
IIbi
02.09.2013  billboard.com  billboard.biz

EDM FEEDING FRENZY Robert Sillerman
Makes His Move TIMBERLAKE GRAMMY
COMEBACK An Inside Peek WHITNEY
HOUSTON How Her Legacy Was Handled



StateFarnr
PRESENTS

billboard

LATIN MUSIC
CONFERENC WARDS APRIL 23 25, 20-13 MIAMI

REGISTRATION INCLUDES:

Full Conference Admission

Billboard Latin Music Awards Ticket

Billboard Latin Music Awards Official After Party Ticket

0-4 Billboard Bash Ticket

4v Billboard En Concierto Series Ticket

Opening Night Cocktail Reception Entry

PROGRAM HIGHLIGHT:
Q&A with Carlos Vives

More Announcements Coming Soon!

REGISTER NOW
www.BillboardLatinConference.com

REGISTRATION INFORMATION: 212.493.4263 I Conferences@Billboard.com
SPONSORSHIP INFORMATION: 646.315.2961 I Cebele.Marquez@Billboard.com

PRESENTING SPONSOR:

cAD State Farm

CONFERENCE SPONSOR:

wurar.socapllie.com



VI EVVP NT THIS WEEK]
Volume 125

No. 5

FEATURES

20 MIDEM
24 Dave Grohl
28 Best original song

Oscar noms

FEATURE

P.24 "At the
first few test
screenings we
did, when Paul
McCartney
appears, there
were audible
gasps in the
room."
DAVE GROHL

MY DAY

P.9 "Justin Timberlake sent in
a rough track of the song he'll
perform on the Grammys and
I played it for a few people in
the office. It knocked me out."

KEN
EHRLICH

QUESTIONS ANSWERED

BOB
PITTMAN

P.11 "Probably half the
decisions we make on a day-to-
day basis are failures. It's about
making quick and constant
decisions, not falling in love
with your decisions."

MUSIC

P.31 "In the
beginning, there
were breakdown
moments. I went
to my manager
one day and said,
`We have to get
a record label.
I can't handle
all this."

HOLLY
WILLIAMS

Dave Grohl
and John
Fogerty
performing at
Sundance.

TOPLINE
6 Whitney Houston,

one year later.
9 My Day Grammy

telecast producer
Ken Ehrlich

11 Questions
Answered Clear
Channel's Bob
Pittman

12 The Deal SFX's
EDM buying
spree.

14 Think Tank How
to boost Latin
music sales

BACKBEAT
16 Parties Stars and

guitars at NAM M.
18 Rituals Getting

ready for the
Grammys.

19 Play Afrojack

MUSIC
31 Holly Williams
32 Joshua Bell, Foals
34 Reviews Eve,

Muse, Atlas
Genius, Strum

36 Happening Now
Randy Houser,
Lil Wayne, Bad
Religion

CHARTS
39 Over the Counter

Gary Allan is No.1.
40 Charts
62 Coda Digital vs.

physical No. 1
debuts

ON THE COVER
Dave Grohl
photograph by
Christopher Beyer
for Entertainment Weekly
at Sundance 2013

BILLBOARD APP

Download this
week's issue and
get exclusive access
to charts, news
and more. Go to
billboard.com/app

MOST READ ON BILLBOARD.BIZ

1 The Flaming Lips' Super Bowl
ad 2 Blink -182's Mark Hoppus
at MIDEM 3 Kombo Kolombia's
regional following 4 Columbia
signs Daft Punk 5 Martin Mills'
MIDEM call to action

NOW ON BILLBOARD.COM
1 Music of the Super Bowl 2
011y Murs' Next Big Thing video
performance 3 Q&As with Infinite,
HyunA kick off K -pop column
K -Town 4 Gear up for the Grammys
with photos, news, playlists, more

FEBRUARY 9, 2013 I WWW.BILLBOARD.BIZ



WAT
RECORD OF THE YEAR

WE PROUDLY CONGRATULATE OUR CLIENTS ON THEIR
2013 GRAMMY AWARD' NOMINATIONS

"We Are Young" (Fun)

JANELLE MONAP

"Somebody That I Used to Know"

GOTYE°°

KIMBRA

"Thinkin' Bout You"

FRANK OCEAN

ALBUM OF THE YEAR

Channel Orange

FRANK OCEAN

Blunderbuss

JACK WHITE

SONG OF THE YEAR

"Call Me Maybe"

CARLY RAE JEPSEN

"Adorn"

MIGUEL

BEST NEW ARTIST

FRAN K OCEAN

BEST POP SOLO PERFORMANCE

"Set Fire To The Rain [live]"

ADELE

"Call Me Maybe"

CARLY RAE JEPSEN

"Where Have You Been"

RIHANNA

BEST POP DUO/GROUP PERFORMANCE

"We Are Young" (Fun)

JANELLE MONAE'

"Somebody That I Used to Know"

GOTYE°°

KIMBRA

"Sexy And I Know It"

LMFAO

BEST POP INSTRUMENTAL ALBUM

Impressions

CHRIS BOTTI

BEST DANCE RECORDING

"Let's Go"

CALVIN HARRIS

"Bangarang"

SKRILLEX

"Don't You Worry Child"

SWEDISH HOUSE MAFIA

BEST DANCE/ELECTRONICA ALBUM

Wonderland

STEVE AOKI

Don't Think

THE CHEMICAL BROTHERS

>Album Title Goes Here<

DEADMAU5

Fire & Ice

KASKADE

Bangarang

SKRILLEX°°

BEST ROCK SONG

"Freedom At 21"

JACK WHITE

"Lonely Boy" (The Black Keys)

DANGER MOUSE

BEST ROCK ALBUM

Blunderbuss

JACK WHITE

BEST ALTERNATIVE MUSIC ALBUM

Biophilia

DJORK

Making Mirrors

GOTYE°°

BEST R&B PERFORMANCE

"Adorn"

MIGUEL

"Climax"

USHER

BEST TRADITIONAL R&B
PERFORMANCE

"Wrong Side Of A Love Song"

MELANIE FIONA°°

BEST R&B SONG

"Adorn"

MIGUEL

BEST URBAN CONTEMPORARY ALBUM

Kaleidoscope Dream

MIGUEL

Channel Orange

FRANK OCEAN

BEST RAP PERFORMANCE

"Hyfr" (Hell Ya ... Right)

DRAKE

"Daughters"

NAS

"Mercy"

2 CHAINZ

"I Do"

ANDRE 3000

BEST RAP/SUNG COLLABORATION

"No Church In The Wild" (Jay -Z and Kanye
West

FRANK OCEAN**

"Cherry Wine"

NAS

AMY WINEHOUSEt

"Talk That Talk"

RIHANNA



BEST RAP SONG BEST REMIXED RECORDING, NON-
CLASSICAL

"Daughters"

NAS

"Lotus Flower Bomb"

MIGUEL

"Mercy"

2 CHAINZ

"The Motto"

DRAKE

"Young, Wild & Free"

SNOOP DOGG

BRUNO MARS

BEST RAP ALBUM

Take Care

DRAKE

Food & Liquor II: The Great American Rap
Album, Pt.1

LUPE FIASCO

Life Is Good

NAS

Based On A T.R.U. Story

2 CHAINZ

BEST COUNTRY SOLO PERFORMANCE

"Home"

DIERKS BENTLEY

"Springsteen"

ERIC CHURCH

"Cost Of Livin"'

RONNIE DUNN

"Over"

BLAKE SHELTON

BEST COUNTRY DUO/GROUP
PERFORMANCE

"On The Outskirts Of Town"

THE TIME JUMPE RS

BEST COUNTRY SONG

"Cost Of Livin"'

RONNIE DUNN

"Even If It Breaks Your Heart" (Eli Young
Band)

WILL HOGE

ERIC PASLAY

"Springsteen"

ERIC CHURCH

BEST COUNTRY ALBUM

Living For A Song: A Tribute To Hank Cochran

JAMEY JOHNSON

Four The Record

MIRANDA LAMBERT

The Time Jumpers

THE TIME JUMPERS

BEST LATIN POP ALBUM

Independiente

RICARDO ARJONA

IlusiOn

FONSECA

MTV Unplugged Deluxe Edition

JUANES

BEST REGGAE ALBUM

Rebirth

JIMMY CLIFF

Reggae Got Soul: Unplugged On Strawberry
Hill

TOOTS AND THE MAYTALS

BEST COMEDY ALBUM

Cho Dependent (Live In Concert)

MARGARET CHO

Kathy Griffin: Seaman 1st Class

KATHY GRIFFIN

Rize Of The Fenix

TENACIOUS D

BEST MUSICAL THEATER ALBUM

Follies

BERNADETTE PETERS

The Gershwins' Porgy And Bess

AUDRA MCDONALD

BEST SCORE SOUNDTRACK FOR VISUAL
MEDIA

The Dark Knight Rises

HANS ZIMMER

The Girl With The Dragon Tattoo

TRENT REZNOR

"In My Mind" (AXWELL Remix)

AXWELL

"Midnight City" (ERIC PRYDZ Remix)

ERIC PRYDZ

"Promises" (SKRILLEX & NERO Remix)

SKRILLEX

NERO

BEST SHORT FORM MUSIC VIDEO

"No Church In The Wild" (Jay -Z and Kanye
West)

ROMAIN GAVRAS

FRANK OCEAN**

"Bad Girls" (M.I.A)

ROMAIN GAVRAS

"We Found Love"

RIHANNA
CALVIN HARRIS

BEST LONG FORM MUSIC VIDEO

Big Easy Express (Mumford & Sons,
EDWARD SHARPE & THE MAGNETIC ZEROS
& Old Crow Medicine)

EDWARD SHARPE AND THE

MAGNETIC ZEROS**

Get Along

SARA QUIN°°

TEGAN QUIN°°

SPECIAL CONGRATULATIONS TO

LL COOL J
Host, Grammy Awards Telecast

**SHARED NOMINATION
00 INTERNATIONAL REPRESENTATION ONLY
IN MEMORIAM



RETAIL

Whitney, A Year Later
Has Team Houston missed an opportunity, or is the timing just right?
By Steven J. Horowitz

Whitney
Houston
performing
at the 2009
American
Music
Awards.

In the year since the sudden passing of Whitney Houston, just 24 hours
before the 2012 Grammy Awards, the powerhouse diva has sold more than
2 million albums and 4.3 million tracks, according Nielsen SoundScan.
Billboard estimates the revenue going to the Houston estate from recording,
publishing and radio airplay to be $3.8 million. J That's respectable

compared with the estimated $4.2 million earned by Kelly Clarkson last year, or
the $4.6 million earned by Rihanna, both of whom had the benefit of touring
revenue. But industry figures interviewed by Billboard wondered if it could have
been more. Houston's death drove last year's Grammys to the second -highest -
rated telecast ever, and prompted an outpouring of public grief. Could the estate
and catalog sales have done better? ! The strategy of the Houston estate has
been to carefully guard the artist's legacy. Aside from a November CBS TV
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THE

Action
YOUTUBE
GOES PAID
YouTube is
getting into
the paid

subscription business, setting
the stage for disruption
across a number of sectors.
The site, which has invested
heavily in original content
in recent years, will now
compete more directly
than ever with established
players Hulu, Netflix and
cable companies. Early
estimates suggest YouTube
could charge between $1
and $5 per month for access
to content from certain
premium partners. Whether
YouTube users, who have
become accustomed to
watching free, ad -supported
content for years, will take to a
paid experience is the mil lion -
dollar question.

CHALLENGING TIMES
I hings are
chilly in the
videogame
industry. with
Nintendo and
Electronic

Arts turning in lower -
than -expected results for
the fourth quarter. EA, the
second-largest game maker
in the United States, projects
$1 billion -$1.1 billion in
revenue for the fourth quarter
despite a forecast of $1.2
billion. Nintendo, meanwhile,
has lowered projected
sales of its new Wii U home
entertainment console and
3DS portable device, both of
which have sold fewer units
than anticipated.

COACHELLA
ON FIRE
Coachella
continues
its white-hot
streak after

selling out both weekends
this year in 24 hours. Tickets
for the first weekend,
beginning April 12,vanished
in just 15 minutes, despite
multiple reports of crashes
and sluggish behavior on the
festival's website. Unlike in
recent years, the 2013 lineup
received mix reviews from
critics online, but headliners
including Blur, Phoenix and
the Red Hot Chili Peppers
were apparently enough to
bring out the fans.

RHONE'S
RESURGENCE
Sylvia Rhone's
new label in
partnership
with Epic

had its official coming out
party, unveiling a name-
Vested in Culture-and new
details. Epic and parent
Sony Music Entertainment
first announced plans with
Rhone last summer, reuniting
Rhone, Epic chairman/CEO
Antonio L.A."" Reid and
Sony CEO Doug Morris, all
of whom formerly worked
together at Universal. One-
time president of Universal
Motown, Rhone's label
launches with a battery of
young acts including Latin
pop star Kat Dahlia, indie-
pop duo Quadron and
rappers Casey Veggies and
Cashius Green.
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TOPLINE

Whitney continued from p. 6

special, "We Will Always Love You: A
Grammy Salute to Whitney Houston,"
that featured performances from Celine
Dion and Jennifer Hudson, the estate
chose to take its time with her properties.
Houston estate attorney Kenny Meiselas
of Grubman Indursky Shire & Meiselas
says the intention wasn't to make a quick
buck through renewed interest in the star.

"The focus, especially during the difficult
and emotional first year for the family,
was to make sure anything done was to
be consistent with the Whitney Houston
legacy," says Meiselas, who also advises
Usher and Nicki Minaj.

Still, one veteran estate lawyer says
an opportunity had been missed to put
Houston's image in the best possible
light. "It's been too much about the sad
story. I would position her as one of the
three great voices: Aretha, Barbra and
then Whitney."

In 2012, Houston output included
an 18 -track greatest -hits collection, I
Will Always Love You: The Best of Whit-
ney Houston, featuring two previously
unheard songs. The set, released in
November, has sold 132,000 copies,
according to SoundScan. By waiting
so months after the star's death, retail-
ers felt that her label, RCA, was slow
to heed the call to unveil an up-to-
date U.S. hits album. "It got lost in the
fourth-quarter rush, " one retailer says.

Income has been mostlyfromroyakies
stemming from her catalog, which had a
surge in sales throughout the year. After
Houston's death, nine of her then -so al-
bums returned to the chart, with 2000's
Whitney: The Greatest Hits peaking at No.
2 on the Billboard zoo with 886,000 cop-
ies sold and becoming the No. 14 -selling
album of 2012. Then in August came the
release of "Sparkle," the film completed
prior to her death. It disappointed, gross-
ing $24 million last year, according to
Box Office Mojo, while its soundtrack has
sold 85,00o copies.

Sony's Legacy Recordings, which
declined to comment on this story,
owns Houston's catalog and pays roy-
alties to her estate, which doesn't have
publishing rights.

Meiselas wouldn't go into specifics
about the Houston estate's future plans,
but says that he would have more to dis-
cuss in 2013. Two weeks before the one-
year anniversary of Houston's death,
her mother Cissy Houston released the
book "Remembering Whitney" (Harp-
erCollins). On Feb. 9-the night before
this year's Grammy telecast-CBS will
air a behind -the -scenes look at how
the singer's passing affected the 2012
Grammys. Though that won't exactly
take the focus off the sad -story narra-
tive, it will give the public a chance to
remember Houston's loss and could
spark a resurgence of interest.0

OBILLBOARD I FEBRUARY 9, 2013

Mixify, a
New York
startup that
streams live
performance
audio, has
signed up
a number
of EDM
labels and
promoters
for a free,
three-day
virtual music
festival
called Rise
that begins
Feb. 12.

Mexican
state police
stand guard
on a road
leading to
where some
of the bodies
were found.

LATIN

No Private Party
The murders of members of a regional
Mexican band underlie the dangers
faced by local musicians
By Leila Cobo and Judy Cantor -Navas

Kombo Kolombia was big -15 or 16 men strong-but still far from
mighty. The 3 -year -old band had gained a following in its home base
of Monterrey in Northern Mexico, near the Texas border, with its
brand of nortefio-infused Colombian cumbia, but the band was far
from a household name, even in Mexico itself.

That changed on Jan. 26, when 18 band and staff members were
kidnapped while playing a private show at a warehouse in the country-
side, blindfolded and driven away at gunpoint. The next day, the horror
unfolded, as one after another, their bodies were pulled from a remote
well. They'd been shot, execution style.

That a group of such modest renown, without a label, radio hit or
an album to its name, would be murdered in such a methodical and
brazen fashion underscores yet again the perils that regional Mexican

Family
members
mourn the
deaths of
Kombo
Kolombia's
Jose Antonio
Villarreal
(left) and
Javier Flores
(below) in
Monterrey.

musicians face in Mexico.
The problem, sources say,

is that many artists have
links-often indirectly-
with drug trafficking, and
dangers that may seem far-fetched and improbable have ac-
tually materialized quite steadily through the years.

In November 2006, Valentin Elizalde, freshly signed to Universal
Music, was executed in his car after leaving a concert at 3:30 a.m.
along with his manager and driver. In 2007, Sergio Gomez, singer
for duranguense band K -Paz de la Sierra, was kidnapped, tortured
and murdered after leaving a show. Those arrested for both murders
had ties to organized crime. Later, in 2010, Sergio Vega, aka El Shaka,
was gunned down, also after leaving a concert, and as recently as
2011, star Gerardo Ortiz survived a murder attempt.

While at one point it was speculated the violence was tied to the
content of the songs these artists sang, specifically to narcocorridos
that chronicle drug traffickers' exploits, that's rarely the case, and with
Kombo Kolombia, which sang feel -good cumbias, it certainly wasn't.

"Private parties"-the euphemism for high -paying events hosted
by those with ties to organized crime-are commonplace in the
United States (Chicago, Los Angeles and cities throughout Texas are
known for them) and Mexico. Although pop acts have been known
to play such parties, the entertainment is typically regional Mexican
acts (although, to be clear, not all acts perform at such events).

It's also common for drug lords to sponsor up-and-coming acts,
funding videos and albums. But none of these things typically be-
comes a problem.

"With drug lords or cartels, they're usually not into such violent
attacks," says one insider with knowledge of the Monterrey scene.

"If they like an artist or a band, they hire them and they pay on time."
Or, according to one promoter, "they have their groups so they

can brag about them: 'My birthday is coming up. Come play.' Or, 'My
daughter is turning 15. I want you at the party.' They pay upfront and
they pay more. But they don't go around killing their bands."

Although no one knows exactly what has led to many high -profile
murders, there's plenty of speculation: An artist could playa private
party and anger someone from an opposing gang. Or he could flirt
with the wrong girl at a gig.

As for Kombo Kolombia, no links to organized crime have been found,
although published reports say the killings were likely a form of ven-
geance, possibly linked to the bars where the group usually played.°

Additional reporting by Teresa Aguilera.

Artists. Many artists are
now publicly refusing to play
lucrative private parties,
unless they know who exactly
is hosting and paying the bill.
This affects the bottom line,
as private parties pay well-
often five times more than a
regular gig-and in cash.

Promoters. While many
claim the violence doesn't
affect them, they're
increasingly looking to play
in secure venues, inside
urban perimeters and
with controlled access.
For example, in Monterrey,
there's an effort to hold
dances and shows at venues
with strict regulations.

Mexico's regional music
scene. Private parties will
continue to happen. Drug
money will continue to fund
careers. The realist's view is
that it's impossible to stem
the flow of cash into the
business overall. Artists who
choose to take that route
need to proceed with caution.



Ken Ehrlich
President,

AEG/Ehrlich Ventures

As executive producer of the Grammy Awards, Ken
Ehrlich oversees every element of the show. Thirteen
days before the telecast (which will be his 32nd), this was
his workday preparing for the 55th annual Grammys.

.I had tweaked the rundown over the weekend and
during the drive from my Thousand Oaks, Calif.,
home to the office in Encino I spoke with [Recording

Academy president/CEO) Neil Portnow about his speech.

40
MyfIrst conference call was with Alicia Keys and
Adam Levine. Over the weekend, we had decided on a
mash -up of "Daylight" and "Girl on Fire.' I had spoken

with Alicia at the [Obama) inaugural and had [Virgin's) Ron
Fair do a scratch track as a demo.

Brian Stonestreet, our scenic designer, brought me
10.00 several looks that we made a few minor notes on: the

set for the Miranda Lambert and Dierks Bentley duet
and the one for fun. I also called Ed Sheeran's management to
review the staging of his performance with Elton John.

10.30

11.00
A

Justin Timberlake sent in a rough track of the song
he'll perform on the show and I played it fora few
people in the office. It knocked me out.

We still have three or four openings for presenters
and I went over potential artists with our talent booker,
Chantel Sausedo. The show is still fluid at this point.

The most important promo ad for the show is the
12.00 one that will air during the Super Bowl. Jack Sussman

[CBS Entertainment executive VP of specials, music
and live events) and his promo team clear the artists that can
be announced with me.

Check in with [AEG's] Randy Phillips about the
possibility of his client,Juanes, appearing, and double
check with Frank Ocean's manager after seeing a

report he is pulling out of the Grammys. Fortunately it was
not true.

12.30

Our finale is still up in the air and one idea we are
2.30 considering is a tribute to the Beastie Boys and MCA

[the late Adam Yauch]. I spoke with LL Cool J about it
and then with the Beasties' management.

I visited Justin Timberlake on a Hollywood set
330 where he is shooting a video (right). We went through

PM the look of the show and a breakdown of the music to
finalize his performance.

Arrive home-it's probably the one day prior to the
show I get home before 8 or 9 p.m. -Phil Gallo
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BRANDING

Bottoms Up!
Music's biggest names are getting
tipsy offbranded-liquor deals;
others are nursing hangovers
By Andrew Hampp

It's been five years since Sean "Diddy" Combs has had
a single in the Billboard Hot loo top 10, but that hasn't
stopped more than dozen A -list artists from re-creating
one of the rap mogul's biggest hits-his equity partner-
ship with Ciroc, which has earned him more than $2oo
million since he became the then -struggling Diageo
vodka's brand manager in 2007. In the years since that
landmark partnership, many rappers, singers and even
country stars have entered the celebrity spirits catego-
ry-Cee Lo Green (Ty Ku sake), Enrique Iglesias (At-
lantico rum), Jay -Z (Ace of Spades Champagne), Pitbull
(Voli vodka) and Fergie (Ferguson Crest wine, Voli).
Not all of these ventures have been successful. Lil Jon's
attempt at creating his own winery was discontinued in
2011, Jermaine Dupri failed to make soy -based 3 vodka
a must -have, and Pharrell Williams just sued Diageo
for $5 million for failing to meet agreed -upon distribu-
tion requirements for his Qream liqueur.

Many acts are teaming with independently distribut-
ed products in hopes that their investment and visibili-
tywill lead to an acquisition from Beam Global, Diageo
or Pernod Ricard. "The goal is to do between 100,000
and 500,000 cases, depending on price point, getting
you closer to an exit strategy," says Ryan Schinman,
CEO of entertainment branding agency Platinum Rye.

So which artist -backed brands have the most cachet
at retail? Billboard partnered with Adam Rogers, senior
analyst at Beverage Information Group, for a custom
report of eight of the most visible celebrity spirits and
their sales at retail in 2012. (Figures do not include bar
and restaurant sales.) Though Combs is the category
king, some of the results (Jim Beam's Kid Rock -affiliat-
ed Red Stag, for example) may surprise you. 0

TAKEAWAY: Diddy might no longer be making
monster hit records, but with a $100 million revenue
stream from his own vodka brand, he doesn't have to.

Jose
Feliciano
and Julio
Iglesias
are among
the first
songwriters
to be
inducted
into the just -
launched
Latin
Songwriters
Hall of Fame.

Just three
days after
announcing
an alliance
with EDM
powerhouse
Ultra
Records,
Columbia
has signed
Daft Punk.
The French
duo had
been on
EMI's Virgin
Records,
now owned
by Universal.

UMG Plots
PRO Exit
Third major publisher to seek
direct licensing deals with
Pandora, others
By Ed Christman

On the heels of Sony/ATV and EMI striking their own deals to di-
rectly license their music to Pandora, Universal Music Group has
also notified ASCAP and BMI that it too will no longer rely on the
two performance rights organizations to negotiate digital perfor-
mance licenses and royalty rates.

In addition, sources say that BMG Chrysalis has also negotiated
the option to withhold its digital performance rights from ASCAP and
BMI, but it has yet to decide if it will actually use a direct -deal strategy.

Sony/ATV has just completed negotiations with Pandora on its
own behalf and for the EMI Music Publishing catalog, which it ad-
ministers and which, sources say, yielded a 25% increase.

Since Pandora was paying music publishers approximately 4.2% of
its revenue, according to a recent regulatory filing, that means Sony
achieved a rate of about 5% of Pandora's for licensing its and EMI's

songs to the service.
"With the consent decree constraints that apply to both ASCAP

and BMI, in our view, it's especially challenging for either society
to achieve market rates in negotiations with digital services," Uni-
versal Music Publishing Group chairman/CEO Zach Horowitz said
in a statement to Billboard. "In order to ensure that our songwrit-
ers are fairly compensated, we believe the best approach is for m to
negotiate directly with these services."

ASCAP, BMI and SESAC typically represent music publishers on a
non-exclusive basis to license performance rights and collect royal-
ties on their behalf. The motivation to do direct deals is driven by the
belief that ASCAP and BMI, which operate under consent decrees
that they have signed with the U.S. Department of Justice, are ham-
strung in getting a market rate from services like Pandora.O
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[QUESTIONS

Answered
Bob Pittman

CEO,

Clear Channel

What did you wake up thinking about this morning? I usually
start organizing my day, thinking of the strategic issues and big meet-
ings I need to attend. I typically fire off about to emails asking ques-
tions. I think of questions as I'm coming out of the shower. Sometimes
when ! can't sleep I send emails asking questions at 3 or 4 in morning.

Describe a lesson you learned from a failure. Probably halfthe
decisions we make on a day-to-day basis are failures. It's about making
constant and quick decisions, not falling in love with your decisions.
Be willing to change them when you're wrong. Have an expectation
that you're going to be wrong half the time and have a bias toward
quick decision -making. It's impossible to get all the information before
making a decision so I try and make a decision when we have enough
information, not all the information. I don't think waiting makes bet-
ter decision -making. What kills companies is they stall and agonize
instead of having a fantastic sense of urgency. It becomes even more
so when you're in an industry going through a lot of change.

What will define your career in the coming year? What I'm try-
ing to do at Clear Channel is focus on the right issues. No.1 is bring-
ing money to the table. More people are using broadcast radio than
in 1970. It's not been negatively impacted by prerecorded music or
DVRs, but the revenue has fallen off. Why? Because they've not been
talking to media planners and marketers and working their way up
the chain, so radio gets its fair share of the ad dollars. We're focusing
on being where our consumers are: As well as AM/FM, they also use
the Internet, the phone, sometimes even satellite and HD. We need
to be everywhere, like Coca-Cola. We've really done so in the last 18
months, and are now starting to monetize that. We also want to con-
tinue to collaborate better with the music industry, who are our most
strategic partners.

Who is your most important mentor, and what did you learn?
Steve Ross, founder of Warner Communications. I learned from him
that you'll never be fired for making a mistake-you'll be fired for
never making a mistake. He never thought you got to the end-it was
always about constant change. I remember telling him in December
1983: "We're going to make a profit for the first time ever in basic cable
TV distribution." He didn't say, "Congrats." Instead he said, "Here's
what we can do next ..." I loved working with him. I would slip away
with him for a late -night conference and it was a nonstop exchanging
of ideas. Itwas invigorating. My mind was never more challenged.

Name a project that you're not affiliated with that has most
impressed you in the past year. The use of DNA to store data.

Name a desert island album. The Beatles' Sgt. Pepper's Lonely
Hearts Club Band. I was in high school. That was the one that was
the pivotal change in mass -market music, when the album became
the thing. -Yin k a AdegokeO

"We're focusing on being
where our customers are.
We need to be everywhere,
like Coca-Cola."

Pittman in
his New York
office.

1. "Models of 3. "My
planes I've everyday
owned and technology
flown. I've tools.'
been a pilot 4.-A Keith
for over 40 Haring print
years." from my
2. "A print days at MTV,
ad of me when people
when I was were afraid
PD at WKQX my head
Chicago in had actually
1977" become a

TV."

AGE: 59

FAVORITE BREAKFAST:
Berries with yogurt, at home.

MEMORABLE MOMENT:
Getting a job with WJDX FM
in Jackson, Miss. It was a
widely popular underground
station, the coolest I'd
ever heard, coming from
Brookhaven, Miss.

ADVICE FOR YOUNG
ARTISTS: Don't try to be
commercial. Be who you are.
Find your own sound. Don't
try to fit to a format.

MY FIRST JOB: Part-time
work at WCHJ Brookhaven,
an AM daytime station, at 15.
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TOPLINE

The Deal
SFX Swoops In
On EDM
WHAT? Robert F.X. Sillerman is continuing his aggregation of
EDM-focused entities with as many as six new acquisitions and
alliances under his resurrected SFX Entertainment, with more
reportedly set for announcement in the coming months. The new
slate includes a joint venture with Dutch promoter ID&T for North
American rights to several of its festival brands, said to be a $20
million deal; the acquisition of two Miami nightlife companies, Mi-
ami Marketing Group and Opium Group, which control nine ven-
ues between them; Hukka Entertainment, which produces Hang-
out Festival and other large-scale events; and New Orleans festival
Voodoo Experience, which while announced by Sillerman could
not be confirmed by Billboard.

WHY? The flurry of activity is reminiscent of Sillerman's $2 bil-
lion rollup of concert promoters in the '90s, which he eventually
flipped to Clear Channel for $4 billion, culminating in the creation
of what evolved into current live entertainment behemoth Live
Nation Entertainment. While Sillerman's original stated purpose
in this latest endeavor was to purchase EDM-focused companies,
his recent gets don't necessarily fall within that explosively popular
genre. Rather, they set up SFX for a different kind of dominance:
one entrenched in the festival market, and buoyed by strong, pre-
existing brands already known to consumers.

WHO? ID&T joins previously acquired promoters Disco Donnie
Presents and Life in Color as the jewel in the SFX crown. CEO Dun-
can Stutterheim has long indicated that a deal was in the works;
he told Billboard in September that he was "talking to everyone."
Industry reports indicate that Stutterheim's primary motivation is
to bring his events to North America: He simply lacked adequate
capital to do so.

The company's well -developed event brands include 8 -year -old
Tomorrowland, the largest dance music event in the world: In 2012,
the three-day camp -out festival drew 180,000 people from more
than 75 countries to the Belgium town of Boom. If all of those at-
tendees purchased a basic three-day pass at 198.50 ($267)-which
doesn't include the lower -cost options of one -day passes, or the
higher costs of VIP passes, camping passes and other add-ons-the
festival could've grossed as much as $48 million. Industry esti-
mates put the cost to produce Tomorrowland at $12 million -45 mil-
lion, which means it could profit in its very first year-if the Ameri-
can market responds with similar fervor. "The flurry of activity is reminiscent of
IF? The question arises, as it did nearly 20 years ago: Is SFX getting SFX's $2 billion rollup of concert promoters,value for its money? Back then, Sillerman paid hefty earnings mul-
tiples, leading one promoter to tell Billboard at the time he would which it eventually flipped to Clearsell "when the money got stupid enough." Though the festival busi-
ness is currently thriving, it is, like the rest of live music, cyclical and Channel for $4 billion:fraught with high risk and narrow margins. -Kerri Mason 0

Robert Sillerman. While his
track record is undeniable,
ifs worth noting that SFX's
company line in the '90s was
that the intention wasn't to
flip SFX but to operate it,
leveraging buying power and
efficiencies. That surely has
happened since its sale, but
Sillerman's history is buyer/
builder/seller, not operator.

Live Nation. The company
was reportedly on the hunt
for ID&T, and seemed to be in
lead due to their partnership
on the Sensation events
in New York in October.
With its loss, Live Nation
CEO Michael Rapino will
intensify his pursuit of
other promoters, including
Insomniac Events.

r
44)I'

Insomniac. Sillerman rivals
wouldn't blink at housing
ID&T and Insomniac-but
Insomniac head Pasquale
Rotella might. The Electric
Daisy Carnival creator has
courted numerous suitors
since last year, but an SFX-
backed ID&T could push him
closer to a Live Nation deal.
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EXECUTIVE TURNTABLE

RECORD COMPANIES
Ron Fair has returned to the record -label business. In
his new role as chiefcreative officer/executive VP ofVir-
gin Records, the major -label veteran and producer will
work alongside recently hired GM Ashley Burns (left,

with Fair) to build an approximately 12 -person A&R/
marketing team and sign artists across all contempo-
rary music genres. "It's going to be the rebirth of a great
brand without the shackles of the past," says Fair, who
reports to Capitol Music Group chairman/CEO Steve
Bamett. Virgin will be housed on the 12th floor of Hol-
lywood's Capitol Tower and include a recording studio,
Fair says, noting that positions are open for A&R repre-
sentatives and assistants. The label's debut release will
be a new album by 3o Seconds to Mars this spring. Fair's
most recent role as a consultant to Irving Azoff and
Front Line Management has ended. "But the lifelong
friendship continues," he says. Bums previously served
as executive VP of North America for EMI.

Sony Music Entertainment and Ultra Music
have formed a globe -spanning strategic partner-
ship. Ultra Music president Patrick Moxey has been
named president of electronic music at Sony Music.

Capitol Music Grouppromotes Greg Thompson
to executive VP. He was executive VP of marketing
and promotion at EMI Music North America.

Wind-up Records names Tom Lee senior director
of A&R. He was A&Rmanager at Mercury Records.

TOURING
Live Nation names Becky Relic senior VP of
government relations. She was head of federal
government affairs for eBay's North America
government relations operation.

DIGITAL
The Orchard appoints Naomi Moran GM of the
United Kingdom and Europe. She was GM at World
Circuit. -Mitchell Peters, exec@billboard.com

Further Dealings
Retail sales in the United Kingdom last
month bounced to their highest levels
in three years, cushioning the initial
blow of mega -retailer HMV's Jan. 15
announcement that it was going into
administration (the U.K. version of
bankruptcy). U.K. music fans, appar-
ently spurred into action by the threat
of losing the retailer, upped sales by
11.6% in the wake of the news, accord-
ing to the Entertainment Retailers
Assn. The boost is likely temporary,
however, and the jubilee could die
down as concurrent "Blue Cross Sale"
discounts expire. HMV's debt is now
owned by restructuring group Hilco
UK, which is working with administra-
tor Deloitte to devise a plan to bring
the company back from the brink. Lay-
offs among the retailer's 4,00o -strong
workforce and closures of some of its
223 stores remain widely anticipated
... The Ray Charles Foundation took
a major hit in court on Jan. 28 when a
U.S. District Judge ruled that it has no
claim on the copyrights for 6o of the

late singer's classic songs. The rights
to the tracks, including "I Got a Wom-
an" and "A Fool for You," have been
reverted to Charles' 12 children, seven
of whom defended their case in court.
The dispute between the two groups
began in 2010, when Charles' scions
moved to terminate a deal between
the foundation and Warner/Chap-
pell that granted the publishing house
copyrights to the songs in question. The
foundation sued in part on the grounds
that the children had relinquished their
claims to their father's estate as part of
a 2002 cash settlement, but the court
has now rejected that argument. Law-
yers representing the foundation plan
to appeal the ruling . . . Kobalt Music
Group and STIM, a Swedish copyright
management organization, have joined
forces to create new digital rights group
Kobalt STIM Aggregated Rights.
The entity will allow Kobalt to stream-
line rights clearances in the European
Union while extending a grab bag of
goodies to clients, including full trans-

parency of usage data, rates and cost
per license. The songwriters in Kobalt's
stable, who have written an estimated
20% of the top go songs across Europe,
will also gain the ability to access rev-
enue as soon as a month after usage
of their music. The news is the latest
in a big first quarter for Kobalt, which
recently announced that it had secured
the rights to release the music of Dave
Grohl and all of his various bands . . .

Veteran U.K. metal label Earache has
turned to the like-minded Century
Media Records of Germany for physi-
cal product distribution in the United
States. The two recording houses are
linked by senior staff members who
have been friendly for more than 20
years. As part of the deal, Century Me-
dia will claim the rights of Earache's
physical releases in the States, while
Earache will continue to own the digital
rights. Representatives of both compa-
nies say they plan to work in close part-
nership with one another on releases
going forward.

Capitol
Music Group
chairman/
CEO Steve
Barnett
appointed
Todd von
Mende
CFO. Von
Mende had
been with
Universal
Music
Group since
2001, most
recently as
CFO of UMG
Distribution
and
overseeing
UMG's
integration
of EMI.

Roc Nation's
Jay Brown
(left) and
songwriter/
producer
Erik
Hermansen
of Stargate
attend Roc
Nation's
2012 post -
Grammy
Party.

GOOD

Works
Roc-ing For The Kids

In the hours following the 55th Grammy Awards on
Feb. lo, the music industry will have dozens of exclu-
sive after -parties to choose from around Los Angeles.
One event in particular is using the high -profile nature
of Music's Biggest Night to help children facing birth
defects, disfiguring disorders and other ailments.

For the second year, Roc Nation and Three Six
Zero is hosting a post -Grammy concert at the
House of Blues to raise funds for the Children's Or-
thopaedic Center at Children's Hospital Los Ange-
les. In 2012, with the help of donated performances
by Rihanna, Deadmaus and Calvin Harris, the
$250 -ticket concert raised more than $150,000.
This year's show will feature Deadmaus, Crookers,
Nero and other surprise guests.

Roc Nation co-founder/president Jay Brown first
learned about the needs of Children's Orthopaedic
Center through his friendship with the center's
director, David Skaggs. "Our kids were in the same
classes, so we became friends," Brown says. "Later
he told me about an 11 -year -old girl who couldn't get
an operation because her family couldn't afford it.
Outside of the state coverage, it was all about dona-
tions that provide health care for people in need."

Searching for a way to help, Brown suggested an
all-star benefit concert. "It was very touching to see
some of the world's most famous people chipping in
to help ... It really brings a tear to my eye," Skaggs
says. "We're in a situation where we can take good
care of the kids, but if you don't have the support of
the community, things don't work."

Last year's inaugural concert attracted such music
executives as Island Def Jam Music Group/Republic
Records' Barry Weiss and Warner/Chappell Music's
Jon Platt, among many others. Tickets are available at
Ticketmaster.com and $10 donations can be made by
texting "CHLA" to 905.99 through Feb. 17.

-Mitchell Peters 0
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Think Tank
LEILA COBO

A New Tune
The Latin music biz has been
hurt disproportionately by
the sales downturn. Here
are five suggestions for
execs to consider

Universal
Music Latin
Entertainment
appointed
Alfredo
Delgadillo GM
of Universal
Music Mexico.
He replaces
Jose Puig,
who is leaving
for personal
reasons after
14 years with
Universal.

Sales of Latin music plummeted 21.2% in
2012 compared with zon, going from 11.8
million units to 9.8 million. Sales of Latin
digital tracks grew, but not by much-they
went from 10.6 million downloads in 2011

to zu million in 2012, a paltry 2.1% rise compared with
the 9% increase registered overall.

These numbers, of course, don't take into account
other Latin music revenue streams that have shown
significant gains, including streaming services.

But CD sales are still a centerpiece of a healthy mu-
sic business, and their steady and relentless decline is
a major cause for concern. Latin suffers from issues
that are particular to the genre: The disappearance of
retailers like Ritmo Latino, the largest Latin music re-
tail chain, which shuttered in 2010; the disappearance
of mom-and-pop music stores, which lost their place
to mass merchants; and the dwindling space allotted
to Latin music at those mass -merchant retailers.

What can be done to rev up retail? After extensive
conversations with many executives, here are a few
suggestions.

1
Develop new artists. It's simple, says Jeff
Young, president of Venetian Marketing Group,
which has helped with the sales and develop-

ment of acts like Prince Royce, Sie7eand Jen Carlos
Canela. "Why would retail space remain the same if

RAY WADDELL

Crowd -

Funded
Concerts?
A kind of homemade
Kickstarter for
live music fans
mitigates risk, but
can it work?
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there's nothing to put into it?" Yes, it costs money to
develop acts, and money is scarce because sales are
down. But if no one takes the plunge, the situation
simply will not improve. Boldness is required. Invest,
generate interest and give retailers a good story.

2
Create new promotional platforms. Latin
radio has become increasingly monolithic (i.e.,
only uptempo dance fare gets airplay) and hard

to break into. Major Spanish -language TV networks re-
cycle from a reduced stable of artists and aren't gener-
ating sales. Develop new shows, like "La Voz," that can
truly develop and promote acts beyond an appearance.

3
Expand into nontraditional retail. Particu-
larly with niche genres like Latin, there exists an
opportunity beyond mass merchants and dwin-

Live-music discovery site Songkick is rolling out a new platform, De-
tour, that will allow fans who want a band to come to their town to put
their money where their "online commenter" mouth is.

Launched in 2007, London -based Songkick provides personalized
news about live music events, allowing fans to track groups and re-
ceive email alerts when a band they like is playing nearby.

The Detour concept essentially boils down to fans pledging to
buy tickets before a show is confirmed, potentially lessening the
possibility of a band playing to sparse crowds, mitigating risk for
promoters and venues.

Songkick test -marketed Detour in 2012, and is now scaling out
the model in London this year, with visions of going global. With the
growth of fan -driven investment platforms like Kickstarter, and peo-
ple becoming more familiar with putting money down in advance for
things, Songkick thought it was a good time to see if the idea might
actually might work. In 2012 it created a campaign to bring electronic
artist Tycho to London for the first time. And it worked.

This year, Songkick is opening up the platform in London, and will
roll out other markets on a global basis, using its considerable reach
to drive awareness. CEO Ian Hogarth says, "The difference [with
Detour] is, instead of saying, 'Tell us which bands you want to see
live,' we're saying, 'Tell us which bands you love so much you'll put
up money right now to have them come to your city.'"

In terms of commitment, fans pay the full ticket price in advance

dling music retailers. Latin titles aren't sold at lifestyle
stores. Why not? Also, look to Marco Antonio Solis'
successful pairing of albums with concert tickets in Ar-
gentina, andAlejandro Sanz'ssimilar tactic in Mexico.

4 Lower the price. "We need to have physical
CDs and we need to keep having good releases
at reasonable prices," says Johnny Phillips,

president of indie distributor Select -O -Hits. That
means less than $10, and far less for catalog titles.

5Target iTunes. Easier said than done, but surely
a coalition of labels can convince iTunes to regu-
larly promote Latin releases on its home page.O

TAKEAWAY: Follow your fans' lead-they're ahead of
where traditional retail is today.

Alejandro
Sanz
performing
in Puebla,
Mexico, on
Oct. 10,
2012.

based on what the actwould normally command at the box office. "The
people that have been the most excited... are promoters and venues."

The success of Detour depends on twothings: applying it to markets
where it's needed, especially to bring in up-and-coming acts outside
the realm of artist -development cash flow, and the buy -in of booking
agencies. In basic terms, Detour is similar to Eventful, the site where
fans "demand" for an artist to come to their city, with the notable ex-
ception being that on Detour they back up that demand with cash.

The model helps mitigate risk for talent buyers, but the band has
to actually get to town in the first place. So, the question becomes,
Does it route? This is where agents come into play. Many clubs in
prime markets have full schedules with multiple
holds, while other, off -the -beaten -path venues
need shows. If demand is shown in a given mar-
ket, and ticket sales are waiting, a band-one
that would need such a service-rarely can af-
ford to do a one-off; it needs to be on tour and get
from Point A to Point B in an affordable manner.
Maybe the Detour -backed date is Point C and
everyone wins. 0

TAKEAWAY: Once scaled, Detour could be a
valuabletool in showing artists and agents a
market they might have underestimated.
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Capital Ventures
Elsewhere
As later -stage funding
dries up for many startups,
music -based companies
feel the crunch even more

ntrepreneurs are forming startups and early -stage fund-
ing at record levels, but there's a lack of later-stage-Series
A-funding from institutional venture capital investors. It's
called a "Series A crunch," and although it's not confined
to just music startups, being involved in music presents an

additional set of problems. Simply put, music is doubly difficult.
During the past decade there has been tremendous growth in the

number of early -stage investors putting money into startups. Numer-
ous startup accelerators like Y Combinator, TechStars and Bain Capi-
tal's StartUp Academy provide seed money, advice and networking
opportunities to young companies. Such celebrity investors asJustin
Bieber, Ellen DeGeneres andAshton Kutcherhave put money into
technology startups. Cities from obvious (New York) to not so obvi-
ous (Bloomington, Ill.) have their own startup incubators.

Things took shape in the early moos. Seed funding grew from
74 deals worth $130 million in 2004 to 814 deals worth $793 million
in 2012, according to Pitchbook. But startups have gotten crunched
through the years. In 2008,118 startups out of 225 (52%) that received
angel funding were able to find addi-
tional Series A or B funding. In 2012, just
244 startups of 814 (30%) that had re-
ceived angel funding were able to do so.

Media startups have had it bad. The
percent of media startups with angel
funding that were able to land Series
A or B funding dropped from 29% in
2008 to 23% in 2012. (Pitchbook couldn't
break out data for music startups.)

The entire music category has a
bad reputation due to the experience
that some investors have had with
music copyright, says Larry Marcus
of Walden Venture Capital, an early
investor in Pandora. Where VC firms
invest their money comes down to
perceived opportunity. If one category
is deemed too risky, complicated or
unprofitable, money will be put into
others. Firms "want to paint with a
broad brush" even though many music
companies don't actually license music
from labels, Marcus says.

The music -startup landscape does
indeed show some signs of VC neglect.
There aren't many consumer -facing
music startups getting funding given
the mainstream potential of music.
The music startups that receive fund-
ing tend to have service -oriented or
business -to -business models-for ex-
ample, direct -to -fan service providers
(Moontoast, Topspin), cloud storage
and file transfer services (SoundCloud,

Gobbler) and music analytics services (Next Big
Sound, Musicmetric).

A winning formula becomes more difficult when
a startup licenses music from rights -holders. A sub-
scription service can expect to pay 7o% of its reve-
nue to rights -holders in a good year and even more in
its formative years. This is the major knock against
services like Spotify: It's such a low -margin business
that only one large company can survive. Internet
radio has only slightly better economics. Venrock
partner David Pakman told a congressional hear-
ing in November that his firm is "skeptical, under the
current licensing regime, that profitable stand-alone
digital music companies can be built."

There isn't a broad bias against music startups
in the portfolio of Index Ventures. The VC firm has
put money into two Internet radio startups: Last.
fm, which CBS acquired in 2007 for $280 million,
and more recently 8tracks, a service that lets users
upload and stream playlists. It has also backed Song -
kick and SoundCloud. But the firm has yet to invest
in an on -demand subscription and download store.

"I wouldn't say investors have soured on music,"
Index Ventures' Mike Volpi says. "I'd say straight -
up licensed music doesn't make money."

A "Series A evolution" could come next. The mar-
kets are maturing and the companies have custom-
ers, but "from an investor perspective, you get real
picky," says Mark Montgomery, founder of FLO
{thinkery} and an early -stage investor. Startups will
become deprived of cash and drop in value. They
will have to merge with competitors or be acquired
to survive. To the victor go the spoils. 0

TAKEAWAY: Investors will be picky, but music startups
without licensing issues still curry favor.
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"I've never
smashed an
acoustic guitar
unless it was for
charity-I hope
that redeems me."
-Pete Townshend

Merchants
Of Rock
It was guitar god central and music
luminaries galore when the National Assn.
of Music Merchants (NAMM) touched
down in Anaheim, Calif, Jan. 24-27.

1 Pete Townshend with (from left) producer Martin Lewis and Jeff Salmon of
the Les Paul Foundation at the 28th annual Technical Excellence & Creativity
Awards, where Townshend was presented with the Les Paul Award. "He was a
very fabulous personality, and a kind man," the Who guitarist told Billboard of the
late Paul, adding, "He gave me one of his own guitars once.°

2 "Daisy Rock guitars lure you in because they are so cute, but they play well,"
said Lisa Loeb (left) with Daisy Rock's Tish Ciravolo at NAMM. Loeb was on site
promoting her new album, No Fairy Tale, out Jan. 29.

3 1 can't believe I'm getting an award for having a good time; Record Plant
president Rose Mann-Cherney told Billboard after becoming the first female
TEC Awards Hall of Fame inductee. She's flanked by Virgin Records chief
creative officer Ron Fair and guitarist Slash.

4 NAM M president Joe Lamond declared Stevie Wonder the Honorable Mayor
of NAMM 2013.

5 Nikki ShOI greets the namesake founder of Dean Markley Strings at NAMM.
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Platinum Toasts
And Metal Roasts
Ke$ha reached new heights, DJ
Jazzy Jeff got his due, Elton John
marked another milestone, and
Twisted Sister's Dee Snider proved
he's a good sport. He's not the only
one: The Billboard crew loved
Funny or Die's Macklemore & Ryan
Lewis parody.

1 We feel her heartbeat: RCA Records
artist KeSha, sandwiched between R IAA
chairman Cary Sherman and senior VP Joel
Flatow, receives a career gold and platinum
achievement award at the RIAA's Inaugural
benefit celebrating the charity Musicians on
Call on Jan. 21 in Washington, D.C.

2 Jackson Browne hit the San Jose (Calif.) Civic
on Jan. 22. Here with (from left) John Ciulla of
San Jose Civic, Alex Hodges of Nederlander
Concerts, Bill Sherry of Team San Jose and
Paola Palazzo of Nederlander Concerts.

3 Barry Manilow celebrated his opening -night
return to Broadway on Jan. 29 with his Arista
Records mentor Clive Davis at-where else-
New York's Copacabana.

4 Macklemore & Ryan Lewis poke fun at
themselves in Funny or Die's "Macklemore
& Ryan Lewis Get a Record Deal' video
(produced by former Billboard intern Benjamin
Sheehan), wherein they ponder the question,
Is there any such thing as a free lunch?

5 'The Sopranos' rocks the Garden! The
Garden of Dreams Foundation will sell portraits
of six of the show's cast members to benefit
the charity. From left, star Steve Schirripa,
Madison Square Garden CEO Hank Ratner,
star Tony Sirico and photographer George
Kalinsky at the Jan. 22 event.

6 A jazzed DJ Jazzy.leff receives a career gold
and platinum award at the RIAA's Inaugural
benefit in Washington, D.C., celebrating the
charity Musicians on Call. Holding court
alongside the DJ/producer are (from left) the
RIAA's Cary Sherman and Michele Ballantyne
and Musicians on Call's Leslie Faerstein

7 Twisted Sister's Dee Snider, who made
a splash on '80s -era MTV with "We're Not
Gonna Take It," can in fact take it-a joke, that
is. From left, Zakk Wylde, Jim Norton, Craig
Gass, Dee Snider and son Shane Snider, with
wife Suzette Snider in the foreground, showed
up at the Revolver/Guitar World Rock & Roll
Roast of Dee Snider, hosted by Penn Jillette.

8 Elton John accepts an honorary plaque
after headlining Yamaha's 125th anniversary
dealer concert, streamed live on Jan. 25 from
Disneyland's Hyperion Theater in Anaheim,
Calif. From left, Yamaha execs Brian lemelian,
Tom Sumner, Mitsuru "Mick" Umemura,
Motoki Takahashi, Takuya "Tak" Nakata and
Rick Young.
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"Somewhere in America,
there's a county fair with
an empty stage."
-comedian Craig Gass, roasting Twisted Sister's Dee Snider



BACKBEAT PRACTICES

[ Rituals
Grammy Day

From sunrise to sundown, how nominees
and executives are gearingup for music's

biggest night

WAKE-UP CALL
"Find the nearest Starbucks." -Hunt-
er Hayes, nominated for best new artist,
best country album and best country solo
performance

"I'll probably get ready way too early
and wait by the door like a frealdn'
dog." -Lzzy Hale of Halestorm,
nominated for best hard rock/metal
performance

"Stick to the fundamentals: Take a
piss, eat breakfast, exercise and try not
to freak out." -James Valentine of
Maroon 5, nominated for best pop/duo
performance and best pop vocal album

ARM CANDY
"Iwould've taken my girl [Ali
Tamposi, song of the year nominee
for co -writing the Kelly Clarkson
hit "Stronger"], but she's taking her
mom, so I'll just hang with my boys."
-James Valentine

"I'm taking my sons, [songwriters]
Damon and David. They've been com-
ing since they were small children."
-Dionne Warwick, five -time Grammy
winner and a featured artist at the
Grammy Foundation's Grammy Week
"Play It Forward" concert

GOOD -LUCK CHARM
"I have one necklace that has Jesus on
it. I kiss it and tell Jesus I love him."
-Anthony Hamilton, nominated for
best B&B song and best R&D album
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"Adam Levine. I find if I take him
around, good things happen." -James
Valentine

STRESS MANAGEMENT
"Drink water-my antsiness will defi-
nitely suck the hydration out of me."
-Lzzy Hale

"Before we walk onstage, we'll do
what we always do-put our hands
together and do a `Hoorah!' We got it
from that Ashton Kutcher-Kevin Cost-
ner movie, 'The Guardian."' -James
Valentine

AT THE CEREMONY
"I'll be checking out the outfits, look-
ing to see if Lady Gaga is wearing a tall
building or something." -Anthony
Hamilton

"I do a thing called the Aoki
Jump,' where I photograph myself
jumping in iconic places around
the world and then put it on
Instagram. I've been jumping
in the pants I'm going to wear
to make sure the crotch and
ass don't rip." -Steve Aoki,
nominated for best dance/elec-
tronica album)

"They have these placards in
the celebrities' seats that have
their name and picture on
them. I like to tweet pictures of
me sitting with, say, the Usher
placard." -James Valentine

PARTY ON
"I don't know if we're cool enough to
go to afterparties." -Neyla Pekarek
of the Lumineers, nominated for best
new artist and best Americana album

"After awards shows, we usually go to
Prince's house for a jam session and
get down. You can't play around-it's
the hardest karaoke ever." -Anthony
Hamilton

"Warner -Atlantic is having a party, so
I'll hang out there. CAA also handles
all my favorite people, so I'll go to
their party and see who I can meet."
-Hunter Hayes

"We do our own party the day before
the Grammys. It'll be at Paramount
Studios again. We get a chance to en-
joy ourselves with friends, fans and the
people who work all year round with
us." -Ronald "Slim" Williams, Cash
Money Records CEO

"Roc Nation's, at the House of Blues, is
the afterparty not to miss." -Antonio
"L.A." Reid, Epic Records CEO

"We're starting a new tradition and
having our own party after the show
at the Soho House-a prelude to our
career as party promoters." -James
Valentine

"Of course, I'll go to Clive [Davis']
party. But after years of these industry
affairs, it's nice to get home and take
my shoes off." -Dionne Warwick
-Matt Diehl

@wizkhalifa
Went and
got fitted for
the gram-
mys today

@jtimber-
lake Did you
hear yet?!
http://tmbr.
Ik/cvH Been
itching to
get back
on the BIG
stage. Can't
wait for this
one... @the
gram mys

@frank_
ocean cut
my finger
now I can't
play w two
hands at the
grammys.

