plaid suif
and H. Lorenzo cropped

shird
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ncluded songs from
her P releases [ he
Movement and Slow
PDancing

I MeoLachlan closed the
SHOow




Coachella
Weekend
Indio, Cailif.,

“Thank you @coachella
for giving me one of the best
experiences of my life.” —@pharrell

o e ey

¥

1 Cage the Elephant s 4 Solange performed sonos
Matt Shultz took a break from her True EP including
ona golt cart backstage "Losing You" and "Lovers in
at the Empire Polo Club at the Parking Lot" in tha Gobi
Coachella on April 19 tenton Apnl 19

2 Lana Del Rey immersed 5 lay £ surprised fans
hersell in the throng while during Pharrell Williams’
singing her new single, el

"West Coast, on April 20.
B Montreal-based

3 Joe lonas aimaost blended electronic duo Adventure
in with other testivalgoers Club's Leighton James
as he walked through the (left) and Christian
crowd on April 19 arngley (right) hung with

singer-collaborator Yuna
backstage on April 20

' MAY 3, 2014 | WWW.BILLBOARD.COM 11



The Beat

Tribeca Film
Festival

New York,
April 16-27

1 Alicia Keys and Swizz
Beatz supported their pal
Mas at the screening of Time
Is llimalic, a documentary
about Nas' 1994 album
Himatic, on opening night.

2 Pete Hock made an
appearance al the premiere
of Nime Is llimatic, where
Nas also gave a special
performance,

3 From left: Producer Jamie
Hatricof, screenwriter Enk
Jarker, girector UneS ana
David Karp celebrated at the
Time Is llimatic atterparty at
Providence.

4 Earl Slick (left) and Alice
Cooper curbed their hunger
with White Castle at the
afterparty tor the premiere of
Super Duper Alice Cooper at
Lit Lounge on April 17,

5 Wale shared a little
attitude on the red carpet

setorethe Time s limatic
remiere

HEY, DI

What DJ DNice played
at the [ime Is llimatic
arterparty at New York
club Providence

B Raskwon struck a pose at
the Nas screening.

7 Tribeca Film Festival co
founder Jane Rosenthal
chatted with Nas at the
|_'IFF-_"|'|1|I'-"_.f'|-:-'.

B Robert De Miro, who co-
founded the festival In 1988,
altended the Time Is lilrmatic
screening with his wite,
GGrace Hightower

9 The Beacon Theatre
played host to the premiere
al Time ls fifrnatic.

10 Herbie Hancock (left)
and producer Quincy Jones
caught up at the premiere of
Keep On Keepin' On, about
|azz legend Clark Terry and
blind piano prodigy Justin
kaultlin, atthe BMCC
Tribeca Performing Arts
Centeron April 19

-

s
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Daft Punk,
“Lose Yourself
to Dance”

Lorde,
“Royals”

Pharrell
Williams,
“Happy (Remix)"”

Madonna,
“Like a Prayer”

.|.|I|': |
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Bywater

ROAD TRIP

New Orleans Jazz
& Heritage Festival

BY ALIA AKKAM

When the carousing dies down at the Fair Grounds Race Course, site of the New

Orleans Jazz & Heritage Festival (April 25-May 4), the majority of revelers will swarm
the French Quarter. Bul those craving the Big Easy's moare serene and quirky charms
know to head straight to neartby but less-tratficked neighborhoods located just to the

east. Faubourg Marigny, where jazz-filled Frenchmen Street is the main drag, and
the colorful and edgiar Bywater, are both where a slew of live music, offbeat art and

compelling food and drink await.

