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Macklemore & Ryan Lewis
With "Thrift Shop" The

Best -Selling Track Of The Year,
They Make Chart History By

Sending Their First Two Singles
To No. 1 On The Hot 100



A THOUSAND YEARS
David Hodges
Christina Perri
12:06 Publishing
EMI -Blackwood Music, Inc.
Miss Perri Lane Publishing
Summit Base Camp Film Music

ASS BACK HOME
Benjamin "Benny Blanco" Levin
Ammar Malik
David Silberstein
Laneview Songs
Maru Cha Cha
Matza Ball Music
Where Da Kasz At?

BLOW ME (ONE LAST KISS)
P!nk
EMI -Blackwood Music, Inc.
Pink Inside Publishing

BOYFRIEND
Mat Musto
Songs of Universal. Inc.

BRIGHTER THAN THE SUN
Colbie Caillat
Plummy Lou Music

BROKENHEARTED
Amy Heidemann
Claude Kelly
Nick Noonan
Karmin Music
Sony/ATV Songs LLC
Studio Beast Music
Warner -Tamerlane Publishing Corp.

CALL ME MAYBE
Josh Ramsay (SOCAN)

CRAWLING BACK TO YOU
Chris Daughtry
Marti Frederiksen
Round Hill Works
Surface Pretty Deep Ugly Music
Universal Music -Careers

DOMINO
Claude Kelly
Studio Beast Music
Warner -Tamerlane Publishing Corp.

DRIVE BY
Amund Bjarklund (PRS)
Espen Lind (PRS)
Stellar Songs Limited

EVERYBODY TALKS
Tyler Glenn
Tim Pagnotta
Downtown DMP Songs
Marvin the Terrible
Songs of Pulse Recording

GLAD YOU CAME
Wayne Hector (PRS)
Warner -Tamerlane Publishing Corp.
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UNIVERSAL MUSIC -CAREER
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GOOD FEELING
Avicii (STIM)
Breyan Isaac
Etta James
Pearl Johnson
Leroy Kirkland
Ash Pournouri
Ash Pournouri Publishing
EMI -Blackwood Music, Inc.
EMI -Longitude Music
Warner -Tamerlane Publishing Corp.

GOOD TIME
Brian D. Lee
Matt Thiessen
Briyunlee Songs
SONGS MP

Stylishly Flyfishing Publishing

HOLD IT AGAINST ME
Bonnie McKee
Bonnie McKee Music
Songs of Pulse Recording
Where Da Kasz At?

I LIKE IT LIKE THAT
BenJ
Evan Bogart
Dan Book
Ryan Keith Follese
Andrew Goldstein
Legacy
Alexei Misoul
Nash Overstreet
100 Records Music
Alexei Misoul Music
Dan Book Music
Fueled By Music
Here's Lookin' At You Kidd Music
Magic Midas
Nash 0 Music
Primary Wave Brian
Rule Blind Publishing
Scarlet Moon Music, Inc.
Sleep When I'm Rich Music
Sony/ATV Songs LLC
Stays Friday
Warner -Tamerlane Publishing Corp.

I WANNA GO
Shellback ISTIM)
Songs of Kobalt Music Publishing

IN THE DARK
Dev

Devishot Publishing
SONGS MP
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INTERNATIONAL LOVE
Claude Kelly
Armando "Pitbull" Perez
Carsten "Soulshock" Schack
Full Of Soul Music
Notting Hill Music, Inc.
Pitbull's Legacy
Studio Beast Music
Warner -Tamerlane Publishing Corp.

IT GIRL
Evan Bogart
Jason Derillo
BELUGA HEIGHTS MUSIC

Here's Lookin' At You Kidd Music
Irving Music
Jason Derillo Publishing
Sony/ATV Songs LLC

LIGHTERS
Eminem
Isaac Jones
Ryan "Royce da S'9" Montgomery
Phil Thornton
Artegia Music
Phillionaire Worldwide Publishing
Platinum Ike Publishing
Shroom Shady Music
Songs of Universal, Inc.
Warner -Tamerlane Publishing Corp.

LIGHTS
Ellie Goulding (PRS)
Ash Howes IPRS)
BMG Platinum Songs US

LOVE YOU LIKE A LOVE SONG
Tim James
Adam Schmalholz
Akashic Field Music
In 0 Music
Mafia Della Roccia
Songs of Universal, Inc.

MORE
Bilal "The Chef" Hajji
Redone
2101 Songs
Songs of RedOne
Sony/ATV Songs LLC

MOVES LIKE JAGGER
Benjamin "Benny Blanco" Levin
Adam Levine
Ammar Malik
Maru Cha Cha
Matza Ball Music
Sudgee Music
Universal Music -Careers
Where Da Kasz At?

MR. KNOW IT ALL
Ester Dean
Dat Damn Dean Music
Songs of Universal, Inc.

NOT OVER YOU
Gavin DeGraw
G. DeGraw Music, Inc.
Warner -Tamerlane Publishing Corp.

NOTHING
Andrew Frampton
Daniel O'Donoghue (PRSIIMR0)
Mark Sheehan (PRS/IM110)
Music of Stage Three
Universal Music -Z Songs

PARADISE
Brian Eno (PRS)
Upala Music, Inc.

PART OF ME
Bonnie McKee
Bonnie McKee Music
Songs of Pulse Recording
Where Da Kasz At?

PAYPHONE
Benjamin "Benny Blanco" Levin
Adam Levine
Ammar Malik
Wiz Khalifa
Maru Cha Cha
Matza Ball Music
Sudgee Music
Universal Music -Careers
Warner -Tamerlane Publishing Corp.
Where Da Kasz At?
Wiz Khalifa Publishing

PRICE TAG
B.o.B

Claude Kelly
Ham Squad Music
Songs of Universal, Inc.
Studio Beast Music
Warner -Tamerlane Publishing Corp.

RUMOUR HAS IT
Adele (PRS)
Universal -Songs of PolyGram
International, Inc.

SAVE ME SAN FRANCISCO
David Katz
EMI -Blackwood Music, Inc.
Reptillian Music

SET FIRE TO THE RAIN
Adele (PRSI
Fraser T. Smith (PRS)
Chrysalis Songs
Universal -Songs of PolyGram
International, Inc.

SOMEBODY THAT I USED TO KNOW
Luiz Banta
Gotye (APRA)
Songs of Kobalt Music Publishing
Unichappell Music, Inc.

SOMEONE LIKE YOU
Adele (PRS)
Universal -Songs of PolyGram
International, Inc.

STARSHIPS
Wayne Hector (PRS)
Nicki Minaj
Redone
Rami Yacoub (STIM)
2101 Songs
Harajuku Barbie Music
Money Mack Music
Songs of Kobalt Music Publishing
Songs of RedOne
Songs of Universal, Inc.
SonylATV Songs LLC
Warner -Tamerlane Publishing Corp.

STEREO HEARTS
Benjamin "Benny Blanco" Levin
Adam Levine
Ammar Malik
Maru Cha Cha
Matza Ball Music
Sudgee Music
Universal Music -Careers
Where Da Kasz At?

STRONGER

(WHAT DOESN'T KILL YOU)
JOrgen Elofsson (STIM)
Ali Tamposi
Sony/ATV Songs LLC
Universal Music -Careers

TITANIUM
Afrojack IBUMA)
Sia (APRA)
Giorgio Tuinfort
EMI -Blackwood Music, Inc.
Sony/ATV Songs LLC
Tenyor Music

E

TURN ME ON

Ester Dean
Nicki Minaj
Giorgio Tuinfort
Dat Damn Dean Music
Harajuku Barbie Music
Money Mack Music
Songs of Universal, Inc,
SonylATV Songs LLC

WE ARE NEVER EVER
GETTING BACK TOGETHER
Taylor Swift
SonylATV Tree
Taylor Swift Music

WE ARE YOUNG
lack Antonoff
Jeff Bhasker
Shira Lee Lawrence Rick Music
Sony/ATV Songs LLC
Way Above Music

WHERE HAVE YOU BEEN
Ester Dean
Geoff Mack (APRA)
Dat Damn Dean Music
Songs of Universal, Inc.
Unichappell Music, Inc.

WIDE AWAKE
Bonnie McKee
Bonnie McKee Music
Songs of Pulse Recording
Where Da Kasz At?

WILD ONES
Axwell (STIM)
Marcus "Pleasure V Cooper
Ben Maddahi
Sia (APRA)
Artist 101 Publishing Group
EMI -Blackwood Music, Inc.
Nanat
Universal -Songs of PolyGram
International, Inc.
Warner -Tamerlane Publishing Corp.

WITHOUT YOU
Giorgio Tuinfort
SonylATV Songs LLC

YOU AND I
Lady Gaga
House of Gaga Publishing, Inc.
SonyIATV Songs LLC

YOU MAKE ME FEEL...
Ina Wroldsen (PRS)
Nettwerk One B Music US

write on:
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P.14 "After the
dotcom bust I felt
like Christopher
Columbus coming
back to Genoa
after sailing around
America, and
everyone said
when I got offthe
boat, 'The world is
flat, you idiot."

MARC
GEIGER

PUBLISHERS QUARTERLY

P.24 "If you just
decided you're
going to be a
songwriter, you're
not a songwriter.
It chooses you."

SHANE
McANALLY
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P.20 "What allows us to have more integrity? Signing
with a major label, or lending out snippets of our
songs to a few commercials that we get to vet?"
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DIGITAL

P.4 "The gold and platinum certification program
has always been based on the consumer saying he
or she wants a particular piece of music."

CARY SHERMAN, RIAA
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Macklemore and Ryan Lewis
photographed by Ian Travis
Barnard for Billboard.
Styling by Justin Reis. Fashion
assistants: Heather White
and Brittney Rothweiler.
On Ryan: Cargo jacket by
Shipley & Halmos. On Ben:
Jacket by Tim Coppers at
Louis Boston. Shirt by Gant
by Michael Bastian.
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DIGITAL

Bieber Rules
Elvis is the King of Rock'N'Roll, Michael
Jackson the King of Pop. Now Justin Bieber is
the king of digital after RIAA counts streaming
By Glenn Peoples

"Baby,"
which paired
Justin
Bieber with
Ludacris
in 2010, is
12 -times
platinum.

justin Bieber's "Baby," featuring Ludacris, has become the highest -
certified single in history now that the RIAA incorporates on -
demand streaming numbers into its gold and platinum certifications
for digital songs. Elton John's double -sided 1997 hit "Candle in
the Wind7"Something About the Way You Look Tonight" was

previously the top track in history with a certification of11-times-platinum.
"Baby," which has 3.9 million track sales, according to Nielsen SoundScan,
and more than 857 million views on Vevo, is now 12 -times -platinum. A gold
or platinum certification that incorporates activity on streaming services is
an accurate representation of the world consumers live in today. On -demand
streaming services have become such a popular way to experience music that
YouTube is often called "the new radio." For track certifications, the -I

THE

Action

MERLIN
WORKS ITS
MAGIC
The labels of
independent
rights

organization Merlin are
increasing their streaming
revenue across the board.
Of Merlin's member labels,
92% had their streaming
income grow in 2012, with
the majority saying revenue
jumped by more than 50%.
Digital download revenue
was also up at 64% of Merlin's
member labels, driving an
increase in overall revenue for
73% of labels.

DRE &
JIMMY'S
MASTER
CLASS
The dynamic
duo of Dr. Dre

and Jimmy lovine is extending
its sphere of influence beyond
the Beats empire.The music
moguls have donated $70
million to the University of
Southern Californiafor the
creation of a new school to
be called the Jimmy lovine
and Andre Young Academy
for Arts, Technology and
the Business of Innovation.
In addition to shoring up its
namesakes' legacies, the
school will educate students
in a wide variety of fields,
including marketing, computer
science and visual design.

4111111

PANDORA
OPENS UP
DATA
Pandora will
sweeten its
proposition

for artists with a new plan to
provide them with a raft of
valuable streaming data. The
Internet radio leader, which
has been accused of paying
low royalties, will introduce
a new dashboard for artists
offering information including
how many times their songs
are streamed or "liked" and
where. The dashboard will also
provide demographic data
including gender and age.

BRONFMAN
EXITS
BOARD
Edgar
Bronfman
Jr.'s last ties

with Warner Music Group
have been severed. The
third -place major's former
chairman/CEO, who stepped
down after Access Industries
acquired WMG in 2011, has
now left his seat on the board
of directors. Bronfman is said
to have played a key role in
Warner's recent acquisition of
Parlophone Music Group and
leaves the company as that
deal nears completion.

431 BILLBOARD I MAY 25, 2013



0

NEW ORLEANS JAll &

HERITAGE FESTIVAL

eCtO
PRESENTED BY

FOR
JOINING

US IN TOE
FIRST

-EVER
TV BROADCAST

OF JAll FEST

ONLY
ON
aN tur

BILLY JOEL  THE BLACK KEYS  MAROON 5  JOHN MAYER  WIDESPREAD PANIC  DARYL HALL AND JOHN OATES  PHOENIX
 DAVE MATTHEWS BAND  WILLIE NELSON & FAMILY  GIPSY KINGS  BEN HARPER AND CHARLIE MUSSELWHITE  BAND OF
HORSES  GARY CLARK JR  ANDREW BIRD  DIANNE REEVES  TROMBONE SHORTY & ORLEANS AVENUE  BONERAMA 
MARCIA BALL  AARON NEVILLE  ALLEN TOUSSAINT  IRMA THOMAS  THE NEVILLES  GALACTIC  IVAN NEVILLE'S

DUMPSTAFUNK  BETTER THAN EZRA  JOHNNY SKETCH  MARC BROUSSARD  LAURA BELL BUNDY 
THE MAVERICKS  LITTLE BIG TOWN  NEW ORLEANS BINGO! SHOW  COWBOY MOUTH  ANDERS OSBORNE

 THE DIRTY DOZEN BRASS  WAYNE TOUPS & ZYDECAJUN  THE METER MEN WITH PAGE MCCONNELL

0

0
SEE YOU NEXT YEAR ON AXS TV

0



TOPLINE

RIAA continued from p.4

RIAA counts streams only from services that com-
pensate labels. Among them are video services
YouTube and Vevo and audio services Spotify,
Muve, Rhapsody, MOG, Xbox Music and Slacker.

The digital -era songs with the highest certi-
fications are some of the most popular videos.

"Baby" is the second -most -watched video on
YouTube. Eminem's "Love the Way You Lie,"
featuring Rihanna, now 11 -times -platinum, is
fourth all-time on YouTube with more than 56o
million streams globally. (For certification pur-
poses, only streams that originate in the United
States are counted.) Now 10 -times -platinum,
Lady Gaga's "Bad Romance" is eighth with
nearly 519 million streams. Two spots below

"Bad Romance" is Carly Rae Jepsen's nine -
times -platinum "Call Me Maybe."

The addition of streaming data meant there
are 11 gold, 18 platinum and 27 multiplatinum
new Digital Single Awards. Of those songs, t1
received their first Digital Single Awards. Lana
Del Rey's "Video Games" and the Weeknd's

"Wicked Games" were among the six new gold
certifications. The new platinum certifications
include Aerosmith's "I Don't Want to Miss a
Thing" and Andy Grammer's "Keep Your Head
Up." Meanwhile, Whitney Houston's "I Will Al-
ways Love You" rose to double -platinum.

Adding streaming numbers to certifications
was "easy to decide as a matter of principle" but
much more complicated from a procedural stand-
point, RIAA chairman/CEO Cary Sherman says.
The organization gathered a group of label mar-
keting, business and data -analysis executives for
a yearlong effort to decide how streaming num-
bers should be integrated into certifications.

Sherman explains that the gold and platinum
certification program has always been based on

"the consumer saying he or she wants a particu-
lar piece of music." For decades that demand
was represented by purchases, but today con-
sumers can vote with both their pocketbooks
and clicks. But the RIAA decided to count
streams only from "pull" services like Spotify
because the intent behind them is similar to
a purchase. Streams from "push" services, or
noninteractive Internet radio services like Pan-
dora, are excluded because they don't reflect
the same intent.

Once the RIAA decided to include on -
demand streams, the inclusion of video on -
demand streams followed. Sherman says the
decision was made easier by how people use
such video services to discover and experi-
ence songs. Whether the stream comes from
an audio or a video service, a person has cho-
sen to hear a specific song.

Not all music videos are counted. The RIAA
chose not to include user -generated content
and count only streams for a song's official vid-
eo. "We spent a lot of time on this one, because
UGC is a very important component of stream-
ing these days," Sherman says. To keep in line
with principles behind certifications, the RIAA
will count only streams that resulted from the
artist's creation and not reward those that may
have resulted from the UGC video itself. (Bill-
board counts both official and UGC videos for
its Billboard Hot too chart.) 0

Midem 2014
has been
rescheduled.
The annual
music
business
confab will
take place
Feb.1-4,
2014, in
Cannes.
Organizers
were
concerned
about a
possible
overlap with
next year's
Grammy
Awards.

DIGITAL

Streaming War
Breaks Out
Google beats Apple to the punch with
All Access subscription music service
By Alex Pham

oogle, in its drive to conquer all Internet platforms,
rolled out the latest piece of its plan: All Access, an
on -demand music streaming service akin to Spotify
and with a radio feature to rival Pandora.

In debuting the service for U.S. listeners, the Moun-
tain View, Calif. -based technology giant has bigger targets than Spo-
tify in its sights. It's aiming squarelyat Apple andAmazon. BothApple
and Amazon are looking to find ways into music streaming, though
Apple is furthest along with its pursuit of an Internet radio service,
having sewn up a deal earlier this month with Universal Music Group.

Google, however, beat them to the punch with All Access,
which combines its music locker service with personalized radio
streaming and on -demand access to "millions" of tracks licensed
by UMG, Warner Music Group and Sony Music Entertainment as
well as deals with key publishers including Sony/ATV. The ser-
vice will initially be available only in the United States, but will
eventually be rolled out to other countries.

Labels hailed Google's entry into the market, crowded as it is
with Sony Music Unlimited, Microsoft's Xbox Music, Rhapsody,
Slacker, Rdio, Cricket's Muve Music and, later this year, a newly
launched service from Beats Electronics.

Industry sources are privately predicting that all music stream-
ing-including on -demand, radio, video and user -generated

content-could account for as much
as one -quarter of all label revenue
by as soon as next year. Streaming
subscriptions are growing the fast-
est-from $700 million in 2011 to $1.2
billion in 2012, adding $5oo million
in new revenue to the music industry,
according to trade group IFPI. Down-
loads grew more slowly, from $4 bil-
lion in 2011 to $4.1 billion in 2012.

The promise is that Google, which
measures its audience in the billions,
can help grow awareness and demand
for what has been a small, albeit grow-
ing, market for subscription music ser-
vices whose paying subscriber base is
only around zo million globally.

"Even if Google can convert a minus-
cule percentage of its vast audience to

All Access, it will be considered a huge success," Mid-
ia Consulting principal analyst Mark Mulligan says.

Google is charging $9.99 per month, after a 3o -day
free trial. Those who sign up before June 3o get a dis-
counted rate of $7.99 per month. It doesn't feature an
ad -supported free tier similar to what Spotify offers.
This makes All Access one of only a handful of Google
products that don't rely on advertising revenue.

Google VP of digital content Jamie Rosenberg says
the company chose the ad -free route because stream-
ing services are among the fastest -growing part of the
music market. "And, yet, the segment is very much in
its infancy," he says. "If you add up the total number
of users across the world, that number is still small."

Google could raise awareness of music stream-
ing overall through its Android platform, search
capabilities and Google Play store, which just
surpassed 48 billion app downloads-Z.5 billion
of which happened in the last month. In addition,
Google also owns YouTube, which attracts 2 billion
unique viewers per month.

Paul Vidich, an investor and adviser to music start-
ups, says Google could take advantage of the scale of
its various services by linking YouTube more closely to
All Access. Label sources say Google's deals cover on -
demand and radio streaming, locker services, down-
loads and YouTube videos-all tied to big advances.

Some industry watchers feel there's a reason why
the category hasn't taken off: the price. Most music
on -demand services charge around $10 per month
for premium access compared with Netflix's on -de-
mand video service that charges $8 per month.

Perhaps this doesn't matter just yet to Google,
which is looking to build a broad platform for media,
of which music is but one piece. With All Access in
place, Google can now claim it has a complete offer-
ing for digital music, from cloud storage, a down-
load store and streaming radio to on -demand ac-
cess, unlike, say, Apple.O

Apple. Google's one-two
punch with All Access and,
a week earlier, YouTube paid
subscriptions, puts the heat
on the Cupertino, Calif. -
based company to launch
its own streaming option.
The competitive f ires may be
further stoked as Goog le's
shares soared past $925 while
Apple's hover below $450, well
off its 2012 high of $700.09.

Rival streaming services.
Google could have easily
wiped out other services
by offering a free, ad -
supported tier. Instead, its
decision to price All Access
at $9.99 per month gives
pure -play services like
Daniel Ws Spotify, Rdio,
Slacker and Rhapsody
some breathing room.

Labels. In the war among
Google, Apple and Amazon,
the music industry plays the
happy part of arms dealer
to all sides. Google's entry
into what has been thus
far a niche market will help
increase music consumption
and, perhaps, draw in the
more casual listener who's
been so elusive thus far.
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The CW TV
network
and Clear
Channel
are teaming
up for TV
broadcasts
of four Clear
Channel
event
franchises,
including the
iHeartRadio
Festival in
Las Vegas in
September
and the
Jingle Ball
concert
series in
November
and
December.

TOURING

Tickets To Go
How tablets and smartphones
affect concert fans' purchasing
behavior
By Ray Waddell

Live music fans are embracing mobile at a
remarkable pace. According to Live Nation,
14% of Ticketmaster sales in North America
were purchased on mobile platforms in 2012,

double the number that did so in the previ-
ous 12 months. In March, Live Nation for the first time
sold more than 1 million tickets worldwide on mobile
platforms, a trend the company expects to accelerate.Year,overyear, attendance at Live Nation events is up
26% through April, and Ticketmaster sales are up 8%,
the company revealed in a recent earnings report. Live
Nation COO Joe Bechtold expects the convenience of
mobile ticketing to lead to further increases in ticket
sales. "We know from early data that a traditional e-
mail [blast] converts online at io%-15%," Bechtold
said during Live Nation's May 7 earnings call. "When
you start sending out mobile alerts, they're converting
somewhere in the 2o%-30% range, because you're de-
livering a content -rich message with immediacy."

The holy trinity of mobile platforms as they relate
to live music is discovery, purchase and access. Live
Nation research indicates that more than two-thirds of
fans use their smartphones to search for events, while
59% are interested in not only buying tickets on their
smartphones but also using an efficket on their device,
and 47% would buy concessions the same way.

And it's not just young fans buying tickets on
mobile platforms. "We sold out a Paul McCartney
show in Canada on a mobile presale," Bechtold said.

"Young and old, the consumer looks at it as an effi-
cient channel. We love it, because we get to take all
of the same economics to that channel, and we get
to start directly communicating with use of mobile
alerts and bringing email to live conversion on your
mobile phone. We think it will be a big part of the
future of how we increase our conversion rate."

77%
Their Smartphones in 2012

38%
Bought on

Their Smartphones in 2012
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Using E -tickets on
Their Smartphones

in 2012

47%
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Buying Food & Drinks
on Smartphones

64%
years bed For Events
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of 150,000 live event attendees in North America

34% 14%
All User Traffic
to Ticketmaster

in 2012

Asked by analysts what percentage of sales might
move from the desktop to mobile within the next few
years, Bechtold replied, "It's only limited right now by
the adoption of the ecosystem versus the consumer, so
[increased sales will come] as you see all ticket compa-

All Sales on
Ticketmaster

on 2012

nies-ourselves included-ramping up our apps, our
transferability and, more importantly, all of the scan-
ner equipment needed at the venues. Over the next few
years, you'll see mobile sales double and triple fairly
fast as the system catches up to the consumer." 0

Sony Gets
The Call
Activist investor Dan Loeb
calls Sony Corp.: You're
breaking up
By Yinka Adegoke

INFOGRAPHIC BY JONATHAN PETERSEN

Sony Corp.'s entertainment assets, including the world's second-
largest recorded -music group Sony Music Entertainment and half of
No. t music publisher Sony/ATV, could be spun off from its corporate
parent if the board heeds a call from a hedge fund billionaire to break
up the Japanese electronics giant and revitalize its fortunes.

Dan Loeb of Third Point laid out the strategy in a letter to the Sony
board that went public recently. Loeb, who has amassed a 6.5% stake
in Sony, called on CEO Kazuo Hirai to spin off 15%-2o% of SonyEnter-
tainment (including Sony Pictures). But ratings agency Fitch followed
up by suggesting Sony would in fact need to spin off the entire t00% of
its entertainment assets in order to derive the kind of financial benefits
that could improve the Tokyo -based company's long-term outlook.

Putting Sony Music and Sony/ATV assets out in the public in
any way is bound to attract interest from financial and strategic

investors. And despite several years of cost-cutting, going public
could lead to even more cuts.

Loeb argues that the entertainment assets could generate better
operating profits under the harsh spotlight of public markets. While
the music assets generated 8.4% in operating margins on revenue
of $4.7 billion in the fiscal year that ended March 31, Sony Pictures
generated just 6.5% on revenue of $7.8 billion. Even though the en-
tertainment assets are a relatively small part of the $7o billion -a -
year business, they have contributed a decent amount of cash flow
to Sony Corp., which just posted its first profit in five years.

The company has long denied speculation it will sell its enter-
tainment assets, but such recent moves as a surprise decision to
sell its U.S. headquarters in New York for $1.1 billion has left Sony
America insiders skeptical.0
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LATIN

Latin's Dual
Stream
Labels push more mainstream acts and
hits to Spanish -language audiences
By Leila Cobo

n early May, Univision Radio premiered an exclusive Spanish -
language version of Ariana Grande's single "The Way" (Repub-
lic) on 14 of its U.S. stations.

It wasn't the first time Spanish -language radio played Span-
ish renditions of English -language songs or even the first time it

featured mainstream acts on the airwaves.
But the move is the most recent example of an increasing willing-

ness on the part of both media and labels to promote mainstream acts
to Latin audiences.

Aside from Grande, several other new, home-grown acts signed to
mainstream labels are getting-by design-considerable attention in
the Latin world. Cuban -American singer/rapper Kat Dhalia, signed
to Sylvia Rhone's Vested in Culture label, is being worked in the Latin

language version of her single "Gangsta." The same goes for Mexican -
American pop singer Becky G, signed to Dr. Luke's Kemosabe label.

On its end, Universal Music Latino is helping push Grande and Nata-
lie Cole's upcoming Spanish -language album (on Verve). The label has
also successfully released Spanish -language versions of albums by An-
drea Bocelli and 11Volo, the latter holding the No. 2 spot on Billboard's
Top Latin Albums chart.

"We're working hand in hand with our sister labels who obviously see
huge potential in the growing Hispanic market," says Universal Music
Latino/Machete managing director Luis Estrada, who in recent years
also worked Nelly Furtado's Spanish -language debut and currently co -
promotes Enrique Iglesias with Republic.

"There's much more collaboration going both ways," Sony Music
U.S. Latin managing director Nir Seroussi adds, noting that earlier
this year, the label signed Prince Royce to a joint deal with RCA.

"I feel like domestic labels aren't afraid of the 'Hispanic' artist ... I

wouldn't say that there's been a tipping point as far as
working with them, but my challenge in the past was
that when you said 'Latin,' it was like an insurmount-
able wall ... And I feel the walls are definitely not there
anymore."

The notion of promoting music across Spanish -
language and mainstream media platforms isn't new.

erally applied to those few artists like Iglesias, Shakira
and Marc Anthony who were successful in the Latin
marketplace and later crossed over to the mainstream
market. But aside from the handful of Latin acts-like
Gloria Estefan and Jennifer Lopez-who had success
in both markets to begin with, few mainstream artists
were seriously worked in the U.S. Latin market outside
of specific tracks.

"The difference today is these kids that maybe speak
Spanish at home but their friends are speaking Eng-
lish," and their tastes lean mainstream, Republic exec-
utive VP Charlie Walk says. And thanks to social media,
those tastes can be immediately measured.

With Grande, the notion to record in Spanish stem-
med from research on "The Way."

"One of the main reasons the song is exploding in

the rhythmic format, according to our programming
friends, is that the Hispanic female numbers for the
research on this record are massive," Walk says. Once
Grande tweeted that she was releasing a Spanish ver-
sion of the song, there was a deluge of comments from
Latin fans thanking her.

Walk was one of several executives who placed his

woos, but that movement never quite took off. Today,
U.S. Hispanics number 52 million, making up 16.7% of
the population, with most of the growth coming from
U.S.-born Hispanics versus immigrants. Plus, the ad-
vent of social media has changed the game. "There are
no walls anymore," Walk says.

In practical terms, when a mainstream label seeks
help from a U.S. Latin label, it is asking for guidance
into that market.

"We create a plan that complements what they're do-
ing," says Seroussi, and often, the media opportunities
can be quite spectacular. Dhalia and Becky G, for ex-
ample, were featured in a Univision special announc-
ing the nominees for the upcoming Premios Juventud
awards, while II Volo performed at the Billboard Latin
Music Awards in April. 0

II Vole is one
mainstream
act who
has been
successful
with a
Spanish -
language
release.

Music For TV
`Made in Mexico' and 'Made in
the USA' meet at the upfronts as
music takes key role

The major U.S. Hispanic TV networks struck a balance between
Mexican -made and -targeted content and programming developed
for new U.S. Hispanics at their annual upfront presentations in New
York the week of May 12. Through it all, music emerged as a more
important component than in previous years, spotlighted by new re-
ality series and also by new production alliances.

Univision, the country's leading Spanish network, featured a per-
formance by Enrique Iglesias-who also headlined a May 14 show as
part of Univision Radio's H2O private concert series-and a surprise
appearance from film director Robert Rodriguez.

Rodriguez was there to announce a partnership between Univision
and his new English -language cable network El Rey, for which Univi-
sion will run back -office operations, sales and distribution. El Rey's
first project will be a series based on Rodriguez's 1996 film "From
Dusk Till Dawn."

Aside from its gigantic telenovela roster, Univision's new offerings
include "Va Por Ti," a new music reality show co -produced with Tele-
visa where 12 superstars will mentor 12 amateur singers competing for
a place on Univision. UniMas, the company's new bilingual network,

will air "Los Heroes el Norte," a comedy series based on the adven-
tures of a five -piece nortefio band.

Elsewhere, Telemundo featured a performance by Marc Anthony
and announced a new partnership with Ryan Seacrest Productions to
produce a new music reality program, tentatively titled "Duelo Musi-
cal: Super Estrella," in which -big name acts compete against each oth-
er, as well as season two of "La Voz Kids." Telemundo will also reprise
its Premios Billboard de la Musics Mexicana this fall. Plus, in a nod to
its bilingual, home-grown audience, the network will launch Fluency,
a multiplatform studio to develop and produce programming for bi-
lingual audiences.

Telemundo sister station mum will add reality series "Horosco-
pos"-featuring sisters Vicky and Marisol Terrazas of regional Mexican
act Horoscopos de Durango-to its roster of music -based reality shows.

Bilingual network Tr3s announced a new "MTV Unplugged" fea-
turing Guatemalan star Ricardo Arjona. The network also recently
launched "En Tour," a reality series on the makings of a tour. Tr3s'
news was punctuated by a high -profile performance from urban star
Daddy Yankee.-LC
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MY

Day
Justin Shukat

President
Primary Wave Music Publishing

Justin Shukat oversees a publishing repertoire that in-
cludes the catalogs of icons like Nirvana, John Lennon,
Hall & Oates, Chicago and Steven Tyler; writers like
Gregg Alexander, L.P. and Orange Factory Music; and
opportunities in synch licensing for TV, film and com-
mercials. Parent company Primary Wavejust inked a new
round of funding with longtime financial partners Credit
Suisse and SunTrust Bank, worth more than an estimat-
ed $315 million, designed to fuel future acquisitions and
growth. Based in New York, Shukat was on the road in Los
Angeles earlier this week for the BMI Pop Awards.

I'm still on East Coast time, so my day started atthat

nM
hour. I got to work at 6 and worked for about an hour
editing a speech l'rn giving in New York on May 16 for a

charity event I'm hosting called Jacob's Cure.

4)
!started reviewing the music submissions we got last
week for unsolicited materials from writers submitting
songs for the last three to four days,

Met Ryan Tomlinson, who runs Skee TV. We had
breakfast at the Urth Cafe. We were discussing a

nm
strategy where we could leverage content on their

platforms using some of our management clients. Ryan and I
then went by the Skee TV headquarters to meet with DJ Skee
at their recording studios to talk about all the projects he has
coming up.

5.30

0.20

Had a call with my attorney Jonas Herbsrnan to look
at all our outstanding deals that we're closing. One of
them is a project with Michael Caplan, a veteran A&R

guy who signed everything from Matisyahu to Ginuwine, who
has a new venture called Elm City Music.

Myself and Tiffany Starr, who's our senior director of
creative, headed to Paramount Recording Studio to
meet our client Jeremy Skaller of Orange Factory Music.

He has a current single with Jay Sean and another song coming
from Big Time Rush.

(1)Phone interview with a potential candidate for a
synch producer position that opened up. We started out
as a catalog acquisition business, but now we have more

synch people per copyright than any of the majors do.

®Tiffany and I took one of our newest writer signings,
Constantine Chavez, to dinner. He co -wrote Sean
Kingston's current hit single, "Beat It."

Met my buddy Jaron Lowenstein at SoHo House to
have a drink with one of the bands he's managing, Early
Morning Rebel. Was a great way to end the night.

-Andrew Hampp

Justin
Shukat

photographed
at Tres in the

SLS Hotel
Beverly Hills.
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The Deal
Jammin' With
The Brand
WHAT: As the 3o th anniversary of Bob Marley's iconic Legend
looms, new projects are rolling out to celebrate the milestone. On
May is, Hyundai began airing a commercial called "Signs" that pre-
miered a remix of "Three Little Birds" by Stephen Marley and ra-
dio DJ/producer Jason Bentley. The track will also preview Legend:
Remixed, a Bentley-curated compilation due in June on Island/Tuff
Gong/Universal Music. Enterprises and featuring remixes of is of
the 16 tracks on Legend. Other acts include RAC, Nickodemus and
Ziggy Marley, who contributes a new version of "Redemption Song."
A documentary on the making of Legend: Remixed will bow this sum-
mer, also supported by Hyundai. And on May 2, Marley Beverage
launched a competition called Marley's Music Uprising to search for
artists in the tradition of Marley himself. (The competition was cre-
ated in partnership with Billboard Group's Sonicbids.)

WHY: Released in 1984, Legend has sold 11.3 million copies in
the United States since 1991, making it the ninth -biggest seller of
the Nielsen SoundScan era and the second -biggest hits set after
the Beatles' 1 (12.2 million). In the last two years alone, its stock
has grown, with sales of 246,00o in 2011 and 267,000 in 2012. Year
to date, it's sold 90,000. That's why UMe took a mass -market ap-
proach for the anniversary. "We wanted to show how much Bob's
music has touched and impacted generations of people at the top
of their game right now," says Chris Monaco, senior VP of strategic
marketing and brand development at Universal Music Group.

WHO: Marley's children are leading their father's fervent estate
activity, with Stephen and Ziggy playing particularly busy roles in
the Hyundai campaign, Legend: Remixed and Marley's Music Up-
rising. That Hyundai got involved at all, as a first -of -its -kind brand
partner for the Marley estate, was the result of synergistic timing.
Dominic Sandifer, president of music marketing agency GreenLight
(a division of Red Light Management), helped facilitate the docu-
mentary and remix program with UMe. Hyundai VP of marketing
Steve Shannon had been working with ad agency Innocean on a
campaign that would promote its new Assurance Connected Care
feature, an in -car customer service program similar to General Mo-
tors' OnStar, and was advised that the campaign should boil down
to one simple refrain: "Don't worry about a thing, because every-
thing's gonna be all right."

IF: Should Legend: Remixed connect with young listeners and be-
come a top seller in its own right, it could kickstart other extensions
in the works beyond the documentary. "We have a lot more planned
in the next year of that anniversary," UMe president Bruce Resnikoff
says, pointing to possible live shows. "Legend sells over 200,000 re- The 30th -anniversary celebration of Marley's
cords a year, and that says more about the record than anything else.
It's constantly being embraced by young people and young artists- Legend includes projects like a Hyundai ad
that's what makes it so special. It is something we're selling to old
fans and bringing in new fans every year." -Andrew Hampp that contains a remix of "Three Little Birds."

Legacy acts. Marley may not
have a Vegas show like Elvis
Presley, a from -the -vault
rarities album (.1imi Hendrix)
or an in -the -works biopic
(Janis Joplin) to his name, but
a high -profile ad campaign,
remix compilation and music
competition are all sawy
ways to celebrate what he's
best known for-his music. 1/44eVs

Synchs. Marley is part of an
elite category of musicians,
dead or alive, who rarely
approve their music for
licensing-Led Zeppelin,
Guns N' Roses, the Beatles,
Nirvana and Prince are
among those acts. But
exceptions can always be
made for the right treatment.

Estate lawyers. Estates
are always looking for new,
innovative ways to exploit their
catalogs and update their
artists' image and relevance.
Executives like Jeff Jampolat
tempo! Artist Management,
which reps the estates of
Joplin, Jim Morrison and
Tupac Shakur, are constantly
exploring every option.
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MARLEY BY THE NUMBERS 9 Legend is the ninth -
largest -setting album of the
Nielsen SoundScan era.

11 3 nn Copies sold of
Legend since 1991

EXECUTIVE TURNTABLE
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Tommy
Nappi
photographed
at Roadrunner
offices in New
Not

LUDT '
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RECORD COMPANIES
Top 4o promotion veteran Tommy Nappi has
been tapped as VP of promotion at Roadrunner
Records. Most recently serving as VP of top 4o/
rhythm promotion at Warner Bros., he'll oversee
pop promotion for Roadrunner, Fueled by Ramen
and select artists on Atlantic. Nappi is working on
releases by Paramore and Twenty One Pilots, and
in the coming months will focus on new projects by

Travie McCoy and Panic! at the Disco. He's espe-
cially excited about Fueled by Ramen duo Twenty
One Pilots, whose single "Holding On to You" rises
13-11 on Billboard's Alternative chart. "We're go-
ing to try and cross it over to top 40," Nappi says.
"Taking what's happened on the rock and alterna-
tive front to the next level is key." Nappi is based
in New York and reports to Roadrunner/Fueled by
Ramen GM Mike Easterlin and Roadrunner senior
VP of pop promotion John Boulos.

Island Def Jam Music Group promotes Shawn
"Pecos" Costner to executive VP of Def Jam Re-
cordings. He was senior VP.

Epic Records names Michael "Sha Money XL"
Clervoix executive VP of urban A&R. He was se-
nior VP of A&R at Island Def Jam.

Universal Music South East Asia president
Sandy Monteiro expands his responsibilities to in-
clude the new role of head of new business for Asia
Pacific.

RCA Nashville promotes Matt Galvin and
Elizabeth Sledge to director of regional promo-
tion. They were managers.

PUBLISHING
Big Deal Music names Dale Bobo senior VP in
Nashville. He owned Dale Bobo Music Direction.

RELATED FIELDS
Lucas Keller, Sheri Howell, Cameron Hopkins
and Thomas Scriven launch Los Angeles -based
music management and publishing company Su-
perKollider. It will also focus on experiential and
entertainment marketing for brands.

-Mitchell Peters, exec@billboard.com

Universal
Music Group
outpaced
parent
company
Vivendi in
the first
quarter as
its revenue
came in at
E1.1 billion
($1.4 billion),
up 13.5%
compared
with first-
quarter
2012.
Revenue was
bolstered by
better-than-
expected
results f rom
EMI labels
and partially
offset
by lower
revenue in
Japan.

Further Dealings
Entertainmentlawfirm Manatt Phelps
& Phillips announced that it is launching
a digital media practice and an invest-
ment fund targeting early -stage startups.
Manatt, whose legal clients include Sug-
arland, the Eagles, INgrooves and BMI
Rights Management, also appointed
Peter Csathy to head up the invest-
ment arm of Manatt Digital Media
Ventures. Csathy was previously chief
executive of Sorenson Media and,
before that, SightSpeed. He was also
president/COO of Musicmatch, a
digital jukebox and streaming music
service that Yahoo acquired in 2004 for
$160 million. A graduate of Harvard
Law School, Csathy began his career as
an entertainment attorney for New Line
Cinema and Universal Studios. The Los
Angeles -based firm's digital media prac-
tice will be headed up by T. Hale Boggs,
a Manatt partner who specializes in
corporate, finance and venture capital
issues.... The European Commission

approved the acquisition of Parlophone
Label Group by Warner Music Group.
In February, WMG purchased PLG from
Universal Music Group for .f487 mil-
lion ($765 million) in an all -cash transac-
tion. After the deal was approved, PLG
CEO David Kessler announced that
he is stepping down from his post. In a
statement, he said, "I welcome the Eu-
ropean Commission's approval of the
acquisition of Parlophone Label Group
by Warner Music. It marks a significant
milestone for both businesses and the
music industry overall. The combined
position of WMG and PLG in the market
will provide a strong competitor to the
other majors and the creative successes
of PLG, which continue to flourish-Ga-
brielle Aplin is on course for a high debut
chart position in the U.K., and Pablo Al-
boran is at No. a on the Spanish album
chart-demonstrates the strength of
talent that WMG is acquiring." ... Third
Man Records, the Nashville -based la-

bel and vinyl manufacturer founded by
Jack White, announced a partnership
with another Nashville -based label, Sun
Records, in order to reissue the iconic
label's vast catalog of classic, influential
American music. Third Man will reissue
Sun's catalog on 45 RPM 7 -inch singles,
the dominant format during the period
in which Sun held sway. The first reis-
sues to come out of the partnership will
be three early singles from Rufus Thom-
as ("Bear Cat" backed with "Walking
in the Rain," released in 1953), the Pris-
onaires ("Baby Please" b/w "Just Walkin'
in the Rain," released in 1953) and John-
ny Cash ("Get Rhythm" b/w "I Walk
the Line," released in 1956). In keeping
with Third Man's practice of producing
visually striking, but severely limited,
runs of its records, 3.50 copies of each
of the first three Sun reissues will be
produced on yellow -and -black drip vi-
nyl, which the label writes is "lovingly
called sun -ray vinyl."

Don Law,
Live Nation
New
England
senior
VP Dave
Marsden,
Donnie
Wahlberg,
Jared Paul
and House
of Blues
Boston
president
Amy
Lattimer
(from left)
at the One
Fund Benefit
concert
press
conference.

409k Copies sold of
Legend in 2012

GOOD

Works
Boston Strong

Boston native Donnie Wahlberg attended high
school not far from where two bombs went off
during the Boston Marathon on April 15, killing
three and injuring hundreds. Wahlberg, an actor
and longtime member of New Kids on the Block
(NKOTB), received the news while filming his CBS
police drama "Blue Bloods" in New York.

"My initial reaction was, 'What can I do? Should
I walk off set here in New York, get on a plane and
go to Boston and start volunteering my time?"' he
recalls. "But the bad guys were still out there, so all
that stuff had to wait."

After the situation was contained, Wahlberg
called NKOTB manager Jared Paul about setting
up an all-star benefit concert to aid the victims
of the bombings. The result was Boston Strong,
scheduled to take place May 3o at Boston's TD
Arena, featuring donated performances by
NKOTB, Aerosmith, Jason Aldean, Jimmy Buffett,
Dane Cook, Godsmack, the J. Geils Band, Carole
King and James Taylor, among others.

Net ticket proceeds from the sold -out concert
will benefit the One Fund Boston, which was set up
by Massachusetts Gov. Deval Patrick and Boston
Mayor Thomas Menino to aid those most affected
by the bombings.

"There are so many people stepping forward
who want to donate their talents in any way they
can," Wahlberg says. "The problem for us will ulti-
mately be how we can make sure everybody's voice
is heard on the stage that night."

Don Law, president of Live Nation New Eng-
land, which is producing Boston Strong, says the
event will also feature an exclusive reading by poet
Richard Blanco.

"He's writing a poem about the bombing, which
he'll read for the first time at the LTD Arena]," says
Law, a veteran concert promoter in the market.
"Then he's going to publish it with all proceeds going
to the One Fund Boston." -Mitchell Peters
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Think Tank
ED CHRISTMAN

Bricks And Clicks
NARM's digital evolution
has been impressive, but
talk about vinyl was one
of the hottest rumors at its
convention

ABM's Music Biz convention, held May 6-9 in Los An-
geles, may not have had the sizzle that music industry
events are known for, but it covered a lot of things that
matter, if the industry is ever going to grow healthier.

NARM has successfully transitioned itself from a
brick -and -mortar trade group into an organization helping to build
the digital highway. While that may seem like a dramatic transforma-
tion, NARM was able to make those changes while remaining true to
its own mandate of helping trade partners solve common problems.

So instead of assisting the industry in building an efficient physical
distribution pipeline like it did from 1958 through b000, it's now help-
ing the music biz create a digital infrastructure.

One way it's doing this is by trying to get the industry focused on an
unsexy topic like metadata with a two-day summit on the subject, driv-
en by Bill Wilson of NARM/DigitalMusic.org (NARM's digital arm).
Like the NARM convention nowadays, metadata may not be sexy, but
it's a topic that matters to the industry's future economic health.

In fact, digital -related talk dominated the convention, comprising
as much as 75%-8o% of the programming.

Peter
Griffith,
CEO of
Alchemy
Networks,
which
operates
the paid
subscription
channel
Rap Battles
Network on
YouTube.

The digital thrust has been so dra-
matic that NARM appears to be losing
its luster to some of the large brick -
and -mortar players, some of which
were surprisingly absent for the first
time. Music merchants like Best Buy,
Target and Trans World Entertainment
weren't in attendance.

Despite the absence of such mer-
chants, physical product and record
stores were still the hot topics at the
one-on-one meetings, which remain
the heart of the conference. And chat -

ALEX PHAM

Getting Paid
YouTube is rolling out
subscriptions-but who
will pay?

ouTube debuted its paid subscription model on May 9,
reigniting a decades -old debate about just what types
of content viewers would pay to see online.

The simple answer is high -quality, exclusive content
not available elsewhere, especially when well -suited

to the economics of the Internet: niche content that caters to pas-
sionate, albeit small, communities.

An inventory of the 3o initial channels that put their content behind
the YouTube paywall gives an idea of who these communities might
be. There are channels for woodworkers, Harley-Davidson owners
and "true car lovers." Many feature how-to instructional videos, but
some also offer entertainment. Two channels feature wrestling-
UFC Select and TNA Impact Wrestling Plus.

How does this apply to music? Take Rap Battles Network, which of-
fers live streaming and archive videos of rap battle events for $2.99 a
month. The community is made up of urban youth who use rap battles
as a form of expression. Top rappers square off at live events, much
like wrestling or boxing. While rap battles have been around since the

ter about physical developments making the
rounds at the convention also dominated
informal discussions at the bar and during
dinners, sources say. So, while physical may
not have been a part of the public agenda, it
still seems to pervade the convention's over-
all fabric.

Ironically, one popular rumor at the con-
ference concerned, of all formats, vinyl.
Now, thanks to the overwhelming success
of Record Store Day, vinyl is once again a
part of the industry's economic discussion,
if only as a growing, healthy niche.

One rumor had Target supposedly figur-
ing out how it can get a piece of the vinyl
business. Another rumor, which caused
much consternation among label and dis-
tribution folks, was that Amazon is alleg-
edly demanding vinyl albums be individu-
ally packaged in cardboard shippers so
that when an order comes in, all the online
store has to do is affix an address sticker

and postage, and then mail it. And, if suppliers don't encase vinyl
albums in shippers, Amazon will charge $1.44 per unit, according
to sources, who complain that it's an attempt to shift the merchant's
cost to the music manufacturers. (For more on this topic, as well as
other unconfirmed NARM rumors, stay tuned to Billboard.biz.)

When Universal Music Group Distribution CEO Jim Urie was pre-
senting NARM president Jim Donio with an award acknowledging his
25 years with the trade group and 10 years at the helm, he noted that
the executive started the same year-1988-that the CD overtook vinyl.

"That trend seems to be reversing itself, even as we speak," he joked. 0

TAKEAWAY: Building a digital infrastructure is essential to the future
of the business, but NARM hasn't given up on traditional distribution.

1970s, it's enjoyed a global renaissance thanks to online video. One of
the most popular rap battle channels, with more than 279 million views
and nearly mo,000 subscribers, is FlipTop, based in the Philippines.

What's more, fans of rap battles have already demonstrated their
willingness to pay. At one event in November dubbed "World Domi-
nation 3" and produced by Canadian company King of the Dot, an es-
timated 5,000 viewers paid upwards of $23 to watch the battles online.
The Rap Battles Network, operated by Alchemy Networks CEO Peter
Griffith in Los Angeles, is betting those viewers won't blink when it
comes to paying $25 a year to access more than a dozen live events.

During the next few months, as YouTube rolls out the subscription
option to more channels as a "self-service" tool, content creators must
weigh the potential revenue from subscriptions against any losses re-
sulting from an exodus of viewers who balk at a paywall.

The analysis will depend on the channel's target audience. Al-
chemy's viewers are somewhat used to paying to access live con-
tent. Other channels on the list target young children, such as Jim
Henson Family TV and Sesame Street, tapping into parents' will-
ingness to pay for high -quality, ad -free content.

For others, the proposition is much riskier and perhaps not worth
taking. Musician Jack Conte, whose YouTube music channel has
more than 130,200 subscribers, says his fans would be "really upset
with me" if he made his videos visible only to paying subscribers.

"The whole idea behind YouTube is accessibility and openness,"
Conte says. "As a consumer, I'm used to paying for explosions, sex
scenes, helicopters, big -name actors. I'm not used to paying for
choppy jump -cut vlogs-the kind I make! It's a different language-
one that's always been free." 0

TAKEAWAY: YouTube is betting a small pecentage of its monthly
1 billion visitors will help support a dual revenue stream model.
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Clear
Channel's
iHeartRadio
has
surpassed
30 million
registered
users less
than two
years after
launching
its current
version. The
milestone
puts
iHeartRadio
at roughly
15% of
Pandora's
200 million
registered
users in
the United
States,
Australia
and New
Zealand,
although the
service fully
launched
in the
latter two
countries in
December.

Bruce
Ratner (right)
and lay -Z are
reteaming
in a bid for
Long Island's
Nassau
Coliseum.

RAY WADDELL

The Long Game
Not content with a world -
class venue in Brooklyn, the
Barclays Center owners set
their sights on New York's
lucrative suburbs

The aggressive and ambitious bid by a partnership led
by Barclays Center developer Forest City to trans-
form the Nassau Veterans Memorial Coliseum on New
York's Long Island sends a clear message that devel-
oper Bruce Ratner and his team aren't done launch-

ing projects in the sports and entertainment space. In fact, minus
the history and portfolio, the Barclays Center group is starting to
look more than a little like its New York rival in the arena space,
Madison Square Garden Co. (MSG), also a responder to Nassau
County's request for proposal (RFP) to reinvent sports and enter-
tainment on Long Island.

Others submitting bids are New York Sports & Entertainment,
led by developer Bernard Shereck and partnered with Global
Spectrum, and Blumenfeld Development Group, led by developer
Edward Blumenfeld and partnered with current coliseum opera-
tor SMG. Notably absent: AEG.

Forest City enjoyed a bit of an inside track on Long Island when
county executive Edward Mangano went to Ratner's team last
October for a feasibility study regarding the viability of the colise-
um and that market once the National Hockey League's Islanders
set sail for Barclays Center for the 2015-16 season. "Our feedback
was that it's a very viable market," says Brett Yormark, CEO of
Barclays Center and the Brooklyn Nets.

Forest City bases that assessment on the population (nearly 3 mil-
lion in Nassau and Suffolk counties), demographics and the belief that
Long Island is a separate and distinct entertainment market, much
like Brooklyn has proved to be since the Barclays Center opened.

"We're only getting about 7% of our fan base for the Nets coming from
Long Island, and about 13% for non -Nets events, despite the fact that

the Long Island Railroad comes to the
front of our building," Yormark says.

"On the heels of that feasibility study,
we got very excited about the opportu-
nity to do for Nassau County what we
did for Brooklyn."

Under the Nassau Entertainment
Committee (NEC) umbrella, Forest
City partnered with Guggenheim Part-
ners, owner of Billboard parent Pro-
metheus Digital Media; Yankees invest-
ment group Legends on the hospitality
side; Nets owner Mikhail Prokhorov's
former company, Onexim Sports & En-
tertainment, on the sports front; and, on
the content side, Live Nation and Jay -
Z's Roc Nation. Also onboard is Barclays
Center designer SHoP Architects.

Whether the NEC endsupwiththe bid
or not (MSG chairman James Dolan is

a powerful force in the marketplace and
SMG has history at Nassau Coliseum),
the intention for Forest City is clear: It's
just getting started in this space.

The NEC bid calls for downsizing the
arena from a capacity of about 18,000
to 13,000, with a theater configuration
of 4,000-8,000 in the lower bowl. A
15 -month construction project would
cost about $89 million. Long-term
plans call for a retail/entertainment
footprint that includes a Fillmore-sized
theater, a movie theater, a 2,5oo-capac-
ity amphitheater and 5o,000 square
feet of restaurant/retail space. The
NEC estimates total costs for the con-
tinued development to be $140 million,
with the entire project costing $229
million in private money.