@rihanna
ffitihan-
naNavy
My friends
@ColdPlay
and I will be
sharing the
stage for a
performance
at this years
Annual
Grammy
Awards!
#BONKERS

Best dance/
electronica
album
nominee
Steve Aoki
practices
his Grammy
jump (top
left).

"I'm wearing
a suit with
Converse
Chuck Taylors,
for that subtle
chill factor."
-Hunter Hayes

Gary Clark Jr.
While on the road playing Australia's Big Day Out
festival, Austin -based Gary Clark Jr. checked in
with Billboard to give us the low-down on how he
travels in style-something he should know a thing
or two about. The esteemed blues guitarist, whose
effortless cool landed him an ad campaign alongside
Jimmy Page for John Varvatos this winter, has been
Zigzagging across the globe in support of his much
buzzed -about Warner Bros. debut, Blak and Blu, re-
leased in October. Here,
his touring must -haves.

Trusted battle ax
"My Cassie, the Red
Epiphone Casino. It's
my main -squeeze guitar.
She's been out of com-
mission lately, but I've
brought her back."

Portable speaker
"The Beacon Audio
Phoenix is the best. This
little cube produces the
best sound for a mobile
speaker device. And it
operates on Bluetooth,
allowing me to use my
phone as the remote
control."

Double -duty
electronics
"Got to have my MacBook Pro: Essential for watch-
ing movies and working on material while traveling."

Key app
"I like an app called djay. I love being able to mix
up songs on my phone on the fly. It's like having two
turntables in my phone. Awesome."

Sound (and vision) advice
"I don't leave home without my Beacon Audio
Earbuds-perfect for mobile listening on planes,
trains, buses or wherever we're on the move. And
always, always, always shades. Sunglasses are a must
to block the sun or help dim the cabin when I shut my

eyes."

Flight essential
"My iPhone, in airplane
mode, to listen to music
while in transit. It allows
me to retreat into another
world."

A touch of home
"Being with my band and
crew brings the home
with us. There's no bet-
ter way to represent the
hometown than keeping
it homegrown."
-Ray Rogers
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Gear "I'm not the kind of guy who makes backups, so
if I don't have my USB stick, I can't perform."

Afrojack's Mobile Sound Mix

NAME: Nick van de Wall

PROVENANCE: Spijkenisse, the
Netherlands

GRAMMY AWARD: Best remixed
recording, 2011, Madonna's
"Revolver" (with David
Guetta)

DJ RANKING: No. 9, DJ Mag Top
100 DJ Poll

LABEL Wall Recordings,
founded in 2007

NEXT SINGLE: "As YOUr Friend"

featuring Chris Brown

UPCOMING DATES: Ultra MUSIC
Festival shows in Santiago,
Chile (Feb. 13), Buenos Aires
(Feb. 23) and Miami (March
15, 22)

When Billboard caught up with Afrojack, he was get-
ting ready to play his trademark blend of Dutch house,
radio hip -hop and vocal dance music at the Wynn Las
Vegas. It was his third set there in the same week-a
rare extended stay for the globe-trotting DJ/producer,
born Nick van de Wall in the Netherlands.

But he wasn't just lounging pool -side in Sin City
in between live stints. Afrojack, who produced Pit -

bull's "Give Me Everything," has jetted back and
forth to Los Angeles several times, logging long
hours in the studio with artists like William and
Havana Brown while hard at work on his debut al-
bum, which is scheduled for a summer release on
his own Wall Recordings.

Travel is a constant for Afrojack. Armed with just a
laptop and a 64 GB USB stick, he's prepared to play at
any nightclub or festival anywhere in the world at a mo-
ment's notice. "My laptop goes with me everywhere, so
I can make music everywhere," he says of his 15 -inch
Apple MacBook Pro. "Every song I make comes out of
the laptop." He keeps an extra -protective eye on it on
the road: "My laptop bag doesn't go with anyone else-
not with bellboys or in different cars. It's the most im-
portant thing in my life."

He relies on technology not only to create and
play his roof -raising music, but to stay connected to
his friends and family back in the Netherlands. "My
iPhone 5 is my lifesaver when I'm away from home,"
he says. "I can see my family with Facetime and keep
up with friends on Twitter. I'm really punctual with
my emails and texts on the road to make sure every-
thing at my gigs is set up properly. `Are there enough
bottles of Champagne? OK, let's party.'"

Another must for life on the road for the 25 -year -
old gamer is his beloved PlayStation 3. But during this
period of intense producing, he resists hooking it up.
"If I have zo, 30, 4o tracks ready, and I'm happy, and
all my fans are happy, then I'll hook up the PlaySta-
tion, but now is not the time," he says.

But that doesn't keep him from indulging in a little
casual gaming when the demands of DJ superstar-
dom get to be too much. "Sometimes I go to the kind
of party where you have to go to show your face, and
there are only businesspeople there and I can't relate
to anybody," he says. "So I sit at a VIP table and put
my hoodie up and play Angry Birds on my iPhone."
-Kern Mason, with reporting by Jacob Schulman

4

1. IZotope
Ozone
5: 'This
plug-in
is like an
all -in -one
mini sound -
mastering
tool."

2. Beyer -
dynamic
DT770 PRO
headphones:
"A lot of
headphones
have extra
bass or
extra highs,
but when
making
music, you
have to
make sure
it sounds as
good when
it's flat, with
no added
stuff. That's
what these
are for, purely
for music
production."

3. Lanier by
Dita: "When
I'm wearing
sunglasses I
feel like I'm
in another
world?

4. Pioneer
CD1-2000s:
"COJs feel
organic to
me. It's like
working
with four
samplers
and a
sample
mixer. I like
buttons?

5. USB stick:
"I have a 64
GB USB
stick that I
store all my
music on
when I DJ.
Every show I
add three to
four tracks
and try them
out
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The MIDEM scene (clockwise,
from top left), American
Express' John Hayes; StageIt's
Evan Lowenstein receives a
MIDEMIab award from Reed
MIDEM's Jerome Delhaye;
YouTube's Patrick Walker;
MAC Presents' Marcie Allen;
Ford's Paul Mascarenas;
One Direction; Spotify's Ken
Parks; and AIM/WIN's Alison
Wenham (center).

CANNES NOT
MIDEM is still meaningful.
But the French Riviera is not.

by BILL WERDE

After a six -hour flight, a layover in Zurich and another
two-hour flight, followed by a 40 -minute drive, my
shuttle pulls up to the old Carlton hotel along the
Croisette, the main drag of Cannes along the French
Riviera. As I am accustomed to experiencing, a line of
paparazzi and hyperkinetic teenagers line the Carl -
ton's front drive, craning their necks and jostling for
position as I step out of the car. And, as I am also ac-
customed, there is a collective sigh of disappointment
when they see it is me.

One of the strange things about MIDEM-and there
are plenty of eccentricities to being in Cannes in Janu-
ary-is that the music business' largest conference oc-
curs at the same time, in the same town and even, ulti-
mately, in opposite halves of the same venue, the Palais

des Festival, as the NRJ Awards. NRJ is a European radio conglomerate. And these awards have
been described to me as France's equivalent of the MTV Video Music Awards. This year the paps
were out in full force to document the coming and going of stars including Alicia Keys, Carly Rae
Jepsen, PSY and, perhaps most of all, Taylor Swift and One Direction.

If this all seems like quite the hullaballoo, then I should note right now that most at MIDEM are
only tangentially aware of the show. I doubt that more than a relative handful of the 6,400 who at -
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Blink -182's
Mark
Hoppus
spoke at
MIDEM.

tended this year's MIDEM went, or even gave it a thought. And I'm fairly certain that
neither T -Swizzle nor rumored ex -beau Harry Styles or any of the other pop A-listers
stayed in town long enough to catch Myspace getting chided by indie associations for
its lack of licenses, or the announcement of the winning startups for the MIDEMIab
competition, or the standing -room -only Billboard breakfast in which Beggars Group
founder Martin Mills spoke stridently about Google needing to be more supportive
of copyright or ... you get the idea.

MIDEM, then, is the perfect representation of today's music business: It is actu-
ally two businesses. On one side of the Palais, in a lush theater on Saturday night, is
the top 40 business, which creates and perpetuates stars by getting their songs onto
radio (or at the center of the social Web) so that millions of copies can be sold. And in
the basement, roiling and toiling during work hours, is everyone else. The indies, the
startups, the small publishers, the distributors, the marketers, the app makers, the
data collectors, the policy thinkers-all the dreamers and hustlers who more or less
figure out how to keep their business going on a month -by -month basis, and in the
process supplies the business as a whole with much of its new energy and ideation.

Once upon a time, MIDEM was the marketplace for the international record busi-
ness, and I do mean "record." Labels and publishers came and listened to vinyl on
turntables through headphones at booths on the exhibition floor, and if they liked
what they heard, ordered a quantity or signed a deal. Today the international busi-
ness has moved online, and MIDEM has become a marketplace of ideas. But ideas
can be exchanged online also, without the expense (if you're American) of an inter-
national flight to a decadent resort town.

This year's attendance of 6,400 is down from a recent peak of around 9,800 sev-
en years ago. The corridors around the demo booths were notably light of foot traffic.
It was far too easy to get a beer (or six) at midnight in the bars in the hotels where
everyone stays-the Majestic, the Carlton and the Martinez.

Mind you, I didn't talk to a single person in the business who wasn't quick to say
that he or she got from MIDEM what they came for-they made the connections and
found the business they sought. But it's time to face facts: Cannes is no longer the
right place for this conference.

It was a quirk of scheduling for this year's MIDEM that left me with nary a
morning during my four -day trip when I didn't have to be up early. And let's
be honest: The panel discussions are great and all, but we go to MIDEM to talk
and drink and be social, well into the night. This is the sleepover winter camp
of the new music business, and sometimes that dedication requires watching a

sunrise or two from the front end.
My home -away -from -home is a peculiar bar called La Chunga-400 square feet

of mostly dark woods and tin. If you show before 2:30 in the morning, there will be
no one present, excepting a table at the front of some hard -lived working girls and
a surly bartender or two. But at 2:30, a near -magical transformation takes place.
The dreamers and the hustlers stream in. A thick -necked Frenchman takes the
stage. Champagne flows-and flows and flows-and above heartfelt covers of ev-
erything from Bob Marley to Elvis Presley, this community revels together around
wooden tables until the wee hours. A meaningful percentage of my best memories

Clockwise, from top left
Imagem's Andre de Raaff
(left) and John Minch; Kobalt's
Willard Ahdritz; PSY; Julia
Nunes; Billboard publisher
Tommy Page (left) with the
Orchard's Richard Gottehrer;
EMI's Neil Tinegate (left) with
SoundCloud's Dave Haynes.

and best friends-not just in this business, but in life-have unfurled themselves
in this tiny cavern.

Last year, I saw my friend Pegi Cecconi for the first time that MIDEM at La Chunga.
I met her at the previous year's MIDEM, or maybe it was two before, as someone who
worked at Rush's management company SRO. But when I saw her on this January
night in 2012, she had lost a lot of weight. After we exchanged hugs, I told her so, and
she told me that she had been diagnosed with lung cancer. She was going to have an
operation a few weeks later, and then she'd know her chances. Pegi is one of those

full -of -life types that this business seems
so great at attracting. And I don't know if
it was bravado or convincing herself, but
when she saw the look on my face she told
me not to worry. Can you imagine? But
she'd had an amazing life, she said, and
what would be would be. That night we
danced and drank and laughed until we fell
over, and she really changed my outlook on
life. Here was a woman who was a stacked
coin -flip away from losing everything, and
she was choosing to celebrate. When I tell

you I was happy to see Ms. Cecconi at La Chunga this
year, with a clean bill of health, I want you to appreciate
just how happy I was.

I share this because I want you to appreciate how
much more MIDEM is to most of us who attend than just another business con-
ference. MIDEM is where the music business-not the top 4o one, but the roiling,
toiling new music business, new members welcome-comes to get away from their
desks and their day-to-day to ideate and think, learn and meet. This experience-
and MIDEM, by extension-is more necessary today than ever. But as much as I love
La Chunga, and as much as I'll always have a trove of memories from every little cor-
ner and cranny of Cannes, the new music business doesn't need this town anymore.
It is time to say goodbye, 40 vodka tonics. Goodbye 400 hotel rooms. You don't
make a damned bit of sense to the new music business. The top 4o superstars will
carry on quite nicely in the Palais, where they are comfortable. Adieu.

Pegi and our friends stayed out until five or six in the morning. The founder of
Musicmetric overflowed my glass with champagne on the dancefloor. I confiscated
the BlackBerry of a rights executive from Sony so she'd stop working. I hugged two
members of Team Pitbull and danced briefly with the head of the International Assn.
of Entertainment Lawyers, and his wife, Stacy. Later, a married executive made a
small fool of himself chasing after a senior executive until she finally had to tell him
directly, "This just isn't happening." And later still-though not later enough-the
cruel mistress that is my alarm clock shoved me from bed and onto a stage for a io
a.m. keynote discussion with Kobalt CEO Willard Ahdritz about international li-
censing schematics. I barely had a working voice but it was worth every second.

It's the new music business. It's far from perfect. But as the saying goes, I'll dance
with the one that brung me. And wherever that dance maybe, I'll dance hard. 0
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Paul McGuinness
U2 manager speaks at MIDEM

On Internet service providers:
"The thing that puzzles me still about this huge question is why
the technology companies-to describe them in a generic way, but
I include the ISPs, manufacturers of the machines, the Googles
and soon-why are they not more far-sighted? Why are they not
more generous? Why are they not bringing the things they really do
understand-and they're incredibly clever people with enormous re-
sources-why are they not trying to solve the future in a more gener-
ous way? Ultimately it is in their interest that the flow of content will
continue, and that won't happen unless it's paid for. Though there
is some improvement in the digital environment in terms of people
getting paid, the vast majority of content distributed through their
pipes is not paid for. That's, in my view, utterly, utterly wrong. I don't
think we can rely on politicians who are afraid of being unpopular to
accomplish this without some real willingness-as I say, generosity-
on the part of the technology area, which ... has shown this in the
last few weeks to be very well able to make its case in a popular way.
Never underestimate the ability of a monopoly to defend itself."

On piracy:
"There's always been a lot of inconsistency and hypocrisy in this
area as the debate takes place. It amused me a few years ago when
one of the guys that ran the late, lamented Limewire service was
asked, `Would it be possible to get a free download of the Limewire
software?' And he said, `No, no, you don't understand our business.
We have engineers and designers, guys working around the clock
on these algorithms. We couldn't possibly distribute them for
nothing.' Obviously that begged the question: Why, in that case,
were they making available all the work that record companies and
filmmakers and producers have been spending all their time and
their money on?"

On the music -subscription model:
"I would hope in a few years' timewe'll be sitting in a room saying,
`What was all that fuss about? Now that we get our music and pay for
it through our phone bills and ISP bills, why did it take so long to get
it together?' Spotify ultimately is a good thing. [But] is it a means of
monetizing distribution for product, or is it a promotional medium?
At the moment I'm inclined to treat it as a promotional medium. If
we have to choose where to put records on their debut, we're un-
likely to give it to Spotify. I'd rather give it to a DJ on a great station.
We have arrangements like that around the world with people we've
worked with over the years. Spotify has yet to become popular with
artists because artists don't see the financial benefit of working with
Spotify. That's partly the fault of the labels, and the labels partly own
Spotify-and there's sufficient transparency. I see no reason why the
basic Spotify model should not be part of the future. It is essentially
honest, so it's to be encouraged. I'd like to see it everywhere and
adopted everywhere."O

MIDEM's
Top Five
Stories
By Andrew Hampp
and Lars Brandle

Tom
Silverman
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at MIDEM.
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Martin Mills
receives the
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Industry Icon
Award from
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director Bill
Werde.

Martin Mills
Excerpts from Beggars
Group founder and Billboard
Industry Icon's MIDEM speech

I am not here today to attack the majors, though my
views on the perils of consolidation for the market and
for the art form we all love remain as strong as ever.
And the new Sony Music deal with Pandora illustrates
succinctly why we've been ringing alarm bells for so
long-one company's scale being leveraged to secure
a disproportionately large slice of a relatively fixed -
size pie, at the likely expense of smaller companies.
But I am here today to agree with the majors-in fact,
the majors in all the creative arts.

I want to address the lack of support that govern-
ments, politicians and bureaucrats worldwide show to
the creative industries. Many pay lip service to the val-
ue and importance of the creative economy, but most
fail to match that with their actions. Creative industries
are built upon strong and defendable intellectual prop-
erty rights, and without that they will inevitably wither
and fail. It is impossible to make the investments to
produce new creative goods without the security that
ownership of them is protected.

Yet governments are seduced daily by elements of
the new technology industry into diluting and compro-
mising that security.

Rights owners, especially the biggest ones, have
certainly made mistakes in their licensing practices.
They still do. And I do believe that Universal's EMI

MUSIC'S NEXT REVENUE
STREAM: MOBILE
The music business was valued at $23.3
billion worldwide in 2011, compared with
$36.7 billion in 1999, according to IFPI's
annual report. But it could still become
a $100 billion business by 2020 if all the
technology platforms that leverage mu-
sic begin to create new revenue models
that share some of their wealth with
the industry. The New Music Seminar
presented a panel, "Building the $100

Billion Music Business," that addressed
this exact issue. Moderator Tom Silver-
man, CEO of Tommy Boy, shared one
possible scenario for the music industry
to achieve its full revenue potential: if
we could just get $1 a month paid by
mobile music providers from even half
the mobile phones out there now, we
could generate another $36 billion a
year, taking the total to $60 billion in
music revenues."

acquisition is designed primarily to give them an un-
healthy degree of dominance hi such areas vis-a-vis
their competitors. I believe their predatory behavior
is ill -befitting a market leader. But I don't believe that
the present-day music industry is a reluctant licensor.

It does need help. Cross -border licensing is clearly
a problem, and the territorial structures that continue
to dominate a global licensing marketplace are clearly
an anachronism. We need help in moving beyond that.
But we do not need to have control of our rights taken
away from us, to be forced to license that in which we
have invested at uneconomic prices, to simply allow
huge tech firms to make even huger profits. We do not
need illegal services to be made more visible than legal
ones. Tech companies should be the partners of rights
companies, not their masters. And we value them
enormously as such.

As someone who invests in music-and when I
looked at the numbers a few years ago we had written
off .f 25 million in unrecouped advances to artists over
the years-it makes me fume when politicians cozy up
to the big techs at our cost and spout philosophically
about the needs of the modern world, about us being
dinosaurs and about music's irresistible urge to be lib-
erated and free. When businesses make money out of
music, music rights owners must have the right to a fair
share of that income.

My small company, admittedly a very successful
one last year, apparently paid more tax-at the proper
rate-in the U.K. last year than Google, Facebook,
Apple and Amazon put together. How can politicians
discriminate in favor of companies who most citizens
would perceive as cheating the taxman? In what way
does that make any sense at all for society? 0

MEMO TO STREAMING
SERVICES: IGNORE
INDIES AT YOUR PERIL
The Assn. of Independent Music and
Worldwide Independent Network held
a joint press conference to voice their
concerns over streaming services like
Myspace letting licensing deals expire
with indie labels and encouraging users to
upload tracks illegally. Spotify, mean-
while, has successfully acquired 5 million
paid subscribers "because it has all the
repertoire-you won't find holes," AIM/
WIN chairman Alison Wenham said. "The
first thing to weaken a service, from a
consumer perspective, is if you don't have
everything, you're going to have nothing
very soon. If you do business honorably,
you actually create a successful revenue
stream. You can't abuse copyrights using
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SAMSUNG: PLATFORM BLUES

Samsung's
TJ tang;
right: the
Galaxy S III

The Korean giant is following a path made by Sony and Apple by building out a media
platform. It'll be hoping to replicate the success of the iPhone maker
By Andrew Ha mpp

For what has historically been a music conference,
MIDEM 2013 resembled the Consumer Electronics
Show at times. Executives from Nokia, Google and
even the chief technology officer of Ford appeared on
panels at the Debussy Auditorium, and talk of con-
nected devices and the future of the mobile industry's
impact on music permeated throughout. But most no-
table for its presence this year was Samsung, whose
executives appeared in two of the conference's most
talked -about discussions.

The journey from hardware company to content firm
can be treacherous, as many tech brands have ramped up
their efforts to duplicate the success of Apple and iTunes,
which in less than so years has become a $12 billion -a -
year business (including apps, books and movies). Sony's
Music Unlimited is an iTunes clone that only recently
struck deals with labels outside of the three majors.

Korean electronics giant Samsung saw the expensive,
extensive marketing launch of its Galaxy devices (more
than $3oo million in U.S. media spend alone) pay off,
with sales of is million Galaxy S Ills and7 million Note
Its in its most recent quarter. But making music a focal
point of the device's user experience led Samsung to
acquire music service mSpot last May to anchor its Sam-
sung Music, which launched later that month. Although
it marked a rare content acquisition for Samsung, the
deal also signified a larger effort on the company's part to build its own platforms from the ground up.

"If you just have hardware without the service behind it, it is really hard to differentiate your prod-
uct from the competition," Samsung senior VP of media solutions TJ Kang told Billboard from the
company's VIP suite at MIDEM. "It's not easy to control the experience you can deliver to your users."

Case in point: The first iteration of the Galaxy S relied on third -party services, which quickly be-
came frustrating for users who were constantly creating and managing multiple accounts. "We've
spent the last few years building the platform and building the back -end content service but also
hiring people who are experienced in sourcing these content platforms," Kang said.

Yet, just because you're a tech giant selling millions of devices worldwide, there's no guarantee
that building your own music/media platform will bring users. Apple remains the exception. Sony,
which not only has its own platform but also an online network with PlayStation, as well as a music
company and film studio, has struggled to get all of its parts working in harmony. It has made sev-
eral attempts to launch a stand-alone platform before its latest Unlimited iteration. Both Nokia and

"If you just have hardware without
the service behind it, it's hard to
differentiate your product."
-TJ Kang, Samsung

weak arguments like safe harbor and [the
Digital Millennium Copyright Actj-it just
doesn't work."

MEET THE MIDEMLAB
WINNERS
More than 130 music startups entered
the sixth annual MIDEMIab competition,
with this year's four winners represent-
ing a diverse spectrum of technology
and revenue streams. Israel's Songful by
Instrumagic, for example, is a virtual -
performance app that allows users to
strum their iPad as if it were a guitar.
(CEO Eyal Eldar played "Roxanne" by
the Police to prove his point.) The United
States Jamplify is a fan -empowerment
platform that rewards an artist's most
influential fans with exclusive access,
merch and experiences. Another U.S.
startup, Stagelt, is a virtual -concert plat-

form that has hosted successful shows
from acts like Pomplamoose and Toad the
Wet Sprocket, with a recent concert from
YouTube singer Christina Grimmie bring-
ing in $21,000 in fan tips alone. France's
Audience.FM is a fan -metrics platform
co -created by CEO Jules Terrien to com-
bine data from Facebook's open graphs
with music listening data from various
services to measure fan engagement.

EDM GETS ITS OWN
TRADE ASSOCIATION
MIDEM each year typically throws out
at least one big news story. Perhaps
the biggest in 2013 came with the an-
nouncement of the Assn. for Electronic
Music, an advocacy and lobbying group
for the global dance music community.
Initially helmed by London -based Ben
Turner, a partner in the International

Music Summit, and Washington, D.C.-
based entertainment industry attorney
Kurosh Nasseri, AFEM has lofty ambi-
tions for the exploding dance scene.
"Electronic music has remained the
red-headed stepchild. There's always
this connotation that it's not real mu-
sic," Nasseri said. "This is the time to
stand up and unite, and to really fight
for one thing: to be treated as a music
genre." Chic founder Nile Rodgers will
serve as an AFEM ambassador, and the
inaugural board of advisers includes
James Barton, president of electronic
music at Live Nation, and Patrick Mox-
ey, Ultra Music founder and president of
electronic music at Sony Music.

MIDEM BY THE NUMBERS
The weather matters-just ask any event
promoter. In 2012, dreadful weather rained

5
MILLION

Number of Samsung
smartphones sold in
third-quarter 2012.

RIM's BlackBerry have launched media
platforms led by music but have also not
set the world alight with their strategies.

Still, Samsung is a significant rival.
Apple successfully sued it for violation
of intellectual property rights in 2011 for
copying key design elements from the
[Phone and iPad.

Samsung Music has undergone sev-
eral revisions since its launch, simpli-
fying the home -page design from nine

47. features to just three-an iTunes-like
store, Spotify-esque streaming catalog
and Pandora -reminiscent radio, with
lyrics for its entire library powered by
7digital. Where acts like Goodie Mob,
Kanye West and Skrillex have been
tapped to help sell Samsung products,
Kang wants Samsung Music itself to be-
come a core piece of Samsung's market-
ing. "The mSpot acquisition happened
relatively late in relation to the Galaxy S
III launch, so we didn't really have time
to get the message out," he said. "It will
be quite different in the next inflection
with devices. We will be completely

changing the user interface for our service ... We want music to be
one of the deciding factors in purchasing another device in the future."

Today, more than 1,000 employees at Samsung now work on creat-
ing content-enough people to rival the staff of a cable TV network or
an online video service like Netflix. The focus on content experts is
what brought the mSpot acquisition to the forefront.

Samsung Music is currently available on the Galaxy S and the Sam-
sung Note II in the United States and five European countries, with
plans to expand that distribution dramatically this year across differ-
ent regions and other devices. In 2012 alone, Kang noted, Samsung
sold 3o million smart TVs and 6 million Blu-ray players, two areas of
significant potential growth for Samsung Music.

It's the benefit of scale that particularly works in Samsung's favor. The
company sold 36 million smartphones in third-quarter 2012 and an ad-
ditional 106 million music -capable non-smartphones (Apple, by com-
parison, shipped 47.8 million iPhones in its most recent quarter.) Such
huge numbers are part of the rationale suggested by Tom Silverman,
CEO of Tommy Boy and executive director of the New Music Seminar,
who posited in a MIDEM panel featuring mSpot CEO Daren Tsui, "Ifwe
could just get $1 a month paid by mobile music providers from even half
the mobile phones out there now, we could generate another $36 billion
a year, taking the total to $6o billion in music revenues."

Currently, mSpot has deals with all three major -label houses but
is missing licenses from key indie services like Merlin, whose thou-
sands of labels represent lo% -11% of streaming activity at major ser-
vices like Rdio and Spotify. 0

MILLION

Number of Apple
iPhones sold in the
same time period.

on the MIDEM parade. This time around,
the sun was out in Cannes, but last year's
misery almost certainly had an effect on
numbers. The four -day event this time
drew about 6,400 attendees, a decline
of about 7% from 2012, according to
organizer Reed MIDEM. That follows a 2%
gain in attendance in 2012. It now boasts
only half the attendance it drew during its
heyday in the late '90s and early 2000s,
though Billboard didn't hear any resound-
ing complaints about the conference.
Whispers in the halls of the Palais des
Festivals had it that Reed MIDEM would
switch venues next year. Not so. Reed MI-
DEM music markets director Bruno Crolot
announced that the 2014 event would
again take place at the Palais (Jan. 25-281.
Brazil will be the country of honor in 2014,
in what promises to be a party year like no
other for the FIFA World Cup host.°
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Dave Groh!

GUARDIAN
OF

ROCK'N'ROLL
When the Foo Fighters frontman brought his documentary

'Sound City' to Sundance, he also toted along an all-star band
full of radio rulers, punk rebels and alt heroes. With a unique
release strategy for his movie, he intends to spread his rock

gospel far and wide

BY PHIL GALLO

n 1982, the Los Angeles band Fear released The Record, a pounding docu-
ment of punk snarl that included such songs as "Let's Have a War" ("... we
can hold it in New Jersey!") and "I Don't Care About You." A 13 -year -old
Dave Grohl heard the album in Evanston, Ill., where his cousin Tracy played
it for him. It is, he says, the album that made him want to be a musician.

He is relating this story onstage, in Park City, Utah, during the Sundance Film
FestivaL In fact, Grohl-along with compatriots from Foo Fighters and Nirva-
na-is backing up the singer of Fear, Lee Ving. It's the first live performance

by Grohl's Sound City Players-which includes John Fogerty of Creedence Clearwater
Revival, Stevie Nicks of Fleetwood Mac and Nirvana's Krist Novoseic-and there's
barely room to breathe, let alone move, in the 800 -capacity club Park City Live. The
toughest ticket at this world-renowned film festival will turn out to be this concert.

Imagine a fantasy football league with rock stars and you'll have a clear idea of the
rotating bands Grohl assembled for the debut of Sound City Players. The group is an
outgrowth of his documentary "Sound City," a portrait of the dumpy Van Nuys, Calif,
studio where Nirvana recorded Nevermind, Fleetwood Mac added Nicks and Lindsey
Buckingham to the lineup and Neil Young cut his classic After the Gold Rush.

For three -plus hours, the Sound City Players delivered a stroll through rock'n'roll
history, a living reminder of the great records that came out of Sound City. One im-
pressive lineup featured Novoselic, Cheap Trick guitarist Rick Nielsen, Slipknot singer
Corey Taylor, Queens of the Stone Age's Alain Johannes on guitar and Grohl on drums.
Masters of Reality guitarist/singer Chris Goss fronted a unit with Rage Against the Ma-
chine drummer Brad Wilk and Grohl on bass; Foo Fighters choogled Creedence-style
backing Fogerty, then spun the mellow gold of Fleetwood Mac behind Nicks.

Grohl was a ringleader and a fan at the concert. Not only did he gush with praise
for each act, he related his own personal history with each performer's work. Beyond
Fear, Cheap Trick's "Surrender" was the soundtrack to his drunken summer as a 16
year old in Delaware; Rage Against the Machine was the debut album that sounded
like absolutely nothing he had ever heard before. When the Sound City Players hit
the final chords of "Jessie's Girl" while backing Rick Springfield, Grohl leaned into
his microphone, waved his right arm and said, "Bucket list. Check."

To make the night happen, Grohl's first call was to the Foo Fighters with a request
that they learn 4o songs in to days. "Then I made these charts of each performer, the
songs we would play with them and who was going to play which instrument," Grohl
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Foo Fighters'
Chris
Shiflett and
Dave Grohl
with John
Fogerty at
Sundance.

says. "It was so overwhelming, but it was like cramming for the coolest test you've ever
taken in your life. Because we had done the rehearsals separately, we had never run
the entire show. That night [Jan. z8] was the first time it had happened in sequence."

Grohl hopes to do the show "all over the world" but realizes the logistical night-
mare of gathering 16 or 17 musicians in far-flung places. The show after the Hol-
lywood premiere of the film, held in the 4,400 -capacity Hollywood Palladium, is
the model Grohl would like to duplicate elsewhere-performances separated by the
screening of various scenes from the film.

"One of the great things about telling the story of a studio is there is obviously so
much history," Grohl says, comfortably stretched out on a sofa in a condo on a Park

'SOUND CITY'
)

LLJ

0
UJ
O.

LLI

City hillside. "Sound City has been home to so many influential al-
bums, but also to so many beautiful stories about people and their re-
lationships.

"When we [Nirvana's Kurt Cobain, Novoselic and Grohl] pulled up
to Sound City, we had no idea the next i6 days were going to change
our world. I wanted to pay tribute to that." As he says in the film,

"Sound City represents integrity, some sort of truth."
Grohl's film unfolds as a triptych: the history of the recording studio

and its handmade Neve mixing console; Grohl's personal connection
to Sound City through the recording of Nevermind, and his purchase of

the Neve console in zott when the studio was closing; and the record-
ing of a new album with Sound City veterans.

The custom-made Neve console was installed at Sound City in 1973,
four years after the studio opened as a state-of-the-art facility. After
he bought it, Grohl wanted to make a short film about the board to
post on YouTube. "It was right around the zoth anniversary ofNever -

mind so I thought, 'This will be a nice sidebar, that I'm reunited with
the board that made that album,'" Grohl says.

Sound City owner Tom Skeeter brought out the paperwork to show
Grohl the original receipt for the board-about $76,000, twice as
much as a house in that section of the San Fernando Valley in 1973-
and a 10 -page spreadsheet of every album recorded at Sound City.
That list included the Grateful Dead's only studio album recorded
in Southern California, Terrapin Station, six Tom Petty albums, Rage
Against the Machine's debut and Nine Inch Nails' The Slip.

"That's when I realized, 'This is not a YouTube clip,"' Grohl says.
"It's a feature-length documentary and we need to step it up a bit." Which led to
Grohl assembling a crew and setting a deadline for the film based on when projects
needed to be submitted for Sundance consideration.

Grohl called on a friend from the film business, Jim Rota, a "Chronicles of Namia"
production supervisor, who in turn brought in John Ramsay, who had most recently
produced "Transcendent Man," a documentary on the inventor and futurist Ray-
mond Kurzweil. "When he came to us he said, 'I don't want anybody involved who's
connected to Hollywood,'" Rota remembers. "'It has to be free of anybody telling us
what to do or how to make it. I have a vision and I want to make what I think is the
story.'" From Grohl's perspective, the process for making a film should be no differ -

The documentary's unusual rollout-including DRM-free video downloads-attempts to
reach "anyone who wants to see it," Grohl says

"Sound City" opened in 54 cities in
the United States, Canada, Austra-
lia and New Zealand for a one-night
screening on Jan. 31, plays a single
night in two cities on Feb.1, then
starts weeklong runs in a dozen cit-
ies, eventually adding screenings at
several venues later in February.

Simultaneously, the film will be
available on [Tunes with DVDs and
Blu-rays due in mid -March, tying in
with RCA's March 15 release of the
soundtrack. Variance Films, which
has released about three dozen films
in its four-year history, is handling
theatrical. Gravitas Ventures, one of
the largest video -on -demand (VOD)
companies, is making "Sound City"
its first release of 2013. Director Dave
Grohl and the producers hold the
rights to sell it directly to fans online.

"I don't really know anything
about the movie business," Grohl
says, "but we decided we were go-
ing direct -to -consumer right out of
the gate and with video on demand.
You can also come to our website
and get the film DRM-free. Evident-
ly that's not what everyone does.

"It seemed like the perfect idea
for this film because it makes it
available to anyone who wants to
see it. We're passionate about the
message of the film so it's impor-

tant to us that as many people see
it as soon as possible. Just like the
rest of the project, we found people
that were like-minded filmmakers
or music lovers who could help us
actualize this idea."

The strategy borrows elements
employed by the teams behind last
year's Bob Marley and LCD Sound -
system documentaries. But it also
adds the strategy that comedian
Louis C.K. used to sell his concert
special "Live at the Beacon The-
ater," which grossed more than $1
million after he made it available as
a $5 video and MP3 download on his
website. ("Sound City" is $12.99 on
both iTunes and the buy.soundcity.
cam site.) "Sound City" producer
Jim Rota cited Louis C.K.'s example
as an inspiration.

"It's the simplest model pos-
sible," Rota says. "The vibe and the
message of the movie is about the
human element of creation and
making something as a group [of
artists]. Neil Young even makes the
point in the film that everybody
is always telling people how to do
things with technology. People
make the decisions. You have to
give them a choice."

"Marley," which premiered at
South by Southwest last March, was

one of the first music documenta-
ries to give consumers such a broad
range of choices. It grossed $1.4
million in theaters after it opened
on April 20, according to Box Office
Mojo. The film played 42 theaters its
opening weekend, added 24 more
a week later and then nine more to
hit a peak of 73.

The film also opened through
Facebook-a first for the site-and
iTunes (VOD on April 20). The Face -
book premiere received more than
80,000 impressions in its first week
and distributor Magnolia Pictures
reported that it did its best Tunes
sales in the company's history.

"Marley" was produced by Steve
Bing's Shangri-La Entertainment,
whose music documentary roster

includes Martin Scorsese's Rolling
Stones concert film "Shine a Light"
and Jonathan Demme's Young
chronicle "Heart of Gold." Uni-
versal Music Enterprises' "Marley"
soundtrack has sold 35,000 copies,
according to Nielsen SoundScan.

The doc of LCD Soundsystem's
final show, "Shut Up and Play the
Hits," screened in 161 theaters for
one night only and grossed $378,751,
according to Box Office Mojo. It
then continued in limited theaters
and grossed $510,334.

"Documentaries have a specific
audience," Rota says. "[The number
of] people who watch music films is
small. This is a movie about creativ-
ity-it's not about a bunch of dorks
talking about recording gear." -PG

"Sound City"
borrows
strategies
from last
year's dots
on LCD
Sound -
system and
Bob Marley
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ent from making a Foo Fighters record: Retain creative
control and then hand it to a distributor to get it in front
of people.

At that first meeting with Rota and Ramsay, Grohl
sketched out his vision for the film, writing out a step-
by-step script of what should be in the film. Days be-
fore he traveled to Sundance, Grohl had come across
the journal that had the outline for the script, which
he had photographed on his iPhone. He delighted in
showing the photos to visitors: "It's exactly the movie
we made. I'm so amazed."

Another element that amazed Grohl was the number
of people willing to share their stories about the studio
that everyone-except Mick Fleetwood-described as
a "dumpy shithole." "If you went to Capitol Records,"
Grohl says, "it was walking into Frank Sinatra's dream.
Walking into Sound City was like walking into Frank
Sinatra's nightmare." The secret, which Rick Rubin ex-
plains in the film, was in the drum sound that came out
of Sound City, which helps explain the love that Fleet-
wood and Grohl-both drummers-have for the place.

Yet as Grohl explored the idea of a full-length docu-
mentary with interview subjects ranging from drum-
mer Jim Keltner to Neil Giraldo of Pat Benatar's band
to Trent Reznor, the more he realized the story needed
to reach beyond the lost art of analog recording.

Each interview was filmed for two or three hours,
discussing the events that led the interviewee into a
rock'n'roll career as well as reminiscences about the
studio itself. The last question Grohl asked of each
subject: "What's your piece of advice to the next gen-
eration of musicians?"

For inspiration he recalled the way James Moll
worked when he directed "Foo Fighters: Back and
Forth," the 2011 documentary that started as a chroni-
cle of the Foos recording their seventh album, Wasting
Light, in the garage of Grohl's Encino, Calif., home. (It
won a Grammy Award in 2012 for best long form music
video.) Moll made the film more than a retrospective
on the band. "He wanted to ask about our relationships
with each other as people that made us survive for zo
years," Grohl says. "That's what everyone can relate to.
Who [cares] who produced our second record?"

Rota adds, "The movie has the feel it has because
Dave did all the interviews himself. Dave gets them
to speak loose and off the cuff. It's a conversation that
makes for a more emotional interview than, 'What
amp did you use on that record?'"

Grohl's attention to sonic detail is nothing new-
Wasting Light drew considerable attention for its use of
all analog equipment in the recording. It paid off last

Team 'Sound City'

DIRECTOR Dave Grohl

PRODUCERS John Ramsay, James A. Rota, Groh I

THEATRICAL DISTRIBUTOR Variance Films

DIGITAL DISTRIBUTOR Gravitas

RELEASE DATES Jan. 31 (in theaters), Feb. 1

(online), mid -March (DVD, Blu-ray)

SOUNDTRACK Sound City -Real to Reel (March 15,
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Trent Reznor, Lee Ving, Corey Taylor, Josh Homme

and others

SCREENPLAY Mark Monroe; story by Dave Grohl

DIRECTOR OF PHOTOGRAPHY Kenny Stoff

EDITOR Paul Crowder

PUBLICITY Kristen Foster, PMK-BNC (film); Steve
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year with five Grammys. In his accep-
tance speech and interviews that fol-
lowed, Grohl continued to reinforce the
notion that analog brings out the heart in
a performance.

"His attention to the importance of
sonic excellence is right smack in the
middle of the concerns of our Producers
& Engineers Wmg," Recording Acad-
emy president/CEO Neil Portnow says.

"His sensibility and desire to pass along
information to the next generation, a
generation limited to mediocre earbuds
and technology that spends pennies on
audio equipment, is incredible. He's got
a huge heart."

The final reels of "Sound City" point
to the future rather than the past as the
filmmakers chronicle the installation
of the Neve board at Grohl's Studio
606. He starts to bring in the musicians
who made landmark records at Sound
City-Springfield, Nicks, Reznor, Horn -
me, Keltner and others-to record new
tracks and drive home the importance
of understanding music's history.

"There were times when we didn't
know what was going to happen,"
Grohl says, his face lighting up. "Like,
put Paul McCartney in a room with
Nirvana and cross your fingers that
something cool happens."

On Dec. 12, nine days after "Sound
City" was added to the Sundance festival,
Grohl, Novoselic and McCartney took
the stage at New York's Madison Square
Garden for the12-12-12 Concert for Sandy
Relief and performed a song no one had
heard before, "Cut Me Some Slack." Mc-
Cartney's name wasn't used in any of the
film's promotional material and footage
ofhim is nowhere to be found in the trailer
that was released in early December.

"The McCartney song was the big-
gest secret," Grohl says. "A few things
leaked out, but the McCartney thing-
we couldn't give [that] away because
this is-spoiler alert-the moment. At
the first few test screenings we did, the
moment where Paul appears, there
were audible gasps in the room. When
we were editing that segment I said, 'I
don't want a "holy shit" moment, I
want a "holy fuck" moment.' I was at a
screening in Salt Lake City [on Jan. 22]
and that moment he appears onscreen,
you could just hear [the audience say],
'Jesus Christ,' as if the thing couldn't be
tied up with a more beautiful bow than
that. It really creates a cool moment."

The McCartney experiment, Grohl
came to realize, wasn't different from
his experiences with the other musicians
in the film. "They're musicians who just
want to play," he says. "Even Stevie, who
walks in and starts to do her Stevie Nicks
thing. She is really into being a musician
and working with everyone else."

That ideal, the age-old jam session in
which musicians gather and try to turn
collective ideas into songs, permeated
the entire project for Grohl. He directly
addressed the idea of working with one
of his idols in McCartney, but somehow
it's easy to sense he may as well be talking
about all of the musicians in "Sound City."

"If it had only been a day in the studio
and no one had ever seen it or heard it
and I had never done it again, I would
die a happy man," he says. "Just the fact
that it happened, tome, was enough."O

OF SOUL CITY
In Another Sundance documentary

tells the story of Muscle Shoals

0

Rick Hall,
Marvell
Thomas,
Etta lames
and David
Hood
(from left)
recording
at FAME
Studios
circa 1967
in Muscle
Shoals, Ala.

It's rare enough that anyone makes a film about a recording
studio, but at the Sundance Film Festival there were two, Dave
Grohl's "Sound City" and Greg Camalier's "Muscle Shoals."

Both films were by first-time directors and both captured
a specific time and place in American musical culture. Unlike
"Sound City," "Muscle Shoals" doesn't have a distributor.

Dan Braun, co-founder of Submarine Entertainment, the
sales agent for "Muscle Shoals," says several distributors are
circling the film. "The exuberant reaction at the premiere
with a sold -out show, lines around the block and two stand-
ing ovations makes us confident to say that we feel a sale is
imminent," he says.

"Muscle Shoals" focuses primarily on Rick Hall and his
FAME (Florence Alabama Music Enterprises) Studios that
opened in 1959, moved two years later and became a hit -
making home for Wilson Pickett, Joe Tex, Arthur Alexander
and other soul stars of the '60s, eventually becoming an

incubator for Southern rock. It housed a superb house band,
the writing team of Dan Penn and Spooner Oldham and an
atmosphere unlike any other Southern workplace in the '60s.

While doing interviews, Camalier thought the musicians
were avoiding the question of race relations. He came to
understand that inside the walls of the studio a world ex-
isted apart from the brutal segregation of the South in the
early '60s. "Three-quarters of the way through an interview
and every musician, black and white, will tell you there was
a lot of good energy, good vibes in Muscle Shoals and that
was a key to making it special," Camalier says. "It played
a role in the sound and, when you think of the context, of
where you are in the country, it gives you a lot of respect for
all of those guys."

Camalier and producer Stephen Badger began the project
in May 2008 by interviewing Hall and two of the town's most
famous studio musicians, Jimmy Johnson and David Hood
(father to Patterson Hood of Drive -By Truckers). Despite
numerous earlier attempts to document the story on film,
Camalier says the participants were supportive and forth-
coming from the first interview forward. Ultimately, they
would get Aretha Franklin, Gregg Allman, Mick Jagger, Bono,
Jimmy Cliff and Keith Richards to sit for interviews. Historical
footage came from FAME's vaults, a Swedish documentary
and elsewhere. The film covers the last 50 years in recording
in the area, from Jimmy Hughes' soul classic "Steal Away"
to the Rolling Stones' "Brown Sugar" to Lynyrd Skynyrd, Paul
Simon and John Prine.

Alicia Keys recorded a cover of Bob Dylan's "Pressing On"
for the film, a gospel track from Saved, the 1980 album Dylan
cut at Muscle Shoals Sound Studio, a studio founded by for-
mer FAME session players.

The story of "Muscle Shoals," Camalier says, "has a lot
going for it: the human arc of Rick's life as well as the music,
the sense of place. If it was just about the music, it would be
12 hours long. This is a story about uniquely talented people
and how they worked together." -PG
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"Skyfall"
songwriters
Paul Epworth
and Adele

ETIWG
From Adele's moment as a Bond girl to a new
tune for a 27 -year -old musical, charting the
course of the five Oscar -nominated best original
songs, from conception to big -screen glory

BY PHIL GALLO 7 ILLUSTRATION BY PABLO LOBATO

0 BILLBOARD I FEBRUARY 9, 2013



FIVE SONGS ARE UP FOR
AN ACADEMY AWARD IN
the best original song category-three of which were written by the composers of the
film scores, one of which was a top io Billboard Hot loo hit and another that was a
brand-new edition to a 27 -year -old musical.

The Academy of Motion Picture Arts and Sciences adjusted its rules this year to
ensure that five songs would be competing for the Oscar, yet retained the prior pro-
cedure whereby voters saw only the placement of songs as they appear in the films.

"Skyfall," "Everybody Needs a Best Friend" and "Pi's Lullaby" open their respec-
tive films; "Suddenly" is sung toward the end of "Les Miserables"; and "Before My
Time" is performed during the end credits of "Chasing Ice."

The range in films is particularly dramatic. "Skyfall," the 5oth anniversary of
James Bond, is a blockbuster, while "Chasing Ice," a documentary about a photog-
rapher's visual chronicle of climate change, has barely earned million at the box
office. The styles run the gamut as well-pop, big band, theatrical and epic balladry.

Last year saw only two nominees in the category, and both were from animated

1. Seth
McFarland
2. Mychael
Danna
3. Herbert
Kretzmer,
Claude -
Michel
Schonberg
and Alain
Boublil (from
left)

U LJJ

from animated films have been absent. Here, three composers, a studio executive
and a music publisher provide insights on the songs' creation. (Music sales accord -
ing to Nielsen SoundScan. Box-office figures according to Box Office Mojo.) .(,..--

"Skyfall" "Everybody "Pi's Lullaby" "Before My Time" "Suddenly"
FILM "Skyfall" Needs a Best FILM "Life of Pi" FILM "Chasing Ice" FILM "Les Miserables"
SONGWRITERS/COMPOSERS Friend" SONGWRITERS/COMPOSERS SONGWRITER/COMPOSER) Ralph SONGWRITERS/COMPOSERS

Adele Adkins and
Paul Epworth FILM "Ted"

Mychael Danna (music),
Bombay Jayashri (lyrics)

PERFORMERS Scarlett Johanson
and Joshua Bell

Claude -Michel Schonberg
(music), Herbert Kretzmer

PERFORMER Adele SONGWRITERS/COMPOSERS PERFORMER Bombay Jayashri and Alain Boublil (lyrics)

LW Vollack, Sony Pictures presi-
Seth MacFarlane (lyrics),
Walter Murphy (music) Mychael Danna: "The first thing

1 Ralph: "I felt the best way to
link up what I am trying to do

PERFORMER Hugh Jackman

dent of worldwide music: "It was PERFORMER Norah Jones we wrote, and it ended up to be [with film] is to not try to create Mike Knobloch, Universal Pic -
an 18 -month process, working on one of the themes, was the song. I performances in the music. Of all tures president of film music and
both the creative and the market- Walter Murphy: "Seth went to India in December [2011] the songs I have done, whether it publishing: "[Director] Tom Hooper
ing, getting it out and how it's

sent me
the script and said, first of all, he and wrote the song there with be Willie Nelson or Norah Jones came onboard with a particularused to promote the film. ThroughBombay.

every step, we make sure the artist wanted an old-fashioned score
that would have themes for the

That was the very first
[music] committed to tape and it

or Antony &the Johnsons, the first
time they heard [the song] was

vision for the film: Singing the
vocals live would enable the actors

is happy and feels protected.
"The first step was to make

individual characters. That idea
intrigued me because in most

took a year to do this score. She
wrote the words. She's a South In-

in the studio. I want to capture a
moment of fragility and soul. After

to provide intimate access to the
material that the theater does

sure the song was true to the films the in
dian well known for her film music. someone learns the song, it's a not allow. People would hear the

idea of the film and everything is
summer score goes
and out of pop songs and isn't I was familiar with her work and performance and not a discovery. lyrics differently and understand

coordinated between XL, Colum-
bia Records and Son Pictures.y

usually constructed that way. He
also wanted a main title song that I

she was someone we knew would
capture the innocence of Pi's youth.

Documentaries are discoveries.
"Scarlett is a dear friend of mine.

'You're

the story in an intimate way they
don't necessarily get from the

Creatively, the team works with could quote throughout the film. "As soon as [director Ang Lee] I said, the only person I theatrical version. Tom was active
the filmmakers to get the song "He sent me a set of lyrics, a starting talking about what he want to sing this song.' She came in developing the script and he re -
right. The great thing was that different set of lyrics than the ones wanted to convey, she struck me over to my theater [on New York's ally looked a lot at [Victor Hugo's]
Adele and Paul were really clear
about what they wanted to do. we used in 'Everybody Needs a

Best Friend,' and I wrote the theme.

as the ideal of what you would
want your mother's voice to sound

Lower East Side]. I played it for
her, showed her the melody and

book and the libretto.
"One of the things he got from

She didn't want to do something As he started filming he thought it like if you were a little Indian boy. gave her the lyrics, and we spent the novel that he wasn't getting
she was not proud of. would be funnier if the song were "We recorded the main orches- half an hour messing around with from the play is that Jean Valjean

"Adele was a perfect choice for sung from the standpoint of Ted so tra on the Fox lot, but we went different keys. I wanted some- [played by Jackman] has this
Bond when you look at the tradi- he rewrote [the lyrics]. He thought all over the world and did a lot thing that reflected this personal hugely impactful moment where
tion of the films' music. The Bond it would be even funnier if it were a of recording in India. Whenever dialogue between the will of man- he makes a promise to Fantine
people wanted someone special
for the 50th anniversary, and

woman singing them.
"I did a Nelson Riddle -type

possible, I travel and record in a
lot of different, strange places. We

kind and the unrelenting force of
nature and I wanted to find the

to rescue her daughter. He felt
there was a beat missing as it

Adele fit that perfectly. Conversa-
Lions with her began before [21 arrangement-I spent a bit of

time on it-and when we

have Balinese gamelan, Persian
instruments, English choir boys,

key that was best for Scarlett and
her low, raspy voice. I wanted to

was conceived for the show: They
never punctuate this incredible

became a global smash] and we
had to wait for her to recover from

started
recording he got the idea of taking
it to his friend Norah Jones. He

Tibetan vocals. It helps, not just
physically, but musically, to go

juxtapose the beauty of Joshua's
violin on top of that to create that

moment where he meets this
young girl, adopts her and realizes

surgery and then her tours. By flew to New York with the Pro to them when I'm working with dichotomy. That track is pretty the ultimate purpose in his life.
that point she was so much more Tools files of the work we did on non -Western musicians. It's like much just reverb. It's just well- "He went to Claude -Michel
famous, and I think she felt more the scoring stage at Fox with a casting a movie: You have to be placed, well-chosen microphones Schonberg and Alain and Herbert
pressure to get the song right."

SONG SALES 1.4 million
SOUNDTRACK SALES19,000

big band and string orchestra;
60 pieces. It's not only well sung,
Norah's attitude just fit the main
title section perfectly."

aware of what each character is,
where it springs from and how it
can help you tell a story."

and world -class musicians.
"I did the score and then at the

end I realized this is a very heavy
film, a daunting film, and I wanted

and said, 'If we were going to do
a new song, what if it were there?
What if Jean Valjean sang a song
that helped the audience under -

U.S. BOX OFFICE $301.3 million SONG SALES 3,000 to write a song that distilled the stand that this is a big moment

SONG SALESN/A
SOUNDTRACK SALES 5,000

SOUNDTRACK SALES 4,000

U.S. BOX OFFICE $1036 million

themes of the movie and allowed
the audience to reflect on what
they just saw. [The song] was

for him?' Herbert was the first to
suggest the title 'Suddenly,' as in
he suddenly realizes his value and

U.S. BOX OFFICE $203.8 million intentionally kept spare. It's a
hyper -intimate recording and
arrangement so that it becomes

purpose. He went to Alain and they
brought it to life quickly. There's
something magical about it, both.

-....._ very personal, allowing you to be
absorbed into the imagery."

in the song and the way Hugh
sings it."

e '`" SONG SALES 1,000 SONG SALES 7,000

F
.41:

r ,..: Ai "Before
- . My Time"

f III composer

SOUNDTRACK SALES N/A
U.S. BOX OFFICE $1.3 million

SOUNDTRACK SALES 361,000

U.S. BOX OFFICE $137.2 million°

(
1 Ralph
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MUSIC
COUNTRY

Mama's
Family
On her self -released third album,
Holly Williams explores the other
side of her family tree
By Chuck Dauphin

The Highway, the latest album from Holly Williams,
out Feb. 5 on her own Georgiana imprint, details
her family history. But not the family you're prob-
ably thinking of. Holly, daughter of Hank Williams
Jr. and granddaughter of Hank Williams, delves into
the other side of her family tree on this release.

"I've done about six to eight shows with this al-
bum, and the No. i request is `Waitin' on June,'"
she says of the final track on the set, a tribute to her
grandparents on her mother Becky's side. "It's the
story of them. I got into my grandfather's shoes to
write that one. That's the closest song to my heart."

