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Thank you to the artists, partners and stations
that made the iHeartRadio Music Festival
a multi -platform, record -breaking hit.

14 MILLION
WATCHED AND LISTENED
 The CW: Highest Rated Show in Time Period Since May 2012
 Yahoo!: Largest Aggregated Concert in Total US Audience Live Stream
 Xbox: Highest Total Viewership for US Live Event

1 BILLION
SOCIAL IMPRESSIONS

Cclearchannel

2012 Clear Channel Media  Entertainment_ CCME audience estimates based on data from The Nielsen Company. Yahoo!. Microsoft. Ogilvy Social Analytics and internal sources.
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Electronic music sold a
bucket load of tracks in the
first nine months of 2012,
but rock and country
helped the album format
stay competitive.
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HE'S GOT THE BLUES
Cablevision exec's

music career blossoms

RETAIL

LIGHTING THE WAY
Reissue label fetes
vinyl with road trip

BY ED CHRISTMAN

A NEW AGE
Fewer legacy acts on

Latin charts

Time To Dance

IN SUSPENSE
Web radio rates hang
In balance on the Hill

ADDED VALUE
Come for the screening,

stay for the show

Electronic music sold a bucket load of tracks in the first nine months of 2012, but rock and country
helped the album format stay competitive

One Direction, Gotye.
electronic music and
catalog were big win-

ners in the first nine months
of the year as digital tracks
passed the I billion -unit sales
mark for the first time in that
pgrig>d, according to data
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with hard rock outperform-
ing every other genre, while
alternative rock was only
beaten out by country and
gospel/Christian.

The gospel/Christian
genre produced the second-
best OtOwing with unit aales

from Nielsen SoundScan. But
album sales continued their
decline due to an accelerating
drop in CD sales.

U.S. album sales are down
4.4% to 218.4 million units,
fueled by CD sales dropping
14.5% to 129.7 million units
from 151.6 million units in
the corresponding period
last year.

While digital album sales
are up 15.3% to 85.5 million
units, the 11.3 million -unit
gain from last year's tally at the
nine -month point is only about
half the 21.9 million -unit de-
cline in CDs. Like digital, vinyl
is also up dramatically, a 16.3%
increase to 3.2 million units
from 2.7 million units. But
it's still only just about 1.5%
of total U.S. album sales.

After nine months, Adele
remains the leader in album
sales with 4 million unit scans
of 21 to bring total sales of that
title to 9.9 million units since
its release in February 2011.

One Direction's Up All
Night overtook Lionel Richie's
Tuskegee to move into second
place for the year so far with
1.3 million units versus the
latter's 1 million units.

Overall music sales, albums
plus track -equivalent album
(TEA) sales, are down 1.3% to
319.3 million units from 323.7
million units for the first nine

Track sales
of electronic
dance music a
by acts like ---
DEADMAU5 *******...
gained by ... .......
nearly 52% ........
over 2011.  
ELECTRONICA SCORES IN DIGITAL FORMAT
Electron ica, the new darling genre of the music industry,
continues to post impressive gains in the digital formats,
where its track scans grew by 14 million units in the first nine
months of 2012 to 41.5 million units, or 51.7%, while its digital
albums grew 5% to 3.8 million units from 3.6 million units.

months of 2011.
Digital track sales closed

out the period with just 9 mil.
lion units over the 1 billion
mark. That represented a 6%
increase during the same pe-
riod in 2011.

Catalog track sales remain
much more popular than
current track sales, account-
ing for 55.4% versus current's
44.6% of total track sales.

In digital songs, Gotye's
"Somebody That I Used to
Know" (featuring Kimbra)
is the top -selling song with
scans of nearly 6.5 million
units. Two other titles passed

the 5 million -unit milestone:
Carly Rae Jepsen's "Call Me
Maybe," with scans of 5.8
million units, and fun:s "We
Are Young" (featuring Janelle
Mollie) at 5.6 million units.

In track sales, electronic
dance music was a star per-
former, posting a 51.7% in-
crease in scans to 41.5 mil-
lion units from 27.3 million
scanned in the first nine
months of 2011.

Universal Music Group re-
mains the top U.S. album dis-
tributor with a market share
of 29.8% in albums plus TEA,
just beating out Sony Music

5%

A
Entertainment at 28.8%.

If only albums are con
sidered. Sony is the top dis-
tributor with 30.2% market
share versus UMG's 28.8%.
The latter's 32% track share.
a six -percentage -point lead
over Sony's, is how the com-
pany retains its lead in al-
bums plus TEA.

CATALOG ALBUMS
WINNING
The catalog album continues
to drive the U.S. business as
the category enjoyed a 3.7%
gain to 110.5 million units
from a year ago even as cur-

rent album sales drop 11.5%
to 107.8 million units. Catalog,
which overtook current sales
for the first time in Nielsen
SoundScan history in the first
quarter, continues to hold a
larger portion of album sales
but its lead softened somewhat
in the third quarter.

Of the large genres, rock
was the only one to post a
gain in album sales with
scans of 77.7 million units.
up 1.8%. The rock subgenres
also gave a strong showing

flat at 15.3 million in the first
three quarters. while country
music is down 1.8% for the
year. with scans of 28.2 mil-
lion units versus 28.8 million
units in the corresponding pe-
riod of 2011.

Of the other large genres,
R&B/hip-hop is down 9.7% to
35.9 million units from 39.7
million units, while Latin is
down 18.7% to 7.2 million
units from 8.9 million units.
Electronic music, the indus-
try's new darling, suffered a
6% decline in the first nine
months to 6.8 million units
from 7.3 million units.

In looking at only digital
albums, all genres showed in-
creases with the biggest gains
made by country, up nearly
30% to 7.6 million units; Latin,
up 25.6% to slightly more than
1 million units; and rock, up
nearly 21% to 34 million units.
The rest of the large genres
all produced gains of 11% to
nearly 20%. except for elec-
tronic music, which gained
5% in digital album scans to
3.8 million units.

For digital tracks, on a per-
centage basis, world music
posted the biggest gain, up
59% to 4.9 million units from
3.1 million units.

isizMOBILE: For 24/7 news and analysis on your cellphono or
mobile device go to: mobile.billboard.blz.
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TOP 10 BEST-SELLING ALBUMS, YEAR TO DATE TOP 10 BEST-SELLING DIGITAL SONGS, YEAR TO DATE

Art91 Idle Sales ktlit idle Yea; Is DateSaleS

1 Adele "21" 4.027.000 1 Gotye featuring Kimbra "Somebody That I Used to Know" 6,474.000
2 One Direction "Up All Night" 1,254.000 2 Carly Rae Jepson "Call Me Maybe" 5,842.000
3 Lionel Richie "Tuskegee" 1,020,000 3 Fun. featuring Janelle Monae "We Are Young" 5,626,000
4 Justin Bieber "Believe' 902.000 4 Maroon 5 featuring Wiz Khalifa "Payphone" 4,290,000
5 Whitney Houston "Greatest Hits" 857.000 Nicki Minaj "Starships" 3.753,000
6 Carrie Underwood "Blown Away" 823.000 6 Kelly Clarkson "Stronger (What Doesn't Kill You)" 3,637,000
7 Luke Bryan "Tailgates & Tanlines" 802.000 7 One Direction "What Makes You Beautiful" 3.514.000
8 Various Artists "Now 41" 745.000 8 Flo Rida featuring Sia "Wild Ones" 3,296,000
9 Nicki Minaj "Pink Friday: Roman Reloaded" 667.000 9 The Wanted "Glad You Came" 3,227.000

10 Gotye "Making Mirrors" 659.000 10 Justin Bieber "Boyfriend" 3,014,000
,013NOSCAN. yea -1.030 see. teeo./e1Ne week e.cen0 St. 30 S0,010SCAN. yeer-to-elge ,...on :r. W.t. .sw'v Se. 10

SALES BY GENRE

In CD album sales, Latin is the big loser with its shrinking shelf space, dropping 23.1%, while electronica had its
second-largest drop. But both genres' digital album sales grew by about 200,000 units each. However, in digital
track sales, jazz and pop (which aren't illustrated) and R&B/hip-hop were the only genres to post declines.
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>>>NEW
PRESIDENTS
FOR ELEKTRA,
IGA
Jeff Castelaz was
named president of
Elektra Records while
John Janick was ap-
pointed president/
COO of Interscope
Geffen A&M. Castelaz
co-founded Danger -
bird Records in 2003
and worked with such
bands as Silversun
Pickups, Fitz & the
Tantrums and Drop-
kick Murphys. Janick
helmed Fueled by
Ramen (fun., Fall Out
Boy, Paramore) for 16
years and worked as
co -president of Elek-
tra for three.

>>>REDBOX
ENTERS
TICKETING BIZ
Famous for its DVD
rental kiosks, Redbox
is entering the ticket-
ing business begin-
ning in Philadelphia.
"We thought it was
completely natural to
extend and offer peo-
ple the same Redbox

MARKET SHARE BY DISTRIBUTION OWNERSHIP

Sony Music Entertainment continues to narrow the distance
between it and the No.1 distributor, Universal Music Group. On
a unit basis, EMI was the only distributor to post gains in albums
and track downloads and therefore in albums plus TEA. The
chart below is based on distribution ownership.
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2012
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ALBUM SALES BY STORE TYPE

Traditional brick -and -mortar stores combined (i.e., chain,
mass merchants, indie) saw album sales drop by 21.4 million
units, while download stores were up almost 11.4 million units.
Nontraditional retailers selling CDs, like Amazon, Toys "R" Us
and concert venues, were basically flat.

2011

INDEPENDENT
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CHAIN

DOWNLOAD STORES

MASS MERCHANTS

2 012

INDEPENDENT

NONTRADITIONAL

CHAIN

DOWNLOAD STORES
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MARKET SHARE.

BY THE NUMBERS
In track sales, rock

doubled the U.S.
industry's 6% gain,
producing the largest
unit gain: 26.6 million.

12,y0
Digital album sales'
best quarter was the
third, growing 18.6%
vs. 10.5% in the second
and 17.1% in the first.

Indies claim about 30%
market share when
calculated by label
ownership. For more
on this story, go to
Billboard.biz.

30,

del-affordable,
fun, convenient ac-
cess-to live events,"
Redbox president
Anne Saunders says.
Tickets will be sold at
face value or below on
the Web and at kiosks
with a S1 handling fee
per ticket.

>>>U.K.
LABEL INCOME
BOOSTED BY
DIVERSIFIED
STREAMS
The value of diversify-
ing income streams
has been illustrated by
new figures released
by British labels trade
organization the BPI.
According to the re-
port, one -fifth (20.5%)
of all U.K. record com-
pany turnover in 2011
came from revenue
generated outside of
traditional CD, DVD
and digital services,
which included in-
come from music
synchs, 360 -degree
artist deals, concerts,
music -related TV
production, broad-
casting and public
performance.

Reporting by Jem
Aswad, Richard
Smirke and Ray
Waddell.
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UPFRONT

()IMES-1'10\S
with JAMES DOLAN

by ANDREW HAMPP

He's a blues musician who
opens for the Eagles, gets
covered by Willie Nelson and
is managed by Irving Azoff.
And he also happens to have
a day job running Cablevision,
the Madison Square Garden
Co., the New York Knicks and
the New York Rangers and is
a director of AMC Networks,
home of "Mad Men" and
"Breaking Bad."

Yes, James Dolan, execu-
tive chairman/president/CEO
of Cablevision and lead singer/
founder of JD & the Straight
Shot, has many jobs. But he's
been making more time lately
to prioritize his hobby as a mu-
sician, with the release of his
band's new EP, Midnight Run,
last month (the trio's fourth
release since 2000) and an
upcoming gig at Voodoo Fest
in New Orleans (broadcast by
MSG cable network Fuse).

"I squeeze it in wherever I
can," Dolan says on the phone

I go from the office, change
from a suit to the blue jeans,
warm up and just hit the stage.
I love music so much and it's al-

ways been a big part of my life.
It's something I could never
see not doing and it provides
balance to me, too. When you
have something like that you
don't give it up."

In a rare interview, Dolan,
who's better known as "Jim" in
the cable industry, spoke with
Billboard about his band's
new music, scoring synchs
from Harvey Weinstein and his
thoughts on Brooklyn's new
Barclays Arena.

0 What were you looking
to accomplish musically with
Midnight Run?
It's an evolution from the previ-
ous albums. We're headed in a
direction that is really good for
us. This EP really begins to de-
fine a sound for the band that is
unique and is a signature of the

We're moving away from a hard -

pounding rock sound we had on

our earlier records and moving to

that Cajun, shuffly kind of beat.
It fits better with my voice and I
find it easier to write to.

e You've opened several
times for the Eagles, through
whom you've inherited Ir-
ving Azoff as a manager.
What's that been like?

likea pet project,ora probono

project, or a poverty project for
him [laughs]. Irving doesn't nor-

mally take on bands that haven't
already had a certain level of
success. He also really likes our

music. He's intrigued with the
combination of what I do during
the day and this in the evening.
He gives me the same advice he

gives all his artists, which is basi-

cally, "Stay true to the music and

do the work that's necessary to
keep your fans happy."

3 Your soma "Can't Make

network spun off from Ca-
blevision that your family
still controls. And you also
had a song in the movie
"Lawless." How did that
come about?
One of my friends is Harvey
Weinstein, and he sent me the
movie early on and said, "Can
you write something for this?"
So I watched it and he asked me

particularly of a song that would

be fast -paced that might be used

in a chase scene or something.
So we watched it and came up
with Midnight Run's title track
and a song called "Holy Water,"
which really encompasses the
whole spirit of the movie. We
sent the tracks over to the pro-
ducers and they weren't as keen

on "Holy Water" but they loved

it, we want a star to perform it."
So they got Willie Nelson and he

does a good job with it.

Jay -Z recently ex-
pressed an openness to
Rolling Stone to feature
your music In upcoming
projects. What's your take
on the new Barclays Arena
In Brooklyn?
There's no real replacement for
Madison Square Garden, but
there's room fora Barclays Arena

in New York, and they'll be a
good venue. I haven't been there

but I hear it's very nice, and that's

good. I wish them well-except
the basketball-but we're just
finishing a three-year transfor-
mation of Madison Square Gar-
den and you won't believe what

0 Are you concerned that
Barclays might compete
with you for bookings?
My biggest problem right now is

the [NHL] hockey strike, which
could put a lot of holes in our cal-

endar. But assuming we have
a whole hockey season, we're
booked-we don't have any
dates [for 20131. So I mean, in
this marketplace there's room for

other venues to do well and they

seem to be. It's a nice venue-if
it makes concert -going more ap-

pealingtothe marketplace, great.

That just makes the pie bigger.

Your company has also
reinvested In Fuse to make
it a destination for music
programming on cable.
What value do you see in
that model from a business
perspective?
They're continuing to focus
on the music category, and
they're getting closer to being
a programming outlet for that
genre. They're closer to what
the fan base looks for. They
have new programming that
is going to make it even more
attractive-especially when all
the channels that are supposed

to be about music are running
cartoons. They zticking tp

from his office in Madison band. It's very authentic, has a Tears" is the theme song to "Midnight Run" and they said, the place looks like. It's like a their guns, and they're going
Square Garden. "A lot of times country -Cajun thing going on. "Hell on Wheels" on AMC, a "We don't want you to perform brand-new arena. to be successful.

DIGITAL BY ANDREW HAMPP

Myspace's Third Act
Once the world's biggest social media player, Myspace
is returning to the sweet spot between hipster and
mainstream music discovery

The new Myspace is aim-

ing to fill the void in
music discovery yet to be

filled by Facebook, Twitter and
even Spotify, and many industry

executives and artists are ready
to give it their backing.

After unveiling a splashy
two -minute video previewing
its new design on Sept. 24,
Myspace began opening up its
new private beta to select artists

and label executives to give the

music industry a chance to help

Specific Media
co -CEO TIM

VA NDER HOOK
says Myspace is
working toward

a fa -scale
relaunch.

shape its new look. Though it's
still very early days, several key

music industry executives who
spoke with Billboard like what
they've seen-which is much -
needed good news for Myspace,

a property practically left for
dead when it was acquired by
its third owner in seven years,
Specific Media, for S35 million
in 2011. far short of the $580
million that News Corp. paid
in 2005.

"Hopefully the reality lives up

to the demo, but the new owners

at Specific are very smart guys
and really know the ad world.
which is super important for
their future success," says a label

executive who asked not to be
named ahead of seeing a per-
sonal demo. "They've created a

site for creators and fans that's
a more immersive music expe-
rience than what we get out of

the big social networks, which
are more about sharing. This is
definitely geared toward music
and discovery."

Indeed, developing direct
relationships with artists was
one of the priorities that Spe-
cific Media's co -CEOs Tim and
Chris Vanderhook shared with
Billboard in an interview. As
previewed in the redesign video,
the new Myspace will focus on
empowering fans and help-
ing artists identify who their
most influential followers are
through data that will be ag-
gregated from other sites like
Facebook, Twitter and Spotify.

"Social networks collect tons
of data, and what we're trying to

do is put that data in the hands
of our community rather than
a black -box fashion," Chris
Vanderhook says. "Artists want
more transparency into who
their most important fans are,
so we're calculating who those
people are and serving it not just

for the artists but for the fans to
have that recognition."

One artist who seemed ex-
cited about the new platform
was Chuck 0, who predicted

a comeback for the revamped
Myspace with "Justin Timber-
lake in charge," referencing the
site's superstar creative direc-
tor at the Digital Music Forum
West in Hollywood, Calif., on
Oct. 3. Timberlake, who has
an undisclosed minority stake
in Myspace. has been person-
ally reaching out to his own
connections in the artist com-
munity, even bringing alt-R&B
artist Kenna (known for his af-
filiation with the Neptunes' Star
Trak Entertainment) onboard to

his internal creative team.
Well-known music supervi-

sor Scott Vener ("Entourage,"
"How to Make It in America")
has also been working with
Myspace as its in-house cura-
tor, selecting "Heartbeat" by
Los Angeles pop -rock collec-
tive JJAMZ as the soundtrack
to Myspace's redesign video ("I
just can't pretend that nothing's
changed/Can you comprehend
just what's at stake?" are among

the track's prescient lyrics.)
That knack for curation is

Myspace's greatest opportunity,

another major -label executive
says. "We have a very disparate

music landscape digitally right
now. I don't think anyone's re-
ally been that voice of the fans
for a really long time." the exec
says. "The Hype Machines and
Pitchforks all have a place, but
that's very far away from the
mainstream. As much as I
and respect what those sites do

for our artists, I feel like that
spot somewhere between the
hipster and the mainstream is
a very empty place right now."

The Vanderhooks say the site

will get a gradual rollout as more

invites go out to the music in-
dustry and other users rather
than a full-scale relaunch. "We
want to make sure we get the
platform right," Tim Vander -
hook says. "There's been a lot of
pressure for us to create some-
thing right, and up until this
point we weren't willing to com-
promise the product for other
people's timelines. We wanted
to make sure we get the prod-
uct right from the artists' stand-
point before we feel ready to put

something out there."  
Additional reporting by Alex
Pham.
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10,009 $906,665.00
congratulations and thanks for making our

grand opening both a record -setting performance
and an evening we'll never forget.



Lovo,,,r4rioit

4ii.
Welcome

a gospel album celebrating all love is God's love

songs by Broadway's Tituss Burgess

Available on iTunes
from Middle Church Music

"We Are The Ones"
music video on YouTube

iitt Middle Collegiate Church
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ma BY PHIL GALLO

Nashville's Big Song
Big Machine, ABC bet on a country TV series

cc ashville," the fic-
tional ABC series
that chronicles

characters in the coun-
try music capital, will join
shows like NBC's "Smash"
and Fox's "Glee" in releasing

new recomlingsaftereachep-

isode. First up is "Ifl Didn't
Know Better." writtenbyart-

ist Arum Rae and the Civil
Wars' John Paul White and
sungbycast membersClare
Bowen and Sam Palladio in
the pilot that airs Oct. 10.

"Telescope," sung by
Hayden Panettiere in the
second episode, will be the first song worked at
country radio by Big Machine Records, the label
handling the releases and promotion. ABC is
owned by Walt Disney. which also owns various
ABC-. Disney -and ESPN-branded cable networks.

"ABC is one ofour best partners," Big Machine
Label Group CEO Scott Borchetta says, referring
to music -heavy programs like "Grey's Anatomy"
and "Good Christian Belles," and "Good Morning
America." The key is repetition. We can promote
, qong in 3 trailer online, in an ABC ad, on the

,

Each e e of
Nashv " feattle

at leastrroe onscr -ftir
performances a.

and Charles Esten's rendition of 'Back Home"
will be released Oct. 10.

In addition to the performances. hardly a scene
is free of music: The Tammy Wynette hit "Stand
by Your Man" and John Conlee's "Rose Colored
Glasses" are the classics in the pilot. Big Machine's
recent hits "Even If It Breaks Your Heart" by Eli
Young. "Small Town USA" by Justin Moore and
"Did It for the Girl" by Greg Bates are also heard.

While the release plan sounds similar to
"Glee" and "Smash," there are several elements

HUNGER
LISTENS
TO
MUSIC,

JOO.

1 IN 6 AMERICANS STRUGGLES WITH HUNGER. TOGETHER
WE'RE

Invests closes than you think: Roach Out to your local food bank
for ways to do your part. Visit today.

MER CA

(ABC) Music Lounge. ESPN ... Disneyland and
Disney Radio. When you can go and play with
that many toys, you make big noise."

Big Machine A&R VP Allison Jones pitched
"Telescope; written by Hillary Lindsey and Cary
Barlowe, to the producers long before they signed

on as a soundtrack partner. Borchetta says the pitch

was an act of good faith. Jones didn't represent the

writers but felt the song could work in the show.

ABC Studios senior VP of TV music Dawn
Soler says, "We shared the pilot with the music
publishing and songwriting communities). We
had several guitar pulls, and [Country Music
Assn. board president] Steve Buchanan of Gay-

lord Entertainment was really helpful. The min-
ute the show got picked up, we took a trip back.

And with T Bone Burnett as the executive music

producer it gave us a lot of cachet."
Burnett has already taped Elvis Costello for

two songs and Lucinda Williams for one. Oth-
erwise, the songs are coming from a multitude
of songwriters, including Kacey Musgraves and
Trent Dabbs, whose "Undermine" will play dur-
ing a montage that closes the third episode.

Each episode will include between three and
seven onscreen performances-the pilot has
four-and several songs from each will be re-
leased through Tunes. Besides if I Didn't Know
Better," Panettieres version of "Love Like Mine"

that distinguish 'Nashville":
 All songs will make their commercial de-

buts on the show.
 By showing the song creation process, Big

Machine and 'Nashville will have the option
to release different versions of songs-demo,
radio edit, for example.

 Stylistically, Soler says, the show will reach
beyond contemporary country and the '90s style

of Connie Britton's character to include music
in the vein of Jack White, George Strait and cur-

rent male -female vocal groups.

 ABC will market the fictional characters as
musicians with merchandise and memorabilia.

Soler and Peter DiCecco, senior VP of busi-
ness and legal affairs for music at Disney/ABC
Television Group, say the music budget is ''noth-

ing extraordinary" and in line with a music -
intensive series like "Grey's Anatomy."

"Prices vary based on use, duration and the
overall budget of an episode," DiCecco says.
"What's important here is that the marketing plan

needs additional promotional rights to songs."
"Smash" demonstrated that selling original

songs isn't as easy as selling covers of popular
tunes. None of its tracks has topped 100,000
in sales, according to Nielsen SoundScan, with
"Let Me Be Your Star" far outpacing the pack
(81,000 sold).    

Selling individual tracks of new recordings was hit-and-miss with TV shows last season.

Swig AltiSt(S)

"We Are Young" New Directions
"Rumour Has It"/
"Someone Like You"

"Let Me Be Your Star"

"History Is Made at Night"
"Shake a Tail Feather"

The Troubletones

Katharine McPhee & Megan Hilty

Megan Hilly & Will Chase

%ow Sales'

"Glee" 433,000
"Glee" 383,000

"Smash" 81,000
"Smash" 48,000

Karen LeBlanc "The Playboy Club" 4,000
"Chicago (That Toddlin' Town)" Carol -Lynne "The Playboy Club" 4,000

0
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CONGRATULATIONS ON OVER 260,000 TICKETS
SOLD AND $21,000,000 IN GROSS REVENUE!

Thank you Enrique, Jennifer and What an amazing tour! AEC
C ITAIEDINA CO. CAA From all your friends at
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LABELS BY PHIL GALLO

Vinyl Mania
Leading reissue label Light in the Attic spreads the
good word about vinyl at record stores nationwide

W., n Light in the Attic Records' Jon
Treneff made a sales stop at the no.

credit cards, vinyl -only Mississippi

Records in Portland,Ore., he felt like he had walked

into a "quaint, old-world vision ofa record store-
fresh apple pie with ice cream on the counter. The

clerk was multitasking, making a mixtape of old
soul music for a kid and waiting on customers."

It was the most vivid image Tinneff had of his

I
South Korean artist

SHIN JOONG HYUN
at Los Angeles' El Rey
Theatre, prior to the

first of Light in the
Attic's anniversary
shows on Sept. 28.

Light in the Attic has had a significant year,
due largely to two of the label's discoveries, Rain-

guez-the subject of the documentary ''Search-
ing for Sugar Man"-and the duo Donnie & Joe
Emerson. whose self -pressed album from 1979

received considerable press in the summer and
fall. Rodriguez is the headliner of Light in the
Attic's two 10th -anniversary shows-a second
will be held Oct. 12 in Seattle at Showbox at theIMMI

ETA;

it

Weekly delivery of Billboard magazine

24/7 online access to Billboard.biz

Billboard Bulletin - Daily summary
of the top news stories sent directly

to your inbox every weekday

Archives - Unlimited access to over
50 years of Billboard's charts

vismwww.billboard.biz/subscribe

unique Seattle -to -Los -Angeles sales trip made

with his boss. label co-owner Josh Wright, in a
15 -seat van loaded with more than 3.000 LPs
and CDs. Between Sept. 20 and Oct. 1, Wright.
Treneff and a few contest winners logged 3.000
miles on the company van, visiting 65 record
stores and making it to a concert to celebrate
the reissue label's 10th anniversary.

"That's where our business is
made," Wright says between stops

at Poo -Bah Record Shop in Pasa-
dena, Calif., and L.A. vinyl stores
Origami and Vacation. "Relation.
ships get built and you develop di-
rect accounts."

Wright had five similar road trips

prior, but this one had a revelatory
element as nearly 15 of the shops
were first -timers. "The smaller,
niche stores have drastically in-
creased." he says while flipping though records
of music from Africa. South America and cult
films that Light in the Attic distributes in addi-
tion to its own 100 -plus releases. "Five years ago

maybe one store was exclusively vinyl and now
50%-60% of them are vinyl -only."

