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Sir, Can You Help Me Settle A Bet?
The Boys Say Your Car Has A Cassette
Deck. SaY, 8 -Track. T a

`Time
tor

Word around the neighborhood is that your vehicle is not what it used to be. It's okay,
it happens to all of us sooner or later. The good news is, for a limited time, your11.-
neighbors at First Entertainment Credit Union have auto loan rates as low as 1.49%
APR. Rates this low don't come around every day. And they won't last forever either.
So don't delay - put a new car in your driveway today.

 Apply online 24/7  New, used or refinance
Rates as low as 1.49% APR  100% financing available

Visit www.firstent.org/gnome,
call 888.800.3328 or stop by a
branch to apply.

""= FIRSTENTERTAINMENT
111111 CREDITUNION

An Alternative Way to Bankk

'APR = Annual Percentage Rate. 1.49% APR is the preferred rote for new vehicles up to 48 months at a monthly payment of approximateK $21.48per $1,000 borrowed. Additional rates, starting as low
as 1.95% APR, and terms may apply, call 888.800.3328 for details. Rote of 1.49% APR is also the preferred rote for used (maximum age 6 years old) vehicles up to 48 months at a monthly payment of
approximately $21.48 per $1,000 borrowed. Amount financed may not exceed the MSRP or 110% of the high Kelley Blue Book NADA value for new (100%for used), including fax, license, GAP Insurance and
Mechanical Breakdown Protection. Rates are subject% change without notice. No additional discount may be applied to these rots. All loons subject to credit approval. GhtingFirst Entertainment auto loans may
not be refinanced under the terms of this offer. Offer expires lune 30, 2013, 2013 FM DKr% nment credit Union / Redhsord

Everyone is eligible to join. 888.800.3328  www.firstent.org
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FEATURE

P.22 "I've worked with other
engineers but Phil Ramone
was the No. I engineer. We
communicated like two brothers
through sound. Through him I
learned the technical aspects of
what this was all about."

QUINCY
JONES

FEATURE

P.31 "The more of the
festival ecosystem
an artist can control,
the more potential
revenue streams that
exist for the promoter
and partners."

BERNIE CAHILL

INT

Phil
Ramone at
ASR Studios
In New York
in 1975

FEATURE

P.28 "When you're in a THOMASrock band, you transform
yourself into a god -like
figure. But the really great
artists are more clever than
that. Being cool is boring."

MARS

TOPLINE

P.10 "People are used to listening on their phones
and tablets. Now they want to be able to continue
that experience in their cars."

eakout Kings
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TOURING

`Counting' Coup
Eleventh -hour surge leads to AEG Live
promoting the Rolling Stones in America
By Ray Waddell

The Rolling
Stones tour
will begin in
Mayon the
West Coast.

AEG Live could add as much as $100 million in gross revenue in
2013 after being confirmed as the North America promoter on
the Rolling Stones' 50 and Counting tour in a last-minute deal
reached just four days after the promoter's parent company AEG
was pulled offthe market by owner Philip Anschutz. According

to a source familiar with the deal, the Stones' camp reached out to AEG Live
with financial terms on March18, and Anschutz quickly approved a deal that
day worth nearly $80 million in cash and a letter of credit. In an extremely
rare turn of events for a band known for strategic planning, the Stones had a
new promoter less than two months before the tour would begin. AEG Live's
Concerts West division, steered by co -presidents Paul Gongaware and John
Meglen, will oversee 50 and Counting in North America. ¶ It was always 4

[ THE

Action
RDIO
WELCOMES
VDIO
Rdio has
become
the first

independent music
subscription company to get
into the video business with
a new on -demand movie
and TV streamer called Vdio,
The service is exclusively
available to subscribers of
Rdio's paid unlimited tier at
launch, and leverages the
user's profile information
and social connections
automatically. Unlike Rdio,
Vdio is pay -to -play and
not subscription -based.
The company says this will
allow it to offer new titles
sooner, given the traditional
extended waiting period
movie studios impose on
services like Netflix.

RE DIGI
REBUFFED
ReDigi, a
company
that sought
to allow

customers to resell "used"
copies of digital songs,
is up against the ropes
after a U.S. District Court
judge declared its business
model illegal. Judge
Richard J. Sullivan says the
"first sale doctrine," which
allows for the resale of CDs
and DV Ds, doesn't apply to
digital media. Sullivan has
ordered ReDigi and Capitol
Records, which brought
suit against the startup for
infringing on its copyright,
to submit a plan to settle
the case by April 12.

MOTOWN'S
NEW SOUL
Motown
Records
and Capitol
Christian

Music Group plan to shake
up the gospel world with new
joint venture Motown Gospel,
which replaces Capitol's EMI
Gospel label. That label's
president, Ken Pennell, will
lead the new entity, which
stays under CCMG and CEO
Bill Hearn. Profits will be split
50/50 between Island Def
Jam/Motown and CCMG/
Capitol Music Group. First to
join the Motown Gospel roster
is CeCe Winans, who'll release
a new album in early 2014.

JAY -Z'S BIG
PLAY
Jay -Z has
taken his
love of
sports to

the next level by expanding
his Roc Nation label and
management group to include
a sports agency, Roc Nation
Sports. The new company
made waves by naming New
York Yankee Robinson Cans,
who had previously been
represented by the high-
powered Scott Boras, as its
first client. Roc Nation Sports
is a partnership with Creative
Artists Agency, whose own
sports arm has 800 athletes.
Roc's management division
has steadily built a roster of
music clients in the past five
years, including Rihanna,
Timbaland and Deadmau5.
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TWO LIFETIMES OF SUCCESS CELE3RATED IN

ONE HUGE NIGHT
A LEGENDARY 80TH BIRTHDAY CELEBRATION

Watch it again on April 14, 6 P.M. PDT/ 9 P.M. EDT

*Appearances by:

Amy Poehler Arsenio Hall Barbra Streisand BeBe Winans Bono Carlos Santana Chris Tucker

Chaka Khan Greg Phillinganes Herbie Hancock James Ingram Jazz All -Stars Jennifer Hudson

Jordin Sparks Larry King Nikki Yanofsky Patti Austin Rashida Jones Scarlett Johansson
Siedah Garrett Snoop Dogg aka Snoop Lion Stevie Wonder Terrence Howard Whoopi Goldberg will.i.am

#AXSVegas
Find AXS TV on your TV provider: axs.tv/Power0fLove.

'Luminary attendanc, iect to change.
LasVegas.com/Power0fLove
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Stones continued from p. 6

highly doubtful the Stones would recon-
vene for a mere five dates commemorat-
ing their loth anniversary (two shows
each in London and Newark, N.J., and a
Brooklyn play). If the pay -per -view from
the second Newark show (Dec. 15) did
less -than -spectacular business, as indus-
try chatter indicated, at thevery least the
Stones' onstage vigor and still -powerful
swagger that night served as a compel-
ling infomercial for more shows.

The PPV was a key element of the
Stones' deal with the loth -anniversary
show promoters Paul Dainty and Virgin
Music. In a fierce bidding war with AEG,
Live Nation and former Stones producer
Michael Cohl, Dainty and Virgin won out
with an estimated $25 million bid to pres-
ent the anniversary concerts. That deal
ended withthose five shows, but stillgave
Dainty and Virgin a leg up in negotiating
future dates. For quite a while it seemed
like Dainty and Virgin would promote
the North American tour, as sources
told Billboard in early March that a deal
in principle had been reached.

But, despite financial backing from
several U.S. independent promoters,
Dainty was apparently unable to deliver
a deal palatable to the band. And while
Dainty had an inside track for the pre-
determined 18 shows in North America,
AEG had already struck a deal to promote
the Stones' Hyde Park shows in London
in July, and had been a highly motivated
bidder to work with the Stones dating
back to well before the December dates.
As Dainty's deal faltered in the ides of
March, AEG had distractions of its own:
On March 14, AEG announced it was
coming off the block, CEO Tim Leiweke
would step down, ownerAnschutz would
become more involved, Dan Beckerman
would be CEO and London -based U.K./
European president Jay Marciano would
move to Los Angeles as COO.

Suddenly AEG, the world's second-
largest promoter, was very much back
in the running to work with the Stones.

The December sellouts grossed $38.7
million, according to Billboard Boxscore.
While that would seem like a healthy
profit on a $25 million guarantee, margins
on Stones' shows are especially tight, giv-
en the huge production values and other
show costs. So while AEG won the battle
for the Stones, winning the war comes in
making 5o and Counting profitable-no
walk in the park considering average tick-
et prices this time out will be lower.

The tour will begin in early May on
the West Coast, with announced mar-
kets including Los Angeles, Las Vegas
and Toronto. AEG Live CEO Randy
Phillips doesn't rule out other cities
making the route. "Maybe in one mar-
ket we want to do two shows and not a
third," he says, "and in such case we
might look at another market." 0
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Band From
The Hotel
An expanded alliance between
Starwood Hotels and Live Nation
will have more artists performing
exclusively for VIP guests
By Andrew Hampp

Strong
growth
in digital
and online
services
helped
push up
U.K. royalty
revenue
collected
by PRS
for Music
in 2012
to £641.8
million
18971.8
milliorOma
1.7% rise on
the previous
year's total.

Bands and hotels used to be synony-
mous with trashed rooms and de-
baucherous partying, the kinds of be-
havior that could get an artist banned
from certain establishments. Yet a
partnership between Live Nation and
Starwood Hotels & Resorts Worldwide
has not only been established by creat-
ing artist experiences, but turning its
signature hotels like the W, Westin
and St. Regis into venues themselves.

The partnership is launching a series
of nine acoustic performances by top art-
ists at different Starwood-owned hotels
around the world starting May 28 with
Sara Bareilles at Element Dallas Fort Worth Airport North.

"On Tour With SPG: Hear the Music, See the World" is the latest program of Live Nation
and Starwood's multiyear partnership, built around Starwood Preferred Guest (SPG), a
guest -rewards program and exclusive to rewards members.

The expanded Live Nation/Starwood pact is the latest example of how brands are
deepening their ties to music by emphasizing their membership rewards programs. Fi-
nancial service companies like American Express, Citi and MasterCard have been in the
business of card -member ticket presales for years, and in recent months have narrowed
their focus on creating more intimate, members -only concerts at private venues. Pepsi
also recently rebranded its rewards program to Pepsi Experience Points to create unique
fan experiences, including a cover -song contest with music app SongBooth that will re-
sult in a major -label singles deal later this year.

The SPG event continues June 3 with OneRepublic at the Westin Boston Waterfront.
Other confirmed artists include Russian Red, July zo at Four Points by Sheraton in Bar-
celona; Gavin DeGraw, July 25 at Sheraton New York Times Square; Imagine Dragons,
Aug. 7 at the new Aloft in Cupertino, Calif.; Paloma Faith, Sept. 27 at Hotel Bristol Vien-
na; and Lila Downs, Oct. 25 at Le Meridien Mexico City. Additional events are planned
for W Singapore and the St. Regis Bangkok later this year.

The Live Nation relationship has already hosted exclusive artist events that in 2012
alone featured Jamie Cullum, Ben Folds Five, Natasha Bedingfield, Jason Mraz, Daughtry
and Thievery Corporation's Rob Garza as well as pre -parties for concerts with Lady Gaga
and Rod Stewart/Stevie Nicks. And because its attendance is limited exclusively to SPG
rewards members, who redeem points a la frequent flier miles in order to attend the inti-
mate concerts, it's helped drive major business for Starwood hotels. "It helps curb attrition,
the number of nights guests stay," Starwood VP of SPG marketing Gretchen Kloke says.

The SPG events are more than just a regular booking, however. This year's "Hear the
Music, See the World" program has a particular focus of matching artists with the core
features of Starwood's nine hotel brands. So Bareilles was paired with Element Dallas
Fort Worth, for example, because of Element's focus on green and sustainability initia-
tives, causes important to Bareilles, who has incorporated green elements into her tours
and a 2010 partnership with Whole Foods. OneRepublic, meanwhile, was paired with the
Westin for the chain's emphasis on health and fitness, both lifestyle activities important
to frontman Ryan Tedder. And Imagine Dragons was recruited for the new Aloft in Cu-
pertino for the brand's focus on tech -forward innovation, which may end up including a
closed-circuit viewing party on Apple products. (The hotel is located near Apple headquar-
ters.) "We've been lucky enough to play in cities around the world this last year," Imagine
Dragons singer Dan Reynolds says, "but it's always nice to be back in California." 0

Jamie
Cullum
Performing at
a Starwood/
Live Nation
event in May
2012.

Artists. Bands like
OneRepublic and Imagine
Dragons are getting custom -
created events at premium
hotels tied to their album cycles,
with additional exposure and
content extensions on Live
Nation and Starwood's social
media channels.

Hotels. The hospitality
industry is amping up its
music activity in recent years,
from Hard Rock starting its
own record label in 2012 to
Stay You, a music imprint
from Holiday Inn and McCann
Erickson in 2010. Starwood's
expanded partnership with
Live Nation raises the bar on
defining the average hotel
gig for touring artists and
competitive hotel properties.

Rewards programs. Brands
like Delta and Coca-Cola
are revamping their rewards
programs in recent years to
incorporate marketing partners
and social media. Both have
also teamed with Starwood
Preferred Guestfor points
programs that may eventually
incorporate"Hearthe Music,
See the World" later this year.
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March 1, 2013 - History is made 4e,

in Toronto and attendance records

are shattered at historic Ricoh Coliseum.

WWW.RICOHCOLISEUM.COM

THANK YOU WWE - WE ARE PROUD TO HOST YOU AND CONGRATULATIONS!

"R5RVGA

"We wanted a long-term ticketing partner that has the technology,

scale and experience to reach more fans. Eventbrite is the right

partner - and we're already seeing results."

- Disco Donnie Presents

Learn more: 888-541-9753 or eventbrite.com/musicfestivals

COLISEUM

Eventbrite
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DIGITAL

Moving Music
Acceleration of in -dash
infotainment systems to drive
opportunities for digital music
By Alex Pham

Vevo sales
executive
David Kohl
has left the
music video
Cam puny.

Kohl joined
Vevo in
2009 as
executive VP
of sales and
customer
operations
to get the
fledgling
music brand
off the
ground.

It's safe to say that the vast majority of drivers aren't
streaming Spotify, Pandora or most other digital
music services through their car audio systems. But
that's likely to change as in -dash infotainment sys-
tems become more widely available, making it far
more convenient for drivers to rock as they roll.

ABI Research analyst Dominique Bonte projects
that 62% of the estimated zoo million cars shipped in
2018 worldwide will come with built-in connected info-
tainment systems like Ford Motor's Sync and General
Motors' OnStar. That's up from less than 10% in zozz.

For many of these vehicles, drivers will have the op-
tion of buying a data plan for their cars, as if they were
giant cellphones on wheels. GM, for example, has a deal
with AT&T to provide high-speed 4G LTE cellular ser-
vice to most of its equipped models, starting next year.

All of this means that consumers' ability to stream
music, online news updates, social network feeds,
weather, traffic and even movies and TV shows will
become much easier, likely driving up consumption
of all digital media. As a result, music services are
racing to sign integration deals with auto manufac-
turers to have their products front and center on
the dashboard menu. Spotify has contracts with
Ford and Volvo. Rhapsody this year inked deals
with Ford and BMW. Slacker has signed up Honda,
Tesla, Chrysler, Subaru and Toyota's Scion. Pandora,
which started down the road to car integration years
ago, has deals with zo automotive brands.

As a result, traditional broadcast radio is about to
get a whole lot more competition as drivers and pas-
sengers can access practically the entire Internet for
their news and entertainment. To be sure, terrestrial
radio already has some serious competition in the
form of satellite broadcaster SiriusXM, which had 24
million paying subscribers at the end of zozz. This year,
SiriusXM projects that number will rise to 25.4 million.
Car integration is at the heart of the company's success,
with seven out of so new cars sold in the United States
equipped with factory -installed satellite radio.

Once other music services become just as easy to
access in the car through connected infotainment
systems, the hope is that they, too, will take off. But
this will require time. It takes anywhere from two
to six years before a new design goes from drawing
board to dealer showroom. In addition, drivers are
hanging on to their old (unconnected) cars much
longer, with the average age of vehicles on the road
being more than 10 years old.

"It's a slow -moving industry, especially compared
to cellphones," All's Bonte says. "But it will get there.
Why? Because it's a must -have. No car manufacturer
can afford not to have a connected infotainment solu-
tion. People are used to listening on their phones, lap-
tops and tablets. And now they want to be able to con-
tinue that experience when they go into their cars." 0
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50 million vehicles on the
road today are equipped with
SiriusXM radios.
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The company has 24
million paying subscribers.

Sources: ABI Research, Pandora, SiriusXM, Pew Research

PANDORA
mtrrlIcI

1 million people have accessed
Pandora through an in -dash
connected infotainment system.

The service is available as a
built-in option for 85 different
car models.

Rhapsody, Slacker and Spotify are
just starting to forge agreements with
auto manufacturers in the past year. But it
will be some years before those options
are integrated within vehicles, as
production cycles for cars can be three or
more years. Because many of these
options are not generally available today,
there are no estimates of the number of
users for these services in vehicles. This
will change as the availability of in -dash
infotainment systems proliferates.

INFOGRAPHIC BY DAVID FOSTER



Tom Windish
President,

The Windish Agency

The Windish Agency has seen rapid growth in the
past year, adding a tour marketing department and
performing arts division, relaunching its licensing
company in partnership with Hidden Track Music and
hiring several new agents. It's based in Chicago with
more than 600 clients-including Foster the People,

Gotye, the xx and Alt -J. Later this month Windish will
head to the Coachella festival, where more than zo of
his clients are performing.

41)
I'm visiting our Los Angeles office today. I woke up to
approximately 150 emails from promoters who want to
book my bands or have offers in and emails from others in

the Windish offices.

Meetingsthrough noon with M83 manager Eric Harle,
Smith Westerns manager David McDonough, James
Blake manager Dan Foat and a couple new artists I'm

pursuing for representation.

Lunch at Guisados in Echo Park with Windish agent
12.00 Avery McTaggart and my booking assistant, Sharyn

Goldyn.

411)

Made a call to our DJ agent, Brad Owen, to catch up
on Winter Music Conference, Ultra Music Festival and
the Windish party we threw there. About 1,500 people

attended the party.

Tom Windish
photograp
at the Win
Agency o

Los An

CDWarpaint is planning a fall tour, so I spoke with band
member Theresa Wayman to go over venue preferences.
Afterward, I called New York -based Windish agent Daniel

Traci to go over the routing details. It will be roughly 750 -to
1,500 -capacity venues.

CoCrystal Castles istouring with Depeche Mode this fall.
Sharyn and I analyze the dates to make sure nothing is
announced in markets where Crystal Castles is playing

this summer. We made a list of the dates that could be announced,
and then emailed it to Depeche Mode agent Keith Sarkisian at
William Morris Endeavor.

0 The Windish Agency has an L.A. office in Echo Park, but
we're looking to move downtown. So I called my realtor
about a new building acquisition.

I've been doing CrossFitfor five years and love it. In L.A. I
go to the Rec Center CrossFit.

.My girlfriend cooked medinner at the office. We had
paleo pizza-the crust was made out of cauliflower. I try to
follow this paleo way of eating most of the time.

10.30 I met up with Australian client Flume and his tour manager
vw before his sold -out show atthe Echoplex. -Mitchell Peters
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The Deal
Together In
Concord
WHAT: Wood Creek Capital Management has acquired Concord
Music Group, one of the leading independent labels that owns the
Stax, Fantasy and Rounder catalogs. While terms of the deal weren't
disclosed, sources say Wood Creek paid between $121 million and
$123 million for the label, putting in $6o million -$7o million in equity
and financing the rest through debt. Wood Creek has been a player in
the music business since 2006, when it began acquiring publishing
assets. According to sources, Concord has annual revenue of about
$90 million and produced nearly $14 million in earnings before inter-
est, taxes, depreciation and amortization, while its publishing assets
have produced about $3.7 million in net publisher's share.

WHY: Village Roadshow Entertainment Group sold Concord be-
cause it wants to concentrate on its core business of making films and
needed to restructure its balance sheet. TV producer Norman Lear,
a principal in Village Roadshow, rewarded Concord's management
team and employees by shopping the company only to non -strategic
investors. Concord's management team tells Billboard they believe
now is a good time to invest in the music business and wanted to have
a deep -pocketed backer that would help them achieve their growth vi-
sion, which includes possible acquisitions. If the deal had been done
a few months earlier, Concord could well have been one of the bid-
ders on Parlophone and Sanctuary, two labels sold by Universal Music
Group in order to appease European Union regulators.

WHO: Wood Creek has emerged as one of the largest owners of
music assets, after the three majors and BMG Rights Management.
It's hard to tell whose portfolio is bigger, Wood Creek or Imagem
or companies like Big Machine, Disney, Cash Money, Curb and El
Entertainment. On a revenue basis, Disney, Big Machine and Cash
Money probably are larger, but on an asset valuation basis, one knowl-
edgeable source pegs Wood Creek's music assets of Concord, Bicycle
Music and Varese Sarabande at about $33o million. Yet, because
Wood Creek is a private equity investing firm, it has different invest-
ment pools that own different assets. So it's doubtful that the three
assets could be combined into one entity. On the other hand, there
might be a way to achieve synergies and savings, even though they're
separate companies. For example, Bicycle Music could serve as ad-
ministrator for Concord's publishing assets.

IF: Does Concord have the deep -pocketed backer that will help
management grow the business? Yes, it probably does, but the new
owner will probably take some time to get a feel for what it has ac-
quired. Like most financial firms do when they acquire companies,
Wood Creek is putting one of its people at Concord. Former Rhino
Entertainment head Scott Pascucci, one of the investors in Concord,
will have an office in the label's headquarters. But even with that, the
Concord management team of president/CEO Glen Barros and chief
marketing officer Gene Rumsey, who's also president of Concord's
Prestige Group, will remain in charge. -Ed Christman

Concord believes it's a good time to invest
in the music business and wanted to have
a deep -pocketed backer that would help it
achieve its growth vision.

Simon Fuller, in partnership
with Chris Blackwell, was one
of the bidders in the Concord
auction. Yet, while Fuller's name
is often rumored to be looking
at practically every big music
asset that has come up for sale
in the last two years, he never
seems to come close to
the f inish line.

Up until now, Bicycle Music
has been acquiring publishing
assets a few million dollars
at a time. Now that Wood
Creek has spent big on buying
Concord, will it back Bicycle
in chasing bigger publishing
acquisition deals?

Universal Music Group now
has a two-edged sword in
its hand. On the one hand, if
Concord grows, distributor
UMGD will benefit. On the
other, UMG could now find
itself competing against a
Concord that can afford to
chase deals, whether that be
a heritage -artist signing of a
label acquisition.

1.1111V..... MUSIC 05005
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CONCORD BY THE NUMBERS 085°/ Album -plus -
TEA market
share in 2012 $90m

EXECUTIVE TURNTABLE

TOURING
Creative Artists Agency is expanding its electronic
music presence with the addition of Rebel Agency
music agents Jazz Spinder, Matt Kingsley and In-
bal Lankry. Relocating from Toronto to Los Angeles,
the trio will work alongside CAA electronic dance mu-
sic agents Maria May, Mac Clark, Alex Becket, Hunter
Williams and Roman Trystram. "CAA provides an
extensive support team with experts in all aspects of

the booking process and beyond," says Spinder, who
was CEO of the Rebel Agency. "Their knowledge of
the live touring business will help build the careers
of underground artists who are now emerging onto
the scene." Spinder's team brings to CAA such estab-
lished DJs and EDM producers as Damian Lazarus,
Jamie Jones, Hot Natured, Art Department and Lee
Foss. They join other CAA clients in the genre includ-
ing David Guetta, Paul van Dyk, Steve Angelo, Pretty
Lights, Kraftwerk and Empire of the Sun.

RECORD COMPANIES
Universal Music Group appoints Will Tanous ex-
ecutive VP/head of global communications, effective
April is. He was executive VP of communications and
marketing at Warner Music Group.

Mom  Pop names Robbie Mackey head of mar-
keting and Jazz Atkin digital marketing manager.
Mackey was head of digital marketing, and Atkin was
digital project manager at Ooh Brilliant.

DISTRIBUTION
RED Distribution promotes Liz Snair to VP of label
management. She was senior director.

Universal Music Group Distribution ups Mi-
chael Jakary to senior VP of label and field market-
ing. He was VP.

PUBLISHING
Warner/Chappell Music appoints Jake Ottmann
senior VP of A&R. He was East Coast creative VP at
EMI Publishing.

-Mitchell Peters, exec@billboard.com

Alternative
Distribution
Alliance, the
distribution
arm of
Warner
Music
Group, has
added two
indie labels
to its stable
of clients:
alt -country/
Americana
label New
West
Records and
hard rock
purveyor
Sumerian
Records.

Further Dealings
The antitrust offices in the United States,
Germany, Austria and Ireland have
greenlit Bertelsmann's takeover of
BMG shares previously held by Kohl-
berg Kravis Roberts & Co. "Within
the next four to five years we want to
increase BMG's revenues up to soo
million [$641 million]," says Thomas
Hesse, Bertelsmann member of the
board for the new business. Hesse says
the focus now is on "organic growth"
and on the acquisition of attractive
catalogs in both publishing and master
rights-but only at reasonable prices.
BMG will expand regionally, includ-
ing Latin America and Southeast Asia,
Hesse says. And there are plans to le-
verage intellectual property rights into
the audiovisual area. Hesse also notes
that BMG's revenue and operating profit
are in a similar position as the former
BMG Music Publishing was for its key
rock and pop business in 2006, when it
was sold to Vivendi Spotify has yet
to launch in Asia or Latin America but
is hiring the staff required to operate in
two markets in each region. The compa-

ny has job openings posted on its website
for numerous positions in Hong Kong,
Singapore, Brazil and Mexico. There are
17 such postings for the four countries,
with six in Singapore and nine in Bra-
zil. A Spotify representative declined to
comment. Most of the job postings are
related to expansions that were in the
public eye last year. The company set
up subsidiaries in Hong Kong and Sin-
gapore in 2011. Spotify's pending expan-
sion to Mexico was previously known
through other job postings for positions
in Mexico City... Drake has signed with
ASCAP, VP of rhythm and soul member-
ship Nicole George -Middleton says.

"For me, a big part of making music is
getting the opportunity to work with
people I love, trust and respect," Drake
says. "As an organization run by music
creators, ASCAP represents a whole
community of kindred spirits. joining
ASCAP was just a natural choice for me
because I know my music is in the best
possible hands." Drake is joining a roster
that includes longtime friend/producer
Noah "40" Shebib. He had previously

been with BMI. "We are really excited to
build on our long-standing relationship
with Drake's team," George -Middleton
adds. "Working from the beginning with
his collaborators Noah 'go' Shebib and
Boi-lda, it felt only right to have Drake
join the ASCAP family." . . . Ticketfiy
Canada has now landed two dozen
promoters and venues since January,
when the San Francisco -based ticket-
ing company launched in Canada, and
says others will follow suit when their
existing contracts expire. "We are track-
ing to sell $8 million worth of tickets in
Canada in our first year of operation,"
Ticketfly Canada GM Bruce Morrison
says. In 2012, Ticketfly processed $126
million in gross tickets sales in the Unit-
ed States, up 6z% from 2011, and more
than doubled its client roster, accord-
ing to figures from Ticketfly. Addition-
ally, the company claims venues and
promoters that switched to Ticketfly
in 2011 reported an average ticket sales
increase of 36% last year and saved an
average of so hours per week managing
and promoting events in 2012.

Annual
revenue

Ryan
Seacrest,
Justin
Timberlake
and Neil
Portnow
(from left)
announce
the recipient
of the first
Music
Educator
Award at
this year's
Grammys.

$122m Sale price

GOOD[ Works
Grammy's Teachable

Moments

When Recording Academy president/CEO Neil
Portnow was about 7 years old, he saw an Elvis
Presley performance on "The Ed Sullivan Show"
that changed his life. "It kind of blew my mind,"
Portnow recalls. "The day after, I told my mom
and dad that I wanted to play guitar like that."

Soon after, Portnow started receiving guitar les-
sons from Stan Solow, who introduced him to in-
fluential guitarists like Wes Montgomery, Jimmy
Raney and Andres Segovia. During his address
at the ssth annual Grammy Awards in February,
Portnow noted Solow's influence on his musical
career when announcing the Recording Acad-
emy and Grammy Foundation's first Music Edu-
cator Award, an honor that recognizes the posi-
tive influence of music teachers on their students.

"As I said on the telecast, 'I never became a
guitar god, but he certainly changed my life for-
ever,"' says Portnow, who announced the award
alongside Ryan Seacrest and Justin Timberlake.

Through April is, U.S. music educators from kin-
dergarten through college (in public and private
schools) can be nominated for the Music Educator
Award at grammyintheschools.com. Nominated
teachers will be notified and invited to fill out an ap-
plication. The winner will be flown to Los Angeles
and presented with the award during Grammy Week
2014 and receive a $1o,000 honorarium. Nine other
finalists will be given a $1,00 o honorarium. Matching
amountswillgo to the schoolsofthewinningteachers.

A panel including representatives of the Re-
cording Academy and Grammy Foundation, as
well as music educators, will choose the final-
ists. The honorariums were made possible by a
grant from Converse, the Ford Motor Co. Fund
and General Mills' Box Tops for Education.

"It's a natural fit with our overall focus on keep-
ing music in the schools," says Kristen Madsen,
senior VP of the Grammy Foundation and Musi-
Cares, "because we wholeheartedly endorse the
idea that music education is part of a well-rounded
education in a civilized society." -Mitchell Peters
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Think Tank
GLENN PEOPLES

The Long Game
RIAA's 2012 data promises
strong digital growth, but
overall, a few years of flat
seems to be the new up

ad Neil Sedaka and Howard Greenfield looked at
the RIAA's latest industry numbers, they may have
written the song "Breaking Even Is Hard to Do."

U.S. recorded -music revenue dipped 0.9% in 2°12
after rising a slight 0.3% a year earlier, according to

RIAA year-end data. Total recorded -music revenue was $7.07 bil-
lion in 2012, down from $7.13 billion in eon.

The most compelling storyline from the report was the growth of
"access" models, or those services that allow consumers to access mu-
sic rather than purchase it. After hitting a plateau of around $zoo mil-
lion per year from 2006 through 2010, both streaming and subscrip-
tion services leapt to $359 million in 2011 and $571 million in 2012.
(Part of the increase is due to the inclusion of ad -supported streaming
revenue in 2011, but 2on was also the year Spotify and Muve Music
launched in the United States.) Digital services paid through Sound -

ED CHRISTMAN

The Royalty Error
Thought the CRB
satellite radio royalty rate
deliberations were all done
for another five years? -
Not so fast

just because the Copyright Royalty Board on Feb. 14 is-
sued its final determination for the royalty rates that sat-
ellite radio and subscription services must pay to Sound -
Exchange on behalf of artists and labels, that doesn't
mean it's a done deal.

The CRB set the satellite radio rates at 9% of gross revenue for
2013, rising incrementally each year to 11% in 2017. Within 6o days
that rate determination must be published and after that happens,
either party has another 3o days to file for an appeal with the Cir-
cuit Court of Appeals in Washington, D.C.

But on the way to a date with the Federal Register, the determi-
nation got sidetracked by Register of Copyrights Maria A. Pal-
lante, who filed a notice of review for legal error.

According to the notice, the Register of Copyrights questions
whether the CRB judges' decision to ignore the SoundExchange
argument that the upper boundary zone for the rates should be in
the 2296-32% range of gross revenue, and instead focus on the 13%

upper boundary from the CRB proceedings five years ago, is sup-
ported by the written records used during this latest proceeding.

The decision to use 13% as the upper boundary probably made
SoundExchange CEO Mike Huppe and his team unhappy be-
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Exchange, such as Pandora and satellite broadcaster
SiriusXM, were up 58% to $462 million.

The good news: Years of double-digit losses (rev-
enue was down more than To% each year from 2008
to 2010) are a thing of the past. New business models
contribute hundreds of millions of dollars in additional
revenue each year. As long as the CD doesn't fall off
the proverbial cliff-it's unlikely because the format's
decline has been remarkably linear during the last nine
years-new revenue from digital business models can
cover the physical losses.

The bad news: Given recent trends, breaking even
in 2013 will be hard to do. Let's assume CD and vinyl
revenues repeat their 2012 performances of -18% and
35%, respectively, and digital sales stay on their cur-
rent pace (tracks down 2%, albumsup 10%). That puts
a lot of pressure on access services. SoundExchange
would need to increase by $15o million to $662 mil-
lion, which would be impressive after the $17° mil-
lion gain in 2012. Ad -supported streaming and sub-
scription revenue would need to rise $280 million to
$851 million. That's far greater than last year's $212
million increase. Assuming music synchronization
revenue stays flat and mobile (ringtone) revenue has
another steep drop, these changes would result in no
change in revenue in 2013.

By my estimates the revenue story could get really
interesting in 2014, but it depends on access -model
revenue. Mobile and music DVD revenue will be
nearly gone. CD revenue declines should be modest

Ad -supported streaming and subscription model revenue

ROOM

Source: RIAA

because the size of the entire CD market will be small
($1.3 billion in 2015 if annual losses are 20%). If stream-
ing models see very strong growth-from $1 billion in
2012 to $2.3 billion in 2°15-total revenue will climb
0.8% to $7.1 billion in 2o1.4 and rise 0.8% to nearly $7.2
billion in 2015. Those scenarios could turn out differ-
ently, but they are plausible scenarios.0

TAKEAWAY: Growth is coming back to the U.S. music
industry but digital growth will have to accelerate in
order to make up for the expected decline in physical.

cause it used the same exact process this time that it used to de-
rive that percentage five years ago. Since they used the same anal-
ysis, this time it led to different results. So if the analysis they used
five years ago was good enough for the CRB, why are the results
that it produced this time not to its liking?

Pallante is also questioning whether the rates achieved the four
statutory objectives set forth as part of the CRB mandate: maxi-
mize the availability of creative works to the public, give a fair re
turn to the copyright owner and a fair income to the user, reflect
the roles of the owner and user in the product made available to the

public and minimize any disruptive
impact on the structure of the in-
dustries involved.

If it's determined that the CRB
made an error, does this rise to
constituting a legal error? Sound -
Exchange and satellite broadcaster
SiriusXM had until March 22 to
present their responses.

If the Register of Copyrights de-
cides there was a legal error, it will not
change the rates, but it would have an
impact on future proceedings.

For one, it's still an open question
on whether either side will appeal
the rates. After the CRB issued its
final determination, both sides filed
motions for a rehearing, which the
judges denied. Some are betting that
one or both sides will file an appeal,
and that SoundExchange probably
submitted a brief to the Register of
Copyrights arguing that the CRB ac-
tions do constitute a legal error. That
way, it can wield such a decision by
the Register of Copyrights in the
D.C. Circuit Court of Appeals.

Sources suggest SiriusXM probably made the ar-
gument that the decision on how the upper boundary
was determined should be a part of the appeal and
not be ruled a legal error by the Register of Copy-
rights. This way, if there is an appeal on the rates,
SoundExchange won't have a Register of Copy-
rights -determined legal error to help its case.O

TAKEAWAY: The legal maneuvers of both sides show
how fraught the issue of digital royalty rates remains.

ILLUSTRATION BY ANDY MARTIN
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Spanglish Voice
`The Voice' reaches the
Latin market with not
only a celebrity coach but
also cross -promotion on
Spanish -language networks

Bach ate
crossover act
Prince Royce
has signed
a record ing
deal with
Sony Music
Entertainment
to release
albums in
Spanish
through Sony
Music Latin
and in English
through RCA
Records. His
first Spanish
album is due
this fall, while
an English -
language
debut is
slated for
2014.

NBC premiered its new season of "The Voice" on
March 25 and ended up with the top ratings of its
time slot -4.7 for 18- to 49-year-olds-totaling 13.4
million viewers, according to Nielsen.

One of the two new coaches is Shakira, the first
foreign -born Latina to sit as a judge on a music reality
show on mainstream TV. The distinction is important.
Unlike previous "Voice" coach Christina Aguilera
and Jennifer Lopez on "American Idol," Shakira is
a superstar with an accent who started her career in
the Spanish market and who, on "The
Voice," speaks and sings in Spanish.

But while it's remarkable that we
haven't seen a bona fide Latin music
star on mainstream prime -time TV
since Desi Arnaz, what's really no-
table is how NBC is promoting "The
Voice" to both the Latin and main-
stream markets.

For the past month, Spanish -lan-
guage network Telemundo-the sec-
ond in the country after Univision-
has been running one -minute spots
featuring Shakira speaking in Spanish
and promoting "The Voice." The ads
bow to ownership issues-Telemundo
and bilingual sister station munz are
part of the NBCUniversal group-but
they also stem from a new corporate
mandate, established after Comcast
bought NBCUniversal in 2011, that
recognizes that Latino viewers are flu-
id, traversing many stations and two
languages, and bring valuable ratings.

"NBCUniversal [which also in-
cludes SyFy, Bravo and Oxygen]
reaches across all the divisions, and
reaches basically 97% of Hispanics in
the country, regardless of language,"
Telemundo Media executive VP of
marketing Susan Salana says. "In-
stead of looking at each other as com-
petition, at some point everybody
gives and everybody gets."

In this country, the Latin market-
place has long been synonymous
with Spanish, and conventional wis-
dom dictated that the way to reach
more Spanish speakers was through
Spanish -language media. But reach-
ing the bilingual, bicultural and Eng-
lish -dominant Hispanic is a different
story. According to Nielsen, 11% of
viewers ages 18-49 who watched sea-
son two of "The Voice" were Hispan-

ic, and 16% of viewers of the 2012 Grammy Awards
were Hispanic. That's substantial.

While English -language media has been reticent
to airing anything in Spanish, Spanish -language
radio has for several years dabbled in bilingual
programming and commercials. TV, however, has
been far more segregated. But the NBCUniversal/
Telemundo philosophy, which seeks shows with
crossover appeal, is providing a template for a
change in attitude that could have a hugely positive
impact on Latin music.

The Billboard Latin Music Awards, for example,
have been promoted on NBC and other NBCUni-
versal channels for the past three years, while "The
Voice" has been promoted on Telemundo and munz
since its first season.

If these spots yield results, the question is: Why
isn't the practice more common?

It may be a matter of time. Some companies
are already seeing the light, as evidenced by Taco
Bell's "Viva Young" Super Bowl commercial, fea-
turing fun.'s "We Are Young" with hilarious Span-
ish -language lyrics. 0

TAKEAWAY: The promotion of music will probably
follow TV down the bilingual path.

Shakira on
"The Voice."
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Pandora's
total listener
hours were
flat between
December
and March,
but the past
month saw
listening
numbers
increase by
100 million
hours, for
a total of
1.5 billion,
which is up
from 1.4
billion last
month and
1.1 billion
during the
same period
last year.

SOUNDTRACKS

Cutting
The Fat
The leading film -score
financier for indies is seeking
more stripped -down scores
that could open the door for
more popular music in movies
By Phil Gallo

Were the Cutting Edge Group to
place a "help wanted" ad for film
composers, it might sound like an
unrealistic come-on: "No experi-
ence necessary. Work from home.

Five -figure income. Unlimited potential future earnings."
Cutting Edge built its business financing film

scores-it has more than 70 in its library and regu-
larly points to the success of "Drive" and "The King's
Speech"-and has begun to expand by offering fi-
nancing for original songs, music supervision and a
soundtrack release. Its outreach, through meetings
with composers' agents and musicians' managers,
has largely piqued the interest of songwriters and
producers who have previously not ventured into film.

"Big, sweeping John Williams scores, which work
fine for certain movies, is not really the future of in-
dependent films," Cutting Edge head of music Andy
Ross says. "They have very little money for a com-
poser and [established] composers are in a world of,

`Well, we used to get this much' and aren't interested.
If you go to a [recording] artist and say, 'Would you be
interested in doing this?' the chunk of money they're
going to receive is actually all right. They're like, '50
grand? OK, we're all right with that.' It's not like we're
trying to get rock musicians to take over for compos-
ers, but wherever it's right, we certainly will."

While the amounts that are paid to songwriters for
film scores vary, the approach has worked out recent-
ly with Mike Mogis and Nate Walcott of Bright Eyes
on the film "Stuck in Love" and producer Nick Lau -
nay (Yeah Yeah Yeahs, Midnight Oil) on Catherine
Hardwicke's "Plush." Sun Kil Moon's Mark Kozelek is
in talks to do his first film score.

Cutting Edge has a list of 44 films it's investing in,
and Ross is music -supervising five. Its strategy is to
reach out to artists who have new material coming out
in first-quarter 2014 with the hopes of timing possible

score work and/or synchs with upcoming releases.
Films that have been coming to Cutting Edge

tend to be budgeted in the $15 million ballpark and
the company, generally speaking, offers to double
the music budget. Increasingly, independent films
are trimming the amount allocated for scores, often
dropping them below six figures, which is generally a
threshold for anything that involves orchestration.

Composers' representatives have had their issues
with the Cutting Edge model, arguing that it reduces
composers' fees to the point they cannot make a profit
on any all -in deals whereby the composer delivers
compositions and master recordings. Producers have
been wary about entrusting their projects to first -timers,
which Ross says the company can remedy by bringing in
composers to assist rookies. And a fair number of man-
agers who have been approached with opportunities for
their pop, rock, R&B and hip -hop artists have responded
with price quotes way beyond any film's music budget.

"There is definitely a risk because there is a very
different vibe to writing music to picture," says Cut-
ting Edge chief executive Philip Moross, who notes

1 Jennifer
Connelly
and Greg
Kinnear in
"Stuck in
Love."

Cutting
Edge's Philip
Moross (21
and Andy
Ross (31

the company is eyeing yet another acquisition and
has three or four studio deals on the table. "It's about
the quality of your musicians, delivering what a di-
rector feels he or she needs.

"In these deals, we say, 'We want you to write a
score.' Then it's possible we will ask them to write
a few songs-it evolves into that. Scores with songs
have a far greater chance of being part of a market-
ing pitch," he says, which in turn would earn the
composer additional revenue as a secondary use.

The most profitable example to date is the use of
Cliff Martinez's score for "Drive" in a BlackBerry
commercial. As with most of Cutting Edge's deals,
the publishing is split 50/50.

"We've been so ahead of the curve it's been a bit
difficult [to pitch the concept]," Ross says. "Now
people are just knocking on the door to get involved.
There's such amazing access to film because we're
investing at the script stage and, when necessary,
have scripts altered slightly to fit in music. I'm only
interested in creating something fantastic and ful-
filling the vision of the filmmaker." 0

4 Mike
Mogis,
Conor
Oberst
and Nate
Walcott of
Bright Eyes

Composers. Cutting Edge's
involvement in film scores
is having an effect on the
upfront amount paid for
scores. The positive effect,
from the company's point
of view, is that it proactively
pitches score recordings for
secondary uses that generate
revenue for composers like
Cliff Martinez ("Drive").

Songwriters. Film work offers
upfront money, a longtime lure
for pop musicians. Cutting
Edge's new model expands
beyond scores to include such
songs as "Unfinished Songs,"
which Diane Warren wrote for
the Weinstein Co.'s "Song for
Marion." Celine Dion sings the
number during the end credits.

Soundtrack business. Varese
Sarabande's planned expansion
is both in quantity and type
as the label breaks into song
compilation soundtracks in
addition to scores. With the
same financier behind Concord
Music Group and Varese IV rr 
Sarabande, it could createfilm
opportunities for Concord's
catalog and current acts.

VARESE
SARABANDE
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[QUESTIONS

Answered
Jeff Castelaz

President,
Elektra Records

What did you wake up thinking about this morning? The
journey that I have been on with Fitz Si the Tantrums-all the things
we have to do to get them to where they need to be. We're on the
eve of their second album coming out [May 7] and we have this
incredible single out. They're a band important to me personally,
professionally and, as a fan, musically. Obviously we were able to
bring them to Elektra from Dangerbird [Records, co-founded by
Castelaz], so that's a very important bridge for me. We've come up
together. I have to do right by them.

Describe a lesson learned from a failure. Failure for me is not
how far I fall, but how quickly I can get up and continue running. If
I can flip it on its side, I'd rather say what I learned from a great loss,
which is when my son Pablo died in 2009 after 13 months of battling
cancer. As a human being I had to figure out who I was. I had to fig-
ure out, "Can I advocate for artists?"-which is all I had done in my
life-and what I found was that I wanted to advocate for artists, and
I also wanted to advocate for kids with cancer and their families. My
wife and I founded the Pablove Foundation, which is a formal way
for us to fund pediatric cancer research. Ultimately I found the an-
swer to my music career in my desire to help kids with cancer.

What will define your career in the coming year? The answer
is how well I deliver for my artists-and that's going to be the an-
swer next year and no years from now. How well do I drive my art-
ists through the Warner Music Group system? How well do I utilize
the Atlantic Records Group machine and orchestrate marketing and
promotion efforts? We have to be involved in businesses being built
around music.

Who is your most important mentor, and what did you
learn? I have several, some who are inspiration and others who
have taken me under their wing-John Silva fits both of those cat-
egories. He's extremely supportive, and I look up to John's style
of management, which is he picks up the phone or gets on a plane
and gets things done for his artists. My business mentors, Kenny
McPherson and Greg Sowders, were very supportive when they
signed my first management client, Citizen King, at Warner/
Chappell. I talk to Jac Holzman as often as I can. Craig Kaltman,
Seymour Stein-I love having many, many mentors, and I put a lot
of effort into having mentors.

Name a project you're not affiliated with that has most im-
pressed you in the past year. Mumford & Sons. I saw Island U.K.
license [the band's Sigh No More album] to Dew Process in Australia
and Dew Process figured out how to break the band in Australia by
coming up with their own marketing plan and got the band on the
radio in a big way. They got them into the national consciousness
that informed Island U.K.'s relaunch of the record.

Name a desert island album. The Smiths' The Queen Is Dead.
-Phil Gallo

"We have to be involved
in businesses being built
around music."

Above: "The lion Fratelli 21 do a lot 3"This grip
Smiths are from the of meetings of laminates
my favorite Fratellis and preshow for festivals,
band ever. gave us this parties here conferences
Johnny photo. Joe at home. and shows
Marr's Strummer's The music reminds me
manager, influence business how lucky
Robin Hurley, has touched is personal lam to do
gave me this all of us, and business- what I do.
are photo of is always this room And how

them." evident in personifies many miles
any band I'll that." I travel every
ever meet." year doing

Jeff Castel.
photographed
at his home in
Los Angeles.

1

Age: 40

Favorite breakfast: "One
cup of non-fat vanilla yogurt
and half a cup of gluten -free
granola."

Firstjob: Band manager

Memorable moment: "A few
years ago I went to the Cat
Fiddle [in Los Angeles] and
met with Morrissey for hours.
The next day I got a phone call
from Jesse Tobias, his guitar
player, who says, 'Welt the
great news is Morrissey says
you have the best vocabulary
of any manager he has ever
met. The bad news is he said
you're too young to manage

Adviceto young executives:
"If you're not well -versed in
finance, find a way to learn
about finance. If you're not
well -versed in how records
are distributed, the process
of things should be your
concern. Don't specialize,
because where we're all
headed is a place where we
have to be well -versed in all
facets of the business."

4"On
weekends,
when I'm
not on my
bike, I'm a
homebody-
reading
books,
looking
through
images. lam
constantly
searching for
knowledge."
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BACKBEAT
Art Rocks
Never has the term
"art rock" been more
appropriate than when
artist Nick Cave met up
with Aussie rocker Nick
Cave at the former's art
show at Grand Central.
In other meetings of
the minds, Smokey
Robinson wowed the
"Idol" crew backstage.

1 Double take: Artist Nick Cave (left) greeted
Aussie alt -rocker Nick Cave at the former's art
show at New York's Grand Central Terminal on
March 29.

2 "American Idol" judge Mariah Carey shared
the love with Smokey Robinson backstage at
the Fox show in Hollywood on March 27.

3 Singer _Wanes met with fans as he signed
copies of his book "Chasing the Sun" at Books
and Books in Coral Gables, Fla., on April 1.

4 Industry members gathered at the "Reel to
Reel: Downloaded at the Grammy Museum"
event in Los Angeles on April 1. From left:
Grammy Foundation VP Scott Goldman,
Henry Rollins, director Alex Winter and
Collective Music Group's Jordan Berliant.

5 Prince Royce jugg les his accolades after
winning a songwriter of the year statuette at
the 20th annual BMI Latin Awards in Las Vegas
on March 21. Horacio Palencia (not pictured)
was also named songwriter of the year.

6 Universal Music Publishing Group brought
the noise at the BMI Latin Awards after winning
the publisher of the year honor. From left:
U MPG's Evan Lemberg and Fernando Rojo,
BM l's Del Bryant, UM PG's Zech Horowitz
and John Echevarria, and BMI's Phil Graham,
Delia Orjuela and Joey Mercado.

2

For photos
of the music
business at
work and
play, go to
billboard.
biz.

To submit
photos for
consider-
ation, send
images to
backbeat@
billboard.
cont.



"It's about the next generation. I'm excited
about how things can change." _Kate Nosh

Mentors And
Motivators
"The Voice" returned with Usher
and Shakira joining the gang, Kate
Nash demonstrated what girl power
means in 2013, and the legendary
Chaka Khan toasted her 60th.

1 Actress Jade Pinkett Smith presented a
proud Romeo Santos with the songwriter of
the year award at ASCAP's Latin Music Awards
at the Beverly Hilton Hotel in Los Angeles on
March 20. Rejoins Enrique Iglesias as the only
two artists to have five No.1 hits from a single
album on Billboard's Hot Latin Songs chart.

2 Sony/ATV Discos Music Publishing reigned
in the publisher of the year category for the
11th year in a row at ASCAP's Latin Music
Awards. From left ASCAP's Randy Grimmett
Sony/ATV's Veronica Vaccarezza and Maru
Gomez, ASCAP's Alexandra Lioutikoff,
Sony/ATV's Jorge Mejia, ASCAP's John
LoFrurnento and Sony/ATV's Eddy Perdomo,
Aireen Hevia, Amy Roland, Monica Jordan
and Mariela Lipson.

3 DJ Afrojack raves at the MLB Fan Cave in
New York on April 1.

4 Yoko Ono showed support at the World
Autism Awareness Day celebration at the
Empire State Building in New York on April 2.

5 Miranda Lambert stands by her man,
returning judge Blake Shelton, at the season -
four premiere of NBC's "The Voice" at TCL
Chinese Theatre on March 20 in Hollywood.

6 Bromance? Host Carson Daly welcomes
newbie judge Usher at the "Voice" premiere.

7 Kate Nash rung in her tour wrap and Girl Talk
album party with a screening of documentary
"Girl Rising" to support her charity Because I
Am a Girl on March 29 at the Norwood in New
York. From left: BBDO's Lauren Connolly, Nash
and her manager Gary Marella, Vogues Anne
Vincent and guest Scott Scherick.

8 Forty years in the game: Legendary singer
Chaka Khan beamed as she posed with
Quincy Jones at her star-studded 60th
birthday bash at Yamashiro Restaurant in Los
Angeles on March 21.

9 SESAC execs join together at their eighth
annual Jazz Awards luncheon, honoring jazz
pianist Robert Glasper, at New York's Jazz
Standard. From left: SESAC's Linda Lorene
Critelli and Pat Collins, Glasper and SESAC's
Trevor Gale.

10 Bella Thorne celebrates her new deal with
Hollywood Records. From left: Hollywood's
Robbie Snow, DMG's Ken Bunt, Thorne,
and DMG's Mio Vukovic, Cathleen Taff and
Mike Daly.

7

INSTAGRAM US! #BACKBEAT

Florida Georgia Line members Brian Kelly (left) and Tyler
Hubbard pose with Vevo industry relations manager Jennifer
Tressler following an acoustic performance at Vevo's New York
headquarters on March 25. misstheda @FLGAline says hello to
JenniferTressler @VEVO @billboard #backbeat

To getyour Instagram photos onto Billboard.biz, tag @Billboard
and include #Backbeat in the caption, along with the who,
what, when and where. One submission will be featured in the
magazine every week.
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BACKBEAT PLACES

Rituals
Coachella

The ins and outs of the annual oasis of sound
in the desert town oflndio, Calif

(April 12-14,19-21)

GETTING THERE

From Los Angeles, try the 6o Freeway
through the Inland Empire instead of
the dreaded so. Or Palm Springs Inter-
national Airport is a good way to go.
-Jason Bentley, music director/host,
KCRW Los Angeles

Leave on Thursday night. There's no
substitute to waking up in the desert
Friday morning and beating all the traf-
fic that day. -Alex Black, A&R, Warner
Bros. Records

STAY HERE

Rent a house as close to the festival site
as possible; we reserve ours one year in
advance. Or try hotels in Palm Springs:
The Ace Hotel (above) is hip and
popular, or Saguro is a less expensive
option. -Tom Windish, president, the
Windish Agency

Everyone either stays at La Quinta or
finds a house to rent, or someone else
who's renting a house to stay with.
-Ryan Rabin, Grouplove

Fantasy Springs in Indio has it all:
rooms, a pool, a casino, bowling and
a buffet for under $2o.-Alan Miller,
co-owner/co-founder, Filter Creative
Group

If you're feeling like a high roller, you
can't beat the Parker. -Joe Lester,
Silversun Pickups

DRINK UP
The AEG agents' trailer is the best
place for a tipple. It has AC and a big -
screen TV to watch the main stage.
-Simon White, United Management

Neil's Lounge in Indio has been the
dive bar since I was kid. -Joe Lester

Clockwise
from above
left:The
Ace Hotel,
Kogi taco,
Lacoste's
desert pool
Party, Jason
Bentley and
Alan Miller.

GRUB HUB
The Kogi truck. Pitch your tent right in
front. -Nicholaus Arson, the Hives

The Spicy Pie pizza stand in the VIP
area. Grab a slice on your way to the
Sahara Tent. -Simon White

Make time for brunch at Cheeky's. The
wait is astronomical but the huevos
rancheros cannot be beat. -Jennifer
Knoepfle, senior director of creative,
Sony/ATV Music Publishing

Taqueria Teotihuacan, buried in a strip
mall in La Quinta, is family -owned
and awesome for cheap and delicious
Mexican food. -Joe Lester

SIDESHOW

Joshua Tree National Park is worth an
extra day off to visit. Go to the Integra -
Iron and get a sound bath. -Taylor
Rice, Local Natives

Lacoste always has a great day party
that isn't impossible to get into but
always fun. -Sally Bunnell, senior VP,

Razor & Tie Entertainment/Kidz Bop

I love to steal away and shop for vin-
tage mid-century modern furniture.
Palm Springs has some of the best
finds. -Jennifer Knoepfle

My friend is throwing a mini festival
on April zo called Desert Daze with
Tinariwen and Warpaint headlining.
-Joe Lester

TRAFFIC MAGIC
Buy a VIP parking pass. It's worth its
weight in gold to not have to park in the
regular car park. -Simon White

Ask a local. Since I grew up there, I
know quite a few secret routes. But no,
I'm not telling. -Joe Lester

BIZ HOT SPOT
At the artists' trailer area, right next
to where the bands line up to eat their
complimentary lunch, you'll pretty
much spot all the A&R people chugging
free coconut water. -Danny Gabai,
executive creative director, Vice

The Viceroy has the biggest stars chill-
ing late at night. -Sally Bunnell

AFTER HOURS
The Neon Carnival by Bolthouse
Productions typically runs on Saturday
night of the first weekend. Imagine a
fully equipped carnival for adults with a
massive dancefloor in the center.
-Jason Bentley

There are always crazy house parties in
Palm Springs. Someone's always rent-
ing out the Frank Sinatra house. There
are always free towels at the Jeremy
Scott party. And one time I saw some-
one in a bear suit grab an ice sculpture
and jump in a pool. -Danny Gabai

The Mery Griffin estate is always
amazing. And you can sneak in through
the stables, whether or not they're "at
capacity" at the door. -Sally Bunnell

BEAT THE HEAT

The music tents are the perfect refuge
from the sun during the day. But you
cannot show up without sunscreen.
-Tom Windish

Bring a fan, drink plenty of water and
use a mister. Carry a white long -sleeve,
light -material shirt to cover up from
the sun-it's brutal. -Nicole Blonder,
director of marketing, Mute Records

MUST SEE

I'm excited for Disclosure and Blur.
-Mickey Church, White Arrows

A big part of the experience is jumping
into the musical free -fall and not plan-
ning too much, but I definitely want to
see the Stone Roses, the Selecter and
James Blake. -Jason Bentley

-Colin Stutz

@portugaItheman
@GhostfaceKi lah
lets hang at
Coachella? We'll
cover Kilo if you cover
the verses.