1. The Claiborne Mansion, 2111
Dauphine St. The circa-1850s histonc

element of intnigue 1s the mammaoth
mural depicting the street performers
inn gozes old-world grace, Spacious thal used to congregate here,

rooms are elegantly appointed with

6. The Spotted Cat Music Club, 623

Frenchmen St. Locals linger here

canopy beds and marble fireplaces and
baths. Bonus: The grounds include a

far the laid-back, friendly crowd |ust
as much as the jam-packed array of the motley concoctions served up at

shady gazebo, a surrounding pool and a

frash citrus Ve,

nerformances — from The Panorama Lhis global-inspired restaurant. Go 1or
2. The Three Muses, 536 Frenchmen brunch — which actor Elijah Wood has
St. Music and food dynamically collide
at this beloved venue, which attracts
1azz acts ke The Roval Hoses and
Luke Winslow King. When thereisn't a
musiclan gracing the stage, it's worth
going just for the grub, like Bulgog beet

lazz Band to Sarah Mcl oy banging ou!

given his stamp ol approval — and make
sure to check out the monthly rotating

art installations

ragtime mano, During Jazz Fest, the club
will be gpen late on Fridays and Sundays

7. Mimi's in the Marigny, 2601 Royal
St. A local favorite, First, come for a beer
and to shoot some pool. Then, as the

9. La Maison Marnigny Bed & Breakfast,
1421 Bourbon St. On this hushed end

of raucous Bourbon Street, close 1o
lazz-heavy Frenchmen Street, proprietos
lohn Ramsey presides over a turn-of-the-
Z0th-century home with four eccentric
rooms sporting hugh cellings

night wears on, make your way upstairs
o dance Lo the likes of DJ Fayard and
The Shotgun Jazz Band.

po boys

3. Blue Nile, 532 Frenchmen St.

The former Dream Palace — tha Hirsl
establishment on Frenchmen Street to
showcase live music — is a bilevel staple

B. Booty's Street Food, B00 Louisa

St. Puerto Rican-style yucca fritters
10. Satsuma Cafe, 3218 Dauphine

St. If you're in need of taming a Jazz
Fest hangover, then head to this £én

and arillaed octopus sSKEWers are amaonao

that lures acts including Toubab Krewe,
Mikey B3 Band and The Soul Rebels

brick-walled hangout for brunch, where
black-bean-and-poblano-peapper
strewn tafu scrambles and fresh-

squeezed Ponchatoula strawberry

4. Freanchmen Art Market, 619
Frenchmen St. This emparium Is an
ode to local crattspeople. Among the
wares on display; Porter Lyons' funky
jewelry and Damon Arts NOLA'S
whimsical paintings.

emanade are among the most popular

menu items u

2. Dat Dog, 801 Frenchmen 5t. All

the classics — crawtish sausage and
cheddar-bacon ranch fries among them
— are on ofter at the naweast outpost

of the city s hot dog shrine. Another

Top right: Interior of Booty's Street
Food in Bywater. Bottom, clockwise:
Gaijin ramen bowl from Booty's
Street Food; interior of Claiborne
Mansion; the Frenchmen Art Market
in Faubourg Marigny.




YOUR HOME FOR MUSIC FESTIVALS

ROADCAST COVERAGE STARTS
30 ET | 12:30 PT COUNTDOWN SHOW 3 ET

B
3:

WATCH ON FOR SCHEDULES AND INFORMATION VISIT AXS.TV/FESTIVALS
DIRECTV: 340 / DISH: 167 / AT&T U-VERSE: 1106 / COMCAST XFINITY / VERIZON FIOS: 569 / CHARTER + MANY MORE.



Style

Mark McNairy New

Amsterdam daisy
hucket hat, $82
torwardforward.com

LL Cool J

Don't call it a comeback

— LL has been sporting

the classic Kangol fuzzy
version for years.

Schoolbov B

The rapper is seldom seen
sans bucket, favoring
DJ-designer Aaron
Lacrate’s Milkcrate brand.

Miley Cvrus

Cyrus disrupts the boys' club
with her pearl-embellished
version (Chanel no less).