On the surface, Live Nation makes
for an impressive partner on the con-
tent side but, in actuality, if Long
Island ends up with a new building
and the market responds, promoters
will be lining up to play there, and
the NEC's proposal calls for an open
shop. Operating Barclays Center gives
the NEC some nice synergy and scale
on the sponsorships and operations
sides, but still not as much as wielded
by SMG and Global Spectrum (both of
which run multiple arenas) and MSG,
which now operates venues in New
York, Boston, Chicago and soon Los
Angeles with the revamped Forum. If
the NEC has an edge, it comes from its
promise to deliver at least six Islanders
home games to Long Island per year.

"The vision Bruce Ratner and I both
share is, if we can do in Brooklyn what
we hoped, create the kind of atmo-
sphere and environment we hoped,
there certainly should be a next chap-
ter. And this is that next chapter for us,"
Yormark says.

A decision on the Nassau Coliseum
RFP is expected within 45 days.0

TAKEAWAY: Forest City is attempting to
plant a flag on Long Island, but ultimately
its ambitions could expand much further.
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TOPLINE

[QUESTIONS

Answered
Marc Geiger

Head of Music
William Morris Endeavor

What did you wake up thinking about this morning? Where's
my coffee, how many unread emails do I have, and can I work out or
do I have to go straight to email and international phone calls? The
result ended up being emails, coffee and running out to breakfast
with the head of Warner Bros. We have a large amount of agendas
and clients. So while there are long-term goals, half the time you're
trying to keep up with all the demands and responsibilities that you
actuallyneed to address. It's waking up really thinking about "I Love
Lucy" and the chocolate conveyor belt sketch. That's probably the
metaphor for life in the morning.

Describe a lesson you learned from a failure. Timing in markets
is more important sometimes than your individual effort. Don't be
too early and always stick to your game plan and focus. That came
largely from ArtistDirect and my dotcom wave -one exploits and
the crazy market conditions. I bought five companies and probably
shouldn't have bought any, because it was of -the -moment versus
sticking to your knitting. We went public the day before the market
crashed. This was in 2000 and everything was changing. I would tell
my family and friends that I felt like Christopher Columbus coming
back to Genoa after sailing around America, and everyone said when
I got off the boat, "The world is flat, you idiot."

What will define your career in the coming year? Having a
wonderful 3o -plus -year career working in my hobby, I won't let one "Timing in markets
year define my career. But the answer is, Can we beat last year's
numbers? We have really specific goals that we've laid out. So, can
we beat those goals? I can't say what they are specifically. But that
will define this year in the career.

Name a project that you're not affiliated with that has
most impressed you in the past year. I was pre-med and my best
friend is a cancer scientist. It looks like they've got the gene therapy
to where they might be able to turn off all cancer growth. In the mu-
sic industry, it's probably [Live Nation president/CEO] Michael Rap-
ino's rollup of the EDM festivals and space. I'm very impressed with
what he's doing and how he's doing it, and watching him go after a
market and get it.

Name a desert island album. It depends on the mood, but ei-
ther New Order's Substance, Neil Young's Decade, David Bowie's
Changesbowie or Pixies' Doolittle. I'm taking a desert island iPod.

-Mitchell Peters

is more important
sometimes than your
individual effort."

1. Sonos
speaker and
bobblehead
of WM E
client
DeadmauS
"Need I say
more? I live
on Sonos
at work and
home,"

2. Yoga book
"I'm getting
old. I need it
badly."

3. Lollapalooza
signed guitars
and Nine Inch
Nails' Ghosts
boxed set:
"Best work
album ever."

4. Coffee-
table books:
"Hello, I'm
Johnny
Cash."
"My kids and
some knick
knacks.
I should
probably
throw them
out-the
knick
knacks, not
the kids."

Age: 50

Favorite breakfast: "Green
No. 3. It's kale, cucumber,
parsley, ginger, celery,
romaine, spinach, apple and
my other powders."

My firstjob: "Running
the college record store,
Assorted Vinyl, and
being head of the events
committee/on-campus
promoter at University of
California, San Diego."

Memorable moment: "Frank
Black's birthday dinner in
New York with David Byrne,
David Bowie and me during
the Pixies' comeback tour in
2004. Sitting next to Bowie
all night was ridiculous."

Advicefor young artists:
"Get ready to suffer for your
art. It's now a much bigger
world and you have to do
more work."
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UJA-Federation of New York's
Entertainment, Media & Communications Division

2013 Music Visionary of the Year
Award Recipient

Rob Stringer

Friday, June 21, 2013, 11:30 a.m.

New York City

Dietary Laws Observed

For more information, please contact Steven Singer
at 1.212.836.1452 or singers@ujafedny.org.

UJA4Federation
of NewYork

Good together..

Through UJA-Federation, you care for people in need, inspire
a passion forJewish life and learning, and strengthen Jewish
communities in New York, in Israel, and around the world.

130 East 59th Street, New York, NY 10022

youth.,
of Now

111.111rfoOYorkolown

ujafedny.org

ffacebook.com/ujafedny

twitter.com/ujafedny
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COOL

NARM's
Biz -y
Season
L.A. heated up at
NARM's 2013 Music
Biz Awards, honoring
Buddy Guy with the
Chairman's Award,
and Emeli Sande, Cher
Lloyd, Jason Deriilo
and Jordin Sparks for
platinum singles.

1 Stars align to congratulate NARM
breakthrough artist of the year award winner
Emeli Sande at the 2013 Music Biz Awards
at the Hyatt Regency Century Plaza on May 9
in Los Angeles. From left: Jessica Sanchez,
Booker T. Jones, Universal Music Distribution
president/CEO Jim Urie and Sande.

2 Lucky in love: Singers and lovebirds Jordin
Sparks and Jason Derr& show the strength
of their union at the NARM Music Biz 2013
Awards Dinner Party on May 9 in Century
City, Calif.

3 Epic Records' Cher Lloyd proudly displays
her second RIAA gold award for her single
"Oath" at the 2013 Music Biz Awards. She's
flanked by RIAA chairman/president Cary
Sherman (left) and NARM president Jim
Don io.

4 She and Mr. Jones: Tom Jones and Natalie
Cole hit the red carpet at the NARM Music Biz
2013 Awards Dinner Party.

5 Elektra artist Ed Sheeran receives his first
RIAA gold album award for H at an RIAA/
WhyMusicMatters.com listening party on
May 11 in Washington, D.C. Smiling with
him are RIAA's Liz Kennedy (left) and Cara
Duckworth Weihlinger.

6 Higher education: On May 11., more than
1,000 graduates received degrees from
Boston's Berklee College of Music, its biggest
class ever. Swelling the ranks were (from left)
Annie Lennox, Willie Nelson and Carole
King (with Berklee president Roger H.
Brown), who received honorary doctorates.



"Daniel Glass really, truly cares. We
call him Uncle Danny." -Ben Lovett

ASCAP Goes Pop,
Napa Spins Rock
Mumford & Sons' Ben Lovett
honored friend, mentor and
Glassnote founder Daniel Glass
with the presentation of SESAC's
Visionary Award, while the Black
Keys, Kings of Leon and Zac
Brown Band ignited Napa, Calif,
at the inaugural BottleRock fest.

1 He's a vision: Glassnote founder Daniel
Glass celebrates his Visionary Award with
SESAC executives and presenter Ben Lovett
of Mumford & Sons at the 17th annual
SESAC Pop Awards at the New York Public
Library on May 13. From left: SESAC's
Trevor Gale, Linda Lorence Critelli and
Stephen Swid: Lovett; Glass; and SESAC's
Jamie Dominguez.

2 Spread the love: Hip -hop artist/producer
Swizz Beatz (left) on the red carpet with
Michelle Williams and songwriter of the
year award recipient Rico Love at the SESAC
Pop Awards.

3 Songwriter Jacob Luttrell took home a
SESAC Award for song of the year for 'Tonight
(I'm Lovin' You)" by Enrique Iglesias.

4 Shake it up: SESAC's Stephen Swid and
Trevor Gale.

5 Warner Bros.' Mike Sherwood, Goo Goo
Dolls' John Rzeznik and Billboard's Silvio
Pietroluongo and Keith Caulfield talk shop
during the NARM conference held May 6-9 in
Los Angeles.

6 On tap for this year's Fourth of July Jam in
Philadephia will be John Mayer and hometown
heroes the Roots. The concert will air on VH1.
Announcing the lineup on May 9 at Philly's
Top of the Tower were Tariq "Black Thought"
Trotter of the Roots, VH1's Tom Calderone,
Live Nation's Geoff Gordon, ESM Productions'
Scott Mirkin and SE FG's Shawn Gee.

7 Spill the wine: Dan Auerbach of the Black
Keys toasted the crowd on the second day of
the inaugural BottleRock Festival at the Napa
Valley Expo on May 10 in Napa, Calif.

8 Clear Channel Media &Entertainment's
"State of Listening in America" event got some
rock star swagger from singer Rod Stewart,
who posed with Crispin Porter & Bogusky's
Jason Gaboriau and Katie Kempner on May
9 in New York.

INSTAGRAM US! #BACKBEAT

Power couple: Universal Music Group East Coast Label Group
chairman/CEO Barry Weiss (left) and Epic chairman/CEO
Antonio "L.A." Reid ran into each other at New York's Nobu 57,
as Weiss celebrated the success of Manah Carey 's new single,

in 1,57
@billboai d bib unteat.

To get your Instagram photos onto Billboard.biz, tag @Billboard
and include #Backbeat in the caption, along with the who,
what, when and where. One submission will be featured in the
magazine every week.
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BACKBEAT PLACES

T&E[ Report
Porto, Portugal

Optimus Primavera Sound Festival
May 30 -June 2

BROWS

An offshoot of Barcelona's
Primavera Sound, Porto's
Optimus Primavera
Sound (optimusprima-

verasound.com) takes over the Portu-
guese city's Parque de Cidade for the
second time this May 3o -June 2. The
2013 lineup spans generations of cool,
from Rodriguez to Nick Cave & the Bad
Seeds to Blur to current zeitgeisters
Grizzly Bear, James Blake and Savages,
as well as Portugal indie sensations
PADS, Dear Telephone and the Glock-
enwise. With its ancient streets and pic-
turesque waterways, OPS director Jose
Barreiro insists the fest has "the best
urban site in the world to host a festival
like this one." Alvaro Costa, RTP radio
host of Portugal 3.0, describes Porto as

"a cross between Portland [Ore.] and
areas of Seattle, with a bit of the old
SOMA in San Francisco." But blues
rock icon the Legendary Tiger -
man (think of him as Portugal's Jack t

White), who has collaborated with
Peaches and Asia Argento, reveals
that it becomes "a really mysteri-
ous city at night." DJ/music
blogger Davide Pin-
heiro points hip -seekers
downtown to "the
Artes em Partes
building and around
for vintage stores, and
the north of Avenida
dos Aliados for
nightlife." Joaquim
Duffles, director of
venerated indie label
Lovers & Lollypops,

0

says great nighttime action also happens
in the bars around the Clerigos area.
For something a little more chic he sug-
gests heading to Rua Passos Manuel.
Shopping and culture vultures gravitate
to the streets around Miguel Born-
barda, which Universal Music A&R rep
Tiago Palma says is "great for art gal-
leries, antique shops and new fashion."

®One of the most exquisite
new hotels anywhere is the
Yeatman (le-yeatman-
hotel.com), run by Brit

expat Adrian Bridge. With the hotel's
spectacular position above the city,
Universal Music business development
project manager Joao Burros visits
it for one of the best views in town. It
features weekly fado (Portuguese folk)
performances. The sleek Sheraton
Porto Hotel & SPA (sheraton.com/
porto) is the festival's official hotel.

0 Bridge, who is also CEO
of top Port wine producer
the Fladgate Partner-
ship, says the Mediter-

ranean climate on the coast provides
the conditions for the unique aging of
Porto's hallowed namesake spirit. The
hotel and its eponymous gourmand
restaurant offer a variety of epicurean
Port experiences. For a definitive
local meal, Banos insists on Conga
(conga.pt) "for the famous local dish

Francesinha." But for local celeb
spotting, OPS head of brand
activation Pedro Moreira da
Silva recommends Cafeina
(cafeina.pt), "a sophisti-
cated choice for great food

with Portuguese inspira-
tion." Sony Music Portugal

GM Paulo Junqueiro

Clockwise from
left:The view
at Optimus
Primavera
Sound; grilled
salt cod dish at
D. Ton ho; the
interior of Casa
da Musica;
Tiago Palma.

suggests just heading to the chic district
of Ribeira "for great restaurants like D.

Ton ho [dtonho.com]," renowned for
its river views and seafood special-
ties like Portuguese codfish casserole.
Costa loves "the seaside cafes, particu-
larly along Senhora da Luz, where I
bumped into Robert Plant."

Banos raves about the
futuristic, Rem Kool-
haas-designed Casa da
Musica (casadamusica.

corn), "now an architectural landmark
hosting huge artists in every genre."
Its monthly Clubbing night draws top
DJ talent like Jeff Mills. Junqueiro is
partial to the high-tech Hard Club
(hard-club.com). But Durdes gravitates
to the smaller venues, "likePlano B
Iplanobporto.net] and Armazem do
Chci (armazemdocha.comb which
have this cool vibe where bands and
audience mingle spontaneously." For
getting your groove on, Palma recom-
mends Passos Manuel (passosmanuel.
net) and Maus Habitos (maushabitos.
corn): "They're just door-to-door with
the Oporto Coliseum [coliseudoporto.
pt], which makes them perfect for an
after -concert drink and dance."

-Ken Scrudato

@ncandths
Nick Cave
&The Bad
Seeds
will play
@Prima-

nraSoundBarcelona
on 25th May
and Porto on
30th May.

@lights-
outpm
Wow. RT
@coslive:
Optimus
Primavera
Sound
2013: Blur,
My Bloody
Valentine,
Nick
Cave, The
Breeders,
Swans.
lames Blake
http://bit.
ly/ XlY1p1

@dinoamirjr
lust
announced
- Dinosaur
Jr. will be
playing at
Optimus
Primavera
Sound
Festival in
Porto.

Aaron
Bay-Schuck
With headphones at the ready, Los Angeles -based
Atlantic Records senior VP of A&R Aaron Bay-Schuck
has his travel routine down to a T. That's a good thing,
as the man who signed Grammy Award -winning
performer/songwriter/producer Bruno Mars averages
50-6o days a year on the road, most recently touching
down in New York for meetings at Atlantic headquar-
ters, Nashville for writing sessions and Chicago to
take in a performance of his latest signing, R&B artist
Trevor Jackson. His favorite travel indulgence? Room
service, of course.

MY TRAVEL PLAYLIST
It usually consists of the tracks, songs and artists I am
working on at that time. I am listening to things so
quickly when I am in the office that listening on the
plane allows me to spend more time with the music
without distraction.

ARTISTS JUST ADDED TO IPOD
Daft Punk's "Get Lucky,"
Robin Thicke's "Blurred Lines"
and the new Major Lazer album
Free the Universe.

RECENT DOWNLOADS TO IPAD
"Mad Men"-I am all caught up now. "The Wire"
is next. I like to buy physical books more than digital.
Clive Davis' latest autobiography is my most recent.

KEY APP
Uber Taxi is amazing when traveling.

TRAVEL BAG I SWEAR BY
I have a trusty shoulder bag that carries all the necessi-
ties-laptop, headphones, power cord, an iPad, a book
and the essential toiletries.

ITEM OF CLOTHING I ALWAYS PACK
I have a lucky pair of Paul Smith socks.

a
FAVORITE KICKS TO TRAVEL IN
My Jack Purcells, which I've had for years-comfy,
and easy to slip on and off when going through airport
security.

111

' ON -THE -GO SNACK
Krave beef jerky, chili lime flavor.
Game -changer.

GO -TO MAGAZINES IN FLIGHT
Rolling Stone and Billboard.

FAVORITE AIRPORTS TO FLY IN OR OUT OF
My favorite airport to fly out of is Burbank because
it is empty-you can breeze through security, and it
usually means I am on a short flight. My favorite one
to fly into is LAX because it means I'm home. Den-
ver, Dallas and Atlanta get honorable mentions for
having great food courts.O



BACKBEAT PLAY

Gear
Basement Beatmaster
From Drake to Eminem, the biggest guns in hip -hop call on Boi-lda for big-time hits

It's hard to imagine a more unassuming hit factory
than Boi-ida's home studio in Whitby, Ontario, which
is 45 minutes from downtown Toronto. On a well -kept
block of identical, modest McMansions, in a house he
shares with his daughter, his sister/assistant and her
two kids, in the basement next to the boiler room,
is a small, sparse room containing a laptop, a pair of
small keyboards and a few speakers. "I love working
at home," says Boi-ida (aka Matthew Samuels), 26,
dressed comfortably in black jeans, socks and a bur-
gundy T-shirt bearing the letters OVO, the crew of
his go -to collaborator, Drake. "Sometimes I literally
won't leave for a week, until I have to go get groceries.
I'll come out with crazy beats and a crazy beard."

The key to the stripped -down setup is a MusicXPC
laptop running FL Studio, formerly known as Fruity
Loops, the cheap, cult -favorite software favored by a
small but devoted cadre of dance and hip -hop beat -
makers, including Afrojack and Lex Luger. "It's very
easy to use," Boi-tcla says. "You can get your ideas
out quickly. I see other producers doing a lot of knob -
turning and button -pushing just to get one sound. I
just drag and drop. I made the beat to Drake's 'Head-
lines' in 10 minutes."

Boi-ida pirated the program back in high school ("I
didn't have any money") and stuck with it even as his
discography expanded from Drake's early mixtape
material, to his 2009 breakthrough "Best I Ever Had,"
to nearly every boldface name in hip -hop, including
Rick Ross, Lil Wayne and Eminem. The latter, per-
haps looking to reproduce the Grammy -winning suc-
cess of their first collaboration, 2010's "Not Afraid,"
recruited Boi-Ida again for his upcoming eighth stu-
dio album. "I can't say anything about it," Boi-ida
says. "His manager will kill me. I've been warned five
times already!"

Boi-Ida's humble, self -described "man cave" was
also the birthplace of forthcoming songs by Wale,
Kelly Rowland and, of course, Drake. The only clue
to its outsized musical importance are the ASCAP
Awards, Grammy certificates and gold and platinum
plaques that line the hallway leading from the kids'
playroom. "I try to act like I don't have any of these,"
Boi-ida says. "That's the only way you can keep out-
doing yourself." -Alex Gale

"It doesn't matter
what you use. I
don't read music
or play an
instrument. It's
about the feel,
and your love for
music."

1 His easiest -to -please critic,
10 -month -old nephew Micah:
"He dances to anything. You
can just clap your hands and
he starts j umping around."

2 Apex 480 multipattern
microphone: 1 bought it to
experiment with vocals-not
me singing per se, just
random sounds, like my
nephew talking. I went to a
session with Tirnbaland, and
he would make a stupid noise
on the mic, use it as a drum,
and it would sound amazing.
He really inspired me."

3 His on -the -go studio:
"Everything fits comfortably
in there-my laptop, my
external hard drive, a few
other things. I would never
check that. I see them just
toss bags at the airport."

4 MusicXPC laptop: "It's a
Canadian company. They
build laptops specifically
for music. It's as quick and
as powerful as a Mac. Well,
mine not so much anymore,
'cause I loaded it up with so
much crap."

5 Batman guitar:1 won that
at Six Flags in L.A. It was
a three-point shot game. I
hit, like, four threes to win
it. A string is broken, and it's
definitely out of tune, but it
looks good."

Name: Boi-lda

Provenance: Born in
Jamaica, then immigrated to
Canada.

Big break: Produced Drake's
breakthrough hit, 2009a
"Best ! Ever Had."

Award winner: 2011
ASCAP Pop Music Awards
songwriter of the year (with
co -producer Noah "40"
Shebibl for Drake's "Over,"
which also won a Grammy.

On his relationship with
Drake: "We're the one-two
punch combo. When I first
worked with him, I knew right
away: 'This is the guy I wanna
make music with.' He's the
first artist I worked with that I
actually believed in."

Coming up: Producing
for Eminem's new album,
Drake's Nothing Was the
Same, Kelly Rowland's Talk
a Good Game, Wale's The
Gifted and his own artist, Ben
Stevenson.
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Shot
Callers
Macklemore & Ryan Lewis aren't
just making records, they're
setting them: biggest -selling
download of 2013, the first duo
to send their first two singles to
No.1 on the Hot 100. And they've
done it all their way-letting the
industry come to them, not the
other way around
BY MARISA FOX

Photograph by
Ian Travis Barnard
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reach No. i on the chart. ("Thrift Shop" held the top spot for six weeks.) The Heist, which debuted at No. z on the Billboard zoo
in October, has sold 703,000 copies, according to Nielsen SoundScan. "Thrift Shop" has moved another 6.2 million units (5 mil-
lion of those in 2013, making it the best-selling download of the year to date), and "Can't Hold Us" accounts for 2 million more.

To understand how two white guys from Seattle turned into the biggest new hip-hop/pop act of 2013, you have to go back to
the '9os. That's when Macklemore, otherwise known as Ben Haggerty, first heard Digital Underground's "The Humpty Dance,"
a track whose unstoppable funk beats were matched by rapper Shock G's comic delivery and mock -pimp styling. "I was only 7 at
the time," Macklemore recalls. "I dubbed the tape from a friend who was older than me and became obsessed."

Obsession meant constantly listening to Digital Underground's album Sex Packets, then immersing himself in any hip -hop he
could find. "I would sit outside and listen to music all day long," says Macklemore, a 29 -year -old whose pale, freckly complexion
and ginger -colored hair make him seem as much suited for an office job as being a rap star. He started mimicking Shock G's
Humpty Hump sartorial esthetic, too, and rhyming at local block parties. "This was pre -Internet as a way to get your music out,"
he says. "So I had to do shows, but I was too young. Freestyling on the street or in the park was where I honed the craft."

Though he began high school at Garfield, whose alums include Quincy Jones, Bruce Lee and Jimi Hendrix, he was whisked
out after his mom noticed he was more into partying than studying. "It was pre -gentrification of Seattle's Central District. And
I wasn't going to class and I was doing a bunch of drugs and drinking. So my parents put me in a predominantly white school in

"We would never align ourselves
with a brand. We've been offered.
But that's not what we're about."

-Ryan Lewis

the North End and then I did a program called Running Start, which was like a community college. I never got a chance to climb
any kind of social ladder anywhere. I was more into making music-and doing hallucinogenic mushroom voyages."

Influenced by the free -thinking style of Del the Funky Homosapien, the Hieroglyphics Freestyle Fellowship and other alt -rap
acts, Macklemore would go off into Seattle's outlying forests and trip as a means to soul search and be creative. "I'm always in a
process of trying to find out who I am and why I'm here," he says. "And that hasn't changed. That's what The Heist is about." A sum-
mer spent at the School of Visual Arts in New York when he was 17 helped him further explore his identity, though not quite in the
fashion of his rustic, psychedelic sojourns. "I would go to thrift shops and buy really crazy outfits, and put them on and drink malt
liquor and call myself 'Professor Macklemore,"' he says. "I wore a lot of plaid, bell bottoms, older golfer, grandfather -type outfits.
I didn't want to look like anyone else."

According to his brother, Macklemore has long had a distinctive flair. "He was always wearing crazy outfits," says Tim Haggerty,
26, who sang on the duo's VS. EP. "He's always been an eccentric person and always liked clothes. And I also noticed that the things
he would wear would become trends a few months later."

The get-ups somehow helped free him up to write about topics that mattered to him. "The first song I remember writing that I
really liked was about Martin Luther King Jr. I guess I've always been into consciousness -raising. What I tend to write about falls
into four categories-spiritual, social, personal and fun." Indeed, as funny as "Thrift Shop" is, it's one of The Heist's two songs that
take on consumerism, and the feel -good "Can't Hold Us" is about rising above one's own fears, with Macklemore's lyric about

"looking for a better way to get out of bed" taking on deeper meaning if you know about his own struggles.
Shortly after meeting Lewis, a serious guitarist/producer and photographer/visual artist who was 17 at the time, Macklemore

entered rehab for OxyContin abuse. He had also met Tricia Davis, a former nurse who became his fiancee earlier this year. She
now acts as the duo's road manager/video producer in addition to wearing many other hats. "I'd had some success in 2005 as
Macklemore," the rapper says. "But being broke, having no career anymore was my rock bottom."

He emerged from rehab in 2008 a new man, and has been sober ever since, except for a slip with cough syrup in 2011. These days,
he tries to head to meetings as often as he can, though being on the road proves arduous in terms of trying to find one that fits with
his schedule. "Tricia tries to make sure I get to where I need to," Macklemore says. "Because it's tough, this lifestyle."

Indeed, backstage before a gig at Amherst College in Massachusetts, the rapper has the dark under -eye rings that are evidence
of more than nine months of nonstop shows with a couple of days off a month to regroup with family in Seattle. It's this relentless
schedule that breaks many a resolved soul. "I tend to be an overindulger in general," he says, confessing to a weakness for shop-
ping-yes!-and candy. "Like I've just eaten two bags of chips and I had a shitload of candy from a gas station last night. I don't
have moderation in my life. I really have to work on it. So with drugs and alcohol, I had no moderation. Smoking weed and drink-
ing hindered my creative process. They were the veil over my eyes. It never really worked for me, in terms of being prolific." And

there's no room for that now.
"We've been flying every other day," says Macklemore, sipping

ast fall, when their irrepressible hit "Thrift Shop" started to blaze up the charts and they were about on tea because coffee is another thing he doesn't touch. "We feel
to begin the tour for their first album, Macklemore & Ryan Lewis had a dilemma: how to sell a $25 lucky when we get in a bus for a week. This will be our third U.S.
concert T-shirt for a song that talks about buying a whole wardrobe with "$20 in my pocket." tour in the fall, after hitting festivals and touring Europe this

"It didn't make much sense," says Wanz (aka Michael Wansley), whose Nate Dogg-like vocals summer. We used to play 1,000 -cap rooms. We just sold 6,300
anchor the track's chorus. "The consensus was, 'Why do it?' So we didn't." tickets in an hour in Paris."

This may seem like a poor merchandising decision, but it's illustrative of how these unlikely Though they seem an overnight sensation, the two have been
hip -hop stars do business. Many of their choices-starting with releasing their debut, The Heist, working solidly for about eight years, since Lewis friended
independently last August to the topics they rap about-seem counterintuitive in an age when Macklemore on Myspace. "He recorded a track called 'Welcome
acts rely on brand sponsors for tour financing and crucial revenue, and major labels for market- to Myspace,' and there wasn't anything like it at the time. No one
ing and radio promotion, to say nothing of rap's long-standing celebration of swag and flash. But was writing about meeting women on Myspace or checking your
the soft-spoken duo from the Pacific Northwest wouldn't have it any other way. Or as Wanz says, messages over and over again," says Lewis, 25, who was into the

"It's like the emperor is actually wearing the clothes. They check themselves with everything they early-z000s thrash metal scene that included Skrillex's band
do." Even merchandising, it seems. From First to Last. According to Macklemore, he released the

If they've missed out on some T-shirt revenue, they've made up for it elsewhere. This week, song in 2004 and emailed it to Myspace founder Tom Anderson,
the duo's second single, "Can't Hold Us," tops the Billboard Hot ioo for a second week. Its ascen- who blasted it to his millions of friends on the social network. It
sion made chart history: Macklemore & Ryan Lewis are the first duo to have its first two singles was a powerful early lesson in the reach of social media. "I re-

member opening my email and there were thousands of emails,"
Macklemore says. "I thought someone had hacked into my com-
puter. At the time, Myspace wasn't at its peak. If he would have
done that at its peak, it would have really been insane."

Or perhaps, it would have been similar to the response "Thrift
Shop" got when it was released in the fall and went viral, gar-
nering more than 36 million YouTube views so far. "It was very
much like a 'Thrift Shop,' in the sense that you pull in certain
people with a fun track, and then they delve deeper and realize
there's a whole body of other songs that sound like nothing like
it," Macklemore says. So far the strategy has worked for the pair,
who started with no money, working out of a studio the size of

"two freight containers on a boat," Lewis says. "We never had an
investor. We found our small -ass place on Craigslist and every-
thing we earn goes back into the business." Their modus operan-
di: record a mixtape in their studio, offer it as a free download,

shoot a video themselves and upload it to YouTube, then pump out remixes of their tracks from
other producers. "We had to make sure those songs had the biggest life expectancy they could, be-
cause things were taking so long for us," Macklemore says. "That free mixtape we were supposed
to make in two weeks took nine months. That was VS." Songs from the 2009 EP have indeed had a
long life-Macklemore and Lewis released a remix of "Otherside" less than a month ago.

RIGHT NOW, "SAME LOVE" FROM THE HEIST IS enjoying its own second life. Released last
July, the pro -gay rights song became an anthem for Washington state's Referendum 74, advocating
gay marriage equality. A top 3o alternative hit, it climbs to No. 78 in its ninth week on the Hot 100.
The song, like "Thrift Shop," has personal resonance for Macklemore, who has two gay uncles and
a gay godfather. "We grew up in a gay part of Seattle, too," his brother Tim says. "We didn't real-
ize there was anything different about it." Like all of his songs, Macklemore distills a larger topic
through the prism of his personal experience. In this case, he raps about thinking he might be gay
because he loved to draw and kept his room neat. He enlisted the aid of local singer/songwriter
Mary Lambert to lend vocals and lyrics to the chorus ("I can't change even if I try, even if I wanted
to/My love, she keeps me warm"). The lesbian performer remembers being awe-struck when she
first met the pair, who had become local celebrities in the Seattle scene at that point.
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Macklemore
& Ryan
Lewis
performed
at KYLD San
Francisco's

"I had about two to three hours to compose the song, then I had to drive down to their studio and
record it," she says. "The song is my story. I grew up in a Pentecostal church, then went to an evan-
gelical high school, and I was really ashamed of who I was. I was constantly apologizing for being
in love with a girl. So to be able to write about something I felt so passionate about felt like fate."

When Lambert sang the chorus to them that night, Macklemore and Lewis were teary -eyed.
"It was really special to me that they appreciated everything I did," she says. "And because we
share the rights to the song, I get to release my version of it, called 'She Keeps Me Warm,' in June."
Both Lambert and Wanz, who co -wrote and sings on "Thrift Shop," talk about their deal being

"completely fair." Though they were paid for their session work-"I got a call in the middle of
the night, drove to their studio and walked out with $250 and never thought I'd hear from them
again," Wanz says-they are now reaping profits along with the twosome, who own all rights to
their music since they are independent. Lambert, Wanz and Ray Dalton (who sings on "Can't
Hold Us") tour with Macklemore and Lewis, but are also encouraged to pursue their careers.

"[Macklemore] would plug my album in front of thousands of people," she says. "[He] came to my
CD release show and texted me right after and said he cried four times."

Unlike most pop acts who rely on stars to supply guest vocals to boost their single, Macklemore
and Lewis have turned to Seattle talent who were unknown until now. Wanz is a 51 -year -old for-
mer rocker (and former addict) who was part of the grunge scene (and friends with late Alice in
Chains singer Layne Staley) and worked a 9-5 tech job until recently. Dalton, who just turned 23
and comes from a gospel group called the Total Experience Gospel Choir, talks about the "fam-
ily vibe" the duo has created. Lewis' girlfriend Jackie Ganger runs the merch table. "There's no
drugs, not a lot of partying. We're kind of boring," Dalton says. "On our rider we have tea, lemon,
ginger root, healthy granola bars, almond, almond butter and organic bread. We just opened for
DMX and their rider had alcohol, cookies, cigarettes. So ours is pretty good. And there's very little
fighting. We're good at communicating."

That doesn't mean the duo doesn't have its detractors. There's a current of Internet hate out
there dismissing "Thrift Shop" as a novelty song, as faux rap or fake anti -consumerism. Stoking
the last charge: In the. Heist song "Wings," Macklemore talks about taking the "swoosh" off. But
at the show, he struts the stage with Nikes on his feet.

"It's not like I'm going to wear Birkenstocks for the rest of my life," he jokes. "I love sneaker cul-
ture and always will. But it's a matter of holding ourselves accountable to the brands we wear and
how we define ourselves." Ironically, the NBA picked up the song for a spot promoting All -Star
Week. The lyrics were altered and the anti -Nike sentiment was toned down-and. Macklemore
was called a sellout. "Yeah, the NBA are capitalists, but so are you because you own clothes and a
phone and probably a computer. Word," he wrote on his website at the time.

"We would never align ourselves with a brand," Lewis says. "We've been offered. But that's not
what we're about. We're now working with a friend who's a designer and custom makes things
for us, like the outfit Macklemore wore to the MTV Movie Awards. But that's different. If a brand

that's in every mall in America wanted us to help them make a ton of money, we
wouldn't be interested." By "align," Lewis means something closer to an endorse-
ment than, say, a synch-"Can't Hold Us" was used for a Miller Genuine Draft
ad last year in the United Kingdom (and again starting in February for Microsoft
Outlook). "That enabled us to press our record back in the fall," Lewis says of the
Miller ad. "We had just been in the studio, we hadn't been on the road, and that's
been our main source of income. We needed money to press our record."

It's a slippery slope, to be sure. But as Macklemore sees it: "What allows us to
have more integrity? Signing with a major label or lending out snippets of our songs
to a few commercials that we get to vet?" he asks. "If I can retain my independence
by lending a track to Miller, I'll do it." And how does something like a Miller beer
commercial jive with his sobriety? "I don't have a problem with alcohol," he says.

"I had a problem with me on alcohol. Plus, they used the part of the song that I'm
not on. We're not in the commercial. And I'm certainly not standing there with a
tall can telling you to drink up."

Some may say he's splitting hairs to justify lending his music to a commercial.
The two make a point-on record and in interviews-of their independence, and
see this as a way of working the system to their own advantage: making the money
they need to continue to operate independently, on their own terms, without com-
promising their spirit. "You have to be pretty smart to be able to do what they're
doing," says their manager, Zach Quillen.

They do it with the help of Alternative Distribution Alliance, the independent
distribution arm of the Warner Bros. label, which has a one -album deal with Mackl-
emore and Lewis to handle distribution of The Heist. When the album debuted sol-
idly and "Thrift Shop" began gaining fraction at radio, the duo connected with War-
ner Bros. for a similar one-off deal to handle radio promotion. "Warner had never
done this," Macklemore told Billboard in January. "That's the interesting thing about
where the record industry is right now: You have major labels that are willing to take
unconventional approaches because the old model is crumbling in front of us."

Macklemore and Lewis see themselves as DIY outsiders, and indeed they devel-
oped their music without any external pressure or goals imposed on them. They
were, in effect, their own A&R department. "No two songs are alike because they
don't approach any two songs the same way," Wanz says. "And they wouldn't be
able to do that if they were signed to a major label because the music industry is
based on what they think people will buy."

Lewis-who bears a tattoo with author Malcolm Gladwell's phrase "io,ocio
hours," a reference from his book "Outliers" to the amount of time it takes to
truly master something-seems to have cracked the code of music industry entre-
preneurship. "He's always had an insane work ethic," says his father, Scott Lewis,
who has worked for nonprofits his entire career. "When he first picked up guitar in
grade school, he'd practice for three to four hours at a time. And when he started
putting together his music, he taught himself computer graphics and put together
a website that looked professional." He also taught himself photography and made
contacts in the music business early on
by shooting bands. "His talents go in
many different directions," Scott says.

"But I'm most proud of their lyrics, that
they don't degrade women, which so
much of rap is about."

Perhaps Lewis' family deserves huge
credit for helping keep the pair ground-
ed. Not only was he involved with corn
munity outreach projects, like building
orphanages or teaching music to kids
whose parents were incarcerated, he
grew up with a mother who is HIV -
positive, the result of a blood transfu-
sion after she gave birth to Ryan's old-
est sister. "Their authenticity comes
from a real place," Scott says. "When
they fly, they take JetBlue or Southwest
Airlines, and fly coach. And they've in-
vested everything they've got back into
their operation." The profits they've
earned have helped them move out of
a closet -size studio into a much larger
office space. And Ryan's been able to
indulge in the latest recording and pro-
duction equipment for their studio.

"There's nothing a major could of-
fer us that we can't do ourselves," says
Macklemore, still enjoying tea time
before set time. "Maybe we're not as
Prolific as we could be if we were a dif-
ferent type of group, but we're more
fulfilled creatively. I'd much rather be
80 years old and say, 'I've put out five
albums that really meant something to
me,' than put out 5o that made a shit -
load of money and didn't mean any-
thing to me." 0
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THE PUBLISHERS QUARTERLY

Sony/ATV
Rides High
Martin Bandier's team maintains its
dominance in the publishing space in the
first quarter, but indie Kobalt is nipping
at its heels

By Ed Christman

Sony/ATV Music Publishing stands firmly as king of the hill for both the publishing and coun-
try quarterly rankings.

For the first quarter, Sony/ATV, which administers EMI Music Publishing, compiled a
22.4% share, which, while down from the previous quarter (25.8%), is good enough to hold
a commanding lead over No. 2 -ranked Kobalt Music Group. In country, Sony/ATV's lead is
even more compelling: Its 23.8% share is more than double that of the 10.6% posted by the
No. 2 -ranked country publisher, Wamer/Chappell Music.

As the leading publisher, Sony/ATV had a share in 47 titles among the top loo radio
songs for the quarter, including the No. 2 track, Taylor Swift's "I Knew You Were Trouble";
Swedish House Mafia's "Don't You Worry Child," featuring John Martin (No. 5); and Calvin

Harris' "Sweet Nothing," featuring Florence Welch (No. n).
Radio airplay was calculated based on the overall top ion detecting songs from 1,551 U.S. radio stations that

Nielsen BDS monitored electronically for the period of Jan. 1 -March 31. The Harry Fox Agency researches the
publishers' split for each track to calculate their share of those songs. For the country ranking, BDS monitors 209
U.S. country stations.

While Sony/ATV is riding high, Kobalt keeps chipping away at its lead, at least in the pop arena. The company
finished the first quarter with 17.3%, an improvement over the 16.5% it had in the fourth quarter as well as a better
performance than the 14.1% it had in first-quarter 2012. While Kobalt used to serve as only an administrator, the
company made its entree into publishing -asset ownership with its acquisition of the B -52s' catalog. In addition to
having a share in "Don't You Worry Child" and "I Knew You Were Trouble," Kobalt has a share in the No. 3 song,
the Lumineers "Ho Hey." Overall, Kobalt owned a piece of 29 titles among the top 100 radio songs.

Universal Music Publishing Group is right behind Kobalt with 16.5%, up from the 15.9% it had in the fourth
quarter as well as an improvement on the 15.6% it had in the year-ago period. While UMPG trails Kobalt in mar-
ket share, it placed more songs in the top too than any other publisher, except for Sony/ATV. UMPG's 37 songs
include a share in the No. I track, Bruno Mars' "Locked Out of Heaven"; "Don't You Worry Child"; and Maroon
5's "Daylight" (No.7).

Wamer/Chappell placed fourth with a 14.22% share, up a couple of ticks from the 14.19% it had in the pri-
or quarter, and an improvement over the 12.1% it had in 2012's first quarter. Warner/Chappell nearly matched
UMPG's song tally, with 36 titles among the top 100. Warner/Chappell's top songs included "Locked Out of Heav-
en," "Daylight" and Justin Timberlake's "Suit & Tie," featuring Jay -Z (No. 8).

Coming in at No. 5, BMG Chrysalis posted its third -highest share since first appearing on the publisher rankings

Inside Passage Music places sixth, based
solely on its 100% stake in Macklemore &
Ryan Lewis' "Thrift Shop."

TOP 10 PUBLISHERS AIRPLAY CHART

1

SONY/ATV MUSIC PUBLISHING

MARKET SHARE

22.42%
(Q4 12 25.76%)

RANKING LAST QUARTER:1

KOBALT MUSIC GROUP

MARKET SHARE

17.30%
(G/4 12 16.47%)

RANKING LAST QUARTER: 2

4
WARNER/CHAPPELL MUSIC

MARKET SHARE

14.22%
(04 12 14.19%)

RANKING LAST QUARTER: 4

6

INSIDE PASSAGE MUSIC

MARKET SHARE

2.65%
(0412 N/A)

RANKING LAST QUARTER: N/A

O

8

DOWNTOWN MUSIC PUBLISHIN

MARKET SHARE

2.19%
(04 12 3.88%)

RANKING LAST QUARTER: 6

10

WORDS AND MUSIC COPYRIGHT
ADMINISTRATION

MARKET SHARE

1.02%
(04 12 2.20%)

RANKING LAST QUARTER: 7

O

3

UNIVERSAL MUSIC PUBLISHING

MARKET SHARE

16.49%
(0412 15.86%)

RANKING LAST QUARTER: 3

BMG CHRYSALIS

MARKET SHARE

7.23%
(0412 5.25%)

RANKING LAST QUARTER: 5

7

BIG LOUD BUCKS ADMINISTRATION

& INFORMATION

MARKET SHARE

2.57%
(04 12 1.68%)

RANKING LAST QUARTER: 8

9
SONGS MUSIC PUBLISHING

MARKET SHARE

1.61%
(0412 N/A)

RANKING LAST QUARTER: N/A

Percentage calculations based on the
oerall top 100 detecting songs f rom
1,551 U.S.radio stations electronically
monitored by Nielsen BDS 24 hours
a day, seven days per week during the
period of Jan. 1 -March 31. Publisher
information for musical works has
been identified by the Harry Fax
Agency. A "publisher" Is defined as an
administrator, copyright owner and/or
controlling party.
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TOP 10 COUNTRY PUBLISHERS AIRPLAY CHART

SONY/ATV MUSIC PUBLISHING

All figures are rounded

WARNER/CHAPPELL MUSIC

UNIVERSAL MUSIC
PUBLISHING GROUP

BIG LOUD BUCKS
ADMINISTRATION

& INFORMATION

WORDS AND
MUSIC COPYRIGHT

ADMINISTRATION

KOBALT MUSIC
GROUP

BMG CHRYSALIS

SONGS OF
BIGGER PICTURE 9

TOP 10 SONGWRITERS AIRPLAY CHART

RANK ARTIST

MARTIN KARL "MAX MARTIN" SANDBERG

2 TAYLOR SWIFT

3 JOHAN KARL "SHELLBACK" SCHUSTER

4 (TIE) ARI LEVINE

4 (TIE) PETER "BRUNO MARS" HERNANDEZ

4 (TIE) PHILIP LAWRENCE II

5 MUMFORD & SONS

6 (TIE) JEREMY FRAITES

6 (TIE) WESLEY SCHULTZ

7 (TIE) BEN "MACKLEMORE" HAGGERTY

7 (TIE)

8

RYAN LEWIS

ED SHEERAN

CAROL VINCENT 10
AND ASSOCIATES

PEERMUSIC

OTHER

Percentage calculations based on the overall top 100 detecting songs from 209 U.S. country radio
stations electronically monitored by Nielsen BDS 24 hours a day, seven days per week during the
period of Jan. 1 -March 31. Publisher information for musical works has been identified by the Harry
Fox Agency. A "publisher' is defined as an administrator, copyright owner and/or controlling party.

in second-quarter 2010. Its 7.2% share bests its fourth-quarter showing-5.3%-but
not its year-earlier take -8.1%. BMG placed 19 titles among the top ioo radio songs,
including the No. 6 track, "Scream & Shout," by Wiliam & Britney Spears; Pink's

"Try" (No. 9); and Kelly Clarkson's "Catch My Breath" (No.13).
Making its debut in the rankings, Inside Passage Music ranks sixth with a 2.7%

share, based solely on its t00% stake in the No. 4 song, Macklemore & Ryan Lewis'
"Thrift Shop," featuring Wanz.

For the second quarter in a row, Big Loud Bucks Administration & Information
commands a top to ranking, this time at No. 7 with a 2.6% share. That's an improve-
ment over the 1.7% it had in the prior quarter. Big Loud Bucks had six songs in the top
too, including No. 26, Tim McGraw's "One of Those Nights"; Blake Shelton's "Sure
Be Cool If You Did" (No.39); and Dierks Bentley's "Tip It On Back" (No. 5o).

Downtown Music Publishing, which has now appeared in the top 10 for five con-
secutive quarters, tallied a 2.2% share, which is down from the 3.9% it had in the pri-
or quarter, but better than the 1.1% it turned in for first-quarter 2012. The company
placed eight songs in the top 100, including the No.17 song, Phillip Phillips' "Home";
Ke$ha's "C'Mon" (No. 27); and Katy Perry's "Wide Awake" (No. 55).

With five tracks among the top too radio songs, SONGS Music Publishing ranks
ninth with a 1.6% share (see story, page 26). Its titles include "Catch My Breath"; the
No. 53 song, Jonn Hart's "Who Booty," featuring IamSU; and Florida Georgia Line's

"Cruise Remix," featuring Nelly (No. 67).
Rounding out the top lo, Words and Music Copyright Administration tallied a

1.o% share, down from both the 2.2% it had last time and the 1.7% share it notched
in first-quarter 2012. Like Downtown, the first quarter marks Words and Music's fifth
consecutive showing in the rankings, as the pubbery placed three songs in the top
too: Carrie Underwood's "Two Black Cadillacs" (No. 3o), George Strait's "Give It
All We Got Tonight" (No. 75) and Brad Paisley's "Southern Comfort Zone" (No.56).

On the Top Songwriters tally, Martin Karl Sandberg, aka Max Martin, ranks No. 1,
with co -writes on "I Knew You Were Trouble"; "C'Mon"; Maroon 5's "Daylight" and

"One More Night" (No. 14); and Justin Bieber's "Beauty and a Beat," featuring Nicki
Minaj (No. 1(3).0

1111111

Among
the top
100 airplay
songs this
quarter were
tracks by
Bruno Mars,
Taylor Swift
and the
Lumineers
(from left).

RICHARD ADAM "CALVIN HARRIS" WILES

SHANE MCANALLY

Rankings based on the number of aggregated plays each songwriter had among the overall top 100
detecting songs from 1,551 U.S. radio stations electronically monitored by Nielsen BUS 24 hours a
day, seven days per week during the period of Jan. 1 -March 31. Unlike the accompanying publisher
airplay charts, this ranking doesn't take into account the publishing splits among songwriters for a
given song, but rather divides credits equally among each listed songwriter.

TOP 20 AIRPLAY SONGS

1 Locked Out of Heaven Bruno Mars ATLANTIC

2 I Knew You Were Trouble Taylor Swift BIG MACHINE/REPUBLIC

3 Ho Hey Lumineers DUALTONE
230,630

4 Thrift Shop Macklemore & Ryan Lewis Feat. Wanz MACKLEMOpE/ADA

5 Don't You Worry Child Swedish House Mafia Feat. John Martin as1RALWERNS,CAPI OL
21282 83,56126

6 Scream & Shont Will.i.am & Britney Spears iniEnscOPE

7 Daylight Maroon 5 AAM/OCTONEANTERSCOPE

8 Suit & Tie Justin Timberlake Feat. .1 -Z Rc

9 T Plnk RCA

Beautyand a Beet Justin BieberFeat Nck Mnd scHOOLBon/RAYMOND BPAUNAsLANO/1131Mc

11 Sweet Nothin Calvin Harris Feat. Florence Welch DECONSTRUCTION/FLY EYE/ULTRA/Roc NATION

12 Diamonds Rihanna Sep. DEP JAM lalMe

13 Catch M Breath Kell Clarkson Is ecs

14 One More Ni ht Maroon 5 A8M/OCTONE/INTERSCOPE

15 it's Time Ima ine Dra ons KIDINAKORNER IWERSCOPE

16 When I Was Your Man Bruno Mars ATLANTIC

17 Home Philli Philli S 19/INTERSCOPE

18 Bid On Fire Alici. Ke s RCA

191 Will Wait Mumf rd & SonsGENTLEMAN OFT. ROAD/RED/GLASSNOTE

20IC Flo Rida PoE Bon grkANTIc

Rankings based on the number of aggregated plays each songwriter had among the overall top 100
detecting songs from 1,551 U.S. radio stations electronically monitored by Nielsen BDS 24 hours a
day, seven days per week during the period of Jan. 1 -March 31.

276,804

259,613
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THE PUBLISHERS QUARTERLY

Superstars
like Kenny
Chesney
and Reba
McEntire
have cut
Shane
McAnally's
songs.

The Prodigal
Songwriter
Shane McAnally had to leave
Nashville (and then return) to
find success

By Ken Tucker

Songwriter/producer Shane McAnally, who recently scored two No.
i country hits and a No.1 entry on Billboard's Top Country Albums
chart, is the textbook Nashville overnight sensation. "It only took
me six months to get a record deal, but it took me 20 years to have
a hit," McAnally says with a laugh.

McAnally moved to Music City after his freshman year at the
University of Texas. Six months later, he signed a publishing deal,
then an artist deal with Curb. Limited success followed. He chart-

ed three songs but none went further than No. 31 on the Hot Country Songs tally.
Frustrated, he moved to Los Angeles for a new start. "I was going to stay for three

months and I ended up staying for seven years," he says. "Time slips away there. Be-
sides [performing and recording a few indie CDs] I don't know what I did there for
seven years. At the end of it I didn't have anything to show for it."

He returned to Nashville on a writing trip that yielded a top 15 country airplay hit
for Lee Ann Womack, "Last Call." He's since had his songs cut by Reba McEntire,
Luke Bryan, Uncle Kracker, Kenny Chesney, Jake Owen, Sheryl Crow, Lady Antebel-
lum, Tim McGraw, Miranda Lambert and the Band Perry, among others.

Meanwhile, McAnally and fellow songwriter Luke Laird co -produced newcomer
Kacey Musgraves' acclaimed debut, Same Trailer Different Park, which recently en-
tered at No. ion Top Country Albums and spawned the left -field top to airplay single

"Merry Go Round." McAnally's current success has placed him on Billboard's Song-
writers Airplay chart (see page 25).

He's also in the studio with Kelly Clarkson and developing two unsigned acts, Sam
Hunt and Old Dominion.

Your songs have been cut by everyone from Luke
Bryan to Sheryl Crow to Lady Antebellum and
Uncle Kracker. Why do they fit such a wide va-
riety of acts?
One of my gifts as a songwriter is tapping into other
people's gifts. That's one reason my songs are all over
the map. I love so many songwriters in this town and
when I sit down with them, I listen to them and then
help. I don't always know the answer, but instinctually
I know, "We're off there. Keep working on it until we
get it right." The song is in the rock. You just need a
chisel. The song is already there. You've just got to chip
away everything around it.

The first time you met Kacey Musgraves was at
a songwriting session.
We were introduced by Ashley Arrison, a mutual
friend. There was instant chemistry. I wanted to hear
everything she did, to know everything about her.
She's from Texas-I always do well with people from
Texas because we have a pride in where we're from
and she reminded me of home. It was meant to be.

You had never produced anyone before. How
did you and Luke Laird end up co -producing
Musgraves' album with her?
Luke is a great engineer and also a great musician. I
would direct these demo sessions and get us on track
with the live band and Luke would take what we did
and add his own magic in his own studio. When Kac-
ey started looking for a deal and we took the demos
around, she said, "These guys captured the sound.
This is what I want to do." She met with everyone and
she told every one of them, "These are my producers."
We are all three a production team. It would not be the
same without any of the pieces.

Who are your songwriting heroes?
Merle Haggard. Willie Nelson has written so many
timeless songs. Kris Kristofferson. I'm still amazed
how many people used to write these songs by them-
selves. I get to write with a lot of my heroes. Mark D.
Sanders is a great friend and he's one of the all-time
best. I learned from him that some days you're just
there to support someone. They have something so
perfect to say and they've already worked most of it
out-they just need someone in the room to bounce
things off of. [Another is] Bob DiPiero. These are peo-
ple that I've watched since I was a kid, and now I get to
sit in a room with them.

What's your advice for young songwriters?
Please be sure you have exhausted all other avenues.
[laughs] The only reason I ended up succeeding is be-
cause I can't do anything else. I went to college. I took
a million different jobs. I tried everything and I just
couldn't make anything work except for music. When
I hear people say, "I've been thinking about writing
songs," I say, "Well then, think about something else."
Because if you just decided you're going to be a song-
writer, you're not a songwriter. It chooses you. 0

Name: Shone McAnally
Age: 38
First job: "I used to clean the parking lot at a
barbecue restaurant. I was 13."
Writing philosophy: "I have to have had some sort of
personal experience or hove heard of something like
that so that I can step into the character."
Hits: Lady Antebellum's "Downtown," No.1 Country
Airplay; the Band Perry's "Better Dig Two," No.1 Hot
Country Songs, Country Airplay; Kenny Chesney's

"Come Over," No.1 Hot Country Songs
Publisher: Smack Songs, administered by Universal
Music Publishing Group
Manager: Robin Palmer, Little Blue Egg

Singing
Their
SONGS
All music publishing
firms live for big hits,
but SONGS Music
Publishing is also in it
for the long term

By Ed Christman

For all SONGS founder Matt
Pincus talks about his firm's
top songwriters, he more
often comes back to music
publishing companies that

built value through the long haul.
"We are building this company the

way publishing companies like Zomba
and Rondor were built over a 30 -year
period, songwriter by songwriter, em-
ployee by employee. That's what we
are trying to do," Pincus says.

By "we" he means his 30 -person
staff. That includes two employees who
are now partners in the firm: Ron Perry,
Pincus' first hire-who now serves as
president, heads A&R and built the ros-
ter from the ground up-and Carianne
Marshall, head of creative licensing,
who was hired in 2006.