@parlophone
@coachella @
blurofficial
#getustothedesert !!!!

@redbuIlLAX
#DaftPunk at @
Coachella...Do you
believe the hype?

@acehotel
During @coachel la,
@thirdmanrecords is
at #desertgold with
a mobile recording
studio, live band and
surprises. acehotel.
com/desertgold

@grizzlybear
spring US tour starts
this Saturday in
Pittsburgh, ending
at Coachella! Check
here for dates and
tickets! ---- >
grizzly-beacnet/live

@destroyangels
If you're not able
to make it to one
of our shows, you
can tune in to the
YouTube live stream
of our @Coachella
performance on April
12th.
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BACKBEAT PLAY

Gear
Playground Of Sound
Whether making indie Wavves or mega -hits for P!nk and Shakira, John Hill mixes it up at his Los Feliz studio

Name:John Hill

Provenance: Hill was born
into a family of musicians
from Houston. His father
played with '60s garage
rockers the Interns with
famed session player
"Rabbit' Bundrick (the Who,
Bob Marley). His uncle played
with Archie Bell &the Drells
and set up an eight -track
studio where Hill first learned
the ropes.

Big break: Santigold's 2008
self -titled debut. "It opened
up a lot of doors for me. But
when we were in the studio,
we didn't even know if it was
ever going to come out

Current projects: Mayer
Hawthorne, Mikky Ekko,
Phantogram and Baby E.

1 'Ilike 3"This Surf
shitty guitar Box has
sounds," Hill great spring
says, pointing reverb and
out a four- tremolo-
pickup Kent everything to
guitar with a give you that
discomforting surf sound."
custom paint
job. "This 4"My mom
makes the got me
loudest noise this 'stump
ever. fiddle'

for $5 in
2 One of Hill's Tennessee.
most essential Put it next to
pieces of gear the drum set
is the Critter and it sounds
& Guitari crazily
Kaleidoloop
sound
manipulator 5 Effects
(shown in pedals litter
his lap), "It the control
goes on every room floor.
record I work Of late, he's
on. Drums and obsessed
pianos sound with rare
amazing chorus
through it." units like

the Ibanez
Bi-Mode and
UE-300.

So many studios are very sterile," John Hill says during
a tour of his working environment that is anything but.
Vintage instruments, analog outboard gear and the
occasional skateboard clutter his Los Angeles digs: Its
feng shui proves as all over the place as Hill's disparate
resume. The producer/mixer/songwriter often works
with superstars like Shakira and P!nk and has written
songs with Rihanna and Christina Aguilera-yet he's
also produced mavericks like M.IA., Santigold and
Devo. Most recently, he produced the acclaimed new
album Afraid of Heights from indie-rockers Wavves,
and is in the studio with buzz band Skaters, whose
members are currently playing basketball around the
hoop installed in the parking lot. "The haphazardness

is what makes it sound like me," he jokes.
Two years ago, Hill moved from New York-where

his studio often hosted the likes of the Strokes and
Mark Ronson-to Los Angeles. Once situated, he took
over the decidedly funky Sonora Recorders, located in
Los Feliz. "Here, I'm able to do everything you could
do in a major studio, but it feels like a project studio,"
he says. Through the years, Sonora has served as the
studio for a disparate variety of artists, ranging from
Flight of the Conchords to Backstreet Boys. Hill appre-
ciates how that eclectic history adds to the vibe, with its
treasure troves of vintage gear and memorabilia.

"We were going through the storage sheds and I
found this autographed Backstreet Boys poster from
Burger King," Hill says. "I'll find things like an old AKG
BX2o spring reverb tank, or an original Mellotron that
still works." He pauses to pick up a vintage Gibson ES -
330. "This guitar is actually Tim Armstrong's, from
Rancid-I don't even know if he knows that I have it."

To create individual sounds for artists that span so
many genres, Hill fills his workspace with an inspiring
variety of old synths, rickety tube amps and unconven-
tional music -making machines-the weirder, the bet-
ter. "Most studios have the amps that everyone else
has," Hill says. "I like giving an artist something where
they say, 'What the fuck is that?' At the end of the day,
I'm not making my record, but theirs: Hopefully they
have their own sonic stamp that I help them get to,
which is why I like having a lot of gear. It's like, 'Here,
come up with something crazy."'-Matt Diehl

"If I had to do two
rock records in
a row, I'd shoot
myself. If you jump
genres, you don't
fall into patterns."
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Phil Ramone
1934-2013

As a groundbreaking producer and
engineer, his career took in five
decades, 14 Grammy Awards and
albums by John Coltrane, Bob Dylan,
Paul Simon, Billy Joel, Frank Sinatra
and Ray Charles
BY PHIL GALLO

Phil
Ramon
in 1985.

The outpouring of affection that followed news of the death of
producer/engineer Phil Ramone told a unique story about the char-
acter of a leading light in the field of recording. He was beloved by
all who worked with him, whether their connection was in the early
'6os, when he was deep in the world of jazz; in the '7os and '8os,
when he became the "pope of pop'; or in more recent years, when
his work with Ray Charles won six Grammy Awards and he pro-

duced "Glee" star Matthew Morrison.
Much as Ramone affected people's lives from behind the glass in recording stu-

dios and through his forward -thinking approach to technology, his storytelling,
jokes and companionship set him apart from so many others in the field. Ramone
died March 3o in New York at the age of 79.

Legends across the pop music spectrum reacted almost in unison, praising him
as a friend and mentor. Billy Joel, whose breakthrough came when Ramone worked
with him on albums like The Stranger and 52nd Street, noted that "so much of my
music was shaped by him and brought to fruition by him." Paul McCartney, who
recorded the single "Another Day" and the album Ram with Ramone, said in a
statement, "He was a very sweet man who combined this with expert knowledge
of both engineering and production." Barbra Streisand, who began working with
Ramone in 1967, pointed out that "Phil had impeccable musical taste, great ears
and the most gentle way of bringing out the best in all the artists he worked with.
The monumental recordings he produced will endure for all time."

"Whenever I was in the studio recording, if Phil wasn't there by my side, it would
seem like one ingredient was missing," said Quincy Jones, whose relationship with
Ramone dates back 5o years. "We lost one of the true musicians, innovators and
geniuses of the record industry. His immense talents were only surpassed by the
gigantic size of his heart."

A violin prodigy, Ramone's musical instincts earned him a trust among other
recording artists, many of whom praised him for recording innovations and his
patience in the studio, where he had concentrated his efforts beginning in the late

'5os. In 1959, he opened his A&RStudios in New York and, during the next decade,
developed a reputation as one of the city's premiere engineers, working with Jones,
Streisand, Burt Bacharach, Dionne Warwick and such notable jazz musicians as
John Coltrane.

His first Grammy win came in 1964 for engineering the breakthrough bossa
nova album Getz/Gilberto, and by looking at the 14 Grammys he won, the artistic
and stylistic breadth of his work is evident. He received three album of the year tro-
phies, starting with Paul Simon's Still Crazy After All These Years in 1975. Joel's 52nd
Street, with an album cover shot at the entrance to Ramone's studio, won in1979, and
Charles' 2005 disc Genius Loves Company earned him his third and also won for sur-
round sound in the category's first year. He was named producer of the year in 1980.

"One of the most important things for [Ramone] was the belief that if you can
capture emotion and the human experience behind a song, it takes music to a
level of communication," says Concord Records head of A&R John Burk, who co -
produced the Charles album. "He was great at knowing when that was happening."

Ramone spent the '6os engineering jazz albums like Coltrane's Ole Coltrane,
and in the middle of the decade he moved toward the pop realm, working with
Bacharach, Warwick and Frank Sinatra. He earned his first production credit on
Bacharach's 1969 album Make It Easy on Yourself, a follow-up to their association
that began with the Broadway musical "Promises, Promises."

As an engineer and producer in the '7os, he was behind the desk for some of the
most beloved music of the early '7os: the original recordings of Bob Dylan's Blood
on the Tracks songs, Simon's first three solo albums, the Band's Rock of Ages and
Donny Hathaway's Extension of a Man.

"When it comes to making records, substance should outweigh perfection," Ra-
mone wrote in his 2007 book "Making Records." "Great records are all about feel,
and if it comes down to making a choice, I'll go for the take that makes me dance
over a bland one with better sound any day."

Mastering icon Bob Ludwig, who worked at Ramone'sA&RStudios, says, "I learned
so much from him, his t00% striving to get the most musicality out of any situation,
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whatever it took. That was something that just formed my whole way of being."
Though not credited until he produced Hot Streets in 1978, Ramone had a lengthy

association with Chicago as it was becoming one of the biggest bands of its time.
He handled the quadraphonic mixes of the group's early albums and, according to
trumpeter Lee Loughnane and saxophonist Walt Parazaider, adjusted the way the
brass was recorded after the band's first five studio albums by micing each instru-
ment and then adding an ambient microphone to pick up the group sound.

"He worked on positioning us in the studio and had us turn different ways to get
sound to bounce off glass," Parazaider recalls. "It took a lot of time to do this. We
had the ideas, but he polished what we were doing."

Not surprisingly, his signature sound was a natural echo.
"When I first started getting interested in sound and recording in the early '6os,

it was Phil Ramone's recordings that really captured my imagination," producer/
engineer/technology pioneer George Massenburg says. "Phil's work was always
hi-fi, and that's what I chased as a recording engineer, as a design engineer, as a
systems engineer and as a producer. He was the guy."

It was a string of commercially successful albums with Joel, though, that would
put Ramone in the upper pantheon of producers. The Stranger, 52nd Street, Glass
Houses, Songs in the Attic and An Innocent Man are among the highest -charting al-
bums associated with Ramone.

Beyond the charts, however, Ramone's life was filled with cultural milestones.
His recommendations on microphones at the president's podium cleared the way
for Marilyn Monroe to sing "Happy Birthday" to President Kennedy in 1962. He
was the music/soundtrack supervisor on "Flashdance" and brought in a then -
inexperienced Madonna to sing "Crazy for You" for "Vision Quest." He won an
Emmy Award for a Duke Ellington tribute TV special. He produced numerous Mu-
siCares Person of the Year galas during Grammy Week; tributes to such performers
as Bono, Don Henley, Brian Wilson and Aretha Franklin; and was active with the
Songwriters Hall of Fame's annual event.

A founding member of METAlliance (Music & Engineering Technology Alli-
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ance), Ramone was also active in music- and service -related organizations. The
chairman emeritus of the board of trustees of the Recording Academy, he was co-
chairman of the Producers & Engineers Wing, a former trustee of the MusiCares
Foundation and a board member of the National Mentoring Partnership and Berk -
lee College of Music. He was also a trustee of the National Academy of Popular
Music and the National Recording Preservation Board of the Library of Congress.

Elliot Scheiner, also a METAlliance member, got his first industry job as an as-
sistant at Ramone's A&R Studios. "Aside from being a great engineer and a great
producer, he was always looking into the future: 'What could be the next thing that
nobody's looked at?'" Scheiner says. "He was a visionary in that regard. He loved to
be working constantly, whether it was in the studio or not."

Later in life he became known as a master of duets, first for pioneering the
use of a fiber optics system to record from different studios, a technique used for
Sinatra's last two albums. Besides Charles' final album, which included duets
with Elton John and Norah Jones, he also oversaw Tony Bennett's recent duets
projects: Duets: An American Classic, Duets II and Viva Duets.

Recent projects included Simon's So Beautiful or So What, Joss Stone's Colour
Me Free! and Matthew Morrison's Where It All Began, which Interscope will re-
lease on June 4.

"I was so fascinated by this man and his stories," says Morrison, a star on Fox's
"Glee," "that I kept asking questions-the work almost didn't happen. He was al-
ways fine-tuning things. I knew he would create good music, but I didn't realize
how collaborative it would be. He would listen to what I was saying and then put
his genius on it.

"After I had finished the recording process, I had a concert in Hartford [Conn., in
November]. He took the train to come see me perform, and that meant so much to
me. He was a true friend."

Ramone is survived by his wife, Karen, and sons Matt, BJ and Simon.0

Additional reporting by Gail Mitchell and Paul Verna.

MATTHEW
MC?g;SO('

A sampling
of some of
the albums
that Phil
Ramone
worked on as
a producer.
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PARAMORE

After a bitter breakup with two long-term members,
the remaining trio blazes back with newfound purpose

BY EMILY ZEMLER

he three members of Paramore-singer Hayley Williams, guitarist Tay-
lor York and bassist Jeremy Davis-are gathered around a long table
in a conference room on the fifth floor of Los Angeles' Orlando Hotel.
The small, windowless space is in exact contrast to the band's raucous
late -night performance at South by Southwest (SXSW) a few days be-
fore, where the trio debuted "Still in You," the buoyant second single

off its new self -titled album, out April 9 on Fueled by Ramen/Atlantic. Still, de-
spite the fact that the band members are anxious to get out of small, windowless
rooms, they're doing everything they can to entertain themselves-something the
Franklin, Term., group has learned to do since the release of its last disc, 2009's
Brand New Eyes.

Davis has scrawled "This is a meeting so be quiet" across a giant pad of white pa-
per on the wall-a sentiment that seems ironic as the boisterous artists have honest,
in-depth answers to every question. Williams, her brilliantly orange hair mostly hid-
den beneath a knit cap, later adds a nearly perfect rendition of the titular character
from Nickelodeon's "Hey Arnold!" "Next time we can have our interview in a base-
ment," she jokes, adding that this is the first time in Paramore's nearly lo -year career
that the band hasn't been on tour before the release of a new album.

This is the first time for a lot of things, namely because since the release of Brand
New Eyes, which bowed at No. 2 on the Billboard zoo, Paramore has gone from a
quintet to a trio in dramatic fashion. In December zolo, Paramore posted a lengthy
news update on its website explaining that guitarist Josh Farro and drummer Zac
Farro had exited the group. "For the last year it hasn't seemed as if they wanted to
be around anymore," the band wrote. "We want Josh and Zac to do something that
makes them happy and if that isn't here with us, then we support them finding hap-
piness elsewhere."

The story didn't end there. The Farro brothers fired back, offering an "exit state-
ment" brimming with accusations-some true and some not-and igniting a vicious
back -and -forth that left fans anxious about the band's next move. Many of the shots
were directed at Williams, who eventually confirmed to MTV in a televised special
that she is the singular member of the band signed to Fueled by Ramen. At the time,
it was hard to say whether this tumultuous turn would destroy Paramore or bolster it.
But after the dust settled and the accusations ceased to interest fans, Williams, York
and Davis began penning the 17 tracks that appear on Paramore, forced to revise the
songwriting process the band previously employed.

"Logistically we couldn't do things the way we'd always done them," York says.
"We didn't intend to but we had kind of developed a formula. We realized it in
hindsight. That made us rethink how we did things. Whenever we would try to
adhere to our formula, our old routines just didn't work ... So it was good timing
for it, because even had that void been filled I don't think we could have done the
same thing. That's not where our heads and our hearts are at."

The idea on Paramore was to venture into new territory, perhaps with less focus
on the pop -punk scene that had birthed the group. Hence, the album includes funk -
tinged numbers ("Ain't It Fun") and more raucous punk tunes ("Affide Biters").

"From day one we kept saying, If there's ever a time to risk, it's now," Williams
says, unintentionally invoking the title of the album's flagship single, "Now." "At the
least, we have an excuse-maybe people will understand. We needed to do it. We've
been playing music together for a really long time now-we're going on m years-
and if we don't try something new after this long, then what are we even doing? Do
we really love music all that much or are we just playing it safe?"

Even before the drama with the Farro brothers, Paramore wasn't an easy band to
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be part of. The members went to group therapy while
making Brand New Eyes, something they've been frank
about in the past. Williams now sheepishly admits that
the band had only three songs written when it went
into the studio with producer Rob Cavallo to make that
disc. ("Literally the last album we made I got in my car
and was driving to the studio saying, 'God, please drop
this album in our laps,'" she recalls.) But that doesn't
mean that Paramore, titled to blatantly suggest a new
self -definition, is about all that drama.

"If I could clarify anything or say something before
the minor mill gets started," says Williams, her small
frame draped across two office chairs, "this is not an
album about the breaking up of Paramore, and it's not
about two members leaving or us hating those two peo-
ple or anything like that. It's just not. We already wrote
that record-Brand New Eyes was a very angry and sort
of bitter album. Bittersweet, but bitter nevertheless."

Instead, Paramore is an intensely varied album with
17 tracks, some of which, like first single "Now," still
retain the band's signature swelling pop -rock sound.

Team Paramore

ALBUM: Paramore

RELEASE DATE: April 9

LABEL: Fueled by Ramen/Atlantic

MANAGEMENT: Mark Mercado, Fly South Music

Group

A&R: Steve Robertson

PRODUCER: Justin Meldal-Johnsen

PUBLISHING: WB Music/But Father, I Just Want to

Sing/Hunterboro Music (ASCAP), FBR Music

TOURING: April 25 -May 21 (United States)

UPCOMING TV: Vli l's "Big Morning Buzz Live"

(April 9), "Jimmy Kimmel Live!" (April 11), "Conan"

(April 30)

PUBLICITY: Christina Kotsamanidis

ATTORNEY: Danny Hayes

SITES: Paramore.net, Facebook.com/paramore

TWEETS: pa paramore

The choice of producer aided this step outside the box
for the band, which worked with Cavallo on its last disc
as well as zoo's "Monster," a single penned for the

"Transformers: Dark Side of the Moon" soundtrack.
After a slew of producer meetings in early 2012, Para -
more settled on Justin Meldal-Johnsen, known for his
work with acts like Beck, Tori Amos and the Mars Volta,
and spent five months with him in a Los Angeles stu-
dio between June and October. Meldal-Johnsen, who
enlisted Nine Inch Nails drummer Ilan Rubin for the
album, focused on one track at a time rather than the
band's usual simultaneous batches of songs.

"I discovered early into the process that there were
aspects of their standard and assumed roles in the cre-
ative process that each of them wanted to stretch and
let breathe a bit," Meldal-Johnsen says. "As if the divi-
sion of labor they were all used to was just simply a set
of arbitrary barriers which they wanted and needed to



feel a larger sense of freedom about."
This freedom created an eclectic album. Fueled by Ramen initially

encouraged the band to trim tracks from the album, but in the end
everyone agreed that the record needed all 17. The diversity made se-
lecting a debut single difficult, but after debate, "Now" was unveiled
Jan. 22, not only because the group felt it was an apt bridge between
albums and but also because the label wanted to initiate Paramore at
alternative radio.

"We wanted to go back to the base of modem rock," Fueled by Ra-
men GM Mike Easterlin says. "We felt like the song was a great en-
try point for it. Even though we've had a lot of success at pop, going
back to that core modern rock fan is really important. Not only for
this band continuing to have success at that format but from a touring
standpoint, because it's proven to be key to the touring."

"Still Into You," the album's second-and far more pop-single, de-
buted during the band's SXSW performance. A lyric video went up
by z a.m. after the Warner Sound live stream concluded, garnering
more than 1.7 million views in its first two weeks. Easterlin estimates

PHOTOGRAPH BY AUSTIN HARGRAVE
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that "Still Into You," which will have a music video to
support it sometime in mid -April, will go to alternative
and top 4o stations following the album's release, bol-
stered by the band's U.S. spring headlining run, which
begins April 25 in Houston. Paramore will then visit
Europe, South America and South Africa this summer,
and plans call for another U.S. run in the fall and a visit
to Australia early next year. And for a change, the band
members are happy to hit the road this time out.

"There were some moments where internally it was
really difficult," Paramore manager Mark Mercado
said at SXSW, referring to the tour and promotional du-
ties for the previous album. "It's good to be past it all.
You can see it. Look at the photos. Look at the stories.
They're just happy. It gives us the chance to make sure
that there's a lot of great things going on, so it's easy to
make sure you're managing those things as opposed to
managing the internal issues that are popping up."

Back in the conference room, Davis, who has twice
referred to the band as the "new Paramore," has col-
lected the hotel -branded pens at the table and built
them into a sculpture. Williams has interrupted the
interview to make York taste her iced coffee from Mag-
nolia Bakery across the street (he isn't a fan). Fun, as it
turns out, can be a real game -changer, especially when
trapped in a constricting space talking about an album
they've barely had a chance to play live.

"After being in this band for as long as we have
been and making the three records prior to this one
and going through times where it just wasn't fun to
be in Paramore-it was cool and we got to do some
great things but it wasn't fun-we owed it to our-
selves to make a record that we could have fun writ-
ing and recording and playing live," Williams says.

"This is the most fun that I've had being the singer of
Paramore since I was 14 years old." 0
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Taking
Share
As the industry consolidates, questions
about the wisdom of market -share
rivalry crop up. Looking under the hood
of zoi3's first-quarter sales

By Ed Christman

While it's never wise to read too much into first-
quarter sales data, many executives will not
feel great about the fact that album sales are
down 5%, compared with a dip of 4.4% for the
same period a year ago, according to Nielsen
SoundScan. That said, in recent years, a bad
first couple of quarters hasn't necessarily al-

ways played out as being a down year.
All this after 12-18 months of consolidation, led by Universal Music

Group's takeover of EMI. And there's more to come after Warner Music
Group's acquisition of Parlophone from UMG doses in the current quarter.

Many long-term music business watchers have taken consolidation
as a move to build market share in a shrinking market. But there's
another school of thought that questions whether this focus on retail
and distribution still makes sense in an industry whose revenue
streams are rapidly diversifying to areas like streaming, synch
licensing and live entertainment.

Chairman/CEO Lucian Grainge's UMG raked in a 37% market share -
albums plus track equivalent albums (TEA), where 10 tracks equal an
album -now that it has absorbed EMI, versus the 30.1% it had last year
before it acquired EMI, which had 9.4% at the time.

Sony Music, run by chairman/CEO Doug Morris, continues to grow its
market share, even though it was the sole major shut out of EMI's recorded -
music acquisitions. The company increased its albums -plus -TEA market
share to 29.9% from 29.1% in first-quarter 2012. Warner Music Group,
meanwhile, finished the first quarter with 20.5% market share, up from the
18% it posted at the end of first-quarter 2012. So far, these numbers don't
reflect the Parlophone acquisition, which has yet to close.

While market share is still an important consideration in the life of
major labels, executives say that financial considerations can trump it
occasionally, something that rarely occurred a few years ago.

"Market share still means something," a major -label sales executive
says. "There is still the chart game and the perception game and how
artists and their managers view it. If you are the biggest label in rock, or
rap, or EDM, it's beneficial to you in signing acts. They look and see that
this label knows what they are doing, and they can see the acts that have
broken. Market share is still important as long as the cost isn't too high."

One industry observer asks, "If market share wasn't important, do
you think Universal and Warner would have paid what they did for EMI
and Parlophone?"

Another label exec says the majors still eye each other each week to
see whose market share went up or down. "It not only happens between
competitors butbetween labels within the same company," he adds. "When
there is a big act with a deal that is so costly you know it won't be profitable,
there is always competition for them anyway for the market share."

Another executive says that's why so many labels are also offering label
services to the indies. "Since indie labels don't care about market share
as much as major labels, the majors offer to do radio promotion or digital
marketing for a price, and also demand the market share too."

Beyond market share, the chase for high debut -week sales also contin-
ues, often to the determinant of profit. "For better or worse, first -week
sales have become an important barometer, which we have to live with,"
a label executive says. A retailer says that whenever two new titles are vy-
ing for No. a in their debut week, the competing labels start offering all
kinds of discounts and incentives to retail in exchange for promotional
opportunities. "They want the No.1 album; it's a market -share game," the
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retailer says. "It's more about pride, but maybe it helps them in signing acts."
Market share is certainly important to the indie sector, and Billboard biannually

calculates -at midyear and year's end-indie market share by label ownership instead
of distribution ownership. When market share is calculated by ownership, indie market
share usually comes in above 30%. But in the first quarter, the indie sector collectively
posted 12.4% in albums -plus -TEA market share, but that excludes all sales from indie
labels distributed by the majors and the major -owned indie distributors.

DOWN, UP, DOWN
For the first quarter, industry executives attribute the overall downturn to fewer first-
quarter hits than last year. That may be true, as this year only 15 songs have so far
reached the 1 million -unit milestone, while last year 21 songs accomplished the feat.
But 2013's best-selling song download, Macklemore & Ryan Lewis' "Thrift Shop,"
has scanned almost 4.2 million units, while last year's best seller, fun.'s "We Are
Young" (featuring Janelle Monde), scanned 2.8 million.

Also, while Sony Music and WMG are enjoying an increase in track sales, UMG
and EMI combined this year have scanned 14 million units fewer than the two did
separately last year.

Still, a few voices suggest the track downturn could be due to the impact of
streaming on song downloads, even if industry executives are resolute in their belief
that streaming hasn't affected album sales.

While the numbers in this story represent sales, the RIAA has just reported that when
streaming is adding to the mix, digital surpassed physical music revenue in the United
States for the first time in 2012. So far this year, Nielsen BDS reports that the top three
streamed songs during the quarter were Baauer's "Harlem Shake," with 355.8 million
streams; "Thrift Shop," at 106.5 million; and PSY's "Gangnam Style," with 52.9 million.

Against that, album sales totaled 74 million during the first quarter, down from
77.8 million. Within that, CD sales were down 15.4% to 4o million from 4.7.4 million
in first-quarter 2012, while digital album sales increased 10.4% to 32.4 million, up
from 29.4 million.

With nearly 1.3 million scans, Justin Timberlake's The 20/20 Experience is thus
far the top -selling album this year, as well as the top -selling digital album with
558,000 downloads.

Within album sales, catalog has been gaining on current sales, thanks to the $5
CDs sold at Walmart. But while catalog overtook current in last year's first quarter,
this time around it finished a hair down, comprising 49.9% of sales on scans of 36.9
million units, versus current at 504% with 37.1 million scans.

"Market share still means something
There's the chart game and the
perception game and how artists
and their managers view it."

Current track scans increased 2.7% to 163 million, down from 158.8 million
units. Overall, digital track scans dropped to 356.5 million in the first quarter
from 361.1 million.

Overall, albums plus TEA dropped 3.8% to 109.7 million units, down from 114
million in first-quarter 2012.

Rock was the sole large genre category to enjoy an increase in sales, growing 2.6%
to 26.1 million units while R&B/hip-hop declined 8% to 12.5 million. The genres with
double-digit percentage declines were Latin, down 11.4% to 2.3 million units from
2.6 million, and electronica, which dropped 294% to 2 million units from 2.8 million.

Chains suffered a 19.7% decline in the first quarter with album sales falling to 9.9
million units, while scans at mass merchants dropped 17.7% to 18.7 million and inde-
pendent stores had an album sales fall of 13.1% to 4.6 million. Consumers are clearly
migrating to the Web, as digital album sales jumped 10.4% to 32.5 million units and
online CD sales and live venue sales increased 4.5% to 7.4 million.0

TOP 10
RECORDS
FI RST-
QUARTER
SALES
Digital Vs.
Physica Sales

JUSTIN TIMBERLAKE
The 20/20 Experience

1,287,000

MUMFORD &SONS
Babel

693,000

The cast
of the film
"Pitch
Perfect" will
open the
MN Movie
Awards on
April 14 in
their first live
performance.
They will
perform a
mash up
of songs
conceived by
film director
Jason Moore.

BRUNO MARS
Unorthodox Jukebox

661,000
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PINK
The Truth About Love
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n April 13, when Phoenix takes the stage to
headline the first Saturday of Coachella, it will
be the linchpin moment in the rollout of its new
album, Bankrupt!, a process that will have already
encompassed a "Saturday Night Live" appearance
and a truncated North American tour. Not bad
for a quartet of mild-mannered French hipsters
whose charged collision of dance energy, bright
melodicism and indie-rock guitar sold 710,000
of their last album, Wolfgang Amadeus Phoenix
(according to Nielsen SoundScan), turning them
into one of the biggest and freshest sounds on
alternative radio.

But as big as that night in the California desert
will be, it won't quite be Phoenix's crowning glory. That came almost two -and -a -half years ago,
in October low, when the band capped its inaugural headlining performance at New York's
Madison Square Garden with a surprise appearance by Daft Punk. A brief medley of DP's "Harder,
Better, Faster, Stronger" and "Around the World" morphed into an electronically charged version
of Phoenix's "1901," and the cameo ended with the French compatriots bowing arm -in -arm at
the top of the stage as fans howled for more.

The collaboration was a surreal, wholly unexpected moment that came together rather
easily: The members of Phoenix had known Daft Punk's Thomas Bangalter and Guy -Manuel de
Homem-Christo since their formative years in France, and had watched the reclusive electronic
duo become international stars in the early 2000s while they, in turn, made their hay at sweaty
club shows. After running into the pair in Los Angeles in September 2010, the two groups decided
to hole up in a decrepit New York studio that fall and cobble together a one-off live experience.

"We thought, 'How does this work-humans and robots together? Do we dress up as robots?"'
frontman Thomas Mars quips.

Talking with the band members about their music, and about the way Wolfgang Amadeus
Phoenix turned them into alt -rock stars capable of bringing Daft Punk onstage at MSG, one
encounters a sly diffidence. They know their last album was a breakthrough, but can't explain
why. "Our strategy was to always try and keep the same direction throughout all those years,
and at some point, the wheel of fortune stopped at this position," guitarist/keyboardist Laurent
Brancowitz says. "It's like playing the same number at the lottery again."

But Phoenix has indeed become a wholly unassuming icon within (and spilling out of) the
indie-rock realm. There's a song on Bankrupt!, its fifth studio album due April 23, titled "Trying
to Be Cool"-as if the disarmingly calm personalities, polished pop songs, anti -social -media
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mysteriousness, washed-out press photos, seductive French accents and celebrity
connections (Mars' wife is "Lost in Translation" director Sofia Coppola) have yet
to turn "trying to be" into "being." As guitar lines swirl into the ether beneath his
voice, Mars sings with a pleading earnestness, "Tell me you want me/Tell me that
you want it all."

Wolfgang Amadeus Phoenix took Phoenix from relative unknown (the group's
previous album, 2006's Its Never Been Like That, has sold only 92,000 copies in the
United States) to household-or at least dorm room-name. But when asked about

"Trying to Be Cool," and if he and his bandmates feel "cooler" than they did before
Wolfgang Amadeus Phoenix raised their profile, Mars bristles. "The song is about
the total opposite. It's about failing," he says. "When you're in a rock band, you
transform yourself into a hero, a kind of god -like figure. But the really great artists
are more clever than that ... Being cool is boring."

That this topic is being discussed in an art gallery on Manhattan's West Side is slightly ironic.
It's very cool here-literally freezing. It's a February afternoon and the heat is turned off inside
the David Zwirner art gallery. Mars, Brancowitz, Deck d'Arcy and Christian Mazzalai all have
their parkas zipped up as they carefully pore over a series of light sculptures by New York
minimalist Dan Flavin. Starting in the 196os, Flavin used ordinary neon light fixtures to create

sculptural pieces, and at the Zwirner gallery fluorescent squares shimmer off the
gallery's empty white walls behind them. The foursome float from room to room,
occasionally muttering passing thoughts to each other in French to break up the
long, pensive silences.

One reason Phoenix is here at the Flavin exhibit is to gather ideas for its latest
live show. The Bankrupt! tour will continue well into 2014, and the group now has
the clout to ratchet up its new visual display. Mars keeps tailing off to a room that
features a trio of untitled, 8 -foot -tall glowing sculptures-nearly identical, except
that their colors are listed as "cool white," "soft white" and "warm white," creating
a subtly gorgeous contrast between each hollow polygon. With his eyes scanning

The members the squares, Mars remarks that these three Flavin works-all made from simple
of Phoenix:

fluorescent lamps and created between 1966 and 1971 -cannot shine forever.Thomas
Mars, Deck Eventually the bulbs will burn out, and that's it. "These pieces have a very short
d'Arcy, lifetime," Mars says, "which makes them even more precious."
Christian
Mazzalai
and Laurent INDEPENDENT THINKING
Brancowitz Stepping into the Upper East Side offices of Glassnote Records, the first thing
(from top

one sees is a trio of album awards. In the center is a plaque marking Mumfordleft opposite
page), & Sons' 20120 debut, Sigh No More, reaching double -platinum status (it's now

at 2.9 million); on the left is a gold record for emo-pop auteur
Secondhand Serenade's 2008 single "Fall for You"; and on the
right is a plaque honoring Wolfgang Amadeus Phoenix going gold in
October 2010, 17 months after its release.

Glassnote scooped up Phoenix in March 2009 after the band
had released its first three albums on Astralwerks. The aggressive
promotional campaign for Wolfgang included a heavier focus
on exposure in North America, with the group making its "SNL"
and Bonnaroo debuts. Lead single "1901" was featured in a 2009
Cadillac TV spot-the act's first major commercial look-and was
tirelessly pushed to alternative, college and triple A radio. Slowly
but surely, the song became inescapable, and reached the peak of
Billboard's Alternative chart in its 31st week, the second -longest
climb to No.0 in the tally's history.

Glassnote is an independent label that thrives on patience.
Mumford & Sons watched its debut start at No. 127 on the Billboard
200 before growing to monster sales, and WolfgangAmadeus Phoenix
racked up its nearly three-quarters of a million units sold without
creeping above a No.37 peak on the tally.

Bankrupt! is an album that may require even more equanimity.
While songs like "Oblique City" and "S.O.S. in Bel Air" contain
artful hooks, they're not as radio -ready as the Wolfgang standouts.
And the first single, "Entertainment," is a manic synthesizer
showcase that ends with Mars' wistful declaration, "I'd rather be alone."

"If [Wolfgang Amadeus Phoenix] was [Radiohead's] The Bends, this is OK
Computer," co -manager Simon White says. "I don't know if it's as immediate in
quite the same way on a singles level, but to me, it's hands down the best thing
they've ever done."

The accomplishments have been slowly piling up for Glassnote, with none
more conspicuous than Mumford & Sons' recent leap to superstardom. Three
years after Phoenix's Wolfgang Amadeus Phoenix won the Grammy Award for
best alternative music album, Mumford & Sons' sophomore set Babel earned the
album of the year award in February, catapulting the set back to No. 1 on the
Billboard zoo. Two months after Phoenix headlines Coachella, Mumford will
top one night of the Bonnaroo festival, and then both bands will earn top billing
at Lollapalooza in August. Meanwhile, the label's rising acts-Scottish electro-
pop trio Chvrches, EDM newcomer Robert DeLong, Irish folkies Little Green
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Cars-have new projects to promote and live shows to play. Last
year, Glassnote had a U.S. market share of 0.6%; so far this year,
the number has grown to 1.1%.

Needless to say, label owner Daniel Glass is staggeringly busy,
and often outside of his native New York. His main focus has turned
to the release of Phoenix's Bankrupt!, and fortunately, the much-
discussed expiration of Glassnote's distribution deal with RED
is no longer a distraction. On Feb. 23, the label announced that it
had extended its deal with the Sony Music Entertainment -owned
distributor, meaning that the most influential indie label in popular
music was sticking with its winning formula ahead of its biggest
2013 release.

"We're very excited, but I'm glad this is behind us now," Glass says about the deal,
which squashed rumors that an agreement with a major label was imminent. "Did
[the extension] have something to do with Phoenix? In RED's mind and Universal's
mind and Warner's mind, it had a lot to do with Phoenix-nothing to do with it in
my mind. We've made a good team, and we have the right team."

Glass is known for his hands-off approach to his artists' creative processes,
but Phoenix probably wouldn't have taken any album notes anyway. After the
Wolfgang tour wrapped at the end of 2010, the quartet holed up in the studio
for exactly two years beginning in January 2011, first in New York and then
in Paris. Aside from longtime co -producer Philippe Zdar, who was brought
in intermittently to provide feedback from a distance, no one-not the band
members' wives and girlfriends, and certainly no one resembling an A&R rep-
heard the album until it was finished. Glass recalls hearing "an 18 -second snippet
once" on a trip to Paris, and questioned whether the sampling was actually from
the album or a practical joke.

"They are very intelligent people," Mars says of the Glassnote team. "Stupid
people don't let you do what you know how to do, and that happened a lot of times
in the past."

Phoenix has enjoyed prime slots at U.S. festivals before, including a second -
stage headlining gig at Lollapalooza in lobo. But when conversations about
headlining Coachella 2013 started while the band was still in the studio at the
beginning of 2012, Glass says that the opportunity "put the anchor down" on
the album, and gave the band a starting point for a possible release timetable.
Marlene Tsuchii, who's been booking shows for Phoenix since 1999 and has
known Coachella co-founders Paul Tollett and Rick Van Santen for years,
calls the headlining gig a major statement for the annual festival. "It's a huge
endorsement of indie bands and where they're going," Tsuchii says, adding

Chvrches' Rapid Rise
Glassnote's
latest break-
through band
creates instant
buzz

If Glassnote bands, includ-
ing flagship acts Phoenix
and Mumford & Sons, are
notorious for their slow evo-
lutions, the label's current
outlier is Scottish synth -pop
trio Chvrches, which began
producing fizzy hooks in

September 2011 and signed to the label in March. After releas-
ing debut single "Lies" last May, the group opened for Passion
Pit in the United Kingdom, landed on the BBC's "Sound of 2013"
list and played two sold -out headlining shows to ravenous
crowds at the Mercury Lounge in its inaugural trip to New York
in March. Chvrches' debut three -song single, "Recover," starts
at No. 1 on Billboard's Hot Singles Sales chart after receiving
positive press from outlets like Pitchfork and NME.

"We're absolutely aware that things are moving at an acceler-
ated pace," Glassnote head of promotion Nick Petropoulos says.
"But the approach has always been the same for every artist:
Make sure people hear the music, and make sure people see
them live." To do so, Glassnote has pushed "Recover" to col-
lege, specialty and noncommercial radio, while booking a brief
North American tour that wrapped in late March and included
five performances at South by Southwest. Beginning April 19,
Chvrches have four months' worth of shows booked, including
runs in Europe and North America as well as sets at festivals like
Sasquatch, Firefly and Tin the Park.

Chvrches are now in Glasgow finishing their debut LP, which
Petropoulos expects to come out this fall, and realizes that it's
provoked a rapid response peculiar for a Glassnote band-or any
band, for that matter.

"We're in this position where we're trying not to fuck it up, to
be honest," singer Lauren Mayberry told Billboard in March.
"We're so lucky that so many people have responded so well,
and we're just very aware that we have to make a good album
that people are waiting on and will actually like." -JL

Team Phoenix

ALBUM TITLE: Bankrupt!

LABEL: toyaute/Glassnote

RELEASE DATE: April 23

MANAGEMENT: Simon White and Chris Gentry,

Coalition Management

PRODUCERS: Phoenix, Philippe Zdar

PUBLISHING: Ghettoblaster Publishing (ASCAP)

TOURING: March 28 -May 13 (North America),
May 23 -July 19 (European festivals)

BOOKING AGENT: Marlene Tsuchii, Creative

Artists Agency

UPCOMING TV: "Saturday Night Live" (April 6),

"Jimmy Kimmel Live!" (April 18)

PUBLICITY: len Appel, Press Here Publicity;
Alexandra Dunne, Glassnote Records

ATTORNEY: Craig Avril I (North America)

with a wink that the band "will have a few
surprises" at Coachella.

For the first time, Phoenix has preceded the
release of an album with a tour kickoff, as a brief
North American run began March 28 in Vancouver.
A full tour of the continent will come in the fall,
and Tsuchii believes that a 2014 trek with more
secondary markets is likely. Because Phoenix
is now internationally affiliated with Glassnote,
the label wants to extend the band's global reach,
and Glass says that regions like Australia and
Germany will become a priority along with major
North American and European markets.

And the group is just as obsessive about its live
show as its songs: According to guitarist Mazzalai,
the band members worked almost two years on
the system they'll use for their keyboards to get
the exact sound they wanted.

"The easy thing would be to just hire a big name
for visuals, to put fireworks at the end-`More
fireworks!"' Mazzalai says with a laugh. "And
actually, there are big bands like that. We know
that's the thing to avoid."

THAT'S ENTERTAINMENT
White, who began managing Phoenix alongside

SITE: WeArePhoenix.com Chris Gentry before the Wolfgang Amadeus Phoenix
campaign launched, recalls shopping the album to
major U.S. labels with the firm belief that "1901"
was going to be "as big as a Justin Timberlake
single." According to White, most majors passed,
noting that the band's past SoundScan sales were

underwhelming and that "1901" sounded atypical of the songs ruling alternative radio.
A year later, the single was soundtracking a Cadillac commercial; such TV shows as "Gossip

Girl," "The Vampire Diaries" and "Melrose Place"; videogames like "NBA 2K13" and "Test Drive
Unlimited 2"; and most U.S. hockey arenas and football stadiums. The track has now sold 1.1
million downloads, according to SoundScan-still a little short of what Timberlake's "Suit &
Tie" has moved, but a lot closer than anyone expected before the Glassnote deal. Meanwhile,

"Lisztomania" has accrued 686,000 downloads, and a remix of the single was featured in the
PlayStation Portable version of "Gran Turismo."

The "1901" Cadillac spot was especially curious, since Phoenix had never accepted a
commercial synch before despite multiple opportunities. But Mars says the band was drawn to
the "romantic" concept of the ad, which paired the propulsive "1901" intro with quick -shifting
cinematography, and believed in the classic brand. Just don't expect a whole lot of licensing
activity for Bankrupt!: "There are a lot of offers already. For now, they do not make sense,"
bassist d'Arcy says.

Glassnote never pushed the Wolfgang singles to top 4o radio ("13m1" peaked at No. 84 on the Billboard Hot
100), and "Entertainment" likely won't receive crossover play either. Instead, look for the single to continue
being pushed to alternative radio, where Phoenix has become a reliable brand. The new song spends a third
week at No. 14 on the Alternative chart, where "1901" spent two weeks at No. 1 and "Lisztomania" peaked
at No. 4.

"Entertainment" doesn't have "that easy, catchy hook that you can grasp onto and sing along to immediately.
It takes a few listens," says Mike Kaplan, PD at KNDD Seattle, which has played "Entertainment" 172 times
through March 25, according to Nielsen BDS. But as Kaplan points out, alternative radio's sound has shifted
in Phoenix's favor during the three years since its last singles were in heavy rotation-along with the neo-folk
sound of Mumford & Sons and Of Monsters and Men, there are also more keyboards, courtesy of bands like
Passion Pit and AWOLnation. "It's a totally new era now," Kaplan continues, "so the texture of the band and
["Entertainment"] is much more accepted."

Meanwhile, Glass says the awareness strategy for the new album has focused on a major push to U.S.
press and big -box retailers, while streaming services and digital retailers will be used as means for exposure.

"Phoenix and Spotify are perfect, but so are Phoenix and iTunes-iTunes is coming up with
great ideas for placement," Glass says. Discussions with Starbucks, Target, Best Buy and
Walmart have also taken place, and indie retail will receive a shout -out with a Record Store
Day piece and vinyl package.

Glassnote has worked diligently during the past four years to get Phoenix the type of
stateside exposure the band lacked for its first decade, and the four Frenchmen will be front
and center on "SNL" and at Coachella. But part of the group's appeal continues to lie in its
effort to obscure its personal presentation. Witness the album artwork for Bankrupt!, which
forgoes the ultra -hip band shot for an image of a pear against a neutral background. And the
music video for "Entertainment," directed by Patrick Daughters, is a piece of slightly bloody
pop -art that stars Korean actors in a sweeping tale of romance (the band makes a quick cameo
on a poster in the clip).

"Success in music does a weird thing where people don't want you to change your logo," Mars
says. "'Your font! Your font is crucial, because if you change your font everyone will think it's a
different band.'"

The band members are aware that the brand they created with Wolfgang Amadeus Phoenix
brought them a much larger audience, and they plan on using that newfound attention to
give the more inscrutable Bankrupt! enough time to seep in. "We could base [the album] on
the idea of 'growers,'" Brancowitz coolly puts it. "That's the best song-the song with power
that's not like a punch, but like a long tidal wave. We knew that, for the first time, we could
use this strategy." 0

TWEETS: ®wearephoenix
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The Live Business
BRINGS THE HEAT

With the summer festival and touring season about to open, booming business
across genres could drive record numbers BY RAY WADDELL

s the stage set for the live music business to
return to the record levels the industry saw in
the first part of this decade?

A wide range of indicators point to another
robust year for live music as the sector gears
up for the meat of the season.

Most stakeholders agree that zoi.2 was a
healthy year for touring, and Billboard Box -
score numbers concur. The slump of zozo,
more than ever, seems a perfect storm of a bad

economy and an industry that didn't batten down the
hatches, and ever since the clouds have been clearing.

Of course, those clouds could form again, but the
lessons about pricing and strategic planning remain
fresh. Those precepts, along with healthy trends in
music, the growth of festivals and international tour-
ing, and sophisticated, synergistic marketing, could
well propel the live biz back into the record books.

Touring, as ever, is a cyclical business dependent
on who's on the road. But the fragmented nature of
music, so often a hindrance in building large audi-
ences, is now playing in the industry's favor. Mainstay
genres like country, pop, rock and R&B/hip-hop are

building and maintaining headliners, and upstarts in
the realm of neo-folk and EDM are adding spice to the
mix and have become real contenders in the offerings
of tours and festivals on an international level.

At the same time, proven superstars like Bruce
Springsteen & the E Street Band, Bon Jovi, the Eagles,
Eric Clapton, Paul McCartney and the Rolling Stones
are selling tickets like they should (or are expected to
as soon as those tickets go on sale). The same could
be said for the festivals and "event" tours like Jay -Z/
Justin Timberlake.

Live Nation Entertainment, the world's largest pro-
moter, is promoting scores of shows by the likes of
McCartney, Springsteen, Beyonce, Jay-Z/Timberlake,
the Eagles, P!nk, Mumford & Sons, Keith Urban, Jason
Aldean, Luke Bryan, John Mayer, Pitbull/Ke$ha, Kid
Rock, Lil Wayne and other major stars. Live Nation co-
president of North American touring Bob Roux says
early sales are up about zo% from a year ago, and the
Live Nation machine is clicking on all cylinders: "We
have the strongest teams you can find anywhere in the
live entertainment business, [including] our social/
digital marketing group, our revenue management and

pricing department, our hundreds of local marketers
located in every major city across the country and our
world -class promoters and tour producers."

Live Nation's closest rival, AEG Live, is predict-
ing the biggest year in its history, sparked by tours by
the Stones, Bon Jovi, Leonard Cohen, Justin Bieber,
Kenny Chesney and Taylor Swift (the latter two with
TMG/AEG Live), and a thriving festival division with
Coachella, Stagecoach, Jazzfest and others.

The largest independent promoter and festival
producer in the United States, C3 Presents, reports
strength across the board. EDM fests remain strong,
country festivals are thriving with Live Nation's Wa-
tershed and Faster Horses, and Neste Entertainment
president Gil Cunningham says events like Country
Thunder in Wisconsin; Big Valley Jamboree in Cam -
rose, Alberta; and Country Thunder in Arizona are all
trending up.

So now the live industry seems fully prepared to
maintain its mantel as the primary driver of revenue
and artist development in the music industry. What
follows are some events and tours to watch for the
summer season. 0

Tune -Yards
performing
at Coachella
in 2012.
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The Big Four
These fests set the standard for the thriving U.S. festival scene
By Ray Waddell

Long a mainstay in Europe, music festivals are now
the most robust sector of the U.S. touring market, with
fans embracing the immersive experience and oppor-
tunity for music discovery and the industry tapping
into massive audiences and proven artist -develop-
ment platforms. While festivals on U.S. shores number
in the thousands and cover a wide expanse of genres,
demographics and concepts, these four rock festivals
are leading the charge in terms of influence, revenue
and the highest levels of fan experience. The common
theme: focus on the fan, creative programming and,
most important, the site rules.

COACHELLA
Launched: 1999
Producer: Goldenvoice
2013 edition: April 12-14, 19-21; Empire Polo
Grounds, Indio, Calif.
Vibe: California cool, stately palms, primo grass
Music: Indie rock with increasing EDM influence,
spiced with reunions
Beyond music: Compelling visual elements, Ferris
wheel, regional food, confined alcohol
Camping: Limited
Turning point: 2004, when its first sellout fea-
tured the Pixies, Radiohead, the Cure, Nine Inch
Nails and Cold play
Corporate partners: Heineken, H&M, JBL, Play -
Station
2012 numbers: $47 million gross, 158,387 atten-
dance (record)

2013 headliners: Red Hot Chili Peppers, the Stone
Roses, Blur, Phoenix, Vampire Weekend
Sites: Coachella .com, Twitter (@coachella;
334,000 followers), Facebook (672,000 likes),
YouTube (85,000 subscribers)

When Paul Tollett and the team at
Los Angeles independent promoter
Goldenvoice were on a quest for an
alternative venue for a 1993 Pearl
Jam show, they ventured deep into
the California desert's Coachella
Valley and stumbled upon the Em-

pire Polo Club in Indio. Tollett never forgot it, and six
years later, Goldenvoice became the pioneer in the
contemporary U.S. rock festival scene in launching the
Coachella Valley Music & Arts Festival, now a globally
recognized festival brand known simply as "Coach-
ella."

Unlike Bonnaroo, Coachella wasn't an instant
success out of the gate. In fact, the festival lost so
much money the first year-about $800,000-that
it would've likely been a footnote in music history
without the patience and support of a cadre of agents,
managers and media that believed the concept had
legs and cut Goldenvoice slack in terms of timely pay-
ments. "We didn't even think we would do the festi-
val again," Tollett recalled in a zorz Billboard cover
story. "Losing that sort of money, who'd want to do
that again?"

Well, they did it again, the festival slowly became a
moneymaker, and sports and entertainment power-

Phish
performing
at Bonnaroo
in 2012;
bottom:
Coachella's
Paul Toilet,

house AEG acquired Goldenvoice in zoos, giving Tol-
lett free reign as the visionary and sole talent buyer for
Coachella. "They stay out of my way, but in a nice way,"
Tollett says. AEG's backing brought financial stability
and resources to Goldenvoice, and now, after expand-
ing to two weekends with identical lineups in 2012,
Coachella is the highest -grossing festival in the world,
according to Billboard Boxscore.

Musically, Coachella has always been cutting edge,
first in indie rock, then branching out into hip -hop and,
increasingly, EDM, with dazzling visual elements and
club -like tents providing particularly fertile ground in
developing the lattermost genre. And the festival has
often added spice, unintentionally according to Tol-
lett, with what the promoter calls "reunitements," with
such notable acts as Jane's Addiction, the Pixies, Iggy
& the Stooges, Bauhaus and Daft Punk reconvening
in Indio. Essentially, Tollett says, staging such perfor-
mances is an outgrowth of that elusive element all fes-
tivals seek: exclusivity.

As a talent buyer, Tollett strives to allocate his bud-
get among high-priced headliners, buzzworthy new-
comers and "turning over a lot of rocks" in search of
those promising near -unknowns that give fans the
opportunity for discovery. He says he has two primary
goals: "Can they deliver on ticket sales, and will the
crowd view them as legitimate?"

Tollett's rationale for extending Coachella to two
identical weekend bills last year was typically simple:
He felt demand was double capacity. Once again, his
instincts were correct-the two weekends sold out in
three hours. The zo13 double play followed suit.

With Tollett at the wheel, it's unlikely the Cali -cool
atmosphere at Coachella, and its appeal to fans and
bands, will ever change. "How I'd like to make Coach-
ella better is just make it even more laid-back," he
says. "That's what I shoot for. Even when there's a lot
of bands and a lot of things going on, you can't beat the
California -chill vibe."

BONNAROO MUSIC
&ARTS FESTIVAL
Launched: 2002
Producers: Superfiy Presents, AC Entertainment
2013 edition: June 13-16, Great Stage Park, Man-
chester, Tenn.
Vibe: Woodstock meets Mardi Gras in a purple
haze
Music: With roots in jam, Bonnaroo now recog-
nizes no musical boundaries
Beyond music: Comedy, art, cinema, Ferris wheel,
marketplace
Camping: 90% of Bonnaroovians overnight it
Turning point: 2007, when the producers pur-
chased the site
Corporate partners: Ford, Miller Lite, Gap, Gar-
nier Fructis
2012 numbers (estimate): $20
million gross, 80,000 atten-
dance (sellout)
2013 headliners: Paul McCartney,
Tom Petty & the Heartbreakers,
Mumford &Sons, Wilco
Sites: Bonnaroo.com, Twitter
(@bonnaroo; 97,000 follow-
ers), Facebook (465,000 likes),
YouTube (Bonnaroo365; 36,000
subscribers)

Situated some 6o miles south of
Nashville on a No -acre farm in nor-
mally tranquil Manchester, Term.,
Bonnaroo is the most immersive of
all the major U.S. festivals, a four -
day city whose inhabitants-Bonna-
roovians-create a transcendent
sense of community.

Inspired by U.K. and European
fests like Glastonbury, Knoxville,
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Tenn. -based independent promoter
Ashley Capps approached Dave
Matthews Band manager Coran
Capshaw in zoos about creating
a major camping music festival in
Tennessee. The logic: New Orleans'
Superfly (now based in New York)
had built a solid foundation in the
jam scene around the New Orleans
Jazz & Heritage Festival; Capps was
regularly promoting shows by Phish,
Widespread Panic and DMB; jam
was red hot as a genre, and fans of
these bands were proven travelers.
So, while the founders never overtly
set out to create a "jam band festi-
val," it was a damn good place to
start.
"There are so many different

styles of music that fall under that
[jam] umbrella that by using those
artists as a core from a program-
ming standpoint, we also had the
ability to explore, as a tangent, all
the music influencing those artists,"
Capps says. "It was a music festival
we were striving to build, not a jam band festival."

With Widespread Panic as its anchor headliner,
the first Bonnaroo went up quietly and then exploded,
driven by the sense of community in the jam scene
well before social media existed. The inaugural fes-
tival sold 60,000 tickets before the producers even
had a firm handle on capacity. After a month of site
analysis, they settled on a 70,000 capacity for the
first year, put another 10,000 tickets up and sold
them out in an hour.

Fearless musical diversity is the hallmark of Bonna-
roo, surely the only festival that has featured Metallica,
Willie Nelson, Kanye West and Tiisto on the same
bill (2008). Bonnaroo easily transitioned into a music
event with no boundaries without sacrificing its sense
of community. "The audience that comes to Bonnaroo
has such a wide-ranging musical taste," Capps says.

"They may not always look the part, but their level and
breadth of interest in a lot of different kinds of music is
pretty unparalleled."

The producers purchased the bulk of the land that
hosts Bonnaroo in zoo7, and continually invest in
the site's infrastructure. Sponsorships at Bonnaroo
are part of the overall "texture" of the festival and
must enhance the overall experience. For example,
Gamier Fructis provides free shampoo to fans, who
clearly are appreciative. "Our approach to sponsor-
ships strikes a very strong chord with our audience,
and really works best for the sponsors themselves,"
Capps says.

