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EW PANEL ANNOUNCED

- OLD SCHOOL, NEW RULES
extGen concert biz players known as successful innovators who are changing
the rules and making use of the new media tools available.
,
7
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Left to right: Dan Steinberg, President, Square Peg Concerts; Nic Adler, Owner, The Roxy/Adler Integrated; Andrew Dreskin, Co-Founder, Ticketfly;
Matt Galle, Agent, Paradigm & Founder, Photo Finish Records; Louis Messina, President, TMG/AEG Live; Bob Roux, Co-President, North American Concerts, Live Nation Entertainment;
PLUS:
Executive Keynote Q&A with Irving Azoff

On this panel we mix seasoned veterans with a history of getting the job done
% 7 J,/%?’é =
! A
Danny Zelisko, President, Danny Zelisko Presents
And the Grand Finale —The Billboard Touring Awards, hosted by Sandra Bernhard

And So Much More!

Seats are going FAST, register today before it’s too late.
www.BillboardTouringConference.com

REGISTRATION: (212) 493.4263 ¢ Conferences@Billboard.com
SPONSORSHIP: (646) 315.2961 » Cebele.Marquez@Billboard.com
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UPFRONT
MUSIC PLAYS ON
FOR APPLE A year
after Steve Jobs'
death, Apple still has
music in its DNA but
may have lost some

of its passion
That may be a
good thing.
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Music Plays On
For Apple

A year after Steve Jobs’ death, Apple still has
music in its DNA but may have lost some of its
passion. That may be a good thing

pple, famous for its obses-
s1on over creating user

friendly products, may have

user-friendly to

r CEO

itself become more

ward the music industry und

Tim Cook, who succeeded Steve Jobs
14 months ago.

lif., tech

While the Cupertino,

nology titan continues to exert sig-

ficant influence within the music

industry, it's also doubled-down on
improving its relationship with labels
and distributors during the past 18
months, according to more than a
dozen executives who spoke to Bill

board for this story.

The changes range from a “more

humble” tone from Apple in high-
level strategic discussions to greater
cooperation from iTunes staff at the
operational level, according to music
executives who didn't want to be pub
rar of offenc

licly identified for ling

the world’s largest music retailer
‘People are still petrified of

Apple,” s Rob Enderle

princi
pal analyst for the Enderle Group, a
technology consulting firm in San
Jose, Calif

‘On the other hand, Apple has
become mellower under Tim Cook
That's partly due to the fact that

Cook is just ¢

ellower guy and

more likely to delegate [than Jobs

tt

a lot more competition these days

But it’s also because Apple

ing

from some fairly formidable rivals

like Google, Amazon, Spotify and

others. There's a fierce

ttle being
e
f

Apple declined to comment for

fought over access to conte

this story.

Industry executives say Apple

B BILLBOARD

has focused on tightening up the
iTunes store, for example, by try-

censed "sound

ing to weed out ur
alikes”

ular titles and artists

or songs that imitate pop

they
hit iTunes’ shelves, In the past,
Apple often waited until after
rights-holders complained before
pulling sound-alikes off iTunes, ac-
cording to several distributors, The
move also helped Apple, which had
to refund customers who unwit

tingly bought sound-alikes

Apple ha

dur the past year, adding exec

utives with traditional retail back-

grounds to help maximize its iTunes

retail space. Instead of having peo-
ple pick and choose which albums
to place in iTunes. there's now more
thought given to how each “square

+ 1
store 1s used,

inch” of the much like
in a traditional physical store
Likely reflecting the influence
of Cook, who has an unsurpassed
reputation as a supply chain spe

cialist, Apple has now implemented

“scorecards” for all of its distributors

r on how well

grading cach distril
theyd
metada:

ally deliver songs and their

according to two distribu
tion executives. The better a distribu-
tor's score, the more attention it re-
h

have generally gotten better at com

ceives from iTunes staffe

municating with content partners in
the past year

The goal, these executives say, is to
i!j'll:r: more
ail

“Apple is stepping up its game

form iTunes into a

ssionally run online

because their executives know

they're no longer the only game in

OCTOBER 20, 2012

also beefed up its staff

STEVE JOBS—pictured
here in 2011—"had the
ability to steamroll
through his agenda,” one
executive says. “People
may grumble about

that, but sometimes that
was the only way things
would get launched.”

town,” Enderle says.

I'he competitor Apple seems

most concerned about is Spotify,
even though the Swedish stream-
ing service doesn’t directly compete
with Apple in the United States.
Elsewhere, Spotify sells downloads

on its service, but in America, it

confines itself to streaming music

subscriptions.
SPOTIFY PARANOIA

iently

Still, the company is suffi
“paranoid” of Spotify that Apple’s
executives are starting to throw
their weight around in ways remi-

niscent of when Jobs was in ¢

According to sources at two inde-
pendent distribution companies,
iTunes executives have been giving
y

them grief when they give Spoti

music to stream ahead of street date.

Indie executives complain that since

to affect sales

ms don't sec
they wonder what iTunes' issue is.
But some executives suggest that

iTunes doesn't want to lose its ca-

chet as the premier place to shop
for music
iTunes what

Now, “we run by

music we

an to give Spotify early
and if iTunes objects, we don't offer
t to Spotify,” one independent dis
tribution executive says. “We still get
to put plenty of music up on Spotify
because iTunes only seems to care
about some of the albums.

Jut another independent dis-
tribution executive that has given
music to Spotify ahead of street
date hasn’t had any problem with
iTunes because of the distributor’s
own foresight. "1 only give Spotify
music ahead of street date that I am
sure iTunes isn't excited about,” he
says. "l wouldn’t give Spotify any

big release because you can predict

what will get [Apple] to start jumping

around and screaming. You should

always sleep with caution when you
are afraid that the big elephant can
roll over on top of you."

Th

with major labels, as a survey of

is doesn't appear to be an issue

those labels didn’t reveal any Spo-

tify-related flare-ups

s con-

For distributors, Ap

cerns about Spotify echo a kerfuffle

three years ago, when Apple strong-

armed labels from participating in
Amazon's Daily Deal program. That
promotion, which priced full albums
between $3.99 and $5.99, was ini-

tially supported by the major and

indie labels throt ags and links

to it on their own websites and th

artists' sites
Labels liked the promotion be-
at the time, Amazon didn’t

ask for discounts on featured titles

cause

just promotion on the artist and label
sites, But when iTunes came down

hard on labels, executives quickly un

1

derstood that publicly acknowledging

ing the Amazon deal was

Since then la

and suppc
a no-no with Apple.
bels refrained from touting the Daily
The U.S. De-

partment of Justice in 2010 launched

Deal on their websites

an inquiry into Apple’s attempts to

pressure labels, but didn't file a case



Apple’s TIM COOK (left)
and Foo Fighters’' DAVE
GROHL check out the
new iPhone 5 during an
Apple event on Sept. 12
in San Francisco.

against the company.

The incidents highlight Apple’s
continued clout as the dominant
marketplace for digital content now
more than a year after Jobs' death.
Jobs is widely acknowledged for
charming, corralling and in some
cases threatening the music indus-
try to get it to play ball, and to get the

iTunes store off the ground in 2003,

“Apple can still play hardball be-
cause they have more customer credit
card numbers on file than anybody
on Earth,” says Richard Doherty,
digital media analyst with the En-
visioneering Group, who estimates
that two-thirds of the 435 million
iTunes purchase accounts are credit

y

cards, with the rest being gift cards.

By comparison, Doherty estimates
that Amazon has more than 135 mil-
lion credit cards on file

For the most part, however, Apple
under Cook's leadership has re-
frained from throwing its weight
around, according to a senior exec-
utive at a major label.

“Steve had the ability to steamroll
through his agenda,” the executive

says. "People may grumble about
that, but sometimes that was the
only way things would get launched.
There's no debating that he created
the most valuable digital music ser-
vice that exists today, and what he
did was good for the industry. Tim
Cook is a different leader.”

Cook, for example, has delegated

more decision-making authority to
Eddy Cue, senior VP of Internet soft-
ware and services, and Robert Kondrk,
senior director of iTunes, the execu-
tive says.

“Tim Cook doesn’t call label
CEOs at night to announce a prod-
‘Are
you in or not?" the way Steve did,”

uct launch the next day and say,

/5. "On the other
hand, Cook doesn’t seem to have the

the executive s

passion for music that Steve had.
So, do we prefer an Apple with less
passion but is more polite? Or was
it better with more passion? It's a
mixed bag.”

At Apple’s Sept. 12 press confer-
ence in San Francisco to unveil the
iPhone 5 and a redesigned iTunes
store, Cook tried to reinforce his
company's commitment to music.

“Apple loves creating music prod-
ucts,” Cook said. “Music is deeply
embedded in our DNA" .

Apple’s Musical Evolution

Apple has carefully cultivated its music strategy since Intre

2001, followed by the ITunes

devices, consum

with Apple's

iTunes, Today, more thar

> Mac, iPod, |

and Target. It
Gooale, Microsoft and

its Kindle

smartphones, according to com!

store In 2003

f

two-thirds of iTur

ad and iPhone, accor

ch traditional retaile
er dlg

ers that have yet to replicate Apple's

fucing its iPod in

cause iTun orked so seam-
ound it easy to buy music dow

yme fro

ales

an Apple

ato senior VP of internet

s Tower Records, Walmart

od by Am

on has integrated its music store with

tied to its recently laur

figital do

ming

flexible streaming license that lets

more bells and whis

dio by pur

scription service.” But for now, App

cond quarter

eems firmly r

close to Apple’s market share on digital ¢

vnload sales

potify.
iSic to its repertoire, ne
Apple offer a stre
s than those offered by Pandora an

35 a precursor to Appl

y 29% s5h of overall s

an

ear, according to NPD G

he digital download mark

ittening

sinres

Play store, And Microsoft is about ox Music, the compa Here's a summary of Apple's evolution into the world's ke retailer
od to its Xbo game consoles and Win -AP
Apple announces it has sold more than 10
Apple introduces the Apple debuts the billion tracks. The company also adds the
iPod. More than 350 iPhone. it has sold Beatles catalog to the iTunes store. The iPad
million iPods have more than 244 million launches. Asof June 30, Apple has sold more
since been sold iPhones as of June 30. than 84 million iPad tablets
® ] @ > =) L] o L] 2 (] @ ]
000 20 2004 2006 2006 007 2008 009 pii} a1 xe
Tunes store makes {Tunes App Store Apple announces that More than 20 billion songs

its debut. Apple sets
track prices at 99

cents

MOBIL
mobile de

biz

opens for business

and surpasses
Walmart as larges
U.S. music account

E: For 24/7 news and analysis on your callphone or
vice go to: mobile.billboard.biz

music soid on iTunes will be
free of digital

rights management copy-
protection software. (Tunes
song sales crass the 6 billion
rmark in Aprll, making it the
world'’s largest online music
store. It also introduces
tiered pricing ranging from
69 cents to $1.29

downloaded from iTunes,
which has a catalog of 26
million tracks, Apple expands
theiTunes storeto 63
countries, up from 23 in 2011
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INVEST $100M
IN ADVANCES,
COPYRIGHTS
Kobalt Music Group
plans to invest $100
million during the next
12 months in paying
advances and buying
copyrights through
funds raised by Kobalt
Capital. Until recently,
Kobalt positioned
Itseif as an adminis-
trator of publishing
rights owned by its
artists and songwrit-
ers. The new funds,
however, will be used
to buy part or whole
copyrights and aliow
the company to com-
pete with major music
publishers,

0

>>>COKE IN
INVESTMENT
TALKS WITH
SPOTIFY
Coca-Colais in discus-
sions with Spotify to
make a small invest-
ment in the digital
music company,
sources say, although
a deal is still a ways off.
A $10 million invest-
ment from Coke is
one of several invest-
ment stakes being
discussed. Spotify
previously announced
a strategic partnership
with Coke in April.
Spotify has raised
money from such ven-
ture capital firms as
Kleiner Perkins Cau-
field & Byers, Founder
Fund and Digital Sky
Technologies.

>>>RIHANNA,
MINAJ LEAD
AMA NOMS;
AGUILERATO
PERFORM

Nicki Minaj and Ri-
hanna each scored
four American Music
Award nominations as
voting was opened to
the public for the 40th
anniversary of the
awards show. Christina
Aguilera, the show's
first announced per-
former, joined produc-
ers to announce the
nominations on Oct.
9in Los Angeles. The
event will be held on
Nov. 18, and ABC will
broadcast the three-
hour show.

Reporting by Ed
Christman, Phil Gallo
and Billboard staff.
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Capitol SwoopsIn
For Barnett

Columbia executive

latest big move

as Universal reworks EMI

he pendingappointment
of Columbia Records
president Steve Barnett
to run Capitol Records should go
along way in proving Universal
Music Group (UMG) chairman/
CEO Lucian Graingeis commit-
ted to rebuilding the storied Los
Angeles-based label,
Chairman/COO Barnett and
his boss, Columbia Records
chairman/CEO Rab Stringer,
have transformed Columbia
into the No. 1 label in the United
States, displacing Interscope in
2010. This year it still holds that
position with an 8.6% share in
albums plus track-equivalent-

album sales.

Barnett's contract at Columbia
runs until March, so he has yet
to sign a deal with UMG. If Sony

Music Entertainment CEO Doug
Morris grants Barnett an early
release from his contract, the ex-
ecutive could jump ship and take
command of Capitol this fall. If
he doesn't get the carly out, he
would take command in March.

Barnett will become
chairman/CEO of Capitol Label
Group, oversecing Virgin, Capi-
tol Records and Blue Note. Ac-
cording to sources, the heads
of those companies would stay
intact, meaning Dan McCarroll
will remain president of the Capi-
tol & Virgin Label Group and
Don Was will remain president/
chief creative officer of Blue
Note. Other sources say the ulti-

mate fate of Blue Note—whether
to merge it with Verve—will be

decided at a later date.

Barnett will not oversee EMI
Nashville, which is expected
to come under the purview of
UMG Nashville chairman Mike
Dungan, or EMI Christian
Music Group, which is overseen
by president/CEO Bill Hearn.

There has been speculation
that the poaching of Barnett from
Columbia would trigger a second
round of musical chairs between
the two majors. When Sony hired
UMG chairman/CEO Morris,
UMG retaliated, in the eyes of
some, and signed RCA/Jive head
Barry Weiss as chairman/CEO of
Island Def Jam Music Groupand
Republic Records,

The tapping of Barnett is the
first of many creative appoint-
ments that Grainge will make
to bolster the EMI label assets,

STEVE BAR-
NETT'S contract
with Columbia
expires in March.

UMG insiders say.

While Capitol is expected to
be a West Coast label, UMG ex-
ecutives have yet to decide if it
will switch the label to shared
services for back-room func
tions, like it has done with Is-
land Def Jam and Republic.
One source suggests that Capi-
tol would have its own CFO and
would share some services like
human resources and IT with
corporate, rather than have it
share with Interscope, which is

also on the West Coast.

Capitol may open an of-
fice in Europe to handle the
releases of its artists in that
market, sources say, Currently,
they're put out through Parlo-
phone, but according toa UMG
source, the European rights for
Capitol acts aren’t included in
the Parlophone assets that are
expected to be divested, along
with Chrysalis, Sanctuary, EMI
Classics and Mute,

Meanwhile, back at Colum-

IS BY ED CHRISTMAN

Mumford Takes Deluxe
High Ground

‘Babel’ sales show deluxe digital albums outselling standard on iTunes,

but discounting has

umford & Sons’ Babel

is doing more than

putting big numbers
up on the board: It’s also prov-
ing that if you have something
consumers want, they'll pay full
price forit.

Unlike the pricing strat-
egy often wielded by Ama-
zon, Google Play and 7 Digital,
iTunes generally sells its music
at full list price,

In the album’s first week,
iTunes sold 345,000 deluxe ver-
sions at $14.99 and nearly 45,000
copies of the regular edition at
$11.99, while in the second week
the retailer sold 62,000 deluxe
and 16,000 regular copies. With
awholesale cost of $8.40 for the
regular version and $10.50 for
the deluxe edition, iTunes made
nearly $2.1 million in gross
profit oftf of Babel in its first two
weeks of availability.

Daniel Glass, CEO of the
band's label, Glassnote, told
Billboard last week that the

6 BILLBOARD OCTOBER

key role

label didn't play the game of the
crazy deep discount, “We held
our ground,” he said, mean-
ing that he didn’t discount the
album to merchants.

When Amazon sold Lady
Gaga's Born This Way for 99
cents in its debut week, Inter-
scope also didn't give the mer-
chant any pricing breaks. The
promotion helped Amazon
scan 444,000 units for the digi-
tal album, With an $8.40 whole-
price for a title that carried
4 $11.99 list price, Billboard es-
timates Amazon lost $3.3 mil-

lion through its pricing strategy.

Since the Gaga offering, there
have been other loss-leader pric-
ing initiatives, with Google sell-
ing a slate of albums for 25 cents
in May and Amazon matching,
and then in July Amazon priced
20 titles at 99 cents.

Even though labels are the
beneficiaries of loss-leader tac-
tics since most times they don't
supply pricing discounts to un-

20, 2012

derwrite the retailers’ loss-Jeader
pricing strategy, label executives
also decry that type of promo-
tion, saying it devalues music.

So which pricing strategy is
the wiser road to take?

Frank Luby, pricing consul-
tant at Simon Kucher & Partners
in Cambridge, Mass., says that
Tune:
ford & Sons’ Babel show that the
industry should stop undervalu-

sales results with Mum-

ing music.

“Fans will pay, and pay full
price,” he says, “If | offer two
options and the more expensive

package looks better for me as
a consumer, then this is g
for everyone—for Apple, for the
band, the label and for the fan.”

win

Luby says that giving con-
sumers options out of the box is
a wise strategy. “Multiple offer-
ings of the same album should
be a fundamental part of the
business,” he says. But given the
high percentage that went for
the deluxe version, Luby won-

ders if Glassnote should have
offered a third, more exclusive,
high-priced version of Babel,

“I would be shocked if there
wasn't a group in there that
would have went for something
more exclusive and priced at-
tractively,” he says.

Luby notes that the higher-
priced package didn't necessar-
ily have to be just music.

So far iTunes has sold
nearly 390,000 units of the
420,000 digital copies sold
in its first week, according
to sources, It has also sold
78,000 of the nearly 88,000 of
the digital copi
second week, and it sold them
at the full list price.

In total, Babel has scanned
769,000 in its first two weeks
of stateside availability, includ-
ing 248,000 CDs, according to
Niclsen SoundScan.

On the other hand, while
Luby is no fan of loss-leader

sold in the

pricing, he also says it's a

MUMFORD &

nearly 800,000
coples of their
npaw album, Babel.

useful tool when used prop-
erly. He points to Amazon's
Lady Gaga promotion, which

yS was a l“‘”lt’lld()\lh ad-

he say
vertising vehicle that reso-
nated with fans. “We are still
talking about that, and people
still remember it,” he says. “It
helped raise Amazon'’s profile
with consumers and given
Apple's market share, their
|Gaga) strategy was a success-
ful thing for them to do.”
Amazon's MP3 market share

bia, sources say Stringer isn't ex-
pected to name a replacement
for Barnett. His responsibilities
may be assumed by Stringer and
other senior Columbia staffers.

Barnett is moving to a label
that’s about one-fifth the size of
Columbia Records, While the
market share of Capitol Music
Group (as Capitol and Virgin
have been known under EMI)
is 4.3% and Blue Note's share is
0.5% for a total of 4.8%, about 3%
of that is catalog sales, which are
likely to be assigned to UM
catalog division, Universal Music
Enterprises. Billboard estimates
Capitol and Blue Note's revenue
atabout $60 million.

Barnett is expected to be in-

volved in the high-profile catalog
project. For example, any Bea-
tles release will have his involve.
ment, sources say.

“Look at where [Barnett] is
from. He grew up in the U.K.
where EMI is everywhere,”
says a person familiar with
the matter. "It is a huge part
of the British culture—that is
the attraction.” .

grew from 2.2%in 2010 to 3.3%
in 2011, Despite Amazon's
growth, iTunes is still grow-
ing in much larger leaps and
bounds, with its market share
increasing from about 31% in
2010 to 38% for 2011,
"Amazon is a very smart mer-
chant, but it has a lot of pieces an
the board,” Luby says, “With Am-
azon you have to look at the big
picture. Their endgame is to be
the place for everybody to go for
everything, not just music.” «

CA MILLE



FITZGERALD SCOTT

SONGWRITER / PRODUCER / FRIEND
6TH FEBRUARY 1964 — 24TH SEPTEMBER 2012

FROM YOUR FRIENDS
NICK RAPHAEL & JO CHARRINGTON
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AND THE MEMORIES



Sony/ATV is making its own digital rights deals,
but staying with ASCAP and BMI

uring the past few
weeks, there has been
a great deal of chatter
about Sony/ATV and EMI Music
Publishing’s decision to with-
draw certain digital rights from
ASCAP and BMI. Since some
of the facts have been distorted
by nonauthoritative sources, |
wanted to set the record straight
about exactly what we've done,
why we've takenactionand, most
important, what this means for
our songwriters.
First and foremost, we
want—in fact, we need—digital
music services to succeed. In the

ever-evolving media landscape,
digital services are the present
and future of our industry. They
provide consumers with easier
and better listening experiences
than ever before, and we believe
they have the potential to gener-
ate significant revenue for song-
writers. Withdrawing our digital
rights gives music services cer-
tainty of rates without litigation,
as well as the benefit of negoti-
ating multiple types of licenses
{e.g., performance and mechani-
cal) simultaneously. At the same
time, it is our responsibility as
stewards of mare than 2 million

songs to provide value for our
songwriters. Direct licensing al-
lows us to reduce costs and en-
gage in free market negotiations
for the fair value of those songs.

EMI Music Publishing,
which was recently acquired by
Sony and a group of investors,
withdrew certain digital rights
from ASCAP about a year ago.
Similarly, with effect on Jan. 1,
2013, Sony/ATV will withdraw
the same digital rights of its
catalog from ASCAP, and both
Sony/ATV and EMI will with-
draw similar digital rights from
BMI on that date as well.

Many in the industry have
wondered why we would want
to take on the tremendous task
of entering direct performance
licenses with digital service pro-
viders, There are several reasons.

With mechanical revenue
flat at best and subject to com-
pulsory licensing and statutory
rates in the United States, we
see the public performance
income associated with digital
music services as a source of
potential growth. As the num-
ber of users of on-demand
streaming and Internet radio
services grows at impressive
rates, we feel we would be doing
a disservice to our writers by
continuing with the status quo

licensing system as it relates to
digital performance income. By
having the right to negotiate di-
rect deals at fair market rates,
together with granting ASCAP
and BMI the right to continue
to administer these rights as
they do today, we are confident
that this will lead to a more eq-
uitable share of digital perfor-
mance revenue for songwriters,
without affecting the growth of

digital music services.

We want to secure the best
possible terms for our songwrit-
ers. While ASCAP and BMI have
important roles in our industry,
they are currently required to
grant any digital music service
(such as Pandora or Spotify) a
public performance license upon
request, even if a rate is not estab-
lished. If a rate has to be deter-
mined through litigation, it can
be years before a songwriter is
paid. We believe that by with-
drawing these limited categories
of digital performance rights,
Sony/ATV and EMI will be able
to engage in free market negotia-
tions with prospective licensees
that take into account the true
value of the songs,

To be clear, we are withdraw-
ing this limited category of dig-
ital rights because we believe
that the current licensing sys-
tem places ASCAP and BMI in
an unfavorable negotiating po-
sition through no fault of their
own. These performance rights
societies carry out an incred-
ible service for songwriters and
publishers, and our songwrit-

INVESTING BY YINKA ADEGOKE

Risk Taker

Billionaire John Malone might be making more music investments like AEG

ohn Malone, the billion-
aire investor most re-
sponsible for cable TV's
presence in more than 100 mil-
lion U.S. homes today, is dou-
bling down on his two music-
led investments and could be
interested in making another
bet or two if the right music
asset comes to market.
Most notably Malone is very

close to taking full control of

SiriusXM after the company
increased its stake to 49.6% in
recent days. Assuming regu-
latory approval, Liberty Media
should become the controlling
holder of the U.S. satellite
radio company, a monopoly,
which has more than 22 mil-
lion subscribers and forecasts
adding 1.8 million new sub-
scribers by the end of the year.

Malone's financial engi-
neering and risky bets are
legendary in the business
world, but the deal to take a
40% stake in Sirius is, by his
own admission, one of his
best., At the peak of the finan-
cial crisis in 2009, a desperate
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Mel Karmazin, CEO of Sirius,
needed a $530 million loan to
help the company avoid bank-
ruptcy. Malone lent Sirius the
cash at an eye-watering 15%
and attached warrants that
eventually gave Liberty Media
a 40% stake in the satellite
radio company. Today 40% of
SiriusXM is worth $4.2 billion.
Malone also now owns
more than one-quarter of
Live Nation Entertainment,
the world's largest concert pro-
moter and leading ticketing
company, and he's secured an
option to increase that holding
to 35%. Malone came to own
Live Nation through his origi-
nal holding in Barry Diller's
IAC/InterActiveCorp before
it spun out to Ticketmaster.
Liberty Media chief execu-
tive Greg Maffei has led the
push to make the holding
company more strategic in its
acquisitions and getting rid of
small, non-controlling stakes.
“The music space is a great
space and there will always
be an enduring interest in
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music,” Malone says. “[Siri-
usXM and Live Nation] have
found IIlll‘ﬁ‘SUHg ways to grow.
Just because music is popular
doesn’t always mean it's pos-
sible to make money from it.”

This is one reason why
Malone and Maffei
slightly indifferent to the
idea of investing in music

are

assets because they're music
assets, They're nothing if not
conscious of valuation met-
rics even as many other fi-
nancial investors have vied to
buy up song publishing cata-
logs, beloved for their steady
cash flow and diversified rev-
enue streams.

“We've looked at some of
the publishing businesses, but
candidly, those already in the
business have way more syn-
ergies than we do to be able
to justify paying those valua-
tions,” Maffei says.

Liberty Media and Malone
aren't sentimental about their
investments,

“Malone likes the subscrip-
tion business of Sirius, which

generates a lot of free cash
flow, while Live Nation is a
market leader with a ticketing
business that generates plenty
of cash,” says Brett Harriss,
an analyst at Gabelli & Co.,
which owns shares in both.
“It probably says less about
their love for music but more
about these businesses ability
to generate cash and maintain
sustainable barriers to entry.
They're not about to buy a re-
cord label.”