The visit impressed Origami owner Neil
Schield, whose vinyl -only store opened in April
2009 and has only had a few local labels visit on

sales calls. "It's a great idea," he says after look-
ing through several boxes of LPs. "It probably
gets me to spend more, having the stuff in front
of me and things 1 might not know but think
I could sell."

Wright says Portland was the most vibrant
scene: 15 stores "and everyone had its own vibe.

The lack of competition provides a healthy envi-

ronment." Grady's Refuge in Ventura, Calif, had

the greatest number of "mind-blowing music
heads." he says.

VINYL SALES UP

16.3%

To date In 2012
3.3 million, or 1.5% of
total U.S. album sales

See story, page 4

Market-and both concerts also feature British
folkie Michael Chapman. Shin Joong Hyun flew
in from South Korea to play in Los Angeles-
only his third U.S. show in his 53 -year recording
career-and the Emerson brothers will play in
Seattle for the first time. Poet/lyricist and Beach
Boys collaborator Stephen John Kalinich opened

the L.A. concert.
"These are some of our favor-

ite artists-an eclectic mix but
one we thought would jell," label
co-owner Matt Sullivan says. "It's
such a rarity to have these artists
together. We wanted to be a once -
in -a -lifetime event."

The sold -out show at Los Ange-

les' El Rey Theatre marked the first

time Rodriguez had played with a
full band on his current tour, in.
cluding a fair number of songs

featured prominently in the documentary -1
Wonder," "I'll Slip Away" and "Inner City Blues."

Shin, with a film crew documenting his four
days in town, gave a 45 -minute set that leaned
toward Jimi Hendrix-ian hard rock.

Light in the Attic set up a pop-up shop in the

rear of the El Rey to offer vinyl, CDs and T-shirts
of the artists' work and to spread the word about

recent releases like the Emersons' Dreantin' Wild,

two Lee Hazlewood reissues and a collection
from Memphis soul singer Wendy Rene, After
Laughter Comes Tears.

Next up: the first release of the album Ray
Stinnett cut for A&M in 1971, A Fire Somewhere;

a boxed set oft] 45s from Hazlewood's LH I label
between 1966 and 1971; and a series of 45s fea-

turing new recordings from Iggy Pop. Charles
Bradley and Ariel Pink of songs that Light in
the Attic has reissued. A double -vinyl version
of D'Angelo's Voodoo is also on tap.  

10 I BILLBOARD OCTOBER 13, 2012



Ce _44-
Everyone
knows israeli tv formats are the

HOTTEST thing in
HOLLYWOOD

Discover
How

II

Israeli Music
is for film and tv

11
MMG ISRAEL YOUR SOURCE FOR THE BEST MUSIC FROM ISRAEL

For more info, please contact
abed@mmgmusic.corn

-/)



UPFRONT 1 ATI Nimmir.,

Latin Music Could
Use An A&R Boost
Genre's audience is increasingly young and
but charts don't always reflect that
For the past several years, the
discourse in the Latin enter-
tainment, marketing, adver-
tising, public relations and
advertising worlds is that it's
a young, bilingual, bicultural
world. But while that rheto
ric is illustrated by increas-
ingly bilingual,
uptempo radio
formats, it hasn't

necessarily been

borne out on
the Latin music
sales charts.

In fact, an
analysis of the
50 topselling
Latin albums of
the year for the week ending
Sept. 23, compared with the
same time period in 2011 and
2007. illustrates a Latin market
that has remained remarkably
unchanged in the past five

and always, a preponderance of

regional Mexican music domi-
nated by legacy acts, but always

with a few young, emerging
acts in the mix.

Despite the overall stability of

this yeaptadate top 50 list, how.

ever, it's remarkable that six of
the 10 top -sell-
ing albums of
the year so far
are by young -
skewing acts
that may sing
in Spanish but
target young
bilinguals:
Romeo Santos,

Prince Royce,
3BaIIMTY. Don Omar. Wisin
& Yandel and Mexican corrido
singer Gerardo Ortiz. This is
a breakthrough, and one that
could encourage labels to spend
more on developing acts. The

Latin
Notas
LEILA
COBO

bicultural

Castro, Ricky Martin, Enrique
Iglesias, Camila and Shaldra-
were on the top 10 list.

If we go below the top 10,
2012 and 2011 are virtually
identical. The genre leading
the mix of albums in 2012 is
regional Mexican, with 25 titles

in the top 50, compared with 26

in 2011. Pop is represented by

only eight titles in 2012 com-
pared with 11 in 2011. a reflep

lion of radio stations that are
simply not playing new. tradi
tional pop music today. And,
surprisingly, rhythmic/urban
music (including acts like Tito
"El Bambino" and Chino &
Nacho, who straddle the trop-
ical world styles) is equally rep-

resented, with 13 titles.
However, if we go back to

2007. that's where we find
the real movement and the
groundwork for what's hap

Daddy Yankee's El Cartel, fol-
lowed by Aventura's Kings of
Bachata. Don Omar's King of
Kings was No. 8 on the list. But

below the top 10, there were a
whopping 12 similar titles by
the likes of Xtreme, Zion.
Raklm & Ken -Y and Calle 13,
highlighting a particularly fer-
tile year for both artist develop.

ment and risk -taking. This was

the time, of course, when there

were more Latin rhythmic sta-
tions playing reggaeton and
urban music. But still, there
was a sense of excitement and
possibility in the marketplace.

Younger artists like
PRINCE ROYCE are

having a great r
hart presence than
such legacy acts as

RICARDO ARJONA
(inset).

for the past 18 months, we see

an increasing number of new
names (3BaIIMTY. Michel

Gocho. Juan Magan)
and many indie labels (Fop Stop.

Siente, Metamorfosis). We also

see a preponderance of collabo

rations, many with unfamiliar
names (El Bebeto. Natti Na-
tasha. America Sierra).

Perhaps we're being overly
optimistic or naive, but we see
this as a good sign. Perhaps
after being careful for the past
five years. it's time to take risks.

And, judging by who the top -
selling acts to date are, there

IEN
13111EAfIE
LUZ CASAL INKS
SESAC LATINA DEAL
Spanish pop -rock singer Luz
Casal, who will receive a life-
time achievement honor at
the Latin Grammy Awards in
November, has signed with
SESAC Latina for the United
States and Puerto Rico. In
a statement, Casal said she
signed with the organization
because of the hands-on sup-
port its artists receive. SGAE,
Spain's main collecting soci-
ety for songwriters, compos-
ers and publishers, represents
Casa in most regions globally.
She's well-known for work-
ing with Spanish film director
Pedro Almodovar.

SBS RADIO, TUNEIN
PARTNER
Spanish Broadcasting System
is now offering access to SBS
Radio in a partnership with
Tuneln, the free streaming
service with 40 million -plus
listeners. Fans of music and
talk radio can tune in to such

years. There's been major de-
velopment in urban and young -

leaning music, very little artist
development in the pop sphere

only legacy pop act in the top
10 list to date, for example, is

Ricardo Adona, while last year,

six such acts-Mans, Cristian

pening today in the chart's
upper echelons. At that time,
for the week ending Sept. 23,
the top -selling Latin album was

We want to think that a little are dividends to be had.

of that spirit is coming back. If
we look at the No. 1 hits on Bill-

aF no rd 24/7
analysts,Latin newse

board's Hot Latin Songs chart blltboard.blz/latln.

THE BILLBOARD

(AL
On Oct. 2, Puerto Rican
singer/songwriter Tommy
Torres released 12 Historias
(Warner), his first album in
four years. The pop/rock set
takes its cues from the likes
of Bob Dylan, Simon & Gar-
funkel and early Elton John.

It's surprisingly different
from the albums and songs
that Torres has written and
produced for some of Latin
music's biggest stars, includ-
ing Ricky Martin, Ricardo
Arjona, Alejandro Sans and
Ednita Nazario. Torres spoke

with Billboard about finally
having the time to write and
produce for himself.

The album's sound is very
'70s, down to the organ.
(In 2009] I finished Sanz's
Paraiso Express and was also
promoting my own album
[Tarde o Tempranoj and I was
fried, creatively speaking. I was

writing stuff, but nothing ex-
cited me. So I disconnected for

a while, and when [realized it, I

was listening to a lot of singer/
songwriters from the 1970s.
And I thought, -How about
telling stories from around the
world?" There are many char-
acters on the album-there's
a Buddhist monk, a student
fresh out of college-and all
the songs are in third person.
The album sound is a bit more
rough. We recorded the band
entirely live.

There are collaborations
with Martin, Sanz and Ar-
Jona in the credits, but they
only sing background cho-
ruses. Why Is that?
It was part of the charm. I like
duets when they're written

from two points ofview. These
songs weren't conceived like
that. And it's like those older
albums whereartists would be
passing by the recording stu-
dio, they like what they heard
and they would just come in
and record something. That's
the spirit behind all the col-
laborations except the duet
with Nelly Furtado. which was
conceived as a duet and writ-
ten eight years ago.

There really is nothing this
acoustic or organic -minded
on Latin radio today.
It's harder to write this way.
I had to change [gears] and
write without concerning
myself about what everyone
else was doing. And it gave
me a lot of freedom to say a
lot of things. We pop singers
know we're romancing teen-
age girls. And in this case, I
wanted to talk about other
things. By speaking in the
third person I was able to say
things I may not have said
openly before.

You write and produce for so
many people. How do you
keep your own voice when
you do your own album?
There are undeniable similar-
ities. But time puts a distance.
This album has nothing to do
with Sanz's Paraiso Express,
but that's because I put time
between them.

Is that frustrating as an
artist?
I sometimes wonder, "What
would have happened if
I'd sung that song?' And
maybe nothing would have
happened. I don't want to
say I have no ego, but I try
to concentrate on the project
at hand. And if I'm working
for Ricky or Arjona, I don't
hold back. I always think, "My
own project is coming up, and
I can create again."

Do you see yourself first
as an artist or a producer?
An artist. I became a producer
as a way to become an artist.

-Leila Cobo

EN ESPAROL: All the great Latin music coverage
you've come to expect from Billboard-in Spanish.
Go to billboardonosponol.com.

programs as "El Vacilon de
la Mariana," "DJ Laz Morn-
ing Show" and "El Circo de
la Mega." Tuneln offers more
than 200 platforms through
smartphone apps, vehicle
dashboards, Internet home
entertainment systems and
Tuneln.com. "SBS Radio will
significantly grow its audience
by exposing our content to
new listeners," SBS VP of digi-
tal sales Andrew Polsky says.
One of the largest publicly
traded, Hispanic -controlled
U.S. media and entertainment
companies, SBS owns and/
or operates 21 radio stations
in markets like New York, Los
Angeles and Miami.

MAMA PERFORMS FOR
OBAMA IN LAS VEGAS
Mane, one of the world's most
successful Spanish -language
rock bands, recently per-
formed at a rally for President
Barack Obama in Las Vegas. In

his bid for re-election, Obama
continues to reach out to La-
tino communities. Latin acts
supporting Obama include
Ricky Martin, Marc Anthony
and Los Tigres del Norte. An-
thony joined Obama in Miami
Beach during the summer
to help raise money and to
perform the national anthem
at the Democratic National
Convention. -Justino Agulia
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UPFRONT

Will Internet Radio Raise
Or Shrink Royalties?
Two opposing bills on Capitol Hill could determine the future
of the webcasting market for Pandora and its rivals

The current lame -duck
session ofCongress rep-

resents the calm before a

storm that's expected to erupt in

full force next year over Internet

radio royalties.

In its most simplistic terms,
the Internet radio royalty fight
pits Pandora against SoundEx-
change. Pandora is the largest
Web radio service in the United

States and the largest source of

webcasting royalties for Sound -

Exchange, the organization that
collects such royalties on behalf

of sound recording owners, art-
ists and performers.

The coming battle will really
be a competition to define parity

in noninteractive digital music
royalties. Each type of digital
service currently pays either
a fixed per -stream royalty or a
percentage of revenue for the
performance of sound record.
logs. The different versions of

using what's called the 80104
standard. This standard seeks
to balance various public, corpo-

rate and public interests while
minimizing disruption. The
801(b) standard has been used

for SiriusXM satellite radio and
two cable radio services. Music
Choice and Muzak, in addition
to other copyright uses outside
of digital music.

Congressman Jerrold
Nadler, D-N.Y., has offered an
opposing bill, currently being
circulated in draft form. Sup-
ported by SoundExchange,
the RIAA and trade groups
that represent artists, the In-
terim FIRST Act would in-
struct the Copyright Royalty
Board to apply the "willing
buyer, willing seller' standard
used for Internet royalty rate
settings to satellite radio and
cable as well.

"It's the artists' and the re -

rates. The Nadler bill would
keep Internet radio royalties
at their current levels but raise
the royalties paid by SiriusXM,

free up money for projects that
could help bring artists and
listeners closer together. "Re-
sources are igoin2 against a lot

BITS AND BRIEFS
GOOGLE PLAY
PASSES 25 BILLION
APP DOWNLOADS
Google has surpassed 25
billion app downloads from
675,000 different apps-
both free and paid-at
Google Play. The announce-
ment was made Sept. 26 at
the Official Android blog.
Google Play has seen a sharp

increase in app downloads
in recent years. It hit the1bil-
lion-app mark in early 2010
and surpassed the10-billion
app mark in mid -2011. To
celebrate hitting 25 billion,
Google Play offered U.S.
consumers, fora limited time,

apps sale -priced at 25 cents,
25 movies to own at $4.99,
25 albums priced from $3.99
and 25 magazines priced less

than $1.99.

VEVO UNIQUE
VIEWERS GROW
Vevo claimed its first monthly
increase in unique viewers
since February, according to
comScore's figures for the
U.S. online video market for
August. Vevo had 49.3 mil -

44.8 million in July. Video
streams fell slightly to 595.2
million from 597.1 million,
however. Google sites, rep-
resented mostly by YouTube,

experienced a big decline in
streams to 13.8 billion from
19.6 billion. ComScore counts

Web traffic but not streams
from mobile or videogame
platforms.

SONY OFFERS
EXCLUSIVE MGK
TRACKS
Sony Music Network started
offering an exclusive four -
track release from 19XX/
Bad Boy/Interscope artist
MGK on its Music Unlimited
Service on Oct. 2. The EP,
the service's first exclusive
content, contains songs from
MGK's Lace Up, due Oct. 9.
Music Unlimited is a cloud -
based subscription service
with 16 million songs and is
available on a wide range of
Sony consumer electronic
devices and Android mobile
devices. Sony is offering a
free14-day trial with no credit
card requirement to encour-

parity would change what those

services pay in different ways.
The major players at the heart

of the battle pay
vastly differ.
ent portions of
their revenue to
SoundExchange.
SiriusXM pays
8% of its 2012
revenue. Music
Choice pays 2.5%

of its annual rev-
enue, and Pan-
dora paid 63.9% in the six-
month period ending July 31.

Bills introduced in Septem-
ber by Reps. Jason Chaffetz, R -

Utah, and Jared Polis, D -Colo.,
and Sen. Ron Wyden, D -Ore.,
define parity as royalties set

cord labels' product that forms
the coreoftheir product? Sound
Exchange president Michael

Huppe says. "The

least that can be
done is to com-
pensate those
people at a fair
market value."

So both bills
would seek
equal footing
for all three plat-
forms but would

have two different definitions
of parity. The Chaffetz and
Wyden bills would lower the
royalty rates paid by Internet
radio services like Pandora
and keep satellite and cable
services at their current

Domain
GLENN
PEOPLES

STAND-ALONE
HEADPHONES
Headphones are practically synonymous
with conspicuous consumption these
days, so the dark, sleek Monster Inspira-
tion headphones stand out from Its peers.
Monster added a noise -canceling function and a soft
fit to its renowned high -definition audio. The bands can
be updated with different colors, but the rectangular ear-
pieces make the Inspiration unique.

The headphones, available in titanium, silver and white,
retail for 5349.99 and can be purchased at a variety of re-
tailers as well as the Monster Online store. Ten different
headbands, at $24.95 apiece, are available exclusively at
the Monster Online store. -GP

Music Choice and Muzak.
But the debate should also

consider the possibility that
lower royalties will help grow
the Internet radio market. Ul-
timately the RIAA, SoundEx-
change and Pandora are most
concerned about the size and
health of that sector. A high roy-

alty that hurts the market would

be a Pyrrhic victory.
John Villasenior, a non

resident senior fellow at the
Brookings Institution in Wash-
ington, D.C., wrote in a paper
published in August that web -
casters "face a particularly chal-

lenging royalty environment?
Villasenior backs the use of the
80103) standard in setting In-
ternet radio royalties.

"Even if we limit the discus-
sion to SiriusXM and Pandora,

personally believe the combi.
nation of increased rates from
SiriusXM-and that's going to
happen-plus market growth
from Pandora, even under a
reduced percentage relative
to what they pay now, Sound -
Exchange will see substantial
increases in what it collects?
he says.

Lower royalties would prob-
ably entice entrants like Apple
into Internet radio, bringing
new innovations and more lis-
teners. Pandora founder Tim
Westergren says lower royal.
ties would help the company

of the basic block and tackling of

keeping your head above water
with these rates?

Pandora's opposition coun-
ters that a lower royalty is ef-
fectively a subsidy that allows
the company to fuel its growth
as a public company seeking
market share in an explod-
ing, disruptive marketplace.
"Subsidy is the right word:
Westergren says, "because
they are asking for what is
pretty clearly below a fair mar-
ket standard?

A similar argument came
from Wall Street. Noting that
Spotify runs "substantially
more advertising per hour
than Pandora? BTIG equity
analyst Richard Greenfield
wrote in a blog post that Pan
dora needs the Chaffetz bill
because "it knows its busi-
ness model only works while
running limited advertising."

Ironically, the market is al-
ready finding its own definition
of parity. Sources tell Billboard
that the deal Clear Channel ne-

gotiated with Glassnote Enter-
tainment will pay a percentage
of revenue for terrestrial radio
performances and the same
0.11 cents per play that pure -
play webcasters like Pandora
pay SoundExchange.  

to.For 24/7 digital news
and analysis, see
bIllbeard.blz/dIg Ital.
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PSY's dance sensation "Gangnam
Style' has started storming this chart

too. easily the biggest position mover
and greatest gainer (3243.00182%).
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screening of "After the
Triumph of Your Birth."
Inset: McKee in a scene
from the movie.
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friends and professional contacts, the filmmakers picked up their
instruments and gave an 11 -song concert.

Marla McKee, longtime solo artist after spending the '80s
leading Lone Justice, was joined by her husband, the bassist
and -Triumph writer/director Jim Akin, and their group's drum-
mer, Tom Dunn., the film's lead actor.

"It's kind of a rare opportunity: McKee says. "It's got to be fun
to see a movie and then see the writer/director play bass, the star
on drums and an actress from the film singing. It's more fun
than )screening) at a film festival at 9 a.m. to nobody. This is the

future-it's all about being multifaceted in the arts."
Prior to the release of the score to the movie,

McKee hadn't put out an album since the spring of
2007 when her richly detailed pop -cabaret triumph

Late December, arrived. McKee, Akin and their band
went on a well -received tour after that album, with
shows at McCabe's in Santa Monica. Calif.; foe's
Pub in New York; and Bush Hall in London gar-
nering raves.

Almost three years ago, when McKee started
thinking about another album, the couple's con-
versations focused on how best to be multifaceted. The singer
had written a play, and Akin had taken up photography. "I'd
made every kind of record-alternative. country, soul, pop-
what's left?" McKee asked. "Unless I make a jazz album, how
many ways could I see myself doing this?"

McKee was in London when Akin got the idea to start shooting
a film about a drifter making his way from the California desert to
the ocean in Santa Monica. Having never made a film, he turned
to musicians and friends as cast members and crew, Dunne.
Akin's associate for 25 years, got the lead; Rob Zabrecky, for-
mer frontman of POSSUM Dixon, was cast as the wacky Answer
Man; and Tessa Ferrer, an old family friend of McKee's who's
the granddaughter of Rosemary Mooney and Jose Ferrer
was cast as the female lead.

During the course of two years, with the script being written
as he progressed, Akin shot the road movie, spending a grand
total of $550. That figure isn't missing any zeros: He had to pay
a few actors and a couple of location fees, but otherwise did the
filming, writing, directing and editing mostly solo.

says, as they sought to create music that would echo everything
from the Who to Stravinsky. Spaghetti western themes, jazz
combo cues and sunburned surf guitar instrumentals were writ-
ten; McKee introduced "some fake Germanic classical piano" and
Akin added needle drops from his solo album, Nine Days Under.

Drawing inspiration from Federico Feilinl's "81/2; Akins
sees "Triumph" as a "visual, allegorical poem. There are subplots

that involve music, which is where McKee comes in onscreen,
making her acting debut at age 47.

"It felt completely new," McKee says, referring to acting and
scoring. "Jim had to direct me down because I was
playing to a crowd. It's testimony to his talent that
he was able to get a focused performance out of me.

I don't imagine that I will want to work with any-
one but my husband-I'm not going to start doing
guest spots on 'CSI'-so it won't be so difficult the
next time."

Akin has written his next script, but has chosen to
focus on promoting "Triumph: which is being sold
as a self -released DVD along with the soundtrack on

CD. The film hasn't screened in a theater since the

premiere at the Aero in Santa Monica. but McKee and Akin have
had interest from theaters in New York, San Francisco and Europe.

"I feel like this is a whole new career starting for us: says
McKee, whose connection to film was limited to highprofile uses
of her songs in "Pulp Fiction" and "Days of Thunder." -People
have tried to enlist me )to write for films) but I have never been
passionate about it. I always wanted control and never wanted
to be a part of something with no control."

With control issues settled, McKee is positive about the
songs for Akin's sophomore effort, which could make it easier
to market: "The next film's music will feel more like a Maria
McKee album."

Sound
+Vision
PHIL
GALLO

FOR THE RECORD
A single review in the Oct. 6 issue of One Direction's "Live
While We're Young" misstated the track's label. The song
is on Syco/Columbia.
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SOUND THE BANJOS!

HAVE LOGGED THE BIGGEST FIRST WEEK OF THE

YEAR FOR THEIR SECOND ALBUM, "BABEL." A LOOK

AT HOW THEIR UNIQUE TOURING STRATEGY AND

THREE YEARS OF HARD ROAD WORVAT

"That was quite a sunset!"
Marcus Mumford. clutching an acoustic guitar against his

white button -up and olive-green tuxedo vest. is a bit breath-
less after opening his band Mumford & Sons' Hoboken, N.J.,
show on Aug. 1 with the new anthem "Lover's Eyes." To his
back is the New York skyline, the light slowly shrinking from
the crevices between the skyscrapers. To his left, Ted Dwane
props up a string bass and ''Country" Winston Marshall grips
a banjo; to his right, Ben Lovett stands ready at his keyboard.
And in front of Mumford are more than 15,000 onlookers
crowded inside Hoboken's Pier A Park-some holding red
Solo cups. some sporting unkempt beards, a few men over the



age of 60 and several girls under the age of 15.
all cheering in the darkness of the new night.

For those wondering how a quartet of
scruffy, suspenders -wearing folk-rock musi-
cians from London managed to sell 600.000
copies of their sophomore album, Babel, in its
debut sales week in the United States (accord-

ing to Nielsen SoundScan), the crowd shar-
ing the sunset at the band's Hoboken show
can provide the answer. Mumford & Sons have

cultivated this audience assiduously, not just
with famously raucous shows but with a tour-
ing strategy designed to create event experi-
ences for fans in every corner of the country.

Glassnote's strategy for raising awareness
of Babel. the group's sophomore fulllength re
leased on Sept. 25, was multipronged, begin-
ning with the band's maiden voyage to Hobo-
ken. The Aug. 1 show was the first date in a
15 -city U.S. tour that allowed Mumford & Sons
to introduce Babel songs to stateside fans. "I
think that the No. 1 focus of the plan was that
the band was going to be here for almost two
months, setting up their record and playing
their record-which is kind of a ballsy move.
playing half of your new album each night,"
Glassnote founder Daniel Glass says. "No. 2,
keeping them connected to radio, particularly
noncommercial, triple A and alternative. And
keeping them attached to retail, particularly
indie retail, and making sure there was good
value there for them. And then letting (the
album) ride free-letting the streaming ser-
vices help expose it."

Instead of cannibalizing album sales,
streaming services helped Mumford & Sons
score even more fans in Babel's debut sales
week. The album smashed Spotify's records

with around 8 million streams. According to
Spotify chief content officer Ken Parks, one
out of every 10 U.S. Spotify users played a song

from Babel in its first seven days of release.
"Opening up the faucet and letting people hear

it and stream is definitely very healthy," Glass
adds, "and I think people inherently want to
purchase an artifact, a memento, so they have

a piece of it now that they streamed it."
From the moment Glass first saw the group

playing the 250 -capacity Mercury Lounge club

in New York in March 2009, his experience
with Mumford & Sons has been checkered with

what he calls "epiphany moments." There was
the night he watched the band perform along-
side Bob Dylan and the Avett Brothers, in a tele-

vised celebration of classic and contemporary
folk at the Grammy Awards in February 2011.
And more recently the time Glass hugged the
band and manager Adam Tudhope at 3 a.m.

Mumford &
Sons' "Country"

Winston Marshall
gets some love

at the band's
Gentlemen of the
Road tour stop in

Monterey, Calif.,
on Aug. 25.

urday Night Live" debut on Sept. 22, culmi-
nating a two-year campaign to get the group
on the show.

And now he can add the night of Oct. 2,
when Babel, released three days after that "SNL"

gig, officially claimed the top debut sales week

of the year. (Justin Bieber's Believe is now in
second place with a 374.000 start.) It's also the
highest sales week of any rock album since
AC/DC sold 784,000 copies of Black Ice in No-

vember 2008 the first No. 1 album for New
York -based indie Glassnote and the largest sales

week for Sony's indie distribution arm. RED.
(For more chart analysis of the band's big week.

see page 49.)

Lovett, a multi -instrumentalist and backup
vocalist, says that he. Mumford Dwane and
Marshall never expected any sort of prolonged

groundswell when Mumford & Sons emerged
from the loose collection of acoustically minded

in 2007. But the first tipoff that the quartet
was onto something special came years ago, in

spring 2009, when they opened for British indie

rock band the Maccabees for 11 dates in the
United Kingdom. Playing in front of the Mao
cabces' guitar -driven pop anthems, Mumford &

Sons' plucky folk ditties might have seemed out

of place, except for the surprising fanfare that
greeted them. "That was really when things
started to change for us-and it was before we
released Sigh No More," Lovett says. "All of a
sudden everyone was like. 'It's all right to like
these guys if you like rock music.'"