Capps says first-day sales for this year's edition were
the best in Bonnaroo's history.

Walk Off
the Earth at
Lollapalooza
in 2012;
bottom left
the 2012
Austin City
Limits Music
Festival;
bottom right:
C3
Presents'
Charlie
Jones,
Charlie
Walker and
Charles
Attal (from
left).

AUSTIN CITY LIMITS
MUSIC FESTIVAL
Launched: 2002
Producer: C3 Presents
2013 edition: Oct. 4-6, 11-13; Zilker Park, Austin
Vibe: Barbecue, beer and good times
Music: Anything that could play on PBS' "Austin
City Limits"-plus
Beyond music: Austin Kiddie Limits, Zilker Beach,
art
Camping: None
Turning point: 2013, when it expanded to two
weekends after years of sellouts
Corporate partners: Honda, BMI, Camelback,
Austin Ventures
2012 numbers: $16.8 million gross, 225,000 atten-
dance (aggregate, sellout)
2013 headliners: TBA
Sites: ACLfestival.com, Twitter (@aclfestival;
71,000 followers), Facebook (305,000 likes)

Months after the first Bonnaroo, before the festival
gold rush, Charlie Jones, an event producer with Cap-
itol Sports & Entertainment, teamed with up-and-
coming Austin talent buyer Charles Attal (the first
two Cs of what became C3 Presents with the addition
of third partner Charlie Walker) to launch a music
event in one of the great music cities in the world:
Austin. Jones knew brands and Attal knew bands, so
they hitched their wagon to the massively credible
melding of both: long -running PBS music show "Aus-
tin City Limits." They also found their site in the city's
expansive Zilker Park, and the first Austin City Limits
Music Festival was born.

"We had three months to book the first ACL Fest,
and it takes eight months to book it now," Attal says,
adding that ticket sales were slow out of the gate. "We
didn't know what we were doing, and we didn't have
any historicals to look back on. We were checking our

dailies and we might have had 6,000-7,000 tickets
sold a day, so we were nervous. Then the last to days,
it just exploded."

ACL Fest ended up at about 40,000 per day the first
year, and has sold out every year since 2005, with ca-
pacity at around 70,000. In fact, the festival sells half
of its tickets before even announcing the talent, and
will make the jump to two weekends this year. Going
on sale before the lineup is public "puts a lot of pres-
sure on you to make sure you deliver every year," Attal
says. "You don't ever want to underdeliver."

Along the way, ACL Fest has stayed true to the
scruffy, adventurous nature of its namesake and has
become one of the most consistent destination fes-
tivals on the planet. The event also heralded a savvy
branding strategy that has built c3 into an interna-
tional force and one of the world's top independent
promoter/producers.

LOLLAPALOOZA
Launched: 2005
Producer: C3 Presents
2013 edition: Aug. 2-4, Grant Pork, Chicago
Vibe: Hip, urban respite
Music: Indie rock with trend -oriented offshoots
Beyond music: Kidzapalooza, art
Camping: None
Turning point: 2005, when fans embraced what
naysayers considered a damaged brand
Corporate partners: Red Bull, Bud Light, Citi,
Toyota
2012 numbers: $25.3 million, 298,598 aggregate
(sellout)
2013 headliners: TBA April 9
Sites: Lollapalooza.com, Twitter (@lollapalooza;
166,000 followers) Facebook (378,000 likes), You -
Tube (125,000 subscribers)

Heralded as genius for jumpstarting the festival
tour concept in the '9os, by 2004 Lollapalooza was
a tainted brand, canceled in its final run due to poor
sales. But C3 Presents believed the brand still had
legs and approached Lolla owners Perry Farrell and
William Morris Endeavor's Marc Geiger about res-
urrecting it as a one-off festival. "Charlie believed,
and he ran with it," Attal says. Since then, C3 has be-
come an international festival producer, launching
Lolla editions in Brazil and Chile, partnering with
Big Day Out in Australia and with Metallica on its
Orion festival in Detroit, and producing or booking
numerous other events.

Today, Lollapalooza Chicago in Grant Park is the
biggest urban festival in the United States, but the de-
but of the reboot was brutal. "We lost a lot of money
the first year, but we knew we had a winner on our
hands," Attal says. "Usually in a case like that you're
dragging your tail and bumming, trying to figure out
what went wrong. But we were excited to get started
again. We were all working on Lolla the next day."

Like the Austin City Limits Music Festival, Lol-
lapalooza remains connected to its brand, with line-
ups true to its indie -rock roots but delving into rap,
EDM, edgy pop and contemporary folk-whatever's
hot. Fifteen talent buyers in 2,500 square feet of C3's
new Austin digs, inspired by Attars savvy instincts,
turn an atmosphere of "controlled chaos" into line-
ups for all C3 events. And, like ACL, Lolla makes
productive use of VIP ticketing and corporate spon-
sors seeking the rock fest demo. "You have to have
sponsors these days for festivals, or your ticket price
would be $500," Attal says. "It's expensive to be in
these city parks."

While not without its critics, Lollapalooza is clearly
giving music fans what they want, and has become an
elite destination festival in triplicate, with a global foot-
print. In Chicago, the functionality of the urban green
space of Grant Park is critical. "The minute you walk
out of the gates you're on Michigan Avenue," Attal says.

"It's the easiest festival to get in and out of that I know
of, and in our world access is everything." 0
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The Big Daddy
Still tied to its hippie roots, Glastonbury-the inspiration
for Bonnaroo, Coachella and Lollapalooza-pays less and
accomplishes more than any other festival. Here's how
By Richard Smirke

0 n Sept. 19, 1970, one day after Jimi
Hendrix's death, Michael Eavis staged
the first Glastonbury festival (or Pil-
ton Pop, Blues and Folk Festival, as it
was then known) at his family -owned

Worthy Farm, near the village of Pilton, several miles
outside the historic British town of Glastonbury.

In its inaugural year, 1,500 revellers paid Er ($1.50
at today's rates) to attend the event, which was head -

lined by Marc Bolan and included the offer of free milk
for everyone. From those inauspicious beginnings,
Glastonbury-or the Glastonbury Festival of Contem-
porary Performing Arts, to use its full title since 1990-
has grown to become the largest green -field music and
performing arts festival in the world, regularly attract-
ing A -list talent (despite paying smaller artist fees than
its competitors) while also retaining a strong sense of
its hippie roots. And it's become a much -copied mod -

SUMMER
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Attendees at
the second
Glastonbury
festival in
June 1971
(left) and the
2002 edition
(right).

el-the producers of Coachella, Lollapalooza and Bonnaroo have all cited Glasto as
an inspiration (particularly Bonnaroo, with its tent city, whimsical vibe and perfor-
mances at the Which Stage and This Tent).

For this year's event, which takes place June 26-30,137,500 ticket holders will wit-
ness headline performances from the Rolling Stones, Mumford & Sons and Arctic
Monkeys, with millions more following online or through the BBC's globally syndi-
cated TV and radio coverage. Free milk is no longer included, but many other aspects
of that original Glastonbury experience remain, including an all -ages audience, no
zoning restrictions on the consumption of alcohol and a communal, green -friendly
ethos that permeates every inch of its sprawling 1,000 -acre site.

"There's a spirit about the festival which has been there since the beginning," says
organizer Emily Eavis, who runs Glastonbury alongside Michael, her father. "It has
got a real sense of history to it."

"There's something ridiculously special in the atmosphere there," says Jim Chan-
cellor, managing director of Universal imprint Fiction Records, home to Glastonbury
veterans Elbow and Snow Patrol. "It feels almost like a utopian state for a weekend."

Key to Glastonbury's unique character is its gargantuan size. Since 2002, the fes-
tival site has been housed within an 8.5 -mile -long steel perimeter fence-to prevent
the thousands of free -loaders who had gate-crashed in previous years. The event's
total capacity, including crew, artists and staff, is nearly 180,000, but numbers only
tell half the story. A better indication of the Glastonbury experience can be found in

THE STARTUP
FESTS
From rock and wine in
California to country in
Michigan, first-time festivals
aim to find their place

Inaugural festivals like BottleRock Napa Val-
ley in California (May 9-12), Boston Calling
(May 25-26) and Faster Horses Festival in
Brooklyn, Mich. (July 19-21) will attempt to
establish themselves among hundreds of
other large-scale music events in the 2013
festival season. In addition to the financial
and logistical obstacles that go into launching
a new multiple -day music event, perhaps an
even bigger challenge is establishing cred-
ibility with artist representatives who control
whether an act will commit to performing.

"There's no history to fall back on," says
BottleRock co-founder Gabriel Meyers, whose
Will Power Entertainment -promoted festival
encompasses music, comedy, wine and food,
and boasts a packed lineup consisting of
Kings of Leon, the Black Keys and Zac Brown
Band, among others. "Everyone wants to
know who we are and what we're doing."

To help cast away doubt about BottleRock,
Will Power tapped the services of veteran

audio/lighting/video company Delicate
Productions. Red Frog Events took a similar
approach prior to launching last summer's
inaugural three-day Firefly Music Festival in
Delaware, which drew about 30,000 per day
with performances by the Killers, the Black
Keys and Jack White.

"We partnered with Lambda Productions,
which does a lot of production across the
U.S., and they helped us learn how to put on a
world -class stage show," Firefly director Greg
Bostrom says. "We also partnered with talent
buyer Integrity Events to help us contract
with bigger agencies and artists."

Boston Calling producer Crash Line Pro-
ductions went a step further by forging part-
nerships with trusted New York -based pro-
moter the Bowery Presents and the National's
Aaron Dessner (whose band is headlining the
festival) to help curate the lineup.

"We got the National to commit early, and
from that came phone calls from (Dessned

to specific bands, which gave us a lot of
credibility right out of the gate," Crash Line
co-founder Brian Appel says, noting that the
Bowery Presents' involvement carried weight
as well. "If we didn't have Bowery, we wouldn't
have a festival?' The Memorial Day weekend
event will also include performances by fun.,
the Shins and Of Monsters and Men.

Meanwhile, even established concert
promoters face challenges. The inaugural
Live Nation -produced Faster Horses Festival
may have confirmed performances from top
country acts like Jason Aldean, Dierks Bentley
and Luke Bryan, but there's still the matter of
letting the public know the festival exists.

"That is the single biggest challenge," Live
Nation Nashville president Brian O'Connell
says, adding that there's no secret to spread-
ing the word. "You have to spend all day,
every day with every single email, tweet and
Facebook post explaining what you're talking
about." -Mitchell Peters
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its zoo -plus stages and complex of distinctly themed zones.
In addition to the main Pyramid Stage and secondary Other Stage,

attractions include acoustic, theater, circus, cabaret, world music,
craft, green and children areas; after-hours fantasy wonderland
Shangri-La (designed and built by more than 1,5oo crew and artists);
a dedicated dance village (this year renamed Silver Hayes); and an
apocalyptic-themed art and electronic music arena called Block9.

The cost of staging the festival is .£3o million ($45 million), Eavis
says, while entry to this year's event costs .f2o5 ($310). All 137,500
tickets were sold in less than two hours when they went on sale in Oc-
tober-five months before the lineup was announced. To beat scalp-
ers, Glastonbury uses a registration system where ticket holders have
their photos displayed on printed tickets. Glastonbury doesn't make
its numbers public, but an estimated ticket gross of $40 million would
be less than Coachella's $47 million, according to Billboard Boxscore,
considered the world's highest.

"It's always a struggle to keep the cost down," Eavis says. "We try
to give people good value for their money, which is obviously hard be-
cause to put on a production of this scale is hugely expensive. We in-
vest across the site and put money into each area as if it is as important
as the Pyramid Stage."

In line with Glastonbury's alternative roots, each year organizers
aim to donate .Ez million ($3 million) to charity. Meanwhile, festival
sponsorship is limited to four long-standing partners: the BBC, cell -
phone operator Orange, the Guardian newspaper and Danish brew-
ing company Carlsberg, all of which maintain a relatively low-key on -
site presence and, Eavis says, provide an important customer service.

"We have tried to keep [the festival] as far away from that whole
commercial world as possible, but obviously it has changed and we
have had to embrace certain elements like television," she says. "But
we're very careful not to force any brands down people's throats."

Glastonbury's altruistic ethos and strong heritage give it cachet
when it comes to attracting talent, as illustrated by the Rolling Stones'
debut appearance at the festival this summer. "We totally rely on our
name and good reputation," says Eavis, who adds that when it comes
to artist fees Glastonbury is unable to compete with the more lucra-
tive deals elsewhere. "We're so far removed from those sort of huge
fees. When people come here, they're doing it for the right reasons."

One major attraction for artists is the massive global exposure. In
the United Kingdom, a total TV audience of 19.3 million watched the
BBC's extensive festival coverage in 2011, according to the BBC. The
same year, the BBC's commercial wing BBC Worldwide syndicated
a six -hour festival highlights package to 181 international territories.
This year, the BBC will extend its online coverage to include continu-
ous live streams from all of Glastonbury's major stages.

"When we look at developing artists and artist rollout, we always
see Glastonbury as a summer tent -pole," Atlantic Records U.K. chair-
man Max Lousada says. "The promotion both from the BBC and on-
line is extensive. And then editorially, from a print and image point of
view, it travels all around the world."

Lousada cites the zoo8 headlining slot by Jay-Z-his first as a major
European festival headliner-as indicative of Glastonbury's "brave,
risk -taking" music policy. Eavis also cites Jay -Z's show as "a really im-
portant moment" in the modern history of the festival. "It proved that
we could have non -guitar headliners and trust our instincts," she says.

As for the long term, Eavis says she's focusing her team's energies
on the next four years, after which she anticipates Glastonbury taking
a year off (continuing the fallow -year practice her father introduced
in 1988) to allow staff, organizers and the festival site itself, which
remains a full-time working farm, to recharge before "hopefully" re-
turning the following summer.

"We're not looking much further past that [point] at the moment,"
Eavis says. "We're notplanning for the next zo years. And in a way, that
makes what we're doing more precious, because it is away from that
world of business plans and marketing plans and commercialism."0

Believe In Dragons
Imagine Dragons are rock's 2013 live breakout

Imagine Dragons sold out their May amphitheater play in the Denver market before their March theater play
ever came off. This is what a rock band blowing up looks like.

The Las Vegas -based band, booked by Corrie Christopher and Adam Brill at the Agency for the Perform-
ing Arts (APA), is exploding on a global level after "grinding it out in clubs" for the past three years. Driven
by dazzling live performances and radio heat, the new headliners are quickly climbing the venue cap ladder.

Imagine Dragons-Dan Reynolds (whose brother Mac is the band's manager), Wayne Sermon, Ben McKee and
Daniel Platzman-are touring in support of Night Visions (KidinaKorner/Interscope Records), which debuted at No.
2 on the Billboard zoo and has sold 714,000 copies in the United States, according to SoundScan. First single "It's
Time" is a multiformat smash that's still rolling at more than 2 million downloads; second single "Radioactive" has
been No.1 on the Alternative chart for seven weeks, and cracks the top zo of the Billboard Hot zoo this week (15-7).

But well before that big noise, Brill says APA discovered the group at the club level playing for ioo people. The
early focus was building a West Coast following, booking the act on shows with such bands as Weezer, the Temper
Trap and Interpol to build believers. The band ventured east of Colorado after the deal with Interscope. "About
a year -and -a -half ago they jumped on the road with the Jezabels ... and did a full U.S. tour, [and] that's when the
buzz started to happen at radio, and the
build started to come," Brill says.

Soon it became evident "they were
well on their way to becoming head-
liners themselves," Christopher says.
"When we put the spring tour up on sale
in December, it was the moment of real-
ization-they were blowing up."

Still fulfilling their club/theater book-
ings stateside and in the United King-
dom and Europe, Imagine Dragons had
already sold out the Red Rocks Amphi-
theater in Denver, two nights at the Pal-
ladium in Los Angeles and shows in San
Diego, Salt Lake City and Boise, Idaho.
Given the global interest, the band has
more demand than it can fulfill. Imag-
ine Dragons will follow up a spring run
overseas to play U.S. sheds and festi-
vals beginning in May, then head back
across the Atlantic for U.K. and Europe-
an festivals. Details are being finalized
for retums to both territories in the fall.

Things grew so quickly that the band
was booked into certain venues at price
points it had clearly outgrown before
the shows were ever played (9o% of the
spring dates sold out within 48 hours).

"We knew we could put tickets on
sale at higher prices and bigger venues,
but we didn't want to miss that oppor-
tunity to play more intimate shows and
really create that demand," Christopher
says. "A lot of bands would take the cash
and bite at the apple, but we anticipate
at least four solid singles on this record."

APA books all territories for the band
except Europe and the United Kingdom,
which the London -based Coda Agency
handles. "Everybody wants a pull, and
we're so busy we have to figure out how
to slot everything in," Brill says. "We're
not just talking about North America/
Canada, we're talking about a show in
just about every territory. There are a lot
of things on the table right now." -RW
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Strumming To
The Throngs
Neo-folk connects at a mass level

Itonically, as electronic dance music has surged in popularity,
there's also increasing interest in artists who play real instru-
ments and save the Macbook for social networking and fan
outreach. Acoustic warriors like Mumford & Sons, the Avett
Brothers and the Lumineers are headlining large venues this

summer and are on the bills of many mainstream music festivals.
Mumford & Sons (booked by Billions Corp.) sit near the top of

the bill of Sasquatch, Osheaga, Glastonbury and Lollapalooza, and
will headline at Live Nation amphitheaters this summer. The Avett
Brothers (booked by New Frontier Touring), who deserve credit
for jump-starting the scene, will play Governors Ball and Kanrock-
sas, and mix arenas and amphitheaters among their headlining
dates. The movement's newest darlings, the Lumineers (Paradigm
Talent), follow up an Australian tour by headlining a wide range of
venues and making stops at Coachella, Governors Ball, Bonnaroo,
Lollapalooza and U.K. and European fests including Glastonbury.

"They thrive in a live setting," Lumineers agent Joe Atamian
says. "This summer will allow them to continue to show why they
have come to the forefront of this folk/Americana revival."

The trend toward this sound-which draws on bluegrass, roots
music and folk-shows how unpredictable tastes of the ticket -buy-
ing public can be. Adam Voith of Billions Corp. in Nashville resists
boxing these artists into a niche, but says the growth of the genre
boils down to "really good songs, really good players and really
good concerts. It's got to be music -driven."

Of course, it helps that bands like Edward Sharpe & the Mag-
netic Zeros (booked by William Morris Endeavor), "absolutely
slaughter the stage every time they step on it," Voith says. "These
people have written enduring songs and they play the fuck out of
them. They're not phoning it in, ever."

Another common thread, Voith points out, is that the bands play
a lot, and venture into seldom -served tertiary markets. "They're not
playing just major cities, they're playing towns you've never heard
of," he says. "That builds a much sturdier fan base than just focusing
on markets where there's a radio station or magazine. The reach is
broader, which serves these guys well for long careers." -RW
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ARTISTIC
CONTROL
Artist -run festivals offer big
rewards and challenges

In mid -September, Grace Potter & the Nocturnals will
take over Burlington, Vt.'s Waterfront Park for two days
for the third annual Grand Point North Festival. Grand
Point North is an artist -run festival, and from the start
Potter herself has been involved in everything from the
lineup to the logo.

"All the concepts of the whole festival-the compass
with the wings logo, the name of the festival-that was
all me, sitting at the drawing board into the wee hours
of the morning," she says. Why do it? For the chance to
not just curate a lineup, but create an environment for
"our friends and fan community to experience music
the way we feel it should be experienced."

The artist -run festival can be equally demanding and
rewarding for acts that want the control and responsi-
bility of creating their own event. Phish helped pioneer
the genre on a major scale, beginning with 1996's Clif-
ford Ball in Plattsburgh, N.Y. Today, annual artist -driven
events include Zac Brown Band's Southern Ground
Music & Food Festival, Mumford & Sons' Gentlemen of
the Road Stopovers, Metallica's Orion Music More,
Wilco's Solid Sound Festival and the Roots Picnic.

Zac Brown Band's Southern Ground is a music and
food festival entering its third year in Charleston, S.C.,
and second year in Nashville. (Ticket options last year
included a four -course gourmet meal with seating
onstage, just feet away from the acts.) ZBB manager
Bernie Cahill's team at ROAR Management hopes to
expand the festival into other markets in 2014, just as
Potter-whose band performed at Southern Ground in
Nashville last year-plans to eventually expand Grand
Point North into other markets.

After two years, however, the two-day Grand Point
North still hasn't turned a profit, Potter says. "Every-
thing we were doing was really about building it, and
recognizing that for the first couple of years we likely
wouldn't earn much money at all."

"It would be a lot safer and, frankly, more lucrative
for Grace to do her own show on the waterfront at a
cheap ticket price and we'd pay her a bunch of money
to play a traditional show," says Alex Crothers, whose
Burlington -based company Higher Ground promotes
and co -producers Grand Point North and Wilco's Solid
Sound Festival in North Adams, Mass.

One of the upsides to artists running their own
festival is being able to tap into revenue opportunities
that wouldn't be accessible at other events, like conces-
sions and parking. "The more of the ecosystem you can
control, the more potential revenue streams that exist
for the promoter and partners," Cahill says.

Similarly, with Mumford & Sons' upcoming Gentle-
men of the Road Stopovers in the United Kingdom and
North America, "we are pretty much able to control every
aspect," the band's assistant manager Laura Taylor says,
"from our ticket vendor and no booking fees to the food
and drink concessions being top-notch and affordable."

-Mitchell Peters

5th Gear
Maroon 5 touring surge

A, a point on the career arc when many
pop -rock bands hit a wall, Maroon 5 is
in the improbable position of having
its biggest touring year ever.

The zoos best new artist Grammy
Award winner went clean on all 31 dates of the first
leg of its North American arena tour, which wrapped
April 6 in Chicago. Before that trek ended, tickets
went on sale for the band's headlining role on this
summer's Honda Civic tour, which encompasses 31
amphitheater dates Aug. 1 -Oct. 6. Live Nation is the
national tour promoter for both runs, and brought its
considerable marketing clout to the party.

"Far and away this will be the biggest touring year
the band has ever had," says Jordan Feldstein, Ma-
roon 5's longtime manager.

Maroon 5 is touring in support of its fourth album, Overexposed, a title that's clearly not apropos. Feldstein says

solid ticket sales have always come in tandem with radio hits for Maroon 5, and the band's last U.S. tour, with Train
in zozz, was hardly a dog. "It's hard to say we were ever at a bad point, because we were always selling 4,000-
6,000 tickets [per show], even when we were in a 'slump,'" he says. Still, the band lacked consistency, a situation
Feldstein says has changed due to two factors: frontman Adam Levine's TV gig on "The Voice" and Levine's deci-
sion to work with outside writers for Maroon 5 songs.

"Those two things changed the course of the band's career, and with that renewed radio success and renewed
endorsement interest came the ability to go out and sell real tickets," Feldstein says. "I'm not going to say I wasn't

biting my nails that first week when we put up the arena
tour, but once I saw the reaction virally and our presales

British Royals went up, I knew it was going to
be

big."
Feldstein is part of the Artist Nation group of managers

(formerly Front Line) that creates synergies with the re-
sources of affiliates Live Nation and Ticketmaster in terms
of strategic marketing muscle. Corporate partners also
provide juice. "Monetarily, the sponsorships are amazing,
but even from a pure marketing perspective we've had
great partnerships," Feldstein says. "This is our second
tour with Citi, and both times they've financed our ability
to put a TV spot on 'The Voice,' which is unbelievably ex-
pensive to do, but obviously is such a huge driver for us."

Savvy packaging plays a role. Neon Trees and Owl City
opened all shows on the first leg, and Kelly Clarkson sup-
ports on all dates for the Honda Civic tour.

Feldstein says that after this year's U.S. run, the band
will take a year or two off from touring the States. "Luckily
for us, we've built so much around the world that we can
keep it going," he says. "We haven't toured Europe exten-
sively yet. We'll go back to South America at some point,
and then Asia/Australia, which per capita is probably our
biggest market for touring. We're also planning on having
a new record next year, too." -RW

With a century of
experience between
them, the Stones and
McCartney are two hot
summer tickets

Both the Rolling Stones and the
Beatles played their first notes for
live U.S. audiences in 1964. In a
testament to their enduring cata-
log and the thrilling nature of their

performances, almost a half century later both
the Stones and Paul McCartney will be touring
the United States and churning millions in box-
office revenue this summer.

McCartney will headline Bonnaroo in Man-
chester, Term., in June, and will tour a fair
number of dates beyond that, including July 9
at Fenway Park in Boston. McCartney has enjoyed remarkable latter-day touring success, clearly feeding off the
energy from adoring audiences. In this millennium, he has grossed nearly $300 million in North America, per-
forming in front of more than 2 million fans at tz2 shows, according to Billboard Boxscore.

Meanwhile, the Stones remain at the top of the heap, rivaled only by U2 in terms of box-office clout, and the 18
shows promoted this year by AEG Live will further enhance the band's box-office legacy. Five shows in December
2012 commemorating the band's loth anniversary grossed an average of nearly $8 million per night, according to
Boxscore, and while the 2013 tour won't boast top -tier ticket prices quite as high, the band will still surely end up
with the highest Boxscores of the year.

Boxscore numbers are incomplete, but to say the Stones have grossed far beyond $2 billion in ticket sales since
1989's Steel Wheels tour is entirely reasonable. All the other factors that have long been part of their pie-merchan-

dise, sponsorships, VIP ticketing, DVD sales
and live albums-could easily add another $1
billion to that take.

While quick to capitalize on the brand-
ing opportunities of various milestones, the
Stones have never said any given tour would
be their last. Still, one can't help but feel that
this could be the last go 'round for the legend-
ary band, if only for reasons of biology. (Mick
Jagger and Keith Richards will both turn 7o
this year, while Charlie Watts will celebrate
his 72nd birthday.) To see the Stones is to see
rock'n'roll history and, as they demonstrated
so aptly in December, their onstage powers
remain undiminished. Any year in which the
Stones are touring is a special year. -RW

Maroon 5
performing at
the Staples
Center in Los
Angeles on
March 15;
below: Mick
Jagger of
the Rolling
Stones at
New York's
Madison
Square
Garden in
December.
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SPECIAL
FEATURE

SUPPORT ACTS
TRAVEL,
TRANSPORTATION
AND PRODUCTION
COMPANIES THE
BACKBONE OF
THE TOURING
INDUSTRY -
OFFER A UNIQUE
PERSPECTIVE
ON THE STATE OF
THE BUSINESS
BY KEN TUCKER

he show can't go on without
them.

The companies that provide
the means of travel for tour-
ing artists, the transportation
of their equipment and the

production of every night's concert are the unher-
alded support acts of the live music business.

For this special feature, Billboard surveyed a
select number of leaders in this sector for their
views on the state of the market.

While economic uncertainty may still damp-
en the national fiscal outlook, the industry ex-
perts charged with getting artists and their
gear from Point A to Point B say the touring
business is still strong-if you approach it with
the proper mind -set.

Artists continue to tour both domestically and
internationally while these service providers con-
stantly adapt to changing needs.

J.B. Dolphin, whose Mojo Barriers is celebrating
25 years of providing "high -quality, safe, crowd -
control barriers and related products," says, "Like
most other industries, we've noticed that budgets
are getting tighter, and we're feeling the affects
of a rising cost of doing business and a greater
amount of competition, which is driving prices
down a bit."

That said, Dolphin, whose U.S. division is pro-
viding barriers for the tours of Carrie Underwood,
Muse, Bon Jovi and Kenny Chesney, says, "The
touring market continues to be strong."

Pioneer Coach president Doug Rountree agrees.
"Since you have to be there to experience live mu-
sic, we have seen the demand remain strong for
touring." His company has coaches that are on the
road with the Avett Brothers, My Morning Jacket,
fun. and Kenny Rogers, among others. "One of
the biggest challenges for the touring business is
meeting customer demands during the peak sea-
son," Rountree adds. "There is a general shortage

Hemphill
Brothers
Coach is
drawing
clients
seeking
to avoid
air -travel
security
hassles, says
president/
CEO Trent
Hemphill
(right), who
runs the
business
with his
brother,
chairman/
treasurer
Joey
Hemphill.

of coaches during the peak season."
Senators Coach executive VP John Aikin is on the

same page. "Our business is very strong," he says. "Ev-
eryone has to tour; everyone needs a bus to tour." Sena-
tors' clients include Rihanna, Alicia Keys, Bon Jovi, Eric
Clapton, Sheryl Crow and Muse.

For Rock -It Cargo, which is celebrating its 35th anni-
versary in providing service to such acts as Aerosmith,
Bon Jovi, Bruce Springsteen, Elton John, John Mayer,
Kings of Leon, Kiss, Mumford & Sons, One Direction,
Red Hot Chili Peppers, Sting, Taylor Swift and the Who,
adaptability is key.

"The number of smaller bands we work with has in-
creased over the years," says Hillary Nosbisch, market-
ing and customer relations manager for Rock -It. "Digi-
tal distribution of music and social media have allowed
bands that are just starting out to attract a following
outside of their home countries. That means there is
greater desire for small bands to add international ven-
ues to their tour itineraries."

At live -sound company Clair Global, account execu-
tive Justin Weaver says, "We are seeing more clients
touring in foreign territories that used to be taboo in our
industry. Places like Azerbaijan, Russia, India, Dubai,
China and Korea are just a few that have shown up on
routing sheets."

SkyNet Aviation Group global private aviation director
Adam K. Hasiak also sees growth in overseas markets.

"We are continuing to see an influx of business in
the European markets where American entertainment
groups often go on tour during the summer months,"
he says. "Another market ripe for growth is the Brazilian
and South American markets. As a result, in the second

quarter of 2012 we opened up our fourth office in Buenos
Aires." The company's other locations are in Miami, Min-
neapolis and Los Angeles.

Bob Brigham, president of PRG Nocturne Productions,
whose clients include Underwood, Bon Jovi, Metallica,
Paul McCartney, the Rolling Stones, Red Hot Chili Pep-
pers, the Eagles, Elton John and Lady Gaga, also sees
international growth. "Everyone is looking to save money
now, which means tighter budgets and a more competi-
tive process all round," he says. "With our expansion into
Europe with PRG Nocturne U.K., it's helped us better
serve our clients worldwide and better yet, meet some
new ones."

Yet there's still a robust domestic touring market, ac-
cording to Trent Hemphill, president/CEO of Hemphill
Brothers Coach.

"Flying has increasingly become more difficult due to
ongoing [Transportation Security Administration] re-
strictions, so more tours are leasing buses for their travel
needs," says Hemphill, whose clients include Chesney,
Keys, Lady Gaga, P!nk, Green Day, Rihanna, Tim Mc-
Graw, Little Big Town, TobyMac and Chris Tomlin. "From
performers on tour to executives traveling for personal
vacations, the bus business is picking up the void of
those not wanting to fly."

Hemphill sees another growing trend on many tours:
trailers. "This includes wardrobe trailers. Tours are cut-
ting down on the number of trucks they are taking to
haul their equipment and using trailers. They are also
putting more people on fewer buses. Both the upswing
in trailer use and increased passengers on coaches are
results of tours being more cost-efficient during these
economic times."O
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MEETING
EXPECTATIONS
WINNING CLIENTS, GROWING
BUSINESS
BY KEN TUCKER

Their high -end clientele are the artists and
agents who drive the global touring busi-
ness. So how do leading travel, transporta-
tion and production companies live up to the
expectation of their customers, and how do
they win new business? Billboard put that
question to a select number of leaders in
these sectors.

GLAIR GLOBAL
Founded:1966
Justin Weaver, account executive
How we're winning customers: "In a busi-
ness where 'deep pockets' can buy almost
any product or technology in our industry,
you need to look beyond the equipment at
what's really important to maintaining a
successful touring business: exceptional
service and a knowledgeable, educated staff
willing to do whatever it takes to satisfy a cli-
ent's needs. Clair has always been a pioneer
in the development of high -quality, indus-
try -standard touring solutions. This, along
with our lengthy crew -training programs

and full -service office staff, has allowed us
to position ourselves as the premier live -
sound company offering global continuity to
the touring production industry. By offering
these value-added incentives, we're able to
help our clients save time and achieve better
results day in and day out."

HEMPHILL BROTHERS
COACH
Founded:1980
Trent Hemphill, president/CEO
How we're winning customers: "All of our
buses' interiors are handmade and cus-
tom -designed. We create our buses with
top -of -the -line materials such as genuine
leather, hardwood flooring, granite, marble
and onyx. The combinations of these items
produce a gorgeous bus interior. We also
go the extra mile with what you don't see
to make the bus more elaborate. Hemphill
adds an extra roof air conditioner to take
the standard four to five for added comfort.
We do all the wiring, plumbing and elec-

Pioneer
Coach buses
offer clients
everything
from baby
cribs to
mobile
studios,
president
Doug
Rountree
says.

tric in-house in order to over -exceed
the expectations and needs. We
upgrade the sound system, the tele-
vision and additional video equip-
ment to install the top -of -the -line
electronics. A few of our favorite up-
grades are heated marble bathroom
floors, steam showers, Apple TVs,
Wi-Fi, air -pocket doors, iPads with
complete control of the bus' A/V
systems, lighting and power blinds,
USB ports, HDTVs, bay entertain-
ment and awnings. Every little fea-
ture is carefully selected to make the
bus as elaborate and comfortable as
possible when combined for a fin-
ished product."

MOJO BARRIERS
Founded:1988
J.B. Dolphin, president
How we're winning customers: "In-
troduced to the market last year, we
have redesigned our crowd -control

barrier to transport more efficient-
ly -20% more barrier now fits in the
same truck space. We also developed
a new product called the Gatekeeper,
which is a computerized turnstile sys-
tem that maintains capacity within a
given area and also controls access as
a ticket, RFID [radio frequency identi-
fication] and bar code scanner."

PIONEER COACH
Founded:2002
Doug Rountree, president
How we're winning customers: "We
are building new coaches and includ-
ing our customers in the design pro-
cess to ensure we provide what they
want on the road. Some customers
are traveling with family members
and newborns, so we install custom
baby cribs and 'pack -n -play' areas.
Others are looking to record music
on the road, so we convert the rear
lounge to a studio."

hemphillbrothers.corn

r
H E M
C A .0 H el

America's Leading Provider of Luxury Coaches
and Award -Winning Transportation Services
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The ultimate class 888.876.8999
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PRO NOCTURNE PRODUCTIONS
Founded:1982 (PRG); Nocturne acquired in
2011

Bob Brigham, president
How we're winning customers: "With
PRG acquiring us in 2011, we can now of-
fer all of our pre-existing and new clients
global support as well as saving them in-
credible amounts of money in internation-
al shipping," PRG Nocturne sales execu-
tive/touring staff coordinator Todd LePere
says. "Every year we are working on inno-
vating new proprietary LED [stage light-
ing] products that will allow us to compete
in all markets worldwide."

ROCK -IT CARGO
Founded:1978
Hillary Nosbisch, marketing manager/
customer relations manager
How we're winning customers: "Rock -It
Cargo has built strong relationships with a
large network of agents worldwide, which en-
ables us to provide specialty freight forward-
ing to some of the most difficult locations
for time -sensitive and fragile freight of live
events. We also offer value-added services
with our logistics expertise to allow the cus-
tomer peace of mind when transporting with
us, such as jet charters for the artists and
management, in-house ATA carnets [inter-
national customs documents] and customs
brokerage, along with insurance policies to
protect freight."

SENATORS COACH
Founded:1977
John Aikin, executive VP

How we're winning customers: 'We don't
believe that it's so much about the newest
gadget as much as it's about consistent, re-
liable service. That being said, we are con-
stantly looking for ways to improve our cus-
tomers experiences on our buses."

SKYNET AVIATION GROUP
Founded: 2009
Adam K. Hasiak, global private aviation
director
How we're winning customers: "We take
a customized approach to our private avia-
tion offerings. Each client has different re-
quirements for their private aviation needs,
and we construct private charter programs
that meet each client's individualized
needs, whether it is on -demand charters,
jet cards, leasing or an outright purchase
of an aircraft. Having said that, we have re-
cently opened up an office in Beverly Hills
in order to gain continued growth within
the entertainment industry."

TOURJET
Founded: 2000
Dave Davis, CEO
How we're winning customers: "TourJet
is a boutique company that offers one-on-
one service to discerning clientele. Tourlet
offers 24/7 worldwide service, sourcing
from WYVERN- and ARGUS-safety ap-
proved aircraft and crews. [WYVERN and
ARGUS are aviation safety consultants.]
TourJet's founders are experienced leaders
with backgrounds in worldwide logistics,
tour management and motion picture in-
dustry prod uction." 0

SAFETY FIRST
EVENT SAFETY ALLIANCE
PREPS FIRST GUIDE FOR
TOURING BUSINESS

The creation of the first safety handbook for
concert production professionals and a new
severe weather alert system for the outdoor
touring business are among the accomplish-
ments in the past year of the Event Safety
Alliance, which was created in response to
a string of concert tragedies in 2011, includ-
ing seven deaths at the Indiana State Fair-
grounds when a wind storm caused stage
rigging to collapse at a Sugarland concert.

The goal of the ESA is to educate tour-
ing professionals on best practices in event
management. The group has made "signifi-
cant progress" in the last year, according to
executive director Jim Digby, who also is the
production manager for Linkin Park.

Following the events of 2011, Digby and
other industry experts created the ESA to
share information to help increase fan safe-
ty. The alliance now has more than 2,000
members and is working on the first safety
handbook for U.S. touring professionals,
"The Event Safety Handbook." (The United
Kingdom has long relied on the so-called
"Purple Guide," last revised in 1999.)

"Nothing like this exists," Dig by says.
"There currently is no [reference guide] for
anyone who wants to learn the business or
educate on how to do it better. We want
people to read it and comment on it. It's the

only way we can build any real consensus
behind what we're doing.

"Even if you were a well-informed produc-
tion manager," Digby adds, "and wanted to
do the right thing and make sure you were
complying with the Occupational Safety and
Health Administration, the National Fire Pro-
tection Assn., the International Code Coun-
cil-even if you wanted to do that stuff, you
would have to spend weeks, if not months,
just trying to find and determine which of
their regulations and standards apply to you."

"The Event Safety Handbook" attempts to
bring together "all of those standards that
currently apply whether you know it or not
and try to tell you where they apply and ref-
erence them," Dig by says.

Dr. Donald Cooper, a retired Ohio fire mar-
shal, is offered to be the guide's primary edi-
tor, working with touring writer Debi Moen.
Meanwhile, veteran event producer Steve
Lemon is heading up task groups for each of
the chapters.

The ESA has also partnered with Weather
Decision Technology to create Weather Ops.
"Forecasts and alerts are provided to the cli-
ent via Internet, SMS, mobile apps, mobile
push alerts and direct phone access to a
meteorologist 24/7," according to the com-
pany's website.

The next step for the ESA is to raise money
for its efforts. "Nothing that we're doing is
for profit," Digby says. "We want everybody
to win and we want the process of safety to
be easier."

Digby also hopes the alliance's efforts will
"influence the next generation that's going
to be working in this business and raising the
bar on the live safety standards." -KT
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MUSIC
ROCK

Bringing The
Rumpus
In the studio with Edward
Sharpe & the Magnetic Zeros
as the eclectic band finishes
`rambunctious' third album
By Phil Gallo

It's an unusual sight: A pair of new tap shoes sitting
next to a floor torn on a throw rug in Hollywood's
Ocean Way studio's largest room. Alex Ebert, found-
er of Southern California band Edward Sharpe & the
Magnetic Zeros, was looking for a unique percussion
sound on a new song, "Life Is Hard," hence the tap
shoes, which were intended to replace the looped
sound of a basketball being dribbled, which had re-
placed the sound of water dripping into a bowl.

"I can really hear tap dancing on this song, but it's
not right-it's too ridiculous," Ebert says. "I felt em-
barrassed that I went and tried that. Most of the last-
minute stuff-this was a pretty far-out idea-does end
up sticking."

The band's third album, potentially titled Please, is
at the point of a lot of last-minute additions, with ex-
pected completion early this month. Ebert had pulled
an all-nighter the day before Billboard visited, adding
new vocals to the tracks "Please" and "This Life" that
represent a fuller, though more cloistered, sound than
on the first two Edward Sharpe albums. There's a fas-
cination with late -period Beatles-a guitar riff from
"Oh! Darling," a layering of chorus and percussion
that suggests the languid sides of George Harrison's
All Things Must Pass-and a broader instrumental pal-
ette that includes brass, organ and electric guitar.

Ebert, who spent So years fronting Ima Robot,
founded Edward Sharpe & the Magnetic Zeros with
singer Jade Castrinos, expanding the group to as
many as io members as he drew on elementary-
school choruses and their ubiquitous tambourines
as inspiration. He sought out instrumentalists to fit
the needs of his songs; trumpeter Stewart Cole, for
example, was in the studio the day after a late -night
encounter with Ebert in a Los Feliz restaurant.

A self-contained collective that hands over its re-
cordings to Vagrant for distribution in North America,
Edward Sharpe & the Magnetic Zeros hit the nation-
al radar through a couple of well -placed synchs-
"Janglin"' for Ford Fiesta and "Home" with the NFL.
"Home," which featured one of those last-minute, 4
a.m. rerecordings, was never a radio hit, an indication
of how licensing opportunities can help establish a
young band.

Allowing the group's music to be used in ads, Ebert
says, "is an interesting conversation because it's no
longer a tangential conversation. It's very primary to
musicians. Companies are the Medici of this era. It's
how you make your money; it's a big part of how you
break a band."

All signs pointed to a breakthrough year in loll,

when the band started a tour by selling out Los Angeles' 5,700 -seat
Greek Theatre a month before releasing its second album, Here.
That album has sold 119,000, according to Nielsen SoundScan,
less than a third of predecessor Up From Below's 363,000. But the
band did increase its profile as a touring act, taking it to the theater
level. The group recently announced a 25 -city summer tour that in-
cludes the Bonnaroo and Firefly festivals and a headlining gig at the
Hollywood Bowl.

Ebert says the new material, as a whole, will be more "rambunc-
tious" than previous work. "I see the lyrics, in general, as the bond-
they're the glue for the philosophical direction of the songs. Musi-
cally, it will all have a coherent rambunctiousness of some sort."

The band's fourth album, which may well be a two -LP set, is al -

ARTIST. Edward Sharpe & the
Magnetic Zeros

ALBUM: TBD

LABEL: Community/Vagrant

MANAGER: Brian Ling, New
Community

PRODUCER: Alex Ebert

PUBLISHER: BMG Chrysalis

BOOKING AGENT: Kirk Sommer,
William Morris Endeavor

CHART HISTORY: Here (2012),
No. 5 Billboard 200,119,000;
Up From Below (2009), No.
76 Billboard 200, 363,000;
"Home: No.25 Alternative,
1.3 million

TWITTER: @EdwardSharpe

THE BIG NUMBER

Sales of Up From Below,
Edward:Sharpe &the Magnetic
Zeros' debut album.

336K
COPIES

ready on Ebert's mind. "I Just Want to Pray," a track from Here that
Ebert says is "the ballsiest song I have ever written," is a key inspira-
tion, as are two recent covers the group did-a Nashville bar -band
version of "I Saw Her Standing There," for the Community Music
compilation Beatles Re -imagined, and "Wooden Indian," its contri-
bution to ATO's John Denver tribute, Music Is You.

"Two mics in a room, spacing ourselves out," Ebert says, outlin-
ing the recording plan. "I'm up close because I have to sing the vo-
cals, drums are in the back. It's so much fun getting in a room and
doing things like that. It would be liberating-a healthy thing to do.
Also, it lets everyone participate at once."

He adds, "We're starting to mature in a weird way, a bit late in the
game, but it's a good feeling." 0
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ARTIST: Charli XCX

ALBUM: True Romance

LABEL: Atlantic/lamsound

MANAGER: David Bianchi,
Grand Union Management

PRODUCERS: Ariel Rechtshaid,
Patrik Berger, Blood
Diamonds, Dimitri Tikivoi

PUBLISHERS: Indiscipline
Rights, Kobalt

BOOKING AGENTS: Matt
Galle and Marty Diamond,
Paradigm

CHART HISTORY: "You're the
One" (2912), No. 5 Dance
Singles Sales, No. 10 Hot
Singles Sales, 1,000; !cone
Pop's "I Love It" (co -writer),
No. 24 Billboard Hot 100,
421,000

TWITTER: @charli_xcx

POP

Charli In
Charge
Singer/songwriter Charli XCX
takes creative control of long-
awaited 'angel pop' debut 'True
Romance'
By Andrew Hampp

It's the first day of South by Southwest's music por-
tion and Charli XCX is about to play her second of
what will be 10 shows in a four -day span. It's a daunt-
ing itinerary that can fry many buzzworthy hopefuls'
nerves (not to mention energy), but not the plucky
zo-year-old, born Charlotte Aitchison in Hertford-
shire, England. "I'm just going to party through it,"
she says at Austin's Belmont. "Last year I came and I
did two shows, but I felt I haven't experienced South
By properly."

Later that night, not only will Charli XCX perform
a 3o -minute set previewing songs from her Atlantic/
Iamsound debut True Romance (April 16), including
lead single "You (Ha Ha Ha)," she'll later join Atlantic
labelmate Icons Pop onstage for its performance of
current top 40 hit "I Love It," a song Charli XCX wrote.
She performed the tune for the first time with the group
during the Warner Sound's Tuesday night showcase.

The song's hyper -charged production and bratty
lyrics kissing off an ex are matched by many of Charli
XCX's own songs, which range from moody ballads
like "Stay Away" and "You're the One," to electro rave-
ups like "Take My Hand" and "Black Roses," to more
romantic odes like "What I Like" and "Lock You Up."

Produced largely by Ariel Rechtshaid (Usher, Major
Lazer, Plain White Ts), the album is a pseudo -compi-
lation of songs previously released on EPs Charli XCX
released through Iamsound in 2011 ("You're the One,"
"Nuclear Seasons") and her zon self -released mix -
tapes, Heartbreaks and Earthquakes ("How Can I," "So
Far Away") and Super Ultra ("Cloud Aura"). "You're
the One" has sold 1,o oo copies, according to Nielsen
SoundScan, and reached No. 5 on Billboard's Dance
Singles Sales chart and No. to on Hot Singles Sales.

That DIY strategy helped her build a cult-ish fan
base on Tumblr, Twitter and Facebook, platforms that
are more important to Atlantic marketing director
Tony Corey than more traditional outlets in the lead -
up to True Romance's release. "Her fan base is heav-
ily involved in the online world, so upfront we are not
being super aggressive with radio," he says. "Charli's
voice and writing currently appear on top 40 via 'I Love
It,' which continues to grow and is a great setup for her
future at radio."

Though the album dabbles in goth, dream pop and
new wave elements, Charli XCX prefers to describe

her music as "angel pop," a term that encompasses her
blend of ethereal sounds and hipster samples of acts
like Gold Panda, Blood Diamonds and Todd Rundgren
with more traditional pop song structures. "I started
writing songs with Arid three years ago and we just
clicked. I wanted to harness that sound and really keep
this emotional feeling to it-basically create this big
mashup of fuzzy, warm effects that speaks to the lyr-
ics," she tells Billboard in a separate interview.

Charli XCX has been writing and recording since
she was 14, and many of the tracks on True Romance
range in tone from "teen angsty, I hate -my -boyfriend
kind of songs" to "deeply tormented, crazy -obsessive
love" to "songs where it's this rush and ecstasy and or-
gasmic love," as she puts it. "I'm always the one who's
in charge of my relationships-I'm either taking con-
trol or fucking them up." That translates to the creative
control she was able to wield on the album's songs,
many of which are largely preserved from their previ-
ous mixtape formats.

"It's been amazing because I feel like there's always
a stigma when you work with record labels, especially
bigger labels and the money machine factory," she
says, "but the fact that they let me take five years to
make the album and have really given me space and
time to grow has been amazing. I've been able to make
the videos I want and they've let me be in charge,
which is great because I'm really stubborn." 0

"There's always a stigma when you work
with record labels, but Atlantic has given
me space and time to grow." -CHARLI XCX

VON GREY
On Feb. 19, von Grey found
Itself In an enviable position:
making its network TV
debut on "Late Show With
David Letterman" while still
unsigned. That's just one
of several profile -building
appearances the Atlanta -
based, indie alt -folk sister
act has lined up since the
October 2012 release of its
self -titled EP on Music VG
Records, including opening
dates for Lindsey Stirling
and Company of Thieves and
appearances on "Conan,"
"Rock Center" and at South
by Southwest. (Up next an
opening -session perfor-
mance at the NARM confer-
ence on May 81 One listen to
von Grey's first single, "Com-
ing for You," explains the
buzz. Crystalline harmonies,
stirring lyrics and inventive
melodies are the calling
cards of siblings Annika,
Fiona, Petra and Kathryn.
Ranging in age from 12 to
18 and led by vocalist/song-
writers Annika and Fiona,
the sisters are also skillful
musicians. "Our classical
background makes us a little

different from other alt -folk
bands, and bands in general,"
Fiona says of von Grey's
resonating appeal. "Like the
Lumineers and other groups,
we want to help open up
people's appreciation for en-
tertaining instrumentation,"
Annika adds. The act caught
the attention of producer/
engineer Nick DiDia1Bruce
Springsteen, Train), who
helmed the EP. His brother,
Red Light Management's
Mark DiDia, signed von Grey
in 2011. "Our goal is to keep
putting von Grey in the right
situations for people to natu-
rally discover their music,"
Mark says. -Gail Mitchell

DJ Lynnwood, touring
EDM producer/DJ/radio
personality. Hardwell
featuring Amba Shepherd,
"Apollo." Already sporting 2
million YouTube views, a slew
of DJ sets from major players
worldwide and hooky vocals
by Shepherd, the Dutch -born
D1's "Apollo" is setting up for
"hit" status stateside.

Laidback Luke featuring
Majestic,"Pogo." With roots in
Chicago hard house since the
early '905, this dub -banger is
right up my alley. Majestic rolls
off his hip house flow on top of
deep kicks, nasty percolating
percussion and a dope hook.
Also check out its comical
burger-bar-themed video and
the dub mix.

Clockworkfeaturing Wynter
Gordon,"Surge." Clockwork
has nailed a future anthem
with Gordon, an EDM star in
her own right. Right -timed
breakdowns and hooks fill in
the gaps between Gordon's
slicing vocals. I heard this
track all over Miami and at the
Ultra Music Festival. It has
65,000 plays on SoundCloud.
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ARTIST: Talib Kweli

ALBUM: Prisoner of Conscious

LABEL: Javotti Media/
Caroline Distribution

MANAGER: Enas Barkho,
Guerilla Union Management

PRODUCERS: various

PUBLISHER: BMG Chrysalis

BOOKING AGENT Peter

Schwartz, the Agency Group

CHART HISTORY: Gutter
Rainbows (2011), No. 7 Top
R&B/Hip-Hop Albums,
48,000

jrwrrfm@TalibKweli

HIP -HOP

Stretching
Out
Talib Kweli expands his musical
identity on fifth solo set,
`Prisoner of Conscious'
By Gail Mitchell

Talib Kweli always has something insightful to say
on the social and political fronts. But Prisoner of Con-
scious, due May 7 on Javotti Media/Caroline Distribu-
tion, travels beyond the issues that established Kweli
as a rap pioneer and gets more personal.

Throughout his career, the Brooklyn -based rapper
has channeled his creative muse through various in-
carnations: As half of Black Star with Mos Def, part-
nering with producer Hi-Tek for Reflection Eternal
and, most recently, teaming with singer and longtime
collaborator Res as Idle Warship on 2011's Habits of
the Heart.

Kweli notes, however, that his socially and po-
litically charged reputation sometimes means that
people don't "necessarily understand the musical-
ity behind what I do." So with Prisoner of Conscious,
he "tried to stretch my wings a bit and bring some-
thing that was less beholden to the world of hip -
hop and more existing in the world in general; to
celebrate my hip -hop roots but still have it in newer
packages."

Those packages come wrapped with an impressive
string of guests. Miguel teams with Kweli on the up-
beat Motown throwback "Come Here," while Melanie
Fiona joins in on the driving "Ready Set Go." Nelly,
with singer Abby Dobson, shines on the introspective
music-and-life-themed "Before He Walked." One of
the more unlikely pairings is with Brazilian singer/ac-

tor Seu Jorge on the carefree "Favela Love," inspired
by a trip to Sao Paulo. Additional guests include Ken-
drick Lamar, Curren$y, Busta Rhymes and Ryan Les-
lie. Production collaborators range from Oh No and J.
Cole to RZA, Sean C & LV and Symbolic One.

Kweli's fifth solo studio album is being released
under his Javotti Media banner. Named after his pa-
ternal grandmother, the label is the successor to his
earlier indie venture, Blacksmith Records, originally
distributed by Warner Bros. Javotti's first release was
Kweli's 2011 album Gutter Rainbows, distributed by
3D. Now Caroline Distribution is onboard for Prisoner
of Conscious, also complementing the project with ra-
dio and online promotion.

"Talib's mentality and work ethic are a very good
fit for what we do," says Michael Harris, executive
VP/GM of EMI Label Services/Caroline. "The indie
world doesn't work for everyone; some artists need

"The indie world doesn't work for
everyone. But Talib is almost like a one-
man machine. He's very hands-on."

-MICHAEL HARRIS, EMI LABEL SERVICES/CAROLINE DISTRIBUTION

that major -label support. But Talib is almost like a
one-man machine. He's very hands-on. Gutter Rain-
bows was an indication of his fan base and what he can
do, with no promotion, so to speak."

Major -label veteran Kweli counts six top los
on Billboard's Top R&B/Hip-Hop Albums chart.
He scored his highest sales with Reflection Eter-
nal (2000), which has sold 575,000, according to
Nielsen SoundScan. While Gutter Rainbows has sold
only 48,000, the rapper says the experience under-
scored that he "stands a better chance of financial
success if I do this on my own. It's exciting that art-
ists can now have a piece of their careers. Between
the output and the work I've put in already, I've been
blessed to develop a great fan base. As long as I stay
on top of that, I'm fine."

A video for current single "Upper Echelon" pre-
miered in January, preceded by two other clips for the
cut "Push Thm" and bonus track "Outstanding." On
a North America tour since Feb. 8 with stops at South
by Southwest and Paid Dues, Kweli will wrap the run
on April 13 in Chicago. Timed around Prisoner of Con-
scious are dates with NPR's "All Things Considered,"
WNYC New York's "Soundcheck Live," "Tavis Smi-
ley" and "Guitar Center Sessions." On April 24, he'll
appear on "Late Night With Jimmy Fallon."

Several more Javotti Media releases are also slated,
including a compilation plus albums by Houston new-
comer Cory Mo, Res and Idle Warship. "I love being
creative," Kweli says. "Like a shark, I've got to keep
moving. I can't stop." 0

MUSIC

AMPING UP: After he wraps
his first season as an "Ameri-
can Idol" judge, country star
Keith Urban will jump into a
new leg of dates for his Light
the Fuse tour, featuring Little
Big Town and Dustin Lynch.
Booked by the Richard de
la Font Agency, the run
will stop in Nashville at the
Bridgestone Arena (April 16),
then play the Comcast Cen-
ter in Mansfield, Mass. (Aug.
10), Red Rocks in Denver
(Aug. 301, Hollywood Bowl
in Los Angeles (Sept. 27) and
the Buffington Center in
Toledo, Ohio (Nov. 24).

NOVEMBER RAIN: Follow-
ing the announcement of
new LP Kveikur (June 17, XL
Recordings), Sigur Roe has
unveiled plans for a tour in
November, booked by Marty
Diamond at Paradigm.
Starting at Dublin's 02 Arena
(Nov.161, the group will then
play the Brighton (England)
Centre (Nov. 20), Wembley
Arena in London (Nov.21),
the Mitsubishi Electric Hall
in Dusseldorf, Germany (Nov.
25) and Spektrum in Oslo
(Nov. 28).

