
MAP('

B
FUTURE'S SO BRIGHT/

NEW ALBUM

NEW SWAGGEP

NEW-FOUND

FREEDOM

OCTOBER 6, 2012
www.billboard.com
www.billboard.biz

$6
4 0)

0 71

MUSIC'S
MAD MEN

A GUIDE TO AD AGENCY

SYNCH SUPERVISORS

WHAT'S
NEXT FOR

LYOR
COHEN?

MUSE

DIANA KRALL

RIHANNA

EASTON CORBIN

PAPA ROACH
UK £5.50



Cheers Bruno,
to proving that lightning can strike twice!

BMG
CHRYSALIS



THE BILLBOARD 200 42 "n"THE TRLITN ABOUT LOVE

HEATSEEKERS 45 Txr,,DrIlr, N TOWNSEND PROJECT/

TOP COUNTRY 49

49

LmLETORNADO" "WW1

BLUEGRASS
OLD CROW MEDICINE SHOW/
CARRY ME BACK

TOP R&B/HIP-HOP 50 VARIOUS ARTISTS /
WEST PROS. GOOD MUSIC CRUEL SUMMER

CHRISTIAN 52 AC
EYE ON I

TOBYMT /

GOSPEL 52 GLEZATvE 1

DANCE/ELECTRONIC 53 I.IL.TETES ITST.LIIRNUNG /

G

TRADITIONAL JAZZ 53 PAW MCCARTNEY IKISSES ON THE BOTTOM

CONTEMPORARY JAZZ 53 Y /
ESPRIT

TRADITIONAL CLASSICAL 53 VARIOUS ARTISTS /HADESOF GHEV'. -, ,,,,1cAL ALBUM

CLASSICAL CROSSOVER 53
LI.I.PnyEYsTSTIRLING /

WORLD

154

KEITH HARKIN /
KEITH HARKIN

TOP LATIN
PDRAEDAYEYANKEE /

OF ARTISTS
PAGE ARTIST

SOCIAL 50 44 PSY

UNCHARTED 44 SUNGHA JUNG

I

6 SONGS
THE BILLBOARD HOT 100

PAGE ARTIST /TIRE

46 MAROON 5 /ONE MORE NIGHT

HOT 100 AIRPLAY 47

47

"1"
BLOW ME IONE LAST KISS)

HOT DIGITAL P" iGADIGNAM STYLE

ON -DEMAND 44

48

MAN" 51ONE MORE NIGHT

HEATSEEKERS
ED SHEERAN /
THE A TEAM

MAINSTREAM TOP 40 PINK IBLOW ME IONE LAST KISSI

ADULT CONTEMPORARY 48 ,GOOmTVEBE0oFyEATTSAURRIINIEDKCIMaBZ./

ADULTTOP 40 48 PINK IBLOW ME IONE LAST KISSI

ROCK 48 TioHEHETLUMINEERS /

ACTIVE ROCK 48 ci,,I1ARLEEE°O.A2RS GRACE/

HERITAGE ROCK 48 uSNI1,17NEDOWN /

HOT COUNTRY 49 /
TAKER

JASON
U

ATTIELDEAN
RIDE

MAINSTREAM R&B/HIP-HOP 50

50

ADORN

E L /

RHYTHMIC Mir/
ADULT R&B 50

50

AL,FITEITLYA BAKER/

RAP
2CL1EAINZ FEATURING DRAKE/
NO

HOT R&B/HIP-HOP 51
ARA, , I otU, E L /

CHRISTIAN
MATT REDMAN /
10000 REASONS MESS THE LORDI

CHRISTIAN AC 52
MATT REDMAN /
MHIO REASONS 'BLESS THE LORD

CHRISTIAN CHR 52 TOBYC /MA
YOUWITHOUT

GOSPEL 52 ACIAllsoLES.E JENKINS /

DANCE CLUB 53 KMEL:Ni

DANCE/MIX SHOW AIRPLAY 53

53

OD FEATURING MATTHEW KOMA /
SNPECTRUM

SMOOTH JAZZ
cJ,E,FF LORNA FUSION /

HOT LATIN 54 ALEJANDRO SANZ /
NO ME COMPARES

THIS WEEK ON .biz
MTIST/TITI.E

CATALOG ALBUMS

DIGITAL ALBUMS

#1
BMATELJACKSON /

#1
PINK/
THE TRUTH ABOUT LOVE

INTERNET ALBUMS #1
PINK/
THE TRUTH ABOUT LODE

INDEPENDENT ALBUMS #1
G,.,1111,22, BEAR/

RINGTONES #1 ,UnUoNT00:16"MNI

c()NTENTsVOLUME 124, NO. 35

UPFRONT
4 UNIVERSAL

TAKEOVER UMG
boss Lucian Grainge
may take a personal
.role in revamping

apitompany
terates with EMI.

6 6 Questions: Michael
Chabon

. 7 With,the Brand
8 Latin
9 Retail Track
10 On The Road

FEATURES
12 ANATOMY OF A BLOCKBUSTER

With more stadium dates than any other tour this
year, Kenny Chesney and Tim McGraw's Brothers of
the Sun tour made country music history.

COVER STORY

18 THE LIBERATION SONGS OF
BRUNO MARS The platinum hitmaker
unveils his wide-ranging second album,
Unorthodox Jukebox.

22 MUSIC'S MAD MEN If advertising is the
new radio, these are your DJs. A guide to ad
agency music supervisors.

SPECIAL FEATURE

27 DREAM BUILDER Promoter Jose "Pepe"
Duello holds elite status in Puerto Rico's
entertainment business.

MUSIC
33 BREAKING THE 'LAW'

Summer Olympics give
Muse a powerful
platform to launch what
should be its biggest
album yet.

34 6 Questions: Diana Kra
36 Reviews
38 Happening Now

IN EVERY
ISSUE

40 Marketplace
41 Over The Counter
41 Market Watch
42 Charts
57 Backbeat

ON THE COVER: Bruno Mars
photograph by Harper Smith

11.11MININI OF BILLBOARD

Online
In celebration of Lil
Wayne's 30th birthday
and becoming the solo act
with the most Billboard
Hot 100 appearances, visit
Billboard.com for a special
list of the rapper's biggest
Billboard hits.

FILM &TV MUSIC
This year's conference is
Oct. 24-25 in Los Angeles,
and will feature panels
of decision -makers. Go
to billboardevents.com/
filmtv to register.

TOURING
Registration is now open
for the Billboard Touring
Conference & Awards, set
for Nov. 7-8 in New York.
More details at billboard
touringconference.com.

38 RIHANNA

MICHAEL
GROSS

FUTURESOU NO
Billboard's FutureSound
event, in association with
Loeb & Loeb, takes place
Nov.15-16 in San Francisco.
To register, go to future
soundconference.com.

BillboaIU..1 To subscribe, go to Billboard.biz/subscribe or call
800.6841873 (U.S.) or 845.267.3007 (outside U.S.).

OCTOBER 6, 2012 www.billboard.biz I 3



HIGH FIDELITY
Michael Chabon's ode
to used -record stores

LABELS

AD -SPECIFIC
More acts create music
strictly for commercials

BY ED CHRISTMAN

TOUCH AND GO
Road to first TriTone

Latin fest a bumpy ride

Universal Takeover

TRANS -FORMATION
Trans World's

gradual resurgence

UMG boss Lucian Grainge may take a personal role in revamping
Capitol as company integrates EMI with Boston Consulting's help

Now that Universal
Music Group is of-
ficially the owner of

EMI (at press time), how the
two companies are merged
into one is a topic on a lot of
people's minds, and so far the
UMG people making those de-
cisions are mum.

Sources say while there
has been dialogue between
various functions and depart-
ments at the two companies,
EMI couldn't provide UMG
with complete data until the
deal is done on Friday (Sept. 28).
Moreover, EMI executives say
that so far it feels like they have
a voice on how things should be
merged. "I don't know that we
have a vote, but having a voice in
these matters is much appreci-
ated when you are the acquired
company," one executive says.

Another EMI staffer agrees:
"They are listening to us; they
want to understand things.
They realize you just can't
dump things into other things."

UMG already has a great
track record in merging labels.
In 1999, it bought PolyGram and
put the two companies together
in such a way that the combined
entity was greater than the sum
of its parts, with its market share
growing year after year. Sony
and BMG, the other big industry
merger, took years for the new
entity to finally jell.

Once the UMG acquisition of
EMI is completed, things will
start happening quickly. Al-
ready, sources say, UMG has
decided to go with its systems
as EMI's are considered anti-
quated. UMG has once again
brought in the Boston Consult-

ing Group to help with the in-
tegration like it did when it ac-
quired PolyGram.

The key speculation is, How
will they integrate labels-if
they do at all? UMG chairman/
CEO Lucian Grainge is already
on record as saying that Capitol
Records will continue as a stand-
alone label and told Billboard he
has promised to double its A&R
budget, as well as that of the Vir-
gin label. Capitol will keep the
Christian and country genres,
along with Blue Note, under its
umbrella. One UMG insider
insists none of the EMI labels
will be combined because "Lu-
cian will keep the A&R centers
separate for the two companies."

DOMINATING
KEY GENRES
Industry watchers believe it's
likely that Capitol Nashville,
which has annual revenue
of about $65 million, will be
merged into Mercury Nash-
ville, which has annual revenue
of about $90 million, creating a
company that will have a whop-
ping 45% market share in coun-
try albums in the United States,
according to Nielsen Sound -
Scan. The reason people predict
Capitol Nashville will be folded
into Universal's country opera-
tion is because Mike Dungan
previously headed Capitol Nash-
ville until he jumped labels to
be chairman/CEO of Universal
Music Nashville Entertainment
earlier this year. As for Chris-
tian/gospel market share, EMI
has the largest market share
in Christian bookstores, with
a 40.3% slice of the pie in the
United States and about $45

STAND UP AND SHOUT
Dio cancer fund awards

gala set for Oct. 31

Marquee UMG
artists like

LADY GAGA
and U2's BONO

will help drive
the company's

increasing
market share.

million in sales. (That includes
Universal's market share, which
it distributes in the Christian
channel.) One executive pre-
dicts that UMG will fold what-
ever Christian it has under EMI
Christian Music Group (CMG)
and just change the name on
the door to UMG CMG.

In jazz, Universal will have
a 50% share thanks to the EMI
acquisition, but executives
within the company are unsure
whether Verve and Blue Note
will be merged. One exec sug-
gests that since David Foster is
not even a year into being chair-
man of the Verve Music Group,
UMG will see how he works out
before deciding on whether to
merge Blue Note and Verve.

UMG's dominant position in
R&B and rap will be bolstered
by the addition of EMI. In R&B,
UMG will now have a nearly
50% market share, and its mar-
ket share in rap, a subgenre of
R&B, will be almost 60%.

In Latin, it seems logical that
Universal will swallow EMI's
Latin operation in America to
give it a 43.8% share. In fact,
the head of Capital, Latin Ser-
gio Lopes, was let go last week
and the company's former chair-
man, Nestor Casonu, is running
it temporary as a consultant.

Meanwhile, Billboard is un-
able to figure out UMG's rock
market share because Parlo-
phone and Chrysalis' records
are mainly released in the

United States under Capitol,
and their market share is hid-
den within Capitol's overall
market share. While Dan Mc -
Carroll is the president of Capi-
tol and has grown its market
share from the 4% in albums
with TEA (track -equivalent
albums) market share it had
when he took over the label in
October 2010 to the 4.3% it cur-
rently has, many industry ex-
ecutives speculate that UMG
will bring in a heavyweight like
Tom Whalley, Don Ienner or
even Lyor Cohen to run CapitoL
But UMG insiders think that

Grainge himself may step up
to the plate and become heavily
involved in running that label
with its existing staff.

In catalog, retailers say that
they prefer dealing with EMI
over working with Universal
Music Enterprises, but that may
be due to more generous trad-
ing terms. In any event, retail-
ers acknowledge that UMe is on
the winning team, so it seems
likely that UMe will come out
on top.    

Additional reporting by
Leila Cobo.
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DIGITAL BY GLENN PEOPLES

Will UMG's Dominance
Hinder Digital?
The future of recorded music is in digital, but will so much market share in
fewer hands hurt innovation? Regulators said, 'No'

Can you trust Universal Music
Group to shepherd the world's
largest digital music markets?

That's the question that
was asked by the major reg-
ulatory bodies of Europe and
the United States regarding
UMG's acquisition of EMI
Music's recorded -music di-
vision. The European Com-
mission and the U.S. Federal
Trade Commission each ap-
proved the deal on Sept. 21.
Both agencies considered the
merger's impact on their re-
spective market's streaming
marketplace, yet they came to
different conclusions.

It was the EC that demanded
UMG give up approximately
one-third of EMI's assets in
order to create more competi-
tive balance in the European
market. In light of these con-
cessions, the FTC approved
the merger with no additional
requirements.

The EC opted for safeguards
for the digital marketplace. It

wanted to stop UMG from
using its bargaining power to
impose higher licensing costs
and more onerous terms from
such digital services as Spotify
and Deezer.

Reaction against the merg-

The FTC's decision reflects
the way deals get done be-
tween record labels and digi-
tal services. The fact that Uni-
versal's market share grew by
roughly 10 percentage points
doesn't change the reality

0000
"To give Universal a free run
in the one digital market that
right now really matters seems
incredibly shortsighted."

-CHARLES CALDAS, MERLIN

er's approval was strong. Mer-
lin CEO Charles Caldas says,
"To give Universal a free run
in the one digital market that
right now really matters seems
incredibly shortsighted, par-
ticularly when the European
Commission had so much to
say about the digital market
and had so many concerns
about it," he told Billboard.

faced by digital services. As
one digital executive points
out, it won't need UMG's cata-
log any more after the merger
than it did before the merger.
"So it's the difference between
theory and the practical reality
of doing business with them,"
he says.

The EC was particularly
concerned with UMG's po-

tential to use its market power
to impact the development of
new digital services. Among
the concessions is a require-
ment-with no time limit-
that UMG may not impose a
"most -favored nation" clause
(MFN) in new or renegotiated
licensing contracts with digi-
tal services. MFNs guarantees
the label will receive the best
terms the service makes avail-
able to any other label.