Williams' music is often discussed in the shadow
of her grandfather's legacy. But as she explains, her
maternal grandparents actually had a much bigger
impact on her personal life. "Even though Hank Wil-
liams is my grandfather, I don't feel that closeness,"
she says. "I didn't know him-like my dad didn't-
with him dying when he was 3. I am a fan of Hank
Williams, but he's not as recognizable to me as my
grandfather in Louisiana is. I grew up with him and
sat up in his lap my whole life."

The Highway, produced by Williams and Charlie
Peacock (the Civil Wars), is filled with deeply per-
sonal moments. According to Williams, it's the disc
that "finally defines me as an artist, a singer and a
songwriter"-on her own label, after albums on Uni-
versal South (2004's The Ones We Never Knew) and
Mercury (2009's Here With Me), which have sold
20,000 and 17,000 units, respectively, according to
Nielsen SoundScan.

"I'm not one of these artists that hates major la-
bels," she says. "I had great label heads who were
very supportive of me. [Former Universal Music
Group Nashville chairman/CEO] Luke Lewis and I
had a sit-down, and he said, 'If you want to search
for those mainstream hits and go that route, you
can do it. But it sounds like you are starting to really
build this songwriting career.' I said, 'I just need to
take time off, and see what I need to do.'"

The resulting album grew out of close collabora-
tion with her husband, drummer Chris Coleman (for-
merly of Luna Halo) and Peacock, as well as guests
Jackson Browne, Dierks Bentley and Jakob Dylan.
"It became like Hank Williams Jr. and Friends," she
says of the record's collaborative spirit, referring to
her grandfather's classic 1975 album. "We started
writing these songs I never thought would come out
of me."

Making and marketing the disc has been a learn-
ing experience for all involved, Williams' manager
Ali Harnell says. "It's definitely a challenge," she

ARTIST: Holly Williams

ALBUM: The Highway

LABEL: Georgiana

MANAGER: All Harnell

PRODUCERS: Charlie Peacock,
Holly Williams

PUBLISHER: Louisiana Folks
Music (BM!)

TWITTER: @H011yWillia MS1

says. "She's been to the rodeo with two major labels,
so we are putting it together-one brick at a time.
That's kind of our motto."

"I was on major labels and doing nowhere near
the work I'm doing now," adds Williams, who also
runs a successful Nashville clothing boutique, H.
Audrey, and food blog theafternoonofEcom. "In
the beginning, there were breakdown moments.
I went to my manager one day and said, 'We have
to get a record label. I can't handle all of this.' I'm
having to check on the merchandise and get a vid-
eo submission form for CMT. There were so many
things, and I definitely had to sort through that
and delegate. But there's more freedom. I wouldn't

CHART
HISTORY

Holly Williams climbed
to No. 11 on Billboard's
Heatseekers chart with her
second album, 2009's Here
With Me (Mercury Nashville),
which peaked at No. 37
on the Country Albums
chart. The single "Keep the
Change" reached No. 53 on
Hot Country Songs, while
follow-up "Mama" peaked at
No. 55.

THE BIG NUMBER

Number of copies sold of
Williams' 2004 album, The
Ones We Never Knew.

20K
trade that for anything."

Ahead of the album, which is being distributed by
Tonetree, Americana radio has been serviced with
"You Don't," while the video for "Drinkin'" has just
premiered on CMT, which named Williams to its
"Next Women of Country" fist for 2013. Williams
will also be touring domestically through April to
promote the album, setting off from Santa Barbara,
Calif., on Feb. 5.

"I'm thrilled I did the work," Williams says of re-
leasing the album herself. "I cried a lot, but it all got
figured out. Now, it's on to the good part. I get to tour
for this album and play the songs for people. It's defi-
nitely worth it in the end." 0
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ARTIST: Joshua Bell

ALBUM: Beethoven:
Symphonies 4 & 7

LABEL: Sony Classical

MANAGER: Elizabeth Sobol

PRODUCER: Andrew Keener

CHART HISTORY: At Home

With Friends (2009), No.1
Classical Crossover Albums,
No. 118 Billboard 200,
837,000 sold

CLASSICAL

Double Time
Virtuoso Joshua Bell takes on
Beethoven with both violin and
conductor's baton
By Kerri Mason

Forty albums. Multiple awards, including an Oscar,
Emmy and Pulitzer. The respect and adoration of his
classical music peers. A slot on People magazine's
5o Most Beautiful People list. With all that, it would
seem that virtuoso violinist Joshua Bell is out of sum-
mits to reach. But the 45 -year -old Bloomington, Ind.,
native embarked on a new adventure in 2011,when he
was named music director of the Academy of St. Mar-
tin -in -the -Fields, the venerable British orchestra with
which he first played at age 18. Now, his first recording
as head of the ensemble, Beethoven: Symphonies 4
is due Feb.12 on Sony Masterworks.

"If you've never heard 'Beethoven 7,' it's probably one
of the most exciting pieces of music ever written. When
you reach the end you feel like you've just conquered the
world," Bell says. "People who don't know or haven't
heard it, they have this idea that classical music is sooth-
ing. [But] this is music you should be cranking up."

The Academy is best-known for its very crank -able
soundtrack to the 1984 Academy Award -winning film
Amadeus, which has been certified platinum by the
RLkA and reached No. 56 on the Billboard zoo, making
it one of the most popular classical releases of all time.
The ensemble was formed in 1958 by Grammy lifetime
achievement award winner Neville Mariner, its first

and only musical director-until now.
The appointment is prestigious and symbolic: Bell,

an American, hand -selected by Mariner to carry on
the ensemble's legacy of bringing the music to the
masses. But it's also created a rare, must -see event in
the classical world. On tour with the orchestra since
last year, Bell doesn't merely conduct; he also plays vi-
olin at the same time, a rare show of musical prowess
that had audiences leaping from their seats, and even
applauding between movements-perish the thought.

"It's physically challenging," Bell says. "I lose about
three pounds in perspiration after every concert. I usu-
ally playa solo concerto and the orchestra plays the sec-
ond half of the symphony without me."

Recorded in London, Symphonies 4 es' 7 features him
conducting the iconic pieces "from the chair" (as in the
first -chair violinist's seat). "For me to finally be able to
tackle this repertoire I've known my whole life, it's an
incredible experience," he says.

"This is a very special release for Josh and everybody

"I lose about three pounds in perspiration
after every concert. I usually play a solo
concerto and the orchestra plays the
second half of the symphony without
me." -JOSHUA BELL

at Masterworks," Sony Classical president Bogdan Ro-
scic says. "I was blown away by the sound they made
together-a level of articulation often found only in
chamber music, and the sheer power which is the privi-
lege of a big orchestra."

Bell is one of few classical artists who have
achieved mainstream recognition without a con-
centrated attempt at crossover. He's played on the
soundtrack to Beethoven biopic "The Red Violin,"
participated in a social experiment in the Washing-
ton, D.C., metro that won the Washington Post a Pu-
litzer (playing incognito to see how passers-by would
react) and appeared everywhere from "Today" to
"The Tonight Show With Jay Leno." This year, he
even played on Oscar -nominated song "Before My
Time" from the film "Chasing Ice," accompanying
the vocals of Scarlett Johansson.

All of that makes the marketing of his music a bit
higher -profile. The Beethoven release will benefit from
a close partnership with Barnes & Noble, which "is the
fulcrum of a big physical marketing campaign," Sony
Masterworks senior VP Chuck Mitchell says. In addi-
tion to things like in-store signage and targeted email
blasts, Bell will be B&N's artist of the month, which acti-
vates discounts on his catalog recordings. Plus, the new
Beethoven collection will be played in-store at all 57o
B&N locations, a placement usually reserved for more
mainstream music.

"They generally focus on vocal and pop records,"
Mitchell says. "So that's a big thing for orchestral
music." 0

BODEGA BAMZ
UI Wayne stands about 5
feet 6 inches, and Fat Joe
once weighed more than 350
pounds, but neither rapper's
name says quite as much
about the artist in question
as that of Bodega Barnz. The
27 -year -old Spanish Harlem
native takes the first part of his
sobriquet from the Spanish
word for that bastion of East
Coast 'hood commerce, the
corner store, and he likes to
say his style has everything
you need (like a bodega) and
his music has local flavor. (He
calls it "Latin trap," a fusion of
hip -hop and salsa elements.)
"Since the death of Big Pun,
there hasn't really been a
Latino to put us on," Bamz
says. "It's very important that
we get one, whether it be
me or somebody else." Since
releasing his acclaimed Strictly
4 My P.A.P.12. mixtape-which
features Slaughterhouse
member Joell Ortiz as well
as recent RCA signee A$AP
Ferg-through Vice music

site Noisey in late October,
Bamz' star has been rising
steadily. "There are a lot of
Spanish kids who grow up not
speaking Spanish outside the
home but they do represent
the culture, and [Bamz]
represents that,' says manager
Mike "Heron" Herard (who
also manages Ortiz). Bamz
is currently putting together
a tour scheduled around
South by Southwest and
prepping a video for mixtape
standout "Say Amen." For the
moment, he's comfortable
working independently, but
he sees major things in the
future. "[Signing a deal] is not
a priority, but it's definitely a
goal," Bamz says. "I want to be
the biggest star in the world,
and I know you need a label to
do that"-Felipe Delerme

Raphael Deluca, the Pink
Elephant, New York. It's all
about making people feel
good. I wouldn't say the music
I play is commercial, but there
are some vocals sprinkled in
that people can identify with.
I generally try to educate the
crowd on new music while
also allowing them to feel
comfortable.

oar Fr NEINO
LIKE ,HC ','F

"Like Home" by Nicky
Romero &Nemo always
seems to grab people even
though it hasn't had a lot of
exposure yet. Eric PP/di-Every
Day" has a catchy vocal and a
synth line that makes crowds
go crazy. The Benny Benassi
electro remix of the new Rolling
Stones track,"Doom and
Gloom; gets crowds moving.

"Coco Loco" by Crazibiza
has been a good party starter.
Don't be surprised if the Latin
vibes lead to booty shaking.
And the Federico Scavo remix
of the Criminal Vibes take on
"Pump Up the Jam" is a real
hands -in -the -air moment.
Everyone knows the original,
so this re -energized remix is
a lot of fun.
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ROCK

Catch A 'Fire'
Foals gallop after U.S. success
with new album
By Emily Zemler

Even in the digital age, oceans can sometimes seem
like insurmountable barriers. But Oxford, England,
alt -rock quintet Foals are hoping that good music-
and good marketing-know no bounds.

The group found success in its home country with
its zoo8 debut, Antidotes, and 2010 follow-up Total
Life Forever, but the seeds were planted for success
stateside. The latter disc, which had a delayed release
in the United States on Sub Pop, was heavily pirated
in the States, encouraging Warner Bros. to pick up the
band and unveil its new third album, Holy Fire, in the
States on Feb. 11, the same day as Warner Bros. U.K.'s
release. The album is preceded by first single "Inhal-
er," a buoyant number that sidesteps the band's ear-
lier sound and gives new fans something to grab onto.

"It was a curve ball for a lot of people," singer/
guitarist Yannis Phillippakis says while on tour in Aus-
tralia. "It subverted people's expectations. For people

that are anticipating our record, it's a palate cleanser.
It opens a window."

The single has opened a window for Warner as
well. The label, which inherited Foals from Sub Pop
through a deal with Alternative Distribution Alli-
ance, is bringing the band to U.S. radio for essentially
the first time. Since the track's release in November,
the radio departments of Warner and QPrime have
worked hand in hand to send "Inhaler" up Billboard's
Alternative chart, making it the No. 1 most -added
track for two weeks in mid -January.

"We felt like it had what was missing in the alter-
native radio space-one of our main drivers, com-
bined with touring," Warner Bros. senior director of
marketing Kern Borsuk says. "Foals are authentic.
They're not a one -hit wonder. They're so artful, and
that translates through all facets of the marketing."

Recorded last summer with Flood and Alan Mould -

ARTIST: Foals

ALBUM: Holy Fire

LABEL: Warner Bros.

MANAGER: Q Prime

PRODUCERS: Flood, Alan Moulder

PUBLISHING: Universal

CHART HISTORY: Antidotes

(2008), No. 28 Heatseekers
Albums, 36,000 sold; Total
Life Forever (2010), No.30
Heatseekers Albums, 25,000
sold

TWITTER: @foalsf oalsfoals

"It's very Foals, the way they're doing it," Borsuk
says. "There's an element of mystery and intrigue for
the fans."

While the label is anticipating that this will be the
album that breaks Foals in the States, the group is just
proud to be evolving in a way that feels genuine.

"We feel confident that we've created a lot of space
for ourselves," Phillippakis says. "It doesn't feel like
we're tethered to somebody else's prescribed notions
of what we should sound like. We haven't put ourselves
in a corner. We've gone and explored the room." 0

iota! Life Forever'
er in London, Holy Fire focuses on revealing the band's was an introverted
new, more aggressive tendencies. "Total Life Forever
was an introverted record in some ways," Phillippakis
says. "We definitely didn't want to do that [again]. We
wanted to do something that was more muscular and
had more bile in it."

Foals won't tour stateside until April, which
means that online activity will have to tide fans over
after the album arrives. One major component of the
online campaign has been the transformation of the
band's website into an enigmatic portal that requires
secret codes to unlock exclusive content like remixes
and videos.

record. We wanted
something that was
more muscular and
had more bile in it."

-YANNIS PHILLIPPAKIS, FOALS

MUSIC

ALLONS-Y: Brooklyn act
Autre Ne Veut will tour North
America with Majical Cloudz
supporting. Booked by Carter
Adams at the Wendish
Agency, shows begin in
Philadelphia at Johnny
Brenda. (Feb. 26), followed by
Santos Party House in New
York (Feb. 27), Schuba's in
Chicago (March 2), Barboza
in Seattle (March 8), the
Troubadour in Los Angeles
(March 12) and Austin's South
by Southwest (March 13-18).

HOP TO IT: In support of
Pedestrian Verse (Feb. 5,
Fat Cat Records), Scottish
group Frightened Rabbit
will tour the United Kingdom
and United States. Booked
by Steve Strange at X Ray
Touring (United Kingdom)
and Tim Edwards at Flower
Booking (United States), the
act will play Waterfront in
Norwich, England (Feb. 81, HMV
Forum in London (Feb.13),
Gorilla in Manchester (Feb.22)
and Barrowland in the band's
hometown of Glasgow (Feb.
28). Stateside stops include
the Fillmore in San Francisco
(March 11), Pabst Theatre
in Milwaukee (March 22),
St. Andrews Hall in Detroit
(March 30) and Masquerade
in Atlanta (April 10).

LET ASAP EAT CAKE: From
indie darling to chart king,
ASAP Rocky is riding the wave
of No.1 album Live.Long.A$AP
and tours supporting Drake
and Kendrick Lamar. He'll
soon headline, embarking on
a solo trek across the United
Kingdom. Booked by Peter
Schwartz of the Agency
Group, he'll play Academy
Brixton in London (May 22),
Institute in Birmingham (May
23), Academy 1 in Manchester
(May 25) and ABC in Glasgow
(May 26).

MAN STUFF: Experimental
rock band Man Man will tour
the States following last year's
Life Fantastic. Booked by Jim
Romeo at Ground Control
Touring, the run begins at
Black Cat in Washington,
D.C. (Feb.7) and visits Jack
Rabbits in Jacksonville, Fla.
(Feb.11), Firebird in St. Louis
(Feb.18), Magic Stick in
Detroit (Feb. 23) and Union
Transfer in Philadelphia
(March 2). -Nick Williams
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MUSIC

Reviews
Eve

"She Bad Bad" (3:04)

PRODUCER:Jukebox

WRITERS: Eve, Jukebox

PUBLISHERS: Blondie
Rockwell/Charlie Pays Me/
Dark Child Songs/EMI
Blackwood (BMI)

LABEL: From the Rib Music

LEGEND

CREDITS

Edited by Mitchell
Peters (albums)
and Jason
Lipshutz (singles)

CONTRIBUTORS:
Chuck Dauphin,
David Downs,
Phil Gallo, David
Greenwald, William
Gruger, Steven J.
Horowitz, Jason
Lipshutz, Jill Menze,
Gail Mitchell,
Nicole Pajer,
Deborah Evans
Price, Ryan Reed,
Lindsey Weber,
Emily Zemler
All albums
commercially
available in the
United States
are eligible. Send
album review
copies to Mitchell
Peters at Billboard,
5700 Wilshire
Blvd., Suite 500,
Los Angeles, CA
90036 and singles
review copies to
Jason Lipshutz
at Billboard, 770
Broadway, Seventh
Floor, New York,
NY 10003, or to
the writers in
the appropriate
bureaus.

SINGLE

Eve's Big 'Bad' Comeback
After releasing three albums in four years, begin-
ning with 1999's Let There Be Eve . . . Ruff Ryders' First
Lady, Eve hasn't issued a full-length in a staggering
11 years. That drought finally ends with Lip Lock,
due this May, and first single "She Bad Bad" show-
cases some pent-up aggression, as the rapper has
idly watched a new generation of MCs find stardom.
"Now I'm back/Forget about them other chicks/
Man, you won't miss 'em," Eve snarls as Jukebox's

complex pattern of claps buoys the unrelenting
rhymes. "She Bad Bad" is a chest -thumping cry from
a veteran attempting to snatch back her deposed
throne, and while Eve's venomous flow is impres-
sively nimble, the single simply requires a stronger
hook. Jukebox's intricate production makes some
bold twists and turns, but Eve's official comeback
deserves a punishing refrain to match the attitude of
the verses. -JL

Eve showcases some pent-up aggression,
as the rapper has idly watched a new
generation of MCs find stardom.

LIVE

ARTIST: MUSE

VENUE: Staples Center, Los Angeles

DATE: Jan. 23

Muse is known for being dra-
matic, and the band didn't
disappoint at the first of three
shows at the Staples Center.
Following a heavy dubstep jam
that opened the concert, the
British rock trio transitioned
into tracks from last year's The
znd Law. Frontman Matt Bel-
lamy unleashed a distorted gui-
tar solo of "The Star-Spangled
Banner" as an intro to "Hyste-
ria," followed by "Panic Sta-
tion," "Bliss" and "Supermas-

sive Black Hole," which rallied a
lifeless audience into a dancing
frenzy. By "Animals," security
was escorting overzealous fans
off the floor. Muse's stage show
resembled a massive EDM en-
deavor-LED screens lined the
stage and lasers rained over
the crowd. After "Stockholm
Syndrome"-which ended with
a Rage Against the Machine
"Freedom" tiff-a pyramid of
TV screens engulfed the group.
It was an energetic perfor-
mance, showcasing a grittier
side of the band's well -polished
albums. -NP

ALTERNATIVE

YOUTH LAGOON

"Dropla" (5:56)

PRODUCER: Ben Allen

WRITER: Trevor Powers

PUBLISHER: Royalty Network

LABEL: Fat Possum Records

Trevor Powers titled his
zoil debut The Year of
Hibernation, which per-
fectly described his inti-
mate electro-pop. Two
years later, the Youth
Lagoon mastermind
has emerged from that
wintry headphone isola-
tion: "Dropla" is more
organic and visceral,
with live drums ground-
ing Powers' whispered
croon. "You'll never die,
you'll never die," goes
the hook, as the song
skyrockets toward the
pearly gates. -RR

ALTERNATIVE

GOLD FIELDS

"Dark Again" (4:39)

PRODUCERS: Gold Fields

WRITERS: Gold Fields

PUBLISHER. EMI Music
Publishing Australia

LABEL Astralwerks

On the boisterous lead
single from their debut
LP, Australia's Gold
Fields transmit crum-
bling romance through
dance -rock euphoria.
"We've been living with
the lights out/Been mov-
ing in the night," sings
Mark Robert Fuller, his
voice wafting over jerky
funk guitars and a synth -
bass pulse. "Dark Again"
reminds new wave fans
just how fun a breakup
can sound. -RR

CLASSICAL

THE PIANO GUYS
FEATURING LINDSEY
STIRLING

"Mission Impossible" (3:44)

PRODUCERS: Al van der Beek,
Steven Sharp Nelson

WRITERS Various

PUBLISHER: Sony/ATV Melody
(BMI)

LABEL: Masterworks/Sony
Masterworks

The Piano Guys highlight
the piano/cello dynamic

of their ensemble by
teaming with violinist
Lindsey Stirling to release
a new rendition of the
"Mission: Impossible"
theme. The pairing,
which debuted at No.3
on Billboard's New Age
digital songs chart, unites
the artists' respective
YouTube followings and
utilizes the familiar hooks
in the piano -bass line,
weaving them intermit-
tently among nms from
Stirling's violin. -WG

POP

FAR*EAST MOVEMENT
FEATURING COVER
DRIVE

"Turn Up the Love" (3:16)

PRODUCERS: Axident,
Wallpaper

WRITERS: various

PUBLISHERS: various

LABEL Cherrytree/Interscope

"We are one tonight, and
we're breathing in the
same air," sings Amanda
Riefer of Cover Drive on
a Far*East Movement
single appropriately
included on President
Barack Obama's official
inauguration playlist. A
peppy dance track that
incorporates PG -rated
rap verses and an inspir-
ing hook a la the Black
Eyed Peas' "Where Is
the Love?," "Turn Up the
Love" offers low -stakes
fun atop some malleable
beats. -LW

COUNTRY

LADY ANTEBELLUM

"Downtown" (3:19)

PRODUCERS: Paul Worley,
Lady Antebellum

WRITERS: Luke Laird, Shane
McAnally, Natalie Hemby

PUBLISHERS: various

LABEL: Universal Music Group
Nashville

Lady A gets funky on the
lead single off its fourth
studio effort, as "Down-
town" bounces along
with a casual bassline
and a faster tempo than
past radio offerings. "I'm
only counting on your
cancellation/When I
should be counting on you
at my door," Hillary Scott
prods her beau in the
blunt refrain. -JM
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SEE ALSO:

Songify
Khush's
12 million -
unit -selling
app turns
speech into
music with
Auto -Tuning
and beats, a
la viral stars
the Gregory
Brothers.

AutoRap
AutoRap
magically
turns speech
into rhymes
and corrects
bad rapping.
Built by
Khush
after it was
purchased
by Smu le,
the app
includes
beats
by Nicki
Minaj and
Eminem.

!Movie
Apple's
in-house
app enables
users to
create high -
definition
movies
anywhere.
The app
has built-in
movie
themes and
the ability
to create
trailers and
share with
friends.

FILTERS

Turn your life into
a music video

smulelyne tumblytumbleweed jawsle

TheMule Nice bubble

jawsie Such a cube pie!!!

smulelyne what a perfect moment.

APP

Unleash Your Inner
Hype Williams With Strum
One of the more sophisticated music accompaniment
filters on the market, the new Strum app turns any
15 -second clip into a short music video-and the ef-
fect can be cute or blood -curdling, depending on the
source material.

Released in December by San Francisco app mak-
er Smule, Strum is free and requires, at minimum,
iOS 6.o running on iPhone 4, iPod touch 4, iPad 2 or
iPad mini. The user interface is impeccably clean,
simple and intuitive: shoot a quick video, add an au-
diovisual filter from 16 presets, then share through
Facebook, Twitter, email or Smule's new social back -
end Smule Nation.

This digital pocket bauble, which has about 1 mil-
lion installs, takes some time to wrap one's head
around-for example, a Strum of two adults talking in

a meeting yields regret. However, a video of an infant
giggling or puppy playing outside will become even
more adorable with this app's assistance. Strum's al-
gorithm finds the tonal center of a baby's giggle, and
adjusts the pitch of the acoustic guitar to harmonize
with the original audio.

Strum is Smule's belly flop into social video, after
the 65 -person company issued hit apps like Magic Pia-
no (31 million installs), Ocarina (9.3 million) and I Am
T -Pain (5.9 million). Smule's latest release contains
the ability to follow and get followers, as well as dual
citizenship in Smule Nation, which links about 15 mil-
lion monthly active users spread out across Smule's
vast array of products. And fans of the app willing to
pay a little for more musical options are in luck, as
Smule upsells Strum users on extra filters. -DD

ALBUM

Atlas Genius'
Head Bobbers

Atlas Genius burst onto the scene with
its breakout single "Trojans," a com-
pact dose of bass propulsion and bouncy
guitar that split the difference between
jangly and dancey. On its debut LP, the
Australian band is still delivering those
sort of shoe -shuffling head bobbers that
are at once crisp and loose, but there
are bigger, grander sounds as well, with
lush keyboard swells and exultant cho
ruses. Bits and pieces of the last three
decades of alt -rock flash by, connecting
INXS to the Strokes or the Police to the
Killers. Where instrumentation calls for
anthemic shouts, vocalist Keith Jeffery
refrains, instead cozying up to melodies
while slinging romantic odes to lovers
("All These Girls," "Centered on You").
The band keeps a straight face through-
out, never fully showing its hand while
offering just enough to satisfy-and
makes it seem easy. -SJH

ARTIST Atlas Genius

ALBUM When It Was Now

PRODUCERS: Atlas Genius

LABEL: Warner Bros. Records

RELEASE DATE: Feb. 19

MUSIC

ALBUMS ROCK

COUNTRY

TIM McGRAW

Two Lanes of Freedom

PRODUCERS. Byron Gallimore,
Tim McGraw

LABEL Big Machine

RELEASE DATE:Feb. 5

Tim McGraw's Big
Machine debut shapes
up to be his most varied
offering yet. With strong
material ranging from
regret ("Annie I Owe You
a Dance") to a prisoner
looking back ("Number
37405") to such breezy
fare as "Highway Don't
Care," his best might be
yet to come. -CD

CHRISTIAN

JEREMY CAMP

Reckless

PRODUCERS:Jeremy Camp,
Andy Dodd

LABEL: BEC Recordings

RELEASE DATE:Feb. 12

Jeremy Camp's rich,
muscular voice teems
with passion on his sev-
enth studio set, Reckless.
The title track is particu-
larly effective, a driving
anthem about pursuing
faith and unbridled
abandon. Soaring with
melody, "Come Alive"
upholds the lyrical mes-
sage of dedication, while
the buoyant "Shine" fur-
ther cements Camp as
one of the genre's most
successful acts. -DEP

ROCK

JIM JAMES

Regions of Light and Sound
of God

PRODUCER: Jim James

LABEL ATO Records

RELEASE DATE: Feb. 5

Away from the thunder-
ous gallop of My Morning
Jacket, Jim James' solo
debut turns toward soul
and studio experimenta-
tion. "State of the Art
(A.E.I.O.U.)" channels
Bill Withers as James'
rugged tenor crackles
under studio static, only
to be buried in the homs
of "Know Til Now." By
album's end, George Har-
rison's presence quietly
radiates. -DG

RICHARD THOMPSON

Electric

PRODUCER: Buddy Miller

LABEL: New West Records

RELEASE DATE: Feb 5

With dozens of solid
albums behind him, bril-
liant British guitarist and
witty songwriter Richard
Thompson emerges with
his strongest collection
since 1999 standout
Mock Tudor. His British
folk roots covered for
the moment on this
largely rock -rooted ef-
fort, he embraces such
styles as '6os garage
rock, country and tribal
drumming.-PG

R&B

AVANT

Face the Music

PRODUCERS: various

LABEL: Mo-B Entertainment/
Capitol/EMI

RELEASE DATE: Feb. 5

Deftly flavoring old -
school influences with
new -school flair, Avant
knows how to command
attention. The soul-
ful tenor gets down to
business on the uptempo
"Toast to Love," then
nimbly flips the switch
on sexy ballad "You Sr I."
Avant still knows how to
keep the romantic flame
fired up. -GM

POP

JUSTIN BIEBER

Believe Acoustic

PRODUCERS: Justin Bieber,
Dan Kanter, Da Internz, Tom
Strahle

LABEL: RBMG/Island Deflam
Music Group

RELEASE DATE: Jan. 29

In concert, Bieber's
acoustic regime strips
away the glossy pop
production, leaving just
a softly twanged guitar.
Some songs here unplug
better than others, the
standouts being "All
Around the World" and
"She Don't Like the
Lights." But the real
treasures are unreleased
tracks like "I Would,"
which ups the acous-
tic ante with buoyant
drums. -EZ
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MUSIC HAPPENING NOW

Iconic
songwriting/
production
duo Jimmy
Jam &Terry
Lewis have
signed an
exclusive
worldwide
publishing
administration
agreement
with Universal
Music
Publishing
Group.

Timbaland
has signed to
Jay -Z's Roc
Nation. It's
still unclear in
what capacity
the artist/
producer will
work with the
multifacted
label.
management
company and
publishing
firm. COUNTRY

Catching
Feelings
Randy Houser's new album rides
chart -topping hit to best sales of
his career
By Deborah Evans Price

A No. 2 single and great word-of-mouth are proving
to be key drivers for Randy Houser's Stoney Creek
Records debut, How Country Feels, which arrived Jan.
22. A week after the title track hit No. 1 on Billboard's
Country Airplay chart, the Mississippi native's album
bows at No. 3 on Top Country Albums and No. 11 on
the Billboard zoo, his highest -charting album on ei-
ther. The set sold 24,000 units, according to Nielsen
SoundScan, his best sales week ever.

Though critically acclaimed, Houser's first two al-
bums, 2008's Anything Goes and 2010's They Call Me
Cadillac, peaked at Nos. 21 and 43 on Top Country
Albums, respectively. Houser says his transition from
Show Dog -Universal to the nearly 3 -year -old Stoney
Creek label, a division of BBR Music Group, has reig-
nited his career.

"Even from the outside looking in, it was clear they
were extremely focused and committed to all the art-
ists on their roster," Houser says of his decision to
sign with the indie, which is also home to Thompson
Square and Parmalee. "After connecting with [label
founder] Benny [Brown] and meeting the team there,
it almost immediately felt like home. They were pas-
sionate about what I was doing."

According to BBR Music Group senior VP Jon Loba,
the title track's hit potential was obvious. "When [senior
VP of promotion] Carson James and I heard the single,
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we looked at each other and said, 'If that's not a No.
song, we quit this business,'" Lobs says.

Still, it wasn't easy. Lobs says getting "How Country
Feels" to No. i "took some fighting. There were two or
three Saturdays where [VP of promotion] Chris Loss
and his team were on the phone begging radio for spins
just so we could keep a bullet. But once we got into the
top lo, people saw the research and saw the sales. Plus,
[Houser] has a lot of friends in radio that wanted it for
him, and that was part of the equation."

Loba says online word-of-mouth was a big fac-
tor in the album's success, with acts like Zac Brown
Band and Lee Brice tweeting about it. Houser added
8,10o followers across Twitter and Facebook during
the album's release week, up 97% from the previ-
ous week. Activity also jumped 87% on his Wikipe-
dia page, where he received more than 9,o 0o page
views during the week.

Houser, whose next single is "Runnin' Outta Moon-
light," promoted the album through numerous media
appearances, including chats on CBS' "Live From the
Couch" and ABC News Now's "What's the Buzz."

"How Country Feels" was the first song played on
New York's new country station, WNSH (Nash FM
947), and Houser recently played a sold -out show
at New York's Mercury Lounge. Meanwhile, the title
track, which dips to No. 4 on Country Airplay, reaches
anew peak-No. 6-on Hot Country Songs. The video
has received 2.8 million YouTube views.

"[The song] didn't take long to build into some-
thing for us-maybe about three or four weeks of air-
play and it caught on," says John Shomby, director of
programming and operations at WGH-FM Virginia
Beach, Va., which has played the song 642 times
through Jan. 27. "If the song is good, it doesn't mat-
ter what the label is. And this song is real good-not
diminishing the hard work Stoney Creek's promo-
tion staff did."

Nate Deaton, GM at KRTY San Jose, Calif., which
has played the song 885 times, insists Houser's big
win is long overdue. "He has always done well here,"
he says. "Anything Goes' was a huge hit for us. 'Boots
On' should have been a No. i. This is just a great ex-
ample of timing. He's had success in different mar-
kets, but this one broke through." 0

Randy
Houser's
How Country
Feels debuts
at No. 11 on
the Billboard
200.

[ THE

Numbers
The Lonely Island

featuring Adam Levine
& Kendrick Lamar, "Yolo"

After an eight -month hiatus, the Lonely Island re-
turned to NBC's "Saturday Night Live" on Jan. 26.
The comedy troupe appeared in a digital short with its
music video for "Yolo," featuring host Adam Levine
and musical guest Kendrick Lamar. The ensemble's
overly cautious interpretation of the slang phrase's
intended meaning, "You only live once," triggered a
wave of social and sales reaction.

9K
"Yolo." released as a digital single on Sunday,
Jan.27, sold 9,000 downloads in less than
a day (according to Nielsen SoundScan),
debuting at No. 1 on Comedy Digital Songs
(see page 50). Label sources suggest it could
sell 90,000-100,000 in its first full week of
availability (week ending Feb. 3).

304%
13.3M

The "Yoe music video accumulated 7.9
million views in its first two days of release
on YouTube, contributing to a 304% weekly
spike in activity for the group's channel, which
registered 13.3 million views for the week
ending Jan. 28, according to Next Big Sound.

 53%
152K

The Lonely Island's overall fan base across
Facebook,Twitter and YouTube increased by
152,000 followers during the charting week
ending Jan. 28, a 53% rise in fan acquisition
over the previous week, as measured by Next
Big Sound.

5.0/12
The Jan. 26 edition of scored a 5.0/12
Nielsen rating in the metered -market
households, according to NBC. That's about
even with the previous week's episode
(4.9/12) on Jan. 19. -Keith Caulfield and
William Gruger
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Lil Wayne Feels
The Love
Rapper's 'Love Me' takes hold at radio
organically, setting up oft -delayed album
`I Am Not a Human Being II'
By Steven J. Horowitz

Lil Wayne didn't intend for his new single, "Love Me," to grow so quickly after
its release in late December. The Mike WiLL Made It -produced track, which
features Drake and Future, rises 53-16 on the Billboard Hot 100 this week with
171,000 digital downloads, according to Nielsen SoundScan, bringing its sales
total to 249,000. The success comes mere weeks after YMCMB's DJ Stevie J
and DJ E-Feezy debuted the song at a Miami club.

Wayne's manager and co -CEO of Blueprint Group Cortez Bryant explains
that, following the single's debut, he passed it off to key influencers in radio
and clubs. Without much more prompting, PDs began adding "Love Me," a
single off the rapper's oft -delayed I Am Not a Human Being II, now scheduled
for release this spring.

"It happened really fast and organically; it didn't take months to build," Bry-
ant says. "That speaks for itself, that the record is that powerful." Universal
and YMCMB are now seeking adds at rhythmic and R&B/hip-hop, where it has
1,300 spins, according to Nielsen BDS.

"It will be a No.1 record for [R&B/hip-hop] radio," says Phillip David March,
PD at mainstream R&B/hip-hop WGZB Louisville, Ky. Pop potential may be
more elusive, though. "Crossover? I just don't know because even [edited], it's
still got provocative lyrics," he says. "It's hard to say."

Mike WiLL Made It, who also helmed G.O.O.D. Music's "Mercy" and Juicy
J's "Bandz a Make Her Dance," disagrees. He originally created the song with
just Drake and Future but knew Wayne could take it to the top. "It's almost
like Megatron: All the pieces just came together," he says. "I'm not trying to
sound like a cocky -ass producer, but it's right on time. Nothing sounds like

Lil Wayne's
"Love Me"
has sold
249,000
downloads.

that on the radio."
"Love Me" is the third single from I Am Not a Human Being II. "My Homies

Still," released last June, peaked at No. 38 on the Hot too, while "No Worries,"
released in September, reached No. 29. With a music video for "Love Me" on
the way, success at R&B/hip-hop radio will dictate future plans on other formats.

"The pop side hasn't moved yet. They take longer to get on these things,"
Bryant says. "My expectations aren't for that, though. I just put it out as another
[R&B/hip-hop] single. So if it crosses over to pop, that'd be wonderful." 0

Battle Plan: Bad Religion
BAD RELIGI

t.

Three decades
deep in the music
biz, veteran punk
band Bad Religion
set off 2013 by
releasing its 16th
studio album, True
North, Jan. 22 on its
own Epitaph label.
The set, a sweaty,
riotous project
that harks back to
the group's rocker
roots, bows at No.
19 on the Billboard
200 and No.7 on
Rock Albums.

3 MONTHS AGO

On July 23, Bad Religion
posted on its Facebook page
(926,000 fans) a picture of the
band in the studio with the
message "Here We Go Again,"
which racked up almost
20,000 likes. It also went out
to its mailing list, which has
100,000 active subscribers.
The group kept fans abreast
of its progress during the
next few months by sharing
videoclips from the studio,
and held its first marketing
meeting with Epitaph on Oct.
2 to hatch ideas, including
a Google. Hangout during
release week "We tried to
come up with big ideas and
stay flexible, because you can
never predict what's going to
happen," says Brett Gurewitz,
Bad Religion guitarist and
president/CEO of Epitaph.

1 MONTH AGO

First single 'Fuck You"
debuted on YouTube on Nov.
5, amassing 524,000 views.
That same day, the song went
up for sale on iTunes and True
North was made available for
pre -order. On Dec.17, Bad
Religion released the title
track to YouTube (327,000
hits) and announced a contest
to attend a private album
release party on Jan.22,
which was also streamed as
a Google+ Hangout. "Bad
Religion have a good history
at radio, but as things evolve,
we're getting things launched
online," Epitaph VP of sales
Jon Strickland says."We
wanted to take advantage of
the groundwork since those
tools started coming into
play, so it was a big part of the
campaign."

THIS WEEK

Following a holiday break,
Bad Religion shipped
"Fuck You' to alternative
radio and debuted new
tracks through Trans
World, Xbox and Rd io on
Jan. 8. The group released
a full album stream to
YouTube on Jan. 15, roping
in 240,000 views. "For a
33 -year -old punk band, it's
pretty damn impressive
and helped get the word
out Gurewitz says of the
group's online strategy. The
night after the release party
and Goog le+ Hangout on
Jan.22, the band played a
small hometown gig at Los
Angeles' Echo, then made
its first appearance on 'Late
Night With Jimmy Fallon" on
Jan. 30.

NEXT WEEK

Through Jan. 29, -Fuck You"
has logged 1,195 radio spins,
according to Nielsen BDS,
accounting for 2.9 million
listeners. Gurewitz, who has a
newborn at home, will sit out
much of the group's U.S. and
European tour, which begins
March 8 in Costa Mesa, Calif.,
and ends June 26 in Paris. The
band has also shot a video for
"Fuck You; which is due out in
the next few weeks. Gurewitz
says the group will begin
working on its 17th album in
about six months. "Everyone
says this the last one, because
they expect us to die any
second," Gurewitz jokes. "It'll
be a little daunting this time
because everyone likes this
record so much. But that's
icing on the cake, really."

-Steven J. Horowitz

Maria's Good 'Karma
Could Kristina Maria be this
year's Carly Rae Jepsen?
After the latter transformed
her Billboard Canadian Hot
100 No. 1 'Call Me Maybe"
into a nine -week reign on
the U.S. counterpart last
year, Ottawa -born Maria is
similarly seeking to cross
the border with the pure -pop
single "Karma" (LupoOne).
CFLZ Buffalo, N.Y. (which
often champions Canadian
acts) played the song 61
times during the Jan. 21-27
Nielsen BDS tracking
week. The cut jumps 23-17
on Canada CHR/Top 40,
marking her fourth top 20
entry on the chart dating to
her first in 2011.

'Down' With Odell
Having won the 2013 BRITs
Critics' Choice Award in
December, singer/songwriter
Tom Odell is having a
breakthrough moment.
Signed to ITNO/Columbia
Records in his native United
Kingdom, the 22 -year -old
just wrapped his first U.S.
tour and will return to play
South by Southwest in
March. Debut album Long
Way Down is due in the
United Kingdom on April 15,
with plans under way for a
stateside release.

Blackberry Smoke Rises
Atlanta -based Southern
rock quintet Blackberry
Smoke, signed to Zac Brown
Band's Southern Ground
imprint, is nearing its first
ink on Country Airplay with
"Pretty Little Lie." The track
is the lead single from The
Whippoorwill, which peaked
at No. 8 on the Country
Albums chart on Sept. 1,
2012. The song's video
garnered 22 plays last week
on "CMT Pure Country."

'Hello,' T.Rone
With an infectious electric
guitar riff, rapper/singer
T.Rone's Auto -Tune -heavy
"Hello Love" (Brooklyn
Knights/Kream Team)
is poised to infiltrate the
Mainstream R&B/Hip-Hop
chart. The Jacksonvi I le, Fla.,
native's hometown station
WJBT is supporting the
track, having played it 30
times last week, the most
of all reporters. T.Rone
has been recording since
1996, releasing the locally
acclaimed albums Whatcha
Game Like?and The Bad Guy
Pt. I, and has collaborated
with such hip -hop stars as 2
Chainz and Gucci Mane.

Reporting by Keith Caulfield,
Wade _lessen, Rauly Ramirez
and Gary Trust.
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MARKETPLACE
CONNECT WITH THE MUSIC INDUSTRY'S MOST IMPORTANT DECISION MAKERS

HELP WANTED

Michael Baisden Show
Technical Radio Show Producer

MEI
***** 00000000000000000

Candidate must be well versed in the latest radio technologies and be willing to work in a fast -paced
syndicated radio environment. Must be able to handle live and produced programming and work
closely with associate producers on a daily basis. Be able to Handle and assist in audio production for
broadcast and create killer imaging for the show. Must have experience and strong references.

Candidate must have the ability to operate technical equipment, including Scott Studios automation
systems, digital audio console workstations, Tieline, Telos ISDN Interfaces, recording devices, audio
consoles, and adobe audition/pro-tools. Strong computer skills are necessary. Working knowledge of
Windows, Mac, Word, Excel.

You must be a creative digital guru with strong written communication & interpersonal skills, be
organized with focus and attention to detail, have a calm demeanor, ability to perform under high
demands. Experienced only! If this is you send me your resume-absolutely no phone calls please.

Juan D.
urbangreek@mac.com

NOTICES/ANNOUNCEMENTS

From the short -form radio series

The Inside Stories Behind
The Christmas Songs

Actual Voice Narratives from Famous Songwriters

For Use on Holiday Albums

TheMusicalSoundReview.com (718) 375-1245

BUSINESS OPPORTUNITIES

FAITH -BASED & FAMILY FRIENDLY
MOVIE DISTRIBUTION

Producers-if you're looking fora great distribution partner
for your faith -based or family -friendly film we are here to help.
BMG services thousands of outlets in both the Christian Retail

niche and General Marketplace, Worldwide.

Contact me today at:

daustin@gobmg.com
David Austin, VP of Acquisitions, Bridgestone Multimedia Group, www.gobmg.com

MUSIC MERCHANDISE

ATTN: MUSICIANS/SONGWRITERS
Have you transferred the copyright in any of your musical

compositions to a publisher or master recordings to a record
label since 1978? If so, you may be entitled, under the
Copyright Act of 1976, to eventually reclaim the full

American rights and royalties to these compositions and
recordings. The process of reclaiming full ownership,
however, is tenuous and complicated. Contact one of

America's preeminent music attorney in this area, Jay B.
Ross, to recover for you the aforementioned rights to your

long -lost musical works. Email music_law@nnsm.com or
call 312-633-9000.

WANTED TO BUY

FREE

RECORD COLLECTIONS

We BUY any record collection. Any style of music.

We pay HIGHER prices than anyone else.

Call

347-702-0789 (Allan)

or email

a_bastos@yahoo.com

(Advice)
HOW DO YOU MAKE YOUR CLASSIFIED AD PAY?

By running it consistently-consecutive weeks-for impact!! Rarely does a prospective customer reply to an ad the
very first time it appears. When that customer is ready to buy. Remember, the very week he or she is ready your

advertisement should be in position.
Stay ALIVE and SATISFIED

with an ACTIVE CLASSIFIED!! TOLL FREE
800-233-7524 or 212-493-4199

FOR AD PLACEMENT IN PRINT CALL JEFF SERRETTE: 212-493-4199/JEFFREY.SERRETTEPBILLBOARD.COM
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CHARTS
KEITH CAULFIELD

Gary Allan Nets First
No. 1 Album
His ninth studio set bows with career-high106,000

Country singer Gary Allan notches his
first No. 1 on the Billboard zoo as Set
You Free, his ninth studio album, de-
buts with io6,000 sold, according to
Nielsen SoundScan.

It grants him his best sales week ever, surpassing
the 99,000 start of Tough All Over in 2005. Further,
Set You Free outpaces the launch of his last studio set,
zoso's Get Off on the Pain (65,000) by 63%.

Helping Allan's cause is his successful single "Ev-
ery Storm (Runs Out of Rain)," which jumps to No. 1
on the Country Airplay chart. It's his biggest hit at the
format since 2004, when "Nothing on but the Radio"
spent two weeks atop the list.

On the all -genre Billboard Hot soo (which com-
bines airplay, sales and streaming data), "Every
Storm" jumps to No. 26 -marking Allan's second -
biggest Hot so° hit. Only "Man to Man" went higher -
No. 25 -in 2003.

Also fueling the new album's start is a performance
on NBC's "The Tonight Show With Jay Leno" (Jan. 23)
and sale pricing and promotion at a number of retail-
ers. Set You Free sold for $9.99 at Target, Best Buy and
iTunes last week while Walmart carried it for a penny
more ($10).

Set You Free sold particularly well at physical re-
tailers, as CDs make up 64% of the set's first week.
Comparably, physical product accounted for just 3o%
of the sales of last week's No. 1 debut -rapperASAP
Rocky's Long.Live. A $ AP (42,00o of its 139 000 bow).
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However, that striking contrast isn't too surprising. In
sou, physical sales accounted for 75% of all country
album sales versus 56% of all rap albums.

Allan first appeared on the Billboard 200 on Nov.
9, 1996, with Used Heart for Sale, which ultimately
peaked at No. 136. He's since visited the top so five
times (including this week), but hadn't gone higher
than No.3.

Allan had to wait 16 years and three months for his
first No. 1 -that's the amount of time between Used
Heart for Sale's debut and Set You Free's No. I bow.
While that's a significant gap, it's nothing compared
with how long Tony Bennett waited for his first No.
1. (He's the most recent act to have had a wait longer
than Allan.) Bennett finally claimed his first No. z on
Oct. 8, 2011-54 years, seven months and 15 days after
he debuted on the list (Feb. 23,1957).

While it seems like country albums are regularly
appearing atop the Billboard zoo, it's not all that
common. Allan becomes only the 32nd country act
to claim a No. i in the Billboard zoo's nearly 57 -year
history. The vast majority of those (26) garnered their
first No.1 after the chart began using SoundScan data
to power the chart on May 25,1991. Before then, only
Johnny Cash, Bobbie Gentry, Glen Campbell,
Linda Ronstadt, Olivia Newton -John andKenny
Rogers tallied No. is. (Newton -John and Ronstadt
collected their chart -toppers in the '7os, when both
were releasing primarily country music and notching
No. is on Top Country Albums as well.)

Allan's new album is one of two debuts in the top so.
It's joined by the 2013 Grammy Nominees compilation,
which bows at No. 4 with 41,000 sold. Last year's col-
lection also debuted at No. 4, but with 52,000. It went
on to tally an even bigger sales week -though not a
higher chart rank -when it moved 84,000 in the
frame after the Grammy Awards on Feb. 12, zo12. It's
expected that 2013 Grammy Nominees will also post
higher sales after this year's show (Feb. so).

The new album is the 12th top so in the Grammy
compilation series, stretching back to the 1999 edi-
tion, which topped out at No. 8 on March 13,1999. All
releases since the 2007 collection have reached the
top so. And while each Grammy album is chock-full
of chart -topping artists, not one volume has reached
the apex. Ironically, the albums are their own worst
enemy. Why? Because even though the sets have a
large sales spike the week after the Grammy telecast,
they're usually blocked from the top of the chart by
one of the show's performers. Last year, in the week
after the awards (on the chart dated March 3), 2012
Grammy Nominees jumped 8-5 but was beaten by
big winner Adele, who had two albums ahead of it
(21 at No. z and 19 at No. 4). Also among the top five:
a Whitney Houston greatest -hits album, which
surged 6-2 in the wake of her death. 0

COPIES OF GARY ALLAN'S
SET YOU FREE SOLD IN
ATLANTA, THE ALBUM'S
LARGEST SALES MARKET

6K

'Porsche' Brings Back Nelly
Nelly debuts h6 first song on the
Mainstream Top 40 airplay chart
in two -and -a -half years, as "Hey

Porsche" speeds In at No.36. While
he arrived with the core rap "(Hot
SA"t) Country Grammar," which
rose to No. 9 on the chart In 2000,
his sound has become increasingly
pop -leaning, notably 10 2004 when

"Over and Over," featuring country
superstar Tim McGraw, began an
11 -week reign, and with 2010'5

lust a Dream." "1 think Nelly has
done a good job of straddling pop
and rap," KOWB Minneapolis PD
Rich Davis says. "I'm sure artists
can tell by their bank accounts
which hits have the most mass
appeal. Nelly, with all his years in
the biz, has certainly figured that
out." -Gary Trust

THE BIG NUMBER

32
Number of country acts that
have reached No. 1 on the
Billboard 200 in its nearly 57 -
year history.

For The Record
Nielsen SoundScan
reprocessed its charts after
some of Billboard's pages
in this issue had been sent
to the printer. Tyler Bryant
&the Shakedown's Wild
Child should be No.7 on
Heatseekers Albums, not No.
11. Additionally, the title's
correct rank on the South
Atlantic Regional Heatseekers
Albums chart is No. 6 (not No.
9). It also debuts at No. 9 on
the Mountain Regional tally.

Read more
Chart Beat at
billboard.com/
chartbeat.

2013 GRAMMY NOMINEES'
FIRST -WEEK SALES,
COMPARED WITH DEBUT
OF 2012 COMPILATION

41K.

GARY ALLAN'S WAIT FOR
HIS FIRST NO. 1 ALBUM

16 YEARS

MARKET WATCH
A WEEKLY NATIONAL MUSIC SALES REPORT

Weekly Unit Sales

ALMINS DIGITAL
ALBUMS.

DIGITAL

nuts

This Week 4,920,000 2,357,000 26,674,000

Last Week 4,968,000 2,401,000 27,816,000

Change -1.0% -1.8% -4.1%

This Week Last Year 5,392,000 2,141,000 25,980,000

Change -8.8% 10.1% 2.7%

'Meal album sales are also counted antain album sales.

Weekly Album Sales Milian Units)

25

20

15

10

4 -

YEAR -TO -DATE

5 0 N

Overall Unit Sales

2012 2013 CHANGE

Albums 21,345,000 21,238,000 0.5%

Digital Ends 115,191,000 117,845,000 2.3%

store sinews 189,000 272,000 43.9%

natal 136,725,000 139,355,000 1.9%

Mbum Wm" 32,864,100 33,022,500 0.5%

alonm sales 0101.111100. downloads equivalent to one album. sale.

Digital Track Sales

2012 11M=1
2013 117.8 million

Sales by Album Format

2012 3013 cHANGE

CD 12,248,000 10.579,000 -13.6%

Digital 8,791,000 10,213,000 16.2%

W nyl 301,000 405,000 34.6%

Other 5,000 40,000 700.0%

Sales by Album Category

2012 2013 CHANGE

Current 9,912,000 10,525,000 6.2%

Catalog 11,434,000 10,713,000 -6.3%

DeepCMalog 9,111,000 8,476,000 -7.0%

Current Album Sales

2012

2013 10.5 million

Catalog Album Sales

2012.

2013 10.7 million

Nielsen Sour015can counts as current 000 sales within 01.18 months of r allnim's release 111
months tor classical and pu allaums1.101 state sta, th 0010011011.1111 board 200,00wever,remairk
as mien. older than 18 months are catalog. Deep catalog is a subset 01 catalog for 011es out mores
than 36 months.

Zrs2V:g2VaVr'e':OgTgegal7=4°5notrar' SaandSta
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LEGEND

Bullets indicate titles with
greatest weekly gains.

Album Charts
 Recording Industry Assn. of

America (RIAA) certification for
physical shipments & digital
downloads of 500,000 albums
(Gold).

A RIAA certification for physical
shipments & digital downloads
of 1 million units (Platinum).
Numeral noted with Platinum
symbol indicates album's multi
platinum level.

 RIAA certification for physical
shipments & digital downloads
of 10 million units (Diamond).
Numeral noted with Diamond
symbol indicates album's multi -
platinum level.

0 Latin albums certification for
physical shipments & digital
downloads of 50,000 units (Oro).

, Latin albums certification for
physical shipments & digital
downloads 01100,000 units
(Platino). Numeral noted with
Platinum symbol indicates
album's multi -platinum level.

Digital Songs Charts
 RIAA certification for 500,000

paid downloads (Gold).
A MA certification for 1 million

paid downloads (Platinum).
Numeral noted with platinum
symbol indicates song's
multiplatinum level.

Awards

HS (Heatseeker Graduate)
PS (PaceSetter for largest % album

sales gain)
GG (Greatest Gainer for largest

volume gain)
DG (Digital Sales Gainer)
AG (Airplay Gainer)
SG (Streaming Gainer)

Visit billboard.birichartslegend for
complete rules and explanations.

2RES. LAST TME TITLE
AGO MS WEEK PRODUCER (STINGWPIT EP)

2 1 0

Artist [EEL PEAR ULAN
IMPRINT/PROMOTION LABEL POS. CHART

THRIFT SHOP Macklemore & Ryan Lewis Feat Wanz

RIEWIS 111.11AGGERTXPLEWIS) MACKLEMORE/ALIA/WARNER BROS.
1 17

LOCKED OUT OF HEAVEN Bruno Mars
I 2 2

T654=2:=AWVIMAXEVINE) ATLANTIC

1 17

3 3 3
HO HEY The Lumineers A

R.HADLOCK (W.SCHULTUFRAITES) DUALTONE

3 34

0 4
I KNEW YOU WERE TROUBLE. Taylor Swift A

AX MARTIN,SHELLBACK (T.SWIFTWIAX MARTIN,SHELLBACK) BIG MACHINE/REPUBLIC

2 15

6 6 0 SCREAM & SHOUT will.i.am & Britney Spears A
LAP! JAY (W.ADAMS,INIARTENS,LBAPTISTE) IIITERSCOPE

5 9

7 7
APA DON'T YOU WORRY 0111.13 Swedish House Mafia Feat. John Martinup VA=ITIZItrit= ASTRALWERKS/CAPITOL

6 19

BEAUTY AND A BEAT Justin Bieber Feat. Nicki Minaj
8 9 7

MAX MARTINADO (MAX MARTIN,
A.ZASLAVSKI.S.KOTECHA.03.MARA1) SCHOOLBOY/RAYMOND BRAUN/ISLAND/01AG

5 16

DIAMONDS Rihanna
5 8 8 m

FsgurarzEm11.2g()SSURLER.B.LEVIN.M.
SRP/DEF 111M/101.16

1 18

9 10 9
HOME Phillip Phillips A

D.PEARSON (D.PEARSON.G.HOL DEN) 19/INTERSCOPE

6 31

PION PROBLEMS ASAP Rocky Feat. Drake, 2 Chainz &Kendridt Lamar 

U1i1EAVIZ:rZTON"E %Fir" En. ASAP WORLDWIDE/POLO GROUNDS/RCA

With Macklemore & Lewis at No. ion the Hot ye ---
100, another rookie rap act bookends the top f

10. "F**kin Problems" powers 3-2 on Streaming I

Songs (1.3 million, up 8%), 19-14 on Hot Digital

Songs (83,000, up 11%) and 29-23 on Hot 100

Airplay (47 million, up 14%). While the track

is the first Hot 100 top 10 for ASAP Rocky, 2

Chainz and Lamar, it's the 10th for Drake.