SWEETEST KILL: Staten
Island MC Ghostface Killah
launched his Twelve Reasons
to Die tour-featuring Wu -
Tang Clan affiliate Killah
Priest and booked by Peter
Schwartz of the Agency
Group-March 28 at the
Mayan Theatre in L.A. Next
up: Mississippi Studios in
Portland, Ore. (April 10), St.
Andrews in Detroit (April 30),
the Met in Providence, R.I.
(May 11) and Emo's in Austin
(May 22).

PINCH ME: To celebrate their
25th anniversary, Barenaked
Ladies will head out on the
Last Summer on Earth tour
with Ben Folds Five and
Guster. Prior to the first show,
BNL will release its new LP in
early June, featuring the single
"Boomerang" (Vanguard/.
Touching down in Grand
Prairie, Texas, at the Verizon
Theatre (June 17), the Ladies
will make stops at the Moun-
tain Winery in Saratoga, Ca-
lif. (June 25-26), the Molson
Canadian Amphitheatre in
Toronto (July 11), the Bank of
America Pavilion in Boston
(July 16) and the Red Hat Am-
phitheater in Raleigh, N.C.
(July 28). -Nick Williams
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Reviews
POP

William's
`Power'
Move
There's nothing about Will.i.am's "#that -
POWER" that doesn't sound familiar:
From the Justin Bieber -sung chorus that
manages to reference both Chris Brown's
"Beautiful People" and Daft Punk's
"Harder, Better, Faster, Stronger," to the
chunky beat pitched just a few notes lower
than the rapper/producer's previous hit
"Scream & Shout," the song treads previ-
ously paved, heavily Auto -Tuned territory
for all involved. The new single does, how-
ever, feature some entertaining attempts
on Will.i.am's part to make couplets out of
words that don't otherwise rhyme: "Who
cares what the haters think/They hate
on me cuz I'm doin' what they can't," he
raps at one point. As a producer and the
leader of the Black Eyed Peas, Will.i.am
has flashed an effortless skill for creating
far-reaching anthems, but for some reason
hasn't found the right formula in his solo
career. "#thatPOWER" may help sell a
few extra thousand copies of his forthcom-
ing #willpower album, but the track won't
score any points for innovation. -AH

LEGEND

CREDITS

Edited by Mitchell
Peters (albums)
and Jason Lipshutz
(singles)

CONTRIBUTORS:
Phil Gallo, Andy
Gensler, Gary Graff,
William Grayer,
Andrew Hampp,
Kathy landoli, Jason
Lipshutz, Kerri
Mason, Chris Payne,
Ryan Reed
All albums
commercially
available in the
United States
are eligible. Send
album review
copies to Mitchell
Peters at Billboard,
5700 Wilshire
Blvd., Suite 500,
Los Angeles, CA
90036 and singles
review copies to
Jason Lipshutz
at Billboard, 770
Broadway, Seventh
Floor, New York,
NY 10003, or to
the writers in
the appropriate
bureaus.

"rtthatPOWER" (4:40)

PRODUCERS: Damien Leroy,
Will.i.am

BITERS: William Adams,
mien Leroy, Justin Bieber

P USHERS: various

Int rscope

The new single features some entertaining
attempts on Will.i.am's part to make
couplets out of words that don't
otherwise rhyme.

LIVE

ARTIST: Taylor Swift

VENUE: Prudential Center, Newark, N.J.

DATE March 27

Swift's devotion to her most
radio -friendly album to date,
last year's Red, came to life
during the first of three sold -
out shows at the Prudential
Center. Performing 13 of the
set's 16 tracks, "red" was in-
deed the theme of the night,
dominating everything from
the song choices to the colors
of Swift's banjo, guitar and
shoes. When she took on songs
from previous albums, they hit
a bit harder. "Sparks Fly," from

zoio's Speak Now, soared and
"Mean" merrily bounced along
as its banjo riffs managed to
fill the arena. "You Belong
With Me" was given a bit of
an about-face, stripped down
into a more minimal, beat
driven version. Following his
uplifting opening set, British
singer/songwriter Ed Sheeran
joined Swift onstage for a per-
formance of their recent duet
"Everything Has Changed."
There wasn't an encore, but a
confetti -soaked closing of "We
Are Never Ever Getting Back
Together" left the packed are-
na wide-eyed. -CP

SINGLES
ROCK

30 SECONDS TO MARS

"Up in the Air" (4:35)

PRODUCERS: Steve Lillywhite,
Jared Leto

WRITER: Jared Leto

PUBLISHERS: Apocraphex
Music/Universal Music -Z
Tunes (ASCAP)

Virgin Records

"Is this the end I feel?"
Jared Leto cries on his
band's new single, as
blaring synths and cho-
ral chants shroud his an-
guished yelp in dramatic
excess. No, this isn't the
end-"Up in the Air" is
an understandable pro-
gression, blowing up the
group's arena -friendly
alt -rock to even grander,
more deafening propor-
tions. The act may not
be the most nuanced in
modern rock, but it is
starving to sound like
the biggest. -RR

ALTERNATIVE

VAMPIRE WEEKEND

"Diane Young" (2:44)

PRODUCERS: Rostam
Batmanglik Ariel Rechtshaid

WRITERS: ROSteM Batmanglij,
Ezra Koenig

PUBLISHERS: Vampire
Weekend Music (ASCAP)/
Imagem Music

XL Recordings

A disorienting ode to
a car -torching vixen,
Vampire Weekend's
frenetic new single
features soulful
crooning, pitch -shifting
Auto -Tune, bar -room
piano, punk drums and
synthesizers that sound
like melted saxophones.
In spite of the zaniness,
"Diane Young" is one
of the group's catchiest
songs. -RR

HIP -HOP

JUICYJ FEATURING BIG
SEAN & YOUNG JEEZY

"Show Out' (4:33)

PRODUCER: Mike WiLL
Made -It

WRITERS: Jordan Houston, Jay
Jenkins, Sean Anderson

PUBLISHERS: various

Kemosabe/Columbia

Mike WiLL made
another killer instru-

mental as Juicy J, Big
Sean and Young Jeezy
Show Out" for both

the clubs and the trap.
Swollen pockets, Ace of
Spades champagne and
deflecting haters is the
mission of this boister-
ous tune, and regard-
less of your tax bracket,
Juicy J offers the good
life. -KI

R&B

KING

"In the Meantime" (4:40)

PRODUCER: Paris Strother

WRITERS: Amber Strother,
Paris Strother

PUBLISHER: not listed

Self -released

A Prince co-sign can
go quite far, but Los
Angeles trio King
earns every ounce
of that praise on "In
the Meantime," a
minimalist love jam
so steamy it could
conceivably warm
the coldest of hearts.
With smooth keys and
fluid harmonies, King
conjures up a number
of gentle moods on its
breakout track. -KI

ALTERNATIVE

MAJICAL CLOUDZ

"Childhood's End" (3:49)

PRODUCERS: Matthew Otto
Kolaitis, Devon Walsh

WRITER: Devon Walsh

PUBLISHER: Copyright Control
ISOCAN)

Matador

The first glimpse of
Majical Cloudz' new
album is a stark one,
with gurgling beats
and string dirges
supporting singer
Devon Welsh's canned
anguish. "Someone
died/Gunshot, right
outside/Your father,
he is dead/I see him,
in my head," the song
begins, as if shaking
the listener out of the
relaxed atmosphere
created by its opening
is seconds. The gritty
lyrics fill every corner
of the song, and those
who weren't aware of
Welsh's commanding
presence soon will
be. -JL
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FUSIC ON
DIFFERENT
PLATFORMS

Desktop
Sort available
songs at an
artist level and
discover which
artists have
multiple songs
to sing and
which tracks
have been
"fused" the
most often.

Facebook
Utilize full
social graph
functionality
to discover
other Facebook
users singing
along to your
favorite acts.

Mobile
There are two
buttons: sing
and lip-synch.
The simple,
scrolling
interface gives
users the bare
essentials for
singing on
the go.

Fusic users
can sing
along or
lip-synch
to videos,
then splice
their footage
into the real
thing.

APP

Fusic Puts Fans In Their
Favorite Music Videos
The sneaky -fun app Fusic lets music fans from all
over the world become a part of their favorite videos.
With the Fusic desktop or iOS/Android app and a
webcam, users can create their own video mashups
by singing (or lip-synching) along with dozens of ma-
jor acts and having their homemade footage spliced
into the professional clips. Originally founded as
Audish.com in
thousands of other user -submitted videos-some of
which have view counts in the tens of thousands.

From Justin Bieber to Kelly Clarkson to Evanes-
cence, Fusic offers a wide range of music videos
within the top 40 sphere of influence. Yet the app
allows any music fan to participate: Facebook autho-
rization makes signing up simple, and choosing be-
tween lip-synching and actually singing begins the
mashup process. The app itself handles the editing,

transitioning seamlessly between the music video
footage and what users capture on their webcam,
and sharing across social networks takes a few clicks.

Acts like One Direction and Austin Mahone
have actively promoted their Fusic pages on their
respective Twitter and Facebook profiles. The site
easily facilitates the type of audience participation

sumption during the past year: fan remixing. Such
Billboard Hot 100 hits as Gotye's "Somebody That
I Used to Know," Carly Rae Jepsen's "Call Me May-
be" and PSY's "Gangnam Style" are all examples
of songs whose success was driven by thousands
of online fans remixing and uploading their own
versions. Recognizing a cultural shift, Fusic has
become the go -to platform for the no -hassle fan re -
mix. -WG

ROCK

Volbeat Breaks
Through
Historical hindsight will likely compare Volbeat's fifth
studio album, Outlaw Gentlemen & Shady Ladies, to
Metallica's 1991 Black Album-the breakthrough mo-
ment when a heavy rock acts crosses from cult status
to mass -appeal embrace. It's the Danish quartet at its
most accessible, without sacrificing its gritty punch.
With former Anthrax guitarist Rob Caggiano in the
ranks and co -producing, the set boasts a sharp dynam-
ic thrust that gives rockers like "Pearl Heart," "Dead
but Rising" and "Room 24" (with King Diamond) even
more bite. And there are plenty of surprises, including
harmonica and banjo on "Doc Holliday," and an ear-
nest, if heavier, rendering of Young the Giant's "My
Body." All of this combined with frontman Michael
Poulsen's vivid storytelling makes this album the likely
launch of a well -deserved new era for Volbeat. -GG

Volbeat

Outlaw Gentlemen & Shady
Ladies

PRODUCERS: Jacob Hansen,
Rob Caggiano

Vertigo/Republic Records

RELEASE DATE: April 9

CHART HISTORY: Beyond Hell/
Above Heaven (2010), No, 7
Hard Rock Albums, 217,000

MUSIC

ALBUMS FOLK
ROCK

PARAMORE

Paramore

PRODUCER: Justin
Meldal-Johnsen

Fueled by Ramen

RELEASE DATE: Apri 19

Following singer Hayley
Williams' zoio split
with co-founders Josh
and Zac Farro, there's
a defiant tone to the re-
configured band's new
album. It bounces from
the glam of "Fast in My
Car" to the soul tinge
of "Ain't It Fun" and
torchy ache of "Hate to
See Your Heart
Break." -GG

ROCK

HEM

Departure and Farewell

PRODUCERS: Dan Messe, Gary
Maurer

Waveland Records

RELEASE DATE: April 2

Sally Ellyson's voice
has never sounded
as focused, peaceful
and tender as it does
on the adventurous
Departure and Farewell.
The Brooklyn band
still cradles terri-
tory between folk and
country, while also
charting new territory.
Strings propel closer
"Funnel Cloud" and
gospel enters on "So
Long." -PG

R&B

VARIOUS ARTISTS
KILLSWITCH ENGAGE Music for Danoef !oars: The

KPM Music LibraryDisarm the Descent

PRODUCER: Adam DrItk,OWiCs PRODUCERS:various

Roadrunner Records

RELEASE DATE: April 2

Disarm the Descent be-
gins with a chest -bust-
ing roar announcing the
return of original singer
Jesse Leach. Taking
a breath only on the
anthemic "Always," this
is the Massachusetts
headbangers' fastest
and fiercest album yet.
But the group maintains
its harmonic edge and
the positivity that sepa-
rates Leach from his
angsty peers. -GG

POP

NEW KIDS ON THE
BLOCK

10

PRODUCERS: DEEKAY Music

Strut Records

RELEASE DATE: April 2

In the '6os and '7os,
this famed British film/
TV music house made
some of the tightest
soul -jazz instrumental
jams this side of "ITV
News at in." Crate -
digging extraordinaire
Strut released a comp
in 2000, but this
two -CD reissue's live
disc puts the studio's
brilliance in perspec-
tive. No wonder Jay -Z,
Tarantino and Danger
Mouse all tapped this
wellspring. -AG

RAP

LIL WAYNE

Am Not a Human Being II

Brent Paschke PRODUCERS: various

The Block/Boston Five

RELEASE DATE April 2

It seems a daunt-
ing task: return a
'9os-era boy band to
prominence without
resorting to camp or
desperation. But the
five 4o -something
guys of NKOTB did it.
Fronted by first single
"Remix (I Like The)"
and its unaffectedly hip
video, io is a trend -
free, earnest collection
of vocal pop. -KM

Cash Money

RELEASE DATE: March 26

Lii Wayne's latest, I
Am Not a Human Be-
ingII, has a surplus of
metaphors, including
subtle odes to trap rap
("Gunwalk"), moments
for real romance ("Back
to You") and the kinky
kind ("Romance"),
coupled with bits of self -
reflection ("God Bless
Amerika"). Diverse yet
bold, the set fits Weezy
like a glove. -KI
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Gloria
Estefan has
returned to
longtime label
Sony Music
Entertainment
for a multi -
album
agreement
that begins
with the
release of
her English -
language
album The
Standards,
due in the fall.

POP

Big Things
Ahead
Nickelodeon star Ariana
Grande's second career breaks
out with 'The Way'
By Jason Lipshutz

After playing a supporting character on Nickelodeon's
"Victorious" for the past three years, Ariana Grande
is taking center stage as both a singer and an actress
in 2013. While filming a starring role in new Nickel-
odeon series "Sam & Cat," the 19 -year -old Florida
native has logged the first mainstream hit of her re-
cording career with "The Way," featuring Mac Miller.
After hitting iTunes on March z6 through Republic
Records, the song sold 219,000 downloads in its first
week, according to Nielsen SoundScan, and debuts at
No. lo on the Billboard Hot loci (see page 5o).

Grande recorded the flirtatious R&B-tinged single,
which samples Big Pun's 1998 hit "Still Not a Player,"
after meeting with U.K. producer Harmony Samuels ear-
lier this year and immediately connecting with the slinky
beat. "I cut my vocal on it," Grande says, "and then Mac
and I had been hanging out for awhile at that point, and I
was like, 'I really want you to feature on this record. What
do you think?' And he said, 'Sounds like a hit to me.'"

Grande has been slowly piecing together a debut al-
bum while splitting her time playing Cat Valentine on
"Victorious"; her 2011 single "Put Your Hearts Up" has
sold 120,000 downloads. But "The Way" fast -tracked
her career by grabbing the attention of Republic co-
founder Monte Lipman as well as Charlie Walk, who
started as the label's executive VP in late January.

"It was 8:o0 one night, and I heard a song coming

from Monte's office through my wall," Walk recalls.
"He called me down and played a video, a DIY video of
Ariana Grande. We heard the song and I immediately
made the decision to set it up [and] put the song out."

Walk describes Grande as a "triple threat": She
sings and acts, but is also a viral star, staying actively
engaged with her 5.4 million Twitter followers and 2.6
million Facebook fans. She's also the only Nickelodeon
star signed to Republic: While most Nick -affiliated re-
cording acts, including Miranda Cosgrove and "Vic-
torious" star Victoria Justice, have deals with Sony,
sources tell Billboard that Grande requested and was
given a "carve out" deal when she joined "Victorious,"
leaving her to sign with any label she pleased.

"The Way" will lead Grande's Republic debut, which
she says was completed but may be flushed out with new
tracks before hitting stores. "All of these really amazing
songs are coming out of nowhere, and most of them are
from Harmony," she says, adding that she hopes to col-
laborate with rapper Big Sean on the album.

According to Walk, the next few months of
Grande's recording career will consist of laying down
new tracks, lining up TV appearances and perform-
ing at radio events like KIIS-FM Los Angeles' Wango
Tango concert, where she'll share the stage with acts
like Bruno Mars, Demi Lovato and Will.i.am on May
11. "We'd love to have an album out for the fourth
quarter," Walk says. "I'd love to have a body of work
by end of summer and get ready to launch multiple
singles. That's the goal and that's the plan."

As "The Way" starts getting a heavy push to top 40 ra-
dio, Grande will continue filming the first season of "Sam
& Cat," a spinoff from "Victorious" that will premiere
later this year. Grande says the new show will appeal to
an even younger audience than the tween-friendly "Vic-
torious," which sets up a potential disconnect between
her TV role and her more mature singing persona. (At the
end of the music video for "The Way," which has earned
3.3 million YouTube views since its March 28 premiere,
Grande and Miller share a few unabashed kisses.)

"When I do 'Sam & Cat,' and when I act as Cat, of
course I'm still going to be there for my younger fans,"
Grande says. "But I'm also growing up-I'm almost zo.
I'm not going to do anything crazy, but I want to do mu-
sic that I'm passionate about." 0

Ariana
Grande
will star in
Nickelodeon's
"Victorious"
spinoff "Sam
&Cat" this
fall.

[ THE

Numbers
'The Voice'

The start of the fourth season of NBC's "The Voice" has
spurred social buzz for new coaches Shakira and Usher,
as well as impressive sales for the show's contestants.
Perhaps even more telling, with 25.6 million viewers
taking in the new season's first two episodes (March
25-26), "The Voice" boasted a higher weekly audience
than Fox's "American Idol" for the first time.

8.8%
The number of viewers who tuned in for the
March 25 season premiere of "The Voice" -
13.6 million-is a gain of 3.8% compared
with the previous season's bow in September,
according to Nielsen. For the week ending
March 31, the episode finished as the fourth -
most -watched prime -time broadcast (behind
two "NCIS" airings on CBS and ABC's
"Dancing With the Stars").

36%
Usher's 19-8 rise on Billboard's Social 50 chart
is due primarily to the addition of 485,000
new fans across platforms like Twitter and
Facebook-a 36% weekly increase. A variety
of online and on -air promotions publicized his
addition to "The Voice," including a minute -
long video featuring the cast of NBC's "Parks
and Recreation."

471%
Shakira, who, like Usher, also leaps into the
Social 50 top 10 (14-7), reaps sales benefits
from joining "The Voice." Her 2006 Billboard
Hot 100 No. 1 "Hips Don't Lie," featuring Wyclef
Jean, returns to the Latin Pop Digital Songs
summit with its best sales week (19,000, up
471%) since March 3, 2007 (28,000).

137%
Sales of the top five opening -week digital
singles by current contestants on "The Voice"
outsold the top five such tracks from last
season's hopefuls by 137%, according to
Nielsen SoundScan. Sarah Simmons' "One of
Us" leads the current crop with 37,000. Nicole
Nelson's "Hallelujah" led the fall pack with an
11,000 -unit start. -Keith Caulfield, William
Gruger and Gary Trust
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Thompson
Square is
an opening
act on Luke
Bryan's tour.

MUSIC HAPPENING NOW

COUNTRY

Power Of Love
Husband -and -wife duo Thompson Square comes
back strong with second album 'Just Feels Good'
By Deborah Evans Price

There will be no sophomore slump for Thompson Square, whose album Just Feels
Good debuts at No. 4 on Billboard's Top Country Albums chart and No. 13 on the
Billboard zoo. Lead single "If I Didn't Have You" is No. 7 on Hot Country Songs.

The duo's Keifer and Shawna Thompson penned six of the album's 13 cuts. "The
songs came out really easy for this project," Keifer says. "The first album showed
everybody what we sounded like. On this album, we feel it's going to show people
who we are and how we got together."

The pair spent nine years bartending and playing for tips at the Wheel on Nash-
ville's famed Lower Broadway before signing a deal with Stoney Creek Records. Their
career exploded with "Are You Gonna Kiss Me or Not," which topped Hot Country
Songs (and hit No. 32 on the Billboard Hot 200) and has sold z million copies, accord-
ing to Nielsen SoundScan. The act won vocal duo honors in 2012 from the Country
Music Assn. and the Academy of Country Music and was Billboard's No.1 new coun-
try artist of 2011. Thompson Square's self -titled debut album has sold 366,000 copies,
and reached No. 3 on Top Country Albums and No. 15 on the Billboard zoo.

Consumers who purchase Just Feels Good at Walmart will get three bonus tracks,
including "What Am I Gonna Do," written in the wake of Shawna's father's death in
2012. "Over the years I've saved a cassette of me and Dad singing," she says. "I was
about 4 years old and we were singing this gospel hymn, 'Coming Home.' We spliced
it on the end of 'What Am I Gonna Do.'"

To promote the new album, Thompson Square made visits to "Fox & Friends" and
Yahoo Music's "RAM Country" and took over Verizon Music's Twitter account to
chat with fans. The pair was featured as a CBS Radio "Launch" artist and partnered
with Spotify to create a Just Feels Good playlist. Another sales driver for the new al-
bum is the duo's slot on Luke Bryan's tour, which runs through October. "They took
almost every dime they are making from that Luke tour and plowed it right back into
production on the show," BBR Music Group senior VP Jon Loba says. "You can see
that when you go to a Thompson Square show. It is an experience."0

Battle Plan: Sevendust

Regrouping
after taking
time off,
Sevendust
self -

produced its
ninth studio
album, Black
Out the
Sun. Led by
first single
"Decay," the
13 -track set
debuts at
No.18 on
the Billboard
200.

5 MONTHS AGO

With the group nearing
the end of the recording
process-which had been
documented through
a series of YouTube
webisodes-Sevendust held
a listening party for fans to
preview what was coming.
Drummer Morgan Rose says
the sessions were similar to
ones with Call Me No One,
his side venture with Clint
Lowery. "For that album
we went in with very little
material, and it was really
exciting and we had a good
time doing it," Rose says. "So
we kind of sold the rest of
[Sevendust] on trying to do it
that way. We were maybe a
little apprehensive going in,
but it worked exactly the way
we had hoped."

2 MONTHS AGO

"Decay" debuted Jan. 11
on Billboard.com, with the
group filming a video for the
song on Jan. 31. "It's the best
reaction we've seen from a
track from this band since
we started working with
them in 2006," says Tyson
Haller, VP of promotion and
label services for Alternative
Distribution Alliance. "It's
been steady and all positive.
That's what led us to think
we were going to have such
a great [first] sales week."
Album pre -orders began
Jan. 16, bundled with tickets
for Sevendust's tour with
Coal Chamber, Lacuna Coil
and Candlelight Red that
began March 27, following a
February tour with the latter
two bands.

RELEASE WEEK

Ahead of the album's March
25 release, a video "Track by
Track" feature debuted March
20 on several websites, while
an URI mate-Guitaccom
lesson aired March 22. AOL
streamed Black Out the Sun
March 25-29, and the act
appeared live on radio show
"Rockline" the night before
release. The "Decay" clip
debuted on Fuse.tv on release
day, and the band signed
autographs at Soundcheck
Hollywood, followed by in -
stores in Phoenix (March
28) and Sacramento, Calif.
(March 29). "We were going
to have the band for street
week on the West Coast,
which is unusual, so we took
advantage of it," ADA's Haller
says.

NEXT UP

With "Decay" going strong,
Hater says the band and
label are holding off on
picking a second single,
though the title track will
be released internationally
on April 29. Touring will be
Sevendust's primary mode
of promotion; the current
tour wraps May 27, while
summer dates are being
assembled, including the
Rock USA festival on July 19
in Oshkosh, Wis. "Touring
is their bread and butter,"
Haller says. "That's how fans
enjoy Sevendust. They've
been away for awhile, too,
so that's contributing to the
excitement of a new [album]
and having the band back in
the public eye again."

-Gary Graff

PopRadioWelcomes
MKTO's'Thank You'
Having met in 2010 while
filming Nickelodeon series
"Gigantic," in which their
characters played best
friends, Malcolm Kelley and
Tony 011er formed MKTO,
which combines their initials.
The pairs debut single,
"Thank You" (Columbia),
has garnered 2.2 million
YouTube views and is nearing
the Nielsen BDS-based
Mainstream Top 40 chart,
led by 54 plays on SirlusXM's
Hits 1 channel.The song is
concurrently scaling the top
10 of the Australia and New
Zealand Digital Songs charts.

Houndmouth Readies
Debut
After touring with the
Lumineers and Alabama
Shakes, folk-rock band
Houndmouth is ready to
step into the spotlight with
its debut full-length, From
the Hills Below the City. The
quartet will support the 12 -
song set, due June 4 on Rough
Trade, with extensive touring
through July. Stops include
the Newport Folk Festival
(July 26) and Lollapalooza
(Aug. 2), as well as more
supporting gigs with Alabama
Shakes (June).

Slam -Dunk
Recent Interscope signing
Kayla Brianna approaches
a Mainstream R&B/Hip-
Hop debut with "I Got
That," featuring Meek Mill,
percolating with plays on
44 of the chart's reporters.
The 18 -year -old singer is
the daughter of former NBA
player and current basketball
analyst Kenny "the Jet" Smith
(who's featured on TNT's
"Inside the NBA"). A video
of "Got" interspersed with
NBA highlights kicked off the
NBA All -Star Game telecast
in February. The song is also
featured in a new commercial
for Hyundai's Santa Fe.

'Beautiful' Beginning
Electronic/rock quartet
Shine Bright Baby cues
up its major -label debut
single, "Beautiful Love,"
which simmersjust below
Christian Songs. Formed
six years ago in Orrville,
Ohio, the band features lead
singer Emily Irene, drummer
Karl Wendel, and guitarist/
vocalists Nathan Furtig and
Josh Fink. Now signed to BEC
Recordings, the foursome,
which self -released a pair of
EPs in 2008-09, will issue its
first full-length album later
this year.

Reporting by Keith Caulfield,
Wade lessen, Rauly Ramirez
and Gary Trust.
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biMARKETPLACE
CONNECT WITH THE MUSIC INDUSTRY'S MOST IMPORTANT DECISION MAKERS

TALENT

BEST SONG CONTEST !!
BY COMPANY WITH :40 years of Music Experience

(B.M.I., A.S.C.A.P.,And A.F.M.)
1st Prize: 4 song demo at Nashville studio.

(2nd Prize Guitar and 3rd Prize Gas card $50 Winners contacted)
SEND ENTRIES and (CHECKS ONLY) CD of song , and english lyrics (typed)

* for $49.99 per song (5 song limit.)(CHECKS PAYABLE TO Franklin Label Group L.L.C.)
ADD phone ,home and email address. Attention to :Bobby Mahon CEO

TO (Our World Headquarters Nashville, TN.)
FRANKLIN LABEL GROUP L.L.C.

103 Confederate Drive , suite 104
Franklin, Tn. 37064

* Copyright Status in Library of Congress Washington, D.C.
MAY 5, 2013 DEADLINE !I!!

"" (PRIZES BASED ON QUALIFIED AMOUNT OF ENTRIES)
ENTER NOW!

NOTICES/ANNOUNCEMENTS

Short -form Radio Programs/Barter

The Inside Stories Behind
The Christmas Songs

Featuring Songwriters' Actual Voices!

TheMusicalSoundReview.com (718) 375-1245

WANTED TO BUY

RECORD

COLLECTIONS

We BUY any

record collection.

Any style of music.

We pay HIGHER prices

than anyone else.

Call

347-702-0789 (Allan)

or email

a_bastos@yahoo.com

REAL ESTATE

Palm Springs, CA.

The former estate of
Clark Gable & Carole Lombard

Casa Del Corazon!
4 bedrooms, 5.5

bathrooms, @4,000sqft, saltwa-
ter pool/spa, cabana, separate
guest quarters, walled & gated.
Spectacular mountain views.

$2,200,000. Virtual Tour:
http://youtu.be/swcmwTfY6gE

John Kouri Realtor-#01874639
760-413-7504

john@cashfs.com

d C " ds Covers
DUPLICATION

REPLICATION

VINYL PRESSING

CD ROM SERVICES

DVD SERVICES FOR SALE

PROMOTION & MARKETING

SERVICES

MUSIC DISTRIBUTORS

AUCTIONS

RECORDING STUDIOS

REAL ESTATE

INVESTORS WANTED

STORES FOR SALE

EQUIPMENT FOR SALE

STORE SUPPLIES

FIXTURES

CD STORAGE CABINETS

DISPLAY UNITS

PUBLICITY PHOTOS

INTERNET/WEBSITE

SERVICES

BUSINESS SERVICES

MUSIC INSTRUCTION

BUSINESS OPPORTUNITIES

COMPUTER/SOFTWARE

MUSIC MERCHANDISE

T-SHIRTS

EMPLOYMENT SERVICES

PROFESSIONAL SERVICES

DJ SERVICES

FINANCIAL SERVICES

LEGAL SERVICES

ROYALTY AUDITING

TAX PREPARATION

BANKRUPTCY SALE

COLLECTABLE

PUBLICATIONS

TALENT

SONGWRITERS

SONGS FOR SALE

DEALERS WANTED

RETAILERS WANTED

I

WANTED TO BUY

CONCERT INFO

VENUES

NOTICES/

ANNOUNCEMENTS

VIDEO

MUSIC VIDEO

POSITION WANTED

LISTENING STATIONS

FOR LEASE

DISTRIBUTION NEEDED

EDUCATION OPPORTUNITY

HELP WANTED

MASTERING

FOR AD PLACEMENT IN PRINT CALL JEFF SERRETTE: 212-493-4199/JEFFREY SERRETTEPBILLBOARD.COM

0 BILLBOARD I APRIL 13, 2 013



CHARTS
KEITH CAULFIELD

Easter Arrives While
Timberlake's Still Tops
`The 20/20 Experience' holds at No.1 for a second
week, with a moderate 67% decline

The Easter Bunny hipped and hopped all
over the Billboard zoo chart this week,
leaving behind baskets full of sales gains.

While Justin Timberlake's The 20/2o
Experience fell by a not -too -shabby 67.2%

in its second week (down to 318,000 from its 968,000
start, according to Nielsen SoundScan), nearly every
title in the top 5o this week posts a gain thanks in part
to the Easter holiday (March 31). The only decliners
in the top 5o are recent releases: Timberlake's zo/zo,
Luke Bryan's Spring Break . . . Here to Party (4-12,
down 3%), Kacey Musgraves' Same Trailer Different
Park (2-31, down 6o%), Bon Jovi's What About Now
(7-34, down 44%), David Bowie's The Next Day (n-

45, down 45%) and Jimi Hendrix's People, Hell and
Angels (20-48, down 3o%). It's natural to see these
new arrivals decline, even in a busy shopping week,
as it's difficult for any album to post a gain in its sec-
ond or third (or fourth) week on the chart.

Timberlake's decline is soft when compared with
all of the No.1-debuting albums of the past 12 months.
Of the 33 earlier No. 1 bows stretching back to Ma-
donna's MDNA (April 14, 2012), 21 had a greater sec-
ond -week percentage decline than Timberlake. The
biggest sophomore -frame fall belonged to MDNA,
which fell by 87% in its second week (from 359,000
to 48,000), after its debut week was pushed so high
thanks to exceptional album/concert ticket bundle
sales. MDNA really can't be compared with the rest
of the No.1 debuts, which generally fell between 67%
and 73% in week two.

As Timberlake's album started much higher, it had
farther to fall. In the past year, of the three earlier
albums that debuted with a half -million or more, all
dropped harder than IT in their second week. One
Direction's Take Me Home slipped 67.4%, Taylor
Swift's Red fell 71.5% and Mumford & Sons' Babel

.

ITO

dropped 71.8%. (For more about second -week de-
clines, see Coda, page 72.)

Easter Comparison: Total album sales for Easter
week were 6.5 million -up 2% compared with the
Easter frame a year ago: 6.4 million (the holiday fell a
week later a year ago: April 8, zon). Interestingly, the
top zoo titles this week sold a combined 2.7 million -
making up 41% of all album sales this week. It's sort
of stunning to think that those zoo albums comprised
nearly one-half of all albums sold last week. Last Eas-
ter, the top zoo moved 2.4 million, or 37% of total al-
bum sales that week.

Album sales this past week were the second-largest
of any week this year, following the week ending Feb.
17 (6.8 million). That week contained Valentine's Day
and impact from the Grammy Awards (Feb. io).

The Billboard 200'S top to this week is flush with
new arrivals -six in total, led by Lil Wayne's I Am Not
a Human Being II. The rapper's latest sold 217,000,
which isn't too bad, considering its title doesn't
contain the word "Carter." Since 2008, Wayne has
released five studio albums: Tha Carter III (2008, 1
million debut), experimental rock set Rebirth (2010,
176,000), I Am Not a Human Being (2olop 110,000
from a digital -only bow), Tha Carter IV (zon,
964,000) and I Am Not a Human Being 11.

Before I Am Not a Human Being II arrived, some
industry forecasters projected it would sell closer to
400,000 copies. Considering his non -Carter track
record -as noted above -the 400,000 figure seemed
like an aspirational number instead of one grounded
in Wayne reality. (One wonders: Had Wayne titled
I Am Not a Human Being II something else, would it
have sold better?)

Last Easter, there were only four debuts in the top
zo, though there was a new No. 3 from Wayne label -
mate Nicki Minaj. Her Pink Friday: Roman Reloaded
started atop the list with 253,000. Though we're not
sure how many youngsters' Easter baskets contained
Minaj's album -despite her colorful appeal.

In terms of song download sales, the Easter frame
this year housed 28.3 million, compared with 29.1 mil-
lion a year ago (down 2.8%). On the brighter side, this
past week's song haul is the second -biggest of the
year following the busy post -Christmas season. Only
the week ending Feb. 17 was larger (29.4 million).

Next Week: Justin Timberlake's The 20/2o Experi-
ence should hold for a third week at No.1 while the top
debut will come from the Band Perry's Pioneer. The
latter could sell around no,000, according to indus-
try sources. If 20/20 holds for a third week at No. 1, it
will be the first set to spend its first three weeks at the
top since Taylor Swift's Red did so between Nov. to
and Nov. 24, 2°12.0

EASTER WEEK ALBUM
SALES 2013 VS. 2012

6.5 MILLION
 1.9%

New Kids News
Twenty-five years after their
breakthrough, Boston's
New Kids on the Block enter
Adult Top 40 at No.39 with

The).""Remix (I Like The song
previews their 10th album,
aptly titled 10, due to appear
on next week's Billboard
200. While 1988 marked
their first ("Please Don't Go
Girl") of nine Billboard Hot
100 top 10 singles, all tallied
consecutively through 1990,
and the arrival of their first ID

EASTER WEEK DIGITAL
SONG SALES 2013 VS.2012

28.3 MILLION
 2.8%

EASTER WEEK DIGITAL
ALBUM SALES 2013 VS.2012

2.7 MILLION
 20.3%

MARKET WATCH
A WEEKLY NATIONAL MUSIC SALES REPORT

Weekly Unit Sales

ALBUMS DIGITAL
ALBUMS.

DIGITAL
TRACKS

This week 6,513,000 2,682,000 28,295,000

Last Week 6,077,000 2,537,000 24,776,000

Change 7.2% 5.7% 14.2%

Thls Week Last Year 6,160,000 2,331,000 26,676,000

change 5.7% 15.1% 6.1%

`Digital album sales are 515o counted within album sales.

Weekly Album Sales:.

15

(the No. 1 -peaking Harigin"
Tough) of five Billboard 200
top 10 albums (Step by Step
also reigned in 1990), they
dented Hat R&B/Hip-Hop
Songs as early as 1986, when
their debut single "Be My Girl"
spenttwo weeks at No. 90.

-Gary Trust

THE BIG NUMBER

In the past 12 months, there
have been 34 albums to debut
at No. 1 on the Billboard 200.
Of the 33 earlier titles, 21 of
them had a larger second -
week sales decline than that of
Justin Timberlake's The 20/20
Experience this week. It's
down by a moderate 67.2%.

Read more
Chart Beat at
billboard.com/
chartbeat.

2013
2012

1151151J1/150NDI
YEAR-TO-DATE

Overall Unit Sales

2012 2013 CHANGE

albums 77,836,000 74,021,000 -4.9%

Mahal Tracks 361,320,000 356,467,000 -1.3%

Store Singles 703,000 860,000 22.3%

Total 439,859,000 431,348,000

Album w/TEAT 113,968,000 109,667,700 -3.8%

Indudes VD& equivalent album sale, 1115, va. 10 trukdownloarls equivalent to one album sale.

Album Sales

2012

2013

77.8 Million

74.0 Million

Sales by Album Format

2013 CHANGE

CO 47,416,000 40,118,000 -15.4%

Metal 29,395,000 32,456,000 10.4%

Vinyl 1,008,000 1,342,000 33.1%

Other 18,000 105,000 483.3%

Sates by Album Category

2012 2013 CHANGE

Current 37,421,000 37,095,000 -0.9%

Catalog 40,415,000 36,926,000 -8.6%

Deep Caen 32,454,000 29,618,000 -8.7%

Current Album Sales

2012

2013 37.1 Million

Catalog Album Sales

2012

2013

40.4 MillIon

36.9 Million

DIelsenSound5can courniascurrent only saleswhhintnef irst la moncnsol an shows releaulli
mDotns lordassical and jan albums,. Titles DV stay In 1ne loonallollne Billboard 200.5owever.remain
Dictum/D.1.40f than Illmoninsare catalog. Deep catalog subset. Dotage lortities out moce
than 16month5.

`r:,==V;s1:1X,A',itlIrry/rarnZaltaTm"'"''''' lb vn
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LEGEND

Bullets indicate titles with
greatest weekly gains.

Album Charts
 Recording Industry Assn. of

America (RIAA) certification for
physical shipments & digital
downloads of 500,000 albums
(Gold).

A RIAA certification for physical
shipments & digital downloads
of I million units (Platinum).
Numeral noted with Platinum
symbol indicates album's multi -
platinum level.

 RIAA certification for physical
shipments & digital downloads
of 10 million units (Diamond).
Numeral noted with Diamond
symbol indicates album's Multi -
platinum level.

0 Latin albums certification for
physical shipments & digital
downloads of 50,000 units (Oro).

A Latin albums certification for
physical shipments & digital
downloads of 100,000 units
(Platino). Numeral noted with
Platinum symbol indicates
album's multi -platinum level.

Metal Songs Charts
 RIAA certification for 500,000

paid downloads (Gold).
A RIAA certification for 1 million

paid downloads (Platinum).
Numeral noted with platinum
symbol indicates song's
multiplatinum level.

Awards

NG (Heatseeker Graduate)
PS (PaceSetter for largest 96 albu

sales gain)
GE (Greatest Gainer for largest

volume gain)
DO (Digital Sales Gainer)
AG (Airplay Gainer)
SG (Streaming Gainer)

Publishing song index available on
hillboard.com/bir.

Visit billboard.com/bir for complete
rules and explanations.

ms. IAN nos TITLE
KKK WOW WEEK PRODUCIR (SONGWRPEP)

2 1

1 2

Artist
CERT. PEAK

IPPRINT/PROPPION LABEL NIS CRAW

THRIFT SHOP Macklemore & Ryan Lewis Feat. Wanz
R.i.swis (R.Hanosafv.R.tswis) mAciaspoRE/AoA/wAskisa mos.

WHEN I WAS YOUR MAN Bruno Mars
THE SMEEZINGTONS (BRUNO MARS,P.LAWRENCE II,ALEvwLA. WYATT) ATLANTIC

SUIT & TIE Justin Timberlake Feat. Jay Z A
ZTIV,;===,(1fROTZWIFig.7.111taN.C.STILO RCA

HARLEM SHAKE
MAUER IN.RODRIGLIFS)

Baauer
1EFFREE'S/MAD DECENT/WARNER BROS.

1 26

2 15

3 12

7

9 6
IRJUST GIVE ME A REASON P!nk Feat. Nate Ruess

1.11HASKER (PINK,L.BHASKER,N.RUESS) RCA
5 7

5 5 STAY Rihanna Featuring Mikky Ekko
M.EKKO,I.PARHER (M.E10(0..I.PARKER) SRP/DEF 1AM/ROMG

3 8

18 15

6

0 0 ========.) NR.mUmm

11; RADIOACTIVE Imagine Dragons
ALEX OA RIO (IMAGINE ORAGONS.A.GRANLIMOSSERHODINAKORNER/INTERSCOPE

The song, which makes the third -

longest ascent to the top 10 in the

chart's history, increases by 117% to

236,000 downloads. Aiding its exposure

is its placement in commercials for the

sci-fi film "The Host" and the trailer for

videogame "Defiance."

STARTED FROM THE BOTTOM Drake
REPUBLIC MGR AHAM,W.COLEMANA.SHEBIB.B.SANFILIPPOMUNG MONEY/CASH MONEY/

HOT SHOT giri

DEBUT ""

FEEL THIS MOMENT Pitbull Featuring Christina Aguilera

THE WAY Ariana Grande Feat. Mac Miller
H -MONEY (H.D.SAMUELS,A.STREETER,A.S.LAMBERT,
1.SPARKSAMCCORMICK.B.RUSSELL) REPUBLIC

The bow grants Grande (see story, page

7 31

6 8

a 10

10 1

46) the first top 10 arrival for a lead female

artist making her Hot 100 debut since Yael

Naim launched at No. 9 more than five

years ago (Feb. 16, 2008) with her Apple

commercial -powered hit "New Soul."

©O gil MIRRORS Justin Timberlake
TIMBALAND (1.TINIBERLAKUMMOSLEY.I.HARMON.J.E.PAUNTLEREW III RCA

11 7

7 10 12 I KNEW YOU WERE TROUBLE. Taylor swift A
MAT MARTIN,SHELLBACK (T.SWIFT,MA% MARTIN,SHELLBACN) BIG MACHINE/REPUBLIC

2 24

12 12 13TIDAYLIGHT Maroon 5
iVar :21,7.Vg.MA."'". A&M/OCTONE/INTERSCOPE

7 17

zo 0 IA LOVE ME Lil Wayne Feat. Drake & Future
MINE WILL MADE.Ak (D.CRTER,
N.WILBURN.M.L.WILItLIAMS II.AA.HOGAN)A.GRANAM, YOUNG MONEY/CASH MONEY/REPUBLIC

9 11

40 0 0 CAN'T HOLD US Macklemore & Ryan Lewis Feat. Ray Dalton
R.LEWIS (B.HAGGERTY.R.LEWIS) MACKLEMORE/ADA/WARNER BROS.

15 8

8 u 16 SCREAM & SHOUT will.i.am & Britney Spears A
LA, AY IVY ADAM, MARTEN,BAPTISTE) INTERSCOPE

3 Is

HEART ATTACK Demi Lovato
HOLLYWOOD

An 11-10 rise (123,000, up 30%) nets Lovato

her first Hot Digital Songs top 10 since

"Skyscraper" two years ago. In between, "Give

Your Heart a Break," which reached No. I on

Mainstream Top 40, peaked at No. 21 on Hot

Digital Songs.
..

17 16
,4
...'

SWEET NOTHING Calvin Harris Feat. Florence Welch
C.HARRIS (C.HARRIS.
P.WELCH.N.HARPOON) DECONSTRUCTION/PLY EYE/ULTRA/ROC NATION/COLUMBIA

AAw 10 21

13 14 19
LOCKED OUT OF HEAVEN Bruno Mars
THE SMZINGTONSABHASHER.E.RAYNIE,
KRONSEEON (BRUNO MARS,P.LAWRENCE II,A.LEVINE> ATLANTIC

1 26

200 0 MPINOE IfiliIILLRMAIOTE I! : ! -PE1 0 (M.L.WILLIAMS
II,I.GARNER.T.THOMAS,ETHOMAS,R.FENTY)

Rihanna
SRP/ DEP IANI/RUMG

19 13

16 18 al F**KIN PROBLEMS A$AP Rocky Feat. Drake, 2 Chainz & Kendrick Lamar A
N.SHER18 (R.MAYERS,N.SHEBIB,S.GAPRETT,
A.GRAHANI.T.EPPS.K.DUCKWORTH) ASAP WORLOWIOE/POLO GROUNDS/RCA

8 22

.SS LS,'
Aso WEER

26 24

.5
Ma

0
TITLE Artist
PRODUCER 60/16.0111) IMPRIMPROMPDPN LABEL

CARRY ON fun.
1.BHASKER (EUN.,1.BHASNER) FUELED BY RAMEN/RRP

..
POS. nun

20 13

14 17 23 HO HEY The Lumineers A
R.HADLOCK (W.SCHULT2 FRAITES) DUALIONE

3 43

34 33 Q I LOVE IT Icona Pop Featuring Charli XCX
P.BERGER (P.BERGER,C.AITCHISON,LEICLOW) RECORD COMPANY TEN/BIG BEAT/RRP

24 9

DON'T YOU WORRY CHILD Swedish House Mafia Feat. John Martin A
IS
20 25i.Vgal=.1t2t1Y,atl% AST ALWERKS/CAPITOL

6 28

21 22 26 I WILL WAIT Mumford & Sons 
M.DRAVS(MUMFORO & SONS) GENTLEMAN OF THE ROAO/RED/GLASSNOTE

12 34

36 28 Q MY SONGS KNOW WHAT YOU DID IN THE DARK (LIGHT Eil UI0 Fall Out Boy
B.WALNER (FALL OUT BOYAWALKER,I.HILI.) DECAYDANCE/FUELED BY RAMER/ISLAND/1MM

26 8

22 23 28 IT'S TIME Imagine Dragons A
B.DARNERIMAGINE DRAGONS (D.REYNOLOSASERMON,BAKKEE) KIDINAKORNER/INTERSCOPE

15 43

31 30 Q TROUBLEMAKER 011y Murs Feat. Flo Rida 
S.ROBSON (0.1AURS.S.ROBSON.C.KELLMILLARD) SYCO/COLUMBIA

29 11

47 38 0 WAGON WHEEL Darius Rucker
F.ROGERS (B.DYLAN.B.SECOR) CAPITOL NASHVILLE

30 8

38 36 0 BAD Wale Featuring Tiara Thomas
T.THOMAS.N.CAMP (0.ANINTIMEHIN.T.THOMAS) MAYBACH/ATLANTIC

31 7

28 29 32 LITTLE TALKS Of Monsters And Men A
OF MONSTERS AND MEN,A.ARNARSSON (N.B.HILMARSOOTTIR,R.THORHALLSSON) REPUBLIC

20 45

64 26 33 22 Taylor Swift
MAD MARTIN,SNELLBACK (T.SWIFT,MAX MARTIN.SHELLBACIO BIG MACHINE/REPUBLIC

26 5

24 25 34 SURE BE COOL IF YOU DID Blake Shelton 0
S.HENDRICKS (R.CLAWSON,C.TOMPIONS.I.ROBBINS) WARNER BROS. NASHVILLE/WM

24 12

48
eft BUGATTI Ace Hood Feat. Future & Rick Ross39 ta .,,,,,,,As

I.I.etTETS lifALIVIIIITSG D,01111040 WE THE BET/YOUNG MONEY/CASH MONEWREPUBLK

35 7

35 40 OD DOWNTOWN Lady Antebellum
P.WORLEY,LADY ANTEBELLUM (L.LAIRD,S.MCANALLY,N.NEMBY) CAPITOL NASHVILLE

35 8

27 32 37 CATCH MY BREATH Kelly Clarkson
SOUND KOLLECTIV (K.CLARKSON,HALBERT.E.OLSON) 19/RCA

19 23

39 41 Q MAMA'S BROKEN HEART Miranda Lambert
F.LIDDELL,C.AINLAY.L.WORE (B.CLARK,SAICANALLY,K.MUSGRAVE) RCA NASHVILLE

38 10

23 31 39 GIRL ON FIRE Alicia Keys Feat. Nicki Minaj
ALICIA KEYS.I.BNASKER,S.REMI (ALICIA KUS,I.BHASNER.S.REMIAT.MARAMSQUIER) RCA

11 31)

37 43 0 SAIL AWOLNATION A
ABOUND (A.BRUNO) RED BULL

30 30

,, POETIC JUSTICE Kendrick Lamar Feat. Drake
30 33 - DEVILLE KOUCKWORTH,E.MOLINA,

A.GRANAM,1.S.HARRIS 111,1.1ACKSONJ.S.LEW S) TOP DAWG/AFT A H/INTERSCOPE

26 23

0 0 0 GET YOUR SHINE ON Florida Georgia Line
1.M01 (T.HUBBARO,B.RELLEY.R.ELAWSON,C.TOMPKINS) REPUBLIC NASHVILLE

42 10

32 37 43 TRY P!nk
G. KURSTIN IBUSBEE.B.WEST) RCA

9 23

24 34 44 GANGNAM STYLE PSY A
P.JAI-SANG.V.6.-FISTING (1.S.PARK,G.N.V00) SCHOOLBOY/REPUBLIC

2 30

57 51 0 ALIVE Krewella
RAIN MAN (1.YOUSAFX.YOUSAP,K.TRINCIL,N.LIM,LUDELL) KREWELLA/COLUMBIA

45 7

9 45 0 MADNESS Muse 0
MUSE (M.BELLAMY) HELIUM-3/WARNER BROS.

45 28

51 50 0 I DRIVE YOUR TRUCK Lee Brice
K.1AC0135,MACCLURE.L BRICE (1.ALEXANDER,C.HARRINGTON.O.RY) CURS

47 13

6o 53 0 POWER TRIP J. Cole Featuring Miguel
1.L.COLE (1.COLE.H.LAWS) ROC NATION/COLUMBIA

48 7

42 48 49 ONE MORE NIGHT Maroon 5
MAatinTR,SHELLBACK (A.LEVINE.SHELLBACK,S.KOTECHA,MAX MARTIN) A8WOCTONE/

1 41

41 46 30 HOME Phillip Phillips A
D.PEARSON (D.PEARSON,G.HOLDEN) 19/INTERSCOPE

6 40

66 57 IF I DIDN'T HAVE YOU Thompson Square
NO (S.THOMPSON,HOMPSON.I.SELLERS.P.IENKINS) STONEY CREEK

51 13

0 Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 04.13.2013
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M.WIESE, SR. CLOASH)

After Miley Cyrus posted

a video of her dancing to

the song (March 21), its

momentum has swelled. It

bounds 33-13 on Streaming

Songs (2.9 million streams,

up 95%) and gains by 79% to

25,000 downloads sold.

O 0

, 1 69 70

68 73le
7/t-4°.

PIRATE FLAG Kenny Chesney
OCANNON.K.CHESNEY (R.COPPERMAN.D.L.MLIRPHY) BLUE CHAIR/COLUMBIA NASHVILLE

SOMEBODY'S HEARTBREAK Hunter Hayes 
O NUFF,H.HAVES (A.DORFP,L.LAIRON.HAYES) ATLANTIC/WMN

ALL GOLD EVERYTHING Trinidad James
O .GALLASPY(N.WILLIAMS) THINKITSAGAME/DEF IANI/10.1MG

HIGHWAY DON'T CARE Tim McGraw With Taylor Swift
B.GALLIMORE.T.MCGRAW (B.WARREN,BWARRENAIRWIN,LKEAR) BIG MACHINE

NEXT TO ME
CRAZE,HOAX (A.E.SANOE,H.CNEWON,H.CRAZE,A.PALIL)

Emeli Sande
CAPITOL

R.I.P. Young Jeezy Featuring 2 Chainz
OtIsre'llar.110tMgralrMILUIMEARM. CIVOMAN/IBING

LOVEEEEEEE SONG Rihanna Feat. Future
FUTURE IN.WILBURN.R.FENTY.B.ANDREWS.G.S.JACKSON,L.S.ROGERS) SRP/BEF IAM/IDIMG

53 8

54 19

36 16

56 5

57 6

58 8

55 9

#THATPOWER will.i.am Feat. Justin Bieber 42 2

OLEROY.WILL.I.AM (W.ADAMS,O.LEROY.1.BIEBER) INTERSCDPE

The track has a second -week sales

decline not atypical for star -packed

singles not yet established at radio,

falling 9-33 on Hot Digital Songs

(58,000, down 47%). Airplay could

spur a sales rebound; the song enters

Hot 100 Airplay at No. 75 (13 million

audience impressions, up 129%).

44 55 61 TWO BLACK CADILLACS Carrie Underwood
M.0RIGHT (C.UNDERW000,1.KEAR,H.LINOSEY) 1WARISIA NASHVILLE

41 16

KISS YOU One Direction
55 62 62

UOVEERItAn.TIM117.trOrgAZZILERI MO/COLUMBIA

46 14

93 80 0 1994 Jason Aldean
WNW% (THOMAS RHETT,L.LAIRCI.B.DEAN) BROKEN BOW

63 3

59 60 64 GONE, GONE, GONE Phillip Phillips
EMATTENBERG (0.PUHRMANN;ECLARK.G.WATTENBERG) 19/INTERSCOPE

59 4

71 67 0 GIVE IT ALL WE GOT TONIGHT George Strait
,BROWN,G.STRAIT OA BRIGHT.POTIONNELL,AMES) MCA NASHVILLE

65 13

65 63 66 I'M DIFFERENT 2 Chainz
01 MUSTARD (T.EPPS,OMCFARLANE) TEE 1AM/ILUMG

27 20

NEW
eri BOYS `ROUND HERE Blake Shelton Feat. Pistol Annies & Friends
.... S.HENOPICKS (R.AKINS,EWAVIOSON,C.WISEMAN) WARNER EROS. NASHVILLE/WAIN

67 1

72 69 CO LOVE AND WAR Tamar Braxton
0.CAMPER. IR. O.I.RIDOICK,L.DANIELS.T.BRAXTON) STREAMLINE/EPIC

57 10

94 100 0 LEVITATE adouken!
LOADSTAR (HADOUKEN,A.SMITH,N.HILL,G.HARRIS) SURFACE NOISE

69 5

m m q9 I CAN TAKE IT FROM THERE Chris Young
ISTROLIO (CYOUNG.R.AKINS,B.HAYSLIP) RCA NASHVILLE

70 8

79 76 0 BATTLE SCARS Lupe Fiasco & Guy Sebastian
PRO) (W.M.CO.G.SEBASTIAN,OR.HARRIS) 1ST a MN/ATLANTIC

71 14

84 74 I, 0 LIKE JESUS DOES Eric Church
1.10YCE (C.BEATHAROACRISWELL) EMI NASHVILLE

72 6

82
0 WE STILL IN THIS B**** B.o.B Feat. T.I. & Juicy J

75
10EILEWMTIVNI !.1RITITINOVARXIVC=1011USTLE/ATLANTIC/RRP

73 7

75

76

RICH AS F**K Lil Wayne Featuring 2 Chainz
TIMUWEVAM"'"'"" YOUNG MONEY/CASH MONEY/REPUBLIC

ONE OF THOSE NIGHTS Tim McGraw 
B.GALLIMOPE,MCGRAW (L.LAIRD,R.CLAWSON,CJOMPKINSI BIG MACHINE

NEVA END Future
MIKE WILL MADE.IT (N.WILBURN,M.L.WILLIAMS II,P.R.SLAUGHTER) A-1/FREEBANOVEPIC

74 2

32 8

52 17

77
C'MON Ke$ha

KEUOSATE/RCA

27 15

O 0
80 72 79

BITCH, DON'T KILL MY VIBE Kendrick Lamar
SOUNWAVE (K.OUCKWORTHASPEAK
BRAUN,VINPAHL.L.LYKKE,SCHMIOT) TOP DAWG/AFTERMATH/INTERSCOPE

KISSES DOWN LOW
,'!LLTI%°,,NTATZIt.1-.:"41.1;aLWLAND)

Kelly Rowland
REPUBLIC

78 6

72 4

NEW
THE PHOENIX
NCR LISTED (NOT LISTED)

Fall Out Boy
BECAVOANCE/FUELE0 BY RAMEN/ISLANDALUMC

80 1

95 , 88 0 CUPS (PITCH PERFECTS WHEN I'M GONE) Anna Kendrick
C.SECK,XLKILIAN (A.P.CARTER,L.GERSTEIN,
IBLACKETT.H.TUNSTALL-BEHRENSO.FREEMAN) LIME/REPUBLIC

64 14

0 0
sb 0 CLARITY Zedd Featuring Foxes

HBO (A.ZASLAYSNLMATTTHEW KOMA,P ROBINSON.S GRAY) INTERSCOPL

KARATE CHOP (REMIX) Future Featuring Lil Wayne
IRO (NAILBURN,R.BUICE,L.WAYNEACARTER) A-1/FREEBANLIZ/EPIC

82 4

74 83 84 ONE WAY OR ANOTHER (TEENAGE KICKS) One Direction
1.BUNETTAARYAN (OHARRY.N.HARRISON,I.O'NEILL) MO/COLUMBIA

83 2

13 7

85
MOLLY Tyga Feat. Cedric Gervais, Wiz Khalifa & Mally Mall

DYNAMIC,MALUI MALL (MNGUYER.STEVENSON,
C.1,1101D.Z,LIACKSONARASIIIIMINAPBCOEPASPLIALE,C.C10) YOUNG MONEVCASH MONEY/REPUBLIC

66 2

00 ALL AROUND THE WORLD Justin Bieber Feat. Ludacris
A.MESSINGER,N.ATWEN,H.LAMBROZ2A
O.BIEBER,N.ATINEN,N.LAMBROMA,C.B.BRIDGES) SCHOOLBOV/RAYMONO BRAUN/ISLANO/IRING

22 5

O 87 PUSHER LOVE GIRL Justin Timberlake
41: af rA". RCA

64 2

00 HEY PRETTY GIRL
B.JAIMS (K.MOOREACOUCH)

Kip Moore
MCA NASHVILLE

88 2

RE-ENTRY 0
IF I LOSE MYSELF
27.7=114227i7.Na.

