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Word around the neighborhood is that your vehicle is not what it used to be. It's okay,
it happens to all of us sooner or later. The good news is, for a limited time, your
neighbors at First Entertainment Credit Union have auto loan rates as low as 1.49%
APR. Rates this low don’t come around every day. And they won't last forever either.
So don't delay — put a new car in your driveway today.

* Apply online 24/7 * New, used or refinance
* Rates as low as 1.49% APR * 100% financing available

Visit www.firstent.org/gnome, e STENTERTAINMENT
call 888.800.3328 or stop by a m=mmm CREDITUNION

branch to apply. An Alternative Way to Banky,

*APR = Annual Percentage Rate. 1.49% APR is the preferred rate for new vehicles up to 48 months at a monthly payment of approximately $21.48 per $1,000 borrowed. Additional rafes, starting as low
as 1.95% APR, and terms may apply, call 888.800.3328 for defails. Rate of 1.49% APR is also the preferred rate for used (maximum age 6 years old) vehicles up fo 48 months of @ monthly payment of
approximately $21.48 per $1,000 borrowed. Amount financed moy not exceed the MSRP or 110% of the high Kelley Blue Book NADA value for new (100% for used), including fox, license, GAP Insurance and
Mechonical Breakdown Protfection. Rates are subject fo change without nofice. No additional discounts may be applied to these rates. All loans subject to credit approval. Existing First Enterfainment auta loans may
not be refinanced under the terms of this offer. Offer expires June 30, 2013, & 2013 Firs! Enferfainment Credit Union / Redbeard

Everyone is eligible to join. 888.800.3328 * www.firstent.org
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Placing A Smart Bet

Nettwerk Music Group has raised more than $10
million for expansion. It’s the latest sign investors
are warming up to music again

By Glenn Peoples

TOP

nimproving global music market is giving
investors reason to look at music companies.
While major deals will get done in any climate,
the recorded-music market’s recovery and

the cooling of the music publishing market
are making independent music companies attractive, too.

9 Nettwerk Music Group has just raised $10.3 million

in equity growth financing from private equity firm

HBC Investments, previous investor Beedie Capital and
Nettwerk’s four founding partners, Terry McBride, Ric
Arboit, Dan Fraser and Mark Jowett. Nettwerk encompasses
arecord label, artist and producer management firms and
music publishing company. § “The bottom line is the music
business is growing,” Nettwerk CEO McBride says.
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Nettwerk
CEOTerry
McBride
(right) and
Family of
the Year

That growth hasn't yet reached the
world’s largest markets, however. In
2012, U.S. recorded-music revenue
was down 0.5% while the U.K. market
dropped 5.8% and Germany’s sank
4.6%, according to IFPI. But McBride
points out that small markets that were
the earliest to adopt forward-thinking
business models are windows into
the future of other markets. Sweden’s
recorded-music market rose 18.7% last
year, and Norway's jumped 6.7%.
McBride argues music has a better
story than in years past. The models—
embodied by such services as Spotify,
WiMP and Deezer—that drive growing
markets are creating a better environ-
ment for investors by reducing a lot of
the uncertainty that existed during the
last decade. “You're going to see piracy
go away and you’ll see the value of in-
tellectual property go up,” he says.

Nettwerk plans to use the funding to
sign artists, continue developing artists
and acquire catalogs. While Beedie’s
previous investment in Nettwerk al-
lowed the company to build its pub-
lishing portfolio, Nettwerk had been
focused on acquiring individual artist
catalogs in more recent years. In addi-
tion to managing Grammy Award win-
ner fun., Nettwerk has current hits by
Passenger and Wanting and a budding
breakout band in Family of the Year.

“Investors always want a certain level
of predictability,” American Assn. of
Independent Music president Rich Ben-
gloff says. He points out that investors
would pay five- to six-times earnings
before interest, taxes, depreciation and
amortization when revenue was falling,
but the multiple could rise to 10-times
EBITDA when revenue improves.
“They don’t care if money comes from
sales, streams, Internet radio, [as long
as| it’s predictable.”

In another sign of a warming mar-
ket, in March an investor group led
by Wood Creek Capital, an affiliate
of MassMutual Financial Group, paid
between $115 million and $125 mil-
lion to acquire Concord Music Group
from Village Roadshow Entertainment
Group. Wood Creek also has a major-
ity stake in Bicycle Music Group and
Verese Sarabande.

Publishing was a popular investment
even through the turbulent 'oos be-
cause of the more predictable revenue
flows, although not all investors made
good bets. Today’s smart money cer-
tainly believes in music publishing as
an institutional-grade investment, Bi-
cycle Music Group CEO Roger Miller
says. Bicycle invests in music assets
like pension funds and insurance com-
panies on behalf of its institutional cli-
ents. But Miller adds the certainty in
today’s publishing market is the result
of “the players in the space that had
more money than brains” leaving the
market. “There’s been some creative
destruction, and now I think people in
the business are more disciplined.”

The market for masters has always
been less predictable than publish-
ing. Some investors made bad invest-
ments in masters, paid “frothy prices”
or bought into newer music that didn’t
perform well because the recorded-
music industry hadn’t yet reached its
bottom. As a result, some investors
were kept on the sidelines. @




A Tale Of
Two Rulings

A copyright ruling in Universal v.
Grooveshark contradicts a 2011
decision in Capitol v. MP3Tunes

By Alex Pham

ecent rulings on two major copyright cases have
put the Digital Millennium Copyright Act (DMCA)
back into the spotlight—each having very different,
and potentially significant, consequences for me-
dia platforms and rights holders.

The first is Universal Music Group v. Escape Media Group,
operator of the Grooveshark streaming music service. This
decision, issued April 23 by a panel of five New York State Su-
preme Court judges in favor of UMG, directly contradicts a
2011 ruling in another case, Capitol Records v. MP3Tunes, by
a U.S. District Court. In other words, two courts have come
to opposite conclusions on a key provision in the DMCA—one
that could precipitate a legislative battle royale over what Con-

gress meant when it created its copyright laws and possibly un-
dermine the “safe harbor” provisions that many Internet companies rely on to operate.

In the Grooveshark case, the key question is whether the DMCA's safe harbor provisions also apply to
sound recordings made prior to 1972. Under those provisions, Internet companies aren’t held liable as
long as they meet certain criteria, such as taking down infringing content when asked to by rights holders.

If the federal court in the Capitol Records case is correct and the answer is “yes,” then Grooveshark,
SoundCloud, YouTube, Vimeo, Facebook and other companies that host user-uploaded content are safe.

Music startups. The
rulings in the Grooveshark
and Capitol cases

could increase legal
uncertainties around
business models that host
user-uploaded content
PublicKnowledge and

the Electronic Frontier
Foundation believe this
could have a chilling effect
on innaovation

Labels. The Grooveshark

ruling potentially creates
an additional avenue to
fight piracy, but only for
pre-1972 recordings
Instead of having to
request a take-down
notice, a rights holder
can just sue. The Viacom
decision, however, puts
the burden of proof an
labels to issue take-down
notices before suing.

ILLUSTRATION BY JACOB THOMAS

If not, as the state court in New York decided in the Grooveshark case, then
these companies may be exposed to new liability.

“It places the burden on the service provider to police its servers and re-
move pre-1972 sound recordings, or face liability for copyright infringe-
ment,” says Lawrence Iser, a copyright attorney with Kinsella Weitzman
Iser Kump & Aldisert. “Copyright owners no longer have the obligation to
notify the service provider. Instead, they can simply file suit.”

This is worrisome, not just for Grooveshark, which vowed to appeal the
decision and lobby federal lawmakers for clarification—at least as long as
the struggling startup can foot its legal bills.

“The point of the DMCA was to create a world where third-party service
providers don’t have to police their servers,” Electronic Frontier Founda-
tion staff attorney Julie Samuels says. “The Grooveshark ruling flips that on
its head and creates a situation where hthat world is obliterated. That is very
dangerous for [Internet service providers].”

For media platforms that don’t host user-uploaded content, the Groove-
shark decision could cause them to weigh the benefits of that type of social
interaction with the uncertain legal liabilities it could trigger.

Public Knowledge VP of legal affairs Sherwin Siy says the case potentially
gives rights holders an “end run” around the DMCA. “It suggests that there’s
aroute to liability that goes around the DMCA, which has served people well
in many ways by letting a lot of people conduct business on the Internet.”

For companies like Google, which has secured broad licenses from all the
major labels and many of the larger independent labels, this might not matter
much. For companies that don’t have licenses, including some cloud storage
services and social networks that host content from its users, not having the
DCMA to fall back on could significantly increase their liability risks.

The second ruling in the Viacom case was less favorable to rights hold-
ers. There, the question was whether YouTube had willfully ignored the fact
that there was infringing content on its site. The latest decision, by U.S. Dis-
trict Court Judge Louis Stanton, concluded that even if YouTube did turn a
blind eye, that “does not itself forfeit the [DMCA] safe harbor,” he wrote,
dismissing Viacom’s allegations. “To forfeit that, the provider must influ-
ence or participate in the infringement.” Viacom is appealing. @

LaurynHill
leaving court
in Newark,
N.J., on

April 22

FUSE
TEAMS
WITH
TWITTER,
TRIDENT
Fuse, Twitter
and Trident gum have teamed
fora new nightly TV program
based on music trends. The
program, “Trending 10,"

will comb the influential
microblogging site for the
day’s 10 most talked-about
music stories. Fuse is using a
proprietary algorithm called
“Heat Tracker” to spot the
trends, with Trident serving as
principle sponsor. Daily and
weekly segments will feature
Trident branding.

LAURYN
HILL'S
PENDING
SENTENCE
Hill's
sentencing
for her 2012 tax evasion
charge has been delayed
U.S. federal judge Madeline
Cox Arleo postponed the
sentencing, giving the elusive
singer/songwriter/producer
more time to pay restitution
on an estimated $1 million
in back taxes. Hill had
promised to pay $554,000
by the sentencing date, but
has so far paid just $50,000.
The former Fugees singer
is said to have signed a new
recording contract with Sony
Music in addition to taking
outaloanin order to make
good on the debt.
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COPYRIGHT
ONTHE
DOCKET
Congress has
launched a
new review
of U.S. copyright law, the first
step toward updating some
arcane intellectual property
statutes for the digital age. The
House Judiciary Committee
will hold hearings on copyright
law in the coming months.
Issues including performance
rights for sound recordings, the
Digital Millennium Copyright
Actand orphan works are all
expected to be on the table,
but what, if any, outcomes may
resultare far from clear.

GIBSON
VENUETO
CLOSE
Gibson
Amphitheatre,
the iconic
6,000-seat venue in
Universal City, Calif., will
shutter in September. Live
Nation, which operates

the venue under lease

from NBCUniversal, has
relinquished the space to
make room for NBCU's
forthcoming Harry Potter
theme park. Originally
opened as Universal
Amphitheatre in 1972, the
venue has hosted such acts
as Bob Marley, Johnny Cash,
Miles Davis, Bob Dylan, David
Bowie and Madonna.

I
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Nick Raphael,
president

of Universal
imprint
London
Records, has
been named
president

of Capitol
Records UK.,
reporting to
Universal
Music UK.
chairman/
CEO David
Joseph.
London
senior VP

of A&R Jo
Charrington
and head of
marketing
Tom Paul will
join Raphael
in the new
setup.
Further
appointments
will be made
inthe coming
weeks.

How Teens
Fuel Future
Digital
Consumption

The increasing democratization
of devices and media platforms
is turning kids into their own
tastemakers earlier in life

By Alex Pham

nderstanding the minds of teenagers has

been a vexing occupation for adults since

the dawn of humanity. Nielsen is among

the latest to peer into the fog of adoles-

cence to find clues about what tools teens
use to find digital entertainment and how those choic-
es will shape their spending for decades to come.

What did Nielsen find? First, they prefer smart-
phones and tablets. U.S. households with teens
are acquiring such devices at a faster rate than any
other gadget. Second, they spend more time watch-
ing videos on their mobile devices than any other
group—seven hours and 48 minutes per month,
compared with five hours and 20 minutes for adults
aged 25-34. Third, as teens leave home, they tend to
rely more on their laptops for entertainment.

Kids and teens like mobile devices because they
can privately select and discover their own enter-
tainment rather than having to vie for the remote
with siblings or face censure from parents. The re-
sult: “Parents don't have as much control as they
used to over what their kids are watching or listen-
ing to,” says David Bakula, Nielsen senior VP of cli-
ent development and insights. “The age at which
kids move away from listening to whatever their
parents choose for them toward listening to their
own stuffis getting younger and younger, and that’s
primarily because of these devices.”

For entertainment companies, finding ways to get in
the path of teens’ self-directed discovery becomes cru-
cial to shaping their future entertainment preferences
and tastes. For example, older teens and young adults
aged 18-34 are 42% more likely than the average U.S.
adult tolisten to streaming, on-demand music. They’re
also 15% less likely to use AM/FM radio, but 73% more
likely to use online radio as their primary music source.

“We know that teens are consuming music through
streaming services, with YouTube being their main
point of consumption for music,” Bakula says.

Mobile apps, like Twitter’s recently released #mu-
sic (see story, page 12), are also playing a bigger role
in helping people discover new music by looking into
their existing music libraries and recommending sim-
ilar artists. Whether teens use or pay attention to such
apps, or whether they rely more on word-of-mouth
from their all-important peers, remains to be seen. @

° BILLBOARD | MAY 4, 2013

5
Or

I
42%
MORE LIKELY TO

LISTEN TO STREAMING
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Inthe April
27 issue,an
itemin the
Road Work
column
misstated
the booking
agency
responsible
for Lil
Wayne's
upcoming
America’s
Most
Wanted
run. The
tour will be
produced by
Live Nation/
Haymon
Ventures
and overseen
by SEFG's
Shawn
Geeand
Blueprint
Group's
Cortez
Bryant

and Gee
Roberson

Breaking
Records

Music supervisor Adam Joseph
teams with Sony’s RED to launch
Record Breaker Music to support
synch music artists

By Andrew Hampp

When veteran producer David Kahne (Regina Spektor,
Paul McCartney, Kelly Clarkson) was leaving his A&R
position at Columbia Records in the mid-"90s, more
than 200 artists were on the label’s roster. Not only are
there less than half as many acts on Columbia today,
many of the bands that would’ve signed with a major
label for support have carved out sustainable careers
on their own funded primarily by touring and synch li-
censes, a growing trend that appealed to Kahne.

“I'm working with three artists right now who—
they’re not wealthy—have homes and do all kinds of
good stuff yet none of them are signed,” he says. “They
come in with big budgets for their records, like six fig-
ures, and look at licensing in a different way. If they can
do a song and get some synchs on it, they don’t care.”

Five upcoming artists Kahne’s been working with
are at the helm of a new label services venture, Record
Breaker Music, conceived and owned by music supervi-
sor Adam Joseph of Face the Music and distributed by
Sony’s RED. Initial Record Breaker releases include
singles and music videos from signings Basic Vacation,

James McCartney, Miss Stylie, Josh Moran and the Ivo-
rys with the primary purpose of getting the songs placed
in commercials. The artists keep all the rights to the mu-
sic and have the option to sign with a label at any time.

Although unsigned and independent bands have
been licensing their music for national commercials for
years, Record Breaker seeks to give its acts more of a vi-
sual identity that many artists lack by the time they’ve
booked their first synch. “We want brands to feel like
they have someone to base the campaign around,” Jo-
seph says. “It’s really about the artist’s background and
having a deep-rooted sense that there’s a foundation
for them going forward.”

The artists’ genres range from indie pop (Basic Vaca-
tion) to '7os rock (the Ivorys) to EDM rap (Miss Stylie),
with singer/songwriters Moran and McCartney lend-
ing some of their more pop-leaning cuts to the label as
well. Joseph and Kahne will then even suggest potential
brand clients for certain songs once they’ve been sub-

mitted. “We can say, ‘Hey, that’s perfect for what we’ve
done for AmEX, or fashion or whomever.’ It helps focus
our pitch and who we’re targeting,” Joseph says.

The revenue potential is significant for new acts
looking to score synchs—a national campaign that airs
from six to 12 months can net an upcoming act and
its publisher anywhere from $10,000 on the low end
to $200,000 on the high end, according to several
synch sources, depending on whether the master file
is licensed and the number of platforms it airs. In the
past year alone, up-and-coming acts like fun., the Lu-
mineers and Alex Clare have scored top 10 hits launch-
ing off their songs’ use in TV ads, driving a trend away
from licensing iconic, superstar acts in the process.
That in turn may explain why synch revenue was down
in 2012 (a 3% decrease to $191 million, according to the
RIAA) even as volume of popular music licenses ap-
peared to be up. Globally, however, synch revenue was
up 2% to $337 million, according to IFPL. @

An Award-
Winning
Night

Don Omar, Jenni Rivera are the
top winners at Billboard’s Latin

Music Awards
By Leila Cobo

Don Omar, an artist who in the past few years has
been defined by his hit singles, and Jenni Rivera, an
artist whose chart success was driven by album sales,
were the top winners at the 2013 Billboard Latin Mu-
sic Awards, presented by State Farm. Don Omar, who
performed his current hit, “Zumba,” had garnered 18
finalist nods—tying a record set by Tito “El Bambino”
in 2010—and took home 10 of those awards. They in-
cluded songs artist of the year; male and airplay song
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of the year for “Dutty Love,” featuring Natty Natasha;
and streaming artist of the year.

Rivera, who was a strong chart presence before her
death last December, experienced a sales spike in the
wake of her passing and won six awards, including re-
gional Mexican album of the year for La Gran Sefiora
(released the week after her death) and artist of the
year. Prince Royce, the young urban/bachata singer
who has dominated the charts since his debut in 2011,
won four awards, including albums artist of the year,
male. Romeo Santos, Shakira and La Arrolladora Ban-
da el Limon de René Camacho won three awards each,
as did Natasha.

3BallMTY, the DJ collective from Mexico that popu-
larized the “tribal guarachero” movement, won artist
of the year, new while the joint bill of Enrique Iglesias
and Jennifer Lopez won tour of the year.

This year’s awards, broadcast live on Telemundo from
the BankUnited Center in Miami, featured a series of pre-
miere performances, including Carlos Vives with Michel
Tel6 (who won song of the year for his global hit “Ai Se Eu
Te Pego”), Marc Anthony debuting his new single and
Santos and Juan Luis Guerra performing “Frio Frio.”

The awards themselves reflected a more diverse musi-
cal offering than the past two years. While uptempo dance
fare and bachata still dominate Latin music, there were
glimpses of new artists and different genres among the

finalists, including classical crossover trio Il Volo, which
performed an homage to Mexican crooner José José, who
received Billboard’s Lifetime Achievement Award.

Mexican rock band Mand, which won albums artist
of the year, duo or group, and Latin pop albums art-
ist of the year, duo or group, also received Billboard’s
Spirit of Hope Award for the philanthropic work of the
group’s Selva Negra Foundation, which has worked on
environmental causes for nearly 20 years.

Label and publisher awards were handed out dur-
ing the Billboard Bash, which took place April 23 at the
Cameo Theatre. Universal Music Latin Entertainment
swept with seven awards, including Latin airplay and
top Latin albums label of the year, while Sony Music
Latin took home five, including Latin pop airplay al-
bum and imprint of the year.

Inaddition, UMLE imprint Machete won Latin rhythm
airplay and Latin rhythm albums label of the year. Re-
gional Mexican label Disa won Latin airplay imprint and
regional Mexican airplay imprint of the year, and Fonovi-
sa won regional Mexican albums and top Latin albums
imprint of the year. Indie Top Stop Music picked up the
award for tropical songs airplay imprint of the year.

The Billboard Latin Music Awards honor the most
popular albums, songs and performers in Latin music, as
determined by the actual sales, radio airplay, streaming
and social data that informs Billboard’s weekly charts. @

Thelvorys
areamong
thefirstacts
working
with Record
Breaker
Music



David Angelo
photographed
atDavid &
Goliath's
offices in El
Segundo,
Calif.
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David Angelo
Founder,
David & Goliath

David Angelo founded boutique ad agency David &
Goliath with an indie-label philosophy: “Take on big
marketing challenges not by swinging blindly into the
fray, but by being smart, nimble, focused and brave.”
The 12-year-old company, based in El Segundo, Ca-
lif.,, has made music a focal part of brands’ strategy—
most notably Kia Motors, D&G’s founding client
whose dancing hamsters have helped make hits out of
LMFAQ’s “Party Rock Anthem” and Ivan Gough’s “In
My Mind (Axwell Remix)” as well as help Black Sheep’s
’90s hip-hop hit “The Choice Is Yours (Revisited)” ex- |
perience a resurgence after appearing in a 2010 spot. o

I like to start my day with a breakfast of steel-cut '
oatmeal and an apple. B

® I drafted an outline for my meeting with the Los

Angeles Clippers’ Blake Griffin. He's one of the main

guys that Kia signed to help promote the Optima, and
has recently been seen in a series of time-travel spots that use
iconic songs from his past like OMC's “How Bizarre,” Eiffel 65's
“Blue (Da Ba Deg)” and Sean Paul's “Gimme the Light.”

I jumped into my Kia Optima—yes, | do drive a Kia—
and headed to the office. | like to listen to New Radicals’

“You Get What You Give"—it really prepares me for work.

I have my daily conference call with three of my CEO
9;20 friends—| call them my three amigos. One works in New
York at a big postproduction company, another lives here
and runs a digital company, and the other is a director/writer/
producer whom I've known since my first day in the business.
You don't have too many people you can talk to when you're a
CEO, but these guys are like my sages. We're constantly trying to
inspire each other and help each other through our challenges.

Rehearsal for my presentation for ThinkLA, an ad club

in Los Angeles.

Over tothe L.A. Clippers facility, where | met the

president of the Clippers and the coach. Then a one-

hour brainstorming session with Blake Griffin for the
upcoming campaign. One of the questions | asked him was, “If
you had a theme song for your life, what it would be?” It's going
to give away the campaign if | tell you, but | think that will help
shape the direction we head

Met with our creative to discuss Powerball rough cuts

The lottery is one of our clients, and we just launched

new Powerball work a week ago that features a new,
choral take on “California Dreamin".”

Checked in with Colin Jeffrey, our executive creative

director, to discuss music options for the next Kia Soul

hamsters spot. Kia always has to be a challenger brand,
sowhen it comes to music the goal is to either rediscover a piece

that's relevant to that target or find a new song that hasn't come
out yet. —Andrew Hampp
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The Deal

Big Machine,
Dr. Luke Write
Together

WHAT: Lukasz “Dr. Luke” Gottwald’s Prescription Songs, based
in Los Angeles, and Scott Borchetta’s Big Machine Music in Nash-
ville struck a joint-venture publishing deal in mid-April to connect
songwriters from both teams with each other. Their first signing is
RaeLynn, a country singer working on her debut for Big Machine,
who will be working with writers from the two teams. These are two
heavyweights aligning here. Prescription Songs was just named in-
dependent publisher of the year at ASCAP’s Pop Awards, and last
year, Dr. Luke was Billboard’s No. 1 Hot 100 songwriter and pro-
ducer of the year. Big Machine Label Group, home to Taylor Swift,
Republic Nashville and Valory Music, expanded 10 months ago with
the launch of a music publishing operation. Dr. Luke, whose song-
writing success began with “Since U Been Gone” for Kelly Clark-
son, is working with Katy Perry, a Prescription Songs writer, on her
follow-up to the smash Teenage Dream.

WHY: Both Dr. Luke and Borchetta see this as a chance to en-
hance the amount of artist development they do with writers.

“We're both interested in expanding our companies and we love de-
veloping writers,” Dr. Luke says. Borchetta adds: “It’s about iden-
tifying young talent and providing the arena for those artists to do
their best work.” Creating a direct link between Nashville and Los
Angeles allows their two rosters to work outside of the genres with
which they’re most associated: country and beat-heavy pop.

WHO: Big Machine Music VP Mike Molinar and Prescription
Songs GM Beka Tischker will oversee day-to-day management of
the songwriters and artists. Big Machine has about 10 songwriters
including Justin Moore, Dustin Lynch, Greg Bates and Raul Malo,
and the Prescription roster, led by Perry, Ke$ha, Bonnie McKee and
Benny Blanco, is nearly 40-strong. “Together, we can offer an op-
portunity that we couldn’t apart,” Dr. Luke says. “It’s an opportunity
I don’t think anyone else could offer.”

IF: Looking at the increase in collaborations among country, pop
and hip-hop artists puts Prescription Songs and Big Machine in the
driver’s seat for future projects that resemble current hits like Flor-
ida Georgia Line’s “Cruise” featuring Nelly. In addition, it provides
Big Machine artists with access to the sorts of songs Swift is having
hits with for Big Machine; two of her singles with Max Martin and
Shellback are in the top 40 on the Billboard Hot 100. As more acts
emerge from Nashville who see a future outside or beyond the coun-
try genre, the agreement opens the door for opportunities to work
with specialists from the other side of the spectrum. “You're seeing
alot more experimentation already,” Dr. Luke says. “I know a lot of
writers who really enjoy going to Nashville, but maybe they’re not
writing with the right people. Now they will.” —Phil Gallo

Creating a direct link between Nashville and
Los Angeles will allow the two rosters to work
outside of the genres with which they're most
associated: country and beat-heavy pop.

Songwriting. Big Machine's
Borchetta says great

Nashville. Big Machine has
been bullish on bringing in
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songwriters like Raul Malo
don't consider genre when they
write—but publishers do. Each
side should bring a wealth of
knowledge to the table that
the other, generally speaking,
doesn't possess, and the
minute there's a hit, expect to
see other similar deals made.

outsiders as producers and
songwriters, most recently
with Taylor Swift and Florida
GeorgiaLine. The new
arrangement creates a link
to Nashville for the nearly 40
writers in Dr. Luke's camp
that would be tough for an
individual writer to establish.

Hollywood. A team of
Prescription writers and
producers, including Dr. Luke,
created "Ooh La La" for Britney
Spears that will roll during the
end credits of Sony Pictures’
“Smurfs 2.” Seeing as how

studios embrace the story-songs

Nashville writers specialize in,
films would be a natural fit for
genre-neutral music,

ILLUSTRATION BY BRIAN STAUFFER
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JF 429 RECORDS

BIG MACHINE BY THE NUMBERS

Number of Billboard Hot 100 hits
from Prescription Songs between
April 2011 and April 2013.

11

Number of songs from Big
Machine Music, launched last June,
to reach the country chart’s top 40.

EXECUTIVE TURNTABLE

Larry Shapiro
photographed
atFullscreen’s
officesin
Culver City,
Calif.

DIGITAL

Fullscreen, an independent YouTube network that
boasts more than 10,000 channels and 150 million
subscribers, appoints Larry Shapiro head of talent.
Based in Los Angeles, Shapiro will lead the compa-
ny’s talent department, which manages such You-

Tube content creators as comedian Miranda Sings,
filmmaker Devin Super Tramp and musicians Lind-
sey Stirling, Tyler Ward and Sam Tsui. “My job is to
help the artists and creatives within our network ex-
pand their businesses on the YouTube platform, as
well as creating new business opportunities for them
in other forms of entertainment,” says Shapiro, who
was an agent at Creative Artists Agency, where
he established the talent firm’s videogame depart-
ment. “I look at YouTube as this amazing platform
that has the heart and mind of the youth today, much
like MTV did back in the ’80s.” Shapiro replaces for-
mer Fullscreen head of talent Sami Kreigstein,
who’s been named VP of talent integrations.

RECORD COMPANIES
Universal Music Group in London names Hayley
Lloyd VP of global digital accounts. She was director.
Capitol Music Group appoints Robbie McIntosh
executive VP of international. He owned and ran
marketing and artist management company RMC
International.
Maybach Music Group names Kendell “Young
Sav” Freeman VP. He was mixshow manager at Def
Jam Records.

PUBLISHING

SESAC names Glen Phillips associate director of writ-
er/publisher relations. He founded licensing company
Track Record Licensing.

RELATED FIELDS
Schure Media Group appoints Edwin Banacia VP of
media. He was senior director of media at Sony Music
Entertainment.

—Mitchell Peters, exec@billboard.com

Further Dealings

Univision Communications announced the launch
of the Uforia music service and upgraded radio app
focused on content curation with deep Latin genres.
The announcement was made by Univision Radio
president Jose Valle and executive VP of content and
entertainment Evan Harrison. “Univision Communi-
cations is committed to continuing our legacy of bring-
ing the most cutting-edge entertainment to Hispanic
America,” Valle said in a statement. “By leveraging the
size and scale of the company’s media platforms, we
provide an unparalleled promotional platform for es-
tablished and emerging artists while transforming the
digital music experience for our audiences.” On April
26, Univision Radio premiered Marc Anthony’s new
salsa single, “Vivir Mi Vida.” The debut was promoted
by Univision’s social media properties as well as local
and national digital extensions. Univision Radio has
also hosted multiplatform debuts of singles from other
artists including Vicente Fernandez, Carlos Vives,
Juan Luis Guerra and Wisin y Yandel . . . A federal
judge postponed Lauryn Hill's tax evasion sentencing
on April 22, but not before scolding the eight-time Gram-
my Award-winning singer for reneging on a promise to
make restitution by now. Hill pleaded guilty last year

LARRY SHAPIRO PHOTOGRAPH BY BEN CLARK

to not paying federal taxes on $1.8 million earned from

2005 to 2007. At that time, her attorney said she would

pay restitution by the time of her sentencing. It was re-
vealed April 22 in court that Hill has paid $50,000 of a

total of $554,000. U.S. Magistrate Judge Madeline Cox

Arleo criticized the artist for relying on the promise of a

recording contract to pay the tax bill. “This is not some-
one who stands before the court penniless,” Arleo said

to Hill attorney Nathan Hochman. “This s a criminal

matter. Actions speak louder than words, and there has

been no effort here to pay these taxes.” ... Lady Ante-
bellum will partner with Citi in a record release show

for the group’s new album, Golden, at the McKittrick

Hotel in New York on May 7. The hotel is the home of
theater group Punchdrunk’s immersive play “Sleep No

More.” In a deal brokered by Daniel Miller at Lady A
management company Borman Entertainment, and

MAC Presents on behalf of Citi, the intimate show will

be presented by Citi, with tickets available for purchase

exclusively through Citi’s Private Pass entertainment
access program. Citi card members can purchase up to

two tickets on CitiPrivatePass.com. A limited number
of tickets will be available, and all event attendees will

receive a CD copy of Golden.

Billboard's

40 Under 40
report will
recognize
executives
who are driving
our business
forward
Readers

may submit
nominations
through May
10 at Billboard.
biz/40under40.

Number of Prescription
Songs titles to receive an
ASCAP Pop Award in April.

GOOD

Works

BottleRock’s Gift

The inaugural BottleRock Festival, to be held
May 9-12 in California’s Napa Valley, has an
impressive lineup for a first-time event, including
the Black Keys, Kings of Leon, Zac Brown Band
and Edward Sharpe & the Magnetic Zeros. Plus, a
partnership with eBay Celebrity and eBay Giving
Works is helping bring memorabilia and exclu-
sive experiences with those acts to attendees and
music fans across the globe.

A two-part online auction launched April 15
and continues through May 8, with 100% of the
proceeds going to 20 different community non-
profits that help raise autism awareness. EBay
has been increasing its music presence in recent
years, with the Grammy Awards and Bonnaroo
festival among its other auction partners, and
was looking for a way to showcase the eBay Mo-
bile platform through another music event.

“We were able to make what was originally
intended as a silent auction into a global auc-
tion that connects people at the festival, and
also people outside of it,” eBay chief marketing
officer Richelle Parham says. “This shows the
power of eBay as a global platform that brings a
greater level of exposure not only to the festival
but to the cause.”

The auction’s first wave featured signed artist
memorabilia and meet-and-greets. The second
wave begins May 8 and will include unique auc-
tion items direct from acts during the festival,
with an additional on-site auction programmed
by eBay Giving Works. Among the artist-selected
items will be signed harmonicas and other mem-
orabilia from Blues Traveler. Drummer Brendan
Hill teases that backstage pass holders may also
get to witness some priceless reunions, too.

“You never know what’s going to happen with
different groups getting together that haven't
seen you in so long,” Hill says. “There’s going to
be so many killer musicians there—we shared a
bill with the Black Crowes in '96; Erin O'Hara is a
friend of ours. I'm sure there’s going to be a lot of
magical moments.” —Andrew Hampp

(far right)
nticipates (‘

gic

BottleRock.
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Think Tank

Vevo’s Stop
And Go

With its sales chief out and
margins slim, the video service
heads toits
second upfront
presentation
thinking about life
beyond YouTube

The surprise exit of Vevo sales chief David Kohl, who
had been there since 2009, is a big cause for concern
among advertisers and music industry partners who
worry about disruption to a business whose primary
revenue source is advertising. In the interim, Vevo
CEO Rio Caraeff has taken on all key sales decisions
and has appointed recruitment firm Spencer Stuart to
find a chief revenue officer for the video company.

Vevo's advertising is fairly stable with average
CPM (cost per thousand) rates of $25-$35, which is in
line with forecasts by Credit Suisse for 2013 that ex-
pect premium online ads to cost $32.60. It generated
nearly $300 million in revenue in 2012, according to a
Wall Street Journal report.

But the crux of Vevo’s challenges is its razor-thin
operating margins, given its high content and distri-
bution costs. About half of every dollar it brings in
goes torights owners, while 30 cents goes to YouTube,
its primary distributor. What’s left has to cover the re-
maining costs. Some see that as unsustainable, and
why Vevo has yet to turn a profit. But Caraeff sees it
as an opportunity to develop the brand for life beyond
YouTube, particularly on new platforms like online
TV services Xbox, Roku and Apple TV. This need to
explore life beyond YouTube is what led to protracted
discussions with other potential partners, including
Facebook. But according to sources, Vevo is sticking

John
Legend
(second
from left)
with Vevo's
David Kohl,
Rio Caraeff
and Michael
Cerda (from
left) at the
company's
NewFront
eventin New
York on April
25,2012
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with YouTube because it believes that at this stage in
its development, it still needs the scalability the plat-
form provides, even at the expense of better margins
in the short term.

Vevo has also had advanced talks with cable/
satellite partners, which on the face of it sounds
foolhardy, given that media giant Viacom, owner of
MTYV, has realized the economics of music video TV
isn’t the best business to focus on. But Vevo believes
that having the rights to on-demand music video on
Vevo's scale is of great value to cable operators that
are prepared to work out a kind of quid pro quo deal
for exclusive on-demand content. Vevo might not
get paid any carriage fees, but it won’t be charged
reverse carriage fees either if these deals come to
fruition. If they pitch it right, it would open the door
to new cable TV brand sponsorship and advertising
revenue streams.

Finally, we shouldn’t overlook the option Vevo has
to introduce a paid subscription for users who'd rath-
er not watch a 30-second ad in order to view a three-
minute video. Caraeff, who has publicly hinted at it
in the past, declines to comment on specifics but it is
certainly being considered. “There’s no bigger busi-
ness than advertising for the foreseeable future,” he
says. “Subscription is a viable complement.”

To make that work, Vevo would need not just pre-
mium videos but compelling original content. It is
spending around $10 million this year to develop
such programming—not music videos or concert
footage, but original shows that would work well in
its linear TV format online.

The startup is in the middle of a funding round
with interested parties reported to include YouTube
and Guggenheim Partners, owner of Billboard parent
Prometheus Global Media. The new funds will also
be focused on programming and international expan-
sion as a stand-alone brand.

All this in the run-up to the second year of Vevo's
advertising upfronts, aka Newfronts, on May 2. When
Caraeff steps onstage, advertisers and music industry
insiders will be looking to hear more from a brand
that is on course to represent much more than being
YouTube’s music video channel—with advertising. @

TAKEAWAY: Vevo needs to explore life beyond YouTube,

and other revenue than advertising. A $10 million

investmentin original programming and a cable initiative

are the growth strategies behind a new round of funding.

Calvin Harris
hassetaUK
chart record
by clocking
eight hits
from one
album. The
Scottish DJ/
producer’s
"I Need
Your Love”
(featuring
Ellie
Goulding)
rose 11-7 on
the Official
UK. Singles
chart (April
21) and
became

the eighth
track from
18 Months
to crack the
top 10.

RIP On RSD

One retailer chose Record
Store Day to go out of
business, complaining
labels don’t support retail

Atfirst, I thought the owner of Sound Fix in Brooklyn was misguided
for closing shop the day after Record Store Day.

After all, Sound Fix’s James Bradley had chosen for his store’s fi-
nal stand not just a day that celebrates record retailers, but a day that
was, among other reasons, created to combat the mainstream media
perception that record stores are doomed and all going out of business.

By announcing that his last day in business was Record Store Day,
it seemed he was raining on the parade of all the other great indie
stores that have found a way to survive, and, for some, even thrive in
the face of the digital evolution and economic downturn.

A bunch of indie retailers led by the three independent coali-
tions that created Record Store Day were out to show the world that
they’re still a force to be reckoned with.

But Bradley complains about the problem of dealing with the la-
bels. “What clinched it for me was the record industry and what I
perceive as their decision to give up on retail,” he says. “They are
looking at licensing/digital to stay alive.”

Thelabels did make 400 special limited editions for Record Store Day,
so they still think brick-and-mortar retail counts for something. (In fact,
brick and mortar accounts for almost 50% of the industry’s volume.) But
Bradley says the labels don’t manufacture enough vinyl to keep up with
demand and that they and the wholesalers don’t accept returns in that

The Limits Of
#music

Twitter’s music service
will not be game-changing,
butitisasmart discovery
play that artists are already
embracing

Twitter’s #music service is a smart tactical move and a decent
music discovery tool. Available in the United States, the United
Kingdom, Canada, Ireland, Australia and New Zealand, #music
is likely to become a staple of music industry bragging rights. But
widespread adoption could be difficult.

Twitter’s acquisition of We Are Hunted, which resulted in the
development of #music, makes strategic sense. Because #music’s
charts are created from Twitter activity, the service reinforces the
idea that artists should make Twitter a primary social media tool.
The more people are talking about and sharing an artist’s music, the
higher that artist will land on its charts.

Charts equal bragging rights. Expect to see artists and labels gloating




format like they do for CDs. “The records
aren’t being made in sufficient numbers,
and they’re not going to cooperate and try
to come up with a formula that can help
us,” he says. “They’re adamant.”

Here’s the thing: All business own-
ers have to do what's right for their own
business. Consumers and the industry
all but walked away from vinyl in the
early '90s. As indie merchants and la-
bels have discovered, there’s a niche
business in vinyl (sales have increased
steadily from 990,000 in 2007 to 4.6
million last year, according to Nielsen

SoundScan)—but they've also discov-
ered supply problems. There is a finite
number of vinyl pressing plants left, and
it's a time-consuming and costly pro-
cess. If labels have to ship vinyl without
returns, then that’s what makes sense
for their business. How many other re-
tailers besides record stores even get re-
turn privileges on inventory? Not many.
Going out of business on Record Store
Day is the equivalent of closing down af-
ter Christmas, a long tradition among re-
cord store owners. Shuttering at that point
lets merchants run big sales while taking

about a position on #music. In fact, this is already hap-
pening. A Facebook-sponsored post by Austin-based
musician Nakia implored people to tweet the hashtag
#NakiaMusic so that his song “Tight” could move higher
than No. 73. The manager for pop act Secondhand Ser-
enade used email to let people know the artist’s song
“Shake It Off” had reached No. 1 on #music.
We Are Hunted was a clean, well-crafted music dis-

ILLUSTRATION BY DAVID PLUNKERT

advantage of holiday traffic. With Record
Store Day now bigger than Christmas for
many independents, Sound Fix found a
way to sell off alot of inventory and leave
its shelves looking half empty so there’s
less merchandise to cart up. Bradley did
what made sense for his business. That's
what businessmen do.©

TAKEAWAY: Brick-and-mortar retail
still makes up 50% of the industry’s
volume, but the cost and difficulty of
manufacturing vinyl can hamper a niche
business that's been growing.

covery tool that created charts based on online chatter
in a variety of places. Twitter’s #music retains its sim-
plicity and elegance but builds its charts—each 140 en-
tries long—only from Twitter activity. As a result, #mu-
sic is an up-to-date snapshot of social chatter about
music. Like We Are Hunted, #music requires almost
no effort on the user’s part. It just works. There are two
main charts, “Popular” and “Emerging,” where songs
are laid out like a mosaic. Tracks can be selected indi-
vidually or streamed continuously like a playlist.

Some tech blogs have criticized Twitter for “at-
tempting to force itself into the foreground” and fret-
ted that “an influx of music-related tweets would only
add more crap for users to wade through.” But Twitter
is already in the foreground. It’s already a place where
conversation happens on a large scale. It’s a focal point
of marketing campaigns. It’s so important that compa-
nies exist to artificially increase a user’s follower count.

But #music may not be a popular destination. It’s not
Twitter's move to be a media company. Twitter does
have ambitions to be a media company of sorts—its
comedy festival with Comedy Central, for example—but

#music isn’t a media play in a traditional sense. The ser-

vice doesn’t create or license content, it’s merely a reflection of existing
Twitter activity. Nor is #music poised to overtake YouTube or Pandora
as a source of music discovery. Users can only stream snippets of songs
unless they pay for on-demand subscription services Spotify or Rdio.@

TAKEAWAY: Twitter's #music has retained the simplicity and elegance

of We Are Hunted and offers a bigger purpose-driven platform for

artists and fans to engage in social chatter about music.
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Spektor
performing
at Sound Fix
on Record
Store Day in
2008.
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QUESTIONS

Answered

Mike Huppe
President,
SoundExchange

What did you wake up thinking about this morning? Most
days when I wake up I'm thinking about work and how to move the
business forward. This morning we had our weekly staff management
meeting. For today’s meeting, I was concentrating on communication
and operational issues, and a couple of legal ones. One thing that we
talked about is the upcoming [first-quarter royalty] distribution of
$117.5 million, the largest first-quarter payment to date. We are doing
things to streamline payments and changing some of the ways we re-
port data to the artists and labels.

Describe a lesson learned from a failure. You can’t give up on
whatis important both in life and business, but youneed to chose your
battles. You have to evaluate which issues you keep pushing on and
which ones you let go for another day. As an example, this fight we are
staging to get [terrestrial] radio to pay artist performance royalties, we
have made a lot of progress on it. But a couple of Congresses ago, we
didn’t get it across the finish line. But we have to keep fighting for this,
to keep the drum beat going and keep building momentum on this. By
taking this approach, we wound up with a hearing last November that
was seemingly on another issue [the Internet Radio Fairness Act], and
yet the [terrestrial radio performance royalty] became a central issue
at that hearing.

How do you think your organization is perceived in the
industry? It is true that we have royalties that have not been claimed,
but it’s definitely not fair to criticize us. Every week we get informa-
tion on recordings that are played by artists that we don’t know and
they don’t know us. But we do far more work to track down artist due
payments than other organizations. We promote the unclaimed royal-
ties at all conferences and in the press. So are there unclaimed royal-
ties? Yes. Is the criticism justified? I don’t think so. Also, just because
they are on the list and [are] due royalties doesn’t mean we haven’t
found them. I can give you legions of artists we have found and for
some reason they still haven’t registered.

What will define your career in the coming year? In ayear from
now, or a little more, we want to position SoundExchange as a signifi-
cant industry resource. Now, we are known for distributing the Sec-
tion 114 money. But there are many more resources that we can pro-
vide to the industry today and in the future. For example, we can offer
data mining, royalty processing and other services. The bigger point
of building new systems is to make our core business run better on the
statutory license side of the operation. Our 2011 administration rate
was 5.3% and our 2012 numbers will come out to that or even below it.

Name a project you're not affiliated with that has most
impressed you in the past year. I have always been impressed
with MusiCares. What they do for the industry amazes me. They look
out for people in the industry that need help. I am a big fan.

Name a desert island album. Any Earth, Wind & Fire anthology

will do. Youneed alittle funk when you are trapped on a desert island.
—Ed Christman

“Evaluate which issues
you keep pushing on
and which ones you let
go for another day.”
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Mike Huppe
photographed at
SoundExchange
in Washington,
DC.

1°l've got
aserious
sweet tooth
Everyone
taps this to
make long
meetings
easier.”

2 "Afavorite
art piece

from my
late father-
in-law. He
and his
family built
Havana's
famous
Tropicana
Club,soit
bringsa
little indirect

Favorite breakfast: ‘| usually
eata breakfast bar as lam
running out the door.”

Firstjob: ‘| did intellectual
property cases when | was
alawyer at Akin Gump, but
my firstindustry job was at
the RIAA, where | started
out doing litigation and
enforcement work.”

Memorable moment: “When
we did a visit to Capitol
Hilland I had to escort the
Sugarhill Gang there. It

was a very interesting and
meaningful day and atime |
won't ever forget. They told
me that | am an honorary
member of the Sugarhill
Gang.”

Advice to young executives:
“You need to think three steps
ahead, and have a vision. As
an executive, itis your job to
see off into the distance for
the long term. If all you dois
focus on doing a better job
today, then you are already
behind the curve. You have

to focus on things you will be
doing in five years.”

) -
mike huppe

——

music history
to the office.”

3"Ahard
hat from the
build of our
new office
space. It
comes in
handy for
those tough

daysat the when I'm
office, when ableto catch
you can't agame
keep your down the
head down.” street. Like
ourindustry,
4"My Caps hockey is
jersey is exciting, fast-
handy moving and
for those not for the
occasions faintat heart.”

PHOTOGRAPHS BY MATTHEW RAKOLA



mii’s
innin
Ways

RISING STAR SHOOTS
BEYOND CLUBHITS
TOFILMAND MORE

ike so many other aspiring artists, Emii left her
small hometown for New York as soon as she
could, hoping to make her mark. Unlike most
others, though, she’s gained plenty of atten-
tion—and she's hungry for more.

Although she has yet to release a full-length album, the
Youngstown, Ohio, native has already achieved a string of You-
Tube and club hits. With big plans for music and films ahead,
she's eyeing 2013 as her breakout year.

On March 12, Emii released her latest effort, a two-song EP
featuring the uplifting “Time to Move On" and the provocative,
club-ready “Freakier Freak,” through her website (emii.net) and
iTunes. The former, featuring lyrics by Grammy Award-winning
songwriter Crystal Nicole, is Emii's latest single that's already
making headway in the United Kingdom. It entered the Mu-
sic Week Upfront Club chart at No. 53 and placed fifth among
breaking songs for the week of April 18. A music video is on
the way, to couple with the sci-fi-inspired clip that she recently
released for “Freakier Freak.”

“As soon as | was legal, | got on a bus to New York,” Emii says,
reminiscing about her humble entrance into the music busi-
ness. “I did the whole living-in-basements-and-eating-ramen-
noodles thing. | played in a lot of bands. | wrote with whomever
| could. | went to open-mic nights. . . anything that | could pos-
sibly do to further myself and better myself as an artist.”

That hard work paid off when Emii caught the attention of
artist manager Bill Greene. Searching for untapped talent,
Greene teamed with veteran musician/songwriter/producer
Adrian Gurvitz, whose extensive credits range from writing
a song for the blockbuster “Bodyguard” soundtrack to recent
work with Walt Disney Records stars. “We decided to do a na-
tionwide search for the best unsigned singer we could find,”
Greene says. Roughly 1,500 submissions later, Emii was the
unanimous choice.

Emii’s sessions with Gurvitz produced her first single, the Lady
Gaga-like dance/pop song “Magic.” It was accompanied by a
spooky, sideshow-inspired music video, which has been viewed
nearly 2 million times since hitting YouTube in April 2010.

For Greene, who oversees Emii's production company
(Billeegee) and its record label (Slippery Eel), his artists’ suc-
cess begins with radio. “We'd go to the dance clubs first and
try to build it up there, and then we'd go to the smaller stations
and try to work our way up,” he says. “We certainly promoted

To hear Emii's
single “Time
to Move On”
and see videos
of "Freakier
Freak”and “Mr.
Romeo,” go to
Billboard.com.

her on Facebook, Twitter [@emiimusic] and her
website [emii.net], and what we've noticed is the
two videos that have had the greatest success
got the most airplay.”

Aside from “Magic,” Greene is referring to
Emii's 2011 single “Mr. Romeo,” the video for
which has garnered more than 2 million views be-
tween Emii's YouTube channel and Vevo. It didn't
hurt that Snoop Dogg is featured both on the song
and in the video.

“l was a little more intimidated by him than |
was by any other actors on the set,” Emii says
jokingly. “It's something that, when you're just
getting your name out there, is huge. It's almost
impractical, but Snoop was actually really pleas-
ant to work with.”

“Mr. Romeo” spent 13 weeks on Billboard's
Dance/Club Play Songs chart, peaking at No. 13,
her highest position thus far. Another single—
the hook-heavy banger “Stilettos"—spent seven
weeks on the chart, peaking at No. 32.

Aside from her music videos, Emii has had
plenty of experience on sets. A lifelong theater

SPECIAL
FEATURE

kid, she recently wrapped filming for a sci-fi/
thriller flick called “Starship: Rising,” in which
she has a starring role. Her forthcoming “Time to
Move On" music video features footage from the
film, which is set for a summer release. There are
also plans for Emii to tour in the near future, once
her busy schedule subsides.

In the coming months, Greene will be busy
pushing Emii's recent singles to radio and plan-
ning the eventual release of her debut full-length
album. “We have it [recorded], but people don't
really do albums so much anymore,” he says.
“We could break it into two EPs, but at some
point we will release it as a whole album.”

Given Emii's diverse talents, Greene envisions
her as an artist who pushes traditional boundar-
ies. “We're going to get her out there as much as
possible in the film world,” he says. Emii recently
signed with Media Artists Group to represent her
for films and TV. But music remains her focus now.

“It's really intertwined for me,” Emii says. “It's all
entertainmentand it's all things | can really express
myself through. | love it. 'm really having fun.”©@
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Beards &
Bow Ties

DefJam founders Rick
Rubin and Russell
Simmons and colleague
Lyor Cohen beamed at
the 28th annual Rock
and Roll Hall of Fame
induction, where Public
Enemy joined the
hallowed ranks. Oprah
inaugurated Quincy
Jones, and Dave Grohl
jammed with Rush,
which finally got its due.

1 Def Jam co-founders Rick Rubin (left) and
Russell Simmons with their former Def Jam/
Rush Entertainment cohort Lyor Cohen at the
Rock and Roll Hall of Fame Ceremony at the
Nokia Theatre in Los Angeles on April 18. The
three executives got down during former Def
Jam act Public Enemy’s performance of classics
like “Bring the Noise” and "Fight the Power.”

2 White-party ready Dave Grohl (right) beams
backstage following a jam session with Rush's
Geddy Lee and his induction speech for the
prog-rock trio. Grohl hinted at the band’s
induction delay, musing: “The world is full of
mysteries, but there's one mystery that has
eclipsed themall.”

3 Oprah Winfrey celebrates with iconic R&B
producer Quincy Jones after inducting him
into the hall. "He defines the word ‘legend,”
Winfrey said

4 Two smooth crooners: Harry Belafonte (left)
and Usher show off their swag at the 28th
annual induction, following the latter’s apt
performance of Michael Jackson's "Rock With
You" and Belafonte's tribute to Public Enemy.

5 John Fogerty, Jackson Browne and Tom
Petty (from left) trade war stories ahead of their
performance with inductee Randy Newman.

6 John Mayer (left) and Tom Morello find
common ground ahead of Mayer's peformance
honoring guitar legend Albert King and Morello
praising Public Enemy’s influence

7 Inductee Lou Adler poses with his prize. “It
really matters—you find that out when they
finally say, ‘You're in,” he said.

8 Kelly Rowland (left) and Jennifer Hudson
join in praise of inductee Donna Summer, who
died last year, with Hudson belting out Summer
classics “Last Dance” and “Bad Girls" at the
ceremony.
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For photos

of the music
business
work and
play, go to
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To submit
photos for
consider-
ation, send
images to
backbeat@
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““More music is being used and the
bastards aren’t paying us enough.” .. wiioms

Sweet Emotion At

ASCAP Awards

Aerosmith proudly takes home its
trophy, while ASCAP president Paul
Williams goes rogue to spotlight
songwriters’ compensation issues at
the 30th annual ASCAP Pop Awards.
Plus, stars align for Keith Urban’s
We're All for the Hall benefit concert.

1 Bon Jovi revels in its sellout at the Staples
Center in Los Angeles on April 19. From

left: AEG's Larry Vallon and Randy Phillips,
keyboardist David Bryan, Staples Center's
Christy Butcher, Jon Bon Jovi, Staples
Center’s Lee Zeidman, AEG's Doug Clouse
and drummer Tico Torres.

2 From left: Trace Adkins, Sheryl Crow, Vince
Gill and Rosanne Cash show support for

Keith Urban's fourth annual We're Al for the
Hall benefit concert at Bridgestone Arenain
Nashville on April 16.

3 Creative Artists Agency'’s John Huie, Tim
McGraw, McGraw band member Denny
Hemingson and CAA's Rod Essig (from left)
pose backstage at the benefit,

4 Gary Clark Jr. stands tall with Warner Bros.’
Livia Tortella ahead of his concert at the Roxy
Theatre in West Hollywood on April 16.

5 Jennifer Hudson preps for her performance
at the 2013 Grammys on the Hill ceremony.
From left: The Recording Academy’s Daryl
Friedman, SESAC's Pat Collins, singer
Yolanda Adams, Hudson, Sony's Clive Davis
and the Recording Academy’s Neil Portnow.

6 Willie Nelson (left) rocks the rainbow with
stage manager Steve Guddis ahead of his
performance at Urban’s benefit.

7 BET's Debra Lee and Stephen G. Hill unite
with Viacom’s Philippe Dauman and Gladys
Knight (from left) on the red carpet at the BET
New York Upfront event on April 16.

8 From left: International Music Summit's
Domenico Ruggeri, Russell Simmons, DJ
Pete Tong, IMS partner Ben Turner, Sony’s
Patrick Moxey and Atom Factory’s Troy Carter
attend the IMS Engage event at the W Hotel in
Hollywood on April 16.

9 SESAC's Greg Riggle, Deanna Geier,
Hunter Williams, Erin Collins and Mike
Geier (from left) relax at the National Assn.
of Broadcasters conference in Las Vegas on
April 18

10 ASCAP songwriter of the year Max Martin
(second from left) shares his glory with
ASCAP’s Sue Drew, Randy Grimmett and
Paul Williams (from left) at the ceremony.

11 Get pink! Kate Hudson, Elton John and
Ann Taylor CEO Kay Krill (from left) attend the
Breast Cancer Foundation’s Hot Pink Party at
the Waldorf in New York on April 17.

12 Aerosmith’s Steven Tyler (left) and Joe
Perry celebrate their ASCAP accolades at the
Sunset Marquis Hotel in West Hollywood on
April 8. For additional coverage of the ASCAP
Awards and its “| Create Music” Expo, go to
Billboard.biz.

Rondor Music Publishing toasts Universal following its song of
the year win for Bruno Mars’ “Just the Way You Are” at ASCAP's
Pop Awards. From left: Rondor's Kevin Hall and Suzanne Moss,
Universal’s David Kokakis and Rondor's Ashley Calhoun

I ( |

To get your Instagram photos onto Billboard.biz, tag @Billboard
and include #Backbeat in the caption, along with the who,
what, when and where. One submission will be featured in the
magazine every week.
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Report

Atlanta

Shaky Knees Music Festival, May 4-5

Though it doesn’t

always get the credit,
Atlanta is genuinely one
of America’s great music
towns. Where hip-hop and R&B are
concerned, it takes a back seat to none.
Kanye West, OutKast, Toni Braxton,
Usher, T.L, Lil Jon, Ludacris, Akon, Cee
Lo Green and TLC all have roots in the
Georgia capital. LaFace Records and
Jermaine Dupri’s So So Def were both
founded here as well. And, of course,
Canadian superstar Justin Bieber has
ties here. Sometimes overlooked is its
rock’n’roll scene, which has nurtured
the likes of Zac Brown Band, the Black
Crowes, Mastodon, Collective Soul and
John Mayer. The new Shaky Knees
Music Festival (shakykneesfestival.
com) debuts May 4-5, featuring indie
luminaries like Band of Horses and
Drive-By Truckers, as well as buzz acts
the Joy Formidable and Gary Clark Jr.
The city does sprawl, but Recording
Academy senior executive director
Michele Rhea Caplinger advises that
the Little Five Points and Inman
Park neighborhoods are best for “ac-
cess to the clubs and hipster happen-
ings.” Chris Siciliano, senior director
of pop promotion at Capitol, says that
“East Atlanta is another great music
neighborhood as well.” More specifical-
ly, Tim Sweetwood, founder of Sweet-
wood Promotions, which is staging the
festival, loves the “Poncey-Highland
area...you can go down Ponce and
have one experience one block, and
then the next block is a 180-degree
change.” Vinings and Buckhead are
where to find upscale restaurants and
high-end designer shopping.