In the three years since Sigh No More ar-
rived in the United Kingdom in October 2009,
mainstream rock music. specifically that being
consumed in the United States, has rearranged

its profile to allow for banjo breaks. New artists

like Of Monsters and Men and the Lumineers
have had their singles gain traction on alterna-
tive radio. Longer -running acts like the Avett
Brothers and Edward Sharpe & the Magnetic
Zeros have released albums that scored top 10

debuts on the Billboard 200 and career -best
sales weeks in 2012. James Steele. PD of alter-

native WROX-FM (96X) Norfolk. Va.. says that

rock radio has had to accommodate new sounds

during the past three years: As bands like Phoe-

nix and Foster the People have built more com-

plex, electronic offerings into the genre, bands
like the Avett Brothers and the Lumineers have
stripped things down. "Program directors and
people who shape music realize that there's a
want for something more," Steele says.

Mumford & Sons have been at the epicenter
of this growing demand for that something
more. Thirty months before Babel's debut
week was setting records, Sigh No More hum-

MUMFORD & SONS
performing (and acting, inset)
on "Saturday Night Live."
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its U.S. release in February 2010. with 5,000
copies sold, according to Nielsen SoundScan.
Since then, Sigh No More singles "Little Lion
Man" and "The Cave" slowly grew at radio, with
the former topping out at No. 3 on the Rock
Songs chart in November 2010 and the latter
climbing to No. 2 in April 2011-both peak-
ing in their 22nd weeks on the tally. After scor-
ing two 2011 Grammy nominations (including
best new artist), Mumford & Sons notched four

more in 2012 and were also a focal point of the
broadcast.

just as important, the radio romance and
award love was bookended by relentless road
work stateside-by Lovett's count, Mumford
& Sons have embarked on 10 separate U.S.
tours since their inaugural trek in 2008-that
catered to bigger crowds with each passing
month. Sigh No More has now sold 2.5 million
copies, according to SoundScan, and hasn't
dipped out of the top 75 on the Billboard 200
since July 17, 2010.

lust as Sigh No More patiently inched into
the public consciousness, Babel's monster
debut has thrown prognosticators off -kilter
and established Mumford & Sons as organi-
cally grown rock stars. And very much on their
own terms. -It's not like we started wearing
eyeliner and started to distort all of our in-
struments," Lovett says. But if the band hasn't
changed, the reaction and recognition has.
"Rock'n'roll magazines, and more alternative
rock radio stations, have been like, 'Let's give
these guys a spin.' We've just passively appreci-

ated it all going really well, and done the best
we can to meet the expectations."

GENTLEMEN OF INF nun

"These are loyal music fans," Voith says of
the secondary -market crowds. And Mumford
is loyal to them. After spending time in tiny
Bristol, Va., on its way to New York earlier this
year. the band promised the crowd that it would

be back soon. A few months later, in August,
back it was.

As the group's audience has grown, so has
its reputation as a live act. "Every show is a
different experience," Glass says, pointing to
the touring partners. like Old Crow Medicine
Show, Dawes and the Very Best, that have
joined the act onstage for special collaborative
encores at select performances. At the Hobo-
ken show, Mumford & Sons performed a brass
cover of Frank Sinatra's "New York, New York"

against the Manhattan skyline, and following
an Aug. 4 performance at the Eastern Prom -

towns with experiences that cannot be dupli-
cated. Manager Adam Tudhope describes the
stopover format as "a desire to go to places off

the beaten track, where there's a genuine ben-
efit in a band coming into town and bringing
16,000 people with them."

The group's transition from club shows to
theaters to all -day stopovers has yielded im-
pressive monetary results: Mumford & Sons
grossed $716,000 from the 19 shows reported
to Billboard Boxscore in 2010; in 2011, the band

earned S3.0 million from 14 shows. And there's

no stoppage in sight: An Australian run that
begins Oct. 12 leads up to a Nov. 10 show at Los

Angeles' Hollywood Bowl, and another U.K.
tour before the end of the year will precede
many more U.S. shows and summer festivals
in 2013.

WHERE IT HAPPENED

Radio leads the charge for
Mumford & Sons' single "I
Will Wait." The track grew
steadily, doubling audience
impressions. according to
Nielsen BDS, from the week
ending Aug.15 (71million)
to the week ending Oct.
2 (14.2 million), based on
airplay from more than1.200
stations that contribute to
the Billboard Hot 100. At
Vevo, the official video for
"I Will Wait" had 2.2 million
views its first full week (Sept.
10-17) and 1.2 million during
album release week. Spotify
didn't stream the single until
the full album was released,
but there werelmillion

This chart shows the 20 cities where the designated
marketing area index of Mumford & Sons' Babel was the
highest in its debut week. The index is the measurement-
as compared to the rest of the current album market
(excluding catalog titles)-that indicates how the album
under- or overperformed in that market, with100 being
the baseline. It would suggest that the group's touring
strategy of paying attention to secondary and tertiary
markets has paid off-of the 20 cities where the album
indexes best, only six are in Nielsen SoundScan's top
markets. Note that the No.2 city, Portland. Maine. was the
site of the first Gentlemen of the Road show.12111=
Denver 179
Portland -Poland Spring, Maine 167
Minneapolis -St. Paul, Minn. 153
Nashville 143
Madison, Wis. 141

Columbus. Ohio 140

lical-although Tudhope points out that
Mumford & Sons aren't "a 'Christian band'
... but clearly these are themes that are rel-
evant to all human beings, not just the re-
ligious ones."

Will Wait." a furious folk flourish with
Babel's most immediate hook, was released
as the first single on Aug. 7, and this time,
radio was ready for Mumford & Sons. The
song gave the band its first No. 1 on the Rock

Songs chart, as the track climbs to the top
spot this week with 12 million audience im-
pressions in its eighth week, according to
Nielsen BDS. WROX's Steele notes that the
band's decision to release a song that doesn't
start off slowly-"1 Will Wait" springs to life
in a rush of guitar, banjo and percussion-
has made the single even more potent, and
that through Sept. 27, the station had played
the track 442 times. And who's requesting
it? "Everybody." Steele says. -Fifty-five-year-
olds to 18 -year -olds."

Mumford & Sons performed "I Will Wait"
and "Below My Feet" on the Sept. 22 episode
of -Saturday Night Live." a gig that was fortu-
itously slated for the weekend before Babel's
release. The 'SNL" appearance was a major
TV look for the band, but the cardinal rule of
Glassnote's rollout strategy has been to avoid
oversaturation: Mumford & Sons have nothing
lined up in licensing deals, and have foregone
the stateside late -night rounds in favor of select

appearances. The band performed an hour-long

set on "Live on Letterman" on Sept. 26, joined
Emmylou Harris on a special episode of -CMT

Crossroads" on Sept. 27 and sat down with and

performed for NPR's "World Cafe" on Sept.
28. Meanwhile, "I Will Wait" isn't receiving

0 N JUNE 14, 2010, Mumford & Sons
played at the Bluebird Nightclub in
Bloomington, Ind.. a Midwest city

with a population of roughly 80,000, about half
of them students at Indiana University. Tickets
for the 700.capacity show were $10 each, and
Adam Voith, the band's booking agent, wasn't
optimistic about the turnout on a Monday night.
For one thing, he lived in Bloomington at the
time, so he knew the territory.

"I assumed it'd be a tiny little show that we'd
get a couple hundred people out to." says Voith,

who started working with Mumford & Sons in
early 2009. Instead, it was packed, a sellout, and

Voith saw hundreds of people whose faces he
didn't recognize and whose demographics he
couldn't pinpoint. At that point, Mumford &
Sons had sold only 50.000 copies of Sigh No
More in the United States, according to Sound.

Scan. but the hundreds of people at the Blue-

bird treated the band members like megastars.
"They were going bananas in this club, just

losing their minds," Voith says. "And that hap-
pens-of course that happens-but it usually
takes some time."

Mumford & Sons have courted crowds in
the major U.S. markets and at festivals like
Coachella, Bonnaroo and Lollapalooza in the
past three years. but they have also paid atten-

tion to building a base in smaller markets like
Bloomington; Marfa, Texas; Telluride, Colo.;
and Council Bluffs, Iowa. Voith says that, from
the very beginning. Mumford & Sons were im-
pressed with the way the Avett Brothers had de-

veloped their fan bases in secondary markets,

and wanted to duplicate that success. The band
hasn't just made touring in North America a
priority, but touring in the corners of North
America that many artists neglect, and corn-
ing back to those same corners year after year.
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enade in Portland, Maine, Lovett opted to DJ
an after -party at the city's Space Gallery.

The Portland date was the first of Mumford
& Sons' four Gentlemen of the Road shows,
a series of stopovers in small U.S. cities that
ran for four consecutive weekends in August
(the others took place in Bristol, Va.; Dixon,
Ill.; and Monterey, Calif.). In between the 11
summer U.S. tour dates used to preview the
band's Babel songs, Mumford & Sons head.
lined day -long events that included multiple
stages, local food vendors, unique opening acts

for each extravaganza and the band members

strolling around with super -fans on tours of
the local areas.

Mumford & Sons have offered U.S. fans a
unique tour format in 2011, when the band
joined Edward Sharpe & the Magnetic Zeros
and Old Crow Medicine Show to travel across
the country in vintage railcars on the six -city
Railroad Revival tour. But the Gentlemen
shows, which began with two stopovers in
the United Kingdom last June and will occur
once more in Dungog, Australia, on Oct. 20,
have been the band's most ambitious live un-
dertakings yet, combining its focus on small

'55 -YEAR -OLDS TO I8 -YEAR -OLDS'
OVETT SAYS THAT he and his band.

mates have never minded living out of

suitcases: "A tour is more ofa way oflife

than a specific trip," he says. And that way oflife

made the creation of Babel a markedly differ.
ent experience from that of Sigh No More. Once

again teaming with producer Markus Drays.
Babel was written on the road and recorded in

various U.K. studios during touring breaks,
unlike the band's debut, which was finished
in a five -week block.

For Drays, who co -produced arena -sized
rock albums like Arcade Fire's The Suburbs
and Coldplay's Mylo Xyloto in between the
Mumford & Sons full -lengths, the trick was
to expand upon the anthemic qualities of Sigh
No More and be "more revealing" without re.
hashing previous hits. "We definitely didn't
want to make 'Sigh No More Part II,' but
at the same time, we also didn't want to do
[Radiohead's] Kid A, where suddenly Mumford

& Sons does electronics." Drays says.
The result is a 12 -song epic colored by lon-

ger buildups. more intricate arrangements
and a title and lyrics that are decidedly Bib.

at rock radio.
"The core of the band is NPR, alternative

and triple A radio, so we're going to be loyal
and superserve these formats." Glass says. In
addition, Babel sold 600,000 copies in its first
week without any huge discounts at the major
retailers-iTunes carries the album for 511.99,
while Amazon and Target offered temporary
price cuts (59.99) during its first week of re-
lease. "We played the music for all the key re-
tailers, and ... they believed in us, and I think
that they heard the record," Glass adds. "Retail

is so happy with us because we didn't show fa-
voritism. We just gave them a great album with
great artwork and a great deluxe package, and

we didn't get into the games of the crazy deep
discounts. We held our ground. I'm not being
arrogant. I'm just saying, that's confidence in
a great band."

A second single has yet to be chosen, but
even with the Champagne uncorked and the
first -week sales in the rearview mirror, Babel
is just beginning. Next up is the Black Friday
sales bounce, followed by the likely halo caused

by more Grammy nods-the awards darlings
happened to release Babel in the United States

five days before the Sept. 30 eligibility cutoff
for nominations.

As for Mumford & Sons, the new question
is: How big can they become? Does Babel's suc-

cess make them festival headliners, in the way
that The Suburbs helped crown Arcade Fire two

years ago? Will the next time Marcus Mumford

remarks on a sunset be in a stadium? "They're
going to be playing the small stuff and the big
stuff." Glass says. "There's a rock'n'roll spirit
about them: They want to play, and it's not that

calculated. It's about having fun and being a
great rock'n'roll experience. That's what they
really care about."
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Jamey Johnson fetes country legend
Hank Cochran on new tribute album

BY RAY WADDELL
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t the very end of the spate, evocative "That's Why I Write Songs," the last track on
Jamey Johnson's 2010 double -album The Guitar Song, Johnson offers, barely above a
whisper, "Don't forget Hank Cochran."

It's one of the most memorable moments from a memorable album, and the plea
is something that Johnson himself has put into practice with his follow-up record,
Living for a Song: A Tribute to Hank Cochran. When the link between the two records
is noted, Johnson replies, "I didn't think about it that way, but I guess you're right."

Johnson admittedly hates doing interviews, and he doesn't like talking about
himself or his own songs much more, but he's quick to praise Cochran, as well as his
collaborators on the new project. The album, due Oct. 16 on Universal imprint Mercury
Nashville, does indeed pay proper tribute to the legendary songwriter, whose songs-
including "I Fall to Pieces" for Patsy Cline and 'Make the World Go Away" for Eddy Ar-
nold-populated the Billboard country charts across some 50 years (see story, page 23).
Cochran died of pancreatic cancer in 2010 at age 74, and Johnson's love and respect for
the master songwriter is obvious, both on this record and in this interview.

"Hank Cochran's songs should be a must.listen for anybody that attempts to have a ca-
reer in country music,' Johnson says. "Hank Cochran was the definitive writer of country
music. He's just as important as (late country songwriting great] Harlan Howard or Hank
Williams or anybody else you could name.*

Johnson's not alone in this regard. joining him on Living for a Song are Willie Nelson,



Merle Haggard, Leon Russell, Kris Kristof
ferson, George Strait, Emmylou Harris, Ali-
son Krauss, Elvis Costello, Ray Price, Ron-
nie Dunn, Vince Gill, Bobby Bare, Asleep
at the Wheel and Lee Ann Womack.

Despite the all-star cast of collaborators,
Living For a Song marks another left turn
for Johnson, from whom both fans and
the industry have come to expect the un-
expected. After finding success in Nashville
as a songwriter, Johnson broke through in
a big way with 2007 Academy of Country
Music and Country Music Assn. song of the
year "In Color" (which he co -wrote), from
his highly regarded album That Lonesome
Song. Johnson followed that with The Gui.
tar Song, a risky double -album that gave
the artist ample room to stretch out both
thematically and musically with his road
band, the Kent Hardly Playboys.

To follow a hard-won mainstream break.
through with a highly conceptual double -
album, and then what amounts to-despite
its ambition, quality and intentions-an
album of covers, might not exactly be a
career move recommended by Music Row
business advisers. Johnson's answer to that?

"Well, I don't know any business advis-
ers." he states flatly. 'The goal here is simply
to keep Hank Cochran music alive."

WHILE JOHNSON MAY LOOK LIKE a biker with

his shaggy mane and long beard, this album is
crew-cut country, and impeccable in its choices.

Living fora Song was produced by Cochran
authorities Buddy Cannon and Dale Dodson.
"Both of them recorded with Hank." Johnson
says. "So they knew what Hank would want
the record to sound like. The best thing I can
do at that point is back up and let them take
it, and become a pupil myself.'

Though Cochran penned some of the most
familiar songs in the country canon, Living
for a Song often goes for lesser -known chest-
nuts, like the waltzing "A Way to Survive"
with Russell and Gill: a smoldering "Don't
Touch Me" with Harris: the Texas boogie ex.
ercise 'I Don't Do Windows" with Asleep
at the Wheel: and a slow, bluesy "She'll Be
Back" with Costello.

"At first, the natural tendency is to cut all
of the most popular songs that Hank wrote.
But we decided instead of making a list, let's
just leave it up to my duct partners. Let them
pick which one they wanted to do," Johnson
says. "Some of them I'd never even heard of
before we cut them. Even Willie thought he
knew every Hank Cochran song there was,
and there was one or two that Willie had not
heard. I was kind of surprised at that."

Nelson, who, with Cochran, was a staff

JOHNSON MAY NOT KNOW ANY business ad-

visers, but this is still the country music busi-
ness, and Universal is taking an aggressive
and creative approach to marketing the album.
Universal Music Group Nashville VP of mar-
keting Tom Lord says the label will follow a
three -pronged strategy: selling a Jamey John-

son record, selling a tribute album and selling
a collaboration that includes an impressive-
and unlikely-list of artists. ' We've got George
Strait and Elvis Costello on the same record."
Johnson says.

"I wouldn't say that there are three different
marketing plans, because it has to be cohesive
in its approach and messaging, but that's what
we have to keep in mind.' Lord says. "Jamey's
fans arc passionate, and the first thing we
want to do is communicate to those fans that
Jamey Johnson has a new record, because at
the end of the day, that's what this is. I know
from [Johnson's] perspective, he feels like it's
a Hank Cochran record, but he put these col-
laborations together, and this is all about him
paying tribute to the legendary songwriter.'

Another approach is targeting specific au-
diences using the appeal of specific guests
artists. "In People Country magazine, we've
got a half -page ad. and the artists are a little
more mainstream and current, because that
seems to be the editorial direction there," Lord

stand the value Hank Cochran has had, and
other artists that do. too, so we're trying to say,
'Look who Hank Cochran brought together.'
That props Hank up to all the fans that know
Jamey but may not be aware of Hank Cochran."

Though Cochran's songs once were staples
of country radio, in these versions of the origi-
nals, they sound little like what dominates
the country airwaves today. For songs on this
tribute to find their way to the airwaves would
be nice. but that's not any kind of driving fac-
tor for Johnson. He will, however, be playing
songs from this record at his shows.

"Radio's got their own thing going on. and
I'm glad they're having success, but I've never
altered my music in an effort to have that suc
cess alongside with them," he says. "I've al-
ways stayed right where I needed to be, and
that's making the kind of music that I like, and
that's what my listeners came in for. And if
they can hear it on the radio, it'd be great, and
if they can't, they're still going to find it-and
we see them every night. So when they come
to see me play live, we're going to be playing
this music for them. Hopefully, they'll leave
there and maybe request it. And if they do,
hopefully, our friends at country radio will
regard it enough to play it on their stations.'

Meanwhile, Johnson's own career lives on,
too, and touring is going great, he says. "Every

ANK CpCHHAN'S corn psitions, liave_ a - Reeves' "Ig Fi tvhVor.ici,"..epr...9.e/ones'Z'yoy..cp.

Johnson is a hard man to argue with, and
not just because he looks capable of deliver-
ing an Alabama ass whoopin', to steal the
title of the breakthrough Drive -By Truck-
ers album. For him, the tribute is an act of
love. "From my perspective, there's obvious

'F.] respect," he says. "But after you get to know
Hank, you had no choice but to love him. You

I don't leave Hank going, 'That was a nice guy.'
You leave Hank going, 'Man. I love that guy.'
He was a one of a kind."

Many others feel the same way. "We didn't
have to make too many phone calls-they

0 pretty much came in on their own," Johnson
i! says of his collaborators on the album. "Hank's
1§. passing impacted musicians, artists, singers

and songwriters alike, and everybody in Nash -

LL wanted to do something special to keep his

'N memory alive and to keep these songs alive."

writer at Price's Pamper Music decades ago,
is a strong presence on the record, even be-
yond the three songs featuring him. "Hank
was a great help to me when I first hit Nash-
ville," Nelson recalls. "He heard me sing a
few songs one night at Tootsie's with Buddy
Emmons and Faron Young and got me signed
to Pamper Music for 550 a week."

Cochran's songs, many here some 50 years
old, hold up remarkably well. "He had a spe-
call knack for taking a complex emotion and
describing it in the simplest of terms," John-
son says. "Bobby Bare said it was because he
didn't know a whole lot of big words. That may
be true, but I think it was just Hank's natural
ability to communicate. He had the power
to cut through the five -dollar words and get
right down to the heart of the message, and
that makes for the best songs every time."

says. 'We also have Jamey featured on the
back cover of Texas Music magazine, so we're
featuring Asleep at the Wheel, Willie Nelson,
George Strait and Lee Ann Womack because
that speaks more to that Texas audience.'

A third angle is to use social pages and
search -engine marketing to tap into the appeal

of Johnson's collaborators. "When someone's
searching for Elvis Costello, they'll be served
an ad that says. 'Elvis Costello is featured on
the new Jamey Johnson album,- Lord says.

Bottom line, Lord admits that Living for a
Song isn't the easiest project to market. "It is a
challenge to get the messaging right," he says.
-One thing we were fearful of was. 'Is Hank
Cochran too insider? Would people know the
songs and not Hank Cochran?' There are those

core country fans and traditionalists and the
community here Jin Nashville] that under.

time we play, they show up. and every time
they show up, we play. We've got a good deal
going there.'

Johnson. booked by William Morris En-
deavor and managed by Ken Levitan at Vector
Management, will be on the Railroad Revival
tour this fall with Nelson, Band of Horses and
John Reilly & Friends. He says of the tour.
"This is hopefully going to be a lot of fun for
all of us, and be something we can all look
back on and either regret together or remem-
ber fondly together."

As for commercial success and industry
awards, Johnson says, "It doesn't matter how
this record sells or whether it's nominated or
receives any awards. Those things take care
of themselves in the long run. The No. 1 goal
here is to make sure Hank Cochran's music
lives on'

OCTOBER 13. 2012 www.billboard.biz 21



THE
SOUND OF

2012

TEENAGE DREAM
COME TRUE

EtENNY BLANCO IS SPRAWLED OUT
on his bed in his opulent apartment
in Manhattan's young and luxe
Chelsea neighborhood, scrolling
through the "Recently Played' sec-
tion of Tunes on his Macbook Pro
and trading music recommendations.
Surrounded by a dozen neatly stacked
keyboards and wearing a navy blue

tack' with Rico Love. The combustible breakup track peaked
at No. 3 on Billboard's Hot R&B/HipHop Songs chart and
guided the singer's fifth album, Chapter V, to a No. 1 bow on
the Billboard 200.

Blanco doesn't flaunt his multifaceted skills or staggering
success-instead, he acts like a scruffy kid set loose in the
too -stuffy music industry. He makes a lot of dick jokes and is
sarcastic. When asked what his process in the studio is like,
his initial response is, "First, I take a shit load of peyote and

publishing company, says, "I could see him building an em-
pire-setting up his own company, signing new songwriters
and new producers to his publishing company."

BLANCO BEGAN NIS CAREER as a 13 -year -old rapper who per-

formed at his brother's college parties, but he says that he soon

recognized, white, I'm chubby, I'm Jewish-no one cares."
His attention then turned to making music behind the scenes:
As a teert,ager. Blanco would tome home from school and look

T-shirt with a hole in the center of the chest, the 24 -year -old
producer rattles offnames likeTwo Inch Punch and Bondax-
cerebral electro-pop producers that only the hippest music
fans know-and writing down artists, like Baths, that he
hasn't heard of but wants to investigate.

"I actually downloaded a Spice Girls album," he says, a grin
creeping across his unshaven face. It's a Wednesday in mid -
August and Blanco chalks up his rekindled interest in the
U.K. girl group to its performance at the Olympics' closing
ceremony. "I was like, 'Fuck, I want to listen to all those old
records,'" he says. 'They're so genius."

The simple wonder of a Spice Girls anthem isn't lost on
Blanco. who has spent the past half -decade honing a sound
marked by warm synthesizers, inviting arrangements and
hooks that unfold instantly. The chart achievements have
been overwhelming: Blanco (born Benjamin Levin) has had
a production hand in five Billboard Hot 100 chart -toppers, by
artists like KeSha, Katy Perry and Maroon 5, in the past three
years. Ten more of his songs-ubiquitous hits like Taio Cruz's
"Dynamite," 3OH!3's "Don't Trust Me" and Britney Spears'
"Circus"-have crashed the top 10. KeSha particularly owes
a debt of gratitude to Blanco: He has co -produced six of her
seven official singles, which have sold a combined 18.8 million
downloads, according to Nielsen SoundScan. "Die Young." the
first single from KeSha's sophomore album. Warrior, debuts
at No. 13 on this week's Hot 100, and continues the hot streak.

Blanco describes 2012 as a "growth year": He's still collecting
pop hits like "Die Young," but also churning out songs with
new collaborators and within unfamiliar genres. Along with
co -producing and co -writing songs like Maroon 5's "Payphone"
featuring Wiz Khalifa (4.3 million downloads, according to
Nielsen SoundScan) and Gym Class Heroes' "Stereo Hearts"
featuring Adam Levine (3.6 million), Blanco has logged stu-
dio time with Australian indie-pop group Empire of the Sun
for the muchanticipated follow-up to its 2008 debut. Walk
ing on a Dream. He's teamed with Norwegian production duo
Stargate for the first time, for a pair of hits-Khalifa's "Work
Hard, Play Hard' and Rihanna's new single, "Diamonds"-that
exist outside of his standard electro-pop tropes. And Blanco
tried his hand at R&B by co -producing Trey Song' "Heart At -

drop of bunch of acid."
Whatever his method, it clearly works. As a blog junkie and

disciple of pop super -producer Lukasz "Dr. Luke" Gottwald,
Blanco expertly toes the line between the ultra -cool under-
ground and the unabashedly mainstream. He remembers being
5 years old and buying cassette singles of Nas' "The World Is
Yours" and A11 -4 -One's "I Swear" when he and his older brother

HOW DR. LUKE
PROTEGE

BENNY BLANCO
HUSTLED HIS WAY
FROM VIRGINIA TO

THE TOP OF THE
CHARTS  

BY JASON LIPSHUTZ

would visit the tape store next to their Virginia home. Nearly
two decades later. however, Blanco is transitioning between
two phases of his electric career.

Named songwriter of the year at BM l's Pop Awards in May,
Blanco has also started signing and mentoring aspiring pro-
ducer/songwriters in the same way that Dr. Luke mentored
him. Ammar Malik a childhood friend of Blanco who's signed
to Blanco and Gottwald's publishing companies, has picked
up co -writing credits on songs like "Stereo Hearts" and "Pay -
phone." Blanco also co -manages Daniel Omelio, aka RoboPop,
who produced Lana Del Rey's viral hit, "Video Games."

Samantha Cox, assistant VP of writer/publisher relations
at BMI, which is affiliated with Blanco's Matza Ball Music

up the line; notes of his favorite albums online, memorizing
and trying to guess who produced each song.

At 17, Blanco landed an internship with producer David
"Disco D" Shayman and started taking five -hour bus rides
from Virginia to Manhattan. Blanco's manager, Andrew Lift.
man, met him when he was an intern, trying to learn from
Shayman and struggling to find a voice. "One week he would
give me a beat CD of all his beats that sounded like Dr. Dre,"
Luftman says, "and then the next week, I'd get another CD that
sounded like his beats copying the Neptunes."

When Shayman committed suicide in 2007, however, Blanco
was left distraught. but ultimately inspired. "It jarred some-
thing loose in him," Luftman says. "He inherited all of D's
drum sounds, and he came to sec me at my office. He played
me three beats and they were incredible. He had finally started
to discover the early stages of his sound and it was a mixture
of really hard drums, with sort of an '80s synth vibe."