OneRepublic
MOSLEVINTERSCOPE

74 2

75 81 90 SHOW OUT Juicy .1 Feat. Big Sean And Young Jeezy
MIKE WILL MADE -IT (1.HOUSTON.I.W.IENKINS,S.M.ANDERSON) KEMOSABE/COLUMBIA

75 4

92 85 91 MORE THAN MILES Brantley Gilbert
r1.1-ILIFF 11EPPIE.B.G11 BERT) VALOR?

85 5

0 BEAT THIS SUMMER
B.PAISLEY (B.PAISLEY,C.00001S.L.LAIRE)

Brad Paisley
ARISTA NASHVILLE

92 3

RE-ENTRY 0 SAME LOVE Macklemore & Ryan Lewis Feat. Mary Lambert
R.LEWIS IB.HAGGERTY.R.LEWIS,M.LAMBERT) MACKLEMORE/SUB POP/A0A/WARNER BROS.

89 3

C) 94 DONE.
D.HUFF IR.PERRY,N.PERRY,J.DAVIOSONJ.BRYANTI

The Band Perry
REPUBLIC NASHVILLE

87 3

O 0 ANYWHERE WITH YOU
I.M01,R.CLAWSON (B.HAYSLIP,O.L.MORPHY,I.YEARY)

Jake Owen
RCA NASHVILLE

92

JUST
PUT YOUR
HAND ON
THE GLASS,
I'LL BE
TRYIN' TO
PULL YOU
THROUGH
"MIRRORS,"
JUSTIN TIMBERLAKE

O&A

Jerome
'J -Roc'
Harmon

When did you and Timbaland
begin working with Justin
Timberlake on "Mirrors"?
"Mirrors" was something we
started working on in 2009, and
he just shelved it. He's like, "I'm
going to save this one, and this
15 going to go on my album."
We never knew when he was
going to put it out -we were
like, "Aw, man, you're in movies
now." But then he surprised us
last year and said he was ready,
and he brought E"Mirrors1 over
to the project as well.

How did the song become
so long?
We segued each piece to go

into another sang, so if you
were to break it up, that second
part of "Mirrors" is like a song
by itself. That came during the
process of making The 20/20
Experience. It actually came
way afterward, because once
we got all the songs that he
knew he wanted on this album,
that's when we began to be
everything together.

Were you surprised that
the eight -minute "mirrors"
was chosen as the album's
second single, and that it's

2 done so well on the Billboard
Hot 100?
I was surprised. The two singles
go from one extreme to the
next. One is super old -school
but forward -thinking and
modern, and then you have this
other track that's more of a pop
genre epic. And that just goes
to show you that Justin still has

j. an audience that's been waiting
for him for a while. And they
appreciate real art, no matter
what he presents to you.

RE-ENTRY 0

O 97

NEW 0

WILD FOR THE NIGHT ASAP Rocky Feat. Skrillex
SKRILLEX (R.MAYERS,S.MOORE.M.BALMORO,
ILEBOUVIER;LPARENT.N.VADON,I.PRABEYROL) ASAP WORLDWIDE/POLO GROUNDS/RCA

82 3

CHANGED
INUFF,RASCAL FL ATTS (G.LEVOX.N.TH RASH OB

Rascal Flatts
BIG MACHINE

73 6

99

LEGO HOUSE
1.GOSLING (E.SHEERAN,I.GOSLING.C.LEONARD)

Ed Sheeran 98
ELEKTRA/ATLANTIC

After breakout hit "The A Team"

reached No.16 in January during a 33 -

week chart run, the Brit folk singer's

second single bows on the strength

of a 23-18 lift on Adult Top 40 and

393,000 streams (up 8%). -Gary Trust

FREAKS French Montana Feat. Nicki Minaj
RICO LOVE,EARL AND E (K.KHARBOUCH,O.T.MARALRICO LOVE,
0.LOAVISARILEY,E.BONNER.S.OUNBARAC.TAYLOR.L.OMILLISI BAD BOWINTERSCOPE

77 3

O 1a) DOPE Tyga Featuring Rick Ross
M.ROBERTS (MNGMII.STHENSON,W.L.ROBERTS II,
M.ROBERTS,LIACKSON.C.C.BROADUSIR.XWOLEE,ANOUNG) YOUNG MONEY/CASH MONEY/REPUBLIC

68 10

D id you work on the other
album that Timberlake
announced is coming in
November?
I did work an that as well.
Before we came to the

10 (songs on The 20/20
Experience] that he wanted and
the two bonus tracks, we had
over 30, 40 tracks. So we're
going to take some of the stuff
that we've already done, and
of course create more music at
the same time. -Jason Lipshutz

Data for week of 04.13.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data
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AGO WREN WEEK IMPRINT/DISTRIBUTING LABEL

HOT SHOT gik

DEBUT 1.7

Title teeprn
' POS. CHART

flJUSTIN TIMBERLAKE The 20/20 Experience
RCA

LIL WAYNE I Am Not A Human Being II
YOUNG MONEY/CASH MONEY/REPUBLIC

1 2

2 1

NEW 0 BLAKE SHELTON Based On A True Story ... 3 1

WARNER BROS. NASHVILLE/WM

NEW 0 ONEREPUBLIC Native 4 1

MOSLEWINTERSCOPE/IGA

NEW 0 ALAN JACKSON Precious Memories: Volume II 5 1

OCR a nu xasxv iLLE/u IA.

NEW 0 DEPECHE MODE Delta Machine 6 1

VENUSNOTE/MIITE/C0 LUMBIA

0 0 PINK The Truth About Love A
RCA

1 28

s 3 9

IMAGINE DRAGONS Night Visions  2 30
KIDINAKORNER/INTERSCOPE/IGA

BRUNO MARS Unorthodox Jukebox A 1 16

ATLANTIC/AG

THE STROKES Comedown Machine 10 1

VARIOUS ARTISTS
UNIVERSAL/NI/SONY MUSIC/GRIT.

The band just makes the top 10, selling

41,000 copies of its fifth studio album-

its smallest debut week since 2001.

It follows three sets that all debuted

and peaked at No. 4 between 2003

and 2011. The act's last album, Angles,

bowed with 89,000.

NOW 45

3 4 is LUKE BRYAN Spring Break... Here To Party
CAPITOL NASHVILLE/OMCN

THOMPSON SQUARE Just Feels Good
STONEY CREEK/EIBML

With its second release, the country

duo logs its best sales week yet

(36,000) and highest position on

the Billboard 200. On Top Country

Albums, due to a busy chart, it bows

at No. 4-one rung lower than the No.

3 bow/peak of its debut album.

3 8

1 4

9 6 0 MUMFORD & SONS Babel A
GENTLEMAN OF THE ROAD/GLASSNOTE

1 27

0 15 MACKLEMORE & RYAN LEWIS The Heist
MACKLEMORE

2 25

59 0 16 SOUNDTRACK Les Miserables 
POLVOOR/REPLIRLIC

1 15

13 30 17 RIHANNA Unapologetic 
SRP/DEF 1AM/IDIMG

1 19

In 0 SEVENDUST Black Out The Sun
,EROS/ASYLUM

18 1

16 13 19 FUN. Some Nights A
FUELED BY RAMER

3 58

22 18 Q TAYLOR SWIFT Red A
BIG MACNINE/BMLG

1 23

14 16 21 FLORIDA GEORGIA LINE Here's To The Good Times
REPUBLIC NASHVILLE/R.6

7 17

19 19 n THE LUMINEERS The Lumineers A
DUALTONE

2 52

18 7 23 PHILLIP PHILLIPS The World From The Side Of The Moon El
19/1NTERSCOPE/IGA

4 19

MI test nal ARTIST
409 WWI IMPRINT/DISTRIBUTING LABEL

MAROON 5

SOUNDTRACK

Overexposed A

Pitch Perfect 

VARIOUS ARTISTS Shake It Up: I <3 Dance
WALT DISNEY

ONE DIRECTION
SYCO/COLUMBIA

Take Me Home A

2 40

3 23

26 4

1 20

PINK FLOYD The Dark Side Of The Moon 1 829

CAPITOL

Amazon MP3's sale -pricing of this set (for $2.99) sends it flying with a

419% sales gain. It's the album's highest rank since Oct. 15, 2011, when

it was reissued as part of the "Why Pink Floyd?" remasters campaign

and re-entered at No.12.

KIDZ BOP KIDS Kidz Bop 23 2 11

RAZOR & TIE

ADELE 21 1 110

XL/COLUMRIA

KACEY MUSGRAVES Same Trailer Different Park 2 2

MERCURY NAY NVILLEAN4N

DIDO Girl Who Got Away 32 1

RCA

After a four-year absence from the chart,

the British artist returns with a low-key

18,000 debut for her fourth album. Last

51,000. Her first two releases both peaked

at No.4 in 2001 and 2003, respectively.

A 2 8651 45 0 LUKE BRYAN
CAPITOL NASH VILLE/UMGN

Tailgates & Tanlines

1 9 34 BON JOVI
IRAN 13/.01MG

What About Now 1 3

29 25 35 KENDRICK LAMAR
TOP DAWG/AFTERMATN/INIERSCOPE/IGA

good kid, m.A.A.d city 2 23

55 43 C) HUNTER HAYES
ATLANTIC/WMN

Hunter Hayes 17 59

59 42 0 ERIC CHURCH
EMI NASNVILLE/UMGN

Chief A 1 88

NEW Q VARIOUSARIISTS Official 2013 Academy Of County Music Awards 'ZinePak
GACPZINEPAH

38 1

FRED HAMMOND United Tenors: Hammond, Roberson, Wilson
RCA INSPIRATION/RCA

Fred Hammond notches his eighth

No. 1 on Gospel Albums with this

collaborative project, assisted by his

fellow United Tenors: Dave Hollister,

Eric Roberson and Brian Courtney

Wilson. Since the Gospel tally became

a weekly chart in 1995, only Kirk

Franklin has had more No. 1s, with 10.

39 1

DPRINITED TENORS -

26 34 0 JOSH GROBAN All That Echoes
REPRISE/WARNER BROS.

1 8

120 119 0 COLTON DIXON A Messenger
IS/SPARROW/CAPITOL CMG

15 9

53 41 0 KELLY CLARKSON Greatest Hits: Chapter One
IS/RCA

11 19

n n 0 TIM MCGRAW Two Lanes Of Freedom
816 MACHINE/BMW

2 8

45 29 0 JASON ALDEAN Night Train A
BROKEN BOW/BBMG

1 24

0
S

0 Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 04.13.2013
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IMPRINT/DISTRIBUTING LABEL

DAVID BOWIE The Next Day
ISO/COLUMBIA

PERK

F.S.

2

MON
MUT

3

NEW Q THE STORY SO FAR What You Don't See
PURE NOISE

46 1

ISO 0 0 PINK Greatest Hits... So Far!!! A
LAFACE/IIVE/RCA

5 77

10 20 48 JIMI HENDRIX People, Hell And Angels
EXPERIENCE HENDRIX/LEGACY

2 4

XI 57Q ONE DIRECTION Up All Night A
WM/Call MBIA

1 55

28 39 so ALABAMA SHAKES Boys & Girls 
ATO

6 48

36 27 51 LITTLE BIG TOWN Tornado 
CAPITOL N ASH OIL LE/UNGN

2 29

NEW (I) JOE BONAMASSA An Acoustic Evening At The Vienna Opera House
18. il ADVENTURES

52 1

47 48 0 VARIOUS ARTISTS 2013 Grammy Nominees
GRAMMY/CAPITOL

2 10

24 51 0 ED SHEERAN + 
ELEKTRA

5 42

56 44 as CARRIE UNDERWOOD Blown Away A
I9/ARISTA NASHVILLE/SMN

1 48

46 40 56 MUMFORD & SONS Sigh No More A
GENTLEMAN OF THE ROAD/GLASSNOTE

2 158

90 77 JUSTIN BIEBER Believe A
SCHOOLBOY/RAYMOND BRAUWISLANO/IBUMG

1 41

6 33 58 MINDLESS BEHAVIOR All Around The World
STREAMLIK/CONIUNCTION/INTERSCOPE/IGA

6 3

7 n 59 ERIC CLAPTON Old Sock
BUSHBRANCH/SURPOOG

7 3

RE-ENTRY 0 EAGLES Their Greatest Hits 1971-1975 4:
ASYLUM/ELEKTRA

1 139

3 28 61 ANDREA BOCELLI Passione
SUGAR/VERVE/VG

2 9

38 36 62 ALICIA KEYS Girl On Fire 1 18

S2 50 63 ASAP ROCKY Long.Live.A$AP
ASAP WORLDWIDE/POLO GROUNDS/RCA

! n.

58 49 64 BRUNO MARS Doo-Wops & Hooligans A
EL EKTRA

3 128

62 53 65 VARIOUS ARTISTS NOW 44
UNIVERSAL/EMI/SONY MUSIC/CAPROL

2 21

39 46 66 OF MONSTERS AND MEN My Head Is An Animal 
REPUBLIC

6 52

so n 0 JUSTIN BIEBER Believe: Acoustic
SCNOOLBOVRANNOND B.UN ISLANDi.M6

1 9

81 78 0 THE BLACK KEYS El Camino A
NONESUCH/WARNER BROS.

2 69

76 0 69 JOHNNY CASH The Legend Of Johnny Cash A
LEGACY/COLUMBIA NASHVILLE/AMERICAN/ISLAND/UME

5 111

101 0 vo MERCYME The Hurt & The Healer
FAIR TRADE/COLOMBIA

7 27

NEW 0 CRYSTAL BOWERSOX All That For This
SI,. dIE

71 1

31 69 72 PITBULL Global Warming
MR 30S/POLO GROUNDS/RCA

14 19

71 61 73 MIGUEL Kaleidoscope Dream
BYSTORM /BLACK ICE/RCA

3 26

74 67 74 MIRANDA LAMBERT Four The Record 
REA NASHVILLE/SMN

3 72

.16 DUST Tea ARTIST
"° MI 666 IMPRINT/DISTRIBUTING LABEL

160 126 Q DRAKE
YOUNG MONEWEASH MONEY/REPUBLIC_..

Title IIRf

Take Care A1

Pox
00S.

mu
011M1

67

142 0 m KID ROCK
TOP DOG/ATLANTIC/AG

Rebel Soul 0 5 19

86 0 n TAMELA MANN
TILLEM ANN

Best Days 14 29

63 66 78 GARY ALLAN
MCA NASHViLLE/UMGN

Set You Free 1 10

is 75 79 LANA DEL REY
POLYOOR/INTERSCOPE/IGA

Born To Die 0 2 61

85 Q 80 MUSE
N.M.. BROS.

The 2nd Law 2 26

WAVVES
RODEO/MOM  POP/WARNER BROS.

Afraid Of Heights 81 1

The rock act nets a Billboard

200 chart high and its best sales

week yet (7,000) with its latest

set. The album's single "Demon
II

to Lean On is bubbling under

the threshold of the Alternative

chart, with leading support from

WWCD Columbus, Ohio, and

KNIDD Seattle.

60 55 st. THE WEEKND Trilogy 
XO/REPUBLIC

4 20

102 91 0 TOBYMAC Eye On It
FOREFRONT/CAPITOL CMG

1 31

NEW Q SENSES FAIL Renacer
STAPLE/WORKHORSE

84 1

- 15 as CLUTCH Earth Rocker
WEATHERMAKER

15 2

Q BEE GEESNumber Ones RE-ENTRY
REPRISE/WARNER STRATEGIC MARKETING

5 64

103 94 Q ZAC BROWN BAND Uncaged 
ROAR/SOUTHERN GROUND/ATLANTIC/AG

i 38

97 81 115 VARIOUS ARTISTS WOW Hits 2013 
....... ROVIDENTAVOR0,111213/01Plia C.

35 27

119 102 Q BRANTLEY GILBERT Halfway To Heaven 
V g LOW BMLG

4 85

49 58 90 BOZ SCAGGS Memphis
A29/51.

17 4

176 Q SOUNDTRACK Rock Of Ages
WATERLOWER

5 23

64 70 92 T.I. Trouble Man: Heavy Is The Head
GRANO HUSTLE/ATLANTIC/AG

2 15

89 95 Q EMMYLOU HARRIS & RODNEY CROWELL Old Yellow Moon
NON, CHAVAPNER HO,

29 5

REENTRY Q THE BLACK KEYS Brothers A
NONESUCH/WARNER EVES

3 138

84 85 95 RED Release The Panic
ESSENTIAL

7 8

99 86 06 LEE BRICE Hard 2 Love
CURB

5 47

NEW Q PAPOOSE The Nacirema Dream
HONORABLE

97 1

NEW 0 CES CRU Constant Energy Struggles
STRANGE/PBC

98 1

RE-ENTRY Q PHIL COLLINS ...Hits A
FACE VALUE/ATLANTIC

6 109

68 80 too STEVEN CURTIS CHAPMAN Deep Roots
SCE/CRACKER BARREL

68 3

OneRepublic
Lands First

Top 10
OneRepublic (above) scores
its first top 10 album on the
Billboard 200 this week, as its
third set, Native, starts at No.
4 with 60,000, according to
Nielsen SoundScan.

It's the second-largest sales
week for the band, surpassed
by only the bow of its first
album, Dreaming Out Loud
(75,000 during Thanksgiving
week in 2007). Its second set,
2009's Waking Up, debuted
and peaked at No. 21off a
39,000 launch exactly two
years later.

Had either album been
released during a less
competitive time of the year-
say, March, like its latest-they
would have likely captured a
top 10 spot.

While a top 10 album may
have eluded OneRepublic
until now, the group has
logged six top 10 singles on
the Adult Top 40 chart and
two on the Billboard Hot 100.
Its current single, "If I Lose

Myself," bullets at No. 27 on
Adult Top 40 this week (up
8% in detections, according to
Nielsen 805). -Keith Caulfield

Data for week of 04.13.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data 0
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Crystal
Bowe rsox
AU That for This, which debuts at
No. 71 this week on the Billboard
200, Is your tint full-length on
an indie, 5hanachie Records. Did
not being on a major affect your
music at all?
The songwriting process isn't
affected by what label I'm on. But I
do have to say that when Jive went
away there was a little uncertainty
there-you wonder if you're even
going to have that next record. And
out of that came the song "Dead
Weight," one of my best songs on
this record. I loved working with
Shanachie. They gave us a lot of
freedom. Indie is the new major,
right?

This album does sound pretty
different from your debut.
The vibe of making it was definitely
different. I was a little more relaxed
this time around. There wasn't the
crazy rush of "American Idol' and
all of that, so I feel like that comes
through in the music.

You've been cast as Patsy One
In the upcoming Broadway
production of "Always...
Patsy."
I got big boots to fill, I've been
saying. I'm honored to play such
a legend, and her story is quite a
touching one. I think we have quite
a few similarities.

Like?
Our use of curse words. She was
just a forward lady for her time,
and in my opinion, whether she
knew it or not she was a feminist.
She was the first woman to wear
pants to the Grand Ole Opry.

It's a two -character show-that's
a lot of pressure for a new actor.
Thankfully I have an incredible
co-star in Annette O'Toole. But it is
mostly [music] performance, and
thank goodness-I know most of the
material already. -Alex Gale

eau
g4

4

UST MB ARTIST Title atUCO .:" IMPRINT/DISTRIBUTING LABEL

60 101 PASSION Let The Future Begin
ED(STERS/SPARROVV/CAPITOL CMG

NM 0
POIL MIT

4 3

fp v 102 KID ROCK Cocky A
LAVA/AL

3 113

98 0 163 JUSTIN TIMBERLAKE FutureSex/LoveSounds A
JIVE/RCA

1 88

8 47 164 SOUNDTRACK Sound City-Real To Reel
ROSWELL/RCA

8 3

69 71 tos CHRIS TOMLIN Burning Lights
SIXSTERS/SPARROW/CAPITOL CMG

1 12

NEW 0 THE COLOR MORALE Know Hope
RISE

106 1

134 149 Q MATTHEW WEST Into The Light
SPARROW/CAPITOL CMG

51 10

156 161 0 SOUNDTRACK Nashville: Season 1: Volume 1
ABC STUDIOS/LIONS GATE/BIG MACHINE/BMW

14 16

many 0 VARIOUS ARTISTS NOW That's What I Call Disney
UNIVERSAL/EMI/SONY MUSIC/WALT OISNEWCAPOOL

34 16

DAVID ARCHULETA
ONE

No Matter How Far 110 1

Though the singer has

been off the pop radar

since he departed on his

Mormon mission in March

2012, he's been present

on the charts thanks to

banked recordings. His

latest arrives with 5,000

and marks his sixth chart

entry.

125 Q w AWOLNATION Megalithic Symphony
RED BULL

87 73

0 0 112 SOUNDTRAO( The Walking Dead:AMC Original Soundtrack- Vol.1(9)
AMC/REPUBLIC

54 3

91 o . 2 CHAINZ Based On A T.R.U. Story 
DEC 1AM/IDIM6

1 33

100 93 04 WIZ KHALIFA O.N.I.F.C.
ROSTRUM/ATLANTIC/AL

2 17

NEW 0 GERARDO ORTIZ Sold Out En Vivo Desde El NOKIATheatre LA.Live
BAD SIN/DEL/SONY MUSIC LATIN

115 I

30 06 ERICCUPTCSI The Bent Erialapton: 200 Century Mastes The Millennium Cdlection

CHRONICLES/POLYDOR/U.

66 78

NEW 0 STRYPER Second Coming
FRONTIERS

117 1

C) CD 0 KATY PERRY Teenage Dream A
CAPITOL

1 136

0 0 119 LVIRRESKYWED The Best IN* Skyagtk 20th Century MastersThe Millennium Cdlection A
MCA/UME

60 110

U8 117 uo ALT -J An Awesome Wave
INFECTIOUS/CANVASBACK/ATLANTIC/AG

84 16

0 in DRACO ROSA Vida
MUSIC LATIN

30 2

O 0 122 TLC CrazySexyCool 
LAFACE/APISTA/SONY MUSIC CMG

3 105

145 147 0 ADELE 19 A
AL/COLUMBIA

4 180

189 899 0 FLEETWOOD MAC Greatest Hits A
WARNER BROS.

14 41

190 CI 0 SKRILLEX Scary Monsters And Nice Sprites (EP)
BM BEAVATLANTIC/A4

49 89

LAST nal ARTIST
ISO WM OM IMPRINT/DISTRIBUTING LABEL

ALAN JACKSON
ACB/EMI NASHVILLE

Precious Memories A 4 98

It's no surprise to see the country king's first

collection of Christian material return to the

chart, thanks to its sequel set bowing at No.

5 (55,000). The original set-the top -selling

Christian/gospel album of 2006-grabs a 139%

gain this week.

105 pm in VARIOUS ARTISTS WOW Gospel 2013
WORO.CURB/EMI CMG/VERITY/RCA INSPIRATION

43 9

88 92 122 CHARLIE WILSON Love, Charlie
P MUSIC/Pa

4 9

co ,,, PHOSPHORESCENT Muchacho
DEADOCEAN5

59 2

182 182 0 BLAKE SHELTON
WARNER BROS. NASHVILLE/WMN

Red River Blue A 1 89

161 50 Q ZAC BROWN BAND
ROAR/BIGGER PICTURE/HOME GROWN/ATLANTIC/AG

The Foundation A 9 Z25

197 177 0 BLAKE SHELTON Loaded: The Best Of Blake Shelton
REPRISE NASHVILLE/WMN

18 88

131 uo U3 EAGLES The Very Best Of The Eagles A
RNER STRATEGIC MARKETING

3 84

181 t42 m CASTING CROWNS Come To The Well 0
BEACH SITEETAEUHION/EL4

2 65

III 65 Bs JUSTIN TIMBERLAKE
IIVE/RCA

Justified A 2 76

NEW 0 A ROCKET TO THE MOON
FUELED BY RAMER

Wild & Free 136 1

147 122 137 JASON ALDEAN
BROKEN BOW/BBML

My Kinda Party A 2 125

115 in BB FUTURE
A 1/FREEBANOVERIC

Pluto 8 47

72 79 139 ATOMS FOR PEACE
XL

Amok 2 5

152 145 HO THE BAND PERRY
REPUBLIC NASHVILLE/BMLL

The Band Perry A 4 122

NEW 0 CARTEL
CARTEL

Collider 141 1

117 96 142 LINDSEY STIRLING
BRIDGETONE

Lindsey Stirling 81 20

87 101 143 MADELEINE PEYROUX
PENNVWELL/EMARCV/DECCA

The Blue Room 62 4

153 144 SHINEDOWN
ATLANTIC/AL

Amaryllis 4 34

163 143 I6 SKRILLEX
BIG BEAT/OWSL A/ATLANTIC/AG

Bangarang (EP) 14 60

126 113 148 CHIEF KEEF
GLORY BOU/INTERSCOPE/IL A

Finally Rich 29 15

tea CD 141 CREEDENCE CLEARWATER REVISITED
POOR BOWSONV MUSIC CMG

Extended Versions 74 34

NEW 0

149 120 141

IRON MAIDEN
UNE

While the live album was first released in 1994

as a VHS/CD package, it now stands on its own

as a deluxe reissued CD (4,000). On the Music

Video Sales chart, the video hits No. 1 for the

first time, selling 6,000 copies.

Maiden England '88 148

[146411IMT

BOBMARLEYANOTHEWAILERS Legend:The Best Of Bob Malley And The Wailers

TUFF GONG/ISLAND/MME

18 261

0 Go to Bi L LBOARD.COM / BIZ far complete chart data Data for week of 04.13.2013
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*66 .-. WM IMPRINT/DISTRIBUTING LABEL

141 128 BO MICHAEL BUBLE
LAB/REPRISE NER BROS.

Title an

Michael Buble A

Pm

47

MOM

71

124 0 ist JOURNEY Journey's Greatest Hits
COLUMBIA/LEGACY

10 254

us n6 1s2 BULLET FOR MY VALENTINE
Ka

Temper Temper 13 7

0 0 SOUNDTRACK
WALT DISNEY

Sofia The First 149 5

110 U5 154 KIP MOORE
MCA NASH VIL LE/URIGN

Up All Night 6 44

The Very Best Of Enya 145 4

The set jumps back onto the list after

Amazon MP3 temporarily discounted

it for less than $3. It moves from

essentially zero units to 4,000. The

promotion follows a push by iTunes in

early March, which returned the title

to the chart (March 16-23) for the first

time since 2009.

154 146 156 NICKELBACK Silver Side Up A
ROADRUNNER

2 85

43 97 is SOUNDTRACK The Twilight Saga: Breaking Dawn: Part 2
SUMMIT/CHOP SHOP/ATLANTIC/AG

3 19

us 134 1511 WILLIE NELSON Super Hits A
COLUMBIA/LEGACY

98 40

Q 155 SOUNDTRACK The Hobbit: An Unexpected Journey
WATERTON/FR

30 10

93 104 160 HILLSONG UNITED Zion
HILLSONG/HILLSONG AUSTRALIA/SPARROW/CAPITOL cue

5 5

148 135 161 RASCAL FLATTS Changed 
BIG MACHINE/BRILL

3 52

us us 162 ELLIE GOULDING Halcyon
CHERRYTRF E/INTERSCOP FAA

9 25

RE-ENTRY 0 BRIDGIT MENDLER Hello My Name Is...
HOLLYWOOD

30 17

0' u4 VARIOUS ARTISTS Ultra Music Festival: 2013
ULTRA

82 2

onj, as
''..1

THIRD DAY Miracle
ESSENTIAL/PLG

10 17

168 172 06
.....

BRITT NICOLE Gold
SPARROW/CAPITOL CMG

41 10

RE-ENTRY 0 DAVID GUETTA Nothing But The Beat
WHAT A MUSIC/ASTRALWERKS/CAPITOL

5 67

SHIRLEY CAESAR
LIGHT/EONE

Good God 168 1

Charting since the 19705 on Billboard's tallies, this marks the first album

from the gospel great to reach the Billboard 200. With 4,000 sold, the

title also debuts at No. 4 on Gospel Albums.

95 103 169 TEGAN AND SARA Heartthrob
VAPOR/WARNER BROS.

3 9

01 0 CHER LLOYD Sticks & Stones
MO/ EPIC

9 20

806 u2 in EMELI SANDE Our Version Of Events
CAPITOL

28 20

0'I Q FLORENCE + THE MACHINE Ceremonials
REPUBLIC

6 72

610 BAD COMPANY
II ORIGINAL BAD COMPANY TOURING/SONY MUSIC.°

Extended Versions 82 22

.91 .. .6 ARTIST Title LIRE
.. 6.1B4 IMPRINT/DISTRIBUTING LABEL .

- sz 174 ANTHRAX Anthems (EP)
RA EGA FORCE

PasPOS

52

MN
09917

2

157 155 us THEIDIPTATIONS Bestrhe1emptiolghe60's:2/11(pnlrylkstersbeMillenniumfollection A
MOTOWN/U ME

73 46

55 154 176 RANDY HOUSER How Country Feels
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67 56

167 156 Bo CREME CLEARWATER REMALRAT. JOHN FOGERTY aronidelle20Greatesalb A
FANTASY/CONCORD

52 174

140 160 181 THE PIANO GUYS The Piano Guys
MASTERWORKS/SONY MASTERWORKS

44 17

143 125 182 JENNI RIVERA Joyas Prestadas: Pop
LONOVISA/OMLE

51 16

121 123 183 RODRIGUEZ Cold Fact
LIGHT THE ATTIC

78 14

RE-ENTRY 0 ZAC BROWN BAND You Get What You Give A
SOUTHERN GROUND/ROAR/BIGGER PICTURE/ATLANTIC/AG

1 124

RE-ENTRY Q THREE DAYS GRACE Transit Of Venus
RCA

5 21

166 857 166 KE$HA Warrior
KOAOSABE/KA

6 17

NEW Q SUICIDAL TENDENCIES 13
SUICIDAL

187 1

RE-ENTRY Q TAYLOR SWIFT Taylor Swift A
BIG MACHINE/BMLG

5 274

NEW 0 ARETHA FRANKLIN The Very Best Of Aretha Franklin, The '60s A 189 1

RHINO

This album, like the gainers at Nos. 60, 86 and ,,iz.
99, was marked down to $1.99 for a limited RSA N
time at Amazon MP3. Franklin's has the largest

percentage increase, as it gains by 2,692%-up

from basically zero the week previous.
. *74,-Keith Caulfield --- .,. .

i
1 I

,,r

II.

NEW CI ROYAL TAILOR Black & White
ESSENTIAL

190 1

REENTRY 0 TAYLOR SWIFT Speak Now A
BIG MACLIINE/BMEG

1 122

RE-ENTRY 0 RED HOT CHILI PEPPERS Greatest Hits A
WARNER BROS.

18 55

RE-ENTRY 0 JOHN MAYER Born And Raised 
COLUMBIA

1 23

0 194 BLACK REBEL MOTORCYCLE CLUB Specter At The Feast
ABSTRACT DRAGON/VAGRANT

35 2

198 0 195 VARIOUS ARTISTS NOW 43 1 32

122 172 196 BON JOVI Greatest Hits 
ISLAND/1DM

5 50

RE-ENTRY 0 HALESTORM The Strange Case Of...
ATLANTIC/AG

15 36

RE-ENTRY 0 THE NOTORIOUS B.I.G. Greatest Hits
BAD BOY/AG

1 23

us in 199 FRANK OCEAN Channel Orange 
DEE lAWIDIMG

2 38

RE-ENTRY 0 LINKIN PARK Living Things
MACHINE SHOP/WARNER BROS.

1 33

Heads
Up: Ben
Howard
British singer/songwriter
Ben Howard is heading for a
second top 20 hit on the Triple
A chart, as his single "Keep
Your Head Up" rises 28-25
(see Billboard.biz/charts). The
artist landed his first top 10
hit in January with the slow -
burning "Only Love" (No. 6),

Howard's Every Kingdom
has been percolating on the
Heatseekers Albums chart for
the past 47 straight weeks,
consistently selling between
1,000 and 2,000 weekly. This
week, the set steps 29-28 with
another 1,000 sold (though
it's down by 7%). In total, the
album has sold 66,000 since
its release in October 2011.
Even better: His total song
download sales are about to
hit 200,000, as they rise to
199,000 this week.

The artist, who won two
BRIT Awards in February,
will play Coachella on April
13 and New York's Central
Park SummerStage on July
29. While in the States for
Coachella, he'll also do his
own gigs at a handful of dates
along the West Coast of the
States and Canada.

-Keith Caulfield

KEEP
YOUR
HEAD
UP, KEEP
YOUR
HEART
STRONG

"KEEP YOUR HEAD UP,"
BEN HOWARD

Data for week of 04.13.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data 0
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35 as SWIMMING POOLS (DRANK) Kendrick Lamar
LOP DAWS/MERMALHAINTERS2OPE

12
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DEL LAM/IDIMB

12
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Synch
Success
Santigold (below) and
Skrillex make Streaming
Songs debuts this week
thanks to some noteworthy
synch deals.

Singer/producer Santigold's
track "Disparate Youth," from
her 2012 album Master of
My Make -Believe, debuts on
the Streaming Songs chart
at No.45 thanks to Honda.
The boost in activity around
the track (1.23 million U.S.
streams during the charting
week, according to Nielsen
BDS) was stirred by its use in
the carmaker's new ad for the
2013 Civic. "Disparate Youth"
sold 1,000 downloads for the
week, according to Nielsen
SoundScan, bringing it to a
total of 135,000.

One notch above, Skrillex
enters at No. 44 with
"Scary Monsters and Nice
Sprites." The track, which is
prominently featured in the
opening scene of the film
"Spring Breakers" (released
March 15), received more
than 1.24 million U.S. streams
last week.

Lastly, breaking into the
tally at No. 35 is Adana
Grande with her new single

"The Way," featuring Mac
Miller. The track's chart
entrance is driven by the
March 28 release of the
song's official music video,
which received more than 1.4
million U.S. streams last week.
The tune also debuts at No.10
on the Billboard Hot 100.

-William Gruger
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New
'Voice'
Hosts Go
Top 10
Shakira and Usher (above)
joined NBC's "The Voice"
alongside Blake Shelton and
Maroon 5's Adam Levine as
the show's newest judges. The
two made their prime -time TV
entrances at the outset of the
charting week (March 25) and
post significant online gains
as a result, pushing each of
them into the top 10 of the
Social 50 chart.

Usher, who jumps 19-8
with a 57% increase in his
overall score, appeared in a
video short with the cast of
NBC's "Parks and Recreation,"
which was just one of many
promotional tactics used
to build online buzz for his
Voice debut. His rise in the
Social 50 rankings is driven
in part by more than 164,000
views to his Wikipedia page
(a 341% increase over the
previous week). Also factoring
into his rise: His Vevo channel
received more than 4.8
million views for the week.

Shakira, who topped
the Social 50 in February
after giving birth, rises 14-7
partially due to 424,000 new
fans added across platforms
like Facebook and Twitter.
On Instagram, where she
is particularly popular, the
singer adds 23,000 new fans
(up 89%, while also spiking in
Wikipedia page views by 123%
to 389,000). In addition, her
overall plays across YouTube
and Vevo were up 6% (to 7.9
million global plays).

-William Gruger

Data for week of 04.13.2013 For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data 0



ON -DEMAND SONGSTM
TITLE

OM OWWWW.WM.

0 #1

Artist ms ox

SUIT & TIE Justin Timberlake Feat. Jay Z to
CA

2 a THRIFT SHOP Marklemore & Ryan Lewis Feat. Want
MACRLEMORE/ADAAARNER BROS.

24

3 STARTED FROM THE BOTTOM Drake
YOUNG MONEWCASN MONEVREPLIBLIC

6

0 WHEN I WAS YOUR MAN Bruno Mars
ATLANTIC

8

0 MIRRORS Justin Timberlake
RCA

2

6 0 RADIOACTIVE Imagine Dragons
KIOINAKORNER/INTERSCOPE

30

7 MIN PROBLEMS AgOODOrreatOnkatrhainiarendrithallar
SOAP WORLDWIDE/POLO GROUNDS/RCA

16

!.,anor,A,.0,:gxgo Feat. Drake & Future 9

0 PUSHER LOVE GIRL Justin Timberlake
RCA

2

' - HO The Lumineers 38

C. 0 CAN'T HOLOUS Macklemore & Ryan Lewis Feat. Ray Dalton
MACKLEMOAVADAAVARNER BROS.

o

11 U LOCKED OUT OF HEAVEN Bruno Mars
ATLANTIC

23

i., a SWEET NOTHING Calvin Harris Feat Florence Welch
DECONSTRUCTION /FLY EVE/ULTRA/ROC OU

16

14 14 IT'S TIME Imagine Dragons
1001NAKORNEWINTERSCOPE

33

. IS DONTYOU WORRY CHIUS Swedish HouseMafiaFeat.lohnMaMn
ASTRALWERN,CAPITOL

23

16 16 SCREAM & SHOUT will.i.am & Britney Spears
INTERSCOPE

16

L, 0 DON'T HOLD THE WALL Justin Timberlake
RCA

2

m m DIAMONDS Rihanna
SRPMEE1AM/101MG

25

20 0 STRAWBERRY BUBBLEGUM Justin Timberlake
RCA

2

09 20 SAIL AWOLNATION
RED BULL

51

m at I WILL WAIT Mumford & gOns
6ENTLEMA X OF THE ROAD/RED/GLASSNOTE

27

24 0 JUST GIVE ME A REASON Pink Feat. Nate Ruess 2

25 0 TUNNEL VISION
RCA

Justin Timberlake 2

22 24 LITTLE TALKS Of Monsters And Men
REPUBLIC

49

21 N SWIMMING POOLS (DRANK) Kendrick Lamar
TOP DAWG/AVIERMAN/IXTERSCOPE

24

V 0 THAT GIRL
RCA

Justin Timberlake 2

26 V POETIC JUSTICE Kendrick Lamar Feat. Drake
TOP DAVIG/A4 TERMATKINTERSCOPE

17

28 0 I LOVE IT
Icons

POp Feat. Charli XCX
RECORD COMPANY TEN/BIG BEAT/RRP

4

30 20 HARLEM SHAKE Baauer
1EEFREEVMM) RECENT/WAPNER BROS.

6

,,, N GIRL ON FIRE Alicia Keys Feat. Nicki Minaj
RCA

19

0 SPACESHIP COUPE Justin Timberlake 2

3'.. 0 LET THE GROOVE GET IN Justin Timberlake
RCA

z

: 0 BLUE OCEAN FLOOR Justin Timberlake
RCA

2

33 0 HEART ATTACK Denli Lovato
HOLLYWOOD

3

35 SOME NIGHTS run.
MEL. BY RAMEN/RRP

56

6 0 I.Li Wayne Feat. Detail,PatT ,M1E.S. 19

33 V I'M DIFFERENT 2 Chainz
REF 1AMPONG

04

5 p ALL GOLD EVERYTHING Trinidad James
TRINRITSAGAMEMEF MA,101MG

8

,,, 39 BITCH, DON'T KILL MY VIBE Kendrick Lamar 16

4r, 40 HALL OF FAME The Script Feat. willi.am
PRONOLENICAPIC

is

4 a BANN ARAKS HER DANCE Juicy.' FeaL LilWayne&Rhainz
KEW/SAN/COLUMBIA

22

45 a DEMONS Imagine Dragons
100INAKORNER/INTERSCOPE

12

, 43 ADORN Miguel
BYSTORM /BLACK EE RCA

25

43 44 THINKIN BOUT YOU Frank Ocean
DEF lAM/INIM6

37

0 4s SAME LOVE.A/MWacklemore & Ryan Lewis Feat. Mary Lambert
MA[11E..ARNER BROS.

3

40 46 DAYLIGHT Maroon 5
A6M/OCTORE/INTERSCOPE

44 47 BEAUTY AND A BEAT AlStin Bieber Feat. NiCk1 Minaj
SOICIOLBOV/RAYMONU BRALIM,SLAND/IIIIMG

21

47 46 ONE MORE NIGHT Maroon 5
A&M/OCTONE/INTERSCOPE

34

42 46 GANGNAM STYLE PSY
SIBOOLBOMPUBLIC

29

0 0 FEEL THIS MOMENT Pitbull Feat. Christina Aguilera
MR. 305/POLO GROUNDS/RCA

2

YOUTUBETu
our 7116 TITLE
WORNMer pir4err/uurt

p#415
GANGNAM STYLE

CNOOLBOWREPUBLIC

You

Artist mos
mai

P51,

Tube

THRIFT SHOP Macklemore & Ryan teWiS Feat. Wanz
MACKLEMOPE/ADA/WARNER BROS.

18

2 , HARLEM SHAKE Baauer
IEFFREE'S/MAII DECENT/WARNER BROS

7

, 4 EL POLLITO PIO Pulcino Pio
GLOBO/DO IT YOURSELF

5

JUST GIVE ME A REASON Pink Feat. Nate Rue.
RCA

8

6 6 STAY Rihanna Feat. Mikky EkkO
SRP/OEi 14M/101MG

7

4 MIRRORS Justin Timberlake
RO,

3

9 8 WHEN I WAS YOUR MAN Bruno Mars
ATLANTIC

8

11 9 I KNEW YOU WERE TROUBLE. Taylor Swift
BIG MACNINEAEPUBLIC

16

12 18 SCREAM & SHOUT will.i.am & Britney Spears Is

13 11 DIAMONDS Rihanna
SRP/DEE1AWILUM4

23

14 tO FEEL THIS MOMENT Pitbull Feat. Christina Aguilera
MR 305/POLO 6ROUNDS/R.

2

1613 KISS YOU One Direction
WCO/COLUMBIA

13

1510 ONE WAY OR ANOTHER (TEENAGE KICKS One Direction
WCO/COLUMBIA

5

8 15 22
BIG MACHINE/REPUBLIC

Taylor Swift 3

MYSPACE SONGSTm
TITLE

r/LABEL

I#14

Artist ma or
Mar

SUIT & TIE Justin Timberlake Feat. Jay Z to
RCA

2 LOVE THE WAY YOU LIE Erninern Feat. Rihanna
WEB/SMADWAFTERMATN/INTERSCOPE

98

14 3 RADIOACTIVE Imagine Dragons
KIRINARGRNER/INTERSCORE

o

3 4 ONE MORE NIGHT Maroon 5
ARM/OCTONE/INTERSCOE

33

16 s JUST GIVE ME A REASON Pink Feat Nate Ruess 2

25 6 STAY Rihanna Feat. Mikky EkkO
SRP/OEF 1AM/101MG

2

4 SCREAM & SHOUT will.i.am & Britney Spears
INTERSCOPE

13

, [, SET FIRE TO THE RAIN
XL/COLUMIA

Adele 80

6 4 SOMEONE LIKE YOU
XL/COLUMBIA

Adele 88

8 ROLLXL/COLUMING IN THE DEEP
IA

Adele 99

7 11TAKE A BOW
SRP/OfF /WONG

Rihanna 10

9 POKER F
STREAMLINE/KOACENLIVE.ERRMEE/INTERSCOPE

Lady Gaga 31

12 13 BLEEDING LOVE
WC0/1/RMG

Leona Lewis 8

10 14MOVES LIKE JAGGER Maroon 5 Feat. Christina Aguilera
AUNOCTONE/INTERSCOPE

64

11 isHALO Beyonce
MUSIC WORLD/COLUMBIA

to

NEXT BIG SOUNDTM

wEEx ARTIST

UMMET OZCAN

JORIS VOORN

ABRAHAM MATEO

HNQO

GREGOR SALTO

PANIC CITY

EL TEN ELEVEN

LOGAN LERMAN

SUPERHUMANOIDS

TESLA BOY

AMPLIFY DOT

SPACER ARCH

HALF MOON RUN

JADAGRACE

JACOB BANKS

0

v.) N.)-
0_

MAINSTREAM TOP 40T"

0
TITLE

PITMIIMIVN LAMM

WHEN I WAS YOUR MAN Bruno Mars It
ATLANTIC

3 a THRIFT SHOP Macklemore & Ryan Lewis Feat. Want
MAMEMORE/WARNER BROS.

16

T DAYLIGHT Maroon 5
ASMOCTONE/INTERSCOPE

is

0 SUIT & TIE Just in Timberlake Feat. Jay Z

Rihanna Feat. Mikky Ekko0 STAY
AMnmMB

9

6 SWEET NOTHING Calvin Harris Feat. Florence Welch
RECONSTRUCTION/FLO EYE/ULTRA/ROC NATION/COLUMBIA

19

6 y I KNEW YOU WERE TROUBLE. Taylor Swift
BIB MACHINE/REPUBLIC

19

'° 0FEEL THIS MOMENT Pitbull Feat. ChrstinaAguilera
MR. 305/ POLO GROUNDS/R.

to

S DOWTYOU WORRY CHILD a a Feat. John n

PI

25

11/ 10 IT'S TIME Imagine Dragons
KIDINANORNER/INTERSCOPE

24

9 II SCREAM & SHOUT Wiii.i.aill & Britney Spears
INTERSCOPE

17

0 GG AIST GIVE ME A REASON Pink Feat Nate Ruess a

0 HEART ATTACK
HOLLYWOOD

Demi Lovato 5

0 TROUBLEMAKER 011y Mars Feat. Flo Rida 14

0 ALTm.3860 Krewella 8

0 I, WILL
ExnEMAxW,AITxBT,0A...,,,,,,,0T,

Mumford & Sons 12

0 22 Taylor Swift
B16 MACINE/RE RUC

4

LITTLE TALKS Of Monsters And Men0 P

16

0 CARRY ONfun o

0 MY SONSTI,OWFoent YOLTIOrEsIMIUGNI BO Fganigy
OEc

7

0 1,1,..°11,ZUT.T..G.Jr50npa Pop Feat. Charli XCX 7

0 ALL AROUND THE WI3FILlRAunyntin Bieber Feat Ludacris 6

00 741!.M731D'!US%arkienlOreg e2Man Lewis Feat RayMO:en

0 0 NEXT TO ME
.PITOL

Emeli Sande 6

ADULT CONTEMPORARYTM
usnne

OM
TITLE
11101101T/PROArt.6 666E1

1121 HOME
19/INTERSCOPE

Artist Ple
glen

Phillip Phillips 31

0 TRRY Pink 13

0 CATCH MY BREATH
19,R.

Kelly Clarkson 14

0 GG n,,rnp, The Lumineers 13

0 SOME NIGHTS
1EL F13 BY RA MEI, /FRP

tan 31

0 I KNEW YOU WERE TROUBLE. Taylor SwiftA.. MAC...PUBLIC,
7 WIDE AWAKE

CAPITOL
Katy Perry 37

6 li I WON'T GIVE UP
ATLANTIC/ RRP

Jason Mraz 49

9 ONE MORE NIGHT
AMORONE/INTERSCOPE

Maroon 5 29

as SOMEBODY THAT I USED TO KNOW Gaye Feat. bra
SAMPLES 'N SECONI.FAIRFAX/REPUBLIC

46

10 all LOCKED OUT OF HEAVEN
lc

Bruno Mars 13

12 THE A TEAM
L EKTRAXL ANTIC

Ed Sheeran .4

14 0 DAYLIGHTA6M,OCTON,INTFRSCOPE
Maroon 5 9

O' 0 1,S,RAmsElfwEAR
NER NO

Josh Groban 11

16 0 GIRL ON FIRE Alicia Keys o

15 N BECAUSE WE CAN
!SLAW/ONG

Bon low 12

4 0 IT'S A BEAUTIFUL DAY
REPRISEAVARNER BROS.

Michael Buble 4

17 1g WANTED
ATLANTIC/ RRP

Hunter Hayes to

LB,
0I WILL WAIT
GENTLEMAN OF THE ROAD/R./6 OTE

Mumford & Sons 7

22 0 WHEN I WAS YOUR MAN
ArlANTIC

DrUn0 MarS 6

zo 0 NEXT TO ME Emeli Sande 1

21, 0 LITTLE TALKS Of Monsters And Men
REPUBLIC

8

24 0 TWO HEARTS BREAKING
ATLANTIC/ RHINO

Jewel 8

23 0 JUST A FOOL Christina Aguilera With Blake Shelton
ROL

6

0 0 ALMOST HOME
WALT DISNWISLANO/101MG

Mariah Carey 2

57
af

0 Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 04.13.2013



ADULT TOP 40N

0 WIRE
964441,4916.0904 UAL

Artist

#1.
COS DAYLIGHT

AGM/OLTONE/INTERSCOPE
Maroon 5 19

0 Mumford & Sons
I Vf ElivrtIETROAIWAEly/GLASSBOTE

26

0 WHEN I WAS YOUR MAN Bruno Mars to

3 4 HO HEY The Lumineers
DUALTO

27

0 fun.13
FLIELMATMP

6 CATCH MY BREATH Kelly Clarkson
19/1CA

24

6 7 I KNEW YOU WERE TROUBLE. Taylor Swift
BIG MACHINE/REPUBLIC

18

TRY P!nk
RCA

23

11 0 In JUST GIVE ME A REASON Pink Feat Nate RUMS 5
RCA

17 0 SUIT & TIE Justin Timberlake Feat. Jay Z
RCA

11

n LOCKED OUT OF HEAVEN Bruno Mars
ATLANTIC

26

5 0 MADNESS
FL 113-3.ARNER BROS.

Muse 21

16 0 NEXT TO ME Emeli Sande
3/81,0L

U

17 0 DON'TY01.11VORRYCHIU) Swedish liouseMafiareatbhaMartin
ASTRALWERUS/CAP4OL

14

19 0 2,!3,5 IONE, GONE Phillip Phillips 7

21 0 STAY Rihanna Feat Mikky Ekko
SRP/OEF 4113/101.1G

6

20 0 BECAUSE WE CAN
ISLANOADIMG

Eon Jovi 12

23, 0 LEGO HOUSE
ELEVERA/ATLANTIC

Ed Sheeran 8

18 to GIRL ON FIRE Alicia Keys Feat. Nicki Minaj
RCA

17

is 20 MERMAID Train
30ounSw

37

0 1 COME ALONG Vicci Martinez Feat. Cee Lo Green
NPRIBLIc

20

0 SWEET NOTHING Welch 9

0 Taylor Swift
s.A ACRIBE/REPUBLIC

3

_

CD

0 REBEL BEAT Goo Goo Dolls 9

M SCREAM & SHOUT will.i.am & Britney Spears
INTERSCOPE

to

COUNTRY."'
LA57

tots

'

11115 TITLE Artist Am im
arm IMINT/P901101101 LULL CMAPT

0 fti SOMEBODY'S HEARTBREAK Hunter Hayes 25
ATIANTIP/WIAN

0 I u.DRIVE YOUR TRUCK Lee Uri.
c

18

0 DOWNTOWN Lady Antebellum
CAPITOL NASHVILLE

to

4 SURE BE COOL IF YOU DID Blake Shelton
WARNER BROSAMN

13

0 IF I DIDN'T HAVE YOU Thompson Square z4

6 0 I CAN TAKE IT FROM THERE Chris Young 24

0 MAMA'S BROKEN HEART Miranda Lambert
RCA NASHVILLE

15

0 run'rAm!raftitisitvint Kenny Chesney 9

00
0 GET YOUR SHINE ON Florida Georgia Line

REPUBLIC NASYWILLE
17

00 TWO BLACK CADILLACS Carrie Underwood
19/ABISLA NAsxvILLE

21

11 0 GIVE IT ALL WE GOT TONIGHT George Strait 22

13
0 WAGON WHEEL Darius Ricker

CAPITOL BAsxvins
13

U 0 LIKE JESUS DOES
At

Eric Church 13

14 0 MORE THAN MILES
VALORY

Brantley Gilbert 24

15 0 1994
BROKEN BOW

Jason Aldean 7

17
0 BEAT THIS SUMMER Brad Paisley

ARISTA NASHVILLE
s

ta
0HIGHWAY DON'T CARE Tim McGraw with Taylor Swig

BIG MACHINE
8

16
0 SHE CRANKS MY TRACTOR Dustin Lynch

BROUEN SOW
21

MR 0 ra BOYSIROUNDHERE BlakeShetonFeataistollanits&Frie I
WARNER BROS/WAIN

0 DONE. The Baud Perry
RE13.1.8.1391.

5

ANYWHERE WITH YOU 131(4 Owen 13

1

Zac Brown Band0 ,,?4,11r.inngto 8

0 CHANGED Rascal Fla ts Is

0 CAN'T SHAKXYOU Gloriana 29

AMERICAN BEAUTIFUL The Henningsens
ARISTA NASHVILLE

16

ALTERNATIVEN

was 0 TITLE
ran/rraempxum

Artist tw..01
000,

794 5
RADIOACTIVE

SIBINAPORNER/INTERSCOPE
Imagine Dragons 31

STUBBORN LOVE The Lumineers
OuALTONE

ta

2 0 MOUNTAIN SOUND Of Monsters And Men
REPUBLIC

31

4 THE PIT Silsersun Pickups
NGERBIRO

29

MADNESS Muse
PELIUM-SANARNER BROS.

32

6 0 LOVER OF T4vi.,1.5,,, Mumford & Sons 4

7 SAFE AND SOUND Capital Cities
LA. 1300. ICAPITOL

20

0 PANIC STATIONuMuse
BR.

V0 IforAlL;FIIMT,,,Thirty Seconds To Mars 2

10 TROJANS Atlas Genius
FROGS NEAD/WARNER BROS.

46

0 0 SWFATt.',19EATHER The Neighbourhood 16

u LITTLE BLACK SUBMARINES The Black Keys
NONESUCN/WARBER BROS

39

ig u I WILL WAIT Mumford & 50115
LEMAN Or TILE ROAn/RED/GLASSNoTL

34

0
ENTERTAINMENT
LOYALITUGLASSNOTE

Phoenix6

146 0 MY KNONWRATTOUNDIN1NEDARKAINIMMUP) MINIM
NCI. 13 NCE4UELED BY RAMENUSLAND/101MG

8

07 o TIMELESS The Airborne Toxic Event
MALOPOOMO.LAND/10111G

to

21

1

0 SAN FRANCISCO The Mo gli's
PHOTO F EN1511/ISLAN13/10114

12

''' 0 HERO Family Of The Year
POTWNETPA/

14

19 19 CARRIED AWAY Passion Pit5
FRENCIWISS/COLUMBIA

22 0 INHALER
TRABSGRESSI9E/WAABER BRos.