BROWSE
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The sexy W Atlanta
Midtown (whotelsof-
atlanta.com) has hosted
the likes of Dupri, Baby
Yu and Gavin DeGraw. It features a
spectacularly designed outpost of Jean
Georges’ Spice Market. Ludacris and Ja-
mie Grace Harper have made the scene
at sister hotel W Atlanta Downtown,
whose rooftop WETBAR draws top DJ
talent for poolside partying.

it |
gk

>

B
Dining options reflect the
city’s status as an interna-
tional hub. For Italophiles,
Live Nation Network
senior VP Rich Levy says, “Trattoria
Il Localino [localino.info] or Pasta Da
Pulcinella [pastadapulcinella.com]

are both wonderful hidden treasures.”
Entertainment attorney Omara Har-
ris enthuses about Do at the View
(onestopproduction.com): “You can
order food and drinks on an iPad and
control the music and videos played

on the big screen from your phone.”
Try the handmade pizza. Caplinger

Clockwise from
above center: W
Atlanta Midtown,
Compound,
Michele Rhea
Caplinger

and Drive-By
Truckers.

loves “Cook Hall [cookhallatlanta.
com] at the W Hotel Buckhead,” noted
for its modern gastropub fare, as well
as the dramatically designed down-
town hotspot Optimist (theoptimist-
restaurant.com), where the Oyster Bar
is a big draw. Siciliano heads to Panita
Thai Kitchen (1043 Greenwood Ave.
NE, 404-888-9228) for “authentic Thai
that is simply the best in town” and to
Taverna Plaka (tavernaplakaatlanta.
com) for “great Greek food and a party
rolled into one.”

Celeb seekers head to the
glamorous Compound
(compoundatl.com),
which has drawn the likes
of Chris Brown and Ashanti, or Reign
(reignatlanta.com), where everyone
from Kanye to Young Jeezy has gotten
their party on. Caplinger makes note

of classic spots like Eddie’s Attic
(eddiesattic.com) and Smith's Olde
Bar (smithsoldebar.com), but raves
about “Terminal West [terminal-
westatl.com] at the King Plow Arts
Center for its raw, edgy interior and

state-of-the-art sound system.” For
rockers, Drive-By Truckers’ Patterson
Hood offers, “We have a long history of
playing Atlanta: the Star Bar [stabar-
atlanta.com] and the Earl [badearl.
com] in the earlier days, Variety Play-
house and Tabernacle in later days.”
Siciliano notes that Star Bar is a must
for “rockabilly, punk and generally off-
the-beaten-path rock with a cold PBR in
hand.” For a great bar scene, Siciliano
also recommends the Albert (the-
albertatlanta.com) in Inman Park for its
“cool atmosphere, where lawyers drink
next to cast members of “The Walking
Dead.” But Levy loves to hit Buford
Highway for a night of crooning at
Karaoke Melody (karaokemelody.
com).—Ken Scrudato

~

TRAVEL ESSENTIALS

David T. Viecelli

@taylorswift13
So cool that
@bobat| came
tothe show last

As president of the Billions Corporation, one of

nightand sur- . : . s

p,?sed the the leading booking agencies in the United States,
Atlantacrowd  David T. Viecelli truly understands the importance
with ‘Both of of streamlined travel, averaging 100-125 days on the
Us'! Insanely

fun. road per year while helping shape the touring careers
of acts like Arcade Fire, Liars and St. Vincent. Citing

S):AZT'”Z':;:: o his favorite destinations as Tokyo, Paris and San

to Atlantal! Francisco, the Chicago-based Viecelli has racked up
52‘::;"‘”9 Im " quite the frequent-flier mileage, which will only mul-
tomorrow tiply given that he and his wife recently purchased
moarning an old stone house in a hamlet in France. “The best
'J&’:V/l”hi:h part of traveling is the fresh frame of reference the
theGREAT  disruption provides,” Viecelli says. “Ido a lot of my
OUTDOORS!  best creative and longer-term thinking on airplanes.”
Free-spirits

unie! KEY APP

f]]—f::?v\ll'% The one I find indispensable now

favel B is United’s app. In addition to S\

blastwithyall.  providing the expected electronic ? N

4 [IAHeart hoarding passes, flight records and \
mileage account details, it lets me 'I//

@rikerRE automate check-ins and even see - g

Atlanta you

were awesome!  the upgrade list.
So fun coming
back. See you

MOST RECENT KINDLE DOWNLOAD

next time! " o .
Alice Munro’s “Dear Life: Stories.” I've always

ﬁ:”fa““:}‘& loved collections of short stories partially because

anta ! . .
Pauly D Live of how I do much of my reading—in short bursts on
Saturday April  planes or in airports. Munro’s small-scale tales of
27"; @g‘Mg Fa- humanity sketched in elegant prose are so compelling
vorite Ul .o e
InThe A@ that one cannot help but devour it in one
Opera sitting.
Nightclub !

FAVORITE TRAVEL HEADPHONES
Etymotic Research ER-4PT noise-
isolating earphones. These provide
reference-quality sound in a sealed in-ear
design. They’re far more portable than
overpriced over-ear noise-canceling
headphones in bulky cases, and they
sound much better, too.

TRAVEL BAG | SWEAR BY

Red Oxx Air Boss. I find I get around quicker with a
shoulder-strap carry-on
rather than a rolling
one. The Air Boss has
all the features and
flexibility I need for a
one-bag trip of up to
three weeks. It’s built
like a tank, too, without
weighing a ton.

ITEM OF CLOTHING | ALWAYS PACK
Wrinkle-free button-down shirts from Lands End.
Something that can look at least presentable for din-
ner straight out of the bag is invaluable.

I NEVER LEAVE HOME WITHOUT

Whether it’s spreading out with a big Rhodia pad ata
meeting or pulling a small moleskin reporter notebook
out of my pocket to jot down some passing thoughts, I
do alot of old-school scribbling. @
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Adventures At Hi-Fi

Spoon’s Jim Eno adds local flavor at his converted-garage home studio in the heart of Austin

Name: Jim Eno

Day job: Spoon drummer/
co-founder. Eno, Britt Daniel
(who's been busy with Divine
Fits), Eric Harvey and Rob
Pope will reconvene this fall
to make the band’s eighth
album.

April shower: On top of

the Dupree album, other
Eno-produced records
released this month include
Telekinesis (Dormarion,
Merge), !!! (Thrlller, Warp) and
Har Mar Superstar (Bye Bye
17,Cult).

Coming attractions:
Producing Mexican singer
Ximena Sarifiana, and
producing and playing drums
on two tracks with Norwegian
singer/songwriter Sondre
Lerche, which Public Hi-Fi will
release on 12-inch vinyl

What started as an off-the-cuff money-saving opera-
tion for Spoon drummer Jim Eno has turned into an
enduring labor of love. Eno’s Public Hi-Fi studio has
existed in a rough state since 1998, when he first vault-
ed the ceilings of his home’s two-car garage—partly to
save money for Spoon’s third record, Girls Can Tell. By
2006, Public Hi-Fi was a rebuilt, custom space, with
even higher ceilings, which lent itself to the record-
ing of Spoon’s 2006 release, Ga Ga Ga Ga Ga. Since
then, the studio has played host to artists ranging from
Arcade Fire to hometown hero Alejandro Escovedo
to Justin Timberlake (as co-producer of Matt Morris’
2010 record, When Everything Breaks Open).

Public Hi-Fi’s heart is a Neve console that Eno ac-
quired, in poor condition, in 2003. The nightmarish
(and expensive) rebuild turned out to be worth it when
he found its serial number, A41, written in pencil on the
inside of the armrest, dating it to 1969 or 1970. “It was
maybe the 41st console made by Neve, and somebody
was going to basically throw this thing out and sell it
just for the input modules,” Eno says. “When it be-
came ‘We're restoring this to actually be usable again,
and we're going to make a ton of great records on it, it
became more exciting.”

Eno’s clients are often bands he’s met through
Spoon, where it’s just, “Hey, we should do some
songs,” though working with !!! on its new record,
Thr!!ler, required a rigorous series of trial sessions. Re-
cently, he has also been curating sessions for Spotify, to
take advantage of the bands that come through Austin
for South by Southwest and the Austin City Limits Mu-
sic Festival. They are true recordings, in the tradition
of John Peel, with overdubs and multitracking. “The
bands really end up feeding off that,” Eno says.

As of April, Public Hi-Fiis also a label: Its first release
is Nuestro Camino by Austin B3 organ-driven trio Du-
pree, a record Eno cut live direct to two-track in one
day, mixing on the fly depending on which member
was soloing. “It’s a natural progression,” he says. “Ifelt
like, ‘This is a record based on sound quality, so let me
try to put it out.”” It's a passion project for Eno, for sure.
“Sort of like when I tried to do a business plan for hav-
ing a studio,” he says. “It never made sense, but then,
I've had it running for seven years.” —Jason Cohen

PHOTOGRAPHS BY BEN SKLAR

[N

“The sound has a lot
to do with the type
of gear and the flow
around the studio.”

1Thelive
room's
adobe brick
was inspired
by Steve
Albini's
Electrical
Audio studio.
“Regular
brick is very
harsh. This
IS porous,
soithas
awarmer
sound.”

2A
Neumann
SM 69 hangs
over the

live room
“It'sa nice
wide sound
because it's
up so high.”

3This reverb
tube will be
sealed off
under the
foundation
of Ena’s new
house, with
aspeaker on
oneend and
amicon the
other, wired
to the control
room so he
can funnel
any sound he
wants into
the chamber.

4The
Culture
Vulture
distortion
unitis for
“anything
you wanta
little bit of
griton.”
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Rod Stewart does not disappoint—even his driveway befits a rock star.
Actually, it’s a gated road, and it sprawls uphill toward a chateau-like Beverly
Hills manse, its considerable expanse lined with classical statuary, burbling
fountains, artfully manicured foliage and impossibly blooming flowers. It’s the
landscape-architecture equivalent of Stewart’s trademark spiky '"do—carefully
maintained, not one leaf out of place.

Upon reaching Celtic House—a compound of lavish structures named in
honor of Glasgow’s Celtic Football Club, one of Stewart’s many loves—the daz-
zle continues: ornate crown mouldings, Corinthian columns and, everywhere
one looks, massive Pre-Raphaelite paintings of cherubim. In his riotous 2012
memoir “Rod: The Autobiography”—which hit No. 4 on the New York Times’
Best Sellers list—Stewart notes that when he has trouble sleeping, he counts
his paintings: “Normally, by the time I get up to about 130, I'm ready to go off.”

Rigorous in its recall of Stewart’s life and four-plus decades as one of rock’s
most flamboyantly entertaining frontmen, “Rod: The Autobiography” stood
out from the pack of last year’s rock memoirs as both funnier and more reveal-
ing than any other—although much of what it revealed was a man who seems to
have spent much of his life tippling in the pub with his best mates, or in bed with
a model (preferably the blonde variety). Meeting Stewart in the flesh, though,
it’s impossible to resent the gent’s good fortune. Quite the opposite—the way
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After a 15-year writer’s block, Rod
Stewart is back in business with
Time, a set of new originals inspired
in part by last year’s autobiography,
and the sounds of his entire career

BY MATT DIEHL
PHOTOGRAPH BY ART STREIBER

THE
NEXT
CHAPTER




Rod Stewart
photographed at

his home in

Beverly Hills, Calif.

: .
\ ™ .
L ) L B i
N
ey RORAS ST ™
" L LR S R BN R R 1Y 1 ’
4
e e | — 4
.
& ya Vg ey | J
4 . | b —_ - < = |
: ]
11
\ SN N i s_,
. Ll B L1 . ] o
(PR FU TR i -,
ORI TR | WAEe "
. PR IRRRRTY LI S ¥ L PRt
L ) [ -
kB S
. . ‘. [} S—— —
“ At pe TN Mg alal
AU RS A AS] | (PO B L i I T S |
sl b et avasy b | PTTETIR O o . )
- vdih - o R
.
1 | o aitit Y T
——
! =
p i PRPT TN Nl LR S Nl

1 IR O S| L R B
RANELHS TN RPN <

\

N

R

.y >
RTINS
IRFETHR NN | | RS

I NTTRE NOCHR 8

R NETTRR MU TR e 4R
- il R AR A 1 T A 7 :
B ] RAVTR FTEIR AR & e
A a _ i i & (NS SR A SR, S e = 2
bickadid ST S L | Vb ——
] ) e -
A IRFER T e - b pido ey
(PTNSEY R NTHER N TR TR R S = e S
et Re A ey R S S PR
- I NEEE BE U AR
LR B ] b2k bt ool
Ak gy .
- I o4 i
o ’ s
s | "Wz |
@ " 0oe IS _ | t
5 e i
v [ Il {8
&l i Hos W i
O ] Bl |
= ([l A
& 0ol A\\‘ )
7 | | !
.
3 e =




his charisma fills and transforms the space around him, one ends up
feeling you're sharing in it.

Having just finished tea time, the trim 68-year-old ambles into
the workout area adjoining his Astroturf soccer pitch, dominated
by an enormous green Celtic logo. (He prefers the regulation-size
field at his U.K. estate covered in actual grass, which gardeners trim
with scissors to keep in championship shape.) His decadent lifestyle
doesn’t seem to have aged him—if anything, it’s the reverse: It feels
as though a few pounds and some lines in the face are the only thing
separating the man in front of you from the Rod Stewart whose hon-
ey-and-gravel vocals, scarves and restless passions—artistic, erotic
and economic—defined rock stardom in the "7os.

Stewart accentuates his youthful vibe with the pink, gray and black
pinstriped blazer he’s sporting, a clear nod to the figure he cut as

“Rod the Mod” in swinging London. Back then, starting in 1964, he
emerged as less a full-born rock star than a 19-year-old learning his
craft, still living with his parents, and saving any spare quid to buy his
first sports car. “This jacket could’ve come from [London mod-fash-
ion hotspot] Carnaby Street then,” he says, settling into a plush couch.

“Oh, God, how I used to walk down Carnaby, wishing had a few more
pounds to buy that jacket, that sweater. Now, I have a wardrobe that
would fill this room.”

During the next hour, Stewart unspools an array of self-deprecating
anecdotes, delivered with a crooked grin, a voice flecked with whis-
key smoke and a soupgon of syntax belying his Cockney roots (he fre-
quently replaces “my” with “me”). He ranges through all areas of his
life, from fatherhood (he’s spawned a brood of eight) and the joys of
his third marriage to Penny Lancaster-Stewart (he’s faithful, but mak-
ing as much love as ever) to career milestones (like nearly blowing the
Jeff Beck Group’s New York debut back in '68 due to nerves).

If Stewart seems particularly reflective, there’s a reason: His vari-
ous mythologies and eras have been brought together on his upcom-
ing album, Time, due May 7 on Capitol. It contains the first songs
Stewart’s written since his 1998 album, When We Were the New Boys.
A unique amalgamation, Time combines contemporary production
with the rootsy instrumentation and confessional storytelling that
turned Stewart into a megastar with his 1971 breakout LP, Every Pic-
ture Tells a Story. The mandolins and fiddles embroidering Time’s

“Live the Life” indeed evoke his first Billboard No. 1, “Maggie May”"—

even before his voice kicks in, you know it’s a Rod Stewart song. “I

am a bit of a folkie,” he admits. “That’s what got me started: Acoustic
guitars, mandolins, fiddles were my first love. But this album wasn’t
meant to be a breakthrough. I'm just doing what I do best.”

“The record reminded me of ‘Maggie May,’ and discovering Rod
in my youth—it’s very reminiscent of that era,” Capitol Music Group
chairman/CEO Steve Barnett says. “To have one of the great artists of
that generation, with his history, write a record that’s so clearly impor-
tant to him, who wouldn’t want to be a part of that>”

True to its title, Stewart’s new album traverses his four-and-a-half-
decade career in sound and subject. There’s a charging guitar rocker,
Finest Woman,” that recalls the string of albums he cut with the Jeff
Beck Group and the Faces from 1968 to 1973, defining the sound of
the ’7os in the process. (Stewart and Beck’s partnership beat Led Zep-
pelin to super-charged heavy blues by a year, while the Faces beat the
Stones to boozy shambolic boogie by two.) The dancefloor-driven
boudoir groove of “Sexual Religion” even evokes a spiritual twist on
Stewart’s 1978 disco-tinged chart-topper, “Do Ya Think I'm Sexy?”

While “Sexual Religion” reinforces Stewart’s enduring eroticism,
much of Time exposes the vulnerabilities underneath his rock-god
exterior. It’s disarming to hear Stewart sing everyman lines like
“I'm a stubborn kinda fella, never thought this could happen to me/I

could smoke and drink and gamble just as I pleased/Now I'm work-
ing out daily and watching my waistline” on “She Makes Me Happy.”
Even Time’s sole cover—“Picture in a Frame,” by Tom Waits—holds
a deep personal meaning.

Waits has proved an unlikely muse for Stewart. His 1989 cover of
Waits’ “Downtown Train”—a new track on the four-CD retrospec-
tive Storyteller—hit No. 3 on the Hot 100, ushering in an era of artistic
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rebirth; his version of another Waits song, “Tom Trau-
bert’s Blues,” proved another high point during the

“

’90s. ““Downtown Train’ bought Tom Waits a swim-

ming pool, and ‘Picture in a Frame’ will pay for a new
roof on his house,” Stewart says with a laugh. “Really,
1 can’t say enough about Tom—he has such great im-
agery, which is an area in which I could do a bit better.
Irecorded ‘Picture’ because it has special significance
for Penny and I. We broke up for a little while after we
first got together. As we parted, I asked Penny, ‘Do you
think you could leave me a picture of yourself?’ I then
put it in a frame beside my bed. As a result, that song
has a lot of meaning for us.”

He recounts that inspiration in great detail in “Rod:

THIS ALBUM WASN'T MEANT TO BE
A BREAKTHROUGH. I'M JUST DOING

WHAT | DO BEST.
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The Autobiography,” a book that reveals his deep
connection with his family, as well as with more than
a handful of women (he generously acknowledges
most deserved better than he gave them), and revels in
countless yarns from a life he calls “a long luxury air-
craftride.” One of the many stories seemingly honed to
perfection in the pub is Stewart’s hilarious and terrify-
ing account of helping an armed but hapless carjacker
who couldn’t start the tricky ignition of his Porsche.
Stewart also talks about musical turning points,
from the day Bob Dylan transformed his life to how
he almost left hits like “Maggie May” and “Forever
Young” on the junk pile. And he dispels some of the
myths that followed his rise to fame. No, he didn’t re-
ally almost become a professional soccer player (exag-
gerated, not least by Stewart’s footie-obsessed father),
and yes, he addresses that thing you've heard about a
dalliance with a ship full of sailors in San Diego. “The
book is very personal, especially the story about the se-
men and pumping my stomach and all that,” he says.
“When Howard Stern interviews me, he’s going to have
afield day with that.”

ccording to Stewart, his new album’s

retrospection stems from the pro-

cess of putting together his memoir,

which broke a writer’s block that

kept him from penning new songs

for nearly 15 years. “Something

clicked, and 1 realized T had things

to write about again,” he writes in the final chapter.

“A whole life’s worth of topics, in fact.” The first song

emerged during an impromptu 2010 writing session

with longtime sideman Jim Cregan. “He’s my annoy-

ing mate I've known all me life,” Stewart says with a

smile. “He’d always bring his guitar around, pestering
me with his chords.”

The result was semi-autobiographical ballad “Brigh-
ton Beach,” which documents a ’60s-era beatnik tryst
on the English coast. “I'm most at home when telling
a story, whether fictitious or not,” Stewart says. Next
came the surprisingly frank “It’s Over”: Set to the sig-
nature blend of folk, country and blues that defined his
early solo efforts, it’s an ode “about divorce and sepa-
ration,” Stewart writes. “Something, as we may have
discovered in these pages, I know something about.”

“Ithink it's admirable to be personal on a record, but
Ididn’t sit down to write a song about divorce,” he says
today. “Tdon’t think I've really given anything away.”

Time delves deepest into Stewart’s past on the rous-
ing “Can’t Stop Me Now,” a career overview that re-
counts the first time the “record company man” told
him, “We can’t sign you, son/’Cause you don’t fit the
mold/With your hair and your nose/And your clothes.”
It wasn't the last time Stewart would have a dispiriting
conversation with a music-industry executive.

According to Arnold Stiefel, Stewart’s manager of
three decades, his creative dry spell stemmed from a
label bigwig “telling him around 18 years ago that what
he was doing wasn’t good enough. Rod always felt that
was the moment after which he couldn’t write anymore.”
Stewart himself felt the pressure as the years passed:

“There hasn’t been much success with people in my age
group and genre when it comes to new material.”

Ironically, however, Stewart’s inability to come up
with new songs resulted in, as he claims in “Rod: The
Autobiography,” “the most commercially successful
decade of my entire life.” Creatively stuck at the dawn
of the millennium, Stewart returned to a conversation
he and Stiefel had had nearly 20 years earlier. “In 1983,
I'd just become Rod’s manager,” Stiefel says. “We
were having dinner, and he said, ‘T'd like to record
some songs I grew up hearing—all gay things you like,
like Irving Berlin and George Gershwin.” At the time, I
thought it was an awful idea. Rod was dealing with a
backlash from his core male fans for abandoning his
street-troubadour persona for disco and Hollywood. I
said, ‘Let’s put that away and come back to it.””

That’s exactly what they did following the commer-
cial and critical nadir of Stewart’s 2001 album, Human.
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The first of his solo releases to not feature one origi-
nal song, Human peaked at No. 50 on the Billboard
200—"“Rod’s lowest chart entry ever,” Stiefel says—and
has sold only 244,000, according to Nielsen Sound-
Scan. To reclaim his mojo, Stewart worked up a few
versions of pop standards with producer Richard Perry,
the results not exactly inspiring a bidding war. “It was
like when all the movie studios passed on ‘Star Wars,””
Stiefel recalls. “I presented the tracks to Val Azzoli at
Atlantic, and he said, ‘Absolutely not.” Then I took it to
Mo Ostin and Lenny Waronker at DreamWorks. That
seemed the right thing to do, as they’d been at Warner
Bros. during Rod’s amazing time there. They told me
it was a career killer. The only person who understood
was Clive Davis. He knew how to make an event out of
Rod performing these great songs written in the '30s,
‘4osand '50s.”

Davis immediately signed Stewart to his ] Records
label. “T loved the concept—that inimitable voice re-
cording classic copyrights,” Davis says. “It wasn’t im-
posed on Rod as a commercial contrivance, but was or-
ganic within him: He'd grown up with these songs. We
started from scratch with the choice of repertoire, the
arrangements. I told Rod they should have the move-
ment of Fred [Astaire] and Ginger [Rogers]. It was
very collaborative, right from the beginning, with Rod
Stewart as the centerpiece, making sure the bar was
never lowered.” The result was the five-volume Great
American Songbook series. “Those records opened Rod
up to an additional audience, and showed how long a
great career can last,” Davis says. “They really grew
into a franchise and phenomenon.”

No kidding. The first four, released yearly from
2002 t0 2005, have sold more than 9 million units, with
the first moving 3.3 million, and the second 2.8 mil-
lion. (Only 2010's fifth—and arguably best—volume,
Fly Me to the Moon . . ., failed to break a million.) Even
more surprising, considering his treasure chest of era-
defining hits, the series’ third release, Stardust, pro-
vided the sole Grammy Award win in Stewart’s career—
the 2005 statuette for best traditional pop vocal album.

“If all you had to do was record the Great American
Songbook, many artists would've already done it,” Da-
vis says. “Others tried, before and after, but they didn't
create that magic that Rod did.”

Stewart had hit on a formula that eluded his contem-
poraries, most of whom relied on touring revenue as
their album sales dwindled. And a formula it was, sus-
taining not just five volumes of Great American Song-
book, but 2006’s Still the Same . . . Great Rock Classics
of Our Time and 2009’s Soulbook (which paired Stewart
with the likes of Stevie Wonder and Mary J. Blige on a
set of R&B classics). “It was a sleeper candidate,” Da-
vis says. “The success did not happen from airplay or a
radio hit—the way albums traditionally make a mark.
We created a word-of-mouth experience, marketed
through unorthodox procedures—television, restau-
rants, boutiques. And everyone who heard it bought it.”

“I thoroughly enjoyed [doing] Great American Song-
book, I really did, but that’s finished now,” Stewart says.
That period came to its natural conclusion when Sti-
efel began shopping six new Stewart originals that pro-
vided the basis for Time’s creation. “I didn’t like at all
the offer [that ] Records parent company| Sony made
to keep Rod,” Stiefel says. “When I played the songs
for [Universal Music Group chairman/CEO] Lucian
Grainge, though, he melted.”

UMG, however, wanted to release a Christmas al-
bum first. “As Rod now had two young children, the
idea of a holiday release appealed to him,” Stiefel says.
And it continued the Great American Songbook trick
of applying Stewart’s rock-tinged vocals to familiar
chestnuts. The David Foster-produced Merry Christ-
mas, Baby entered the Billboard 200 at No. 3 and has
sold 863,000 copies, according to SoundScan. (It also
provided Stewart and Universal with a catalog peren-
nial that will heat up every holiday season.) When
Billboard tallied 2012 earnings earlier this year for its
annual Moneymakers list, Billboard estimated that
Stewart took home $6.5 million—and uniquely among
artists age 60 or older, a healthy 45% of his earnings (or
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$2.9 million) came from album and track sales.
Merry Christmas, Baby was released on Verve, but
Time would find a home with Universal’s new addi-

tion, Capitol Music Group. Stiefel sees it in part as a
response to selling off Parlophone’s assets as a result of
UMG’s acquisition of EMI. “At the time, they were los-
ing artists like Coldplay and David Guetta, and Steve
Barnett wanted to make his mark,” he says. “Capitol’s
proved to be really good at radio with artists like Katy
Perry, but more important was how much Steve want-
ed to do it. This is uncharted territory: How does an
iconic artist put out a new, self-written, self-produced
album when no one over 40 is selling?”

“A record like this is not a sprint, but a marathon,”
Barnett says. “But we have a great, multitrack, global
plan spanning different formats.” Stewart may be a
heritage artist, but his promotion and marketing re-
main contemporary. Merry Christmas, Baby debuted
in a presale on shopping network HSN, which Stiefel
claims moved 30,000 additional units in the album’s
crucial first week. He estimates a Starbucks partner-
ship contributed another 100,000 sales. The cam-
paign for Time is no less resourceful: The paperback
edition of “Rod: The Autobiography” goes on sale the
same day as Times release, and Stiefel cites a Mother’s
Day promotion with 1-800-Flowers packaging vinyl
and CD copies of Time together with flowers and a
copy of Stewart’s book. Barnett points out that Capitol
will simultaneously work traditional radio outlets (two
NPR concerts are planned) along with extensive digital
strategies: a private concert held April 25 at Los Ange-

les” legendary Troubadour nightclub was broadcast on the Internet
and promoted through a social-media contest flying winners to the
event from around the world. As well, in less than a month, Stewart
has gained more than 1 million followers on Facebook, with comple-
mentary efforts on Instagram and Twitter. “Rod’s tweets are great—
but a year ago, he didn’t know what those things were,” Stiefel says.

Stewart will also return to the live arena—always a strong suit. (He
set a record for the largest-ever concert audience with a 3.5 million-
strong crowd in Rio de Janeiro in 1994.) In July, Stewart will extend for
two more years his successful Las Vegas residency at the Colosseum
at Caesars Palace, the AEG-run venue home to superstar mega-shows
from the likes of Celine Dion, Elton John and Shania Twain (see story,
page 32). “Getting up onstage, that’s what I'm meant to do,” Stewart
says. “Ilove it. The acoustics are perfect at Caesars, and there are no
bad seats. Sometimes I'll wander into the audience and sing from
there. I sat down next to one guy, and he was so scared—maybe he
was with someone he wasn't supposed to be with!”

“Rod’s perfect in that market,” AEG Live president/CEO Randy
Phillips says. “It’s 9o minutes of his big, funny rock star personality
and nonstop hits—Tonight’s the Night, “The First Cut Is the Deep-
est, ‘Maggie May." He knows what people want, and people know
that’s what they’re going to get when they buy a ticket.” In October,
Stewart will embark on the Live the Life tour, its 10 dates in major-
market arenas hitting 15,000- to 20,000-capacity venues like New
York’s Madison Square Garden, Chicago’s United Center and L.A.’s
Staples Center. Opening all shows will be another British classic-rock
voice, Steve Winwood. “T would imagine we could sing together on
‘Gimme Some Lovin’,” Stewart says.

The conversation pauses when Stewart’s wife Penny enters the
room with their 2-year-old son Aiden, who adorably climbs on his
dad’s rowing machine and starts pulling away. “Hello, dada!” Stewart
says, transfixed. He spots his first child with Penny, 7-year-old Alastair,
in the distance, proudly noting he’s wearing the Celtics’ green-striped
team uniform: “I have all my children brainwashed with sports. I
watch my son Liam play hockey, and it makes me so proud, seeing
him come out with ‘Stewart’ on his jersey.”

Domestic business quickly takes center stage. There’s a Sunday
roast being planned for Ron Wood, to coincide with the Rolling Stones’
upcoming L.A. tour stop. On this particular evening, Stewart is taking
five of his children out to dinner. Daughter Kim soon appears with
Stewart’s first grandchild, Delilah, on whom Stewart can't resist dot-
ing. This newfound contentment with domesticity echoes throughout
Time. While a number of tracks maintain Stewart’s deeply embossed
loverman image, they re contrasted equally by declarations of fidelity
like “She Makes Me Happy” and heartfelt advice from father to son
on “Live the Life.” “For a long time, it was hard work, writing those
songs—like doing math,” Stewart says. “I didn’t enjoy the process—I
had so many other things I wanted to do, like shagging and drinking.
Now it’s totally the opposite. I love it.” @
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The Birth Of
A Colossus

The creation of the world’s biggest music
retailer seemed to happen almost in spite
of the record labels, but they knew a good
thing when Steve Jobs showed it to them
By Alex Pham

hen executives from Warner Music
and Sony Music reached out to Steve
Jobs in January 2002 in hopes of
recruiting Apple into a consortium to
develop a standard for interoperable
music devices, they approached the
meeting in Cupertino, Calif., with
much apprehension for the future of the music business. A few
minutes into the pitch, Jobs interrupted and said:

“You guys have your heads up your asses.”

“Everyone else in the room was silent,” recalls Warner executive
VP Paul Vidich, who attended the meeting after flying in from New
York that morning. “I replied in a hoarse voice, ‘You're right, Steve.
That's why we're here. We need your help.’ The intent of the meet-
ing was to recruit Apple to join the consortium, which they did. But
this consortium never produced a product or standard.”

Still, the meeting sowed the seeds for something much bigger.
It started Apple down its own path, and two months later Jobs
called Vidich and requested a separate meeting with Warner
executives alone. Jobs said he wanted to discuss his own vision
for a digital music store. It had been tried by other companies
before, but nothing really caught on. This pitch seemed different
somehow, more elegant.

Vidich flew out to Cupertino again, this time with Warner Music
CEO Roger Ames. During the two-hour coffee-fueled meeting in
Apple’s board room, Jobs talked through his plan excitedly.

By the end, Ames was onboard. He told Jobs: “Work with me
alone until you're completely ready. Don’t make the mistake of try-
ing to work with all of us [majors] at the same time.”

For the next six months, during several Cupertino visits by Ames
and his team, Apple and Warner ironed out the business plan while

Jan. 9, 2001
ITunes 1.0 released,

available only for
Mac users.

Apple built the infrastructure for its store.

During those meetings it was Warner executives,
not Jobs as is commonly thought, who suggested
tracks be sold for 99 cents. At the time, many labels
wanted to price tracks at $3.49 each. But not Warner.

“When we told Steve, he looked at us like we just
gave him a gift,” Vidich recalls. “We knew we need-
ed to alter consumer behavior in a big way. Below $1
was an emotional threshold for people. It became an
acceptable impulse purchase.”

“Itall moved very quickly after that,” one executive
involved in the discussions says.

By early fall, Jobs had a prototype he could show.
He flew out to Warner’s headquarters in New York.
By all accounts, Jobs was gracious and charming, in
full sales mode that day in his distinctive black mock
turtleneck and jeans. He gleefully demonstrated a
prototype of the iTunes store, enthusing over every
minute detail of the software.

“He was like a kid in a candy store,” Vidich says.
Ames and team were just as excited.

The tale of how iTunes was created remains one
of the few unqualified success stories of a Silicon
Valley technology company teaming with the
entertainment industry to fully exploit an emerging
business model.

Looking atiTunes’ well-oiled operation today, it’s
tempting to conclude that the decisions that led to its
creation were obvious, its path to market was clear
and the outcome of its dominance inevitable.

Nothing could be further from the truth.

The music industry was in chaos. Ravaged by
piracy, executives were desperate as they watched a
$40 billion-per-year business crumble beneath their
feet and, ultimately, reduced to half'its size. The
only certainty was that music sales would drop even
more—unless the industry could give consumers a
reason to pay.

Apple’s solution, it seemed to many at War-
ner who saw it for the first time that day when
Jobs demonstrated the service on Warner’s own
Windows-based computer, could very well give
consumers that reason.

By early fall 2002, with a Warner deal in hand,
Apple began herding the other labels, including
EMI, Universal, BMG and Sony. Things didn’t go
well at first.

“Apple certainly had very good people, but they
couldn’t get the deals done,” says Jay Samit, then-
president of digital distribution at EMI. “To the la-
bels, Apple was this small company with 2% market
share in PCs. ITunes would have been stillborn if
Steve hadn’t gotten personally involved.”

Jobs brought the spark that lit up the deals—one af-
ter another. First with EMI, then Universal and BMG.

“He was a great salesman,” says Doug Morris, who
was head of Universal Music at the time. “He had a
clear, complete thought that went from the iPod to
iTunes. It made absolute sense to me.”

There were snags, of course. BMG balked at hav-
ing to break apart the album and make every song
available as a single. Universal thought the price
should’ve been higher. EMI wanted Apple to devote
more marketing dollars to the store. By early 2003,
all had agreed to a deal—except Sony.

Jobs turned to Sony last, inviting Andy Lack and
Howard Stringer to Apple’s headquarters in February
2003, just a couple of months before launching the
iTunes store. Lack was CEO of Sony Music, and
Stringer head of Sony’s U.S. operations.

“He came to us last because he saw Sony as a com-

“Steve Jobs was a
great salesman.”
—Doug Morris

petitor, and he rightfully didn’t want to tip us off too
early to what he was doing,” Lack recalls.

The prevailing sentiment was that Sony’s
Walkman would bury the iPod. Sony had a potent
combination of hardware expertise and content
from Sony Music. All it needed was the software.
And the Japanese consumer electronics giant was
already working on its own digital music service
called Pressplay.

“What he showed us was game-changing. Howard
and I left the meeting thrilled,” Lack says. “But I also
saw that Sony had a big challenge.”

Lack walked away thinking that if his company
didn’t move quickly, Apple was poised to snatch the
crown away from Sony. “Andy Lack saw what no

April 28,2003 June 5,2004 Feb. 23,
ITunes Music Stores launch ( 2006
Store launched in France, the Sells 1
in the United United Kingdom rl - .  billionth

and Germany.

ITunes
accounted
for 67% of
TV show
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2012,NPD
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For feature
films, iTunes
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share of

the market.
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mirrors
iTunes’slice
of the market
for music
downloads,
which ended
2012 witha
63% share,
according to
NPD figures.
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one else did, which was how valuable iTunes would
be to Apple’s entire business,” says Wayne Rosso,
then-CEO of Grokster. “He was the only one who se-
riously tried to leverage that by insisting for a device
royalty on the iPod.”

Lack had little control over Sony’s consumer
electronics business, but he saw an opportunity for
Sony as the head of its music label, a way to tap into
a second revenue source by getting a fee for every
iPod sold. To do that, however, all the labels had to
be united in insisting on a device royalty.

“My point was that the iPod was empty without
the music,” Lack says. “I felt strongly that without a
dual revenue stream, music was going to struggle. If
they’d stuck together, there was a chance they could
have gotten somewhere. It's my greatest regret.”

Sony eventually agreed to license its music with-
out a device royalty—on the assumption that the deal
was short term and wouldn’t interfere with Sony’s
attempts to build its own music store. He had played
them all, Lack recalls with a chuckle.

“The music industry was ‘Balkanized,”” Lack says.

“Steve knew how to deal with them. He divided and

m

“Jobs felt music

companies were poorly

run.” —Andy Lack

conquered the labels. He was more ruthless than
they ever were. They had no idea.”

Jobs, on the other hand, had perfect pitch when it
came to winning over an audience.

“We had no idea of the level of the ‘cult of Apple’
and the power of his presentation until the day of the
launch. It blew us all away,” another executive says.

When he introduced the iTunes Music Store
on April 28, 2003, to an auditorium packed with
technology journalists and analysts at the Moscone
Convention Center in San Francisco, he quoted
Hunter S. Thompson: “The music industry is a cruel
and shallow money trench, a long plastic hallway
where thieves and pimps run free, and good men die
like dogs. There’s also a negative side.”

The auditorium exploded with laughter. Even
Morris, Jimmy Iovine and other music executives
sitting in the front rows chuckled.

“It was smart positioning on Steve’s part,” Vidich
says of why no one took offense. “The labels were
loathed by musicians and consumers. So for him to
position himself as taking on the industry to put out a
product that was consumer-friendly was appropriate.
We all recognized that.”

March 29, May 30, 2007

2007 Launches iTunes
Debuts Plus: DRM-free,
Complete My high-quality music
Album.

files for $1.29 apiece.

Feb. 6, 2007

All the majors were there, but Universal and Warner, whose CEOs had led the
partnership with Apple, had a sizable contingent at the launch, including Tom
Whalley, Sylvia Rhone and Val Azzoli. The executives gathered after the presen-
tation and marveled over plates of sushi at how this could be the start of a rebirth
for the struggling music biz.

When it opened its doors, the store was a modest affair, stocked with a couple
of hundred thousand tracks that were only available to the 2% of computer users
and 5% of laptop users who owned Macs. But a buoyant Jobs promised the store
would grow.

The iTunes store debuted in April 2003, and within a week, it sold 1 million
tracks.

Apple’s market capitalization averaged just $6.7 billion in 2003, a fraction
of the roughly $400 billion it commands today. But already the tables were
beginning to turn.

“By the end of the year, Steve had sold so much music that the leverage began
to shift in his favor,” Vidich says.

Morris concedes that during the nine years he had known Jobs, Morris lost all
of his arguments with him—save perhaps one, and only because Jobs let him win.

“We had a lot of arguments with Apple, and we lost most of them, to be honest,”
Morris recalls, citing one he waged with Apple on tiered pricing. “Itold him he was
selling his own goods at different prices, but that he was selling ours at one. He
agreed to raise the price. A week later, he called me and said, ‘I changed my mind.’
I'told him, ‘Thave a great deal of affection for you. But when it comes to business,

you're areal dick.’ And instead of getting mad, he started laughing.”

On Christmas Eve in 2008, Jobs called Morris at home. “He said,

‘T've changed my mind again. I'm giving you a Christmas present.’
He decided that it was OK to go to variable pricing.”

Samit, who negotiated three licensing contracts with Jobs while

he was at three separate labels, said, “At the end of it all, I told Steve,
‘I surrender. You are a brilliant military strategist. You didn’t read
“The Art of War.” You freaking wrote it.””

There was, however, one thing Jobs didn’t get—his own label. In 2003, Jobs
approached Morris to see if France-based Vivendi would sell Universal Music
to him for more than $5 billion. “It was half cash and half stock,” Morris recalls.

“The French rejected the offer.” Two years later, Jobs made a similar pitch during
a breakfast meeting with Lack at the Four Seasons in New York to buy Sony Music,
which had just merged with BMG. Jobs didn’t mention a price, Lack remembers,
and neither party pursued the matter any further.

“He felt that music companies were poorly run,” Lack says. “He felt he could do
a better job.”

As iTunes gained momentum, it crushed most other competitors. By 2007, it
had a solid 68% share of the U.S. market for music downloads by units, a percent-
age that stayed roughly the same for the next five years as the market for digital
music itself grew, according to NPD Group. In fourth-quarter 2012, iTunes had
slipped only slightly to 63% despite inroads by Google’s Play store and Amazon’s
progress in converting its CD customers into digital downloaders.

Though a ruthless competitor and negotiator, Apple didn’t flex its muscle in
ways that significantly harmed the music industry or even fully exploited its
power to dictate terms, according to most of the executives Billboard interviewed
for this story.

“You hear stories about Apple being a bully,” says a veteran music executive
who has negotiated with Apple for many years. “But I would say, when you con-
sider their market power, they were fairly constructive and generous. They kept
their eye on the big picture. If music was healthy, that was good for iTunes. That’s
still true today.” @
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Introduces tiered
pricing for single
track downloads.

Nov. 16, 2010
Adds Beatles
catalog.

What s
iTunes
Today?

The iTunes ecosystem
that Apple created

has become one of

the world’s largest
retailers and media
platforms, with music
playing a crucial role
as a building block
By Horace Deidu

n the 10 years since it opened, the iTunes
Music Store has come to sell not just music
but TV shows, movies, ebooks and apps.
1t began as something Apple billed as
“running at break-even” and was treated
as something that supports Apple’s
device sales.

But if it does succeed in supporting a highly profit-
able hardware business, why haven’t other hardware
vendors tried to replicate it? Part of the reason is that
it’s a long process, but another part is that operating
the iTunes store consumes nearly $3.5 billion per year.
Some of that is transactional costs but some is cura-
tion and server and communications infrastructure.
Apple spends $10 billion per year in capital expen-
ditures, of which servers and associated equipment
account for an estimated 20%.

ITunes has had consistent growth: From 2008 to
2012, it has respectively reaped 27%, 34%, 30%, 46%
and 30% yearly gross revenue growth. The com-
pounding of this growth has meant a quadrupling in
five years. If this persists, iTunes could become a $50

Oct. 5,201 Feb. 6,
Jobs dies. 2013
(\ Sells 25
‘ B IR Lionth
,,o-) e song.

Apple CEO Steve Jobs Sept.
posts online letter to April 3,2008 Sept. 9, 2009 30,
labels encouraging ITunes passes Debuts iTunes LP Sept.1,2010 2012
them to drop digital Walmart to become  to deliver additional ITunes 10 includes June 6, 2011 Apple
rights management on the top music retailer content with album social network Apple introduces shutters
music downloads. in the United States. purchases. Ping. |'iCloud. | Ping.
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billion business in a few years. That’s bigger than all
of Apple was in 2009.

The success depends on the mutually supporting
device business: More content makes devices more
desirable and more devices create more demand for
content. Apple’s famous obsession with integration
is essential to ensuring this virtuous cycle. It started
with the iPod and continued with the iPhone and iPad.
This attention to detail is sometimes seen as overbear-
ing or controlling. The most obvious instance is the
treatment of pricing.

In the case of music, pricing has been a matter of
contention with content owners and it is evolving with
the pricing of video items. Pricing control has become
amatter of litigation with respect to books. The control
over pricing affects how the company treats curation
and promotional efforts and even accounting practices.

Consider that for apps, Apple doesn’t determine
the selling price of the products and therefore doesn’t
consider itself to be “the primary obligor to the cus-
tomer.” Therefore, Apple accounts for such sales on a
net basis, recognizing in its sales only the commission
it retains. In other words, the portion that is remitted
to app developers ($8 billion to date) isn’t accounted
for as revenue. This crucial distinction is the reason
that the exponential growth in iPhone sales and apps
isn’t reflected in Apple’s iTunes reporting.

These payments to content owners are what fuel
the ecosystem around Apple. Accessories makers also
benefit from the device business but they typically
are required to pay to license the “Made for iPod/
iPad/iPhone” trademark. Content owners are only
asked to pay the 30% commission for each sale. Apple
spends most of that to enable the transaction (hence
the “break-even”) operating model. Indeed, sell-
ing physical media—whether CDs, DVDs or video-
games—typically incurs additional distribution costs
beyond the 30% cut when returns, retail markup and
transportation costs are added. Prior to Apple’s entry,
app developers frequently had to give up 45% or more
to the “channel.”

When considering the future evolution of the
iTunes store the primary observation is how the vari-
ous media types are “converging” in terms of business
models. After the model for music sales was estab-
lished, music videos were slotted in without any major
changes. TV shows and movies followed. Apps then
appeared, and except for the variable pricing (which
settled quickly into a few price points of o cents, 99
cents and multiples thereof) became indistinguish-
able from other media content. They were catego-
rized, featured, discovered and sold the same way.

Apps, however, brought a few additional “features.”
They were upgradeable; they could be ad-supported
with several ad networks available; they could be
metered and their use monitored by the developer;
they had the game center; they allowed for in-app
purchases. In this sense, apps became “smart content
that benefited the user and the developer after the
initial purchase was made.

This evolution from songs to apps leads one to
wonder what could happen with further convergence
between media formats. Perhaps the idea of a “video-
based app” or the transition of the TV into a smart
device that runs apps is a technological fantasy, but
it's conceivable that something along those lines is
possible. If it does happen, it is Apple that is best-
positioned to first make it happen.Not because it has
better engineers or marketers, but because it has the
iTunes store: the one-stop shop for new media experi-
ments. If and when a new device appears, one can be
sure that it will have an iTunes store-based ecosystem
builtin. @
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After years as the only meaningful game
in town, iTunes is facing the kind of game-
changing competition it once presented to
Tower and HMV. Can Apple innovate fast
enough? And is iRadio the answer?

By Glenn Peoples

o what can Apple do for an encore in the music
business?

After reinventing and restructuring the music
biz with the iTunes Music Store during the
last decade, iTunes remains far and away the
leader—but now there are serious questions as to
whether Apple is still a leader in innovation as the
download growth tails off and more consumers mull committing to
convenient paid subscription services. The doubts have mounted
especially after Apple ceded smartphone momentum to Samsung
and saw its profit margin and share price fall. CEO Tim Cook has
debuted a string of product updates that were incubated before
the 2011 death of Steve Jobs. A few very public missteps—such as
Apple’s release of a half-baked maps app—have added to the mur-
murs that the company has lost its mojo.

During the last 10 years, Apple, arguably the most innovative
company on the planet, has run the biggest music service in the
world. Apple effectively created today’s legal market for digital
downloads and still owns roughly a 65% market share. Now com-
panies like Google and Amazon are striving to re-create the same
hardware/software/service ecosystem that helped turn Apple into
the world’s most valuable corporation.

Apple is hardly sitting idle as streaming services reshape digital
music. The company is in negotiations with record labels for an In-
ternet radio service that one label source describes as “an evolution
of iTunes” rather than a Pandora-like service. While the service
would be tightly integrated with the iTunes store—labels are said
to want the service to encourage download purchases—it repre-
sents a step away from the transaction-based services for which
Apple is known. The service would generate revenue from not just
incremental downloads but also advertising, most likely through
its iAds mobile advertising division. Rights holders will participate
in a revenue-share deal.

The Web radio service’s greatest asset could be its reach. Sources
say labels are negotiating global licenses that will expand the
service well beyond the U.S. market. Apple has already launched
iTunes stores in 119 countries, but few of them have an Internet ra-
dio option on par with what Apple could bring to market. Pandora,
which has 200 million registered users and 70 million monthly
active listeners, has a large lead in the United States. The rest of the
world is wide open.

But Apple also needs larger innovations in hardware and soft-
ware to fend off competitors. Some of Apple’s lucrative smartphone
business has been eroded by South Korean electronics giant Sam-
sung in recent years. Samsung’s share of the global smartphone
market grew to 21.1% in fourth-quarter 2012 from 4.3% in first-
quarter 2010, according to IDC, and topped Apple’s 20.3% share—
although Apple had a lead in smartphone profit share, 30.7% to
20.4%. Those two factors helped drag down Apple’s share price
below $400 from a high of $705 in September and erased more
than $269 billion of market capitalization.

The music business has an immediate cause for concern if Apple
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is no longer the innovator it was dur-
ing the second Jobs era (1997-2011).
One major-label executive says 48%
of consumers who buy a piece of the
company’s music atiTunes don’t re-
turn the next year. “The whole iTunes
ecosystem is based on new people
going into the walled garden. If that
ever stops, then the growth will grind
to a halt.”

Another person within the same
company says some iTunes customers
will return not in the second year but
in the third year. One possible expla-
nation for these infrequent purchase
habits is iTunes’ gift cards. A music
fan who buys gifted downloads may
be less likely to return than regular
customers. Another explanation could
be some consumers changing credit
cards (thereby changing the numerical
identifiers attached to each purchase).

Downloads won'’t keep people
inside the walled garden as effectively
as in the past. The digital download
market is past its high-growth years
and now faces increased competition
from streaming services that provide
an alternative to ownership. U.S. track
sales were down 1% through March
31, eight percentage points lower than
the pace a year earlier, according to
Nielsen SoundScan. Album down-
loads’ rate of growth has fallen to 10%
from 17% a year ago.

Radio could be a partial solution.
Apple is prepping an Internet radio
service for launch this year that should
boost iTunes’ download sales, encour-
age iCloud usage and help Apple
take market share from competitors
like Pandora and iHeartRadio. Some
people believe Web radio could be a
steppingstone to an on-demand music
subscription service that will help

Steve

Jobs (left)
introduces the
iTunes Music
Store in 2003.
Right: Apple
CEOTim Cook
atthe iPhone
5launch last
September.

235%

AMOUNT OF
LISTENING TIME
AMERICANS AGE 13-35
SPEND LISTENING TO
WEB RADIO.

SOURCE: NP GROLP

Apple evolve beyond the download market.

Apple is still an innovative company but hasn’t showed any sig-
nals of its ability lately, BGC Partners analyst Colin Gillis says. The
ongoing debate over Apple’s role as an innovator in the post-Jobs
era “has some credence [because| we've been in such a product
vacuum in 2013,” Gillis says. But he thinks people should wait and
see what happens this year: From wearable computers (think smart
wristwatches) to TV, Apple is rumored to be working on products
that would open up new markets.

Apple’s momentum has certainly slowed from the hectic pace
that saw it release a series of mobile products starting with the iPod
in 2001, and the products that Jobs left in the pipeline prior to his
death are on the market. Now the company is filling in the gaps in
its product line. By offering a range of computing devices, Apple is
aiming to be a one-stop shop for consumers.

In addition to its big innovations—the high-priced smartphones,
tablets and computers—Apple innovates in small ways that en-
hance its ecosystem. These apps, services and stores complete the
Apple experience, generate more revenue and, in some cases, help
fend off competitors. One example is Mastered for iTunes, a type
of download that has been mastered with software that brings out
maximum character and clarity when played on iTunes. Improve-
ments to the iTunes platform allow labels and distributors to
update metadata, get albums live and react to the marketplace in
real time.

A steady flow of small innovations has helped the sales
growth of digital albums: audiovisual bundles, digital booklets,
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the iTunes LP format and pre-orders that give the customer a
track at the time of purchase. While CD prices are dropping,
these innovations have pushed prices of deluxe albums well be-
yond the $9.99 standard price point. “Some things work better
than others, but it’s remarkable how the iTunes team has contin-
ued to innovate over the years,” says Thomas Hesse, president
of corporate development and new businesses and chief digital
officer at Bertelsmann.

Executives universally hail the success of iTunes’ Complete My
Album feature, which allows customers who have purchased tracks
from an album to upgrade to the complete album with a single
button. No other download store offers this feature. One executive
callsit “the single biggest tool” at the iTunes store. “We’ve been
telling other guys out there they need to do it,” the executive says.

“It’s been years. We told Google before they launched it was the No.

Apple’s competition isn't
Spotify or Pandora. It's

the big tech companies like
Google and Amazon with
ecosystems like its own.

o

CONSUMERS WHO
BUY MUSIC PRODUCT
AT ITUNES AND
DON'T RETURN THE
NEXT YEAR.

SOURCE: MAJOR LABE)

1 thing they needed to have. We say the
same to Amazon.”

But Apple hasn’t innovated in
other areas, BGC’s Gillis says. Voice
recognition software Siri lags behind
Google Now, Google’s intelligent per-
sonal assistant. ICloud hasn’t yet lived
up to its potential. Mobile advertising
unit iAds has “fallen flat” as the mini-
mum ad buy reportedly dropped to
$100,000 from $1 million. And then
there’s Ping, the social network within
iTunes that lasted only 25 months.

“For all this cash theyre sitting on,
there’s plenty of areas where they
could beef up their efforts.”

Apple’s billion-dollar music question
is how to embrace streaming while
maintaining dominance in downloads.
Jobs was famously disinterested in
the concept of renting music for a fee,
instead opting to sell downloads that
consumers could keep in a permanent
collection. Although Jobs didn’t shy
away from developing hardware that
cannibalized existing Apple products—
the iPhone cut into sales of the iPod,
for example—Sony Music Entertain-
ment chairman/CEO Doug Morris
says that harming iTunes weighed on
his mind. “We talked about subscrip-
tions, Steve and I, 100 times,” he says.

“He was very indecisive about it. If he
had really gone after the sub business,
he felt it would have destroyed iTunes.”

Apple need not worry about on-
demand streaming upstarts Spotify,
Deezer or Beats Electronics’ upcoming
service for now. NPD Group VP/senior
industry analyst Russ Crupnick says
Apple doesn’t need to offer a cutting-
edge service to succeed. “Youdon’t
need to be super-innovative for the
mass market, which is what Apple is
going for.”

Indeed, music subscription services aren’t yet a mass-market
product. At the end of 2012, the biggest subscription service in the
world, Spotify, had roughly 4 million subscribers. Other digital
subscription services are far more mainstream. SiriusXM Satellite
Radio has 23.9 million subscribers. Netflix has 25.1 million digital

Oideo subscribers.

But Internet radio, like radio in general, is a mainstream product
and very popular with young listeners. Americans ages 13-35 spent
23% of their listening time on Web radio in fourth-quarter 2012, up
from 17% a year earlier, according to NPD Group. Half of them
listened to Pandora or Clear Channel’s iHeartRadio, while just 9%
listened to the free version of on-demand service Spotify.

Apple’s Internet radio service, expected in late summer or early
fall, can help keep people within the iTunes/iCloud/iOS walled
garden. It should sell more downloads, too. Sources say labels, not
content to earn just performance royalties from Apple’s Internet
radio service, have been pushing the company to include features
that encourage listeners to purchase tracks. “Everybody is wary of
having a super Pandora on the loose,” one executive says in refer-
ence to the Web radio leader that uses a compulsory license and
doesn’t negotiate with labels for content.

Ultimately, Apple’s competition isn’t Spotify, Pandora or other
music services: It’s the handful of big companies that create
ecosystems like its own. Google and Amazon offer cloud storage
and services to complement their hardware and, in Google’s case,
mobile operating system.

These ecosystems are the gateways to music stores and services.
Apple has seamlessly paired iCloud with iTunes so consumers can
store music remotely and access songs from multiple devices. Warner
Music Group executive VP of digital strategy Stephen Bryan believes
iCloud creates a reduced-friction buying experience that “will signifi-
cantly expand the potential of iTunes.” When a person buys a digital
track on an iPhone, “you know it will always be available to you,” he
says. “You don't have to worry about where it’s stored.”

Digital World Research analyst Paul-Jon McNealy believes there
are only a handful of companies that come close to matching Apple
in user-interface design and consumer credit card and personal
information: Google, Microsoft, Amazon and Facebook. He also
ranks Samsung fairly high as well. Other companies like Sony and
LG tend to have inferior user interfaces, he says. “Anybody outside
of those five companies is generally struggling to do both of those
things well, and that can be the South Korean companies or the
Japanese companies.”

“They are very interesting,” Sony’s Morris says of Samsung.
“More than Google, they have adapted to the culture. If you look at
their ads, they’re copying what [Jobs| did. Their ads are brilliant.

Their styling is beautiful.”

Apple needs to roll out new products. The performance gap has
closed as Amazon, Google and Samsung have put out improved
products that come at lower prices. “As the performance gap gets
smaller, the price gap becomes more meaningful,” Gillis says.
Samsung doesn’t have the ecosystem to compete with the other
companies, but Google and Amazon can sell hardware at or near
cost to generate post-sale revenue. Google gives away its Android
operating system so people will use its search engine, maps app and
other revenue-generating services. Amazon uses its Kindle tablets
to encourage the sale of digital and physical goods.

Markets change quickly and what may have looked like a com-
petitive advantage can erode quickly. Samsung took just a couple
of years to grab an estimated 30% share of smartphone profits.