After teaming with rapper Spank Rock, whom he met
through Shayman, for the EP Bangers e( Cash, Blanco was in-

troduced to Gottwald, who had heard two of Blanco's beats
and heard his potential. Blanco describes the next three years
of his life-helping Gottwald craft pop opuses like Perry's
"California Curls; Spears' "Circus," Cruz's "Dynamite' and
KeSha's"TiK ToK" in Los Angeles-as "a blur' that comprised
working on several songs at once while the finished products
kept creeping up the Hot 100.

While Gottwald gave Blanco a seasoned studio partner and
helped him leant how to, as he puts it. "chop up" his sounds, the
young producer's natural attention to detail and good humor
were just as important to his development. "Benny Blanco is
the perfect combination of Woody Allen and Phil Spector,"
Maroon 5's Adam Levine says. "He's this adorable mensch but
he's also this brilliant guy. He kind of blows you away because
you're not necessarily expecting it.'

Blanco's studio experiences differ from artist to artist and
song to song. He pieced KeSha's "Blah Blah Blah" together with
the pop singer, 30H!3 and songwriter Neon Hitch by yelling
into a microphone on his bed in his old New York apartment.
For "Diamonds," his first collaboration with Rihanna. Blanco
made the track in New York with Stargate. Rihanna. whom the
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producer has yet to meet, later recorded her
vocals in Los Angeles. "She probably doesn't
even know who I am," Blanco says. "[Like].
'Who's this weird kid with the Jewish name
in the credits?'"

But whomever he's working with, Blanco
describes his presence as that of a Swiss army
knife that is happy to defer to his superstar
collaborators. if someone needs a melody,
I'll drop a melody," he says. "[But] if I'm in
the studio with Max Martin and he's writing
a melody, I'm going to be like, 'All right, you
take the lead, man.' I just kind of try and fill
in the gaps-if they need help producing the
vocals, I'll produce the vocals. I know my way
around the studio. 1 can engineer if I have to;
I can write the song. When I'm in the studio.
I want to use people for their strengths."

Blanco wrote and produced songs without
Gottwald at the beginning of his career, in-
cluding 30H!3's 2009 hit "Don't Trust Me"
and the 2010 Justin Bieber -Sean Kingston
collaboration "Eenie Meenie," but during
the past year he has branched out even fur-
ther with other co -producers, like Rico Love
on "Heart Attack" and Shellback on Maroon
5's "Moves Like Jagger" and "Payphone." He
also started consistently working with Star -
gate first on "Work Hard, Play Hard" and
again on "Diamonds."

Blanco chalks up the lack of recent collab-
orations with Gottwald to a matter of tim-
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`TRY TO
TAKE IT INTO
THE FUTURE'
Afrojack
KNOWN FOR

 Pitbull's "Give Me Everything"
 Afrojack's "Take Over Control" featuring
Eva Simons

WHAT MAKES A NIT  "You never really know

when you first get to work on a song. In short,
!would say, a very well -developed musical

composition, not too complex, with a lot of
power and energy, combined with catchy lyr-
ics, which should, however, have some po-
etic, emotional, 'second layer' [element], all
arranged fairly predictably, but with a strong
edge in the sounds you use." -Kerri Mason

I e", A A 1/-1- 1 I% /I-

ing up-Dr. Dre,Timbaland, Just Blaze and
Pharrell-they hada distinct sound. Every-
one should bring a distinct sound to music.
We have a whole collage ofdi fferent things.
My basic philosophy is making my sound
but to keep pushing it forward and make it
interesting."

INFLUENCES

if I was a humongous

iilcoutct see
him building
an empire.

-SAMANTHA COX, BMI

ing. "I go to L.A. twice a year, work for three
months straight, and we make as much shit as

we possibly can," he says. The duo's next big

project is KeSha's Warrior, due Dec. 4 on RCA

Records. Blanco worked on six songs for the

album, including "Die Young." which he co -
produced with Gottwald and Cirkut. Blanco
describes his contributions to the album as
a much different look for the pop star. "The
choruses are sort of folk -y." he says. "with bro.

ken -down guitar, stomps, claps."
In the meantime, Blanco hopes to become

more entrenched in the R&B/hip-hop produc-

tion community, after trying his hand with
"Heart Attack" and "Work Hard, Play Hard.'
While he's tight.lipped about upcoming proj.
ects, Blanco says that he wants to make his
name known within urban music. in the
hiphop/R&B world, I'm a newcomer," he
says. "It's fun. It's like being back at the be-
ginning of shit:

Sitting up on his bed, Blanco says that he
can envision working alongside Gottwald "for-

ever," while continuing to produce other styles

of music without the guidance of his mentor.
Gottwald, meanwhile, says that the evolution

of their work has been wholly natural-and
now includes finding the next Benny Blanco,
together. "Now we have a more equal relation.

ship," Gottwald says. "I feel like he's gradu-
ated. Now, he's working on his master's."...

 "Can't Stop me featuring Shermanology
 David Guetta's "Titanium"
WORKING WITH  Pitbull (Global Warming,

Nov. 19); his own debut
PUBLISHING  Wall Music/Talpa Music/
Royalty Network
WHAT TODAY SOUNDS LIKE  -Right now' is 'too

late' when you are working in the studio. You
know it'll be awhile before it is actually pro-
moted, so you have to try and take your pro-

duction a little bit into the future. That way,
when the record is finally released, it is right
on point. Styles change extremely fast in
EDM. A sound that is cool today will be out-

dated in a month. Obviously there is a gen-
eral Afrojack sound but even that personal

sound evolves very quickly. Fora production
that is more pop you take it slightly less fur-
ther into the future, so mainstream audi.
ences will understand or recognize what you

are doing, while of course bringing a slight

edge to it. When it's an EDM production, you

really extend the boundaries of your produc-

tion-more noise, more experimentation,
more futuristic."
HOW I WORK  1 start with one idea for, say, a

bassi i ne or a certain sound and work from

that. But there is no real method. Especially
when producing for somebody else. I let the
composition or somebody's vocal inspire
me, and then I sit back and try and imagine.
'What if I would change this or add to that?'
And I usually have plenty of ideas. I don't
really mess around with a production for
too long. Once the basic idea is there. and if
I'm happy with it, I am very fast in getting
the main production done. I then usually
playa production during one of my sets,
then maybe tweak it afterward if I didn't
like the result'

LI-k1 \I I LIVID

I WITHOUT MY
LAPTOP'
Alex Da Kid
KNOWN FOR

 Dr. Dre's Need a Doctor" featuring
Eminem and Skylar Grey
 Eminem's "Love the Way You Lie"
featuring Rihanna
 Diddy- Dirty Money's "Coming Home"
featuring Skylar Grey
WORKING WITH  Skylar Grey, Christina

Aguilera
MANAGEMENT  Marc Jordan, Rebel One

PUBLISHING  K IDi na KO R N E R/Universal

WHAT TODAY SOUNDS UKE  "It's largely pro-

gram -based. There aren't many chord pro-

gressions. It's very loop -based, a lot of repeat-

ing things. I know a lot of people talkabout

yesterday and how they loved music in the

past, but I feel like music is something that's
defined by generations and moments in time.

There's a lot ofgood music happening."

ROY TAKE ON TODAY'S SOUND  "There are pro-

ducers out now who have a distinct sound.

Whether you like the sound is another ques-

tion. But there are producers who havea dis-

tinct sound as well. radio. They have a

whole thing ofwhat they're trying todo and
an audience they're trying to get. There's a lot

ofcreativestuffcom ing out
NOW I APPROACH MY WORK  "My basic phi-

losophy is trying todo something new and

definitely trying to mix things that haven't
been mixed before. I feel like I have a distinct

sound that people know who it is before they

know it's me. All the producers I loved grow-

JC411 VJ l 41114./MCG114.4 WIGU,

Pharrell. I loved the tones
and drums. I laved both
of them as producers, and
they both pushed things

forward and they always
kept it interesting.

HOW TECHNOLOGY AFFECTS MY WORK  "My

setup is basically my laptop. When I moved

to America [from England), I wanted to tran-
sition into making mobile music because I
was always on the go. Now, I can't live with-

out my laptop. Even if I'm in a big studio, I
still make stuff on my laptop. I'm a huge fan
of technology in general, in life. I like seeing
things constantly evolve. Everything must

evolve-I can't stop that. Music sums up a
period in time for me. It sums up a feeling,
that's what it's supposed to do. I don't think
technology gets in the way of that."

-Steven J. Horowitz

'IT'S ALL ABOUT
THE VOCAL
AND SONG
BEING THERE'
Jeff Bhasker
KNOWN FOR

 Kanye West's "Runaway" featuring
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Pusha T
 fun.'s -We Are Young"
 Beyonce's "Party" featuring Andre 3000
WORKING WITH  Natalia Kills, Bruno Mars.

the Rolling Stones
MANAGEMENT  Neil Jacobson

PUBLISHING  Sony/ATV Music Publishing
WHAT TODAY SOUNDS LIKE  -The music of

today in top 40, it's kind ofspl it down the

m iddle of a II the electronic music we have and

the Adele and Mumford & Sons and instru-

ments. It's interesting like that. how split they

are between overproduced music and under -

produced music. They're both really good."

THOUGHTS ON TODAY'S SOUND 

"This year has been kind of
a switch, actually, with the
Gotye song and the fun. song

and songs that sound differ-

ent. The formula has gotten
shaken up a bit as to a format

that a radio station will play,
which is good. In the end. a

great song will always get it.

There's still a lot of songwrit-
ing going on. Even PSY's

'Gangnam Style'-that's
a song really above, even

though we don't understand
it."
HOW I WORK  "It's old school in the sense that

my production started out as regular arrang-

ing, but I use that heavily to this day. Like,

the song? Make sure thevocal is great. It's

the same th ing with jazz-just phrasing.
Can you play the notes right? Give it some

meaning. That serves me really well in creat-

ing melodies or producing a singer to get the

emotion across."

MY INFLUENCES  "My mentor Kanye West has

been the most influential person in the way

A FROJACK

shift more toward organic -sounding instru-

ments. There's a bit more diversity out there."
THOUGHTS ON TODAY'S SOUND  "There are

definitely certain sounds that become popu-

lar, and from that, there are many derivative

works. People's sounds become popular and

people will basically put their own spin on

it. But there's a lot ofgreat music out there

right now, and music is constantly evolvi ng

and changing. For those who want it, there's

enough music out there to keep the listener
satisfied."

How I WORK  'I'm not trained. I didn't start

playing a guitar or piano, and don't have a

classical background. I

started off Dying and was

very into vinyl and break

beats, so I come from a beat -

programming standpoint.
A lot ofwhat I do starts with

a track ofsome sort, and I've

been working with Dr. Luke
for quite some time now. and

he's opened me up to new

things. I try to approach it

from the raw essence ofjust

making dope beats, but also

keeping in mind the tradi-
tional songwriting-Luke

has especially opened my mind up to that."

MY INFLUENCES  1 had some mentors along

the way. I interned with these guys from To-

ronto. MSTRK R FT, who got me into elec-

tronic a bit more. It opened my mind to di f-

ferent music and stuff But I was a fan of
hip -hop, and DJ Premier was a big influence

on me. You might listen to my music and it

doesn't sound like him, but the grittiness and
rawness and punchiness ofearly-'90s hip -
hop, lloved that.'
MY GEAR  1 pretty much use Cubase, which

is not the most popular useof software. I have

my drum libraries and synths. les very much
a studio -in -a -backpack kind of thing."

-StevenJ. Horowitz

`MUMFORD
CAN BE NO.1
AND KE$HA
CAN BE NO.2'
Dr. Luke
KNOWN FOR

 R n na's "Where Have You Been"
 Katy Perry's "Teenage Dream"
 KeSha's "TiK ToK"
WORKING WITH  KeSha, Becky G. Juicy l

MANAGEMENT  Andy Kipnes and Mark

Beaven. AAM
PUBUSHING  Prescript ion Songs

WHAT TODAY SOUNDS LIKE  -Top 40 has

changed. There's a few different sounds

through top 40. It mimics Radio 1 in the U.K.

now. Mum ford &Sons [can] be No. 1 and

KeSha (can] be No. 1-i fyou look at what's
going on, it's a real mixture.'

HOW !WORK  "We'll start with a melody first

and build a track around it. Oftentimes, you

start with a vibe or musical bed and write the

melodies around that, and then it's different

for different artists, because they have differ-

ent things that they bring to the table that in-
fluences what you do."

ON THE STATE OF PRODUCTION TODAY  "There

are a lot of people with average talent that
get the same sounds and plug -ins, so that

might fit in with a homogenized thing. But
greatness is being able to see the difference

between 50 beats that are all the same and
say, 'This one is special.' More than ever be-

fore, it's not about equipment. Anyone can
do it. Now, it's about the person and ideas.
INFLUENCES  it's sovast. DJ Premier in-

spired me. Ric Ocasek from the Cars, I was

inspired by his productions, the records that

they did. Pete Rock, Stuart Price, and when I

first started out, the Chemical Brothers were

interesting. Nile Rodgers was someone who

really inspired me. The truth is, when I first

started, I didn't know which one I would be

doing, [hip -hop or pop], because fora while, I

was doing both. A song called 'Since U Been

Gone' [by Kelly Clarkson] directed my path

for a while."

KEYS ro MY SOUND  "I like to have the guitar

around, because I think on it. I just know it

pretty well. But then you always need keys

around and a mic and computer and stufflike
that." -Steven J. Horowitz

`I JUST WANT
TO HEAR
FRESHNESS'
Hit -Boy
MOWN FOR

approach stuff now. But it's also drawing from

the past, like Miles Davis. Those two are really

similar too. becausethey're always moving

forward and trying to create something beau-
tiful. It's a cliché answer to pull Miles out, but

everything heembodied is what I want todo

now. On the back otitis albums, he would put

' Di rection and music by Miles Davis.' Even if

you don't touch a button or turn a knob, it's the

vibe that you would bring."

HOW TECHNOLOGY AFFECTS MY WORK "My ap-

proach has very much become the vocals.

It's all about the vocal and the song being

there, so just capturing the artist and the song

through the microphone. I use a Sony mic,
but I change the microphones for di fferent

artists' voices. Bruno Mars sounds different

from Kanye West and Alicia Keys. That's the
main thing." -Stevenf. Horowitz

`I COME FROM A
BEAT -MAKING
STANDPOINT'
Cirkut
KNOWN FOR

 Ka rmin's "Brokenhearted"
 Jessie J's "Domino"
 Katy Perry's "Wide Awake"
WORKING %val.,  KeSha, Becky G

MANAGEMENT Mark Beaven, AA M
PUBLISHING Prescription Songs
WHAT TODAY SOUNDS LIKE "There's definitely
been more leaning toward uptempo, elec-

tronic dance music, which has becomequite

popular in the last few years. It's starting to

 Kanye West & Jay -Z's "Ni***s in Paris"
 Li I Wayne's "Drop the World" featuring
Eminem
Kelly Rowland's "Lay It on Me" featuring
Big Sean

WORKING WITH Kanye West, John Legend,
Kendrick Lamar
MANAGEMENT Al Branch, Blueprint Group;
DJ Mormi le. Fakework
PUBLISHING Universal Music Publishing
Group
WHAT TODAY SOUNDS LINE  "Songs like 'Ni***s
in Paris' and [Kanye West's] 'Clique' that I

had, I like to see those be No.1 on iTunes be-

cause it's so different from everyth ing else.

Everything else has a lot ofhighs and [is' more

popleaning. I like hearing different sounds
that you might not hear all the time. When
you hear a songlike 'Clique.' that hiccup type

of sound, it pushes boundaries that most peo-

ple wouldn't think about."
THOUGHTS ON TODAY'S SOUND 'A lot of the

pop stuff is a continuation of the last song. A

lot of stuff sou nds the same. I like the stuff
that's coming out in hiphop, but like 1 said,
I like that songs like 'Clique' can be No.1 on

iTunes when it sounds so different and has
opera singers. I just want to hear new things

and freshness."

HOW I WORK "It all depends. I personally like
to create. When I get in a box, that can be the

most frustrating for me. When I'm in the stu
dio, I can go in and make whatever sounds I

want to make. It comes out the most organic.

But I'm good at taking direction. I work with
Kanye a lot, so he always has a specific direc-

tion or thing he'd like you to do. I try to adapt

to that at the moment."

MY INFLUENCES "Timbaland-his creative-
ness. He was using babycries that caught
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THE
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people's ears. People like Pharrell and the

Neptunes, thei r chords and the types of

drums they had... I'm all about freshness
and differentsounding stuff. Kanye West, of
course, he brought soul back and made more

heartfelt music. The Underdogs. I look up
to them because I'm a big R&B person. The

chords they would use were really dope."

HOW TECHNOLOGY AFFECTS MY WORK  "I actu-

ally use the same program I started with from
the first day I ever made a beat, FL Studio.

[aka] Fruity Loops. I feel like I'll always use it.

I'm in touch with it, and it advances itselfbut

it's the same basic idea and program. 1 like the

open ncss of it and how visual it is."

-Steven J. Horowitz

'A LITTLE BIT
OF WRONG
MAKES A SONG
EXCITING'
Jay Joyce
KNOWN FOR

 Eric Church's Chief
 Little Big Town's Tornado
WORKING WITH  The Wallflowers (Glad All

Over, Oct. 9). Randy Rogers, Matrimony,
Wild Feathers, Eric Church (live alburM

wasn't the board ofdirectors on a mix."

MY BIGGEST CONCERN IN THE SHIFTING MUSIC BIZ

 "When I was growing up, it was a little bit

special to be Ma band, to write songs, and it's

becoming kind ofcommonplace with a lot of
schools teaching it and band camps. That's

all good, but I'm afraid it might be more of a

curriculum than it is an art. It's like when we
all got cameras on our phones. We can take

pictures, but there's always going to be great

photographers. Another thing that worries

me is kids making music that their parents

like. That shouldn't be. They should be mak-
ing music that their parents are afraid of, and

I see too many parents right therewith them.
There's something wrong with that."

-Deborah Evans Price

1 BROUGHT A
NEW SOUND
TO THE GENRE'
Mike WiLL Made It
KNOWN FOR

 2 Chainz' "No Lie" featuring Drake
 Juicy J's "Bandz A Make Her Dance"
 Meek Mill's "Tupac Back" featuring Rick
Ro-
WORKING WITH  Will.i.am, Brandy. Cur renSy

PUBLISHER  FarDrummers Entertainment
WHAT -room SOUNDS LIKE  "In the most mod-

est way. I would say the hottest shit is my

sound. I brought a new sound to the game,

and it's really influenced other producers to

bring the same sound. I feel like that's the

Aiii111111!..

hottest shit right now, from 'No Lie' to Fu-

tures 'Tu rn On the Lights' and all the other
shit I got in the streets. the mixtapes and the

cuts on people's albums."

HOW I APPROACH MY WORK  "You can start with

drums or melody. hall depends on what kind
of record is being done and what it's about.

Shit is all about staying creative. Everybody on

my team is a creative genius. Our approach

is, 'Kill whatever we did last by putting it all

the way upon steroids.' We want to make sure

people arc not goi ng to expect that."

IS TODAY'S SOUND TOO REPETMVE?  "I feel like

all genres are trying to figure it out. You got to

create a newsound and startchanging it.1 feel

like the game is under reconstruction. I feel

like it's time fora new sound, and I don't think
it would hurt. But don't chase it. You can't fol-

low what's going on bec_ause it's already work-

ing. You've got to bring something new."

MY INFLUENCES  "I like Jeff

Bhasker's shit. That's a producer

1 feel that's killing. I like that 'We

Are Young' record for fun. I like

the group fun.-I got the album
on my phone. I listen to it every

time I'm on the plane. I'm listen.

ing to Portishcad. Foster the Peo-

ple... With Dr. Dec and Ti mbal-
and, when they came, they were

both gamechangers. Diddy was
a game -changer. They made

urban music pop. They were
bringing big -ass urban music to

the top ofthe charts." -Steven J. Horowitz

WHAT MAKES A HIT  "Hit songs make hit

records."

REGARDING RADIO  "It doesn't really matter

what I think about radio. It is the consistent

factor necessary for hits."

-Deborah Evans Price

'IN TODAY'S
TECHNOLOGY,
YOU DON'T
NEED MUCH'
T -Minus
KNOWN FOR

 Li I Wayne's "She Will" featuring Drake
 DJ K haled's "I'm on One" fea.
turing Drake and Rick Ross
 Drake's "Make Me Proud"
featuring Nicki Minaj
WORKING WITH  Drake, Kend-

rick Lamar
MANAGER  Jules Dougall

PUBUSHING  Warner/Chappell
Music
WHAT TODAY SOUNDS LIKE  "Ey

erybody is doing somethingdif
ferent right now, especially with

hip -hop. Everything has its own
direction right now, but I lis-

ten to a lot more hip -hop than anything else.

There area lot ofcliques and groups on the

rise right now. It's good."

HOW I WORK  "It depends on what I'm

doing. Sometimes. I'll work on ideas or
beats or I'll be in the studio with a song-
writer and help them develop the idea. I

KEITH STEGALL

'I'M PRETTY
OLD SCHOOL'

PUBLISHING  Sploink Music (BMI)

MANAGEMENT  Q Prime

MY BIG BREAK  "I hada band on MCA years

ago called Bedlam and another band called

Iodine. I produced those bands and some

friends so I kind of always did it even before I

really knew that's what it was. The first big re-

cord I did was Patty Griffin's Flaming Red."
HOW I WORK  "Usually, I work on something I

love until I hate it, and then I know I'm done."

MY SOUND  "No two records come out the

same. I don't think Little Big Town's record

sounds like Chief. I would hope that my

sound changes a little, but for me, once I

get into a record I don't have that outside

perspective of what my sound is. Natu-

rally my job is to make things sound

good to me."

WHAT MAKES A HIT?  "I wish I knew

the answer to that. I'd do it all the
time. I do think it's good that no-
body really knows the answer to
that question, because I think
music would really suffer."
HOW TECHNOLOGY AFFECTS MY WORK

 "It's really changed a lot. I'm kind

of a half-and-half sort ofguy. I use

a lot ofanalog and I still use tape and

everything, but I also use the digital Pro Tools

and things like that. For me. it's changed
more in the mixing environment because
now you're sending mixes off toother people

who are listening on a laptop, and some-

times things tend to get a little too perfected
because so many people can sit with it for so

long that they tend to try to find something

wrong with it. To me, a little bit of that wrong
stuff is what makes a song still exciting. I can

listen to Led Zeppelin and Beatles records

and they're still interesting. It's because there
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Keith Stegall
KNOWN FOR

 Alan lackson's 'Don't Rock the Jukebox"
and "It's Five O'Clock Somewhere"
 Zac Brown Band's "Chicken Fried"
 Randy Travis' "On the Other Hand"
WORKING WITH  Uncle Kracker, Craig

Campbell. Chris Janson, Ryan Kinder, Ra-
chel Bradshaw, D. Vincent Williams. Dan
Aykroyd
MANAGEMENT  Alan Kates

PUBLISHING  Yamon Music (BMI)

WHAT TODAY SOUNDS LIKE  "A mix of tradi-

tion with a shot of '80s rock."
HOW I WORK  "My studio philosophy is to

surround myself with folks that understand
the way I work. That allows me to focus on

where the artist wants to gocreatively."

GEAR I CANT LIVE WITHOUT  "I'm pretty old

school. My favorite piece ofgear is a U87

[microphone] that belongs to my long-

time friendand partner John Kelton. It's
a magical inic."
RECORD I WISH I'D PRODUCED  "Aretha

Franklin's 'Ain't No Way.' It's a

masterpiece."
MY BIGGEST BREAK  "Co -producing Randy

Travis"On the Other Hand.'"

MY BIGGEST CONCERN ABOUT THE

SHIFTING MUSIC INDUSTRY

CI don't have any
concerns about the
shifting music biz. This is
supposed to befun..19

have an RME interface that I attached to
my laptop, and I run everything through
there. I run my monitors. keyboard and
MIDI controller through there. I n today's
technology, you don't need much. I spent
maybe [$3.000] on equipment for my own
studio, and I've been able to make a lot of
great records."
HOW I LEARNED TO PRODUCE  -Everybody has

to kind ofabsorb energy from others and how

they do their process. A lot of it was me watch-

ing other producers like Noah '40' Shebib

and Boi'lda and others, but those two specifi-

cally because they're from Toronto (like me].

Everybody kind of feeds off of each other. We

absorb a lot of information and then do things

our own way."

MY INFLUENCES  "Timbaland's a huge in flu-

ence on my production. because he's shown

producers that you can change the sound con-

stantly, especially in hip -hop, from one thing

to the next. The way he would do his beats be-

fore was very intricate in how he would sam-

ple it. He would sample a lot of things and put
it into his records and no one would ever spot

it. Also, Kanye West really brought sampling

into the forefront."
HOW TECHNOLOGY AFFECTS MY WORK  " It 's

making it easy because it's so easy to down-

load a program or make a beat these days.
You don't need all the hardware. But I'm
not going to sit here like one of those old -ass

dudes and complain. It's an opportunity to
be creative, and I'm not against creativity.
But a lot of people are just jumping into it
that aren't doing it for the music. It's some-
thing that they see someone else doing. It's
a hobby, as opposed to a career. I'm all about

building careers."
-Steven J. Horowitz
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SPECIAL FEATURE

VENUES

STEP
USHER is among
the acts recently

booked directly by
venue management
firm SMG acting as a

talent buyer.

ore and more frequently. if venues Many factors come into play when venues step Into the

want a show, they have to ensure highrisk talent.buyinta came, and the lint to be wei2hed

BUILDING MANAGERS

TURN TALENT BUYERS

IN COMPETITIVE

LIVE MARKET

BY RAY WADDELL

that it will be successful in the most

convincingwaypossible, putting the
venue's own resources on the line.

Though they are great marketers,
venues are not, in the traditional
sense, promoters (Live Nation am-
phitheaters and AEG -owned and/

or -operated arenas and theaters being the exceptions).
Frequently, public money is at stake with publicly

owned buildings, and a 5100,000 loss of taxpayer dol-
lars is tough to explain come audit time. At the least,
every risk situation comes under close scrutiny, whether

ownership is private, a casino, a sports team, a university,

a municipality or some combination of those.
Most venues would prefer to host shows rather than

take on the added responsibility of serving as the pro-
moter; running a building is enough to worry about.

"Most of the venues that are buying shows and pro-
moting in-house would consider themselves 'promoters
of last resort.'" says Apregan Group president Jeff Apre-

gan. president of the Venue Coalition, a consortium of
54 arenas in midsize and major markets across North
America. "What I mean by that is that their preference
would be to work with promoters and, in a perfect world.

just act as the landlord."
But the world isn't perfect and sometimes if it has too

many dark nights, an arena's management has to take
measures to bring in content. That situation is particu-
larly true outside the major markets or in cities with
more than one similarly sized venue.