Foals 11

03 0 HOLDING ON TO YOU Twenty One Pilots
FULLEn BY RA MILP

14

to 72 NOW Paramore
FliFI sr, Ey 1 RP

o

4 0 BREEZEBLOCKS
1x11.0..A.ASBACIWATLANTC

aft -1 8

5 0 OUT OF MY LEAGUE Fitz And The Tantrums 7

0 0 HARLEM
RCA

New Politics 8

R&B/HIP-HOPTM
LAST nin TITLE

WEEK WEEK T/KRINOIKON LABEL

0 211115 ADORN
WISTORM/BLACK IC/RCA

Miguel 41

0 0 STARTED FROM THE BOTTOM Drake
you,. 813BEW32531 monEWREFILBLic

8

1 POUR IT UP Rihanna
SRP/AEP LAM/IIIIIMG

is

0 LOVE ME Lil Wayne Feat. Drake & Future
YOUNG MONEY/CASH MONEWREMIBLIC

13

4 5 POETIC JUSTICE Kendrick Lamar Feat. Drake
TOP ISAWS/AFTERMAIWINTERSCOPE

22

0 0 LOVE AND WAR
STREAMLINE/Epic

Tumor Braxton 16

0 LOVEEEEEEE SONG Rihanna Feat. Future
SRP/110 LAM/IIMMG

is

C211 0 BAD
MAITACX/ATLANTIC

Wale Feat. Tiara Thomas 8

gm 0 SUIT & TIE Justin Timberlake Feat. Jay Z
RCA

u

e pa FmKINPROBLEMS AMPRarkyreat Drake,2thaira&KandridLarnar
ASAP WORLDwIDE/ROLOGROUNBSACA

22

0 Bo.13 Feat. T.I. &Juicy 1
rE RT, I IiillUSTI **A **-1I C

13

BUGATTI
UNG

AceMONEY/CASHHood Feat. Future & Rick Ross
WE TUE BEST/YOY/REPUBLIC

9

0 KISSES DOWN LOW
REPUBLIC

Kelly Rowland 8

14 NEVA END Future
5.1/FREEBANDLEPIL

23

R.I.P.
1MG

Young Jeezy Feat. 2 Chainz
LWOW LAM/10

12

0 0 KARATE CHOP (REMIX) Future Feat. Lil Wayne
A-1/PREEBANWEPIC

7

21 0 YOU & I Avant Feat. KeKe Wyatt
M0.13/cAPITOL

29

0
19

la

19

SWIMMING POOLS (DRANK) Kendrick Lamar
TOP DAWG/AFTERMATH/INTERSCOPE

33

WICKED
XO/ REPUBLIC

GAMES The Weeknd 27

80 zo MY LOVE IS ALL I HAVE Charlie Wilson
13 muSIC/PLA

24

la 21 ALL GOLD EVERYTHING Trinidad James
THINRITSAGAME 8E1 JALWILBSIG

20

0 NEWS FOR YOU Eric Benet
PRIMARY WAVE/LORDAN HOUSE/CAPITOL

la

0 0 LOSE TO WIN
19/RCA

Fantasia a

22 74 DON'T JUDGE ME Chris Brown
Au

31

0 REMEMBER YOU Wiz Khalifa Feat The Weeknd
ROSTRUM/ATLANTIC

25

ACTIVE ROCKTM

DO
0

TITLE
111014111i9K9K40.41f usr,

ArtiSt 103.14
0.1111

WHERE DID THE ANGELS GO Papa Roach 18
ELEVEN SEVEN

0 FREAK LIKE ME HaieS30011
ATLANTIC

16

0 THE HIGH ROAD Three Days Grace 15

0 BY CROOKEDSTEPS Soundga den a

3 s HOLLOW Alice In Chains
VIRGIN/CAPITOL

5

5 6 BONES Young Guns
WINO.

35

7 ALIVE Adelitas Way
VIRGIN/CAPITOL

26

0 0 FROM awrocurr foresTagosDaveGrahlgkkNielsen&SEMReeder
°SWELL RCA

10

0 0 VILIFY
BROS

Device 6

0 0 DO ME A FAVOR
ROADRUNNERPRP

stone Sour 7

0 0 DECAY
2BROS/ADA

Sevendu t 11

0 0 I'LL FOLLOW YOU
ATLANTC

Shinedown a

9 13 HEAVEN NOR HELL Volbeat
vEPTIGWREPLIBLIC

32

0 0 ONEP MORE LIE
WINO.0

Ararlaa 20

0 0 ANASTASIA Slash Feat. Kennedy & The Conspirators
DIK HAvo,C,P,OL

7

00 HANGMANS BODYCOUNT Volbeat
VERTIGO/REPUBLIC

2

0 0 TRENCHES
GSG.OBE

Pop Evil 4

9 0 IN THE END
STANDBWLAVAMERLIBLIC

Black Veil Brides 9

at
0RIOT Bullet For My Valentine

RCA

to

0 RADIOACTIVE
SIONABoRNER/INTERAPORE

Imagine Dragons 6

a ADRENALIZE In This Moment
CENTURY MEOIAME13

to

0 tPTE7WARNER BROS.
Green Day 9

0 DE41101YRAMOAMMIENEVIGODSOFSUPERIOWN RMAnhe
30151AC SWAN/1100Y/UME

4

0 PERFECT LIFE Red 13

0 HOWL Beware Of Darkness
rA NT ENNA/A D A

4

RHYTHMIC"
usr 1114 TITLE
WEDS WEEK iMMINT,11010(11101i LAM.

0 0 ra
Artist wrsux

T

SUIT & TIE Justin Timberlake Feat. Jay
RCA

11

2 THRIFT SHOP Macklernore & Ryan Louis Feat. Wan
mALBLEmosL.ARBER BRos.

ts

3 POUR IT UP Rihanna
8111/13EF IAM/ItuMA

12

0
0

0
0

STARTED FROM THE BOTTOM Drake
vovNG MONEY/CASH MONEWREPUBLIC

8

WHEN I WAS YOUR MAN Bruno Mars
AT IC

8

0 0 LOVEO81113
mo

ME Lil Wayne.I Feat. Drake & Future
YOUNG REPLIc

11

7
FmKINORLDWIDE/POLO GROPROM.EMS

A$APRoUdgDSiFeat Drale,2Chainaliend LangA5AP W/RCA Is

0
0

'

0
T,P,F5,75,41alrgLI,<,,exdrick Lamar Feat. Drake 17

FEEL THIS MOMENT Pitbull Feat Christina AguiIera
MR SOWPOLO GROUNDS/RCA

7

9 10 SCREAM &SHOUT will.i.am & Britney Spears
18..0PP

16

0 0 STAY
SILP/DEF lAM /ONG

Manna Feat. Mikky Ekko 6

0 0 POWER TRIP
AOC NATION/COLUMBIA

J. Cole Feat. Miguel 5

0 0 CRICKETS Drop City Yacht Club Feat. Jeremih
Ern MOCion.frmscopE

4

20 0 im CAN'THOLOUSRNERMaddernore&RyantewaFeatRaynalton 3
1.1AcKLEMORE/WA BROS.

4 U LOCKED OUT OF HEAVEN Bruno Mars
AT NTIC

24

16 0 RIGHT HERE ustin Bieber Feat. Drake
5010014019RAVIAONO ISRAINISJANIVIAPAG

a

12 17 DON'TYOLIWORRY011U) Swedish HouseMaliaFeaLbhn martin 17

17 o R.I.P.
MAIG

Young Jeezy Feat 2 Chainz
CTE/DEF IAM

9

at isi SWEET NOTHING Calvin Harris Feat. Florence Welch
DECONSTRUCTION/FLY EYE/ULTRA/R. ATION.OLUMBIA

as

II 0 SCARSLupe Fiasco & Guy Sebastian 19

0 ai FOREVER NOW 114-101
MOTOWN/IDIMG

6

0 0 BUGATTI Ace Hood Feat. Future & Rick Ross
WE THE BESTWOUNG ONEY/C.11 ONE/REPUBLIC

4

M 2a SIMPLY AMAZING Trey Song
SONSBOOK/ATLAMIC

to

0 0 BAD./4138313 Wale Feat. Tiara Thomas 2

0 0 AS YOUR FRIEND Afrojack Feat. Chris Brown
WALL/ISLAND/10

4

Mars
Pads
No.1
Mark

"When I Was Your Man" by
Bruno Mars (above) rises
2-1 on the Mainstream Top
40 radio airplay chart. The
song marks Mars' sixth No.1,
pushing him past Nelly and
Justin Timberlake for the
most leaders among solo
male artists in the chart's
20 -year archives. (Katy Perry
and Rihanna lead all acts
with nine No. is each.)

Amazingly, Mars has
reached the record since
arriving on Mainstream Top
40 slightly more than three
years ago. He first charted
the week of March 6, 2010, as
a guest on B.0.B's "Nothin' on
You," which reigned the week
of May 22, 2010. He's since
ruled with five of his six single
releases as a lead act.

Meanwhile, Timberlake's
"Suit & Tie," featuring Jay -Z,
crowns Rhythmic (2-1). It's his
first No.1 on the ranking as a
lead artist and second overall,
following his featured role on
TI.'s "Dead and Gone" (four
weeks at No. 1, 2009). "Suit"
also becomes Timberlake's
first top 10 on Adult Top 40
(12-10).

Hunter Hayes notches his
second Country Airplay No.1,
as "Somebody's Heartbreak"
steps 2-1. The song follows
his first leader on the list,

"Wanted." Both singles appear
on Hayes' self -titled debut
album. He's set to premiere "I
Want Crazy" at the Academy
of Country Music Awards
(April Ton CBS). The new
song previews his deluxe
album Hunter Hayes (Encore)
(June 18), featuring seven
new and rerecorded tracks.
-Wade lessen and Gary Trust

Data for week of 04.13.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data 0
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COUNTR1fT"
usr TITLE

uxu

42, WAGON WHEEL Darius Rucker
CAPITOL NASHVILLE

12

0 SURE BES COOL IF YOU DID Blake Shelton
WARNER BROPAN

12

0 MAMA'S BROKEN HEART Miranda Lambert
RCA NASHVILLE

13

0 0 GET YOUR SHINE ON Florida Georgia Line
REPUBLIC NASHVILLE

18

CAPITOL NASHVILLE
Lady Antebellum0 0 DOWNTOWN g

0 0 HIGHWAY DON'T GM Tim McGrawMth Ta)dorSwift
BI6 MACHINE

8

r 0 BOYSIKIUNDH/WERE PlakanekonFeatFikblAndes&FriealsWARNER BROS.1AN
i

O 0 CRUISEREPUBLIC NASHVILLE
Florida Georgia Line A .

9 PIRATE FLAG
NASHVILLE

Kenny Chesney
LIAIBIA

a

0 0 STONIF I EDIDN'T HAVE YOU Thompson Square
CREEK

20

0 0 19BROK94EN BOW

Jason Aldean 5

0 0 I URBDRIVE YOUR TRUCK Lee Brice 16

13 WANTED Hunter Hayes
ATLANTIC/W.

A .
14 TWOTA BLACK CADILLACS Carrie Underwood

NASHVILLE
17WANIS

0 15 GIVE LTIvIL WE GOT TONIGHT George Strait 18

14 m BETTER. DIG TWO The Band Perry
REPUBLIC NAS

A 22

MCA NA
Kip Moore

0 0 HEY SHVILLEPRETTY GIRL 6

0 le LIKEJESUS DOES Eric Church
CAITOLASHVILLE

7

n 0 SOMEBODY'S HEARTBREAK Hunter Hayes
ATLANTIC/W.

.
The Band PerryD " °2151ASHVILLE 3

16 21 ONE OF THOSE NIGHTS Tim McGraw
315 MAXINE

22

MERRY GO 'ROUND Kacey Musgraves
MEWW. 26

15 0 !WW,. Jana Kramer no

0 ANYWHERE WITH YOU lake Owen
RCA NASHVILLE

g

v 0 BLOWNSHVILLEAWAY Carrie Underwood
NA

A
4519/ARISTA

LATIN.'"
y67 lee TITLE
our wax944996/34363

Artig

4 1 111 mrpr..5.511akira Feat.Wyclet Jean 169

0 DANZA KUDURO011. Don Omar & Luce nzo A
0.1.01.4.10/101111.1

132

0 0 !PVSrAMTArmmw""14'Na ird" A 01

0 0 SUER101 MUSIC LATIN
Shakira 167

0 LIMBO
EL WPTEL.APITOL W1IM

Daddy Yankee 25

0 0 LIVIN' LA VIDA LOCA Ricky Martin
12/10LUMBIA.ONY ALISIC LATIN

167

0 IE-49/60.139513 Lag
Shakira 387

6 7 ALGOMEMALEISTADER WiE.in &Yandel Feat dris Brown& 'Pain
MACNE1E/W

39

ORUFANATM O/MACHELE/LIMLE
Don Omar,

00
31

0 lo HEROE
DALE

Enrique Iglesias
IXTERSLOPEA

169

Shakira Feat. El Cata0 !-P°/%1 MUSIC LATIN
130

12 MIMEIAORIIANDA Amerka Sierra FeaL3BallIATY a

0 MUSIC UMW
Shakira

0 EPIC/SOI
RABOSA 127

M 14 Pitbull
rle .!..12115'411,51150. MUSIC LATIN

126

w PANTAXNAL/R47/50111MUSIC LAW1
Michel Telo0 Al SE EU TE PEGO 53

II 16 THE Pitbull Feat. Lil Jon 133

17 PROMISE. Romeo Santos Feat. Usher 83

HEW 0 UNDERNEATH YOUR CLOTHES Shakira i

0 m LA IREGUNTA 1 Alvarez 36

7 " PliotitAgertst'FATBA) Pitbull 37

0 0 LA TSONVORTURAMN Shakira Feat. Alejandro Sanz
EPIL/ MUSIC LI

147

0 u RASR1ZIEE,SALGA EL SOL DOD Omar 48

RE
0GITA.01NA

SIC LATIN
Shakira

ENC11 MU m

0 '4 RUTTY LOVE Don Omar Feat. Natti Natasha
ORFAMALONACHETEMMLE

55

25 LLEVAMELATIN CONTIGO Romeo Santos
SOW MUSIC

19

....
MIX

0
.. Tm.E Artist ..,
RIM .848444,8843

man
ONRf

0 IA RADIOACTIVEDragons  36
0
0

0 MYSONGSKNOWWHATTOWADINTIEDARK Faklut Boy
DEWYWWEIFUELFO BY RAMEWISLARD/111106

a

0 CARRY ON
FUELED BY RAMEN/RRP

fun. 22

4 I WILL Mumford & Sons 
LENTLEMAN

WAR
OAD/RED.LASSNOTE

34

7 s LITTLE TALKS Of Monsters And Men A
REPUBLIC

gt

0 6
MADNESS

OR OS.

Muse 0 32

0 REDULL
AWOLNATION A0 SAIL 104

0 11.13733166AIE93r9score
Imagine Dragons A 5

New 0 RIFM°F2If,5.5/,,,,,,,,,,se Out Boy 1

20 rt!FY The Lumineers A 47

u rtlatONE, GONE Phillip Phillips 13

D Ix HOMEOPE Phillip Phillips A
4519/INTERSC

xrw 0 ONE OF US Sarah Simmons 1

0 ' `)!1511!.M7s
fun. A as

0 0 VIVA LA VIDA
c,,mm

Coldplay A 133

0 0 LEGO11 HOUSE
ELE1071.11.1111

Ed Sheeran 6

17
0 THE A TEAM Ed Sheeran A

ELEKTRA.LANTIC
4.6

0 0 DEMONS
WORIAKORNER/INTERSCOPE

Imagine Dragons 17

19 11.1r2; GIVE UP Jason Mraz 65

RE

0HEY
S.HOLLYW
THEREOOD DELILAH Plain White T's

FEARLE
8

On MARE ng1G fun. Feat Janelle Mane A 70

0 0 ON TOP OF THECOPE WORLD Imagine Dragons
MOINAKORNERMWERS

6

0
41

' !?.!IFITTPTIMPT71IM "R"'"'" A 69

0 F7 RoFT71!.07/51, Survivor 133

05 STUBBORN LOVE The L1111611eOr5 20

DANCE/ELECTRONICT"
.1 MS TITLE
wax 90a, MEV pm -LABEL

FIIL05/POLOTHISMOLROUNDS/

RC

PiIKENT tbull Feat Christina Aguik,raMR. 3A
O 0 Vey!,1,1gngonp, Feat. Charli XCX 10

3 HARLEM SHAKEDECENLAWARNER
BROS.

Baauer
IEFFREESAD

8

4 SCREAM &SHOUT will.i.am & Britney Spears A
MTERSCOPE

02

THATPOWER Wiliam Feat. Justin Bieber
TEW[OPE

2

6 6 SWEETNSTRUCTION/FLYNOTHING
EYE/00

Calvin Hanis Feal.FlorenceN/COLUMBIA Welch A
Harps NATIO

25

LION7Y011WORRYCHID SwEshliamMafigeat.1011Matil A
ASTIALWERKS/LAPI-fOL

29

0 0 ALIVEKPEWELLA/COLUMBIA
Krewella 8

0 GANGNAMSCHOOLBOY/REPUBLIC STYLE PSY A 35

0 TZKInlulgtAmE.DOVetta Feat. Sia A 67

0 0 CLARITYMTERSCOE
Zedd Feat. FOXe5 11

0 0 AS YOUR FRIEND Afrojack Feat. Chris Brown
WALL/ISUNO/II)1.

6

0 3 Igg.t.11131TAIRT26 Avicii vs Nicky Romero to

0 0 ra Aml IT 13MS AN 0 NICE SPRITES Skrillea A 117

" 0CINEMA Benny Benassi Feat. Gary Go
ULTRA

106

" 0STARSHIPS
MONEWREPLIBLIC

Nicki Minaj A
YOUNG MOREY/CASH

53

17 11 BANGAinin,,n, Skrillex Feat. Sirah 66

a 0 SEX Y AND I KNOW IT
PARTY ROCK/WILL.I. A WCHERRYTREE/INTERSCOP£

LMFAO A 87

n 0 PARTYROCKANME/1 INFA0Feat LaurenS1OPEBennett& GoanAock A
PARTY RWWWILLLAM.MERRYMEEMWER

003

IMILMOU (MOIL YOULFANTOLOYEY0111560 liPlo 24

0 SEXYBACK
IIVE/RCA

111Still Timberlake A 148

ER n LEVELS Avicii A
LEVELSIVEIWONEATOM EMPIRE/INTERSCOPE

73

WAP
TNGHT0 0 HIGHER GROUND a

xR 0 FEELULTRA SO CLOSE Calvin Harris A 82

0 , (FOREVER NOW Ne-Yo 8

R&B/HIP-HOPTM
1T1LE

O THRIFTSHOP Naddemore& Ryan lewisFeaL Warn
MCKLEIAORB/WARNER BROS.

31

0 SUIT & TIE JUSfill Timherlake Feat. lay 2 A 11

0 TIMIRANInglore & Ryan Lewis Feat. Ray Odton 7

4 STARTED FROM THE BOTTOM Drake
YOUNG MONEMASEI NIONEWREPIl HOC

8

0 POUR IT UP
W

Rihanna no

0 0 BUGATTI ACe Hood Feat. Future & Rick Ross
WE THE BESTNOUN6 MONEY/LASH AIONEVREPUBLIC

9

7 I.01M616.V1Mtlarg. Drake & Future u

10 I Pr' TLT,rtat'la61"'d"LA' A 23

9 9 GIRL ON FIRE Alicia Keys Feat. Nicki Minaj
RC

30

0 M VY'lL/ATLANPC
Wale Feat. Tiara Thomas 8

0 a "vg,W.,Art,,,W,nipece Feat. 2 Chainz 2

0 2 yMotg,,,,,E,AFtenc,C,MiWizKlialifa& MOOD!! 5

4 0 57 TO ME Emeli sande 8

0 la POWER TRIP J. Cole Feat. Miguel 7

D 0 VITABIK-Jr Lupe Fiasco & Guy Sebastian 22

" 0 0EV.1313/1311146 Young Jeezy Feat. 2 Chainz 8

0 0 SAME LOVE A0A/WARNER
Maddemore &BRRyan Levis Feat. Mary Lambed

NIACKLEMORE/OS. 18

en

laU MN:111,E11.1111!7.A0.13 Feat. T.I. & Juicyl 12

0 103,4net:1RAY0L,L4101,100ne Feat. 2 Chainz 1

JO KlAntERENT 2 Chainz 26

16 a POETIC JUSTICE Kendrick Lamar Feat. Drake
TOP DAVV4/TERAISCOPE

23

Kt ALL GOLD EVERYTHING Trinidad James
THINNITSA4A1AE/DER JAM/101014

17

DIAMONDS RihannaDIAMONDS
IAA1/11,1.

A 26

0 0 WOPSTEREOFAME
1. Dash , 2

etw 0 ;151P.61.,,,...latyne Feat. Juicy 1 1

LATIN POPTM
LAST TWS

MK REEF
TITLE
INIPRINT/LAREL

Artist
CAW

0 0 1g ktt19601ML,t%ShakiraFeat.WIdet lean 169

FORAFRKAI SIMiraFkaretlywound A0 0 !PIC.01. WrLATIN 151

EPIE/SONV MUSIC LAPN
Shakira0 0 SUERTE 169

0 0 LIVIN' LA/S VIDA LOCA Ricky Martin
01/00LEIMPI AOW MUSIC LATIN

168

Shakira 0
0 'IE. k9,5"9"4"331351,1918

to

3 6 ALKOMEGMIOSTADED wW&YanddFeatftspron&TPain
MACHETELE

36

7 MERGE
UMLE

Enrique Iglesias
INTERSCOPE/

169

0 " !lir 319514 LOON
Shakira 128

, AI SE EU TE PEGOMIN Michel Telo
PATANRALAGEWSONY MUSIC

53

7.
0UNDERNEATH YOUR CLOTHES Shakira

FAIL
I

Shakira Feat. Alejandro Sanz0 !;S WILI!C LATIN
164

EPIC/SONY MUSIC LAM
Shakira0 0 GITANA us

5 " :117TrAVIATT Carlos Vives 26

rap 0 ADDICTEDTOYOU Shakira 58

pT 0 5"IT ITITI" Male 4

" Ort 3E3 Jesse & Joy 67

17 12 12 SIGUE MODAS Joan Magan 48

NO ME DOY POR VENCIDO Cathia
REPUBLIC

1

II
on °!!5,, Jencarlos Canela 4

°
WI tit Jesse & Joy Feat. Mario Domm 12

RE 0 ErMISCATFANUNCIO (TANGO) Shakira 4

19 u DILUMELO
NY MUSIC LATIN

Marc Anthony
COMBIA/SO

160

" " RTHALfflttnem c'''''''''.""'T6 on

0 24 CONGA
EPIC/LEGACY

Miami Sound Machine 137

BALADAITCHETOIERFRETCHETCHE) 81156601.633
PANTANNAL/R4E/SOMLIVRE/SONV MUSIC LATIN

33
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MOD MEI DOD
nTHE COLOR MORALE

InSE
Know Hope

VOLBEAT
VFMIGO,FP.M1

Beyond Hell/Above Heaven 1 109

THE MILK CARTON KIDS The Ash & Clay 3 1

Iconic (EP) 3 10

13 0 5 KREWELLA Play Hard (EP)
KREWELL A

5 16

7 15 6 TRINIDADE/DEF JAMESlAWIDIML Don't Be S.A.F.E.
THINKITSLM

1 13

NI. TU.
The North BordersQ 0 BONOBO 7 2

NEW
0SAXON Sacrifice

UDR
8 I

NEw Q !.`0Ya9,7M.....r. Meir 9 1

NEW
0MAGGIE ROSE Cut To Impress

RPM
to 1

0 . DARLENE ff5FF5Fin, Revealing Jesus: A Live Worship Experience 11 2

NEW
0AMARANTHE

SRIHEFARM
The Nexus 12 1

NEW
0CONDITIONS

GOOD il4/EHE
Full Out War 13 I

0 . CAW ABRAMS Casey Abrams 0 to

19 0 15 THE NEIGHBOURHOOD
IRIEVOLVEKOLUMBIA

I'm Sorry... (EP) 15 13

RE-ENTRY 0 LANGHORNE SLIM & THE LAW
RAMSEUR

The Way We Move 5 5

xrw Q NICO VEGA Fury Oh Fury (EP) 17 1

508 0 ANTHEM LIGHTS Covers 18 1

NEw 0 LITTLE GREEN CARS Absolute Zero 19 1

1 25 20 WILD BELLE Isles 0 3

Er 0THE BLACK
RTH

LILLIESKNOX
kiTACK MONKEY/NO

Runaway Freeway Blues 21 1

2 21 22 DEVENDRA BANHART
NONESUCH/WARNER BROS.

Mala 2 3

lew
0WIRE

PINK FLA6
Change Becomes Us 23 1

3 24 SWOLLEN MEMBERS
81,171, AXE/SUEILIPP. HOIZE

Beautiful Death Machine 3 2

79 28 25 ItYNC/123HAB/NAR1 & MILANI Miami 2013 25 3

HEATSEEKERS SONGSnA
TITLE Artist
110../P00111.10.1LABEL

SLEW
OWl

0 0 PI wop
- STEREOFAME

J. Dash a

0 CAPFOL
Emelt Sande0 NEXT TO ME 8

0 MEAMEINEZEPE
Tamar Braxton0 LOVE AND WAR 17

0 LEVITATE Hadouken!
SURFACE NOISE

6

0 0 CUEEPUBPSOITCH PERFECT'S WHEN rPAGONE) AnnaKendrickLINLIC 05

0 INTERSCOE
Zedd Featuring Foxes0 CLARITY a

7 MERRY GO 'ROUND Kacey Musgraves
MERCURY

24

10 D
GISPARW/CAPITOL G/CAPITOL

Britt Nicole0 GO ROL 8

0 HASEIVILLEMN
Jana Kramer0 WHISKEY 7

0 0 I COULDRIEES/COSABLAN./PBE THE ONE Avicii vs Nicky RomeroEERUBEE 4

NEw ONE OF US Sarah Simmons0 REPUBLIC
1

0 SK.LUMBIA
Little Mix0 WIONGS 3

13 WHO BOOTY lOnn Hart Featuring lamSU!
COOL KID CARTEVEPIC

21

12 ' LOVE SOSAChief Keef 19

0
0

0 DISPARATE.CIYOUTHLIZRD KIN4/001-WN/ATLANTIC
Santigold 2

Q AMERICAN BEAUTIFUL The Henningsens
ARISTA NASHVILLE

2

New 0 Elysupo.,,Rmo90ty Yacht Club Feat. Jeremih 1

is is WNW SNSTEPS/SRARRONALLIFEARMODOFW/CARITOL ANGEL ARMEN ChrisfomM
SI CMG

u

25
0 TAKE ME TO THE KING Tamela Mann

TILLMANN
5

NEw 0 SEXY AND I KNOW IT Christian Porter
REPUBLIC

1

0 21 EMT., .,.,. Tegan And Sara 5

0 22 10,.1,3,0011E4SOWriSS. THE LORD) Matt Redman 34

23 TROJANSRHER
BROS.

Atlas Genius
FROGS HEADMA

on

Nrw SWEET TALK0 MAD r,Fr.r
Kito & Reija Lee 1

0 SWEATEVOLVELOLER WEATHER The NeighbourhoodQIR
LIMBIA

3

E Q LEWIS WATSON
WARNER UK

The Wild (EP) 26 1

30 MI 0 CASSADEE POPE The Voice: The Complete Season 3 Collection
REPUBLIC

1 14

22 29 " RMITE2.r. Every Kingdom 9 5o

RE-ENTRY

NEW

- 0

0 ORB
CURB

OBB (EP) 20 6

0 TN's JOY Knocking On Your Heart 30 1

31 SIMONEDINNERSTEIN/TIFT MERRITT Night 31 2

2 18 32 MARCUS CANTY This...Is Marcus Canty (EP) 0 4

8 30 33 ANDRE WARDSHEBA/HUSH.KIEUS
QUEER Of

Caution 8 3

0 la SIX FEET UNDER Unborn 17 2

- 0 ' V5e'trTms She 9 2

RE-ENTRY

REENTRY

0 TNGHT
LU[r(ME/VARP

TNGHT (EP) 3 5

Q THE MOWGLI'S
PHOTO EIHISWISLAN0/10/M4

Love's Not Dead (EP) 24 2

REENTRY

25 35

0 BOY
NETIWERK

Mutual Friends 5 4

39 LORD HURON Lonesome Dreams 3 25

0 ao THE LONDON SUEDE Bloodsports 14 2

we
0REONEO(SOCIALCWB We'veGot Friends.. We've Got Ammo.. We'veGotF5ans...

BACKROAD/AVERACELOES
at t

Ple. 0 DJ ,,KOZE Amygdala 42 1

- 0 '" XfIrT9°A.....r The Golden Age 2 2

RE -1111111

RE-ENTRY

20 33

0 THAO & THE GET DOWN STAY DOWN
RIBBON

We The Common to 5

0 CROWN THE EMPIRE
RISE

The Fallout 0 17

46 BJD/E0HEPUTNAM
OL

More And More: Live 20 3

RE-ENTRY

RFENTRY

6 34

0 PASSENGER
RACK CROWNE1TWERK

All The Little Lights 7 19

0 SHOVELS AND ROPE
SHRIMP/DUAL-FORE

0' Be Joyful 0 17

49 .1,2151ER Loved 6 3

- 0 so INTRONAUT
CENTURY MEDIA

Habitual Levitations: Instilling Words With Tones to 2

REGIONAL HEATSEEKERS #1 ALBUMSTM

PACIFIC
THE ASH & CLAY
THE MILK CARTON KIDS

MOUNTAIN
KNOW HOPE

THE COLOR MORALE

As tipped in the Dec.15,
2012, issue, rock band the
Neighbourhood has been
making steady gains on the
Billboard charts. This week,
the act's "Sweater Weather"
maintains its bullet at No.11
on the Alternative tally, just
on the verge of capturing its
first top 10 single. Meanwhile,
the band's I'm Sorry EP rises
24-15 on Heatseekers Albums
with 1,000 copies. It has sold a
cumulative 18,000.

The group's debut full-
length, I Love You, is due April
23 on Columbia Records.

-Keith Caulfield

WEST NORTH CENTRAL
BEYOND HELL/ABOVE
HEAVEN
VOLBEAT

EAST NORTH CENTRAL
KNOW HOPE

THE COLOR MORALE

SOUTH CENTRAL

ITHE COLOR MORALE Know Hope

THE BLACKULUES RunawayFreewayBlues

KYLE PARK Beggin' For More

JENNA KLEIN Home

VOLBEAT Beyond Hell/Above Heaven

TRINIDAD JAMES Don't Be S.A.F.E.

KREWELLA Play Hard (EP)

CONDITIONS Full Out War

ICONA POP Iconic (EP)

THECHURCHATMOOKHILIS Emmanu55Land(EP)

MID ATLANTIC
KNOW HOPE
THE COLOR MORALE

SOUTH ATLANTIC
KNOW HOPE
THE COLOR MORALE

NORTHEAST

THE COLOR MORALE Know Hope

THE MILK CARTON KDS The Ash &Clay

ICONA POP

KREWELLA

KVELERTAK

BONOBO

SAXON

AMARANTHE

Iconic (EP)

Play Hard (EP)

Meir

The North Borders

Sacrifice

The Nexus

VOLBEAT Beyond Hell/Above Heaven

WIRE Change Becomes Us
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HOT COUNTRY SONGS"

a
O marl WAGON WHEEL

F.ROCERS IB.OWAN.K.SECORI
Darius Rucker

CAPITOL NASHVILLE
1 12

1
2 SURE BE COOL IF YOU DID Blake Shelton

S.HENORICKS IR.CLAWSON,CJOMPRINU.ROBBINS, WARNER BROS./WMN

a
.... 1 13

2 3
0DOWNTOWN Lady Antebellum

P.WORLEYLADY ANTEBELLUM ILLAIRRS.LICANALLY,N.HEMBY1 CAPITOL NASHVILLE
2 10

j 4
0MAMA'S BROKEN HEART Miranda Lambert

P.LIDOELL.C.AINLAMWORP (B.CLARK,MCANALLY.K.MUSGRAVES, RCA NASHVILLE
2 14

7 s
0GET YOUR SHINE ON Florida Georgia Line

IMOI ITHUBBARO 0 KELLEY R CLAWSON,CMPRINS) REPUBLIC NASHVILLE
5 24

, ' 6 o I DRIVE YOUR TRUCK Lee Brice
KJACOBS.M.MCCLURE.L.BRICE (LALEXANDER.LHARRINGTONJYEARY) CURB

6 17

YOU0 0 IF I DIDN'T HAVE Thompson
NV ISnOMPSON ONOMPSON1..LLERS PARKINS). "Tn' onilg 7 22

n i 0 CRUISE Florida Georgia Line
I.M0118.1<ELLEYL.HUBBARD LMOI.C.RICE I. RIM REPUBLIC IlAsH.L,E

A
1 36

00 9 0 PIRATE FLAG Kenny Chesney
B.CANNON.K.CHESNEY IR.COPPERMAN D.L.MURPHY1 BLUE CHAIR/COLUMBIA NASHVILLE

9 9

a 7 62 SOMEBODY'S HEARTBREAK Hunter Hayes
B.UFF,I1 HAVES (A.LIORF,L.I. AR, HAVES, ATLANTIC/MAN

7 23

21 12
IBIBT-10rICRATIfIRREN.B.1FARRZIP'a.caamth Tayi?GruTgllut 11 8

4 8 12 TWO BLACK CADILLACS
M.BRIGH,UNDERWC100.1.KE.AP,H.L NOSE,

Carrie Underwood 
19/PRISIA NASHVILLE

4 20

27 20 0 1LM994
AON mows NEM LAIR!. DUNI

JasonR Aldean
BOKEN BOW

13 6

16 in 0 GIVE IT ALL WE GOT TONIGHT
T.BROWN,G.STRAO,M.BRIGHT,P.OTONNELL.E.IAMESI

George Strait
MCA NASHVILLE

14 19

44
0 BOYS 'ROUND HEREBlake Shelton Featuring PiStOlAnnieS & Friends

SHENDRICKS IR AKINS °DAVIDSON C.WISEMANI WARNER BROS./WMN
15 2

18 IA 0 I CAN TAKE IT FROM THERE
IMMO ILYOUNG P.AKINS B.HAYSLIP)

Chris Young i6 20

, 13 3 BETTER DIG TWO
B.HLIER (B.CLARK.S.MCANALLYT. ROSEN,

The Band A 1 22

22 17 0 LIKE JESUS DOES
LlOYCE (C.BEATHARD.M.CRISWELLI

Eric Church
EMI NASHVILLE

17 10

13 IS . ONE OF THOSE NIGHTS
B.GALLIMORE.EML6RAW IL.LAIROR.CLAVYSON.CIOMPKINS1

Tim MCGraW 
BIG MACHINE

3 22

20 21 ,,o WE ARE NEVER EVER
SWIFT,MAX

GETTINGMARTIN,SHELLBACKIBACK TOGETHER Taylor Swift A
MAI, MARTIN,SNELLBACK,IIKIRF (r.

1 33

1.9 22 ay EVERY STORM (RUNS OUT OF RAIN)
G.ALLAN.B.OROMAN ICALLAN.M.WARREN.H.LINCISEY1 EV`gt A 1 30

30 27 . 0 HEY PRETTY GIRL
B.JAMES IN.MOORE.O.COUCHI

KMNASHVILLEMoore
MCA

22 9

26 23 n MORE THAN MILES
B.H1.14F ILEDDIE.B.GIL BER,

Brantley Gilbert
MOW/

23 15

33 28 0 BEAT THIS SUMMER
B.PASLEY (E.PMSLEY.C.BLIBaS.L.LAIRIO

Brad FaiSley
MM. NASHVILLE

24 4

23 24 25 DONE.
B.HUFF (R.PERR,N.PERRY,DAVIDSON,IBRYANTI

The Band Perry
REPUBLIC NASPVILLE

23 3

31 26 0 ANYWHERE WITH YOURPHY.IYEARYI
1.MOI,R.CLAWSON M.HAYSLIP.O.L.MU

RCA NeASHVILLE
Owen 26 10

28 25 27 CHANGED
B.HUFF.RASCAL FL AirS IGIEVCCNIHRASHERWMOBLE41

Rascal Flatts
BIG MACHINE

25 12

35 32 0 WHISKEY
S.HRIBRICKS (C...17.S.MIZELLI

Jana Kramer
ELEVRA RASO, LEMAN

28 13

32 29 Q SHE CRANKS MY TRACTOR
B.BEAVERS.L.WOOTEN 10.LYNCH.B.BEAVERSXRICHOLSI

Dustin Lynch
BROKEN BOW

29 17

34 30 Q CAN'T SHAKE YOU
M.SERLETIC ff.GOSSIN,S.BENTLE,7.SLATER)

Gloriana
EMBLEMeWARNER BROS./WAR

30 22

39 35 0 AMERICAN BEAUTIFUL
MORLEY. PMENNINGSEN.B.HENNIN6SEN.C.H.NIN4SEN,B.BEAVERS1

The Henningsens
ARISTA NASHVILLE

31 10

40
0 JUMP RIGHT IN

K.STEGALL.Z.BROWN (Z.BROWN,W.HURRETTE.I.MRAZI
Zac Brown Band

ATLANTIC/SOUTHERN GROUND
32 4

38 36 0 ALL OVER THE ROAD
ORLEY.W.KIRBC.C.BAMBERLMN (C.CMAIBERLAINAL,

Easton CorbinMERCURY 33 9

29 31 34 BUZZKILL
STEVENS (LBRYAN,RIBIBODEPO,1.SEVER)

Luke Bryan
CAPITOL NASHVILLE

20 4

42 38 0 RUNNIN' OUTTA MOONLIGHT
0.GEORBE 1110AVIOSONJ.K.LOVELAtEAGORLE,

Randy Houser
STONEY CREEK

35 10

36 3' Q IIIIETFPFTSAINOIEIRTHEMBV.L.O.CHARMANI Kelly Clarkson n7,uactuL/lcrtfluYPZ4IN 23 19

HIFI PIOT MINE WOULD BE YOUORlcxs M Blake Shelton
sx[

37

44 40 0 DON'T YA
C. DESTEE.018.ELDREDLE.C. DESIEFANO.A.B.LE,

Brett Eldredge 38 8

41 39 39 ONLY GOD COULD LOVE YOU MORE
NAMIINAPO,11.NIEMANN O.L.NIEMAN,L.BPICE.1.51,NE)

Jerrod Niemann
SEA CAYLE/ARISTA NASHVILLE

38 13

50 43 0 REDNECK CRAZY
LCATINO,KIN61.EAR.M.IRWIN.CTOMPKINSI

Tyler Farr
COLUMBIA NASHVILLE

40 4

- 0 41 POINT AT YOU
1 STOVER (R.COAPERMAN R.AKINS B XAYSLIPI

Justin Moore
VALOR

33 2

NEVI 0 DO YOU REMEMBER
S.HENDRICKS IMOULANEYNCRAVKIRICRATRICB)

Blake Shelton
WARNER BROS./WWI

42 1

0 0 PIECES
LIOYGE (6.ALLAN O.BEAMMON SAW.,

GCA NASary AHVIllanMLLE 43 2

NLW

43 42

0 HUSH HUSH
LAINLAYELIDOELL INCLAMBERT AMORPOE A.PRESLEY,

PisRtolCA AnnASHVies

NLLE 44 1

45 SY
C THANK IS.CROW.C.OMOISJIROTO

Sheryl Crow
WARNER BROSAMN

612 3

: 46,i, 47 0 RUNNIN' OUT OF AIR
,.LEO (MIENKINS.SMCANALLY.LOSBORNE)

LOVe And Theft
RCA NASHVILLE

38 11

NEVI 0 DOIN' WHAT SHE LIKES
S.HENORICKS IRIYHONNEL,WKIRB,

Blake Shelton
WARNER BROS/WMN

47 1

49 0 . MORE TRUCKS THAN CARS
LMORLAN.PO'DONNELL ILMORGAN,P.O.BONNELL.C. A

Craig Morgan
BLACK RIVER

46 11

NEW

37 41

0 COUNTRY ON
IR

THE RADIO
KIN.WISEMAN)S.HENDRICKS .[LAWSON,OMPS,C

Blake Shelton
WARNER BROS./WMN

49 1

so HOPE ON THE ROCKS
IKERN li.KERN)

Toby Keith
SHOW 00B -UNIVERSAL

29 3

TOP COUNTRY ALBUMS,"
ARM
114.41Mernelarriniranall

Title

A. 0 121 BLAKE SHELTON Based On A True Ron/ ...
WARN. BROS../WMN

". 0ALLANJ ACKSONASHVILLE/UM. Precious Memories: Volume II
AC

1,.,,,a,gtm,m5s,ring Break... Here To Party 4

ti 0THOMPSON SQUARE Just Feels Good
STONEY CREEK/BBMB

1

B. MANINE/BML6
Red0 0 TAYLOR SWIFT A 23

0 MITIMITMHNE Here's To TheGoad Times 17

0 KAERCEY MUSGRAVES Same Trailer Different Park
MCURY/UM. 2

11 O & Tanlines A 86

0 HUNTER HAYES Hunter Hayes
77ATLARTICAYMN

0 FR5,5M!'5" Chief A 88

Nrw 0 YARIOUSARTISTS Offria1203hoderny3ffootryMusicAralsk
1

0 TIM MCGRAW Two Lanes Of Freedom a

6 0 JASONf!-'?EA" Night Train A
5 14 LITTLE BIG TOWN Tornado

CAPITOL NASHVILLE/UM.
29

10
0 CARRIE UNDERWOOD Blown Away

19/ARISTA A.VILLE/SMN
A 48

3 0 MIRANDA LAMBERT Four The Record
RCA NASHVILLE/9M

,,,,

12 ' '''Fgt,,'-!!',I Set VII Free 10

3 0 ZAC BROWN BAND Uncaged
CRO UNOXRANTICA4

38ROAP/SOUNFRN

17 0 BRANTLEY GILBERT Halfway To Heaven
VALORWRMEL.

152

16 0 ERRYLOUHARUCH/WARNERRIS8ROONEYCROWEIL OldnelloOkon
NONES BROS. 5

14 0 LEE BRICE
CURB

Hard 2 Love 49

23 O SOUNDTRACK Nashelle Season liVolumel
NBC STUDIOS/LIONS 4,103I.6 MACHINE/BM LB

16

18 23 KIP
ASHVIL
MOORELE/UM. Up All Night

MCA II
49

20 24 Itreen,F.,kATTs Changed 52

21 2s RANDY HOUSER How Country Feels
STONEY CREEK/BBML

10

19 76 ASHLEY MONROE Like A Rose
WARNER BROS AWN

4

0 27 VeRPINL E W I G The Road 20

0 28 .11mlimr.! Barefoot Blue Jean Night 83

22 29 THE/MAVERICKS In Time 5

29 0 TOBY..6 KEITH Hope On The Rocks
5HO.-UNIVERSAL 22

30 33 DUSTIN LYNCH Dustin Lynch
BROKEN BOW/BM.4

32

31 32 KENNY CHESNEYNASHVILLEWelcome/9YR To The Fishbowl
BLUE OIAIR/C0iUMBIA

40

33 0 JANANASHVILLE/WMNKRAMER
EMMA

Jana Kramer 43

0 4 CHRIS YOUNG Neon 90

0 as .,T,TRTRARIIMIGER Fall Into Me n

Nrw 0 MAGGIE ROSE Cut To Impress i

3' 0 YegSAR115ISxarhatic."60-5 42

34 EASTON CORBIN All Over The Road
MERCURY/UM. 28

35 ' PITittWi!-EY Home 60

0 40 C1,,yrD Declaration Of Independence 35

28 el SHOOTERRO JENNINGS The Other Life
BLACK COUNTRY CK/EONE

3

0 0 GEMBLEM/WORIAARNNERA BRO A S/MINThousand Miles Left Behind 35

Nrw 0 mititgaya Runaway Freeway Blues 1

41 49 Idnig1!I CHI E Tuskegee A .
47 0 nftwg5Rmy Clear As Day A 78

43 4.6 RIA11.1E1ANIELS Country:Charlie Daniels 8

38 47 TME,!.',IFEL,0
190 Proof 52

42 44, LOVE AND THEFT Love And Theft
RCA NASHVILLE/SMN 36

45 49 fA.A,P5V,021,0W LivimForASMBATributetollankrodral 24

CAPITOL NA
10 Great Songs0 'o TRACESHVILLE/CAPITOLADKINS 51

Rucker
Rolls
'Wheel'
To No. 1
Darius Rucker (above) ends
a two-year absence atop Hot
Country Songs with "Wagon
Wheel," which steps 2-1 in its
12th chart week to become
the artist's sixth leader on
that list. He most recently
reigned with "This," which
crowned the chart on April 30,
2011. "Wagon" is the second
single from the South Carolina
native's third country album,
True Believers, due May 21.
The lead single/title track
peaked at No. 24 in October.

"Wagon" rolls to the top
with both Sales and Streaming
Gainer honors. The track
spends a second week atop
Country Digital Songs, where
it sells 93,000 downloads (up
25%), according to Nielsen
SoundScan, while a full week
of music video plays (following
its March 22 premiere) helps
it improve 68% in overall
streams. The clip for the song
features Lady Antebellum's
Charles Kelly and the cast
of A&E's "Duck Dynasty." On
Country Airplay, "Wagon" still
sits outside the top 10 (No.12).

On Top Country Albums,
Blake Shelton achieves his
second No.1 and biggest
SoundScan week with Based
on a True Story, which earns
the Hot Shot Debut with
199,000 sold, good for a No. 3
bow on the Billboard 200. His
previous best sum was 116,000
with Red River Blue, which
opened at No.1 on both charts
last summer.

Also noteworthy: A second
installment of Alan Jackson's
Precious Memories bows at NO.
2 with 55,000 sold (also No.1
on Top Christian Albums; see
page 68). The first of Jackson's
hymns sets bowed atop the
country chart with 107,000
seven years ago.

-Wade lessen

3

1

CDGo to BILLBOARD.COM/BIZ for complete chart data Doto for week of 04.13.2013
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TOP ROCK ALBUMS
taw, WM ARTIST
PUS IAMNIMIFOGISTAIIIUTING LYRE

1 27 a 0 n DEPECHE MODE Delta Machine
VENOSNOLE/MUSE/COLUMBIA 1

2 45 0 GG
I 2 3 HO HEY

R PADLOCK INI SCHULTZ I RAPES/
The Lumlee2 A , 50

3 3 4 I WILL WAIT Mumford & SonS
WORAVS WA/FORD, SONS, GENLIEFAAN OE IOW ROAIMPEINGLASSNOTE

1 34

7 6
0MYSOFICSKNOW WHAT YOU DIO IN THE DARK 0JGHTEM UP) Fall Caney

BANALKEN MALL 0./ BOV B.WALKERWIIILL) OBLAVIDANGE/FLIELED BM RAMENNSLAND/11.14
5 8

4 4 ' IT'S TIME
BWARNEP IMAGINE ORWSONS (OWE/MOLDS W.SERMONBEMCKE.

Imagine Dragons
311/1NAPORNER/INTERSGOPC

A 3 56

6

8

7

8

T

0
LITTLE TALKS
OF MONSTERS AND MEN.A.ARNARSSON IN.B.NILMARSOOLLIR.R.IWORNALLSSON)

SAIL
IAWRUNO/ARRUNO

Of Monsters And Men
REPUBLIC

A 3 55

O BONIW

AWOLNATI
ULL

A... 6 47

'1 0 0 MADNESS
MOSE (MEAL..

,M, BLIDSe

XELIUM-3/WARNADDS
0 3 32

9 10 10 HOME
ISPEAPSON OSPEAPSOILL.NOLDEN/

Phillip Phillips
19/INTERSCOPF

A
wPw/

2 28

10 11 11 SOME NIGHTS
ABBASICER IN.RUESS.A.POST,LANPONOP ',MASKER) FUELED BY RAMEM A I 48

12 0 12 GONE,ERG GONE, GONE10.FONRMANNAGLARA4.WALLENBERGIG.WATTENB9/INTERSCOPE1

Phillip PhillMs 12 19

13 13 ni THE A TEAM
EGOSIING.E.SX EE. 3 ...CEPA.

Ed Sheeran
EL EICIRAWCIANTIC

A , 33

nor.snor 0 THE PHOENIX
APPLEPEPPV W.BABIL IAN)

Fall Out Boy
OPCAPBANCE/EUELEP By RAMENNSLANON.AIG

14 1

14 14 15 TOO CLOSE Alex ClareA
DIPLO SWITCH A RECKISCHA.. CLARE I OUGUID/

2 46

I9 0 0 LEGO HOUSE Ed Sheeran
COOSLING 1E.SHEERAWLGOSLING.GLEONARD/ ELMIRA/ATLANTIC

16 23

is IS 17 STUBBORN LOVE
ES

The Lumineers
RWIADLOCK OVSEPLILTU LFRAITI/ DUALTONE

to 26

16 0 0 DEMONS
ALEX AU NIP IMAGINE DRAGONS,AP PANT ALIOSSEW 10097A11/Veg 14 26

NEW
0ONE OF US Sarah Simmons

NM LISTED IN. LISTED, REPUBLIC
19 1

0 0 DISPARATE YOUTH
RIC. BLAZE ISMNILE.RJONNSON N.ZINNEE0

Santigold
LIZARD KING/DOWNTOWN/ALLANLIC

20 4

' 0
17 22

In 19

0 ON TOP OF THE WORLD Imagine Dragons
ALEN DA 3131MAGINE ORAOONSIOSEVNOLOSIMSERMON.B.MCKEE AGM. IIIIIINRNEWINTERSCOPE

16 26

22 MOUNTAINRSBOTTIRWCWORNALLSSON.A.R.BILMARSSON/SOUND Of Monsters And Men
LAING (N.B.BILIAA REPUIC

14 28

23 TAKE A WALK Passion Pit
Lb/NEW-AK CLAIMS W.ANBELAKOS/ FNENGHK ISSWOL WA BIA

o 44

20 21 24 CLOSER
TWiiitifEIRS42 16 14

24 27 0 SWEATER WEATHER The Neighbourhood
I. P IL BROM II TRUTNERF OROGABEISLAREEDMANI IRIEVOINFWOLUMBIA

24 10

25 26 0 SAFE AND SOUND Capital Cities
P.MESCHANT.S.SIMONIAN WAREN ANT.S.SIMONIAN) LAZY NOOKS/CAPROL

22 10

26 28 0 GIVE ME LOVE Ed Sheeran
COOSEINWESBEERAN IF.SNEEPAILLGOSSIMS.S.ESONANOI ELEKTRAGGIANTIC

20 19

27 29 0 LOVER OF THE LIGHT
GENTLEMAN OVINE

Mumford & Sons
WORAVS PIUMFORD 3 SONS/ ROADIREEKLASSNOSE

15 26

23 24 no BECAUSE WE CAN Bon Join
ISLAND/IOW

16 12

lo So UP IN THE AIR Thirty Seconds To Mars
GUI WM II I_ ETOI IMMORTALIVIRGINACAPPOL

16 2

in 0BEAST Nico Vega
NOT LISTED (NOT LISTED/ FIVE SEVEN

31 I

28 31 0 CARRIED AWAY Passion Pit
CWANEWTANGELAILLIS IWANSELAXOS/ FACKNEISSWOLIPABIA

28 7

29 32

35 39

0 BREEMBLOCKS alt -.1
(ANDREW CLNEWMANGUNSERWAIIILSONA.SAINSBURWILREEN.L.ANOPEVO INFECOOLISICANVASFACKFAILANTIC

29 9

0 BLEEDING OUT Imagine Dragons
ALEX OA PIO 113/IWINE ORAGONGAGRANTAMOSSEW BIBINABORNEVINTERSCOPE

34 8

34 33 0 THE HIGH ROAD Three Days Grace
WGILAIORE ,33355 DAYS GRACGO.STOCARCILMOP GCWOLIFAINS/ RCA

33 5

33 5 0 HERO Family Of The Year
WI 1313FAMILY OF THE AAP 11.3FEFE/ FOPONELTWEBB

33 7

32 3S, n, THE PIT
ILVERSON PICKUPS/

Silversun Pickups
WCANIFE LEE IS WIWI/BIRO

31 8

31 37 as HEAVEN NOR HELL Volbeat
VOLSEAT 0.1.POLILSENI VERTIGO/REPUBLIC

30 18

43 45 Q PANIC STATION Muse
MUSE IM.BELLAM. NELIUMW/VIARNER BROS

39 6

40 46 0 KISS ME Ed Sheeran
ESNEFRAN.NO 1.1E.SMEEPAN.I.FRA FRO./ ELEALRA/ATLANLIC

21 18

45 36 en RED HANDS Walk Off The Earth
ISALIERLIMAINATINAL A OW THE MTN IGNICASSIO.S.BLACKWOOOR.MARSHALLTSPLIERI COLUMBIA

36 3

38 42 0 ENTERTAINMENT
LOPAUTE/GLASS NOT

PhoenixPNOENIX,P2OARIPPOE 25 6

44 47 0 REBEL BEAT Goo Goo Dolls
G.WALLENBERG. OLIZENNIK.O.WAITEENIX/NBERG/ WARNER BROS

32 4

36 0
37 44

4,3 HOLDING ON TO YOU Twenty One Pilots
GARLSGAUSEABALBLEATOILINAMMOBIGIBILLABLINTWLEVEREMATUFBABALLINSBAM/ FUELED. SAMENNIPP

36 4

45 BONES YoungwtT
LONELIER WALICASTROMOUNG GUNS WOMB GUN.

37 6

RE4MTWE

,on
0 TIPTOE =aft/1TXIMAGINE DRAGONS IMAGINE DRAGONS/

43

16

5

1047 NOW Paramore
LMELOWIONINSENTWORK (PALMA 331/30130 FUELED BY RAMEN/PPP

5 0
- 0
REENTar

39 80 IN THE END Black Veil Brides
ITELOMANNILFELOMANNAGAWNSON.A.BIERSAC3A.PUROMICEIMSONAPILI. SIANOBWIAVAMPUBLIC

46 DIANE YOUNG
INBALNIANGLINAIECNTSCX1110 W.B.MANGLILENDENICI

Vampire Weekend
XL/PEGGARS CROW

30 2

0 SAN FRANCISCO The Mowgli's
WM NPNWISIONEDENNW PAMIWPARLSWICKPAIMBONSIAWEISAMIAINISEGINAMB renonwsinsu333.

46 2

T11?1,1,5,Mliig Night Visions  30

SEW 0 THE STROKES Comedown Machine
a

0 'ATI PPR rftrrs& Babel A 27

xEw 0 BaTELLIST Black Out The Sun i

0 'i ret.33 RAM
Some Nights A 58

3 THE LUMINEERS The Lumineers
GUALTONE

A 52

a PHINLLIP MUMS The WoddFromTheSide (Mennen
IWITERSCOPEOCA

0 19

2 e BON JOVI What About Now
ISITINIVIENIAS

3

4 no ?J1111)20WIE The Next Day 3

THE STORY SO FAR What You Don't See
WIRE NOISE

JIMIEXPERIENCEHENDRIXIN/LEGACY People, Hell And Angels
BEAU 4

12 u ALABAMA SHAKES BOV5 & Girls
ALO

49

MEII 0 iFiI 4,4041 4 443 AnAcoustic Evening AtTIVilennaCperallouse
1

16 Q VARIOUS ARTISTS 2013 Grammy Nominees
GRAM/I/CAPITOL is

17 0 ED SHEERAN
ELFATRA

W 42

13 IT 1,r1,1M03,TLIMBRIB0T, Sigh No More A 154

10 1" ET5Uhttr Old Sock 3

14 19 inif MONSTERS AND MEN My Head Is An Animal 52

0 ToinTuTiM KEY 5
El Camino A 6,

NEW 0 CRYSTAL BOWERSOX All That FOE This
SII ANACX IF

a

0 z TEMFA. Rebel Soul 19

7S, z3 LANDOWA INTERSCOPENGADEL
REY Born To Die

61PO

Q' Miff/WARNER BROS
The 2nd Law 26

IV C)

NFYI 0

VVWAES
PODEOWACIM KIPAVANNER BROS.