“Markets naturally mature,” Gillis says. “That’s what happens. This
is where the innovation will need to come through.” @

MAY 4, 2013 | WWW.BILLBOARD.BIZ @



\
W ~
' I \
---___-_---__-_\
A "] N
' W Se - -----
| ... '
: e .
"]
= i |- l:l'l‘;‘r'l s -x- Emﬁ]m‘ :
1 /" : I W 1
= | =g 1
& *a\ I . :
’
-5 : — s @l | WSAHARA AVE |
| Y gy VO PE— 1 S U W, | T A
0 — '
W w| ww ", @I
] A\
* ' T 1 Ll |
\ o oK
(o]
JL )
i
':
n _
IF
I 10
6/ \S l
i
'
1
1
— ]
[
\--—-----—----—---—--.------
\ '
)

MUSIC LOVERS, LIVE LIKE A HIGH
ROLLER IN VEGAS WITH THESE
INSIDER TIPS FROM INDUSTRY
VETS AND HOMETOWN HEROES
LIKE IMAGINE DRAGONS AND
THE KILLERS

By Colin Stu

e it the blackjack table or the dinner table, deals are being made
and hands are being played all across Las Vegas. No more isit an
old man’s game in that other Entertainment Capital of the World,
and long gone are the days when the most diversity in town is at
the hotel buffet. “You can go old school, you can go indie, you
can see those that have passed via an impersonator—really the options are
endless on any given night,” Cosmopolitan of Las Vegas chief marketing
officer Lisa Marchese says about the music offerings in town. “And while the
quality varies dramatically, there is no shortage of options.” Book a trip for
the upcoming Billboard Music Awards on May 19 (see story, page 32) or check
in on Memorial Day weekend, when Sin City turns into the EDM capital of
the world, says Jesse Waits, managing partner of XS and Tryst nightclubs at
Wynn Las Vegas. “It’s the kickoff to the entire summer and there are amazing
parties and headlining DJs all over town.” Billboard spoke to some of the most
important insiders in town to figure out the best of the city—and where the
real business goes down.
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1. AWG Ambassador

4676 Wynn Road

For transportation around

town, Insomniac founder/CEO
Pasquale Rotella recommends
this limo service. “It’s better than
waiting in cab lines and [it’s] af-
fordable,” he says.

2. Pearl Concert Theater

The Palms, 4321 W. Flamingo
Road

When the Palms Hotel built this
theater, every seat was tested to
ensure no sightline was obstruct-
ed. Hard-wired to the Studio at
the Palms to record live shows, it’s
a favorite venue of Panic at the
Disco’s Brendon Urie. “It sounds
great and it shows all kinds of
acts,” he says.

3. The Cosmopolitan Hotel
3708 Las Vegas Blvd. South
Located in the center of the

Strip, it’s a city favorite. As proof,
Marchese extols its status as
Foursquare’s most checked-in hotel
in the world. Innovative Leisure
Records founder Jamie Strong

notes that the hotel “is responsible
for making Vegas exciting again.”
Check out its Set Your Life to Music
Thursday-night indie series.

4. Jaleo

The Cosmopolitan, 3708 Las
Vegas Blvd. South

Celebrity chef Emeril Lagasse loves
Jose Andrés’ tapas restaurant for a
great power lunch. “Order several
items for the table to share to get a
good sampling of the menu,” he says.

5. The Buffet Bellagio
The Bellagio, 3600 Las Vegas
Blvd. South

“One of the best breakfast buffets,”
Killers drummer Ronnie Vannucci
Jr. says. “It’s as ornate as you can get.”

6. Yellowtail Japanese
Restaurant & Lounge

The Bellagio, 3600 Las Vegas
Blvd. South

The terrace and view of the Bellagio
fountains make for an impressive
dinner, Dim Mak Records founder/
DJ Steve Aoki says. “They’ve got a
bomb tunajalapeno dish.”

95

7. Drai’s Afterhours
3595 Las Vegas Blvd. South
“After all these years, Drai’s is still
the best after-party in town—a
place where it’s OK to get freaky-
deaky,” says Jonathan Shecter,
aka “Shecky Green,” director of
programming at Wynn Las Vegas
nightclubs.

8. The Flamingo Showroom
Flamingo Las Vegas, 3555 S. Las
Vegas Blvd.

“There aren’t many traditional show-
rooms left in Vegas, so it reminds me
of the Rat Pack and Elvis days, when
Iworked Vegas as a little kid,” says
Donny Osmond, of the Donnie &
Marie Theater at the Flamingo.

9. Spago

The Forum Shops at Caesars
Palace, 3500 Las Vegas Blvd.
South

Wolfgang Puck started Vegas’
fine-dining movement 20 years ago
with Spago, AEG Live Las Vegas
VP John Nelson says, and “it’s still
the place to run into any Las Vegas
heavy-hitter.”
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10.1 OAK
The Mirage, 3400 Las Vegas
Blvd. South

“1 OAK owns the Vegas after-party
scene,” says Darren Pfeffer, VP of
music and entertainment market-
ing at Clear Channel Media and
Entertainment. “Usher shut it down
after the iHeartRadio Music Festival
last year.”

11. Trump International Hotel
Las Vegas

2000 Fashion Show Drive

With 64 floors of golden glass, “it's
the secret destination of the elite
when coming to Vegas,” Food & Bev-
erage magazine publisher Michael
Politz says. “Grammy Award-
winning producer Damon Elliott can
be seen having drinks with Pink at
the lobby bar.”

12. The Country Club

Wynn, 3131 Las Vegas Blvd.
South

For a power lunch, Pfeffer says, “If
In-N-Out Burger is too crowded,
the Country Club at the Wynn is
amust.”

ILLUSTRATION BY JAN KALLWEJT

13. The Peppermill

2985 Las Vegas Blvd. South

So long as you're ready to wait, this
neon-filled Vegas staple serves the
best breakfast at any time. Shecter
says, “It like a scene in ‘Boogie
Nights’ had a baby with the Rat Pack.
Huge portions, attitudinal waitresses,
off-the-charts kitsch value.”

14. Lotus of Siam

953 E. Sahara Ave. A5

Locals and visiting foodies know the
modest beauty of this Northern Thai
restaurant, nestled in a mall east of
the Strip. “It surprises with its un-
derstated location and aesthetic, but
then surprises again with amazing
food,” Marchese says.

15. Luv-It Frozen Custard

505 E. Oakey Blvd.

It would be easy to drive by this

tiny stand north of the Strip, but
Gary Richards (aka D] Destructo),
founder/CEO of HARD Events, says
this ice-creamery isn’t to be missed.

16. Dino's Lounge
1516 Las Vegas Blvd. South

GREAT BASIN HWY
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The Strip’s favorite dive bar. Andrew
Courtney, special events manager
at Hard Rock Cafe Las Vegas, rec-
ommends it for an after-party: “a leg-
endary karaoke room that’s always a
show in itself.”

17. Artifice
1025 S. First St.

“Old Downtown is having a bit
of renaissance,” Vannucci says,
with Artifice in the center of the
18-block, decade-old Arts District
now coming into its own. “It’s
souped up with the sort of flavor
you might find in hipper towns like
L.A. or even New York.”

18. Chicago Joe's
820 S. Fourth St.

“The best unknown Italian restaurant
in Vegas,” KLUC PD Cat Thomas
says. “It’s a house downtown with
only a dozen tables, and the food is
amazing. It’s like having a meeting in
Old Vegas.”

19. Commonwealth
525 E. Fremont St.
North of the Strip, this pub offers a
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hip relief from the typical commo-
tion, making it the perfect place for
drinks after a show, Waits says.

20. Du-Par’s Restaurant and
Bakery

Golden Gate Casino, 1 Fremont St.
Imagine Dragons singer Dan
Reynolds says that inside Vegas’
oldest hotel-casino, with more than
70 years of service, “are the best
pancakes in the world.”

21. The Neon Museum

770 Las Vegas Blvd. North

One of the city’s hottest tickets is

a tour of this two-acre neon bone

yard, showing off rescued relics

from Vegas’ most iconic properties.
“If they’d only fit, these signs would

decorate every loft apartment in

downtown L.A.,” Nelson says.

22. Pinball Hall of Fame

1610 E. Tropicana Ave.
Teamwork Management founder
Kevin Kusatsu, who represents
some of the city’s biggest DJs
(Diplo, A-Trak), says this is the best
place for a break: “It’s weird and

different and there’s no nightclub
in there.”

23. Hash House a Go-Go

6800 W. Sahara Ave.

Vegas loves this new-school break-
fast spot that serves healthy enough
portions to cure what ails you from
the night before. “One item on the
menu is a 24-ounce beer and a plate
of bacon,” Urie says.

24, Vintners Grill
10100 W. Charleston Blvd.,
Suite 150

“The greatest power lunch spot in
town,” Politz says. “On any given
day you can catch Nicolas Cage,
Al B Sure! or Carrot Top lunching
with their teams, strategizing their
careers.”

25. Red Rock Casino Resort &

Spa

11011 W. Charleston Blvd.

If you're staying off the Strip, Thom-

as recommends getting a room at

the base of Red Rock Canyon. “They

spent $1 million per suite,” he says.
“And the pool is amazing.”
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RESIDENT GENIUS
-

IN A TOWN OF OVER-THE-TOP ATTRACTIONS, THESE ARE

THE MUST-SEE MUSICAL EVENTS GOING ON RIGHT NOW

Harking back to the Rat Pack’s glory
days at the Sands Hotel and Casino,

or Elvis Presley’s 800-plus sold-out
shows at the Las Vegas Hilton, Vegas’
tradition of residencies and special en-
gagements is innately tied to the town’s
musical history. The practice continues
still, but with more diversity than ever.

ARTIST RESIDENCIES

Boyz Il Men

The rundown: Terry Fator Theatre at
the Mirage, $40-$60, March 1-Dec. 29
What to expect: The quartet’s a trio
now, but fans can still look forward to
a strong run-through of the group’s
platinum hit singles, like “Motown-
philly” and “On Bended Knee.” There
are some newer songs, too, as well

as the safe padding of Motown and
Beatles covers, but mostly it’s pure '90s
nostalgic bliss.

Wow factor: Spoiler alert! For “End
of the Road,” all three singers leave the
stage to cruise through the aisles, and
on “T'll Make Love to You” they hand
out roses.

Celine Dion, “Celine”

The rundown: The Colosseum at Cae-
sars Palace, $55-$250, March 2011-2019
What to expect: No Cirque du

Soleil backup dancers or overelaborate
show here, just an elegant Dion and

a 31-piece orchestra running through
expected hits and diverse covers.

Wow factor: She’s impressive enough
with just this to earn her comparisons
to Frank Sinatra in talent and Elvis in
star power.

Elton John, “The Million
Dollar Piano”

The rundown: The Colosseum at Cae-
sars Palace, $55-$250, April 20-May 11
What to expect: Whereas John's
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previous residency—2008’s “The Red
Piano”—was over the top, with a video
component by David LaChapelle,

this show is more natural and geared
toward his amazing catalog, with two
hours of mixed hits and deep cuts.
Wow factor: John’s piano is outfitted
with 68 LED screens that complement
the tennis court-size screen behind the
pop singer, lighting up with myriad pat-
terns, colors and clips.

Métley Crie

The rundown: The Joint at Hard Rock
Hotel & Casino, $50-$125, Sept. 18-Oct. 6
What to expect: It's a less-than-
month-long residency, but following
the band’s stint of a similar length last
year, the city is eager for more. It’s
surely been said before, but was there
ever a band more fitting Vegas’ hard-
partying ethos?

Wow factor: Backup dancers and ac-
robats, pyrotechnics and Tommy Lee’s
360-degree roller-coaster drum set.

Santana, “Greatest Hits
Live: Yesterday, Today &
Tomorrow”

The rundown: House of Blues at Man-
dalay Bay, $138-$375, April 18 onward
What to expect: A two-hour set of

the guitar hero doing what he does best—shredding
through his catalog.

Wow factor: What sets this apart from the two years
Santana spent at the Hard Rock Hotel some years
back is the venue size. At roughly 2,000 capacity, this
is an intimate feel for a city where bigger is almost
always better.

Rod Stewart, “The Hits”

The rundown: The Colosseum at Caesars Palace,
$49-$250, July 20-Aug. 4

What to expect: An on-your-feet singalong experi-
ence, for starters, as Stewart lives up to the show’s title
with a stacked performance of his singles.

Wow factor: Do ya think he’s sexy? The intimate
setting means no viewer is more than 120 feet away
from the stage.

Shania Twain, “Still the One”

The rundown: The Colosseum at Caesars Palace,
$55-$250, December 2012-December 2014

What to expect: Twain’s high-wattage comeback
is committed to the thought that she’s still got it—the
voice, the sex appeal, everything that’s made her the
world’s best-selling female country artist. Naturally,
the hits are aplenty, the production typically Vegas.
Wow factor: A lacy black bodysuit, horses and a
motorcycle flying through the air.

EDM

Hakkasan

The rundown: Hakkasan at the MGM Grand Hotel,
$20-$30 (female), $30-$75 (male), April 18 onward
What to expect: The new five-level, $200 million
Chinese restaurant/nightclub will host residencies
through the summer by such heavyweight DJs as
Deadmaus (started April 18), Steve Aoki (starting
April 25), Calvin Harris (April 27) and Tiésto (May 3).
Wow factor: It’s been reported that Hakkasan
spent an estimated $70 million to pay the salaries of
its superstar D] lineup for its first year. At that price,
it had better be good.

Light

The rundown: Light at the Mandalay Bay Hotel,
$20 (female), $40 (male), opening May 24

What to expect: Cirque du Soleil’s new entertain-
ment venue will pair the Montreal performance
group’s high-flying circus theatrics and production
with residencies by some of EDM’s biggest names
inside and outdoors at the Daylight Beach Club’s
Eclipse pool party. Among them: Axwell (starting
May 22), Zedd (May 24), Baauer (May 26) and Skril-
lex (May 26).

Wow factor: Each show will be specially crafted
to fit the performer, meaning each night will feature
different visuals and atmospheres.

Wynn'’s DJ residencies

The rundown: Surrender, Encore Beach Club, XS
and Tryst at the Wynn Las Vegas, $25-$30 (female),
$35-$55 (male), April 22 onward

What to expect: This year the Wynn has upped
the ante with 42 DJ residencies across its properties
including Avicii (starting May 4), Afrojack (May 11),
Diplo (May 18) and David Guetta (May 26), all run-
ning at least through the year.

Wow factor: With an average of 10 DJs on four
stages during a given weekend, the Wynn sounds
more like a music festival than a hotel. —CS

Deadmau5
brings the
BPMs to
Hakkasan
atthe MGM
Grand Hotel
(above

left) while
Celine Dion
serenades
the
Colosseum
at Caesars
Palace (far
left).
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Noél Coward

Noél Coward at Las Vegas
(1955)

Columbia Records

This marked the witty Brit’s first
appearance on the Vegas Strip—a
strong introduction to America.

Frank Sinatra

Sinatra at the Sands (1966)
Reprise Records

A definitive portrait of Sinatra in the
’60s, it was his first live recording com-
mercially released.

Elvis Presley

Elvis in Person at the
International Hotel, Las
Vegas, Nevada (1969)

RCA Records

The King picked up a new backing band
and recorded what many consider to be
his best live album.

Sonny & Cher

Sonny & Cher Live (1971)
Kapp Records

Following a drought of hits, this album
of the couple’s classics and covers
helped revive their recording career.

The Killers

Day & Age (2008)

Island Records

With all the band’s space-age hero-

ism and poetics, frontman Brandon
Flowers asks, “Are we human, or are we
dancer?” —CS
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1OP STUDIOS

WHERE MUSIC’S BIG GUNS AND UPSTARTS CAPTURE THE MAGIC

Studio at the Palms

4321 W. Flamingo Road

Wired into the Pearl Theater for impeccable live recording,
this space was built into the hotel’s design and not as an af-
terthought—and it shows. The two-studio setup—one for live
recording and mixing, another for just mixing or beat-mak-
ing—has attracted the likes of Jay-Z, Beyoncg, Justin Timber-
lake and many other A-list artists to record there. That it also
offers discounted rates to unsigned acts is a testament to di-
rector Zoe Thrall’s passion for music. “We love the Studio at
the Palms,” Imagine Dragons singer Dan Reynolds says. “You
can’t get more classic Vegas than a studio at the top of a hotel
and casino. It’s where we recorded almost all of Night Visions
and most of our earlier music. The staff and gear are amazing.”

Battle Born

3111 S. Valley View Blvd.
Since the Killers bought this studio in 2008, its two control
rooms, two isolated recording rooms, one live room large

enough to accommodate 40 musicians and one piano room
have served as home base for the creation of that band’s al-
bums and side projects, and also welcomed such friends as El-
ton John and Métley Criie. “It’s probably not the best recording
studio, but it's our recording studio,” Killers drummer Ronnie
Vannucci Jr. says. “It’s our place, and there are no clocks on the
walls there either.”

Digital Insight Recording

2810 S. Maryland Parkway

When in town, Gary Richards (aka DJ Destructo) prefers
working at this two-studio setup—one room for live track-
ing, the other for mixing and production. Boasting clients
like Kanye West, Lil Wayne, Celine Dion and Rihanna, the
shop’s strength lies in its 20 years of experience, studio
manager/mastering engineer Mike Lavin says. “We were
the big studio in town before the Palms,” he says. “We still
kind of run like a small business, and we're all very musical
over here.” —C$

JESSIE GIBSON

Owner

Umbrella Marketing Group
In the past decade Gibson has made
it his business to ensure his VIP

clients have a good time out. His VIP
services company is unique. He and
his employees are the hired locals,

or cool concierges, that will deliver a
worry-free vacation. From night-
club or dinner reservations to hotel
rooms, show and concert tickets, golf
outings to car rentals and booking
private jets, “sold out” is not a phrase
Gibson is familiar with. He’s made

a job out of getting what his clients
want, knowing his way around town
and the secrets to a successful night
in Vegas.

e BILLBOARD | MAY 4, 2013

1THE GATEKEEPERS

VEGAS' NIGHTLIFE INFLUENCERS TO KNOW

ZEE ZANDI NEIL MOFFITT
Director of nightclub CEO
entertainment Angel Management Group

Wynn Las Vegas

Having moved from Seattle in 1994,
and with a start as a cocktail waitress,
the “Queen of House” has done almost
as good a job building her own brand as
she has Wynn's as Vegas’ go-to for all-
star D] residencies. Along with a power
team that includes Sean Christie, man-
aging partner of Wynn's Encore Beach
Club and Surrender; Jesse Waits, man-
aging partner of XS and Tryst at Wynn
Las Vegas; and Jonathan Shecter, aka
“Shecky Green,” director of program-
ming for Wynn’s nightclubs, Zandi’s
keeping the Wynn on the vanguard of
the sweeping EDM craze.

AMG founder Moffitt has had

his hands in nightlife since 1999,
advancing DJ and club culture’s suc-
cess internationally. Since moving
from London to Las Vegas in 2004,
he and his AMG staff have played a
major role in building up the city’s
nightlife scene. AMG now owns,
operates and manages 15 venues
and, having partnered with London-
based restaurant brand Hakkasan,

, . N Carrie Pop icon Prince will take the stage to accept this year’s
will soon deliver the massive Hak- Underwood Billboard Icon Award. Music lovers should also get
kasan Restaurant & Nightclub Las performing amped for the fan-fueled Milestone award, presented
Vegas to the MGM Grand. Moffitt’s at llre 2012 by Chevrolet. To vote for your favorite finalist, go to
the shot caller for many of Vegas’ ah;f:rd billboard.com/milestone.
biggest and best parties. —CS Awards

billboard

2013

MUSIC AWARDS

Live, From Vegas,
The Billboard
Music Awards

The megawatt stars of music will light up Las Vegas
when the Billboard Music Awards touch down at the
MGM Grand Garden Arena, airing live at 8 p.m. ET on
May 19 on ABC. Heavy-hitters Taylor Swift, fun. and
Maroon s lead the pack: Each actis up for 11 awards
(based on album and digital sales, touring, streaming
and interactions with social media and other online
music destinations). “30 Rock” funny man Tracy
Morgan will host the evening, executive-produced by
Don Mischer, with confirmed performances by Swift,
Justin Bieber, Miguel and Bruno Mars. Additional buzz?

COURTESY 0F ¥ GA5: MOFFITT. COURTESY OF ANGEL MANAGEME
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FEATUREING

SNOOP DOG

EMII STRIKES BACK

Q: Where did you get your lips done?
A: In the womb.

Photo credits Pheren Photography & Gabriel Neyra
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War And
Peace

The National’s fifth album,
‘Trouble Will Find Me,
breaks tension

By Devon Maloney

The National’s frontman Matt Berninger will be tak-
ing a nap after this interview.

“T'was up at 6 o'clock this morning with my daugh-
ter,” he says, “so I'm going to need to crash.”

This is typical domestic behavior for the singer of a
band whose critically acclaimed, baritone-based indie
group has earned a legion of fans as well as inspired
good-natured ribbing about its subdued qualities—the
announcement of its sixth full-length, Trouble Will
Find Me, inspired a Twitter meme of suburban alter-
nate titles, including “Birdwatching With Franzen”
and “Hummus.”

With the National’s new set due May 21, casually an-
nounced on Twitter in February (“Oh and also, thought
you might like to know . . ."), it’s clear that Berninger
and his bandmates—two pairs of brothers, Aaron and
Bryce Dessner and Bryan and Scott Devendorf—have
gotten over it.

“For the 12 years we’ve been making records, we've

always been trying to prove something, and avoid be-
inglabeled as dad rock, or depressing,” Berninger says.
“We figured out how to fight so much over the years...
This time around, we didn't care.”

He says that since the band’s last (and most success-
ful) record, 2010’s High Violet, the press for which often
centered on the birth of his daughter Isla, the band’s
parenthood has multiplied—Aaron Dessner and Bryan
Devendorf both have kids now, too—and has thus tak-
en a larger role in the group’s creative process.

“We realized that our rock band is not actually that
important in the grand scheme of our lives,” he says.
“When we took the pressure off, making the songs be-
came really fun. I don’t know whether people will hear
the lack of tension, or whether people will connect with
it, but. .. Ilove the record.”

Still, Trouble Will Find Me has some pretty high
external standards to meet. Its immediate prede-
cessors, High Violet and 2007’s Boxer, have sold
293,000 and 270,000 copies, respectively, accord-
ing to Nielsen SoundScan. High Violet debuted at
No. 3 on the Billboard 200 with 51,000 first-week
copies, and Trouble Will Find Me will compete with
a highly anticipated new Daft Punk record for a de-
but spot. While label 4AD shares the National’s re-
laxed confidence, it’s still approaching the release
with a bit more urgency.

“It’s our job to convince people of how big the Na-
tional actually is,” U.S. label manager Nabil Ayers
says, citing the band’s ability to sell out New York’s
Radio City Music Hall in 2010, and predicting the
same success with its June 5 date at Brooklyn’s Bar-
clays Center. “They’re in the range, fans and sales-
wise, of bands that might be perceived as being much
bigger than them.”

Still, they're taking few chances: The label has
lined up aggressive radio and advertising campaigns

that Ayers calls the band’s biggest push yet. SiriusXM
U premiered the band’s second single, “Don’t Swal-
low the Cap” on April 11; five minutes later, five triple
A and alternative radio stations followed suit. (First
single “Demons” arrived online on April 8.) SiriusXM
U will also live-stream the Barclays show, and plans
call for the album to stream a week ahead of release
on iTunes. Bus shelter ads, snipe banners and bill-
boards are all in the works.

While the National has somewhat aggressively li-
censed its music for film, TV and advertising in the
past (in addition to contributing new music for shows
like “Game of Thrones” and “Bob’s Burgers”), the la-
bel team says theyre letting the project breathe before
diving into anything that might detract from an inti-
mate introduction.

“The band would prefer not to have the first place
their fans hear their music be on a commercial or a TV
show,” Ayers says. “They’ll let people hear the record,
and then if a song ends up somewhere later, great.”

When High Violet arrived, band and label jam-packed
release week with New York events. This time around,
they have a more elaborate rollout, one that benefits
from Berninger’s younger brother Tom’s documentary
about the band, “Mistaken for Strangers,” which kicked
off the Tribeca Film Festival two weeks ago.

“It’s not always flattering,” Berninger says of the
film, which puts his and the band’s relationship with
the filmmaker/protagonist under an often-uncomfort-
able microscope. “But it’s good, because you'll learn
more about us through Tom’s story than you would by
somebody just asking us questions.”

While the team won't share more details about the
new album’s release week, Ayers advises fans to keep
their eyes on the band’s Twitter account. “This time
we're one-upping ourselves,” he says. “It’s always the
idea, to sell more National records than we ever have.” @

ARTIST: The National
ALBUM: Trouble Will Find Me
LABEL: 4AD

MANAGER: Dawn Barger, Post
Hoc Management

DUCERS: Aaron Dessner,
Bryce Dessner

PUBLISHER: BMG/Chrysalis
Music

BOOKING AGENT: Kevin French,
Paradigm

CHART HISTORY; High Violet
(2010), No. 3 Billboard 200,
TK; Boxer (2007), No. 68
Billboard 200, TK

@the_national

THE BIG NUMBER
I ———

First-week sales of the
National’s previous and most
successful album so far,
2010's High Violet

51K

COPIES
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MUSIC

ARTIST: Big Country
ALBUM: The Journey
LABEL: Megaforce (U.S.)
MANAGER: Tom Vitorino
PRODUCER: Big Country
PUBLISHER: Big Country

BOOKING AGENTS: Andrew
Goodfriend (U.S.) and Dan
DeVita (U.K./Europe), TKO

CHARTHISTORY: The Crossing
(1983), No. 18 Billboard 200
(gold); Steeltown (1984), No.
72; The Seer (1986), No. 59;
Peace in Our Time (1988),
No. 160

TWITTER: @BigCountryUK

Big Country’s
New ‘Journey’

The influential Scottish band
comes back from tragedy with
firstalbumin 14 years

By Emily Zemler

In December 2001, Big Country frontman Stuart Ad-
amson committed suicide, a tragedy that seemingly
marked the end of the Scottish rock band’s prolific
career. The members of the group, best known for “In
a Big Country” off 1983’s The Crossing, went back to
their lives, taking up day jobs and studio work with the

unspoken assumption that Big Country was finished.
After a short reunion in 2007 to celebrate its 25th an-
niversary, the band, spurred by online fan comments,
decided to re-form in 2010, primarily to tour. At the
helm was Mike Peters, singer for the Alarm.

“It’s not like we just asked any singer to come along
and do this,” guitarist Bruce Watson says over Skype from
the band’s current UK. tour. “Mike was the only person
thatI thought about, and if he had said that he didn’t want
to doit, then Twouldn’t have asked anybody else.”

The tour, which featured a lineup of Watson, Peters,
original drummer Mark Brzezicki, Watson’s son Ja-
mie on guitar and Simple Minds bassist Derek Forbes,
evolved far beyond what it was initially meant to be.
The musicians found themselves penning new songs
during soundchecks, accidentally discovering a collab-
orative power to create new Big Country songs that re-
flected the band’s former sensibility. These new tracks
found their way onstage in between numbers off The
Crossing and Big Country released its first new single,
“Another Country,” recorded with Steve Lillywhite,
in the fall of 2011. By mid-2012, the group was armed
with 12 new songs, which it self-recorded in Wales last
winter for new album The Journey, due April 30 in the

“’As we became more proficient on our
instruments we ended up not sounding
like Big Country anymore. But this
record sounds like a record from those
early days.” —sruce watsoN, BIG COUNTRY

United States on Megaforce.

“It wasn't contrived,” Watson says. “We just knew it
had to be a Big Country album. The first three records
we made as Big Country in the early '8os had that Big
Country sound and as we became more proficient on
our instruments and writing songs, the sound of the
band changed and we ended up not sounding like Big
Country anymore. But this record sounds like a record
from those early days.”

For Megaforce, which came onboard after the album
was completed, The Journey is an opportunity to reinte-
grate an important rock band into the American musi-
cal landscape. The label serviced the entire album to
specialty shows on alternative radio stations on April 4
and plans to service the disc—and lead single “Hurt”—
on a wider scale once the group brings its tour to the
States in June. MRI Entertainment president Missi Cal-
lazzo says the label aims to target both longtime fans
and potential new listeners.

“I've worked with artists who are making new re-
cords after a bit of an absence in the marketplace and
the idea that an artist only gets one chance to be new
[for a second time] will forever be ingrained in my
head,” says Callazzo, who sees touring as a key facet
of marketing Big Country to a fresh audience. “With
an artist like Big Country, they’ve got a shot to be new
again. We as the marketing people have to stay focused
on that part of things. We want to tell their whole story
because it’s definitely an interesting story.”

The band sees this as a beginning, too, hoping that
The Journey will lead to subsequent albums and even
more tours. “The minute we start getting some new
songs under our belt it will be time to do the next al-
bum,” Watson says. “The way we’re going right now,
we'll probably start writing some new stuff soon.” @

Just nine months after Danish
indie pop singer M@ posted
her first MP3, “Maiden,” she
had a major-label contract
from the UK. arm of RCA
Records. But success didn’t
come overnight. Pre-
“Maiden," 23-year-old Karen
Marie @rsted lived many
musical lives. "l bought the
first Spice Girls record when
| was 7 and was determined
to become a pop star,” she
says. “But when | became a
teenager, | got into grunge
and toured in an electro-
punk band.” Her next phase
was hip-hop, and M@'s first
album would have been a rap
record if it hadn't been for her
manager, Bjern Nielsen, who
heard an early, sung version
of “Maiden.” “We had finished
something like 25 rap songs
before ‘Maiden,’ but after

we heard it, it was clear to

all of us that she needed to
go in a completely different
direction,” Nielsen says. M@'s
sound today is undeniably
pop, but some hip-hop influ-
ences remain. M@ will play
as many as 40 festivals in
Europe this summer, with an

’ HESS CLU

international tour planned
for the fall. A debut album,
currently being recorded in
Copenhagen with Vindahl,
is tentatively scheduled for
release late this year or early
next. RCA UK. will handle
the release in Europe, while
a to-be-determined Sony
label will put out the album
simultaneously in the United
States and other territories.
“When | was a teen, | wanted
music that reflected all the
conflicting new feelings |
had,” M@ says. “My album is
about being young and naive
and searching for something
but not knowing what it is."
—Reggie Ugwu

@ BILLBOARD | MAY 4, 2013
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KZSN Wichita, Kan. Joel
Crouse, “If You Want Some.”
Here's the first of three songs
thatare going to help give
summer a great soundtrack.
Crouse is 20 years old and
sings with the command and
stylizations of a veteran. This
one sounds amazing on-air.

Randy Houser, “Runnin’
OuttaMoonlight.” A |ot of
stations are still playing the
hell out of “How Country
Feels,” but they need to get
moving on his follow-up. This
song has one of the most
infectious hooks on the radio
now. It's uptempo, fun and a
song we'll still be playing a
couple years from now.

Eric Paslay, “Friday Night.”
I'm just glad that this
talented writer is not letting
established superstars cut
his best stuff. This should

be Eric’s first hit as an artist.
Killer chorus and tempo that's
perfect for the next several
months. EMI Nashville's gota
star here.

15 COUNTR



ARTIST: Patty Griffin
ALBUM: American Kid
LABEL: New West Records

MANAGER: Vector
Management

PRODUCERS: Craig Ross, Patty
Griffin

PUBLISHER: One Big Love
Music/Almo (ASCAP)

BOOKING AGENT: Frank Riley,
High Road Touring

CHART HISTORY: Flaming Red
(1998), No. 12 Heatseekers
Albums, 150,000; Impossible
Dream (2004), No. 67
Billboard 200, 183,000;
Children Running Through
(2007), No. 34 Billboard 200,
181,000; Downtown Church
(2010), No. 38 Billboard

200, No. 1 Top Folk Albums,
69,000

Where The
HeartlIs

Patty Griffin brings raw emotion,
Robert Plant to the fore on new
album ‘American Kid’

By Ray Rogers

Just how intimate can this sound? That’s the question
Patty Griffin set forth to answer when recording her
seventh solo album, American Kid, out May 7 on New
West Records.

The cult singer/songwriter already connects with
a legion of fans through songs detailing all manner
of heartbreak and joy. But for her first album of new
solo material since 2007’s Children Running Through
It (2010’s Grammy Award-winning Downtown Church
was a live recording), she says, “I wanted it to sound
like I was in the room with you.”

To that end, she and producer Craig Ross hired her
stage sound engineer Roy Taylor to rig up “a bunch
of old microphones to get that local sound,” while
hunkered down at the “funky, lived-in” Zebra Ranch
Studio located an hour outside of Memphis, owned by
Luther and Cody Dickinson of the North Mississippi
All-Stars (both of whom play on the record).

“Studios are designed to pull out all of that beau-
tiful ambience you get from singing in a room, and
then the engineer puts it back in digitally or through
whatever machinery you've got,” says Griffin, speak-
ing from her home in Austin. “But I wanted it to be
a little rough around the edges. I didn’t want it to be
slicked up; I didn’t want the life all drained out of it.”

Mission accomplished, according to KUTX Austin

on-air personality Jody Denberg, who's followed Grif-
fin during the course of her 17-year recording career.
“There’s a line between the emotional quality of her
songs and the listener on this record that is perhaps
the most direct since her first album, which was es-
sentially demos. This new record has that quality of
not being overly fussed with and allows the emotional
resonance of the songs to reach the listener.”

That heartstring-tugging quality that’s won her a
hardcore following—including the likes of the Dixie
Chicks, Emmylou Harris and Miranda Lambert, who
have all covered her songs—is amplified on this al-
bum, her most soulful and pensive yet, owing to the
life circumstances that inform this body of work.

“My dad was getting ready to pass away and I was
just kind of writing for myself; he was a big influence
for a lot of the record,” Griffin recalls of her father, a
World War I vet and high school teacher who died in
2009. “It’s life, and everybody goes through it. But it
was good to have that outlet, to be able to write songs
aboutit.”

Meditative, but not somber, the album kicks off
with “Go Wherever You Wanna Go,” in which Grif-
fin imagines a carefree afterworld. “It occurred to
me that there’s another way to look at this besides my

“Robert Plant and | have similar places
that we come from as singers—a lot of
emotion, and sometimes the emotion
overrides technique. He inspires me.”

—PATTY GRIFFIN

own grief, which is: They’re OK. They don’t have to
pay bills anymore—no taxes!” she says with a laugh.

The caliber of Griffin’s work led to intense competi-
tion from the A&R community. “I've never worked so
hard in my entire career to sign someone,” New West
Records senior VP of A&R Gary Briggs says. “Every-
body wanted her.”

Joining a roster of John Hiatt, Steve Earle and Judy
and Buddy Miller made New West a natural fit for
Griffin, says Briggs, who maintains the label is com-
mitted to “working the first single ‘Ohio’ till its last
breath. We'll go three to five months.”

With its hypnotic rhythms and varied textures,
“Ohio,” inspired by the Toni Morrison book “Beloved,”
was a natural pick to set up the album, according to
Briggs. The track is one of three that features Robert
Plant. The Led Zeppelin frontman, whom Griffin is
dating and with whom she collaborates in the rootsy
Band of Joy, sings harmony and gets a co-writing credit
for rearranging the track, Griffin says.

“We get a lot of energy from each other’s singing,”
she notes of their creative back and forth. “We both
have similar places that we come from as singers—a
lot of emotion, and sometimes the emotion overrides
technique. He inspires me. He goes far and deep.”

Griffin seems bemused by the subject of online specu-
lation about whether the two are married or not. “We’re
not legally married, no,” she says, putting rumors torest.
However, their romantic and professional partnership
means she spends more time in the United Kingdom
when they’re not hunkered down in Austin, leading to
the decision to release American Kid overseas, which
hasn’t been the case for several of her prior records.

So, will the likes of overseas tabloid OK! magazine
be trailing their every move? “No, no, no,” she says
with a quick laugh. “We're too old!” @

FIRE HIGHWAY: Fresh from
their performance at Coach-
ella, Canadian rock duo Ja-
pandroids continue to make
serious waves with their criti-
cally praised sophomore LP,
Celebration Rock (Polyvinyl).
Building on the success of
last year's world tour, they've
announced plans for a U.K./
European run. Booked by Ben
Buchanan of the Windish
Agency, the tour will begin at
the Optimus Alive Festival in
Lisbon, Portugal (July 12), then
hit Nouveau Casino in Paris
(July 23), B2 in Moscow (Aug.
1) and the Off Festival in
Katowice, Poland (Aug. 4).

COME & GETIT: Following
her recent role in the film
“Spring Breakers,” Selena Go-
mez has turned her focus back
to music. Jumping off from the
wild, Bollywood-inspired per-
formance of new single "Come
& Get It" at the MTV Movie
Awards, she has unveiled plans
for a world tour, set to launch
in August. Booked by Creative
Artists Agency, the 56-city
run will open in Vancouver

at the Rogers Arena (Aug.

14) before playing the Falcon
Theater in Copenhagen (Aug.
30), Alcatraz in Milan, Italy
(Sept. 16), the Patriot Center in
Washington, D.C. (Oct. 10) and
US Airways Center in Phoenix
(Nov. 5).

PRETTY DAZE: Kurt Vile

& the Violators have added
another set of dates to their
summer tour, now including
larger venues and an assort-
ment of festival appearances.
Booked by Eric Dimenstein
of Ground Control Touring
(North America) and Steven
Thomassen of Toutpartout
(United Kingdom/Europe),
the run will cross through
Neumos in Seattle (May
12), Primavera Sound in
Barcelona (May 24), Knust
in Hamburg, Germany (May
28), the 4 Knots Festival

in New York (June 29), the
Vogue in Indianapolis (July
12) and Outside Lands in San
Francisco (Aug. 9-11).

SO UNUSUAL: Celebrating
the 30th anniversary of the
iconic debut LP from Cyndi
Lauper, the She's So Un-
usual tour will feature Lauper
performing the album in its
entirety. Launching at Club
Starlight in East Hampton,
NY. (June 1), the artist will
take her bevy of radio hits to
the Crest Theater in Sacra-
mento, Calif. (June 18), House
of Blues in Houston (June 28),
the Beacon Theatre in New
York (July 10) and Summer
Sonic in Tokyo (Aug. 11).
—Nick Williams
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Reviews

Empire of the Sun
“Alive” (3:24)

PRODUCERS: Luke Steele,
Nick Littlemore, Peter Mayes,
Donnie Sloane

WRITERS: various
PUBLISHERS: various

Astralwerks

LEGEND
&

CREDITS

Edited by
Mitchell Peters
(albums)and
Jason Lipshutz
(singles)

CONTRIBUTORS:
Phil Gallo, Gary
Graff, William
Gruger, Dan
Hyman, Kathy
landoli, Jason
Lipshutz, Jill
Menze, Ryan
Reed, Christa
Titus, Emily
Zemler, Reggie
Ugwu

Allalbums
commercially
available in the
United States
are eligible. Send
album review
copies to Mitchell
Peters at Billboard,
5700 Wilshire
Blvd.,, Suite 500,
Los Angeles, CA
90036 and singles
review copies to
Jason Lipshutz
at Billboard,

770 Broadway,
Seventh Floor,
New York, NY
10003, or to

the writers in

the appropriate
bureaus.

DAN

‘Alive’ Is Synth-fully Good

Australian synth-pop duo Empire of the Sun isn’t
afraid of corniness so long as it results in dancing.
On its debut album, 2008’s Walking on a Dream, the
group teetered dangerously close to parody due to
its eccentric visuals and Luke Steele’s nasal vocal
delivery, but the songs were so deliciously enjoy-
able—blending new-millennium electronica and
new romantic synth textures—that it was difficult to
mind. Given the five-year void since the band’s last

studio album, a stylistic shift would seem logical.
Instead, “Alive” is simply more campy brilliance:
childlike chanting, chirpy vocal loops, four-on-the-
floor pulses and, of course, cushioned blasts of syn-
thesizer. “Loving every minute 'cause you make me
feel so alive,” Steele sings, as the chorus coils around
itselflike a snake and fades out into an emotive swirl.
For fans of Walking on a Dream, it’s hard not to love
every minute of “Alive.” —RR
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“Alive” is campy brilliance: childlike
chanting, chirpy vocal loops, four-on-
the-floor pulses and cushioned blasts
of synthesizer.

ARTIST: Joey Bada$$

VENUE: Gramercy Theatre, New York

DATE: April 20

It was a Brooklyn invasion at
the Gramercy Theatre as Joey
Bada$$’s Beast Coastal tour re-
turned to New York for its clos-
ing night. Supported by fellow
Flatbush residents the Under-
achievers and Flatbush Zom-
bies, Bada$$ turned the sold-out
4-20 affair into something like a
homecoming carnival, complete
with water guns, flotation de-
vicesand plenty of blunts. Young
fans of his throwback rhyme style

and boom-bap beats are driving
renewed interest in '9os-era
New York hip-hop and Bada$$
is leading the movement. The
audience sang along to the
Nas classic “New York State of
Mind” and Bada$$’s “Unortho-
dox” with equal ease. Late in
the show, the 18-year-old rapper
paused to marvel at the unlikely
journey thatled to this moment—
from recording a mixtape after
school last year to becoming a
tour headliner in 2013. He also
gave special thanks to his proud
mother in the balcony: “Say hito
Mama Bada$$,” he said. —RU

SINGLES

ROCK

QUEENS OF THE
STONE AGE

“My God Is the Sun” (3:39)

PRODUCERS: Joshua Homme,

Queens of the Stone Age

WRITERS: Queens of the Stone
Age

PUBLISHERS: various

Matador Records

Josh Homme and his
dust-spewing rock
cronies power back
with the first single

off ... Like Clockwork,
QOTSAs first album

in six years. “My God
Is the Sun” is an ap-
propriately gnarly, 4/4
monster, recalling their
hardest-hitting early
material. As Homme
gazes in awe at the sun’s
omnipresent embrace,
rock die-hards have
ample time to hail the
Queens’ revival. —DH

POP
SELENA GOMEZ
“Come & Get It" (3:52)

PRODUCER: Stargate

WRITERS: Ester Dean, Mikkel

Storleer Eriksen, Tor Erik
Hermansen

PUBLISHERS: various
Hollywood Records

“This love will be the
death of me,” Gomez
croons on her new sin-
gle, “but Tknow I'll die
happily.” That’s a heavy
assertion for a 20-year-
old, but the rest of the
cut remains light on

its feet, with Stargate’s
revved-up pop structure
housing Gomez’s string
of come-ons. The song-
writing’s a bit loose, but
Gomez strikes her best
Rihanna pose in advance
of a presumably more
mature album. —JL

POP

PSY

“Gentleman” (3:15)
PRODUCER: PSY

WRITERS: Park Jae-Sang, Yoo
Gun-Hyung

PUBLISHERS: various
Silent/School Boy/Republic
Powerful melodies,
shouting choruses and
a now-familiar dance

break give PSY’s follow-
up to “Gangnam Style”
everything a listener
would expect from the
K-pop phenom. Ironical-
ly, “Gentleman” is just
the opposite of its title:
With lyrics that translate
to “Damn girl, you're

so freaking sexy,” PSY
again plays the salacious
prankster while goading
U.S. audiences to get on
their feet. —-WG

COUNTRY
AMBER HAYES
“Any Day Is a Good Day” (3:42)

PRODL : Paul Compton

WRITERS: Amber Hayes, Bill
DilLuigi, JP Williams

PUBLISHERS: various

A-OK Entertainment/GMV
Nashville

Country hotshot Hayes
is full of wide-eyed
optimism on her latest
single, which may prove
to be her breakout.
“May not ever make
amillion, that don’t
worry me a bit,” the
Oklahoma native shrugs
contently over comfort-
ing guitar strums and
no-frills production.
Musically, Hayes could
afford to take a few
more chances, but she
offers a sunny-enough
reminder to not sweat
the small stuff. —JM

ELECTRONIC
GOLD PANDA
“Brazil” (5:47)
PRODUCER: Gold Panda
WRITER: Gold Panda

PUBLISHERS: Wichita Songs/
Domino Publishing
Notown/Ghostly International
“Brazil” is the type of
elongated yet wholly
kinetic single that Euro-
pean electronic con-
temporaries like Four
Tet and Lindstrom have
become so consistent at
producing. U.K. knob-
twiddler Gold Panda
bottled lightning before
with 2010’s “You,” and
while “Brazil” similarly
snips its vocal sample,
the track arrives with a
different veneer, rely-
ing upon a more patient
structure and more
complexly chattering
beats. —JL

JOEY BADASS PHOTOGRAPH BY CHRIS OWYOUNG
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UPCOMING
DVD
RELEASES

“Brickand
Mortar and
Love” (April
20)

C.Scott
Shuffitt tells
the story of
legendary
Louisville,
Ky.,
alternative
record store
ear X-tacy.

“Beware of
Mr. Baker”
(May 14)
Jay Bulger's
compelling
story focuses
on the life
of acerbic
drummer
Ginger
Baker.

“Not Fade
Away” (April
30)

David
Chase's
fictional tale
ofaRolling
Stones-and
blues-
obsessed
rock band

growing
up in New
Jersey and
New Yorkin
the '60s.

LAST SHOP STANDING

P

)

Former
Smiths
guitarist
Johnny Marr
in"Last Shop
Standing.”

“Last Shop Standing”
DIRECTOR: Pip Piper

PRODUCERS: Blue Hippo
Media, Proper Music
Publishing

RUNNING TIME: 54 minutes; 75
minutes of bonus footage

RELEASE DATE: April 20

‘Shop’ Celebrates The U.K.’s
Indie Store Scene

A documentary based on Graham Jones’ book about
the rise, fall and rebirth of independent record stores
in the United Kingdom, “Last Shop Standing” lands
stateside as the official film of Record Store Day 2013.
The stories aren’t much different from the anecdotes
told by those who revered U.S. shops from the '60s
through the end of the 20th century, libraries and
clubhouses filled with unknown treasures and well-
informed clerks holding the keys to discovery. The
United Kingdom and the States differ only in the ef-
fect that supermarkets had in driving out the little

EN
Third Time’s
' The Charm

guys, once grocery stores stocked CDs. Paul Weller,
Johnny Marr, Billy Bragg and Richard Hawley are
among the musicians providing the stories about
neighborhood shops that held sway over their musi-
cal training. But it’s the store owners themselves who
give “Last Shop Standing” its charm and character,
whether they be veterans of the industry who have
fought a good fight or newcomers turning kids on to
the joy of vinyl. Footage late in the film reveals the
intensity and popularity of Record Store Day as an
international event. —PG

ALBUMS

ROCK
THE NEIGHBOURHOOD

I Love You.

PRODUCERS: Justyn Pilbrow,
Emile Haynie

Columbia Records

RELEASE DATE: April 23

This darkly moody
album aptly culls
together indie rock
and R&B, bolstered

by layered, ambient
production and singer
Jesse Rutherford’s
amalgamated rap-
croon. Single “Sweater
Weather” and echoing
“Afraid” best showcase
the band’s edgy, subtle
hooks, which all come
together in a strangely
lovely and deeply com-
pelling way. —EZ

ROCK
QUEENSRYCHE
Frequency Unknown
PRODUCER: Jason Slater

Deadline Music/Cleopatra
Records
RELEASE DATE: April 23

After declaring himself
the mastermind behind
Queensryche’s reper-
toire, the day of musical
reckoning arrives for
singer Geoff Tate. His
first album with a new
lineup certainly has en-
joyable moments—like
the ruminating “Fallen”
and “In the Hands

of God”—but sounds
nothing like the finely
crafted rock he once
created with his former
bandmates. —CT

tracks are pensive,
but pack moments for
raging—just like Cudi
himself. —KI

RAP

N.O.R.E. AKA P.A.P.I.

Student of the Game
PRODUCERS: various

EOne Music

RELEASE DATE: April 16

On Student of the Game,
the Queens native
delivers the same level
of energy that he has
for more than 15 years.
The single “Tadow”
offers ricocheting
rhymes with the help
of 2 Chainz, Pusha T
and French Montana,
while Lil Wayne Auto-
Tunes the hook on “She
Tried.” The Superthug
has returned. —KI

AMERICANA
WILLIE NELSON

Let's Face the Music and Dance

PRODUCER: Buddy Cannon

Legacy Recordings

RELEASE DATE: April 16
Backed by his Family
band, Nelson takes on
chestnuts from the '30s
up to a stark remake of
his own 1989 track “Is
the Better Part Over.”
He’s in robust voice and
picking form through-
out, deftly handling
Irving Berlin, Carl Per-
kins, Frank Loesser and
especially the Django
Reinhardt instrumental
“Nuages.” —GG

AMERICANA
STEVE EARLE & THE

DUKES (& DUCHESSES)

RAP The Low Highway
She&Him KID CuDI PRODUCERS: Steve Earle, Ray
Since the 2010 release of She & Him'’s second album,  Volume3 Iridiziid Kennedy

Volume 2, Zooey Deschanel found success with Fox com-
edy series “New Girl” and M. Ward further grew his solo
musical career with last year’s A Wasteland Compani

PRODUCER: M. Ward

Merge Records

The pair returns with a newfound clarity, delivering a
no-holds-barred approach to its sound on Volume 3. The
set is laced with tales of love, from cheeky romantic
quips on the aptly titled “Never Wanted Your Love” to
the mildly disco-infused “Together.” Deschanel’s voice
sounds like an updated mix of Loretta Lynn and Ron-
nie Spector, but her greatest strength lies in the pen. No
longer the “new girl” in music, her words are allowed to
be the central focus on songs like “London,” while Ward
flexes his production arm on the Blondie cover “Sunday
Girl.” It’s a harmony that many fail to reach, but She &
Him have found it on Volume 3. —KI

RELEASE DATE: May 7

PRODUCER: Kid Cudi
Republic Records

RELEASE DATE: April 16

Kid Cudi has been

a purveyor of rap
experimentation since
his 2009 debut. He
comes full circle with
new clarity on Indicud,
where songs like
“Solo Dolo Pt. IT1” and
“Lord of the Sad and
Lonely” reveal a more
confessional side. The

New West Records

RELEASE DATE: April 16
Pulling out the Dukes
name for the first time
in 26 years sends a bit of
amessage from Earle,
especially on rocking
first single “Calico
County.” He dishes out
folk and bluegrass as
well on the 12-song set,
and offers a travelogue
of roads that he’s trod-
den with masterful
confidence. -GG

MAY 4, 2013 | WWW.BILLBOARD.BIZ @



MUSIC HAPPENING NOW

|lggy Azalea
has had her
fair share
of label
drama. The
Australian-
born rapper
signed to
Interscope
last year
but parted
ways after
she and the
label didn't
seeeyeto
eye on her
management
deal with
T.l's Grand
Hustle
imprint. On
April 23,
Azalea took
to Twitter to
announce
her signing
with Island
Def Jam
USA. She's
also signed
to Mercury
UK.

Texas
‘Standoff’

Casey Donahew Band embraces
DIY ethos—and controversy—
onnew LP

By Deborah Evans Price

Casey Donahew’s fierce independent streak is key to
the success of the Casey Donahew Band’s new album,
Standoff, released April 16 on Almost Country Records,
the Fort Worth-based label owned and operated by
Donahew and his wife, Melinda. Standoff bows at No.
7 on Billboard’s Top Country Albums chart and No. 32
on the Billboard 200.

“We were told by a friend when we made our first
demo in 2001: ‘Do everything you can as long as you
can. We've always tried to live by that philosophy,”
says Casey Donahew, who has released five previous
indie albums and developed a strong following in his
native Texas. “We've been approached with opportu-
nities to sign with a label, but never really felt like it was
the right fit.”

In music and business, Donahew has definite ideas
and isn’t shy about expressing them. He even goes so
far as to print the Second Amendment inside his new
CD packaging. “I know it’s risky. It’s not always the
best policy to mix politics and music,” he says, “but it’s
something that I feel so strong about, and it’s some-
thing that a lot of our fans feel strong about.

“[There’s] such a standoff in the country over the
gun debate,” he continues. “There’s this overwhelm-
ing anti-gun sentiment displayed through the media,
and I felt like there needed to be more voices for gun
owners. I'm a gun owner, and I'm a big believer in the
Second Amendment. I want people to know it's OK
to be a gun advocate. The band and me decided that
we had a platform and we’d try to be that voice. We're
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prepared for backlash.”

The Donahews have recruited a team that includes
Vanessa Davis’ Splash! Public Relations; David Ma-
cias of Nashville-based Thirty Tigers, which handles
marketing and distribution; and Nancy Tunick of
GrassRoots Promotion, which is working the single
“Whiskey Baby” to country radio, marking the first
time the Casey Donahew Band has had a single
worked outside Texas.

“We continue to grow every year. His income, al-
bums sold, merch sold, everything is growing,” says
Melinda Donahew, who serves as president of Almost
Country Records. “Artists get to a point where they just
stall, but luckily for us it keeps growing and keeps going
further out. He went to Montana for the first time last
year and sold out seven shows.”

The band is booked by William Morris Endeavor,
and its live performances have earned an enthusiastic
following. “We did a lot of social media promotions
because Casey has a very large, younger fan base,”
Melinda says. “He’s [popular] with 18- to 24-year-olds,
and they’re social media maniacs. When he succeeds,
Casey’s fans honestly feel like they are a part of it.”

Casey has endorsement deals with Denver-based
Cinch Jeans & Shirts and Justin Boots—for which the
band ran contests and gave away boots. He also made
an in-store appearance on street date in his hometown
of Burleson, Texas. And ads appeared in Texas Month-
ly and Texas Music magazines as well as on radio sta-
tions across the country.

“It’s not like he’s an overnight sensation,” says Ma-
cias, who began working with Casey in 2009. “Casey
and Melinda have been doing great work in terms
of building a fan base. This time we even brought in
’stache media, which is RED's in-house team. We have
them working Casey in the college market. We did
some sniping in the Dallas-Fort Worth market, which
is his top market and hometown market. We did re-
gional time buys for CMT. We really put a lot of extra
stuff together.”

Casey is thankful to have gone from small bars to
selling out Billy Bob’s Texas in Fort Worth, Cain’s
Ballroom in Tulsa, Okla., and other legendary clubs.
“We’ve spent 10 years cultivating a fan base,” he says.
“It’s different from a new artist who jumps out there
and tries to create a fan base with one or two songs.
We've created loyal fans who buy our records and sup-
port what we do. We've been really lucky.” @

The Casey
Donahew
Band's
Standoff
debuts at
No. 7 on Top
Country
Albums.

THE
Numbers

Boston Strong

Boston experienced tragedy on April 15, when two bomb
explosions during the 117th Boston Marathon killed
three and injured approximately 180 (with a police
officer killed by one of the suspects on April 18). As the
city mourns, along with so many beyond the region,
music seems to be providing a measure of comfort.

@ 597%

Neil Diamond visited Boston's Fenway Park on
April 20 to sing his 1969 No. 4 Billboard Hot 100
hit “Sweet Caroline (Good Times Never Seemed
So Good)” during the Red Sox's first home game
following the bombings. (Normally, the original
version is played during each home game.) The
rousing appearance spurs the song's No. 33
debut on Pop Digital Songs with 19,000 sold, a
597% increase, according to Nielsen SoundScan.

@ 155%
K%

Consumers had Boston on their minds last
week, as sales of songs related to the city
increased. Augustana's “Boston,” a No. 34 Hot
100 hitin 2007, sold 4,000, a 155% gain, while
the Standells’ No. 11-peaking 1966 single
“Dirty Water" (played at Fenway Park after each
Red Sox victory) increased by 1,000% to 3,000.

Before the April 20 Red Sox game, the Boston
Bruins hockey team hosted the city's first
professional sporting event on April 17 at TD
Garden following the bombings. Before the
game, Rene Rancourt began singing “The Star
Spangled Banner,” but he watched an emotional
crowd quickly join in and finish it on its own.
Clips of the crowd's performance have since
drawn more than 3 million YouTube views.

© 18%

While music can help heal, Boston-area
consumers were obviously preoccupied with
bigger issues last week. The Boston designated
marketing area experienced a sizable declinein
downloading, as digital song sales fell by 18%
to 612,000. That's the week's largest decrease
among the top 100 DMAs, as measured by
SoundScan, and more than twice the 7%
erosion the entire marketplace experienced.
—Keith Caulfield and Gary Trust
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Moroder’s Moment

Decades after his heyday, dance music pioneer
Giorgio Moroder is back in the spotlight
By Andrew Hampp

On April 18, Italian disco/synth-pop pioneer Giorgio Moroder posted a picture of two
sound waves on his Facebook page, comparing the moderate volume and beats of
his 1977 heyday with the louder sound and denser rhythms of today’s EDM. “It’s not
funny anymore—we have to do something!” he wrote.

As it turns out, Moroder is doing something to bridge the gap between the genre
he helped shape and its current, noisier form—and nearly three decades after his
last charting single, Limahl’s “Never Ending Story,” went to No. 17 on the Billboard
Hot 100 in 1984. In May, Moroder appears on Daft Punk’s highly anticipated Ran-
dom Access Memories, narrating the history of disco and his role in the movement in
the appropriately titled “Giorgio by Moroder.” The musical history lesson serves as
an appropriate pairing to Moroder’s appearance as a guest lecturer at the Red Bull
Music Academy in New York, which will be capped off by his first-ever U.S. DJ set at
Cielo on May 20. A series of DJ gigs in cities across the world is expected to follow
this summer, all booked on the strength of his newfound cultural relevance.

“Since the publicity of the Daft Punk song, which is not even out yet, it’s like ev-
erybody wants me now,” says Moroder, who turned 73 on April 26 and is entertaining
offers from two management companies. “I'm sure once I go with one I'm going to
have a lot of work.”

To better adapt to the demands of today’s EDM culture, Moroder is collaborating
with some of its biggest names—including Avicii, who gave him some pointers dur-
ing a recent songwriting session. “He gave me some tracks and I put a melody on
them and said, ‘Look, you make nice money doing these shows, but one day you're
in New York and the day after you're in Paris, then you're in Rio,” Moroder says.
“I'm not the youngest one. I may try and do the bigger events, one a month maybe.”

