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Azoff Exits
Live Nation
With a reputation as a freewheeling
entrepreneur, Irving Azoff's departure
from the world's top live -biz company
didn't surprise insiders

t's a new year. Irving Azoff
is tweeting again, and Live
Nation Entertainment is

proceeding without the char-
ismatic artist manager legend
as chairman.

Citing the "smothering" con-
straints of operating within a
public company, Azoff resigned
abruptly on New Year's Eve so he
could take advantage of2012 tax
rates while uncertainty still pre-
vailed regarding the fiscal cliff.

But uncertainties about the
future of Live Nation Entertain-
ment, the world's largest concert
promoter, ticketing company
(Ticketmaster) and manage-
ment company (Artist Nation,
formerly the Azoff-steered Front
Line Management Group) were
quickly assuaged when Live Na-
tion shares dosed up 4% on Wall
Street when the market opened
Jan. 2. Its stock price closed at
$9.99, up by 1.3%, on Jan. 4.

And Live Nation CEO Michael
Rapino, largely credited with the
vision ofthe company's business
model both before and after the
merger with Ticketmaster two
years ago that brought Azoff
to the party (see story, page 6),
appears to have a firm hand on
the wheel.

Few insiders expected Azoff
to be in it for the long haul. A
freewheeling, entrepreneurial
sort, Azoffs style always seemed

ill-suited to appeasing a board
and investors, and more attuned
to mega -deal -making, includ-
ing the deal of deals that united
Ticketmaster and Live Nation in
the first place. So while Azoffs
walking away 18 months before
his contract ended looks sweet-
including cash, stock, the right
to manage such acts as the Ea-
gles and engage in specific areas
ofthe music business-and the
force of his personality cannot
be overstated, the impact of his
departure seems negligible, at
least in the early going.

Live Nation earns most of
its adjusted operating income
from ticketing, sponsorship
and advertising. In the first nine
months of2012, the latest period
for which the company reported
earnings, Front Line (which Live
Nation now refers to as Artist
Nation) accounted for $33 mil-
lion, or 8.3%, of the company's
$396.6 million adjusted operat-
ing income. Ticketing generated
$226 million while sponsorship
and advertising did $137.8 mil-
lion. Concerts, in spite of draw-
ing $2.9 billion in revenue, had
razor thin margins, generating
just $60.4 million ofadjusted op-
erating income.

Azoff's departure is felt most
in the management division. He
takes his key staffers and such
clients as the Eagles, Van Halen,

ALL TOGETHER NOW?
Digital music ubiquity

remains an issue

11

SWEET DEAL
3BallMTY new face of
Pepsi Latin campaign

12

BACK TO LIFE
Grateful Dead's Garcia

gets his movie due

13

IRVING AZOFF
masterminded the
Ticketmaster/Live
Nation merger.

Steely Dan and Christina Agu-
ilera with him, but his role in
overseeing the group of inde-
pendent management compa-
nies that made up Front Line
was significant. Though the
respect, clout and idea equity
he carries was a powerful re-
source, Azoff always stressed
that the management compa-
nies acquired in rolling up Front
Line retained autonomy. Front

Line/Artist Nation now falls
completely under Rapino's pur-
view, and for his part, Rapino's
strategy seems to be to let the
managers do what they do.

And with powerful managers
like Ken Levitan (Vector), Clint
Higham (Morris Management),
Howard Kaufman (HK Manage-

ment), Peter Rudge (Octagon),
Clarence Spalding (Spalding
Entertainment) and others,
along with their hugely suc-
cessful and diverse rosters of
more than 250 artists, such an
approach would seem prudent.
"You can't replace Irving Azoff,"
Rapino says, "but the good news

.bizMOBlLE: For 24/7 news and analysis on your cellphone or
mobile device go to: mobile.billboard.blz.
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>>>PATTI PAGE
DEAD AT 85
Patti Page, the top -
selling female singer
of the 1950s who
made her mark with
the hits "Tennessee
Waltz" and "(How
Much Is That) Doggie
in the Window," died
Jan.1 in her California
home. Page was a
force on Billboard's
charts from the late
1940s through the
early 1980s, and
charted top 10 pop
hits in nearly every
year of the '50s. She
will receive a post-
humous Lifetime
Achievement Award
at next month's
Grammy Awards.

>>>TIESTO
MOVES TO
RED LIGHT
Tiesto has joined Red
Light Management
under its founder,
Coran Capshaw. The
shift makes the Dutch
DJ/producer the first
major EDM artist to
link up with a major
manager from outside
the genre. It also ends
his long-time manage-
ment relationship with
Complete Control,
the Brooklyn -based
company that helped
build him into a social
media and touring
powerhouse, and the
most -sponsored artist
in dance music. AM
Only remains Tiesto's
booking agency.

>>>DIGITAL
GROWTH ASIDE,
U.K. ALBUM
SALES DROP
U.K. digital album
sales grew by 14.8% to
30.5 million units last
year, up from 26.6 mil-
lion. But that wasn't
enough to staunch
the steady decline of
album sales, accord-
ing to figures released
by trade group BPI.
Overall album sales
were down 11.2% in
2012, to 100.5 million
units, with CDs once
again bringing in the
lion's share, account-
ing for 69% of overall
album sales.

Reporting by Keith
Caulfield, Kerri Mason,
Richard Smirke and
the Associated Press.
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is underneath that division is a power-
house ofindividual experienced man-
agers who have over 200 artists on their
rosters, experienced pros who have
been running their own businesses
for years." (Billboard reached out to
several managers for comment, all of
whom declined.) Regarding the man-
agement division, beyond its impact
on cash flow, Rapino adds, "Artists
are central to our business, and having
the largest management company is a
unique benefit to our business model."

For his part, leaving behind the pow-
erful group of managers and artists he
assembled, rivaled only in the manage-
ment business by Coran Capshaw's Red

Light Management, seems to be Azoff's
biggest-perhaps only-regret. "The
sad part is I would have preferred to
have purchased all of Front Line and
kept the whole team together, because I
dearly love all the artists and other man-

agers at Front Line," Azoff says. "But it
just didn't make any sense. There was
no way to get that deal done."

So while Azoff says that sealing the
merger between Ticketmaster and Live
Nation was the highlight ofhis tenure at
Live Nation, he now views selling Front
Line to Ticketmaster two years earlier as
a mistake. "If I had it to do over again,
I never would have merged with Tick-
etmaster," Azoff says. "Further down

the line I ended up in a situation where
I had to break up Front Line because I
merged with a public company, and now
I can't figure out a way to buy it back. I
really wish we would have kept it a pure
management play."

Noncompete dauses prohibit Azoff
from "buying itback," at least in its cur-
rent form. The details in Live Nation's
U.S. Securities and Exchange Commis-
sion filing regarding Azoff's departure
explain that he can sign a new estab-
lished artist in limited circumstances
and can represent up to five new less -es-
tablished artists in both 2013 and 2014,
defined as having gross revenue exceed-
ing $5 million and less than $5 million

in the previous 12 months, respectively.
Azoffcan represent an unlimited num-
ber of emerging acts, or those artists
who have "no prior revenue" from the
music business, although he says "it's
too early to predict" whether he will sign

and develop new acts. "I love the rep-
resentation business. I'd like to maybe
expand that beyond just music."

But despite the (relatively short)
three-year noncompete, a few influ-
ential players in the music biz who
spoke with Billboard off the record feel
strongly that Azoff will try to buy back
or rebuild a management group.

Meanwhile, Live Nation moves for-
ward in a volatile landscape, and its

future is, more than ever, linked with
its top investor, John Malone's Lib-
erty Media, one of Live Nation's larg-
est shareholders prior its acquisition
of Azoff's 1.7 million shares, and now
owning a 26.4% stake. Any time you
have a big shareholder continue to buy
shares and think long term, it's a great
gift for any public company," says Rap-
ino, who sees a vote ofconfidence in Lib-
erty's move to "step up and buy Irving's
shares, invest more in the company and,
more importantly, play along with us,
meaning they are standing by as we've
been rebuilding."

Additional reporting by Glenn Peoples.

RAPING STABLE FORCE AT LIVE NATION
Live Nation Entertainment CEO unfazed by latest executive shift

Azoff comes. Azoff goes. Michael
Rapino sticks to the plan.

Though less flamboyant and cer-
tainly more press -shy than recently exited
Live Nation Entertainment chairman Ir-
ving Azoff, CEO Rapino has shown staying
power and resolve since being named head
of the world's largest promoter, emerg-
ing from relative anonymity to a spotlight
that only gets brighter with Azoff's depar-
ture. Days before Azoff resigned, Rapino
re -upped for another five years.

The focus to a large degree shifted from
Rapino to Azoff when Live Nation merged
with Ticketmaster and Azoff's Front Line
Management Group nearly three years
ago, but few could argue that the gen-
esis of the vision that is the Live Nation
business model belongs to Rapino. The
success of that model remains to be seen,
as Live Nation has yet to show a consistent
profit, but Rapino believes innovations
in ticketing to be rolled out this summer
will crack the code to delivering return to
shareholders on the foundation of Live
Nation Entertainment's dominance across
the live music, venue, sponsorship, mer-
chandising and direct -to -fan spaces.

The three legs of Rapino's stool are a
global footprint, maximizing sponsorships
and owning the consumer relationship-
i.e., ticketing. Despite cyclical downturns
in the business and public criticism, Rap-
ino has stayed remarkably on point, and
points out in an exclusive interview with
Billboard that the plan didn't change sig-
nificantly when Live Nation merged with
Ticketmaster. After all, Live Nation fa-
mously didn't re -up its broad ticketing
contract with Ticketmaster in 2008, opting
instead to build and launch its own ticket-
ing company, Live Nation Ticketing. That
move seems savvy in retrospect, as it set
in motion a chain of events that led to the
merger with Ticketmaster, with the addi-
tion of the cash flow of Front Line manag-
ers as a bonus.

By not renewing with Ticketmaster, "it
gave us the move on the chess board that
got Ticketmaster to the table for us to get a
deal done to help us kind of speed up that

MICHAEL
RAPINO says Live
Nation hopes to
fill Irving Azoff's
spot by its next
board meeting.

strategy, with scale, through the merger,"
Rapino says. "The vision was never para-
mount on whether we had a management
division. It was, 'The concert promoter
owns the front door called the ticket. You
elevate that ticket experience with the con-
sumer, you have a relationship, you can
start selling more tickets and advertising.'"

Rapino lights up-as much as the low-
key Canadian ever does-when discussing
the prospects that will come from revamp-
ing Ticketmaster's platform.

"A lot of the innovations [are] around

owning the customer relationship, de-
veloping loyalty programs, doing better
direct -relationship marketing with these
fans, really using that database and that
handshake to sell more tickets," he says.
"We've been a bit on hold ... because our
old technology just wasn't equipped for us
to innovate. We're now halfway through,
and will launch in July our new mobile and
online features at Ticketmaster, which are
our first new products to come from the
platform, and they'll start to become real
steps forward in delivering a cleaner, bet-

ter solution for fans to buy concert tickets,
share them, print them at home, exchange
them on mobile devices, transfer them-all
of the technology that lets us bring that
into the year 2013."

Azoff isn't the first charismatic chair-
man Rapino has outlasted. After a wave
of high -profile multirights deals with the
likes of Madonna, U2, Jay -Z and Shakira,
former Live Nation chairman Michael Cohl,
who rose to prominence as promoter of the
Rolling Stones' world tours between 1989
and 2005, stepped down amid speculation
that he and Rapino clashed on the direc-
tion of the division Cohl headed, Live Na-
tion Artists (Billboard.biz, June 20, 2008).
Live Nation Artists remains with the Roc
Nation partnership with Jay -Z and the
multirights deals, and now it appears that
the Front Line group of managers will be
folded in.

Another key player in Rapino's past and
future: Arthur Fogel, Live Nation chairman/
CEO of global touring. Like Rapino, Fogel is
a low-key Canadian who worked with Cohl,
and also like Rapino, Fogel just re -upped
for five years (Billboard.biz, Dec.16, 2012).

Fogel's role in steering Live Nation is
under the radar but clearly significant. His
tours with Live Nation have grossed more
than $2.5 billion combined during the past
seven years, according to Billboard Box -
score, and Fogel has steered five of the
top 10 highest -grossing tours of all time.
Tops among them is the biggest tour ever,
U2's 360°, which grossed more than $736
million, with attendance of 7.2 million, ac-
cording to Boxscore.

As to the vacant chairman position, Rap-
ino couldn't be lured into stating whether
he was interested in the post, though he
did say that the company would like to
have the position filled by the next board
meeting. Not surprisingly, he's bullish on
the year. "I just got 3.6 million [stock]
options in my new deal," he says. "That
means I'm betting over the next 12-18
months the new pieces of the puzzle at
Ticketmaster come to life and this busi-
ness grows to higher levels. It's time to
finish the play." -RW

6 BILLBOARD JANUARY 12, 2013 PHOTOGRAPH BY BRYCE DUFFY
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Returning To Motor City
Chrysler teams with Berry Gordy and `Motown: The Musical' in the
first national campaign of its kind

The first time Chrysler debuted
its "Imported from Detroit" tag
line, it was at the end of a cine-
matic Super Bowl spot featuring
music and an on -camera appear-
ance by Eminem. But for its latest
ode to the Motor City, Chrysler is
both paying homage to an iconic
record executive and embarking
on a first -of -its -kind marketing
partnership in the process.

A new Chrysler TV campaign
stars legendary Motown founder
Berry Gordy, who also happens
to be the co -producer and main
character of "Motown: The Mu-
sical," debuting on Broadway in
April (previews begin March
11). The spot from Chrysler ad
agency Wieden & Kennedy, titled
"Who We Are," showcases Gordy
in a 2013 Chrysler 300 Motown
Edition, a limited -edition sedan
that comes equipped with 100
preloaded tracks from the Mo-
town catalog. (Fittingly, Marvin

Gaye &Tammi Terrell's "Ain't No
Mountain High Enough" serves
as the spot's soundtrack.)

More than just a car ad, the
new Chrysler campaign also
doubles as the first national
commercial for a Broadway mu-
sical before it opens, ending on
a shot of Gordy driving up to
the musical's Lunt-Fontanne
Theatre and featuring several
seconds of promotion for the
show. "Motown: The Musical"
will also be "powered by Chrys-
ler" as part of a marketing part-
nership that will see Chrysler
branding in the show's ads and
other promotional materials.

The partnership actually
dates back to 2010, when Chrys-
ler marketing chief Olivier Fran-
cois first conceived the "Im-
ported from Detroit" idea and
met with execs from Universal
to discuss potential partnership
ideas, including the installation

of Beats by Dr. Dre speakers in
Chrysler vehicles and Eminem's
Super Bowl appearance.

Doug Morris, current Sony
Music chairman/CEO and for-
mer head of Universal Music
Group, was also part of those
meetings and is a producer of
"Motown: The Musical" along
with Gordy and Broadway vet
Kevin McCollum ("Rent," "In
the Heights," "Avenue Q"). Once
Gordy shared the narrative of
"Motown: The Musical" with
Francois and Chrysler brand
president/CEO Saad Chehab,
the plans for a partnership, well,
accelerated.

"This was an idea that was
waiting to happen that we all
agreed on," Chehab says, "that
these two transformative brands
could come together and really
tell a story about America."

In fact, part of Gordy's origi-
nal vision for Motown came dur-

ing his days of working in an au-
tomotive plant for Ford-a detail
that's written into the show and
presented little issue for Chrys-
ler. That Francois originally
hailed from France and worked
at Chrysler's Italian cousin Fiat
before leading Chrysler's Ameri-
can resurgence also dovetails
nicely with Europe's own early
adoption of the Motown sound.

"The music wasn't originally
being broadcast from the BBC. It
was on pirate radio," McCollum
says, "and Olivier will be the first
to tell you that he was influenced
by the power of Detroit for Chrys-

ler. Sometimes you need a per-
son from another country to re-
mind you how great America is."

National brands have sup-
ported Broadway musicals on oc-
casion, most notably Visa's spon-
sorship ofthe touring production
of Billy Joel musical "Movin' Out,"

but not to the extent that Chrysler

Tony Award winner
KEVIN McCOLLUM
(left) and Sony Music
Entertainment chairman/
CEO DOUG MORRIS.
Inset: "Motown: The
Musical" poster

is marrying itself to "Motown."
"To basically be in movie theaters

and national broadcast, not just
buying the New York area-we've
never seen this before," McCol-
lum says. "We don't know what
it's going to do."

And though sister brand Fiat
has dabbled in music by teaming
with Jennifer Lopez and sponsor-
ing the Fader Fort at South by
Southwest in the past, Chrysler
has kept its own music partner-

ships close to home. Chehab says

the brand will renew its sponsor-
ship of the Detroit Jazz Festival
this summer, with a New York -
based event celebrating the pre-
miere of "Motown: The Musical"
also in the works.

"We're very much in tune
with arts and music," Chehab
says, "and we'd like to continue
our efforts to bring attention to
the city by marketing both the
cars and the city itself"

Eli BY PHIL GALLO

Soundtrack Of
Their Lives
HBO's 'Girls' releases album designed to capture the spirit
and style of its first season and upcoming second run
The tracks that constitute the
first soundtrack for HBO's
"Girls," due Jan. 8 on Fueled
by Ramen/Atlantic, reflect the
modern bohemian environs that
surround the show's quartet of
young New Yorkers. Songs are
culled from the first season and

the second, which begins Jan.
13, and as expected, the second
season starts with plenty of indie
rock, hip -hop, dub music and
Michael Penn's gentle acoustic
score. More mainstream music,
though, is on the way.

"Sometimes I struggle

"Girls" LENA
DUNHA ar left)
with cast tes ZOSIA
MAMET, JEMIMA
KIRKE and ALLISON
WILLI S u S (fr  m left).

with what fans want to hear,"
says Aperture Music's Man-
ish Raval, who supervises the
show's music with his part-
ner Tom Wolfe. "In season
two you'll fmd we use a lot of
very mainstream music in very
big spots, the antithesis of the

//maira',

indie-rock placements. I felt a
responsibility to fmd cool music.
That's a reason people reacted
to the show, but what's right for
the show is what's right for the
moment, and you'll see a lot of
different stylistic choices."

The selection process, Raval
says, is unlike other shows he
works on, such as NBC's "Com-
munity" and Fox's "New Girl."
Three-quarters of the selections
come from mixtapes, YouTube
clips and MP3s circulated among
the team making the music de-
cisions: Raval, Wolfe, Aperture
music library chief Jonathan
Leahy, executive producers Judd
Apatow and Jenni Konner, and
star/creator Lena Dunham.

Among prominent place-
ments early in season two are
Grouplove's song recorded for
the show, "Everyone's Gonna Get
High"; lcona Pop's dance track
"I Love It"; the Count Five's 1965

nugget "Psychotic Reaction"; and
Duncan Sheik's 1996 single
"Barely Breathing." "We're into
finding crazy things, stuff that's
really out there," Raval says. "You

can't slack off and you can't just
listen to what's pitched to us. We
have to find great stuff [Dun-
ham] hasn't heard-I feel like
there's a responsibility there-
and if at the end of the process
we need a song, we do it the tra-
ditional way."

Raval sometimes licenses a

dozen tracks per episode-the
show has never used any pro-
duction library tracks-made
possible by a budget three times
larger than any of Raval's net-
work programs. "I don't think
[HBO] anticipated there would
be such a reaction to the music,"
he says. "If we post a link to a
song on YouTube, I would see
15 pages of comments related
to the song's use on 'Girls.' It
has captivated [an audience] in
a completely different way [than
other shows]."

A revelation about "Girls"
occurred for Raval while work-
ing on the first season's third
episode, specifically a loft party
scene initially filled with "wall-
to-wall art party music, very
down and very indie and prob-
ably very realistic to the situ-
ation." That's when a music
supervisor has to work some
magic, massaging the reality
of an onscreen situation to en-
hance the storytelling. "We did
a 180 with the music-brought
in Pitbull, Ghostface Killah and
Black Lips."

When it came time to as-
semble an album, Raval, Wolfe
and soundtrack producer Kevin
Weaver focused on end -credits
songs and the tracks specially
recorded for the show, most of
them from the upcoming sea-
son. Of the 14 tracks on the stan-
dard edition of Girls-Volume 1:

Music From the HBO Original
Series, four were recorded spe-
cifically for the show. A digital -
only deluxe edition has five ex-
clusives, among them Tegan
& Sara's cover of the Rolling
Stones' "Fool to Cry" and fun.'s
"Sight of the Sun."

Santigold's "Girls" is the first
single, promoted at alternative
rock radio and used in HBO's
online and on -air promotional
spots. HBO has cut a montage of
show footage featuring the track
for use as a viral marketing tool,
and Atlantic shot a music video
for release around the album's
street date.

Atlantic's Weaver, who has
a history with HBO (he won a
best compilation soundtrack
for visual media Grammy for
"Boardwalk Empire"), says the
cable network "understands
how to utilize co-op marketing
opportunities to help connect
the audience to the soundtrack
release." The soundtracks, he
wrote in an email, involve "min-
imal cost and zero risk."

"We saw [this] as being a great
fit for the Fueled by Ramen
brand, which, as a label, has al-
ways prided itself on being cul-
turally impactful and forward -
thinking," Weaver wrote. "And
with the inclusion of a new track
from fun., it made perfect sense
to have this album become an
FBR release."
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DIGITAL BY GLENN PEOPLES

A Merry Digital
Christmas
U.S. download sales broke new records during the festive
week, but December was mixed overall

Digital track sales set a single -week re-
cord of 55.7 million units sold during
Christmas week, according to Nielsen

SoundScan, beating the previous record of 47.7
million set the week ending Dec. 28, 2008.

Digital sales experienced the typical post -
Christmas bounce. When viewed against the
same week in 2011, the final week of the year-
ending Dec. 30, 2012-seemed to show big
gains over the final week of 2011.

But there's a catch. The final week of 2012, as
measured by SoundScan, included Christmas
Day and all the purchases that come with it. The
prior Christmas Day, a Sunday, fell on the last day
of the second -to -last week of the year. In other
words, a year-to-year comparison doesn't analyze
weeks that both include Christmas Day.

When viewed within a longer time frame,
digital sales in December 2012 were mixed.
Track sales for the last two weeks of the year
were down 4.1% compared with the same pe-
riod in 2011, while digital album sales were up
9.4%. This two-week period covers Christmas
Day in both years and gives a more accurate
view of the annual increase than a one -week

sales period. During the last four weeks of
2012, digital track sales were down 1.2% while
digital album sales were up 8.3%.

Gift cards are the driving force behind post -
Christmas digital sales. Total gift card spending
was expected to rise to $28.8 billion in 2012,
according to the National Retail Federation, up
from $17.2 billion in 2003. The NRF found that
81.1% of holiday shoppers expected to buy at
least one gift card in 2012, up from 80.2% in
2011 and 77.3% in 2010.

Judging from the week's biggest winners,
youths were the biggest recipients of gift cards.
Taylor Swift's Red was the top digital album of
the week after an increase of 481% to 131,000
units, according to SoundScan. Her song "1
Knew You Were Trouble" sold 582,000 units,
the fourth -best week ever for a digital track.

One Direction and Justin Bieber also had big
weeks. The boy band's most recent album, Take
Me Home, increased 386% to 54,000 digital units
while its March release Up All Night rose 389%
to 24,000. Bieber's Believe jumped 357% and
sold 31,000 digital albums, making it the 12th -
best -selling album of Christmas week.

LARGEST UNIT GAINS AMONG THE 50 TOP -SELLING DIGITAL SONGS

(Week ending Dee.30,2012)*

TITLE DIGITAL THISWEEICS SALES/UNIT GAIN
ARTIST SONGS

CHART LAST WEEKS SALES
RANK

I Knew You Were Trouble

Taylor Swift

Gangnam Style

PSY

Locked Out Of Heaven

Bruno Mars

Beauty And A Beat

Justin Bieber

Featuring Nicki Minaj

Diamonds

Rihanna

,CCOROINGIONIELSDISOU.DSCAN

3

2

4

5

400 .000

491,000

372.000

365.000

582.000

100,000 200,000 300,000

LARGEST PERCENTAGE GAINS AMONG THE 50 TOP -SELLING DIGITAL SONGS

(Week ending Dec. 30, 2012)*

TITLE

ARTIST
's'821

CHART
RANK

THIS WEEK'S SALES

LAST WEEK'S SALES

Want U Back 43 11113$3
Cher Lloyd

Live While We're Young
One Direction

32

We Are Never Ever

Getting Back Together
12

Taylor Swift

Ready Or Not 34 117,11O
Bridgit Mendler

Payphone 40
Maroon 5 Featuring

Wit Khalifa

"ACCORDPIGTOXIEISMSOUOSCAN

400,000 500,000

366%

50,000 100,000 150,000 200,000
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with IME ARCHIBONG

by ALEX PHAM

It's been a hectic year for Facebook, which
spent $1 billion buying Instagram in April, then
raised $16 billion from its initial public offer-
ing a month later. In October, it also recorded
more than 1 billion active users per month.
That's one out of seven people on the planet.

About two dozen music applications came
along for the wild ride-not that many, consider-
ing that there are hundreds of thousands of apps

on Facebook. Most have benefitted from the or-
ganic growth of Facebook's own user base. For
example, Deezer's Facebook user base tripled in

2012. Clear Channel's iHeartRadio monthly ac-

tive users from Facebook grew by a factor of 30.
And BandPage's shares tripled in the fall.

But it's also been a bumpy ride for some who
struggled to keep up with the social network's
tinkering of its News Feed algorithm, which
decides which posts to show each user and,
therefore, determines its massive flow of traffic.

Facebook manager of strategic partner-
ships Ime Archibong is the person most re-
sponsible for the social network's music and
video strategy. A former IBM engineer, Ar-
chibong joined Facebook in 2010. He man-
ages relationships with such companies as
Spotify, Hulu, Deezer, Clear Channel and Neff-
lix, to name a few. A hip -hop and R&B fan who
grew up in Kansas, Archibong says his musical
tastes expanded considerably after he started
working with music app developers.

Here's an edited version of his conversation
with Billboard.

With regards to music, what were your
primary objectives for 2012?
We spent most of the year making sure the
foundation was in place with how Facebook and
social intersect with music. Making sure that
iHeart, Deezer and Spotify were leveraging the
Open Graph in interesting ways. Now [that] you
have the foundation in place, the fun begins.

.6) What would you say are the pieces of
that foundation, exactly?
The pieces line up in two basic pillars. One
is making sure my music identity was rep-
resented on my Timeline. That was a critical
piece. That didn't happen until 2012. The sec-
ond is the News Feed. We wanted to be able to
take my listening and aggregate it in a way to
make it compelling. The News Feed picks up
on the Open Graph action, so we look for con-
text. Is the person listening a lot to a single art-
ist? Are they spending a lot of time on one radio
station? Are they listening heavily to one par-
ticular album? We'll be thinking about this in
the next year.

Now that that's in place, what's in your
sights for 2013?
We'll dive in and try to solve the issue of dis-
covery. We're now leaning into the idea that
we can be a destination for social music activ-
ity and discovery. In the past, Facebook.com/
music was just an aggregated view of what
friends were listening to. In the last couple of

months, we added status messages from artists
that they liked, as well as conversations from
friends around music. That destination, along
with the News Feed, is what we'll think more
about in 2013. We want to add more pieces of
context to let people tell rich, engaging stories
around music.

What has the effect of Timeline been
on band pages?
Timeline allows artists to build out a richer and
more robust story about their careers. I've seen
plenty of artists posting pictures of when they
fell in love with music or talking about their
first concert.

0 There's been some grumbling from
brands and bands that traffic and reach
declined once Timeline was made manda-
tory and Facebook changed its News Feed
algorithm this year. Can you explain what
happened?
Essentially, with any product we do, we revisit
the News Feed and make sure it surfaces the
most engaging pieces of content for our users.
The algorithmic change was about increas-
ing engagement. If folks weren't engaging in
those pieces of content, we didn't show them.
This helped reduce spam. For 1 billion differ-
ent people with 1 billion priorities, this can be
tremendously challenging. Do I show this per-
son a post from his grandmother? Or a Rihanna
update? It's a tough problem to solve.

Fair enough. Are there things bands
and brands can do to increase their reach?
As long as the messages are engaging, they will
continue to get the reach that they are looking
for. Also, visual content always does well and
performs well. It can be an exclusive picture of
you preparing backstage for your concert. The
other thing to think about is what content works
well for you. Go to the music dashboard and
look at what fans are doing.  
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CES 2013: Content Shapes
Hardware's Future
This year's electronics extravaganza will put content makers at the forefront

Consumer electronics in recent years have
become more than just high-powered cir-
cuitry. They're also about the content.

That means media, which used to play a support-

ing role as a sort of Vanna White showing off the
features of the latest gadgetry, has become a rock
star in its own right.

At this year's Consumer Electronics Show (CES)
in Las Vegas, you will be just as likely to find ex-
amples of devices designed specifically around
the characteristics of the media they transmit,
as the other way around. In other words, the best
technology will often be the items that can make
themselves disappear and put the content front
and center.

Hardware specs, however, remain quite relevant.
The art ofmaking consumer electronics transpar-
ent, elegant and dead simple is much harder than it
looks. That's why a show like CES exists. Thousands

ofcompanies around the world vie each year at the
show to prove that they've got the formula right-
though only a handful do.

With 3,000 exhibitors and more than 150,000
expected attendees during four days starting Jan.
8, the show will be a primordial soup of controlled
chaos. And at 1.9 million square feet of conven-
tion floor space that equals the area of 32 football
fields, this year's CES will be the largest in its 47 -
year history.

As with most years, the show can be analyzed
through overarching themes. Here are a few to help
decode this year's event.

EVERYTHING BECOMES EASIER
FOR CONSUMERS
"If it isn't wireless or ready to go out of the box, it's
probably last year's model," says Richard Doherty,
an analyst with the Envisioneering Group. "Ev-
erything will be wireless this year. There won't be
screens, devices or music systems that don't have
Bluetooth, WiFi or both."

Pairing devices or hooking them up to an In-
ternet connection will be a lot less cryptic. Manu-
facturers want to take advantage of the fact that
one -quarter of households worldwide have access
to wireless Internet, according to a report by Strat-
egy Analytics. In the United States, where media
consumption is among the highest in the world,
more than 61% of households have WiFi.

Why it matters: Devices will rely less on physi-

cal media and more on digitally distributed content
for their utility and appeal. The ability to market
through digital channels will be increasingly im-
portant as fewer consumers walk down the aisles
of brick -and -mortar stores to explore their enter-
tainment options.

"It's a double-edged sword," Digital World Re-
search chief executive P.J. McNealy says. "Tradi-
tional brick -and -mortar will be increasingly dis-
intermediated, which means content owners have to
find new marketing and distribution channels. On
the other hand, that represents new opportunities."

Indeed, one of the show's primary keynotes is
"Brand Matters," which will assemble leading mar -

:e

At this year's CES gathering, expect
tablets and Korean company
Samsung to be among the confab's
hot topics. Inset: Many peripherals
for such Apple products as the iPad
will again be on display.

keting minds from AT&T, American Express, Sam-
sung, Unilever, the Coca-Cola Co. and Salesforce.
com to dissect how digital platforms are transform-
ing the world of brand messaging.

SECOND SCREEN GETS
FIRST BILLING
It's not just about using a tablet as an alternative
remote control anymore. People are increasingly
bringing along another screen with them when
they turn on their TVs. Examples include sports
fans who sit on their couches with their laptops,
fingers ready to look up team statistics, player
bios or a piece of esoteric trivia that suddenly
becomes vitally important to settle a bet. For oth-
ers, watching a movie or TV show now involves
searching 1MD B.com for credits or actor bios,
or Wikipedia for plot summaries and behind -
the -scenes gossip.

Why it matters: This extra piece ofreal estate
will reshape entertainment in numerous ways that
we're only now beginning to understand. It's not
just ad space: It's also the ability to serve up com-
panion content that further engages viewers and
listeners in a powerful, interactive "lean -forward"
manner. And it's an opportunity to wrap additional
commerce in a way that's not intrusive to the con-
tent playing on the big screen.

APPLE'S INVISIBLE HAND
WILL BE FELT
It's ironic that the largest consumer electronics
company by revenue, Apple, has never exhibited
at CE S. But that doesn't mean Apple products aren't

on display at the show.
One of the fastest -growing parts of CES is the

iLounge Pavilion. The exhibit space opened in 2010
with fewer than 100 companies showing Apple pe-

riphei a Is within 25,000 square feet of space.
This year, iLounge will be one of the main

events. More than 500 companies that make
peripheral technologies for Apple devices have
signed up to show their wares at CES. The pa-
vilion is in such demand that its 120,000 square
feet of exhibit space was sold out within three
hours ofbecoming available, according to Jeremy
Horwitz, editor -in -chief of iLounge, the online
publication that organizes the pavilion with the
Consumer Electronics Assn.

"Growth of Apple's entire product family and
the strength of the brand has only increased" in
the past few years, Horwitz says. "It went from a
niche computer manufacturer to being the thought
leader ofconsumer electronics. Ifyou are an acces-
sory developer today, you need to have a product
that works with Apple devices."

The Cupertino, Calif, company's influence is
so strong that merely the hint of its next moves
are enough to cause convulsions in the $206 bil-
lion consumer electronics industry. One dear ex-
ample at CES this year is the rumored Apple TV
set, which many believe could ship either late this
year or in 2014.

"That has every company scared to death,"
Doherty says. "Everyone is scrambling now so they
can be competitive when the Apple television ships."

Why it matters: Apple's success partly stems
from its products' ease of use. This skill is par-
ticularly relevant because TVs have gotten expo-
nentially complex. Not only are multiple devices
plugged into the TV, all requiring their own remote
controls with their Byzantine buttons, but the ser-
vices available on a connected TV require more
than just channel switching. There are music ser-
vices that offer tens of millions of songs, stream-
ing video services that have a bewildering array

of options and gaming services attached to full-
blown social networks, as well as thousands of
apps and widgets.

SAMSUNG WILL SET THE PACE
Among the companies present at CES, Samsung
will be one of the most influential. The company
has evolved from challenger to champion in recent
years, displacing Sony as the world's largest manu-
facturer of high -end TVs.

"They are the giant, bigger than the 800 -pound
gorilla," Doherty says, half -jesting. "Their booth
last year crossed over several zip codes."

The Korean colossus currently makes screens
for one of every two TVs and tablets sold in the
world today, though not necessarily under its own
brand. Its billion -dollar factories crank out screens,
semiconductors and myriad components for other
companies that assemble, package and sell the de-
vices under their own brands.

"They have an edge over everybody else, because
they actually make the parts internally," Doherty
says. "That also means they are able to keep what
they do under wraps because there aren't as many
third -party companies working with them that can
leak information. That makes Samsung the biggest
wild card of the show."

Why it matters: Samsung put its toe in the con-

tent waters in 2012 when it bought mSpot, a mobile
music streaming technology company in Silicon
Valley. A few months later, it launched an all -in -one

music streaming service for its mobile devices.
With abundant resources, Samsung has the poten-
tial to become a powerful content platform.
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Music Isn't Everywhere
Digital music hasn't quite lived up to its early promise of complete ubiquity,
but there might be interesting solutions ahead

Digital music has be-
come a paradox: The
more music can be

found online, the more time it
takes to find it. The concept of
the "celestial jukebox," a single
source for all the world's music,
is about simplicity. In reality,
the jukebox is a mess-and just
the type of problem bright pro-
grammers need to fix.

The term "celestial juke-
box" is credited to law pro-
fessor Paul Goldstein. Men-
tioned in the title of his 1994
book, "Copyright's Highway:
From Gutenberg to the Celes-
tial Jukebox," the term refers to
a person's ability to summon
"a vast range of films, sound
recordings and printed mate-
rial" through packets of zeros
and ones "linked by cable, fiber
optics and telephone wires."

The term "heavenly jukebox"
appeared in the September 2000
Atlantic Monthly article of the
same name. The Napster-era ar-
tide told of research by Sanford
C. Bernstein & Co. Investment
Research Group that predicted
by 2003 con-
sumers would
"rarely if ever"
visit brick -and -
mortar retailers
to buy CDs. It
quoted Edgar
Bronfman Jr.,
then Vivendi
Universal vice
chairman, say-
ing in May 2000 that a person
would soon have every book,
movie, TV show and piece of
music ever recorded with "just
a few clicks of your mouse."

Even though Bernstein and
Bronfman both had piracy on
their minds, today's legal music
services boast catalogs in ex -

cess of 15 million tracks. Sub-
scription services don't miss
a chance to brag. Spotify tells
potential customers "a world of
music awaits." Deezer boasts

that its cata-
log exceeds 20
million tracks.
Rhapsody prom-
ises you can
"play exactly the
songs you want."

But the actual
experience of
finding and lis-
tening to music

in 2013 isn't exactly heavenly.
There's no one place-legal or
illegal-where all the world's
music can be found. Instead,
the Internet has lived up to its
intended role as a fractured,
mostly uncoordinated place
that demands music fans look
in many different locations and

Digital -I
Domain
GLENN
PEOPLES

iLUV SERVES
ANDROID USERS
iPhone and iPod owners have so
many accessories available to them
it sometimes seems Android users have
been completely overlooked. Not quite. iLuv is
one manufacturer that acknowledges Android's lead
in smartphone market share by offering the MobiAir
iMM377, a Bluetooth speaker and dock with a sliding
platform that allows you to plug in the device whether
the charging port is located on the top, bottom or side
of the phone. The MobiAir iMM377 retails for $119.99
and can be purchased at the iLuv website or at such
retailers as Amazon and Bed Bath & Beyond.-GP

listen via numerous platforms.
iTunes has just about every

release a music buyer could
want-but it wasn't always that
way. In April 2004, nearly a year

after the iTunes music store
launched in the United States
with deals with the then -five
major labels, it had signed up
more than 200 independent la-
bels and owned 70% of the digi-
tal download market but still
had plenty of holes in its cata-
log (Billboard, April 14, 2004).

Since the Beatles (Novem-

ber 2010), Bob Seger (Sep-
tember 2011), Kid Rock (Oc-

tober) and AC/DC (November)
recently ended their high -pro-
file holdouts, iTunes has now
become the de facto place to sell
music. But it still lacks untold
numbers of albums that haven't
been released digitally, as well
as bootlegs and collectibles.

Now the high -profile digital
holdouts tend to be on subscrip-
tion services. Taylor Swift's Red

is available only for purchase
I(except for WiMP in Europe),
Adele's 21 was absent from
Spotify for 17 months, and the
Black Keys' El Camino is not yet
available on any U.S. subscrip-
tion service. However, Metallica
joined Spotify exclusively in De-
cember. And while some inde-
pendent labels and individual
artists remain holdouts, they're
becoming more rare.

The tidiness of the celes-
tial jukebox idea really breaks
down with hip -hop and dance

music. Hip -hop mixtapes can
be found at specialty sites like
DatPiff and even artists' web -
sites. They're not commercial
releases and can't be licensed to
the iTunes and Spotifys of the
world. SoundCloud and The-
future.fm are popular sources
for streaming DJ mixes. But
because the music is streamed
and not downloaded, neither
can be played using iTunes.

Accessing the world's music
requires knowing where to
find it. "It's a lot of work, more
work than people will put in,"
says Jason Herskowitz, a co-
founder at Tomahawk, the
open -source platform that al-
lows people to listen to songs
from such a variety of sources
as MP3s, Spotify, YouTube,
Last.fm and other services with
public APIs.

Innovative applications like
Tomahawk can help bring
the celestial jukebox closer to
reality. The application uses
a content resolver-a plug-
in-to search for a particular
song on a music service. Con-
tent resolution means a single
desktop application will play
music from more than a dozen
sources (both MP3 files and
streaming audio) in a seam-
less experience.

"Music is everywhere. You
shouldn't have to be," Her-
skowitz says. -

For 24/7 digital news
.DIZ and analysis, see

billboard.blz/dIgRal.

Brrs AND 13111 EFS
SPOTIFY NOW
ON ROKU
Spotify is now available on
Roku, the popular set -top
box that streams audio and
video to TVs via the Inter-
net. Although Roku is known
more for video-Netflix
is its No. 1 app-it also has
apps by Pandora, Rdio, Tu-
neln, Slacker and Mog. The
Spotify app is available on
Roku 2 players and the Roku
Streaming Stick, and will
soon be available on Roku
HD and Roku LT players in
the United States and United
Kingdom. However, this offer
is for paying customers, not
users of the free, ad -sup-
ported service. Roku boxes
start at $49.99 in the United
States for the Roku LT.

CHRISTMAS HEATS
UP KINDLE SALES
In December, Amazon's two
Android -powered tablets,
Kindle Fire HD and Kindle
Fire, and its two e -readers,
Kindle Paperwhite and Kin-
dle, held the top four spots
on Amazon's worldwide
best-seller chart since their

releases. Cyber Monday, fall-
ing right after Black Friday,
was the biggest day ever for
Kindle sales. New Kindle Fire
HD and Kindle Fire owners
will be able to select from
a media library that ended
the year with more than 23
million songs, movies, TV
shows, magazines, books
and audiobooks, up from 19
million a year earlier.

MOBILE ADS TO
ROCKET IN 2013
Mobile advertising, vital to
the future of the Internet
radio market, could be ready
to explode in 2013. eMar-
keter expects U.S. mobile ad-
vertising spending to grow
to $7.2 billion. The company
revised its 2012 forecast in
December from $2.6 billion
to more than $4 billion due
mostly to better-than-ex-
pected third-quarter mobile
performance by Facebook
and Google. An improved
mobile ad market will help
Pandora, third in mobile ad-
vertising behind Google and
Facebook, better monetize
its users' mobile listening.
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Rihanna inches closer to her fourth
No. 1 as Diamonds" climbs to No. 2.

She is the female artist with the most
top lOs (13), most weeks at No. 1 (26)

and most weeks in the top 10 (123).
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Pepsi Gets
Behind
3BallMTY
Brand teams regional Mexican
rising act with multilayered deal
targeting U.S. Hispanic market
and Latin America
Pepsi has long associated it-
self with major, international
music acts. But as part ofits new
global "Live for Now" platform,

the soft drink giant is expand-
ing its direction, embracing not
just the mega stars, but also
those on the rise who fit with
the brand's image.

The newest addition to the
Pepsi roster is Mexican DJ col-
lective 3BallMTY, the trio that
popularized the "tribal Guara-
chero" sound with its hit "In-
tentalo." Its debut album of the
same name on Universal Music
Latin Entertainment was the
top -selling regional Mexican
album of the year on Billboard's
year-end charts and the third -
best -selling Latin album overall.

Beginning in early 2013, the
group-comprising 20 -year -
olds Erick Rincon, Alberto

Presenda (aka DJ Otto) and
Sergio Zavala (DJ Sheeqo
Beat)-will be the face of Pepsi
in a campaign that indudes the
U.S. Hispanic market and all of
Latin America. It's a rarity for
Pepsi, which usually shies away
from using the same artists in
an entire territory. The deal in -
dudes the use of 3Ba11MTY's
name and likeness, millions of
dollars in advertising (induding
a TV commercial, radio spots,
outdoor advertising and pack-
aging), tour naming rights and
partnering on a Latin Ameri-
can tour package. The deal is
also a boon for UMLE, which
signed 3Ball to a 360 deal last
year when it released the trio's
debut album.

Choosing 3Ball fit well with
Pepsi's global marketing strat-
egy, which has new -music focus

3BALLMTY has \

created new music
for its upcoming
Pepsi campaign.

and targets "iconic" stars (like
Beyonce), rising stars and de-
veloping artists that may not be
signed yet. Pepsi felt 3Ball was
the perfect rising star. "We have

Beyond globally,

but we also want
to go into those
markets we re-
ally care about,
like U.S. His-
panic and Latin
America," says
Javier Farfan,
senior direc-
tor of cultural
branding for Pepsi beverages.
"We were looking for those art-
ists that could complement the
work Beyond was doing."

Pepsi's marketing team did
extensive research and found
3Ball popping "everywhere."
In addition, Farfan says, "we

found that young consum-
ers-at least in U.S. Latin-
were really gravitating toward
dance music rather than the
more traditional artists."

Pepsi did an
initial, smaller
deal with 3Ball
early in 2012,
coinciding with
the Billboard
Latin Music
Awards, which
marked the
group's debut
on a major Span-

ish -language award show. The
positive response led to further
talks with UMLE, with whom
Pepsi has a long association-
and with which the group has a
360 deal that includes touring
and sponsorships.

For the new campaign,

Latin
Notas
LEILA
COBO
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UMLE says, 3BallMTY has cre-
ated a few tracks, and one of
them will likely be tailored for
the TV spot and overall cam-
paign. The track will be avail-
able for download along with
two other new songs.

Aside from the tremen-
dous potential of the entire
campaign to propel 3Ball to
region -wide stardom, the TV
campaign is particularly valu-
able as the group prepares its
sophomore release, due in the
spring. The group will begin
recording the new album this
month, once again with Toy
Selectah as producer. The set
is slated to include collabora-
tions with Pitbull, Tucanes de
Tijuana and Lila Downs. 

L. For 24/7 Latin news
.111ga and analysis, see

billboard.biz/latin.

Live From Mexico!
One Direction is latest global act to take advantage of
rising competition among Mexico's concert venues

Justin Bieber and Bob Dylan
have done it. Up next is One
Direction, which is heading
to Mexico in 2013. And if its
global appeal is any indica-
tion, it will sell plenty of tick-
ets in a country where venue
competition is growing.

While such veteran Latin
artists as regional Mexican
singer Vicente Fernandez,
Spanish pop balladeer Ale-

jandro Sanz and songstress
Gloria Trevi dominate the con-
cert scene in Mexico, the new
slate of venues is appealing to
international promoters lured
by more options, from state-
of-the-art facilities with su-
perior sound quality to easily
adaptable setups for smaller
to bigger -sized crowds.

According to gross rank-
ings compiled from Billboard

HARRY STYLES
and his One

Direction mates
will tour Mexico

this year.

Boxscore reported from Nov.
9, 2011, through Nov.13, 2012,
the top 10 venues with ca-
pacities from 5,001to 10,000
include Mexico City's Audito-
rio Nacional-ranking at No.
2 with more than $46 million
in grosses-and the 2 -year -
old Auditorio Banamex in
Monterrey, Mexico, which
landed at No. 8 by grossing
$9.6 million.

These venues are seeing
the competition grow as new
spaces-like Auditorio Black -
Berry, Pepsi Center and Plaza
Condesa, all in Mexico City-
have opened in a window of
about two years.

Auditorio Banamex, owned
by the giant Ocesa company,
reopened in 2010 after under-
going a $20 million facelift,
which included transitioning
the building from an amphi-
theater to a traditional venue,
giving it more flexibility in
events ranging from con-
certs to conferences and even

speaking engagements by
the Dalai Lama and new age
guru Deepak Chopra.

"Auditorio Banamex is
very flexible, and that's key,"
Ocesa Monterrey marketing
manager Ricardo Haas Rivera
says. "We can accommo-
date 2,500 to 8,000 people.
In 2012 we had Kiss, Slayer,
Enrique Iglesias and Vicente
Fernandez, among others."

Haas Rivera says that one
year after Auditorio Banamex
opened, the number of events
increased by 12%, and the goal
for 2013 is to book even more
events and shows.

In Mexico City, established
venues and newer buildings
are also feeling the competi-
tion. While venues range in
size, it's buildings like the el-
egant Auditorio Nacional that
still draw crowds with major
names on the marquee. As a
midsize venue, some of the
biggest names have included
Fernandez, Robert Plant,
Juan Gabriel and Trevi, who
had four sellouts. But even as
the venue has a loyal follow-
ing, the marketplace is grow-

ing with such new locations
as Auditorio BlackBerry and
Pepsi Center.

"What's happening in
Mexico City is what's happen-
ing in other [Mexican] cities,"
says Victor Gonzalez, presi-
dent of Universal Music Latin
Entertainment, whose artists,
like Trevi, often tour in Mex-
ico. "There are more options
today and at the same time
you have major companies
that want to see their names
attached to new facilities, and
that plays a big part in the new
wave of venues."

Gonzalez adds that these
options appeal to a diverse
group of consumers and artists
alike who may opt for a certain
venue, depending on the kind
of show they want to give.

Mexico's venue growth is
likely to continue, says Haas
Rivera, who welcomes the
expansion.

"New venues push us to
do better, and that's healthy,"
Haas Rivera says. "It also indi-
cates that there's a demand,
and that's good for our
industry." -Justino Aquila

EN ESPANOL: All the great Latin music coverage
.biz you've come to expect from Billboard-in Spanish.

Go to blllboardenespanol.com.

EN
I3RIEVIE
UNIVISION TAPS
MAN MADE MUSIC
Univision has tapped sonic
branding firm Man Made Music
to create a new musical iden-
tity for the Hispanic media
company to debut this month.
Man Made's sonic identity for
the brand includes creating
a main Univision theme and
music branding packages for
sports, telenovelas and movie
programming. New music will
be used on Univision's mul-
timedia platforms, including
Univision Network, UniMas
Network and Univision Radio.
The sonic rebranding follows
the recent debut of the com-
pany's new logo, representing
Univision, the leading U.S. net-
work for Latinos, as the "His-
panic heartbeat of America."

-Judy Cantor -Navas

SONY MASTERWORK
BOWS BAJO FONDO
TANGO CLUB SONG
The first single off Sony
Masterwork's anticipated
album by Bajo Fondo
Tango Club, the group led
by Grammy and Oscar win-
ner Gustavo Santaolalla, has
been released in Argentina.
Bajo Fondo premiered "Pide
Piso" during a December
concert in Ciudad Jardin
Lomas de Palomar, the Bue-
nos Aires bedroom commu-
nity where Santaolalla grew
up. The instrumental track by
the tango electronica group
was serviced to radio stations
in advance of the 21 -track
album Presente, set for an
April release. Santaolalla left
Universal and his Latin alter-
native imprint Surco in early
2012 for a deal with Sony Mas-
terworks that includes solo
albums and recordings with
Bajo Fondo. -JCN

TELEMUNDO CASTING
FOR LA VOZ KIDS
Singing competition "La Voz
Kids," scheduled to air in the
spring on Telemundo, is cast-
ing through early February
in cities that include Phoenix,
New York, San Antonio and
Los Angeles. As part of "The
Voice" franchise, the spinoff
will crown a winner between
the ages of 7-14 with a Univer-
sal Music recording contract
and a scholarship.

-Justino Aguila
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WhatA Long, Strange
Trip It's Been
Grateful Dead legend Jerry Garcia has yet to be featured in a
documentary-until now

Malcolm Leo needs $700,000 to
turn two -and -a -half hours of foot-
age of Jerry Garcia into a docu-

mentary. He already has $300,000 com-
mitted to the project, leaving $400,000 to
go-figuring about half of the total funds
will go to historical film and music rights
that the Garcia estate doesn't control.

It's amazing that Garcia's story has
gone untold, especially when you con-
sider that documentarians have tack-
led nearly every other colorful icon of
the 1960s and 1970s-Bob Dylan, the
Doors, Bob Marley. Leo, who filmed
Garcia during one extraordinarily lucid
afternoon in 1987, started spreading
word about his plans for the film a year
ago. Having already attempted an overly
ambitious crowd -funding effort, he's now
hoping 12 months of publicity will get
some Deadheads with deep pockets to
join the cause.

Distributors have all expressed inter-
est in the film-once there's a finished
product. "I'm bringing my footage to the
table," Leo says. "I feel 40% [of the film]
will be comprised of that. We're not ask-
ing for the moon in funding; I just don't
want to retreat and not show the wide breadth of material
that's out there."

Among the historical film clips Leo says might be included
are rehearsals with Dylan and the Grateful Dead; a reli-
gious show Garcia appeared on in San Francisco in the early
'70s; performances with Pete Townshend, Or-
nette Coleman and Carlos Santana; the Jerry
Garcia Band's run on Broadway at the Lunt-
Fontanne; the Dead on "Saturday Night Live";
and the 70th birthday celebration the San Fran-
cisco Giants hosted for Garcia that included the
world's largest kazoo rendition of "Take Me Out
to the Ballgame."

The core of the film, though, is this particular
interview Leo originally shot for ABC after he
had made the insightful documentaries "The
Beach Boys: An American Band" in 1985 and "This Is Elvis"
in 1981. The footage is an impressive collection of observa-
tions and anecdotes, mostly about music, the formation of
the Dead, drugs and Janis Joplin.

"I had no interest in being a rock'n'roll journalist. Maybe I
was gifted, maybe it was a moment," says Leo, who started the
project after legal hurdles with the estate were cleared, "Russ
Carpenter [who won the best cinematography Oscar for "Ti-
tanic"] was my director of photography, and I told Russ, 'Let
the assistant cameraman get as much raw stock [of film] as
possible.' We met at the Dead warehouse in San Rafael, Calif.;
shot with two cameras. Jerry was so up and avuncular, full of
charm. I just said, 'Listen, let's take this opportunity and I'd
like you to be an actor of sorts with your own story.' Once he
got going it was absolutely a miracle. Jerry's way of talking
was almost like music. He would go on a riff; it was hypnotic.
I want to filter [his story] through the cultural shifts that are
the arc of the story."

Leo's timing couldn't have been better. Garcia, who died
in 1995, had just recovered from a stroke, hit No. 6 on the

Sound U
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Malcom
Leo's JERRY
GARCIA film

hinges on a
1987 interview
with the artist.

Billboard 200 with the Dead's In the Dark, scored the band's
lone top 40 hit with "Touch of Grey" and toured arenas and
stadiums with Dylan.

The wheel for the documentary was put in motion when
Garcia's daughter, Annabelle, gave Leo the go-ahead in Au-

gust 2010 after seeing the interview. The estate
opened its vaults, and Ice Nine music publish-
ing and Grateful Dead Productions promised
assistance and cooperation. Now, the next step
is to film members of the Grateful Dead, as well
as other musicians who worked with Garcia,
with drummer Bill Kreutzmann's son Justin
serving as a co -producer.

The last time Leo saw Garcia was around
Thanksgiving 1988, about a year after the in-
terview. The Garcia Band was performing at

the Wiltern in L.A. and Jerry invited him backstage after the
show. (Leo's biggest regret is that he didn't film that meeting.)

"Jerry said to me, 'Some day you're going to do something
quite good with that footage, aren't you, Malcolm?' What
can you say? I took that as something to keep in mind,"
Leo recalls. "I have a sense to this day that I know him.
If we didn't hit it off, I wouldn't have been presumptuous
enough to say it. I did think if there was ever going to be a
film done, I'd like to get in line to be the guy. Here it is, 25
years later."

FOR THE RECORD
NI In the Dec. 22 issue, a story misstated the location of
George's Music Room in Chicago. It is located at the
Midway Airport.
MI In the Nov. 24 issue, in the Publishers Quarterly, the
name of No.1-ranked songwriter Johan Karl "Shellback"
Schuster was listed incorrectly.
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YES, 'AMERICAN IDOL' STILL
HAS A TV AUDIENCE MOST
SHOWS WOULD ENVY. BUT
SALES OF 'IDOL' WINNERS
HAD GONE COLD UNTIL
INTERSCOPE'S JIMMY !OVINE
SIGNED ON TWO SEASONS
AGO. LAST YEAR'S VICTOR,
PHILLIP PHILLIPS, SET A
SALES RECORD. SO WHAT'S
THE FUTURE FOR 'IDOL' -
AND, FOR THAT MATTER,
INTERSCOPE AND BEATS
AUDIO, WHICH RECENTLY
ACQUIRED MOG?

BY PHIL GALLO
PHOTOGRAPHS BY AUSTIN HARGRAVE
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PHILLIP
PHILLIPS (left)

and JIMMY
(OVINE are

raising the bar
for "American

Idol."
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ff merican Idol," heading into its
12th season on Fox, began taping
its Hollywood Week segments less
than two weeks before Christmas.
That's Jimmy lovine's cue to step
in and add on -air duties to his day
job as chairman of Interscope Gef-
fen A&M, offering blunt apprais-
als of the contestants' abilities and
interpretations.

Unlike the new judging panel
of Mariah Carey, Keith Urban and
Nicki Minaj plus holdover Randy
Jackson, Iovine stays away from
the cattle -call auditions. "I have to
give it up for the judges-guessing
if anyone is any good by hearing
them sing a cappella is too tough. I
need to hear them with a band-or
at least a piano," he says.

'I he last two seasons have seen lovine become the record -
label talisman for "Idol," an element that existed only after
Universal Music Group (UMG) took over the distribution
of "Idol" winners' music from Sony Music after season 10.
Iovine has given the show a producer's view that none of
its judges or mentors possessed. "There's a big difference
between being an executive and being a producer," he says,
drawing a distinction between his perspective and that of
former "Idol" judge Simon Cowell. "Since I was 19 years old
I have told people exactly what I am thinking. I have never
seen a reason not to. I was a brash kid giving John Lennon
my opinion."

He's managed, though, to combine that gut -level
producer's bluntness with a TV producer's understanding
of what the talent -show audience wants that Cowell had. His
performance critiques are consistently prescient, focusing
on what a performer needs to do to stay in the competition,
but also looking nine or 12 months down the line when a
contestant might make the transition to recording artist.
Coming off a year in which the former collection of judges-
Jackson, Jennifer Lopez and Steven Tyler-went overboard
with kindness, 'ovine offered weighty honesty.

"What I like about 'American Idol' is that it still has the
potential to create a star," he says. "The other singing shows I
feel are more about the judges than the singers. It's a difficult
competition: You're asking these singers to perform all sorts
of styles-'60s, Broadway, rock'n'roll, country-and you're
never going to have 10 singers do well in all those genres."

As far as creating stars goes, "Idol" has re-established it-
self as a career launching pad under Iovine. The first "Idol"
winner to have an lnterscope release-season 10's Scotty
McCreery-has sold 1.2 million copies of Clear As Day on
Interscope/Mercury Nashville, according to Nielsen Sound -
Scan. That's 1 million more than the 151,000 that season -nine
winner Lee DeWyze sold of his RCA debut. And season -11
victor Phillips set a record for sales of his coronation song,
"Home," which has hit No. 1 on six different Billboard charts
and moved 3.3 million (see story, page 18).

That has as much to do with the development of a per-
sonality and style as the exposure that "Idol" provides. But
the show hasn't become an A&R avenue for other finalists:
Pia Toscano was signed to Interscope but dropped before
her album was released, Haley Reinhart was cut after her
debut underperformed, and there isn't yet a release date for
season -11 runner-up Jessica Sanchez.

In fact, 17.2 million viewers or not, from Iovine's perspec-
tive, contestants from TV competition shows are at a disad-
vantage compared with a new artist signed through tradi-
tional channels. "People become famous before they have
any music out, and that's unnatural," he says. "There's an
expectation by the time they're releasing their first album,
and all the audience knows are their covers."

Iovine answered questions about "Idol," his growing Beats
Electronics empire and Interscope from a temporary resi-
dence in Beverly Hills, Calif. He's opinionated and direct,
forthcoming about the current state of the music business,
which he doesn't feel can be righted through the digital and
physical sales models. "Everything in the music industry
needs to scale back until subscription takes hold," he says.

He holds off on addressing where Beats or its recent acqui-
sition, the subscription service MOG, is headed. "Although
I do believe it needs to evolve from where it is, I'm a true
believer in the subscription model."

Iovine, in person, is no different from the producer/label
executive seen in documentaries on Bruce Springsteen and
Tom Petty, episodes of "Behind the Music" or on "Idol."
Dressed in jeans and a dark, long-sleeved T-shirt, with a logo -
less balkap worn reversed, he occasionally props his silver
sneakers-"Gucci" stamped in all -caps across the soles-on
a glass table. The conversation continually reverts to Iovine's
obsession with sound.