"Venues in secondary markets or highly competitive
markets must be aggressive in the current paradigm,
or they will not have product; says Brock Jones, VP of
booking for Philadelphia -based venue management firm

Global Spectrum. "Today's economies of scale within
the industry dictate that major promoters and primary
tours must focus on the top 15-20 markets with venues
seating over 12,000 to be economically feasible. This
places smaller venues and smaller markets in a position

demanding hey provide for themselves."

is why the building is cOnsidering buying talent in the
place. But the biggest question going in is the same as
throughout the talent buyer/seller dynamic: "Is the risk
reasonable?" asks Jim McCue, senior VP at SMG, another

Philadelphia -based venue management firm. "Will the
show have a good chance to make money?"

McCue says SMG looks at promoting or co -promoting

an event as 'an opportunity to make money and create
an event for our client." Money-lost or earned-knows
no genre. "In the past year, we have promoted concerts
in our arenas as diverse as Van Haien, Barry Manilow,
Alan Jackson and Usher, family shows such as How to
Train Your Dragon and Batman; and Heart and Trace
Adkins in theaters," McCue says. "In some cases, SMG
has developed an event fund or marketing fund to gen-
erate new events."

Some buildings need to open the cash box more than

others. "If they have solid relationships with promoters
who are bringing them shows, then it may not be as
important for them to promote shows in-house," Apre-
gan says. "If, on the other hand, they really need shows
and events, they may need to give in-house promoting
a closer look."

It is important to note that money isn't the only con-
sideration in play. One is a responsibility, particularly for
public buildings, to justify their very existence by bring-
ing arts and entertainment to the community.

"Venues are obligated to program their buildings with
a wide variety of content," Apregan says. "Their owners.

their local governments, communities, students-if ap-
plicable-suite-holders and sponsors all have expecta-
tions that need to be met.'

In fact, McCue notes, the big picture for most venues
is serving the community and providing value for stake-
holders, including season ticket holders and sponsors.
And if the building shows interest in an event, some-
times that "encourages a promoter to step in," he adds.
"In some cases, SMG corporate will co -promote to share

the risk and make a show happen that otherwise would
skip the market, and in some cases we will offer mar -
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"There area lot of very savvy venue operators

today." Apregan says. "In addition to structur-
ing compelling deals, they have lots of knowl-
edge about the market and plenty of marketing
resources. The considerations they face are the

same as those a promoter would have to evalu-

ate: How should it be scaled in my market? Are
the prices right? Are the expense estimates ac-
curate? Where do I break even, and is this the
right choice for my venue and my community?"

In short, venues can use the tools that all pro-

moters use.

ume of ads we buy, we have venue trade we apply

to a show."

And, as with tours, sponsorship dollars can
help cover costs.

"With sufficient lead time, we sell local spon-
sorship for the event." McCue says. 'Right now,
one of our local markets is finalizing a relation.
ship with a beverage company and a family tour
that will likely result in a state-wide promotion
for the show."

Today, the number of first-class venues ex-
tends far beyond the major markets, so, depend.

"Venues must focus on big -picture strategies and

emphasize fair deals with independent promoters."
-Brock Jones, Global Spectrum

'e build pro formas studying expenses. scal-
ing and a range of outcomes," McCue says. "We

work every day with our local media, as well as
using tools (tike) SoundScan, Nielsen, Media -
base, show history, et cetera. Is the market a fit

for the act? Is the show a fit for the community?

Beyond the track record of the act, what have
similar artists sold?"

And the venue knows better than most, or
should, what the market can support. "We can
manage the traffic of events to our best abil-
ity to ensure shows are not on top of one an-
other or other conflicting events in the market,"
McCue says.

Given that they're in their building and mar-
ket year-round, venues should haves useful tool-

box at their disposal.
"We use our relationships with local media,

our ticketing providers. our teams, our in-house

ing on how much a given artist wants to work,
agents have to make choices when routing tours.

Those choices more often than not come down
to which venues offer the best deal. Sometimes

something as mundane as a great rate on hotel

rooms can make a difference.
"Venues need to understand that their offers

need to be competitive," Apregan says. "Artists
are typically only going to do a specific num-
ber of shows, and they are going to look for the
most competitive deals. Maybe it's the guarantee.

Maybe it's a bigger back end. The real question

to ask is, Does this venue have the resources
and expertise to market and produce this par-
ticular show?"

In today's world, every stakeholder in the
show becomes a marketer, and venues are ex-
pected to be among the most effective among
them. "A venue needs a top-notch marketing

group sales and social media,' Rubinstein says.

Agents and promoters know effective market-

ing from the venue leads to bigger grosses. "Of
course, it is also important to keep a watchful eye

on expenses in all categories," Rubinstein adds.

"A venue that controls its expenses is well-known

and well -used by artists, managers and agents."
The building talent coordinator should re-

member that going directly to the agent and
bypassing the local promoter might anger that
promoter, which could cost the venues dates
down the line.

"If a building has an established relationship
with one or more promoters and an artist is tour-
ing that the venue really wants, I would encour-

age them to first discuss it with the promoters
with whom they do the most business," Apregan
says. "This can get tricky at times, because the
building doesn't want to get a promoter involved

only to see the show go to another venue. If a
promoter isn't necessarily interested in doing an

act in their building. It's totally appropriate to
reach out to the agent. Iflater it turns out that a
promoter wants in. we would welcome the op-
portunity to work with them."

At the arena level, every building needs to
maintain strong relationships with the two big
national promoters in AEG Live and Live Nation,

but smaller promoters shouldn't be overlooked,
and the venues can help in these promoters'
development.

"Venues must focus on big -picture strategies

and emphasize strong, fair deals with indepen-
dent promoters," Global's Jones says. 'These in-
dependents will drive traffic to markets/venues
they can succeed in."

There are some red flags that a show is a po-

tential stiff 'Venues know that, if an agent is
coming to them for offers, most promoters have

already passed on the show." Rubinstein says.

agencies and venues to work with promoters on

a regular basis, the information sharing about
upcoming acts and tours is skewed toward the
promoter. In the long run, I don't believe this
works to the benefit of the agents or talent."

Sometimes venue economics and the ancil-
laries and relationships they entail are the best
fit for a given show, even if another promoter
wants in.

"Many acts have guarantees, which are oner-

ous for the traditional co -promote model with a
promoter and will only succeed in an in-house
model, where all revenue streams are controlled

by the buyer venue," Jones says.
But, for example, when an arena manager

is working for a municipality, some education
about the "win some, lose some" world of live
entertainment may be necessary.

"The biggest challenge is having clients un
derstand the nature of this business and the risk

involved," Jones says. "You may make money on

a couple shows. but you will also take a hit at
some point. There must be an understanding on
the client's part-be it a city or university-that
this is the nature of the business."

An artist guarantee is just that: It guarantees
the artist will leave town with a paycheck. Ven-
ues have no such guarantee.

"If a venue is taking a risk, it wants to main-
tain all the revenue streams to provide an insur-
ance policy against possible financial loss from
ticket sales," Rubinstein says. 'A venue can en-
gage proactively with the artist to maximize the
artist's sponsor visibility in the market during
the promotion period and on the night of the
event. From an operational standpoint, the venue

should do everything it can to make the artist
and crew comfortable and stressfree on the day

of the show. Artists remember those venues who
eliminate stress and bullshit."  
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keting dollars to supplement the adcampaign."
There are ways a venue can cover its assets

before making an offer everyone regrets later.
Ed Rubinstein, CEO of Arena Network, a con-
sortium of 42 North American arenas, says that
questions to consider early in the process are.
"What is the artist history of selling tickets in
the market? When was the last time the artist
played the market, even if it was in a competitive
venue? Are there competing events in the market
that cater to a similar demographic? [Though
that's] not as much of a problem in larger mar-
kets, [it's] definitely a concern in smaller ones."

A common refrain in the live business is there
are no bad shows, just bad deals. That applies
no matter who the promoter is.

'Deals need to make sense: Apregan says. No
one wants someone else counting their money.
but the act's representatives know the venue has
ancillary revenue streams beyond ticket sales.
like parking and concessions, and it certainly
wouldn't be beyond the acts' reps to consider
those building revenue streams, overtly or not.
when setting their clients' fees. "just like pro-
moters, venues need to evaluate the risk before
submitting offers. Just because they retain ancil-
lary revenue streams doesn't necessarily mean
they should be overpaying for the act."

Research can mitigate costly errors, and ven-
ues should use the data and history at hand when
judging potential of box-office performance.
They can also to a significant agree control
their wen destiny in makinsan event successful.

eurrent f
like How t a
Dragon have a
been purchased
venues directly.

media, our social media, to market an event: staff, including specialists in media buying great "That would certainly be a red flag to the smart
McCue says. "In many cases, based on the vol. in -market relationships with all media, publicity, venue manager. While it is important for both
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The Seller's Game
Buildings are 'ultimate buyers' in agents' view

From the booking agent's perspec-
tive, the more talent buyers in the
game, the better-as long as they're

good buyers who have a wealth of market-
ing tools and won't disappear if a date goes
south. Given their databases, familiarity
with the marketplaceand customer knowl-
edge, concert venues have extremely effec-

tive marketing clout, if they know how to
use it. And they can't disappear.

"We partner and sell a lot of dates to
venues direct," says Rob Beckham, Wil-
liam Morris Endeavor agent for such acts
as Rascal Flatts and Brad Paisley. "To
get shows, they're doing whatever they can
to have content."

Talent buying is common in the smaller
venues like clubs up to performing arts
centers, and has been for years. In the big

leagues, at the arena level, the risk is much
higher, and buildings can potentially lose
hundreds of thousands of dollars by hay-
ing skin in the game. But at least they're
in the game.

"When we go out, in many cases we talk to

everybody, including the venue: says Den-
nis Arfa, president of Artist Entertainment
Groon..stexi.v fox such acts as El% iott, Mt -

4;.?!./

fa4 1114, .

NIKKI SRXX WO I

arid VIN NEIL
performing on
Motley CrOe's 2005
tour, a turzting giokit
for venues b,..c4rig
directly.

As for the perception that, in general, arenas

get a shot at a date only when other promoters

have passed, well, there's some truth to that.

"We always prefer to use promoters where
ptraibig," Beckham says. -ffa. promoh1 is vi
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tallica. Rod Stewart and Rush. "There are
more venues with skin in the game. because
having skin in the game gives them their best
chance of obtaining dates."

A milestone in arena talent buying came in

the winter of 2005 with Motley
Crue's Carnival of Sins tour.
That was the year when arenas
"made their bones" as savvy tal-

ent buyers. Promoters basically

didn't believe in the tour, at least

at theaslcing price, and the build-

ings came to the table.

"That was one of the first
tours where the promoters re-
ally didn't want to pay, and the
buildings were willing to," Arfa says. "The
tour did very well, then everybody paid. Ev-
erybody met the guarantee we were looking
for once it did well, but it was the buildings
that really came to the party. It was a break-
through because it was really a unanimous
'no' by the promoters."

Given their ancillary revenue streams like
facility fees, ticket rebates, concessions, merch

percentages and parking arenas shouldn't ex-
pect any bargains from agents, who will take
that revenue into consideration whether the
buildings like it or not. "It's a different cost to
run a show for (arenas] than it is a promoter
that's just renting the building." Arfa says.

In that sense. the arenas are no different
from promoterowned amphitheaters, Arfa
notes. "When you make an amphitheater
deal, the breakeven for the promoter is a lot
different, based on all the ancillaries," he says.

"What, that money doesn't count?" he quips.
"'Oh, (they're] averaging S42 on the food and

beverage and making a couple hundred thou-

sand, but that doesn't count?'"

they too busy or does not want a show, the
venues still need content, whether it's a con-
cert, circus or ice skating. The venues have a

responsibility to keep the venue busy and keep

the dark nights to a minimum."
Arfa agrees but says that dy-

namic is changing. and that
arenas have to be aggressive
particularly when promoters
are aligned with competitive
buildings. "They've had to get
aggressive to secure talent, oth-

erwise there is an abundance
of dark nights," he says, adding
that the arena -as -promoter con-

cept is here to stay.

-They are the ultimate buyer," Arfa says.
"The venue needs product-dark (dates are]
a loss. If you're not taking risks, then all you
are is a waiter, taking orders: 'Let me have a
cheeseburger medium. Let me rent your build-
ing on Aug. 19.' In that situation, what are you

offering? Nothing. Just a waiting service. 'Let
me check my calendar.'"

Arfa adds that arenas are a welcome addi
Lion to the talent -buying pool. "We've been
saying 'come on in' for a long time," he says.
"They have the most to gain. What are you
offering your season ticket -holders in July?"

And agents aren't the only ones asking
the arenas to buy in. "Promoters go to the
buildings and ask for help for protection: 'If
I lose such and such, you pay,'" Arfa says.
"The buildings are willing to do that. It's
not like it's a 'versus.' In many cases it's
cooperation. Sometimes the relationship is
a happy union and sometimes it's an adver-
sarial one. Basically, everybody tries to like
everybody. but people have to do what's best
for themselves."

OnThe
Road

RAY
WADDELL

LEARN MORE ABOUT FORT WAYNE'S VENUES

VISIT FORT WAYNEVENUES.COM TODAY

Book your next show in Fort Wayne Fort WayneVenues.com
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ASCAP CONGRATULATES
ALL OF OUR LATIN GRAMMY AWARD NOMINEES

RICARDO ARJONA (4) JESSE & JOY (5)

NDRO SANZJ2)

REIK (2)

ARTURO SANDOVAL (4)

"AZUL SABINA" n Sabina

"jCORRE!" Jesse & Joy & Tommy Torres

"CREO EN TI" Julio Ramirez & Monica Velez
"1987" Jorge Drexler
"FUISTE TU" Ricardo Arjona con Gaby Moreno

"INVISIBLE" Amaury Gutierrez & Gian Marco

JOAQ 1\IA (2)

"NO ME COMPARES" Alejandro Sanz & Julio Reyes
"LOVUMBA" Daddy Yankee
"ENERGIA"Alexis y Fido
"MI GUAPO" Bebe
"ERES LINDA" (Version Salsa) Yoel Henriquez & Jorge Luis Piloto

"TOMA MI VIDA" Yoel Henriquez
"DESDE QUE NO ESTAS" Alejandro Bassi

3BALLMTY SHAILA DURCAL VICTOR MANUELLE SUSANA RINALDI
PABLO ALBORAN LUIS ENRIQUE GIAN MARCO PAMELA RODRIGUEZ

ALEXIS Y FIDO FARRUKO MIGUELITO FIDEL RUEDA

J. ALVAREZ KANY GARCIA GABY MORENO TANGO VIP
REYNALDO ARMAS AMAURY GUTIERREZ ZULLY MURILLO TOMMY TORRES

RUBEN BLADES YOEL HENRIQUEZ JORGE LUIS PILOTO MONICA VELEZ
DADDY YANKEE MANA JULIO RAMIREZ

WE CREATE MUSIC

ASCAP
NEW YORK I LOS ANGELES I ATLANTA I MIAMI I NASHVILLE I SAN ANTONIO I LONDON I PUERTO RICO I www.ascaplatino.com
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categories as Latin
Grammys return to
Las Vegas
By JUSTINO AGUILA

rfNE 13TH EDITION OF THE LATIN GRAMMY
Awards returns to Las Vegas this year and will air live
from the Mandalay Bay Resort & Casino on Univision
on Nov. 15.

The Spanish -language broadcast-which $ill air
8 p.m. -11 p.m. ET/PT (7 p.m. CT)-is one of TV's
most -watched nights and features some of the big-

gest names in Latin music.
The awards show, and events that take place during the week, are a part-

nership among the Latin Recording Academy, Univision, the Mandalay
Bay Events Center and the Las Vegas Convention and Visitors Authority.

This year the Latin Recording Academy has included five additional
spots in each of the four major categories: record, album and song of the
year and best new artist. This special feature will highlight the nomi-
nees in the latter two categories.

Some highlights of this year's musical achievements include Do-
minican Republic -born Juan Luis Guerra, a prolific singer/song-
writer/producer who leads with six nominations including record
of the year, and composer/singer/songwriter/guitarist Caetano Ve-
loso from Brazil, who will be honored as Person of the Year during

r

Dominican singer/
songwriter JUAN LUIS

GUERRA leads this
year's nominees with
six nods in categories
Including record and

song of the year.

a ecial Latin Grammy celebration.
Lifetime achievement honors will be presented to Spanish -born singer/

songwriter/composer Luz Casal, Argentine singer/songwriter/actor Leo
Dan, Puerto Rican -born singer/dancer/actress Rita Moreno, Brazilian
singer/songwriter Milton Nascimento, singer/actress/TV host Daniela
Romo, Latin jazz bandleader/salsa singer Poncho Sanchez and Brazil-
ian singer/guitarist Toquinho.

The trustees will give a special award to flamenco guitarist Juan Car-
mona "Habichuela" and Puerto Rican -born Yomo Toro, known as "the
King of the Cuatro."

The awards process this year received more than 7,500 submissions
in 12 months-a record-during the eligibility period from July 1, 2011,
to June 30, 2012. For the first time, the Latin Recording Academy and
music streaming service Spotify are working in tandem to offer voting
members and music fans access to the music of those nominated.

The Latin Recording Academy is an international, membership -based
group of Spanish- and Portuguese -speaking recording artists, musi-
cians, songwriters, producers and other creative and technical recording
professionals. Its mission is to improve the quality of life and cultural
condition of Latin music and its makers.
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THE LATIN RECORDING ACADEMY'

u, ux DJ trioA
has3
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3 "777 r tribal guarachero
sound, while ANA

VICTORIA (below)
has pop appeal.

RISING STARS
Varied Latin lands putforth
best new artist contenders
By JUSTINO AGUILA

THIS YEAR'S BEST new artist Latin
Grammy Award nominees originate from
Argentina, Brazil, Colombia, Cuba, Mexico,
Spain, Venezuela and the United States. Each

contender qualifies for a nomination in this
category based on albums that "first establish
their identity to the public as performers." ac-
cordins to the Latin Recording Academy.

sation thanks to producing club hits. His
album The King ofDonce includes eight new
tracks and eight hits with participation from
Pitbull, Don Omar and Dyland & Lenny,
among others.

ROSARIO ORTEGA
Miami -born Rosario Ortega studied music as
a child and by the time she was 18 began com-

posing songs in English. Eventually more op-

portunities came her way. Her album Viento

y Sombra highlights her musical chops and
skillful ability to tell stories musically.

THE CREATIVE
CORE
Song ofthe year nominees
highlight Latin music's
best writers
By JUSTINO AGUILA

ONE OF THE BIGGEST Latin Grammy
Award honors goes to those who have created

someofthe most memorable songs of the year.
It's a category that recognizes the creative pro-

cess by honoring the songwriter, as opposed

to record of the year, which is bestowed to the
recording artist and producer.

ILZUL SABINA'
WRITERS: Juan Luis GUMP, Juanes,
Joaquin Sabina
Theunion of this trio resulted in the creation of
a jazz -inspired and playful composition featur-

ing the Spanish -born Joaquin Sabina, known
for his singing as well as his poetry with more
than a dozen albums to his name. Add award
winner Juan Luis Guerra to the song. featured

on Juanes' MTV Unplugged, and the result is
an infectious combination.

WORRE!'
wnsTERS: imr.$ f4Y.. Tommy Torres

Barcelona -born singer/songwriter Anto-
nio Orozco is celebrating a decade with the
release of Dlcz, and his collaboration with
Jose Luis Latorre and Xavi Perez is a lyri-
cally rich ballad featuring Mexican singer
Alejandro Fernandez.

'EXTRANJERO'
WRITERS: Ma ycon Ananias, Cassyario

"Extraniero" is a romantic pop ballad that
pairs well with former Latin Grammy nom.
inee Maria Gadu's voice. Featured on the
singer's Mais Uma Pagina, the song is part

GARY AMARANTOS
Brazilian Gaby Amarantos stands out for her
vibrant musical style and powerful vocals in
songs that urge listeners to get up and move.
Must -hear tracks on her elec-

trifying Tram include 'Ex Mai
Love: " Pimenta Com Sal" a nd

"Galena Da Laic."

DEBORAH DE CORRAL
Hailing from Argentina, Debo-

rah De Corral delights fans
with catchy pop melodies. The

album Nunca 0 Una Eternidad
features "Algo" and highlights
the singer's festive repertoire.

ELAIN
Born in Cuba, Elain knew as a

child that he wanted to be an
artist and taught himself to play the guitar at
age 6. The versatile singer, also nominated for

best contemporary tropical album, is known for
creating music with such styles as bossa nova,

jazz and son montuno. His album Volando Alto

features the fan favorite "El Mensaje" featur-
ing Danay Suarez.

LOS MESONEROS
Venezuelan rock band Los Mesoneros has also

been nominated for best rock album. best rock

song and best recording package. Thealbum's

title track, "Indeleble: is haunting, poignant
and evenly paced with the project's deep and
soulful spirit.

JUAN MAGAN
Spanish DJ Juan Magan has turned up the
volume and become an international sen-

PISO 21
They're four young singers from Colombia:
Pablo Mejia, Juan David Huertas, David Es-
cobar and Juan David Casta no. For several
years they've been making music and win-

ning awards. The group's self -

titled album features the four-
some's vocal harmonies and
pop appeal.

3BALLMTY
Opening for Justin Bieber in
Mexico City was one of this
year's highlights for DJ col-
lective 3 Ball MTY. The mem-
bers-Erick Rincon, Alberto
"DJ Otto" Presenda and Ser-
gio "DJ Sheeqo" Zaval-have
become international stars
thanks to their signature
tribal guarachero sound pro-

duced by Toy Selectah.

ANA VICTORIA
The Los Angeles-bom artist is the offspringof
Argentine singer/songwriters Amanda Miguel

and Diego Verdaguer. But Ana Victoria stands
on her own with a musically rich self -titled
album featuring such pop gems as "Yo No
Lloro Por Llorar:

UUSES HADJIS
Venezuelan singer/songwriter Ulises Had-
jis, who is of Greek descent, is also nomi-
nated for best alternative album (Casas Per.
didas) and best rock song (" Donde Va"). His
music has been called "intelligent pop,"
and the crooner uses Greek instruments
to write folk -inspired songs appealing to a
global audience.  

Mexican pop duo sibl ings Jesse and Joy Huerta

have become major players in the music indus-

try. Teaming with Puerto Rican -born Tommy
Torres for ")Corre!," featured on the pair's iCon
Quien Se Queda el Perro?, makes for a tender

ballad highlighting Joy's powerful voice.

'CREO EN Ti
WRITERS: Kiko Cibrian, Gilberto Marin,Julio
Ramirez, Monica Velez

The song was born with a melody and a gui-
tar. Eventually the words came and a soulful
ballad took shape for Reik's self -titled album.
"The song is confirmation that we were living
in a very c reative moment," KikoCibrian says,

adding that "it was not just with me, but with
everyone involved."

'DEJENME LLORAR'
WRITER: Carla Morrison
Last year Carla Morrison was a Latin Grammy

nominee for best new artist and since then the

rising singer/songwriter has shown what the
power of words can achieve. A mesmerizing
vocalist and a master of writing lyrics, the
Mexican -born artist is turning heads around
the globe.

'EN EL CIELO NO HAY HOSPITAL
WRITER: Juan Luis Guerra
The voice, the songs-Juan Luis Guerra is
known as the poet and musician of the people.

His nominated composition, featured on his
Coleccion Cristiana, is embued with multiple
musical styles, from bachata to merengue
to son.

'ESTOY HECHO DE PEDACITOS DE TI'
WRITERS: jOSe. LUIS Latorre, Antonio Orozco,

Xavi Pere

"Fuiste Tu"
by RICARDO

ARJONA earned
a song of the

year nomination.

of a collection of tracks that merits special
recognition with delicately placed lyrics and
a pleasing melody.

TUISTE TU'
WRITER: Ricardo Arjona
First, Ricardo A rjona launched his label
Metamorfosis. Then he released his own album

followed by signing singer/songwriter Gaby
Moreno, who's featured on "Fuiste Tu." Their
voices combine on a well -written composition,

becoming an instant classic.

INVISIBLE'
WRITERS: Amaury Gutierrez, Gian Marco
The collaboration between the two award-
wi nning singer/songwriters only adds depth
to Gian Marco's album, 20 Anos. A collection
of poetic songs matched with the pointed
sentimentality of "Invisible" makes for a
great musical achievement.

'NO ME COMPARES'
WRITER: Alejandro Sanz
l ire track's two nominations, for song and
record of the year, position Alejandro Sanz
as a front-runner. Featuring a back -to -basics
sound with thoughtful lyrics, the song makes
La Musica No Se Toca one of the most antici-

pated projects of the year.  
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A CULTURAL
LEADER
Caetano Yeloso, at 70, named
Latin Grammys' Person of
the Year
By LEILA COBO

RON ONLY THE SECOND TIME in the 13.
year history of the Latin Grammy Awards, the
Latin Recording Academy is honoring a Brazil-
ian artist as its Person of the Year: Caetano Ve
loco. the renowned musician, writer, filmmaker,
thought leader and co-founder of the tropicalia
style that became a veritable cultural revolution
in Brazil.

Veloso will be fetted Nov. 15 in Las Vegas. The
celebration follows his 70th birthday (he was
born Aug. 7,1942) and the Oct. 22 release of A
Tribute to Caetano Veloso, a collection of covers
by the likes of Jeff Beck Chrissie Hynde, Seu
Jorge and Jorge Drexler.

Earlier this year, Veloso released live at Carne-

gie Hall-which documented a special collabora-
tive concert with friend David Byrne in 2004 --
and Especial, an album with fellow Brazilians
Gilberto Gil and Ivete Sangalo.

An eight -time Latin Grammy winner and two-

time mainstream Grammy winner, Veloso grew
up in Salvador in Bahia and started singing at
local clubs while in college along with his sister,
Maria Bethania.

By the mid -'60s, he was profoundly vested
in Brazil's popular music revolution. A close
friend of Gil, Veloso became a young flag
bearer for tropicalismo, the music and cultural
movement that meshed foreign influences like
rock and psychedelia with traditional Brazil.
ian culture and rhythms; provocative, socially
conscious lyrics with Brazilian pop. Tropi.
calia linked high and low culture, rural and
urban, good and bad taste, and the movement
became a polarizing phenomenon. The 1968
album Tropicalia: Ou Panis et Circencis was a
landmark statement for the new genre and fea-
tured Veloso. Gil. Torquato Neto, Os Mutantes,
Gal Costa and Tom Ze.

By 1969 following the release of his first solo
album, Veloso was arrested for "disrespecting
the national anthem and the Brazilian flag."
Facing additional jail time, he and Gil went to
England where they lived in self-imposed exile
for four years. Veloso returned to Brazil in 1972,
resumed his touring career and established him-
self as not only a musician but also an observer

-.3

and critic of culture in general, penning books,
articles and commentary.

A relentless explorer of music and culture.
Vcloso has incorporated multiple movements
into his work. generating constant debate even
as his commercial success grew and transcended
Brazil's borders. Stateside, he has played to sold -
out crowds for years.