One asset on the market is
Phil Anschutz’s Anschutz En-
tertainment Group, whose as-
sets include Los Angeles’ Sta-
ples Center and AEG Live, the
No. 2 live entertainment busi-
ness after Live Nation. Reports
have put valuations of AEG as-
sets at up to $10 billion,

Maffei says Liberty Media
will have a look at the as

but is realistic about the like-
lihood of having to deal with
a lot of regulatory pushback
from rivals if it made a seri-
ous move.

“Phil Anschutz has builta

Liberty's GREG
MAFFEI has
led the push

to make

the holding
company more
strategicinits
acquisitions,

very interesting portfolio of
businesses and assets, some
of which fit in with our exist-

ing businesses,” Maffeis
“But I'm not sure if we'll have
the ability, or rather be al-
lowed to buy some of those
assets that fit in with Live

ers should be aware that, while
arrangements are not yet final-
ized, we intend to grant ASCAP
and BMI the right to continue
to administer our withdrawn
digital rights. As a result, our
songwriters will not only bene-
fit from the associated cost sav-
ings, but, perhaps more impor-
tantly, they will continue to be
accounted to directly by ASCAP

and BMI for their writers' share

of digital performance income
without regard to any advances
they might have tal

I believe this is
moment for our industry. Digi-
tal music services are here to
stay, and our actions with re-
spect to digital performing
rights are meant to show how

seriously we take our respon-
sibility to our songwriters.
For far too long, songwriters'
rights have been undervalued.
It is our mission to protect
their songs and to continue to
obtain fair value for them in
the marketplace. .o

Martin Bandierischairman/CEO
of Sony/ATV Music Publishing.

Nation because of the regula-
tory scrutiny which it already
faced during the Ticketmas-
ter merger,”

And what if AEG were to
break up some of the assets for
sale? *I don’'t know what they're
going to do,” Maffei says. +»



Empleados,Funcionarios y Ejecutivos del Grupo Editorial Edimusa y
Vander Music Inc. lamentan profundamente el sensible
Fallecimiento de su Director General el

Lic. Eduardo O. Baptista Fernandez

y dan su mas sentido pésame a sus padres Eduardo y Diang,
a su Esposa Ivonne e hijos y a sus
hermanos Federico y Eugenio.

Descanse en paz
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Marketing 101

Indie band Aranda reached the charts and
signed with Wind-up Records—all thanks

to students in Oklahoma

hen Chuck Berry sang
“Up in the mornin’ and
out to school/The teacher
is teachin’ the golden rule,” rock'n'roll
was reserved for after-school activities.

Wind-up Records and its recent signing
Aranda have learned that when class is
in session, an "A” on a project can also
produce chart positions.

In February, Trey Rick, coordinator of
academnic operations at the Academy of
Contemporary Music at the University of
Central Oklahoma, discarded the usual
curriculum in his “Music Marketing
and Retail 2° course in favor of a unique
idea: Let the 12 students get a hands-on
experience marketing a real-life band.
Aranda had approached him to have the
students figure out how to market the
group’s album rather than the standard
case study, and both teacher and band
got much more in return.

The students began by studying
Aranda’s music, then scoured the In-

ternet to find where the group had trac-
tion and interviewed siblings to gauge
the band's buzz. Marketing propc
were created; the six best were pre-
sented to the group, a quartet led by

Is

brothers Dameon (vocals/guitar) and
Gabe (vocals/keyboards) Aranda,

Part of the challenge was that the
band had released its album Stop the
World six months prior. “That was a
major hurdle, and the class was unani.
mous in thinking they should rerelease
it,” Rick says, “I liked how otit of order
everything was. It broke the barriers
of anything you could find in the text-
book that said ‘do this six weeks in ad-
vance, do this nine weeks in advance,
We treated it like it was just released.”

Social activities on Twitter, Topspin
and Facebook became the students’ do-
main. They also created and managed
Aranda's website and branded store,
and organized street teams. The stu-

dents created a lyric video for the single

Wind-up Records
will rerelease
ARANDA’'S

Stop the World
on Oct. 16,

“Satisfied” in late April, a tactic unfa-
miliar to the band,

‘It was hands-on, real-time work,"
Gabe Aranda says. "Our only distribu-

tion was digital, and what we wanted
was input on how the band was per-
ceived, They had a think tank of stu-
dents who looked at our branding and
d what we

social media. They assess

looked like to the outside world, some-
thing we have a hard time doing.”
Much of the information was a sig-
nificant FYI to the band, which had
little knowledge about the analyt-
ics of social media or the impact of
fan photos and videos. “The original
thing they came for morphed from
promoting the record to positioning
the band,"” Rick says. “The idea was to

muke the band selfsufficient [online],
make sure [fans] didn't have to work
hard to find them and have a consis-
tent presence,”

Much as Aranda sounds like a local

band in need of help, it already had
something of a national presence. Since
the album’s release, the act has toured
with Saving Abel and Theory of a Dead-
man, and Johnny K (Disturbed, Staind)
produced the album after Lzzy Hale of
Halestorm told him Aranda was her
favorite group.

The brothers started performing to-
gether in 2001 and released their first
album in 2008. Two songs landed on
Billboard's Active Rock airplay chart:
“Still in the Dark” (at No. 31) and
“Whyyawannabringmedown” (No
25). If that second title seems familiar,
it's because Kelly Clarkson recorded
it for her fourth album in 2009, the
Billboard 200 chart-topper All I Ever
Wanted. (The brothers also wrote the
set's title track.)

The legwork that Aranda and its

manager had put in at radio through
the years helped get some airplay for
the new album’s first single, “Undone.”

which reached No. 23 on Active Rock.
Once the students’ work was in place,
*Satisfied"” started rising on the chart.
In May, it began selling more than
1.000 downloads per week—it's up
t0 35,000 sold—and peaked on Active
Rock at No. 14 on Oct. 13.

The growing activity around the
band attracted the attention of Wind-
up, which signed Aranda to a deal this
summer and will rerelease Stop the
Warld on Oct. 16. 1t'll continue work-
ing “Satisfied" before picking a new
single for release in January.

“We're constantly trying to find any-
body making inroads, and they did that
at radio and online,” Wind-up GM Alan
Galbraith says. “Only after the fact did
we learn about the school, but it’s such
a cool story it piqued our interest fur-
ther. They did it in a unique way. It's a
real example of a band putting them-
selves on our radar rather than waiting
for us to find them.” .

DIG BY GLENN PEOPLES

Opening
Pandora’s Box

The headlines say the Web radio leader
is paying artists big bucks—not so fast

hen it comes to digital

royalties, the devil is in
the detalls.

Pandora founder Tim Westergren

continued his campaign for a change in

royalty rates on Oct. 9 with a blog post

that detailed amounts certain artists

Some in the
industry
misinterpreted
Pandora

founder TIM
WESTERGREN'S
blog post.
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h:
service. Along with similar comments
made earlier in the day at the SF Music

¢ generated on the Internet radio

Tech conference in San Francisco, the
post attracted widespread attention to
the company’s plea. Unfortunately, Pan-
dora's message was casy to misunder-
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stand and occasionally misleading,

When Westergren discusses what art-
ists get paid from activity on the service,
he's actually referring to what Pandora
pays SoundExchange, the Washington
D.C.-based nonprofit organization that
collects digital performance royalties for
the owners of sound recordings and per-
forming artists. The amount that ends
up on a check written to an artist is ac-
tually a much smaller figure.

Westergren's point was to emphasize
the very real income stream that he be-
lieves is jeopardized by a burdensome
royalty structure, he told Billboard the
following day. But the way his point
was delivered ended up giving Pan-
dora much more credit than it deserves.

After his appearance at SF Music
Tech, Westergren blogged about the
increasingly important role Web radio
plays in an artist’s career,

The post highlighted some names
unfamiliar to most people: gospel singer
Donnie McClurkin, rapper French Mon-
tana and Mexican group Grupo Bryn-
dis. During the next 12 months, the post
claimed, thes

artists” music will gen-
erate performance royalties from Pan-
dora 0f $100,228, $138,567 and $114,192,
respectively. (A Pandora representative
confirmed that the amounts are for
SoundExchange payments only.)

The actual numbers are less than half

of the numbers in Westergren's post.

For example, if Pandora will pay
$100,228 in the next 12 months to
stream McClurkin's music, only
$42,712 will go directly to him as the
performing artist. McClurkin has re-
leased albums on Warner Alliance, Ver-
ity Records and Zomba Label Group,
Those labels will split $52,204.

An artist who owned the sound
recordings would get both the label
and the performing artist share paid
to SoundExchange. The examples
Westergren gave are all label-affili-
ated, however,

Royalty payments are matters of de-
tails. Readers probably missed Wester-
gren's careful wording. The average
reader was left to believe the amounts
given were those paid to artists. If the
reader didn't have enough knowledge
of the compulsory webcasting license

to parse the language, the post's title,
“Pandora and Artist Payments,” prob-
ably sent the wrong message.

Reports on some popular technol-
ogy blogs misinterpreted Westergre
post. Even though these blogs frequently

cover the intersections of music and
technology, they—like most people—
are unlikely to spot an error in Jogic re-
lated to Section 114 of the Copyright Act.

Pandora doesn't pay artists—not
directly. Because it takes advantage of

the compulsory license for webcasters
in Section 114, the company pays all
royalties for the performance of sound
recordings to SoundExchange.
SoundExchange distrib 509 of

net royalties to the owner of the sound

recording, 45% to the performing art-
istand 5% to the session musicians and
backup singers. Net royalties are rovalties
received less SoundExchange’s adminis-
tration fee, which was 5.3% in 2011.

In a conversation about the post,
Westergren acknowledged how people
might misunderstand its details. The
issue to him is that artists are getting
paid in the first place. Section 114 guar-
antees a direct payment to artists from
SoundExchange. Direct licenses—he
says some of his opponents prefer them
over the compulsory license—would re-
quire Pandora to pay artists through
labels' accounting systems.

“Artists are much better taken care of
in a compulsory licensing situation,” he
said. “Very few people understand that."

Pandora should get credit for a
highly effective publicity campaign
that got people talking. And, as Wester-
gren noted, even half of some of those
figures are still big numbers that are
certain to increase as Internet radio
grows, But Pandora shouldn't be given
credit for money that won't end up in
artists’ pockets. .




The Joy Of Frisbie

Making her mark with a soft drink jingle, Mary Frisbie
Wood writes for commercials just like any pop song

then songwriting is steering dan-

gerously close to the niew market-
ing. That’s the delicate line between art
and commerce that's been toed for more
than 15 years by Mary Frisbie Wood,
aveteran jingle writer and commercial
music producer who founded music
company Frisbie in 2006.

Having made her mark writing
pop songs for Pepsi in
the late '90s and carly
20005 with writing
partner Clifford Lane
(“The Joy of Pepsi” fea-
turing Britney Spears,
Aretha Franklin and
Faith Hill, among oth-
ers), Wood first learned
about the importance of
putting songwriting be-
fore product placement when she and
Lane were tasked to write what became
“Mave Over,” a Pepsi jingle-turned-pop
song for the Spice Girls that appeared
on 1997s Spice World.

“The way we would write commercials

I FTV advertising is the new radio,

The Brand

is the same way we would write songs—
we always wanted to write a great song
first,” Wood says. “We started writing
all these hooks—'next phase, next wave,
next craze’—to define what this idea of
‘Generation Next’ meant, and then we
kind of went, 'Oh, no, the product. We
got to go back and get the product.™
Cut to 2012, where bands like the
Black Keys, Phoenix, fun., Foster
the People and oth-
mth ers are building their
careers on the backs of
high-profile commer-
cial synchs—creating a
satellite industry in the
process for musicians
who create sound-alike
songs for commercials
when said bands turn
them down. Wood
founded Frisbie based on the idea that
she could bring well-known musicians
to create original music for brands with
adistinct sound (the Candy Butchers’
Mike Viola, Wilco's Jim Sansone and
former Odd Future member BrandUn

ANDREW
PP

DeShay are among those who've
worked on recent assignments)—no
copycats necessary.

“One thing | think about a lot is how
music producers are the new A&R peo-
ple, and it just makes me wonder about
how younger people are writing songs,”
Wood says. “There are 10 key catego-
ries that tend to get used over and over
again, and I worry that people are put-
ting the blinders on pretty early on in
their artistic career when the goal is
just to get on the new radio.”

Though the New York-based Frisbie
specializes in creating original music
for advertising and TV (Wood and com-
poser P.T. Walkley compose the music
for Nickelodeon's “Team Umizoomi"),
it does offer the occasional synch place-
ment for agencies—sometimes with ac:
cess to the original artist, The Gapand
ad agency Ogilvy, for instance, licensed
Frisbie artist Gordon Voidwell’s “Ivy
League Circus™ for its spring 2012 “Be
Bright" campaign, but asked for some
tweaks, “That was one where they loved
the song but the lyrics weren't right, so

MARY FRISBIE
WOOD'S firm
specializes in
creating original

we were able to get the artist in the stu-
dio and rerecorded the vocals.”

Although Frisbie's phones are con-
stantly lighting up with requests for the
hottest indie bands of the moment, that
wasn't always the case when Wood was
pitching projects nearly a decade ago
with Of Montreal's Kevin Barnes or
with singer Inara George months be-
fore she became a tastemaker darling
as partof the Bird & the Bee. “There's
always that fine line of being too soon
or not soon enough,” Wood says.

But it's precisely those artist relations
that have kept Wood high on the call
list for music supervisors like Rani Vaz,

head of music production at BBDO,
who worked with Wood on many of her
previous assignments and has more re-
cently tapped Frisbie for original music
to score spots for client General Elec-
tric, “There's a trust that people have
working with her, They know they're
working with somebody who will take
their integrity into consideration,” Vaz
says. “She won't bring somebody a proj-
ect that doesn't feel right for them.”
Jerry Krenach, director of music
production at megarrybowen, admires
Frisbie’s studio chops. “Mary gets it—
she curates music in a really careful way,
She's a great vocal producer, 100"« «

Balboa Records / Discos Musart

Empleados, Amigos y Artistas

Lamentan profundamente el sensible fallecimiento del Director General de Grupo Editorial Edimusa (México) y Vander

Music Inc. (Estados Unidos), el
Lic. Eduardo Octavio Baptista Fernandez

Uniéndose al dolor que les afecta y compartiendo su duelo, expresan sus mas sinceras condolencias a sus padres
Eduardo y Diana, a su esposa Ivonne e hijos, y a sus hermanos Federico y Eugenio
30 de Septiembre de 2012
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Billboard unveils new methodology this issue
for the long-standing Hot Country Songs, Hot
R&B/Hip-Hop Songs and Hot Latin Songs
charts. Each receive a major consumer-in-
fluenced face-lift, as digital download sales
(tracked by Nielsen SoundScan) and streaming
data (tracked by Nielsen BDS from such services
as Spotify, Muve, Slacker, Rhapsody, Rdio and
Xbox Music, among others) will now be factored
into the 50-position rankings, along with exist-
ing radio airplay data monitored by BDS. The
makeovers will enable these charts to match the

Billboard Shakes Up
Genre Charts

Revamped charts will add streaming and downloads
to methodology, breaking out fresh genre lists

Spanish-language airplay, sales and estimated
streaming factored into their Hot Latin Songs
rankings (see story, page 13).

Radio charts for each of the aforementioned
rankings will be spun off and live in Billboard's
print and/or online properties, each keeping its
history from its first date utilizing BDS data: Rap
Airplay (1989), Country Airplay (1990), R&B/
Hip-Hop Airplay (1992), Latin Airplay (1994)
and Rock Airplay (2009). Digital Songs charts
for each genre, which have been in existence
since 2010, will continue to be represented as

methodology applied to Billboard's sig re
all-genre songs ranking, the Billboard Hot 100.

Concurrently, Hot Rock Songs, which
launched as an airplay-only chart in 2009, and
Rap Songs, in existence as a radio survey since
1989, will also include digital download sales
and streaming data for the first time.

In addition, Billboard is launching a new
chart, R&B Songs, which will incorporate the
same airplay/sales/streaming hybrid formula to
rank the week's top R&B-only (non-rap) titles.
R&B Songs and Rap Songs will serve as 25-po-
sition distillations of the overall Hot R&B/Hip-
Hop Songs chart, highlighting the differences
between pure R&B and rap titles in the overall,
wide-ranging R&B/hip-hop field.

“The way people consume music continues
to evolve, and as aresult so do our genre charts,
which now track the many new ways fans expe-
rience, listen to and buy music,” Billboard direc-
tor of charts Silvio Pietroluongo says. “We're
proud to be offering updated genre charts that
better refiect the current music landscape as
well as a new R&B Songs chart that finally shines
a spotlight solely on core R&B acts like Frank
Ocean, John Legend and Anthony Hamilton."

Billboard has been charting the popular-
ity of R&B songs since 1942, with numerous
ch inmethodology impl dthrough
the years. The most recent formula sports an
almost-exclusive reliance on radio airplay. The
Hot Country Songs chart similarly datesto 1944
and has also undergone multiple changes in its
formula, with the most recent incarnation being
one fueled solely by radio airplay since the ad-
vent of BDS datain1990.

Hot Latin Songs, meanwhile, has been based
solely on radio airplay since its launch in 1986. In
its new incarnation, only predominantly Span-
ish-1 age titles will on the chart. Ti-
tles mostly sung in English, which often receive
Latin airplay and appear on the radio-based
chart, are no longer eligible for inclusion, Dual-
language songs (those recorded independently
in both Spanish and English) will have only their
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P kings as well.

The move to the Hot 100-based formula will
ensure that the top-ranked country, R&B/hip-
hop, Latin and rock titles each week will be the
top titles listed on each genre’s songs ranking.
This will be in line with how the Billboard 200
albums chart aligns with the albums charts
for each corresponding genre. Because of the
switch to new methodology, the week-to-week
movements on the charts for some songs (in ei-
ther direction) could be quite dramatic.

Until now, only country stations contributed
tothe Hot Country Songs chart, or R&B/hip-hop
stations to Hot R&B/Hip-Hop Songs; the same
held true for Latin and rock. The new method-
ology, which will utilize the Hot 100’s formula
of incorporating airplay from more than 1,200
stations of all genres monitored by BDS, will re-
ward crossover titles receiving airplay on a mui-
titude of formats, With digital download sales
and streaming data measuring popularity on
the most inclusive scale possible, it is only just
the radio portion of Billboard chart calculations
thatincludes airplay from the entire spectrum of
monitored formats.

The immediate beneficiaries of this week’s
methodology change are Taylor Swift, Rihanna
and Mumford & Sons.

Swift holds down the top two slots on Hot
Country Songs with “We Are Never Ever Get-
ting Back Together” and “Red.” Her new coun-
try radio single “Begin Again" jumps 37-10. The
pop-crossover No. 1"Never Ever"” ranks at No.
36 on Country Airplay (but also gets points as-
sociated with its pop-crossover play) and No. 1
on Country Digital Songs, while “Red"” is absent
from the Country Airplay list, but ranks No. 2 on
Country Digital Songs. “Begin Again" appears
at No. 29 on Country Airplay and No. 3 on Coun-
try Digital Songs.

Rihanna leaps from No. 66 under the former
Hot R&B/Hip-Hop Songs methodology to No.1
with “Di yed by cr pop air-
play of the track as well as strong digital sales
(No. 1on R&B/Hip-Hop Digital Songs). “Dia-

de "R

monds” also tops the inaugural R&B Songs tally.
On Rap Songs, PSY soars 20-1 with his current
No. 2 Hot 100 hit “Gangnam Style.”

While fun. claims the No. 1slot on Hot Rock
Songs with its former Alternative No. 1and cur-
rent Hot 100 top 10 hit *Some Nights," Mumford
& Sons ride increased curiosity about their new
album Babel to overwhelming streaming activ-
ity, placing all 12 songs from the set (as well as

two others from the album's deluxe ver-
sion) on the chart.

On Hot Latin Songs, Wisin & Yandel
move to No. 1 with “Algo Me Gustade Ti,"
featuring Chris Brown and T-Pain, matching
its Latin Airplay rank. The track is No. 3on

Latin Digital Songs.

DANNY ELFMAN TO RECEIVE
MAESTRO AWARD ATFILM& TV
MUSIC CONFERENCE
Danny Elfman will receive the Maestro Award
at the Billboard/Hollywood Reporter Film
& TV Music Conference on Oct. 25 at the W
Hotel in Hollywood. The honor recognizes a
composer’s career and is given out annually at
the conference.

Elfman was one of the first rock artists to
make a successful leap to the world of film
music. The former Oingo Boingo leader began
working in film with “Pee-Wee's Big Adventure”
in 1985 and has become one of Hollywood's
most prolific composers. This year alone his
scores are in "Hitchcock,” “Silver Linings Play-
book," “Promised Land" and “Frankenweenie,"

Hollywood Reporter film critic Todd McCar-
thy will present the award and host a Q&A with
Elfman and “Hitchcock” director Sacha Gervasi.

For further information and to register, go to
billboardevents.com/filmtv.

YINKA ADEGOKE
APPOINTED
DEPUTY EDITOR OF
BILLBOARD

ADEGOKE

Billboard has named Yinka
Adegoke deputy editor. In
this role, he'll be responsible
for driving the publication's
business editorial coverage
across all platforms, includ-
ing Blllboard magazine, Bill-
board.bizand the brand's in-
dustry-leading conferences.
He'll be based in New York
and report to Billboard edi-
torial director 8ill Werde and
Billboard editor Joe Levy.

"Yinka is one of the top
entertainment business
journalists and thinkers in
the industry,” Werde says.
“I'mthrilled to bring him on
to lead Billboard's world-
class team of reporters.
The hire of Yinka shows
yet again that Billboard is a
brand that invests in talent
to serve our readers.”

For the past six-and-a-

half years Adegoke worked
as Reuters' senior media
correspondent in New York
covering the media busi-
ness, breaking major sto-
ries and writing financial
analysis on the TV indus-
try, music business, digital
media and everything in
between, Before moving to
New York he was an editor
at New Media Age in Lon-
don where he covered the
early days of the digital
media revolution, Adegoke
started his career at Music
Week in London and has
written for publications
Including Music Business
International, the Guardian
and the Financial Times.

ALEX PHAM
NAMED SENIOR
CORRESPONDENT
OF BILLBOARD

Billboard appoints Alex
Pham senior correspon-
dent. Inthis role, she'll be re-
sponsible for covering new
platforms and technologies
in and around the music

space, including startups
and Investments, Silicon Val-
ley and top companies like
Google, Apple, Facebook
and Amazon. Pham will be
based in Los Angeles and
report to Adegoke,

“We couldn't be more
pleasad to add Alex to our
staff,” Werde says. “She's a
visionary at the intersection
of entertainment, technology
and business and has astellar
track record as a reporter in
that space. Billboard has an
opportunity and a respon-
sibility to lead the way in
thinking about tomorrow's
music business, and Alex is
going to play a huge partin
delivering on that commit-
ment to our readers.”

Pham has been a news-
paper journalist for more
than 20 years, and most re-
cently covered technology
and entertainment for the
Los Angeles Times. In ad-
dition to reporting for the
newspaper's print edition,
she produced and edited
online videos for their web-
site and reaularly wrote for
saveral of the Times' blogs.
Prior to her position at the
Times, Pham covered busi-
ness news on health care,
financial services and bank-
ing, among other topics,
for the Boston Globe, USA
Today, the Washington Post
and her hametown paper,
the Oregonian

.
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New Way ToTheTop

Latin charts revamp means digital and bilingual radio
will have more of an impact

Visitors to the Latin charts
page this week will encountera
revamping of Hot Latin Songs,
which is now based on the Bill-
board Hot 100-style formula
blending airplay, sales and
streaming data, as measured
by Nielsen BDS and Nielsen
SoundScan. The chartwill ap-
pear weekly on the page with
Latin Airplay (the former basis
of Hot Latin Songs) and Top
Latin Albums, along with the
regular rotation of genre air-
play and album charts,

The new chart will exclu-
sively measure the perfor-
mange of Spanish-language
songs by taking into consider-
ation multiple measurements:
digital downloads, airplay from
the Hot 100 panel of more than
1,200 stations in all formats
and streams from services that
include Spotify, Slacker, Rdio,
Cricket/Muve, Rhapsody and
Xbox Live.

The hybrid songs chart is
launching not only for Latin
music but also for country,
R&B/hip-hop, rap and rock
(see story, page 12), But its ap-

pearance is particularly timely
for Latin music as the genre
becomes more vested in the
digital landscape, and also, as
stations increasingly cater to a
bilingual listener.

On the radio end, in the last
year an increasing number of
stations have flipped formats
from all-Spanish to bilingual,
playing mostly
a mix of top 40,
uptempo Eng-
lish-language
fare and upt-

LEILA
COBO
empo dance,

urban Latin

fare, Those sta-

tions, includ-

ing KXOL (La-

tino 98.3 FM)

Los Angeles, currently don't
fall under the Latin panels
because their playlists do not
include enough records in
Spanish, The hybrid chart,
however, will include their
Spanish-language fare as well
asany Spanish track played on
any BDS-monitored station. in-
cluding English-language out-
lets. In other words, if bilin-

Latin
Notas

gual is indeed a new reality,
then the songs—at least the
Spanish-language songs—that
cross into the English realm
will finally be adequately rep-
resented on a Billboard chart.
As far as digital sales and
streaming is concerned, never
has Latin music relied so much
on these platforms. This may
sound redun-
dant; after all,
isn'tevery genre
in the market in
the same boat?
3 Not really. With
the decline of
Latin retail space
in the United
States, develop-
ing strong digi-
tal sales has become an urgent
matter for Latin that is far from
reaching its potential.
According to Nielsen
SoundScan, sales of Latin al-
bums (those predominantly
in Spanish) through the first
three quarters of 2012 stood at
7.2 million compared with 8.9
million for the same time pe-
riod a year ago—more than 1

j i

million in lost sales. Of those
sales, this year 1 million were
digital albums, compared with
800,000 in 2011, That's merely
200,000-unit gain, buta 25%
gain nevertheless.

Interms of Latin digital song
sales—which will be part of the
makeup of the reconfigured
Hot Latin Songs chart—they
stand at 17.1 million year to date,
compared with 16.2 million
last year, a gain of nearly 1 mil-
lion. Measuring those sales to-
gether with what presumably is
a major driver—streams—may
provide a very different picture
from that currently presented by
albumn sales and radio charts.

“Truth is, no one talks about
streaming in the Latin market,”
says Tony Mojena, who man-
ages Luis Fonsi. “Everybody
talks about Twitter and Face-
book.” But now, he says, with
the creation of a new chart that
measures results in black and
white, “everyone’s going to start
paying attention to this and

o

WISIN &
YANDEL top the
new Latin chart.

numbers will begin to grow.”