Nine years in, the company now has
four offices in New York, Los Angeles,
Nashville and London, where SONGS
is just making inroads.

"I went to Nashville for four years
before I found the right person," Pin-
cus says of his partnership with high -
profile music publishing executive Pat
Higdon, and his firm Patrick Joseph
Music, and which operates under the
name PJM/SONGS.

Also typical of the company's long-
term approach, a very high percentage
of the SONGS staff is devoted to cre-
ative, with five full-time A&R people.
The company also has four full-time
synch staffers.

The SONGS roster consists of about
Soo songwriters, all in different genres
of music. "Diplo is currently our most
visible writer," Pincus says. Others in-
clude Devin Tailes, Marsha Ambrosius,
Brian Lee, Chiodos, Matt Thiessen,
Nelly, Q -Tip, Lacuna Coil, Morgan Kir-
by, the Devil Wears Prada, Jose Gon-
zalez and Bright Eyes' Conor Oberst.
Along the way SONGS purchased 7o%
of Pharrell Williams' catalog and ad-
ministers its share.

"Most people in music publishing
think of it as an asset business," Pincus
says. "We think of it as a relationship
business. Music publishing is a human
business, not an asset business."

In fact, that philosophy powered the
creation of SONGS. While working for
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EMI Group as a strategy associate in corporate strate-
gy and business development, Pincus-a former punk
rocker who's a member of Judge, which is headlining
the hardcore-themed Black N' Blue Bowl May 18-19
at Webster Hall in New York-noticed that EMI's pub-
lishing firm was shifting its investments away from
songwriter deals and channeling them into buying
catalog and radio hits. Simultaneously, he saw hun-
dreds of millions of dollars from private equity and
hedge funds coming into seven or eight indie publish-
ing companies. "But the irony of that was that almost
none of the funds went into signing songwriters; it all
went into investing in existing assets," he recalls. "So
when I was trying to figure out what my next job was
going to be, I saw how many writers were available. I
decided to go in the opposite direction, signing people
who would then make songs.

"We started with rock bands who were selling a
lot of albums, like Chiodos and Rhett Miller. The lat-
ter signing helped us attract the serious songwriters.
Signing Andrew McMahon brought us into a world
where major -label artists would then sign with us,
while Q: Tip is a really respected rapper and a great
producer who brought us into the world where hip -
hop songwriters now consider us," Pincus says. "You
will see us working with classic songwriters in the
near future."

In return for helping establish the firm, SONGS' re-
sponsibility includes career -building. Consequently,
SONGS runs songwriter forums, where writers work
together and comment on each other's work, and the
firm is also on the prowl for key songwriter hookups,
which is how "Good Time" came about. "The compa-
ny put together two songwriters, Brian Lee and Matt
Thiessen, who previously didn't know each other, and
they wrote the song," Pincus says. "One of them had
a relationship with Owl City, who decided to do the
song, which had a spot for a girl singer, and we-along
with Republic Records-got Carly Rae Jepsen to sing.
That's what we do. We are good at understanding
what people might want."

That type of approach allows SONGS to punch way
above its weight class, Pincus says. While the SONGS
catalog may not contain hundreds of thousands of
tunes, Pincus says the firm has the same amount of
active songs as a publisher with 15 times the num-
ber of songs. "We are the guys breaking writers right
now," he says. "Our goal is to build the leading front-
line independent publisher in the world." For the first
time since Billboard began compiling the rankings for
the top too songs, SONGS has broken into the rank-
ings (see story, page 24).O

Matt Pincus'
SONGS
Music
Publishing
also focuses
on building
songwriters'
careers.

Writing Your Own Check
v./Titer Cathy Heller Twice the

U.S. household median income last year through her
talent and persistence. Here's how she did it

By Phil Gallo

In the year prior to the April 3o release of her debut full-length album, Cathy Heller took home
more than $ioo,000 from synch licenses of her songs. The rest of her ledger sheet was al-
most all goose eggs-little income from download sales, no gigs or sessions-and almost
equally blank were the costs of doing business. Heller self -publishes her music; works without
a manager, agent or publicist; and pays her producer by giving him a share of her publishing.

By her count, 28 of her songs were used in films, TV shows and commercials in 2012, the biggest
payday coming in an ad for Hasbro's "Words With Friends" board game. The spot used "We're
Good Together," which has since been placed four more times elsewhere. While that placement
started with a mid -five -figure payment, other songs have been licensed for as little as $1,500.

"It's a long -haul vision," says Heller, 33, an ASCAP writer who owns her masters and usually
insists that any use be nonexclusive. "The big picture is about making music and not about pay-
ing the rent."

Heller, due to give birth to her second child in July, moved to Los Angeles from Florida nine
years ago to pursue a music career. She went the conventional route, attracting interest from ma-
jor labels and publishers, and went deep in discussions about writing music for a "Fraggle Rock"
movie. As Heller was doing this, she observed the career Ingrid Michaelson was carving, ut, li-
censing songs and remaining independent.

"Keeping your integrity, making a good living and not worrying about being somethin  tha
others want you to be-that became my model," says Heller, who got her first taste of a synch
license payoff in 2007. "I'm an idealist."

Beginning in 2011 after she launched Cathy Heller Music, she created a working syste
herself. First, she forced herself to write, sometimes working with another writer, and rec
song per week with producer Bill Lefler (Michaelson, Cary Brothers, Patrick Stump).
track of TV shows that used music similar to hers and began cold -calling music supe
the offer of music and/or performances in their offices. In 2011 and early 2012, she did 26 show-
cases in supervisors' offices. The first payoff came in late 2011 when Frankie Pine paid $8,000 for
Heller's "Count on Me" to be used in ABC's "Body of Proof."

"Cathy's music has a hopeful sense about it," Pine says. "As an audience member you want to
root for the characters you have been following and her music helps you do that."

A key for her music, Heller says, is melodic accessibility, conversationality and sincerity in the
lyrics and remaining subtle and broad. "Bill helps me find a way to make things sound homemade
and yet commercial," she says.

Heller has recorded more than 85 songs-io this year since the completion of the album Break-
ing Free-and now spends three hours a day, four days a week pitching to about 65 music supervi-
sors. Her success has been widespread: No supervisor has used more than two of her songs in a
project. "Gotta Make a Change," which appears on the album, is being used in a Special K ad and
will also be in an upcoming episode of ABC's "How to Live With Your Parents (For the Rest of
Your Life)."

"When I started, I didn't think about whether I needed a publisher or a publicist or someone to
do this work," she says. "If a person is genuine and talented and loves what they do and is persis-
tent, that's the mixture for success for anybody." 0

Cathy
Heller's
first synch
appeared in
ABC's "Body
of Proof."

OF CATHY HELLER'S
SONGS WERE USED
IN FILM, TV SHOWS
AND COMMERCIALS
IN 2012.
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REBOOTED AND

READY
FOR

TAKEOFF
Bolstered by tech -savvy creative dynamo
Jared Leto-who's launched his own social

media platform and digital ticketing
service -30 Seconds to Mars charts
a comeback with its first full album

of new material since 2009
By Marisa Fox

Space may be the final frontier, but to 3o Seconds to Mars, it's also
the perfect metaphor. "The lure of space is about pushing the lim-
its of human potential and realizing your dreams in the simplest
way," lead singer Jared Leto says. "I feel like 3o Seconds to Mars is
finally realizing its dreams."

That may sound like a grandiose statement for most, but not
for Leto, who founded 3oSTM with his brother Shannon in 1998
in Los Angeles. Their self -titled debut album sold 2 million copies,

according to Nielsen SoundScan, and their two subsequent releases reached gold
and platinum status, each yielding a slew of chart -topping rock hits around the world.
Their videos have earned them loyal fans and a trove of MTV Video Music Awards
(VMA). But after a tumultuous few years, their label, Virgin, is ready to expand the
group's reach with a new record, promoted through the viral campaign "Mars Is
Coming" and an aggressive new tour.

The band's new album, Love LustFaith + Dreams, arrives May 21 on the relaunched
Virgin Records. Its first single, "Up in the Air," was literally launched into space
aboard a rocket from Cape Canaveral, having its first listening party on March 18
on the International Space Station as Leto and his cohorts, drummer Shannon and
lead guitarist/keyboardist Tomo Milicevic, chatted with one of the astronauts from
ground control at the NASA base in Houston. "In the middle of the conversation, our
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30 Seconds
to Mars'
Jared Leto
(top), Tomo
Milicevie
(left) and
Shannon
Leto.

jaws collectively hit the floor," the 41 -year -old front -
man says while in Europe on a press and radio tour. "It
wasn't about just launching the single, but also about
launching this new chapter in our lives."

There's good reason for this band to want to start
fresh. In 2008, EMI sued 3oSTM for $30 million,
daiming the group failed to deliver three of its five
contracted albums. "It was very problematic," 3oSTM
co -manager Irving Azoff says. "Until the company was
sold, there were five or six regimes at EMI, each one
worse than the previous one, and [they were] doing
things like refusing to accept album artwork, which
would then trigger penalties for late delivery."

The suit was eventually thrown out amid label re-
structuring, and the band was able to release its third
album. "We called it This Means War for a reason,"
Leto says. "We were battling our record label." So
when it came time to release a fourth album-"without
the threat of a $3o million lawsuit looming over our
heads"-he decided to celebrate and reboot.

Coming off a whirlwind 311 -city tour that earned
the group a place in the Guinness World Records for
the most consecutive tour dates, the band chose to re-
cord the album in so locations around the world, from
Asia to Austria to the California desert. The first stop,
in April 2011, was India, where a studio was set up by
the banks of the Ganges River. "That trip was about
hitting the reset button," Leto says. "We went to Vara-
nasi, where we recorded the song 'Pyres of Varanasi.'
It's where they cremate bodies. So on the surface, you
think it's about death. But really when you immerse
yourself in what's going on, you realize it's about life."

With its snaking rhythms, hypnotic electro beats
and Eastern chanting, the song, like many on the new
album, represents something of a departure from
3oSTM's hard -driving prog-metal sensibility. Leto's

"screamo" vocals still blaze through most of the tracks,
but they seem clearer and more restrained than usual.
That's perhaps thanks to U2 producer Steve Lillywhite,
who lent his crystalline touch and helped build epic
soundscapes that add nuance and a dramatic counter -
punch to the band's grinding guitars and drums.

"It feels like we really did start over, which is a nice
place to be 15 years into something," Leto says, add-
ing that the group recorded 7o songs before whittling
it down to the 12 that appear on the album. "It was
a true sense of cleansing, getting rid of the past and
moving on. Even the title itself suggests something
much more reflective. We all feel it's the best thing
we've ever done."

Judging from early response, fans agree. The single
truly did blast off shortly after it was released March 19
here on Earth. "Up in the. Air" is No. 5 on Billboard's
Alternative chart in its eighth week-easily the young-
est song in the chart's top 15. It's also No. 21 on the Ac-
tive Rock chart, all of which is propelling presales of
the album.

The band also released the song's highly stylized
video on April 19. The hallucinatory flesh fest features
burlesque dancer Dita Von Teese stripping and riding
a mechanical bull, while U.S. Olympic gymnasts Mc -
Kayla Maroney and Jordyn Wieber, as well as Cirque
du Soleil performers, fly through the air, interspersed
with quick cuts of the group performing, various diz-
zying visuals and close-ups of a lion, zebra and snake.

"It's my homage to art, design and human aesthetics,"
says Leto, who directed the eight -and -a -half -minute -
long short film under the pseudonym Bartholomew ,g`

Cubbins. The premise behind the high -concept clip
seems almost inconsequential. What matters is that it g,
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ALBUM: Love Lust Faith + Dreams

LABEL: Virgin

RELEASE DATE: May 21

MANAGEMENT: Irving Azoff, Dennis Lavinthal,

Lenny Beer

PRODUCERS: Jared Leto, Steve Lillywhite

PUBLISHING: Universal

BOOKING AGENTS: Darryl Eaton and Brian

Manning (North America), Mike Greek (rest of the

world), Creative Artists Agency

UPCOMING TV: "Jimmy Kimmel Live!" outdoor

stage (May 21)

PUBLICITY: Ambrosia Healy, the Fun Star

ATTORNEY: Peter Paterno

SITE: 30SecondsToMars.com

TWEETS: @30secondstomars

triggered more than 3 million YouTube views
within a week.

"It's an incredibly important part of the
album and a connection to the music," says
Ashley Bums, GM of Virgin, itself only a few
months into its own relaunch, and where
3oSTM is the only act slated for an album re-
lease in 2013. "Since we launched the video,
the velocity on the view counts, pre -order al-
bum increase and single sales has been huge.
They're our priority."

Visuals have been a big part of the band's
brand since its second album, A Beautiful
Lie, was released in 2005. Cinematic clips
for songs like "The Kill" (which borrows im-
agery from the movie "The Shining") and

"From Yesterday" (shot in China and based
on "The Last Emperor") earned the band
MTV VMA wins.

"Those videos helped [Jared] build legions
of loyal fans," Azoff says. "Those were great
moments." And of course, actor Leto's good
looks don't exactly hurt. He was twice named
one of People's Most Beautiful People Alive,
and earned a following through cult TV hit

"My So -Called Life." He followed up that role
with critically acclaimed parts in films like

"Prefontaine" and "Requiem for a Dream."
But Azoff isn't so sure acting has helped Leto's music career. "It's made it harder,

cred. But I'm glad he's acting again, even though losing 3o pounds for his next role
nearly killed him." (He plays a transsexual woman dying of AIDS in "Dallas Buyers
Club" with Matthew McConaughey, which comes out later this year.)

Judging by the "Up in the Air" video, Leto looks like he's back in fine form,
flaunting an age -defying body and a deceptively boyish grin. Despite his guileless
demeanor, he's emerged from the maelstrom of record -label chaos a savvy entre-
preneur who's launched his own social media platform called the Hive; a ticket-
ing service called Vyrt, which caters to live -stream concerts; and a VIP service for
hardcore fans called Echelon, all as a way to engage and build followers.

"I'm a creative problem solver," Leto says. "I don't look at myself as a musician or
director or actor. I probably spend more time editing and designing for my various
projects than standing in front of a camera or onstage. I love what Andy Warhol
said: 'Labels are for cans, not for people."

Call it creative freedom or shrewd business, but Leto's ability to engage his fans
will prove pivotal this summer when he tours, which is a crucial step in boosting
sales of the album above the 5 million mark attained by the band's previous re-
lease. "He's a one-man army," Azoff says. "When I first started working with him
around the second album's release, he hadn't toured overseas." Azoff got 3oSTM
new booking at Creative Artists Agency, which sent the group on a three -pronged
attack in Europe.

"We hit small clubs at first, 3o0- to 50o -capacity venues, then upgraded almost
immediately to Soo," says Mike Greek, who books the band's overseas dates for
CAA. "Building a grass -roots following was a crucial element. We brought them
back three times in a short period, instead of just one show to see what happens.
This way we could build and be really aggressive about reconnecting with fans."

The strategy paid off. The act now headlines arenas throughout Europe, South
Africa and Australia. Plans for this summer include a European tour that will start
in Poland and end in Portugal, while headlining huge festivals like Germany's Rock
am Ring and Rock im Park in between. In September, the band starts focusing on
a new market, South America, playing Rock in Rio along with Florence & the Ma-
chine and Muse. "South America will be a major focus for 2014," says Greek, who
plans to build the group's appeal there the way he did in Europe.

Back at home, Virgin will be rolling out a four -city Church of Mars tour upon
the album's release that literally includes gigs in religious institutions like a Baptist
church in Philadelphia and a synagogue in Washington, D.C. Fans can attend only
by winning tickets through radio promotions or through the 3oSTM website. "Our
strategy is hardcore fans first," Virgin's Burns says. "And from there, we want to
spread as wide and far as we can." Of course, that doesn't mean Leto is likely to ap-
pear on an episode of "The Voice" anytime soon. "He wouldn't go on a reality show,"
Bums says. "He went to NASA." 0
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Going His
Own Way
Jason Isbell founds new label
to release 'Southeastern'
solo album
By Ray Waddell

If not for the Alabama Crimson Tide and Grimey's
Records stickers on the back window of a well -trav-
eled truck and the music -gear trailer in the driveway,
nothing would suggest that one has arrived at the resi-
dence of Jason Isbell.

In the Nashville suburbs a stone's throw from one of
the Tennessee Valley Authority dam projects he refer-
enced so eloquently in his song "TVA," Isbell sits alone
at a coffee table in the modest, impeccably tidy home
he shares with his new wife, Amanda Shires, herself a
critically acclaimed singer/songwriter/fiddle player.
Being happily married is part of what drives Isbell's

Southeastern Records, with marketing and distribu-
tion from Thirty Tigers.

While the album does have its guitar moments, the
focus is mostly on Isbell's powerful vocals and fearless
songwriting. Isbell wades into risky waters time and
again, whether he's holding forth on domestic bliss
("Stockholm," "Relatively Easy") or, more frequently,
murder, mayhem, abuse, terminal illness and an im-
pressive range of altered states and substances. As the
title of one track suggests, these are "Different Days"
for Isbell, 34, who's now taking on life not only with
newfound domesticity but also sobriety.

"I didn't set out to make a rehab record, and I didn't
set out to make a honeymoon record, but it's a little bit
of both in some ways," Isbell says.

Isbell first gained recognition in a brief but highly
productive run with Drive -By Truckers, where his
songs like "Decoration Day" and "Outfit" quickly be-
came fan favorites. Isbell left the band in 2007, and has
since released three critically acclaimed studio albums
(along with last year's Live in Alabama) and toured re-
lentlessly with his band, the 400 Unit.

Isbell wrote all of the songs for Southeastern since
moving to Nashville last summer, and laid down the
tracks at the studio of producer Dave Cobb (Jamey
Johnson, Secret Sisters). While it's billed as a solo al-
bum, the players consist mostly of the 400 Unit, and
that's whom Isbell will tour with this summer.

The characters that populate the songs on Southeastern
are often unsavory or unlucky, or both, and iftheir behav-
ior rings true, that's the intention, as they spring from real
people and situations. "What I was trying to do-and I do
this a lot-is take folks that I really know in the real world
and combine them with other people, give them certain
characteristics," he says. "I let them react to the world,
and if you let them behave as they're going to behave, you
wind up getting a really good story. You have to think of
them as real people, because if you don't, then you won't
give them the characteristics of real people."

Ultimately, though, the characters reflect Isbell him -

THE BIG NUMBER

Jason Isbell's total album sales
as a solo artist, according to
Nielsen SoundScan

93K

self, arrived at through internal "discussions" in his head.
"More than anything else, it's probably a way that I ex-
plain my own feelings to myself and sort of compartmen-
talise, unpack them, put them where they go," he says.

So despite the difficult subject matter, "there's some
hope on the record, which is something I struggle
with, because I am a very hopeful person, even five
or six years ago when I wasn't necessarily at my best,"
he says. "It seems like an amateur thing to me to just
write a bunch of sad songs, but I don't really listen to
that many happy songs either, so maybe that's not true.
Randy Newman doesn't have a whole lot of happy
songs. He saves those for Pixar, I guess."

Isbell's last two records were released on the Light-
ning Rod imprint, but now he's completely indepen-
dent, with his manager Traci Thomas essentially
running Southeastern Records, and Thirty Tigers han-
dling marketing and distribution through RED. "I'm
able to get the records distributed and promoted like I

ARTIST: Jason Isbell

ALBUM: Southeastern

LABEL: Southeastern
Records/Thirty Tigers

MANAGER: Traci Thomas,
Thirty Tigers

PUBLISHING: Fame Music
Publishing

AGENT Andrew Colvin,
Ground Control Touring

CHART HISTORY: Jason Isbell
and the 400 Unit (2009), No.
131 Billboard 200, No.3
Heatseekers Albums, 27,000;
Here We Rest (2011), No.79
Billboard 200, No.24 Rock
Albums, 32,000

TWITTER: giasonisbell

need to without taking the money of a big record label
and giving up my masters and that kind of thing," Isbell
says. "I really felt like I'd come to a point where I didn't
need that outside source, that middleman, anymore.
I'm lucky enough to have great people working with me
right now, and I feel confident we can do the release
right and be OK."

As for the commercial prospects of Southeastern,
"Honestly, if I don't have to get another job, if I don't
have to cut the cable completely off, I'm pretty happy
about it," Isbell says. "My truck's going to need a new
transmission pretty soon, and I would like to get a big-
ger place so we can start having kids, but other than
that I'm fine. I don't have to get up early; I don't have
to sit in a cubicle or load trucks all day. If you try to
not pay any attention to a certain level of commercial
success, if you ignore that stuff when you're making
a record, you're going to make a better record every
single time." 0
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ARTIST: John Fogerty

ALBUM: Wrote a Song for
Everyone

LABEL: Vanguard

MANAGER: Blue Moon
Management

PUBLISHER: Shanty Kelyn

BOOKING AGENTS: Robert
Norman, Creative Artists
Agency; Barry Dickins,
International Talent Booking

CHART HISTORY: Rides Again
(2009), No.24 Billboard 200,
106,000; Revival (2007), No.
14 Billboard 200,322,000

TWITTER: @i ohn_Fogerty

ROCK

Fortunate
Son
John Fogerty teams with modern
superstars and ESPN to cast a
wide net with new duets album
By Chuck Dauphin

of many of the classics the legendary rocker is known
for, but with a modern twist: Wrote a Song for Every-
one, due May 28 on Vanguard, enlists many of today's
top stars across multiple genres and includes two new
songs, "Mystic Highway" and "Train of Fools."

Fogerty gives his wife, Julie, the credit for the idea
behind the album. "She really set the tone," he says.
"She said, 'Why don't you get a lot of the people you
like and do your songs?' So, that's exactly what I did.
I'm a huge fan of these artists."

Many of the artists involved in the album-includ-
ing Kid Rock, Keith Urban, Foo Fighters, Dawes and
Jennifer Hudson-have cited Fogerty as an influence.
He's grateful, but says influence is all relative. "You
don't really walk around thinking of yourself that

onstage with the Rolling Stones, and I was like a little
kid-there I was running around with Mick and Keith.
I'm in awe of their talent. So, when I have someone
saying that to me, I don't know how to respond. It's
not a mind -set I usually have, someone being in awe
of me. That's because I'm still working and trying to
create."

One of Fogerty's favorites on the album is "Have
You Ever Seen the Rain?," recorded with country artist
Alan Jackson. "I never dared to think he would actually
do it," Fogerty says with a smile. "I've been buying his
records since his career began. To hear his voice come
in on our song together, it just floors me."

For "Long As I Can See the Light," with My Morn-
ing Jacket, Fogerty says that he and the band came

"This record hits on a lot of
demographics-John and his songbook
touch everyone. With all the
collaborators from the country and rock
communities, it's a wide swath that we
are trying to hit." -STEPHEN BROWER, VANGUARD

from different
"It's different than how I would approach the song. It
starts out in another dimension, then comes into fo-
cus toward the middle and goes out of the window in a
very angular and jagged way with the guitars. It's quite
a journey when you hear it."

Vanguard senior VP of marketing and A&R develop-
ment Stephen Brower says the label is ready to take the
album to the masses. "This record hits on a lot of de-
mographics. Obviously, John and his songbook touch
everyone. With all the collaborators on the record from
the country and rock communities, it's a wide swath
that we are trying to hit."

The label has appearances planned on morning and
late -night talk shows, as well as social media including
Twitter and Facebook through Fogerty's portals and
those of his collaborators.

To capitalize on the ongoing appeal of Fogerty's 1985
hit "Centerfield," sports marketing figures into the mix,
with a promotional campaign through ESPN. "They are
using seven different songs on the radio in their NAS-
CAR coverage, whether it be promo spots or bumpers,"
Brower says. "That is a demographic that has certainly
been huge and loyal to John over the years."

But for Fogerty, the project is about the collabora-
tions pushing him to create what he feels is his best -ev-
er work. "I really do feel that way-just because of the
scope of it, and being with all these wonderful artists.
But, I also feel that we did a really good job. It's a really
fine album "O

WATSK Y
Rapper/poet Watsky is busy
extending his fan base be-
yond the viral realm, having
launched the international
leg of his Cardboard Castles
tour. Nearly 95% sold out,
according to manager Kevin
Morrow, the trek comes
hot on the heels of Watsky
selling out 27 of the 32 stops
on the tour's now -wrapped
North American leg. "Watsky
and his musical content
connect with people's hearts
online, which sends them
to his shows," Morrow says.
"And seeing his dynamic
live seals the deal." Watsky
gained attention in 2011
when the San Francisco
native's "Pale Kid Raps Fast"
racked up millions of You -
Tube views in a week's time.
Subsequent music videos
and mixtapes followed, along
with several TV guest spots
and his first 22 -city headlin-
ing tour in 2012. To date,
his YouTube channel boasts
nearly 500,000 subscribers,
while his videos have logged
in excss of 200 million
views.e "Videos are a big part
of what I do," says Watsky,

who's already shot seven for
his new album Cardboard
Castles and has seven more
coming. "1 still believe in full-
length albums, but it's my
strategy to make sure each
song gets a real push." Get-
ting a push now is new sin-
gle "Sloppy Seconds,"which
is being worked at several
radio formats, including rock.
Debuting at No. 6 on Bill-
board's Top B&B/Hip-Hop
Albums, Cardboard Castles
is Watsky's first release
through Steel Wool/Welk
Music Group. Next up in
the artist's game plan: more
TV stints and a Watsky-
developed TV variety show.

--Gail Mitchell

DJ Sean Perry, New York.
"Fine China," Chris Brown.
He's not trying to make some
huge, uptempodancefloor
club banger, and in turn
what he creates is actually
a really amazing R&B song
for the clubs.This song will
make people groove no
matter what time of night
you drop it.

"Love Me," Lil Wayne
featuring Drake and Future.
It's a challenge to incorporate
the real downtempo new rap
songs at a club, but this one
is just too good. Everyone
loves singing that hook. I had
the privilege of dropping this
gem with Drake in the club.
Biggest song of the night.
People were wildin'.

"Get Lucky," Daft Punk
featuring Pharrell and Nile
Rodgers. I appreciate this
for what it is, and not what
many people anticipated. It's
a timeless piece of 116 BPM
music reminiscent of '70s
disco. It won't tear the roof
off your party, but clearly that
wasn't the intention. It's just a
feel -good tune.
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`Ice' On Fire
With stateside success no longer
a surprise, Empire of the Sun
goes big for second album
campaign
By Andrew Hampp

The first time Australians Nick Littlemore and Luke
Steele made a record together as Empire of the Sun,
it was as an experimental side project to their day jobs
in other bands like Pnau and the Sleepy Jackson, re-
spectively. But 2008's Walking on a Dream became a
surprise sleeper hit in the United States, catching the
interest of A-listers like Jay -Z (who enlisted Steele for
guest vocals on 2009's The Blueprint 3) and taking the
band's theatrical live show around the world several
times from 2009 through the end of 2011.

Much -anticipated sophomore set Ice on the Dune
(June 14, Astralwerks) is a continuation of the cin-
ematic sound and themes that helped Empire of the
Sun break out in the first place. Produced again by
Littlemore, his Pnau partner Peter Mayes and Donnie
Sloan, the album's 12 tracks are even brisker in tempo
and more uplifting in spirit than their predecessors,
blending Eurodance, glam rock and Aboriginal fla-
vors of their native country. Lead single "Alive" has
a shout -along chorus made for the festivals the band
will play later this year, while songs like "DNA" and
"Changing Colours" are high -impact dance tracks
that expand on the futuristic vibes of previous hits like
"We Are the People" and "Standing on the Shore."

"With the first album we were just playing around-
we didn't realize that we were playing with atomic ener-
gy melodies that would resonate with people from Peru
to Paraguay to Tokyo to London," Littlemore says. "The
second time around you have that feeling of 'Wow,
this is important.' You kind of put these limitations on
yourself, these bars you have to get above. We had to
create obstacles so we could move through those to be
natural again."

Some of those challenges included recording
stateside for the first time shortly after the last leg of
Steele's tour with Empire of the Sun had wrapped.
(Littlemore doesn't tour with the group due to a foot

"With the first album, we didn't realize
we were playing with atomic energy
melodies that would resonate with
people [everywhere]." -NICK LITTLEMORE

MUSIC

ARTIST: Empire of the Sun

ALBUM: Ice on the Dune

LABEL: Astralwerks

MANAGER: W interman &
Goldstein

PUBLISHERS: Check Your Pulse
Music, Sony/ATV Music
Publishing, Universal Music
Publishing

BOOKING AGENTS: Brett

Murrihy, Artist Voice
(Australia/New Zealand);
Mike Greek (U.K./Europe),
Jbeau Lewis and David Klein
(U.S.), Creative Artists Agency

CHART HISTORY: Walking
on a Dream (2008), No.25
Heatseekers Albums, 84,000

TWITTER: @EmpireoftheSun

injury six years ago and other competing projects.)
Recording in New York, Los Angeles and several oth-
er cities soon followed, at one point bringing in out-
side collaborators like Benny Blanco, whose sessions
were ultimately scrapped. "Every time we got togeth-
er it unraveled another layer, like an onion skin, get-
ting closer to that core that reminded us that Empire
is about surrendering to something greater than the
music," Littlemore says. "It's more important than
the people involved making it."

And where Empire of the Sun's ambitious tour took
more than a year to put together after the release of
the act's debut album, it's a central part of the launch
for Ice on the Dune. The band kicked off the first of a
series of U.S. festival appearances May 17 at New
York's Electric Daisy Carnival, with stops at Sas-
quatch!, Hard and Budweiser Made in America also
planned. In addition, the group will make its U.S. TV
debut on "Jimmy Kimmel Live!" this summer, a key
part of driving instant awareness, according to Astral-
werks GM Glenn Mendlinger.

"The way the campaign rolled out last time, there
was no real strategy behind it because things were so
disjointed and there was no way to do TV," Mendlinger
says. "Now we have a much more surgical and strate-
gic approach to doing an event and amplifying it to the
fans. Having the band in -market this much with two,
three waves of activity is so helpful."

Expect another tour with lavish costumes, acrobat-
ic choreography and heightened production-Steele
is rumored to have poured more than $400,000 of his
own money into the tour. "I lost money for 15 years.
It's like everything now-you put the artist first and
the money will come," he says. "The volume's turned
up more this time, the stage is bigger, the girls' busts
are bigger, my guitars are more colorful, I look fitter.
The restaurant's gotten a Gordon Ramsay makeover,
as it were." 0

GOTH HOWL: U.K. buzz
rockers Savages have quickly
risen through the touring
ranks ahead of their debut LP,
Silence Yourself (May 7, Pop
Noire/Matador), earning
them opening slots for luny &
the Stooges and Pordshead
this summer. Booked by Paul
Buck at the Coda Agency
(United Kingdom) and Kevin
French at Paradigm (United
States), the tour's next stops
are Lido in Berlin (May 17),
Field Day in London (May 25)
and Tipsport in Prague (June
19). Heading to North America,
the foursome will hit Middle
East in Boston (July12), La
Tulips in Montreal (July15)
and the El Rey Theatre in Los
Angeles (July 23).

SPARK SEEKER: Grammy
Award -nominated reggae -
folk artist Matisyahu has
announced plans fora
nationwide tour with Rebelu-
don, following the success of
his 2012 album, Spark Seeker
(Fallen Sparks). Booked
by David Klein at Creative
Artists Agency (CAA), the
run begins in Phoenix at the
Mesa Amphitheatre (Aug.
Si crossing to Knitting
Factory in Boise, Idaho (Aug.
12), the Greek Theatre in
Berkeley, Calif. (Aug.17), the
Majestic in Madison, Wis.
(Aug. 28) and the Fillmore in
Charlotte, N.C. (Sept.12).

IDES OF MAYER: Following
a three-year touring hiatus
due to a rare throat condition,
singer/guitarist John Mayer
will resume his pop -rock reign
in July, bringing along "Ameri-
can Idol" alum Philip Phillips
as opener. Booked by CAA's
Scott Clayton, the Mayer Is
Back tour will commence at
Summerfest in Milwaukee
(July 6), hitting the Gorge
in George, Wash. (July 20),
Comcast Theatre in Hartford,
Conn. (Aug.16), Saratoga
Performing Arts Center in
Saratoga Springs, N.Y. (Aug.
30), Crux= Amphitheatre
in West Palm Beach (Sept. 8)
and Isleta Amphitheater in
Albuquerque, N.M. (Oct.11.

BACK 2 JAXX: BRIT Award -
winning duo Basement Jaxx
(Simon Ratcliffe and Felix
Buxton) have returned with
new single "Back 2 the Wild"
and a subsequent U.K. tour.
Booked by Peter Elliott and
Eileen Mulligan of Primary
Talent International, the run
will roll through the pair's
home country of England,
stopping at Somerset
House in London (July 21),
the 02 Apollo in Manchester
(Nov. 29), the 02 Academy
in Birmingham (Dec. 51 and
the 02 Academy in Brixton
(Dec. 6). -Nick Williams
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Reviews
Janelle Monte Featuring
Erykah Badu

"Q.U.E.E.N." (5:11)

PRODUCERS: Nate Wonder,
Chuck Lightning, Janelle
Monde

WRITERS: Janelle Monte
Robinson, Nathaniel Irvin
III, Charles Joseph II, Kellis
Parker Jr.

PUBLISHERS: Jane Ue
Publishing/Tang Nivri
Publishing/Ink Isan
Instrument (ASCAP), Daddy
Kellis Publishing IBMI)

Bad Boy Records

LEGEND

CREDITS

Edited by
Mitchell Peters
(albums) and
Jason Lipshut.
(singles)

CONTRIBUTORS:
Chuck Dauphin,
David Downs,
Gary Graft Dan
Hyman, Kathy
landoli, Jason
Lipshutz, Jill
Menze, Ryan
Reed, Mick
Stingley, Emily
Zemler
All albums
commercially
available in the
United States
are eligible.
Send album
review copies to
Mitchell Peters
at Billboard,
5700 Wilshire
Blvd., Suite 500.
Los Angeles, CA
90036 and singles
review copies to
Jason Lipshutz
at Billboard,
770 Broadway,
Seventh Floor.
New York, NY
10003, or to
the writers in
the appropriate
bureaus.

R&B

All Hail Mollie's `QU.E.E.N.'
"Categorize me, I defy every label," Monde raps on
her ecstatic new single, "QU.E.E.N." She speaks
the truth: The first track from her upcoming soph-
omore album, The Electric Lady, is a soulful art -
funk exorcism, and her most dizzying track to date.
"Am I a freak for getting down?" she croons early
on over a Funkadelic-style guitar riff and spacey
jazz -fusion synth doodles. Just as the groove sinks
in, the track transforms into a quiet storm, and

Monde passes the mic to neo-soul diva Erykah
Badu, who eases into a bath of milky strings and
muted horns. Following awkward guest spots on
tracks by the Flaming Lips and Flying Lotus, Badu
sounds invigorated, giving the track an air of sexy
mystery. But this is Monie's show, and like the
best parts of her 2010 debut, The ArchAndroid, this
shape -shifting barnburner is built for the brain as
much as the booty. -RR

This shape -shifting barnburner is a
soulful art -funk exorcism, and MonCie's
most dizzying track to date.

LIVE

ARTIST: Ghost B.C.

VENUE: Webster Hall, New York

Dam May 11

Swedish heavy metal act Ghost
B.C., known for dressing in cleri-
cal garb and singing about Satan,
brought its unique brand of diet
devil rock to an adoring New York
crowd. Fronted by the eerie Papa
Emeritus, who wears skeletal
face paint and Papal vestments,
the six -piece band is exceptional
at crafting songs steeped in har-
monies that recall Blue Oyster
Cult and Sniff 'n' the Tears. Ghost
B.C.'s stage show-including a

dense fog ofdryice, mesmerizing
lights and multiple references to
the Prince of Darkness-masks
anytrue sense of danger. But the
sold -out crowd ate itup, cheering
through the bass -heavy "Ritual"
and the chugging "Year Zero,"
the latter from Ghost B.C.'s latest
album, Infestissumam. The car-
toonish shtick, however, failed to
elevate the songs, and the band
sometimes came off like badguys
in an episode of "Scooby-Dool"
But Ghost B.C. gets an A -plus for
creating an entertaining theatri-
cal image that sets it apart from
the crowd. -MS

SINGLES
POP

MICHAEL FRANTI

"I'm Alive (Life Sounds Like)"
(3:53)

PRODUCERS: Adrian Newman,
Michael Franti

WRITERS: Michael Franti,
Adrian Newman, Jason
Bowman

PUBLISHERS: Various

Capitol Records

Not even Franti's sun -
dappled island swoon
is immune to the recent
EDM explosion: The
first single from the
reggae -toasting singer's
new album, following
his chart -busting The
Sound of Sunshine, adds
thump to his otherwise
carefree breeze. Over a
whistling hook, Franti
preaches individual-
ity-but, ironically, he
could use some more of
that on this comeback
single. -DH

HIP -HOP

HUSTLE GANG
FEATURING T.I., B.O.B,
KENDRICK LAMAR &
KRIS STEPHENS

"Memories Back Then" (5:06)

PRODUCER: not listed

WRITER: not listed

PUBLISHER: not listed

Hustle Gang

T.I. and Hustle Gang
teammate B.o.B,
along with the now -
omnipresent Lamar,
share a trip down memo
ry lane for the first single
off the crew's forthcom-
ing EP. As they trade
remember -when riffs
on the girl that got away
T.I. shows flashes of his
former brilliant self: His
flow hasn't appeared this
confident since 2008's
chart -topping Paper
Trail. -DH

ROCK

SLEEPING WITH SIRENS

"Low" (3:36)

PRODUCER: Cameron Mizell

WRITERS: Kellin Quinn, Jesse
Lawson, Gabe Barham, Justin
Hills

PUBLISHERS: various

Rise

Post-hardcore collective

Sleeping With Sirens
will have a bouncy
new hit to play when it
takes the main stage at
the Vans Warped tour
this summer. "Low," a
quick -footed injection
of venom, finds vocalist
Kellin Quinn pushing
back against detractors
in between bouts of
manic percussion and
inviting "Whoa -oh -oh"
vocal hooks. -A

COUNTRY

TRACE ADKINS
FEATURING
COLBIE CAILLAT

"Watch the World End" (4:39)

PRODUCER: Frank Rogers

WRITERS: Brett Eldredge,
Jeremy Spillman

PUBLISHERS: various

Show Dog -Universal

With some assistance
from AC staple Cail-
lat, Adkins leaves the
"Honky Tonk Ba-

lay his emotions bare
on "Watch the World
End," from Love Will . . .

The orchestral ballad
visits somewhat famil-
iar country sentiments,
but Caillat's soft, raspy
harmonizing proves
a slender fit next to
Adkins'deep
baritone. -JM

ELECTRONICA /DANCE

DISCLOSURE
FEATURING
ELIZA DOOLITTLE

"You & Me" (4:57)

PRODUCER: Disclosure

WRITERS:various

PUBLISHERS: Universal Music
Publishing/Salli !seek Songs.

Cherrytree/Interscope

U.K. EDM duo Dis-
closure has released
a stunning string of
singles in the past year,
notably "White Noise"
with AlunaGeorge
and "Latch" with Sam
Smith. Current offering
"You SE Me" is less of an
immediate confection,
but Doolittle's vocal
turn and the steely
whir of the produc-
tion makes the single
a savory appetizer for
Disclosure's debut
album, Settle. -JL
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ToddlaT
Soundboard
The
traditional
old -school
soundboard
concept
collects a
bunch of
soundsfrom
an artist and
puts them
on a touch -
actuated
board. Ninja
Tune's
ToddlaT
collects 14
ToddlaTisms,
plus pitch
bend and
artist
wallpaper.

Di Mix
This app
presents
a simple
way to mix
songs in a
computer
library:
Control the
two players
with play,
pause, back
and forward,
and manage
cue points
with the
multiple -
touch
interface.
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Kick Out The jamms With
Seeper's Remix App
Angry Birds, eat your heart out. Jamming/mixing
app Ninja Jamm, from U.K. label Ninja Tune and
arts and technology collective Seeper, is a power-
ful remixing toy that offers a new way for fans to
engage with songs, a new release format for la-
bels, another way for artists to get paid and a great
time -killer during an airport terminal wait. Intui-
tive yet deep, the remixer lets users mash, glitch,
effect and snip iconic tracks from the zo-year-old
indie label and share their creations. The April
release for iOS is free, and comes with an intro-
ductory "tunepack" from legendary production
duo Coldcut. The in -app store upsells users on
99 cent tunepacks from acts like Bonobo, Amon
Tobin, Mr. Scruff, FaltyDL and DJ Food. "We see
Ninja Jamm as the first example of a genre of apps
called `jamm boards,'" Seeper founder Evan Grant

says. After loading a tunepack and getting a feel
for the original track, users can easily adjust frag-
ments of each song, which have been chopped into
more than 4o parts (e.g., drums, bass, melody, at-
mospherics). When playing with Bonobo's "Eyes
Down," for instance, the bass and melody can be
muted, letting Andreya Triana's vocals ride out
while also remixing the drums, drilling breaks and
adding delay and reverb. The app wisely keeps ev-
ery component of the song in time so that musi-
cal novices can quickly become the star DJ of their
dinner party. And to share Ninja Jamm creations
with the world, simply post a track to SoundCloud,
where the hashtag #ninjajamm reveals some pret-
ty advanced remixes. Optimized for iPhone 5, the
app runs on iPhone 4, iPad 2, iPod Touch (fourth
generation) and iPad Mini. -DD

ROCK

3OSTM's Labor
Of 'Love'
Thirty Seconds to Mars frontman Jared Leto takes
the production reins alongside Steve Lillywhite on
the group's fourth album, infusing the act's epically
charged rock anthems with an even fuller sense
of grandeur than heard on past releases. From the
searching first single "Up in the Air" to the propul-
sion of standout track "Do or Die," Leto seeks to rock
not with fervor or aggression but with theatrical opu-
lence. There's an element of the experimental, too:
3oSTM crafts plodding instrumental songs like "Con-
vergence" and such whispering, ambient ballads as
"End of All Days," each pinpointing a specific sense
of intensely emotional verve. It occasionally teeters
on overwrought, but the album-along with its Leto -
directed visuals-mostly invests fully and artfully in
its own vision. -EZ

Ninja Jamm
comes
with an
introductory
"tunepack"
from
production
duo Coldcut.
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30 Seconds to Mars

Love Lust Faith + Dreams

PRODUCERS: Jared Leto, Steve
Lillywhite

Virgin Records

RELEASE DATE: May 21

ALBUMSCOUNTRY

ROCK

DEERHUNTER

Monomania

PRODUCER: Nicolas Vemhes

4AD

RELEASE DATE: May 7

Early Deerhunter fans
will be pleased to hear
that after exploring
softer sonic terrain, the
band is back to making
big noise-specifi-
cally on the title track
and "Leather Jacket
II." Those sit well
alongside the sturdy
Americana flavors of
"Pensacola," "Dream
Captain" and "Back to
the Middle." -GG

POP

NATALIE MAINES

Mother

PRODUCERS: Ben Harper,
Natalie Maines

Columbia Records

RELEASE DATE: May 7

Dixie Chick Maines
sounds as confident
as ever on solo debut
Mother, taking her
music in a more
rock -oriented direc-
tion on such tracks
as "Without You"
and "Trained." Her
powerhouse vocals are
still intact, and to say
she shines here is an
understatement. -CD

COUNTRY

PISTOL ANNIES

Annie Up

FITZ & THE TANTRUMS PRODUCERS: Chuck Ainlay,
Frank Liddell, Glenn Worf

More Than Just a Dream

PRODUCER: Tony Hoffer

Elektra Records

RELEASE DATE: May 7

The Los Angeles neo-
soul troupe turns a
decade corner on its
sophomore album,
reveling in the synth -
drenched '8os on a
buoyant collection
given a contemporary
sonic sheen by produc-
er Tony Hoffer. Fitz and
company get a bit philo-
sophical on the closing
"MerryGoRound," but
mostly frothy fun domi-
nates "More Than Just

Dream." -GG

HIP -HOP

TALIB KWELI

Prisoner of Conscious

PRODUCERS: various

Javotti Media

RELEASE DATE: May 7

Prisoner of Conscious
is the perfect storm
of mainstream tunes
dipped in social com-
mentary. It's felt from
the start of "Human
Mic" and moves into the
"Paid in Full" hom-
age titled "Turnt Up."
Cameos from Miguel
("Come Here") and
Kendrick Lamar ("Push
Thru") add another
dimension. It's message
music to dance to. -KI

RCA Nashville

RELEASE DATE: May 7

On second album An-
nie Up, Pistol Annies
members Miranda
Lambert, Ashley
Monroe and Angal-
eena Presley prove
that their sound can't
be defined. They get
deliciously bluesy on
"I Feel Sin Comin'
On," wildly irreverent
on "Hush Hush" and
keep it traditional on
"I Hope You're the End
of My Story." -CD

SOUNDTRACK

VARIOUS ARTISTS

The Great Gatsby

PRODUCERS: various

lnterscope Records

RELEASE DATE: May 7

Like other Baz
Luhrmann film
soundtracks, the com-
panion album to "The
Great Gatsby" melds
the historical past with
the musical present.
Jay -Z sets East Egg and
West Egg into motion
on "zoo$ Bill." Be-
yonce and Andre 3000
bring an abstract twist
to Amy Winehouse's
"Back to Black," and
Florence Welch turns
operatic on "Over the
Love." -KI
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MUSIC HAPPENING NOW

The family
of regional
Mexican singer
Jenni Rivera
has announced
the launch of
a new label. It
was inspired
by the late
singer, who
personally
wanted to
support and
launch aspiring
Latino singers,
according
to a family
spokesperson.
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ROCK

Living The
`Dream'
Fitz & the Tantrums' major -label
debut pushes the band to new
sales and chart levels
By Gary Graff

A change in schedule turned out to be a blessing in dis-
guise for Fite & the Tantrums' new album, More Than Just
a Dream, which debuts at No. thon the Billboard zoo with
15,000 copies sold, according to Nielsen SoundScan.

The group, which sold more than 154,00o copies of
2010's No. 1 Heatseekers album Pickin' Up the Pieces,
rushed to finish More Than Just a Dream for a fall 2012
release. Then the band signed a deal to move from in-
dependent Dangerbird Records to WEA major Elektra,
which meant a six-month delay. But frontman Michael
"Fitz" Fitzpatrick wasn't sorry. "It turned out to be a
much -needed time of a little bit of rest. I don't know
how we could've done straight back-to-back records
without losing our minds."

There was more to gain from the break, however.
The Los Angeles band returned to the studio, "tweaked
a couple little things" on eventual first single "Out of
My League" and even came up with some new songs,
including "Fools Gold."

"It's a stronger record now, definitely," says Fitzpat-
rick, who formed the Tantrums in 2008, debuting that
December at the Hotel Cafe in Hollywood and releas-
ing an El', Songs fora Breakup, Vol. 1, in August 2009.
"With that extra time we were able to sit with it a little
bit and see what we had, and then go swing for the
fences a couple more times."

Lisa Nupoff, who co -manages the band for Iminmu-
sic Management, adds, "We were very pleased with
the record as it was, but it was a matter of 'What more
could happen if we went back in the studio?' We came
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up with phenomenal additions to the record."
Fans will certainly notice a bit of stylistic refinement

on the album, which was produced by Tony Hoffer
(Depeche Mode, Beck, M83). Where Pickin' Up the Piec-
es was steeped in a '6os brand of soul, More Than Just
a Dream takes its primary cues from the '8os, decking
out its buoyant melodies with synthesizers and clubby
beats. That said, Fitzpatrick argues that "on the first re-
cord there was always a heavy '8os influence-maybe
more with the songwriting. A lot of the British Invasion
bands of the '8os, like ABC or Spandau Ballet, were
influenced by soul music but put their spin on it, and
we're putting our spin on their sound."

Conscious that the label switch had taken the sextet
out of circulation for a minute, Elektra and Iminmusic
created a couple of avenues for the Tantrums' return to
the public eye. Jordan Bahat directed a video for "Out of
My League," while in a series of Internet "Dream Ther-
apy Sessions," vocalist Noelle Scaggs talked to the other
band members about their own "wacky" dreams, each
segment preceding the reveal of a new song.

The group also hit the road in April for a prerelease
tour of mostly secondary markets, stopping along the
way in major cities for radio appearances on mainly tri-
ple A stations as well as public radio outlets. For release
week, the act appeared on "Jimmy Kimmel Live!" and
"Last Call With Carson Daly" and assembled a Spotify
Gold package talking about the album track by track.

"We always thought of ourselves as the little band
that could, so it's been very exciting to have people
treat them like a much bigger band," Nupoff says.
"Going from an indie to a major and having such a big
team working and all of those resources and everybody
pushing forward feels really great."

With a second video in discussion, Fitz &the Tantrums
will be doing most oftheir pushing on the road. The group
goes on tour this month and will mix its own shows with
summer opening dates for Bruno Mars and Dave Mat-
thews Band. It will also appear at several festivals, includ-
ing the Budweiser Made in America Labor Day weekend
festival in Philadelphia. Some European dates may follow
in the fall, with a late -year return to North America.

"We're going to be hitting it hard for the next cou-
ple of years," Fitzpatrick says. "The last time was an
eye-opener; I'd never toured that extensively before.
This time we know how to do it a little better, a little
healthier-but still have a great time. That's one thing
we don't want to give up." 0

Fits and the
Tantrums
will mix
headlining
dates with
support
gigsfor
Bruno Mars
and Dave
Matthews
Band.

[ THE

Numbers
Mariah Carey's
"#Beautiful"

Mariah Carey returns to the Billboard Hot 100 as
"#Beautiful," featuring Miguel, debuts at No. 24. The
bow marks the ninth -highest of Carey's 45 career
entries, dating to her 1990 arrival with "Vision of Love."

35
Carey tallies her 35th top 40 hit on the Hot 100,
tying Island Def Jam labelmate Ri hanna for the
fourth -most such entries among solo females
in the chart's nearly 55 -year history. Madonna
leads all women with 49 top 40 titles, followed
by Aretha Franklin (43) and Taylor Swift (41).

 51%
Thanks to coordinated airplay on Clear
Channel stations on its first day of availability
(May 6), "#Beautiful drew 28 million all -
format audience impressions among Hot 100
reporters, while 87% of the day's total was
through participating Clear Channel outlets.
During the May 8-14 tracking period, Clear
Channel spins accounted for 51% of the cut's
31 million in listenership.

31M
The song's airplay on May 6 contributed to
last issue's data, when the track debuted
with 31 million impressions after just two
days (May 6-7). For this issue's tracking week
(May 8-141, the song again registered 31
million in audience (and holds at No. 44 on
Hot 100 Airplay).

280%
95K
Uses of the hashtag #beautiful on Twitter,
regardless of whether it was meant to tag
Carey's song, vaulted to 95,000 on May 6,
according to Attensity Media. The gain marked
a 280% increase over the average usage
(25,000 times a day) of the hashtag during the
two months leading up to the single's release.

-William Gruger and Gary Trust



The
soundtrack
to "The
Great
Gatsby"
(starring
Leonardo
DiCaprio,
Carey
Mulligan
and Joel
Edgerton,
from left)
includes
songs by
Jay -Z and
Lana Del
Rey.

POP

`Great' Rewards
The soundtrack to Baz Luhrmann's 'The
Great Gatsby' scores a No. 2 debut thanks
to targeted strategy
By Kerri Mason

It wasn't a 99 cent download or a "Saturday Night Live" TV spot that
drove The Great Gatsby to a No. 2 debut on this week's Billboard zoo.

According to Interscope VP of film and television marketing and
soundtrack co -producer Anthony Seyler, it was a straightforward
but well -orchestrated plan to tap the fan base of each artist includ-
ed in the blockbuster collection, via a series of streams starting two
weeks prior to its release. The Baz Luhnnann-directed film's unex-
pectedly impressive $51 million, No. 2 box-office debut (according
to Box Office Mojo, and finishing behind "Iron Man 3") could have
only helped, too.

The premier stream rollout, via digital -only and magazine sites,
also succeeded in targeting each segment of the potential "Gatsby"

audience, from the fashion girls at Refinery 29 (who got Sia's "Hit and
Run" on April 25) to the male -skewing tech nerds at Mashable (the
xx's "Together" on April 2.4). It culminated with a stream of the entire
soundtrack on NPR on May 2, which is ordered to follow the narrative
arc of the film. Two weeks was also the time frame for filming and edit-
ing Lana Del Rey's video for first single "Young & Beautiful."

"We always knew it was going to be a focus; it was mostly a matter
of timing it with her tour," Seyler says. The track jumps from No. 95
to No. 59 on the Billboard Hot ioo, and the clip logged 2.3 million
YouTube views in four days.

While consumers can purchase the Del Rey track individually, all
but six of the soundtrack's songs are album -only items, including
showpieces like Jay -Z's "100$ Bill" and Beyonce & Andre 3o oo's
cover of Amy Winehouse's "Back to Black." Seyler says it was more
a point of contention than an album sales strategy.

"The rights holders are the ones who made that decision [to make
tracks unavailable for individual sale]," he says, referring to the in-
dividual artists. "A lot of times the consumer thinks the record com-
pany is being greedy and trying to force them into an album sale."

Despite the short -lead plan leading up to release, Seyler says the
soundtrack itself will be a long-term project. "[Between] our belief
in what Baz has put together here and our faith in the fact that we
have an incredible body of work that we think has reached people on
a cultural level, from a business perspective, we're still investing." 0

Battle Plan: She & Him

Indie-pop duo
She & Him-
fronted bysinger/
actress Zooey
Deschanel, star of
Fox's "New Girl"-
released fourth
album Volume 3
(Merge) on May
7. It debuts at
No. 15 on the
Billboard 200
and sells 26,000
copies, according
to Nielsen
SoundScan.