But, again, the concession
seems better in theory than re-
ality. An executive at a digital
service that operates in Europe
expects the elimination of MEN
to lead to more favorable deals
but points out other labels, in
particular Sony, still have the
ability to impose the clause.

Much of the debate sur-
rounding this merger asks
how much power a major
label actually commands in
a marketplace with iTunes,
YouTube and the Facebook.
Labels don't believe they

have much power over pric-
ing and enjoy little leverage
when dealing with some of the
largest technology companies
in the world. Universal CEO
Lucian Grainge and EMI CEO
Roger Faxon spent a portion
of July's Congressional hear-
ing arguing the modern major
label is at the mercy of other
market players. "The power
is sitting in the consumer's
hand," Faxon actually argued
at one point.

But with a 40% share of the
market, UMG certainly has the
ability to snuff out any digital
business model it dislikes.

To be sure, UMG com-
manded nearly the same level
of power before the merger.
A digital service could possi-
bly launch-as Google Music
did-and operate-as Vevo
does-without the catalog of
Warner Music Group. But no
digital service can launch with-
out UMG's catalog.

A UMG spokesperson told
Billboard it's in the company's
interest to embrace digital plat-
forms in order to make music
easily accessible for consum-
ers. "We are committed to
working with entrepreneurs
and innovative companies to
provide consumers with more
music through more dynamic
services than ever before." 

RADIO BY ED CHRISTMAN

CLEAR CHANNEL DEALS
COULD HURT PANDORA
While Pandora has been lob-
bying Congress and cham-
pioning the Internet Radio
Fairness Acts recently in-
troduced in Congress, Clear
Channel, which supports that
bill, is also out signing mar-
ketplace deals with record
labels that could undermine
Pandora when the Copyright
Royalty Board sets fees.

Since Pandora is using a
compulsory blanket license,
it applied for a pure -play li-
cense, which has rates dic-
tated by the CRB that it must
pay artist and label master right performance
royalties that are either 25% of revenue or 0.0011
cents per play per listener, whichever is higher.

As it turns out in Pandora's case, the per -play
rate is higher, and that has resulted in Pandora fork-
ing over 50% of its revenue for content in 2011 and
nearly 63.9% in the six-month period ending July 31.

With that type of rate structure, Pandora is crying
for relief and hopes it can get from Congress what it
didn't get from the rate hearings of the CRB.

Clear Channel's
latest deal is with

MUMFORD & SONS'
label Glassnote.

But labels argue that Pandora's problem is not
what it has to pay, but rather its inability to mone-
tize its service. If Pandora can generate more adver-
tising dollars, its royalty payments as a percentage
of revenue would drop.

Clear Channel clearly hopes the legislation is suc-
cessful. But if it's not, Clear Channel is negotiating
deals with independent labels using the same per -
play rate structure Pandora pays, sources say.

Those sources say Clear Channel has struck

deals with Big Machine and now Glassnote Re-
cords that will pay master recording performance
royalties of 1% of advertising revenue from ter-
restrial radio; 2% from webcasting, instead of
the National Assn. of Broadcasters' negotiated
rate of 0.002 cents per play per listener; and for
the iHeartradio custom station feature, the same
0.0011 cents per play per listener that Pandora is
now forced to play.

But by Clear Channel negotiating the .0011 cent
rate on the open market, labels will be able to point
to that for the CRB royalty hearings. In effect, Clear
Channel's negotiating strategy in direct deals could
be used by labels to try and box in Pandora at that
per -play rate.

That's why Pandora is so aggressively throwing
its weight behind the Internet Radio Fairness Act,
which will try to create a level field so that compa-
nies like SiriusXM Radio is only paying 8% of rev-
enue for performance royalties to labels and artists
while Pandora is paying more than 50%.

In Pandora's quest to get a reduced royalty rate
structure it should be remembered it has an enor-
mous playlist. "We have over 100,000 artists and
95% of them get heard every month," Pandora
founder Tim Westergren says. "The statutory li-
cense is critical to us logistically. It allows us to offer
a service that plays that breadth of artists."

A Clear Channel spokeswoman says a "market -
based solution is the way to go," with regards to the
terrestrial radio performance royalties.

THE
wi

NEWS
FROM

Cm

>>> JAY -Z ON
BARCLAYS
BOOKINGS, MADE
IN AMERICA II
Barclays Center minority
investor Jay -Z isn't
booking the new arena.
"I have enough jobs," he
told Billboard the day
before the opening.
"They'll still ask my
opinion on things, but
I don't want that job."
Roc -Nation -associated
acts Rihanna and Swed-
ish House Mafia, however,
announced upcoming
Barclays dates. "There's
a little nepotism," Jay -Z
confesses. He's also
bullish on the future of
the Made in America
fest he headlined and
curated. "Oh yeah, we'll
do it again," he says,
before countering, "Well,
we want to do it again. I
don't know if it'll actually
happen ... but probably."

>>> GET READY
TO RUMBLE:
2013'S INTERNET
ROYALTY BILLS
Get ready for a fight over
Internet royalties-just
don't expect it this year.
Sources say Internet
radio bills introduced by
Congress last week are
setting the stage for a
bigger battle in 2013 due
to the current lame duck
Congress. Such already
interested parties as the
RIAA, Pandora, the
Consumer Electronics
Assn. and the National
Assn. of Broadcasters
are gearing up for a
pitched battle.

>>> COURT OF
APPEALS SIDES
WITH TIM McGRAW
IN CURB CASE
The Court of Appeals of
Tennessee in Nashville
upheld a November 2011
Chancery Court ruling
that denied Curb Records'
request for a preliminary
injunction that would
prevent Tim McGraw
from signing with another
record company. The
court fully affirmed what
Chancellor Russell Perkins
ruled in November,
which was essentially
that McGraw was free to
leave his contract with
Curb and record under
another label. McGraw
signed with Big Machine
Records in May.

Reporting by Andrew
Nampo, Glenn Peoples
and Ray Waddell,
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with MICHAEL CHABON

Of all the unlikely places and times, "Telegraph Avenue," Pulitzer Prize-winning author Michael
Chabon's new book (out now on Harper), is set in an Oakland, Calif., used -record store in 2004. It's
certainly not unfamiliar turf for the 15 -year Bay Area resident, a longtime music fan who previously
wrote about maniacal collectors in "The Amazing Adventures of Kavalier and Clay." The new book
follows two store owners (one black, one white) as they face the threat of being driven out of busi-
ness by an incoming megastore-ironic, given the fate of such retailers-and along the way delve
into race relations, parenting, gentrification, midwifery, organized crime and Blaxploitation stars.

Billboard spoke with Chabon about his history with music and record stores, the ones that in-
spired the book and other aspects of what the character Archy Stallings calls the "church of vinyl."
Chabon even created a companion Spotify playlist that Billboard helped orchestrate (see Spoti.
fi/TwJ nvj). "I'm excited to be talking with Billboard-the whole reason that I wrote ["Telegraph
Avenue"] was so that you would finally notice me," he says with a laugh.

0 Is Brokedown Records based on a
real store?
No, but I will say that the initial idea that became
this book was planted the day I first walked into
a [now -closed] record shop called Berigan's that's

not far from where I live. But I just made up my
own ideal used -record store. I've spent a lot oftime

in them over the years.

it, Why set the novel in 2004?
Partlybecause itneededtobe ata moment-sad to
say-when the threat ofa big record store moving
in to kill a little record store was still scary. I first
conceived this as a television pilot for TNT in the

late 1990s, and at that point, Tower Records was
doing well and Virgin Megastores were popping
up everywhere. At some pointtime caught up with

me and I realizedin order to make this storywork,
I was going to have to keep it at a certain moment.

0 You already knew plenty about the cult
of the collector. Have you ever worked in a
record store?
Nope. I've worked inbookstores, andthe response
[to "Telegraph Avenue"] from booksellers has been

very much, "He's really writing about us, too." I
have spent so much time in record stores, comic -

book stores, going to comic conventions ... I'm

not a passionate, avid collector, but I do dabble, so

I don't feel like I'm traveling among alien people
when I'm among collectors.

0 Is the kind of music that they specialized
in-old funk and jazz-where your personal
tastes lie?
Initially I just had them specializing in jazz be-
cause that seemed to be the case with a good
number of the used -record stores in the area, but
then I discovered this magazine called Wax Poet-

ics-they look at black pop music from post-war
through hip -hop, and things that have been sam-

pled or influential-and I immediately realized
that it was a world, and it ought to be the music of

the book. I became a huge fan.

Has the book been optioned? And were
there books or films based on the music
world that influenced this or were a stepping -
off point?
The talk now, which is just talk at this point, is
that the producer Scott Rudin has hired Cameron

Crowe to write a pilot for a proposed television se-

ries on the book. I don't know anything beyond
that. Other books and movies? I loved "High Fi-
delity," both the book and the movie. "Almost Fa-
mous" is one of my favorite movies. "Spinal Tap."

"Still Crazy," a British movie about a band trying
to reunite, with Bill Nighy.

0 What are some real record stores in the
Bay Area that you still frequent?
The biggies-Rasputin and Amoeba. I like [used
jazz/funk specialists] Grooveyard, 1-2-3-4 Go,
which is more specialized inpunkonvinyl. There's
a place on San Pablo Avenue-Dave's Records.
And I'm excited about this new one, Stranded,
that's actually on Telegraph Avenue. I [was being
photographed for a San Francisco Chronicle] in-
terview, and we came to a doorway and I saw all
thesevinylrecords on the wall. I lookedinandthere
was this guy looking back at me with the same in-

credulous look on his face. He was like, "Are you
Michael Chabon?" I said, "Yeah." He said, "I was
just about to try and get in touch with you to let you

know we're opening this store this week." [laughs]
The records just called out tome.   -

For the complete interview with Chabon, go to
Billboard.biz/chabon.

BlEM:1) CHRISTMAN

Lyor Mulls Next Move
The hard-nosed exec leaves a big hole
at WMG-but may not be replaced

WITH LYOR COHEN'S sudden
exit from Warner Music Group
as chairman/CEO of recorded
music, the industry rumor mill
has been working overtime
naming his replacement. But
insiders say that CEO Stephen
Cooper may stay in place run-
ning the company and just have

the labels heads reporting into
him, as they are doing since
Cohen resigned.

WMG's parent company Ac-
cess and Cooper is not into lay-

ers of management, one WMG
insider says. "Cooper, besides
being frugal, likes to have the
shortest point between people,"

that executive says. "But I don't
think this [Cohen's departure]
was planned."

When WMG had company
meetings in Germany two
weeks ago, "Cohen was acting
very strong, very presidential,
very much in charge, which
is why I was really surprised"
when he left, one WMG execu-
tive says.

So what happened to turn
things around? All along

sources have been saying
that the key sticking point
had been Cohen's contract,
which a year after Len Bla-
vatnik and his Access Indus-
tries had acquired WMG, still
hadn't been signed to take
into account his promotion to
chairman of recorded music
on a worldwide basis. Accord-
ing to company insiders, the
problem didn't so much con-
cern a money dispute as to
how bonus and incentives
based on performance can be
worked out in the absence of a
publicly traded stock, which
is how Cohen's previous con-
tract and pay was structured.
But others say that Access had
a problem with the indus-
try's executive high -payment
schemes. Two people close to
the situation said there had
been disagreements over fu-
ture company structure and
strategy, which would give
him a modified role that he
wasn't keen on.

WMG and Cohen declined
to comment.

LYOR, ARTIST
MANAGER?
Some industry executives still
believe Cohen could wind up
at Sony Music as Doug Mor-
ris' successor or helming Cap-
itol Records; others, includ-
ing WMG executives, say it's
more likely that he will align
with a private equity firm and
start a management company

or maybe even become one of
the bidders for the record label
catalogs being divested by the
Universal Music Group.
As one executive who is famil-
iar with Cohen put it, "Lyon is an

entrepreneur and he could only
deal with so much of corporate."

That executive bets that Cohen
will start a management firm/
label operation, rather thanwind

up at one of the other majors.

A Sept. 27 Daily News story
said Cohen has been secretly
working on building a man-
agement company for the last
two years andwould continue to
pursue that opportunity.

"Lyor's forte is to 'move art-
ists,' as he and [Atlantic Re-
cords Group chairman/COO]
Julie [Greenwald] like to say,"
another exec says. "If there is
no room at UMG or Sony, Lyor
may turn to private equity and
build a new company. "

For theirpart, sources at Uni-
versal and Sony say there is no
room for Cohen, although they
officially decline to comment.

WARNER'S EXEC
SHUFFLE: NO FAXON
While the press has beenwork-
ing overtime in touting soon -
to -exit EMI boss Roger Faxon
as Warner Music CEO, sources
within WMG saythat is nothap-
pening. They say that while
Faxon would be a good replace-

mentfor Cooper, he could never
handle Cohen's job because he

doesn't have the A&Rchops. He

also doesn't have the close re-
lationship with Blavatnik that
Cooper does. But while some
executives question if Cooper
has the vision to run a major
record company, WMG insid-

ers say it doesn't appear he is
going anywhere.

One music industry execu-
tive who says he knows Cooper

and his limitations says, "You
need a music guy in the top
spot, and Access is crazy not
to have one there."

But a WMG insider says the
movemakes somesense. "IfCoo-

per wants to stay, why should they

replace Cohen? You cutout a big

chunk of overhead, and ifyou feel

the separate record companies
are running well, why do you
need to bring in someone else?"

Atlantic Records Group's team

of Greenwald and chairman/
CEO Craig Kallman receive a lot

ofpraise from executives within
WMG. But they add, the jury is
still out on Warner Bros' man-
agement team, which comprises
chairman Rob Cavallo, co-presi-

dent/CEO Todd Moscowitz and
co-president/COO Livia Tortella.

One possible money -saving
solution would be to give Gre-
enwald, Kallman and Warner/
Chappell Music Publishing
chairman/CEO Cameron Strang

more responsibilities, another
WMG executive suggests. With
Big Jon Platt recentlyjoining the
publishingcompanyas president

of creative for North America,
that could free up Strang, if he
was needed.

