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Azoff Exits
Live Nation

With a reputation as a freewheeling
entrepreneur, Irving Azoff’s departure
from the world’s top live-biz company
didn’t surprise insiders

t's a new year. lrving Azoff
I is tweeting again, and Live

Nation Entertainment is
proceeding without the char-
ismatic artist manager legend
aschairman.

Citing the “smothering” con-
straints of operating within a
publiccompany, Azoff resigned
abruptly on New Year’s Eve so he
could take advantage of 2012 tax
rates while uncertainty still pre-
vailed regarding the fiscal cliff.

But uncertainties about the
future of Live Nation Entertain-
ment, the world's largest concert
promoter, ticketing company
(Ticketmaster) and manage-
ment company (Artist Nation,
formerly the Azoff-steered Front
Line Management Group) were
quickly assuaged when Live Na-
tion shares closed up 4% on Wall
Street when the market opened
Jan. 2. Its stock price closed at
$9.99, up by 1.3%, on Jan. 4.

And Live Nation CEQ Michael
Rapino, largely credited with the
vision of the company's business
model both before and after the
merger with Ticketrnaster two
years ago that brought Azoff
to the party (see story, page 6),
appears to have a firm hand on
the wheel.

Few insiders expected Azoff
to be in it for the long haul. A
freewheeling, entrepreneurial
sort, Azoff's style always seemed

4 | BILLBOARD |

ill-suited to appeasing a board
and investors, and more attuned
to mega-deal-making, includ-
ing the deal of deals that united
Ticketmaster and Live Nation in
the first place. So while Azoff's
walking away 18 months before
his contractended looks sweet—
including cash, stock, the right
to manage such acts as the Ea-
gles and engage in specificareas
of the music business—and the
force of his personality cannot
be overstated, the impact of his
departure seems negligible, at
least in the early going.

Live Nation earns most of
its adjusted operating income
from ticketing, sponsorship
and advertising. In the firstnine
months 02012, the latest period
forwhich the company reported
earnings, Front Line (which Live
Nation now refers to as Artist
Nation) accounted for $33 mil-
lion, or 8.3%, of the company's
$396.6 million adjusted operat-
ingincome. Ticketing generated
$226 million while sponsorship
and advertising did $137.8 mil-
lion. Concerts, in spite of draw-
ing $2.9 hillion in revenue, had
razor thin margins, generating
just $60.4 million of adjusted op-
erating income.

Azoff's departure is felt most
in the management division. He
takes his key staffers and such
clients as the Eagles, Van Halen,

JANUARY 12, 2013

ALL TOGETHER NOW?
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IRVING AZOFF
masterminded the
Ticketmaster/Live
Nation merger.

Steely Dan and Christina Agu-
ilera with him, but his role in
overseeing the group of inde-
pendent management compa-
nies that made up Front Line
was significant. Though the
respect, clout and idea equity
he carries was a powerful re-

source, Azoff always stressed
that the management compa-
niesacquired in rolling up Front
Line retained autonemy. Front

SWEET DEAL

12

Line/Artist Nation now falls
completely under Rapino’s pur-
view, and for his part, Rapino’s
strategy seems to be to let the
managers do what they do.
And with powerful managers
like Ken Levitan (Vector), Clint
Higham (Morris Management),
Howard Kaufman (HK Manage-

biz 735

BACK TO LIFE
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ment), Peter Rudge (Octagon),
Clarence Spalding (Spalding
Entertainment) and others,
along with their hugely suc-
cessful and diverse rosters of
more than 250 artists, such an
approach would seem prudent.
“You can'treplace [rving Azoff,”
Rapino says, “but the good news

For 24/7 news and analysis on your cellphone or
evice go to: mobile.billbeard.biz.
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>>>PATTI PAGE
DEAD AT 85

Patti Page, the top-
selling female singer
of the 1950s who
made her mark with
the hits “Tennessee
Waltz” and “(How
Much Is That) Doggie
in the Window," died
Jan.1in her California
home. Page was a
force on Billboard'’s
charts from the late
1940s through the
early 1980s, and
charted top 10 pop
hits in nearly every
year of the '50s. She
will receive a post-
humous Lifetime
Achievement Award
at next month’s
Grammy Awards.

>>>TIESTO
MOVES TO

RED LIGHT

Tiésto has joined Red
Light Management
under its founder,
Coran Capshaw. The
shift makes the Dutch
DJ/producer the first
major EDM artist to
link up with a major
manager from outside
the genre. Italso ends
his long-time manage-
ment relationship with
Complete Control,
the Brooklyn-based
company that helped
build him into a social
media and touring
powerhouse, and the
most-sponsored artist
in dance music. AM
Only remains Tiésto's
booking agency.

>>>DIGITAL
GROWTH ASIDE,
U.K. ALBUM
SALES DROP
U.K. digital album
sales grew by 14.8% to
30.5 million units last
year, up from 26.6 mil-
lion. But that wasn't
enough to staunch
the steady decline of
album sales, accord-
ing to figures released
by trade group BPI.
Overall album sales
were down 11.2% in
2012, to 100.5 million
units, with CDs once
again bringing in the
lion's share, account-
ing for 69% of overall
album sales.

Reporting by Keith
Caulfield, Kerri Mason,
Richard Smirke and
the Associated Press.
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isunderneath thatdivision is a power-
house ofindividual experienced man-
agers who have over 200 artists on their
rosters, experienced pros who have
been running their own businesses
for years.” (Billboard reached out to
several managers for comment, all of
whom declined.) Regarding the man-
agement division, beyond its impact
on cash flow, Rapine adds, “Artists
are central to our business, and having
the largest management company isa
unique benefit to our business model.”

For his part, leaving behind the pow-
erful group of managers and artists he
assembled, rivaled only in the manage-
mentbusiness by Coran Capshaw's Red

Light Management, seems to be Azoff’s
biggest—perhaps only—regret. “The
sad part is I would have preferred to
have purchased all of Front Line and
kept the whole team together, because |
dearly love all the artists and other man-
agers at Front Line,” Azoff says. “Butit
justdidn’t make any sense. There was
no way to get that deal done.”

Sowhile Azoff says that sealing the
merger between Ticketmasterand Live
Nation was the highlight ofhis tenure at
Live Nation, he now views selling Front
Line to Ticketmaster two years earlieras
amistake, “If I had it to do over again,
1 never would have merged with Tick-
etmaster,” Azoff says. “Further down

the line [ ended up in a situation where
1 had to break up Frent Line because 1
merged with a public company, and now
I can't figure out a way to buy it back. I
really wish we would have keptita pure
management play.”

Noncompete clauses prohibit Azoff
from “buying itback,” at least in its cur-
rent form. The details in Live Nation's
U.S. Securities and Exchange Commis-
sion filing regarding Azoft’s departure
explain that he can sign a new estab-
lished artist in limited circumstances
and canrepresent up to five new less-es-
tablished artists in both 2013 and 2014,
defined as having gross revenue exceed-
ing $5 million and less than $5 million

in the previous 12 months, respectively.
Azoffcanrepresentan unlimited num-
ber of emerging acts, or those artists
who have “no prior revenue” from the
music business, although he says “it's
too early to predict” whether he will sign
and develop new acts. “I love the rep-
resentation business. 1'd like to maybe
expand that beyond just music.”

But despite the (relatively short)
three-year noncompete, a few influ-
ential players in the music biz who
spoke with Billboard off the record feel
strongly that Azoff will try to buy back
or rebuild a management group.

Meanwhile, Live Nation moves for-
ward in a volatile landscape, and its

future is, more than ever, linked with
its top investor, John Malone's Lib-
erty Media, one of Live Nation’s larg-
est shareholders prior its acquisition
of Azoff’s 1.7 million shares, and now
owning a 26.4% stake. “Any time you
have a big shareholder continue to buy
shares and think long term, it's a great
gift for any public company,” says Rap-
ino, whosees a vote of confidence in Lib-
erty's move to “step up and buy Irving's
shares, invest more in the company and,
more importantly, play along with us,
meaning they are standing by as we've
been rebuilding.”

Additional reporting by Glenn Peoples.

RAPINO STABLE FORCE AT LIVENATION

Live Nation Entertainment CEO unfazed by latest executive shift

zoff comes. Azoff goes. Michael
Rapino sticks to the plan.
Though less flamboyant and cer-

tainly more press-shy than recently exited
Live Nation Entertainment chairman Ir-
ving Azoff, CEQ Rapino has shown staying
power and resolve since being named head
of the world's largest promoter, emerg-
ing from relative anonymity to a spotlight
that only gets brighter with Azoff's depar-
ture. Days before Azoff resigned, Rapino
re-upped for another five years.

The focus to alarge degree shifted from
Rapino to Azoff when Live Nation merged
with Ticketmaster and Azoff’s Front Line
Management Group nearly three years
ago, but few could argue that the gen-
esis of the vision that is the Live Nation
business model belongs to Rapino. The
success of that model remains to be seen,
as Live Nation has yet to show a consistent
profit, but Rapino believes innovations
in ticketing to be rolled out this summer
will crack the code to delivering return to
shareholders on the foundation of Live
Nation Entertainment’s dominance across
the live music, venue, sponsorship, mer-
chandising and direct-to-fan spaces.

The three legs of Rapino’s stool are a
global footprint, maximizing sponsorships
and owning the consumer relationship—
i.e,, ticketing, Despite cyclical downturns
in the business and public criticism, Rap-
ino has stayed remarkably on point, and
points out in an exclusive interview with
Billboard that the plan didn’t change sig-
nificantly when Live Nation merged with
Ticketmaster. After all, Live Nation fa-
mously didn't re-up its broad ticketing
contract with Ticketmaster in 2008, opting
instead to build and launch its own ticket-
ing company, Live Nation Ticketing. That
move seems savvy in retrospect, as it set
in motion a chain of events that led to the
merger with Ticketmaster, with the addi-
tion of the cash flow of Front Line manag-
ers as a bonus.

By not renewing with Ticketmaster, “it
gave us the move on the chess board that
got Ticketmaster to the table forustogeta
deal done to help us kind of speed up that

MICHAEL
RAPINO says Live
Nation hopes to
fill Irving Azoff's
spot by its next
board meeting.

strategy, with scale, through the merger,”
Rapino says. “The vision was never para-
mount on whether we had a management
division. It was, ‘The concert promoter
owns the front door called the ticket. You
elevate that ticket experience with the con-
sumer, you have a relationship, you can
start selling more tickets and advertising.””

Rapino lights up—as much as the low-
key Canadian ever does—when discussing
the prospects that will come from revamp-
ing Ticketmaster's platform.

“A lot of the innovations [are] around

owning the customer relationship, de-
veloping loyalty programs, doing better
direct-relationship marketing with these
fans, really using that database and that
handshake to sell more tickets,” he says.
“We've been a biton hold ... because our
old technology just wasn’t equipped forus
to innovate. We’re now halfway through,
and will launch in July our new mobile and
online features at Ticketmaster, which are
our first new products to come from the
platform, and they’ll start to become real
steps forward in delivering a cleaner, bet-

ter solution for fans to buy concert tickets,
share them, print them at home, exchange
them on mobile devices, transfer them—all
of the technology that lets us bring that
into the year 2013."

Azoff isn’t the first charismatic chair-
man Rapino has outlasted. After a wave
of high-profile multirights deals with the
likes of Madonna, U2, Jay-Z and Shakira,
former Live Nation chairman Michael Cohl,
who rose to prominence as promoter of the
Rolling Stones’ world tours between 1989
and 2005, stepped down amid speculation
that he and Rapino clashed on the direc-
tion of the division Cohl headed, Live Na-
tion Artists (Billboard.biz, June 20, 2008).
Live Nation Artists remains with the Roc
Nation partnership with Jay-Z and the
multirights deals, and now it appears that
the Front Line group of managers will be
folded in.

Another key player in Rapino’s past and
future: Arthur Fogel, Live Nation chairman/
CEO of global touring. Like Rapino, Fogelis
alow-key Canadian who worked with Cohl,
and also like Rapino, Fogel just re-upped
for five years (Billboard.biz, Dec. 16, 2012).

Fogel's role in steering Live Nation is
under the radar but clearly significant, His
tours with Live Nation have grossed more
than $2.5 billion combined during the past
seven years, according to Billboard Box-
score, and Fogel has steered five of the
top 10 highest-grossing tours of all time.
Tops among them is the biggest tour ever,
U2's 360°, which grossed more than $736
million, with attendance of 7.2 million, ac-
cording to Boxscore.

Asto the vacant chairman position, Rap-
ino couldn’t be lured into stating whether
he was interested in the post, though he
did say that the company would like to
have the position filled by the next board
meeting. Not surprisingly, he's bullish on
the year. “I just got 3.6 million [stock]
options in my new deal,” he says. “That
means I'm betting over the next 12-18
months the new pieces of the puzzle at
Ticketmaster come to life and this busi-
ness grows to higher levels. It’s time to
finish the play.” —RW
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BRANDING

BY ANDREW HAMPP

Returning To Motor City

Chrysler teams with Berry Gordy and ‘Motown: The Musical’ in the
first national campaign of its kind

The firsttime Chrysler debuted
its “Imported from Detroit” tag
line, it was at the end of a cine-
matic Super Bowl spot featuring
musicand an on-cameraappear-
ance by Eminem. But forits latest
ode to the Motor City, Chrysleris
both paying homage to an iconic
record executive and embarking
on a first-of-its-kind marketing
partnership in the process.

A new Chrysler TV campaign
stars legendary Motown founder
Berry Gordy, who also happens
to be the co-producer and main
character of “Motown: The Mu-
sical,” debuting on Broadway in
April (previews begin March
11). The spot from Chrysler ad
agency Wieden & Kennedy, titled
“Who We Are,” showcases Gordy
in a 2013 Chrysler 300 Motown
Edition, a limited-edition sedan
that comes equipped with 100
preloaded tracks from the Mo-
town catalog. (Fittingly, Marvin

Gaye & Tammi Terrell's “Ain't No
Mountain High Enough” serves
as the spot's soundtrack.)

More than just a car ad, the
new Chrysler campaign also
doubles as the first national
commercial for a Broadway mu-
sical before it opens, ending on
a shot of Gordy driving up to
the musical’s Lunt-Fontanne
Theatre and featuring several
seconds of promotion for the
show. “Motown: The Musical”
will also be “powered by Chrys-
ler” as part of a marketing part-
nership that will see Chrysler
branding in the show's ads and
other promotional materials.

The partnership actually
dates baclc to 2010, when Chrys-
ler marketing chief Olivier Fran-
cois first conceived the “Im-
ported from Detroit” idea and
met with execs from Universal
to discuss potential partnership
ideas, including the installation

of Beats by Dr. Dre speakers in
Chrysler vehicles and Eminem's
Super Bowl appearance.

Doug Morris, current Sony
Music chairman/CEQ and for-
mer head of Universal Music
Group, was alse part of those
meetings and is a producer of
“Motown: The Musical” along
with Gordy and Broadway vet
Kevin McCollum (“Rent,” “In
the Heights,” “Avenue Q"). Once
Gordy shared the narrative of
“Motown: The Musical” with
Francois and Chrysler brand
president/CEO Saad Chehab,
the plans for a partnership, well,
accelerated.

“This was an idea that was
waiting to happen that we all
agreed on,” Chehab says, “that
these two transformative brands
could come together and really
tell a story about America.”

In fact, part of Gordy’s origi-
nal vision for Motown came dur-

ing his days of working in anau-
tomotive plant for Ford—a detail
that's written into the show and
presented little issue for Chrys-
ler. That Francois originally
hailed from France and worked
at Chrysler’s Italian cousin Fiat
before leading Chrysler’s Ameri-
can resurgence also dovetails
nicely with Europe’s own early
adoption of the Motown sound.

“The music wasn't originally
being broadcast from the BBC. It
was on pirate radio,” McCollum
says, “and Olivier will be the first
to tell you that he was influenced
by the power of Detroit for Chrys-
ler. Sometimes you need a per-
son from another country to re-
mind you how great America is.”

National brands have sup-
ported Broadway musicals on oc-
casion, most notably Visa's spon-
sorship of the touring production
of Billy Joel musical “Movin’ Out,”
but not to the extent that Chrysler

Tony Award winner
KEVIN McCOLLUM

(left) and Sony Music
Entertainment chairman/
CEO DOUG MORRIS.
Inset: “Motown: The
Musical” poster

is marrying itself to “Motown.”
“To basically be in movie theaters
and national broadcast, not just
buying the New York area—we've
never seen this before,” McCol-
lum says. “We don't know what
it's going to do.”

And though sister brand Fiat
has dabbled in music by teaming
with Jennifer Lopez and sponsor-
ing the Fader Fort at South by
Southwest in the past, Chrysler
has kept its own rausic partner-

ships close to home. Chehab says
the brand will renew its sponsor-
ship of the Detroit Jazz Festival
this summer, with a New York-
based event celebrating the pre-
miere of “Motown: The Musical”
also in the works.

“We're very much in tune
with arts and music,” Chehab
says, “and we'd like to continue
our efforts to bring attention to
the city by marketing both the
cars and the city itself” -«

BY PHIL GALLO

Soundtrack Of
Their Lives

HBO'’s ‘Girls’ releases album designed to capture the spirit
and style of its first season and upcoming second run

The tracks that constitute the
first soundtrack for HBO's
“Girls,” due Jan. 8 on Fueled
by Ramen/Atlantic, reflect the
modern bohemian environs that
surround the show's quartet of
young New Yorkers, Songs are
culled from the first season and

MAMET, JEMIMA
KIRKE and ALLISON
- WILLIAMS (from left).
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the second, which begins Jan.
13, and as expected, the second
season starts with plenty of indie
rock, hip-hop, club music and
Michael Penn’s gentle acoustic
score. More mainstream music,
though, is on the way.
“Sometimes | struggle

JANUARY 12, 2013

with what fans want to hear,”
says Aperture Music's Man-
ish Raval, who supervises the
show's music with his part-
ner Tom Wolfe. “In season
two you'll find we use a lot of
very mainstream music in very
big spots, the antithesis of the

indie-rock placements. 1 felt a
responsibility to find cool music.
That's a reason people reacted
to the show, but what's right for
the show is what's right for the
moment, and you'll see a lot of
different stylistic choices.”

The selection process, Raval
says, is unlike other shows he
works on, such as NBC's “Com-
munity” and Fox's “New Girl.”
Three-quarters of the selections
come from mixtapes, YouTube
clips and MP3s circulated among
the team making the music de-
cisions: Raval, Wolfe, Aperture
music library chief Jonathan
Leahy, executive producers Judd
Apatow and Jenni Konner, and
star/creator Lena Dunham.

Among prominent place-
ments early in season two are
Grouplove's song recorded for
the show, “Everyone’s Gonna Get
High"; [cona Pop's dance track
“I Love It"; the Count Five's 1965
nugget “Psychotic Reaction”; and
Duncan Sheik's 1996 single
“Barely Breathing.” “We're into
finding crazy things, stuff that’s
really out there,” Raval says. “You
can't slack offand you can't just
listen to what'’s pitched to us. We
have to find great stuff [Dun-
ham] hasn't heard—I feel like
there's a responsibility there—
and if at the end of the process
we need a song, we do it the tra-
ditional way.”

Raval sometimes licenses a

dozen tracks per episode—the
show has never used any pro-
duction library tracks—made
possible by a budget three times
larger than any of Raval's net-
work programs. “1 don't think
[HBO] anticipated there would
be such a reaction to the music,”
he says. “If we postalink toa
song en YouTube, [ would see
15 pages of comments related
to the song's use on ‘Girls.’ It
has captivated [an audience] in
a completely different way [than
other shows].”

A revelation about “Girls”
occurred for Raval while work-
ing on the first season's third
episode, specifically a loft party
scene initially filled with “wall-
to-wall art party music, very
down and very indie and prob-
ably very realistic to the situ-
ation.” That’s when a music
supervisor has to work some
magic, massaging the reality
of an onscreen situation to en-
hance the storytelling, “We did
a 180 with the music—brought
in Pitbull, Ghostface Killah and
Black Lips.”

When it came time to as-
semble an album, Raval, Wolfe
and soundtrack producer Kevin
Weaver focused on end-credits
songs and the tracks specially
recorded for the show, most of
them from the upcoming sea-
son. Of the 14 tracks on the stan-
dard edition of Girls—Volume 1:

Music From the HBO Original
Series, four were recorded spe-
cifically for the show. A digital-
only deluxe edition has five ex-
clusives, among them Tegan
& Sara’s cover of the Rolling
Stones’ “Fool to Cry” and fun.’s
“Sight of the Sun.”

Santigold's “Girls” is the first
single, promoted at alternative
rock radio and used in HBO's
online and on-air promotional
spots. HBO has cuta montage of
show footage featuring the track
for use as a viral marketing tool,
and Atlantic shot a music video
for release around the album’s
street date.

Atlantic’s Weaver, who has
a history with HBO (he won a
best compilation soundtrack
for visual media Grammy for
“Boardwalk Empire”), says the
cable network “understands
how to utilize co-op marketing
opportunities to help connect
the audience to the soundtrack
release.” The soundtracks, he
wrote in an email, involve “min-
imal cost and zero risk.”

“\We saw [this] as being a great
fit for the Fueled by Ramen
brand, which, as a label, has al-
ways prided itself on being cul-
turally impactful and forward-
thinking,” Weaver wrote. “And
with the inclusion of a new track
from fun., it made perfect sense
to have this album become an
FBR release.” e
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A Merry Digital
Christrr}l’asg

U.S. download sales broke new records during the festive
week, but December was mixed overall

igital track sales set a single-week re-

D cord of 55.7 million units sold during

Christmas week, according to Nielsen

SoundScan, beating the previous record of 47.7
million set the week ending Dec. 28, 2008.

Digital sales experienced the typical post-
Christmas bounce. When viewed against the
same week in 2011, the final week of the year—
ending Dec. 30, 2012—seemed to show big
gains over the final week of 2011.

But there’s a catch. The final week of 2012, as
measured by SoundScan, included Christmas
Day and all the purchases that come with it. The
prior Christrnas Day, a Sunday, fell on the last day
of the second-to-last week of the year. In other
words, a year-to-year comparison doesn't analyze
weeks that both include Christmas Day.

When viewed within a longer time frame,
digital sales in December 2012 were mixed.
Track sales for the last two weeks of the year
were down 4.1% compared with the same pe-
riod in 2011, while digital album sales were up
9.4%. This two-week period covers Christmas
Day in both years and gives a more accurate
view of the annual increase than a one-week

sales period. During the last four weeks of
2012, digital track sales were down 1.2% while
digital album sales were up 8.3%.

Gift cards are the driving force behind post-
Christmas digital sales. Total gift card spending
was expected to rise to $28.8 billion in 2012,
according to the National Retail Federation, up
from $17.2 billion in 2003. The NRF found that
81.1% of holiday shoppers expected to buy at
least one gift card in 2012, up from 80.2% in
2011 and 77.3% in 2010.

Judging from the week's biggest winners,
youths were the biggest recipients of gift cards.
Taylor Swift's Red was the top digital album of
the week after an increase of 481% to 131,000
units, according to SoundScan. Her song “1
Knew You Were Trouble” sold 582,000 units,
the fourth-best week ever for a digital track.

One Direction and Justin Bieber also had big
weeks, The boy band's most recent album, Take
Me Home, increased 386% to 54,000 digital units
while its March release Up All Night rose 389%
to 24,000. Bieber's Believe jumped 357% and
sold 31,000 digital albums, making it the 12th-
best-selling album of Christmas week,  «+

LARGEST UNIT GAINS AMONG THE 50 TOP-SELLING DIGITAL SONGS

(Week ending Dec. 30, 2012)°
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QUESTIONS

with IME ARCHIBONG

by ALEX PHAM

It’s been a hectic year for Facebook, which
spent $1 billion buying Instagram in April, then
raised $16 billion from its initial public offer-
ing a month later. In October, it also recorded
more than 1 billion active users per month.
That’s one out of seven people on the planet.

About two dozen music applications came
along for the wild ride—not that many, consider-
ing that there are hundreds of thousands of apps
on Facebook. Most have benefitted from the or-
ganic growth of Facebook’s own user base. For
example, Deezer's Facebook user base tripled in
2012. Clear Channel's iHeartRadio monthly ac-
tive users from Facebook grew by a factor of 30.
And BandPage’s shares tripled in the fall.

But it's also been a bumpy ride for some who
struggled to keep up with the social network’s
tinkering of its News Feed algorithm, which
decides which posts to show each user and,
therefore, determines its massive flow of traffic.

Facebook manager of strategic partner-
ships Ime Archibong is the person most re-
sponsible for the social network’s music and
video strategy. A former IBM engineer, Ar-
chibong joined Facebook in 2010. He man-
ages relationships with such companies as
Spotify, Hulu, Deezer, Clear Channel and Netf-
lix, to name a few. A hip-hop and R&B fan who
grew up in Kansas, Archibong says his musical
tastes expanded considerably after he started
working with music app developers.

Here’s an edited version of his conversation
with Billboard.

i) With regards to music, what were your
primary objectives for 20127
We spent most of the year making sure the
foundation was in place with how Facebookand
social intersect with music. Making sure that
iHeart, Deezer and Spotify were leveraging the
Open Graph in interesting ways. Now [that] you
have the foundation in place, the fun begins.

What would you say are the pieces of
that foundation, exactly?
The pieces line up in two basic pillars. One
is making sure my music identity was rep-
resented on my Timeline. That was a critical
piece. That didn't happen until 2012. The sec-
ond is the News Feed. We wanted to be able to
take my listening and aggregate it in a way to
make it compelling. The News Feed picks up
on the Open Graph action, so we look for con-
text. [s the person listening a lot to a single art-
ist? Are they spendinga lot of time on oneradio
station? Are they listening heavily to one par-
ticular album? We'll be thinking about this in
the next year.

Now that that’s in place, what’s in your
sights for 20137
We'll dive in and try to solve the issue of dis-
covery. We're now leaning into the idea that
we can be a destination for social music activ-
ity and discovery. In the past, Facebook.com/
music was just an aggregated view of what
friends were listening to. In the last couple of

months, we added status messages from artists
that they liked, as well as conversations from
friends around music. That destination, along
with the News Feed, is what we'll think more
about in 2013, We want to add more pieces of
context to let people tell rich, engaging stories
around music.

What has the effect of Timeline been
on band pages?
Timeline allows artists to build out a richer and
more robust story about their careers. I've seen
plenty of artists posting pictures of when they
fell in love with music or talking about their
first concert.

There's been some grumbling from

brands and bands that traffic and reach
declined once Timeline was made manda-
tory and Facebook changed its News Feed
algorithm this year. Can you explain what
happened?
Essentially, with any product we do, we revisit
the News Feed and make sure it surfaces the
most engaging pieces of content for our users.
The algorithmic change was about increas-
ing engagement. If folks weren't engaging in
those pieces of content, we didn't show them.
This helped reduce spam. For 1 billion differ-
ent people with 1 billion priorities, this can be
tremendously challenging. Do | show this per-
sona postfrom his grandmother? Ora Rihanna
update? It's a tough problem to solve.

! Fair enough. Are there things bands
and brands can do to increase their reach?
Aslongas the messages are engaging, they will
continue to get the reach that they are looking
for. Also, visual content always does well and
performs well. It can be an exclusive picture of
you preparing backstage for your concert. The
other thing te think about is what content works
well for you. Go to the music dashboard and
look at what fans are doing. v

.~ MOBILE: Fer 24/7 news and analysis on
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CES 2013: Content Shapes
Hardware’s Future

This year’s electronics extravaganza will put content makers at the forefront

Consumﬂ‘ electronics in recent years have
become more than just high-powered cir-
cuitry. They're also about the content.

Thatmeans media, which used to play asupport-
ing role as a sort of Vanna White showing off the
features of the latest gadgetry, has become a rock
star in its own right.

Atthis year's Consumer Electronics Show (CES)
in Las Vegas, you will be just as likely to find ex-
amples of devices designed specifically around
the characteristics of the media they transmit,
as the other way around. In other words, the best
technology will often be the items that can make
themselves disappear and put the content front
and center,

Hardware specs, however, remain quite relevant.
The artof making consumer electronics transpar-
ent, elegant and dead simple is much harder than it
locks. That's why a showlike CES exists. Thousands
of companies around the world vie each year at the
show to prove that they've got the formula right—
though only a handful do.

With 3,000 exhibitors and more than 150,000
expected attendees during four days starting Jan.
8, the showwill be a primordial soup of controlled
chaos. And at 1.9 million squate feet of conven-
tion floor space that equals the area of 32 football
fields, this year's CES will be the largest in its 47-
year history.

As with most years, the show can be analyzed
through overarching themes. Here area few to help
decode this year's event,

EVERYTHING BECOMES EASIER
FOR CONSUMERS
“Ifitisn't wireless or ready to go out of the box, it's
probably lastyear's model,” says Richard Doherty,
an analyst with the Envisioneering Group. “Ev-
erything will be wireless this year. There won't be
screens, devices or music systems that don't have
Bluetooth, WiFi or both.”

Pairing devices or hooking them up to an In-
ternet connection will be a lot less eryptic. Manu-
facturers want to take advantage of the fact that

to wireless Internet, according to a report by Strat-
egy Analytics. In the United States, where media
consumption is among the highest in the world,
more than 61% of households have WiFi.

Why it matters: Devices will relyless on physi-
cal media and more on digitally distributed content
for their utility and appeal. The ability to market
through digital channels will be increasingly im-
portant as fewer consurners walk down the aisles
of brick-and-meortar stores to explore their enter-
tainment options.

“It's a double-edged sword,” Digital World Re-
search chief executive P.J. McNealy says. “Tradi-
tional brick-and-mortar will be increasingly dis-
intermediated, which means contentowners have to
find new marketing and distribution channels. On
the other hand, thatrepresents new apportunities.”

[ndeed, one of the show's primary keynotes is
“Brand Matters,” which will assemble leading mar-
10 |
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At t’his yejf':s CES gathering, exﬁ‘E‘tt
tablets and'Korean company: §
Samsungtobe among the confab’s
hot topics. Inset: Many peripherals
for such Apple products as the iPad
will again be on display.

keting minds from AT&T, American Express, Sam-
sung, Unilever, the Coca-Cola Co. and Salesforce.
com todissecthowdigital platformsare transform-
ing the world of brand messaging.

SECOND SCREEN GETS

FIRST BILLING

It's not justabout using a tablet as an alternative
remote control anymore. People are increasingly
bringing along another screen with them when
they turn on their TVs. Examples include sports
fans who sit on their couches with their laptops,
fingers ready to look up team statistics, player
bios or a piece of esoteric trivia that suddenly
becomes vitally important to settle a bet. For oth-
ers, watching a movie or TV show now involves
searching IMDB.com for credits or actor bios,
or Wikipedia for plot summaries and behind-
the-scenes gossip.

Why it matters: This extra piece of real estate
will reshape entertainment in numerous ways that
we're only now beginning to understand. It's not
justad space: It's also the ability to serve up com-
panion content that further engages viewers and
listeners in a powerful, interactive “lean-forward”
manner. And it’s an opportunity to wrapadditional
commerce in a way that's not intrusive to the con-
tent playing on the big screen.