The hybrid Hot Latin
Songs, which will pick up
the 26-year history of the for-
mer airplay chart, runs 50
positions deep, while Latin
Airplay and Top Latin Al-
bums will run 25 positions
in length in print, with the
full charts (50 positions for
Latin Airplay and 75 for Top
Latin Albums) appearing on
Billboard.biz each week. The
history of Latin Airplay dates
back to November 1994 when
the ranking first began incor-
porating BDS data.

“Great masses of people are
listening to music via many
outlets and it's great that they
can be measured,” Universal
Music Latin Entertainment
president Victor Gonzalez
says. "And the correlation with
radio is not always 10096, It will

be very interesting.” ..

For 24/7 Latin nows
and analysly, see
billboard.biz/latin

Flakiss Makes
Her Return

L.A. rapper takes a fictional role that
almost tells her real-life story

Rapper Yahira Garcia—aka
Flakiss—was supposed to
be the next big act in Latin
hip-hop nearly a decade ago
when she signed to Univision
Records. In 2006, after asking
to be released from her con-
tract after only three albums,
she ailmost abandoned music
all together.

Unhappy with the music

business, Garcia went her own
way in 2008 to rethink her life,
career and have a family, She
co-hosted a radio show with
personality Art Laboe and
last year reluctantly applied
forwork at a job agency atthe
urging of her husband.
Then—like a movie—she
got a call from Hollywood
casting directors who said

YAHIRA “FLAKISS”
GARCIA shares
screen time with
actor MAURICE
COMPTE in

“End of Watch."

director David Ayer (“Train-
ing Day") wanted to audition
Garcia for a part in the film
“End of Watch" about L.A.
cops starring Jake Gyllenhaal
and Michael Pefia.

“I really thought it was a
joke,” Garcia says, "but it was
the real deal. David Ayer said
he was afan of my music. | au-
ditioned and he gave me the
partof LaLaonthespot.”

The fictional La La, who
grew up in South Central
among gangs like Garcia, is
a smaller role, but puts her
at the center of the film's
emotional climax. The indie
project has been generat-
ing attention for Academy
Award-worthy performances
from its leading cast,

For Garcia, the experience
of getting a shot in her first
project that was the No. 1
film during its opening week-
end last month has not only
placed her on the fast track
in the acting world, but her
music is also getting attention
again on sites like YouTube,

Garcia, 34, is now wiser

and debating whether to sign
with another label, she knows
to be more cautious. "l was
too naive before," she says.
“| trusted everyone around
me and it backfired. It's im-
portant to do research before
signing contracts."

When Garcia signed to
Univision, the label's roster
included some of the biggest
names in Latin music, like re-
gional Mexican singers Pepe
Aguilar and Graciela Beltran.
When it came to Latin hip-
hop, Univision helped launch
Akwid, Jae-P and Garcia, one
of few women in the genre.

Michael Greenwald, VP
of talent at Don Buchwald &
Associates/Fortitude, repre-
sents Garcia and says his cli-
ent is already about to make
more films, including another
project with Ayer.

“She’sunique,” says Green-
wald, who has worked with
Ben Affieck and Adrien Brody.
“Flakiss has an innate quality
to her and a real street sense
that she can grasp from her

personal life experiences.”

Rapper Jae-P, who was key
in helping Garcia find her way
in music, agrees. "She speaks
forwomen," he says. “It's hard
tofind female rappers that will
fight and express that reality.”

Lisa “Khool-Aid” Rios, who
recently produced the music
for the upcoming film “Filly
Brown" about a struggling
Latina rapper, says Garcia's
return is symbolic on many
levels. “I'm glad to see Holly-
wood reaching out to these
Chicano artists,"” Rios says.
“They're seeing their strength,
their power, what they can fi-
nancially pullin and what they
bring in terms of talent.”

As Garciatakes more meet-
ings and reads more scripts,
she says she's ready for the
next phase of her career as
she balances film and music.*|
don’t know if I'll get any award
for my acting on this film, but
I do know that the biggest
award is everyone’s support,”
she says. "I definitely feel the
love." —Justino Aguila

PITBULL TAKES ON
SPOKESMAN ROLE
FORMAXD AUDIO
Pitbull has become a spokes-
man for MAXD High Definition
Audio, which is set to release
a mobile app later this year.
The rapper will endorse the
company’s audio technology,
which covers mobile services,
audio books, games, mov-
les, music and TV. Pitbull's
branded mobile projects will
be integrated into future con-
certs and recordings, Com-
pany officials say Pitbull's
international appealisinline
with their products, which use
cutting-edge technology.
MAXD converts audio files to
high-definition quality while
reducing their size.

—Justino Aguila

MUNIZ JOINS
EVENPRO GROUP, XYZ
LIVE AS PRESIDENT
Latin American concert pro-
moter Jose Muniz has joined
Evenpro Group and XYZ Live
as president. Evenpro, which
has equity in the Brazil-based
XYZ Live, has offices in Florida,
California and throughout
Latin America. He'll be based
in Orlando, Fla., and divide his
time between Brazil and Latin
America. A former senior VPat
Time for Fun, Muniz started his
career asapromoter in Brazilin
1983 with Metal Productions.
He has also worked on tours
for Pearl Jam, Rush and Aero-
smith, among other acts, —JA

PRINCE ROYCE TO BE
FACE OF POST FOODS'
‘POSITIVE MIX’

Post Foods has tapped Prince
Royce to be the face of its
U.S. “Positive Mix"” campaign,
which will feature the singer/
songwriter on bilingual spe-
cially marked boxes of Honey
Bunches of Oats, Tied to
Post’s sponsorship of the
Latin Grammy Awards and its
Street Parties, the campaign
will allow 10,000 consumers
to win music downloads and
automatically enter to win a
flyaway package to celebrate
New Year's Eve in New York
and attend a meet-and-greet
with Royce. The crooner re-
cently kicked off his Phase I/
tour and will play more than 25
U.S. cities before wrapping in

EN ESPANGL: All the great Latin music coverage
you've come to expect from Blliboard—in Spanish
Go to billboardenespanol.com

about the business. While
she's working on new music

San Francisco on Nov. 30.
—Leila Cobo
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Redbox Gets
TheTicket

DVD rental specialist diversifies, bringing ticketing
to where consumers spend their time and money:

the local store

edboy, with its ubiquitous DVD rental

kiosks, is entering the ticketing game,

beginning in Philadelphia with tickets
availableat kiosks and online. Los Angeles is next
inearly 2013, and Redbox president Anne Saun-
ders says she sees no reason why the program
can't eventually be rolled out nationally. With
38,500 kiosks nationwide, ifthe industry optsin
to a significant level, Redbox could conceivably
maove the needle in both ticket sales and general
awareness of events,

Retail outlets have a long history in the ticket-
ing business. In the pre-Internet, pre-call center
days, record stores and the venue box office were
the primary outlets for ticket sales. Ticketmaster
partnered with Walmart starting in 2010, and
last summer announced a deal for Walmart to
sell tickets through kiosks at hundreds of the
retailer’s locations around the country. Before
its merger with Ticketmaster, when it rolled out
its own, now-defunct ticketing solution, Live Na-
tion was partnered with Blockbuster’s brick-and-
mortar stores to sell tickets.

But, with its highly visible DVD kiosks in front
of a wide range of retail sites nationwide, Redbox
is a video rental model that has been embraced by
the public to the point that Redbox is now aver-
aging 59 million transactions per
month. Kiosks can be found where
consumers live, sitting outside Mc-
Donald’s restaurants, at grocery
and convenience stores, at select
Walgreens locations and, yes, se-
lect Walmart locations. Ticketing

could also serve to help Redbox di- :

versify as it copes with mounting
pressure from Hollywood studios
that have never been fans of the
Redbox business model.

Redbox says it has rented 2 billion videos since
opening its first autornated rental kiosk in 2002,
and "with so many peaple coming to us to find out
how to spend a few hours being entertained, we
thought it was completely natural to extend and
offer people the same Redbox model—affordable,
fun, convenient access—1o live events,” says Saun-
ders, who believes Redbox could help address an
industry-wide issue of unsold inventory, much of it
due toa lack of awareness of events by consumers.

“We know from talking with our customers
that they go to a lot of live events, and for many
of us it’s not always easy to find out what's going
on and how to get the tickets,” Saunders says.

Part of Redbox's appeal in the video rental
business is its simplicity, which will extend to
ticketing. Redbox tickets will be sold at face value
or below, with a $1 fee per ticket that serves as
Redbox’s piece of the pie.

Redbox will roll out ticketing to all 650 kiosks
in the market by mid-October, and they can also
be purchased online. Consumers will have the
option to print their tickets at home or, in some
cases, pick them up at the venue. And Redbox
tickets aren't limited to music. In Philly, consum-
ers can now purchase tickets to Carrie Under-
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Road

CARRIE :
UNBERWOOD'S
Philadelphiagoncert.
iSamong Rebex's first
ficiet Siferings.

wood at the Wells Fargo Center, NASCAR events
at the Pocono Raceway, the Philadelphia Film
Festival and Villanova Athletics sporting events.

“We're open to everybody, whoever is con-
trolling the inventory,” says Mark Achler, se-
nior VP of new business, inno-
vation and strategy for Redbox.

Achler says the company has
had conversations with a variety
of ticketing companies. including
Ticketmaster.

New Era Tickets, a division of
Philadelphia-based venue man-
agement firm Global Spectrum,
and Sparkart are key launch
partners of Redboy’s ticketing

RAY
WADDELL

business.

Saunders says that no significant changes need
to be made to the kiosks to add ticketing to the of-
ferings, “The interface was relatively easily adapted,
and Mark and [his] team did a great job doing a lot
of user testing, so they got the whole process of
looking foran eventand making a purchase down
to about the same amount of time that it takes to
renta DVD,” she says.

This seems to truly target the impulse buyer,
with kiosk generally offering “best available” tick-
ets, rather than seat maps and specific locations.
“If you want to get particular, you can do that
online,” Saunders says. “We're not taking own-
ership of inventory, so, by and large, [ticketing]
was not something that required us to make a
lot of changes to our core business,”

The marketing potential of Redbox kiosk tick-
eting extends beyond just creating awareness.
Similarly to tickets being offered at Groupon and
other discounting operations, Redbox could con-
ceivably come in if a show needs help with sales
and offer some tickets at below the price of the
initial on-sale. .

.w For 24/7 touting news and analysls,
sew billboard.biz/touring
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NEIL YOUNG is one of
Wixen Music Publishing’s
many clients

Wixen Widens Its Scope

Family-run forensic publishing rights specialist is offering

new services for its wide array of clients

ixen Music Publishing. known for its forensic abil-
ity to find monies due, now wants to be known for
generating incremental income too.

The company has just set up a marketing division for the first
time, with the intention of plugging music and will also work in
conjunction with Julie D'Angelo and her Music for the Masses,

“We have been very focused on the administration end of the
business, but now we want to expand what we offer our clients,”
says Wixen Music Publishing president Randall Wixen, who co-
owns the firm with his wife, Sharon Maroko Wixen.

In producing monthly digital compilations, quarterly compila-
tions focused on different clients and artists, and staging show-
“we want to be perceived as more than [a firm known for
scrutinizing] numbers and maximizing income.”

He has placed his son, Andrew, in charge of that effort.

Today, Wixen Music Publishing, which has a
staff of 20, represents 3,000 clients with 50,000
songs and has a separate sister company, Wixen
Music Publishing U.K, in London, run by Wix-
en's cousin, Naimi Asher. Clients include the
Doors, Neil Young, Kid Rock, Journey, the
Black Keys, Weezer, Santana, Sonny & Cher,
Chicago, Hall & Oates, Michael McDonald,
Janis Joplin, the Beach Boys' Brother Pub-
lishing, Def Leppard, John Mayall, Keb’ Mo’,
Courtney Love and John Lee Hooker.

Due to the amount of time that Wixen Music takes in scruti-
nizing royalty payments, it usually prefers to take on clients that
already have a track record, or in the case of newer songwriters,
at least have some prospects happening for their music.

Wixen became interested in the music industry in the late ‘70s
when he was managing bands, mainly those associated with the
Paisley Underground like the Pandoras and the Last. At the
time a lot of the bands didn't have anyone interested in handling
their publishing so by default he started administering publish-
ing for those he was managing.

“I soon found that I didn't like management, but 1 did like pub-
lishing,” Wixen recalls. “Management was too much of people
calling you in the middle of the night to tell you the van broke
down and to ask, "What do we do now>"”

By then he was attending the University of California in Los An-
geles, where he received a degree in economics, He found himself
studying the publishing statements and asking questions. Soon,

cascs,

he was known for taking a forensic approach and trying to find
underpaid and/or undercollected royalties, He started his first
publishing company in 1979 under the name Backlash Music
but changed to Wixen Music in 1984,

Wixen's friendship with someone working for Styx led to look-
ing at the band’s statement, which led to meeting a business man-
ager who introduced him to Tom Petty. “As [ got the opportunity
to show how much unpaid [royalties] | could find, | became the
go-to guy to look over statements,” he says.

Wixen is proud that with his wife he has built the firm from
the ground up. But why not take on private equity and start buy-
ing copyrights?

“We made a conscious decision that we should be administra-
tors and that writers should keep their publishing,” Wixen say:
“Only in rare cases have we done an acquisition. If one of our
clients wanted to sell quickly, then we could buy
without having to perform due diligence since we
know the catalog.”

The company’s systems are based on Coun-
terpoint Systems' Maestro Relationship Manage-
ment software, which runs on a mini-computer.
The company has spent $250,000 and four years
to build a portal that will allow songwriters to see
if there is any activity around their songs, like

which one has been requested, the current sta-
tus with the deal, what it will pay and when pay-
ment is expected. At the same time, music users can sign on
to sec if the music they're seeking to license has been cleared.

Wixen likes to tout his company’s ability to make quarterly
payments within two weeks of the end of the quarter. More-
over, he signs clients to short-term deals so songwriters can

see if they like the firm, and says he has a retention rate of

more than 99%.

While Wixen doesn't like to play the game of paying big ad-
vances, he's not afraid to be aggressive in the price he quotes to
clients for administration services. On the other hand, Wixen

says his firm doesn’t like to get aggressive in pricing music
10 users,

“We don't want to preside over a race to end the value for music,”
he says. “Music has an important intrinsic value and we tend to
price geared toward what the song is worth rather than accom-
modating someone's budget. A lot of music supervisors think we
charge too much, but our clients are delighted.” ..
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WARRIOR

With a hit single once again heating up the charts
and a new album set for a December release, Ke$ha
is back, stripped down and ready to rumble

BY STEVEN J. HOROWITZ

When Ke$ha burst onto the scene in 2009—
rapping through an Auto-Tune filter about
brushing her teeth with whiskey and boys
trying to “touch [her] junk”—the then-22-
year-old quickly positioned herself as pop’s
resident troublemaker and made the charts
her home. In its first week of release, her bratty
debut single, “TiK ToK,” smashed the record
for highest single-week sales for a female
solo artist with 610,000 digital downloads,

according to Nielsen SoundScan (the previous record-holder, Lady
Gaga’s “Just Dance,” sold 419,000 in its first week), and soared to No.
1 on the Billboard Hot 100. The Dr. Luke- and Benny Blanco-produced
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anthem took just 11 weeks to top the chart,
holding the peak position for nine weeks on
its way to becoming the longest-running No. 1
debut single by a female artist since 1977, and
the highest-selling digital single of all time,
second only to the Black Eyed Peas’ “I Gotta
Feeling,” with almost 14 million copies sold.

KeSha's debut album, Animal, crowned the
Billboard 200 when it arrived at the top of 2010
with 152,000 copies in its first week, according
to SoundScan. Driven by an attractive $6.99
initial price point, it leveraged the sales re-
cord of “TiK ToK” with iTunes' Complete My
Album program and took full advantage of the
holiday shopping season with a preorder pro-
gram that launched Dec. 15, 2010. The result
was another digital benchmark, this time for
sales of a No. 1 album.

A series of top 10 hits, including “Your Love
Is My Drug,” "Take It Off" and “Blah Blah
Blah” (featuring 30H!3) followed, and in No-
vember 2011, Ke$ha once again shot to the top
of the Hot 100 with “We R Who We R.” the lead
single from the EP Cannibal, which was also

included in the deluxe-edition repackage of

Animal. “We R Who We R™ bowed at the peak
position with more than 280,000 digital down-
loads. KeSha, who co-writes her own songs,
was a hit factory, mining chart gold.

That is, until she took a break. After tour-
ing as the opening act on the North Ameri-
can leg of Rihanna's 2010 Last Girl on Earth

3 P ey T

A picture from KESHA'S Upcoming -
illustrated memoir, “My Crazy Beautiful
Life” (to be publlshed}_{gNovember). )
taken after her first bigShow at
Lollapaloozain 2009.* revealing,

at my life s really like," she says of &
the book. “It's notall glamorousbut
it's all real. It'sErazy and it’s beattiful ®
Inset: With DRELUKE at ASCAF!.'{P P
Music Awardgin 2011, -

tour (which grossed $13.1 million from 18 re.
ported shows, according to Billboard Boxscore)
and then headlining the Get Sleazy tour last
year (grossing $2.1 million from nine shows),
the Nashville-raised singer went on a month-
long sabbatical before taking on her sopho-
more LP, Warrior (RCA/Kemosabe). Now, with
Warrior set for a Dec. 4 release and lead single
“Die Young” gaining at radio (it’s the Greatest
Gainer this week, despite falling 13-14 on the
Hot 100), KeSha is back, much to RCA's relief.

“I had the label breathing down my neck to
come back and make a new record, and 1 kind
of had to tell everybody to fuck off for a month,”
says the singer/songwriter born Kesha Rose
Sebert. When her solo tour wrapped in Sep-
tember 2011, KeSha dropped out of the public
eye after Rio de Janeiro's Rock in Rio Festival,
making stops in South Africa and other locales
before returning to the States in late October.
She calls it a “spiritual journey,” a chance to get
of the road and back to herself and the land:
“I needed to get my head back on straight and
sleep in the dirt for a little while, And then |

came back and have literally been working on
my record ever since.”

Aftera 14-month break from the top 40, KeSha
returned to the upper reaches of the charts with
the release of “Die Young™ on Sept. 25. RCA
chose WHTZ (Z100) New York to debut the track
as part of Clear Channel’s iHeartRadio World
Premiere program on the “Elvis Duran and the

OUR INTENTION
ISTO CEMENT
HER AS AN
ESTABLISHED
POP STAR.

—TOM CORSON, RCA

Morning Show," which reaches 7 million listen-
ers in 50-plus markets each morning, For the
first day, it played the song every hour. The re-
sponse was so strong that Z100 moved the cut
to its “power new" category, playing the song
every other hour to give it maximum exposure.

“You don't really see reactions like this so
quickly,” Z100 PD Sharon Dastur says. "It's
been a week-and-a-half and we feel like it was
selling well. We put it into our research and
it was enormous. It was just so interesting
to see how a song could connect so quickly.
I just know that this is going to be a huge,
huge album for her and she's really going to
just pick up where she left off."

The same day RCA distributed "Die Young”
to digital retail, standard and deluxe edition
preorders for Warrior were made available on
iTunes for $9.99 and $11.99. (The latter in-
cludes four extra tracks.) This time, RCA opted
out of iTunes’ Complete My Album program
and instead offered consumers a free download
of “Die Young" with every preorder of Warrior,
Leading up to the album’s release, each of those
preorder-driven free downloads counts toward
the single's total digital tally.

RCA Music Group president/COQ Tom Cor-
s that so far, the method is paying off.

“The preorder is beating our expectations and
doing well,” he says, "KeSha had an incred-
ible run with the first project, with [Animal|
and then Cannibal, the repack. It was global.
Hopefully, that's what {Warrior] will do. Our
intention is to cement her as an established
pop star. When you listen to the album and
all the possibilities on it, we have high hopes.”
That meant heeding to KeSha's creative vi-

sion for Warrior. After dousing her vocals in
Auto-Tune for her debut gave the critical com-
munity reason to believe that her voice was the
product of technological tricks, KeSha set out
to banish Auto-Tune almost entirely from the
project and incorporate more guitars, which
she had excluded from Animal.
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“I got really sick of people saying that |
couldn't sing, because I can do very few things
confidently in my life, and one of them is that 1
can sing,” she says. She was so adamant about
proving herself that she first contemplated
making Warrior a rock album. “I remember
thinking [with Animal], "Oh, it’s just processed.
People will learn that | can sing later.” But after
‘She can’t
sing,’ | finally was like, ‘Fuck that.””

RCA senior VP of A&R and operations Rani
Hancock notes how her abilities shine in the

reading some reviews that were lik

studio and onstage, echoing how critics often
mistake the use of Auto-Tune for a lack of tal-
ent. “KeSha is really one of the best singers
I've been in the studio with,” says Hancock.
who served as A&R rep for Warrior as well as
Animal and Cannibal, “She has an amazing
voice and having been out on the road like she
has, her voice has opened up from what it was
s off. 1
think that she had a bad reputation, and her
bad reputation was not justified.”

By going light on Auto-Tune, Warrior brings
songwriting to the forefront. The LP features
the collaborators who made Animal a pop pow-
erhouse—Dr. Luke, Benny Blanco and Cirkut—
but it also makes room for what KeSha terms

previously. She really can sing her

her “dream team” consisting of the Black Keys'
Patrick Carney, Iggy Pop, the Flaming Lips’
Wayne Coyne and fun.'s Nate Ruess, who co-
penned “Die Young."

Some of the tracks are the Ke$Sha we already
know, with stadium-sized hooks and trash-
talking lyrics. “Supernatural,” a glitch-pop an-
them with strong shades of Justice and Daft
Punk, is inspired by what KeSha describes as
a real-life sexual tryst with a ghost that eventu-
ally forced her to move to her current Nashville
abode, ("It was definitely a man and it was really
intense,” she says.) On “Crazy Kids," she goes
full party monster, repositioning herself as the
bad girl, rapping: "KeSha don't give two fucks, 1
came to start that ruckus/And you want to party
with us, because we crazy motherfuckers.”

But for fans familiar with KeSha's early
acoustic demos, some of which can be found
on YouTube, the LP’s softer side offers tracks
like the Coyne-produced “Past Lives,"
which features a string arrangement
from Ben Folds and plays like a bare,
smoky ballad. Her vocals come to
the center on “Wonderland,” a crisp
midtempo jam with country under-
pinnings, while “Last Goodbye" tight-
ropes between club monster and alter-
native pop.

The talent and attitude evident on
Warrior is what first appealed to Dr.
Luke, who plucked Ke$ha's demo out of
100 others. The producer, who fostered
Katy Perry's career and got his pop start
by helming Kelly Clarkson's “Since U Been
Gone,” saw her immediate potential and signed
her to his Kemosabe Records and publishing
company Prescription Songs in 2005. He gave
KeSha her first break by putting her on the
hook for Flo Rida’s global hit “Right Round,”
which set a single-week digital sales record
with 636,000 copies sold. Though she was

| GOT REALLY
SICK OF PEOPLE
SAYING THAT |
COULDN'T SING,
BECAUSE | CAN DO
VERY FEW THINGS
CONFIDENTLY IN
MY LIFE, AND ONE
OF THEM IS THATI
CAN SING.

—KESHA

Cover art for Warrior
(top) and first single
“Die Young."

neither credited on the U.S. version of the sin-
gle nor compensated, the success of the song
propelled her from unknown to known com-
modity, and she soon signed with RCA after
fielding offers from several other labels.

Dr. Luke—who served as executive producer
for all three of Ke$Sha's studio projects—sees

her as a versatile singer, songwriter and enter-
tainer, (And he knows her strengths as a song-
writer well—the two share writing credit on
Britney Spears’ “Till the World Ends,” which hit
No. 3 on the Hot 100 in 2011.) “She has enor-
mous potential,” he says. Luke sees Warrior as
a continuation of the pop persona KeSha staked
out on Animal. “There's a lot of what I refer to
as 'smart stupidity.’ Intentionally dumb stuff
that's good." he says. He points to the opening
line of “TiK ToK" (“Wake up in the morning
feeling like P, Diddy") as an example: “Just
dumb lines that are stupid, but good. Lines
that a professional songwriter would never,
ever write."

Following the release of Warrior, KeSha
plans to return to the road for the sequel to
the eight-month Get Sleazy tour, which touched
down in North America, Australia, Europe and
South America. Creative Artists Agency book-
ing agents Chris Dalston and Rick Roskin are
yet to reveal the itinerary, but KeSha plans to
extend her reach in international markets be-
yond her first headlining stint.

According to Jack Rovner of Vector Manage-
ment (which also manages Kings of Leon, Trace
Adkins and the Fray), KeSha's rigorous tour-
ing schedule for Get Sleazy established her as
a force in the live music market. “When we
closed the book on the first project, she had
just sold out [New York's] Jones Beach, New
Jersey, Washington [D.C.] and Toronto. She had

really solidified the beginnings of an incred-
ible touring career,” Rovner says. “The fan base
wiis growing, | think there are new markets to
conquer and to go to the next level—the U.K.,
Australia, Japan, South America—and although
we have a great foundation to build upon, we
really believe we're going to go do that.”
While recording Warrior, KeSha interacted

with listeners in the digital space to keep
her name fresh and grow her fan base. Like
Lady Gaga’s Little Monsters and Rihanna's
Navy, KeSha has amassed a strong fol-
lowing that she refers to as her Animals.
On Twitter (@keshasuxx), she’s accrued
more than 3.1 million followers, and has
almost 22 million likes on Facebook.
That following, she . kept her mo-
tivated to record Warrior and produce
her best material.
“1 like to take my time," KeSha
says. "I think some of my fans have
gotten super impatient, but |
tell them that hopefully, it'll
be worth the wait. You don't

want me to come out with a
record that's full of shit be-
cause then nothing else mat-
ters. Nobody’s going to play it,
and it doesn’t matter how good
the video is. If the songs are
shit, then nothing else matters.”