6 I BILLBOARD I OCTOBER 6, 2012



BOOKS BY JENNY ELISCU I

Their Back Pages
Neil Young, Pete Townshend lead bumper crop of rock star
memoirs, a growing segment of the publishing industry

EA. riting is very convenient, has a low
expense and is a great way to pass
the time," Neil Young says in his

new memoir, "Waging Heavy Peace." "I highly
recommend it to any old rocker who is out of cash
and doesn't know what to do next." Plenty of his
contemporaries have figured out the same thing.
Young's is just one of several high -profile rock
star memoirs this fall, including books by Pete
Townshend, Rod Stewart, Willie Nelson, Duran
Duran's John Taylor, Heart's Ann and Nancy Wil-
son, Cyndi Lauper, and Kenny Rogers.

Why the bumper crop? Publishing industry
experts credit the striking success of Keith Rich-
ards' 2010 memoir, "Life," which spent 22 weeks
on the New York Times Hardcover Best Seller list
and has now sold more than half a million copies,
according to Nielsen BookScan. Subsequent best
sellers from Steven Tyler, Sammy Hagar, Gregg
Allman and Carole King have solidified the mar-
ket, making the timing perfect for what some
are calling the biggest fall for music books ever.

"Keith's book really set the gold standard and
showed the potential for what these books could
do, as well as the appetite for baby boomer nos-
talgia," says Carrie Thornton, executive editor at
HarperCollins imprint It Books, which published
the Wilson sisters' "Kicking & Dreaming: A Story
of Heart, Soul and Rock & Roll" in September and

has an Aerosmith memoir coming in November.
According to one prominent literary agent who

has represented a number of musician memoirs,
the category "is a sweet spot because the largest
reading block in our country is the boomers, and
they are also by far the largest buyer of hardcov-
ers. With these books in particular, they want to
own it because it's like owning a piece of their
rock idols. And of course publishers want hard-
cover sales because the price is that much higher."
Because these are often event releases, memoirs
also tend to sell quickly, to the delight of big -box
outlets like Target and Walmart, which devote
less shelf space to books with each passing year.

In addition to Young's book, brisk sales are
expected for Townshend's long-awaited "Who I
Am," which the Who guitarist/songwriter had
been working on for 15 years. But Amazon Books
senior editor Jon Foro also anticipates that the
Heart book and the one due soon from Duran Du-
ran's Taylor will do well with Amazon customers.

Book editors who spoke to Billboard agree that
artists with long, dramatic careers make great can-
didates for memoir treatment, but emphasize that
the most important criteria is unblunted candor.
"They have to be willing to show the fans the ups
and downs of their careers, the good and the bad,"
says Lynn Grady, senior VP at HarperCollins im-
print William Morrow, which published Allman's

,

A forthcoming book
by CLIVE DAVIS will
discuss his work with
artists like ARETHA
FRANKLIN.

best-selling memoir this spring and releases the
Nelson and Rogers books in October. "Fans feel
like they get to sit down with their favorite artist
and hear about what really happened."

Classic artists with contemporary followings
are well -suited to adapt the mechanics of an album
tour to a book tour. "These days, one of the main
drivers of sales is getting the author to do book-
store events or nontraditional events where the
fans can come out and hear the musician play
and get a signed copy of the book," Grady says. "In
an ideal world, you not only get an author who is
candid in the book, but who is also willing to hit
the road and do in-store events to meet the fans."

Though Richards reportedly got an advance of
more than $7 million, most artists are lucky to get
seven figures. But many have less nitty-gritty goals
in mind when they pursue one of these deals: the
chance to tell their story in a medium other than
song, to deepen their connection with fans who've
stuck with them.

As Thornton notes, the emergence of en -

hanced e -books is starting to allow
authors and publishers to present
bonuses like the unreleased song
that comes with the enhanced ver-
sion of Heart's "Kicking & Dream-
ing." "E -books lend themselves to
that," she says. "There are more and
more enhancements being added
and there's going to come a time
when we don't even do regular e
books anymore, because there's just
going to be that expectation." One
can easily imagine a scenario in the
not -too -distant future wherein an
artist might release a new album

entirely as an e -book enhancement.
But for now, publishers and artists are just hop-

ing that the market love for these memoirs car-
ries through the holiday season-and beyond. In
February, a memoir from Clive Davis promises
"the excitements, the disappointments and the
triumphs" of his career-including "never -before -
heard tales" about Davis' work with artists like
Aretha Franklin, Whitney Houston, John Lennon,
Bruce Springsteen, Janis Joplin and Bob Dylan.
Carlos Santana recently inked a deal for his auto-
biography, expected out late next year. And Dylan
recently told Rolling Stone that he's working on
volume two of his three-part memoir "Chronicles,"
the first volume of which was a 2004 best seller.

Editors like Thornton and Grady, meanwhile,
still hold out hope other stars decide to finally
follow suit. Their lists of "big white rhinos"
include Springsteen, David Bowie, Joan Jett,
Jimmy Page, Elvis Costello, Stevie Nicks, Bono
and Paul McCartney.   
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Music On Demand
Sourcing the perfect tune for ads gets easier as artists
and publishers make music just for commercials

It's an all -too -common scenario
in the typical work week of an
advertising music supervisor:
a client's TV spot needs a song
within 24 hours-a song that
costs 20% less than the already

minimal budget the client sent
earlier that week. Oh, and that
song also needs to evoke emo-
tions like "thrill" or "wonder,"
and ideally have a recognizable
name attached to it.

41IPIN1/4

JUNKIE
Composer

Series I was
created for the

sole purpose of
being licensed for

ads, TV and film.

That was precisely the case
for Microsoft music supervi-
sor Maya Halfon, who was in
a pinch when sourcing music
for a minute -long trailer for the
latest installment of videogame
"Microsoft Flight." In need of
a song that could be approved
within an hour, Halfon turned
to "Arcade Change" from Cons -
poser Series 1, the latest album
from electronic producer/
remixer Junkie XL (best-
known for his chart -topping
remix of Elvis Presley's "A
Little Less Conversation"). Only
this album was never commer-
cially released-instead, it was
created for the sole purpose of
being licensed for commercials,
as well as TV and film.

The album was one of the
first to be put together in fall
2011 through Downtown Music
Publishing's Composer Series,
a program designed to bring
original music from top -shelf
artists like Junkie XL, Latin
rocker Tommy Guerrero, the
Black Crowes' Rich Robinson

and a DJ sampler from Diplo's
label Mad Decent exclusively to
music supervisors. In addition
to the Microsoft commercial,
tracks from the Junkie XL com-
pilation were also picked up by
Universal Pictures for the stu-
dio's "Tower Heist" trailer as
well as BMW and Lenovo for
various commercials.

To Tom Holkenborg, aka
Junkie XL, the process behind
the Composer Series was "very
liberating" compared with that
of recording his own albums
(with a new one
due in October).
"When I make
music for the li-
brary I don't feel
any of that stress.
Usually it results
in more of a mu-
sical mind," he
says. "After I had
my No. 1 [Pre-
sley] remix I wasn't in a great
place creatively. Like, 'What
the fuck am I going to do to top
this?' If you work on another
project you can freely approach
it without those pressures."

Having original music from
name artists also seems to be
a solution to a problem, says
Downtown Music Services VP
of business development Josh

Kessler, who recalls one major
music supervisor telling him,
"I don't need 50,000 songs.
I just need 500 good ones."
And they're affordable, too-
though Kessler notes that
"there's not a rate sheet" for
the series' tracks, songs can be
licensed for as low as $5,000
and even retweaked after the
fact by the artist if the client
wants an extra build or riff that
doesn't exist in the original.

In the case of Goodby, Sil-
verstein & Partners music su-

pervisor Todd
Porter, an orig-
inal track from
Guerrero looked
like the perfect
fit for a current
spot for cable
company Com-
cast-enough to
beat out the com-
paratively more

expensive, harder -to -approve
"Knight Rider" theme, in fact.
It just needed the right arc to
fit the spot.

"We worked with Tommy
and his engineer to build the
track a little differently, and it
worked out great," Porter says.
"A lot of times you get tracks and
need to change them, and just
to schedule work with artists

can be hard. This all happened
within the course of a few days,
and was really good for the pace
at which production is moving
these days."

Downtown isn't the only pub-
lisher turning to blanket licenses
of original music to speedup the
approval process. Warner/Chap-
pell began offering a similar ser-
vice this year as well, and even
news services Getty Images
and Corbis' GreenLight Music
entered the music licensing
business this year to become a
one -stop shop for commercial
producers in a pinch. But Por-
ter, for his part, prefers having
flexibility whenever possible.
"Sometimes you'll get prere-
corded tracks that sound a lit-
tle too perfect. It's really cool
to have the original artists to
call upon."

As for Junkie XL, who re-
leased a second volume for the
Composer Series this month,
the project has helped make
synch licenses for TV and film
a major revenue stream, in addi-
tion to music sales, touring and
scores for videogames and films.
"Looking back, I'm very glad I'm
not 100% an artist releasing a re-
cord and going on tour," he says.
"That would be pretty tough in
these days."
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Opening Up
To The World
Government -subsidized music fairs
are introducing acts to the global
festival circuit
Little-known music acts from through-
out Latin America are getting a chance
to perform on world stages thanks to
an increasing number of government -
subsidized music fairs taking place
across the continent. From CirculArt
in Colombia to Expomu-
sic in Brazil to Feria In-
ternacional de Musica
in Mexico, these fairs
are bringing in influ-
ential festival program-
mers from around the
world eager to discover
new talent.

The most recent was
the Buenos Aires Inter-
national Music Fair ( Sept. 19-22),
whose speaker roster included Erika
Elliot, artistic director of New York's
Summer Stage concert series.

"I come here to discover music," El-
liot says, adding that by going to places
like Buenos Aires and listening to bands
on their home turf, "you get a different
perspective? Elliot has been traveling

Bookers like BILL BRAGIN and ERIKA ELLIOT actively seek Latin musicians.

abroad more frequently in the past few
years, and usually books at least one art-
ist as a result of her trips.

So does Bill Bragin, director of
public programming for New York's
Lincoln Center, who last year attended

CirculArt and booked
electro/folk ensemble
Ondatropica.

"I knew Colombian
salsa and cumbia but
I didn't know music
from the Pacific coast,"
Bragin says. "So I got
to know the diversity of
what was happening in
Colombia and a sense of

the optimism and creativity and how
fertile it is right now. Same thing [in
Buenos Aires]. I present a fair amount
ofArgentine music, so it's a good way to
get to know what's happening."

While commercial Latin music
can enter the U.S. and world markets
through radio, alternative and world
music can often best do so through

lEILA
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Dream Fest
Former roadie risks all with big
festival bet
Former New Kids on the
Block/Backstreet Boys roadie
Rick Ortega is only 21, but is
working to fulfill his dream
of creating a Latin Coachella
that may bring more financial
challenges including threats
of legal action that could wipe
out his aspirations.

Ortega's festival dream
is about to become a real-
ity, but ticket sales are slow
and it wasn't an easy road for
him after big -name Latin acts
dropped out after he fell be-
hind financially.

Still, theTriTone Latin Music
& Arts Festival is scheduled
to run Oct. 19-21 at Prado
Regional Park in Southern
California, with the music
portion held on the latter two
days. It will feature Mexican
pop singer Ximena Sarifiana,
singer/songwriter Ceci Bas-
tida, rock band El Tri and Los
Angeles -based group Ozom-
atli, among others.

Ortega called on family,
friends and contacts he made

in the entertainment industry.
His father, Steve Ortega, for-
mer owner of a playground
construction company, put
down $200,000 as seed
money from an inheritance
after his own father died.

But the road to creating a
music festival from scratch
was more challenging than
Ortega expected. Chilean
rock band Los Bunkers, Mex-
ico's Zoe, pop singer/song-
writer Carla Morrison, Mexican

electro-pop band Belanova
and others backed out after
Ortega came up short.

"We got behind finan-
cially," he says. "We were
behind in paying some of the
bands their second deposit
and by the time we had the
money ready, some of the
bands lost faith in us."

Saul Garcia of booking
agency MXLIVE Entertain-
ment in Santa Ana, Calif.,
originally helped Ortega book
bands that got only partial de-
posits. "[Ortega's company

the network of festivals and public
performance spaces, which are often
sponsored by government agencies,
facilitating the booking of acts that
might otherwise never get exposed to
audiences abroad. What festivals look
for is a unique sound, as well as buzz
and a platform.

"We're not interested in any one
defined market-we're interested
in finding new music," says Becky
Ayres, who is seeking to expand the
Latin footprint of England's Liver-
pool Sound City event. "Whether
it's a band that's in the jungle or a
band that's come from the foot of the
Andes, if that's a great band the world
needs to hear, then we want them."

While Ayres regularly books Brazil-
ian acts-in part because Brazil has
several music festivals and confer-
ences in place-this was her first time
in Argentina.

Likewise for James Minor, GM of
South by Southwest, which has expo-
nentially increased the number of Latin

OZOMATLot . 49pform at the
TriTone Latili- ' sic & Arts Festival.

was] in breach of contract by
defaulting," says Garcia, who
adds that his employer plans
to take legal action. "We had
to pull back artists. The big-
ger story is that they really did
misrepresent themselves."

Ortega, who operates
under BRC Entertainment,
first budgeted the festival at
$2 million, but in the end the
investment came to be about
$500,000, he says. The chal-
lenge was coming up with the
cash sooner rather than later.
Eventually he found investors
to join the festival including
longtime friend Derrick Wil-

acts in its lineup in the past five years.
"We're definitely trying to expand in
Latin America and we're doing it a little
bit at a time, because we want to make
sure we do it right," he says.

Of course, not every trip yields an
act. Don Shipley, artistic director of
arts and culture for the 2015 Pan Am
Games in Toronto, wasn't captivated by
anything in Buenos Aires, until the last
night when he heard cutting -edge tango
ensemble Orquesta TIpica Fernan-
dez Fierro.

Bands that get booked for an inter-
national festival usually play several
shows in the host country and may ex-
pand from there, with many finding in-
ternational booking agents and more
gigs as a result.

At the very least, says Juan Carlos
Touma, who runs indie label Orakulo
Records in Chile, "they become more
popular when they get back."

fibizFor 24/7 Latin news
and analysis, see
billboard.biz/latin.