TRY
G.KURSTIN OlUSBEE,B.WEST)

Pink
RCA

GIRL ON FIRE Alicia Keys Feat. Nicki Minaj

=AVICTRWE'AIAIrgatNellr' RCA

SUIT & TIE Justin Timberlake Featuring Jay Z

THVIVW,ZAI`gliM7.12.Z.Mrs.'"' RCA

Track plunges 2-8 in its second week on Hot

Digital Songs, dropping by 65% to 109,000.

Still, it climbs 16-14 on Hot 100 Airplay

(61 million, up 14%) and enters Streaming

Songs at No. 40 (536,000, up 109%).

11 14

11 21

4 3

2AN5. LAST
AGO REEK

16 20

THIS TITLE Artist
CERT.

WEEK PRODUCER (SONGWRITER) IMPRINT/PROMOTION LABEL

DIE YOUNG Ke$ha
24

nOrili.O;.irvirl.:iiii=vint 'T. KEMOSABE/KA

PEAK MON
POS. CHART

2 18

21 23 25
SWIMMING POOLS (DRANK) Kendrick Lamar 0
TAUNUS (K.OUCKWORTH.T.WILLIAMS.N.SEETHARALI) TOP DAWG/AFTERMATHONTERSCOPE

17 24

35 29 0 EVERY STORM (RUNS OUT OF RAIN) Gary Allan 0
.A LL AN, MOM. (G.AL L MN WARREN.H.LINOSEV) MCA NASHVILLE

26 17

17
DON'T STOP THE PARTY Pitbull Featuring TJR

22 V
'n!Iltriiirlfrallgi.=ilthZ1. MR. 305/POLO GROUNDS/RCA

17 15

48 30
aft C'MON KeShavip

rg=gragWitlir-4°T"AL°' KEMOSABE/RCA

28 6

Q BETTER DIG TWO The Band Perry 0
0.11UFF (6.CLARK.5.A.NALIN,T. ROSEN) REPUBLIC NASHVILLE

28 13

26 26
HALL OF FAME The Script Featuring will.i.am 41.

30 w
OT

iriT=V2.1212=111S.J.B4Rita PHONOGENIC/EPIC

26 18

32 32
ei I WILL WAIT Mumford & Sons 
.... 'AMA. (MUMFORO 8, SONS) GENTLEMAN Or THE ROADMIED/GLASSNOTE

23 25

31 34 32 WANTED Hunter Hayes A
D.HUFf.H.HAYES (T.VERGES.H.HAYES) ATLANTIC NASHVILLE/WPM/MP

16 40

28 27 13
I'M DIFFERENT 2 Chainz
01 MUSTARD (T.EPPS.D.MCFARLANE) DEF14MOD1MG

27 11

41 360 RADIOACTIVE Imagine Dragons
- ALEX DA nit (IMAGINE DRAGONS,A.GRANTIMOSSER) KIDINAKORNERONTERSCOPE

34 22

24
LET ME LOVE YOU (111ML YOU LEARN TO LOVE YOURSELF) NeYo a.

33 35 w
untmaureguivra,FET.VDIS CALA) MOTOWN/WM.1G

6 26

34 38 36 ADORN Miguel
MIGUEL (.1.1.PIMENTEL) BVSTORM/BL ACK ICE/RCA

17 26

22 31 37
GANGNAM STYLE PSY A
1,101.SANG,V.G.-IMING 0.5.0.K.G.11,800) SCHOOLBOY/REPUBLIC

2 21

3o 37 38 CRUISE Florida Georgia Line A
1.M0101.KELLEY.T.HUBBARD.1.M01.C.RICCIRICE) REPUBLIC NASHVILLE

16 24

29
CLIQUE Kanye West, Jay -Z, Big Sean A

35 39 m
,',T=1,111mc.,nraftr,g". 4.0.0.0./DEF1AMORIMG

12 21

52
0 0 ALL GOLD EVERYTHING Trinidad James

D.GALLASPY (NAMMAS) THINKITSAGAME/DEF 11114/101MG

40 7

0 0 THE ONLY WAY I KNOW Jason Aldean With Luke Bryan & Eric Church
*KNOX (0.1.MURP10.13.11AYSLIP) BROKEN BOW

41 12

47 0 0 HOW COUNTRY FEELS
D.GEORGE (V.M(GENEE.W.NIOBLEV.N3HRASHER)

Randy Houser
STONEY CREEK

42 17

40 41 43 CALL ME MAYBE Carly Rae Jepsen A
MIAOW, (1.BANISAY,C.R.1EPSEKTCROWE) 604/SCHOOLBOWINTERSCOPE

1 49

SWEET NOTHING Calvin Harris Feat. Florence Welch 14 12 42 45
GHARRIS (C.HARRIS.F.WELCH.K.HARPOON) DECONSTRUCTION/FLY EYE/

ULTRA/ROE NATION/COLUMBIA

IT'S TIME Imagine Dragons A
15 34

B.DARNER.IMAGINE DRAGONS ID.REYHOLDS.
W.SERMON.B.MCKEE) KIDINA NOR NER/INTERSCOPE

LOVE ME Lil Wayne Feat. Drake & Future 16 2
MIKE WILL MADE.111). (D.CARTER,A.GRANAM,
NALBURN.M.LWILLIAMS ILAMOGAN) YOUNG MONEY/CASH MONEY/REPUBLIC

DAYLIGHT Maroon 5
,iv17174(1:2TINIA.LEVI N E.Maxn41 A&WOCTONE/INTERSCOPE

17 8

11 U 18
ONE MORE NIGHT Maroon 5

tilltrAlalf2=4 A&M/OCTONEONTERSCOPE

1 32

10 o 19
I CRY Flo Rida

NE r0111PISTI(SSOi, 8, NIUS,PILLUMR,1010065111AMIM1111.1.M.
ARNWAP17.1.1M1400111,1411.1MMIX,PAIRKIARUS5111.,5allERAMILLALCARE19 POE BONATIANTIC

6 18

14 18 20 SOME NIGHTS fun. A
1.BHASKER (N.RUESS.A.D0ST.LANTONOFF.1.BHASKER) FUELED BY RAMEN/RRP

3 49

19 19 V THE A TEAM Ed Sheeran
I.GOSLING,E.SIIEERAN (E.SHEERAN) ELEKTRA/ATLANTIC

16 29

0 0 CATCH MY BREATH Kelly Clarkson
SOUND KOLLECTIV (CCLARKSON,LHALBERT.E.OLSON) 19/RCA

22 14

0 LITTLE TALKS Of Monsters And Men A
...

0
OF MONSTERS AND MEN.A.ARNARSSON (NAHILMARSOOTTIR.R.THORNALLSSON) REPUBLIC

23 36

SOMEBODY THAT I USED TO KNOW Gotye Feat. Kimbra A
W.DE BACKER (WOE BACKER.L.LIONFA) SAMPLES W SECONDS/FAIRFAX/REPUBLIC

Song becomes just the fourth to reach .-
7 million in digital sales, according to

Nielsen SoundScan. The Black Eyed

Peas' "I Gotta Feeling" leads with 8.2

million, followed by Adele's "Rolling

in the Deep" (7.7 million) and LMFAO's

"Party Rock Anthem" (7.5 million).

1 56

36 39 45 LITTLE THINGS One Direction 0
LGOSLING (E.SHEERAN.FNEVAN) SVCO/COLUMBIA

33 11

76 58
op, POUR IT UP Rihannagiii

MIKE WILL MADE.IT,WBO (M.L.WILLIAMS II
LGARNER.T.THOMAS,T.THOMAS,R.FENTY) SRP/DEF lAWIDAIG

46 4

37 40 47 TOO CLOSE Alex Care A
DIPLO.SWITCHAWECHTSCHAIO (A.C1ARF.LOUGLI111) REPUBL1C

7 44

44 51
0 SURE BE COOL IF YOU DID Blake Shelton

S.HENDRICKS (R.CLAWSON,CXONIPKINS.1.ROBBINS) WARNER BROS. NASHVILLE/WMN

44 3

69 0 0 WHEN I WAS YOUR MAN Bruno Mars
THE SMEEZINGTONS (BRUNO MARS.PLAWRENCE II.A.LEVINE.A. WYATT) ATLANTIC

49 6

38 43
NO WORRIES Lil Wayne Featuring Detail

SO
DETAIL (D.CARTER,N.C.FISHER.
B.WILLIAMS,J.A.PREVAN.R.DIAX) YOUNG MONEWCASH MONEY/REPUBLIC

29 21

0 Go to Bl LLBOARD.COM/BIZ for complete chart data Data for week of 02.09.2013



MKS. LAST THIS TITLE
AGO WEEK WEEK PRODUCER (SONGWRITER)

Artist
CERT. PEAK MON

IMPRINT/PROMOTION LABEL POS. CHART

59
POETIC JUSTICE Kendrick Lamar Feat. Drake

55
S.BEWLLE W.BLICKWORIBBEAIOLINA,A.GRAHAM,
P.,HARRIS 111,1.1ACKSON,T.S.LEWIS) TOP DAWG/AFTERMATII/INTERSCOPE

51 14

57 54 0 ONE OF THOSE NIGHTS Tim McGraw
B.GALLIMOREE.MCGRAW (L.LAIRD.R.CLAWSON.CIOMPKINS) BIG MACHINE

52 9

61 63 0 TWO BLACK CADILLACS Carrie Underwood
M.BRIGHT DAINDERWOODAKEAR,H.LINDSEY) 19/ARISTA NASHVILLE

53 7

53 57 0 WICKED GAMES The Weeknd
LOC.CAIONTAGNESEEHE WEEKNO (A.TESFAVE,C.MONTAGNESEXLMCKINNEr KO/REPUBLIC

53 13

54 60
0 BALL T.I. Featuring Lil Wayne

:12 2;1E100AD",=ali) GRAND HUSTLE/ATLANTIC

50 15

so 59 0 TORNADO Little Big Town
1.10ECE (N.HEmBE,DAMAID) CAPITOL NASHVILLE

56 12

56 61
' 0 SOUTHERN COMFORT ZONE Brad Paisley

&PAISLEY (B.PAISLEE,C.DUBOISA.K.LOVELACE) ARISTA NASHVILLE

56 17

43 48 58 BANDZ A MAKE HER DANCE Juicy .1 Feat. Lii Wayne & 2 Chainz 0
MI NE WILL AI ADELE- (ALL.WILLIAMS11.1.110U,ORD.CARTER.T.EPPS) KEMOSABE/COLUMBIA

29 20

60 62 CO SOMEBODY'S HEARTBREAK Hunter Hayes
D.HUFF,H.HAVES (A.DORFF.L.LAIRD.H.HAVES) ATLANTIC NASHVILLE/WAIN

55 iy

62 " 0 ANYTHING COULD HAPPEN Ellie Goulding 0
LELIOT.E.GOULDING (E.GOOLDING.J.ELIOT) CHERREPREE/INTERSCOPE

47 16

0 0 MADNESS Muse
MUSE (MULLANE) HELIUM-3/WARNER BROS.

60 23

so
VA VA VOOM Nicki Minaj

52 62
DR.
-A:Cii'iiiiii'l?ol-Afiffti,11.1riiiliiiii----- ...--L-. YOUNG MONEY/CASH MONEY/REPUBLIC

22 15

SAIL
A.BRUNO (A.BRUNo)

AWOLNATION A 63 21

RED BULL

Spurred by renewed radio promotion,

the song returns at a new peak, having

previously risen as high as No. 82 in

October 2011. The cut, which has sold

2 million, concurrently re-enters Hot

Rock Songs at No. IL

68 66 0 CUPS Anna Kendrick
C.BECKALKILIAN (A.P.CARTER.L.GERSTEIN.D.BLACRETT,H.TUNSTALUBEHRENS.PEREEMZ

64 5

o 0 TROUBLEMAKER 011y Murs Featuring Flo Rida
S.ROBSON (0.MURS.S.ROBSON,C.KELLET.DILLARD) SECO/COLUMBIA

65 2

51 56 66 GOODBYE IN HER EYES Zac Brown Band
.STEGALL2 BROWN RAPROWPIN DURREPTE.S.LEIGH.I.D.HOPKINS) ATLANTIC/SOUTHERN GROUND

48 16

r% MERRY GO 'ROUND Kacey Musgraves

%.1. tagiint" ATSi.taiE,=NAL VI) MERCURY NASHVILLE

67 7

HOT SHOT 0
DEBUT

DOPE Tyga Featuring Rick Ross
68

M.ROBERTSDP.NGUYENXTEPPENSONAY.L.ROBERTSIL
M.ROBERTSAJACKSON.C.C.BROADUSIR.X.WOLFE,AYOUNG) YOUNG MONEY/CASH MONEY/REPUBLIC

1

IT% REMEMBER YOU Wiz Khalifa Feat. The Weeknd
CW .i,girt2:0g.t1E1:111gLIZTIMPKIN)

ROSTRUM/ATLANTIC/RRP

63 10

8
Q 0 STUBBORN LOVE

R.HADLOCK (W.SCHIPLTZ.P.FRAITESP

The Lumineers
DUALTONE

70 7

0 in NEVA END Future
© SPIKE WILL MADE.IT (11.WILBURN.M.L.W1LLIAMS II,P.R.SLAUGHTER) A4/FREEBANCIVEPIC

71 a

79 n el TIP IT ON BACK Dierks Bentley
.... B.BEPWERS.L.WOOTEN (T.KENNEDY.R.COPPERMAN.I.M.NITE) CAPITOL NASHVILLE

72 10

80 76 0 WHO BOOTY Jonn Hart Featuring lamSU!
RAW SMOCK, (0.1.GRIZZELL.S.A.WILLIAMS,K.KHARBOLICH) COOL KID CARTEL/EPIC

73 7

67 70 74 DON'T JUDGE ME Chris Brown
THE MESSENGERS (CALBROWN.N.ATWEHA.MESSINGER.M.PELLIZ2ERI RCA

67 13

CARRY ON fun.
LEIHASKER (FUN.. "(MASKER) FUELED BY RAMEN/RRP

The song bullets at No. 3 on Triple A, No. 8 on

Alternative and No.19 on Adult Top 40, while bowing at

No. 39 on Mainstream Top 40 and No. 73 on Hot 100

Airplay (17 million, up 2546).

75 4

MKS",

07

UST
WEEK

80

THIS
WEEK

TITLE Artist CERT
PRODUCER (SONGWRITER) IMPRINT/PROMOTION LABEL

PEAK

POS.

HYMN
CHART

I DRIVE YOUR TRUCK Lee Brice
CACOBSALMCCLURE.L.BRICE (P. ALEXANDER.C.HARRINGTON.INEARE) CURB

76 4

69 (il 77
LOVE SOSA Chief Keef

YOUNG CHOP (K.COZART,EPITTMAN) GLORY BOVZ/INTERSCOPE

56 7

73 73 78 BEGIN AGAIN Taylor Swift 0
D.HUFF,DCHARMAN.TSWIFT (T.SWIF7) BIG MACHINE

7 17

0 79 GUAP Big Sean

iTt.ZAZEtST=Tiii=i!igifs= "J'""""AfoTrigVXTroEirtis
71 7

65 79
...... KISS YOU One Direction(a)

.111CHAZECTalr(AlrEITREK.V.ZIEER) SECO/COLUMBIA

65 5

96 88
0 BATTLE SCARS Lupe Fiasco & Guy Sebastian

PRO 1 (WPACOD.SEBASTIAND.R.HARRIS) 1ST A ISTH/AILANTIC

73 5

94 0 0 IF I DIDN'T HAVE YOU Thompson Square
NV (S.THOSIPSONATHOMPSONA.SELLERS,P1ENKINQ STONEY CREEK

82 4

70 83 83 BEER MONEY Kip Moore
BLAMES (K.1.100RE.B.DAUDIVERGES) MCA NASHVILLE

51 19

91 93 Q TAKE A WALK Passion Pit
C.ZANEALANGELAKOS (A.ANGELAKOS) FRENCHKISS/COLUMBIA

84 21

88 92
BELLO FINALS: PRICE TAG/0011T YOU (FORGET ABOUTIAE).., The Barden flellas0
BBECKALKILIAN ILCORNISKL.GOTLWALO.C.KELLV,BASIINIAOLIS.A.B.FORSEBBSCHIFF,
A.C.PEREZ.S.C.SMITH,N.VAN DE WALL.K.CAIIEBRUNO MARS.P.LAWRENCER,A.LEVINEAWALTORG.) WE

85 5

m RIFF OFF: MICKEYILIKEAVIRGIR/HITIIEWITH YOURTMersa eeBoarut

W AI SVIINEE'A.=rantotztv.r..NANNIBALTRILEVABLEIVAIWILVILI UNE

86 4

75 75
REST OF MY LIFE Ludacris Feat. Usher & David Guetta

87
1'2 I ITAGEZ. OM; (AC4XTIM =TATA. HE LI I NE ORE ) DT P/ OE; 1 A MO CU MG

72 10

98 95
0 CRYING ON A SUITCASE Casey James

/ LINDSEV.C.JAMES (L.T.MILLEUSHAPIROM.THRASHER) 19/COLUMBIA NASHVILLE

88 6

NEW
tin MAMA'S BROKEN HEART Miranda Lambert
... BLIOLIELL,C.AINLAVA.WORF (FLOARK,SAACANALLENAILLSGRAVFS) RCA NASHVILLE

89 1

NEW

0BAD ASS Kid Ink Featuring Meek Mill & Wale
DEP/IN CRUISE (B.T.COLLINS,D.MONTGOPAERE'
R.R.WILLIAMSALAKINTIMEHIN) THA ALUMNI GROUP/AU/RCA

90 1

- 82
WILD FOR THE NIGHT A$AP Rocky Feat. Skrillex

91
SKRILLEX (B.MAYERS,S.1.100REM.DALIAORO.
DIEBOUVIEB,T.PARENT,N.VADONAPRADEEROL) A$AP WORLDWIDE/POLO GROUNDS/RCA

82 2

- 98 0 GIVE IT ALL WE GOT TONIGHT George Strait
T.BROWN,G.STRAD (PAARIGHT.P.O.DONNELLTJAMES) MCA NASHVILLE

92 4

99 97 0 DEMONS Imagine Dragons
ALEX DA KID (IMAGINE ORAGONS.A.GRANTA.MOSSER) KIDINAKORNERDNIERSCOPE

93 3

71 65 94 TIL MY LAST DAY Justin Moore
P.STOVER (B.D.MAHERAMOORZ.J.S.STOVER) W.LORY

51 20

85 90
CELEBRATION Game Feat. Chris Brown, Tyga, Wiz Khalifa & Lil Wayne

95
rlA(nliTaLcOrtglARMM6NGUEEN-STEVENSON,

REZERVOIR/DGC/INTERSCOPE

81 12

NEW
0 GET YOUR SHINE ON Florida Georgia Line

1.M01 (T.HUBBARO.B.KELLEER CLAWSON.CTOMPKINS) REPUBLIC NASHVILLE

96 1

NEW
el LET THERE BE COWGIRLS Chris Cagle
.... N.STEGALL (C.CAGLEATRIBBLE) BIGGER PICTURE

97 1

BITCH, DON'T KILL MY VIBE Kendrick Lamar
RE-ENTRY 0 SOLINWAVE (K.DUCNIPIORTHALSPEARS,BRAUN.

VINDAHL A.LEKKE,SCHMIDT) TOP DAWG/AFTERMATH/INTERSCOPE

98 2

83 84

FEEL THIS MOMENT Pitbull Feat. Christina Aguilera
A.NESSINGER.NADIEXICLANERODAIXDPERDAPIREANADAHLKREDQUE.

ADESSINGEILIMAXIBRODADVARGASEADALFRPRAL POUXUARNDAIDETAIRIPBOLDENI ID.305/P0D4RO1INLISKIIA

SKYFALL
P.EPWORTH (A.AOKINS,P.EPWORTH)

99 1

The follow-up to "Don't Stop the

Party" (No. 27) starts at No.38

on Mainstream Top 40. It also

brings back, through a sample,

a-ha's classic 1985 Hot 100 No.1

"Take on Me." -Gary Trust

Adele A
XL/COLUMBIA

8 17

g.kx

TJ R

How did your original solo
Instrumental track "Funky
Vodka" become Pltbull's "Don't
Stop the Party" 27)?

It was released on Beatport [last
year] and really hit globally. People
all over the world were hitting me
up about it. I found out Pitbull
heard about it a few months after
the release. His vocals were what
we needed on top of the track to
really make it explode.

When did you find out you'd be in
the video?
I always set the bar low for
myself. When I heard back from
management that Pit was really
Into the record, it honestly only
connected months later, when I
was actually in Miami at the video
shoot, in his trailer, drinking vodka
and hanging out with his friends: "I
was just at home watching videos
like this!"

The song also landed a Bud Light
synch. Are you getting gigs out
of this?
My dad and mom are calling me.
Every time It airs I get blown up
on Twitter and Facebook. I have
another big record, "Ode to 0i,"
that came out on Beatport just as
"Party" was peaking, so with the
combination of those two, the gigs
are coming through. I was just in
Poland. and Las Vegas the week
before that. Timing is everything,
and it's all happening right now.

-Kerr! Mason

Data for week of 02.09.2013 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data CIO
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MG. LAST THIS ARTIST
AGO WEEK WEEK IMPRINT / DISTRIBUTING LABEL

HOT SHOT oh
DEW

fl GARY ALLAN
MCA NASHVILLE/UMGN

Title
CENT

PPEOAEK.

CHIG,ROT

Set You Free

0 0 THE LUMINEERS The Lumineers 
DDALTONE

2 43

5 3 3 SOUNDTRACK Pitch Perfect
UME

3 14

NEW 0 VARIOUS ARTISTS 2013 Grammy Nominees
GRAMMY/CAPITOL

4 1

5 KIDZ BOP KIDS Kidz Bop 23
RAZOR & TIE

2 2

n 9
A% GG MUMFORD & SONS Babel A 1Iho GENTLEMAN OF THE ROAD/GLASSNOTE

18

Mumford & Sons' Babel rebounds 9-6
.0

with a 51% sales gain, moving 38,000

copies for the week. Amazon MP3

temporarily discounted the set to $2.99

for the week, thus sparking its 89%

digital lift. Digital sales comprised 91%

of its overall 13,000 gain.

0 7 ASAP ROCKY Long.Live.A$AP
ASAP WORLDWIDE/POLO GROUNDS/RCA

1 2

6 5 8 BRUNO MARS Unorthodox Jukebox
ATLANTIC/AG

2 7

4 4 9 TAYLOR SWIFT Red A
BIG BIACHINE/BMLG

1 14

3 6 10 SOUNDTRACK Les Miserahles:Higtilights From The Motion Picture Soundtrack
POLVDOR/REPUBLIC

1 6

NEW 0 RANDY HOUSER How Country Feels
STONEY CREEK

11 1

15 11 12 IMAGINE DRAGONS Night Visions
KIDINAKORNW/INTERSCOPF/IGA

2 21

10 to a ONE DIRECTION Take Me Home A
WCO/COLUMBIA

1
11

24 0 0 MACKLEMORE & RYAN LEWIS The Heist
MACKLEMORE

2 16

0 0 FLORIDA GEORGIA LINE Here's To The Good Times
REPUBLIC NASHVILLE/HMI,

10 8

14 0 16 PHILLIP PHILLIPS The World From The Side Of The Moon
IWINTERSCOPENLA

4 10

12 20 Q PINK The Truth About Love A
RCA

1 19

VARIOUS ARTISTS 12-12-12 The Concert For Sandy Relief
ROBIN HOOD/THE MADISON SQUARE GARDEN COMPANY/COLUMBIA

After spending three weeks on the

chart as a digital -exclusive title, the

12-12-12 album returns to the list

following its release on CD (18,000;

up 1,072%). It concurrently re-enters

at No. 6 on Rock Albums. It debuted

and peaked at No. 9 on the Billboard

200 dated Jan. 5, selling 82,000.

BAD RELIGION
EPITAPH

KENDRICK LAMAR
TOP DAWG/AFTERMATIVINTERSCOPE/IGA

FUN.
FUELED BY RAMEN

ADELE
BL/COLUMBIA

9 4

12
THE CONCERT
FOR SANDY RELIEF

TO BENEFIT THE ROBIN HOOD RELIEF FUND

MADISON SQUARE CART.

True North 19 1

good kid, m.A.A.d city 2 14

Some Nights A 3 49

21 1 101

2 VINS, LAST

1150 WEEK

17 13

TINS ARTIST Title
CENT

WEEK IMPRINT/ DISTRIBUTING LABEL

23 RIHANNA Unapologetic wi
SRP/DEF lAM/IDJIAL

PEA

PBS.K

WI( S. ON

CHART

1 10

n 23 Q ALICIA KEYS Girl On Fire 
RCA

1 9

28 27 Q JASON ALDEAN Night Train A
BROKEN BOW

1 15

19 30 Q MAROON 5 Overexposed A
ARAMOCTONE/IGA

2 31

26 24 27 SOUNDTRACK Nashville: Season 1: Volume 1
ABC STUDIOS/LIONS GATE/BIG MACHINE/DMLG

14 7

13 14 28 T.I. Trouble Man: Heavy Is The Head
GRAND HUSTLE/ATLANTIC/AG

2 6

3o 28 29 ED SHEERAN +
ELEKTRA

5 33

27 25 30 LITTLE BIG TOWN Tornado 
CAPITOL NASHVILLE/LAGN

2 20

31 0 " HUNTER HAYES Hunter Hayes 
ATLANTIC NASH,/ ILLE/WMN

18 50

18 17 32 VARIOUS ARTISTS NOW 44
UNIVERSAL/EMI/SONY MUSIC/CAPITOL

2 12

1 22 33 CHRIS TOMLIN Burning Lights
SIX5TEPS/SPARROW/001 CMG

1 3

32 35 0 OF MONSTERS AND MEN My Head Is An Animal 
REPUBLIC

6 43

NEW 0 CASTING CROWNS The Acoustic Sessions {Volume One}
BEACH STREFF/REUNION/PLG

35 1

31 n 36 JUSTIN BIEBER Believe A
SCHOOLBOY/RAYMOND BRAUN/ISLAND/NANG

1 32

40 37 37 CARRIE UNDERWOOD Blown Away A
19/ARISTA NASHVILLE/WIN

1 39

25 40 38 LUKE BRYAN Tailgates & Tan I i nes A
CAPITOL NASHVILLUUMGN

2 77

39 38 30 MUMFORD & SONS Sigh No More A
GENTLEMAN OF THE ROAD/GLASSNOTE

2 149

23 36 40 KELLY CLARKSON Greatest Hits: Chapter One
19/RCA

11 lo

60 0 0 THE BLACK KEYS El Camino A
NONESUCH/WARNER BROS.

2 60

74 0 0 MUSE The 2nd Law
HELILIWWWARNER BROS.

2 17

NEW 0 KURT CARR & THE KURT CARR SINGERS Bless This House
VERITY/RCA INSPIRATION

43 1

NEW Co TRAPT

The band's fifth entry on

the tally (9,000) comes as

its lead single "Bring It"

rises 20-19 on Active Rock

Reborn 44 1

(581 spins, up 6%). It's the

group's 10th hit on the tally.

NEW
0 AARON NEVILLE

BLUE NOTE

My True Story 45 1

35 57 0 ERIC CHURCH
EMI NASHVILLE/UNIGN

Chief A 1 79

49 51 0 LANA DEL REY
POLYDOR/INTHISCOPENGA

Born To Die 2 52

37 42 48 ONE DIRECTION
symico;vviio

Up All Night A 1 46

36 43 49 WIZ KHALIFA
ROSTRLI M/ATLANTIC/AG

O.N.I.F.C. 2 8

0 Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 02.09.2013
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PEAK.sW OOI

CHART

88

THE WEEKND
NO/REPUBLIC

THE JOY FORMIDABLE
CANVASBACK/ATLANTIC/AG

RI MICHAEL JACKSON
EPIC/LEGACY

Trilogy 

Wolf's Law

Thriller e 1 175

Thanks to continued sale pricing at Amazon MP3, the album

jumps (8,000; up 77%) to its highest Billboard 200 rank since

Sept. 22, 1984, when it was No. 51. (However, in 2008 and 2009,

had the Billboard 200 allowed catalog albums to chart-as it

does now-Thriller would have ranked among the top 10 for a

number of weeks.)

47 46 El KID ROCK Rebel Soul
TOP DOG/ATLANTIC/AG

5 10

NEW 0 WALK THE MOON Tightrope (EP)
RCA

54 1

55 , 2 55 ZAC BROWN BAND Uncaged 
ROAR/SOUTHERN GROUND/ATLANTIC/AG

i 29

38 as 56 JENNI RIVERA La Misma Gran Senora
FONOVISA/LIIALE

38 7

46 50 57 KE$HA Warrior
IMMOSABE /RCA

6 8

51 54 58 JENNI RIVERA Joyas Prestadas: Pop
FONOVISA/LIMLE

51 7

2 31 59 HOLLYWOOD UNDEAD Notes From The Underground
ADM /0 /TONE/IAA

2 3

NEW 0 TORO Y MOI Anything In Return
CARPARK

60 1

7 41 61 BLOM BRIDES Wretched And Divine:The Story of the Wild Ones
STANDBY/LAVA/REPUBLIC

7 3

82 0 0 ALABAMA SHAKES Boys & Girls
ATO

8 39

43 55 63 2 CHAINZ Based On A T.R.U. Story 
DEF MOADDIM

1 24

56 65 64 MIGUEL Kaleidoscope Dream
IBISTORIA/BLACK ICE/RCA

3 17

0 65 TOBYMAC Eye On It
FOREFRONT/EMI CM

1 22

42 Al m PITBULL Global Warming
MR 3O5/POLO GROUNDS/RCA

14 10

as 53 67 LED ZEPPELIN Celebration Day
SWAN SONG/ATLANTIC

9 10

65 Q 88 BRUNO MARS Doo-Wops & Hooligans A
ELEKTRA

3 119

NEW Q RA RA RIOT Beta Love
BARRI!,

69 1

0 70 YO LA TENGO Fade
MATADOR

26 2

50 56 71 CHIEF KEEF Finally Rich
GLORY BOYS/INTERSCOPE/IGA

29 6

41 55 n THE GAME Jesus Piece
REZERVOIR/NGC/ILA

6 7

9 44 73 DROPKICK MURPHYS Signed And Sealed In Blood
BORN A/ BRED

9 3

Q 74 TIM MCGRAW Number One Hits A
CURB

27 78

Q 0 LEE BRICE Hard 2 Love
CURB

5 38

NEW Q FOXYGEN We Are The 21st Century Ambassadors Of Peace& Magi(
IMIADLIWAR

76 1

NS. LAST THIS ARTIST
AGO WEEK WEEK IMPRINT / DISTRIBUTING LABEL

RE-ENTRY 0

THE TENORS
VERVE/VG

Lead With Your Heart

FLORENCE + THE MACHINE
REPUBLIC

ELI YOUNG BAND
REPUBLIC NASHVILLE/BRILL

Ceremonials 

21 2

6 64

Life At Best 6 40

Following the band's

two -song performance

on ABC's "The

Bachelor" (Jan. 21),

the album returns with

5,000 (up 290%).

76 83 80 VARIOUS ARTISTS WOW Hits 2013
PROVIDENT/WORD-CURB/EMI CM

35 18

NEW 0 LOVE AND DEATH Between Here & Lost
TOWN 8. NAIL/EMI CM

81 1

116 93' 0 MIRANDA LAMBERT Four The Record
I - RCA NASHVILLE/5MR

3 63

RE-ENTRY Q RODRIGUEZ Cold Fact
LIGHT IN THE ATTIC

83 5

106 ,9 Q TRAIN California 37
COLUMBIA

4 41

59 86 85 ELLIE GOULDING Halcyon
CHERRYTREE/INTERSCOPE/IGA

9 16

THE LONE BELLOW The Lone Bellow
DESCENDANT

74 2

54 62 V KEYSHIA COLE Woman To Woman
GEFFEN/10A

10 10

68 81 55 FLO RIDA Wild Ones
POE BM/ATLANTIC/AG

14 30

75 77 89 JEREMY CAMP We Cry Out: The Worship Project
BEC/ EMI CMG

15 21

53 64 90 SOUNDTRACK Django Unchained
VISIONA RODIANTICA/LANA VISTA/SEVEN FMB/REPUBLIC

53 5

Now 0 JOSE JAMES No Beginning No End
BLUE NOTE

91 1

57 70 92 FRANK OCEAN Channel Orange
DEE MOOING

2 29

48 67 93 SOUNDTRACK The Hobbit: An Unexpected Journey
WATERTOWER

30 7

79 82 94 JENNI RIVERA Joyas Prestadas: Banda
FONOVISA/UMLE

74 8

80 93 95 BRIDGIT MENDLER Hello My Name Is...
HOLLYWOOD

30 13

RE-ENTRY 0 THE USED Vulnerable
ANGER/HOPELESS

8 4

114

HELLOWEEN
SONY DERMANY/BRAMET/COLUMBIA/THE END

DUKE ELLINGTON
COLUMBIA/LEGACY/STAR BUCKS

BRANTLEY GILBERT
I/AWRY/MILD

Straight Out Of Hell 97 1

The German metal band scores

its highest -charting album,

surpassing the No. 104 peak of

Keeper of the Seven Keys, Part

in 1987. The new set had 43%

of its debut come from CD sales

through the Internet,

In Grand Company

Halfway To Heaven 

84 2

4 76

FORWARD 'HO'

Almost exactly one year after the
Lumineers' single "Ho Her was
commercially released (Feb.15,
2012), the band continues to climb
the Billboard 200.

This week, the trio's see -titled
release hits a new peak, rising five
spots to No. 2 with 50,000 sold
(up 31%). The sales gain follows
the band's appearance on NBC's
"Saturday Night Live" (Jan. 19).
The album's cumulative sales
concurrently rise to 869,000.

It's the set's fourth -largest sales
week, and its biggest outside of a
holiday frame. It moved more than
50,000 In the three weeks that
surrounded Christmas 2012.
The album should sail past the 1
million sales mark in the next few
weeks, as the group will play the
Grammy Awards (Feb.10), where
it is up for best new artist and best
Americana album. -Keith Caulfield

50,000

61,000

Weekly sales of the Lumineers'
self -titled album, according to
Nielsen SoundScan.

Data for week of 02.09.2013 I For chart reprints null 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data Cit)



The Joy
Formidable's
Ritzy Bryan
Your second album, Wolf's Law
(No.51), sold 8,000 in its debut
week, your best sales week to
date. How aware are you of the
growing attention on the band?

It's a great feeling when your
fan base is connecting with your
new songs, but we've always Felt
the idea of success was creative
control and integrity. We made an
album that we wanted to make, and
don't Feel like we've compromised
ourselves in anyway.

Has there been a particular show
that made you realize what this
band could achieve in the United
States?

Lollapalooza last year. We opened
that stage early in the morning and
were very happily surprised by the
number (of audience members]
and the excitement. But it didn't
have to be on a large level -one of
the first shows we ever did was in
Columbus, Ohio, in a small, sweaty
basement, and people were going
absolutely crazy. I think we got
three encores that night.

Some of your songs sound like
they were written for arena
crowds.

We don't really think about the
recording process like that. There's
a real lyrical drive on this album,
and we've always been turned on
by melody. You can get intensity
in some of the quietest moments
as well -that's one thing we've
experimented with more on this
record.

The album title refers to a theory
from a 19th century German
surgeon and scientist, Julius
Wolff. For those who weren't bio
majors, can you explain?

Wolff's Law talks about how
bone is able to adapt in different
pressures and stresses. The album
is about being reinvigorated, and
reinvigorating the people around
you who have become numb to the
world. It felt like the perfect motif.

-Jason Llpshutz

MKS. LAST TINS ARTIST"A WE" WEEK IMPRINT / DISTRIBUTING LABEL

86 89 100 CALVIN HARRIS
DECONSTRUCTION/FLY EVE/IILTRA/ROC NATION/COLUMBIA

Title

18 Months

CERT.
P,EA,K.0

19

W CHARTK
5 O

8

94 103 101 AWOLNATION Megalithic Symphony
RED BULL

87 64

192 0 RAGE AGAINST THE MACHINE
ERIC/LEGACY

Rage Against The Machine A 45 92

91I 103 BLAKE SHELTON
WARNER BROS. NASHVILLE/WNN

Red River Blue 1 80

I. , 104 SKRILLEX
BIG BEAT/OWSLA/ATLANTIC/AG

Bangarang (EP) 14 51

128 to, LINDSEY STIRLING
I, BRIDGETONE

i Lindsey Stirling 81 11

0 THE BLACK KEYS
NONESUCH/WARNER BROS.

Brothers A 3 131

us 114 Q CASTING CROWNS
BEACH STREET/REUNION/ALL

Come To The Well 2 59

102 99 101 ADELE
XL/COLUMBIA

19 A 4 171

84 92 ins ALT -J
INFECTIOUS/CANVASBACK/ATLANTIC/AG

An Awesome Wave a4 7

120 112 In DEFTONES
REPRISE/WARNER BROS.

Koi No Yokan n 11

90 in 0 FUTURE
A/ /FREEBANDE/EPIC

Pluto 8 38

159 0 Q RASCAL FLATTS
BIG MACHINE/BMW

Changed 3 43

NEW 0 VARIOUS ARTISTS Las Bandas Romanticas de America 2013
DISA/UNLE

113 1

73 97 04 LANA DEL REY
POINDOR/INTERSCOPE/ISA

Paradise (EP) to u

113 102 115 SWEDISH HOUSE MAFIA
ASTRALWERKS/CAPITOL

Until Now 14 9

133 us 0 DRAKE
YOUNG MONEWCASN MONEWREPUBLIE

Take Care A 1 58

RODRIGUEZ Searching For Sugar Man (Soundtrack)
HEY DAY/LIGHT IN THE ATTIC/LEGACY

76 6

The DVD release of the

Academy Award -nominated

film "Searching for Sugar

Man" (Jan. 22) sparks gains for

its subject-singer/songwriter

Rodriguez. Cold Fact returns

at No. 83 with a 154% gain

while the movie's soundtrack

rises by 128%.

in in 0 JENNI RIVERA
FONOVISA/UNLE

La Gran Senora A 118 7

117 or) in THE XX
YOUNG TURKS

Coexist 5 15

126 134 0 TAYLOR SWIFT
BIG MACHINE/WALL

Speak Now A 1 118

175 73 in THE CIVIL WARS
SENSIBILITY

Barton Hollow 10 98

112 113 122 KATY PERRY
CAPITOL

Teenage Dream A 1 127

71 is in VARIOUS ARTISTS
UNIVERSAL/EMI/SONY MUSIC/CAPITOL

NOW 43 1 25

NEW 0 VARIOUS ARTISTS NOW That's What I Call Love Songs
UNIVERSAL/EMI/SONY MUSIC/CAPITOL

124 1

176 145 Q THE BAND PERRY
REPUBLIC NASHVILLE/BNLG

The Band Perry A 4 113

MKS. UKT no ARTIST
50111 WEEK IMPRINT / DISTRIBUTING LABEL

Tim McGraw & Friends 126 1

Shortly before releasing his first Big Machine album

on Feb. 3 (Two Lanes of Freedom), his old label

Curb issued this duets compilation exclusively to

Walmart (3,000).

REMY 0 BON JOVI
ISLAND/IDING

Greatest Hits 5 44

52 65 in KIDZ BOP KIDS
RAZOR B TIE

Kidz Bop 22 3 28

1.54 169 0 FLORENCE + THE MACHINE
REPUBLIC

Lungs A 14 131

83 96 130 NICKI MINA) Pink Friday: Roman Reloaded A
YOUNG MONEY/CASH MONEY/REPUBLIC

1 43

140 Q 131 BOBLIARLEYANOTHEWAILERS Legend: The Best OfflobMarley AndTheWailers 
TUFF GONG/ISLAND/OH

18 252

63 105 132 CHRISTINA AGUILERA
RCA

Lotus 7 11

NEW 0 OTEP
VICTORY

Hydra 133 1

111 141 0 JACK WHITE
THIRD MAN/COLUMBIA

Blunderbuss 1 34

us in 135 THREE DAYS GRACE
RCA

Transit Of Venus 5 17

NEW 0 SAY ANYTHING All My Friends Are Enemies: Early Rarities
EQUAL VISION

136 1

The 45 -song compilation bows with 3,000, giving

the act its fourth charting set. It collects the act's

2001 debut studio set (Baseball) and two early

EPs (Junior Varsity, Menorah/Majora) along with

early demos and rarities.

88 104 08 THE ROLLING STONES
THE ROLLING STONES/ABKCO/INTERSCOPE/1 ME

GRRR! 19 11

136 133 ng LINKIN PARK
MACHINE SHOP/WARNER BROS.

Living Things 1 30

- igg a PINK
....' L APACE/RCA

Funhouse A 2 113

us Bs no TAYLOR SWIFT
BIG MACHINE/BGILL

Fearless A 1 213

160 149: 0 TAMELA MANN
TILLYNANN

Best Days 14 20

163 178 0 PASSION PIT
FRENCHKISS/COLUMBIA

Gossamer 4 18

in 124 143 JASON ALDEAN
BROKEN BOW

My Kinda Party A 2 116

137 126

146 153

171 184

123 129

MEREDITH ANDREWS
WORDCURB/WARNER-CURB

Worth It All 144 1

she also arrives at No. 7 on the Christian Albums

chart (3,000) -her first top 10 on the tally after

two top 20 -peaking sets.

JOHNNY CASH The Legend Of Johnny Cash A 5 102

LEGACY/COLUMBIA NASHVILLE/ANERI CAN/ISLAND/UNE

AARON LEWIS The Road 30 9

BLASTER/WMN

THIRD DAY Miracle 10 12

ESSENTIAL/PLG

THE PIANO GUYS The Piano Guys 44 12

MASTERWORKS/SONV MASTERWORKS

40) Go to BILLBOARD.COM / BIZ for complete chart data Data for week of 02.09.2013



MKS LAST THIS

AGO WEEK WEEK

98 in 149

ARTIST Title
IMPRINT/ DISTRIBUTING LABEL .

WHITNEYHOUSTON IWill Always Love You:The Best Of Whitney Houston
ARISTA/RCA

PEAK

POS.

14

WKS. 0

CHART

11

no too iso SKRILLEX Scary Monsters And Nice Sprites (EP)
BIG BEAT/ATLANTIC/AG

49 80

103 117 131 SOUNDTRACK The Twilight Saga: Breaking Dawn: Part 2
SUMMIT/CHOP SHOP/ATLANTIC/AG

3 11

72 n i JOURNEY Journey's Greatest Hits 
COLUMBIA/LEGACY

to 245

13o us is SOUNDGARDEN King Animal
SEVEN FOUR/REPUBLIC

5 11

101 107 154 SUSAN BOYLE Standing Ovation: The Greatest Songs From The Stage
SYCO/COLOMBIA

12 11

97 119 953 GARY CLARK JR. Blak And Blu
WARNER BROS.

6 14

164 122 0 KIP MOORE Up All Night
MCA NASHVILLE/WWI

6 38

In to m ZAC BROWN BAND The Foundation A
ROAR/BIGGER PICTURE/HOME GROWN/ATLANTIC/AG

9 216

96 98 156 PINK Greatest Hits... So Far!!! A
LAFACEDIVE/FICA

5 68

124 132 iso BLAKE SHELTON Loaded: The Best Of Blake Shelton 
REPRISE NASHVILLE/WMN

18 85

RE-ENTRY 0 TRAIN Save Me, San Francisco 
COLUMBIA

17 109

0 161 KIM WALKER -SMITH Still Believe
JESUS CULTURE/INTFGRITY/PLL

39 2

99 230 162 TAME IMPALA Lonerism
MODULAR

34 11

183 0 162 DEADMAUS Album Title Goes Here
MAUSTRAP/ULTRA

6 13

CD ai MIRANDA LAMBERT Crazy Ex -Girlfriend A
COLUMBIA NASHVILLE/5MR

6 108

62 122 166 NE -YO R.E.D
NOTOWN/IDHAG

4 12

mg 125 in MEEK MILL Dreams And Nightmares
MAYBACH/WARDER BROS.

2 13

198 0 Q KELLY CLARKSON Stronger A
IR/RCA

2 62

69 in 168 GREEN DAY Tre!
REPRISE/WARNER BROS

13 7

164 167 169 IN THIS MOMENT Blood
CENTURY MEDIA

15 18

RE-ENTRY 0 LIL WAYNE Tha Carter IV A
YOUNG MONEY/CASH MONEY/REPUBLIC

1 61

in 32 in DAVID GUETTA Nothing But The Beat
WHAT A MUSIC/ASTRALWERHS/CAPITOL

5 64

RE-ENTRY Q CARRIE UNDERWOOD Play On A
IR/ARISTA NASHVILLS/SMN

1 77

RE-ENTRY Q ORIGINAL BROADWAY CAST RECORDING Wicked A
DECCA BROADWAY/DECCA

71 87

105 106 04 PAUL SIMON Graceland A
LEGACY

3 105

RE-ENTRY 0 SOUNDTRACK
RCA VICTOR/LEGACY

The Sound Of Music A 1

After slightly more than two years, the

classic soundtrack returns to the list

(3,000; up 19%). Amazon MP3 discounted

the Julie Andrews -led album last week,

leading downloads to account for 89% of

its weekly sales.

236

2 WKS. LAST THIS ARTIST Title cepT
AGO WEEK WEEK IMPRINT / DISTRIBUTING LABEL .

RE-ENTRY Q KENNY CHESNEY Greatest Hits II A
BRA/MAN

PEAK WKS. 0

P05. CHART

3 88

180 0 m ZAC BROWN BAND You Get What You Give A
SOUTHERN GROUND/ROAR/BIGGER PICTURE/ATLANTIC/AG

1 117

RE-ENTRY EMINEM The Eminem Show Q
WEB/AFTERMATH/INTERSEOPE/UNIE

1 116

RE-ENTRY Q MAROON 5 Songs About Jane A
ADWOLIONEMGA

6 117

92 163 in TOBY KEITH Hope On The Rocks
SHOW DOG/UNIVERSAL

6 13

RE-ENTRY Q THE XX XX
YOUNG TURKS

92 45

72 79 192 BOBSEGERSTHESIBIRBULLETBAND Ultimate Wits:Rak And Roll Neverforgels
HIDEOUT/CAPITOL

19 45

174 Q 183 STONE SOUR House Of Gold & Bones: Part 1
ROADRUNNER

7 9

RE-ENTRY 0 JAMIE GRACE One Song At A Time
GOTEE/COLU LIMA

84 14

ng 179 ns AC/DC Back In Black 
COLUMBIA/LEGACY

4 145

166 166 in MATCHBOX TWENTY North
EMBLEM/ATLANTIC/AG

1 20

Greatest Hits A 52 12

Absent from the

Billboard 200 since

March 2, 2002, the new

"American Idol" judge's

second best -of album

flies back with a 90%

sales rise.

-Keith Caulfield

145 159 188 LED ZEPPELIN
SWAN SONG/ATLANTIC

Mothership A 7 145

RE-ENTRY Q DUSTIN LYNCH Dustin Lynch
BROKEN BOW

13 13

C) ice SIMON & GARFUNKEL The Best Of Simon & Garfunkel A
COLUMBIA/LEGACY

43 9

RE-ENTRY Q 3 DOORS DOWN The Greatest Hits
REPUBLIC

too 5

0 192 AMY WINEHOUSE
REPUBLIC

Back To Black A 2 116

In 164 193 THE AVETT BROTHERS
AMERICAN/REPUBLIC

The Carpenter 4 18

0 in KATIE ARMIGER
COLD RIVER

Fall Into Me 32 2

151 165 195 MAROON 5
A&M/OCTONE/IGA

Hands All Over A 2 119

RE-ENTRY 0 JOHN MAYER
AWARE/COLUMBIA

Continuum A 2 121

87 176 NI VARIOUS ARTISTS Kanye West Presents GOOD Musk Cruel Summer
G.0.011./DEF JAM/101MG

2 18

149 173 198 EMINEM
WEB/SHADWAFTCRMATH/INTERSCOPE/IGA

Recovery A 1 130

RE-ENTRY 0 EMELI SANDE
CAPWOL

Our Version Of Events 28 11

147 158 eo CHER LLOYD
SYCO/EPIC

Sticks & Stones 9 17

'Love,'
Always
The NOW That's What I Call Music!

series keeps on chugging along as
its latest release, Now ThatS What
I Call Love Songs, debuts at No.124
on the Billboard 200 with 3,000
sold. (A number certain to grow as
Valentine's Day nears.)

The 18 -song set includes
thematically appropriate tunes like
Train's "Marry Me," Bruno Mars'
"lust the Way You Are" and Lady
Gaga's "You and I."

An expanded 40 -song version
of the album is also exclusively
available at manes. It sells less than
1,000 copies and doesn't chart.

The new album follows 2010's
Now That's What I Call Love, which
debuted and peaked at No. 32 on
Feb.13, 2010 (16,000 sold in its
first week). It has moved 126,000
total.

Of the 83 Now albums to chart,
39 have been themed sets (that
is, those that aren't part of the
numbered series). The spinoff sets
include ones devoted to Motown
singles, power ballads, Disney
tunes and Christmas music.

While Now has generated six
charting Christmas sets, there's one
theme that has notched more hits
than that: country music. 5o far,
there have been eight country Now
albums to chart: five Now That's
What I Call Countrysets, as well as
Now That's What I Calla Country
Christmas, Now That's What I Call
the U.S.A.: The Patriotic Country
Collection and Now That's What I
Call Country Ballads.

Another Nowcountry title is
tentatively slated for a May release.

-Keith Caulfield

Data for week of 02.09.2012 I For chart reprints call 212.493.4023 Go to BILL BOARD.COM/BIZ for complete chart data
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1 'NS ATLAN,
LOCKED OUT OF HEAVEN Bruno WS 17

431i51
%IA"

0 0 I KNEW YOU WERE TROUBLE. Taylor Swift
BIG MACHINE/REPUBLIC

9

0 ' ion'oF The Lumineers 16

0 0 BEAUTY AND A BEAT Justin Bieber Feat Nicki Minaj
SCHOOLBOY/RAYMOND BRAUN/ISLAND/1041G

13

0 0 TRYRA
Pink 12

0 0 DONTYOKWORRYCIIID Swedish Housettabafeat binmarlin
ASTRALINRNS/CAPITOL

12

4 7 DIAMONDS Rihanna
SRP/DEF 1AM/IDING

18

0 0 THRIFT SHOP Maddemore & Ryan Lewis Feat Wanz
MACKLEMOREADA/WARNER BROS.

7

0 0 SCREAM &SHOUT Wiliam Feat Britney Spears
NTERSCOPE

8

6 ro ONE MORE NIGHTTONF/INTERSCOPE Maroon 5
INWCK

27

0 0 GIRL ON FIRE Alicia Keys Feat Nicki Minaj
RCA

17

i° u M IL Phillip Phillips 23

8 13 I CRYBOWAT.NTIC Flo Rida
POE

17

Q Q SUIT & TIE Justin Timberlake Feat. Jay -Z
RCA

3

0 0 DAYLIGHT
ASINOCTONE/INTERSCOPE

Maroon 5 8

23 16 THE A TEAM Ed Sheeran
ELEVRA/ATLANTIC

zo

15 " ,!!!1!, MTV fun. 29

©Q SWEET NOTHING CaMnHanisFeatFlorenceWelch
DECONSTRUCTION/FLY EYE/ULTRA/ROC NATION/COLUMBIA

9

0 0 CATCH MY BREATH
19/RCA

Kelly Clarkson it

KIDINANDR.R/INTE.CDPE
Imagine Dragons0 0 IT'S TIME 14

0 0 EVERYSTORM (RUNS OUTOF RAND Gary Allan
uro. XASXVKLE

it

23 22 ADORN Miguel
WISTORAINLACK ICE/RLA

26

ASAP WORLDWIDE/POLO GROUNDS/RCA
ASAP Rocky0 0 P.KIN PROBLEMS 6

17 24 DIE YOUNG Ke$ha
BRIOSABF /RCA

18

0 a DON'0S/TPOLO STOPGROUNDS/R.THE PARTY Pitbull Feat. TJR
NH

14

0 0 ME OPLY WAYI MOW Jaw rildeanWith arkeBryan&Ericiburch
BRONEN BOW

10

lisi Zr LliMMOVEYOOMMYOULEARNTOLOVEYOMlilin Ne-Yo
MOTOWN/100K

24

0 0 BETTER DIG TWO
REPUBLIC NASHVILLE

The Band Perry to

0 0 C'MON Ke$ha
KENOSABF/RCA

4

0 0 SOUTHERN COMFORT ZONE Brad Paisley
ARISTA NASHVILLE

16

0 u HOW COUNTRY FEELS Randy Houser
STONEY CHEEK

15

28 32 SWIMMING
ATIVINTF9SCO
POOLS (DRANIO Kendrick Lamar

TOP DAWG/AFTERMPT
16

0 0 ONE OF THOSE NIGHTS
BIG MA.INE

Tim McGraw 8

39 0 I WILL WAIT Mumford & Sons
GENTLEMAN OF THE 0040/RED/GLASSNOTF

16

50 Q POUR IT UP Rihanna
SRP/DEF IAM/IDIMG

3

,4° 0 LITTLE TALKS
REPUBLIC

Of Monsters And Men to

0 Q BEGIN AGAIN
BIG MACHINE

Taylor Swift 14

34 on WANTED
ILLE/WAIN/0RP

Hunter Hayes
ATLANTIC NASHV

29

34 39 SOMEBODY THATAIRFAX/REPUBLICI USED TO KNOW Gotye Feat. lambra
SAMPLES IC SECONDS/F

51

0 0 TORNADOCAPITOL NASHVILLE
Little Big Town to

0 0 TIP IT ON BACK
C

Dierks Bentley
CAPITOL NASHVILLE

to

0 0 ALL GOLD EVERYTHING Trinidad James
THINNITSAGAME/0CF IAN/10111G

7

0 0 BALLGRAND HUSTLE/ATLANIIC
T.I. Feat. Lil Wayne to

0 0 TWO BLACK cainuacs Carrie Underwood
IWARISTA NASHVILLE

7

52 0 SOMEBODY'S HEARTBREAK Hunter Hayes
ATLANTIC NASHVILLE/VINO

8

43 46 I'M DIFFERENT 2 Chainz
DEE 1411/1011.14

to

32 17 TOO CLOSE Alex dare
REPUBLIC

28

31 48 GOODBYE
R

IN HER EYES Zac Brown Band
ATLANTIC/SOUTHEN GROUND

16

0 Q WICKED GAMES
BWREPUOLIC

The Weeknd 9

0 Q WHO BOOTY
COOL MO CARTEL /EPIC

Jorm Hart Feat. iam5U s

HOT DIGITAL SONGS"'
LAST

WEEK
not TITLE

0 HMS

Artist cm. MON
woo

DIRIFTSN3P MademarenyanLegisreacr,'Hiz
MACKL MORE /ADA /WARNER BROS.