3 MONTHS AGO

She &Him set off the album
push by announcing Volume
3 through Deschanel's
Twitter account, which
has 4.3 million followers.
"We didn't give anyone
else an exclusive on the
announcement," says Lindsey
Kronmiller, Merge's project
manager for the album.
"Zooey has more reach than
a lot of press outlets do." The
next day, the act announced
its summer tour, with a ticket
presale that gave buyers the
option of bundling an album
pre -order. Regular pre -orders
launched on Amazon and
Merge's site a week later. "We
do pre -orders far in advance
because it takes advantage
of that initial excitement
about the announcement,"
Kronmiller says.

2 MONTHS AGO

On March 7,first single
"Never Wanted Your Love"
was revealed through a
stream and released as an
iTunes single. The next day,
Fox sent a press release to
all of its national affiliates
with links to the song and
information about the album.
"The Fox people are very
interested in her music as
well, and they always want
to talk to us about ideas
for marketing," Kronmiller
says. "They're invested in
her as much as the show."
On March 25, the single was
serviced to triple A radio, with
an April 8 add date, while
album cut "I Could've Been
Your Girl" premiered on the
Wall Street Journal's website
two days later.

RELEASE WEEK

Boosted by NPR's "First
Listen" streaming the album,
She & Him hit street date
with a string of TV spots,
including "Live With Kelly,"
"Katie" and "Late Show With
David Letterman" twice-
one with Deschanel as couch
guest, another with the full
band performing. It all led up
to the May 14 season finale
of "New Girl." Meanwhile,
the band is charming more
devoted followers with
album-themed nail decals
and turquoise -colored LPs
and cassettes. "We did
red vinyl for the Christmas
record [A Very She &
Him Christmas] as well,"
Kronmiller says. "The band
really wanted to make it
special for fans."

NEXT UP

A Deschanel-directed video
for "I Could've Been Your
Girl" will arrive ax soon as
this week, and the duo will
appear on "The Tonight Show
With Jay Leno" and tape a
performance for "Conan."
Billboards for Volume 3 will
hit many major markets right
before the June 13 launch of
the band's North American
tour, which includes a gig
at New York's Central Park
SummerStage. And the
band will continue to exploit
Deschanel's star power-
she's set to appear on a pair
of national magazine covers
later this year. "She always
makes a point of talking about
the band in press," Kronmiller
says."It's never been just a
side hobby for her."

-Alex Gale

00
BUBBLING

UNDER
O

Passenger On The Move
All the Little Lights (Black
Crow/Nettwerk), the third
album from British folk -
rocker Passenger (aka Mike
Rosenberg), reached No.7
on Billboard's Heatseekers
Albums chart and No.8 on
Folk Albums earlier this year.
Since then, single "Let Her
Go" has blasted to worldwide
success, hitting No. 1 on 14
international charts. Adult
top 40 KLLC San Francisco
is helping bring the song,
whose video boasts 31
m illion YouTube views, to
U.S. audiences (14 plays in
the May 6-12 Nielsen BDS
tracking week). Passenger,
who's received praise from
fellow Brit Ed Sheeran,
will tour the United States
from mid -July through early
September.

A Great Big Start
After A Great Big World wrote
"This Is the New Year" a few
years ago, the act knew it
wanted to get the anthem
placed on Fox's "Glee." Fast -
forward to 2013 and that's
just what happened, as
the then -unsigned singer/
songwriter duo's tune aired on
the show in January. By April,
the pair had signed to Epic.
Now, its version of the song is
bubbling under Mainstream
Top 40 with plays at 32
reporters.

Northbound Dakota
Dakota. Bradley's debut single
comes with a ready-made
pedigree. Rising just below
the Country Airplay chart,
"Somethin' Like Somethin-
(Streamsound) was written
by accomplished tunesmiths
Josh Kear, Mark Irwin and
Shane McAnally and co -
produced by Tim McGraw
and McGraw's longtime
producer Byron Gallimore.
While making radio rounds
this spring, the 18 -year -old
Bradley played a sold -out
show at Gramercy Theatre in
New York. "Somethin"' was
released digitally May 14.

Chrystian Music
Columbus, Ohio, native
Chrystian is making moves
at rhythmic radio with "Go"
(NZ Beeza), featuring Lil
Twist. KGZG Spokane, Wash.,
is championing the track,
having played it 22 times last
week. Chrystian got his first
taste of a national audience
as a performer on the "Wild
Out Wednesday" segment of
BET's "106 & Park." The video
for "Go" has accumulated
2 million views on YouTube
since its April 17 premiere.

Reporting by Keith Caulfield,
Wade lessen, Rauly Ramirez
and Gary Trust.
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biMARKETPLACE
CONNECT WITH THE MUSIC INDUSTRY'S MOST IMPORTANT DECISION MAKERS

NOTICES/ANNOUNCEMENTS

SUCCESSFUL HIT SONGWRITER

Looking for an aggressive individual with music industry connec-

tions who can get my new songs to label -affiliated artists,

managers, producers, etc. For info call Edwin at

817-921-0928 or 817-805-2515.

NOTICES/ANNOUNCEMENTS

Short -form Radio Programs/Barter

The Inside Stories Behind

The Christmas Songs

Featuring Songwriters' Actual Voices!

TheMusicalSoundReview.com (718) 375-1245

PROFESSIONAL SERVICES

WORLD RECORDS

Meet The Right People
Maneuvering through the music business is not easy...

That's why we're here!
You've always wanted to be in the business

but don't have the connections
NOW YOU DO!

Meet the industry group at World Records today!
How to find the right producer. Getting your music on the radio and online

Social Media. Producing a video. How to set up for stage performance
We are your one stop for answers.

Ask for GB 954.467.0872 or email gb@world records.biz

WANTED TO BUY

RECORD COLLECTIONS

We BUY any record collection.

Any style of music. We pay HIGHER prices

than anyone else.

Call

347-702-0789 (Allan) or email

a_bastos®yahoo.com

DUPLICATION

REPLICATION

VINYL PRESSING

CD ROM SERVICES

DVD SERVICES FOR SALE

PROMOTION & MARKETING
SERVICES

MUSIC DISTRIBUTORS

AUCTIONS

RECORDING STUDIOS

REAL ESTATE

INVESTORS WANTED

STORES FOR SALE

EQUIPMENT FOR SALE

STORE SUPPLIES

FIXTURES

CD STORAGE CABINETS

DISPLAY UNITS

PUBLICITY PHOTOS

INTERNET/WEBSITE
SERVICES

BUSINESS SERVICES

MUSIC INSTRUCTION

BUSINESS OPPORTUNITIES

COMPUTER/SOFTWARE

MUSIC MERCHANDISE

T-SHIRTS

EMPLOYMENT SERVICES

s Covers
PROFESSIONAL SERVICES

DJ SERVICES

FINANCIAL SERVICES

LEGAL SERVICES

ROYALTY AUDITING

TAX PREPARATION

BANKRUPTCY SALE

COLLECTABLE

PUBLICATIONS

TALENT

SONGWRITERS

SONGS FOR SALE

DEALERS WANTED

RETAILERS WANTED

11 1 I Ski
WANTED TO BUY

CONCERT INFO

VENUES

NOTICES/
ANNOUNCEMENTS

VIDEO

MUSIC VIDEO

POSITION WANTED

LISTENING STATIONS

FOR LEASE

DISTRIBUTION NEEDED

EDUCATION OPPORTUNITY

HELP WANTED

MASTERING

Aerrette. 212-493-4199 or Jeffrey.SerretteMbillboard.com.

FOR AD PLACEMENT IN PRINT CALL JEFF SERRETTE: 212-493-4199/JEFFREY.SERRETTE(aBILLBOARD.COM
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CHARTS
KEITH CAULFIELD

Lady A Is Tops;
`Gatsby' Starts Strong
Lady Antebellum collects its third No.1 on the
Billboard 200 while 'The Great Gatsby' bows at No. 2

Country trio Lady Antebellum earns its
third No. a album on the Billboard zoo
as Golden debuts with 167,000 copies,
according to Nielsen SoundScan.

The set sold slightly better than
initially forecast: The day after it was released
on May 7, industry sources suggested that Golden
would move around 150000 copies. But the al-
bum performed well during the weekend, thus
granting it a more robust debut. Credit Mother's
Day gift shopping for some of that sales bump, as
the holiday fell on the final day of the tracking
week (Sunday, May 12).

Golden follows Lady Antebellum's previous No. is
Own the Night (2011) and Need You Now (2010). Its first
set, a self -titled effort released in 2008, debuted and
peaked at No.4. Own the Night had a bigger start than
Golden -347,000 when it was released in September
2011 -and Need You Now, bolstered by its smash title
track, launched with 480,000.

As mentioned last week, with Lady A's arrival, it's
the fourth country set to reach No. a for the first time
this year. It's the fastest accumulation of country No. is
the chart has seen so early in the year.

A 'Great' Debut: Starting strong at No. z on the Bill-
board zoo is the soundtrack to "The Great Gatsby."
The album charges in with 137,000, the best sales
week for a soundtrack in more than a year. The last
soundtrack to sell more in a week was The Hunger
Games: Songs From District 12 and Beyond when it en-
tered at No.1 with 175,000.

Sales for The Great Gatsby were overwhelmingly
driven by downloads: Its 119,00o digital haul is the
largest digital sales week for a soundtrack. In turn,

the set bows at No. r on the Digital Albums chart. The
previous digital record for a soundtrack was set in
June zow by the EP Glee: The Music, Journey to Region-
als with to6,0 o downloads.

"The Great Gatsby," directed by Baz Luhrmann,
opened in U.S. theaters on May lo. The movie was
the second -highest -grossing during the weekend,
earning $50.1 million at the U.S. and Canadian box
offices, according to Box Office Mojo. And, having
earned $59 million through May 14, it has surpassed

"Moulin Rouge!" ($57 million) as Luhrmann's highest -
grossing film.

The "Gatsby" soundtrack is an all-star affair, as
it includes songs by Beyonce, Jay -Z, Jack White,
Fergie, Lana Del Rey and Sia. The album's sales
debut is much higher than the 95,000 it was pro-
jected to sell. It seems the film's strong integra-
tion of music, and the movie's box-office success
during its opening weekend, were drivers in the
album's sales.

As seen in the recent past, soundtracks that
climb into the top two on the chart are from mu-
sicals like "Les Miserables," the "Glee" TV series
or film adaptations of books that have a passion-
ate fan base and the soundtrack is advertised as if
it were a character in the movie (e.g., "Twilight,"

"The Hunger Games"). "The Great Gatsby" falls
into the last category.

Two earlier soundtracks from Luhrmann-directed
films also had chart success: Romeo + Juliet (1996)
climbed to No. 2, while Moulin Rouge! (zoos) reached
No. 3 after debuting at No.5 three weeks earlier.

It's 'Time' For Rod: Rod Stewart's Time clocks in
at No. 7 on the Billboard zoo with 52,000 copies. It's
the legend's highest -charting studio album of origi-
nal material since 1979, when Blondes Have More Fun
spent three weeks at No. a.

Stewart has charted many albums since then, but
of those releases that reached No. 6 or higher were
a Christmas set of mostly oldies (Merry Christmas,
Baby, No. 3 in 2012), one of his many covers collec-
tions released between 200z and 2010 or a live al-
bum (Unplugged . . . And Seated, No. z in 1993).

Stewart's only traditional studio set (i.e., non -
covers collection) to reach the top 10 between
Blondes Have More Fun and this week was 1991's Vag-
abond Heart, which topped out at No.10.

Straight In: A cappella vocal group Straight No
Chaser nets its highest -charting album yet on the
Billboard zoo, as Under the Influence bows at No. 28
with 14,000 sold. The act gained fame with its Holi-
day Spirits debut in 2008. It has sold 361,00o copies
and appears on the Billboard 200 each year during
the Christmas season.0

SOUNDTRACK ALBUM
SALES THIS WEEK

332,000
 95%

King Of (Latin) Pop
Two titles that Michael
Jackson took to the top of
the Billboard Hot 100 grace
Tropical Airplay. As Toby
Love's "Todo Mi Amor Eres
Tir (I Just Can't Stop Loving
You)" ranks at No. 13 after
reaching No.1 last month,
Arthur Hanlon's "Alli Estare
all Be There)," featuring
Karlos Rose, debuts at No. 40.
The original versions crowned
the Hot 100 for Jackson solo
and the Jackson 5 in 1987
and 1970, respectively. Rose
previously ruled the ranking
with another remake of a Hot
100 leader: His cover of Bruno
Mars' 2010 No.1 "Just the
Way You Are topped Tropical
Airplay last year. -Gary Trust

THE BIG NUMBER

41
Number of albums Rod
Stewart has charted on the
Billboard 200, including his
latest, Time, which debuts
at No. 7. The new set is his
highest -charting studio album
of original material since 1979,
when Blondes Have More Fun
hit No. 1.

Read more
Chart Beat at
billboard.com/
chartbeat.

TOTAL SALES OF TOP 75
DIGITAL SONGS THIS WEEK

4.8 MILLION
 2%

KENNY CHESNEY'S LIFE
ALBUM SALES THIS WEEK

48,000
 68%

MARKET WATCH
A WEEKLY NATIONAL MUSIC SALES REPORT

Weekly Unit Sales

ALBUMS DIGITAL
ALBUMS.

DIGITAL
TRACKS

This Week 5,551,000 2,141,000 24,258,000

Last Week 5,112,000 2,085,000 24,166,000

Change 8.6% 2.7% 0.4%

This Week Last Tear 5,579,000 1,901,000 24,956,000

Change -0.5% 12.6% -2.8%

'Digital album sales are also cou thin album sales.

Weekly Album Sales

10

YEAR-TO-DATE

2013
2012

Overall Unit Sales

2012 2013 CHANGE

Albums 112,313,000 106,307,000 -5.3%

Digital Tracks 520,353,000 506,749,000 -2.6%

Store Singles 1,204,000 1,235,000 2.6%

Total 633,870,000 614,291,000 -3.1%

Album w/TEA. 164,348,300 156,981,900 -4.5%

Includes eql.alentolPumSaleSITE..10 trarkdown10. epilfvelentta onealbum sale.

Album Sales

2012

2013

112.3 Million

106.3 Million

Sales by Album Format

2013 CHANGE

CD 68,428,000 58,388,000 -14.7%

Digital 42,254,000 45,680,000 8,1%

Vinyl 1,604,000 2,101,000 31.0%

Other 27,000 138,000 411.1%

Safes by Album Category

2012 2013 CHANGE

Current 54,900,000 53,592,000 -2.4%

Catalog 57,413,000 52,715,000 -8.2%

Deep catalog 45,983,000 42,394,000 -7.8%

Current Album Sales

2012

2013

1121=71
Catalog Album Sales

2012

2013

37.4 Million

52.7 million

Nielsen SoundScan countsasuvrent only saleswithin the first la montnsol an allnurnrs release112
months br classical and Jan album. Titles tnalstan in the toonallol Inn Oinipard 200, however. remain

moan IS monnsare catalog ...Ening is subsenol catabeor *Ks owl more

`r0=7:=0======'"'""'''
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LEGEND

Bullets indicate titles with
greatest weekly gains.

Album Charts
 Recording Industry Assn. of

America (RIAA) certification for
physical shipments & digital
downloads of 500,000 albums
(Gold).

A RIAA certification for physical
shipments & digital downloads
of 1 million units (Platinum).
Numeral noted with Platinum
symbol indicates album's multi -
platinum level.

*RIGA certification for physical
shipments & digital downloads
of 10 million units (Diamond).
Numeral noted with Diamond
symbol indicates album's multi -
platinum level.

0 Latin albums certification for
physical shipments & digital
downloads of 50,000 units (Oro).

p Latin albums certification for
physical shipments & digital
downloads of 100,000 units
(Platino). Numeral noted with
Platinum symbol indicates
album's multi -platinum level.

D igital Songs Charts
 RIAA certification for 560,000

paid downloads (Gold).
A RIAA certification for I million

paid downloads (Platinum).
Numeral noted with platinum
symbol indicates song's
multiplatinum level.

Awards

NG (Heatseeker Graduate)
PS (PaceSetter for largest % album

sales gain)
06 (Greatest Gainer for largest

volume gain)
O G (Digital Sales Gainer)
AG (Airplay Gainer)
SG (Streaming Gainer)

Publishing song index available on
billboard.com/b14.

Visit billboard.comibi4 for complete
rules and explanations.

Mks Lust tots TITLE
A60 wax WEEK PRODUCER tso.warro,

2

2

5 3

6 5

Artist a., PEAK WON
IMPRINT/PROMOMON LABEL POS. OAST

flCAN'T HOLD US Macklemore & Ryan Lewis Feat. Ray Dalton
.LEWIS .(B.NAGGERTY,R.LEWISI MACKLEMORE/AOA/WARNER BROS.

1 14

JUST GIVE ME A REASON P!nk Feat. Nate Ruess A 1 13

I.BHASKER (PINK,1.13HASKER,NRUESS) RCA

The song becomes her third leader

on Hot 100 Airplay (136 million

impressions, up less than 1%). She

previously ruled the list for three

weeks last fall with "Blow Me (One

Last Kiss)" and for six frames in

2001 with "Lady Marmalade," with

Christina Aguilera, Lil' Kim and Mya.

MIRRORS Justin Timberlake
TIMBALAND (131MBERLAKUVMOSLEXI.HARMON.I.EFAUNTLEROY ID RCA

WHEN I WAS YOUR MAN Bruno Mars
ZINGTONS (BRUNO MARS,P.LAWRENCE WYATT) ATLANTIC

3 13

1 21

3 4 s STAY Rihanna Featuring Mikky Ekko A
M.EKKO,I.PARKER (MENNO.1.PARKER) SRP/DEF JAM/IDIMG

3 14

23 14
goCOME & GET IT Selena Gomez

MARGATE (E.DEAN.M.S.ERIKSEN;LE.HERMANSEN) HOLLYWOOD
6 5

4 THRIFT SHOP Macklemore & Ryan Lewis Feat. Wanz 1 32
R. LEWIS THASEEPTY.P.LEINIS) MACKLEMORE/ADA/WARNER BROS.

With 96,000 downloads in the

tracking week, the song becomes

just the 20th to crack 6 million

sold since Nielsen SoundScan

began tracking digital sales about

10 years ago.

to s 0 RADIOACTIVE Imagine Dragons A
ALEX PA KID (IMAGINE ORAGON,GRANT,MOSSER) SIOINAPORNEKINTERSCOPE

7 37

9 7 0 I LOVE IT Icona Pop Featuring Charli XCX
P.BERGER (P.BERGER.C.AITCHISON,L.EBLOW) RECORD COMPANY TEN/BIG BEAT/RRP

7 15

13
da CRUISE Florida Georgia Line Feat. Nelly A
....." 1.1401 (B.PELLEY.T.HUBBAR0.1.M01.C.RICE.I.RICE) REPUBLIC NASNVILLE/REPUBLIC

8 32

12 12
I% HEART ATTACK Demi Lovato
v11

'S'..ntnniS',==.12111i1=ovss.6 HOLLYWOOD

10 11

19 Is c) THE WAY Ariana Grande Feat. Mac Miller
,::=PAVreitiON5ici.....8,,,,,, REPUBLIC

10 7

8 0
FEEL THIS MOMENT Pitbull Feat. Christina Aguilera

13 LkINIGMLEPORYFILNIMIKKMMLPOMPENT(11011/31.11MMU,
AMESSINSEKTALIBREKISYMMIC.mumpm1PAYPALIUMMITMAIMPEPI WOK/PM GROWS/.

A 8 16

11 11
STARTED FROM THE BOTTOM Drake A

I4 1.1.20MBIE (A.GRANAMW.COLEMAN,
N.SHEBIB,B.SANFILIPPO) YOUNG MONEY/CASH MONEY/REPUBLIC

6 14

14 17
GET LUCKY Daft Punk Feat. Pharrell Williams

ell T.BANGALTER,G. DE HOMEM.CHRISTO.P.L. (T.BANGALTER,
G. DE HOMEMCHRISTO,N.RODGERSWILLMNIS) DAR' LIFE/COLUMBM

14 4

15 18 0 MY SONGS KNOW WHAT YOU DID IN THE DARK Fall Out Boy
B.WALKER (FALL OUT BOY.B.WALNERJ.NILL) DECAYDANCE/ISLAND/10.1MG

15 14

7 13 17
SUIT & TIE Justin Timberlake Feat. Jay Z A
MAT,1=1,14:i7grrMAW=1.C.STILL RCA

3 18

18 16
0 WAGON WHEEL Darius Rucker

F.ROGERS (B.DYLAN,B.SECOR) CAPITOL NASHVILLE

16 14

27 23 0 BOYS'ROUND HERE Blake Shelton Feat. Pistol Annies & Friends
s HENDRICKS (R.ANINS,D.DAVIDSON,C.WISEMAN) WARNER BROS. NASNVILLE/WMN

19 7

17 19 0 #THATPOWER will.i.am Feat. Justin Bieber
O.LERCKGYILL.I.AM (W. AIMMSALEROY,I.HIEBER) WILLI. AM/INTERSCOPE

17 8

21 20 0 POWER TRIP J. Cole Featuring Miguel
.1.1. -COLE (1.COLE,H.LAWSI ROC NATION/COLUMBIA

20 13

16 22
LOVE ME Lil Wayne Feat. Drake & Future

22 MIKE WILL MADE -IT A.. OIC AARTER,.GRANAM

N.WILBURN CASN4.L.WILLIAMS 11.A.HOLAN) YOUNG MONEY/CASH MONEY/REPUBLIC

9 17

39 29 G HIGHWAY DON'T CARE Tim McGraw With Taylor Swift
ET ALLIMORTEMCGRAW (BMIARREN,B.WARRENAIRWINAPEAR) BIG MACHINE

23 11

,KEE LASTEMS TITLE
£60 WEEK WEEK

HOT SHOT ek
DEBUT `1"

Artist Eflt 000.05

IMPRINT/PROMOTION LABEL Ctlant

#BEAUTIFUL Mariah Carey Feat. Miguel
MIGUEL.M.CAREVIAPPY PEREZ (M.I.PIMENTR.M.CARHI ISLAND/MUG

Upon the song's bow, Carey posts

her highest -charting collaboration

since Jadakiss' "U Make Me Wanna,"

on which she guested, rose to No.

21 in December 2004. Of her 15

charted collaborative entries, 10

have reached the top 40, with three

24 1

ascending to No. 1. STARR., AA,RIAFt CARE te wc.

20 21 25 22 Taylor Swift 
MAX MARTIN.SHELLBACK (T.SWIFT,Mb% MARTIN,SHELLBACK) BIG MACHINE/REPUBLIC

zo 11

36 34 QNEXT TO ME Emeli Sande 
CRAZE.X0A% (A.E.SANDE.H.CHELWIN,H.CRAZE,A.PAUL) CAPITOL

26 12

28 25 BAD Wale Featuring Tiara Thomas
T.THOMAS,K.CAMP (0.AKINTIMENIN,T.TROMAS) MAYBACH/ATLANTIC

25 13

26 24 28 HO HEY The Lumineers A
.HAOLOCK (W.SCHULTUFRAITES) DUALTONE

3 49

33 27 29 GET YOUR SHINE ON Florida Georgia Line 
1.001(1:1111BBARDAKELLETACLAWSON,C.TOMPKINS) REPUBLIC NASHVILLE

27 16

66 60 0 HERE'S TO NEVER GROWING UP Avril Lavigne
ILJOHNSON (A.SAVIGNE,M.1011NSON,C.PliaPPER.O.H.H000ES,KASHER HINOLINI EPIC

30 5

32 31 31
LOCKED OUT OF HEAVEN Bruno Mars A
TiM18114=i;ITIT,PIEAUMNA.LFVINE) ATLANTIC

1 32

31 0 32 MAMA'S BROKEN HEART Miranda Lambert 
PLIODELL.C.AINLAY.GMOPE (H.CLARK,S.MPANALLY,P.MUSGRAVES) RCA NASHVILLE

zo 16

44 0 BUGATTI Ace ,Hood Feat. Future & Rick Ross0
IPLIZOBERTSII,M.L.WILLIAM5I1,NAVILEUAN CASII) WIPE BESTKOUNG MOPETCASH MONET/REPUBLIC

33 13

24 28
DAYLIGHT Maroon 5 A

34
i'iMillakii'AVAANTAL,M.LENI) ARWOCTONE/INTERSCOPE

7 23

38 0 35 ALIVE Krewella
RAIN MAN M.YOUSAFKYOUSAF, P.TRINOL.N.LIALUDELSI PREWELLAKOLUMBIA

32 13

34 35 36 I KNEW YOU WERE TROUBLE. Taylor Swift A
Mat MARTIN,SHELLBACK (T.SWIFTMA% MARTIN,SHELLBACIO BM MACHINE/REPUBLIC

2 30

41 40 0 SAIL AWOLNATION A
A.BRUNO (A.BRUNO) RED BULL

30 36

22 30 38 HARLEM SHAKE Baauer
BASUER (H ROORISIIETH DELGADO) JETTRETS/IGAD DECENT/WARNER BROS.

1 13

26 33 39 GENTLEMAN PSY
PSY (P.IAITANG.G.HY00) SILENT/SCHOOLBOY/REPUBLIC

5 5

48 0 FINE CHINA Chris Brown
ROPCSTAP,PY (C.M.BROWN,A.STREEKR,LTOUNGBLOOD,TOEUPOINGSETE,E.BELLINGM) PCA

40 6

64 58 0 CLARITY Zedd Featuring Foxes
NOD (AIASLAVSKIMATTTHEW KOMA.P.ROBINSON.S.GRAY) INTERSCOPE

41 8

37 37 42 SCREAM & SHOUT will.i.am & Britney Spears A
I ASV LAY IITAGAMS.I.MAPTENS.I.BAPTISTE), WILL.I.AWINTERSCOPE

3 24

25 36 43 TROUBLEMAKER 011y Murs Feat. Flo Rida A
S.POBSON 10.MURS.S.ROBSON,C.PELLYKOILLARD) TKO/COLUMBIA

25 17

60 52
co CURS (PITCH PERFECT'S WHEN I'M GONE) Anna Kendrick 

Otalri=11.gATETEWREZZELAN) UME/REPUBLIC

44 20

52 49
oto RICH AS F**K Lil Wayne Featuring 2 Chainz

TraVVIEJEZI=K= YOUNG MONEY/CASH MONEY/REPUBLIC

45 8

51 47 0 PIRATE FLAG Kenny Chesney
B.CANNON.P.CHENEY (R.COPPERMANALMURPHY) BLUE CHAIR/COLUMBIA NASHVILLE

46 14

30 39 47 CARRY ON fun.
1.BNASKER (N.RUESS,05,.ANTOHOFF,1,1.51.0 HELM, BY RAMEN/RRP

20 19

43 45 48 DOWNTOWN Lady Antebellum
P.WORLE(GEADY ANTEBELLUM ILLAIRPES.MPANALLY(N.HEMBY) CAPITOL NASHVILLE

29 14

40 41 49
SWEET NOTHING Calvin Harris Feat. Florence Welch A
C.HARRIS (C.HARRIS,
F.WELCH,K.NARPOON) DECONSTRUCTION/FLY EYE/ULTRA/ROC NATION/COLUMBIA

10 27

81
81

Go to BILLBOARD.COM/BIZ far complete chart data Data for week of 05.25.2013
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TITLE Artist
)))))0O1WER IBONGWRITE10 IMPRINT/PROW.. I,BEL

THE OTHER SIDE Jason Derulo
rCITRVICALIONNSON,LCOLEMAN) BELUGA HEIGHTS/WARNER BROS.

PEAK

POS.

50

MON
CHART

4

56 51
0 CRASH MY PARTY Luke Bryan

ISTEVENS (R)CLAWSON,A)GORL EV) CAPITOL NASHVILLE

18 5

69 55 CD U.O.E.N.O. Rocko Feat. Future & Rick Ross
NOT LISTED (NOT LISTED) ROCKY ROAD

52 5

42 44
POUR IT UP Rihanna

53
raZitaairigikS7.Van". SRP/DEF 1111VIDIA14

19 19

689 70 Q BLURRED LINES Robin Thicke Feat. T.I. + Pharrell
OLINIRIAMS (PI AVILLIANISATHICKE) STAR TRAK/INTERSCOPE

54 4

35 46
BODY PARTY Ciara

55 MIKE WILL MA DERP-NASTV (C.P.HA II II IS.N.WILBURN CASH)
I.CA MERONWL LWILLIAMS 11,PWSLAUGHTER,MA HONE, IR.,11 TERRE) EPIC

35 3

58 59 0 GIVE IT ALL WE GOT TONIGHT George Strait
TOROWN,G)STRAIT OW BRIGHTAODONNELLETABIES) MCA NASHVILLE

56 19

63 s4 (I) I WANT CRAZY Hunter Hayes
OMB, ILHAVES (H)HAVES,ACKENNATSERGES) ATLANTIC/WMN

43 s

57 3
Q BITCH, DON'T KILL MY VIBE Kendrick Lamar

IS:=11=KNIN". TOP DAWG/APTERMAROINTERSCOPE

53 12

32 95
YOUNG AND BEAUTIFUL Lana Del Rey
R.NOWELS (GAEL REVANOWELS) WATERTOWER/POLVDOR/INTERSCOPE

59 3

I ne soundtrack to -ine Great uatsor

launches at No. 2 on the Billboard 200, helping

spur its lead single to a 47-19 vault on Hot

Digital Songs (77,000, up 94%). After seven

prior tries, Del Rey scores her first top 10 on

Hot Rock Songs, where the track jumps 13-9. -

62 64 Q GONE, GONE, GONE Phillip Phillips
G.WATTENBERG (UIUHRMANN,T.CLARK,C.WATTENBERG) 19/INTERSCOPE

59 10

55
NO NEW FRIENDS DJ Khaled Feat. Drake, Rick Ross & Lil Wayne

56 61 ,,,,,,,,, Ku ,,,,,,,,,,,,,
2/120ZITSIOLLARTEaSALKOC,,LS,N.SHBIB) WE THE BEST/2011112 MONVECASH MONEY/REPUBLIC

55 3

59 63 Q DONE. The Band Perry
OMB( (R.PERIOLN.PERRVIDAVIDSON,I.BRYANT) REPUBLIC NASHVILLE

46 9

54 57 63 1994 Jason Aldean
LLKNOK (THOMAS 21 HETT,I.LAIROODEA N) BROKEN BOW

52 9

96 91 Q DEMONS Imagine Dragons
ALEX DA KID (IMAGINE ORAGONSW.GRAOELMOSSER) KIDINAKORNER/INTERSCOPE

64 8

65 M Q LIKE JESUS DOES Eric Church''' MORE (C.BEATHAROWERISWELL) EMI NASHVILLE

59 12

53 61 66 SURE BE COOL IF YOU DID Blake Shelton
S.HENORICKS OLCLAWSON.C.TOMPKINS,TROBBINS) WARNER BROS. NASHVILLE/WMN

24 18

77
tel I NEED YOUR LOVE Calvin Harris Feat. Ellie Goulding

7 %or [HARRIS (C.HARRIS.E.GOULDING) CHERIE/TREE/DECONSTRUCTION/RV EVE
ULTRA/ ROC NATION/INTERSCOPE/COLUMBIA

67 4

67
0 WE STILL IN THIS 134*** B.o.B Feat. T.I. & Juicy J

67 MIKE WILL RAMER/APT (11F.SIMMONS, IR.,
M.t.WIUIMAS 11.N.WOOLEBROOKS,C.1.HARRIS.111.,LHOIISTOW REBELROCK/BRAND RISTLE/ATLANTIC/RRP

67 13

68 68 0 BEAT THIS SUMMER Brad Paisley
8,1SLEY (B PAISLE,C.DUBOIS,L.LAIRD) ARISTA NASHVILLE

63 9

70 69 0 ANYWHERE WITH YOU Jake Owen
IMOI.R.CLAWSON (8.HAYSLIP.O.L.MURPH,IYEARY) RCA NASHVILLE

69 8

SO 62 71 IF I DIDN'T HAVE YOU Thompson Square
NV (11,10MKON,NOMP5011,1.SELLEKRIENKINS) STONE,' CREEK

49 19

80 76 0 LEGO HOUSE Ed Sheeran
(GOSLING (ESHEERAN)1.00SLING,C.LEONARD) ELEKTRA/ATLANTIC

72 7

LIVE IT UP Jennifer Lopez Featuring Pitbull
NOT LISTED (NOT LISTED) 2101/CAPITOL

73 1

While the song is her 23rd Hot 100 entry, dating

to her maiden appearance with the five -week

No. 1 "If You Had My Love" in 1999, it's her first

on RedOne's 2101 imprint and Capitol. Her new

single starts on Hot Digital Songs at No. 43

(43,000) and Mainstream Top 40 at No. 33.

EKS
AGO

71

EASE EHO

WEEK 'Mk

0 Q

TITLE Artist
PRODUCER ISONGWRITEP IMPRINT/N.0,0N LABEL

LOVE AND WAR Tamar Braxton
0.CAMPER, IR. (M.INORICK,LOANIELS.T.BR.TON) STREAMLINE/EPIC

mr, PEAK MON
POS. CHART

57 16

73 73 75
LOVEEEEEEE SONG Rihanna Feat. Future
FUTURE (N.WILBURN CASH,R.FFNTY,
0.ANDREWS.G.S.JACKSON.L.S.ROOERS) SRP/OEF JAWIOIML

SS IS

81 79 Q HEY PRETTY GIRL Kip Moore
ILIAMES (K.MOOREACOUCH) MCA NASHVILLE

76 8

:0 0 .KISSES DOWN LOW Kelly Rowland
mILTIVA7Z.Tfig4M.ZaMOWLAND) REPUBLIC

72 10

94 0 Q SAME LOVE Macklemore & Ryan Lewis Feat. Mary Lambert
R.LEWIS (B.HAGGERTMLEWIS.M.LAMBERT) MACKLEMORE/SUB POP/A0A/WARNER BROS.

78 9

WINGS Little Mix
Asor.Z=AtfraTgatsfAILIMAr"Lr MB/COLUMBIA

79 6

72 n 80 BATTLE SCARS Lupe Fiasco & Guy Sebastian
PRO, OVIACOWSEBASTIANW.RHA MS) 1ST K ISTWATIANTIC

71 20

79 By 81 LEVITATE Hadouken!
LOADSTAR (HADOUKENASMITHANILL.WHARRIS) SURFACE NOISE

69 11

788'5 Q BEAT IT Sean Kingston Feat. Chris Brown & Wiz Khalifa
SEAN KIN6STON,NIC NACKANBERSON,
0.AKINLOLU.N.BALDINL,C.J3HOMAZ) BELUGA HEIGHTS/ENE

82 3

NEW
0 CAN'T SHAKE YOU Gloriana

M.SERLETIC (T.GOSSI N.S.BENTLEY.1.T.SL ATER) EMBLEM/WARNER BROS. NASHVILLE/WAR

83 1

92 88 Q HOW MANY DRINKS? Miguel
S.REMI (M.I.RIMENTEL.S.RE MI.R.N ICHOL S.P.WI I. LIAMS) BYSTORM/BLACK ICE/RCA

84 4

91 85
0 WILD FOR THE NIGHT ASAP Rocky Feat. Skrillex

SKRILLEX (OM AVERS),MOORETA) DALAI.,
OLEBOLIVIER,PARENOLVADON)LPRADEVROL) ATAP WORLDWIDE/POLO GROUNDS/RCA

82 9

90 CD SEE YOU AGAIN Carrie Underwood
IL BRIGHT (C.UNDERW000.D.H.HODGES.H.LINOSEW IP/ARISTA NASHVILLE

86 2

84 84 0 MORE THAN MILES Brantley Gilbert
D.HUFF CLEDDIE.B.LILBERT) VALORY

79 11

87 83 88 KARATE CHOP (REMIX) Future Feat. Lil Wayne
METRO (N.WILBURN CASH.R.BUICE.L.WAYNE.D.CARTER) A.1./FREEBANOZ/EPIC

82 10

76 87
an MOLLY Tyga Feat. Cedric Gervais, Wiz Khalifa & Mally Mall
-- DE, D'INNIC,OLLLY MALL (M.N6LIVEN.STEVENSON.

C.I.THOMAZ.1.1ASON.I.RASHIROMAPP.C.DEPASQUALE.C.C10) YOUNG MONEY/CASH MONEY/REPUBLIC

66 8

TONIGHT II GETTING OVER YOU Carly Rae Jensen Feat. Nicki Minaj

UNELTirOME",M17.7=Mrisi 604/SCHOOLBOWINTERSCOPE

As the 12th season of "American Idol" wraps, Minaj

edges fellow judge Mariah Carey for the most Hot

100 hits between them (a battle about which Mina]

recently tweeted). While Carey nets her 45th hit

(No. 24), Minaj ups her count to 46 with debuts, in

featured roles, at Nos. 90 and 100. -Gary Trust

90 1

NEW 0 RUNNIN' OUTTA MOONLIGHT Randy Houser
D.GEORGE (0.DAVIDSONL.K.LOVELACE.A.GORLEW STONEY CREEK

91 1

NEW 0 MAYBE IT WAS MEMPHIS Danielle Bradbery
NOT LISTED (M.ANDERSON) REPUBLIC

92 1

93 0 READY Fabolous Featuring Chris Brown
I(SNTranrgin:ljagV<Mig/17.1%11101.) DESERT STOROCIER I AWICHIAG

93 4

85 89 94
HIGH SCHOOL Nicki Minaj Feat. Lil Wayne
rARTIVA=ITEAll: IA MS) YOUNG MONEY/CASH MONEY/REPUBLIC

68 6

74 gi 95 I DRIVE YOUR TRUCK Lee Brice
ITJACOBSAILIACCLURE,L. BRICE (LALEXANDER,HARRINNTON.JARARW CURB

47 19

99 Q Q JUMP RIGHT IN Zac Brown Band
K.STEGALL,BROWN (LBROWN.W.OURRETTE,IMRAZ) ATLANTIC/SOUTHERN GRouno

96 3

0 0 SAFE AND SOUND Capital Cities
R.MERCHANT,S.SIMONIAN (R.MERCHANT,S.SIMONIAN) LAZY HOOKS/CAPITOL

97 2

NEW 0 ALL OVER THE ROAD Easton Corbin
C.CHANIBERLAIN (C.CHAMBERLAIN.A.GORLEY.W.HIRBII MERCURY NASHVILLE

98 1

R.I.P. Young Jeezy Featuring 2 Chainz
90 92 99 DI M11.00 (191BIONSMFAMANUMAIEVAMINAVOLIKEWRIKL.P.115011,

01110(SONANEBSTRAIII1ANOLEOPPRPLOODLBWOKIENOIMISEIMIIONEVAPIBICI MOO 1111/10INS

58 14

NEW CDTONT
Rich Gang Feat. Lii Wayne, Birdman, Future, Mack Maine, Nicki Minaj

DETAIL (D.CARTER,B.WILLIAMS.I.A.PREVAN,
OT.MARALIEWILBURN CASHALC.FISHEIO YOUNG MOM/CASH MONEWNEPUBLIC

loo 1

THIS
LOVE
WILL
BE THE
DEATH
OF ME,
BUT I
KNOW
I'LL DIE
HAPPILY.

"COME & GET IT,"
SELENA GOMEZ

Gomez
'Gets'
First
Top 10
Selena Gomez (above) soars
to her first Billboard Hot 100
top 10, as "Come & Get It"
blasts 14-6 with the chart's
Streaming Gainer nod. it
rockets 36-4 on Streaming
Songs following the premiere
of its video on May 7 (see
pages 46-47). The track also
jumps 9-6 on Hot Digital
Songs (143,000 downloads
sold, up 24%, according to
Nielsen SoundScan) and 35-24
on Hot 100 Airplay (43 million
audience impressions, up 13%,
according to Nielsen BDS). It
becomes her first top 10 on
the Mainstream Top 40 radio
airplay chart (15-10).

Gomez garners her first
Hot 100 top 10 after 11 prior
appearances (10 with her
backing band the Scene and
one as part of an all-star
collaboration) dating to her
first in 2009. She'd risen as
high as No. 20 with "Send
It on," billed to Disney's
Friends for Change (Gomez,
Miley Cyrus, Jonas Brothers
and Demi Lovato) in 2009,
while climbing to No. 21 with

"Who Says" in 2011 and No. 22
with "Love You Like a Love
Song" last year.
"Get" previews Gomez's

first album on her own, Stars
Dance. Her tour begins with
a Canadian leg on Aug.14
in Vancouver, heads to
Europe on Aug. 30 and comes
stateside on Oct. 10 for U.S.
dates through Nov. 27.

-Gary TrIlSt

Data for week of 05.25.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data 0
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ARTIST
IMPRINT/DISTRIBUTING LABEL

Title

II LADY ANTEBELLUM
CAPITOL NASHVILLE/UPON

Golden

SOUNDTRACK The Great Gatsby: Music From Baz Luhrmann's Film
WATT RTOWFR ONTFRSCOPFOGA

VARIOUS ARTISTS NOW 46
UNIVERSAL/SONY MUSIC/U ME

MICHAEL BUBLE
REPISE/WARNER BROS

©EM

2 1

3 1

The fruitful franchise's latest starts

with 91,000. All of the regular,

numbered Now albums have reached

the top 10, and all but the first

debuted in the top 10. Now 45 entered

at No. 3 earlier this year with 87,000,

while Now 44 bowed at No. 2 last

November with 99,000.

To Be Loved 1 3

NEW 0 PISTOL ANNIES Annie Up
RCA NASHVILLE/SIAN

s 1

3 3 6 JUSTIN TIMBERLAKE The 20/20 Experience 1 8

RCA

NEW 0 ROD STEWART Time 7 1

CAPITOL

8 KENNY CHESNEY Life On A Rock 1 2

BLUE CHAIR/COLUMBIA NASHVILLE/SMN

6 6 9 BLAKE SHELTON Based On A True Story ... 3 7

WARNER BROS. NASHVILLE/WMN

12. 8 o BRUNO MARS Unorthodox Jukebox A 1 22

ATLANTIC/AG

la 7 0 PINK The Truth About Love A 1 34

11 5 22 MACKLEMORE & RYAN LEWIS The Heist 2 31

MAME..

NEW 0 SOUNDTRACK Nashville: The Music Of Nashville: Season 1: Volume 2 13 1

ABC STUDIOS/LIONSGATE HOME ENTERTAINMENT/BIG MACHINE/DWG

The second volume of music from the ABC TV

..i Nil Eseries starts a bit softer than the first album, ...f V ILL
as the new set bows with 27,000. The first _ __ .ElA
album started at No.14 on Dec. 29, 2012, with i-,, . 1_ "..,

56,000 sold. So far, it has shifted 266,000. l' i tk
I -1F M

is to 14 IMAGINE DRAGONS Night Visions 0 2 36
KIDINAKORNER/INTERSCOPE/IGA

NEW 0 SHE & HIM Volume 3 15 1

FRU

The album is likely the highest -

charting set also available on

cassette in a very long time. Sold

for $9.99, the configuration came

with a download of the album. Label

sources suggest that cassettes

comprised about 1% of the set's

I
overall first -week sales (26,000).

No...-.._

17 14 0 FLORIDA GEORGIA LINE Here's To The Good Times 7 73
REPUBLIC NASHVILLE/BMLG

NEW 0 NATALIE MAINES Mother 17 1

COLUMBIA

z 4 18 FANTASIA Side Effects Of You 2 3

1S/RCA

14 13 19 THE BAND PERRY Pioneer 2 6

REPUBLIC NASHVILLE/BM.

TA. ARTIST
WOES HI, DISTRIBUTING LABEL

ALAN JACKSON Precious Memories: Volume II
ACR ENI NASHVILLE/UMGN

5 7

5 11 21 FALL OUT BOY Save Rock And Roll
DEC/MANCE/ISLAND/ONG

1 4

12 12 22 LIL WAYNE I Am Not A Human Being II
YOUNG MONEY/CASN MONEY/REPUBLIC

2 7

24 Q 23 THE LUMINEERS The Lumineers A
DUALTOK

2 58

20 24 24 MUMFORD & SONS Babel A
GENTLEMAN OF THE ROAD/GLASSNOTE

1 33

22 20 25 RIHANNA Unapologetic 
SRP/DEF IAM/IIMML

1 25

NEW Q FITZ AND THE TANTRUMS More Than Just A Dream
DANGERBIRO/ELEKTRA

26 1

27 31 Q ADELE 21 ,,
AL/COLUMBIA

1 116

NEW 0 STRAIGHT NO CHASER Under The Influence
ATCO/ATLANTtC/AG

28 1

23 z2 29 FUN. Some Nights A
FUELED BY WOMEN

3 64

25 za 30 LUKE BRYAN Spring Break... Here To Party
CAPITOL NASHVILLE/10.N

1 10

NEW 0 VARIOUS ARTISTS NOW That's What I Call A Country Party
UNIVERSAL/SONY MUSIC/WE

31 1

73 0 Q OF MONSTERS AND MEN My Head Is An Animal
REPUBLIC

6 58

45 Q 0 TIM MCGRAW Two Lanes Of Freedom
BIG MACHINE/BO.

2 14

28 30 34 TAYLOR SWIFT Red A
B14 MACHINE/BNILL

1 29

19 29 35 BRAD PAISLEY Wheelhouse
ARISTA NASHVILLE,MN

2 5

NEW 0 PATTY GRIFFIN American Kid
NEW WEST

36 1

NEW KNIFE PARTY Haunted House (EP)Q
EARSTORWSIG BEAT

37 1

NEW 0 THE PIANO GUYS The Piano Guys 2
PORTRAIT/SONY MASTERWORKS

38 1

68 76 0 JOSH GROBAN All That Echoes 1

REPRISE/WARNER BROS.

14

40

Mother's Day gift -giving likely spurs the 100% gain for

Josh Groban's All That Echoes, as it racks up its best

sales week (11,000) since early April (April 13, 15,000).

LITTLE BIG TOWN
CAPITOL NASHVILLE/NM

DEERHUNTER
400

JOE SATRIANI
EPIC

Monomania

Unstoppable Momentum 42 1

The rock guitarist notches his highest -charting

album since 1992's The Extremist debuted and

peaked at No. 22. As the new release also bows

with 11,000, it's Satriani's best sales week since

2006's Super Colossal entered with 12,000.

8 17 KID CUDI Indicud 2 4

32 39 JASON ALDEAN Night Train A 1 30

BROKEN BOW/BBMG

19 Go to BILLBOARD.COM/BIZ far complete chart data Data for week of 05.25.2013



ARTIST
IMPRINT/DISTRIBUTING LABEL

Title

29 32 45 ERIC CHURCH
EMI NASHVILLE/UNIGN

Caught In The Act: Live 5 5

35 38 46 ERIC CHURCH
EMI NASHVILIEUNIGN

Chief A 1 94

41 45 Q LUKE BRYAN
CAPITOL NASHVILLE/UGH

Tailgates & Tanl in es A 2 92

NEW 0 TALIB KWELI
lAVOTTI MEDIA

Prisoner Of Conscious 48 1

31 41 49 MAROON 5
AM/OCTONE/IGA

Overexposed A 2 46

44 50 0 PHILLIP PHILLIPS The World From The Side Of The Moon 111$

WINTERS COPE/IG A

4 25

34 46 51 SOUNDTRACK
UME

Pitch Perfect 3 29

33 37 s2 KENDRICK LAMAR
TOP DAWG/AFTERMATIVINTERSCOPE/IGA

good kid, m.A.A.d city 2 29

48 0 53 CARRIE UNDERWOOD
TWARISTA NASHVILLE/SUN

Blown Away A 1 54

43 52 0 KELLY CLARKSON Greatest Hits: Chapter One./. 11 25

4 19 ss PHOENIX
LOYALTTE/GLASSNOTE

Bankrupt! 4 3

36 35 56 VARIOUS ARTISTS
UNIVERSAL/EMI/SONY MUSIC/CAPITOL

NOW 45 3 14

53 57 Q SOUNDTRACK
POLVOOR/REELIBLIC

Les Miserables 1 21

49 54 0 MIRANDA LAMBERT
RCA NASHVILLE SMN

Four The Record 3 78

26 34 59 PARAMORE
FUELED BY RANEN

Paramore 1 5

7 21 60 ROB ZOMBIE Venomous Rat Regeneration Vendor
ZODIAC SWAN/-BOY/LIME

7 3

145 6o al MATT REDMAN
..... SOMERS/SPARROW/CAPITOL CMG

10,000 Reasons 60 23

59 56 62 ED SHEERAN
ELF KT RA

+ 0 5 48

62 69 Q TAMELA MANN
'NW/MANN

Best Days 14 35

54 58 64 HUNTER HAYES Hunter Hayes 17 65

98 DEGREES
EONE

After more than a decade off the

chart, the vocal quartet returns

with its first indie-distributed

itle, selling 7,000 copies. The

group's last studio effort, 2000's

Revelation, debuted and peaked at

No. 2. It most recently charted with

the greatest -hits set The Collection

in 2002 (No. 153).

2.0

30 42 66 TYGA Hotel California
YOUNG MONEY/CASH MONEY/REPUBLIC

21 51 STEVE MARTIN & EDIE BRICKELL Love Has Come For You
40 SHARE/ROUNOER/CONCORD

56 90 GEORGE JONES Super Hits A

87

SONY MUSIC CMG

LANA DEL REY
POLVDOR/INTERSCOPE/IGA

SAVAGES
POP NOIRE/MATADOR

Born To Die 

Silence Yourself

65 1

7 5

21 3

56 3

2 67

70 1

2RS
ASO

LAST THIS ARTIST Title
IMPRINT/DISTRIBUTING LABEL

EM ELI SANDE Our Version Of Events
C1P1M1

. ems
POS.

28

. °
CHARD

26
51 I' 55 71

/0 70 Q BRUNO MARS Doo-Wops & Hooligans A
ELEM.,

3 134

NEW Q JOSHUA RADIN Wax Wings
GLASS BEAD

73 1

76 91 Q ANDREA BOCELLI Passione
SUGAR/VERV MG

2 15

46 61 75 ALABAMA SHAKES Boys & Girls 
ATO

6 54

63 64 76 MUMFORD & SONS Sigh No More A
GENTLEMAN Dr THE ROAD/GLASSNOTE

2 164

93 100 0 ALICIA KEYS Girl On Fire 
RCA

1 24

67 66 78 KACEY MUSGRAVES Same Trailer Different Park
MERCURY NASHVILLE/LIMGN

2 8

51 68 79 VOLBEAT Outlaw Gentlemen & Shady Ladies
VERTIGO/REPUBLIC

9 5

66 0 ao JOHNNY CASH The Legend Of Johnny Cash A
LEGACY/COLUMBIA NASHVILLE/AMERICAN/ISLAND/MME

5 117

55 us Q JOURNEY Journey's Greatest Hits 40
COLUMBIA/LEGA,

10 260

60 67 87 ONE DIRECTION Take Me Home A
SYCO/COLBMBIA

1 26

0 83 LL COOL J Authentic
429/SLG

23 2

81 87 (I) MIGUEL Kaleidoscope Dream
WS-TOM/BLACK ICE/RCA

3 32

160 160 co SOUNDTRACK Nashville: Season 1: Volume 1
ABC STUDIOS/LIONS GATE/BIG MACHINE/MLG

14 22

103 0 86 ZAC BROWN BAND Uncaged 
ROAR/SOUTHERN GROUND/ATLANTIC/AG

1 44

0 87 RANDY ROGERS BAND Trouble
MCA NASHVILLE/LIMAN

9 2

S5 8o 88 MICHAEL BUBLE Michael Buble A
143/REPRISE/WARNER BROS.

47 77

78 81 89 DEVICE Device
WARNER OROS

11 5

7 2 74 90 THOMPSON SQUARE Just Feels Good
STONEY CREEK/BBMG

13 7

64 63 91 CHRIS TOMLIN Burning Lights
SIXSTEPS/SPARROW/CAPITOL CMG

1 18

NEW Q STEVE HARE Heart Like Your Own
DREAM/CAPITOL CMG.

92 1

NEW Q THE UNCLUDED Hokey Fright
RHYMESAYERS

93 1

0 94 ARMIN VAN BUUREN Intense
ARMIND/ARMADA

65 2

118 0 0 VARIOUS ARTISTS WOW Hits 2013 
PROVIDENT/WORD-CURB/CAPITOL CMG

35 33

NEW Q CRAIG CAMPBELL Never Forget
BIGGER PICTURE

96 1

. 0 97 SOUNDTRACK Iron Man 3:Heroes Fall: Music Inspired By The Moaon Picture
MARVEL/HOLLYWOOD

16 2

16 47 9,3 SNOOP LION Reincarnated
..'"Hl BERHANE SOUND SYSTEM/BLE/MAO DECENT/VICE/RCA

16 3

91 0 o, ASAP ROCKY Long.Live.A$AP
ASAP WORLDWIDE/POLO GROUNDS/RCA

1 17

RE-ENTRY 0 MICHAEL JACKSON Number Ones A
M11/E,IC

13 158

- j e

Chicks
Hatch
Second
Spinoff
Dixie Chicks' Natalie Moines
(above) arrives at No. 17 on
the Billboard 200 with her
debut solo album, Mother,
selling 23,000 copies in
its first week, according to
Nielsen SoundScan.