"I have no idea why I understand certain things about
sound. I can't explain it, but I do know when something
sounds right and when it doesn't. I care about sound," lovine
says. He repeats an assertion about Beats, the headphone
and speaker company he started with Dr. Dre, as if he wants
it carved on his tombstone: "We helped a generation dis-
cover sound."

Driven in part by artist marketing (like Lil Wayne sport-
ing his signature Beats headphones at the MTV Video Music
Awards) as well as product placement on "Idol," that genera-
tion has responded to the tune of a half -billion dollars in the
United States-Beats sales account for about one -quarter of
the overall headphone business. Iovine declines to specify
what-if any-profit participation Interscope and UMG have
in Beats beyond saying that Interscope, Beats and MOG are
all connected. But his passion for Beats has an evangelical
bent to it-he believes in music, and he believes in sound.

"Just about everything regarding sound in PCs is substan-
dard," he says, praising Hewlett-Packard for being the first
manufacturer to factory -install Beats speakers. "[Computer
speakers] were made for voice, not music. You spend a lot of
money on a computer and the audio components inside cost
a couple of dollars. Why would you listen to music like that?
Some computers even install the speakers facing down. I feel
that Beats introduced quality sound to an entire generation
who were brought up on inferior ear buds and computers.
That's a point I like to make.

"Steve Jobs did a lot of great things at Apple and he created
a great device, but he didn't tell anyone, 'Throw away these
ear buds that cost 20 cents to make."

He reiterates a point he made early in 2012 when he was
honored by the Recording Academy's Producers & Engineers

"I CANIEXPLAIN IT,

BUT ENNIO
SOMETHING SOUNDS RIGHT

ANDWIIEN RENT"

-JIMMYIOVINE

Wing-he approaches everything as if he's the second en-
gineer. Translation: See a situation and create a solution.

Next up for Beats is the creation of an approach to subscrip-
tion services. His complaint is the lack of curation, a human
element within music -streaming services. To that end, one
of the first appointments at MOG under Beats' ownership
was that of Trent Reznor as chief creative officer. Iovine
gives credit to Reznor's comments to the New Yorker about
MOG and its future. The Nine Inch Nails founder called it
a "second -generation Spotify," with music suggestions by
connoisseurs, because "there's a real value in trusted fil-
ters," Reznor said.

Where it goes beyond that is anyone's guess. People in-
volved with the project suggest its transformation will be
transparent, with announcements made along the way dur-
ing its transitional period.

"We bought it, we own it," 'ovine says. How quickly will the
next chapter of MOG unfold? "I can't say what it will look like
a year from now. Dre and I listened to different headphones
for two years before we knew we had a headphone company."

Founded in 2006, Beats created and then cornered a niche
headphone marketplace with black, red and white products
embraced by artists, athletes and their fans. Taiwanese smart -
phone manufacturer HTC paid $309 million for a 51% stake
in Beats in 2011, then sold back half of that investment last
year for $150 million, making Iovine and Dre the principal
owners again.

While developing MOG, critiquing "Idol" contestants and
overseeing Interscope artists, Iovine is stepping away from
the day-to-day operations of Interscope Geffen A&M as John
Janick comes in as president/COO.

"The toughest thing was to find someone who was an en-
trepreneur and not just a technician with dreams of becom-
ing an entrepreneur," Iovine says. "I needed somebody who
had built their own label, managed it, seen artists grow and
knew how to function in today's music industry and had the
ability to function in a larger environment. John Janick was
the perfect choice. The label is 20 years old and a founder is
still running it. I care too much about this place to not give
it the help it needs."

Janick co-founded and ran Fueled by Ramen for 16 years,
signing such bands as Fall Out Boy, fun., Paramore and
Panic! at the Disco. Since 2009, he also was co -president of
Elektra Records.

Iovine considers him "a perfect fit," his experience similar
to Iovine's at Interscope, which he founded in 1990 with Ted
Field and financing from Atlantic Records. While Iovine's
producing experience was largely in rock-he made albums
with Lennon, Springsteen, Petty and the Heartbreakers, U2
and Stevie Nicks-the label's early years focused on hip -hop
and R&B before expanding on the rock side with Nine Inch
Nails, Marilyn Manson, No Doubt and others. Janick, how-
ever, is being handed a relatively young roster.

"Last year, we did really well with breaking new artists,
which is something the company needs to focus on," Iovine
says. "I'm really happy with what we did with Lana Del Rey,
Kendrick Lamar and Imagine Dragons, and those will con-
tinue to grow this year. I'm also excited about a few artists
who will be putting out their debut albums for us this year-
Schoolboy Q, Jessie Ware and Jamie N Commons are a few
that come to mind, but they're certainly not alone."

After the holidays, Iovine had two more sound projects to
attend to-his home and his car. While remodeling his house
he was auditioning different high -end speakers-he's sticking
with Bryston amplifiers-and he thinks a Cadillac Escalade
will be the vehicle that replaces his 2005 Lincoln Navigator.
In a city and industry that prides itself on the newness of its
rides, Iovine takes a bit of delight in having an older SUV.

"It's been tuned," he says, adding that it has been a strug-
gle to get sound systems to work the way he wants in other
cars. "We can get the Escalade to work if we move some of
the seats."
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`HOME'

EXPANSION
PHILLIP PHILLIPS HAS
TURNED THE TOP -SELLING
CORONATION SONG IN
`AMERICAN IDOL' HISTORY
INTO A GOLD ALBUM

DURING THE FINAL WEEK OF 2012, THE MOST RECENT
"American Idol" champion, Phillip Phillips, saw his debut album
cross the half -million sold mark. It occurred at a rare moment of
rest for Phillips, who was enjoying his first break after a nine -
month whirl of activity.

Phillips' The World From the Side of the Moon has sold 533,000
copies in six weeks, according to Nielsen SoundScan, making
it the fastest -selling debut from an "Idol" winner since the self -
titled debut from season -seven champ David Cook sold 811,000
copies in the same time span in 2008.

Where Phillips stands alone is in the success of a single first
performed on the show. His coronation song, "Home," written
by Drew Pearson and Greg Holden, has delivered at a level un-
like any other track performed by a current "Idol" contestant. It
has hit No. 1 on a host of Billboard charts like Hot Digital Songs,
Rock Digital Songs, Adult Top 40 and Triple A and reached the
top 10 on the Billboard Hot 100 (No. 7), Mainstream Top 40 (No.
8) and Adult Contemporary (No. 6), while selling 3.3 million cop-
ies, more than any other coronation song.

"The folks at Pulse Recordings brought me a great song and
I knew it was perfect for Phillip," Interscope Geffen A&M chair-
man Jimmy lovine says. "Then the Olympics came and"-he lets
loose with what can best be described as a train whistle sound:

"Woo-hoo!" NBC used "Home" as a music bed for Olympic cov-
erage of the women's gymnastic team, which helped drive huge
gains for the song nine weeks after it sold 278,000 in its debut
week. The track leaped to 228,000 downloads sold the week of
Aug. 5, up from 40,000, and sold more than 100,000 per week
through Sept. 23. Top 40 airplay kicked in in mid -November and it
again started posting sales of more than 100,000 units per week.

Phillips, speaking from his home in Leesburg, Ga., where he
was resting for a couple of weeks before heading out on the road,
says he realized it was a good song as soon as he heard it. The
positive, when recording and performing it in the show's final
week, was "that it didn't feel like a cover." The negative? "I didn't
have time to let it grow and become my own before we recorded it."

Touring with nine of his fellow "Idol" contestants from early
July through mid -September, Phillips found himself growing
more comfortable with the song. "After I had been playing it for
quite some time I sat down and played it by myself, learning the
ins and outs of the song and looked for a way to make it more
of my own. I don't like playing songs straightforward-I like
switching them up."

Phillips has a heavy-duty touring schedule coming up. He has
10 college dates in January with a four -piece acoustic band, 21
dates opening for Matchbox Twenty from Jan. 29 -Feb. 27 and more
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TEAM PHILLIPS
Album: The World From the Side of the Moon
Label:19/Interscope
Release Date: Nov.19
Management: Brett Radin,19 Entertainment
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college shows with an electric band from March through May.
The key for Phillips is to keep expanding musically, leaning on

the training he got through jam sessions as teenager. "I always
tell people that you have to play shows, you have to do what you
can to get out there, and it can't be about the money," he says.
"Jam out with a band for three or four hours. Do a live gig for
food. You have to get out and do it." Part of that will be seen in
the way he toys with "Hold On" and "Man on the Moon"-two
of the five songs he wrote solo on his debut-in his concert sets.

Superficially, Phillips fits a stereotype of recent "Idol" win-
ners-guitar strummers from the South who lean toward story -
based songs and maneuver through the competition by staying
within their comfort zones even during the themed weeks. It
worked for season 10's teen country singer Scotty McCreery, sea-

son nine's folky finalists Lee DeWyze and Crystal Bowersox and
the two winners before them, Kris Allen and Cook.

Phillips' distinction is that he's the first winner with a sound
rooted in jam bands and folk-rock-an alternative to the styles
covered on the Fox program. "This wasn't music you were hear-
ing on the radio," lovine says, referring to the show's run early
in the year, which predated the pop acceptance of the Lumineers,

Of Monsters and Men and the second Mumford & Sons album.
"Phillip is a true artist and the fact that people are embracing

his album shows they accept him as an artist."
"It's the evolution of the show," adds 19 Entertainment's Brett

Radin, who works with talent on the program and is now Phillips'

manager. "Slowly they have let these kids use their instrumenta-
tion and it's attracting more musically inclined performers. In
R&B and country, nobody cares who writes the songs, but when
you're dealing with more independent -type artists, people want
to know that the artists are expressing themselves in the songs.

"Cyclically, these styles-country, Americana, whatever you
want to call it, and I include Scotty in here, too-are surging or-
ganically. ["Idol"] has kids who are connecting with what's hap-
pening in contemporary music, so it's not as forced. And we're
going to keep hearing that word, 'organic,' in 2013."

When 19 Recordings went through BMG and then Sony-BMG,
then-chairman/CEO Clive Davis said the first 300,000 of any
winner's album sales were "a souvenir of the show." Pushing
sales beyond a half -million was the responsibility of the record
company and owed to the material and the marketing. If one were

to recalculate that based on album sales being two-thirds of what
they were in 2002, the year "Idol" debuted, Phillips' start more
closely resembles that of Carrie Underwood than Taylor Hicks.

"I knew what I wanted to do before I tried out for 'Idol,- he
says. "I had written a lot of the songs before the show. A few co -
writes came up and [19 and Interscope executives] knew what
they wanted and I think it met the expectations. They understood
what kind of album I wanted to make."

One of those writing sessions was with Gregg Wattenberg, a
writer on Daughtry's "It's Not Over," 0.A.R.'s "Shattered (Turn the
Car Around)" and Goo Goo Dolls' "Let Love In" whose production

credits include Train's "Hey, Soul Sister" and Five for Fighting's
"Superman (It's Not Easy)." Together in Wattenberg's New York
studio they wrote "Get Up Get Down" (with Derek Fuhrmann)
and "Can't Go Wrong" with "Home" co -writer Pearson.

The sessions, Phillips says, "helped build our friendship-
he's a goofy guy and I'm a goofy guy-and when I had to come
up with a producer, I mentioned him and we made it happen."

They had three weeks to make the album, and while Phillips
co -wrote 10 of the 14 tracks, the label put some songs in front of
him he didn't care for. After he discarded a few of 19's selections,

he was handed "Gone, Gone, Gone" from the pen of Wattenberg,

Fuhrmann and Todd Clark; it is his second single. "I'm glad we
switched," he says. "The other ones made me want to scream."

On days off during the "Idol" tour, Radin says, Phillips flew to
Los Angeles, New York and Nashville to participate in songwrit-
ing sessions arranged by Radin and the A&R executives on The
World From the Side of the Moon: lain Pirie and Myles Lewis for

19 Recordings and Larry Jackson for Interscope.
"Phillip was headstrong about the type of album he wanted to

make," Radin says. "We want [the winners] to become the artists
they want to be and we set him up to be a collaborator-that's part

of the business today. Things really clicked with Gregg Watten-
berg and they barreled through it. It was an immersion of trust
[for Phillips]. It isn't always this easy with these kids."

Phillips says he was surprised at how stressful the making
of the album was, yet was pleased how Wattenberg "taught me

a lot about production, but let me make a lot of the decisions."
One could say that somewhat resembled his run on "Idol,"

songs from which he believes will remain in his concert sets-
Billy Joel's "Movin' Out," Usher's "Nice & Slow," Stevie Wonder's
"Superstition" and Phil Collins' "In the Air Tonight." His attitude
toward "Idol," he believes, was different from most contestants. It
wasn't until he saw season 10's Casey Abrams, the double bass-
ist/singer who favored Ray Charles and jazzy interpretations of
pop (and finished in sixth place), that he could even envision
trying out.

"I honestly didn't think people would like me-I didn't care
what happened on the show," he says. "It never seemed like a
competition. I always made sure 1 was having fun and the band
was having a good time. I didn't give in to what some people give
into-the fame. I went in, played the song and went back and
got in bed. I hope it opens doors for other [non -pop singers] to
do the show."

-Idol" style: RANDY
JACKSON, MARIAH

CAREY, RYAN
SEACREST, NICKI
MINAJ and KEITH
URBAN (from left)

THE `IDOL' MAKEOVER
CAN NEW JUDGES STEM
RATINGS SLIDE?

THE THREE DOMINANT SINGING COMPETITIONS
on TV will have new faces to welcome in their next edi-
tions. Mariah Carey, Nicki Minaj and Keith Urban step
in as judges on "American Idol" beginning Jan.16. Sha-
kira and Usher climb into giant red chairs at NBC's "The
Voice" on March 25. And, come fall, Simon Cowell will
have two new faces to replace Antonio "L.A." Reid and
Britney Spears at "The X Factor" on Fox.

With so many shakeups, will the shows look any dif-
ferent, see ratings improve or produce music stars?

"Idol" opens the season fighting a perception war. It
attracted an average audience of 17.2 million viewers dur-
ing its 11th season last year, but episodes were down by
as much as 25%in the ratings, according to Nielsen data.

Importantly for advertisers, the show slipped last
year in the coveted 18-49 demographic. In April and
May, when "Idol" and "The Voice" were in their live -
competition phases, the Fox program was pulling in 6
million more viewers per episode, but only about 1 mil-
lion more in the demo. Again, the "Idol" demo dip was
in the area of 2.6 million fewer viewers per show than in
the preceding season, the first that featured the judging

trio of Steven Tyler, Jennifer Lopez and Randy Jackson.
However, "Idol" performance shows were No. 2 last

year, trailing only NBC's "Sunday Night Football," with
the results show coming in third, according to Nielsen.
"The Voice" was No.8. "The X Factor" sagged in ratings
when it went to live competition in November (only 7.6
million viewers with 3.3 million in the demo) and gained
only 900,000 viewers in its final month versus an in-
crease of 1.6 million at "The Voice."

The success of "Idol" the last two years owes, to some
degree, to the strengths of the singers as genre artists.
It was more pronounced in season 10, when country act
Scotty McCreery was crowned, than last year, but the
audience got a clear look at singers who could work a
particular musical space. Contestants on "The Voice" this

past season congregated closer to the middle of the road.
"The X Factor" opted to crown a country singer over a girl
group and a 13 -year -old with a considerable vocal range.

Backstage at the three shows, opinions about every as-

pect of them are debated frequently among those gath-
ered on their sets. "The Voice" wins points for providing
organized access to coaches and talent "The X Factor" is
praised for its production values and Simon Cowell's wit.
"Idol," however, will be known as the show where contes-
tants become recording artists. Eight singers were signed
after season 10 and the top two from season 11 wound up

at Interscope. Winners of the 2011editions of "The X Fac-
tor" and "The Voice" have yet to release debut albums
more than a year since the shows wrapped. -PG
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MACKLEMORE &
RYAN LEWIS control
their business
through their own
limited -liability
company.



One To
Grow On

0

Indie rapper/producer duo Macklemore 4- Ryan Lewis use grass -roots support and
unorthodox partnerships to capitalize on unexpected smash Thr97 Shop'

BY STEVEN J. HOROWITZ

MACKLEMORE AND HIS PRODUCERPARTNERRYAN
Lewis call their own shots. During the past year, the Seattle -based
hip -hop duo independently skyrocketed to fame on the strength
ofrigorous touring, social -media savvy and word-of-mouth mar-
keting, all without major -label aid. Upon releasing their debut,
The Heist, in October, the album entered the Billboard 200 at No.
2 with 78,000 copies sold and has moved 213,000 copies to date,
according to Nielsen SoundScan.

Following a sold -out 50 -date tour through December, the duo
is now applying its independent ethos to radio to build lead single "Thrift Shop," a horn -festooned
anthem celebrating fashionable frugality, to unexpected heights. The self -directed video for the
track hit YouTube on Aug. 29 and has since racked up almost 42 million views. Backed by radio -
promotion musde from Alternative Distribution Affiance and Warner Bros., the song sits at No.
10 on the Billboard Hot 100 and No. 2 on the Hot R&B/Hip-Hop Songs chart. Now in its ninth
week, it bullets at No. 17 on Alternative, No. 18 on Rhythmic and No. 27 on Mainstream Top 40,
which helped propel the unlikely hit to 1.1 million downloads.

Macklemore (born Ben Haggerty) initially met with ADA, an independent distribution arm of
Warner Bros., last summer after associates at respected indie labels Sub Pop and Rhymesayers
tipped the company to his momentum. Both parties agreed to a one -album deal for the company
to handle distribution of The Heist on physical and digital platforms.
For Macklemore and Lewis, who run their self -titled limited liability
company, keeping complete control over their properties and main-
taining artistic integrity were key benefits in partnering with ADA.

"They really let us mold our own deal and they're very open to dif-
ferent ideas and ways of working together," says Macklemore, who
first met Lewis through Myspace roughly five years ago. "This is the
first time that we'd gone with a distribution company and brought in
anybody else. They've turned into family, and you hope that when you
open the doors and embrace the idea of working with new people that
they turn into individuals who are friends."

Days after the video for "Thrift Shop" debuted, alternative radio
organically began picking up the track, with WBRU Providence, R.I.,
serving as the first Alternative chart reporter to give it a spin on Sept. 2.
After the clip clocked more than 4 million YouTube views in less than
a month and the album's impressive Billboard 200 debut, Maddemore
agreed to a one-off deal with ADA for at least three months to service
the song in the alternative market. ADA sent the song to key tastemak-
ers, and the response was so overwhelming that it expanded its servic-
ing across stations within the format-an unusual approach for the
company, according to ADA president David Orleans.

"While that hasn't been our history, it's our present and future,"
Orleans says, noting that typical single campaigns span between 10 and 12 weeks ahead of an
album's street date. "We didn't do the deal because we thought we had a radio hit; we thought we
had an album, a touring band, a band that was synced up with a huge social network, and that in
itself was interesting enough for us to be very enthusiastic about the project. Then we got into it
and were like, 'Holy shit! Maybe we've got a radio record."

As the song gained traction at alternative, pop and rhythmic formats independently turned to
"Thrift Shop" without heeding to a campaign. Roughly one month ago, Macklemore and his man -

TEAM M
& RYAN

A

ager, Zach Quillen (formerly of the Agency Group), saw an opening to amplify the track's success
and connected with Warner Bros. to sign a similar one-off deal to service the other two formats.

Macklemore explains that their groundwork afforded them leverage in negotiating with Warner.
Playing to sold -out venues across the country, he has built his success both offline and on, touting
267,000 Twitter followers, 476,000 Facebook likes and 169,000 YouTube subscribers. "Warner had
never done this," Macklemore says. "That's the interesting thing about where the music industry
is right now: You have major labels that are willing to take unconventional approaches because
the old model is crumbling in front of us. They're open to it."

Quillen echoes Macklemore, advising upstart artists to avoid signing to majors and instead
hire them for their services and reap the benefits. "Our business is set up exactly how it was when
we released the album, but we have access to a great radio department at a major label that we es-
sentially pay for out of our own pocket," says Quillen, who previously booked Macklemore's tours
but became manager shortly after. "It's obvious that we've built a certain amount of leverage in
these negotiations, in that we own our own business, masters, publishing and merch company.
Everything that we've done, we've retained ownership over. We've got a lot here that's appealing
to companies like Warner, and I think they're talking long term."

For some stations, adding the song to rotation went from taking a chance to meeting demand.
Rhythmic KEZE Spokane, Wash., PD Zachary "Mayhem" Wellsandt played "Thrift Shop" on Oct.
16 after noticing Maddemore's online presence and his sold -out show at the local Knitting Factory.

Now, the station leads in spins with 638 plays through Dec. 27-a
reactionary response to listeners dialing in.

"I rarely get feedback on records from listeners, just because I think
it's a different time and age and activity, but whenever those phone
lines were open, people were calling for it. It was bananas," says May-
hem, whose station reaches 65,000 tune -ins. "It was already buzzing,
and then once we started playing it, it was [an] immediate reaction."

Mainstream top 40 KEGY San Diego PD Chris Patyk says that
"Thrift Shop" still has room to grow. "It's going to be on people's play -
lists for a long time," he says. KEGY, which gave the track 483 spins
through Dec. 27, has an audience of 500,000. "It's hard to capture
lightning in a bottle like that-I don't even think we're at the peak yet."

Macklemore agrees. He plans to let the success of "Thrift Shop"
ride out, but since he doesn't have any concrete plans to follow with
another single, he's instead aiming to bank on touring through the
year to expand his presence. He and Lewis have a college trek from
March through May and have already sold out Denver's 9,450 -capacity
Red Rocks Amphitheatre for Feb. 1, one of their biggest solo shows
to date. Following a wider U.S. tour and gigs in Australia and New
Zealand, where "Thrift Shop" has been No. 1 for six weeks, the two
will either release an EP by year's end or a full-length LP in early
2014. Additional music videos are on the way, as are collaborations

with other artists, but Macklemore hopes that his success serves more as a lesson on how to make
the industry work for you.

"It all comes down to leverage," he says. "We didn't have it six months ago but [we] have it now.
But for other artists, you've got to want to still have creative control in order for a deal like this to
be intriguing to you. It's figuring out how to maintain your connection to your core fan base that
has ridden with you from the jump and remembering them as you continue to grow. I'm looking
forward to that in 2013."

CKLEMORE
LEWIS

ALBUM: The Heist
RELEASE DATE: Oct. 9, 2012
LABEL: Macklemore & Ryan Lewis LLC
MANAGEMENT: Zach Quillen
STUDIO: Macklemore/RyanLewis
Studios, Seattle
PRODUCER: Ryan Lewis
BOOKING: Peter Schwartz and Joshua
Dick, the Agency Group
SITES: Macklemore.com, Facebook.
com/macklemore, YouTube.com/
ryanlewisproductions
TWEETS: @Macklemore, @RyanLewis
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THE NUMBERS:

READ'EM,

DON'TWEEP
Digital tracks grew in 2012,
but album sales returned
to their pattern of decline
BY ED CHRISTMAN

LAST YEAR AT THIS TIME there was a sliver of
sunshine emanating from the year-end numbers:
Album sales posted their first gain since 2004, a 1.4%
increase. The bad news from the 2012 tallies: The sun-
shine is gone. The good news: It hasn't been replaced
by heavy storms and turbulent destruction.

Album sales fell 4.4% in 2012, a drop that isn't
harrowing, considering the four years of double-digit
dedines the United States experienced from 2006 to

2010. And there were still bright spots in the U.S. music indus-
try, including a continued healthy growth of digital track sales
that indicates a steady long-term turnaround for the business,
according to Nielsen SoundScan's year-end tally.

Digital continues to ascend, with download stores finally cata-
pulting to be king of the hill in album sales, outpacing mass mer-
chants with sales of 111.7 million units, versus the 93.1 million
sold in discount department stores like Walmart and Target. By
percentage, download stores now account for 37.2% of all album
sales, up from 31.2% at the end of 2011. Last year, the two cat-
egories were much doser-103.6 million to 103.1 million -with
the big -box stores on top.

Digital track sales enjoyed 5.1% growth to 1.3 billion units,

and thanks to that robust performance, album sales plus TEA
(track -equivalent albums, whereby 10 tracks equal one album)
only declined 1.8% for the year.

All this occurred in a year when subscription and ad -sponsored
services like Spotify, Muve, YouTube and Pandora continued to
grow and create excitement for music fans and industry execu-
tives alike. When iTunes and Amazon's MP3 store are added to
the mix, digital revenue sales exceed 50%, according to indus-
try executives.

ALBUMS OLD AND NEW: WHAT SOLD?
For the second consecutive year, Adele's 21 was the top -selling
U.S. album, scanning 4.4 million units, versus 5.8 million units
in 2011. This marks the first time since the SoundScan era began
in 1991 where the same album was the top seller for two consecu-
tive years. Possibly just as significant, it marks the first time that
the same album, 21, has led the digital album sales chart, with
more than 1 million copies downloaded for two years in a row: 1.8
million scanned in 2011 and slightly more than 1 million in 2012.

Jack White's Blunderbuss was the top -selling vinyl LP, with
nearly 34,000 units versus the 30,000 units that the Beatles'
Abbey Road sold. Of course, White's album debuted last year
while the Beatles' vinyl arrived in 2011 and scanned more units
than Blunderbuss this year, tallying 41,000 units in 2011 for a
two-year total of 71,000.

That catalog vs. current albums battle played out in the indus-
try at large as well: For the first nine months of the year, catalog
albums were threatening to outpace current albums (albums
released within the last 18 months, or older titles that remain in

the top half of the Billboard 200 or are active at radio) for the first
time in SoundScan's history. At the nine -month mark, catalog
albums comprised 50.8% of album sales, while current albums
stood at 49.2%. But at year's end those percentages had nearly
reversed thanks to new releases from Taylor Swift, Bruno Mars
and others that dominated the Christmas holiday selling season,
with current albums accounting for 51% of 2012 total U.S. album
scans while catalog was at 49%.

As it was, current albums dropped 10.2% to 161 million units
from the 179.4 million units the category scanned last year, while
catalog enjoyed a 2.5% gain in scans to 154.9 million units, up
from 151.2 million in 2011.

FEWER MILLION -SELLING SONGS
Looking at digital song sales, Gotye's "Somebody That I Used to
Know" (featuring Kimbra) was the top U.S. seller with 6.8 mil-
lion units, versus 6.5 million units for Carly Rae jepsen's "Call
Me Maybe." In total, 108 songs hit the million -unit milestone in
2012, down from the 112 songs that accomplished the feat in 2011
when Adele's "Rolling in the Deep," with scans of 5.8 million, was
the top -selling title.

But despite the fall in million -sellers in 2012, as many as 18
titles scanned more than 3 million units in 2012, versus only 14
titles reaching that threshold in 2011. Moreover, the top 200 best-
selling titles combined had overall sales of 289.3 million units,
compared with 280.7 million units in 2011.

CD sales continued their decline, dropping 13.5% to 193.4
million while digital album sales jumped 14.1%. Vinyl sales ac-
tually managed to outpace digital's sales growth, increasing by

SALES LEADERS

OF 2012
It's a British affair on Nielsen SoundScan's
top albums of 2012 tally, where U.K. acts
occupy four -fifths of the top five. Adele's 21
leads (again!) while British/Irish vocal group
One Direction notches the No. 3 and No. 5
sets. Rock quartet Mumford & Sons hold
down the No. 4 position.
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TOP ALBUMS

RANK ARTIST TITLE LABEL YTD SALES

ADELE 21 XL/COLUMBIA 4,414,000

2 TAYLOR SWIFT RED BIG MACHINEIBIALG 3,107,000

3 ONE DIRECTION UP ALL NIGHT SYCWCOLUMBIA 1,616,000

4 MUMFORD &SONS BABEL GENTLEMAN Of THE ROADIGIASSNOTE 1,463,000

1,340,000

1,324,000

5 ONE DIRECTION TAKE ME HOME SYCO,COLUMBIA

6 JUSTIN BIEBER BELIEVE SCHOOLBOY/RAMON!) BRAUNfLSIJA1110JAIG

7 CARRIE UNDERWOOD

8 LUKE BRYAN

BLOWN AWAY

TAILGATES & TANLINES

TUSKEGEE

19/ARISTA NASHVILLE/SIAN

CAPITOL NASHVILLE

1,203,000

1.105.000

1,071,0009 LIONEL RICH! E ME RCURY NASHVILLEARAGN

10 JASON ALDEAN NIGHT TRAIN BROKEN NV 1,024,000

II MAROON 5 OVEREXPOSED ARIVOCTONE/IGA 988,000

12 PINK THE TRUTH ABOUT LOVE RCA 945,000

13 FUN. SOME NIGHTS FUELED BY RAMEN 903,000

14 WHITNEY HOUSTON WHITNEY: THE GREATEST HITS ARISTA 886,000

15 ROD STEWART MERRY CHRISTMAS. BABY VERVEIVG 858,000

16 NICK! MINAJ PINK FRIDAY...ROMAN RELOADED YOURS MONEY/CASH MONEY/REPUBLIC 785,000

17 ERIC CHURCH CHIEF EMI NASHVILLE 764,000

18 VARIOUSARTISTS NOW 41 UNIVERSAL/EMI/SOW MUSIC/CAPITOL 763,0 0 0

19 ZAC BROWN BAND UNCAGED ROAR/SOUTHERN GROUNIVATUNTICMG 718,000

20 ADELE 19 XI/COLUMBIA 718,000

RED (No. 2.3.1 million)

marks Taylor Swift's fourth

appearance in SoundScan's

year-end top 10 albums. In

2010. Speak Nowwasthe year's

No. 3set (3 million); in 2009.

Fearlesswas No. I (3.2million);

and ill 2008. Fearless was

No. 3 (2.1 million).

ONE DIRECTION is the first

act in the SoundScan era

(1991 -present) to achieve two

of the year's top five sellers:

Up All Night(No. 3, 1.6 million)

and Take Me Home (No. 5.

1.3 million).

SOURCE: NIELSEN SOUNDSCAN



MARKET SHARE BY RETAIL CATEGORY

This graph shows, through the data of annual album market share, the rise of digital stores since the first full
year of tracking iTunes and the falling fortunes of brick -and -mortar merchants. However, when combined,
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all sellers of physical CDs are collectively larger than digital album sellers. Most of the gain has come at the
expense of chains like Tower Records and Circuit City, which all closed their doors during the last decade.
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37.2%

6.

2004 2005 2006

17.7% to 4.6 million units. But that's still a meager 1.4% of all
U.S. album sales in 2012.

Rock and country were the only categories to post album sales
gains in 2012, with the former increasing 1.4% to 107.1 mil-
lion units and the latter rising 4.1% to 44.7 million units. Mean-
while, R&B experienced a 9.6% decline to 50.1 million units,
Latin dropped 17.5% to 9.7 million units, EDM declined 12.2%
to 8.8 million units, and gospel fell 3.4% to 22.9 million units.

MARKET SHARE: UNIVERSAL RULES
Lucian Grainge's Universal Music Group managed to fend off a
charge from Sony Music Entertainment -led by his former boss,
Doug Morris -beating out the latter in market share last year, ac-
cording to SoundScan data. For the year, UMG boasted a market
share of albums plus TEA of 32.8% versus Sony's 29.1%, thanks
to the addition of EMI Music scans for the year's fmal quarter.

But even without EMI, Universal would have had a market

HOT DIGITAL SONGS

2007 2008 2009

share of 30.5%, according to Billboard calculations based on
SoundScan data. If the 6.5% that EMI tallied before the acquisi-
tion was completed is added to UMG's total, the divide between
UMG and Sony widens to a 10% point gap with UMG's tally
hitting 39.3%.

Grainge successfully completed a risky and drawn out £1.2
billion ($1.9 billion) acquisition of EMI's recorded -music unit last
September on the regulatory condition that it divests such assets as
EMI's Parlophone label, which for the time being are included in
UMG's share. When UMG completed the EMI acquisition, sources
estimated that the Parlophone, Chrysalis, Sanctuary and Mute
assets that are to be divested accounted for about 1.5 percentage
points of EMI's then 9% in market share. That means UMG's U.S.
market share will be about 38% when the assets are divested and if
it keeps pace with last year's performance for both itself and EMI.

Sony continues to gain momentum, improving from 28.4% last
year in albums plus TEA market share. In 2012, Sony -distributed

I GOTYE FEATURIAC KARMA SOMEBODY THAT USED TO KNOW SAIPLES*ITSAMPLESIAIRTAX/REPUBLIC 6,801,000

2 CARLY RAE JEPSEN CALL ME MAYBE 504/scRomommoscoPE 6,472,000

3 FUN. FEATURING MLLE MOVE WE ARE YOUNG FUELED BYRAIADI/RRP 5,946,000

4 MAR00N5onieminzkium PAYPHONE A&WOCTONEDNIERSCOPE 4.757.000

5 NICKIMINAJ STARSHIPS YOUNG MONEWCASR NONEWREPUBLIt 3,979,000

6 ONE DIRECTION WHATMAKESYOU BEAUTIFUL SYCOECDIMBIA 3, 1,000

7 FUN. SOME NIGHTS FUELED BY RAMENDIRP 3,839.000

8 KELLY CLARKSON STRONGER (WHAT 00ESNTKILL YOU) 1911CA 3,823,000

9 PSY GANGNAM STYLE SCHOOLBOVREPUBLIC 3,592,000

10 MAROON5 ONEMORENIGHT A&M,OCTOWEINIERSCOPE 3,461,000

II FLO RIDAFEAmuNsas WILD ONES POE BOY/ATIANTIC 3,444,000

12 THE WANTED GLAD YOU CAME GLOBAL TAtENTWERCURWIOJMG 3,388,000

13 FLORIDA WHISTLE POE BOWAILANTIC 3,372,000

14 PHILUP PHILLIPS HOME 19 DITIRSCOPE 3,289,000

15 JUSTIN BIEBER BOYFRIEND SCROOLBOYMAYMOIE0 BRAUNISLAND 10JMG 3,216,000

16 ELLIE GOULDING LIGHTS CRERRYIREERNTERSCOPE 3,143,000

17 JASON MRAZ I WONT GIVE UP ATLANTIC/RRP 3,113,000

18 TAYLOR SWIFT WE ARE NEVER EVER GETTING BACK TOGETHER BIG NACHINEEREPUBLIC 3,055,000

19 ADELE SET FIRE TO THE RAIN XL/COLUMBIA 2,870,000

20 KATY PERRY WIDE AWAKE CAPITOL 2,792,000

20I2'S TOP THREE BEST -

selling digital songs sold more

than any other song sold in a

previous calendar year. And,

the Nos. I and 2 titles are the

first to surpass 6 million in said

frame. In 2011, Adele's "Rolling

in the Deep" broke the record

for the biggest -selling song in a

year,moving 5.8 million.

COUNTRY RELEASES

(Nos. 1-5) account for five

of the year'stop 10 overall

albums -a record share

of the top 10 for the genre

in SoundScan history.

Previously, country

sets claimed no more

than four of the top 10

(in 1992 and 2002).

TOP ROCK ALBUMS

2010 2011 2012

albums claimed four of the top five spots. Besides Adele's top -
selling 21, Sony also distributes the One Direction albums Up
All Night (the No. 3 album that scanned 1.6 million units) and
Take Me Home (No. 5,1.3 million). Additionally, the Sony -owned,
RED -distributed Babel scanned 1.5 million units for Glassnote
Records, making the Mumford & Sons album the No. 4 best-
selling set for the year. The only album not distributed by Sony
in the top five was Taylor Swift's Red on Big Machine, which is
distributed by Universal Music Group Distribution.

Meanwhile, Warner Music Group's market share increased
slightly last year to 18.9% from 18.7% in 2011. Its best-selling
album was fun:s Some Nights, which scanned 903,000 units.
On the other hand, independent labels collectively accounted
for 12.1% market share.

But that's only if one calculates market share by distribution
ownership. Counting market share by label ownership, the in -
dies' share is much larger -more than 30%.

RANK ARTIST TITLE LABEL YTD SALES

I MUMFORD &SONS BABEL GOITSIONOFDIROAD/GLASSNOIE 1,463,000

2 FUN. SOME NIGHTS FUELED BY RUIN 903.000

3 GOTYE MAKING MIRRORS SANFEESNIUMALS/FAMFAX/REPUBUC 700,000

4 THE LUMINEERS THE LUMINEERS DUALIONE 693.000

5 THE BLACK KEYS EL CAMINO NONESUIIDWARNER BROS. 655.000

6 MUMFORD &SONS SIGH NO MORE GEWILIIWIEFIVE ROATICLASSROTE 645,000

7 OF MONSTERS & MEN MY HEAD IS AN ANIMAL REPUBLIC 569,000------------------
8 LINKIN PARK LIVING THINGS MACHINE SHOP WARNER BROS. 563,000

9 PHILLIP PHILLIPS THE WORLD FROM THE SIDE OF THE MOON I9ON1ERSCOPE IGA 533,000

10 JOHN MAYER BORN AND RAISE() COLUMBIA 530,000

TOP COUNTRY ALBUMS

RANK ARTIST TIRE LABEL YTD SALES

RED BIG IAACHINEEVALG1 TAYLOR SWIFT

2 CARRIE UNDERWOOD

3,107,000

1,203.000BLOWN AWAY IR/ARISTA NASHVILLE/SIM

3 LUKE BRYAN TAILGATES & TANLINES CAPITOL NASHVILLE 1.105.000

4 LIONEL RICHIE TUSKEGEE MERCURY NASHVILLE/LINDE 1,071,000

5 JASON ALKAN NIGHTTRAIN BROKEN BOW 1,024,000

6 ERIC CHURCH CHIEF EMI NASHVILLE 764,000

7 ZAC BROWN BAND UNCAGED ROARISOLII KERN GROUNDIAILANTICIAG 718,000

8 LITTLE BIG TOWN TORNADO CAPITOLNASHVNIE 605,000

9 JASON ALDEAN MY KINDA PARTY BROKEN BOW 594.000

10 KENNY CHESNEY WELCOME TO THE FISHBOWL BLUE CHAIR/COLUMBIA NASHVILLE/SW 592.000
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MARKET SHARE BY DISTRIBUTION OWNERSHIP

When it comes to market share by distribution ownership of albums plus TEA (track -equivalent albums,
whereby 10 tracks equal one album), Universal Music Group is king, and will grow richer next year, when
it will benefit from a full year of sales from the recently acquired EMI labels. UMG's shares in these charts
reflect EMI sales from the fourth quarter since it closed the acquisition on Sept. 28. That's why EMI
remains in the chart from market share garnered during the first nine months of the year.

2011 2012

MARKET SHARE BY LABEL OWNERSHIP

Universal Music Group is the largest U.S. albums plus TEA distributor, although the indie sector
collectively was larger in 2012 and 2011. But it will be interesting to see if the collective indie market
share will remain larger than the combined UMG/EMI. (Note: The label ownership charts are
Billboard estimates, calculated based on SoundScan data.)

2011

TOP DANCE/ELECTRONIC ALBUMS

WMG

14.8%

41.

UNIVERSAL

23.9%

2012

INDIES

32.6%

RANK ARTIST TITLE LABEL YTO SALES

I MADONNA MONA

2 SKRILLEX BANGARANG (EP)

3 LMFAO SORRY FOR PARTY ROCKING

4 SKRILLEX SCARY MONSTERSANONICE SPRITES (EP)

5 DAVID GUETTA NOTHING BUT THE BEAT

6 FLO RIBA WILD ONES

7 LADY GAGA BORN THIS WAY

8 DEADMAU5 4X4.12

9 DEADMAU5 >ALBUM TITLE GOES HERE<

10 KORN THE PATH OF TOTALITY

TOP LATIN ALBUMS

LIVE NATIONIDITERSUOPEIIGA

BIGBEATIOWSIA/AILANTICIAG

PARTYROCK/WILLIAMICHERRYIREEINIERSCOPEAGA

BIGBEAT/ATLANTIC/AG

WHAT A LIUSICASTRALWERKVCAPITOL

POE BOWAILANTICIAG

STREANLINUKONLIVEANTERSCOPEIGA

IIAU5TRAPIULTRA

IIAU5TRAPIULTRA

ROADRUNNER

527,000

426,000

414,000

288,000

264,000

200,000

170,000

142,000

137,000

133.000

RANK ARTIST TITLE LABEL YTO SALES

1

2

3

4

5

6

7

8

9

10

ROMEO SANTOS

PRINCE ROYCE

JENNI RIVERA

JENNI RIVERA

JENNI RIVERA

FORMULA:VOL.1

PHASE II

LA MISMA GRAN SENORA

JOYASPRESTAOAS:POP

JOYASPRESTADAS:BANDA

SONY MUSIC LATIN

10P STOP!AG

FONDASAIUIALE

FONONSAIIRILE

FONOVISAIRALE

DON OMAR

3BALLMTY

PRINCE ROYCE

IA ARROLLADORA BANDA EL LIMON

WISIN &YANDEL

DON OMAR MESE NTS1602: NEW GENERATION

INTENTALO

PRINCE ROYCE

IRREVERSIBLE...2012

LIDERES

ORFANATOAIACHETEIDIALE

FONOVISAILUALE

10P STOP,'AG

DISATIALE

MACHETE/MILE

126,000

111000

87,000

73,000

69,000

65,000

64,000

63,000

57,000

57,000

OVERALL ALBUM SALES
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55.4

2011 2012

While electronica, as the genre is described in SoundScan,
was one of the album categories that suffered a decline,
its strength is in singles. That's where the genre scored the
second-largest increase, growing 35.6% last year to 53
million song downloads from 39 million in 2011.

42.9 44.7

23.7

II 5.6

Rock

CD ALBUM SALES
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64.2

58.2

Rock

R&B Country Gospel

23 22

Latin Electronica

10 8.8

Country and Christian/gospel fans are the most loyal to
CDs, as those genres experienced the smallest percentage
decline. Meanwhile, electronica and Latin had the largest
declines, more than 20% each, while R&B, including hip -hop,
declined 17.5%.

40.2

34.7 33.3

13 12

R&B Country Gospel

DIGITAL ALBUM SALES
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THE LATE WHITNEY HOUSTON

claims the year's top -selling

catalog album and R&B/hip-

hop album with Whitney: The

Greatest Hits (886,000). It's

thefirsttime a deceased artist

has led the list since Michael

Jackson's Number Ones was

tops in 2009 (2.4million).

LATIN DIVAJENNI RIVERA,

who died Dec. 9, owns three

of the tap five Latin albums of

2012. Rivera is at No.3 on the

Latin list with new greatest -hits

set La Mama Oran Senora

(it arrived shortly after her

death), while the other two

titles (Nos. 4-5) bowed in late

2011 and surged in sales after

her passing.

45.4

Rock

5

14.9

4.9 3.6

Latin Electronica

Despite their loyalty to the CD, country fans also showed
more acceptance of the digital format: The genre produced
the biggest gain, growing 38%. Latin had the second -biggest
gain, 21.5%, that represented growth by only 243,000 units.

11.3i 5.3

R&B Country Gospel

TOP R&B/HIP-HOP ALBUMS

Latin Electronica

I WHITNEY HOUSTON WHITNEY: THE GREATESTHITS Ansu 886,000

2 NICKIMINAJ

3 DRAKE

4 KENDRICK LAMAR

5 RIHANNA

6 RIHANNA

7 RICK ROSS

8 2CHAINZ

9 USHER

10 FRANKOCEAN

PINK FRIDAY... ROMAN RELOADED

TAKE CARE

GOOD KID. M.A.A.D. CITY

UNAPOLOGETIC

TALK THAT TALK

GOD FORGIVES! DON'T

BASED ON A T.R.U. STORY

LOOKING4MYSELF

CHANNEL ORANGE

TOP CHRISTIAN/GOSPEL ALBUMS

YOUNG IAONEWCASH 1/10NEY,REPUBLIG

YOUNGIAONEWCASH IADNEVREPUBLIC

TOP DAWGIAFIERIAAINIITERSCOPEIGA

SRPAFJAAIIDJMG

SRPIDEFJAAIIDJMG

MAYBACIPSUP.N-SLIDUDEFJAKVIDJUG

DE f JAIAIIDJUG

RCA

DE/ JAIAIDJMG

785,1:100

698,000

584,000

553.000

546,000

493,000

478,000

450,000

443,000

RANK ARTIST TITLE LABEL YTO SALES

1 CASTING CROWNS COME TO THE WELL

2 TOBYMAC EYE ON IT

3 NEWSBOYS GOD'S NOT DEAD

4 VARIOUS ARTISTS WOW HITS 2013

5 LECRAE GRAVITY

BEACH STREETSMUCK PLG

FOREFRONT IMICMG

LYPOP NICK

PROMO:I 'WORD.CtIBRILII CMG

ALICH,INFINITY

6 VARIOUS ARTISTS WOW GOSPEL 2012 WORD CORM! ciicivERM

7 MARVIN SAPP I WIN

8 VARIOUS ARTISTS WOW HITS 2012

9 MERCYME THE HURT &THEHEALER

10 CHRIS TOMLIN AND IF OUR GOD IS FOR US.. SIXSTEPS,SPAAROWILII cis

YERITY'PLG

WORD-GURB,PROVIDENT INTEGRITYAMI CMG

FUR TRADE TUG

296,000

252,000

197,000

187,000

176,000

165,000

157,000

154,000

154,000

153,000
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JAZZ

FINALLY 'IN STYLE'
Dropkick Murphys'

hard-earned radio hit

HANDS ON
Afrojack discusses
DJ'ing, label work

BY JASON LIPSHUTZ

CAMERA -READY
Black Veil Brides ready

album/film project

NEW BLUE
Singer/songwriter Jose James and Blue Note
strive for genre -bending crossover success
with his new album

ose James made his national TV debut
Dec. 18 on "Conan," performing the
single "Trouble" from his forthcom-

ing album, No Beginning No End. Before the
performance, Don Was, head of EMI -owned
Blue Note Records, made a familiar trip to the
show's California studio to offer some words
of encouragement to his newly signed star.

"He shows up and says, 'You're gonna
have a great time-I just played "Conan" last
week,'" says James, referring to Was' Dec. 14
performance on bass behind Ryan Adams.
"He picks up the bass, starts jamming back-
stage and I'm like, 'This is the president of
my label-that's fucking awesome."'

The pairing of James and Was has been an
ideal fit ever since the former signed to Blue
Note last May. James, a 34 -year -old singer/song-
writer previously signed to Impulse!, had been
seeking a new label that would understand his
desire to pair jazz arrangements and sumptu-
ous neo-soul vocals. Meanwhile, Was had taken
over as president of the long -running jazz label
last January, and was searching for younger
artists that could re-establish Blue Note's repu-
tation for connecting to the current moment.

No Beginning No End, James' independently
recorded Blue Note debut due Jan. 22, is the
culmination of both of their visions-an in-
vitingly rhythmic collection that James says is
his most personal statement to date, and that
Was says reminds him of Miles Davis' Bitches
Brew in its boundary -pushing approach to jazz.
"The first thing a real jazz purist [says] is that
you're never supposed to play the same solo
twice-you're supposed to do something new
every night," says Was, who produced classic
albums by Bonnie Raitt and the Rolling Stones
before joining Blue Note. "And I think Jose is
absolutely in that tradition."

James, a Minneapolis native and son of a
Panamanian saxophonist, signed to the Verve
Music Group's Impulse! label in 2009 after
releasing a pair of albums, The Dreamer and
Blackmagic, in the United Kingdom on Brown -

27

swood Recordings. According to James, he
and Impulse! never saw eye to eye: Working
within a Verve infrastructure that hadn't yet
been taken over by current chairman David
Foster, James had hoped to collaborate with
forward -thinking artists outside of the main-
stream jazz realm, but says he was instead
asked to make a pop album.

"I'm really connected to electronic music
and hip -hop producers-a more urban vibe,"
James says. "When I first got signed to [Im-
pulse!], I was talking about working with
Madlib and Flying Lotus, and that quickly dis-
integrated. It was like, 'Everything we talked
about is done, and now you want me to be
some black Michael Buble or something?'"

After releasing For All We Know, a collabora-
tive set with Belgian pianist Jef Neve, on Im-
pulse! in 2010 (2,000 copies sold, according to
Nielsen SoundScan), a label -less James moved
from London to New York and brainstormed
about his next project. In the meantime, he
joined veteran jazz pianist McCoy Tyner as a
sideman for a series of shows in 2011, a move
that gave him the time-and extra cash-to
conceive and record the songs that eventually
comprised No Beginning No End.

More collaborations followed: James worked
with producer/bassist Pino Palladino in Lon-
don, recorded the song "Sword + Gun" in Paris
with French -Moroccan artist Hindi Zahra
and teamed with pianist/composer Robert
Glasper at the Magic Shop studio in New York.
Glasper, whose album Black Radio was one of
Blue Note's biggest 2012 success stories with
77,000 copies sold, according to SoundScan,
helped James connect with the imprint. By
the time James signed with Blue Note last
spring, most of No Beginning No End had been
recorded, and Was and company had no inten-
tion of altering James' vision.

"When Don Was came onboard, it became
clear that it'd be a place where I'd be respected
as a writer," James says. "They totally let me
do what I wanted to do. It's really a 100% art -

STRIKING 'GOLD'
Trinidad James lands
Def Jam music deal

I

r

EDM COVERGIRLS
Female DJ duo Nervo
lands cosmetics deal

ist project, which is rare in this day and age."
In the wake of James' performance of

"Trouble" with a five -piece band on "Conan,"
Was says the label will keep pushing the song
to jazz radio and urban AC stations ahead of
the album release, and that more late -night
opportunities are coming. Meanwhile, after
kicking off a short U.S. trek on Jan. 23 in New
York, James will head to Asia and Australia,
travel across Europe in the spring, make his
presence felt on the summer festival circuit
and possibly roll out a U.S. tour in the fall.

31

JOSE JAMES has collaborated
with jazz greats like Robert
Glasper and McCoy Tyner.

James also plans to collaborate with photog-
rapher Janette Beckman on a book that docu-
ments the 2013 No Beginning No End tour.

Was believes that James could mirror Glasp-
er's 2012 success. "If you go to one of [Glasp-
er's] shows, it's a different audience than
you've ever seen before," Was says. "There's
hip -hop fans, jazz fans, young people-and
I'm 60 and I go and enjoy it! The Blue Note
team did an amazing job on Robert's record
this year, and I think we're uniquely posi-
tioned with Jose as well."
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Shinin' light: R&B heavy hit-
ter Rita Ora has announced

a U.K. tour following a whirl-
wind 2012 for the budding
talent, which included a
recent "X Factor" perfor-
mance. Booked by Creative
Artists Agency, Ora will
hit the Manchester Acad-
emy (Jan. 28), Glasgow
Academy (Jan. 30) and
Shepherd's Bush Empire in
London (Feb. 5-6) before
closing at the 02 Academy
in Leeds, England (Feb.13).
Iggy Azalea will continue
her supporting role for
Ora following the pair's
successful U.S. dates last
year... Open road: Leg-
endary singer/songwriter
Gordon Lightfoot has an-
nounced a North American
tour following his induc-
tion into the Songwriters
Hall of Fame this summer.
Dubbed the 50 Years on
the Carefree Highway tour,
the run will include stops at
the Wells Fargo Center in
Santa Rosa, Calif. (March
10), the Capitol Theatre in
Yakima, Wash. (March 13)
and the Cascade Theatre in
Redding, Calif. (March17)..
. Ride the wave: British rock-
ers Alt -J have announced
a U.S. tour on the heels of
their massively success-
ful debut LP, An Awesome
Wave, which gained them
the Mercury Prize in Novem-
ber. Booked by the Windish
Agency, the five -some will

perform at Masquerade in
Atlanta (March 6), Webster
Hall in New York (March 22),
the Turner Hall Ballroom in
Milwaukee (March 29) and
Neptune in Seattle (April 6)
... Mama rock me: Southern
rockers the Black Crowes
will end a nearly three-year
hiatus with a spring tour
in the United States and

United Kingdom. Booked
by the Richard de la Font
Agency, the tour will kick
off overseas with stops
at the Manchester Acad-
emy (March 24), the 02
Academy in Birmingham,
England (March 25), the
02 Academy in Glasgow,
Scotland (March 27) and
the HMV Forum in London
(March 29-30). The Crowes
will then make stateside
stops at the Capitol Theatre
in Port Chester, N.Y. (April
2-3), Terminal 5 in New York
(April 5-6), the Vic in Chi-
cago (April 16-17) and the
Ryman Auditorium in Nash-
ville (April 20-21).

-Nick Williams

JALLSIC
ROCK BY EMILY ZEMLER

`BLOOD'
BROTHERS
Dropkick Murphys push for new sounds
and audiences with eighth album

On their eighth album, Drop-
kick Murphys are finally
ready to be a radio band. The

Boston -based group, which fuses ele-
ments of punk, folk and Celtic music,
will release Signed and Sealed in Blood
on Jan. 8 via its own label Born & Bred,
which is handled by ADA Label Ser-
vices, and it's the band's first release
to garner significant radio play. The
album, a follow-up to 2011's Going Out
in Style, which bowed at No. 6 on the
Billboard 200, represents a combined
promotional effort between ADA and
the group's new manager, Jeff Castelaz,
the founder of Cast Management and
president of Elektra Records.

"We started setting up the record
a year ago," Castelaz says. "It was all
about engaging their fan base around
the world, which is a rabid, utterly ded-
icated fan base that buys concert tick-
ets, T-shirts and lots of music in all
formats available. The idea was to go
to radio early-first to the NPR format
to tell the band's story, which has not
been told well enough in the past, and
then go to modern rock and show the
programmers that they can add Drop-
kick Murphys on their eighth album."

The project, which was recorded with
producer Ted Hutt during the summer,
culls together Dropkick Murphys' many
influences and stylistic tendencies,

ti

making the new push to open them to
a broader audience particularly timely.
Going Out in Style, which Hutt also pro-
duced, was a concept album; this time,
the band felt free to tool around to find
the right tone and aesthetic.

"This album was like taking the
chains off," singer Ken Casey says.
"We wanted to keep expanding the
sound. I think we were always this
band who had multiple personalities.
We were all over the map from song to
song, and I think the last two albums
have kind of refined it into one sound."

The first track to emerge was "Rose
Tattoo," a number Casey says the band
felt was "a great combination of a slow
chorus [and] something that's in your
head after you hear it once." The song
yielded a fan -assisted music video re-
leased in early November. But it's been
the album's holiday number, "The
Season's Upon Us," that has made in-
roads at radio in the past month. The
song was the No. 1 most -added track at
Alternative the second week of Decem-
ber and, according to Castelaz, one of
the most requested songs at KROQ Los
Angeles mid -month.

ADA senior VP of A&R and label
services Kenny Weagly says this is the
first time that Dropkick Murphys have
charted at Alternative. "Season's" de-
buted at No. 33 the week of Dec. 29 and

QUESTIONS
with AFROJACK

by KERRI MASON

Globe-trotting super-DJ/producer Af-
rojack is only 25, but the Netherlands
native has already reached incredible
milestones in his career. He has a mas-
sive international hit, the multiplatinum
-Give Me Everything" with Pitbull and
Ne-Yo, which notched him both pro-
ducer and artist credits, and brought
his party -ready "Dutch house" sound
to the masses. He came up under the
wing of David Guetta and has co -
written for Beyonce and co -produced
for Chris Brown. He shepherds his own
flock of buzz -heavy EDM talent, includ-
ing R3HAB and Shermanology. But,
above all, Afrojack has developed his
own sense of right, releasing his music

on his own terms, primarily through his
Wall Recordings. Here, he defends his
pop collaborations (he produced four
tracks on Pitbull's new Global Warming)

and shoots down Deadmau5's contro-

versial "press play" position that EDM
artists pre-program their performances.

1 What makes the Netherlands
such a dance -music hotbed?
Our music has a lot of balls. Most music
that comes out of Holland is basically
the harder part of dance music-hip-
hop, dr um'n'bass.

2 How involved are you in the day-
to-day of Wall Recordings?
The label is my baby. Every song that gets

released, every artist that gets signed, I
decide. I try to do everything from pick-
ing the cover image to helping [Sher-
manology DJ Andy] Sherman know
what songs to play in a solo performance.

3 How are festivals different from
solo gigs for you?
For a solo gig, the crowd knows your

DROPKICK
MURPHYS'
"The Season's
Upon Us" was
an unexpected
holiday hit.

has risen to No. 28. It's also rare for
a holiday song to chart at the format:
Adam Sandler's "The Chanukah Song,"
for instance, debuted in January 1996
and reached No. 25. "We're excited to
open new doors for the band at multiple
radio formats with such an amazing
track-and one so appropriate for the
holiday season, at that," Weagly says.

ADA and Cast Management will
follow "The Season's Upon Us" with
a more traditional single, "The Boys
Are Back," which is currently in rota-
tion on SiriusXM Alt Nation and is set
to impact Alternative on Feb. 5. The
single will coincide with the band's St.
Patrick's Day tour, a stateside spring
trek that will fittingly culminate with

shit. At a festival, a lot ofpeople came to
see other artists, so you have to put on
a signature set and performance: This
is what I do, this is why I'm here. At
solo gigs, I'm a DJ-I'll play two -and -a -
half hours, and not just my own music,
also my favorite songs by other artists.

So, solo gigs are more tradi-
tional DJ sets? No "pressing play"?
You're never just pressing play. Ifyou're
a guy in a cube with a mask on, you
can press play. Deadmau5 also said
himself he's not a DJ-don't talk about
stuff you don't know about. I don't
know shit about LED walls and giant
mouse heads; I can't judge it. But if you
put four CD players in front of me or

the Dropkick Murphys Irish Festival
in Boston on March 15.

Casey, who feels experiencing the
group's rambunctious live show is in-
tegral to fully understanding its music,
isn't necessarily concerned with the
idea of singles, but does feel that there
could be a larger audience for the band
at this point in the game.

"We're not striving to be Green Day
or something, but I do think, with the
nature of what we do musically and
what our lyrical message is all about,
there's definitely a wider portion of
the population that can relate to us,"
Casey says. "It'd be nice to see people
actually hear about us, and I think that
will happen with this album."

[Sebastian Ingrosso] or even Skrillex,
we've been DJ'ing for so long, we can
do a lot of things with those CD players.

49 Your full-length studio debut,
slated for a summer 2013 release,
might be a double -album. Why?
One album would be accessible dance
music, crossover tracks, maybe some hip -
hop, and one more underground stuff.
Pitbull and a lot of other artists are using
the opportunity to get new people into
dance music. That's what I'm trying to
do right now. People are always scared of
things crossing over, that it won't be cool
anymore, but we don't do it because it's
cool. Eighty thousand people in a crowd,
and they all love each other because they
love dance music-that's why I do this.

On one of your tracks for Pit -
bull, "I'm Off That," he sings: "Label
execs, I'm off that/But DJs, I love
that." What do you think that means?
I think it shows that these days artists
are doing more of what they want them-
selves. It sounds really dumb to wait for a
label to say yes to something. I'm follow-
ing my heart, basically. A lot of people
are scared to.
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Where
The Wild
Things Are
Black Veil Brides shake things up with
high -brow concept album and accompanying film

Black Veil Brides frontman Andy Biersack

says the band has "always wanted to do
something that felt a little bigger than

just a rock record." So how's this for big: a full-
fledged concept album, Wretched and Divine:
The Story of the Wild Ones, that comes with a
companion film?