Snagging Moroder for the Red Bull Music Academy was a big coup for Davide
Borton, who has helped book the event for more than 10 years. “He’s been this
enigmatic figure in dance music, and we wanted to get him as a lecturer first and
foremost,” Borton says. “The whole DJ culture fascinates him, and even though he’s
relatively old and relatively wealthy, it’s a great time for him to perform.” @

will
be aguest
lecturer
atthe Red
Bull Music
Academy in
New York.

Battle Plan: Ghostface Killah

In the midst of
the Wu-Tang
Clan’s reunion
tour and
forthcoming
20th-

anniversary
album,
Ghostface
Killah released
Twelve
Reasons to
Die, which
debuts at
No.27 on

this week's
Billboard 200.

7 MONTHS AGO 2 MONTHS AGO RELEASE WEEK NEXT UP

After Wu-Tang mastermind
the RZA officially launched
Soul Temple Records

last August, Ghostface
announced in September
that Twelve Reasons to Die
would be issued through
the label in November, his
firstindependent release
outside of Def Jam. According
to Soul Temple co-owner
Bob Perry, the RZA shifted
the original soundtrack to
his directorial debut, “The
Man With the Iron Fists,” to
the new label shortly after
Ghostface's announcement,
which prompted Soul Temple
to change its focus and
Twelve Reasons to Die to be
delayed until April. “We had
alot of time to think about
marketing,” Perry says of
Ghostface's Soul Temple
debut.

In mid-February, Ghostface
revealed the album’s release
date and artwork, floated the
single “Rise of the Ghostface
Killah"as a free download
and set up pre-orders for the
album in CD, vinyl, digital

and cassette formats. (The
lattermost featuring an
alternate version of the album
produced by Apollo Brown.)
Soul Temple's Bandcamp
page offered a variety of
bundles to choose from, many
including a Twelve Reasons to
Die T-shirt with an exclusive
graphic from the upcoming
accompanying comic book
series. "Bandcamp allowed
us to have a user-friendly
platform to distribute music
via social networks, while

also collecting e-mails and
pre-orders for the album,”
Perry says.

The Adrian Younge-directed
video for “Rise of the
Ghostface Killah," unveiled
April 16, plays out like a '70s
horror film, as a cult splatters
achurchin blood while a
masked Ghostface spits
rhymes. Perry says the video
was supposed to come out
earlier, but "Adrian’s a control
freak and wouldn’t let anyone
finish the video” while he

and Ghostface went on tour
in March. It was completed
right before Ghostface joined
areunited Wu-Tang Clan

at the Coachella festival

on April 14—a raucous
performance that ended with
the group urging its audience
to grab Twelve Reasons to
Die when it hit stores. The
album sold 15,000 in its first
week, according to Nielsen
SoundScan.

The Twelve Reasons to Die
tour will run through May
22, and another string of
Wu-Tang Clan reunion dates
begins May 26. The debut
issue of the “Twelve Reasons
to Die" comic will hit stores
May 29 as the first in a six-
issue monthly series, and
new music and remixes will
coincide with the release of
each issue. “The comic book
and the monthly issues were
away for metosay, There'sa
reason for people to be talking
about this Ghostface album
for the next six months,”
Perry says, adding that Soul
Temple hopes to bundle all
Twelve Reasons to Die-related
material into one collectible
item by the end of the year.
—Jason Lipshutz

' BUBBLING

‘Glowing’ Reviews

Having scored her first
Billboard Hot 100 top 10 last
week as a writer on Demi
Lovato's “Heart Attack,”
Nikki Williams this week
earns her first top 10 as an
artist, as "Glowing” (Island
Def Jam) rises 12-10 on the
Dance Club Songs chart,
and is also close to debuting
on Mainstream Top 40. "]
write a lot of songs, and they
aren't always going to be for
my [forthcoming] record,”
Williams recently told
Billboard.com. “I'm happy to
share.”

Bright Light Bright Light
Shines

In the past year, Bright
Light Bright Light, aka pop
singer/songwriter Rod
Thomas, has released his
album Make Me Believe in
Hope (Blue Team/Aztec),
opened for Scissor Sisters
and found a fan in Elton
John (who “loves” his music).
Now, the artist is prepping
the June 3 release of his
single “Moves.” He’s also
scored co-writing and vocal
credits on the new Slow
Knights album, Cosmos
(produced by Scissor
Sisters' Del Marquis)

Daddy’s Girl
Second-generation

country singer Krystal
Keith simmers just below
the Country Airplay chart
with "Daddy Dance With
Me," her first solo single.
Keith is the daughter of
format star Toby Keith,
with whom she shared
billing on “Mockinghbird,”
which flew to No. 27 eight
years ago. The younger
Keith also places her first
entry, a self-titled EP, on
Top Country Albums (No.
53). She's not only signed
to her father’'s Show Dog-
Universal label, but he also
co-produced her four-song
setand co-wrote three of its
tracks. Her full-length debut
album, Whiskey and Lace, is
expected this year.

Alsina Ascends

New Island Def Jam signee
August Alsina looks to make
his first chart appearance
with “I Luv This Sh*t,” which
is nearing the Mainstream
R&B/Hip-Hop tally. The
Trinidad James-assisted
track will be featured on

the New Orleans crooner’s
debut album, due later this
year. The song's video has
racked 1.1 million YouTube
views since its Valentine's
Day posting

Reporting by Keith Caulfield,
Wade Jessen, Rauly Ramirez
and Gary Trust.
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‘Music Industry Program at Drexel University
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Fall Out Boy’s No. 1;

Record Store Day Wins

Indie-store album sales up 3% compared with last

year’s Record Store Day

ne rock band replaces another atop

the Billboard 200 as Fall Out Boy's

Save Rock and Roll debuts at No. 1,

bumping last week’s champ, Para-

more’s Paramore, down to No. 12.
Fall Out Boy bows with 154,000 sold, according
to Nielsen SoundScan, the quartet’s third-big-
gest sales week. Only the No. 1 arrival of Infin-
ity on High in 2007 (260,000) and a busy Christ-
mas frame for From Under the Cork Tree in 2005
(157,000) were larger.

Fall Out Boy had been in a race for No. 1 with
Kid Cudi, whose new Indicud debuts at No. 2 with
136,000. Initially, industry sources forecast both
albums—released April 16—to sell around 150,000.
However, Kid Cudi fell behind a bit once the week-
end hit, and Fall Out Boy pulled ahead by the end of
the tracking week on April 21.

As for Paramore, its self-titled album tumbles
1-12 in its second week, moving 27,000 copies with
a 74% drop in sales. It’s the second No. 1-debuting
album to fall straight out of the top 10 in its second
week this year. Previously, Chris Tomlin’s Burning
Lights collapsed 1-22 on the Feb. 2 chart.

Vital Vinyl: Thanks to Record Store Day (April 20),
weekly U.S. vinyl album sales hit a historic high.

Atotal of 244,000 vinyl LPs were sold in the week
ending April 21, according to Nielsen SoundScan—
the largest one-week sum for vinyl albums since
SoundScan started tracking sales in 1991.

This past week’s vinyl album haul surpasses the
previous one-week record, set just last December.
In the week ending Dec. 23, 2012, 213,000 vinyl al-
bums were sold.

This week’s vinyl LP haul is the largest week for

the format, outside of Christmas, since last year’s
Record Store Day. In the week ending April 22, 2012,
172,000 vinyl LPs were sold.

As Record Store Day-related albums and singles
are released exclusively to local independent record
stores, it’s natural to see the sales volume at indie
retailers increase dramatically.

Last week, independent stores sold 544,000 al-
bums, an increase of 59% compared with the pre-
vious week and a jump of 3% compared with last
year’s Record Store Day.

Of the 544,000 indie store albums sold last week,
200,000 were vinyl LPs. A year ago, for Record
Store Day, 528,000 albums were sold at indie retail,
and of that figure, 147,000 were vinyl LPs.

This past week’s sum was the largest for indie re-
tail album sales since the week ending Dec. 23,2012,
when 765,000 albums were moved at the height of
the Christmas shopping frenzy.

A number of Billboard charts this week are
swamped by Record Store Day-related titles. The
Tastemakers Albums chart, which ranks the top
25-selling albums at indie and small chain stores, is
riddled with Record Store Day efforts. (The chart is
viewable to subscribers at Billboard.biz.)

On the chart, the highest-ranking Record Store
Day-exclusive title is Mumford & Sons’ new EP
Live at Bull Moose, which debuts at No. 6. The set
sold nearly 3,000 copies in total last week, almost
one-third of the 10,000 copies that were manu-
factured. Live at Bull Moose is also the only Record
Store Day-exclusive title to chart on the Billboard
200 this week, debuting at No. 174.

Above Mumford & Sons this week on Tastemak-
ers are a number of debuts that weren’t Record
Store Day exclusives, but, because of their demo-
graphic appeal, likely benefited from traffic at in-
die retailers. Nos. 1-5 host debuts by Yeah Yeah
Yeahs (Mosquito), Ghost B.C. (Infestissumam),
Steve Earl & the Dukes (& Duchesses) (Low
Highway), the Flaming Lips (Terror) and Kid
Cudi (Indicud), respectively.

Moving over to the Hot Singles Sales chart, Re-
cord Store Day is in full effect. The tally ranks
the best-selling traditional physical singles (and
digital bundles) of the week. Since old-fashioned
singles are essentially nonexistent, there’s little
reason to mention this chart in print. However, the
list is very lively this week, thanks to a bevy of vi-
nyl singles that were released for Record Store Day.
On the 25-position chart, all but two are singles
are Record Store Day exclusives. No. 1 is the side-
by-side 7-inch single “No Fun,” containing the
Stooges’ original take and a 2002 cover by the
Black Keys. It sold 2,000 copies out of its 7,000
total production run. @

INDIE STORE ALBUM
SALES THIS WEEK

544,000
@ 59%

Folk Rockers Roll

The Lumineers’ “Ho Hey"
tops a ninth U.S. Billboard
songs chart, asit rises 2-1

on Adult Contemporary.

The trio's breakout hit
previously crowned (in order,
chronologically) Triple A (for
eight weeks), Rock Airplay
(two), Hot Rock Songs (18),
Alternative (two), Rock Digital
Songs (12), Alternative Digital
Songs (14), Heatseekers
Songs (three) and Adult Top
40 (eight). In the same folk/
rock vein, Phillip Phillips
becomes the fourth solo male
to notch two consecutive
career-opening Triple A No.
1s,as "Gone, Gone, Gone"
jumps 4-1. He joins Pete
Yorn and John Mayer, who
both accomplished the feat
in 2001-02, and Jason Mraz
(2003). Phillips' “Home" led
for six weeks beginning in
November. —Gary Trust

THE BIG NUMBER
_——

Number of albums that sold
at least 1,000 vinyl copies

last week, thanks in part to
Record Store Day releases
and promotion. Last year, RSD
helped 18 titles move at least
1,000 vinyl units.

Read more
Chart Beat at
billboard.com/
chartbeat.

VINYL ALBUM SALES

THIS WEEK
244,000
@ 140%

MARKET WATCH

A WEEKLY NATIONAL MUSIC SALES REPORT

Weekly Unit Sales

INDIE STORE ALBUM &
SINGLE SALES THIS WEEK

600,000
@73%

ALBUMS DIGITAL DIGITAL

ALBUMS® TRACKS

This Week 5,403,000 2,199,000 23,711,000
Last Week 5,423,000 2,279,000 25,504,000
Change -0.4% -3.5% -7.0%
This Week Last Year 5,722,000 2,199,000 25,912,000
Change -5.6% 0.0% -8.5%

*Digital album sales are aiso counted within album sales.

Weekly Album Sales

YEAR-TO-DATE

units)
— 2013

2012

o

Overall Unit Sales

2012 2013 CHANGE
Albums 95,558,000 90,497,000 -5.3%
Digital Tracks 444,467,000 433,990,000 -2.4%
Store Singles 959,000 1,074,000 12.0%
Total 540,984,000 525,561,000 -2.9%
Album w/TEA* 140,004,700 133,896,000 -4.4%

*Includes track equivalent album sales (TEA) with 10 track downloads equivalént 1o one album sale,

Digital Track Sales

2012

Sales by Album Format

2012 2013 CHANGE
c 58,102,000 49,267,000 -15.2%
Digital 36,104,000 39,308,000 8.9%
Vinyl 1,331,000 1,801,000 35.3%
Other 21,000 121,000 476.2%

Sales by Album Category

2012 2013 CHANGE
Current 46,482,000 45,585,000 -1.9%
Catalog 49,076,000 44,912,000 -8.5%
Deep Catalog 39,346,000 36,075,000 -8.3%

Current Album Sales

2012

ot sswillion |
Catalog Album Sales

2012

N ssowillon |

‘manths for al and jaz:

2 albums).

jthin the first 18 months of an album's release (12
ay in the top half of the Billboard 200, however, remain

). Ti it
as current. Titles older than 18 months are catalog. Deep catalog isa subset of catalog for titles out more

than 36 months.

For week ending April 21, 2013, Figures are rounded. Compiled from a national sample of - nielsen

retail store and rack sa

reports collected by Nielsen Soundscan,
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JUST GIVE ME A REASON

LBHASKER (PINK,LBHASKER,N.RUESS) RCA

IMPRINT/PROM:

PInk Feat. Nate Ruess

R.LEWIS (B.HAGGERTY,R.LEWIS)

The duo is the first pair to place

two titles from a debut album in the
top three simultaneously in the Hot
100's 54-year history. Only one other
twosome has doubled up in the top

CAN'THOLD US Macklemore & Ryan Lewis Feat. Ray Dalton 211

MACKLEMORE/ADA/WARNER BROS.

Artist
COME & GETIT Selena Gomez
STARGATE (E.DEAN,M.S.ERIKSEN,T.E.HERMANSEN) HOLLYWOOD

Previewing Gomez's first album without
backing band the Scene, the cut vaults 25-11
on Hot Digital Songs (98,000 downloads
sold, up 29%) and is the highest debut on S
Hot 100 Airplay (No. 56; 23 million audience
impressions, up 78%).

[OME € GELIY

Hot 100

three: fellow rap act OutKast, with CARRY ON fun. 20 16
“Hey Yal” and “The Way You Move” JBHASKER (FUN.,LBHASKER) FUELED BY RAMEN/RRP
in 2003-04. 22 Taylor Swift @ | 2 s
MAX MARTIN.SHELLBACK (T.SWIFTMAX MARTIN.SHELLBACK)  BIG MACHINE/REPUBLIC
THRIFTSHOP  Macklemore & Ryan Lewis Feat. Wanz 129 I KNEW YOU WERE TROUBLE.  Taylor Swift A 2 27
RLLEWIS (BHAGGERTY,R.LEWIS) MACKLEMORE/ADA/WARNER BROS. MAX MARTIN,SHELLBACK (.SWIFT,MAX MARTIN.SHELLBACK)  BIG MACHINE/REPUBLIC
13 WHEN | WAS YOUR MAN Bruno Mars 1 18 HO HEY The Lumineers Al 3 46
THE SMEEZINGTONS (BRUNO MARS,P.LAWRENCE II,A.LEVINE,A. WYATT) ATLANTIC R.HADLOCK (W.SCHULTZ, J.FRAITES) DUALTONE
GENTLEMAN PSY 50 2 BAD Wale Featuring Tiara Thomas 7 10
S PSY/(PIALSANGY.GUN HYUNG) RIERTECHOOEONREAURLIC TTHOMAS.K.CAMP (0.AKINTIMEHIN.TTHOMAS) MAYBACH/ATLANTIC
M
—
g E STAY Rihanna Feat. Mikky EkKko A | 3 1 MAMA’S BROKEN HEART Miranda Lambert @ |20 1
ST M.EKKO,LPARKER (M.EKKO,J.PARKER) SRP/DEF JAM/IDIMG F.LIDDELL,CAINLAY,GWORF (B.CLARK.S.MCANALLY.X. MUSGRAVES) RCANASHVILLE
(! MIRRORS Justin Timberlake 7 10 SWEET NOTHING  Calvin Harris Feat. Florence Welch - 4 | 10 2
TIMBALAND (JTIMBERLAKE TV, MOSLEY..HARMON, E.FAUNTLEROY 1) RCA A e Ay
The song completes LOCKED OUT OF HEAVEN BrunoMars Al 1 2
F_ Timberlake's fastest trip to VL RONSON (BRUND AR AWRENCE A LEVINE) ATLANTIC
5 ot e TROUBLEMAKER  Olly Murs Feat. Flo Rida @
. s . 29 14
vaulting 18-9 in its fourth S.ROBSON (0.MURS,S.ROBSON,C.KELLY.DILLARD) SYCO/COLUMBIA
week. Of his 11 prior top 10s
¢ i THE WAY Ariana Grande Feat.Mac Miller
on the tally, he'd previously H-MONEY (H.D.SAMUELS, A.STREETER, 0 &
roared to the region in as few A.5.LAMBERT. .SPARKS, M. MCCORMICK,B.RUSSELL) REPUBLIC
A A DOWNTOWN Lady Antebellum 9 1
“My Love” and “Mirrors” PWORLEY,LADY ANTEBELLUM (L.LAIRD.S.MCANALLY.N.HEMBY) CAPITOL NASHVILLE
predecessor single “Suit & Tie" SCREAM & SHOUT will.i & Brit S A
will..am ritney Spears 3 2
(No. 8 on the Hot 100). LAZY JAY (W.ADAMS, L MARTENS,J.BAPTISTE) INTERSCOPE
LEGEND < T
- ] ?»}:!AIJNETIA!EEMKE mu[(}{klﬂ;ty{lﬂ)(luryé)?ﬂake Fedt, JV 2 Al = GET YOUR SHINE ON Florida Georgia Line @| 3 1
Bullets indicate ml_Es with S.C.CARTER, J.HARMON, .E.FAUNTLERQY I1.T.STUART, L\WILSON,C.STILL) RCA MO (T.HUBBARD,B.KELLEY,R CLAWSON,C TOMPKINS) REPUBLIC NASHVILLE
greatest weekly gains.
Aibieians FEEL THIS MOMENT  Pitbull Feat. Christina Aguilera s B BOYS ‘ROUND HERE  Blake Shelton Feat. Pistol Annies & Friends 6 4
AMESSINGERN.ATWEN LABROZZA (ACPERE? CPEREZ N ATWEHCKREVIAZLK, i SHENDRICKS (R.AKINS,D.DAVIDSON.CWISEMAN) WARNER BROS. NASHVILLE/WMN
@ Recording Industry Assn. of AMESSINGER M LAVBROZZA UYARGAS CAGUILERA PAL VAAKTAAR MLIARKETALFURHOLUEN) R, 305/70L0 GROUNDS/RCA
America (RIAA) certification for
ORAlElSHimenb R et STARTED FROM THE BOTTOM Drake 6 1 POURIT UP Rihanna 9 16
& (C;Xhﬂ)- - ot YOUNG MONEY/CASH MONEY/REPUBLIC R A T AR T SRP/DEF JAM/IDIMG
RIAA certification for physical
Ul e HEART ATTACK Demi Lovato 0 8 F**KIN PROBLEMS _ ASAP Rocky Feat. Drake, 2 Chainz & Kendrick Lamar 4 | 5 25
2 = M.ALLAN, J.EVIGAN (M.ALLAN,J.EVIGAN,S.DOUGLAS, N.SHEBIB (R.MAYERS,N.SHEBIB,S.GARRETT,
Numeral noted with Platinum NWILLIAMS,A.PHILLIPS,D.LOVATO) HOLLYWOOD AGRAHAMT.EPPS,K.DUCKWORTH) A$AP WORLDWIDE/POLO GROUNDS/RCA
symbol indicates album's multi-
platinum fevel. . . . "
@ RIAA certification for physical RADIOACTIVE Imagine Dragons A | 7 34 HIGHWAY DON'T CARE  Tim McGraw With Taylor Swift % 8
Shlﬂmt‘ﬂls & (‘lgila‘ downloads ALEX DA KID (IMAGINE DRAGONS,A.GRANT,J,MOSSER) KIDINAKORNER/INTERSCOPE B.GALLIMORE T.MCGRAW (B.WARREN,B.WARREN,M.IRWIN,J.KEAR) BIG MACHINE
of 10 million units (Diamond).
Numeral noted with Diamond .
symbol indicates album's multi- ILOVEIT Icona Pop Feat. Charli XCX B R 1 WILL WAIT Mumford & Sons A | 2 37
platinum level. P.BERGER (P.BERGER C.AITCHISON,L.EKLOW) RECORD COMPANY TEN/BIG BEAT/RRP M.DRAVS (MUMFORD & SONS) GENTLEMAN OF THE ROAD/RED/GLASSNOTE
© Latin albums certification for
el CRUISE Florida Georgia Line Feat. Nelly A| s 2 DON'T YOUWORRY CHILD  Swedish House Mafia Feat. John Martin - 4 | ¢ 31
/A Latin albums certification for MO (B.KELLEY.HUBBARD, L MOLC.RICE.LRICE) REPUBLIC NASHVILLE/REPUBLIC L T, ASTRALWERKS/CAPITOL
physical shipments & digital
downloads of 100,000 units
(Platino). Numeral noted with MY SONGS KNOW WHAT YOU DID IN THE DARK (LIGHT EM UP)  Fall Out Boy 151 SAIL AWOLNATION A 30 3
Platinum symbol indicates BAWALKER (FALL OUT BOY,BWALKER LHILL) DECAYDANCE/ISLAND/IDIMG ABRUNO (A.BRUNO) RED BULL
album’s multi-platinum level.
Digita Songs Charts LOVEME Lil Wayne Feat. Drake & Future 9 u #THATPOWER  will.i.am Feat. Justin Bieber @ s
@ RIAA certification for 500,000 NWILBURN CASH.M.LWILLIAMS ILA.HOGAN)  YOUNG MONEY/CASH MONEY/REPUBLIC O.LEROYWILL..AM (W.ADAMS,0.LEROY.J.BIEBER) INTERSCOPE
paid downloads (Gold).
RIAA certifi for 1 il
vl oy S HARLEM SHAKE Baauer 1 10 ALIVE Krewella 0 10
Numeral noted with platinum BAAUER (H.RODRIGUES H.DELGADO) JEFFREE'S/MAD DECENT/WARNER BROS. RAIN MAN (LYOUSAFYYOUSAF K TRINDL,N.LIM.LUDELL) KREWELLA/COLUMBIA
symbol indicates song’s
multiplatinum level. DAYLIGHT Maroon5 A1l 7 2 BUGATTI Ace Hood Feat. Future & Rick Ross B 10
Awards ALEVINE,MDL MAX MARTIN (A.LEVINE,MAX MARTIN,SAMM,M.LEVY) A&M/OCTONE/INTERSCOPE MIKE WILL MADE-IT (A.MCCOLIST
W.LROBERTS Il M.LWILLIAMS 11, NWI\ BURN CASH)  WE THE BEST/YOUNG MONEY/CASH MONEY/REPUBLIC
HG (Heatseeker Graduate)
PS (PaceSetter for | % alby illi .
ol o o [ e T NEXT TO WE emelisande |15 9
66 (Greatest Gainer for largest DEBUT . DE HOMEM-CHRISTO,N.RODGERS,P.LWILLIAMS) DAFT LIFE/COLUMBIA CRAZEHOAX (A.E SANDE.H.CHEGWIN,H.CRAZE,A.PAUL) capITOL
volume gain)
igital Sales "
i e e WAGON WHEEL Darius Rucker @] 20 1 SURE BECOOLIF YOUDID  Blake Shelton @| 24 15
$G (Streaming Gainer! F.ROGERS (B.DYLAN,K.SECOR) CAPITOL NASHVILLE S.HENDRICKS (R.CLAWSON,CTOMPKINS.J.ROBBINS)  WARNER BROS. NASHVILLE/WMN
( 8 )
Publishi d ilabl q - 9 :
Bilbeardcompbiz. POWER TRIP J. Cole Featuring Miguel 210 IT’S TIME Imagine Dragons 4 | 15 46

JLL.COLE (LCOLE,H.LAWS)

ROC NATION/COLUMBIA

B.DARNER,IMAGINE DRAGONS

(D.REYNOLDS,W.SERMON,B.MCKEE) KIDINAKORNER/INTERSCOPE

Visit billboard.com/biz for complete
rules and explanations.

@ Go to BILLBOARD.COM/BIZ for complete chart data
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TITLE Artist ms | TITLE Artist

N | LOVE

% PRODUCER (SONGWRITER) [MPRINT/PROMOTION LABEL AGO | WEEK | WEEK | poo0uceR (SONGWRITER) IMPRINT/PROMOTION LABEL POS. |CHART T I I E

S IF 1 DIDN’T HAVE YOU Thompson Square 49 16 LOVE AND WAR Tamar Braxton 57 13

g NV (S.THOMPSON,K.THOMPSON, J.SELLERS, P.JENKINS) STONEY CREEK D.CAMPER, JR. (M.RIDDICK,L.DANIELS,T.BRAXTON) STREAMLINE/EPIC WAY

LITTLE TALKS Of Monsters And Men A | 50 45 ANYWHERE WITH YOU Jake Owen n s YO U

2 ?NFéﬁ:‘):lij;::;;all'?lgERN.'QOA;’:I:‘RLSSSS%P:‘) REPUBLIC J.MOLR.CLAWSON (B.HAYSLIP,D.L.MURPHY,LYEARY) RCA NASHVILLE

é FINE CHINA Chris Brown 5 3 THE OTHER SIDE Jason Derulo 51 M A K E

& ROCCSTAR,PK (C.M.BROWN,A.STREETER, AMMO, M.JOHNSON (J.DESROIULEAUX,

= LYOUNGBLOOD,G.DEGEDDINGSEZE, E.BELLINGER) RCA M.JOHNSON,1.COLEMAN) BELUGA HEIGHTS/WARNER BROS. M E F E E L
. Having recovered from a neck injury sustained while

g 1994 Jason Aldean 52 6 g i s . .
g et iR RAETE LA BB R o i rehearsing for a tour early last year, Deriilo introduces I LOV E

= g LA his third album, due this summer. The lead single storms

i PIRATE FLAG Kenny Chesney 53 11 w M Hot Digital Songs at No. 34 (51,000). —Gary Trust I T I

= B.CANNON,K.CHESNEY (R.COPPERMAN,D.L.MURPHY)  BLUE CHAIR/COLUMBIA NASHVILLE V < ,

: INEED YOURLOVE  Calvin Harris Feat. Ellie Goulding % 1 LOV E I T.

DDONE. The Band Perry 46 6 CHERRYTREE/DECONSTRUCTION/FLY EYE/
.HUFF (R.PERRY.N.PERRY,J.DAVIDSON,J.BRYANT) REPUBLIC NASHVILLE C.HARRIS (C.HARRIS,E.GOULDING) ULTRA/ROC NATION/INTERSCOPE/COLUMBIA
—“THE WAY,” ARIANA

CRASH MY PARTY Luke Bryan 18 2 LEVITATE Hadouken! 69 8 ’

J.STEVENS (R.CLAWSON,A.GORLEY) CAPITOL NASHVILLE LOADSTAR (HADOUKEN,A.SMITH,N.HILL,G.HARRIS) SURFACE NOISE GRAN DE

GIVE IT ALL WE GOT TONIGHT George Strait 56 16 MOLLY Tyga Feat, Cedric Gervais, Wiz Khalifa & Mally Mall 6 5

T.BROWN,G.STRAIT (M.BRIGHT,P.0'DONNELL T.JAMES) MCA NASHVILLE CITHOMAZ,LJACKSON,J.RASHID,D.MAPP.C DEFASUMLE LCID)  YOUNG MONEY/CASH MONEY/REPUBLIC

RICH AS F**K Lil Wayne Feat. 2 Chainz 5 5 R.LP. Young Jeezy Featuring 2 Chainz 8 1

T-MINUS,N.SEETHARAM (D.CARTER, T) FARLANE,T /OUNG,EWRIGHT,LPATTERSON,

T.EPPS,TWILLIAMS N.SEETHARAM) YOUNG MONEY/CASH MONEY/REPUBLIC (LJACKSON,GWEBSTER ANOLAND L M.JONESMPIERC)  CTE/DEF JAM/IDIMG
i FALL DOWN will.i.am Feat. Miley Cyrus 58 1 ﬂgﬁiggmm Low Kelly Rowland n 7
Z NOT LISTED (NOT LISTED) INTERSCOPE MAMleEEROGKS,f.THOMASJ.iHUMAS,K.RbWLAND) REPUBLIC ! !&A
g Will.i.am brings Cyrus back to the Hot 100 for -~ \ ALL GOLD EVERYTHING Trinidad James 36 19 H armon
2; the ﬁl’st time Since 2010 With the third chal‘ted '4' \\\\ D.GALLASPY (N.WILLIAMS) THINKITSAGAME/DEF JAM/IDIMG Sq u el sy
; track frorn #willpower, due to debut on' next "‘, 6 MORE THAN MILES Brantley Gilbert 9 8 m

week’s Billboard 200. All of Cyrus' previous 35 } \ F = DHUFF (1.EDDIE.B.GILBERT) VALORY

Hot 100 hits (dating to her 2006 debut) were y -

released on Walt Disney or Hollywood : “A TWO BLACK CADILLACS Carrie Underwood @ | &1 19

= !\\; M.BRIGHT (C.UNDERWOOD, J.KEAR,H.LINDSEY) 19/ARISTA NASHVILLE
CUPS (PITCH PERFECT’S WHEN I'M GONE)  Anna Kendrick 50 1 HEY PRETTY GIRL Kip Moore s 5
CBECICM, KICIAN (A ALARTER L GERSIE] B.JAMES (K.MOORE,D.COUCH) ?‘»A)(A NASHVILLE

D.BLACKETT,H.TUNSTALL-BEHRENS, | FREEMAN) UME/REPUBLIC

Its official video has garnered more than 3 million
YouTube views since its April 12 premiere. Fueled
by the exposure, the single re-enters Streaming

HIGH SCHOOL Nicki Minaj Feat. Lil Wayne 68 3

BOIDAT-MINUS (OT.MARALD.CARTER MSAMUELSTWILLIAMS)  YOUNG MONEY/CASH MONEY/REPUBLIC

U.0.E.N.0. Rocko Feat. Future & Rick Ross 8 2 You produced Ariana
Songs at a new peak (No. 28, up 138%). Its ranks NOTLISTED (NOT LISTED) remmm— Grande’s top 10 single, “The
on the Hot 100 and Mainstream Top 40 (No. 39) Way.” How was it working
ith the singer?
are also new bests. LEGO HOUSE Ed Sheeran 87 4 With the:s| )
J.GOSLING (E.SHEERAN,.GOSLING,C.LEONARD) ELEKTRA/ATLANTIC Amazing. I'm working on her

album right now. It's looking

BITCH, DON’T KILLMY VIBE  Kendrick Lamar 60 9 like I'm going to do 70% of

> .
SOUNWAVE (K.DUCKWORTH,M.SPEARS, HOW MANY DRINKS? Mlguel 8 1 her album. We have great
BRAULINDANE LY RHES DT TR DAWG/AETERMATIINTERSCOPE S.REMI (M.J.PIMENTEL,S.REMI,R.NICHOLS, PWILLIAMS) BYSTORM/BLACK ICE/RCA chemistry, sowe'reirscording
) . as many songs as possible.
LIKE JESUS DOES Eric Church 59 9 KARATE CHOP (REMIX)  Future Feat. Lil Wayne 82 7 We're definitely enjoying the
1.JOYCE (C.BEATHARD, M.CRISWELL) EMINASHVILLE METRO (NWILBURN CASH,R.BUICE,L WAYNE,D.CARTER) A-1/FREEBANDZ/EPIC wave of “The Way.” Shout out
to Mac Miller for doing such a
GONE, GONE, GONE Phillip Phillips 59 7 1 HIT IT FIRST Ray J Feat. Bobby Brackins 502 great job. He jumped on it and
GWATTENBERG (D.FUHRMANN.T.CLARK G WATTENBERG) 19/INTERSCOPE NOT LISTED (NOT LISTED) KNOCKOUT/FIFTH ADMENDMENT it skyrocketed for all of us.
i WINGS Little Mix What else are you working
BEAT THIS SUMMER Brad PaISIEV 6 6 TMS (TBARNES, B.KOHN,|JAMIES, PEDWARDS, LNELSON,LAPINNOCK, a4 B on?
B.PAISLEY:(B.PAISLEY,C.DUBOIS,L.LAIRD) ARISTANASHVILLE JTHIRLWALL,H.ROJAS,ENURIM.LEWIS M BUTLER P KELLEHER, KCOLEMANC.OOTSON)  SYCO/COLUMBIA | executive-produced and
§ ) produced Fantasia Barrino’s
1 DRIVE YOUR TRUCK Lee Brice 47 16 IF 1 LOSE MYSELF OneRepublic %5 [new] album. It was amazing.
K.JACOBS.M.MCCLURE.L.BRICE (1.ALEXANDER.C.HARRINGTON, LYEARY) cuRs BENNY BLANCOR BTEDDER B.XUTZLE (RETEDDER,B.LEVIN B KUTZLE Z FILKINS)  MOSLEV/INTERSCOPE We just finished Michelle
s ) [williams’] album, and I just
ALL AROUND THE WORLD  Justin Bieber Feat. Ludacris 2 8 SAME LOVE Macklemore & Ryan Lewis Feat. Mary Lambert 89 6 finished working with Kelly
(IBIEBER AL ATV ALLAMEROZZAC8.8ROGES)  SCHOOLBOYRAYHOND BRAUN/SLAND/IDIG RAEWIS (E-HAGGERT(R-LEWISALLAMAER). MACKLEWGHE/SUR POP/ADA/ARNER BEOS. Rowland. | actually have a

record with all three [ladies]
of Destiny’s Child on Kelly’s
album. So I'm doing all right—
I'm from London, been here
three years, it's going well.

BLURRED LINES Robin Thicke Feat. T.l. & Pharrell 9% 1

P.LWILLIAMS (P.LWILLIAMS RTHICKE) STAR TRAK/INTERSCOPE

1 WANT CRAZY Hunter Hayes a2

D.HUFF,H.HAVES (H.HAYES,L.MCKENNATVERGES) ATLANTIC/WMN

s across all ge

yare

I CAN TAKE IT FROM THERE Chris Young 63 11

J.STROUD (CYOUNG,R.AKINS,B.HAYSLIP) RCA NASHVILLE

SHOW OUT Juicy J Feat. Big Sean And Young Jeezy 57

MIKE WILL MADE-IT ().HOUSTON. JW.JENKINS,S.M.ANDERSON) KEMOSABE/COLUMBIA What else can you say

" about Rowland’s song with
WILD FOR THE NIGHT  A$AP Rocky Feat. Skrillex 82 6 Beyoncé and Williams?

SKRILLEX (R.MAYERS,S.MOORE,M.DALMORO, X i iny" ild:
D.LEBOUVIERT.PARENT,N.VADON,J.PRADEYROL) A$AP WORLDWIDE/POLO GROUNDS/RCA It's classic DESEWV 5 Chlld R&B
and soul. They're singing their

HERE’S TO NEVER GROWING UP  Avril Lavigne 5 2

M.JOHNSON (A.LAVIGNE,M.JOHNSON,C.KROEGER,D.H.HODGES, LKASHER HINDLIN)  EPIC

LOVEEEEEEE SONG Rihanna Feat. Future 5 2 NEVA END Future g gy Deansulfledbactinlshing
FUTURE (NWILBURN CASH.R.FENTY, MIKE WILL MADE-IT (NWILBURN CASH, and Kelly loves it. It's called
D.ANDREWS,G.S.JACKSON,L.S.ROGERS) SRP/DEF JAM/IDIMG M.LWILLIAMS I1,P.R.SLAUGHTER) A-1/FREEBANDZ/EPIC “You Change, | Change." It's
z ) . . N . not “Destiny’s Child,” but you
g CLARITY Zedd Featuring Foxes 0 5 BEATIT Sean Kingston Feat. Chris Brown & Wiz Khalifa 9% 1 knowthe politics.
5 = § ZEDD (A.ZASLAVSKI,MATTTHEW KOMA,P.ROBINSON,S.GRAY) INTERSCOPE g./\K‘NLOLS.N.B'{\LBlNG,CFL.YHOMAZS)D * BELUGA HEIGHTS/EPIC
E 2% — Were they all in the studio
FRCi BATTLE SCARS Lupe Fiasco & Guy Sebastian now FREAKS ~ French Montana Feat. Nicki Minaj 7 5 together? !
“ PRO J (W.JACO,G.SEBASTIAN,D.R.HARRIS) 15T & 15TH/ATLANTIC DL Bk\/ISQ RILEV,E.| ED:‘NER S| BU‘!B:R J.CTAYLOR,L. OW!LUS] BAD BOY/INTERSCOPE Forlunalew for W M‘,(heue
and Kelly, yes. Beyonce, no.
b WE STILL IN THISB****  B.0.B Feat. T.I. & Juicy J 7 10 READY Fabolous Featuring Chris Brown ) Butitwas fup having her
38 et MIKE WILL MADE-T MARZ (B.R SIMMONS, IR THE RUNNERS THE MONARCH (1.0.JACKSON, A HARR, vocals. —Keith Caulfield
;g 3: W.LWICLIAMS 1M MIDDLEBROOKS,C.L.HARRIS, JR..| HOUSTON) REBELROCK/GRAND HUSTLE/ATLANTIC/RRP J.JACKSON,&.DAVIDSON,S.DAVIDSON,K.COSSOM,C.M.BROWN) DESERT STORM/DEF JAM/IDIMG
g8
£2:8
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IMPRINT/DISTRIBUTING LABEL IMPRINT/DISTRIBUTI
HOT SHOT o ﬂ FALL OUT BOY Save Rock And Roll 11 1% 20 B} MUMFORD & SONS Bahel A| 1 30
DEBUT DECAYDANCE/ISLAND/IDIMG GENTLEMAN OF THE ROAD/GLASSNOTE
TRl 2] KiDcupi Indicud 21 TR 2] THE FLAMING LIPS The Terror a1
REPUBLIC LOVELY SHORTS OF DEATH/WARNER BROS.
JUSTIN TIMBERLAKE The 20/20 Experience 15 LUKE BRYAN  Spring Break... Here To Party 17
RCA CAPITOL NASHVILLE/UMGN
4 4 BLAKE SHELTON  Based On A True Story ... 3 4 Some Nights Al 3 6
WARNER BROS. NASHVILLE/WMN FUELED BY RAMEN
YEAH YEAH YEAHS Mosquito 5 1 Q THE LUMINEERS The Lumineers A| 2 5
INTERSCOPE/IGA DUALTONE
THE BAND PERRY Pioneer 2 3 18 23 FI3 RIHANNA Unapologetic @] ! 2
REPUBLIC NASHVILLE/BMLG SRP/DEF JAM/IDIMG
BRAD PAISLEY Wheelhouse 22 IRON AND WINE Ghost On Ghost 26 1
ARISTA NASHVILLE/SMN NONESUCH/WARNER BROS.
LIL WAYNE | Am Not A Human Being Il 2 4 S ciiR e
YOUNG MONEY/CASH MONEY/REPUBLIC g Sales' 12% were VInvl LPS'

(c[c] MACKLEMORE & RYAN LEWIS The Heist

lz MACKLEMORE
2 28

The album scores its third-best sales week (30,000; up 14%) as its total
sales eclipse the 600,000 mark (610,000). Despite the massive success
of the album'’s Billboard Hot 100 No. 1 “Thrift Shop” and follow-up “Can’t
Hold Us” (No. 2 this week), this is merely the fourth week in the top 10
for the album.

9 14 P!NK The Truth About Love A| ! 3!
RCA
ANDY MINEO Heroes For Sale 11
REACH/INFINITY
PARAMORE Paramore 12
FUELED BY RAMEN
BRUNO MARS Unorthodox Jukebox A ! 1

ATLANTIC/AG

FLORIDA GEORGIA LINE Here’s To The Good Times @ | 7 20
REPUBLIC NASHVILLE/BMLG

ERIC CHURCH Caught In The Act: Live 5 2
EMI NASHVILLE/UMGN

IMAGINE DRAGONS Night Visions @] 2 33
KIDINAKORNER/INTERSCOPE/IGA

SARAH BRIGHTMAN Dreamchaser 71

SIMHA

She also arrives at No. 1 on the Classical
Crossover Albums chart, marking her
seventh leader on the list, the second-
best all-time sum. (Only Andrea Bocelli
has more, with nine.) Brightman'’s
album sold 20,000 in its first week,
with 54% of that at nontraditional
retailers (including sales from a concert
ticket/album bundle promotion).

TYGA

YOUNG MONEY/CASH MONEY/REPUBLIC

Hotel California 72

with 55% of those coming
from independent retail
stores. Like some of the
other indie-store-friendly
acts on the chart this week,
Iron & Wine's new release
was seemingly timed to
take advantage of Record
Store Day traffic.

w O

OLLY MURS

SYCO/COLUMBIA

Right Place Right Time v 1

In the same week that his
breakthrough single “Troublemaker”
reaches the top 10 on Mainstream Top
40 (11-10), his debut U.S. album bows
with 19,000. The album was initially
due Sept. 25, 2012 (with a different
title and track listing) but was pushed
to Dec. 4 and then, finally, April 16.

(3 W 27)]  GHOSTFACE KILLAH - Adrian Young Presents: Twelve Reasons To Die LA
SOUL TEMPLE
13 28] GHOSTB.C. Infestissumam % 1
SEVEN FOUR/LOMA VISTA/RISE ABOVE/REPUBLIC
@ SOUNDTRACK Pitch Perfect @] 3 2
UME
1] Q WIZ KHALIFA & CURRENSY Live: In Concert (EP) 30 1
ROSTRUM/ATLANTIC/AG
VOLBEAT Outlaw Gentlemen & Shady Ladies 9 2
VERTIGO/REPUBLIC
CASEY DONAHEW BAND Standoff 2 1
ALMOST COUNTRY
26 34 E:l TAYLOR SWIFT Red A ! 2
BIG MACHINE/BMLG
NEW Q MAJOR LAZER Free The Universe 34 1
MAD DECENT/SECRETLY CANADIAN
31 313 E ADELE 21 Hf 1 o1
XL/COLUMBIA
JASON ALDEAN NightTrain A| ! 7
BROKEN BOW/BBMG
t'8 ERIC CHURCH Chief Al ! %
EMI NASHVILLE/UMGN
15 27 '8 ALAN JACKSON Precious Memories: Volume || 5 4
ACR/EMI NASHVILLE/UMGN
NEW Q STEVE EARLE & THE DUKES (& DUCHESSES) Low Highway ¥ 1
NEW WEST
27 38 B MAROONS5 Overexposed Al 2
A&M/OCTONE/IGA
LITTLE BIG TOWN Tornado @] 2
CAPITOL NASHVILLE/UMGN
P8 KELLY CLARKSON Greatest Hits: Chapter One u 2
19/RCA
CARRIE UNDERWOOD Blown Away A ! 3
19/ARISTA NASHVILLE/SMN
36 44 @78 KENDRICK LAMAR  good kid, m.A.Adcity @| 2 26

TOP DAWG/AFTERMATH/INTERSCOPE/IGA
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ARTI Title
IMPRINT/DISTRIBUTING LABEL
2

*®!
] ) -
STONE SOUR House Of Gold & Bones: Part 2 10 63 65 [zl OF MONSTERS AND MEN My Head Is An Animal @] ¢ 55 E_SY )
ROADRUNNER REPUBLIC ! ‘ k
DEDN
VARIOUS ARTISTS NOW 45 3o 49 61 BON JOVI What About Now 16 EL <
UNIVERSAL/EMI/SONY MUSIC/CAPITOL ISLAND/IDIMG T‘Ylnﬂ SWIH‘
31 2 TYLER, THE CREATOR Wolf 303 JJ GREY & MOFRO This River mo1
0DD FUTURE ALLIGATOR 1 Red I 4
GRANGER SMITH Dirt Road Drivewa 48 1 MIGUEL Kaleidoscope Dream 3
PIONEER/THIRTY TIGERS ¥ BYSTORM/BLACK ICE/RCA P Re a C h es
WILLIE NELSON Willie Nelson And Family: Let's Face The Music And Dance 9 1 L[} JESSIE WARE Devotion ) A H a If -
LEGACY PMR/CHERRYTREE/INTERSCOPE/IGA Y
LUKE BRYAN Taileates & Tanli A 2 8 After briefly charting for one week e.q r
aligates anlines
R 8 on Heatseekers Albums last year Bl r‘t h d a y
on PRM/Universal Island/UMe as a
DEVICE Device o2 digital-exclusive title (No. 17, Sept. 8), Taylor Swift’s fourth studio
WARNER BROS. ) album, Red, celebrates its
the album returns with a new label half-year birthday on the
ANDREA BOCELLI Passione 2 1 in wide release. The set’s “Wildest Billboard 200, as it tallies its
SUCARIVERVENG Moments” was iTunes' free single of 2athyeekon the lht [Ho: 33
with 13,000; down 6%).
the week last week. So far, the set has moved
THE SUMMER SET Legendary B8 1 3.6 million, according to
FEARLESS Nielsen SoundScan, making it
Swift’s fastest-selling studio
TIM MCGRAW Two Lanes Of Freedom 2 An Awesome Wave 80 19 setinthe comparable time
BIG MACHINE/BMLG INFECTIOUS/CANVASBACK/ATLANTIC/AG frame. It trumps her last set,
2010's Speak Now, which
PHILLIP PHILLIPS ~ The World From The Side Of The Moon @ | 4 22 MUSE The 2nd Law 2 g onifted 2 milloninjtefret
19/INTERSCOPE/IGA HELIUM-3/WARNER BROS. six months.
As Red and Speak Now were
. released at about the same of
MIRANDA LAMBERT Four The Record @] 3 75 A$AP ROCKY Long.Live.A$AP 1 M ear it makesthe comparison
RCA NASHVILLE/SMN A$AP WORLDWIDE/POLO GROUNDS/RCA much easier. Red bowed Oct.
i 22,2012, preceded by Speak
ALABAMA SHAKES Boys & Girls @] ¢ 5t VARIOUS ARTISTS  Shake It Up: | <3 Dance 6 7 Now (Oct. 25, 2010), Fearless
ATO WALT DISNEY (Nov. 11, 2008) and Taylor
Swift (Oct. 24, 2006).
@ ERIC CLAPTON old Sock 76 JAMES BLAKE Overgrown L stacking the weekly sales
< BUSHBRANCH/SURFDOG POLYDOR/REPUBLIC g of Red and Speak Now side by
side, the former has beaten
p " " the latter in 16 of its first 26
u s SOUNDTRACK Les Miserables @| ! 18 JOURNEY Journey’s Greatest Hits @[ 10 257 [t hoce weeks
POLYDOR/REPUBLIC COLUMBIA/LEGACY occurred when Swift,s blggest
. radio hit to date, “I Knew You
BLAKE SHELTON Loaded: The Best Of Blake Shelton @ | 18 91 THE BLACK KEYS ElCamino A| 2 7 Were Trouble,” was spending
REPRISE NASHVILLE/WMN NONESUCH/WARNER BROS. its seven weeks at No. 1 on
the Mainstream Top 40 chart.
HUNTER HAYES Hunter Hayes @| U7 62 BRUNO MARS Doo-Wops & Hooligans A 3 B! ~Keith Caulfield
ATLANTIC/WMN ELEKTRA
SALES OF TAYLOR SWIFT'S ALBUMS
. : INTHEIR FIRST SIX MONTHS
2 a4 DEPECHE MODE Delta Machine 6 4 KIDZ BOP KIDS Kidz Bop 23 2 1 =
; VENUSNOTE/MUTE/COLUMBIA RAZOR & TIE 8
H S
g B 0 KACEY MUSGRAVES Same Trailer Different Park 25 DAVID BOWIE The Next Day 26 § §_
% MERCURY NASHVILLE/UMGN 150/COLUMBIA a
% BOB SEGER & THESILVER BULLET BAND Ultimate Hits: Rock And Roll Never Forgets 19 53 LANA DEL REY BornToDie @| 2 ¢4
‘:2 HIDEOUT/CAPITOL POLYDOR/INTERSCOPE/IGA
5 THOMPSON SQUARE Just Feels Good B 4 NEW KIDS ON THE BLOCK 10 6 3
H STONEY CREEK/BBMG THE BLOCK/BOSTON 5
54 59 ED SHEERAN + @5 4 ZAC BROWN BAND Uncaged @| ! 4
ELEKTRA ROAR/SOUTHERN GROUND/ATLANTIC/AG
43 58 ONE DIRECTION Take Me Home A| ! 2 ALICIA KEYS GirlonFire @ ! 2
SYCO/COLUMBIA RCA
i 51 57 MUMFORD & SONS Sigh No More Al 2 1 GARY ALLAN Set You Free 1B §
f; GENTLEMAN OF THE ROAD/GLASSNOTE MCA NASHVILLE/UMGN
b
TAMELA MANN Best Days u 3 LEE BRICE Hard 2 Love 5050 = T
M TILLYMANN cure 1 % g =
’ £ £ 5 3
N < ~
JOSH GROBAN All That Echoes 1 u BRING ME THE HORIZON Sempiternal 3 g & 05
? REPRISE/WARNER BROS. EPITAPH ;2‘ E
) K KILLSWITCH ENGAGE  Disarm The Descent 703 VARIOUS ARTISTS 2013 Grammy Nominees 2 B
ROADRUNNER GRAMMY/CAPITOL
g 6 JOHNNY CASH  The Legend Of Johnny Cash A 5 14 JIMI HENDRIX People, Hell And Angels 2 7
5 o § LEGACY/COLUMBIA NASHVILLE/AMERICAN/ISLAND/UME EXPERIENCE HENDRIX/LEGACY
E2:%
123 0 48 ONEREPUBLIC Native 4 4 DAWES Stories Don't End £
MOSLEY/INTERSCOPE/IGA Hus
w3 PS sxggsl/immmm Burning Lights 15 THE POSTAL SERVICE Givelp A| % 3
SuB POP
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Genre
Charts
Potpourri

On some of Billboard's various
genre album charts, a number
of acts make returns after
long absences, collect their
latest top 10s and score
additional No. 1s.

Pianist/conductor/composer
André Previn, 84, debuts
at No. 12 on Traditional
Jazz Albums with his latest
album, a collaborations effort
with Michael Feinstein
titled Change of Heart: The
Songs of André Previn. It's
10-time Grammy Award
winner Previn’s first visit to
the jazz chart since 2007’s
Alone: Ballads for Solo Piano
reached No. 7.

Also on Traditional Jazz
Albums, vocalist Jane
Monheit nets her ninth top
10 with The Heart of the
Matter. It debuts at No. 4
with 1,000 sold, according
to Nielsen SoundScan. Since
the chart became a weekly,
SoundScan-driven tally in
December 1993, only four
women have logged more top
10s: Diana Krall (16), Ella
Fitzgerald (13), Cassandra
Wilson (12) and Dianne
Reeves (11).

On the World Albums
chart, former first lady of
France Carla Bruni collects
her second No. 1. Her Little
French Songs arrives at the
top with 2,000 sold. It follows
2008's Comme Is de Rien
Netait (three weeks at No. 1)
and 2005's Quelqu’un M'a Dit
(No. 3). —Keith Caulfield

§ ‘ ARTIST zm
IMPRINT/DISTRIBUTING LABEL

MICHAEL BUBLE

143/REPRISE/WARNER BROS.

Michael Buble A 4 7

The pop singer should grab his fourth No. 1 on
the Billboard 200 next week, as his new To Be
Loved could sell 165,000-185,000. Fantasia’s
new Side Effects of You will likely end up
bowing in the runner-up slot with nearly
90,000 copies.