Hams of the Minnesota Tim-
berwolves. He also got local
sponsors including Freeway
Insurance. Wells Fargo is also
a sponsor, he says.

While Ortega understands
the frustration of those who
dropped out, he's optimistic
that his event will grow. At
press time,1,000 tickets have
been sold for an event space
that can easily hold 40,000
people. Tickets cost $15, $25
and $150 for a VIP experience
that includes food and drink.

"I've heard that
you end up seeing
30%-40% of ticket
sales in walk-ups,"
Ortega says, adding
that the marketing
campaign is under
way and includes
local TV ads and
social media. "I'd be
happy with 15,000-
25,000 people. This
is our first show."

He says the bands

that left the festival
have every right to
keep their deposits,
but there aren't any
plans to pay them

more money since they're no
longer part of the event.

Ozomatli bassist Wil-Dog
Abers says that he wasn't
aware of the festival's financial
issues, but knows that it takes
years to build an audience.

"Whenever there's a new
festival, things don't always
go as planned," says Abers,
whose band will perform Oct.
21. "Coachella wasn't huge
when it started."

-Justin° Aguila

btzEN ESPANOL: All the great Latin music coverage
you've come to expect from Billboard-in Spanish.
Go to blllboardenespanol.com.

EN
1311IEVIE
MUVE, NACIONAL
TEAM FOR HISPANIC
HERITAGE MONTH
Cricket Wireless' Muve Music
service is pairing with Nacio-
nal Records to release a music
sampler as part of Hispanic
Heritage Month, which starts
Oct. 2. The label is giving cell -
phone users access to special
remixes of indie acts like Ater-
ciopelados, Pacha Massive and
Banda de Turistas. The idea, Na-
cional president Tomas Cook -
man says, is to find a bigger
audience for Latin indie music.
Fourteen acts will be available
including French -Chilean rap-
per Ana Tijoux, Venezuela's La
Vida Boheme and Mexican en-
semble Nortec Collective. Muve
recently also partnered with
Sony Latin for exclusive access
to regional Mexican singer/
songwriter Gerardo Ortiz's
album, El Primer Ministro (The
First Minister), which was ad-
vanced to Muve customers.

PANDORA INCREASES
LATIN MUSIC OFFERINGS
Pandora has expanded its Latin
music offerings with a new Mexi-
can station and a broader Latin
genre station, according to the
Oakland, Calif. -based company,
which also noted that based on
its studies, one out of every six
Pandora listeners identifies as
Hispanic. Nearly 30 new stations
with the new selection of genres
will contribute more than 70,000
Latin songs to Pandora's collec-
tion from flamenco to maria-
chi. The company also recently
launched a station to commem-
orate Mexican Independence
Day (Sept.16).

ALEJANDRA GUZMAN
TO TOUR FOLLOWING
SURGERY
Mexican pop/rock singer Ale-
jandra Guzman is returning to
the stage for a 13 -city tour after
recovering from medical is-
sues due to cosmetic surgery.
The 44 -year -old Latin Grammy
Award winner is best-known
for such classics as "Eterna-
mente Bella" (Eternally Beauti-
ful), "Hater el Amor Con Otro"
(Making Love to Someone Else)
and "Mirame" (Look at Me).
Guzman's Live Nation tour be-
gins Oct. 26 in San Diego, then
visits Los Angeles, Houston,
Las Vegas and New York before
wrapping in Chicago on Nov.23.

-Justin° Aquila
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AWhole New Trans World
Retail chain gets set for profit -and even new stores -with a focus on deep
catalog and real estate management

Trans World acting CFO JOHN
ANDERSON (left) and founder/
CEO BOB HIGGINS at the
company's convention in
Saratoga Springs, N.Y.

The digeratihas viewed Trans World Entertainment founder/
CEO Bob Higgins as a dead man walking since EMI
kicked off download sales by offering Duran Duran's

"Electric Barbarella" for 99 cents on Sept. 10,1997. The only prob-
lem with that snarky viewpoint is Trans World is still alive and
kicking, now 15 years later, even as others like Tower Records and
Musicland long ago fell by the wayside.

In fact, at the company's annual convention in Saratoga Springs,
N.Y. (Sept. 4-7), the normally understated Higgins was almost strut-
ting his stuff, predicting that the chain would return to growth
in its next fiscal year. That's saying something considering its
annual revenue has shrunk from $1.4 billion in 2006 -when it
acquired what was left of Musicland, finishing that year with 992
stores -to $542.6 million last year with 390 stores (current total:
379). This year it will probably finish with revenue
of about $450 million, which means it dropped $1
billion in sales in the last six years.

But despite that downsizing, it looks like Trans
World will have its second profitable year in a row,
even though it posted a $1.9 million loss on sales of
$91 million when its second fiscal quarter ended July
29. But as Higgins pointed out at the convention to
Billboard, the chain is profitable so far for the year
as it posted $910,000 in net income, or 3 cents per
diluted share, on sales of $203.3 million for the six-
month period. This marks the first time since the middle of 2004
where the chain is profitable at the mid -year point.

Traditionally, the first three quarters are the toughest period to
turn a profit for the chain. In its current fiscal year, Trans World
posted black ink in the first quarter and was able to narrow its
loss in the second quarter from the $7.3 million, or 23 cents per
diluted share, it posted in second-quarter 2011. If Trans World
continues its trend of cutting narrowing losses in the third quar-

ter -it's going up against a $4.5 million loss on sales of $110
million -and produces a profitable quarter again this year for
the fourth, it's likely Trans World will not only tum in its second
profitable year in a row, but one in which profits are up from last
year's $2.2 million in net income.

Of course, Higgins himself declines to talk about how the chain
will perform for the rest of the year. But he doesn't mind explain-
ing what the chain is doing right: closing unprofitable stores.

"We have dosed the high -occupancy -costs stores," Higgins told
Billboard at the convention. "In Salt Lake City, we got rid ofthree
superstores and the one we have left is doing well."

In addition to shuttering unprofitable stores, Higgins said
the other thing helping to fuel Trans World's turnaround is its
commitment to deep catalog in both music (which comprises

33% of sales) and movies (43%). The compet-
ing national merchants-Walmart, Target, Best
Buy -all carry fewer than 5,000 music titles, while
Barnes & Noble carries between 5,000 and 10,000.
In contrast, Trans World's smaller stores carry
about 10,000 while its largest stores carry about
60,000 titles.

He says the key to opening stores going for-
ward is to chose real estate wisely. Fortunately, the
economy presents Trans World with opportunity
at the mall, the chain's preferred place to do busi-

ness. "We are opening a few stores this year, including one in the
Annapolis [Md.] Mall, in a great location," Higgins said. "Next
year, we will open a fair amount, beginning in the first quarter.
We will grow the chain again."

Does he mean opening replacement stores? No, he means open-
ing more stores than he closes. That will be interesting to watch
after seeing Trans World average 139 store closures per year in
the last five years.

In addition to growing top -line revenue by opening new stores,
Trans World has been fighting the good fight on another front -
same -store sales. So far this year, Trans World is down 1% on a
comparable -store basis, thanks to DVD, electronics and trend
merchandise. While music was down 13% on a comparable -store
basis for the first half, that's not only due to customers buying
fewer CDs but also due to falling prices.

While Higgins concedes that the CD will continue to lose mar-
ket share, as probably will the DVD, "if you are in a good mall
like the Annapolis Mall, you can make inventory adjustments to
make sure you remain profitable."

In the old days, label executives wouldn't have liked an answer
that even hinted at a different product line taking the place of CD
inventory. But nowadays they're happy the big chains are even
still carrying the format.    

1 Retail
Track
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FOR THE RECORD
MA caption on page16 misidentified attendees of a Kenny
Chesney concert in Cleveland. Following are their correct
names and affiliations. Back row, from left: WGAR Cleve-
land PD Charley Connolly and Clear Channel/Cleveland
OM Keith Abrams. Middle row: WQMX Akron, Ohio, di-
rector of sales Donna Reusser; Connolly's spouse, Janet
Connolly; WCMS Nags Head, N.C., PD Mark Lindow; and
Columbia Nashville director of regional promotion David
Friedman. Front row: WQMX PD Sue Wilson and music
director/promotions director Jody Wheatley; Chesney;
guest Jill Dambach; and Abrams' spouse, Betty Abrams.
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Stand Up For Dio
Touring industry gathers in honor of late
Black Sabbath singer

Ronnie James DIo was more than one
of the best metal vocalists ever. When it
came to doing shows, he was a pro.

"Ronnie loved to tour, he loved to play, and
everything had to be first class," veteran pro-
moter Danny Zelisko says. Under the auspices
of his Evening Star Productions and then Live
Nation, Zelisko promoted the singer in Phoe-
nix; Tucson, Ariz.; Albuquerque, N.M.; and Las
Vegas in Dio's bands Black Sabbath, Dio and
Heaven & Hell.

"I always looked forward to Dio dates. You knew

you were going to have a good day, with no drama,"
recalls Zelisko, who now runs independent con-
cert promotion firm Danny Zelisko Presents.
"Ronnie had various levels of stardom throughout
his career ... and it was always the same guy: very
steady, very helpful, and none of this disappearing
shit after the show and running out
of the building."

Dio died of gastric cancer in
May 2010. The Ronnie James Dio
Stand Up and Shout Cancer Fund,
founded in his memory, will host
its second awards gala on Hallow-
een night at the Avalon in Holly-
wood, Calif. Awards will be pre-
sented to seven honorees, most of
them affiliated with the touring

mamma sostaa

Dlcuaggpgalipa at
Castle Donington
-Park in England

circa 1987.

promoter of choice in the region, says the number
of live entertainment pros being honored reflects
the respect Dio generated in the industry. "Ron-
nie was one of the favorites among promoters,
the agents that booked him, anywhere you went
in our business," Zelisko says. "I can't remember
a time that I ever heard anything like, 'Oh, that
fucker.' Dio was the consummate professional."

For one thing, Zelisko says, Dio did inter-
views in markets where he had a show on the
calendar, something many artists don't want to
do these days. "It blows my mind when artists
don't want to help promote their own careers," he
says. "The new one, which Dio would have pissed
on, is 'The artist would like to do the interview
by email.' More and more it seems like the art-
ists are too busy to be involved in the business
at hand, which is promoting the shows as they

come in and being accessible to
the media. You're in show busi-
ness, so make a business out of
the show that's coming."

Zelisko is also a cancer survi-
vor, and says Dio was a frequent
caller when Zelisko was ill. "He
would give me some very nice calls
of encouragement, and when he
got sick, I couldn't help but repay
him the same way. Unfortunately

On The
Road

RAY
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WADDELL

industry, for their contributions to spreading
awareness of the fund's work.

The fund has already raised more than
$500,000 in its short history. Among those ben-
efiting from money raised are the T.J. Martell
Foundation and the gastric cancer research unit
of the MD Anderson Cancer Center in Houston,
where Dio was treated during the last six months
of his life, according to his widow, Wendy Dio,
the fund's founder/president.

The Halloween Spooktacular at the Avalon
will include an all-star rock'n'roll jam featur-
ing the DIo Disciples and a performance by
Cirque Berserk. Among the honorees: Neil
Warnock, founder/CEO of the Agency Group,
who'll receive the Man on the Silver Mountain
Award; Black Sabbath/Heaven & Hell guitar-
ist and cancer survivor Tony lommi (King of
Rock 'N Roll Award); production manager/
philanthropist Charlie Hernandez (Killing
the Dragon Award); Concrete Marketing CEO
Bob Chiappardi (Stand Up and Shout Award);
and Nederlander Concerts CEO Alex Hodges
(Master of the Moon Award).

Zelisko, a dose friend of Dio's as well as his

for him, his thing was too far along."
The gala isn't strictly an industry event, Ze-

lisko says. "This is a celebration for Ronnie. He's
got a lot of fans and was acknowledged as the
greatest voice in metal, and this will give a lot of
fans a chance to be around his friends. It's a show
for everybody, not just for insiders."

Ultimately, it's about awareness. "Ronnie said
to me a couple of times that he wish he would've
checked sooner when he felt stomach pain," Ze-
lisko recalls. "One ofthe biggest things about this
foundation is to try and warn people. There's so
many ways to check for cancer these days that
we didn't have 10-20 years ago."

Warnock adds, "Not only was Ronnie a cli-
ent for many years, but he was also a personal
friend. We had some fantastic times together,
and to receive this award is a real honor. I hope
that the evening can raise some badly needed
funds for ongoing research into prostate, colon
and stomach cancer, which so cruelly took Ron-
nie from us at too early an age."

For 24/7 touring news and analysis,
see billboard.biz/touring.