Due Jan. 8, the 19 -track set chronicles a group
of rebels, the titular Wild Ones, battling an Or-
wellia n autocracy. Over blazing prog-styled
metal like the first single, "In the End," and
a few change -of -pace power ballads, including
"Done for You" and "Lost It All," the narrative
is loose, but the message stays in the forefront.

"If you listen to what [the album] sounds like

BLACK VEIL BRIDES
will host a pay -per -view

showing of "Legion
of the Black" this

month on Facebook.

from beginning to end, that really tells the story
more than the lyrics," Biersack says.

Of course, presenting a concept piece creates
a variety of challenges. Despite the success of
Green Day's American Idiot and 21st Century
Breakdown and My Chemical Romance's The
Black Parade, they're hardly commonplace-es-
pecially in an environment where single -song
downloads greatly eclipse album consump-
tion. And after BVB gained significant ground
by moving to a major, Lava/Universal Republic,
with its sophomore album, 2011's Set the World
on Fire (126,000 copies sold, according to Nielsen
SoundScan), the group caught the company off
guard with its ambitions for the album.

"It definitely took some coercing to get them
onboard," says BVB manager Rob "Blasko" Nich-
olson, who also plays bass for Ozzy Osbourn.
"But now that everything is delivered and in
place, they're digging it."

Lava founder Jason Flom affirms the label's
support. He says of the record, "Everything
this stands for has been something that's

missing from rock'n'roll,"
But the label is eschewing conventional pro-

motion to radio, where the band has not yet devel-
oped traction, in favor of setting up Wretched and
Divine with what Flom says will be "a first week
that's going to turn everybody's heads and give us

a hell of a story to hit stations with-'Hey, look,
a ton of your audience apparently loves this."

The chief tool in the pre-release campaign
is the "Legion of the Black" film, which incor-
porates eight of the album's songs into a story
that "tells the lead -up to the battle," Biersack
says. Republic VP ofmarketing Frank Arigo says
the film will be "a big marketing tool" in lieu
of a conventional, single -clip video campaign.

"Legion of the Black" screened
Dec. 21-23 in Los Angeles, and
the band will host a 24 -hour pay -
per -view showing on its Facebook
page (Facebook.com/blackveil-
brides) on Jan. 6 to promote the
album release two days later.
Biersack hopes it will be shown at
some film festivals and is aiming
for a DVD and Blu-ray release.
Footage from the film was used
to create a video for "In the End,"
which premiered on Vevo on
Dec. 12 with 240,000 views dur-
ing the first 24 hours and sur-
passed the 1 million mark before
Christmas, according to Arigo.

"This is such a visual band,
and the reaction to the video was
proof positive," Arigo explains.
"The Jan. 6 event will only in-
crease awareness and create mo-
mentum going into street week."

The company is making extensive use of
BVB's strong social media presence-there are
2 million members of the so-called BVB Army
on Facebook-and held a listening party for
25 "super fans" in New York in December that
Biersack attended. Lava/Republic also teamed
with longtime BVB retail supporter Hot Topic
for an exclusive physical CD single; the band
members even posted a video of themselves pre -
ordering the album at the chain's Hollywood lo-
cation. iTunes is hosting a pre -order too, and the
label created special packages that bundle copies
of the album with the purchase of concert tickets.

BVB's The Church of the Wild Ones world
tour begins Jan. 4 in Las Vegas and will keep
the band on the road all year, at the very least.

"We want to bring it around the world as
many times as we can," Biersack says. "This
is new ground-a rock band with this concept
album and a crazy, high -concept movie to go
with it. It may take time for people to understand
what this is, but we'll definitely do our part to
help them."

CONOR MAYNARD
worked with such
producers as Benny
Blanco and Stargate
for Contrast, his
debut album.

POP BY EMILY ZEMLER

New Kid On
The Block
Chart -topping Brit teen idol Conor Maynard
aims to conquer the States with debut

In 2006, British singer Conor Maynard began
uploading cover videos to his YouTube chan-
nel. The musician, who hails from Brighton,

offered soulful versions ofeverything from Kings
of Leon's "Use Somebody" to Rihanna's "Only
Girl (In the World)." (The latter currently has
more than 9 million views.) But he never meant
to transition to an actual pop artist himself.

"When I first started it was really just a
hobby," Maynard says. "And I think that's what
made it such an incredible shock when it really
started to blow up."

The popular cover tunes earned Maynard a
label deal with EMI's Parlophone in 2009 and
the attention of artists like Ne-Yo and Pharrell
Williams. Maynard recorded his debut album,
Contrast, over two years with a slew of producers
around the world, including Williams, Stargate,
and Benny Blanco. The initial idea was pretty
basic. "The first year of recording was really dis-
covering what path 1 wanted to take as an art-
ist," says Maynard, who wrote much of the set.

Contrast was released in the United Kingdom
last July, bowing at No. 1 on the U.K. Albums
Chart and producing three top 10 singles, ac-
cording to the Official Charts Co. The singer
began his foray into America around the same
time, offering "Vegas Girl" as his debut U.S.
single. The track peaked at No. 27 on Main-
stream Top 40 and was followed by Maynard's
current U.S. single, "Turn Around" featuring
Ne-Yo, which hit No. 36 in its third week on
the same chart. Initially slated to drop in Sep-
tember, Contrast will finally be released in the
States on Jan. 8 via Capitol.

"We worked off of the template he established,

and then we started building a story for him in
America, with fan engagement, digital market-
ing and street marketing campaigns to help build
a U.S. following before he actually came into the
country," Capitol VP of marketing Tara Chiari
says. "There are those [fans] that are going to be
aware of what's already come out in other coun-
tries, but we have to do our job and make fans
know that this is what's available in America."

Maynard will promote the disc heavily around
its release, appearing on "Late Show With David
Letterman" and "Good Morning America," and
embarking on a five-day tour. The trek, which
kicks off Jan. 10 at New York's Studio at Web-
ster Hall, was selected by Maynard's fans-the
Mayniacs-via social media.

"When we really started working [Maynard] at
pop radio and started looking at our single sales,
he was connecting with Middle America," Chi-
ari says. "To see a market like Detroit stand out
in the top five markets wasn't so surprising to
me, because there are Mayniacs there that have
been with him since day one."

Maynard, who will embark on a full U.S. tour
at some point in 2013, adds, "I wanted to show
my appreciation for the fans that had been there
since the beginning."

As for those frequent comparisons to Justin
Bieber? Maynard doesn't seem very concerned. "I
saw what was behind the comparison early on-
we're both from YouTube, we're both young," he
says. "But I felt like what people weren't seeing
was on the music side. Once the album was re-
leased in the U.K. people started to realize, 'Oh,
it's not that kind of thing.' And once it's out here
people will see that again."
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ALI3UIVIS
ENRICO RAVA &
THE PM JAZZ LAB
Rava on the Dance Floor
Producer: Manfred Eicher
ECM Records
Release Date: Jan. 8
Italian trumpeter Enrico Rava
takes a collection of Michael
Jackson tunes out for a spin
with a 12 -piece ensemble
that treats them as free -jazz
launch pads, marching band
themes and straight -forward
instrumentals. Rava takes
lesser -known tracks-like
"Speechless" and "Little
Susie"-into ragged territory
Jackson aficionados might
consider foreign. The ar-
rangements of Mauro Ottolini
emphasize the explosiveness
within the melodies, drawing
equal power from collective
improvisation and detailed
brass -heavy thematic work.
Guitarist Marcello Giannini
pushes Jackson's songs into
a rock'n'roll realm when he
gets a chance. For his part,
Rava's playing is a bit denser
than usual. He fills the aural
space, and it works as a chal-
lenge to saxophonists Dan-
iele Tittarelli and Dan Kinzel-
man to find their room on this
packed Dance Floor, an ele-
ment that gives the recording
an allure beyond the rare jazz
interpretation of Jackson's
music. Rava includes Charlie

ROBERT DeLONG
Just Movement
Producer: Robert DeLong
Glassnote Records
Release Date: Jan. 22
It has to happen eventually. The young

folks who made EDM explode will tire of the inevitable bass
drops, smarmy pop collaborations and one -note synth riffs
and seek out a more dynamic electronic experience. When
they do, Robert DeLong will be waiting. The one-man
electro-band's debut, Just Movement, is an energy flash
that's part folky confessional, part computer junkyard jam
session. DeLong's songs have the sparse indie vibe of the
Postal Service or Owl City, but at a higher BPM. It's also
reminiscent of Totally Enormous Extinct Dinosaurs, but with
more words and less atmospherics. DeLong sounds a lot
like Green Day's Billie Joe Armstrong: a nasally but earnest
emo choirboy, sharing snapshots of his 20 -something life
("A few years make a difference," he sings on "Few Years
Make"). But the collection isn't all micro. The aptly titled
"Global Concepts" asks what is possibly the essential ques-
tion of the EDM generation-"Did I leave my life to chance/
Or did I make you fucking dance?"-before lurching into a
minimalist synth fugue.-KM

Chaplin's "Smile," a favorite of
the late singer, which serves
as a gentle palate cleanser
between the ferocious "Pri-
vacy" and "I Just Can't Stop
Loving You."-PG

BLACK VEIL BRIDES
Wretched and Divine: The
Story of the Wild Ones
Producer: John Feldmann
Lava/Republic Records
Release Date: Jan. 8

4

INL

EN ORS

THE TENORS
Lead With Your Heart
Producers: various
Verve Records
Release Date: Jan. 15
After topping Billboard's Classical

Crossover chart in 2010 with their self -titled debut, the
Tenors are going for broke the second time out. The act
has dropped the geographically specific "Canadian" from
its name, and this new album-which debuted at No. 3 in
Canada-is outfitted with producers (Robbie Buchanan,
Walter Afanasieff) who know more than a few things about
making hits. But the star of the show is the Tenors' voices
and tasteful arrangements, which flow liquid -smooth from
tag -team lead exchanges to rich, choral harmonies. The
album has the requisite distinctive treatments of choice
covers-"Sorry Seems to Be the Hardest Word" (Elton
John), "Forever Young" (Bob Dylan) and Barbra Streisand's
"Woman in Love" (translated into Spanish)-along with
originals designed for crossover appeal. Elsewhere, the
sweet "Lullaby (The Smile Upon Your Face)" is nicely set
up by Chris Botti's trumpet opening. A bonus track of
Puccini's "Nessun Dorma" reminds us of where the Tenors

come from, but only after Lead With Your Heart shows us
where they want to go.-GG

Some might suggest that
Black Veil Brides' third re-
lease should come with
the warning label "Danger:
Concept Album." Green
Day's American Idiot and My
Chemical Romance's The
Black Parade have made
the world somewhat safe
again for thematic pieces,
and BVB's Wretched and Di-
vine holds its own with loose
narrative unity that doesn't
plow under the integrity of
the individual tracks. The fu-
turistic fable about a societal
rebellion (by the titular Wild
Ones) against an oppressive,
Orwellian religious/political
regime (F.E.A.R.) plays on a
wider soundscape than its
predecessors-adding to
the mix piano, strings and
guest vocalists (the Used's
Bert McCracken and William
Control). But at the core, it's
blazing prog metal flaunt-
ing twinned guitar solos as
the quintet gallop through
defiant anthems like "I Am
Bulletproof," "Devil's Choir,"
"Shadows Die" and the par-
ticularly bombastic title
track. The quieter change-
ups-"Done for You" and
"Lost It All"-provide ef-
fective counterpoints, a bit
of melodic relief to the fu-
sillade that dominates the
19 -track set. It ends with
the vanquished F.E.A.R.
promising to return-and

to BVB's credit, we don't
necessarily consider that a
bad thing.-GG

DROPKICK
MURPHYS
Signed and Sealed in Blood
Producer: Ted Hutt
Born & Bred Records
Release Date: Jan. 8
"It's been a long time comin',"
the Dropkick Murphys sing at
the start of its eighth album,
Signed and Sealed in Blood.
The Celtic rock troupe isn't

kidding. After the ambitious
conceptual narrative of 2011's
Going Out in Style, the new
release harks back to 2007's
The Meanest of Times and the
group's other rabble -rousing
releases. Brogues, bagpipes
and bouzoukis mash to-
gether with power guitars
and punk rock propulsion on
a dozen populist tales about
downtrodden but resilient
ne'er-do-wells and tramps.
A genuine sense of pride in
place gives emotional heft to

lysantar
CHRISTOPHER OWENS
Lysandre
Producer: Doug Boehm
Fat Possum Records
Release Date: Jan. 15
Just two albums into its career, Girls

barely had time to become an indie-pop phenomenon
before the duo's Christopher Owens struck out on his
own. The band consisted of Owens and Chet "JR" White,
so the former's first solo outing, Lysandre, is more of a
logical evolutionary step than a departure from his band.
By the release of its second album, Father, Son, Holy Ghost

(2011), Girls already sanded off some of its rough edges and
more fully embraced its penchant for wistful, melodic pop.
Lysandre continues in that direction-stylistically speaking,
Owens seems to be tapping deeper into his inner Elliott
Smith. And while it's unlikely anyone will ever dub Owens
the life of the party, it often feels like he's having more fun
than he did in Girls. Lysandre is dominated by burnished,
bittersweet tunes delivered in Owen's signature breathy,
gentle croon, but moments of tongue-in-cheek humor
(the wry "Don't try to harsh my mellow, man" refrain in
"Here We Go") and whimsy (the surf-ska "Riviera Rock")
peek through.-JA

tracks like "Out on the Town,"
"End of the Night," "The Boys
Are Back" and the rootsy,
country western -flavored
"Jimmy Collins' Wake." Else-
where, "Rose Tattoo," "The
Battle Rages On" and the pa-
ternal elegy "My Hero" offer
heartfelt philosophies that
probably sound incremen-
tally wiser with each shot of
whiskey. And "The Season's
Upon Us" is an ode to dys-
functional Christmases. This
is Dropkick Murphys in prime,
feral and ferocious form.-GG

-7.:1Y1,-rnr-'71171

CHRIS TOMLIN
Burning Lights
Producers: Jason Ingram,
Dan Muckala, Ed Cash
Sixstepsrecords/EMI
Christian Music Group
Release Date: Jan. 8
Chris Tomlin has become
a highly regarded worship
leader by skillfully creating
songs embraced by both
church congregations and
Christian radio. He has an ear
for what the faithful want to
sing, whether they're behind
the wheel of a minivan or sit-
ting in a church pew. On this
latest album, Tomlin hits the
mark again with a solid col-
lection of songs and a few
surprises. Tomlin paired with
innovative Christian rapper
Lecrae might seem unusual,
but it proves to be a match
made in heaven on the po-
tent "Awake My Soul." And
"Crown Him (Majesty)," fea-
turing the beautiful voice of
KariJobe, isa gorgeous hymn
that soars. Enlisting the al-
ways -superb Christy Nockels
on "Jesus Son of God" creates
one of the album's standout
tracks, while "Shepherd Boy"
is a tender, understated gem
that features one of Tomlin's
most affecting vocal perfor-
mances. Elsewhere, "Whom
Shall Fear (God of Angel
Armies)" is an uplifting pop
worship anthem ready to res-
onate through both stained
glass sanctuaries and arena
rafters. Therein lies what
makes Tomlin so success-
ful-his ability to navigate the
tricky road where art, heart
and commerce intersect.
The singer continues to oc-
cupy that space with passion
and integrity.-DEP
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SINGLIES
LeANN RIMES
Borrowed (3:30)
Producers: LeAnn Rimes, Darrell
Brown
Writers: L. Rimes, D. Brown,
D. Wilson

Publishers: various
Curb Records
For quite a few popular artists, 2012 was the year of
airing dirty laundry. Rihanna kept singing about her
ill-advised romance with Chris Brown, Taylor Swift's
breakups powered monster sales of Red, and two of
Katy Perry's hits, "Part of Me" and "Wide Awake,"
seemed related to her recent divorce. LeAnn Rimes,
whose romantic life has made for tabloid fodder during
the last few years, has released a new single from her
2013 album Spitfire that similarly seems to integrate her
personal life into her work. "Borrowed" replays an affair
with a married man, shame spiral and all: "I want to hold
out, but I hold on/Even though I know it's wrong/'Cause
I don't want to give you back," she sings. Rimes sounds
fearless and unapologetic, as a rolling country ballad
replete with subtle pedal steel tethers her to a traditional
country aesthetic.-LW

DANCE

SANTIGOLD
Girls (2:18)
Producers: Switch, Trooko
Writers: S. White, D. Taylor,
J. Penalva
Publishers: Downtown
Music Publishing, Little Jerk,
Werd Music (ASCAP)
Fueled by Ramen
HBO's "Girls" didn't have an
official theme song for its
breakthrough debut season,
so leave it to Santigold to
pick up the slack. As the lead
single to the show's first -sea-

son companion soundtrack,
"Girls" is an ode to "trying
to make ends meet," full of
schoolyard chants set atop
a skittish hip -hop beat not
unlike the sounds viewers
would hear at a warehouse
party in the show itself. Al-
though many of the lines
could have been written
by the show's creator/star,
Lena Dunham ("And in the
end we are young, so we get
away with it"), the rapid-fire
delivery boasts Santigold's
signature style. In fact, the

song featuresfeatures some of the
artist's most straightfor-
ward rapping-something
her 2012 sophomore LP,
Master of My Make -Believe,
could have benefitted
from at times. Short and
sweet at a little more than
two minutes, "Girls" is worth
repeat listens, if only because
its abbreviated climax de-
mands them.-AH

TAMAR BRAXTON
Love and War (4:01)
Producer: not listed
Writer: not listed
Publisher: not listed
Streamline

Tamar Braxton's 2013 full-length-her first album in 13 years,
following 2000's Tamar-is off to a winning start with lead
single "Love and War," which debuted in the top 15 of the
Hot R&B/Hip-Hop Songs chart in December. The "Braxton
Family Values" star (and Toni Braxton's sister) flaunts her
impressive vocal range throughout the track, with each word
released with a slight quiver before she gradually steadies
as the chorus approaches. The "love is a battlefield" cliché
has been played out for years, but "Love and War" doesn't
try to reinvent the wheel. Instead, Braxton is given a simple
arrangement and is asked to wallop some high notes into
the bleachers, which she assuredly does. If "Love and War"
continues its upward movement on the chart, Braxton's
tear -soaked ballad could become the new "Un-Break My
Heart" to a generation of karaoke-bar dwellers who didn't
get to experience Toni's mid -'90s apex. Here's hoping that
the Braxton family tradition carries on.-JL

POP

KE$HA
C'Mon (3:35)
Producers: Dr. Luke, Benny
Blanco, Cirkut
Writers: various
Publishers: various
RCA Records
Only Ke$ha can take hack-
neyed topics (parties! drink-
ing!), turn them into wacky
rhymes ("high schooler"
paired with "wine cooler")
and repeat them into infinity
so convincingly. If there's an
appropriate follow-up to her
latest smash, "Die Young,"
look no further than War-
rior's second radio offering,
"C'Mon": Down to the very
last rapped lyric of "Come
give me some of that yum
like a lollipop/Baby don't be
scared," somehow Ke$ha
has figured out how to pull
off such nonsensical declara-
tions yet again. But the sim-

JOSH GROBAN
Brave (3:59)
Producer: Rob Cavallo
Writers: J. Groban,
T Salter, C. Kreviazuk
Publishers: various
Reprise
"Rhythmic" is a word not
often associated with the
music of Josh Groban,
where his vocals tend to
handle most of the drama. Yet it's the exact adjective to describe "Brave," the lead single
from his upcoming album All That Echoes, produced by Warner Bros. label boss (and long-
time Green Day collaborator) Rob Cavallo. Aided by dense strings and cinematic percussion
that chases the song's opening plea to "Wake up, wake up" into a sweeping chorus, the
orchestral rock arrangement of "Brave" takes Groban's classical pop into Coldplay terri-
tory. Perhaps Cavallo and co. are conscious of the hurtles they will have to overcome to get

Groban's style of music significant airplay these days, since "Brave" has the potential to be
an outlier hit as big as his breakthrough single, "To Where You Are."-AH

ple-sounding song is actu-
ally the handiwork of a crack
team of experts: "C'Mon" is
the product of such song -
writing maestros as long-
time collaborator Lukasz "Dr.
Luke" Gottwald, Max Martin,
Benny Blanco and Bonnie
McKee. After one listen, the
electro-pop rush is lodged
in the listener's head, and will

likely stay there until another
song matches the sound of
echoing mini-Ke$has wailing
their chant of "C'mon, c'mon,
c'mon." 2013 has been given
its first inescapable piece of
bubble gum.-LW

HIP -HOP

TRINIDAD JAMES
All Gold Everything (3:07)
Producer: not listed
Writer: not listed
Publisher: not listed
Think It's a Game
Trinidad James is poised to
become one of the new, in -
demand hip -hop artists of
2013, but the newly minted
Def Jam artist's breakout sin-
gle, "All Gold Everything," is
squarely rooted in the trends
of 2012. From name -check-
ing Instagram and "molly"
to mixing outlandish style
and one-liners in a manner
similar to contemporaries
like Big Sean and 2 Chainz,
James uses the single to in-

troduce his own zonked-out
flow while abiding by the
luxurious lyrical tropes that
currently constitute the past
year in mainstream hip -hop.
The song itself (which was
released on James' Don't Be
S.A.F.E. mixtape prior to his
Def Jam deal) languishes in
its production, with fizzing
percussion supplementing
James' threats against vari-
ous snitches and haters. Al-
though "All Gold Everything"
can grow tiresome after mul-
tiple listens, James' presence
is a welcome shot of adrena-
line: Bearing his round belly
in the "All Gold Everything"
music video while sport-
ing a leopard -print shirt and
enough gold accessories to
fill a treasure chest, the rap-
per is already a fully formed
personality one hit into his ca-
reer. Once he's released some
real tunes to get behind,
James' potential success
level will be sky-high.-JL

IN I :Rini WORT401114V
EDITED BY MITCHELL PETERS
(ALBUMS) AND JASON
LIPSHUTZ (SINGLES)

CONTRIBUTORS: Jim Allen,
Phil Gallo, Gary Graff, Andrew
Hampp, Jason Lipshutz, Kerri
Mason, Deborah Evans Price,
Lindsey Weber

All albums commercially avail-
able in the United States are eli-
gible. Send album review copies
to Mitchell Peters at Billboard,
5700 Wilshire Blvd., Suite 500,
Los Angeles, CA 90036 and
singles review copies to Jason
Lipshutz at Billboard, 770
Broadway, Seventh Floor, New
York, NY 10003, or to the writers
in the appropriate bureaus.
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Golden Boy
Trinidad James inks label deal with Def Jam
in the wake of viral video sensation

Trinidad James is the proverbial hip -hop
overnight success story. In a matter of
months, the 25 -year -old neophyte went

from slinging streetwear at a boutique in his
hometown of Atlanta to inking a deal with Def
Jam Recordings, largely based on the popularity
of All Gold Everything," a single from his debut
mixtape, Don't Be S.A.F.E. The song bowed at
No. 47 on the Hot R&B/Hip-Hop Songs chart
last year with help from its eye -popping viral
video, which at press time had garnered 3.2
million YouTube views since Vevo posted it ex-
clusively on Nov. 30. (That's in addition to the 6
million -plus views the clip had already amassed
via WorldStarHipHop and James' own YouTube
page.) The track is now at No. 23 on the chart.

James' trademark flamboyance shines against
a gritty Down South panorama in the Motion
Family -directed visual. Outfitted in leopard
print and a plethora of gleaming baubles, James
invokes images of vintage Andre 3000 and the
late 01' Dirty Bastard while riding a gold-plated
bicycle and spouting catchy one-liners.

"The video brought together this new move-
ment, where hipster meets the hood," says
James' manager, DJ Dirrty of Ballers Eve. He
credits the clip with catalyzing James' rise but
notes that blog coverage (on sites like Pitchfork
and the Fader) and preliminary alignment with
streetwear influencer brands like Supreme laid
a foundation for James' career. "Trinidad James
did not come out of nowhere," he says. "We did
the groundwork in a very short period of time."

Capitalizing on the swelling buzz, James
headlined his first major New York show on Dec.
4 at Santos Party House. Def Jam, Atlantic and
other labels were present, as were Busta Rhymes
and ASAP Rocky. Days later, Trey Songz invited
James onstage for an impromptu performance
of "All Gold Everything" during his headlining
show at Madison Square Garden.

"We realized that the sky's the limit; there's
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TRINIDAD JAMES
will embark on a
headlining tour

in February.

a lot of potential. He has so much charisma,"
says booking agent Peter Schwartz of the Agency
Group, which signed James in November.
Schwartz and colleague Josh Dick are assem-
bling an aggressive touring schedule for the rap-
per, with a headlining stint kicking off in Febru-
ary and festivals and European dates following.
"The amount of inquiries on him is staggering.
We get possibly 50 to 100 inquiries a day."

James inked a contract with Def Jam in mid -
December that includes a joint venture with his
own Gold Gang Records to release other art-
ists. He lauds his new home for investing in a

green artist. "It's like a gamble," he says. "You
don't know what you're getting but you have a

strong belief that this can [be) something big.
They believed in me."

The signing caps off a big year for the label,
which named joie Manda president in March.
Manda oversaw a string of No. 1 albums from
artists signed before his tenure-Nas, 2 Chainz,
Rick Ross and Frank Ocean-but looks to make
his own mark with James. "Trinidad James rep-
resents the cutting edge of what's happening in
the culture today. We are thrilled to have him at
the label," Manda said in a statement.

Def Jam rereleased "All Gold Everything" for
retail on Dec. 20. The song has sold 97,000 units,
according to Nielsen Soundscan. But the previ-
ously free Don't Be SAFE., rereleased to iTunes
by indie Think It's a Game Entertainment on
Dec. 4, has moved just 1,000 units. So, James
knows that he still has much to prove. "I don't
think I've made it. I don't think you've made it
until you've put out an album and people actu-
ally go purchase it," he says.

But he insists the high expectations that come
with his deal (rumored to have a $2 million price
tag) won't make him change the quirky aes-
thetic exemplified by "All Gold Everything." "I'm
gonna continue to do me-the same thing that
got me to where I'm at right now," he says. 

MIGUEL UPHOLDS HIS R&B/HIP-HOP
AIRPLAY REIGN WITH 'ADORN'
Miguel's "Adorn" extends its run for the longest
command on Billboard's R&B/Hip-Hop Airplay
chart, as it spends a 17th week at No. 1. Mary J.
Blige's "Be Without You" had held the prior mark -
15 weeks at the summit-for almost seven years.

"Adorn" is Miguel's third leader on the list.
He first was "Sure Thing" on the May 28, 2011,
chart. That was followed by Wale's "Lotus Flower
Bomb," on which Miguel was featured; it was No.
1 for five weeks beginning Dec. 31, 2011.

Notably, of the 14 songs to log at least 11 weeks
atop R&B/Hip-Hop Airplay, all but one are pure
R&B. The lone rap track in the elite group is DJ
Khaled's "I'm on One," featuring Drake, Rick
Ross and Lil Wayne, which ruled for 11 frames
in 2011. With the chart's reporting panel com-
prising a mix of mainstream and adult contem-
porary R&B radio stations, such a lack of long -
leading rap titles could be attributable to melodic
R&B songs being more palatable to a wider
range of stations than more polarizing rap hits.

-Rauly Ramirez

MIGUEL'S
"Adorn"
(inset) is
N _l for a

week.

RADIO RULERS
Here's a look at the songs with the longest tenures atop R&B/Hip-Hop
Airplay, dating back to the Nielsen BDS-based chart's 1992 inception.

Weeks

at No.1 Title Artist
Date Reached

No.1

17 "Adorn" Miguel Sept. 22, 2012
15 "Be Without You" Mary J. Blige Jan. 7, 2006
14 "Pretty Wings" Maxwell Aug.15, 2009
14 "Blame It" Jamie Foxx featuring T -Pain Feb. 21, 2009
14 "We Belong Together" Mariah Carey June 4, 2005
13 "Can't Be Friends" Trey Songz Nov.13, 2010

13 "You're Makin' Me High" Toni Braxton June 22,1996
12 "Un-Thinkable (I'm Ready)" Alicia Keys May 22, 2010
12 "Single Ladies (Put a Ring on It)" Beyonce Nov. 29,2008
12 "You Make Me Wanna ..." Usher Sept. 6,1997
12 "End of the Road" Boyz II Men July 25,1992
11 "Climax" Usher April 28, 2012
11 "I'm on One" DJ Khaled featuring July16, 2011

Drake, Rick Ross and Lil Wayne
11 "Lost Without U" Robin Thicke Feb. 24, 2007

The "PitcRerfect"
soundtrack contains
performances by ilk
REBEL WILSON
and her castmates.



DANCE BY KERRI MASON

Beauty
And The
Beats
CoverGirl's signing of
Nervo is another huge
breakthrough for EDM

n the universe of potential sponsors for EDM
I artists, beauty brands don't really pop.

For one, most DJs are men, and therefore
make better fits for soft drinks, technology and
alcohol. Calvin Harris (Pepsi), Diplo (BlackBerry),
Avicii (Budweiser) and Swedish House Mafia (Ab-
solut) have all had success with such partners. But
aside from that, female DJs are, well, DJs. Drug-
store -brand beauty product advertising usually calls
for stars with a certain mass appeal or model -like
looks-not quirky party people whose job requires
them to stay out all night.

But that was before EDM became the sound of a
new generation, and before CoverGirl met Nervo.
The Procter & Gamble beauty brand signed the Aus-
tralian sister duo to a significant deal that includes
wide print and TV campaigns, events, social content
and tour support, welcoming it to a family of spokes-
women that includes Queen Latifah, P!nk and Ellen
DeGeneres. In a year of big crossover moments for
EDM, this might just be the most significant.

"The Nervo sisters are bringing the heart and
energy of EDM to CoverGirl," CoverGirl Cosmetics
VP/GM Esi Eggleston Bracey says. "The CoverGirl
brand is intrinsically linked to pop culture-it's
in our DNA. Our choices of talent are always con-
nected to and reflective of what we are inspired by
in the world of pop culture, and what the women
our brand serves are motivated by too."

"CoverGirl is so iconic," says Ellen Abramowitz of
Wilhelmina Artist Management Division, who bro-

kered the deal. "Them recognizing people who are
future trendsetters and making a commitment to re-
ally align with them is a bold and powerful move for a
big brand. To me that's the most exciting piece of it."

Mim and Liv Nervo bring a lot to the table, as
well. They're the only female spinners to crack
U.K. DJ Magazine's authoritative Top 100 DJs
Poll this year at No. 46-and they have a SiriusXM
radio show, Nervo Nation, and a high -profile Las
Vegas residency to boot. They're also hit song-
writers, penning tracks for acts like Ke$ha, Kylie
Minogue and the Pussycat Dolls. Their crowning
credit, the Grammy -winning "When Love Takes
Over" for David Guetta and Kelly Rowland, could
be called the first crossover anthem of the EDM
era. They write, perform and produce their own
tracks, such as "We're All No One" and "You're
Gonna Love Again," which both hit the top 10 on
the Hot Dance Club Play chart. Plus, they're beauti-
ful, affable and energetic-a girl -powered, sponsor -
friendly package.

"We can't go a day without one of our friends
calling and saying, 'You're a CoverGirl!"' Mim says.

NERVO joins
rtists like Queen
'Latifah and P!nk

as CoverGirl
spokeswomen.

"Whoever would have thought it?"
According to Nervo's manager, Matt Colon of

Deckstar, CoverGirl is going beyond the contrac-
tual terms of the deal and supporting the duo in
other ways, such as creating premiums for festival
appearances (e.g., Nervo and CoverGirl co -branded
sunglasses) and potentially underwriting an up-
coming music video. "They want to be everywhere
the girls are," he says. "They're at a point in their
career where they can't do these things themselves,
so the support really does make a difference."

The Nervo partnership is part of CoverGirl's
"Doing You" platform, which supports individu-
ality, self-expression and the brand's overall com-
mitment to "keeping it real . . . and not conform-
ing to beauty standards," according to Bracey. It
also includes fellow empowered beauties Janelle
Monde and P!nk.

"If Nervo has a platinum single next year, Cover -
Girl will be able to take a lot of credit for that," Colon
says. "'We found them when they were a budding
artist'-that's a great statement for a brand to be
able to make."

SING A SIMPLE SONG
Boosted by its DVD release, a capella 'Pitch Perfect' soundtrack leaps into top 10
Les Miserables isn't the only Universal
soundtrack making a big splash in the top 10
of the Billboard 200 this week. The a capella
soundtrack to "Pitch Perfect" surges to No.
10 with sales of 58,000 copies (according to
Nielsen SoundScan), its best sales week yet,
following the film's Dec. 18 release to DVD
and home entertainment. Total sales for the
soundtrack now total 212,000-42% of which
are from the last two weeks alone.

Though strong exposure at retail for the
movie has kept the album top of mind for con-
sumers, the sales boost was likely partly fueled
by a $6.99 discount for the standard edition
on iTunes. Universal Music Enterprises also is-
sued a premium -priced deluxe edition featur-
ing four bonus tracks the same day the DVD
dropped. Further aiding soundtrack sales is
the fact that the film was a sleeper hit at the
box office, grossing $63.8 million, according
to Box Office Mojo.

The album features a capella cast record-
ings of contemporary pop hits, including Bruno
Mars' "Just the Way You Are," Kelly Clarkson's
"Since U Been Gone" and Rihanna's "S&M," the
latter of which is sung by Ester Dean, who co-
starred in the movie and co -wrote the song.
Other actors making musical appearances on
the soundtrack include Anna Kendrick, Rebel
Wilson, Anna Camp, Brittany Snow and Skylar
Astin, while Interscope singer My Name Is Kay
handles Ke$ha's hook duties on a cover of Flo Ri-
da's "Right Round." The soundtrack was helmed
by the Underdogs' Harvey Mason Jr. and Damon
Thomas, as well as executive music producer
Julia Michels.

"A lot of times you hear a song in a movie and
you go on iTunes and you realize, 'Oh, I don't
have to buy that soundtrack because the songs
are already out there,"' Universal Pictures pres-
ident of film, music and publishing Mike Knob -
loch told Billboard in October. "But these are

unique versions of the songs. People really are
buying an album of ensemble performances by
actors. So I think the fact that the soundtrack is
a souvenir of that experience of the film really
is a key driver in the [album's] performance."

The success of "Pitch Perfect" also comes as
soundtracks enjoyed a mini -resurgence in 2012,
led by The Hunger Games: Songs From District 12
and Beyond, which sold 452,000 copies by early
December. More than a half -dozen other TV
and film soundtracks crossed the 100,000 sales
mark, from Atlantic and Chop Shop's Twilight
Saga: Breaking Dawn, Part 2 and Epic's R&B-
filled Think Like a Man to Warner Bros.' Water -
Tower imprint's collections for "Rock of Ages,"
"Project X" and "Joyful Noise" and Columbia's
"Smash" and "Glee" soundtracks. Universal's Re-
public also just released a soundtrack for Quen-
tin Tarantino's "Django Unchained" featuring
new music from RZA, John Legend, Rick Ross
and Anthony Hamilton. -Andrew Hampp

BUBBLING
UNDER
>>>TWENTY ONE
PILOTS LAND AT
ALTERNATIVE
After scoring breakout suc-
cess with fun. during the past
year, Roadrunner is aiming for
similar acclaim with alternative -
pop duo Twenty One Pilots.
The pair (Tyler Joseph and Josh
Dun) makes its chart debut as
"Holding On to You" enters
Alternative at No. 38. The song,
led by 30 plays each at WBRU
Providence, R.I., and WXXJ
Jacksonville, Fla., during the
Dec. 24-30 Nielsen BDS track-
ing week, introduces the act's
Jan. 8 album Vessel. Among
the group's live dates is WRFF
Philadelphia's Winter Jam with
Tegan & Sara (Jan. 26).

>>>`LIVES' BEGINS
FOR MILLER
Unsigned singer/rapper Jake
Miller, 20, is seeking to trans-
late online interest to an even
wider reach. The Florida na-
tive, who is handled by Jason
DerOlo's manager Frank Harris,
has garnered nearly 10 million
views on his YouTube channel
and is prepping his first solo
tour. Booked by Paradigm, the
artist's Miller High Life trek
launches Jan. 23 in Minneapo-
lis, with dates lined up through
March 9 in Boston. Miller's
most recent video, "A Million
Lives," has amassed more than
700,000 YouTube views since
its Nov. 27 posting.

>>>WORSHAM
WORKS IT
Mississippian Charlie Worsham
takes his first run at Billboard's
Country Airplay chart with
debut single "Could It Be" (War-
ner Bros. Nashville). The track
is receiving early support from
KJKE Oklahoma City (144 plays
through Dec. 30, according to
BDS) and WXTU Philadelphia
(84). Worsham, booked by
agent Henry Glassock at Wil-
liam Morris Endeavor's Nashville
office, is visiting radio stations
to promote the single.

>>>`GOOD' START
RaVaughn's multimedia -
conquering career continues
with "Better Be Good." The
stage and TV veteran has re-
corded demos and background
vocals for artists including
Celine Dion, Natasha Beding-
field and Jennifer Hudson. Her
signing with the Ne-Yo-helmed
Compound University imprint
and subsequent deal with
Columbia Records has led to
the release of her Wale -assisted
track, which is approaching
the Mainstream R&B/
Hip -Hop chart.

Reporting by Keith Caulfield,
Wade Jessen, Rauly Ramirez
and Gary Trust.
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MARKETPLACE
For ad placement in print call Jeff Serrette 212-493-4199/Jeffrey.Serrette@billboard.com

MUSIC
MERCHANDISE

BUY DIRECT
AND SAVE!

While other people are raising their prices.

we are slashing ours. CD's, LP's, Books,

Cassettes as low as 50 cents. Your choice

from the most extensive listings available.

For free catalog call (609)890-6000.

Fax (609) 890-0247 or write

Scorpio Music, Inc.

P.O.Box A Trenton, N.J. 08691-0020

email: scorpiomus a aol.com

I. CALL US TODAY
AND ASK ABOUT

lila

THE
BILLBOARD

CLASSIFIEDS
INTRODUCTORY
OFFER FOR NEW

ADVERTISERS!
212-493-4199 or
jeffrey.serrette@

billboard.com

HAVE A POSITION TO FILL?
WANT TO REACH HIGHLY

QUALIFIED PEOPLE FAST?

LOOK NO FURTHER
CALL

BILLBOARD
CLASSIFIEDS

JEFF SERRETTE
212-493-4199

or email us at
jeffrey.serrette@billboard.com

REAL ESTATE

Exquisite Georgian Colonial on coveted scenic Pond Rd. set on 11+
secluded acres. Magnificent io,000+ sq. ft. brick residence w/unparalleled

custom detail & quality of construction. Grand 2 -story reception foyer
w/bridal staircase. Formal & informal rooms overlook grounds, pool,
tennis court & putting green. 5 en -suite bedrooms & separate 2 -bed
au -pair apt. Includes buildable 1.74 acre lot. $8,950,000

Jill Boudreau: 617-460-3787Email: jillqijillboudreau.com
Coldwell Banker Residential Brokerage

BUSINESS OPPORTUNITIES

Faith -Based & Family Friendly Movie Distribution

Producers-if you're looking for a great distribution

partner for your faith -based or family -friendly film

we are here to help. BMG services thousands

of outlets in both the

Christian Retail niche and General

Marketplace, Worldwide. Contact me today

at: daustinl,dgobmg.com

David Austin, VP of Acquisitions,

Bridgestone Multimedia Group, www.gobmg.com

WANTED TO BUY
RECORD COLLECTIONS

We BUY any record collection. Any style of music.

We pay HIGHER prices than anyone else.

Call 347-702-0789 (Allan) or

email a_bastos@yahoo.com

DUPLICATION
REPLICATION

VINYL PRESSING

CD ROM SERVICES
DVD SERVICES FOR SALE

PROMOTION & MARKETING
SERVICES

MUSIC DISTRIBUTORS
AUCTIONS

RECORDING STUDIOS

REAL ESTATE

INVESTORS WANTED

STORES FOR SALE

EQUIPMENT FOR SALE

STORE SUPPLIES
FIXTURES

CD STORAGE CABINETS
DISPLAY UNITS

PUBLICITY PHOTOS

INTERNET/WEBSITE
SERVICES

BUSINESS SERVICES
MUSIC INSTRUCTION

BUSINESS OPPORTUNITIES

COMPUTER/SOFTWARE
MUSIC MERCHANDISE

T-SHIRTS
EMPLOYMENT SERVICES

PROF ONAL
DJ SERVICES

FINANCIAL SERVICES

LEGAL SERVICES
ROYALTY AUDITING

TAX PREPARATION

BANKRUPTCY SALE
COLLECTABLE

PUBLICATIONS
TALENT

SONGWRITERS

SONGS FOR SALE

DEALERS WANTED
RETAILERS WANTED

WANTED TO BUY
CONCERT INFO

VENUES

NOTICES/
ANNOUNCEMENTS

VIDEO

MUSIC VIDEO

POSITION WANTED
LISTENING STATIONS

FOR LEASE

DISTRIBUTION NEEDED
EDUCATION OPPORTUNITY

HELP WANTED
MASTERING

REAL ESTATE

A Montana Mountainside Retreat for all Seasons
This 15,000 sq.lt. timber, log and stone home is a "'Rip Ten luxurious
1( ime," according to CNBC. The warm, inviting interior complements

sweeping mountain views, five bedroom suites,12 bed bunkroom, and
20 -seat movie theater, all on1.34 slope -side acres. "Truly" ski in ski out
Chair 3, Hope Slope at Whitefish Resort at Big Mountain, and enjoy
all level downhill runs, cross-country and snowshoeing. Summer invites
hiking, biking, zipping, sliding, fishing and rafting. Nearby Whitefish
offers friendly hospitality, excellent dining, with the feel of a Wild West

town. Glacier National Park is only 30 -minute drive away.
$16,000,000.00

Face hook page: Moose Run Properties
p://wwW.Incebook.com/MooseRunProperties

E-mail: kcreeeh@burntlorkranch.com

omlin.on

Sotheby's

Bigldaho.com-T is beautiful to estate features over 21,000 square feet on
over 100 pristine acres adjacent to National Forest Service. Spacious living
and entertaining areas, elaborate gourmet kitchen, exquisite Master Suite,
6 additional guest suites, 10 bathrooms, executive office, large wine cellar,
billiard room, family/media room, private lake, 2 creeks, lush manicured
grounds. Endless recreational opportunities. Plans available for private golf
course. Additional 95.81 acres available for purchase. Sandpoint, Idaho

$4,995,000
tssircom

Cindy Bond
cindy.bond esothebysrealty.com

c. 208.255.8360
Tony Villelli

c. 208.661.3044

IVIAKKAKMPL 11110KULA.U. LUAUKY PURPOSE BUILT

SOUND STUDIO, SEPERATE 2 BED MAIN VILLA, 9 BED

RIAD, 3 GUEST BUNGALOWS, 2 POOLS, HAMMAN/

TURKISH BATH ALL WITHIN 28000 SQ. MTR SECURE

COMPOUND, FILLED WITH OLIVE, ORANGE,

POMEGRANITE TREES. FULL DETAILS FROM:

TEAMASSOCEUROPE@aol.com
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A WEEKLY ROUNDUP
OF NOTABLE CHART

ACHIEVEMENTS

WORLD LEADERS
Steele thritifi's'ffeme

r Christmas holds at No.1 on
World Albums for a 12th straight
week, the act's cumulative weeks
atop the list rise to 200. The
quartet further distances itself

om Andrea Bocelli, with 122

OLD IS NEW AGAIN

on the Billboard Hot 100 -thanks
to year-end countdown shows
and media buzz -including Carly

ae Jepsen's "Call Me Maybe"
-27; see page 38).

SWIFT SIZZLES

ouble" is one of a
48 songs to sell 100,000

downloads on the Hot Digital
Songs chart this week. In the
post -Christmas frame, "Trouble"
moved 582,000, according to
Nielsen SoundScan.

CHART
13EAT

>>Although Rod Stewart's "Let
It Snow, Let It Snow, Let It Snow"
falls 1-18 on Adult Contemporary,
the song departs the summit
after five weeks, having tied the
record for the longest -leading
holiday title in the chart's 51 -year
history. Last holiday season,
Michael Buble's ballad cover of
Mariah Carey's "All I Want for
Christmas Is You" reigned for
five frames, while Josh Groban's
"Believe" first set the mark in
2004-05.

»Another veteran AC act
logs its highest rank on the
Billboard 200 in 37 years, as the
Carpenters' Singles: 1969-1981
scores the chart's top debut at
No. 45. The duo of Richard and
the late Karen Carpenter had last
placed higher with 1976's No.
33 -peaking A Kind of Hush.

:Read Chart Beat
every week at
billboard.com/chartbeat.

Billboarel ilk

Swift's 'Red' and 'Les Mis' Lead Billboard 200
Closing out the final sales tracking
week of 2012, Taylor Swift's Red
spends a seventh nonconsecutive
week at No. 1 on the Billboard 200.
In the sales week ending Dec. 30,
2012 -the last frame of the year -
the Big Machine Records album sold
241,000 copies (down 12%), accord-
ing to Nielsen SoundScan.

Of Red's sales last week, 54% were
downloads. That number isn't too
surprising, since Amazon MP3 dis-
counted the title to $1.99 as part of
a Gold Box promotion on Dec. 24.
Sources suggest that the sales from
just Amazon MP3 on that day alone
amounted to nearly 30% of the al-
bum's entire week -and 54% of its
download sales.

(Discounted sales of Red count to-
ward its weekly total because Red has
been available for more than four
weeks. Billboard doesn't count sales

of albums priced for less than $3.49 in
their first four weeks of release.)

Red was also buoyed by the redemp-
tion of download gift cards received
for Christmas, as were many albums
on the chart. In turn, more digital
albums were sold last
week (4.5 million) than
in any other on record.

Red's seventh week at
No. 1 gives Swift a total
of 24 weeks atop the
Billboard 200 through-
out her career. She is
now tied with Adele
as the woman with the
most weeks at No. 1
since SoundScan began powering
the Billboard 200in May 1991. Swift's
Fearless spent 11 weeks at No. 1, and
her 2010 set Speak Now logged six
weeks atop the list. (All 24 of Adele's
weeks at No. 1 were notched with one
album: 21.)

Motion Picture Soundtrack arrived
Friday, Dec. 21, four days before the
film opened in U.S. movie theaters.
In the week ending Dec. 23, the set
sold 43,000 with just two days of sales.
It was only natural for the album to

make a big gain this
week, after it had regis-
tered a full seven days'
worth ofavailability and
the film's Christmas
Day opening helped
drive sales.

"Les Miserables,"
which stars Hugh Jack-
man, is based on the
hit stage musical of the

same name. According to Playbill, the
Broadway show ran for 6,680 perfor-
mances between 1987 and 2003 and
is the fourth -longest -running show in
Broadway history.

The last movie musical soundtrack
to reach the top two on the Billboard
200 was Hannah Montana: The Movie
in May 2009. It spent one week at No.
1 and seven weeks in the top two. The
last adapted -from -a -stage -musical
movie soundtrack to climb this high
was Mamma Mia!in 2008, which rose
to No. 1 for one week on Aug. 23 of
that year.

Sources suggest that the soundtrack
to "Les Miserables" is targeting the top
of the chart next week with perhaps
100,000 or more. Swift's Red might
step aside after its huge Amazon MP3-
pumped sales frame this issue.

Over The I
Counter
KEITH
CAULFIELD

wwwN

NOT SO MISERABLE: Below Taylor
Swift on the chart is the fast -rising
soundtrack to "Les Miserables." The
movie musical's companion album
jumps from No. 33 to No.2 with 136,000
sold and a whopping 218% sales gain.
Its 31 -position jump is the largest to the
top two since Feb. 28, 2009. That week,
Robert Plant and Alison Krauss' Rais-
ing Sand rebounded 67 rungs (69-2)
after it won the Grammy Award for
album of the year.

Les Mistrables: Highlights From the

Next week might see only one or
two titles se11100,000-which is typi-
cal for January. Every year, the month
houses some ofthe slowest sales weeks
for albums, as so few new releases ar-
rive to market.

January's first major releases arrive
Jan. 8: Black Veil Brides' Wretched el
Divine, Dropkick Murphys' Signed
and Sealed in Blood, Chris Tomlin's
Burning Lights and the soundtrack to
HBO's "Girls" (see story, page 8).

POST -CHRISTMAS SURGE: Gift
card redemptions not only power digi-
tal album sales this week but also song
sales. Leading the charge at No. 1 on
Hot Digital Songs is Taylor Swift's "I

Knew You Were Trouble," which re-
turns to the top with 582,000 sold (up
163%). That is the fourth -largest sales
week ever for a song, and the second -
biggest for a tune that wasn't in its
debut frame.

Flo Ride's "Right Round" still re-
tains the all-time one -week sales re-
cord, when it bowed with 636,000 on
Feb. 28, 2009. Swift's "We Are Never
Ever Getting Back Together" is sec-
ond with 623,000. (It debuted Sept.
1, 2012.) Ke$ha's "TiK ToK" is third
with 610,000 sold during the Christ-
mas frame of 2009 (reflected on the
chart dated Jan. 2, 2010). "TiK ToK"
debuted in October 2009.

"I Knew You Were Trouble" is one of
seven songs to sell more than 300,000
downloads last week.

!Via rket Watch A Weekly National Music Sales Report

Weekly Unit Sales Year -To -Date
DIGITAL

ALBUMS ALBUMS'
DIGITAL

TRACKS

This Week 9,767,000 4.519,000 55,738,000

Last Week 12,713,000 2802,000 25,496,000

Change -23.2% 61.3% 118.6%

This Week Last Year 7,714,000 3,467,000 46,420,000

Change 26.6% 30.3% 20.1%
'Digital album sales are also counted within album sa

Weekly Album Sales (Million Units)
30

25

20

15'

10

0 JFMAMJJASONDJ

- 2011
2012

9.8M

2011 2012 CHANGE

OVERALL UNIT SALES
Albums

Digital Tracks

Store Singles

Total

Albums w/TEA*

330,569,000

1,271,119,000

2,460,000

1,604,148,000

457,680,900

315,955,000 -4.4%

1,335,881,000 5.1%

3,501,000 42.3%

1,655,337,000 3.2%

449,543,100 -1.8%

'Includes track equivalent album sales (TEA) with 10 track downloads equivalent
to one album sale.

DIGITAL TRACKS SALES

'11

'12

labium!
1.3.

SALES BY ALBUM FORMAT

(D 223,507,000 193,378,000

Digital 103,112,000 117,676,000

Vinyl 3,868,000 4,551,000

Other 82,000 348,000

-13.5%

14.1%

17.7%

324.4%

co'ri7pelleledefolgl =X; g112,;IFet'i'rr:t;I:trocOrddi'aCk
sae reports colected and provided by

nielsen
SoundScan

2011 2012 CHANGE

YEAR-TO-DATE SALES BY ALBUM CATEGORY

Current 179,399,000 161,028,000 -10.2%

Catalog

Deep Catalog

151,170,000 154,927,000 2.5%

119,359,000 123,342,000 3.3%

CURRENT ALBUM SALES

'11

'12

1794-millioa
161.0 million

CATALOG ALBUM SALES

'11 1st ew:uinsJ

'12 154.9 million

Nielsen SoundScan counts as current only sales within the first 18 malths of an
album's release (12 months for classical and jazz albums). Titles that stay in the
top half of the Billboard 200. however. remain aS Current. Titles older than 18
months are catalog. Deep catalog is a subset of catalog for titles out more than
36 months.

Go to www.billboard.biz for complete chart data 33



CD giall SIMON & GARFUNKEL
COLUMBIA 66022:LEGACY (11.931

44 37 6
THE GAME

6REZERVOIRDGC 0177901CA (17.981 [.

CD
CARPENTERS
A&M 490456/UME 111.98)

Singles: 1969-1981 45

46 49 35
KESHA
KEMOSABE 48271/RCA (11.981

Warrior & 6
-

47 36
39 id ERIC CHURCH Chief U

r
1

EMI NASHVILLE 911266./11MGN (16.981

48 34
14

SOUNDTRACK Nashville:The Music Of Nashville: Season 1: Volume 1
ABC STUOIOS,LIONS GATE:BIG MACHINE NW100AIBTALG MA/

14

ARTIST
3 53 0 IMPRINT & NUMBER; DISTRIBUTING LABEL (PRICE!

Title

1 1

© 33
3 4

4 3

5 2

10

- 2
4

2

7

O 46 51 17

12

P13

14

15

16

0
18

19

20

21

22

CD

O 59 60 Ii

26 6 5=
el) 56 62

39 40

30 31 27

131 15 16 7
32 20 22

133 30 32

34 23

35 29

37 26 28

19 15

24

45

7

13

10

14

21

17

41

12

28

18

5

22

11

33

7

17

12

23

24

21

42

9

31

18

3

25

44 26

TAYLOR SWIFT Red I
SOUNDTRACK Les Miserable. Highlights FromThe Motion Picture Soundtradc 2

REPUBLIC 01791603.98)

ONE DIRECTION
SYCO QM/COLUMBIA (1_0131

BRUNO MARS
ATLANTIC 531747/AG 119.98)

T.I.
GRANO HUSTLE/ATLANTIC 531304/A6119.991

PACE
SETTER

Take Me Home 

Unorthodox Jukebox

Trouble Man: Heavy IsThe Head

IMAGINE DRAGONS
KIDINAKORNEWINTERSCOPE 01732416A (10.981

Night Visions

RIHANNA
SRP/DEF JAM 017811/11)JMG 113.98) ®

MUMFORD & SONS
GENTLEMAN OF THE ROAD 0130"/GLASSNOIE (14.98I

THE LUMINEERS
DUALTONE 16113. (13.981

SOUNDTRACK
UME 017 531 114.981

PHILUP PHILUPS
19ANFERSCOPE 017766/16A (13.98)

JUSTIN BIEBER
SCHOOLBOY/RAYMOND BRAUN/ISLAND 016934/10JM6 03.9810

VARIOUS ARTISTS
UNIVERSAUEMUSONY MUSIC 63539/CAPITOL (18.98)

PINK
RCA 45242 111.981

ONE DIRECTION
SYCO 92491:CO LUM BIA (11.981

ADELE
XL 44699.:COLUMBIA 01.991

KENDRICK LAMAR
TOP DAWG/AFTERMATH/INTERSCOPE 017534'1/GA 01981

AUCIA KEYS
RCA 94182'117.981

MAROON 5
A&MIOCTONE 016896/16A (14.98/

Unapologetic

Babel

The Lumineers

Pitch Perfect

The World From The Side Of The Moon

Believe

NOW 44

TheTruth About Love

Up All Night

21

good kid, m.A.A.d city

Girl On Fire

Overexposed

0
39

C
41

0

116 129

35 37

73 85

38 38

92 93

JASON ALDEAN
BROKEN BOW 7617 (18.981

MICHAEL BUBLE
143/REPRISE 528350UWARNER BROS. (18.981

CARRIE UNDERWOOD
19/ARISTA NASHVILLE 98034/SMN 111.98)

WIZ KHAUFA
ROSTRUM/ATLANTIC 530677/A6 (18.981

BOB MARLEY ANDTHE WAILERS
TUFF GONG/ISLAND 54890e/UME (13.981 CD

ED SHEERAN
ELEKTRA 53043319.981

NightTrain

Christmas

Blown Away

O.N.I.EC.

Legend:The Best Of Bob Marley AndThe Wailers

ROD STEWAFtT
VERVE 01719006 08.9131

VARIOUS ARTISTS
m o rowNtury 00178ISIME (13.981

OF MONSTERS AND MEN
REPUBUC016690.111.981

FUN.
FUELED BY RAMEN 528048' 111.981

FLORIDA GEORGIA UNE
REPUBLIC NASHVILLE 017773:BMW 113.98)

LITTLE BIG TOWN
CAPITOL NAS 0,118 44288/1161651116.98)

LED ZEPPELIN
SWAN SONG 532631'/ATLANTIC (19.98I C)

LUKE BRYAN
CAPITOL NASHVILLE 70412/UMGN (16.98)

BUNK -182
BLINK182 DIGITAL DO 0

CHIEF KEEF
GLORY BOTZ/INTERSCOPE017838/16A (14.981

ABBA
POLARIPOLYDOR 517007/UME 03.9810

KID ROCK
TOP DOG/AltANTIC 532558/AG (18.981

ELUE GOULDING
CHERRYTREEMERSCOPE 017556/16A (14.98)

HUNTER HAYES
ATLANTIC NASHVILLE 528890M/MN 09.90

BLAKE SHELTON
WARNER BROS. NASHVILLE 527370/WMN 118.98)

JENNI RIVERA
FONOVISA 017911IUMLE (11981

CARLY RAE JEPSEN
604/SCHOOLBOY/INTERSCOPE 017363/IGA (13.981

Merry Christmas, Baby

Motown l's

My Head Is An Animal

.0

I
Some Nights 

Here'sToThe Good Times 10

Tornado 2

Celebration Day 9

Tailgates &Tanlines 2

Dogs Eating Dogs (EP) 23

Finally Rich 29

Gold - Greatest Hits 13 36

Rebel Soul 5

Halcyon Im M 9

Hunter Hayes

Red River Blue

La Misma Gran Senora

Kiss

 18

HOT SHOT
DEBUT

#1

GREATEST
GAINER

BIG MACHINE 310100AIBMIG 11098)

The Best Of Simon & Garfunkel

Jesus Piece

49 52 58
A MUMFORD & SONS r

Sigh No More El 2
GENTLEMAN OF THE ROAD 0109./GLASSNOTE (12.981C)

50 11
10'0 LADY ANTEBELLUM

CAPITOL NASHVILLE 048t4UMGNI1525)
On This Winter's Night  8

Alone -day, $1.99

Gold Box promotion

at Amazon MP3

helps the album

yield its second -

biggest sales frame,

as it sold 10,000

for the week (up

130%). No surprise:

Downloads

accounted for 88%

of the effort's sales.

A low ;Tunes price

($1.99), steady

growth for single

"Ho Hey" (No. 3 on

Mainstream Top 40)

and download gift

card redemptions

aid set's 10% sales

gain. Its the title's

highest rank and

best sales week

yet: 61,000.

lirl
With Les Miserables

and Pitch Perlectin

the top 10 this week,

it's the first time

we've had a pair of

soundtracks in the

region since the

Dec. 3, 2011,

tally (Glee: The

Music, the Christmas

Album Volume 1

at No. 6 and The

Twilight Saga:

Breaking Dawn

Part Tat No. 8).

On Dec. Z4, Amazon

MP3 sale -priced

select titles for $1.99

or less, causing

huge sales gains

(for example: Nos.