Afraid Of Heights

SENSES PAIL Renacer

0 CLWUTCH
YA HERMAKEP

Earth Rocker 2

21 28 !gESCAGGS Memphis 4

0 0 SOUNDTRACK Rock Of Ages
WATERTOWER

25

28 30 !IT Reiease The Panic 5

IS 31 SOUNDTRACK Sound City-Real To Reel
ROSWELL/R[4

3

131 0 THE COLOR MORALE Know Hope
RISE

i

0 aa arnISIAT ION Megalithic Symphony .
0 74 !TATO, ii1P3k3i1130ek AMCO*d SCUIttraii &LIM 3

NFW 0 RITTER Second Coming
1

36 ALT-.1NS/CANVASBACWATLANTICIAAn 6Awesome Wave
INFECTIO

15

0 7
MFM 0

PO MIORESCENT Muchacho 2

1
A ROCKEITO THE MOON Wild & Free

27 39 ATOMS FOR PEACE Amok 5

Mw 0 Fen'. Collider
1

0 40 SHINEDOWN Amaryllis 30

NEW 0 IRON MAIDEN Maiden England &8
1

36 a3 BULLET FOR MY VALENTINE Temper Temper
RCA

7

LIN/L tie7M13114i303, &dog Davit Part 2 18

0 45 (THIRD DAY Miracle 15

46 TEGANNER AND SARA Heartthrob
VAPOR/WAR BROS.

9

0 0 FLORENCE  THE MACHINE CereMOnialS ,
0 " ANTHRAX Anthems (EP) 2

RE 0 THREE DAYS GRACE Transit Of Venus 20

xEw 0 SUICIDAL TENDENCIES 13
1

Depeche
Mode
Dominates
Venerable alternative/
electronic act Depeche Mode
scores its seventh Billboard
200 top 10, as Delta Machine
begins at No. 6 with 52,000
copies sold, according to
Nielsen SoundScan. The set
marks the group's second
consecutive studio album to
launch at No. 1 on Top Rock
Albums, following Sounds of
the Universe, which opened
with 80,000 the week of May
9, 2009. Two songs from the
new album have reached the
Alternative chart: "Heaven"
peaked at No. 33 last month,
and "Soothe My Soul" enters
at No. 35 this week.

Meanwhile, two newcomers
debut on Hot Rock Songs, led
by Sarah Simmons at No.
19 with her cover of Joan
Osborne's No. 4 -peaking
1996 Billboard Hot 100
hit "One of Us." Simmons
performed her version of the
song in her audition on NBC's

"The Voice," which aired
March 26 as part of the series'
fourth -season opening week.
It bows on the strength of
37,000 downloads sold.

Los Angeles band Nico
Vega enters Hot Rock Songs
at No. 31 with "Beast" (11,000
downloads sold, up 114%).
The track spikes following its
placement in commercials
for videogame "BioShock
Infinite." -Gary Trust

DEPECHE MODE'S
TOP 10 -PEAKING ALBUMS
ON THE BILLBOARD 200

Peak Date, Peak Pos.,
Title

April 13, 2013, No. 6,
Delta Machine

May 9, 2009, No. 3,
Sounds of the Universe

Nov. 5, 2005, No.7,
Playing the Angel

lune 2, 2001, No. 8,
Exciter

May 3,1997, No, 5,
Ultra

April 10,1993, No.1 (one week),
Songs of Faith and Devotion

May 5, 1990, No. 7,
Violator

Data for week of 04.13.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data 0
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THRIFT SHOP Macklemore & Ryan Lewis Feat. Wanz
MLEINIS IBMAGGERTALKLEATS/ MACKL MORE/UMW. BROS

al
I .2

z
IrlSUIT && TIE

5115515.0.
Justin Timberlake FeatuA11.

1111

ring Jay Z
WAMMEMMEALWEE0(11...1MTLI KB

A 2 12

3 3 3 STARTED FROM THE BOTTOM
M.LOLIBIE M.S.R.POW.COLEMP BM BEAN LIP SIONMMIIMMEW.SIRTH BARNET/R

Drake
EPUBLIC

2 8

a 4 4 LOVE ME Lil Wayne Featuring Drake & Future
MIKE KILL W.I. GA ILLI RS II UN DEC MOREMPFPLIBLIC

4 1

o 7
cmCAN'T HOLD US Macklemore & Ryan Lewis Feat Ray Dalton

EL EWIS OTHACCERTEMLE MACKLEMOREMPARNER BROS
5 19

6 6 6 POUR IT UP Rihallea
LL NAOMI.. IMLMLLAUS11M. OM T. NOMAS,RFEmS seP/DEFIAMBIDIMS

6 15

5 5 7 F KIN PROBLEMS A$AP Rocky Feat Drake,2Chainz & Kendrick Lamar
BIB RLIMERS.H.SHEBIBSLARRETT,AMPlaPPS.K1.0/0.111 MEMBORLDWIDEBPSLOLMUNDSM.

A 2 23

9 10 0 El3 BAD Wale Featuring Tiara Thomas
ITHOMAEK.MP IMAKINTIMEHINITTROMAS) MATRACHATLANTIC

a a

14 11 0 BUGATTI Ace Hood Featuring Future & Rick Ross
KE WILL KWH MIMPOLISIMMOURN. 1.1111111AMS.1PWAN NEM BIELLOMPN.E.. ROPEMEMB.

9 9

7 8 10 GIRL ON FIRE Alicia Keys Featuring Nicki Minaj
H1009 ,1.13199EP,Slale IA. 1.1. PLEREM15,15.1.W.SQUIER/ RCP

2 31

8 g )) POETIC JUSTICE Kendrick Lamar Featuring Drake
sn LE IRMOMENIOLIP10,1.6 IS III IMONTSMINSI TOP MWMAITHMAINANIFILSCOPf

8 23

17 0 0 POWER TRIP
ILLOLF MCOLEMMANS/

J. Cole Featuring Miguel:
A

12 7AlROCur12 12 DIAMONDSANCO
(S.F

Rihanna
STA ',BENNY BLLIRLEMIELER1 11 ADEP 55/101.6

A I 27

- 0 0 W0p
SE SP. (1.155

ul 4g ,,S51', 14 19

13 14 is ADORN
MICUEL 15.1.5MENTEM BESTORIA/BLACMK IrR!!

I 48

12 13 16 ALL GOLD EVERYTHING Trinidad James
MBALL 01.WILLIAMS, TMINKITSAOALRB MET IAMB man.

9 18

20 0 0 NEXT TO ME
CR.E.1....E.SANCIEEG CRATE.A.PAOLL

Emeli Sande
RCH CAPITOL

17 8

35 0 0 R.I.P. .,,Y,olnitio, ezarturing 2 Chainz 17 8

16 iy 39 LOVEEEEEEE SONG Rihanna Featuring Future
FUTURE IN.WILBORMREENTSOMNORMVES . IMPOSERS/ SRP/OFF 5.11151G

14 18

15 16 20 SWIMMING POOLS (DRANK)
TOP /AFTER TH/INTE

Kendrick Lamar
HMWILLIAMS.N.SEETRARAIAL RSCOPE

...I. 3 34

19 20 Z1 I'M DIFFERENT 2 Chainz
Ill MUSTARD ITEPPS.0.1ALFARLANEI REF .1.1/115,6

6 30

22 23 0 LOVE AND WAR Tamar Braxton
LEAMPER, IR. IMRIDOICKLOANIELS,13 TON STREAMLINE/EPIC

13 17

26 27 CD BATTLE SCARS Lupe Fiasco & Guy Sebastian
PRO 1 01.1505SEBASTIAND.R.HARRISI 1.8 !S./ATLANTIC

23 21

28 26 0 WE STILL IN THIS El.... B.o.B Featuring T.I. & Juicy .1
111MILLILBOFFIMMLOMENSK.M.WILIBMIINNIMIR 1.1105011 REMIPMEERBMPLIMBARAWL

24 12

- 28 Q RICH AS F..K Lil Wayoll LeglilisIfT0MaRIL2
MAINLIENSMTMER. L.ANTEN,TEPPS.11.

25 2

2 I 74 26 NEVA END Future
IKE A MT I LIMN MI.WILLIAMS IIMMSLMIONT /0/PREEBANOVEPIC

14 19

30
SOUNWASEMOUCKWORTHREPEARS.BRAUNRINDWILLFTERMATMINTEr

31 CD BITCH, DON'T KILL MY VIBEOTIESCNNIDD
TOP 0541A

Kendrick LamaRSCOPE 27 23

27 25 te KISSES DOWN LOW Kelly Rowland
MIKE WILL MELVA ARE OE.L.WILLIMAS II AMP.. TI. ASX ROW.. REPUBLIC

25 8

33 32 0 KARATE CHOP (REM IX) Future Featuring Lil Wayne
MEM NOWILBURN.R.BLIICELWATHEACARTE WI/FREEBANOPMPIC

29 6

- 33 30 MOLLY Tyga Feat. Cedric Gervais, Wiz Khalifa & Mally Mall
PEZ INNICAN.51110.615.15151111PUMMOSMOMMISAWKINORBMW MME 516111.M.111.1.2.

22 3

21 31 PUSHER LOVE GIRL Justin Timberlake
LIMBELAND.OHLIBERLAKEEROC U.nuBERLAKET.MOSLExl.HAreuoNI.EFAUNTLEremm RCA

21 2

23 29 32 SHOW OUT Juicy .1 Featuring Big Sean And Young Jenny
WILL LIADE-1.1.HOUSTONAKIENKINEMMANDE111 KEIAOSABEMOLUMBIA

23 5

37 42 CD WILD FOR THE NIGHT A$AP Rocky Featuring Skrillex
vmWEP.wnwsuw0E.umwa30AEaOJLTLEREKTNAGIAL(RAMBROM 41.1105.Bw1/POLOEPOMUSLIM

26 11

25 33 34 FREAKS French Montana Featuring Nicki Minaj
IMALWROTOMENNERIEMMUIPMEMPAP.IMUMELOWILIO PARBOMPTERSIOR

25 5

31 34 35 DOPE Tyga Featuring Rick Ross
u.xW011UMMmRsmAusax,wxsmERrsuu.wausumsoxuMmuMTOI0010/OAu rouxuxa

19 lo

32 35 26 LOVE SOSA Chief Keef
TOEING .0P LICLOZART.ITLMANI CLORE P.MINTERSCOPE

16 19

am sxor
50301 P0-171Argr utrSoUntleg2l0 37 1

0 38 DON'T HOLD THE WALL Justin Timberlake
TIMBALPHOLITIMBEIWAKELIROC 1.11ABERLAKET.P.M.LETWHAMONMESELINTL..111 R. 37 2

NEW
07R1PPY

. LISTED) 1-1IronCEMttlgjaiejcNOT LISTED IN
39 I

36 0 40 RIGHT HERE Justin Bieber Featuring Drake
N.B. MBIEBER.C.HOLLIS.A.GRANAM.E.BELLINGE. SCHOOLBOWRATMONO BRAON/ISLAND/10.6

36 4

- 0 41 SWTRAWBERRY BUBBLEGUM JustLin Timberlake
TA.. I TIMBERLAKE IROC 1.11ABER.KETIMACKLETAHARMON LEFAUNT.ON 10 R. 38 2

Q 42 THAT GIRL Justin Timberlake
TIMBALAWRITIMBEPLAKEIROCILTIMBEMAKETTMOMEN.ANNIONMETAUNTLEROL 11,5WILLIANSI RCA

36 2

NOW
0CRICKETS Drop City Yacht Club Featuring Jeremih

NOP EmYACHT CLUB CLONDOS,CLOOOMANWE0501.1115.1.01501 EXIT MARIAMETONE/INTERSCOPE
43 1

MUMS IREIAGLERMO
Macklemore & Ryan LeWiS1:51:1 0 WINGS MACKLEMOREMDA-:-.

40 9

'0:). 0 0 READY Fabolous Featuring Chris Brown
Pt RIME.. MOI,51.1115.NANAPPIPOOGORMINALIWRI DERFITSTOUULEFAINAK

40 6

NEW
CDBLURRED LINES Robin Thicke Featuring Pharrell & T.1.

NOT LISTENNOTLISTECIL STAR TPAK/INTERSCOPE
46 I

0 47 TUNNEL VISION Justin Timberlake
TIMBALANOMTIMBERLAKELROC rATIMBERLAKETIV.1.105.1.11ARMONMEFALINTLEPOL 10 R. 40 2

- 0 45 LET THE GROOVE GET IN Justin Timberlake
TIMBALANDETIMBERLAKELIROCILTIMBERLAKET.P.MOSLEIMMARMONME.PALINTLEROT 10 RCA

39 2

NEW
0GUNWALK Lil Wayne

NOT LISTED.. LISTED, TOEING MONEWCASH MENEWREMBLIC
49 1

35 44 so SIMpLY AMAZING Trey Songz
TEALLOP.C.LIMANA BUNEVEPSON.N.MCDOWELLTWILOMMMAAN SONGBOOK/ATLANTIC

34 7

TOP R&B/HIP-HOP ALBUNISTN
U51 OW ARTIST
RED WEEK imeKiNvoentwerwe LOW.

er"'.14

©©

TQIe ma

JUSTIN TIMBERLAKE The 20/20 Experience 3

LIL WAYNE I Am Not A Human Being II
POLING MONEWCASH MONEWREPLIBLIC

MACKLEMORE&RYANLEWIS TheHest
MACKLEMORE

25

0 0 RIHANNAS.B.E151/11..
Unapologetic 19

n KENDRICK LAMAR good kid, m.A.A.d city
BEI LOP RAWL METERMATHANTEPSCOPEO.

23

N

MINDLESS BEHAVIOR All Around The World
STREAK IRE BCONIUNCTION/INTERSCOPE/I.

3

ALICIA KEYS Girl On Fire 09

0 ASAP ROCKY Long.Live.A$AP
ASAP WORLOPLIMEABOLO OROUNOS/RCA

n

0 MIGUEL Kaleidoscope Dream
ITISIWRAMBLA. ICEMLA

26

0 0!!!S 11T1Eyx Take Care
MONEWREPUBLIC A 72

a THE WEEKND Trilogy
KO/REPUBLIC

20

LE T.I. Trouble Man: Heavy IS The Head
GRANO HUSTLE/ATLANTIC/AL

15

xEON 0 PAPOOSE The Nacirema Dream
HONORABLE

How Q CE&CRU Constant Energy Struggles

0 ,, ZClltly Based On A T.R U. Story 33

0 ItIZZHAIZA O.N.I.F.C.14 17

13 U CHARLIE WILSON Lose, Charlie
P IC/R. 9

19
0 FUTURE .0

Pluto
-IMRE...B 50

16 t9 CHIEF Finally Rich
15

LS zu EMELI SANDE Our Version Of Events
CAPITOL

43

17 . KEYSHIA COLE Woman To Woman
GEFFEN/I.

19

20 FRANK OCEAN Channel Orange
0ErlAMOMMG

38

24 Q TREY SONGZ Chapter V
SONLBOOMMLLEHTICAC

32

. BRIAN MCKNIGHT More Than Words
SODOM/EON(

2

78 35 JOE BUDDER No Love Lost
(ONE

5

21 Jesus Piece, , , ,T, H.E.G. A, ,Mc ,E,A
16

28 0 NICKIMINAJ Pink Friday:Roman Reloaded
YOUNG MONEWCESH MONEWREPLIBLIC

A 52

no
0SOUNDTRACK P ojec X

ATERPOWER
57

,B, ME MEEK MILL Dreams And Nightmares
NIMMACII/WANNER BROS.

22

22 j5 BEYWOME/ONCE
MBIA

4
PARKCOLU

A 91

0 MGK Lace Up
ESTISUMBAll 000OPMERSCOPEN6

25

40
0 MAC MILLER Blue Slide Park

ROSTRUM
73

23 33 NE -YO R.ED
21

34 TRINIDAD JAMES Don't Be S.A.F.E.
TRINKITSAGAME/LIEF IAMORIMS

10

gy 0 AVANT Face The Music a

0 . RICKMAveAcxr$5...,J.GoDOLorgives, I Don't

39 mu iwile fON60 EERISLORC 20

38 32 RIHANNA Talk That Talk
SPP/REE MIMI..

A 70

3, 34 CHRIS BROWN Fortune 39

41 00 vAmousums% leheWestPrent56000MUSianwAntifie
MG

28

'4
0MARVIN GAYE 5.0.U.LMalVill Gaye V01ume2

CLEOPATRA/SONE MUSIC CMG
21

,. 0 USHER
RCA

Looking 4 Myself 42

32 41 WATSKY Cardboard Castles
STEEL WOOL/WELK

3

44
0 MARY MARY Go Get It (Soundtrack)

MT BLOCKKOLLIMBM
47

.., 0 111a0a/1,....sm,,,....,,,,,,,Strange Clouds 48

42 42 AARON NEVILLE My True Story
BLUE NOTE

10

0 0 ANTHONY HAMILTON Back TO Love
NETER, 5USIC/R.

68

., R. KELLY Write Me Back
RCA

40

0 Q HOODIE ALLEN All American (EP)
HOWIE ALLEN

36

0 . REELMENILD RR VaYBeStOrDeslinyttaild 21

'Shop'
Sets
Chart
Record
Macklemore & Ryan Lewis'

"Thrift Shop" picks up a 12th
week atop Hot R&B/Hip-Hop
Songs to set the mark for the
longest -running No. 1 rap
song in the chart's history.
DJ Khaleres "I'm on One,"
featuring Drake, Rick Ross
and LII Wayne, previously
held the record with 11 weeks
in 2011 and is the only other
rap song to post double-digit
weeks at the top.

With "Thrift Shop" still
building, exemplified by its
21% lift to 282,000 downloads
this week (according
to Nielsen SoundScan),
Macklemore & Ryan Lewis
have a shot at the all-time
record for the longest No.1
for any title since the MB
chart became a single listing
encompassing both airplay
and sales in 1958. Mary J.
Bilge currently holds the
record with "Be Without You,"
which spent 15 weeks at the
summit in 2006.

-Rauly Ramirez

LONGEST -RUNNING RAP
SONGS AT NO.1 ON HOT R&B/
HIP -HOP SONGS (NO. OF
WEEKS, ARTIST, TITLE, YEAR)

0 Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 04.13.2013
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SUIT & TIE Justin Timberlake Featuring Jay Z A 12
11.1111411.1.I.MCUMMEMMOINZLEMORTEIMI444.113411Mar mmumumsemomo0 2 POUR IT UP Rihanna

MIKE WILL MAPE4M-BO IM.L.WILLIAMS II I L ASTT SRP/DEF lAM/1
2 19

GIRL ON FIRE Alicia Keys Featuring Nicki Minaj
4ICIA KEYS1.11HASEERS.REMI (ALICIA MIATMARAMMSOLIIMO RCA

2 26

4 4 4 DIAMONDS Rihanna A
STARLATEMENNY BLANCO ISSURLER El LEVIN M S ERIKSEN T E HER NSEN) S F IAMPIDIMG '.. 26

5 S s ADORN
MILIIEL IM.LPI TEL) ST BLACI',11CV/LlA

2 26

0 0 TONEXT
CIPPIE4OP,M4SPHOMEEpLCHE6 C APAUM

Emeli Sande
CAPITOL

6 8

6 6 7 LOVEEEEEEE SONG Rihanna Featuring Future
FUTURE N Mill111P4P PPMTY,o.ANDRRMSE S IAC L UPS SEE BEF IMVIDIMG

6 19

8
9f0 LOVE AND WAR Tamar Braxton

4CAMPER,1111/RIODICX,DANIELSIBRANTON, STREAMLINE/EPIC
5 17

l0 10 g KISSES DOWN LOW Kelly Rowland
MHE RIM MADMITMARZ IMIMILLIAMS1/11MIDDLEBROOKUPHO TTH OMANI)) REPUBLIC

o 8

- 8 10 PUSHER LOVE GIRL Justin Timberlake
TIMBALANIWIMBERLAKE IROC 11TIAMERLAKE TV I HARMON 114E1E110Y In RCA

8 2

12 II DON'T HOLD THE WALL Justin Timberlake
TIMBALAN4131MBERLAKE1ROC UTIMBERLAKE11.MOSLE1LHARMON11141NTLEROYIN Bu

11 2

13 06 0 RIGHT HERE Justin Bieber Featuring Drake
HI1BOY 0 BIEBER.C.HOLLIS A GRAHAM E BELLINGER, SCHOOLBOY/RAYMOND BRAUISLAND/IMMO

12 4

- 13 13 STRAWBERRY BUBBLEGUM Justin Timberlake
TIMBALANMPTIMBERLAKE1ROC IITIMBERLANUMMOSLEMLNARMON,L III RCA

13 2

- 1

NM

Justin
14 THAT GIRL Justin limberlake

TIMBALAND1TIMBERLAK1MOL U.TIMBERLAKE1 HARM0411.FAUNTLEROY 11.1.WILLIAMM RCA

11 2

CIBLURRED LINES Robin Thicke Featuring Pharrell & II.
P 1 WILL IAMS 111WILLIAMS4 THICKEI STAR TRAIMINTERSCOPE

15 1

15 16 TUNNEL VISION Justin Timberlake
TIMBALAND,TIMBERLAKE1ROL IITIMBERLAKEIMMOSLE,HARMON,LESALINTLEROY II) RCA

15 2

- 14 17 LET THE GROOVE GET IN Justin Timberlake
TIMBALAN4LTIMBERLAKEJR0C flTIMBERLANUMMOSLE1LHARMONJ.E1ALINTLEROY NO RCA

14 2

12 18 NI SIMPLY AMAZING
omeroeorcitrigTAYLOR C LIMANA IT N EVERSON CDOWELL TPAYLOR1 UMANA

12 10

17 W BLUE OCEAN FLOOR Justin Timberlake
TIMBALPHO,MBERLAKEIROC UMMBPRLAKE,IV110M.P11.144410411.EALINTLEROYIN RCA

17 2

- 19 zo SPACESHIP COUPE Justin Timberlake
TIMBALAN4ITIMBERLAKE1ROC B PLANE TV MOSLE11 ARMOR I E FAHNTLEROYM RCA

19 2

17 2 0 FUMBLE Trey Songz
MINEMLBARXESUREME0 MB ) El SO T.

17 10

22 24 0 YOU & I Avant Featuring KeKe Wyatt
NAIUN,AVANT,A4E xxv cM.AVANTK.Ioxxsax,A.xlnx/ M04/CAPITOL

14 26

14 22 zz TRUST AND BELIEVE Keyshia Cole
0.CAMPE BANKS. MCOLE DCA ILSON 1 BA LEM / COPE

8 20

111.011111

REENTRY

0 LOSE TO WIN
HPPONEY IHASAMUELSAARTI4PLOLLIE AM A

Fantasia
M U 19/RCA

23

0 TAKE ME TO THE KING
4FRANIM IN OPFRANKL IN)

Tamela Mann
TILIMMANN

19 2

RAP SONGSTM

0
TITLE
ItootAgozagw.NM

Artist
1111410WW1101111111111/211

THRIFT SHOP Macklemore & Ryan Lewis Feat. Wanz
R.LEWIS (B.HALLERTYRUWISI MACKLEMORE /WARNER BROS.

1 26

z STARTED FROM THE BOTTOM Drake
M.POMBIE IALRAHAMMUOLEMAN,N.SHEBIB4SANFILIPPOI YOUNG NORMA. MONEY/REPUBLIC

2 8

0 0 FEEL THIS MOMENT Pitbull Featuring Christina Aguilera
911.02610.04311014.11.0011.1111.1110116.111111 106.111101)5

3 10

0 it LOVE ME
1I1CMTEPACAMMM NMILBURN

Lil WayneLAILLIMMII FeaturingWHEWDrake.MONEY/REPUBL& Future
MIM WILL MPOCII 4 M A MK IC

3 11

0 0 CAN'T HOLD US Macklemore & RyanHOUANILewis Feat. Ray Dalton
LEWIS 44A4 LER,. LEWIS) MACKLEMOREMPARNER BROS.

s 8

5 5 a PION PROBLEMS ASAP Rocky Feat. Drake' 2 Chainz 8,Kendrid<lAmar
115HEIPBMIMMAVISPEBMSPOPPEILAMLUMMLEPPSPOULUNOPTIM AMP WORLOMBEMMO PROOMPLA

A... 2 22

0 0 BADPIHOMAS.K.CAMP IOAKINTIMEHIN,TTHOMPM
Wale Featuring Tiara Thomas

MAYIUMN/ARANUC
7 6

ll 0 0 BUGATTI Ace Hood Featuring Future & Rick Ross
PAIREMLL MADEUmwommBVPMMINUMBOUMMLAILLL45110PB4M WEIBERESMOPMOMP.140.1114It

8 7

7 8 a POETIC JUSTICE Kendrick Lamar Featuring Drake
UPEVILLEMACKWORTUEMOLINAALPAPPLUSAMPUIPMACKSONP.1LEMPI TOP MUMFTERMATIVINTERSCOPE

6 23

6 7 to GANGNAM STYLE PSY
P.MI.SANGMLUN414160.S.PAR144100) SCHOOLBOY/REPUBLIC

A'` 1 27

II 12 0 POWER1. TRPWSI 1. Cole Featuring Miguel1.L.COLE 0.0044LIN/COUMBIROC NATIO
11 7

22 0 WOP
MMIESE, SP. MPASRI

,,,.61:2111 0 12 2

10 11 13 ALL GOLD EVERYTHING Trinidad James
DUAL LASPVINWILLMMS, ,I-II.1-141.41.11/DEF IMAM.

6 16

A Y14 0 11-1-11- A Young 1882y cectiiring 2 Chainz 13 8

12 13 15 SWIMMING POOLS (DRANK) Kendrick Lamar
TAUNUS INDUCIMPORPH,TAMILIAMS4SEEMI ARAM) TOP OPWLAFTERMAIWINTERSCOPE

3 31

IS 15 16 I'M DIFFERENT 2 Chainz
DI MUSTARD CLEWS BMCFARLANO REF IAM/11)1ML

6 25

19 19 0 BATTLE SCARS Lupe Fiasco & Gr.hb,a,5tAig
PP. (WJACO4SERASTIAR4AXPRRISI

17 13

20 18 0 ,,W.,,,ELLS.,,T,I,L,L..itiZmS.,...B.:11,:,...,...,Eif1781,,21LI.& Juicy 1 18 6

- 20 Q RICH AS F..1( Lil Wayne Featuring 2 Chain,
T- MIHUS.N.SEFTRAPAM 14CARTERTEPPVALLMMS4SEETHARAMI YOUNG MONEYKASH MONEY/REPPRDC

19 2

16 17 20 NEVA END Future
MIKE WILL MOD IT (1111LBURNMINILL AMS 11.14 SLAUGHTER) PAPPREEB440,1PIC

11 18

25 0 0 BITCH, DON'T KILL MY VIBE Kendrick Lamar
SIAM. (1011CKWORTHASREARPORAUNNINIMPL.L.M1SCHMIDO TOP DAWG/AFTERMATIVINTERSCOPE

21 13

24 0 0 KARATE CHOP (REMIX)
METRO INNILIMR,BUICE.L.WAYNEACARTER,

Future FeaturiAngREEBANLil WayneO
M/FVERIC

22 4

- 0 z3 MOLLY Tyga Feat. Cedric Gervais, Wiz Khalifa & Mally Mall
IMMAII0MUIPW411111141VMSMNIRDARCOEMMIPWIM IMPLMMIEMCAMMONEVERMX

16

17

2

4
17 21

24 SHOW
?cria?Niccousao,cnittyii!gtirricl Big Sean And Young

81-002Y 0 WILD FOR THE NIGHT ASAP Rocky Featuring Skrillex
MIIMIPNAPERPPUPM11.14180,4EMMVIEMPMENIMPAP1416APEMOL) 41,44111114POLORMINDS4C4

20 3

R&B ALBUIIISTm
1.3 ARTIST

1.1 WIN 11.11./01511111lrIBIL WEL

JUSTINT1MBERLAKE The21:820EVaiienie

RIHANNA
6

Unapologetic
SRMDEF IAMPLHM

0 12

3 3 MINAMLINE/CONILINCTION/INTERSCOPEPLADLESSBEHAVIOR All AroundTheWodd
STR

3

4 g ALICIA KEYS Girl On Fire 0 12

0 la...ys1 etiect ICE /1.
Kaleidoscope Dream 12

6 THE WEEKND Trilogy
IMP/REPUBLIC

12

8 7 CHARLIE WILSON Love, Charlie
P MLISICPRCA

9

9 a EMELI SANDE Our Version Of Events
CAPITOL

12

10 9 KEYSHIA COLE Woman To Woman
LEFEEN/IGA

12

N to FRANK. OCEAN Channel Orange1.5 .016 12

ERE14 0 TREY SONGZK/ATLANTIC/AL Chapter V 12

0 12 BRIAN More Than Words 2

12 '3 RETTIff- 4 A 12

0 14 NE-WYO
AG

R.E.D
MOTON/W

12

16 13 AVANT Face The Music
MO4

a

21 0 I''''''"Wwe61BWn'6AIa
12

0 17 !MIMI ett e Talk That Talk A 12

ll te CHRIS BROWN Fortune 12

0 0 MARVIN GAYESIC CM
S.O.U.L.: MarvinGaye Volume2

CLEOPATRA/SONY MUL
7

USHER Looking 4 MyselfRu 0 CA 9

0 MARY Go Get It (Soundtrack) 12

22 zz AARON NEVILLE My True Story
BLUE NOTE

to

0 0 ANTHONY HAMILTON Back To Love
MUER, MUSIC/11,

4

RE 0 R. KELLY Write Me Back 0

MR 0 DDEt618BIA/le
Pr4I6T

Offiedirifsthild 8

RAP ALBUMS'"

UL WAYNE
H

I Am EY/RN otEPUBA Human Being II
YOUNG MONEY/CASONLIC

0 0 MACKLEMORE & RYAN LEWIS The Heist
MACIMMPORE

25

2 0 !t,f trvG11,1ilLpri=copet kid, illik.11.(1 City 23

0 !Ictfl'Ilitg,01,...,,,,,,,LOrig.LiVe.A$AP 11

0 itiTelMiocaounics/act
Global Warming to

0 0 DRAKEYOUNG MONEYCASH MONEY/REPLIOUL
Take Care A 72

7 T.16.ZoOglani Heavy Is The Head 15

xEw 0 PAPOOSE The 5205M Dream

NrN 0 5Et,VP Constant Energy Struggles

0 to o1CHAINZ Based On A T.R.U. Story 33

0 rlf2Ttln O.N.I.F.C. 17

10 0 FUTURE
MI/FREEBANOVEPIC

Pluto 50

15 CHIEF KEEF
BOMINTERSCOPEMPA

Finally Rich
GLORY

15

REACH/INFINITY
Gravity0 0 LECRAE 30

0 Is rolg Pc iTifivic
Wild Ones 39

t.4 16 JOE SUDDEN No Love Lost
EONE

8

13 v THE GAMER Jesus Piece
REZERVOIR/OLCAL

16

16 0 MCICURM.Frjayi Roman Reloaded A 52

17 0 SOUNDTRACK
WATERTOWER

Project % 47

20 MEEK Mu And Nightmares 22

0 - rlIT/13,11, BOVINIEIRS.K/154
Lace Up 25

0 !MINIUM Blue Slide Park 42

II z3 TRINIDAD JAMESML Don't Be S.A.F.E.
THENMSAGAMEMEF AM /101

6

0 " EiaMIL.,..,JZIForgiv., I Don't 0 35

0 5 rg!,,,,,irr,..lifaMPresdAdZIOIMicONISinimer 28

Lil Wayne
Breaks
Rap Album
Mark
As I Am Not a Human Being II
by LII Wayne (below) opens
atop Rap Albums with 217,000
copies, according to Nielsen
SoundScan, the rapper breaks
a tie with T.I. for the most
No. ls-seven-since the tally
launched nearly nine years
ago. (Rap Albums launched
June 26, 2004.) The two
prolific artists counted six
chart -toppers each until this
week's debut. Additionally,
Li! Wayne has now strung
together four consecutive
chart -toppers beginning with
2010's Rebirth and 1 Am Not
a Human Being (five weeks
at No. 1 each) and followed
by Tha Carter IV (seven
weeks) and I Am Not a Human
Being II.

Also opening in the top 10
of Rap Albums is Papoose's
debut, The Nacirema Dream,
at No. 8 with 5,000 copies.
After a slew of critically
acclaimed mixtapes, the
Brooklyn rapper signed to Jive
in 2006 for a reported $1.5
million, but disagreements
with the label shelved the
album indefinitely. Papoose
left Jive in 2007 and
continued to release mixtapes,
totaling nearly 30, until he
could independently release
The Nacirema Dream.

Kansas City, Mo., rap
duo Ces Cru posts debut
full-length Constant Energy
Struggles at No. 9 on the list
with 5,000 copies. The act
previously charted at No.18
with its 13 EP selling 3,000 in
2012. Before signing to Tech
N9110'S Strange Music label,
Ces Cru rappers Ubiquitous
and Godemis were frequently
featured on Tech N9ne's
albums including his No.1 All
b's and 7's in 2011.

-Rawly Ramirez

Data for week of 04.13.2013 For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data 0



HOT LATIN SONGSrm

1.0

3 3

2 2

5 7

0

0

1TTLE
ININNXICEN (POOPMALNITMO

#1

Artbit
minionmenenoomo.

LIMBO Daddy Yankee
SPIPANNEDIMPLEPERNA 11011PAEPALMIOSONIVER0DIMPAIAPIAMPAIDAND OMAPPLL011101.111M

1:113 Guar

1 24

ZUMBA Don Omar
DIMANALO MUSIC GROUP OMMLANOPOILLORAMOSAMENO,REASILLAS1 OIMANALOPMACNETEEMALE

2 22

LLEVAME CONTIGO
12.1210 0.1102000

Romeo Sa0115
SONY MUSIC LADIN

2 26

Y AHORA RESULTAO1 Voz de MandEEo
CELGAXIOULAP.DA11101-A 0.100SAILI DISAMIM

4 24" VAS0 TE ME Royce
SMEORGE G A POMP ID II ROMP G GOME2 E DAVILA IP 1

Prince Roy
LOP PLOP

4 12

4 5 6 ALGO ME GUSTAPA DE TILVEGU WisiLLAn & YandelL Featuring Chris Brown & T-PaPAIin
LALOMEILIMIEDAY MLIMPE LONA ILIALWELA.VNEILME.MINM LIPENETEELE

35

6 9
0COMO LE GUSTA A TU CUERPO Carlos Vives Featuring Michel Telo

A.CASEPOENIVES M MIMES AS2152P0 DAIRAMMEMONY AMMO LATIN
3 u

8 6 ADIVINA Noel Torres
DEL RECORDS NMOPPES IL IMMO DEL/SONY WIMP LATIN

6 21

12 14 0 TE AMO
MIALINOPMJEMIN021
(PARA SIEMPRE) IntocablLe

MMADDINEEM 60013 IMMIE
9 10

9 8 to LA MEJOR DE TODAS Banda El Recodo de Cruz Lizarraga
AMILLIMAGA 1.11200ALAILI.D00 PONOVISA/UMLE

8 18

14 13 0 LA PREGUNTA 1 Alvarez
A.L0MADA A LGA1N 010.ALMARE2.A.LOZADA A LLD RAMO. NELFLOW

11 21

IN 12 0 TE PERDISTE MI
LONACIM

AMOR Thalia Featuring Prince RoyceLATIN
G.P.POIAMEGOME206.11.001S kkOKIEI 1 PONY NEMO

12 7

10 11 13 POR One LES MIENTES7 Tito El Barnbino*E1 Patron Featuring Marc Anthony
MO EL PAM INOMBERMOS NIMEDS mEL DAMP INOELREPPIOS IEVES, ON FIREADIENTE

23

11 10 14 ECHA PA'LLA (MANOS PA'RRIBA) Pitbull
ESELLOCIPUDONILIM0012001121111.11LOPAPLMMEAPEPALLOMODEPOLL PR AMMAN. APIIPPESOPY 1052 LAIN

2 36

26 22 0 DAMASO Gerardo Ortiz
6.0007 0.0112121 MAO PINPOEL/SONY MUSIC LATIN

15 6

13 15 16 INCONDICIONAL Prince Royce
P.GEOIME.G.P.ROMP1G.R.L101A,MGEOLIGEM.PANPAPRI10 TOP PLOP

2 48

17 16 17 CABECITA DURA
EZ ESPIN

La ArrolladoraOZA, Banda el Limon de Rene CamachoDISA/LIMLE
ELAM ALLIO PPM° MONAV

4 37

16 17 18 VOLVI A NACER Carlos Vives
OVIVES.A.PASTRO 10/11PES.A.PASTRO1 GAIRAMVEMONY MIME LATIN

i 27

20 18 0 ME LLAMARE TUYO
EMAVILA 11200.XEDNANOEMEMAVILA 110

Victor Manuelle
NIVAVIESONY MUSIC LATIN

17 18

24 20 0 EL COCO NO Roberto Junior y Su Bandana
EXAM ACIED MAADO WILMA. ASLEDISA/DIALE

20 8

21 19 21 ME GUSTABAS
"001Kell,11;DA MOPPHELIS11.1.002,EMIDPIO)

19 14

19 24 0 TU NO TIENES LA CULPA Julian Alvarez y Su Norteno Banda
LA LVARE201.2AP) FONOV/LIMLE

19 14

77 at 23 PEGAITO SUAVECITO Elvis Crespo Featuring Fito Blanko
50150110510.101112101E0ESPOP.MIESIAMLNANAMIIROMMOSOMPA1 FLASIDEMIOUS ARDELLMIANOENEMOSIC

6 26

31 310 Y TE VAS Banda Carnaval
IMP ADO PA PLANEDA (E.MILNOOMPROGNA1 DISPEDIALE

24 5

45 35 0 ROMPE LA CINTURA Alexis & Fido
DEVEME404111.011100MANDIPPIA0000101010PMEOPEADMLIMEMILAN 0060110411022

25 5

as as 26 AMOR EXPRESS Banda Sinaloense MS de Sergiolizvz
CAME0 Mr11001101 PE 01

20 20

30 33 0 TU OLOR Tito "El BAmbino" El Patron
LILO MEAMEINOMBEPRIOS NIEVES11110IL WADI NM NIEVELE. PI 0 16 ONreElxmrE

27 4

27 23 28 DEDATEDE4 ORomeoSantes,Antony"El Mayinte"SantosloisVarges& Raub Rodriguez
A.PANTOS0.5ANT SONY MUSIC LATIN

23 8

28 27 CD JURAMOS AMARNOS Ramon Ayala y Sus Bravos del Norte
F.MAREIxE2SELMAYAL A IE.MAWW2IR.LMARnxEz,R.RGEALESI FREDOIE

26 9

35 28 0 LA ORIGINAL La Original Banda el Limon de Salvador Lizarraga
012111004110SUNA 0.11ENRIDOEM LUNENEMUSIC

28 6

32 29 0 ME PUEDES PEDIR LO DUE SEA Marconi A Dueto Con Eiza Gonzalez
1,0112 GLUM. EMMA. (01AP PILDAE.EM0126010 WARNER LAMINA

27 10

33 34 Q MORE
OEVA2011EMMPINA1

Zion, Jory y Ken -Y
LIP PA MOME PINA

25 13

42 40 0 NECESITA UN HOMBRE Chuy Lizarraga V Su Banda Tierra Sinaloense
DMIZAPP AGA ILDHAVE2 ESPINOZA, DISA/OLIEE

31 14

40 430 MAS Y MAS Dram Rosa Featuring Ricky Martin
D.D.POSA.61100 EGA WM ROSA M.GOM EOLAILI.SHLAD SONY MUSIC LAMA

27 l0

36 3z 36 QUE SESANTOMMUERAN Romeo Santos
A.SEALOS M. SONY MUSIC LATIN

32 7

43 38 0 AQUI ESTOY Calibre 50
INADO .51,NED.P.A.05.1.LOPMEAl LINO 0.011MLE

36 6

38 40 0 El TODO Y NADA Los Canarios de Michoacan
NA12.1.121DEIZE IP 01EPALOSI INOME.M002 OVA MIMPIONE21 DISA/DIALE

37 11

34 37 0 NO SOY UN HOMBRE MALO Hector Acosta "El Tarifa"
I. 1 ECLEPC 11.11ENRIQUEZ, JIMENEZ) D.A.M.EVENEMOSID

34 6

41 0 Q T111,,., ,,I,LAs.,,,,np, Torres Featuring Nally Furtado
WAPNER LATINA

39 8

.."noEsur

23 30

RE -E00,7

18 26

0 EN LA OBSCURIDAD
NOY 1152E0 002LISTED0

' 40 I

41 DAY 1 Leslie Grace
SMEOPLE 11.0.121101 ,MMIVENES.D.SANTALPILZ.1 PUDE TOP STOP

21 13

0 lANOCREESTADERESTA"HOYSIQUESEBEBV JRingyHatimar
wu V"TatTELSEDOA 0 DOPPOOLLEMEA 11201112EXEDIAN PI

42 2

43 LLORAR JESSe & 102 Featuring Mario Domm
IS010000 NOM 11 EPEE OOP ANDO MEWL IIDELEM012112,11.111100MAILIO DOM NEP LIMP.

12 19

37 0 44 INFIEL Karlos Rose
DELOSE wan ao uTRIAI APAOPLAINOMMLE

29 9

44 47 0 POR QUE EL AMOR MANDAKON) America Sierra Featuringonl=
RANO MONTOYA 0.110111/1,E.NEOPETE NI

44 3

29 39 46 Iigil(COltigit.00LCHE) Los BuKnas de Cuilacan
LE DISCOMINIINS

29 6

NM
0LA MAQNA DE BAILE

NOP LISTEDUI1NO2 LISTEM EL CA LITELZVINtn/Ilt 47 1

Bum.

- 0
0 LE DIO PA MI Clasicom

PMEILP GER 121122.DIER GE ME
39 4

0 MI NEMARCIANA',SA 0.PAN0 ONIVER

Alejandro Sanz
1 MUSIC LATINOLLIMLE

49 2

39 44 NO VIVO Tierra Caliso SIN TI
PLANDA VIPPOEL PON CIM PEE) RIA/VENEMOSIC

29 18
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eux /wsmlaunxc Loa.

a 0 fti
Tit le

GERARDOSINEDEL/5002 ORTIZ Sold Out
RAO MLISM LIMN

DRACO ROSA Vida
PONY MUSIC LEON

2

2 3 JENNI RIVERA Joyas Prestadas: Pop
FONOVISAELMLE

57

JOAN SEBASTIAN 13 Celebrando E113
MEW 0 FOWLES, MALE 1

3 s JENNI RIVERA La Misma Gran Senora
PONOVISAMMLE

16

ni 0 VARIOUS ARTISTS Trankazos 2013
DISAELIMLE

1

0 LFTMrrERA Jo RS Prestadas: Banda 71

6

4

2

0
9

10

0

YAMOUSAMITS 1.88aorlaskorliestleknoin2013
ELSA DIME E

ANDREA BOCELL I
SUGAR/UNIVERS. MUSK LATINONNILE

Pasion

1UL00071E0IONALYAREYSUNOMENOBANDA TiamigolladaMasF01 LE

4 0
tt

Ortiz's
'Sold

,0 Out'
3 Soars

MIROMEO SANTOS Formula: Vol. 1 A 73
SONY MUSIC LATIN

9 LOSBUMIESDECULIACANSINALOA SImplenelteNtres12
MU SIC EIPESONV MIMIC WIN

3

0
0

13 MANA
WARNER LATINA

Exiliados Es La Bahia 31

14 ICKRNASORES DE NUM LEON B , En I 2

14 Is PRINCEEPONE ROYCETIN rs
TOP PLOP MUSIC LA

19

0 16 thfetrrE,La Musica No Se bora Q 27

zo 0 ROMEO SANTOS The King Stays King 21

Q a, GERARDO ORTIZN El Primer Ministro
PAD SINEDELLSONY MUSIC LATI

27

17 19 MignAFICAL Eternamente 9

23 0 WISIN & EYANDEL
MACNELEMME

Lideres 89

30 ©poDstel ROYCE Phase II A 51

22 22 DON OMAR
LLMILE

MTOZ: New Generation
OPEENELOPAPCIPELE

48

21 23 MFAMARIONA Solo Para Mujeres 10

28 0 R.J1,Kr ly MEXICO Lo Mejorde El Tronode McAnT 54

U
0 anFqlormn Quien Se Queda El Perm? 59

LATIN AIRPLAYTM

DO
0

TITLE
1118.11818/888081110111.1116

Artist

TE MPE VAS
TOP STO

Prince Royce 11

ZUMBA Don Omar9
OEFENALOP 11110100111A 1

COMONA LEONIA A 11I CUERO° raJt6Vives Feat.Michel 'Fein
PAIPAAPPONY MUSIC LATIN

10

4 LA MEJOR DE TODAS Banda El Recodo de Cruz Lizanaga
PONOVISAAMPLE

16

6 9 PONYLLEVANIE CONTIGO R04120 Santos
12051C LATIN

z5

O

Daddy Yankee6 LIMBO/CAP
AMEL CARTEL ITL L

24

7 Y AHORA RESULTA Voz de Mando
DIDALLIDI

24

0 ;1'0,8,&8851 (PARA SIEMPRE) Intocable 9

ADIVINA Noel Torres9
LATINNEL /SOND KINK

20

10 10 TimITEmiente T6allambillo+DP8101R9t.RafantIMW 23

14 0 TOE PERDISTE MI AMOR Thalia Feat. Prince Royce
S MUSIC LATIN

7

' 0ME LLAMARE TUYO Victor Manuelle
A 1107150NY MUSIC LATIN

19

13
MEGUSTABASHnos. Vega Jr. 14

13 14 f,ABECJTADURA laArrolladoraBandaellimondeReneCamatho 37

0 TUFIEUMENTEOLOR Tito "El Bambino" El Patron 3

0 0 LA PREGUNTA
EL ROW

J Alvarez 16

COEXISTENCE/10100062
Alexis & Fido0 0 ROMPE LA CINTURA 5

15 1. r,IpaiJT.791..?,,,,,E,p4i,,s,,Srcespo Feat. Fill Blank° 25

16 0 JURAMOS AMARNOS Rm. Ayalay SOS &MOS del Norte
FREDDIE

8

0 0 WHEN I WAS YOUR MAN Bruno Mars
ATLANTIC

7

18 0 To NO TIENES LA CULPA Julian Alvarez Su Norteno Banda
FOVISIVNINILE

13

19 0 AMOR EXPRESS Banda Sinaloense MSde Sergio Lizarraga
ASL MI5, MEE

o9

21 0 RT,L,ILHatnIUglemore & Ryan Lewis Feat. Wanz 8

27 0 lA ORIGINAL LaOriginalBandaelLimondeSalvadorLizanaga
L / MODM

4

33 NECESITA LIN HOMBRE CnuylizaragaySuBandaTieriaSina0 DI SAM NILE
10

Gerardo Ortiz (above) scores
his fourth No. 1 on the Top
Latin Albums chart with Sold
Out-En Vivo DeSde EL NOKIA
Theatre LA Live. The regional
Mexican star dominates the
chart exactly two years to
the week after securing his
first No.1, Morir y &ISDN En
Vivo, on April 16, 2011. This
makes him the first artist
to place four chart -toppers
on Top Latin Albums in a
two-year span since Marco
Antonio Solis posted four
sets between 2006 and 2008.
Orhis previous album, El
Primer Ministro (No. 1, two
weeks), falls 15-18 in its 27th
week on the chart. Current
single "Damaso" jumps 22-15
on Hot Latin Songs, Ortiz's
third track to reach the chart's
top 15.

Daddy Yankee's "Limbo"
holds strong at No. 1 on
Hot Latin Songs for an 11th
consecutive week. Incredibly,
the track is Yankee's second -
most successful on the chart,
as he previously enjoyed a 15 -
week run at the top with 2005
smash "Rompe." Meanwhile,
"La Maquina de Bane" enters
Hot Latin Songs at No. 47,
making it the fifth track from
his top -charting Prestige to hit
the tally.

Meanwhile, Prince Royce
reigns as he leaps 5-1 to nab
his fifth career chart -topper
on Latin Airplay with "Te Me
Vas" (12 million audience
impressions, according to
Nielsen BDS). On Hot Latin
Songs, "Vas" dips 4-5 but
gains in points. Royce, a
10 -time finalist at the 2013
Billboard Latin Music Awards
(to air April 25 on Telemundo)
announced plans to release a
Spanish -language album this
fall as well as his first English -
language album in 2014.

-Amaya Mendizabal

Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 04.13.2013
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FONOVISAWALE

(II 2 Y AHORA RESULTA Voz de Mando
DISE.,

zs

0 GG IEt1,1!? (PARA SIEMPRE) Intocable ot

4 ADIVINA
PEUSOW MUSIC T

Noel Torres 23

S ME GUSTABAS Hnos. Vega Jr.
DISCOS SABIN.

18

6 CABECITA DIM la Arrolladora Banda el Umonde Rene Camatho
DISOUMLE

az

0 JURAMOS AMARNOS Ramon AyalaySus Bravosdel Norte
FREDDIE

13

0 TU NO TIENES LA OKRA Julien ANarezySti Norteno Banda
FONOVISAWALE

19

0 AMOR EXPRESS Banda SinaloenseMSdeSergoLizarraga
ASIUDISAWILE

22

0 LA ORIGINAL La Original Sundae] Limon de Salvador Lizarraga
LUMENEMUSIC

0

22 0 NECESITA LIN SOMBRE Choy Litarragay5uBanda TierraSinalomse
DISAWALF

17

az
0MI PROMESA Pesado

DISEWILE
41

ell DAMASO
W MUSIC LATI

Gerardo Ortiz
PAO SIN/DEE/SO

8
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18 0 Y TE VAS
DI.. LF

Banda Ca rnaval 8
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t
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DISAWILE
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0 VARIOUS ARTISTS MS Bandas Romanticas de America 2013 to

, JULION ALVAREZ Y SU ROMERO BANDA To Amigo Nada Ras
PONOVISAWLE

3

6 LOS MITRES DECULIAGRI SINALOA Simplemente Mitres
SILISIE VIA/SONT MUSIC LATIN

3

0 ' LOS INVASORES BE NUEVO LEON FIReenDentro En Vivo at
5ERCA

2

0 o GERA., 17/002 LT IL El Primer Ministr0 27
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TA VOZ DE MANDO V Ahora Resulta
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16

O VARIOUS ARTISTS0 DISAWALE
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7
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0 !-!!!!!°.-.T.
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10
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0 0 LA PREGUNTA
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TOP STOP
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LLEVAME CONTIGO Romeo Santos
SONY MUSIC LATIN
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II NO SOY UN HOMBRE MALO Nectar AMSta "El Torito"
4 KNENEMOSIC

12

0 0 ME GUCIMSTAS MUCHISIMO N'Klabe + Yomo
WILIFE/SI IA...LATIN

9

6 ME LLAMARE TUT° Victor Manuelle
XIVAVI/SONY MUSIC LATIN

23

7 INFIEL Karlos Rose
CALAO/TAINOMMlf

20

S COMO LE GUSTA A TU CUIRPO CarloOlives Feat. Michel TO,
44k1R,WK/SONV MUSIC LATIN

to
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0 . MY WAY Henry Santos
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9
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TOP STOP

a
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9

0 I MANA Exiliados Es La Bahia: Lo Mejor de Mane
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31
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o

RICARDO ARJONA Solo Para Mujeres
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a

0 LOS BUKIS
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SOW MUSIC LATIN

60
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1
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0 PRINCE ROYCE e n
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51
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MFIRE/51.1,11.VERSPL MUSIC LATINO/UWE

to

0 VARIOUS ARTISTS I Love Bachata 2013
PLAN.

5
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CAPITOL LATIN

57
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13 to GILBERTO SANTA ROSA Gilberto Santa Rosa
SONY MUSIC LATIN

20

ALEX MATOS El Salsero de Ahora
PLANET

4
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ARIEL RIVAS

20
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an

1. GILBERTO SANTA ROSA Cancionesde Amor: LaveSongS 52

O 1s JOSEPH FONSECA Voy A Comerte El Corazon (EP)
VENEMUSICAINIVERSAL MUSIC LATINO/UMLE

48

47)

N

-1O

TRADITIONAL JAZZ ALBUMSTM
usT Rea ARTIST
66. IIIIPPIXT/DISTRIBUTIX4 WEL

Title msm
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4

00 2 FRANK SINATRA Sinatra: Best Of The Best
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DIANA KRALL Glad Rag Doll
VERVE/.
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01 s TONY BENNETT Asnme Goes By:GreatAmerican Songbook Clasla
CONCORD

8

MICHAEL BUBLE It's A Beautiful Day (EP)
REPRISENIAPNER NOS.

4

0 . TONY BENNETT Viva Duets
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6 CHRIS BOTTI Impressions
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O

0
m
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n
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9
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2

CONTEMPORARY JAZZ ALBUUSTM

MEI
ANDRE WARD Ca Lt Li on
VIEW as SKBA/XLISNWPNELIS

PAUL HARDCASTLE Paul Hardcastle: VII
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o
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3

x55

,

OKENDRICK

6

JEFFREY OSBORNE A Time For Love
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9

SCOTT ORACLE Conviction
WORLD CULTURE/CONCORD ISII/CONCORD

1

MARION MEADOWS Whisper
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5

A

LARRY LOYESTEIN A THE VELVET REVIVAL You (EP)
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2
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9 JOSE JAMES No Beginning NO End
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1
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Ka 00 ROB WHITE lust Kickin' It
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3
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0 DANCE WITH YOU
ARK MANNINA
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0 YOU'RE,AMAZING David Benoit 16

0 THE MYSTERY OF YOU Spencer Day
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6

6 MACECII0 FAMPICA LAMP
Patrick Lamb 12

11. 0 Trifloo,AVM.
Brian Bromberg 8

0 to !'gftIm798 Cindy Bradley 7

0 SWEET SWEET BABY Grace Kelly
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6
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q

0 ROCK STEAM(
TRIPP1N le IliffilIM
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4
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56

3 SOUNDTRACK Quartet
DELLA

9

Ini 0YUNDI
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Beethoven
LIG/DELLA CL

1
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3
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DECC
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7
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9
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0 e SIMONE DINNERSTEIN/TIFT MERRITT Night 2
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72
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t9
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en
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6
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0 5

6
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CELTIC THUNDER/DECCA
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U
0 ANA MOURA

WARM,.
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0
8

9
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61W 0 BEAUSOLEIL AVECMICHAEL DOUCET From Bamako To Carew°
COMPASS

I

10 a VARIOUS ARTISTS Lifescapes: Just Relax: Maui
moop me,.