ARTIST

IMPRINT/DISTRIBUTING LABEL

T.l. Trouble Man: Heavy Is The Head 2

GRAND HUSTLE/ATLANTIC/AG

CHRISTOMLIN How Great Is Our God: The Essential Collection 40 28

SIXSTEPS/SPARROW/CAPITOL CMG

The singer’s best-of compilation rebounds with
a 172% increase after his tour started back

up again. (He'd been off the road for about a
month.) Its total sales rise to 268,000. His most
recent studio set, Burning Lights, shines bright,

RCA INSPIRATION/RCA

") TOM PETTY AND THE HEARTBREAKERS Greatest Hits | 5 165 200ming 137:74 with a 98% gain.
MCA/UME
8t 96 B:8 ONE DIRECTION Up All Night A ! 58 CASTING CROWNS ComeToThe Well @] 2 68
SYCO/COLUMBIA BEACH STREET/REUNION/PLG
98 9s B8 PITBULL Global Warming 1“2 STYLES P Float 41
MR. 305/POLO GROUNDS/RCA HIGH TIMES/NATURE SOUNDS
[
196 (186/f10s] GUNS N’ ROSES Greatest Hits A 3 266 BOBMARLEY AND THEWAILERS  Legend: The Best 0fBob Marley And The Wallers «f»| 18 264
'_ 4 GEFFEN/UME TUFF GONG/ISLAND/UME
g7 100 B3 VARIOUS ARTISTS NOW 44 2 LINDSEY STIRLING Lindsey Stirling 81 2
UNIVERSAL/EMI/SONY MUSIC/CAPITOL BRIDGETONE
o7 u8 [iv] THE WEEKND Trilogy @| ¢ 3 COLTON DIXON A Messenger 5 onr
XO/REPUBLIC 19/SPARROW/CAPITOL CMG
108] SOUNDTRACK Django Unchained B8 7 SOUNDTRACK Rock Of Ages 5 02%
VISIONA ROMANTICA/LOMA VISTA/SEVEN FOUR/REPUBLIC WATERTOWER
. & The April 16 DVD release of the Academy FOREIGNER Juke Box H 29 1
= . Award-winning film spurs a re-entry TRIGGER/ANORATIE SKEBURHEIOES
3 - for the album (4'009: up 211%) and its Venue sales and continued discounting at mass merchants push the
u i la'rgest s?les fra.me cligles l?te danuiary. 2011 album onto the chart for the first time (4,000; up 50%). Despite
S Itsthe elghth~b|ggesbsellmg soundtrack what the name might suggest, the album isn't a standard greatest-hits
b 3 0f 2013, with 55,000 sold. set-it's a set of rerecordings.
62 74 B BRANTLEY GILBERT Halfway To Heaven @| 4 88 LYNYRDSKYNYRD  The Best f Lynrd Skynyrd: 20t Century Masters T Milemnium Collecton~ £, | 60 143
VALORY/EMLG MCA/UME
93 106 Bl KID ROCK Cocky A| 3 ue SOUNDTRACK Oblivion 2
LAVA/AG BACK LOT MUSIC
15 123 Q) ERICCLAPTON TheBest Of ric Clapton: 20th Century Masters The Millennium Collecton 66 81 SOUNDTRACK Nashville: Season 1: Volume 1 1“9
CHRONICLES/POLYDOR/UME ABC STUDIOS/LIONS GATE/BIG MACHINE/BMLG
7 68 VARIOUS ARTISTS  The Music Is You: A Tribute To John Denver 37 3 THE AFTERS Life Is Beautiful B33 1
ROCKY MOUNTAIN MERCHANDISE/ATO FAIR TRADE/COLUMBIA
The band collects its third
i 0 4
45 90 ;I('!-IE STROKES Comedown Machine o ion 10 orichyisran
Albums, where its new set
m 120 f14] AWOLNATION Megalithic Symphony 81 76 starts at No. 7 with 4,000.
RED BULL
It's the best sales week for
5] N.O.R.E.AK.A.P.A.P.I Student Of The Game o1 tisacistncezuns Neved
MILITAINMENT/EONE Going Back to OK shifted
J ¥ o 4,000-plus copies in its first
t»:«,ﬂ:‘ 116 aﬁ»fc.[szNK Discovery @ three weeks of release.
In the same week the duo nets its BLAKE SHELTON Red Ri Bl Al 1 =
highest-charting single ever on the WARNER BROS. NASHVILLE/WMN S R R
Hot 100 with “Get Lucky” (No. 19), its
z /2 best-selling album collects an 18% BONEY JAMES The Beat 5 2
, sales increase. With 4,000 sold, it's oo
the set's largest week since January MERCYME The Hurt & The Healer 7 30
2002. FAIR TRADE/COLUMBIA
VARIOUS ARTISTS In Love... With Cole Porter 103 3
i UNIVERSAL SPECIAL MARKETS/STARBUCKS
6 8 KID ROCK Rebel Soul @ 5 2 ZAC BROWN BAND The Foundation A 9 228
TOP DOG/ATLANTIC/AG ROAR/BIGGER PICTURE/HOME GROWN/ATLANTIC/AG
9a 165 fus] PINKFLOYD The Dark Side Of The Moon €| 1 8% HALESTORM The Strange Case Of... 53
CAPITOL ATLANTIC/AG
109 107 VARIOUS ARTISTS WOW Hits 2013 @| 35 30 JUSTIN BIEBER Believe A ! 4
PROVIDENT/WORD-CURB/CAPITOL CMG SCHOOLBOY/RAYMOND BRAUN/ISLAND/IDIMG
76 89 B0l FREDHAMMOND  United Tenors: Hammond, Hollister, Raberson, Wilson 9 4 JASON ALDEAN My Kinda Party A| 2 128

BROKEN BOW/BBMG

@ Go to BILLBOARD.COM/BIZ for complete chart data
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VARIOUS ARTISTS WOW Gospel 2013 s FLEETWOOD MAC Greatest Hits A ¥4 #
WORD-CURB/EMI CMG/VERITY/RCA INSPIRATION WARNER BROS.
u & Title is one of many “great rock albums” iTunes sale-priced for $7.99. Its
EGKBSTI/!‘WEE%l ANTICAG Bangarang (EP) overall sales rise by 65%, download sales by 109%. —Keith Caulfield
BOZ SCAGGS Memphis 77 DRAKE TakeCare A| ! 7 A
429/s1L.6 YOUNG MONEY/CASH MONEY/REPUBLIC g__
JAKE BUGG Jake Bugg B2 MUMFORD & SONS  Live At Bull Moose (EP) 71 AI:‘ dy
MERCURY/IDIMG GENTLEMAN OF THE ROAD/GLASSNOTE h 4 I ne o
EMELI SANDE our Version Of Events 28 2 SOUNDTRACK Sound City—Real To Reel 8 5
CcAPITOL ROSWELL/RCA You don’t get much press or
radio play, but your debut
1 . 4 2 album, Heroes for Sales,
2 CHAINZ Based On A T.R.U. Story 36 Exﬁ/l:(!.IE WILSON Love, Charlie Bt b weckat No it
on the Billboard 200. Are
) you surprised?
PAUL ANKA Duets 9% 2 TAME IMPALA Lonerism 3 15 Vesandno. | grew up looking
LEGACY MODULAR at Billboard charts and seeing
all my favorite artists there,
VOLBEAT Beyond Hell/Above Heaven 14216 CHIEF KEEF Finally Rich 29 18 soit'ssurprising to be there
VERTIGO/REPUBLIC GLORY BOYZ/INTERSCOPE/IGA among people | look up to.
But Reach Records has such
EMINEM Curtain Call: The Hits 1o JUSTIN BIEBER Believe: Acoustic 1 42 astipngian basethat comes
SHADY/AFTERMATH/INTERSCOPE/IGA SCHOOLBOY/RAYMOND BRAUN/ISLAND/IDJMG out and SUPDDrtSI every. time
we drop. It's not just party
. music; it's something that
PINK Greatest Hits... So Far!!! 5 80 THE XX XX 92 41 fedepeoplessouls.
LAFACE/JIVE/RCA YOUNG TURKS
Among you, labelmate
THE BLACK KEYS Brothers 3 140 PASSION Let The Future Begin 4 5 Lecrae and WLAK, there's
NONESUCH/WARNER EROS. SIXSTEPS/SPARROW/CAPITOL CMG a new wave of religious
rappers finding commercial
WIZ KHALIFA O.N.LF.C. 2 2 CREEDENCE CLEARWATER REVISITED  Extended Versions W 3y success. Sowhyls Christian
ROSTRUM/ATLANTIC/AG POOR BOY/SONY MUSIC CMG hlp-"ap s"" wr'tten o'f by
the majority of the genre’s
3 " 5 fans and tastemakers?
NICKELBACK Silver Side Up 2 88 PRINCE AND THE REVOLUTION  Purple Rain (Soundtrack) 1 %8 octiotiaen afir shiot
ROAURUKNER WARNER BROS. because historically it hasn’t
3§ 5 been up to par musically.
CREEDENCE CLEARWATER REVIVAL FEAT, JOHN FOGERTY  Chronicl The 20 Greatest Hits 5 1 JUSTIN TIMBERLAKE FutureSex/LoveSounds 190 people heard something 10
FANTASY/CONCORD JIVE/RCA years ago that rubbed them
the wrong way, and that first
THIRD DAY Miracle 0 19 THREE DAYS GRACE Transit Of Venus 5 2  impression has overruled
ESSENTIAL/PLG RCA any new impression. | don't
really like the label “Christian
] " b it limits th
THE BAND PERRY The Band Perry 4 15 PINK FLOYD A Foot In The Door: The Best Of Pink Floyd 85 etk Fedr ket
REPUBLIC NASHVILLE/BMLG CaPITOL rap” and they write it off
K immediately, because they
WILLIE NELSON Super Hits %8 4 TOBYMAC Eye On It 3 think Christians are cheesy.
COLUMBIA/LEGACY FOREFRONT/CAPITOL CMG Their engagement with
Christian culture hasn’t been a
THE KNIFE Shaking The Habitual 522 PRINCE The Very Best Of Prince 66 33 good one.
s RABID/BRILLE/MUTE WARNER BROS.
g You rap under your given
H . o Y " . Why?
H AEROSMITH - The Best Of Aerosmith: 20th Century Masters The Milennium Collection 6 59 JAKE OWEN Barefoot Blue Jean Night LR s pdn. prior to this,
g GEFFEN/UME RCA NASHVILLE/SMN C“Lite, and WhEﬂ | Sigl‘led with
2 Reach a couple of years ago, |
E TEGAN AND SARA Heartthrob 3.1 CLUTCH Earth Rocker 55 decided to make the change.
VAPOR/WARNER BROS. WEATHERMAKER | knew if | didn’t I'd be stuck
forever. When I'm 45 years
EAGLES The Very Best Of The Eagles 38 IN THIS MOMENT Blood 1523 old, Iwant people calling me
WARNER STRATEGIC MARKETING CENTURY MEDIA by my real name. And, one of
the big things is that my music
is all about authenticity, not a
KID CUDI  Man On The Moon: The End Of Da 4 M RASCAL FLATTS Changed E
DREAM ON/G.0.0.0./REPUBLIC ¥ BIG MACHINE/BMLG g front or a brand. —Alex Gale
RODRIGUEZ Cold Fact LY JENNI RIVERA Joyas Prestadas: Pop 5119
LIGHT IN THE ATTIC FONOVISA/UMLE
JOAN SEBASTIAN 13 Celebrando El 13 165 2 LAURA STORY Blessings 30 38
FONOVISA/UMLE FAIR TRADE/COLUMBIA
THE XX Coexist 5 ADELE 19 Al 4 18
YOUNG TURKS XL/COLUMBIA
SEVENDUST Black Out The Sun 18 4 THREE DOGNIGHT ~ The Best Of Thee Dog Night: 20th Century MastersTheMilemniom Collection. 4, | 109 54
i 7BROS/ASYLUM MCA/UME
INTOCABLE En Peligro de Extincion 58 3 TLC CrazySexyCool €| 3 108
GOOD I/UMLE LAFACE/ARISTA/SONY MUSIC CMG
E] KIP MOORE Up All Night 6 47 THE TEMPTATIONS - TheBest OfThe Temptatons The ' 20t CentryMasters T lemium olecton. A | 73 49
é . § MCA NASHVILLE/UMGN MOTOWN/UME
iz¥ ! S
g2 BON JOVI Greatest Hits 5 % SKRILLEX Scary Monsters And Nice Sprites (EP) 9 92
ISLAND/IDJMG BIG BEAT/ATLANTIC/AG
KURT VILE Wakin On A Pretty Daze 4 2 ILVOLO Mas Que Amor 1 2
MATADOR RENTOR/GATICA/OPERA BLUES/INTERSCOPE/UNIVERSAL MUSIC LATINO/UMLE

Go to BILLBOARD.COM/BIZ for complete chart data @
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IMPRINT/PROMOTION LABEL
%24 WHEN I WAS YOUR MAN Bruno Mars
ATLANTIC

STAY Rihanna Feat. Mikky Ekko | 11
SRP/DEF JAM/IDIMG
JUST GIVE ME A REASON  PInk Feat. Nate Ruess | &
RCA
SUIT & TIE Justin Timberlake Feat. Jay-Z | 15
RCA
FEEL THIS MOMENT Pitbull Feat. Christina Aguilera | 12
MR. 305/POLO GROUNDS/RCA
DAYLIGHT Maroon5 | 20
A&M/OCTONE/INTERSCOPE
THRIFT SHOP Macklemore & Ryan Lewis Feat. Wanz | 19
MACKLEMORE/ADA/WARNER BROS,
CAN'THOLDUS  Macklemore & Ryan Lewis Feat. Ray Dalton | 5
MACKLEMORE/ADA/WARNER BROS,
MIRRORS Justin Timberlake | 4
RCA
1 KNEW YOU WERE TROUBLE. Taylor Swift | 21
BIG MACHINE/REPUBLIC
SWEET NOTHING Calvin Harris Feat. Florence Welch | 21
DECONSTRUCTION/FLY EYE/ULTRA/ROC NATION/COLUMBIA
HO HEY The Lumineers | 28
DUALTONE
STARTED FROM THE BOTTOM Drake | 10
'YOUNG MONEY/CASH MONEY/REPUBLIC
LOCKED OUT OF HEAVEN Bruno Mars | 29
ATLANTIC
HEART ATTACK Demi Lovato | 8
HOLLYWOOD
POUR IT UP Rihanna | 15
SRP/DEF JAM/IDIMG
DON'T YOU WORRY CHILD  Swedish House Mafia Feat. John Martin | 24
ASTRALWERKS/CAPITOL
CARRY ON fun. | 13
FUELED BY RAMEN/RRP
1 WILL WAIT Mumford & Sons | 28
GENTLEMAN OF THE ROAD/RED/GLASSNOTE
IF I DIDN’T HAVE YOU  Thompson Square | 14
STONEY CREEK
DOWNTOWN Lady Antebellum | 12
CAPITOL NASHVILLE
MAMA’S BROKEN HEART Miranda Lambert | 11
RCA NASHVILLE
ILOVEIT Icona Pop Feat. Charli XCX | 8
RECORD COMPANY TEN/BIG BEAT/RRP
GET YOUR SHINE ON Florida Georgia Line | o
REPUBLIC NASHVILLE
TROUBLEMAKER Olly Murs Feat. FloRida | 12
SYCO/COLUMBIA
1 CAN TAKE IT FROM THERE Chris Young | 12
RCANASHVILLE
PIRATE FLAG Kenny Chesney | 11
BLUE CHAIR/COLUMBIA NASHVILLE

LIVE Krewella | o
KREWELLA/COLUMBIA
SCREAM & SHOUT will.i.am Feat. Britney Spears | 20
INTERSCOPE
WAGON WHEEL Darius Rucker | 8
CAPITOL NASHVILLE
LOVE ME Lil Wayne Feat. Drake & Future | 13
VOUNG MONEY/CASH MONEY/REPUBLIC
22 Taylor Swift | 6
BIG MACHINE/REPUBLIC
BAD Wale Feat. Tiara Thomas | 7
MAYBACH/ATLANTIC
FINE CHINA Chris Brown | 3
RCA
CRUISE Florida Georgia Line Feat. Nelly | 22
REPUBLIC NASHVILLE/REPUBLIC
GIVE IT ALL WE GOT TONIGHT George Strait | 11
MCA NASHVILLE
LITTLE TALKS Of Monsters And Men | 22
REPUBLIC
NEXT TO ME Emeli Sande | o
CAPITOL
1T’S TIME Imagine Dragons | 26
KIDINAKORNERINTERSCOPE
#THATPOWER will.i.am Feat. Justin Bieber | 4
INTERSCOPE
HIGHWAY DON'T CARE  Tim McGraw With Taylor Swift | 5
BIG MACHINE
F**KINPROBLEMS  ASAP Rock Feat. Drake, 2 Chainz & Kendrick Lamar | 20
ASAP WORLDWIDE/POLO GROUNDS/RCA
LOVE AND WAR Tamar Braxton | 10
STREAMLINE/EPIC
YSONGS KNOW WHAT YOU DID IN THE DARK (LIGHT EM UP) Flodsy | 8
DECAYDANCE/ISLAND/IDIMG
BEAT THIS SUMMER Brad Paisley | s
ARISTA NASHVILLE
LIKE JESUS DOES Eric Church | 8
EMI NASHVILLE
1 DRIVE YOUR TRUCK Lee Brice | 15
Cure
MORE THAN MILES Brantley Gilbert | 8
VALORY
LOVEEEEEEE SONG  Rihanna Feat. Future | 1
SRP/DEF IAM/IDIMG
POWER TRIP J. Cole Feat. Miguel | 5

ROC NATION/COLUMBIA

e Go to BILLBOARD.COM/BIZ for complete chart data
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TITLE tist | o [

$24 JUST GIVEME AREASON  Pink Feat, Nate Ruess
RCA

HOLDUS  Macklemore & Ryan Lewis Feat. Ray Dalton 8
MACKLEMORE /ADA/WARNER BROS.
STAY Rihanna Feat. Mikky Ekko 1
SRP/DEF JAM/IDIMG
THRIFTSHOP  Macklemore & Ryan Lewis Feat. Wanz 29
MACKLEMORE/ADA/WARNER BROS.
MIRRORS Justin Timberlake 8
RCA
CRUISE Flordia Georgia Line Feat. Nelly 37
REPUBLIC NASHVILLE/REPUBLIC
WHEN | WAS YOUR MAN Bruno Mars 16
ATLANTIC
ILOVEIT  Icona Pop Feat. Charli XCX 9
RECORD COMPANY TEN/BIG BEAT/RRP
RADIOACTIVE Imagine Dragons 24
KIDINAKORNER/INTERSCOPE

LUCKY  Daft Punk Feat. Pharrell Williams 1
DAFT LIFE/COLUMBIA
COME & GET IT Selena Gomez 2
HOLLYWOOD
HEART ATTACK Demi Lovato 8
HOLLYWOOD
WAGON WHEEL Darius Rucker i
CAPITOL NASHVILLE
BOYS eat. Pistol Annies & Friend 4
WARNER BROS, NASHVILLE /WMN
FEEL THIS MOMENT  Pithull Feat. Christina Aguilera 12
MR, 305/POLO GROUNDS/RCA
FALL DOWN  will.i.am Feat. Miley Cyrus 1
INTERSCOPE
SUIT & TIE Justin Timberlake Feat. Jay Z 14
RCA
MY SONGS KNOW WHAT YOU DID N THE DARK (LIGHT EMUP)  Fa CutBoy 1
DECAYDANCE/ISLAND/IDIMG
HIGHWAY DON'T CARE  Tim McGraw With Taylor Swift 8
BIG MACHINE
GENTLEMAN PSY 1
SILENT/SCHOOLBOY/REPUBLIC
STARTED FROM THE BOTTOM Drake 1
YOUNG MONEY/CASH MONEY/REPUBLIC
22 Taylor Swift 10
BIG MACHINE/REPUBLIC
MAMA'S BROKEN HEART  Miranda Lambert 12
RCA NASHVILLE
CRASH MY PARTY Luke Bryan 2
CAPITOL NASHVILLE
CARRY ON fun. 12
FUELED BY RAMEN/RRP
THE WAY  Ariana Grande Feat. Mac Miller 4
REPUBLIC
TROUBLEMAKER  Olly Murs Feat. Flo Rida 3
SYCO/COLUMBIA
DOWNTOWN Lady Antebellum 1
CAPITOL NASHVILLE
#THATPOWER  will.i.am Feat. Justin Bieber 5
INTERSCOPE
LOVE ME Lil Wayne Feat. Drake & Future 14
VOUNG MONEY/CASH MONEY/REPUBLIC
NEXT TO ME Emeli Sande 8
CAPITOL
GET YOUR SHINE ON Florida Georgia Line 12
REPUBLIC NASHVILLE
SAIL AWOLNATION 38
RED BULL
THE OTHER SIDE Jason Derulo 1
BELUGA HEIGHTS/WARNER BROS.
SURE BE COOL IF YOU DID  Blake Shelton 15
WARNER BROS. NASHVILLE WAN
BUGATTI Ace Hood Feat. Future & Rick Ross 10
WE THE BEST/YOUNG MONEY/CASH MONEY/REPUBLIC
POWER TRIP J. Cole Feat. Miguel 7
ROC NATION/COLUMBIA
DONE. The Band Perry 4
REPUBLIC RASHVILLE
1 WANT CRAZY Hunter Hayes 2
ATLANTIC/WMN
MADNESS Muse 28
HELIUM-3/WARNER BROS.
1994 Jason Aldean 4
BROKEN BOW
DAYLIGHT Maroon 5 19
AZM/OCTONE/INTERSCOPE

LIVE Krewella 7

KREWELLA/COLUMBIA
HARLEM SHAKE Baauer 10
JEFFREE'S/MAD DECENT/WARNER BROS.
TRY Plnk 24
RCA
SCREAM & SHOUT  will.i.am & Britney Spears 2
INTERSCOPE
GONE, GONE, GONE  Phillip Phillips 7
19/INTERSCOPE
HERE’S TO NEVER GROWING UP  Avril Lavigne 2
EPIC
GIVE IT ALL WE GOT TONIGHT George Strait 10
MCA NASHVILLE
HO HEY The Lumineers 46

DUALTONE

st
WEEK

STREAMING SONGS™
TITLE Artist fws.ox
IMPRINT/LABIL | CRART
£24 GENTLEMAN PSY 2

SILENT/SCHOOLBOY/REPUBLIC

THRIFTSHOP Macklemore & Ryan Lewis Feat. Wanz | 15
MACKLEMORE/ADA/WARNER BROS.
GANGNAM STYLE PSY | 15
SCHOOLBOY/REPUBLIC
HARLEM SHAKE Baauer | 10
JEFFREE'S/MAD DECENT/WARNER 8R0S
CAN'THOLD US  Macklemore & Ryan Lewis Feat. Ray Dalton | 8
MACKLEMORE/ADA/WARNER BROS.
JUST GIVE ME A REASON P!nk Feat. Nate Ruess | 7
RCA
WHEN | WAS YOUR MAN Bruno Mars | 12
ATLANTIC
STARTED FROM THE BOTTOM Drake | 10
YOUNG MONEY/CASH MONEY/REPUBLIC
MIRRORS Justin Timberlake | 5
RCA
RADIOACTIVE Imagine Dragons | 15
KIDINAKORNER/INTERSCOPE
LOVE ME Lil Wayne Feat. Drake & Future | 12
YOUNG MONEY/CASH MONEY/REPUBLIC
POWER TRIP J. Cole Feat. Miguel | 7
ROC NATION/COLUMBIA
HEART ATTACK Demi Lovato | 7
HOLLYWOOD
STAY Rihanna Feat. Mikky Ekko | 10
SRP/DEF JAM/IDIMG
BAD Wale Feat. Tiara Thomas | 8
MAYBACH/ATLANTIC
SAIL AWOLNATION | 15
RED BULL
SUIT & TIE Justin Timberlake Feat. JayZ | 13
RCA
LEVITATE Hadouken! | s
SURFACE NOISE
F A$4P Rocky Feat. Drake, 2 Chainz & 15
ASAP WORLDWIDE/POLO GROUNDS/RCA
GET LUCKY  Daft Punk Feat. Pharrell Williams | 1
DAFT LIFE/COLUMBIA
THE WAY Ariana Grande Feat. Mac Miller | 4
REPUBLIC
1LOVEIT Icona Pop Feat. Charli XCX | 3
RECORD COMPANY TEN/BIG BEAT/RRP
SCREAM & SHOUT  willi.am & Britney Spears | 15
INTERSCOPE
FEEL THIS MOMENT Pithull Feat. Christina Aguilera | 6
MR 305/POLO GROUNDS/RCA
CRUISE Florida Georgia Line | 2
REPUBLIC NASHVILLE
CALL ME MAYBE Carly Rae Jepsen | 15
604/UNIVERSAL
MY SONGS KNOW WHAT YOU DID INTHEDARK  Fall Out Boy 3
DECAYDANCE/ISLAND/IDIMG
CUPS (PITCH PERFECT'S WHEN I'M GONE)  Anna Kendrick | 3
UME/REPUBLIC
RICH AS F**K Lil Wayne Feat. 2 Chainz | 3
YOUNG MONEY/CASH MONEY/REPUBLIC
U.0.E.N.O.  Rocko Feat. Future & Rick Ross | 2
ROCKY ROAD
BUGATTI Ace Hood Feat. Future & Rick Ross | 7
WE THE BEST/YOUNG MONEY/CASH MONEY/REPUBLIC
LOCKED OUT OF HEAVEN Bruno Mars | 15
ATLANTIC
1 KNEW YOU WERE TROUBLE. Taylor Swift | 10
BIG MACHINE/REPUBLIC
IT’S TIME Imagine Dragons | 15
KIDINAKORNER/INTERSCOPE
WHAT MAKES YOU BEAUTIFUL One Direction | 10
SYCO/COLUMBIA
22 Taylor Swift | 5
BIG MACHINE/REPUBLIC
HO HEY The Lumineers | 15
DUALTONE
SWEETNOTHING  Calvin Harris Feat. Florence Welch | 15
DECONSTRUCTION/FLY EYE/ULTRA/ROC NATION/COLUMBIA
GIRL ON FIRE  Alicia Keys Feat. Nicki Minaj | 15
RCA
DIAMONDS Rihanna | 15
SRP/DEF JAM/IDIMG
COME & GETIT Selena Gomez | 2
HOLLYWOOD.
BEAUTY AND A BEAT  Justin Bieber Feat. Nicki Minaj | 15
SCHOOLBOY/RAYMOND BRAUN/ISLAND/IDIMG
ITHITITFIRST  Ray J Feat. Bobby Brackins | 2
KNOCKOUT/FIFTH ADMENDMENT
HIGH SCHOOL  Nicki Minaj Feat. Lil wayne | 3
YOUNG MONEY/CASH MONEY/REPUBLIC
INEED YOURLOVE  Calvin Harris Feat. Ellie Goulding 1
CHERRYTREE/DECONSTRUCTION/FLY EYE/ULTRA/ROC NATION/INTERSCOPE/COLUMSIA
WAGON WHEEL Darius Rucker | 4
CAPITOL NASHVILLE
ALL GOLD EVERYTHING  Trinidad James | 11
THINKITSAGAME/DEF JAM/IDIMG
FINE CHINA Chris Brown | 2
RCA
POETIC JUSTICE Kendrick Lamar Feat. Drake | 15
TOP DAWG/AFTERMATH/INTERSCOPE
MOLLY  Tyga Feat. Cedric Gervais, Wiz Khalifa & Mally Mall b
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WWW.MYSPACE COM/MAREKHEMMANN

POE BOY/ATLANTIC

1 * 1
ruise UNCHARTED™ SOCIAL 50™
H ms | ARTIST s on ARTIST s o0
] a I S 7 WEEK | MYSPACE PAGE QR WIPRINT/LABEL i
a
~ Rules o "ET T e - s
2 ° TRAPHIK 116 JUSTIN BIEBER —
g Flarida Georgia I.il'le (bek)W) WWW.MYSPACE.COM/TRAPHIK 'SCHOOLBOY/RAYMOND BRAUN/ISLAND/IDIMG
S 3h PSVEGHSKEDIR moves © |10 — us e 126
g on the Streaming Songs chart.
E Florida Georgia Line makes ‘ DELICATE STEVE HAKIRA
P e O B : SIAKIA, e . Gomez
g with crossover hit “Cruise,” ° RTA 114 o SELENA GOMEZ g8 m
a S i WWWMYSPACE.COM/PORTAL HOLLYWOOD °
3 as it garners 1.7'm|II|on uS G e'tS BI
E sireams, according o Nilsen o BT (] sevonce | g
BDS (up 32%). The duo is the G °
e e 0 .. [ sy ain
on the tally, and one of only
s o O BRI @ s ] Seutiosins us  Selena Gomez (above) fis
Atop the chart, PSY’s 225 he Social 50 ch:

) g ) on the Social 50 chart,
ST SR i O [ZT—-—. u o] PAVID SHETTA.ccume 126 earing thesinger/aciress
week at No. 1W|tf 13.8 million premp— N DIRECTION her highest rank since Nov.
U',S“'.Streams &(UD o :lﬁ Q wwwmsgc"slwwmuuufsv 75 L gcr),(onuum 75 24, 20_12 (No. 5_)‘ The chart
miionawes ago), while . surge is owed in part to a
previous hit “Gangnam Stvle: (T GRAMATIK 73 0 ol - 125 performance of the track on
ascends 12-3 (6.8 million). It's - ABC’s “Dancing With thi "

nds 12-3 (¢ ; YTAL CORE CATY PERRY C’s “Dancing With the Stars’
the first tme n the chat' (1] evraccomen o (2] kary pere 26 (hpril18), s el asresidual
il slsebirid. FLOSSTRADOMUS JUSTIN TIMBERLAKE Huzz framits preier
Janiliary)thatonawet fias lidd bl 7\ sPACE CoM/FLOSSTRADAMUS 9 13 97 performance at the MTV
two of the top three songs. 2 Movie Awards (April 14).
Elsewhere on the chart, o — 2] pagEmonm:s mYAMLEWS 14 Thelasttime Gomez broke
courtes“y e, W VIC’I'EO BONDAN PRAKOSO & FADE2BLACK MICHAEL JACKSON e opoMastheweck
dEbu.t' ! Ne?d Your Love .by WWWMYSPACE.COM/BONDANFADE2BLACK 78 e WMAEPIC 116 of March 2, when anticipation
Callvm Harf|s (and featuring was running high for her then-
Ellie Goulding) debuts at No. SUB FOCUS  rocus 32 [ON BRITNEV SPEARS 123 upcoming role in the movie
45 with 1.2 million streams ) : “Spring Breakers.” During the
(up 237%). The track is Harris LS — 8 Cl PINK 90 most recent charting week,
second Streaming Songs hit p— p— she announced the presale
andiGoulding's thﬁrc." WWWAMYSPACE COM/DIUMEK 77 Rl . 305/ FAADIS ARTIST/POLO GROUNDS/SONY MUSIC LATIN/RCA 124 for her Stars Dance world
ik SUPERMAN IS DEAD DEMI LOVATO to That fews, combinga
TOMVEPACE COW/SUPERMANISOR 20 96 il oo u6  with her “DWTS" gig, led to
a74% rise in conversation
A - 16 (20]) ADELE 6 about the star during the
TV LI WAYNE week. That lift prompted
| — [ A—— 103 O [ — 25 the addition of 757000 new
/ ALYSSA BERNAL THE BLACK EYED PEAS kb A e
£ 9 WWIMYSPACE COM/ALYSSABERNAL 87 INTERSCOPE 18 increase over the previous
3 NICOLAS JAAR AVRIL LAVIGNE Weeh)sheralsddlec:as,000
3 ERBl W vSPALE COMINICOLAS ARR 101 ) 23 e 123 new fans on Twitter (up 17%).
i HOUNT KHABIE S IR PARE Gomez, however, falls 32% in
: 24 e 2 Q WACHINE SHOR/WARNER BROS. 126 overall plays. The decline was
z . I THE BLOODY BEETROOTS - DEATH CREW 77 MAROON 5 expacted. howaueiyasshie s
Rl 5 Cou RO ODVBETROOTS 105 9 ASM/OCTONE 65 stabilizing in plays after the
AN LADV.GAGA debut of her single two weeks
Rl v ce connsu i Rl S on e ierscope 126 agoonVevo.
David Guetta also bounds
e P ALDER st 73 i AVICIAKEYS 72 to the top 10 (23-9) after
several teaser videos for his
<& 26 [Moph Rz, S 84 (Sl SHRISTINAAGUILERA 28 new single “Play Hard” were
H released. They helped Guetta
B%e Q E%M%‘?M‘Jﬁmw 49 » u'a'c'/\s"m 14 accumulate 10 million plays
F on Vevo last week.
H 30 ool B 14 Q A ERTLES 44 Finally, PSY returns to No. 1
thanks to the continued gains
Bl DICGIOANTIC e 4 31 Rl 126 of new single “Gentleman.”
It’s his first week at the top
= k&ﬁ&&ﬁ!’é‘ﬁ%ﬁﬁmm 44 » iﬁ!“xmgﬁs RILOPEZ uz since finishing a 10-week
run at No. 1 in October. PSY
=] sotapans o sa) Darypusec 2 added 719,000 new fans last
< M week (up 86%) as the video
> S 34 el ol L . a1 0 ILLlAM 16 for “Gentleman” passed 200
3 O~ million global views.
>3 35 [l 9 Rl MBI CAREY 2 —William Gruger
£ E8l MAYA JANE COLES 5 P8l SNOOP DOGG i3
WWWAYSPACE COM/MAVAIANECOLES DOGGYSTVLE/PRIORITVICAPITOL
37 S 32 37 [ 122
[ ]
© ol — 1 o) s shown
o DALE EARNHARDT JR. JR. 1 Q COLDPLAY 121
WWW.MYSPACE.COM/DALEEARNHARDTIRIR CAPITOL
Q TOTALLY ENORMOUS EXTINCT DINOSAURS | g P8l MILEY CYRUS -
WWMYSPACE COM/TOTALLYENORMOUSEXTINCTDINOSAURS HOLLWO0D
P8 ANATHEMA ” PR8l Wiz KHALIFA _
WWWAVSPACE COM/WEAREANATHENA ROSTRUM/ATLANTIC
PPl KVELERTAK 5 Q PINK FLOYD 2
WWW.MYSPACE.COM/KVELERTAK HARVEST/CAPITOL
DIRTYPHONICS - PPl KELLY CLARKSON -
WWW.MYSPACE.COM/DIRTYPHONICS | 19/RCA
. GOD IS AN ASTRONAUT a1 PPl GREEN DAY @
iz WWWAIVSPACE COM/GODISANASTRONAUT REPRISE/WARNER BROS
BORGORE 57 PPl CARLY RAE JEPSEN 38
WIN(ASYSPACE COM/BORGORE | 504/SCHOOLBOV/INTERSCOPE
5, e aRCHOUY 104 RN 94
5l MAREK HEMMANN 106 FLO 5
i:
H
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ON-DEMAND SONGS™

CAN'THOLDUS  Macklemore & Ryan Lewis Feat. Ray Dalton

DANCE/ELECTRONIC STREAMING SONGS™

k24 GENTLEMAN

THINKITSAGAME /DEF JAM/IDIMG

MACKLEMORE/ADA/WARNER BROS. SILENT/SCHOOLBOY/REPUBLIC
THRIFT SHOP Macklemore & Ryan Lewis Feat. Wanz | 27 GANGNAM STYLE PSY | 3
MACKLEMORE/ADA/WARNER BROS. SCHOOLBOY/REPUBLIC
RADIOACTIVE Imagine Dragons | 33 HARLEM SHAKE Baauer | 3
KIDINAKORNER/INTERSCOPE JEFFREE'S/MAD DECENT/WARNER BROS
MIRRORS Justin Timberlake | 5 LEVITATE Hadouken! | 3
RCA SURFACE NOISE
LOVE ME Lil Wayne Feat. Drake & Future | 12 GET LUCKY Daft Punk Feat. Pharrell Williams 1
YOUNG MONEY/CASH MONEY/REPUBLIC DAFT LIFE/COLUMBIA
JUST GIVE ME A REASON P!nk Feat. Nate Ruess | 5 ILOVEIT Icona Pop Feat. Charli XCX | 3
RCA RECORD COMPANY TEN/BIG BEAT/RRP
WHEN | WAS YOUR MAN Bruno Mars | 11 SCREAM & SHOUT will.i.am & Britney Spears | 3
ATLANTIC INTERSCOPE
STARTED FROM THE BOTTOM Drake | 9 FEEL THIS MOMENT Pitbull Feat. Christina Aguilera | 3
YOUNG MONEY/CASH MONEY/REPUBLIC AR, 305/POLO GROUNDS/RCA
SUIT & TIE Justin Timberlake Feat.JayZ | 13 SWEET NOTHING Calvin Harris Feat. Florence Welch | 3
RCA DECONSTRUCTION/FLY EYE/ULTRA/ROC NATION/COLUMBIA
F**KIN PROBLEMS ASAP Rocky Feat. Drake, 2 Chainz & Kendrick Lamar | 19 I NEED YOUR LOVE Calvin Harris Feat. Ellie Goulding | 1
ASAP WORLDWIDE/POLO GROUNDS/RCA d TION/FLY EYEAULTRA/ROC HUMBIA
GET LUCKY  Daft Punk Feat. Pharrell Williams | 1 ALIVE Krewella | 3
DAFT LIFE/COLUMBIA KREWELLA/COLUMBIA
1LOVEIT Icona Pop Feat. Charli XCX | 7 DON'T YOU WORRY CHILD  Swedish House Mafia Feat. John Martin | 3
RECORD COMPANY TEN/BIG BEAT/RRP ASTRALWERKS/CAPITOL
IT’S TIME Imagine Dragons | 36 #THATPOWER will.i.am Feat. Justin Bieber | 1
KIDINAKORNER/INTERSCOPE IKTERSCOPE
HO HEY The Lumineers | 41 CINEMA Benny Benassi Feat. Gary Go | 3
DUALTONE ULTRA
SWEET NOTHING Calvin Harris Feat. Florence Welch | 19 CLARITY Zedd Feat. Foxes | 3
DECONSTRUCTION/FLY EYE/ULTRA/ROC NATION/COLUMBIA INTERSCOPE
MY SONGS KNOW WHAT YOU DID IN THE DARK (LIGHT EMUP) al OutBoy | 3 ekl ol Wb WA RIRSRLT )
DECAYDANCE/ISLAND/IDIMG =
LOCKED OUT OF HEAVEN Bruno Mars | 26 M YS pACE SONGS ’n
ATLANTIC \ s | TITLE Artist
SAIL AWOLNATION | 54 WEEX T/LABE
RED BU
. JUST GIVE ME AREASON Pink Feat. Nate Ruess

HEART ATTACK Demi Lovato | 6 REA
e SUIT & TIE Justin Timberlake Feat. Jay Z | 13
DON'T YOUWORRY CHILD Swedish House Mafia Feat. John Martin | 26 L)
SR, AY Rihanna Feat. Mikky Ekko | 5
CRUISE Florida Georgia Line | 11 SREIDEFIBW/IBING:
e RADIOACTIVE Imagine Dragons | 12
BITCH, DON'T KILL MY VIBE Kendrick Lamar | 19 RIDINAKGANER/INTERSCORE
TOP DAWG/AFTERMATH/INTERSCOPE HEART ATTACK Dem] Lovato 4
POWER TRIP J. Cole Feat. Miguel | 3 HOMYHO0R

C NATION/COLUMBIA
biilcsenii CAN'THOLD US Macklemore & Ryan Lewis Feat. Ray Dalton | 3
LITTLE TALKS Of Monsters And Men | 52 MACKLEMORE/WABHER BROS

PUBLIC
it ONE MORE NIGHT Maroon 5 | 36
BAD Wale Feat. Tiara Thomas | 3 ABM/OCTONE/INTERSCOPE
BRI TG SET FIRE TO THE RAIN Adele | 84
SCREAM & SHOUT will.i.am & Britney Spears | 19 AL/coLiueis
INTERS(C

s MIRRORS Justin Timberlake | 4
DIAMONDS Rihanna | 28 ReA

/DES M/ G
el e SOMEONE LIKE YOU Adele | o1
1 WILL WAIT Mumford & Sons | 30 ARLOLMEIA
GENTLEMAN OF THE ROAD/RED/GLASSNI
T P A BTN MOVES LIKE JAGGER Maroon 5 Feat, Christina Aguilera | 67
SAMELOVE Macklemore & Ryan Lewis Feat. Mary Lambert | & ASM/QCTONE/INTERSCOPE
MACKLEMORE/ADA/WARNER BROS. ROITNCINTHEDEES preT
PUSHER LOVE GIRL Justin Timberlake | 5 ALCOHINEIA
= TAKE A BOW Rihanna | 13
POETIC JUSTICE Kendrick Lamar Feat. Drake | 20 SRE/TERIW/I0ING

AFTERMATH) op 3 :
= LOVE THE WAY YOU LIE Eminem Feat. Rihanna | 101
RICH AS F**K Lil Wayne Feat. 2 Chainz | 3 WEB/SHADY/AFTERMATH/INTERSCOPE
YOUNG MONEY/CASH MONEY/REPUBLIC \F | WERE A BOY po—
SWIMMING POOLS (DRANK)  Kendrick Lamar | 27 MUSICWORLD/COLDUEIA
TOP DAWG/AFTERMATH/INTERSCOPE
FEEL THIS MOMENT Pitbull Feat. Christina Aguilera | 5
W 305/P0L0 GROUNDS(RCA - NEXT BIG SOUND™
NO WORRIES Lil wayne Feat. Detail | 22
YOUNG MONEY/CASH MONEY/REPUBLIC THE ARTIST
IF | LOSE MYSELF OneRepublic | 3
MOSLEY/INTERSCOPE
n LANCE HERBSTRONG

DEMONS Imagine Dragons | 15
KIDINAKORNER/INTERSCOPE NG
MADNESS Muse | 10
HELIUM-3/WARNER BROS. MR FLIWLIL
BUGATTI Ace Hood Feat. Future & Rick Ross | 3
WE THE BEST/YOUNG MONEY/CASH MONEY/REPUBLIC TOPHER JONES
CARRY ON fun. | 7
FUELED BY RAMEN/RRP GHOST LOFT
THE WAY Ariana Grande Feat. Mac Miller | 1
REPUBLIC ANDY MINEO
SOME NIGHTS fun. | s9
FUELED BY RAMEN/RRP A‘Ap FERG
I’M DIFFERENT 2Chainz | 17
DEF JAM/IDIMG PLUMP DJS
MOLLY Tyga Feat. Cedric Gervais, Wiz Khalifa & Mally Mall | 1
YOUNG MONEY/CASH MONEY/REPUBLIC TEEN DAZE
WAGON WHEEL Darius Rucker | 1
CAPITOL NASHVILLE JUSTIN JAY
JUST WHAT | AM  Kid Cudi Feat. King Chi
WICKED AWESOME/6.0.0.0./REPUBLIC B ! EVERFOUND
it L. Maroon3 | 10 GLASS CAVES
ADORN Miguel | 28
BYSTORM/BLACK Ic/RcA g GRANDEMARSHALL
SURE BE COOL IF YOU DID  Blake Shelton
WARNER BROS./WMN 3 CYRA MORGAN
ALL GOLD EVERYTHING  Trinidad James | 1 HOT NATURED

@ Go to BILLBOARD.COM/BIZ for complete chart data

irplay

<« Radio Al

billboard

May 4

Artist |w

Rihanna Feat. Mikky Ekko

WHEN | WAS YOUR MAN

ATLANTIC

Bruno Mars

JUST GIVE ME A REASON P!nk Feat. Nate Ruess | 8
RCA
FEEL THIS MOMENT Pitbull Feat. Christina Aguilera | 13
MR. 305/POLO GROUNDS/RCA
SUIT & TIE Justin Timberlake Feat. JayZ | 14
RCA
THRIFT SHOP Macklemore & Ryan Lewis Feat. Wanz | 19
MACKLEMORE/WARNER BROS.
DAYLIGHT Maroon5 | 21
ABM/OCTONE/INTERSCOPE
HEART ATTACK Demi Lovato | 8
HOLLYWOOD
MIRRORS Justin Timberlake | 4
RCA
TROUBLEMAKER Olly Murs Feat. FloRida | 17
SYCO/COLUMBIA
SWEET NOTHING Calvin Harris Feat. Florence Welch | 22
DECONSTRUCTION/FLY EVE/ULTRA/ROC NATION/COLUMBIA
CAN'THOLD US Macklemore & Ryan Lewis Feat. Ray Dalton | 5
MACKLEMORE/WARNER BROS.
ALIVE Krewella | 11
KREWELLA/COLUMBIA

1LOVEIT Icona Pop Feat. Charli XCX | 10
RECORD COMPANY TEN/BIG BEAT/RRP
22 Taylor Swift | 7
BIG MACHINE/REPUBLIC
MY SONGS KNOW WHAT YOU DID IN THE DARK (LIGATEM UP)  Fall OutBoy | 10
DECAYDANCE/ISLAND/IDIMG
CARRY ON fun. | 13
FUELED BY RAMEN/RRP.
SCREAM & SHOUT will.i.am & Britney Spears | 20
INTERSCOPE
ALL AROUND THE WORLD Justin Bieber Feat. Ludacris | 9

cHoOL BRAUN/ISLAND/ IDING
#THATPOWER will.i.am Feat. Justin Bieber | 4
INTERSCOPE

1 WILL WAIT Mumford & Sons | 15
GENTLEMAN OF THE ROAD/RED/GLASSNOTE
NEXT TO ME Emeli Sande | 9
CapITOL
LITTLE TALKS Of Monsters And Men | 19
REPUBLIC

(c{c] COME & GET IT Selena Gomez 2

HOLLYWOOD

MADNESS Muse
HELIUM 3/WARNER BROS.

CONT

TITLE

MPORARY™

The Lumineers

Plnk | 16
IOME Phillip Phillips | 34
19/INTERSCOPE
CATCH MY BREATH Kelly Clarkson | 17
19/RCA
1 KNEW YOU WERE TROUBLE. Taylor Swift | 14
BIG MACHINE/REPUBLIC
(e} DAYLIGHT Maroon5 12
ASM/OCTONE/INTERSCOPE
SOME NIGHTS fun. | 34
FUELED BY RAMEN/RRP.
LOCKED OUT OF HEAVEN Bruno Mars | 16
ATLANTIC
SOMEBODY THAT | USED TO KNOW Gotye Feat. Kimbra | 49
SAMPLES ‘N’ SECONDS/FAIRFAX/REPUBLIC
1 WON’T GIVE UP Jason Mraz | 52
ATLANTIC/RRE
WHEN | WAS YOUR MAN Bruno Mars | 9
ATLANTIC
IT'S A BEAUTIFUL DAY Michael Buble | 7
REPRISE/WARNER BROS.
THE A TEAM Ed Sheeran | 17
ELEKTRA/ATLANTIC
GIRL ON FIRE Alicia Keys | 12
RCA
BRAVE Josh Groban | 14
REPRISE/WARNER BROS.
WANTED Hunter Hayes | 13
ATLANTIC/RRP
1 WILL WAIT Mumford & Sons | 10
GENTLEMAN OF THE ROAD/RED/GLASSNOTE
SHE MAKES ME HAPPY Rod Stewart | 3
CApITOL
BECAUSE WE CAN BonJovi | 15
ISLAND/IDIMG
NEXT TO ME Emeli Sande | 14
CAPITOL
TWO HEARTS BREAKING Jewel u
ATLANTIC/RHINO
LITTLE TALKS of Monsters And Men | 11
REPUBLIC
ALMOST HOME Mariah Carey | 5
WALT DISNEV/ISLAND/ IDIMG
JUST GIVE ME A REASON  P!nk Feat. Nate Ruess | 1
RCA
CARRY ON fun. | 7

FUELED BY RAMEN/RRP.

Data for week of 05.04.2013
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ADULT TOP 40™

WHEN | WAS YOUR MAN Bruno Mars

ALTERNATIVE™

k74 RADIOACTIVE

GONE, GONE, GONE  Phillip Phillips

ATLANTIC KIDINAKORNER/INTERSCOPE 19/INTERSCOPE
PANIC STATION Muse DEMONS Imagine Dragons | 12
HELIUM-3/WARNER BROS, KIDINAKORNER/INTERSCOPE
DAYLIGHT Maroon 5 STUBBORN LOVE The Lumineers | 21 HERO Family Of The Year | 23
A&M/OCTONE/INTERSCOPE DUALTONE FOTY/NETTWERK
CARRY ON fun. | 16 SWEATER WEATHER  The Neighbourhood | 19 LOVER OF THE LIGHT Mumford & Sons | 19
FUELED BY RAMEN/RRP (RIEVOLVE/COLUMBIA GENTLEMAN OF THE ROAD/RED/GLASSNOTE
1 WILL WAIT Mumford & Sons | 29 UP IN THE AIR Thirty Seconds To Mars | 5 STOMPA Serena Ryder | 7 -]
GENTLEMAN OF THE ROAD/RED/GLASSHOTE IMMORTAL/VIRGIN/CAPITOL SERENADER SOURCE/CAPITOL I a n n a
HO HEY The Lumineers | 30 SAFE AND SOUND Capital Cities | 23 MOUNTAIN SOUND Of Monsters And Men | 29 R °
DUALTONE LAZY HOOKS/CAPITOL RERUBLIC \VY/ t
STAY Rihanna Feat. Mikky Ekko | o LOVER OF THE LIGHT Mumford & Sons | 17 STUBBORN LOVE The Lumineers | 29 e rl es
SRE/DEF JAM/IDIMG GENTLEMAN OF THE ROAD/RED/GLASSNOTE DUALTONE R I
CATCH MY BREATH Kelly Clarkson | 27 MOUNTAIN SOUND  Of Monsters And Men | 34 OUT OF MY LEAGUE  Fitz And The Tantrums | 8 e C o r
19/RCA REPUBLIC DANGERBIRD/ELEKTRA/ATLANTIC
NEXT TO ME Emeli Sande | 15 MADNESS Muse | 35 RED HANDS Walk Off The Earth | 7 Rihanna (above) becomes
CAPITOL HELIUM:3/WARNER BROS. COLUMBIA the first artist in the 20-year
SUIT & TIE Justin Timberlake Feat. Jay Z | 14 MY SONGS KNOW WHAT YOU DID IN THE DARK (LIGHTEMUP)  Fall 0utBoy | 11 CARRY ON fun. | 22 history of the Mainstream Top
Rea DECAYDANCE/ISLAND/IDIMG FUELED BY RAMEN/RRP
—— — - - 40 chart to tally 10 No. 1s, as
I K “ ” oF
GONE, GONE, GONE Phillip Phillips | 10 ENTERTAINMENT Phoenix | 9 SAN FRANCISCO The Mowgli’s | o Stay,” featuring Mikky Ekko,
MADNESS Mi TROJANS Atlas Geni FROM A WINDOW SEAT D HeRS 22 shebreakscala With
e | S S eS| B Katy Perry, who has notched
H 1 KNEW YOU WERE TROUBLE. Taylor Swift | 21 THE PIT silversun Pickups | 32 SING LOUD AlphaRev | 15 nirie No, 15 sincé her:2008
H BIG MACHINE/REPUBLIC DANGERBIRD KIRTLAND arrival. Rihanna has rung up
' 22 Taylor swift | 6 LITTLE BLACK SUBMARINES The Black Keys | 42 GOTTA GET OVER Eric Clapton | o her No. 1 sum since 2006,
H BIG MACHINE/REPUBLIC NONESUCH/WARNER BROS. BUSHBRANCH/SURFDOG when “S0S,” her first leader,
e TRY Pink | 26 1 WILL WAIT Mumford & Sons | 37 MADNESS Muse | 35 reached the summit. She had
g RCA GENTLEMAN OF THE ROAD/RED/GLASSNOTE HELIUM-3/WARNER BROS. last led with “We Found Love,”
F} DON'T YOUWORRY CHILD Siwedish House Mafia Feat. John Martin | 17 SAN FRANCISCO The Mowgli's | 15 RECOVERY Frank Turner | 5 featuring Calvin Harris, for
= ASTRALWERKS/CAPITOL PHOTO FINISH/ISLAND/IDIMG XTRA MILE/POLYDOR/INTERSCOPE elght Weeks (marking her
LEGO HOUSE Ed Sheeran | 11 HERO Family Of The Year | 17 MISSION BELLS Matt Nathanson | 4 longest command) in 2011-12.
ELEKTRA/ATLANTIC - — FOTY/NETTWERK ACROBAT/VANGUARD : The raceird for the oSt No.
TROUBLEMAKER  Olly Murs Feat. Flo Rida HOLDING ON TO YOU  Twenty One Pilots ALIVE (LIFE L Franti & Spearhead i i
SYCO/COLUMBIA v 1 FUELED BY RAMEN/RRP v % IB?)‘O BOO WAX/(ASPIOTEL“ m Mme i &Spe 2 Isis the IateSt fOr R[hanna
COME ALONG Vicci Martinez Feat. Cee Lo G BREEZEBLOCKS It-) KEEP YOUR HEAD UP Ben H d onyalnstreanTiopApzsne
icci Martinez Feat. Cee Lo Green alt- en Howar i i
REPUBLIC eeto 2 INFECTIOUS/CANVASBACKIATLANTIC " UNIVERSAL ISLAND/REPUBLIC ¢ previously established the
: e 3 marks for most entries (35)
HEART ATTACK Demi Lovato HARLEM New Politics | 11 ENTERTAINMENT Phoenix | 7 5
oo b s e and top 10s (23) dating to the
REBEL BEAT Goo Goo Dolls | 12 OUT OF MY LEAGUE  Fitz And The Tantrums | 10 FEBRUARY SEVEN  The Avett Brothers | 15 rnkirig's alrichion 0ct:3,
WARNER BROS. DANGERBIRD/ELEKTRA/ATLANTIC AMERICAN/REPUBLIC 1992. In Billboard’s recap of
FEEL THIS MOMENT Pithull Feat, Christina Aguilera | 5 DIANE YOUNG Vampire Weekend | 5 THE STARS (ARE OUT TONIGHT) David Bowie | 5 the chart's first two decades,
MR. 303/POLO GROUNDS/REA XL/BEGGARS GROUP. 1S0/COLUMBIA Rihanna was honored as the
SWEET NOTHING Calvin Harris Feat. Florence Welch | 12 INHALER Foals | 14 SAFE AND SOUND Capital Cities | 7 survey’s top-performing artist
DECONSTRUCTION/FLY EYE/ULTRA/ROC NATION/COLUMBIA /WARNER BROS. LAZY HOOKS/CAPITOL (Sept 29' 2012).
IF | LOSE MYSELF OneRepublic | 1 RECOVERY Frank Turner | 5 TIGHTROPE Walk The Moon | 10 “Stay” concurrently
MOSLEY/INTERSCOPE XTRA MILE/POLYDOR/INTERSCOPE RCA charges 117 on Adult Top 40,
BECAUSE WE CAN BonJovi | 15 CARRIED AWAY Passion Pit | 18 LITTLE NUMBERS BOY | 4 becoming her third top 10 on
ISLAND/IDIMG FRENCHKISS/COLUMBIA NETTWERK

the list. —Gary Trust

ARTISTS WITH THE MOST
MAINSTREAM TOP 40 NO. 1s

LE Artist [ s, on | TITLE Artist | wks.on ITLE Artist | wks.oN
IMPRINT/PROMOTION LABEL CHART IMPRINT/PROMOTION LABEL CHART IMPRINT/PROMOTION LABEL | CHART
is 5 9
£ %1 DOWNTOWN Lady Antebellum up Rihanna FROMCANTO CAN'T - Corey Taylor, Dave Gro, Rick Nieen & Scu Rescer
g‘ CAPITOL NASHVILLE SRP/DEF JAM/IDIMG ROSWELL/RCA
2 IF I DIDN'T HAVE YOU  Thompson Square | 27 STARTED FROM THE BOTTOM Drake | 1 BONES Young Guns | 20
< STONEY CREEK YOUNG MONEY/CASH MONE/REPUBLIC WIND-UP
i MAMA’S BROKEN HEART Miranda Lambert | 18 BAD Wale Feat. Tiara Thomas | 11 THE HIGH ROAD Three Days Grace | 15
?: RCA NASHVILLE MAYBACH/ATLANTIC RCA
és GET YOUR SHINE ON Florida Georgia Line | 20 ORN Miguel | 44 FREAK LIKE ME Halestorm | 18
g REPUBLIC NASHVILLE BYSTORM/BLACK ICE/RCA ATLANTIC
;; 1 CAN TAKE IT FROM THERE Chris Young | 27 LOVE AND WAR Tamar Braxton | 19 I’LL FOLLOW YOu Shinedown 8 @
é RCA NASHVILLE STREAMLUINE/EPIC ATLANTIC
£ PIRATE FLAG Kenny Chesney | 12 LOVEEEEEEE SONG  Rihanna Feat. Future | 18 CHALK OUTLINE Three Days Grace | 36
; BLUE CHAIR/COLUMBIA NASHVILLE SRP/DEF JAM/IDIMG RCA
%‘ WAGON WHEEL Darius Rucker | 16 POETIC JUSTICE Kendrick Lamar Feat. Drake | 25 ° BY CROOKED STEPS Soundgarden | 10
£ CAPITOL NASHVILLE TOP DAWG/AFTERMATH/ INTERSCOPE SEVEN FOUR/LOMA VISTA/REPUBLIC
3 GIVEIT ALL WE GOT TONIGHT George Strait | 25 SUIT & TIE Justin Timberlake Feat. Jay Z | 14 o ANASTASIA  Slash Feat. Myles Kennedy & The Conspirators | 8
MCA NASHVILLE RCA DIk HAYD/CAPITOL
1 DRIVE YOUR TRUCK Lee Brice | 21 LOVE ME Lil Wayne Feat. Drake & Future | 16 [Jl HEAVEN NOR HELL Volbeat | 24
CURE YOG MONEY/CASH MONEY/REPUBLIC VERTIGO/REPUBLIC
0 HIGHWAY DON'T CARE  Tim McGraw With Taylor Swift | 11 WE STILL IN THIS B**** B.0.BFeat. T.. & Juicy J | 16 T HOLLOW Alice In Chains | 18
> BIG MACHINE REBELROCK/GRAND HUSTLE/ATLANTIC _ VIRGIN/CAPITOL
Q LIKE JESUS DOES Eric Church | 16 KISSES DOWN LOW Kelly Rowland 0 THE HANGMAN’S BODY COUNT Volbeat | 4
EMI NASHVILLE REPUBLIC = VERTIGO/REPUBLIC
o MORE THAN MILES Brantley Gilbert | 27 FINE CHINA Chris Brown | 3 9 STONE Alice In Chains | 3 E
- VALORY RCA - VIRGIN/CAPITOL
o BEAT THIS SUMMER Brad Paisley | 8 BUGATTI Ace Hood Feat. Future & Rick Ross | 12 @ (c{c] GOD IS DEAD? Black Sabbath 1 MAdNdEcccmmEa
' ARISTA NASHVILLE \WE THE BEST/YOUNG MONEY/CASH MONEY/REPUBLIC VERTIGO/REPUBLIC i z = 8 - o
i - o5 ~
° 1994 Jason Aldean | 10 F**KIN PROBLEMS ASAP Racky Feat. Drake, 2 Chainz & Kendrick Lamar | 25 "8l WHERE DID THE ANGELS GO Papa Roach | 15 8 =3 g g o 3 I 3 g
BROKEN B0 ASAP WORLOWIDE/FOLO GROUNDS Ch ELEVEN SEVEN SRR888828R
o DONE. The Band Perry | s BITCH, DON'T KILL MY VIBE Kendrick Lamar | 5 e VILIFY Device | 8 o s B ©an M
REPUBLIC NASHVILLE TOP DAWG/AFTERMATH/INTERSCOPE WARNER BROS. £ E { Sw g —e :o
o ANYWHERE WITH YOU Jake Owen | 16 KARATE CHOP (REMIX) Future Feat. Lil Wayne | 10 @ DO ME A FAVOR Stone Sour | 9 ga "0gge § -
2 RCA NASHVILLE 1-1/FREEBANDZ/EPIC G ROADRUNNER/RRP = ol 1?; ‘9,. g 8 S g
o | BOYS ‘ROUND HERE Blake Shelton Feat. Pistol Annies & Friends | 4 POWER TRIP J. Cole Feat. Miguel | 8 G TRENCHES Pop Evil | 5 Q L] by g = &
g WARNER BROS./WMN ROC NATION/COLUMBIA GRG/EONE c =
2% o JUMP RIGHT IN ZacBrownBand | 1 R.LP. Young Jeezy Feat. 2 Chainz | 15 o 'DEAD CITY RADIO AND THE NEW GODS OF SUPERTOWN RobZombie | 2 £ zu
EE) ATLANTIC/SOUTHERN GROUND CTE/DEF JAM/IDIMG = 20DIAC SWAN/T-BOY/UME @
Q CAN’T SHAKE YOU Gloriana | 32 LOSE TO WIN Fantasia | 11 Ll SOLID GROUND Tom Keifer | 4
EMBLEM/WARNER BROS./WAR 19/RCA MEROVEE/ADA
e HEY PRETTY GIRL Kip Moore | 16 ADY Fabolous Feat. Chris Brown | 12 3 GLUTTONY Buckcherry | 8
= MCA NASHVILLE DESERT STORM/DEF JAM/IDIMG " ELEVEN SEVEN/CENTURY MEDIA
e AMERICAN BEAUTIFUL The Henningsens | 19 ILIKEIT Sevyn Streeter | 14 @ THE ANARCHIST Rush | 2
) ARISTA NASHVILLE CBE/ATLANTIC ANTHEW/ROADRUNNER/RRP
o (c{c] CRASH MY PARTY Luke Bryan 2 BEST OF ME Anthony Hamilton | 7 @ DECAY Sevendust | 9
CAPITOL NASHVILLE MISTER'S MUSIC/RCA 7BROS/ADA
z o ALL OVER THE ROAD Easton Corbin | 16 HOW MANY DRINKS? Miguel | 6 b3 | DON'T APOLOGIZE (1000 PICTURES) Otherwise | 6
g ] MERCURY BYSTORM/BLACK ICE/RCA CENTURY MEDIA/RED.
H 0 1 WANT CRAZY Hunter Hayes | 2 Avant Feat. KeKe Wyatt | 32 'l GOTTA GET OVER Eric Clapton | 2
S ATLANTIC/WMN MO-B/CAPITOL BUSHERANCH/SURFDOG
53: 0 WHISKEY Jana Kramer | 26 FIRE WE MAKE Alicia Keys Duet With Maxwell | o "3l ONE MORE LIE Aranda | 4
ig P ELEKTRANASHYILLE/WN ReA WIND-UP
igia