38, 40 and 42). Four

albums went for just

99 cents: Nos. 21,

36, 45 and this

title by the

reggae legend,

which bolts with a

556% increase.

rJ
The chart's

highest debut is

the soundtrack

to the Quentin

Tarantino -directed

film, shifting 10,000

in its second week

of availability (up

145%). The set was

released Dec.18

and moved 4,000

last week, its first

week out.
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RE-ENTRY 25

15

13

2

56

7

14

MACKLEMORE & RYAN LEWIS
MACKLEMORE 152229 03.98)

2 CHAINZ
DEC JAM 017199'ADJAIG (12,981

THE WEEKND
KO 0I7732/REPUBLIC 1133E)

SOUNDTRACK
WATERTOWCR 39372 0898)

NE -YO
MOTOWN 017312110J1.16 113.981

KEYSHIA COLE
GEFFEN 017723/IGA 113.981

Title

Channel Orange

The Heist

Based On AT.R.U. Story

Trilogy

The Hobbit An Unexpected Journey

R.E.D

Woma n To Woman

ZAC BROWN BAND
ROAR/SOUTHERN GROUND/ATLANTIC 53D387/AG (18.981

Uncaged

LANA DEL REY
POLYDORONTERSCOPE 017687'/IGA (10.981

Paradise (EP)

LANA DEL REY
POLYDORANTERSCOPE 01812916A 111.981

Born To Die

DARYL HALL JOHN OATES
RCA 69319/LEGACY 110.981

KELLY CLARKSON
19 49080/RCA 111.98)

BLAKE SHELTON
WARNER BROS. NASHVILLE 532I627WMN (12.981

CEE LO GREEN
ELEKTRA 531719 maw

JOHNNY CASH
COLUMBIA 831111LEGACY 111.98)

The Very Best Of Daryl Hall John Oates

Greatest Hits: Chapter One

Cheers, It's Christmas

Cee Lo's Magic Moment

16 Biggest Hits

KENNY CHESNEY
BNA 65555/SMN (11.98)

NORAH JONES
BLUE NOTE 31546' (18.98)

Greatest Hits II

...Little Broken Hearts

BRUNO MARS
ELEKTRA 525393' 110.981©

Doo-Wops & Hooligans

MIGUEL Kaleidoscope Dream
BYSTORM1EHACK ICE 17203./RCA (11.981

VARIOUS ARTISTS 12-12-12The Concert For Sandy Relief:To BenefitThe Robin Hood Relief Fun
COLUMBIA DIGITAL D1(12.981

THE BLACK KEYS
NONESUCH 529099': WARNER 8800.118.98)

CHER LLOYD
SYCO 42758/EPIC (10.981

El Camino

Sticks & Stones

THE ROLUNG STONES
THE ROLUNG STONES/ABKCO/INTERSCOPE 017661/11ME 09.981

GRRRI

PITBULL
MR. 305/POLO GROUNDS 15521IRCA (10.981

Global Warming

TAYLOR SWIFT
BIG MACHINE TS0300A/BML6 08.98/0

Speak Now

VARIOUS ARTISTS
UNIVERSALEMI:SONY MUSIC me/CAPITOL (18.981

BRIDGIT MENDLER
HOLLYWOOD 013859 11a98)

NOW 43

Hello My Name Is...

NO DOUBT
INTERSCOPE 017311,16A 113.931

GREEN DAY
REPRISE 531978MARNER BROS. 09.981

Push And Shove

Tre!

9

11

5

KIDZ BOP KIDS
RAZOR & TIE 89283 (18.981

NICKI MINAJ
YOUNG MONEY/CASH MONEY 016530IREPUBLIC 03.981 o

SOUNDTRACK
SUMMIT/CHOP SHOP/ATLANTIC 531718IAG 118.981

MUSE
HELIUM4 532065'/WARNER BROS. 08.9810

TAYLOR SWIFT
BIG MACHINE 0200/BML6 1181810

JUSTIN BIEBER
SCHOOLBOY/RAYMOND BRAUN/ISLAND 016143/IDAMG (131810

MEEK MILL
MAYBACH 53045111.4/ARNER BROS. (18.981

26

tY1

53 3a
79 118

83 77

74 83

72 72

47 30

1 1 2 92

51 44

48 49

132 145

97 1 1 7
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tt ARTIST
3.3.IMPRINT & NUMBER/ DISTRIBUTING LABEL (PRICE)

4
FRANK OCEAN
DEF JAM 015708.11DJMG 11339

3

6

7

BE -ENTRY 9

40 45

16 8

27 29

6

13

9

RE-ENTRY 4

REENTRY 87

68 70

100 105

9

81 99

161 193

50

61

90

75

50

57

95

82

128 148

57 13

71

101

64

78

98

54

84 100

105 94

43 43

150 138

32 19

78 182

144 170

SCOTTY MCCREERY
19/MERCURY NASHVILLE/INTERSCOPE 017583/1/M6N (14.981

THE KILLERS
ISLAND 017291.11DJMG 113.98)

Kidz Bop 22

Pink Friday: Roman Reloaded

TheTwilight Saga: Breaking Dawn: Part 2

The 2nd Law

Fearless

UnderThe Mistletoe

Dreams And Nightmares

Christmas With Scotty McCreery

FLO RIDA
POE BOY/ATLANTIC 536975A5 (9.981

UNKIN PARK
137 168 LivingThings

MACHINE SHOP 531345SNARNER BROS. 08.981

TRANS -SIBERIAN ORCHESTRA
42 36 Dreams Of Fireflies (On A Christmas Night) (EP)

REPUBLIC 017650 14 981

Battle Born

Wild Ones

6I

69 ""
KENNY CHESNEY Welcome To The Fishbowl
BLUE CHAIR COLUMBIA NASHVILLE 94886/SMN 1108/

VARIOUS ARTISTS
197 14 6.0.0.0/DEP JAM 017291/1DJM6813.981

KATY PERRY
CAPITOL 81101. (18.981

THE BEATLES
APPLE 29325/CAPITOL (18.981

95 101

117 Al

157 158

71 68

80 81

23

131

Kanye West Presents GOOD Music Cruel Summer

Teenage Dream

3

7

NEW 1

86 111 67

ROSS LYNCH
WALT DISNEY 014367 (14.961

JENNI RIVERA
FONOVISA 354660111MLE 113.98)C)

CHRISTINA AGUILERA
RCA 40421 (11.98)

SOUNDTRACK
VISIONS ROMAN TICA/LANA VISTA/SEVEN FOUR 017950:RE PUBLIC (18.98)

ADELE
XL 31859./COLUSIBIA 112.931

Austin & Ally (Soundtrack)

Joyas Prestadas: Pop

Lotus

Django Unchained

19
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With the chart only

reflecting one day

before Christmas,

it's unsurprising

to see only 19

(hristmas albums

on the Billboard

200 this week. A

week previous,

there were 50.

Across-the-board

gains net the set

its best sales week

(6,000) since its

11,000 debut in

July. Digital

4
week, likely

11 its sales last

comprised 84% of

owed to gift card

9 redemptions.

OwnThe Night 1

Scary Monsters And Nice Sprites (EP) `49

(Will Always LoveYou:e Best Of Whitney Houston 114Th

ComeToTheWell 2

Changed 3

Nothing ButThe Beat 5

CHRIS BROWN
RCA 9E055 (11.981

CASSADEE POPE
m ,UBLIC DIGITAL (9.981

THE XX
YOUNG TURKS 080.114.981

DRAKE
YOUNG MONEY/CASH MONEY 016135.1REPUBLIC (17.881

EMINEM
WE45 HADYAFTERMATHANTERSCO PE 0144114/15A (13.981

FUTURE
A-RFREEBANOZ 96357/EPIC 19.961

5 a
JENNI RIVEFtA
FONOVISA 354659/UMLE (13.981

AEROSMITH
COLUMBIA 44281'110.98)

MIRANDA LAMBERT
RCA NASHVILLE 90589ISMN111.9810

TOBYMAC

eMCAIRE (10.961MOORE

FRONT 06732.1M1 CMG 114.981

NASHVILLE 016432,UMGN (10.961KIP

LED ZEPPELIN
SWAN SONG 313148'/ATLANTIC (19.9810

1 55 41
44 JOSH GROBAN

1431REPHISE 231548/WARNER BROS. (149810

DEADMAU5
MAUSTRAP 7841,ULTRA116.98)

t2

Title :, 11

Abbey Road 48

1
101 102 96

e 149 167

ARTIST
IMPRINT & NUMBER t DISTRIBUTING LABEL IPRICEI

SOUNDGARDEN
SEVEN FOUR 0176637REPUBLIC (18.96

TAYLOR SWIFT
BIG MACHINE 079012/BMLG 1149815/

103 121 166
ALABAMA SHAKES
.110 0142' (1196)

104 70 75
TOBY KEITH
SHOW DOG4JNIVERSAL 01705947.981

C
106 1 1 9 159

1 07 53 47

C171 188

109 58 46

110 1 1 5 123

1 1 1 103 121

112 91 87

e 145 -

114 65 53

e 143 177

116 111 90

(0)

(0)

I096 71

126 142

122 124 135

167 108

151 163

NE -ENTRY

5 99 88

6 60 59

7 98 124

SKRILLEX
BIG BEAT/OWSLA/ATLANTIC 528521/AG 45.981

TRAIN
COLUMBIA 95222' (11.981

VARIOUS ARTISTS
PROVIDENT/WORDCURB 01616/EMI CMG 117.981

THREE DAYS GRACE
RCA 44974 110 981

SUSAN BOYLE
SYCO 43572/C0 LUM B IA (11.981

JASON ALDEAN
BROKEN BOW 7697 (18.981

Title

King Animal

Taylor Swift © 7
Boys & Girls

Hope OnThe Rocks

Bangarang (EP)

California 37

WOW Hits 2013

Transit Of Venus

Standing Ovation:The Greatest Songs from the Stage

DAVE MATTHEWS BAND
EMMA RAGS 4352m8C4(1198)@

GREEN DAY
REPRISE 531973'ANARNER BROS. 08.981

THE AVETT BROTHERS
AMERICAN 017328.01EPUBLIC(1396)

VINCE GUARALDITRIO
FANTASY 300664/CONCORD 415.910 15

FLORENCE +THE MACHINE
REPUBUC 016297' 03.981

TONY BENNETT
RPM 47310/COLUMBIA (13.981

JACK WHITE
THIRD MAN 95993'/COLUMBIA (11.98)

DEFTONES
REPRISE 532460/WARNER BROS. 118.96

MGK
ESTi9XX/BAD BOY/INTERSCOPE 017510/IGA (14.98)

GREEN DAY
. REPRISE 533420'/WARNEfl BROS. (18.981

BRANTLEY GILBERT
VALORY 8G0100IBMIG 04981

LEE BRICE
CURB 79316 ,13 981

My Kinda Party

Away FromThe World

Unol

The Carpenter

A Charlie Brown Christmas (Soundtrack) El

Ceremonials

Viva Duets

Blunderbuss

Koi NoYokan

Lace Up

Dosl

HalfwayTo Heaven 4

Hard 2 Love 5

LADY ANTEBELLUM
CAPITOL NASHVILLE 944311UMGN116.981

=SKRILLEX
BIG BEAT/ATLANTIC 526918/A615.981

WHITNEY HOUSTON
ARISTA 47223/RCA 0045

CASTING CROWNS
BEACH STREET/REUNION 10162/PLG 111.981

RASCAL FLATTS
BIG MACHINE RFO290A/BML6 (13.931

DAVID GUETTA
WHAT A MUSICJASTRALWERKS 78830/CAPITOL 418.98)

108 74

87 89

106 131

82 86

154 173

188 -

Fortune 0
The Voice:The Complete Season 3 Collection 125

120 1331: MAROON 5
A5K140CTONE 015984/109 115.981

62 56
VARIOUS ARTISTS
UNIVERSAL/SONY MUSIC/EMI 63533/CAPITOL 08.981

5 136 189
THE BAND PERRY
REPUBLIC NASHVILLE 014839/8MLG (10.98)

146 66 52
TRANS -SIBERIAN ORCHESTRA
LAVA 93146 (18.98)

7 113 34
BIG BSI
DEE JAM 017918ADJMG 117191

AC/DC
COLUMBIA 80207./LEGACY (13381

NE -ENTRY

NE -ENTRY

63 48

Coexist 5

Take Care 1

Recovery El 1

Pluto 8

Joyas Prestadas: Banda 174

Music From Another Dimension!

FourThe Record 3

Eye On It 1

Up All Night 1. p6

Mothership B 7

Noel 1

AlbumTitle Goes Here I 6

Hands All Over 2

NOWThat's What I Call Today's Christmas 34

The Band Perry 4

The Lost Christmas Eve  26

Vicious Lies And Dangerous Rumors 34

Back In Black 4

CALVIN HARRIS
DECONSTRUCTION,FLY CYCULTRA,ROC NATION 85923',COLUHBIA112.991

ANDREA BOCELLI
SUGAR 013437:1DECCA (18 18/,:t.'

18 Months 19

My Christmas B 2

EEO
Thanks to bun

generated by the

new film, the 1987

Broadway cast

recording returns to

the list for the first

time since the Aug.

15,1981, chart. It

spent 10 weeks on

the tally in 1987-

1988, peaking at

No.111.

Post -Christmas

blow-out sale

pricing at mass

merchants help

the set earn a 40%

spike. It's unusual

for holiday titles to

gain after Christmas

unless they have

been deeply

discounted.

1E3
The singer (who

co-stars in the

new movie "Texas

(hainsaw 3D") sees

his album return to

the list after a

three-week

absence, though it's

down 6% in sales.

It's one of many sets

finding their way

back to the tally

after being squeezed

out during the

holidays by

Christmas albums.
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IMPRINT & NUMBER) DISTRIBUTING LABEL (PRICE)

THE BEATLES
APPLE 82466.ICAPITOL 118.96

GARY CLARK JR.
WARNER BROS. 5319814 112.981

COLDPLAY
CAPITOL 87553. (18.981

JOHNNY CASH
LEGACY/COLUMBIA NASHVILLE/AMERICAN/ISLAND 0052881UME (1198)

SLEEPING WITH SIRENS
RISE 165 EX 15.981

IfYou Were A Movie,ThisWould BeYour Soundtrack (EP) 17

LIL WAYNE Tha Carter IV
YOUNG MONEY/CASH MONEY 0155481REPUBLIC113.96

SOUNDTRACK Glee:The Music,The Christmas Album: Volume 3
20TH CENTURY FOX TV 43823/COLUMBIA 113.981

EMINEM Curtain Call:The Hits

Lonerism

SHADYAFTERMATHIINTERSCOPE 005881,16A (11.981

TAME IMPALA
MODULAR 157' (1298/

BLAKE SHELTON
REPRISE (NASHVILLE1525092/WMN (18.98)

AWOLNATION
RED BULL 1086 0981
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ALT -J
INFECT IOUS/CA NVASBACK/ATIANTIC 531756/AG 112.981

MARIAH CAREY
COLUMBIA 642791E64Y 18.98)

JUSTIN BIEBER
SCHO 01.80Y, RAYMOND BRAUN/ISLAND 014053/10JMG (10.981©

ZAC BROWN BAND
BOAR/BIGGER PICTURE/HOME GROWN/ATLANTIC 516931/AG (13.981

WILLIE NELSON
COLUMBIA 64184/LEGACY (5.96)

ORIGINAL BROADWAY CAST RECORDING
GEFFEN 424151/11ME (25.981

SWEDISH HOUSE MAFIA
ASTRAUNERKS 91713/CAPITOL 06.98)

Gravity 3

Unbroken I 4]

North 1

Gossamer I 41

An Awesome Wave 134

Merry Christmas  3]

My World 2.0 El

The Foundation p 91

Super Hits 98

Les Miserables El 117

Until Now 14
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Blak And Blu

Mylo Xyloto

The Legend Of Johnny Cash El

Loaded:The Best Of Blake Shelton

El

20,

El 1

Id

18

Megalithic Symphony gd

LECRAE
REACH 8234,iNFINITY(12.98)

DEMI LOVATO
HOLLYWOOD 004623113.98)

MATCHBOX TWENTY
EMBLEM/ATLANTIC 531746/AG 08961

PASSION PIT
RiENCHKISS 41651'ICOLUMBlA (11.981

89 66

139 155

135 154
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RICK ROSS
MAYBACH/SUP-NSLIDEIDEF JAM 016343110JMG 08.981

STONE SOUR
ROADRUNNER 617663 116.961

KEM
MOTOWN 017565/IDJMG (14.931

TRANS -SIBERIAN ORCHESTRA
LAVA 92736(15.961

VARIOUS ARTISTS
COMPASS 43735 EX/MOOD MEDIA 19.98/

THIRD DAY
ESSENTIAL 10946/PLG (11.981

TAYLOR SWIFT
BIG MACHINE 70012 EX/I3ML6 16.981

JOHN MAYER
COLUMBIA 9788e

PIERCE THE VEIL
FEARLESS 30163 11498)

SOUNDTRACK
WATERTOWER 39284 02 981

FLORENCE +THE MACHINE
REPUBLIC 013170' 113.981

B.O.B
REBELROCK/GITAND HUSTLE/ATLANTIC 527788/AG 118.981

KID CUDI
DREAM ON/G.O.O.D. 013125IREPUBLIC 113.9E6 51

JEREMY CAMP
BEC 07916/EMI CMG 113.9810

KELLY CLARKSON
19 568017FICA 111681

TREY SONGZ
SONGB00KATLANT1C 53240A/AG 118.981

PINK
LAFACE/JIVE 80657/RCA (13.98/

SOUNDTRACK
WATERTOWER 39261 114.981

UNDSEY STIRLING
BRIOGETONE 01 (14.951

PAUL MCCARTNEY
MPL/HEAR 33369'/CONCORD 114.96

God Forgives, I Don't 1

House Of Gold & Bones: Part 1 7

What Christmas Means 64

Christmas Eve And Other Stories El 08

TisThe Season: Kids Christmas Sing -Along 87

Miracle 10

TheTaylor Swift Holiday Collection (EP) 

Born And Raised 

CollideVVithThe Sky

Project X

Lungs

Strange Clouds

Man OnThe Moon:The End Of Day

We Cry Out:The Worship Project 15

Stronger  2

Chapter V 1

a

TRANS

NEILYOUNG & CRAZY HORSE
REPRISE 531980'/WARNER BROS. 119.981

AARON LEWIS
BLASTER 531696.0NMN 113.981

JACKIE EVANCHO
SYCO 46655/COLUMBIA (11.98) 0

ZAC BROWN BAND
SOUTHERN GROUND/ROAR/BIGGER PICTURE/ATLANTIC 524722/AG 1496

JUSTIN MOORE
VALORYJMO2'00A/BMIG 110.981

THE CIVIL WARS
SENSIBILITY 0174 01981

VARIOUS ARTISTS
UNWERSALEMLSONY MUSICWALT DISNEY 19242/CAPITOL 118.981

VARIOUS ARTISTS
UKF DIGITAL EX 16.961

'ARIO 210[1:11/0.1
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Songs FromThe Silver Screen
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Outlaws Like Me
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DJ BL3ND
1ANYVV.MYSPACE.COKBLENDIZZY

 SUNGHA JUNG
WWW.MYSPACE.COWJUNGSUNGHA

io, TRAPHIK
'NOW MYSPACECOWTRAPHIK

92
MADDI JANE
YALIN MYSPACE.COM/MADDIJANEMUSIC

II), NOISIA
WWW.MYSPACE.COWDENOISIA

 PORTA
VALNY MYSPACE COIL/PORTAL

92 PRETTY LIGHTS
VVWV/MYSPACE.COWPRETTYUGHTS

91 DAVE DAYS
MAY MYSPACE COM/OAVEDAYS

14 SKREAM
WWW.MYSPACE.COWSKFIEAMUK

10 9 69 STAR SUNGER

2

3

6

5 5

6 8

7

4

13

11 11

14

25

14 16

15 17

111) 49

17 22

18 23

19 15

20 21

21 20

18

24

24 26

25 19

26 27

27 10

47

34

40

31

2 29

33

34 38
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57 GRAMATIK
WWW MYSPACE.COW6RAMATIK

, FELIX CARTAL
WWW.MYSPACE.COMIFEUXCARTAL

UMEK
61

WWMMYSPACE.COWDJUMEK

22 FOALS
WWW MYSPACE COM/FOALS

85
NICOLAS JAAR
WWW MYSPACE COWNICOLASJAAR

9 PAN -POT
WWW.MYSPACE.COM/PANPOT

 SUPERMAN IS DEAD
WWW.MYSPACE COM/SUPERPANISDEAD

9 JAKE MILLER
MINN MYSPACE.COWJAKEMILLERMUSICI

99 THE BLOODY BEETROOTS- DEATH CREW 77
WWW MYSPACE.COM/THEBLOODYBEETROOTS

29 AEROPLANE
MAY MYSPACE.COWAEROPLANEMUSICLOYE

46 CAPITAL INICIAL
YALU MYS PACE CO MICA PITALINI CI AL

6
MAYA JANE COLES
vrAvW.MYSPACE.COM/MAYAJANECOLES

91
MAREK HEMMANN
WWWMYSPACE.COM/MAFtEKHEMMANN

YUNA
431 wWW.MYSPACE.COWfUNA

10' JAI PAUL
WAY MYSPACE COWJAIPAULMUSIC

R, YANNTIERSEN
-- WWW.MYSPACE.COWANNTIERSENINPROGRESS

24' BORGORE
WW, W MYSPACE.COLVBORGORE

, ANATHEMA
WWW.MYSPACE.COINWENRANATHEMA

FARTOO LOUD
WWW.MYSPACE.COWCAFITOOLOUD

18
DIRTYLOUD
SWAY NWSPACE.COM/DIRTYLOUDMUSIC

 MEYTAL COHEN
WWW MYSPACE.COMMEWWATERPRIEST

27 SHLOHMO
WWW MYSPACE.COINSHLOMOSHUN

PITTY
67

WWW.MYSPACE.COWBANDAPITTY

76 GOD IS AN ASTRONAUT
VeVAVMYSPACE COWGODISANASTRONAUT

28
13 MAC LETHAL

WWW MYS PAC E COMFMACLETHAL

36 RE-ENTRY
HADOUKEN!
WWLY MYSPACE COM/HADOUKEN

METRONOMY
2

9° WWW.MYSPACE.COMMETFIONOMY

35
211 CAROLINE COSTA

WWW.MYSPACE.COWCAROUNECOSTA

=IAMX
WWW.MYSPACE.COWIAMX

32 2gi LOS HERMANOS
! WWW.KITSPACE.COM/LOSHERMANOS

30
21

DIRTYPHONICS
UMW MYSPACE. COM/DIRTYPHONICS

=ARCHITECTS UK
WWW IAYSPACE COM/ARCHITECTSUK

43 17 SUB FOCUS
VrAVW.MYSPACE.COWSUBFOCUS

44 RE-ENTRY

45 RE-ENTRY

48 RE-ENTRY

40 RE-ENTRY

50 RE-ENTRY

ROHFF
WWW.MYSPACE.COM/ROHROFHCIEL

POETS °FINE FALL
VAVW.MYSPACE.COWPOETSOFREFALL

YOUNG RIVAL
WWW.MYSPAC,E.COWYOUNGRIVAL

EMANCIPATOR
WWW.MYSPACE.COWEMANCIPATOR

BREAKBOT
WWW.MYSPACE.COWDOTHEFUNKYBO

KORPIKLAANI
WWW.MYSPACE.COM/KORPIKLAANI

JOTA QUEST
WWW.MYSPACE.COKJOTAQUEST

House music duo Pan -Pot released its EP

White Fidion as a set on Sountlaoud and

Yooluhe on Dec. 24, rallying a combined

12,000 listens across the platforms to

propel the act 49-16 on Uncharted.
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JUSTIN BIEBER
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SRP/DEFJAMADJMG

TAYLOR SWIFT
BIG MACHINE

BRUNO MARS
ATLANTIC

NICKI MINAJ
YOUNG MONEY/CASH NONEWREPUBUC

PSY
VG/SCHOOLBOY/REPUBLIC

BRITNEY SPEARS
RCA

KATY PERRY
CAPITOL

LADY GAGA
STREAM LINE/KONLIVE/INTERSCOPE

SELENA GOMEZ
HOLLYWOOD
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SONY MUSIC LATIN/EPIC

EMINEM
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LIL WAYNE
YOUNG MONEY/CASH MONEWREPUBUC
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JENNIFER LOPEZ
ISUINEVIDJMG

ADELE
xo COLUMBIA

BEYONCE
PARICWOOD/COLUMBIA

DAVID GUETTA
WHAT A Id OSI CMSTRALWERKSJCAPITOL

MICHAEL JACKSON
MJJ/EPIC

DEMI LOVATO
HOLLYWOOD

MAROON 5
ANWOCTONE

CHRIS BROWN
R,A

JENNETTE MCCURDY
CAPITOL NASHVILLE

LINKIN PARK
MACHINE SHOP/WARNER BROS.

USHER
RCA

AVRIL LAVIGNE
EPIC

SKRILLEX
BIG BEAT/OWSLA/ATLANTIC

SNOOP DOGG
DOGGYSTYLEAPRIORITY/CAPITOL

LMFAO
PARTY ROCK/WILL. LAM/CHERRYIREVINTERSCOPE

WIZ KHALIFA
ROSTRUM/ATLANTIC

PINK
RCA

JUSTINTIMBERLAKE
RCA

MILEY CYRUS
HOLLYWOOD

COLDPLAY
CAPITOL

DRAKE
YOUNG MONEY/CASH MONEWREPUBUC

50 CENT
G UNIT/SHADY/AFTERMATWINTERSCOPE

CARLY RAE JEPSEN
6041SCHOOLBOWINTERSCOPE

METALLICA
WARNER BROS.

THE BLACK EYED PEAS
INTERSCOPE

CHRISTINA AGUILERA
RCA

FLO RIDA
POE BOWARANTIC

ED SHEERAN
ELEKTRA

47 47
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RE-ENTRY

APPLE/CAPITOL

2PAC
DEATH ROW

ARIANA GRANDE
REPUBLIC

RE-ENTRY
MARIAN CAREY
ISLANDADJMG

34 58
BOB MARLEY
TUFF GONG/ISLAND/LIME

"iCarly star Jennette McCurdy debuts

at No. 25 on the Social 50 as online buzz

steadily increases surrounding her and

Arian Grande's (of "Victorious" fame,

and No. 48 in the tally) new spinoff

show "Sam & Cat," which begins shoot-

ing this month.
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TITLE
ARTIST IMPRINT/LABEL

1#
WKS

DIAMONDS
RIHANNA SRPIDEF JAM/IDJMG

LOCKED OUT OF HEAVEN
BRUNO MARS ATLANTIC

THRIFT SHOP
PAACKLEPAORE R RYAN LEWIS FEAT WANZ VACKLEMORE/ADA

GANGNAM STYLE
PSY SCHOOLBOY/REPUBLIC

HO HEY
THE LUMINEERS MALI ONE

SWIMMING POOLS (DRANK)
KENDRICK LAMAR TOP DAWG/AFTERMATHANTERSCOPE

DIE YOUNG
KEW KEMOSABEACA

DON'T YOU WORRY CHILD
SWEDISH HOUSE MPRA FEAT. JOHN MARTIN ASTRALWERXSOPITOL

ITS TIME
IMAGINE DRAGONS KMINAKORNERNNTERSCOPE

BEAUTY AND A BEAT
AGRI BIEBER FEU. NCO MINN SOIDOCARMMONG BRAHNISLANKING

SOME NIGHTS
FUN. FUELED BY RAMENIRRP

ONE MORE NIGHT
MAROON 5 A&M/OCTONEANTERSCOPE

F"KIN PROBLEMS
AWINGIYIKOPMEHNAMKENNUILINNOPKONNIVOLOMINGKA

RADIOACTIVE
IMAGINE DRAGONS KIDINAKORNERANTERSCOPE

CLIQUE
KANYE WEST, JAY -Z. BIG SEAN G.O.O.DJDEF JPAIADJMG

SCREAM & SHOUT
WILLIAM & BRINE', SPEARS INTERSCOPE

I CRY
FLO RIGA POE 80Y/ATLANTIC

THINKIN BOUT YOU
FRANK OCEAN DEE JAMADJMG

BANDZ A MAKE HER DANCE
JUICY J FEAT. LIL WAYNE & 2 mita kemositemoLumetA

WE ARE NEVER EVER GETTING BACKTOGETHER
TAYLOR SWIFT BIG MACHINE/REPUBLIC

THE A TEAM
ED SHEERAN ELEKTRNATLANTIC

NO WORRIES
LIL WAYNE FEAT DETAIL YOUNG MONEY/CASH MONEY/REPUBUC

HOME
PHILLIP PHILLIPS 19/INTERSCOPE

GIRL ON FIRE
AUCIA KEYS FEATURING NICKI MINAJ RCA

AS LONG AS YOU LOVE ME
JUSTIN BIBS FEAT BIG SEAN SCROOLBOWLLYMONO BAKUNISIANDIDJVG

SWEET NOTHING
CHM KAKIS KAI REAM IMSRICIIRRYDRUPAROCIMNIXDAEIL

MERCY
KAINEWER BIG UK PLONK 201Ma G.GODSIOCARLUKF HAVIDAIG

LITTLE TALKS
OF MONSTERS AND MEN REPUBLIC

I WILL WAIT
MUMFORD & SONS GENTLEMAN OF THE ROADARDNIASSNOTE

LOVE SOSA
CHIEF KEEF GLORY ROYINTERSCOPE

CALL ME MAYBE
CARLY RAE JEPSEN 66HSCH00LBOWINTERSCOPE

BIRTHDAY SONG
2 CHAINZ FEATURING KANYE WEST DEF JAMADJMG

LIGHTS
ELLIE GOULDING CHERRYTREWINTERSCOPE

SOMEBODY THAT I USED TO KNOW
GO1YE FEAT. MHO SAMPLESW SECONDS/FAIRFAX/REPUBLIC

WE ARE YOUNG
FUN. FEATURING JANELLE MONAE FUELED BY RAMENAGGP

ADORN
MIGUEL GYSTORKBLACK ICEIRCA

TOO CLOSE
ALEX CLARE REPUBLIC

NO LIE
2 CHAINZ FEATURING DRAKE DEE JAM/IDJMG

I'M DIFFERENT
2 CHAINZ OFF J.IADJM6

LITTLE THINGS
ONE DIRECTION SYCO/COLUMBIA

LET ME LOVE YOU IUNTLYOULEARNTOLOVEYOURSELF1
NE YO MOTOWNADJMG

WHISTLE
FLO RIDA POE BOY/ATLANTIC

SAIL
AWOLNATION RED BULL

CRUISE
FLORIDA GEORGIA LINE REPUBLIC NASHVILLE

DON'T WAKE ME UP
CHRIS BROWN RCA

ALL I WANT FOR CHRISTMAS IS YOU
MARIAN CAREY COLUMBIAAEGACY

BITCH, DON'T KILL MY VIBE
KENDRICK LAMAR TOP DAWG/AFTERMATHANTERSCOPE

POETIC JUSTICE
mono( LAIAAR WOO. CRAKE TOP DAWG/AFTERAMTWINTERSC3Pr

IT'S BEGINNING TO LOOK A LOT UKE CHRISTMAS
MICHAEL RUBLE 143/IIEPRISEANARNER BROS.

HALL OF FAME
THE SCRIPT FEATURING WILLIAM PHONOGENICIEPIC

2 Chainz logs the most titles on the

On -Demand Songs tally this week, with

six hits to his name. All six of the titles

post gains, including his featured turn

on ASAP Rocky's "F"kin Problems"

(24-13, up 5,000 streams).
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PSYET.HYTMA YG

I KNEW YOU WERE TROUBLE.
TAYLOGSWFT BIG MACHINDREPUBLIC

SCREAM & SHOUT
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I GOT A BOY
GIRLS' GENERATION SM.

BEAUTY AND A BEAT
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40 CALL ME MAYBE
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TAYLOR SWIFT BIG MACHINE
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ONE DIRECTION SYCOICOLUMBIA
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ONE DIRECTION SYCO/COWMBIA
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ONE MORE NIGHT
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BEAUTY AND A BEAT
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DON'T YOU WORRY CHILD
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TIME HAS COME TODAY
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DIE YOUNG
KESHA KEMOSABENA
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IT'S TIME
MAGPIE DRAGONS KIOINAKORNERTNTERSCOPE

SWIMMING POOLS (DRANK)
KENDRICK LAMAR TOP DAWG/AFTERMATIVINIERSCOPE

TRY
POE RCA

LET ME LOVE YOU (UNTILYOU LEARN TO LOVE YOURSELF!
NE.Y0 MOTOWAVIDJING

GIRL ON FIRE
AUCIA KEYS FEAT NICKIMINAJ RCA

SOMEONE LIKE YOU
ADHE XL COLUMBIA

THE A TEAM
ED SHEERAN ELEKTRNATLANTIC

LOVE THE WAY YOU LIE
EMINEM FEAT. RIHANNA INEEVSHADY/AFTERMATHAMETISCOPE

ROLLING IN THE DEEP
ADELE XL:COLUMBIA

ONEXT BIG
SOUND'"

TOCADISCO

COCO JONES

HELICOPTER SHOWDOWN

THE MARTINEZ BROTHERS

WHISKEY PETE

VARIOUS CRUELTIES

MUMBAI SCIENCE

IN3EIX6

SOUND

8 OTTO KNOWS

JOEL FLETCHER

10 AUDREY NAPOLEON

11 DAN CROLL

1 BLAKE BLISS

INSPECTOR DUBPLATE

14 AMNESYS

1 NEW YEARS DAY
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5 LABEL & NUMBER/DISTRIBUTING LABEL (PRICEI

1
2

2

7

3

4

16

8

6

#1
2 WKS

TITLE

CASSADEE POPE
REPUBLIC DIGITAL EX (9.98)

TheVoice:The Complete Season 3 Collection

is ALT -J
INFECTIOUS(CANVASBACK,ATLANTIC 531756',AG (12.99)

ss
VOLBEAT

LRTIG0016614/REPUBLIC (13.981

2 NICHOLAS DAVID
A REPUBLIC DIGITAL EX 19.981

2 1 TERRY MCDERMOTT
REPUBLIC DIGITAL EX (9.981

11 13

5 9

19 6

14 27

13 12

35 63

39 7

23 37

9 7

27

RE-ENTRY

RE-ENTRY

12 4

25 8

29 5

GREATEST
GAINER

24 RE-ENTRY

25 RE-ENTRY

6
CROWNTHE EMPIRE
RISE 179 (12.981

An Awesome Wave

Beyond Hell/Above Heaven

The Voice:The Complete Season 3 Collection

The Voice:The Complete Season 3 Collection

The Fallout

2 Stpz1!=ROWN
, 5

9 CHRIS MANN
(AIRCRAFT 017644/REPUBLIC (14.98)

IRIS DEMENT
KARIM A 10091 115.98)

KATHERINE JENKINS
11LPIESL 532525WARNER BROS. (12981

WOE, IS ME
FLOCITY 180/RISE 112981

FATHER JOHN MISTY
SUB POP 970' (13.981

LORD HURON
IAMSOUND 059. (11.98)

NERO
MTAIMERCURI2CHERRYTREE/INTERSCOFE 016371/IGA (998)

PASSENGER
BLACK CROW 303651NETTNERK (12.981

BEN HOWARD
u\IV FRS.. 151 AND 01658&REPUBLIC 111.961

TRACEY THORN
MERGE 453. (14.981

TIG NOTARO
SECRETLY CANADIAN DIGITAL ED (4.98)

KREWELLA
KREWELLA DIGITAL EX 14.981

THOMAS RHETT
VALORY DIGITAL EXAMLG (5.98)

PALOMA FAITH
EPIC 40721 (9 981

WILD NOTHING
CAPTURED TRACKS 162' (12.981

DJANGO DJANGO
RIBBON 021'112.98)

KNIFE PARTY
EARSTORM DiGi IAL 6712.981

CIMORELU
UNIVERSAL ISLAND DIGITAL EX/REPUBLIC (3.98)

'll Death

Roads

SingThe Delta

This Is Christmas

Genesis]

Fear Fun

Lonesome Dreams

Welcome Reality

AIIThe Little Lights

Every Kingdom

Tinsel And Lights

Live (EP)

Play Hard (EP)

Thomas Rhett (EP)

FallTo Grace

Nocturne

Django Django

100% No ModemTalking (EP)

Believe It (EP)

El
The third -season

winner of "The

Voice" has sold

19,000 in two

weeks -almost half

what first -season

champ Javier Colon

has sold of his first

post -"Voice" album

to date (45,000).

The album logs its

second-best sales

frame yet (nearly

1,000; up 113%)

while its single

"Remember When

(Push Rewind)"

continues to grow

at Mainstream Top

40 (bulleted at No.

30, up 1% in spins).

rn
The rapper's latest

mixtape, which

is downloadable

for free, was also

released for sale

and enters with

almost 1,000

copies. ft's his first

album to reach any

Billboard tally.

let 53
ARTIST

11 LABEL & NUMBENDISTRIBUTING LABEL (PRICE)

g

RE-ENTRY

HOT SHOT
DEBUT

TWO STEPS FROM HELL
TWO STEPS FROM HELL DIGITAL EX (11.981

SMOSH
SMOSH DIGITAL EX (9.98) 44 TRINIDAD JAMES
THMITSAGAME DIGITAL Si 19.981

 30 7 DANELHDPNONZERTHAUSKAMMEROCHESTER BERLIN (DE RDDB11
DG 017486IDECCA CLASSICS 118.991

El CHURCHILL
A&M OCTONE 371855 EXAGA 4.96

Skyworld

Smoshtastic

Don't Be S.A.EE.

Ressrsosed By Max Riditer Vivakrs Four Seasons

OD43 20
cOELHER,RWI.IA SE.605.99)

1.32 31 21
ALLEN STONE
ST ICKYSTONES 0161./ATO 111.981

11
SHRIMP I619'7DUALTONEI12.98)

WILL REAGAN AND UNITED PURSUIT
UNITED PURSUIT 18321 (14.981

1!
CLOUD NOTHINGS
CARPARK 700701. 113.9811

36

37

38

39

40

RE-ENTRY

Ifir*P

38

18

22

11

19

2

41 16

24 9

LIANNE LA HAVAS
NONESUCH 531819/WARNER BROS. (12.981

JD MCPHERSON FEATURING JIMMY SUTTON AND ALEX HALL
HISTYLE/ROUNDER619136/CONCORD (14.98)

GREMAL MALDONADO
UNIVERSAL MUSIC LATINO 017967/UMLE 111.93)

DELTA RAE
SIRE 531391/WARNER BROS. 03.931

JONATHAN & CHARLOTTE
SYCO 40257/COLUMBIA (1496)

TITUS ANDRONICUS
XL 576' (14.981

CHRIS WALLACE
THINKSAY DIGITAL EX (7.98)

Lrr 44

46 36 4

01
01
60

RE-ENTRY

RE-ENTRY

DIE ANTWOORD
ZEF RECORDZ 70312'1DOWNTOWN 113.981

Change (EP)

True Love Never Dies

Allen Stone

0' Be Joyful

EndlessYears

Attadc On Memory

IsYour Love Big Enough?

Signs & Signifiers

Yo

CarryThe Fire

Together

Local Business

Push Rewind

Ten$1on

JENNY OAKS BAKER Noel: Carols Of Christmas Past
SHADOW MOUNTAIN 5082348 06.981

AUSAWEILBISTEWDANEL BARENBOIIII/STAATSKAPELIE BERLIN
DECCA-DG 011592(DECCA CLASSICS 112.981

SHARON VAN ETTEN
JAGJAGUWAR 201. 111.931

CHASE RICE
DACKJANIELS 978 EX (14.981

ZOMBOY
NEVER SAY DIE DIGITAL EX (5.981

RE-ENTRY

NEW

SHANE HARPER
DEEP WELL OXI EX (7.981

FRENCH MONTANA
EVIL EMPIRE DIGITAL IX/COKE B00519981

ElgadCarter. Cello Concerto

Tramp

Dirt Road Communion

The Dead Symphonic (EP)

Shane Harper

Mac & Cheese 3

HEATSEEKERS SONGS -

3

2

TITLE
ARTIST IMPRINT/PROMOTION LABEL

17 El PILIVV COUN I KY Pt LLS
RANDY HOUSER STONEY CREEK

LOVE SOSA
CHIEF REEF GLORY BOYZ1NTERSCOPE

io WICKED GAMES
THE WEEKND XO/REPUBUC

O 11:1 I DREAMED A DREAM
ANNE HATHAWAY REPUBLIC

6
 MERRY GO 'ROUND

KACEY MUSGRAVES MERCURY

4

10

5

11

21

7

25

13

4 ALL GOLD EVERYTHING
TRINIDAD JAMES THINKITSAGAMDEF JAM/IDJMG

13 YOUNG & GETTIN' IT
MEEK MILL FEATURING KIRK° BANGS MAYBACHANARNER BROS.

28 DID IT FOR THE GIRL
GREG BATES REPUBUC NASHVILLE

17
CRYING ON A SUITCASE
CASEY JAMES 19/COLUMBIA NASHVILLE

2 CUPS
ANNA KENDRICK UME

3

13'

8 23

20 2

16 15

WHO BOOTY
A JOHN HART FEATURING MASI/ COOL KID CARTEIJEPIC

BELLAS FINALS: PRICE TAG/DON'T YOU (FORGET ABOUT ME)...
THE BARDEN BELLAS UME

BEER WITH JESUS
THOMAS RHETT VALORY

TAKE A WALK
PASSION PIT FRCNCHKISSICOLUMBIA

RIFF OFF: MICKEY/IJKE A VRGIN/HIT ME WITH YOUR BEST SHOT...
THE BARDEN BELLAS. THE TREBEEMAIG3IS & THE DU HARMONICS UME

ON MY OWN
SAMANTHA BARKS REPUBLIC

HATE REIN' SOBTER
CHIEF KEEF FEATURING SO CENT & WIZ KHAUFA GLORY BOYZANTERSCOPE

LITTLE BLACK SUBMARINES
THE BLACK KEYS NONESUCHNVARNER BROS.

23 REMEMBER WHEN (PUSH REWIND)
CHRIS WALLACE THINKSAY

=YEAH YEAH
wit, MOON UNIVERSAL ISLAND/CHERRYTREE/INTERSCOPE

LOVE AND WAR
TAMAR BRAXTON STREAMUNE

=POOL MASHUP: JUST THE WAY YOU ARE/JUST A DREAM
THE BARDEN BELLAS UME

MISTY MOUNTAINS
22 3

RICHARD ARMITAGE WITH THE DWARF CAST WATERTOWEIT

5 TROJANS
ATLAS GENIUS FROGS HEAD/WARNER BROS.

TREBELS FINALS: BRIGHT LIGHTS BIGGER CITY/MAGIC
THE TREBLEMAKERS UME

REGIONAL HEATSEEKERS #1 ALBUMS

An Awesome Wave
alt -j

The Voice: The Complete
Season 3 Collection

Cassadee Pope
SOUTH CENTRAL

The Voice: The Complete
Season 3 Collection

Cassadee Pope

The Voice: The Complete
Season 3 Collection

Cassadee Pope
SOUTH ATLANTIC

The Voice: The Complete
Season 3 Collection

Cassadee Pope

The Voice: The Complete
Season 3 Collection

Cassadee Pope

MID ATLANTIC

PROGRESS REPORT

Thomas Rhett, "Beer With Jesus"
The singer/songwriter is on his way to a second top 20 entry on the

Hot Country Songs chart as "Beer With Jesus" keeps inching up
the tally. This week, the tune rises 27-26 and concurrently climbs
39-36 on Country Digital Songs (31,000; up 151%).

a lt-J
An Awesome Wave

Cassadee Pope
Thelbrie:The Complete Season 3 Collection

Nicholas David
TbeVoioe:The Complete Season 3 Collection

Iris Dement
SU?, The Delta

Terry McDermott
77w vi/Fce:TheComplete Season 3 CoNrction

Father John Misty
Fear Fun

Allen Stone
Allan Stone

Tri,Isel ,r;nriomchts
Crown The Empire
The Fallout

T- atitlam

MOUNTAIN
Cassadee Pope
TheVoice:The Complete Season 3Collection

Jenny Oaks Baker
Noel: Carols Of Christmas Past

altJ
An Awesome Wave

Volbeat
Beyond Hell/Above Heaven

Terry McDermott
Thekbice:The Comp/etc/Season 3Coliection

Nicholas David
Thelbice:The Complete Season 3Collection

CrownThe Empire
The Fallout

Chris Mann
Roads

Czicpt)=T he Crown

Katherine Jenkins
This Is Christmas
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O 1 1 13 g I LOCKED OUT OF HEAVEN Bruno Mars
THE SMEEINGTONSA BHASKER,E.HAYNIEALAONSON (BRUNO MARS,PIAWRENCERALEVINEI 0 ARANT1C
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GREATEST
GAINER DIGITAL

I KNEW YOU WERE TROUBLE. TaylorSwift 
MAX MAFMN,SHELLBACK(T.SWIFT,MAXMART1N,SHEUBACIO O BIG MACHINEMPUBUC

DIAMONDS
STARGATE,BENNY BLANCO (S.FIALER,BIEVINPASERIKSE N,TE.HERMAN SENI

HO HEY
RILADLOCK(WSCHULTZJAATTESI

Rihanna
0 SDP/DEFJAK, IWNIG

The Lumineers 
O DUALTONE

BEAUTY AND A BEAT Justin Bieber Featuring Nidti Minaj
mAXMARDNADDIMAXMARNN,AZASLAVSKI,S.KOTECRA,O.T.MARAN SCHOOLSOY,RAYMONOBRAURISIANDADJNIG

GANGNAM STYLE PSY
O SCHOOLBOY,REPUBUCP.JAISANG,Y.6UN.HYUNG (JS.PARK,G.H.Y001

DIE YOUNG Ke$ha
ORAUKENENNYINANCO,CIRKUNKSEBERT,LGOT1WAW,BIEVINAIRUES8H.WALTER) e ICEMOGABEMCA

ONE MORE NIGHT Maroon 5
MAXMARTIN,SHEW3ACMAIEVIN6SHELLBACKSXOTECHAMAXMARTIN) eAaM/OCTONEIINTERSCOPE

HOME Phillip Phillips
0.PEARSONOPEARSON,G.HOIDEN) O iStINTERSCOPE

THRIFT SHOP Madclemore & Ryan Lewis Featuring Wanz
RIEWIS(B.HAGGERTYJUEWIS) MACKLEMORE/ADA

I CRY Flo Rida
11iRDIRSDESSCRY&NUSPBAUMBUNIECCORNINROLLNOASCIAVRIZDADOORWOUUDRIVINIKBRUSSEUSWRERAWAC401 OPOEBOODUDEC

SCREAM & SHOUT will.i.am & Britney Spears
LA2yJAYMADAMSAMARTENS.J.BAPnSTE1 e IIITERSCOPE

SOME NIGHTS fun. mi
J BHASKER IN RUESS.A.DOST,J.ANTONOFEJ BHASKERI e FUELED BYRAMENAIRP

GIRL ON FIRE Alicia Keys Featuring Nidti Minaj
Al ICIA KEYS.J BH4SKERS REIM MUM KEYS,J RHASKENS.REMI,W.SOUIER) 0 RCA

DON'T YOU WORRY CHILD Swedish House Mafia Featuring John Martin
MALLS tM1GROSSO,S.ANDELLOIIMARTINIA2ITRONAXWELLSJNGROSSO,SANGB101 IDASTRALWERKS7CAPITOL

THE A TEAM Ed Sheeran
J GOSLING.E.SNEERAN1E.SHEERANI 0ELEKTRNATlANTIC

WE ARE NEVER EVER GETTING BACK TOGETHER Taylor Swift 0
MAX mARTIN,SFIEUBACKDIEUEFITSWIFTMAX MARTIN,SHEUSACA) ee BIG MACHINE/REPUBLIC

TRY Plnk
G KLIRSTIN(BUSBEE,B.WESTI 0RCA

CRUISE Florida Georgia Line m
JA10103.1cEUEY,T.HUBBA08,LMOLC.RICE,JACE) 0 REPUBLIC NASNviLE

SWIMMING POOLS (DRANK) Kendrick Lamar
T.MINUSI(DOCKWORTKIWILLIAMS) 0 TOP 0AwG/AFTERMATWINTERSCOPE

Imagine Dragons m
BOARNEFUMAGINE DRAGONS DIREYNOLOS,W.SERMON,B.MCKEE) 0 KIOINAKORNEIVINTERSCOPE

LET ME LOVE YOU (UNTIL YOU LEARN TO LOVE YOURSELF) Ne-Yo di
STARGATEREEVA.BLACK(SLSMITNSFURIER.MSERIKSEN,TEHEFBAANSEKKHADFIELLMIIISCALAI OMOTOWN/10,1MG

CLIQUE KanyeWest, Jay -Z, Big Sean 
, Hff-BOY.KWESTICHOWSS.MAINERSON,103.WEST8.C.CAR1EFUE.FAUNTU330Y III e6.0.08.7DEFJAMAWMG

AS LONG AS YOU LOVE ME Justin Bieber Featuring Big Sean .
RJERIONSAIMALIRJERIONSALINDALNATWENIBIEBENS.MANDERSON1 C)SCHOOLBOY,RAYMONDBRAUNASLANDADJMG

WANTED Hunter Hayes 
0.HUFF,H.HAYES ITVERGES,H.HAYES, e ATLANTIC NASFIVIUEMMN

IT'S TIME

GREATEST GAINER/
STREAMING

P.KINPROBLEMS ASAP Rocky Feat. Drake,2 Chainz &Kendrick Lamar
NSHEBBRIAANERSNS119318.SGARRETTAGRAINAI.T.EKKOUMFM11 01/04,WOROVADEPIDGR3UNDS9CA

CALL ME MAYBE Carly Rae Jepsen IO
J RWASAY IJ RAM ITc RJEPSEN,WWWei 006045CHOOLBOWIPITERSCOPE

HALL OF FAME The Script Featuring will.i.am
D 010,00HUF S. SHEEHAN,..LBARRY10.0D0N0G NINA SHEEHAN,W.ADAMS,.I BARRYI ePHONOGENiC,EPIC

NO WORRIES
DETAIL ID.CA11114.1, ISHERBWIWANISJAPREYANADIAZI

I'M DIFFERENT
DJ MUSTARD LT EPPSD MCFARLANE!

DON'T STOP THE PARTY

Lil Wayne Featuring Detail
0 YOUNG MONEY,CASH MONEY:REPUBLIC

2 Chainz
O DEFJAM, IDJMG

Pitbull FeaturingTJR
TJR1A.C.PEREZTAROMILSKYAGARCUUMARTINE2GOMEZWIYN,F.HIBBERTI O PAR.3057POLOGROUNDSACA

VA VA VOOM Nick' Minaj
OR.U.IKEK000EKWAX(0.T.MARALLGOTTWALDAGRIGG.MAXMARTINAWALIER) OYOUNGMONY/CASHMONEY/REPOBUC

LITTLE THINGS
J DostiNG(E.SHEERAN,EVEVAN)

TOO CLOSE
DIPLO,SWITCHARECHJSCHAID IACL4RBIOUGUIDI

One Direction
0SYCO/COUJMBIA

Alex Clare
O REPUBLIC

BANDZ A MAKE HER DANCE Juicy J Featuring Lil Wayne & 2 Chainz
MIKE WILIMADE4TIMINVILIJAMS,J.HOUSTON,D CARTERTOPSI eKEMOSABKOWMBIA

CATCH MY BREATH Kelly Clarkson
SOUND KOLLECTIVOCCLARKSON,IIIALBERT.E.OLSON) 019/RCA

DONT WAKE ME UP Chris Brown
, M.061ASSLAIMASSIRIBINEEMCMBRON/LIPAPPSTERBUBOAMMC11313Y/0419UNCIFSFAVANIEB04017RIVAILTOKIISONSNABONSSI (AREA

LITTLETALKS Of Monsters And Men
OF mONSIERSAND mENAARNARSSONIN.B.HIEMARSDOTTINNTNORHALLSSON) e REPUBLIC

BETTER DIG TWO The Band Perry
ONUFF(B.CLARKS.MCANALLY,T.ROSENI (11PEPUBLIC NASHVILLE

SWEET NOTHING Calvin Harris Featuring FlorenceWelch
C.NAIIRISICRARRISAYELCKK.NARPOOM 00EC0NSTRUCnONAYEYEAIETRA/ROCNATION/COLUMBiA

EVERY STORM (RUNS OUT OF RAIN) Gary Allan
GAUANADROMAN(GALLAN,M.WARREN,IWNOSEY) OMCANASIMUE

DAYLIGHT Maroon 5
ALEVINE,MOLMAX MARTIN fALEVINE,MAXMARTIN,SAIVAtM.LEW1 eA&M/OCHAVINTERSCOPE

LIVE WHILE WE'RE YOUNG One Direction
macs/a m.vmoum.FAucskerEcHN SO SYCO/COWMCM

ADORN Miguel
MIGUELRAJ.PIMENTEU 0 BYSTORPA7131ACKICE,RCA

THINKIN BOUT YOU Frank Ocean
F.00EANS.TAYLOR(EOCEAN,S.TAYLOR1 e DEFJAM/IOJMG

I WILL WAIT Mumford & Sons
MDRAVS1MLIMFORD& SONS) e GENTLEMAN (WINE ROADMED/GLASSNOTE

BLOW ME (ONE LAST KISS) P!nk
GKURSTINIPWK.G.KURSITNI ()RCA

GREATEST
GAINER/AIRPLAY

SOMEBODY THAT I USED TO KNOW Gotye Featuring Kimbra
WDE BACKER (WOE BACKER,LBONFA) 0 SAMPLES TY'SECONOS/FAIRFAX,REPIJBLIC

87
READY OR NOT Bridgit Mendler
E.KiRiAKOUAGOLOSTEIN(B.MENDLINE.KiRiAKOU,FABOGARTAGOLDSTBN,TRAELLN.NAR1) e HOLLYWOOD

LIGHTS Ellie Goulding
43 9.srANNAriomovasissoutniwarisnutormAirowssi eCHERRYTKEIRMIRSCOPE

RADIOACTIVE Imagine Dragons
55

AUD<OAKUNIMAGINEDRAGONSAGRANUMOSSERI 0100INAKORNEIVINT133SCOPE

THE ONLY WAY I KNOW Jason Aldean With Luke Bryan & Eric Church
60 pumoxe.u.esPave.HAYSull e BROKEN 80w

47
ANYTHING COULD HAPPEN Ellie Goulding
J ELIOTE GOULDING (E GOULDING,J.ELIOTi 0CHERRYTREEINTERSCOPE

57
HOW COUNTRY FEELS Randy Houser
o G FORGE (VMCGENFE,W MOBLEY.N THRASHER) eSIONEVCREEK

SOMEBODY'S HEARTBREAK Hunter Hayes
""a D.HuFFAHAWSK.DoREFLumfaii.iinvEs) OATLANTICNASNVILLFIWMN

48
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Engl
The first two pop

radio singles

from Red mark

sales milestones:

"Trouble" passes 2

million downloads

sold, according to

Nielsen SoundScan,

while "Never" tops

3 million in digital

sales.

"Die Young"

crosses 2 million

downloads sold

since its release.

Follow-up "C'mon,"

meanwhile, is the

Greatest Gainer (up

56%) on Mainstream

Top 40, where it

climbs 30-28 in its

second week.

The track

vaults 24-13 on

On -Demand Songs

with an 11% increase

to 553,000 on -

demand streams.

It also gains by

106% to 152,000

downloads sold.

69 t
As Les Miserables:

Highlights from

The Motion Picture

Soundtrack blasts

33-2 on the

Billboard 200, the

actress sends a

third version of the

song onto the Hot

100. Susan Boyle's

29 take reached No.

62 in 2009, and

the "Glee" cast's

cover rose to No. 31

in 2010.

30

 31
39

93 & 96
Parent album Pitch

26 Perfect leaps 45-10

on the Billboard

200. Kendrick sings

42 her first chart entry

in the movie backed

by her inventive

17 percussion

performed with a
32 plastic cup.

41
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NEW

IHNTRY

TITLE
PRODUCER (SONGWRITER)

LOVE SOSA
YOUNG CHONKCOZAKT PrilMAN)

Artist
IMPRINT) PROMOTION LABEL Lt.1

Chief Keef
0 GLORY soyzATURSCO PE

GOODBYE IN HER EYES Zac Brown Band
K STECAU-Z.BROWN (2 BR04YN5'IOuRRE1TESIEIGH,1D.FIDPKINS) OATLANTICSOUTHERN GROUND

FEEL AGAIN OneRepublic
R.B.TEDDENN2ANCANELLABxuTZLE(R.8.1E00ENB.KU12LE.O.BROWN,N2ANCANELLA) eMOSLEYANIERSCOPE

BALL T.I. Featuring Lil Wayne
RICO LOVE,EARL AND EIC.J.HARRIS,JR,RICO LOVE,E.HOOD.E.GOODYILD.CARTERI @GRANO HUSTLE/ATLANTIC

TIL MY LAST DAY Justin Moore
J.STOVER(B.D.mAHER.J.MOORE.J.S.STOVERI OVALORY

BEER MONEY
B.JAMESIK.MOOREADALY,T.VERGES1

SKYFALL
PEPWORTHIAADKINSREPWORT111

BEGIN AGAIN
0NUFF,N.CHAPMAN,T.SWICTITSWIFT1

KISS TOMORROW GOODBYE
J STP:ENS(LBRYANASIEVENS,S.PACAN44131

Kip Moore
O MCA NASHVILLE

Adele 
GO wicotumBIA

Taylor Swift 
O BIG MACHINE "'
Luke Bryan

()CAPITOL NASHVILLE

TORNADO Little BigTown
JJOYCE(N.HEMBYAMA10) 0 CAPITOL NASHVILLE

REMEMBER YOU Wiz Khalifa FeaturingTheWeeknd
CMONTAGNESEDPATICJIHOMAZATESFAYEC.MON1AGNESEABALSHEADOUGLASSEWMPIONI OROSTRUM/ATLANTICAIRP

CREEPIN' Eric Church
J JOYCE (ECHURCH,M.GREENI 0 EMI NASHVILLE

WICKED GAMES The Weeknd
DOC.0 mONTAGNESETHE wEEKND(MESFAYECMONTAGNESED.MCKINNEY) eXO/REPUBLIC

I DREAMED A DREAM Anne Hathaway
NOT LISTED (A.BOUBLE.C.M.SCHONBERG,HXRETZMERI 0 REPUBLIC

DON'T JUDGE ME Chris Brown
THE MESSENGERS IC MOROWN.N AMENAMESSiNGER,M.PEURZER) 0 RCA

SOUTHERN COMFORT ZONE Brad Paisley
B PAISLEYIBIAISIEY,C.DUBOIS,J.K.LOYELACE) @ARISTA NASHVILLE

GUAP Big Sean
,Thk..E.KUVG001,61AANGIS010.MANYIETPITRAVOU2W0t0EMPOUR,KOKSTADWITNIRIAIL93711301DSTED4 (OGOODAlf.DMILUMG

OATH Cher Lloyd Featuring Becky G
DR. LUKE.CIRKUT.ROROPOPIR.M.GOMULGOTTWAUDAMAUKO.OMELIO.N.WALIEFLE.WRIGNT) 0 SYCO,EPIC

POETIC JUSTICE Kendrick Lamar Featuring Drake
S 0.1U.EINDUCiONORTNEMOUNAASRARAMJS.HARRISIII,LLACIcSOKESIEW1S1 OTOPOAWGIAFTERMADDINTERSCOpE

MERRY GO 'ROUND Kacey Musgraves
LLAIRO,S.mCANALLY,K.MUSGRAVES(KMUSGRAVES,J.OSBORNES.MCANALLY1 0MERCURYNASHVIU.E

TWO BLACK CADILLACS Carrie Underwood
m BRIGHT (C UNDERW0017,1XEANHLINDSEY) 019/ARISTA NASHVILLE

ALL GOLD EVERYTHING Trinidad James
NOT usim(NorusTED) e THINICITGAGAMEMEFJAKIONG

MADNESS Muse
muSEIM.BEURAY) eHELIUM-3MARNER BROS

ONE OF THOSE NIGHTS
R.GAWMORET.MCGRAW1UAIRDA.CLAWSON,C.TOMPIONSI 00

Tim McGraw
BIG MACHINE.