TEAM KESHA

aLsum nitLe Warrior
RELEASE DATE Dec. 4
LageL Kemosabe/RCA
MANAGEMENT Vector Management
a&r Rani Hancock

stuntos Record Plant (Los Angeles),
Blackbird (Nashville), Luke’s in the Boo
(Malibu, Calif.)

prooucers Dr. Luke, Max Martin,
Benny Blanco, Greg Kurstin, Cirkut,
Wayne Coyne, Ammo, Billboard

sookiNG Rick Roskinand Chris
Dalston, Creative Artists Agency

sites KeshasParty.com,
Facebook.com/kesha

TWITTER (@keshasuxx

While Animal and Cannibal helped Ke$ha
find her footing on the charts, RCA hopes that
Warrior establishes her as a brand. In August
2010, KeSha announced her partnership with
Casio to serve as a brand ambassador for a line
of Baby-G watches, two of which she designed
herself. RCA is in the beginning stages of ex-
ecuting brand partnerships for Warrior and
is in the final stages of solidifying deals with
retail outlets surrounding the release.

Shortly before Warrior hits stores, Ke$Sha
will release her illustrated memoir "My Crazy
Beautiful Life” on Nov. 20 through Touch-
stone, an imprint of Simon & Schuster. She
describes the book as an “all-access pass to
anything from when [ was little to my fam-
ily and being on the road,” explaining that
it's a gift for fans to understand her personal
life better. She has also designed a jewelry
line made of "natural elements” in partner-
ship with a to-be-announced company, and
will release a faux fur line to celebrate West
Hollywood’s ban on the sale of fur.

In addition, KeSha says that she's con-
stantly writing songs and will hopefully put
out another record “really soon.” And though
she had only a one-month vacation between
projects, she says she's ready to dive back
in. “It’s my sophomore record, and there are
a lot of things I needed to get off my chest
and wanted to prove to myself | could do. |
wanted to make sure it was representing ex-
actly what I wanted it to represent so I could
take my time,” she sa Sleep has become
a luxury, but I guess we planned this. | got
it figured out.”

OCTOBER 20, 2012
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ANEW, YOUNG AUDIENCE FINDS INSPIRATION IN THE
MULTIFACETED WORLD OF CLASSICAL MUSIC

BY

y the time of the final act of “Dog
Days,"” a post-apocalyptic new opera
composed by former rock drummer
David T. Little, there is minimal food
and no water left in the American
heartland. So the star soprano uses
her urine to wash the naked body ofa
recently deceased woman, a protracted
ritual made even more unnerving by
the surgically bright stage lights and an angry, industrial hum,
slowly mounting in volume. As other members of her family
stumble back onstage, covered in blood from what
is understood to be their first act of animalistic
survival, the hideous drone hits full blast, caus-
ing many in the audience to cover their ears along
with their eyes.

Opera has always had its mad scenes, sui-
cides and she-made-me-do-it murders, but “Dog
Days”™ uses a dystopian vision to prompt some
gloves-off social commentary, more akin to Cor-
mac McCarthy’s “The Road,” Samuel Beckett's
“Waiting for Godot” or Nine Inch Nails’ Year
Zero than anything in the operatic canon.

If the sold-out audience at Montclair (N.].)
State University, where the piece made its world
premiere on Sept. 29, looked as if it had been bused in from
cooler environs, it's because it was: Producer Peak Perfor-
mances arranged for a charter bus from a Brooklyn bar, bring-
ing 50 locals to the hilly New Jersey outpost. Hipsters with
tattoos and goths in bondage gear sat alongside cool grand-
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mas and bookish music students. Together, they gave “Dog
Days” a standing ovation.

The classical music world—from local orchestras to artists
to music labels—has long been obsessed with youth, looking
for new fans young enough to keep the genre alive as its core
supporters hit their twilight years, Social media outreaches and
young-patron programs are parts of any entity’s marketing plan

“Ther
audience,” says Melissa Smey, executive director of Columbia

‘s a ton of attention paid in classical to getting a young

University Arts, including the campus’ Miller Theater. “It's al-
most a fetishization, like that's the thing we should aspire to
above everything clse.”

But figures like Little, and 31-year-old Los
Angeles Philharmonic music director Gustavo
Dudamel—classically trained, but with other
genres from rock to Latin in their blood—are
bridging a gap not only between the classical
world and young fans, but potential converts
of all ages whose interests might not include
chamber music or Italian arias.

“There's a whole world of people we'd like to
get to come to the opera,” says Elena Park, assis-

tant manager of creative content for New Yor

Metropolitan Opera. “It's not in the mainstream;

neither is classical music., So there’s a tremendous

potential audience of people who consider themselves culturally
aware but don't necessarily go to the opera.”

To better reach that target group, the Met recently an-

nounced a collaboration with Le Poisson Rouge, a New York

music club in the heart of Greenwich Village. The intimate,

independent space hosts well-curated live acts from Purity
Ring to Tori Amos, and has established itself as an alternative
venue for classical performances: Decca Records has hosted
many album release showc

there, for artists like soprano
Danielle de Niese and guitarist Milos

“The impetus was twofold,” Park says of the LPR program,
which she spearheaded. “Artistic, of course, and to supporta
goal [Met GM| Peter Gelb has of reaching new audiences and
not just sitting passively at the Met to get them to come here:
Doing things out in their own spaces to entice them back to
the Met, and to have a greater appreciation for classical music.”

Gelb's boldest initiative of this type is the Met’s “Live in
HD" program, which brings high-definition broadcasts of
its lavish stage productions to 1,900 movie theaters world-
wide through Fathom Events. Just 5 years old, it's already
a resounding success: In the 2011 fiscal year, the program
racked $11 million in profits, and helped bolster the Met’s
biggest fund-raising year in its history, which had a record
$182 million in donations.

“It’s brilliant,” Smey says of the program. “Everyone goes to the

movies, but not everyone goes to the opera. Putting it into a format

where people are comfortable and can sit and have their popcorn

makes the entire expe

nce more accessible. Then maybe you
buy a ticket and go to the 3,800-seat palace of [the Metropolitan
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The Metropolitan Opera’s in-cinema “The Met: Live in HD"
series, produced in conjunction with Fathom Events, has
given the venerable institution a new revenue stream; a
broader, global audience (programming is available in 64
countries); and a compelling story to take to donors.

1.900 Screens globally for “The Met:
Livein HD"

700,000 Audi bers pey

at the Metropolitan Opera
3 MILLION Additional viewers of the
20I1-12 season thanks to
“The Met: Livein HD"
11 MILLION Tickets sold for “The Met: Live
in HD" since the program
launched in 2006

375% Audienceincrease, withno
added seats

$182 MILLION Met fund-raisingin 2011,

up 50% from the prior year

“Theres a
(remendous
poltential audience
of people who
consider themselves
culturally
aware but don’t
necessarily go to
the opera.”
—ELENA PARK,

Metropolitan Opera

/
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pposite page: L.A,
* Phil's GUSTAVO
DUDAMEL (top) and
compaser THOMAS
ADES; JOHN KELLY
and LAUREN
WORSHAM in the
opera “"Dog Days.”
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Opera House]—hopefully you've made a connection that helps ~ Smith says. "On his is everything

youm that jump.” ctive of ths

and the programmin

The Met's two evening il's strategy “aim at different niches,” Smith

line, according to Park) might be the geo-targete 5101 e ¢ ¢ or this one audience. 1f we ing our jobs

movie theater program, crafted cifically for taste-r ing » for doz

downtown New Yorkers. Stand-alone 'nts in their own right, That'st n the form of joint concerts with bands like Griz-

they'll effectively serve as teasers for new operas by young  zly Bear, the National and Dirty Projectors, and festivals that

composers at the Met itself. celebrate everything from minim

On Oct. 26, "An Evening With Thoma proceedings), to music from the Americas (curated b

ism (the Orb opened the

Dudamel

will feature excerpts from the new Shakespearean ope - and featuring a performance by Colombian superstar Juanes)

rently being performed at the Met—and other work - tothe bur ng artistic hotbed of Brooklyn

spired it, selected by 41-year-old composer Adés and performed Behind all the newness, Smith says, is a dec
by Met sin , I d by Adés at the piano. In May 2013,  is still the ¢ al canon. “A large p
the similarly structured “An Evening With Nico Muhly core reperto: 10t out of obligation but because it's

ation to what
te h e dois the

nazing

feature the 31-year-old compo: who happens to live near  music,” he says. “The Mahler cycle, Stravinsky, Beethoven

the venue—also on piano, and will time with the Met's fall  Bach. [The other eve are not a

premiere of his new ope Two Boys."

Out west, the LA, Philharmonic is "in a very healthy posi-  might appeal to new people.”

1t turn from that, but

to fill out our season with other programmatic offerings that

tion,” VP of artistic planni 1ad Smiith says, behind inventive Old cohabitating with new—"an art form so bound by tra-

eventsat its two eye-popping venues, the Hollywood Bowland the  dition,” according to Park, becoming more open and nimble

Walt Disney Theater, and music director Dudamel, a magnetic  and record fund-raising? 1f classical music is dyir

and popular figure who's even sat on the couch at “The Tonight  remarkably healthy,
Show With Jay Leno." amazing time to be in clz
“You always hear that question: "What's on your iPod?"”
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! —who’s driven brand deals for BEYONCE,

GWEN STEFANI and LADY GAGA—thinks everyone is a media company. By Andrew Hampp
0000000000000

enHertzhasanewtheory
he wants to test out.

It's an overcast October
day in New York, and Hertz
has settled into a table at
SoHo House in Manhattan's
Meatpacking District, blocks
away from where his client
David Blaine has been elec-
trocuting himself for the last
72 hours. The Blaine stunt

powered by Intel Ultrabooks—features musi-
cians like Andrew WK, and Pharrell Williams
swinging by to play a keyboard wired up to
send melodic shocks of 1 million volts through
Blaine’s body. Dozens of media outlets will cover
the event throughout its duration,

ryone is a media company,” Hertz, 53,
o matter what you do, you're selling

say’
goods or services and you have a customer that
you need to communicate with—and it's either
through earned media or social media or owned
media or paid media. David was able to speak to
the message of the sponsorship with Intel like
it was a partnership, which it is, and it's extraor-
dinary how much carned media they're getting,
Intel was trying to create relevance through a
publicity stunt by going to someone who does
nothing but publicity stunts. He said, ‘You don’t
have to turn it into an ad, you'll get plenty of
publicity.” Intel was looking for relevance and
David delivers relevance.”

Hertz has specialized in delivering relevance
in many different forms for years, whether it’s
from his day job as a managing partner at en-
tertainment law firm Hertz & Lichtenstein

or in his dual role as owner of Membrain, a
strategic branding firm that has helped major
companies like Hasbro, McDonald's, MillerCo-
ors, Burger King, Hallmark and Saban Brands
develop music strategies, while helping Hertz
& Lichtenstein clients like Will.i.am, Beyoncé,
Gwen Stefani, Will Smith and others expand
their own businesses and branding ventures.

“Ken is somebody who has a very divers
skill set—that's unusual for an attorney,” s:
Troy Carter, Lady Gaga's manager and founder/
chairman/CEQ of Atom Factory Group, who has
done several branding deals with Hertz through

the years. "His knowledge of everything from
the technology space to the beauty space to con-
sumer goods has not only been an asset for him
but for his clients as well. Ken seems to have re-
lationships that run through all different areas,
and having somebody on the team with that
flexibility is great.”

That Hertz has become a de facto brand
agent for many of his clients rather than the
typical vision of a Hollywood lawyer is an irony
not lost on him. *[ deal with talent agencies
and ad agencies all the time who say, ‘It would
be great to have you as a reality check,” and
I'll say, ‘“That's not really lawyering,”™ Hertz
originally wanted to be a photographer, but
instead studied marketing and eventually got
his start as a music lawyer for Disney in the
late '80s. “I always wanted to be a marketer
on some level,” Hertz says. Stints at MP3.com
and Napster as they went from boom to bust
taught him an invaluable lesson: *You can
no longer control the distribution channel.
Therefore your brand value is what buys you

defendable real estate and allows you to have

more leverage in the marketplace,”

Leverage played a major role in one of Hertz's
most recent branding deals, the launch of Lady
Gaga's Fame perfume in partnership with Coty
the week of Sept. 13, The hugely successful scent
had 6 million bottles shipped to stores, becom-
ing the second-fastest-selling fragrance of all
time behind Coco Chanel, according to a tweet
from Gaga herself that has since been verified by
her manager Carter and industry analysts. The
result of more than two years

of conversations among Hertz,
Gaga, Carter and Coty Beauty
senior VP of global marketing
Steve Mormoris, Fame was an
out-of-the-gate success that al-
most never happened.

“She was remarkably en-
gaged in the meeting, but what
we learned was that she had
been approached several times
about a fragrance and she had
turned them all down,” Hertz
recalls of the initial meeting
that took place in Paris in the
spring of 2010. “Steve [Mormo-
ris] had a tough time getting
the company to go along with
his instincts, which was to trust her. He had to
geton a plane at one point and fly to Asia be-
cause the whole thing was melting down, be-
cause she was unhappy with the bottle.”

Ultimately, what saved Fame was the phi-
losophy that Hertz tries to bring to all his cli-
ents’ deals: let their creativity influence the

“IDEALWITH
TALENT AGENCIES
AND AD AGENCIES
ALL THE TIME WHO
SAY, 'IT WOULD BE

GREAT TO HAVE
YOU AS A REALITY
CHECK,' AND
I'LLSAY, ‘THAT'S
NOT REALLY
LAWYERING.™

—KEN HERTZ

T WAY
THINGS.

product. Gaga was engaged in the design of
Fame's bottle (the same egg she emerged from
at the 2011 Grammy Awards), and she chal-
lenged Coty to develop a proprietary technol-
ogy that made the fragrance appear black but

spray invisibly. That engagement is a big part
of what drove sales of millions of bottles of a
premium product (3.4 ounces for $79), which
will ultimately net her a reported $15 million
during the next three to five years.

“She's going to make lots of money off it
but that’s not how she approached it," Hertz
says. “She talked about wanting to really mar-
ket this product and make it an event.” To wit,
Gaga herself footed the extra costs when the
Steven Klein-directed commercial for Fame
went over budget, and helped conceive the sur-
real launch event at New York's
Guggenheim Museum, where she
shaved her head and got a tattoo
in front of an audience.

It's that sense of empowerment
that Hertz has applied to a pair of
major deals with Will.i.am, who
at this year's Consumer Electron-
ics Show debuted his first suite
of products as a creative direc-
tor at Intel, then later unveiled
a new sustainability initiative
with Coca-Cola, called Eko-cycle,
where he will be the face and cre-
ative force behind a range of prod-
ucts made from recyclable materi-
s from partners like Levi's, New
and Beats by Dre.

Hertz also paired Britney Spears with
Hasbro's Twister for an interactive videogame
dubbed Twister Dance, where the pop star
leads dancers through a routine set to a cus-
tom remix of her hit *Till the World Ends.” It’s

already become a fast seller for Hasbro, and
Hertz and his team are currently building a
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music strategy for other Hasbro franchises,
including boy-targeted products like Super
Soaker, Nerfand Vortex. Hasbro chief mar-
keting officer John Frascotti credits Hertz
as “a great collaborator” with little agenda.

“T don't get the sense Ken is ever trying
to sell us anything or promote a particu-
lar point of view,” Frascotti says. "He takes
the time to learn our business and what
our objectives are. We really view him as a
business partner more than an agency or
someonc on the outside.”

Membrain, Hertz's branding arm, has
taken a similar approach to licensed prop-
erties like Saban’s Emily the Strange, a fic-
tional character that has interviewed celebs
like Marilyn Manson, Gerard Way and Karen
O for her graphic novels and is prepping an
actual album for release in the near future.

“We're not just looking for somebody out

for a quick deal, There's a real responsibil-
ity to come out with a merchandise program
and work with someone that actually knows
the value of that person’s brand in a relevant

,” Membrain Licensing president Jennifer
Sullivan says. “It’s like taking your favorite
garage band and bringing them to a broader
audience—if you do it right, you can keep
them the way you've always loved them.”
Not all of Hertz and Membrain's music
branding work is focused on celebrity, how-
ever. An ongoing initiative called the Voice
of McDonald's is a global internal program
where the fast-food giant invites employees
from around the world to compete for the

chance to win cash prizes, voice-over work

in feature films and prize packages that
include all-expenses-paid trips to marquee
concerts like Lady Gaga and the “Ameri-
can Idol” finale

“One of the great things about Ken is
he's not only very well-versed in the music

industry and our brand, but he's a lawyer

5o he understands risk and he understands

opportunity,” McDonald’s senior VP of

global marketing Dean Barrett says. “He's
been very good in driving our direction and
knowledge as we go along.”

It all goes back to Hertz's other theory—
that no one has ever made money selling
music alone. “You made money selling plas-
tic discs as a great way to get music, or selling
record players or selling iPods, and selling
advertising on radio stations. All the people
MTV,
Clear Channel, Ticketmaster—none of them

who make the most money off music

actually makes music,” Hertz says. “The way
our clients make money is by figuring out
other ways to monetize their crowd. Music
is a great way to sell other things.” .

USTRATION BY SEA cCABE

THE SMELL
OF MONEY

ADY GAGA IS FAR from the only pop

star to find success with a fragrance.

From October 2011 to September
2012, celebrity brands accounted for $140
million of the $2.9 billion in U.S. prestige
fragrance sales—up 32% year over year, ac-
cording to market research company NPD
Group. Leading the category the past year
are Taylor Swift and Justin Bieber, whose
Wonderstruck and Someday fragrances
were, respectively, among the top overall
prestige fragrance brands during the time
period. (Someday was No. 18 and Wonder-
struck No. 25 in dollars sold.)

“It's a celebrity party,” NPD Group VP/
senior global industry analyst Karen Grant
says. “The recent influx of new products is fu-
eling prestige celebrity sales, Both Someday
and Wonderstruck were launched in the sec-
ond half of 2011 so they have had a wonderful
ride in 2012 without any major [competitors],"
she adds.

Why all the stink over perfumes? For one
thing, they can be highly valuable to an artist's
earnings portfolio, Jennifer Lopez, for exam-
ple, has created more than 18 fragrances for
Coty Beauty since her first, Glow, debuted in
2002. Lopez earns a significant portion of the
more than $2 billion in sales the products have
logged during the past decade.

Celine Dion's own line of Coty fragrances
continues to thrive, as does Beyoncé’s, And
Britney Spears' hugely successful line of fra-
grances for Elizabeth Arden have become a
global powerhouse. “Britney Spears was the
first recording artist we ever signed, and she
remains to this day our leading celebrity fra-
grance franchise in terms of size,” says Ron
Rolleston, executive VP of business and cre-
ative development at Elizabeth Arden.

That explains why pop star fragrances
are being snapped up by major buyers ata
seemingly record pace. Bieber's fragrance
line was acquired by Elizabeth Arden this
summer; Rihanna's Rebelle, Reb’l Fleur and
the upcoming Nude were recently purchased
by fragrance retailer Perfumania; and Coty
recently picked up Katy Perry's Meow, ac-
cording to an executive familiar with the deal.

Now that fragrance companies are being
pitched left and right by music managers
to come up with the next celebrity scent, a
few exceptions apply. For one thing, groups
don't tend to work for a fragrance as much as
solo artists. (Sorry, One Direction.) “It’s prob-
lematic,” Coty Beauty senior VP of global
marketing Steve Mormoris says. “It’s hard to
create a message of intimacy and sexuality
that's usually connected to one person.”

Also, male-targeted scents have been
tougher to crack than those aimed at fe-
males—though Usher's UR cologne for Eliza-
beth Arden and Tim McGraw's Soul 2 Soul
collection with wife Faith Hill for Coty have
beenstrongsellers. “Men by their nature seem
to be more committed to designers, whether
it’s Giorgio Armani or D&G or Calvin Klein or
our guy John Varvatos,” Rolleston says. Plus,
their buying habits are just different, Mormoris
adds. “They buy less and change fragrances
less often,” he says. "Females buy for them-
selves and buy frequently.” —AH
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VivaMexico

BY LEILA COBO

A finalist in five categories,
AMERICA'SIERRA will
perform at the Mexican
Music Awards,

or the second consecutive year, Bill-
board celebrates the rich diversity,
quality, depth and continuing com-
mercial success of regional Mexican
music through its Premios Billboard
ala Musica Mexicana—the Billboard
Mexican Music Awa

Presented by State Farm, the awards will take
place Oct. 18 at the Shrine Auditorium in Los

ds.

is is the

Angeles and air live on Telemundo. T
only show on national TV that exclusively cel-
ebrates Mexican music. (For the latest updates,
follow the Twitter hashtag #BillboardsMX).

And why celebrate Mexican music exclusively?

According to the RIAA, in 2011 regional
Mexican music, including Tejano, accounted for
49% of all Latin music shipments in the United
States. Even though that percentage marks a
slight decline from the 50% recorded in 2010,
it’s still an ample lead over pop (36%), tropical

%) and urban (49),

Beyond the fact that regional Mexican music
has long remained the top-selling genre of Latin
music in the United States, it is also particularly
diverse in sound. And yet, these subgenres-
ranchera, mariachi, nortefio, banda, cumbia and
grupero, to name just a few—are all commercially
successful. Or, as one label head many years ago
put it: “Regional Mexican music is the gift that
keeps on giving.”

However, no Latin music awards show has
properly highlighted the importance of the
genre, leading to the creation last year of the
Billboard Mexican Music Awards,

“In a predominantly Mexican marketplace,
it's important to have these awards, which con-

nect artists to their natural audience,” says

Jorge Pino, VP of music for media company
Venevision, whose label, Venemusic, is distrib-
uted by Universal,

“Without a doubt, the Latin music and enter-
tainment industry in the U.S, needs to further
recognize the importance and value of Mexican
music at all levels,” adds Alberto Del Castillo,
founder/CEO of Mexican music promotion and
marketing company In Motion. *

These awards,
dedicated exclusively to Mexican music, provide

StateFarm

presenta

Billsoard

S1C

A M

MEXICANA

that support. And to have that from a global orga-
nization like Billboard is particularly important
and something that no other awards show does."

This year's awards will honor artists and
recordings in 33 categories across four broad
genres: banda, norteno, ranchero/mariachi and
duranguense/grupero/cumbia. Finalists will also
vie for top honors in album of the year. artist of
the year male and fernale, song of the year, air-
play artist of the year and digital download artist
of the year, among others. Labels and publishing
companies will also be honored for their chart
achievements, as will songwriters and producers,

Finalists and winners of the Billboard Mexi-
can Music Awards are determined by chart per-
formance as tracked in Billboard magazine and

on Billboard.com during the eligibility period
of Aug. 27,2011, through Aug, 18, 2012, Award
categories are based on album and digital track
sales data provided by Nielsen SoundScan and
radio airplay monitored by Niclsen BDS.
Although the selection is the same as that for
the Billboard Latin Music Awards, the eligibility
period for the Mexican Music Awards is unique

to these honors and is one of the reasons finalists

and eventual winners may differ from those of
the Latin Music Awards. Further, because these
awards are dedicated solely to regional Mexican
music, finalists and winners are determined by
performance on the regional Mexican charts—
which makes the diversity of the music all the
more remarkable,

“Our biggest challenge is to represent the
great variety of Mexican music with all its
rhythms, flavors and colors,” says show producer
Tony Mojena, a veteran of live TV who also pro-
duces the Billboard Latin Music Awards. *We
want every genre to feel represented and, with

this show, show the world at large the scope of

the music and the talent behind it”

The second edition of the Billboard Mexi-
can Music Awards is not only taking place ata
bigger venue, but will also air live for the first
time, an indication of the success of the 2011
inaugural event, Confirmed performers include
3BallIMTY, America Sierra, El Bebeto, Tucanes
de Tijuana (celebrating their 25th anniversary),
special award winner Pepe Aguilar, Julion Al-
varez and Los Primos de Durango,

“Billboard has really tried to recognize the
quality of the different genres of Mexican
music,” Venevision's Pino adds. “That sets
the difference.” e
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Behind
TheBoards

JULION
ALVAREZ
is a repeat

finalist.

Here are the finalists for
producer of the year at the
Billboard Mexican Music Awards.

A second-time finalist in the producer
category, the frontman of Julion Al~
varez y Su Nortefio Banda has had a
busy year. As a finalist in multiple cat-
egories, the prolific producer contin-
ues making music that resonates with
fans of regional Mexican. His group's
"OIVldama" spent seven weeks atop
Blllboard's Regional Mexican Airplay
chart and “Marchate” peaked at No. 4
on Regional Mexican Airplay.

Fernando Camacho Tirado, another
second-time finalist in this category,
isthe director of La Arrolladora Banda
el Limon de Rene Camacho and helped
lead the band’s most recent year with
hits like “Liamada de Mi Ex" (Call From

My Ex), which is also a finalist for song-

and banda of the year. The song was
No. 1 on Regional Mexical Airplay for
19 weeks.

The sole new finalist in this category,
Jesus Tirado Castaneda founded Banda
Carnaval in 2001 and has continued to
make his mark as a producer as well. The
regional Mexican band from Mazatlan,
Sinaloa, released Maximo Nivel dur-
ing the summer and Castaneda pro-
duced the group's “El Mentiroso,” which
peaked at No. 4 on Regional Mexican
Airplay, and also Calibre 50's “Mujer de
Todos, Mujer de Nadie," which reached
No. 5.

Espinoza Paz continues to build his
portfolio as a singer/songwriter, while
establishing himself as a sought-after
producer. Two songs earned Paz a fi-

nalist spot as producer of the year: Paz

produced his own “Para No Perderte,”
which peaked at No.3 on Regional Mexi-
can Airplay, and “Un Hombre Normal,"
which spent three weeks at No. 1. - -
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A LOS PREMIOS
DE LA MUSICA®

3BalIMTY
Fidel Rueda
Shaila Durcal
El Pelon del Mikrophone & D) Morphius
featuring Banda La Trakalosa & Violento
Marco Antonio Solis
Los Bukis
Ferra ('Di Que Regresaras” - La Original
Banda El Limon)
Elias Medina (“El Mil Amores" - Pesado)
Daniel Niebla (“Versos De Mi Alma” - Violento)
Ramon Ayala y Sus Bravos Del Norte

L
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Lucero Tes (
Joan Sebastian
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Crisma, Inc.
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Universal Music
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Celebrating
MexicanMusic'’s
BestArtists

IroO 2Batlivil ¥ 1OPS
BY JUSTINO AGUILA

rich array of artists are finalists for

the second Billboard Mexican Music

Awards. Presented by State Farm, the

awards can be séen on Telemundo

live from Los Angeles on Oct. 18. Finalists—and

winners—are determined by Billboard chart per-

formance during the eligibility period of Aug. 27,

2011, through Aug. 18, 2012. Award categories

are based on album and digital track sales data

provided by Nielsen SoundScan and radioairplay

monitored by Nielsen BDS. For acomplete listof
finalists, go to Billboard.com/mma2012.