The success initially mystified Veloso, as he
once told the New York Times: "In the begin-
ning. I thought it was completely impossible,

1

CAETANO
VELOSO

pioneered
the tropicalia

style that
reshaped
Brazilian
culture.

because my songs were not very well recorded,
and I was convinced that people would have to
speak Portuguese and be familiar with the his-
torical political and cultural situation of Brazil
to be interested." he said. "I still don't know why
anyone else would be drawn to what I do.'

As the Latin Recording Academy's Person of
the Year Veloso joins the ranks of past honor-
ees Gloria Estefan, Julio Iglesias Emilio Este -
fan Jr., Placido Domingo and Carlos Santana,
among others.  

8
0

Ricardo Arjospecnia feature

Join Billboard as we spotlight this legendary singer/songwriter
and congratulate him on his successful year as an independent artist.
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CAMPAIGNING
Latin labels viefor
Grammy honors
By LEILA COBO

THIS YEAR, AS EVER, labels, publicists
and managers scrambled to get their acts heard
and noted as nomination time approached for
the 2012 Latin Grammy Awards, with a caveat:

This year's 47 categories are different in key fields

from last year, leaving some surprise nominees

in, and some notable music out.
Whomever eventually wins a Latin Grammy,

however, the machinery behind the nomination
process follows a routine that calls for heavy,
constant promotion in the hope of a positive
outcome somewhere, anywhere, down the line.

"We work all year," says publicist Rondine
Alcala, whose firm Rondene PR represents acts
that have garnered 11 nominations, including
Fonseca, Jesse & Joy, Gianmarco and Pablo Al-

boran. Alcala aims to increase name and brand

awareness for her clients that may eventually
lead to a nomination.

"We simply don't stop doing things," she says.

The nominations in the four main catego-
ries of the 2012 Latin Grammys feature not the
usual five nominees each but 10. That's a lot of
names. a lot of choices and-most important to

Tilt LATIN RECORDING ACADEMY'

ous fields are held to ensure that entered record-
ings meet specific qualifications and are placed

in appropriate fields." Voting members receive
a first round of ballots and entry lists- for all categories. Then, "a blue rib-
bon committee of voting members
then reviews final nominations.
Members' votes result in five nomi-
nations in each category [except for
the change to 10 in the main fields],
and these finalists are announced
at the [Latin Recording Academy's)
nominations press conference."

Following the nominee announce-

ment, a second round of ballots goes

out to determine the winners. This
means there's a broad period of time
in which to influence both decision -
makers and the voters at large.

With such opportunities, the main
objective for artists' representatives
is simply to get as much information

about their acts out there as possible.
Others goals are very specific. For years, for

example, many artists and labels have submit-
ted their product in every conceivable category
to ensure that Academy members who sit on
different committees hear the music. The strat
egy is frowned on but not prohibited because
sometimes it's appropriate. After all, in this
era of music fusion, it's sometimes impossible
to determine what category a song or album is
best suited for.

For some, the heavy push for a nod comes

JESSE & JOY have been
nominated for song and

record of the year.

labels. managers and artists-a lot of possibili-
ties for attention. By the same token, the Latin
pop field was reduced to two new categories-
best contemporary pop vocal album and best
traditional pop vocal album-and the tropical
field grew to six categories, including best tropi-
cal fusion album.

The nomination process remains the same.
Material released between July 1, 2011, and June

30, 2012, is submitted for consideration in spe-
cific categories. According to the Latin Grammy
website, "Reviewing sessions by experts in vari-

during the nomination process.
"We just make sure that during the nomina

tion period our presence is as strong as we can
manage to have it in all media, without directly
saying it's for that purpose," Warner label man-
ager Andres Wolff says. alluding to the fact that

direct vote solicitation isn't allowed. "Obviously
we're always promoting our albums and artists,
but we try to make sure we do key markets where

we know there's strong presence from Academy
voters," Wolff adds.

No doubt one satisfying nomination is that
earned by Jesse & Joy, who won the best new
artist Latin Grammy in 2007, when they were
little-known. Now they return as nominees in
the record and song of the year categories with
"Cone!" and album of the year with Con Quien
Se Queda el Perro?, both commercial successes.

While the expansion of the general catego-
ries this year allowed for a more varied list of
nominees, some barriers seem to be unbreak
able. Urban and regional Mexican acts remain
a rarity in the song, record or album of the year
categories. This year there are none. The best
new artist category, however, was slightly more

open. It includes a nomination for DJ Juan
Magan, whose music is a mix of dance, tropi-
cal and urban, and 3BallMTY, which fuses re
gional Mexican with dance.

The ultimate decision will now be in the
hands of the voting members. And this year
may bring surprises. With a pool of 10 nomi-
nees in key categories to choose from, it's much

harder to predict the winners.  
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LATIN

'MONSTER' MASH

BY LEILA COBO

THERE SHE BLOWS JUDGMENT DAY

`Life' Without A Major
After 10 years on Fonovisa, Los
Temerarios strike out on their own-
they wouldn't have it any other way

For most established acts, the switch from major label to indie

requires adjustment. But for Mexican romantic duo Los
Temerarios, the shift, after a decade with regional Mexican

giant Fonovisa (now part of Universal Music Latin Entertainment).
hasn't been so dramatic.

That's because Los Ternerarion' Adolfo-comperoec, producer

VIVA VIVES
nger
hart

gional Mexican listenership. This time around, Perez says, "we
fused their new, more pop sound with the past. Adolfo is a genius
at knowing his brand and what his audience likes. Many times
he'll say, 'We can't do that because my audience won't get it.' And
that's really important with a group as big as this one."

Los Temerarios have notched eight No. Is on Billboard's Top
Latin Albums chart, more than any other group in any genre
in the history of the tally. In addition, they've notched 22 top 10

46

DEDICATION
Macklemore and Ryan

Lewis' indie debut

albums, plus four chart -toppers on Hot Latin Songs, including
the first ranchera to hit No. 1. All told. they've had 41 chart hits.

The success is in no small part due to the enterprising na
ture of the brothers, who started their careers self -releasing their
own music, a formula their reggae& counterparts would follow
years later.

1 would take our little demos to every label. and they'd all say,
'Come back next month,- recalls Adolfo, who was barely in his
teens when the duo first started to record. "Since no one wanted
us, we released our own albums to sell at our ixists.Then we started

and businessman-and Gustavo Angel-the voice that gives life
to his older brother's creations-have always licensed their al.
bums instead of signing with a label (save for a brief moment at
the beginning of their 35 -year career), keeping the rights to and
control over their masters. Now, as they prepare for the Oct. 16

release of Mi Vida Sin Ti (My Life Without You), their first incle
pendent project since 1997, the brothers are simply doing what

they know: recording, promoting and selling their own music.
"We made the decision to be independent over 20 years

ago and created our own label, AFC Sigma Records,

which distributed our albums for several years," Ad-
olfo says, referring to a period (1990.97) when Los

Temerarios rose to prominence to become Mex
ico's top -selling romantic group. In 1997. they
signed a licensing agreement with Fonovisa,
which distributed the act and also bolstered
it with aggressive radio and TV promotion,
helping establish the two as superstars. Still,
Adolfo says. "In today's music industry, it's
not necessary to sign licensing agreements.

So we're doing everything ourselves through
our new label, Virtus."

Virtus will release Mi Vida Sin Ti through
distribution deals with two indies: SelectO
Hits for the United States and Puerto Rico
and CD Regia-the Mexican distribution
company owned by former Disa owner Ger-
man Chavez-in Mexico. Produced by Adolfo
with Rudy Perez, the 10track set hews close
to Los Temerarios' signature mix of wistful love
songs with arrangements that veer from traditional
Mexican (cumbia. ranchers and the keyboard -heavy

sound associated with Mexican romantic groups) to
sophisticated pop, a duality no one else in their sphere

embraces. Mi Vida Sin Ti more than ever showcases

Gustavo's high, expressive tenor.

"They've really returned to their roots," says Perez

(Christina Aguilera, Julio Iglesias), who began working with
Los Temerarios several albums ago because they wanted to
attract a pop audience that went beyond their traditional re

taking the singles to radio and we'd drop off the albums in con
signment at the local record stores. When we started selling 5,000.

6,000 copies, suddenly they wanted to sign us."

Los Temerarlos' Now, more than 30 years later, Mi Vida Sin

ADOLFO (left) Ti is being handled with that same spirit. To
and GUSTAVO support the release, Los Temerarios have as
ANGEL will sembkd a team of people they've long workedrelease their
new album with, including former Fonovisa marketing
on their label VP Alberto Del Castillo, who handles market-
Virtus.

ing and promotion through his company In
Motion, and former Univision Music Group head of

sales JeffYoung, who oversees sales and market-

ing through his company. Venetian Marketing

Group. The Angels' manager is Mayra Alba,
their cousin, who has long worked with them

and books their tours.
Key to the release, Young says, is a low

retail price of S8.99-59.99 at most outlets.
"We thought it was the right thing to do," he

says. "They've been out of the market four

years and we wanted to give a good value."

Although Los Temerarios filmed a
Walmart "Acceso Total" special and their
album will be the anchor of the retailer's
Oct. 16 release slate, they're not giving any

retailer exclusivity nor are they releasing
special editions tied to specific retailers.

The same applies to radio. The title track/

single is only being worked in its original
grupero/pop version. But, Del Castillo says,
a major plus is the duo's current 68 -date
U.S. tour. on which it's playing venues in
the 4,000. to 6,000seat range. It's the act's
biggest stateside trek, and will allow for
promotion at every stop. That kind of fol-
lowing, Perez says, makes the difference.

"A group with such a loyal fan base will
never have a problem, regardless of what's

happening in the industry," he says. "Those
fans are going to support them, always."  
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N.J. (Oct. 21). Specific ad-
dresses are TBA, with fans
gaining invites by signing
up at DJAtrak.com ... Up
and away: Los Angeles'
sunny Grouplove takes its
soaring harmonies out with
New York duo MS MR on a
run booked by Jenna Adler
of Creative Artists Agency
that launches at House of
Blues in New Orleans (Oct.
14) and includes stops at the
Bijou Theater in Knoxville,
Tenn. (Oct.17), 9:30 Club in
D.C. (Oct. 29-30), Terminal
5 in New York (Nov. 2) and

Royale in Boston (Nov. 3)
... Fleet feet: Father John
Misty, the side project of
Fleet Foxes' Josh Tillman,
takes flight with La Sera
and Jeffertitti's Nile pro-
viding support. The swing
begins at the Rhythm Room
in Phoenix (Oct.10), then
stops at House of Blues
in Dallas (Oct.16), Union
Transfer in Philadelphia
(Oct. 21), and Bowery Ball-
room in New York (Oct. 24)
before heading to Tavastia
Club in Helsinki (Nov.11),
Strand in Stockholm (Nov.
17), XOYO in London (Nov.
22) and Paradiso in Amster-
dam (Dec. 2). The run closes
with a hometown show at
the El Ray (Dec. 29).

-Nick Williams

ROCK BY CHRISTA TITUS

STILL RAISING HELL
r2ock icon Kiss readies another
'Monster' album release
Universal Music Enterprises
president/CEO Bruce Resnikoff
calls Kiss' Gene Simmons and
Paul Stanley "twoof the greatest

brand managers and marketing
managers in history... Every-
thing is tied toward the fan base,

the brand and connecting that
together and building on the
next thing so whatever the band

is doing has bigger relevance six

months from now and a year
from now."

After 40 years and 19 studio
albums, it's hard to disagree.
Initially written off by critics,
the New York quartet of Sim-
mons, Stanley, Ace Frehley and

Peter Criss (replaced by Tommy

Thayer and Eric Singer, respec-
tively, today) raised the bar for
rock'n'roll with an explosive
stage show and a flair for vi-
sual presentation that inspired
acts like Motley Criie, Lordi and
Black Veil Brides. Its bombas-
tic, guitar -driven songs have
earned Kiss 24 U.S. gold al-
bums (the fourth -most among
bands, behind the Beatles, the

Rolling Stones and Aerosmith,
according to the R I AA) and 10
platinum ones. Worldwide
album sales stand at 100 mil-
lion, according to its manage-
ment, McGhee Entertainment.

Kiss strategically curated its
brand long before "brand" be-
came an industry watchword.
embedding itself in pop cul
turc-its makeup is as recog-
nizable as Elvis Presley's lump
suit, the Stones' tongue logo or
Michael Jackson's glove-and
building a merchandise empire
3,000 products strong. And it
amassed its loyal fan base, the
Kiss Army, ages before Little
Monsters and Beliebers roamed

the scene.
The rollout for the band's

20th studio album, Monster
(Universal Music Enterprises,
Oct. 9) is no exception. The
campaign for Kiss' first album
since 2009's Sonic Boom, which

entered the Billboard 200 at No.
2 (the group's highest bow).
began during the summer
when Kiss Army members were

allossed to premiere first single
"Hell or Hallelujah" on their
Twitter feeds with live events in
London and the United States.
The song debuted and peaked
at No. 2 on Billboard's Hard
Rock Digital Songs chart and
reached No. 19 on the Heritage

Rock airplay tally. Of Monster,
Simmons says, "All the songs
rock. There's no orchestras, no
voice choirs, no strings, no key-

boards, no glockenspiels. lust
two guitarists and a bass."

It's a modest description for
an album that bleeds guitars
and drums on "Hell or Hal-
lelujah," "Wall of Sound" and
"Freak." Fans of Kiss' more
poporiented material will enjoy
"Outta This World" and "All for
the Love of Rock & Roll." The
band, which started a lengthy
tour on July 20 (Motley Crue
coheadlines the first leg, which
ends Nov. 7, and there's talk of
a co -headlining European run
next spring), will support the
release with TV appearances in-

cluding a stop at "Good Morn-
ing America" on Oct. 11. Vevo
launched an interactive contest
on Sept. 17 that runs for four
consecutive weeks. It features
Kiss videos and directs fans
to answer questions about the
clips to win prizes like iTunes
gift cards. And then there's the
Kiss Kruise 11, a bandthemed
cruise that Simmons describes
as "3,000 people in the Baha-

mas going nuts," which sets sail
from Miami on Oct. 31.

Monster will also be im-
mortalized in Kiss' expansive
merch catalog with the lim-
ited -edition "Monster" book, a
three -and -a -half -foot -tall career

retrospective weighing in at 50
pounds and priced at $4,250,
and the more modestly priced
ZinePak that contains the CD
and a 64.page booklet. But ac-
cording to Simmons, merchan
dising-no matter how massive
the enterprise-is secondary to
the reason Kiss formed in the
first place.

"It started with four guys off
the streets of New York who
wanted to put together the band

they never saw onstage." he
says. "So [we said], 'Let's write
the songs we can do bombasti-
cally live. And let's add visual
elements to make the songs
come alive and make them 3-D.'

That's really the idea, which is
why over the years, everyone
from Garth Brooks to Cher has
covered our songs."  
For more of the Gene Simmons

interview, go to Billboard.com.
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INDIE BY ANDREW HAMPP

Riding TheWave
Brooklyn's Freelance Whales surface with a rich sophomore
set ripe for more synchs

n Latin, "diluvian" refers to
material or sentiment left
behind after a flood. But in
the case of Brooklyn indie-

pop outfit Freelance Whales,
it can also mean a flood of data

or information, of which the
band has had no shortage in the

three years since its self -released

debut, Weathervanes.

After making a splash at the
2009 CMJ Music Marathon,
the band sparked an indie-label

bidding war that resulted in a
unique partnership between
Frenchkiss and Mom + Pop to
rerelease Weathervanes. A suc-
cessful two-year touring cycle
that included opening for the
likes of Fanfarlo. Cymbals Eat
Guitars, Shout Out Louds and
Tokyo Police Club followed.
as did a litany of high -profile
synchs, including a Twitter
promotion that logged more
than 1 million YouTubc views,

commercials for Starbucks and
Chevy Volt, and multiple appear.

ances on TV shows including
11130's "Bored to Death" and
the CW's "One Tree Hill."

Not that the band had that
information flood in mind
when naming its sophomore
set Diluvia, which arrives Oct.
9 on Frenchkiss/ Mom + Pop.
"We're really focused on just the

way a word feels or sounds and

certainly looks written down,"
frontman Judah Dadone says.
"The letters and sounds can res-

onate even without any mean-
ing, and 'diluvia' was one of
those words that felt nice to say

and looked nice."
it's also got more of an an-

cient feel to it." adds Chuck Criss,

a multi -instrumentalist who
plays banjo, glockenspiel, syn-
thesizer. acoustic and electric
guitar and sings backup vocals.

"It's an old Latin word that was

in contrast to the kind of newer
elements we created musically.
We liked the contrast."

Diluvia is indeed a richer,
more modernsounding record
than the sparse. synth -y cham-

ber -pop that made Weathervanes

a cult fave. Tracks like "Dig Into
Waves" and lead single "Locked
Our feature some of the group's

most expansive, percussive ar-
rangements to date, with sweep-

ing melodies and dramatic rho -

ruses that showcase the band's

appeal to not only music super-
visors but also the two labels
that struck a first -of -its -kind
partnership just to distribute
and market the band's music.

The division of labor between
the two largely sees Mom +
Pop leading radio promotion,
Frenchkiss spearheading prod-
uct management and the two
sharing duties on marketing
and press. "We bad two record

labels that really liked each
other and we had a band that we

both liked," Mom + Pop direc-
tor of digital marketing Robbie
Mackey says. "The more brands
in one room to figure out how
we're going to set the album up
to work to promote it, the better.

We're all friends anyway."
All the excitement for Dilu

via should translate to the band's

largest headlining tour (and first
since 2010), which began Oct.
4 at Chicago's Lincoln Hall and
wraps Nov. 3 at Boston's Para -

disc. It's quite the feat for an act

FREELANCE WHALES' music has appeared
in ads for brands like Chevy and Starbucks.

that gave new meaning to the
term "underground following"
around the release of its first re-

cord, playing subway platforms
in between proper gigs to build
buzz. "There are bands who play

on the subway and bands that
play on stages, but no one was
doing both," Dadone says. "It
was really effective. You didn't
have to say a single word to any-

one, and the number of people
that would latch on over the
course of five hours is some-
times enough to fill a room."

Freelance Whales keep find-

ing ways to reward fans head-
ing into Diluvia including host-
ing an Instagram photo contest

where the winners will receive
free tickets to the band's shows
in their hometown for life. "Free-

lance Whales have a pretty de-
cent -sized audience that has
emerged out of different worlds,
through their Twitter commer-
cial or the Starbucks ad or the
Daily Candy newsletter," Mackey

says, "and one of the big things
we wanted to do with this record
was give all those fans a forum

to see the band together."

a

It's been 40 years since Rick Springfield
released his first album, Beginnings (Real
Gone Music). But the real crux of his story
came in 1981, when a role on TV's "General
Hospital" dovetailed into that year's Work-
ing Class Dog (RCA), which peaked at No. 7
on the Billboard 200 and catapulted Spring-
field to superstar status thanks to Grammy
Award -winning No.1 single "Jessie's Girl." A
string of hits followed in the mid -'80s, includ-
ing "Love Somebody." The Australian -born
singer/songwriter/guitarist/bandleader has
been a low-key icon ever since, with a career
ebb and flow that included a run on Show -
time's "Californication"; a best-selling auto-
biography, "Late, Late at Night" in 2010; and
the documentary "An Affair of the Heart: The
Journey of Rick Springfield and His Devoted
Fans." The music remains constant, however,
and his first new rock album in four years,
Songs for the End of the World, arrives Oct. 9
on Universal Music Enterprises.

1 So does it feel like 40 years? Forty
minutes? Four hundred years?
It seems like 400,1 think-at times. [laughs] It
seems like a completely different time to me. 1
see photos from that era and I don't remember
being that person. 1 thought of the first album
being called Beginnings and this one being

called Songs for the End of the V,arid and won-
dered if it was some kind of closure.

2 Singing about the end of the world
does make that implication, doesn't it?
Most of it is personal and comes from rela-
tionships, but this one has a little bit of a tinge
of what I've been feeling and what I've been
thinking about a lot, which is the state of the
world. You can't get away from the fact we're
completely destroying the world and no one
seems to have the overall power or inclination
to stop it.

3 But the album's not a downer.
Oh. no. of course not. I didn't want this album
to be preachy at all. The worst thing in the world
is to appear preachy. There's a tongue-in-cheek
aspect to the record, some humor. I've always
had that in my psyche. 1 mean, look at the cover
of Working Class Dog. So the record has an aura

of what I'm thinking, but it's not to wake anybody
up and say, "1 -ley, this could be it in the next 15.20

years for the human race." It's just my take on it.

4 There are five bonus tracks and lots of
Web content for the album. Are you getting

Into the new -media landscape?
Absolutely. It's like magic. The first time I saw
some of the stuff we're doing my jaw dropped.
I wanted it to be something really unique. With
[new song] "I Hate Myself; we put it out through
social media and demonstrated the chorus and
had fans send in their versions. About 500 peo-
ple sent me versions of them singing, and some
are pretty hilarious, and they're all on the song.

5 Should we worry about where your
head's at when you sing "I Hate Myself"?
[laughs] Anyone who's read my autobiography
knows I have some self-worth issues, so it kind
of came out of that. But I've always dealt with my
depression and turned it into a positive thing.
There's a degree of self -loathing [in the song],
but it's great to play live because everyone gets
into it. I do a whole preamble about it and ev-
erybody sings it with quite a bit of gusto. I al-
ways wanted to write a song like "Louie Louie"
or "Wild Thing" or "Twist and Shout; and this
feels like I did it.

6 You're known for having a predomi-
nately female crowd, which most people
expect to favor ballads. But you get them
to rock out. What's the secret?
I've got to tell you, we're getting a lot of guys.
Now that it's OK to like me, a lot of guys come
up to me and say, "Yeah. I grew up listening to
your music through my older sister's bedroom
wall and I love it: It's become a date night, too.
I've heard some funny stories: "I took my girl-
friend to one of your shows and I finally got into
her pants: And because of songs like "jessie's
Girl" being on "Glee" and in movies we get a
younger crowd, too, so I'm very pleased with
the cross-section of the audience now.  
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theangstylament"Undone"to
energetic anthems "One More
Summer" and "Gravity." And
the clubby thump of "Look-
ing Hot" establishes a spot for
Stefani alongside dance divas
like Madonna, Lady Gaga and
Robyn. "Dreaming the Same
Dream" closes the album with
a nod toward the lush side
of new wave, building from

tars into a swelling melodic
wash.-GG

RYAN BINGHAM
Tomorrowland
Producers::",..: Bingham,
Justin Stanley
Axster Bingham Records
Release Date: Sept. 18
Prior to his Grammy and

FLYING LOTUS
Until the Quiet Comes
Producer: Steven Ellison
Warp Records
Release Date: Oct 2
It's hard to tell where one song

ends and another begins on Flying Lotus' Until the Quiet
Comes-and not only because the promotional CD was
issued as a single track to avoid piracy. The third full-length
from Los Angeles' Flying Lotus (aka Steven Ellison) is a
free -form dream. The set uses repeating piano and violin
themes, bass both wobbly and neat, and vocals from some
of the most ghostly singers out there to plot a woozy voy-
age that feels different upon each listen. Here, the sounds
inform moods rather than genre nods: On "See Thru to U,"
Erykah Badu's soulful turn, matched with skittering hand
claps, feels unsettled, like a rocky come -up to the even
and lush trip of "DMT Song." Thom Yorke duels with a
phantom's voice on "Electric Candyman," cooing creepily
while drum sounds fall like rain. The album's companion
minifilm by director Kahl il Joseph takes the dreamscape to
the harsh reality of the L.A. projects, a stunning juxtaposi-
tion that yields some unforgettable images. J Dilla, Four
Tet, even Warp label buddy Aphex Twin could all be found
in FlyLo's work, but the fantastical quality of Until the Quiet
Comes makes it a stand-alone knockout. ..:.1

"Crazy Heart," Ryan Bing-
ham ping-ponged between
Stones -inspired rockers and
Steve Earle -style troubadour
tales. The enthusiasm and
rambunctiousness that made
his early albums viscerally
compelling return on Tomor-
rowland, his first indie release.
More than any of his previous
efforts, the set benefits from
layers of instruments that
give the album a palpable
depth of field. Lyrically, Bing-
ham is caught in a mood of
defiance and reclamation: "I
ain't gonna bite my tongue
no more," he sings on "Beg
for Broken Legs." And on the
Crunchy rocker "Guess Who's
Knocking," Bingham asserts,
"I'm the forsaken child/Swept
underneath your rug." The
Springsteen-like acoustic
number "Flower Bomb," the
drone -driven "Rising of the
Ghetto" and the six -minute
tale of remorse "Never Far
Behind" provide breaks from
the sonic intensity that pow-
ers so much of Tomorrowland.
The final four songs are the
most commercial moments,
with "Neverending Show"
finding Bingham in Traveling
Wilburys territory and the
acoustic "Too Deep to Fill"
providing the sort of charg-
ing country -rock that came
to life in "Crazy Heart."-PG

The Sound of the Life of the
Mind
Producer: Joe Pisapia
ImaVeePee Records/Sony
Music Entertainment
Release Date: Sept. 18
Ben Folds has been so prolific
in the years since his former
trio (famously not a quintet, as
its name ironically suggests)
released its last album, The
Unauthorized Biography of

hard todetermine the demand
for a reunion album when the
frontman has been so visible.
But one listen to opening track
"Erase Me," with its instantlyfa-
miliar harmonies from Darren
Jessee and the much -missed
crunch of Robert Sledge's
guitar, and suddenly you wish
it hadn't taken 13 years for
them to make music again.
With moments that strikingly

CODY SIMPSON
Paradise
Producers: various
Atlantic Records
Release Date: Oct. 2
Cody Simpson's debut album,

Paradise, presents a bit of a conundrum. Left to his own
devices on the four songs he co -wrote, the 15 -year -old
Australian social -media sensation clearly sees himself as a
teenage Jason Mraz, Michael Franti or even Colbie Caillat.
The tracks are perhaps not as lyrically sophisticated, but
show a deft touch beyond his years for breezy, toes -in -
the -sand pop tunes. At the very least, "Summer Shade,"
"Gentleman" and the title track are fresh -faced and charm-
ingly sincere in an age -appropriate way. But sandwiched
between those are tracks designed to cash in on Simpson's

Bieber -ability, effectively making him sound like just
another boy singer. "Wish U Were Here" (co -written by
Taio Cruz with a guest rap by Becky G) is certainly slick and
tuneful enough to be a hit, but lacks any kind of defining
character. "Be the One" retains the acoustic guitar core of
Simpson's own material amid its machine beats, and "Tears

on Your Pillow" incorporates reggae. Elsewhere, "Back to
You" is just a mess of competing tempos and sonic effects,
and "I Love Girls" borders on plain silliness. --

Bear's music has given the
Brooklyn group some cachet
in the world of space rock.
But space is the principle in-
strument on its fourth album.
Shields is at once tuneful
and challenging, its sonic
gaps and even occasional
moments of dead silence
speaking as loudly as the nu-
anced instrumentation that
never makes a great deal of
noise, but enjoys detailed
relief from the lack of clut-
ter around it. "Sleeping Ute"
kicks things off in dreamy
lo-fi, gliding through subtle
sound effects before lolling
into a rolling acoustic gui-
tar tattoo. But elsewhere,
the near-anthemic richness
of "Yet Again" sounds like a
kind of underground Cold -
play. And "A Simple Answer"
nods to Electric Light Or-
chestra's baroque pop, while
"gun-shy" is a bona fide hit
(similar to what "Soul Meets
Body" did for Death Cab for
Cutie) that sucks you right
into the swirling vocal over-
laps of its chorus. There's a
certain fragility, both lyrically
and musically, that gives
Shields its character. But it's
matched by an assuredness
that lets us know the band
is in control and continuing
its steadily upward creative
trajectory-GO
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ALI3UIVIS
NO DOUBT
Push and Shove
Producers: Mark "Spike"
Stent. Major Lazer
lnterscope
Release Date: Sept. 25
It's been 11 years since No
Doubt's last studio album.
So Gwen Stefani is within her
rights to predict, "I know it's
never gonna be the way it
was." Surprisingly, it's the same

on Push and Shove. Reuniting
with producer Mark "Spike"
Stent. the band has assembled
an11-trackamalgam of the sty-
listic terrain it previously cov-
ered on its past four albums.
The quartet's ska roots are in-
tact on the pleasantly frenetic
opener "Settle Down," the
messy title track with guests
Major Lazer and Busy Signal,
and the smooth "Sparkle" (co -
written with Dave Stewart).
This time around. No Doubt is
even moreof a pop band, from
torchy opuses like "Easy" and

MIKA
Tn. Origin of Love
Producers: various
Republic Records
Release Date: Oct. 16
The surviving members of
Queen have done well with
Freddie Mercury stand-ins
Paul Rodgers and Adam
Lambert. But British singer
Mika is lurking out there as another likely candidate. While
not necessarily as audacious as Mercury, Mika has abundant
personality with an offhandedly assured style and a melodic
sensibility that's tailor-made for guilty -pleasure status. Third
album The Origin of Love begins with a title track that declares.