APPLE’S INVISIBLE HAND
WILL BE FELT
It's ironic that the largest consumer electronics
company by revenue, Apple, has never exhibited
at CES. Butthat doesn't mean Apple products aren’t
on display at the show.

One of the fastest-growing parts of CES is the
iLounge Pavilion. The exhibit space opened in 2010
with fewer than 100 companies showing Apple pe-

ﬁ! " Panasonic |
| , s

ripherals within 25,000 square feet of space.

This year, iLounge will be one of the main
events. More than 500 companies that make
peripheral technologies for Apple devices have
signed up to show their wares at CES. The pa-
vilion is in such demand that its 120,000 square
feet of exhibit space was sold out within three
hours of becoming available, according to Jeremy
Horwitz, editor-in-chief of iLounge, the online
publication that organizes the pavilion with the
Consumer Electronics Assn.

“Growth of Apple’s entire product family and

the strength of the brand has only increased” in
the past few years, Horwitz says. “It went from a
niche computer manufacturer to being the thought
leader of consumer electronics. [f you are an acces-
sory developer today, you need to have a product
that works with Apple devices.”

The Cupertino, Calif., company’s influence is
so strong that merely the hint of its next moves
are enough to cause convulsions in the $206 bil-
lion consumer electronics industry. One clear ex-
ample at CES this year is the rumored Apple TV
set, which many believe could ship either late this
year orin 2014,

“That has every company scared to death,”
Doherty says. “Everyone is scrambling now so they
can be competitive when the Apple television ships.”

Why it matters: Apple’s success partly stems
from its products’ ease of use. This skill is par-
ticularly relevant because TVs have gotten expo-
nentially complex. Not only are multiple devices
plugged into the TV, all requiring their own remote
controls with their Byzantine buttons, but the ser-
vices available on a connected TV require more
than just channel switching. There are music ser-
vices that offer tens of millions of songs, stream-
ing video services that have a bewildering array

. Ul

of options and gaming services attached to full-
blown social networks, as well as thousands of
apps and widgets.

SAMSUNG WILL SET THE PACE
Among the companies present at CES, Samsung
will be one of the most influential. The company
has evolved from challenger to champion in recent
years, displacing Sony as the world's largest manu-
facturer of high-end TVs.

“Theyare the giant, bigger than the 800-pound
gorilla,” Doherty says, half-jesting. “Their booth
last year crossed over several zip codes.”

The Korean colossus currently makes screens
for one of every two TVs and tablets sold in the
world today, though not necessarily under its own
brand. Its billion-dollar factories crank out screens,
semiconductors and myriad components for other
companies that assemble, package and sell the de-
vices under their own brands.

“Theyhavean edge over everybody else, because
they actually make the parts internally,” Doherty
says. “That also means they are able to keep what
they do under wraps because there aren’tas many
third-party companies working with them thatcan
leak information. That makes Samsung the biggest
wild card of the show.”

Why it matters: Samsung putits toe in the con-
tent watersin 2012 when it bought mSpot, a mobile
music streaming technology company in Silicon
Valley. A few monthslater, it launched an all-in-one
music streaming service for its mobile devices.
With abundant resources, Samsung has the poten-
tial to become a powerful content platform. -+
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Music Isn’t Everywhere

Digital music hasn’t quite lived up to its early promise of complete ubiquity,
but there might be interesting solutions ahead

igital music has be-
come a paradox: The
more music can be

found online, the more time it
takes to find it. The concept of
the “celestial jukebox,” a single
source for all the world's music,
is about simplicity. In reality,
the jukebox is a mess—and just
the type of problem bright pro-
grammers need to fix.

The term “celestial juke-
box” is credited to law pro-
fessor Paul Goldstein. Men-
tioned in the title of his 1994
book, “Copyright's Highway:
From Gutenberg to the Celes-
tial Jukebox,” the term refers to
a person’s ability to summon
“a vast range of films, sound
recordings and printed mate-
rial” through packets of zeros
and ones “linked by cable, fiber
optics and telephone wires.”

The term “heavenly jukebox”
appeared in the September 2000
Atlantic Monthly article of the
same name. The Napster-era ar-
ticle told of research by Sanford
C. Bernstein & Co. Investment
Research Group that predicted
by 2003 con-
sumers would
“rarely if ever”
visit brick-and-

GLENN
PEOPLES

mortar retailers
to buy CDs. It
quoted Edgar
Bronfman Jr,,
then Vivendi
Universal vice =
chairman, say-
ing in May 2000 that a person
would soon have every book,
movie, TV show and piece of
music ever recorded with “just
a few clicks of your mouse.”
Even though Bernstein and
Bronfman both had piracy on
their minds, today's legal music
services boast catalogs in ex-

Digital
Domain

N

cess of 15 million tracks. Sub-
scription services don’t miss
a chance to brag. Spotify tells
potential custorners “a world of
music awaits.” Deezer boasts
that its cata-
log exceeds 20
million tracks.
Rhapsody prom-
ises you can
“play exactly the
y songs you want.”
But the actual
experience of

& finding and lis-
tening to music

in 2013 isn't exactly heavenly.
There's no one place—legal or
illegal—where all the world’s
music can be found. Instead,
the Internet has lived up to its
intended role as a fractured,
mostly uncoordinated place
that dernands music fans look
in many different locations and

iLUV SERVES

ANDROID USERS ‘-‘3

iPhone and iPod owners have so

many accessories available to them

it sometimes seems Android users have
been completely overlooked. Not quite. iLuvis

one manufacturer that acknowledges Android’s lead
in smartphone market share by offering the MobiAir
iMM377, a Bluetooth speaker and dock with a sliding
platform that allows you to plug in the device whether
the charging port is located on the top, bottom or side
of the phone. The MobiAir iIMM377 retails for $119.99
and can be purchased at the iLuv website or at such
retailers as Amazon and Bed Bath & Beyond.—GP

listen via numerous platforms.
iTunes has just about every
release a music buyer could
want—but it wasn't always that
way. In April 2004, nearly a year
after the iTunes music store
launched in the United States
with deals with the then-five
major labels, it had signed up
more than 200 independent la-
bels and owned 70% of the digi-
tal download market but still
had plenty of holes in its cata-
log (Billboard, April 14, 2004).
Since the Beatles (Novem-
ber 2010), Bob Seger (Sep-
tember 2011), Kid Rock (Oc-
tober) and AC/DC (November)
recently ended their high-pro-
file holdouts, iTunes has now
become the de facto place to sell
music. But it still lacks untold
numbers of albums thathaven't
been released digitally, as well
as bootlegs and collectibles.
Now the high-profile digital
holdouts tend to be on subscrip-
tion services. Taylor Swift's Red
is available only for purchase
(except for WiMP in Europe),
Adele’s 21 was absent from
Spotify for 17 months, and the
Black Keys’ El Caminois not yet
available on any U.S. subscrip-
tion service. However, Metallica
joined Spotify exclusively in De-
cember. And while some inde-
pendent labels and individual
artists remain holdouts; they're
becoming more rare.
The tidiness of the celes-
tial jukebox idea really breaks
down with hip-hop and dance

music. Hip-hop mixtapes can
be found at specialty sites like
DatPiff and even artists’ web-
sites. They're not commercial
releases and can't be licensed to
the iTunes and Spotifys of the
wotld. SoundCloud and The-
future.fm are popular sources
for streaming D] mixes. But
because the music is streamed
and not downloaded, neither
can be played using iTunes.

Accessing the world’s music
requires knowing where to
find it. “It's a lot of work, more
work than people will put in,”
says Jason Herskowitz, a co-
founder at Tomahawk, the
open-source platform that al-
lows people to listen to songs
from such a variety of sources
as MP3s, Spotify, YouTube,
Last.fm and other services with
public APIs.

Innovative applications like
Tomahawk can help bring
the celestial jukebox closer to
reality. The application uses
a content resolver—a plug-
in—to search for a particular
song on a music service. Con-
tent resolution means a single
desktop application will play
music from more than a dozen
sources (both MP3 files and
streaming audio) in a seam-
less experience.

“Music is everywhere. You
shouldn’t have to be,” Her-
skowitz says. e
For 24/7 digital news

and analysis, see
billboard.biz/digital.

BITS AND BRIEFS

SPOTIFY NOW

ON ROKU

Spotify is now available on
Roku, the popular set-top
box that streams audio and
video to TVs via the Inter-
net. Although Roku is known
more for video—Netflix
is its No. 1app—it also has
apps by Pandora, Rdio, Tu-
neln, Slacker and Mog. The
Spotify app is available on
Roku 2 players and the Roku
Streaming Stick, and will
soon be available on Roku
HD and Roku LT players in
the United States and United
Kingdom. However, this offer
is for paying customers, not
users of the free, ad-sup-
ported service. Roku boxes
start at $49.99 in the United
States for the Roku LT.

releases, Cyber Monday, fall-
ing right after Black Friday,
was the biggest day ever for
Kindle sales. New Kindle Fire
HD and Kindle Fire owners
will be able to select from
a media library that ended
the year with more than 23
million songs, movies, TV
shows, magazines, books
and audiobooks, up from 19
million a year earlier.

MOBILE ADS TO
ROCKET IN 2013
Mobile advertising, vital to
the future of the Internet
radio market, could be ready
to explode in 2013. eMar-
keter expects U.S. mobile ad-
vertising spending to grow
to $7.2 billion. The company
revised its 2012 forecast in
December from $2.6 billion
to more than $4 billion due
mostly to better-than-ex-
pected third-quarter mobile
performance by Facebook
and Google. An improved
mobile ad market will help
Pandora, third in mobile ad-
vertising behind Google and
Facebook, better monetize
its users’ mobile listening.

CHRISTMAS HEATS
UP KINDLE SALES

In December, Amazon's two
Android-powered tablets,
Kindle Fire HD and Kindle
Fire, and its two e-readers,
Kindle Paperwhite and Kin-
dle, held the top four spots
on Amazon’s worldwide
best-seller chart since their
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Pepsi Gets
Behind
3BalIMTY

Brand teams regional Mexican
rising act with multilayered deal
targeting U.S. Hispanic market

and Latin America

Pepsi has long associated it-
self with major, international
musicacts. Butas partofits new
global “Live for Now” platform,
the soft drink giant is expand-
ing its direction, embracing not
just the mega stars, but also
those on the rise who fit with
the brand’s image.

The newest addition to the
Pepsi roster is Mexican D] col-
lective 3BalIMTY, the trio that
popularized the “tribal Guara-
chero” sound with its hit “In-
téntalo.” Its debut album of the
same name on Universal Music
Latin Entertainment was the
top-selling regional Mexican
album of the year on Billboard's
year-end charts and the third-
best-selling Latin album overall,

Beginning in early 2013, the
group—comprising 20-year-
olds Erick Rincén, Alberto

Presenda (aka DJ Otto) and
Sergio Zavala (DJ Sheeqo
Beat)—will be the face of Pepsi
ina campaign that includes the
U.S. Hispanic market and all of
Latin America. It's a rarity for
Pepsi, which usually shies away
from using the same artists in
an entire territory. The deal in-
cludes the use of 3BallMTY'’s
name and likeness, millions of
dollars in advertising (including
a TV commercial, radio spots,
outdoor advertising and pack-
aging), tour naming rights and
partnering on a Latin Ameri-
can tour package. The deal is
also a boon for UMLE, which
signed 3Ball to a 360 deal last
year when it released the trios
debut album,

Choosing 3Ball fit well with
Pepsi's global marketing strat-
egy, which has new-music focus

3§¢.LMTY has
created new music

for its upcoming
Pepsi campaign.

and targets “iconic” stars (like
Beyoncé), rising stars and de-
veloping artists that may not be
signed yet. Pepsi felt 3Ball was
the perfect rising star. “We have
Beyoncé globally,
but we also want 1

to go into those Latln
markets we re-
ally care about,
like U.S. His-
panic and Latin
America,” says
Javier Farfan,

LEILA
COBO

senior direc-

tor of cultural

branding for Pepsi beverages.

“We were looking for those art-

ists that could complement the

work Beyoncé was doing.”
Pepsi's marketing team did

extensive research and found

3Ball popping “everywhere.”

In addition, Farfan says, “we

Notas

found that young consum-
ers—at least in U.S. Latin—
were really gravitating toward
dance music rather than the
more traditional artists.”

Pepsi did an
initial, smaller
deal with 3Ball
early in 2012,
coinciding with
3 the Billboard
i Latin Music
Awards, which
marked the
group’s debut
onamajor Span-
ish-language award show. The
positive response led to further
talks with UMLE, with whom
Pepsi has a long association—
and with which the group hasa
360 deal that includes touring
and sponsorships.

For the new campaign,

UMLE says, 3BallMTY has cre-
ated a few tracks, and one of
them will likely be tailored for
the TV spot and overall cam-
paign. The track will be avail-
able for download along with
two other new songs.

Aside from the tremen-
dous potential of the entire
campaign to propel 3Ball to
region-wide stardom, the TV
campaign is particularly valu-
able as the group prepares its
sophomore release, due in the
spring. The group will begin
recording the new album this
month, once again with Toy
Selectah as producer. The set
is slated to include collabora-
tions with Pitbull, Tucanes de
Tijuana and Lila Downs. « +

For 24/7 Latin news
.bi and analysis, see
billboard.biz/latin.

Live From Mexico!

One Direction is latest global act to take advantage of
rising competition among Mexico’s concert venues

Justin Bieber and Bob Dylan
have done it. Up next is One
Direction, which is heading
to Mexico in 2013. And if its
global appeal is any indica-
tion, it will sell plenty of tick-
ets in a country where venue
competition is growing.
While such veteran Latin
artists as regional Mexican
singer Vicente Fernandez,
Spanish pop balladeer Ale-

jandro Sanz and songstress
Gloria Trevi dominate the con-
cert scene in Mexico, the new
slate of venues is appealing to
international promoters lured
by more options, from state-
of-the-art facilities with su-
perior sound quality to easily
adaptable setups for smaller
tobigger-sized crowds.
According to gross rank-
ings compiled from Billboard

HARRY STYLES
and his One
#Direction mates
will tour Mexico
this year.

Boxscore reported from Nov.
9,201, through Nov. 13, 2012,
the top 10 venues with ca-
pacities from 5,0011t0 10,000
include Mexico City's Audito-
rio Nacional—ranking at No.
2 with more than $46 million
in grosses—and the 2-year-
old Auditorio Banamex in
Monterrey, Mexico, which
landed at No. B by grossing
$9.6 million.

These venues are seeing
the competition grow as new
spaces—Ilike Auditorio Black-
Berry, Pepsi Center and Plaza
Condesa, all in Mexico City—
have opened in a window of
about two years.

Auditorio Banamex, owned
by the giant Ocesa company,
reopened in 2010 after under-
going a $20 million facelift,
which included transitioning
the building from an amphi-
theater to a traditional venue,
giving it more flexibility in
events ranging from con-
certs to conferences and even

speaking engagements by
the Dalai Lama and new age
guru Deepak Chopra.

“Auditorio Banamex is
very flexible, and that’s key,”
Ocesa Monterrey marketing
manager Ricardo Haas Rivera
says. “We can accommo-
date 2,500 to 8,000 people.
In 2012 we had Kiss, Slayer,
Enrique Iglesias and Vicente
Fernandez, among others.”

Haas Rivera says that one
year after Auditorio Banamex
opened, the number of events
increased by 12%, and the goal
for 2013 is to book even more
eventsand shows.

In Mexico City, established
venues and newer buildings
are also feeling the competi-
tion. While venues range in
size, it's buildings like the el-
egant Auditorio Nacional that
still draw crowds with major
names on the marquee. Asa
midsize venue, some of the
biggest names have included
Fernandez, Robert Plant,
Juan Gabriel and Trevi, who
had four sellouts. But even as
the venue has a loyal follow-
ing, the marketplace is grow-

ing with such new locations
as Auditorio BlackBerry and
Pepsi Center.

“What's happening in
Mexico City is what's happen-
ing in other [Mexican] cities,”
says Victor Gonzalez, presi-
dent of Universal Music Latin
Entertainment, whose artists,
like Trevi, often tour in Mex-
ico. “There are more options
today and at the same time
you have major companies
that want to see their names
attached to new facilities, and
that plays abig partinthe new
wave of venues.”

Gonzalez adds that these
options appeal to a diverse
group of consumers and artists
alike who may opt for a certain
venue, depending on the kind
of show they want to give.

Mexico's venue growth is
likely to continue, says Haas
Rivera, who welcomes the
expansion.

“New venues push us to
do better, and that’s healthy,”
Haas Rivera says. “It also indi-
cates that there's a demand,
and that's good for our
industry.” —Justino Aguila

.- EN ESPAROL: All the great Latin music coverage
_b'z you've come to expect from Billboard—in Spanish.
Go to billboardenespanol.com.

UNIVISION TAPS
MAN MADE MUSIC
Univision has tapped sonic
branding firm Man Made Music
to create a new musical iden-
tity for the Hispanic media
company to debut this month.
Man Made’s sonic identity for
the brand includes creating
a main Univision theme and
music branding packages for
sports, telenovelas and movie
programming. New music will
be used on Univision’s mul-
timedia platforms, including
Univision Network, UniMas
Network and Univision Radio.
The sonic rebranding follows
the recent debut of the com-
pany’s new logo, representing
Univision, the leading U.S. net-
work for Latinos, as the “His-
panic heartbeat of America.”
—Judy Cantor-Navas

SONY MASTERWORK
BOWS BAJO FONDO
TANGO CLUB SONG
The first single off Sony
Masterwork's anticipated
album by Bajo Fondo
Tango Club, the group led
by Grammy and Oscar win-
ner Gustavo Santaolalla, has
been released in Argentina.
Bajo Fondo premiered “Pide
Piso” during a December
concert in Ciudad Jardin
Lomas de Palomar, the Bue-
nos Aires bedroom commu-
nity where Santaolalla grew
up. The instrumental track by
the tango electronica group
was serviced to radio stations
in advance of the 21-track
album Presente, set for an
April release. Santaolalla left
Universal and his Latin alter-
native imprint Surco in early
2012 for a deal with Sony Mas-
terworks that includes solo
albums and recordings with
Bajo Fondo. —JCN

TELEMUNDO CASTING
FOR LA VOZ KIDS
Singing competition “La Voz
Kids,” scheduled to air in the
spring on Telemundo, is cast-
ing through early February
in cities that include Phoenix,
New York, San Antonio and
Los Angeles. As part of “The
Voice” franchise, the spinoff
will crown a winner between
the ages of 7-14 with a Univer-
sal Music recording contract
and a scholarship.

—Justino Aguila
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WhatA Long, Strange
TripIt's Been

Grateful Dead legend Jerry Garcia has yet to be featured in a

documentary—until now

alcolm Leo needs $700,000 to

turn two-and-a-half hours of foot-

age of Jerry Garcia into a docu-
mentary. He already has $300,000 com-
mitted to the project, leaving $400,000 to
go—figuring about half of the total funds
will go to historical film and music rights
that the Garcia estate doesn't control.

It's amazing that Garcia's story has
gone untold, especially when you con-
sider that documentarians have tack-
led nearly every other colorful icon of
the 1960s and 1970s—Bob Dylan, the
Doors, Bob Marley. Leo, who filmed
Garcia during one extraordinarily lucid
afternoon in 1987, started spreading
word about his plans for the film a year
ago. Having already attempted an overly
ambitious crowd-funding effort, he's now
hoping 12 months of publicity will get
some Deadheads with deep pockets to
join the cause.

Distributors have all expressed inter-
est in the film—once there's a finished
product. “I'm bringing my footage to the
table,” Leo says. “I feel 40% [of the film]
will be comprised of that. We're not ask-
ing for the moon in funding; I just don’t
want to retreat and not show the wide breadth of material
that's out there.”

Among the historical film clips Leo says might be included
are rehearsals with Dylan and the Grateful Dead; a reli-
gious show Garcia appeared on in San Francisco in the early
'70s; performances with Pete Townshend, Or-
nette Coleman and Carlos Santana; the Jerry
Garcia Band’s run on Broadway at the Lunt-
Fontanne; the Dead on “Saturday Night Live”;
and the 70th birthday celebration the San Fran-
cisco Giants hosted for Garcia that included the
world's largest kazoo rendition of “Take Me Out
to the Ballgame.”

The core of the film, though, is this particular
interview Leo originally shot for ABC after he
had made the insightful documentaries “The
Beach Boys: An American Band” in 1985 and “This Is Elvis”
in 1981. The footage is an impressive collection of observa-
tions and anecdotes, mostly about music, the formation of
the Dead, drugs and Janis Joplin.

“1 had no interest in being a rock'n'roll journalist. Maybe |
was gifted; maybe it was a moment,” says Leo, who started the
project after legal hurdles with the estate were cleared. “Russ
Carpenter [who won the best cinematography Oscar for “Ti-
tanic”] was my director of photography, and I told Russ, ‘Let
the assistant cameraman get as much raw stock [of film] as
possible.” We met at the Dead warehouse in San Rafael, Calif;
shot with two cameras. Jerry was so up and avuncular, full of
charm. 1 just said, ‘Listen, let's take this opportunity and I'd
like you to be an actor of sorts with your own story.’ Once he
got going it was absolutely a miracle. Jerry's way of talking
was almost like music. He would go on a riff; it was hypnotic.
I want to filter [his story] through the cultural shifts that are
the arc of the story.”

Leo’s timing couldn’'t have been better. Garcia, who died
in 1995, had just recovered from a stroke, hit No. 6 on the

PHIL
GALLO

Sound
+Vision

Malcom

Leo’s JERRY
GARCIA film
hinges ona
1987 interview
with the artist.

Billboard 200 with the Dead's In the Dark, scored the band's
lone top 40 hit with “Touch of Grey” and toured arenas and
stadiums with Dylan.

The wheel for the documentary was put in motion when
Garcia’s daughter, Annabelle, gave Leo the go-ahead in Au-
gust 2010 after seeing the interview. The estate
opened its vaults, and lce Nine music publish-
ing and Grateful Dead Productions promised
assistance and cooperation. Now, the next step
is to film members of the Grateful Dead, as well
as other musicians who worked with Garcia,

o with drummer Bill Kreutzmann's son Justin

serving as a co-producer.
The last time Leo saw Garcia was around
Thanksgiving 1988, about a year after the in-
terview. The Garcia Band was performing at
the Wiltern in L.A. and Jerry invited him backstage after the
show. (Leo’s biggest regret is that he didn’t film that meeting.)

“Jerry said to me, ‘Some day you're going to do something
quite good with that footage, aren’t you, Malcolm?' What
can you say? | took that as something te keep in mind,”
Leo recalls. “I have a sense to this day that [ know him.
If we didn't hit it off, | wouldn’t have been presumptuocus
enough to say it. | did think if there was ever going to be a
film done, I'd like to get in line to be the guy. Here it is, 25
years later.” ..

FOR THE RECORD

B In the Dec. 22 issue, a story misstated the location of
George's Music Room in Chicago. It is located at the
Midway Airport.

H In the Nov. 24 issue, in the Publishers Quarterly, the
name of No. 1-ranked songwriter Johan Karl “Shellback”
Schuster was listed incorrectly.
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YES, ' AMERICAN IDOL’'STILL
HAS ATV AUDIENCE MOST
SHOWS WOULD ENVY.BUT
SALES OF IDOL" WINNERS
HAD GONE COLD UNTIL
INTERSCOPE’S JIMMY IOVINE
SIGNED ON TWO SEASONS
AGO. LAST YEAR'S VICTOR,
PHILLIP PHILLIPS, SET A
SALES RECORD. SO WHAT’S
THE FUTURE FOR'IDOL'—
AND, FOR THAT MATTER,
INTERSCOPE AND BEATS
AUDIO, WHICH RECENTLY
ACQUIRED MOG?

BY PHILGALLO
PHOTOGRAPHS BY AUSTINHARGRAVE
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merican Idol,” heading into its
12th season on Fox, began taping
its Hollywood Week segments less
than two weeks before Christmas.
That's Jimmy lovine's cue to step
in and add on-air duties to his day
job as chairman of Interscope Gef-
fen A&M, offering blunt apprais-
als of the contestants’ abilities and
interpretations.

Unlike the new judging panel
of Mariah Carey, Keith Urban and
Nicki Minaj plus holdover Randy
Jackson, lovine stays away from
the cattle-call auditions. “I have to
give it up for the judges—guessing
if anyone is any good by hearing
them sing a cappella is too tough. I
need to hear them with a band—or
at least a piano,” he says.

The last two seasons have seen lovine become the record-
label talisman for “Idol,” an element that existed only after
Universal Music Group (UMG) took over the distribution
of “Idol” winners' music from Sony Music after season 10,
lovine has given the show a producer's view that none of
its judges or mentors possessed. “There's a big difference
between being an executive and being a producer,” he says,
drawing a distinction between his perspective and that of
former “Idol” judge Simon Cowell. “Since [ was 19 years old
1 have told people exactly what | am thinking. 1 have never
seen a reason not to. | was a brash kid giving John Lennon
my opinion.”

He'’s managed, though, to combine that gut-level
producer’s bluntness with a TV producer’s understanding
of what the talent-show andience wants that Cowell had. His
performance critiques are consistently prescient, focusing
on what a performer needs to do to stay in the competition,
but also looking nine or 12 months down the line when a
contestant might make the transition to recording artist.
Coming off a year in which the former collection of judges—
Jackson, Jennifer Lopez and Steven Tyler—went overboard
with kindness, lovine offered weighty honesty.

“What I like about ‘American Idol’ is that it still has the
potential to create a star,” he says. “The other singing shows |
feel are more about the judges than the singers. It's a difficult
competition: You're asking these singers to perform all sorts
of styles—'60s, Broadway, rock'n'roll, country—and you're
never going to have 10 singers do well in all those genres.”

As far as creating stars goes, “Idol” has re-established it-
selfas a career launching pad under lovine. The first “Idol”
winner to have an Interscope release—season 10's Scotty
McCreery—has sold 1.2 million copies of Clear As Day on
Interscope/Mercury Nashville, according to Nielsen Sound-
Scan., That's 1 million more than the 151,000 that season-nine
winner Lee DeWyze sold of his RCA debut. And season-11
victor Phillips set a record for sales of his coronation song,
“Home,” which has hit No. 1 on six different Billboard charts
and moved 3.3 million (see story, page 18).

That has as much to do with the development of a per-
sonality and style as the exposure that “ldol” provides. But
the show hasn't become an A&R avenue for other finalists:
Pia Toscano was signed to Interscope but dropped before
her album was released, Haley Reinhart was cut after her
debut underperformed, and there isn't yet a release date for
season-11 runner-up Jessica Sanchez.

In fact, 17.2 million viewers or not, from lovine’s perspec-
tive, contestants from TV competition shows are at a disad-
vantage compared with a new artist signed through tradi-
tional channels. “People become famous before they have
any music out, and that’s unnatural,” he says. “There’s an
expectation by the time they're releasing their first album,
and all the audience knows are their covers.”

lovine answered questions about “ldol,” his growing Beats
Electronics empire and Interscope from a temporary resi-
dence in Beverly Hills, Calif. He's opinionated and direct,
forthcoming about the current state of the music business,
which he doesn't feel can be righted through the digital and
physical sales models. “Everything in the music industry
needs to scale back until subscription takes held,” he says.

He holds off on addressing where Beats or its recent acqui-
sition, the subscription service MOG, is headed. “Although
I do believe it needs to evolve from where it is, I'm a true
believer in the subscription model.”

lovine, in person, is ne different from the producer/label
executive seen in documentaries on Bruce Springsteen and
Tom Petty, episodes of “Behind the Music” or on “Idol.”
Dressed in jeans and a dark, long-sleeved T-shirt, with a logo-
less ballcap worn reversed, he occasionally props his silver
sneakers—"Gucci” stamped in all-caps across the soles—on
a glass table, The conversation continually reverts to lovine’s
obsession with sound.

“1 have no idea why I understand certain things about
sound. | can't explain it, but | do know when something
sounds right and when it doesn't. | care about sound,” lovine
says. He repeats an assertion about Beats, the headphone
and speaker company he started with Dr. Dre, as if he wants
it carved on his tombstone: “We helped a generation dis-
cover sound.”

Driven in part by artist marketing (like Lil Wayne sport-
ing his signature Beats headphones at the MTV Video Music
Awards) as well as product placement on “Idol,” that genera-
tion has responded to the tune of a half-billion dollars in the
United States—Beats sales account for about one-quarter of
the overall headphone business. lovine declines to specify
what—if any—profit participation Interscope and UMG have
in Beats beyond saying that Interscope, Beats and MOG are
all connected. But his passion for Beats has an evangelical
bent to it—he believes in music, and he believes in sound.

“Just about everything regarding sound in PCs is substan-
dard,” he says, praising Hewlett-Packard for being the first
manufacturer to factory-install Beats speakers. “{Computer
speakers] were made for voice, not music. You spend a lot of
money on a computer and the audio components inside cost
a couple of dollars. Why would you listen to music like that?
Some computers even install the speakers facing down. I feel
that Beats introduced quality sound to an entire generation
who were brought up on inferior ear buds and computers.
That’s a point I like to make.

“Steve Jobs did a lot of great things at Apple and he created
a great device, but he didn't tell anyone, ‘Throw away these
ear buds that cost 20 cents to make.”

He reiterates a point he made early in 2012 when he was
honored by the Recording Academy’s Producers & Engineers

‘| CANTEXPLAINT,
BUTIDOKNOWWHEN
SOMETHING SOUNDS RIGHT
ANDWHENTDOESN'T.
JIMMYIOVINE
T

Wing—he approaches everything as if he’s the second en-
gineer. Translation: See a situation and create a solution.

Next up for Beats is the creation of an approach to subscrip-
tion services. His complaint is the lack of curation, a human
element within music-streaming services. To that end, one
of the first appointments at MOG under Beats’ ownership
was that of Trent Reznor as chief creative officer. lovine
gives credit to Reznor's comments to the New Yorker about
MOG and its future. The Nine Inch Nails founder called it
a “second-generation Spotify,” with music suggestions by
connoisseurs, because “there’s a real value in trusted fil-
ters,” Reznor said.

Where it goes beyond that is anyone’s guess. People in-
volved with the project suggest its transformation will be
transparent, with announcements made along the way dur-
ing its transitional period.

“We bought it, we own it,” lovine says. How quickly will the
next chapter of MOG unfold? “1 can't say what it will look like
a year from now. Dre and I listened to different headphones
for two years before we knew we had a headphone company.”

Founded in 2006, Beats created and then cornered a niche
headphone marketplace with black, red and white products
embraced by artists, athletes and their fans. Taiwanese smart-
phone manufacturer HTC paid $309 million for a 51% stake
in Beats in 2011, then sold back half of that investment last
year for $150 million, making lovine and Dre the principal
owners again.

While developing MOG, critiquing “Idol” contestants and
overseeing Interscope artists, lovine is stepping away from
the day-to-day operations of Interscope Geffen A&M as John
Janick comes in as president/COO.

“The toughest thing was to find someone who was an en-
trepreneur and not just a technician with dreams of becom-
ing an entrepreneur,” lovine says. “l needed somebody who
had built their own label, managed it, seen artists grow and
knew how to function in today's music industry and had the
ability to function in a larger environment. John Janick was
the perfect choice. The label is 20 years old and a founder is
still running it. I care too much about this place to not give
it the help it needs.”