52

7 2 GAELIC STORM Chicken Boxer
LOST A6AIN

24

RE LEE HI (First LOVe/Part 1) (EP)0 2

9 14 SOUNDTRACK The Intouchables
71,010 MASTERWORKS

6
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WHOMSHALLIFFARIGODOFANGELARIME) ChrisToolin 28
SINSTERS/SPARROINCAITOL CMG

2 2 ONE THING REMAINS Passion Feat. Kristian Stanfill
SOMERS/SPARRO,CAPITOL 0.

35

6 3 REDEEMED Big Daddy Weave
FE VENTAVORD.CORD

46

YOU ARE I AM MercyMe
FAIR TRADE

32

5 5 10,000 REASONS (BLESS THE LORD) Matt Redman
SIXSTERS/SPARROW/CAPC101 014

s4

6 NEED YOU NOW (HOW MANY TIMES) Plumb
CURB

40

0 0 STEAL MY SHOW
FOREPPONT/CAPITOL CMG

tobyMac 20

0 0 WORDS Hawk Nelson Feat. Bart Millard
FAIR TRADE

13

9 YOUR LOVE NEVER FAILS newsboys
POP

30

0 0 EVERY GOOD THING
FAIR TRADE

The Afters 9

0 0 YOU ARE
19/SPARROW/CAPITOL L MB

Colton Dixon 24

0 12 KINGS & QUEENS Audio Adrenaline
FAIR TRADE

23

14 0 !TM Tenth Avenue North ts

a 0 ALREADY THERE Casting Crowns
BEACH E02KUNION/PLE

24

16
0 CARRY ME Josh Wilson

SPARROW,APITOL CMG
3

0 0 STRANGELY DIM Francesca Battistelli
ORD-CRB

13

is
0GOLD Britt Nicole

SPARROW/CAPITOL 0.
11

0 0 n',';,,?,A,nr"Is Matthew West 6

0 ,, MIDDLE OF YOUR HEART for King & Country
VENT/WORD-CURB

13

0 0 HELP ME FIND IT
FERVENT/V.RO.CURN

Sidewalk Prophets an

0 0 WE WON'T BE SHAKEN
ESSENTIAL,.

Building 429 5

0 . COME TO THE RIVER Rhett Walker Band
ESSFVF10.1, PI 6

12

0 0 ESSENT01,16
Matt Maher 8RI LORD I NEED YOU

0 0 CHANGED
1116 MACHINE

Rascal Flatts u

0 SCANDAL OF GRACE United
MILLSONG,PARROW/CAPITOL CMG
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I #1 ITSNONWANIVIGMISINS) Ised&N6185 111 0 42
INTGRITY/COL UMBIA

0 HOLD ON lames Fortune & FIYA feat. Menu & Fred Hammond
F IVA WORLD,CHI,ECNE

44

3 TAKE ME TO THE KING Tamela Mann
TILLYMANN

45

0 0 GOD WILL MAKE A WAS Shirley Caesar
LILITMEONE

12

5 5 UPS FAVOR (YOU DONT KNOW MYSTORY) JohnaKeeANINewnle 42

10
0 TESTIMONY Anthony Brown & group the APy

SCOT

39

0 0 CLEAN THIS HOUSE
POOP A

Isaac Carree 11

0 8 YOUR BEST DAYS YET Bishop Paul S. Morton
TEXILLAWLICNVEDNE

24

0 0 GREATER IS COMING
LUILLEALLAIALACO

Jekalyn Carr 27

6 on TURNING AROUND FOR ME VaShawn Mitchell
h. GOSPEL

37

0 SUNDAY MORNING Mary Mary
2 BLOCK/COLUMBA

21

0 I'VE SEEN HIM DO IT Kurt Can & The Kurt Carr Singers
VERITY/RCA INSPIRATION

t8

0 0 BREAK EVERY CHAIN
EMI GOSPEL

Tasha Cobbs 12

IS 0 JESUS WILL
EMI GOSPEL

Anita Wilson an

16 0 ABIDE Levi
NIAL4C0

11

0 0 ECI HERE IN OUR PRAISE Fred Harnelonthilnited Tenors s
F HAMMOND/RCA INSPIRATION

0 0 IF HE DID IT BEFORE (SAME GOD) TyeTribbett
EMI GOSPEL

5

19
0 GREATER The Greater Allen Cathedral Feat Michael Pugh

RCA INSPIRATION
6

20
(DI KNOW YOU HEAR ME Troy Sneed
.1,0 GOSPEL

9

0 CO MADE TO WORSHIP lohn P. Kee And NW, Ile FeatArkFranklin

24 0 EVERY PRAISE
CA IN T1OR

Hezekiah Walker 2

22 a I GOT THIS Dottie Peoples
D.P. MUM
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23 CAN'T EVEN IMAGINE Desmond Pringle
1611600.1

7

gpg 0 GREAT GOD Renee Spearman

29 0 MY HOPE IS IN GLORY Ethan Kent
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h 0 ALAN JACKSON PreCiOUSLE/CAPITOL Memories: Volume II
PEPPEINI NASLIVIL CMC

11 0 COLTON DIXON A Messenger 9
19/SPARROVWCAPITOL [MC

0 MERCYME
FAIR TRADE/P.

The Hurt & The Healer 45

0 TOBYMAC
FOREFRONT/CAPITOL Me

Eye On It 31

0 VARIOUS ARTISTS
PROVIDENTR000RKAPROL RAD

WOW Hits 2013 27

0 RED
EASENTIALAPEP

Release The Panic 8

4 7 STEVEN CURTIS CHAPMAN Deep Roots
SLC/CRACVEli BARREL

3

i M PASSION
,APITOL CMGSINSUPS/SPARROW

Let The Future Begin 3

B CHRIS TOMLIN
SINSTEPS/SPARROW/CAPITOL CMG

Burning Lights 12

14
0 MATTHEW WEST

SPARROWMAPITOL CMG
Into The Light 27. 0STRYPER

FRONTIERS

Second Coming 1

L 0 CASTING CROWNS
BEA, STREET/REUNION/PLC

Come To The Well 76

SI HILLSONG UNITED Zion
HILLSOMMILLSOK AUST.L./SPAPPMCAPITOL cue

5

010 0 THIRD DAY
ESSENTIAL/PLO

Miracle 21

7 0 BRITT NICOLE
SPARPOW/CAPITOL 0,16

Gold 53

0 & CASTING CROWNSPL4 The Acousa Sessions 1051. One)
13E.11 STREET/PELINIM

to

10 o AUDIO ADRENALINE
FAIN LALLOP/PLO

Kings & Queens 3

37 0 LEE STROBEL
MARANATHAVCAPITOL CMG

The Invitation... 31

23 0 LECRAE
REKIVINFINITY

Gravity 30

is 20 PLUMB
2216,1601/0011,

Need You Now s

20 0 NEWSONG
211M/CAPITOL WO

Swallow The Ocean 5

22

19

22 CHRIS TOMLIN
LcuB

How Great Is OUr God 72

is FOR KING & COUNTRY Crave
Fr.1-NiA.D /.13

58

26
0 JEREMY CAMP

BEL/CAPITOL .16
Reckless 7

29
0 CAPITAL KINGS

COTEE/LOLLIMBIA,L6
Capital Kings 12

GOSPEL ALBUMS

FRED HAMMoNg United Tenork H
FiC6 INSPIRATION RCA

Plan

010 TAMELA MANN
IILLYMANN

Best Days 34

0 Ylrft,i2g,,Annso,,,F.ZOW Gospel 2013 lo

" 0 SHIRLEY CAESAR
1161112EDNE

Good God 1

S TASHA COBBS Grace (EP)
FME GOSPEL/EMI°.

8

7 0 Gravity 30

0 ALEXIS SPIGHT,,w.. L.O.L. 3

01 g ISRAEL & NEW BREED Jesus At The Center: Live
INTEGRITWCOLUMBIA

34

0 KURT CARR WINEKURTCARRSINGERS Bless This House
VERITY/11E6 INSPIRATION

to

0 MARY MARY Go Get It (Soundtrack)
I, BLOCK/COLUMBIA

47

0
to

a LARRYCALLAHAN &SELECTEDOF GOD The Evolution II
SING, PRAISE

19

12 WILLIAM MURPHY God Chaser
VERITY/RCA INSPIRATION

a

6111 0 ZION'S JOY
AMEN

Knocking On Your Heart 1

17
0 aiARLEIENKRis & FELLowsiiip Gino TheBES1Of BOtilWOddS

INSPIRED PEOPLE/2W LOSPEL,MI CMG
42

13 IS VARIOUS ARTISTS WOW Gospel 2012
WONOCORIVEMI CM6/VEITYMICA

62

35 16 VASHAWN MITCHELL Created4This
VMANAMI 60SPEL/E1.11.16

31

. II JOHN P. KEE AND NEW LIFE Life And Favor
KPEANEW

PE 32

19 ni MARVIN L WINANS The Praise +Worship Experience
M111/

4o

14 1g CE2INJNANS Icon: CeCe Winans 2

v 0 MARVIN SAPP I Win
VERITY/KA

53

0 JONATHAN MCREYNOLDS Life Music
011ILLAH/11011,06EE 27

0 ,,T,m,orgm. Arise: The Live Worship Expierence 73

7.2 a J MOSS V4 ...The Other Side Of Victory
ENI4RALERILI1RCA

35

15 34 W.L.A.K. W.L.A.K.
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4 0 SOUNDTRACK
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Joyful Noise 64
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HARLEM SHAKE
BAAUER 01.ROORIGUES,

Baauer
R MAD DECE RNER BROS.

Eri FEEL THIS MOMENT Pitbull Feat. Christina Aguilera
ANNNIAMPROMLIS Plar8X.M503..J

SCREAM & SHOUT
LA IM (W.A0AMS,I.MARTEWS..1.13APTIS

illi.am & Britneyam A

SWEET NOTHING
ARPOON,

CalvinDECONSTRUCTION/ELYHarris Featuring Florence Welch A
t. MIS IC HARRIS...1LO,, EVE/ULTR

Florence
NATION MUMBIA

1:2 I LOVE IT Icons Pop Featuring Charli XCX
PIERCER IBBERLER.C.AITCHISON 001OM RECORD COMPANY TEN/BIG BEAT/RRP

DON'T YOU WORRY CHILD Swedish House Mafia Feat. John Martin
LL.SINGROSSO,ANGELLO 0.00011M1FFRON,ANWELL5 ASTRALWERWCARTIL

GANGNAM STYLE
P SANG,ALIN-001100 D.S.PA00,0.14.000)

ALIVE
MAN liVOUSAF,O0USA,KTRINDL.N.L11.1.1.0DELLI

00100 0000000 A

Krewella
ELLA/COLUMBIA

NTHATPOWER will.i.am Featuring Justin Bieber
D.LEROV.WILL.I A.1,1 ON.ADAMS.O. LEROV.1 MED EIO INTERSCO PE

IrElLEVITATE
LOADS -FAR IHADOUREN.A.SMITHAHILL.G.HARRS,

2 12

1 12

3 12

5 12

2 12

4 12

8 12

8 2

Hadou ken!
SURFACE NOISE

9 II

12 0 0 CLARITY
MA) ,A.MS.LAVSKI.MAII-TBEW ROMA Mal.. PA

Zedd FeaturinlizoTE 8 12

11 CO 12 I COULD BE THE ONE Avicii vs Nicky Romero
.......3111,71E.1140011.130001610.04.0/14.11PRGLAKABI LFILVANDANMERI.

10 to

10 0 ,3 AS YOUR FRIEND Afrojack Featuring Chris Brown
FRO1000£00.141.0..PCLONTA DOXIX.VANDEALLCILBROWXY111AUSABIA,YAR61.1,NES) WAUSUWIMDZIL

8 10

on is 0 BEAM NME UP (KILL-MOUREU
RB01110111FUR

Cazzette
A.BIORKUDSFURRERK.SREEHAN A.POA .. R AT NICK,

14 12

13 14 ,6 FOREVER NOW Ne-Yo
.A6,131.R.elASPIAMIZISCRIFFIV.M.BLIWURDER50.XWIFIMBREALKIMXIDNIZATIP WNW%

12 11

20 12 0 I NEED YOUR LOVE Calvin Harris Featuring Ellie Goulding
0.00511.11AVI5,EGOULBIN0 ONERRME/DEE0141RUMNALVEVULLTRAIRCC NATONANTERSCOPE/COLLIMBIA

16 12

16 16 17 SPECTRUM Zedd Featuring Matthew Koma
NOD (MASLAVSKI,MAMIAEW KOMAI INTERSCOPE

10 12

26
Q HIGHER GROUND TNGHT

R.BIRCHARD.L.E.PIERREMBIRCHARDLEPIERRE 10 WARE
18 2

19 18 16 SHE WOLF (FALLING TO PIECES) David Guetta Feat. Sia
0.61.1E-ITAID.GUETT.S.FURLER,C.BRAIDE.C.ILTUINFORTI MAT A MUSIC/VIRGIN

8 12

,5 20 GET (RATTLE) Bingo Plers Fer..., at Far East MOVelPe110UP.141(18.14.KOMIGAIL10,11.001KINAMIICOayMa,,......,

WIIIIN.MBAD
Tit

31
0

kt00 15 5MILC

22 19 21 CALL ME A SPACEMAN Hardwell Featuring Mitch Crown
HARWELL (RMAN DE CORNIT.I.LCROWNI CLOUD',

19 9

18 20 22 REST OF MY LIFE Ludacris Featuring usher & David Guetta
0.6011003111.1)MILB.BREHALRMAIONORE4105.1,03ALWALISIAXDRDOMETIAA..IWORD 514,161A1111[1116.

6 12

23 22 , 0 HOLD ME Ono Featuring Dave Aude
D.AUDE 10.AUDE.V.0,405 MIND TRAIN/PA/151-ED

22 7

24 24 0 RIGHT NOW Rihanna Featuring David Guetta
R0.510511-EN.ROUPPIKRIMFT.3116....WV15.01111V./..ABIWRIMIII.PMD10.1 1.61111.4

19 12

- 34 Q GLOWING Nikki Williams
SANDY VE,OREAML,..11.5001(0.0,1015.10N,L.I1100000,0.1.415,.051(003A.ELA 15.0/151MG

25 2

25 25 26 SEXY PEOPLE (THE FIAT SONG) Arianna Featuring Pitbull
OMBBA.01[111011.0PERELIABABEINAIM011.11FDAKOMPR.4.15.1061,1A.ARDAMAIL..11LIPM RCP

24 7

42 29 Q BACK TO LOVE DJ Pauly 0 Featuring Jay Sean
,,,,,LEVIi01 RUM RODYK011.1.015(....0110LISUILERARONAKM.1141,110EWAINOESI .1011/101111

7 8

28 27 Q FOREVER Ralphi Rosario Featuring Frankie
0.005001010.0051010.F.MORROW.P.PHILLIPS OLAX01 BAUMAN

27 6

36 31 Q ACID RAIN Alexis Jordan
SLAKATEBIN40 PLAYER.515.FURLER.M.S.ERIMENTEMERFAANSEN, SIARROC/ROC NAPON/COLUMBIA

29 4

V A 30 LOUDER DJ Fresh Featuring Sian Evans
D.STER,EVANS. (ELSTEIN,S.EVANSI COLUMBIA

21 11

35 32 0 APOLLO Hardwell Featuring Amba Shepherd
HAMMEL L IRAN DE COP PUT,A.SHERNER01 REVEALED/CLOUD,

23 11

32 33 0 GIMME ALL (RING MY BELL) Princess X
EE.H.ROIAS.L.C.LONZ AL

BELL)"
INE5.5.EE

32 5

26 30 33 OH MAMA HEY Chris Cox . DJ Frankie Feat. Crystal Waters
C.CON.F.ANOBILE (C.COX,X0BILE.C.WATER5) TOMMY BOY

17 9

30 35 34 DRINKING FROM THE BOTTLE Calvin Harris Feat. Tinie Tempah
CLIORI$LERE...101414,14.115,1,..00.111,Is.REIMOLOSVMCA [8.4511111CICII0L111,.04.110010.01(134

20 12

29 36 0 DOWN THE ROAD 2C
20,1 5.RICHARD,G.1AULIN.A.fRADIN.P.FORESTIER,LE VEXIERI ON AND ON/CASABLANWREPUBLIC

28 II

0 LOOVE IT
LISTED CRIARDER,C.AITC111 1.01,10W)

Melissa Adams
-FAUR 36 1

OUIAMONOMM.K.GAPOUNWRO
Avicii

-
0 0 X YOU

LEJELS/CASABLANCA/REPUBLIC
37 2

44 0 0 ONE MINUTE
RAIN MAN ONOUSAPIAIOSAF MANDL)

Krewella
KREWELLAKOLUMBIA

38 5

MN

37 38

NM

0CHASING

40

0I

SUMMERS TieS10
TIEgOWERWEVSHOWTEMVERWERS.JANSSEN WIANSSEN/ MUSICAL FREEDOM

39 1

JUST ONE LAST TIME David Guetta Featuring Taped Rai
141.1ERAARINEORTI.J.ILlEREVELILIE4REN.A.RYBERGD.GUERAAREUIXFOO WHAT A IdUML/ASTRALWRIG/CAPITOL

29 12

LOVE IT Hit Mix
NOT LISTED IRBER4ER.C.AITC1.1150X.L.EKLOVV, !COVER

41 i

38 43 42 YEARS Alesso Featuring Matthew Koma
ALESSONAITHEW KOMA (0.1IN0OL.MATITHEW 000A.S.WATTER5) REFLRIE/CASAB4NCA/REPUBLIC

31 7

34 39 43 CRYSTALLIZE Lindsey,,Sgrgl
0005000 1,511.1,16,MALOGOL.

34 10

11430159

39 44

0
as

PLAY HARD David Guetta Featuring Ne-Y0 & Akon
OMUTA IDGLIETTP,411311INFORT,FRIESTERER,ATIIAL,SMITHS.MOUB,E.1.13ERGI VIKA MLISICNRLIN/E1.II

28 7

BRING OUT THE BOTTLES RedFoo
REMO (5 I( GORDY 0 GARCIA A 5M/11.0 000 0 51.0/11.1ERRYEREE/INTER5COPE

36 12

17 37 46 ALL NIGHT Team Pitbull Featuring David Rush & Pitbull
I/O IONSIN 1A.C.PEREZ.D.M.BOWEN-PETTERSON,G.SCHEFFER.U.VAR4A5ABOOM ULTRA

12 5

41 41 42 INTERNET FRIENDS Knife Party
P.SWIREAMORILLEN (0.MCGRILLEN,R.OWIRE) BIG BEAT/RRP

41 9

49 48 FINALE Madeon
11..LECLERCO (H.P.LECLERCO,N.PETRICLAI POPCLICELIR

40 9

45 47 450 MILLION VOICES
RENNE/CASABLAN

Otto Knows
OTTO KNOWS.10.IEUMANIO CA/REPUBLK

39 12

MI 0READY TO LOVE Katrina
MARV. KABRAXEMIAN,LTURNER) RED RED

50 1

DANCE/ELECTRONIC ALBUMS

I:1
ATOMS FOR PEACE

AHEM
111~467nownssua

Tide

Amok

3 a LINDSEY STIRLING Lindsey stilling
ETONE

ragBRIM

6 0 Tg!0'aiANTICAC Bangarang (EP) 66

2 4 VARIOUS ARTISTS Ultra Music Festival: 2013
ULTRA

2

0 DAVIDMUSIC/ GUETTA M.NothCAing But The Beat
WIIAT A ASTRA. k R/PITOL 82

6 SWEDISHKKAPITOLHOUSE MAFIA Until Now
ASTRALWE

23

04 0 l'EFCRWATI-EN/BIG BEAT
Iconic (EP) 9

6 FLO RIDA
O

Wild Ones
POE BOWATLANTICA 39

9 CALVIN HARRIS 18 Months
DECONSTRUCTION/ED' EVE/ULTRA/ROC NATION/COLUMBIA

22

o 10 HaTELLA Play Hard (EP) 15

17 0 DEADMAUS Album Title Goes Here
MAUS-FRAP/ULDIA

27

15 0 BON0130 The North Borders
NINIA TUNE

2

12
13 M.901., t4

Clarity 21

1413 MARINA AND THE DIAMONDS Electra Heart
ELEKTR

38

'5 SOUNDTRACK
BID BEAT/ATLANTIC/AG

Spring Breakers 2

16 tirRInSTROY ANGELS Welcome Oblivion 4

19 0 VARIOUSARTISTS NM TharsEhat I (2117art(Mtheme
UNIVERSAUEMUSONV MUSIC/CAPITOL

34

24 0 TOBYMAC Dubbed & Freq'd: A Remix Project
FOREFRONT/CAPITOL CMG

43

la 19 VARIOUS ITS NOWThes What I Call A Workout 14

121 20 MYNC/R3HAB/NARI & MILANI Miami 2013 3

21 VARIOUS ARTISTS Zumba Fitness Dance Party
UM

3

NGHT TNGHT (EP)ni 0 TUCKY
ARPL W

3

25 23 r.11, Hurry Up, We're Dreaming. 76

Mew 0 R,12011ZE Amygdala
1

MEW 0 BRILL2 Twonk
SLOW ROAST
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00
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TITLE
110111111111901111.011 uxu

Artist
OUP

SWEET NOTHING Ohio Harris Feat. Florence welch 23
DECONSTRUCTION/RV it NADON/COLUMBLA

0 !!-,a'5,010140,0
Krewella a,

0 CLARITY
MTERSLOE

Zedd Feat. Foxes jo

2 4 DON'YOERKSKUWORRYCHILDOL Swedish Hoe Hare reatiohn Marlin
30ASTRALVVM

0 1RZLI.Ild.M211RNE Avicii vs Nicht Romero to

6 Feat. Charli XCX
0 RECORYLVITNYTEN/BIG BEAVa Pop

7

11 0 M.,1,111oSIIRIMr Pitbull Feat Christina Aguilera 4

a SUIT & TIE Justin Timberlake Feat. Jay Z
RCA

u

9 q SCREAM & SHOUT will.i.am & Britney Spears
MERSCOPE

17

10 0 FTTHRIPE/WARNSHOPEP lOacklemore & Ryan Lewis Feat. Warm
MPULMO NOS

12

e 11 ttrygg IE N D Afrojack Feat. Chris Brown m

0 0 APOLLO/CLOUD9

Hardwell Feat. Amba Shepherd
REVEALED

8

0 13 EVERY DAY
ASTRALWERWCAPITOL

Eric Prydz 6

13 14 LANGUAGEEAVA11.01411.11P Porter Robinson
SAMPLE SIZED/BIG

14

16 0 DALIGHT maroon 5
A.M/0Y5010/INTERSC OPE

6

/10100
Rihanna Feat. Mikky Ekko0 0 STAYSRP,

,

0 0 I NEED YOUR LOVE Calvin Harris Feat. Ellk Goulding
DERRYIREE/DECONSIRLICTO, E,LTRA/ROCHATION.INIEASCOPE/C01.11010

a

CD CD IT'S TIME
IT'S

Imagine Dragons 4

19 Q LOCTICKED OUT OF HEAVEN BrunoMars 19ATLAN

Mrw 0 LEAVING YOU Audien Feat. Michael S. 1

0 0 TROUBBIALEMAKER Oily Murs Feat. Flo Rida
SVCO/COLULI

,

0 0 WHEN I WAS YOUR MAN Bruno Mars
ATLANTIC

2

IS 23 HARLEM SHAKEWARNER
BROS

Baauer
101FREE'S/MAD DE CENT/

6

xrw 0 NEXT TO ME Emeli Sande
CAPITOL

1

0 0 JUST ONE LAST LWERTIME
KS/CAPITOL

David Guetta Feat. Taped Rai
HAT A MOSIC/ASIRA

4

Cazzette
Captures
Dance
Club
No. 1
Swedish DJ duo Cazzette
(above) claims its first
Billboard No. 1 as "Beam Me
Up (Kill -Mode)" steps 2-1 on
Dance Club Songs. The track
also rises 15-14 on the airplay/
sales/streaming/club hybrid
Dance/Electronic Songs chart,
matching its previous peak.
That ranking is achieved
despite "Beam" having no
sales activity contributing to
its point total as it's exclusive
to streaming subscription
service Spotify, where it
garners 366,000 plays for
the week.

A pair of covers of Icon
POP'S "I Love It" enter Dance/
Electronic Digital Songs, one
by Melissa Adams at No.37
(the chart's top debut) and
another by prolific knockoff
entity Nit Mix at No. 42.
Combined, the tracks sell
10,000 downloads to a most
likely unsuspecting audience.
Icona Pop's original take,
meanwhile, shifts 120,000
(up 47%) and jumps 4-2 on
Dance/Electronic Digital
Songs. It also reaches a new
peak on Dance/Electronic
Songs (6-5).

Tiesto enters Dance/
Electronic Songs at No. 39
with "Chasing Summers," a
track originally introduced
on his No. 1 Dance/Electronic
Album from May 2012, Club
Live: Volume Two: Miami. The
track was recently remixed
by R3hab & Quintino and
appears on the Miami 2013
album by MTNC/nahab/Nari
& Milani, which climbs 21-20
on Dance/Electronic Albums.
"Summers" sells a total of
3 000 downloads among all
versions, with the R3hab &
Quintino mix accounting for
87% of that sum.

Pietroltiongo

Data for week of 04.13.2013 j For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data 0
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0
0 HOLD ME Ono Feat. Dave Aude

MIND TRAIN/TWISTED

9

Depeche Mode
0 intiVorrniurvrotuer

6

0 5°17..., Tegan And Sara 00

0 '
SEXY PEOPLE (THE FIAT SONG) Arianna Feat Pithull 7

0 0 NEXT TO ME
CAPITOL

Emeli Sande 6

0 '
FOREVER Ral phi Rosario Feat. Frankie 8

0 °
AS YOUR Afrojack Feat. Chris Brown 9

, I COULD BE THE ONE Avicii vs Nicky Romero
'ELS/CASABLANCA/REPUBLIC

14
0 ACID RAIN Alexis Jordan

STARROVROB NATION/COLUMBIA
5

ig g AY MAMA MIA Mayra Veronica
MVA

11

is 2 GIMME ALL (RING MY BELL) Princess X
INESSA LEE

8

16
0 SHAKE THAT Girnm+Icky

NOP

5

13 N OH MAMA HEY Chris Cos ODJFrankieFeat.0 I

70.1 GO

I2 is SO HIGH Jay Sean
BOUN6 MONEV/CASN MO PUBLIC

2

27 0 I NEED YOUR LOVE CaMnflarrisFeatEllieGoulMding
Si T MOOG NATIOSOINTMCOPESCOLOSIA

3

2 2 BEAT DON'T STOP &Rod Feat. Jason Walker
IN

21 0 LET THERE BE LOVE Christina Aguilera 7

19
0 HERE WITH YOU Asher Monroe

O EMPIRE

6

1, gp FEEL THIS MOMENT Pitbull FeatChristinaAguilera
R. SOS/POLO GROGNOSSRCA

V an REST OF MYUFE LudacrisFeatUsher &David Buena
OTP/BEF JAPAGOI.

o

23 B SUIT & TIE Justin Timberlake Feat. ay Z 5

0 SRPROE41./101/.
Rihanna Feat. Mikky Ekko0 STAY 3

0 0 READY TO LOVE
RED RED

Katrina 4

24 2 I LIKE IT LOUD Carmen Electra Feat. Bill Hamel
CISRUSONIR STEREOPHONIC

7

GLOWING Nikki WilliamsQ 3

GuinevereFLYAWAY Guinevere0 ,F!.(Yr
4

POINTING FINGERS Stacey Jackson 4

25 29 CE/1011 Ke$ha
NOSABE/RCA

n . THRIFT SHOP Macklemore& Ryan Lewis Feat Wanz
MAL. EMORE/WARNER BROS.

5

2g n HARLEM SHAKE Baauer
IEHREE'S/MAD DECENT/ WARNER NOS

5

CRESCENT MCION

Sophi0 0 THIS IS OUR LOVE

Q GOLD
OW/CAPITOL CMG/CARITOL

Britt Nicole 4

0 0 CARRIED AWAY
FRENCRIBSSBCOLUMBIA

Passion Pit 2

0 0 ULTRA

BAD HABITS Brass Knuckles 2

30 se LOCKED OUT OF HEAVEN Bruno Mars
ATLANTIC

0 0 HELLO Stafford Brothers Feat.lil Wayne & Christina Milian
usx

2

36 ,Bs I LOVE IT !cone Pop Feat. Charli XCX
RECORD COMPANY LEN/BIG BEAT/RRP

ao 0, EVERYBODY'S BEAUTIFUL Miasha
AB

05

38 . KNOWYOURNAMETONIGHT Scotty MOM Red Feat. Nay
FLAMINGO

7

34 4t. SCREAM &SHOUT william & Britney Spears
T SCORE

06

gg Q ANGEL Sarah Brightman
SIM.

4

49 xs CLARITY Zedd Feat. Foxes
SCOPE

05

ILOLIEL 0 0 "TA Leah LaBelle

yzW 0 YOU GOT THE LOVE Nick Skitz

40 . RIGHT NOW Rihanna Feat. David Guetta
SRP/OES SAM/101ML

o

NEys 0 LET ME LIVE AGAIN Colton Ford
PEACE BISQUES

0

NEw 0 HANDS HIGH Kirsty
SI.N. 1.

32 IN TURN AROUND Conor Maynard Feat. Ne-Yo
CAPITOL

42 so RUM AND RAYBANS Sean Kingston Feat. Cher Lloyd
BELLI. NEIGHT,ERIC

,

K)-0
17

<C

EURO
DIGITAL SONGS CONEEILED RI NIELSEN SOLNIOSCIN

UST GIG TITLE. Artist
wor 2or NSPRINT?,..

JUST GIVE ME A REASON Pink Feat. Nate Ruess
CA

2 MIRRORS
RCA

Justin Timberlake

3

NEW 4

JAPAN
JAPAN NOT too

I.Mms TITLE
Pa/ Wmavincium

TTHR IF SHOP Macklemore & Ryan Lewis Feat. Wanz 14MARKLE..

LET'S GET READY TO RUMBLE
DEMON EGREL

P2& Duncan

WHATTIO ABOUT US The Saturdays Feat. Sean Paul
EASCINANMOS

6 6 POMPEII
VIRGIN

Bastille

5 7 WHEN I WAS YOUR MAN
ATLANTIC

Bruno Mars

7 8

COMPILED AT ELYISAIRESOUPOSUN LOAXIALANTEA

Artist

KI SU UMA I[LISS YOUR MIND]
AVER-I-MORE/WARNER

BYE BYES HAPPY DAYS!

DREAMER'S HIGH

Kis-My-Ft2

Kara

RADWIMPS

4

NINJYARI BAN BAN
WANER

HITOMI NO MELODY
0 -GAM

YOU ARE MY LIFE
WARNER

KyaryPamyuParnyu

Boyfriend

FTIsland

SUIT & TIE Justin Timberlake Featuring Jay Z
SONY

LET HER GO Passenger 12
BLACK CROW/NET TWERKZEMSASSY Of MUSIC/SOWS MUSIC

17 9 FEEL THIS MOMENT Pitbull Feat Christina Aguilera
30S/POLO GROGNOSMCA

10 10 SCREAM & SHOUT
INTBPSCOPE

GERMANY
All
Lur us TITLEus WFH

& Britney Spears

DELTA MACHINE
TEMUTE/COLUMINSONY MUSIC

Depeche Mode
BENUSNO

KOPF G/UNIVERSALAN
KOPF

ISIRAKLAN
Silly

THE 20/20 EXPERIENCE Justin Timberlake
PCA/SONY MUSIC

NATIVE
MOSLEWINTERSCOSE,NIVERSAL

OLD SOCK
POLSOOR/LINIVERSAL

OneRepublic

Eric Clanton

SPONGBOBSCHWAMIROPF:BOBSTARDASTOTALABGEDRENTEALBUM Soundird
NICKELODEON /SONY MUSIC

SONNE
SEREPINCROW.IVERSAL

SYMPHONIE DES LEBENS
MIROSAS-MBISIG/KOBISAINIVERSAS

THE NEXT DAY
MO/COLLIMRIA/SONY MUSIC

Schiller

Semino Rossi

David Bowie

ANACOUSTKEVENINGATTHEVIFXSAOPERAROUSE Joe &Damao
1. R ADVENIURES

FRANCE
DIGITAL SONGS

J'ME TIRE

I if I if

Maitre Gims

2 2 THRIFT SHOP Macklemore & Ryan Lewis Feat. Wanz
MACKLERE

3 STAY
SRIVREE IAM

Rihanna Feat. Mikky Ekko

8 JUST GIVE ME A REASON PInk Feat. Nate Ruess
RCA

CAN'T HOLD US Macklemore & Ryan Lewis Feat. Ray Dalton
MACKLEMORE

PLAY HARD
WHAT A MUSIC/VIRGIN

David Guetta Feat. Ne-Yo & Akan

LOCKED OUT OF HEAVEN
ATLANTIC

Bruno Mars

6 HO HEY
ORALTONESDECCA

SHIMAUTA
R AND C /SONY

THE BOOM

16 BANG BANG
WARNER

Mani

EXILE/PRIDE [KONNA SEKAI WO AISURU TAME] EXILE
RHYPIM

Usr Wtrr
r 1Nis 71TLE Artist

NEW 2

3

4

5

6

7

RE 8

9

NEW 10

3

6

7

IMPINWEELABEI

THE 20/20 EXPERIENCE Justin Timberlake
RCA/SONS MUSIC

DELTA MACHINE
IONS MUSIC

Depeche Mode

THE NEXT DAY
/COLUMBIA/SO. MUSIC

David Bowie

OUREMI VERSION OF EVENTS
VIRGIN/

Emeli Sande

UNORTHODOX JUKEBOX
ATLANTIC/WARNER

Bruno Mars

THE TRUTH ABOUT LOVE
RCA/SONS MUSIC

nk

BADV BLOOD
VIRGINBVERSAL

Bastille

THE LUMINEERS
DUALTONE/DERBA/UNIVERSAL

The Lumineers

LESOR/UIMSERABLESRS
ROLMIVEAL

COMEDOWN MACHINE
ROLIGN TRADE

Soundtrack

The Strokes

CANADA
ALSUM5

U. TITLE
WON WIRE ellxpuMi

rDMDLSO BY Nisssss sous oGus

Art ,st

1 ,11g30110 EXPERIENCE Justin Timberlake

NEW 2 DELTA MACHINEASSONV
MUSIC

Depeche Mode
VENUSNOTE/MOTE/COLLIMBI

NEW 3 BASEDRO ONNASGVISLENSARNERA TRUE STORY... Blake Shelton
WARNER BS.

4 THE LUMINEERS The Lumineers
DUALTONE OK ALONE

NEW 5 I AM NOT A HUMAN BEING II Lil Wayne
YOUNG MONEY/C.11 MONEWREPUBLIC/UNIVERSAL

6 THE TRUTH ABOUT LOVE Ph*
RCA/SONV MUSIC

II 7 UNAPOLOGETIC Rihanna
SRP/OES
UNAPOLOGETIC

B NIGHT VISIONS
/UNIVERSAS

Imagine Dragons
KICSNAKORNER/INTERSCOPE

2 9 NEPLAISIRS- MarcHeNieg/StephanelaforEst&OrthestreSymptaniquedepuebec
ATMA

The Lumineers 13

9 WHEN I WAS YOUR MAN Bruno Mars
ATLANTIC

10 HARLEM SHAKE
SEFBREE,I. DECENT

Baauer

KOREA 0
KOREA IEPOO NOT 100

.1 IBIS
WEEK RISK

NEW 1

2

3

4

5

6

7

8

9

2

TITLE

ROSE
ENTERTAINMENT

NEWINILE0 RV eit.temio NASAL

ArtiSt

Lee Hi

CHERRY BLOSSOM ENDING Busker Busker
Cl EGM

TURTLE
S MEDIA

Davichi

3 AND ONE Tae Venn (of Girls' Generation)
GOL DENT..

4 CRESCENDO Akdong Musician
SBSCONTENTSBUR

13

6

38

UNACCEPTABLE Youn ha
MAE., CS ERR

WINTER LOVE The One
OSENT..

MOLLIMAN INENTERTAINMELOVENT Infinite
WO

ACACIA
WS ENTERTAINMENT

Baek Ji Young

NEW 10 THANK YOU Ra. D
EN ENTERTAINMENT

GIRL WHO GOT AWAY
RBASSONS MUSIC

Dido

AUSTRALIA
MIMS

TITLE

SOmPIISS BS A,A

Artist

THE 20/20 EXPERIENCE Justin Timberlake

ALL THE LITTLE LIGHTS
BLACK CROW

SINGULARITY
11.0/WARNER

A.M./WARNER

THE TRUTH ABOUT LOVE
RCA/5050 MUSIC

Passenger

Northlane

Ed Sheeran

Pink

COLLECTION: 1973-2012 Bruce Springsteen
COLUKARIA/SONY MUSIC

COMEDOWN MACHINE
RCA/SONS MUSIC

WHAT ABOUT NOW
ISLANOMSNIVERSAL

The Strokes

Bon Jovi

THENCELENIOREHEIST Macklemore & Ryan Lewis
1.I

CONTROLLER
LIBERATION/UNIVERSAL

British India

a

0 Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 04.13.2013



ALBUMS

IASI THIS TITLE
NTH eso IMMINTALAMEL

3

4

Artist

#PRONTOACORRERE Marco Mengoni
CA/SON, hAUSIC

AMO
TA -MCA

Renato Zero

SIG. BRAINWASH - CARTE DI ACCONTENTARE Fedez
EPICASONY MUSIC

GIOIA
ULTRAMIONI

THE NEXT DAYSU
MUSI

Moda

David Bowie

THEA/SONY 20/20 EXPERIENCE Justin Timberlake
RC MUSIC

BACKUP 1987-2012: IL BEST Joyanotti
MERCUUNIVERSAL

HAPPY MISTAKE Raphael Gualazzi
SUGAR/WARNER

NO1
UNIVERSAL

PAZIENZA
PROOLIZIONI 081.107,NNERSAL

Eros Ramazzotti

Vacra

GREECE
AtEMBE ODIPIILLOATORT

MEI TITLE
MMIDINTIAMEL

Artist

MARGI: VOLUME 2
SONY AALISIG

MOUSIKO KOUTI
MINOS/EMI

Various Artists

Gannis Kotsiras

ALKOOLIKES 01 NYHTES Pantelis Pantelides
IAINOMMAI

ENNOEITAI
MINGS/021

Nikon Oikonomopoulos

16 AFTOTELEIS ISTORIES Notis Sfakianakis
UNIVERSAL

ACCESSS ALL AREAS Anna Vissi
DOLUIABIA/SONY MIMIC

DELTA MACHINE
SOM, MUSIC

Depeche Mode
VENUSNOTEMAUTVCOLWANIA/

THE NEXT DAY
ISO/CO2LOARIAASODy MUSIC

David Bowie

THE BRIGHT SIDE OF THE ROAD Various Artists
MINOS/EMI

I TRIPLEMINOS/EMI
Haris Alexiou

BELGIUM
DIGITAL sternal

92ST nits TITLE Artist
*so Woe( ITAIRITAAK1

THRIFT SHOP Macklemore & Ryan Lewis Feat. Wanz
m422 LeRE

4 ANOTHER LOVE
SONY MUSIC

Tom Odell

3 JUST GIVE ME A REASON Pink Feat. Nate Ruess
DA

2 STAY
SRP/OF 1AM

Rihanna Feat. Mikky Ekko

IEC
ORD COM

LOVE IT
Y TEN/ArLANTIC

Icona Pop Feat. Charli XCX
PAN

FEEL THIS MOMENT Pitbull Feat. Christina Aguilera
nifi WAGAG, DRouNTS/ADA

IMPOSSIBLE James Arthur
TACO

6 ONE WAY OR ANOTHER (TEENAGE KICKS) One Direction
SACO

10 WHEN I WAS YOUR MAN Bruno Mars
ATLANTIC

SONNENTANZ
TM AnAvERT

Klangkarussell

NETHERLANDS
DIGITAL SONGS

LAST INN TITLE
RU NEON ImmAINTTABIL

SONNENTAN2
PWAS/VEITAT

IDNA L

Artist

Klangkarussell

3 JUST GIVE ME A REASON P!nk Feat. Nate Ruess

5 3 Ffa. Rihanna Feat. Mikky Ekko

THRIFT SHOP Macklemore & Ryan Lewis Feat. WaneTHRIFT

WATCH OUT FOR THIS (BUMAYE) Major Lazar
MAD DECENT/DECAUSE

HO NEY
012271071E/DECCA

The Lumineers

CAN'T HOLD US Macklemore & Ryan Lewis Feat. Ray Dalton
MACKLEMORE

JULIA
VOLENDASMART 1ST 8 COMPANWCLOUD 9

WITH YOU
MA SIMONS

Nick & Simon

Matt Simons

WHEN I WAS YOUR MAN Bruno Mars
ATLANTIC

5U-o a Cs1

0_

.13

CONCERT GROSSES
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20
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32

34

35

GROSS
Pry TAKEI- wmcam

ARTIST
NUE

TE

ArrENTANDE LAHTI

CADDO,

$7,966,677 BRUCE SPRINGSTEEN & THEE STREET BAND
42660766 AUSTRALIAN) Orion oNEs ARENA svo 02 4799 48,00 0 THREE ruoNT99 TOURING
11211.64494,0 MARCH., 2422 SHOWS TWO SELLOUTS

$7,662,705 BRUCE SPRINGSTEEN & THEE STREET BAND
a7367986 AUSTMLLMO ROD LAvElA APE, ma1300919, AuSTRAL. 46,740 FRONTIER TOURING

AW724449920 MARCH 24, 26-27 THREE SELLOUTS

$5,395,624 BRUCE SPRINGSTEEN & THE E STREET BAND
ISS,I88,100 AUSTRAL, RANGING ROCK, WOODEND, AUSTRALIA M.142 FRONTIER TOURING

019411.64/$96.20 MARCH 30-11 TIAOSELLOLTS

$5,053,170 JUSTIN BIEBER, CARLY RAE JEPSEN, CODY SIMPSON
122.260,690) 02 ARENA, LONDON 58,479 AEG DYE

$90,22/$7,18 MATCH 49 98 60,281 FOUR SHOWS

$4,289,920 BRUCE SPRINGSTEEN & THEE STREET BAND
T74,160,612 AUSTRALIAN/ RISBANE ENTERTAINMENT CENTRE 24,493 FRONTIER TOURING

$218.9,410239 .MISDATE, AUSTRALIA, MARCH 14,14 TWO SELLOUTS

$2,743,383 SWEDISH HOUSE MAFIA
01254.3030 BARCLAYS CENTEA BROOMS 42,64$ LICE NATION

MARCH 24 THREE SELLOUTS

$2,498,532 RIHANNA, A$AP ROCKY
($2967,492 LANAWAN) CAW. CENTRE, TORONTO 32,038 LIVE NATION GLOBAL TOIMING

$143.27/$21.38 MARCH 18-19 TWO SELLOUTS

$2,398,540 JUSTIN BIEBER,
28,678

CARLY RAE JEPSEN, CODY SIMPSON
ozmMANCHESTER ARENA, MANCHESTER, ENGLAND AEG LIVE

N92.19/$76.83 AEA 2122 TWO SELLOUTS

$2,346,203 TAYLOR SWIFT, ED SHEERAN, BRETT ELDREDGE
$8430/469.50/82950 SCOTTRADE CENTER. Sr LOUIS THE MESSINA GROIIIVAEG LIVE

MARCH I919 TWO SELLOuTS

$2,243,164 TAYLOR SWIFT, ED SHEERAN, BRETT ELDREDGE
$8450/$69.50/$2950 CENITRALINK CENTER. OMAHA NM 27877 THE MESSINA GROLIRMED LIVE

MARMI13-14 TWO SELLOUTS

01,985,720 SNANIA TWAIN
8260/$150/$129a59 TIT COLOSSEUM AT CAESARS PALACE, MS VEGAS 14,06 CONCERTS WEST/M4

MARCH 26-32 29.20 19012 FOUR SHOWS LIVE, CAESARS ENTERTAINMENT

$1,747,720 ST. JEROME'S LANEWAY FESTIVAL
7$1,660,00CIALISTRAL. SYDNEY COLLEGE OF THE ARTS, SYDNEY 12,00081496412500 alLIGG ENTERTAINMENT,

ROCK M ROLL CIRCUS

$1,662,010 CMC ROCKS THE HUNTER
712604,6S9A0STRALMA0 TOPE ESTATE WINERY, HUNTER VALLEY, AUSTRAL.

$968.24/01.138 MANCH 1917
4,80 TAM ENTERTAINMENT, ROE
10,000 THREE DAYS POTTS ENTERTAINMENT EKE

$1,580,183 MUMFORD & SONS, THE FELICE BROTHERS, BEN HOWARD, HAIM
$051439.99 BARCLAYS CENTER, 011000120 2,605 THE BOWERY PRESENTS

MO SELLOUTS

$1,496,840 OLLY MURS, LOVEABLE ROGUES, TICH
119879381951.51/$24.62 02 MENA, LONDON 29054 34 ENTERTAINMENT DYE NATION

MARCH 2940 TWO SELLOUTS

$1,434,240 THE X FACTOR LIVE
(0908,1801 MANCHESTER ARENA MANNEWED, MIDLAND 29900 3A E1000111 1000T

85,1.31/842.42 IAN. 26,7 30,318THREE SHOWS

$1,364,500 JUSTIN BIEBER, CARLY RAE JEPSEN
1290900 FRANCS, NALLENSTADION,220ICH .000

9S78.10391.06 MARCH 22 SELLOUT

6000 NEWS PRODUCTIONS

$1,278,497 RIHANNA, A$AP ROCKY
(91,20,200 CANADIAN) BELL CENTRE. MONTREAL 16.054

M4210/834.33 MARCH 17 SELLOUT

LIVE NATION GLOBAL TOURING, KO

$1,234,380 RIHANNA
4I50/$35 UNITED CENTER, CHICAGO

MARCH 22

15,02
SWATS

LIVE RATON GLGMAL TOURING

$1,162,733 TAYLOR SWIFT, ED SHEERAN, BRETT ELDREDGE
$845046950/$29.50 TIME WARNER CABLE ARENA, CHARLOTTE, AC. 04486 THE MESSINA GROLIWAEG LIVE

MARCH 22 SELLOUT

$1,137,700 THE X FACTOR LIVE
(07224081 WAREN, BIRMINGNABA, ENGLAND 23439 IA ENTERTAIN..
$81.201$43.32 910 24900 THREE SHOWS

$1,130,080 OLLY MURS, LOVEABLE ROGUES, TICH
W7479461 MANCHESTER ARENA, MANCHESTER, ENGIAND 21005 3A ENTERTAINMENT, LIVE NATION

$4010/02430 MARCH 2222 290007010 ,H01N9

$1,11750427,147 RIHANNA,CENTER.AlAP ROCKY
$122 FIRST NIAGARA BUFFALO, NM

MARCH

1,614 LIVE NATION GLOM TOURING
SEAGUT

$1,090,910 OLLY MURS, LOVEABLE ROGUES, TICH
(F719,0307 MOTORPOINT AMA, SHEFFIELD, ENGLAND 22500 3A ENTERTAINMENT ME NATION

449.21/824.65 MARCH 22 TWS SELLOUTS

$1,080,298 RIHANNA, ASAP ROCKY
8122434 WELLS FARGO CENTER, DIPLADELIAD. 15045

MARCH 14 SELLOUT

LIVE RATON GLAMAL TOUTING

$1,076,990 THE X FACTOR LIVE
74,022351 441202M- ARENA [010011 2,000 3A ENTERTAINMERT

NA949/$4148 FE& 22-23 24,090 THREE SNOWS

$1,055,620 ST. JEROME'S LANEWAY FESTIVAL
AS1,300472 SINGAPORE, GARDENS BY TILE BAY, SINGAPORE 8,728

M8000 MN. 26 4,000

CHLIGG ENTERTAINMENT

$1,040,220 UNHEIL1G, F.R.E.1., STAUBKIND
(982300 FRANCS) NALLENSTADION, ZURICH 1,000

$84.80/$74.20 MARCH 3 SELLOUT

GOOD NEWS PRODUCTIONS

$1,008,532 RIHANNA, A$AP ROCKY
t$1,025,274 CANADIAN, REXALL PLACA EDMONTON, ALGER.

M4228/03417 MARCIA 27

13,133

SELLOUT

LIVE NATION GLOEIAL TOURING

$996,372 ED SHEERAN, PASSENGER, GABRIELLE APLIN
3948050 AUSTRALIANI FESTIVAL HALL, MLIYOURNA MATRALIA 1,774 FRONTIER TOWING

474 MARCH 46 THREE SELLOUTS

$996,114 TAYLOR SWIFT, ED SHEERAN, BRETT ELDREDGE
$8490/$6950/$7950 COLONIAL 29E ARENA COLUMBIA, S.C. TA/E MESSINA GROH MEG LIVE

MARCH 23 SELLOUT

$965,818 SANTANA, STEVE MILLER BAND
99922.383 AUSTRALIAN, SYDNEY ENTERTAINMENT CENTRE, SYDNEY 0,212

816.449,309.27 MATCH 27 7.194

CIAIGG ENTERTAINMENT

$937,674 RIHANNA
$125/426 10E LOUIS ARENA DETROIT

MATCH Ai SELLOUT

LIVE RATON GLOBAL TOURING

$925,211 MARTIN RUTTER
(879610 FRANCS, NALLENSTATIONAUDICH ,614

4169.06440.15 MARCH, 9300
AR ENTERTAINMENT

$924,387 THE X FACTOR LIVE
0349B60) SCOTTISH MINTON 8 COMMENCE 20,160 3A ENTERTAI WENT

100.42/14140[FAME, GLASGOW, FE0.15-16 21466 THREE SHOWS

Tour
Season
Heats Up
One sign that spring is in
the air is the increase in the
number of tours kicking off
following the long, cold winter.
This week's chart includes
box-office totals from new
tours that recently launched,
as well as one that originally
began a year ago-Bruce
Springsteen & the E Street
Band's Wrecking Ball world
tour, which returns to the
chart for the first time this
year.

When all numbers were
tallied from 2012, Springsteen
(above) ended the year
with the best ticket sales
count of any touring artist
in the calendar year with an
attendance total of 2,285,256
worldwide from 81 concerts.
He began this year's itinerary
Down Under with multiple
shows in four Australian
venues including Sydney's
Allphones Arena, which
ranks No.1 overall with a
$7.9 million gross from three
shows.

Several tours make
their first 2013 Boxscore
appearance, including
Rihanna's Diamonds world
tour and Taylor Swift's
2013 North American trek
for the Red tour. Rihanna's
launched March 8 at First
Niagara Center in Buffalo,
N.Y., and lands seven dates
on the chart. Her top gross
is seventh overall and comes
from Toronto's Air Canada
Centre. A two -show stint
at the arena (March 18-19)
grossed $2.5 million from
packed houses on both nights.

Swift owns four of this
week's top -grossing concerts.
Her top numbers come
from a two -night run in St.
Louis (March 18-19). The
$2.3 million gross from the
Scottrade Center gives the
country star the No. 9 ranking
for that stop. -Bob Allen

Data for week of 04.13.2013 For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data 0



CO DA
BEST

1M
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WORST

1,000K
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0

4

520K

74.3%

907K

GARTH
BROOKS
The Hits
1/7/95

1

r

22.5%

871K

-84.3%

EMINEM
Encore

-79.4%

r

595K

11.3%r

662K

THE BEATLES

12/9/00

-79.3%

r

1

r

5.1%

r

552K

VARIOUS
ARTISTS

Now 6
4/28/01

-773%

LADY GAGA JAY -Z
Born This Way Kingdom Come

6/18/11 12/16/06

JUSTIN TIMBERLAKE

1M

800K

600K

400K

200K

0

0

-672%

The 20/20 Experience
4/13/2013

0

50 CENT
Curtis
10/6/07

Trend Report:
Second -Week Performances
For 500,000 -Plus Debut Albums
THIS ISSUE WE LOOK AT THE BEST AND WORST
SECOND -WEEK % CHANGES FOR ALBUMS THAT
DEBUTED ON THE BILLBOARD 200 WITH
500,000 OR MORE UNITS.

Source: Nielsen SoundScan

-5.7%r

822K

r

-24.7%

r

527K

-27.6%

r

508K

-28.4%

626K

KEY TO GENRE
COUNTRY

DANCE/ELECTRONIC
POP
R&B

-30.7%

50 CENT SUSAN SOUNDTRACK SHANIA TWAIN RICKY MARTIN
Get Rich or BOYLE 8 Mile Up! Ricky Martin
Die Tryin' I Dreamed a Dream 11/23/02 12/14/02 6/5/99

3/1/03 12/19/09

I

-76.4%

LIL WAYNE KANYE WEST
Tha Carter IV Graduation

9/24/11 10/6/07

Justin Timberlake, The 20/20 Experience
In its second week, the album declines by a
relatively moderate 67.2% in sales. It's a soft fall
when compared with all of the No.1-debuting
albums of the past 1.2 months. Of the 33 earlier
No.1 bows stretching back to Madonna's MDNA
(April 14,2012), 21 had a greater second -week
percentage decline than Timberlake. JT's former
group, 'N Sync, had one of the steepest falls for a
No. 1 debut with 500,000 copies, however, when
its final studio set, Celebrity, dropped by 75.5% in
its sophomore frame.

0

r

50 Cent, Curtis
Rememberthe showdown
between KanyeWest's
Graduation and 50 Cent's
Curtis in 2007? The rappers
went head to head with their
respective albums, releasing
them the same week in the
hopes for chart domination.
West prevailed over the No.
2 -debuting 50 Cent -by
266,000 units. Naturally, with
such an amplified first week,
the albums were bound tofall
like rocks in week two. West
slippped 76.4%, and 50 Cent
tallied the third -biggest second -
week fall fora No. 1 debutwith a
half -million or more: 79.3%.

-75.5%

-73.5% -72.6%

'N SYNC MARY J. BLIGE DRAKE
Celebrity The Breakthrough Take Care
8/18/01 1/14/06 12/10/11

0
Jonas Brothers,
A Little Bit Longer
The Jonas Brothers are an
example of how a devoted fan
base can turn up in droves
for an album's debut week,
but then vaporize in week
two. Their album started
with an eye -popping 525,000
but eroded by 72.1% in its
second week (though it
retained the No.1 slot for a
second week).

0

r

564K

-72.2%

ROCK

-32.1%

609K

GARTH
BROOKS
Sevens

12/20/97

-72.1%

TOOL JONAS BROTHERS
10,000 Days A Little Bit Longer

5/27/06 9/6/08

Garth Brooks, The Hits
The country titan's album is
one of only four to debut with
at least 500,000 and post a
sales increase in its second
week. The set was released
Dec. 13,1994, and then saw
a whopping 74.3% gain
in its second week, which
just happened to be the
week ending on Christmas
Day. Last-minute holiday
shopping no doubt drove
sales of Brooks' first hits
package, which debuted at
No.3 but jumped to No.1 in
its second week.

0
The Beatles, 1

Of the 10 albums with the
best second -week drop-off,
seven were released late
in the year, including the
Beatles' 1. Thus, with holiday
shopping in full effect, it's
not surprising to see albums
with shallow drops (or even
increases). The Fab Four's
album actually dipped 1-2 in
its second week, despite its
sales gain. I stands as the
fifth -biggest -selling album of
the Nielsen SoundScan era,
with 12.2 million sold.
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Phil was a part of our family both in and out of the studio.

We will miss him.

Tony, Danny and Dae Bennett and everyone at RPM Productions
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