It also bows at No. 4 on
Rock Albums-the highest -
charting set from a solo
woman since Lana Del Rey's
Paradise EP also debuted at
No. 4 on Dec. 1, 2012.

Dixie Chicks, who have
sold more albums than any
other female group in the
SoundScan era (27.2 million,
1991 -present), last released
a studio album in 2006 with
Taking the Long Way. The
trio's set debuted at No.1 on
the Billboard 200 and has
sold 2.5 million.

While it's been a spell
since the country trio last
released a new album, its
members have been busy
with side projects. The other
two-thirds of the group,
Emily Robison and Martie
Maguire, formed Court Yard
Hounds and released their
self -titled debut on Columbia
in 2010 (No. 7 debut and peak,
61,000). The duo's second
album is due later this year.

Dixie Chicks also have a
smattering of concerts lined
up this year, their flrst since
2010. They'll play the KLRU
All -Star Celebration Benefit
Concert on May 16 in Austin,
then head to Canada for four
festival dates starting July 6
in Ottawa, Ontario.

-Keith Caulfield

Data for week of 05.25.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data 0



Whole
Lotta
Hits
The bottom half of the
Billboard 200 is swamped
with hits compilations-not
an uncommon sight thanks
to aggressive promotion by
big -box chains and digital
retailers. This week, 14 such
sets occupy Nos. 101-200. On
the chart overall, there are 19
best-ofs.

Many of the hits collections
are older catalog titles that
continue to find new life
with consumers, like led
Zeppelin's Mothership (2007)
or Prince's The Very Best of
Prince (2001). Meanwhile,
the Rolling Stones' 2012
compilation GRRRJ profits
from its relative newness
and the band's new tour. The
top -selling hits set this year
is Kelly Clarkson's (above)
2012 release Greatest Hits:
Chapter One, with 219,000
sold in 2013.

Some have performed
strongly at digital retail this
year, like Journey's Greatest
Hits, with 63% of its 92,000
sold in 2013 coming from
downloads. The set is often
sale -priced and promoted
by the retailer. Others, like
Lynyrd Skynyrd's The Best of
Lynryd Skynyrd: 20th Century
Masters The Millennium
Collection, have derived
relatively little sales from
downloads. lust a scant 6%
of Best of Lynryd Skynyrd's
56,000 sold in 2013 were
downloads. Credit the latter's
overwhelming physical
volume to deep discounting
at retailers like Target and
Walmart, where the title sells
for only $5, versus its $9.99
tag in the iTunes store.

-Keith Caulfield

..c nT
AGO

TBW ARTIST
IMPRINT/DISTRIBUTING LABEL

Title PEAK

POS.

MOO
051ST

130 CD 0 ZAC BROWN BAND The Foundation A
ROAR/BIGGER PICTURE/HOME GROWN/ATLANTIC/AO

9 231

9 40 102 WILL.I.AM
WILL.LAWINTERSCOPE/IGA

#willpower 9 3

77 n 103 THE BLACK KEYS
NONEUCHWARNER BROS.

El Camino A 2 75

In 0 Ill AWOLNATION
RED BULL

Megalithic Symphony 84 79

(11) 0 PISTOL ANNIES
RCA NASHVILLE/SMN

Hell On Heels 5 67

Leg 0 0 HALESTORM
ATLANTIC/AG

The Strange Case Of... 15 40

0 59 107 GEORGE JONES
EPIC (NAMVILLEI/LFGAU

16 Biggest Hits 42 3

124 124 0 LEE BRICE
CURB

Hard 2 Love 5 53

NEW 0 MIKE STUD
ELECTRIC POP

Relief 109 1

96 133 o BON JOVI
ISLAND/101MG

What About Now 1 9

VARIOUS ARTISTS
BENSON/PLG

To Mom With Love

The Christian compilation, released to

capitalize on Mother's Day, also starts at No.

6 on Christian Albums, selling 4,000. The set

features Casting Crowns and Third Day, and is

the second compilation to reach the Christian

tally's top 10 this year.

88 116 Ill MUSE The 2nd Law
HELIUM./WARNER BROS.

2 32

132Q 03 LINDSEY STIRLING Lindsey Stirling
ERIDGETONE

79 26

89 92 114 VARIOUS ARTISTS Shake It Up: I <3 Dance
WALT DISNEY

26 10

111 108 ils GARY ALLAN Set You Free
MCA NASHVILLUUMGN

1 16

NEW 0 BIZZLE The Good Fight
GOD OVER MONEY

116 1

79 101 117 ERIC CLAPTON Old Sock
°MUMMER/SUMO°

7 9

106 103 us ONE DIRECTION Up All Night A
SWO/COLUMBIA

1 61

RE-ENTRY CO CASTING CROWNS The Acoustic Sessions {Volume One}
BEACH STREET/REUNION/PLO

35 6

57 In 120 OLLY MURS Right Place Right Time
SKO/COLUMBIA

19 4

75 88 121 THE POSTAL SERVICE Give Up A
SUB POP

45 36

38 83 122 YEAH YEAH YEAHS Mosquito
DRESS UP/INTERSCOPE/IGA

5 4

84 104 123 ONEREPUBLIC Native
MOSLEVINTERSCOPEPOA

4 7

168 0 124 EAGLES The Very Best Of The Eagles A
WARNER STRATEGIC MARKETING

3 90

nit 119 125 VARIOUS ARTISTS 2013 Grammy Nominees
GRAMMY/CAPITOL

2 16

71 89 126 TYLER, THE CREATOR Wolf
ODD FUTURE

3 6

126 0 127 ROBBREVANDTHEWAILERS Legend:lheElestOfBobMarleyAndllieWeers 0
TUFF GONG/ISLAND/LIME

18 267

EIIIES M.
AGO WEEK

not
WEEK

ARTIST Title
IMPRINT/DISTRIBUTING LABEL

....
Pus.

6

mod
GlIAIE

7
74 107 128 DEPECHE MODE Delta Machine

VENUSNOTENUTE/COLUMBIA

101 126 129 BLAKE SHELTON Loaded: The Best Of Blake Shelton 0
REPRISE NASHVILLEVMN

18 94

163 0 0 PINK Greatest Hits... So Far!!! A
LAPACE/IIVE/REA

5 83

RE-ENTRY 0 TENTH AVENUE NORTH The Struggle
REUNION/PLO

9 11

122 125 132 PITBULL Global Warming
MR. 30S/POLO GROUNDS/RCA

14 25

99 111 113 KIDZ BOP KIDS Kidz Bop 23
RADER & TIE

2 17

NEW 0 DUELO Libre Por Naturaleza
LA BONITA

134 1

162 112 HS IL VOLO Mas Que Amor
RENTOR/GATICA/OPERA BLUES/INTERSCOPVIINIVERSAL MUSIC LATINO/UMLE

112 5

128 118 136 BRANTLEY GILBERT Halfway To Heaven 
VA LORY/BMLG

4 91

Is 77 132 TATE STEVENS Tate Stevens
svcoux xxsxvi,x7sux

18 3

26 138 JESSICA SANCHEZ Me You & The Music
19/INTERSCOPE/IGA

26 2

Q 139 THE AIRBORNE TOXIC EVENT Such Hot Blood
ISLANDnmMG

27 2

94 109 140 KILLSWITCH ENGAGE Disarm The Descent
ROADRUNNER

7 6

169 139 141 TASHA COBBS Grace (EP)
EMI GOSPEL/MO COWN GOSPEL/CAPITOL CMG

61 7

173 158 CO VARIOUS ARTISTS WOW Gospel 2013
WORO.C.B/EMI CMG/VERITY/RCA INSPIRATION

43 15

RE-ENTRY 10 THE PIANO GUYS The Piano Guys
MASTERWORKS/SONV MASTERWORKS

44 19

161 145 144 BLAKE SHELTON Red River Blue A
WARNER BR. NASHVILLE/WMN

1 95

RE-ENTRY 0 BIG DADDY WEAVE Love Come To Life
FERVENT/WARNER.CURS

145 3

129 0 146 KID ROCK Cocky A
LAVA/AG

3 119

183 ®0 GEORGE JONES Hits I Missed...And One I Didn't
SM./WELK

79 10

39 98 i48 THE NEIGHBOURHOOD I Love You.
IRIEVOLVE/COLDMBIA

39 3

104 120 119 EMICLAPTON The Ball EriApton:20th CoOniMasers The MillenNum(olledion
CHRONICLES/POLYDOR/UME

66 84

194 0 0 ADELE 19 A
XL/COLUMBIA

4 186

NEW 0 VICENTE FERNANDEZ Hoy
SONY MUSIC LATIN

151 1

141 0 152 T.I. Trouble Man: Heavy Is The Head
GRAND HUSTLE/ATLANTIC/AG

2 21

135 e III LYNYRDSIRPRD Thellest0flyordSk)nyrd:2RliCaturyllastersTheMillemiumfollation A
MCA/LIME

60 116

80 105 154 STONE SOUR House Of Gold & Bones: Part 2
ROADRUNNER

to 5

150 GI ISS WILLIE NELSON Super Hits A
COLUMBIA/LEGACY

98 46

RE-ENTRY co LADY ANTEBELLUM Need You Now A
CAPfTOL NASHVILLE

1 128

RE-ENTRY Cp 10 21THIRD DAY Miracle
ESSENTIAL/PLG

CDGo to BILLBOARD.COM/BIZ for complete chart data Data for week of 05.25.2013



ARTIST
IMPRINT/DISTRIBUTING LABEL

Title

MANDISA
SPAPROW,M1 CMG

HIM
RA7oR 8, TIE

What If We Were Real

Tears On Tape

RITTZ The Life And Times Of Jonny Valiant
STRANGE/ROC

BENEDICTINES OF MARY, QUEENOF APOSTLES Angels And Saints At Ephesus

BENEDICTINES OF MARY/DE MONTFORT/DECCA

The Missouri -based ensemble arrives with

its second album, selling 4,000 in its first

week. It also gives the act its second No. 1 on

Traditional Classical Albums, following 2012's

MEE
66 25

15 2

25 2

161 1

Advent at Ephesus.

117 6 162 VARIOUS ARTISTS
UNIVERSAL/EMI/SONY MUSIC/CAPITOL

NOW 44 2 27

107 128 161 ALT -J
INFECTIOUS/CANVASBACK/ATLANTIC/AG

An Awesome Wave 80 22

140 148 164 JASON ALDEAN
BROKEN BOW/BBMG

My Kinda Party A 2 131

RE-ENTRY 0 LANA DEL REY
POLVDOR/INTERSCOPE/ILA

Paradise (EP) 10 17

151 cp 166 KIP MOORE
MCA NASHVILLE/1MGN

Up All Night 6 50

123 166 0 NEW KIDS ON THE BLOCK
THE BLOCK/BOSTON 5

10 6 6

117 tan CREEDENCEMARVIATERREVIVAL FEALJOHIINGEM Chronicle The 20 Greatest Hits A
EA \ TASVICONCORD

52 180

113 141

RE-ENTRY 0

DAVID BOWIE

The Next Day

ALAN JACKSON
ACR/EMI NASHVILLE/UMGN

The Next Day 2 9

If the album can hold on to the chart

for one more week, it will be David

Bowie's longest -charting studio

release since 1987's Never Let Me

Down spent 26 weeks on the list.

Additionally, The Next Day has outsold

Bowie's last studio set, 2003's Reality:

157,000 vs. 152,000.

Precious Memories A 4 99

It's not surprising to see this collection of

recordings-originally intended as a gift to

Jackson's mother-jump in sales in the week F
ending in Mother's Day. It's up by 48%, while

its sequel, at No. 20, gains by 106%. (ip ,.

IIIIL-

61 7, in CARLOS VIVES
GAIRAPHK/SONV MUSIC LATIN

Corazon Profundo 61 3

191 PG 43 TLC
LAPACE/ARISTA/SONY MUSIC CMG

CrazySexyCool 3 Ill

- 86 0 RANDY HOUSER
STONEY CREEK/BBMG

How Country Feels 11 13

NEW Q MIKAL CRONIN
MERGE

MCII 174 1

RE-ENTRY 0 COLTON DIXON
19/SPARROW/CAPITOL CMG

A Messenger 15 14

RE-ENTRY Q CHARLIE WILSON
P MUSIC/RCA

Love, Charlie 4 14

RE-ENTRY Q PRINCE
WARNER BROS.

The Very Best Of Prince A 66 34

2RS
MO

LAST THIS

WEEk WFEn
ARTIST Title
IMPRINT/DISTRIBUTING LABEL

. ft"
P05.

1

MA.
OMMT

39
176 CD 171 2 CHAINZ Based On A T.R.U. Story 

NEE IAM/101MG

90 161 179 PINK FLOYD The Dark Side Of The Moon 
CAPITOL

i 835

RE-ENTRY 0 JENNI RIVERA Joyas Prestadas: Pop
FONNISA/LIAILE

51 20

RE-ENTRY o LADY ANTEBELLUM Own The Night A
CAPITOL NASHVILLE/UM.

1 69

144 152 182 JIMI HENDRIX People, Hell And Angels
EXPERIENCE HENDRIX/LEGACY

2 10

RE-ENTRY o ZAC BROWN BAND You Get What You Give A
SOUTHERN GROUND/ROAR/BIGGER PICTURE/ATLANTIC/AG

1 126

RE-ENTRY 0 IN THIS MOMENT Blood
CENTURY MEDIA

15 24

THE ROLLING STONES
THE ROLLING STONES/ABNCO/INTERSCOPE/UME

GRRR!  19 15

Following the kickoff of the band's

50 and Counting tour on May 3, the

Rolling Stones' latest hits album has

made gains in the past two weeks.

This week, it sold nearly 3,000-its

best frame since early March.

Cumulative sales stand at 196,000.

105 151 186 BRING ME THE HORIZON
EPITAPH

Sempiternal 11 6

178 180 187 VOLBEAT Beyond Hell/Above Heaven
VERTIGO/REPUBLIC

142 19

134 142 las FOREIGNER
TRI, RAZOR B TIE

Juke Box Heroes 129 4

47 94 189 JONATHAN NELSON
I TUNES/KAREW/MOTOWN GOSPEL/CAPITOL CMG

Finish Strong 0 3

166 164 190 SHINEDOWN
ATLANTIC/AG

Amaryllis 4 38

152 155 197 JUSTIN BIEBER
SCHOOLBOY/RAYMOND BRAUN/ISLAND/IMIG

Believe A 1 47

50 132 191 BOBSEGER&THESILVER BULLET BAND Ultimate Hits RodtAnd Roll Never Forgets
HIDEOUT/CAPITOL

19 56

RE-ENTRY 0 FLORENCE + THE MACHINE
REPUBLIC

Ceremonials 6 74

142 153 194 THE WEEKND
.omon,,LIC

Trilogy 4 26

RE-ENTRY Q LED ZEPPELIN
SWAN SONG/ATLANTIC

Mothership A 7 150

RE-ENTRY 0 JUSTIN TIMBERLAKE
IIVE/PCA

Justified A 2 78

165 159 197 NICKELBACK
ROADRUNNER

Silver Side Up A 2 91

NEW Q LENNY COOPER
AVERAGE 10ES

Mud Dynasty 198 1

154 167

KE$HA
KEMOSABE/RCA

Warrior's third single, "Crazy Kids,"

featuring Will:1.am, starts at No. 40 on

Mainstream Top 40, while the album

slips by 4% (3,000 sold for the week).

-Keith Caulfield

Warrior

FRED HAMMOND United Tenors: Hammond, Hollister, Roberson, Wilson
RCA INSPIRATION/RCA

6 19

39 7

gLA

Jon
Schmidt
Of Piano
Guys
How does The Piano Guys 2
differ from your 2012 self -
titled debut album?
The first one seems a little
more cello -driven, and this
one feels a little more piano -
driven. The two albums have a
totally different sound-it's like
two different flavors of your
favorite brand of ice cream.

How does the group settle
on a track list, between
the many pop covers and
original songs you've
released online?
Our manager, David Simone,
is so experienced and comes
up with some suggestions for
us. We just trust the guy like
crazy. On the first album, he
mostly went on what videos
received the most amount of
hits Ion YouTube]. Now it's
harder to Judge that because
so many videos come out
later than others, so on this
second album, we went with
several songs that were newly
released tunes.

The Piano Guys 2features
original compositions like
"Berlin" as well as covers
of songs like Bruno Mars'
"Just the Way You Are." How
important have cover songs
been in building the group's
audience?
We don't want to exclusively
be a cover band and, luckily,
several of our original tunes
have been very well -received
over the years. Original
tunes are just harder to get
attention on, but we will
always do them just so we can
feel well-rounded.

HOW will the Piano Guys
evolve in the next year or
two?
We've got some really fun
things in the works: We're
going to take a Swedish
House Mafia tune and do
a Bollywoodiindia spin on
it. we've got our bread and
butter, which is a kind of
classical pop-taking pop and
putting a lot of thought into
how we can really make this
musical. -Jason Lipshutz

Data for week of 05.25.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data C
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Lavigne's
'Up' In
Streams
Following the Vevo debut of
the music video for "Here's
to Never Growing Up" by
Avril Lavigne (below) on
May 9, the track arrives on
Streaming Songs at No. 26.
Its 213% growth in overall
streaming activity helped the
cut break the 2 million U.S.
streams mark for the tracking
week ending May 12.

Farther up the chart,
Selena Gomez climbs 32
positions with "Come & Get
It," vaulting 36-4 (up 268%
in streams). Like Lavigne,
Gomez gains thanks to the
debut of the song's video
(May 7). Eighty-five percent of
the song's streams came from
Vevo on YouTube.

GOMeZ'S jump into the top
10 is the chart's largest since
the tally launched Jan. 26.

At the very top of the
chart, PSY's "Gangnam
Style" experiences a 71%
rise in streams and ascends
3-1. It's the first week at
No.1 for the cut, which has
been on the chart since it
launched in January. It's the
fourth No.1 on the Streaming
Songs chart so far, following
PSY's own "Gentleman" (two
weeks), Macklemore & Ryan
Lewis' "Thrift Shop" (seven)
and Baauer's "Harlem Shake"
(eight). -William Gruger
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Strong
Social
Gains For
Lovato
Two artists make 10 -position
jumps into the top 10 on
the Social 50, as both Demi
Lovato (above) and Avril
Lavigne return to the region.

Lovato ascends 19-9,
entering the top 10 for only
the second time, as she
geared up for the release
of her new album, Demi, on
May 14. During the charting
week that ended May 12,
she heavily promoted the
release on her various social
channels, spurring a 9% rise
in weekly conversation on
Facebook. That aided in the
addition of 126,000 new fans
on the platform, which also
contributed to the 387,000
she added to her overall
follower base during the week
(up 6%).

Right below at No.10,
Lavigne rises into the top 10
from No. 20. This is the first
time she's reached the top
10 since March 2011, when
her album Goodbye Lullaby
arrived. Lavigne enters the
region thanks to the release
of the video for "Here's to
Never Growing Up" on May
9. It helped amass 15 million
overall plays during the week.

Elsewhere, buzz
surrounding Enrique Iglesias'
marriage rumors drew online
attention and sparks a No. 34
re-entry for the singer. He
returns with the addition of
204,000 new overall fans (up
20%) and 471,000 overall
plays across YouTube, Vevo
and Myspace. -William Gruger

Data for week of 05.25.2013 I For chart reprints call 212.4934023 Go to BILLBOARD.COM/BIZ for complete chart data 0
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LOCKED OUT OF HEAVEN Brune Mare
C.NTIC

29

HEART ATTACK
HOLLYWOOD

Demi Locate 9

RICH AS P.K Lil Wayne Feat. 2 Chainz
YOUNG MONEWCASH KIDNEY/REPUBLIC

6

B AD
MAYBACN/ATLANT IC

Wale Feat. Tiara Thomas 6

DONTYOU WORRY 011US Swath House IAA reatkAnMartin
ASTRADNERKS/CAPITOL

29

COME & GET IT Selena Gomez
HOLLYWOOD

3

SAME LOVE
D,WARNER BRO

MacklemoreS.& Ryan Lewis Feat. Mary Lambert
MACKLEMORVA

LITTLE TALKS Of Monsters And Men
REPUBLIC

55

SCREAM & SHOUT will.i.am & Britney Spears
WILL.LAN/INTERSCOPE

22

I WILL WAIT Mumford & Sons
GENTLEMAN OrrHE ROAD/RE0/BLASSNOTE

33

FEEL THIS MOMENT Pitbull Feat Christina Aguilera
MR. 30,POLO BROUNDS/RCA

8

DIAMONDS Rihanna
SRP/DEF IAM/100.16

31

THE WAY Ariana Grande Feat. Mac Miller
REPUBLIC

4

B UGATTI Ace Hood Feat. Future & Rick Ross
WE THE BESTNOUNG WHEW.. MONEWREPUBLIC

6

POETIC JUSTICE Kendrick Lamar Feat. Drake
TOP DAWAFTERMATH/INTERSCOPE

23

SWIMMING POOLS (DRANK) Kendrick Lamar
TOP DAWAFTERMATH/INTERSCOPE

30

DELIDEMONS
KIDINAKORN ER/I NTERSCOPE

Imagine Dragons In

WAGON WHEEL
CAPITOL NASHVILLE

Darius Rucker 4

NO WORRIES
N EY/REPLIBLICLil

Wayne Feat. Detail
YOUNG NONEWCASH MO

25

MADNESS
HELIUM.NWARNER BROS.

Muse 13

CARRY ON
FUELED BY RAMEN/RRP

fun. 10

PUSHER LOVE GIRL Justin Timberlake
RCA

8

CLARITY Zedd Feat. Foxes
INTERSCOPE

3

SOME NIGHTS
FUELED BY RAMEN/RRP

fun. 62

B ATTLE SCARS Lupe Fiasco & Guy Sebastian
1ST ISTN/AILANTIC

3

I'M DIFFERENT 2 Chainz
BEF1AM/IDIML

20

IF I LOSE MYSELF oneRepublic
MOSLEY/INTERSCOPE

6

ADORN
BYSTORM /BLACK ICE/RCA

Miguel 30

GET YOUR SHINE ON Florida Georgia Line
REPUBLIC NASHVILLE

2

NEXT TO ME Emeli Sande
CAPITOL

we

YOUTUBE"' Yo

GENTLEMAN
SILENT/SCHOOLBOY/REPUBLIC

COME & GET IT
HOLLYWOOD

Selena Gomez

THRIFT SHOP Macklemore & Ryan Lewis Feat Wanz
MACK LENORE/ABA/WARNER BROS

GANGNAM STYLE
SCHOOLBOY/REPUBLIC

24

PSY 39

JUST GIVE ME A REASON Pink Feat Nate RnesS 14
RCA

IL.TUI1 1 TROIA/ 413, IWOLKItIlIVIC 01 nyell 1 WM) MIL. nay U411411
MACK LEMORE/ADA/WAPNER BROS.

4

EL POLLITO PIO Pulcino Pio it
BLOBO/DO IT YOURSELF

WHEN I WAS YOUR MAN Bruno Mars 14
ATLANTIC

MIRRORS Justin Timberlake 9

STAY Rihanna Feat. Mikky Ekko 13
SRP/OEF 1AKI/IDA14

12 IIHEART ATTACK Demi Lovato
HOLLYWOOD

5

13 I. GET LUCKY Daft Punk Feat. Pharrell Williams 3
DAFT LIF E/COLULIBIA

E, IS HERE'S TO NEVER GROWING UP Aviil Lavigne I

10

14

SCREAM & SHOUT will.l.am & Britney Spears 24
WILL.I.AM/INTERSCOPE

FEEL THIS MOMENT PENH Feat Christina Aguilera 8
uR.30S/PULO GROUNDS/RU

NEXT BIG SOUNDTm

KLINGANDE

B RILL2

INSAN3LIK3

COYU

LITTLE DAYLIGHT

DUBMA71X

MAKO

B AGGI BEGOVK

SYDNEY BLU

THE FUNK HUNTERS

ELIZABETH HUETT

B LOND:15H

CHOOKIE

DISCOPOLIS

DALE HOWARD

0

) N')
Cs! 5-

>3` G23,10
2

MAINSTREAM TOP 40TH
TITLE
MPINNT/pROMOTION LABEL

Artist sox
GLUT

JUST GIVE ME A REASON P!nk Feat Nate NESS 11

MIRRORS Justin Timberlake 7

a

RCA

STAY Rihanna Feat. Mikky Ekko
SRP/DEF JAM/1011K

IS

0 ,C.22

u..,1.4,12.

tilelemore &Ryan Lewis Feat.Ray Dalton 8

0 HEART AlTACK Demi Lovato
HOLLYWOOD

6 WHEN I WAS YOUR MAN Bruno Mars 17
ATLANTIC

I LOVE IT I,co,na Pop Feat. Charli XCX
RECORD COMPANY TEN/B16 B,,, Tn,,

13

8 FEEL THIS MOMENT Pitbull Feat. Christina Aguilera 16
MR, ws/POLO GROUNDS/R.

9 ALIVE Krewella 14
I( REM/ELLA/COLUMBIA

al 0 COME & GET IT
HOLLYWOOD

Selena Gomez 5

01 0 MY SONGSKNOMMATYNIDIDE TWEAK MEGRIM frIONBoy
L,,,LIAIILEASIAND/ID1146

13

III 0 22
BIC MACHINE/REPUBLIC

Taylor Swift to

#THATPOWER will.i.am Feat. Justin Bieber0 7
ILL,LAWINTERSCOPE

10 14 THRIF(SHOP Macklemore &Ryan Lewis Feat. Wanz
NIACKLEMORE,WARNER BROS.

22

CRSE Florida Georgia Line Feat. Nelly16. ID UI
REPUBLIC NASHVILLE /REPUBLIC

7

01 0 THE WAY Arland Grande Feat. Mac Miller
REPUBLIC

6

0 THE OTHER RNSIDE
SELMA HEIGHTS/WAEROROS,

Jason Derulo 3

is TROUBLEMAKER Oily Murs Feat. Flo Rida
SYCO/COLLIMBIA

20

p SUIT & TIE Justin Timberlake Feat. Jay Z
RCA

17

all 0 NEXT TO ME
CAPITOL

Emeli Sande IT

110 HERE'S TO NEVER GROWING UP Avril Lavigne
..,,

5

3rw 0 GG ntalFuL mariah Carey Feat. Miguel 1

el 0 RADIOACTIVE Imagine Dragons 4

0111 0 CLARITY Zedd Feat. Foxes 8

0 0 GET LUCKY Daft Punk Feat Pharrell Williams
DARE LIM/COMMA

3

ADULT
-,

0

0
000

CONTEMPORARY,'
TITLE Artist

Oma.mM
, Ns HO HEY The Lummeers

OLIALI.' F

TRY P!nk 19
REA

3 CATCH MY BREATH Kelly Clarkson 20

DAYLIGHT
ApkTICTOTIE/IIITFRSTOPE

Maroons 1.5

s HOME Phillip Phillips
19/11ITERSCOPE

37

6 6 I KNEW YOU WERE TROUBLE. Taylor Swift
BIG MA /REPUBLIC

17

00
0
0 1

to

01
0
0

12

0,10

0 ,

18

0
0
Cid

WHEN I WAS YOUR MAN Bruno Mars
ATLANTIC

12

0 IT'S AWARNERBEAUTIFULBROS DAY Michael Buble
REPRISE/

to

. SOME NIGHTS fun.
FUELED V PA METI/IERP

37

0 JUST GIVE ME A REASON INnk Feat. Nate RUeSS 4

Is LOCKED OUT OF HEAVEN Bruno Mars
cc, cm,

19

0 SHE MAKES ME HAPPY Rod Stewart 6

0 IAPITOLWILL WAIT
GENTLEMAN OF THE ROAD/RED/CLASSNOTE

Mumford & Sons 13

14 WANTED Hunter Hayes
7, LANIIL/PRP

16

Is THE A TEAM Ed Sheeran
F , -.ATLANTIC.

20

TWO HEARTS BREAKING
TLATFIC/PHIXO

Jewel Di

17 GIRL ON FIRE Alicia Keys
PIA

is

0 NEXT TO ME
CAPITOL

Emeli Sande 17

N BRAVE Josh Groban
REPRISE/WARNER NOS

17

0 STAY
saamE, Aa...

Rihanna Feat. Mikky Ekko 4

n ALATFTT! Mariah Carey 8

0 CARRY ON
FIJI r DR,/ IiTIODI,THP

fun. to

"Fp

17

0 MI PBEAUTIFUL Mariah Carey Feat. Miguel 1

ISLAND/101TM

24 LITTLE TALKS Of Monsters And Men 14

25 BECAUSE WE CAN Bon Jovi
ISIAND/IDINAL

Is

IL

Iii

EE

.11

Ee

ttES

fa

CDGo to BILLBOARD.COM/BIZ for complete chart data Data for week of 05.25.2013



ADULT TOP 40TM
1AST TM

E

TITLE
WEEK WEK

O I

Artist

JUST GIVE ME A REASON Pink Feat.tiateRoess
CA

WHEN I WAS YOUR MAN Bruno Mars
ATLANTIC

16

O 0 STAY
SRP/DEF 1A11/1111

Rihanna Feat. Mikky Ekko 12

DAYLIGHT
APM/OCTNE/INTERSCOP

Maroon 5 25

CARRY O fun.
RIFLED BY RAMERN /11RP

19

O 0 NEXT TO ME Emell Sande
CAPITOL

18

O 0 GONE. GONE, GONE Phillip Phillips

I WILL WAITOAD/REO/SSN Mumford & Sons
G ENTLEMAN OF THE ROTE

HO HEY
BOALTONE

The Lumineers

O 0
O 0
O 0
O 0

33

22 Taylor Swift u
BID MACHINE/REPLIBLIC

LEGO HOUSE Ed Sheeran 14
ELEKTRAPVILANTIC

/33 MIRRORS
RCA

Justin Timberlake

TROUBLEMAKER 011y Murs Feat. Flo Rids 14
SVCO/COLUMBIA

SUIT & TIE Justin Timberlake Feat. Jay Z
RCA

17

O 0
O 0
0
O 0
O 0
O 0
O 0
O 0

HEART ATTACK Demi Lovato
HOLLYWOOD

9

PEOPLE LIKE US Kelly Clarkson
19/RCA

a

COME ALONG Vice' Martinez Feat. Cee 10 Green
REPUBLIC

26

FEEL THIS MOMENT Pitbull Feat. Christina Aguilera
303/POLO GROUNDS/RCA

REBEL BEAT
WARNER BROS.

Goo Goo Dolls 15

RADIOACTIVE Imagine Dragons
KIDINAKORHER/INTE.COPE

CRUISE Florida Georgia Line Feat. Nelly
REPUBLIC NASHVILLE/REPOBLIC

5

RED HANDS
COLOMBIA

Walk Off The Earth 5

DON'TYOUWORRTCHILD Swedsh House Mafia Featiohn Mardn
ASTRALWERKS/CAPITOL

20

O 0
O 0

I LOVE IT Kona Pop Feat. Chad' XCX
RECORD COMPANY TENWIG BEAT/RRP

OUR SONGOUR matchbox twenty 4

COUNTRY TM

nist tuis TITLE
nonnoiewiewyrkwiait.

000
00
O 4
00
O 0 66 -ALLINEGOTTONIGHT George Strait 28

00
00
O 0
00
00
00
00
00
O 16

00
O 0
O 0 I WANT CRAZY

ATLANTIC/WMH
Hunter Hayes 5

Artist wis.

GET YOUR SHINE ON Florida Georgia Line ni

WAGON WHEEL
[PPIIOE NASHVILLE

Darius Rucker 19

AGPIRATE FL
BLUE CHAIR/COLOMBIA NASHVILLE

Kenny Chesney 15

ALTERNATIVErm
ms TITLE

Wax Wm, IMPRINT/PROMOTION u'vE,
Artist

dgs RADIOACTIVE Imagine Dragons 37
10INARORNER/INTRSCOPE

CHRISTIAN ACTM
Artist

YMONSIMILIFEARIGOom ANGEL aemiEs) 11

XSTEPS/SPARROW/CAPITOL LML

ONE THING REMAINS Passion Feat. Knsban Stanfill ,
%STEPS/SPARROW/CAPITOL CMS© 0

© 0
0

SWEATER WEATHER The Neighbourhood 22
01)EVOLvE/COEUMBIA

SAFE AND SOUND Capital Cities 26
LAPP HOOPS/CAPITOL

PANIC STATION
HELIUM4/WARNER BROS.

Muse 17

UP IN THE AIR Thirty Seconds To Mars
IMMORTAL/VIRGiN/CAPITOL

STUBBORN LOVE The Lumineers
MALT°.

a

24

MOUNTAIN SOUND Of Monsters And Men
REPUBLIC

37

O 0 VSONGSKNOWENATYOUDDINEEDAMOURITBIUP) FEOEBay
DELAVOANCE/ISLAND1011.16

MADNESS Muse
HELIUM4/WARNER BIM

14

38

O 0 HARLEM
RCA

New Politics 14

O 0 HOLDING ON TO YOU Twenty One Pilots
FUELED BY RAMER/PRP

20

15 0 HERORK Family Of The Year
FOTY/NETTWE

20

10 n TROJANS Atlas Genius
FROGS HEAD/WARNER BROS.

O SANFINISH/ISLAND/1DFRANCISCO The Mowgli's
PHOTO

52

18

LOVER OF THE LIGHT Mumford & Sons
GENTLEMAN OF THE NO

20 0
O 0
O 0

BREEZEBLOCKS
INFECTIOUS/CANVASBACKATLANTIC

alt -J

123 DIANE YOUNG Vampire Weekend
WK./. GROUP

OUT OF MY LEAGUE Fitz And The Tantrums
DAHLERBIRLYELEKTRA/ATLANTIC

ENTERTAINMENT Phoenix

8

13

12
L AUTE/GLASSNOTE

0 0 MYDOR/BEG.GOD IS. THE SUN Queens Of The Stone AgeMATA.OUP 5

0 0 RECOVERYMA MILE/EPITAPH/POLVDOR/INTERSCOPE
Frank Turner 8

0 0 DEMONSKIBINAKORNER/INTERSCOPE
Imagine Dragons 6

0 0 GET LUCKYE/COLUMBIA Daft Punk Feat. Pharrell Williams
DAFT LI

3

0 THEYHIGH ROAD
RCA

Three Days Grace 15

0 0 IF SO
WARNER BROS.

Atlas Genius 7

R&D/HIP-HORT'
UM DVS
Wfd

0
0

0

TITLE
impiNT/PRORIOTIMILABEI

BAD
uP,B,S.PILANTIC

LOVE AND WAR
STREAMLIN,VRIV

Al 11,1 AnuAt. AA

Wale Feat. Tiara Thomas 14

Tamar Braxton 22

STARTED FROM THE BOTTOM
YOUNG MONEY/CA. MONEY/REPOBL1C

Drake 14

MAMA'S BROKEN HEART Miranda Lambert
RCA NASHVILLE

HIGHWAY DONICARE Tim McGraw With Taylor Swift
BIG MACHINE

14

BOYSIOUNO MNHERE Blal.Shelton Feat Pistol Annles & FrieRdS
HER BROS4W

DOWNTOWN
CAPITOL NASHVILLE

Lady Antebellum 16

LIKE JESUS DOES Eric Church
EMI NASHVILLE

19

BEAT THIS SUMMER Brad Paisley
ARISTA NASHVILLE

11

ANYWHERE WITH YOU Jake Owen
RCA NASHVILIE

19

DONE.
REPUBLIC NASHVILLE

The Band Perry 11

MORE THAN MILES Brantley Gilbert
VALOR,'

30

CRASH MY PARTY
CAPITOL NASHVILLE

Luke Bryan 5

JUMP RIGHT IN
ATLANTIC/SOUTPIERN GROUND

Zac Brown Band

1994
BROKE BO

Jason Aldean 13

HEY PRETTY GIRL Kip Moore
MCA NASHVILLE

19

CAN'T SHAKOS. E YOU
EMBLEM/WARNER BR/WAR

Gloriana 35

O 000
00
0000
00

AMERICAN BEAUTIFUL The Henningsens
ARISTA NASHVILLE

22

ALL OVER THE ROAD
ERCURY

Easton Corbin 19

SEE YOU AGAIN
9/ARISTA NASHVILIE

Carrie Underwood

DON'T YA
ARA NTIC/WMH

Brett Eldredge 30

PIECES
MCA NASHVILLE

Gary Allan 19

POINT AT YOU
VALOV

Justin Moore 9

0
POUR

M/10
IT UP

SRE/BEFIA1MG

LOVEEEEEEE SONG
SRP/OEF1AM/IDINIS

Rihanna

Rihanna Feat. Future

21

21

ADORN
/BLACK ICE/RCA

Miguel

POETIC JUSTICE Kendrick Lamar Feat. Drake
TOP BANIG/AFERMATLVINTERSCOPE

47

28

0
O 0
O 0
O 0
O 0

IA

FINE CHINA
RCA

Chris Brown 6

WE STILL ININ THIS B.o.B Feat & Juicy .1
REBELROCKEHLISTLE/AT4NTIC

TT,5n,F1?,1',11::Tr.,!gh,Ls.r VIBE Kendrick Lamar

19

BUGATTI ACe Hood Feat. Future & Rick Ross
WE THE BEST/YOUNG MONEY,CASH MONEWREPUBLIC

15

POWER TRIP J. Cole Feat. Miguel
ROC NATION/COLUMBIA

SUIT & TIE Justin Timberlake Feat. Jay Z
RCA

11

17

10 rn LOVE ME Lil Wayne Feat. Drake & Future
LING MONEWPASH MONEY/REPUBLIC

19

is is KISSES DOWN LOW Kelly Rowland
REPUBLI1

O 0
O 0
O 0
O 0
0
O 0

17 22

o21

O 0
O 0

14

RICH AS F."1( Lil Wayne Feat. 2 Chainz
MONH/CASR MONEY/REPUBLIC

READY Fabolous Feat. Chris Brown
DE STORM/DEP 411,21114

BODY PARTY
EPIC

5

15

Clara

HOW MANY RCADRINKS? Miguel
4/STORM/BLACK ICE/

KARATE CHOP (REMIX) Future Feat. Lil Wayne
A 1/EREEBANDLEPIC

13

RONEY/FRIO/OS Dl Khaled Feat. Crake, Rkk Ross& Lil Wayne 4
WE THE BEST/YOUNG MONEWPASH MONEVREPLIBLIC

F.KINPROBIJIMS AMP RockyFeat.Drake,2Clninn Keldritk LAW 28
MAP WORLDWIDE/POLO GROUNDS/RCA

I LIKE IT Sevyn Streeter 17
VB,ATL ANTIC

BEST OF ME Anthony Hamilton
MISTER'S 1.1.1C/RLA

10

FIRE WE MAKE Alicia Keys Duet With Maxwell 12
RCA

2

YOU ARE I AM MercyMe
PAIR TRADE

O 0
0
O 0
O 0

HELLO,W/COM/LOXMY NAME IS
SPARRO

Matthew West

STEAL MY SHOW
FOREFRONT/CAPITOL CMS

tobyMac

EVERY GOOD THING
AIR TRADE

WORDS
FAIR TRADE

10

20

The Afters 17

Hawk Nelson Feat. Bart Millard is

Big Daddy WeaveREDEEMED
FERVENT/WM[10MB

N EED YOU NOW (HOW MANY TIMES) Plumb 39

0 0 HELP ME FIND IT
PERVENTMOR4CURB

Sidewalk Prophets 16

0 0 WORNREMONIRIB
Tenth Avenue North o

0 0 STRANGELY DIM Francesca Batbstelli 14

14 YOUR LOVE NEVER FAILS newsboys
POP

3s

IS a nitT & Q U E E N S Audio Adrenaline 25

0 0 WE WON'T BE SHAKEN
ESSWG

Building 429 8

0 0 GOLDSPA OW/CAPROL CMG

Britt Nicole 19

0 u MIDDLE OLIOUR HEART for King& Country Is

w 1s CARRY ME Josh Wilson
SPARROW/CAPITOL CMG

17

0 I, CHANGED
BIG MACHINE

Rascal Flatts 13

0 0 LORD I NEED YOU
ESSENTIAE/PES

Matt Maher m

0 0 133 YOUR
L

LOVE IS UKE A RIVER Third Day 4
ESSENTIA /P14

0 7 RESTOXE.no Chris August 12

0 0 NOTHING EVER (COULDSEPARATE US) Citizen Way
FAIR TRADE

0 0 BUILDYOUR KINGDOM HERE Rend Collective Experiment 5

o 0 DON'T TRY SO HARD Amy GrantWith lamesTaylor
AMY GRANT PRODUCTONS/SPARROW/CAPITOL CMG

2

ADULT R&BTM

tax W. 11911/11.10,1001 met

I ANNA

O 0
0
O 0

LOVEIK/EPICAND WAR
IREAML

ADORN
BVSTORM/BEACK ICE/RCA

B EST OF ME
STFRS MUSIC/RCA

LOSE TO WIN
4/RCA

Artist !MART

Tamar Braxton

Miguel

Anthony Hamilton

Fantasia

41

15

19

FIRE WE MAKE Alicia Keys Duet With Maxwell

MY LOVE IS ALL I HAVE Charlie Wilson
P MUSIC/RCA

N EWS FOR YOU
PRIMARY WAVE/LORDAN HOUSE/CAPITOL

18

29

Eric Benet 26

8

O 0
O 0
O 0

0
0

O 0
0

O 0
O 0
O 0

022

SWEETER
MR. SOLANE,ONE

YOU & I
Ma HAAR-.

Brian McKnight Is

Avant Feat. KeKe Wyatt 35

I'D RATHER HAVE A LOVE Joe
VASSENBURG

10

A COUPLE OF FOREVERS Chrisette Michele
MOTOWN/1006

12

TURN OFF THE LIGHTS Charlie Wilson
P MUSIC/RCA

SEX NEVER FELT BETTER TGT
ATLANTIC

13

133 AGE AIN'T A FACTOR
ATLANTIC

Jahei al 1

FOREVER Donell Jones 13
CANOMAN/EONE

WHO DO WETHINK WE ARE John Legend Feat Rick ROTS
6 0.0.0./COEUMBIA

LOVE CONNECTION Raheem DeVaughn
.S APPEAL

MAKER OF LOVE Limey lames Feat Raheem DeVaughn
CONCORD/CM6

12

DINNER AND A MOVIE Ronald Isley
RI TOP TEN/EONE

4

COCOA BUTTER India.Arie
MOTOWN/1004

TRUST AND BELIEVE Keyshia Cole
O UP EN/INTERSCOPE

18

MORE
MC1B/CAPITOL

Avant

O 0
NEW 0
0

SUIT & TIE Justin Timberlake Feat. Jay Z 10

THE ONE Tamar Braxton
STREAMLINE/EPIC

MERCURY/101MB
Luke James 10

FGL Sets
Audience
Record
Florida Georgia Line (above)
garners the highest weekly
audience since Country
Airplay converted from a
plays -based chart to an
audience -based ranking
in January 2005. The duo's

"Get Your Shine On" draws
40.7 million impressions,
according to Nielsen BDS, in
its second week at No.1. The
sum bests the prior mark,
established when Toby Keith
stacked 40.6 million (Aug. 13,
2005) amid a six -week reign
with "As Good As I Once Was."

Veteran singer Jahelm
scores his highest debut on
Adult R&B, as "Age Ain't a
Factor" enters at No.14. His
prior best opening was in
2007, alongside Anthony
Hamilton and Musiq
Soulchild, with "Struggle
No More (The Main Event)"
(No. 23). At No. 24 on the list,
Tamar Braxton bows with

"The One," while her previous
single, "Love and War," tallies
a sixth week at No.1,

As it debuts at No. 24 on
the Billboard Hot 100 (see
page 40), Mariah Carey's

"#Beautiful," featuring Miguel,
launches on a host of airplay
charts. The song starts on
Mainstream Top 40 and
Rhythmic (at No, 22), Adult
Contemporary (No. 23), R&B/
Hip -Hop Airplay (No. 30)
and Adult Top 40 (No. 35).
Carey ups her count to 30
Mainstream Top 40 entries
dating to the chart's launch
on Oct. 3, 1992, tying Britney
Spears for the second -most
appearances. (Rihanna leads
with 35 visits.) On Rhythmic,
Carey extends her record for
the most appearances among
women to 37, with Rihanna
ranking second (35). -Wade
lessen, Rauly Ramirez and
Gary Trust

Data for week of 05.25.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data C



LO -
2

COUNTRYTM
1,51 TERI

1111-1.1 AUK

O 0
O 0
0

TITLE
nIrk."7,1,1

Artist am
ExnBI

CRUISESHVILLE Florida Georgia Line A 48
REPUBLIC NA

ROYS'ROLINDMARNESE Blake Shelton Feet Pistd Anus Rends
WARNER BROS

WAGON WHEEL Darius Rucker 18
CAPITOL NASHVILLE

O 0 HI4GHWAY DON'T CARE Mm McGraw With TaylorSwift
BI MACHINE

14

CCARASH MY PARTY
PITOL NASHVILLE

Luke Bryan 6

MAMA'S BROKEN HEART Miranda Lambert 
RCA NASHVILLE

19

O / GET YOUR SHINE ON Florida Georgia Line 
REPUBLIC NASHVILLE

24

AI TLANTIC/WIWANT CRAZYN
Hunter Hayes 6

New 0

10

O ©

MAYBE IT WAS MEMPHIS Danielle Bradbery
REPUBLIC

ROCKT"
TITLE

0 INS

0
0

O 0
0
0

Artist
nou

RADIOACTIVE imagine Dragons A 42
KIDIRAKORRER/INTERSCOPE

MYSONGS KNOW YMATYoU DIDINTIRDARK FalIONBoy
DECAYDANCEISLANDION6

14

YOUNGATERTOWER/ ANDPO BEAUTIFUL Lana Del Rey
W LIDOR/INTERSCOPE

SA IL
RED BULL

AWOLNATION A
3

110

DEMONS Imagine Dragons
KIDINAKORNER/KIERSCOPE

23

LITTLE TALKS Of Monsters And Men A
REPUBLIC

67

orNE, GONE Phillip Phillips
/inrEPs

19

CARRY ON
FUELED BY RAMEN/RRP

fun. 28

O o
HO HEY
DUALTONE

The Lumineers A 53

DOWNTOWN
CAPITOL NASHVILLE

Lady Antebellum 14

PIRAT AIRE FLAG Kenny Chesney
BLE CH/COLUMBIA NASHVILLE

14

MADNESS
HELIULHANARNER BROS.

Muse 38

IT'SKORREPINTERSCOPETIME Imagine Dragons A
IDINA

56

R&B/HIPHOPTM
LA51 TITLE Artist

9711 IMPAINVLA BEE

0
NEW 0

0

rAMT1101.0 LIS MaDlemore &Dan Luis feat IR DII011
MACKLEMOREPORNER BROS

13

#BEAUTIFUL Mariah Carey Feat. Miguel
ISLANDOO

THRIFT MOP
ORE/WARNER

Macklemore& Ryan Lewis Feat Wanz
MACKEM BROS.

37

NEXT TO ME Emeli Sande 
CAPITOL

14

O 0 BLURRED UNECOSPE Robin Thicke Feat.1.1.*Pharrell
STAR TRAIVINTERS

7

SUIT & TIE Justin Timberlake Feat. Jay Z A
RCA

17

STARTED FROM THE BOTTOM Drake A
YOUNG MOREY/CAS11 MONEY/REPUBLIC

14

9

BUGATTI Ace Hood Feat. Fliture & Rick Ross
WE THE BEST/YOUNG MONEY/CASH MONEY/REPUBLIC

15

POWER TRIP J. Cole Feat. Miguel
ROC NATIONKOLABIA

13

10 RICH AS P.1( IllIll Wayne Feat. 2 Chainz
EY/CASH MONEY/REPUBLIC

TYG,140,/cAsiiiiiuoTZFATC° Drake Fu"" 17

1994
BROKEN BOW

Jason Aldean 11

0 GIVE IT ALL WE GOT TONIGHT George Strait
MCA NASHVILLE

24

DONEnasxWLLE The Band Perry 9

10

O 0
GENTL

WIEMANLL WAITOAD/RED/GLASSNOTEMumford & Sons A
0,HE R 40

LEGRAJATLOOHOUSE
ELF KTITIC

Ed Sheeran 12

NEW 0 THE A TEAM Caroline Glaser
REPUBLIC

SURE BE COOL IF YOU DID Blake Shelton 
WARNER BROS./MAN

18 15 HOME
NTERSCOPE

Phillip Phillips A 51

O 0 ANYWHERE WITH YOU Jake Owen
RCA NASHVILLE

14-

0 B EAT THILLS SUMMER Brad Paisley
ARISTA NASHVIE

10

LIKE JESUS DOES
E NASHVILLE

Eric Church 13

O
O 0
D 2I

5.055 0

HEY GIRL
MERCURY

Billy Currington 2

O SOME NIGHTS
FUELED BY RAEN/RRP

fun. A 64

0 - SAFE AND SOUND Capital Cities
/CAPTOL

ICI

RE 0 DIBANEEGGARS YOUNGRO Vampire Weekend
NE/ GUP

STUBBORN LOVE The Lumineers
MAURINE

26

RUNNIN' OUTTA MOONUGHT Randy Houser
STONEY CEEK

11

HEY SHVILLEPRETTY GIRL
MCA NA

Kip Moore 12

CAN'T SHAKERO YOU
EMBLEM/WARNER BSJWAR

Gloriana 2

SEE YOU AGAIN Carrie Underwood
19/ARISTA NASHVI

3

IF
I
N

DIDN'T HAVE YOU Thompson Square
TOEY CEEB

26

B AREFOOT AND BUCKWILD Lauren Alaina
PWRITERSCOPENERCURY

LATIN"
111, TITLE

Wax TEEM

0
152 FNTtAinTT1°7g°12" ' LuCen' A 143

0 VIVIR MI VIDA
SONV. MUSIC LATIN

Marc Anthony 3

HIPS
NY

DON'T LIE Shakira Feat. Wycleflean
EPIC/SO MUSIC LATIN

175

0 WADY WAKA1FSID WAIMEA) Shakira Feat Freshkgrand
EPIC/SOW/ MUSIC LATIR

A 15,

LIMBO
PITOL LATIN

Daddy Yankee
EL CARTEL/CA

31

0 LOCA
EPIC/SOW MUSIC LATIN

Shakira Feat. El Cata 036

7 ZANATOMBANALNETE/UMLE Don Omar
ORP

37

EPIC/SONV MEUSIC LATIN
Shakira' 0 SUERT 173

0 HEROE
INTERSCOPEAMLE

Enrique Iglesias 175

9 r0 ALGOMEGUSTADETI ?Ain Idandel Feat Cht Brou1.7pain
MACHETENMLE

45

LOBSON AV
MUSIC LATIN

Shakira
EPIC/

173

ii I/ Al SE
I1,61
EU TE PEGOLATIN Michel Telo

PANTANN /SONY MUSIC
59

I5 ra PROMISE
SONY MUSIC LATI N

Romeo Santos Feat. Usher s
24 0 THEEANTHEM Pitbull Feat. Lil 10n

FAMOU ARTIST/Pa
139

0 1s Yg!'ntrf59n Carlos Vives 32

A Shakira20 r6 RABIOSUSIC
LA NEPICAONI MTI 133

Es sr LA PREGUNTA 1 Alvarez
NELELOW

42

PE 0 T!grMIFIZS'/ISIL MUtnItNTZIF/eLt111"r "W 6

21 19 Pitbull
Fell,PXIII/TIST/SONI MUSIC WIN 132

0 20 !tr It IT A SA I. G A EL SOL Don Omar 54

0 " Fglot IMITRIVertfc°!alT° BA) Pitbull 43

19 E2
DUTTY MAINETE/UMLELOVE

Don Omar Feat. Natti Natasha
ORFANATO/

61

13 2i CONOLE SISTA A TUGLIERPO Carlos Vies Feat.Midrel Tele
CAIRA/WKISONY MUSIC LATIN

24

n 24 PtriUMMMI,FRIES DoElButino.E1PgrodarilimMthod 29

HOYTERGOGERSALANMUSICASDED

/UM
degLEndoRmandel/ChrkinaAguilera

UNIV LATINO
I

19 I WON'T GIVE UP Jason Mraz
ATLANTIC/PRP

0 THE A TEAM
ELEKTRA/ATLANTIC

Ed Sheeran A 52

SHAKE IT OUT Florence L The Machine A
REPUBLIC

70

.E. 0
12 14

O

NONEWFMENDSG
MONE

Khaled Feat Drake, RidEPdloss &LI Wayne
WE THE BEST/YOUNWCASH MONEY/RUBLIC

THE ONE
C

Tamar BraXtOn
STREAMLINE/EPI

4

Is

17

BAD Wale Feat. Tiara Thomas
MAYBACH/ATLANTIC

WE STILL minor. . B.o.B Feat. Ll.&Juiryt
REBELROCK/ORANDHUSTLE/ATIANTIC

14

18

POUR IT/ID UP
SRPMEGIAMIM4

Rihanna 25

1319,,,r4DITAD,,K,%try,IBE Kendrick Lamar 12

SAME LOVERE/W Maddemere. & Run LeMs Feat. Mau Lambert
MACKLEMOARNER BROS

24

19

O -
0

71*Y....1zatealoce,giicSigterzKhalffa&Mallyklal 11

20

FINE CHINA
RCA

Chris Brown 6

GIRL ON FIRE AliCia Keys Feat. Nicki Minaj
RC

36

al B ODY PARTY
EPIC

Clara 4

O 0
O 0

MOUNTAIN SOUND Of Monsters And Men
REPUBLIC

28

SOMEBODY THAT II USED TOKNOW SOIY1FUL GPITO A
SAMPLES If SECONOYFAIRLAX/REPLIBLIC

75

WELED ARE YOUNG fun. Feat. Janelle Monae A
FUEBY RAMEN/RRP

76

DANCE/ELECTRONIC'"
nns TITLE

117. 11117 le PRINT

0
 E
O 0
Nov 0

0
Now 0

0
00

Arllst .11
I LOVE IT Icona Pop Feat. Charli XCX
RECORD COMPANY TEN/BIL BEAVPRP

16

GET LUCKY Daft Punk Feat. Pharrell Williams
DAFT LIFE/COLUMBIA

STHATMIPOWER will.i.am Feat. Justin Bieber
ILL.LANTERSCOPE

FEEL THIS MOMENT Pitbull Feat. Christina Aguilera A 24
MR 305,010 GROUNDS/RCA

CLARITY
INTERSCOPE

Zedd Feat. Foxes 17

LIVE IT UP Jennifer Lopez Feat. Pitbull
211/CAPITOL

KREWALIVEELLA/COLUMBIA

Krewella 14

mumnamummommxteM ROATONad,
ATERTOWERANTERSCOPE

SCREAM &SHOUTRSCOK & Britney Spears A 18WILL.LAIHINII

I NEED YOUR LOVE Calvinliarris Feat. Elhe Goulding
AIONSINIION IIIMMIPANICRABOIMMIRSCOPE.1111041

10

HARLEM SHAKE
IEFFREE.SNAD DECENTVARNER BROS

Baauer 14

GENTLEMAN
SILENT/SCHOOLBOWREPUBLIC

PSY

13 DONIYOUWORRY011LB Sold House Ilafa Feat Johnllarlb A 35
ASTRLIVERXS/CAPITOL

14 SWEET HOMING CalOn Harris Feat. Flounce Welch A 31
DECONSTRUCPOR FLY EVE /UlTRA/ROC NATION/COMMA

19

O 0
elareolipol'olgrUt2 A
WILD FRLDWIDE/Pal/

GROUNDS/RCA
OR THE NIGHT AMP Rocky Feat. Skrillex

SAP WO

29

15

O 0 imuj.,otithhiLegaktirdwilitusTack Die NNW 2

R&B'"
1A51 MI TITLE

.111 WEE, PNIII. ABEL

NEW 0 1'1

0
O 0

*BEAUTIFUL Manah Carey Feat. Miguel
ISLAND/101.1

NEXT TO ME
CAPITOL

Emeli Sande 14

B LURRED LINESRSCOPE Robin iNcke Feat.T.I. Pharrell
STAR TRAVINTE

SUIT & TIE Justin Timberlake Feat. Jay Z
RCA

17

0 THE ONE
STREAMLINE/EPIC

Tamar Braxton

POUR ITUP
SRP/OEF IAMIMG

Rihanna 25

0 FINE CHINA
RCA

Chris Brown 6

0 GIRL ON FIRE Alicia Keys Feat. Nicki Minaj
RC

29

B ODY PARTY
EPIC

Clara 6

TEARS ALWAYS WIN Alba. Keys
RCA

NE VI 0 OH! LICDARLING Sasha Allen
REPUB

O ro

O 0

DIAMONDS Rihanna
Slip/IIERIAM/IDIMS

29

BELUGA HEIGII
BEAT IT Sean Kingston Feat. Chris Brown & Ithalifa

TSPEPIC
3

HOW MANY RCADRINKS? Miguel
eYSTORM/BLACK ICU

14 1,
WHAT
TITANIUM

MUSIC/ASTRALWERKS/CAPITOL
David Guetta Feat. Sia A 73

A

Ls GANGNAMDOWREPUBLIC STYLE
SCHOOL

PSY A 41.