Janick co-founded and ran Fueled by Ramen for 16 years,
signing such bands as Fall Out Boy, fun., Paramore and
Panic! at the Disco. Since 2009, he also was co-president of
Elektra Records.

lovine considers him “a perfect fit,” his experience similar
to lovine's at Interscope, which he founded in 1990 with Ted
Field and financing from Atlantic Records. While [ovine's
producing experience was largely in rock—he made albums
with Lennon, Springsteen, Petty and the Heartbreakers, U2
and Stevie Nicks—the label's early years focused on hip-hop
and R&B before expanding on the rock side with Nine Inch
Nails, Marilyn Manson, No Doubt and others. Janick, how-
ever, is being handed a relatively young roster.

“Last year, we did really well with breaking new artists,
which is something the company needs to focus on,” lovine
says. “I'm really happy with what we did with Lana Del Rey,
Kendrick Lamar and Imagine Dragons, and those will con-
tinue to grow this year. I'm also excited about a few artists
who will be putting out their debut albums for us this year—
Schoolboy Q, Jessie Ware and Jamie N Commons are a few
that come to mind, but they're certainly not alone.”

After the holidays, lovine had two more sound projects to
attend to—his home and his car. While remodeling his house
he was auditioning different high-end speakers—he's sticking
with Bryston amplifiers—and he thinks a Cadillac Escalade
will be the vehicle that replaces his 2005 Lincoln Navigator.
In a city and industry that prides itself on the newness of its
rides, lovine takes a bit of delight in having an older SUV.

“It's been tuned,” he says, adding that it has been a strug-
gle to get sound systems to work the way he wants in other
cars. “We can get the Escalade to work if we move some of
the seats.” e
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HOME
EXPANGION

PHILLIP PHILLIPS HAS
TURNED THE TOP-SELLING
CORONATION SONG IN
‘AMERICAN IDOL’ HISTORY
INTO A GOLD ALBUM

18 | BILLBOARD | JANUARY 12, 2013

DURING THE FINAL WEEK OF 2012, THE MOST RECENT
“American Idol” champion, Phillip Phillips, saw his debut album
cross the halfmillion sold mark. It occurred ata rare moment of
rest for Phillips, who was enjoying his first break after a nine-
month whirl of activity.

Phillips’ The World From the Side of the Moon has sold 533,000
copies in six weeks, according to Nielsen SoundScan, making
it the fastest-selling debut from an “Idol” winner since the self-
titled debut from season-seven champ David Cook sold 811,000
copies in the same time span in 2008.

Where Phillips stands alone is in the success of a single first
performed on the show. His coronation song, “Home," written
by Drew Pearson and Greg Holden, has delivered at a level un-
like any other track performed by a current “Idol” contestant. It
has hit No. 1 on a host of Billboard charts like Hot Digital Songs,
Rock Digital Songs, Adult Top 40 and Triple A and reached the
top 10 on the Billboard Hot 100 (No. 7), Mainstream Top 40 (No.
8) and Adult Contemporary (Ne. 6), while selling 3.3 million cop-
ies, more than any other coronation song.

“The folks at Pulse Recordings brought me a great song and
1 knew it was perfect for Phillip,” Interscope Geffen A&M chair-
man Jimmy lovine says. “Then the Olympics came and"—he lets
loose with what can best be described as a train whistle sound:

“Woo-hoo!” NBC used “Home" as a music bed for Olympic cov-
erage of the women’s gymnastic team, which helped drive huge
gains for the song nine weeks after it sold 278,000 in its debut
weelc. The track leaped to 228,000 downloads sold the week of
Aug. 5, up from 40,000, and sold more than 100,000 per week
through Sept. 23, Top 40 airplay kicked in in mid-November and it
again started posting sales of more than 100,000 units per week.

Phillips, speaking from his home in Leesburg, Ga., where he
was resting for a couple of weeks before heading out on the road,
says he realized it was a good song as seon as he heard it. The
positive, when recording and performing it in the show's final
week, was “that it didn't feel like a cover.” The negative? “1 didn't
have time to let it grow and become my own before we recorded it.”

Touring with nine of his fellow “[dol” contestants from early
July through mid-September, Phillips found himself growing
more comfortable with the song. “After [ had been playing it for
quite some time | sat down and played it by myself, learning the
ins and outs of the song and looked for a way to make it more
of my own. [ don't like playing songs straightforward—TI like
switching them up.”

Phillips has a heavy-duty touring schedule coming up. He has
10 college dates in January with a four-piece acoustic band, 21
dates opening for Matchbox Twenty from Jan. 29-Feb. 27 and more
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college shows with an electric band from March through May,

The key for Phillips is to keep expanding musically, leaning on
the training he got through jam sessions as teenager. “1 always
tell people that you have to play shows, you have to do what you
can to get out there, and it can’t be about the money,” he says.
“Jam out with a band for three or four hours. Do a live gig for
food. You have to get out and do it.” Part of that will be seen in
the way he toys with “Hold On" and “Man on the Moon"—two
of the five songs he wrote solo on his debut—in his concert sets.

Superficially, Phillips fits a sterectype of recent “Idol” win-
ners—guitar strummers from the South whe lean toward story-
based songs and maneuver through the competition by staying
within their comfort zones even during the themed weeks. It
worked for season 10's teen country singer Scotty McCreery, sea-
son nine's folky finalists Lee DeWyze and Crystal Bowersox and
the two winners before them, Kris Allen and Cook.

Phillips’ distinction is that he's the first winner with a sound
rooted in jam bands and folk-rock—an alternative to the styles
covered on the Fox program. “This wasn't music you were hear-
ing on the radio,” lovine says, referring to the show's run early
in the year, which predated the pop acceptance of the Lumineers,
Of Monsters and Men and the second Mumford & Sons album.
“Phillip is a true artist and the fact that people are embracing

his album shows they accept him as an artist.”

“It's the evolution of the show,” adds 19 Entertainment's Brett
Radin, who works with talent on the program and is now Phillips’
manager. “Slowly they have let these kids use their instrumenta-
tion and it's attracting more musically inclined performers, In
R&B and country, nobody cares who writes the songs, but when
you're dealing with more independent-type artists, people want
to know that the artists are expressing themselves in the songs.

“Cyclically, these styles—country, Americana, whatever you
want to call it, and | include Scotty in here, too—are surging or-
ganically. [“Idol”] has kids who are connecting with what's hap-
pening in conternporary music, so it's not as forced. And we're
going to keep hearing that word, ‘organic,’ in 2013.”

When 19 Recordings went through BMG and then Sony-BMG,
then-chairman/CEO Clive Davis said the first 300,000 of any
winner’s album sales were “a souvenir of the show.” Pushing
sales beyond a halFmillion was the responsibility of the record
company and owed to the material and the marketing. If one were
to recalculate that based on album sales being two-thirds of what
they were in 2002, the year “Idol” debuted, Phillips’ start more
closely resembles that of Carrie Underwood than Taylor Hicks.

“I knew what I wanted to do before 1 tried out for ‘Idol,” he
says. ‘I had written a lot of the songs before the show, A few co-
writes came up and [19 and Interscope executives] knew what
they wanted and I think it met the expectations. They understood
what kind of album I wanted to make

One of those writing sessions was with Gregg Wattenberg, a
writer on Daughtry's “It’s Not Over,” O.A.R.’s “Shattered (Turn the
Car Around)” and Goo Goo Dolls’ “Let Love In” whose production
credits include Train's “Hey, Soul Sister” and Five for Fighting's
“Superman (It's Not Easy).” Together in Wattenberg's New York
studio they wrote “Get Up Get Down” (with Derek Fuhrmann)
and “Can't Go Wrong” with “Home" co-writer Pearson.

The sessions, Phillips says, “helped build our friendship—
he's a goofy guy and I'm a goofy guy—and when | had to come
up with a producer, | mentioned him and we made it happen.”

They had three weeks to make the album, and while Phillips
co-wrote 10 of the 14 tracks, the label put some songs in front of
him he didn't care for. After he discarded a few of 19's selections,
he was handed “Gone, Gone, Gone” from the pen of Wattenberg,
Fuhrmann and Todd Clark; it is his second single. *I'm glad we
switched,” he says. “The other ones made me want to scream.”

On days off during the “Idol” tour, Radin says, Phillips flew to
Los Angeles, New York and Nashville to participate in songwrit-
ing sessions arranged by Radin and the A&R executives on The
World From the Side of the Moon: lain Pirie and Myles Lewis for
19 Recordings and Larry Jackson for Interscope.

“Phillip was headstrong about the type of album he wanted to
make,” Radin says. “We want [the winners] to become the artists
they want to be and we set him up to be a collaborator—that's part
of the business today. Things really clicked with Gregg Watten-
berg and they barreled through it. It was an immersion of trust
[for Phillips]. It isn't always this easy with these kids.”

Phillips says he was surprised at how stressful the making
of the album was, yet was pleased how Wattenberg “taught me
a lot about production, but let me make a lot of the decisions.”

One could say that somewhat resembled his run on “Idol.”
songs from which he believes will remain in his concert sets—
Billy Joel's “Movin’ Out,” Usher's “Nice & Slow,” Stevie Wonder’s
“Superstition” and Phil Collins' “In the Air Tonight.” His attitude
toward “Idol,” he believes, was different from most contestants. It
wasn't until he saw season 10’s Casey Abrams, the double bass-
ist/singer who favored Ray Charles and jazzy interpretations of
pop (and finished in sixth place), that he could even envision
trying out.

“I honestly didn't think people would like me—I didn't care
what happened on the show,” he says. “It never seemed like a
competition. | always made sure | was having fun and the band
was having a good time. [ didn't give in to what some people give
into—the fame. | went in, played the song and went back and
got in bed. I hope it opens doors for other [non-pop singers| to
do the show.” .

Idol" style: RANDY

ACKSON, MARIAH
CAREY, RYAN
SEACREST, NICKI
MINAJ and KEITH
URBAN (from left)

THE 10O MAKEOVER

CAN NEW JUDGES STEM
RATINGS SLIDE?

THE THREE DOMINANT SINGING COMPETITIONS
on TV will have new faces to welcome in their next edi-
tions. Mariah Carey, Nicki Minaj and Keith Urban step
inas judges on “American Idol” beginning Jan. 16. Sha-
kira and Usher climb into giant red chairs at NBC’s “The
Voice” on March 25. And, come fall, Simon Cowell will
have two new faces to replace Antonio “L.A." Reid and
Britney Spears at “The X Factor” on Fox.

With so many shakeups, will the shows look any dif-
ferent, see ratings improve or produce music stars?

“Idol” opens the season fighting a perception war. It
attracted an average audience of 17.2 million viewers dur-
ing its 11th season last year, but episodes were down by
as much as 25% in the ratings, according to Nielsen data.

Importantly for advertisers, the show slipped last
year in the coveted 18-49 demographic. In April and
May, when “Idol” and “The Voice"” were in their live-
competition phases, the Fox program was pulling in 6
million more viewers per episode, but only about 1mil-
lion more in the demo. Again, the “Idol” demo dip was
in the area of 2.6 million fewer viewers per show than in
the preceding season, the first that featured the judging
trio of Steven Tyler, Jennifer Lopez and Randy Jackson.

However, “Idol” performance shows were No. 2 last
year, trailing only NBC's “Sunday Night Football,” with
the results show coming in third, according to Nielsen.
“The Voice" was No. 8. “The X Factor"” sagged inratings
when it went to live competition in November (only 7.6
million viewers with 3.3 million in the demo) and gained
only 900,000 viewers in its final month versus an in-
crease of 1.6 million at “The Voice.”

The success of “Idol” the last two years owes, to some
degree, to the strengths of the singers as genre artists.
It was more pronounced in season 10, when country act
Scotty McCreery was crowned, than last year, but the
audience got a clear look at singers who could work a
particular musical space. Contestants on “The Voice" this
past season congregated closer to the middle of the road.
“The X Factor” opted to crown a country singer over a gil
group and a 13-year-old with a considerable vocal range.

Backstage at the three shows, opinions about every as-
pect of them are debated frequently among those gath-
ered on their sets. “The Voice” wins points for providing
organized access to coaches and talent; “The X Factor”is
praised for its production values and Simon Cowell’s wit.
“Idol,” however, will be known as the show where contes-
tants become recording artists. Eight singers were signed
after season 10 and the top two from season 11wound up
at Interscope. Winners of the 2011 editions of “The X Fac-
tor” and “The Voice” have yet to release debut albums
more than a year since the shows wrapped. —PG
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Indie rapper/producer duo Macklemore & Ryan Lewis use grass-roots support and
unorthodox partnerships to capitalize on unexpected smash “Thrift Shop’

By STEVEN

ACKLEMORE AND HISPRODUCER PARTNERRYAN
Lewis call their own shots. During the past year, the Seattle-based
hip-hop duo independently skyrocketed to fame on the strength
of rigorous touring, social-media savvy and word-of mouth mar-
keting, all without major-label aid. Upon releasing their debut,
The Heist, in October, the album entered the Billboard 200 at No,
2 with 78,000 copies sold and has moved 213,000 copies to date,
according to Nielsen SoundScan.

Following a sold-out 50-date tour through December, the duo
is now applying its independent ethos to radio to build lead single “Thrift Shop,” a horn-festooned
anthem celebrating fashionable frugality, to unexpected heights. The self-directed video for the
track hit YouTube on Aug. 29 and has since racked up almost 42 million views. Backed by radio-
promotion muscle from Alternative Distribution Alliance and Warner Bros., the song sits at No.
10 on the Billboard Hot 100 and No. 2 on the Hot R&B/Hip-Hop Songs chart. Now in its ninth
week, it bullets at No. 17 on Alternative, No. 18 on Rhythmic and No. 27 on Mainstream Top 40,
which helped propel the unlikely hit to 1.1 million downloads.

Macklemore (born Ben Haggerty) initially met with ADA, an independent distribution arm of
Warner Bros., last summer after associates at respected indie labels Sub Pop and Rhymesayers
tipped the company to his momentum. Both parties agreed to a one-album deal for the company
to handle distribution of The Heist on physical and digital platforms.
For Macklemore and Lewis, who run their self-titled limited liability

J. HOROWITZ

ager, Zach Quillen (formerly of the Agency Group), saw an opening to amplify the track's success
and connected with Warner Bros. to sign a similar one-off deal to service the other two formats.

Macklemore explains that their groundwork afforded them leverage in negotiating with Warner.
Playing to sold-out venues across the country, he has built his success both offline and on, touting
267,000 Twitter followers, 476,000 Facebook likes and 169,000 YouTube subscribers. “Warner had
never done this,” Macklemore says. “That's the interesting thing about where the music industry
is right now: You have major labels that are willing to take unconventional approaches because
the old model is crumbling in front of us. They're open to it.”

Quillen echoes Macklemore, advising upstart artists to avoid signing to majors and instead
hire them for their services and reap the benefits. “Our business is set up exactly how it was when
we released the album, but we have access to a great radio department at a major label that we es-
sentially pay for out of our own pocket,” says Quillen, who previously booked Macklemore's tours
but became manager shortly after. “It's obvious that we've built a certain amount of leverage in
these negotiations, in that we own our own business, masters, publishing and merch company.
Everything that we've done, we've retained ownership over. We've got a lot here that’s appealing
to companies like Warner, and [ think they're talking long term.”

For some stations, adding the song to rotation went from taking a chance to meeting demand.
Rhythmic KEZE Spokane, Wash., PD Zachary “Mayhem” Wellsandt played “Thrift Shop” on Oct.
16 after noticing Macklemore's online presence and his sold-out show at the local Knitting Factory.
Now, the station leads in spins with 638 plays through Dec. 27—a
reactionary response to listeners dialing in.

company, keeping complete control over their properties and main-
taining artistic integrity were key benefits in partnering with ADA.
“They really let us mold our own deal and they're very open to dif-

TEAM MACKLEMORE
& RyAN LEWIS

“I rarely get feedback on records from listeners, just because [ think
it's a different time and age and activity, but whenever those phone
lines were open, people were calling for it. It was bananas,” says May-

ferent ideas and ways of working together,” says Macklemore, who
first met Lewis through Myspace roughly five years ago. “This is the
first time that we'd gone with a distribution company and brought in
anybody else. They've turned into family, and you hope that when you
open the doors and embrace the idea of working with new people that
they turn into individuals who are friends.”

Days after the video for “Thrift Shop” debuted, alternative radio
organically began picking up the track, with WBRU Providence, R.I.,
serving as the first Alternative chart reporter to give it a spin on Sept. 2.
After the clip clocked more than 4 million YouTube views in less than

ALBUM: The Heist

Studios, Seattie

amonth and the album’s impressive Billboard 200 debut, Macklemore
agreed to a one-off deal with ADA for at least three months to service
the song in the alternative market. ADA sent the song to key tasternak-
ers, and the response was so overwhelming that it expanded its servic-
ing across stations within the format—an unusual approach for the

RELEASE DATE: Oct. 9, 2012

LABEL: Macklemore & Ryan Lewis LLC
MANAGEMENT: Zach Quillen

STUDIO: Macklemore/RyanlLewis

PRODUCER: Ryan Lewis

BOOKING: Peter Schwartz and Joshua
Dick, the Agency Group

SITES: Macklemore.com, Facebook.
com/macklemore, YouTube.com/
ryanlewisproductions

TWEETS: @Macklemore, @RyanLewis

hem, whose station reaches 65,000 tune-ins. “It was already buzzing,
and then once we started playing it, it was [an] immediate reaction.”

Mainstream top 40 KEGY San Diego PD Chris Patyk says that
“Thrift Shop” still has room to grow. “It's going to be on people’s play-
lists for a long time,” he says. KEGY, which gave the track 483 spins
through Dec. 27, has an audience of 500,000, “It’s hard to capture
lightming in a bottle like that—1 don't even think we're at the peak yet.”

Macklemore agrees. He plans to let the success of “Thrift Shop”
ride out, but since he doesn’t have any concrete plans to follow with
another single, he's instead aiming to bank on touring through the
year to expand his presence. He and Lewis have a college trek from
March through May and have already sold out Denver’s 9,450-capacity
Red Rocks Amphitheatre for Feb. 1, one of their biggest solo shows
to date. Following a wider U.S. tour and gigs in Australia and New
Zealand, where “Thrift Shop” has been No. 1 for six weeks, the two

company, according to ADA president David Orleans.

“While that hasn't been our history, it’s our present and future,”
Orleans says, noting that typical single campaigns span between 10 and 12 weeks ahead of an
album’s street date. “We didn't do the deal because we thought we had a radio hit; we thought we
had an album, a touring band, a band that was synced up with a huge social network, and that in
itself was interesting enough for us to be very enthusiastic about the project. Then we got into it
and were like, ‘Holy shit! Maybe we've got a radio record.”

As the song gained traction at alternative, pop and rhythmic formats independently turned to
“Thrift Shop” without heeding to a campaign. Roughly one menth ago, Macklemore and his man-

will either release an EP by year's end or a full-length LP in early

2014. Additional music videos are on the way, as are collaborations
with other artists, but Macklemore hopes that his success serves more as a lesson on how to make
the industry work for you.

“It all comes down to leverage,” he says. “We didn't have it six months ago but [we| have it now.
But for other artists, you've got to want to still have creative control in order for a deal like this to
be intriguing to you. It’s figuring out how to maintain your connection to your core fan base that
has ridden with you from the jump and remembering them as you continue to grow. I'm looking
forward to that in 2013.” .
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Digital tracks grew in 2012,
but album sales returned
to their pattern of decline
BY ED CHRISTMAN

AST YEAR AT THIS TIME there was a sliver of
sunshine emanating from the year-end numbers:
Album sales posted their first gain since 2004, 2 1.4%
increase. The bad news from the 2012 tallies: The sun-
shine is gone. The good news: It hasn't been replaced
by heavy storms and turbulent destruction.

Album sales fell 4.4% in 2012, a drop that isn't
harrowing, considering the four years of double-digit
declines the United States experienced from 2006 to

2010. And there were still bright spots in the U.S. music indus-
try, including a continued healthy growth of digital track sales
that indicates a steady long-term turnaround for the business,
according to Nielsen SoundScan's year-end tally.

Digital continues to ascend, with download stores finally cata-
pulting to be king of the hill in album sales, outpacing mass mer-
chants with sales of 111.7 million units, versus the 93.1 million
sold in discount department stores like Walmart and Target. By
percentage, download stores now account for 37.2% of all album
sales, up from 31.2% at the end of 2011. Last year, the two cat-
egories were much closer—103.6 million to 103.1 million—with
the big-box stores on top.

Digital track sales enjoyed 5.1% growth to 1.3 billion units,

and thanks to that robust performance, album sales plus TEA
(track-equivalent albums, whereby 10 tracks equal one album)
only declined 1.8% for the year.

All this occurred in a year when subscription and ad-sponsored
services like Spotify, Muve, YouTube and Pandora continued to
grow and create excitement for music fans and industry execu-
tives alike. When iTunes and Amazon’s MP3 store are added to
the mix, digital revenue sales exceed 50%, according to indus-
try executives.

ALBUMS OLD AND NEW: WHAT SOLD?

For the second consecutive year, Adele’s 21 was the top-selling
U.S. album, scanning 4.4 million units, versus 5.8 million units
in 2011. This marks the first time since the SoundScan era began
in 1991 where the same album was the top seller for two consecu-
tive years. Possibly just as significant, it marks the first time that
the same albumn, 21, has led the digital album sales chart, with
more than 1 million copies downloaded for two years inarow: 1.8
million scanned in 2011 and slightly more than 1 million in 2012.

Jack White's Blunderbuss was the top-selling vinyl LP, with
nearly 34,000 units versus the 30,000 units that the Beatles’
Abbey Road sold. Of course, White's album debuted last year
while the Beatles” vinyl arrived in 2011 and scanned more units
than Blunderbuss this year, tallying 41,000 units in 2011 for a
two-year total of 71,000,

That catalog vs. current alburns battle played out in the indus-
try at large as well: For the first nine months of the year, catalog
albums were threatening to outpace current albums (albums
released within the last 18 months, or older titles that remain in

the top half of the Billboard 200 or are active at radio) for the first
time in SoundScan’s history. At the nine-month mark, catalog
albums comprised 50.8% of album sales, while current albums
stood at 49.29. But at year's end those percentages had nearly
reversed thanks to new releases from Taylor Swift, Bruno Mars
and others that dominated the Christmas holiday selling season,
with current albums accounting for 51% of 2012 total U.S. album
scans while catalog was at 49%.

As it was, current albums dropped 10.2% to 161 million units
from the 179.4 million units the category scanned last year, while
catalog enjoyed a 2.5% gain in scans to 154.9 million units, up
from 151.2 million in 2011.

FEWER MILLION-SELLING SONGS

Looking at digital song sales, Gotye’s “Somebody That [ Used to
Know” (teaturing Kimbra) was the top U.S. seller with 6.8 mil-
lion units, versus 6.5 million units for Carly Rae Jepsen's “Call
Me Maybe.” In total, 108 songs hit the million-unit milestone in
2012, down from the 112 songs that accomplished the featin 2011
when Adele’s “Rolling in the Deep,” with scans of 5.8 million, was
the top-selling title.

But despite the fall in million-sellers in 2012, as many as 18
titles scanned more than 3 million units in 2012, versus only 14
titles reaching that threshold in 2011. Moreover, the top 200 best-
selling titles combined had overall sales of 289.3 million units,
compared with 280.7 million units in 2011.

CD sales continued their decline, dropping 13.5% to 193.4
million while digital album sales jumped 14.1%. Vinyl sales ac-
tually managed to outpace digital's sales growth, increasing by

TOP ALBUMS
ARTIST TITLE LABEL YTDSALES
| ADELE 2 YLICOLUMEK 4,414,000
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MARKET SHARE BY RETAIL CATEGORY

This graph shows, through the data of annual album market share, the rise of digital stores since the first full
year of tracking iTunes and the falling fortunes of brick-and-mortar merchants. However, when comhined,

all sellers of physical CDs are collectively larger than digital album sellers, Most of the gain has come at the
expense of chains like Tower Records and Circuit City, which all closed their doors during the last decade.
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17.7% to 4.6 million units. But that's still a meager 1.4% of all
U.S. album sales in 2012,

Rock and country were the only categories to post album sales
gains in 2012, with the former increasing 1.4% to 107.1 mil-
lion units and the latter rising 4.1% to 44.7 million units. Mean-
while, R&B experienced a 9.6% decline to 50.1 million units,
Latin dropped 17.5% to 9.7 million units, EDM declined 12.2%
to 8.8 million units, and gospel fell 3.4% to 22.9 million units.

MARKET SHARE: UNIVERSAL RULES

Lucian Grainge’s Universal Music Group managed to fend offa
charge from Sony Music Entertainment—led by his former boss,
Doug Morris—beating out the latterin market share last year, ac-
cording to SoundScan data. For the year, UMG boasted a market
share of albums plus TEA of 32.8% versus Sony's 29.1%, thanks
to the addition of EMI Music scans for the year's final quarter.

share of 30.5%, according to Billboard calculations based on
SoundScan data. If the 6.5% that EMI tallied before the acquisi-
tion was completed is added to UMG's total, the divide between
UMG and Sony widens to a 10% point gap with UMG’s tally
hitting 39.3%.

Grainge successfully completed a risky and drawn out £1.2
billion ($1.9 billion) acquisition of EMI's recorded-music unit last
September on the regulatory condition that it divests such assets as
EMI's Parlophone label, which for the time being are included in
UMG's share. When UMG completed the EMI acquisition, soutces
estimated that the Parlophone; Chrysalis, Sanctuary and Mute
assets that are to be divested accounted for about 1.5 percentage
points of EMI's then 9% in market share. That means UMG's U.S.
market share will be about 38% when the assets are divested and if
it keeps pace with last year’s performance for both itselfand EMI.

Sony continues to gain momentum, improving from 28.4% last

albums claimed four of the top five spots. Besides Adele’s top-
selling 21, Sony also distributes the One Direction albums Up
All Night (the No. 3 album that scanned 1.6 million units) and
Take Me Home (No. 5, 1.3 million). Additionally, the Sony-owned,
RED-distributed Babel scanned 1.5 million units for Glassnote
Records, making the Mumford & Sons album the No. 4 best-
selling set for the year. The only album not distributed by Sony
in the top five was Taylor Swift's Red on Big Machine, which is
distributed by Universal Music Group Distribution.

Meanwhile, Warner Music Group’s market share increased
slightly last year to 18.9% from 18.7% in 2011. Its best-selling
album was fun.'s Some Nights, which scanned 903,000 units.
On the other hand, independent labels collectively accounted
for 12.1% market share.

But that's only if one calculates market share by distribution
ownership. Counting market share by label ownership, the in-

But even without EMI, Universal would have had a market  yearinalbums plus TEA market share. In 2012, Sony-distributed  dies’ share is much larger—more than 30%. .
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MARKET SHARE BY DISTRIBUTION OWNERSHIP OVERALL ALBUM SALES - -

When it comes to market share by distribution ownership of albums plus TEA (track-equivalent albums,
whereby 10 tracks equal one album), Universal Music Group is king, and will grow richer next year, when
itwill benefit from a full year of sales from the recently acquired EMI labels. UMG's shares in these charts
reflect EMI sales from the fourth quarter since it closed the acquisition on Sept. 28. That's why EMI 100
remains in the chart from market share garnered during the first nine months of the year.

120 2011 2012

While electronica, as the genre is described in SoundScan,
was one of the album categories that suffered a decline,
its strength is in singles. That's where the genre scored the
second-largest increase, growing 35.6% last year to 53
million song downloads from 39 million in 2011,
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declined 17.5%.
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Universal Music Group is the largest U.S. albums plus TEA distributor, although the indie sector
collectively was larger in 2012 and 2011, But it will be interesting to see if the collective indie market 20
share will remain larger than the combined UMG/EMI. (Nate: The label ownership charts are
Billboard estimates, calculated based on SoundScan data.) -
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FINALLY ‘IN STYLE’
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Nl ¥+l BY JASON LIPSHUTZ

with his new album

osé James made his national TV debut
Dec. 18 on “Conan,” performing the
single “Trouble” from his forthcom-
ing album, No Beginning No End. Before the
performance, Don Was, head of EMI-owned
Blue Note Records, made a familiar trip to the
show’s California studio to offer some words
of encouragement to his newly signed star.
“He shows up and says, ‘You're gonna
have a great time—I just played “Conan” last
week,'”” says James, referring to Was’ Dec. 14
performance on bass behind Ryan Adams.
“He picks up the bass, starts jamming back-

my label—that’s fucking awesome.””

The pairing of James and Was has been an
ideal fit ever since the former signed to Blue
Note last May. James, a 34-year-old singer/song-
writer previously signed to Impulse!, had been
seeking a new label that would understand his
desire to pair jazz arrangements and sumptu-
ous neo-soul vocals. Meanwhile, Was had taken
over as president of the long-running jazz label
last January, and was searching for younger
artists that could re-establish Blue Note’s repu-
tation for connecting to the current moment.

No Beginning No End, James' independently
recorded Blue Note debut due Jan. 22, is the
culmination of both of their visions—an in-
vitingly rhythmic collection that James says is
his rnost personal statement to date, and that
Was says reminds him of Miles Davis’ Bitches
Brew in its boundary-pushing approach to jazz,
“The first thing a real jazz purist [says] is that
you're never supposed to play the same solo
you're supposed to do something new
every night,” says Was, who produced classic
albums by Bonnie Raitt and the Rolling Stones
before joining Blue Note. “And I think Jose is
absolutely in that tradition.”

James, a Minneapolis native and son of a
Panarnanian saxophonist, signed to the Verve
Music Group's Impulse! label in 2009 after

twice

releasing a pair of albums, The Dreamer and
Blackmagic, in the United Kingdor on Brown-

JANETTE BECKMAN

stage and I'm like, ‘This is the president of

HANDS ON
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NEW BLUE

Singer/songwriter José James and Blue Note
strive for genre-bending crossover success

swood Recordings. According to James, he
and Impulse! never saw eye to eye: Working
within a Verve infrastructure that hadn't yet
been taken over by current chairman David
Foster, James had hoped to collaborate with
forward-thinking artists outside of the main-
stream jazz realm, but says he was instead
asked to make a pop album.

“I'm really connected to electronic music
and hip-hop producers—a more urban vibe,”
James says. “When [ first got signed to [Im-
pulse!], I was talking about working with
Madlib and Flying Lotus, and that quickly dis-
integrated. It was like, ‘Everything we talked
about is done, and now you want me to be
some black Michael Bublé or something?™”

After releasing For All We Know, a collabora-
tive set with Belgian pianist Jef Neve, on Im-
pulsel in 2010 (2,000 copies sold, according to
Nielsen SoundScan), a label-less James moved
from London to New York and brainstormed
about his next project. In the meantime, he
joined veteran jazz pianist McCoy Tyner as a
sideman for a series of shows in 2011, a move
that gave him the time—and extra cash—to
conceive and record the songs that eventually
comprised No Beginning No End.