17

3 2 I KNEW YOU WERE TROUBLE. Taylor Swift A
BIG MACHINE

15

0 0 LOVE ME Lil Wayne Feat Drake & Future
YOUNG MONEWCASH MONEY/REPUBLIC

2

4 SCREAM & SHOUT will.Lam& Britney Spears
NTERSCOPL

to

0 HO HEY
MALCOM

The Lumineers A 34

6 6 ownsumwsroas kifthHomellafereallotnUarlin
ASTRALWERKS/CAPITOL

18

LOCKED OUT OF HEAVEN Bruno Mars
ATLANTIC

t7

0 8 SUIT &TIE Justin Timberlake Feat Jay Z
RCA

2

0 0 DAYLIGHT
AA WORM/ RITERSCC.

Maroons 7

0 M !Vino. Phillip Phillips A 32

10
0 GIRL ON FIRE Alicia Keys Feat Nicki Minaj

RCA
21

BEAUTY ANDABEAT ustin BieberFeat Nickiklinai
SCHOOLBOWRAYMOND BRAUNJISLAND/1011M

16

0 13 SWEET NOTHING,,,CalvinHarrFeft.FIrle4elch It

19
0 FRNPRNINS IMPFORLMA2CaiM641Icklam 6

ANN WORLDWIDE/POLO GROUNDS/RCA
14

0 ,, m.....2cuic. The Script Feat. willi.am 17

17 is TRY Milk 13

li 71
DON'TSTOP THE PARTY Pitbull Feat. TJR
1.1R.30S/POLO GROUNDS/RCA

12

0 0 mEyA15,7101LINSOUTOFRAg4) GaryAllan 0 17

0 19 CACATCH MY BREATH Kelly Clarkson
INR

12

0 no BETTER DIG TWO The Band Perry 0 23

0 0 C'MON
NEMOSAFIF/DCA

Ke$ha 4

15 22 DIAMONDS Rihanna A
SRP/DEF HIM/101A1G

18

a a IT'S TIME Imagine Dragons A
KIDINAEORNERTNIERSCOPE

26

16 24 GANGNAM STYLE PSY A
SCHOOLBOY/REPUBLIC

23

0 0 LITTLE TALKS Of Monsters And Men
REPUBLIC

A 31

16 SURE BE COOL IF YOU DID Blake Shelton
WARN. BROS. NASHVILLE/YAM

3

C 0 DOPE
YOUNG MONEY/CA. MONEY

.TYgau., Feat. Rick Bass 1

0 0 WHEN I WAS YOUR MAN Bruno Mars
ATLANTIC

4

32 0 WANTED Hunter Hayes A
ATLANTIC NASHVILLE/NW

40

23 M 15181;".7487478
Flo Rida 17

37 CRUISE
HV E

Florida Georgia Line A
REPUBLIC NASILL

25

Q 3z I'M DIFNGFERENT 2 Chainz
DEF 1AM/IDI

9

31 B ONE MORE NIGHT Maroon 5
ADAONE/INTERSCE

30

33 '''' Rli5ALilli Ed Sheeran 24

28 l' SOME NIGHTS fun. A 41

40 I WILL WAIT Mumford & Sons 00 GENTLEMAN OF THE ROAD/RED/GLASSNOTE
25

0 31 CUPS Anna Kendrick
UNE

4

0 3.
RADIOACTIVERSCOVE Imagine Dragons
NIOINABORNEWINTE

12

0 0 POUR IT UP
SHP/OFF lAINIDING

Rihanna 3

MFw
0BAD ASS

OUP/B

IdWRCAd Ink Feat. Meek Mill &Wale
THA ALUMNI GR

1

41 SWIMMING POOLS (DRANK) Kendrick Lamar 0
AFTERMAI,INTERSGOPE

21

42 42 TITANIUM RALWFINDavi Guetta Feat Sia A
WHAT A MUSIC/ASTS/CANd TOL

37

36 .1) LITTLE THINGS One Direction
MO/COLUMBIA

u

34 44 DIE YORUNGCA Ke$ha
KEMOSABE/

18

N W
0TROUBLEMAKER 011y Murs Feat.Flo Rida

MVO/COLUMBIA
1

74
0 HOW COUNTRY FEELS Randy Houser

STONEY CREEN
6

0 41 ALI.,51IM.,.071,7,3}1..G 1NG TrinidadJames 3

0 0 TWO BLACK CADILLACS Carrie Underwood
19/ARISTA NASHVILLE

3

46 49 MAREMERVERGETTMGISACKTOGEMER TaibrMilt A
BIG MACHINF/REPUBLIC

23

50 CALLOMMEONINTERSMAYBE Carly Rae Jepsen A
604/SCHCOPE 49

STREAMING
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IIIII,..I.
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N6 TITLE Artist
IMPRINT, ABEL

0 4" MT

TSHOP
ACKLEIRORVADA/WILNERTROrSe & RVan 12* Feat Vianz

ASAP Rocky0 rs: livoliaL .1,SurliwIMIL 3

0 o !TT FY
The Lumineers 3

2 4 LOCKED OUT OF HEAVEN Bruno Mars
ATLANTIC

3

6 Imagine Dragons0 !T2Z1T.-. 3

0 0 DONT YOUWORRYOILD Swish HouseMatigeatlolin Win
SON/VIRGIN/EMI

3

0 0 SCREAM & SHOUT william & Britney Spears
INTERSCOPE

3

8 DIAMONDS Rihanna
SRP/DEF 141411111AG

3

0 0 RADIOACTIVENIOINANOPAIR/INTE.COPE
Imagine Dragons 3

0
10

0 SWEET NOTHING Calvin Harris Feat FlorenceWelch
DECONSTRUCTION/FLY DE/ULTRA/ROC NATION/COLUMBIA

3

n SWIMMING POOLS (DRANK) Kendrick Lamar
TOP DANC/AFTERMATH/INTERSCOPC

3

2 12 SOME NIGHTS fun.
FUELED BY PAEWIIRP

3

0
12 BEAUTY AND A BEAT Justin Bieber FeaL Nidd Minaj

SCHOOLBOY/RAYMOND BR4NDISLAND/101MG
3

0 LITTLE TALKS
REPUBLIC

Of Monsters And Men 3

is DIE YOUNG Ke$ha
IFFLIOSA0E/RCA

3

0 16 HOMEOPF Phillip Phillips
IWINTRY

3

0 In THE ATA TEAM Ed Sheeran
ELEKTR ANTIC

3

in ONE MORE NIGHT Maroon 5
4014/OCIONE/INTERSCOPE

3

0 0 ANYTHING COULD HAPPEN Ellie Goulding
CHERRYINE/INTERSCOPE

3

16 20 GCHANGNAMUBLIC STYLE P59
SOOLBOWREP

3

20 11 I CRY Flo Rida
POE HOWATLANTIC

3

25 0 LIGHTS
CHORYTREE/INTERSCOPE

Ellie Goulding 3

22
r9/01.?/ 16.1171477/4914

Kanye West, Jay -Z, Big Sean 3

23 24 I WILL WAIT Mumford & Sons
GENTLEMAN OF THE 040/PED/GLASSNOTE

3

GIRL ON FIRE Alicia Keys Feat. Nicki Minaj
RCA

3

21 no WEARENBIEREVERGETTIMPALKTOGETHER 7840117M
BIG MACHINE/REPUBLIC

3

07 THINKIN BOUT YOU Frank Ocean
DEFAMPOING

3

0 28 rm DIFFERENT 2 Chainz
DEE JAMMING

3

26 19 RONDZMAMENERDANCE 11330 katdil W231862 Chall2
FF1/0540E/COLUMBIA

3

0 0 SAILMO BULL
AWOLNATION 3

0 0 HALL OF FAME The Script Feat. will.i.am
PHONOCENIC/EPH

3

32 NO WORRIES Lil Wayne Feat Detail
YOUNG MONEY/CASH MONEWREPUBLIC

3

3p 33 WE ARE YOUNG fun. Feat Janelle Monae
FUELED . N/RRP

3

0 . LITTLE THINGS One Direction
SYCO/COLUMBIA

3

is
SAMPLEVW
SOMEBODY THATSECONDS/FAIRFAX/REPUBLICI USEDTO KNOW GOV Feat dmhra 3

32 26 CALL MME MAYBE Carly Rae Jepsen
BOW/UNIVEL

3

ri TOO CLOSE Alex Clare
REPUBLIC

3

0 0 STUBBORN LOVE
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The Lumineers 3

41 WANTED Hunter Hayes0 ATLANTIC NASHVILLEAVIIN
3

NEW
0SUIT & TIE Justin Timberlake Feat. Jay Z

RCA

I
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Q T5.54.umL2ndrick Lamar Feat. Drake 3

DEMONS0 NIDINAHONIFRBOTERSCOPE
Imagine Dragons z

38 a ME0./ROCNCELLA/DEFRCYKanye West, Big Sean, Pusha T, 2 Chainz
6.0.0. IAM/IDIAIL

3

43 44 TRY PInk
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3
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3
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MOTOWN/IDING

3

COUPSKw 0 CUPS Anna Kendrick i

0
0

m TITANIUM David Guetta Feat Sia
WHAT A MUSIC/ASTRALWERNS/CAPITOL

3
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Something
To 'Shout'
About
will.lam and Britney Spears soar
into the Hot 100 Airplay's top 10
with "Scream & Shout," which lifts
12-9. The song scores a 19% gain to
73 minion in all -format audience,
according to Nielsen BDS.

The track-which pushes 6-5 on
the Billboard Hot 100 and leads
Dance/Electronic Songs for a third
week-marks William's first Hot
100 Airplay top 10 as a lead act
and second overall following his
seven -week reign in 2010 as a
featured artist on Usher's "OK."
(He's tallied seven Hot 100 Airplay
top 105 with the Black Eyed Peas.)

Spears, meanwhile, collects her
12th top 10 on Hot 100 Airplay
(which launched as a BDS-based
chart the week of Dec. 1,1990).
She first reached the region in
1999 with her introductory hit "...
Baby One More Time" and last
inhabited the tier In 2011 with "I
Wanna Go." -Gary Trust

MOST HOT 100 AIRPLAY TOP los
AMONG WOMEN

1. Mariah Carey 23

t 2. Rihanna 20

3. Janet Sachsen 15

:F. 4. Beyond 14

ES?

5. Pink 14

6. Madonna 13

7. Orkney Spears 12

8. Alicia Keys 11

9. Katy Perry 11

10. Ashanti 10
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95
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15 18 CAPITAL INICIAL
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50

18 19 MA REK H E!MITAwx 95

22 0 FELIX CARTAL
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9
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i 0

0
70

22 JAKE P4,111AJ!.... 13

23 VILLAGERS
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2

24 24 MAYAESPACE.COM/DAJANE COLESTAINNECOLE
M

i0

21 25 MEYTAL COHEN
SPACLCOM/DEIVNTER Si 57

33 0 METRONOMY
MVSPACE.COM/NETRON

94

73 27 AEROPLANE
MESPACE.COMMEROPLANEMUSICLOVE

83

26 28 SUI.:F8FRATtglslimrEtTRA 84

77 29 PITTY
P .COM/BANDAPIT

91

32 0 GOD IS AN ASTRONAUT
M E.COM/DODISANASTRONAUI

80

CI) A N trs PolEa iro! annuuoTREIA 41

0 32 SHIMIRIIM/9368393m 31

33 EMANCIPATOR
ACE.COM/EMANCIPATOR

40

39 SUB .MVSFOCUSPACD.COM/SURFOC
21

34 35 YUNA
E.0 U A 47

28

II

36 LOS HERMANOS
ADISP.E.COM/LOSHERMANOS 33

0 ARCHIACE.COWTTECS UK
PARCNDIC 28

RE

ag DIRTYLOUD
WWWESPACLCOMIRDROUDRUSIC 22

0 COM TRUISE
PACP.COM/IAIICOMENLI

49

IIE 0 IAMKPACLCOu/Iaun 41

4.4 0 P°4E)YstgrouTAEjtig.aa 36

0
RE

42 BREA,IIETLeo.ree 13

0 KORPIKLAANI
.1AESPACE.COM/KORPIKLAANI

24

RE 0 MONARCHY
.MESPACE.COM/YONARCHESOUND

7

RE 0 JOTA QL,IFILAQ.,, 68

RE 0 CULT OF ElEteo,,,,,,A 3

RE 0 AmoRpim,... 0

0
KEW

RE

48 KEIMIffettmmA 5

0 NSTEVE RYA
MESPACE.001.1/51E BAND

0FELGU
ENIDDIMPACKLCOM/FIELDUK

44

SOCIAL 50'm
Mt IDS ARTIST

BLIEK WEEK IMPRINT LABEL

00 n
SORE
SHAKIRA

MUSIC WIN/EPIC 114

2 JUSTIN BIEBER
SCHOOLDOWRAEOND BRAUN/ISLAND/101K 114

0 !TIftlft. 114

0 0 BEYONCEPARKWOOD/COLUMBIA
113

2 5 ON/COLUE DIRECTIONM
SECOBIA 64

5 6 BRITNEY SPEARS 111

4 7 VE11.T1 SWIFT 114

0 8 MI C ) MARS 103

12 0 EMINEMWEB/SHADWASTERMA1H/INTERSCOPD
113

19 0 ALICIA KEYS
RCA

60

u ii KATY PERRY 114

10 12 SELENA GOMEZ
HOLLEY/00D

112

NICLIVETSNONEE/REPUBLIC0 13 114

LA ADLI?!E/INTERSCOPE0 1a 114

0 1s JUSTIN TIMBERLAKE 85

0 16 JENNIFER LOPEZ 100

20 17 PITBULL
MR. WILWAMOUS ARTIST/POLO DROUNDS/SONE MUSIC LATIN/RCA

112

21 18
TO!IlLIA 104

29 0 MICHAEL JACKSON
1111/EPIC

104

22 20 DAV GUETT
WHATIDA SIC/ASTRAALWEKS/CARDOL

114

26 21 LINKIN PARK
MACNINE SHOP/WARNER BROL

114

0 22 USHER 102

0 23 CHRIS BROWN 112

25 24 LIL WAYNE
MONEWCASH MONDWREPUBLIC

113

31 0 AVRIL LAVIGNE
EPIC

111

0 26 MAJet.,01/ATO 104

32 0 5211551r4FIFIAIKINAHMISCOPE 103

Dl 0 SNOOP DOGGDOGGESTELF/PRIORMOCAML01.
102

RE
QARIANA GRANDE

REAM IC 17

33 30MAROON 5 53

0 31 !-AleirRITYWILLA.AWNERMIEE/INTERS(OPE 90

0 32 FINK 78

0 0 THRSCOPFE BLACK EYED PEAS
INTE

106

0 34 tiRKRIE33!/LoTimLoalc 82

0 35 MILEY C YRUS 43

0 0 MACKLEMORE & RYAN LEWIS
MACKLEMORE /ADA/WARNER BROS.

2

ZB 3T WSTRUM/IZ KHALIFA
ROMANDL 110

27 38 PSY
ED/SCROCILBOWREPUBLIC

25

0 39 Ti3r/MTLEG 32

0'

40 !AIL 52

0 TOPPI." 110

0 0 METALLICAWARNER BROS.
19

0 43 FOUND MKOLCASH MIXWE/REPUBLIC
110

44 44 EDTRA SHEERAN
ELEK

11

Qi 45 Vitre,Mia 61

ItE
0CHRISTINA AGUILERA

RCA
16

so 47 CARLY RAE6/50100LBOWINED JERSCOPSEN60PF 32

47 gg IttlWi CAREY I?

RE
0JF.NNNASHVILLEETTE MCCURDY

GPITOL
4

as go FLO
ONTLANT
RIDAIC

POE BIT
48

Shakira's
Baby
Bump
Following a 16-6 surge last week,
Shakira makes a mighty leap to
the top of the Social 50 chart. The
sudden ascension is due to an
outpouring of support from online
fans, congratulating the Colombian
pop star on the birth of her son,
Milan. In the 114 weeks Shakira has
resided on the Social 50, this is her
first at No. 1. Her previous peak at
No. 2 occurred In February 2012,
after she performed at the NIU
Music Awards in France.

The birth was celebrated by
fans with an online baby shower
campaign through UNICEF, where
users logged in through Facebook
or Twitter to visit a virtual living
room for her and her boyfriend,
soccer star Pique. The campaign,
which encourages social activation
through sharing and donations,
helped amplify her online footprint
during the charting week. Shakira's
overall fan base increased
drastically to the tune of more
than 540,000 new followers on
Facebook and Twitter (up 33% from
previous weeks), led by a 22% jump
in conversation across multiple
online platforms.

On Uncharted, London -based
electronic music producer and
chart mainstay Gold Panda
re-enters at No. 6 following the
release of new EP Truston U.S.
indle Ghostly International. The
four -track EP debuted on music
blog Pitchfork Advance on Ian.
22, one day before the EPS retail
release. The set also scored
110,000 plays on SoundCloud for
the week (following its posting on
Jan. 23), aiding its lofty re-entry on
Uncharted.

Gold Panda has managed to pick
up some online traction recently on
the coattails of singer Chun )(CX,
whose standout single "You (Ha
Ha Ha)," off her upcoming debut
album, samples Gold Panda's 2010
track "You." -William Gruger

Data for week of 02.09.2013 j For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data 0



ON -DEMAND SONGSTM

TITLENT/PROMOTION LABEL

11111S0
Artist

THRIFT 5110P Macklemore &Ryan Lewis Feat. Wanz 15
MACKLEMOREADARWARNER BROS.

MIN BROOM AMP RodryFet DraW2Chainz&Kendrd Lamar
ASAP WORLDWIDE/POLO GROUNDS/RCA

7

3 3 HO HEY The Lumineers
DUALTONE

29

4 A LOCKED OUT OF HEAVEN Bruno Mars
ATLANTIC

14

6 0 IT'S TIME
NIDINAKORNERYINTERSCOPE

Imagine Dragons 24

8 0 RADIOACTIVE
NIDINAKORNER/INTERSCOM

Imagine Dragons 21

9 0 SCREAM & SHOUT will.i.am & Britney Spears
INT.SCOPE

7

' 0DON'TYINIWORRY CHILD Swedish House Mafia FeaLlohn Martin
ASTRALWERKS/CAPITOL

14

5 9 DIAMONDS Rihanna
/OEF IAM/IBMAG

16

11 0 SWEET NOTHING Calvin Harris Feat. Florence Welch
DECONSTRUCTON/PLY EIVULTRA/ROC NATION/COLUMBIA

7

10 11 SWIMMING POOLS (DRANK) Kendrick Lamar
TOP DAWG/AFTERMATIMINTERSCOK

15

U 12 SOME NIGHTS fun.
FUELED BY RAMEN/RRP

47

0 0 LITTLE TALKS
REPUBLIC

Of Monsters And Men 40

14 14 DIE YOUNG Ke$ha
KE BURCA

16

15 15 BEAUTY AND A BEAT Justin Bieber Feat Nicki Minaj
SCHOOLBOWRAYMOND BRALIN/ISLANO/IDIMG

12

O 16 GANGNAM STYLE PSY
SCHOOLBOY/REPUBLIC

2o

0 ' !nlinOPE
Phillip Phillips 24

0 0 ANYTHING COULD HAPPEN Ellie Goulding
CHERRYTREE/INTERSCOPE

12

19 19 THE A TEAM Ed Sheeran
ELEKTRA/ATL ANTIC

15

16 20 OABNEAKTONE/INTMOREER NIGHT Maroon 5
SCOE

25

13 21 CLIQUE Kanye West, Jay -Z, Big Sean
B.0.0 .0..F 011/1131114

19

ON FIRE Alicia Keys Feat. Nicki Minaj0 n
RU

Lo

25 23 I WILL WAIT Mumford & Sons
GENTI DON OF THE ROAOIRED/GLASSNOTE

18

30 0 SAIL AWOLNATION
RFD BULL

42

n 0 LIGHTS
CHERRYTREE/INTERSCOPE

Ellie Goulding 47

22 26 I CRY Flo Rida
POE BOWALLANTIC

13

27 THINKIMGN BOUT YOU Frank Ocean
DEP IAM/IDI

28

Q 0 I'M DIFFERENT
DEP lAil/IONAG

2 Chainz 5

21 23 WE ARE NEVER EVERGETIING BAEKTNETTIER Taylor Swift
014 MACHINE:REPUBLIC

16

78 30 NO WORRIES Lil Wayne Feat. Detail
YOUNG MONEY/CASH MONEY/REPUBLIC

to

24 al BANN A MAKE HER DANCE Juicy.' Feattil Wane & 2 Chaim
KEMOSABE/COLUMBIA

13

0 0 HALL OF FAME The Script Feat. will.i.am
PHONOUNIC/EPIC

9

31 13 WE ARE YOUNG fun. Feat. Janelle Monae
FUELED BY RAMEN/RRP

47

32 31 SOMEBODY THAT I USED TO KNOW Gotye Feat. Kintra
SAMPLES W SECONOS/iAIRM/REPUBLIC

47

42 0 STUBBORN LOVE The Lumineers
DUALTONE

3

41 0 DEMONABORNER/S INTERSCOPE
Imagine Dragons

NIENH

3

33 27 CALL ME MAYBE Carly Rae Jepsen
604/SCHOOLBOWINTERSCOK

47

40 0 POET/GTERMAINIIC
JUSTCEINTERSCOPEKendrick Lamar Feat. Drake

TOP DAWG

8

36 19 MERCY Kanye West, Big Sean, Pusha T, 2 Chainz
GO.0.0../ROC.A.FELLAJTIEF TAM/101116

40

RI 40 TOO CLOSE Alex Clare 35

37 al LITTLE THINGS One Direction
SYCO/COLUMBIA

To

0 0 CUPSUME

Anna Kendrick 2

CD 43 ,1,3.1491,,ginTm.6 of, VIBE Kendrick Lamar 7

Hunter Hayes
49 0 ',FLVCTNTVILLE/WMN

20

39 as AS LONG AS YOU LOVE ME Justin Richer Feat. Big Sean
SCHOOLBOY/RAYMOND BRAUN/ISLAND/101MG

28

db 46 MIDNIGHTL CITY M83.
01831.1LITI/CAPITO

46

0 0 TITANIUM David Guetta Feat. Sla
WHAT A MUSIC/ASTRALWRICS/CARTOL

33

NEw 0 SUIT & TIE Justin Timberlake Feat. Jay Z
RU

I

49 LOVE SOSA Chief Keef
GLORY BOVVINTERSCOPE

5

ADORNSO ADORN Miguel
ICE/RCA

17

YOUTUBETm

2

TITLE
IMPRINT/LABEL

DIAMONDS

You Tube

Artist

Rihanna
14

a SCREAM & SHOUT will.i.am & Britney Spears
NIL,- PL

9

3 3 KISS YOU One Direction
VICO/COLUMBIA

4

7 I THRIFT SHOP Macklemore & Ryan Lewis Feat. Wan!
MACKLEMORE/ADA/WARNER BROS.

9

8 a
LOCKED OUT OF HEAVEN Bruno Mars
ATLA.NTIC

13

6 6 BEAUTY Ala/06,UMNi,s,..1,(1,,Sott ,Bieber Feat. Nicki Minaj 15

a I KNEW YOU WERE TROUBLE. Taylor Swift
IG MACHINE/REPUBLIC

7

RE a LCAL ME MAYBE Carly Rae Jepsen
604/SCHOOLBOWINTERSCOPE

43

9 WHAT MAKES YOU BEAUTIFUL One Direction
SICO/COUMBIA

46

RE 10

1.1

LIVE WHILE WE'RE YOUNG One Direction
MO/COLUMBIA

17

ONE MORE NIGHT Maroon 5
AbM/130014/INTERSCOE

25

a on SHE WOLF (FALLING TO PIECES) David Guetta Feat.Sia
WWI A MUSICASTRALWERKS/UPITOL

18

10 U LITTLE THINGS One Direction 12

14 14 WE ARE NEVER EVERGETTING BACK TOGETHER Taylor Swift
BIG MACHINE

19

20 15 GIRL ON FIRE Alicia Keys Feat. Nicki Minaj
RCA

12

MYSPACE SONGSTM
usr nos TITLE
N1ER NM MOP INVLABEI.

WE I

WW2sic

Artist wf.,d,
[HART

001ITTOUVIORIITOIRD Stedish House Mafia Feat Joke 11311
ASTRALWERNS/CAPITOL

4

a SCREAM & SHOUT will.i.am & Britney Spears
INTERSCOPE

4

2 3 ONE MORE NIGHT Maroon 5
AALI/OCTONVINTERSCOPE

24

I BEAUTY AND A BEAT Justin Bieber Feat. Nicki Minaj 10
SCHOOLBOY/RAYMOND BRAUN/ISLAND/NNW

Ew 5 SUIT & TIE Justin Timberlake Feat. Jay 2 I
RCA

6 THRIFT SHOP Macklemore & Ryan Lewis Feat. Wanz 4
MACKLEMORE/A0A/WARNER BROS.

a IT'S TIME Imagine Dragons 6
NIOINAKORNER/INTERSCOPE

W a SWEET NOTHING Calvin Harris Feat. Florence Welch 2
DECONSTRUCTION/FLY EYE/ULTRA/ROC NATICH/COLUMBIA

O s GIRL ON FIRE Alicia Keys Feat. Nicki Minaj
no,

12

3 io BETTER DIG TWO The Band Perry 7
REPUBLIC NASHVILLE

7 o SOMEONE LIKE YOU Adele 79
XL/COLUMBIA

9 12 SET FIRE TO THE RAIN Adele
SET FIRE

72

6 13 ROLLING IN THE DEEP Adele
XL/COLUMBIA

90

14 TRY Plnk 8
RCA

NEW IS SWIMMING POOLS
TOP DAWG,A TERMATH/INTERSCOPE

(DRANK) Kendrick Lamar To

NEXT BIG SOUNDTnA

wiix ARTIST

QUANTIC

BUKU

GAVIN JAMES

MARIBOU STATE

VICETONE

CHARLIE DARKER

KAMP!

BIG FREEDIA

TEEEL

FIDLAR

FOXYGEN

ASHLEY MONROE

WATCH THE DUCK

MUX MOOL

>

O

MAINSTREAM TOP 4OTM
TITLE
IMPRINT/N.10TM LABEL

A r Us(

I KNEW YOU WERE TROUBLE. Taylor Suet
13.6 MALNINE/REPUBLIC

10

2 LOCKED OUT OF HEAVEN Bruno Mars
AI L ANT IC

17

3 3 HO HEY The Lumineers
DLIALTONE

16

4 , ROM ETA MOND

Bieber0 BEAUTYRe, AND A BEAT kiStin Bieber Feat. Nicki Minaj 13

6
0 DOWT YOU WORRY CHILDBRAUN/ISLNDSwedish House Mafia Feat.blin Martin

ASTRALWERKS/CAPITO,
16

0 TRY P!nk 12

SCREAM & SHOUT will.i.am & Britney Spears 8
INTERSCOPE

a I CRY Flo Rida
POE ATLANTIC

18

9 9 irIndlliarTuandill
Ed Sheeran 22

12
0 GIRL ON FIRE Alicia Keys Feat Nicki Minaj

RCA

11

17 0 DAYOCT LIGHTRSCOPE Maroons 9

8 Et DIAMONDS Rihanna
SRP/DEF IAM/10IMG

18

to
0THRIFT SHOP Maddemore& Ryan Lewis Feat Wanz

MACIMMOREWARNER BROS.
7

14
0 SUIT & TIE Justin Timberlake Feat. Jay Z

RCA

2

11 is ONE MORE NIGHT Maroon 5
04AMOCTONE/IMEERSCOPE

28

15
0 DON'T STOP THE PARTY Pitbull Feat. TJR

MR. 30S/POLO GROUNDS/RCA
14

20 0
BELI

C'MON
OSABRCA

Ke$ha 6

19
0 SWEET NOTHING Calvin Harris Feat. Florence Welch

DECONSTRUCTION,LV EYE/UTRA/ROC NATION/COLUMBIA
to

21
0 CATCH MY BREATH Kelly Clarkson

19/R
13

16 20 DIE YOUNG Ke$ha
KELIOSABURCA

18

KIDINABORKR/INTERSCOPE
Imagine Dragonsal 0 ITS TIME is

22 R LITTLE THINGS One Direction
SWO/COLUMBIA

9

0 wo.!.E2r,ZAME The Script Feat. will.i.am 18

WANTED Hunter Hayes
WAN HASHVILLE/RRP0 u

©TROUBLEMAKER 011y Murs Feat. Flo Rida
Val/COLUMBIA

5

ADULT CONTEMPORARYT"
LAST MIS TITLE

WEEK WEEK IMPRINT/PROMOTION LIBEL

20,
HOME

..SCOPE

Antis

Phillip Phillips

RH.

2

a SOMEBODY THAT I USED TO KNOW Gotye Feat Kintra
SAMPLES W SECONDS/FAIRFAX/REPUBLIC

37

0 3 WIDE AWAKE Katy Perry
CAPITOL

28

4 I I WON'T GIVE UP Jason Mraz
ATLANTIC/RRP

40

0 0 ONE MORE NIGHT
ABM/OCTON,INTERSCOPE

Maroon 5 20

6 STRONGER (WHAT DOESN'T KILL YOU) Kelly Clarkson
M/RCA

oe

7 / CALL ME MAYBE Carly Rae Jepsen
604/YHOOLBOVINTERSCOPE

31

io a DRIVE BY Train
COLUMBIA

47

9 9 RUMOUR HAS IT Adele
XL/COLUMBIA

41

6 10 NE Maroon 5
/OCTONIVINTERSCOK

34

12 0 BLOW ME (ONE LAST KISS) Plnk
RCA

25

0 0 SOME SNIGHT
FUELED BY RAIAN/RRP

fun. 22

0 13 50 WAYS TO SAY GOODBYE Train
COLUMBIA

24

4 0 GOOD TIME Owl City & Carly Rae Jepsen
604/SCHOOLBOWINTERSCOPE/REPUBLIC

18

17) 0 GG CATCH MY BREATH Kelly Clarkson 5
19/RCA

is
0RE IRE NEVER EVER GETTING BACH TOGETHER Taylor Swift24

BIG MACHINE/REPUBLIC

18 0 TRY Plnk 4

20 0 THE A TEAM
ELE TRA'AILANTIC

Ed Sheeran 5

19 19 GOOD MORNING BEAUTIFUL km BridamnFeat lute McMaster 17

0 HO HEY The Lumineers
DLIALTONE

4

0 Josh Groban
R

BRAVE Josh
BROS

2

n MY OH MY Tristan Prettyman
CAPITOL

16

16 23 !Igf6t1; L Adele 17

23
0 BECAUSE WE CAN Bon Jovi

ISLAND/1011AG
3

0 0 LOCKED OUT OF HEAVEN Bruno Mars
ATLANTIC

4

41) Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 02.09.2013



ADULT TOP 40TM

0
TITLE
IMPRINT/PROMOTION LABEL

nHO HEY
DUALI ONE

Artist Tx!

ALTERNATIVE"'
TITLE
NPRINTIPROMOTIONIABEL

The Lumineers MADNESS
HELIUM 3 0AIME,015

0 Tr Pink 14

1 3 LOCKED OUT OF HEAVEN Bruno Mars
L IL ANT IC

17

s
0 GG I,1(611.E1IMLE,R1,ETROUBLE. Taylor Swift 9

4 5 HOME Phillip Phillips
IMINTERSCOP

33

io 0 CATCH MY BREATH Kelly Clarkson
CA

is

8 0 LITTLE TALKS
REMMLIC

Of Monsters And Men 28

L THE A TEAM Ed Sheeran
DEET44/4114wc

40

" 0ITS TIMENIERSCOM Imagine Dragons
KIDINAKORNEMI

27

10 SOME NIGHTS fun.
FUELED BY RAMER/PPP

32

0 0 I WILL WAIT
GENTLEMAN OF THE ROAD/RED/MASNOTE

Mumford & Sons 17

13 0 DAYLIGHT
ASCOPF

Maroon 5
ABWOCTNE/INTF

to

15 0 WANTED Hunter Hayes
ATLANTIC NASHVILLE /RAP

13

io 0 FIRL ON FIRE Alicia Keys Feat. Nicki Minaj 8

17 0 MERMAID Train
COLUMBIA

a

.18
0OVERJOYED matchbox twenty

E/ABLFM/ATLANTIC
13

is " DIAMONDS,.. Rihanna 16

19
0 MADNESS Muse

HEL641-3/WAMER BROS.
12

26
0 CARRY ON

FUELED BY A AMENRRP
fun. 4

24 Q LESSONS IN LOW (ALL DAY,ALL MEM) Neon Nees Feat Kaskade
MERCURY/10640

ii

27 21 SUIT & TIE Justin Timberlake Feat. Jay Z 2

21 a LET MEOW YOU (WORM LEARN TO LOVE YOURSELF) Net
1.10TOWNPOING

ii

23
0 BETWEEN THE RAINDROPS LifehouseFeat Natasha BedinglieN

GEFFEN/INTFRSCOPF
18

27
0 DOIrT YOU WORRY MILD Swedish House Mafia Feat. John Martin

ASTRALWERKSKAPITOL
5

93 MILLION MILES Jason Mraz
ATLANTIC/RRP

14

COUNTRY"'
LAST TINS TITLE Artist wEs ON
MEE WEEK IMPRINT/PROMOTION LABEL (MART

0 0 .1 EVERY STORM (RUNS OUT OF RAIN) Gary Allan 22
MLA NASHVILLE

0 0 THE ONLY WAY I KNOW Jason Aldean With Lake Bryan & Enc (hind
BROKEN BOW

55

0 0 BETTER DIG TWO
REPUBLIC NASHVILLE

The Band Perry 13

0 4 HOt95:3UNTRY FEELS Randy Houser 40

0 SOUTHERN COMFORT ZONE Brad Paisley
ARISTA NASHVILLE

19

0 ONE OF THOSE NIGHTS Tim McGraw
BIG MACHINE

13

9
0 TIP IT ON BACK

GPITOL NASHVILLE
Dierks Bentley 24

8 0 BEGIN AGAIN
BIG MACHINE

Taylor Swift la

in
0 TORNADOSLittle Big Town

CAPITOL NASHVILL
113

11
0 TWO BLACK CADILLACS Carrie Underwood

19/ARISTA NASHVILLE
12

12
0 SOMEBODY'S HEARTBREAK Hunter Hayes

ATLANTICANIM
16

0 0 SURE BE COOL IF YOU DID Blake Shelton
WARNER BROS./WEAN

4

0 0 MERRY GO 'ROUND Kacey Musgraves
MERCURY

22

16
0 I DRIVE YOUR TRUCK Lee Brice

CURB
9

is
0 CRYOLUMBIAING ON AESUITCASE Casey James

IN/C

33

17
0 LET THERE BE COWGIRLS Chris Cagle

BIGGER PICTURE

31

18
0 IF I DIDN'T HAVE YOU Thompson Square

STONEY CREEK

15

an
0I CAN TAKE IT FROM THERE Chris Young
R. NASHVILLE

is

21
0 GIVE IT ALL WE GOT TONIGHT George Strait

MCA NOSHVIL LE
13

25
Q MAMA'S BROKEN HEART Miranda Lambert

R. NASHVILLE
6

24
0 HOPE ON THE ROCKS Toby Keith

SHOW DOG.UNIVERSAL
12

23
0 SHE CRANKS MY TRACTOR Dustin Lynch

BROKEN BOW
12

29 0 GET LICYOUR SHINE ON Florida Georgia Line
REPUB NASHVILLE

a

27 Q MORE THAN MILES Brantley Gilbert
VALORY

15

0 Ea DOWNTOWN Lady Antebellum i
WOL NASHVILLE

Artist 915.18
(MART

Muse 23

0 0 RADIOACTIVEKIDINAKORKR/INTERSCOK
Imagine Dragons 22

2 3 LITTLE BLACK SUBMARINES The Black Keys
NONESUCH/WARNER BROS.

30

4 4 I WILL WAIT Mumford & Sons
GENTLEMAN OF THE ROAD/RED/GE ASSNOTE

zs

5 s TROJANS Atlas Genius
FROGS MAD/WARNER BROS.

37

6 6 HO HEY The Lumineers
DUALTONE

39

0 Q MOUNTAIN SOUND Of Monsters And Men
REPUBLIC

22

0 0 CARRY ON
FUELED DV RAMEN/PRP

fun. 16

0 0 THE PIT
DAME11011/0

Silversun Pickups 20

so io TAKE A WALK Passion Pit
FRENCIMISMEOLUMBIA

38

0 0 STUBBORN LOVEMALT°.
The Lumineers 9

12 ITS TIME Imagine Dragons
1001NAKORNFA9NTFRSCOPF

49

0 0 BREATHING UNDERWATER
METRIC/MOM  POP

Metric 18

0 0 THRIFT SHOP
WARNER B

Macklemore & Ryan Lewis Feat. Wan/
MACKLEMOREMONROS.

13

0 IS TIGHTROPE Walk The Moon
ACA

17

0 0 SAFE AND SOUND
LAP/ HOOKS/CAPITOL

Capital Cities 11

19 0 LOVER OF THE LIGHT Mumford & Sons
GENTLEMAN OF THE ROAD/RED/GLASSNOTE

s

72 0 SWEATER WEATHER The Neighbourhood
IIIIEVOLVE/COLUMBIA

7

17 19 CHANGERMINTFAMOPE Churchill
AMVOCTO

ix

26 Q HERO Family Of The Year
NETTWERK

5

a il BEEN AWAY TOO LONG Soundgarden
SEVEN FOUR/REPUBLIC

18

20 22 TEMPEST Deftones
REPRISE/WARNER BROS.

la

0 PANIC STATION Muse
NFL IUM 3/WARNER BROS.

2

0 0 CARRIED AWAY
FRENCHRISS/COLLIMBIA

Passion Pit 6

NEW
0TIMELESS The Airborne Toxic Event

AR NOW. ISLAND/IDIMG
1

R&B/HIP-HOPTM
LAST THIS TITLE

0( W. IMPRINT/PROMOTION LABEL

111161

00
Artist

LHAPT

ADORN
INSTORM/BLACK ICE/P.

Miguel 32

F.1KIN PROBLEMS
ASAP WORLDWIDUPOLO GROUNDS/RCA

ASAP Rocky 13

00 EaPOUR IT UP
SRP/DEF MAMMA.

Rihanna 6

0 0 ALL GOLD EVERYTHING Trinidad James
THINKITSAGAMEMEE /MMIDIMG

ii

SWIMMING POOLS (DRANK) Kendrick Lamar
TOP DAV,AFTIRMAIN/INTERSOPI

24

0 0 BALLGRANO USTLE/ATLANTIC
T.I. Feat. Lil Wayne is

7 DON'T JUDGE ME Chris Brown
RCA

22

0 0 NEVA END
A

Future
1/FPFEBAN0I/EFIC

14

7 9 I'M DIFFERENT 2 Chainz 16

2 0 WICKED GAMES The Weeknd
KO/REPUBLIC

ta

16 0 POETIC JUSTKE Kendrick Lamar Feat. Drake
TOP DAWMAFTERMATIONTERSCOPE

13

9 12 NO WORRIES Lil Wayne Feat. Detail
YOUNG NONFWCASH MONEY/REPUBLIC

21

14 0 REMEMBER YOU Wiz Khalifa FeaL The Weeknd
ROSTRUM/ATLANTIC

16

8 14 THINKIN BOUT YOU Frank Ocean
ME IAM/1011G

44

IS 15 DIAMONDS Rihanna
SRP/OFF MIAMI.

18

0 0 MY LOVE IS ALL I HAVE Charlie Wilson
RCA

is

22 0 TRUST AND BELIEVE Keyshia Cole 14

0 0 LOVE ME
ASH MONE

Lil WayneUB Feat. Drake & Future
YUNG MONEWCY/REPLIC

4

Pi BAND' A MAKE HER DANCE luicyl Feat.Lil Wayne &Mainz
1.05A6F/COLUMBIA

28

n 0 YOU & IX avant Feat. KeKe Wyatt
M0e/CAPM

20

17 2i CLIQUE Kanye West, Jay -Z, Big Sean
C.60.13./DEF IMAM..

21

20 22 DANCECOLUMBIAFOR YOU Beyonce
PARKWOOD/

44

0 0 LOVE AND WAR
STREAMLINE

Tamar Braxton 7

0 0 BRAND NEW ME
RCA

Alicia Keys to

0 0 DO YOU...
MSTORM/BLACK ICE/RCA

Miguel O

MAINSTREAM ROCKTM
THIS

NW
TITLE
IMPRINT/PROMOTION LABEL

Artist
[HARI

IAHEAVEN NOR HELL
VERTIGO/PEPUBL

Volbeat 22

0 CARRY ON Avenged Sevenfold
WARNER BROS

to

0 0 STAND UP
RAZOR 6 TIE

All That Remains 21

4 ABSOLUTE ZERO Stone Sour
ROADRUNNER/ARP

0 0 TEMPESTREPPISF/WARNFR BROS.
Deftones

23

16

0 0 HOLLOWVIRGIN/CAPITOL
Alice In Chains 6

7 BEEN AWAY TOO LONG Soundgarden
SEVEN FOUR/REPUBLIC

la

OLD TRIP Chevelle0 N EPIC

zo

7 go ENEMIES ShinedOwn
Ai.111 IC

21

10 50 CHALK OUTLINE Three Days Grace
R.

24

WIND UP
Young Guns0]©BONES 25

ONE LIGHT©j
REPUBLIC

3 Doors Down 14

13 THE PRIDE Five Finger Death Punch
PROSPECT PARK

16

01 0 ALIVE,IlibN CAPITOL
Adelitas Way 16

is
STANDIO/CNG APITOLM

THE SUN Slash Feat. Myles Kennedy &The(onspraiors
LIIK HAV

26

16 0 WHERE DID THE ANGELS GO Papa Roach
FIR. SEVEN

9

0 0 FREAK LIKE ME
ATLANTIC

HaleStorM 7

0 0 HIGHER1.20P.TIE
P.O.D. 13

22 , 0 THE HIGH ROAD
RCA

Three Days Grace 5

20 m ',MISS THE MISERY Halestorm 31

0 BRING IT Trapt
EPOCHAL

is

0 I DON'T APOLOGIZE (1000 PICTURES) Otherwise
CENTURY MEDIA/RED

12

0 ONEP MORE LIE Aranda
WINDU

n

21 m LETS RDE Kid Rock
TOP DOWALLINTICANIP

17

26 a SAVE ME Hinder
REPUBLIC

is

RAPT"n

r,ST iNIS

TITLEWEEK WEEK/PxDMOnox LABEL00 rg GG

Artist

PA*PWORLDWIDKINPROBLEMSOPOLODROUNDS/ ASAP Rocky 11ASCA
i 2 SWIMMING POOLS (DRANK) Kendrick Lamar

TOP 0464/AFTERMATIMMERSCOM
22

0 0 ALL GOLD EVERYTHING Trinidad James
THINKITSAGAMMOEF JAM/10114

9

0 0 BALLGRAND HUSTLE/ATLANTIC
T.I. Feat. Lil Wayne 14

0 s I'M DIFFERENT 2 Chainz
DE lAWIDIAID

14

6 CLIQUE Kanye West, Jay -Z, Big Sean
60.0.0./DEF AN051G

20

7 NO WORRIES EY/REPUBLICLil Wayne Feat. Detail
YOUNG MONEY/015H MON

19

0 0 POETIC JUSTICE Kendrick Lamar Feat. Drake
TOP 06/6/AFTERMATMINTERSCOPE

to

0 0 THRIFT SHOP Macklemore & Ryan Lewis Feat. Wanz
MACKLEMORF/ADNYARNER BROS.

7

0 0 NEVA EN
41/SREERAOVD ERIC

Future 12

0 0 REMEMBER YOU Wiz Khalifa Feat. The Weeknd
ROSTRIIIMATLANTICMRP

15

O 12 RANDZ A MAKE HER DANCE Juicy 1Feat. Lil Rhyne & 2 Chaim
MMOSABE/COLUMBIA

23

13 13 I CRY Flo Rida
POE BOY/ATLANTIC

18

ve 14 POP THAT RSCOPETtellCh Montana Feat.11idi Ross. Drake, Lil Wayne
BAO BOWINTE

28

0 0 LOVE MEMONEY/CASH
MON

LY/il Wayne Feat. Drake & Future
YOUNG EREPUBLIC

3

0 15 CELEBRATION Game
RFIERVOIR/ODC/INTFRSCOPE

tit

0 0 DON'T STOP THE PARTY Pitbull Feat. TJR
MR. MS/POLO GROUNDS/R.

15

III GU8APDEF
IAWIEMAG

Big Sean
00.0

12

0 0 R.I.P. Young Jeezy Feat. 2 Chainz
CTE/DEF LAWIDLIAG

2

0 0 SEE DOMT PUT IT DOWN Joe Budden FeaLUI Wayne& Tank
EONE

7

20 21 LOVE SOS&
COPE

Chief Keef
GLORY BOYLINTFRS

9

0 0 BATTLE SCARS Lupe Fiasco & Guy Sebastian
1ST 8 ISMMTLANTIC

6

a 23 REPRESENTIN' Ludacris Feat. Kelly Rowland
DTP/ME MNPOING

16

NEW 0 WE STILL 111,, 73397c B.o.B Feat. T.I. & Juicy.' I

Ntw
0BUGATI Ace Hood Feat. Future & Rick Ross

WE THE BEST/YOUNG MONEY/CASH MONEWREPUBLIC
1

Lady A's
Biggest
Airplay
Debut
Lady Antebellum claims its
highest debut on Country Airplay
with "Downtown," starting at No.
25 with spins at 100 of the 125
Stations monitored for the chart.
That surpasses the trio's No.28
debut with "lust a Kiss" on May 21,
2011-it spent two Weeks at No.1
later that summer. The new track
Introduces the trio's upcoming,
still -untitled fourth studio album.
The act most recently reached
the summit of Country Airplay in
December 2011 with "We Owned
the Night," its sixth No. 1.

Meanwhile, Carrie Underwood
scores her 17th career top 10 on
Country Airplay as "Two Black
Cadillac" steps 11-10 in its 12th
chart week. The song continues
her streak of consecutive top
10 radio -promoted singles
(excluding holiday tracks), which
encompasses her entire career
output Each of her prior 16 top
lOs have peaked at No.1 (13) or
No. 2 (three). Since her first top
10 with 'Jesus, Take the Wheel" in
December 2005, no other woman
has amassed more. During that
time frame, Underwood has
competed with Taylor Swift for the
most radio top 10s --Swift logged
her first such title with "Tim
McGraw" in December 2006. The
two are now tied with 16 apiece,
since Swift's "Begin Again" cracked
the top 10 on the Ian. 5 Country
Airplay list. -Wade lessen

Data for week of 02.09.2013 I For chort reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data
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COUNTRYTM

0
TITLE
IMPRINT/LABEL

Artist

EVERY STORM (RUNS OUT OF RAIN) Gary Allan 

ROCKTM

MEI TITLE
IMMINT/LABEL

7

1 14 HO NEV

a BETTER DIG TWO The Band Perry
INPUBLIC NASH', il I

13

2 I SURE BE COOL IF YOU DID Blake Shelton
WARNER BROSMMN

3

0 v,",'.',1,17EF
Hunter Hayes A 44

3 5 CRUISESHVILLE Florida Georgia Line
REPUBLIC NA

A 33

15 HOW COUNTRY FEELS Randy Houser0 STONEY CREEK
22

0 0 TWO BLACKNASHVUE CADILLACS Carrie UnderwoodTWO 8

6 N WE WHOEVER WHETTING IMOITOGETRER TaylorSeill
BIG MACHINE

A 230 21,F., ,91 THOSE NIGHTS Tim McGraw t3

9 to TlMLIFX9 11010W law AldeanDithLukeBryan &Bic Church 15

to n TORNADOS Little Big Town
CAPITOL NASHVILL

16

12 iz SOMEBODY'S HEARTBREAK Hunter Hayes t2

PI
0MERRY GO 'ROUND Kacey Musgraves

MERCURY
t

is 14 BLOWN !rt., Carrie Underwood A 36

7 Ls WAGON WHEEL Darius Rucker
CAPITOL NASHVILLE

3

!I

Q I DRIVE YOUR TRUCK Lee Brice
CURB

7

E ?? 0
RCA
MAMA'S BROKEN HEART Miranda Lambert 4

t"-,
I, 23 0 GET YOUR SHINE ON Florida Georgia Line
IL.-

REPUBLIC NASHVILLE
9

1I

M1

nl 0 GIVENASHVILLEIT ALL WE GOT TONIGHT George Strait
CA

9

19 zo I F I DIDN'T HAVE YOU Thompson Square
TOEY

11

17 21 GOODNBYE IN/0164ERHER EYEES Zac Brown Band
SOUTHER GROU N PICTUR

ii

n n MOTE Little Big Town A 36

0 SOUTHERN COMFORT ZONE Brad Paisley
ARISTA NASHVILLE

17

EVEN IF IT BREAKS MR HEART Eli Young Band
Re

Q
REPUBLIC NASHVILLE

A 36

410 0 SAY GOODNIGHT Eli Young Band
REPUBL IC NASHVILLE

i

TANIS/ORFANAT O/
DANZA KLIDURO

MACHFTF/ML
Don Omar & Lucenzo A 128

E

Daddy Yankee
0 !ZITArL,?CARDOL LATIN

is

0 3 ALGOME/UMLGUSTA MT! Wisin& Yaodel Feat.Chris Brown& T -Pain
MACHETEE 30

0 4 riMALIMI5INIEFORAFRICAI ShakiraFeaLFreshlypowd A 142

0 1111 DO NTtr mF Shakira Feat Wyclef Jean 160

0 6 Itlifnalag um i s
Enrique Iglesias 160

0 YRIY,W1.15!ft Carlos Vives i7

B 0 ECHAIS/FA PAIMOUSLAARTIST /S(MANOR PA'RRIBA) Pitbull
MR XONY MUSIC LATIN 28

33 0 ZUOREAMNATO/BAMACHETEMMLE
Don Omar 22

TE PEGO Michel Teloso 10 Al SE EUTANNAR4E./SONY
LATINPAN MUSIC

44

0 n 1T?119nENI 1,Elr r IS Rai Bambino YEIPanonFeat MaGArchony 14

Pitbull12
12 Iiiigttw.mrsimm6sommusxwm 117

15 0 PROMISEN Romeo Santos Feat. Usher
SONY MUSIC LATI

74

14 IlInTARMV.GA EL SOLDon Omar 39

4Ew
0COMORA/WLEGUSTA A TUCUERPOLATIN Carlos ViesFeatlichel Kb
M1K/SONY MUSIC I

0 t4 THE Pitbull Feat. Lil Jon 124

O u T9NA Jesse & Joy
IM 56

0 Q LA PWREGUNTA
NELELO

1 Alvarez 27

16 14 INCONDICIONAL Prince Royce 45

31 0 rEelaiRan91LEttrea' Faa al"ka 10

Gusttavo Lima
Ps 0 ESINTAIVITI! :SOPTISCOI! MOSPL NM 24

6 0 NO SIGUE MODAS
SONY MUSIC 1.1.- 11

Juan Mogan 38

22 23 FkiLMOR Tito "El Bambino" 60

27 Q SUERTESONYMUSIC LATIN
Shakira

EPIC/
158

a 15 T. mL t !..11) Aventura Feat. Don Omar 141

Artist

The Lumineers A 38

OHiii2tatawfcoer
Phillip Phillips A 36

IME Imagine DragonsI I T'S
AKORNER/ INTERSCIVEIM

A 41

0 0 LITTLE TALKS Of Monsters And Men A 52

6 s THE ATLANTICTEAM Ed Sheeran
ELEKTRA/N

37

6 6
SOME NIGHTS fun. A 49

0 Vitiater9OAD/REVGLAStrTfc" & Sons 0 as

0 , RADIOACTIVE Imagine Dragons 27

10 0 Willi AWOLNATION 95

0 0 MADNESS2 BROS
Muse 23

Ntw
0NOW

FUELED BY RAIMMRP
Paramore 1

0 0 STUBBORN LOVE The Lumineers
DUALTONE

Li

32 0 MOM: GIVE UP Jason Mraz 56

9 14 TOO CLOSE Alex Clare
REPUBLIC

A 26

0 0 CARRY ON
FUELED BY RAMEN/RITP

fun. 13

17 0 WELED AREAMEN/RRPYOUNG fun. Feat lanelle Monae
FUE BY

A 61

14KNOW
!MAPLES WYSECONTTLFAIRFAIT3EPUBLIC Gaye real Kimbra A 60

a to EVERYBODY TALKS Neon Trees
MERCURY/101MB

A 50

0 0 TEAKEN A WALK
FRCHKISS/COLUMBIA

Passion Pit 29

Q MOUNTAIN SOUND Of Monsters And Men is

23 a ROLLING IN THE DEEP Adele A 43

SET FIRE TO THE RAIN Adele
XL/COLUMN

A 63

0 23 11H-2 !TER LONG Kid Rock 2

29 an PARADISE Coldplay A 72

21. LITTLE LION MAN Mumford & Sons
GENTLEMAN OF ME ROAD/RFO/GLASSNOTE

A 1t4

DANCE/ELECTRONICT"
LAST THIS TITLE

WEEK WEEK PMBINT,Ne EL0
Artist

LE

SCREAM& SHOUT william & Enitney Spears A
INTFRSCOPF

3

0 z DONIMURVIRY211.0 Swedish House Ida Feat bhp Perrin 20

0 3 TErcrilloTy sy sCtawira infor.caFitEgtaiSeuri" 16

4 4 GANGNAM STYLE PSY A
SCHOOLBOY/REPUBLIC

26

5 5 TITANIUM RALWERiDavd
CAPI
Guetta Featuring Sia A

MAT A NIMIC/ASTS/TOL
58

7 6 Igr",IMY,OU611M1YOULEMINTOLOVEYOURS6f) NA 0 15

7 BANGARANGTIC/RRP Skrillex Feat. Sirah
BID BEAT/OWSLA/ATLAN

0 57

0 0 FEEL THISMOMENTGROUNDS/RCA Pitbull Feat. Christina Aguilera
MR 3051POLO

9

0 9 `011.11!iltINTICI:2 MONEWREPUBLIC
Nicki Minaj A 44

0 to 551?9tcl,.ig tudacris Feat. Usher& Dodd Guetta 12

0 a GOOD FEELING Flo Rida A 21

0 I: BACK TO LOVE D1 Pauly D Feat. Jay Sean 2

13 DON'T WAKE ME UP Chris Brown 36

0 14 CINEMA Benny Benassi Feat Gary Go 97

14 1.5 PARTY ROCKANTIMMCK/WILIAMUNERRYTRFELIMO Feat Lauren Bennett&GoonRodPARTY RONNTERSCOPE A 104

15 16 111,,;(rEVILEIg AND NICE SPRITES Skrillex A tog

16 17 SEXY AND I KNOW IT
INTERSCOPE

LMFAO
PARTY ROCK/WILLSAHE/

A 78

Z 0 FEEL SO CLOSE Calvin Harris
ULTRA

A 73

NEW
QLEVITATE Hadouken!