GROSS/
Ticket Prce(s)

$14,409,760
$98/$68

$13,234,000
(173579,666 Pesos)
$190.60/926,68

$7,090,141
$98/$75/$40

$6,644,578
098468 Citizens Bank Park, Philadelphia, 73,296 78200 Electric Factory ConcertsSept. 2-3 MO shows one sellout

ARTIST(S)
Venue, Date

Attendance
Capacity Promoter

BRUCE SPRINGSTEEN & THE E STREET BAND

MICHAEL JACKSON THE IMMORTAL WORLD TOUR BY CIRQUE DU SOLEIL

rcL7rDNrr,7N.;P ?yT199.556 do S.'"a:ruJ2e-s.2,s
BRUCE SPRINGSTEEN & THE E STREET BAND
Wrigley Field, Chicago, Sept. 7-8 84,o sellouts Jam Productions

BRUCE SPRINGSTEEN & THE E STREET BAND

111 $3,305,920
098/568

el$2,048,855
$250/5185/
$155/$95

(21,742,623
(22.654,099 pesos)
$99.68

1:1 $1,471,647
$2264200/
$126/$66

1:11 $1,079,160
(1,054.800 francs)
$168.81/$66.50

10 $981,707
$97/$77

el$918,680
($896,702 Australian)

588.47/851.23

$896,371
(8864464 Australan)
5134.70/$71.55

15

16

17

18

19

20

21

22

23

24

25

26

27

28

29

30

31

32

33

34

35

$859,806
($827413 Australian)

$181.85/6103.81

$843,822
$133.50/$4725

$757,874
96025/025.50

$757,538
$55.75/530

$753,241
8194/$119/$93/
$43

$720,428
(6555227)
$9733/$51.91

$698,714
$198/$123/$87/
$37

$683,035
$198/$123/$87/
$47

$678,523
995/540

$593,576
063.50/$45

$593,360
$150/$40 latir AlsrtAirra, Bakersfield, 8,537

Calif.,

BRUCE SPRINGSTEEN & THE E STREET BAND
Nationals Park, Washington,
D.C., Sept.14 !AT Live Nation

LUIS MIGUEL
The Colosseum at Caesars
Palace, Las Vegas, Sept.13-15

West/AEG Live, Caesars
"g'r!2e1sellouts inTe=me

ROD STEWART
Auditorio Nacional, Mexico City, 17,482
Au9.76-72 two sellouts

OCESA-CIE

GIGANT35: MARC ANTHONY, CHAYANNE, MARCO ANTONIO SOLIS
Mandalay Bay EventsCenter, Las m.ilu Cardenas Marketing Network, Live Nation,

Latino Events

ENERGY 12: TIESTO, AVICII, AFROJACK & OTHERS
Hallenstadion, Zurich, Aug. 11 10,782,, Glamourama

ZAC BROWN BAND
Mohegan Sun Arena, Uncasville,

117°Cr7o1n0e7sILT
In-house

FLIGHT OF THE CONCHORDS, ARJ BARKER

7Brisbane

Entertainment
Brisbane, Australia, July e"tre, 11M2 Frontier Touring

PITBULL, TAIO CRUZ
Brisbane Entertainment

`re'
6,863

THE BEACH BOYS
Brisbane Entertainment 6,085,

MANA
Oracle Arena, Oakland, Calif.,
Sept.14 1°M7

Dainty Group

Dainty Group

Goldenvoice/AEG Live

JASON ALDEAN, LUKE BRYAN, RACHEL FARLEY, DEEJAY SILVER

ri:,`IeeVsiti;e Amphitheatre,,2 1s59.1f
Live Nation U

JASON ALDEAN, LUKE BRYAN, RACHEL FARLEY, DEEJAY SILVER
Ashley Furniture Homestore
Pavilion, Phoenix, sept.20 1,6N,t7 Live Nation

GIGANT3S: MARC ANTHONY, CHAYANNE, MARCO ANTONIO SOLIS
Don Haskins Center, El Paso,
Texas, Sept. 9

7,912
sellout

Cardenas Marketing Network, Live Nation,
Latino Events

WESTERNHAGEN, THE IMPRESSION
02 World, Berlin, Sept. 23 Aro

Semmel
Konzertagent

Concurerts, Peter Rieger

GIGANT3S: MARC ANTHONY, CHAYANNE, MARCO ANTONIO SOLIS
AT&T Center, San Antonio,
Sept. 8

7,403
8.678

Cardenas Marketing Network, Live Nation,
Latino Events

GIGANT3S: MARC ANTHONY, CHAYANNE, MARCO ANTONIO SOLIS
Laredo Energy Arena, Laredo,
Texas, Sept. 7 U26/

Cardenas Marketing Network, Live Nation,
Latino Events

MANA
Coliseo de Puerto Rico, Hato
Rey, Puerto Rico, Sept. 6 81.1° Publivent

CARRIE UNDERWOOD, HUNTER HAYES
KFC Yowl Center, Louisville, Ky., 10,069
Sept. 22 10,538

AEG Live

MANA

!,71,76

$570,508
v00.50430.50

$567,640
$42/$32

$567,630
$60/545

$566,741
8127/$51.50/
$32.50

$563,172
599,50/$35

$559,481
$149.50/339.50

$556,880
$65/525

$542,883
$105/529

=Ts.
$539,559
565/825

$535,384
$175/049.50 tAlirti,,1:,11:eittirye2LoA. Live, Los

Goldenvoice/AEG Live

CARRIE UNDERWOOD, HUNTER HAYES
Bridgestone Arena, Nashville,
Sept. 23 98610,023

LINKIN PARK & INCUBUS, MUTEMATH
Comfort Dental Amphitheatre,
Englewood, Colo., Aug. 30 Tga
JOURNEY, PAT BENATAR, LOVERBOY
Freedom Hall Coliseum,
Louisville, Ky., Aug. 17 1N7t

PHISH

Pelham, Ala., Aug. 24 1°iM
IL DIVO

5,969 8,330
two shows

IRON MAIDEN, COHEED & CAMBRIA

'IyIret=raonddsslrxi;:,7:Z.Ign, 19g,554C3

MANA

2:111'4 tualiT,e:rit Arena, 7,206Rout

AEG Live

Live Nation

Kentucky State Fair, Triangle Talent

Live Nation

AEG Live

Live Nation

Goldenvolce/AEG Live

BRAD PAISLEY, THE BAND PERRY, EASTON CORBIN & OTHERS

";1:1°,:;tr.172,%4P.PP:th"""'

JOURNEY, PAT BENATAR, LOVERBOY
iiivt;,'K.:r7.72W3ilng Park, "n"' 8,809

LINKIN PARK & INCUBUS, MUTEMATH
Comcast Center, Mansfield,
Mass., Aug. 14 Rout

Live Nation

Modern Music Services

Live Nation

BRAD PAISLEY, THE BAND PERRY, EASTON CORBIN & OTHERS
Aaron's Amphitheatre at
Lakewood, Atlanta, Sept.15 I:117° Live Nation

YANNI
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You and your 43,000
friends are welcome <

It was our inaugural concert. And what a concert it was. Thank you to Kenny Chesney,
Tim McGraw and everyone on the Brothers of the Sun tour for bringing your record -breaking
show and record -breaking crowd to Target Field®. Twins Territory can't wait to have you back.

For booking information, contact
Laura Day, Executive VP, Business Development Minnesota Twins at

lauraday@twinsbaseball.com or 612.659.3400.

1 Twins Way, Minneapolis, MN 55403 - Home of the Minnesota Twins Baseball Club.
Visit for more details.

TARGET
FIELD



««««««««««««<<<<<<<<< <<< CC< < < < < <<<<<<<<<<<<<<<<<<<<CC<<<<<<< <

NATOMY
nCKBUSTER

With more stadium dates than any other tour this year,
KENNY CHESNEY and TIM McGRAW'S

BROTHERS OF THE SUNtour made country music history
(along with millions of dollars). Here's how they did it

By RAY WADDELL

WHEN PROMOTER LOUIS MESSINA, president of TMG/AEG Live, accepted the
top package award on behalf of Kenny Chesney last November at the Billboard
Touring Awards, he vowed, "I guarantee you, I'll be back up here next year."

The next day, word came that Chesney's former tourmate and star headliner
in his own right Tim McGraw would join Chesney on the Brothers of the Sun

stadium extravaganza in 2012, along with Grace Potter & the Nocturnals and Jake Owen.
It's too early to say whether Chesney will pick up an eighth top package honor at the ninth annual

Billboard Touring Awards on Nov. 8 in New York, but one thing is clear: Brothers continued on >>p14
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Thank You Kenny Chesney,
Tim McGraw And The Messina Group

For Another Sell -Out!

4;
d,

4. 14 .1
- 4 I, t's

THE LARGEST COUNTRY MUSIC
SHOW IN NEW JERSEY HISTORY!

Saturday August 11th, 2012
Ill L. Id.

MetLife
STADIUM For Booking Information, please contact Ron VanDeVeen at 201-559-1559
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from »p12 of the Sun was, as expected, a
blockbuster. The final tally of $96,458,890
gross and 1,085,382 in attendance, according
to Billboard Boxscore, is typically Chesney-
esque, considering he has now topped 1 mil-
lion in attendance for nine consecutive tours
(and narrowly missed making it 10, as the No
Shoes, No Shirt, No Problem tour in 2002 re-
ported nearly 900,000 tickets sold).

However, McGraw's impact on the Broth-
ers of the Sun tour is felt most not in the
final numbers, but rather in how quickly the
tour scaled those heights. What separates the
trek from the previous eight Chesney tours
is that his earlier runs generally took double
the number of shows to get to that 1 million
mark, as Chesney historically mixes arenas,
amphitheaters and even a few clubs in with
his stadiums when his annual touring ma-
chine cranks up. Goin' Coastal in 2011, for
example, spanned 55 shows, and the Sun City
Carnival tour in 2009 (Chesney didn't hit the
road in 2010) encompassed 52 dates.

Adding the star power of McGraw to the bill
not only made for a hell of a show, it helped
Brothers of the Sun reach the end zone in
half the time, hitting the 1 million bench-
mark in just 23 shows. With tickets priced
only slightly higher than a normal Chesney
tour (despite significantly higher expenses),
excited fans answered the call. Chesney and
McGraw played more stadium dates in North
America than any other tour this year, includ-
ing Bruce Springsteen & the E Street Band
(12 stadium shows) and Roger Waters' The
Wall Live (nine).

Stadium tours are hard work, primarily
because these mammoth venues weren't de-
signed to host music events. Production and
staging must be trucked in and set up in each
city. The tour was conceived as a weekend
throwdown, so nine times the crew pulled off
back-to-back shows, and only one of those was
a double in the same market: the tour -closer
in Foxborough, Mass. (Aug. 24-25) that took
in nearly $10 million as the highest gross on
the tour.

"It was really hard work, back-to-back
shows-very tough on the crews getting it
up and down every weekend," Messina says.
"I know I was totally beat when it was over
with. But, at the end, I kind of wished we had
10 more shows."

Asked what was the biggest challenge of
the tour, Messina says, "The hardest part of
this tour, honestly, was that Tim McGraw's
bus was always parked very close to mine,
and I had to watch him work out every day.
This guy is an animal. I'd be sitting on my
bus eating Doritos and this guy was working
out for three hours every day. And when I got
off the bus, I always had to walk past him and
all his people that are in perfect shape, and
me feeling like the Son of Flubber."

That challenge aside, as the dust settles on
Brothers of the Sun, all involved can know
they created a bit of country music history
and provided something special for those mil-
lion fans, as this tour was a moment in time
that will likely never happen again, given the
schedules, commitments and unique goals of
these two busy and ambitious stars.

"This year's tour was very unique, and
every stadium, city and crowd had its own

energy that was special," Chesney says. "It
was inspiring, really, to see how much music
means to people and how much their favorite
songs mean to them. It's why I love what I do.
[Brothers of the Sun] was all that, and more."

McGraw adds, "It's been a killer summer
at these stadiums . . . the crowds have been
unbelievable. I feel like we're really firing on
all cylinders when it comes to our show, and
it's been great for the launch of [current Mc-
Graw single] 'Truck Yeah.' It's also been really
cool to see the impact we've made through
our HomeFront program and meeting these
veterans in each city has been a highlight
of the summer." McGraw is referring to
a national partnership with Chase and
Operation HomeFront to award mortgage -
free homes to wounded veterans and service
members in need at each concert on the tour.

Brothers of the Sun continued on »p16

THE CHESNEY DECADE
Ten years of sunshine,
stadiums and putting
butts in the seats

2002 <

The two -night closing stand
of KENNY CHESNEY and

TIM McGRAW'S Brothers of
the Sun tour took in nearly

$10 million, the highest
gross on the tour.
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GRIDIRON STADIUM NETWORK THANKS

KENNY CHESNEY &TIM MCGRAW

BROoTTIPts

UNNELL

Elmo

CONIC:MEI
MI MN UM
Ezionvooram

10 AMAZING SHOWS

OVER 500,000 TICKETS SOLD

$42 MILLION GROSS

SPECIAL THANKS TO

Grace Potter and the Nocturnals, Jake Owen, Dale Morris, Clint Higham, Louis

Messina, Rod Essig, Rome and Kate McMahon, TMG/AEG Live, Morris Management

and the bands and crew.

6.2.12 - RAYMOND JAMES STADIUM Ina 6.3.12 - GEORGIA DOME tlanta 6.10.12 - ARROWHEAD STADIUM Kansas Cit, 6.16.12 - LINCOLN FINANCIAL

FIELD Philadolnh, 6.30.12 - HEINZ FIELD DIttchurgh 7.1.12 - PAUL BROWN STADIUM mrinnati 7.21.12 - SPORTS AUTHORITY FIELD AT MILE HIGH

Denver 7.29.12 - CLEVELAND BROWNS STADIUM Cleveland 8.4.12 - RELIANT STADIUM Joust 8.18.12 - FORD FIELD Detroit

For booking information, contact: JEFF APREGAN 805.494.0020 805.494.0022 japregan®apregan.com WWW.GRIDIRONSTADIUMNETWORK.COM
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from »p14 wrapped at Gillette Stadium in
Foxborough with a record -setting weekend of
111,209 tickets sold, which Gillette Stadium
VP of external affairs Dan Murphy called "a
record for the biggest country music event
in New England history." Two weeks prior,
Chesney and McGraw hosted the biggest tick-
eted country show in the history of the New
York/New Jersey metro market with a sold -out
date at MetLife Stadium in East Rutherford,
N.J., that drew 56,285 people, the highest -at-
tended single -date boxscore on the tour.

Messina, who has worked with Chesney
since his earliest headlining days and meticu-
lously built a touring platform with the artist
and manager Clint Higham, knew he had
something special when talk of one Chesney/
McGraw show ballooned into 23. Chesney's
summer tours have developed into country
music lifestyle events and a showcase for the
genre's top talent, with past tours featuring
such acts as Rascal Flatts, Sugarland, Luke
Bryan, Lady Antebellum, Miranda Lambert,
Keith Urban and Zac Brown Band. "We've had
such great talent on our shows throughout the
years, and Kenny Chesney has always thought
about, 'How do we keep raising the bar?'"
Messina says. "Everybody that has played with
Kenny are now major arena headliners."

Of course, McGraw, booked by Rod Essig at
Creative Artists Agency, was already a major
headliner, and country music fans are quite
familiar with the concept of Chesney and Mc-
Graw on the same bill. They first toured to-
gether as part of the George Strait Country
Music Fest stadium tours, and then later as
a run of mostly sheds in 2001 headlined by
McGraw that moved 662,469 tickets, accord-
ing to Billboard Boxscore.