3BALLMTY

The three DJs behind 3BallMTY hail from Mon-
terey, Mexico, and have created tribal guarachero
by mixing cumbia and electronica. Leading this
year's finalists, the groupisa contender in 12 cat-
egories, including artist, new artistand song of
the year. The trio bowed with the album Inten-
talo. The set peaked at No. 2 on Billboard's Top
Latin Albums chart while its title track spent two
weeks at No. 1 on Hot Latin Songs.

LA ARROLLADORA BANDA EL LIMON
DE RENE CAMACHO

La Arrolladora Banda el Limon de Rene Cama-
cho has entertained fans for more than five de-
cades. This year the group is a finalist for nine
awards including artist and songs artist of the
year, Its hit “Llamada de Mi Ex" (Call From My
Ex) is a finalist for song and banda song of the
year. The group’s musical director, Fernando
Camacho Tirado, is a finalist in the producer of
the year category.

GERARDO ORTIZ

Regional Mexican singer/songwriter Gerardo
Ortiz is a finalist in 11 categories including art-
ist, song, norteno artist and digital download
artist of the year. His Entre Diosy ¢l Diablois
a finalist for album and norteno album of the
year, while “Amor Confuso” is up for song and
nortefio sang of the year. Originally discovered
on YouTube, Ortiz continues to engage fans on
Twitter and Facebook.

ESPINOZA PAZ

Espinoza Paz is a finalist for artist, male artist,
songs artist, digital download, albums artistand
banda artist of the year with two albums, Can-
ciones Que Duelen (Songs That Hurt) and Un
Homtbre Normal (A Normal Man). Paz's compo-
sition "Para No Perderte” is a finalist for norteiio
song, while the singer is up for both songwriter
and producer of the year. Paz plans to expand his
reach in Latin America, and earlier this year he
appeared in director Patricia Riggen's film “Girl

in Progress” starring Eva Mendes,

AMERICA SIERRA

Singer/songwriter America Sierra is a finalist
for new artist and female artist of the year. The
award-winning artist has been in the music
business for more than a decade, but it was her
vocals that helped give D collective 3BallMTY's
“Intentalo” extra heft alongside singer El Bebeto.
The songstress is also featured on 3BallIMTY's
“Besos al Aire” (Air Kisses).

BANDA CARNAVAL

Banda Carnaval is a finalist for new artistof the
year. The band is best-known for performing
cumbias and romantic songs, and has become
a favorite for its compositions of heartache that
capture the spirit of the popular genre. The act’s
album, Maximo Nivel, arrived during the sum-
mer and keeps reaching new fans in the United
States and elsewhere.

LA ADICTIVA BANDA SAN JOSE DE
MESILLAS

La Adictiva Banda San Jose de Mesillasis a finalist
for new artist of the year and since 1990 has kepta
steady streamn of fans thanks to its signature hits,
Originally from the Mexican state of Sinaloa, the
band is now based in California and has recorded
nearly a dozen albums including Nada Iguales
(Sony Latin),

VICENTE FERNANDEZ
Vicente Fernandez—a four-time
finalist alongside Shaila Durcal,
Jenni Riveraand Joan Sebastian—

is up for male artist, ranchero/maria-
chi song, ranchero/mariachi album
and ranchero/mariachi artist of the
year. The legendary crooner is one of
the genre’s most iconic entertain-
ers who this year continues
10 break ground with more
music and a duet with
Tony Bennett.

FIDEL RUEDA

Fidel Rueda is a finalist
for male artist of the year
inacategory that alsoin-
cludes Vicente Fernan-
dez, Gerardo Ortiz and
Espinoza Paz. No stranger
to the Billboard Mexican Music
Awards, the singer continues
to shine with albums like this
year's Sinaloense Hasta las Ca-
chas, which debuted at No.6 on

ESBALLMTY

Whave combined
mbia and
ctronica to

te their tribal

chero style.

lom: ESPI-
NOZA PAZisa
songwriter and
producer finalist,

the Regional Mexican Albums chart on April 7.

SHAILA DURCAL

Spanish singer Shaila Durcal is the daughter of
the late singer Rocio Durcal, but the offspring of
the legendary entertainer has continually found
her own path through such projectsas Asi,a col-
lection of ballads that have received regular rota-
tion on the radio. She’s a finalist for female art-
ist, ranchero/mariachi song, ranchero/mariachi
album and ranchero/mariachi artistof the year.

JENNIRIVERA

Anentreprencur who balances projects in music,
TV, film, radio and beauty products, Jenni Rivera
most recently produced twoalbums, one recorded
in banda and the other pop. The singer is a fi-
nalist in categories that include female artist,
album, banda and song (vocal event) of the year.

BANDA EL RECODO DE CRUZ
LIZARRAGA

Banda ¢l Recodo de Cruz Lizarraga has sold more
than 2 million albums, according to Nielsen
SoundScan, and nextyear the group will mark 75
years in the business. A finalist in the categories
of artist of the year-duo or group, banda song for
“Te Quicro A Morir” (I Love You to Death) and
banda album, the group recently made news
when its tour bus crashed in Texas. Although
several members were hospitalized, the band

was back on the road a few weeks later.

JULION ALVAREZ Y SU
NORTENO BANDA
Julion Alvarez y Su Nortefio Banda
are finalists in five categories including
song (“Olvidame” [Forget Mej), airplay
artist, banda songand bandaartistof the
year. The group’s founder, Julion
Alvarez, returnsagain this
year as a finalist for pro-
ducer of the year,

JOAN SEBASTIAN
Singer/songwriter Joan
Sebastian returns asa
finalist in four catego-
ries including ranchero/
mariachi album and
ranchero/mariachi artist
along with Pepe Aguilar,
Shaila Durcal and Vicente
Fernandez. Since the '70s,
Sebastian has amassed a
rich catalog of songs that
range from grupero to pop
to ranchera. The award-
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winning songwriter is also a finalist with vet-
eran singer Lucero for their joint project, Un
Lu* Jo, a collection of romantic ballads that ar-
rived earlier this year. Un Lu* Jo reached No. 1
on Regional Mexican Albums.

LOS BUKIS

It’s been 17 years since they disbanded, but Los
Bukis returned this year with Iconos 25 Exitos,
a No. 1 compilation featuring "Yo Te Necesito,”
“Loco Por Ti" and “Mi Fantasia.” The groupisled
by singer/songwriter Marco Antonio Solis, who
is also up for song of the year-vocal event with
Jenni Rivera for his song "Basta Ya.”

SELENA QUINTANILLA

The late Selena Quintanilla is a finalist for
female artist of the year. Enamorada de Ti (In
Love With You) features some of her most
memorable songs including “No Me Queda
Mas,” “Techno Cumbia”™ and “El Chico del
Apartamento 512." The album also features
big names duetting with Selena on songs like
“Bidi Bidi Bom Bom" (Selena Gomez), “Fotos
y Recuerdos” (Don Omar) and “Como la Flor™
(Cristian Castro).

EL PELON DEL MIKROPHONE & DJ
MORPHIUS FEATURING BANDA LA
TRAKALOSA & VIOLENTO

A tribal-inspired sound makes El Pelon del Mi-
krophone & D] Morphius featuring Banda La
Trakalosa & Violento finalists with "La Cumbia
Tribalera” for song of the year-vocal event. The
song is a finalistalongside “Intentalo” (3BallMTY
featuring El Bebeto y America Sierra), “Olvi-
dame" (Julien Alvarez y Su Norteno Banda),
“Llamada de Mi Ex" (La Arrolladora Banda el
Limon de Rene Camacho) and “Amor Confuso”
(Gerardo Ortiz).

VOZ DE MANDO

Voz de Mando is a finalist in three categories
including nortefio song of the year for “Versos
de Mi Alma” (Verses of My Soul) and competes
with Gerardo Ortiz's “Amor Confuso,” Espi-
noza Paz's “Para No Perderte” (To Not Lose You)
and Pesado’s “El Mil Amores” (The Thousand
Loves). Voz de Mando is also up for nortefio art-
ist of the year.

HORACIO PALENCIA CISNEROS
Singer/songwriter Horacio Palencia Cisneros is
a finalist for songwriter of the year along with
Ariel Barreras (SACM), Espinoza Paz and Ge-
rardo Ortiz. His song “Nina de Mi Corazon”
(Girl of My Heart) earned him song of the year
at BMI's 2012 Latin Music Awards, .
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The Voice Award bestowed on Los Huracanes del Norte

By LEILA COBO

os Huracanes del Norte are a family
affair.

The group founded by brothers Hera-
clio, Jesus and Francisco Garcia Ruval-
caba 40 years ago has grown through the decades
toinclude younger brother Lupillo and, now, An-
tonio “El Giiero” and Rocky Jr. (Heraclio's sons)

and their friend Jose Luis Mejia “El Chapete.”
“I've always thought Los Huracanes should
last for many years, and the best inheritance |
can leave my family is what I've worked for all
my life,” Heraclio Garcia says. “It’s like a family
restaurant that's passed down from generation

LOS HURACANES
DEL NORTE ara
marking their 40th
anniversary

to generation.”

That torch has remained lit through 62 al-
bums, 21 feature films, more than 50 videos,
two No. 1s on Billboard's Regional Mexican
Airplay chart and nominations for both main-
stream Grammy and Latin Grammy Awards.

As part of their 40th anniversary celebra-
tion, and recognizing the importance of Los
Huracanes’ voice to legions of fans on both
sides of the U.S.-Mexico border as well as their
unique place as genre pioneers, Billboard will
honor the group with this year's La Voz—the
Voice Award—during the Billboard Mexican

Music Awards on Oct. 18,

The Garcia brothers, born in Mexico, headed
toward "el norte” with their parents and were
raised in California’s farmlands, picking fruit
during the day and playing music at nighton a
second-hand accordion and guitar their grand-
parents bought at a flea market.

By the late "60s, the siblings had formed
a group, Los Cuatro del Norte, that played
local gigs. When Lupillo was old enough to
join them on saxophone, the group developed
what would become its trademark sound. On
astormy night in 1972 the members recorded
their first album, and renamed themselves Los
Huracanes del Norte in a ned to the weather
that raged outside.

From that point onward, Los Huracanes built
their story, their voice and their following liter-
ally one gig and one town at a time. Traveling
in a small van, they played up and down Cali-
fornia’s coast, visiting towns and radio stations,
gradually expanding their reach to Mexico and
the entire United States. Los Huracanes would
score countless hits in the process, including
“La 911" “La Nota Roja,” “En Que Trabaja el
Muchacho” and 2003's “Nomas Por Tu Culpa,”
which topped the Regional Mexican Airplay
chart for 18 weeks.

With their hard-hitting accordion- and
sax-based sound and lyrics grounded in the
nortefio tradition of storytelling, the music
of Los Huracanes del Norte is the story of
the Mexican immigration experience in the
United States. .

SalesAndAirplay

Labels, publishers up for h
BY JUSTINO AGUILA

or this year’s Billboard Mexican Music

Awards, the eligibility year for labels

and publishing companies ran from

Aug. 27, 2011, until Aug. 18, 2012—a
time period when regional Mexican music has
continued to be a vibrant genre in the United
States. Finalists are chosen based on their per-
formance during the period on Billboard's re-
gional Mexican charts.

Four labels are finalists in the sales-driven
category of albums record of the year, while an-
other four are part of this year's distinguished
pool for airplay record label of the year.

The publishers with the strongest market
presence in the genre are Arpa Music (BMI),
Del Melodies (BMI), Ferca (SESAC) and Serca
Music (BMI), each honored as finalists.

The albums record label of the year finalists
are Freddie, M&G Sound, Sony Music Latin and
Universal Music Latin Entertainment,

UMLE'’s impressive reach in the U.S, market
continues with a deep roster of talent charting
during the eligibility year. Among those UMLE
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onors

acts are Espinoza Paz, Marco Antonio Solis,
Jenni Rivera and D] collective 3BallIMTY, which
comprises three young artists; Erick Rincon,
19; Alberto “DJ Otto” Presenda, 19; and Sergio
“DJ Sheeqo Beat” Zavala, 20.

Sony Music Latin has also been a major
frontrunner with the continued success of
regional Mexican singer/songwriter Gerardo
Ortiz, who is a finalist with 11 nods in 10 cat-
egories in addition to competing with himself
for banda album of the year.

Ortiz, who last year was the top winner at
the first Billboard Mexican Music Awards, also
helps Sony secure a place as a label finalist
thanks to his album Entre Diosy el Diablo (Be-
tween God and the Devil). His song “Amor
Confuso” is up for song of the year and nortefo
song of the year. Sony's strong portfalio also in-
cludes artists like the iconic Vicente Fernandez.

One of the two indies up for albums record
label of the year, Freddie, has penetrated the
market with such acts as Siggno, Ramon Ayala
y Sus Bravos del Norte, Solido and Elida Reyna

y Avante. M&G, the other indie finalist, has
earned recognition for a roster that includes D]
Cobra, Nikki X & Kike Play, El Pelon del Mik-
rophone & D] Morphius, and the compilation
Las Mas Picudas del Tribal.

Finalists for airplay record label of the
year are Good I, Sony Music Latin, UMLE
and Venemusic,

Awards are also handed out in the catego-
ries of albums imprint of the year and airplay
imprint of the year. The four imprints that are
finalists in both categories are Del, Disa, Fo-
novisa and Sony Music Latin. .
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SONGWRITERS SET FOR
AWARD RECOGNITION

BY JUSTINO AGUILA

ARIEL BARRERAS

HORACIO PALENCIA CISNEROS ——

ESPINOZA PAZ

GERARDOQ ORTIZ




SESAC LATINA CELEBRA LAS MULTIPLES
NOMINACIONES DE SUS AFILIADOS A
LOS PREMIOS BILLBOARD DE LA MUSICA
MEXICANA 2012

Artista del Ano, Debut América Sierra, Banda Carnaval / Artista Femenino del Ao América Sierra
Artista del Afio, Nortefio Calibre 50 / TEMA DEL ANO “INTENTALO" - 3BallMTY con El Bebeto y
América Sierra / “Llamada De Mi Ex" - La Arrolladora Banda El Limén de René Camacho / TEMA DEL
ANO, COLABORACION VOCAL “INTENTALO” - 3BallMTY con El Bebeto y América Sierra / Cancién
del Afio, Banda “Llamada De Mi Ex” - La Arrolladora Banda El Limén de René Camacho / TEMA DEL ANO
DURANGUENSE / GRUPERO /CUMBIA “INTENTALO" - 3BallMTY con El Bebeto y América Sierra /
Compositor del Afio Ariel Barreras (SACM) / Productor del Afio Fernando Camacho Tirado / Editora del
Ano FERCA Songs / Corporacién Editorial del Afio ARPA Music / EMI Music / Universal Music.

Martin Castro y Hemén Soto / Luciano Luna / Ariel Barreras (SACM ) / Fernando Camacho / América Sierra / Calibre 50 / Rafael Becerra Valdez

También a nuestros afiliados que colaboraron en proyectos nominados a
los Premios Billboard de la Misica Mexicana 2012:

DISCO DEL ANO “INTENTALO" - 3BallMTY / “Irreversible...2012" - La Arrolladora Banda El Limén de
René Camacho / DISCO DEL ANO, BANDA “Irreversible...2012" - La Arrolladora Banda El Limén de René
Camacho / DISCO DEL ANO DURANGUENSE /GRUPERO/CUMBIA “INTENTALO" - 3BalIMTY.
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Reinventin

Deay /
By LEILA COBO
hen Pepe Aguilar was 3 years old,
his parents—singer/actor Anto-
nio Aguilar, considered one of
the world’s great ranchera voices,
and screen siren Flor Si re—handed him
a microphone onstage at New York's Madison
Square Garden, launching his career.

Today, 39 years later, Aguilar is an icon. At 44,
the ranchera/mariachi singer with the velvety
voice has found equal success in Latin pop. He
is a composer, producer, an entrepreneur and
an innovator who has
and digital marketing company. Aguilar has be-
come the voice of a new generation of Mexican

raddling Mexican tradition with pop
ibility and reinventing the way his genre
approaches the music business.

With a history of nearly 20 No. 1s on Bill-
board's Regional Mexican Airplay chart, nine
top 10s on Hot Latin Songs, six top 10s on the
Top Latin Albums tally and two No. 1s and 12
top 10s on Regional Mexican Albums, Agui-

unched his own label

His Genre

lar is this year's recipient of Billboard’s Legado
Artistico, the Artistic Legacy Award.

“Pepe Aguilar, who has inherited an incom-

parable artistic tradition, is the well-deserved

ent of this award at the height of his ca-

Jorge Pino, music VP for Venevision,

Aguilar’s licens
to have him on our Venevision Musica ros

The Artistic Legacy Award recognizes a
lengthy and rich career that has influenced the
genre and its artists. And Aguilar’s influence
is undeniable,

After a brief stint as a rocker in the late '80s,
he released his first traditional Mexican album,
Pepe Aguilar Con Tambora, in 1990, and imme-
diately struck a chord thanks to his distinctive
vocal style: Aguilar was a mariachi singer who
could croon. But he truly became a star with
1998's Por Mujeres Como Tu, an album that mar-
ried traditional mariachi with string-heavy pop
s, It was an expll

won Billboard's hot Latin track

"We are immensely proud

arrangemen ive combination.

The title t

PEPE AGUILAR
has notched 20
No.l1sonthe
Regional Mexican
Airplay chart,

of the year honors at the Billboard Latin Music
Awards and made Aguilar a household name.

hanks directly to Aguilar's contemporary
readings on traditional music, radio stations
that had never played mariachi opened up to
the genre and, to this day, “romantic Mexican
music” is the programming base of dozens of
stations around the country,

A purveyor of new music as well as an ad-
vocate of history and tradition, Aguilar alter-
nates between recording new material and
classics, and in the past 18 months he has

released pop and ranchero albums. The lat-
ter holds a special place for Aguilar, who's
actively working to develop new talent in the
ranchero/mariachi arena.

importance that it d

and culturally,” he says. “For many y
ranchero singers were not too young, so it's
very important to foster the music among
young people. It's a huge responsibility

is very important to have many ranchero

singers in development.”

special feature

Join Billboard as we spotlight this legendary singer/songwriter
and congratulate him on his successful year as an independent artist.

Marcia Olival

November 10
October 17

305-864-7578 marciaolival@yahoo.com
Gene Smith . 973-746-2520 - billboard@genesmithenterprises.com

Kk Kk k - kkk kkk kA ok * x *DBillbeare STARS

30 | BILLBOARD OCTOBER 20, 2012




FELICIDADES A NUESTROS NOMINADOS A I.O"S,‘-v .
™ JIIPREMIOS N
= ® O —

[ DE LA MUSICA |
‘Estadps Unidos deAmén’cMi E X I C A N A Simbolo

PR NDA EL RECODO jENNl '

A BE CRUZ LIZARRAGA RIVERA",
'..--Es.\prNbZA GEﬁA‘?DO LOS TIGRES DEL Ncarm=T

L' B 0 de Doy
=Y RPAZ ORTIZ ‘ R |
5 HRAZ, % JULION ALVAREZ Y e |

=LA ORIGINAL ek
" BANDA EL EMON SU NORTENO BANDA =
{----DE SAEVADOR LIZARRAGA _ ADRIAN e e
‘g PEPE AGUILAR‘”V‘( p'““?_?fﬂf‘? 3 =
_ e lOS TUCANES {LA ARRQLLADORA/ e
% ma TIJUANA BANDA EL LIMON B
R TON«»— \PESADO DE RENE cAMAcH/o
| SELECTAH iy NaRAcio" | o
s 3 voz DE‘iMANDO PALENCIA, ,
ok ! 'LUIS_CARLOS™
ol gt MQNpoy CARLOS DURAN
; 1 ~Yos Honescopos _MeHyy! o
| DE DURANGO ,m) LIZARRAGA
\ L ,;yj, -
- g;;;gz ~GRUPO' MONTEZ'.:NI'R ssneusn
DE PURRNGOR SR (ALIBRE~50

ocTAVio LARA. il

| LA Aoucnvn
T 1930 BANDA'SAN JOSE ...
g it “ | DE MESILLAS " s

I &7 £ ‘.”‘A 3
- % = iv-ﬁ c-&ﬁ?i‘ ey



o StateFarm- BI"bO.I’d

PRESENTS

LATINMUSIC

CONFERENC@WARDS

SAVE THE DATE

APRIL 23 = 28, 2018 MIAMI

Just Announced:
Q&A with Carlos Vives

Registration Opening Soon!
www.BillboardlLatinConference.com

SPONSORSHIP INFORMATION: 646.315.2961 Cebele.Marquez@Billboard.com

REGISTRATION INFORMATION: 212.493.4263 Conferences@Billboard.com
{ [



NEW WORLD

£ 5
Lt

LOVER'S ROCK

BOND GIRL

DREAM CHASER

WIDE SPECTRUM

BY ERIKA RAMIREZ

Brandy returns with new
deal and first solo album
in four years

fter spending the four years since
2008's Hu

away from the recording booth

ran (Epic Records) largely

save for a brief foray into rap, under the name
Bran'Nu
to her R&B roots on the melodic, vocal-driven
Two Eleven, which arrives Oct. 16 on RCA/
Chameleon Records

Brandy Norwood is making a return

The project is the first under the singer/actor’s
new deal with RCA /Chameleon. After Human
No. 15
on Billboard's Top R&B/Hip-Hop Albums and

disappointed commercially, debuting

selling just 214,000 copies to date, according to
Nielsen SoundScan, Brandy exited longtime
home Epic in 2009, shortly after Amanda Ghost

joined the label as president. Ghost, who left Epic
in late 2010, declined to comment.

“I've been trying to find myself, musically,”
says Brandy, who returned to TV during the hia-
tus (she had starred in the hit TV series “Moesha”

from 1996 to 2001). She appeared alongside her

brother Ray |, also a singer, in VH1's “Brandy
and Ray |: A Family Business” {(and delivered
the companion album A Family Business), and
in fall 2010, Brandy competed on “Dancing With

Atone point | thought | wouldn't g

chance,” she says, “You get those thoughts when

you take time off, [like], ‘Is it over? It's neve

poing
to happen again.’ [But| the four years wasn't really
my fault. If it were up to me I would do music
every day. I didn’t have a backing, a home, a deal
In that time [ was able to meet with RCA, geta
deal with them and figure out what | wanted to
do musically. It's working out perfect because
now, with Tivo Fleven, it's everything that I want.”

T'he road back to her recording career began in
August 2011, when Chameleon founder Breyon
Prescott signed Brandy to a joint venture between
RCA and Chameleon 18 months after seeing her
perform at RnB Live Hollywood. “I saw an oppor-

tunity to take something that's so precious and

bring it back to the music

business,” says Prescott BRANDY'S
who's worked with Angie  Eleve
Stone and Jamie Foxx.
“When | saw her perform
she performed like she had
a chip on her shoulder. |

think she felt like the in-

ALLOW ME TO
REINTRODUCE
MYSELF

S

dustry had given up on her."
“Artist that have their ups and downs. and still
ey want to win,” RCA Re-

have a hunger for it, t
cords president/COO Tom Corson says. “Moving
from label to label has motivated her. She wants
to win badly. She's a fighter. Put that with her his-
tory, and she's always going to be a threat. That
was a big factor in us realizing we were on the
same page.”

Prescott promised Brandy a grand comeback
only if she was open to doing things differently.
He challenged her “to bring a biend of [a] hip-
hop feel with an R&B sense of melody and use
her vocals as an instrument.”

Brandy, feeling like this was “another chance
at music,” she says, took on the challenge. Two
Fleven showcases her multilayered impassioned
vocals laid over melodic hip-hop soundscapes
The album features production by Bangladesh,
Danja, Jim Jonsin, Mike Will Made It and song-
writing by Frank Ocean, while Sean Garrett, Rico
Love and Mario Winans pull double duty. “We
saw everybody doing this whole dance sound and
said, ‘You can't do it."" Prescott says. “You got
to bring it back into 2012 with your hard beats,
but the melodies and content of the songs got
to be good."

Two Eleven follows several major R&B releases
that were marked by their dance influences
Usher and Chris Brown both put out albums
this year that were heavy on dance and underper-

formed compared with previous rel

s, raising

questions as tow

audience by skewing too pop and dance

ays that it’s Br

For Two Eleven, Prescott

best work since 1998's Ne

Say New

which debuted at No. 3 on the Billboard 200 and
has sold 4.6 million, according to SoundScan.
Cors

album that could cross over, {We wanted| to stick

on adds, “We wanted to make a great R&B

to what made Brandy ‘Brandy,’ [who] is one of the
greatest voices in R&B and also an artist that has
mainstream appeal,”

Lead single “Put It Down," which features

Brown, the album's only collaborator, is No. 16
on the Hot R&B/Hip-Hop Songs chart and marks
Brandy’s 10th top 10 on the chart in 10 years

on my own,” Brandy

“I wanted to come b.

says of collaborating. “1 have had great collab-

orations in my career. | just don't like doing
songs just to do them with people, This album
didn’t present that opportunity. The Chris
drown [song] happened organically. | wanted
to stand on my own two feet with this album
and reintroduce myself to my fans and the new
generation as me.” von
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Trouble makers: Sacra-
mento, Calif.-based rock
group Death Grips will
take controversial new

album NO LOVE DEEP
WEB on an international
swing booked by Robert
Frazer of William Morris
Endeavor. Starting witha
headlining gig for Pitchfork
at Villain in Brooklyn (Oct.
19), the group will stop at
Magasin 4 in Brussels (Nov.
2), the Electric Ballroom

in London (Nov. 7) and

the Rock and Roll Hotel in
Washington, D.C. (Nov. 13).
The tour resumes in Janu-
ary for a five-date swing
through Australia for the
Big Day Out Festival, start-
ing in Sydney (Jan. 18) and
ending in Perth (Jan. 28)
.. Friend crush: Brooklyn-
based Friends support Two
Door Cinema Clubona
domestic tour booked by
Creative Artists Agency.
Beginning in Cleveland at
Beachland Tavern (Oct.

7), the act hits House of
Blues in Houston (Oct.