RED Taylor Swift 
O. HUFEN.CHAPMAN,TSWIFTfESWIFT) 0 BIG MACHINE

CELEBRATION Game Featuring Chris Brown,Tyga,VViz Khalifa & Lil Wayne
SAP(J.TAYLORX.M.BROWN,MAGUYEN.STEVENSON.D.CARTENCJIHOMAZJNING1 0REZERVOIR4DGC,4NTERSCOPE ,

DICED PINEAPPLES Rid< Ross Featuring Wale & Drake
CARLDAX(W.LROBERTSII.C.FJACCORMICKAAKINTIMEHINAGRAHAM) eMAYBACH/SUNNSLIDEMEFJAM40JMG

KISS YOU One Direction
C FALKNAPANSHEW3ACK,R.YA000B,C.FAL(ANOTECHAN.WNOINKFOGELMARKANEDLERI esvcazoLumBiA

22 Taylor Swift
N1AY MARTIN,SHEUBACKITSWIRMAX MART IN.SHELLBACK) e BIG MACHINE

EL CERRITO PLACE Kenny Chesney
B. CANNON,K CHESNEYIK GATT'S, e BLUE CHAIR:COLUMBIA NASHVILLE

YOUNG & GETTIN' IT Meek Mill Featuring Kirko Bangz
JARLIEBEATS(RRWILEIAMS,O.ITUCRENICARANDEE,V130BINSON) eMAYBACHNVARNER BROS.

TIP IT ON BACK Dierks Bentley
8BEAVERSJ_WOOlEN(T.KENNEDY,R.COPPERMANAMNITO °CAPITOL NASHVILLE ..

NEVA END Future
miler WIILMA0E4T(N3A4L0URNMLWILLIAMSNISIAUGHTIER) 0A-1/FREEBANIZEPIC

DID IT FOR THE GIRL Greg Bates
JRiTCHEY(G.BATES.LNUTTON.R.CLAWSON1 0 REPUBLIC NASHVILLE

CRYING ON A SUITCASE Casey James
C LINDSENTJAMESO..TmaLERT.SHAPIRO,N.THRASNER) 0 19/COLUMBI4 NASHVILLE

KING WIZARD Kid Cudi
NOT LISTED (NOT UMW ((MIMED AWESOME,G.0.0.0.7REPuBLIC

REST OF MY LIFE Ludacris Featuring Usher & David Guetta
D.GUETIA.G.TUDFORTICB.BR1DGESAIRAYMONONSALMS.JRASALWASPASCANDFICKEIRIETTAGRRMOR1) 0011)1IFJ5MC01,16

CUPS Anna Kendrick
NOT LISTEOLNOT USTED) 0 UkiE

WHEN I WASYOUR MAN Bruno Mars
THE SMEONGTONSIBRUNO MARSAAWRENCE ItALEVINEANNATTI 0DATLANTIC

WHO BOOTY Jonn Hart Featuring iamSU
RAwSM000(0.1.GR172ELL.SA.WILLIAMS,KKHARB000HI °camp CARTEIAPic

il BELLAS FINALS: PRICE TAG/DONT YOU (FORGET ABOUT ME)... The Barden Bellas
:. NOT Ling:(NOT USER)) 0 LIME

C'MON Ke$ha
DR. LLIKE,BENNYBIANC0C113101TOCSEBERT,LGOT1WALOBIEVIN,MAXPAARTIN,B.MCKEULWAL1ERI OKBAOSABE/RCA

ROCK ME One Direction
.i.LUKEKODOLKOJAKCIRKUTIAARIGSS.HOUANDERRSMISSON.LGOTTWALD,H.WALTE81 eSYCO,COLUMBIA

MY MOMENT DJ Drama, 2 Chainz, Meek Mill, Jeremih
T.miNUS(TERPS,FLR.WIWAMSAFELTONJWIULIAMS1 0 APHILLIATESEONE

ICE Kelly Rowland Featuring Lil Wayne
S GARRETTDETAILIS.DARRETIN.C.FISHEFUCROWIAND.O.CARTER) @REPUBLIC
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2012'S TOP HITS RING IN NEW YEAR
Fueled by consumers purchasing some of 2012's most buzzworthy hits
and radio recounting the same in year-end retrospectives, PSY's No.
2 -peaking "Gangnam Style" gallops back into the Billboard Hot 100's top

10 (19-6). The song soars 8-3 on Hot Digital Songs with a 245% gain to
400,000 downloads sold, according to Nielsen SoundScan, marking its
best weekly total. The top song of 2012, from Gotye, also benefits from
year-end reminiscence and a return to regular post -holiday programming

on AC radio (see page 40). -Gary Trust
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O 1 13

2

0
4

5

O
7

0
9

0
0

14

C
C
17

20

0

C

2 WKKS

LOCKED OUT OF HEAVEN
BRUNO MARS ATLANTIC

2 14 DIAMONDS
RIHANNA SRP/DEF JAMADJMG

3

4

5

6

9

7

10

12

11

12 HO HEY
THE LUMINEERS DUALTONE

23 ONE MORE NIGHT
MAROON 5 A&M/OCTONVINTERSCOPE

I CRY
FLO RIDS POE BOY/ATLANTIC

19

HOME
PHILL1PS 19ANTERSCOPE

20
LET NIE LOVE YOU PM YOU LEARN TO LOVE YOURSELF,
NE.YOmorowfuitum6

9 BEAUTY AND A BEAT
JUSIVIDEBER WNW 111141J SCHOOLEDYNCAJONO ERADTGUYAILUNIG

DIE YOUNG
KESHA KEMOSABE/RCA

TRY
PINK RCA

25 SOME NIGHTS
FUN. FUELED BY RAMER/11RP

5 I KNEW YOU WERE TROUBLE.
TAYLOR SWIFT BIG MACHINE/REPUBLIC

14 16
THE A TEAM
ED SHEERAN ELEIORA/ATLANTIC

13

16

15

17

29

23

19

22

21

20

45

22 ADORN
MIGUEL BYSTORMJBLACK ICEJRCA

To GIRL ON FIRE
ALICIA KEYS FEAT. NICKI MINAJ RCA

DON'T YOU WORRY CHILD
SWEDISH HOUSE MARA FEAT JOHN MARTIN ASTRALMRKSRAPITOL

TOO CLOSE
ALEX CLARE REPUBLIC

BLOW ME (ONE LAST KISS)
P,NK RCA

a

24

26

12

12

14

10

10

47

26 14

GOODBYE IN HER EYES
ZAC BROWN BAND ATLANTIC/SOUTHERN GROUND

SWIMMING POOLS (DRANK)
KENDRICK LAMAR TOP DAWG/AFTERMATH/INTERSCOPE

TIL MY LAST DAY
JUSTIN MOORE VALORY

DON'T STOP THE PARTY
PITBULL FEAT. TJR MR. 305/POLO GROUNDSMCA

IT'S TIME
IMAGINE DRAGONS KMINAKORNEIVINTERSCOPE

SOMEBODY THAT I USED TO KNOW
GOTYE FEAT. HAMRA SAMPLES N SECONOSSAIRFAYJMPUBUC

BEER MONEY
KIP MOORE MCA NASHVILLE

SW 53 KS TITLEARTISTIMPlil, Pli0M0 T LON LABEL

O 32  HOW COUNTRY FEELS
RANDY HOUSER ST0'1E, CREEK

O 27 SCREAM & SHOUT
WIU.LAM FEAT. BRITNEY SPEARS INIERSCOPE

O 31 13 CRUISE
FLORIDA GEORGIA LINE REPUBLIC NASHVILLE

CD30

30 25

 39
 40
O 41
34 24

35 28

O 65
37 35

38 33

O 36
O 38
O 47
42 34

43 37 16

CD48 6

O 42 4

O 56 6

e 55 18

O 44 12

O 60 18

 59 21

, CATCH MY BREATH
KELLY CLARKSON 19111CA

CLIQUE
KANYE WEST JAY -Z, BIG SEAN G.0.0.0/DEF JAMADJMG

WANTED
HUNTER HAYES ATLANTIC NASHVILLE/WAN

LIGHTS
EWE GOULDING CHERRYIREE/INTERSCOPE

12 SOUTHERN COMFORT ZONE
BRAD PAISLEY ARISTA NASHVILLE

10 VA VA VOOM
NICK! MINAJ YOUNG MONEY/CASH MONEY/REPUBUC

21
DON'T WAKE ME UP
CHRIS BROWN RCA

CALL ME MAYBE
CARLY RAE JEPSEN 604/SCH00LBOYANTERSCOPE

24 AS LONG AS YOU LOVE ME
non 8186 RAT. BIG SEM SCHOOLEHRATIACMD BRALIWISUVID,DJNIG

SWEET NOTHING
CIA MRS RA ROWCININICNOISTFICTIOARY BELNWOE

IT
NO WORRIES
UL WAYNE FEAT. DETAILYOUNG MONEY/CASH MONEY/REPUBLIC

4 DAYLIGHT
MAROON 5 AMA: OCTONE/INTERSCOPE

, EVERY STORM (RUNS OUT OF RAIN)
GARY ALLAN MCA NASHVILLE

13
THINKIN BOUT YOU
FRANK OCEAN um JAMADJMO

BANDZ A MAKE HER DANCE
JUICY J FEAT. LIL WAYNE & 2 CHAINZ <EMOSABFJCOWMBLA

THE ONLY WAY I KNOW
JASON ALDFANWITH UNE BRYAN& ERIC CHURCHBROICEN BOW

F..KIN PROBLEMS
ASAP ROCKY ASAP WORLDWIDE/POLO GROUNDS/RCA

BETTER DIG TWO
THE BAND PERRY REPUBUC NASHVILLE

BEGIN AGAIN
TAYLOR SWIFT BIG MACHINE

I WILL WAIT
muMFORDIS SONSGENILEMAN OF TIE ROAD/11133/GIASSNOTE

KISS TOMORROW GOODBYE
LUKE BRYAN CAPITOL NASHVILLE

WE ARE NEVER EVER GETTING BACK TOGETHER
TAYLOR SWIFT BIG MACHINE/REPUBLIC

0 HOT DIGITAL SONGS'"
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O 2 11
I KNEW YOU WERE TROUBLE

TAYLOR SWIFT BIG MACHINE

2 1

LOCKED OUT OF HEAVEN
13 BRUNO MARS ATLANTIC

19 GANGNAM STYLE
PSY SCHOOLBOY/REPUBLICO

7

12 BEAUTY AND A BEAT
ISTI/ BMA FEAT 6104 MILUSCHOOLEMPAIIIMOSFAUNISLMB1,1

O 5 14 DIAMONDS
RIHANNA SOP; JAMADJMG

6 3 3,3 HO HEY

6

O 12
9 4

C
0
0

9

19

36

13

15

16

THE LUMINEERS OUALTONE

13 THRIFT SHOP
MACKIEMORE & RYPN LENS FEAT.WMEZMACMEMORE/I,

14 DIE YOUNG
KESHA KEMOSABEflICA

SCREAM & SHOUT
- WILL I.AM & BRITNEY SPEARS INTERSCOPE

28 HOME
PHILLIP PNIWPS 19/INTERSCOPE

26 ONE MORE NIGHT
MAROON 5 A&WOCTONE/INTERSCOPE

19
WE ARE NEVER EVER GETTING BACK TOGETHER
TAYLOR SWIFT BIG MACHINE/REPUBLIC

17
GIRL ON FIRE
ALICIA KEYS FEAT. NICK! MINAJ RCA

, 1 CRY
FLO RIDA POE 80Y/ATLANTIC

2, CRUISE
FLORIDA GEORGIA LINE REPUBLIC NASHVII I F

1 6 10
DON'T YOU WORRY CHILD
MUSH HOUSE IALRA FEAT. JOHN STAMM ASTRALWERKS/CM1101

 21 37
TS

FUN. fUEIED BY RnAVENIRRP

18 11 9

O 25 20

O 27 13

 31 17

O 35 36

O 32 17

cp24 5

CD47 26

TRY
PINK RCA

THE A -TEAM
ED SHEERAN ELEICTRAIATLANTIC

HALL OF FAME
THE SCRIPT FEAT. WILLIAM PHONOGENICIEPIC

SWIMMING POOLS (DRANK)
KENDRICK LAMAR AFTERMATIVINTERSCOPE

WANTED
HUNTER HAYES ATLANTIC NASHVILLFJWMN

CLIQUE
KANYE WEST. JAY -2. BIG SEAN G.O.O.DAIEFJAMIOJE,

_  _ -  -
2 C11A...INZ DEFJAMADJMG

AS LONG AS YOU LOVE ME
=AMES FUR EIGSFANSC,COIECARGYUENDER,N,I...

28 17

O 41 45

O 42 15

O 37 9

O 64 12

33 20 8

O 59 6

O 50 27

O 58 33

® 44 19

38 28 9

39 22 8

O 70 34

0 46 16

42 39 13

O 22

44 40 3

O 55 41

46 38 27

60 33

67 260
O _ 24

C 38
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26 18 22
IT'S TIME
IMAGINE DRAGONS KIDINAKORNERANTERSCOPE

LITTLE THINGS
or75 DIRECTION svC0 COLUNIBIA

To F..KIN' PROBLEMS
RUP:OX.1:0X;10411CARCINUMBINAVIMP3LORINIKA

CALL ME MAYBE
CARLY RAE JEPSEN601/SCHOOLBOWINTERSCOPE

NO WORRIES
UL WAYNE FEAT. DETAILYOUNGMOIVICASH MONEYMEPUBLIC

VA VA VOOM
NICKI MINAJ YOUNG MONEY/CASH MONEY/REPUBLIC

LIVC VV111LC VVC ric YVUNV
ONE DIRECTION SILO COLUMBIA

DON'T STOP THE PARTY
PITBULL FEAT. TJR MR.305/POLO GROUNDS/RCA

READY OR NOT
BR lour MENDLER HOLLYWOOD

BLOWN AWAY
CARRIE UNDERWOOD 19/ARISTA NASHVILLE

WHISTLE
FLO RIDA POE BOY/ATLANTIC

LITRE LOVEYOUMITILYOULEAFINTOLOVEYOURSELF

NE HO OTOWNADJMG

BETTER DIG TWO
THE BAND PERRY REPUBUC NASHVILLE

CATCH MY BREATH
KELLY CLARKSON ISIRCA

PAYPHONE
MAROON 5 FEAT VAZ IMAM AMVVOCTONVINIERSCOPE

BANDZ A MAKE HER DANCE
JUICY J FEAT UL WAYNE 82 CIIIIINZKEMOSABE/COLUMBIA

EVERY .Tvn. (RUNS OUT C RAIN)
GA. ALLAN MCA NASHVILLE

WANT U BACK
CHER LLOYD SYCO/EPIC

DAYLIGHT
MAROON 5 A&M/OCTONEIINTERSCOPE

TOO CLOSE
0LE% CLARE REPUBLIC

LITTLE TALKS
OF MONSTERS AND MEN REPUBLIC

TITANIUM
DM) GUEITAFEPESIAMAT A NUSIC/ASIRALYOKS/CAPITOL

DON'T WAKE ME UP
CHRIS BROWN RCA

GOOD TIME
owt MUM RALIEMBIONSCHOOLBOYANIBISCOPERRel,

WHAT MAKES YOU BEAUTIFUL
ONE DIRECTION SYCO/COLUMBIA

6

0

El

B

El

O ROCK-
e,E, TITLE

55 55 55 ARTIST IMPRINT/PROMOTION LABEL

1 1 34
HO HEY
THE LUMINEERS OUALTONE

O 2 32
17111(1)LLIII.EPHILLIPS 19/INTEFISCOPE

0 4 45

O 5 33

SOME NIGHTS
FUN. FUELED BY RAMENIRRP

THE A -TEAM
ED SHEERAN FI TKTRAJAILANTIC

5 3  IT'S TIME
IMAGINE DRAGONS KIDINAKORNERANTERSCOPE

9 24 TOO CLOSE
ALEX CLARE REPUBLIC

7 48 LITTLE TALKS
OF MONSTERS AND MEN REPUBUC

23 RADIOACTIVE
IMAGINE DRAGONS KIDINAKORNERANTERSCOPE

O T 45 EVERYBODY TALKS
NEON TREES MERCURWIDJMG

10
7 21

I WILL WAIT
MINFORDE SONS GENTLEmAN OF DIE ROADREDGLASSNOIL 12 57 WE ARE YOUNG
FUN. FEAT. JANELLE MONAE BUGLED BY RAMEN/RRP

I WON'T GIVE UP
JASON MRAZ ATLANTIC/ARP

T4 SOMEBODY THAT I USED TO KNOW
GOBI FEAT. KIMEENSAMPLES If SECONDERAIRMXIREPUBUC

15 ,T SAIL
AWOLNATION RED BULL

 11 52

15 MADNESS
t9 MUSE HEUUM3/WARNER BROS.

O 1 13

2 2 18

O 3 17

O 7 22

O 17

O 6 13

7 4 10

17

16

 14 23

O 22 39

CI) 12 6

 25 34

 13 29

O 9
O 10

.0 - 34

#1
12WKS

DIAMONDS
RIHANNA SRENDEFJAKIDJMO

THRIFT SHOP
MACKIEMOREERYMILEIMS FEAT. WANZMACKLEMORE/ADA

GIRL ON FIRE
AUCIA KEYS FEAT. NICKI MINAJ RCA

SWIMMING POOLS (DRANK)
KENDRICK LAMAR AFTERMATHA NTERSCOPE

CLIQUE
KANYE WEST. JAY,. BIG SEAN G.0.0.0/DEF JAM/WING

I'M DIFFERENT
2 CHAINZ ELI JO.'

F..KIN' PROBLEMS
ASIPAXPI RAT HUJ1;,, WEE UAW WPM:RAMO G,O.MOS

NO WORRIES
LT WAYNE FEAT DETAILYOUNG MONEWCASH MONEY/FEPUBLX

BANDZ A MAKE HER DANCE
JUICY J FEAT. LL WHINE& 2 MAINZ KEIAOSABFJCOLUMBIA

BIRTHDAY SONG
2 CHAINZ FEAT. KANYE WEST DEF JAMADJMG

MERCY
II/MIME BIG WA PUSINUCHAINZSOLIM JAJMEUVG

2 CHAINS FEAT. DRAKE DEF JAMADJMG

THINKIN BOUT YOU
FRANK OCEAN DEFJAM/IDJMG

LOVE SOSA
CHIEF KEEF GLORY BOYZANTERSCOPE

NO LIE

WORK HARD, PLAY HARD
WIZ KHAUFA ROSTRUM/ATLANTIC

HW :7; TITLE
g ARTIST IMPRINTILABEI

O 36 MY SONG FORYOU
BRIDGIT MOMS& SHAW HAMERWALT DVIEY

O , WHEN CAN I SEE YOU AGAIN?
- OWL CITY WALT DISNEY

O 7 T T CAN YOU FEEL IT
1

ROSS LYNCH WALT DISNEY

O 10 -
TTYLXOX
BELLA THORNE WALT DISNEYO ILLUSION
ROSS LYNCH WALT DISNEY

O 6 CHRISTMAS SOUL
ROSS LYNCH WALT DISNEY

O 13 5 NOT A LOVE SONG
-1 ROSS LYNCH WALT DISNEY

8 5
SHAKE SANTA SHAKE
ZENDAYA WALT DISNEY

O 15 -1 n HEARD IT ON THE RADIO
ROSS LYNCH AS AUSTIN MOON WALT DISNEY

 20 44 TAKE A HINT
VICTORIOUS CAST NICKELODEON/COLUMBIA

HAD ME @ HELLO
OLIVIA HOLT MCI DISNEY

11 9

111)19

II 'I
391 SOMETHING TO DANCE FOR

ZENDAYA WALT DISNEY

WINDOWS DOWN
BTR ,l'CKELODEO,,COLUMBIA

FASHION IS MY KRYPTONITE
BELLA THORNE & ZENDAYA WALT DISNEY

11

28

21

11
CALL ME MAYBE
KIDS BOP DDS RAZOR & TIE

CO COUNTRY"

tf 53 TITLE
g 3 3 o ARTIST IMPRINTIPROMOTION LABEL

O 5
19

#1 INEMEMBIEVERGETITIGBACKTOGETHR El
ABSo TAYLOR SWIFT BIG MACHINE

0 29 CRUISE
FLORIDA GEORGIA LINE REPUBLIC NASHVILLE

O 4 40
WANTED
HUNTER HAYES ATLANTIC/WM N

O 7 32 BLOWN AWAY
CARRIE UNDERWOOD 19/ARISTA NASHVILLE

5 2

6 6

O 11
O 18
O 23
10 9

 16
12 8

O 21
14 13

BETTER DIG TWO
THE BAND PERRY REPUBLIC NASHVILLE

To EVERY STORM (RUNS OUT OF RAIN)
GARY ALLAN MCA NASHVILLE

8 SOMEBODY'S HEARTBREAK
HUNTER HAYES ATIANTIC/WMN

TT
THE ONLY WAY I KNOW
JASON NDEANWMIWIE BRIM &ERIC CHLIMIBROKEN BOW

12 RED
TAYLOR SWIFT RIO MACHINE

32 PONTOON
LITTLE BIG TOWN CAPITOL NASHVILLE

13 BEGIN AGAIN
TAYLOR SWIFT BIG MACHINE

TORNADO
LITTLE BIG TOWN CAPITOL NASHVILLE

37 HARD TO LOVE
LEE BRICE CURB

is HOW COUNTRY FEELS
RANDY HOUSER STONEY CREEK

49 42 GOOD GIRL
CARRIE UNDERWOOD 19/ARISTA NASHVILLE

DLATIN-

17:5 2,t TITLE
§ gi 3o ARTIST MPRINT/PROMOTION LABEL

O 3 156
#1 HIPS DONT LIE
wics SHAN= FEAT WYCLIEJEANEPIOSONYMUSC LATIN

DANZA KUDURO
DON OMAR. wawa YAN/StORFANATONKIVEMALE

FELIZ NAVIDAD
JOSE FEUCIANO RCAILEGACY

WAKA WAKA (THIS TIME FOR AFRICA)
SHAMRA FEAT. FRESHLYGROUND EP1C/SONY MUSIC LATIN

ALGO ME GUSTA DE TI
WISH & YANDEL FEAT CHRIS BROWN &THAN MACHETEMMLE

LIMBO
DADDY YANKEE EL CAFITEUCAPITOL LATIN

2 124

3 1 26

O 9 138

5 5 26

6 4 12

O 16
O 10
O 17
O 23
 _ 154
 20 70

 18 35

O 26 14

156

40

41

113

15 13 24

HEROE
ENRIQUE IGLESIAS INTERSCOPEAHALE

Al SE EU TE PEGO
M IC HEL TELO PANTANNAURGE/SONY MUSIC LATIN

IN CON DICIONAL
PRINCE ROYCE TOP STOP

BON, BON
PITBULL MR 305 FAP.IOUS ARTIST/SONY MUSIC LATIN

IVIN' LA VIDA LOCA
ICKY MARTIN CZ/COLUMBIA/SONY MUSIC LATIN

PROMISE
ROMEO SANTOS FEAT. USHER SONY MUSIC LATIN

HASTA QUE SALGA EL SOL
DON OMAR ORFANATOIMACHETE/UMLE

LA BAMBA
LOS LOBOS SIASHANARNER BROS.

ECHA PA'LLA (MANOS PA'RRIBA)
PITBULL MR.305/FAMOUS ARTIST/SONY MUSIC LATIN

CHRISTIAN"

65 TITLE
g ARTIST IMPRINT/LABEL

O 2 156 fl
, MONSTER

SKILLET ARDENT/FAIR TRADE

HOW TO SAVE A LIFE
THE FRAY EPIC

O 12 29 ITVOTYMATF:IRVOTNTrIlL

4 6

O 23
O 20

7 1

O 19
O 10
O 15
O 29
O 34
13 14

O 37
O 35

45

156

155

156

10,000 REASONS (BLESS THE LORD)
MATT REDMAN SIXSTEPS/SPARITOW/EMI CMG

HERO
SKILLET ARDENT/FAIR TRADE

JESUS, TAKE THE WHEEL
CARRIE UNDERWOOD 19ARISTA/ARISTA NASHVILLE/Eta

CHRISTMAS EVE (SARAJEVO 12/24)
TRANS.SIBERIAN ORCHESTRA LAVA/RHINO

YOU FOUND ME
THE FRAY EPIC

 YOUTH OF THE NATION
P.0.0. ATIANTICANORD.CURB

49 I WILL RISE
CHRIS TOMLIN SIXSTEPS/SPARROW/EMI CMG

156

17

30

97

AWAKE AND ALIVE
SKILLET ARDEN TIFAIR TRADE

COMATOSE
SKILLET ARDENT/SRE/FAIR TRADE

REDEEMED
BIG DADDY WEAVE FERVENT/WORD-CURB

TEMPORARY HOME
CARRIE UNDERWOOD 19/ARISTA NASHVILLE

57 GET BACKUP
TOBYMAC FOREFRONT/EMI CMG
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TITLE
5 ARTIST IMPRINT/PROMOTION LABEL

1 13

2 2 14

O 11

4 4 14

O 9 9

0 10 6

7 5 14]

8 6 20

9 8 20

10 7 24

e 11 8

CD12 18

 13 121

14 14 28

O 15 7

 16 10

e 17 4

0 18 5

O 19 5

O 22 6

O 20 14

O 21 9

O 24 11

24 25 201

25 23 10

O 27 6

 28 3

ED 30

O 26
O 29
31 31

O 34
33 32

O 38
35 33

0

#1
3

LOCKED OUT OF HEAVEN
BRUNO MARS ATLANTIC

DIAMONDS
RINANNA SRP/I/EF JAALIDJMG

HO HEY
THE LUMINEERS DUALTONE

I CRY
FLO RIDA POE BOY/ATLANTIC

BEAUTY AND A BEAT
ALM BIBIER RID. WWI IMIUU SCENIC:UW.0D BR4LMSABEMMG

I KNEW YOU WERE TROUBLE.
TAYLOR SWIFT BIG NIACHINE:REPUBUC

DIE YOUNG
KESHA KEMOSABFJRCA

LET MELOVEY01.11UNTILYOULEARNTO LOVE YOURSELF)
NE -TO MOTOWNADJMG

HOME
PHILLIP PHILLIPS IT INTERSCOPE

ONE MORE NIGHT
MAROON 5A&MJOCEONEANTERSCOPE

TRY
P'NK RCA

THE A TEAM
ED SHEERAN ELEKTRA/ATLANTIC

DON'T YOU WORRY CHILD
SWEDISH/OUSE 'WAFER. JONI MAMMASTRALWERKNCANTOL

SOME NIGHTS
FUN. FUELED BY RAMEN/BRP

GIRL ON FIRE
ALICIA KEYS FEAT. NICKI MINAJ RCA

DON'T STOP THE PARTY
PIT BULL FEAT. TJR MR. 305/POLO GROUNDS/RCA

SCREAM & SHOUT
WILLIAM & BRITNEY SPEARS INTERSCOPE

LITTLE THINGS
ONE DIRECTION SYCO/COLUMBIA

DAYLIGHT
MAROON 5 ASMOCTONE/INTERSCOPE

SWEET NOTHING
MAY itRISSERCOOKEVELCHISMIDONIUTOUR4BECWEBNIBUJAL

HALL OF FAME
THE SCRIPT FEAT. WILLIAM PHONOGENIC/EPIC

CATCH MY BREATH
KELLY CLARKSON 19/RCA

IT'S TIME
IMAGINE DRAGONS KIDINAKORNERANTERSCOPE

WE ARE NEVER EVER GETTING BACK TOGETHER
TAYLOR SWIFT BIG MACHINE/REPUBUC

VA VA VOOM
NICK! MINAJ YOUNG MONEY/CASH MONEY/REPUBLIC

REST OF MY LIFE
LUDACRIS FEAT. USHER & DAVID QUETTA OTPIDEP JAM/RUMS

THRIFT SHOP
MACKLEAIORE & RYAN LEWIS FEAT. WANZ MACKLEMORFJADA

2
GREATEST C'MON
GAINER KESHA KEMOSABEACA

WANTED
HUNTER HAYES ATLANTIC NASHVILLERRP

15
REMEMBER WHEN (PUSH REWIND)
CHRIS WAUACE THINKSAY

GIVE ME YOUR HAND (BEST SONG EVER)
THE READY SET SIRODECAYDANCEMIARNER BROS.

LITTLE TALKS
OF MONSTERS AND MEN REPUBLIC

l7
FEEL AGAIN
ONEREPUBLIC MOSLEY/INTERSCOPE

16 GANGNAM STYLE
PSY SCHOOLBOY/REPUBLIC

12 ANYTHING COULD HAPPEN
ELLIE GOULDING CHERRYTIREANTERSCOPE

37 3 TURN AROUND
CONOR MAYNARD FEAT. NE -YO CAPITOL

37 35

0
0
0

ADORN
MIGUEL BYSTORM/BLACK ICE/RCA

TROUBLEMAKER
OLLY MURS FEAT. FLO RIDA SYCO/COLUMBIA

40
50 WAYS TO SAY GOODBYE

,L,° TRAIN COLUMBIA

NEW
WHO BOOTY
JONN HART FEAT. IAMBI COOL KID CARTEUEPIC

As the format returns to non -holiday programming, several secular titles

re-enter Adult Contemporary, as they do each year following Christmas.

This week's chart encompasses the Dec. 24-30 Nielsen BDS tracking

week; the majority of AC stations segued back to regular programming

from all -holiday fare m of Dec. 26. Gotye's "Somebody That Used to

Know," featuring Kimbra, leads the way, logging a 11th week at No.1

upon its re-entry, while Katy Perry's "Wide Awake" (No. 2) and Jason

Mraz's "I Won't Give Up" (No. 3) return at new peak positions.

On Adult Top 40, as Imagine Dragons' "It's Time" rises 11-10, half

the chart's top 10 comprises former Attemative No. h for the first time in

the former tally's almost 11 -year history. The luminess' "Ho Hey" leads

Adult Top 40 for a second week, followed by fellow former Alternative

No. is "Some Nights" by fun., "tittle Talks" by Of Monsters and Men and

"Too (lose" by Alex Clare (Nos. 6, 8 and 9, respectively).

rt ADULT
CONTEMPORARY -

0
O

0
0

O
O
O
C

RE ENTRY

RE-ENTRY

RE-ENTRY

RE-ENTRY

TITLE
55 ARTIST IMPRINT/PROMOTION LABEL

SOMERODYTHATIUSEDTOKNOW
DOM FFAT.KMBRA :N=AIMSNSFCEIICS,TAFSAFFFUKC

WIDE AWAKE
KATY PERRY CAPITOL

I WON'T GIVE UP
JASON MRAZ ATLANTIC/11RP

PAYPHONE
MAROON 5 ASM OCTONE/INTERSCOPE

STRONGER (WHAT DOESN'T KILL YOU)
KELLY CLARKSON IS RCA

HOME
PHILLIP PHILLIPS isiNILGSGOPL

DRIVE BY
TRAIN COLUMBIA

CALL ME MAYBE
CARLY RAE JEPSEN604/SCHOOLBOY/INTERSCOPE

18

RE-ENTRY

RE-ENTRY

RE-ENTRY

RE-ENTRY

RUMOUR HAS IT
ADELE XL COLUNIBIA

WHAT MAKES YOU BEAUTIFUL
ONE DIRECTION SYCO COLUMBIA

Q 22 g ONE MORE NIGHT
MAROON5A&M/OCTONEANTERSCOPE

 30 20
WE ARE NEVER EVER GETTING BACK TOGETHER
TAYLOR SWIFT BIG MACHINE/REPUBLIC

=BLOW ME (ONE LAST KISS)
PINK RCA

 20 13
ASDKYEFAL

15 8 13) GOOD MORNING BEAUTIFUL
JIM RICKMAN FEAT. LUKE MCIAASIERMOCID/BRICKHOUSE/EKUL

27 20 50 WAYS TO SAY GOODBYE
TRAIN COLUMBIA

GOOD TIME
ram a CJAYRAEJEPsBYEGUSCHOOUNTATERSCOPEREPUBUI;

LET IT SNOW, LET IT SNOW, LET IT SNOW
ROD STEWART WINE

SOME NIGHTS
FUN. FUELED BY RAME RP

MY OH MY
TRISTAN PRETTYMAN CAPITOL

2 7 A HOLLY JOLLY CHRISTMAS
LADY ANTEBELLUM CAPITOL NASHVILLE

17 RE-ENTRY

RE-ENTRY

1 14

3

2

5

4

6 6

13

29

10

23

28

O 7 36

Ei1 10 24

9 9 28

CI 11 23

11 8 18

(ID 12 11

O 13 13

 15 5

15 14 26

O 16 12

e 17 9

O 20 6

19 18 201

O 21 9

21 19 20'

22 22 20

O 23 8

O 24 7

28 4

0=
3 7

5 7

6 7

LIGHTS
ELLIE GOULDING CHERHYTREBANTERSCOPE

FIREFLIES
TRANS -SIBERIAN ORCHESTRA REPUBLIC

SANTA CLAUS IS COMING TO TOWN
BARRY MANILOW ARISTA/LEGACY

JOY TO THE WORLD
TRAIN SPECIAL OLYMPICSIBIG MACHINE

ADULT TOP 40-
TITLE

5, ARTIST IMPRINT PROMOTIO

HO HEY
LUMINEERS DUALTONE

LOCKED OUT OF HEAVEN
RUNO MARS ATI ANTIC

HOME
PHILLIP PHILLIPS iTINTERSCOPE

TRY
PINK RCA

ONE MORE NIGHT
MAROON 5 AMOCTONEANTERSCOPE

1

SOME NIGHTS
FUN. FUELED BY RAMENARP

B

tibi THE A TEAM
ED SHEERAN REKTRA/ATLANTIC

LITTLE TALKS
Of MONSTERS AND MEN REPUBLIC

TOO CLOSE
ALEX CLARE REPUBUC

IT'S TIME
IMAGINE DRAGONS KIDINAKORNERANTERSCOPE

FEEL AGAIN
ONEREPUBLIC MOSLEYANTERSCOPE

CATCH MY BREATH
KELLY CLARKSON 1NRCA

I WILL WAIT
mumFono a SONS GENTLEMAN OF THE ROAD/BED/GLASSNOTF

I KNEW YOU WERE TROUBLE.
TAYLOR SWIFT BIG MACHINE/REPUBLIC

BLOW ME (ONE LAST KISS)
PINK RCA

DIAMONDS
RI HANNA SRP/DEF JAMADJTAG

WANTED
HUNTER HAYES ATLANTIC NASHVILLE/RP

DAYLIGHT
MAROON 5 A&KOCTONEANTUISCOPE

HALL OF FAME
THE SCRIPT FEAT. WILLIAM PHONOGENIC/EPIC

OVERJOYED
MATCHBOX TWENTY EMBLEM/ATLANTIC

MISS ME
ANDY GRAMMER S -CURVE

WE ARE NEVER EVER GETTING BACKTOGETHER
TAYLOR SWIFT BIG MACHINE/REPUBLIC

MADNESS
MUSE IELIUM.3.ANARNER BROS.

LET ME LOVEVOU(UNTILYMI LEARNTOLOVEYOIMSELE)
NE -Yo MOTOWWIOJMG

MERMAID
TRAIN COLUMBIA

HOT ROCK SONGS -

TITLE
SW ARTIST IMPRINT,PROMOTION LAB

1

HO HEY
THE LUMINEERS DUALTONE

0
0
5

2 15

3 35

4 20

5 43

6 6 33

7 7 42

8 8 21

O 9 14

10 10 19

1 1 11 13

12 12 31

C

0
17

0
19

111)

21

0

13 32,

14 15

16 1

19 20

15 25

36 4

17 19

30 8

22 13

27 10

20 13

24 6

29 5

32 8

27 21 13

37 6

33 10

31 20

31 34 19

32 28 14

41 17

39 13

47 5

30

25 9

C
0
36

HOME
PHILLIP PHILLIPS ID/INTERSCOPE

SOME NIGHTS
FUN. FUELED BY RAMENAITIP

THE A TEAM
ED SHEERAN ELEKTRA/ARANTIC

IT'S TIME
IMAGINE DRAGONS KID,KOR,FP INTFFSCOPF

TOO CLOSE
ALEX CLARE LIPUBLIC

LITTLE TALKS
OF MONSTERS AND MEN REPUBUC

I WILL WAIT
MUMFORD a SONS GENTLEMAN OF THE ROADIREDIGLASSNOTE

RADIOACTIVE
IMAGINE DRAGONS KIDINAKORNERANTERSCOPE

MADNESS
MUSE IUM4WARNER BROS.

STUBBORN LOVE
THE LUFAINEERS DUALTONE

TAKE A WALK
PASSION PIT FRENCHKISS/COLUMBIA

CARRY ON
FUN. FUELED BY RAMENAIRP

MOUNTAIN SOUND
OF MONSTERS AND MEN REPUBUC

DEMONS
IMAGINE DRAGONS KIDINPXORNERANTERSCOPE

CHALK OUTLINE
THREE DAYS GRACE RCA

LITTLE BLACK SUBMARINES
THE BLACK KEYS NONESUCHANARNER BROS.

YEAH YEAH
WILLY MOON UNIVERSAL ISTAND/CHEMITTREEANTERSCOPE

TROJANS
ATLAS GENIUS FROGS HEADANARNER BROS.

CARRY ON
AVENGED SEVENFOLD WARNER BROS.

ON TOP OF THE WORLD
IMAGINE DRAGONS KKANAKORNERANTERSCOPE

LEGO HOUSE
E0 SHEERAN LLLKIRNATLANTIC

BABEL
MUMFORD & SONS GENTLEMAN OF THE ROAWRED/GLASSNOTE

GIVE ME LOVE
ED SHEERAN ELI K RA/ATLANTIC

KISS ME
ED SHEERAN ELEKTRA/ATLANTIC

DRUNK
ED SHEERAN ELEKTRAARANTIC

FLOWERS IN YOUR HAIR
THE LUMINEERS DUALTONE

GONE, GONE, GONE
PHILLIP PHILLIPS ri INLERSCOPE

ENEMIES
SHINEDOWN AT. ANTIC

WE COME RUNNING
YOUNGBLOOD HAINKE REPUBLIC

LOST IN THE ECHO
UNKIN PARK MACHINE SHOPANARNER BROS.

BEEN AWAY TOO LONG
SOUNDGARDEN SEVEN FOUR/REPUBUC

ABSOLUTE ZERO
STONE SOUR ROADRUNNER/RAP

RIDE
LANA DEL REY POLYDORANTERSCOPE

HEAVEN NOR HELL
VOLBEAT VERTIGO/REPUBLIC

SLOW IT DOWN
THE LUMINEERS DUALTONE

STARS
GRACE POTTER & THE NOCRIFINALS RAGGED COMPANY/HOLLYWOOD

38 LOVER OF THE LIGHT
mumFoRo & SONS GENTLEMAN OF THE ROAD/RED/GIASSNOTE

BMLAGEIENEDDIRNAGGONOSUK,T

DINAKOR,FR INTERSCOPF

40 26 8
CLASSY GIRLS
THE LUMINEERS DUALTONE

42 6

35 13

0C1 LESSONS IN LOVE (ALL DAY, ALL NIGHT)
NEON TREES FEAT. !CASCADE MERCURYADJMG

42 30 2 GLYCERINE (LIVE)
11 BUSH FEAT. GWEN STEFAN! COMA ROCK/EONE

(I) TIPTOE
IMAGINE DRAGONS KIDINAKORNERANTERSCOPE

4:) BLOOD
IN THIS MOMENT CENTURY MEDINRED

411
KING FORA DAY

PIERCE THE VEIL FEAT KELLIN OUINN FEARLESS/RED

TEMPEST
DEFTONES REPRISEWARNER BROS.

NEW

111EENTRI

NEW

47 RE-ENTRY
NATIONAL ANTHEM
LANA DEL REY POLYDOR:INTERSCOPE

SPECTRUM (SAY MY NAME)
FLORENCE * THE MACHINE REPUBUC

inIN THE END
BLACK VEIL BRIDES STANDBY/LAVA/REPUBLIC

SUMMERTIME SADNESS
LANA DEL REY POLYDORANTERSCOPE

The Deftones, celebrating their 25th

anniversary this year, bow on Hot

Rock Songs at No. 46 with "Tempest."

The track bullets at No.9 on Active

Rock, marking the act's third top 10

on the tally, following "Change (In the

House of Flies)" (No. S, 2000) and "Diamond Eyes" (No. 9, 2010).

Ct ACTIVE ROCK'

O
6. TITLE

5; '' 5 ARTIST IMPRINT/PROMOTION LABEL

1 14
awKs SOUNDGARDEN SEVEN FOURAEPUBLIC
#1 BEEN AWAY TOO LONG

ENEMIES
SHINEDOWN AILANTIC0

0
0
O
O
O
0
O
C

2 18

3 19

4 20

5 14

6 22

7 18

9 19

8 12

10 16

11 12

14 10

13 22

14 12 15

15 15 28

O 16 24

17 17 13

18 18 13

C
0

19

20

21

22

5

9

11

13

® 28 2

CD23 9

CD26

ABSOLUTE ZERO
STONE SOUR ROADRUNNEFVFIRP

CHALK OUTLINE
THREE DAYS GRACE RCA

CARRY ON
AVENGED SEVENFOLD WARNER BROS.

STANDING IN THE SUN
SLASH FEAT MYLES KEHNEDY &ME COPISPIRATORSDIKHAYD/CAPITOL

STAND UP
All THAT REMAINS RAZOR & TIE

HEAVEN NOR HELL
VOLBEAT VERTIGO/REPUBUC

TEMPEST
DEFTONES REPRISE/WARNER BROS.

SAME OLD TRIP
CH EVELLE EPIC

THE PRIDE
FIVE FINGER DEATH PUNCH PROSPECT PARK

ONE LIGHT
3 DOORS DOWN REPUBLIC

BONES
YOUNG GUNS WIND-UP

LET YOURSELF GO
GREEN DAY REPRISEMARNER BROS.

I MISS THE MISERY
HALO STORM ATLANTIC

LEFT FOR YOU
NONPOINT RAZOR & TIE

ALIVE
ADELITAS WAY VIRGIN/CAPITOL

LET'S RIDE
KID ROCK TOP DOG/ATLANTIC/RP

WHERE DID THE ANGELS GO
PAPA ROACH ELEVEN SEVEN

HIGHER
P.O.D. RAZOR & TIE

BRING IT
TRAIT EPOCHAL

SAVE ME
HINDER REPUBLIC

GREATEST
GAINER

HOLLOW
ALICE IN CHAINS VIRGIN/CAPITOL j

I DON'T APOLOGIZE (1000 PICTURES)
OTHERWISE CENTURY AILDIA

ONE MORE LIE
ARMADA WINDUP

HERITAGE ROCK -

 a TITLE
5 5, ARTIST IMPRINT/PROMOTION LABEL

1 1 14

AM.U 2 20

17

O 4 14

16

0

11 17

12 12

13 15

14 13

15 10

16 14

O 5
O 6

7 7 26

0
O19 2

12

2WKS

BEEN AWAY TOO LONG
SOUNDGARDEN SEVEN FOUR/REPUBLIC

CHALK OUTLINE
THREE DAYS GRACE RCA

STANDING IN THE SUN
SLASH FEAT. TAWS MEW a THE CONSPIRATORS MK HATO/CAPITOL

ENEMIES
SHINEDOWN ATLANTIC

ABSOLUTE ZERO
STONE NUR ROADRUNNER/REP

ONE LIGHT
3 DOORS DOWN REPUBUC

I MISS THE MISERY
HALESTORM ATLANTIC

LET'S RIDE
KtO ROCK TOP DOG/ATLANTICAIIRP

REATEST
GAINER

HOLLOW
ALICE IN CHAINS VIRGIN/CAPITOL

10 9
 DOOM AND GLOOM

THE ROLUNG STONES THE ROWNG STONESUMEANTERSCOPE

u UNITY
"- SHINE DOWN MANTIC

28 COMING DOWN
FIVE FINGER DEATH PUNCH PROSPECT PARK

7 STAND UP
ALL THAT REMAINS RAZOR & TIE

SAME OLD TRIP
CHEVELLE EPIC

LET YOURSELF GO
GREEN DAY REPRISENYARNER BROS.

12
CARRY ON
AVENGED SEVENFOLD WARNER BROS.

 18
- VOLBEAT VERTIGO/REPUBLIC

8 HEAVEN NOR HELL

18 17
TO THE WRECKERS

RUSH ANTHEM/ROADRUNNER/11RP

19 16

O 23
21 21

O 25

6 TEMPEST
DEFTONES REPRISEANARNER BROS.

TO
STILL SWINGING
PAPA ROACH ELEVEN SEVEN

4 BONES
YOUNG GUNS WIND-UP

2 FREAK LIKE ME
HALESTORM ATLANTIC

23 24
TO LOVER ALOT

AEROSIAMI COLUMBIA

24

25

ALIVE
AOEUTAS WAY VIRGIN/CAPITOL

LONG WAY DOWN
KISS SIMSTAWKISS/UME

sta,
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HOT COUNTRY SONGS -

O

O

O
O
0
O
10

11

12

M E TITLE
5g ig PRODUCER !SONGWRITER/

2 2 20

1 1

3 3

11 12

4 5

5 9

10 14

8 11 36

#1
(ixs

GREATEST
GAINER /DIGITAL

CRUISE
J.M01(B.KEU.EYINUBBARDAMOLC.RICEARICE)

WANTED
DAUFEHHAYESOIVERGES.H.HAVESI

BLOWN AWAY
. M.BRIGHTUKEARGTOMPKINS)

BETTER DIG TWO
D.HUFF(B.CLARKE.MCANALLY.T.R0SENI

EVERY STORM (RUNS OUT OF RAIN)
GALLALLG.DROMAN(G.MIAN.M.WARREPOWNDSEY)

Artist
IMPRINT & NUMBER) PROMOTION LABEL

WEARE NEVER EVER GETTING BACKTOGETHER Taylor Swift
MAX MARTIN,SHELLBACJW.HUFF(TSWIFTMAXMARTIN,SHELLBACK) 0081G MACHINE

Florida Georgia Line
(I/REPUBLIC NASHVKLE

Hunter Hayes
GATLANricAvmN

Carrie Underwood
019/ARISTA NASHVKLE

The Band Perry
0 REPUBLIC NASHVILLE

Gary Allan
epAcANAsuviccE

THE ONLY WAY I KNOW Jason Aldean With Luke Bryan & Eric Church
MKNOX(D.LINURPHY5 HAYSLIP) 0 BROKEN Bow

GREATEST
GAINER/AIRPLAY

HOW COUNTRY FEELS
D.GEORGERAMCGEHEEN.MOBLEY.N.THELASHER1

Randy Houser
(*STONEY CREEK

15 20
SOMEBODY'S HEARTBREAK Hunter Hayes
D ILIFEH.HAYESIABORFF,LIAIRD,H.HAyES1 0A1LANTICANMN

GOODBYE IN HER EYES Zac Brown Band
K.STEGALLZBROWN(Z.BROWN,W.DURRETTESLEIGH.J.D.HOPKINS) 6ATIANTICISOUTHERN GROUND

6

7

9

O 19 22

14 12 13

 13 15

O 18 19

17 14 10

 16 Ti

O 24 25

O 22 26

21 17 23

O 40 44

23 25 18

24 20 21

TIL MY LAST DAY
JSTOVERIB.D.MAHERA MOORE.I.S.STOVER)

BEER MONEY
B.JAMES (KMOORE,6.DALytvERGES1

BEGIN AGAIN
0.HuFEN CHAPM.,T SWIFT (T SWIFTI

KISS TOMORROW GOODBYE
J.STEVENS (L.BRYANA.STEVENSENICANALLYI

TORNADO
J.JOYCEIN.HEMBYR.MA101

HARD TO LOVE
K(TACOBEM MCCLUREL BRICEMMONTANAAOZIER,B.GLOVERI

CREEPIN'
J JOYCE IE CHURCH.151 GREEN)

SOUTHERN COMFORT ZONE
&PAISLEY (BPAISLEY.0 OUBOIS.J.K.LOVELACEI

MERRY GO 'ROUND
LiAIRLLS.MCANALLY.KMUSGRAvES(K MUSGR6VES,JUSBORNESMCANALLY1

TWO BLACK CADILLACS
MERIGHTIC.UNOUWOODAXEAR.H.UNDSEY1

Justin Moore
evAcoliv

Kip Moore
(3 MCA NASHVILLE

Taylor Swift
()616 MACHINE

Luke Bryan
°CAPITOL NASHVILLE

Little BigTown
())CAPITOL NASHVILLE

Lee Brice

Eric Church
OEMI NASHVILLE

Brad Paisley
O ARISTA NASHVILLE

Kacey Musgraves
()MERCURY

Carrie Underwood
0 19/ARISTANASHVILLE

ONE OF THOSE NIGHTS Tim McGraw
B.GALLIMORETMCGRAWILLAIRD.R.CLAWSON,C.TOMPKINS) 0 BIG MACHINE

RED
D.HUFEN.CHAPMANTSWIFT(T.SWIFTI

THE ONE THAT GOT AWAY
J.MOLRCLAWSONOODAvIDSON.J.OWENARITCHEY1

EL CERRITO PLACE
ISCANNONX.CHESNEY(KGATTIS)0 26 24
TIP IT ON BACK
BBEAVERS,LWOOTENITKENNEDYRCOPPERMAN,JMNITEI

Taylor Swift
0 BIG MACHINE

Jake Owen
0 RCA NASHVILLE

Kenny Chesney
O BLUE CHAIRCOLumBiA NASHVILLE

Dierks Bentley
()CAPITOL NASHVILLE

Holding for a

2 second week at its

No. 8 peak position,
4 Houser's second

top 10 gets the

Greatest Gainer

7 nod for the biggest

overall airplay spike

(up 22%). It also

holds for a second

week at its No. 5

peak on Country

Airplay, viewable

at Billboard.biz/

charts.

5

8

9

5

7

7

10

3

13

 4
10

16

19

20

17

2

7

17

The song, which

peaked at No. 5

on this list three

weeks ago, fares

better on the Nielsen

BDS-driven Country

Airplay chart, where

it rises 2-1. Track is

the band's ninth

airplay leader and

first since "Keep Me

in Mind" ended a

four -week stay at

the top exactly one
22 year ago this week.
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55 55 PRODUCER (SONGWRITER)

O 27 27

33

31 31

0 29 29

O 28 28

O 34 34

O - 35

O 41 46=
O 39 40

36 21

O 48
42

r11) 45 50

0

38

44

46

49 - 2

CD47

0
0
0
O 50

O RE

BEER WITH JESUS
J JOYCE (THOMAS RHETT,R.HUCKABT,L MILLERI

I DRIVE YOUR TRUCK
K.JACOMM.MCCLURE.LBRICEMALRANDERC.HARRINGTONAYEARY1

LETTHERE BE COWGIRLS
K STE6ALL(CLAGLEKTRIBBLE)

IF I DIDN'T HAVE YOU
NV IS 1 lompSON,KTHOMPSONASELLERS,PJENKINS)

GIVE IT ALL WE GOTTONIGHT
TBROwN,G.STRAIT(NI BRIGHEP.OTIONNELLTJAmESI

GET YOUR SHINE ON
J 1.101 IT HUBBARD,B.KELLEYF CLAWSONE TONIPKINSI

SAY GOODNIGHT
m.wRUCKEIKBAMM.PEIRCE.J.P.VAIREI

SHE CRANKS MYTRACTOR
RBEAVERS,LWOOTEN(DLYNCHR.BEAVERS,TNICHOLS1

STAY STAY STAY
NCHAPMAN,T.SWET(TANIFT1

I CAN TAKE IT FROM THERE
J.STROUDIC.YOUN6.RAKINS,BHAYSUP1

38 OVER YOU
BAPPLEBERRYIMIAMBERWSHEI.TON1

30
.1 TRUE BELIEVERS

EROGERSID.RUCKE:RIKEAR), AMERICAN HEART- B.GAWMOREPHILL(J.SINGLETOPUREAVERS)

HOPE ON THE ROCKS
48 T.Komnximo

TELESCOPE
D HUFF ICR8ARLOWEHLINDSEY)

CAN'T SHAKE YOU
M ic(rGOSsIN,S.8EN1LEY,J.T.SLATER)

MORETHAN MILES
D.HUFFWEDDIE,13 GILBERT1

32 4

REENTRY

NOT 000T
WWI

49

IMPRINT & NUMBER) PROMOTIONAL Ar tai Lt g
Thomas Rhett

26
OVALORy

Lee Brice
()CURB

I AIN'T YOUR MAMA
J.STROUDLISpENCE,C.CAMERONI

STUPID BOY
BAPPIEBERRYMBUKTONEWRYMIT,DIERGI

I ALMOST DO
N CHAPMAN.T.SWIFT(T.SwIFTI

Chris Cagle
0 BIGGER PICTURE

Thompson Square
IDSTONEYcREEK

George Strait
(X) MCA NASHVILLE

Florida Georgia Line
()REPUBLIC NASHVILLE

EliYoung Band
empuBuc NASHVILLE

Dustin Lynch
O BROKEN BOW

Taylor Swift
46 BIG MACHINE

ChrisYoung
CIRCA NASHVILLE

Cessadee Pope
@REPUBLIC

Darius Rucker
°CAPITOL NASHVILLE

Faith Hill
@WARNER BROSANAR

Toby Keith
@SHOWDOGUNIVERSAL

Hayden Panettiere
OAK STUOIOS/UONSGATE/BIG MACHINE

Gloriana
0 EMBLERWARNER BIOS; WAR

Brantley Gilbert
OVALoRy

Maggie Rose
°RPM

Cassadee Pope
()REPUBLIC

Taylor Swift
@BIG MACHINE

MAMA'S BROKEN HEART Miranda Lambert
EuDDELL.CAINLAY.G.WORE(B.CLARKS.MCANALLY,KMUSGRAVESI 0 RCA NASHVILLE

DON'T RUSH
D HuFF(13 SANDERS,N.HENBY,L.D.CHAPMANI

MOONSHINE ROAD
K BROOKS (KBROOKSISATCHERI

FADE INTO YOU

Kelly Clarkson Featuring Vince Gill
0 niRCA/COLuMBIA NASHVILLE

Kix Brooks
CO ARISTA NASHVILLE

Sam Palladio & Clare Bowen
T.80NEBURNETTB MILLER JENKiNS,S 11,16ANALLY.T. F1060) ®ABGSTUOIOSAIONS ATEBIG MACHINE

NIGHTTRAIN
M.KNOX(N.THRASHER,MDuUtNEY)

Jason Aldean
°BROKEN BOW

28

26

25

31

32

33

24

35

3

24

38

39

36

41

42

38

4

13

46

46

25

26

TOP COUNTRY ALBUMS -

2

r

1. 28 ARTIST Title
55 CY g g IMPRINT & NUMBER I DISTRIBUTING LABEL (PRICE)

11

O a veKs BIG MACHINE 31045041.(BKILG (18.981

Red 0 ,

1

1 10
#1 TAYLOR SWIFT

JASON ALDEAN6] 11
NightTrain I.

BROKEN BOW 7617 08 931

CARRIE UNDERWOOD Blown Away A
19, ARISTA NASHVILLE 93094 SPAN 111.981

0
FLORIDA GEORGIA LINE Here'sToThe GoodTimes
REPUBLIC NASHVILLE 017773,131AG (13.981

3 5 UTTLE BIG TOWN
CAPITOL NASHVILLE 44288/UMGN (16.981

Tornado ro

6 7 10
LUKE BRYAN Tailgates &Tanlines i I
CAPITOL NASHVILLE 70412/UMGN (16.981

7 11 11
HUNTER HAYES Hunter Hayes 

4
ATLANTIC 578890ANMN (18.981

0
9

132

14

6

0

19

20

21

0

5

6

8

8

9)

16 16

12 12

10 4

2 3

13 13

4 2

9 7

14 15

15 14

21 20

20 19

19 21

17 17

18 18

22 22

26 25

25 26

23 23

GREATEST
GAINER

77
BLAKE SHELTON Red River Blue
WARNER BROS. 527370ANMN 118.98/

ERIC CHURCH Chief
EMI NASHVILLE 94266NUNIGN (16381

SOUNDTRACK Nashville:The Music Of Nashville:Seasonl:Volume 1
ABC STUDIOS/LIONS GATE/BIG MACHINE NV0100AJBMLG 117.981

LADY ANTEBELLUM OnThis Winter's Night
CAPITOL NASHVILLE 04818/UMGN (16.981

ZAC BROWN BAND Uncaged
ROAR/SOUTHERN GROUND/ATLANTIC 530382/AO 118.981

BLAKE SHELTON Cheers, It's Christmas
WARNER BROS. 532162ANMN 112.98)

SCOTTY MCCREERY ChristmasWith Scotty MCCreery
19;MERCURYJNTERSCOPE 01758311.1MGN (14.981

KENNY CHESNEY WelcomeToThe Fishbowl
BLUE CHAIR. COLUMBIA NASHVILLE 94866/SMN (11.90

TOBY KEITH Hope OnThe Rocks
SHOW DOG UNIVERSAL 017059 17.981

BRANTLEY GILBERT HatfwayTo Heaven
VALORY EiG0100/8mLG (14.981

LEE BRICE Hard 2 Love
CURB 79316 (13.981

LADY ANTEBELLUM OwnThe Night
CAPITOL NASHVILLE 94431/UMGN (18.981

RASCAL FLATTS Changed
BIG MACHINE RF02110A)BMLG (13.98)

MIRANDA LAMBERT
RCA NASHVILLE 90589./SMN 111.9810

KIP MOORE
MCA NASHVILLE 016432/UMGN (10.981

AARON LEWIS
BLASTER 531696../WMN (13.981

JUSTIN MOORE Outlaws Like Me
vALORY JM02001t/BMIG rum

VARIOUSARTISTS NOWTharsWhatICallCountry.Volume 5
EMI/SONY MUSIC/UNIVERSAL 016661/UME (18.981

FourThe Record

Up All Night

The Road

l

4

2

1

2 38 44 46

2 39 47 45

1 40

3

2 42 40 47

2 43

1 0
1 45

1 46

26 24 27
SCOTTY MCCREERY
19/MERCURY/INTERSCOPE 016022/UMGN O&M)

Clear As Day 

27 31 32
DUSTIN LYNCH Dustin Lynch
BROKEN BOW 7277 (12.981

PISTOL ANNIES
RCA NASHVILLE 94916'/SMN (11.981

LIONEL RICHIE
MERCURY 0160002 UMG N (15.981 EL,

27 29
GEORGE STRAIT Icon: George Strait

14
MCA NASHVILLE 016007/UME (7.981

0 36 34
70 JAKE OWEN Barefoot Blue Jean Night

RCA NASHVILLE 89547/SMN 110.98)

DIERKS BENTLEY Home
CAPITOL NASHVILLE 947I4UMGN (16.981

`JAMEY JOHNSON Living For A Song: ATribute to Hank Cochran33 32 33 3
MERCURY 017161./UMGN (14.981

34 37 43
EASTON CORBIN All OverThe Road

2
MERCURY 016705/UMGN 14.981

35 33 38
15 DINIGHT YOAKAM 3 Pears

3
VIA/WARNER BROS. 531777ANMN (13.98)

36 39 37 22 COLT FORD
AVERAGE JOES 239 114.98)

Declaration Of Independence

37 35 40
JOSH TURNER Punching Bag
MCA NASHVILLE ommtnimeN 110981

CHRIS YOUNG
RCA 85497:SMN mom

ELI YOUNG BAND
REPUBLIC NASHVILLE 015856/BMW (10.981

ELVIS PRESLEY The Classic Christmas Album
RCA 455391 EG ACY 19.98)

JANA KRAMER Jana Kramer

Hell On Heels

Tuskegee

:15 ARTIST Title 1
a

B 55 ge,g5 IMPRINT & NUMBER)DISTRIBUTING LABEL (PRICE)

28

30

32

30 30

29 28

34 35

3 47

7

1

4

0
0
0

28 24

58 53

43 44

56 52

38 42

45 39

42 49

72 72 66

57 54

60 60

Neon

Life At Best

ELEKTRA NASHVILLE 530370(WMN113.981

ALAN JACKSON PlaylistTheVery Best OfAJanJackson
ARisTA NASHVILLE 47606/LEGACY (9.981

TOBY KEITH
SHOW DOG.UNIVERSAL 015592 19.981

CHRIS CAGLE
BIGGER PICTURE 529297 114.981

ALAN JACKSON Thirty Miles West
ACR/EMI NASHVILLE 29334/UMGN 116.981

JOSH TURNER Live Across America
CRACKER BARREL/MCA NASHVILLE 017194 IEWUMGN (MN)

JOHNNY CASH The Greatest:The Number Ones
COLUMBIA NASHVILLE 903213/LEGACY 19 NI L:E.)