The shared history, the synergistic star
power and the value for fans made Brothers
of the Sun "a promoter's dream," Messina
says. "All the artists had their game faces on
every night. Jake Owen killed it out there, and
Kenny and Tim, as I predicted, every night it
was like, 'I'll show you,' and at the end of each
show when they were all onstage, it was magi-
cal. The response from the audience was phe-
nomenal. And we sold a shitload of tickets."

Chesney fans already knew Grace Potter
through her vocals on the hit single "You and
Tequila," and she was a special guest during
several shows on Chesney's 2011 tour. Pot-
ter and the Nocturnals have played in front
of huge crowds at festivals like Bonnaroo and
Coachella, but Brothers of the Sun surely
expanded their audience to music fans who
might not have heard the band otherwise.

For an act that loves to perform, the op-
portunity to do so in front of thousands every
night is always welcome. "Grace Potter & the
Nocturnals turn heads and make new fans
every time they play, and this summer was no
different," says the group's agent, Hank Sacks
at Partisan Arts. "The country fans really em-
braced the band's unique blend of rock'n'roll,
and GPN made a lot of new fans."

Sacks adds that the act's ticket sales on its fall
headlining tour are very strong. "I think that a
number of the new fans from the [Brothers of
the Sun] tour are coming out to see the band
headline this fall," says Sacks, who adds that the
act has three advance sellouts at the 9:30 Club in
Washington, D.C., in December and anticipates

selling out doubles at the Ryman Auditorium
in Nashville and the Beacon Theatre in New
York. "It was a great experience for the band.
Kenny, Louie, Clint and everyone else on the
team could not have been more gracious and
supportive of Grace Potter & the Nocturnals."

The opening slot for Owen, who's also man-
aged by Higham, had far more impact than
an artist in a typical summer warm-up slot
would usually enjoy. "Jake went on at 4:30,
with over 20,000 people every time in the
stands," Messina says. "I read the [ticket] scan
reports, so you know by the minute how many
people have come through the turnstiles, and
by the time he finished there would be over
30,000 people in there. I went to Clint and
Jake and said, 'Put me in, Coach,' because I
saw how the fans were reacting to Jake. We're
going to go out and headline Jake at 2,000- to
5,000 -seat venues this fall, and get ready for
him to go headline [major venues] in 2014."

For McGraw, Brothers of the Sun was a
chance to showcase a new era of his music,
starting with a hit in "Truck Yeah," as Big Ma-
chine readies its first release with the artist for
February 2013, with a headlining tour likely to
follow. "[Brothers of the Sun] was a great tour.
Tim had a lot of fun sharing music from his
forthcoming album and
introducing audiences to
his incredible new band,"
says his manager, Coran
Capshaw, founder of Red
Light Management. "The
response to the new music
was really exciting."

McGraw and his wife,
Faith Hill, will begin
a 40 -show run of their
Soul2Soul production in
Las Vegas on Dec. 7 at
the Venetian, with the
shows spread out over five
months. Two McGraw/
Hill tours were among
the most successful treks
in country music history
and Soul2Soul is a bona
fide touring brand, having
grossed nearly $200 mil-
lion from arena runs in
2000 and 2006-07. Soul-
2Soul II moved 1.7 mil-
lion tickets to 117 shows.

As for Chesney in 2013, Messina adjusts
his promoter hat and promises that it will be
"bigger, better, more exciting. We're going to
play everywhere-a full tour, lots of stadiums,
lots of amphitheaters, lots of arenas, maybe
throw in a club or two."

Chesney, who was presented with the
Academy of Country Music's Crystal Mile-
stone Award in honor of his touring success
on Sept. 24 in Nashville, will likely return to
his normal run of about 50 shows in 2013,
but for now he's still basking in the glow
of Brothers of the Sun. "It's a very bitter-
sweet moment to watch a tour come to an
end," Chesney says, "but there are so many
memories and great nights from this tour
that will carry us to next summer, and I'm
happy and proud of that."

Messina adds, "From the fans' perspective,
it was a great fuckin' show."    

Clockwise from
left: KENNY
CHESNEY onstage
in Kansas City,
Mo.; TIM McGRAW
performing in
Detroit; Chesney
with radio station
personnel in
Cleveland.
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Special thanks to all the artists, everyone at TMG,
Morris Artist Management, Red Light Management, and CAA.
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MARS

In an exclusive preview for Billboard, the
platinum hitmaker unveils his wide-ranging

second album, Unorthodox Jukebox.
"I want to have the freedom and luxury

to walk into a studio and say,
`Today I want to do a hip -hop, R&B,

soul or rock record,' Mars says.
Mission accomplished

BY MITCHELL PETERS

t s a special day for Bruno Mars. In a few moments, he'll divulge details about his eagerly awaited
sophomore album and dedare his musical independence.

The heat is blistering this late September afternoon outside Larrabee Sound Studios in North Hol-
lywood, Calif. Mars strolls in with carefree swagger, removes his gold -framed Aviators and pours a
glass of orange juice. He plops into a chair in the lounge area that leads into the studio of engineer
Manny Marroquin, the five -time Grammy Award winner who's mixing the retro-pop artist's edgy
new album, Unorthodox Jukebox, due Dec. 11 on Atlantic Records.

The 10 -song set is the follow-up to his closing -in -on -double -platinum 2010 debut, Doo-Wops
al' Hooligans (Elektra), which produced two Billboard Hot 100 No. 1 singles, "Just the Way You Are" and
"Grenade." The indelible and dramatic pop hooks of those songs, along with his preceding vocal features
on two Hot 100 top five singles-B.o.B's "Nothin' on You" and Travie McCoy's "Billionaire" (which he also
co-wrote)-helped rocket Mars into global superstardom.

He's anxious for the imminent release of his energetic new single, "Locked Out of Heaven." It debuts digitally
and on radio on Oct. 1 and becomes available for purchase the following day. With production by Mark Ronson,
Jeff Bhasker, Emile Haynie and songwriting/production team the Smeezingtons (Mars, Philip Lawrence and Ari
Levine), the track recalls the upbeat grooves of the Police. It's unlike anything heard from Mars to date. A music
video was being shot at press time, but a premiere date hadn't been set.

This is a rare sighting of Mars (real name: Peter Hernandez), who's just two weeks away from his 27th birthday.
For the past six months the Hawaiian native, who moved to Los Angeles about a decade ago, has been holed up in
Levcon Studios. It's a cozy Hollywood recording spot he shares with Lawrence and Levine. Since hooking up six
years ago, the Smeezingtons have not only written or produced solo hits for Mars, but also worked on an impressive
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list ofbreakout hits for Flo Rida ("Right Round"),
K'naan ("Wavin' Flag"), Cee Lo Green ("Fuck
You"), B.o.B ("Nothin' on You"), McCoy ("Bil-
lionaire"), Snoop Dogg & Wiz Khalifa ("Young
Wild & Free") and Bad Meets Evil ("Lighters").

On Sept 19, Mars announced the completion
of Unorthodox Jukebox to his 12 million Twitter
followers. The message included a link to a hi-
larious FunnyOrDie.com video featuring Mars
as everything from a dancer clad in gold hot
pants to James Bond to the Brawny Paper Towel
man, set to Salt-N-Pepa's "Whatta Man." Today
is Mars' first interview about his new album,
thus officially launching a still -developing pro-
motional campaign that will dominate the next
couple years of his life.

is been a while since Mars last spoke to
the press and beads of sweat are forming
on his forehead. He's admittedly a bit
rusty. "I don't know what to talk about
because no one has heard anything,"

Mars says, pulling off his navy blue captain's
hat and running his hands through his thick,
uncoifed hair. "This is rough for me."

His thoughts could be muddled from lack
of sleep. He was texting with Marroquin about
fine-tuning some track mixes until 5 a.m. The
singer recalls having to literally turn off the radio
when hearing his song "It Will Rain" (written for
2011's "Twilight Saga: Breaking Dawn-Part 1")
because of his displeasure with the track's final
mix. "I felt like I was a mosquito singing," Mars
says with noticeable agitation. "I don't want that
to happen again."

As the annoyance fades, a devilish grin creeps
across Mars' face. He's finally found the proper
words to describe the growth that's come with
writing Unorthodox Jukebox. He sits up from a
slouched position and reaches for his American
Spirits that sit on the coffee table. Pulling a ciga-
rette from the half -empty pack, the artist begins
to explain his musical liberation.

"This is me going into the studio and record-
ing and writing whatever I want," Mars says con-
fidently. "This album represents my freedom."

Mars isn't a stranger to rejection. Early in his
career, he was signed to Universal Motown and
quickly dropped after studio time yielded disap-
pointing results. Since then, he's learned a few les-
sons and proved himself an undeniably talented
singer, songwriter, producer and performer. A
quadruple threat, Mars has earned the respect
of his music industry peers and is now ready to
unleash his full potential and blow some minds.

"I've had big record label presidents look me
in the face and say, 'Your music sucks, you don't
know who you are, your music is all over the
place, and we don't know how to market this
stuff. Pick a lane and come back to us,'" Mars
says. "That was disgusting to me, because I'm
not trying to be a circus act. I listen to a lot of
music and I want to have the freedom and luxury
to walk into a studio and say, 'Today I want to do
a hip -hop, R&B, soul or rock record.'"

Like Doo-Wops, Unorthodox J ukebox scales the

broad landscape of Mars' musical influences. Ten
tracks previewed to Billboard ranged in style,
containing elements of rock, pop, soul, R&B,
funk, electro, reggae, doo-wop, disco and more.
As many in Mars' camp agree, the new songs
are much deeper and more evolved than what's

featured on Doo-Wops. Some may be surprised
to find him trading in lighthearted pop songs
like "Just the Way You Are" and "Grenade" for
sexed -up rockers like "Gorilla" and "Moonshine."
Ever the charmer, though, Mars will surely make
female fans swoon with piano ballad "When I
Was Your Man" and the anthemic "Young Girls."

He's proud of his success with Doo-Wops,
which debuted at No. 3 on the Billboard 200
and has sold 1.7 million copies in the United
States, according to Nielsen SoundScan. In ad-
dition to chart -topping singles, the set garnered
multiple Grammy nominations and a best male
pop vocal performance win for "Just the Way You
Are." He admits, however, that the completion
of Doo-Wops was rushed in an effort to capital-
ize on the fast -building momentum of "Nothin'
on You" and "Billionaire," which reached No. 1
and No. 4, respectively, on the Hot 100 in 2010.

Now, Mars had the luxury of time. It al-
lowed him to create a musically rich follow-up
that dives deeper into his sonic palette and fully
demonstrates his artistry.

"I had to change lanes from hustling trying to
be a producer and songwriter for other acts. So I
was writing a lot of pop songs and radio -friendly
songs. It was a different mind -set," Mars says of
his debut "When I worked on [Doo-Wops], maybe
that trickled off into my stuff and I didn't really
have a chance to custom -make the sounds and
sonics that I wanted to do. On this one, you're
going to feel a little more me and what I stand for."

Following the October 2010 release of Doo-
Wops, Mars hit the road supporting Maroon 5,
OneRepublic and McCoy, eventually landing a
co -headlining theater tour with Janelle Monk.
His reputation as a showman grew, leading to
an unforgettable moment earlier this year at the
Grammys in Los Angeles. Performing the retro-

soul-rocker "Runaway Baby," Mars channeled
James Brown while doing the splits and play-
fully demanded the Staples Center audience to
"get offyour rich asses and let's have some fim!"

It was during his last two years of countless
worldwide concerts and TV shows that Mars
realized his second album needed to reflect
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his raucously energetic stage show. To achieve
a fuller sound on the new release, he recruited
some of his favorite producers, including Ron-
son, Bhasker, Haynie, Diplo and the Supa Dups.
The Smeezingtons, who co -wrote and co -pro-
duced all of the tracks, also serve as the new
set's executive producers.

"If he couldn't see himself performing the
record, he didn't want to cut it," says Atlantic
Records senior VP of A&R Aaron Bay-Schuck,
who originally brought Mars into the Atlantic
label fold and has served as his A&R rep for
both studio albums. "He's such a charismatic
performer and wanted the songs to translate to
an excellent live performance."

Atlantic Records Group chairman/COO
Julie Greenwald echoes that sentiment. She
says Mars is rehearsing with his band and will
perform "Locked Out of Heaven" on "a gazil-
lion television shows" across the world from
now until Christmas. No specific performances
had been confirmed at press time, but Fueled
by Ramen/Atlantic Records senior director
of marketing Katie Robinson, who serves as
Mars' product manager, assures the artist will
be doing "top-level" TV performances in the
near future.

"He's such a killer performer and loves
being on the road," Greenwald says. "He
needed an album that he wants to be out on
the road with 365 nights performing. That's
what this album is."

HE WRITES THE SONGS
BRUNO MARS ON THE HOT 100

Since 2009, Bruno Mars has made the Billboard Hot 100
his home. The singer/songwriter/producer has not only
claimed eight top10 singles as a performer, but an addi-
tional three as a songwriter. He co -wrote Flo Rida's No.1
"Right Round" and the top lOs "F**k You (Forget You)"
for Cee Lo Green (No. 2) and Far*East Movement's
"Rocketeer" (featuring Ryan Tedder)-a No. 7 hit.

Mars has also earned Hot 100 hits as a songwriter for
others with such tracks as K'naan's "Wavin' Flag" (No.
82); Matisyahu's "One Day" (No. 85); Mike Posner's
"Bow Chicka Wow Wow," featuring Lil Wayne (No.30);
and Flo Rida's "Who Dat Girl," featuring Akon (No. 29).

On this exclusive list of Mars' top10 Hot100 hits, Billboard

surveyed all of his efforts as a songwriter-which also hap-
pens to include every one of his own singles as a performer.

Taking the top slot on the tally is "Just the Way You Are,"
which spent a month at No.1 on the Hot100 and a whopping

48 weeks on the tally overall. His own "Grenade" comes in
second place, while "Right Round" takes third.