More collaborations followed: James worked
with producer/bassist Pino Palladino in Lon-
don, recorded the song “Sword + Gun" in Paris
with French-Moroccan artist Hindi Zahra
and teamed with pianist/composer Robert
Glasper at the Magic Shop studio in New York.
Glasper, whose album Black Radio was one of
Blue Note's biggest 2012 success stories with
77,000 copies sold, according to SoundScan,
helped James connect with the imprint. By
the time James signed with Blue Note last
spring, most of No Beginning No End had been
recorded, and Was and company had no inten-
tion of altering James’ vision.

“When Don Was came onboard, it became
clear that it'd be a place where 1'd be respected
as a writer,” James says. “They totally let me
do what I wanted to do. It's really a 100% art-

CAMERA-READY

STRIKING ‘GOLD’

30

ist project, which is rare in this day and age.”

In the wake of James' performance of
“Trouble” with a five-piece band on “Conan,”
Was says the label will keep pushing the song
to jazz radio and urban AC stations ahead of
the album release, and that more late-night
opportunities are coming. Meanwhile, after
kicking offa short U.S. trek on Jan. 23 in New
York, James will head to Asia and Australia,
travel across Europe in the spring, make his
presence felt on the summer festival circuit
and possibly roll out a U.S. tour in the fall,

EDM COVERGIRLS
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JOSE JAMES has collaborated
with jazz greats like Robert
Glasper and McCoy Tyner.

James also plans to collaborate with photog-
rapher Janette Beckman on a book that docu-
ments the 2013 No Beginning No End tour.
Was believes that James could mirror Glasp-
er's 2012 success. “If you go to one of [Glasp-
er's] shows, it's a different audience than
you've ever seen before,” Was says. “There's
hip-hop fans, jazz fans, young people—and
I'm 60 and I go and enjoy it! The Blue Note
team did an amazing job on Robert’s record
this year, and I think we're uniquely posi-
tioned with José as well.” .
25
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ROAD

Shinin’ light: R&B heavy hit-
ter Rita Ora has announced
a U.K. tour following a whirl-
wind 2012 for the budding
talent, whichincluded a
recent “X Factor” perfor-
mance. Booked by Creative
Artists Agency, Ora will
hit the Manchester Acad-
emy (Jan. 28), Glasgow
Academy (Jan. 30) and
Shepherd's Bush Empire in
London (Feb, 5-6) before
closing atthe 02 Academy
in Leeds, England (Feb. 13).
Iggy Azalea will continue
her supporting role for
Ora following the pair’s
successful U.S. dates last
year...Openroad: Leg-
endary singer/songwriter
Gordon Lightfoot has an-
nounced a North American
tour following his induc-
tioninto the Songwriters
Hall of Fame this summer.
Dubbed the 50 Years on
the Carefree Highway tour,
the run will include stops at
the Wells Farge Center in
Santa Rosa, Calif. (March
10), the Capitol Theatre in
Yakima, Wash. (March 13)
and the Cascade Theatre in
Redding, Calif. (March17)..
. Ride the wave: British rock-
ers Alt-J have announced
a U.S. tour on the heels of
their massively success-
ful debut LP, An Awesome
Wave, which gained them
the Mercury Prize in Novem-
ber. Booked by the Windish
Agency, the five-some will
perform at Masquerade in
Atlanta (March 6), Webster
Hallin New York (March 22),
the Turner Hall Ballroom in
Milwaukee (March 29) and
Neptune in Seattle (April 6)
...Mama rock me: Southern
rockers the Black Crowes
will end a nearly three-year
hiatus with a spring tour
in the United States and
United Kingdom. Booked
by the Richard de la Font
Agency, the tour will kick
off overseas with stops
at the Manchester Acad-
emy (March 24), the 02
Academy in Birmingham,
England (March 25), the
02 Academy in Glasgow,
Scotland (March 27) and
the HMV Forum in London
(March 29-30). The Crowes
will then make stateside
stops at the Capitol Theatre
in Port Chester, N.Y. (April
2-3), Terminal 5 in New York
(April 5-6), the Vic in Chi-
cago (April 16-17) and the
Ryman Auditorium in Nash-
ville (April 20-21).

—Nick Willlams
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‘BLOOD’
BROTHERS

Dropkick Murphys push for new sounds
and audiences with eighth album

n their eighth album, Drop-
kick Murphys are finally
ready to be a radio band. The
Boston-based group, which fuses ele-
ments of punk, folk and Celtic music,
will release Signed and Sealed in Blood
on Jan. 8 via its own label Born & Bred,
which is handled by ADA Label Ser-
vices, and it's the band's first release
to garner significant radio play. The
album, a follow-up to 2011's Going Out
in Style, which bowed at No. 6 on the
Billboard 200, represents a combined
promotional effort between ADA and
the group’s new manager, Jeff Castelaz,
the founder of Cast Management and
president of Elektra Records.
“We started setting up the record
a year ago,” Castelaz says. “It was all
about engaging their fan base around
the world, which is a rabid, utterly ded-
icated fan base that buys concert tick-
ets, T-shirts and lots of music in all
formats available. The idea was to go
to radio early—first to the NPR format
to tell the band’s story, which has not
been told well enough in the past, and
then go to modern rock and show the
programmers that they can add Drop-
kick Murphys on their eighth album.”
The project, which was recorded with
producer Ted Hutt during the summer,
culls together Dropkick Murphys’ many
influences and stylistic tendencies,

making the new push to open them to
a broader audience particularly timely.
Going Out in Style, which Hutt also pro-
duced, was a concept alburn; this time,
the band felt free to tool around to find
the right tone and aesthetic.

“This album was like taking the
chains off,” singer Ken Casey says.
“We wanted to keep expanding the
sound. | think we were always this
band who had multiple personalities.
We were all over the map from song to
song, and I think the last two albums
have kind of refined it into one sound,”

The first track to emerge was “Rose
Tattoo,” a number Casey says the band
felt was “a great combination of a slow
chorus [and] something that's in your
head after you hear it once.” The song
yielded a fan-assisted music video re-
leased in early November. But it's been
the album’s holiday number, “The
Season's Upon Us,” that has made in-
roads at radio in the past month. The
song was the No. 1 most-added track at
Alternative the second week of Decem-
ber and, according to Castelaz, one of
the most requested songs at KROQ Los
Angeles mid-month.

ADA senior VP of A&R and label
services Kenny Weagly says this is the
first time that Dropkick Murphys have
charted at Alternative. “Season's” de-
buted at No. 33 the week of Dec, 29 and

DROPKICK
MURPHYS’
“The Season’s
Upon Us” was
an unexpected
holiday hit. =4

has risen to No. 28, It's also rare for
a holiday song to chart at the format:
Adam Sandler's “The Chanukah Song,”
for instance, debuted in January 1996
and reached No. 25. “We're excited to
open new doors for the band at multiple
radio formats with such an amazing
track—and one so appropriate for the
holiday season, at that,” Weagly says.
ADA and Cast Management will
follow “The Season’s Upon Us” with
a more traditional single, “The Boys
Are Back,” which is currently in rota-
tion on SiriusXM Alt Nation and is set
to impact Alternative on Feb. 5. The
single will coincide with the band’s St.
Patrick’s Day tour, a stateside spring
trek that will fittingly culminate with

with AFROJACK

by KERRI MASON

Globe-trotting super-DJ/producer Af-
rojack is only 25, but the Netherlands
native has already reached incredible
milestones in his career. He has a mas-
sive international hit, the multiplatinum
“Give Me Everything” with Pitbull and
Ne-Yo, which notched him both pro-
ducer and artist credits, and brought
his party-ready “Dutch house” sound
to the masses. He came up under the
wing of David Guetta and has co-
written for Beyoncé and co-produced
for Chris Brown. He shepherds his own
flock of buzz-heavy EDM talent, includ-
ing R3HAB and Shermanology. But,
above all, Afrojack has developed his
own sense of right, releasing his music
on his own terms, primarily through his
Wall Recordings. Here, he defends his
pop collaborations (he produced four
tracks on Pitbull’s new Global Warming)
and shoots down Deadmau5’s contro-
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versial “press play” position that EDM
artists pre-program their performances.

1 what makes the Netherlands
such a dance-music hotbed?
Our music has a lot of balls. Most music
that comes out of Holland is basically
the harder part of dance music—hip-
hop, drum'n'bass.

2 How involved are you in the day-
to-day of Wall Recordings?
The labelis my baby. Every song that gets
released, every artist that gets signed, 1
decide. 1try to do everything from pick-
ing the cover image to helping [Sher-
manology D] Andy] Sherman know
what songs to play in a solo performance.

3 How are festivals different from
solo gigs for you?
For a solo gig, the crowd knows your

JANUARY 12, 2013

the Dropkick Murphys Irish Festival
in Boston on March 15.

Casey, who feels experiencing the
group’s rambunctious live show is in-
tegral to fully understanding its music,
isn't necessarily concerned with the
idea of singles, but does feel that there
could be a larger audience for the band
at this point in the game.

“We're not striving to be Green Day
or something, but I do think, with the
nature of what we do musically and
what our lyrical message is all about,
there's definitely a wider portion of
the population that can relate to us,”
Casey says. “It'd be nice to see people
actually hear about us, and 1 think that
will happen with this album.”  « .

shit. Ata festival, a lot of people came to

see other artists, so you have to put on
asignature setand performance: This
is what [ do, this is why I'm here. At
solo gigs, I'm a DJ—I'll play two-and-a-
halfhours, and not just my own music,
also my favorite songs by other artists.

4 so, solo gigs are more tradi-
tional DJ sets? No “pressing play”?
You're never just pressing play. If you're
a guy in a cube with a mask on, you
can press play. Deadmaub also said
himselfhe’s nota Dj—don’t talk about
stuff you don't know about. I don't
know shit about LED walls and giant
mouse heads; [ can'tjudge it. Butifyou
put four CD players in front of me or

[Sebastian Ingrosse] or even Skrillex,
we've been D]'ing for so long, we can
doalotof things with those CD players.

5 Your full-length studio debut,
slated for a summer 2013 release,
might be a double-album. Why?
One album would be accessible dance
music, crossover tracks, maybe some hip-
hop, and one more underground stuff.
Pitbull and alot of other artists are using
the opportunity to get new people into
dance music. That's what I'm trying to
do right now. People are always scared of
things crossing over, that itwon't be cool
anymore, but we don't do it because it's
cool. Eighty thousand peoplein a crowd,
and they all love each other because they
love dance music—that’s why I do this.

6 On one of your tracks for Pit-
bull, “I'm Off That,” he sings: “Label
execs, I'm off that/But DJs, | love
that.” What do you think that means?
I think it shows that these days artists
are doing more of what they want them-
selves, It sounds really dumb to wait fora
label to say yes to something. I'm follow-
ing my heart, basically. A lot of people
are scared to. .



SSE JOHN JENKING

LEN LaFERMAN; COMOR MAYNARD:

BLACK VEIL BRIDES

BY GARY GRAFF

Where
The Wild

Things Are

Black Veil Brides shake things up with
high-brow concept album and accompanying film

lack Veil Brides frontman Andy Biersack

B says the band has “always wanted to do

something that felt a little bigger than

just a rock record.” So how's this for big: a full-

fledged concept album, Wretched and Divine:

The Story of the Wild Ones, that cormes with a
companion film?

Due Jan. 8, the 19-track set chronicles a group
of rebels, the titular Wild Ones, battling an Or-
wellian autocracy. Over blazing prog-styled
metal like the first single, “In the End,” and
a few change-of-pace power ballads, including
“Done for You" and “Lost It All,” the narrative
is loose, but the message stays in the forefront.

“If you listen to what [the album] sounds like

BLACK VEIL BRIDES
will host a pay-per-view
showing of “Legion

of the Black” this
month on Facebook.

from beginning to end, that really tells the story
more than the lyrics,” Biersack says.

Of course, presenting a concept piece creates
a variety of challenges. Despite the success of
Green Day's American Idiot and 21st Century
Breakdown and My Chemical Romance's The
Black Parade, they're hardly commonplace—es-
pecially in an environment where single-song
downloads greatly eclipse album consump-
tion. And after BVB gained significant ground
by moving to a major, Lava/Universal Republic,
with its sophomore album, 2011's Set the World
on Fire {126,000 copies sold, according to Nielsen
SoundScan), the group caught the company off-
guard with its ambitions for the album.

“It definitely took some coercing to get them
onboard,” says BVB manager Rob “Blasko” Nich-
olson, who also plays bass for Ozzy Osbourne.
“But now that everything is delivered and in
place, they're digging it.”

Lava founder Jason Flom affirms the label’s
support. He says of the record, “Everything
this stands for has been something that's

missing from rock'n'roll,”

But the label is eschewing conventional pro-
motion to radio, where the band has not yet devel-
oped traction, in favor of setting up Wretched and
Divine with what Flom says will be “a first week
that's going to turn everybody's heads and give us
a hell of a story to hit stations with—‘Hey, look,
a ton of your audience apparently loves this.”

The chief tool in the pre-release campaign
is the “Legion of the Black” film, which incor-
porates eight of the album’s songs into a story
that “tells the lead-up to the battle,” Biersack
says. Republic VP of marketing Frank Arigo says
the film will be “a big marketing tool” in lieu
of a conventional, single-clip video campaign.
“Legion of the Black” screened
Dec. 21-23 in Los Angeles, and
the band will host a 24-hour pay-
per-view showing on its Facebook
page (Facebook.com/blackveil-
brides) on Jan. 6 to promote the
album release two days later.
Biersack hopes it will be shown at
sore film festivals and is aiming
for a DVD and Blu-ray release.
Footage from the film was used
to create a video for “In the End,”
which premiered on Vevo on
Dec, 12 with 240,000 views dur-
ing the first 24 hours and sur-
passed the 1 million mark before
Christmas, according to Arigo.

“This is such a visual band,
and the reaction to the video was
proof positive,” Arigo explains.
“The Jan. 6 event will only in-
crease awareness and create mo-
mentum going into street week.”

The company is making extensive use of
BVB's strong social media presence—there are
2 million members of the so-called BVB Army
on Facebook—and held a listening party for
25 “super fans" in New York in December that
Biersack attended. Lava/Republic also teamed
with longtime BVB retail supporter Hot Topic
for an exclusive physical CD single; the band
members even posted a video of themselves pre-
ordering the album at the chain’s Hollywood lo-
cation, iTunes is hosting a pre-order too, and the
label created special packages that bundle copies
of the album with the purchase of concert tickets,

BVB's The Church of the Wild Ones world
tour begins Jan. 4 in Las Vegas and will keep
the band on the road all year, at the very least.

“We want to bring it around the world as
many times as we can,” Biersack says. “This
is new ground—a rock band with this concept
album and a crazy, high-concept movie to go
with it. It may take time for people to understand
what this is, but we'll definitely do our part to
help them.” ..

'CONOR MAYNARD

# worked with such
producers as Benny
Blanco and Stargate
for Contrast, his
debut album.
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New Kid On

The Block

Chart-topping Brit teen idol Conor Maynard
aims to conquer the States with debut

uploading covervideos to his YouTube chan-
nel. The musician, who hails from Brighton,
offered soulful versions of everything from Kings
of Leon’s “Use Somebody” to Rihanna's “Only
Girl (In the World).” (The latter currently has
more than 9 million views.) But he never meant

I 12006, British singer Conor Maynard began

to transition to an actual pop artist himself,

“When [ first started it was really just a
hobby,” Maynard says. “And | think that’s what
made it such an incredible shock when it really
started to blow up.”

The popular cover tunes earned Maynard a
label deal with EMI's Parlophone in 2009 and
the attention of artists like Ne-Yo and Pharrell
Williams. Maynard recorded his debut album,
Contrast, over two years with a slew of producers
around the world, including Williams, Stargate,
and Benny Blanco. The initial idea was pretty
basic. “The first year of recording was really dis-
covering what path | wanted to take as an art-
ist,” says Maynard, who wrote much of the set.

Contrast was released in the United Kingdom
last July, bowing at No. 1 on the U.K, Albums
Chart and producing three top 10 singles, ac-
cording to the Official Charts Co. The singer
began his foray into America around the same
time, offering “Vegas Girl” as his debut U.S.
single. The track peaked at No. 27 on Main-
stream Top 40 and was followed by Maynard's
current U.S. single, “Turn Around” featuring
Ne-Yo, which hit No. 36 in its third week on
the same chart. Initially slated to drop in Sep-
tember, Contrast will finally be released in the
States on Jan. 8 via Capitol.

“We worked off of the template he established,

and then we started building a story for him in
America, with fan engagement, digital market-
ing and street marketing campaigns to help build
a U.S. following before he actually came into the
country,” Capitol VP of marketing Tara Chiari
says. “There are those [fans| that are going to be
aware of what's already come out in other coun-
tries, but we have to do our job and make fans
know that this is what's available in America.”

Maynard will promote the disc heavily around
its release, appearing on “Late Show With David
Letterman” and “Good Morning America,” and
embarking on a five-day tour. The trek, which
kicks off Jan. 10 at New York's Studio at Web-
ster Hall, was selected by Maynard's fans—the
Mayniacs—via social media.

“When we really started working [Maynard] at
pop radio and started looking at our single sales,
he was connecting with Middle America,” Chi-
ari says. “To see a market like Detroit stand out
in the top five markets wasn't so surprising to
me, because there are Mayniacs there that have
been with him since day one.”

Maynard, who will embark on a full U.S. tour
at some point in 2013, adds, “I wanted to show
my appreciation for the fans that had been there
since the beginning.”

As for those frequent comparisons to Justin
Bieber? Maynard doesn't seem very concerned. “1
saw what was behind the comparison early on—
we're both from YouTube, we're both young,” he
says. “But | felt like what people weren't seeing
was on the music side. Once the album was re-
leased in the U.K. people started to realize, 'Oh,
it’s not that kind of thing.” And once it’s out here
people will see that again.”
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ENRICO RAVA &
THE PM JAZZ LAB
Rava on the Dance Floor
Producer: Manfred Eicher
ECM Records

Release Date: Jan, 8

Italian trumpeter Enrico Rava
takes a collection of Michael
Jackson tunes out for a spin
with a 12-piece ensemble
that treats them as free-jazz
launch pads, marching band
themes and straight-forward
instrumentals. Rava takes
lesser-known tracks—like
“Speechless” and “Little
Susie”"—into ragged territory
Jackson aficionados might
consider foreign. The ar-
rangements of Mauro Ottolini
emphasize the explosiveness
within the melodies, drawing
equal power from collective
improvisation and detailed
brass-heavy thematic work.
Guitarist Marcello Giannini
pushes Jackson's songs into
arock'n'roll realm when he
gets a chance. For his part,
Rava's playing is a bit denser
than usual. He fills the aural
space, and it works as a chal-
lenge to saxophenists Dan-
iele Tittarelliand Dan Kinzel-
man to find their roam on this
packed Dance Floor, an ele-
mentthat givesthe recording
anallure beyondtherare jazz
interpretation of Jackson's
music. Rava includes Charlie

ALBUMS

ROBERT DeLONG

Just Movement

Preducer: Robert DeLong
Glassnote Records

Release Date: Jan. 22

It has to happen eventually. The young

folks who made EDM explode will tire of the inevitable bass
drops, smarmy pop collaborations and one-note synth riffs
and seek out a more dynamic electronic experience. When
they do, Robert DelLong will be waiting. The one-man
electro-band'’s debut, Just Movement, is an energy flash
that’s part folky confessional, part computer junkyard jam
session. DeLong’s songs have the sparse indie vibe of the
Postal Service or Owl City, but at a higher BPM. It’s also
reminiscent of Totally Enormous Extinct Dinosaurs, but with
more words and less atmospherics., DeLong sounds a lot
like Green Day’s Billie Joe Armstrong: a nasally but earnest
emo choirboy, sharing snapshots of his 20-something life
(“A few years make a difference,” he sings on “Few Years
Make™). But the collection isn't all micro. The aptly titled
“Global Concepts” asks what is possibly the essential ques-
tion of the EDM generation—"Did | leave my life to chance/
Or did | make you fucking dance?”—before lurching into a
minimalist synth fugue.—<M

Chaplin's “Smile,” afavorite of
the late singer, which serves
as a gentle palate cleanser
between the ferocious "Pri-
vacy” and "l Just Can't Stop
Loving You."—PG

BLACK VEIL BRIDES
Wretched and Divine: The
Story of the Wild Ones
Producer: John Feldmann
Lava/Republic Records
Release Date: Jan. 8

THE TENORS

Lead With Your Heart

Producers: various

Verve Records

Release Date: Jan. 15

After topping Billboard's Classical

28

Crossover chart in 2010 with their self-titled debut, the
Tenors are going for broke the second time out. The act
has dropped the geographically specific “Canadian” from
its name, and this new album—which debuted at No. 3 in
Canada—is outfitted with producers (Robbie Buchanan,
Walter Afanasieff) who know more than a few things about
making hits. But the star of the show is the Tenors’ voices
and tasteful arrangements, which flow liquid-smooth from
tag-team lead exchanges to rich, choral harmonies. The
album has the requisite distinctive treatments of choice
covers—“Sorry Seems to Be the Hardest Word"” (Elton
John), “Forever Young” (Bob Dylan) and Barbra Streisand’s
“Woman in Love” (translated into Spanish)—along with
originals designed for crossover appeal. Elsewhere, the
sweet “Lullaby (The Smile Upon Your Face)” is nicely set
up by Chris Botti's trumpet opening. A bonus track of
Puccini’s “Nessun Dorma” reminds us of where the Tenors
come from, but only after Lead With Your Heart shows us
where they want to go.— GG
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Some might suggest that
Black Veil Brides' third re-
lease should come with
the warning label "Danger:
Concept Album." Green
Day’'s American Idiot and My
Chemical Romance’s The
Black Parade have made
the world somewhat safe
again for thematic pieces,
and BVB’s Wretched and Di-
vine holds its own with locse
narrative unity that doesn’t
plow under the integrity of
the individual tracks. The fu-
turistic fable about a societal
rebellion (by the titular Wild
Ones)against an oppressive,
Orwellian religious/political
regime (F.E.A.R) playscna
wider soundscape than its
predecessors—adding te
the mix piano, strings and
guest vocalists (the Used's
Bert McCracken and William
Control). But at the core, it's
blazing prog metal flaunt-
ing twinned guitar solos as
the quintet gallop through
defiant anthems like “| Am
Bulletproof,” "Devil's Choir,”
“Shadows Die"” and the par-
ticularly bombastic title
track. The quieter change-
ups—"Done for You" and
“Lost It All"—provide ef-
fective counterpoints, a bit
of melodic relief to the fu-
sillade that dominates the
19-track set. It ends with
the vanquished F.E.A.R.
promising to return—and

to BVB's credit, we don’t
necessarily consider that a
bad thing.—GG

DROPKICK
MURPHYS

Signed and Sealed in Blood
Producer: 7ed Hutt

Born & Bred Records
Release Date: Jan. 8

“It’s beenalongtimecomin’,”
the Dropkick Murphys sing at
the start of its eighth album,
Signed and Sealed in Blood.
The Celtic rock troupe isn't

kidding. After the ambitious
conceptual narrative of 2011's
Going Out in Style, the new
release harks back to 2007's
The Meanest of Timesandthe
group's other rabble-rousing
releases. Brogues, bagpipes
and bouzoukis mash to-
gether with power guitars
and punk rock propulsion on
a dozen populist tales about
downtrodden but resilient
ne'er-do-wells and tramps.
A genuine sense of pride in
place gives emotional heft to

CHRISTOPHER OWENS
Lysandre

Producer: Doug Boehm

Fat Possum Records

Release Date: Jan. 15

Just two albums into its career, Girls
barely had time to become an indie-pop phenomenon
before the duo’s Christopher Owens struck out on his
own. The band consisted of Owens and Chet “JR” White,
so the former’s first solo outing, Lysandre, is more of a
logical evolutionary step than a departure from his band.
By the release of its second album, Father, Son, Holy Ghost
(2011), Gitls already sanded off some of its rough edges and
more fully embraced its penchant for wistful, melodic pop.
Lysandre continues in that direction—stylistically speaking,
Owens seems to be tapping deeper into his inner Elliott
Smith. And while it's unlikely anyone will ever dub Owens
the life of the party, it often feels like he's having more fun
than he did in Girls. Lysandre is dominated by burnished,
bittersweet tunes delivered in Owen’s signature breathy,
gentle croon, but moments of tongue-in-cheek humor
(the wry “Don't try to harsh my mellow, man” refrain in
“Here We Go”) and whimsy (the surf-ska “Riviera Rock™)
peek through.—J/A

tracks like “Out on the Town,”
“End of the Night,” "The Boys
Are Back” and the rootsy,
country western-flavored
“Jimmy Collins’ Wake." Else-
where, “Rose Tattoo,” "The
Battle Rages On" and the pa-
ternal elegy "My Hero" offer
heartfelt philosophies that
probably sound incremen-
tally wiser with each shot of
whiskey. And "The Season's
Upeon Us” is an ode to dys-
functional Christmases. This
is Dropkick Murphysin prime,
feral and ferocious form.—

CHRIS TOMLIN
Burning Lights

Producers: Jason lngram,
Dan Muckala, Ed Cash
Sixstepsrecords/EMI
Christian Music Group
Release Date: Jan. 8

Chris Tomlin has become
a highly regarded worship
leader by skillfully creating
songs embraced by both
church congregations and
Christian radio. He has an ear
for what the faithful want to
sing, whether they're behind
the wheel of a minivan or sit-
ting in a church pew. On this
latest album, Tomlin hits the
mark again with a solid col-
lection of songs and a few
surprises. Tomlin paired with
innavative Christian rapper
Lecrae might seem unusual,
but it proves to be a match
made in heaven on the po-
tent “Awake My Soul." And
“Crown Him (Majesty),” fea-
turing the beautiful veice of
KariJobe, isagorgecus hymn
that soars. Enlisting the al-
ways-superb Christy Nockels
on“JesusSon of God" creates
one of the album’s standout
tracks, while “Shepherd Boy"
is a tender, understated gem
that features one of Tomlin's
most affecting vocal perfor-
mances. Elsewhere, "“Whom
Shall | Fear {(God of Angel
Armies)” is an uplifting pop
worshipanthem ready tores-
onate through both stained
glass sanctuaries and arena
rafters. Therein lies what
makes Tomlin so success-
ful—his ability to navigate the
tricky road where art, heart
and commerce intersect.
The singer continues to oc-
cupy that space with passion
and integrity.—DEP
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Publishers: various
Curb Records

Katy Perry’s hits,

country aesthetic.—L/

LeANN RIMES

Borrowed (3:30)

Producers: LeAnn Rimes, Darrell
Brown

Writers: L. Rimes, D. Brown,

D. Wilson

For quite a few popular artists, 2012 was the year of
airing dirty laundry. Rihanna kept singing about her
ill-advised romance with Chris Brown, Taylor Swift's
breakups powered monster sales of Red, and two of
“Part of Me” and “Wide Awake,”
seemed related to her recent divorce. LeAnn Rimes,
whose romantic life has made for tabloid fodder during
the last few years, has released a new single from her
2013 album Spitfire that similarly seems to integrate her
personal life into her work. “Borrowed” replays an affair
with a married man, shame spiral and all: “I want to hoid
out, but | hold on/Even though | know it’s wrong/'Cause
| don’t want to give you back,” she sings. Rimes sounds
fearless and unapologetic, as a rolling country ballad
replete with subtle pedal steel tethers her to a traditional

| DANCE]

SANTIGOLD

Girls (2:18)

Producers: Switch, Trooko
Writers: S. White, D. Taylor,
J. Pepalva

Publishers: Downtown
Music Publishing, Little Jerk,
Werd Music (ASCAFR)

Fueled by Ramen

HBO's “Girls" didn't have an
official theme song for its
breakthrough debut season,
so leave It to Santigold to
pick up the slack. As the lead
single to the show’s first-sea-

son companion soundtrack,
“Girls” is an ode to “trying
to make ends meet,” full of
schoolyard chants set atop
a skittish hip-hop beat not
unlike the sounds viewers
would hear at a warehouse
party in the show itself. Al-
though many of the lines
could have been written
by the show's creator/star,
Lena Dunham (“And in the
end we are young, so we get
away with it"), the rapid-fire
delivery boasts Santigold's
signature style. In fact, the

song features some of the
artist’s most straightfor-
ward rapping—something
her 2012 sophomore LP,
Master of My Make-Believe,
could have benefitted
from at times. Short and
sweet at a little more than
two minutes, “Girls" is worth
repeat listens, if only because
its abbreviated climax de-
mands them.—AH
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KESHA

C’Mon (3:35)

Producers: Dr. Luke, Benny
Blanco, Cirkut

Writers: various

Publishers: various

RCA Records

Only Ke$ha can take hack-
neyed topics (parties! drink-
ing!), turn them into wacky
rhymes ("high schooler”
paired with "wine cooler”)
and repeat them inte infinity
so convincingly. if there’s an
appropriate follow-up to her
latest smash, “Die Young,”
leok no further than War-
rior's second radio offering,
“C'Mon": Down to the very
last rapped lyric of “Come
give me same of that yum
like a lollipop/Baby don't be
scared,” somehow Ke$ha
has figured out how to pull
off such nonsensical declara-
tions yet again. But the sim-

TAMAR BRAXTON

Love and War (4:01)

Producer: not listed

Writer: not listed

Publisher: not listed

Streamline

Tamar Braxton's 2013 full-length—her first aloum in 13 years,
following 2000's Tamar—is off to a winning start with lead
single "Love and War,” which debuted in the top 15 of the
Hot R&B/Hip-Hop Songs chart in December. The “Braxton
Family Values” star (and Toni Braxton’s sister) flaunts her
impressive vocal range throughout the track, with each word
released with a slight quiver before she gradually steadies
as the chorus approaches. The “love is a battlefield” cliche
has been played out for years, but “Love and War” doesn’t
try to reinvent the wheel. Instead, Braxton is given a simple
arrangement and is asked to wallop some high notes into
the bleachers, which she assuredly does. If “Love and War”
continues its upward movement on the chart, Braxton's
tear-soaked ballad could become the new “Un-Break My
Heart” to a generation of karaoke-bar dwellers who didn’t
get to experience Toni's mid-'90s apex. Here’s hoping that
the Braxton family tradition carries on.—/!