PACE
SETTER

Clancy'sTavem 

Back InThe Saddle

SOUNDTRACK Footloose12011)
ATLANTIC 528899/WMN 118.98/

GLORIANA AThousand Miles Left Behind
Entwine/wow BROS. 527042/MAN 118.981

LOVE AND THEFT Love AndTheft
RCA NASHVILLE 90161/SMN (9.981

2

3

19

5

19

1

6

7

28

4

2

4

BLUEGRASS ALBUMS''

gE ARTIST Title
ag gff, IMPRINT & NUMBER i DISTRIBUTING LABEL (PRICE)

1 1 25
OLD CROW MEDICINE SHOW Carry Me Back
ATO 0156.2241, S

O 5 TRAMPLED BY TURTLES Stars And Satellites
RANJODAD 09'/THIRTY TIGERS

3 3
/040 MA/STUART DUNCAN/EDGAR MEYER/CHRIS THILE The Goat Rodeo Sessions
SONY CLASSICAL 84116.10Ny MASTERWORKS

O 60 PUNCH BROTHERS Who's FeelingYoung Now?
NONESUCH 5297771WARNER BROS.

5 2
STEVE IVEY Best Of Bluegrass: Collector's Edition
imi 0617,SONOMA

6 8
CAROLINA CHOCOLATE DROPS Leaving Eden
NONESUCH 529809./WARNER BROS.

O ro d PUNCH BROTHERS

8 7
DAILEY & VINCENT The Gospel Side Of Dailey &Vincent
ROUNDER 618912 EX/CRACKER BARREL

9 9
VARIOUS ARTISTS Foggy Mountain Special:A BluegrassTribute To Earl Scruggs
ROUNDER 610638

1 0 4
SLIDAWG
(MI 0277/SONOMA

Slidawg's Redneck Christmas

Ahoyl (EP)

BETWEEN THE BULLETS

`BACK' AT NO. 1
With Greatest Gainer honors for
the biggest digital sales spike on
Hot Country Songs, Taylor Swift's

"We Are Never Ever Getting Back

Together" returns to No. 1 for a
10th cumulative week, the first
title to rack up double-digit weeks

atop the chart in nearly 50 years. No title has stacked more

than nine weeks since Buck Owens' "Love's Gonna Live
Here" spent the first of 16 weeks at No. 1 on the chart dated
Oct. 19, 1963. Swift's return to the summit interrupts a
three-week run at No. 1 by Florida Georgia Line's "Cruise,"

which is pushed to No. 2. -Wade Jessen

Data for week of JANUARY 12, 2013 I For chart reprints call 212.493.4023 Go to www.billboard.biz for complete chart data I 41



R&B SONGS"

1 13

2 13

3 13

4

5

6 13

7 11

0 6

8 7

12 4

3 12

4

18 13

17 13

19 a

16 13

3

20 3

21 RE-ENTRY

22 RE-ENTRY

23 RE-ENTRY

3

TITLE
ART1STIMPRINT/PROMOTION LABEL

DIAMONDS
RIHANNA SRP OFF JAV 10.11,IC

GIRL ON FIRE
ALICIA KEYS FEATURING NICKI MINAJ RCA

ADORN
MIGUEL OE, CTITITE BLACK ICE/RCA

THINKIN BOUT YOU
13 I

FRANK OCEAN DEF JAMADJMG

#1,s

WICKED GAMES
THE WEEKNO XO/REPUBLIC

DON'T JUDGE ME
CHRIS BROWN RCA

WHO BOOTY
JONN HMI FEATURING IMASU COOL KID CARTELAPIC

POUR IT UP
RIHANNASRP/DEF JAMADJMG

TRUST AND BELIEVE
MYRNA COLE GEFFEWINTERSCOPE

LOVE AND WAR
TAMAR BRIXTON STREAMUNE

DO YOU...
MIGUEL BYSTORMIBLACK ICFJRCA

LOVEEEEEEE SONG
RI HANNA FEATURING FUTURE SRPIDEF JAMADJMG

BRAND NEW ME
ALICIA KEYSRCA

SORRY
CIARA EPIC

YOU & I
AVANT FEATURING KEKE WYATT MO-EVCAPITOL

MY LOVE IS ALL I HAVE
CHARLIE WILSON RCA

LATELY
ANITA BAKER BLUE NOTE/CAPITOL

COCKINESS (LOVE IT)
RIHANNA FEATURING ASAP ROCKY SRP/DEF JAMADJMG

NOBODYS BUSINESS
RIHANNA FEATURING CHRIS BROWN SRP/DEF JAMADJMG

M.I.A.
OMARION & WALE MAYBACRWARNER BROS.

TEARS OF JOY
FAITH EVANS PROLIFICIEONE

DOING IT WRONG
DRAKE NM STEVENVIKERYOUNG MCNEY/CASH PACNEYMEPUBUC

SUPER RICH KIDS
FRANK OCEAN FEAT. EARL SWEATNINT DEF JAMADJMG

PYRAMIDS
FRANK OCEAN DEE JAMADJMG

2012
CHRIS BROWN FICA

RAP SONGS"

TITLE
ARRSIIMPRINTIPROMOTION LABEL

14

1GANGNAMSTYLE
PSV SCHOOLBOY; REPUBLIC

2
13 THRIFT SHOP

MACK1EMORE & RYAN LEWIS FEAT. WAN2 MACKLEMORE/ADA

1

14 I F LCO RIDARY POE BOY/ATLANTIC

SWIMMING POOLS (DRANK)
4 18

KENDRICK LAMAR TOP DAWGAFTERMATHANTERSCOPE

5 5
16. i CLIQUE

71 win WEST. JAY -2, BIG SEAN 6.0.0.0/DEE JAMADJMG

6I1I 12 I'M DIFFERENT

10

8

7 13
DON'T STOP THE PARTY

19 BANDZ A MAKE HER DANCE
PITBULL NAMING EM MR. 205/POLO GROUNDSMCA

2 CHAINS DEF JAMIDJMG

JUICY J FEAT. UL WAYNE & 2 maw KEMOSABFJCOWMBIA

9 1
P.KIN PROBLEMS
ASAP ROCKY ASAP WORLDVVIDEIPOLO GROUNDS/RCA

i s NO WORRIES
9

-- LIL WAYNE FEAR: DETAIL YOUNG MONEY/CASH MONEY/REPUBLIC

1 12 20 BIRTHDAY SONG
12 CHAINS FEATURING KANYE WEST DEF JAMADJMG

38 MERCY
IINNEHST BM SEAR FLOAT 2 OWNS G.0.0.11ROCMILLIMECIUNDRAG

31 NO LIE
12 CHAINZ FEATURING DRAKE DEF JAM/KUNO

24 POP THAT
HEMS MCKIM FEAT RICK ROSSO/OM LLYMNEBAD BOYWITTGEOPE

3I
CHEF

LOVE SOSA
GLORY BOTZ/INTERSCOPE

BALL

12

E14 11

17

16 13 11

17 14 9

 20 5

 18 10

O 21 3

CD23 14

22 19 17

co25 12

24 22 5

4 2

T.I. FEATURING LIL WAYNE GRAND HUSTLE/ATLANTIC

REMEMBER YOU
WIZ KHAUFA FEAT. THE WEEKND ROSTRUM/ATLANTIC/8RP

GUAP
BIG SEAN G.0.0.0 /OFF JAMADJMG

POETIC JUSTICE
KENDRICK LAMAR WEAL DRAMTOP DA/NG/AFTERMATIVINTEPSCOPE

ALL GOLD EVERYTHING
TRINIDAD JAMES TH NK ITSAGAMEMEF JAMADJMG

CELEBRATION
GAM FUG CHPISMAVITYAVASINALIFAS LlYMTEPOINGROGONIERSONE

DICED PINEAPPLES
RICK ROSS FEN WALES IMMEMAYBACIVSUPNSUDEDEFJAMIOALG

YOUNG & GETTIN' IT
MEEK MILL FEAT. KU NO BANGS MAYBACWWARNER BROS.

NEVA END
FUTURE A-1/FREEBANDLEPIC

KING WIZARD
KID CUDI WICKED AWESOME/6.0.0.DIREPUBUC

(t) RWHIP-HOP
AIRPLAY"

1TTLE
ARTISTIMPRINT/PROMOTION LABEL

MIGUEL BYSTORM/MACK ICE/RCA MI- 1
#i ADORN

1
i

28

2 2
20 SWIMMING POOLS (DRANK)

KENDRICK IAMMI TOP DAWG/AFTERMATIVINTERSCOPE

3 4
17

NO WORRIES
UL WAYNE FEAT DETAILYOUNG MONEY/CASH MONEY/REPUBUC

4 3
49

THINKIN BOUT YOU
FRANK OCEAN LIEF JAMIIDJMG

18 DON'T JUDGE ME
CHRIS BROWN RCA

10
17

CLIQUE
, KANYE WEST, JAY -Z, BIG SEAN 6.0.0.0/DEE JAMADJMG

I 9
26 DICED PINEAPPLES

RICK ROSS FEAT WALE& INAKEMAYBACWSUP-PISUDEMEFJAMADJMG

13
7 ALL GOLD EVERYTHING

TRINIDAD JAMES T R NK I TSAGAME/DEF JAWIDJMO

1

14 DIAMONDS
RIHANNA SRP, OCF JAMADJMG

12 14 WICKED GAMES
4:IDTHE VVEEKNO HO REPUBLIC

6
24 BANDZ A MAKE HER DANCE

JUICY J FEAT. UL WAYNE & 2 CHAINS KEMOSABEICOLUMBA

I'M DIFFERENT
8

12 2 CHARM DEE JAMADJMG

7
BALL
TT FEAT. LIL WAYNE GRAND HUSTLE/ATLANTIC

17
F..KIN PROBLEMS

9 ASAP ROCKY ASAP WORLDWIDE POLO GROUNDS/RCA

14
10 NEVA END

FUTURE A-1/RIEEBANDSrEPIC

18

16

15

21

20

19

26

22

25

24

27

23

28

1

29

CD37

33

32

35

34

30

36

39

39 42

43

12 REMEMBER YOU
WC KHAUFA FEAT. THE WEEKNDROSTRUMATLANTIC

40 DANCE FOR YOU
BEYONCE PARKWOOD/COWMBIA

29 POP THAT
FRERCH IMIDINAFFACREKROLSONSLILWAYMMDBOYAMERSCOFE

22 ICE
KELLY ROWLAND FEAT. UL WAYNE REPUBUC

DIVE IN
TREY SONGS SONGBOOK/ATLANTIC

ni BIRTHDAY SONG
2 cure FEAT. KANYE WEST LIEF JAMADJMG

10 TRUST AND BELIEVE
KEYSHIA COLE GEFFEN/INTERSCOPE

22 LATELY
ANITA BAKER BLUE NOTE/CAPITOL

 MY LOVE IS ALL I HAVE
CHARLIE WILSON RCA

14 REPRESENTIN'
LUDACRIS FEAT. KELLY ROW1AND DTPIDEF JAMADJMG

16 YOU & I
AVANT FEAT. KEKE WYATT MOM/CAPITOL

18 GIRL ON FIRE
ALICIA KEYS FEAT. NINO MINAJ RCA

GUAP
BIG SEAN G.0.00JDEF JAMADJMG

POETIC JUSTICE
KENDRICK LAMAR FEAT. DRAKETOP DAING/AFIBMANVIRERSCOFE

DO YOU...
miGUEL BYST ORM/BLACK ICE/RCA

2 ENIPOUR IT UP
RIHANNASRP/DEF JAMADJMG

13 TEARS OF JOY
FAITH EVANS PROUFIC/EONE

13
CELEBRATION
GAME REZERVOIR,DGCANTERSCOPE

BRAND NEW ME
6

MCA KEYS RCA

9 LOVE SOSA
CHIEF KEEP GLORY BOYZINTERSCOPE

s YOUNG & GETTIN' IT
- MEEK MU. FEAT. IORKO BANGS MAY BACHAVARNER BROS.

4 SORRY
CARA EPIC

16 ALONE TOGETHER
DAILEY RAT MARSHA MNROSIUSDALEYMUSIC/POLYDORREPUBUC

WHO BOOTY
JONN HART FEAT. IAMSU COOL KID CARTEL/EPIC

DIVE8RCA

.-11=141;111:M"111=111111411-:'

1 14

2 15

4 11

3 21

5 16

7 18

6 21

8 11

9 9

10 9

11 14

12 11

13 12

14 27

TO

16 10

20 5

15 16

22 15

24 6

21 7

18 13

23 15

30

28

34

32

33

36

37

38

35

40

39

7

4

3

4

6

10

4

20

2

2

3

12

2

s

TTTLE
AMISTIMPRINDPROMOTION LABEL

#1 DIAMONDS
RIHANNA S R NUE JAMADJMGa

I CRY
FLO RIDA POE BOY/ATLANTIC

LOCKED OUT OF HEAVEN
BRUNO MARS ATLANTIC

LET ME LOVE1DU (UNTIL YOU LEARN1OLOVE YOURSELF)

NE YO MOTOWN/IDJMG

CLIQUE
KANYE WEST. JAY,. BIG SEAN G.O.O.D./DEF JAM/IDJMG

SWIMMING POOLS (DRANK)
KENDRICK LAMAR TOP DAWG/AFTERMATH/INTERSCOPE

ADORN
MIGUEL BYSTORM/BLACK ICE/RCA

WHO BOOTY
JONN HART FEAT. IPIASU COOL KID CARTEL/EPIC

VA VA VOOM
NICKI MINA) YOUNG MONEY/CASH MONEY/REPUBUC

BEAUTY AND A BEAT
ABM BIEBERFUCISCOMNIUSCHOOLBOY.PAMD BPALTAISLANDELPIG

BANDZ A MAKE HER DANCE
JUICY J FEAT. UL WAYNE & 2 CHAINS KEMOSABE/COLUMMA

THINKIN BOUT YOU
FRANK OCEAN DEE JAMADJMG

DON'T STOPTHE PARTY
Pima FEAT. TJR MR. 3051POLO GROUNDSAICA

GREATEST

GAINER

DON'T WAKE ME UP
CHRIS BROWN RCA

P.KIN PROBLEMS
MAP ROCKY ASAP WORLDWIDE/POLO GROUNDSIFICA

NO WORRIES
LL WAWE NAT. MIAILYOUNG MONEY/CASH MONEYIREPUBUC

WICKED GAMES
THE WEEKND X OMEPUBLIC

THRIFT SHOP
MACKLEMORE & RYAN LEWIS FEAT. WANZ MACKLEMOREADA

ONE MORE NIGHT
MAROON 5 A&M/OCTONEANTERSCO PE

GIRL ON FIRE
ALICIA KEYS FEAT. NICKI MINAJ RCA

I'M DIFFERENT
2 CHARM DEE JAMADJMG

BALL
T.I. FEAT. UL WAYNE GRAND HUSTLE/ATLANTIC

DIE YOUNG
OSHA KEMOSABEIRCA

CELEBRATION
FAMFELICHRIS BENTILTYMIIGOVLIA ALL WAYIEFEAPAIRECCIOHSUE

REST OF MY LIFE
LUDACRIS FEAT. USHER & DAVID GUETIA DTPOEF JAMIDJPAG

DON'T YOU WORRY CHILD
SVIBISH HOUSE PRAHA FEM.MINMAKINASTRALWERICS/CAPITOL

REMEMBER YOU
WS KHAUFA FEM. THE WEEPING ROSTRUM/ATLANTIC

SCREAM & SHOUT
MILAN & BARNEY SPEARS INTERSCOPE

MY LIFE
SOCEIR RAT EMINTAI&ADATALEMAEHINTSIADYNTEERWHIDERSCOPE

BATTLE SCARS
LIIPE FIASCO & GIN SEBASTIAN 1ST & 15THATLANTIC

YOUNG & GETTIN' IT
MEEK MILL FEAT. KIRRO BANGS MAYBACHANARNER BROS.

POETIC JUSTICE
KfiNONCIUMUIR FEAT. DRAKE TOP DAING/MMINIATIVINTERSCOPE

TURN ON THE LIGHTS
FUTURE A-1/FREEBANDLEPIC

GUAP
BIG SEAN G.0.0.1)./DEF JAMADJMG

ALL GOLD EVERYTHING
TRINIDAD JAMES THINK ITSAGAME/OEF JAMADJMG

SWEET NOTHING
GOVT WIRRAL FLONIMMILIKKASIVELIKAT MUI6NWII4VERMEA

NEVA END
FUTURE A- IIFREEBANDS/EPIC

TOO CLOSE
ALEX CURE REPUBLIC

SHE DON'T PUT IT DOWN
JOE RUMEN FEAT LIL WAYNE & TANK EONE

BIRTHDAY SONG
2 CHAINZ FEAT. KANYE WEST DEF JAMADJMG

TOO HOT TO HOLD BACK
Despite the usual freeze of radio playlists during the Christmas/

New Year's stretch, a handful of newer releases made their marks

on Mainstream R&B/ Hip -Hop this week. Rihanna's sizzling
strip dub anthem "Pour It Up" debuts at No. 29 with a 60%
spin increase, according to Nielsen BDS. While her "Diamonds"
also rises 14-11 on the list this week, "Pour It Up" features more
urban production thanks to Mike WiLL Made It, who's produced
numerous top 10 hits induding 2 Chainz' five -week No. 1 "No
Lie," featuring Drake. Fat Joe also debuts the rowdy crew cut "Yel-

low Tape," featuring DJ Khaled, Lil Wayne, ASAP Rocky and French Montana, at No. 33 with a

20% increase in spins. The opening is the Bronx rapper's highest since 2008's "I Won't Tell,"
featuring J. Holiday, bowed at No. 31. Higher up on the chart, Miguel's "Do You ..." (22-18) and

Big Sean's "Guap" (21-19) break into the top half of the list for the first time. -Raul), Ramirez

SALES DATA
COMPILED BY

9) MAINSTREAM
R&B/HIP-HOP'"

Trni
5 53 55 AFMSTIMPRINTTPROMOTIONLABEL

1 I
17 E1 SWIMMINGPOOLS (DRANK)

KENDRICK LAMAR TOP OAWCAFTERMATHANTERSCOPE

2 15

4 17

4 3 26

5 5 19

7 13

IR 6 36

8 9 10

10 8

8 16

14 11

12 9

11 18

13 11

16 5

17 6

70 10

18 22 9

19 21 7

20 19 12

21 25 13

22 24 13

23 26 13

24 27 5

NO WORRIES
111 WAYNE FEAT. DETAIL YOUNG MONEWCASHMONEVEPUBLIC

DON'T JUDGE ME
CHRIS BROWN RCA

ADORN
MIGUEL BYSTORM/BLACK ICE/RCA

BANDZ A MAKE HER DANCE
JUICY J FEAT. LIL WAYNE & 2 CHAINZ KEMOSABE/COLOMBIA

WICKED GAMES
THE WEEKND XO/REPUBLIC

THINKIN BOUT YOU
FRANK OCEAN DEF JAMADJMG

BALL
T.L FEAT. UL WAYNE GRAND HUSTLE/ATLANTIC

I'M DIFFERENT
2 CHAINZ DEF JAM/IC/MG

CLIQUE
KANYE WEST. JAY, BIG SEAN G.0.0.0/DEF JAMADJMG

DIAMONDS
RIHANNA SRPIDEF JAMADJMG

NEVA END
FUTURE A- 1/FREEBANDSEPIC

DICED PINEAPPLES
NCH ROSS NAT ',TAU& MIME MAYBACIISLIPPISUDEMERJAM1CUMG

REMEMBER YOU
WIZ KILAUEA FEAT. THE WEEKND ROSTRUMATLANT IC

ALL GOLD EVERYTHING
TNNIDAD JAMESTHINKITSAGAME.DEF JAMADJMG

F..KIN PROBLEMS
ASAP ROCKY ASAP WORLDWIDE/POLO GROUNDS/RCA

TRUST AND BELIEVE
IlEYSNIA COLE GEFFENIINTERSCOPE

DO YOU...
MIGUEL BYSTORWBIACK ICE/RCA

GUAP
BIG SEAN C. 0.0.0/DEF JAMADJMG

REPRESENTIN'
LUOACRIS FEAT. KELLY ROWLAND DTP/DEF JAMADJMG

CELEBRATION
GAME REZERVOIRIDGCANTERSCOPE

SORRY
CARA EPIC

YOUNG & GETTIN' IT
MEEK MILL FEAT. KIRK° BANGS MAYBACWWARNER BROS.

LOVE SOSA
CHIEF KEEF GLORY BOVANTERSCOPE

POETIC JUSTICE
KENDRICK LAMAR NEAT. DRAKE TOP DAWG/AFTERMATHANTERSOPE

ADULT R&B" .i .
-0 ,..it

l'g TITLE ...,
35 5o ARTIST IMPRINTIPROMOTION LABEL tges

22
9V/KS MIGUEL BYSTORM/BLACK ICE/RCA
#1 ADORN -11 10,1

ala!'
tl'i!i
i kg!
t R1
!tri
111,2
..g..-:15
17,ti
Pt;

7
! §i'. IS 34.,'

9
,,, TONIGHT (BEST YOU EVER HAD) 1110.'

111!
8 32 FEELIN' SINGLE

R. KEUVRCA
8.11,.11

1 0 10
33 ALONE TOGETHER iiV!

DART FEnr. MARSHA AMBROSUSDALENAUSICIPAYDORREPUBUC !Ili
11 12

WHEN A MAN LIES m^ t.
R. KEWIRCA .2 ,_ rig.

1 2 13
11 DANCE FOR YOU 7Ellg

BEYONCE PARKWOOD/COLUMBIA

13 11
25 BELIEVE IN US ono

BRAND NEW ME il!iMINT CONDITION CAGED BIRD/SHANACHIE

14
ALICIA KEYS RCA #7,,i

15 16
THINKIN BOUT YOU Ii'j
FRANK OCEAN DU JAMADJMGK 212

16 15
.;4,2..

17 17
WRONG SIDE OF A LOVE SONG §1,75

1 8 21
DIVE
USHER RCA all

MELANIE RONA SRC/REPUBLIC

19 18
3 LOVE AND WAR 1 it 1

TAMAR BRAXTON S I REAMLINE titv
26 3

COLD WAR
MARSHA AMBROSIUS RCA I1:1

23
15 UGLY PART OF ME 102 g

AVERY' SUNSHINE BIGSHINE

22 20 '111
i.7S3f,

19
5 A CHRISTMAS SONG FOR YOU

MOT

TO BEST OF ME Pill
KENTW K1 ADJMG

TYRESE VOLT RON RECORDS/CAPITOL

24
4 MARY, DID YOU KNOW? ..5..

CEE LO GREEN ELEKTRA ATLANTIC

II tin
94 1 i

21
LATELY

ANITA BAKER BLUE NOTE/CAPITOL

TO MY LOVE IS ALL I HAVE
CHARLIE WILSON RCA

is YOU &
AVANT FEAT KEKE WYATT NOB/CAPITOL

28 DON'T MIND
MARY J. BUGEMATRIARCHMEFFEN/INTERSCOPE

ON FIRE
AUCIA KEYS RCA

16

Fag TEARS OF JOY
FARM EVANS PROLIFIGEONE

2

3

4

5

6

2

3

5

6

4

8

9

21

22

23

24

25

11

6

7

7

19

14

JOHN LEGEND FEAT. WDACRIS EPIC

NEWS FOR YOU
ERIC BENET PRIMARY WAVE/JORDAN HOUSE/CAPITOL

I WISH I KNEW
ALEX BOYD RCA

42 Go to www.billboard.biz for complete chart data Data for week of JANUARY 12, 2013



HOT R&B/HIP-HOP SONGS -

O 1 1

111 2 2

O 3 3

TITLE
PRODUCER (SONGWRITER)

Artist
IMPRINT / PROMOTION LABEL

14
DIAMONDS Rihanna

INERMSTARGATESENWEIIANCO1S.RJRLGIELLEUNALSERIKSEN,T.DIERMANSIM oSANDEFJAPMC446

THRIFT SHOP Macklemore & Ryan Lewis Featuring Wanz
R LEWIS IR. HAGGERTYRIEWISI iD MACKLEMORE/ADA

18
GIRL ON FIRE Alicia Keys Featuring Nicki Minaj
ALICIA KEYS.J.BHASKER,S.REMI 'ALICIA KEYSABHASKER,S,REMI,W.SOUIER) 0 RCA

4 4 SWIMMING POOLS (DRANK) Kendrick Lamar,

nn

T.MINUS (K.DUCKWORTH,T.WILLIAMS) 0 TOP DAWG/AFTERMATH/INTERSCOPE

5 511 17
CLIQUE Ka nye West, Jay -Z, Big Sean
HIT.BOY.K.WEST (C.HOLLIS,S.M.ANDERSON,K.0 WESTS.C.CARTERJ E.FAUNTLEROY III 0 G.O.O.D;DEF JANLIDJAIG

6 11 to F**KIN PROBLEMS ASAP Rocky Featuring Drake, 2 Chainz & Kendrick Lamar
NSHEB1B (R.MAYERS,NSHEBIB,S.GARRETTA.GRAHAM,TEPPSJCDUCKWORTH) o ASAP WORLDWIDEIPOLO GROUNDS/FICA

NO WORRIES UI Wayne Featuring Detail
9 III 11

DETAIL 1D.CARTER.N.C.FISHER,B.WILLIAMS,J.A.PREYAN,R.DIAZI m YOUNG MONEY/CASH MONEYIREPUBLIC

I'M DIFFERENT 2 Chain.
DJ MUSTARD (TEPPS,D.MCFARLANEI m DEF JAM/1DJMG

BANDZ A MAKE HER DANCE Juicy J Featuring UI Wayne & 2 Chain.
MIKE WILL MADE -IT IM.LWILLIAMS,J.HOUSTON.D.CARTERAEPPS) m KEMOSABE/COLUMB1A

ADORN Miguel
MIGUEL (14.J.PIMENTELI m BYSTORM1BLACK ICE/RCA

THINKIN BOUT YOU Frank Ocean
F.00EAN,S.TATIOR (FOCEAN,S.TAYLORI O DEF JAMADJMO

BIRTHDAY SONG 2 Chainz Featuring Kanye West
SONNY DIGITAL,K.WEST,B WHEEZY (T.EPPS,K.O.WEST.S.C.UWAEZUOKE,B.WHITFIELD) 0 DEF JAM/IDJMG

MERCY KanyeWest, Big Sean, Pusha T, 2 Chainz
UFIED OCTIVESMTAFLSMANDERSON,T1HOPNTORTEPPSA1HOMASSIBEAGUUN. RIETAWIWANISI m 6.0.0DA0CAFEUNOEFJAMIDJMG

NO LIE 2 Chain. Featuring Drake
MIKE WILL MADE -IT (T.EPPS,A.GRAHAM,M.L.WILLIAMS1  DEF JAM/IDJMG

POP THAT Frensh Montana Featuring Rick Ross, Drake, UI Wayne
LEE OF THE AMADNZ OUOIARBOUCH,W.LROBERTSILAGRAHAM,DfARTERALNORIGS,LCAMPBELL) o BAD BOYANIERSCOPE

LOVE SOSA Chief Keef
YOUNG CHOP (X.COZART,T PITTMAN) e GLORY 13017/INTERSCOPE

BALL T.I. Featuring Lil Wayne
RICO LOVE,EARL AND E IC J.HARRIS, JR.,RICO LOVE,E.HOOD,E.GOUDY ILD.CARTER) 0 GRAND HUSTLE/ATLANTIC_

REMEMBER YOU Wiz Khalifa FeaturingTheWeeknd
CAIONTAGNESE.UPAT (C.J.THOMA2ATESFAYE.CAIONTAGNESEABALSILJ.DOU0LASS.E.LUMPKINI 0 ROSTRUMATLANTIC

GREATEST
GAINER/AIRPLAY

8 11

10 8

[10 7 6

1 11 9

12 14 14!

13 17 1

14 18 18

pr. 12 1

O 20 221

IP 15 1

18 16 15

re 13 131

(1) 19 191

ID 23
0 21 21

24

26 2

22 21

WICKED GAMES The Weeknd
DOC.C. MONTAGNESE,THE WEEKNO IA TESFAYE.0 MONTAGNESE,D MCK1NNEYI 0 .07REPUBLIC

DON'T JUDGE ME Chris Brown
THE MESSENGERS 1C.A1.8ROWN,NAPNEH,A.MESSINGER.M.PELLIRER1 o RCA

Big Sean
ITAGVIEYOUNGCHOPMIDERSCROMRILIPITNWIA018C00.CORERJR.<0.WESTIJOKINJIGOSKINGOIDSTON/ NO GCONGEENA4DAIG

POETIC JUSTICE Kendrick Lamar Featuring Drake
SDEVILLEKDOCICWORTH,EMOUNA,AGRAIOAUS.HARRIS111.1JACKSON,TSIEWISI 0 TOP ONAVAFTERMATIVINIERSCOPE

ALL GOLD EVERYTHING Trinidad James
NOT LISTED (NOT LISTER) 0 THINKITSAGAME/DEF JAM/IDJMG

CELEBRATION Game Featuring Chris Brown,Tyga,VViz Khalifa & Lil Wayne
SAP (J TAYLOR.C.M BROWN,M NGUYEN-STEVENSON.D.CARTER,CJ.THOMAZJ KING) co REERVOINDOCINTERSCOPE

DICED PINEAPPLES Rick Row Featuring Wale & Drake
CAROIAK (WLROBERTSILC.EMCCORMICKAAKINTIMEHINAGRAHAPAI m MAYBACH/SUP.N-SLIDE/DEF JAMADJMG

GUAP

24

Post -Christmas

download

redemptions help

track sell 161,000

copies (according to

Nielsen SoundScan),

marking the

Compton, Calif.,

rapper's biggest

single sales week.

Correspondingly,

the song reaches

a new peak of No.

4 on R&B/Hip-Hop

Digital Songs (see

page 39).

16

Chicago native,

whose debut set

Finally Rich opened

at No. 5 on Top

R8B/Hip-Hop

Albums last week,

reaches a new peak

in his young career

with his sophomore

single. His first

chart effort, "I

Don't Like"

(featuring Lit

Reese), reached No.

20 in September.

gi
CD29 27
IF 25 26

28 -

27 28

34 37

36 -
31 33

30 31

33 32

32 34

47 -

TITLE
PRODUCER (SONGWRITER)

Artist
IMPRINT / PROMOTION LABEL

------ - -- - ... ........ -.-.. .... - .

JAHLIL BEATUB.RAVILLIAMS,0 J TUCKER,KARANDLE,V.ROBINSON) C)MAYBACHANARNER BROS. i

6 NEVA END Future
MIKE WILL MADE -IT (N.WILBURN,M.L.WIWAMS,P.R.SLAUGHTER) m A. 1/FREEBANDZ/EPIC

KING WIZARD Kid Cudi
NOT LISTED (NOT LISTED) 0 WICKED AWESOME/6.0.0.D./REPUBLIC

WHO BOOTY Jonn Hart Featuring iamSU
RAW SMOOV (0.J.GRIZZELL,S.A.WILLIAMS,K.KHARBO0CH) 0 COOL KID CARTEL/EPIC

BATTLE SCARS Lupe Fiasco & Guy Sebastian I
PRO J (V/ JACCLG.SEBASTIAN.D.R HARRIS) o 101 & 15TH/ATLANTIC

2
POUR IT UP Rihanna
MIKE WILL MAOFIT.J.B0 IM.L.WILLIAMS,J.GARNER,ITHOMAS,T.THOMAS,R,FENTY) 0 SRP/DEF JAMADJAAG

BITCH, DON'T KILL MY VIBE Kendrick Lamar
SOUNWAVE (K.DUCKWORTH,M.SPEARS,BRAUN,VINDAHL,L.LYKKE,SCHMIDT) 0 TOP DAWGIAFTERMATHANTERSCOPE I

REPRESENTIN' Ludacris Featuring Kelly Rowland
JIM JONSINJIICO LOVE (C.B.BRIDGESA.G.SCHEFFER,RICO LOVEEROMANO,MATULEI.DEBONII e DTP/DEFJAAVIDJMG

MY UFE 50 Cent Featuring Eminem &Adam Levine I
SI ICJ...MD(30N, JILMAIATHERS IIIA.LEVINE,L GRIFFIN JR.,H.ROONEYI 0 G UNIT/SHADY/AFTERMAIWINTERSCOPE

TRUST AND BELIEVE Keyshia Cole
0 CAMP. JR ,C- BASKS (K.M.COLE,D.CAMPER. JR.,J.WILSON,G.BANKSI 0 GEFFEN/INTERSCOPE

2

10

44 6

45 RE-ENTRY 3

RE-ENTRY 3

50 RE-ENTRY 3

U.00MAN (M.NGUYENSTEVENSON,T.EPPS,D.00MANI

GREATEST GAINER/
STREAMING

HATE BEIN' SOBER
NOT LISTED (NOT LISTED)

yga Featuring 2 Chainz
0 YOUNG MONEY/CASH MONEWREPUBL IC

Chief Keef Featuring 50Cent &Wiz Khalifa
O GLORY BOYZ/INTERSCOPE

LOVE AND WAR Tamar Braxton
NOT LISTED (NOT LISTED) 0 STREAMLINE

J ouptEssisit.ariNo,misua (M.J.PIMENTELADUPLESSIS,A.ALTINO,P.PESCO1 0 BYSTORM/BLACK ICE/RCA
DO YOU... Miguel

SAME LOVE Maddemore & Ryan Lewis Featuring Mary Lambert
IC LLINIS (B.HAGGERTY,FILEWIS,MLAMBERT) 4098980 MACKLEMORE/ADA/SUB POP

I LUV DEM STRIPPERS 2 Chainz Featuring Nidoi Minaj
YOUNGSTARR BEATZ IT.EPPS.O.TMARAJ.B.HENSHAWR.BROOKS,T.MCFETRIDGE,R.PARKER, JR.) e DEF JAIVIDJMG

LOVEEEEEEE SONG Rihanna Featuring Future
FUTURE ININILBURN,R.FENRO.ANDREWS,G.S.JACKSON,LS.ROGERS1 0 SRP/DEFJAM/IDJMG

BACKSEAT FREESTYLE Kendridc Lamar
HIT -BOY (K.DUCKWORTH.C.HOWS) o TOP DAWG/AFTERMATH/INTERSCOPE

M.A.A.D CITY Kendrick Lamar Featuring MC Eiht
SOUNWAVE,THC (K.DUCKWORTH,M.SPEARS,R.RIERAA.MORGAN.A.TAYLORle TOP DAWG/AFTERMATHANTERSCOPE

IT'S NOTHING Wiz Khalifa Featuring 2 Chain.
ORUMMA BOY ICALTHOMAZ,C.6HOLSON1 GT ROSTRUM/ATLANTIC

MONEY TREES Kendridc Lamar Featuring Jay Rock
AS DAN! KOUCIONORTHDRATCHEJ.MCKME.VGARANCEAIEGRANDASCALLII 0 TOP DAVVG/AFTERMATFUNTERSCOPE

CAN'T HOLD US Maddemore & Ryan Lewis Featuring Ray Dalton
RIMS (13.HAGGERTY,RIEWIS) o MACKLEMORE/ADA

MEDICATED Win Khalifs Featuring Chevy Woods & Juicy J
DANJA (C.J.THOMAZ,F.N.HILLS,M.ARAICA,J.HOUSTON1 o ROSTRUM/ATLANTIC

BRAND NEW ME Alicia Keys
ALICIA KEYS (ALICIA KEYS.E.SANDE) e RCA.

YUCK! 2 Chainz Featuring Lil Wayne
STREETRUNNER M.BURNETT .EPPS D.CARTER .WARWAR R.BURNETTMAIEU.01 H DEF JAINIDJMG

25

25

28

27

30

31

31

28

6

32

32

37

13

39

36

41

31

291

24

3,1

35

3.1

48i

0 TOP R&B/HIP-HOP ALBUMS"
7 p,
,,,,071 ARTIST Title

g ,, 1ri,) gs IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)
er

11
1 i - 2

#1 T.I. Trouble Man: Heavy IsThe Head 1

,INS GRAND HUSTLE/ATLANTIC. 531304/50 119.981

3

O 7
6

7 10

2 2

8 4

RIHANNA Unapologetic N
SRP/DEF JAM 917811/IDJMG (13.981®

KENDRICK LAMAR good kid, mAAd city
TOP DAWG/AFTERMATHANTERSCOPE 017534,1GA (13381

AUCIA KEYS Girl On Are
RCA 94182'117.98)

WIZ KHAUFA 0.N.LEC.
ROSTRUM/ATLANTIC 530677/AG 118981

CHIEF KEEF Finally Rich
GLORY BOMINTERSCOPE 017838/16AI14 98/

THE GAME Jesus Piece
REZEFTVOIR/DGC 017790/IGA 117.981

FRANK OCEAN Channel Orange
DEF JAM 0157138./IDJMG (13.98)

MACKLEMORE & RYAN LEWIS The Heist
MACKLEMORE 152229 113.81

2 CHAINZ Based On AT.R.U. Story
Oil JAM 017299.11DJMG (12.98)

THE WEEKND Trilogy
XO 017732, REPUBLIC 113.991

NE -YO R.E.D
MOTOWN 0173I71 IDJMG (13.981

KEYSHIA COLE WomanToWoman
GEFFEN 017723/IGA 113.981

CEE LO GREEN Cee Lo's Magic Moment
ELEKTRA 531749 (18.9131

MIGUEL Kaleidoscope Dream
BYSTORM/BLACK ICE 47203"/RCA 111.98)

NICKI MINAJ Pink Friday: Roman Reloaded
YOUNG MONEY/CASH MONEY 016530/REPUBLIC (13.98110

MEEK MILL Dreams And Nightmares
MAYBACH 530451/WARNER BROS. 118.98)

VARIOUSARINTS KanyeWest Presents GOOD Music Cruel Summer
6.0.0.D./DEF JAM 017291/118MG (13.981

MGK Lace Up
ESTIVX/BAD BOWINTERSCOPE 017510/IGA 114.98)

WHITNEY HOUSTON IVAIIAlueysloveYoulbe8est0OMitreyEbuston
ARISTA 47223/RCA (10.98)

CHRIS BROWN Fortune
RCA 96055 (11.98)

DRAKE Take Care
YOUNG MONEY/CASH MONEY 016135"/REPUBLIC 07.981

FUTURE Pluto
5-1/FREEBANDZ 98357/EPIC (3981

BIG BOI Vicious Lies And Dangerous Rumors
DEF JAM 017918110JM5 07.981

UL WAYNE Tha Carter IV
YOUNG MONEY/CASH MONEY 015548"/REPUBLIC (13.981

2 26

14 9

G ARTIST Title
IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)

RICK ROSS God Forgives, I Don't
MAYBACHISLIPNSLIDE;DEF JAM 018,3:10JMG (18.981

KEM What Christmas Means
MOTOWN 017585/IDJMG 114.981

SOUNDTRACK Project X
38 XI

WATERTOWER 39284 11238)

0 46 54 35

25 23

1 33 311

30 271

31 28

34

49 43

34 29

60 68

24 -

39 39 38

29 -
41

42

43

45

43 36

45 41

69 -
7 39

19'

51 53

41

19

50

27

60

2

24

2

21

14

2

34

55

55

58

49 RE-ENTRY 28

PACE
SETTER

BOB. Strange Clouds
REBELROCK/GRANO HUSTLE/ATLANTIC 527788/AG (18.98)

TREY SONGZ Chapter V
SONGBOOK/ATLANTIC 532404/AG (18.981

RIHANNA TalkThatTalk
SAP/DEF JAM 016313/IDJMG (13.98)

BRANDY Two Eleven
CHAMELEON 92305/RCA (10.981

USHER
RCA 97176 (11.981

JAY Z KANYE WEST WatchTheThrone
ROC.A.FELLA/ROC NATION/DEF JAM 015426)10JMG (13.98)

TYGA Careless World: Rise OfThe Last King
YOUNG MONEY/CASH MONEY 016727/REPUBLIC (17.81

R. KELLY Write Me Back
RCA 94816 01381

Looking 4 Myself

MAC MILLER Blue Slide Park
ROSTRUM 218 (13.98)

NICHOLAS CAM The VoioetThe Complete Season 3 Collection
REPUBLIC DIGITAL EX (9.98)

NAS Life Is Good
OEF JAM 017056'/IDJMG 11398) IL

THE -DREAM Terius Nash 1977
RADIO KILLA/DEF JAM 017875/10JMG (14.98)

ELLE VARNER Perfectly Imperfect
MBK 59132111CA 19.981

LUPE FIASCO Food &Liquor ien. GteatAmertan RapAlbum Pt 1
1ST & 15TH/ATLANTIC 531683/A6118,981

B.O.B iTunes Session (EP)
REBELROCK/GRAND HUSTLE/ATLANTIC DIGITAL EX/AG (518)

MARY MARY Go Get It (Soundtradc)
MY BLOCK 90708/COLUMBIA (11.981

CHILDISH GAMBINO Camp
GLASSNOTE 0121' 03.98)

LUTHER VA NDROSS The Classic Christmas Album
EPIC 9832/LEGACY (9.981

MINDLESS BEHAVIOR #1 Girl
STREAMLINE/CONJUNCTIOWINTERSCOPE 015996/16A 19.98)

MARY J. BUGE My Life II...TheJoumey Continues (Act 1) 
MATRIARCH/GEFFEN 016257/IGA 113.98)

ODD FUTURE The OFTape Vol. 2
ODD FUTURE 95478 04.981

DESTINY'S CHILD Playlist:TheVery Best Of Destiny's Child
COLUMBIA 27747/LEGACY 19.80

2

14

0 RAP ALBUMS"
11., ARTIST Title

_5g OS IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE/

1 1 2
T.I. Trouble Man: Heavy IsThe Head
GRAND HUSTLE/ATLANTIC 531304/AG2 VMS

KENDRICK LAMAR good kid, m.AAd city
TOP DAWG AFTERMAIH iMERSCOPE 017534'16

WIZ KHALIFA
ROSTRUM/ATLANTIC 530677.AG

CGLHORIYEFBOKY7E,IENTFERSCOPF 017838v IGA

THE GAME Jesus Piece
FILLERV011i ()GC 017799 IGA

MACKLEMORE & RYAN LEWIS The Heist
MACKLEMORE 152229

2 CHAINZ Based On AT.R.U. Story
DEF JAM 017299./IDJMG

PITBULL Global Warming
MR. 375/POLO GROUNDS 45524/RCA

NICKI MINAJ Pink Friday: Roman Reloaded
YOUNG MONEY/CASH MONEY 016530/REPUBLIC

MEEK MILL Dreams And Nightmares
MAYBACH 530451/WARNER BROS.

0.N.LEC.

Finally Rich

SHORTER SHELF LIFE
In comparing how many
weeks albums remained in
the top 10 of the Top R&B/
Hip -Hop Albums chart in
2011 versus 2012, the year
that just ended witnessed
considerably less longevity.
In 2011, six albums racked

up 20 or more weeks in the top 10, including the year's
best -42 weeks -achieved by Nicki Minaj's Pink Friday.
In 2012, only three albums beat the 20 -week mark, with
Drake's Take Care lasting the longest with 32 weeks, (It also

spent seven weeks at No. 1 in 2011.) -Rauly Ramirez

Data for week of JANUARY 12, 2013 For chart reprints call 212.493.4023 Go to www.billboard.biz for complete chart data 43
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RE-ENTRY

#1 GREATEST REDEEMED
BIG DADDY WEAVE FERVENTAVORBCURB

FORGIVENESS
MATTHEW WEST SPARROW/EMI GAG

10,000 REASONS (BLESS THE LORD)
MATT HOMAN SIXSTEPS/SPARROW/EMI CMG

I NEED A MIRACLE
THIRD DAY ESSENTIAUPLG

ONE THING REMAINS
PASSION FEAT. KRISTIAN STANBLL SIXSTEPS/SPARROWAMI CMG

GOOD TO BE ALIVE
JASON GRAY CENTRICITY

JESUS IN DISGUISE
BRANDON HEATH MONOMODEIREUNION/PLG

WHOM SHALL I FEAR (GOD OF ANGEL ARMIES)
CHRIS TOMUN SIXSTEPS/SPARROW/EMI CMG

NEED YOU NOW (HOW MANY TIMES)
PLUMB CURB

YOUR LOVE NEVER FAILS
NEWSBOYS INPOP

YOU ARE I AM
MERCYME FAIR TRADE

KINGS & QUEENS
AUDIO ADRENALINE FAIR TRADE

CHRISTMAS TIME AGAIN
STEVEN CURTIS CHAPMAN REUNION/PLG

RECKLESS
JEREMY CAMP BEGTOOTH & NAIL

CHRISTMAS IS
FRANCESCA BATTISTEW FERVENTIWOROCURB

NOT FOR A MOMENT (AFTER ALL)
MEREDITH ANDREWS WORD -CURB

BABY BOY
FOR KING & COUNTRY SPLCIAL OLYMPICSIFERVENTAVORD-CURB

GLIM RIFX HERAIL ANGELSSIIIGAGELSNOTHEIR00/1 Hat

JASON CASTRO SPECIAL OLYMPICSMORD- CURB

REDEMPTION SONG
MIKESCHAIR CURB

JOY TO THE WORLD
JEREMY CAMP BEC/TOOTH & NAIL

ALREADY THERE
CASTING CROWNS BEACH STREET/FIEUNION/PLG

PROMISES
SANCTUS REAL SPARROW/EMI CMG

RIGHT BESIDE YOU
BUILDING 429 ESSENTIAUPLG

CHRISTMAS IS COMING
JASON GRAY CENTRICITY

ONLY A MOUNTAIN
JASON CASTRO WOROCURB

HEAVEN EVERYWHERE
FRANCESCA BATI1STEW FERVENT/VI/ORO-CURB

IT'S CHRISTMAS
MANDISA SPARROW/EMI CMG

SILENT NIGHT
MARIE MILLER CURB

YOU ARE
COLTON DIXON SPARROW/EMI GAG

SHINING
SANCTUS REAL SPARROW/EMI CMG

SOMEBODY'S ANGEL
MANDISA SPARROW/EMI GAG

BECAUSE IT'S CHRISTMAS
SIDEWALK PROPHETS SPECIAL OLYMPICS/FERVENTPNORBCURB

ONCE A YEAR
JOSH WILSON FEAT. ANDREW PETERSON SPARROW/EMI CMG

STEAL MY SHOW
TOBYMAC FOREFRONT/EMI CMG

HIS KIND OF LOVE
GROUP I CREW FERVENT/WORD-CURB

36 27 6

0 44 2 1

38 36 31

39 22 5

40 32 4:1

41 34 5

HARK) THE HERALD ANGELS SING
JEREMY CAMP BR/TOOTH & NAIL

ALMOST CHRISTMAS
JOSH WILSON SPARROW/EMI CMG

O HOLY NIGHT
SIDEWALK PROPHETS FERVENT/WORDCURB

JOY TO THE WORLD
JASON GRAY CENTRICITY

DO YOU HEAR WHAT I HEAR?
STEVEN CURTIS CHAPMAN REUNION/PLG

THE CHRISTMAS SONG
FRANCESCA BATTISTELLI FERVENTNVOROCURB

JINGLE BELL ROCK
JEREMY CAMP BR/TOOTH & NAIL

WE ARE FREE
AARON SHUST CENTRICITY

SHAKE HEAVEN
VICTORY WORLD MUSKRAT NONTEll JORDAN 8 BECKON SHAMMY WORD

JOY TO THE WORLD
STEVEN CURTIS CHAPMAN REUNION/PIG

O COME, 0 COME, EMMANUEL
RHETT WALKER BAND t-SSENTIALIPLG

DON'T HAVE LOVE
HOLLY STARR ARTIST GARDEN

MARSHMALLOW WORLD
FRANCESCA BATTISTELLI FE, ,ENTIWORDCURB

HARK! THE HERALD ANGELS SING
MIKESCHAIR CURB

BEAUTY IN THE BROKEN
HYLAND TOOTH & NAIL

Nearly six years after becoming a top five

hit on the Nielsen BDS-based Christian

Songs chart, the Fray's "How to Save a

Life" reaches No.1 in its 155th week on

Christian Digital Songs (31,000 sold). The

track debuted at No. 5 when the digital

chart was introduced three years ago.
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WOW HITS 2013 PROVIDENTAIEORPCUREI 1616E141 CMG

CASTING CROWNS
COME TO THE WELL BEACH STREET/REUNION 10162IPLG

TOBYMAC
EYE ON IT FOREFRONT 0732/EMI CMG

LECRAE
GRAVITY REACH 8234/INFINITY

THIRD DAY
MIRACLE ESSENTIAL 109461PLG
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FLYLEAF
NEV MORONS A9WOCIONE 017R21E141046

TENTH AVENUE NORTH
THE STRUGGLE REUNION 10163/PLG

CHRIS TOMLIN
HOW GREAT IS OUR GOD SIXSTEPSISPARROW 6364/EMI COG

FRANCESCA BATTISTELLI
CHRISTMAS FERVENT 888508/WOR0-CURB

NEWSBOYS
GOD'S NOT DEAD INPOP 1592/EMI CMG

JAMIE GRACE
ONE SONG AT A TIME GOTEE/COLUMBIA 70021/PLG

MERCYME
THE HURT & THE HEALER FAIR TRADE 16020/PLG

BRITT NICOLE
GOLD SPARROW 7857/EMI CMG

JESUS CULTURE WITH MARTIN SMITH
WE RAM NBYYOMJESUS CUI1UREANIE6RITY/t00181410116N6

SOUNDTRACK
JOYFUL NOISE WATERTOWER 39273/EMI CMG

BENEDICTINES OF MARY, QUEEN OF APOSTLES
ADVENT AT EPHESUS ELECCA 017837

DISCIPLE
0 GOD SAVE US ALL FAIR TRADE 6045/PLG

KARI JOBE
WHERE I FIND YOU SPARROW 3128IEMI CMG

STEVEN CURTIS CHAPMAN
JOY REUNION 10177/PUG

THOUSAND FOOT KRUTCH
THE END IS WHERE WE BEGIN UK 70040

MATT REDMAN
10.000 REASONS SIXSTEPS/SPARROW 7853/EMI CMGIII
LEE STROBEL
THE INVITATION... MARANATHA! 2072 EX/EMI CMG

JEREMY CAMP
CHRISTMAS: GOD WITH US BEC 7890/EMI CMG

VARIOUS ARTISTS
111Y1 HITS 2112 WORPCURNPRIVIDENT-INTEGRIP/ 8:66EPAI CMG

ISRAEL & NEW BREED
JESUS AT THE CENTER: UVE INTEGRITY/COLUMBIA 5063/PLG

BRANDON HEATH
BLUE MOUNTAIN MONOMODEIREUNION 10171/PLG

GROUP 1 CREW
FEARLESS FERVENT 888521/WORD-CURB

AUGUST BURNS RED
A HOURAY ALBUM SOLID STATE 8543/EMI CMG

FOR KING & COUNTRY
CRAVE t RANT 8137997/WORD.CURB

MATTHEW WEST
INTO THE LIGHT SPARROW 7169/EMI CMG

TRIP LEE
THE GOOD LIFE REACH 8205/INFINITY

BIG DADDY WEAVE
LOVE COME TO UFE FERVENT 887989/WORD-CURB

HILLSONG
LIVE- CORNERSTONE HILLSONGISPARROW 9302/EMI CMG

MAT KEARNEY
YOUNG LOVE INPOP 160071EMI CMG

LINCOLN BREWSTER
JOY TO THE WORLD INTEGRITY/COLUMBIA 5120/PLG

TOBYMAC
NUB) & FREON A RINK PROJECT fOREMONT =DEMI CMG

CASTING CROWNS
UNTIL TREMOR WORLD HEARS BEACH STREETRUNION 0513KPLG

TENTH AVENUE NORTH
RUNES SESSION LEP) REUNION DIGITAL EX/PLG

0 HOT SHOT
DEBUT
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45 62

50 12

37

46 22

41

40 31

PASSION
PASSION WHITE FLAG SIXSTEPSISPARROW 6367/EMI CMG 11.
VARIOUS ARTISTS
MIGHTY TO SAVE STAR SONG 2268/EMI CMG

NEEDTOBREATHE
THE RECKONING ATLANTIC 528053ANOR0-CURB

CHRIS AUGUST
THE UPSIDE OF DOWN FERVENT 888388ANORO-CURB

BETHEL MUSIC
BYIS ENE RR TN SUE OFREMILDBETHELYOICARYDABIA 2314PL6

ANBERLIN
VITAL REPUBLIC 017512'/EMI CMG

KUTLESS
BEUEVER BEC 9854IEMI CMG

CHRIS TOMLIN
CHRISTMAS GIFT PACKSIXSTEPS./SPARROW 1451/EMI CMG

SIDEWALK PROPHETS
UVE UKE THAT FERVENT 888390NVORD-CURB

RHETT WALKER BAND
COME TO THE RIVER ESSENTIAL 10940/PLG

BIG DADDY WEAVE
THE ULTIMATE COLLECTION FERVENT 887992/WORD-CURB

50 25
44 VARIOUS ARTISTS

11110 VSHRED IT THE SIOPYPHYADENIPiRUITOWORPOPPBESEINI OR

Israel & New Breed claim their first No.1

on Gospel Songs with "It's Not Over (When

God K in It)," which rises 2-1. The group

previously rose as high as No.10 with

"Just Wanna Say" in 2009. For featured

acts James Fortune and Jason Nelson, it's

their fourth and first No. Is, respectively.
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YOUR LOVE NEVER FAILS
NEWSBOYS INPOP

WHO YOU ARE
UNSPOKEN CENTRICITY

RECKLESS
JEREMY CAMP BEC/TOOTH a NAIL

11 1 5

NOT FOR A MOMENT (AFTER ALL)
MEREDITH ANDREWS WORDCURB

CHRISTMAS TIME AGAIN
STEVEN CURTIS CHAPMAN REUNION/PLG

KINGS & QUEENS
AUDIO ADRENAUNE FAIR TRADE
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E -ENTRY

ra EE TRY EVEN IF
KUTLESS BEG/TOOTH & NAIL

, 4,7m, GREAT I AM

E -ENTRY
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PHILLIPS. CRAIG 8 DEAN FAIR TRADE

GROUP 1 CREW FERVENTANOTIOCURB

SANCTUS REAL SPARROWIEMI CMG

HIS KIND OF LOVE

PROMISES

IT'S CHRISTMAS
MANDISA SPARROW/EMI CMG

ONLY A MOUNTAIN
JASON CASTRO WORD -CURB

ALREADY THERE
CASTING CROWNS BEACH STREEBREUNION/PLG
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2 50=

YOU ARE
COLTON DIXON SPARROW/EMI CMG

JOY TO THE WORLD
JEREMY CAMP BELL 100 IN a NAIL

RIGHT BESIDE YOU
BUILDING 44 ESSENTIAL/PLG

5 BECAUSE IT'S CHRISTMAS
SIDEWALK PROPHETS SPECIAL 01.1(MPICS/FERVENTMORO-CURE° = WE ARE FREE
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9 KINGS & QUEENS
AUDIO ADRENAUNE FAIR TRADE
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GROUP 1 CREW FERVENTANORDCURB

13 BRAND NEW DAY
KJ-52 BEC/TOOTH & NAIL

T RECKLESS
JEREMY CAMP BEC/TOOTH a NAIL

13 PROMISES
SANCTUS REAL SPARROW/EMI CMG

YOU ARE
COLTON DIXON SPARROW/EMI CMG

14 STAND
BR. NICOLE SPARROW/EMI CMG

20 WHO YOU ARE
UNSPOKEN CENTRICITY

,, DRAW THE LINE
'" DISCIPLE FAIR TRADE

13 12
5 STEAL MY SHOW

TOBYMAC FOREFRONT/EMI CMG

To

ABANDON FOREFRONT/EMI CMG
LIVE IT OUT

T7 JESUS IN DISGUISE
BRANDON HEATH MONOMODEIREUNION/PLG

To GOOD TIMES
MANIC BRINE BFMA MEDIA

ONE THING REMAINS
PASSION FEAT KRISTIAN STANFIULSIXSTEPS/SPARROW/EMI

6 HUMAN
MANAFEST BEC/TOOTH & NAIL

19 I WILL FIND YOU
JIMMY NEEDHAM FEATURING LECRAE INPOP

10 LET IT OUT
PRESS PLAY DREAM

7 TURN IT TO GOLD
ABANDON KANSAS GOTEE

6 10,000 REASONS (BLESS THE LORD)
MATT REDMAN SIXSTEPS/SPARROW/EMI GAG

24 22
4 BEAUTY IN THE BROKEN

HYLAND 100TH & NAIL

WHOM SHALL FEAR MOD OF ANGEL ARMIES)
CHRIS TOMLIN SIXSTEPS/SPARROWIEMI CMG
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SOUNDTRACK
JOYFUL NOISE WATERTOWER 39273

MARY MARY
GO GET IT (SOUNDTRACK) MY BLOCK 50708ICOLUMBIA

ISRAEL & NEW BREED
JESUS AT THE CENTER: LIVE INTEGRITY 85063/COLUMBIA

VARIOUS ARTISTS
WOW GOSPEL 2812 WORBCURR/EMI CMCKVERTIY 97014/FICA

JOSHUA ROGERS
WELL DONE MUSIC WORLD GOSPEL 5737/MUSIC WORLD

TRIP LEE
THE GOOD UFE REACH 82011INFINITY

MONTELLJORDANAND VICTORY WORLD MUSIC
SHAKE HEAVEN VICTORY WORLD 78902 EXAUCID

MARVIN SAPP
WIN VERITY 97017/RCA

J MOSS
V4 THE OTHER SIDE OF VICTORY PAJAMNERITY 82072/RCA

VASHAWN MITCHELL
CREATED4THIS VIVIAN/EMI GOSPEL 88481/EMI CMG

JOHN P. KEE AND NEW LIFE
LIRE AND FAVOR KEE 8271/NEW LIFE

WILLIAM MCDOWELL
ERIE THE OE WORSHIP MOM SEINER ROCMUGH12362160111

JONATHAN MCREYNOLDS
LIFE MUSIC TEHILLAH/LIGHT 7273RONE

BISHOP PAUL S. MORTON
REST DAYS YET TEHILLAH/LIGHT 7248EONE

LE'ANDRIA JOHNSON
THE EXPERIENCE MUSIC WORLD GOSPEL B39/MUSIC WORLD

FRED HAMMOND
GOD. LOVE & ROMANCE F HAMMONDNERITY 80990/RCA

KB
WEIGHT & GLORY REACH 8232/INFINITY

JAMES FORTUNE & FIYA
IDENTITY FIYA WORLD/LIGHT 7265/EONE

CHARLES JENKINS & FELLOWSHIP CHICAGO
ThI BST NIMBI 00ILDS11/$148 PEONETTILI 60B9.3(4256118186

THE RANCE ALLEN GROUP
AMAZING GRACE TYSCOT 984197frASEIS
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CHURCH CLOTHES IEP) REACH DIGITAL e<