SURFACE NOISE
1

in MAKEITIWN DEM Skala & Damian Ir. Gong" Marley
BIC BEAVOMMATLANTICARP

16

ZO 71 LEVELS
LEVELS/VERATONE/ATOM EMPIRENNTFETSCOPE

Avicii A 64

0 n POIJ,V2,ITE1,1,.g111., Nicki Minaj 31

19 23 PROMISES
EE

Nero
MTAMRCLICHERRYTRDNTERSCOPF

5 65

23 74 rarr,f1,141n1.2VE Rihanna Feat. Calvin Harris A 47

NEW 0 ILICPLaYLV.T. m,S11`2X2PIV hall XCX 1

R&B/HIP-HOPTM

0
TITLE
IIIIPRINT/LABEL

Artist

THRIFT SHOP Macklemore& Rwr 'emslot Want
SIAM EM ORE M:WARNER MOS.

snot.

22

0 LOVE ME ALI,I.yVaogrte. Drake & Future

'

2

zo ' a ;17"87T(E justin Timberlake Feat. Jay ZE
RCA

2

3 0 GCAIRL ON FIRE Alicia Keys Feat. Nicki Minaj 21

6 0 e:rvePorLer49029PAR0114F6egcr6611e°613 23a'
14

4 DIAMONDS RihannaDIAMONDS
INNUDIND

A 17

MEYY 0 Mt., ...AR Feat. Rick Ross 1

0 8 UtlisI2ER ENT 2 Chainz 17

0 0 POUR IT UP
SRP/DEE INSUILMIG

Rihanna to

vs
0BAD ASS Kid Ink Feat. Meek Mill & Wale

THA ALUMNI GROUP/Se/RCN
1

u !IT/cm u:stiTis (DRANK) Kendrick Lamar il, 26

0 t1 t1!.GMLMETT,..tING Trinidad James s

" u
CLIQUE ye West, Jay -Z, Big Sean A 21

12 14 NO WORRIES Lil Wayne Feat. Detail
MING MONEY/CASH MONEWREPURBIC

21

0 0 POETIC JUSTICE KendrickLamar Feat. Drake
TOP DAMAFTERMAMINTERSCOPE

14

0 0 BATTLE SCARS Lupe Fiasco & Guy Sebastian
1ST & ISTIMTLANTIC

13

0 ' 1

Chief Keef4g .M.40. to

0 MR.. T.I. Feat Lil Wayne 15

Big Sean0 19 E1014rEE IAM/MIND
14

Ew
0READY Fabulous Feat. Chris Brown

DESERT STORIA/DEF MAMIE.
I

20 0 rpm) GAMES The Weeknd 15

0 . ra!)M7j5InguVA Rodor Feat. Skrillex 2

16 a millgig r DANCE My I Feat.U1Wayme &Mainz 20

0! 14 NEVA END
4.1/TREEBANDI/EPIC

Future 8

0 REMEMBERTZOU Wiz Khalifa Feat The Weeknd IS

COMEDY"'
LAST THIS TITLE

WEEK WEEK D pRiNWL ABEL

NEW h #1.
I INK

Artist

Island Feat dthm Late& liddrid Lamar

CE

z DON'T MINE AT NIGHT Brad Knauber
BELIORVOX

7

3 ULTIMATE ASSASSIN'S CREED 01 SONG Smosh
SMOSH

14

0 4
VIE HAD SEX The Lonely Island Feat. Akon A 111

0 5
MINECRAFT STY Approaching Nirvana 4

0 6
mg!! A BOAT The Lonely Island Feat. T -Pain A 160

7 I CAN SWING MY SWORD Toby Turner Feat. Terahrile
TOBUSCUS

42

11 0 JACK SPARROW The Lonely Island Feat. Michael Bolton
REPUBLIC

91

8 9 THE LEGEND OF ZELDA RAP Smash 62

9 10 anbIAMON01111110AFI) Brat Oaths F dl, Ti.ilark&BeRoti 6

so u LIKE A BOSS The Lonely Island 159

Li MEENTNENETHEM Inthdittlewood Feat MYRNA &Warble'
YOBSCAST STUDIOS

24

0 13 THREWIT ON THE GROUND The Lonely island 85

14 NICE GUYS Chester See, Key: urnba, Ryan Higa
CHESTER SEE, KEVIN MI RYAN HIM

83

0 IS r107111Milct! Weird Al Yankovic A 153

12 16 thegy70R01 Toby Turner Feat. Terabrite 44

0 u NUGGET IN A BISCUIT Toby Turner 36

19 is GOOFY GON/SIRE/WARNFROOBERROCK BROS.Tom Rothrock With Jim Bete
NICKELODE

133

16 19 FORM THISDIOSWAY Inthelittlewood Feat. The Yogscast
TOGS., STU

2.3

MEW
0MININGNLINIMINDINY11011 Jeep Shad, Mit] dise8 driSerld
CARTOO NETWORK

t

0 21 LIKE AN AN ENDERMAN ThnuCya 2

as MINE: A MINECRAFT PARODY Brad Knauber 5

at DRAMATIC SONG Toby Turner
TOBY TURKU

34

0 24 RATCHET GIRL ANTHEM Emmanuel & Phillip Hudson 41

0 as !r a Er,!pIG (MINECRAFT RAP) TryHardNinja 5

CDGo to BILLBOARD.COM/BIZ for complete chart dota Data for week of 02.09.2013



HEATSEEKERS ALBUMSTM
ARTIST
IMPRINT/DISTRIBUTING LABEL

Title ARTIST
INPRINVOISTRIBLITIMG LABEL

Title IEEE IRON
CHANT

CT

rN
O

CU
CU

NCI

nrm KAT RETEDMONSON
SPINNE TE

VOLBEAT
VERTIGO/REPUBI IC

CAMPER VAN BEETHOVEN
42B/SLL

Way Down Low t 5

Beyond Hell/Above Heaven 1 100

La Costa Perdida 3 1

1 6 4 RUSSELL MOORE& IIIRDTYPAEOUT
BREAK A STRING/CRACKER BARREL

Timeless Hits From The Past: Bluegrasmd 1 3

NEW
0FIDLAR

NOM  POP
FIDLAR 5 1

NEW
0DATSIK

FIREPOWER
Cold Blooded (EP) 6 1

OIVODNEW 0 VON
RETORT/UMIAK MEDIAIR GANG

Target Earth 7 1

NEW
0NOSAJ THING

INNOVATIVE LEISUE
Home a I

NEW
0HOLY GRAIL

PROSTHETIC
Ride The Void 9 1

- 0 ,o PLANETSHAKERS
PEANNTSHAKERS/INIEMITY/PLO

Limitless 8 2

NEW
QTCAYLER BRYANT & THE SHAKEDOWN Wild Child

RVED
u I

- 0 i, DAWN RICHARD Goldenheart 2 2

NEW
0WIDUROWSPEAK

CAPTED TRACKS
Almanac 13 1

NEW
0THEOVINL GROWLERS

EVERL
Hung At Heart 14 1

6 12 15 FATHER JOHN MISTY Fear FUn 2 31

UNIVER ISLA/REPUBLIC9 0 0 BEN
SAL
HOWARDND Every Kingdom 9 41

- 0 17 JESSIE WARERYTREFONTERSCOPE/ICA
AIR/CHE

If You're Never Gonna Move (EP) 11 2

NEW 0 STEVE LUKATHER Transition in 1

NEW
0LUDOVIMUCO EINAUDI
MMHG, SIC AND ART

In A Time Lapse 19 1

ig lig 0 CROWN THE EMPIRE
RISE

The Fallout 1 Lo

3 17 0 LORD HURON
IA NISOLIND

Lonesome Dreams 3 16

10 0 22 KREWELLA
NICKELL A

Play Hard (EP) 10 7

NEW 0 FQUALORVISIONALL I AM Skinwalker 23 1

16 0 24 DJANGO DJANGO
RIBBON

Django Django 13 9

GIN WIGMORE- 27 Q
MMECURY/ING

Man Like That (EP) a 5

HEATSEEKERS SONGSTM
TITLE
1,11,11 PROMOTION LABEL

Artist
CHART

WICKED GAMES
110/EPUBLIC

The Weeknd 14

.8 RED BULL
AWOLNATION0 SAIL 31

0 CUPS Anna Kendrick 6

6 0 TROUBLEMAKER Oily Murs Feat Flo Rida
STCO/COLLIMMT

3

0 MERRY G° 'ROUND Kacey Musgraves is

0 0 WHO BOOTY lonn Hart Featuring lamSUI
COOL KID CARTEL/EPIC

12

0 7 gingT1. Chief Keef to

LK0 TAKE
FRENCHNISSKOLUM

AWABIA Passion Pit 27

9
0 BELLASFINALMPRICETAWDOWTYOU... TheasnlenBellaS

UME
7

0 t1FF OFT- TheBardenBellaATheiretiemakers&TheBUHarmonks 5

0 0 CRYING NON A SUITCASE Casey lames
INNCOLUMBIA

21

NEW 0 EIAILA5Uid 11 Featuring Meek Mill & Wale 1

14 Q Etian!ND WAR Tamar Braxton a

12 14 BEER WITH JESUS Thomas Rhett 17

0 FROGS HEWN/ARNE R PROS
Atlas Genius0 TROJANS 9

2t
QREMEMBER WHEN (PUSH REWIND) Chris Wallace

THINNSAV
6

0 0 WHOMSHALLI FEAR(GOD OF ANGEL ARMIES) ChrisTainlin
SOWERS/SPARROW/0M c.,

2

16 La 1,11017aEg TS851, Chief Keef FeaLSOCent & BlzKhaffa 6

23 G POOL MASHUP
UNE

The Barden Betas 5

MEW
0MY LOVE IS ALL I HAVE Charlie Wilson

RCA
1

20 21 LITTLE BLACK SUBMARINES The Bad( Keys
NONESUCH/WARNER BROS

19

24 0 ,19a/01gi4436LESSTHE LORD) Matt Redman 25

IL 23 !Reim) A DREAM Anne Hathaway 5

25 0 TREBELS FINALS
UNE

The Treblemakers 5

NEW 0 LIMBO
L L CARTEL/CAPITOL LATIN

Daddy Yankee 1

_ 1 36 THE PLOT IN YOU Could You Watch Your Children Burn 1

NEW OLIVER
FO'S COLD

Mechanical (EP) 27

4 21 211 ALLEN STONE
STKOSTONMSNATO

Allen Stone 4 25

- 4 29 CHRISTOPHER OWENS
TURNSTILE/FAT POSSUM

Lysandre 4 2

NEW
QTHIS TOWN NEEDS GUNS

SARGENT HOUSE
13.0.0.0.0 30 1

14 31 0 PASSENGERCROW/NEETWERN
BLACK

All The Little Lights 7 11

NEW
0COMBICHRIST No Redemption (OfficalDMC Devil May Cry Soundtrack)

Or Of LINE
32 1

23 70 33 ORB
LI

ORB (EP) 20 3

5 34 ANTHONY JESELNIK Caligula 5 2

09 19 39 MIL IkoEs Carry The Fire u 20

NEN
QTHEATION/MSATURDAYS
EASCINERCURVADING

Chasing The Saturdays (EP) 36 1

34 29 0 THE NEIGHBOURHOOD I'm Sorry... (EP) 29 4

41 30 Q 'CliENTRIIMI CRILY
A Way To See In The Dark 20 11

NEW Q RED BARAAT Shruggy li 39 1

NEW INFECTED MUSHROOMQ/IPA
AM

Friends On Mushrooms: Volume I (EP) 40 1

NEW
QERIN MCKEOWN

TVP
Manifestra 41 1

32 37 CD OTHERWISE
CENTURY MEDIA

True Love Never Dies 2 24

30 32 43 DALEY
ANOLTDOMMEPUBLICDALETMUSIC

Alone Together (EP) 30 6

20 26 .41 NERD
ERRNTREEMIA/MERCURWCHNNTERSCOPE/ILA

Welcome Reality 5 67

II 28 ea IRIS DEMENT Sing The Delta 2 17

HE -ENTRY

RE-ENTRY

NEW

0 THE CITY HARMONIC
NINGSWAVAMI CLIC

I Have A Dream (It Feels Like Home) 6 9

0 JLUEOHN FULLBRIGHT
DIRT

From The Ground Up 20 5

0 ILITW4ADEN Petra Goes To The Movies 40 1

42 48 Q 1,03c,4,,TEmE Genesis) 2 to

NEW
Iconic

IRITRIO4tIP'ArNMONG BEAMATLANTIC/AG
(EP) so 1

REGIONAL HEATSEEKERS #1 ALBUNIST"

PACIFIC
LA COSTA PERDIDA
CAMPER VAN BEETHOVEN

SOUTH CENTRAL
TIMELESS HITS FROM THE PAST
RUSSELL MOORE &
IIIRD TYME OUT

The El premiere of "Chasing the
Saturdays" helps the British girl
group make its Billboard sales
chart debut. The act's five -song EP
of the same name bows at No. 36
on Heatseekers Albums (1,000 sold
according to Nielsen SoundScan),
while its song "What About Us"
moves 15.000 downloads (up 1%.
a debut at No.50 on Pop Digital
Songs, viewable on Billboard.biz).
According to E!, the reality show
tallied 72 million viewers from
multiple airings between Jan. 20
and tan. 27. The EP's sales could
grow next week, as it debuts this
Issue after less than a full day of
sales (Jan. 27). -Keith Caulfield

WEST NORTH CENTRAL
BEYOND HELL/ABOVE
HEAVEN
VOLBEAT

EAST NORTH CENTRAL
BEYOND HELL/ABOVE
HEAVEN
VOLBEAT

SOUTH ATLANTIC

1

RUSSEUIPOREMFATIIIEIM TalessilfgromleaBILegrad

DAWN RICHARD

FOR ALL I AM Skinwalker

CAMPER VAN BEETHOVEN La Costa Perdido

KAT EDMONSON Way Down Low

VOLBEAT Beyond Hell/Above Heaven

HOLY GRAIL Ride The Void

DELTA RAE Carry The Fire

TYLER BRYANT & THE SHAKEDOWN Wild Child

VOIVOD Target Earth

Goldenheart

MID ATLANTIC
ALMANAC
WIDOWSPEAK

NORTHEAST
LA COSTA PERDIDA

CAMPER VAN BEETHOVEN

MOUNTAIN

VOLBEAT Beyond Hell/Above Heaven

DATSIK Cold Blooded (EP)

KAT EDMONSON Way Down Low

MAX GOMEZ Rule The World

EN HOWARD Every Kingdom

HOLY GRAIL Ride The Void

CAMPER VAN BEETHOVEN laCostaPerdMa

VOIVOD Target Earth

CAPTURE THE CROWN 'Til Death

NOSAJ THING Home

Data for week of 02.09.2013 For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data GI
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HOT COUNTRY SONGSTM
TITLE Artist
PRODUCER (SONGWRITER, IMPRINT/PROMOTION LABEL

,,A7 PEAK

POS

4 2 EVERY STORM (RUNS OUT OF RAIN) Gary Allan0 FIrtlE3 G.ALLAN.O.DROMAN (G.ALLAN.M.WARREN,H.LINOSEV) MCA NASHVILLE
22

3 0 Irin BETTER DIG TWO The Band Perry
(B.CLARN.S.MCANALLV.T. ROSEN) REPUBLIC NASHVILLE

13

2 3 3 WANTED Hunter Hu ans,
ONUFF.HATES (T.VERGES.H.HAVES,

A
1 49

1 4 4 CRUISE Florida GeorgiaA
I.M011B.RELLE,T.HUBBARDAMOLC.Ra.1.RICE)

1 27

7 5 0 THE ONLY WAY I KNOW Jason Aldean With Luke Bryan & Eric Church
M.MON RI.I.MURPHYB.HAVSLIP) RORER BOW

5 15

8 : 7 0 HOW COUNTRY FEELS Randy Houser
DMORGE (V.MCGREFAMOBLEV.IIIIIRASHER) STONEY CREEK

6 40

6 : a 0 SURE BE COOL IF YOU DID Blake Shelton
S.HENDRIONS (12.flAWSON.C.TOMPIRKAROBBINS) WARNER BROS./WPM

6 4

11 9 0 ONE OF THOSE NIGHTS Tim McGraw
B.GALLIMORE,T.MCGRAW (L.LARD.R.CLAWSON.C.TOMPNINS) BIG MACHINE

8 13

5 6 9 WE ARE NEVER EVER IGETTING BACKMARTINSHELL TOGETHERBA Taylor St
MAN MARTIN.SHELLBACKANIFF CX CIO

A
1 24

15 14 0 TWO BLACK CADILLACS Carrie Underwood
MARIONE ILLINDERW000.1.KEAR,H,LINDSET) MARI. NASHVILLE

io n

12 11 0 TORNADO litlhIgIn1.10TCE (N.HEMBV,D.MAID)
11 18

10 12 0 SOUTHERN COMFORT ZONE Brad Paisley
B.PAISLEVIR.PAISLM.OLBOIS.I.K.LOVELACEI ARISTA NASHVILLE

to 19

13 13 0 SOMEBODY'S HEARTBREAK Hunter Hayes
ONUFFN.HAVES (A.DORFEL A AIRDN.HAVESI ATLANTIC/VA

9 14

9 W 14 GOODBYE IN HER EYES Zac Brown Band
N.STEGAll,2.BROWN (2.BROWN.WOURRETTE.S.LEIGH,I.D.HORKINS) ATLANTIC/SOUTHERN GROUND

5 20

19 56 0 MERRY (aceYMuirreSo.vL121015RAVF51 ANA 444mn x
15 22

14 15 16 BLOWN AWAY Carrie Underwood
M.BRIGHT O.REAR.C.TOMPRINS, IWARISTA NASHVILLE

A 2 33

22 18 0 TIP IT ON BACK Dierks Bentley
B.BEAVERS.L.WOOTEN IT.NENNED,R.COPPERMAN.MNITE) CAPITOL NASHVILLE

17 24

24 20 0 I DRIVE YOUR TRUCK Lee Brice
1,1ACOBS.M.AICCLURE.LBRICE OALEUNDER.C.NARRINGTON.I.VEARY, CURB

18 8

20 17 19 BEGIN AGAIN Taylor Swift
OHLIFF.N.CRAPRAWESWIFT (T.SW/En

10 18

21 19 20 KISS TLAOMORROW GOODBYE ce,gig,For,Yft I.STFVENS IRVAN.I.STEVERS.S.MGANAM) 3 29

25 24 0
,ISELLE

IFISTI DIDNROM'T HAVE YOU
RS,PANKINS,

Thompson Square
NV PSON,B.THOMPSON STONEY CREEK

21 13

73 22 22 HARD TO LOVE Lee Bike
MJACOBS.M.MCCLURE.L.BR.CEOINIONTANA.1.021ER.B.GLOVER)

A 4 38

17 ai 23 BEER MONEY Kip Moore
B.1AMES (K.M0011.B.DALV.TARGES) MCA NASHVILLE

7 32

mama 0 CRYING ON LA SUITCASE Casey lames
C.LINDSH.C.IAMESIL:EMILLER.I.SHAPIRO,N.THRASKR) IR/COLUMBIA NASHVILLE

24 24

36 29 0 MAMA'S BROKEN HEART Miranda Lambert
E.LIDIXLI.,C.AINLAY.G.WORE (B.CLARK.S.MCANALLY.K.MUSGRAVES) RCA NASHVILLE

25 5

26 26 0 GIVE IT ALL WE GOT TONIGHT George Strait
T.BROWNJG.STRAIT CM.BRIGHT.P.OVONNELL.T.IAMES) MCA NASHVILLE

25 10

31 30 0 GET YOUR SHINE ON Florida Georgia Line
JAM R.HUBBARD.B.MLEV.R.CLAWSON.C.TOMPNINSI REPUBLIC NASHVILLE

27 15

28 27 0 LET THERE BE COWGIRLS Chris Cagle
N.STEGALL IC.CAGLEATNIBBLE) BIGGER PICTURE

27 31

32 25 29 WAGON WHEEL Darius Rucker
GAUGERS KOVLAN.K.SECOR) CAPITOL NASHVILLE

25 3

30 31 0 I CAN TAKE IT FROM THERE 9=51.STROUD (CYOUNG.RANINS.B.HAVSLIP)
30 11

33 33 0 SAY GOODNIGHT
EINIEEYurgtenM.WRUCNE MEL AM,M.PEIRCE,J.P.WHITE,

31 24

34 32 0 SHE CRANKS MY TRACTOR Dustin Lynch
B.BEAVERS.L.WOOTEN ID.L.(H.B.BEAVERS.T.NICHOLS, BROKEN BOW

32 8

38 36 0 HOPE ON THE ROCKS Toby Keith
TRUTH (UMW SHOW DOG .UNIVERSAL

33 9

48 37 0 CHANGED Rascal Flatts
ONINE,RASGL PLAITS (G.LEVOX.H.THRASN.W.MOBLEN, BIG MACHINE

34 3

37 35 0 MORE THAN MILES Brantley Gilbert
ORLI. CIEDDIE.B.GILBERT) VALORY

35 6

43 41 0 WHISKEY Jana Kramer
S.HENDRICKS (C.GRAVITT.S.IMELL) ELEKTRA NASHVILLE/WAIN

36 4

29 34 37 EL CERRITO PLACE Kenny Chesney
B.CANNON.N.CHESHR IN.GATTIS) UK CHAKKOLUIABIA NASHVILLE

17 20

41 39 0 CAN'T SHAKE YOU Gloriana
M.SERLETIC (T.GOSSIN.S.BENTLEV.T.SLATER) EMBLEJA/WARNER BROS./MR

38 13

44 43 0 DON'T RUSH Kelly Clarkson Featuringo nzG.1,11,
D.HUFF (R.SANDERS,NMEINKL.D.CRAPMAR)

23 10

39 40 0 AMERICAN HEART
I.BEAVERS, WARNER

Faith HillAR
B.GALLIMORE.F.HILL ILSINGLETON. BROS 1W

35 16

RUNNIN' OUTTA MOONLIGHT
O.GEORGE(0.DAVIOSON.I.K.LOVELACE.A.GORIXO

Randy Houser
STONEY CREEK

41 1

NEW

46 46

0DOWNTOWN

0
Lady Antebellum

P.WOUEV,LADV ANTEBELLUM IL.LAIROS.LICANALLV.N.KMBY) CAPITOL NASHVILLE
42 1

ONLYRD.LL.NEMAGOD COULD,I.L.NIEM LOVE YOU MORE
GAYLE/
Jerr

Nod

NiemannVI
D.BRAINANN AN.L.BRIU,I.STOK) SEA ARISTA ASHLLE

43 4

NM
0LIKE JESUS DOES

MOTU (C.BEATNAROACRISWELL)
Elk Church

EMI NASHVILLE
44 1

no 38 45 ELESCOPELOWE.H.LINDSZY)
°MUFF (C.R.BAR

Hayden Panettiere 36 14

NEW

NM/

0AMERICAN

0ANYWHERE

BEAUTIFUL The Henningsens
P.WORLEV (A.HENNIN4SEN,B.HENNINGSEN,C.KNNINORN.B.BEAVERS) ARISTA NASHVILLE

46 1

WITH YOU
1.A101,R.CLAWSON (B.HAVSLIP.O.L.MURPNYIVEARY,

lake Owen
RCA NASH.LE

47 1

50 0 RUNNIN' OUT OF AIR
1.LE° 0.1.1ENNINS.S.MCANALLt1 OSBORNE)

Love And Theft
RCA NASHVILLE

48 2

Refirtiff

45 47

0
0

WRONG SONG Connie Britton & Hayden Panettiere
MINE BURNET ',LINO% (41.CdtEEN.S.ISAAMIYEARVI ABC STUDIOS/LIONS BATE/BIG MACHINE

39 3

MOONSHINE ROAD
R.BROONS (K.BROOKS.l.SATCHER)

Kix Brooks
ARISTA NASHVILLE

42 8

TOP COUNTRY ALBUMSTM
ARTIST
AIPAINVOISTRIBUTING LABEL

GARY ALLAN
MCA NASHVILLE UIGN

Title

Set You Free

N TAYLOR SWIFT Red
ING MACHINE/BMX

A 14

in. 0RANDY HOUSER How Country Feels
STONEY GREEN

,

L 0 FLORIDA GEORGIANASHVILIEBNLG UNE Here's To The Good Times
REPUBLIC

8

8 0 JASON ALDEAN Night Train
ROKEN BOW

A is

3 0 SOUNDTRACK Nashville Season 1) Volume 1
ABC STUDIOS/LIONS CATE/BIG MACNIK/BAILG

7

7 LITTLE BIG TOWN Tornado
CAPITOL NASHVILLE/MGR 20

Ail ANTIC/WMN
Hunter HayesE 0 HUNTER HAVES 68

9 4,1.1g1j5ET:1!...1!W001:1 Blown Away A 39

9 go LUKE BRYAN Tailgates & Tan li nes
CAPITOL NASHVILLE/LB.

A 77

it 0EMERICSHVILL
CHURCH Chief

I NE/UNGN
A 79

10 Et WAIF BierLAIEVAPIRTIC/AG
Uncaged 29

CURB
Hard 2 Love0 CO LEE BRICE 40

ELI YOUNG E/BUGBAND Life At Best
REPUBLIC NASHVILL

76

0 MIMIDALAMBERT Four The Record 65

14 0 BRANTLEYoo GILBERT Halfway To Heaven a6qw 143

0 8IG MACHINUILG TTS
Changed 43

NEW
0TIM MCGRAW Tim MCgraw & Friends

CUB I

16 0 AARON. LEWIS The Road
BLASTER/WI it

19 0 KIP MOOREN Up All Night
Nu HII.VILLE/UIAG 40

1B 21 TOBY KEITH Hope On The Rocks
SHOW 00G.UERSAL

13

0 Eigvoryl LYNCH Dustin Lynch 23

0 23 KATIE ARMIGER Fall Into Me 2

0 0 &TIT!, MOORE Outlaws Like Me 84

17 25 KEttiantELvtgo, e To The fishbowl 32

21 0 PISTOL ANNIES Hell On Heels
RCA NASHVILLE/SMN

75

ELENTRA
Jana Kramer

0 0 JANANASHVILLE/W
KRAMER 34

0 28 DIERKSAS BENTLEY Home
CAPITOL HNVILUE/UNGN 51

29 311,1V19a71 Barefoot Blue Jean Night 74

28 0 CHRIS YOUNG
RCA/SM

Neon 81

26 31 LADY ANTEBELLUM Own The Night A 72

©© KENNY/4 ROGERSCMG Amazing Grace
JO. 3:16AITMER/EIAI 14

25 33 MIETNTIETERTtV3ICaliCM35V6M5 1 33

34 0 DWIGHT YOAKAM
VIA/WARNER BROS,AIN

3 Pears 19

v 35 GEORGEMIMESTRAIT Icon: George Strait
MCA NASHVILL

72

31 0 COLT FORD Declaration Of Independence
AVERAGE IOES

26

30 37 MEN915,0,11 Living (BAWD Abbate tO Hank(ochran 15

32 38 LIONELAIG RICHIE Tuskegee
LIFPCURVAN

Am 44

35 39 EERCURY/MGASTON CORBIN All Over The Road 19

$9 0 SOUNDTRACK
ATLANTIC(WMN

Footloose (2011) 70

0 0 GLORIANA BRS./WA Thousand Miles Left Behind
EMBLEM/WARNER MN 26

36 43 CHRIS CAGLE Back In The Saddle
31

0 43 in!LTYAUR Punching Bag 33

42 0 LOVE AND THEFT Love And Theft
RCA NASHVILLE/STN

27

40 45 BLACKBERRY SMOKE The Whippoorwill
SOUTHERN GROUND

25

4L3 0 GARY ALLAN
MCA NASHVILLE/UM

Icon: Gary Allan 47

46 47 el! miT4LEPiest: The Very BeslOf Alan ladoon 16

44 48 TaTIZAN5W49 Clear As Day A 69

41 49 1i110.9 CROW MEDICINE SHOW Carry Me Back 28

BACKROADAVERAU IDES
190 Proof0 58 THE LACS 43

Allan's
'Rain'
Reigns
As he tops the Billboard 200 for
the first time with Set You Free
(see page 42), Gary Allan returns
to the top of Hot Country Songs
with "Every Storm (Runs Out of
Rain)" (2-1). The song marks his
fourth country No.1 and first
since `Nothing on but the Radio"
topped the chart for two weeks In
December 2004. He first reached
the summit with "Man to Man" and
"Tough Little Boys" in 2003.

Allan's return to the top places
him among heady company when
it comes to acts that have received
such warm welcomes at country
radio after lengthy absences from
No. L His eight -year, two -month
gap between leaders represents
the sixth -greatest Once Hot
Country Songs adopted Nielsen
Music data the week of tan. 20,
1990. Alabama holds the mark in
that span, having waited 17 years,
six months and one week between
dominating with "Reckless" in 1993
and as a guest act on Brad Paisley's
tribute to the band, "Old Alabama,"
in 2011. Paisley also factors into the
time frame's second -longest No.
1 hiatus, as Dolly Parton ended a
14 -year, 10 -month break when their
collaboration "When l Get Where
I'm Going" reached No. 1 in 2006.

-Gary Trust

LONGEST SPANS BETWEEN

HOT COUNTRY SONGS NO.15,
1990 -PRESENT

Eg

Es

ZA

EB

gsge

Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 02.09.2013
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HOT ROCK SONGSTM
WKS. LAST THIS TITLE
AGO WEEK WEEK PRODUCER (SONGWRITER)

Artist CFP' PEAK Irs.
IMPRINT/ PROMOTION LABEL POS. CHART

HO HEY
R.HAOLOCK (W.SCHULTELLFRAITES1

The Lum&por.s, A
1 41

2 2 2 HOME
0 PEARSON FO.PEARSON.G.HOLDEN1

Philliggllips A 2 ,,

' 3 0 IT'S
DRAGONS (DREMNOLOS.WSFRMON.B.MCKEE

ImagineA iERSTKIgcagA 3
47!A1NR.IA

3 4 4 SOME NIGHTS
I .M1SKER (N.PUESSA.0057,1.R0110ii,1.614.1.) FUELED BY RAMDfl 141; A 1 39

5 5 5 THE A TEAM
LGOSLING.E.SKERAN CE.SHEERAIO

Ed Sheeran
ELEKTRA/ARANTIC

4 24

6 6 0 LITTLE TALKS Of Monsters And Men
OF MONSTERS AND MEN.A.ARNARSSON IN.B.HILMARSOOTTIR,R.THORNALLSSONI REpuo,

A 3 46

I WILL WAIT
MORAVS (MUMFORDB sons

Mumford & Sons
LEMAN OF THE ROAD/RECl/GLASSNOTE

FM RADIOACTIVE rrilTerR/TEM AM DA KILI (IMAGINE ORAEONS,A.GRANT,I.

TOO CLOSE
DIPLO,SWITCMARECHTSCHAID CLARE 10{1.101 Ale'= A
MADNESS
MUSE {M.BELLAINVI

Muse
LIM APNEA BROS.

SAIL
ABRUNO A.BRUNOI

1:13 STUBBORN LOVE
R.HADLOCK (RSCHULTP.I.FRAITES)

AWOLNETN A

The Lumineers
DUALTONE

CARRY ON
ENASIM LFON.LIBIIA

fun.
MID BV RANIER/MP

TAKE A WALK
CLEINELMANGPLAKOSOALANGELAKOSI

DEMONS
ALEN OA KIO IMAGINE DRAGONSA.GRANTAMOSSERI

Passion Pit
SS/COLLUABIA

Imagine Dragons
KIDINAKORNER /INTERSCOPE

1 25

8 18

2 37

3 23

10 38

to 17

12 36

9 35

14 17

NOW
IMELLIALIONNSEN.TMORK WAWA. T.PORK)

Paramore
FUELED BV RAMEN/RRP

16 1

is 15 0 MOUNTAIN SOUND Of Monsters And Men
LKINGLILB.HILMARSOOTTIR,R.THORNALLSSONLA.R.HILMARSSON1 REPUBLIC

14 19

17 16 Ls ON TOP OF THE WORLD Imagine Dragons
ALEX 11110ORMILINI DRAGONS (0.REVIIOLUNSEEN011.0.11CKFEABRANTI PORIMORNIRPRIERSCOPE

16 17

19 17 0 TROJANS Atlas Genius
ATLAS GENIUS (K.WH. LEFFERV.M.D.LEF FERILSRLEFFERILOSELL) FROGS HEAD/WARNER BROS.

17 23

22 19 0 FLOWERS IN YOUR HAIR The Lumineers
R.HADLO (WSCHULTP.I.FRAITES1 DUALTONE

19 17

18 18 21 LITTLE BLACK SUBMARINES The Black Keys
DANGER MOUSE:DIE BLACK KEYS OLIAUERBACH.P.CARNEVB.BURTON) NONESUCH/WARNER BROS.

6 29

24 22 0 BABEL Mumford & Sons
W.A. DIUMFORO 8 SONS) GENTLEMAN OF THE ROAD/REINGLASSNOTE

9 17

25 23 0 SLOW IT DOWN The Lumineers
R.HADLOCK (W.SCHUMLFRAITES) DUALTOPM

23 13

26 24 0 CLASSY GIRLS The Lumineers
R.HAOLOCK IRSCHULT1.1.1111111) DUALTONE

24 12

27 26 0 GIVE ME LOVE Ed Sheeran
1.00SLING.E.SHEERAN (E.SHEERANd.CLOSLING,C.LEONARDI EL EKTRA/ATLANTIC

24 10

30 28

NEW

0
0TIGHTROPE

LESSONS IN LOVE (ALL DAY, ALL NIGHT) Neon Trees Feat. Kaskade
LHELPALIONPSEN.LWADELICAEXMARAPOON.F.BIARNSONOIANCCOLICANPRELLERRAILLEVEALLENI RERUN/KIM

26 5

Walk The Moon
BRALLEN III (S.WAUGAMAN,N.PETRICCA,E.MAIMANK.RAC.ROBINSON) RCA

27 1

21 21 28 KISS ME Ed Sheeran
E.SHEERPLICNO In (E.SHEERANJ.FRANKS.I.FROST) ELEXTRAMTLANTIC

21 9

29 27 01 LOVER OF THE LIGHT Mumford & Sons
MORA. INIUMFORO Br SONS) GENTLEMAN Of THE ROAD/RED/GLASSNOTE

15 17

31 30 39 DEAD SEA The Lumineers
R.HAOLOCK (WSCHULTUFRAITES) OUALTONE

30 7

33 33 0 LEGO HOUSE Ed Sheeran
LOOSLING LESHEERANLIGOSLING.CLEONARIN EMMA/ATLANTIC

22 14

32 31 Q SUBMARINES The Lumineers
R.HAILLOOt (WSCHUMI.PRAILIES) OUILLTONF

31 7

28 32 33 CARRY ON Avenged Sevenfold
ALELIPONDO (IA.SANOMS,B.HANER IR.LBAKER.I.SEWAR01 WARNER BROS.

20 12

NEW

43 0

0SAFE

35

AND SOUND Capital Cities
R.MERCHANT.S.SIMONIAN (RAIERCHANT.S.SIMONIAN1 LAZY HOOKS/CAPITOL

34 1

Phillip
'1.W.T115Fririlf1211.t/2,ITIaltK,G.WATTFNEER6) Philli 19/INTERSCOPEs 13 10

38 35 0 DRUNK Ed Sheeran
1.00SLING 0.SHEERANd.GOSLING) EISKTRA/ATIANTIC

26 12

4,2 3.2 0 BIG PARADE The Lumineers
RDADLOCK DMSCHULTZAFRAITES) OUALTONE

37 5

36 0 311 STARS Grace Potter & The Nocturnals
ISCOLFT.G.POTTER (G.OTTER) RAGGED COMPANK/HOLLVW000

13 10

42 Q 0 SPECTRUM (SAY MY NAME)
PERWORTH WELCH,PERWORTINI

Florence .The Machine
REPUBLIC

35 15

46 0 40 CLOSER Tegan And Sara
GMRSTIN R.OLDN,SDILIIND.KURSDH1 VAPOR/WARNER BROS.

36 5

49 0 0 ROUND AND ROUND Imagineet.11.1O..6111[01MONSIDAMOLOSOSERMOM.B.1.....110..0 Dragons

POIEDINTERSCOPI
41 3

47 0 0 HEAVEN NOR HELL
VOLBEAT (M.POULSEN1

Volbeat
VERTIGO/REPUBLIC

35 9

45 46 43 WHISPERS IN THE DARK Mumford Sons
MORA. IMUMFORD 8 ONS) GENTLEMAN Of THE ROAD/RED/GLASSNOTE

n 16

18.-E4nw CO DIRTY PAWS Of Monsters And Men
OF MONSTERS AND MEN,AARNARSSON IN.B.HILMARSOOTTIRAMORNALLSSONI REPUBLIC

44 2

0 0 DISPARA
RICKY INCLA

TE
(S.WHITE.R.IONNSON,YOUTHNANNEPO

Santigold
010111 KIND/DOMMITOWN/AlLANTIC

45 2

0 0 TEMPEST
N.RASKULINECS ORE TONES,CMORENOL

Deftones
REPRISE/WARNER BROS.

45 4

NEW
0SWEATER WEATHER The Neighbourhood

LPILBROW al.RUCHFRFORDLABELSAFREEDMANI IRIVICILVE/COIUMBIA
47 1

NEW
0CHARLIE BOY The Lumineers

RDADLOCN (NCSCHULM,FRADES) DUALMNE
48 I

NEW
0BREEZEBLOCKS alt. -1

I ANDREW UNEVAIAND.MIGIANDAILTONG SAINSBURY...RS..0MA INFECTIOUS/CAMMACK/AUNTIE
49 1

RE-ENTRY 0 KING & LIONHEART Of Monsters And Men
OF MONSTERS AND MENAARNARSSON (N.B.HILMARSOOTTIR) REPUBLIC

46 2

TOP ROCK ALBUMSTM
LAST MIS ARTIST
r,e, WM IMPRINT / DISTRIBUTING LABEL RI

Title

TINE
DUALTONFLUMINEERS

The Lumineers 42

VARIOUS ARTISTS 2013 Grammy Nominees
GRAMMY/CAPITOL

0 PI MUMFORD & SONSOTE Babel
GENTLEMAN OF THE ROAD/GLASSN

A le
4 IMAGINEIN DRAGONS Night Visions

KIDINAKORNM L LIZSCOPEilGA
21

0 5 MI:J111L,I,IPS thelrlarld FrainlheSide0flhe M0011 in

4
PE

0VARIOUS ARTISTS 12-1212 The (avert For Sandy Relief
ROBIN NOOP/1 LIE RAMON SQUARE CAROM LONFORVICOMBA

NEW
0BAD RELIGION True North

EPITAPH 1

0 B Fla w RAMER
Some Nights A 49

0 5 WAHEERAN .. 33

10 0 OF MONSTERS AND MEN My Head Is An Animal
REPUBL IC

,
U ei MUM TT !II/ILE Sigh No More A 145

0 0 TONESUCH/WARNER KEYSBLACK KEYS El Camino A 60

s 13 MUSMAE
VARDER BROS.

The 2nd Law
HELIUM

17

MEW 0 TRAPT Reborn
1

17 0 !Mt °OM Born To Die 52

. 0 TCANVASHE JOYBACK/ATLANTIC/AGFORMIDABLE Wolfs Law
1

14 37 KID ROCKC/AG Rebel Soul
TOP DOG/ATLANTI

10

NEW 0 WALK THE MOON Tightrope (EP)
1

8 19 HOLLYWOOD UNDEAD NoteS FrOM The Iledefgeurld
d.,OCTONf Itid 3

ED 99 WADIVERBRIDES 188dREAMDMOETSEStoly0filb191018
STANDBL AVA/REPUBLIC

3

0 0 ALABAMA SHAKES Boys & Girls
ATO

40

n LEDONG/ATLANTICZEPPELIN Celebration Day
SWAN

10

New' 0 RA UKRA RIOT
BARS

Beta Love
1

al34 irghJk TENGO Fade 2

ll as DT:120,11111RPHYS Signed And Sealed In Blood 3

NEW 0 TIMEDR
GIALUWAR

VlefEeThe211CenDryAmbassadanOIPeam&Magit
1

24 0 FLORENCE r. THE MACHINE Ceremonials 65

NEW
0LOVE AND DEATH Between Here & Lost

TOOTH 8 NAIL/EMI CMG
1

COIA
California 37

0 0 TLUMBRAIN 41

0 30 TIMeNE BELLOW The Lone Bellow 2

4RE Q THE USED
ANGER/HOPELESS

Vulnerable

'LW
Q

"Td-IMMT,co,,,,,sel210Put Of Hell 1

26 33 AWOLNATION Megalithic Symphony 65

23 34 ALTJ An Awesome Wave
INFECTIOUS/CANVASBACIVATLANTIC/AG

6

30 35 DEFTO
WANES

Koi No Token
REPRISE/RNER BR. n.

36 LAVOOA DEL RELY Paradise (EP)
POLR/INTERSCOPEAGA

it

El 0 T5nfz-5earziamr.- (SoundtraCk) 4

0 38 Totir!rjr(4fs
Coexist 16

ww 0 OTEP Hydra i

0 1111A MEV, Blunderbuss 30

36 41 THREE DAYS GRACE Transit Of Venus
RCA

17

WM
0SAY ARMING All My FriendSkeEneMiek Early RafilieS

EQUAL VISION
1

27 43 THE ROLONES/INLGABKCOSTONESNTERSCOPE/UME GRRR!
THE ROLLING ST

asgor 11

37 44 ,letitilornel mos. Living Things 31

44 0 PASSIONLUI PIT
FRENENDISS/CODMA

Gossamer 17

46 0 THIRD KoDAY Miracle
wsenwL/

31 47 MIlmrMIURLeAnhlSagar BreakingDawn:Part 2 11

34 48 SOUNDGARDEN King Animal
SEVEN FOUR/REPUBLIC

Il

, 49 aeyg.ARK JR. Blak And Blu 14

35 so TAME IMPALA Lonerism 9

Paramore,
Walk The
Moon
Debut
Paramore previews its self -titled
fourth album, due April 9, as
Now vaults onto Hot Rock

Songs at No.16. The track enters
Alternative Digital Songs at No. 9
and Rock Digital Songs at No.11
with 29,000 first -week downloads
sold, according to Nielsen
SoundScan.

Radio likewise welcomes the
band back, as "Now" bows on
Rock Airplay at No. 39 with 1.7
million audience impressions on 35
stations, according to Nielsen BDS.
The song starts on the Alternative
airplay chart as the Greatest
Gainer at 90.37. Paramore posted
five Alternative top lOs between
2007 and 2010, beginning with the
No. 3 -peaking "Misery Business,"
its top charting entry on the
ranking.

Cincinnati quartet Walk the
Moon logs the second -highest
Hot Rock Songs entrance, as
"Tightrope" steps in at No. 27.
While the track has spent 17 weeks
on the Alternative airplay list,
holding at its No.15 peak this
week, the arrival of the group's EP
of the same name at No.18 on Top
Rock Albums (8,000 units) spurs
0180% increase (to 5,000) In the
song's digital sales.

"Tightrope" is available on Walk
the Moon's new release and its
self -titled full-length album, which
debuted and peaked at No -15 on
Top Rock Albums last August. The
latter set, which has sold 72,000
copies, yielded the band's debut
No.10 Alternative hit, "Anna Sun."

-Gary Trust

Data for week of 02.09.2013 For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data 0
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HOT R&B/HIP-HOP SONGSTM
TITLE
PRODUCER !SONGWRITER)

Artist
IMPRINT/PROMOTION LABEL

THRIFT SHOP Macklemore & Ryan Lewis Feat. Wanz
RIEWIS IONAGGEROCELLENIS) MACKLEMORE/ADAANARNER BROS.

DIAMONDS Rihanna
STARGATE,BE ANY BLANCO MEURLER,B.LEVIN,MS.ERIKSEN3E3MRMANSENI SRP/DEF 311.14011.16

PION PROBLEFAS ASAP Rocky Feat. Drake,2 Chainz & Kendrick Lamar
91EMBIRMAYERSNSIEMBSDARWITALRAYMATEPENADUCIO.R1111 9APWORLDWIDEPOLOCROURDNRCA

GIRL ON FIRE Alicia Keys Featuring Nicki Minaj

SUIT & TIE Justin Timberlake Featuring Jay Z
111.1841411KITEMAKF.MCCORICFRAFFIVIIONETWOCTERAIMRAIRILIE NUNS,. 10,14011411S043811 RCA

IraLOVE ME Lit Wayne Featuring Drake & Future
141 41 44118 864441.611484111/801.81411ALLIAN181108.10 1C081.101430.1.101,1861.8LIC

TOP R&B/HIP-HOP ALBUMSTM

1 17

ARTIST Title
PRINT/DISTRIBUTING LAMA

ASAP ROCKY Long.Live.A$AP
ger, 8.1 OV80,8010 480888581.

,,Ns

A
1 18 0 GG IIACKIEMORE8, RYAN LENS The Heist

g$ 3 14 KENDRICK LAMAR good kid, m.A.A.d city
"mc TOP DAWD/AFTERMANNINTERSCOPE/ILA

2 22 0 RIHANNA Unapologetic
SRP/OFF IAMODING

2 3
ALICIA KEYS Girl On Fire0 RCA

6 2 6 T.I. Trouble Man: Heavy Is The Head

5 6 7 SWIMMING POOLS (DRANK) Kendrick Lamar
TABUS 8.DUCKWORT NTWILL.S.N.SEETHARAM) TOP DAWG/AFIERMATHONTERSCOPE

m.w 3 25

6 7 a I'M DIFFERENT
STAMCFARLAND IMF

2 Chainz
DI MUSTARD ITENI 1.94101110

6 21

8 9 9 ADORN Miguel
MIGUEL IICAPIMENTEU ITISTORINSLACK ICE/RCA

1 39

7 n i° Irrucl.';',!.....--....--.1<...n.r.r,Orot,jay-Z, BFIVZ2 A 2 21

12 10 (DI ALL GOLD EVERYTHING Trinidad James
DOALLASPY (NBILLIAMS/ THINNITSAGAME/DFF IAMODISIG

to 9

22 7 0 POUR IT UP alhaalla
MIKE WILL MADOIEJ.D0 (MIAMIAN ILIGARNENTINCTAASTIDOMAS.R.FENON SRP/DEE 141/101MG

12 6

9 1t 73 NO WORRIES Lil Wayne Featuring Detail
DETAIL IIXARTEON.C.FISNENOWILLIASISTA.PRETAN.R.184) YOUNG MONEWCASN MONEIBREPAILIC

7 21

is is POETIC JUSTICE Kendrick Lamar Featuring Drake
LE ILIBMORTWE.MOLNAAGRAIIMIASMARRISSANADOONISAWIN TOP DAYIW

aturAFTERIMINAIONISCOPE 14 14

11 13 is THINKIN BOUT YOU Frank Ocean
FRANK OCEAN.S.TAYLOR (FRANK OCEAN.S.TAYLOIN OFF 1/41/10114

7 46

13 16 0 WICKED GAMES The Weeknd
00C.E.MONTAGNESETNE WEEKNO (A.TESFATE4MONTAGNESE.D.MCKINNEW KWREPUBMC

13 16

14 18 0 BALL T.I. Featuring Lil Wayne
RICO LOVE.EARL NIDE (C.11141815.111.81COLOVEINCOOLGOUDYINICARTER) GRAND HUSILEATLANTIC

11 15

10 12 18 BANDZ A MAKE HER DANCE 1 uicy1 Feat. Lil Wayne & 2 Chainz
584 WU MADE-Ii181.88r885 8/8085188.8088E,FPP51 1880511BEKOL11888

4.1. 6 30

Ammar CO
OEM

DOPE Tyga Featuring Rick Ross
40101.80108 KUISMOMKANDONIVRERA4

19 1

17 20 0 REMEMBER YOU Wiz Khalifa Featuring The Weeknd
C.84T488,14,,18-4,2,844.1838/88,888.1.8088.8544.48 11081.881481C

15 18

25 24 0 NEVA END Future
MIKE WILL manE.IT INAMLBURN.FALMOLLIWAS 11,P.89381411TER) 131/FREEDANDLEPIC

21 10

76 25 0 WHO BOOTY lonn Hart Featuring lamSU!
RAW SMOOT (0.1.GRIEEELL.SAYALLIAMS.K.KNARBOUENI COOL KID CARTEIAPIC

22 13

18 21 23 DON'T JUDGE ME Chris Brown
THE MESSENGERS (CATBROWN.14.14WFX.A.MESSINGER.M.PELL22ERI RCA

18 24

19 19 2 LOVE SOSA Chief Keef
YOUNG CHOP IK.COEART.T.DITIMAN) GLORY BOYEANTERSCOOF

16 10

23 22 as GUAP Big Sean
005/144115DINIADA 84184114BRIANDABSEIRIAM58113198.1081484611X GIEWLEIRAND14

21 13

30 28 0 BATTLE SCARS Lupe Fiasco & Guy Sebastian
PRO /14140.G.SCBASTIAN.D.R.DARIIISI 1ST NTSTD/AlLANIIC

26 12

MI (6) BAD ASS Kid Ink Featuring Meek Mill & Wale
DEVIN CRUISE 18401.LINSAMONTGOMERY.R.R.WILLIAMTAMAKINTIMENRO TIM ALUMNI GROUP/88/R.

27 1

0 ag WILD FOR THE NIGHT A$AP Rocky Featurig llex
SIGILLENIRIDOWSWODIEJLEANCROALEMNIERTARITITMADONMNIMITOLI

ANCWORLEMADFRnOL0G Skri84864A 26 2

28 29 29 CELEBRATION Game Feat Chris Brown, Tyga, Wiz Khalita&Lil Wayne
SAP ISTATIOR(NLBRONNAANGLNEW4TEVIN50NJIWNMERC.8801102.1ANG) REARVOIVINGWITERSLOPE

24 19

31 0 0 BITCH, DON'T MY VLI!., Kendrick Lamar 30 14

35 0 0 SAME LOVE Macklemore & Ryan Lewis Feat. Mary Lambert
NUNN INIUGGERTY.R.LEWIS.M.LASIDERT/ MACKLEMORE/ADA/SUB POD

31 16

32 0 CD DO YOU... Miguel
I.DUPTESSISAALTINO.MIGUR IM.IFIANNTEL.SOUPLESSNAALlYNOPPESCO, SYSTORMANANOCURCA

32 10

40 3.5 0 CAN'T HOLD US Macklemore & Ryan Lewis Feati.,1A2p,,,?2,2:
RIMAISEBNABGERTYRLEW19

33 10

- : 27 34 LONG LIVE A$AP AMP Rocky
111106118014431484/814461141884TEDLIAWADAMIDAD4F868411041141) 4811MUNCEI40601.0.