St GROBAN

JOSH GROBAN
Brave (3:59)
Producer: Rob Cavallo
Writers: J. Groban,

T. Salter, C. Kreviazuk
Publishers: various
Reprise

“Rhythmic” is a word not
often associated with the
music of Josh Groban,
where his vocals tend to

handle most of the drama. Yet it’s the exact adjective to describe “Brave,” the lead single
from his upcoming album A/l That Echoes, produced by Warner Bros. label boss (and long-
time Green Day collaborator) Rob Cavallo. Aided by dense strings and cinematic percussion
that chases the song’s opening plea to “Wake up, wake up” into a sweeping chorus, the
orchestral rock arrangement of “Brave” takes Groban'’s classical pop into Coldplay terri-
tory. Perhaps Cavallo and co. are conscious of the hurtles they will have to overcome to get
Groban’s style of music significant airplay these days, since “Brave” has the potential to be
an outlier hit as big as his breakthrough single, “To Where You Are,”—AH

ple-sounding song is actu-
ally the handiwork of a crack
team of experts: "C'Mon" is
the product of such song-
writing maestros as long-
time collaborator Lukasz "Dr.
Luke” Gottwald, Max Martin,
Benny Blanco and Bonnie
McKee. After one listen, the
electro-pop rush is ledged
in the listener’s head, and will

likely stay there until another
song matches the sound of
echoing mini-Ke$has wailing
their chant of “C'mon, ¢'mon,
c'mon.” 2013 has been given
its first inescapable piece of
bubble gum.—LW

| HIP-HOP |

TRINIDAD JAMES

All Gold Everything (3:07)
Producer: not listed

Writer: not listed

Publisher: not fisted

Think It's 3 Game

Trinidad James is poised to
become one of the new, in-
demand hip-hop artists of
2013, but the newly minted
DefJam artist’s breakout sin-
gle, “All Gold Everything,” is
squarely rooted in the trends
of 2012, From name-check-
ing Instagram and “molly"
to mixing outlandish style
and one-liners in a manner
similar to contemporaries
like Big Sean and 2 Chainz,
James uses the single to in-
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troduce his own zonked-out
flow while abiding by the
luxurious lyrical tropes that
currently constitute the past
year in mainstream hip-hop.
The song itself (which was
released on James' Don’t Be
S.A.F.E. mixtape prior to his
Def Jam deal) languishes in
its production, with fizzing
percussion supplementing
James' threats against vari-
ous snitches and haters. Al-
though “All Gold Everything”
can grow tiresome after mul-
tiple listens, James' presence
is a welcome shot of adrena-
line: Bearing his round belly
in the “All Gold Everything”
music video while sport-
ing a leopard-print shirt and
enough gold accessories to
fill a treasure chest, the rap-
per is already a fully formed
personality onehitinto his ca-
reer.Once he'sreleased some
real tunes to get behind,
James' potential success
level will be sky-high.—JL

All albums commercially avail-
able in the United States are eli-
gible. Send album review copies
to Mitchell Peters at Billboard,
5700 Wilshire Blvd,, Suite 500,
Los Angeles, CA 90036 and
singles review copies to Jason
Lipshutz at Billboard, 770
Broadway, Seventh Floar, New
York, NY 10003, or to the writers
in the appropgriate bureaus.
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Golden Boy

Trinidad James inks label deal with Def Jam
in the wake of viral video sensation

T rinidad James is the proverbial hip-hop
overnight success story. In a matter of
months, the 25-year-old neophyte went
from slinging streetwear at a boutique in his
hometown of Atlanta to inking a deal with Def
Jam Recordings, largely based on the popularity
of “All Gold Everything,” asingle from his debut
mixtape, Don’t Be S.A.F.E. The song bowed at
No. 47 on the Hot R&B/Hip-Hop Songs chart
last year with help from its eye-popping viral
video, which at press time had garnered 3.2
million YouTube views since Vevo posted it ex-
clusively on Nov. 30. (That’s in addition to the 6
million-plus views the clip had already amassed
via WorldStarHipHop and James’ own YouTube
page.) The track is now at No. 23 on the chart.

James' trademark flamboyance shines against
a gritty Down South panorama in the Motion
Family-directed visual. Outfitted in leopard
print and a plethora of gleaming baubles, James
invokes images of vintage André 3000 and the
late OI' Dirty Bastard while riding a gold-plated
bicycle and spouting catchy one-liners.

“The video brought together this new move-
ment, where hipster meets the hood,” says
James' manager, D] Dirrty of Ballers Eve. He
credits the clip with catalyzing James' rise but
notes that blog coverage (on sites like Pitchfork
and the Fader) and preliminary alignment with
streetwear influencer brands like Supreme laid
a foundation for James’ career. “Trinidad James
did not come out of nowhere,” he says. “We did
the groundworl in a very short period of time.”

Capitalizing on the swelling buzz, James
headlined his first major New York show on Dec.
4 at Santos Party House. Def Jam, Atlantic and
other labels were present, as were Busta Rhymes
and ASAP Rocky. Days later, Trey Songz invited
James onstage for an impromptu performance
of “All Gold Everything” during his headlining
show at Madison Square Garden.

“We realized that the sky's the limit; there's
BILLBOARD |
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a lot of potential. He has so much charisma,”
says booking agent Peter Schwartz of the Agency
Group, which signed James in November.
Schwartz and colleague Josh Dick are assem-
bling an aggressive touring schedule for the rap-
per, with a headlining stint kicking off in Febru-
ary and festivals and Furopean dates following.
“The amount of inquiries on him is staggering,.
We get possibly 50 to 100 inquiries a day.”

James inked a contract with DefJam in mid-
December that includes a joint venture with his
own Gold Gang Records to release other art-
ists. He lauds his new home for investing in a
green artist. “It's like a gamble,” he says. “You
don't know what you're getting but you have a
strong belief that this can [be] something big.
They believed in me.”

The signing caps off a big year for the label,
which named Joie Manda president in March.
Manda oversaw a string of No. 1 albums from
artists signed before his tenure—Nas, 2 Chainz,
Rick Ross and Frank Ocean—but looks to make
his own mark with James. “Trinidad James rep-
resents the cutting edge of what's happening in
the culture today. We are thrilled to have him at
the label,” Manda said in a statement.

Def Jam rereleased “All Gold Everything” for
retail on Dec. 20. The song has sold 97,000 units,
according to Nielsen Soundscan. But the previ-
ously free Don’t Be S.A.F.E., rereleased to iTunes
by indie Think It's a Game Entertainment on
Dec. 4, has moved just 1,000 units. So, James
knows that he still has much to prove. “I don't
think ['ve made it. I don't think you've made it
until you've put out an album and people actu-
ally go purchase it,” he says.

But he insists the high expectations that come
with his deal (rumored to have a $2 million price
tag) won't make him change the quirky aes-
thetic exemplified by “All Gold Everything.” “I'm
gonna continue to do me—the same thing that
got me to where I'm at right now,” he says, « «

MIGUEL UPHOLDS HIS R&B/HIP-HOP
AIRPLAY REIGN WITH ‘ADORN’

Miguel's “Adorn” extends its run for the longest
command on Billboard's R&B/Hip-Hop Airplay
chart, as it spends a 17th week at No. 1. Mary |.
Blige's “Be Without You" had held the priormark—
15 weeks at the summit—for almost seven years.
“Adorn” is Miguel's third leader on the list.
He first was “Sure Thing” on the May 28, 2011,
chart. That was followed by Wale’s “Lotus Flower
Bomb,” on which Miguel was featured; it was No.

1 for five weeks beginning Dec. 31, 2011,
Notably, of the 14 songs to log at least 11 weeks
atop R&B/Hip-Hop Airplay, all but one are pure
R&B. The lone rap track in the elite group is D)
Khaled's “I'm on One,” featuring Drake, Rick
Ross and Lil Wayne, which ruled for 11 frames
in 2011. With the chart's reporting panel com-
prising a mix of mainstream and adult contemn-
porary R&B radio stations, such a lack of long-
leading rap titles could be attributable to melodic
R&B songs being more palatable to a wider
range of stations than more polarizing rap hits.
—Rauly Ramirez

RADIO RULERS

MIGUEL’S

Here’s a look at the songs with the longest tenures atop R&B/Hip-Hop
Airplay, dating back to the Nielsen BDS-based chart’s 1992 inception.

Weeks Date Reached
atNo.1  Title Artist No.1
17 “Adorn” Miguel Sept. 22, 2012
15 “Be Without You"” Mary J. Blige Jan.7,2006
14 “Pretty Wings” Maxwell Aug. 15,2009
14 “Blame It” Jamie Foxx featuring T-Pain Feb. 21,2009
14 “We Belong Together” Mariah Carey June 4, 2005
13 “Can't Be Friends" Trey Songz Nov. 13,2010
13 “You're Makin' Me High" Toni Braxton June 22,1996
12 “Un-Thinkable (I'm Ready)” Alicia Keys May 22, 2010
12 “Single Ladies (Put aRing on It)" Beyoncé Nov. 29, 2008
12 “You Make Me Wanna...” Usher Sept. 6,1997
12 “End of the Road” Boyz Il Men July 25,1992
1 “Climax” Usher April 28,2012
n “Pmon One” DJ Khaled featuring July 16, 201
Drake, Rick Ross and Lil Wayne
n “Lost Without U” Robin Thicke Feb. 24,2007

The “P‘Ltcserfect”
soundtrack contains

performances by
REBEL WILSON '
and her castmates.
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Beauty
And The
Beats

CoverGirl’s signing of
Nervo is another huge
breakthrough for EDM

artists, beauty brands don't really pop.

For one, most DJs are men, and therefore
malke better fits for soft drinks, technology and
alcohol. Calvin Harris (Pepsi), Diplo (BlackBerry),
Avicii (Budweiser) and Swedish House Mafia (Ab-
solut) have all had success with such partners. But
aside from that, female DJs are, well, DJs. Drug-
store-brand beauty product advertising usually calls
for stars with a certain mass appeal or model-like
looks—not quirky party people whose job requires
them to stay out all night.

But that was before EDM became the sound ofa
new generation, and before CoverGirl met Nervo.
The Procter & Gamble beauty brand signed the Aus-
tralian sister duo to a significant deal that includes
wide printand TV campaigns, events, social content
and tour support, welcoming it to a family of spokes-
women that includes Queen Latifah, Plnk and Ellen
DeGeneres. In a year of big crossover moments for
EDM, this might just be the most significant.

“The Nervo sisters are bringing the heart and
energy of EDM to CoverGirl,” CoverGirl Cosmetics
VP/GM Esi Eggleston Bracey says. “The CoverGirl
brand is intrinsically linked to pop culture—it’s
in our DNA. Our choices of talent are always con-

I n the universe of potential sponsors for EDM

nected to and reflective of what we are inspired by
in the world of pop culture, and what the women
our brand serves are motivated by too.”
“CoverGirl is so iconic,” says Ellen Abramowitz of
Wilhelmina Artist Management Division, who bro-

kered the deal. “Them recognizing people who are
future trendsetters and making a commitment to re-
ally align with them is a bold and powerful move fora
big brand. To me that’s the most exciting piece of it.”

Mim and Liv Nervo bring a lot to the table, as
well. They're the only female spinners to crack
U.K. D] Magazine's authoritative Top 100 DJs
Poll this year at No. 46—and they have a SiriusXM
radio show, Nervo Nation, and a high-profile Las
Vegas residency to boot. They're also hit song-
writers, penning tracks for acts like Ke$ha, Kylie
Minogue and the Pussycat Dolls. Their crowning
credit, the Grammy-winning “When Love Takes
Over” for David Guetta and Kelly Rowland, could
be called the first crossover anthem of the EDM
era. They write, perform and produce their own
tracks, such as “We're All No One” and “You're
Gonna Love Again,” which both hit the top 10 on
the Hot Dance Club Play chart. Plus, they're beauti-
ful, affable and energetic—a girl-powered, sponsor-
friendly package.

“We can't go a day without one of our friends
calling and saying, “You're a CoverGirl!'” Mim says.

NERVO joins
artists like Queen
Latifah and PInk
as CoverGirl
spokeswomen.

“Whoever would have thought it>”

According to Nerve's manager, Matt Colon of
Deckstar, CoverGirl is going beyond the contrac-
tual terms of the deal and supporting the duo in
other ways, such as creating premiums for festival
appearances (e.g., Nervo and CoverGirl co-branded
sunglasses) and potentially underwriting an up-
coming music video. “They want to be everywhere
the girls are,” he says. “They’re at a point in their
career where they can't do these things themselves,
so the support really does make a difference.”

The Nervo partnership is part of CoverGirl's
“Doing You" platform, which supports individu-
ality, self-expression and the brand's overall com-
mitment to “keeping it real . . . and not conform-
ing to beauty standards,” according to Bracey. It
also includes fellow empowered beauties Janelle
Monée and Plnk.

“If Nervo has a platinum single next year, Cover-
Girl will be able to take a lot of credit for that,” Colon
says. “We found them when they were a budding
artist'—that’s a great statement for a brand to be
able to make.” .

SING A SIMPLE SONG

Boosted by its DVD release, a capella ‘Pitch Perfect’ soundtrack leaps into top 10

Les Misérables isn’t the only Universal
soundtrack making a big splash in the top 10
of the Billboard 200 this week. The a capella
soundtrack to “Pitch Perfect” surges to No.
10 with sales of 58,000 copies (according to
Nielsen SeundScan), its best sales week yet,
following the film’s Dec. 18 release to DVD
and home entertainment. Total sales for the
soundtrack now total 212,000—42% of which
are from the last two weeks alone.

Though strong exposure at retail for the
movie has kept the album top of mind for con-
sumers, the sales boost was likely partly fueled
by a $6.99 discount for the standard edition
on iTunes. Universal Music Enterprises also is-
sued a premium-priced deluxe edition featur-
ing four bonus tracks the same day the DVD
dropped. Further aiding soundtrack sales is
the fact that the film was a sleeper hit at the
box office, grossing $63.8 million, according
to Box Office Mojo.

The album features a capella cast record-
ings of contemporary pop hits, including Bruno
Mars' “Just the Way You Are,” Kelly Clarkson's
“Since U Been Gone" and Rihanna's “S&M," the
latter of which is sung by Ester Dean, who co-
starred in the movie and co-wrote the song.
Other actors making musical appearances on
the soundtrack include Anna Kendrick, Rebel
Wilsan, Anna Camp, Brittany Snow and Skylar
Astin, while Interscope singer My Name Is Kay
handles Ke$ha's hook duties on a cover of Flo Ri-
da’s “Right Round.” The soundtrack was helmed
by the Underdogs' Harvey Mason Jr. and Damon
Thomas, as well as executive music producer
Julia Michels.

“A lot of times you hear a song in a movie and
you go on iTunes and you realize, ‘Oh, | don't
have to buy that soundtrack because the songs
are already out there,” Universal Pictures pres-
ident of film, music and publishing Mike Knob-
loch told Billboard in October. “But these are

unigue versions of the songs. People really are
buying an album of ensemble performances by
actors. So | think the fact that the soundtrackis
a souvenir of that experience of the film really
is a key driver in the [album’s] performance.”
The success of “Pitch Perfect” also comes as
soundtracks enjoyed a mini-resurgence in 2012,
led by The Hunger Games. Songs From District 12
and Beyond, which sold 452,000 copies by early
December. More than a half-dozen other TV
and film soundtracks crossed the 100,000 sales
mark, from Atlantic and Chop Shop’s Twilight
Saga: Breaking Dawn, Part 2 and Epic’s R&B-
filled Think Like a Man to Warner Bros.' Water-
Tower imprint’s collections for “Rock of Ages,”
“Project X” and “Joyful Noise” and Columbia’s
“Smash” and “Glee” soundtracks. Universal’s Re-
public alse just released a soundtrack for Quen-
tin Tarantino’s “Django Unchained” featuring
new music from RZA, John Legend, Rick Ross
and Anthony Hamilton. —Andrew Hampp
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>>>TWENTY ONE
PILOTS LAND AT
ALTERNATIVE

After scoring breakout suc-
cess with fun. during the past
year, Roadrunner Is aiming for
similar acclaim with alternative-
pop duo Twenty One Pilots.
The pair (Tyler Joseph and Josh
Dun) makes its chart debut as
“Holding On to You" enters
Alternative at No. 38. The song,
led by 30 plays each at WBRU
Providence, R.l., and WXXJ
Jacksonville, Fla., during the
Dec. 24-30 Nielsen BDS track-
ing week, introduces the act’s
Jan. 8 album Vessel. Among
the group’s live dates is WRFF
Philadelphia’s Winter Jam with
Tegan & Sara (Jan. 26).

>>>'LIVES’ BEGINS
FOR MILLER

Unsigned singer/rapper Jake
Miller, 20, is seeking to trans-
late online interest to an even
wider reach. The Flerida na-
tive, who is handled by Jason
Deriilo’s manager Frank Harris,
has garnered nearly 10 million
views on his YouTube channel
and is prepping his first solo
tour. Booked by Paradigm, the
artist’s Miller High Life trek
launches Jan. 23 in Minneapo-
lis, with dates lined up through
March 9 in Boston. Miller’s
most recent video, “A Million
Lives,” has amassed more than
700,000 YouTube views since
its Nov. 27 posting.

>>>WORSHAM
WORKSIT

Mississippian Charlie Worsham
takes his first run at Billboard's
Country Airplay chart with
debut single “Could It Be” (War-
ner Bros. Nashville). The track

is receiving early support from
KJKE Oklahoma City (144 plays
through Dec. 30, according to
BDS) and WXTU Philadelphia
{84). Worsham, booked by
agent Henry Glassock at Wil-
liam Morris Endeavor’s Nashville
office, is visiting radio stations
to promote the single.

>>>‘GO0OD’ START
RaVaughn's multimedia-
conquering career continues
with “Better Be Good.” The
stage and TV veteran has re-
corded demos and background
vocals for artists including
Celine Dion, Natasha Beding-
field and Jennifer Hudson. Her
signing with the Ne-Yo-helmed
Compound University imprint
and subsequent deal with
Columbia Records has led to
the release of her Wale-assisted
track, which is approaching

the Mainstream R&B/

Hip-Hop chart.

Reporting by Keith Caulfield,

Wade Jessen, Rauly Ramirez
and Gary Trust.
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Billbeard CONNECT WITH THE MUSIC INDUSTRY’S MOST IMPORTANT DECISION MAKERS

MARKETPLACE

For ad placement in print call Jeff Serrette 212-493-4199/Jeffrey.Serrette@billboard.com

BUY DIRECT
AND SAVE!

While other people are raising their prices,
we are slashing ours. CD's, LP's, Books,
Cassettes as low as 50 cents. Your choice
from the most extensive listings available,
For free catalog call (609)890-6000.
Fax (609) 890-0247 or write
Scorpio Music, Inc.
P.O.Box A Trenton, N.J. 08691-0020

email: scorpiomus@aol.com

CALL US TODAY
AND ASK ABOUT
THE
BILLBOARD
CLASSIFIEDS
INTRODUCTORY
OFFER FOR NEW
ADVERTISERS!
212-493-4199 or
jeffrey.serrette@
billboard.com

HAVE A POSITIONTO FILL?
WANT TO REACH HIGHLY
QUALIFIED PEOPLE FAST?

LOOK NO FURTHER
CALL
BILLBOARD
CLASSIFIEDS

JEFF SERRETTE
212-493-4199

or email us at
jeffrey.serrette@billboard.com

VINYL PRESSING
CD ROM SERVICES
PROMOTION & MARKETING
MUSIC DISTRIBUTORS
AUCTIONS
RECORDING STUDIOS
REAL ESTATE
INVESTORS WANTED
STORES FOR SALE
EQUIPMENT FOR SALE

- e — = - =
Exquisite Georgian Colonial on coveted scenic Pond Rd. set on 11+
secluded acres. Magnificent 10,000+ sq. ft. brick residence w/unparalleled
custom detail & quality of construction. Grand 2-story reception foyer
w/bridal staitcase. Formal & informal rooms overlook grounds, pool,
tennis court & putting green. 5 en-suite bedrooms & separate 2-bed
au-pair apt. Includes buildable 1.74 acre lot. $8,950,000

Jill Boudreau: 617-460-3787 Email: jill@jillboudreau.com
Coldwell Banker Residential Brokerage

BUSINESS OPPORTUNITIES

Faith-Based & Family Friendly Movie Distribution

Producers—if you're looking for a great distribution
partner for your faith-based or family-friendly film
we are here to help. BMG services thousands
of outlets in both the
Christian Retail niche and General
Marketplace, Worldwide. Contact me today
at: daustin@gobmg.com
David Austin, VP of Acquisitions,

Bridgestone Multimedia Group, www.gobmg.com

WANTED TO BUY

RECORD COLLECTIONS
We BUY any record collection. Any style of music.
We pay HIGHER prices than anyone else.
call 347-702-0789 (Allan) or
email a_bastos@yahoo.com
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MUSIC REAL ESTATE REAL ESTATE
MERCHANDISE

Wellesley, MA

ontana Mountainside Retreat for all Seasons

This 15,000 sq.ft. timber, log and stone home is a “Top Ten luxurious
home.” according to CNBC. The warm. inviting interior complements
sweeping mountain views, five bedroom suites, 12 bed bunkroom, and
20-seat movie theater. all on 1.34 slope-side acres. “Truly” ski in ski out
Chair 3, Hope Slope at Whitefish Resort at Big Mounlain, and enjoy
all level downhill runs, eross-country and snowshoeing. Summer in
hiking. biking, zipping, sliding. fishing and rafting. Nearby Whitefish
offers friendly hospitality. excellent dining. with the feel of a Wild West
town. Glacier National Park is only 30-minute drive away.
$16,000,000.00
Face hook page: Moose Run Properties
http://www.facebook.com/MooseRunProperties
E-mail: kereech@burntforkranch.com

(]

Bigldaho.com—This beautiful \c? estate features over 21,000 square feet on
over 100 pristine acres adjacent to National Forest Service. Spacious living
and entertaining areas, elaborate gourmet kitchen, exquisite Master Suite,
6 additional guest suites, 10 bathrooms, executive office, large wine cellar,
billiard room, family/media room, private lake, 2 creeks, lush manicure:
grounds. Endless recreational opportunities. Plans available for private golf
course. Additional 95.81 acres avaﬂable(f,cgopurchase. Sandpoint, Idaho

tésir.com B

Cindy Bond
cindy.bond@sothebysrealty.com
€. 208.255.8360

y Tony Villelli
tonywvillelli@ sothel’.ysreaﬁ\,ﬂcom
€. 208.661.3044

MARRAKECH, MOROCCO: LUX PURPOSE BUILT
SOUND STUDIO, SEPERATE 2 BED MAIN VILLA, 9 BED
RIAD, 3 GUEST BUNGALOWS, 2 POOLS, HAMMAN/
TURKISH BATH ALL WITHIN 28000 SQ. MTR SECURE

COMPOUND, FILLED WITH OLIVE, ORANGE,

POMEGRANITE TREES. FULL DETAILS FROM:

TEAMASSOCEUROPE@aol.com
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>>Although Rod Stewart’s “Let
1t Snow, Let It Snow, Let It Snow™
falis 1-18 on Adult Contemporary,
the song departs the summit
after five weeks, having tied the
record for the longest-leading
holiday title in the chart’s 51-year
history. Last holiday season,
Michael Bublé’s ballad cover of
Mariah Carey’s “All | Want for
Christmas Is You" reigned for
five frames, while Josh Groban's

“Believe” first set the mark in
2004-05.

>>Another veteran AC act

logs its highest rank on the
Billboard 200 in 37 years, as the
Carpenters’ Singles: 1969-1981
scores the chart's top debut at
No. 45. The duo of Richard and
the late Karen Carpenter had last
placed higher with 1976’s No.
33-peaking A Kind of Hush.

Read Chart Beat
every week at
billboard.com/chartbeat.

Billbeard

Swift’s ‘Red’and ‘Les Mis’ Lead Billboard 200

Closing out the final sales tracking
week of 2012, Taylor Swift’s Red
spends a seventh nonconsecutive
week at No. 1 on the Billboard 200.
In the sales week ending Dec. 30,
2012—the last frame of the year—
the Big Machine Records album sold
241,000 copies (down 12%), accord-
ing to Nielsen SoundScan.

Of Red’s sales last week, 54% were
downloads. That number isn't too
surprising, since Amazon MP3 dis-
counted the title to $1.99 as part of
a Gold Box promotion on Dec. 24.
Sources suggest that the sales from
just Amazon MP3 on that day alone
amounted to nearly 30% of the al-
bum's entire week—and 54% of its
download sales.

(Discounted sales of Red count to-
ward its weekly total because Red has

been available for more than four
weeks, Billboard doesn't count sales

of albums priced for less than $3.49in
their first four weeks of release.)

Red was also buoyed by the redemp-
tion of download gift cards received
for Christmas, as were many albums
on the chart, In turn, more digital
albums were sold last
week (4.5 million) than
in any other on record.

Red’s seventh week at
No. 1 gives Swift a total
of 24 weeks atop the
Billboard 200 through-
out her career. She is
now tied with Adele
as the woman with the
most weeks at No. 1
since SoundScan began powering
the Billboard 200in May 1991. Swift's
Fearless spent 11 weeks at No. 1, and
her 2010 set Speak Now logged six
weeks atop the list. (All 24 of Adele's
weeks at No. 1 were notched with one
album: 21.)

NOT SO MISERABLE: Below Taylor
Swift on the chart is the fastrising
soundtrack to “Les Misérables.” The
movie musical's companion album
jumps from No. 33 te No. 2with 136,000
sold and a whopping 218% sales gain.
Its 31-position jumpis thelargest to the
top two since Feb, 28, 2009, That week,
Robert Plantand Alison Krauss' Rais-
ing Sand rebounded 67 rungs (69-2)
after it won the Grammy Award for
album of the year.

Les Misérables: Highlights From the

OverThe
Counter

KEITH
CAULFIELD

Motion Picture Soundtrack arrived
Friday, Dec. 21, four days before the
film opened in U.S. movie theaters.
In the week ending Dec. 23, the set
sold 43,000 with just two days of sales.
It was only natural for the album to
make a big gain this
week, after it had regis-
tered a full seven days’
worth ofavailability and
the film's Christmas

Day opening helped
* drive sales.

“Les Misérables,”
which stars Hugh Jack=
man, is based on the
hit stage musical of the
same name. According to Playbill, the
Broadway show ran for 6,680 perfor-
mances between 1987 and 2003 and
is the fourth-longest-running showin
Broadway history.

The last movie musical soundtrack
to reach the top two on the Billboard
200 was Hannah Montana: The Movie
in May 2009. It spent one week at No.
1 and seven weeks in the top two. The
last adapted-from-a-stage-musical
movie soundtrack to climb this high
was Mamma Mia!in 2008, which rose
to No. 1 for one week on Aug. 23 of
that year.

Sources suggestthat the soundtrack
to “Les Misérables” istargeting the top
of the chart next week with perhaps
100,000 or more. Swift's Red might
stepasideafter its huge Amazon MP3-
pumped sales frame this issue.

IVIa rl(et \“’at(:r‘ A Weekly National Music Sales Report
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This Week 9,767,000 4,519,000
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Next week might see only one or
two titles sell 100,000—which is typi-
cal for January. Every year, the month
houses some of the slowest sales weeks
for albums, as so few new releases ar-
rive to market.

January's first major releases arrive
Jan. 8: Black Veil Brides’ Wretched d
Divine, Dropkick Murphys’ Signed
and Sealed in Blood, Chris Tomlin’s
Burning Lights and the soundtrack to
HBO's “Girls” (see story, page 8).

POST-CHRISTMAS SURGE: Gift
card redemptions not only power digi-
talalbum sales this week butalso song
sales. Leading the charge at No. 1 on
Hot Digital Songs is Taylor Swift’s “I
Knew You Were Trouble,” which re-
turns to the top with 582,000 sold (up
163%). That is the fourth-largest sales
week ever for a song, and the second-
biggest for a tune that wasn'tin its
debut frame.