11010 0

o
B EAM MEADWUP (KILL-MODE)WLUMG cazzette
PRMDAITH BRO

LEI COUELLD BE THE ONE Avicii vs Ricky Romero
7S/CASABLANCl/REPUBL IC

16

LOVBEFEEEEEEE SONG Rihanna Feat. Future
SRP/ 1E/1/101M4

25

KISSES DOWN LOW Kelly Rowland
REPUBLIC

14

FEELING GOOD Judith Hill
REPUBLIC

0 GANGSTARE/EPIC Kat Dahlia
VESTED RI CLILTU

4

O 0
O 0

INES GNAT IIRIELSLIKE van Buren FeatirevorGullrie
ARMIND/ARMADI

5

BLUE (DA BA DEE) Eiffel 65 20

16 2I BANGT/OARANG
TICARP

Skri I lex Feat. Sirah 72
014 BEAWSLA/ATLAN

O

STARSHIPS
MONEWREPUBL IC

Nicki Minaj A 09
VOUN4 MONEWCASH

CINEMA Benny Benassi Feat. Gary Go 112
ULM

I LOVE IT
MT HITS

Stephanie Treo

SCARY MONSTERS AND NICE SPRITES Skrillex A 123
BIB BEAT/ATLARTIC/RRP

0 ADORN
BYSTORM/BLACK ICE/RCA

Miguel 29

17 III LS1REAMLINE/EPICOVEAND WAR Tamar Braxton 23

O 0
NEW 0

LEGGO B. Smyth Feat. 2 Chainz
MOTOWN /101M6

3

AGE AIN'T A FACTOR Jahelm
AT ANTIC

YEAH! Usher Feat. Lil Jon & Ludacris
LAPACE/RCA

22

0 FIRE WE MAKE Alicia Keys Duet WO Maxwell
RCA

3

0 CUPIDLANTIC/PRPSHUFFLE
ASYLUM/AT

Cupid 22

3

0 Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 05.25.2013
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Ex
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0 El Miff FUUD Relief 1 1

0BENEDINFSOCTINES OFID MARY, QUEEN OF APOSTLES Ar8elsAndSaintsAtEphesus
RENEIDIRIF MARWF MONTFORT/OE.

1

MEGE
MCII0 MIKAL CRONIN 3 1

0 IMIX,FOOP ER Mud Dynasty a i

0 DESTROID The Invasion 5

a 5 6 ICONA POP
TEN/R14 BEM

Iconic (EP)
ECORD COMPANY

3 16

2 0 7 KREWELLA Play Hard (EP) 2 22

Nrw
0LITTLE BOOTS

ON REPEAT
Nocturnes 8 i

xEw 0 BABY BEE The Shaker (EP) 9 I

xrw Q JAMES COTTON Cotton Mouth Man 10 i

xrw 0 IV? Ass11DM, Love Songs Drug Songs (EP) II 1

9 16 " TRINIDADMMI Don't Be S.A.F.E. 1 19

0 13 imm,IUGGEO MAN Legends Never Die 1 2

NEIN Q DEVOUR THE DAY
FM L

Time & Pressure 14 1

NEW Q MICKIE JAMES Somebody's Gonna Pay IS I

xrw Q .,',°M,,UR'IAN Walking Shadows 16 1

19 30
DARYONE

Victim 0 Love 2 6Q fzi CHARLES BRADLEY

0 18 !lefgRIFIATIB Head In The Dirt 8 2

NEW
QDAVID RAMIREZ

SWEETWORLD
The Rooster (EP) 19

0 zo RACHEL BARTON PINE MATTHEW NAGLE Violin Lullabies 20 2

7 21 JUNIP Junip 1 3

NEw 0 EL RA REYNA V AVANTE EVA Nation 22

12 22 23 101230 The North Borders. 1 8

RE-ENTRY 0 KAT RET-FEEDMONSON
SPINNE

Way Down Low 1 8

NEW
QSODOM

TEAMNAMMER/EONE
Epitome Of Torture 25 1

HEATSEEKERS SONGS''
TITLE
WWWWEIPRONIOTIOR LARTT

Artist

Rocko Feat Future & Rick Ross 6

0 rmvrorpmgrui. Lana Del Rey 3

SYREAMLINE/EPIL
Tamar BraxtonO 0 LOVE AND WAR 23

O 0 WINGSSYCO/COLUMRIA
Little Mix 9

5 LEVITATE Hadouken!
SURFACE NO.

12

xEw 0 ,IMrE IT WAS MEMPHIS Danielle Bradbery I

LAZY HO
Capital Cities

0 0 SAFEOKSKAPITOL
AND SOUND 7

0 0 1:11,,OJIT.o.R.yitGreateelmaARtore,IfeckMaine,Nickiginaj 2

0 0 Fpg,91.,a7.9,ty Yacht Club Feat. Jeremih 7

NEW Q THE ONE
STREPNWINE/EPIC

TaMar Braxton 1

0 0 SWEATER WEATHER The Neighbourhood
[RIEVOLVE/COLUMBle

9

xiw 0 STAY Amber Carrington I

ATLANTIR/WIAN
Brett Eldredge0 0 DON'T TA a

0 la AMERICAN BEAUTIFUL The Henningsens 8

VESTED IN CULTURE/EPIC
Ka[ Dahlia0 0 GANGSTA a

0 ' ,1559,1?...
B. Smyth Featuring 2 Chainz 5

0 17 IRMI.RAR,Rtfulr Avidi vs Nidsy Romero io

NEW Q TRUE COLORS Michelle Chamuel 1

e 19 MEMORIESUO(THEN Husle6agFellaaB,NnIlmr&ItLephen6
HUSTLE Ca.

3

COLUMBA NASHVILLE
Tyler Farr0 0 REDNECK CRAZY 3

ssw 0 TegsMING Vampire Weekend 1

IS zz TAKE ME TO THE KING Tamela Mann
ill LYIAANN

ii

25 0 UP IN THE AIR Thirty Seconds To Mars
INIMORTALNIRLIN.PILOL

a

STEREOFAIE
3. Dash0 0 WOP 9

MIS 0 ANGEL Sarah Simmons 1

as GEORGIA HOLT Honky Tonk Woman 13 2

NEw Q A FIRM HANDSHAKE Fix Me Up (EP) 27 1

NEW
QSTILL CORNERS

SUB PPP
Strange Pleasures 28 1

20 33 '' RETE!!!!!T Bang Bang Boom Boom 6 6

mrv, Q BEWARE OF DARKNESS
ORWRTANTENNA

Orthodox 30 1

0 31 THE OCEAN Pelagial 10 2

17 29 12 mot HURON Lonesome Dreams 3 31

Nr7. 0 NOAH AND THE WHALENowhere
YOUNG AND LOST 0110/VERTIGO/MERaIRWIIME

Heart Of 33 1

0 ''' SECRI!`"CAN!IAN
Bigfoot 7 2

559
Q PERCY BADY

MARANATNAVCAPITOY CML
Percy Bady Presents: Kingdom Inspirations 35 1

NEVI Q SAM TSUI
NIKYDLEHOUSE

Make It Up 36 1

16 26 77 BOMBINOER
BROS.NONESUCN/WARN

Nomad II6
- 0 38 WCHK CHK CHK) Thriller 15 2

- 0 39 THE MELVINS Everybody Loves Sausages 12 2

39 39 911 PASSENGERRK
BLACK CROW/NEMYE

All The Little Lights 7 23

0 ' TARWAYCII/NUCLEARTYAST
AVANTASIA The Mystery Of lime: A RockEpic 9 2

HINT.

NM

Q JAVIER TORRES
ISCOS AMERICA

Mujeres Bravas 20 Corridos 28 a

JOHN ELEFANTE
QYIN4REIR

On My Way To The Sun 43 1

RE-ENTRY

NEW

Q THE
FINISH/ISLAND/
MOWGLI'S

MOTO 101M
Love's Not Dead (EP) 24 7

ARANDA
QWINDAIR

Stop The World as 1

0 '' AMORPHIS Circle II 2

{, F EN YR Y 0 FATHER JOHN MISTY
SUB POP

Fear Fun 2 ao

01:1 . BRIAN SIMPSON
SNANCHIE

Just What you Need 10 3

RE ENTRY Q OTHERWISE
CFUTURY MEDIA

True Love Never Dies 2 32

- 0 so AKRON/FAMILY
DUO MEANS

alb Verses 23 2

REGIONAL HEATSEEKERS #1 ALBUMS'"'

PACIFIC
MCII
MIKAL CRONIN

EAST NORTH CENTRAL
RELIEF

MIKE STUD

WEST NORTH CENTRAL
RELIEF

MIKE STUD

Dance/pop act Little Boots
(aka Victoria Hesketh)
returns to the charts with
her second full-length album
Nocturnes. The set starts at
No. 8 on Heatseekers Albums
and at No. 13 on Dance/
Electronic Albums, selling
2,000 copies, according to
Nielsen SoundScan. It's the
28 -year -old British artist's
first release after splitting
with Elektra Records, which
released her debut, Hands,
in 2010. It has sold 17,000.
Nocturnes is on Hesketh's
own indie-distributed imprint,
On Repeat.

-Keith Caulfield

SOUTH CENTRAL
MUD DYNASTY
LENNY COOPER

MOUNTAIN

DESTROID The Invasion

MIKE STUD Relief

HUMAN NATURE Motown Record

MICHAEL MCLEAN

ICONA POP

KIIMIDINSOFINKSENOFMODIS

KREWELLA

Threads

Iconic (EP)

NtylsialSrallVeals

Play Hard (EP)

RXINGRNIRIBITTWKALPOIIR LeadReokkai

VICCI MARTINEZ Vicci

JOSH WRIGHT My Favorite Things

MID ATLANTIC
RELIEF
MIKE STUD

SOUTH ATLANTIC
MUD DYNASTY
LENNY COOPER

NORTHEAST

MIKE STUD

MIKAL CRONIN

ICONA POP Iconic (EP)

IIIECTINSOFRUNQUIRKIFAFORIB laletkdSEEPERtz

DESTROID The Invasion

RAIHERUGGEDMAN Legends Never Die

KREWELLA Play Hard (EP)

JAMES COTTON Cotton Mouth Man

JOSHUA REDMAN Walking Shadows

LORI MCKENNA Massachusetts

Relief

MCII

Data for week of 05.25.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data 0
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HOT COUNTRY SONGSTM
TITLE
PRODUCER ISONC.WRITER,

Ai
IMEHV

rtstA
PROMOTION LABEL 1111113

Ea CRUISE Florida Georgia Line
1 42

IMm IexELLEVIIMBARO,I.MOI,cmCEU.ertn REPUBLIC NASHVILLE

WAGON WHEEL
F.1104113.1MAN.B.SECONl

Darius Rucker gm
CAPITOL NASHVILLE

BOYS 'ROUND HERE Blake Shelton Featuring Pistol Annies & Friends
S.HENDRICKS (R.PKINS..D.O.AVIOSON,WISEM.9. WARNER

HIGHWAY DON'T10 CARE 1.Tim McGraw With Taylor Swift
11 ei6ALLIMOPE,MCGRAW (MARE X.0.1..../IN,IKEAM BIG MACHINE

1 18

3 8

4 14

s GET YOUR SHINE ON
1.1.1010-.HUBBARD.B.KELLEY.R.LLAWSON,OMPKINSI

Florida Georgia Line ag
REPUBLIC NASHVILLE .."

s5 ,
- --

MAMA'S BROKEN HEART
FLIODELLCAINLAWG.WORF (B.CLARK.S.MCAHALLY.K.MU

Miranda Lambert 
RCA NASHVILLE

2 20

r
0 PIRATE FLAG

Nuene9nTuneyeaesErlYi 7 15

e DOWNTOWN
PAORLEY.LABY ANTEBELLU LAIRO,HANALLY N. BY

Lady Antebellum
CAPITOL NASHVILLE

2 6

" 0 CRASH MY PARTY
ISTEVENS IR.CLAINSONA.GORLE

Luke Bryan
CAPITOL NASHVILLE

2 6

il L1J0 GIVE IT ALL WE GOT TONIGHT
1-.13 TRAII-11.1.BRIGKROBONNELL,PME51

George Strait
MCA NASHVILLE10 25

,5 000 I WANT CRAZY
ES)

Hunter Hayes
NTI.CaN 10 6

14 IS 0 DONE.
IINURE (R.PERRY,N.PERR,I.DAVIDS.,BRVANT)

The Band Perry
REPUBLIC NASHVILLE

10 9

11 II 13 1994
M.KNON 014014AS RHEIT,LLAIRD,B.DEAN)

Jason Aldean
BROKEN BOW

10 12

16 00 LIKE JESUS DOES
OYU K.BEIMIAROACCRISWELL)

Eric Church
EMI NASHVILLE

14 16

10 13 IS SURE BE COOL IF YOU DID
HENDRICKS IR.CLAWSON.C.EOMPKINS.1.ROBBINS).

aBlake Shelton
WARNER BROS./MAN ". 19

17 00 BEAT THIS SUMMER
PAISLEY (B...SLEY,LAIROIS,L.LAIRO).

Brad Paisley
ARISTA NASHVILLE

16 10

18 0 ANYWHERE WITH YRPHY.IU(1)
AMOI.R.CLAWSON 10.11YSLIP,O.L.MUYEAR )

Jake Owen
RCA NASHVILLE

17 16

8 14 18 IF I DIDN'T HAVE YOU
SBOMPSON.KINOMPSON,I.SELLERS.P.1ENKINS,

Thompson Square
STONEY CREEK

7 28

20 CO 0 HEY PRETTY GIRL
B.IAMES 110.100RE.B.COULNI

Kip Moore
MCA NASHVILLE

19 15

28 0 0 al CAN'T SHAKE YOU
ALSENLFTIC (i.GOSSINSOMIKA5LA ).

Gloriana
FMB A 0.S./WAR

20 28

31 00 SEE YOU AGAIN
M.BRIGFr IC.UNDERW000.0.N.NODBES,H.LINDSE

Carrie Underwood
19/ARISTA NASHVILLE

21 5

23 MORE THAN MILES
0.11UFF 0.EDDIE.B.GILBERD

Brantley Gilbert
VALOR,.

21 21

24 24 23 BETTER DIG TWO
['MUFF IB.GLARK.S.MUNALLYT. ROSEN/

Me2VATLY A
1 28

2900 RUNNIN' OUTTA MOONLIGHT
0.GEORGE 11),INIVIDSONM.LOVELACEAGORLE,

Randy Houser
STOREY CREEK

24 16

? 0 MAYBE IT WAS MEMPHIS
NOT LIVED (M. ANDERSON,

Danielle Bradbery 25 1

2600 JUMP RIGHT IN
K.SiEGALL,BROWN U.BROWN.W.DORRETEE.I.MRA21

Zac Brown Band
AT GROUND

25 10

27 00 ALLAM OVER THE ROAD
L.C.NBERLAIN (L.CMAMBERLAIN.A.GORLEY,W.KIRB,

Easton Corbin
MERCURY

26 15

47 0 2S HEY GIRL
0.11U4F (RAINS.AGOREY.C. DESTUANO)

Billy Carrington
MERCURY

19 3

32 00 DON'T YA
C. INSTE EON° 18..ELOREME.C. DESTERVIO.A AG EY/

Brett Eldredge
ATLANTIC/MAN

29 14

30 0 no AMERICAN BEAUTIFUL
PWORLEMBENNINGSEN.B.HENNINGSENC.NENNINGSEN.B.BEAVERS1

The Henningsens
ARISTA NASHVILLE

29 16

36 00 POINT AT YOU
1.5.51 -OVER IR.COPPERMAN.R.AKINS.B.NAYSI,

Justin Moore
VALOR`,

31 8

34 00 REDNECK CRAZY
1.CATINO.I.KING11.1(EARM.IRWIN.C.TOMPKIN,

Tyler Farr
COLUMBIA NASHVILLE

31 10

35 00 PIECESMOVIE (G.ALLAN.O.BLACI<M..S.BUrEONI
Gary Allan
MCA NASHVILLE

33 8

see 0 BAREFOOT AND BUCKWILD
C. DES-LEEAND CLALAINA, MST EFANO.J.M.NI TO

./INLauren Alaina
TERSLOPF/MERCURV

34 1

42 410 HO HEY Lennon & Maisy
T.BONE BURNETT.G.WITEHER (1.LRAITES,W.SCIRATZ1 ABC STUDIOS/LIONS GATE/BIG MACHINE

32 6

' 00EASY
SCROKOREBANK IS.CROW,C.OUBOWIROM WARNER

36 9

41
00 YOUR SIDE OF THE BED

LIOYCE. (LJACKENNAKFAIRCHILUSCHLARMAN,PSWEET.I.V.SiBRO010
Little Big Town

CAPITOL NASHVILLE
37 6

40 00 MORE TRUCKS THAN CARS
C.MORGAN,ROTONNELL (C.MORGAN,.0.00NNELL,CWISEMAN).

Craig Morgan 38 17

38 35 39 BUZZKILL
STEVENS k.BRYAN,RINIBOREAO,I.SEVEN)

Luke Bryan
CAPITOL NASHVILLE

20 10

33 34 no WHISKEY
5.11ENORICKS IL.GRAVER.S.MIZELLI

Jana Kramer
BLUM% NASNVILLE/WMN

27 19

37 36 41 CHANGED
1,NUFFAPSCAL ELKUS (GI EVON.NIXRPSNERAMOBLEVI

Rascal Flatts
BIG MACHINE

25 18

43

NEW

00 OUTTA MY HEAD
K.STEGALWA.ROVEY (C.SWINDELL.M.R.CARTER.O.KINNE,

Craigamdtl! 40 7

0 I FEEL A SIN COMIN' ON
F.MID.EL,C.AINLAY, 6.WOL1 DA.LAMBER, A. PRESLE, A.M MOD

Pistol Armies
RCA NASHVILLE

43 1

sow

NOW

- ,
48,00

0FISHIN' IN THE DARK
NOT LISTED OPHOTOGLO, W.WALIMANI

The Swan Brothers
REPUBLIC

44 I

0 ALL FOR LOVE
1,NPLEUMNAVEBEVAIMIIMMCCUELLEMS[011-

Lady Antebellum
.CMAF11.1 CARTOL NASHVILLE

45 1

BLOWIN' SMOKE Kacey Masgraves
KMUSGRAVESL1.41R0.S.MCANPU, V.MUSGRAVES.L.LAIRD.S.MCANALL, MERCURY

42 5

a 0 0 Fg!IEL11.17MICANORSHAM,MNDELL,M..135014)
Charlie Worsham

WARNER BROS/WAR
43 4

. 1:1 0_....
CAROLINA
NV IPARMALEE,R.BEKE0)

eParmeleEE
STONEY CRK

46 5

NEW 0 PARKING LOT PARTY
ISTONE,LBRICE IL. BRICE,NOMAS RNEE,R.AKINS,L.LAIRDI

Lee Brice
CURB

49 1

-
00DRIVIN' AROUND SONG Colt Ford Featuring JasonAVERAGEAldean

IMIUFE (G.WISEMAN.R.CLAWSON,OMPRINS) IOES
45 2

TOP COUNTRY ALBUMSTM
LA ARTIST Title

IM PRA VOISTRIBLE11.

L
AS

LABEL

I 4R1 ADY ANTEBELLUMLL Golden
I

CAPITOL NHVIE/UMBN

,,,,,,,

rvr
RCA NASHVILLE/SMN

Annie Up0 PISTOL ANNIES

0
2

KENNY[
OL

CHESNEYNASIIVILLE/SMN Life On A Rock
BLUE CHAIR/UMBIA 2

0 BLAKE SH/WMELTON Based On A True Story ...
WNER BROS.N 7

'
0 SOUNIRRAIX liasleillebelkscOrNashilleSeasol:Volumet

ABC STUDIOS/LION SLATE NOME EliTERIAINMER1/8161.1.INEMMLG
1

0 FLORIDA GEORGIA LINE HeresTo The Good Times
REPUBLIC NASH...L

23

0 THE BAND PERRY Pioneer
REPUBLIC NASH WU EMAILL 6

00 MAN JACKSON Precious Memories: Nolumell
ACRIDAI NASHVILLE/M.14N

7

6 9 LUKE MAXring Break... Here To Party to

0 retTEL2That'sWhatlfallACountryParty
1

0 0 TIMMACHINE/WAG
MCGRAW Two Lanes Of Freedom

BIG
14

,e Iff1.21rIFT Red A

BRADS PAISLEY Wheelhouse
ARISTA NAN 5

CAMOL NASXVILLE/UM.
Tornado 00 LITTLE BIG TOWN 35

120 JASONBOW/ ALDEAN Night Train A
RNEN BBMG

30

,,6 ERIC CHURCH Caught In The Act: Live
EMI NASHVILLE/UM. 5

0 El5e9V5" Chief A 94

IS 0 1,-,1,11,WaM.. Tailgates & TanUnes A 92

0 0 5ATm9rEtw000 Blown Away A 54

170 rtRtte,e,MBERT Four The Record Alenee 80

180 HUNTER HAYES Hunter Hayes 
AiLANTIC/WMN

83

19 22 KACEY MUSGRATES SameTrailerDifferentPark
MERCURY/UM. a

280 TR4M9Lanv,igana,,,sge 1: Volum el 22

ROAR/SOUTHERN
BROWN BAND

GROUND/A7LANTIC/A6
Uncaged Ilk00 ZAC nne 44

0 2s RANDY ROGERS BAND Trouble 2

20 26 :TVIIIM:/! SQUARE Just Feels Good 7

New 0 CRAIG CAMPBELL Never Forget
1

250 LEE BRICE Hard 2 Love
CURB

55

23 29 GARY ALLAN Set You Free
MCA NASHVILLE/UM. 16

030 BRANTLEY GILBERT Halfway To Heaven 
VALORWOMLG

558

31 3L TATE STEVENS Tate Stevens
SVCO/R. NASHVILLE/51M 3

0 32 let:ATVILLEEIFGN
Up All Night 55

00 RANDY HOUSER How Country Feels
STONEY CREEK/BBMG

16

Hew 0 1,TorgEFOOPER Mud Dynasty
1

00 JAKE OWEN Barefoot Blue Jean Night
CA NASXVILLE/SMN 89

27 36 %MENINX MieNdetnAndFam4tetYFalteMuskAndemze
LEGACY

4

330 RASCAL FLATTS Changed
BIG MACHINE/BMW

58

29 STEVE EERIE EIRE DUB (A DUCHESSES) LOWS8601
NEW WEST

4

56 GLORIANA
WARHER BRO

Thousand Miles Left Behind
EMBLEM/S./WPM al

0 DAILEY&VINCENT Brothers Of The Highway
1

36 at !Mt LEWIS The Road 26

0 . ItfiNpE JONES The Great LOST Hits 5

32 tera511Eutfoins.yt,o4e To The F is h bow I 47

490 ASHLEYOS MONROE
WARNER BR./WMN

Like A Rose to

00 COLTE (FORD Declaration Of Independence
AVER.ES 41

10 EASTON CORBIN All Over The Road
MERCURY/UMBN

34

440 THE MAVERICKS
VALORIVOMLG

In Time D.

38 a8 JANANASHVILLE/WMNKRAMER Jana Kramer
ELEICENA

49

460 EMT= HARMR BS &RODNEY CROWELL OE 18010891
NONESLIGH/WARBEROS. ti

47 so VARISOONYUS MUSIC/UNIVERSAL/UMVESTS
NOW ThafsWhati Call reuntnAlume 5

EMI/ 48

Pistol
Annies'
Good
Aim
Nearly doubling the trio's
previous best Nielsen
SoundScan weekly sum,
Pistol Annies' sophomore
set, Annie Up, bows at No. 2
on Top Country Albums with
83,000 sold. The threesome-
Miranda Lambert, Ashley
Monroe and Angaleena
Presley-previously debuted
at No.1 with Hell on Heels,
which started with 44,000 on
Sept. 10, 2011. On Hot Country
Songs, the trio achieves its
highest rank as featured on
Blake Shelton's "Boys 'Round
Here," which bullets at No. 3.

Elsewhere on Hot Country
Songs, the May 6 video
premiere of Tim McGraw's
"Highway Don't Care" (with
Taylor Swift) helps lift the
song 6-4 with Streaming
Gainer honors (981,000
streams, up 71%, according to
Nielsen BDS). The track vaults
13-4 on Country Streaming
Songs (see page 48).

A bit lower on Hot Country
Songs, Danielle Bradbery,
a contender on NBC's "The
Voice," snares the Hot Shot
Debut at No. 25 with her cover
of "Maybe It Was Memphis."
Pam Tillie took the original
version to No.3 on Hot
Country Songs 21 years ago
(marking one of her 13 top 105
on the survey).

Also noteworthy on Hot
Country Songs, George Strait
achieves his 86th top 10 with
"Give It All We Got Tonight"
(12-10). Remaining in second
place among artists with the
most top 105 on the tally, he
edges closer to Eddy Arnold's
vaunted record total (92).
"Give" is the lead single from
Strait's Love Is Everything,
released May 14. -Wade lessen

Rg

CI) Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 05.25.2013
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HOT ROCK SONGSTM
TITLE
PAM ESONGWRITERI

Artist
INPRINIARCHROTION LAM 1:1113

MB*
CUR

f!mt-tY5AGONS,0RANU3OS5ERI PUaraRITTPPSE A 1
33

0 0 MY SONGS KNOW WHAT YOU DID IN THE DARK (LIGHT EM UP) Fall °slaw
B.WALKER ICALL our BOVB.WALKERWIT ILL/ DELAYNANCENSLAND/WING

2 14

0 3
The Lumtm

Ir.TorfAsolonzAnAncs)
A

1 56

5 5
0SAILINIM° AWOLITIZI
M8.0NUNO/

A 4
53

4 4 s CARRY ON fun.
1011ASNER KRUM WITOSILANTIONOFE I. AMMER) FUELED BY RAMENNAP

2 51

0 ' YMON!7TFR7AND 1,111,A.ARNARSSON INAMILMARSBOTTIR ILTNOITALMVers
And

122 A 3
61

7 8 7 IT'S TIME Imagine Dragons
°WARNER IMAGINE DRAGONS (0.RUNCILOS W.SERMON MCKEE/ RIBINANORNER/INTERCOPE

A 3 62

6 7 8 I WILL WAIT Mumford & Sons
MARRA, WINWORD& SONS/ GENTLEMAN OF DIE ROAIWNEIVGLASSNOTE

A
1 40

YOUNG AND BEAUTIFUL
R.NOWELS ILDEL RV/4804EL.

Lana Del Rey
WATENTOWER/POLVDPR/INTENECOPE

9 3

GONE, GONE. Phillip Phillips 10 25

paDEMONS
ALEX DA NM ORME DRAGONWATGRANT3 MOSSEPI

Imagine Dragons
RIOINANORNER/INTERSCOPE

11 32

12
LGOELING ILENEERAIALGOSL MG, L ECLI ARM

Ed Sheeran0 0 LEGO HOUSE
EL El3RAVIT.NTIC

11 29

6 0 0 SAFE AND SOUND
RAIERCIANIREGIMONIAN 1R.MERCIIANTS SIMONIANI

Capital Cities
LAU NOOKs/CAPITOL

13 16

15 0 14 STUBBORN LOVE
WHARTON< INTSATITILTRAPRAITEST

The Lumin UArsee
DLTONE

10 32

18 0 0 SWEATER WEATHER
ON u.TNEREOROWABELSWEREEDMAN1

The Neighbourhood
AMM o IRIEVOLVE/COLUMBIA

15 16

2 0 0 MOUNTAIN SOUND
LAING INANILMARSOOTTIR.R7NORNALLSSONAWHILMARSSONT

Of Monsters And Men
REPUBLIC

14 34

33 0 0 DIANE YOUNG
R.BATINANGLILA.RECNTECI14

Vampire Weekend
0 IR.BATMANGLILE.NOENIG) XL/LIEGGARS GROUP

17 e

' 0 ' TIgt.2!!":!.M.0,,,.5FR......c....D 2,5101g°0E 16 32

20 19 0 UP IN THE AIRRN
I

Thirty SMMORTA,VIRGIN/CAPITOLeconds To Mars
GE ILTMNITWIL ECG OW

16 8

gr THE A TEAM
WAPPLUICRICY 43NEERANI

Caroline Glaser
REPUBLIC

20 1

24 0 0 BREEZEBLOCKS aft -1
C.ANDRENUALMANGLINGENNANILTONASAINEBURVEGREEN2.ANOREINI INEECTIOUS/LANVAEBACIATLANTIC

20 15

21 20 22 STILL INTO YOU
BVPararrlOreLIAELOAANTINGEN WINIILLIANGTAWRIO FUELED RAMEN/RRP

12 5

19 21 23 THE PHOENIX Fall Out 130y
MALEY, BALL OUT /140 WECASOANCE,LANDNITING

14 7

4 0 0 OUT OF MY LEAGUE Fitz And The Tantrums
EVOKER IMEITCPATRICIANSCAGGSAKING3KARNEARREUIANALINCES/ DANGERBIRIVELEKILLWARANTIC

24 3

25 0 25 ENTERTAINMENT
INK (PHOENIX)

ex
LOTANTUPhoGL MENniG.

22 12

3

NEW

0 0 REDIENKREDARHANDS Walk Off The Earth
ISALTERGIUMINALNVALN OFFLINE EAR. InNICASS103. NRAAARSNALWESSLTER/ COLUMBIA

26 9

ALONE Falling In Reigs4
QR.410118.BASKETLE IRL413131

37 I

30 0 28 HERO Family Of The Year
WAX LIWFAMILY CIF WE TEAR MU ER, EOWNWEITWERS

25 13

27 27 29 PANIC STATION Muse
MUSEIM.BELLAIAn HEL111.143VARNER BROS

27 12

26 24 30 CARRIED AWAY
GELANO8 FRENCNAISS/COLUMBIA

Passion Pit
C.ZANE.M.ANGELAROG IWAN

24 13

32 0 0 I'LL FOLLOW YOU
RGAVALLNIWEIRE41,BASS.O.BASSELLL

Shinedown
ATLANTIC

31 6

28 29 32 CLOSER TOROlg.
G.ALIPATIN MOUNANWOINGWURST IN

16 20

36 0 0 BLEEDING OUT
ALEX DA NW( IMAGINE DRAGONWA.CRAN71.MOSSE4 .gTgeAgWEg 33 14

4 0 34 THE HIGH ROAD Three Days Grace
WGILMORE ITNREE NAYS GRACE.B.GTOCKLIGILMORE270MPAINS) RCA

32 11

SUMMERTIME SADNESSQQEV,
TIOWELE/

LanaLVDOR/INTERECOPEDel Rey
WAVNIWR.NONIELS IL WEL PO

35 4

38 Q Q SAN FRANCISCO The MowgIrs
tomAxowsmAAAAA,NuoAss.amommaAwAlumz..A.0, .Aomws.now 34 a

Ao 0 0 REBEL BEAT
NIEGAVATTENBERG/

Goo wooG DollsBROGG.WATTENBERG WRZEZRNER 32 10

0 0 HARLEM New Politics
ASINCLAIN (OLIENOWHANGENWEINCLAIRMANCILA,LPLOCKR.PLOCNWPLOCILNALOCKS.VADEN1 RC9

38 2

37 0 39 HOLDINGA ON TOM YOUAIO Twenty One Pilots
ITIOSEKIGLEPTOWCAMNNWITILLEALINEWLEVEREPEGIALRAINLLINGRAM/ NETER EN NIMERAIRR

36 9

'49 0 0 WE WON'T BE SHAKEN
IN 11.14415MINCLIIROWN7ROSENALO

Bedding 429L.. IT ESSENTIAL/PLG
40 3

42 0 0 IN THE END Black Veil Brides
IRELLINANNILFWIRMAN3410123033BIENSACKAPURNALFERCUSOPILPITTN STANOBV/LAVA/REPUBLIC

39 13

45 0 0 LET HER GO
C.VALLEIWILROSENBERG IM.ROSENBERC/

Passenger
BLACK CROW/NETTWERS

40 8

46 1 49 0 STOMPA Serena Ryder
SILINE131311441.0ETTIGI SERENADER GOURCE/CAPITOL

43 3

naw
0LOVE IS BLINDNESS

CHINO

lack White
NOT LISTED INOT LISTEN IAMAN/COLUM B

44 1

0 0 THE HANGMAN'S BODY COUNT Volbeat
TWO/REPUBLICRVAGGIANOVOLBEANISIANSEN ILAPOULEENVOLBEAT1 VERTIG

37 4

48 47 0 TPTE .naegy?,,rmargIMIAGINEODRAGONS °MARINE DRAGONS,
43 10

rvcw 0 HERE'S TO US Halestorm
ILGENSON ILTIALWELEIRIGEBOIGEGA0/ .LANTIC

47 1

XEW
0CLOUDS Zach Sobiech

NCR LISTED (NOT LISTED) ROCK LH CAUSE
48 1

NEW
0POMPEII Bastille

NOT LISTED (NOT LISTED, VIRGIN/CAPITOL
49 1

- 0 so CASTLE OF GLASS Lipkin Park
WIAIBIWM.SNINOLIA WINKIN PARR) MACHINE ENOP/WARNER BROS.

41 7

TOP ROCK ALBUIASN

0
ARTIST
IMPRINWNISTRIRUTING TARR

Title

flSOMDIUM beCiatGatiblbsiaranBalahrmun's08
WATERTOWER/INTERSCOPENGA

MEI

0 2 IMAGINE DRAGONS Night Visions 36

sow 0 SHE & HIM
MERGE

Volume 3

sos 0 NATALIE MAINES
COLUMBIA

Mother

2 FALL OUTTANUMINBOY
G

Save Rock And Roll
OECAVITANCENS

A

0 n THE The Lumineers A 58

MUMFORD & SONSGLAGGNOTE Babel
GENTLEMAN OF TRIE ROAD/

A 33

FITZ ANOTNETANTRUMS morethan iustAanal
DANGERBIRIVELEATRA

1

, Nth,,.. Some Nights A ,
00 OFF M UBLICONSTERSANDMEN MyHeadIsAnAnimal 58

R

NEW
0PATTYWEST GRIFFIN American Kid

NEW

N BY 0 DEERHUNTER Monomania
NAD

NEW
0JOE SATRIANI Unstoppable Momentum

EPIC

m 0 MyrIgleS 1 he World From The Side Oflhe Moon 25

6 ''' raM958inaa
Bankrupt! 3

12 1n PARAMORE Paramore 5

7 17 ,110?I L85,41,13,1o,yrnousRat Regeneration vendor 3

0 is RrEERAN ' 48

POINT
Born To Die0 0 LANOR/INTERSCOPENGAADEL REV ,

NEW
0SOPAVAGES

DOR
Silence Yourself

P NOIRE/MATA

NEW
0JOSHUA RADIN Wax Wings

LASS BEAD

16 22 ALABAMA SHAKES Boys & Girls 55

,7 z3 MUMFORD &AD/ SONSGLASSNOTE Sigh No More
GENTLEMAN OF THE RO

A too

18 24 yEEATLLOutlawGentlemen& Shady Ladies 5

23 25 DEVICE Device
WANNER NOG 5

0 26 00EL181,48?118018811388I Bythemainfibb 2

21 27 InINIUMMYS El Camino A 75

0 28 AWOLNATION Megalithic Symphony 80

0 0 Ea HALESTORM The Strange Case Of...
ATLANLICAG

30

9 0 BON JOV1
ISLAND/WAG

What About Now 9

35 31 MUSE
ANNER BROW

The 2nd Law
NELILIAIN/W

32

30 37 EIZAwmir Old Sock 9

24 33 YEAH YEAH YEAHS Mosquito
MSS UP/INEERSCOPE/IGA 4

36 34 VARIMY/CAPITOLOUS ARTISTS 2013 Grammy Nominees
GRAM

16

32 35 DEPECHE MODE Delta Machine
VENTISNOTE/NUTE4OTEMBIA 7

RE
0TENTH AVENUE NORTH The Struggle

REUNION/PLG 9

0 37 RIMIMORNE TOXIC EVENT Such Hot Blood 2

33 38 51Sti7CH ENGAGE Disarm The Descent 6

29 39 TREVOLVE/COLUMBIAHENEIGHBOURHOOD I Love You. 3

1 4.0 noatt SpUR House Of Gold & Bones: Part 2 5

NE
0THIRD DAY Miracle

ESSETIAL/PLG 19

0 42 MTN EN
Tears On Tape 2

37 43 ALT -J An Awesome Wave
INFECTIOUG/CANVASBACIVATLANTICAL

21

RE
0LANA DEL REYDON/INTERSCOPENGA Paradise (EP)

POLV
18

az as ,IsTATJOWIE The Next Day 9

NEW
0MIKAL CRONIN MCI(

MERGE

45 47 ilME VEEMMG rye o p I e , Hell And Angels 10

RE
0IN

TURY
THIS MOMENT Blood

CENMEDIA 23

SF
0THE ROLONES/LINGA1

INTERECOPEMME
ORBS!STONES12

THE ROLLING ST440/
AA

44 . IIING ME THE HORIZON Sempiternal 6

. /

O&A

Joshua
Radin
Your fifth studio album, Wax
Wings, debuts at No. 21 on
Top Rock Albums and No. 7
on Folk Albums (7,000 copies
sold, according to Nielsen
SoundScan). What was the
inspiration for the title?
It's a reference to the Greek
myth of Icarus, who flew too
close to the sun on wings
made of wax and they melted
and he fell into the sea. I
always felt that was a great
metaphor for my life when it
came to love, because I always
referred to my ex -girlfriend
as my "sun" in past songs. I
called her that because there
are only so many times you
can put your girlfriend's name
in a song before people are
like, "Come on, man ..."

You began building buzz
in 2004 when your song
"Winter" accompanied a
touching scene in an Emmy
Award -nominated episode
("My Screw Up") of the Zach
Graff comedy "Scrubs." How
Important have synths been
In your career?
I'd been playing guitar for only
about a year and "Winter"
was actually the first song I
wrote. I'd written it only three
weeks before it got placed
on "Scrubs." But, the first 10
songs I wrote wound up in TV
shows or movies. That time
was like the TV and movie
synch gold rush, when those
kinds of placements were
becoming more common.
I'm very fortunate for the
exposure. Those shows and
movies still air all over the
world.

The visual medium seems a
natural fit for your intimate,
descriptive lyrics.
I grew up loving film and
writing screenplays. When
I write songs, sometimes I
have movies on TV on mute.
Sometimes the visual images
spark inspiration. I say there
are two kinds of music: music
that makes you want to dance
and music that makes you
want to feel. I guess mine's the
latter. It's not dance music. It's
feel music. -Gary Trust

Data for week of 05.25.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data



HOT R&B/HIP-HOP SONGS

1811
BROKER ISONBWRITERI

0 0
Artist

IMPRINT/PROMOT.B.L

CE1 R.LE.
CAN'THOLD US

NAGGER.R.LEWIS, MACKLEM.E/WANNER BROS,
Macklemore& Ryan Lewis Feat. Ray Dalton 1 25

2 2 2 THRIFT SHOP Macklemore & Ryan Lewis Featuring Wane
RIEWIS IB.NAGGERTBR.LEWST MACKLEM./WARNER BROS

1 32

4 3 STARTED FROM THE BOTTOM Drake
IAGRANAM,W.COLEMAN,N.BREBIN,B,SANFILIPPOI YOUNG MONEV/CASX MONEWREPUBLIC

A 2
l41.1,X0MBIE

3 4 SUIT & TIE Justin Timberlake Featuring Jay Z A 2 08
TINBALA.TINBURAXEBBOLUTINBER.UNDSLETICLOPMUMPNORIEFAUXTLEROVIITSTIURTJUILB.STILU RCA

POWER TRIP J. Cole Featuring Miguel 5 13
I.L.COLE 0,COLE.N.LAWS, ROC NATION/COLUMBIA

6 s LOVE ME Lil Wayne Featuring Drake & Future
NKEVRITME-BA,OZWERABRANANNWLBLIPX C.ALLIO.N5 B.C. VOIMMONDKABMILT.PERMIC

4 17

0 BEAUTIFUL Mariah Carey Featurinspg
IGUEL,M.CARE,NAPPY PEREZ (MSPIMENTEL.M.R.

7 2

0 NEXT TOY ME Emeli Sande 8 14
BRABE,BOAX (A.E.SANDE N.EGWIN.N.BRAN A.PAOLI CAPITOL

0 BAD Wale Featuring Tiara Thomas 7 14
T.TROMAS ICCAMP (0.AKINTIMENIN,ITHOMAS1 MAYRALN/ATLANTIC

0 BUGATTI Ace Hood Featuring Future & Rick Ross 9 15
1.411111.T19.N.L.RWURIABBSCRIALLMMILA..111 BUR ESTNOUNG.A.I.EVIPMER

,., .,. 0 FINE CHINA Chris Brown
R.CSTAR,PK.A.BROWN,A,STITEETER,LBOINGBTOOD,G.DEUEMINCSEZE,E,BELTINGEIU RCA

10 6

14 0 0 RICH AS P( Lil Wayne Featuring 2 Chainz
T-MINTIS,H.ETNAPAM ID.CARTER:TEPP5.X.AMBN,SEETKAPPLO TOD. MONEWCASI1 MONEY/REPUBLIC

12 8

12 11 MN PROBLEPAS ASAP Rocky Feat. Drake,2Chainz & Kendrick Lamar
EBIBIP.N.P.S.B.S.LAPPETT.AXAMIT,EXPS.E.D1... ABARIVORLDWIDEIPILO ROLM..

A.. 2 29

21 0 0 U.O.E.N. OO.
TLSTED)

Rocko Featuring Future & Rick Ross
NOT LISTED IN ROCKY ROAD

14 6

10 12 Es POUR IT UP Rihanna 6 21
MIRE WITT MAD,I.B0 0.11WITTIAMS I,. XER,POLIAS,HOM, RUE,. SRP/OEX I...

31 00 BLURRED LINES Robin Thicke Feat. T.I. + Pharrell
isiamettistrIALLIAMS.taletel SPLBTRArcnxregscoSE

16 7

e

07

16

13 v BODY PARTY Clara
N11....11.ASTVIBRITOPISJUVILBR CASTUBANERON II OW

8 6

0 0 BITCH, DON'T KILL MY VIBE Kendrick Lamar
SOU.. U.DUCKNORTNMSpEARS,BRALIN,VINDAPT. X . OP AFT . ERSCOPF

15 29

0 E9 NO NEW FRIENDS DJ Khaled Feat. Drake Rick Ross & Lil Wayne
RUB

,

0511 RIC
le 4

15 IP 20 POETIC JUSTICE Kendrick Lamar Featuring Drake
5.001....111,E,NOLIKALBA IS III .11., COP DA.MEPATTIAPITEP.PE

8 29

0 0 WE STILL IN THIS Bi4WWiooNNaoar1MM B.o.B Featuring T.I.& Juicy 1
4,asrco 1.116.1.0110101.1111

19 8

8 20 22 ADORN Miguel I 54
MIGUEL IMJ.PIMENTEL, B TORM/OLACK ICE/RCA

2 0 0 LOVE AND WAR
D.CAMPER, IR, INTRIDDICK.L.DANIELS.RAXTO

Tamar Braxton
STREAMLINE/EPIC

13 23

20 22 2a DIAMONDS Rihanna
STARBATE,BEN. BLANCO (5,FLIRLE T. BIER 0 0 41/.1,4

A
,....

I 33

25 24 2., LOVEEEEEEE SONG Rihanna Featuring Future 14 24
TOE IN.WILBURN CASX,R.FENTV,0.AND .S.TACKSON.T.OUERS, SRP/IDEF le /I4

27 0 0 KISSES DOWN LOW Kelly Rowland
MIKE WILL MADE. IIMARML,WILLIAMS IIMMIDDLEBROOKSITHOMA, ROWLAND, REM. 25 14

42 0 0 BEAT IT Sean Kingston Feat. Chris Brown & Wiz Khalifa
XINGSTOPCNIC NAC OCANDESON,OAKINLOLU,N...C.INOMAZ) BELUGA BEIBBTS/EPIC

27 4

4 0 0 HOW MANY DRINKS? 28 5
REMI (1.1.1.PIKTREL.Esl,P,NICNOTS,P,WITTIA TORM/BLACrIMIA

0 Q WILD FOR THE NIGHT
510.0.13,51100PFBA...11.11,,,

ASAP Rocktretocing.SRkaltx, 26 7

29 0 3o KARATE CHOP (REMIX)
METRO INWILBURN CASIBRB111.L....0,CARTERI

Future FeaturingREEBANDLLil WayneA.EPIC 27 12

26 31 3a MOLLY Tyga Feat. Cedric Gervais, Wiz Khalifa & Mally Mall 22 9

37 0 0 READY Fabolous FeaturingPM Chris Brown 32 12

28 33 33 HIGH SCHOOL Nicki Minaj Featuring Lil Wayne
130,40,-61INUS(OTABRAI,D. R.M.SiOnUEL.WILLIANSIVC.4 NOBEV.STI MOBBWREPUBLIC

22 7

32 34 34 R.I.P.
s

Young Jeez Featuring 2 Chainz' A, .II 5.2. ' x ,A.11,11..Xy .51111,,B.1 nusult.
17 14

0 0 113 TAPOUT Rkh Gang Feat Lil Wayne, Birdman, Future, Mack Maine, Nkki Mind
.1.1....1..X.A.11.11111.5X.ISURI YOUBBOXIEBTAXMOPEWAFBAN

35

46 0 36 I HIT IT FIRST Ray. Featuring Bobby Brackins
NC NACI.NORWOODIR.N.10.R.BRACKINS.101. SR., KNOCKOUT/FIFTH AMENDMENT

11 5

36 38 0 SHOW OUT Juicy .1 Featuring Big Sean And Young Jeezy
MIKE VALL MADE -IT 0,BOLISTO.W.IENNINS.S.MANDERSON, ITEMOSABE/COLUMBIA

23 11

0 36

0
'ger CD

FREAKS French Montana Featuring Nicnaj
1.1.104LABOOMILBM.TROOMPBN.CIVLULT01.51 MITki MiOAN.OPE

CRICKETS Drop City Yacht Club Featuring Jeremih
DROP ClirlACRT CLUB IC CON....00.1.0n0,111D.SANTO, Ell..,1/ORONEANTEPSCOPE

THE ONE Tamar Braxton
NEON TNE TRACI{ (C.WARD.S.L.IONES.RA.ON.L.DANIELUMBLIMEI STREAMLINE/EPIC

25 11

37 7

40 1

..:, 0 0 GANGSTA
VESTED IKat

Dahlia
I, OENS (KKUG.T,1,DESANTIS, N CDLTURE/EPIC

41 4

' 0 0 LEGGO B. Smyth Featuring 2 Chainz
II MONEY (X.D.MUELS.1.51,11TX,E.BELLINUERT.PELLEBRINI,CJACKSO.EPPS) MOTOWN/1.4

42 5

30 36 43 MEMORIES EMMEN Hustle fang Feat!, B.o.13,1(endridaamar & Kris Stephens
ITE-NOE.R.SIMMUNS.,K.OLICK.PTII,CIXARR.R.,B.MCCANTS,MBORDANI BUSTLE Gil.

30 3

38 41 . LOSE TO WIN Fantasia
IMONET (H.D.SAMUELSAMARTIN,F.DOLDE,D.LAMBERTKORANGE, 19/RBA

38 4

39 43 45 FIRE WE MAKE Alicia Keys Duet With Maxwell
ALICIA KEYS,POROAKWUDIALICIA REVS,A.WANSEL.W.FELDER,D.CLARK, IR., R. 39 3

43 45 46 DOPE Tyga Featuring Rick Ross
BROXFP1511......PISIVIA0.1.1AUM.10.51.111VEPATA, YOUN6NORDI.MPRIABM.

19 16

0 0
WING$,NADDERPO

Macklemore &min Lewis
R.LEWIS

40 15

45 48 as PUSHER LOVE GIRL Justin Timberlake
TIMBALANCTLTIMBERLAX.OL ITTIMBERLAKE.MOBLETT.HARMO.E.FALINTLER. III RCA

21 8

a8 0 49 I LIKE IT
NOT LISTED,. LISTED,

Sevyn Streeter
CBE/ATLANTIC

48 4

re error 0 TAKE ME TO THE KING Tamela Mann
K.FRANKLIN OURANKLINI TU.,. 44 4

TOP R&B/HIP-HOP ALBUMSTm
Les ARTIST

IMPRINTIOOTRINNT. LASES
Title mr. TIT

ElJUSTIN TimBelitAKE The 20/20 Emerence

MACKLEMORE & RYAN LEWIS The Heist
MACFLEMORE

31

2
FANTASIA Side Effects Of You
X/R. 3

LIL WAYNE I Am Not A FIUMall Being II
YOURS MONET.S11 MONEY/REPUBLIC

RIHANNA UnapologeticF./.. 25

6 KID CUDI Indicud
RFPLIBI It

4

Dram 0

Io

00
0 GG

TAUB WNW 11'65011er OrCatriOUS EDI 01
1,W011-1 MEDIA

KENDRICK LAMAR good kid, m.A.AO city 
TOP DAW.FTERMATIVINTERSCOPE/I4A

TYGA Hotel California
YOU. MONEWCASII MON PUBLIC

EMELI SANDE Our Version Of Events
LAPITOL

29

5

ALICIA KEYS Girl On Fire 25

0 Tz LL COOL J Authentic
2

3 0 MIGUEL
BYSTORM/BLACK ICE/RCA

Kaleidoscope Dream 32

0 11
, 0

A$AP ROCKY Long.Live.A$AP
A$AP WORLDWIDE/POLO GROUNDS/RCA

17

MIKE STUD
ELECTRIC .