Data for week of 05.04.2013 | For chart reprints call 212.493.4023
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Digital Songs

SONY MUSIC LATIN

COUNTRY™
TITLE Artist | gy [Wesox
IMPRINT/LABEL | CHART
524 CRUISE Florida Georgia Line
A REPUBLICNASHUILLE 8 A s
WAGON WHEEL Darius Rucker @ | 15
CAPITOL NASHVILLE
BOYS ‘ROUND HERE  Blake Shelton Feat. Pistol Annies & Frieads 4
WARNER BROS./WMN
HIGHWAY DON'T CARE  Tim McGraw With Taylor Swift 1
BIG MACHINE
MAMA’S BROKEN HEART  Miranda Lambert Q|
RCANASHVILLE
CRASH MY PARTY Luke Bryan 3
CAPITOL NASHVILLE
DOWNTOWN Lady Antebellum 1
CAPITOL NASHVILLE
GET YOUR SHINE ON Florida Georgia Line @ 2
REPUBLIC NASHVILLE
SURE BE COOL IF YOU DID BlakeShelton @ | 15
WARNER BROS/WHMN
DONE. The Band Perry 6
REPUBLIC NASHVILLE
1 WANT CRAZY Hunter Hayes 3
ATLANTIC/WMN
1994 Jason Aldean 8
BROKEN BOW
GIVE IT ALL WE GOT TONIGHT George Strait 21
MCA NASHVILLE i}
w -
m.'g” &Sﬁwrlw Carrie Underwood A | 4
PIRATE FLAG Kenny Chesney 1
BLUE CHAIR/COLUMBIA NASHVILLE
LIKE JESUS DOES Eric Church 10
EMINASHVILLE
IF 1 DIDN’T HAVE YOU Thompson Square 23
STONEY CREEK
BEAT THIS SUMMER Brad Paisley 7
ARISTA NASHVILLE
1 DRIVE YOUR TRUCK Lee Brice 19
Curg
HEY PRETTY GIRL Kip Moore 9
MCA NASHVILLE
BETTER DIG TWO The Band Perry 4 | 25
REPUBLIC NASHVILLE
ANYWHERE WITH YOU  Jake Owen 1
RCANASHVILLE
TWO BLACK CADILLACS Carrie Underwood @ o
19/ARISTA NASHVILLE
WANTED Hunter Hayes
b ves A | s
WHISKEY Jana Kramer 13
ELEKTRA NASHVILLE/WMN
LATIN™
TITLE ATTISE | cpar |WKSON
IMPRINT, L » HAJ
4% DANZA KUDURO Don Omar & Lucenzo
B VANIS/ORFANATO/NACHETE/UMLE A 10
HIPS DON'T LIE Shakira Feat. Wyclef Jean 172
EPIC/SONY MUSIC LATIN
WAKA WAKA (ESTOES AFRICA) Shakira Feat Fresthyground g4 | 154
EPIC/SONY MUSIC LATIN
LIMBO Daddy Yankee 28
EL CARTEL/CAPITOL LATIN
LOCA Shakira Feat. El Cata 133
EPIC/SONY MUSIC LATIN
SUERTE Shakira 170
EPIC/SONY MUSIC LATIN
MBA Don Omar 34
ORFANATO/MACHETE/UMLE
5\!\1ACHALALA (FANDANGO) Jim Johnston 2
ALGO ME GUSTADETI Wisin & Yandel Feat. Chris Brown & T-Pain )
MACHETE /UNLE
BB wusicun shakia @ | 170
HEROE Enrique Iglesias
INTERSCOPE/UMLE q 8 172
Al SE EU TE PEGO Michel Telo 56
PANTANNAL/RGE./SONY NUSIC LATIN
THE ANTHEM Pitbull Feat. Lil Jon 136
FAMOUS ARTIST/TVT
PROMISE  Romeo Santos Feat. Usher 86
SONY MUSIC LATIN
RABIOSA Shakira 130
EPIC/SONY MUSIC LATIN
LA PREGUNTA J Alvarez 39
NELFLOW
BON, BON pitbull 129
MR. 305/FAMOUS ARTIST/SONY MUSIC LATIN
VOLVI A NACER Carlos Vives 29
GAIRA/WK/SONY MUSIC LATIN
HASTA QUE SALGA EL SOL Don Omar 51
ORFANATO/MACHETE/UMLE
LLEVAME CONTIGO  Romeo Santos 22
SONY MUSIC LATIN
EL AMOR MANDA Maria Jose 1
PROMOTODO/SE| TRACK
COMO LE GUSTA A TU CUERPO  Carlos Vives Feat. Michel Telo 1
GAIRA/WK/SONY MUSIC LATIN
ELLAY YO Aventura Feat. Don Omar 153
PREMIUM LATIN
EL COCO NO Roberto Junior y Su Bandeno 7
DISA/UMLE
TE PERDISTE MI AMOR  Thalia Feat. Prince Royce 10

ROCK™
TITLE Artist | ceqr [WKS.ON
IMPRINT/LABEL ¥ HART
i#4 RADIOACTIVE Imagine Dragons
AN KIDINAKORNER/ INTERSCOPE g 8 A 39
MY SONGS KNOW WHAT YOU DID N THE DARK (LIGHT EN UP) 1
DECAYDANCE/ISLAND/IDIMG
CARRY ON fun. %
FUELED BY RAMEN/RRP
SAIL AWOLNATION
RoBL A
MADNESS Muse
HELIUM-3/WARNER BROS. . 3
GONE, GONE, GONE  Phillip Phillips %
19/INTERSCOPE
HO HEY The Lumineer:
DUALTONE ELlmineets A 50
1 WILL WAIT Mumford&Sons A | 37
GENTLEMAN OF THE ROAD/RED/GLASSNOTE
LITTLE TALK! f Al
"EWEU%E S Of Monsters And Men A | 64
IT’S TIME Imagine Dragons
glneDragons A | &
HOME Phillip Phillips
 tore pPhilles A | 48
OME NIGHTS fun.
A iy Al a
STILL INTO YOU Paramore 2
FUELED BY RAMEN/RRP
LEGO HOUSE Ed Sheeran 9
ELEKTRA/ATLANTIC
DEMONS Imagine Dragons 20
KIDINAKORNER/INTERSCOPE
STUBBORN LOVE The Lumineers 23
DUALTONE
1 WON'T GIVE UP Jason Mraz 68
ATLANTIC/RRP
WE ARE YOUNG fun. Feat. Janelle Monae ~ A | 73
FUELED BY RAMEN/RRP
SAFE AND SOUND Capital Cities 7
LAZY HOOKS/CAPITOL
0D IS DEAD? Black Sabbath 1
VERTIGO/REPUBLIC
HAPPY TOGETHER Filter 1
LAKESHORE
SOMEBODY THAT | USED TO KNOW  Gotye Feat. Kimbra Al »
SAMPLES ‘N’ SECONDS/FAIRFAX/REPUBLIC
SWEATER WEATHER The Neighbourhood 8
(RIEVOLVE/COLUMBIA
THE A TEAM Ed Sheeran
ELEKTRA/ATLANTIC Al »
DON'T STOP BELIEVIN’ Journey 166
COLUMBIA/L EGACY
DANCE/ELECTRONIC™
s | TITLE Artist wK
WEEK | wiprmi/iaseL HARE
k2% 1 LOVEIT [cona Pop Feat. Charli XCX
s [ 3
GET LUCKY Daft Punk Feat. Pharrell Williams 1
DAFT LIFE/COLUMBIA
FEEL THIS MOMENT _ Pithull Feat. Christina Aguilera 21
MR. 305/PLO GROUNDS/RCA
FALL DOWN will.i.am Feat. Miley Cyrus 1
INTERSCOPE
GENTLEMAN PSY 2
SILENT/SCHOOLBOV/REPUBLIC
#THATPOWER  will.i.am Feat. Justin Bieber 5
INTERSCOPE
LIVE Krewella 1
KREWELLA/COLUMBIA
HARLEM SHAKE Baauer 1
JEFFREE'S/MAD DECENT/WARNER BROS,
ﬁgﬁe& &SHOUT  will.i.am & Britney Spears A 15
SWEETNOTHING _ Calvin Harris Feat. Florence Welch g | 2g
DECONSTRUCTION/FLY EVE/ULTRA/ROC NATION/COLUMBIA
CLARIT Zedd Feat. Foxes 14
INTERSCOPE
DON'T YOU WORRY CHILD ~ Swedish House afaFeat. abnliatn A | 32
ASTRALWERKS/CAPITOL
TITANIUM David Guetta Feat.Sia A | 70
WHAT A MUSIC/ASTRALWERKS/CAPITOL
GANGNAM STYLE PSY
SChooLBovRERUBLC A|
| NEED YOUR LOVE  Calvin Harris Feat. Ellxe ulding 7
CHERRYTRE DECORSTRUCTION 71 EVEULTRA ROC NATON INTERSCOPE COL M
1COULD BE THE ONE  Avicii vs Nicky Romero 13
LE7ELS/CASABLANCA/REPUBLIC
AS YOUR FRIEND Afrojack Feat. Chris Brown 9
WALL/ISLAND/IDIMG
BANGARANG Skrillex Feat. Sirah @ | o
BIG BEAT/OWSLA/ATLANTIC/RRP
CINEMA  Benny Benassi Feat. Gary Go 109
SCARY MONSTERS AND NICE SPRITES  Skrillex A 120
BIG BEAT/ATLANTIC/RRP
STARSHIPS Nicki Minaj
oAb DR Mo REPUBLC I A | s
ILOVEIT Melissa Adams 4
TAUCHER
PARTY ROCK ANTHEM _ LMFAQ Fezt, Lauren Mﬂnen& Gorkeck A | 116
PARTY ROCK/WILLLAM/CHERRY TREE/INTERSCOP
SEXY AND | KNOW IT LMFAO A 90
PARTY ROCK/WILL.LAM/CHERRYTREE/INTERSCOPE
LOVE ME OR LEAVE ME Kerli

ISLAND/IDIMG

e Go to BILLBOARD.COM/BIZ for complete chart data

WEEK

R&B/HIP -HOP™

WEEK | |

HARD ROCK™

DREAM ON
COLUMBIA/LEGACY

Artist ‘ T ":4\,’,"
,ﬁ}, CAN'THOLD US Ma(ktem&mmmnsfea( Ray Dalton 10
MACKLEMORE/WARNER BROS.

THRIFT SHOP Macklemore & Ryan Lewis Feat. Wanz 34
MACKLEMORE/WARNER ERO

SUIT & TIE Justin Timberlake Feat. Jay Z 14
RCA

STARTED FROM THE BOTTOM Drake 1
YOUNG MONEY/CASH MONEY/REPUBLIC

LOVE ME Lil Wayne Feat. Drake & Future 14
YOUNG MONEY/CASH MONEY/REPUBLIC

NEXT TO ME Emeli Sande 1
CapITOL

BUGATTI Ace Hood Feat. Future & Rick Ross 12
WE THE BEST/VOUNG MONEY/CASH MONEY/REPUBLIC

POWER TRIP J. Cole Feat. Miguel 10
ROCNATION/COLUMBIA

POURIT UP Rihanna 2
SRP/DEF JAM/IDIMG

BLURRED LINES Robin Thicke Feat. T.1. & Pharrell 4
STAR TRAK/INTERSCOPE

BAD Wale Feat. Tiara Thomas 1
MAYBACH/ATLANTIC

RICH AS F**K Lil Wayne Feat. 2 Chainz 5
VOUNG MONEY/CASH MONEY/REPUBLIC

BEATIT Sean ngston Feat. Chris Brown & Wiz Khalifa 1
BELLGA HEIGHTS/EI

MOLLY Tyga Feat. Cedric Gervais, W|z Khalifa & Mally Mall 8
YOUNG MONEY/CASH MONEY/REPUBL!

FHKIN' PROBLEMS  AS4P Rocky Feat. Drake 2 Chainz & Kendrick Lamar 26
A$AP WORLDWIDE/POLO GROUNDS

BATTLE SCARS Lupe Fiasco & Guy Sebastian 25
157 & I5TH/ATLANTIC

BITCH, DON'T KILL MY VIBE Kendrick Lamar 9
TOP DAWG/AFTERMATH/INTERSCOPE

WE STILL IN THIS B**** B.0.B Feat. T.. & Juicy J 15
REBELROCK/GRAND HUSTLE/ATLANTIC

FINE CHINA Chris Brown 3
RCA

SAMELOVE  Macklemore & F(yan Lewis Feat. Mary Lambert 21
MACKLEMORE/ADA/WARNER BROS.

GIRL ON FIRE Alicia Keys Feat. Nicki Minaj 33
RCA

NONEW FRIENDS D) Khaled Feat, Drake, Rick Rass& Lil Wayne 1
WE THE BEST/YOUNG MONEY/CASH MONEY/REPUBLI

R.LP. Young Jeezy Feat. 2 Chainz 1
CIE/GEF JAM/IDIMG

POETIC JUSTICE Kendrlck Lamar Feat. Drake 26
TOP DAWG/AFTERMATH/INTERSCOPE

WILD FOR THE NIGHT ASAP Rocky Feat. Skrillex 12
ASAP WORLDWIDE/POLO GROUNDS/RCA

| TITLE Artist
IMPRINT/LABEL HART
i*] GOD IS DEAD?  Black Sabbath 1
VERTIGO/REPUBLIC

HAPPY TOGETHER Filter 1
LAKESHORE

BOHEMIAN RHAPSODY Queen 119
HOLLYWOOD
THE DEATH OF ME  Asking Alexandria 1
SUMERIAN
THUNDERSTRUCK AcC/DC 22
COLUMBIA/LEGACY

READY TO GO Limp Bizkit 1
CASH MONEV/REPUBLIC
AMERICAN NOISE Skillet 1
ATLANTIC

BACK IN BLACK Ac/DC 22
COLUMBIA/LEGACY

BRING ME TO LIFE Evanescence Feat. Paul McCoy 92
WIND-UP
YOU SHOOK ME ALL NIGHT LONG AC/DC 22
COLUMBIA/LEGACY
WANTED DEAD OR ALIVE  Bon Jovi a
MERCURY/UME
SICK OF IT Skillet 2
ATLANTIC

I’LL FOLLOW YOU Shinedown 2
ATLANTIC
WE WILL ROCK YOU Queen 99
HOLLYWOOD
SHE TALKS TO ANGELS The Black Crowes 5
DEF AMERICAN/AMERICAN/COLUMBIA/LEGACY
SWEET CHILD O’ MINE Guns N' Roses 13
GEFFEN/UME

LIVIN’ ON A PRAYER Bon Jovi 10
MERCURY/UME
'RI'HE HIGH ROAD Three Days Grace 6
Ch

BURN IT DOWN Linkin Park 53
MACHINE SHOP/WARNER BROS.

HIGHWAY TO HELL Ac/DC 22
COLUMBIA/LEGACY

POUR SOME SUGAR ON ME (2012) Def Leppard 28
BLUDGEON RIFFOLA/MAILEOAT

EF:I;ER SANDMAN Metallica 101
KRYPTONITE 3 Doors Down 88
REPUBLIC
THE HANGMAN’S BODY COUNT Volbeat 2
VERTIGO/REPUBLIC

Aerosmith 90

Data for week of 05.04.2013
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HEATSEEKERS ALBU

mzx ust | s | ARTIST
WEEK | WEEX | jupRINT/DISTRIBUTING LABEL

Har SHoT #1
o %

KREWELLA

KREWELLA

Title nwn s, | ust ARTIST Title | Peax [ws.on
0 | weEK IMPRINT/DISTRIBUTING LABEL e [
Desperate Ground \lgy RICHEY Thorn In My Heart | 26 1
YEP ROC
PlayHard (EP) [ 2 19 33 THE MOWGLI'S Love's Not Dead (EP) [ 24 5

PHOTO FINISH/ISLAND/IDIMG

ICONA POP
RECORD COMPANY TEN/BIG BEAT

Iconic (EP) | 3 13 JAN BRUSHWOOD JUSTIN ROBERT YOUNG  Night Attack 2 Enjoy The Garden | 28 1

BRIAN
BRIAN BRUSHWOUD AND JUSTIN ROBERT YOUNG

CAl

RLA BRUNI
TEREMA/BARCLAY/VERVE/VG

Little French Songs | 4 1 KEVI ES

IN GAT!
DEAD GAME/ATLANTIC/AG

The Luca Brasi Story | 18 2

CHARLI XCX

ELEKTRA

True Romance | 5 1 TERA MELOS

SARGENT HOUSE

X'ed Out | 30 1

DARLENE ZSCHECH

RGM NEW BREED/INTEGRITY/COLUMBIA

Revealing Jesus: A Live Worship Experience | 6 5

BRANDON & LEAH

EAR FETISH

Cronies (EP) | 31 2

= 0 o SHOUTING MATCHES
! ODLEWEST

Grownass Man | 7 2 RINGS OF SATURN Dingir | 26 2

UNIQUE LEADER

NINJA TUNE

The North Borders. | 1 5 USES A Quiet Darkness | 33 1

HO!
DOWNTOWN

JUDAH & THE LION
JUDAH & THE LION

Sweet Tennessee (EP) | 9 1 FearFun 2 38

GG gje}’ol':lER JOHN MISTY

NEW SLAINE
COMMONWEALTH/SUBURBAN NOIZE

Slaine Presents: The Boston Project | 10 1

CHARLES BRADLEY
DAPTONE

Victim Of Love | 2 3

v 15 Bl THE N O URHOOD

I'm Sorry... (EP) | 11 16

I

YOUNG GUNS Bones | 36 3
WIND-UP

BE MUSIC

NEW 0 ANDREW RIPP

|

Won't Let Go | 12 1 Three Chords And A Half Truth | 3 2

I

FACE TO FACE
RISE

NEW e hﬁmymvum

WILD BELLE Isles | 1 6

COLUMBIA

Sing To The Moon | 13 1

n
©°

TRINIDAD JAMES

THINKITSAGAME/DEF JAM/IDIMG

Don't Be S.A.F.E. 1 16

Tell Where I Lie | 2 2

FOSSIL COLLECTIVE
DIRTY HIT

TURNOVI
RUN FOR COVER

ioflocclo ‘co ‘e ‘A*

ANAIS MITCHELL & JEFFERSON HAMMER

WILDERLAND/THIRTY TIGERS

Magnolia | 15 1 Child Ballads | 38 2

0:0:0:00:00:000

TERROR

VICTORY

BORN RUFFIANS
VEP ROC

ALLISON WEISS
NG SLEEP

Live By The Code 1 2 RE-ENTRY ° ganfgﬂISE True Love Never Dies | 2 30

Birthmarks | 17 1 46 36 BT EDQMEIrIT.‘VWOF THE YEAR LomaVista | 35 5
VINETTWERK

Say What You Mean | 18 1 3 17 SN JOSH KRAJCIK Blindly Lonely Lovely | 3 3

KRAICIK/BMG

Artist

28 CUPS (PITCH PERFECT'S WHEN M GONE) A Kendrick

UME/REPUBLIC

CLARITY

Zedd Featuring Foxes
IRTERSCOPE

billboard
g

LOVE AND WAR Tamar Braxton
STREAMLINE/EPIC

LEVITATE Hadouken!
SURFACE NOISE

.0.E.N.O.  Rocko Feat. Future & Rick Ross
ROCKY ROAD

INGS Little Mix
SYCO/COLLMBIA

1COULD BE THEONE  Avicii vs Nicky Romero
LEVELS/CASABLANCA/REPUBLIC

CRICKETS  Drop City Yacht Club Feat. Jeremih
EXIT 8/A&M/OCTONE/INTERSCOPE

TAKE ME TO THE KING

TILLYMANN

Tamela Mann

CHLOE (YOU'RE THE ONE | WANT)  Emblem3

SYCO/COLUMBIA

SAFE AND SOUND
LAY HOOKS/CAPITOL

Capital Cities

AMERICAN BEAUTIFUL The Henningsens
ARISTA NASHVILLE

wop J.Dash
STEREOFAME
GANGSTA Kat Dahlia
VESTED IN CULTURE/EPIC

WAY Brian Evans

AT FEN
BRIAN EVANS

SWEATER WEATHER The Neighbourhood
[RIEVOLVE/COLUMBIA

GOLD Britt Nicole
SPARROW/CAPITOL CMG/CAPITOL

WHOM SHALL | FEAR (EOD OF ANGEL ARMIES)  Chris Tomlin
SIXSTEPS/SPARROW/CAPITOL

Brett Eldredge

DON'T YA
ATLANTIC/WMN

G B. Smyth Featuring 2 Chainz
MOTOWN/IDIMG

EASONS (BLESS THE LORD)  Matt Redman

A
SIXSTERS/SPARROW/CAPITOL CMG

EN LA OBSCURIDAD Belinda
CAPITOL LATIN/UMLE

ILIKEIT

Sevyn Streeter
CBE/ATLANTIC

BREEZEBLOCKS alt-)
INFECTIOUS/CANVASBACK/ATLANTIC

ZUMBA Don Omar
ORFANATO/MACHETE/UMLE

Data for week of 05.04.2013 | For chart reprints call 212.493.4023

BOMBINO Nomad | 11 3 = Qf PPRl JAVIER TORRES Mujeres Bravas 20 Corridos | 28 2
NONESUCH/WARNER BROS. -’ DISCOS AMERICA
STARS IN STEREO StarsInStereo [ 12 2 RE-ENTRY e DEVENDRA BANHART Mala| 2 5
HUNDRED HANDED NORESUCH/WARNER BROS.
BETH HART Bang Bang Boom Boom | 6 3 - PPl MoLLY RINGWALD Except Sometimes | 21 2
PROVOGUE/MASCOT L CONCORD
LORD HURON Lonesome Dreams | 3 28 NEW 0 THEE OH SEES Floating Coffin | 47 1
IAMSOUND CASTLE FACE
JOHN BROWN’S BODY Kings And Queens [ 23 1 28 31 THE MILK CARTON KIDS TheAsh&Clay | 3 4
EASY STAR ANTI-/EPITAPH
THE BUNNY THE BEAR Stories | 24 1 ° Q SHOVELS AND ROPE 0’ Be Joyful 1 19
<+ ™ VICTOR “w SHRINP/DUALTONE
~O KRYSTAL KEITH Krystal Keith (EP) | 25 1 nEW @ ANCIIENTS HeartOf Oak | 50 1
o SHOW D0G-UNIVERSAL SEASON OF MIST
REGIONAL HEATSEEKERS #1 ALBUMS™

NORTHEAST

SLAINE PRESENTS: THE
BOSTON PROJECT
SLAINE

PACIFIC WEST NORTH CENTRAL
DESPERATE GROUND LIVE: STRONG TO SAVE
THE THERMALS EMMANUEL

MOUNTAIN
STARS IN STEREO
STARS IN STEREO

EAST NORTH CENTRAL SOUTH ATLANTIC
CYCLES OF LIFE AND SOUND PLAY HARD (EP)
BROOKROYAL KREWELLA

BROOKROYAL

After her mainstream
breakthrough as the featured
artist on Icona Pop’s hit
“I Love It,” Charli XCX's
debut album, True Romance,
bows at No. 5 on Billboard's
Heatseekers Albums chart
(2,000 copies sold, according
to Nielsen SoundScan).

The British singer/songwriter
wraps a European tour on
May 4 and then travels to
San Francisco on May 6 for a
U.S./Canadian trek that runs
through July 20. In addition to
those headlining dates, Charli
XCX will open for Marina & the
Diamonds and play Bonnaroo
(June 13-16). —Keith Caulfield

THE THERMALS  Desperate Ground JUDAH& THELION  Sweet Tennessee (EP)

ICONA POP Iconic (EP) KEVIN GATES  The Luca Brasi Story

CARLA BRUNI Little French Songs THESTATESBORO REVUE  Ramble On Privilege Creek

KREWELLA Play Hard (EP) ICONA POP Iconic (EP)

CHARLI XCX True Romance ANDREW RIPP Won't Let Go

MY BLOODY VALENTINE MBV KREWELLA Play Hard (EP)

TURNOVER Magnolia TRINIDAD JAMES  Don't Be S.A.F.E.

SLAINE  Slaine Presents: The Boston Project SHINYRIBS Gulf Coast Museum

LAURA MVULA Sing To The Moon CARLA BRUNI Little French Songs

HALFMILEHOME  Church Muzik & Inspiration JAVIER TORRES  Mujeres Bravas 20 Corridos

Go to BILLBOARD.COM/BIZ for complete chart data @
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HOT COUNTRY SONGS™

TITLE Artist
PRODUCER (SONGWRITER) IMPRINT/PROMOTION LABEL

({c} CRUISE Florida Georgia Line

CERT.
JMOI (B.KELLEYT.HUBBARD,J.MO!LCRICE.LRICE) REPUBLIC NASHVILLE A
WAGON WHEEL DariusRucker @ ;| 5
FROGERS (BOYLANKSECOR) CAPITOL NASHVILLE
MAMA’S BROKEN HEART Miranda Lambert @ | 2 17
F.LIDDELL C.AINLAY.GWORF (B.CLARK.S.MCANALLY.K MUSGRAVES) RCA NASHVILLE
DOWNTOWN Lady Antebellum 2 13
PWORLEY.LADY ANTEBELLUM (L.LAIRD,S.MCANALLY.N.HEMBY) CAPITOL NASHVILLE
GET YOUR SHINE ON Florida Georgia Line ®| s
JMOI (THUBBARD,B.KELLEY,R.CLAWSON,C.TOMPKINS) REPUBLIC NASHVILLE
BOYS ‘ROUND HERE Blake Shelton Featuring Pistol Anmes & Friends 6 &
S.HENDRICKS (R.AKINS,D.DAVIDSON,CWISEMAN) WARNER BROS./WMN
HIGHWAY DON'T CARE Tim McGraw With Tavlor Swift 5 1
B.GALLIMORE,J.MCGRAW (BWARREN,B.WARREN,M.IRWIN,|.KEAR) BIG MACHINE
SURE BE COOL IF YOU DID Blake Shelton @ 1 16
S.HENDRICKS (R.CLAWSON,C.TOMPKINS,L.ROBBINS) WARNER BROS./WMN
IF I DIDN'T HAVE YOU Thompson Square 7 25
NV (STHOMPSON,K.THOMPSON, L.SELLERS,PIENKINS) STONEY CREEK
1994 Jason Aldean 0 9
MKNOX (THOMAS RHETT,L.LAIRD,B.DEAN) BROKEN BOW
PIRATE FLAG Kenny Chesney 9 12
B.CANNON K.CHESNEY (RCOPPERMAN.D.LMURPHY) BLUE CHAIR/COLUMBIA NASHVILLE
DONE. The Band Perry 0 6
DHUFF (R PERRYN.PERRY,LDAVIOSON.LBRVANT) REPUBLIC NASHVILLE
CRASH MY PARTY Luke Bryan 2 3
J.STEVENS {RCLAWSON,A.GORLEY) CAPITOL NASHVILLE
GIVE IT ALL WE GOT TONIGHT George Strait w2
TBROWN,G.STRAIT (M.BRIGHT,P.O'DONNELLTJAMES) MCA NASHVILLE
LIKE JESUS DOES Eric Church 5 13
LIOVCE (C.BEATHARDM CRISWELL) EMI NASHVILLE
BEAT THIS SUMMER Brad Paisley 6 7
BPAISLEY (B.PAISLEY.C.DUBOIS.L LAIRD) ARISTA NASHVILLE
1 DRIVE YOUR TRUCK Lee Brice & 20
K.JACOBS,M.MCCLURE,L.BRICE (JLALEXANDER C.HARRINGTON JYEARY) CURB
1 WANT CRAZY Hunter Hayes o 3
D.HUFFH.HAYES (H.HAYES,L MCKENNA TVERGES) ATLANTIC/WMN
1 CAN TAKE IT FROM THERE Chris Young w 23
J.STROUD (CYOUNG, R AKINS B.HAYSLIP) RCA NASHVILLE
ANYWHERE WITH YOU Jake Owen 0 13
JMOLR CLAWSON (B HAYSLIP.D.L MURPHY,JYEARY) RCA NASHVILLE
BETTER DIG TWO TheBand Perry 4 | | 5
D.HUFF (B.CLARK S MCANALLYT. ROSEN) REPUBLIC NASHVILLE
MORE THAN MILES Brantley Gilbert 21 18
DHUFF (LEODIEB.GILBERT) VALORY
TWO BLACK CADILLACS Carrie Underwood @ | 4 23
M.BRIGHT (C.UNDERWOOD. ).KEAR,H.LINDSEY) 19/ARISTA NASHVILLE
HEY PRETTY GIRL Kip Moore 2 12
BAMES (K.MOORE.D.LOUCH) MCA NASHVILLE
SOMEBODY’S HEARTBREAK Hunter Hayes @ | 7 6
D.HUFF,HHAYES (A.DORFF,L.LAIRD, H.HAYES) ATLANTIC/WMN
JUMP RIGHT IN Zac Brown Band % 7
KSTEGALL Z BROWN (Z.BROWNWDURRETTE LMRAZ) ATLANTIC/SOUTHERN GROUND
WHISKEY Jana Kramer 7 16
S.HENDRICKS (CGRAVITT,S.MIZELL) ELEKTRA NASHVILLE/WMN
CAN’T SHAKE YOU Gloriana 28 25
M.SERLETIC (T.GOSSIN,S. BENTLEY, LT.SLATER) EMBLEM/WARNER BROS./WAR
ALL OVER THE ROAD Easton Corbin 29 12
C.CHAMBERLAIN (C.CHAMBERLAIN. A GORLEYWKIRBY) MERCURY
CHANGED Rascal Flatts 25 15
D.HUFF,RASCAL FLATTS (G.LEVOX N.THRASHER W.MOBLEY) BIG MACHINE
AMERICAN BEAUTIFUL The Henningsens 31 13
PIWORLEY (A HENNINGSEN, B HENNINGSEN,C HENNINGSEN,B.BEAVERS) ARISTA NASHVILLE
RUNNIN’ OUTTA MOONLIGHT Randy Houser 2 13
D.GEQRGE (D.DAVIDSON,JKLOVELACEA GORLEY) STONEY CREEK
DON’T YA Brett Eldredge 31
C.DESTEFANO (BLELDREDGE.C. DESTEFANO,A GORLEY) ATUANTIC/WEIN
SEE YOU TONIGHT Scotty McCreery % 32
F.ROGERS (S.MCCREERY,A.GORLEY,Z.CROWELL) 19/INTERSCOPE/MERCURY
y.(c] SEE YOU AGAIN Carrie Underwood 3 2
M.BRIGHT (CUNDERWOOD.D.H.HODGES H.LINDSEY) 19/ARISTA NASHVILLE
SHE CRANKS MY TRACTOR Dustin Lynch 29 20
BBEAVERS,LWODTEN (D.LYNCH 8 BEAVERSTNICHOLS) BROKEN BOW
PIECES Gary Allan 37 5
LIOYCE (GALLAN,0.BLACKMON,S.BUXTON) NCA NASHVILLE
BUZZKILL Luke Bryan 20 7
JSTEVENS (L.BRYAN,R.THIBODEAU.L.SEVER) CAPITOL NASHVILLE
REDNECK CRAZY Tyler Farr 39 7
J.CATINO.LKING (J.KEAR M.IRWIN,CTOMPKINS) COLUMBIA NASHVILLE
POINT AT YOU Justin Moore 13 5
J.S.STOVER (R.COPPERMAN R.AKINS,B.HAYSLIP) VALORY
HEY Lennon & Maisy 2 3
T-BONE BURNETT,GWITCHER (J.FRAITESW.SCHULTZ) ABC STUDIOS/LIONS GATE/BIG MACHINE
ASY Sheryl Crow 2 6
SLCROW.NIEBANK (5.CROWC.DUBQIS, LTROTT) WARNER BROS./WNN
MORE TRUCKS THAN CARS Craig Morgan 43 14
(CMORGAN,P.O'DONNELL (C.MORGAN,P.O'DONNELL CWISEMAN) BLACK RIVER
YOUR SIDE OF THE BED Little Big Town 40 3
JJOVCE (LMCKENNA K.FAIRCHILD.K.SCHLAPMAN,P.SWEET.LWESTBROOK) CAPITOL NASHVILLE
ACCIDENTAL RACIST Brad Paisley Featurmg LL Cool J 23 2
B.PAISLEY (B.PAISLEY,LTMILLERJT.SMITH) ARISTA NASHVILLE
OUTTA MY HEAD Craig Campbell 46 4
K.STEGALL,M.ROVEY (C.SWINDELL,M.R.CARTER,B.KINNEY) BIGGER PICTURE
CAROLINA Parmalee 47 2
NV (PARMALEE R.BEATO) STONEY CREEK
COULD IT BE Charlie Worsham 48 1
CWORSHAM,RTYNDELL (CWORSHAM,RTYNDELL M.DODSON) WARNER BROS./WAR
BLOWIN’ SMOKE Kacey Musgraves 48 2
KMUSGRAVES,L.LAIRD S.MCANALLY (K.MUSGRAVES,L.LAIRD,S.MCANALLY) MERCURY
FOREVER Aaron Lewis 50 2
JSTROUD,ALEWIS (ALEWIS) BLASTER

@ Go to BILLBOARD.COM/BIZ for complete chart data

TOP COUNTRY ALBUMS™

&

ARTIST Title
IMPRINT/DISTRIBUTING LABEL

K28 BLAKESHELTON Based On A True Stary ..

e
&

'WARNER BROS./WMN
THE BAND PERRY Pioneer
REPUBLIC NASHVILLE/BMLG
BRAD PAISLEY Wheelhouse
ARISTANASHVILLE/SMN
wﬂnﬁ ,&E?ﬁf'& L:NE Here's To The Good Times ®| o D h
— onanhew
ERIC CHURCH Caught In The Act: Live
EMI NASHVILLE/UMGN L d
LUKE BRYAN Spring Break... Here To Party eq s
CAPITOL NASHVILLE/UMGN l L3 l
" Red Dirt
&g!(xuggﬂlﬂw BAND  Standof 1 e I r
TAYLOR SWiET = alx Parade
JASON ALDEAN Night Train & | 57 The Casey Donahew Band
- (above) leads a string of top
ERIC CHURCH Chief & [ o1 20 debuts on Top Country
- - Albums, none of which is
ALAN JACKSON _Precious Memories: Volume 4 driven by mainstream, big- £
city country radio airplay. ¥
STEVE EARLE & THE DUKES (& DUCHESSES) Loy ighay 1 A staple on the Texas club g
circuit performing a brand of =
LITTLE BIG TOWN Tornado @ | 32 music commonly known as
“red dirt,” Donahew’s group
CARRIE UNDERWOOD  Blown Away 4 | 51 (see story, page 44) nabs Hot
RANGER SMITH Dirt Rond Drf Shot Debut honors at No. 7
GRANGER SMITH. Dirt Road Driveway 1 with Standoff, which starts
- — with 13,000 sold, according to
WILLEENELSON WilliNelson And Family: Let' Face The Musc And Dance 1 Nielsen SoundScan. That's the
- - best rank for a red dirt album
LUKE BRYAN =~ Tailgates &Tanlines 4 | g0 since the Josh Abbott Band’s
IV MICGRAW T m— Small Town Family Dream
TIM MCGR/ wo Lanes Of Freedom 1 (2012) peaked in its opening
WBERT Four The Record week at No. 5.
MIRANDA LAMBERT Four TheRecord @ | 77 Abbott's set was the first
of three top 10 starts by red
HUNTER HAYES Hunter Haves @ | so dirt acts last year, followed
e by Wade Bowen’s No. 9 start
M&E'xmgaﬁmws Same Trailer Different Park 5 with The Given last June and it
THOMPSON SQUARE Just Feels Good Aaron Watson’s No. 9 debut ]
ust Feels Goo i . 5
STONEY CREEK/BBMG 4 with Real Good Time last H
ZAC EROWN BAND U " fall. Donahew’s set marks 24
FOARSOUTHERN GROUND/ATANTIC/AG ncaged @ | a his second top 10, preceded H
by Double-Wide Dream, <
GARY ALLAN Set'You Free 13 which debuted at No. 10 in
ber 2011.
LEEBRICE Hard 2 Love 52 The aforementioned artists z
o are the most conspicuous e
RRANTLEY GILBERT Halfway ToHeaven @il .85 representation of red dirt £
e e T acts since Pat Green strung ]
et S AR o Dy 3 together five top 10 debuts
SOUNDTRACK Nashville: Season 1: Volume 1 Rl Ul B
R IS NG CATEIBIG UnCHE s, - o Ume 19 No. 2) on Top Country Albums
I Nieh between 2001 and 2009.
o Up:AIl Night 52 Donahew’s debut is followed
s by Steve Earle & the Dukes i
JAKEOWEN. BareluotBlue Jean Night 86 (& Duchesses)’ Low Highway iz
(No. 12, 11,000), red dirt artist g
RASCAL FLATTS Changed @ | 55 Granger Smith’s Dirt Road :
HANGYNOUZER Tiomtoutioy Eedl Driveway (No. 15, 10,000) EZE
STONEY CREEK/BBMG oy:Country Feels 13 and Willie Nelson & Family’s g
Let’s Face the Music and £
i i ki ; 2
!ﬂﬂﬂ'ﬂ‘mﬁ Official 2003 Academy Of Country Music Awards ZingPak 4 Dance (No. 16, 10,000). £
—Wade Jessen ¢
JANA KRAMER Jana Kramer i ess 1
ELEKTRA NASHVILLE/WMN i3
EMMYLOU HARRIS & RODNEY CROWELL  0ld Vellow Moon 8 £l
NONESUCH/WARNER BROS. 5 =
THE MAVERICKS In Time 8 'ff i
VALORY/BMLG :‘é‘
AARON LEWIS The Road - 52
BLASTER/WMN g;
82
KENNY CHESNEY_Welcome To The Fishbow! @ | 44 E5r
BLUE CHAIR/COLUMBIA NASHVILLE/SMN g°R
CHRIS YOUNG Neon 93
RCA/SMN
ASHLEY MONROE Like A Rose 7
WARNER BROS./WMN
EASTON CORBIN  All Over The Road 31
MERCURY/UMGN
JUSTIN MOORE  Point At You & Four More Hits (EP) 3
VALORV/EMLG
VARIOUS ARTISTS NOW Tnal s What | Calf Country: Volume 5 45
EMI/SONY MUSIC/UNIVERSAL/UI
DUSTIN LYNCH Dustin Lynch 35
BROKEN BOW/BEMG
GRETCHEN WILSON  Right On Time 3 5
REDNECK =
TOBY KEITH Hope On The Rocks 25 H
SHOW DOG-UNIVERSAL El
COLT FORD Declaration Of Independence 38 %
AVERAGE J0€S H
GLORIANA A Thousand Miles Left Behind 18
EMBLEM/WARNER BROS./W!
({c] TRACE ADKINS 10 Great Songs 54

CAPITOL unswn LE/CAPITOL

DIERKS BENTLEY Home
CAPITOL NASHVILLE/UMGN

I

AIRPLAY/STREAMING.
DATA COMPILED BY
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HOT ROCK SONGS™ TOP ROCK ALBUMS™ BLACK SABBATH
TITLE Artist PEAK | WICS. ON ARTIST Title WIS, ON
PRODUCER (SONGWRITER) IMPRINT/PROMOTION LABEL POS. | CHART IMPRINT/DISTRIBUTING LABEL el
2 RADIOACTIVE Imagine Dragons & | 30 43 FALL OUT BOY Save Rock And Roll q
ALEX DA KID (IMAGINE DRAGONS.A.GRANT.LMOSSER)  KIDINAKORNER/INTERSCOPE DECAYDANCE/ISLAND/IDIMG
(e} MY SONGS KNOW WHAT YOU DID IN THE DARK (LIGHT EM UP) Fall Out Boy 2 1 YEAH YEAH YEAHS Mosquito 1
BWALKER (FALL OUT BOY.B WALKER,LHILL) DECAYDANCE/ISLAND/IDIMG INTERSCOPE/IGA
CARRY ON fun. 2 a8 PARAMORE Paramore 2
J.BHASKER (FUN.,J.BHASKER) FUELED BY RAMEN/RRP FUELED BY RAMEN
HO HEY The Lumineers & | | 53 IMAGINE DRAGONS  Night Visions 13
RHADLOCK (W.SCHULTZ,1FRAITES) DUALTONE KIDINAKORNER/INTERSCOPE/IGA
T WILL WAIT Mumford&Sons A | | 3 MUMFORD & SONS Babel 30 BI ac k
M.DRAVS (MUMFORD & SONS) GENTLEMAN OF THE ROAD/RED/GLASSNOTE GENTLEMAN OF THE ROAD/GLASSNOTE
THE FLAMING LIPS The Terror
oG EZTHI WO A o s . Sabbath
IT’S TIME Imagine Dragons FUN. Some Nights
EDimepiuon oo seotoswssmonsroretl  xomaomennonso Mh | 359 Ftt oy E 6l s Bac
LITTLE TALKS . Of Monsters And Men A | 3 5 THE LUMINEERS The Lumineers 55
(OF MONSTERS AND MEN, A ARNARSSON (N.B.HILMARSDOTTIR,R THORHALLSSON) REPUBLIC DUALTONE Legendary heaV‘/ metal
MADNESS Muse @ | 3 35 IRON AND WINE Ghost On Ghost | act Black Sabbath—0zzy
< M MUSE (M BELLAMY) HELIUM-3/ WARNER BROS. NONESUCH/WARNER BROS 0Oshourne, Tony lommi
= SOME NIGHTS fun. A1 51 ST B.C. Infestissumam 1 and Geezer Butler—returns
? 8 LBHASKER (N.RUESS,A.DOST.JANTONOFF L BHASKER) FUELED BY RAMEN/RRP SEVEN FOUR/LOMA VISTA/RISE ABOVE/REPUBLIC with “God Is Dead?,” the
s GONE, GONE, GONE Phillip Phillips a2 VOLBEAT Outlaw Gentlemen & Shady Ladies 2 first single from its Rick
GWATTENBERG (D.FUHRMANN.TCLARK G WATTENBERG) 16/INTERSCOPE VERTIGO/REPUBLIC Rubin-produced album, 13,
LEGO HOUSE Ed Sheeran 2 2 STONE SOUR House Of Gold & Bones: Part 2 2 due June 11. The trio’s highly
J.GOSLING (E.SHEERAN,L.GOSLING,C.LEONARD) ELEKTRA/ATLANTIC ROADRUNNER anticipated 19th studio set is
DEMONS Imagine Dragons 3 29 VICE Device 2 the current lineup’s first in 35
ALEX DA KID (IMAGINE DRAGONS,A.GRANT,LMOSSER) KIDINAKORNER/INTERSCOPE WARNER BROS. years. “God” starts at No. 26
| STUBBORN LOVE The Lumineers 10 29 PHILLIP PHILLIPS  The WorldFrom The Side Of e Moan 2 on Hot Rock Songs; No. 1 on
.— RHADLOCK (WSCHULTZFRATTES) DUALTONE 19/INTERSCOPE/! Hard Rock Digital Songs (see
STILL INTO YOU more 12 2 ALABAMA SHAKES Boys & Girls 52 page 58) with 13,000 first-
J.MELDA-JOHNSEN (HWILLIAMS L.YORK) FUELED BY RAMEN/RRP ATO week downloads, according
SAFE AND SOUND Capital Cities 6 13 ERIC CLAPTON 0old Sock 6 to Nielsen SoundScan; and
RMERCHANT,S.SIMONIAN (RMERCHANT,S.SIMONIAN) LAZY HOOKS/CAPITOL BUSHBRANCH/SURFDOG No. 38 on Rock AerIaV with
SWEATER WEATHER The nghhourhood 7 13 DEPECHE MODE Delta Machine 4 2 million opening-week
).PILBROW ().J.RUTHERFORD,Z ABELS, ). FREEDMAN) [RJEVOLVE/COLUMBIA VENUSNOTE/MUTE/COLUMBIA audience imprESSiOHS
MOUNTAIN SOUND Of Monsters And Men 4 3 GG mmp&slmumw Utimate Hits 39 according to Nielsen BDS.
LKING (N.B HILMARSDOTTIR, R THORHALLSSON, A.R HILMARSSON) REPUBLIC A
: Black Sabbath last reached
ON TOP OF THE WORLD magine Dragons 6 29 ED SHEERAN ¥ 45 a Billboard rock songs chart
ALEX DA KID,IMAGINE DRAGONS (D.REYNOLDS W.SERMON,B.MCKEEA.GRANT)  KIDINAKORNER/INTERSCOPE ELEKTRA in 2007 with “The Devil Cried,”
BREEZEBLOCKS alt-J 20 12 MUMFORD & SONS Sigh No More 157 from the retrospective Black
(CANDREW (LNEWMAN,G.UNGER-HAMILTON G.SAINSBURY] GREEN.CANDREW)  INFECTIOUS/CANVASBACK/ATLANTIC GENTLEMAN OF THE ROAD/GLASSNOTE sabbath: The Dio Years.
UP IN THE AIR Thirty Seconds To Mars 6 5 KILLSWITCH ENGAGE Disarm The Descent 3 Meanwhile, Fall Out Boy’s
S.LILLYWHITEJLLETO (J.LETO) IMMORTAL/VIRGIN/CAPITOL Save Rock and Roll launches
CLOSER Tegan And Sara 6 17 PPl OF MONSTERS AND MEN My Head Is An Animal 55 at No. 1 on Top Rock Albums,
G.KURSTIN (T.QUIN,S.QUIN,G.KURSTIN) VAPOR/WARNER BROS. REPUBLIC as well as the Billboard 200,
GIVE ME LOVE Ed Sheeran 20 2 P9 BON JOVI What About Now 6 with 154,000 copies sold (see
J.GOSLING,E.SHEERAN (E.SHEERAN,L.GOSLING,C.LEONARD) ELEKTRA/ATLANTIC ISLAND/IDIMG StOI’V page 47) Five songs
A i
LOVER OF THE LIGHT Mumford & Sons 15 29 Q JJ GREY & MOFRO This River 1 from the set debut on Hot
M.DRAVS (MUMFORD & SONS) GENTLEMAN OF THE ROAD/RED/GLASSNOTE ALLIGATOR Rock SOngS led by the title
ENTERTAINMENT Phoenix % 9 e 11§ ALT-J An Awesome Wave 18 cut, featuring Elton John, at
PHOENIX,P.ZDAR (PHOENIX) LOYAUTE/GLASSNOTE INFECTIOUS/CANVASBACK/ATLANTIC/AG No. 28.
GOD IS DEAD? Black Sabbath 2 1 ™ MUSE enos The 2nd Law 29 Alternative trio Yeah Yeah
NOT LISTED (NOT LISTED) VERTIGO/REPUBLIC / g Yeahs begin at No. 2 on TOD
CARRIED AWAY Passion Pit % 10 Q THE BLACK KEYS El Camino 72 Rock Albums with Mosquito,
C.ZANE,MANGELAKOS (MANGELAKOS) FRENCHKISS/COLUMBIA NONESUCH/WARNER BROS. which buzzes in with 38,000.
SAVE ROCK AND ROLL Fall Out Boy Featuring Elton John 28 1 P78l DAVID BOWIE The Next Day 6 The album bows at No. 5 on
NOT LISTED (NOT LISTED) DECAYDANCE/ISLAND/IDIMG 1S0/COLUMBIA the Billboard 200, where
ALONE TOGETHER Fall Out Boy 20 Q LANA DEL REY Born To Die 64 it's the group’s first top 10;
NOT LISTED (NOT LISTED) DECAVDANCE/ISLAND/IDIMG POLYDOR/INTERSCOPE/IGA 2006's Show Your Bones
THE PHOENIX Fall Out Boy a4 F"l BRING ME THE HORIZON Sempiternal 3 debuted and peaked at No.
BWALKER (FALL OUT BOY) DECAYDANCE/ISLAND/IDIMG EPITAPH 11, The latter title, however
RO Family Of The Year 31 10 Y@l VARIOUS ARTISTS 2013 Grammy Nominees 13 started with a higher sales
WAX LTD,FAMILY OF THE YEAR (LKEEFE) FOTY/NETTWERK GRAMAY/CAPITOL
total (56,000).  —Gary Trust
THE HIGH ROAD Three Days Grace » 8 T3l JIMIHENDRIX People, Hell And Angels 7
D.GILMORE (THREE DAYS GRACE.B.STOCK.D-GILMORE.C TOMPKINS) RCA EXPERIENCE HENDRIX/LEGACY
Now ramore 6 13 El DAWES Stories Don't End 2
J.MELDA-JOHNSEN.TYORK (HWILLIAMS.TYORK) FUELED BY RAMEN/RRP HuB
BLEEDING OUT Imagine Dragons 31 EYR VARIOUS ARTISTS The Music s You: A Trbute o John Denver 3
ALEX DA KID (IMAGINE DRAGONS,A.GRANT,JMOSSER) KIDINAKORNER{INTERSCOPE ROCKY MOUNTAIN MERCHANDISE/ATO
RED HANDS Walk Off The Earth B 6 FC§l THE STROKES ~ Comedown Machine 2
T.SALTER G.LUMINATI.WALK OFF THE EARTH (G.NICASSIO.S BLACKWOOD.R MARSHALL.T.SALTER)  COLUMBIA| RCA
PANIC STATION Muse 3 9 Q AWOLNATION  Megalithic Symphony 77
MUSE (WBELLAMY) HELIUM-3/WARNER BROS. RED BULL
P'LL FOLLOW YOUu Shinedown KID ROCK Rebel Soul
RLAVALLO (B.SMITH,E.BASS.D.BASSETT) ATLANTIC 37 3 7 TOP DOG/ATLANTIC/AG . 22
YOUNG VOLCANOES Fall Out Boy 38 1 FTl SOUNDTRACK Rock Of Ages 28
NOT LISTED (NOT LISTED) DECAYDANCE/ISLAND/IDIMG WATERTOWER
THE HANGMAN’S BODY COUNT Volbeat 7 2 Q HALESTORM  The Strange Case Of... 27
R.CAGGIANOVOLBEAT, LHANSEN (M.POULSEN VOLBEAT) VERTIGO/REPUBLIC ATLANTIC/AG
AST Nico Vega BOZ SCAGGS Memphis
TEDGAR (NVEGAMAPENA) e sertn 2 & 40 e i 7
DIANE YOUNG Vampire Weekend 0 5 Pt8l JAKE BUGG Jake Bugg 2
RBATMANGLU,A.RECHTSCHAID (RBATMANGLILE KOENIG) XL/BEGGARS GROUP MERCURY/IDING
REBEL BEAT Goo Goo Dolls 2 7 PPEl VOLBEAT Beyond Hell/Above Heaven 6
£ GWATTENBERG (J.RZEZNIK G WATTENBERG) WARNER BROS. A VERTIGO/REPUBLIC
H —
z WHERE DID THE PARTY GO Fall Out Bo 53 1 Pl THIRD DAY Miracle 7
= NOT LISTED (NOT LISTED) DECAYDANCE/ISLAND/IDIMG J ESSENTIAL/PLG
5! .
= SAN FRANCISCO The Moweli's a5 Q TEGAN AND SARA Heartthrob i
CANITENONLIS LSS ELIND)  PHOTO PN S VAPOR/WARNER BROS.
: BECAUSE WE CAN Bon Jovi 6 15 e THE XX Coexist 18
g 1.BON JOVI,LSHANKS (1.BON JOVI,R SAMBORA,B.FALCON) ISLAND/IDIMG YOUNG TURKS
$.o THE DEATH OF ME Asking Alexandria 26 1 P79l SEVENDUST Black Out The Sun 4
g é: NOT LISTED (NOT LISTED) SUMERIAN 7BROS/ASYLUM
é oH % THE MIGHTY FALL Fall Out Boy Featuring Big Sean 47 1 KURT VILE Wakin On A Pretty Daze 2
FEa NOT LISTED (NOT LISTED) DECAYDANCE/ISUAND/IDIMG MATADOR
HOLDING ON TO YOU Twenty One Pilots 36 6 MUMFORD & SONS _Live At Bull Moose (EP) 1
GIWELLS {TJOSEPH,M.GLEATON.C HAMMOND,RHILL D HUNT,B.LEVERETTE GTILLER JWILLINGHAM)  FUELED BY RAMEN/RRP GENTLEMAN OF THE ROAD/GLASSNOTE
E BONES Young Guns 37 9 SOUNDTRACK Sound City—Real To Reel 5
Ee: DWELLER,LALICASTRONOUNG GUNS (YOUNG GUNS) WiND-UP ROSWELL/RCA
:’%E @ CASTLE OF GLASS Linkin Park S TAME IMPALA Lonerism 3
;E-E: a R.RUBIN,M.SHINODA (LINKIN PARK) MACHINE SHOP/WARNER BROS. MODULAR

Data for week of 05.04.2013 | For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data Q
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HOT R&B/HIP-HOP SONGS™