Flo Rida’s “Right Round” still re-
tains the all-time one-week sales re-
cord, when it bowed with 636,000 on
Feb. 28, 2009. Swift's “We Are Never
Ever Getting Back Together” is sec-
ond with 623,000. (It debuted Sept.
1,2012.) Ke$ha's “TiK ToK” is third
with 610,000 sold during the Christ-
mas frame of 2009 (reflected on the
chart dated Jan. 2, 2010). “TiK ToK"”
debuted in October 2009,

“I Knew You Were Trouble” is one of
seven songs to sell more than 300,000
downloads last week. .ie

TRACKS 2011 2012 (CHANGE pil] 1012 CHANGE
55,738,000 OVERALL UNIT SALES YEAR-TO-DATE SALES BY ALBUM CATEGORY
25,496,000 Albums 330,569,000 315955000 -4.4% Current 179,399,000 161.028,000 -10.2%

18.6% Digital Tracks 1,271,119,000 1,335,881,000 51% (atalog 151,170,000 154,927.000 25%
48,420,000 Store Singles 2,460,000 3,501,000 42.3% Deep Catalog 19,359,000 123,342,000 33%
201% Total 1,604,148,000  1,655,337,000 3.2%
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quivaient alBumisal

DIGITAL TRACKS SALES

m

CURRENT ALBUM SALES

"

1.2 billion 2

12 e U )

s}
J FM A M J J A S

CATALOG ALBUM SALES

151.2 million)

9.8M -
SALES BY ALBUM FORMAT
o 223507000 193378000 -135%
Digital 103112,000 17,676,000 14.1%
Vinyl 3,868,000 4,551,000 172.7%
N D g Other 82,000 348000 324.4%

2 154.9 million

Go to www.billboard.biz for complete chart data 33



SALES DATA
COMPILED BY

Tile

IST :
3 IMPRINT & NUMBER | DISTRIBUTING LABEL (PRICE} Titls E k

T TAYLORSWIFT dok e hm FRANK OCEAN
# BI5 MACHINE S10R00AVEMLG (1898) Red @ 1 | Gold Box promolion . | DEF SAMOISTEITIOING (1338 Channel Orange
[FTIAE3] SOUNDTRACK Les Miserables: Highlights From The Motion Picture Sounditrack at Amazon HP3 CKLEMORE & RYAN LEWIS R
GAINER IR helps the album MACKLEMORE 152229 (13,351 e
ONE DIRECTION ield its second- g 2 CHAINZ
Y svco zammsicowmaia 1ase; Take Me Home M xme“mm‘m’ DEF JAM 017330 A0ME 112881 Bl AATRIL ATV
z| JEY BRUNO MARS Unorthadox Jukebo i [J THEWEEKND il
Sl ATLANTIC S41747/AG [19.38) i asit sold 70,000 L K0 01TTIZRERPUBLIC (1388) Hesy
Trouble Man: Heavy IsThe Head :;;:&"; N':emkﬁ::se: ettt I The Hobbit: An Unexpected Journey
IMAGINE DRAGONS . . NE-YO
E 0TT4/GA 1088) HightViglons 2| Downoads MOTOWN 017312/DIME (1358) RED
accounted for 88% =

KEYSHIA COLE
BEFFEN 017723164 (1398)

|| ZAC BROWN BAND

ROAR/SOUTHERN GROUND/ATLANTIC S30382/A5 (18.98)
LANA DEL REY

Unapelogetic ‘WomanTo Woman

SRP/DEF JAM 0178111DJME (1358) & of the effort's sales.
| MUMFORD & SONS cubel E
= GENTLEMAN OF THE ROAD 0130°/GLASSNOTE (14 38}
THE LUMINEERS "
DUALTONE 608" (13891 ¢ | 50 Paradise (EP)

- SOUNDTRACK ; s LANA DEL REY "
© UME 017531 [14.89) Pitch Perfect BornTo Die

PHILLIP PHILLIPS " - DARYL HALL JOHN oans
e The Warld From The Side Of The Moon 2 paar-HaL 20 The Very Best Of Daryl Hall John Oates

Uncaged

The Lumineers

. Alow iTunes price
J‘UmSTIN BIEBEHagnuwsmmn D1633I0IMG 113551 & BaSae L] (57.99), steadly L ::Emljgﬁfagﬁﬁ?elfsom Greatest Hits: Chapter One
VARIOUS ARTISTS growth for single == BLAKE SHELTON . .
unt E 1CBBSUCAPITOL(IB58) hICA 35 “Ho Hey” (No.3 on ' WARNER BRDS, NASHUILLE 3321620WMN (1238) Cheers, Its Christmas
:;:al\iszaa k] TheTruth About Love 'l Hainstream Top 40) ELEEKEIRI;\?NEABHBS’; SNeko alih e,
ON ! and download gift
ONE DIRECTION . E JOHNNY CASH . I
SYCO 2091COLUMBIA (1198) Up ANl Night Bl @ redemplions COLUMBIA 63111*/LEGAGY (11 98} 16 Biggest Hits
ADELE aid set’s 10% sales KENNY CHESNEY .
XL 589" COLUMBIA (1981 2n P win I'stie ltie’s | DR GSSSESIN 11.8) Greatest Hirs || I
KENDRICK LAMAR : ; i NORAH JONES :
10 DAWG/AFTERMATHINTERSCOPE C17534+/16A (13381 good kid, m.A.Ad city @ highest rank and BLUE NOTE 21548 (16 86] ...Litle Broken Hearts
ALICIA KEYS ; ; best sales week BRUNO MARS ;
RCA S48 [1788) Girl On Fire et 61,000, ELECTRA SR (0801 ® Doo-Wops & Hooligans Il
maﬁgﬁgﬂmmuma Overexposad (10 | M|Gum|Eflﬂm:x A 111581 Kaleldosogpa:bream
JASON ALDEAN " r " n VARIOUS ARTISTS 12-12-12The Concert For Sandy Relief: To Benefit The Robin Hood Relief Fun
BROKEN BOW 7617 (15.98) Night Train \':I‘;h:de:hﬂwaﬂes to ITA 4
MICHAEL BUBLE ) and Pich Perfectin , oK ‘
163/REPRISE S28350\WARNER BROS. (18.98) Chiiatmad the top 10 this week NONESUCH 524099 /WARNER BROS {18 68) El Camino I

o Eﬁmﬁ?sﬁvﬁﬁmﬁgﬁm ) Blown Away [l E::‘rhz?;:;ﬁu‘ 4 o] 1 E,';‘ff},;!gﬂm a8} Sticks & Stones
WIZ KHALIFA sy THE ROLLING STONES
ROSTRUMATLANTIC SSET7/AG (18.98) OMLRC: THE ROLLING STONES{ABKCO/INTERSCOPE 017561 /UME (19,981 GRRR! [ @

" BOB MARLEY AND THE WAILERS : | region since the Y .
TUFF GONG/ISLAND S18604%/UME (13,861 &) Legend: The Best Of Bob Marley And The Wailers Dec. 3. 201 j NDS 45524 RCA (10.9) GrcbaIWarmmg_
ED SHEERAN o] % IFT
ELEKTRA 530413 {9 98] s mmﬁggf ! BIG MAGHINE 150300 BMLE (15.98) &) Speak Now [
ROD STEWART ; f» istmas o0 | VARIOUS ARTISTS

I8 VERVE 017100V (16.98) Mgrry Christimes, Baby il Album Volume 2 E * UNIVERSALEMYSONY MUSIC B3536/CAPITOL (18.98) NOW 43 @
VARlOUS ARTISTS K -

8 MoTow 001781/UME (13.98) Motown 1s ?;m}';:’e Hello My Name Is...
OF MONSTERS AND MEN A -

| REPUBLIC DIGE90" (11.98] My Head Is An Animal @ Breaking Dawn Push And Shove g
FUN. 3 Part Tat No. 8). .
FUELED BY RAMEN 528048 |11.88) Some Nights @ Popey Tre! £
AR ST G i Hersb Tt Good TTmes L i bide Bopyi22 ﬂ s
LITTLE BIG TOWN NICKI MINAJ ) i ¢
CAPITOL NASHVILLE 842 Tariado YOUNG MONEYICASH MONEY 01653 REPUBLIG (13 98) & Pink Friday: Romen Reloaded 5
LED ZEPPELIN : | SOUNDTRACK i 5 : i £

AN SONG {1998 Celebration Day L SUMMIT/CHOP SHOPATLANTIC S31748/A6 (18561 The Twilight Saga: Breaking Dawn: Part 2 H

LUKE BRYAN . ) MUSE é
CAPIFGL NASHVILLE T041 5UMBN (16.88) Tailgates & Tanlines ﬁ?: u, ‘mm;m“ HELIUN-3 532065 WARNER BROS. (13.96) & e 2nd:Law :
BLINK-182 ! e-pri i [ | TAYLOR SWIFT z
BLINK 182 DIGITAL EX [} Dogs Eating Dogs (EP) select titles for $1.99 S BIG MACHINE C200BMLE (18.981 & Fearless z
CHIEF KEEF . il JUSTIN BIEBER 3 s
GLORY BOVZ/INTERSCOPE 017834/16A (14 96) Ftnally'Blch xiﬁ::‘;:‘i?‘ ' | SCHOOLAOY/RAYMOND BRAUYISLAND 016143/1DIME (13.58)® UnderThe Mistletos 3

Gold - Greatest Hits @ Dreams And Nightmares

(for example: Nos. MAYBACH 530451/ WARNER BROS, (18 98]
38, 40 and 42). Four

POLAR/POLYDORA 517007/ UME (13.88] &
KID ROCK

Rebel Soul Christmas With Scotty McCreery

TOP DOE/ATLANTIC 58 (1g38) albums et for just 2
ELLIE GOULDING ? 5
CHERRYTREE/INTERSCOPE 017558(16 1459 Haloyon g:l!:g;::;_- 1, Battle Born 3
HUNTER HAYES s IS ; RIDA " 3
ATLANTIC NASHVILLE 526850/ WAIN (1898} Hunter Hayes @ fitle by the FOE BOVIATUANTIC 576572/ (3551 Wild Ones 5
BLAKE SHELTON ; 1eggae legend, LINKIN PARK : ! =
WARNER BROS, NASHVILLE ST7370/MN (16,581 Red River Biue (@ which h:?!}swi‘ma MACHINE SHOP 531345 WARNER BROS. (18581 9 Thinge B
JENNI RIVERA : 3 TRANS-SIBERIAN ORCHESTRA - i b
FONOVISA Q1791 T/UMLE (11,981 La Misma Gran Senora 556°% increase. REPURLIC 017650 {4981 Drearns OF Fireflies (On A Christmas Night) (EP} £
CARLY RAE JEPSEN o 3 KENNY CHESNEY N
Kias 2| ™ Bl BLUE CHAIR/COLUMBIA NASHVILLE 8686 SMN. (11.98) WelcomeToThe Fishbow! @
i The chart’s g VARIOUS ARTISTS s
COLUMBIA 660221 EGACY {11.98) The Best Of Simon & Garfunke! [l g . e Kanye West Presents GOOD Music Cruel Summer :
THE GAME ot etk KATY PERRY 2
REZERVOIR/DGG 01779VIGA (1795) Jesus Piece the soundtrack CAPITOL 84601° (12,98} Teenage Dream . z
CARPENTERS Bt 1o the Quentin THE BEATLES 3
AGM 90458/ IME {11,98) Singles; 18691981 = Tarantino-tirected APPLE 28325/CAPITOL (18.80) 1P 5
KESHA : it " ROSS LYNCH : E
KEMOSABE 88771/RCA (11.98) Warrior ﬁ|rll'il;gltﬂlnﬂg;l;,eul? 157 1158 LN (1 7 01onev ovtoe (38 Austin & Ally (Soundtrack) H
ERIC CH . bbb by i JENNI RIVERA : F
EMI NASHVILLE 04266°/UMGN (16.95) Chief of availability (up 7|8 FONDVISA SS4650UMLE {12.08) & Joyas Prestadas: Pop
SOUNDTRACK Nashville: The Music Of Nashville: Season 1: Volume 1 T45%). The set was [ o e CHRISTI A Lotus n %
ABE STUDIOS/LIONS GATE/BIG MACHINE NVOIDDABMLS (17.98¢ released Dec. 16 RCA 0121 {11.98) )
MUMFORD & SONS . - : SOUNDTRACK " . F
> GENTLEMAN OF THE ROAD 0199*/GLASSNOTE (12381 ® Sigh Na More and “':::di ‘sg: m VISIONA RCMANTICA/LANA VISTA/SEVEN FOUR 017950/REPIBLIC (18 58) Do Urichiaifiad z
LADY ANTEBELLUM e ast week, its ADELE g
@ 110 BER CAPITOL NASHVILLE 04sIGUMBN (1588) On'This Winter's Night @ week oul. 100 86 1M1 XL 31858°/COLUMBIA {12.98) L2 &
CHALS BROWN ... casTING Crovs 176 I 38 WHITMEY HOUSTON 125 KEM. . LEGRAE ...l 162
THE BILLBOARD 200 ARTIST INDEX 5w ean - 5 c LEn ZEPPELIN__ 2 0
- KENNY CHESHEY, ES 112,120 IMAGINE DRAGONS........5 KID CUDL... AARON LEWIS............ 198
CHIEF KEEF. z»i LANA DELREY. LIL WAYNE 156 |
ERIC CHURCH... 47 O LINKIN PARK..___ 0 WAILER
THE CIVILWARS ... 198 = cA i LITTLE BIG TOWN MARGHN&
152 EMINEM i 2, .7 [ M| LOVATO. BRUND MARS.
52,187 JACKIEEVANCHD.. ... 185 51 IS (AY ANTEBELLUM. 50,123 THE LUMINEERS MATCHBOX TWENTY . 164
COLOPLAY . 153 i 45 KENDRICK LAMA] 7 ROSS LYNCH .
KEVSHIA COLE 51 BRANTLEY GILBERT ....121 HUNTER HAYES. 3 ’\]BYI‘EVFH 100 MIRANOS LAMBERT. il

34 | Go to www.billboard.biz for complete chart data Data for week of JANUARY 12, 2013



#2013, Prometheus Global Media, LLE and Misksen SoundScan, Inc. All rights resarver. SLEEPING WITH SIRENS: LINDSEY BYRNES

See Charts Legand on billboard biz for rules and explanations.

SALES DATA
COMPILED BY

nielsen

ARTIST
IMPRINT & NUMBER / DISTRIBUTING LABEL {PRICE| TER 15

SOUNDGARDEN

King Animal

| Taylor Swift H
ALABAMA SHAKES
ATO0142° (11 98]

TOBY KEITH
SHOW DOG-UNIVERSAL 017059 {7.98)

Boys & Girls

Hope OnThe Rocks

ILLEX
81 BEAT/OWSLA/ATLANTIC 526521/AC 15.98) Bangarang (EF)

TRAIN
COLUMBIA 85222" (11.58)
VARIOUS ARTISTS
| PROVIDENT/WORD: 01616/EMI CME (17.88)
| THREE DAYS GRACE
RCA 4974 (10 98
SUSAN BOYLE
| SYCO43572COLUMBIA (113
JASON ALDEAN
|-BROI 16.98)
DAVE MATTHEWS BAND
BAMA RAGS 43527*/RCA {11.98] &
s || GREEN DAY
REPRISE §31373°/WARNER BROS. (18.98)
'\ THE AVETT BROTHERS
| AMERICAN 017328/ REPUBLIC {13.38)
| VINCE GUARALDITRIO
FANTASY 30066*/CONCORD {16.98) &
FLORENCE +THE MACHINE
4 REPUBLIC 016297~ (13 6]
90 &1 TONY BENNETT
Sl APM AT310/COLUMBIA (13.98)
4 JACKWHITE
L :‘W THIRD MAN 95333°/COLUMBIA (11.98)
. DEFTONES
REPRISE 532460/ WARNER BROS. (18.98)

California 37

WOW Hits 2013

Transit Of Venus

Standing Ovation: The Greatest Songs from the Stage

My Kinda Party

Away From The World

Uno!

The Carpenter

A Charlie Brown Christmas (Soundtrack) -

Ceremonials

Viva Duets

Blunderbuss

Koi No Yokan

Lace Up

Dos!

Halfway To Heaven @

LEE BRICE
u_ CURE 78316 (13 98| Hard 2 Love
LADY ANTEBELLUM
_EHFITUI. MS_HVIUL S4431/UMEN (16.88)
| SKRILLEX
T T Y T S (5061
" WHITNEY HOUSTON
| ARISTA 17223/RCA (10 98}
CASTING CROWNS
| BEACH STREET/REUNIDN 10152/PLE 11 98)
|| RASCAL FLATTS
BIG MACHINE RFIZ00A/BILE (13861
| DAVID GUETTA
| WHAT A MUSIC/ASTRALWERKS 78830(CAPITOL {18.88)
CHRIS BROWN
RCA 96055 (11,98}
CASSADEE POPE
REPUBLIC DIEITAL EX {3.98

OwnThe Night

Scary Mensters And Nice Sprites (EP)

I Will Always Love You: The Best Of Whitney Houston

ComeTo The Well

Changed

Nothing But The Beat

Fartune

The Voice: The Complete Season 3 Collection

Coexist

RE-ENTRY

KE
YOUNE MONEY/CASH MONEY 016135*/REPUBLIC (17.98) Take.Car

EMINEM
WEB/SHADY/AFTEAMATH/INTERSCOPE 014411°/IGA (13.98)
a6 FUTURE
A-UFREEBANDZ 96357/EPIC (3.89)
"\ JENNI RIVERA
FONOVISA 354659/ IMLE {13881
AEROSMITH
8 COLUMBIA 222817 {10 98]
MIRANDA LAMBERT
ACA NASHVILLE 505 i
s TOBYMAC
Bt 1‘; FOREFRONT 06732/EMI CME (14988
27| KIP MOOI
PMCA NASHVILLE 01B232/UMGN (10.98)
“" LED ZEPPELIN
I | SVWAN SONG 313148"/ATLANTIC (19.98] &
JOSH GROBAN
143/REPRISE 231598/ WARNER BROS. (19.98)
] . DEADMAUS
we-Ei N MAUSTRAP 784 1/ULTRA {16.98)
MAROO!
ASM/OCTONE 015884164 (15.98)
- VARIOUS ARTISTS
UNIVERSAL/SONY MUSIC/EMI 63538/ CAPITOL (18.58)
! THE BAND PERRY
136 (188 RU) REpUBLIC NASHUILLE 014855BMLG (1088)
g 52 | TRANS-SIBERIAN ORCHESTRA
LAVA 83146 (18.98)

RE-ENTRY Recovery

Plute

b |
RE-ENTRY

Joyas Prestadas: Banda

Music From Another Dimension!

FourThe Record

Eye On It

Up All Night

Mothership

4

141
b
B

14

Noel

AlbumTitle Goes Here

Hands All Over |

NOW That's What | Call Today's Christmas

The Band Perry |

The Lost Christmas Eve

BIG BOI o
D A DITSIS DM 17581 Vicious Lies And Dangerous Rumors
¥ AC/DC
Rl coninin s oo
. CALVIN HARRIS
Moo R oo rrucrion v e maveos wamon s
ANDREA BOCELLI
SUGAR DI34ITTIECCA (18.98) &)

Back In Black

&

ILUMBIA (12:88) 18 Months

My Christmas B

With the chart only
reflecting one day
before Christmas,
it’s unsurprising

1o see only 19
(hristmas albums
on the Billboard
200 this week. A
week previous,
there were 50.

Across-the-hoard
gains net the set
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(6,000) since its
17,000 debut in
July, Digital
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its sales last
weel, likely

owed to gift card
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Thanks to buzz
generated by the
new film, the 1987
Broadway cast
recording returns o
the list for the first
time since the Aug.
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the tally in 1987-
1988, peaking al
No. T07.

177
Post-Chrisimas
blow-gut sale
pricing at mass
merchants help

the sel eam a 40%
spike. It's unusual
for holiday tilles to
gain after Christmas
unless they have
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House music duo Pan-Pot released its EP
White Fiction as a set on SoundCloud and
YouTube on Dec. 24, rallying a combined
12,000 listens atross the platforms to
propel the act 43-16 on Uncharted.
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“iCarly" star Jennette McCurdy debuts
at No. 25 on the Social 50 as online buzz
steadily increases surrounding her and
Ariana Grande’s (of “Victorious” fame,
and No. 48 in the tally) new spinoff
show “Sam & Cat,” which begins shoot-
ing this month.
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‘ LIVE WHILE WE'RE YOUNG One Direction in the movie hacked ROCK ME One Direction
ot RAMIC FALK (RYACOUB.C FALK S KOTECHAI oo vtoumen @ 3 by her inventive b DR LUKEX00OL KOUAK SIRKLT [A.GRIBE § HOLLANOER PSVENSSON L GQTTWALD HWALTER) © SYCO/COLUMBIA b
ADORN Miguel MY MOMENT DJ D , 2 Chainz, Meek Mill, J i
a2 A MIGLEL (M.J PIMENTEL) @ BYSTORM/BLACK \[C%.;?ﬂ n p:::ﬂ:: wl.h a @ RN T-MINUS (TEPPS R R WILLIAMS,J FELTON. TWILLIAMS) ks s EED APL\EIIAETEF:Q&E‘\I; L]
as o 3 | THINKIN BOUTYOU Frank Ocean '@y 3| ot & m Dl IcE Kelly Rowland Featuring LilWeyne g
FOCEAN S TAYLOR (FOCEAN.S.TAYLOR| GEF JAMADIME plaﬂlf wn- S GARRETT.OETAIL(S GARRETT N.C.HSHER X ROWLAND D CARTER} @ REPUBLIC
48 39 A TWILL WAIT Mumford & Sons o
MDRAVS (MUMFORD & SONS) @ GENTLEMAN OF THE ROAD/RED/GLASSNOTE BETWEEN THE BULLETS
a7 4 BLOW ME (ONE LAST KISS) Pink 5
B KURSTIN (PINK,S KURSTIN) @FLA : 2012,5 TOP H ITS RI NG I N N EW YEAR
GREATEST SOMEBODY THATI LJSED TO KNOW Gotye Faaturing Klmbra 1
@ 3] ] %2 GMNEH AIRPLAY 3 © SAMFLES W SECOND g1
@ o READY OR NOT Bridgit Mendler - Fueled by consumers purchasing some of 2012's most buzzworthy hits
EXIRIAKOU A GOLDSTEIN (B MENDLER E KIRIAKOU £ K BOGARTA G OLDSTEIN TR BELLWHART) ®HOLYWAOD 3 . i . .
LIGHTS Ellie Gould and radio recounting the same in year-end retrospectives, PSY's No,
bl R STANNARD A HOWES (E GOULDING R STANNARD A HOWES} @wumvni&rnﬁgzsc‘&% B :z 2 | G Styls 1l back he Rillb d Hot 100
= e = - -peaking “Gangnam e” gallops back into the Billboard Hot 100's to
7 RADIOACTIVE (iviagins Dranons peaking g tyle” gallop P
o b21 58 ALEX DA KID {(IMAGINE DRAGONS, A GRANT.} MOSSER| @ KIDINAKORNER/INTERSCOPE i 10 (19-6). The song soars 8-3 on Hot Digita] Songs with a 245% gain to
h . 5 . 5 =
e 57 60 Jﬁﬁ,&?{:ﬁ;‘;ﬂ}ﬁh’;’.‘:f’w dasanAldshoWith Luks:Bryan .‘;’:,2@&”;&2 52 400,000 downloads sold, according to Nielsen SoundScan, marking its
2 ANYTHING COULD HAPPEN Ellie Goulding - T g i 3 3
B3 48 41 AR S A oo B best weekly total. The top song of 2012, from Gotye, also benefits from
@ 5 5 HOW COUNTRY FEELS Randy Houser 5 year-end reminiscence and a return to regular post-holiday programming
D.GEORBE [VMEGEHEE W MOBLEVN THRASHER] © STONEY CREEK GOTYE AC radi 40 Gary T
@ 8 7 SOMEBODY'S HEARTBREAK Hunter Hayes = . on radio (see page 40). —Gary Trust
b D HUFEH.HAYES (A DORFELLAIRD, H HAYES) D ATLANTIC MASHVILLEAWMN
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DON'T WAKE ME UP
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CALL ME MAYBE
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AS LONG AS YOU LOVE ME
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NO WORRIES
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WE ARE NEVER EVER GETTING BACK TOGETHER
TAYLOR SWIFT BIG MACHINE/REPUBLIC
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LITTLE THINGS
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ONE DIRECTION SYCO/COLUMBIA

DON'T STOP THE PARTY

PITBULL FEAT. TJR MR, 305/P0LO GROUNDS/RCA
READY OR NOT

BRIDGIT MENDLER HOLLYWDOD

BLOWN AWAY

_CARRIE UNDERWOOD IS/ARISTA NASHVILLE

FLO RIDA FOE BOY/ATLANTIC
LET ME LOVE YOU {UNTIL YOU LEARN TO LOVE YOURSELF)
NE-YO MOTOWN/IDIMG
BETTER DIG TWO
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CATCH MY BREATH

KELLY CLARKSON 19/RCA
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GOOD TIME
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FLORIDA GEORGIA LINE REPUBLIC NASHVILLE

y WANTED
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BLOWN AWAY
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ED

TAVLOR SWIFT BiE MACHINE L
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LITTLE BIG TOWN CAPITOL NASHVILLE

BEGIN AGAIN s
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LITTLE BIG TOWN CAPITOL RASHVILLE

HARD TO LOVE .

LEE BRICE CURR

HOW COUNTRY FEELS

RANDY HOUSER STONEY CREEK

GOOD GIRL ™

CARRIE UNDERWOOD 19/ARISTA MASHVILLE
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DANZA KUDURO
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ROSS LYNCH WALT DISNEY
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ROSS LYNCH WALT DISNEY
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SHAKE SANTA SHAKE
ZENDAYA WALT DISNEY
HEARD IT ON THE RADIO
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" OLIVIA HOLT WALT DISHEY
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% BELLA THORNE & ZENDAYA WALT DISNEY
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MONSTER
e i SHILLET ARDENT/FAIR TRADE L]

ME WITHOUT YOU
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MATT REDMAN SIXSTEPS/SPARROW/EMI EME

.
23 e HERO
‘E | 23 %6 SKILLET ARDENT/FAIR TRAOE

o 20 155 JESUS, TAKE THE WHEEL a
<0 _CARRIE UNDERWOOD 1/ ARISTA/ARISTA NASHVILLEPLG
| & CHRISTMAS EVE (SARAJEVO 12/24)
A TRANS-SIBERIAN ORCHESTRA LAVA/RHING
YOU FOUND ME
o S v FRAY EFIC a
‘@I 10 a5 YOUTH OF THE NATION
4 P.0.D. ATLANTIC/WORD-CURR
@ 15 4a | WILL RISE
CHRIS TOMLIN S[XSTEPS/SPARROW/EM| CMG
"1} s 1z AWAKE AND ALIVE
@l 166  SKILLET ARDENTIFAIR TRADE 3 o
e 3 17 COMATOSE
- SKILLET ARDENT/SRE/FAIR TRADE
‘L J 14 39 REDEEMED
@ = BIG DADDY WEAVE FERVENT/WORD-CURE
TEMPORARY HOME ™
CARRIE UNDERWOOD 19/ARISTA NASHVILLE
35 57 GETBACK UP
A 2l TOBYMAC FOREFRONT/EMI CMG
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ONE MORE NIGHT
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ONE MORE NIGHT
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SKYFALL

| ADELE XLCOLUMBIA

DON'T YOU WORRY CHILD
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ALICIA KEYS FEAT NICKI MINAJ RCA
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DON'T STOP THE PARTY
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ROD STEWART VERVE
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MY OH MY
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SWEET NOTHING .
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HALL OF FAME
THE SCRIPT FEAT. WILL
CATCH MY BREATH
KELLY ELARKSON 15/RCA
T'S TIM
IMAGINE DRAGONS KIOINAKORNERINTERSEQPE
WE ARE NEVER EVER GETTING BACK TOGETHER
TAYLOR SWIFT BIG MACHINE/REPUBLIC
VA VA VOOM
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THRIFT SHOP
mmmmig RYAN LEWIS FEAT. WANZ MACKLEMOREADA
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FIREFLIES
TRANS-SIBERIAN ORCHESTRA REPUBLIC

BARRY MANILOW ARISTALEGACY

JOY TO THE WORLD
TRAIN SPECIAL OLYMPICS/BIG MACHINE

HUNTER HAYES ATLANTIC NASHVILLE/RRP
REMEMBER WHEN (PUSH REWIND)
" CHRIS WALLACE THINKSAY
GIVE ME YOUR HAND (BEST SONG EVER)
THE READY SET SIEAIECAYOANCEAARNER BROS
LITTLE TALKS
OF MONSTERS AND MEN REPUBLIC
FEEL AGAIN
NEREPUBLIC MOSLEY, INTERSCOPE
GANGNAM STYLE
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COULD HAPPEN
ELLIE GOULDING CHERRYTREE/INTERSCOP!
TURN AROUND

CONOR MAYNARD FEAT. NE-YO CAPITOL

LDCKED OUT OF HEAVEN
RUNO MARS ATLANTIC
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SOME NIGHTS
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MIGUEL BYSTORM/BLACK [CE/RCA
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T'S TIM

E
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As the format returns to non-holitiay programming, several secular titles
re-enter Adult Contemporary, as they do each year following Christmas.

SANTA CLAUS IS COMING TO TOWN
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RADIOACTIVE
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MUSE HELIUM-2WARNER BRDS,

TUBBORN LOVE
THE LUMINEERS DUALTONE
TAKE A WALK

1ON PIT FRENGHKISS/COLUMBIA
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MOUI\ITAIN SOUND

OF MONSTERS AND MEN REPUBLIC

DEMONS

IMAGINE

CHALK OUTLINE

THREE DAYS GRACE fiCA

LIT'T‘LE BLACK SUBMARINES
WARNER BROS.

TERSCOPE

WILLY MOON UNIVERSAL ISLAND/ CHERRYTREE/NTERSCOPE
TROJANS

ATLAS GENIUS FROGS HEAD)\

CARRY ON
AVENGED SEVENFOLD WARNER BOS.

N TOP OF THE WORLD
IAGINE DRAGONS KIDINAKORNER/INTERSCOPE

0
BAI
'MUMFORD & SONS GENTLEMAR OF THE ROADVRED/GLASSNOTE.

GIVE ME LOVE
ED SHEERAN ELEKTRA/ATLANTIC
Kiss ME

SHEERAN ELEKTRA/ATLANTIC
DRUNK

SHEERAN ELEKTRAVATLANTIC
FLOWERS IN YOUR HAIR
THE LUMINEERS DUALTONE
GONE, GONE, GONE
PHILUP PHILLIPS 14/NTERSCAPE

wi

E YOUNGBLOOD HAWKE REFUSLIC
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LINKIN PARK MACHINE SHOPAWARNER BROS.
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This week’s chart encompasses the Dec. 24-30 Nielsen BDS tracking
‘week; the majority of AC stalions sequed back to regular programming
from all-holiday fare as of Dec. 26. Gotye's “Somebody That | Used to
Know,” featuring Kimbra, leads the way, logging a 17th week at No. 1
upon its re-entry, while Katy Perry's “Wide Awake” (No. 2) and Jason
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Mraz's “I Worr't Give Up” (No. 3) return al new peak positions. WARETED
On Adult Top 40, as imagine Dragons’ “It's Time" rises 11-10, half
the chart’s top 10 comprises former Altemative No. 1s for the first time in

HUNTER HAYES ATLANTIC NASHVILLERRP

DAYLIGHT
ON 5 ASM/OCTONE/INTERSCOPE

the former tally's almost 17-year history. The Lumineers’ “Ho Hey” leads
Adult Top 40 for a second week, followed by fellow former Alternative
No. Ts “Some Nights” by fun., “Little Talks" by Of Monsters and Men and
“Too Close” by Alex Clare (Nos. 6, 8 and 9, respectively).
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Go to www.billboard.biz for complete chart data

M
LANA DEL REY FOLYDOR/INTERSCOFE
SPECTRUM (SAY MY NAME}
FLORENCE + THE MACHINE RE
IN THE END
BLACK VEIL BRIDES STANDBY/LAVA/REPUBLIC
SUMMERTIME SADNESS
LANA DEL REY EOLYDUR/INTERSCOFE

The Deftones, celebrating their 25th
anniversary this year, bow on Hot
Rock Songs at No. 46 with “Tempest.”
The track bulles at No. 9 on Active
Rock, marking the act’s third top 10

on the tally, following “Change (In the
House of Flies)" (No. 5, 2000) and “Diamond Eyes” (No. 9, 2010).
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" YO-YO MA/STUART DUNCAN/EDGAR MEYER/CHRIS THILE  The Goat Rodeo Sessions

‘BACK’ AT NO. 1

With Greatest Gainer honors for
the biggest digital sales spike on
Hot Country Songs, Taylor Swift's
“We Are Never Ever Getting Back
Together” returns to No. 1 for a
10th cumulative week, the first
title to rack up double-digit weeks
atop the chart in nearly 50 years. No title has stacked more

than nine weeks since Buck Owens' “Love’'s Gonna Live
Here” spent the first of 16 weeks at No. 1 on the chart dated
Oct. 19, 1963. Swift's return to the summit interrupts a
three-week run at No. 1 by Florida Georgia Line’s “Cruise,”
which is pushed to No. 2. —Wade Jessen

Go to www.billboard.biz for complete chart data |
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Despite the usual freeze of radio playlists during the Christmas/
New Year’s stretch, a handful of newer releases made their marks

spin increase, according to Nielsen BDS. While her “Diamonds
also rises 14-11 on the list this week, “Pour [t Up” features more
urban production thanks to Mike WiLL Made It, who's produced
numerous top 10 hits including 2 Chainz’ five-week No. 1 “No

on Mainstream R&B/Hip-Hop this week. Rihanna's sizzling
strip club anthem “Pour It Up” debuts at No. 29 with a 60%

Lie,” featuring Drake. Fat Joe also debuts the rowdy crew cut “Yel-

low Tape,” featuring D] Khaled, Lil Wayne, A$AP Rocky and French Montana, at No. 33 with a
20% increase in spins. The opening is the Bronx rapper's highest since 2008's “1 Won't Tell,”
featuring J. Holiday, bowed at No. 31. Higher up on the chart, Miguel's “Do You...
Big Sean's “Guap” (21-19) break into the top half of the list for the first time. —Rauly Ramirez
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SHORTER SHELF LIFE

In comparing how many
weeks albums remained in
the top 10 of the Top R&B/
Hip-Hop Albums chart in
2011 versus 2012, the year
that just ended witnessed
considerably less longevity.
In 2011, six albums racked
up 20 or more weeks in the top 10, including the year's
best—42 weeks—achieved by Nicki Minaj's Pink Friday.
In 2012, only three albums beat the 20-week mark, with
Drake's Take Carelasting the longest with 32 weeks. (It also
spent seven weeks at No. 1in 2011.)  —Rauly Ramirez
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Nearly six years after becoming a top five
it on the Nielsen BDS-based Christian
Songs chart, the Fray's “How to Save a
Life” reaches No. 1in ts 156th week on
Christian Digital Songs (37,000 sold). The
track debuted at No. 5 when the digital
chart was introduced three years ago.
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Israel & New Breed claim their first No. 1
on Gospel Songs with “It’s Not Over (When
God Is in It),” which rises 2-1. The group
previously rose as high as No. 10 with
“Just Wanna Say” in 2009. For featured
acts James Fortune and Jason Nelson, it's
their fourth and first No. Is, respectively.
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Wisin y Yandel’s “Algo Me Gusta de Ti**
picks up a 12th week atop Hot Latin Songs,
marking the longest tenure at No. 1since
Don Omar and Lucenzo’s “Danza Kuduro™
notched 15 weeks starting in November
2010. The record-holder is Shakira's “La
Tortura,” which amassed 25 weeks in 2005.
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Voz de Mando matches its highest mark on
Latin Airplay as “Y Ahora Resulta” jumps
15-9 with an 18% increase to 6.4 million
listener impressions, according to Nielsen
BDS. Debut single “Comandos del M.P.
(500 Balazos)” hit No. 9 in 2010, followed
by five cuts that failed to break the top 10.