MARVIN L WINANS
THE PRAISE o WORSHIP EXPERIENCE MLW 8256

BEVERLY CRAWFORD
CHURCHY CHRISTMAS / JOY TO THE WORLD JEN 1290
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LIFE & FAVOR (YOU DON'T KNOW MY STORY)
JOHN P. KEE AND NEW LIFE KEE/ NEW LIFE

TAKE ME TO THE KING
TAMELA MANN TILLYMANN

AWESOME
PASTOR CHARLES JERKINS & FELLOWSHIP CHICAGO INSPIRED PEOPLE

HOLD ON
JAWS FORK 8 RYA RAT. WINO S FRED 11411MONORYAIVE610/U6NIRRIE

SHIFTING THE ATMOSPHERE
JASON NELSON VERITY/RCA

TESTIMONY
ANTHONY BROWN & GROUP THERAPY TYSCOT

TURNING AROUND FOR ME
%%SHAWN MITCHELL WAAN/8111 GOSPEL

LET THE CHURCH SAY AMEN
ANDRAE CROUCH FEAT. MARVIN WINANS RIVERPHIO

GOD'S UP TO SOMETHING GOOD
HART RAMSEY & THE NCC FAMILY CHOIR PRAYER CLOSET

YOUR BEST DAYS YET
BISHOP PAUL S. MORTON TEHILLAHAIGHT/EONE

LORD OF ALL
11 H'8, MEAL RUIR ER NSW IE8IVIIIWIRBIEEW.6 69IPPIAERRIK

KEEP ME
PATRICK DOPSON ONONIT

I BELONG TO YOU
WILLIAM MCDOWELL DELIVERY ROOMRIGHTIEONE

YOU REIGN
WILLIAM MURPHY VERITY/RCA

LAY IT DOWN
TROY SNEED EMTRO GOSPEL

GOD'S GOT IT
J MOSS PAJAMNERITY/RCA

I STAND ON YOUR WORD
JONATHAN BUTLER MACK AVENUE

GREATER IS COMING
JEKAWN CARR UNJEAL

SUNDAY MORNING
MARY MARY MY BLOCK/COLUMBIA

I STILL HAVE A PRAISE INSIDE OF ME
GEORGIA MASS CHOIR FEAT. MY MILTON BIGGRAMSAVOY/MAIACO

I'VE SEEN HIM DO IT
KURT CARR & THE KURT CARR SINGERS VERITYIRCA

JESUS WILL
ANITA WILSON FYI COSPFI
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GENITA PUGH FIEF NlIl
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BIG BANANA
HAVANA BROWN FEAT. R3HAB 210I/REPUBLIC

EVERY DAY
ERIC PRYDZ ASIRALWERKS. CAPITOL

ANYTHING COULD HAPPEN
ELLIE GOULDING CHERRYTREEANTERSCOPE

SUPERLOVE
LENNY KRAVITZ ROADRUNNER/ATLANTIC/RAP

FINALLY FOUND YOU
ENRIQUE IGLESIAS FEAT. SAMMY ADAMS REPUBLIC

I FOUND YOU
THE WANTED GLOBAL TALENTIMERCURY/1DJMG

BEAUTY AND A BEAT
JUSTIN BIEBER FEAT Nal MIIIMSCHOOL8V6RAYMOW ePAUx,,SIMONNG

CATCH MY BREATH
KELLY CLARKSON 19/RCA

DANCING IN MY HEAD
ERIC TURNER VS AVICII CAPITOL

SOMETHING FOR THE WEEKEND
DAVE RUDE FEAT. LUCIANA AUDACIOUS

THE LUCKY ONES
KERU ISLANDADJMG

SCREAM & SHOUT
WILL AM 8 BRITNEY SPEARS INTERSCOPE

GOLD 2012
SPANDAU BALLET ASTRALWERKS/CAPITOL

WE ARE YOUNG
VASSY AUDACIOUS

SKYFALL
ADELE XLMOLUMBIA

DIAMONDS
R1HANNA SRP/DEF JAMADJMG

SHE'S SO MEAN
MATCHBOX TWENTY EMBLEM/ATLANTIC

DIE YOUNG
KESHA KEMOSABUICA

PICKING UP THE PIECES
PALOMA FAITH EPIC

PARKING LOT
NELLY FURTADO MOSLEYANTERSCOPE

LOVE'S GOT A HOLD ON ME
FRENCHIE DAVIS MENGUE DAVIS

LOUDER
DJ FRESH FEAT. SIAN EVANS MINISTRY OF SOUND

VA VA VOOM
NICKI MINAJ YOUNG MONEY/CASH MONEY/REPUBLIC

DON'T STOP THE PARTY
PITBULL FEAT. TJR MR. 305/POLO GROUNDS/RCA
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FLO RIDA
WILD ONES POE BOY/ATLANTIC 526672/AG

SKRILLEX
BANGARANG (EP) BIG BEATiOWSLA/ATLANTIC 528521/AG

DAVID GUETTA
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LEAVING
PET SHOP BOYS AS IIMLWERKS/CAPITOL

WHAT ABOUT US
THE SATURDAYS ISLAND, IDJMG

A LOVE I CALL MY OWN
CRYSTAL WATERS, NICOLA FASAI10. STEW FOREST SOW OF TPATEGOO G IOLIFEELI

CLARITY
ZEDS INTERSCOPE

FREAK
STEREO MISSILE VS. CARLOTTA CHADWICK TOMMY ROY

THE FEELING
THE KNOCKS A&M/OCTONEANTERSCOPE

SORRY
VARA EPIC

FIYACRAKA
KORR-A DAUMAN

SWEET NOTHING
aim 11WRIFKKorecoollENSUIRY BMW IMMO

I LOVE IT
ICSNA POP FEAT. CHARS XCX TEN/BIG BEAT/ATANTICARP

THE CITY
MAHON POPCULTUR

DAYS TURN INTO NIGHTS
DELERIUM NETTWERK

KEEP YOUR HEAD UP
AM ORAY KNOCKOUT FASHION

YOUR BODY
CHRISTINA AGUILERA RCA

DON'T YOU WORRY CHILD
SWEDISH NOOSE MARA MIAMI MARTIN ASTRMWERKSICAPITOL

WANNA SAY
HAT GRAHAM Al/M/OCTONE/INTERSCOPE

LLOVE
BAWD E FEAT. HALEY ULTRA

ONE AND ONLY
CHERRY CHERRY BOOM BOOM ROYAL POP

FLAVOR
TORI AMOS MERCURY CLASSICGDG/DECCA CLASSICS

SUPERCHARGED
KWANZA JONES INNOVATION

LIVE WHILE WE'RE YOUNG
ONE DIRECTION SYCO/COLUMBIA

PARTY IN HERE
ZOOOM KMT

I CRY
FLO RIDA POE BOY/ATLANTIC

LET ME LOVE YOU (UNTIL YOU LEARNT° LOVE YOURSELFI
NE -YO MOTOWWIDJMG

UP & UP
HADDAWAY FEAT. MAD STUNTMAN YME
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DON'T YOU WORRY CHILD
SWEDISH HOUSE MARA FEAT. JOHN MARTIN ASTRALWERKVCAPITOL

DIAMONDS
RI HANNA SRP/DEF JANVIEUMG

BEAUTY AND A BEAT
JUST RIESER HAT HMO MINA/ GACCIBOYAMTMOIO BRAONSLANDADJIAG

BEAM ME UP (KILL -MODE)
CAllETTE AI NIGHT

LET ME LOVE YOU (UNTIL YOU LEARN TO LOVE YOURSELF)

NEY0 MOTOWN/IOJNIG

SCREAM & SHOUT
WILLIAM & BRITNEY SPEARS INTERSCOPE

I CRY
RO RIDA POE BOY/ATLANTIC

DON'T STOP THE PARTY
PITBULL FEAT. TJR MR. 305/POLO GROUNDS/RCA

LOCKED OUT OF HEAVEN
BRUNO MARS ATLANTIC

12 26
SPECTRUM
ZEDS FEAT. MATTHEW KOMA INTERSCOPE

13 16
ALIVE
KR EWELIA KREWELLNCOLUMBIA

10 12
DIE YOUNG
KESHA KEMOSABE/RCA

_14 11
SHE WOLF (FALLING TO PIECES)
DAVID GUETTA FEAT SIA V.HAT A MUSICASTRALWERKSICAPIML

15 4
REST OF MY LIFE
LUDACRIS FEAT USHER R DAVID GUETTA DTP/DEF JAMADJMG

20 18
TOO CLOSE
ALEX CLARE REPUBLIC

16 7
VA VA VOOM
NICKI MINAJ YOUNG MONEY/CASH MONEY/REPUBLIC

22 18
LONG TIME
JOHN DE SOHN FEAT. ANDREAS MOE EPIC

19 8
ANYTHING COULD HAPPEN
ELLIE GOULDING CHERRYTREE/INTERSCOPE

18 17
ONE MORE NIGHT
MAROON AMOCTONE/INTERSCOPE

21 21 11
THE CITY
MADEON POPCULTUR

22 17 19
AS LONG AS YOU LOVE ME
JUSTIN BIEBER FE/INGMAR SO100111011RAYMOND 8HAWNSLAXMOJM6

23 23 2
BOM BOM
SAM AND THE WOMPI STIFF/ONE MORE TUNDB1613EATTARANTE6RRP

24 25 2
LOVE RAIN DOWN
MARKUS SCHULZ FEAT. SERI ARMADA

LANGUAGE
PORTER ROBINSON BIG BEATIATLANTICMRP

1 1 10

ARTIST
TITLE IMPRINTS NUAIBERI DISINBONG LABEL

#1
03344S

TONY BENNETT
VIVA DUETS RPM 47310/COLUMBIA

O 5
3 2

49 PAUL MCCARTNEY
KISSES ON THE BOTTOM MPL/HEAR 33369'ICONCORD

DIANA KRALL
GLAD RAG DOLL ,LRVE 017191./50

FRANK SINATRA
SINATRA: BEST OF THE BEST REPRISE 79764/CAPITOL

14

L
3 68

7 4

17 6 37

O 14 55

O 17

59

10 9 34

TONY BENNETT
DUETS II RPM 8625:I/COLUMBIA

ROBERT GLASPER EXPERIMENT
BUICK RADIO BLUE NOTE 88333.

CHRIS BOTTI
IMPRESSIONS COLUMBIA 60352

SOUNDTRACK
MIDNIGHT IN PARIS MADISON GATE 63482 EX

GREGORY PORTER
BE GOOD MOTEMA 75

SETH MACFARLANE
MUSIC IS BETTER THAN WORDS REPUBLIC 015591.

5310
PINK MARTINI

RETROSPECTIVE HEINZ 11

MELODY GARDOT

22 17

14 11 17

8 12

THE ABSENCE DECCA/VERVE 016816NG

BRANFORD MARSALIS QUARTET
FOUR MED RAVIN' TUNES MARSALIS 6018

BIG BAD VOODOO DADDY
RATTLE THEM BONES SAVOY JAll 17898*/SLG

ELLA FITZGERALD
10 GREAT CHRISTMAS SONGS CAPITOL 04579

1

2

3

4

5

6

0

ARTIST
TITLE IMPRINT& NUAIBER/ DISTRIBUTING LABEL

1 11
KENNY G
THE OASSIC CHRISTMAS ALBUM AOSTA 413111EGACY

2 42

5 21

4 29

8 14

3 68

16 28

8 7 14

O 17 12

10 6 15

11 9 29

12 10 14

13 12 42

14 13 28

15 15 18

ESPERANZA SPALDING
RADIO MUSIC SOCIETY 1A011111NOMEAO,S UP 33174/COHCORC

MARCUS MILLER
RENAISSANCE 3 DEUCES/CONCORD JAll 33794/C0NCOR 0

BRIAN CULBERTSON
DREAMS VERVE 016842ND 6
JONATHAN BUTLER
GRACE AND MERCY RENDEVOUS 514E/MACK AVENUE

TROMBONE SHORTY
FOR TRUE VERVE FORECAST 015586NG

PAUL HARDCASTLE
THE CHILL LOUNGE VOLUME I TRIPPIN Tr RHYTHM 57

EUGE GROOVE
HOUSE OF GROOVE SHANACHIE 5197

ROBERT GLASPER EXPERIMENT
BLACK RADIO RECOVERED THE REMIX BLUE NOTE 40482

FOURPLAY
ESPRIT OE FOUR -IF ATE UP 3373&CONCORD

PET METHENY
UNITY BAND IL 3 L33 LLONESUCH 5312571WARNER BROS.

LEE RITENOUR
RHYTHM SESSIONS CONCORD 33709

PETER WHITE
HERE WE GO HEADS UP 32905/CONCORD

GERALD ALBRIGHT / NORMAN BROWN
24/7 CONCORD JAZZ 33445.1C0NCOR0

THE RIPPINGTONS FEATURING RUSS FREEMAN
BUILT TO LAST PEAK 5165EONE

2 16

3 16

4 17

6 14

6 7 7

7 5 15

10 8 14

11 12 11

12 9 18

14 23

O 13 15

15 14

IMPRINT/PROMOTIONLABEL

PUAAUL(BICROSWINAFEATt. BOB JAMES WOODWARD AVENUE

INNER CITY BLUES (MAKE ME WANNA HOLLER'
RICHARD EWOT ARTISTRY/MACK AVENUE

LATER TONIGHT
BRIAN CULBERTSON VERVE

LET'S BOUNCE
NILS ...bursa

THE VILLAGE
LEE RITENOUR CONCORD/CMG

CHAMPAGNE LIFE
GERALD ALBRIGHT / NORMAN BROWN CONCORD JAll/CMG

SONNYMOON
FOURPLAY HEADS UP/CMG

HOUSE OF GROOVE
EDGE GROOVE SHANACHIE

MAGICAL
JONATHAN FRITZEN FEAT. RONEY JAMES NORDIC NIGHTS

MONTUNO BAY
MARC ANTOINE FRAllY FROG

FINGERLERO
GEORGE BENSON CONCORD JAll/CMG

DON'T WALK AWAY
JONATHAN BUTLER MACK AVENUE

BETWEEN US
NICHOLAS COLE CUTMORE

PANDORA'S BOX
CHRIS STANDRING ULTIMATE VIBE

DETROIT
MARCUS MILLER CONCORD JAll/CMG

201

0 TRADITIONAL
CLASSICAL ALBUMS -

2

3

4

2E ARTIST
sg 55 TITLE IMPRINT &NUMBER,DISIRIBOITNGIABEL

#1
1 WKS

2 16
VARIOUS ARTISTS
FIFTY SHADES OF GREY CAPITOL 78466

1

5

4

BENEDICTINES OF MARY, QUEEN OF APOSTLES
6

ADVENT AT EPHESUS 0 LC CA 017837

11 DANIRHOPE/KONZERTHAUSKAMMEROCHESTER8ERLIN

RECOMPOSED BY MAX RICHTER DG 0174MiDECCA CLASSICS

9 JENNY OAKS BAKER
NOEL CAROLS OF CHRISTMAS PAST SHADOW MOUNTAIN SM2318

O 12 AUSAIYEILERSTEIIIIDAIIIBBAREISOIWSTAATSKAPELLERERUN

ELGANCARTER CELLO CONCERTO DECCNDG 01892/DECCA NAMES

6 3 13 MORMON TABERNACLE CHOIR
ONCE UPON A CHRISTMAS AMHIJON TABERNACLE CHOIR 5082346

7 7
32 SOUNDTRACK

MOONRISE KINGDOM FOCUS FEATURES 718892/ABKCO

0=8 6
43 VARIOUS ARTISTS

OILMAN& CLASSICAL STRESS REUNLAESCANS SON SNOOD AEON

HJ LIM
IMEINWER COMFIER PLUM SONATAS EMI CLASSICS DIGITAL DI

10 9 4
SOUNDTRACK
DOWNTON ABBEY CARNIVAINASIERPIECE 017743IDECCA

PHOENIX CHORALE (BRUFFY)
PIORTHERPIUGHTS: CHORAL WORKS 80 OM GJEKO CHAAJOS 5100

JOHN MORRIS RUSSELL/CINCINNATI POPS ORCHESTRA

HOME FOR THE HOUDAYS FANFARE CINCINNATI 001

THE CHOIR OF KING'S COLLEGE, CAMBRIDGE
RUE USSONSA CAROTENE NOIR OF IONESOILLESE COMM S81

14 8 8
JOYCE DIDONATWILLCOMPLESSO BAROCCO
DRAMA QUEENS VIRGIN CLASSICS 02654/EMI CLASSICS

CECILIA BARTOLI
MISSION DECCA 017420

15 10 9

O 6 15

RTIST
TAITLE1,11.,,Te. \ 1,111FR IL ISTRIRUTINC IASFI

#
8,3(K16

LINDSEY STIRLING
LINDSEY STIRLING BRIDGETO,E 01

2 1 73 JACKIE EVANCHO
SONGS FROM THE SILVER SCREEN SYCO 46G55/COLUMBIA

3 3 9 ANDRE RIEU
HOME FOR THE HOLIDAYS ANDRE RIEWPOLYDOR 017408.1UME

2 13 THE PIANO GUYS
THE PIANO GUYS MASTERWORKS 4767650NY MASTERWORKS

4 6

4

5

6

IL VULLI
WE ARE LOYERENTORGATICAOPERA OUESINTERSCOPE 017 SA

8
59 ANDREA BOCELLI

CONCERTI:ONE NIGHT IN CENTRAL PARKSUGAR 015977/DECCA

7 7
CHRIS MANN

8 5 9

ROADS FAIRCRAFT 0176441REPUBLIC

KATHERINE JENKINS
THIS IS CHRISTMAS REPRISE S32525/WARNER BROS.

9 9 44 IL VOLO
IL VOLO.TAXLS MGM OP& elUESSTICAMENTORSOFEN MOM

TWO STEPS FROM HELL
SKYWORLD TWO STEPS FROM HELL DIGITAL EX

PLACIDO DOMINGO
SONGS SONY CLASSICAL 91193/SONY MASTERWORKS

LONDON PHILHARMONIC ORCHESTRA

13 11 56

THE GREATEST VIDEO GAME MUSIC 295 118

IL DIVO
WICKED GAME SYCO 96448/COLUMBIA

14 12
58 104 MA/STUART DUNCANIEDGAR MEYER/CHASMS

TIE GOAT I10010 SESSIONSSOWCIASSICAL811181SCINWS1BWORKS

15 15 9 JONATHAN & CHARLOTTE
TOGETHER SYCO 40257/COLUMBIA

REENTRY

11 14 11

(11)

0 WORLD ALBUMS -

ARTIST
TREE IMPRINT& NUMBER/DISTRIBUTINGLABEL

UtLI VVUIVIAN
1 1 12

12 KS HOME FOR CHRISTMAS MANHATTAN 19348

2 2 49 CELTIC WOMAN
BELIEVE MANHATTAN 79660

44 CELTIC THUNDER
VOYAGE CELTIC THUNDER 016471IDECCA

O 6 20 DEAD CAN DANCE
ANASTASIS PIAS 55'

5 4 52 SOUNDTRACK
THE OESCENDANTSFC01/SONY CIASSICALMASZOW MASTENYOSKS

6 5 31 THE CHIEFTAINS
VOICE OF AGES BLACKROCKIHEAR 33437/CONCORD

7 9 41 VARIOUS ARTISTS
LIFESCAPES: AFTERNOON IN PARIS MOOD MEDIA 58037 E(

 VARIOUS ARTISTS
LIFESCAPES: JUST RELAX: MAUI MOOD MEDIA 58102 EX

O 12 8 CELTIC WOMAN
SILENT NIGHT MANHATTAN 5595 EXIEMI CMGO 13 29 RODRIGO Y GABRIELA AND C.U.B.A.
AREA 52 RUBIO/YORKS 0136/ATO

11 11
13 JAKE SHIMABUKURO

GRAND UKULELE HITCHHIKE 1151MAILBOAT

RE-ENTRY

RE-ENTRY

5

15 RE-ENTRY

GAELIC STORM
CHICKEN BOXER LOST AGAIN 20061

G -DRAGON
ONE OF A KIND (FPI', ISITAI FX

KENNY G & RAHUL SHARMA
NAMASTE CONCORD 33816

ANTIBALAS
AMIBALAS DAPTONE 028.

4 4
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HOT LATIN SONGS'"

N3 53 ti
O 1 22

2

3 3

0
5 5

TITLE
ARTIST IMPRINT/PROMOTION LABEL

118
ALGO ME GUSTA DETI
BASRAYANDELFEJO CHRISBROWN&Talf MACH:71E1AI r

POR: QUE L.EELS MIENTEST
SIEn, IL

LIMBO
DADOYYPACEEELCARTEUCAPITOLLATIN

11

14
VOLVI A NACER
CARIASNYES GAIRAMMODA' MUSIC LATIN

 SOLO VINE A DESPEDIRME
GERAFID0011112 BASISINDEL/SONY MUSIC LATIN

O
19

MI PROMESA
PIESADO D1SAARALE

O I NCONDICIONAL
PRINCE ROYCE 70 P STO P

O 12 23 ECHA PA'LLA (MANOS PA'RRIBA)
PITBUU. MR 305fAMOUSARTIST/SONYMUSIC LATIN

9 7
CABECITA DURA
IAARROUADORNBANDABAIMONDERENECAMACHODISAJUMLE

 13 ZUMBA
DONOMAR ORFANATOMACHE1E/UMLE

11 32
MIRANDO AL CIELO
ROSERTOTAPIA FONOVISNUPALE

 Y AHORA RESULTA
VONEMANDO DISMIMLE

10

® 15
13 9 8

14 14 13

O 18
16 11

17 16

O 19
19 17 6

20 20

21 22 49

O 27 8

O 24 15

24 23

O 26
26 25

e 29 19

28 21

O 28
O 30 10

O 31
34

CD37

34 35

35 32

36 36

e 43

7

17

4

15

16

a

LA MISMA GRAN SENORA
JENNI RIVERA FONOVISAAIMLE

LLEVAME CONT1G0
ROMEOSPAROS SONYMUSICIATIN

22 BA LADA (TCHE TCHERERE TCHE TCHE)
GASRAVOINAAPANTANNAURGEJDOM 1.11/RE/SONYMUSIC LATIN

16
EL PRIMER LUGAR
LA mum BatoaEt mord oEsawawsugARAGA FoNovtsAwa

I PEGAITO SUAVECITO
RIAS CRISP° FEAT FRO PLANO FLASH/FAMOUSARTISTOMMNIMMUOC

SAN LUNES
BANDA LATRAKALOSA DISCOS SAB1NAS

14

LLORAR
JESSE.JOY FEAT MARIO DOMA WARNER LATINA

34 SIN RESPIRACION
BANDA EL RESOD° DE CI. L2APAAGA FONOVISANMLE

AMOR CONFUSO
GERARDO ORTEDEL/SONY MUSICLATIN

ADIVINA
NOELTOFfES DELAMMUSIC LATIN

VACIANDO BOTELLAS
RDELRUEOADISNUMIE

EN RESUMEN
BANDA LOS RECODITOS DISAIUMLE

SE VENDE
ALEJANDRO SAN, L NIVERSAL MUSIC LATINOUMLE

AMOR REAL
GOCHOIRAEVANDEUSWAYPEWONDERNEWERNSUMMA

NO SIGUE MODAS A.K.A. ELLA NO SIGUE MODAS
DON OWIRFEAIJUAN RAGAN ORFANATONACHEMIPALE

DETRAS DE MI VENTANA
JENNI RIVERA FONOVISAAIMLE

LA PREGUNTA
JAWAFO2NEULOW

N UBE BLANCA
ELTRONODEMDOCO FONOVIS/VUMLE

AMOR EXPRESS
BANOASINAIDENSE MS DESBRGIO 1.12AFIRAGA ASKIISA/UMLE

13
BESOS AL AIRE
3BALINTYFEAT.AMERICASIERR4&SMOKYFONOVISAMMLE

,F,1 SIN TI (I DON'T WANT TO MISS A THING)
- MUM. LBNYEALPMRILABFJOIRWENGO SONYMUS1C LATIN

14 MIENTRAS TANTO
TOMMYTORRLS FEAT. RICAROOARJONA WARNER LATINA

9 M ENTIROSA
ELOASADISNUMLE

I LA MEJOR DE TODAS
5

BANDREIRECOOMECRIPWARMMFONOVISMIME

4 TE DESEO
WISMAYANDELWY

38 36
13' ADUDE1.01 FO2L1SNUMLE

MANIAS
11.1AUA SOW MUSIC LATIN

O 44 5 SIN TI NO VIVO
11211RACAUVICTORIAMNEMUSIC

O 41

0 12
REGALAME UN MUACK
CHINOS. NACHO MACHETE, MILE

TU NO TIENES LA CULPA
JLIDONALVARI2YSUNORTBI0 BANDA ASLASAARALE

43 33 3 COMO TU MUJER
JENNI RIVERA FONOVISAMMLE

44 39 5
ME LLAMARETUYO
ACTORMAMELLE KIYAVBSONYMUSIC LATIN

COMO LE HAGO
LOS HURACANESDELNOREGARIADOTASNEROSNENEMUSIC

 NEW ME GUSTABAS
liNOS VEGAJR DISCOS SABINAS

e RE-ENTRY DE NORTE A SUR
CARDENALESDE NUEVO LEON DISCOS SPINNASATEMIDT

HIPNOTIZAME
WISINAYANOELMACHETEUMLE

TANTO
PABLO MORAN CAPITOL LATIN

BOHEMIO LOCO
CALIBRES° DISAUMLE

Wisin y Yandel's "Algo Me Gusta de Ti"

picks up a 12th week atop Hot Latin Songs,

marking the longest tenure at No. 1 since

Don Omar and Luenzo's "Danza Kuduro"

notched 15 weeks starting in November

2010. The record -holder is Shakira's "La

Tortura," which amassed 25 weeks in 2005.

LATIN AIRPLAY"

O 1 10

O 2 19,

0
O 191

5 5 24

14

ARTIST
TITLE IMPRINT:DISTRIBUTING LABEL

POR QUE LES MIENTES?
ITTO EtBAMENTITtELPATRON FEAT. MARC AMORY UNIT

SOLO VINE A DESPEDIRME
GERARDO ORTZ BADSWEL/SONY MUSIC LATIN

VOLVI A NACER
=DBMS GAIRAAMOMMUSIC LATIN

MI PROMESA
PESADO DISNUMI E

CABECITA DURA
IAARROUAO9IABANDAFLMONOERENECAMACHO DISNUMIL

O 32m MIRANDO AL CIELO
ROBBFROIANA FONOVISNUMLE

EL PRIMER LUGAR
1A010G1IAL8ANOARDACHOESAIVADOALIDARAGAFONOPISASILE

LA MISMA GRAN SENORA
JENNIRIVERAFONOVISAAJMLE

Y AHORA RESULTA
1/UMW= OISAUMLE

LIMBO
DADDY YANKEE EL CARTEL/CAPITOLLATIN

ZUMBA
DONOMAR OffANATOMACHETERIMIE

SAN LUNES
BANDAIRTRAKAIDSADISCOSSABINAS

LLORAR
JE.BAOYFEREMARIODOWAWARNEFILATINA

ALGO ME GUSTA DE TI
WISIN&YANBELFEATOIRISBROWN&T-PAN MACHETFJUMIE

ECHA PA'LLA (MANOS PA'RRIBA)
PIMULLMR3C6FAMOUSARTISMONY MUSIC LATIN

PEGAITO SUAVECITO
EINSCRESPOFFARIDEIROXIOASOWOUSAIMSTkINKVVEIMUS:

SIN RESPIRACION
BANOAELPECOOODECRI2LIZARRAGAIONOVISAWLE

LLEVAME CONTIGO
ROMEO SANTOS SONY MUSIC LATIN

DIAMONDS
RixattruksRoEFJAmilDJM4

7 6 16

O 10 9

O 15 11

10 8 11

 14 6

0 12 14

O 13 6

14 9 22

15 18

O 17
t7 16

18 11

O 21
O 23
 26
O 24
23 19

24 22

25 20

231

12

34

12

a

15

7

4

17

13

15

VACIANDO BOTELLAS
ADEL RUEDA OtSkUMLE

ADIVINA
NOELTORFIES DEI/SONY MUSIC LATIN

SE VENDE
AILIANDBORVEUNIVERSALMUSICLATINOiUMLE

EN RESUMEN
BANOALOSIECODITOS MAR/MU

FINALLY FOUND YOU
BOGUE IGLESIAS FEAT. SAIWAY ADAMS lOPUBIL

AMOR REAL
GOCHO FFATYANDELB WAYNE WONDER NEW EPA SUM MA

TOP LATIN ALBUMS"

r i't ARTIST
gg, TITLE STPRIVT,UISTRIGUTII.ILAB L

1

2 2 44

3 3

O 7
5 6

6 5

7 8

8 9

9 11

10 12 6

e 18 38

 14 46

e 17 26

O 15 11

O 16 5°

16 13

17 4

18 10

O 23
 22
21 19 7

22 21 7

23 20 2

24 25 14

25 24 65

3

14

8

3

168

6

6

2

3

16

JENNI RIVERA
LAM ISMA GRAN SENORA F ONOVISA 01791110611

JENNI RIVERA
XMAS PRESTADAS POP FONIOVISA3MMUMLE

JEN NI RIVERA
JOYAS PRESTADAS: BANDA FONOVISA3541384'UMLE

ALEJANDRO SANZ
LA MUSIGNOSERICAUNIVERSAL MUSIC IABN00173791.6RE

ROMEO SANTOS
ME KING STAYSING SONY MUM LATIN 44275

VOZ DE MANDO
YAHORARESULTA DISA017899.UMLE

PRINCE ROYCE
AID TOPSTOB30021/SOAN MUSIC UIIIN

MANA
01MEOSESIABAIRLDIEJORDENWIAWARNERIATINA532125

VARIOUS ARTISTS
11E010 CON SABORA PUERTO PACO POPULAR12:0

TITO "EL BAMBINO'
NOCTO &EVEN,/ ./SI9IVIVERSALMUSICLAVINOIA51710ALE

PRINCE ROYCE
PHASE II TOP STOP530077/AG

JESSE & JOY
CON WEN SEOUEDA PffIROTWARNER LATINA SPX2)

WISIN & YANDEL
=RES MACHETE0102,11MLE

VARIOUS ARTISTS
RADIO BOTMEEDECO DELAMM2 FONOVISA017961/UM1E

ROMEO SANTOS
FORMUIA VOLI SONY MUSICIATINE2916

THALIA
HABITAMESIEMPRE SOW MUSICLATIN 49144

SIGGNO
EL MUNOOSEACABO FREIMIE3109

RAMON AYALA Y SUS BRAVOS DEL NORTE
REGRESAELPEYFREDNE9201

DADDY YANKEE
PRESTIGE ELCARTEL1916VCAPITOLLATIN

 DON OMAR
AIRRNEINGENERARON ORFANATOMACHETE01682811MLE

VARIOUS ARTISTS
LATINOM2712UNIVERSALMUSICLATIN0017785EQUME

VARIOUS ARTISTS
BANDANTS2012 DISA017706EXUMLE

GREMAL MALDONADO
YO UN NUM MUSIC LAT NO 017967/UMU

GERARDO ORTIZ
BAIN. MINIMA° BAD SINDEL42701/SONY MUSICLON

ARJONA
INDEPENDIENTE METAMORFOSIS52901I2NARNER LATINA

OA REGIONAL
Mir MEXICAN ALBUMS -

ARTIST
TIME IMPRINT/DISTRIBUTING LABEL

1 1

JENNI RIVERA
3 ABS IA NSW GRAN SENORA FONOVISA 017911AIMLE

JENNI RIVERA
JOYASPRESTABASBAKIAFONOVISA354933,UMLE

VOZ DE MANDO
YMBRARESULIADISA0178BRUMLE

VARIOUS ARTISTS
RADINERTMELDIS03MANDMEFONOVISA017594MALE

2 2 43

3 4 3

O 6 11

5 3 2

6 5 3

7 7 7

8 8 14

9 9 7

10 10 11

O 12 10

O 16 9

13 11 36

14 15 34

0
0
0
O 18 46

(I)
20 13 9

RE-ENTRY

RE-ENTRY

RE- NTRY

SIGGNO
IIMUNDOSEACABO FF1E001E3103

RAMON AYALA Y SUS BRAVOS DEL NORTE
REGION EL PlY FREDDIE9001

VARIOUS ARTISTS
BANDA 111S2012 DISA 0177[6 MUM11

GERARDO ORTIZ
ELFIIMERAINISIRO BADS'140E1427014014YMUSICL6TIN

VARIOUS ARTISTS
CORNROWS 2012 ist, cam EKUL4 LE

LOS TEMERARIOS
MIMAS.111VIRTUS MSS

CALIBRE 50
GRAMESDITOS D ISA 017692MMIE

TIERRA CALI
EIATEMIENCIMMIRD/USICUNNEMBUSIMINDB437MIKE

ESPINOZA PAZ
UNNORIBRENORMU.VIOEOMAX4NSA016SSIMMLE

LOS BUKIS
ICOME25DOTOSFONOVISA016891UMLE

3BALLMTY
WEN= FONOVISA354023AIMIE

EL TRONO DE MEXICO
LORMICIIDERIROMODEMSOCO FONOVISA016614N0ALE

JESUS OJEDA Y SUS PARIENTES
ESTILOITAIJAND DISCOS SOVONOVISA0171441UMLE

VARIOUS ARTISTS
IASBANDASROMATMCASCIEPAEFICA2CO201SA0/6382/11MLE

VARIOUS ARTISTS
oummiENsEt1sm2 018.4017M DKNALE

LARRY HERNANDEZ
CAPAZ DET000 SODINFONOVISA017642IUMLE

CO TROPICAL ALBUMS -

t7,

3,7,

1 1 9

3 3

2 6

6

O 5 "
O 4 61

6 6 2

O 7 7

O 8 35

O 13
4

(1) 9 7

O 12 19

12 10 7

Pa 11 4

O 14 44

O 20 3

O 16 5

117 18 49

18 17 9

19 15 6

ARTIST
TIRE 104PRINLDISTRIBUTIN6 IABEL

ROMEO SANTOS
sMINAs IHEIONG STAYS IOW SONY MUSIC LATIN 44275

PRINCE ROYCE
41 S TOPSTOP30021/SONY MUSIC LAT IN

TITO "EL BAMBINO"
PAICTOSIDITENINENRISICAPINERSALMUSICLAIlN0(65174UMIE

PRINCE ROYCE
MASER TOP STOP 530077/AG

ROMEO SANTOS
FORNIKk VOL I SONY MUSIC LATIND2P16

GREMAL MALDONADO
YO UNNERSAL MUSIC LATINO 0179620HE

GILBERTO SANTA ROSA
GLBERRISONTABOSA SONYMUSIC LATIN 91214

JOSEPH FONSECA
VOYA0118110:01211110110,616101111111B9LIABICUTP13161211.116

JOSE NOGUEFIAS
77INT0.S-Y UT NAPA MUSICA ESTIVAIDIGITALES

RUBEN BLADES/SEIS DEL SOLAR
TODOSVUELVEttLIVEARIEIRWAS 02S

HECTOR ACOSTA "EL TORITO"
COMILCOPAIDINWITODAMAINIAIBMIAMILOLLATIONOILLE

MANNY MANUEL
CCKMAIAIMPEAME1.111SGBAIVERSAL MUSS 1A11NO6SESSU1LE

11TO NIEVES
OUESEASFELIZ TOP STOP32021/SONY MUSIC LATIN

JUAN LUIS GUERRA 440
SoLEMON CRISTIANA CAPITOL LATIN 29678

PLENA LIBRE
CORATON IND

UNCION TROPICAL
PLENA ME SE PiGA UNCICAN41171u

VICTOR MANUELLE
BURRO UN PUEBLO SONY MUSICIARN 98792

JERRY RIVERA
se NOW I.,'.::CtS4P43.1.97.1111EVOIJSEIACZEMME

WILLY CHIRINO
ILEGOIA WOAD IATINUNIEVENTUS 89267/S0NY MUSIC IATIN

N'KLABE
LASAISAWAR NUM 5806510NY MUSIC LATIN

0 LATIN POP ALBUMS"'

to, ARTIST
3 53 35 TITLE IMPRINTMISTRIBUTING LABEL

1 1 43

O 2
3 3

4 4

0
6

14

18

5

6 46

5 6

7 7 7

8 8 65

0
0
0
0
0

9 112

10 147

16 19

18 18

11 21

19 31

15 12 7

41:) '7 '0

17 13 45

18 20 47

19 14 10

RE-ENTRY

6

#15 JENNI RIVERA
JOYASPRESTABAR POP FONOVISA 3546601.1MLE

ALEJANDRO SANZ
IAMUSICANOSETOCAUNIVERSALMUSICLATIN001737ME

MANA
EXIMOSBIANAIIRLOMEJORDEMANAWARNER LATINA 532125

VARIOUS ARTISTS
HMO CONSAIMAPUERTO NCO POPULAR 1230

JESSE & JOY
CON WENSEOUEBAELPERROMARNER IATINA520227

THALIA
HABBAAVESIEMPRE SONY MUSIC LATIN43144

VARIOUS ARTISTS
URNWTS2112 UNIVERSAL MUSIC LATINO 017755 DO UWE

ARJONA
INDEPOIDIENIE METAMORFOSIS529311MARNER (ARRA

SHAKIRA
SALEE.S01. EPIC 77433/S00N MUSIC LATIN

CAMILA
OEJARTE OE AMAR SONY MUSIC LATIN BM

CAMILO SESTO
20GRANDES COOS VERSE 93110

KANY GARCIA
KANY GARCIA SONY MUSIC LATIN 40942

MARCO ANTONIO SOLIS
UNA NOCHE DE WNA HABARYFONOVISA 01103E/UWE

JUANES
ITasRea09iivEsiouRnil6RDU1N ENARISICLAIR0016101ME

CRIST1AN CASTRO
CIUBRAMOPIPPSNME UNIVERSAL MUSIC IATIN001771MME

TOMMY TORRES
12 TURMAS WARNER LATINA 532541

YURIDIA
PARAMI SONY MUSIC LATIN 92(67

ALEJANDRO FERNANDEZ
GANCIOPES OE AMOR: LOVESONGS SONY MUSIC LATIN91151

RICARDO MONTANER
VIAJERO FRC-CUBITS SONY MUS IC LATIN 46.323

CAFE TACU BA
ROBJETONAISUANADOCISCO WINIRSALIAUSC LAMM OIRSMILE

ta LATIN RHYTHM
NITO ALBUMS -

0
0
0
0

3 33
ARTIST
TITLE MPRINLDISIRIBOTING IABEL

1 26 WISIN &YANDEL
= DOCKS MAGNET E 01699aIMLE

16

35

19

5 4 4

O 3

7 7 22

0
0
0

8 67

11 19

12 32

11 10 19

12 9 24

0
0

13

14

15

47

90

16

DADDY YANKEE
PRESTIGE ELCARTEL 19164CAPITOL WIN

DON OMAR
rwr0eNEWGENERATIONORFANATOMACHETE0109MALE

VARIOUS ARTISTS
LUECOI.:U.OFORVUIMIE COW.' IAILTOSIIHMLOCIAM

VARIOUS ARTISTS
LATH PAM U NIVERSAL 11,19SIC LATINO 01789RUMIE

COSCULLUELA
iAR010320.1EVAIGIMIDAAVBIASISUAPSALIAISCLAIIN003171URE

PITBULL
IAMAFMNDO MR3OSFAM0US AMSTIASYSONY MUSIC [ANN

J ALVAREZ
07110 WELDS MIJSICA NELILOW 1201

ALEXIS & FIDO
POEN PURE& LO MS DUD SONY MUSIC LATIN 41220

FARRUKO
nratiesnisaumasmaiemssumustieweaum
IVY QUEEN

MUSA SIENTRUNIVERSAL MUSIC IATIN06551501UMLE

KINTO SOL
FORIJAFEYPATRIA LU2 5002240NYMIC LATIN

ANA TIJOUX
LABAIA NACIONAL 20075

ALEXIS & FIDO
PERREOLOGIA SONY M USIC_IATIN 769212

VARIOUS ARTISTS
1IMBBFIESINIDOSEMENAVIDLTI1ETDD0DIRMODI2IT/2

Voz de Mando matches its highest mark on

Latin Airplay as "Y Ahora Resulta" jumps

15-9 with an 18% increase to 6.4 million

listener impressions, according to Nielsen

BDS. Debut single "Comandos del M.P.

(500 Balazos)" hit No. 9 in 2010, followed

by five cuts that failed to break the top 10.

OMAR'S TOP 10 TRIUMPHS
Don Omar's workout -ready "Zumba" hops 13-10 on Hot Latin Songs,
becoming his 11th top 10 hit on the list. Indicative of his growing
dominance is the fact that six of those 11 titles have arrived since 2010.
(Only one of his chart appearances since 2010 didn't reach the region.)
On Latin Pop Airplay, "Zomba" jumps 13-8 to become his fifth top 10,
all also placed since 2010. Parent album Don Omar Presents MTO2:
New Generation has sold 65,000 copies to date. -Raid), Ramirez
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1 4

2 2

3 3

4 5

5 6

6 12

7 16

8 13

9 9

10 11

GANGNAM STYLE
psroscHooutomPuein
SCREAM & SHOUT
Wiu1A1A& BRIMEY SPEARS INTERSCOPE

IMPOSSIBLE
JAMESARTHURSYCO

DIAMONDS
RIHANNA SOP

LOCKED OUT OF HEAVEN
BRUNOFAARS ATLANTIC

TROUBLEMAKER
OILY MARS FT FLORIDA SYCO

CANDY
ROBBIE WILLIAMS FARRELL

DON'T YOU WORRY CHILD
SWEDISH HOUSE MARA FT. JOHN MARTIN SHM

I KNEW YOU WERE TROUBLE.
TAYLOR SWIFT BIG MACHINE

SKYFALL
ADELE XL

C CANADA
BILLBOARD CANADIAN NOT 100

X3 3 (NIELSEN SOUNDSCANA3DS) JANUARY 12,2013

1
SCREAM & SHOUT
WILLIAM 8, BRITNEY SPEARS INTERSCOPE

2I KNEW YOU WERE TROUBLE.
TAYLOR SWIFT A., II,

3 LOCKED OUT OF HEAVEN
BRUNO MARS Al LAI, IC

h2 4

3 2 YOU ARE ATTRACTIVE
AKDONG MUSICIAN SOS C0,1 E NTS NUB

4 DIAMONDS
RIHANNA SRP,DEFJAM 4

5 I GANGNAM STYLE 5 NEW
PsY VG/SCHOOLBOY/REPUBLIC

6 5 THRIFT SHOP
mACKLEMORE&RYANLEWISFT.WANZMACKLEMORE

7 BEAUTY AND A BEAT
.ustrietEERfpacchiroUSCHOWNWAYMONOBFAMA/11

, TRY

9 12
DIE YOUNG
KESHAKEMOSARE/RCA

10 7
HO HEY
THE LUMINEERS TINE ALONE

460 BRAZIL
ALBUMS

'3 1AM:1/NIELSEN) JANUARY 1.2013

1
3 AGAPE AMOR DIVINO

PADRE mARCELO ROSSI SONY MUSIC

2 5 SAMBAS DE ENREDO 2013
DivERSOS UNIVERSAL

3 2
TAKE ME HOME
ONE DIRECTION SYCO/COLUMBIA

4 1 CARROSSEL: VOLUME 2
VARIOUS ARTISTS BUILDING

RE PAZ E LUZ
PADRE REGINALDOMANZOTFISOM UVFIE

6 CARROSSEL
VARIOUS ARTISTS BUILDING

6 A HORA E AGORA
JORGE& MATEUS SOM LIVRE

8 8
ESTOU AQUI
PADRE FABIO DE MELO SONY MUSIC

REDESCOBRIR
MARIA R TA

10 10 VELE

MEXICO
AIRPLAY
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GANGNAM STYLE
PST VG/SCHOOLBOY/REPUBLIC

1 DON'T STOP THE PARTY
PUBUM.FETJRM11.305/POLO GROUNDS/RCA

2 MANIAS
THALIA SCI,A MUSIC

LOCKED OUT OF HEAVEN
BRUNO MARS ATLANTIC

CON QUIEN SE QUEDA EL PERRO?
JESSE& JOYWARN FE

6 ONE MORE NIGHT
mAROONSABWOCTONE

LA MISMA GRAN SENORA
1

JINNI RIVERA FONOvISA

LIVE WHILE WE'RE YOUNG
ONE DIRECTION SYCOICOLUMBIA

16 DIAMONDS
RIHANNA SHP 01.1 JAM

9 ERES TU
MARCO DI MAURO WARNER

0 JAPAN
BILLBOARD JAPAN HOT 100

2

3

4

iHANSHIN/SOUNOSCAN
JAPAN/PLANTECH) JANUARY 5.2013

69
SEIFUKU NO MANNEQUIN
NOGIZAKASSONY

12
YUKI NO OTO
GREEEEN NAYUTAWAVE

2 EIEN PRESSURE
AKBOKING

49 CHRISTMAS EVE
TATSURO YAMASHITA WARNER

R5 NEW ROBOT
CNBLUE WARNER

6 17
ALL I WANT FOR CHRISTMAS IS YOU
MARIAN CAW/SONY/UNIVERSAL

7 26 WE LAUGH WE DANCE WE CRY
RASMUS FABER FT. UNUSNORDAVICTOR

8 42 KISSINTAISSASTHRISTWIASDAKARAJANAY
KEISUKE KUWATA VICTOR

9 9 HAPPINESS
Al EMI

10 NEW SHINSEKAI
MOWN EMI

ODKOREA
BILLBOARD KOREA K -POP HOT 100

air

(BILLBOARD KOREA)

1 RETURN
LEE sEuNG GI HOOK ENTERTAINMENT

DANCING QUEEN
GIRLS' GENERATION al ENTERTAINMENT

JANUARY 12,2013

5 CAFFEINE
YOGIS SEM IBEASDIFT JUIRTIAGOFFZSDOSEDITERUPfieff

LET'S HUG
JEA (BROWN EYED GI RLSI MEGA NETWORK

6 NEw THIS PERSON

7 10

8 6

9 9

10 15

DAllUNG RED SBSCONTENTSHUB

GOODBYE TO ROMANCE
SUNNY HILL LOEN ENTERTAINMENT

DON'T GO
DECEMBER CSHAPPY ENTERTAINMENT

OFFICIALLY MISSING YOU, TOO
GEEKS.SOYULOEN ENTERTAINMENT

LOVE LIKE THIS
MILL ST ORY `^

0 SPAIN
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GANGNAM STYLE
PSYYG/SCHOOLBOYMPUBLIC

TE VOY A ESPERAR
JUAN MAGAN FT. BEUNDA SONY MUSIC

TANTO
PABLO AL BO RAN TRIMECA

LAGRIMAS DESORDENADAS
MELENDI WARNER

DIAMONDS
RIHANNASRP

TE PINTARON PAJARITOS
YANDAR&YOSNIFERMWRMERAWELOVEASERE

LOCKED OUT OF HEAVEN
BRUNO MARS ATLANTIC

SCREAM & SHOUT
WILLLAM & BARNEY SPEARSINTERSCOPE

CALL ME MAYBE
CARLY RAE JEPSEN 604/SCHOOLBOY

ALL I WANT FOR CHRISTMAS IS YOU
MARIAN C.AREY COLUMBIA

I IRELAND
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1
2 IMPOSSIBLE

JAM ES ARTHUR SYCO

2 8
GANGNAM STYLE
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3 , LOCKED OUT OF HEAVEN
BRUNO MARS ATLANTIC

4 6

5 7

6 RE

7 4

8 9

9 RE

10 RE

BENEATH YOUR BEAUTIFUL
LABRINTH FT EMEUSANDESYCO

SCREAM & SHOUT
WILL I Am s BRONEY SPEARS INTERSCOPE

CANDY
ROBBIE WILLIAMS FARRELL

HO HEY
THE LuMINEERSDUALTONE

DIAMONDS
RIHANNASRP

DON'T YOU WORRY CHILD
SWEDISH HOUSE MIVIA FE JOHN MAFITRI SHM

LITTLE THINGS
ONE DIRECTION SYCO

BATTLE SCARS
GUY SEBASTWIFT. LUPE RASCO SONY MUSIC

LITTLE TALKSp0
OF MONSTERS AND MEN SKRImSL EHFLAEKJARAS

+ SWITZERLAND
DIGITAL SONGS

2
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(NIELSEN S 08N sc A N

INTERNATIONAL)5553
1

2 GANGNAM STYLE
IV/TB/SCHOOLBOY/REPUBLIC

1 DIAMONDS
RIHANNA SRP

4

JANUARY it 2013

SCREAM & SHOUT
wiLLIAM& BRITNEYSPEARSINTERSCOPE

SKYFALL
A BELE XL

5 5 TRY
PINK RCA

SONNENTANZ
4

KLANGICARUSSELL VERTIGO

7 8

3

9 9

GIRL ON FIRE
AUCIAKEYSFT.NICKIMINAJRCA

PEOPLE HELP THE PEOPLE
BIRDY 14TH FLOOR

READ ALL ABOUT IT, PT. III
EMEU SANDE VIRGIN

HALL OF FAME
O 10

THE SCRIPT ET. WillJAM PHONOGENIC

NEW ZEALAND
DIGITAL SONGS
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THRIFT SHOP
MACIILEK4011E8t RYAN LEWISIT.WANZMACKLIMORC

SCREAM & SHOUT
WILLIAM& BRITNEY SPEARS INTERSCOPE

I KNEW YOU WERE TROUBLE.
TAYLOR SWIFT BIG MACHINE

GANGNAM STYLE
PSYYG/SCHOOLBOWREPUBLIC

DON'T YOU WORRY CHILD
SWEDISH HOUSE MAFIA Fr JOHN MARTIN SHM

LOCKED OUT OF HEAVEN
BRuNO MARS ATLANTIC

TROUBLEMAKER
OUY MIMS FT. FLO RIDA SYCO

LITTLE TALKS
OF moNsTERSAND MEN SKRIMSLEHFLAEKJARAS I

DIAMONDS
RIHANNA SUP

0 DIE YOUNG
KESHAKLMOSABE

4

5

7

9

GERMANY
SINGLES

(MEDIA CONTROL!CONTROL)

1 1

DIAMONDS
RIHANNASRP
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2 2 GANGNAM STYLE
PSY YG/SCHOOLBOWREPUBLIC

, 4 TYp,NRKKA

GIRL ON FIRE
AUCIAICEYSFT.NICIO LINAJRCA

5 6 READ ALL ABOUT IT, PT. H
EMEU SANDE VIRGIN

6 9 HALL OF FAME
THE SCRIPT FT. VilUJAM PHONOGENIC

7 PEOPLE HELP THE PEOPLE
BIRDY 14TH BOOR

8 10
SCREAM & SHOUT
wiLL1AM BRITNEYSPEARSINTERSCOPE

9 7
SKYFALL
ADELE XL

10 RE AUGENBLING
SE FED DOWNBEAT

AUSTRALIA
DIGITAL SONGS
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THRIFT SHOP
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SCREAM & SHOUT
WILLIAM& BRUNET SPEARS IN TERSCO PL

I KNEW YOU WERE TROUBLE.
TAYLOR SWIFT BIG MACHINE

DON'T YOU WORRY CHILD
SWEDISH HOUSE MAFIA FT. JOHN MARTIN SHM

GANGNAM STYLE
PSYYG/SCHOOLBOWREPUBLIC

TROUBLEMAKER
OUT MUSS FT. HO SYCO

I LOVE IT
ICONA POP FT. CHARS XCX TEN

8 6 LOCKED OUT OF HEAVEN
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9 RE
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SCREAM & SHOUT
WILIJAMK. BRITNEY sPEARSINTERSCOPE

GANGNAM STYLE
PSYYG/SCHOOLBOY/REPUBLIC

TROUBLEMAKER
OLLYMURS FT.FLORIDASYCO

HE AIN'T HEAVY, HE'S MY BROTHER
THE JUSTICE COLLECTIVE METROPOLIS

LOCKED OUT OF HEAVEN
BRUNO MARS ATLANTIC

I KNEW YOU WERE TROUBLE.
TAYLOR SWIFT BIG MACHINE

DIAMONDS
RIHANNA SRP

CANDY
ROBBIE WILLIAMSFARRELL

BENEATH YOUR BEAUTIFUL
LABRINTH FT. EMELI SANDE SYCO
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DIGITAL SONGS
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1 2

2 3

SCREAM & SHOUT
WILLIAM& BRITNEY SPEARS INTERSCOPE

LET HER GO
PASSENGER BLACK CROW

YEAR OF SUMMER
WILDSTYLF2FT. NIELS GEUSEBROEX CI HANTS

DIAMONDS
RIHANNA SEP

5 RE GANGNAM STYLE
PSYYG/SCHOOLBOWREPUBLIC

6 6 SAME HEART
LAURAJANSEN Ft TOM CHAPUN UNIVERSAL

7 18 ASDKE LEY )(FLA L L

LOCKED OUT OF HEAVEN
8 WKINORURS ATLANTIC

9 NEW
DEKRAMEN EMI

IK VIND JE LEKKER

10
0

OCEAAN
RACOONUNIVERSAL

I BELGIUM
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SCREAM & SHOUT
WILLIAM 8,13RITNEY SPEARS INTERSCOPE

GANGNAM STYLE
PSY VG/SCHOOLBOY/REPUBLIC

LET HER GO
PASSENGER BLACK CROW/EMBASSY OF MUSIC

INFINITY
INRWIY INK CROSSTOWN

DIAMONDS
MANNA SRP

LOCKED OUT OF HEAVEN
BRUNO MARS ATLANTIC

SKYFALL
ADELE XL

GIRL ON FIRE
AUTS KEYS B. NICK MINI RCA

WE CAN ONLY UVE TODAY (PUPPY)
NEfSKYFE BLUE HOSPITAVAKISIGUE HUT lA FORCL

DON'T YOU WORRY CHILD
SWEDISH HOUSE MARA FT.JOHN PRAWN OHM

Q.: PORTUGAL
DIGITAL SONGS

N EAEA NTs, ooNuANLo)s em
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DIAMONDS
RIHANNA SRP
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4 4

5 6
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7

8 9
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GANGNAM STYLE
PSY 51; HOOLBOWREPUBLIC

GIRL ON FIRE
ALICIA KEYS FT. MOO MINI RCA

LOCKED OUT OF HEAVEN
BRUNO MARS ATLANTIC

DON'T YOU WORRY CHILD
SWEDISH HOUSE MAFIA FT. JOHN MARTIN S-1,1

ONE DAY/RECKONING SONG
ASAF AVIDAN &THE MOJOS ELMAVAMOUR

BENEATH YOUR BEAUTIFUL
LA BRItall 17. EMEU SANDE SYCO

SKYFALL
ADELE XL

ASSIM VOCE MATA 0 PAPA!
SORRISO mAROTOSOM UVRE

10 NEW wS ,Ca RAE.A8,M.T&NE,SHs OUT
INTERSCOPE

IIIFEL:NEANTs,00NuANto, sc N
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SCREAM & SHOUT

WILL I AM& BR !MEV SPEARS I'. T ASCOPT

GANGNAM STYLE
PSY 1 SCHOOLBOY EL PUBLIC

DIAMONDS
RIHANNA SHP

, TRY
PINK RCA

4
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GANGNAM STYLE
PSYMSCHOOLBOWREPUBLIC

SCREAM & SHOUT
WITT.i Am s. BRITNEY SPEARS INTERSCOPE

DIAMONDS
RIHANNA SRP

SKYFALL
ADELE XL

ONE DAY/RECKONING SONG
ASAF AVIDANRINEMOJOSTELMAVARSOUR

LOCKED OUT OF HEAVEN
BRUNOMARSARANTIC

GIRL ON FIRE
AuCIA KEYS FT. NICKIMINAJRCA

PEOPLE HELP THE PEOPLE
BIRDY 14TH FLOOR

READ ALL ABOUT IT, PT. H
EMEU SANDEVIRGIN

10 ENVOLE-MOIX101,011._

I ITALY
DIGITAL SONGS

DUE RESPIRI
CHIARA SONY MUSIC

LOCKED OUT OF HEAVEN
BR ONO MARS ATLANTIC

ONE DAY/RECKONING SONG
ASAFAVIDAN & THE M OJOS TELMAVARIFOUR

SKYFALL
ADELE XL

DON'T YOU WORRY CHILD
SWEDISH HOUSE MARA Ft JOHN MARTIN S M

10 RE
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EN APA SOM LIKNAR DIG
DARIN EVA

2 2 GANGNAM STYLE
PSYYG/SCHOOLBOWREPUBLIC

3 1

ASTROLOGEN

4

5

6
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9
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DARIN EVA

JAG OCH MIN FAR
MAGNUS UGGLA EVA

DON'T YOU WORRY CHILD
SWEDISH HOUSE MARA FT.JOHN MARTIN OHM

5 HANDERNA MOT HIMLEN
PETRA MARCUM RAllIA

9 DIAMONDS
RIHANNASRP

RE HAR KOMMER NATTEN
MISS LI EVA

LOCKED OUT OF HEAVEN
BRUNO MARS AT LANTIC

RE GREYHOUND
SWEDISH HOUSE RIARA SHM

GREECE
ALBUMS

6 6

" A(-CYLA0C/L1K ES 01 NYHTES1FP2
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PANTE LIS PANT ELIDES MINOS

2

3

5

3 4

4

5

JANUARY 12. 2013

I TRIPLA
HARISALEXIOU MINOS

EN NOEITAI
NIKOS OIKONOMOPOULOS 'JOS

TAKE ME HOME
ONE DIRECTION SYCO

MINOS 2013
VARIOUS ARTISTS MINOS

6 10 THE BRIGHT SIDE OF THE ROAD
VARIOUS ARTISTS MINOS

7 6 AN...
SO utt DTRACK UNIVERS AL

8 , UNAPOLOGETIC
RIHANNA SEM EF JAM

NEW ALL THE TIME
VARIOUSARTISTS MINDS

10 TAFTOTITA
STEUOS ROOMS MINOS

7
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72 (Sony/AN Tree Publishing, BMI/Tayfor Swift
Music, BMI/MXM Music AB. BMI/Kobalt Music
Publishing America, Inc, ASCAPI, HL, H100 84

ADICTO Rasa Music Publishing Inc., BM') LT 38
ADIVINA (DEL Melodies, BMI) LT 22
ADORN (4,1JP Music, ASCAPAIniversal Music Corr.

ration, ASCAP), HL, H100 44; RIM 10
ALGO ME GUSTA DE TI (Universal-Musica Unica

Publishing, BMININ Artist Music Publishing.13MV
Cayey WY Publishing, ASCAP/Songs Of Universal,
Inc.. B1,11/Nappfub Music. BMI/Universal Music  Z
Songs, BMI/Culture Beyond Ur Experience Publish-
ing, BMII LT 1