13), the Crystal Ballroom

in Portland, Ore. (Oct. 21)
and the Hollywood Pal-
ladium (Oct. 25) before
ending in Santa Ana, Calif,,
at the Observatory (Oct.
28)..,Home sweet hom
Southern rock outfit Ala-
bama Shakes embark onan
extensive tour booked by
Matt Hickey of High Road
Touring (North America)
and Angus Baskerville of
13 Artists (Europe). After
making stops at Austin City
Limits (Oct. 12) and the
Corono Capital Festival

in Mexico City (Oct. 14),

the band connects with
Neil Young & Crazy Horse
fora hometown gig at
Alabama’s Tuscaloosa Am-
phitheater (Oct. 25) before
heading to Muffahalle in
Munich (Nov. 4), Paradiso
in Amsterdam (Nov. 8) and
Academy 1in Manchester,
England (Nov.12) ... Simply
amazin'; R&B crooner Trey
Songz kicks off his Chapter
Vworld tour, presented by
ooVoo, in support of his
chart-topping album at
Atlanta's Fox Theatre (Nov.
17). The domestic run wraps
in Houston at Reliant Arena
(Dec. 31) before a European
swing that stops in Stock-
holm at Annexet (Jan. 5)
and Academy in Glasgow,
Scotland (Feb. 6). Miguel
and Elle Varner support
U.S.dates. —Nick Williams

BY JUSTINO AGUILA

CAFE TACVBA'S

new live album
coincides with its
20th anniversary.

Hold The Applause

After a five-year hiatus, Cafe Tacvba returns with a unique
approach to the live album

nacool summer night

in July, music indus-

try tastemakers were
called to a clandestine meeting
at East West Studios in Holly-
wood. Electronic devices had to
be checked at the door. Inside
the invite-only event, Mexican al-
ternative rock band Cafe Tacvba
was in a back room preparing
to p('rlm m 10 new songs, to be
recorded live for an album that

would putanew twist on the un-
plugged acoustic theme.

The faces in the crowd—ev-
eryone from Universal Music
Latin Entertainment president
Victor Gonzalez to musician/
filmmaker Sergio Arau—were

in for something that rarely hap-
pens in music: 4 live recording
(no talking or applause allowed)
by one of Latin music’s most

iconic groups.

The showcase has become the
heart of the band’s next album,
El Objeto Antes Llamado Disco
(The Object Once Called a Re-
cord), which arrives Oct, 22 on
Universal Music Latino. The
project, produced by Academy
Award-winning composer Gus-

“afe Tacvba's
s, and the

tavo Santaolalla, is
firstalbum in five yes

label is creating a marketing

campaign that combines technal-

ogy, social networks and touring
to announce the act's return,

The July event, which coin-
cided with the band's 20th anni-
versary and consisted of two Los
Angeles sessions, capped off a
short series that was recorded in
countries including Argentina,
Chile and Mexico.

“These sessions allowed us
to renew ourselves,” says singer
Ruben Albarran, who along with
keyboardist Emmanuel del Real,
bassist Enrique Rangel and lead
guitarist Joselo Rangel founded
the band in Naucalpan, Mexico,
in the late '80s. “It gave us the
ability to transform through the
sentiment and emotions of each
audience—an energy that usu-
ally doesn't happen when record-
ing in a studio alone.”

“These sessions were magi-
cal,” adds Santaolalla, the band's
longtime producer. “Those in
the room could hear the music
as it was being recorded and
this element also intensified
the recording.”

But unlike popular acoustic-
themed albums, the audience
was asked to stay silent while
the group performed. Applause
was allowed only after each take
with the exception of “Pajaros”
(Birds), after which everyone in
attendance clapped. That clap-
ping, which happened in each
city, has been mixed and will be

heard on the album

In addition to the big-event
feel of the sessions, a digital cam-
paign has been equally impor-
tant as the band’s team works to-
ward the release. “Thisis the first
C
out in the digital iTunes age,”

Tacvba album that comes

says Miguel Lua, senior product
manager for Universal Music La-
tino and Machete Music. "We're
being proactive in securing big
things for the group,”

To that end, the label has
been working with iTunes to re-
lease the first single, “Este Lado
del Camino,” and the album was
available as a preorder at iTunes
in the United States and Mexico
on Oct. 2. Additionally, videos
will be released on Vevo,

The band’s most successful
album is 2005’s Un Viaje (A
Journey), which reached No, 2
on Billboard's Latin Pop Albums
chart; its biggest singles include
“E which reached No. 38 on
Latin Pop Airplay in 2004, and
Calle 13's “No Hay Nadie Como
Tu," on which the band appears,
climbed to No. 13 in 2009. ¢
Tacvba has sold 142,000 albums
during the Nielsen SoundScan
era (1991-present)

“I don't want to say they are

immune to a [weak] economy,”

Lua says. “But they have a loyal

group of fans. A Cafe Tacvba

album is an event vee

Every 10 years or so, classical pop
artists have a major crossover break-
through like Josh Groban, |l Dive and
Andrea Bocelli. Jackie Evancho is hav-
ing one of those breakthroughs. Since
finishing second on NBC'’s “America’s
Got Talent” in 2010, the 12-year-old
Pittsburgh native and “popera” pow-
erhouse has become a fixture among
the classical crossover set and on the
Billboard charts. Having sold 2.1 million
albums (according to Nielsen Sound-
Scan) since her TV stint, Evancho re-
turns with two releases for Syco/Co-
lumbia, Songs From the Silver Screen
(Oct. 2) bows at No. 7 on the Billboard
200, and Heavenly Christmasisan Oct.
16 wide release of a 2011 Walmart ex-
clusive. In addition, Evancho recently
scored her first major branding deal
as the face of Guess Kids' fall ad cam-
paign and an acting role in next year's
“The Company You Keep.” On Nov, 3,
she begins a 25-date tour of perform-
ing arts centers (booked by AEG) at
the Talking Stick Resort Ballroom in
Scottsdale, Ariz.

1 How did you select the tracks for
Songs From the Silver Screen? Did
you grow up with these songs?

My recording experience was very fun

T'here were so many times where I'd have
to go in and sing, but this time it was just
really fun. “Can You Feel the Love To-
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with JACKIE EVANCHO

by ANDREW HAMPP

night," "My Heart Will Go On,” "Reflec
tion"—all these have been fun to sing
since | was younger. | was very exc ited to
include “Music of the Night,” which was
my favorite sang from the movie “Phantom
of the Opera.” [That's]

lso the movie that
Hl\pm‘d me to start singing, so it's a very
Iso “Re-

special song to me, There w
flection” from the Disney movie “Mulan.”

That song feels like it says a lot about me.

2 You recently filmed “The Com-
pany You Keep" with Robert Redford
and Susan Sarandon. How'd you
score such an impressive cast
for your first movie?

I don't know the full story,
but from what | know, Rob-
ert Redford had called my

mom and asked me if 1 #
could send in an au-
dition
heard, he thought

From what |

that it was a pretty
good audition, and |

gotin

3 In addition to Songs From the
Silver Screen, you're rereleasing your
holiday album Heavenly Christmas
this month. What are some holiday
traditions you have?
We turn on the TV and we play Christ-
mas songs from those channels that just
play Christmas music endlessly, and we
decorate the Christmas tree, Then we go
to my grandma'’s house on Christmas Eve
with all my relatives and get a surprise
visit from Santa.

4 You're about to embark on
a tour of concert halls and
symphony spaces. What's
it like being able to

headline such big
venues at your
age?

It's always exciting
to see different cit-
ies 1 Jove, and go
on tour buses,
It's so much

fun to travel. My favorite part is being
able to perform live in front of all these
amazing people, beingable toconnect with
them and seeing their reaction makes me

feel very special

5 You are an alum of "America’s
Got Talent” and signed to Simon
Cowell's label. What's some valuable
advice that you've recelved since
your career took off?
It'sinterestingbecause what | doand what |
singis, toother people, pretty unique. | feel
I'm creating my own path....and I'm work-
ngon gl(i'\\'”lgﬂ?‘:l pt'”')l Il\(_'l.((!l\!illlll“p
to explore my own sound. I've just heard so
much from many people, I do remember
Smokey Robinson saying, “It doesn't mat-
terwhat people say, you should always con-
tinue and never give up. There are going to
be peaple out there who will tryand putyou
down and make your career plummet, You
should always ignore those comments.”

6 Withso many talent shows on TV
right now, what advice do you have
for other aspiring singers?

My advice would be to follow your dream.
Most of my life I was in second place, be-
fore | came in first place, | hope that in-
spired people to never give up, I never gave
up and I continued to do what I do now.
My career has just progressed so much.
It’s fun to see it from where | was—it’s

such an amazing thing to me .
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ZZ WARD released a
mixtape in February.

LIRS U UM BY EMILY ZEMLER

LIVING PROOF

ZZ Ward delivers genre-bending debut

Z Ward's label deal with Hollywood

Records happened almost instanta-

neously. The musician, who had al-
ready moved to Los Angeles and signed with
Evan Bogart's management company, Board-
walk Music Group, performed four acoustic
songs for a slew of label executives in June
2011 and, according to Disney Music Group
executive VP Ken Bunt, everyone was ready
to sign her. “We wanted to partner with her
as soon as she played the last note,” he says.
“It's one of those old-school things where if
you had the contract right there you'd slide
itacross the table,”

Ward, who hails from Roseburg, Ore.,
spent the rest of last year working on what
has now become her debut album, Til the
Casket Drops, which arrives Oct. 16 on Hol-
lywood, a follow-up to her May EP, Criminal.
Although Ward had spent time perfecting
her craft in a series of co-writing sessions,
she elected to hole up in her apartment and
write alone, focusing on a unique blending
of genres that seems both inventive and logi-
cal, Encouraged by Bogart, Ward penned
tracks that merge blues, rock and hip-hop
in a soulfully slick package.

IEET &Y RICHARD SMIRKE

‘Origin’ Story

Electro-pop act Mika enjoys global fame

now, if he could just get on the radio

(11

don't necessarily fit into a particular box," London-based
singer/songwriter Mika

I stand in this weird border
between commercial music and quite noncommercial, artsy
music, and I'm constantly balancing that line.”

Walking that creative tightrope has, nevertheless, brought great
international success to the Universal/Island artist, whose real name
is Michael Penniman. Mika’s 2007 debut album, Life In Cartoon
Mation, has sold 5.5 million copies worldwide, according to New

York-based Rich Isaacson, who co-manages Mika with fain Watt
of London-based Machine Management. Mika's 2009 follow-up,
The Boy Who Knew Too Much, was less successful, but still sold
1.5 million units, Isaacson sa

“I was quite prepared for it,” Mika
says about his sophomore set’s lower sales. “It was a consciously
darker record.”

Preparing for his next studio album, the artist—who was born
in Lebanon but holds a dual U.S. and British citizenship—knew
that he wanted to create something "fresh” and “different.” In Mon-
treal, Mika hooked up with Empire of the Sun’s Nick Littlemore,
and together they began work on what would become Mika's third
album, The Origin of Love,

“It's the perfect evolution,” Mika says of the kaleidoscopic, 14-
track electro-pop set, which arrived Oct. 8 in the United Kingdom
on Casablanca/Island Records and Oct. 16 in the United States on
Universal Republic. “It's definitely a much more joyful and intrin-

sically pop record than [the previous albumy], and it takes a lot of

sonically,” he says, singling out the EDM rush of “Stardust,”
featuring Benny Benassi
Williams, William Orbit, Fryars and producer Greg Wells, who

also guided Mika's firs

Also guesting on the album; Pharrell

two albums,

The U.S. campaign is spearheaded by the Williams-starring sin-
gle “Celebrate,” which is No. 22 on Billboard's Dance Club Songs
chart. Its video gained prominent placing on Yahoo Music, Paper-

and solid record sales—

.com and PerezHilton.com. Lifestyle

media platforms are also a key focus of the
domestic push, says Jim Roppo, executive
VP of marketing at Republic. citing a re-
cent cover story for the national gay men's
magazine Instinct, That interview marked
the first time that Mika openly discussed
his sexuality, and the piece generated siz-
able Web traffic

Mika notes that his newfound “per-
sonal sense of case” directly informed
The Origin of Love. “On the one hand, |
wrote a record that celebrates my comfort
with myself,” he says. “On the other, |
found confidence from the music, so the
two are intrinsically connected.”

"Mika is a champion of artist-driven
pop music, and this record showcases
that more than ever before,” Roppo says
“He's grown and matured since the first
album,” adds Isaacson, who points to
strong ticket sales for a forthcoming run
of U.S. shows, booked by Creative Art-
ists Agency, as evidence that America is
gradually falling for Mika's charms. The
singer’s shows at New York's Webster Hall

(Oct. 15-16) sold out within minutes, Isaacson says. Gigs at Chi-
ic Theatre (Oct. 18) and Los Angeles’ Henry Fonda The-

cago’s

atre (Oct. 21) also quickly sold out, with a second Los Angeles

show subsequently added.

However, gaining significant U.S. radio support continues to be

a hard-fought battle. "Mika has

got a very vibrant core fan base in

T just knew what I wanted to do, which is
half the battle,” Ward says. “When you're try-
ing to find yourself, especially when you're
young, you don't necessarily know who you
are. | had always loved the blues and hip-hop,
and 1 was a little bit scared to just embrace
that because nobody else was.”

It took Ward and the label a while to pick
a producer. Eventually, she ended up ina
Los Angeles studio with Nephew, who's
worked with 50 Cent and Michael jack-
son. The pair began with “Put the Gun
Down,” the album’s first focus track, and
found a cohesion that led to Nephew helm-
ing half the disc. "I had worked with a lot
of producers where it didn't work, or they
would want to change something,” Ward

ays. “Nephew never wanted to do that, He

believed in the music.”

But although hip-hop had a dramatic
influence on Ward (rappers Kendrick
Lamar and Freddie Gibbs each guest on
two tracks), her songs are bluesy and sul-
try, allowing the underlying rap beats and
rhythms to bolster her powerhouse vocals.
“Put the Gun Down" is being pushed to
triple A and alternative radio, and Bunt sees

Ward having mainstream success in the
same way as Mumford & Sons or Adele.

The track, which has been heavily played on

SirlusXM's Spectrum channel, has recently
been put in rotation at alternative stations
like KTCL Denver, a bit unusual for an act
whose music has appeared in campaigns
for ABC Family's “Pretty Little Liars” and
MTV’s “Awkward.”

“We see it as [having] a wide demographic,

but certainly the first audience we see is that
tripl
“We're not trying to aim so narrowly, but

Jalternative audience,” Bunt says.

the focus early on is making sure there's
a built-in foundation for her to be a career
touring artist. We're going to be working
this [track] for a long time. If it reacts the way
we think, this song could ultimately cross
to other formats.”

Like hip-hop? Hollywood isn't necessarily
intent on pushing Ward into that market, but
the label did support the release of a mixtape,
Eleven Roses, in February for which she cre-
ated new songs using tracks by artists like
Gibbs and Tyler, the Creator. It's perhaps the
first memorable instance of a non-rapper re-
leasing a mixtape. “In retrospect, becau
[ didn't know what it meant at the time, it
makes me really happy that I put it out,”
Ward says. "It wa

a great introduction to

what my music would be, Because | don't
want to be subtle with my music." .

America, but if you're not on the radio, it’s difficult to have massive

sales,” Isaacson says. Mika is cautiously optimistic that The Origin
of Love will be the album to break that cycle, though.

“Writing this was a very liberating process,” he says. “It's clear

in the moment.”
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that it is not a record that was over-A&R'd. It was very much made
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Monster

Producers: Paul Stanley.
Greg Collins

Universal Music Enterprises
Release Date: Oct. 9

Early on Kiss' 20th studio
album, Gene Simmons de-
clares he’s "going back to the
Stone Age/back wherelcome
from."Ifthat'swhatthe earlyto
mid-"70s were, thenthe dozen
tracks on Monster validate
that claim—in a good way. It's
alean, taut and occasionally
tawdry reminder that Kisswas
once a big-riffing hard-rock
concern, Everything on the
set has a big beat, raw-edged
guitars, meaty choruses and
plenty of gang vocals. "Back
to the Stone Age" tilts toward
the MCS brand of garage
rock, while the lusty "Eat Your
Heart Out" has an a cappella
start and plenty of cowbell.
Elsewhere, “All for the Love of
Rock & Roll," sung by drum-
mer Eric Singer, Is a slice of
Southern rock boogie, and
guitarist Tommy Thayer's
"Qutta This World" brings
in psychedelic flavors. Many
of Monster's tracks would fit
comfortably on any of Kiss'
pre-Destroyer(1976) releases.
Kiss may be at the point inits
career where new albums are

\ GARY CLARK JR.
>€ Blak and Blu
b Producers: Mike Elizondo, Rob

Fat, powerful blues-rock that recalls five decades of various

Cavallo, Gary Clark Jr.
Warner Bros. Records
o Release Date: Oct, 22

strains of Southern R&B and rock makes for & curious signing
to a major label. But if Warner Bros. Records can convince
audiences that Gary Clark Jr. is more game-changer than
left-field player, he has a future. His strength may also be an
Achilles’ heel: Different as Clark is from the current major-
label landscape, he mines areas that have had their days in
the sun. The song structures of Clark's 12 originals aren't just
familiar, they're ingrained, whether it's the Prince-ly mid-
tempo of the title track and “You Saved Me" or the leathery
blues of “Ain't Messin' Around.” The guitar solos-vibrant
and engrossing—are played with the logic of six-string
heroes from earlier generations. Forty years ago, late-night
FM radio would have drooled over “When My Train Pulls In,"”
but today it's a potential YouTube sensation among guitar
aficionados. The distortion-drenched “Numb" is the hard
rock not heard since Robin Trower was a dominant force.
Beyond the blues, Blak and Blu positions Clark as a jack
of all trades, capable of modemnizing Chuck Berry (“Travis
County™), rapping over neo-soul (“The Life") and reaching
back to '50s doo-wop ("Please Come Home") and '40s
Lightnin' Hopkins (“Next Door Neighbor Blues™),—~G

merely adjunctstothelegend,
but Monster proves the group
can still convincingly shout it

outloud.~GG

THE WALLFLOWERS
Glad All Over
Producer: Jay Joyce

THE SCRIPT

#3

Producers: various
Phonogenic/Epic

Release Date: Oct. 9

.. The Script opens its appropriately
titled third album, #3, singing about the “Good OI' Days"
to come. The Irish trio has every reason to be confident,
thanks to the breakthrough success of 2010's Science &
Faith and frontman Danny O'Donoghue’s profile as the
Adam Levine equivalent on “The Voice UK." The Script's
new 10-song set finds the group comfortably entrenched
in a spit-polished blend of pop, rap and contemporary
RE&B styles, with dramatically orchestrated arrangements
that mostly resolve in anthemic choruses, O'Donoghue’s
fellow judge Will..am provides potent duet punch on the
pro-social first single “Hall of Fame" (“You can move a
mountain/You can break rocks/You can be a master"),
while “Give the Love Around" spreads a utopian socletal
vision. Closer to the heart, O'Donoghue pays tribute to his
late father on the moving “If You Could See Me Now" and
laments a romantic breakup (from model Irma Mali, he's
acknowledged) with a 12-step-style realization. #3 has its
lighter moments, too, as heard on the buoyant “Glowing,”
the rich “Kaleidoscope" and the vibey “Millionaires.” The
combination ensures that the Script is making the most of
its fertile moment.— GG
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Colurmbia Records

Release Date: Oct. 2

Two decades after their self-
titled debut, the Wallflowers
end a seven-year record-
ing hiatus by returning to
the front with plenty of fire-
power. Glad All Over boasts
the band’s hardest-hitting
sound to date. Maybe it's the
addition of erstwhile Pearl
Jam/Red Hot Chili Peppers
drummer Jack Irons’ muscu-
lar beats, or perhaps Jakob
Dylan just needed a visceral
jolt after the laconic singer/
songwriter sounds of the two
solo albums he released dur-
ing the band's vacation from
the studio. Whatever the rea-
son, gentle ballads and pokey
tempos are nonexistent here,
and opening cut "Hospital for
Sinners" is one of the edgiest,
most intense trackstoemerge
from the Walliflowers camp.
The Clash-indebted funk/
dub/dance-rocker "Reboot
the Mission” (featuring Clash
guitarist Mick Jones) and the
amped-up Motown moves
of “Have Mercy on Him Now"
show Dylan and company
have come a long way from
theroots rock that made them
famous in the '90s, Stalwart
keyboardist Rami Jaffee'srich
organ textures on tunes like

“First One in the Car" recall
those days, but Glad All Over
prasents a band uninterested
inlooking backward.—JA

JAKE SHIMABUKURO
Grand Ukulele

Producer: Alan Parsons
Hitchhike Records

Release Date: Oct. 2

Some may find it difficult
committing to a whole album
of ukulele instrumentals, but
Jake Shimabukuro makes it
easy with his virtuosic chops
and tasteful sensibilities. On
the Alan Parsons-produced
Grand Ukulele, heupstheante
with an occasional 29-piece
orchestra with arrangements
by Kip Winger. With an al-

TAME IMPALA

Lonerism

Producer: Kevin Parker

Modular Recordings

Release Date: Oct 9

Australia’s Tame Impala is still mak-
ing the music that astronauts hear when they hit space,
only now enlisting an armada of synthesizers for help. The
through line of frontman Kevin Parker's vocals—ostensibly
an ongoing tribute to John Lennon's trippiest times—keep
the band’s second album, Lonerism, grounded in the same
aesthetic as 2010's /nnerspeaker. But the introduction
of unending electronic ambience morphs the set into a
new breed of psychedelia. Songs like “Mind Mischief" and
“Elephant” are far from locked into their flower power
past, flaunting "60s heritage even as they tap into today's
indie-rock jet stream. “Feels Like We Only Go Backwards"
resembles an unearthed classic, and the nuclear guitar
meltdown closing on “"Keep On Lying" would make the
Black Keys blush. Parker recorded and performed the
entire album, capturing the 12 songs in studios and impro-
vised setups worldwide. The result is a Tame Impala both
bolder and more assured in the vocal and instrumental
mischief concocted, 20

ready established reputation
for dating covers, Shimabu-
kuro turns in a sharp treat-
ment of Adele’s "Rolling in the
Deep" and sweet renderings
of "Over the Rainbow" and
Sting’s “Fields of Gold." His
own material holds sway, too,
evidenced by the sweeping
“Ukulele Five-0O,” the lively
“"More Ukulele” (inspired by
the “more cowbell" sketch on
“Saturday Night Live"), the
playful "Music Box" and the
classically tempered “Miss-
Ing Three." Shimabukuro also
captures a version of live fa-
vorite “143" and recasts the
Hawaiian traditional “"Akaka
Falis” with the strings, adding
ajazzy coda. He remains an
original and fresh voice on a
19th-century instrument, and
at the end of Grand Ukulele
listeners will likely find them-
selves calling for "More Uku-
lele"as well. -GG

ALEJANDRO SANZ
La Musica No Se Toca
Producer: Julio Reyes
Copello

Universal Music Latino/
Universal Music Latin
Entertainment

Release Date: Sept. 25
Spanish singer/songwriter
Alejandro Sanz is starting
the next chapter in his career
with a new label and project.
Sanz's La Musica No Se Toca
(Music Is Not to Be Touched)
features more than a dozen
romantic pop ballads that hint
athis early years. Backthen he
earned his place in Latin pop
with hitslike "Corazon Partido”
(Broken Heart). And now with
his 12th studio set, Sanz re-
turns to the basics with music
about love and Its compli-
cated nuances. To know Sanz
isto understand that his music
appeals to a global audience
that has helped the balladeer
become a top-selling act. The
soulful, well-crafted set Is sure
to spawn hits like “Se Vende"
(For Sale), a lyrically moving
composition. AniTunes bonus
track, the bilingual "Down"
(featuring rapper Fat Joe),isa
departure from the rest of the
album, but it's perhaps part of
the adventure for Sanz, who
keeps making heartfelt music
while also showing listeners a
newside.—J/A
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ADELE

Skyfall (4:46)

Producer: Psul Epworth
Writers: Adele, P Epworth
Publishers: Universal-Songs

of PolyGram International/EM/
Blackwood Music (BMI)/EMI Music Publishing (PRS)

There seems to be two ways to go for a James Bond theme:
considerably dated pop or timeless torch song. Not surpris-
ingly, Adele opted for the latter with her “Skyfall" theme.
Not only is it a gorgeously cinematic opus featuring a
77-plece orchestra and pristine production, its lyrics aren't
spy nonsense. Historically, artists that create 007 themes
that reflect current pop trends, like Madonna and Duran
Duran, have fared better chart-wise than those who chan-
neled the classic Bond sound established by Shirley Bassey,
Nancy Sinatra and Tom Jones. Considering that Adele's
established sound is rooted in blue-eyed soul, however, her
sophisticated channeling of Bassey will likely work in her
favor. If “Skyfall" invades the upper reaches of the Billboard
Hot 100, it will be the only song of its kind on pop radio—a
testament to Adele's uniqueness.—///

SOUNDGARDEN

Been Away Too Long (3:36)
Producers: Adam Kasper,
Soundgarden

Writers: C. Cornell,

B. Shepherd

Publishers: You Make Me
Sick | Make Music/Noyes
Innercutter (ASCAP)

Seven Four Entertainment/
Republic

Chris Carnell starts the first
newalbumsinglefrom Sound-
garden in 15 years by declar-

RIHANNA
Diamonds (3:45)
Producers: Stargate,
Benny Blanco
Writers: S. Furler,

8. Levin, M. 8. Eriksen,
T. E. Hermansen
Publishers: EM/

SRP/Def Jam/IDIMG

ing, “You can’t go home,"
but this blast of jagged en-
ergy proves the Seattle band
can indeed take up the sonic
residence it once had—and
redecorate a little bit at the
same time, Penned by Cor-
nell and bassist Ben Shep-
herd, "Been Away Too Long”
is dynamic and punchy, firing
full throttle from guitarist Kim
Thayil's opening riff through

Blackwood Music/Matza Ballzack Music/Where Da Kasz
At (BMI), EMI April Music (ASCAP)