This ranking is based on actual performance on the
weekly Hot 100 chart through the tally dated Oct. 6,
2012. Songs are ranked based on an inverse point sys-
tem, with weeks at No.1 earning the greatest value and
weeks at No.100 earning the least. -Keith Caulfield

Rank Title Artist Label
1 "Just the Way You Are" Bruno Mars ELEKTRAMILANTIC

2 "Grenade" Bruno Mars ELEKMA/ATLANTIC

3 "Right Round" Flo Rida POE BOY/ATLANTIC

4 "Plc You (Forget You)" Cee Lo Green RADICULTURE/DETRA/RRP

5 "Nothin' on You" B.o.B featuring Bruno Mars FIEBELROCK/GFIANDHUSTLE/ATLANTI(

6 "It Will Rain" Bruno Mars SUMMITOOPSHOP/ELEKTRAMTLANTIC

7 "Billionaire" Travie McCoy featuring Bruno Mars NAPPYBOY/DKAYDANCE/FUEIEDBYRAMENARP

8 "The Lazy Song" Bruno Mars ELEKTRA/ATLANTIC

9 "Lighters" Bad Meets Evil featuring Bruno Mars SHADVINTERROPE

10 "Young Wild & Free" Snoop Dogg and Wiz Khalifa featuring Bruno Mars ROSTRUM/DOGGYSTYLEATIANTICARP

BRUNO MARS
performing at

the Concert for
the Rainforest

IMMEMINEma=---Fund at New
York's Carnegie

Hall on April 3.

pcoming touring plans are still
being ironed out, as are details
of the overall marketing cam-
paign for UnorthodoxJukebox.
But Mars is expected to begin

touring in second-quarter 2013, according to
his manager, Brandon Creed. The trek is ten-
tatively scheduled to launch in Europe and then
visit North America in the summertime. Creed
says the singer could be playing arenas, but adds
that nothing has been officially booked. What's
certain, however, is that Mars' schedule during
the next two months includes press promotion
across the United States, Canada, Europe, Aus-
tralia, New Zealand and Japan.

Bay-Schuck expects to see a wide demographic
of concert -goers when Mars launches his tour
next year. "It's the 8-80 audience," he says. "You
go to a Bruno Mars show and you'll see plenty of
8 -year -old kids and plenty of grandparents bring-
ing their grandkids. It's really a show for everyone.

I think this album will do the same."
Mars explores some darker, edgier lyrical

themes on UnorthodoxJukebox. In true rock'n'roll
fashion, he references drugs, sex and alcohol in
the slithering standout "Gorilla." Midway through
the stadium rocker, Mars defiantly belts out the
word "motherfucker." It's a noticeable departure
from the softer subject matter of his past material
("I'll be lounging on the couch just chillin' in my
Snuggie/Click to MTV so they can teach me how
to Dougie," he sings on 2010's "The Lazy Song").

Mars points out, however, that on an alternate
version of "Billionaire," he sings, "I want to be a
billionaire so fuddn' bad" (on the deaner version
he says "frickin'"). Nevertheless, he acknowledges
the mature new themes as further evidence of
his newfound artistic freedom.

"They made me change a couple of things
on [Doo-Wops] and I felt disgusted about that. I
didn't do that on this album," Mars says. "If I
can't be me doing it, I'm not going to have any
fun. If I'm changing things around because peo-
ple might think it's a hard pill to swallow-like,
'Wait a minute, this isn't the Bruno we know'-
then I'm going to feel like a circus clown on-
stage, selling something fake."

Mars says Atlantic has been very supportive
of his creative vision for Unorthodox Jukebox and
didn't try influencing him to reproduce radio hits.

"Our relationship with them has been incred-
ible," the singer says. "They let me do whatever
the hell I want to do. I thought it was going to be
a little shaky, but they loved it. They all said the
same thing: 'Wow. We hear the evolvement:"

He also proudly boasts that UnorthodoxJuke-

box doesn't include a single guest vocal from an-
other artist. This may come as a surprise to some
since Mars built his career early on by appearing
on other artist's tracks. "It's my fucking album. It
should just be me, right?" he says with a laugh.

Some may also be surprised to learn that
Mars didn't have any leftover tracks from the
writing sessions for UnorthodoxJukebox.

"After we wrote a couple songs, we felt like
we had some high standards to live up to," Mars
says. "If it didn't shock us, then it wasn't going to
make the cut. So we didn't finish a lot of stuff
I wanted a small album. I don't know the last
time I listened to 17 songs on a whole album.
All my idols have only had nine or 10 songs."

Despite additional revenue opportunities,
Mars' team believes that his busy schedule in
the months ahead won't allow him to work on
material for other acts with the Smeezingtons.
But Mars says he recently co -wrote a song for
Alicia Keys and is always open to collaboration
if the opportunity arises. He's recently been ap-
proached with feature offers from numerous

artists, Creed says, but those have been declined
so Mars could focus on his upcoming album.

"We wanted the next thing people heard of his
to be his, which isn't to say he won't do it again,"
Creed says. "I'm sure he will. He loves collabo-
rating and performing with other people live."

There's another question that still remains:
What's behind the decision to release Mars'
second album on Atlantic when his debut was
released on Elektra? (Both labels are owned by
Warner Music Group.) The news of the label
switch arrives in the wake of talk that Danger -
bird Records co-founder Jeff Castelaz-who re-
cently left that company-could be in line to take
over Elektra, according to sources. Greenwald
dismisses the notion that there's any connection
and says the decision to shift Mars to Atlantic
was made earlier this summer after Atlantic ex-
ecutives first heard Unorthodox Jukebox.

"If [Atlantic co-founder Ahmet Ertegun] was
here, he would've been up on his feet dancing,"
Greenwald says. "We're always trying to make sure

we're signing stuffand doing stuffthat's right for
Atlantic Records. It just felt like this album should
be on Atlantic, because it fits in with all of the
classics that Ahmet would've signed."

Creed says he's not certain why Warner made
the choice. "They asked us if that would be some-
thing we're OK with and we were. I try not to
get into the label politics," he says. "It's all the
same team and they're great."

Mars, meanwhile, wasn't aware of the label
change. "There's a war for me," he jokes.

Back at Larrabee Sound Studios, Mars further
reflects on his musical metamorphosis during
the past two years. When the subject turns to
how some critics (he hates them, by the way)
have suggested that "Just the Way You Are" and
some of his other romantic songs were overly
sappy, the singer gets playfully defensive.

"If you can't hear the sentiment, as sappy as
you want to call it, then maybe you're a piece of
shit," he says, that devilish grin reappearing.

He pauses a moment to think.
"But if I was getting sappier we'd have a

problem," he continues. "Then it would just
be mush."    
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MUSIC'S

If advertising is the new radio, these are your
DJs. A Billboard guide to ad agency music supervisors

BY ANDREW HAMPP

rom a branding perspective, it's never been a more exciting
time to be involved in music."

Michael Gross, music supervisor for Los Angeles ad
agency TBWA/Chiat/Day, knows of what he speaks, having
helped his agency build entire campaigns around songs-
rather than the far more common reverse route, where a
song is licensed, or synched, to match existing creative. In
2012 alone, TBWA has used songs from acts like Skrillex,
Bon Iver, Foo Fighters and Adele for a series of original,
computer -animated spots for this year's Grammy Awards
and paired folk -pop singer Meiko with Crate & Barrel for
the retailer's biggest campaign in years. Now, the musicians
themselves are reaching out to be his latest client. "We've
been approached by certain artists to develop campaigns
around upcoming releases and anniversaries," he says.

That music licensing has gone way beyond the synch for
advertisers should come as no surprise. At a time when
brands are enhancing their relationships with artists at
all levels-from endorsement deals (P!nk, Taylor Swift

and Janelle Monde are all the latest faces of CoverGirl, Nicki Minaj reps
Pepsi, even Lil Wayne has a deal with Mountain Dew) to tour sponsor-
ships (Lipton Tea and Lady Antebellum, Schick Hydro and the Band Perry,

Acura and Metric) to creative partnerships (Coca-Cola and Will.i.am's
eko-C, Coty Fragrances and Lady Gaga's Fame)-the desire for marketers
to play a more sustainable role in the careers of artists is at an all-time
high. And synch revenue is also at an all-time peak, with artist earnings
from commercial synchronization up 5.7% in 2011 to $342 million, ac-
counting for 2% of global recorded -music revenue, according to IFPI's
2012 Digital Music Report.

For further evidence, look at the Billboard Hot 100, where many of the
year's biggest hits have all been aided by exposure from a commercial
synch. From fun.'s "We Are Young" (a high -profile Chevrolet Super Bowl
spot) to Kelly Clarkson's "Stronger" (a 2011 Toyota Camry commercial
that picked up airtime in early 2012) to Neon Trees' "Everybody Talks"
(Buick) to a pair of Microsoft ads that effectively launched the careers
of the Lumineers (Bing, "Ho Hey") and Alex Clare (Internet Explorer 9,
"Too Close"), advertising is rivaling radio in its effectiveness and abil-
ity to break a song. Is it any wonder that Alicia Keys was featured in not
one, but two different commercials featuring her new single "Girl on
Fire" during the MTV Video Music Awards to help boost awareness (and
first -week sales) of the Minaj-assisted track?

So if advertising is the new radio, ad agency music supervisors are the
new DJs. Herewith, Billboard's guide to the players and perspectives guid-
ing many of the biggest music -related ads right now.  
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Michael Gross
INTEGRATED BROADCAST PRODUCER/

MUSIC SUPERVISOR

TBWA/Chiat/Day

youdon'tfind Skrillex, Adele, Bon Iver or Foo
Fighters licensing their music-let alone
likenesses-to hardly anyone these days. Yet

that's just one of the feats Michael Gross and the
creative team at Los Angeles' TBWA/Chiat/Day
managed to pull offthis year, incorporating those
four artists' songs (all gratis donations from the
nominees) into a visual effects -heavy branding
campaign for this year's Grammys.

But for Gross, a pop-up event that he and his
team put together near the Grammy Museum
in downtown Los Angeles had even greater im-
pact, and pointed to a future of creating content
around brands. Three acts-Anthony Hamil-
ton, Meiko and Class Actress-sang the tweets
that a Grammy installation encouraged people
to send using a custom hashtag.

"To me, that was more effective than a TV
ad," Gross says. "I saw the future in how we in-
tegrate brands and artists and music with that
event. We're bringing something like that to big-
ger clients like Pepsi and Nissan."

It's also helped Gross develop an approach to
synch licensing that's antithetical to the rising
trend. "It's not really about using the latest hit
from the latest artist-I kind of abhor that," he
says. "I'm doing music searches right now rang-
ing from early -20th -century piano music and mid-
century big band stuff to remixes of new songs
to international songs to big anthems."

Gross recently brought in noncommercial
KCRW Los Angeles' Tom Schnabel, who started
the highly influential "Morning Becomes Eclec-
tic" in the '70s, to serve as an in-house musicolo-
gist of sorts to help vet ideas and spark creativ-
ity. "I've been very fortunate to become friends
with him-he teaches these music salons at his
house. If there's a way to get people out of doing
things that are comfortable to them, Tom will
find it," he says.

And given his relative proximity to Hollywood
(TBWA's offices are close to the beach in Ma-
rina del Rey), Gross can't help but cite Quentin
Tarantino as his greatest influence in music
supervision. "'Pulp Fiction' was such an iconic
soundtrack-pulling songs out of the ether un-
expected and then making them relevant again.
He inspired me to put Bo Diddley in a Nissan
commercial, an obscure Elvis track on another
campaign. You can just see his legendary im-
pact everywhere."
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Colin Jeffery
EXECUTIVE CREATIVE DIRECTOR

David 4. Goliath

How did LMFAO's "Party Rock Anthem" become 2011's most ubiqui-
tous single? With a little help from some dancing hamsters.

The Kia Soul's furry spoke -animals breakdanced their way into
key events like MTV's Video Music Awards and other highly visible TV
events to help cement the song's status as one of last year's biggest hits,
while the song gave Kia Soul its leading status in the "boxy car" category
in the process. This year's VMAs marked the return of the hamsters,
featuring a different kind of EDM anthem: an exclusive Axwell remix
of Ivan Gough & Feenixpaul's "In My Mind" that notched a 224% sales
spike from 2,000 to 7,000 copies (according to Nielsen SoundScan) in the
week following its prominent VMAs airtime.

Who's behind the music? Colin Jeffery, executive creative director at
Los Angeles ad agency David & Goliath, who doubles as de facto music
supervisor on the Kia account. Having introduced a music strategy for
Kia Soul with a 2009 campaign that featured Calvin Harris, Black Sheep,
Goldfish, Marz and Potbelleez, Jeffery has since seen the combined power
of using new and familiar songs with hamsters increase exponentially.

"Music is a brand pillar for us at this point," Jeffery says. "We like to use
songs that are in tune with what's going on out there and can read trends
and can use music to strengthen our messaging. It means being tapped
into trends and culture and having a good idea of who you're talking to
with a specific vehicle and specific product, but there's no formula to this."

The hamsters, then, give Kia permission to be a cultural outsider of
sorts. "We don't want to seem to be too cool," Jeffery says. "Obviously a
furry hamster is never going to be a badass. It's all about trends, from
LMFAO to where we are now with Ivan Gough, and the hamsters are
DJs, which has gone along with the rise of real EDM in terms of main-
stream acceptance over the past year. We really wanted to celebrate a
different style of music."

Jeffery and his team have also been able to extend those relationships
beyond synchs to music video sponsorships with LMFAO and Gough
and even tour support. It's part of the two-way street that Jeffery hopes
to see more of in working with the music industry.

"It's more important now for the labels to have savvy marketers on-
board," he says. "You don't want a great track on a shitty piece of cre-
ative-it hurts the act. Make sure you have people around you who can
see the right opportunities."
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Steve Stoute
CEO

Translation

The first music heard during this year's Super Bowl was a fa-
miliar, if disembodied, note: the twinkling piano of Kanye
West's "Runaway," introducing a spot from Bud Light Plati-

num-the first of several commercials with iconic music sourced
for Anheuser-Busch by Translation, an ad agency co-founded by
music veteran Steve Stoute and Jay -Z. This year's game also fea-
tured a Budweiser commercial that mashed up the Cult's "She
Sells Sanctuary" with Flo Rida's "Good Feeling" and a Bud Light
Lime spot that made prominent use of an exclusive Swizz Beatz
remix of Will Smith's "Summertime."