ALL GOLD EVERYTHING (Not Listed) HUX) 77;
RB1-123

AMERICAN HEAFff (BAG Gold Songs, ASCAP/
Glassbean, ASCAP/We Jam Writers Group, ASCAP/
BMG Rights Management (US) LLC. ASCAP/Sony/
AN Tree Publishing, BMIReavenime Tunes, 8101),
HI. CS 38

AMOR CONFUSO (OEL Melodies, BMI) LT 21
AMOR EXPRESS (Arpa Musical, LLC, BM') LT 31
AMOR REAL ;New Era Entertainment Publishing,

6101/Gosh° Music Publishing, BMVWY Artist Music
Publishing, BMI) LT 26

ANYTHING COULD HAPPEN (Sony/ATV Music Pub-
lishing UK Ltd, PIS/Sony/AN Tunes LLC. ASCAP/
Global Talent Publishing, PIS). HL H10053

AS LONG AS YOU LOVE ME (RodneyJerkins
Productions, BMVEMI Blackwood Music Inc.. BMI/
Songs Of Kobalt Music Publishing America, Inc.,
BMI/Sony/ATV Songs LLC, BMI/Three Dimension,
BMIRieber Time Publishing, ASCAP/Universal
Music Corporation, ASCAP/FF To Def Publishing,
LLC, BMI/Tre Ball Music, BMIL HL, H100 24

BACKSEAT FREESTYLE (VVB Music Corp., ASCAP/
Top Davis Music, ASCAP/Hard Working Black Folks,
ASCAP/Hit-Boy Music, BNII/U Can't Teach Bien The

13MVSongs Of Universal, Inc., BMII. AMP/
HI, RBH 43

BALADA (TCHE TCHERERE TCHE TCHE) (Som Uwe
Edicoes Musicais Ltd. SACM/Sony/AIV Discos
Music Publishing LLC, ASCAP) LT 15

BALL (WB Music corp. ASCAP/Domani And Ya Maj.
esly's Music. ASCAP/Crows Club Publishing, EMI/
Warner -Tamerlane Publishing Corp., BMVEMI Foray
Music, SESAC/Rico Love Is Still A Rapper. SESAC/
Usher JV SESAC Publishing Designee, SESAC/E
Hood 66 Music, SESAC/Grandma's Boy, SESAC/
Young Money Publishing Inc., BM°, AMP/HL, H100
59: RBH 17

BANDZ A MAKE HER DANCE (Sounds From Ear -
drummers, ASCAP/Ty Epps Music, ASCAP/Resentoir
Media Music, ASCANTanoise Publishing. WI/
Bug Music, Inc.,13MVYoung Money Publishing Inc,
BMI/WamepTamerlane Publishing Corp., BMIL AMP,
H100 35: RBH 9

BATTLE SCARS (Hey Lu Chill Music. BMI/Heaw As
Heaven Music, BM/Songs Of Universal, Inc.. BMI/
UniversalSorgs Of PolyGram International, BMI/
Universal Music Publishing Pry. Ltd. APRAReace
Pourage Music, BMI/E1,11 Blackwood Music Inc.,
BM), HI. RBH 30

BEAUTY AND A BEATON,' Music AB, BNIVSongs
Of Koh* Music Publishing America, Inc., 131,V
Anton Zaslayski, GEMA/Kobalt Music Publishing
America, Inc., ASCAP/Harajuku Batbie Music, W11/
Money Mack Music, BM VSongs Of Universal, Inc.,
BMIL HL H100 5

BEER MONEY (WamenTamerlane Publishing Corp.,
BMI/Agairkt The Wind Publishing, BMI/Songs
Of The Corti, BMI/Southside Independent Music
Publishing, LLC,131,11/Intemal Combustion Music,

BMI/Kickin' Grids Music, BMVSongs Of Universal,
Inc., BMI/Songs From The Engine Room, BNI1), AMP/
HL_ CS 12 H100 61

BEER WITH JESUS (EMI Blackwood Musk Inc.,
BMI/Thicket On the Line Music, F31,1VI-Forty Music.
BMI/13th Avenue Music, 91,11/Songs of SlyleSonic,
SESAC/Meluin's Pistol Music, SESACI, AMP/
HL, CS 26

BEGIN AGAIN (Sony/AN Tree Publishing, WV
Taylor Swift Music, BM!), HL, CS 13; H100 63

BELLAS FINALS: PRICE TAG/DONT YOU (FORGET
ABOUT ME)... (Not Listed) H100 96

BESOS AL AIRE (Latin Power Copyright, SESAC/
Latin Power Music, Inc., (All/Songs Of Latin Power,
BMII LT 32

BETTER DIG TWO (Tunes 01 Bigger Picture. ASCAP/
Vista Loma Music, ASCAP/Crazy Water Music,
ASCAP/Little Blue Egg, ASCAP/ReHits Music, Inc.,
ASCAP/Kobalt Music Publishing America, Inc..
ASCAP/Unfair Entertainment, ASCAPI CS 5; H100 39

BIRTHDAY SONG (Ty Epps Music, ASCAPRIease
Gimme My Publishing Inc., BMVEMI Blackwood
Music Inc., BMVSamy Digital Music Group, BMW
BansVillage 247 Publishing, LLC, BNIVInting Music,
Inc., BMI/13 Wheezy Publishing, BMI/Hip Hopville
USA Music, BrvIVGreat South Bay Music, BMIL
HI, RBH 12

BITCH, DOWT KILL MY VIBE (WB Music Cap..
ASCAP/Top Dan Music, ASCAP/Hard Working
Black Folks, ASCAP/Beat Bully Productions. ASCAP/
EMI Blackwood Music Inc., EINIVEdition (UFO, BA11/
EMI Music Publishing Denmark A/S. BNII/Publishing
Designee OF liv Lykke. BMIL AMPRIL, RBH 32

BLOW ME IONE LAST KISSI (EMI Blackwood Music
Inc., BMI/Thnk Inside Publishing, BMI/Kurstin Music,
ASCAP/EMI April Music, Inc., ASCAP), It H100 47

BLOWN AWAY (Global Dog Music, ASCAPAunalight
Music, ASCAP/Big Loud Songs, ASCAP/Angel River
Songs. ASCAPI, AMP. CS 4

BOHEMIO LOCO (Andaluz Music Inc., BMVAtpa
Musical, LLC, BMI) LI 50

BRAND NEW ME (Leltow Productions. ASCAP/EMI
April Music, Inc., ASCAP/Stellar Songs Ltd.. PRS/
EMI Music Publishing Ltd, MCPSL HL,RBH 49

CABECITA DURA (Arpa Musical, LLC, BMVI-erca
Publishing, BMII LT 9

CALL ME MAYBE (Jensen Music Publishing,
SOCAN/Regulat Monkey Productions. SOCAWTav-
ish Crowe, SOCANL AMP, H100 27

CAN'T HOLD US (Macklemore Publishing, 8101/Ryan
Lewis Publishing, EIMORBH 47

CAN'T SHAKE YOU (Gossin Music Publishing,
ASCAP/Echomettics, ASCAP/FruFru Music, BMW
BPJ Administration, BMI/EMI Blackwood Music Inc.,
BMI/Jamestslatermusic, BMIL HL, CS 41

CATCH MY BREATH (Songs For My Shrink, ASCAP/
Kobalt Music Publishing America. Inc.. ASCAP/
Chrysalis One Music, LLC. ASCAP/Dejanovas
Music, ASCAP/BMG Rights Managment (Ireland)
Limited, IMRO/Winona Drive Productions, ASCAP),
AMP, H100 36

CELEBRATION (Sony/ATV Songs LLC, BM VBabyG-
ame Music, BM VCulture Beyond Ur Experience Pub
fishing, BMI/Songs Of Universal, Inc., E11,11/Tygaman
Music, BMI/EMI Blackwood Music Inc., Bt./I/Young
Money Publishing Inc., BMVWarner-Tamerlane

Publishing Corp.. Blill/Wu Khalifa Publishing, BMI/
Dade Co. Piqua Alusic, Inc., 61,11), AMP/HL H100
81: RBH 24

EL CERRITO PLACE (Gauls Music, BMI) CS 24;
H10085

CUINE (Hit.Boy Music, BMI/U Can't Teach Bien The
Shhh,EIMVSongs Of Universal, Inc., BMIRF To Bet
Publishing, LLC, BMIRlease Gimme My Publishing
Inc.. BMI/FAII Blackwood Musk Inc., BMVEMI April
Music, Inc, ASCAP/Caner Boys Music. ASCAP/
Copyright Control). FL H10023: RBH 5

CAJON 'Dynamite Cop Music. BM/Where Da Kasz
At, BMVKasz Money Publishing, ASCAP/Mata Bal-
lzack Music, BMVIVGGAMusic, ASCAP/Kobalt Music
Publishing America, Inc.. ASCAP/Bonnie McKee
Music, BMI/Songs Of Cobalt Music Publishing
America, Inc.. BMI/Songs Of Pulse Recording, 13MV
Oneirolow Publishing, ASCAP/Presaiption Songs,
LLC., ASCAPI H100 97

COMO LE HAGO (Gatmex Music, BMII LT 45
COMO TU MUJER (Not Listed) LT 43
CREEPIW (Sony/ATV Tree Publishing, 13MVSinnerlina

Music, 61,11/Watnet-Tamerlane Publishing Corp.,
BMI/The Good The Bad The Ugly Publishing, BMIL
AMP/HL, CS 17; H100 67

CRUISE (Big Loud Mountain, BMI/Big Loud Bucks,
BMI/Big Red Toe BMI/Deep Fried Dreams. BMI/
DackJaniets, BA/I/Anis Revolution. SESACI CS
2; H100 19

CRYING ON A SUITCASE Writers Of Sea Gayle
Music, 81,11/E MI Blackwood Music Inc., BMIAinle
Dooey Music, BMI/Songs Of Peer Ltd., ASCAP/Team
Thrash, ASCAPI, AMP/HL, H100 90

CUPS (Not Listed' H100 93

DAYUGHT (Sudgee Music, BMI/Universal Music
 Careers. BMIthAXMMusic, ASCANKobalt Music
Publishing America, Inc.. ASCAP/Artist Publishing
Group West, ASCAP/WB Music Corp.. ASCAN,
AMP/HL, H100 42

DE NORTE A SUR IMarcha Musical Corporation,
BMII LI 47

DETRAS DE MI VENTANA ISony/AW Discos Music
Publishing LLC, ASCAP/Sony/ATV Mexico, S.A. De
C.V.) LT 28

DIAMONDS (EMI Blackwood Music Inc., BMI/Matza
Ballzack Music, BMI/Where Da Kasz At, BMVEMI
April Music, Inc., ASCAP), HL, H100 3; RBH 1

DICED PINEAPPLES (4 Blunts Lit At Once Publish-
ing, Bram! Blackwood Music Inc., BMI/Heanfelt
Productions LLC, BMI/Songs Of Universal, Inc., BMW
Dead Stock Music, BAIVWB Music Corp., ASCAP/
Live Write LLC, BMIL AMP/HL, H100 82,1161-1 25

DID IT FOR THE GIRL (Super Effusion, BMIRig
Music Machine, B11VBates 'N' Hooks Music, BMI/
Songs Of Universal, Inc., BMI/House 01 Sea Gayle
Music. ASCAP/Big Red Toe, Elb,thBig Loud Bucks,

BMI/Amarillo Sky Songs, BMII, HI, H100 89
DIE YOUNG (Dynamite Cop Music. 61,11AI/here Da

Kasz At, BMVKasz Maley Publishing, ASCAP/Mata
Balback Music, BMI/WB Music Corp.. ASCAP/FBR
Music, ASCAPRearvon Music, ASCAP/Oneirol-
ogy Publishing, ASCAP/Prescription Songs, LLC.,
ASCAPI, AMP, H100 7

DO MY DANCE (Iygaman Music, BMI/EMI Black-
wood Music Inc., BMVDavid's An Publishing,
ASCAP/Ty Ea. Music, ASCAP(. HL,RBH 36

DON'T JUDGE ME (Songs Of Universal, Inc., BAN
Culture Beyond Ur Expedience Publishing, BMI/
Ire Ball Music. BMI/Three Dimension, BMVSony/
AN Songs LIG, BMVMessyMusic, SOCAWMark
Pellizzer, SOCANI. HL H100 70; RBH 20

DONT RUSH (fittawhid Music, BMI/Camival Music
Group, BMVBluewater Music Services Corporation,
BMIAindsay Dawn Chapman, ASCAP) CS 47

DONT STOP THE PARTY (Abuela y La Songs, BMI/
Sony/ATV Songs LLC, BMI/Flising Music Ltd., BMW
MIA DJ Chino BMI/Jorge Gomez Martinez BMI/
Catherine's Peak Music, BMIL HL, H100 31

DON'T WAKE ME UP (Culture Beyond Ur Bann..
Publishing, 13MVSangs Of Universal, Inc.. BMI/Jean
Baptiste Music, ASCAP/Cherry Las lilusic Publish-
ing Company Inc., ASCAP/Meloist Music Publishing,
BMI/Alichael McHenry Music, BMI/Downtown
DRIP Songs, BMVDiscovely One, ASCAP/Guerilla
Studios Limited, ASCAP/Barrow Gang, ASCAP/B-
Uneek Songs. ASCAP/Universal Music Corporation
ASCAPRriscilla Renee Productions, 131v11/Power

Pen Associated, ASCAPANI3 Music Corp., ASCAP/
Ultra Empire Music, BMI/Basic Studio S.R.L., SIRE/
Cock -An -Ear Productions, SlAE/Off Limits el, SIAE),
AMP/HL, H100 37

DONT YOU WORRY CHILD (Lateral Publishing,
ASCAP/Universal Music Publishing Scandinavia
AB/Sony/ATV Tunes LLC. ASCAP/Sony/ATV Music
Publishing UK Ltd. PRSL HL H10015

DO YOU.- (An Dealer Chic, ASCAP/Te-Bass Music
Inc., BMI/EMI Blackwood Music Inc., BM VBig R Pub-
lishing, ASCAP/Wonda Songs Inc., ASCAP/EMI April
Music, Inc., ASCAP/Da Doo Oa Publishing, SESAC/
Universal Music Corporanai, ASCAP(, HL, RBH 39

ECHA PA'LLA (MANUS PARAIBA) (Abuela y Tia
Songs. BMI/Sony/AN Songs LLC. BMI/DJ Buddha
Music Publishing, BMI/E111 Blackwood Music Inc.,
BMI/Papavo Music Publishing, BMVBelmondo
Publishing, 13M1) LT 8

EN RESUMEN (LGA Music Publishing, 81,10.os
ComPOsitores Publishing, BM') LT 24

EVERY STORM (RUNS OUT OF RAIN) (Crystal Beach
Music, BMI/Third lier Music LLC, BMI/Always Alone
Songs, ASCAP/Kobalt Music Publishing America,
Inc., ASCAP/Raylene Music. ASCAP/BMG Rights
Management (US) LLC. ASCAP) CS 6; H100 41

FADE INTO YOU NB Music Coro, ASCAP/Who
Wants To Buy My Publishing. ASCAP/External
Combustion Music, ASCAP/Universal Music Cor-
poration, ASCAP/Smack Ink, ASCAP/Smack Songs
B.C. ASCAP/ReHits Music, Inc., ASCAP/Smacktown
Music, ASCAP), AMPA-IL, CS 49

FEEL AGAIN (Midnite Miracle Music, ASCAP/
Velvet Hammer Music, ASCAP/Sony/ATV Tunes
LLC, ASCAP/Acomman NIusic, ASCAP/Kobalt Music
Publishing America, Inc., ASCAP/Eknterfoot Music.
ASCAP/Blastronaut Music, BMI/Pauiot Games
Publishing, ASCAP), AMP/HL. H10058

PYON PROBLEMS (ASAP Rocky Music Publish-
ing LLC,BMVSony/ATV Songs LLC, BMI/Mavor
& Moses LLC, ASCAP/Kobalt Music Publishing
America, Inc., ASCAP/Herbilicious Music, ASCAP/
Black Fountain Music, ASCAP/Live Write LLC. BMI/
EMI Blackwood Music Inc., BNIVYoung Money Pub-
lishing Inc., 61,41/Ty Epps Music, ASCAP/Top Dawg
Music, ASCAP/Hard Working Black Folks, ASCAP/
1NB Music Corp., ASCAP), AMP/HL, H100 26; RBH 6

GANGNAM STYLE (J.S. Park Publishing Designee,
SESAC/Universal Tunes, SESAC/Songs Of Universal.
Inc.. SESAC/Sony/ATV Music Publishing. KOMCAL

HL, H100 6
GET YOUR SHINE ON (Big Loud Mountain, BMI/Big

Red Toe, MthAmarillo Sky Songs,131,11/Angel River
Songs. ASCAP) CS 31

GIRL ON FIRE (Inflow Productions, ASCAP/EMI
April Music, Inc., ASCAP/Way Above Music, BA,th
Sony/AN Songs LLC, EIMVUnden Springfield, BMI/
Songs Of The Knight. ASCAP/Spirit Two Music Inc.,

ASCAP/EMI Blackwood Music Inc 615111, AMP/HL,
H100 14:13131-1 3

GIVE IT ALL WE GOT TONIGHT Mel bens Boy
Music, ASCAP/Sixteen Stars Music, PAII/Rooster
Pecked Music, BMVHoriPro Entertainment Group,
Inc., BMI/WamepTamerlane Publishing Corp.,
BMI/T-Bird's (Susie, 81,11), ANIP, CS 30

GOODBYE IN HER EYES 1Weimerhound Music,
BMI/LiC Dub blusic, WIVAngelika Music, BAN
Southern Ground, BMVBrighter Shade, BAIT CS
10; H100 57

GUAP (Songs Of Universal. Inc.. BMIRF To Def
Publishing, LLC, BANDwane M. Weir II, BMI/Sean
Michael Anderson Music LLC, BMLANamerTamer
lane Publishing Corp., BMI/Young Chop Publishing,
ASCAP/WB Music Corp., ASCAP/AIX Music Publish-
ing, BMI/Carnper Music, ASCAP/EMI April Music,
Inc., ASCAPRIease Gimme My Publishing Inc., BMII
EMI Blackwood Music Inc., BMVArktea Martin
Publishing Designee, ASCAP/Rob Kinelski Publishing
Designee, ASCAP/Noah Goldstein Publishing Desig
nee, ASCAPI, AMP/HI, H100 7C RBH 21

HALL OF FAME lmagem Music, BIEM/i.
am.composing, Lie. BMIAlniversal Music  2 Songs,
BMI/BMG Silver Songs. SESAC/CAN.JOI Ca.101/
HI, H100 28

HARD TO LOVE (Mike Curb Music,13M1/0andon
Ran. Music, BMI/Over The Bar Music, BMI/9T One
Songs. ASCAP/Ariose usic. ASCAP/EMI Christian
Music Group. ASCAP(, AMP/HL, CS 16

HATE BUN' SOBER (Not Listed) RBH 37
HIPNOTIZAME (EMI Blackwood Music Inc., BMI/

Universal-Musica Unica Publishing, BMIPNY Asia
Music Publishing, BM1) LT 48

HO HEY (The Lurninems. BMI/Songs 01 Kobalt Music
Publishing America, Inc., MO H1004

HOME ICTP One Publishing, ASCAP/Downtown
Music Publishing LLC, ASCAP/Falling Art Music,

ASCAP/Razor & lie Music Publishing, LLC. ASCAP/
Drew yeah Music, 8M1), AMR H100 9

HOPE ON THE ROCKS (Tokeco Tunes, BMII CS 39
HOW COUNTRY FEELS(Wamer-Tamerlane Publish-

ing Corp., BAD/Boatwright Baby, BNIVFebruary
4 Music, BMI/Peermusic III, Ltd., 13A,11/Songs Of

Peer Ltd., ASCAP/Team Thrash, ASCAP), AMP, CS
13; H100 54

I AIN'T YOUR MAMA (Music Of RPM, ASCAP/Dumb
Dog Music, ASCAP/Sounds Of RPM, ASCAP/Dixie
Stars Music, ASCAP) CS 43

I ALMOST DO (Sony/AD/ Tree Publishing, BMI/Taylor
Swift Music, 615111, HL, CS 45

I CAN TAKE IT FROM THERE (Runnin' Behind
Publishing, ASCAP/EMI Audi Music, Inc., ASCAP/
Rhenneck Music. Eth,11/801131ackwood Music Inc.,

BMI/WB Alusic. Corp., ASCAP/Melissa's Money
Music Publishing, ASCAP/Get A Load Of This Music,

ASCAP), AMP/HL, CS 35
ICE (Team S Dot Publishing, BMI/Songs Of Universal,

Inc., BMI/11 You Don't Need Me Don't Leave Age
Publishing, BMVEMI Blackwood Music Inc., BMV
Sony/ATV Tu. LLC. ASCAP/K-Gal Publishing,

ASCAP/Young klathy Publishing Inc., BMI/
Warner -Tamerlane Publishing Corp., 81,11), AMP/
HI., H100100

I CRY (Mail On Sunday Music, ASCAP/E-Class Pub-
lishing, BMI/Sthweery Beats Publishing, ASCAP/
Panic Attack Publishing, ASCAP/Artist's Publishing
Group West, ASCAP/WB Music Corp.. ASCAP/
Screen Gems -EMI Music Inc., BMI/DWARF VILLAGE
MUSIC. ASCAP/Colgems-EMI Music Inc.. ASCAP/
Rutland Road Music, ASCAP/Serious Scriptures.

ASCAP/SOW/ATV Songs LLC. BMI/Piette-Antione
Melki Publishing Designee. ASCAP), AMP/HL,
H10011

I DREAMED A DREAM Not Listed) H100 69
I DRIVE YOUR TRUCK iVistayille Music, ASCAP/

Happy Teas ASCAP/EMI Blackwood Music
Inc., BMI/Watch This Girl Publishing, 81,1I/Great
Day At This Time Music, BMI/Beattyville MuSiC,
BMIL HL CS 27

IF I DIDN'T HAVE YOU (Legends Of Magic Mustang
Music, SESAC/Batragina Music, SESAC/Sony/ATV
Cross Keys Publishing. ASCAP/Becky's Boy Music.

ASCAP/Sony/ATV Tree Publishing, 015111, HL CS 29
I KNEW YOU WERE TROUBLE. ISony/ATV Tree

Publishing, EINIVTaylor Swift Music, BMI/MXM
Music AB. BMI/Songs Of Kobalt Music Publishing

America. Inc.. BMII, HL I-1100 2
I LW DEM STRIPPERS (Ty Epps Music, ASCAP/

Reservoir Media Music, ASCAP/Harajuku Batbie
Music, BMI/Songs Of Universal, Inc.. BMVGreat
South Bay Music, 131,11/Hip Hopville USA Music,
BMI/Raydiola Music, ASCAP), I-11 RBH 41

rM DIFFERENT (Ty Epps Music, ASCAP/Resetyon
Media Music, ASCAP/Pay DJ Mustard Publish-
ing, ASCAP/North Hudson Music, ASCAPI H100

30; RBH 8
INCONDICIONAL tWamenTamedane Publishing

Corp., BMI/Scags Of Top Stop NI usic Publishing,
BMI/Penluis Music Publishing. 13011) LT 7

IT'S NOTHING 1We Khalifa Publishing, BMVWamer-
Tamerlane Publishing Corp., BMVTy Epps Music.
ASCAP/Young Mumma. ASCAP/W8 Music Corp.,
ASCAP), AMR 11131-145

IT'S TIME (KIDinaKORNEFI Publishing, ASCAP/Songs
Of Universal, Inc.. BMIArnagine Dragons Publishing,
BMIL HL H100 21

I WILL WAIT(Universal Tunes, SESAC), HI., H100 46

KING WIZARD (Not Listed) H100 91; R1311 28
KISS TOMORROW GOODBYE (Sony/ATV Tree

Publishing, 8/SI/Peanut Mill Songs, BMI/Chasalis
Songs, BMI/Big Motor. BMI/Crazy Water Music,

ASCAPAittle Blue Egg, ASCAP), HL CS 14; H100 64
KISS YOU INDIMMusic, ASCAP/Kobalt Music

Publishing America, Inc.. ASCAP/2101 Songs. BMI/
Sony/AN Songs LLC, BMVBMG/Chtysalis Scandina-

via, STIM/CMK Songs, ASCAP/SK Music Group LLC,
ASCAP), HL, H100 83

LA MEJOR DE TODAS (LGA Music Publishing,
BMII LT 36

LA MISMA GRAN SENORA (Maximo Aguirre Music
Publishing, SACMI LT 13

LA PREGUNTA (Not Listed) LT 29
LET ME LOVE YOU (UNTIL YOU LEARN TO LOVE

YOURSELF' (Universal Music  Z Tunes LLC.,
ASCAP/Pen In The Ground Publishing, ASCAP/EMI
Blackwood Music Inc.. BMI/EMI April Music, Inc.,

ASCAP/Copyright Control/EMI Music Publishing

Ltd., PRSL HL H100 22
LET THERE BE COWGIRLS (Tunes Of Bigger Picture,

ASCAP/Songs Of Gainsay 5. SESAC/Do Write
Music, LLC, BMI/Tunes Of RPM. SESAC) CS 28

UGHTS (Sony/AN Music Publishing UK Ltd, PRS/
Sony/AN Tunes B.C. ASCAP/Global Talent Publish-
ing, PRS/Major 3rd Music Publishing Ltd, PRS/
BMG Rights Management (UK), PRS/BMG Platinum
Songs. BMIL HL, H100 50

UMBO (Los Cangris Publishing. ASCAP/MU Music
Corp., ASCAP/KOB Publishing, ASCAP/EMI Black-
wood Music Inc., 131vthBlue Kraft Al sic Publishing,
BMII LT 3

UTTLE TALKS (Hanna Bryndis Hilmarsdottic BMI/
Ragnar Thorhallsson, BMI/Sony/ATV Songs LLC.
BMII, HL H100 38

LITTLE THINGS (Sony/API Music Publishing UK Ltd,
PRS/Sony/ATV Songs LLC, BMI/CoPYright Control,
HI., H100 33

LIVE WHILE WERE YOUNG (2101 Songs, BAN
Sony/AN Songs LLC, BMVBMG Gold Songs,
ASCAP/Chrysalis One Music, LLC, ASCAP/MXIM
Nlusic AB, BMI/Songs Of Kohal; Music Publishing
America, Inc., BMIL HL, H100 43

UEVAME CONTIGO (Mayimba Alusic, Inc., ASCAP/
Palabras De Romeo, ASCAP) LT 14

LLORAR (Wamer/Chappell Music Mexico, SACAI/
Sony/AN Mexico, S.A. Oe C.V.) LT 19

LOCKED OUT OF HEAVEN (Mars Force Music,
ASCAP/Northside Independent Music Publishing,
ASCAP/Thou An The Hunger, ASCAPRNIG Rights
Management (US) LLC. ASCAP/Roc Nation Music,
ASCAP/Music Famamanem LP, ASCAP/Toy Plane

NIusic. ASCAP/Universal Music Corporation,
ASCAP), AMP/HL H1001

LOVE AND WAR (Not Listed) RBH 38
LOVEEEEEEE SONG INawadius Maximus Music,

6Ni/frying Music, Inc., BAIVAnnarhi Music LLC,
BMI/EMI Blackwood Music Inc., BMI/Denisia
Andrews Saks, SESAC/81u Music Publishing,
SESACAlniversal Tunes. SESACAuney Tune, In
Yo Area. ASCAPAis Chubbie Publishing, ASCAP),
HL, RBH 42

LOVE SOSA 'Chief Keef Music, ASCAPAN8 Music
Corp., ASCAP), AMP, H100 56; RBH 16

KAA.D CITY MB Music Corp.. ASCAP/Top Dawg
ASCAP/Hard Working Black Folks, ASCAP/

Beat Bully Productions. ASCAP/1HC Alum, ASCAP/
Bluestarrp Tunes, WI), AMP, RBH 44

MADNESS giewrate limand, PRS/Wamer/Chappell
Music Publishing Ltd.. PRS), AMP. H100 78

MAMA'S BROKEN HEART (Tunes Of Bigger Picture,
ASCAPRigger Picture Group, LLC, ASCAP/Vista
Loma Music, ASCAP/Crazy Water NIusic, ASCAP/
Kobalt Music Publishing America, Inc, ASCAP/Little
Blue Egg, ASCAPPNamerTamedane Publishing
Corp., emosi Music. BA11), AMP, CS 46

MANIAS (SACM Latin, ASCAP) LT 39
MEDICATED g/Vit Khalifs Publishing, BMIANamet-

Tamerlane Publishing Corp., BMODanjahandz
SESAC/Resavoir Media Management, SESAC/
Yaslina Music Publishing Inc., ASCAP/David Ehrlich
& Associates, ASCAP/Kobalt Music Publishing
America, Inc.. ASCAP/Tefnoise Publishing, BMI/
Heavy Hustle. ASCAPI, AMP, Rai 48

ME GUSTABAS (Lebo! Musical Corp. SESAC/
Marcha Musical COtholation, BM') LT 46

ME LLAMARE TUT° (Hookdaddy Music, BMVSony/
AN Latin Music Publishing, LLC, BMI) LT 44

MENTIROSA (Universal Music- MGB Songs,
ASCAP) LT 35

MERCY (Please Gimme My Publishing Inc.. BMI/EMI
Blackwood Music Inc., BMI/RLFG Music, ASCAP/
Songs Of Universal, Inc., BNIVFF To Def Publishing,
LLC. BMI/Neighbothood Pusha Publishing, BMI/
Sony/ATV Songs LI.C,13/01/Ty Epps Music, ASCAP/

Copyright Control/Roynet Music. ASCAP/Ihe Royalty
Network, ASCAP/Universal-PolyGram International
Publishing, ASCAP/Dub Plate Music Publishing Ltd.,
ASCAP/Ye World Music. ASCAP/EMI April Music.
Inc., ASCAP), HL, RBH 13

MERRY GO 'ROUND Wamer-Tamedane Publishing
Corp., BMV351 Music. BM Mani A Fresh One
Music, ASCAP/Black River Entertainment LLC,
ASCAP/Universal Music Corporation, ASCAP/Smack
Ink, ASCAPI, AMP/HL, CS 19; H100 75

MIENTRAS TANTO (Mostlysadsongs, ASCAPPNB
Nlusic Cap., ASCAPI LT 34

MI PROMESA (Productara de Talentos, BMII LT 6
MIRANDO AL CIELO (Roberto Tapia Publishing,

BMII LT 11

MONEY TREES (WB Music Cap.. ASCAP/Tol, Baw9
Music. ASCAP/Hard Working Black Folks. ASCAP/
Dan Productions, SESAC/TDE Music, BMI/Chasalis
Music, ASCAP), AMP, RBH 46

MOONSHINE ROAD (Sony/ATV Tree Publishing,
BMI/Buffalo Prairie Songs, BMIAeslie Satdner
Music, BMIL HL CS 48

MORE THAN MILES MB Music Corp., ASCAP/John
Eddie Music, ASCAPPNamerTamerlane Publishing
Corp., BMVIndiana Angel Music, BMIL AMP, CS 42

MY UFE (50 Cent Music Publishing, ASCAP/Universal
Nlusic Corporation. ASCAP/Shroom Shady Music,
BMI/Sudgee Music, BMI/Universal Music - Careers,
BMI/Vohndeefs Soul Music Publishing. ASCAP/
Roc Nation Music, ASCAP/Andi-Girl Music. BMW
WarnepTamethsne Publishing Corp., BM°, AMP/
HL, RBH 34

MY MOMENT (Tyree Simmons. ASCAP/Drama Like
The DJ. ASCAP/Ty Epps Music, ASCAP/Resenroir
Media Music. ASCAP/Faver Rich, ASCAP/Music
& Dreams Publishing, ASCAP/WB Music Cap..
ASCAP/Maybach Music Gimp, ASCAP/Ohaji
Publishing, ASCAP/Universal Music Corporation,
ASCAPRrother Bay Publishing, BA/I/Warner.
Tamerlane Publishing Corp., MIS, AMP/HL, H100 99I

NEVA END (Naptadius Maximus Music, BNIV
Irving Music. Inc.. BMI/Sounds From Eardiummen.
ASCAP/Eardrummers NIusic Publishing. BMI/
Kelendria Music Publishing, ASC.AP/KGal Publish-
ing, ASCAP/SOny/AN Tunes LLC, ASCAPL HL, H100

; RBH 27
NIGHT TRAIN (Songs Of Peer Ltd., ASCAP/F31,16

Gold Songs, ASCAP/BMG Rights Management
fUS) LLC. ASCAP/We Jam Writers Group, ASCAP/
Warner -Tamerlane Publishing Corp.. BMI/Desert
Treasure Music, 13M1). AMP, CS 50

NO UE (Ty Epps Music, ASCANLive Write LLC, 81511/
EMI Blackwood Music Inc., BMWSounds From Ear -
drummers, ASCAP). HL, RBH 14

NO SIGUE MODAS A.K.A. EUA NO SIGUE
MODAS (EMI Blackwood Music Inc., WO/Crown P.
Music Publishing, BMII LT 27

NO WORRIES (Young Money Publishing Inc., WO/
Warner -Tamerlane Publishing Corp., BMVEMI
Blackwood Music Inc., BMI/If You Need Me Daft
Leave Ale, BMI/Money Mack Music. BM!), AMP/111.,
H100 29; RBH 7

NUBE BLANCA (EMI Blackwood Music Inc., BMI/
EMI Musical S.A. de C.V., SACMI LT 30

OATH (Becky G & Company, BMI/Where Da Kasz
At, 13',11/Kasz 'Sonny Publishing, ASCAP/Matu
Cha Cha, BRiVinizah Balls Soup, BMI/BAIG Ruby
Songs. ASCAP/Oneimlogy Publishing, ASCAP/
Prescription Songs, LLC.. ASCAP/mlebean music,
ASCAP) H100 73

ONE MORE NIGHT (Sudgee Music. BMI/Universal
Music - Careers. BMI/MXM Music AB, BMI/Kobalt
Music Publishing America, Inc., ASCAPI, HL H100 8

ONE OF THOSE NIGHTS (Universal Music  Careers,
BMI/Big Red Toe, 61,11/Amarillo Sky Songs, 61,11/
Big Loud Songs. ASCAP/Big Loud Bucks, BMVAngel
River Songs. ASCAP), HL CS 21; H100 79

THE ONE THAT GOT AWAY (Eta Blackwood Music
Inc, BMI/Suing Stretcher Music, BMI/Universal
Music - Careers, BMI/Shiitake Maki Publishing,
BMINibe Room klusic,BR,thJimbalaya Music. BMI/
BPJ Administration, BMIL HL, CS 23

THE ONLY WAY I KNOW (Old Desperados, LLC.
ASCAP/Carol Vincent And Associates, LLC.. ASCAP/
N2D Publishing Company. Inc.. ASCAPPA43 Music
Corp., ASCAP/Get A Load Of This Music, ASCAPI,
AMP, CS 7; H100 52

OVER YOU (Sony/AN Tree Publishing, BMI/Pink Dog
Publishing, BRA1). HL. CS 36

PEGAITO SUAVECITO ISony/AN Latin Music Pub
lishing, LLC, BMI/Roberto Testa Publishing, SOCAN/
Keith Kanashiro Publishing, SOCAN/Spanglish

World Publishing. BM!) LT 17
POETIC JUSTICE IVVI3 Music Corp., ASCAP/Ton

Othing Music, ASCAP/Haul Working Black Folks,
ASCAP/Elijah Molina Publishing, SESAC/Live Write
AC, BMI/EMI Blackwood Music Inc., BMVEMI April
Music, Inc., ASCAP/Ryte Tyree Tunes Inc., ASCAP/
Black Ice Publishing, BM!). AMP, H100 74; RBH 22

POP THAT (Kharbouch Lute Publishing Designee,
BMI/First N' Gold Publishing, BMI/Sony/ATV Songs
LLC, BMIAive Write LLC, BMI/E1,11Blackwood
Music Inc., 131,11/Thung Money Publishing lee.. BMI/

Warner -Tamerlane Publishing Cap., BMI/Rodc &
Lee Music, ASCAP/Alusic Of Ever HipHop, 8MV
BMG Rights Management, BMI/4 Blunts Lit At Once
Publishing,131,10, AkIP/HL, RBH 15

POR QUE LES MIENTES? (Sony/ATV Discos Music
Publishing LLC, ASCAPifito El Patron Publishing.
ASCAP/On Fire Imencible Publishing. ASCAPI LT 2

POUR IT UP (Sounds From Earchummers, ASCAP/Eat-
drummers Music Publishing, BMVWamer-Tamerlane
Publishing Corp., BMI/T.N.T Explosive Publishing,
ASCAP/Songs Of Universal, Inc., BMVAnnarhi Music
LLC. BMI/EMI Blackwood Music Inc.. BMIL AMP/
HL, RBH 31

EL PRIMER LUGAR "Universal Music  MOB Songs,
ASCAP/Universal Music Mexico S.A. de C.V..
SACNII LT 16

RADIOACTIVE (KIDinaKORNER Publishing, ASCAP/
Songs Of Universal, Inc.,131,Nlmagine Dragons
Publishing, Bli10, HL, H100 51

READY OR NOT (Seven Peaks Music, ASCAP/Take It
To The Bridge Music, ASCAP/Roditis Music, ASCAP/
Songs Of Kobalt Music Publishing America, Inc.,
BMVPIere's Lookin' At You Kidd Music, BMWS./
AN Songs LLC. BMI/Fueled By Music.13MVWamer-
Tamerlane Publishing Corp.,131,11/ChrisSamSongs.

Inc., BMI/Nickel Shoe Music Co. Inc., BMI/Stays
Friday Music, ASCAPI, AMPAIL, H10049

RED (Sony/ATV Tree Publishing, BMVTaylor Swift
Music, BMIL HI. CS 22; H100 80

REGAUME UN MUACK1UniversaFMusica Unica
Publishing, 8111) LT 41

REMEMBER YOU (Wiz Khalifa Publishing, BMINVar-
nepTamerlane Publishing Cap., BMINO&co Inc..
SOCAWEBA, SOCAN/Hear The An, SOCAN/M&D
Publishing House. SOCAN/CP Records, SOCAN/

Virginia Beach Music Publishing, ASCANINB Music
Corp.. ASCAP/Golddaddy Music, BNIVMajor Tom's
Music, BMIL AMP, H100 66: RBH 18

REPRESEN11W audacris Wonftide Publishing,
Inc., ASCAP/EMI April Music, Inc., ASCAP/EMI
Blackwood Music Inc., BMI/Jimipub Music, BMI/
Rico Love Is The Best Rapper Alive, SESAC/W.B.M.
Music Corp.. SESAC/Jesse Jaye Music, ASCAP/
Reach Music Publishing, Inc., ASCAP/Outlandlish
Pursuit, 8101/Rebel Made LLC, BA //Songs Of Cobalt
Music Publishing America, Inc., BMI/Retromono
Publishing, BM!). AMPRIL, RBH 33

REST OF MY U FE audacris Worldwide Publishing,
Inc., ASCAP/EMI April Music, Inc., ASCAP/UR-N
Music, ASCAP/Play-N-Skill Music, ASCANSkillz
For Skill, And Play Musik, ASCAP/Mavin Scandtick
Publishing Designee, ASCAP/What A Publishing
LTD, SACEM/Shapiro, Bernstein & Co., Inc., ASCAP/
Piano Music, ASCAP/Sorry/AN Tunes LLC, ASCAP/
TALPA Music Publishing, BUMAL HL H100 92

ROCK ME (Kojaktrax, ASCAP/Presaiption Sags,
LLC., ASCAP/Mayday Maim Music, ASCAP/
Universal Music Corporation, ASCAPRS. Publishing,
STIM/Kasz Money Publishing. ASCAP/Oneirology
Publishing, ASCAP), HL H100 98

SAME LOVE (Mackinnon Publishing. BMI/Ryan
Lewis Publishing, BMVMary Lambert Publishing
Designee. ASCAPI RBH 40

SAN LUNES (Marcha Musical Corporation, BMII
LT 18

SAY GOODNIGHT (Songs Of Universal, Inc.. BMW
Creative Songs. BMVIvlusic 01 Stage Three, BMW
GutterN-Grace Music, BMI/Roger's Dream Music,
BMVEIMG Chrysalis Nkisic Publishing, BMVEMI
Blackwood Music Inc.. BAIII/Mr. Bright Sunshine.
BMIL HL, CS 32

SCREAM & SHOUT (i.aracomPsing. LIB. BMW
BMG Sapphire Songs, BMVMusicallstars BV,
BUNWJAYMUSIC, BUMA/Sony/AN Music Publish-
ing BV, BUMA/Lord Pharoah JB Music, ASCAP/
Cobalt Music Publishing America, Inc., ASCAP),
HL H10012

SE VENDE (INB Music Cap., ASCAP/Gazul Produc-
ciones S.L., ASCAP) LT 25

SHE CRANKS MY TRACTOR (Big Music Machine,
BMI/Golden Gears Music, BMI/Cthysalis One Songs,
BMIRMG Rights Managment (Ireland) Limited,
IMRO/BMG Rights Management (US) LLC, ASCAP/
Chestnut Barn k4usic,13MVWamerTamerlane Pub
fishing Corp., 81,11/Contentment Music, BMVAlade
For This Music. BRIO. AMP, CS 33

SIN RESPIRACION (Ideas Enterprises, Inc., BA/I/Edi-
t. de Ideas, SESAC/Editaial LGA. SESAC/Alvani
1,1usic Publishing, SESACI LI 20

SIN TI (I DON'T WANT TO MISS A THINGI (Real -
songs, ASCAPI LT 33

SIN TI NO vivo (Venevision Intermationl Publishing
Discos LLC, 81,11/Edipaty Publishing, BMII LT 40

SKYFALL (Universal -Songs Of PolyGram Interna-
tional, BMVEMI Blackwood Music Inc., BMVEMI
Music Publishing Ltd., FRS), HL, H100 62

SOLO VINE A DESPEDIRME (DEL Melodies, BMI/
BadSin Publishing, 66111 17 5

SOMEBODY'S HEARTBREAK1Songs Of Universal,
inc., BMI/Universal hius,c Ulcers, BMVHigh
Powered Machine Alus, BAH/Happy Little Man
Publishing, BMD, FL CS 6 H100 55

SOMEBODY THAT I USED TO KNOW (On Shop
Songs Pry Ltd, APRA/Kobalt Music Servies Australia
Ply Ltd, APRA/Songs Of Kobalt Music Publishing
America, Inc., 131,11/Unichappell Music, Inc., BMIL
AMP, H100 48

SOME NIGHTS MB Music Corp., ASCAP/FBR
Music, ASCAP/Beatvon Music, ASCAP/Rough An,
ASCAP/Shira Lee Lawrence Rick Music, BAAVWay
Above Music, EIMVSony/ATV Songs LLC, BMI/Sony/
AN Tunes LLC, ASCAP). AMP/HL. H10013

SOUTHERN COMFORT ZONE (House Of Sea Gayle
Music, ASCAP/EMI April NIusic. Inc., ASCAP/
Didn't Have To Be Music Publishing, ASCAP),
CS 18: H100 71

STAY STAY STAY (Sony/ATV Tree Publishing. BMI/
Taylor Swift Music. BMIL HL, CS 34

STUPID BOY (BergBrain Music, ASCAP/Cal IV
Songs, ASCAP/Big Loud Songs. ASCAP/Song Planet,
BMI/Songs Of Universal. Inc.. BMII. HL CS 44

SWEET NOTHING (EMI April Music, Inc., ASCAP/
EMI Music Publishing Ltd., PRS/EMI Music Publish-
ing Ltd, MCPS/ISJ Merlyn Licensing BM, NS/
Songs Of Universal PolyGram International, BM1).
It, H10040

SWIMMING POOLS (ORANKI (W8 Music Corp..
ASCAP/Hard Working Black Foil., ASCAP/Top
Dawg Music, ASCAP/Warner-Tamerlane Publishing
Corp., BMVBrother Bag: Publishing, EIMIL AMP,
H100 26 RBH 4

TANTO (Not Listed) LT 49
THE A TEAM (Sony/ATV Music Publishing UK Ltd,

FRS/Sony/ATV Songs LLC, BMIL HL, H10016
TE HESE° (Not Listed) LT 37
TELESCOPE (Castle Bound Music, Inc., SESAC/

We Be Pawtying, A.SCAP/Raylene Music, ASCAP),
AMP, CS 40

THINKIN BOUT YOU (Bug Music, Inc., WI/Heavens
Research, BMVDowntown Music Publishing LLC,
ASCAP), AMP, H10045; RBH 11

THRIFT SHOP (Macklemore Publishing, BMI/Flyan
Lewis Publishing. BMII H100 1A RBH 2

TIL MY LAST DAY (Tunes Of Bigger Picture, ASCAP/
Bigger Picture Group, LLC, ASCAP/Big Muse
Machine, BNII/Double Barrel Ace Music, 91,11/EMI
April Music, Inc., ASCAP/Songs Of Country wood,
ASCAP), HI, CS 11; H100 60

TIP IT ON BACK (Magic Mustang Music Inc., BMW
EMI Blackwood Music Inc., BMI/Ross Copper man
Songs, 01511/4 Tunes Music Publishing Limited. BMI/
EMI April Music, Inc., ASCAP/Jon Mark Nite Music,
ASCAP), HL, CS 25; H100 87

TOO CLOSE (Pure Groove Music Limited, ASCAP/
WB Music Corp.. ASCAP/Universal-PolyGram Inter-
national Publishing, ASCAP/Waina/Chappell Music
Publishing Ltd., PRSL AMP/HL, H10034

TORNADO (EMI Blackwood Music Inc., BAAV
Wtuckestrike, BMI/San Remo Live Ltd., BMI/Songs
Of Kobalt Music Publishing America, Inc., BM1L 1-11
CS 15; H10065

TRUE BEUEVERS (Universal Music Corporation,
ASCAP/Cadaja Publishing, ASCAP/Global Dog
Music, ASCAP/Big Yellow Dog Music. ASCAP/
Lunalight Music, ASCAP). HL CS 37

TRUST AND BEUEVE (She Wrote It, ASCAP/
Universal Music Coma... ASCAP/Buddy GIP
Dreams, BMI/Bank On IL BM VRockstar, BM VSorry/
AN Songs B.C. BMI/Campstar Music, ASCAP/EMI
April Music. Inc.. ASCAP(, HL RBH 35

TRY (BMG Platinum Songs, BMI/Hello I Love You
Music, BMI/Jam Writers Group, BMIAegitimate
Efforts Music, BMII H10018

TU NO TIENES LA CUIPA International Publish-
ing, BMVMarcha Musical Canaan., BMI) LT 42

TWO BLACK CADIUACS (Carrie-Okie (Music, 81511/
Global Dog Music, ASCAP/Words & Music. ASCAP/
Lunatight Music, ASCANTlaYlene Music, ASCAP/
BRIG Chrysalis, ASCAP), AMP, CS 20; H100 76

VACIANDO BOTELUkS (Versatil House Of Music
Inc, EIMI/Hit Music Publishing, SACM) LT 23

VA VA VO OM (Fiarajuku Batbie Music, BMVMoney
Mack Music, BMVSongs Of Universal. Inc., BMI/
Kass Money Publishing, ASCAP/Xojaktrax, ASCAP/
Prescription Songs, LLC., ASCAP/MXM Music AB,
BMI/Songs Of Kobalt Music Publishing America,
Inc., BNIVOneirology Publishing. ASCAP/Kobalt
Music Publishing America, Inc., ASCAP(, HL
H10032

VOLVI A HAGER (EMI Blackwood Music Inc., 81,1V
Pidiaca Entertainment, BMVSony/AN Discos Music
Publishing AC, ASCAP/Baluarte Music Publishing
Inc.. ASCAP) LT 4

WANTED (Songs Of Universal, Inc, BNIVSongs From
The Engine Room, BMVHappy Little Man Publishing,
BM°, AMP/HL, CS 3; H100 25

WE ARE NEVER EVER GETTING BACK
TOGETHER (IVO(M Music AB, BMI/Songs Of Kobalt
Music Publishing America, Inc., BMVSony/ATV
Tree Publishing, BMI/Taylor Swift Music, BMIL HL
CS 1; H10017

WHEN I WAS YOUR MAN (Mars Force Music,
ASCAP/BMG Rights Management WS) LLC, ASCAP/
Roc Nation Music, ASCAP/Music Famamanem LP,
ASCAP/Toy Plane Music, ASCAP/Universal Music
Corporation, ASCAP/Downtown DISP Songs, BM!),
AMP/HL H10094

WHO BOOTY (O. Grine'', BMI/Sudan Williams Pub-
lishing Designee, BMI/Excuse My French, ASCAP)
H100 95: RBH 29

WICKED GAMES (Abel Tesfaye, SOCAN/Carlo Mon-
;agnese, SOCAWMykai Music, SOCAN/X0&co Inc.,
SOCAN/EBA, SOCAN/Hear The An, SOCAN/M&D
Publishing House, SOCAN/CP Records, SOCANI
M100 65 RBH 19

Y AHORA RESULTA (Matanga Music, SESAC/Great
est Hits Arpa, SESACI LI 12

YOUNG & GETTIN' IT (Forever Rich, ASCAP/Music
& Dreams Publishing, ASCAP/WB klusic Corp.,
ASCAP/Roc Nation Music, ASCAP/Jerel Randle,
ASCAP/The Faulty, ASCAP), AMP, H100 86; RBH 26

YUCKI (Ty EMS Music, ASCAP/Reservoir Media
Music, ASCAP/Young Money Publishing Inc., BMI/
WamepTamerlane Publishing Corp, BMI/Run The
SOWS, LLC. ASCAP/EMI April Music, Inc., ASCAP/
Universal Music Corporation. ASCAP/I Daniable
Publishing LLC, SOCAWPrestige Worldwide, 81011.
AMP/III, RBH 50

11.911.1111.-
ZUMBA (EMI Blackwood klusic Inc., BAB/Cm/on

Music Publishing, BMII LI 10
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EXECUTIVE
TURNTABLIE
Send submissions to: exec@bill boa rd.com

RECORD COMPANIES: Columbia Records names Joel
Klaiman executive VP/GM. He was executive VP of promotion
and artist development at Universal Republic.

Verity Gospel Music Group appoints Geo Bivins GM. He will

continue to serve as senior VP of urban promotion at RCA
Records.

RCA Records promotes Samantha Selolwane to VP of pro-
motion. She was senior national director of urban promotion.

Republic Records promotes Irina Tombrink to VP of triple
A promotion and artist development and names Toby Russell
VP of top 40 promotion. Tombrink was senior director of triple
A promotion, and Russell was senior national director of top
40 radio.

PUBLISHING: Universal Music Publishing Group appoints
Zeina Hamzeh Grenier senior director of business and legal af-
fairs. She was senior director at Wamer/Chappell Music.

BMI names Jessa Gelt associate director of writer/publisher
relations. She was executive assistant of creative/A&R at EMI.

TOURING: Live Nation Entertainment taps Tim McWilliams as
managing director of Live Nation Russia and Ukraine. He was
VP of European tour operations at Live Nation Global Touring.

The Windish Agency taps Evan Hancock as a music agent.
He was an agent at the Surefire Agency.

RELATED FIELDS: Cox Media Group names Scott Smith radio
technology director for the company's radio operations. He
was VP/GM.

Viacom International Media Networks -The Americas ap-
points Maria Badillo VP of programming and production at
U.S. Hispanic network Tr3s. She was director of program-
ming and acquisitions for Discovery Networks Latin America/
U.S. Hispanic. -Edited by Mitchell Peters

GOODWORKS
LADY A LAUNCHES LADYAID CHARITY
Justin time for the newyear, Lady Antebellum continues the music

industry tradition of giving back with the formation of LadyAID,
a new philanthropic initiative designed to help raise awareness

of children's charities in the United States and around the world.
The multilevel organization will reach children across the state

ofTennessee through grants to Monroe Caren Jr. Children's Hos-

pital at Vanderbilt and St. Jude Children's Research Hospital. La-

dyAID is supporting Children's Mirade Network Hospitals on the

national level and myLIFEspeaks and the UN Refugee Agency on

a global level. The LadyAID Fund is a component furidofthe Com-

munity Foundation of Middle Tennessee.
LadyAID will be funded by donations and fund-raising efforts,

including the trio's inaugural Ping Pong & Songs event. Inspired

by a combinationoftheband's favorite backstage hobby anditslove

of songwriting, the event will be held in early 2013. Further deta ils

will be announced soon. For more information about LadyAID,
go to LadyAlD.org.

This isn't the first occasion when Lady A has given back. Last

May, the trio performed in Henryville, Ind., whidi was devastated

by a tornado that struc.k a few months earlier. The act raised more

than $235,000 to help rebuild the town.

Lady Antebellum recently wrapped an arena headlining tour
and was honored with Billboard's Breakthrough Award at the 2012

Billboard Touring Awards. Additionally, the group released the ac-

claimed holiday album On This Winter's Night, which reached No.

2 on Billboard's Top Country Albums chart and has sold 440,000
copies, according to Nielsen SoundScan. -Chuck Dauphin

After performing a tribute to
Whitney Houston during VH1's
Divas concert at Los Angeles' Shrine
Auditorium (Dec. 16), JORDIN SPARKS

hosted the show's official after -
party to benefit VH1 Save the Music
Foundation. Sporting a watch by
Raymond Weil-one of the event's
sponsors-Sparks spends qual-
ity time with VH1 Save the Music
Foundation VP/executive director
PAUL COTHRAN. PHOTO TODD WILLIAMSON

 

1
MORE THAN 100 GUESTS from the British
music industry gathered at London's Langham
Hotel on Dec. 7 to help former Billboard

International editor in chief and Motown aficio-
nado ADAM WHITE celebrate his retirement from
Universal Music Group International as VP of com-
munications. During the send-off, White (left)
received a mock-up of a Billboard cover from former
boss and UMGI COO MAX HOLE. PHOTO: TONY ATTILLE

2
PINK PERSONIFIED THE "POWER OF PINK"
-the Saint John's Health Center and John
Wayne Cancer Institute's Los Angeles fund-

raiser-when she performed on behalf of the Margie
Petersen Breast Center at Saint John's. Showing
its support as well was Live Nation. From left are
Live Nation digital marketing manager DANIEL
PARK, senior digital marketing director MATT
ANNERINO, director of social media TIM CARR,
senior marketing director LAURA REGO, executive
VP of marketing JACKIE WILGAR, national direc-
tor of alliances DAVE PATERA, VP of communica-
tions LIZ MORENTIN, senior marketing director
KELLY STRICKLAND, PInk, senior VP of marketing
MICHELLE ST. JOHN, VP of marketing and social
media GRETCHEN FOX, senior accountant OMEGIE
OGHIE, accountant JAMES THOMAS, senior tick-
eting director DEIDRA SIBILA, senior accountant
VINCENT NGUYEN, tour director TARA TRAUB and
marketing coordinator BRIAN MARRE.
PHOTO: COURTESY OF LIVE NATION

Additional photos
.biz online this week at

billboard.biz.

To submit your photos
for consideration, please
send images to
backbeat@billboard.com.
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THE A -TEAM

Bruce Springsteen, Paul McCartney,
the Rolling Stones, Kanye West and
Alicia Keys were among the A -list tal-
ent who rocked New York's Madison
Square Garden at the 12-12-12
Concert for Sandy Relief. Among the
A -list executives witnessing the mega -
benefit were (from left) Omnicom
global CEO JOHN WREN, PepsiCo
senior VP/global chief marketing
officer SALMAN AMIN, Clear Channel
Media and Entertainment president
of national sales, marketing and
partnerships TIM CASTELLI and OMD
global CEO MAINARDO DE NARDIS.

PHOTO:COURTESY OF CLEAR CHANNEL

1
ASCAP HELD ITS 2012 SONGWRITERS RETRE,- . at the
medieval Chateau Marouatte in the Perigord Vert region
of Dordogne, France. Getting their creative juices flow-

ing were (from left) songwriters CLAUDIA BRANT, JUSTIN
PARKER, THERON "NEFF-U" FEEMSTER, MIKE POSNER,
PRISCILLA RENEA and BRETT JAMES; LISA CARNEY,
guest of chateau owner/IRS founder Miles Copeland; and
songwriters JODI MARR and NEEDLZ. PHOTO: COURTESY OF ASCAP

2IT WAS WINNING SMILES ALL AROUND for Universal
Music Group Nashville following the American Country
Awards last month. The night's big winners included

artist of the year LUKE BRYAN (left) and new artist of the
year LAUREN ALAINA, who are joined by UMG Nashville
chairman/CEO MIKE DUNGAN. PHOTO:ALAN POIMIER

3
REACH MUSIC PUBLISHING was named publisher
of the year on Dec.13 by the Assn. of Independent
Music Publishers at the latter's annual Los Angeles

chapter holiday mixer and benefit. Top, from left: Reach
Music director of royalties MICHAEL CUSIMANO, manager
of publishing administration and operations SHILPA DAS, VP
of creative NANCY MATALON, executive VP SCOTT RUBIN
and manager of copyright administration MEGAN GROSZ;
bottom, from left: director of synch creative JOE MONDRY,
president MICHAEL CLOSTER, director of synch licensing
MIKE PHEGLEY and senior director of administration
JEAN MONTIEL.

4WHAT BETTER PLACE TO END A TOUR than in your
hometown? Rostrum/Atlantic artist WIZ KHALIFA
did just that on Dec.12 at the Consol Energy Center

in Pittsburgh, where he was given a custom Pittsburgh
Penguins jersey. Among the gift -givers are (from left)
Penguins COO TRAVIS WILLIAMS, AEG Facilities VP of
regional operations JAY COOPER and AEG Facilities/
Consol Energy Center director of special events SCOTT
ZIMMERMAN and director of operations MATT ABBOTT.
PHOTO: MIKE DRAZDZINSKI
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CONGRATULATIONS

GRAMMY NOMINATION
BEST ELECTRONICA/DANCE ALB

CAPPING A CAREER -DEFINING 2012:

SOLD OUT STAPLES CENTER SHOW
AN INDUSTRY FIRST FOR AN EDM ARTIST

CAREER -BREAKING NORTH AMERICAN TOUR

MORE THAN 300 SHOWS WORLDWIDE

"YOU KNOW, YOU'RE HANGING WITH THE BEST,"
USHER TOLD ROLLING STONE

V -1

"KASKADE'S LATEST DOUBLE -ALBUM SET, "FIRE & ICE," PROVED HIS
POTENTIAL TO TAKE THE GENRE TO MAINSTREAM LISTENERS WITHOUT

CHANGING ITS FUNDAMENTAL AESTHETICS."
- LOS ANGELES TIMES

PLAYING HIS OWN BASS -TILTED TRACKS ..AND COLLABORATIONS
WITH BUDDIES LIKE SKRILLEX KASKADE REPRESENTS AN INTENSELY

POSITIVE SIDE OF DANCE -MUSIC CULTURE."
- ROLLING STONE

"KASKADE IS ONE OF THE BIGGEST NAMES IN DANCE MUSIC THANKS
TO MORE THAN A DECADE OF EXPERIENCE, DOZENS OF RAUCOUS

COLLABORATIONS WITH THE LIKES OF SKRILLEX,DEADMAU5 AND
DADA LIFE AND HIS SHARE OF STELLAR REMIXES FOR SUCH

MULTIPLATINUM ARTISTS AS LADY GAGA AND BEYONCE."
-HOLLYWOOD REPORTER

)4.

LITTLE EMPIRE

- MUSIC -