"Love is an addiction/You are my Nicorette." It sounds like
Mercury meeting Lindsey Buckingham over an easygoing tune.
"Lola" is breezy soul -pop complete with an undeniable hand-
clap beat, while the cheeky "Love You When I'm Drunk" shows

plucky synths and airy qui- Academy Award wins for

Mika has listened to a bit of the Buggies. "Emily," an English
version of his good-humored French single "Elle Me Dit," hits
the dancefloor a bit harder than its companions. Priscilla Renea

lends some hip -hop attitude to "Popular Song," a vamp on
"Popular" from the musical "Wicked," and Pharrell Williams'
presence gives "Celebrate" a buoyant, old -school exuberance
that lives up to its title. Mika is also convincing in gentler sonic
terrain like "Underwater," which gives the album a winning
breadth and emotional heft.-GG

BEN FOLDS FIVE Reinhold Messner in1999, it's

both summon and update
the sound that made 1997's
Whatever and Ever Amen a
college radio breakthrough,
The Sound of the Life of the
Mind is more sentimental than
its predecessors (particularly
standout lead single "Michael
Prayter, Five Years Later"),
though it's not without youth-
ful bravado ("Draw a Crowd"
features the proclamation,
"I only wanted to be Stevie
Wonder/I guess I'll settle for
this vanilla thunder"). Though
Folds and Jessee largely take
turns on lyrical duties, the title
track is notably outsourced
to novelist Nick Hornby, who
teamed with Folds for 2010's
Lonely Avenue.-Ali

GRIZZLY BEAR
Shields
Producer: Chris Taylor
Warp Records
Release Date: Sept. 18
The psychedelic tinges and
airy approach of Grizzly



SINGLES
CIARA
Sorry (4:50)
Producer: Jasper ''Big Love"
Cameron
Writers: C. Harris, J. Cameron
Publishers: C. Harris/Royalty

Rightings/Universal Music Publishing (ASCAP)/Pretty
Girls and Big Love Songs/Songs of Universal (BMI)
Epic Records
Disregard the song title-in "Sorry," Ciara apologizes to
no one. The sultry track serves as the lead single from
her upcoming album One Woman Army, and the Jasper
Cameron -produced song takes on the familiar trope of
grasping for forgiveness from someone who can't offer
contrition. "All you have to do is say that I'm sorry,"
Ciara begs her absent lover, while a ghostly electronic
voice croons back at her, "Baby I'm sorry." In a way, the
song serves as a duet between Ciara and the person
she wishes would just apologize-a person whose voice
takes the form of an echoing robot. Still longing for an
apology, the track ends with a spoken -word interlude:
"Are you happy?" Ciara asks. This time, her question
goes unanswered.

ALTERNATIVE

TEGAN & SARA
Closer (3:29)

indie-rock with big spritzes
Of vintage synth -pop. Appar-
ently, the twin -sister duo's

Of Tegan & Sara's best songs
(like 2007's"N ineteen") thrive
on wild dynamics, build-
ing tension through quiet -
loud propulsion. Musically.
"Closer" is cranked to 11, but
the sugar rush is balanced by
lyrical subtlety. "Here comes
the rush before the touch,"
Tegan Quin sings, reflecting
on the sexual and emotional
ambiguities of a blossoming
romance. "All you think of
lately/Is getting underneath
me." "Closer" is another an-
them from a band impervious
to the mediocre.-RI?

COUNTRY

BRAD PAISLEY
Southern Comfort Zone
(4:34)
Producer: Brad Paisley
Writers: B. Paisley,
C. DuBois, K Lovelace
Publishers: House of Sea
Gayle Music/EMI April
Music/Didn't Have to Be
Music Publishing (ASCAP)

KE$HA
Die Young (3:33)
Producers: Dr Luke,
Cirkut. Benny Blanco
Writers: Dr Luke,
B. Blanco, Cirkut.
N. Ruess. KeSha

Publishers: various
RCA Records
The writing credits on KeSha's new single represent a who's who of every hotshot of the
moment on pop radio: Dr. Luke. KeSha's career mentor and frequent collaborator, Dr. Luke
proteges Benny Blanco and Cirkut, who have scored credits on Maroon 5 and Flo Rida hits
recently; fun. frontman Nate Ruess, who contributes an anthemic chorus to the song; and of
course, the pop upstart herself. With all the elements in place for a hit, how does "Die Young"
somehow feel like less than the sum of its impressive parts? Perhaps it's because the song
sounds like a leftover from the sessions Blanco and Cirkut did for Marina & the Diamonds'
Electra Heart, whose "How to Be a Heartbreaker" bears a striking resemblance to the Ke$ha
single. Or maybe it's just because the track is lacking KeSha's signature humor and an overall
sense of energy, despite the relentless beats. The singer sounds like she's ready to take a nap

on her lazy line readings. While the single should generate excitement for December release
Warrior, KeSha could stand to sound a bit more excited about her return to music.

Producer. Greg Kurstin
Writers: T Quin. S. Guin.
G. Kurstin
Publishers: Naked in
a Snowsuit Publishing
(SOCAN)/EMI April Music
o/b/o itself and Kurstin
Music (ASCAP)
Sire/Warner Bros. Records
On their sixth studio album.
2009's vastly underrated
Sainthood. Tegan 8. Sara
brightened up their cathartic

SWEDISH
HOUSE MAFIA
FEATURING JOHN
MARTIN
Don't You Worry Child
(3:33)
Producers: Axel Hedfors. Sebastian Ingrosso Steve
Angell°
Writers: J. Martin, M. Zitron, A. Hedfors, S. Ingrosso.
S. Angello
Publishers: Lateral Publishing (ASCAP)/Universal Music
Publishing Scandinavia (AB)
Virgin Records
Swedish House Mafia, the DJ super -crew comprising Steve
Angello, Sebastian Ingrosso and Axwell, recently announced
plans to scrap touring, save fora final globe -hopping excursion

that begins this fall. It's a curious move for the arena -filling

fascination with the sound
has only multiplied in the
past three years: "Closer."
the debut single from their
still -untitled follow-up. is the
slickest, slinkiest track they've
ever released, propelled by
blaring synthesizers, glitzy
piano lines and a four -on -
the -floor drum crunch. Some

Arista Nashville
It's difficult to grasp which
direction Brad Paisley is
moving in on his latest single,
"Southern Comfort Zone."
On the one hand, he's branch-
ing out into new production
territory with "Viva La Vida" -
style experimental theatrics
and a church choir: on the

i

other, the track still centers
on Paisley's bread-and-but-
ter lyrical fare about trucks.
NASCAR and ball caps. On
Paper and in execution, the
two concepts are somewhat
at odds, but the veteran puts
forth a valiant effort. The

outfit-now arguably at the height of its popularity-espe-
cially considering its contemporary mastery of the EDM-pop
crossover hit, best -evidenced by latest single "Don't You
Worry Child." Gargantuan, soaring vocals courtesy of fellow
Swede John Martin (who also provided the vocals behind the
group's spirit -shaking 2011 single. "Save the World") anchor
the sprightly cut. "My father said, 'Don't you worry child/See
heaven's got a plan for you,"' the singer proselytizes before
SHM's progressive house havoc swells beneath. Here, the
trio's trademark trick is revealed: the ability to transform head -
throbbing thumpers into uplifting, radio -ready unifiers. It will
be missed.

chorus packs a stadium -
ready punch highlighted by
dazzling guitar work and the
aforementioned choir-and,
for better or worse. Paisley
gets points for taking risks
beyond what's currently on
the country charts. As Pais-
ley's next album arrives in
April. time will tell just how
well he operates outside his
comfort zone.-JM

HIP -HOP

JUICY J FEATURING
LIL WAYNE & 2
CHAINZ
Bandz A Make Her Dance
(4:40)
Producer: Mike Will Made -It
Writers: M. Williams,
J. Houston. D. Carter, T Epps
Publishers: various
Kemosabe/Columbia
Three 6 Mafia member Juicy
J has used the single "Bandz
A Make Her Dance" to grace

the Billboard Hot 100 in a
surprising reinvention that's
not unlike the comeback of
2 Chainz. one of his featured
guests on this remix. The hit
even cribs a Mike Will Made -It
beat that's way too similar to
the producer's own "No Lie"
arrangement for 2 Chainz.
Still, Juicy J sounds fairly re-
vitalized as he runs through a
laundry list of sex acts with the

lumbering confidence that's
always served his bars well.
Lil Wayne slithers into view to
spout a few filthy gems and a
Steven Spielberg shout -out,
and 2 Chainz drops the curi-
ous line, "I be laughing to the
bank/All you do is giggle!"
"Bandz" is a hit-or-miss affair,
but Juicy J is a Southern hip -
hop talent who deserves a le-
gitimate shot at establishing a
mainstream solo career. And.
hey, that beat can sure make
you dance.-Jr

III :EN IDWDI Nil
EDITED BY MITCHELL PETERS
(ALBUMS) AND JASON
LIPSHUTZ (SINGLES)

CONTRIBUTORS: Phil Gallo.
Gary Graff, Andrew Hampp, Dan
Hyman. Jason Lipshutz, Kerri
Mason, Jill Menze, Ryan Reed,
Lindsey Weber

All albums commercially available
in the United States are elvgible.
Send album review copies to
Mitchell Peters at Billboard. 5700
Wilshire Blvd.. Suite 500, Los
Angeles, CA 90036 and singles
review copies to Jason Lipshutz
at Billboard, 770 Broadway,
Seventh Floor, New York. NY
10003, or to the writers in the
appropriate bureaus.
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RLOS VIVES has
hed four previous

1s on the Hot Latin
Songs chart.

Rebirth
After a seven-year absence, Carlos Vives returns with
a hit that shoots straight to the top of the charts

Carlos Vines' "Volvi a Nacer" (I Was Born
Again) debuts at No.1 on Billboard's Hot
Latin Songs chart this week, a not¢way.

original material. In addition, many plans that
Vines looked forward to-like releasing his next
albumin Spain and !wavily promoting it in that

SWIFT STARTS
Superstar extends her mark for the most Hot 100
top 10 debuts

Taylor Swift pads her lead for the most top 10 "Mine" marked her next -best positional bow,
debuts in the Billboard Hot 100's 54 -year his- soaring in at No. 3 the week of Aug. 21, 2010.
tory, as "Begin Again" launches at No. 7. The The latter song served as the lead single from
song, which starts atop Hot Digital Songs with her last studio album, Speak Now.
299.000 downloads sold, according to Nielsen -Gary Trust
SoundScan, is her record -extending ninth to
arrive in the Hot 100's top tier. ("Begin Again"
also bows at No. 37 on Hot Country Songs with
3 million in first -week audience, according to
Nielsen BDS.)

"Begin Again" is the second preview single
from Swift's fourth studio album, Red, due
Oct. 22. First track "We Are Never Ever Get
ting Back Together" became her first Hot 100
No. 1, blasting 72-1 the week of Sept. 1 and
reigning for three nonconsecutive frames.
Next week, Swift should log another lofty
Hot 100 debut with the album's title track.

Swift made her highest-ranking Hot 100
start with "Today Was a Fairytale," which
opened at No. 2 the week of Feb. 6, 2010.

STRONG FIRST IMPRESSIONS
Here's a look at the artists with the most
Billboard Hot 100 top 10 debuts.

9 Taylor Swift
6 Lit Wayne

5 Mariah Carey

5 Eminem

4 The Beatles

4 Miley Cyrus/Hannah Montana
4 Drake

4 Janet Jackson

4 Lady Gaga

4 Kanye West

TAYLOR SWIFT'S
first top 10 debut
was "Today Was a
Fairytale" in 2010.

thy bow not only for its position but also because
Vices hasn't been on the chart in seven years. In
fact. he hasn't released an album outside of his
native Colombia since 2004. News that he was
back was celebrated by a fan base that remains
loyal despite the hiatus.

"We tried," Vices replies when asked why he
stopped releasing albums. "But the offers we had
didn't come close to the work and effort we'd in-
vested [in my career]."

Vices had four previous No. Is on Hot Latin
Songs, and 14 chart titles overall dating to 1989.
He has placed five albums in the top five on Top
Latin Albums, including the No.1 Defame Enrrar
(2001). His last chart appearance was 2004's El
Rock de Mi Pueblo, which reached No. 4 in 2004.
In addition to his chart success at the time, Vices
was a popular touring artist who regularly filled
arenas with his trademark sound, a combina
tion of accordion -based cumbia and vallenato
from Colombia's Atlantic Coast, with rock and
pop elements. It's a blend that has become more
common with time, but was revolutionary when
Vices first played it more than 20 years ago. Per
haps more important, as the first Colombian pop -
leaning act to garner major sales abroad, Vices
paved the way for subsequent Colombian acts like
Shakira, Juanes, Fonseca and Cabas.

After his contract with EMI Latin ended in
2005, however. Vices slowed down as he con-
templated offers and considered different proj-
ects-induding an unplugged album-but noth-
ing jelled. "Every year something was supposed
to get finalized, and every year turned into next
year," he says.

Although label conversations continued, nei-
ther Vices nor his longtime manager, Manuel Ri-
beira, were convinced. The industry had changed,
as had budgets, and labels wanted to play it safe,
proposing an album of cover songs instead of
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market-weren't welcomed.
In the meantime, Vices opened a nightclub in

Bogota, Colombia, and in 2010 recorded Clasicos
de la Provincia II, a collection covering classic
vallenatos that he released exclusively through
a mass merchant in Colombia, setting sales re-
cords at the time.

But he didn't sign a new record deal. and the
album wasn't released abroad.

Then, earlier this year, Vices was approached
by former Universal Music Latino president Wal-
ter Kolm, who proposed working with more of a
360 mentality that included touring and sponsor.
ship. Earlier this summer. Vices signed a man-
agement deal with Kolm and began working on
new music. Now, he's close to finalizing a new
deal with Sony Music Latin which should lead to
the release of Corazon Profundo in 2013.

In that context, -Volvi a Nacer" has many
meanings. Dedicated to Vices' current wife,
it's a track about new beginnings, "conceived
within the map and mood of the full album,"
Vices says. "It preserves the rootsy line, but
leans toward pop."

Kolm hired marketing, press and promotion
teams and began working the track in the last two
months, playing it privately for programmers. He
also hired Summa Marketing and Entertainment,
the promotion company owned by Gabriel Bun-
rago. In addition, Vices did an exclusive interview
for Spanish Broadcasting System's radio network,
which aired the week of the single's release, that
included airplay of the track. A more cumbia-
leaning "cumbiaton" rem ix was promoted to
regional Mexican and tropical stations while a
more urban remix, featuring Puerto Rican art-
ist J. Alvarez, was sent to youth -leaning stations.

The result? At the end of the week, "Volvi a
Nacer" was playing on more than 30 stations and
sitting atop the chart.  

"Shinin' on Me" is
JERROD NIEMANN'S
fourth top 20 on the
country singles chart.



HIP -HOP BY STEVEN J. HOROWITZ

The
Come -Up
After building a base on the
back of a steady touring
schedule and heavy online
engagement, independent
hip -hop duo Macklemore and
Ryan Lewis deliver debut

Scattle rapper Macklemore has finally ar-
rived. After releasing his debut EP. Open
Your Eyes, in 2000 (as Professor Mackie -

more) and his first solo full-length, The Language
of My World, in 2005, and then taking a hiatus to
battle his addiction to drugs and alcohol, Mackle-
more and producer Ryan Lewis have built a buzzy
movement without major -label backing. On Oct.
9, the pair will release its independent debut LP,
The Heist, with distribution by the self -operated
Alternative Distribution Alliance. Lead single
"Thrift Shop" peaked at No. Son Billboard's R&B/
Hip -Hop Digital Songs chart. It moves 25.23 on
the tally this week with 112,000 singles sold to
date, according to Nielsen SoundScan, ahead of
the album release.

Macklemore and Lewis met through Myspace
roughly five years ago and released the joint
debut The VS. EP in late 2009. The duo took its
time building an audience by expanding reaional

Rapper
MACKLEMORE
(left) and
producer RYAN
LEWIS will
headline Seattle's
WA MU Theater
this fall.

of our abilities."
The Agency Group's Zach Quillen played a

key role in pushing Macklemore and Lewis be-
yond Washington state lines. After witnessing
the group's home -court prowess as an opening
act at Seattle's Paramount Theatre in 2010, Quil-
len soon became its booking agent and, later,
manager, testing the duo's reach by schedul-
ing small shows along the West Coast. The gigs
quickly reached capacity, signaling the artists'
room for growth.

"I'll never put them in a venue
that they can't sell out," says Quil-
len, who also encouraged Mackle-
more and Lewis to grow their online
audience by filming more music

-in

international Miller Genuine Draft campaign.
"It's a lot of good ingredients coming to

gether," says Agency Group VP Peter Schwartz.
who now books the duo with agent Joshua Dick.
"(Macklemore) is not as known yet as others that
are taking the same route and are doing well.
and he's doing even better. There are a larger
amount of variables contributing to that, but
he's putting out quality music and videos and
has a great connection to his fans."

With a small team that handles
everything from marketing to
graphic design, Macklemore and
Lewis aren't averse to one day link-
lg with a major, so long as they

keep all revenue from touring and

BUBBLING
UNDER
>>>'IDOL' ACT DIXON
DEBUTS
Making a splash with a No.
1 debut on Christian Digital
Songs is 2012 "American Idol"
finalist Colton Dixon, who ar-
rives with his first chart entry,
"Never Gone." The cut sold
22,000 downloads, according
to Nielsen SoundScan. Dixon,
who announced his signing
with Sparrow/EMI CMG in
September, is working on his
debut album. He's also amass-
ing radio play with another
new single, "You Are." which is
gaining attention from Chris-
tian stations.

>>>A ROSE BY ANY
OTHER NAME
English singer/songwriter
Lucy Rose is bending ears
once again: Debut album
Like I Used To (Columbia)
last week bowed on the Offi-
cial U.K. Albums chart at No.
13. Her minimalist style of
folk music first hit the charts
in March, when buzz earned
by her single "Middle of the
Bed" drove her onto the
Uncharted tally. This week
she returns to the ranking,
re-entering at No. 14, in the
run-up to the Oct. 21 launch
of her U.K. solo tour.

popularity into a nationwide movement, staging
sold -out tours across the United States and mar-
keting tracks through social media.

"We are perfectly fine putting it out our-
selves," says Macklemore born Ben Haggerty,
who operates his indie company Macklemore
LLC. "We are a small business that's becoming
a medium-sized business. With that, there is a
learning curve and there are times when you
feel like you don't quite have the manpower to
operate the business to the best of your ability.
But we're growing and we're adapting to the best

videos for songs. The self -directed
clip for "Thrift Shop" clocked more
than 4 million YouTube views in
less than a month. "Macklemore and Ryan are
extremely creative across a lot of different medi-
ums. It's not just music they focus on."

Without a publishing or record deal. Mackle-
more and Lewis spent a few years recording The
Heist on their own, employing the same DIY ap-
proach applied to their merchandise, tour post-
ers and website. The group also inked a licens-
ing deal to use the track "Can't Hold Us" for an

merchandise. They just completed
an almost entirely sold -out Euro-
pean tour and will swing back to the

States this fall to play nearly 50 shows, including
a headlining gig at Seattle's WAMU Theater that
already reached its 7,500 -person capacity. They
also plan to release an EP in 2013 following an-
other tour. The wheels are moving fast, but with
years in the game, Macklemore can keep up.

it feels like I put a lot of years into this: he says.
it hasn't felt like it's come overnight, but it's mov-
ing faster than it ever has right now."

`SHININ" BRIGHT
Jerrod Niemann's new single rises as his sophomore set arrives
Jerrod Niemann's "Shinin' on Me" rises 18-17 on
Billboard's Top Country Songs chart as sopho-
more set Free the Music arrives on Sea Gayle Re-
cords/Arista Nashville. The success of the lead
single marks the fourth time Niemann
has cracked the top 20 of the chart.
"Lover, Lover," the first single from
his chart -topping 2010 debut, Judge
Jerrod & the Hung Jury (also on Sea
Gayle Records/Arista Nashville), hit
No. ltwo weeks after the album's re-
lease while follow-up "What Do You
Want" reached No. 4. The No.1 bow
of Judge Jerrod & the Hung Jury on Top Country
Albums was an unusual feat fora new country art-
ist with, at the time, only one hit single.

"We had so much fun experimenting on the first
record," the Kansas -born singer/songwriter says.
"Now it was, 'What can we do to challenge our-
selves?' Looking back on some of the artists that
have represented this town, those icons have al-

ways challenged themselves musically, creatively.
I just thought it would be fun to dig through years
of music and try to find a way to make it work."

And in titling the set Free the Music, Nie-
mann didn't just have country in
mind. Laced with horns as well as
dobro and acoustic B -Bender gui-
tar, the Oct. 2 release is something
of a musical smorgasbord, just as
Niemann intended.

"Everybody is going to know it's
different," he says of the collection,
which he co -produced with Dave

Brainard. "Some will say it's more of a Beatles
sound. Some of the songs sound Dixieland-ish.
The biggest thing is the horn section because you
haven't heard horns in country in a while."

In preparing for the release of the record,
Sony Music Nashville launched "Free the Music"
month with daily music giveaways. Fans were
encouraged to go to JerrodNiemannOfficial.

com and sign up to win the daily prize, which in-
cluded gift cards, a black light and black light
poster, a vinyl copy of Free the Music and a re-
cord player.

Fans could also stream the album on the site,
and if they preordered, they received a free down-
load of the single. Niemann gave away a premium
Spotify subscription for one year and created a
special "Free the Music" playlist.

To engage young fans, Sony partnered with
more than 360 colleges to present the "Rock Your
Room" sweepstakes that continues through Oct.
22. The winner will receive more than $700 in Sony
electronics and an exclusive live performance
from Niemann in his or her dorm room.

Niemann promoted the album during street
week with appearances on "CBS This Morning"
on Oct. 1, followed that night by an intimate con-
cert at New York's Housing Works Bookstore Cafe
with proceeds benefiting AIDS and homelessness

charities. -Deborah Evans Price

7»( UUKING RIFT A

HIT
Kristy Lee Cook anticipates
a second entry on Hot Coun-
try Songs with "Airborne
Ranger Infantry" (Broken
Bow), which simmers just
below the chart threshold
with airplay at 37 of the
126 stations monitored by
Nielsen BDS for the chart.
The 2008 "American Idol"
finalist's first single, "15
Minutes of Shame," reached
No. 28 during an 18 -week
chart run four years ago. A
release date hasn't yet been
announced for her upcom-
ing album, for which she co -
wrote nine of the tracks.

>>>BEX GETS 'PARTY'
STARTED
Enrolled in dance classes at
age 2 and performing in local
theater at 6 (even donning a
beard as Tevye in an all -girls
staging of "Fiddler on the
Roof"), Bex is playing to big-
ger audiences with "Life of
the Party" (Sybasonic). The
uptempo dance track is ap-
proaching the Mainstream
Top 40 chart with its stron-
gest support from SiriusXM's
20 on 20 channel, which
played it 49 times during the
Sept. 24-30 tracking week,
according to BDS.

Reporting by Keith Caulfield,
William Gruger, Wade Jessen
and Gary Trust.
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BiIlbea d CONNECT WITH THE MUSIC INDUSTRY'S MOST IMPORTANT DECISION MAKERS

MARKETPLACE
For ad placement in print and online call Jeff Serrette 1-800-223-7524-1-212-493-4199/Jeffrey.Serrette a billboard.com

T-SHIRTS

LICENSED T-SHIRTS
Rock, Reggae, Novelty & More! Stickers, Patches & Flags Tool

Tartest,' available by the piece ($100 rnin/mum I or In money sm hp pre -peck

100ASSORTEDMETAIBAND 100 ASSORTED

TEES fORS399 LEGENOSTEESFORS399
hlela:oa S ale, Atl tit ncone The Docfs.

Iron Made, Slash and more led &warm Johnny Cash.
Gralrhal Dead and more

100 ASSORTEDURBANBANO

TEES FOR S299
Art -sit 00 ,0e 201c thmbaland.

Rmanno, Marvin Curt.
Slane Wonder and non

For 00re into check out our website catalog, with over 4,000 photos! etlININ:

BACKSTAGE FASHION® ...400-644backstage-tashion.com1-RO CK (7625)

BUSINESS OPPORTUNITIES

Faith -Based & Family I

REAL ESTATE

LUXURY ABSOLUTE AUCTIOL/
Selling With No Reserve

WINTER PARkX0.---OCT 25

Friendly Movie Distribution

Producers-if you're looking for a great distribution

partner for your faith -based or family -friendly film we

are here to help. BMG services thousands of outlets in

both the Christian Retail niche and General

Marketplace, Worldwide. Contact me today

at: daustin a gobmg.com

David Austin, VP of Acquisitions,

Bridgestone Multimedia Group, www.gobmg.com

WANTED TO BUY

RECORD COLLECTIONS

We BUY any record collection.