TOP R&B/HIP-HOP ALBUMS™

NOT LISTED (NOT LISTED) 6.0.0.0,/DEF JAM/IDIMG

TITLE Artist PEAK | WIS, ON
PRODUCER (SONGWRITER) IMPRINT/PROMOTION LABEL POS.
8 CANTHOLDUS ackemore&RyanLevis e, Ry alon 12
" DG AG SG [l b i Al
THRIFT SHOP Macklemore & Ryan Lewis Featuring Wanz 1 29
RLEWIS (B.HAGGERTY,R.LEWIS) MACKLEMORE/WARNER BROS.
SUIT & TIE Justin Tlmberlake Featuring Jay Z 2 15
ROCTHBERUAE \MOSLEYSC FANTLEROY L STUARLIVLSONCSTLL) R
STARTED FROM THE BOTTOM Draks = 1
M.ZOMBIE (A GRAHAM W.COLEMAN.N.SHEBIB.B.SANFILIPPO) YOUNG MONEY/CASH MONEY/REPUBLIC
LOVE ME Lil Wayne Featuring Drake & Future 4 14
MIKE WALL MADE-[T,A+ (DLARTERA GRAMAMNIILEURN CASHALLWILLIAMS [LAHOGAN)  YOUNG MONEY/CASH MONEY/REPUBLIC
POWER TRIP J. Cole Featuring Miguel 6 10
LLCOLE ().COLEH.LAWS) ROC NATION/COLUMBIA
AD Wale Featuring Tiara Thomas 7 1
TTHOMAS K CAMP (0.AKINTIMEHIN TTHOMAS) MAYBACH/ATLANTIC
POURIT UP Rihanna 6 18
MIKE WILL MADE-(T,)-BO (M.LWILLIAMS || JGARNER TTHOMAS,[THOMAS RFENTY) SRP/DEF JAM/IDIMG
F**KIN PROBLEMS  A$AP Rocky Feat. Drake, 2 Chainz & Kendirick Lamar 2 2
NSHESIB (RMAYERSN SHEDIA S GARRETTA GRAHA EPPS KOUCKIORTH) _ ASAP WORLOWIDE/20L0 GROUNDS/RCA
BUGATTI Ace Hood Featurmg Future & Rick Ross 9 12
VG L ADEH AL STERML FOBETS AL REPURLK
NEXT TO ME Emeli Sande noou
CRAZE HOAX (A.E.SANDE,H.CHEGWIN,H.CRAZE, A, PAUL) CAPITOL
FINE CHINA Chris Brown 2 3
ROCCSTAR,PK (C.MBROWN,A STREETER.L £ BELUNGER)
POETIC JUSTICE Kendrick Lamar Featuring Drake 8 2
S.DEVILLE (K.DUCKWORTH,E MOLINA,A GRAHAM.LS HARRIS 11 LIACKSONTS.LEWIS)  TOP DAWG/AFTERMATH/INTERSCOPE
ADORN Miguel 1 5
MIGUEL (M.J.PIMENTEL) BYSTORM/BLACK ICE/RCA
RICH AS F**K Lil Wayne Featuring 2 Chainz 15 5
TMINUS N.SEETHARAM (D.CARTER.TEPPSTWILLIAMS N SEETHARAM) YOUNG MONEY/CASH MONEY/REPUBLIC
BITCH, DON'T KILL MY VIBE Kendrick Lamar 16 26
SOUNWAVE (K.DUCKWORTH, M.SPEARS, BRAUN VINDAHL.LLYKKE SCHMIDT) TOP DAWG/AFTERMATH/INTERSCOPE
GIRL ON FIRE Alicia Keys Featuring Nicki Min31 2 34
ALICIA KEYS,J,BHASKER,S.REMI (ALICIA KEYS,J.BHASKER, S.REM,O.T.MARALW.SQUIER)
DIAMONDS Rihan 1 30
STARGATE,BENNY BLANCO (S.FURLER.B.LEVIN,M.5.ERIKSEN.T.E. HERMANSEN) SRP/DEF JAM/IDIMG
LOVEEEEEEE SONG Rihanna Featuring Future w2
FUTURE (N.WII BURN CASH,R FENTY,0LANDREWS,G.5.JACKSON,L.S.ROGERS) SRP/DEF JAM/IDIMG
BATTLE SCARS Lupe Fiasco & Guy Sebastian 20 24
PRO J (WJACO,GSEBASTIAN,D.R.HARRIS) 1ST & ISTH/ATLANTIC
N THIS B**** B.0.B Featuring T.I. & Juicy J 21 15
AMONS, R ALLIVLLIAMS 1l MADDLEBROOKS.CIHARRS, IR.LHOUSTON) REELROCK\GRAND HUSTLE/ATLANTIC
LOVE AND WAR Tamar Braxton 5 20
D.CAMPER, JR. (M.RIDDICK,L DANIELS.TBRAXTON) STREAMLINE/EPIC
iz Khalifa & Mally Mall 2 6
ALl AL st
SWIMMING POOLS (DRANK) Kendrick Lamar 3 37
TAINUS (K.DUCKWORTHTWILLIAMS, N SEETHARAN) TOP DAWG/AFTERMATH/INTERSCOPE
Po R.LP. ) 7 1
DU A FRAAL
o KISSES DOWN LOW Kelly Rowland 2% 1
MIKE WILL [EADE-TMARZ (4.LWILLIANS 1| MIDDLEBROOKSTTHOMASTTHOMAS K ROWLAND) _ REPUBLIC
F7] HIGH SCHOOL Nicki Minaj Featuring Lil Wayne 2 4
BOI-IDAT-MINUS {O.T.MARA)LD.CARTER M.SAMUELSTWILLIAMS) YOUNG MONEY/CASH MONEY/REPUBLIC
0 U.0.E.N.O. Rocko Featuring Future & Rick Ross 28 3
NOT LISTED (NOT LISTED) ROCKY ROAD
Q HOW MANY DRINKS? Miguel 20 2
SREM) (M.JPIMENTEL 5 REMLR NICHOLS PWILLIAWS) BYSTORM/BLACK ICE/RCA
FTl KARATE CHOP (REMIX) Future Featuring Lil Wayne 27 9
METRO (N.WILBURN CASH,R.BUICE LWAYNE,D.CARTER) A-1/FREEBANDZ/EPIC
W | HITITFIRST Ray ) Featurlng Bobby Brackins 1 2
NOT USTED (NOT LISTED) NOCKOUT/FIFTH ADMENDMENT
e BLURRED LINES Robin Thicke Featuring T.. & Pharrell 2 4
PLLWILLIAMS (P.LWILLIAMS RTHICKE) STAR TRAK/INTERSCOPE
9 SHOW ouT Juicy J Featuring Big Sean And Young Jeezy 23 8
MIKE WILL MADE-IT (LHOUSTON.JM.JENKINS,5.M.ANDERSOR) KEMOSABE/COLUMBIA
Y89l WILD FOR THE NIGHT AS$AP Rocky Featuring Skrillex 2% 14
e BEAT IT Sean Kingston Feat. Chris Brown & Wiz Khalifa EL
NOT LISTED (NOT LISTED) BELUGA HEIGHTS/EPIC
0 FREAKS French Montana Featuring Nicki Minaj 5 8
RCOUVEESL TaLORLOWLLIS) BAD BOVINTERSCOPE
S8 READY Fabolous Featuring Chris Brown 3 9
R Baso LBROIN] DESET STORAIDEF A IOAIG
0 LOSE TO WIN Fantasia 3’ 1
H-MONEY (H.D.SAMUELS, A MARTIN,F.GOLDE,D.LAMBERTW.ORANGE) 19/RCA
Q PE Tvga Featurlng Rick Ross 9 13
MBORERS M NGENSEEISOUNL SCRETS L o IR
Pl CRICKETS Drop City Yacht Club Featuring Jeremih 37 4
DROP CITY YACHT CLUB (C.CONDOS.C.GOODMAN,A.COZZ0.LIDA,D.SANTO)  EXIT 8/ABM/OCTONE/INTERSCOPE
Q BODY PARTY Ciara a3
VIKE WLLMADE-TP-AUSTY (CPHARGIS AWLEURN CASHLCAMERON A LWL LIAUS L3R SLAUGHTERC MAHONE, BLATERRY) EPC
e NO NEW FRIENDS D Khaled Feat. Drake, Rick Ross & Lil Wayne a2 1
o GANGSTA Kat Dahlia a1
J, DENS (K.KUGUET,L.DESANTIS) VESTED IN CULTURE/EPIC
P9l PUSHER LOVE GIRL Justin Timberlake 21 5
TIMBALAND.LTIMBERLAKE JROC (LTIMBERLAKE.[YMOSLEY,LHARMON.LE.FAUNTLEROY 1) RCA
INGS Macklemore & Ryan Lewis 40 12
RLEWIS (B.HAGGERTY) MACKLEMORE/ADA
TAKE ME TO THE KING Tamela Mann 44 3
KERANKLIN (K FRANKLIN) TILLYMANN
ALL THE TIME Jeremih Feat. Lil Wayne & Natasha Mosley 47 1
NOT LISTED (NOT LISTED) DEF JAM/IDIMG
LEGGO B. Smyth Featuring 2 Chainz 45 2
H-MONEY (H.D.SAMUELS, LSMITH,E BELLINGER,J.¢ 6’HLEBIHNIL JACKSON T.EPPS) MOTOWN/IDIMG
1 LIKEIT Sevyn Streeter 4 1
NOT LISTED (NOT LISTED) CBE/ATLANTIC
SWITCH up Big Sean Featuring Common 50 1

ARTIST
IMPRINT/DISTRIBUTING LABEL
KID cupi Indicud 1
REPUBLIC
JUSTIN TIMBERLAKEThe 20/20 Experience 6
RCA
LIL WAYNE | Am Not A Human Being Il 4
'YOUNG MONEY/CASH MONEY/REPUBLIC
MACKLEMORE & RYAN LEWIS  The Heist 28
MACKLEMORE
TYGA Hotel California 2
YOUNG MONEY/CASH MONEY/REPUBLIC
RIHANNA Unapologetic 2
SRP/DEF JAM/IDIMG.
FACEKILLAH  Adrian Young Presents: Twelve Reasons To Die 1
SOUL TEMPLE
WIZ KHALIFA & CURRENSY  Live: In Concert (EP) 1
ROSTRUM/ATLANTIC/AG
KENDRICK LAMAR  good kid, m.A.A.d city 26
TOP DAWG/AFTERMATH/INTERSCOPE/IGA
TYLER, THE CREATOR Wolf 3
0DD FUTURE
MIGUEL Kaleidoscope Dream 29
BYSTORM/BLACK ICE/RCA
A$AP ROCKY Long.Live.A$AP 14
ASAP WORLDWIDE/POLO GROUNDS/RCA
ALICIA KEYS Girl On Fire 22
RCA
THE WEEKND Trilogy 23
XO/REPUBLIC
N.ORE.AKA.PAPIL StudentOf The Game 1
MILITAINMENT/EONE
T.L Trouble Man: Heavy Is The Head 18
GRAND HUSTLE/ATLANTIC/AG
STYLES P Float 1
HIGH TIMES/NATURE SOUNDS
EMELISANDE Our Version Of Events 46
caproL
2 CHAINZ Based On A T.R.U. Story 6
DEF 1AM/IDIG
WIZ KHALIFA O.N.LF.C. 20
ROSTRUMATLANTIC/AG
RAKE Take Care 75
YOUNG MONEY/CASH MONEY/REPUBLIC
CHARLIE WILSON Love, Charlie 12
P MUSIC/RCA =
CHIEF KEEF Finally Rich 18
GLORY BOYZ/INTERSCOPE/IGA
FRANK OCEAN Channel Orange a
DEF JAM/IDIMG
MINDLESS BEHAVIOR  All Around The World 6
STREAMLINE/CONJUNCTION/INTERSCOPE/IGA
FUTURE Pluto &
A-1/FREEBANDZ/EPIC
MEEK MILL Dreams And Nightmares 25
MAYBACH/WARNER BROS.
SOUNDTRACK Project X &
WATERTOWER
TREY SONGZ Chapter v 55
SONGBOOK/ATLANTIC/AG
KEYSHIA COLE Woman To Woman 2
GEFFEN/IGA
NICKI MINAJ  Pink Friday: Roman Reloaded 55
YOUNG MONEY/CASH MONEY/REPUBLIC
BEVONCE 4 i
PARKWOOD/COLUMBIA
MGK Lace Up 3
ESTISXX/BAD BOY/INTERSCOPE/IGA
SHUGGIEOTIS  Inspiration Information/Wings 1
EPIC/LEGACY
THE GAME Jesus Piece 19
REZERVOIR/DGC/IGA
PAPOOSE The Nacirema Dream 4
HONORABLE
RIHANNA Talk That Talk 74
SRP/DEF JAW/IDIMG
JOE BUDDEN No Love Lost 1
EONE
AVANT Face The Music i
MO-8
SLAINE  Slaine Presents: The Boston Project 1
COMMONWEALTH/SUBUREAN NOIZE
CHRIS BROWN Fortune P
RCA
WHITNEY HOUSTON |14l Aiys Love You: The BestOf Whitney Houston 23
ARISTA/RCA
ANTHONY HAMILTON Back To Love 71
MISTER'S MUSIC/RCA
LAURA MVULA Sing To The Moon 1
COLUMBIA
JARIOUS ARTISTS  Moioin: The Musical:Orignals: The Clssc Songs .. 5
MOTOWN/UME
TRINIDAD JAMES  Don't Be S.A.F.E. 13
THINKITSAGAME/DEF JAM/IDIMG
RICK ROSS God Forgives, | Don't 38
MAYBACH/SLIP-N-SLIDE/DEF JAM/IDIMG
MAC MILLER Blue Slide Park 76
ROSTRUM
NE-YO RED I

MOTOWN/IDIMG

@ Go to BILLBOARD.COM/BIZ for complete chart data

BRIAN MCKNIGHT More Than Words
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2013's
Biggest
Debut
Week

With eight titles entering Top
R&B/Hip-Hop Albums, this
week marks the most debuts
on the chart since the tally
dated Dec. 8, 2012, which also
saw eight new entries. Six
debuts populated the chart
in each of the March 16 and
March 30 issues, but neither
week featured the sort of
veteran presence found this
week.

Kid Cudi (above) scores %lf
his second consecutive i
chart-topper on the list as 3

Indicud opens with 136,000
copies, according to Nielsen
SoundScan, 20% less than
the arrival of his last set,
2010's Man on the Moon II:
The Legend of Mr. Rager's
(169,000). His debut, Man on
the Moon: The End of the Day,
bowed at No. 5 with 104,000
in 2009.

Ghostface Killah picks
up his 10th top 10 album
as Twelve Reasons to Die
opens at No. 7 with 15,000
copies. The Wu-Tang Clan
rapper’s latest is his first
independently distributed set,
and also arrives at No. 6 on
Independent Albums.

Wiz Khalifa & Curren$y
post their Live: In Concert EP
at No. 8 with 13,000 copies,
marking each rapper’s fourth
top 10. The two MCs first
linked up on 2009's How Fly
mixtape and find themselves
rapping over samples of jazz
flutist Bobbi Humphrey on
this six-song set.

Outside the top 10, N.O.R.E.
A.K.A. P.A.P.1. bows with
Student of the Game at No.

15 (4,000), his highest debut
since God's Favorite opened

at No. 3 in 2002. Styles P also
posts his latest effort, Float;

it arrives at No. 17 with nearly
4,000. —Rauly Ramirez
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‘Thrift’
R&B SONGS™ R&B ALBUMS™ ritt
Artist ARTIST Title WS, 0N
z s e A s et @ |G wdad p At
3 m SUIT & TIE Justin Timberlake Featuring Jay Z A ! 15 JUSTIN TIMBERLAKE  The 20/20 Experience 5
= AISTARUNLSNCSTL Bk RA N 1
3 2 2 POURIT UP Rihanna 2 22 RIHANNA Unapologetic @@ | 15 o .
] MIKE WILL MADE-IT-50 (M.LWILLIAWS 11, GARNERTTHOMASTTHOMAS,RFENTY) SRP/DEF JANYIDIMG SRP/DEF JAM/IDING
= NEXT TO ME Emeli Sande 3o MIGUEL Kaleidoscope Dream i OnlpoongandHothhn,
CRAZE,HOAX (A.E,SANDE H.CHEGWIN H.CRAZE, A PALLL) CAPITOL BYSTORM/BLACK ICE/RCA Hip-Hop Songs, Macklemore &
" m " ? “Can’ 4
FINE CHINA Chris Brown 4 3 ALICIA KEYS GirlonFire @ | 15 Ryan Lewis’ “Can’t Hold Us,
! ROCCSTAR,PK (C.M.BROWN,A.STREETER.L YOUNGBLOOD,G.DEGEDDINGSEZE,E BELLINGER) RCA RCA featuring Ray Dalton, replaces
ADORN Migu 2 THE WEEKND Trilogy @ their “Thrift Shop,” featuring
MIGUEL (MLPIMENTEL) BYSTORM/BLACK ICE/RCA NO/REPUBLIC Wanz, at No, 1. On the latter
3 7 GIRL ON FIRE Alicia Keys Featuring Nicki Mlna] 2 29 EMELI SANDE  Our Version Of Events 15 list, the move prevents the
ALICIA KEYS,JBHASKERS.REMI (ALICIA KEVS.LBHASKERS.REMLOTMARALW.SQUIER) CAPITOL duo (below) from picking up a
6 8 DIAMONDS Rihanna A | 1 29 CHARLIE WILSON Love, Charlie 12 15th week at the top and tying
STARGATE,BENNY BLANCO (5 FURLER,B.LEVIN.M.S.ERIKSENTEHERMANSEN) __ SRP/DEF JAW/IDIMG PUUSICR Mary J. Blige’s 2006 smash
LOVEEEEEEE SONG Rihanna Featuring Future 6 22 FRANK OCEAN Channel Orange 15 it “ i i
8 9 TN AL BURA A NS ANDREWS .S ACHSONL S00ERD - SR ALADING DEF JAW/IDIMG e @ lh“ Eet"lv"ho“’ ‘ﬁ:’ f;’_’ ”t‘:
ongest tenure at No. 1 in the
LOVE AND WAR Tamar Braxton 5 20 MINDLESS BEHAVIOR All Around The World 6 i “can’ »
D.CAMPER, JR. (M.RIDDICK.L.DANIELS.T.BRAXTON) STREAMLINE/EPIC STREAMLUINE/CONJUNCTION/INTERSCOPE/IGA Nllelsen era" C'—Iin t Hﬂld l“ls d
also earns Airplay, Digital an
KISSES DOWN LOW Kel + . s
0] u MIKE WILL MADE-IT.MARZ (M.LWILLIAWS 1M MIDOLEBROOKS TTHOMASTTHOMAS X \m\u‘!!o’)zmrxﬁgﬂ ° " L‘r«‘uﬁ‘)’\xﬁgmﬁ%\o Chapter v s Streaming Gainer honors in its
HOW MANY DRINKS? Miguel u o3 KEYSHIACOLE  Woman To Woman 5 exstwotioiione,
\ S.REMI (M.LPIMENTEL S.REMLRNICHOLS PWILLIAMS) BYSTORM/BLACK ICE/RCA GEFFEN/IGA The last time an act with
I HIT IT FIRST Ray J Featuring Bobby Brackins 3 2 BEYONCE NS lead billing replaced itself at
NOT LISTED (NOT LISTED) KNOCKOUT/FIFTH ADMENDMENT PARKWOOD/COLUMBIA No. 1 on Hot R&B/Hip-Hop
BLURRED LINES Robin Thicke Featuring T.1. & Pharrell 2 4 SHUGGIE OTIS  Inspiration Information/Wings Of Love 1 songs was Aug. 18, 2012,
PLWILLIAMS (P.LWILLIAMS.RTHICKE) STAR TRAK/INTERSCOPE EPIC/LEGACY WhEﬂ 2 chainzys “No L‘E,"
BEAT IT Sean Kingston Feat. Chris Brown & Wiz Khalifa 141 RIHANNA TalkThatTalk 4 | 15 featuring Drake, displaced
NOT LISTED (NOT LISTED) BELUGA HEIGHTS/EPIC SRP/DEF JAM/IDIMG hlS “MEI’CV," afOngSidE Ka"ve
LOSE TO WIN Fantasia 15 6 AVANT Face The Music 11 West, Big Sean and Pusha
% H-MONEY (H.DSAMUELS, & MARTIN.F GOLDE D.L AMBERTW.ORANGE) 19/RCA MO-B T, at the top. Since 2005,
BODY PARTY Ciara 6 4 CHRIS BROWN Fortune 15 only five acts have achieved
3 8 AMIKE YL MADE-TF-NASTY (CPHARRISIULEURN CASH.LCAMERONALLILLIAVS PR SLAUGHTER.CMANONE, RRIERRY) EPIC RCA the feat, lead billing or not:
g3 GANGSTA Kat Dahlia v 3 WHITNEY HOUSTON 11 Lo s The Bt f Wiy y S
43 e e cesne v G ey pioe e et i 15 AliciaKeys (2008), Lil Wayne
28 PUSHER LOVE GIRL Justin Tlmherlake 8 5 ANTHONY HAMILTON  Back To L 7 {2010, Drake (2012), 2 Chalnz
F ack To Love
i < M TIMEALANDITIMEERLAKE.JROC TIMBERLAKE T\.MOSLEY.LHARMON LE FAUNTLEROY 11 MISTER'S MUSIC/RCA (2012) and now Macklemore &
B X
>~ TAKE ME TO THE KING Tamela Mann 15 5 LAURA MVULA  Sing To The Moon 1 Ryan Lewks:
O~ KERARKLIN (KFRANKLIN) TILLYMANN COLUMBIA Switching gears, two new
Z ALL THE TIME Jeremih Feat. Lil Wayne & Natasha Mosley 20 1 VARIOUS ARTISTS  Motown: T Musical Oiginas: The Classic Sorgs.... 3 re!gases by established young
NOT LISTED (NOT LISTED) DEF JAM/IDIMG MOTOWN/UME artists enter R&B Songs:
LEGGO B. Smyth Featuring 2 Chainz 4 3 NE-YO R.ED 15 Sean Kingston's “Beat It,”
H-MONEY {H.O.SAMUELS, 1. SMITH,E BELLINGER, ). PELLEGRINI,CJACKSON,T.EPPS) MOTOWN/IDIMG MOTOWN/IDIMG featul—ing chris Brown and
ILIKEIT Sevyn Streeter 9 5 RIAN MCKNIGHT More Than Words 5 Wiz Khalifa, debuts at No. 14,
NOT LISTED (NOT LISTED) CBEATLANTIC MR, SOLANE/EONE thanks in part to 33,000 first-
——1 FIRE WE MAKE Alicia Keys Duet With Maxwell 20 3 ,I.CIASHER Looking 4 Myself 12 week downloads, according
._ ALICIA KEYS,POP.OAKWUD (ALICIA KEYS,AWANSELW.FELDER,G.CLARK, IR.) R( to Nie]SEn SUUndSEan. The
BEST OF ME Anthony Hamilton 2 2 MARVIN GAYE ~ S.0.U.L: Marvin Gaye: Volume 2 10 impressive sales figure is
JMOZEE (A HAMILTON LMOZEE} MISTER'S MUSIC/RCA CLEGPATRA/SONY MUsIC CMG Kingston's bigiaest digital
HELLO LOVE (F.U.] T.Rone 23 2 MARY MARY  Go Get It (Soundtrack 15 ine since “Letti
HELLOLOVEGL) L Ry AR { ) opening since “Letting Go
(Dutty Love),” featuring Nicki
Minaj, opened with 55,000 in
2010. And Jeremih’s “All the
Time," featuring Lil Wayne and
ARTIST . Natasha Mosley, dgbuts at
IMPRINT/PROMOTION LABEL IMPRINT/DISTRIBUTING LABEL No. 19. —Rauly Ramirez
28 CAN'T HOLD US Macklemore & Ryan Lewis Feat. Ray Dalton 44 KID cupi Indicud
RLEWIS (BHAGGERTY.R.LEWIS) MACKLEMORE/WARNER BROS. REPUBLIC
THRIFT SHOP Macklemore & Ryan Lewis Featuring Wanz LIL WAYNE | Am Not A Human Being Il 4
R.LEWIS (B.HAGGERTY,R.LEWIS) MACKLEMORE/WARNER BROS. YOUNG MONEY/CASH MONEY/REPUBLIC
GENTLEMAN PSY MACKLEMORE & RYAN LEWIS The Heist 28
2 PSY (PJAI-SANG Y.GUN HYUNG) SILENT/SCHOOLBOY/REPUBLIC MACKLEMORE
3 FEEL THIS MOMENT Pitbull Featuring Christina Aguilera ANDY MINEO Heroes For Sale 1
g UM AL AR L e L A A AT \REROGERS REACH/INFINITY
g 3 4 STARTED FROM THE BOTTOM Drake TYGA Hotel California 2
M.ZOMBIE (A, N.SHEB|B.B.SANFILIPPO) YOUNG MONEY/CASH MONEY/REPUBLIC YOUNG MONEY/CASH MONEY/REPUBLIC
5 P9l LOVE ME Lil Wayne Featuring Drake & Future GHOSTFACE KILLAH  Adrian Younge Presents: Twelve Reasons To Die 1
MKE WL WADE T (DCARTER AGRARAMALVLBLRN CASHMLWILLAS LAHOGAN) __ YDUNG MONEY CASH NOVEV REPLELIC SOUL TEMPLE
POWER TRIP J. Cole Featuring Miguel WIZ KHALIFA & CURRENSY  Live: In Concert (EP) 1
J.L.COLE (LCOLE,H.LAWS) ROC NATION/COLUMBIA ROSTRUM/ATLANTIC/AG
BAD Wale Featuring Tiara Thomas 7 9 KENDRICK LAMAR good kid, mA.Adcity @@ | 26
TTHOMAS K.CAMP (O.AKINTIMEHINTTHOMAS) MAYBACH/ATLANTIC TOP DAWG/AFTERMATH/INTERSCOPE/1GA
§ 6 9 F**KIN PROBLEMS  A$AP Rocky Feat. Drake, 2 Chainz & Kendn(k Lamar A 2 25 TYLER, THE CREATOR Wolf 3
#® S.GARRETTAGRAHAM (DD FUTURE
s 8 10 BUGATTI Ace Hood Featunng Future & RI(k Ross 8 10 ASAP ROCKY _Long.Live.ASAP 14
5 MK L AT STERAL BT AL AP WORLDWIDE/POLO GROUNDS/RCA
& 0 1 POETIC JUSTICE Kendrick Lamar Featuring Drake 6 26 PITBULL ; Global Warming 22
S.DEVILLE (K.DUCKWORTH,EMOLINA A GRAHAM, LS HARRIS IILLIACKSONT.S.LEWIS)  TOP DAWG/AFTERMATH/INTERSCOPE MR. 305/POLO GROUNDS/RCA
2] 12 RICH AS F**K Lil Wayne Featuring 2 Chainz 12 5 N.ORE.AKA.PAPL StudentOf The Game 1
TMINUSN SEETHARAM (D.CARTER.TEPPSTWILLIANS N.SEETWARAM) YOUNG MONEY/CASH MONEV/REPUBLIC MILITAINMENT/EONE
BITCH, DON'T KILL MY VIBE Kendrick Lamar 13 16 Tl Trouble Man: Heavy Is The Head 18
SOUNVAVE (VDUCKWORTH, M SPEARS BRAUNVINDAHL.LIYKKESCHMIDT) TP DAWG/AFTERMATH/INTERSCOPE GRAND HUSTLE/ATLANTIC/AG:

BATTLE SCARS Lupe Fiasco & Guy Sebastian 14 16 STYLES P Float 1
PRO J (WJACO,G.SEBASTIAN, D.R.HARRIS) 1ST & 15TH/ATLANTIC HIGH TIMES/NATURE SOUNDS

WE STILL IN THIS B**** B.0.B Featuring T. & Juicy J 15 9 2 CHAINZ Based OnATRU.Story @@ | 36
MIKE WILL MADE:{ (B0 SIMMONS, .M. M M MIUOLEBROCKSCLHARRSS, o R EAILANTC/RRP DEF JAM/IDIMG

WIZ KHALIFA O.N.LF.C. 20

MOLLY Tyga Feat. Cedric Gervals Wiz Khalifa & Mally Mall 16 5
g ROSTRUM/ATLANTIC/AG

CEZDHNAMCMALLY MALL ANGUYEN STEVENSDN C TN PLDEPASJUILECCID) SOUAGMONEYLISH WOKEYFERUBLC.

EE SWIMMING POOLS (DRANK) Kendrick Lamar . 3 34 RAKE ) Take Care A 75

2 TMINUS (K-DUCKWORTH.TWILLIAMS.N.SEETHARAN) TOP DAWG/AFTERMATH/INTERSCOPE YOUNG MONEY/CASH MONEY/REPUBLIC

: j i i CHIEF inally Ri

g 13 14 M!{ &mm - - VOLEngJEEZV Featuring 2 cff’”f 13 11 CHII mwlﬁﬁsfmmﬂ Finally Rich 18
HIGH SCHOOL Nicki Minaj Featuring Lil Wayne 15 3 FUTURE Pluto 53
BOMDATMINUS (0T.MARALD.CARTER.M SAMUELSTWILLIAMS) YOUNG MONEY/CASH MONEY/REPUBLIC A1/FREEBANDZ/EPIC

g U.0.E.N.O. Rocko Featuring Future & Rl(k Ross 20 2 FLORIDA Wild Ones 42

2 NOT LISTED (NOT LISTED) 0CKY ROAD POE BOV/ATLANTIC/AG

] "

g KARATE CHOP (REMIX) Future Featuring Lil Wayne 9 7 MEEK MILL Dreams And Nightmares 25

g METRO (NWILBURN CASH,R.BUICE L WAYNE,D.CARTER) A-L/FREEBANDZ/EPIC MAYBACH/WARNER BROS.

H

4. SHOW ouT Juicy J Featuring Big Sean And Young Jeezy 77 53%{5‘“RTRACK Project X 50

MIKE WILL MADE-IT (L HOUSTON, JJW.JENKINS.S.M.ANDERSON) KEMOSABE/COLUMBIA

WILD FOR THE NIGHT
SKRILLEX (RMAYERS S MOORE JADALMORO DL EBOUVE

A$AP Rocky Featuring Skrillex 20 6

PARENTNYADON.LPRADEYROL) ASAP WORLDWIDE/POLD GROUNDS/RCA

NICKIMINAJ = Pink Friday: Roman Reloaded ~ 4 | 55

YOUNG MONEY/CASH MONEY/REPUBLIC

<
£,

EH French Montana Featurin N|(k LECRAE Gravity 3
g% ILEVE BONNERS DUNBAR I TAVLORL OWRLS| & REACH/INFINITY

a3

3 MGK Lace U 28
;E‘ Fabnlous Fea(unng Chrls Brown ESTI9XX/BAD BOY/INTERSCOPE/IGA P
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ATIN SONGS™ TOP LATIN ALBUMS™
TITLE Artist | e | PEAX | 0N ARTIST Title |y WS ON
AGo PRODUCER (SONGWRITER) IMPRINT/PROMOTION LABEL POS. (MPRINT/DISTRIBUTING LABEL © | Ouar
# LIMBO Daddy Yanke mm SEBASTIAN 13 Celebrandol13 LA
. _ ws| AG LIV TAOY mlmuaz?uw‘r’&:}'nm A L v @ FONOVISA/UMLE 5 0 @ 4
MBA Don Omar 3 25 INTOCABLE  En Peligro de Extincion 3
'ORFANATO MUSIC GROUP (W.0.LANDRON,C.RAMOS,R.MENDEZ.R.CASILLAS) ORFANATO/MACHETE/UMLE "00“ HUMLE
LLEVAME CONTIGO Romeo Santos JENNI RIVERA  Joyas Prestadas: Pop 60
JYMUN (ASANTOS) SONY MUSIC LATIN 2 29 L
TE PERDISTE MI AMOR Thalia Featuring Prince Royce 2 6 B eI Uas AL 2
G.RROIAS.G.LOMEZ (G.R.ROJAS,G.GOMEZ J.L.CHACIN) SONY MUSIC LATIN
| o EINOKIA T
TE AMO (PARA SIEMPRE) Intocable e 0 e 4
RMARTINEZ,R.LMUNOZ (R.J.MUNOZ) GOOD I/UMLE
JENNI RIVERA La Misma Gran Senora
TE ME VAS Prince Royce 4 15 FONOVISA/UMLE b .
S.GEORGE G.R.ROJAS (G.R.ROJAS,G.GOMEZ.E.DAVILA JR.) TOP STOP
VARIOUS ARTISTS  Trankazos 2013 4 S b ‘t
COMO LE GUSTA A TU CUERPO  Carlos Vives Featurlng Michel Telo 3 14 Diss{UNLE e a s I a n
ALCASTROCVIVES (CVIVESACASTRO) AIRA/WK/SONY MUSIC LATIN
JENNI RIVERA Joyas Prestadas: Banda 74 E
Y AHORA RESULTA Voz de Mando 4 FOCUEARE arns
LAGAXIOLAM.GAXIOLA (A.ROSARIO) DISA/UMLE VARIOUS ARTISTS Lis Bandas RDITIB!'IU[ESGE America 208 13 S d
A/
ALGO ME GUSTA DETI Vi & Vandel Featuring Chrs Brown & T-Pain _ el econ
LAONERLCJEOAY UL NORERA LUNA LVEGUILLA VALAYE L AONEILLCEQRTIZI AN CALSRONN) ANDREA BOCELLI Pasion B
SUGAR/UNIVERSAL MUSIC LATINO/UMLE
<™ ADIVINA Noel Torres & 2 - - N 0. 1 P
> S DEL RECORDS,NTORRES (L.L.DIAZ) DEL/SONY MUSIC LATIN DRACO ROSA Vida 5 ]
SONY MUSIC LATIN ue
ON B LA MEJOR DE TODAS  Banda El Recodo de Cruz Lizarraga _ ] - Joan Sebastian rises 4-1 £
5 ALIZARRAGA LLIZARRAGA (LLDIAZ) FONOVISA/UMILE ° JULIO IGLESIAS 1: Greatest Hits 2 on Top Latin Albums with 13 5
COLUMBIA/LEGACY gEE
LA PREGUNTA J Alvarez -~ Celebrando el 13, marking the 23§
K10240A ALGAI (LDAVAREZ ALGZADA ALGARINA.DIAD NELFLOW uo 24 @ ROMEOSANTOS  FormulaiVol.1 A\ [ 76 acond no.1 for the pm”‘;"ic 5
DAMASO Gerardo Ortiz -~ Mexican singer/songwriter.
GORITZ (G.ORTI) BAD SIN/DEL/SONY MUSIC LATIN Z 9 ° JULION ALVAREZ Y SUNORTENO BANDA . T Anigo fada as 6 (The set ris egs by So/fm
ECHA PA’LLA (MANOS PA’RRIBA) Pitbull l il ia: i sales, according to Nielsen
— o, S SRS AT MSCTN 2 @ Rl MANA ks s abalia s Mo s ora 3% Sindscan) He previously
o EL COCO NO Roberto Junior y Su Bandeno 5 1 Q GERARDO ORTIZ El Primer Ministro 30 topped the list with 2001's
F.LAMACHO TIRADO (MGUZMAN) ASL/DISA/UMLE b A BAD SIN/DEL/SONY MUSIC LATIN En Vivo: Desde la Plaza el
INCONDICIONAL Prince Royce P e PRINCE ROYCE #1s 2 Progreso de Guadalajara. The
S.GEORGE.G.RROIAS (R ROJAS5.GEORGE D.SANTACRUZ) 10P ST0P & TOP STOP/SOY MUSIC LATIN new 13-track compilation
i i ALEJANDRO SANZ LaMusica No Se Toca jan’
BOMEELA CNTIR o N LA © + Knzivihin® v, mussgagE
LA ORIGINAL _La Original Banda el Limon de Salvador Lizarraga 8 9 ° JAVIERTORRES MifiretBrayas20.omidts 5 songs that he has written
JLIZARRAGA OSUNA (Y.HENRIQUEZ) 1Z/VENEMUSIC | " N - "
: oy T for artists including Vicente
. VARIOUS ARTISTS  Billboard Latin Music 2013 Awards Finalists 2 A 8 i
IORE Zion, Jory y Ken-Y 9 16 SONY MUSIC LATIN Fernandez, Alicia Villarreal
URBA,ROME (KVAZQUEZ R.PINA) PINA — "
and Alejandro Fernandez.
VOZ DE MANDO Y Ahora Resulta % ;
YTEVAS X Banda Carnaval © s Q DISAUMLE 8 As a songwriter, Sebastian
LTIRADO CASTANEDA (EMUNOZ.PAROCHA) DISA/UMLE 4
- - L0S BUITRES DE CULIACAN SINALOA - Simplemente Buires & has posted 29 top 10 entries
FRIO, FRIO Juan Luis Guerra Featuring Romeo Santos 20 3 MISICUIP/SORY MUSIC LATIR on Regional Mexican Airplay
J.LGUERRA SELAS (J.LGUERRA SELIAS) CAPITOL LATIN/UMLE ROBERTO JUNIOR Y SU BANDENO El CocoNo Since 1995
3 : 3 1 ¥ "
POR QUE LES MIENTES? Tito El Bambino + El Patron Featuring Marc Anthony 1 2 DISATUNLE Meanwhile, Thalia secures
TITO EL BAMBINO,L.BERRIOS NIEVES (TITO "EL BAMBINO™,L.BERRIOS NIEVES) ON FIRE/SIENTE BANDA LOS RECODITOS El Free 3 her flﬂh career No. 1 on Latin
ME GUSTABAS Hnos. Vega Jr. 7 R Airplay, jumping 6-1 with “Te
D) MORPHEUS (L.L.DIAZ EVIDRIO) DISCOS SABINAS ROMEO SANTOS The Klng S[avs Klng 24 perdiste Mi Amor” (fea!uring
: it SONY MUSIC LATIN
NE;EE!IAUAN H‘O‘IMVIB:ZE Chuy Lizarraga y Su Banda Tierra Smuz‘xlc:eqlses 0 17 Prince Royce). The track
CLIZARRAGA (LCHAVEZ ESPINOZA) SA/UML becomes her first chart-
:I;\HARthk.EAISNES LA CULPA Julion Alvarez y Su Nort&r&gvgsﬂgg 19 17 topper since 2004's “Cerca
- 4 LATIN AIRPLAY™ de Ti.” The video for the new
1 [cfi{c] EL AMOR MANDA Maria Jose 26 2 song has accumulated more
NOT LISTED (NOT LISTED) SEI TRACK. i e o
TTES Artist E than 3 million views on Vevo
fﬂmz'"s?.? &Eﬁ(&ﬂl&sﬂ mﬁaﬁ:frlﬂr]ﬁémlsa y Sus Bravos del IF\IR&E{;E % 12 m i since its release in March.
MARTINEZ SRR i e ) PN TEPERDISTE MIAMOR ThaliaFeat. PrinceRoyee 1 It's a family affair atop
= SONY MUSIC LATIN
!I(?hms‘x‘iar:gﬁ:ﬂ?:g? La Arrolladora Banda el Limon de Rene EiT?&f?‘? 28 @ SUMER T Tropical Airplay, as Henry
1 LB A , 22 Santos leaps 8-1 to pocket
ORFANATO/MACHETE/UMLE
UE SE MUERAN Romeo Santos = is fil . i
porotrdel SOY MISC LT 29 10 TE ME VAS Prince Royce | 14 w;g’[zv"‘svalﬁ::gi;f;'“
TR TG 5
AQUI ESTOY Calibre 50 i i
mgmo CASTANEDA (A RAMOS.MLOPEZ EMUNO2) DSALE = ¢ nInMrEnoumml LATIN Daddy Yankee | 27 R:lse;(’tfrl: ;23;;?:: rrmmeo
TU OLOR Tlto “EI BAmbino” El Patron [ i
ot et Sp—— g 77 LAMEJOR DE TODAS  Banda  Recodo e Cuz Lizaraga | 19 ;ﬁ;‘fflve:”:;:"g;fﬁgg'ﬁ "
DEBATE DE4  Romeo Santos, Anthony “El Mayimbe" Santos, Luis Varges & Raulln Rodriguez ‘
Fel M PRIMER AMOR Pesado 2 3 COMO LE GUSTA A TU CUERPO (Carlos Vives Feat. Michel Telo | 13 chart beginning with “Ella Y
M.A.ZAPATA MONTALVO (M.AZAPATA MONTALYO) DISA/UMLE GAIRA/WK/SONY MUSIC LATIN Yo" featuring Don Omar. “My
P98l MIE PUEDES PEDIR LO QUE SEA Marconi A Dueto Con Eiza Gonzalez % i LLEVAME CONTIGO Romeo Santos | »g Way” is a cut off Henry's first
LEMURGUIAM.LARRIAGA (M.LARRIAGA J.E MURGLIA) WARNER LATINA SONY MUSIC LATIN 50\0 <ot In[ruduci“g Henrv
> Y TODO Y NADA Los Canarios de Michoacan 2 1 Y AHORA RESULTA Voz de Mando | »7 Santos, which debuted on
R.NAVA,LCALDERA (A.PIERAGOSTINO,L.C.MONROY,A.RODRIGUEZ) DISA/UMLE DisA/uM Tropi '] Album t No. 2.0n
i TODO MI AMOR ERES TU (1 JUST CAN'T STOP LOVING YOU)  Toby Lov ADIVINA Noel Torres | 23 Hno sarno- 0
(36] TODOMIAMORE y Love % 3 SO MRk L oct. 22, 2011,
e . . . —Amaya Mendizabal
0 QUE DIOS BENDIGA Joah Sebastian % 3 m%’ﬁmf} La Original Banda el Limon de Salvador Lizarraga | 7
JSEBASTIAN (1SEBASTIAN) FONOVISA/UMLE
= % ROMPE LA CINTURA Alexis & Fido
JETY NO SOY UN HOMBRE MALO Hector Acosta “El Torito” 29 9 COEXISTENCE/WILD DOGZ <
LLECLERC (Y.HENRIQUEZ.A JIMENEZ) D.AM./VENEMUSIC
— = ME GUSTABAS Hnos. Vega Jr.
Pl POR QUE EL AMOR MANDA America Sierra Featuring 3BallMTY % & DISCOS SABINAS i
! TovA X TE RIN <
- A T T ey o] NECESITA UN HOMBRE  Chuy Lizarraga y Su Banda Tierra Sinaloense | 13
Py MAS Y MAS Draco Rosa Featuring Ricky Martin 27 13 DISH/UMLE
D.CROSA,G.NORIEGA (D.C.ROSAL.GOMEZ ESCOLAR,|.SHUR) SONY MUSIC LATIN ME LLAMARE TUYO Victor Manuelle
< \RI 22
° MI MARCIANA Alejandro Sanz 55 KIVAVI/SONY MUSIC LATIN
ASANZ (A.SANZ) UNIVERSAL MUSIC LATING/UNLE LA PREGUNTA JAlvarez | 1o
NELFLOW
PUNO DE DIAMANTES Duelo 42 1
e O.TREVINO (0.1TREVINO,M.A.PEREZ) LABONITA 5.'3"‘;{\“'9“[3“3" Luis Guerra Feat. Romeo Santos | 3
—~ O LATIN/
PP9 NO TE QUIERO VER CON EL Frankie J % 2 = = =
D.MURCIA (DMURCIAF. L BAUTISTA,E GHANTOUS) UNIVERSAL MUSIC LATINO/UMLE POR QUE LES MIENTES? Tito El 8ambino + EI Patron Feat. Marc Anthany 26
ON FIRE/SIENTE
SINTI Tommy Torres Featuring Nelly Furtado
BRI 00 B A L ¥ WHEN | WAS YOUR MAN Bruno Mars | 1o
ic
JUNTO AL AMANECER J Alvarez -
o NOT LISTED (NOT LISTED) NELFLOW 45 i JURAMOS AMARNOS  Ramon Ayalay Sus Bravos del Norte | - 1 H
(46 LA NOCHE ESTA DE FIESTA “HOY S QUESE BEBE" JingVariman Fesuring SEdTY @2 s TUNO TIENES LA CULPA Julon Alvarez SuNorteno Banda | 16 o
WACHETE e FONOVISA/UMLE g
g
Q COMO UN HURACAN Los Huracanes del Norte a3 NOME VENGAS ADECIR L2 Arroladora Bandal Limon de Rene Camacho | 4 g
NOT LISTED (M.ARELLANES FAUSTO) GARMEX DISA/UMLE 3
° CUANDO TE ENTREGUES A EL Banda Los Recodltus 48 1 TU OLOR Tito “El Bambino” El Patron | ¢
NOT LISTED (NOT LISTED) DISA/UMLE ON FIRE/SIENTE
RE-ENTRY Q SE ME OLVIDO QUE TE AMABA Frank Reyes v 8 TODO Y NADA  Los Canarios de Michoacan | 3 £
C.BENCOSME (D.MONCION) PREMIUM LATIN DISA/UMLE g8
LA MAQUINA DE BAILE Daddy Yankee FEEL THIS MOMENT Pithull Feat. Christina Aguilera | |3 338
EEEH

Q Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 05.04.2013



REGIONAL MEXICAN AIRPLAY™ REGIONAL MEXICAN ALBUMS™

Last | Ths | TITLE Artist

ARTIST " Title

IMPRIN'

FONOVISA/UMLE

24 JOAN SEBASTIAN 13 Celebrando El 13

ASL/DISA/UMLE

LAMEJORDETODAS BandaEl Recodo de CruzLizamaga 23

FONOVISA/UMLE
TE AMO (PARA SIEMPRE) Intocable | 17
600D I/UMLE
Y AHORA RESULTA Voz de Mando | 31
DISA/UMLE
ADIVINA Noel Torres | 26
DEL/SONY MUSIC LATIN
LAORIGINAL La Original Banda el Limon de Salvador Lizarraga | 12
LUZ/VENEMUSIC
ME GUSTABAS Hnos. Vega Jr. | 21
DISCOS SABINAS
NECESITA UN HOMBRE  Chuy Lizarraga y SuBanda Tierra Sinaloense | 20
DISA/UMLE
JURAMOS AMARNOS  Ramon Ayala y Sus Bravos del Norte | 16
FREDDIE
TU NO TIENES LA CULPA Julion Alvarezy Su NortenoBanda | 22
FONOVISA/UMLE
NOME VENGAS A DECIR La Arrolladora Banda el Limon de Rene Camacho | 10
DISA/UMLE
TODO Y NADA  Los Canarios de Michoacan | 19
DISA/MLE
DAMASO Gerardo Ortiz | 11
BAD SIN/DEL/SONY MUSIC LATIN
AMOR EXPRESS Banda Sinaloense MS de Sergio Lizarraga | 25

tes, or songs

VAS Banda Carnaval | 1
DISA/UMLE
AQUI ESTOY Calibre50 | 1
DISA/UMLE

Artist

Daddy Yankee

SONY MUSIC LATIN

INTOCABLE En Peligro de Extincion | 3
GOOD I/UMLE

GERARDO ORTIZ  Sold Out: En Vivo Desde EI NOKIA Theatre LA. Live | 4
BAD SIN/DEL/SONY MUSIC LATIN

JENNI RIVERA La Misma Gran Senora | 19
FONOVISA/UMLE

VARIOUS ARTISTS Trankazos 2013 | 4
DISA/UMLE

JENNI RIVERA Joyas Prestadas: Banda | 5o
FONOVISA/UMLE

VARIOUS ARTISTS  Las Bandas Romanticas de America2013 | 3
DISA/UMLE

JULION ALVAREZ Y SUNORTENOBANDA  TuAmigoNadaMas | ¢
FONOVISA/UMLE

GERARDO ORTIZ El Primer Ministro | 30
BAD SIN/DEL/SONY MUSIC LATIN

JAVIER TORRES Mujeres Bravas 20 Corridos | s

DISCOS AMERICA

VOZ DE MANDO Y Ahora Resulta | 19
DISA/UMLE

LOS BUITRES DE CULIACAN SINALOA  Simplemente Buitres 6

MUSIC VIP/SONY MUSIC LATIN

ROBERTO JUNIOR Y SU BANDENO El Coco No 1

DISA/UMLE

BANDA LOS RECODITOS ElFree | 3

DISA/UMLE

ANA GABRIEL Un Mariachi En Altos de Chavon | 3

ARTIST

MPRIN

BUTING LABEL

$:8 JENNI RIVERA
FONOVISA/UMLE

Joyas Prestadas: Pop

IL VO

TE ME VAS Prince Royce I 14
T0P STOP

(c{c] TEPERDISTEMIAMOR Thalia Feat. PrinceRoyce 10

SONY MUSIC LATIN

COMO LE GUSTA ATU CUERPO  Carlos Vives Feat. Michel Telo | 13
GAIRA/WK/SONY MUSIC LATIN

ZUMBA Don Omar | 22
ORFANATO/MACHETE/UMLE

LLEVAME CONTIGO Romeo Santos | 29
SONY MUSIC LATIN

FEEL THIS MOMENT Pitbull Feat. Christina Aguilera | 13
MR. 305/POLO GROUNDS/RCA
CONTIGO QUIERO ESTAR Rigu | 20
DOBLE A RECORDS/WARNER LATINA

LA PREGUNTA JAlvarez | 16
NELFLOW

PEGAITO SUAVECITO Elvis Crespo Feat. Fito Blanko | 26
FLASH/FAMOUS ARTIST/SUMMA/VENEMUSIC
ALGO ME GUSTADETI  Wisin & Yandel Feat. Chris Brown & -Pain | 38
MACHETE/UNLE
ME PUEDES PEDIR LO QUESEA  Marconi A Dueto Con Eiza Gonzalez | 12
WARNER LATINA
NO TE QUIERO VER CON EL Frankie J 6
UNIVERSAL MUSIC LATINO/UMLE
MI MARCIANA AlejandroSanz | 9
UNIVERSAL MUSIC LATINO/UMLE
ME LLAMARE TUYO Victor Manuelle | 16

KIVAVI/SONY MUSIC LATIN

Artist

LO Mas Que Amor | 2
RENTOR/GATICA/OPERA BLUES/INTERSCOPE/UNIVERSAL MUSIC LATINO/UMLE
ANDREA BOCELLI Pasion | 12
SUGAR/UNIVERSAL MUSIC LATING/UMLE
DRACO ROSA Vida | 5
SONY MUSIC LATIN
JULIO IGLESIAS 1: Greatest Hits | 2
COLUMBIA/LEGACY
MANA Exiliados Es La Bahia: Lo Mejor de Mana | 34
WARNER LATINA
ALEJANDRO SANZ  LaMusicaNo Se Toca | 30
UNIVERSAL MUSIC LATINO/UMLE
VARIOUS ARTISTS Billboard Latin Music 2013 Awards Finalists | >
SONY MUSIC LATIN
RICARDO ARJONA Solo Para Mujeres | 13
SONY MUSIC LATIN
ROCIO DURCAL Eternamente | 12
SONY MUSIC LATIN
JULIETA VENEGAS Los Momentos | 2
SONY MUSIC LATIN
JESSE & JOY Con Quien Se Queda El Perro? | ¢2
WARNER LATINA
CAMILO SESTO 20 Grandes Exitos | 35
VERSE
ALEJANDRO FERNANDEZ (Canciones de Amor: Love Songs | 63
SONY MUSIC LATIN
ALEX UBAGO Mentiras Sinceras | 2

WARNER LATINA

IMPRINT/DISTRIBUTING LABEL

k2% ROMEO SANTOS
ol SONY MUSIC LATIN

Formula: Vol. 1

PRINCE ROYCE #1s

it | GG LAY Henry Santos 12
SIENTE
LLEVAME CONTIGO Romeo Santos | 33
SONY MUSIC LATIN
TE ME VAS Prince Royce | 15
TOP STOP
H ME LLAMARE TUYO Victor Manuelle | 26
2 KIVAVI/SONY MUSIC LATIN
g DESCONTROLAME Luis Enrique | 8
g TopsToP
% DON JUAN  Fanny Lu Feat. Chino & Nacho | 11
E UNIVERSAL MUSIC LATINO/UMLE
§ TE PERDISTE MI AMOR Thalia Feat. Prince Royce | 10
H SONY MUSIC LATIN
£
g ME GUSTAS MUCHISIMO N'Klabe + Yomo | 12
2 NULIFE/SONY MUSIC LATIN
N OLOR Tito “El Bambino” El Patron | 7
ON FIRE/SIENTE
& ‘TODO MI AMOR ERES TU (1 JUST CAN'T STOPLOVINGYOU) TobyLove | 10
= TOP STOP
g 1
8e: 8 ZUMBA Don Omar | 18
8 § ORFANATO/MACHETE/UMLE
ERH
ﬁg 3 AMOR EN LA MESA Juan Luis Juancho | o
o o EN EL BARRIO/PLANNET PROMOVISION
& NO S0Y UN HOMBRE MALO  Hector Acosta “El Torito” | 15
E] DLAM/VENEMUSIC
H
3 e INFIEL Karlos Rose | 23
H §: CACAO/TAINO/UMLE
igig SINTI Chino & Nacho | 7
£z WACHETE/UMLE

Data for week of 05.04.2013 | For chart reprints call 212.493.4023

22
TOP STOR/SONY MUSIC LATIN

ROMEO SANTOS The King Stays King | 25
SONY MUSIC LATIN

PRINCE ROYCE Phasell | 54
TOP STOP/AG

TITO “EL BAMBINO” Invicto | 22
ON FIRE/SIENTE/UNIVERSAL MUSIC LATINO/UMLE

VARIOUS ARTISTS | Love Bachata 2013 | g
PLANET

HECTOR ACOSTA “EL TORITO”  Con El Corazon Abierto | 35
D.M./VENEMUSIC/UNIVERSAL MUSIC LATINO/UMLE

VARIOUS ARTISTS Latin Fiesta | 3

VENEMUSIC/UNIVERSAL MUSIC LATINO/UMLE

RUBEN BLADES/SEIS DEL SOLAR  Todos Vuelven: Live | 23
ARIEL RIVAS

JUAN LUIS GUERRA 440 Coleccion Cristiana | ¢o
CAPITOL LATIN

VARIOUS ARTISTS Canciones De Amor: EnSalsa | 13
SONY MUSIC LATIN

ALEX MATOS El Salsero de Ahora 7

PLANET

TITO NIEVES Que Seas Feliz [ 2o
T0P STOP/SONY MUSIC LATIN

MARLOW ROSADO Y LA RIQUENA Retro 1

PINK CHAOS

JOSEPH FONSECA Voy A Comerte El Corazon (EP) | 51

VENEMUSIC/UNIVERSAL MUSIC LATING/UMLE

Jazz/Classical/World

May 4
2013

billboard

TRADITIONAL JAZZ ALBUMS™

RIBUTING LABEL
VARIOUS ARTISTS In Love... With Cole Porter

UNIVERSAL SPECIAL MARKETS/STARBUCKS

MADELEINE PEYROUX
PENNYWELL/EMARCY/DECCA

FRANK SINATRA Sinatra: Best Of The Best | 75
REPRISE/CAPITOL

JANE MONHEIT  The Heart Of The Matter |
EMARCY/DECCA

The Blue Room

DIANA KRALL

VERVEAVG

TONY BENNETT As Time Goes By: Great American Songbook Classics | 11
CONCORD

Glad Rag Doll | 3¢

EMMY ROSSUM
WARNER BROS.

MOLLY D Except i 2
CONCORD

CHRIS BOTTI
COLUMBIA

SOUNDTRACK 42: The True Story Of An American Legend 2

WATERTOWER

MICHAEL BUBLE  It's A Beautiful Day (EP) | 7
REPRISE/WARNER BROS.

MICHAEL FEINSTEIN/ANDRE PREVIN Change Of Heart |

TELARC/CONCORD

TONY BENNETT

RPM/COLUMEIA

ROBERT GLASPER EXPERIMENT  Black Radio | 60

BLUE NOTE

JOHN COLTRANE  Sun Ship: The Complete Sessions 1
GRP/VG.

Sentimental Journey | 12

Impressions | 53

Viva Duets | 26

BONEY JAMES The Beat

CONCORD

PAUL HARDCASTLE  Paul Hardcastle: VIl | o
TRIPPIN ‘N’ RHYTHM

ESPERANZA SPALDING Radio Music Society | sg
MONTUNO/HEADS UP/CONCORD

THE GREYBOY ALLSTARS Inland Emperor |
KNOWLEDGE RODM

PHIL PERRY SayYes | ¢
SHANACHIE

MARION MEADOWS Whisper | g

LISTEN 2/SHANACHIE

JONATHAN BUTLER
RENDEZVOLIS/MACK AVENUE

KAT EDMONSON

SPINNERETTE

JEFFREY OSBORNE ATime For Love | 12
STARVISTA/SAGUARO ROAD RHYTHM/SAGUARD ROAD

BRIAN CULBERTSON Dreams | 45

VERVE/VG

ANDRE WARD Caution | ¢
QUEEN OF SHEBA/HUSH/ORPHEUS

JOSE JAMES
BLUE NOTE

SPENCER DAY

CONCORD.

Grace And Mercy | 30

Way Down Low | 48

No Beginning No End | 13

The Mystery Of You | ¢

ROB WHITE Just Kickin' It | 40
QUEEN OF SHEBA/HUSH/ORPHELS

GERALD ALBRIGHT / NORMAN BROWN  24/7 | 44

CONCORD 1A2Z/CONCORD

TITLE

MR

2 BATUCADA (THE BEAT) Boney James Feal. Rick Braun
CONCORD/CMG

BLACK PEARL

SHANACHIE

NO STRESS

TRIPPIN ‘N REYTHM

DANCE WITH YOU

GREG MANNING

WISH | WAS THERE
VINCENT INGALA

Marion Meadows | 10

Paul Hardcastle | 13

Greg Manning | 12

Vincent Ingala | 15

LIFTED Cindy Bradley | 10
TRIPPIN 'K’ RHYTHM
THE MYSTERY OF YOU Spencer Day | 9

CONCORD/CMG

PLEASE DON'T SAY NO  Nicholas Cole Feat. Tim Bowman | 7

CUTMORE

TOTHETOP Jonathan Fritzen Feat. Vincent Ingala | 7

NORDIC NIGHTS

JUST WHAT YOU NEED

SHANACHIE

YOWRE AMAZING
HEADS UP/CMG

OLD.EDU (OLD SCHOOL)
SHANACHIE

MACEO!
PATRICK LAMB

Brian Simpson 6

David Benoit | 19

Euge Groove | 4

Patrick Lamb | 15

LLEN Brian Bromberg | 11
ARTISTRY/MACK AVENUE

SURFING THE CASPIAN SEA (Craig Sharmat | 7
INNERVISION

Go to BILLBOARD.COM/BIZ for complete chart data @



TRADITIONAL CLASSICAL ALBUMS™

ARTIST

IMPRINT/DISTRIBUTING LABEL

VARIOUS ARTISTS  Fifty Shades Of Grey: The Classical Album

CAPITOL

OLAFUR ARNALDS For Now | Am Winter 3
MERCURY CLASSICS/DECCA
VARIOUS ARTISTS Lifescapes: Classical Stress Relief | 59
LIFESCAPES/MOOD MEDIA
BAILEY/URBANSKI/INDIANAPOLIS SYMPHONY ORCHESTRA gz (eloConcerto | 13
TELARC/CONCORD
SOUNDTRACK Quartet | 12
DECCA
LATVIAN RADIO CHOIR/SIGVARDS KLAVA - Rachmaninov: Allight Vigil | 3
ODEON
BELL CONDUICTS ACADEMY OF STMARTININTHEFIELDS Beefforen | 9
SONY CLASSICAL/SONY MASTERWORKS
[EL BARENBOIM/WEST-EASTERNDIVAN ORCH.  Besthowenfordll | 3
DECCA/DG/DECCA CLASSICS
ClraSthomam | 1
DG/DECCA CLASSICS.
AUDIOMACHINE Chronicles | 40
AUDIOMACHINE
ALISON BALSOM/THE ENGLISH CONCERT  Sound The Trumpet | 2
EMI CLASSICS
HOPE/KONZERTHAUS KAMMEROCHESTERBERLIN  Recomposed By MarRiciter | 25
DG/DECCA CLASSICS
SOUNDTRACK Moonrise Kingdom | 46
FOCUS FEATURES/ABKCO
" Wagner | 10
DECCA/DG/DECCA CLASSICS
SOUNDTRACK Downton Abbey | 20

CARNIVAL/MASTERPIECE /DECCA

ARTIST
(MPRINT/DISTRIBUTING LABEL
,'ﬂ SARAH BRIGHTMAN  Dreamchaser
SIMHA

GAITHER/CAPITOL CMG

ANDREA BOCELLI Passione | 12
SUGAR/VERVE/VG

LINDSEY STIRLING Lindsey Stirling | 31
BRIDGETONE

ILVOLO Mas Que Amor | 2
RENTOR/GATICA/PERA BLUES/INTERSCOPE/UNIVERSAL MUSIC LATING/UMLE

THE PIANO GUYS The Piano Guys | 29
MASTERWORKS/SONY MASTERWORKS

ANDREA BOCELLI Pasion | 12
SUGAR/UNIVERSAL MUSIC LATINO/UMLE

THE TENORS Lead With Your Heart | 14
VERVE/VG

JACKIE EVANCHO Songs From The Silver Screen | 29
SYCO/COLUMEIA

MORMON TABERNACLE CHOIR AND ORCHESTRA Teach MeTo WakinThe Ligt.. | 16
MORMON TABERNACLE CHOIR

ANDREA BOCELLI (Concerto: One Night In Central Park | 75
SUGAR/DECCA

2CELLOS In2ition | 8
MASTERWORKS/SONY CLASSICAL

ROOMFUL OF TEETH Roomful Of Teeth 1
NEW AMSTERDAM

ILVOLO We Are Love | 22
RENTOR/GATICA/OPERA BLUES/INTERSCOPE/IGA

SIMONE DINNERSTEIN/TIFT MERRITT Night | 5
SONY CLASSICAL/SONY MASTERWORKS

DAVID PHELPS Classic | 14

121 CARLA BRUNI
TEOREMA/BARCLAY/VERVE/VG

Little French Songs

PUTUMAYD

CELTIC THUNDER Mythology | o
CELTIC THUNDER/VERVE/VG

BOMBINO Nomad | 3
NONESUICH/WARNER BROS.