After releasing a string of hit singles from Talk That Talk,
Rihanna has issued a decidedly calmer, more confident exten-
sion of “We Found Love” as the first taste of her upcoming
seventh full-length. Last year, fans heard her sing about "Yellow
diamonds in the light" as a dance beat grew steadily in the
background, but unlike “We Found Love," these new diamonds
never crescendo into a massive bass drop. “Diamonds” flows

an industriai-toned middle
break and pausing only for an
acappellarecitation of thetitie
track in the first chorus. It's a
fresh look rather than a signifi-
cant sonic overhaul (which—
admit it—no one really wants)
and shows that Soundgarden
hasn'tlost any potency during
its hiatus. Cornell notes, "l only
ever really wanted to break,”
though he also frets that, due
tohisabsence,“Noone knows
me...noone loves and hates
me."He's protesting alittle too
much, and can probably rest
assured that "Been Away Too
Long” will get the Soundgar-
den faithful primed for King
Animal’s Nov. 13 release. — GG

| HIP-HOP|

MEEK MILL
FEATURING KIRKO
BANGZ

Young and Gettin' It (3:27)
Producer: Jahlil Beats
Writers: R. R. Williams,

O. J. Tucker, K. Randle.

V. Robinson

Publishers: various
Maybach/Warner 8ros.
Maybach Music Group, which
calls itself an "untouchable
empire,” certainly isn't short
on confidence, No member's
success is more vital to MMG
leader Rick Ross'repthan Phil-

in a way that resembles Drake's "“Take Care," with planos and
tribal drums maintaining an emphasis over the electronic
assistance. Rihanna once found love in a hopeless place, and
now the singer and her lover “shine bright tonight . .. beautiful
like diamonds in the sky," as strings complement the echoing
vocals, Co-written by Sia Furler, who most recently lent her tal-
ents to David Guetta's “Titanium™ and Flo Rida's “Wild Ones,"”
“Diamonds"” doesn't resemble Rihanna's previous solo work
and that turns out to be good thing. This is a different gem,
and its subtleties make it shine brighter.— L4

BRUNO MARS

AERERR AN AN EanEe

BRUNO MARS
Locked Out of Heaven
(3:54)

Producer: Mark Ronson
Writers: 8. Mars, the
Smeezingtons
Publishers: various
Elektra/Warner

With Gotye busy channeling Peter Gabriel, 2012 seemed overdue for a Police tribute. Leave it to
Bruno Mars, then, for this revved-up take on Sting and company's Zenyatta Mondatta-era days,
complete with authentically retro production from Mark Ronson. “Swimming in your world is
something spiritual/I'm born again every time you spend the night/Cuz your sex takes me to
paradise,” Mars sings on the carnal cut. “Locked Out of Heaven" is a welcome stylistic change
from the sound Mars shaped on 2010's Doo-Wops & Hooligans, which now seems overly familiar
thanks to the endless covers on shows like “The Voice" and “The X Factor." His latest cut boasts
an unmistakably powerful vocal and the dramatic percussion fans have come to expect after
mega-hits like “"Grenade" and “It Will Rain.” It's just the right amount of cheeky fun one can
expect from the man who named his forthcoming sophomore disc Unorthodax Jukebox.—AH

adelphiaMCMeek Mill, viewed
as one of the label’s brightest
young stars. It's only fitting
that on “Young and Gettin'It,"
the radio-aiming first single
fram Mill’s full-length debut,
Dreams and Nightmares,
the rapper stakes his claim
as a boss in training. “When |
pulled up in that Rolls, swag

7.

was surfing on ‘em like gnar-
ley,” Meek raps, his whiplash
flow drowned in Auto-Tuned
gimmickry that comple-
ments the hook from Houston
rhyme-slinger Kirko Bangz.
The fact that Mill dove into
party-rap mode for the single
is hardly shocking—it's practi-
callyarapper'srite of passage.
But when compared with
the palpable promise of this
summer's offering, "Amen,”
"Young and Gettin' It" feels
like a step backward.—DOH

 POP]

SKY FERREIRA
Everything Is Embarrassing
(4:09)

Producer: Arie/ Rechtshaid
Writers: S. Ferreira,

A. Rechtshaid, D. Hynes
Publishers: various

Capitol

With "Everything Is Embar-
rassing," Sky Ferreira is con-
firmingtheadagethatasinger
can remold her image if his
or her new material is strong

enough to wipe away prior
missteps. The Los Angeles
native's career has had a few
false starts since arriving on
the popscenein 2010, but "Ev-
erything Is Embarrassing,”" a
standout from new EP Ghost,
is remarkably self-assured for
an artist still finding her way.
The song's glossy percussion
and cavernous vocal quality
quickly bleed into the woozy
chorus, in which Ariel Re-
chtstaid's production cradies
the 20-year-old's vulnerable
but brilliantly penned lyrics,
The key line here: “Maybe
if you let me be your lover/
Maybe if you tried, then |
wouldnot bother," which cap-
tures Ferreira’s sullen long-
ing and earnest hesitation in
one fell swoop. “Everything
Is Embarrassing” has made
hay in the blogosphere during
the past month, and even if it
never connects at radio, Fer-
reira’s potential just became a
lot mare detectable, —/L
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THE BRITISH ARE... HERE!

One Direction has highest Hot 100 debut by U.K. group

One Direction’s “Live While We're Young™ de-
buts at No. 3 on the Billboard Hot 100 this week,
marking the highest bow by a U.K. group in the
54-year history of the chart.

It's the second-highest debut among all U.K.
acts, outpaced anly by Elton John's No. 1 arrival in
1997 with “Candle in the Wind 1997/Samething
About the Way You Look Tonight.” The Princess
Diana tribute single spent 14 weeks at No. 1.

This week also marks the first time two U.K.
artists have simultancously started in the top 10,
as Adele's “Skyfall” debuts at No. 8 (her high-
est bow).

“Live While We're Young” sold 341,000 down-
loads in its first week (according to Nielsen
SoundScan), marking the third-biggest debut
for a download by a group. Only the arrivals of
Maroon 5's “Payphone” earlier this year (493,000)
and the Black Eyed Peas’ “Boom Boom Pow” in
2009 (465,000) were larger,

On the Hot 100, “Live While We're Young™ also
becomes the act’s biggest hit, passing the No, 4
peak of “What Makes You Beautiful” earlier this
year. “Live While We're Young”™ is the lead single

from the group’s second album, Take Me Home,
—Keith Caulfield

due Nov, 13

ADELE'S
“Skyfall” debuts
atNo.8on

the Billboard
Hot100.

3 ey emiy zemier

Sky’s The Limit

Adele’s interpretation of the classic James Bond

theme makes waves

o
ONE DIRECTION'S
“Live While We're
Young" is the act’s
biggest hit on the
Hot 100.

FROM ACROSS THE POND

Here are the top 10 debuts on the Billboard Hot 100 by U.K, acts

T Artist Title Debut Position Debut Date
tseemsinevitable that any release from Adele  little bit of burn. But I don't think we felt that Elton John “Candle in the Wind 1997/Something No.1 Oct. 11,1997
will immediately result in heavy radio play  so much with Adele. Soundtrack songs [usually] About the Way You Look Tonight"
and high sales numbers, and that's already ~ don't get this much attention, but based on the One Direction “Live While We're Young” No.3 Oct, 20,2012
h:lpp(-nc\l\\_\lh her latest effort, “Skyfall,” -!hc timing and the artist, it’s working.” Spice Girls “Say You'll Be There" No.5 May 24,1997
theme song from the upcoming James Bnnfl film The sales front h;n‘ been (".p.x;nllv »;lrun.g. The The Beatles ulet It Be” No.6 March 21,1970
‘f’ the «.nnlu' name, which opens in the United  track quickly shot h.» No, 1 on iTunes in thnun‘ Spice Girls %3 Become 1" No.6 Aug. 16,1997
States on Nov. 9. tries, according to Scott Greer, senior VP of mar- » " o
The singer’s label, Columbia, and the film's  keting at Columbia, (It has since been knocked Georpe Michae) denusto s Ghild No:§ Feb.24,1996
production company. Sony Pictures, joined forces  out of the top spot.) “Skyfall” bows at No. 3 on Coldplay “Speed of Sound" No.8 May 7,2005
to release the track on Oct. 5, the 50th anniver-  Billboard's Digital Songs chart. selling 261,000 The Beatles “Hey Jude” No.10 Sept. 14,1968
sary of the release of the first Bond film. The st-week copies, according to Nielsen Sound- The Beatles “Get Back” No.10 May 10,1969
track was unveiled seven seconds after midnight.  Scan. In addition, its official lyric video raked in The Beatles “Free As a Bird" No. 10 Dec. 30,1995
In a partnership with Clear Channel, “Sky-  more than 20 million views on YouTube in the Jimmy Page “Come With Me" (Pulf Daddy featwing Page) No.10 June 27,1998

fall,” produced by longtime Adele collaborator
Paul Epworth and recorded in London with a
77-piece orchestra, premiered on approximately
180 radio stations across four formats, playing
once an hour for 24 hours

“Doing a world premiere is a great vehicle for
us to generate exciternent for our listeners around
highly anticipated releases from an established
artist such as Adele on a national coordinated
level,” says Darren Davis, executive VP of national
programming platforms at Clear Channel. "A pre-
miere works well here because it’s about attract-
ing attention and creating moments for songs by
artists that there's a lot of passion around. Plus,
it's great exposure for Adele.

The excitement from radio extended beyond
the 24-hour premiere, with the instantaneous ro-
tations earning the track 22 million in audience
impressions in its first three days at four formats
(according to Nielsen BDS), as well as a debutat
No. 8 on the Billboard Hot 100. Adam Burnes,
PD for Clear Channel’s KVUU Colorado Springs
Colo., has been playing the track approximately
every three hours, hoping that listeners identify
KVUU as the "Adele station.”

“Everyone is just hungry for more from Adele,”

Burnes says. “Typically when an artist had this

much exposure from one album there can be a
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first four days and Sony Pictures is using the track
as a sound-bed for its new TV ads for the movie,

“There’s not many artists who can have that
kind of a start for a song, let alone a song that's
really a movie theme,” Greer says. “[Radio and
sales] go hand in hand with what we're secing
from the press. Not only is there a new song from
Adele, but the
the promise of what it could be.”

s exciternent that it lives up to

But it begs the question: Is "Skyfall” a
soundtrack novelty or can it sustain sales and
radio play beyond the film?

"At this point it kind of has a novelty aspect to
it," says Rick Gillette, PD for CBS Radio’s WXRK-
FM Nes York. “But just remember: When people
started playing ‘Rolling in the Deep," it had a
novelty feel because we don't play a lot of '60s-
sounding, throwback British torch-singer tunes.
But that song captured the imagination and the
cars of America, and radio followed suit. This
might be the exact same thing.”

Greer mentions that there aren’t any plans
for an official music video or promotional ap-
pearances by the singer, adding, “The real test
is what happens the week of Nov. 9. That's where
the campaign really takes shape, when people
come out of the movie theaters and that song is
impressed in people’s memories,” .

SAMPALL 'DIO‘ »
and CLARMS *
BOWENIina
scene from
“Nashville,"
which 3
premiered on
Oct. 10.




IEIXTE3 sy kerri MAsON

Making
Moves

Zedd’s big success is no accident

n the list of
things that can
supercharge a
new artist’s career, a sup-
portive tweet from Lady
Gaga to her 30.2 million
followers is right up there.

So on Aug. 22, when she
tweeted, *Monsters you
need to hear this amazing
song by @Zedd," with an
iTunes link to his new sin-
gle “Spectrum,” the 23-year-
old producer/D] instantly
became a much bigger deal.

Overnight, “Spectrum”™—
which features singer/
songwriter Matthew Koma—
shot from No. 23 to No. 10 on
iTunes’ dance chart and it's
stayed in the top 10 since, On
Sept. 1, the track hit No. 1 on
Billboard's Dance Club Songs
tally, and spent two weeks at
No. 1 on Dance/Mix Show
Airplay. Total downloads are
now at 97,000, according to
Nielsen SoundScan,

But it’s not like Zedd,
aka German native Anton
Zaslayski, was obscure be-
fore. On the strength of his
production work, the young
artist became Interscope’s
marquee EDM signing in
June, with the trust and
support of Interscope Gef-

fen A&M chairman Jimmy
lovine, who even gave him
his own studio, renamed
“Zedd 1." He also co-pro-
duced “Beauty and the Beat™
for Justin Bieber’s Believe
with Max Martin, and spent
the summer on tour—and re-
portedly in the studio—with
Lady Gaga.

According to Dave Rene,
Interscope A&R rep and
Zedd's co-manager (with
Iim Smith of Blood Com-
pany, also Skrillex's manager),
the single's success “changed
the whole game” for Zedd, as
both an artist and a touring
DJ. His first album, Clarity
(Interscope), debuts at No,
38 on the Billboard 200 and
at No. 2 on Dance/Electronic
Albums, moving a respectable
12,000 units.,

“Spectrum’ made him
able to represent himselfon a
much broader level sonically,”
Rene says, “He has what peo-
ple have even called 'Zedd
style'—nharder, more electro
niche stuff, but also extremely
musical. | would always hear,
‘| wonder what else he cando,’
This track showed everyone.”

“Spectrum” has a hard
edge, but with a lovey-dovey
pop top-line by Koma, a new

ZEDD
signed with
Interscope
inJune.

face who Rene first heard
on Interscope rap artist Lil
Playy’s 2011 single, “Birth-

day Dress.” Rene says, “ was

like, "Who is that guy singing
and who wrote that hook? He
needs to start writing shit for
the people I'm working with.”™

To drive home the musical
message, Team Zedd followed

up the "Spectrum” single re-
lease in June with a YouTube
video showing the artist play-
ing the track solo on a grand
piano. It has racked more
than 320,000 views, while the
official clip—a man-meets-
alien love story—has more
than 933,000.

“Spectrum” not only re-
established Zedd as a dance-
pop purveyor, it opened the
door to bigger D] gigs. “He
wasn't getting a lot of heat on
the live thing. His slots were
not always that great,” Rene
says, referring to set times at
festival and nightclub gigs.
“I'd say to myself, ‘Man,
what's the disconnect here?"™

If Zedd's set at New York's
three-day Electric Zoo in Sep-
tember is any indication, that
corner has also been turned.
The crowd spilled well past
the boundaries of the tent
where he was playing a set
dominated by his own tracks,

and fans sang along to every
word, It felt like Skrillex's 2011
set at the same festival.

Zedd is in the midst of the
coast-to-coast Poseidon tour
with fellow EDM wunderkind
Porter Robinson. The next
single from Clarity will likely
be its title track, which fea-
tures Louisa Rose Allen from
London-based duo Foxes, ac-
cording to Rene, But lovine
reportedly doesn't think that
“Spectrum” is done yet.

“He thinks we went to
radio too early,” Rene says,
“but that in two months that
song is going to be absolutely
everywhere.”

ROOKIE OF THE YEAR?

ABC'’s ‘Nashville’ pulls in viewers and sells a few songs in the process

The ABC show “Nashville” scored some of the
highest ratings of any rookie program this fall sea-
son, but fans of the drama didn’tinstantly logonto
iTunes after the premiere’s conclusion on Oct. 10.
Big Machine released three songs from the
pilot episode of “Nashville" and 12 hours after the
show's premiere concluded, the tracks were Nos,
7,22 and 45 on iTunes’ country singles chart.
Sam Palladio and Clare Bowen's version of “If
| Didn't Know Better" was the top seller, mov-
ing about 7,000 units by midday on Oct. 11,
while Hayden Panettiere’s “Love Like Mine” and
Charles Esten’s "Back Home" performed almost
as well, selling a combined 5,000 downloads,
according to industry sources. Based on those
initial sales, forecasters estimate the three songs
could sell 30,000-40,000 units through the end
of Nielsen SoundScan's tracking week on Oct. 14,
Shows that sell music after each episode gen-
erally make the bulk of their sales within 48 hours

of each airing. In the case of NBC's “The Voice,"
it had a two-fold benefit: By airing on Monday
nights, new songs from the competition weren't
competing with the Tuesday releases and most
viewers tuned in to watch the program live. Dra-
mas tend to get a boost in ratings when DVR
viewing is factored in,

Attempting to sell original songs can be a
challenge, as NBC and Columbia discovered
early on with “Smash” in February, Two such
tracks were released, as the pilot was streamed
online a month before its airdate. Both saw neg-
ligible sales results. After the premiere aired,
“Let Me Be Your Star” sold 12,000 downloads
and “The National Pastime"” moved 3,000, ac-
cording to SoundScan,

“Nashville” delivered decent ratings in its
opening stanza. According to Nielsen's Fast Na-
tionals, which cover only live viewing in the over-
night markets, 9 million people tuned in to watch

the pilot at 10 p.m.on Oct. 10.

Nearly 3.6 million of those viewers are in the
18-49 age group, the demographic coveted by
advertisers. That's a good omen for “Nashville”
as it won the hour for ABC over CBS' “CSI," which
had 10.6 million total viewers, and NBC's “Chi-
cago Fire" with 6.4 million.

“Nashville” did see a drop in the audience dur-
ing its second half, but that could have been a
tune-in factor: The country music soap opera
and the Chicago firefighters series are two of
the most highly promoted and best-reviewed
new series, and their premieres were up against
one another.

TV networks are concerned about how a show
compares with its predecessor in the same time
slot. “Nashville" was 15% below the debut of “Re-
venge" last fall. That dip was also seen in the lead-
in show to “Nashville"—"Modern Family,"” one of
the most popular showson TV. —Phil Gallo
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>>>WONDER GIRLS
RIDE K-POP WAVE

PSY's K-pop breakthrough on
U.S. top 40 radio with “Gang-
nam Style" is perhaps helping
open doors for fellow Korean
act Wonder Girls. The group is
percolating under the Nielsen
BDS-based Mainstream Top 40
tally with the English-language
single "Like Money" (JYP),
featuring Akon. The song could
be the female quintet's first
alrplay chart hit in the United
States, thanks to early support
from WXRK New York; WKSE
Buffalo, N.Y.; and WKSZ Green
Bay, Wis.

>>>CHOPRA'S ‘CITY’
BUILDING

Beyond K-pop, top 40 could
find a new hit from India as
well, as Bollywood actress
Priyanka Chopra has re-
leased her debut Interscope
single, “Iin My City," featuring
Will.l.am. Not only is Cho-
pra signed to the same label
as Lady Gaga, but she also
shares her manager: Troy
Carter. Ahead of its planned
radio push, the uptempo pop/
dance track, which Chopra
co-wrote with RedOne and
Esther Dean, moves 5,000
first-week downloads, ac-
cording to Nielsen Sound-
Scan. Her debut album s due
later this year.

>>>TAME IMPALA UP
FROM DOWN UNDER
Tame Impala offers its second
album, Lonerism (Modular
Recordings), which could ap-
pear on next week's charts,
The Perth, Australia-based
psychedelic dream-rock band
reached No. 28 on Heatseek-
ers Albums last year with
Innerspeaker. The video for
“Elephant,” the first single
from the new set, has amassed
187,000 YouTube views since
its Sept. 19 posting. The band,
which has opened for MGMT,
has upcoming tour dates in
the United States, the United
Kingdom and Australia.

>>>AUGUST RAIN
RISES

With the Hot Shot Debut at
No. 42 on Christian Songs,
Georgia-based pop quintet
August Rain makes its first na-
tional chart appearance with
“Show Me Your Liaht,” the
lead single from second album
Time. Like the band's 2010
self-titled first set, the new
release arrives on the group’s
independent ARM label. The
song's start on Christian Songs
is due in large part to spins at
stations that air the K-Love
Christian radio network.

Reporting by Keith Caulfield,

William Gruger, Wade Jessen
and Gary Trust.
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A WEEKLY ROUNDUP
OF NOTABLE CHART
ACHIEVEMENTS

BRITROCK

PIANO GUYS ARRIVE

KRALL THNO. 1

CHARI
BEAT

>>Justin Bieber crosses off

one of his few remaining chart
achlevements: a No, 1 ranking on
8 U.S. Blilboard alrplay list, as “As
Long As You Love Me," featuring
Blg Sean, rises 2-1 on Rhythmic.
The teen superstar has banked
four No. 1s on the Billboard 200
and one leader (“Boyfriend") on
Hot Digital Songs since his arrival
more than three years ago,

>>Deadpan comic Demetri
Martin celebrates his first No. 1
on a Billboard survey, as Standup
Comedian bows atop Comedy
Albums, (It's a slightly flashy title
for Martin, who's named previous
sets These Are Jokes and
Person.) Among the new set's
wry observations? “I never went
bungee jumping. The closest |
did was | was born.”

‘ Read Chart Beat
.o every week at
billboard.com/chartbeat.

Billbeare

UnderTheCovers With Unconventional Stars

Muse movesinat No. 2on the Billboard
200 with its highest-charting album,
The 2nd Law, selling 102,000 copies
in its first week, according to Nielsen
SoundScan, However, it's not enough
1o bump Mumford & Sons' Babel out
ofthe topslot, as the set (169.000; down
72%) becomes the first since June to
rack successive weeks at No. 1.

TV CLASSICS: One-time “"America’s
Got Talent” runner-up Jackie Evan-
cho arrives at No. 7 on the Billboard
200 with her latest effort, Songs From
the Silver Screen (41,000 sold), It's the
12-year-old’s fifth entry on the tally
and marks her third top 10 effort.

JACKIE EVANCIKH

I'he common thread running
through all of Evancho’salbumsis that
they're basically cover sets. She firstap

peared on the chart with the indie re-
lease Preludetoa Dreamin 2010, rightas
she was performingon TV. The setwas

recorded when Evanchowas 9yearsold,
and features her takes on such tunes
as “The Prayer” and "Amazing Grace.”
After placing second on “America’s
Got Talent” in 2010, she signed with
Syco/Columbia and issued the four-
song Christmas EP O
Holy Nig
of that year. So far, it has
sold 1.1 million. In 2011,
she followed the EP with
the full-length covers set
Dream With Me (682,000
sold) and another holiday
title, Heavenly Christmas
(310,000).

The diminishing re-

it in November

turns for her albums isn’t surpris-
ing, and one shouldn't expect the new
Songs From the Silver Screen to buck the
trend. She, like many unconventional
acts whose careers launched on TV, are
sometimes difficultto market and pro-
mote. In turn, she's saddled with the
task of recording covers and Christ
mas tunes inorder tocaptureattention.
With limited support from traditional
media and radio, the covers route is

often the casiest way to get guaranteed

sales with a fickle audience. It's easier
to sell covers when an artist—young
or old—can’t count on mainstream
media to expose, and familiarize the
public with, original material

The real challenge will come when
Evancho transitions from child star to
teensinger. Willshe beable tomake the

switch? Doesshe even want to? Will she

record original material?

Her career so far might bring to
mind that of another big-voiced female
singer who got her start in the classical
world thanks to TV ata very youngage:
Charlotte Church.

At 12 years old,
Church got her U.S.
start in 1999 through
PBS concert specials,
which fueled sales of her
debut album, Voice of an
Angel, It has sold 1.9 mil-
lion, and was the first of
her three million-selling
albums. Most of those
releases consisted of
Church interpreting familiar classical
pieces and older hit songs, along with
holiday favorites.

In 2005, Church released her first
album of original pop material, Tissues
and Issues, which peaked at No, 5 on the
Official UK. Albums chart. While the
set wasn't released in America, it spun
off four top 40 singles in the United
Kingdom, including the No. 2 smash
“Crazy Chick.” Since then, however,
thesinger departed Sony Musicin 2006
and intermittently released indepen-
dent music projects. She most recently
issued the four-song pop EP Onein
September, in Americaand elsewhere

Evancho might also remind one
of her fellow “America’s Got Talent”
franchise star: Susan Boyle. The
singer, who is alse Evancho's Syco/
Columbia labelmate, was a runner-
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up on the U.K, edition of the show and
is prepping the release of her fourth
albuminas manyyears, Standing Ova-
tion: The Greatest Songs From the Stage
Like the bulk of B

covers effort and

atures popular fa-

vorites from Broadway musicals.

CH-CH-CHANGES: As mentioned on
page 12, some long-standing charts
have undergone a major methodol-
ogy overhaul. Hot Country Songs,
Hot R&B/Hip-Hop Songs, Hot Latin
Songs, Hot Rock Songs and Rap Songs
are now employing the same formula
as the Billboard Hot 100, causing some
dramatic chart movements among
some titles compared with their rank-
ing under the lists’ prior methodolo-
gies, Besides the one-week chart-rank
shuffle associated with the change,
there’s one other housekeeping item
worth noting. While the songs on the
genre charts should now rank in order
of their respective placement on the
Hot 100, there may be some exceptions.
Each genre chart will operate under
its own recurrent rules with descend-
ing titles below No, 25 being removed
after 20 weeks on the chart, regardless
of their Hot 100 statuses. Titles on the
new 25-position R&B Songs and the re-
vamped Rap Songs will move to recur-
rent when they do so on Hot R&B/Hip-
Hop Songs. For the first week under
the new formula, titles that were recur-
renton a genre chart prior to thisweek

were removed oie
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has lsad more than | milflon streams
ina week since July 7, when Carly Rae
Jepsen's “Call e Maybe™ and Gotye’s
“Somebady That | Used to Know”
tallied 1.1 and 1 million, respectively.
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Thomas Rhett lEPl-
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Allen Stone .
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Fear Fun.
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UNIVERSAL ISLAND B1EMBMEMISLIC (11 90
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THE HEAVY
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MOON DUO
SACAED BONES 623° (1438}

Heat Lightning Rumbles In The Distance E

L"]i{ UME 017322 (1388

Home: Volume One (EP] | :_ album (which
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New & Number Ones .

2 JESSE & JOY
Ultraista WARNER LATINA 525227 (1390}

Searching For Sugar Man Now For Plan A

- BANDZ A MAKE HER DANCE
JUICY J PEATURING UL WAYNE & 2 CHAINZ KEMOSABE COLUMBIA
SWIMMING POOLS (DRANK)
KENORICK LAMAR TOP DAWG/AFTEAMATHANTERSCOPE

The Tragically Hip
EAST NORTH CENTRAL

Rodriguez
PACIFIC

MEER MILL FEATURING DRAKE MAYBACHAWARNER BAOS

DID IT FOR THE GIRL
GREG BATES REPUBLIC NASHVILLE

DON'T YOU WORRY CHILD
SWEDISH HOUSE MAFLA FEATURING JONKN MANTIN ASTHALWERKSCAPITOL

TAKE A WALK
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HOW COUNTRY FEELS
" RANDY NOUSLR STONEY CRECK

CRYING ON A SUITCASE
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THRIFT SHOP
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10,000 REASONS (BLESS THE LORD)
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READY OR NOT
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[
1 DON'T LIKE
CHAEF KEEF FEATUMNG UL REESE 600 55 GONO/GLOAT BOYZINTERSCORE

WITA ORA FEATURING TINIE TEMPAM ROC NATIONTOLUNMSIA

ALGO ME GUSTADE T1
WISIN B YANDEL FEATURING CHRIS BROWN % T.PAIN MACHETEAIMLE

_ " ZEDD FEATURING MATTHEW KOMA (N TERECOPE
YOUNG & GETTIN' IT
MEEX MILL FEATURING KIRKD BANGT MAYBACHWANER BROS
LITTLE BLACK SUBMARINES
THE BLACK KEYS NONESUCHWARNER BR0S
PROMISES
NERO MTA/MERDURY/CHERRYTREE/\NTERSCOPE
PRAY FOR ME
ANTHONY HAMITON MISTER'S MUSILIEA

Con Quien Se Queda El Perro?