V 2

37 ' 3/ 0 TRUST AND BELIEVE nniligleD.CASBER.JR.O.BANKSIK.M.CODD.AMPER.14.1.WILSONOIANKS, Garn r
32 11

" 41 0 LOVEEEEEEE SONG Rch,anna Featgonszvx
FUTURE DIMILBURN.R.FFNIXDANDR OGE

31 9

36 36 0 LOVE AND WAR Tamar Braxton
D.CAMPER. 18113RIDDICK.L.DANIFLS.T.BRAXION) STREAMLINE

13 8

26 33, 38 WE STILL IN THIS B... B.o.B Featuring T.I. & Juicy 1
MIEVALL DICHIMARTIRAWBOISEEKLAILLIMISONA000180439.8411131411031 ISMOODOGIMICONSREADAMIL

29 3

4? 44 Q BRAND NEW ME Alicia Keys
ALICM KEYS (410A KETS.A.ESANDE) RCA

37 9

NB

41

0READY Fabolous Featuring Chris Brown
ITERIMBSRIFSIDWDDIRDINESOLI484.184601AWNWANSINAGON948108 CESERTSIONWONIMITW

40 1

43 0 BACKSEAT FREESTYLE Kendrick Lamar
NIT .% IK.DUCKWENTII.C.N01.1.1S) TOP DAWG/AFTERMALTIONFERSCOPE

29 14

38 40 47 HATE BEIN SOBER Chief Keef Feat. 50 Cent & Wiz Khalifa
YOUNG (NOP EK.COTART.T.PITTMAN.C.1.1ACKSON. /R..G.EITIOMA4 GLORY DOWINTER4OPE

37 6

43 45 01 MONEY TREES Kendrick Lamar Featuring Jay Rock
0104110LOWANORPIX1TOM.LMOIRMETCARAMEALEGRANDASCALITI TOP DANGATORMAIDARIFRSCOPF

35 14

MY LOVE IS A I Charlie47 49 ez)
W.MORRISTIORRIS.CWILSONLL W HAVEIAIORRIS.C.WILSOICIAWILSON.M.PARAN/

WilsonRC 44 6

34 38 45 REpRESENTIN' Ludacris Featuring Kelly Rowland
IIM IONSW.MCOLOVE IC.B.BRIDGESJOSOfFEER.RICOLOMECIMANOMAIULEADEBON, ITIPATEEMARIDRAG

28 17

- 0 46 O114.01414MCKLLINCOMYDRIRDOSSTIMMULISLYBITAAWALISMADIDENTAAMEN ANWENTINE/P18.81414
31 2

33 42 47 YOUNG & GETTIN' IT Meek Mill Featuring Kirko Bangz
1044 BEATS IR.R.WILWAMS.0.1TUCKER.K.I.RANDLE.V.ROBINS010 MAYBACKIWARNER BROS

25 19

et -f Minn

RE-ERRY

-

0 SHE DON'T PUT IT DOWN Joe Budden Feat. Lil Wayne & Tank
TMINUS 0.BUDDEN TANK.O.CARTERT.WILLIAMS) EOM

44 2

0 YOU&I Avant Featuring Kem1CenaI
KAILIN.AVANTA.NENRY (MAYANT.K./011NSONATIERRY)

46 10

0 50 NW (ALL I REALLY NEED) A$AP Rocky Feat. Schoolboy
EMINUS8SEEDIARAMERAIWEREMALLMAISALSUTTIARAM.41ADMANO ASAP WORLOYDDE/POLOGROUNDSIRCA

39 2

GRAND OUSEL F WEL ANTIC/AG

AARON NEVILLE
BUM NOTE

My True Story

16

4

10

O

6

a WIZ KHALIFA 0.N.I.F.C.
POS184411488104 8

0 9
THE WEEKND Trilogy mp
X9NEPUBLIC

41. n

11 jp 2 CHAIN2 Based On A T.R.U. Story 
DEE 1111.1/10114

24

'a 0 MIGUEL
BYSTORMAR ACK ICE/RCA

Kaleidoscope Dream
17

in 12 CHIEF KEEP Finally Rich
GLORY BOYE/INTERSCOMIGA

6

9 13 THE GAME Jesus Piece
REBUKE/IR/WC/ILA

7

12 14 KEYSHIA COLE Woman To Woman
GEFFEN/14A

10

NEW 0 JOSE JAMES No Beginning No End
BLUE NOTE

1

n 16 FRANK Channel Orange 29

19
0 FUTURE Pluto

AL/FRFEBANDEAPIC
41

0 0 DRAKE
YOUNG MONEWCASR MONEY/REPUBLIC

Take Care A 63

16 Roman Reloaded A14 NIOUMINAJ
MONEY/REPUBLICBUNG MONEY/C45N

43

17 20 WIBINL.11011510N 111110heysweltufsB610111111teritisko
CA

0.

21 NE YO R.E.D
MOTOWN/1011AB

12

20 at MEEK MILL Dreams And Nightmares
MAYBACN/WARNER BROS.

13

c 0 LIL WAYNE Tha Carter IV A
YOUNG MONEY/GASH MCNEWREOLIBLIC

24 24 VAIMUSARTED KaNeWestReS115603011SLOWISOIMB
G 0.0 0 /DEE I 41/101144

19

" 30 0 EMELI SANDE Our Version Of Events
(AWOL 34

TIM 8111810.11151.180 BROCKERT FAMILY TRUST/Leautiful0 M TEENA FAARIE
2

CY n TREY SONGZ
508880088144.108/4

Chapter V 23

21 SOUNDTRACK Project X
WATERTOWER

48

29 78 CHRIS BROWN Fortune
RCA

30

24 9, MGK Lace Up
ESTIRYWUD BOWINTFRSCOPE/IGA

16

0 mFtc.K.r,,,s,.,... jmi.F,orgives, I Don't 41.vp 26

0 0 IIPERASCO FcalLiworliilheGreatruneirantpAtumIll
1.5i .1518/4.188/88 is

26 B BIG BOI Mcious Lies And Dangerous Rumors
IMF MMADISID

7

41 BEYONCE
PARKWOOD/COLUMBIA 4 A 820 . 11 /I imAr MI ,,,A. Talk That Talk . 62

0 36 JAY Z KANYE WEST Watch The Throne
ROOAFFLLA/ROC NATION/DU 141/1181.10

A 77

40 in MARY MARY Go Get It (Soundtrack)
MY BLOCK/COLUMBIA

38

38 . R. KELLY Write Me Back
RCA

31

0 76 DAWN RICHARD Goldenheart
OUR DAWN

2

34 44 BRANDY Two Eleven
CIVAIELEO.CA 15

39 O USHER Looking 4 Myself
RCA

33

47 ELLE VARNER Perfectly Imperfect 25

43 0 RBETL ;BOCK/BRAND OUSTLE/AILANTIQASGtrange Clouds
39

0 0 MARVINGAYE SAUL Maryin GayeiVolume2
cao88845.7 8858 NG 12

42 c SOLANGE True
TERRIBLE

6

SO 0 CHILDISH GAMBINO Camp
GLASSNLITE

59

, tyy TYGA Careless1Norldi Rise Of The Last King
YOUNG MONEWCASN 1.10NEWREPLIBLIC

49

46 " irit,nonm
Life Is Good 28

48 49 AYR( BUGE Mylifell...TheloumegontinueslActl)
MATRIAH/GEFFEN/I.

0 62

58 0 SLAUGHTERHOUSE
Welcome To Our House

SNADWINTERSCOPVIGA
22

Lil Wayne
Nears
R. Kelly
Record
in only its second week on the list,
Lil Wayne5 "Love Me," featuring
Drake and Future, breaks into the
top 10 of Hot R&B/Hip-Hop Songs,
jumping 14-6. The move marks the
prolific rapper's 34th top iv hit,
lust one shy of R. Kelly's Nielsen -
era record of 35. (The chart began
using sales and airplay data from
SoundScan and BUS, respectively,
in December 1992.) With I Am Not a
Human Being II due Feb.19 and the
continuous barrage of Lil Wayne
guest appearances, expect the
Young Money founder to obtain the
record this year.

speaking of Young money, West
Coast signee Tyga posts "Dope,"
featuring Rick Ross, at No.19 on
the list thanks in part to 60,000
first -week downloads, according
to SoundScan. The bouncy track
samples Dr. Ore and Snoop
Dogg's first chart appearance,
1992's "Deep Cover," and serves
as the lead single to Tyga's Hotel
California (March 26).

Staying on the West Coast, new
RCA signing Kid Ink makes his first
appearance on Hot R&B/Hip-Hop
Songs with "Bad Ass," featuring
wale and Meek Mill, opening
at No. 27. Last year, Kid Ink's
independently released Up & Away
debuted at No. 3 on Top R&B/Hip-
Hop Albums with 20,000 copies
sold in its first week. His fans also
purchased 47,000 downloads of

"Bad Ass" last week.
-Pauly Ramirez
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R&B SONGSTM
TITLE
PRODUCER ISONGWRITERI

Artist
IMPRINT/PROMOTION LABEL

2 f El DIAMONDS Rihanna A
STTM HE ELROYInATIMISM8LFR,RIWM,MSERIASEn,TEAENLMAYRI MWDER AMMI.M0

1

R&B ALBUMSTM
LAST

WFFx
THIS

Wak
ARTIST
IMPRINT MSTNIeuT IM LABEL

Title
GUT.

w/RI

17 RI HANNA
SR/Lif IAMMEOM4

Unapologetic 3

2 3 0 T!`nTEa11F1*Featuring m".........-.171.al Nu
2 17

9 1 3 SUIT & TIE Justin Timberlake Featuring Jay Z
TIMAIMMOMBERIAMMOCEMMBERAXEIVAICELMSLEARIBURMMOKOHAPOUSKRILISTUARYMILMMOSELO RCA

1 3

3 a 4 ADORN
MIGUEL (MLITIMEHT1L) M/STORAMBLACtiigg

2 17

/ /
0POUR IT UP Rihanna

MIKE WILL MACE.ITA.BOOLLWILLIAMS ILLGARNER7THOMAS,TIHOMAS,R.FERTY) SRP/DEF LAMPOILIG
5 10

4 5 s THINKIN BOUT YOU Frank Ocean
RANK =AMSTAR. (RANK OCEMESTAYLOR) DEE IMMILTIMG

a
...

4 17

5 6
0WICKED GAMES The Weeknd

DOCOMONEMPIESEYHE MUM/ IALFSLATE.C.MOTITASNESUMICKIHMEM MR/REPUBLIC
5 15

8 9
0WHO BOOTY Jonn Hart Featuring,

RAW SMOCIV (11.14RIZTELL.S.AMILLIAMSACKHARBOUCH)
7 15

6 8 9 DON'T JUDGE ME Chris Brown
THE MESSENGERS ICALBROMMATWER.AMESSINGER,MPELLITTER) RCA

6 17

10 10 Q DO YOU... Miguel
LOUPLESS4A.ALTINOMIGUEL IMIPMEHTELIOUPLESSILA.ALTINOURESCOI BYSTIMIALRAOK ICE/RCA

is 16

12 12 0 TRUST AND BELIEVE Keyshia Cole
GEFFEMOITERSCOPE

8 11

14 13 0 LOVEEEEEEE SONG Rihanna Featuring Future
FUTURE IHMLBURNOLENIYOMOREWS.L.S.IACKSOHL.S.ROLERSI RP/DEF IMMIDMAG

12 10

11 1t 0 LOVE AND WAR Tamar Braxton
0.OAMI4R, M. (WRIDOICICLOANIELS.LERMKTOM STREAMLINE

5 8

13 14 0 BRAND NEW ME Alicia Keys
ALICIA KEYS IALIOA KEYS,A.F.SANDEI RCA

12 9

16 15 0 MY LOVE IS ALL I HAVE Charlie Wilson
W.MORRISWORRIS,CALSON HYMORRIS,CARILSON.M.WILSORM.PARAN) RCA

13 12

15 16 0 YOU & I Avant Featuring KeKe Wyatt
KAIUMAYARLAJOHRY OKAVANLICLOHNSOMAJIMIRM MO-B/CAPITOL

14 17

1/ 1/ 0 M.I.A. Omarion & Wale
TONE THE BEAT BULLY (OURANDBERRYO.AKINTIMEHIMAYUCTIER) MOWN/WARNER BROS.

17 7

18 18 0 TEARS OF JOY Faith EvansO
CHUCK HAYMOW/4.1 PROLIFIC/ECH

18 6

NIT/ 0 FUMBLE
sc,:leroe9gMeNOT LISTED MOT MHO)

19 1

19 19 20 COCKINESS (LOVE IT) Rihanna Featuring A$AP Rocky
S.CRAWFORDIC.PILLAKO.ABERHATHMS.CRAWFORD,R.FERM

RP

411/100.10
18 17

mum 0 WHEN A MAN LIES R. Kellyt
111RAILLY .S.KELLM

MI 0SIMPLY AMAZING
sokaeogTNigHOT LISTED (NOT LISTED)

21

22

2

1

25 20 0 NEWS FOR YOU Eric Benet
OBBECTIMIMILRIC40110411116041.1KRICLEREIMMLL9 PRUMAMMAY-MANYOUSEORPROL

20 3

22 21 24 PYRAMIDS Frank Ocean
MALAYFRARK OCEANAKEITH (FRANK OCEAR.I.H0) DEL IAM/101MG

21 12

24 0 DOING IT WRONG Drake
N.SoFBIB LALRAMMASKTIO.D.MCLEAN) YOUNG MONFMOASH MONFLAFPUBI IC

22 7

RAP SONGSTM
1VA/ LAM MY TITLE
A160 KEN WEEK AmmpHyLR LsHry, HL

Artist NT PEAK WIGAN

IMPRINT / PROMOHON LABEL PO, C.A.

1 1 0 LAO THRIFT SHOP Macklemore & Ryan Lewis Featuring Wanz
R.LEWIS 1B.HALGERHEILLUNIM MACKLEMOIO/ADANIARHER BROS.

1 17

4 0 0 P.KIN PROBLEMS ASAP Rocky Feat Drake,? Chain, & Kendrick Lamar 0
KUHL IRAIALERSOSHMIRSOARREITALRAHOWLEYSKLUORMWTH) AMPRORLOWOMM GROUNDS/RCA

2 13

''' 0 0 LOVE ME Li I Wayne Featuring Drake & Future
IMEERM1 RASURA. MCARIERAORTAMMIALMRHIALWILMAMIALICOM 7011141104MASMIONEMIEPUBLIC

3 2

2 2 4 I CRY Flo Rida
ILMOISTOLORMISMOVOILMOOMMMLLOACMELLOALOOMMOMMEMAROLSOIMITMARM. KAMM,.

1 18

SWIMMING POOLS (DRANK) Kendrick Lamar
1.1.11XLIS OLDUCKWORTMEWILLIAMSMSEETHARAIO TOP DAYIWAFTERAIATH/RMERSCOIM

di 3 22

3 4 a DON'T STOP THE PARTY Pitbull Featuring TJR
TM IALC.PEREZ,T.LROMILSKYULARCIAL. MARTI. COMELYALMLEHIBBERT) M0.10WPOLOGROUND3MCA

3 17

7 6 7 I'M DIFFERENT 2 Chainz
al MEMO WEPPS,ILACTARL AM) NT lAMMORAL

6 16

6 7 g GANGNAPA STYLE PSY
P. M I.SAHOUGUN.HYLITIL ILS.PARK.G.11100) SCHOOLBOY/REPUBLIC

A 1 18

8 8 17 CLIQUE Kanye West, Jay -Z, Big Sean
ITOOSATIREST (LHOLLIS,MANDERSOf001WELS.C.CARTER.I.E.FAUMIERCIT 10 6.0.0.11/CEE IWO.

A.. 2 20

11 9 0 ALL GOLDLLIAMS)
THINK

EVERYTHING TrinidadSAGAMUDET JamesOLALLASPY INWIIT 1A11/101M4
9 7

9 to it NO WORRIES Lil Wayne Featuring Detail
DETAIL OICARTERHOYISHEHUVALLIOXISLAIMETAHLTMAII 'YOUNG MOXEMCASH MOREY/REPUBLIC

7 19

13 t3 0 POETIC JUSTICE Kendrick Lamar Featuring Drake
SOMILLEMOLIOWCRIMEMOLINAAARAWALLSHARRIMILUKKSOKTSIEWIS) TOPTAWOMFORMATHAXIERSCOPE

12 14

12 14 0 BALL T.I. Featuring Lil Wayne
xico LOVEWL AHO EICIMAAM IR.RICO LOWE...GOWN' 11.0DIRalil 4.201.5./1011.401C

10 15

10 01 14 BANDZ
MIKE WILL 11.1!1-0 (ALLItLIIMIS1111.1.101.1SIOLOARLIVITIIIIMF.)eat

Gil
KELAneSA802111393., al 5 23

Kw

15 16

0DOPE Tyga Featuring Rick Ross
ROSERISAANSWERSIBLIERNIMEMIMIMERIMMOSMCOBROOLISMCKULOOLK MLICIALIMMORAMOMUIMIC

15 1

Q REMEMBER YOU Wiz Khalifa Featuring The Weeknd
CleffASMESEDPAT K1THOLIALATESFATECIAMITWASSEABALSKICOURMSLE1UMYM ROSTILMATIOADURRE

13 13

zi 19 0 NEVA END Future
MIKE WILL MADMIT 0.1.WIABLIMLIA.L.WILLIAMS II,PASLALIWATER) WHEREERANOZ/EPIC

17 9

16 15 18 LOVE SOSA Chief Keef
YOUNG CHOP 0O01ART7PITTAMOO GLORY BOTZ/IXTERSCOPE

is 7

Is ii 19 GUAP Big Sean
OTLLa8OW55VN IAHa&4014441101660NI1040 ontommAIMILMIELMMGCLARTM OLIC4401414Y4

17 9

24 22 0
PRO I OCIASCARS

Lope Fiasco & Guy& SebastianMTN/ATLANTIC
COOSMIASTIAMORMARRIS) IST

20 4

MI
- 20

COBAD ASS Kid Ink Featuring Meek Mill & Wale
MIN CRUISE MICOLLINSAMORTROMERWLRYALLIAMSOLAKRITIMEHRO THA ALUMMILROUPARI/RCA

21 1

22 WILD FOR THE NIGHT ASAP Rocky Featuring Skrillex
,x_LLORALLORMAIOCRELAYAMICOMLEMMIERMAITEIMAIMILWAREAVOU MAPIRMLOMOMMOGROIROCROA

20 2

22 23 23 CELEBRATION Game Feat Chris Brown, Tyga, Wiz Khalifa & lil Wayne
MPUTAM006MBROYMMTKOMO51EXERSOMEACMITER1-01.0.7.0041 RETERVOIRMSCANTERSCCOE

to 18

25 0

mit

CD !ircAL5,,,prerg..1.,11,rarlE. KendriLk Lamar 23 8

0FEEL THIS MOMENT Pitbull Featuring Christina Aguilera
MAAWSALOUPWOODY014:5L1XXILIMMILLWWWW10.17.0304.MORINAMMYWITIMILONO VEMPOMMMTA

25 1

2 0 ALICIA KEYS Girl On Fire 3

mm 0 AARON NEVILLE
BLUE NOTE

My True Story

era THE Trilogy 0 -,

6 MIGUEL0 MEOW /BLACK ICE/RCA
Kaleidoscope Dream

is MSVIA COLE Woman To Woman

eiw
0JOSE JAMES No Beginning No End

LUE NOTE

7 8 mel?CEAN Channel Orange

8 9 MET HOUSTON 1718898800317858111197y81801
ARISTA/RCA

3

9 10 NE -YO
W

R.E.D
MOTOWN/IO

3

0 0 EMELI SANDE Our Version Of Events
CAPITOL

3

0 2 IfEINIAM......02FaUtifUl 2

0 '3 TIV..,Inff. Chapter V 3

12 14 CHRIS BROWN Fortune 3

0 F52.1,1,5E..,. 4 A 3

0 16 Mina Talk That Talk A 3

19 0 MARY MARY Go Get It (Soundtrack)
MY BLOCK/COLUMBIA

3

17 is f,!.., KELLY Write Me Back 3

0 19 DAWN RICHARD Goldenheart 2

15 20 BRANDYA Two Eleven
CHAMELEON/RC

3

18 24 USHER Looking 4 Myself 3

0 u V-1VARNER Perfectly Imperfect 3

0 0 MARVIN GAVE
C

WAIL: Marvin Gaye Volume2
CLEOPATRA/SONY MUSI CAM

3

21 24 rhtlIGE True 3

0 25 MAMATRARCHRYLIL/RELIGHM.Eklylifell-Thelourne/CofinueS(ACID 3

RAP ALBUMSTM
LAST fps ARTIST

IMPRINT / DISTRIBUTING LABEL

Title cprj,

n
MACKLEMORE& RYAN LEWIS The Heist
MACKLEMORE

I6

TOP DAWL/AFTERMATHARTERSCORT' dILA kid' MA"
city

1111 14

2 TRANO HUSTLE/ATL.L
Trouble MIC/AG an: Heavy Is The HeadGANT 6

5 I WIZ KHALIFA 0.N.LF.C.
ROSTRUM/ATLANTIC/AL

8

8 6 ,,F1141,F Based On A T.R.U. Story 24

9 7
PITBUPOLO GLL

ROUNDS/RCA
Global Warming

MR. AOS/
to

7 a CRIERHF KEEFVINTERSONTEARA Finally Rich 6

6 9
THE OIGAMER/OGO/MA

Jesus Piece
ETERV

7

Wild Ones10 0 ,01PL,03.0,11,ATIDAT,,,,AG 30

13 0 FUTURE
AMERKBANOVERIC

Pluto 41

CS 0 DRAKE
NG /essH MDNEYmEPURAC

Take Care A 63

n 13 Tu. 1111WCASH Al101tigNIBtle Ronan Reloaded A 43

MILL Dreams And NightmaresMILL14 24 MEEK
ROS.

13

0 0 /IL W5,1411 Tha Carter IV A 74

20 16 WMOU5
EF

ARTISTSM KanyekstkewitsGCODlinarueGummer
1.0.0.11/D IMA.

19

to 77 SOUNDTRACK Project X
WATERTOWER

38

2t as LECRAETY Gravity
REAp/INFINI

21

17 19 MGK Lace up
ESTIMK/BAD BOMI 0

16

23 0 !Alvf,AlMS,S,,,,,,nr, jglstorgiyes, I Don't 26

25 0 WPERA503 Food&tiqualliTheGreatAmerionfaduniPLIWIN/ATLANTIC/.
16

18 12 BIG n.G1.4cious Lies And Dangerous Rumors 7

24 n JOC.AY Z..FELLA/ROOKANYERATION/DEEWESTIAM/IIM Watch The Throne A
IAL

74

K. (I) COLT FORD Declaration Of Independence
AVERAGE TOES

21

M 0 MI,3,..........,,,11(ange Clouds 27

/
Neville's
Highest -
Charting
Album
Some 52 years after debuting on
the Billboard charts, Aaron Neville
notches his first top 10 album -and
highest -charting set ever -on Top
R&B/Hip-Hop Albums.

My True Rory (Blue Note) opens
at No. 7 on ROB/Hip-Hop Albums
and at No. 3 on ROB Albums with
9,000 copies, according to Nielsen
SoundScan. Neville first appeared
on a Billboard tally in 1960 when
when "Over you" peaked at No. 21
on Hot ROB/Hip-Hop Songs (then
called Hot ROB Sides).

The New Orleans singer's latest
album is a covers collection of 12
doo-wop ditties he grew up singing,
produced by Blue Note Records
president Don Was and the Rolling
Stones' Keith Richards.

Blue Note is also responsible for
the No.7 debut on ROB Albums,
lose James' No Beginning No End.
The Minneapolis -born crooner
is known for blending ROB and
modern jazz, a seemingly winning
combination, as the album's 4,000
copies sold also garners a No.1
debut on the Contemporary law
Albums chart (see Billboard.biz).
lames' 2010 release, Blackrnagic,
debuted and peaked at No. 25 on
that chart with fewer than 1,000
copies.

On ROB Songs, Rihanna's

"Diamonds" reclaims the pole
position for a 16th week after
being displaced by Justin
Timberlake's "Suit & Tie," featuring
Jay-?, last week. The lead single off
Unapologetic had led the list since
the chart's inception on Oct. 20,
2012. -Rawly Ramirez

Data for week of 02.09.2013 j For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data 0



HOT LATIN SONGSTM
z1116 LAST

16o um WEIX
TITLE Artist Lmn

tress nisol
PRODUCER (SONGWRITER, IMPRINT/PROMOTION LABEL POs. 01121

flLIMBO
ESALSANWORIVRALANGRA

Daddy CAYankeeFL CAPITOL LON
1 15

2 ALGO ME GUSTA DE TI Wisin & Vandel Feat. Chris Brown & T -Pain
1 O'NEILL CAD. TAT STORM LUNA *TUG* UWAVF,L.4011FILL L011112,PAINC.M EROWIGLIACIIETWUNILE

1 26

2 3 3 POR QUE LES MIENTES? Tito El Bambino. El Patron Featuring Marc Anthony
EAMEINO,LBERNIOS NIEVES ITITWEL RAMOINO".LBERRIOS NIEVES) ON FIRE/SIENTE

1 14

12 1 10 0
9 1 5 0
8 6 6

r1:1 Y /MORA RESULTA
LAO A EIDLAFALAIG0LA *ROSARIO)

Voz de Mando
DISAAIMEE

CABECITA DURA La Arrolladora Banda el Limon de Rene Camacho
F,CAMACHO TIRADO II.CNAVSZ ESPINOZA) DISAWIMLE

PEGAITO SUAVECITO
SExSFIIUNCE SPOREESTALCUNASNI

Elvis Crespo FI eaturing Fito Blanko

4 15

4 28

6 17

7 0
0

ZUMBA Don Omar
ORTANATO MUSIC SROUP TWALANORON.C.RAMOS,RAMNSIEEFFIASILLAST 011FANNIONACNEIENIA LE

7 13

COMO LE GUST* A 711CIIERPO Cantos Feat -Michel Telo
ACASTRO.C.IVESLCNIVES,ACASTRO)

8 2

10

It i

8

1

0 ECM PA'LLA (MANOS PA'RRIBA) Pitbul I
45411101.110.11WETWVIACS.1211.(0111,031WEGASE.SWIDITIODOWN, 1111.30,1MODS ARTIST/SONY MUSIC LON

2 27

10 LLEVAME CONTIGO Romeo Santos
MALIN 1A,SANTOSI SONY MUSIC LATIN

6 17

4 4 it VOLVI A NACER Carlos Vives
OVIVES,A.CASTRO (C.VIVES,A.CASTRO) GAIRAATIN/SONV MUSIC LAM

1 18

19 15 0 AD1VINA Noel Torres
DEL RECORDSECTORRES (UMW) DEL/SONE MUSIC LATIN

12 12

13

6

13

12

13 LLORAR
NOMA LIECILE (*MARRO NUR. UECK

Jesse & Joy FeaturingIERIA,N.NUER*11.10 Mario Domm
LEDUARDO S.1.11L DOM WARNER LATINA

13

2

10

is14 SOLO VINE A DESPEDIRME
BAD 00/001

GerarMUSICdo Ortiz
G.ORITE *ORTIZ) .000 LATIN

5 9 3 MI PROMESA Pesado
M,A2APATA MONTALVII,P.ELVONDO (M.A2APATA MONEALVO) oiserunnr

S 23

14 14 t6 INCONDICIONA Prince Royce
S.GEORGEO,R.ROIAS (4.R.ROL IAS.S,GEORGEASIINTACKIZI TOP STOW

2 39

20 19 0 LA MISMA GRAN SENORA Jenni Rivera
*RIVERA *AGUILAR CARRERA) FONOVISAIUMLF

9 12

17 0 0 SAN LUNES
1Z1IN

Banda La Trakalosa
EILINAAREVRAW Om DISCOS SABREAS

17 18

15 16 19 EL PRIMER LUGAR La Original Banda el Union de Salvador Lizarraga
1,01.11ROE *GOMEZ SILVA) FONOV/SA/UMLE

8 20

21 21 20 AMOR CONFUSO Gerardo Ortiz
4.0121124.001In DEL/SOMV MUSIC LATIN

3 53

23

24

23

24

0 VACIANDO BOTELLAS Fidel Rueda
F.RUE0/1 (F.RUEDA/ DISA/111ALE

21 19

0 LA PREGUNTA J Alvarez
A.LOZADA ALGAIN (MALVARFIALOZADA ALLARIN,N.DIA0 NFU.). 22 12

16 18 23 MIRANDO AL CIELO Roberto Tapia
VAPIA (MAFIA, FOROVIS MWELE

2 36

18 20 24 BALADA (TCHE TCHERERE TCHE TCHE) GuSttavo Lima
LUND OSORID (C.SAMPAIO,EFONSFCA) PANTANNALERGLESOM LIVRE/SONNT MUSIC LAT.

2 26

28 22 0 AMOR EXPRESS Banda Sinaloense MS de Sergio Lizarraga
F.CATEACHO TIRADO (1.01AVE2 ESPINOZA) ASLEDISAILRALE

22 it

41 27 0 TE ME VAS Prince Royce
NOT LISTED (NOT LISTED) TOE STOP

26 3

25 25 n SE VENDS Alejandro Sanz
LUSH COPFLLO.A.SANZ (A.SANZ) UNIVERSAL MUSIC LATINO/UIALE

23 8

31 36 0 ME LLAMARE TUVO Victor Manuelle
EDAVILA IR. (0.11ERNANOL,EDAVILAIR1 ECIAVIESONV MUSIC LATIN

28 9

27 30 Q NUBS BLANCA El Trono de Mexico
A,ORRES FLORES (L.0102 MORALES) FOROVISAAMILE

27 14

42 ': 38 0 ME GUSTABAS H n DI o.,,ez Jr.
01 MORPHEUS (L.L.DIAZE.V.R10)

3o 5

29
T

ll 26 31 MANIAS Thalia
C.ALARA IR,ORNELASI SONY MUSIC LATIN

26 10

33 ll 31 0 LA NIEJOR DE TODAS Banda El Recodo de Cruz Lizarraga
AWIZARRAGWELIEARRAGA 0.1.01AI1 FONOVISNUAILF

31 9

37 32 0 TU NO TIENES LA CULPA Julion Alvarez y Su Norteno Banda
LAMLE, (L2AR) ASLEDISA/UAILE

32 5

40 I, 37 0 CUANDO SE VA
) SON

KaEL AMOR ny GarciaEREVES COPELLOLICLARCIAY MUSIC LATIN 34 4

39 34 35 SIN TI NO VIVO Tierra Cali
EL RON (11.PL1NGRIE) VICTORIA/VENEMUSIC

34 9

30 29 36 WISill 4 Vandal
(141. LISTED) NM715t C 29 8

36 41 0 REGALAME UN MACK Chino & Nacho
P APONTE 0.A.MIGANDA PERFZ.M.I.MENCOEA DONATTERVILLATORO) MACHETE/MU

27 11

50 44 0 NECESITA UN HOMBRE Chuy Lizarraga y Su Banda Tierra Sinaloense
OLLEARRAGA (1.01AVE1 ESPINOZA) NSA/UM LE

38 5

- 42 Q TODDY NADA Los Canarios de Michoacan
NOT LISTED (NOT LISTED, INSAMAILE

39 2

34 47 49 AMOR REAL Gocho Featuring Vandal & Wayne Wonder
CADA,' (N.G.COLOIFEWTORRFSWEIREU,LNELLIILLA MALAY. NEW ERA/SUMMA

6 19

36 33 41 MENT SEIROSA El Dana
EL DAKEPULVECTA (FAARALUO) DIS4/181LE

32 13

46 45 0 DAY 1 Leslie Grace
S.GEORGF (LOA ARTINE2A.MITEARESASANTACRLI215.11ARCIDES) TOP STOP

42 4

48 43 0 MORE Zion, JOry y Ken -Y
LIRBA.1,01.1LOCVAZQUEZ.IIPINAI PIMA

43 4

35 40

ME PUEDES PEDIR LO QUE SEA Marconi A Dueto Con Eiza Gonzalez
NOT LISTED (NOT LISLE. WARNER LATINA

BESOS AL AIRE 3BallMTY Featuring America Sierra & Smoky
LIIFFINANDFE 11.1.0.E.A.S.RRA.AA.INAINEA,F.NEGRETC RINCON) FIDNOVISAA11.1 LE

DETRAS DE MI VENTANA
ERIVERA (RARLONA)

AGUAJE ACTIVADO
CASTANEDA (RANCHO)

TE AMO (PARA SIEMPRE)
R.MARTINE3.11.11/11.03 (WIMUNOE)

A DONDE AVIENTO EL CORAZON
LLEERRAZAS. IR. TEL.ORTEGA CAS7110020MAS)

Jenni Rivera
FOROVISACUIELF

Calibre 50
isavame

Intocable
GOOD *YALE

VIVA/SONY MUSIC LATIN

MAS Y MAS Draco Rosa Featuring Ricky Martin
.C.ROSAIMARTINAIORALCS(0420SAW.GOMEI FSCOLAR,LSXUR) SONY MUSIC LAT.

44 I

30 17

12 20

46 2

48 I

47 2

50 1

TOP LATIN ALBUMSTM
ARTIST Title (ERE
IMPRINT/DISTRIBUTING LABEL LxARr

JENNI RIVERA La AliSnia Gran Senora

JENNI RIVERA Joyas Prestadas: Pop
FONOVISW UMI

JENNI RIVERA Joyas Prestadas: Banda
FPNOVISABAILE

VARIOUS ARTISTS Las BandaStmantkasdeAnterica 2013
ENSAPLIMLF

7

48

62

5 VOZ DE MANDO V Ahora Resulta 7

7 0 MANA
WARNER LATINA

Exiliados Es La Bahia 22

10 # I's
0 refilsrolgm inn icTrin 10

0 8 VARIOUS ARTISTS Radio Exitos: 2012 15

0 0 113 SIGGNO El Mundo Se Acabo
FREDDIE

6

10 ,I!971DNTOS The King Stays King 12

0 is VARIOUS ARTISTS Banda Al's 2012 11

01 ix rfAITEIYANDEL Lideres 30

13 t3 TITO/SIENTE"EL BAMBINOMUSIC"LATINO/UMLE Invicto
ON FIRENNIVERSAL 10

La Musica No Se bra5 14 ALEJANDROMUSICLATINOSAM
/UM*UNIVERSAL

(Th,..., 18

17 0 !Ewer, Con Quien Se Queda El Perro? 50

0 16 AYALA YRIS BRAVOS DEL NORTE Regresa Haat 7

14 13 ,ITtlpg1NTOS Formula:

ROYCE
TO STOT0 0 PRINCEPWAG

424

ARJONA
METAMORI MIS/WAPNER LATINA

Independiente 69

0 20 VARTIAAkfa1af Latino #'1'5 2012 it

21 0 DADDY YANKEECARTEL/CAPITOL Prestige
FL LATIN

20

0 0 VARIOUS ARTISTS Corridos #1's 2012
DISA.LE 11

IB 25 DON OMAR MT02: New Generation
OREANATONACNETE/UXILE

39

0 24 MAJ502,M5, El Primer Ministro 18

29 0 ItlltlATEISTUT Records Demob: La Formula:The Compaq 23

LATIN AIRPLAYTM
TITLE
IMPRINT/PROMDTION LABEL

Artist 111S oN

LNART

P00,,liallEE TAINTS? TE0JBBAboFBPLDonFNI.MviAnllmy 14

2 0 CABECITA DURA La Arrolladora Banda el Limon de lieneCamaCh0 28
DISA/UNLE

0 0 Y ANORA RESULTA
DISAULEILE

Voz de Mando 15

Fl CAPULKAPIL01. LATIN
Daddy Yankee0 0 LIMBO is

COMO LEGUSTA A TUCUERPO faded AdYeSreatAlidiel Rio i
GAIRA/WEESONV MUSIC LATIN

0 6 naff1211IRM,,yACcre5p0 Feat. Fit° Blanko 16

ORFANATO/MAGIETECUMLE
Don Omar0 0 ZUMBA 10

Al;GMOSTA DE TI eking Yana,' Feat. Chris Brown &Wain 26

3 9 rtIrMESA Pesado 23

4 10 Mann AMtrEDIRME Gerardo Ortiz 23

0 0 ADIVINAOFLESONV MUSIC LATIN
Noel Torres II

0 12
15 0

Jesse & Joy Feat. Mario Domm
WIRE e LATINA

10

!til,.,,e.E. Banda La Trakalosa 3

5 14 VAIOLVIRAYWK/SON A

TI

NACER
G MUSIC LATIN

Carlos Vives 3

16 15 EOM PA'LLAT/SONY(MANOS PA'RRIBA) Pitbull
MR 30S/FAMOUS ARTIS MUSIC LATIN

27

12 0 EL PRIMER LUGAR La Original Banda el Limon &Salvador lizattaga
TONOVISA/UMLF

20

14 V 6altrLET AL CIELO Roberto Tapia 36

19 0 LAOOVISA/UNILEMISMA GRAN SENORA Jenni Rivera 13

17 0 VACIANDO BOTELLAS Fidel Rueda
o,s/vuu 19

21 0 AMOR EXPRESS Banda Sinaloense MS do Sergio Lizarraga
ASLEDISA/UNILE

10

22 21 DIAMONDS Rihanna
SR/CIFF IANICIDIEIG

12

0 DONTYOU WORRYEIIKS/CAPITOL CHILD Swedish Home Mafia Feat John Marlin
ASTBALW

3

0 33 !_lerILCONT I GO Romeo Santos 16

0 0 ME I,SONVLLAMARE TUTOKIVAV MUSIC LATIN
Victor Manoelle 10

26 25 LOCKED OUT OF HEAVEN Bruno Mars 9

Carlos,
Karlos &
Draco
Following a triumphant No. I
comeback on Hot Latin Songs
in October with "Volvi a Racer,"
Carlos Vives returns to the chart's
top 10 as "Como Le Gusta a Tu
Coup" vaults 39-8 in its second
week on the list. The second single
off Corazon Profundo, due April
23, features fellow chart -topping
artist Michel Tel& whose 'Al Se
Eu Te Pego" reigned on the list
for 10 weeks last year. The song's
enormous jump is mostly due to a
171% listener impression gain to 93
million, according to Nielsen BDS.
The track concurrently enters Latin
Airplay at No.5.

On Tropical Airplay, Karlos Rose's
"lone)" hops 4-1 to mark his second
consecutive chart -topper on the
list His debut, "Just the Way You
Are," which converted Bruno Mars'
Billboard Hot 100 leader into a
bachata song, hit No. I in July. The
Dominican -born newcomer opened
for Wisin & Vandel at New York's
Madison Square Garden during the
duo's tour stop on Jan. 113 and is

finishing debut album &wards, due
later this year.

Back on Hot Latin Songs, former
Menudo member Draco Rosa
makes his first chart appearance
as "May Y Mas." featuring Ricky
Martin, opens at No. 50. The two
child stars have worked together
extensively through the years
with Rosa producing most of
Martin's self -titled breakout album,
including the 1999 Hot 100 chart.
topper "Livin' La Vida Lora."

-Rainy Ramirez

CDGo to BILLBOARD.COM/BIZ for complete chart data Data for week of 02.09.2013



al

REGIONAL MEXICAN AIRPLAYTM
LASE

WEIX

0
TITLE
IMPRINT/PROMOTION LABEL

,th

Artist nt,t,,si41

(ABFOUOLMA taArrolladoraBanclaellimonde Omaha 33
DISAIUMLE

0 GG Y AH0RA RESULTA Voz de Mando io

3 MI PROMESA Pesado
DISA/UMLE

32

6 0 ADIVINA Noel Torres
DEL/SONT MUSIC LATIN

14

3 5
SOLO VINE A DESPEDIRME Gerardo Ortiz
BAD SIN/DEL/SOP MUSIC LATIN

24

8
0 SAN LUNES

DISCOS SABINAS

Banda La Trakalosa 26

7 EL PRIMBILLIGAR La Original Banda el Monde Salvador Lizarraga
FONOVISA/UMEE

23

t MIRANDO AL CIELO Roberto Tapia
FONOVISAALMLE

39

10
0 LA MISMA GRAN SENORA Jenni Rivera

FONOVISA/UMLF
13

9 0 VACIANDO BOTELLAS
DISAMLE

Fidel Rueda 29

0 0 AMOR EXPRESS nandaSinaloeme MS deSergio Lizarraga
ASL/DISA/ULALE

13

0 0 NUBE BLANCA
FONOVISA/UMLE

El Trono de Mexico 21

14
0 EN RESUMEN Banda Los Recoditos

DISA/UMLE
27

Q 0 ME GUSTABAS
DISCOS SABINAS

Hnos. Vega Jr. 9

IS
0TU MIMES LACUNA Julien Alvarezy Su Ronan Banda

ASPOISA/UNLE
to

LATIN POP AIRPLAYTM

El TITLE
IMPRINT/PROMOTION LABEL

ALGOMEGUSTADETI
MACHETE MU E

Artist

51n D'andel Feat Chris Brown Bt -Pain 26

g PORQUE LES MENTES? Tito El Bambino. El Patron Feat Hart Anthony
ON FIRL/SIENIE

14

0 BOLIM
EL CARTELKAPITOL LATIN

Daddy Yankee 14

4 VOLVI A NACERN Carlos Vives
GAIR.A0SONT MUSIC LATI

18

0
S LLORAR Jesse & Joy Feat. Mario Domm

WARNER LATINA
10

s PEGAAMOUSITO SUARTIST/SUMMECIT A/VENEALUSIOElvis Crespo Feat. Fito Blanko
FLASH/F

14

0 0 ZUMBAORFANATO/MACHETENIMLE
Don Omar to

It
0DON'T STOP THE PARTY Pitbull Feat. TJR

MR. 305/POLO GROLINDS/RCA
17

8
0 SE VENDE Alejandro Sant

UNIVERSAL MUSIC LATINO/UWE
13

13
0 LOCKED OUT OF HEAVEN Bruno Mars

ATIAN0C
8

u FIRMLY FORE, YOU Enrique Iglesias Feat. Sammy Adams
REPUBLIC

20

MEW
0COMO LE GUSTA A TM CUERPO UMW/es Feat Michel Telo

GAIRA/WK/SONT MUSIC LATIN
I

0 13 LLEVAME CONTIGO Romeo Santos
SONY MUSIC LATIN

17

12 14 ECHA PA'LLA (AANOS PA.RRIBA) Pitbull
AIRACIS/FAMOUS ARTIST/SONY MUSIC LATIN

28

14 is BA LJTA,,, (ICITCHEMERE R:n TIRE) Gusttavo Lima 32

TROPICAL AIRPLAYTM
THIS TITLERI
BGER NT/PROMOTION LABEL

0 0 fJ, INFIEL
CACAO/WALE

Artist W4,S,,,,OTN

Karlos Rose tt

2 2 PORQUEIESMIENTES? Tito El Bambino,. El Palma Feat. MarcAntlionv
ON FIRE/SIENTE

14

3 QUE SEAS FELIZ Tito Nieves
TOP STOP

8

0 0 REGALAME UN MUACK Chino & Nacho
MACHETE/WALE

14

0 LIMBO
EL CARTEL/CAPITOL LATIN

Daddy Yankee is

0 6 ,DEMCAMBIARTE LA VIDA Charlie Cruz 21

U
0 ESTAS AHIT

SONY MUSIC LATIN
Gilberto Santa Rosa to

12 0 FETEV!Lr ESTASFonseca it

6 9 PEGAAMOLISITO SUAW
ARTIST/SUADAA/VENE MaTO

Elvis Crespo Feat. Fito Blank°FLASH/EUC 20

a to LLEVAME CONTIGO Romeo Santos
SONY MLISIC LAT.

21

L,, 0 BUM, BUM, BUM Juan Esteban 14

u NO SOY UN HOMBRE MALO Hector Acosta "El Torito"
D.A.M./VENEMUSIC

3

U DAY 1 Leslie Grace
TOP STOP

7

14 ME I/SONVLLAPAARE TUVO Victor Manuelle
NIVAV MUSIC LATIN

14

as COMPARATINO AGUA DEL CIELO H.O.M.
CO HITS

8

REGIONAL MEXICAN ALBUMS"'

Er
ARTIST
IIIRRINT/DISTRIBEITING LAM

Title tits CO
COPT

JENNI RIVERA La Misma Gran Senora
10NLIVISAMLILL

7

2 JENNI RIVERA Joyas Prestadas: Banda
FONOVISAMILE

47

VARIOUS ARTISTS Las Bandar Romanticas de AmeriC32013
DISA/UMLE

a

. VOZ DE MANDO V Ahora Resulta
BISA/UMLF

7

5 s
VARIOUS ARTISTS Radio ['atm: El Disco del Ano 2012
FONOVISA/UWE

is

0 SIGGNO El Mundo Se Acabo
FREDDIE

6

0 7 VARIOUS ARTISTS Banda #1's 2012
DISA/UMLE

II

0 g RAMON AYALA Y SUS BRAVOS DEL NORTE Regresa FIRev

FREDDIE

7

0 0 VARIOUS ARTISTS
DISAAIMLE

Corridos nt.'s 2012 u

0 l° IESIN/DEL/St ?AMC LIL
El Primer Ministro Is

0 0 VARIOUS ARTISTS La58andas ROMantke OE AMetita2012
DISA/UMLE

50

0 p BANDA SINALOENSE MS DE SERGIO UZARRAGA Mi AM de Sec
DISA/UMLE

9

0 CALIBRE 50 Grandes Exitos
DISA/UMIX

14

0 14 LOS BUKIS 'cows: 25 Exitos
FONOMKAANILE

38

13 85 TIERRA CALI Entregate
,vroiovvEnommuumvonm MUSIC LATINO/UWE

13

LATIN POP ALBUMSTM

EMS ARTIST
IMPRINT/DISTRIBUTING LABEL

#1
10195

Title VAS 00
(RAPT

JENNI RIVERA Joyas Prestadas: Pop
FONOVISANIILE

47

0 MANA EXiliados Es La Bahia
WARNER LAT/NA

22

i ALEJANDRO SANZ La Musica No Se Toca
JNIVERSAL MUSIC LATINOIUMLE

18

0 JESSE & JOY Con Quien Se Queda El Perro? SO

6 Independiente
0 AMTAMCSORFNOASISAVARNER LATINA

69

4 6 VARIOUS ARTISTS Latino Wl's 2012
UNIVERSAL MUSIC LAMB/UWE

11

0 THALIA.,, Habitame Siempre to

0 RICARDO ARIONA Solo Para Mujeres
SONY MUSIC LATIN

1

Qa ESP/C MUSIC LATINHAKIRA
Sale El Sol 116

0 0 CAMILO SESTO
VERSE

20 Grandes Exitos 23

0 It Dejarte De Amar
EA11:111.1 LATIN

151

0 0 ALEJANDROFERMANDEZ Canciones de Amor:Love Songs
SONY MUSIC LATIN

si

16 0 KANY GARCIA Kany Garcia
SONY MUSIC LATIN

22

RE

0JUANES limes MTV Unplugged
UNIVERSAL MUSIC LATIRO/UMLE

33

0 0 RICARDO ARJONA Canciones de Amor: Love Songs
SONY MUSIC LATIN

22

TROPICAL ALBUMSTM
L. THIS ARTIST
WE. WEE,, IMPRINT/DISTRIBUTING LABEL

0 #1
EVES

PRINCE ROYCE
TOP STOP/SON' MUSIC LATIN

2 2 ROMEO SANTOS The King Stays King
SONY MUSIC LATIN

13

3 TITO "EL BAMBINO" Invicto
ON FIRUSIEPLTE/UNIVERSAL MUSIC LATINO/MILE

to

0 4 ROMEO SANTOS Formula: Vol. 1
SONY MUSIC LATIN

65

0 0 PRINCE ROYCE
T

Phase II
OP STOP/AG

42

0 GILBERTO SANTA ROSA Gilberto Santa Rosa
SONY MUSIC LATIN

11

0 0 RUBEN BLADES/SEiS tEL SOLAR Todos Vuelven: Live
ARIEL RIVAS

11

8 TITO NIEVES Que Seas Feltz
TOP STOP/SONY MUSIC LATIN

8

0 0 HECTOR ACOSTA "EL TORIM" Con El Corazon Wert°
ITAAL/VENEMUSICALNIVENSAL MUSIC LATINO/WALE

23

10 10 MANNY MANUEL Contra La Marea
VENEMUSIC/UNIVERSAL MUSIC LATINO/MILE

no

0 0 JUAN LUIS GUERRA 440 Colecdon Cristiana
CAPITOL LATIN

48

no12 GREMAL MALDONADO VE1
UNIVERSAL MUSIC LATINO/MS

6

JOSEPH FONSECA Voy Comerte El Corazon
VENEMLISIC/UNIVERSPE MUSIC

A
MLE

mo

0 0 GILBERTO SANTA ROSA Candones de Amor: LoveSongS
SONY MUSIC LATIN

43

NEW
0VARIOUS ARTISTS Canciones De Amon. En Salsa

SONY MUSIC LATIN
t

Mai TRADITIONAL JAZZ ALBUMSTM
ARTIST Title
im PRINT/DISTRIBUTING LABEL

IS
t$1 DUKE ELLINGTON In Grand Company 2,

VI,UY

COLUMBIA LEGACWSTARBLICKS

tn

N

0 2

FRANK SINATRA Sinatra: Best Of The Best
REPRISE/CAPITOL

63

3 DIANA KRALL Glad Rag Doll
VERVE (VG

18

. TONY BENNETT Viva Duets
RPWCOLUMBIA

14

0 v TONY BENNETT Duets II
RPM/COLUMBIA

72

6 ROBERT GLASPER EXPERIMENT Black Radio
BLUE NOTE

48

7 CHRIS BOTTI Impressions
COLUMBIA

41

R 11N 0 PATRICIA BARBER Smash
CONCORD JAR/CONCORD

j

0 SOUNDTRACK Midnight In Paris
MADISON G.

59

O 10 PAUL MCCARTNEY Kisses On The Bottom
IAPL/HEO/CONCOPO

52

0 U BIG BAD VOODOO DADDY Rattle Them Bones
SAVOY 1/121/SLL

21

12 GREGORY PORTER Be Good
MOTEM A

47

0 0 TONY BENNETT
CONCORD

Isn't It Romantic? 41

MN

OMAR THOMAS LARGE ENSEMBLE I Am
SOUND SILENCE

2

0 BEEGIE ADAIR
GREEN HILL/SPIAL H0LiENII CMG

A Time For Love j

CONTEMPORARY JAZZ ALBUMS"'

Ell 11

ARTIST
HT/DISTRIBUTING MEL

AI JOSE JAMES No Beginning No End j

010 KAT EDMONSON
SPINNERETTE

Way Down Low 36

n 0
2 .

PROJECT TRIO The Random Roads Collection
TOMMY TOUCH

3

ESPERANZA SPALDING Radio Music Society
MONTUNO/HEADS UP/CONCORD

46

3 5
BRIAN CULBERTSON Dreams
VERVE/VG

33

on
0JONATHAN BUTLER Grace And Mercy

RENDEZVOUS/MACK AVENUE
18

8 , PAUL HARDCASTLE The Chill Lounge: Volume]
TRIPPIN le RHYTHM

32

0 8 NIG!,1ROOVE House Of Groove 18

0 9 GERALD ALBRIGHT / NORMAN BROWN MR
CONCORD u72/CONCORD

32

LO MARCUS MILLER Renaissance
3 DEUCES/CONCORD IABB/CONCORD

25

13 11 FOURPLAY Esprit de Four
HEADS UP/CONCORD

to

in
0RIXERTGLASPER EXPERIMENT Blact Ratio Recovered:The Remia
BLUE NOTE

16

0 u TROMBONE SHORTY For True 72

0 " ,,RAII,,,,,,,,,RANI SONG Breakin' The Rules 37

0 a ROB WHITE Just Kickin' It
QUEEN OF SHEBA/HUSHORPHEMS

30

SMOOTH
I AST

AFEB

MS
WME0

JAZZ SONGSTM
TITLE Artist .5 ON
IMPRINT/PROMOTIPON LABEL MART

11,I CHAMPAGNE LIFE Gerald Albright/Norman BMW 11

CONCORD 1All/CMG

CI 0 BACKSTAGE PASS Paul Brown teat. Bob tames
WOODWARD AVENUE

17

all

©THE

0
VILLAGE

CONCORD/CMG

Lee Ritenour 18

LET'S BOUNCE
BALA/TSR

Nils 21

al 0 MONTUNO BAY
FRAM FROG

Marc Antoine 18

0 6 MNER CRY BLIES MAKE ME WARM HOLLER) Richard ElliOt
ARTISTRY/MALE AVENUE

20

0 7 SONNYMOON Fourplay
REAM UNCIAL

19

0 0 WISH I WAS THERE
VINCENT 044ALA

Vincent Ingala

0 9 FINGERLERONOM. George Benson
cocono

IS

0 III LATER TONIGHT Brian Culbertson
VERVE

20

0 0 SMOOTH
AI

Cal Harris Jr. Feat. Elan Trotman
CHI IN-ERNA-00N

0 12 NOUSE OF GROOVE Euge Groove
SHARPER,

23

0 13 DON'T WALK AWAY Jonathan Butler
AWN AMU

22

lall 0 NO STRESS
TRIPPIN NV RHYTHM

Paul Hardcastle

0 0 MACEO!
PATRIMALIR

Patrick Lamb

Data for week of 02.09.2012 I For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data 41)



TRADITIONAL CLASSICAL ALBUMSTM CHRISTIAN SONGSTM CHRISTIAN ALBUMSTM
ARTIST
ILAPRINT/DISTRIDUTING LABEL

Title w,2,,n,n TITLE Artist SLIM
IMPRINT/PROMOTION MEL 0PAT

ARTIST
IMPRINT/DISTRIBUTINGLABEL

Title
voile

O 6VEL VARIOUS ARTISTS
CAPITOL

Fifty Shades Of Grey 20 #1 WHOM SHALL I FEAR MOB OF ANGEL ARMES) CialSionlin 1993
#1 CHRIS TOMLINHMS

SINSTFPS MO.
Burning Lights 3

2

0
2

0
SOUNDTRACK Royalton Abbey: The Essential Collection
CANNIVAL/MASTERPIECE/DECCA

8

SOUNDTRACK
FOCUS EFATURES/ABKLO

Moonrise Kingdom 36

6 4 DMIELHORNOMMINSUMERMIUMBERUN Psompoodktla finer
OG /OLLCA CLASSICS

15

7
0 VARIOUS ARTISTS Lifescapes: Classical Stress Relief

I, IFESCAPES/M000 MEDIA
47

5 6 SOUNDTRACK
DFCCA

Downton Abbey
CARNIVALMASTFRPMF/

49

10 7 JOYCE DIDORATOALL COMPLBSO BAROCCO Drama Queens
VIRGIN CLASSICS/EMI CLASSICS

12

3 8 BENERICTINESOENARY,MIEENOF APOSTLES AdventAt Ephesus 10

9 MINUMErottompinsikeioMMOUSNIPHOR0116 Sp I8081860
TEL ARC/CONCORD

2

12 10 AUDIOMACHINE Chronicles
AUDIORAWINE

31

11 U DANIEL BARENBOIM Beethoven For All
DECCA/OGYEACCA CLASSICS

22

14 0 1LISAWEILERSTBMOIKELURBOOKIALUTSILINIUNKIN Eletrler
OLCCVOLDESSA SLASSIlS

ti

8 2 FRANZWELSERMOST/VIENNAMILHARNONK Neuahrskomei02013
SONY CLASSICAL/SONY MASTERWORKS

4

2 PHOENIX CHORALE (BRUFFY) Northern Lights 13

LE
0HJ LIM Beethoven: Complete Piano Sonatas

EMI CLASSICS

20

CLASSICAL CROSSOVER ALBUMSTM

113 El
ARTIST
IMPRINVOMTRINTING LABEL

#1
WKS

Title 1141;1.