BETWEEN THE BULLETS

OMAR’S TOP 10 TRIUMPHS

Don Omar's workout-ready “Zumba” hops 13-10 on Hot Latin Songs,
becoming his 11th top 10 hit on the list. Indicative of his growing
dominance is the fact that six of those 11 titles have arrived since 2010.
{Only one of his chart appearances since 2010 didn't reach the region.)
On Latin Pop Airplay, “Zumba” jumps 13-8 to become his fifth top 10,
all also placed since 2010. Parent album Don Omar Presents MTO2:
New Generation has sold 65,000 copies to date.

—Rauly Ramirez
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2 {Smwf.l\w s Pihr Bl Taylor Swift
s, BV MusiEAS Bl Ml
Puh!\shlnq.&mam:a Iic.. ASCAPY, HL, H100 84

ADICTO |Serca Music Publisheng Inc., BMILT 38

ADIVINA (DEL Melodies, M) LT 22

ADDRN (M.JP Music, Ascwu”wman Musie Corpo-
razion, ASCAP) HL, H100 44 RBH 10

ALGO ME GUSTA DE T1{Universal Musica Unica
Pubslishing, BMIANY Artist Music Publishing, BMI/
Cd%\l\"!’?ubi\shs | ASCAP/Sangs OF Linwversal,
I, BMI/Nay b Music, BMI/Universal Music - 2
Sangs, BMI/Culture Beyond U Experience Pubish-
irig, BMIILT 1

ALL 6OLD EVERYTHING (Mot Listed] H100 77

RHH

AMERICAN HEART {845 Gold Songs, ASCAP/
Glasshean, ASCAP/We Jam Writers Group, ASCAP/
BME Rights Management {US) LLC, ASCAP; Sony/
ATV Tree Publishing, BMI/Beavertime Tunes, BAI),
HL, CS 38

AMOR EUNRED (OEL Metodiag, BM|) LT 21

AMOR ESS (Arna Musical, LLE. BMI) LT 31

AMOR REAL (New £z Entertainment Pubilishing,
BMI/Gacho Music Publishing, BMIAY Artist Music
Pulifishing, BMIJLT 26

ANYTHING COULD HAPPEN {Sony/ATY Music Pub-
lishing UK Lid, PRS/Sony/ATV Tunes LLC, ASCAR/
Elubn! Talent Pubilshing, FAS), Hl 0053

6 AS YOU LOVE ME (Foney Jerking

Plnﬁuﬂwnns BMI/EMI BlackwmdMusm I, BMIF
Songs Of Kobalt Music Publishing America, Inc .
BMI/Sany/ATV Songs LLE. 8MI/Threa Dimansian,
BMI/Bisber Time Publishing, ASCAP/Universal
Music Carporatinn, ASCAPFF Ta Def Publishing,
LLC, BMI/Fre Ball Music, BMIL HL, H100 24

BACKSEAT FREESTYLE (WE Music Corp., ASCAP/
Tap D Music, ASCAPHaid Working Black Folks.
ASCAP/Hit-Boy Music, BMIAU Can't Teach Bien The
Shhh EM!#&mgi Of Universal, Inc., BMIL AMP/

B.RI.ADA ITCHE TCHERERE TCHE TEHE tSom Livre
Edicoss Musicais Lid , , SACM/Sony/ATV Discos
LT15

BALL (WE Music Carp., ASCAP/Tomani And Ya Maj-
estys Music, ASCAP/Geown Club Pubdishing, BMU
Warner-Tametlane Publishing Carp,, BMVEM Faray
Music, SESAC/Rico Love |s S:ill A Repper, SESACS
Usher Ju SESAC Publishing Designes, SESAC/E
Haod 66 Music, SESAC/Grandma's Bay, SESAC/
\‘nung Mnnev Puslishitiy Ine., BMI] AMP/HL, H100

IMNIIZA MAKE HER DANCE {Souids From Lo
drummers, ASCAP/Ty Epps Music, ASCAR/Reservair
Media Music, ASCAP/ Tefnaise Publishing, BMI/
Bug Music, Inc.,, B4I1/Younsg Money Publishing loc.,
;WI,’WangHTamariana Publishing Corp., M), AMP

BATTLE SCARS \Har Lu Chll Musm. Bl Heavy As
Hezven Music, B s 0f Univarsal, Inc., BMI/
UniversakSangs. mPuwﬁmm mmmnar wv
Universal Muslt Publighis \A/Peace
Pourane Music, BMIZEMI a:kwuaﬁ Misiz Ine..,
BMI), HL REH 30

BEAUTY AND A BEAT {M¥M Music AB, BMISaogs
Of Kobaft Music Publishing America, Inc., BMI/
Auton Zastavski, GEMA/Kobalt Mosic Publishing
Amarl:a, [nc,, ASCAR/Haraijuku Barhie Music, BMI/

Eti tackMum BMI/Sangs Of Universal, Inc.,
BMI) HL HID0 &

MONEY {Warner-Tamerlane Publishing Corp.
BMIfAgainst The Wind Publishing, BMIfSongs
01 The Corn, BM/Sauthside Independent Music
Publishing, LG, BMYfintemal CmbumunMusm
EMI/Kickin' Grids Music, BM1/Sangs 0f Universal
Inc.., BMI/Songs From The: Englne F(mxﬂ B, AMF’I
Hl 0812 HI00B1

BEER WITH JESUS {EM| Blackwiood Music
BM)/Cricknt On The Line Music, BMI/-Farty Musm
BMIA3th Avenus Music, BMI/Songs.of StyleSonic.
SESACMelvin's Pistal Music, SESACL AMF/

HL C8 26

BEGIN AGAIN (Say/ATY Tree: Pm:lmung By
Taylor Swift Mosic, BVI), HL, CS 13 H10063
ELLAS FINALS: NICETABIDDNTYBU(FDHEU
ASOUT ME)... {Not Listed) H1

BESOS AL AIRE (Latin Fower Cuwugh‘_ SESAL/
Latin Power Music, Inc . BMI/Sangs Of Latin Power,
BMI [T 32

BETTER DIG TWO {Turies D Bigger Picture, ASCAR/
Vista Lama Music, ASCAP/ Crary Water Music,
ASCAP/Lttle Blue Egp, ASCAP/Retits Music, Inc.,
ASCAP/Kohalt Music Publishing America, |ne.,
ASCAPUnfair Entertainment, ASCAP) CS §5:

BIRTHOAY SONG |y Epps Music, ASGAP/Flease
Gimme My Publishing inc., BMIEN Blackwood
Music Inc., BMI/Saniy Digital Music Geoup, BMI/
Bang\‘iwage 247 Pubdishing, LLC, BMVInving Music,
liic., BAMI/B Wheezy Publishing. BMIHip Hopuille
USA Music, BMI/Great South Bay Music, BMI)

HL, RBH 12

ElTCH, DON'T KILL MY VIBE (W8 Music Coim,,

CAR/Tap Dawn Music, ASCAP/Hard Warking

B\ark Folks, AN.'.AP,’EEE\ Bully Productians, ASCAP/
ENII Blsckwond Music Inc., BMI/Edition MFD, BMI/
EMIMissic Publishing Deninark AZS, BMI/Publishing
Designee OF Liv Lykke, BMI), AMP/HL, RBH 32

BLOW ME (DNE LAST KISS| {EMI Blackwrod Music
Inc., BMIPLuk Inside Publishing, BMI/Kurstin Music,
ASCW’] | Agril Musie, Inc,, ASCAP), HL, H100 47

HLOWN \Y (Giabal Dog Music, ASCAP/Lunalight

Music, ASCAP/Eig Loud Sangs, ASCAP/Angel Fiver

1054

BOHEMIO LOCO mndaluz Music e, BMIArpa
Musical. LLC, BMII LT

BRAND NEW ME fL-:Iim.- Productians, ASCAR/EM|
April Music, Inc., ASCAP/Siellar Songs Lid,, PRS/
EM Music Publishing L1d, MCPS|, HL. RBH 43

CABECITA DURA (Arps Musical, LLC, B/ Ferca
Putrlishing, BMILT 9

CALL ME MAYBE (Japsan Music Publishing.
SOCAN feqular Mankey Productions, SOCANTav-
ish Crowe, SOCAN), AME H100 27

CAN'T HOLD US (Mackizmore Publishing. BMI/Ryaa
Lewis Puhiishsr{? BVI) RBH 47

CAN'T SHAKE YOU {Gussin Music Publishing,
ASCAP/Echometrics, ASCAP/Frufru Music, BMI/
B Administration, BMIEMI Blackwaod Music lnc.,
BI/Jamesislatermusic, BMIJ, HL, CS 41

CATCH MY BREATH |Sodgs Far My Shiink, ASCAPJ
Kobalt Music Publishing Ameica, lnc., ASCAP:
Chrysalis One Music, LEC, ASCAF‘/‘anrms
Music, ASCAP/BMG Rights Managment (irsland)
Limited, IMADMnona Drive Productions, ASCAP),
AMP, HT0D 3

CELEBRATION (Sany/ATV Sangs LLC, BMI/BabyG-
ame Music, BMI/Culture Bayord Ur Experiance Pub-
listing, BMI/Sangs Df Univetsal, Inc.. BMI Tygaman
Music, BMIEMI Blackwaod Music Ing., BM|Young
Maoney Publishing Inc., BVIAWarmar-Tamerlane

48 |

Pulishing Cam., BMIAViz Kiialita Publishing, BV,
Dadds Go, Project Music, inc.. BIMIL AMP/HL HIDG
d1; ABH 24

EH%H:;'W PLACE {Gartis Music, BMI) CS 24;

CLIQUE [Hit-Boy Music, 8MI/U Can't Teach Bien The
Shbh, BMI/Sangs Of Unveesal, Inc., BMIFF To Dt
Publishing, LLC, BNI/Pleass Gimms My Fuhllthg
e, BMIEMI Blackanod Music Inc., BMIEMI April
Mugic, Inc., ASCAPCartar Boys Muun ASCAPS
Enpwgﬁn Cantrol), HL, H100 73 RBH 5

©'MON | Dynamize Gop Music, BMIAWhere Da Kasx
AL EMI/Kasz Moaey Publishing, ASCAPMatzs Bal-
lzack Music, BMIAMAMMusic, ASCAP/Kobalt Music
Fublishing Amam:x. In., ASCAR Honnie McKes
Music, EMI/Songs O Knhalt Music Publishing
Americs, Inc., BM)/Songs 0 Pulss Recordimg, 8MI/
Dnelm\ng\?utﬁmhmg ASGAPPrescription $angs,
LLE., ASCAP)H100 87

COMO LE HAGD (Garmex Music, BMIHLT 45

COMO TU MUJER {hot Listed) LT 43

CREEPIN' {Sony/ ATV Tree Pulifishing, BMISinnering
Music, BM|AWarmer- Tamerlane Publisling Carp.,
EMIfThe Gcmd The Ean me Lgly Publishing, BAI),
AMPHL, C8

CRUISE {8y lnud Mm!tam EMM‘B@ Loud Bucks,
BMI/Big Red Toe, BMI/Daep Fried Dreams, BMI/
Dack Janiels, BMI/Artist Revolution, SESAC) C§
2 H100 19

CRYING ON A SUITCASE (Writers Of Sea Gayie
Mum: EMI/EMI Blackwood Music Inc., EMILittle

eosy Music, EMI.“SmgsJ]I Pesrhf ASCAP/Team
Thmsh ASCAP), AMP/HL, H1
CUPS {hot Listed) H100 83

DAYLIGHT |Sudgss Musm m\/'l.iuwarsal Mm
- Carmers, AR Kobalt Mus
Pubhslung Amarica, ., ASC‘\P/AHIE‘I P«hhsi:\ng
Brotp West, ASCAWE Music Comp., ASCAP),
AMP/HL, HI00 42
DE NORTE A SUR {Marcha Musical Corparatian,
47

BN LT

DE M1 VENTANA (Sony/ATV Discos Music
Puhlrshmu LLE, ASCAP Somy/ATV Mexico, S.A, D
[.4]

NAMDNDSH:MI Blackwoad Music Inc., BMI/Matza
Balleack Music, BMIMWher D Kasz At BMIZEMI
Agril Music, Inc;, ASCAP), HL, H100 3 REH 1

DICED PINEAPPLES (4 Blunits Lit At Once Publish-
g, BMIZEA] Blackwoed Music nc., BMI/Hearelt
Preductions LLE, BMISongs OF Universal, Inc., BV
D Stock Music, BMIWE Music Cor., ASCAR/
L White LLE, BAAI), AMP/HL, H100 82: RBH 25

DID T FOR THE GIRL (Supes Effusion, BMI/Big
Music Maching, BMUBates N’ Hooks Music, BMI/
Songs Of Uriversal, Inc., BMIHouse Of Sea Gayle
Music, ASGAP/Big Red Toe, BM/Eig Loud Bucks.
BMI/&marilio Sl:v ‘Songs, BMI), HL, H00 83

DIE YOUNG (Dynamit= Cop Music, BMI/Whers Da
Kasz A1, BM|/Kazz Mmey Pubsfishing, ASEAPjMalm
Ballzack Music, BMIAVE Music Corp.,

Music, ASCAP/Bearuon Music, t«bw"onwus
agy Publishing, ASCAP/Prascription Songs, LLC..
ASCAP), AMF, H100 7

DO MY DANCE (ygamian Music, BMIEMI Black-
wiood Music Inc., BMifDavid’s Art Publishing,
RSCAP/Ty Epps Music, ASCAP), HL RBH 36

DONT JUDGE ME (Sonos Of Umiversal, fnc., M1
Culture Beyond Ur Experisnce Publishing, BMI/

Tre Ball Music, BMI/Tivee Dimensian, MVSanw
ATV Songs LLC, BMIMessyMusic, SOCANMark
Pellizzer, SOCAN), HL, H100 70; REH 20

BON'T RUSH {Titawtinl Music, BN/ Carnival Music
Group, BV luewater Music Services Carporation,
BMI/Lindsay Dawn Chapman, ASCAP) S 47

DON'T STOP THE PARTY {2heslay Tia Sangs, BMI/
Sany/ATV Sangs LLC, BMIARising Music Lid,, BV
MIA DJ Chiro, BMIZJerge Gomez Martinez, BMI/
Catherine’s Peak Music, BRI, HL H100 31

DON'T WAKE ME UP (Culture Bevond Ui Expenence
Pubiishing, BM1/Sangs OF Unwveesal, bnc., BMI/ean
Bapiisie Music, ASCAP/Cherry Music Publish-
g Company Inc., ASCAP/Msloist Music Publishing,

AY =

HL, H100 6
‘GET YOUR SHINE ON (Bia Loud Mauntain, BMI/Hig
fed Tos, BMI/Amarillo Sky Songs, BMI/Angel River
Songs, ASCAR) G5 31
GIRL ON FIRE {Lgilow Productions, ASCAP/EMI
April Music, Inc.. ASCAPWay Above Music, BMI
Sany/ATY Songs LLC, BM|/Linden Springfaeld, BIK
Sangs Of The ngan ASCAP/Spirit Two Music Inc.,
ASCAP/EMI Blackwood Music ine., BII, AMP/HL,
H100 12; REH 3
GIVE IT ALL WE GOT TONIGHT {Dalliaris Hoy
Music, ASCAP/Sixtean Stars Music, BM|/Rooster
Pecked Music, BMI/HoriPro Entertainmerit Group,
Inc., BMIWamer-Tameriane Publishing Corp.,
Bl ki s Muslr BMil. AMP CS 30
‘GODDBYE IN HER EYES |Veimerhound Music,
BMIALI DuhMﬁxm. BM [/ ngelika Music, BMI/
Southern Ground, 8MI/8righter Shade, 8MI) 08
10; H100 57
BUAP {Seaps Of Universal, Inc., BMIFF To Det
Publishing, LLC, BMI/Dwane M. Weir II, BMI/Sean
Michae! Andersan Music LLC, BMI/Warner- Tamer-
Jane Pubiishing Corp, 84)/Yaung Chop Publishing,
ASCAPANE Mugic Corp,, ASCAP/ALK MLIH\E P\mer—
i, BMI/Campet Music, ASCAP/EM | Ay
., ASCAR Please Gimme Myl’uhtlshmg Inn. EMV
EMN Biackwand Music ric., BMU/Andrea Martin
Publishing Designee. ASCAP/Rab Kirielski Pubfishing
Designes, ASCAP/Noah Gaidstein Publishing Desig-
nee, ASCAP], AMYHL, H100 72 REH 21

HALL OF FAME {Imagem Music, BIEM/i.
am.campasing, LLC, BMIUniversal Music - 2 S
BMIZBMG Silver Sangs, SESAC/ Copyright lemf

HL, H100 28

'HARD TO LOVE {Mika Cuth Music, 8M1/Dandon
Ranch Music, BM)/Ovar The Bar Mugic, BMI/ST One
Songs, ASGAP/Arinss Music, ASCAP/EMI Dhristian
Rusic Group, ASCAP, AMP/HL, TS 16

HATE BEIN' SOBER (ot Listed| AEH 37

HIPNOTIZAME (EM| Slackwaod Music Inz., BMI/
Universal-Musica Unica Publishing, EMFMIY Artist
Music Publishing, BMIILT 48

HO HEY (The Luminsars, H‘Mh'bnm;l Dl Kabalt Music
Publisling Americs, Inc., BMI H100 4

HOME (CYP Dre Pubishing, R re—
Music Publishing LLC, ASTAR Falling Art Music,
ASCAPMRazor & Tie Music Pubfishing, LLC, ASCAP/
Drewsyeah Music, BMIL AMP, H100 9

'HOPE ON THE ROCKS ( Tckacn Tunes, Bl C5 39

FEELS {Wamer-Tamerline Pukl«?l—
ing Corp., BMI/Boatwright Bahy, BMI/Februa
4 Music, BMI/Pearmusic Il L1, HMI;‘SnnusQ!
Peer Ltd, ASCAP/Taam leash ASCAI") AMP 05
8 H100 54

TAINT YOUR MAMA {Music 0f RFM, ASCAPTumb
DOog Music, ASCAPSounds OF RPM, ASCAR/Diie
Stars Music, ASCAR) CS 43

1 ALMOST DO LSmwﬁATV Tree Publishing, BMI/Taylar
wh Music, BV HL £§ 45

N TAKE IT FROM THERE l'ﬂumlm Belind
Puh\tshmu. ASCAP/EMI Apnl Music, Inc, ASCAR/
Rhertrark Masic, BMIVEM! Blaﬁcwnurj Wusic lnc.,
BMIAWE Music Corp, ASGAR/Malissa’s Money
Music Publishing, ASCAP/Get A Load Of This Music,
ASCAP), AMPHL, €3 35

IDE(TEBH 5 Dot Publishing, SMIISMQE 0i Unwrsl

Inc., BMITf You Den't Need Me Don
F'umnhmg BMI/EM| Blatkwond MUEII: ll\n EIMI]
Sany/ATV Tunes LLE, ASCAP/K-Gal Publishing,
ASCAPYoung Money Publishing Inc., B/
Wiatner-Tametlane Pubkishing Com., NI, ANF/
HL, H100 100
ISt e e
ihing, inweszy Beats Publishing,
Panic Attack Pul.ﬂishmg‘ ASCARAdtists Publishing
Group West, ASCAPAWE Musk: Coip., ASCAP/
Screen GEm@-EMI Mu.!lc Ine., BMVDWAHFVILLAGE
MUSIC, ASCAP/Calgems:| EMIMuxlt Inc., ASCAP,
mnmnu Faarl Musw: ASCAP/Serious Ema\urea

BMI/Michagl McHenry Music,
OMP Songs, BN/ Discavery One, ASCAP/Guoarlla
Stwdios Limited, ASCAP/Barow Gang, ASCAP/B-
Unesk Songs, ASCAP/Universal Music Carparation,
ASCARPriscilla Renea Productions, BMI/Power
Pen Associated, ASCAR/WE Music Carp., ASCAP/
Uttra Empire Music, BM|/Basic Studio S RL SIAgE
-fuEar Productions, SIAE/DH Limits 57|, SAE],

AMPHL, H100 37

DONT YOU WORRY CHILD iLatera! Publishing,
ASCAR Unversal Music Publishing Scandinawa
AR Sony/ATV Tunes LLL, MGAPISw.’AN Music
Pubriishing UK Lid, PRS), HL, H1D0

DO YOU... (st Dester Chic, ASCAP/Te-Bass Music
I, BMIEMI Blackwoad Music Inc., 8M1/Big R Pub-
Hmng‘ ASCAPAWanda Songs Inc., ASCAR/EMI Al
Music, Inz., ASCAP/Da Doo Da Publishing, SESAC/
Universal Music Carporatios, ASCAPY, HL RBH 38

ECHA PALLA (MANDS PATRIBA) (Abusla y Tia
sangs, BMI/Sony/ATV Sangs LLE, BMIYDJ Buddha
Music Publishing, BMI/EMI 8lackwood Music Inc.,
BMI/Papiva Music Publishing. BMI/Belmanda
Pubrlishing, BMILT 8

EN (LA Music Publishing. BV|/Los
[;anms\’mes Fmb\rxlnng BMILT 24

Y STORM (RUNS OUT OF HAlNI(EWSIﬂl Beach
Muuc EMI/Third Tier Music LLC, BMAbways Alons
Sangs, ASCAP/Kahair Music Fublismng America,
Inc., ASCAP/Raylene Music, ASCAP/BMG Rights:
Management {USLLE, ASCAP) CE & H100 41

FADE INTQ YOU [W8 Music Corp.. ASCAP W
Wants To Buy My Publishing, ASGAR/Externial
Combustion Music, ASCAPUnivarsal Music (or-

nral\ml.ASElAI’/ﬁ ok Ink, ASCAP/Smack Songs.
LE, ASCAP/MeHits Music, Int., ASCAP/Smackiown
Music, ASCAP), AMP/HL, CS 48

AGAIN (Micnita Miracls Music, ASCAR/

Vit Hammar Music, ASCAPSony/ATV Tunes
LLE, ASCAP/Acamman Music, ASCAP/Kobalt Music
Publishing America, Inc., ASCAP/Butterfaat Music,
ASCAP/Blastionaut Muz: SMI.'PamutGamas

Puliishing, ASCAP, AM
*KIN PRI »EJ\P N)ciy Muslc Fublish-
ing LLE, BIII/Sany/ATV Songs LLE, BIMavar
& Mases LLE, ASCAP/Kohalt Music Publishing
Americs, [ne., ASCAPHerbllicioos Music, ASCAR!
Black Fouain Music, ASCAP/Lve Wiits LLC, BMI/
EMI Biackveond Music: Inc., BMIfYoung Money Pub-
Iisting Inc., BMI/Ty Epps Music, ASCAP/Top Dawg
Music, ASCAP/Hard Waorkieig Black Folks, ASCAR!
WA Music Corp., ASCAP), AMP/HL, H100 26: RBH 6

GANGNAM STYLE () 5. Park Publishing Designes,
SESAC/Universal funes, SESAL/Songs Of Universal,
fhic., sEsan:mw/AWMusmnmrsmuu. KOMCA,
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s LT, BMIU/P
L.is!lu Publishing DESIEHEE ASCAP), AMPHL.
100 1

DREAMED A DREAM (Noi Listd) H100 63
!MWE YOUR TRUCK (Vistavills Music, ASCAR
Happy Tears Music, ASCAP/EMI Siackwond Music
Inc., BMI/Wateh This Girl Publishing, BMI/Great
Day At This Time Music, BMI/Beattyvilie Music,
BMIj, HL G5 27
IF I DIDNT HAVE YOU {Legends Of Magic Musting
Music, SESAEtﬁarmqqu:um SESA U
Cross Keys Publishing, ASCAP/Be Music,
CAP) WTrEeHJh\nhmg BMl), HLC5 29
1 KNEW YOU WERE TROUBLE. {Sany/ATV Tree
Pialishing, B Taylar Swift Music, BMIMIM
Music AE, BM)/Sonas Df Kabalr Music Publishing
America, fnc., BMI), HL, H100 2
I LUV DEM STRIPPERS (Ty Epps Music, ASCAF/
Raservair Media Music, ASGAR/Harajuku Barhia
Music, BMI/Sangs Di Univarsal, Inc., BAMI/Great
South Bay Music, BMI/Hip Hopyille USAMumc
BMI/Haydola MUE": ASCAF) HL, RBH 41

A
Media Music, kSCAPiPay O Musard Punr’lsh
m.ﬂzs}sw&mh Hadson Music, ASCAPHI00
- REH &

300

INCONDICIONAL (Warner-Tameslane Publishing
Corp., BMI/Scongs Of Tap Stop Music Publishing,
BMI/Penluis Music Publishing, BRI LT 7

IT'S NOTHING {Wiz Khalifa Publishing, BMI/Wamer-
Tamerlans Publishing Carp., BMUTy Epps Music,
ASCAR/¥oung Drumma, ASCAPAWE Music Corp.,
ASCAR), AMP REH 45

TS TIME (K| DinaKOAMER Publishing, ASCAP/Songs
Of Universal, Inc,, BMI/imagine Dragans Publishing,
BMIJ, HL, Hi00 il

PWILL WAIT |Univeesal Tunes, SESAT), HL, H100 46

KING WIZARD (Mo Listed| H100 31 FEH 28

KISS TOMORROW GOODBYE (Snay/ATV Tres
Pubilishirig, B/ Peanat Mill Sangs, BMI/Chrysalis
Songs, BMIBlg Mator, BMI/Grazy Water Music
ASCAPLintte Blue Egy, ASCAP), HL CS 14; H100 64

KISS YOU [MXMMusic, ASCAP/Kobalt Music
Publishing America, Inc.; ASCAP/Z101 Sangs, BMY/
Sony/ATY Sangs LLC, BMUEMG Chrysalis Sqanding-
Vi, S"MﬂEMK Songs, ASCAP/SK Music Group LT,
ASCAPL HL HI00 B3

‘LA MEJOR DE TODAS (LGA Music Publishing.

BMII LT 36

LA MISMA GRAN SENORA (Maxima Aguirs Music
Publishing, SACMILT 13

LA PREGUNTA (ot Listed) L 23

LET ME LOVE YOU{UNTIL YOU LEARN T0 LOVE
YOURSELF| {Universal Music - 2 TungsLLE.,
ASCAP/Pan In The Ground Publishing, ASCAR/EMI
Blackwood Music ., BMIEMI April Music, Inc,,
ASCAP/Copyright Cantrol/EMI Music Publisfing

Lid,, PRS, HL, H100 22

LET THERE BE COWGIRLS (Tunes Of Bigger Picture,
ASCAR/Songs Of Category §, SESAC/Do Wiite
Music, LLC, BMI/Tunes (f RPN, SESAL) CS 28

LIGHTS i Sony/ATV Musie Publishing UK Ltd, PRS/
Sony/ATV Tunes LLC, ASCAP/Glabal Talent Publish-
in, PRS/Magor 3rd Music Publishing Lid, PR/
BMB Rights Management (UK), PRS/BMG Platinum
Sangs, BMI|, HL H10050

LIMBO (Las Cangris Publizhing, ASCAPAVE Music
Corm,, ASCAR/KOE Publishing, ASCAP/ENI Biack-
wand Music Inc., BMI/Bluz Kraft Mussc Pubdishing,
BMITLT 3

LITTLE TALKS (Narma Sryndis Hilmarsdots, BRI
Ragnar Tharhallssan, BMI/Sony/ATV Songs LLC,
BMIJ, HL H100 38

LITTLE THINGS (Sany/ATV Nusic Publishing UK Ltd,
PRS;‘SanWAW Sangs LLC, BMICopyright Gomroll,

i.NEWﬂILE WE'RE YOUNG (2101 Songs, 8MI/
Sany/ATV Sangs LLC, BMIBME Gold Songs,
ASCAP/Chrysalis One Music, LLT, ASCAP/NXM
Music AB, BMI/Songs OF knbalt Music Publishing
America, Inc., BMI| HL H100 43

LLEVAME CONTIGO EMwmba Mill(. Inc.. ASCAP/
Patabras De Romeo, ASCAP LT

!.I.DRAR(WamenfEhaumHMmm Maxltu. SALM/
Sony/ATV Mexico, §.4 0e V)L

LOCKED OUT OF HEAVEN tMm F\me Music,
ASCAR/Northsida Indapendent Music Publishing,
ASTAR/Thau Art The Hunger, ASCAR/BNG Rights
Managament {US) LLC, ASCAP/Rac Nation Music,
ASCAPMusic Famamanem L ASCAP/Toy Plans
Music, ASCAP/Univessal MusicCorporation,
ASCARL AMP/HL H100 1

LLOVE AND WAR (ot Listed) REH 38

16 (Nayvadius Maximus Music,

BMI7irving Music, fnc., BA Annarhi Musie LT,
BMI/EMI Blackwood Music Inc., BMI/Denisia
Andiews Sangs. SESAL/BIU Music Publisling.
SESAC/Universal Tunes, SESAL Luney lunez In
'm Ared, ASTAFH!S Chubiie: P\mmnmg. ASCAF),

U)VE SOSMGhue! Keet Music, ASCAPAVE Music
Carp., ASCAR], AMP, H100 56, REH 16

MLAA.D CITY (WB Musi: Corp, ASLAP/Top Dawy
Music, ASCAP/Hard Waorking Black Folks, ASCAR/
Baa: Bully Froductions, ASCAP/THC Music, ASTAP,
Bluestamp Tunas, BMI), AMP ABH 44

{Hawrate Limed, PRS/Warmer/Chappell

* Music Publisting Erd., PR3}, AMP, H100 78

MAMA'S BROKEN HEART {Tunes Of Bigger Picturs,
ASCAPHigger Piciure Group, LLT, ASCAP Vista
Loma Music, ASCAP/Crazy Water Music, ASCAP/
I:uhainMusu: Publishing America, nc., ASCAP/Litlg

AP ANamar !aneﬂaw Puhhsﬂmg
Coip., BMWS! Music, BMI), AM

MANIAS (SACM Latin, AhCAF)LT 39

'MEDICATED Wiz mm Puukslunu, EMI.’Warp:,‘mr

ik,

'OATH {Becky & & Compary, BMIWhers Da Kasz
A, BMI/Kasz Monay F\Jh\r&lnng Asmw
Cha Cha, BMI/Lotzah Balls Soup, BMIZBMG liu-]:m
-Songs, ASCAP/Dneirology Publishing, ASCAP/
Prescription Sangs, LLC., ASCAP/mlebedn music,
ASCAPYH1D0 73

'ONE MORE NIGHT {Sudges Mus:c, BM(/Univarsal
Music - Carears, BMI/MM Music AB, BMI/Kobalt
Musl: Fuhlishing Amen:a Inc,, ASCAP), HL HI00 8

THOSE {Unversal Music - Curﬂals.