Relief
3

TYLER, THE CREATOR Wolf
ODD F.LIRE

6

T.I. Trouble Man: Heavy Is The Head
CRAW XUSTLE/ATLANTIC.

it

0 , RffTZ.,The LifeAnd limes Of lonny valiant
2

024 CHARLIE WILSON Love, Charlie
P MUSIC/. 15

0 , 2CHAINZ!! Based On A T.R.U. Story
DEF

39

19zI THE WEEKND Trilogy
26MT/REPUBLIC

20

0 2
6110b1FACEKILLAH Mtn Pree .TkeHe ReeansioVe
SOUL TEMPLE

4

0.N.I.F.C.Pi i Z.NIt ipt 23

25 0 FUTURE Pluto
Al/FREEBANOZ/EPIC

56

CD es Finally RichCHIEF KBEFsro,,,.
21

FRANK OCEAN Channel Orange
DEB 1.1011,16

mi,4. 44

0 B MEEK MILL Dreams And Nightmares
AcxlwARxER

28

00e NICKIMINAJ .iPini Frinz Roman Reloaded A 58

27 ,, KEYSHIA COLE Woman To Woman
6EFFEN/14A

25

0 ^ EMSTG19XX/DAD DOWINTERS[OPE/1.

Lace Up
31

4 0 WRY MORN 14SillAlweslowYeeellestOlWhiheyHotMe
APUT.CA

26

9 0 ANTHONY HAMILTON Back TO Love
MISTER,MUSI.. 74

33 II SOUNDTRACK Project X
WATERTOWER

63

42 0 RIHANNA Talk That Talk
SRP/DEF TAM/11M6

A ,
THE GAME Jesus Piece
REZERVOIR/060.

22

3o tO MINDLESSBEHAVIOR All Around The World
STREAML.CONIUNCTION/INTERSCOPE/IGA

9

RICK ROSS God Forgives, I Don't
MAYBACII/SL.N-SLIDUDEFIA M/IDIMB

41

Q 1x TREY SONG? Chapter V
SONBOODIVATLANTICZAD

38

45 1D TRINIDAD JAMES Don't Be S.A.F.E.
1,11.1.4./DEF1AMPD. 16

R.A THE RUGGED MAN Legends Never Die
NATURES.. 2

0 nI MARVIN GAYE SOUL: Marvin Gaye, Volume 2
CLEOPATRA/SONY MUSIC CMG

27

a 0 MARY MARY Go Get It (Soundtrack)
MT BLOCK/COLDMBM

53

43 ai CHRIS BROWN Fortune
RCA

45

T 0 THE INFAMOUS HAVOC OF MOBB DEEP 13
BATOR, Siall.

0 ns AVANT
MO.B

Face The Music 14

0 USHER Looking 4 Myself 48

11Z1CHARLES BRADLEY Victim Of Love
DAPTONE

JOE BUDDEN
ENE

No Love Lost

NE -YO
MOTOWN.M6

5.1.0

yamousurnsTs KanyeWegresentsGOODM Mariner
o.o.0./DEF IAMXIDIM6

6

04

27

34

Carey
Climbs
All -Time
List
With a 39-7 catapult on
Hot MB/Hip-Hop Songs,

"Aneautiful," featuring Miguel,
becomes the 27th top 10 hit
for Mariah Carey (above).
The singer was previously
tied with Whitney Houston
for the fourth -most top 105
all-time for a female but
now claims the position
all to herself. ("All-time"
refers to the chart's earliest
incarnation, dating back to
1942.)

The last time Carey visited
the top tier was in 2008 when
Touch My Body" peaked at No.
2. By reaching the region in
Only two weeks, "#Beautiful"
joins Justin Timberlake's
Suit & Tie," Lil Wayne's "Love
Me" and Drake's "Started
From the Bottom" as the
fastest -rising songs of 2013-
all reaching the top 10 in their
second week. -Rawly Ramirez

MOST TOP 10 HITS BY A WOMAN
ON HOT RAN/NIP-HOP SONGS:

I
0

-a

2

0 Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 05.25.2013



R&B SONGSTM
TITLE
PROOIKER (SONG. 4E91

SUIT & TIE
11.44.119144214140911

Artist
INPRIHT/PRONOTION LABEL

Justin Timberlake Featuring Jay Z A 18
NO90244141041.21.1091179.21.151.441754451114

6 0 #BEAUTIFUL Mariah Carey Featuring
16{10414PRE7HAPPY PEREZ OLIPIMENTELM.01REVI

2 2

0 0 NEXT TO ME Emeli Sande 3 m

0 0 FINE CHINA Chris Brown
ROCUTARYK ILMAROWNASTREETER4NOUNBBLOORLZELEDDINCSEIgE.BELLINUER) RCII

3 6

4 3 POUR IT UP Rihanna
MIKE WILL MADE4.1430 11.1.149ILLIAMS114LARNERITHOMASTINOMAggFENTY/ SRP/001AM/101416

2 25

'0 0 BLURRED LINES
P.L.WILLIAMSIRL.WILLIANgP2111041

Robin Thicke Featuring T.I. Pharrell
STAR Igeg/INTESCOPE

6 7

? 7 BODY PARTY Ciara
NNEVALLNA1442.15194711ARRISNYRIMMICASIVLISIRCNALWILLANSIIPASLALKM,X1410,69.0111R, EPIC

2 7

6 6 g ADORN
MIGUEL IMARIMENTEL/ 196141191/BLACI'<ilirlA

2 32

0 0 LOVE AND WAR
gLAMPER.1114MAIDDICK.L4

Tamar Braxton
ANIELSIEBRANTON, STREAMLINE/EPIC

5 23

/ 8 no DIAMONDS Rihanna
STARBATEgENNY BLANCO (S.PURLERg.LEOINN.SERIKUNI,EXERMANSEN/ SRP/BEF IAM/IDIML

A 1 32

14 10 11 LOVEEEEEEE SONG
IANOREWSg.S.ACKSON4gR

Rihanna FeaturingSP/BEF Future
FUTURE INALBURN CASNAPENTVIOBERSI IAM6

6 25

KISSES DOWN LOW Kelly Rowland
MIKE WILl MACIE.IIMARZ 9.14WILLIAMS IIMMIDOLEBROOKSIITIONAWNORIASKROWLANDI REPUBLIC

9 la

, eBEAT IT Sean Kingston Feat Chris Brown & Wiz Khalifa
SEAN KINGSTON,NIC NAL OCANDERSONOAKINLOIU INA /I BELUGA NEILIITS/EPIC

13 a

13_ 0HOW MANY DRINKS? Miguel
REM111.1.1.PIMENTE4S.REMIRNICROL4P.WILLIAMS/ INSTORM/BLACK ICE/RCA

n 6

is 0 15 I HIT IT FIRST Ray .1 Featuring Bobby Brackins
NIG NAC IW 11 140.000113 14 8.01.011. II BRACKINS II 10. 5111 KNOCKOUT/0M AMENDMENT

3 5

NEW
0THE ONE Tamar Braxton

XE ON TM TRACK IL.WARggLIONES,BRAULON4BANIELSJAINMEI STREAMLINE /EPIC
16 1

20 0 GANGSTA at Dahlia
I. OENS 1104141JEILLIESANTISI VESTED IN CULTURE/EPIC

17 6

8 0 LEGGO B. Smyth Featuring 2 Chainz
114/ONEY 111.11SAMUEL,SMIKE.BELLINBER4PELLEGRINIC.IACKSOWIER40 MOTOWN/1E11MB

ni. 6

17 19 LOSE TO WIN Fantasia
4MONEVIIIIISAMUEISAMARTIgEGOLDE,PLAMBER,W4RANGEI I9/RCA

14 9

iS zo FIRE WE MAKE Alicia Keys Duet With Maxwell
AL OA KENSPOROARWLIDIALICIA REVS.A.WANSEL.W.FELDEgB.CLARg III9 RCA

15 6

22 at PUSHER LOVE GIRL Justin Timberlake
gMBALAN14121MBEALAKE,IROC101910ERLAKE47.9105LE41.11ARMON4E.PAUNILEROV RI RCA

8 8

22 I LIKE IT Sevyn Streeter
NOT LISTED (NOT LIMO/ CBE/ATLANTIC

19 8

22 24 0 TAKE ME TO THE KING Tamela Mann
9 FRANKLIN IN FRANKLIN, TILLYMANN

15 a

RE WM' 0 ALL THE TIME Jeremih Feat. Lil Wayne & Natasha Mosley
NOT LISTED., LISTED/ DEP IAM/11)1M6

20 3

0 0 0 BEST OF ME
IMO7E E 074.1100,11197E0

Anthony Hamilton
MISTER, MUSIC9ICA

22 5

RAP SONGS'
TITLE
PRIODUCER MOINGWKIERI

Artist
11111.111111,01101110110111411E1

CAN'T HOLD US Macklemore & Ryan Lewis Feat. Ray Dalton
RIMS IgNALBERTYRIEWISI MACKLEMORE /WARNER BROS.

THRIFT SHOP Macklernore & Ryan Le5tig,r,eattg,,onVeRrg

I 14

1 32

3 3 3 FEEL THIS MOMENT Pitbull Featuring Christina Aguilera A
g1/474.1.97441/113.-E011111.101703411.66441.41714/444.41/14I KIIIMOIMO

3 16

4 4 4 STARTED FROM THE BOTTOM Drake A
8 nmen ,A.MHAM,V.LOLEMA XASH18113,13.SIMILIPP01 MING MONBICASH MONEY/REPUBLIC

2 14

6 0 0 POWER TRIP
94COLE I/ 404,9 LWS/

J. Cole Featuring Miguel
ROC NATN/COLUMBIA

5 13

5 6 6 LOVE ME Lil Wayne Featuring Drake & Future
IMF VilL0144,04O42IFR0.44411.1421LNIINCI91g129.161SI1411421N1 111,14,09,142511.124474434

3 17

0 0 BADigiOMA79.CAMP Ig AKINTIMENIN,NO
Wale Featuring Tiara Thomas

MAg MAYBACHALLANTIC
7 12

0 0 BUGATTI Ace Hood Featuring Future & Rick Ross
11201109449NLIOIKIERNIMBERISIMILWILLIANSINAIBURN Mg WERIEBH190.1/71044991,104PUBLIC

8 13

7 8 g GENTLEMAN Sy
PSY 121,11-SANG4.1000/ SILENT/SCHOOIBOVREPUBLIC

3 s

Il

to

0 0 RICH AS F..K Lil Wayne Featuring 2 Chainz
7 MIN14295EUNARAM IIILAVER2EPPS4WILL9414NSEONARAM / YOUNG MONEY.. MOUE?/ REPUBLIC

to 8

m it F"KIN PROKEMS ASAP Rocky Feat Drake' 2 Chajnz& Kendridc Lamar A
771444144495.97,108.77IRREITAGRAHANIEPP4KBULAVORTIO APO WORLIMIDE/P010 GROUNDS/RCA

2 28

16 0 0 U.O.E.N.O. Rocko Featuring Future & Rick Ross
NOT LISTED /NOT LSTED/ ROCKY ROAD

12 5

la 0 0 BITCH, DON'T KILL MY VIBE Kendrick LaMar
R7441160.110121042PEARS2IRPURYINOMIL41244,50119421 TOP DAWVAFTERMATIOXIERSCOK

12 19

13 l4 14 NO NEW FRIENDS DJ Khaled Feat. Drake, Rick Ross & MI Wayne
glIng902911W41411.67191144INUIL9(910181 1109097M4II01190,490094412

13 3

12 15 Is POETIC JUSTICE Kendrick Lamar Featuring Drake a
SagilE1404140/9114AIOLINAAUMMAKI4gRR1511111ACKSONISIE619 TOP OtligaggERNAMINTERSCOPE 7.9

6 29

is 0 0 INj,LIST,I.LIN.T.n.,B.:::.....1. Bf .8 Featuring Juicy 1MEMwIKIIw 15 12

23 0 0 WILD FOR THE NIGHT A$AP Rocky Featuring Skrillex
SKRILLEIRNINUUNIPICNIISUMBISIORNFRIPARDRIVARONAPRIBEIROLI IMP VIOPUNMIEPOLOOKUNDVRIA

17 9

20 0 . KARATE CHOP (REMIX) Future Featuring Lil Wayne
MEMO IN.WILBORX CAS11.1,1301LE.L.WAVNE.O.LAWESO A.t/REEBA1102/EPIC

17 00

18 19 19 MOLLY Tyga Feat. Cedric Gervais, Wiz Khalda & Melly Mall
DEMIANICMILLIMIL5X420171E9752441/0141/4.0.1.41701.1.001401KELII0 glg914111440111MEMPLIEllt

16 8

0 0 READYBIFFOIKA,114192/1721991
Fabolous Featuring Chris Brown

1,5111151001/116141/1DIK
20 4

19

22

25

20 an HIGH SCHOOL Nicki Minaj Featuring Lil Wayne
40141,A,MINUSIOI.MARAIg,CARTERAISAMUELS,WILLIAMS/ YOUNG MONEY MONEgREPUBLIC

15 6

21 22 R.I.P. Young leezy Featuring 2 Chainz
RSZA.1.0443.14t.4.1.1111.70.1.ES.11,,...1111-40.0418.1114414B0 REM

13 14

0 7:1r, Lit Wayne, Bir8mzoi FF48,re;,,l2cLttaine Niryk,i,..1 Li nA 23 1

25 0 SHOW OUT Juicy .1 Featuring Big Sean And Young Jeezy
MIKE WILL MA0E-111NOLISTON.I.W.IENKINS414.ANDERSONI NEMOSABE/COLRIBIA

17 10

0 0 25 FREAKS French Montana Featuring Nicki Minaj
'I

04017014921149019611197494L94911M41124BOXER2019.4.9.10AWM17 MOBOVAMAYOK

18 7

R&B ALBUMIN
ARTIST
8/PROOMISTRIMMX010.11a

JUSTIN TIMBERLAKE The20/20ExperienCe

2 a FANTASIA Side Effects Of You
I9/RCA

3

3 RIHANNA
1AMMOIMG

Unapologetic
SR/00

18

0 0 EMELI SANDE Our Version Of Events
CAPITOL

18

6 0 ALICIA KEYS Girl On Fire
CA

0 18

0 IMT.CII ICEIRCA Kaleidoscope Dream 18

0 CHARLIEMUSIC/RCA WILSON Love, Charlie is

7 s THE WEEKND Trilogy 18NO/REPUBLIC

9 FRANK OCEAN Channel Orange
BEE lAM/IDIM6

18

U to KEYSHIA COLE Woman To Woman is

13 0 WM0808504 188,8enMen811,¢8staffteilic818
ARISTA/RCA

IS

17 0 ANTHONY HAMILTON Back To Love
MISTER'S MUSIC/RCA

to

RIHANNA Talk That Talk19 0
M4ORgOEF IAM/IIII

A ie

2 " IS'I'IIIIIHE/CONIUNCIINTERSC erd The W'rld
9

4ID Is TREY SONGZ Chapter V
SONG BOOlgAttANTIC/AG

18

0 IL npv,sms,,5.2.U.LAAaMnGayeVolume2 13

21 0 MARCK/COLUMBIAY
MARY Go Get It (Soundtrack)

MY BLO
18

0 18 CHRIS BROWN Fortune
RCA

18

0 19 AVANT Face The Music 04

Os22 0 USHER
RCA

Looking 4 Myself

RE 0 ,,CANANLES BRADLEY Victim Of Care 3

23 z2 NE -YO
G

R.E.D
MOTOINNADIM

18

24 23 BRIAN MCKNIGHT More Than Words
MR SOLANE/EONE

8

RE
0ELLE VARNER Perfectly Imperfect

MRIVRCil
8

RF
0AARON NEVILLE My True Story

BLUE NOTE
12

RAP ALBUMS'
4,1 tnn ART

IMPRIN OISISTTRIBIlli. Idag

MACKWORELEMORE & RYAN LEWIS The Hei51
MACKI

31

LIL WAYNEE,,CASH
MO

INE AmY/REPUBLICNot A Human Being II
YOUNG MON

7

3 KID CUDI Indicud
REPUBLIC

4

TAUB KWELI Prisoner of Consdous
lAggil MEDIA

I

6 5 KENDRICTER1.194191KLAMAR COPgood kid, m.A.A.d city
TOP INWEAF4ERS

29

TYGA Hotel California
YOUNO MONEY/CASH AI ONEWR [PUBLIC

5

0 7 14.ECIOL J Authentic 2

i 0 THE UNCLUDED
RglIESAVERS

Hokey Fright

MIAP ROCICY g.Live.A$AP0 Lon
APIP WORLDWIDE/POLO GROUNDS/IICA

17

NnY 0 MIKE STUD
ELECTRIC POP

Relief

NnL 0 5z3ffiomy The Good Fight

Tor.g, THE CREATOR Wolf 6

11 0 PITBULL
MR. 305/1,01.0 Gli0014./RLA

Global Warming 25

0 14 'Gre,..dt-AolblCani Heavy Is The Head 21

0 15 !IA,ME,,The Life And Times OLIonny Valiant a

0 t6 ri g-MatZ Based On A T.R.U. Story 39

xEW 0 T2IIFOOPER Mud Dynasty 1

IS IR ginglaux AdMIHMegegriskiekelleagnsiobe 4

0 ' Y'Huti5t5n O.N.I.F.C. 23

13 a. ANDY MINED Heroes For Sale 4

8 0 FUTURE
41/FREEBANOMPC

Pluto 56

0 aa CHIEF KEEF
GLORY BOMINTERSCOPE9GA

Finally Rich 21

0 23 m55mienii,no,.Dreams And Nightmares 28

0 z TfnrtlmoMigerni&R'n'an Reloaded A 58

0 0 COLT F02SORD Declaration Of Independence
AVERAGE 1

29

Cross -
Wu Genre

Rap
Debuts
Five new titles enter Rap
Albums from different genres.
Tallb Kwell's (below) Prisoner
of Conscious leads the
group of debuts with 10,000
copies, according to Nielsen
SoundScan, good for a No. 4
opening. The mindful rapper
has now posted five top 105
on the list and seven on the
longer -running Top R&B/Hip-
Hop Albums chart, where the
set debuts at No. 7.

Entering at No. 8 on Rap
Albums is folk -rap duo the
Uncluded's Hokey Fright with
5,000 copies. Hip -hop veteran
Aesop Rock joins forces with
folk singer Klmya Dawson
for this quirky yet cohesive
collaborative set. Aesop has
charted three sets on the list:
2007's None Shall Pass (No. 16
peak), 2009's Felt A Tribute
to Rosie Perezalongside Slug
and Mum (No. 7) and 2012's
Skelethon (No.2).

Coming in at No.10 is
college athlete -turned -rapper
Mike Stud's Retie with 4,000.
Stud first made a name for
himself on YouTube, where
his channel boasts nearly 18
million views across 73 videos.

Christian rapper Bizzle
posts The Good Fight at No. 11
on the list with nearly 4,000
copies, also good for a No.7
debut on Christian Albums
(see page 58). Rounding out
the wide range of debuts
is country rapper Lenny
Cooper's Mud Dynasty
opening at No.17 with 3,000.
The set also bows at No. 34 on
Top Country Albums (see page
52), his second appearance
there. -Rawly Ramirez

Data for week of 05.25.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data



a.

HOT LATIN SONGSTM

2

TITL
PROOLKEEP ISOMOVRITF10

0ANIONEIVIR. ERIX
MI .INVIDA

MAN4111,431X1

LIMBO
LRAM.,rv1060000RAm.LYAW

ZUMBA

IRIVERA TANN.

Artist
IMPRONE/PROMOTION EMU

709979)74Alar` AsZAhinudg

DadCATTEINCAdy YanONkee

EL NIT LATIN

Don Omar
011£0110101.10530 GROUP (.O.LANORIONCRANIO OASILLAS) o0AANATO/MACNETE/UNILE

No
fl TE AMO (PARA SIEMPRE)

TINEZ.P.11ANOOZ (R.I.MONOZI

COMO LE GUSTA A TU CUERPO
RO,C,VIVESOLOIVES.A CASTRO)

So DAMASO
L.ORFTZ14.ORTIZ)

cabIntole
GOOD OUNILE

Carlos Vines Featuring Michel Telo
6A1RA/WK/SONY MUSIC LATIN

Gerardo Ortiz
HAD N/.13EL/50111, MUSIC LATIN

8 7 7 ALGO ME GUSTA DE TI Wisin & Yandel Featuring Chris Brown & T -Pain
LAOVILL.E.11..01i.LIINA,LVE.ILLA M., ORTUPPIX,L.M.P.141

3

9 10

4 9

MI PRIMER AMOR
ZAPATA MONTALVD A.ZARATA MORTAL.

V ANORA RESULTA
ANIOLATALANIOLA (A.NOSAR101

LLEVAME CONTIGO
PAWN 14 SANTOS,

Pesado
DISA/UNITE

Voz de Mando
DISA/UIALE

Romeo Santos
5010 MUSIC LATIN

OEM
1 3

1 30

2 28

4 16

3 17

6 12

41

8 6

4 30

2 32

!AlGIAPL'A'Nt017.11.1,?1111.!!:AtT(?L'Olt &MO. 50NY g!OnSinsggIFIlltilfrI7.1
11 1

02 0 12 TE PERDISTE MI AMOR Thalia Featuring Prince Royce
L.P.ROJNOCLOOTZ .0.1,01.6.401.1EZ.ELCHACRO SOHO musiE LATIN

4 13

7 11 13 TE ME VAS Prince Royce
5.6EORGE.G.R.ROINS TO.R.ROJAS .08E2 E.DAVILA lit, TOP STOP

4 is

17 0 0 Y TE VAS
1:ORADO CASTANEDA ,E.M0N0Z.P.AROCIIA1

Banda Carnaval
DINA/UWE

14 11

13 13 11 LA MEJOR DE TODAS Banda El Recodo de Cruz Lizarraga
A.LIEARRAD,LLIZARRAWL.L.DIA4 FOROVISA/U1.1LE

8 24

71 12 16 ADIVINA Noel Torres
Da RECORDS,HIORRES ,LOINZE DEL/SONY MUSIC LATIN

6 27

14 16 Q LA PREGUNTA 1 Alvarez
A102ADA ALLAIN INDALVARE2,A.LUADA ALLARIN,C01.1 NENTLOW

11 27

16 0 0 EL COCO NO Roberto Junior y Su Bandeno
F.LAMACNO TIRADDINCLUEMANI ASL/DISA/UMLE

15 14

IS 14 09 ECHA PA'LLA (MANOS PARRIBA) Pitbull
6.5.0,LIMIDOKTIODOROV1PSAMAISOIN.11444.....11-0001., IR 3.MOUSA.151130NY MIL LAM

2 42

IS 21 20 INCONDICIROINSONAL Prince
TOPOSFORGE,TTG.R.ROENS,OGEORGENTSAXTACRUZE

2 54

21 23 o ME GUSTABAS Hnos.
DI MORPHEUS ILL.01.,E.VIDA101

17 20

22 0 0 FRIO, FRIO
L A

...051u.rn Luis Guerra Featuring Romeo Santos
NEMER. SEOAS IL CAPITOL

20 6

0 0 23 ROMPE LA CINTURA AlexisLA &TINUWFido
LONIMBOADIALNAIMPPIPPPILWAINI,PANRACIAX,ESCEM041.0.01101.21VIE0.0.11, 0105191.1110,.

17 11

25 0 24 MORE
00/A.LIEE.R.PINAE

Zion, Jory y Ken -V
LIREA.ROME PIRA

lo 19

19 19 25 PORQUE LES MIENTES? Tito El Bambino, El Patron Featuring Marc Anthony
TITO EL BEMNINIOL.RERRIOS NIEVES ITITO 'IT HAMEN110",LAERRIOSNIE11151

Marc
FIRE/SIENTE

i 29

26 0 28 NECESITA UN HOMBRE Choy Lizarraga y Su Banda Tierra Sinaloense
[11.11RAGA 0.010E3 ESPINOZA) DISNUMLE

24 20

1,RADO LASTANEDA NE.RAMOS.M.LOPET.E.MUNCIEI
Calibre 500 CO AQUI ESTOY

DIEN/MEE
27 12

32 36 Q QUE DIOS BENDIGA Joan Sebastian
I.S.A51-1.11.511.5,11, FT./U./MILE 28 6

24 26 29 TU NO L.Z.TIENES LA CULPA Julion Alvarez y Su Norteno Banda
LOLVOREE. I FONOVISPUEILE

09 20

29 0 30 TU OLOR Tito "El BAmbino" El Patron
!MEL BAMBINOL.BMOS NUE IWO IL BAIIIIINT,LBERA405 NIEVESLENTIVIIVEMEEMI, ON ME/SIENIE

27 10

23 25 31 LA ORIGINAL La Original Banda el Limon de Salvador Lizarraga
ILIZARRACA OSUNA 0,1ENRIQUE. LUZ/VEREMUSIC

IS 12

36 0 32 T000 MI AMOR FRES TU (I JUST CANT STOP LOVING YOU) Toby Love
NOT LISTED INOT LISTED, TOP STOP

29 6

- 0 0 SININESPUTIIVEL,CHIXDO
Chino & Nacho

HACX00.0.1.1110101001,14.1.MENDOEA WHAM) MACHETE/UMLE
33 2

7 0 34 ME PUEDES PEDIR LO QUE SEA Marconi A Dueto Con Elia GOOMM2
TETAUPSEIIA.M.L.ARRIA6A DA.LARRIELETE.NIR6111/11 WARNER LATINA

27 16

35 0 35 MI MARCIANA Alejandro Sanz
ASANT (MONTI UNIVERSAL WSW LATINO/UMLE

32 8

42 0 0 PUNO DE DI ES
LDueloA BONITA0.1 TREVINO (0.13-REVINON.A.PERET)

36 4

4 0 0 JURAMOS APAARNOS Ramon Ayala y Sus Bravos del Norte
F.MARTINEE SR,R.AVAL A IFJAARTINEZIRLMARTINEE.R.ROSALE. FREDDIE

26 15

27 33 3A EL AMOR MANDA Maria lose
IISANTI 01.1101,1,0 SElvacK

26 5

40 0 0 MAS Y MAS
D.C.ROSA.O.NORIENA IROSA.L.GOME2 E5COar.la.52RIPSa Featuring

Ricky Martin 27 16

30 35 40 DEBATE M4NTOSI RomeoSantosAnUony 'El Ihylobe Santos, Luis Yarges & Rahn Rodriguez
A.SANTO.A.SA SONY MUSIC LATIN

23 14

28 39 40 NO ME YENGAS A DECIR La Arrolladora Banda el Limon de Rene Camacho
ITCAMACIED TIRADE, 04.ROPLADEZI DISA/UMLE

28 7

49 0 0 NO TE QUIERO VER CON EL
LOMOIECIA (D.MURCIA.F.NRALITISTA.ETRIANTOOSI

Frankiel
UNIVERSAL MUSIC LATNO/UMLE

36 5

41 0 43 OP:2!FolniAtin !MI:17,ft. jimerica Sierra Featuriree,y, 34 9

48 0 0 DAME TU AMOR
L.HERNANDE2 ILHERNANDETI

Larry Hernandez
SODIN/FONOVISA/UNILE

44 3

46 0 0 COMO UN ELLANESHURACAN
NOT LISTED OkAR FAUSTO)

Los Huracanes del Norte
GAREN

44 6

38 40 46 NO SOY UN HOMBRE MALO Hector Acosta "El TOrit0"
LLECLERC OOIENRIPLIaAJIMENEZI D.A.41./VENENLESIC

29 12

44 0 47 CUANDO TE ENTREGUES A EL Banda Los Recoditos
MOINUERON(M.MAREINE2E DISA/UMLE

44 4

39 41 48 TODD Y NADA
AGOSTINO L.N.MOOROT A.RODRILLIEZ1

Los Canarios de Michoacan
R.NAVA.LNALDERA (A.PIER DISA/UMLE

32 17

as

NEW

47 49 SIN TI
WARHER I. RILLASLA,OR Tommy

Torres Featuring Nelly FurtadorrOPPES II1 WARNER LATINARES1.0E2
39 14

0BORRACHO DE AMOR Los &litres de Culiacan Sinaloa
LOS HUMUS DE CULIACAN SINALOA IN.NERNANDEA MUSIC VIP/SONT MUSIC LATIN

so 7

TOP LATIN ALBUMSTu

no

MAI

I a

0
10 0 GG ANDREA BOCELLI O/U Pasion

OONFOUNIVERSAL MUSIC LATINNILE

ARTIST
IN1PRINVOISTR1BLIENG LAM

Title
SHIM

DUELO Libre Par Naturaleza
TA BONITA

IL VOLO
11/0 131.11ESINTE.0091/011

Mals Ova Amor

VICENTELATIN FERNANDEZ
SOW MUSIC

Hoy

CARLOS VIVES Corazon Profundo
4AIRANIIK/SONY MUSIC LATIN

JENN1 RIVERA Joyas Prestadas: Pop
0 ISPUNILE

3 63

15

0 JENNI RIVERA La Misma Gran Senora 22

0 0 ALE.WenigiL, La Musics No Se Toca 0 ,
e 0 JENNI MZERA Joyas Prestadas: Banda 77

6 00 JOAN SEBASTIAN 13 Celebrando El 13
ONOVISA/UNILE

7

LLe INTOCABLE En Peligro de Extincion
00D I/UNILE

6

SMARDOORTIZ SoldOut El VmDesdeEl NO13 Theatrel.A.Lin
RAISIN/DEL/SONE MUSIC LATIN

7

ID DRACO ROSA
SONV MONK LATIN

Vida e

9 to YARIOUSARTISTSM Las Bandasllomantitas de Aroma 2013
OISA

6

Q0 ALIONALYAREZTSU ROMERO BANDA TuAmigoMda Mss
OVI., AILE

9

16 16 ROMEO SANTOS Formula. Vol. 1
SONE MUSIC LATIN

A 79

0 to
xtw

0ELI

er,21173,son/!,?EiFe5ORenTges 2

DDA REYNA Y AVANTE ETA Nation
FREDIE

1

23 0 COLOBAIOJUL IGLESIAS
IA/LENECT

1: Greatest Hits 5

0 zo tti,NLRiliados Es La Bahia: Lo Mejor de Mana 37

03 VARIOUS ARTISTS Trankazos 2013
DISAMLE

0 0 ra VARIOUS ARTISTS Querida Madre... 3
SONY MUSIC LATIN

28 0 PRSEOPINCE ROYCE
TOP /SONT MUSIC LATIN

N l's 25

0 VARIOUSLE ARTISTS Mama Un AMOr Univers
FONOVISAABA

4

29 0 ROMOSANTOS TN Iths3777111oRld OR A Maism SpeareSsdni
SONY MUSIC LATIN

27

LATIN AIRPLAT'
NO T
WANIMITLEPPINVE1101.1011OR LABEL

Artist 05
(NM

0 MAppr (PARA SIEMPRE) Intocable 15

a 2 ZUMBA Don Omar
01,Arypi0/ MACHETE ,I1,AL

25

III 0 COMO LE GUSTA A TU CUERPO Carlos Vines Feat. MichelTelo
GAIRAMVSONY MUSIC LATIN

06

0 0 GG ro,,,T,orloyom Marc Anthony

s LOA MOOR DE TODAS Banda El Recodo de Cruz Lizarraga
F U

22

6 g LIMBO
WAPITO

Daddy Yankee
EL CARNET/CL EI

30

4 , TE STOPME VAS Prince Royce
TOP

17

7 g LOW MULEVAME CONTIGO ROM. Santos
SSIC L NON

3,

a o TOE PERDISTE MI AMOR Thalia Feat. Prince Royce
S IAL1510 WIN

3

1150/UOTE
Banda Carnaval0 Q Y TE VAS 10

1,
WEIMERY
MORA RESULTA Voz de Mando

DI

30

0 - MnEABAs linos. Vega Jr. 20

0 13 IGTITl UN HOMBRE Choy LizartagayR Soda Tierra Sinaloense 06

" ACIVINAcurx Noel Torres 26

e,, PAMS,OEIV MUSIC LATIN
Gerardo Ortiz 10

® - rgr.5,m5ziTu- Alexis & Fido to

20 0 mta,!.r.,uan Luis Guerra Feat. Romeo Santos 6

0 ,.. w:,,,et. La Original Banda el Limon deSalvador Lizarraga 06,

19 09 .0roo?'-2!
Tito "El Bambino" El Patron 9

0 20 arpEl!S LA CULPA tdon Alvarez y Su Roden° Banda 09

5 0 T.mpogp BENDIGA Joan Sebastian 6

23 0 JURAMOS MOMS Ramon Ayala y Sus Bravos del Norte
FREDDIE

14

DIS/LIKE
Pesado0 0 MI PRIMER AMOR 6

0 0 AQUI ESTOY Calibre 50 u

0 20 IMAISORERESTSIMIDCANTSTOPLOYINGYM) Toby Love 6

Vicente
Fernandez
Breaks
Record
Vicente Fernandez (above),
who is celebrating his 45th
year in the music business
with a farewell tour, breaks
the record for most top 105 for
a solo act on Top Latin Albums.
His latest set, Hoy, enters at
No. 3. The album becomes his
22nd top 10, breaking a tie
he held with Marco Antonio
Solis.

Elsewhere on Top Latin
Albums, Duelo debuts at No.
1 with Libre por Naturaleza
(4,000 copies, according to
Nielsen SoundScan), marking
the Tejano group's third chart -
topper. Meanwhile, Intocable
nabs its third No. 1 on Latin
Airplay with "Te Amo (Para
Siempre)," which collects 10
million impressions, according
to Nielsen BDS.

The dedication of songs
for Mother's Day (May 12)
resulted in spikes for airplay,
digital sales and streaming
for a number of tracks on
the charts. Pesado's current
single "Mi Primer Amor"
jumps 28-8 on Hat Latin
Songs, claiming honors for top
Digital Gainer (up 62%; 1,000
sold) and Streaming Gainer
(debuting on Latin Streaming
Songs at No. 14).

Making its first appearance
on the chart, at No. 11, is the
32 -year -old song "Senora,
Senora, Senora" from singer
Denise de Kalafe. Written
about her mother, the track
earns 89% of its chart points
from YouTube views (489,000)
during the tracking week.
Senora," which also debuts
at No. 4 on Latin Streaming
Songs, originally appeared
on Kalafe's 1981 album, Amor
Es, which was released prior
to the 1986 debut of the Hot
Latin Songs chart. The track
debuts on the tally according
to Billboard rules, which state
that the Billboard Hot 100 and
other genre sales, airplay and
streaming charts allow for
entries or re-entries for older
songs if they rank within the
upper half of the list.

-Amaya Mendizabal

0 Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 05.25.2013



REGIONAL MEXICAN AIRPLAYTM
MST Mg TITLE
Varr WA IMPRINT PlIr.

Artist

TE AMO (PARA SIEMPRE) Intocable 20
GOOD ARAI

2 LA MEJOR DE TODAS Banda 0 RecododeMzUzarraga
.655156/41ALE

26

Y TE VAS Banda Carnaval 14
31153/11MLE

4 V AHORA RESULTA Voz de Mando 34
DMA/MALE

ME GUSTABAS linos. Vega Jr. 24
DISCOS/SABIN.

0 6 NnSITA UN HOMBRE ChieLienagaySuBandaTerra5inaloense 23

7 ADIVINA NOel Torres 29
0E1,04341454 LATIN

0 0 DAMASO6/10 SIN/DEL/SONV MUSIC LATIN
Gerardo Ortiz 14

0 9 LA ORIGINAL La Original Banda el Umon de Salvador Leanaga 15
LUZ/VENEMUSIC

1.0 to TU NO TIENES LA CULPA Julien Alvarez y 5u Norteno Banda
FONOVISAMALE

25

IZ 0 QUE DIOS BENDIGA
FONOVISAMIALE

Joan Sebastian to

Il
0JURAMOS AMARNOS Ramon Ayalay Sus Bravos del Norte

FREDDIE

19

0 MI PRIMER AMOR Pesado
DISA/WILE

13

Pr 0 ,124,11STOY Calibre 50 14

/1. 0 PUNO DE DIAMANTES Duelo Lo
LP BONITA

LATIN POP AIRPLAYI"

TE ME VAS
30.3

Prince Royce 17

2 2' Lime° Daddy Yankee
EL [ARTE.APITOL WI

29

0 1 ZUMBA Don Omar 25
OREANATO/MACHETEMML

4 4 TE PERDISTE MI AMOR Thalia Feat. Prince Royce
SONY MUSIC LATIN

13

FEEL THIS MOMENT Pitbell Feat. Christina Aguilera 16
MR. 305/POLOGROUNDSMCA

- 6 RUNDLE MISTAA TIMM° Carlos Rees Feat. Mithel TOO 16
C31163.1.0. MUSIC LATIN

I LLEVAME CONTIGO Romeo Santos 32
Stl. MUSIC LATIN

0 VIVIR1( MI VIDA
SONY LATIN

Marc Anthony 2

0 NO TE QUIERO VER CON EL Frankie J
UNIVERSAL IASIC L ATINOWIAL E

9

LA PREGUNTA 1 Alvarez
NELFLOW

19

11 MI MARCIANA Alejandro Sanz
...AL MUSIC LATINO.ILE

12

u. 12 ROMPE LA CINTURA Alexis & Fido
EDEXISTENCE/WILD NU

12

U MAO ME NISTA WTI Min &Yandel Feat ChrisBrown &Rain
MACHETE/WALE

41

0 PEGAITO SUAVECITO Elvis CreSpo Feat FRG Danko
FLASH/FAMOUS ARTST/5.416/VENEMUSIC

29

16 MEPBEDI3PEDIRLOQIESEA Marconi ADueloConEbRonzale,
WARNER WITINA

Is

TROPICAL AIRPLAYTM
I ATO MA TITLE

WEEK 0310 111.1413.01401104 LABEL

GG

Artist

LLEVAME CONTIGO Romeo Sant. 36
SONY MUSIC L ANN

VIVIR MI VIDA Marc Anthony 2
SONY MUSIC LATIN

TE ME VAS Prince Royce
TOP STOP

18

SEXY ATTUTUDE
TOP STOP

5 SOLZ 10

ZUMBA
ORFANATO/MACHETEMWE

Don Omar 21

O MOLE NISTA A TUCUERPO Carlos Olyes Feat. Michel rein
GAIRNWICISONY MUSIC LATIN

TU OLOR Tito "El Bambino" El Patron
ON FIRE/SIENa

16

10

0 ROMPE LA CINTURA
COEXISTENCE/WILD MUa

EC .6
2X 16

g I

Alexis & Fido 10

0
O 0

0

ME LLAMARE1/50615 TUYO
NI.V MUSIC LATIN

Victor Manuelle 29

SIN TI
MACHETEWIALE

Chino & Nacho 10

AMOR ENANNET
WSION

LA MESA Juan Luis Juancho
EN EL BARRIO/PL PROMO

12

13 NO SOY UN HOMBRE MALO Hector Acosta "El Torito"
16.35/VENEWISIC

18

6

O 0
TOODMIAMORDES111(HUSTCANISTOPLOYIN6YOUI TON TOR
TOP STOP

13

QUE PENA
HART.1NAYA

Juan Esteban 4

O 0 LLEGO EL AMOR Frontiel 16

REGIONAL MEXICAN ALBUMSTM

WinMS

A
INPRISITIO.RTIST 6.1154/ ASI

Libre Por Naturaleza

MI 0 VICENTE FERNANDEZ
564714061MP

Hay L

0 JENNI RIVERA La AM5Ma Gran Senora 22
FONOVISAWNILE

dp% JENNI RIVERA Joyas Prestadas: BandaM. FONOVISAWMLE
62

JOAN SEBASTIAN 13 Celebrando El 13 7
FONOVISAWMLE

s INTOCABLE En Peligro de EstinciOn 6
60016 IMALE

7 GERARDOORTIZ Sad OteEn Yea DesdeEINOKIAlheatreL.A.Live T
166.111/1.00. MUSIC LATIN

g VARIOUS ARTISTS Las Bandas Romanticas de America 2013 16
415.114LE

0 JULION ALVAREZ TRU NORTENOBANDA 12AmigoNa.dalks 9
FONOVISAWAILE

LOS INQUIETOS DEL NORTE (MEI Corazon Inpuietos 2

EAGLE MUSIC/VENEMLISICAINIVEPSAL MUSIC LATINGMALE

sow 77 ELIDA REYNA V AVANTE EYA Nation
FREDDIE

1

VARIOUS ARTISTS Trankazos 2013
DISAWIALE

2

VARIOUS ARTISTS Mama Un Amor Univers
FONOVISAWMLE

3

4 JAVIER TORRES Mujeres Bravos 20 Corridos
013605 AMERICA

8

12
, VOZ DE MANDO V Ahora Resulta

0134/WALE
22

LATIN POP ALBUMSTM

IL VOLO Mas Clue AMOr 5

RENTO.ATICA 61656313.546.650.414VEN..61( LAMA.

, CARLOS VIVES Corazon Profundo
641..1</SONV MUSIC LATIN

3

in, JENNI RIVERA Joyas Prestadas: Pop
111... FONOVISAWAILE

62

0 ANDREA BOCELLI Pasion
SUGARAINIVERSAL MUSIC LATINO/WALE

15

0 0 ALEJANDRO SANZ La MuviCa NO Se Toca
UNIVERSAL MUSIC LATINO/WALE

33

0 DRACO ROSA
SONY MUSIC LATIN

Vida a

OJULIO IGLESIAS 1: Greatest Hits
a.. COLUMOWLEGAW

5

0 MARA Exiliados Es La Bahia: 10 Major de Mona
WARNER LATINA

37

0 0 VARIOUS ARTISTS Querida Madre... 3
SONY MUSIC LATIN

2

0 0 VARIOUS ARTISTS Mama... Para Ti.
SONY MUSIC LATIN

2

VARIOUS ARTISTS Billboard tarn Musk 2013Awards Finalists
50610 MUSIC LATIN

5

n E2 RICARDO ARJONA Solo Para Mujeres
SONY MUSIC LATIN

16

0 01 ROCIO DURCAL Eternamente 15

0 IA CRISTIAN CASTRO En Primera Fila -Dial
SONY MUSIC LATIN

6

34 0/ JESSE & JOY Con Quinn Se Queda El Perro?
WARNER LATINA

65

ARTIST
161.41.0.1.9.1616 ABEL

nil ROMEO SANTOS
SONY MUSIC LATIN

PRINCE ROYCE
TOP STO.O. USK LATIN

Formula: Vol. 1 so

tt r5 25

SONY MUSIC LATIN

0 PRINCE ROYCE Phase II 51/

TOP MP/.

0 TITO "EL BAMBINO"
. FIRE/5 IENTEKINIVERSAL MUSIC LAT

Invicto
INO/ACE

25

0 0 HECTOR ACOSTA .EL TORITO" Con El Corazon Abierto
4.4../6/ENEMLISVUNIVERSAL MUSIC LATINO/WILE

38

Nfw
0TOBY LOVE Amor Total 1

T. STOP

0 VARIOUS ARTISTS I Love Bachata 2013 11

PLANET

0 0 JUAN LUIS GUERRA 440 Coleccion Cristiana
WPITOL LATIN

63

39 0 JOSEPH FONSECA Voy A Comerte El Corazon (EP)
VENEMUSIMINIVEFGAL MUSIC LATINO/WALE

54

VARIOUS ARTISTS Latin Fiesta 6
VENEMUSIC/UNIVERSAL MUSIC LATINO/WALE

,
0GILBERTO SANTA ROSA Gilberto Santa ROSa

SONY MUSIC LATIN
26

TITO NIEVES QUe Seas Feliz 23
TOP STOP.INV MUSIC LATIN

VENEMUSICAINIVERSAL MUSIC LATINO/WALE
Contra La Marna0 0 MANNY MANUEL 26

12 0 FONSECA
PROVECTO NASN/00N015513. MOIL LATIN

Ilusion 16

N
N
O

L11 rn

O
Csl

2

TRADITIONAL JAZZ ALBUMSTM
ARTIST
IIAPRINTIOWIRIBOTWO WOE

, VARIOUS ARTISTS In Love... With Cole Portef
U ERSAL WWI. WIRKETS/STARRUCICS

6

NEW
0JOSHUA REDMAN Walking Shadows

NONESUCH/WARNER BROS.

0 0 TONY BENNETT Aslinie Goes By: GreatAmerion Songbook Classics
CONCORD

14

MADELEINE PEYROUX The Blue ROOM
ARCODFCCA

10

0 ,
KRALL Glad Rag Doll

33DIANA

0 T CHRIS BOTTI IMpre55l005 56

NFW
0EMILY BEAR Diversity

CONCORD

9 JANE MONHEIT The Heart Of The Matter
MARCY/DEC.

0 ' MOLLY RINGWALD Except Sometimes
CONCORD

0 TONY BENNETT Viva Duets m

. MICHAEL BUBLE It's A Beautiful Day (EP) on
EPRISE/WARNER BROS

PAUL MCCARTNEY Kisses On The Bottom
MPLAIEARKONCORD

CRAIG TABORN TRIO
FCWOFCCA

Chants 3

ROBERT GLASPER EXPERIMENT Black Radio 63
CLUE NOTE

CONTEMPORARY JAZZ ALBUMSTM

D
0 KAT EDMONSON

SPINNERETTE

Way Down Low

2 3 BRIAN SIMPSON Just What You Need
,444,44.

, ANDRE WARD Caution 9
QUEEN of SHEBA/HUSN/ORPHEUS

15 0 FOURPLAY
HEADS 4.0.0.

Esprit de Four 34

12

0 EUGE GROOVE
511.13CHIE

House Of Groove 33.

7 BRIAN CULBERTSON Dreams 48
VOW..

4 PAUL HARDCASTLE Paul HarliCaSTM: VII 12
TRIPPIN 11' RHYTHM

6 , JEFFREY OSBORNE A Time FOr Love
STARVISTA/S.LIARO ROAD RHYTHM/S.D.0 ROAD

15

IP ESPERANZA SPALDING Radio music Society 61
M0611.0/61.05 UP/CONCORO

33 MARION MEADOWS
L.. 2/SHANACHIE

Whisper it

14 PHIL PERRY Say Yes 9

A GERALD ALBRIGHT / NORMAN BROWN 24/7 47
MEI CONCORD 1A/ZUNCORD

14 JOSE JAMES No Beginning NO End 16
BLUE NOTE

BOOR 0 SMOOTHJAZZ ALL STARS Smoothlaa TributeTo Barry White 1

SMOOTH JAZZ SONGSTM
LAST Mg

11434 M61
TITLE
INIMNTIPROMOTIMI MEL

BATUCADA (THE BEAT) Bailey James Feat Rick Brain 12
cONFORDON,

3 BLACK PEARL
SHANACNIE

Marion Meadows 13

0 JUST WHAT YOU NEED
SHANACHIE

Brian Simpson o

NO STRESS
TPIPPIN 111 RHYTHM

Paul Hardcastle 16

0 LIFTEDTRIPPIN N. 1.11.
Cindy Bradley 13

0 OLD.EDU (OLD SCHOOL) Euge Groove 7

I DANCE WITH MU
63E6 MANNING

Greg Manning 15

0
0 IN THE FLOW

TRIP. 31. 66133.
Athena Rene 4

0 TOTHE TOP Jonathan Fritzen Feat. Vincent Ingala In

0 ALL pylIANNA DO Fourplay 7

a WISH I WAS THERE
VINCENT INCALA

Vincent Ingala la

0 JUST KEEP HOLDING ON Jeanette HarriS 6

13 THE MYSTERY OF YOU
CONCORD/CMG

Spencer Day 12

0 14 PLEASEDON'T SAY NO Nicholas Cole Feat. Tim Bowman 10

0 0 ONE STEP AHEAD
TRIPPIN W. RHYTHM

Darren Rahn 5

Data for week of 05.25.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data 0



TRADITIONAL CLASSICAL ALBUMSTM

BRIEDICIABOFIWNWEBOF UMW MOWISIiMtiOm,
BENEDICTINES OF MARY/DE MONTFORT/DeCLA

a RACHEL BARTON PINE /MATTHEW HAGLE Violin Lullabies
.15 LE

2

0 0 ANDERSON  ROE
STEINWAY. SONS/ARKIVMUSIC

When Words Fade 12

0 VARIOUS ARTISTS Lifescapes: Classical Stress Relief 62
LIRSLAPES/131000 MEDIA

0 VARIOUS ARTISTS FiftySha.desOf GreplbeClassical Album 35
CAPITOL

NE 13 0 DETROIT SYMPHONY ORCHESTRA Rachmaninov
mos

I

0 1111.1TARBANSKIIINNANAPOLBSTMMONTORCHESTM FlgandlornKto 16
TELARC/LONEORD

0 s !!!LIRLLET1111111TF!DELA
A Walking Fire 2

OLAFUR ARNALDS For Now I Am Winter 6
MERCURY CLASSICS/DELLA

0 -
0

RF 0

0
RE C)

AUDIOMACHINE
AUDIOMAGNINE

Chronicles 43

SOUNDTRACK DOWN10fl Abbey:The Essential Collection
CARD1611./MASTERPIEWDEGCA

SOUNDTRACK
DELLA

Quartet

MIRIAN CONTIMUSIC Nostalgias Argentinas
STEINWAY D SONS/ARKIV

23

15

4

MIMS KAUFMANN/MOBSTER DER MUTSCIIMOPERBERLIII Wagner 13
DEC33/0,0ECEA C53531IS

BENEDICTINESOFMARY,QUEEN OF APOSTLES Ad3P18Dt 51811811S 13
BENEDICTINES OEM/IRV/DE MONTFOR.ELGA

CLASSICAL CROSSOVER ALBUMS''

two,

NEW 0 THE PIANO GUYS The Piano Guys 2
PORTRAMSONY MASTERWORKS

ANDREA BOCELLI Passione
GAR/VERVE/53

15

LINDSEY STIRLING Lindsey Stirling
BRIOGETONE

34

IL VOLO Mat Que Amor
RENTOR/GATIGNOPERA ELLIEVINTERSIOPE/LINIVERSAL MUSIC LADNO/USILE

THE PIANO GUYS The Piano Guys
MASTERWORKS/SONY MASTERWORKS

5

32

ANDREA BOCELLI Pasion
SLIGAR/ONIVERSAL MUSIC LA0NO/USILE

15

SARAH BRIGHTMAN Dreamchaser
SIMNA

4

7 x THE TENORS Lead With Your Heart
RVE/VG

17

a JACKIE EVANCHO 501W ROM The Silver Screen
SYGO/GOLUMBIA

32

9 MORMON TABERNACLE CHOIR Rash MeTo Walk Inlhe
MORMON TABERNACLE COUR

19

10 ANDREA BOCELLI Concerto:One Night In Central Park
SUGAR/DELLA

IL VOLO We Are Love
REM BLUES616-ERSCOPE/ILA

JONATHAN & CHARLOTTE Together
SYGO/GOLUMBIA

CHRIS MANN
FAIRCRAFT/REPUBLIG

Roads

TWO STEPS FROM HELL Skyworld
TWO STEPS FROM NELL

ARTIST
1/3DR6131061PIFIVIING sABEL

#1
ICES CELTIC THUNDER Mythology

CELTIC 11111110ERNERVENG

BOMBINO
NONESUEB/WARSER BROS

78

25

24

26

21

Nomad 6

a a...n..., .c.,cvv
MANHATTAN

.
CARLA BRUNI Little French Songs
TEOREMA/BAROLAVAIRVDDIG

4

0 ANGEL JULIAN Gourmet Entertains: Taste Of Italy
MOOD MEDIA

3

'

02PM
1165

Grown 1

0 0 VARIOUS ARTISTS Litescapes. lust Relax: Maui
MOOD MEDIA

so

0 DEAD CAN DANCE In Concert 4

/SONS
ASSICThe Descendants0 -'

SOUNDTRACK/TOTCL
AL/SONY MASTERWINKS

76

1a LD JAKE SHIMABUKURO Grand Ukulele
IIRCLINIKE/MAILBOAT

26

hew
0DANIEL O'DONNELL From The Heartland

DPW MEDIA
1

az 0 CELTIC THUNDER Voyage 63

0 , DEAD CAN DANCE Anastasis 34

SHINE Why So Serious?: The Misconceptions Of Me
DM ENTERTAINMENT

3

VARIOUS ARTISTS Putumayo Presents: World VOW
ROTUMA.