THE TENORS Lead With Your Heart 2
DFIRDENG

z LINDSEY STIRLING Lindsey Stirling
DRIDGETONE

19

0 THE PIANO GUYS The Piano Guys
MASTRWORKS/SONV MASTERWORKS

17

4 JACKIE EVANCHO Songs From The Silver Screen
NCO/COMMA

17

0 MASERLOSSONY
CLASSICAL

In2ition 2

cow
0LUDOVICO EINAUDI In A Time Lapse

PONDEROSA MUSIC AND ART
0

0 NORM TABERNAGENOIR AMORCHESTRA TahlleTHIMMIltelgIL
MORMON TABERNACLE CHOIR

4

6 I IL VOLO We Are Love
RENTOR/GATICA/OPERA BILIES/INTERSCOPERGA

to

o 0 ANDREA BOCELLI Concerto: One Night In Central Park
SLIGAR/DFCCA

63

LE
0PROJECT TRIOThe Random Roads Collection

TOMMY TOUCH

2

LI CHRIS MANN Roads
FAIRCRAFT/REPLIBLIC

13

012 JONATHAN & CHARLOTTE
STCO/COLIIMBIA

Together 13

11 0 TWO STEPS FROM HELL Skyworld
Two STEPS FROM NM

8

2 14 IL VOLO II Volo ...Takes Flight
OPERA RILIESIGATICALIRENTOR/LEFFEN/IA

48

2 LONDON PHILHARNONICOROIESTRA The GrealestndeoGarielesx2
xs

9

WORLD ALBUMS"'

AST

ITIM ARTISTPRI
WEfxNT/DISTRIBUTING LABEL

NEw 0 INK RED BARAAT
ILO

Title W16.2
MART

Shruggy Ji

REIN © JAE JOONG Mine (EP)
NES

1

CELTIC WOMAN Believe
MANMATIAN

53

2 4 RODRIGO Y GABRIELA AND C.U.B.A. Area 52
RIM/WORDS/ATP

33

s CNBLUE Re:BLUE: CNBLUE 4th Mini Album 2

0 S °51117M$ I C It 551L MASTERWORKS
The Descendants 61

0 7 DEAD CAN DANCE Anastasia
PIAT

24

0 8 VARIOUS ARTISTS Litescapes. Afternoon In Pads 45

New
0VUSI MAHLASELA Sing To The People

ATO
0

6 00 CELTIC THUNDER Voyage
CELTIC TNIRMER/DECCA

48

0 VARIOUS ARTISTS Lifestapes: Just Relax: Maui
MOOD MEDIA

43

0 0 GAELIC STORM
LOST AGAIN

Chicken Boxer 16

14/3 In5nuTT Voice Of Ages 35

10 14 GIRLS' GENERATION I Got A Boy 4

10 0 JAKE SHIMABUKURO
NITIMIKE/MAILBOAT

Grand Ukulele 16

O

C
a

647,

U

0 I NEED A MIRACLE Third Day
ESSENTIAL/PLG

22

0 0 ONE THING REMAINS Passion Feat. Kristian Stanfill
SIXSTEKSPARROW/EMI CM

26

0 REDEEMED Big Daddy Weave 37

10,000 REASONS (BLESS THE LORD) Matt Redman
SIDSTERS/SPARROW/FAN CMG

45

0 0 YOU ARE I AM
IR TRADE

MercyMe 23

0 0 NEED YOU NOW (HOW MANY TIMES) PIMP
CURB

31

0 0 YOUR LOVE NEVER FAILS
INPOP

newsboys 21

9

0 0
FORGIVENESS Matthew West
SPARROW/WI CMG

34

KINGS & QUEENS
FAIR TRADE

Audio Adrenaline 14

131 0 WHO YOU ARE Unspoken
CENTRICITY

zn

12 12 JESUS IN DISGUISE Brandon Heath 27

13 GOOD TO BE ALIVE Jason Gray
CENTRICITY

39

0 CD PROMISES
S

Sanctus Real
SPARROW/EMI CMG

22

0 0 RECKLESS
RFC/TOOTH a NAIL

Jeremy Camp 19

0 0 ALREADY THERE
EFT/RFUNION/PLG

Casting Crowns 15

0 0 YOU ARE
IP/SPAnovom OM

Colton Dixon Is

0 3 M!!:TrarOW tobyMac 11

0 0 1E1 WORDS Hawk Nelson Feat. Bart Millard 4
FAIR TRADE

0 0 WORN
REUNION/PIG

Tenth Avenue North 6

0 0 HIS KINIii,5 LOVE Group 1 Crew 16

0 CARRY ME
SPARROW/FLAI OM

Josh Wilson 4

0 0 MIDDLE OF YOUR HEART for King & Country
NOWORD CURB

4

0 0 GOLD
SPARROW/MAI CMG

Britt Nicole 2

GOSPEL SONGSTM

TITLE
IMRIT/PROMOTION LABEL

IMS

Artist nasal
than

IT'S NOT OVER (WREN GOD IS IN IT) Israel& Sew Breed 33
INTECRITV/COLOMBIA

2 2 TAKE ME TO THE KING Tamela Mann
TILLYMANN

36

4 1 HOW ON lames Fortune & FIYA Feat. Monica & Fred Hammond
FILM WORLIMGMEGNE

35

3 4 MEW/BOOB Mr KNOW MY STORY) AMR Kee And New Life
KEE/NEW LIFE

33

$ AWESOME Pastor Charles Jenkins & Fellowship Chicago
INSPIRED PEOPLE

52

0 0 TESTIMONYAnth °fly Brown & group therAPy
TYSCOT

30

0 7 TURNING AROUND FOR ME VaShawn Mitchell 28

to

0
9 SHIFTING THE ATMOSPHERERC Jason Nelson

VERITY/RCA INSPIRATION/A
56

0 YOUR BEST DAYS YET Bishop Paul S. Morton
TINILLAH/LIGHVEONE

15

0
0

to SOWS UPTOSOMETHING6000 Hart Ramsey& The ICC FamilyChoir 21

u I'VE SEEN HIM DOI Kurt Carr& The KurtCarr Singers 9

D'S GOT IT
RATION RCA

1 Moss0 GODS GOAT 26

0 U YT2MT, owaca
William Murphy 19

17 CO MixtcONG/2xrcti
William McDowell 28

0 LS miry TRNING Mary Mary 12

2 16 LORD OF ALLIMMONE J.J. Hairston & Youthful
EVIOENCE LOSPE

16

18 0 GREATERL/LIGIS COMING Jekalyn Carr
LUNIEAL

19

0 0 GOD WILL MAKE A WAY Shirley Caesar
LIGHT/EOME

3

0 0 JESUS WILL
EMI GOSPEL

Anita Wilson 12

0 0 CLEAN THIS HOUSE Isaac Carree 2
DOOR 6

CO () ABIDE
LIALACO

Lexi 2

0 0 DRAW ME CLOSE/ THY WILL BE DONE Marvin Winans
MEW

28

0 0 MOUS itelMOOKLUIRITIIIBITMOUSH 1,MpllmEell'C'EF'14'1,te
FLOW

11

0 0 IMAGINE ME
M WORM GOSPEL/MUSIC WORLD

Alexis Spight
MUSK

5

E.© CASTING CROWNS The Acoustic Sessions PloluMe Onel
BEACH STREET/REUNION/PLO

0 0 TOBYMAC
FOREFRONT/EMI CMG

Eye On It 22

0 VARIOUS ARTISTS WOW Hits 2013 18

NEW
0LOVE AND DEATH Between Here & Lost

TOO. A NAIL/EMI CMG
I

6 0 CASTING CROWNS Come To The Well 67

B 0 MEREDITH ANDREWS
WOMMIRD

Worth It All I

THIRD DAY
ESSENTIALMG

Miracle 12

0 9 KIM WALKER -SMITH Still Believe
JESUS CULTURDYINTEGRIMPLG

2

0 0 JAMIE GRACE
GOTEE/COLUMBIA/PLO

One Song At A Time 71

7 II LECRAE Gravity
REACH/INFINITY

21

op 2 CHRIS TOMLIN How Great Is Our God
SIXSTEPS/SPARROW/MICMG

63

72 13 CAPITAL KINGS
GOME/COLUILIBIA/PIL

Capital Kings 3

0 14 JESUSCULTURE WITH MARTIN SMITH
JESUS CULTURE/INTEGRITY/COLUM,PIL

Use ROM NewYork to

IS LEE STROBEL The Invitation Narrated By Lee Strobel
DARMAN,. CMG

22

15 m, TENTH AVENUE NORTH
RFUNION/PLG

The Struggle 23

22
0 MATTHEW WEST

SPARROW/EMI CMG
Into The Light 18

16 18 MATT REDMAN
SIXSTEPS/SPARROW/EMI CMG

10,000 Reasons 59

0 0 BRITT NICOLE
SPARROW/FLAMM

Gold 44

19
0 FOR KING & COUNTRY

FERVOR/WM/OMR
Crave 49

RE

0KENNY ROGERS
JOHN 116/GAITNERIMI CMG

Amazing Grace 8

is 22 FLYLEAF
/3.0CP3NE/FM1 CMG

New Horizons L3

0 23 PLANETSHAKEY/PIGRS
PLANFTSDAKFRS/INTFGRIT

Limitless 2

0
25

14 MERCYME The Hurt & The Healer
FAIR TRADE/PSG

36

0 NEWSBOYS God's Not Dead
VLP EMI LI,

62

GOSPEL ALBUMS

13 El0
ARTIST
IMPRINT/DISTRIBUTING LABEL

Title .11; of.
LRAM

KURT CARR & THE KURT CARR SINGERS BlessThis Nouse 1

0 TA MELA MANN Best Days 25

3 3 lei,56646!Te
Gravity 21

0 !IM:I/Mor Go Get It (Soundtrack) 38

0 5 ISRAEL & NEW BREED Jesus At The Center: Live
INTEGRITY/COLUMBIA

25

6 SOUNDTRACK Joyful Noise
WATERTOWER

55

7 MORTELLIOROM MO VICTORY WORLD MUSIC Shake Heaven
VICTORY WORLD/LUCID

7

0 a MOWS MILESAKA NEPHEW TOMMY Presents: NA PhOileCat 9)12
INT ENTERTAINMENT

2

0 9 VASHAWN MITCHELL Created4This
VFW.. GOSPFLYWI CMG

22

0 0 JOSHUA ROGERS Well Done
MUSIC WORLD GOSPEL/MUSIC WORLD

8

0 0 CHARLES JENKINS& FELLOSPEL/EMIOWSHIPOIKAGO TheaestOf Both Worlds
INSPIRED PEOPLE/WI

33

00 JAMES FORTUNE & FIYA Identity 54JAMES

0 13 SHO BARAKA Talented 10th
LIONS AND LIARS

2

12 14 LARRY CALLAHAN &SELECTED OF GOD The EV011111011 II

SING 2 PRAISE
to

15 VARIOUS ARTISTS WOW Gospel 2012
WORMORDA MI COGNERDVACA

53

0 16 JOHN P. KEE AND NEW LIFE Life And Favor
BEE/NEW LIFE

23

0 In WILLIAM MCDOWELL Arise:The Live Worship Expierence
DELIVERY ROOM/LIGHT/EONF

64

0 la MARVIN SAPP I Win
ARIPORDA

44

0 0 BISHOP PAUL S. MORTON Best Days Yet
TEHILLAH/LIGHT/EONE

11

14 JONATHAN MCREYNOLDS Life Music
TEDILLANILIGNI/EDNE

18

21 0 TRIP LEE The Good Life
RUC/INFINITY

42

77 JAL MOSS V4 ...The Other Side Of Victory
PAWDERITY/RCA

26

0 23 LrANDRIA JOHNSON The Experience
MUSIC WORLD LOSPEL/MUSIC WORLD

19

RE 0 ERI VIIIIMROPRES.tHECIIMPWOMMISEOMI nerikIngnarglor 4

32 0 RENEE SPEARMAN FEATURING D.I. ROGERSWN/2 TO WOW! 13

3

3

0 Go to BILLBOARD.COM / BIZ for complete chart data Data for week of 02.09.2013



DANCE/ELECTRONIC SONGSTM DANCE/ELECTRONIC ALBUMSTM

12

E3E3

7 2

3 3

0
0
0

TITLE
PRODUCER (SONGWOTER1

411

Artist elan WKS COI

IMPRINT/PROMOTION BEL ouRT

SCREAM & SHOUT & Britney,srs A
LAN IAV

,Spears
DON'T YOU WORRY CHILD Swedish House Mafia Feat. John Martin

Ark,51.0550,AN6RLouNARTIN,micraoxemors 1116Rossos ANGELL01 AsTRA.J.K.ART0L
2 3

Lief SWEET NOTHING Calvin Harris Feat. Florence Welch 3
CLIANNA ICLIAPEISYMEILMINAPPOCNI DECCWSIRVIONMEIIMILIRAMOCIIMIOWEOLomilm

5 5 4 LET ME LOVE YOU (UNTIL YOU LEARN TO LOVE YOURSELF) NeNo 
MA LVAJEAMEMATIKsfRPEEIMSIRIMENLLHERLIANSENALINMELDNurScAtA1 NM DWG

43
4 4 5 GANGNAM STYLE PSY A

P1115ANG2GUNOILING (15PARK.G.N.100) 00150V/REPUBLIC ....
4 3

6 6 6 REST OF MY LIFE Ludacris Featuring Usher & David Guetta
11611EITALTORKRI IC Ft MIDLES,RAIWORMISAINA, TRISWIAS.ANDRICKVANTML HUMOR° 055151111/111115

6 3

7 8
0FEEL THIS MOMENT Pitbull Featuring Christina Aguilera

AM UN W. T Hu 11 AI
7 3

9 9
0CLARITY Zedd Featuring Foxes

TEND LA ZASLAVSKL MAME ETC KOMA.P.12 5GPAP) INTERSCOPE
8 3

8 10 0 SHE WOLF (FALLING TO PIECES) David Guetta Feat. Sia
OLLIETTAIOLUETTA.S.FORLER.C.BRAIDEANTUINFOUTI WHAT A MUSIC/VIRGIN

8 3

- i 2 0 CM GLOVE IT Icona Pop Featuring Charli XCX 10
ERMRIPBEKAR.LA1101 MILO RECORD CORR. TIMMIBBIAT/MLUITIC/RRP

2

10 it Li SPECTRUM Zedd Featuring Matthew Koma

' ' "KK:EPIEI
AC:KK

to 3

12 14
.KYK:;;I:EzaE SL: : 1. o IN ,0 sT: vi ID:El IUGs eL AND/IPILIG

12 3

11 13 13

Swedish House Mafia
AXWELL.S.INGROSSO.S.ANGELLO lAYWELLS.INGROSSO.S.ANBELLO) V APITO

11 3

- 7 14 BACK DJ Pauly 0 Featuring n

iGNIIIKE417:NoieDoavi ANNOISI ,
7 2

14 .16 0 BEAM ME UP (KILL -MODE) Cazzette 14 3

moron 0
WART

I COULD RE THE ONE
[As

Avicii vs Nicky Romero
MARANO AnaAKAv4Mumxwlc

16 1

29 0 FOREVER NOW Ne-Yo
seLMED[LxSLRamlLauvalMVP.MuvLRxNOnsW NO MINE.

17 2

16 17 0 I NEED YOUR LOVE Calvin Harris Featuring Ellie Goulding
CHARMS ICHARRIS.EOULDIN41 DECONSTRUCTION/FLY EVERILTRA/ROC NATION/COLUMBIA

16 3

17 16 ALIVE Krewella
RAIN MAN 11yOLISAFOOLISAWRINDL.N.LIKIAIDELL) NREWELL A/COLUMBIA

15 3

1111 0 LEVITATE Hadoukenl
LoADSTAR INADOUREN,A.SMITH,N.HILL.GAIARRISI SU.. NOISE 20 1

13 18 21 NUMB Usher
AMY[LLSANvIIASIIIwvSSIMMOAu MA

13 3

18 19 0 SUMMIT Skrillex Featuring Ellie Goulding
SKRILLEMMOORE) BIG BEAVAILANTICARP

ts 3

26 0 0 RIGHT NOW Rihanna Featuring David Guetta
M.A., RWERBAINFIRT 06.11,15(MY.Ni...5151.11.1 RIIIIIIMMORUMMILL1 SROF141.4

22 3

24 0 24 ONENURA.AVIOANDAY / RECKONING SONG Asaf Avidan & TheTELMAVAR/EOURKOLUMBIMojosA
ONIRO IA.AVIDAN)

21 3

15 20 2s BIG BANANA Havana Brown Featuring R3hab
H.B.BNIA3 AINMR,RIVINBIDN,BAAAR.BROWIIRMAILEMNSSER,RBMINIRLSAMILLORYI 2101/RIELIO.

15 3

29

NEW

0 0 DRINKING FROM THE BOTTLE Calvin Harris Feat. Tinie Tempah
LIMPISARIMEMIX.MIEWRNSPO.WillfRUNOLIBAUNOVI MCOIDDIXTOWILY MM. NRIOMOLLIII.

26 3

0AS YOUR FRIEND Afrojack Featuring Chris Brown
NOT LISTED (NOT LIST) WALL

27 I

36 0 0 PLAY HARD David Guetta Featuring Ne-Yo & Akon
OMUTA aGlIETTABJCIUMFOREERIESTREPA.TIAN,S.C.SNITN,SMOLIINUALORM INIIATANDSK/VIRWI.V1

28 3

NOT LISTED (S.NICNARDAJAULIN:ELE VEXIER,P.FORESTIER.A.FRAINN1 ON AR
C2C0 0 DOWN THE ROAD
BON

29 2

25 24 30 RIGHT IN Skrillex
ISMOOKI BIG BEAT/AILANTICARP

24 3

0 0 ABARDWELL liLvPOLLOAN DE CORPUTA.SHERNERD1

Hardwell Featuring Amba Shepherd
CLOU S.

31 2

22 23 32 BOM BOM Sam And The Wompl
ROLSRER,SMICHIE.A.NORN 030E.OE 0( LINV.A.NORN,RAISKR) STIFF/0. MORE TUNEMARNER BROS.

22 3

28 31 0 BONFIRE Knife Party
R.svaRE,GmcGRILLEN (R.SwIRLGAICBRILLEN1 BIG BEAT/ATIANTIC/R.

28 3

34 34 0 JUST ONE LAST TIME David Guetta Featuring Taped Rai
ILAREITAAIDINPMITULAROMULORENARTREMME111,EHILIINFORTI BRAT A MISCASIRALwEIRMARITOL

34 3

21 2, 3s LOUDER al Fresh Featuring Sian Evans
IISTEIN.S.EVANS 10.STRIN.S.EVANS) CUMB

21 3

43 38 0 DAYS TURN INTO NIGHTS DeleriUM
ILLEEBELFULBER (0.LEEB.R.FULDER.M.LOGEN) NETTWERK

36 3

31 46 0 FEEL THE LOVE Rudimental Featuring John Newman
LSHANKS ILNEWMAN,KORVIMN.A.INAOEN.P.A4.T11 BUG. BUTTER/BIG BEAT/ATLANTIC/R.

31 3

37 41 38 THE CITY Madeon
N.P.LECLENCIHM.P.LECLERMAXINTZSTEINZ.D.STUCCNII POPCULTUR

32 3

23 32 39 EVERY
MEW ASTRALW

EERNrk

S/CAP

ryITOL&

CP.. NO 23 3

41 0 0 THINKING ABOUT YOU Calvin HarriS Featuring Ayah Marar
C.HARRIS .PARRISAMARAN1 RECONSTRUCTION/FLY EVE/ULTRA/ROC NATION/COLUMBIA

40 3

37 0 al DOOMSDAY Nero
NOT LISTED NOT LISTED) liTA/MERCURV/ONER.TREVINTERSCOPE

37 3

35 40 42 THE DEVIL'S DEN
SkrfilexateVofE222ZSOU. (S.MOOKAGARTNER1

35 3

40 48 0 MILLION VOICES Otto Knouts
OTTO KNOWS (DALT TAIANnu REF...CASABLANCA/REPUBLIC

40 3

46 0 44 BRING OUT THE BOTTLES RedFoo
NOT LISTED (NOT LIVED) F00 E. BLWCHERRYTREE/INTERSCOPE

36 3

19 27 as SUPERLOVE Lenny Kravitz
LONWIMNAWANABREDTOPAATEVERRNMEVERILKRARTZ.CAOSSI ATLAMICMOMIEUNNEIVERP

19 3

45 0 0 FINALE Madeon
..LECLENCONYIKLERCUAKTRICCA1 POPCULTUR

45 3

20 42 47 GOLD 2012 Spandau Ballet
TSWAIN,SJOLLEMBEMPI CHRVSALIS/ASTRALWERNS/CAPIToL

20 3

42 0 48 CRYSTALPINLIZEG.M.GLOGOLIA) Lindsey.Stnf
(L.STI

42 3

NEW
0SUPERCHARGED Kwanza Jones

NOT LISTED NOT LISTED) INNOVATION
49 1

44 49 SO LESSONS IN LOVE Kaskade Featuring Neon Trees
I tOCOMAINWURAMIJB(W fiCAMBILEROPI CNIVIROPULURAX,MIVALEM MURK. IMELEIMNI BIN

44 3

ARTIST
IINKRIN1101511NBLITING LABEL

Title 13
vi TORO V MOI Anything In Return

2 POFLO RIDA Wild Ones
E BOW ATLANTIC/AL

30

2 CALVIN HARRIS 18 Months
DECONSTRUCTION/ELY EWA LTRA/ROC NATION/COLUMBIA

13

0 4 MILL LA/ATLANTICAL
Bangarang 57

0 s 11.19MY STIRLING Lindsey Stirling 19

0 6 SWEDISH HOUSE MAFIA Until Now 14

0 7 met,,,,,5 Album Title Goes Here to

7 4 DAVID GUETTASIC/ASTRALWERKS/CAPITOLNothing But The Beat
WHAT A M

74

rs What I Call &Workout0 In Tr &AMRU S I Citt a s

nor 0 DATSIK Cold Blooded
R

1

WeAl 0 NOSAJ THING Home
INNOVATIVE LEISUE

i

13 12 MARINA AND THE DIAMONDS Electra Heart
ELENTRA

29

II u 2EDDRM Clarity
INTERSCOA 12

9 14 VARIOUS ARTISTS UKF Dubstep 2012 7

0 15 PURITY RING Shrines 24

0 16 KR,Rj E L L A Play Hard (EP) 6

15 17 VARIOUS ARTISTS 35Top Hits:Wortont Nixes:Vol. 3
POWER MUSIC

5

19 le CRYSTAL Crystal Castles (III) 12

16 19 DJANGO DJANGO Django Django 8

NW
0OLIVER Mechanical

FOOL, 001.13
I

20 21 Call Party Anthems 25

17 22 rah Hurry Up, We're Dreaming. 67

14 23 GRIMES Visions 41

ww
0CONICIEST NoRalemptxxl91011(DwillAntrySoundrack)

Or OF LINE
7

21
ZS

KNIFE PARTY Rage Valley (EP) 32

DANCE/MIX SHOW AIRPLAYTM
.5T IRIS TITLE

WEE. ,,,,,,NT/pRoMOTION LABEL
Artist Pcli,,i;;Tii

SWEET NOTHING Calvin Harris Feal.Florence Welch
DEcoNsiaucTIoN/ELv EvE/DLTRA/ROf NATION/COLUMBIA

4

a DON'T YOU SORRY
oL
01ILD Swedish House Mafia Feat. John Malin

ASTRALWERNs/cApl 1
21

0 SCREAM & SHOUT wifi.i.am& Britney Spears a

4 MRTY,,,,Mila A FA!fiL 04 e be r Feat. Nicki Minaj It

0 0 DON'TLo cR
STOP THE PARTY Pitbull Feat. TJR

mR.3os/po
12

0 ALIVE
KREIVELLAKOLUmBIAouNDMA

Krewella 20

0 BEAM ME UP (KILL -MODE) Cazzette is

0 0 LOCKED OUT OF HEAVEN Bruno Mars
ATLANTIC

10

0 9 tivmmiLttaRAEL David Guetta Feat. Sia 15

0 10 SPECTRUMZedd Feat. Matthew Koma 30

10 11 I CRY
TLANITC

Flo Rida
POE BOWA

13

u 12 DIAMONDS RillannaDIAMONDS
lAm/Iolm4

13

0 0 THRIFT SHOP
A/WARNER

MadlernOre & Ryan Lewis Feat. Wanz
MACKLMORM BROS.

3

15 0 THE CITY Madeon 15

0 0 LANGUAGESAMPLE SMEIMB14 IMAT/ATIAMTICARP
Porter Robinson 5

13 16 it,91ffygrE Ludacris Feat. Usher & David Guetta a

0 17 ROVE RAIN DOWN Markus Schulz Feat. Seri 6

19 wi DIE YOUNG Ke$ha
AOSABE/RCA

16

0 SUIT & TIE Justin Timberlake Feat. Jay Z 2

WON0 (NEMOSABE/CA
Ke$ha

3
2

KNEW YOU WERE TROUBLE. Taylor Swift0 I14 MACHINE/Final .

2

KW 0 WHums EN THE RAIN IS GONE
M

Adam F ,

CLARITY
0 INTERSCOIE

Zedd Feat. Foxes 1

0 24 JUST ONEMUSICASTRALWERLAST TIME DaVidS/CAPITOL Guetta Feat. Taped Rai
HAT A

2

NEW 0 I COULD BE THE ONE Avidi vs Nicky Romero
PUBL

j

7

Icona
Pop
Goes
Top 10
Swedish female duo Rona Pop
jumps Into the top 10 of Dance/
Electronic Songs (12-10) with
Love it, featuring Charli XCX, a
former No.1 on the Sweden Digital
Songs chart last summer. The
track, among the entries on the
soundtrack to HBO's "Girls,' shifts
9,000 downloads (up 110%) and is
the chart's Digital Gainer. "Love"
was showcased in the shoves Jan.
27 episode during a drug -filled
club scene featuring Golden Globe
winner Lena Dunham's character
Hannah. With the shoves airing
taking place with just a scant few
hours left in the Nielsen soundscao
tracking week, expect an even
larger sales bump in the next Issue.

Taking the Hot shot Debut slot
on Dance/Electronic Songs at
no.16 is Emu stalwart Avicii with
"I Could Be the One" vs. Nicky
Romero. The track moves 5,000
downloads in its initial sales frame
and is his first release since signing
to the revived Casablanca Records.
Opening at No.20 is Hadoukenrs
"Levitate," which sells 10,000 in
Its opening week. The act added a
clip featuring the track on vouTube
on Jan. 22 titled "People Are
Awesome 2013" (with visuals of
extreme sports moments), which
has amassed more than 20 million
views in slightly more than a week.

-Silvio Netroloongo

Dot° for week of 02.09.2013 For chort reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data 0



DANCE CLUB SONGS"'
LAST THIS TITLE
.10 WEEK IMPRINT/PROMOTION LABEL

Artist mg,

BEAUTY AND A BEAT lustinieberFeat.Nicki Mina) 9
SLEIDOLBOYMAYMOND BRAUN/ISLAND/IDING

0 THE LUCKY ONES Kerli
ISLAND'IDING

in

3 SCREAM & SHOUTwill.i.am & Britney Spears
INTERSCOPE

7

GG
CLARITYZedd Feat. Foxes 6

0 WE ARE YOUNG Vassy
AUDACIOUS

to

I0
0 Yotr MITONFV/REPUBLIC

Nicki Mini 7

7 CATCH MY BREATH Kelly Clarkson
IWRCA

7

8 I FOUND YOU The Wanted
GLOBAL TALENT/MERCURY/MING

a

le 0 SORRY Ciara
PIC

7

0 P1c,.,-
VP:T.1mm

et Shop Boys a

14 0 FLAVOR TOri Amos
ERCURY CLASSIC DECCA CLASSICS

6

9 a BIG BANANA Havana Brown Feat. R3hab
.2101/REPUBLIC

9

16 13 DAYS TURN INTO NIGHTS Delerium 6

20 0 RUM AND RAYBANS Sean Kingston Feat Cher Lloyd
BELUGA HEIGHTS/EPIC

4

19 0 ONE AND ONLY Cherry Cherry Boom Boom
AL POP

6

12 to SKYFALL Adele
XL/COLUMBIA

a

LS 17 EVERY DAY
ASTRALWERKS/CAPIT OL

Eric Prydz it

17 13 GOLD 2012
FAKS/CAPITOL

Spandau BalletGO/BS to

24 19 SUPERCHARGED Kwanza Jones
INNOVATION

6

26 ze UP & UP Haddaway Feat. Mad Stuntman
VIA

5

18 21 ALOYEICALMAYCNM CrystalWaters,MWFBamStiveRrest
SOUND OF PIRATES/DO IT YOURSELF

9

0 0 TURN AROUND Conor Maynard Feat. Ne-Y0
CAPPOI

3

0 EVERYBODY'S BEAUTIFUL Miasha
MAF

4

28 24 DOOM AND GLOOM The Rolling Stones
THE ROLLING STONES/LIME/INTERSCOPE

4

34 0 GIRL ON FIRE Alicia Keys Feat. Nicki Minaj 3

36 0 TRY Pink
t.

3

44 0 AY MAMA MIA Mayra Veronica 2

a IR I LOVE IT Icona Pop Feat. Charli XCX
SEN/BIG BEAT/ATLANTIC/PAP

8

29 LOUDER DJ Fresh Feat. Sian Evans
COLUMBIA

to

OR MAMA liEY ChrisCox& DJ Frankie Feat.Crystal WatersCD QTOMMY
BOY

2

0 0 SO HIGH
CASH MONEY/YOUNG MONEY/REPUBLIC

Jay Sean 3

Q0 HESMYBITCH TracitordsysThelicuseRejectsFeat. &Ian Lucas
SEA TO SUN

4

23 13 FREAK Stereo Missile vs. Carlotta Chadwick
TOMMY BOY

9

O so GOLD Neon Hitch Feat. Tyga
REPRISE/WARNER BROS.

14

Q0 LOCKED OUT OF HEAVEN Bruno Mars
ATLANTIC

2

43 Q JAH NO PARTIAL Major Lazer & Flux Pavillion
OWN

3

31 37 DON'T STOP THE PARTY Pitbull Feat. TJR
R. SOS/POLO GROUNDS/RCA

14

46 0 BEAT DON'T STOP C -Rod Feat. Jason Walker
OSEMNE

3

33 39 WHAT ABOUTW US The Saturdays
FASCINATION/MERCURY/AG

to

40 SUPERLOVE Lenny Kravitz
ATLANTIC/ROADRUNNFR/ARP

13

1 0 REST OF MY UFE Ludacris Feat. Usher & David Guetta 1

DTP/DEF lAM/IDIEIG

42 42 SWEET NOTHING Calvin Harris Feat. Florence Welch
DEEONSTRUCTIONJP LYE/ULTRA/AM NATION/COLUMBIA

17

0 43 CLOSER Tegan And Sara
VAPORNHARKR BROS.

2

N I COULD BE THE ONE Avicii vs Ricky Romero
LEVELS/CASABLANCA/REPUBLIC

1

45 DIE YOUNG Ke$ha
KOIOSAM/RCA

16

37 46 PARTY IN HERE ZOOOM
NW

6

a 47 DANCING IN MY HEAD Eric Turner vs Avicii
CAPITOL

14

32 44 ANYTHING COULD HAPPEN Ellie Goulding
CHOIRTTRWINTERSCOPE

13

35 49 RWULY FOUND YOU Enrique Iglesias Feat SarnmyAdarra
REPUBLIC

is

NEw 0 RIGHT NOW Rihanna Feat. David Guetta
SRP/DEF IAM/IDIMG

1

4-0

0

CT r'n
>,o

(NI
O

-a
CD

Li

EURO
DIGITAL SONGS

n TITLE
!LORNE/LANK

COMPILED BT NIELSEN SOLINDSCAN INTERNATIONAL

Artist

SCREAM & SHOUT will.i.am & Britney Spears
INTERS..

155r.T::tAzna,,trlvflxrs Feat. Far East Movement

I KNEW YOU WERE TROUBLE. Taylor Swift
IG MACHINE/MERCURY

6 STAY
SRP/DEF MIA

Rihanna Feat. Mikky Ekko

TROUBLEMAKER
SYCO/EPIE

Oily Murs Feat. Flo Rida

THRIFT SHOP Macklemore & Ryan Lewis Feat Wanz
MACKLMORE

LOCKED OUT OF HEAVEN
ATLANTIC

Bruno Mars

8 DIAMONDS
SR/DEF IAN

Rihanna

10 DRINKING FROM THEBOME Calvin Hart Feat tnie Tern*
FLY EYE/COLUMBIA

9 GANGNAM STYLE
YO/SCROOLBOWREPUBLIG/ISLAND

PSY

GERMANY
SINGLES

LAST E1K3 TITLE
WEEK WEEK IMPRINT/LABEL

SCREAM & SHOUT
INTIRSCOPT

COI/PILED BY MEDIA CONTROL

Artist

will.i.am & Britney Spears

3 2 TROUBLEMAKER
SYCII/EPIC

Oily Murs Feat. Flo Rida

6 3 I LOVE IT Icona Pop Feat. Charli XCX
ECORD COMPANY l ENNILAN TIC

2 4 HALL OF FAME
PRONOGENICAPIC

The Script Feat. will.i.am

8 5 B ILDER IM KOPF
AGGRO BERLIN/UNIVERSAL

Sido

4 6 PEOPLE HELP THE PEOPLE Birdy
PITH FLOOR/WARNER

7 GANGNAM STYLE
VG/SCROOLDOWREPUBLIC/ISLAND

PSY

RI 8 E INMAL UM DIE WELT
CHIMPER.OR

Cro

9 DIAMONDS
SRP/DEF LAM

Rihanna

10 CASTLE OF GLASS Linkin Park
MACHINE SHOP/WARNER BROS.

FRANCE
DIGITAL SONGS

LAST ibis TITLE
MEEK WEEK NAPAINT/LAB EL

4
COMPILED BY NIELSEN SOLINDSCAN INTERNATIONAL

Artist

2 THRIFMOTRE SHOP macklemore& Ryan Lewis Feat Wanz
MACKLE

1
SCREAM & SHOUT
INTERSOOPI

will.i.am & Britney Spears

3
LOCKED OUT OF HEAVEN
ATLANTIC

Bruno Mars

5 ONE DAYOUR/LOLUMBIA/RECKONING SONG Asaf Avidan & The Melts

A.C. MILAN
TALL.

Booha

6 DP/DEFIAMONDS
SA

Rihanna

4 SKYFALL

8 GANGNAM STYLE
No

Adele

PSY

READ ALL ABOUT IT, PT. H Emeli Sande
VIRGIN

NIGHTCALL
RECORD MAKERS

Kavinsky

KOREA
KOREA &POO HOT 100

TITLE
IMPRINT/LAU t

COMP,ED BY BILLBOARD KOREA

Artist

SHOWER OF TEARS BAE CHI GI (Feat. Ailee)
YE ENTERTAINMENT

I'M SORRY
FRC ENTERTAINMENT

CNBLUE

TOUBLEEARSKICK

ENTERTAINM
Leessang (Feat. Eugene of The SEEYA)DENT

MONODRAMA Huh Gak (With Yoo Seung Woo)
A CUBE ENTERTAINMENT

I GOT A BOY
M FRTEITTAINKUNT

Girls' Generation

DON'T THINK YOU'RE ALONE Kim Bo KylIng
ACME GROUP ON

GANGRUK FANCY PANTS Jung Hyung Don
NBC

I HATE IT
WS ENTERTAINMENT

Baek Ji Young

GOOD START Verbal lint (Feat. Kang Min Hee Of Miss $)
BRAND NEW MUSIC

RETURN
NOOK ENTERTAINMENT

Lee Seung Gi

JAPAN
JAPAN HOT 100 COMPILED BY NANSIIIRNOUNDSCAMJAPAN/PLANTEEN

LAD as TITLE Artist
MEEK WEEK IMPRIHMLABEL

15 1 MUSIC
VICTOR

Sakanaction

NEW j HELP ME!!
P .FRONT

Morning MOSUrne

10

17

9

3

4

6

DEAR HEAVEN
KING

Sayaka Shionoya

YUKIYAN AG I
WARNER

Tesuya Matsumoto

LIVE WHILE WE'RE YOUNG One Direction
SONY

REASON
S EAMAN...WARY

YLIZU

881, 7 MISS YOU
AVE-I-MORE/WARNER

AAA

16 a SCHEDAR
VICTOR

Junk Fujiyama

41 9 LOCKED OUT OF HEAVEN
WARNER

Bruno Mars

LEI 10 PVEX.1.ROMISE1.10 YOUA./WARNER Soper Junior K.112/

UNITED KINGDOM
SINGLES

1051 ND TITLE
WEEKMIK IMPRINT/LABEL

k.

4

1

2

3

4

5

NEw 6

7

a

9

COMPILED BY THE OFFICIAL UK CHART CO.

Artist

5W4=9.1.1NgglaYm"aL Far East Movement

SCRSCOPEREAM & SHOUT will.i.am & Britney Spears
INTE

I KNEW YOU WERE TROUBLE. Taylor Swift
IG MACHINE/MERCURY

STAY
SRP/DEF IAN

Rihanna Feat. Mikky Ekko

DRINKING FROM THE BOTTLE Calvin Harris
Feat. Tinie Tempah
FLY EMCOLUMBIA

ANIMAL Conor Maynard Feat. Wiley
RLOPHONE

MY LIFE
AFTFRMANU

50 Cent Feat.INTF1510{1 Eminem & Adam Levine
 UNIT/SNADW

CLOWN
VIRGIN

Emeli Sande

IMPOSSIBLE James Arthur

10 DON'T STOP THE PARTY Pitbull Feat. TJR
MR. 305/POLO GROUNDS/RE

CANADA 0
BILLBOARD CANADIAN NOT 100 COMPILED BY NIELSEN SOUNDSLAN/NIELSEN SOS

LAST THIS

IMPRITITLE

Artist
WEEK NT/LABEL

2

1

5

4

7

6

8

10

9

15

2

3

4

5

6

7

9

10

TTHRIFTMMORE/WARNERSHOP Macklemore & Ryan Lewis Feat Wanz
LIACI

SCREAM & SALHOUT will.i.am & Britney Spears
INTIRSCOMUNIVERS

HO HEY
DUALTONUOINE ALONE

The Lumineers

I KNEW/U YOU WERE TROUBLE. Taylor Swift
BIG MACHINENIVERSAL

LOCKED OUT OF HEAVEN
ALLANTICIVARNER

Bruno Mars

HOME
IWINTERSCOPE/UNIVERSAL

Phillip Phillips

TRY
RCA/SONY MUSIC

Pink

STOMPA
SERENADER SOURCF/FMI

Serena Ryder

DON'TYOUWORRYCHRD Swedish Rouse MabaFeat John Martin
SHNINIRGIN/EMI

DAYLIGHT
NE/LINIVERSAL

Maroon 5

AUSTRALIA
DIGITAL SONGS COMPILED BY NI IELSEN SOUNDSCAN INTERNATIONAL

TITLE Artist
IMPRINT/LABEL

SAME LOVE Macklemore& Ryan Lewis Feat. Mary Lambert
MACKLEIAORE

THRIFT SHOP Macklemore & Ryan Lewis Feat Wanz
MACKLEMORE

HO HEY
INIALTONE/ROGUE

LANTERNS
EMI

The Lumineers

Birds Of Tokyo

SCREAM & SHOUT will.i.am & Britney Spears
INTERSCOPE

I LOVE IT Icona Pop Feat. Charli XCX
RECORD COMPANY ITN/ATLANTIC

WHEN I WAS YOUR MAN
ATLANTIC

Bruno Mars sa

BENEATH YOUR BEAUTIFUL labrinth Feat. Emeli Sande
SYCO

L ITTLE TALKS
SKIAISL DIE LARIARAS I/UNIVERSAL

Of Monsters And Men

STAY
SRP/DEF JAM

Rihanna Feat. Mikky Ekko

2

Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 02.09.2013



BELGUIM
DIGITAL SONGS

13E3 TITLE
IMPRINT/LABEL

COMPILED BY NIELSEN SOUNDSGN INTERNATIONAL

Artist

SCREOPEAM & SHOUT
INTERSC

will.i.am & Britney Spears

2

3

4

2

3

4

5

6

7

INOSSTOWNFINITY
CR

Infinity Ink

LET HER GO
BLACK CROWAMBASSY OF MUSIC/SONY MUSIC

Passenger

LOCKED OUT OF HEAVEN Bruno Mars
ATLANTIC

BENEATH YOUR BEAUTIFUL Ladinth Feat Emeli Sande
SVC°

CANNONBALL Showtek i Justin Prime
BIP

DI/DEFAMONDS
SR

Rihanna

a HET KUIKENTJE PIEP Puffin° Pio
GLOOM/ If YOURSELF

9

MU 10

THRIFT SHOP Macklemore & Ryan Lewis Feat. Want
MACKE EMORE

I KNEW YOU WERE TROUBLE. Taylor Swift
BIG MACHINE/MERCURY

AUSTRIA
ALBUMS

TITLE
IMPRINT/LAM

COMPILED BY NIELSEN SOUNDSCAN INTERNATIONAL

SCREAM & SHOUT
INTFRSCOPF

Artist

will.i.am & Britney Spears

CASTLE OF GLASS
MACHINE SHOP/WARNER BROS,

EINMAL UM DIE WELT
CHILIPERATOR

HALL OFENICIERIC FAME
PHON

Linkin Park

Cro

The Script Feat. will.i.am

TROUBLEMAKER Oily Murs Feat Flo Rida
SYCOXPIC

I LOVE IT Icona Pop Feat. Charli XCX
ECORD COMPANY TEN/ATLANTIC

MFEEL THIS MOMENT Pitbull Feat Christina Aguilera
30S/POLO GROUNDS/RCA

IT'S TIME
KIDINAKORNER/INTERSCOPE

PEOPLE HELP THE PEOPLE
14TH FLOOR/WARNER

BILDER IM KOPF
A.R0 FURL IN/UNIVERSAI

Imagine Dragons

Birdy

Sido

FINLAND
DIGITAL SONGS COMPILED BY NIELSEN SOUNDSUN !Rif RNAT IONAL

LAST .15 TITLE Artist
NUN NE. IMPRINT/LABEL

MENNYT MIES 1. Karjalainen

SCREAM & SHOUT will.i.am & Britney Spears
I F RSCOPE

GIRL ON FIRE Alicia Keys Feat. Nick' Minaj
RCA

MITA TANNE JAA
WARNER

GANGNAM STYLE
YG/SCHOOLBCW/REPUBL IC/ISLAND

Erin

PSY

TROUBLEMAKER 011y Murs Feat Flo Rida
SYLO5PIC

KAUAS POTS
KW SUMER/KW

Raappana

I COULD BEAG/UNIVERSAL THE ONE AviCii vs Nicky Romero
VICII

DIAMONDS
SRP/DEF CAM

Rihanna

DON'TLO STOPGROUNDSACATHE PARTY Pitbull Feat. TJR
MR 305/PO

LUXEMBOURG

TITLE
IMPRINT/LABEL

Artist

SCREAM & SHOUT
INIERSCOPE

will.i.am & Britney Spears

I LOVE IT Icona Pop Feat. Charli XCX
RECORD COMPANY TEN/ATLANTIC

PEOPLE HELP THE PEOPLE
MTH FLOOR/WARNER

Birdy

TROUBLEMAKER 011y Murs Feat. Flo Rida
SYCCAPIC

DIAMONDS
SRP/DEF

Rihanna

55,..41):Rtg..1.10 Bingo Players Feat Far East Movement

DOIFTYOUVIORRVOILD Swedish House MafiaFeat John Martin
SHM / VIRGIN

GIRL ON FIRE Alicia Keys Feat. Nicki Minaj
RCA

READ AL IT, PT. III Emeli Sande
VIRGIN

STAY
SRP/DEF 1A1,1

Rihanna Feat. Mikky Ekko

Li_

1

2

3

4

5

6

7

B

GROSS ARTIST
PER TICKET PRICE(5) VENUE

f.29 L17:430 JUSTIN BIEBER, CARLY RAE JEPSEN, CODY SIMPSON
AMERICAN AIRLINES ARENA, MIAMI 27.580 AEG LIVE

IAN. 2.7 TWO SELLOUTS

tkT22,082 RICARDO ARJONA
COLISE0 DE PUERTO RICO, HATO REY 24.774 SBS ENTERTAINMENT

IAN. 2626 27.500 TWO SHOWS

$1,457,747 GEORGE STRAIT, MARTINA MCBRIDE
CHESAPEAKE ENERGY ARENA. OKLAHOMA CITY 17.064

1AN.19 SELLOUT

THE MESSINA GROUP/. LIVE

$1,443,768; GEORGE STRAIT, MARTINA MCBRIDE
UNITED SPIRIT ARENA, LUBBOCK. TEXAS 15320
lAN.. SELLOUT

THE 112551101 GROUP/AEG LIVE

$1,124,220 ELTON JOHN
31.086568 AUSTRALIAN) SYDNEY ENTERTAINMENT CENTRE, SYDNEY 7.238

1268,1511086 NOV.16 SELLOUT

CHUGG ENTERTAINMENT

Strait's
Last
Stand

tig119
CABLE

JUSTIN BIEBER, CARLY RAE JEPSEN, CODY SIMPSON
TIME WARNER ARENA, CHARLOTTE, NC. .272 240 LIVE

George Strait has launched his
final major concert touring effort,
dubbed the Cowboy Rides Away,

$1,046,887 JUSTIN BIEBER, CARLY RAE JEPSEN, CODY SIMPSON with shows booked at U.S. arenas

18553950 BRIDGESTONE ARENA. NASHVILLE 14,287 AEG LIVE during the first four months
IAN 18 SELLOUT of the year. The tour began,

0 appropriately enough, in the,009,923
JUSTIN BIEBER, CARLY RAE JEPSEN, CODY SIMPSON native Texan's home state on Lan.

P950539.50 AMWAY CENTER. ORLANDO, FLA. 13,355 AEG LIVE

IAN.. SELLOUT to in Lubbock, followed the next
evening by Oklahoma City. The

$1,002,620 JUSTIN BIEBER, CARLY RAE JEPSEN, CODY SIMPSON first two dates are included on this
185/13950 NEW ORLEANS ARENA, NEW ORLEANS 13,986 AEG LIVE

week's Boxscore chart, ranked atIAN. IS SELLOUT

Nos. 3 and 4, with sellout crowds
$998,126 JUSTIN BIEBER, CARLY RAE JEPSEN, CODY SIMPSON reported in both cities.
579.50/53950 GNSBORO COLISEUM. GREENSBORO. )c 15395 AEG LIVE Martina McBride will supportsupportIANREE.

19 SELLOUT
Strait on tour this year, just as

$995,137 JUSTIN BIEBER, CARLY RAE JEPSEN, CODY SIMPSON she did for his 10 -city trek in
5895053950 PHILIPS ARENA. ATLANTA 1,6116 AEG LIVE 2012 that grossed more than $9.5

IAN. 23 SELLOUT million. The current outing is

$959,982 NICK) MINAJ, TYGA booked through April 13, but will

(1918230 AUSTRALIAN) SYDNEY ENTERTAINMENT CENTRE, SYDNEY 8,760 LIVE NATION resume next year and eventually
$13,8151..04 NOV. 30 9.150 wrap after a final string of shows

in 2014.tm27.8 JUSTIN BIEBER, CARLY RAE JEPSEN, CODY SIMPSON
BICE ARENA. BIRMINGHAM, ALA. 13530 AEG LIVE

Justin Bieber tops the scorscorn

IAN.. SELLOUT chart yet again with a $2.1 million
gross from a pair of sold.out shows

$866,572 RUSSELL BRAND, MR. GEE in Miami, the first of eight concerts
5827063 AUSTRAL.) STONEY ENTERTAINMENT CENTRE, SYDNEY 9.002 ADRIAN BOHM PRESENTS within the top 13 of the list. The

5136.11594.19 DEC.( 9,60
Canadian pop star has wrapped

ur9,405 RUSH the first North American leg of his
MGM GRAND GARDEN. LAS VEGAS 7.847 LIVE NATION GLOBAL TOURING Believe tour that ran from Sept.

MN. 22 SELLOUT

NO023 10006
29 through Jan. 27, with a gross

$834,213 TRANS -SIBERIAN ORCHESTRA of more than $54 million from 49
561350/530 AMWAY CENTER, ORLANDO, FLA. 15.6.90 LIVE NATION concerts. The tour resumes reb.17

DEC. 16 20.628 TWO SHOWS in Dublin to kick off the European
leg that will run through the$832,520 DAVE MATTHEWS BAND, THE LUMINEERS

58,57S/SS5 ARENA AT GWINNETT CENTER. DULUTH. GA. 10572 THE MESSINA GROUP/AEG LIVE spring, -Bob Alien
DEC. II SELLOUT

$830,727 MUSE, DEAP VALLY
034.120 02 WORLD, HAMBURG 13,885

587.25472.18 DEC . SELLOUT

CREATIVE TALENT

$823,060 RUSH
5126556 KEYARENA, SEATTLE

NOV.13

9.793

0.199

LIVE NATION GLOBAL TOURING

$822,185 LEONARD COHEN
1E53.7S/5179.SO/ CM WANG THEATRE. BOSTON 7.4 CONCERTS WEST/AEG LIVE

59950/55 DEC. .16 TV. SELLOUTS

$809,483 LEONARD COHEN
5828.036 CANADIAN) RENA. PLACE, EDMONTON, ALBERTA

1200.6551880 NOV.18

7,918 CONCERTS WEST/AEG LIVE

$802,483 R. KELLY, TAMIA
5120580/560544.50 THE THEATER AT MADISON SOV0M GARDEN. 10,290 AEG LIVE

NEW YORK. NOV. 21, 23 10.706 TWO SHOWS

$800,000 THE KILLERS, LOUIS XIV, MOST THIEVES
$125/586 TME CHELSEA AT THE COSMOPOLITAN. LAS VEGAS 4,400 C3 PRESENTS

DEC. 28.29 TWO SELLOUTS

$791,496 LADY GAGA, MADEON, LADY STARLIGHT
5175509.50 RUSE GARDEN. PORTLAND. ORE. 8.853

SELLOUT

LIVE NATION GLOBAL TOURING

$791,302 ELBOW, HERE WE GO MAGIC
(f494.2891 02 ARENA, LONDON 1.301
4525354023 DE0. 2 14269

METROPOLIS MUSIC

$786,091 KISS
(1,641,170 REAM) 11580 ARENA, RIO DE JANEIRO 4763

5311.34/552.69 NOV. 18 9,500
EVENPRO/WATER BROTHER/EY/ LIVE

$782,513 MARIO BARTH
(E603$351432.41 02 WORLD. BERLIN 24,831 P.PROMOT)N

NOV. 30 -DEC, L 24,870 TWO SHOWS

$777,642 ANDRE RIEU
(E480,808) ODYSSEY ARENA, BELFAST. IRELAND

5104.36564.16 DEC 10
7451

7.8111

ANDRE RIEU PRODUCTIONS

$764,483 RUSH
AMERICAN AIRLINES CENTER, DALLAS

NOV. 28

Loss.
SELLOUT

LIVE NATION GLOBAL TOURING

$761,265 RUSH
51605050550 HONDA CENTER. ANAHEIM. CALIF 9.06S

NOV 17 10,102

LIVE NATION GLOBAL TOURING

$760918 JASON MRAZ, GREGORY PAGE
0470.5921$51.31 02 ARENA. LONDON 14.831

DEC. 1 15989

LIVE NATION

$757,449 NEIL YOUNG & CRAZY HORSE, LOS LOBOS, THE SADIES
(5758.336 CANADIAN) mrs CENTEL WINNIPEG 8.636 LIVE NATION GLOBAL TOURING

5.2.79/547.04 NO016 SELLOUT

$748,206 CARRIE UNDERWOOD, HUNTER HAYES
(5739.736 CANADIAN) AIR CANADA GERM, TORONTO 12,212

568,78/448.55 DEC, SELLOUT

AEG LIVE

$745,983 DAVE MATTHEWS BAND, THE LUMINEERS
575565/53950 PRE ARENA, R.., N.C. 11,563

MC.12 15.599

LIVE NATION

g',9,?so
THE WHO, VINTAGE TROUBLE
BRIDGESTONE ARENA. NASHVILLE AS96

DEC, 9.941

AEG LIVE

Data for week of 02.09.2013 j For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data



CO DA
This Week's Trend Report:

Physical vs. Digital
Album Sales

ONE DIRECTION
Take Me Home

12/1/12

130,000

107,000

RIHANNA
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TAYLOR SWIFT

Red

11/10/12

35%

ALICIA KEYS

Girl On Fire
12/15/12

103,000

56.000

JASON ALDEAN
Night Train

11/3/12

30%

180,000

30%

70%

420,000

MUMFORD & SONS
Babel

10/13/12

PINK
The Truth About Love

10/6/12

42,000 64% 68,000

96,000
36%

38,000

70%

51,000

30% 22,000

ASAP ROCKY GARY ALLAN CHRIS TOMLIN
Long.Live.A$AP Set You Free Burning Lights

2/2/13 2/9/13 1/26/13

PHYSICAL VS. DIGITAL SALES

FOR LAST 10 ALBUMS
TO DEBUT AT NO.1
ON THE BILLBOARD 200

KEY TO GENRE
COUNTR
RA B
POP
ROCK
RAP
CHRISTIAN

TAYLOR SWIFT
Red
Thanks to creative partnerships with Target,
Starbucks, Walgreens and PapaJohn's Pizza,
Swift's Red was able to secure a handsome 61% of
its first week in physical sales. Her deal with Target
was especially lucrative, spurring 396,000 first -
week sales of the album's exclusive deluxe edition.

MUMFORD & SONS
Babel
Babel netted the then -second-largest digital sales
week for an album when it arrived with 420,000
downloads in its first week. Only Lady Gaga's Born
This Way had a larger frame at that point, when it
sold 662,000 downloads in its first week in 2011
(with much of that fueled by a 99 cent sale price at
Amazon MP3).

ONE DIRECTION
Take Me Home
It's true that One Direction appeals to a merch-
crazy young audience that discovered the group
thanks to Tumblr, Twitter and other social media.
However, its Take Me Home album sold more
old-fashioned physical copies in its first week
compared with downloads. One can chalk up a lot
of those physical sales to parents buying albums
for their children-figure another chunk were made
by kids themselves who desired a tangible product.

O
JASON ALDEAN
Night Train
Partly owed to Aldean's youthful fan base (thanks
to crossover hits like "Dirt Road Anthem" with
Ludacris and "Don't You Wanna Stay' with Kelly
Clarkson), his album performed strongly at digital
retailers in its first week. His download sales stand
in contrast to those of fellow country singer Gary
Allan, whose Set You Free started with a much
smaller digital sum.

RIHANNA
Unapologetic
Though RI hanna's fan base is perceived to be
generally youthful and digitally engaged, her
Unapologetic album had a fairly split result when
it came to first -week physical vs. digital sales.
Generally, R&B-leaning acts tend to perform
stronger at physical retail. In 2012, digital made up
33% of R&B albums sales, compared with digital's
overall albums percentage -37%.
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