REGIONAL HEATSEEKERS #1 ALBUMS

Sing The Delta
Iris Dement

NORTH EAST

Kutt Cathoun
Kolvin {EP)

Florida Georgia Line
Itz Just What We Do

Volbeat
Beyond HelAbove Haaven

Iris Dement

Sing The Delta

Rodriguez

For Sugar Man
The Head And The Heart
The Head And The Heart

The Tragically Hip
Now Far Plan A

Kate Miller-Heidke
Nightflight
Axewound
Vultures

Foxy Shazam
The Church Of Rock And Roll

Kutt Calhoun

ANNA SUN
WALK THE MOO# ACA

ME WITHOUT YOU
TOBYMAC FUREFRONT/EMI LMG

BEER WITH JESUS
THOMAS RHETT VALDAY

Data for week of OCTOBER 20, 2012 |

Koivia (EF)
The Head And The Heart
Tha Head And The Hoeart
I’z Just What We Do It'z Just What We Do Now For Plan A Rodriquez
Florida Georgia Line Florida Georgia Line The Tragically Hip A For Sugar Man
SOUTH CENTRAL SOUTH ATLANTIC MID ATLANTIC l Volbeat
Boyond HellzAbovs Heaven
l Axewound
Vultuean
PROGRESS REPORT Mindset Evolution
Mindset Evolution: Tour (EP)
Paloma Faith, “Picking Up the Pieces” Iris Dement
N 3 o Sing The Delta
The British singer/sonawriter who hit the top 10 of the Official UK.
The Tragically Hip
Singles chart with this single Is now making a run for U.S. success. Now For Plan A
The tune is percolating under the threshold of Dance Club Songs g:"’?rs::w
and previews her Epic debut album, Fall to Grace (due Nov. 27). Florida Georgia Line
1tz Just What We Do

For chart reprints call 212.493.4023
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° 7 GANGNAM STYLE 7 . PSY 2. ntil fast year,
LY UMY (P SANGYGUN-HTUREA © SCHOOUBIREFURLC " S has now
LIVE WHILE WE'RE YOUNG Ona Direction
9 m AL FAL A YALOUS £ FALC SXOTEOUM SYCUCOUNEA 31 reigned with its
° 3 SOME NIGHTS fun. g g st threesingles,
IBNASKER HUN | BRASGH) @FUELED Y RAMENRAN “Night" climbs 2-1
| WE ARE NEVER EVER GETTING BACK TOGETHER Taylor Swift
B 8 AT SHLLBADKD 1 (L SWFTMAX AT SHELLBACK) @D B MACINENEPLC W 1 onthetlywiha
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D HUTEN CHASMANTSWFT (TSWET) © BiG MAHNE milion audience
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LIGHTS Ellie Goulding
| B STANMARIA NOWES £ GOUDING R STANSARD AHOWES © O RTIG/NTHSCOFE B 2 millon, up 48%).
DON'TWAKE ME UP Chris Brown "
BN A SN EBEED CU IS AT MENSSATY O
LET ME LOVE YOU (UNTIL YOU LEARNTO LOVE YOURSELF) Ne-Yo 1
1 STASOATE RESVABLALY, (5 C SVITH,S FURLEFM S FRIKSEN, TE HESMANSEN M HADF ‘m M. CALAL @ MOTOWNADIMG
DIAMONDS anng %
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Kanye West, Jay ig Sean u
CHOLLS. S ANDERSONA 0 WESTS.C CARTEILS EPAUNTLEROY M) ©6.00D,TEF AMDAG
CALL ME MAYBE Carly Rae Jepsan
S RAMSAY | RAMGSAYC R JEPSTH. CROWE) GO /SOHOOLDOTNTERSTUPE B 1 ome singer scores
' WIDE AWAKE Katy Perry 2 his first top 20 title
DR LUNECIRKUT (X PERRTLGATT TWALDMAX MARTIN S MOKEEN WALTEN © CAMITDL asa M m ma
SOMEBODY THAT | USED TO KNOW Gotys Featuring Kimbea o
VIO BADKE (W DE BALKERL BONFA) ® FARFAGREAILL @ 1 Had” (el
MERCY Karyo West, Big Sean, Pusha, 2 Choinz g[8 2009). His latest
L LFTIDA0 WESTE A TS ANCERSUN T THORNTON. TEFPS.I THOMALL BEAGLA W MLEYAIWLLAMS @ G.0.0050C-ARLLATE JANIDAN dlimbs 18-13 on
BLOWN AWAY Carrlo Underwood Hot 100 Airplay (65
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- HOME Phillip Phillips % 2
| 0 PEARSON 1) SEARSON G HOLDEN) @ RSO M 9 24-20 on Hot Digital
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. ADORN Miguel v
NEGAEL M PAENTEL) © HYETORMWBLACK KERCA 21 On-Demand Songs
50WAYS TO SAY GOODBYE Train il M. 46 (305,000,
ERPIINAGE (FTMONAMAN ELNDA & XORKLUND) @ counEs up 58%).
PAYPHONE Maroon 5 Featuring Wiz Khalifa B 2
BENNY BLANCE SHELLEAOCIA LEVINE BLEVINAMALXD DVELS SHELLSALKL I THOMAY) XD AMMDCTONEINTERSPE
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= IWON'T GIVE UP Jason Mraz v
36 u B JCHECARELL L MRAZMNATTER: @ ANANTICRAP & it becomes the
36 M B FINALLY FOUND YOU Enrique Iglesias Featuring Sammy Adams 2 group's second No.
SR BN OHAR FLENSSEN S (UTRELLAAWITRRE MG ERER AONNFRL (HOULSLENSSEN P CHESEL) @) e 1, following “Little
2 Chainz Featuring Drake p o
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o o3 IT'STIME Imagine Dragons B
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‘2 u n OR LLIE CIRKUTC HASRIS (£ DEANL GOTTWALD, C HARRZS M VALTER G MACK) QP MM'JJ\;] . ’
7 CRUISE Florida Georgi
@ 5 JNO! I KELLEY, THUBIARD L NOLE IICE.) BCE) Qﬂ?usut?m LE . a
WHAT MAKES YOU BEAUTIFUL One Direction
G a1 ® CFALKR YACOUS [R YACOUS.CFALLS KOTEENA) © SYOOD0LUMEA B 4
¥ as) THE ATEAM Ed Sheeran ;
@« il | IGOSUNGE SHEERANE SHEERAN) B ELECRARILANTIC s
COWBOYS AND ANGELS Dustin Lynch
e fodid B SEAVERS 10 LYNGH J LEOBOHOLSE @ BROSEN BOW b
) o o KISSTOMORROW GOODBYE Luke Bryan | gy
R4 SSTEVERS ILBRYANLL STEVENS S MCANALLY) © CAPITOL NASIALLE
GIRL ON FIRE Alicia Keys Featuring Nicki Minaj
aB| . 58 ALITA KEVS.L BHASKER.S REMY IALICIA YEYS. BHASKER S HEVL W SOUEH) @ach 3
o WE ARE YOUNG fun. Featuring Janello Monoo
RO 421 (30 L) i) 5HASKE N RIESS ADOSTIANTINOIE BHASKERS e_é_ognu:mm e B A
@ 9 2 REASONS Tray Songz Featuring TI a
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B2 7 BEGIN AGAIN Taylor Switt 7
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“ " TURN ON THE LIGHTS Future 5
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MONITORED Y COMIMLED Y

niclsen
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TITU Artist 5 d
PRODUCEN CSONGWRITER) IMPRINT / PROMOTION LABEL
BIRTHDAY SONG 2 Chainz Fentunng Kanvu West 5%
SOMNY DIGITAL K WESTI WHEEZY (TIPPE.X O WESTS CLWARZUIOKE S WHITHELO! DEFSAMADING

AN ONLY IMAGINE Da uetta Featuring Chris Brown & Lil Wayna “
SEETISRESTRERE MEAOUAL CIATEL LITTRELNAVHD SUETAH NUSFOUIEINRS) (B WHE AMISOATRAWERSLAATEL
BANDZ A MAKE HER DANCE Juicy J Featuring Lil Wayne & 2 Chainz st
MXEVALL ADET (M WILLAME.I HOUSTON 0 CARTERTEFPSI © XKEMOSABECOLME
FEEL AGAIN OneRepublic ‘@
A1 TEODGUN ZANCANELLAB ET2LE 1 5 TEDOEIUN KUTALE.D BROVAN ZANCANELA! @ MOSLEYINTERSCOPE
THE ONE THAT GOT AWAY Jake Owen 0
JMOULCLYWSON {0 DAVIDSON.] OWEN LRTCHEY) @ NCANASHYLLE
PONTOON Litle BigTown g 2
JIOYUEINMEMEYA LARE I HEAN| @ CAPTTOLNASHY bl
YOUR BODY Christina Aguileca "
A MARTRE SHELLBACK (MAX MARTIN SHELLBACK HOHA TAMBER] D ACA
LOVIN'YOU IS FUN Easton Corbin -
COHAMBERLAN |4 BEAVERS 6 DSHENT) @ MERCUST NASHLLE
MADNESS o
NUSE IMBELLAMY @ MELIN JVWARNER BROS.
COME WAKE ME UP Rascal Flatts -5
0 HFEAASTAL FLATTS (5 MOCONNELL | RUANSSON, TLARGSON TLUNDGREN) @ 415 AOINE
BABEL Mumford & Sons W
AMLDRAVE (MUMFORD & SONS) @ GENTLEMAY OF THE ROADSED GLASSMITE
TRUCK YEAH Tim McGraw 5
S GALUMORETICGRAY IC JANSON PRRUSTC LUCAS D MYRCK) BD 5 MADHT L]
FASTEST GIRL INTOWN Miranda Lambert “
FLGOELLE ANLAYS WO M LAVERTA PRES EY) @ BEANASHALLE
1 CRY Flo Rida o
THAS, SZANAAD RN LTS RSB ORI @TESWRATT
HELLO Karmin 2
STARGATE (AEDEMANNN NOONAN € KELYA 8§ SIRSEN TEIEAMANSEN A BOWE) @i
SWIMMING POOLS (DRANK) Kendrick Lamar "
AN DUDOVORTHTVELLANS) © TOP DAWGAFTERMATHANTERSCOSE
PUTIT DOWN Brandy Featuring Chris Brown 0
S CAWFORDS GARRETT (3 CAMNVIIAD.S SAARE TTD ABERNATHY.C M BROWN) © CHAVELEDNSICA
SOUTHERN COMFORT ZONE Brad Palsley 5
B PAISLEY 18 PASLEYEC DUBDI,J RADVELACE) @ ARSTA NASHVILLE 3
JUST WHAT | AM Kid Cudi Featuring King Chip "
X0 T0L (5 R 5 MESTIOLC WORTH © WICKED AWESOMEG 0.0.0 REPUBLIC
SHE’'S SO MEAN matchbox twenty W
MLSERLETIC (R THOMAS POOUCETTEX CO00 B IBLEWATLANTIC e
CREEPIN' Eric Church n
JJOYCE (£ CHURCH JAGREEN TN NASHVLLE
BEER MONEY Kip Moore n
BIAMES (CMDORE B DALY.T VERGES) @ MCANASHVILLE
EVERY STORM (RUNS OUT OF RAIN) Gary Allan "
_GALLAN T DROMAN G AULANJA WARREN LINDSEY) © MCANATHALLE
LEMME SEE Usher Foaturing Rick Ross ®
A SONSUANT MOTRS UG SCHIFFERO MORRSN MTOUCAL RAYVOND NE BELUNGERL XNTHTENWLADDERTS I __ @ HCA )
NUMB Usher

AUANELEANGEILN S REROTT AUNTIBAS XAALNG LAVOND RO N A1 8
WHISPERS INTHE DARK
MDRAVS IMUMFORD % SONS)

NOWORRIES

i
OFTAL 0 CARTERN.C ASHER L WILLAME JAPSEVANADIAT)

SFRIAMELANOAEITISING _ @KA
Mumford & Sons
@ GENTLEMAN DF THE ROADSED R ASSHITE

Lil Wayne Featuting Detail
© YOUNG MONEYTASH MONEVREPUBLIC

DANCE FORYOU Beyonce
B ENIWLES TNASHE A STEWART (TNATH LA STERARTIANOWLES) © PO COUNES
HOLLAND ROAD Mumford & Sons

M ORAVE IMUNFORD A STNS @ GENTLEMAN OF THE ROAOREDGLASSNG TE
EN Meek Mill Featuring Droke
KEYY \v"‘Ml SEATTRAWLLIANE LG TOMA GRAHAND M WER ILLASEAMEMMMCDUNA D8 @ WK AW

DIVEIN wy Songk |
T IAYLORLGARSISON (TNEVERSON T TAYLOAN MODOWELL L GARRISOM o WICBD‘.‘& ATLANTIC
TIL MY LAST DAY Justin Moore
L STOVER 8 D MAMER,! MODAE LS STOVERI D vaLosy
GHOSTS THAT WE KNEW Mumford & Sons

M ORAYS IMUAMFORD & S5

DID IT FORTHE GIRL
J STCHEY {0 BATESLHUTTONA CLAWSON)

@ GENTLEMAN (F THE ROADFEDTRASSMO T

Greg B
© REFUBLIC NASHYS

DON'TYOU WORRY CHILD Swedish House Mafia Featuring John Martin
AXWELS NIRISS0 SANSELL L MARTIM ITRONANWELL S INGROSS0.5 ANGELLDI @ ASTRAWERICHTAPITOL
THE SCIENTIST Gloa Cost

AANDERS PASTROM AMURPH [ RESARYMAN.L MBUCK AN WOAAMPON CAMRRTING @ ZTHTENTUSY FON TWCCUAMBIA
SHININ' ON ME Jerrod Niemann
J L NEMANND BRARARD L LNSEMANL BRCE A HATCH L MILLE @ SEAGAYLE/ATETTA NASHVLLE
OVER Blake Shehon
SHENDHRCXS PENKING D £ JOMNSIN @\'-’ANE_‘J?OS NASHALLEAWMN
LOVER'S EYES Mumford & Sans
MORAVS IMUMFORD & SONS) @ GENTLEMAN OF THE ROADSEDGLASSNOTE

g8 2 agaass@s s an sy eas

TAKE A WALK Passion Pit
CZANEMANTELAKDS (MANGELAXOS) © RENCHRISSTOLAEIA
HALL OF FAME Thc Script Foaturing will.l.am
_D.UDONDOHUEM SHEEMAN BARY (1) 0 DONOGHUEM SHEBHANWADAME.| BARSY PHOAOGEMICERC
LOVER OF THE LIGHT Mumford & Sons
| MORAVS (MUMFORD & S0NS) @ GENTLEMAN OF THE ROAEEDZASEND TR
RADIOA E Imagine Dragons
ALEX QA KID 1M DRAGONSA GRANT, MOSSER! @ CONAXTRRENINTERSCOPE
MY MOMENT DJ Drama, 2 Chainz. Meek Mill, Jeremih
TS5 (1EPPRRAWILLIAME S FATON TWRLAME) @ APHLUATESEONE
HOW COUNTRY FEELS Randy Houssr
D BERGE (VMCTEHEE WMOBLEE THRASHER) @ STONEY CREEX

Three entries debut simultaneously in the Billboard Hot 100's top 10 for
just the second time in the chart’s 54-year history, while a trio of tracks
launches at Nos. 1-3 for the first time on Hot Digital Songs. One Direction
leads with a No. 3 Hot 100 bow for "Live While We're Young” (see story,
page 38) with 341,000 downloads sold, according to Nielsen SoundScan.
Taylor Swift scores her record-extending 10th top 10 start on the Hot 100
with “Red"” (No. 6, 312,000), while Adele launches in the top tier for the
first time with “Skyfall" (No. 8, 261.000) (see story, page 38). —Gary Trust
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Bruna Mars blasts onto the Billboard Hot 100 at Ko. 34 with “Locked
Out of Heaven." The track saars onto Hot Digital Songs at No. 11 with
92,000 downloads, according to Kielsen SoundScan, and Hot 100
Alrplay at Ko. 54 with 23 milfion ali-format acdience impressions (cp
82%), according to Nietsen BOS.

On Mainstream Top 40, “Heaven™ begins at No, 26 with Greatest
Gainer honoes. Mars has reached the chart's top 10 with each of his
first eight entries prior to
“Heaven,” hall of which have
dimbed to No. 1. That careas-
opening streakis the longest
among men in the chart's
20-year history.

“Heaven" also charges onto
Adult Top 40 3t Ko, 26, markdng
the highest eatrance by 3 solo
male unaccompanizd by another
artist since Rob Thomas bowed
2t No. 20 with “Lonely No More"™
the week of Feb. 19, 2005,

“Heaven” previews Mars'
second aibum, Unorthodox
Jukebox, due Dec. 11,
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Scoltish singat/songwriter Greg Holden
miakes his mark o the revamped Hot Rock
Songs chart (see story, page 12), as his “The
Lost Boy™ debuts at No. 36 following its
usage in the Oct. 2 episode of the FX TV series
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MIGUEL’S NO. 1 ‘DREAM’

After maxing out at No. 9 with debut album All | Want Is You on
May 14, 2011, Miguel's sophomore release, Kaleidoscope Dream,
takes the top spot on Top R&B/Hip-Hop Albums with 71,000
copies sold, according to Nielsen SoundScan (see opposite
page). The grand opening is partly due to the success of lead
single “Adorn,” which notches its fifth weck atop Mainstream
R&B/Hip-Hop, one shart of his six-week best as the featured
artist on Wale's “Lotus Flower Bomb.”

Also new to the list: D] Drama's Quality Street Music (No.
3, 24,000), It marks his fourth top 10 release and matches his previous best chart position
reached by 2007's Gangsta Grillz: The Album. Altogether, tracks from the current set were
downloaded more than 65.000 times, led by “Pledge of Allegiance” (featuring Wiz Khalifa,
Planet VI and B.o.B), which amassed 17,000 downloads.
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WISIN & YANDEL SET RECORD

Wisin & Yandel move into the lead for most No. 1s by a duo or group
on the newly revamped Hot Latin Songs (see story, page 13) as "Algo
Me Gusta de Ti," featuring Chris Brown and T-Pain, becomes their
10th leader on the list, Since early last year, the duo has been jockeying

with Mani (nine No. 1s) for the most chart-toppers among non-
soloists, The song also moves to No. 1 on Latin Airplay, which will

continue to appear weekly on this page. —Rauly Ramirez
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TURNTABLE

Send submissions to: execabillboard.com

RECORD COMPANIES: Def Jam Recordings names Radio
Killa/Def Jam artist the-Dream executive VP of A&R. The
writer/producer has also worked with Mariah Carey, Rihanna,
Beyonceé, Mary J. Blige and Justin Bieber, among others.

Interscope Geffen A&M appoints John Janick president/
COO. He co-founded Fueled by Ramen and was co-president
of Elektra Records.

Elektra Records names Jeff Castelaz president, He co-
founded Dangerbird Records and Music Publishing.

Warner Music Group appoints Alfonso Perez-Soto senior
VP of business development for Latin America, Spain and
emerging markets, He was VP of the content corporate unit
at Telefonica.

Mercury R ds taps Steve Yegelwel as senior VP of A&R.
He was president at S-Curve,

Fueled by Ramen appoints Mike Easterlin GM. He was head
of promotion at Roadrunner Records.

JANICK CASTELAZ DEL PRADO

TOURING: MSG Entertainment promotes Mikyl Cordova to
senior VP of public relations. She was VP.

Front Row Marketing Services appoints Sergio del Prado
regional VP, He was VP of sales and marketing for the Los
Angeles Dodgers.

DIGITAL: The Orchard names Jeremy Rosen director of video
network programming. He was director of digital platforms
and emerging technology at Roadrunner Records.

RELATED FIELDS: Richard C. Strasser has been named an
interim Copyright Royalty Board judge, to fill the void left by
Judge Stanley C. Wisniewski, who retired Aug. 31. Strasser
had been senior staff attorney on the CRB since its inception
in2007.

—Edited by Mitchell Peters

Music legend quiNcy JONES was feted
by Interscope Geffen A&M chairman/
CEO JiMmy 10VINE and others when

he received the 21st annual Montblanc
de la Culture Arts Patronage Award

on Oct. 2 at Hollywood’s Chateau
Marmont. In tandem with the award—
presented by Montblanc North America
CEO Jan Patrick Schmitz—the luxury
brand donated $20,000 to the Jazz
Foundation of America. woe o

WORKS

OMAZE OFFERS UNIQUE ARTIST EXPERIENCES
Aslifelong Los Angeles Lakers fans, Ryan Camminsand Matthew
Pohlsonwould'vegivenalmostanything forthechancetohangout
with basketball legend Magic Johnson.

Notlongago, Johnson hosted a benefitfor the Boys & Girls Club
of America, where heauctioned of Fthe opportunity tojoin him for
a Lakers game and dinner. Unfortunately, the two broke grad stu-
dents couldn'tafford the $15,000 high bid.

“We got to talking about how much more money they could've

raised and how more amazing the experience could've been if

for $5 or $10 they made it available to everybody online,” Cum-
mins recalls.

The experience inspired the two friends to launch Omaze, a
company that raises money for charities by partnering with celeb-
rities foronce-in-a-lifetime experiencesin exchange fordonations
toa charitable cause. In addition to actors, athletes and intellectu-
als, Omaze has partnered with such musical artists as Lady Gaga
and Moby, Foradonationof S10ormoreto .S, Arts, fanscan enter
adrawing to hangoutwith Moby in hisprivate recording studioin
Los Angeles, Likewise, adonation tothe Young Storytellers Foun-
to her concert
fare and hotel

dation could win a Lady Gaga fan a backstage pas
in Costa Rica. Winners can also bring a friend.
accommeodations are covered as well.
Cummins says the experiences go far beyond the traditional
meet-and-greet. “The chance to sit down with Moby one on one

in his private studio, that's so much more than a meet-and-greet,”
hesays. “Fromawinner’s perspective, they're amazed at how per-

sonal and engaging the setting really is.” —Mitchell Peters

Women of New York
organization rang in its 100th anniversary
with a gala luncheon that included a

performance by Capitol/EMI singer/songwriter
EMELI SANDE (center). Flanking the UK

artist are Vevo VP of sales strategy and global
partnerships ALEXIS JOSEPHS (left) and
AWNY president CAROL WATSON ¥

OCTOBER 20, 2012

eve of Mumford & Sons’ chart-

topping sales coup with sophomore album

Babel, Glassnote labelmate Two Door
Cinema Club rocked out on a few songs for the
Spotify Sessions series on Sept. 24. Spotted
afterward in the company’s New York offices
are (from left) Glassnote CEO DANIEL GLASS;
Two Door Cinema Club members KEVIN BAIRD,
ALEX TRIMBLE and SAM HALLIDAY; and
Spotify CEQ DANIEL EK. saro wevos varanoLa

Additional photos
online this wook at
* biliboard.biz.

To submit your photos
for consideration, please
send Images to
backbeatabillboard.com.
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Premiere Radio Networks senior
director of music initiatives ROBIN
RHODES (second from right) catches
up with Pistol Annies’ ASHLEY
MONROE, MIRANDA LAMBERT and
ANGALEENA PRESLEY (from left)
following the trio’s recent show at
New York’s Terminal 5. v e

Rae Jepsen and Cody Simpson in tow,
teen idol JUSTIN BIEBER (center) soid out both Los
Angeles concerts (Oct. 2-3) on his current Believe

tour. Visiting backstage with a souvenir-laden Bieber
prior to his opening show are (from left) Creative Artists
Agency agent MARLENE TSUCHII, AEG Live senior

VP DEBRA RATHWELL, CAA VP MARK CHEATHAM,
Staples Center VP of events CHRISTY BUTCHER, Bieber
manager SCOOTER BRAUN, AEG Live president/CEO
RANDY PHILLIPS, Staples Center senior VP/GM LEE
ZEIDMAN and CAA agent ALLISON McGREGOR

christened the
newly renovated San Jose (Calif.) Civic by packing
the house for an Oct. 6 appearance. Savoring
the moment are (from left) Team San Jose CEQ BILL
SHERRY, Lopez, San Jose Civic marketing manager
JEANNE HART and GM JOHN CIULLA The city land
mark reopened after four years of construction and $15
million in renovations. e ¥ OF NEDERL ANDER NCET

36 Vegas celebrating Mexican
Independence Day, Latin rock group Mana
performed in support of President BARACK

OBAMA'S re-election during a Sept. 30 campaign

rally. Rubbing elbows with the president are (from

left) Mana manager ANGELO MEDINA; band members

SERGIO VALLIN, ALEX GONZALEZ, FHER OLVERA

and JUAN LUIS CALLEROS; and ARTURO CHACON,

executive director of the band's charitable foundation,

Fundacion Selva Negra

42nd annual dinner/ceremaony on

Oct. 7, the Nashville Songwriters Hall of Fame

inducted MARY CHAPIN CARPENTER, TONY
ARATA, LARRY HENLEY and KIM WILLIAMS. From
left, Nashville Songwriters Hall of Fame Foundation
chairman JOHN VAN MOL and AT&T of Tennessee
president GREGG MORTON welcome Arata, Chapin
Carpenter, Henley and Williams
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These are for the true listeners. The fanatics. These are the only
headphones created by one of the most famous listeners of all.
Simon Cowell infroduces Sony X Headphones.

é Simon Cowell

SONY

make.believe
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JUST ANNOUNCED

Keynote Q&A with Christina Aguilera

Five-time Grammy Award winner and one of the top-selling artists of all-time, Christina Aguilera
has a unique position to discuss the intersection of Film & TV music. Her career started on television
with The Mickey Mouse Club, and today she is watched by millions every week as a coach on NBC’s
The Voice. In this rare, stage Q&A, Aguilera will discuss her musical journey, her upcoming album,

and of course the role television has played and continues to play in her life and career.

PLUS:
Keynote Q&A with Antonio “L.A.” Reid
Keynote Q&A with two-time Academy Award winner Gustavo Santaolalla

Panel Highlight - Breaking Bad: Storytelling Through Music Supervision and Composing

And Much More.

Last Chance to Save!
www.FilmAndTVMusicConference.com

REGISTRATION: (212) 493.4263 :: Conferences@Billboard.com
SPONSORSHIP: 646.315.2961 :: (':'Iwh-,\I:lrn]m-y(u billboard.com

Presenting Sponsor: Founding Sponsor: Conference Sponsors
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