EMI.’B\g fied Ton, EMUAmanIJu Sky Songs, B
Big Laud Sangs, ASCAR/Big Leud Bucks, EMlmnge\
River Sangs, ASCAP), HL, CS 21; H100 79

THE ONE 'FH.AT GOT AWAY (EM Blackwood Music
Inc., BMISiring Sirstcher Music, 8M P Universal
Music - Carsars, BMI/Shiitzke Maki Publishing,
BhIVibe Room Music. E!MVmea\m Music, BMI/
B Administration, BMIL HL, CS

THE ONLY WAY | KNOW (0ld IJperBst, LLE,
ASCAP/Carnl Vincent And Assoriates, LLC., ASCAPS
NZD Publishing Company, lic., ASCAPAWE Music
Corp., ASCAP/Bet A Load Of This Music, ASCAF)
AMB TS 7 HIoD 52

'OVER YOU {Sany/ATV Tree Publishing, BMI/Pink Dog
Publishing, BMIL HL, C§ 36

PEGAITO SUAVECITO [Sary/A1V Latin Music Pub-
fishing, LLC, BMI/Raberin Testa Publishing, SOCAN/
il Km\a!.h\mﬁé:hsmnu.SOEAN,’S lish
hlhm% IILT
POETIC JUSTICH ;WHMWL Corp., ASCAR/Top
Dawg Music, ASCAPMard Working Black Folks,
ABCAP/Elijah Malina Publishing, SESACAive Write
LLC, BAMIZEMI Blackwood Music Inc., BMIJEM| April
Music, Inc., ASCAR/Flyta Tym Ine., ASGAP)
E\ackh:e P\ll:\rthllm B, AMP, HI00 7! RBH 22
POP THAT (Kharbouch Lot Publishing Designae,
BMUFirst M’ Gold Pubiighing, BMI/Sany/ATV Sangs
LLC, BMI/Live Write LT, BMIEM! Biackwond
Pljsic I, BManlg‘Momv Putlishing Inc., BMI/
Wiarner-Tamestane Publishing Corp., BMi/Fiock &
Lee Music, ASCAPMusic Of Ever Hip-Hop, BN/
BMG Rights xMFmgsmam BMVI B\m\ls Lit At Onea
Pul:hslru@, BMI), AMP/HL.
LES MIENT|

B?(Smgé’:ﬂl Discos Music
HJh\L!hmg LLC, ASCAP/Tita H Patron Publishing,
ASCAP/On Fire Invencifle Publishing, ASCAP| LI 2
POUR IT UP (Saunds From Eardrummers, ASCAP/Ear-
drumimess Music Publishing, BMIWamer Tamerane
Fuslishing Carp., BMITALT Explosive Publishimg
ASCAP/Songs Of Universal, Inc., BMWnuaahu Nusic
Ll[l EMVEM\ Blackwiood Musi: Inc., BMI, AMF/

amm LUGAR {Unvessal Music - MGB Songs,
ASCAP/Universal Music Mexica 8.4, de LV,
SACM)LT 16

Tameslane Publizhing
SESAC/Reseniair Mama Managamen:, SESAL/
Yaslina Music Publishing Inc., ASCAP/David Ehrlich
& Associtas, ASCAP/Kobalt Music Publishing
Amarica, inc., ASCAP/ Tafnaisa Pubilishing, BMI/
HeuwHusNa ASCAP), AMP REH 48

ME GUSTABAS (lrzhol Musical Corp, , SESALS
Margha Musical Corporation, BMI) LT 46

LLAMARE TUYO (Haokdaddy Music, 8MI/Sany/
ATV Latin Music Publishing, LLC, M1 LT 44
msmunmma\ Music - MGB Songs,

ASCAR)LT

MERCY (Please Gimime My Publishing loc., BMIEMI
Blackweod Music ., BMIALFG Music, ASCAR/
Stngs D1 Liniversal, Inc., BMIZFF To Def Publishing,
LG, E’MWa\gﬂhm!md Pusha Publishing, BMI/

Sany/ATV Sangs LLC, BMI/Ty Eppe Music, ASCAP/
Copyright Cantrol/Roynet Music, ASCAP/The Royalty
Metwork. ASCAPUniversal-PohGram Internatianz|
Publishing, ASCAF/Dub Plate Music Publishing Lid,,
ASCAP/Ye Whllj Wusic, ASCAP/ENE April Music,
ASTAP) HI

mnv GO 'NUUNG Warner-Tamerlana Publishing
Carp., BMI/351 Music, BMIMWant A Fresh One
Musu: ASCAP/Black River Entertanman: LLC,

Numml Music Corparation, ASCAP/Smack

Ink, ASCAP), AMP/HL, CS 18- H100 75

MIENTRAS TANTO tl\ﬂqstlvsadsonus‘ ASCARMNE
Music Corp., ASCAP) LT 34

MI PROMESA (Pinduciora de Talemas, EMI| LTE

MIRANDO AL CIELO (Roherin Tapia Pulifishing,
BMITLT 11

MONEY TREES W8 Music Corp, ASCAP/Top Dawg

* Music, ASGAP/Hard Working Black Folks, ASCAR!
Dahi Preducticns, SESAE/TDE Music, BM/Chrysalis
Music, ASGAP), AN

MOONSHINE lll?llmSanw‘AWTrea Publishing,
BMIBuifalo Prairie Songs, BMI/Leclie Satcher
Music, BMI|, HL C3 48

'MORE THAN MILES (W8 Music Corp., ASCARAlohn
Eddim Mugic, ASGARWarnar-Tamerlane Publishing

Corp., B Indiana Avgel Music, SMI, AMP, CS 42

MY LIFE (50 Cent Music Publishing, ASCM’Mnmeua\
Music Comoration, ASCAP/Shioom Shiady Music,
BMI/Sudgee Music, BMI/Universal Music - Careers,
BMIVahndes(s Seul Music Publishing, ASCAP/
Rae Mation Missic, ASCAP/Andi-Girl Muslc BMW
Waer-Tamerisne Publishing Lorp., BMI
HL, RBH 34

MY MOMENT iTyree Simmaris, ASCAP/Drame Like
The DJ, ASCAR/Ty Epps Music, ASCAP/Aeservait
Media Music, ASCAP/Forver Rich, ASCAP Music

Dreams Publishing, ASCAPAWE Music Gor.,

ASUAPMayhach Music Gropp, ASCAP/Ohaji”
Publishing, ASTAP/Universal Music Corparation,
ASCAPBrather Bagz Publishing, BMIWatmer-
Tamelarie Publishing Carp,, BAI), AMP/HL, H100 39

INEVA END {Nayvadius Maximus Masic, ML/
Inving Music, Inc,, BMI/Saunds Fram Eardrimmaes,
ASEAFfEammmmers Music Fuh[ls!lm:‘ BMIZ
Kelendria Music Publishing, ASCAP/K-5al Publish-
nau ASCAFfSonw‘AN Tunes LLC, ASCAP), HL HiDo

N!GHTTMIN {Songs 0 Peer Lud, ASCAP/IMG
Gold Sangs, ASCAP/BM?G Rights I

¥iD Publishing, ASCAP!

SOMEBODY'S HEARTBREAK {Sorgs Of Universal,
I, BMI/Universal Music - Careees, BMIHigh
Powered Machine Music, BMIZHappy Litle Man
Publishing. BMI, HL. C8 & H10055

0DY THAT | USED TO KNOW (0 Shop
Songs Pty Lid, APRA/Kobat: Music Servies Australia
Pty Lid, APFIA/Songs 01 Kabalt Music Publishing
Ammca inc., B Unichappell Music, lnc., BMI,
0042

SGMEMEHTS(WE Music Corp., ASCAP/FER
Music, ASCAR/Bearvon Music, RSCA?Mnugh A,
ASTAP/Shira Lee [ awrsnce Hic) B Wy

Abavs Musie, SV Sany/ ATV Snngs ur: B Sany/
ATV Tunes L, ASCAPL, AMP/HL, HI0O 13

SOUTHERN COMFORT ZONE (House Of Seaﬁa;lla
Mlusic, ASCAP/EMI April Rusic, lnc., ASC
Dlﬂn[Ha\aTnﬂeMmm'Pth\slvnu, AS{IAP) HL
5 18; H100 71

STAY STAY sTAv[SunwArv Tree Puh\«iung‘ BMI7
Taylar Swift Music, BMI|, HL. G5 3¢

STUPID BOY (BergBrain Music, ASCAR/Cal [V
Sangs, ASCAP/Eig Loud $ongs, ASCAP/Seny Planst,
BMI/Songs 0f Unwersal I, BMIJ, HL, €5 44

SWEET NOTHING (M1 April Mussic, Inc., ASCAP/
EMI Music Publishing Lid.. PRS/EMI Music Publish-
ing Ltd, MCPS/TSJ Merlyn Licensing B, NS/
Sungﬁ O Lnkvetzal PatyGram \memmlurml BM),

04

SWIMMING PODLS | DFANK) {WE Musie Corp.,
ASCAR/Hard Working Blark Folks, ASCAP/Ton
Davg Music, ASCAPMarmer Tamerlane Publishing
Carpe., BMIBrathes Bagz Publishing, BMI, ANP,
HI00 20; REH 4

TANTD(NHI Listal] L'! 45
ATEAM {Sory/ATV Music Publishing UK Ltd,
Pns,'smmw snngmc BV HL, HI00 16
TE DESEQ [No: Listed) LT 37
TELESCOPE (Castle Bound Music, [nc., SEBAL/
m He Pawtying, ASCAR/Raylerie Music, ASTAP),
7 LS 40

THINKIN BOUT YOU (Bug Music, [nc.. 8M|/Heavens
Ressarch, BMI/Downtown Music Publishing LLG,
ASTAR), AMP H100 45; RBH 11

THRIFT SHOP {Macklemore ?uhl\shmg BhlRyan
wawsﬂﬁ]l\ﬂ!\!lg MI I H100 10;

TIL MY LAST (Tunes Of Bi Pk:haa ASCAP/
Biager Prc:maﬁmuu LLC, ASAP/Big Music
nae‘h;‘l;e EN‘IUDuAug\gAﬁléel N:GD :’::usw:. BMIEMI

il Music, lic., iongs 01 Cauntrywood,
ASCAP), HL, C5 11 H100.60

ON BACK (Magic Mustang Music Inc., BII/
EMI Backwood Music Ine.. BMI|/Rass Capparman
Songs, BMIA Tunes Music Pubifishing Limited, BMI/
EMI Apel Music, Inc., ASGARAJan Mark Nite Music,
ASTAP), HL, C8 25 H100 87

T00 CLOSE (Pure Gioove Music Limied, ASCAP/

Music Comp.; ASCAP/Universal-PolyGram Inter-
national Publishing, ASCAPWanier/Chappell Music
Publishing Ltd., PRSI, AMP/HL, HT00 34

TORNADO (EM! Blackviood Music Inc., BMI/

Sangs Df Universal, Inc
Fublishing. BN, HL, H100 51

READY OR NOT (Seven Peaks Music, ASCAP/Take |1
To The Bridge Music, ASCAP/Roditis Music, ASCAR/
Sangs 01 Knhalt Music Pubkshing America, Inc.,
BMIHare's Lookin' At You Kidd Musk, BN Sany/
ATV Sorigs LLC, BMI/Fusted By Music, BMIAWamer-
Tamerlane Pubfishing Carp. BMI/ChrisSamSongs,
I, BAAI/Nickel Stioe Music Co, bnc., BRI/Stays
Fﬂdav Music, ASCAP, AMP/HL, H100 43

RED 1SuwMWTleeFub#ishing‘ B Taylor Switt
Music, BMI|, HL C5 22; H100 B0

lﬁllM:K{Llnwra\ M

Lnica

 BI/San Rema Lve Lid,, 80M1/Son EE
o Kntﬂ\l Music Publishing America, Inc,, BMI), HL
C8 15, H
TﬂUEBE.lEVmiiumvmalMus;c Corposaninn,
ASCAP/Cadaja Publishing, ASCAP/Global Dag
Music, AS%P’BI;;YE\WWBOQMM AsCAR!
LmldlluhLMuM: ASCAP), HL,
TRUST AN EVE jSte Wm‘a 2. ASCAPY
Universal ch Carparation, ASCAR/Buddy Gip
Dreams, BMI/Bank On It, M/ Rockstar, ﬂMI:‘SnnW
ATV Songs LT, BMI/Campstar Muslr ASCAMEMI
Apm Musm. Inc., ASCAP), HL,

REGALAME UN
HJE:\Lllh-Ing, BMILT 41
MEMBER YOU (Wir Khalifa Publishing, BMI/War-
mac - Tameriang Publishing Corp., BMIXC&co Inc.,
SOUAN/EBA, SDCANM;I The Art, SCAN/MED
Publishing House, SOCAN/CP Records, SOCAN/
Virgirifa Eeach Music Publishing, ASCAP/WE Music
Corp., ASCAP/Golddaddy Music, BMIMajor Tom's
Music, BMI|, AMP H100 £8; RBH 18
" [Ludacris Workdwids Publishing,
nc., ASCAP/EMI April Music, Inc., ASCAP/EMI
Slackwnnd Music tne_, BMI/Simipub Music, BMI
Ricn Lowe Is The Best Rapper Alive, SESAC/WE LM
Music Corp., SESAG/ Jesse Jaye Music, ASCAPS
Reach Music Publishing, Inc., ASCAP/Qutlandiish
Pursuit, BMIRebel Made LLC. BMI/Songs Of Kobalt
Music Publishing &menca, Inc., HMW&I
Pul:hslnng Bt ), AMPAHL, TBH
REST LIFE Iludacm’Wks’IﬂMdePuhiwshmg
e, AS!JAF/EMLA;JRI Music, Inz., ASCAP/UR,
Nusic, ASCAP/Play-n-Skill: Mosic, ASBAFfskulr
For Skiliz And Play Mustk, ASCAP/Marvin Seandick
Publishing Designes, ASCAPWhat A Publishing
LTD, SACEM/Shapiro, Bernstein & Co., Inc., ASCAR/
Prang Mugic, ASCAP/Somy/ATY unes LLT, ASEAF‘I
TALPA Music Publishing, BUMAJ, HL, H100:
!IIJCI' ME {Kojakirax, ASCAP/Fresi
ASCAPMayday

u
Unwsrsal Music Carporation, ASCM’;‘FS Pubdishing,
STIM/Kzs2 Money Publishing, ASCAP/Dneirofagy
Publishing, ASCAF, HL, H100 88

SAME LOVE [Macklemiore Publishing, BMI/Ryan
Lewis Publishing, EMIIMary Lambert Publishing
Designen, ASCAR) G

SAN l.l.lNENMi(ha Mus:ca\ Carporation, BMI}

!AV GOODNIGHT (Sais 0f Unversal, e, BML
Kreative Songs, BMI/Music Df Sl.agsﬂme BMI
Guttar-N-Graze Music, BMUAoger’s Dream Music,
BMIBME Chrysalis Music Publishing, BMIEMI
Blackwood Music ne., BMI/Me Bright Sunshine,

MH HL CS a2

SCREAM UT f1.am composing, LLC, BMY/
BMG Say W\Im angs, BMtMumm\l.\tars By,
EUMNJAYMUSJE EJ ATV Music
ing Y, BUMALord i’hamahJH Mnslc ASCAP!
Kabal: Muuc Publishing America, Inc., ASCAF,

HL, H100 12

SE VENDE (WE Music cau.‘ ASCAP/Gazul Produc-
cigres S.L., ASCAPILT

SHE CRANKS M\‘mﬂﬂk {Big Music Machine,
BMy/Galden Gears Music, BMUGlinysalis One Sangs,

Publish-

(U] LLG, ASTAP Ve Jam Wirtare Group, ASTAP!
Wiaines-Tameriane Publishing Carp., BMI/Desert
Treasure Music, BMI), AMP, C8 50

NO LIE {Ty Epps Music, ASCAPALive Wiile LLT, BAI/
EMI Blackwond Music Inc,, HMliSauHm From Ear-
drumimers, IL, REH 14

'NO SIGUE MODAS AK.A, ELLA NO SIGUE
MODAS (EMI Blackwond Music Inc., BMSrown B
Music Publishing, BMII LT 27

NG WORRIES {oug Maney Fublishing lnc., BMI/
Wamer-Tameriane Publishing Corp.,

Blackwoot Musie Inz., BMI/H You Nerd he Dan't

Leawe Ve, BM /Money Mack Music, BMI), AMP/HL.
H100 29; RBH 7

NUBE BLANCA (M| Blackwaod Music Inc., BMI/
EMIMusieal S.A de £V, SADMI LT 30

(Irekznd) Limitad,
IMRO/BRG Rights Management (LIS] LLE, ASCAP/
Cheatriut Barn Music, farmar-Tamaslans Pub
lishing Carp.. BM/Cariantrment Music, BMIMada
For This Music, EMI), AMP. CS 33

SIN RESPIRACION i(deas Enterprises. Inc., BMIEd:-
tora e Ideas, SESAC/Editorial LGA, SESAC/Alvant
Music Publishing, SESACILT 20
SINTI{ DONT WANT T0 MISS A THING) (Real-
eongs, AST

SINTI NO VIVO {Venevision Inernation! Pubfishing
Discos LG, BMI/Edipay Pubilishing, BMI LT 40

SKYFALL (Universal-Songs OF PolyGram Intemna-
tional, BMIZEMI Blackwood Mussc kne., BMIVEMI
Nusic Pubfishing Lid., PRE}, HL, H100 62

'SOLO VINE A DESPEDIRME 0L Malodies, B/
BadSim Publishing, BMIILT5

I0s, EMINBJ\D | Love You
ersnc BM!IJam Writees Group, BMI/Legitimate
Efforts Music, BMI) H100 18

TU NO TIENES LA CULPA |4 Intemational Publish-

ILLAC
Glogal Dtx; Music. ASCAPAWards & Music, ASCAR/
Lunatight Music, ASCAPRaylene Music, ASCAP/
BMG Chirysalis, ASCAP), AMP. CS 20, HHIO 76

VACIANDO BOTELLAS iVessatil Hause OF Music
Inc, BMI/Hit Music Publishing, SACM) LT 23

VA VA VOOM (Harajuky Bamls Wusic, BMI/Maney
Mack Music, BMI/Sangs Of Universal, Inc., BMI/
Kaiez Morey Publishing, ASCAPKojskrax, ASGARY
Prescription Songs. LLG., ASCAP/MXM Music A8,
BMI/Songs Of Kabalt Music Publishing America,
inc, sMVunmmgyﬁmmmg.Asqwmh
Mnxlc Publishing America, Inc,, ASGAP), HI

0 32

WEVi A NACER (EMi Bisckwond Music Ine., BMY/
AFﬂhluma Music Pablishing

Pu'h\uh LLE
Inc., ASDJ'\F]U L}

WANTED (Songs Of Universal, Inc., BM{/Songs Fram
i Engom oo, B oy Lt Wan Pubiishing,
ML AV 08

WE ARE NEVER E\rEn Gmluu BACK
TOGETHER (MM Rusic A5, BVVSangs Of Kobal
Music Publishing Amenca, Inc., B4ISany ATV
Tree Publishing, BMI Taylor Switt Mosic, BV, HL,
C5 1 HI0O 17

WHEN | WAS YOUR MAN [Mars Force Music,
ASGAP/BME Righits Mariagement {UIS) LLC, ASCAR/
Roc Nation Music, ASCAP/Music Famamanem L7
ASCAPToy Plane Music, ASCAPUniversal Music
Carporation, ASCAP/Deviritown OMP Sangs, BVIL
AMP/HL, HION 34 )

'WHO BOOTY (D). Grizzel|, BMI/Sudan Williams Pul-
fishing Designee, BNI/Excuse My Franch, ASCAR)
H100 95 AEH 23

WICKED GAMES |/he| Tas laye; SOCAN/Carlo Man-

58, SOCAN/Mykai Music, SOCANXDAca Inc.,
SULANH'&EK SOCAN Hear The Art, SOCAN/MED
Publishing Hause, SOCAM/CP Recards, SOCAN}
H100 B8, RBH 12

Y AHORA RES\NﬂiMﬂIungﬂ Music, SESAC/Great-
asLHm Mm SESACILT 12

'YOUNG & GETTIN' IT {Forsver Rich, ASCAP/Music
& Dreams Pubishing, ASCAP/WE Music Corp.,
ASCAP/Roc Mation Musie, ASCAP/Jerel Randie,
ASCAR/The Faculty, ASCAP), AMP. H100 BG; RBH 26

'YUCK! {Ty Epps Music, ASCAP Reservoir Media
lusic, ASCAP/Young Money Publishing inc., BRI
Warmer-Tamerlane Publishing Carp., BMI/Run The
Streets, LLC, ASCAP/EM| Aptil Musir, Inc., ASCAPS
Uniiveraal Music Corparation, ASCAP/ Daniable
Publishing LLC, SOCAN/Prestige Worldwide, S\,
AMP/HL, REH 50

ZUMBA (EMI Flackwand Music Inc., BMI/Crawn B
Music Publishing, BMI} LT 10

Data for week of JANUARY 12, 2013

ry Sonasy MI00 (The Bilboard, Hat 1001 LT (+ot Latin Sonas) and
REH (Hot R&5/Hip-Hos Sangs) TITLE (Pubiisher - Licensing Org.) Sheet Music Dist.. Chart, Fasition

CHART CODES: C5 (Hol Count



TURNTABLE

Send submissions to: exec@billboard.com

RECORD COMPANIES: Columbia Records names Joel
Klaiman executive VP/GM, He was executive VP of promotion
and artist development at Universal Republic.

Verity Gospel Music Group appoints Geo Bivins GM. He will
continue to serve as senior VP of urban promotion at RCA
Records.

RCA Records promotes Samantha Selolwane to VP of pro-
motion. She was senior national director of urban promotion.

Republic Records promotes Trina Tombrink to VP of triple
A promotion and artist development and names Toby Russell
VP of top 40 promotion. Tombrink was senior director of triple
A promotion, and Russell was senior national director of top
40 radio.

ook
o

TOMBRINK

PUBLISHING: Universal Music Publishing Group appoints
Zeina Hamzeh Grenier senior director of business and legal af-
fairs. She was senior director at Warner/Chappell Music.

BMI names Jessa Gelt associate director of writer/publisher
relations. She was executive assistant of creative/A&R at EMI.

. T
SELOLWANE

KLAIMAN BIVINS

TOURING: Live Nation Entertainment taps Tim McWilliams as
managing director of Live Nation Russia and Ukraine. He was
VP of European tour operations at Live Nation Global Touring.

The Windish Agency taps Evan Hancock as a music agent.
He was an agent at the Surefire Agency.

RELATED FIELDS: Cox Media Group names Scott Smith radic
technology director for the company's radio operations. He
was VP/GM.

Viacom International Media Networks-The Americas ap-
points Maria Badillo VP of programming and production at
U.S. Hispanic network Tr3s. She was director of program-
ming and acquisitions for Discovery Networks Latin America/
U.S. Hispanic. —Edited by Mitchell Peters

After performing a tribute to
Whitney Houston during VH1’s
Divas concert at Los Angeles’ Shrine
Auditorium (Dec. 16), JORDIN SPARKS
hosted the show’s official after-
party to benefit VH1 Save the Music
Foundation. Sporting a watch by
Raymond Weil—one of the event’s
sponsors—Sparks spends qual-

ity time with VH1 Save the Music
Foundation VP/executive director
PAUL COTHRAN. im0 ropo wiawson

o AN > from the British
music industry gathered at London's Langham
Hotel on Dec. 7 to help former Billboard

International editor in chief and Mctown aficio-

nadc ADAM WHITE celebrate his retirement from

Universal Music Group International as VP of com-

munications. During the send-off, White (left)

received a mock-up of a Billboard cover from former
boss and UMGI COO MAX HOLE. eiora

TONY ATTILLE

—the Saint John's Health Center and John
Wayne Cancer Institute’s Los Angeles fund-
raiser—when she perfermed on behalf of the Margie
Petersen Breast Center at Saint John's. Showing
its support as well was Live Nation. From left are
Live Nation digital marketing manager DANIEL
PARK, senior digital marketing director MATT
v ANNERINO, director of social media TIM CARR,

WORKS

LADY A LAUNCHES LADYAID CHARITY
Justintime for the new year, Lady Antebellum continues themusic
industry tradition of giving back with the formation of LadyAID,
a new philanthropic initiative designed to help raise awareness
of children’s charities in the United States and around the world.

Themultilevel organization will reach children across the state
of Tennessee through grants to Monroe Carell Jr. Children’s Hos-
pital at Vanderbilt and St. Jude Children’s Research Hospital. La-
dyAlIDis supporting Children's Miracle Network Hospitalson the
national leveland myLIFEspeaks and the UN Refugee Agency on
agloballevel. The LadyA1D Fund isa component fundof the Com-
munity Foundation of Middle Tennessee.

LadyA 1D will be funded by donations and fund-raising efforts,
including the trio’s inaugural Ping Pong & Songs event. Inspired
byacombination of the band's favorite backstage hobbyand itslove
of songwriting, theeventwill be held in early 2013, Further details
will be announced soon, For more information about LadyAID,
gote LadyAlD.org,

This isn't the first occasion when Lady A has given back. Last
May, the trio performed in Henryville, Ind., which was devastated
by a tornado that struck a few months earlier. The act raised more
than $235,000 to help rebuild the town.

Lady Antebellum recently wrapped an arena headlining tour
andwashonored with Billboard’s Breakthrough Award atthe 2012
Billboard Touring Awards. Additionally, the group released the ac-
claimed holiday album On This Winter’s Night, which reached No.
2 on Billboard's Top Country Albums chart and has sold 440,000
copies, according fo Nielsen SoundScan. —Chuck Dauphin

senior marketing director LAURA REGO, executive
VP of marketing JACKIE WILGAR, national direc-
tor of alliances DAVE PATERA, VP of communica-
tions LIZ MORENTIN, senior marketing director
KELLY STRICKLAND, P!nk, senior VP of marketing
MICHELLE ST. JOHN, VP of marketing and social
mecdia GRETCHEN FOX, senior accountant OMEGIE
OGHIE, accountant JAMES THOMAS, senior tick-
eting director DEIDRA SIBILA, senicr accountant
VINCENT NGUYEN, tour director TARA TRAUB and
marketing coordinator BRIAN MARRE,

PHOTO: COURTESY OF LIVE NATION
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Bruce Springsteen, Paul McCartney,
the Rolling Stones, Kanye West and
Alicia Keys were among the A-list tal-
ent who rocked New York’s Madison
Square Garden at the 12-12-12
Concert for Sandy Relief. Among the
A-list executives witnessing the mega-
benefit were (from left) Omnicom
global CEO JoHN WREN, PepsiCo
senior VP/global chief marketing
officer saLMAN AMIN, Clear Channel
Media and Entertainment president
of national sales, marketing and
partnerships TiM cAsTELLI and OMD
global CEO MAINARDO DE NARDIS.

PHOTO: COURTESY OF CLEAR CHANNEL

at the

medieval Chatcau Marouatte in the Perigord Vert region

of Dordogne, France. Getting their creative juices flow-
ing were (from left) songwriters CLAUDIA BRANT, JUSTIN
PARKER, THERON “NEFF-U" FEEMSTER, MIKE POSNER,
PRISCILLA RENEA and BRETT JAMES:; LISA CARNEY,
guest of chateau owner/IRS founder Miles Copeland; and
songwriters JODI MARR and NEEDLZ. siore: courTesy oF asc

for Universal
Music Group Nashville follawmg the American Country
Awards last month. The night's big winners included
artist of the year LUKE BRYAN (left) and new artist of the
year LAUREN ALAINA, who are joined by UMG Nashville
chairman/CEQ MIKE DUNGAN. rHoTo: ALAN POIZNER

was named publisher

of the year on Dec. 13 by the Assn. of Independent

" Music Publishers at the latter's annual Los Angeles
chapter holiday mixer and benefit, Top, from left: Reach
Music director of royalties MICHAEL CUSIMANO, manager
of publishing administration and operations SHILPA DAS, VP
of creative NANCY MATALON, executive VP SCOTT RUBIN
and manager of copyright administration MEGAN GROSZ;
bottom, from left: director of synch creative JOE MONDRY,
president MICHAEL CLOSTER, director of synch licensing
MIKE PHEGLEY and senior director of administration
JEAN MONTIEL.

than in your

hcmetown° Roqtrum/At\antic artist WIZ KHALIFA

did just that on Dec. 12 at the Conscl Energy Center
in Pittsburgh, where he was given a custom Pittsburgh
Penguins jersey. Among the gift-givers are (from left)
Penguins COO TRAVIS WILLIAMS, AEG Facilities VP of
regicnal operations JAY COOPER and AEG Facilities/
Consol Energy Center director of special events SCOTT
ZIMMERMAN and director of operations MATT ABBOTT.

FHOTO: MIKE DRAZDZINSKI
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CONGRATULATIONS

GRAMMYNOMINATION
... -BEST ELECT RONICA/DANCE ALBUM

L WS
» of L ‘\

CAPPING A CAREER-DEFINING 2012: "KASKADE'S LATEST DOUBLE-ALBUM SET, "FIRE & ICE," PROVED HIS
POTENTIAL TO TAKE THE GENRE TO MAINSTREAM LISTENERS WITHOUT

CHANGING ITS FUNDAMENTAL AESTHETICS."
SOLD OUT STAPLES CENTER SHOW - LOS ANGELES TIMES
AN INDUSTRY FIRST FOR AN EDM ARTIST PLAYING HIS OWN BASS-TILTED TRACKS...AND COLLABORATIONS

WITH BUDDIES LIKE SKRILLEX...KASKADE REPRESENTS AN INTENSELY

CAREER-BREAKING NORTH AMERICAN TOUR elidt e it g b

"KASKADE IS ONE OF THE BIGGEST NAMES IN DANCE MUSIC THANKS
MORE THAN 300 SHOWS WORLDWIDE TO MORE THAN A DECADE OF EXPERIENCE, DOZENS OF RAUCOUS

COLLABORATIONS WITH THE LIKES OF SKRILLEX,DEADMAUS AND
" ' i DADA LIFE AND HIS SHARE OF STELLAR REMIXES FOR SUCH
YOU KNOW, YOU'RE HANGING WITH THE BEST, MULTIPLATINUM ARTISTS AS LADY GAGA AND BEYONCE."

USHER TOLD ROLLING STONE -HOLLYWOOD REPORTER
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