DEAD CAN DANCE In Concert 1
PiAS

VARIOUS ARTISTS The Spirit Of Ireland 6
UNIVERSAL SPECIAL MARKETS/STARBUCKS

CELTIC WOMAN Believe | 65
MARHATTAN

SOUNDTRACK The Descendants | 73
20TH CENTURY FOX FILMS/FOX/SONY CLASSICAL/SONY MASTERWORKS
VARIOUS ARTISTS Lifescapes: Just Relax: Maui | 55
MOOD MEDIA

DEAD CAN DANCE Anastasis | 31
Pis

CELTIC THUNDER Voyage | 60
CELTIC THUNDER/DECCA

VARIOUS ARTISTS The Rough Guide To Psyhedelic Brazil | 1
WORLD MUSIC NETWORK

LOS AMIGOS INVISIBLES Repeat After Me 4
NACIONAL

VARIOUS ARTISTS  The Rough Guide To Latin Psychedelia | 1
WORLD MUSIC NETWORK

VARIOUS ARTISTS  Putumayo Presents: Vintage France | 5

VARIOUS ARTISTS  London Is The Place For Me
HONEST JON'S

@ Go to BILLBOARD.COM/BIZ for complete chart data

Christian/Gospel

2013

billboard

May 4

REUNION/PLG

CHRISTIAN SONGS™
TITLE Artist |wes.on
IMPRINT/PROMOTION LABEL CHART
PP WHOM SHALL | FEAR (GOD OF ANGEL ARMIES)  ChrisTomlin @k
SIXSTEPS/SPARROW/CAPITOL CMG

ONE THING REMAINS Passion Feat. Kristian Stanfill | 38
SINSTEPS/SPARROW/CAPITOL CHG
YOU ARE | AM MercyMe | 35
FAIR TRADE
STEAL MY SHOW tobyMac | 23
FOREFRONT/CAPITOL CMG
REDEEMED Big Daddy Weave | 49
FERVENT/NORD-CURE
WORDS Hawk Nelson Feat. Bart Millard | 16
FAIR TRADE
HELLO, MY NAME IS Matthew West 9
SPARROW/CAPITOL CMG
EVERY GOOD THING The Afters | 12
FAIR TRADE
10,000 REASONS (BLESS THE LORD) MattRedman | 57
SINSTEPS/SPARROW/CAPITOL CHG
NEED YOU NOW (HOW MANY TIMES) Plumb | 43
CuRre

U ARE Colton Dixon | 27
L9/SPARROW/CAPITOL CMG
WORN Tenth Avenue North | 18
REUNION/PLG
STRANGELY DIM Francesca Battistelli | 16
FERVENT/WGRD-CURB
KINGS & QUEENS Audio Adrenaline | 26
FAIR TRADE
CARRY ME Josh wilson | 16
SPARROW/CAPITOL (MG
HELP ME FIND IT Sidewalk Prophets | 14
FERVENT/WORD-CURB

WE WON'T BE SHAKEN Building429 8
ESSENTIAL/PLG

LD Britt Nicole | 14
SPARROW/CAPITOL CMG
MIDDLE OF YOUR HEART for King & Country | 16
FERVENT/WORD-CURE
COME TO THE RIVER Rhett Walker Band | 15
ESSENTIAL/PLG
LORD I NEED YOU Matt Maher | 11
ESSENTIAL/PLG
CHANGED Rascal Flatts | 14
BIG MACHINE
THE LORD OUR GOD Passion Feat. Kristian Stanfill | 5
SIXSTEPS/SPARROW/CAPITOL CHG
NOTHING EVER (COULD SEPARATE US) CitizenWay | 5
FAIR TRADE
STARTS WITH ME Tim Timmons | 3

TITLE
IMPRINT/PROMOTION LABEL

28 TSNOTOVERIHENGODISINT) ks et et s

COLUMBIA/INTEGRITY.

TAKE ME TO THE KING Tamela Mann | 48
TILLYMANN

HOLD ON James Fortune & FIVA Feat. Monica & Fred Hammond | 47
FIVA WORLD/LIGHT/EONE

YOUR BEST DAYS YET Bishop Paul S. Morton | 27
TEHILLAH/LIGHT/EONE

GOD WILL MAKE A WAY Shirley Caesar | 15
LIGHT/EONE

BREAK EVERY CHAIN Tasha Cobbs | 15
MOTOWN GOSPEL

TESTIMONY  Anthony Brown & group therAPy | 42
Tvscar

CLEAN THIS HOUSE Isaac Carree | 14
DOOR 6

LIFE & FAVOR (YOU DON'T KNOW MY STORY) John P. kee And New Life | 45
KEE/NEW LIFE

[c{c] HEREINOURPRAISE fredHammond-UnitedTenors &

RCA INSPIRATION

I'VE SEEN HIM DO IT  Kurt Carr & The Kurt Carr Singers | 21
VERITV/RCA INSPIRATION

SUNDAY MORNING Mary Mary | 24
MY BLOCK/COLUMBIA

GREATER IS COMING Jekalyn Carr | 30
LUNJEAL/MALACO
TURNING AROUND FOR ME VaShawn Mitchell | 40
VMAN/MOTOWN GOSPEL

ABIDE Lexi | 14
MALACO

IF HE DID IT BEFORE ...SAME GOD Tye Tribbett 8
MOTOWN GOSPEL
GREATER  The Greater Allen Cathedral Feat. Michael Pugh | o
RCA INSPIRATION

EVERY PRAISE Hezekiah Walker | 5
RCA INSPIRATION

1 KNOW YOU HEAR ME Troy Sneed | 12
EMTRO GOSPEL

1 WANT TO BE READY Angela Spivey | 7
INNOVATIVE

MADE TO WORSHIP Jofin P. Kee And New Life Feat. Kirk Franklin | 6
KEE/NEW LIFE

1GOT THIS Dottie Peoples | 13
0P MUZIK

CAN’T EVEN IMAGINE  Desmond Pringle | 10
KINGDOM

TWILLLIVE Charles Jenkins & Fellowship Chicago | 9
INSPRED PEOPLE

COUNT IT VICTORY  The Williams Brothers | 3

BLACKBERRY

CHRISTIAN ALBUMS™

ARTIST
IMPRINT/DISTRIBUTING LABEL

ANDY MINEO

REACH/INFINITY

Heroes For Sale

ALAN JACKSON Precious Memories: Volume Il | 4

ACR/EMI NASHVILLE/CAPITOL CMG

(c{c] CHRIS TOMLIN Burning Lights 15
SIXSTEPS/SPARROW/CAPITOL CMG

VARIOUS ARTISTS WOW Hits 2013 | 30

PROVIDENT/WORD-CURB/CAPITOL (MG

CHRIS TOMLIN How Great Is Our God | 75

SIXSTEPS/SPARROW/EAPITOL CHG

COLTON DIXON A Messenger | 12

19/SPARROW/CAPITOL CMG

THE AFTERS Life Is Beautiful | 1

FAIR TRADE/PLG

MERCYME The Hurt & The Healer | 48

FAIR TRADE/PLG

THIRD DAY Miracle | 24

ESSENTIAL/PLG

PASSION Let The Future Begin | 6

SIXSTEPS/SPARROW/CAPITOL (MG

TOBYMAC EyeOnlt | 34

FOREFRONT/CAPITOL CMG

HILLSONG UNITED Zion | 8

HILLSONG/HILLSONG AUSTRALIA/SPARROW/CAPITOL CMG

BIG DADDY WEAVE Love Come To Life | 48

FERVENT/WORD-CURE

STEVEN CURTIS CHAPMAN Deep Roots 6

SCC/CRACKER BARREL

BRANDON HEATH Blue Mountain | 26

MONOMODE/REUNION/PLG.

CASTING CROWNS  The Acoustic Sessions {Vol. One} | 13

BEACH STREET/REUNION/PLG

PLUMB Need YouNow | 8

CURB/WORD-CURE

BRITT NICOLE Gold | 56

SPARROW/CAPITOL CMG

RED Release The Panic | 1

ESSENTIAL/PLG

FOR KING & COUNTRY Crave | 61

FERVENT/WORD-CURB

TENTH AVENUE NORTH The Struggle | 35

REUNION/PLG

LECRAE Gravity | 33

REACH/INFINITY

MATTHEW WEST Into The Light | 30

SPARROW/CAPITOL CMG

DARLENE ZSCHECH Revealing Jesus | 5

RGM NEW BREED/INTEGRITY/COLUMBIA/PLG

JOSH WILSON CarryMe [ 2

SPARROW/CAPITOL CMG

ARTIST

IMPRINT/DISTRIBUTING LABEL

4] ANDY MINEO
REACH/INFINITY.

Heroes For Sale

TAMELA MANN Best Days | 37
TILLYMANN

FRED HAMMOND  United Tenors: Hammond, Hollster, Roberson, Wilson | 4
RCA INSPIRATION/RCA

VARIOUS ARTISTS WOW Gospel 2013 | 13
WORD-CURB/EM| LMG/VERITY/RCA INSPIRATION

[c{c] ALEXIS SPIGHT 6

MUSIC WORLD GOSPEL/MUSIC WORLD

TASHA COBBS Grace (EP) | 1
EMI GOSPEL/MOTOWN GOSPEL/CAPITOL CMG

SHIRLEY CAESAR Good God | 4
LIGHT/EONE

LECRAE Gravity | 33
REACH/INFINITY

ISRAEL & NEW BREED Jesus At The Center: Live | 37
INTEGRITY/COLUMBIA

LARRY CALLAHAN & SELECTED OF GOD  The Evolution Il | 22
SING 2 PRAISE

KURT CARR & THE KURT CARR SINGERS  Bless This House | 13
VERITV/RCA INSPIRATION

SHAI LINNE Lyrical Theology, Pt. 1: Theology | 2
LAMP MODE

MARY MARY Go Get It (Soundtrack) | so
MY BLOCK/COLUMBIA

FULL GOSPEL BAPTIST CHURCH FELLOWSHIP One Sound 2
LIGHT/EONE
CHARLES JENKINS & FELLOWSHIP CHICAGO The 8est Of Both Worlds | 45
INSPIRED PEOPLE/EMI GOSPEL/CAPITOL CMG
WILLIAM MURPHY God Chaser | 11
VERITY/RCA INSPIRATION
JOSHUA ROGERS Well Done | 20
MUSIC WORLD GOSPEL/MUSIC WORLD.
DR. R, A, VERNON PRESENTS: “THE WORD”  \We're Amazed: Vol.Il | 1
VICTORY MEDIA
VARIOUS ARTISTS Top 25 Gospel Songs: 2013 Edition 2
MARANATHAY/CAPITOL CMG
VASHAWN MITCHELL Created4This | 34
VMAN/EMI GOSPEL/EM) CMG
VARIOUS ARTISTS WOW Gospel 2012 | 65
WORD-CURE/EMI CMG/VERITY/RCA

LE’ANDRIA JOHNSON The Experience | 31
MUSIC WORLD GOSPEL/MUSIC WORLD
JOHN P. KEE AND NEW LIFE Life And Favor | 35
KEE/NEW LIFE
ANTHONY BROWN & GROUP THERAPY  Anthony Brown & grouptherdPy | 34
VMAN/TYSCOT/TASEIS
CECE WINANS Icon: CeCe Winans | 5

SPARROW/UME

Data for week of 05.04.2013

SALES DATA COMPILED BY

AIRPLAY MONITORED BY




DANCE/ELECTRONIC SONGS™

TITLE Artist

DANCE/ELECTRONIC ALBUMS™

ARTIST Title | o |Ms 0N

IC RECORDS

CALL ME A SPACEMAN Hardwell Featuring Mitch Crown 9 12
HARDIWELL (RVAN DE CORPUTACROWN) coun 9

“Get Lucky” bows at No. 22,
marking Daft Punk’s second
hit on the nearly 10-year-old

THIS IS WHAT IT FEELS LIKE  Armin van Buuren Feat. Trevor Guthrie 24 2
AVAN BURREN,B.00 GOEL! (AVAN BUUREN,B.DE GOEIJ,IVAUGHANTGUTHRIE LEWBANK)  ARMADA

chart. Up to No. 1 on the list
APOLLO Hardwell Featuring Amba Shepherd irst time i
HARDWELL (RVAN DE CORPUT,A.SHEPHERD) i 8 1 for the first time is Krewella’s

RIGHT NOW

= = TITLE Artist “Alive,” which reaches the top
eaturing David Guetta 9 15 BPERCPROMION LAR. in its 32nd week, completing

Riha
DETASAEARNEAE NN DTS ERISEENBSPIS, UK

PRODUCER (SONGWRITER) IMPRINT/PROMOTION LABEL IMPRINT/DISTRIBUTING LABEL el
3 [1]c] GENTLEMAN PSY 24 MAJOR LAZER Free The Universe 1
3 PSY (PJAI-SANGY.GUN HYUNG) SILENT/SCHOOLBOY/REPUBLIC MAD DECENT/SECRETLY CANADIAN
3
F NT | Featuring Christi iler JAMES BLAKE QOvergrown
EEL THIS MOME - lzn'_:w!}ﬂt:y] eaturing Cl rlsgnfg&%“fwan [ 115 iy &l 2
1LOVE IT Icona Pop Featuring Charli XCX 3 i LINDSEV STIRLING; Lindsey stifling 3l
P.BERGER (P.BERGER.C.AITCHISON,LEKLOW) RECORD COMPANY TEN/BIG BEAT/RRP
B SHAYE mae |, 4 L
BAAUER (H.RODRIGUES.H.DELGADO) JEFFREE'S/MAD DECENT/WARNER BROS. °
GET LUCKY Daft Punk Featuring Pharrell Williams 5 1 e Shaking The Habitual 2 PS ' H I 't s
TRANGALTER £ DE HOMEM-CHRISTO (TRANGALTER.G. OF HOME-CHRISTONROOGERS P.LWILLIAMS) DAFT LIFE/COLUMBIA
N N N CALVIN HARRIS 18 Months 25
SWEET NOTHING Calvin Harris Featuring Florence Welch A 3 5 DECONSTRUCTION/FLY EVE/ULTRA/ROC NATION/COLUMBIA N o 1 L[]
(CHARRIS (CHARRIS,FWELCH. K. HARPOON)  DECONSTRUCTION/FLY EYE/ULTRA/ROC NATION/COLUMBIA L] ’
KREWELLA Play Hard (EP) 18
4 8 SCREAM & SHOUT william & Britney Spears A | 1 15 NREWELLA D a ft
LAZV JAY (WADAMS,LMARTENS, L BAPTISTE) NTERSCOPE ICONA POP \conic (EP) -
6 7 DON'T YOU WORRY CHILD _ Swedish House Mafia Feat. ohn Martin -~ A | 5 15 SR oA TR
AXWELL SINGROSSE, oL -
FomoA . w2 Debuts
e - — OVATLANTIC/
#THATPOWER will.i.am Featuring Justin Bieber 8 5 —
D.LEROYWILLLAM (WADAMS,D.LERGY,J.BIEBER) INTERSCOPE xATOMS FOR PEACE Amok 8 “Gentleman” by PSY (above)
L
ﬁk'»xnsuvruwmuwmmun NI JLUDELL) wm.‘ireﬂi'e'i 7 DAVID GUETTA Nothing But The Beat hits No:Lon Dance/Elecitonic
OUSAFYYOUSAF KTRINDLALLIM, WELLA/CO! e e
o ‘ e R g BUEThE Bed 85 Songs, following its first full
FALL DOWN will.i.am Featuring Miley Cyrus : i
NOT LISTED (NOT LISTED) N no1 SWEDISH HOUSE MAFIA  Until Now 54 week of sales and streaming
ASTRALWERKS/CAPITOL availability. The single rises
! NEED YOUR LOVE  Calvin Harris Feat. Ellie Goulding 2 15 BONOBO The North Borders. 5 2-1_wrth a72% gain in chart
NINJA TUNE points, due mostly to the
CLARITY Zedd Featuring Foxes i ! i i
B |8 s VROUSARTISS oW TlswatiCalavorast [ S0ngs massive treaning
!“En‘!,';!:ﬁ,}fmm NG ":3&?‘:53"22 9 14 OMD English Electric 2 Streaming Songs for a second
0 ASMITHAHILLG « BMG . it
week, with 13.9 million U.S.
_ 1 COULD BE THE ONE Avicii vs Nicky Romero 10 13 ZEDD Clarity 24 streams, up from 8.6 million.
0 1l WIRLUKG]  LEZELSAASABLANCAREPUBLIC INTERSCOPE/IGA The song alSO mOVEd 73,000
AS YOUR FRIEND Afroyack Featunng Chris Brown 8 13 MARINA AND THE DIAMONDS  Electra Heart a1 downloads in the week ending
AROARLERDY ) S VALLSLADNONG ELEHTRA, April 21, a gain of 167%
= » b
GLOWING Nikki Williams 5 s DEADMAUS  Album Title Goes Here 30 compared with the previous
SANDY VEE,DREAMLAB,A.BIRGISSON (ABIRGISSON,LHAYWOOD,0.IAMES,B.REXHASWILHELM)  ISLAND/IDIMG . P’
A HOW TO DESTROY ANGELS Welcome Oblivion Teame, When [t shitted 27000
GET up “r‘fw‘]’:«f) . Bingo Players F Far Eag‘t‘lgﬁg\[ﬁmeq’t 15 8 HTDA/COLUMBIA 7 after only three days on sale.
i - Elsewhere on Dance/
SPECTRUM Zedd Featuring Matthew Koma 0 15 !H?n?v'n’g.,’?,}v"!‘ DEREN Stale z Electronic Songs, Daft
ZEDD (4,ZASLAVSKI MATTTHEW KOMA) INTERSCOPE e i ¢ "
GRIMES Visions - Punk’s “Get Lucky,” featuring
BEAM ME UP (KILL-MODE) ) Cazzette @ 15 440 Pharrell Williams, arrives
ABIORKLUND.SFURRER (K SHEEHAN,A.POURNOUR! A BIORKL PRUDATH & Ry i
= SOUNDTRACK Portal 2: Songs To Test By 3 at No. 5 after it hit retail on
ACID RAIN Alexis Jordan a7 VALVENPECSC April 19. The song starts with
STARGATE,BINGO PLAYERS (S,FURLER M.S.ERIKSEN.TE.HERMANSEN) STARROC/ROC NATION/COLUMBIA
VARIOUS ARTISTS NOW That's What | Call Party Anthems 37 113,000 downloads (No. 10 on
SHE WOLF (FALLING TO PIECES) David Guetta Feat. Sia 8 15 UNVERSAL/EMISONY MUSIC/CRPIIOL Hot Digital Songs) and enters
D.GUETTA (D.GUETTA,S.FURLER,C.BRAIDE,G HTUINFORT) WHAT A MUSIC/VIRGIN PURITY RING Shrines 29 ata career»high No. 19 on the
PLAY HARD David Guetta Featuring Ne-Yo & Akon 23 10 20 Billboard Hot 100.
DIGUETTA (DAUETTAGHTUINFORTE RIESTERERATHIAM SCSMITHSMOLINEKALBERG)  WHAT AMUSIC/VIRGIN/EMI R T] Itra Music Festival: o .
VARIOUS ARTISTS ~ Ultra Music Festival: 2013 5 On Dance/Mix Show Airplay,

s
z7
FENTYGKOUNFORTNROTTEVEEL)  SR/DEF SAMADING
2 o o m ALlVE Krewella the chart’s longest climb to
DOWN THE ROAD c2C : i
28 205YL (S.RICHARD,G.JAULIN,A.FRADIN,P.FORESTIERT.LE VEXIER)  ON AND ON/CASABLANCA/REPUBLIC 25 14 dd NO. L PrEVIOUSIV' thE SlOWES[
CLARITY Zedd Feat. Foxes | 13 rise was 24 weeks (for the
29 sggzzvm Nowwww I w'y‘ﬂf?u’ﬁ 12 14 = Wanted’s “Glad You Came”
Snbiebastamiaabivmecliviseams Letins 1LOVE IT Icona Pop Feat. Charli XCX | 1o i 7
i d RECORD COMPANY TEN/8IG BEAT/RRP in 2012 and Deadmaus’s
Q :‘“I’.lo‘s“ﬁ“l’g‘”"‘“ AICHISOLERLOW) Melssa Ao 0 4 SWEET NOTHING Calvin Harris Feat. Florence Welch “GHOsEs Nt Jeatiing
TOVE ME OR LEAVEME verll DECONSTRUCTION/FLY EVE/ULTRA/ROC NATION/COLUMBIA 26 Rob Swire, in 2010).
erli i
2] LoVEMEORL - a1 1 COULD BE THE ONE  Avicii vs Nicky Romero | 13 On Dance/Electronic Albums,
3 LE7ELS/CASABLANCA/REPUBLIC Major Lazer nabs its first No.
HOLD ME Ono Featuring Dave Aude - - i
32 M RIS B 10 DON'T YOU WORRY CHILD  Swedish House MafiaFeat. John Martin | 33 1 with second full-length Free
TOUDER i Ereth Foatuiina STanE ASTRALAERKSENPTTON the Universe (12,000-the act's
! resh Featuring Sian Evans R 7
il o5 s ostEns Euans) B A o IR AS YOUR FRIEND  Afrojack Feat. Chris Brown | 13 best sales week).
< M e — = Another “first No. 1" honor
uinevere i st i
>0 Q CIRKUT (A.EPSTEIN,HWALTERS, A GOUGH,5.KONDOR, D.LOBEL) NUKE TOWN/TOMMY BOY 34 3 FEEL,T,“I—S-MOMENT Pitbull Feat. Christina Aguilera 9 goes to Tegan & sara, who
SN MR SOVPOLC SROVMOMRCH claim their first leader on
ONE MINUTE Krewella i i li i
>3 [as] ONEMINDTE o viciuiia s INEEDYOUROVE Ghtasr Sheqoudte | 5 Dance Clbsongs Geenent
= page) wi oser.
READY TO LOVE Katrin in Ti 3 i y
O Pl i | 4 SimamE  sfinTinberiske fenklay? | ~Keith Caulfield
78]l DRINKING FROM THE BOTTLE Calvin Harris Feat. Tinie Tempah 20 15 STAY Rihanna Feat. Mikky Ekko | ¢
CHARRIS, DECONSTRUC nOC! SRP/DEF JAM/IDIMG
L—| THIS IS OUR LOVE Sophi APOLLO Hardwell Feat. Amba Shepherd | 1;
F o NOT LISTED (NOT LISTED) CRESCENT ugcn a8 @ REVEALE O
5 Pl SEXY PEOPLE (THE FIAT SONG) _ Arianna Featuring Pitbull 5% g SCREAM & SHOUT will..am & Britney Spears | 20
(a0] JaH No PARTIAL Major Lazer & Flux Pavillion o 7 FIHATPOWER; Will.Lam Fedtdussinipisben ]| 5
MAJOR LAZER,FLUX PAVILION (TW.PENTZ,JL.STEELE E.OSBOURNE,L W, JAMES) DOWNTOWN
THRIFT SHOP Macklemore & Ryan Lewis Feat. Wanz
0 WATCH OUT FOR THIS (BUMAYE)  Major Lazer Feat. Busy Signal, The Flexican & FS Green a1 1 MACKLEMORE/WARNER 8ROS. Y 15
NOT LISTED (NOT LISTED) VIAD DECENT/SECRETLY CANADIAN EVERY DAY e
N - 3 9
PRl SWEET TALK Kito & Reija Lee 15 3 ASTHALWERKS/CAPITOL
KITO (M.K.LEBBING,R.LTHOMA! Al 18 .
i) il CAN'THOLD US Macklemore & Ryan Lewis Feat. Ray Dalton | >
e HELLO Stafford Brothers Feat. Lil Wayne & Christina Milian 4 1 MOTREL AN ER D
NOT LISTED (NOT LISTED) CASH MONEY/REPUBLIC m&NEKNWSWHOWEARE Kaskadg&swank\[mnﬁ Feat, LIGHTS 3
P78l CRYSTALLIZE Lindsey Stirling 413
MARKO G. (L.STIRLING, M.GLOGOLIA) BRIDGETONE o mﬁﬁw"“ IT FEELS LIKE  Armin van Buuren Feat. Trevor Gulh(fe 1
5 Pl BACK TO LOVE _ DJPauly D Featuring Jay Sean 7 n
H JREMYILLEVN.0 PAULY D (PDELVECCH) LAY SEAN.JLOTTER LSKALLER X ROKAMMHANNIDES AKSNNDES)  GNOTE/G UNIT WHEN | WAS YOUR MAN Bruno Mars | s
S ATUANTIC
H COME & GET IT Krewella
§c:§ O ety KREWELLA/COLUMEIA a6 ! TROUBLEMAKER  Olly Murs Feat. Flo Rida | ¢
5 . YCO/COLUMBIA
H % ] -
FCH CENTIPEDE Knife Part e
ERH ° RSWIRE.GMCGRILLEN (RSWIRE GMCGRILLEN) A % 5 GET LUCKY Daft Punk Feat. Pharrell Williams |
& - DAFT LIFE/COLUMBIA
FOREVER Ralphi Rosario Featurin Frank:e P
48 [y A ——————l 8 Z 9 e MIRRORS Justin Timberlake |
£,
=2 MILLION VOICES Otto Knows
g@ ;: o IO KNOWS (OJETTMANN) REFUNE/CASABLANCA/REPUBLIC i ,\w,(,uu&/,,‘,mmpg Maraons:|
E5in F"9l HIGHER GROUND TNGHT 18 5 e Pl LEAVING YOU Audien Feat. Michael S. | 4
B RBIRCHARD,LE PIERRE Il (R.BIRCHARD.L.E PIERFE Il WaRp | ARHADA

Data for week of 05.04.2013 | For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data @



ANCE CLUB SONGS™
TITLE
IMPRINT/PROMOTION LABEL
24 CLOSER Tegan And Sara
VAPOR/WARNER BROS.
NEXT TO ME Emeli Sande |
capitoL
ACID RAIN Alexis Jordan | g

STARROC/ROC NATION/COLUMBIA

INEED YOURLOVE _ Calvin Harris Feat. Ellie Goulding |

CHERRYTREE /DECONSTRUCTION/FLY EYE/ULTRA/ROC NATION/INTERSCOPE/COLUMBIA

LET THERE BE LOVE
RCA

Christina Aguilera

SHAKE THAT

HITSHOP/WMN

HEAVEN

VENUSNOTE/MUTE/COLUMBIA

Gimm+Icky 8

Depeche Mode 9

BEAM ME UP (KILL-MODE) Cazzette

PRMD/ATH & BROADWAY/IDIMG u
HOLD ME Ono Feat. Dave Aude | |,
MIND TRAIN/TWISTED

GLOWING Nikki williams 6
ISLAND/IDIMG

FLY AWAY Guinevere |
NUKE TOWN/TOMMY BOY

READY TO LOVE Katrina 7

RED RED

CARRIED AWAY
FRENCHKISS/COLUMBIA

THIS IS OUR LOVE Sophi | 5
CRESCENT MOON

Passion Pit [

el c] PLAY David Guetta Feat. NeYo & Akon >

WHAT A MUSIC/VIRGIN

SEXY PEOPLE (THE FIAT SONG)  Arianna Feat. Pitbull | |
RCA

HERE WITH YOU Asher Monroe

0 EMPIRE 9
HELLO Stafford Brothers Feat. Lil Wayne & Christina Milian 5
CASH MONEV/REPUBLIC

STAY Rihanna Feat. Mikky Ekko [ ¢
SRP/DEF JAM/IDIMG

FEELTHIS MOMENT  Pitbull Feat. Christina Aguilera |

MR. 305/POLO GROUNDS/RCA

GET UP (RATTLE)  Bingo Players Feat. Far East Movement | 5
SPINNIN'/CASABLANCA/REPUBLIC

FOREVER

DAUMAN

POINTING FINGERS
3816

Ralphi Rosario Feat. Frankie

Stacey Jackson 7

HOLD ON NERVO |
ASTRALWERKS/CAPITOL

LOLITA

Leah LaBelle

EPIC 4
GIMME ALL (RING MY BELL)  Princess X 1
INESSA LEE

BAD HABITS Brass Knuckles [ 5
uLTRA

1 COULD BE THE ONE  Avicii vs Nicky Romero 13

LEZELS/CASABLANCA/REPUBLIC

YOU GOT THE LOVE
NG

Nick Skitz [ 4

SUIT & TIE Justin Timberlake Feat. Jay Z
RCA

HANDS HIGH Kirsty | 4
SPINNIN'

PEOPLE LIKE US

19/RCA/SONY MUSIC

AS YOUR FRIEND Afrojack Feat. Chris Brown | |,
WALL/ISLAND/IDIMG

1 CAN'T WAIT
KING STREET

ILOVEIT Icona Pop Feat. Charli XCX 20

RECORD COMPANY TEN/BIG BEAT/RRP

Kelly Clarkson 1

Namy & Barbara Tucker 3

HEARTBEAT Tony Moran VS Deborah Cooper >
SUGAR HOUSE/MR. TAN MAN

FREE LOVE
BEATIFIQUE

HARLEM SHAKE Baauer

JEFFREE'S/MAD DECENT/WARNER BROS.

WHAT YOU ARE Bex|

SYBASONIC

LET’S FALL IN LOVE

ANGELINA LAVO

CUMBIA SEXY Juanes

UNIVERSAL MUSIC LATING

ILIKEITLOUD  Carmen Electra Feat. Bill Hamel
CITRUSONIC STEREOPHONIC

THRIFTSHOP  Macklemore &Ryan Lewis Feat. Wanz | ¢

MACKLEMORE/WARNER BROS.

Laura LaRue 3

AngelinaLavo [ 5

LET ME LIVE AGAIN Colton Ford |
PEACE BISQUIT

INCREDIBLE Gravitonas 1
500

GOLD Britt Nicole |

SPARROW/CAPITOL CMG

SURRENDER Bouvier & Barona Feat. Abigal | |
CARRILLO

DANCE OF LIFE
DAUMAN

RUN DAT BACK

EPIC

SUMMERTIME SADNESS
POLYDOR/INTERSCOPE

Amy Weber |

Jadagrace | |

Lana DelRey | |

@ Go to BILLBOARD.COM/BIZ for complete chart data

Hits of the World
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DIGITAL SONGS COMPILED BY NIELSEN SOUNDSCAN INTERNATIONAL

TITLE Artist
IMPRINT/LABEL

GET LUCKY

DAFT LIFE/COLUMBIA

WAITING ALL NIGHT

BLACK BUTTER/WARNER

Daft Punk Feat. Pharrell Williams

Rudimental Feat. Ella Eyre

”51' GIVE ME A REASON  P!nk Feat. Nate Ruess
o

THATPOWER

# will.i.am Feat. Justin Bieber
INTERSCOPE

CAN'THOLD Us Macklemore & Ryan Lewis Feat. Ray Dalton
MACKLEMORE

GENTLEMAN PSY
YG/SILENT/SCHOOLBOY/REPUBLIC

FEEL THIS MOMENT

MR. 305/POLO GROUNDS/RCA

LET HER GO
BLACK CROW/NETTWERK/EMBASSY OF MUSIC/SONY MUSIC

1NEED YOUR LOVE
FLY EYE/POLYDOR/COLUMBIA

MIRRORS
RCA

Pitbull Feat. Christina Aguilera

Passenger

Calvin Harris Feat. Ellie Goulding

Justin Timberlake

UNITED KINGDOM &

SINGLES (COMPILED BY THE OFFICIAL UK CHART CO.

ITLE Artist
IMPRINT/LABEL
WAITING ALL NIGHT

ITIN:
BLACK BUTTER/WARNER

Rudimental Feat. Ella Eyre

#THATPOWER will.i.am Feat. Justin Bieber
INTERSCOPE

GET LUCKY Daft Punk Feat. Pharrell Williams
DAFT LIFE/COLUMBIA

NEED U (100%; Duke Dumont Feat. A*M*E

BLASE BOYS CLUB/MINISTRY OF SOUND

#IZIST GIVE ME A REASON  P!nk Feat. Nate Ruess
i

HEY PORSCHE Nelly
REPUBLIC

1 NEED YOUR LOVE Calvin Harris Feat. Ellie Goulding
FLY EVE/POLYDOR/COLUMBIA

FEEL THIS MOMENT Pitbull Feat. Christina Aguilera
MR. 305/POLO GROLINDS/RCA

POMPEI Bastille
VIRGIN

G PSY

ENTLEMAN
YG/SILENT/SCHOOLBOY/REPUBLIC

FRANCE ]
DIGITAL SONGS COMPILED BY NIELSEN SOUNDSCAN INTERNATIONAL

Artist

GET LUCKY Daft Punk Feat. Pharrell Williams
DAFT LIFE/COLUMBIA

LOVE IS WHAT YOU MAKE OF IT Maude
LA GROSSE EQUIPE

UNDER Alex Hepburn

WARNER.

BLURRED LINES Robin Thicke Feat. T.I. & Pharrell
STAR TRAK/INTERSCOPE

JME TIRE Maitre Gims
WATLE

CAN'T HOLD US Macklemore & Ryan Lewis Feat. Ray Dalton

MACKLEMORE

JUST GIVE ME A REASON  P!nk Feat. Nate Ruess
RCA

HO HEY The Lumineers
DUALTONE/DECCA

THRIFT SHOP Macklemore & Ryan Lewis Feat. Wanz

{}
MACKLEMORE

LOCKED OUT OF HEAVEN

ATLANTIC

Bruno Mars

CANADA O

" BILLBOARD CANADIAN HOT 100 COMPILED BY NIELSEN SOUNDSCAN/NIELSEN 805

P!nk Feat. Nate Ruess

JUST GIVE ME A REASON

RCA/SONY MUSIC

STAY Rihanna Feat. Mikky Ekko
SRE/DEF JAM/UNIVERSAL

N | WAS YOUR MAN

WHE!
ATLANTIC/WARNER

Bruno Mars

CAN'THOLD US  Macklemore & Ryan Lewis Feat. Ray Dalton
MACKLEMORE /WARNER

FEEL THIS MOMENT Pitbull Feat. Christina Aguilera
MR, 305/POLO GROUNDS/RCA/SONY MUSIC

MIRRORS

RCA/SONY MUSIC

Justin Timberlake

DAYLIGHT Maroon 5
AGM/OCTONE/UNIVERSAL

INNER NINJA

HALF-LIFE/UNIVERSAL

Classified Feat. David Miles

Gl PSY

ENTLEMAN
YG/SILENT/SCHOOLBOY/REPLIBLIC/UNIVERSAL

THRIFT SHOP  Macklemore & Ryan Lewis Feat. Wanz
MACKLEMORE/WARNER

o

(COMPILED BY HANSHIN/SOUNDSCAN JAPAN/PLANTECH

Artist
IMPRINT/LABEL

KOI SURU KISETSU

UNIVERSAL

BRAINSTORMING
UP-FRONT

Naoto Intiraymi

Morning Musume

REUNION Claris
SONY

IT’S A BEAUTIFUL DAY Michael Buble

WARNER

ONE MORE TIME

VICTOR

Kazuyoshi Saito

HYO[PANTHER] Yukino
COLUNBIA
! LIBI NIWA MASSHIRO NA YURIWO  Masaharu Fukuyama
UNIVERSAL

4GATU NO AME Aiko

PONY CANYON

IKAROS
NAYUTAWAVE

LOVE STORY
SONY

GReeeeN

Miliyah Kato//Shota Shimizu

GERMANY &

SINGLES

COMPILED BY MEDIA CONTROL
Artist

JUST GIVE ME A REASON  P!nk Feat. Nate Ruess
RCA

LET HER GO Passenger
BLACK CROW/EMBASSY OF MUSIC

CAN'THOLD US  Macklemore & Ryan Lewis Feat. Ray Dalton

MACKLEMORE

THRIFT SHOP  Macklemore & Ryan Lewis Feat. Wanz

MACKLEMORE

HEY The Lumineers
DUALTONE/DECCA

SCREAM & SHOUT
INTERSCOPE

will.i.am & Britney Spears

#THATPOWER will.i.am Feat. Justin Bieber
IKTERSCOPE

MIRRORS Justin Timberlake
RADIOACTIVE Imagine Dragons
KIDINAKORNER/INTERSCOPE

SAFE AND SOUND Capital Cities

LAZY HOOKS/CAPITOL

AUSTRALIA

_DIGITAL SONGS

IMPRINT/LABEL

GO Passenger

LET HE|
BLACK CROW.

CAN'THOLD US  Macklemore & Ryan Lewis Feat. Ray Dalton
MACKLEMORE

1 NEED YOUR LOVE Calvin Harris Feat. Ellie Goulding
FLY EYE/POLYDOR/COLUMBIA

THANK YOU MKTO
COLUMBIA

GET LUCKY Daft Punk Feat. Pharrell Williams

DAFT LIFE/COLUMBIA

HELLO  Stafford Brothers Feat. Lil Wayne & Christina Milian
YOUNG MONEY/CASH MONEY/REPUBLIC

POMPEI Bastille

VIRGIN

STILL INTO YOU Paramore

FUELED BY RAMEN

gI!ANGE YOUR LIFE Little Mix
e

HEY PORSCHE Nelly

REPUBLIC

KOREA o]

KOREA K-POP HOT 100

COMPILED BY BILLBOARD KOREA
Artist

Cho Yong Pil

BOUNC
PILRECORD
GENTLEMAN PSY
VG ENTERTAINMENT

LOVE BLOSSOM Kwill
STARSHIP ENTERTAINMENT

TONIGHT

MUSICN NEW.

Lyn (Feat. Baechigi)

ROSE Lee Hi
G ENTERTAINMENT

BE WARMED

CORE CONTENTS MEDIA

Davichi (Feat. Verbal Jint)

TURTLE Davichi
(CORE CONTENTS MEDIA

FOREIGNER’S CONFESSIONS

SBSCONTENTSHUB

Akdong Musician

cr!ERRV BLOSSOM ENDING Busker Busker
€ EaM

4Men

THANK YOU
HAPPYFACEENT & YWHOENTERPRISE

Data for week of 05.04.2013

¢.com. DANCE CLUB SONGS: The week's most populat sangs played in dan

Boxcsores should be submitted 1o Bob Allen at boballen

and




IRELAND

DIGITAL SONGS

GROSS ARTIST
PER TICKET PRICESS) | VENUE PROMOTER
DATE

GET LUCKY Daft Punk Feat. Pharrell Williams jOl $9,641,641  LUIS MIGUEL
DAFT LIFE/COLUMBIA (125,341,334 PESDS) AUDITORIO NACIONAL, MEXICO CITY 140,857 SHOWLATIN

$233.45/$35.08 JAN. 31, FEB. 13, 8-10, 14-17, MARCH 810, 20-21 152,320 16 SHOWS.
POMPEI Bastille
VIRGIN Pl $5,950,080 MICHAEL JACKSON THE IMMOR’TAI. WORLD TOUR BY CIRQUE DU SOLEIL

(€4,643,022) PALAIS OMNISPORTS BERCY, PARIS (CIRQUE DU SOLEIL, LIVE NATION
#I.IST GIVE ME A REASON  P!nk Feat. Nate Ruess $140.97/564.08 APRIL 27 smu EIGHT SHOWS

h
£l $3,758,611 JASON ALDEAN, LUKE BRYAN, JAKE DWEN THOMAS RHETT, DEEJAY SILVER
LETHERGO Passenger $6975/535 SANFORD STADILM, ATHENS, GA ' ! LIVE NATION .
APRILL3 S Lu 1 s

Hi Kodaline

3 $3,612,340  MICHAEL JACKSON THE IMMORTAL WORLD TOUR BY CIRQUE DU SOLEIL

L
(€2.761,431) PAVILHAO ATLANTICO, LISBON CIRQUE DU SOLEIL. EVERYTHING IS NEW ’
Stieas/s5156 APRIL 1113 66240 s sHows 1 g uel's

IGH HOPES
B-UNIQUE/SONY MUSIC

sﬂl’;l;wm us Macklemore & Ryan Lewis Feat. Ray Dalton
L
$3,405,042 THE KILLERS, LOUIS XIV ®

CATCH YOUR FALL AslanAnd Dom Mescal i gpaTss P09 FORO L, MENKOCTY 1ts lour
M $106.06/$23.20 APRIL 13 56,411
MIRRORS Justin Timberlake (W $3,070,750 MICHAEL JACKSON THE IMMORTAL WORLD TOUR BY CIRQUE DU SOLEIL Ru I es
s (€2,340,526) SPORTPALEIS, ANTWERP, BELGIUM 34471 CIRQUE DU SOLEIL, FIRESTARTER

i in Bieh $131.20/$45.92 MARCH 12 40,116 THREE SHOWS
ﬁIEL%lPOWER will.i.am Feat. Justin Bieber Latin pop star Luis Miguel’s

7 2,691,260 MICHAEL JACKSON THE IMMORTAI. WORLD TOUR BY CIRQUE DU SOLEIL N
(fz.o’éims}’ 21650 DOME, AMSTERDAW CIRQUE DU o Hits tour earns the No. 1
$123.77/$65.14 MARCH 810 30,588 THREE SHOWS Boxscore with a gross of $9.6

million from 16 concerts

1 NEED YOUR LOVE Calvin Harris Feat. Ellie Goulding
FLY EVE/POLYDOR/COLUMBIA

- $1,886,715 THE KILLERS, LOUIS XIV

(22,770960 PESOS) ESTADIO TRES DE MARZO, GUADALAJARA, MEXICO 26325 OCESA-CE at Auditorio Nacional in
NORWAY @ sloaez e e Mexico City. The run of shows
Ul 81,463,572  GEORGE STRAIT, MARTINA McBRIDE spanned six weeks; it began
DIGITAL SONGS COMPILED BY NIELSEN SOUNDSCAN INTERNATIONAL $89.50/$69.50 VERIZON ARENA, NORTH LITTLE ROCK, ARK. 17036 THE MESSINA GROUP/AEG LIVE Jan. 31and kicked off his 2013
Artist b s concert schedule. Miguel

T
Jdo il bLM $1,451,528  GEORGE STRAIT, MARTINA McBRIDE followed the opener with 10

Boxscore

SHATTERED Astrid Smeplass $89.50/369.50 ::LEWJ EANS ARENA, NEW ORLEANS ;K(‘Um THE MESSINA GROUP/AEG LIVE performances in February
PLAYROOM = and five in March, in addition
GONNA GO MY WAY Eirik Softeland 1 ?1.283,700 KENNY CHESNEY to playing shows in 12 other
LAYROOM 150 THE JOINT, HARD ROCK HOTEL, LAS VEGAS 8558 THE MESSINA GROUP/AEG LIVE At ;
> . Mexican cities during the
APRIL 1920 TWO SELLOUTS
g(lZIST GIVE ME A REASON  P!nk Feat. Nate Ruess 3 first three months of the
el $1.231,780  MICHAEL JACKSON THE IMMORTAL WORLD TOUR BY CIRQUE DU SOLEIL i
ETHER GO =— <t ﬁ v (lh;ﬁ?{:,ai’! FORINTS)  PAPP LASZLG SPORTARENA, BUDAPEST CIRQUE DU SOLEIL, LIVE NATION ‘t/earj The bulk O(; h‘fi 20t1h3
. >5 o St P
N el $1,089,630  MICHAEL JACKSON THE IMMORTAL WORLD TOUR BY CIRQUE DU SOLEIL o
UNCOVER versat Zara Larsson > (fu.;w.m/:(oww) 02 ARENA, PRAGUE e to make his seventh annual
S $127.35/§7939 FEB. 80 720’5 TWO SHOWS. in residence at
R Daft PunkFeak. BrarreliWilliams T 51,004,380  MICHAEL JACKSON THE IMMORTAL WORLD TOUR BY CIRQUE DU SOLEIL the Colosseum at Caesars
(1,821,085 LIRA) (LKER SPORTS ARENA, ISTANBUL 128 CIRQUE DU SOLEIL, POZITIF Palace in Las Vegas in mid-
g%ﬁ;ﬁﬁ%ﬁw — PSY $124.00/$41.36 MARCH 1517 38, ws FIVE SHOWS September.
- Sl $994,620 SHANIA TWAIN Country star Jason
STAY Rihanna Feat. Mikky Ekko ) $250/$150/$125/555 THE COLOSSEUM AT CAESARS PALACE, LAS VEGAS 6947 CONCERTS WEST/AEG Aldean makes his first chart
SRR Tak = APRIL9-10 BOBOTWO SHOWS  LIVE, CAESARS ENTERTAINMENT appearance based on sales
7 =i} 7 i 2
HERE | AM Astrid Sugaren Gl $986,476 VICENTE FERNANDEZ from his Night Train tour that
PLAVROON. $172/345 SELLAND ARENA, FRESNG, CALIF. 9112 RALPH HALSER PROMOTIONS launched Feb. 21 in Bossier
APRIL 12 9,146 5
OUT OF YOURSELF Truls ¢ City, La. Just from the first
L] vl 916,319 JASON ALDEAN, JAKE OWEN, ‘I‘HOMAS RHETT, DEEJAV SILVER nine venues on the tour,
$95.50/$75.50 MOHEGAN SUN ARENA, UNCASVILLE, CONN, LIVE NATION
FEB. 28-MARCH 1 Tadsiaiours 144,000 fans have seen the
Academy of Country Music's
SWEDEN + b3l 5843,880 JASON ALDEAN, JAKE OWEN, THOMAS RHETT, DEEJAY SILVER recently crowned male
$85/$49.75 MADISON SQUARE GARDEN, NEW YORK LIVE NATION 3
DIGITAL SONGS COMPILED BY NIELSEN SOUNDSCAN INTERNATIONAL MARCH 2 smum vocalist of the year. Among
: the totals reported during
TITLE Artist ILN $824,114 BRYAN ADAMS, AMY MacDONALD A P
IMPRINT/LABEL (5799,606 AUSTRALIAN) ~ SYDNEY ENTERTAINMENT CENTRE, SYDNEY 57 FRONTIER TOURING the past week is a $3.7 million
GET LUCKY Daft Punk Feat. Pharrell Williams Lt e so gross from the first stadium
e L) 5802299 MICHAELJACKSON THE IMMORTAL WORLD TOUR BY CIRQUE DU SOLEIL on the Georgia native’s 2013
GENTLEMAN Py (£607.480) PARKASUITES ARENA, MONTPELLIR, FRANCE CIRQUE DU SOLEIL, LIVE NATION itinerary, the University of
YC/SILENT/SCHOOLBOY/REPUBLIC $138.67/859.43 FEB. 26:2 (4 so’ TWO SHOWS Georgia's Sanford Stadium in
JUST GIVE ME A REASON P!k Feat. Nate Ruess Il $739,665 MARIO BARTH Athens. The April 13 concert-—
RCA (€567737) $45.53 02 WORLD, HAMBURG 23.234 P-PROMOTION at No. 3—drew a sellout crowd
DET KOMMER ALDRIG VA OVER FOR  Hakan Hellstrom — —_ of 60,968 to see Aldean along
UNIVERSAL PPl $736,244 SASHA, BENNY Y ERIK with Luke Bryan, Jake Owen,
(8,918,865 PESOS) AUDITORIO NACIONAL, MEXICO CITY 19314 OCESA-CIE
99 DEGREES Clabh A funer . Thomas Rhett and DeeJay
SCANDINAVIAN LABEL GROUP/EMI & i i gt Silver. —Bob Allen
: Pl $716,696 JASON ALDEAN, JAKE OWEN, THOMAS RHETT, DEEJAY SILVER
THRIFT SHOP  Macklemore & Ryan Lewis Feat. Wanz $5875/526.25 ALERUS CENTER, GRAND FORKS, N.. Tve narion
c WARCH 23 17500
N RS famlansson FYW $698,456  JERRY SEINFELD
$165/5121/ THE COLOSSEUM AT CAESARS PALACE, LAS VEGAS 5699 CAESARS PALACE
you RUDiI’I Stjernberg $104.50/$82.50 APRIL 1213 6,292 TWO SHOWS
LIONHEART/UNIVERSAL
Pl $658,235 KENNY CHESNEY, ELI YOUNG BAND, KACEY MUSGRAVES
LET HER GO Passenger $125/$105/$75/355 AMPHITHEATER AT THE WHARF, ORANGE BEACH, ALA. RED MOUNTAIN ENTERTAINMENT, THE
BLACK CROW/EMBASSY OF MUSIC/SONY MUSIC ApRIL 1 Stvor MESSINA GROUP/AEG LIVE
SCREAM & SHOUT will.i.am & Britney Spears P8l $640,020  RAPHAEL
(NTERSCORE (7,724,463 PESOS) AUDITORIO NACIONAL, MEXICO CITY 14904 OCESA-CIE
APRIL 13-14 19,176 TWO SHOWS
b7l $637,551 EARTHDAY BIRTHDAY 20: THE OFFSPRING, PAPA ROACH & OTHERS
MEXICO o)
APRIL13 20000
AIRPLAY COMPILED BY NIELSEN SOUNDSCAN 805
: FIl $624,715 JIM GAFFIGAN
TITLE Artist $4675/$3675 CHICAGO THEATRE, CHICAGO 13,734 JAM PRODUCTIONS, OUTBACK CONCERTS
IMPRINT/LABEL APRIL 19-20 FOUR SELLOUTS
MIRAZONDESER:  Banda Salostiee M5 e seigio Lizanigg £l $566,107  JASON ALDEAN, JAKE OWEN, THOMAS RHETT, DEEJAY SILVER
$52.75/$26.75 CENTURYLINK CENTER, BOSSIER CITY, LA, LIVE NATION
FEEL THIS MOMENT  Pitbull Feat. Christina Aguilera e st
MR, 305/POLO GROUNDS/RCA/SONY MUSIC
LN $549,523 WE'RE ALL FOR THE HALL: KEITH URBAN, VINCE GILL & OTHERS
AQUI ESTOY Calibre 50 $50/$35 BRIDGESTONE ARENA, NASHVILLE THE MESSINA GROUP/AEG LIVE
DISA/UNIVERSAL APRIL 16 SEIIAJUV
LLORAR Jesse & Joy Feat. Mario Domm kil $541,032 PUR
WARNER (€416,057) 02 WORLD, HAMBURG 9,580 KPS CONCERTBURO
$81.72/565.27 MARCH 14 11,526
SCREAM & SHOUT will.i.am & Britney Spears
INTERSCOPH/UNIVERSAL k73 510,035 ROMEO SANTOS
SWEET N ING Ca|‘lll‘l HaI'I'IS Feat. F‘OI'EHCE We'[h $150/375 SEMINOLE HARD ROCK LIVE, HOLLYWOOD, FLA, 53{!4 EUPHORIA ENTERTAINMENT,
DECONSTRUCTION/FLY EYE/ULTRA/ROC NATION/COLUMBIA/SONY MUSIC ccicidid Gl HETHIFRANNF
" Ex 8 $508,024 WIDESPREAD PANIC
CON LA CARA EN ALTO Reik Jzos,
APRIL1213 13000 TWO SHOWS
S EAS GRACIAS! AN Bt Al e da eIl E¥W $507,853  NORAH JONES, CORY CHISEL & THE WANDERING SONS
($488,320 AUSTRALIAN)  STATE THEATRE, SYDNEY 5946 FRONTIER TOURING CO.
LOCKED OUT OF HEAVEN Bruno Mars $93.60/$72.80 FEB. 1517 THREE SELLOUTS
ATLANTIC/WARNER
- . Ll $484,189 ROBERTO TAPIA
LA SOSA MAS BELLA Sergio Dalma Feat. Leire $175/525 NOKIA THEATRE LA, LIVE, LOS ANGELES. 7000 GOLDENVOICE/AEG LIVE
WARNER FEB 15 SELLouT
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This Week's Trend Report:

Billboard Hot 100 Songs By
Streams, Airplay & Sales

This week we look at the current Billboard Hot 100 and which of its songs are powered more by
sales, airplay or streaming points. Those three data elements are weighted, and then blended

together, for us to arrive at the Hot 100's overall ranking. The below graph shows the five songs
with the greatest percentage of points in either sales, airplay or streams.
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WILL.ILAM FEATURING ROBIN THICKE FEATURING MAROON 5 TAMAR BRAXTON PSY RAY J FEATURING FUTURE
MILEY CYRUS T.I.& PHARRELL Sales: 24% Sales: 13% Sales:17% &BOBBY BRACKINS
Sales:99% Sales: 78% Airplay: 65% Airplay: 59% Airplay: 0% Sales:33%
Airplay: 1% Airplay: 4% Airplay: 2%

The last preview single from
Will.i.am’s just-released
#willpower arrives on the Hot
100 courtesy of 84,000 in
download sales—and little
else. It's not a promoted
radio track, so its lack of
airplay isn't surprising. The
album’s current radio single,
“#thatpower” featuring Justin
Bieber, rises 48-40 on Hot
100 Airplay.

While the March release of
the song's video garnered
immediate attention due to
its plentiful amount of nudity,
the song was slow to debut
on the Hot 100. However,
both its airplay and sales
continue to make weekly
gains.

Considering that the song
peaked in download sales

in late February and early
March, it's not shocking

to see theimbalance of its
Hot 100 points this week.
The song is still a favorite at
radio, asit's No. 6 on Hot 100
Airplay.

Much like Maroon 5's
“Daylight,” Braxton's song
peaked in sales long ago. Its
best sales frame came last
December, when it was first
released. It continues to chart
thanks to strong airplay from
adult R&B and mainstream
R&B stations.

While “Gentleman” is the
follow-up to PSY's smash
“Gangnam Style" (No. 12

on Hot 100 Airplay, No. 2 on
the Hot 100), radio is so far
sitting this one out. To be
fair, "Gentleman” hasn't been
officially promoted to radio
by its label, School Boy/
Republic.

So far, this scandalous tune—
allegedly about Ray J's former
girlfriend Kim Kardashian—is
more of a hit on blogs and
gossip sites than radio. Time
will tell if programmers take
ashinetoit.
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JEFF BECK @ DAVE BILLER ® BOOKER T ® DOYLE BRAMHALL Il ¢ ALLMAN BROTHERS BAND
GARY CLARK JR. @ ERIC CLAPTON e CITIZEN COPE ® ROBERT CRAY e STEVE CROPPER
ANDY FAIRWEATHER LOW e VINCE GILL ® JOHN MAYER e BLAKE MILLS e KEB MO
ROBERT RANDOLPH e KEITH RICHARDS ® KURT ROSENWINKEL e ROBBIE ROBERTSON
JOHN SCOFIELD e KEITH URBAN e JIMMIE VAUGHAN e BUDDY GUY ® ALLAN HOLDSWORTH
B.B. KING ® EARL KLUGH ® SONNY LANDRETH e ALBERT LEE ® LOS LOBOS « TAJ MAHAL

MADISON SOUARE GARDEN

The World's Most Famous Arena®

AS AN INTERNATIONAL CENTRE FOR HEALING, CROSSROADS CENTRE ANTIGUA SERVES AS A BEGINNING IN THE JOURNEY
TOWARD A NEW LIFE IN RECOVERY, FREE FROM THE DEVASTATING EFFECTS OF ALCOHOL AND OTHER DRUG DEPENDENCIES.
FOUNDED BY MUSIC LEGEND, ERIC CLAPTON, CROSSROADS CENTRE, LOCATED ON THE BEAUTIFUL ISLAND OF ANTIGUA, OFFERS
RESIDENTIAL CARE IN AN INTENSIVE THERAPEUTIC AND SUPPORTIVE ENVIRONMENT, AWAY FROM THE CONFUSION AND
DISTRACTIONS OF LIVING WITH ADDICTION. SINCE 1997, OUR COMMITMENT HAS BEEN TO PROVIDE TREATMENT OF THE HIGHEST
QUALITY AND INTEGRITY, WHILE OPTIMALLY SUPPORTING THE DIGNITY OF INDIVIDUALS AND THEIR FAMILIES SUFFERING FROM
THE EFFECTS OF ALCOHOL AND OTHER DRUG ADDICTIONS.

FOR MORE INFORMATION VISIT CROSSROADSANTIGUA.ORG
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