Any style of music. We pay HIGHER

prices than anyone else.

Call 347-702-0789 (Allan) or

email a_bastos@yahoo.com

A Magnificent Lakefront Estate
In Prestigious "Lake Butler Sound"
Windermere. Florida

y Order of U.S. Bankruptcy Cou  uthern District of FL,
Fort Lauderdale Division. Kenneth A Welt. Trustee. Case # 1 2.17819.BKC.888

Re: Warren Carlos Sapp
Thursday, November 1st @ 11:00 A.M.

Custom Estate Home wth 4 ea 8 Ba,
Formal Limp & Dining Room, Family

Room. Kitchen, Breakfast Room. Wine

Cellar. Lrbrarj. Exercise Room. Game

Room, Home Theatre, 4 Car Garage.

Beautiful Pool w! Lary Rum, situated

on Lake Butler Sound with Covered

Boat House m Gated Community of

'Reserve at Lake Boner Sound'

Must Pee, Register to Bid
Ivy Appointment Only. Please Call

fisherauctIon.com1800.331.6620
Lamar Fishier. Au93A2106, Subject to All Terms of Sale  3% Baker Participation -.-.-,-

11049 Bridge Mouse: Road, Windigv

FISHER

SOMETHING TERRIBLE HAPPENS WHEN YOU DON'T ADVERTISE .

NOTHING!
BE CREATIVE  KNOW YOUR OPTIONS

ADVERTISE WISELY

Bill 111101111C1 -FSERRE SENIOR ACCOUNT MANAGER

PHONE: 212-4934199100-223-7524 EMAIL: JEFFREY.SERRETTE TBILLBOARO.COM

(Advice)
HOW DO YOU
MAKE YOUR

CLASSIFIED AD
PAY?

By running i
consistently-

consecutive weeks
for impactll'

Rarely does a prospedtive
customer reply to an
ad the very first time
it appears. When that

customer is ready to buy.
Remember, the very week

he or she is ready your
advertisement should be

in position.
Stay ALIVE and

SATISFIED

with an ACTIV
CLASSIFIED!!

TOLL FREE

800-233-7524 or
212-493-4199
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RIVAL 'IDOLS'?

'MET' MEETS NO. 1

Mumford & Sons' Massive 600,000 Debut
What a week for Mumford & Sons.

The British band's sophomore
release, Babel, moved a whopping
600,000 copies in its first week, ac-
cording to Nielsen SoundScan, mark-
ing the biggest debut sales week of
the year. It easily scores the group its
first No.1 on the Billboard 200 and the
first for its label, Glassnote Records.
(Even more stunning: Babel outsells
the Nos. 2-8 albums on the Billboard
200 combined.)

bums are supposed do: fulfill the
promise of a solid.selling debut set.
Sigh No More, the act's first album, has
moved 2.5 million in the United States
and has remained on the Billboard
200 since it debuted on March 6.2010.
The set, which peaked at
No. 2, hasn't left the top
75 since July 2010. Cer-
tainly, one would think
a significant chunk of
those 2.5 million fans
turned up in the first
week to buy Babel. Fur-
ther, the band appeals to
a broad demographic of
fans (college kids, older
NPR listeners, alternative rock radio
listeners) who still want the experience
ofan album. Mumford is anything but a
Flo Ride -like track -oriented act.

That said, here are some impressive
statistics related to the first sales week
of Babel:

Larmost debut Galva week of 2012!

Mumford & Sons have scored four
top 10 singles on the Alternative air.
play chart, and their current single, -1
Will Wait, reaches No. 1 on the Rock
Songs airplay tally this week. Sigh No
More spent six weeks atop the Rock

Albums chart and has
been a near.constant
presence on the tally
since it was released in
February 2010.

Biggest sales week for
RED Distribution: Ba-
bel's bow garners RED
Distribution its largest
sales week. It surpasses
the 394,000 racked by

Over The
Counter
KEITH
CAULFIELD

Bone Thugs -N -Harmony's The Art
of War (Ruthless/Relativity) when
it debuted at No. 1 on Aug. 16, 1997.
(Babel was released on Gentlemen of
the Road/Glassnote Records and dis-
tributed by RED, Sony's indie distri-
bution arm.)

Babel is RED's first No. 1 sine Ro-

of copies sold in a single week, behind
Adele's 21. The latter moved 730,000
in the week after Adele's multiple
Grammy Award wins this year.

Second-largest sales week for an
independently distributed album in
SoundScan history: Only one other in.
die -distributed set in SoundScan his.
tory (1991 -present) has sold more in a
week: the Eagles' Walmart-exclusive
Long Road Out of Eden. It bowed with
711,000 copies at No.1 on Nov.17, 2007.

Second-largest digital sales
week for an album: With 420.000
downloads sold. Babel scores the
second -biggest frame for a digital
album. Only Lady Gaga's Born This
Way, which moved 662 ,000downloads
in its first week in 2011, sold more
digital copies in a week. (A chunk of
Lady Gaga's figure was driven by Am-
azon MP3's sale pricing of the set at
99 cents for two days during release
week.) In third place on the list of the
all-time biggest rlownloasIvrooks is 46

lEIVI EMBER ED

CH ART
131= AT

»With a debut at No. 81 on the
Billboard Hot 100, Flo Ride's
"I Cry" brings back Brenda
Russell's sultry "Piano in the
Dark,. a No. 6 Hot 100 hit in
1988, as it revives the song's
chorus. The uptempo club -
ready reinvention actually
samples a sample: Dutch duo
Bingo Players first reworked
the song as "Cry (Just a Little)."
which reached No. 15 on Dance/
Mix Show Airplay in March.

»Speaking of dance
makeovers, Elton John scores
his first Dance Club Songs entry
since 2004, as "Good Morning
to the Night," credited to Elton
John vs. Pnau, bows at No. 49.
The song is the title cut from the
acts' remix album of early -70s
Elton album cuts.

ever Chart Beat
ry week at

billboard.corn/chartbeat.

However, a number of media out-
lets and pundits have done a double -
take about Babel's sales, stunned by
the album's popularity and mystified
as to how the band could have sold so
much. After all, Babel sold 225,000
more in its first week than the album
that previously owned the record for
the largest debut this year: Believe, by
the ubiquitous Justin Bieber.

But Babel did what sophomore al -

With 40.000 sold, Babeleasily trumps
the first week racked by Bieber's Be'
lieve (374,000), which owned the larg-
est debut of the year until now. Believe
falls to second place in terms of 2012's
biggest starts, followed by Madonna's
MDNA (359,000) and Pink's Therrien
About Love (280,000).

Biggest sales week for a rock album
since 2008: The album notches the
best week fora rock set since AC/DC's
Black Ice bowed at No. 1 with 784,000
on Nov. 8.2008.

diohead's In Rainbows (TBD/ATO)
jumped to the top of the list (flying
from No.156 to No. 1) on Jan. 12, 2008.
R ED w ill continue to shine in the com-
ing weeks, as the company prepares to
release Jason Aldean's new album,
Night Train, on Oct. 16. His last re-
lease, My Kinda Party, has spent 100
weeks on the Billboard 200 and shifted
2.8 million in the United States.

Second-largest sales week of 2012
(overall): Babel's big debut is the over
all second-largest this year, in terms

Wayne's Tha Carter IV, which sold
362,000 digital copies during its first
week last year.

Sixth straight year an indie album
has hit No. 1: Since 2007, there has
been at least one independently dis-
tributed album that has ruled at No.
1. Babel is the first such indie set this
year. It follows Cake's Showroom of
Compassion and Mac Miller's Blue
Slide Park in 2011.1112010, three indie
sets topped the list, while there was
one each in 2009,2008 and 2007.  

IVIarIcet Watch A Weekly National Music Sales Report
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London -based electronic powerhouse

Sub Focus leaps 38-2 on Uncharted alter
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single, "Tidal Ware." The new track, due
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Nick] Ilk's continued media exposure

due to her "Ounerican Idol" residency

has generated substantial social returns.
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lilts her 21-14 on the %dal 50 list
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PSY's smash misses

No. I by fewer than

500 chart points.

the lighted rate at

the lop since the

week of Feb.18. the

track roars 9-2 on

On -Demand Songs

with a 30% increase

to 299,000 on -

demand streams.

24
The song from his

lorthcoming 10th

studio album leaps

courtesy of its No.9

debut on Hot Digital

Songs (112,000

downloads sold). It

also rises 40-11 on

Hot 100 Airplay (35

mdlion audience

impressions, up

9%).

ell
Track improves

by 16°: to 73,000

M digital sales

following its

placement on

iTunes' home page.
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SWIFT, KE$HA, RIHANNA TAKE BOWS
Taylor Swift. KeSha and Rihanna soar onto the Billboard Hot 100
with tracks from forthcoming albums. Swift's "Begin Again' debuts
at No. 7 (see story, page 46), fueled by a No. I launch on Hot Digital

Songs with 299,000 downloads sold, according to Nielsen SoundScan.

KeSha's "Die Young" enters the Hot 100 at No. 13 (188,000),
introducing her sophomore fulllength album, Warrior, due Dec. 4.

At No. 16, Rihanna arrives with "Diamonds" (133,000). the lead single

from her upcoming seventh studio set. -Gary Trust

54 Go to www.billboard.blz for complete chart data Data for week of OCTOBER 13, 2012
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Maroon 5 rewrites the mark for the most Mainstream Top 40 No. Is

among groups, as "One More Night" lifts 2-1. The song is the band's

filth leader, breaking a tie with Boyt II Men in the category, dating to

the Nielsen BIDS -based chart's 1992 inception.

Maroon 5 notched its first two No. Is-"This love" (three weeks)

ad "She Will Be tom" (thuil-in 2004. After charting eight more

titles, rising as high as No. 4 with "Makes Me Wonder" in 2007 the

group has now reigned on its last three tries. Prior to "Night," "Moves

Ike Jagger," featuring

Christina Aguilera, led for

six weeks and "Rayphone,"

leaturing Wit Oa Ida. ruled

fa four.

As she storms the

Billboard Hot 100 (see page

54). KeSha, meanwhile,

leads fine debuts onto

Mainstream Top 40 with

"Die Young" at No. 21. The

bow marks her highest

among 10 Mainstream Top

40 entries, six al whkh have

teached the lop 10.
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Muse scores its third Allernative No. I. as

"Madness" rises 3-1. The band prenotaly reigned

M 2009-10 with "Uprising" for 17 weeks-the

second -longest reign in the chart's 24 -year

history-and "Resistance" (lour). "Madness,"

introduces The 2nd law, which should debut in

the top She on next week's BiMsoard 200.
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WAYLON RETURNS
The late Waylon Jennings
posts his best rank in 22 years
on Top Country Albums, as
Coin' Down Rockin: The Last
Recordings debuts at No. 14 with

6,000 copies sold, according to
Nielsen SoundScan. The 2001

Country Music Hall of Fame honoree, who died of diabetes

complications in 2002, hasn't charted this high since Wrong

peaked at No.5 in the summer of 1990. Jennings' chart his-
tory includes 11 No. is on Top Country Albums between
1975 and 1986, and 16 leaders from 1974 to 1987 on Hot
Country Songs. -Wade Jessen
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FIASCO BLACKS OUT CHART
With album artwork that redefines minimalism, Lupe Fiasco
debuts his Food g Liquor II: The Great American Rap Album Pt.

1 at No. 1 on Top R8cB/Hip-Hop Albums with 89,000 sold, ac-

cording to Nielsen SoundScan. It marks his second consecutive

chart -topper, behind last year's Lasers, and fourth consecutive

top 10 debut. Comparatively, Food ez Liquor 11 lacked a lead -

up single like Lasers' 'The Show Goes On' (No. 9 peak on the

Billboard Hot 100), which propelled the latter album to a strong

opening (204,000). "B*tch Bad," the first single off the current

set, continues to climb Hot R&B/Hip-Hop Songs, moving 75-65 in its third chart week.
Meanwhile, Angie Stone also returns to the Top R&B/Hip-Hop Albums chart for a seventh

time as Rich Giri opens at No. 15 with 4,000 sold. Her best showing on the list was The Art of

Love g War,which debuted and peaked at No. 1 in 2007. -Rattly Ramirez
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Song keepS rising as

its video, featuring

Blown as a soldier

embarking on a

suicide mission

to save Earth,

surpasses 2 million

views since its Sept.

0 release on Vevo.

113
the Sia-penned.

Stargate and

Benny Blanco -

produced cut nabs

the Hot Shot Debut

less than a week

after its release.

It's Rihanna's sixth

chart appearance as

a lead act this year.

1/11
The Atlanta singer's

latest single debuts

at No.13 on ROB/

Hip -Hop Digital

Songs with 24,000

downloads (see

page SS). Hxe new

album One Woman

Annyis slated lot a

Dec 4 release.
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THE WEEKND TAKES TWO
After reaching the top 10 of Hot R&B/ Hip -Hop Songs as the featured artist

on Drake's "Crew Love (No. 9 peak on June 23), Toronto newcomer the
Weeknd returns to the chart with two new songs this week. 'Wicked Games,"

the first single off his miztape-compiling Trilogy (due Nov. 13), opens at No.

67 with 1.9 million listener impressions, according to Nielsen BDS. The
singer is also featured on the smooth first single of Wiz Khalifa's 0.N.LF.C.

(due Dec. 4) titled "Remember You," which opens at No. 97 here and at No.

'5 on R&B/Hip-Hop Digital Songs with 24,000 downloads (see page 55). -Rawly Ramirez
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A PAIR OF CONTENDERS
This week's fierce competition for the No. 1 spot on Top Latin Albums

was won by Alejandro Sanz. whose La Musica No Se Tocaopens with

14,000 copies, according to Nielsen SoundScan. Runner-up Gerardo

Ortiz takes No. 2 with El Primer Ministro moving 13,000. The last time

a pair of debuts each sold more than 10,000 copies was Sept. 27, 2008,

when Jenni Rivera'sfaini opened with 16,000 units and RKM & Ken -Y's

The Royalty/la Rratirfra entered with 15.000. -Rawly Ramirez
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Glassnote Records.
-Edited by Mitchell Peters

GOODWORKS
NATURE CONSERVANCY TAPS ARTISTS FOR
MUSIC CAMPAIGN
His fans might not be aware, but Glen Hansard is deeply passion.

ateabout the forestry ofhis native Ireland.
In a four -minute video for the Nature Conservancy's new

All Hands on Earth music campaign, the Dublin -born singer/
songwriter shares his thoughts on his homeland's env i ron-
mentduring an interview and acoustic performance ofhis song
"Love Don't Leave Me Waiting."

"At one point in Ireland, they say you could swing from tree
to tree, from tip to toe of the whole country-that it was all oak,"
Hansardsays. "Nowwe havea handfulofnative forests left. With-
out the national forests, welose contact with the past.These trees

have been sitting there watching us progress and watching us
make mistakes."

All Hands on Earth campaign director Christine Broda-Bahm
says the new music project aims to inspire people to save the
world's lands and water. "We're trying to build this movement for

conservation," she says. "We want people to feel more connected

to the environment and feel empowered that there a re things they

can doin theirownlifetomakea difference. Inbuildingthis move.
ment and energizing people, we wanted to share these stories."

The Nature Conservancy tapped other artists, like Raphael
Saadiq and Ryan Bingham, to share their personal connections
with the environment in short clips. which began rolling out Oct.
3. Other acts involved in the campaign include Tinariwen, Porhk

gal. The Man, Abigail Washburn& Kai Welch and Xavier Rudd.
"The most important factor for us [in choosing artist partici-

pants] was this proven history of environmental concern," Broda.

Bahm says. "Some of them have taken specific actions and had a

connection totheenvironment.Theywereabletobeveryarticulate
about what nature meant to them and how they connect with it."

-Mitchell Peters

2
ASCAP RHYTHM 8 SOUL presented its second Atlanta
Legends Mixer (Sept. 26) at the W Hotel. Honored as
living legends were record industry veteran Michael

Mauldin, attorney Kendall Minter. Noontime Music, singer/
songwriter/producer Perri "Pebbles" Reid and rapper/
entrepreneur T.I., accompanied here by ASCAP Rhythm &
Soul director JENNIFER DRAKE. PNOTO owner WILLIANS/ATSPICS NET

3
NEIL YOUNG (center) stands up for farmers during the
press conference preceding Farm Aid 2012 in Hershey.
Pa. The 27th annual event is the music industry's

longest -running concert for a cause, having raised $40 million
to support America's family farms. Joining Young are (from
left) Farm Aid executive director CAROLYN MUGAR: board
members WILLIE NELSON. JOHN MELLENCAMP and DAVE
MATTHEWS; performer JACK JOHNSON; and Dickinson
College Farm director JENN HALPIN. C.-1010 LOPYRIGOIT EBET ROBERTS

Additional photos
.biz online this week at

To submit your photos
for consideration, please
send images to
backbeat a bIllboard.com.
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E
RECORD COMPANIES: EOne Music appoints Ken Gullic
VP of sales and acquisitions. He was sales, marketing and
acquisitions director at MW Program Enterprises.

PUBLISHING: BMI in Nashville promotes Mark Mason to
executive director of writer/publisher relations. He was
senior director.

GULLIC
tled
NEILS

TOURING: MSG Entertainment names Clinton Neils VP/GM of
the Beacon Theatre in New York. He was director of theater
security at Radio City Musk Hall in New York.

Front Gate Tickets names Maura Gibson president. The
appointment follows the announcement that AEG and Outbox
Enterprises have formed a joint venture with C3 Presents to
purchase Austin -based Front Gate. Gibson was director of
ticketing at C3.

MANAGEMENT: Working Group Artist Management taps
David Lovett as an artist manager. He was the owner and lead
agent at New Life Entertainment.

RELATED FIELDS: The ASCAP board of directors appoints
Matt Pincus. He is founder/CEO of SONGS Musk Publishing.

Gray V-which programs music for such clients as
Tiffany, Michael Kors, Equinox and the Thompson Hotel
Group-names YlPei Chen -Josephson VP of licensing and
label relations. She was head of marketing and licensing at

BONDING TIME

Vitaminwater and the Fader
wrapped the second year of their
"Uncapped" concert series with
hot performers Frank Ocean
and Bon Iver at New York's
Angel Orensanz synagogue.
Sporting post -performance
smiles backstage are (from left)
Fader co-founder JON COHEN,

Bon Iver manager NATE VERNON

of Middle West Management,
Bon Iver frontman JUSTIN

VERNON and Fader president/
publisher ANDY COHN.

1
JOHN LEGEND lent a helping hand to JCPenney's
support of Teach for America during the month of
September. The singer/songwriter teamed with the

retailer's JCP Cares program, visiting Dallas' Stockard Middle
School and presenting a $5,000 check for the facility's
music program. Caught without their hall passes are (from
left) JCPenney CEO RON JOHNSON. JCP Cares president/
JCPenney VP of philanthropy MIKI WOODARD, Legend and
Teach for America founder WENDY KOPP. PHOTO BRANDON WADE/
ASSOCIMED PRESS
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THE BODY ELECTRIC

Sparks no doubt flew when music
icons (from left) AARON NEVILLE, Blue

Note Records president DON WAS

and Rolling Stone KEITH RICHARDS

connected at New York's Electric Lady
Studios for Neville's forthcoming label
debut. The soulful singer reinterprets
his favorite songs from the doo-wop
era and beyond on My True Story.

Produced by Richards and Was, the
album arrives Jan. 22, 2013.
PHOTO WAN A. LINEDMAN

1
PLACIDO DOMINGO (center) was
honored at a September gathering
that inrli Hari I nt Annplat nnary mi Ltir

director JAMES CONLON (left) and chair-
man of the board MARC STERN. Marking 45
years since Domingo's L.A. debut, the fete
also heralded the singer's new L.A. Opera
production, "The Two Fosceri," and his Oct.
16 Sony Classical release Songs-his first
pop album in more than 20 years...oro ...T
miLLARD/LOS ANGELES OPERA

2
DURING THE BIG APPLE stopover on
its summer/fall tour, the Fresh Beat
Band-centerpiece of the same -named

live -action children's series on cable channel
Nick Jr.-played eight sold -out shows at the
Beacon Theatre. Celebrating are (from left)
Creative Artists Agency talent agent MARIO
TIRADO. AEG Live VP/GM MARK SHULMAN,
Fresh Beat Band members JON BEAVERS
(the character Twist), TARA PERRY (Marina),
YVETTE GONZALEZ-NACER (Kiki) and
THOMAS HOBSON (Shout) and Nickelodeon
VP of talent operations JOEL FISHER. PHOTO
David SAMPSON

3THE RECORDING ACADEMY'S Atlanta
chapter recently presented the one -day
program "Grammy GPS: A Road Map

for Today's Music Pro." The event was jam-
packed with workshops and panels, including
the "Producer Super Panel." Sharing tips
and insights at that session were (from left)
JUSTIN "JUST BLAZE" SMITH BRENDAN
O'BRIEN. STEVE LILLYWHITE, BUTCH
WALKER (who ric ii:,led as moderator) and
BRYAN -MICHAEL COX, joined here by the
Academy's Producers & Engineers Wing
senior executive director MAUREEN DRONEY.
PHOTO faCle CcAmONDIGE T T v iraa6E S
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The 2012 Entertainment CMJ 2012
Business Law Seminar

r",

Presented by

CMJ

MUSIC MARATHON
OCTOBER 16-20 NYC I CMJ.COMjMIPI

The Entertainment, Arts & Sports
Law Section of the New York State
Bar Association
On The Edge...
Now more than ever, the entertainment industry has been transformed
by the rapid convergence of technology, shifting business models, and
ever-changing trends within a fickle marketplace. While the technological
edges of the industry move at a rapid pace, the legal framework inevitably
remains steps behind and to some, imperfect in its solutions. This series
of CMJ/EASL panels is designed to address a wide variety of issues facing
entertainment industry professionals as they move forward in the digital
age and confront new and exciting challenges.

"To 1099 Or Not To 1099, That Is The Question"
Moderator:
Christopher J. Marino. Esq

Confirmed Panelists:
Richard Stoller Partner, Prager & Fenton, LLP
Stephen F. Herbis, Esq. Principal. Law Office of Stephen F. Herbes

Associate, Giordano, Halleran & Ciesla

"Starting Up And Rolling Out: Fostering
And Financing Innovation In Entertainment"
Moderator:
David Mazur, Esq. Managing Associate. MasurLaw

Confirmed Panelists:
Mark Piibe Esq.

Tyler Lenane, Esq.
Gene Rhough. Esq.
Larry Miller

Executive Vice President, Global Business Development,
EMI Music
Senior Vice President and General Counsel, MOG
Independent Media Consultant
Managing Partner, Miller & Company

"Copyright Enforcement On The Edge"

Moderator:
Steve Gordon, Esq.

Confirmed Panelists:
Elias Roman
Sami Valkonen, Esq.
Larry Kanusher. Esq.
Matthew DeFilippis

Steve Gordon Law

CEO and CoFounder of Songza
Head of International Music Licensing. Google Play
Shareholder, Greenberg Traurig
Vice President New Media & Technology, ASCAP

"Music Lending 2012"

Wayne Wald

Confirmed Panelists:
Michael Poster, Esq.
Eric Longley, CPA
Nari Matsuura
David Innes
Curtis Vega

Partner at Akerman Senterfitt LLP

Partner, Vandenberg & Feliu
Prager & Fenton (UK)
Partner, Massarsky Consulting Inc.
Senior Vive President. City National Bank
Senior Vice President. Media & Entertainment. HSBC
Private Bank

"Does TV Everywhere Mean Cutting the Cord, Or
Getting All Tangled Up?"
Moderator:
Toby Butterfield, Esq. Partner. Frankfurt Kurnit Klein & Selz

Confirmed Panelists:
Hadrian Katz, Esq.
Greg Fioravanti

Mukesh Sehgal
Thomas Lane

Partner. Arnold & Porter LLP
Vice President. Business Affairs & Rights Management,
Discovery Communications
CEO. RSG Systems
Partner. Winston & Strawn LLP

"Ethics On The Borderline"
Confirmed Panelists:
Ron Minkoff, Esq. Partner and Head of the Professional Responsibility

Group, Frankfurt Kurnit Klein & Selz
Pery Krinsky, Esq. Principal, Krinsky PLLC

Eleanor Lackman, Esq.

Confirmed Panelists:
Stanley Pierre -Louis

Jodie Griffin
Adam Sosinsky

Leonardo Lipsztein

Cowan DeBaets, Abrahams & Sheppard LLP

Senior Vice President and Associate General Counsel for
Intellectual Property and Content Protection, Viacom, Inc.
Staff Attorney, Public Knowledge
Digital Media Technology and Operations Executive
(formerly with Sony Music's Global Digital Business)
Product Counsel. Google, Inc.

"What Could Possibly Go Wrong! Protecting
Yourself In A Wind -Down"
Moderator:
Marc Reisler, Esq. Partner, Holland & Knight

Confirmed Panelists:
Susan Meisel, Esq.

Ross Weston, Esq.

Aileen Atkins, Esq.

Senior Vice President, Corporate Counsel, Sony Music
Entertainment
Senior Vice President, Business and Legal Affairs, at
MTV Networks
Counsel. Best Buy, Senior Vice President and GC.
Cinema Now

"Celebrity Estates: Death Poses New Problems"

Gabe Wolosky, CPA

Confirmed Panelists:
Kevin Matz, JD, CPA
Herb Nass, Esq.
Jonathan Reichman. Esq.

Prager & Fenton, LLP

Managing Member, Kevin Matz & Associates, PLLC
Principal, Herbert E. Nass & Associates
Partner, Kenyon & Kenyon

"Beyond The Copyright Claim; Using
All Your Ammunition"
Moderator:
Toby Butterfield, Esq.

Confirmed Panelists:
Alan Friedman, Esq.
Paul LiCalsi, Esq.
Brian Murphy. Esq.

Partner, Frankfurt Kurnit Klein & Selz

Partner, Katten Muchin Rosenman
Partner, Mitchell Silberberg & Knupp LLP
Partner, Frankfurt Kurnit Klein & Selz

TO REGISTER, PLEASE VIST: CMJ.com/marathon/mcle-2012-registration-options/
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CARPET\ t

CONGRATULATIONS
ON YOUR_INDUCTION

LNO
THE

NASHVIT I E
SONGWRITERS
HALL OF FAME!

THANK YOU
FOR ALL THE
GREAT SONGS

AND
WE CAN'T WAIT
TO HEAR WHA

LIES AHEAD.

YOUR FRIENDS,

SACKSCO
montereqk

MILOM HORSNELL
CROW ROSE KELLEY
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