3

IcVn V-) 13
s-0

>'04 IMM

2

CHRISTIAN SONGSTM

WBOIIMALL I FEAR (GOO OF ANGEL ARMIES) Owls Tomlin 34
SINSTEPS/SPARROW/CAPITOL CMG

ARTIST
Inlini160DISTRIEDITING LABEL

AI GG ALAN JACKSON PredomMemorm:Volume II 7
ACR/E131 NASNVIL LE/CAPITOL 0514

0 0

0 0

HELLO, MYNAMEIS Matthew West 12

gz

0 MATT REDMAN
5515.11166655506/53PITOL 35

3 CHRIS TOMLIN
SINSTEPS6PARROW/1.1305 CMG

0,000 Reasons

Burning Lights

74

18ONE THING REMAINS Passion Feat. Kristian Stanfill
SIXSTEPS/SPAPROWCAPITOL L MG

41

WORDS Ha k Nelson Feat. Bart Millard
FAIR TRADE

19 0 ErEA73T Heart Like Year Own 1

STEAL MY SHOW tobyMac
FOREFRONT/GAP., CMG

26 0 0 VARIOUS ARTISTS
PROVIDENTAVOREGGURBAAPROL GMG

WOW Hits 2013 33

0 0 EVERY GOOD THING
FAIR

The Afters is NEW 0 VARIOUS ARTISTS
BERSON /153G

To Mom With LON 1

6 YOUTRADEARE I AM MercyMe
RIR TRADE

38 NEW 0 SIZZLE
GOD OVER MONEY

The Good Fight 1

0 0 HELP ME FIND IT
FERVENOWORD.GLID

Sidewalk Prophets o, 0 CAKING CROWNSSTREET/REUNION/PLG The Acoustic Sessions [Vol. Onel
BEACH

16

REDEEMED Big Daddy Weave
FmvEXT

52
19

0 TENTH AVENUE NORTH The Struggle
RELINION/PLG

38

0 to WORN
RELINION/PLG

Tenth Avenue North on 27 0 BIGVENT/WORD-CURBDADDY WEAVE
FE

Love Come To Life 51

0 0 STRANGELY DIM Francesca Battistelli19
ENT/WORD.CURB 0 TRAIL)/PIL'GAY

Miracle 27

ri t2 NEED YOU NOW (HOW MANY TIMES) Plumb
CURB

46 N E a 0 El Fort OR In 8,31!8 IA0 81f,R;t:,(1M MO AnISantsbaphesus 1

0 0 WE WON'T BE SHAKEN
NTIAL/PLG

Building 429 11 COLTON.SPARROW/CAPITOLDIXON0 CMG

A Messenger 15

14 tq YOU ARE
ITOL CMG

Colton Dixon
13/SPARROWKAP

30 i 0 TOBYMACSOREPRONT/CAPITOL
LMG

Eye On It 37

16 is CARRY ME
MG

Josh WilsonSPARROW/GAPE. C519 0 15 CHRIS TOMLIN
SISSTERS/SPARROW,APITO CMG

How Great Is Our God 78

17 0 GOLD Britt Nicole
SD W/GAPITOL CMG

7

RE

9

0

ID ANDY MIMEO
REALIVINFI NITY

Heroes For Sale 4

0 0
0 is
0 0

LORD I NEED YOU
ESSENTIAL/PED

Matt Maher 14 0 BRANDON HEATH
01613510.35GusioN/55G

Blue Mountain 28

MIDDLE OF YOUR HEART for King & Country In HILLSONG UNITED Zion
HILLSONG/NILLSONG AUSTRALIA/SPARROW/CAPITOL CMG0 n

RI YOUR LOVE IS LIKE A RIVER Third Day 5
ESSENPAL/DLG

0 BRITT NICOLE
SPARROW/GAPITOL CMG

Gold 59

0 0 NOTHING EVER (COULD SEPARATE US) Citizen Way
MR TRADE

8 a NI MATT MAHER All The People Said Amen
ESSE/3366.

3

0 0 THE LORD OUR GOD Passion Feat. Kristian Stanfill
EL,SPARROW/CAPIOL CMG

a l40 PLUMB
CURBANOR13.01,

Need YOU Now n

0 0 CHANGED
BIG MACHINE

Rascal Flats 7 Is 0 MERCYME
FAIR TRADE/PLG

The Hurt & The Healer 51

as
0COME T/PLO THE RIVER Rhett Walker Band

ESSENTIALL
as U a PASSION

OWGAPITOL CMGSMSTERS/SPARR/
Let The Future Begin 9

0 0 RESTORE Chris A1.1805
FERVENT/WORD.CURD

16 to 23 RED
ESSENTIAL/PLD

Release The Panic 14

0 0 ALL I CAN DO (THANK YOU) MIKESCHAIR
CURB

7 zo 0 MATTHEW WEST Into The Light 33

GOSPEL SONGS"'
I. 51 S TITLE

O t EN2

2

O 0
0

0
O 0
O 0

0 m
O 0
O to

12 11

TAKE ME TO THE
TILMIANN

Artist WET ON

a M

RINOTOVMMEODISMIT) 22¢1Mindl IneFornne&lasa lien2
CoLuMBIVINTEGPITY

51

48

GOD WILL MAKE A WAY Shirley Caesar
LIGNT/EONE

18

YOUR BEST DAYS YET Bishop Paul S. Morton
TEDILLAH/LIONT/EONE

BREAK EVERY CHAIN Tasha Cobbs
MOTOWN GOSPEL

TESTIMONY Anthony Brown & group therAPy
*vs/.

30

18

45

HERE IN OUR PRAISE Fred Hammondunited Tenors
RCA INSPIRATION

11

I'VE SEEN HIM DO IT Kurt Carr & The Kurt Carr Singers
VERITY/RGA INSPIRATION

HOLD ON lames Fortune & FIYAFeat. Monica & Fred Hammond
RYA WORLD/LIGIIT/EONE

CLEAN THIS HOUSE Isaac Carree
DOOR

24

50

17

IF HE DID IT BEFORE ...SAME GOD Tye Tribbett
1.103013N GOSPEL

GREATER IS COMING Jekalyn Carr
LONE 361.1361G0

lIFE&EFATOR (YOU DONIKNOWNY STORY) Jahn P.KeeAnd NL6I
KEE/N LIFE

11

33

48

0

TURNING AROUND FOR ME VaShawn Mitchell
VMAN/MOTOWN GOSPEL

SUNDAY MORNING Mary Mary
MY BLOCK COLUMBIA

LexiABIDE
4143500

43

27

17

O 0
0 - -

0
O 0

0
O 0

25

GREATER The Greater Allen Cathedral Feat. Michael Pugh
RCA INSPIRATION

12

EVERY PRAISE Hezekiah Walker
RCA INSPIRAPON

I KNOW YOU HEAR ME Troy Sneed
MAO GOSPEL

MADE TO WORSHIP John P.Kee led NO Life Feat. Kirk Franklin
KEE/NEW LIFE

I GOT THIS Dottie Peoples
13.1K

15

9

16

!WON'T GIVE UP Percy Bady Feat. Canton Jones
MARANATNA1

FINISH STRONG Jonathan Nelson
KAREW

CAN'T EVEN IMAGINE Desmond Pringle
KINGDOM

I WANT TO BE READY Angela Spivey
INNOVATIVE

4

12

13

10

GOSPEL ALBUMS
ARTIST
IMPRINT/DISTRIN.ING 4BEL

Al GG

Ti le
MLCHERI

TAMELA MANN Best Days 40
TIL6MANN

MULE The Good Fight 1

GOD OVER MONEY

TASHA COBBS
EMI GOSPEL/MOTOWN OSPEL/LAPITOL CMG

Grace (EP)

VORD.LIAROUS ARTSTSITY/REA
INSPIRATI ON

WOW Gospel 2013
W RIVEMI CMG/VEI

JONATHAN NELSON Finish Strong
1 TUNES/DREW/MOTOWN LOSPEL/GAPITOL CMG

FRESHAMIOND United Tenn liammond,Hollister, Roberson Vinson
RCA INSPIRATION/RCA

14

16

3

ANDY MINE() Heroes For Sale
REACH/INSINITY

BSROLBROMPIDIRSEADDIEM IMRE IIM1111111111101011 UW

K.W. BROWN MINISTRIES/HABAKKUK

4

1

SHIRLEY CAESAR Good God
EIGNT/EONE

GravityLECRAE
REAC11/1.Nay

36

24

la

JOSHUA ROGERS Well Done
MUSIC WORLD GOSPEL/MUSIC WORLD

ISRAEL & NEW BREEDlesus At The Center: Live
INTE4510.16.13

ALEXIS SPIGHT
MUSIC WOLD ..PEL/MLISID WORLD

23

40

9

MARY MARY Go Get It (Soundtrack)
1.6 BEM/COLUMBIA

LARRY CALLAHAN &SELECTS:DOE GOD The Evolution II
SINGE PRADE

K URT CARR& THEKURT CAM SINGERS Ness This House
VERILT/RLA INSPIRADON

PERCY BADY Percy Bady Presents: Kingdom Inspirations
MARANAT10.1/CAPITOE CMG

53

25

16

23

16

20

6

MUSIC WORLD GOSPELNUSIL WORLD

FULL GOSPEL BAPTIST CHURCH FELLOWSHIP One Sound
LIGNT/EDNE

VARIOUS ARTISTS WOW Gospel 2012
WORD.CORB/EMI [MG/VERITY/RCA

CHARLESJEMONS&FELIAWSHIP OMAR) The Bestof mthworkK
INSPIRED PEOPLE/E1.II GOSPEL/GAPITOL GMG

VARIOUS ARTISTS Top 25 Gospel Songs: 2013
MAI5ANATHADCAPITOL CMG

WILLIAM MURPHY
VERITY/RLA INSPIRATION

God Chaser

LEANDRIA JOHNSON The Experience

MELIGON&THEMIGHTYCLOLIDSOFJOY 011 That I Am Chapterl

MCG

VASHAWN MITCHELL Created4This
V MAN/E611 GOSPEL/E131 CMG

5

68

48

5

14

34

2

37
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0 Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 05.25.2013
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DANCE/ELECTRONIC SONGSTm

ElIll
0

TITLE

RIM
Artist

I17PRMI/PROMOTION LABEL

I LOVE IT Icon Pop Featuring Charli XCX
PBEREFRIP.BER4MCATCMISON,LEKL0141 RECORD COMPANY TEN/B14 RUOFF

t

1 18

4

0
,

0

GET LILIC11(2...10, ..D111,0P,,u,,n,a,maat,uErRlasaLLaz

FEEL THIS MOMENT Pitbull
MSIMERNAM11.N.LN.02./.11.74,EM.X.1116,MEN,1114.11651/14.LAIBROZa,

#THATPOWER
0.LEROY.WILL.I. AM (W.ADANSALEROUBIEBERI

will.i.am

rel I WilliamsFE,op,,,, 2 4

Featuring Christina Aguilera A
MA AIVRK MOM. '' 1 18

Featuring Justin Bieber
WILL.LAN/INTERSCOPE

4 8

0 ' VIYA11,,(ISOUSAMOUSAF.KTRINOL.N.LIMINDEL0
Krewella

KREWEL LA/COLUMBIA
5 18

5 5 HARLEM SHAKE
BAAUER KROBRIGUES.X.DELGABO,

Baauer
IEFFREE'S/MAD DECENT/WARNER FIROS,

1 14

6 7 > GENTLEMAN PSY
SILENT/SCHOOLBOY/REPUBLIC

1 5

CLARITY Zedd Featuring Foxes
7E00 (A.ZASLAVS1(1,1.1ATTTHEW ROMA,. ROBINSON,S.GRAYI INTERSCOPE

8 18

SCREAM & SHOUT will.i.am & BritneyNTERSCOPESpears
LAZY JAY IW APAMS,LIAAPTENS,I.PTISTEI WILL.I.AM/I

A
1 18

SWEET NOTHING Calvin Harris Featuring Florence Welch
GMARRIS.K.BARRI,ENELCX..ARP0010 BECONSMCMN/FLY EYE/ULTRA,ROC NADON/COLLIMBiA

A 3 IS

I NEED YOUR LOVE Calvin Harris Featuring Ellie Goulding
BARRIS K.HAARLS,ECOULDIO alEPRVIREE/IMONSMUL1101 E./EAR-MA/RIX NATIONMERSCOPE.LIMIA

11 18

LIVE IT UP Jennifer Lopez Featuring 2oFtg
NOT WED MT WWI

12 1

13 3 13 LEVITATE Hadoukenl
LOPOSTAI,HADOHKEN.A.SMITH,N.HILL,HARRISI SURFACE NOISE

9 17

NEW
0A UME PARTY NEVER KILLED NOOMMALLWEG011 Fergiag-lp&GoonRork
SEEE3A-'0,EE .,11, :P.M:AMU D.ROURRASOKLEA. MNBITOMAMTHSUE 14 1

14 0
16 0
22 0
)5 16

. I COULD BE THE ONE Avicii vs Nicky Romero
atil.X.M...411AIITMIKNAOLMO011AKIIC,RIANU.INWBER4,11.110) LEESKASAELARCAMPUBUt

10 16

0 GLOWING Nikki Williams
SAN, KURE ABLAB.A.,IRLISSON 1A.BIKISSON,LIVMOO,OJAMESARENIA,SWILHEINI GLAMIELBOX/ISLAWIBM

15 a

0 SEXY PEOPLE (THE FIAT SONG) Arianna Featuring Pitbull
OT(MOILLIBBA11181100.1.11ALUIDAMBIGNIASCRIMAEGNINURNIONSJENELLGROA.114MAILIROA NA

14 13

18 PLAY HARD David Guetta Featuring Ne-Vo & Akon
0.411EIT901411ER1.411111INFORV.RESIIR0A10NASCSNKAOLIKEX100ERL) MINA NUIL/ASTRALWERWCAMOL

15 13

26

19

.
20

0
0
0

21

0 BEAM ME UP (KILL -MODE) Cazzette
A 3/ORKNIXO.SFURRER KSBEEHAN,A.POURNOURI,A.BIORMNO,FURRER) PRMOATH 8 BROADWAY/UM

14 18

20 GET UP (RATTLE) Bingo Players at. Far Eas t iTient
91.0111.AMIAMEMACMONIKPNLNRIMMIAIWORAM0Fe1910.1.M.S1 STIPIIIIM

Move
MVILVIEU. 15 11

0 THIS IS WHAT IT FEELS LIKE Armin van BUilrenEW
B

Feat. TreVOr Guthrie
AVM BURMAN...NAN BLIIIREN,B.DEGOE11.1.VAUGHANSLOHRIELANIO ARNIM/ARMADA

21 5

22 SPECTRUMMAMHEW
KONA,

Zedd Featuring Matthew Kama
NOB IA2ASLAVSKL INTERSCOPE

10 18

17 19 23 AS YOUR FRIEND Afrojack Featuring Chris Brown
AfROMAFROYSIVLES,BIELOONMIMADIARVANCEWALLC.N810.141.4421.11.SABIROAREASOIXESI WAL116.401,16

8 16

2S 0 HOLD ON NERVO
EIAB.FIENSSEN (M.NERVOANERVO.EEL GROUL.F.LENSSEN.F,EBALOLPMAN BUI0 ASTRALWERKSICAPITOL

23 3

2E1 25 25 CALL ME A SPACEMAN Hardwell Featuring Mitch Crown
HARDWELL /RAN DE CORP,M.OROWN, CLOUD,'

19 15

23 26 26 SHE WOLF (FALLING TO PIECES) David Guetta Feat. Sia
FIGUETTA (0.00ETTA.S.PURLER,C.BRAI0E,G.KTUINPORTI MAT A MUSIC/VIRGIN

8 18

32 0

NEW

0 THIS IS OUR LOVE
E.ESIEFAN JR..A.PENA ISALVAREZ.E.ESTEFAN.IR.,A.PENA)

Sophi
CRESCENT MOON

27 5

0ACRYLICS TNGHT
NOT LISTED (NOT LISTED, WARP

28 1

27 29 Q RIGHT NOW RihannaFeaturing David Guetta
ILOIMSTAKCEIMIMAINONI116 BI SWARM m 18

0 30 ACIDSTARGATE,BI RAIN Alexis Jordan
NGO PLAYERS (S.FURLERN.S.EPIKSEN.T.E.HERLIANSENI STARROUROC NATION/COLLMIA

20 10

18 22 30 FALL DOWN will.i.am Featuring Miley Cyrus
PR. LURE.BENNY BLANCO,CIRKUT (W.ADAMS.L.COTTWALO.B.LEVINJINALTER) WILL. IAN/INTERCOPE

11 4

8, 7

NEW

0 DOWN THE ROAD C2C
YL (S.RICHARD.G.IAOLIN.A.FRALTIN,PEORESTIEULE MIER) ON AND ON/CASABLANCA/REPUBLIC

25 17

0I LOVE IT Stephanie Treo
NOT LISTED (P.BERGER,C.AliCNISON.L.ERLOW) FIT HITS

33 1

4p 0

NEW

Q HELLO Stafford Brothers Feat. Lil Wayne & Christina Milian
.1kIERMILLUMSSTAFIRNBROPMSMAIMERPAII,A...IPIIII.S.MINSLBRESI C.I.EVIREBUBUL

34 4

0BANG BANG will.i.am
NOT LISTE0 MT LISTED) WILL. LAM/INTERSCOPE

35 1

30 33 Q APOLLO Hardwell Featuring AmIxESIMI
HAMMEL!. OWN DE CORPUT,A,SHERIIEM

23 17

Rf -ENTRY 0 INTERNET FRIENDS Knife Party
R.SWIRE,GMCGRILLEN ..MCLRILLENASWIREI Mil-ORM/1314 BEVRRP

37 12

pl 0 . CRYSTALLIZE Lindsey,,aiLltz
MAIM . fL.STIALIN4M4LOGOLJA)

28 t6

5 0 0 ONE
RAIN MAN (INOUSA,MUSAF,KTPINOL)

Krewella
KREWELLA/COLUMBIA

34 11

37 0 40 LOUDERNS
ICLSTEIN,S.EVANS1

DJ Fresh Featuring Sian Evans
B.STEIN.S.EVA COLUMBIA

21 07

NEW 0 EASY
NOT LISTED INOT LISTED)

Mat Zo & Porter Robinson
MOS/A NJUNABEAT5/AS. LWERKS/CAPROL

41 1

'49 T 0 0 I CAN'T WAIT
NAMV.HUNTER (A.ASADA.BalCKER)

Namy & Barbara Tucker
KM STREET

42 3

0 0 HEARTBEAT
T.MOPAN 1A.N1ORANA.DICACLAMO)

Tony Moran VS Deborah Cooper
SUGAR HOUSE/M.7. MAN

43 2

39 39 44 DRINKING FROM THE BOTTLE Calvin Harris Feat. Tinie Tempah
0101115.0111111,1.1(MITWARIS,P.01.41.1.f.RE.OLOWIMID DEONSTEGIONSLMFALTRNRONA1011/LMIABIA

20 18

0 as FLY AWAY Guinevere
CIRKLR (A.ERSTEIN,H.WALTERTA.40UCH,S.KONDOR,O.LOBEL1 NUKE TOWN,ONI. BOY

31 6

34 38 46 FOREVER NOW Ne-Y0
005AE0uwp/e NOPYINIIILINS

12 17

0 0 HANDS HIGH
NOLLO,T.NICNOLS KBERTARELL,NICHOBMWOLLOI ..)atY 43 2

0 0 BUBBLE!gf Major Lazer Feat. BrunT,MEsAIigggystic 48 2

i:(142

NEW

.49 COME & GET IT
RAIN MAN (INOUSAG,YOUSAF,K.TRINOL,N.MARZOULA,MAR21

Krewella
XREWELLAXOLUMBIA

41 4

0WHAT YOU ARE
SYBASON

Bex
NOT LISTED (NOT LISTED) IC

50 I

DANCE/ELECTRONIC ALBUMS."'

0
ARTIST
IMP RINI.DISTRIBUTIN4 LASEL

Title

KNIFE PARTY Haunted House (EP)EARAT 2

2 2 ARMIN VAN BUUREN Intense
ARMINOVARMADA

2

Y.Y11174./WIP E/14 A
#willpower 3

0 4 LINDSEY STIRLING Lindsey Stirling
BREOCETONE

34

DESTROID
DESIR010

The Invasion 1

0 ICONA POP
ECORD COMPANY TENMIC BEAT

Iconic (EP) 15

AN

Bangarang (EP)7 SKRILLEXOWSLNAT
C,4BIG BEWI.TI 72

0 g
12 9

CALVIN HARRIS
Lm MonthsDECONSTUCTION/PLY EYE/UTRA/CK NATION/COL18

Months
P

28

JAMES BLAKE Overgrown
OMOR/REPLIBL IC

5

0 0 KREWELLA Play Hard (EP)
KREWEL LA

21

0 1
0 0

DAVID GUETTA KS/CANothing But The Beat
WHAT AUSIC/ASTRALWERPITOL

88

ZEDD
MERSCOPEAGA

Clarity 27

NEW 0 LNITTLE BOOTS
O REPEAT

Nocturnes 1

0 1a SWEDISH HOUSE MAFIA Until NOW
ASTRALWEKS/CAPTIOL

29

0 0 MARIANAAND THE DIAMONDS Electra Heart
E EKTR

44

o 0 ATOMS FOR PEACE Amok n

Il 17 MAJOR LAZER
NADIAN

Free The Universe
MALI DECENT/SECRETLY CA

4

15 1e FLOBOY/ATLANTIRIDAC/AG Wild Ones
POE

45

13 THE KNIFEPILLE/NUTE Shaking The Habitual 5

0 20 YARIOUSARTISTS NOWThataWhatl Call AWorkout
UNIVERSAL/EMI/SONY MUSIC/CAPITOL

20

I, 0Amu ER/BECAUSE/ELEKTRAACOSSMIkerlat
UlleAlly19#1,1074eSAMSEIP Nimes1

ED BAM

RE 0 ieTn,Fc'l!ITY Rage Valley (EP) 35

20 23 DEADMAU5 Album Title Goes Here 33

RE 0 OMD
BMG

English Electric 3

szozs IIAM
IVERSAL/EMI/SONY MOUSARTISTS

NOW1haUSIC/CAPITOrSWhat Ira Party AnthemsUNL 40

DANCE/MIX SHOW AIRPLAYTM
TITLE
IMPRIMVRONOMN LABEL

flv.gy!..11;,,,,igmg? Feat. Charli XCX 13

a ALIVE/COLUMBIA Krewella
35...LA

0 0 GET LUCKYA Daft Punk Feat Pharrell Williams
DAFT LIR/COLUMB

4

0 CLARITY Zedd Feat. EONS 06

0 0 I NEED YOUR LOVE Calvin Harris Feat EllieGoulding
CBERRYLREEMECONSIPUOIONILY EVE/MU/ROC NATION/INIIRSCOPE/CMNBIA

a

,, SWEET NOTHING Calvin Harris Feat.lorence Welch
DECONSTRUCTION/FLY EYE/ULTRA/ROC NATION.LLINIBIA

,
0 7 tiEty.,a3.o., Hardwell Feat. Am ba Shepherd 14

6 . IOELS/CASABLANCA/REPUBLICCOULD BE THE ONE Avidi vs Nicky Romero 16

0 0 CAN'T HOLD USER MaIdden/re & Ryan tools Feat Rayoakon
MACKLEMOREPHAPN

,

9 10 DON'TYOU,CAPIWORRYCHILD SwedishHatseMafereatloha Marlin
ASTRALWERK rOL

36

0 0 THATPO WER will.i.am Feat. Justin Bieber
ILL I AN/INTERSCOPE

6

0 0 7111SISWHATITFEELSURE WORM NM Feat.THIfflaillthrie
ARNIM/ARM.

4

4 13 FEEL5/POLTHIS MOMENT Pitbull Feat. Christina Aguilera
MP. 30OGROIMS/RCA

u

F
Rihanna Feat. Mikky Ekko0 t,4 RITVIAM/IBING

9

12 ES AS YOUR FRIEND Afrojack Feat. Chris Brown
WALLAND/MING

16

001100000
Henri Lovato0 0 HEART ATTACK 2

0 ,7 MIRRORS Justin Timberlake 4

07 ' FlaiiZoTLE Eric Prydz 12

16 09 SUIT & TIE 1UStin Timberlake Feat. Jay 2
RCA

17

20 0 THRIFT SHOPMOPE/WAPNEP Macklemare & Ryan Lewis Feat. Wanz
MACKL BROS.

08

RE 0 TOGETHER WE ARE Arty Feat. Chris James 2

24 0 KOOMMIOWSMOWEARE Xaslode&SlortyllmesFeatURS
ULTRA

6

0 0 EASY NA CAP
.,..T.Lva,Mvat IZTooLE Porter Robinson

MOS/ANIU
2

' CD
TRA IDAL WAVE

/CASABLANCA/REPUBLIC
Sub Focus Feat. Alpines 0

23 2, NEXT TO ME Emeli Sande
CAPITOL

6

/1

Arianna
"Sexy People (The Fiat
Song)" (No.17 on Dance/
Electronic Songs) is unusual
in that it originated as part
of an ad campaign. How did
you connect with Fiat, and
how did the idea for the
song come together?
A famous commercial
producer in Italy gave me a
call because they wanted a
song that could be turned
from a classical Neapolitan
song into a dance song. I
suggested "Come Back to
Sorrento." The meaning of
the song is that there's a man
who's really in love with a girl
but that girl wants to go to
the USA and live a better life.
All the songs in that period
were about immigration and
the chance to come back. The
Fiats in the commercial come
back to the USA but they are
Italian brand.

How did Pitbull (above) get
involved?
After I recorded my part of the
song, they were looking for a
rapper for the second part,
but a new rapper-they didn't
have a big budget. But Pitbull
knew they were looking for
a rapper, and he called Fiat,
because he said they have
big ideas. So he offered his
collaboration and we were
like, "Oh, my God," And after
a million views on YouTube,
people were asking about the
singer, and said, "Why don't
you record the single?" So in
November we rerecorded it as
an English version.

Now that you've entered the
U.S. market, what are your
plans for further releases?
This is a new beginning for
me in the USA, so right now
it's most important for me
to work on this song. I have
ideas to go on with this kind
of thing, a classical song but
catchy and mixed with a beat.
I'd love to work with other
artists. -EVie Nagy

Data for week of 05.25.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data 0



DANCE CLUB SONGSTM

WEIN
TFFLE

MEIN IMPRINT/OB.101NR LABEL
Artist

CO Pa
NEXT TO ME
CAPITOL

US ON

Emeli Sande 12

0 LET THERE BE LOVE Christina Aguilera
RCA

,3

0 GLOWING Nikki Williams 9
CHAMELEON/ISLAND/IDLING

0 DavidAPITOLGuetta Feat. Ne-Vo & AkonPLAY HARDALWERK 6
WHAT A INSIC/ASTR S/C

, CARRIED AWAY Passion Pit
rxsncxxrsvcauMBla

3

a. 0 THIS IS OUR LOVE Sophi
CRESCENT MOON

3

3 I NEEDYOUR LOVE Calvin HarrisFeaL Ellie Goulding 9
,i, 0 01.0)E(00310010100,10 EVEMLIWOCNK000.00LEPSCOPEOLOMBIP

0 GET U.KICY Daft Punk Feat.PhanellIMIliams 3
DAFT LINE/COLUMBIA

0 0 GERIP (RATTLE/ BingoRlayersFeat.FarEastlemement
SPINGINCASABLANCANEPUBLIC

6

11'
0HOLD ON NERVO

ASTRALWERKS/CAPITOL

5

ACID RAIN Alexis Jordan
STARROC/ROL NATIONMOLUMBIA

ii

Is'- 0 PEOPLE LIKE US Kelly Clarkson
19/RCA/SONY MUSIC

4

13 0 HELLO Sen3rothers Feat Li Wayne&ChnslinaMilian
casx

3

0 0 LOLITA
EPIC

Leah LaBelle 7

12 i5 CLOSER Tegan And Sara
VAPONWAHHER BOOB

17

0 0 I CAN'T WAIT
KING STREET

Namy & Barbara Tucker 6

0 0 HEARTBEAT Moran VS Deborah Cooper 5

sB ,inE! HIGH Kirsty 7

9 FLY AWAY Guinevere
NUKE TOWN/TOMMY BOY

io

19 20 SHAKE THAT Gimm+Icky
HITSHOPNIMN

17

fill a)
WHAT YOU ARE
SVBPSOWIC

Ben 5

so 3e READY TO LOVE Katrina
RED RED

m

34 0 HEART ATTACK Demi Lovato
HOLLYWOOD

3

24 24 FREEuLOVE Laura LaRue 6

2F. 0 INCREDIBLE Gravitonas
SONO

4

SURRENDER Bouvier & Barona Feat. Abigail
CARRILLO

4

33 0 RUN DAT BACK Jadagrace
EPIC

4

41,
0HANDS UP Keenan Cahill Feat. Electrovamp

AUGMENTER/NINETXWAVE

,

POUR IT UP Rihanna
WOOER AM/101W

,

22 30 FEEL THIS MOMENT Pitbuli Feat. Christina Aguilera
WV SOS/POLO GROUNDS/RN

13

0 TONITI121,,BSRIBGOVER YOU CarlyRae Jensen 2E42

0 THIS IS MY GOODBYE Antoine Clamaran 2

32 a3 CUMBIA SEXY Juanes
UNIVERSAL MUSIC LATINO

5

8THATPOWER will.i.am Feat Justin Bieber
WILLIAM/INTERSCORE

2

36 35

29 M,

I LOVE IT Icona Pop Feat Charli XCX
RECORD COMPANY 001/1316 BEM.

23

STAY Rihanna Feat. Mikky Ekko
SRPNEELAINODIMG

9

0 0 CANITLIrS..remore&RyaniewisFeat%yDalton 2

0 AGA.cmop Jessica Sutta Feat. Kemal Golden 2

37 ,., YOU GOT THE LOVE Nick Skit
LNG

7

is ou HOLD ME Ono Feat. Dave Aude
WIND TRAINCIWISTED

15

33 41 BAD HABITS Brass Knuckles
ULTRA

,

BEBm CD
BULLET
AUDACIOUS

Rokelle Feat. Dave Aude 1

40 GS I COULD BE THE ONE Avicii vs Nicky Romero
LEALS/CASABLANCNREPUR IC

16

30 Ii POINTING FINGERS
SBIS

Stacey Jackson io

26 as HEAVEN
VENUNIOTENUTE/COLLI MINA

Depeche Mode 7

39 qa DANCE OF LIFE
DALIMAN

Amy Weber 4

22 a7 HERE WITH YCIU
DEMPIRE

Ashe Monroe 12

43 as LET'S FALL IN LOVE
ANGELINA IMO

Angelina Lavo 5

4 I 05 BEAM ME UP (KILL -MODE)
ILINGALTH & BROADWANNIWIL

Cazze te 14

U B THE BASS
YOUNG & VICIOUS

Luciana

EURO
DIGITAL SONGS

TITLE

3

2

5

6

I

2

3

4

5

6

am 7

(011.1.11V NELSEN NI

Artie'

GET LUCKY
GAM LIMLUMBIA

Daft Punk Feat. Pharrell Williams

LET HER GO
MACK CROWNETTWERMEMBASSY OF MUSIC/SONY MUM

Passenger

CAN'T HOLD US Macklemore & Ryan Lewis Feat. Ray Dalton

JUST GIVE ME A REASON Pink Feat. Nate Ruess

PLAY HARD
WHAT A MUSICWIRGIN

David Guetta Feat. Ne-Yo & Akon

WAITING ALL NIGHT Rudimental Feat. Ella Eyre
BLACK BLITTER/AMLUM

SO GOOD TO
FRENCH EXPRESS/MINISMTRY

E
OF SOUR°

Chris Malinchak

HEW 8 MEIN/ISLANDHERZ
POLING

Beatrice Egli

9

JAPAN
JAPAN 110T100

97

3

37

47

I NEED YOUR LOVE Calvin Harris Feat. Ellie Goulding 26FLY EAPOLYOGIMLLIMBIA

10 RADIOACTIVE
PE

Imagine Dragons

UNITED KINGDOM

NEW /

2

NEW 3

4

raw 5

srw 7

THE SHOCKINGAND/UNIVERSALMISS EMERALD Caro Emerald
GRANDMONO/POLINOR/ISL

HOME
SLALK BLITTE.015110WWARXER

DIDN'T IT RAIN
0NEP

TO BE LOVED
REPRISE/WAINER

THE MINTUES
MOTLEY MUSIC/COOKING VINYL

THE TRUTH ABOUT LOVE
RCA/SONY MUSIC

GOLDEN
CAPITOL NASHVILLE/UNIVERSAL

ALL THEELITLITTLE LIGHTS
BLACK CROVI/N

OUREMI VERSION OF EVENTS
VIRGIN/

BAD
UNIV
BLOOD

VIRGIN/ERSAL

Rudimental

Hugh Laurie

Michael Buble

Alison Moyet

Pink

Lady Antebellum

Passenger

Emeli Sande

Bastille

FRANCE

UST IND TITLE
MEN WINK ImANTRY ANT

GET LUCKY
OART LIBE/COLUMBIA

Daft Punk Feat. Pharrell Williams

2

Nut 3

4

5

6

7

8

9

4

5

6

7

9

BLURREDTRANINTERSCOPELINES Robin Thicke Feat. T.I. + Pharrell
STAR

BELLA
VOT0.0

Maitre Gims

CAN'T HOLD US Macklemore & Ryan Lewis Feat. Ray DaltonCAN'T

J'ME TIRE
ATI0

Maitre Gims

UNDER
WARNER

Alex Hepburn

JUST GIVE ME A REASON Pink Feat. Nate Ruess
CA

PLAY, HARD
WHAT N

David Guetta Feat. Ne-Yo & Akon

HO HEY
DUALTONENECCA

The Lumineers

LOCKED OUT OF HEAVEN
ATLANTIC

Bruno Mars

CANADA 0
TITLENW/LABEL

Artist

TO BE LOVED
REPRISE/WARNER

GOLDEN
LAPITOL NASHVILLE/UNIVERSAL

THE GREAT GATSBYTHE
RTOWERANTERSCOPE/UNIVE R SAL

Michael Buble

Lady Antebellum

Soundtrack

TIME
CAITOL/UNIVERSAL

Rod Stewart

THE TRUTH ABOUT LOVE Nnk
0[0,0110 04051C

5 6 Ilt2,011,0 EXPERIENCE

9

6

Justin Timberlake

UNORTHODOX JUKEBOX Bruno Mars
ATLANTIMWARNER

THE LUMINEERS
DUALTONE/DINE ALONENNIVERSAL

The Lumineers

10 NIGHT VISIONS
/UNIVERSAL

Imagine Dragons

8 THE HEIST Macklemore & Ryan Lewis
MACKLEMORE

3

4

5

6

7

g

9

NEW 10

0
(016111.1.4.1011.0.0.

TITE
IMPRINT/LABEL

Artist

GLAD YOU CAME
0rvIVERSAL

RPG
TOWS FACTO

SISTER'S NOISE
LEEON

The Wanted

SEKAI NO OWARI

fripSide

INVADER INVADER KyaryPaMyuPaMyu
ARNER

KOIRSAL SURU KISETSU
UNIVE

MAMA HE

AKAI KUTSU
VICTOR

GYAGU
VICTOR

MAGIC OF LOVE
UNIVERSAL

4 MIRACLE
ONY

GERMANY
ALBUM

Naoto Intiraymi

Al

Salley

Gen Hoshino

Perfume

miwa

TITLE

I01101LE0 WV 1/6041.M1.01.

Artist

DANN MACH'S ALGUT Reinhard Mey
ELECTROLNEMI/UNIVERS

BANGER REBELLIEREN KC Rebell
BANGER MUSIK

w 3 THEM SHOCKING MISS EMERALD Caro Emerald
GRANDNO/DRAVALICO

4

3

5

5

6

7

TIME
CAPITOL/IN IISAL

Rod Stewart

NOW WHAM
MALWEDELNONTOR

Deep Purple

OUTLAW GENTLEMEN & SHADY LADIES Volbeat
VERTIGONNIVERSAL

THE TRUTH ABOUT LOVE P1111C
RCANNIV MUSIC

4 TO BE LOVED
REPRISE/WARNER

Michael Buble

7 9 DELTA MACHINE
VENLISNOTENLITE/COLLIMBIAMONY MUSIC

Depeche Mode

10 THEACKLEMOREHEIST Macklemore & Ryan Lewis

AUSTRALIA

nm TITLE
WINE pow, ANI

TO BE LOVED
REPRISE/WARNER

HOME
BLACK BUTTER/ASYNANWARNER

Michael Buble

Rudimental

UNORTHODOX JUKEBOX Bruno Mars
ATLANTIC/WARNER

6 GREATEST HITS Ricky Martin
COLUMBIA/SONY MUSIC

THE TRUTH ABOUT LOVE Plnk
RCA/SONY MUSIC

TIME
LAPITOINNIAERSAL

LIFEMUSICIS A HIGHWAY
SONY

GOLDEN
.00-00 10501VILLE/LIXIVERSAL

ALL THE LITTLE LIGHTS
BLACK CROW

MIME

Rod Stewart

Jason Owen

Lady Antebellum

Passenger

Rachael Leahcar

KOREA

TITLE
IMPRINT/LABEL

Artist

BOM BOM BOM
El FIM

WHAT'S YOUR NAME?
CUBE ENTERTAINMENT

MISS KOREA
BIM ENTERTAINER& CB EOM

PROPOSE SONG
HAPPLORCE ENTERTAINMENT MHO ENTERPRISE

Roy Kim

4Minute

Lee Hyo Ri

4Men

BOUNDCE
IN RECOR

YOO HOD
TS ENTER

Cho Yong Pil

Secret

I LOVE YOU Akdong Musician
MSCONTENTSING

GENTTAINMENTLEMAN PSY
VG ENTER

HELLO
ERNI

Voo Seung Woo
UK MUSIC. CI

DON'T FORGET ME Suzy
SAMIIWA NETWORKS

Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 05.25.2013



BRAZIL
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77 FBI, TITLE
77777 IMPRINT/LABEL

NEW I

AIL W 2

NEW 3

4

Artist

SALVE JORGE: INTERNACIONAL various Artists
SOM LIVBE

E FESTA
SOM LIVRE

Various Artists

Frateu E osOUE EU SOU Soundtrack

SALVE JORGE: NACIONAL Various Artists
SOM LIVRE

ESTACAO SAMBO Samba
RADAR

VIOLETTA
WALT DISNEY/UNIVERSAL

Soundtrack

A NORA E AGORA Jorge & Mateus
L1VRE

4 SUMMERSOM ELETROHITS 9 Various Artists
MIRE

3 SALVE JORGE: NACIONAL VOL. 2 Various Artists
SOM LIVRE

VILLA MIX VOL. 2
SOM LIVRE

Various Artists

TITLE
MAIINRINI/LABEI.

SCHIENA

Artist

Emma

SIG. BRAINWASH - CARTE DI ACCONTENTARE Fed e2
EPIC/50172 MUIC

VIVERE AIUTA A NON MORIRE Dargen D'Amico
UNIVERSAL

O BE LOVED Michael BubleT
REPRISE/WARNER

GIOIA
LILTRASLIONI

Moda

BACKUP 1987-2012: IL BEST 20VaElOtLi
MERCURY/UNIVERSAL

8PRONTOACORRERE Marco Mengoni
CA/SON7 MUSIC

DELTA MACHINE
NY MUSIC

Depeche Mode
VENUSNO

AMO
TATTICA

THE
NY
TRUTH ABOUT LOVE

REABSO MUSIC

MEXICO
AIRPLAY

TITLE

1

Renato Zero

P!nk

COMPILED BB NIELSEN BPS

artist

MI RAZOR DE SER Banda Mnalcense MS de Sergio Liza.rraga
D U/UNIVERSAL

18 GDAETLIEU
OLU

LUCKY
MBIA/SONY MUSI

Daft Punk Feat. Pharrell Williams
FT C

5 SWEET NOTHING Calvin Harris Feat Florence Welch
P ECONSIMKTION/FLY EYE/ULTRA/ROC NATION/COLUMBIA/SONY MUSIC

24 LA FORM FAY Julion Alvarez y Su Norteno Banda
FONOVISA/UNIVERSAL

8 5 LANER COSA MAS BELLA Sergio oalma Feat. !Aire
WAR

10 6 ROSAS V ESPINAS Jose Manuel Figueroa
SKALONA

4 7 FEEL THIS MOMENT Pitbull Feat. Christina Aguilera
MR. 305/POLO GROUNDS/REA/5M MUSIC

3 CON LA CARA EN ALTO
SONY MUSIC

Reik

6 9 SCREAM 8: SHOUTAL will.i.am & Britney Spears
WILLLAWINTERSCOK/UNIVERS

19 MI
/D

BELLO ANGEL
A57ISANNIVERSAL

Los Primos MX

SWITZERLAND

TITLE
IMPRINT/LAMB

Artist

MEIN HERZ Beatrice Egli

GET LUCKY Daft Punk Feat. Pharrell Williams
D AFT LIFE/COLUMBIA

BLURRED LINES Robin Thicke Feat. T.L. Pharrell

JUST GIVE ME A REASON P!nk Feat. Nate R IleSS

LET HERCROW/EMBASSY
OF MUSIC

GO Passenger
°LAO<

CAN'T OREHOLD US Maddemore& Ryan Lewis Feat. Ray Dalton
MACKLEM

UNDER
WARMER

Alex Hepburn

THRIFT SHOP Macklemore & Ryan Lewis Feat Wanz
MACKLEMORE

ROSANA Was
SCRUBLIFE/WARNER

IMPOSSIBLE James Arthur
SYCO

2

NCI

CONCERT GROSSES

2

3

4

6

8

10

14

Ls

16

20

22

23

24

25

26

27

28

29

30

32

33

34

GROSS
PER rt PRIrriBi

ARTIST
BENUE

02177

$7,671,630 ELTON JOHN
$175/8190595355 THE COLOSSEUM AT CAESARS PALACE. LAS VEGAS A8.353 50,460 13 SARS PALACE

SNOWS EIGHT SOLLOUTS

$3,969,059 TAYLOR SWIFT, ED SHEERAN, AUSTIN MAHONE, BRETT ELDREDGE
1727.50/$69.50/$3950 FORD FIELD, DETROIT 48,265 THE MESSINA GROUP/AEG LIVE

MAY 4 SELLOUT

$3,524,154 KENNY CHESNEY, ERIC CHURCH, EU YOUNG BAND, KACEY MUSGRAVES
$250/$135581.50/$77 COWBOYS STADIUM. ARLINGTON. TEXAS 45,026 THE MESSINA GROUP/AEG LIVE

MAY11 42937

$3,442,399 KENNY CHESNEY, SAC BROWN BAND, ELI YOUNG BAND, KAY MUSGRAVES
$225/7150479.502$2,50 WILLIAMS-BRICE STADIUM. COLUMBIA, SC. 48,170 THE MESSINA GROUP/AEG LIVE

MAY 4 SELLOUT

$2,489,205 TAYLOR SWIFT, ED SHEERAN, BRETT ELDREDGE
$94.50/0260/$29.50 VERIZON CENTER, WASHINGTON, P.C. 27.519 THE MESSINA GROUP/AEG LIVE

MAY1122 TWO SELLOUTS

$2,307,420 TOOL, SWICK, EMOH INSTEAD
1$2,257095AUSTRAUAN, ALLPRONES ARENA, SYDNEY FRONTIER TOURING

$139.25/$111.06 MAY 3.4 24.936100 SHOWS

$2,048,023 TAYLOR SWIFT, ED SHEERAN, BRETT ELDREDGE
SB7150/$69.50/$2950 PHILIPS ARENA, ATLANTA .471 THE MESSINA GROUP/AEG LIVE

APRIL 18,19 TVO SELLOUTS

$1,745,963 DON OMAR
5295/$19.99 L012520 OE PUERTO RICO. HATO RE, PUERTO RICO 23,511 LYR EVENTS

MAY 3 4 TWO SELLOUTS

$1,719,423 LEONARD COHEN
8200415038950469S0 RADIO CITY MUSIC HALL, HEW YORK

APRIL 6,7

11.515

TWO SELLOUTS

CONCERTS WEST/AEG LIVE

$1,687,060 BLACK SABBATH, SHIHAD
181893.810 AUSTRALIAN, BRISBANE ENTERTAINMENT [ERR., BRISBANE, AOSEIALIA 10.829

8164.11/$123.06 APRIL 75 11,687

LIVE RATON

$1,435,660 JIMMY BUFFETT
$136/$36 BRIDGESTONE ARENA, NASHVILLE

APRIL 27

13,980

SELLOUT

LIVE NATION

$1,342,699 TAYLOR SWIFT, ED SHEERAN, BRETT ELDREDGE
$84.50/$69.50/229.50 RUPP ,LEXINGTON, K2 1,003 THE MESSINA GROUP/AEG LIVE

APRIL 27 SELLOUT

$1,314,420 TOOL
17.1,274,420 AUSTRALIAN, BRISBANE ENTERTAINMENT [ENTRE, BRISBANE. AUSTRALIA 10,041

$14071/$111.75 MAY 6 10,402

FRONTIER TOURING

$1,247,605 TAYLOR SWIFT, ED SHEERAN, BRETT ELDREDGE
$64.50569.50/829.50 QUICKEN LOANS ARENA. CLEVELAND 15,336 THE MESSINA GROUP/AEG LIVE

APRIL 25 SELLOUT

$1,246,491 TAYLOR SWIFT, ED SHEERAN, FLORIDA GEORGIA LINE
$8950/469.50/$2950 KFC RINI CENTER, LOUISVILLE.. 15,135 THE MESSINA GROUP/AEG LIVE

MAY 7 SELLOUT

$1,155,170 TAYLOR SWIFT, ED SHEERAN, FLORIDA GEORGIA LINE
784.502$69.50/$29.50 NATIONWIDE ARENA. COLUMBUS, OHIO 14,767 THE MESSINA GROUP/AEG LIVE

MAYA SELLOUT

$1,132,095 TAYLOR SWIFT, ED SHEERAN, BRETT ELDREDGE
884.50/$692,0/§29-50 TAMPA BAY TIMES FORUM, TAMPA 14,080 THE MESSINA GROUP/AEG LIVE

APRIL 20 SELLOUT

$1,082,042
884.50/$6930/$29.50

TAYLOR SWIFT, ED SHEERAN, BRETT ELDREDGE
BANKERS LIFE FIELDMOUSE. INDIANAPOLIS 13,573 THE MESSINA GROUP/AEG LIVE

APRIL 26 SELLOUT

$1,070,370 THALIA
03032,400 PESOS) AUOITORIO NACIONAL, MEXICO CITY

$114,8/p3 APRIL 26.27
19,30S OCES9,CIE

TWO SELLOUTS

$1,044,930 BRYAN ADAMS, AMY MACDONALD
(BLOWY, AUSTIML/ARI BRISBANE BiTERTAINMENT C..E. BRUME. ALISMALM .095
$34989/8103.03 APRIL 77 8,370

FRONTIER TOURING

$900,042 MARIE-MAI
1909,393 CANADIAN, BELL CENTRE, MONTREAL

89.94/744.04 MAY 4.6 17458

EVEN1,0, PRODUCTIONSI

$0 TIREE SHOWS

0882,175 AEROSMITH, DEAD DAISIES
1$852,145 AUSTRALIAN, BRISBANE ENTERTAINMENT [ENTRE, BRISBANE, AL/STRAIJA 5.869
B206.0013155 MAY 1 0904

MCMANUS ENTERTAINMENT

$845,090 FLEETWOOD MAC
81555175 MONEGAN SUN ARENA, UNCASVILLE. COMM.

APRIL 20 5.5,764844

LIVE RATON

$843,185 MOTHER'S DAY MUSIC FESTIVAL:CHARLIE WILSON, JAHEIM & OTHERS
$95/480/865/845 AllANTIC CITY BOARDWALK HALL. ATLANTIC CITY.N.1 12,547 PLATINUM PRODUCTIONS

MAY11 SELLOUT

$795,446 BRAD PAISLEY, CHRIS YOUNG, LEE BRICE, THE HENNINGSENS
B65/825 FIRST MIDWEST HANK AMPHITHEADIE, TINLEY PARK. ILL. 70409 LIVE HAMA

MAY11 26.000

$771,868 LEONARD COHEN
$2536178/7210250/$71.50 PARAMOUNT THEATRE, OAKLAND, CALIF. 5,792 CONCERTS WEST/AEG LIVE

MARCH 2.3 TWO SELLOUTS

0753,016 SILVIO RODRIGUEZ
1304,92,000 COLON, ESTAINO RICARDO SAPRISSA 7WMA.SAN 105E, COSTA RICA 11,595

$107.59/42,34 APRIL 12 19.000

EVENPROMATER BROTHER

$744,075 LEONARD COHEN
18752.736 CANADIAN) HALIFAX METRO CENTRE, HALIFAX. NOVA SCOTIA

$2S0/$19.511 APRIL 13

8.101

SELLOUT

CONCERTS WESOA EL LIVE

$730,025 LEONARD COHEN
17746,589 CANADIAN, MILE ONE CENRIE,SLIOHN, NEWFOUNDLAND, CANADA 5,5
8252/$49.50 APRIL 20 SELLOUT

CONCERTS WESVAEL LIVE

$708,774 BRAD PAISLEY, CHRIS YOUNG, LEE BRICE, THE HENNINGSENS
$65525 BLIPS. MUSIC CENTER, NOBLESVILLE, IND, 29,006 LIVE NATION

MAY10 SELLOUT

$706,776 ALEJANDRO SANZ
061,525000 COLOR, FSTAINO RICARDO SAPRISSAAVW,SAN0SE, COSTA RICA 10,526
$117.30/82571 APRIL 27 20,000

EVENPRO,WATER BROTHER

$687,157 THE BLACK KEYS, FLAMING LIPS
851.5042930 BRIDGESTONE ARENA, NASHVILLE 14,566

MAY 3 SELLOUT

N52, PRONE PRODUCTIONS, SHERPA

CONCERTS. C3 PRESENTS

$681,238 CARRIE UNDERWOOD, HUNTER HAYES
SPRINT CENTER. KANSAS CITY 11.778

MAY I SELLOUT

$634,461 THE SCRIPT, THE ORIGINAL RUDE BOYS, SINEAD BURGESS
18610863 AUSTRALIAN, BRISBANE ENTERTAINMENT CENTRE. BRISBANE, 2612 FRONTIER TOURING.

883.35 AUSTRALIA, APRIL 9 8,184

$614,223 LEONARD COHEN
1$603,456 CANADIAN) COPPS COLISEUM, HAMILTON, ONTARIO

$252.2543975 APRIL 9 SEL7

6,074 CONCERTS WEST/AEG LIVE

OUT

Elton
And His
'Piano'
Are No.1
Elton John (above) owns
the top ranking with a
multimillion -dollar box-office
gross from his residency at
the Colosseum at Caesars
Palace in Las Vegas. The
spring run of the show, titled

"The Million Dollar Piano,"
featured 13 performances
in April and May at the
4,000 -seat venue, which
is celebrating its 10th
anniversary. With the box-
office stats from the recent
run added to his overall totals
at the Colosseum since the
first show in 2004, his sales
revenue totals $157 million
from 238 performances of
both this production and
his first residency, "The Red
Piano."

John, one of four resident
artists at the Colosseum, is
booked for another 13 -show
run Sept. 18 -Oct. 10, following
Shania Twain, celine Dion
and Rod Stewart. The Vegas
engagement falls in the midst
of John's Rocket Man tour that
began last November with
a five -city leg in Australia
followed by an Asian run
through mid -December. So far
in 2013, the artist has been
on tour in North and South
America playing markets like
Los Angeles, Houston and
Nashville as well as Buenos
Aires and Sao Paulo. A
European leg begins in June.
The tour is booked for the
remainder of the year and set
to wrap in Prague on DeC.18.

--Bob Allen

Data for week of 05.25.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data (3)



CO DA
This week we look at three weeks' worth of data,
highlighting top % gainers of the week that also
gained during the previous two weeks.

KEY TO GENRE
DANCE/ELECTRONIC
RAP
ROCK
POP
R&B
COUNTRY

HOW TO READ THIS GRAPHIC

PERCENTAGE
CHANGE THIS
WEEK

PERCENTAGE
CHANGE ONE
WEEK AGO

PERCENTAGE
CHANGE TWO
WEEKS AGO -11

O
JAKE OWEN
This week: 72 (29,000)
Last week: 72 (27,000)
2 weeks ago( (26,000)
With country radio the
traditional driver of the
genre's hits, this song's steady
sales ascent mirrors its
measured radio progression.
hedges 13-11 on Country
Airplay (up 8% to 25 million in
audience), as Owen looks to
extend his active streak of No.
is to four on the ranking.

CLARITY

ledd teat. Foxes

46.6%

IMAGINE DRAGONS
This week: 41 (44,000)
Last week: -(26,000)
2 weeks ago: -(24,000)
As "Radioactive" tops
Alternative for a 13th week
and bounds 28-23 on the
Mainstream Top 40 airplay
tally, alternative radio is
welcoming new single
"Demons," which bullets
at No. 22 on Alternative.
"Demons" also re-enters
Streaming Songs at No. 45
after a three-month break.

This Week's Trend Report:

Biggest Hot Digital
Songs Movers

ROBIN THICKE
This week:23 (68,000)
Last week: 30 (52,000)
2 weeks ago:49 (39,000)
After debuting in March with
13,000 downloads, the song
has been a model of growth,
steadily increasing in sales
every week. With 246,000
sold to date, it's already
Thickeb fourth -biggest
seller. This week, the song
concurrently rises 38-31 on
the Rhythmic airplay chart.

DEMONS
Imagine Dragon,

-66.5%

O
LITTLE MIX
This week:60 (33,000)
Last week: 75 (26,000)
2 weeks ago: - (24,000)
The song, which first got
traction as a video for
purchase in the iTunes store
late last year, is breaking
through to the mainstream.
As top 40 radio started
picking up the track in recent
weeks, its sales gained, too.
This week, the cut bullets at
No.26 on Mainstream Top 40.

ARIANA GRANDE
FEATURING MAC MILLER
This week: 16 (84,000)
Last week: 15 (80,000)
2 weeks ago:23 (70,000)
After an explosive debut
(219,000 in March), the song
slipped in its second and
third weeks with declines.
Since then, it's been steadily
climbing, as pop radio
embraced the track (19-16 on
Mainstream Top 40).

[copyright 2013 by orometneusoiobal Media, LI.C. All rights reserved. No parr of this publication may be reprorlured,rtored in any retrieval system or transmilted,In any formor by any means, electronic, mechanical, photocopying. recording or otherwise, without the prior written permissionottneoubilsher.sitTerwoo
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