Michael Bastian
reversible bucket
hat, $290,
similar styles

available at Fred

segal LAX

b

Mr. Kim “Travis® ®

reversible bucket
hat, $165,
eugeniakim.com

Kangol "Construct”
reversible bucket

Put a

The bucket hat — a fashion piece
as retro and beloved as the 8-track —
finds itself back on top,
this time with irreverent prints

hy TASHA GREEN
Photographed by JONATHON KAMBOURIS

l.l *-.. . |
B
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Style

Skin IN THE GAME

Music and leather have had a long love affair,

but now — to meet rock star demand — designers
are using the rough-and-tumble material in

new and unexpected ways

hy BEE SHAPIRO

4 BLK DNM's Perfecto

jacket. 5 Lissy Trullie in
3.1 Phillip Lim leather
overalls.

Nothing comes between rock stars and their
leather. And the truism seems even more so
today than ever.

Why? “Leather is just badass, says Jonny
Cotaq, the designer of Skingraft, a 7-year-old,
Bali-based clothing line known for its custom
leather pieces made for the likes of Marilyn
Manson, Britney Spears, Missy Elliott and
Usher. Besides, Cota points out, there s arich
history to the pairing, citing old photos of The
Ramones and Madonna in biker jackets.

“There's magic between leather and music.”

This era’s taste for skin stretches far beyond
the motorcvcle jacket — though there are still
plenty of variations on the punk classic avail-
able, from inky Saint Laurent zippered styles
to Perfecto classics from BLK DNM to cherry-
red Balmain versions that recall Michael
Jackson's Thriller. On recent runways, leather
was shown as practically multipurpose. It has
been cut into overalls (from 3.1 Phillip Lim,
worn by Lissy Trullie), spliced into louche
sweatpants (from Alexander Wang, though
Kanye West might protest — he once claimed
to have invented them) and encrusted with
gold paillettes to make sleeves (from Fausto
Puglisi, spotted on Janelle Monae). Rita Ora,
In a recent appearance at New York's Sirius XM
studios, wore a one-armed, cropped and con-
torted version from Jean Paul Gaultier.

The demand for novel uses of leather in the
music world 1s such that a number of indie
designers are jumping in. Cota has created
everything from a leather hooded corset for
Nicki Minaj to a patched overcoat pieced
from thnft-store leather finds for Manson.

The designer chalks up the current

laissez-faire style — both loud and

comfortable — to hip-hop’s grip on fash- @
ion. “With the influence of streetwear,
which is about ease, there are so many
different ways you can wear leather,”
says Cota. “Now, it works for all types of
musiclans.

But the modern look isn’t all about
loose, sporty shapes. Urban fashion has

6 Janelle Monae wears a
Fausto Puglisi jacket.

7 Beyonce thrills in her custom
Super Bowl showpiece.

1 Leather-clad "a balance of masculine and feminine, says

icon Madonna in - et . -
her ‘80s heyday. Malakai Hom, the milliner behind House of -

Modern fashion Malakai, a year-old accessories line, also based

rebels in leather : : ' . 5

from head to toe- 10 Bali, that's known for its bold leather hats.

g § Eft';!-’ar"':ﬂﬂ- Those athletic cuts, says Hom, are juxtaposed

' with styles that scream sex appeal. His own
work, which has decorated the famous domes
of Minaj, Beyonce and Rihanna, is rife with
kinky references to bondage, military uniforms
and medieval headgear (read: Game of Thrones).

“I tried other materials, but they didn’t have the
same edge or feel as leather, which is always
sexy — almost primal,” says Hom.

Indeed, leather can act, well, like a second
skin. Of-the-moment examples include BLK =
DNM's cropped, super-slim biker jackets, :
which have a sharper attitude than the over- -
sized punk originals, notes Johan Lindeberg,
the line’s founder; Rubin Singer’s itty-bity,
laser-cut leather bodysuit for Beyonce's
Super Bowl XLVII performance; and Norisol
Ferrari's curve-hugging pants that the designer 5
says easily zip up (and down) from the back. £

Cilii 1R

IALEY, JACKET COURTESY 8l

AN TR
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8 Rihanna wears a House of
Malakai leather hat.
9 Rapper 2 Chainz also sports
a cap from the “Heliolatry”®
. collection. 10 A new regal style
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