Then there's the Summer Olympics, where Jay -Z debuted
his first commercial as spokesman for Duracell with his
2009 hit "Run This Town" as the soundtrack, another cam-
paign (and deal) Translation helped spearhead. And just last
month, the NFL kicked off its 2012 season with an original
promo featuring Stevie Wonder's "Superstition," a rare synch
for the music legend that helps illustrate a montage of fans'
own football superstitions.

"We always try to use music that cuts through, that accentu-
ates the point," Stoute says, noting that music is often a second
or third step in a campaign's process. "We don't build an idea
around a song, but we definitely try to find the right song to help
craft our intent and push forth that idea."

And for the guy who helped pair Justin Timberlake with
McDonald's and Chris Brown with Wrigley for original pop
songs -cum -jingles, the conversation on commercials with art-
ists hasn't been about "selling out" in a long time, Stoute says.
"It's the 'let me see what the work looks like' perspective-
more of a creative discussion."

Though Translation's work has been largely hip -hop -focused
in 2012, don't be surprised if the agency's work hits the dance -
floor in 2013. "I'm seeing a lot of brands ask questions and are
very curious around EDM," Stoute says. "'Is it appropriate? Is
it here to stay and what does that mean?' I've heard before that
EDM is the new hip -hop, and as far as curiosity is concerned it
is seeming that way."

0 Lauren King
DIRECTOR OF BROADCAST AFFAIRS, MUSIC AND TALENT

Mother NY

Last fall, Method Man released his first new single in years-
only not in support of a new album, but as part ofa viral ad cam-
paign for Sour Patch Kids, the mischievous candies recently

acquired by Kraft Foods. The song, "World Gone Sour," and its
accompanying music video were the result of an exhaustive search
for the right rapper who could best embody the naughty -but -nice
vibe the candy brand and its agency Mother NY had been seeking.

"We talked to Wiz Khalifa, Cam'ron, Gucci Mane, Young
Jock-he was actually cleaner than what they wanted," King re-
calls. Ultimately, they opted for the Wu -Tang Clan rapper who's
lately carved out a niche for himself (in his movies with Red-
man, anyway) for being high-something the trippy video for
"World Gone Sour" practically requires. "They wanted to go for
it, and Method Man just did an amazing job. The song was very
catchy, it was completely on point, and the client loved it. Every-
one wants to use it still."

It's that combination of out -there ideas and artist relationships
that has helped King work with clients like Stella Artois to cre-
ate an original band for a 2011 holiday campaign that featured
sexy, French -inspired '60s jazz takes on Christmas songs, as
well as corral an all-star lineup of musicians (Coldplay's Chris
Martin, fum's Nate Ruess and Sleater-Kinney's Carrie Brown-
stein, to name a few) for an original Roots -produced jingle in a
spring public-service ad. King credits patience and persistence
for allowing her to pull off some of the agency's biggest talent
coups. "It took a crumbling year -and -a -half to finish [the "Read-
ing Is Fundamental" campaign], but we saw kids doing lip -dubs
of the song online, talking about reading. I have never been more
proud of a project."

Though Mother still does the odd synch for clients like Virgin
and Cablevision's Optimum cable service, the focus under King
has largely been on original compositions-and even taking on
bands themselves as clients, as the agency did in 2010 with Devo.

"You can get exactly what you want with the budget you need it
for, and it works really well," King says of custom songs. "There's
some amazing music houses out there-Comma, Tonefarmer,
LimeBeat. I now even see music publishing companies forming
original music departments where I can say, 'This needs to be
$20,000 and non-union,' and they do it."
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La Rani Vaz
HEAD OF MUSIC PRODUCTION

C Melissa Chester
VP/EXECUTIVE MUSIC PRODUCER

BBDO NY

Todd Porter
MUSIC SUPERVISOR

Goodby, Silverstein ,s Partners

BDO has one of the busiest music departments in the
ad industry atthe moment, with active campaigns fea-
turing multiple synchs from clients like AT&T, Lowe's

and Diageo all in the marketplace, with an additional Ad
Council for Save the Children featuring OneRepublic's
"Feel Again," a song the agency helped create with front -
man Ryan Tedder. But with all the work in the market,
there's one thing that Melissa Chester, the agency's VP/
executive music producer, won't touch.

"We're petrified of sound-alikes," she says, referencing
the practice of emulating the melody or even rewriting
the lyrics of a song whose original master was either not
approved or too expensive for use. "If you make the phone
call and you're turned down, it's over. End of story. Some-
times you'll get, 'They're just on tour and we haven't heard
back from them for approval.' You have to have backups
in your pocket all the time."

Although current music has factored into much of the
agency's work lately, music department head Rani Vaz
has found herself dipping back into the catalog for the
first time in years. "If you're able to license something
that doesn't feel like it's too overexposed, there are some
great opportunities out there," she says.

As the days of the $500,000 synch start to dwindle
in favor of cheaper, more effective uses of newer songs
from upcoming artists, Chester has noticed more flexibil-
ity from harder -to -synch artists. "Publishers are coming
down, libraries are coming down. I can say, `Take it down
another $250,000,' and they usually do it."

Case in point: Billy Joel, who recently inked a new
publishing deal with Rondor and Universal with an ex-
pressed goal of scoring synchs to expose his music to a
new, younger audience. Having been on the receiving end
of many declined requests in the past, Chester is excited
about the possibilities.

"There's a lot you could do there: 'New York State of
Mind; `Uptown Girl,'" she says. "I look forward to hav-
ing those conversations."  

How do you follow the year's biggest synch? In the case of
Todd Porter, music supervisor at Goodby, Silverstein &
Partners, who made fun.'s "We Are Young" a giant hit

when it was featured in a Super Bowl commercial for Chevro-
let, you go back to the '70s.

That's the approach he took in sourcing music for a new spot
announcing Google and Motorola's post -merger relationship,
which puts a modern spin on "We've Only Just Begun," a Paul
Williams composition made famous by the Carpenters. "We
experimented with a lot of different artists singing it, but even-
tually went 360 degrees and maybe even 720 and came back
to an in-house composer at [music production agency] Search
Party. We tried a lot to get it to sound current and cutting edge."

With a client roster that also includes Comcast, Doritos and
the Got Milk? campaign, the San Francisco -based Porter ac-
tually cites Chipotle, a client of talent agency Creative Artist
Agency's in-house creative advertising group, as his favorite
synch of recent memory. The Mexican fast -feeder made dra-
matic use of Willie Nelson's cover of Coldplay's "The Scientist"
for a spot that aired during this year's Grammy Awards, in-
spiring an outpouring of tweets and likely industry accolades.

"It was kind of a sneaky thing," Porter says, "a one-off that
might have been for an internal company convention or some-
thing, but it was so good it had to go outside. Once everyone
saw it, I was like, 'That's going to win all the [ad] awards this
year.' It was a stroke of genius."

Not that Porter didn't receive his own share of praise for "We
Are Young," which earned him thank -your from some of the
most senior board members at Chevrolet as well as that all-
important mark of success for an ad agency-consumer brand
recognition. "What's great is that people would call their local
radio stations after it aired and would say, `I want to hear that
song in the Chevy commercial. What is it?' It's great that we
can associate the brand with up-and-coming music."

Up next a focus on original music, with music houses like
Marmoset, Black Iris and the aforementioned Search Party at
the top of his list. "If you're telling a story that's more involved
or have a message that's more subtle, the music needs to take
a back seat a little bit," he says of using original compositions
versus synchs. "Or more accurately, step in and really sup-
port what your message is. A lot of our work has been more
along those lines."

AN AGENCY GUIDE
Who's who in every city

NEW YORK

BBDO

Melissa Chester,

VP/executive music producer

Dale Henriques, music producer

Loren Parkins. senior VP o I executiv

music/radio producer
Rani Vaz, head of music production

IS:

LMFALL "Sexy & I Know It":

M&M's Super Bowl commercial

One Republic, "Feel Again':

Save the Children PSA

Various artists: Lowe's "Never Stop

Improving"campaign

1.1 NOTABLE SYNCHS:

Bess Regers,"The One and Only":

Cheerios

Savoir Adore, "Pop Goes the World": Tide

Duran Duran, "Hungry Like the Wolf

(Steve Aoki Remix)": Trident

e

Y&R
Jessica Dierauer,

VP of music and creative content

Rachel Rauch, assistant music producer

FREELANCERS

Peter Greco, freelance producer atPG2

Music (f ormerly VAR)

Mike Boris, freelance music producer

(formerly McCann Erickson)

GREY WORLDWIDE

Don McNally, music producer

Zech Pollakoff, music producer

Josh Rabinowitz,

senior VP/director of music

Amy Rosen, VP/director of licensing

Ryan Duda, music producer

NOTABLE SYNCHS:

Girls Love Shoes, "Ooh La La": Pentane

Pink, "Blow Me (One Last Kiss)°: CoverGirl

Ray Charles, "What'd I Say": NFL

JWT
Dan Burt, music producer/supervisor

Paul Greco, director of music and radio

Craig Canigha, associate music and

radio producer

PUBLICIS KAPLAN THALER
Theresa Notartomaso, music producer

McCANN ERICKSON
Mike Ladman, music production coordinator

Peter Gannon,

senior VP/executive music producer

McGARRY BOWEN
Stephanie Diaz-Matos,

executive music producer

Kaylyn Keane, music licensing supervisor

Jerry Krenach,

director of music production

Kate Koharyk,

music production coordinator

Chase Misenheimer,

associate music producer

Jean Scofield, music producer

Laura Sigmund, music licensing assistant

Stephen Stallings,

assistant music producer

Kate Urcioli, music producer

MOTHER NY
Lauren King, director of broadcast affairs,

music and talent

NOTABLE SYNCHS:

Method Man,'World Gone Sour":

Sour Patch Kids

Various artists,"Book People Unite":

Reading Is Fundamental

OGILVY & MATHER
Michael Freeman. music producer

Chris Mazur, music production assistant

Karl Westman,

executive music producer

SAATCHI & SAATCHI
Ryan Fitch, music producer

Eric Korte, VP/music director

CHICAGO

DRAFTFCB
Stump Mahoney, music director

DDB
Eric Johnson, executive music producer

LEO BURNETT
Gabe McDonough, VP/music director

Chris Clark, senior music producer

NI

Wilco, "I'm Always in Love": Sprint

Leftover Cuties, "Smile Big": Samsung

Netsky, "Wanna Die for You":

SamsungSeries 9

McGARRY BOWEN
Marisa Wasser, executive music producer

Morgan Thoryk, music producer

Brandy Ricker, assistant music producer

DETROIT

DONER

Jon Moshier, music producer

SAN FRANCISCO

GOODBY, SILVERSTEIN

& PARTNERS

Todd Porter, IIIUSiC supervisor

NOTABLE SYNCHS:

The Meemies, "Porch Song": Google

Fun. featuringJanelle Monk, "We Are

Young": Chevrolet

Paul Williams, "We've Only Just Begun":

Google/Motorola

LOS ANGELES

TBWA/CHIAT/DAY
Michael Gross, integrated broadcast

producer/music supervisor.

NOTABLE SYNCHS:

Mollie, "Stuck on You": Crate & Barrel

Bon leer, "Holocene":

20I2Grammy Awards

David Banner, "Evolve": Gatorade

CRISPIN PORTER BOGUSKY

Jorges Ivan Vargas, music producer

Bill Meadows, executive music producer

Research assistance provided bythe

Assn. of Music Producers.
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JOSE DUERO has celebrated
with family and artist friends
through the years. Clockwise
from top left: With his wife,
GRISHELDA DIAZ, and their son
SEBASTIAN DUENO and the
members of Maroon 5; with AC/
DC guitarist ANGUS YOUNG;
with JAMES BROWN; with
PITBULL; with CELINE DION and
an unidentified woman; and with
his wife and YANNI.
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Dream Builder
n the early '80s, when Jose "Pepe" Dueno said to his
toughest competitor, "Watch me," he knew he had
reached a crossroads in his life.

One road for Dueno led back to law school, while
the other led to New York, where he hoped to fulfill
his dream of becoming a concert and events producer.

As it turned out, Lady Justice was no match against
the magnetic allure of the Big Apple and Dueflo's
ambition to succeed in the music business.

Today, nearly three decades after he made that
declaration to now -retired concert promoter Larry
Stein, Dueho holds a commanding role among the
top concert and event producers in Puerto Rico.

He has not only worked with a who's who of Latin
music stars, but also has made a name for himself in

by IAN MALINOW

the U.S. mainstream entertainment industry.
During just the past two years, according to Bill-

board Boxscore, he has successfully promoted or co -
promoted shows at the Coliseo de Puerto Rico Jose
Miguel Agrelot by acts including Juan Luis Guerra,
Metallica, Elton John, Yanni, Journey/Night Ranger,
Jonas Brothers/Demi Lovato, Luis Miguel, Franco
De Vita and Alejandro Guzman. His most lucrative
booking reported to Boxscore was a multiple -night
stand in October 2011 by Cirque du Soleil's "Dral-
ion" that grossed $4.4 million.

"While I was still in law school, there was this little
voice in the back of my head telling me that I had to
devote myself to the world of show business," says the
50 -year -old entrepreneur while sitting in his office on

Promoter Jose
'Pepe' Dueno holds
elite status in Puerto
Rico's entertainment

business

a sunny August morning in San Juan, Puerto Rico.
"At the time, I had just married my first wife and I
was also working for a chemical firm as a salesman.
But I wasn't happy, so I quit my job, dropped out of
law school and headed to New York City to pursue
my dream. I gave myself two weeks."

It wasn't long before Dueilo's trip to New York
turned into a reality check. While there, he spent
days in a hotel room calling countless talent agen-
cies he found in the yellow pages hoping to schedule
appointments with their representatives, initially to
no avail. But his persistence paid off.

Duerio landed appointments with two A -list agen-
cies: Premier Talent, founded by pioneering rock pro-
moter Frank Barsalona, and William Morris Agency
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(now William Morris Endeavor [WME]), one
of the largest and oldest global talent agen-
cies in the world.

"Nobody knew who I was, so it was really
hard in the beginning to get an appointment.
They always said they were 'too busy,'" the
San Juan native recalls. "But I was deter-
mined to succeed, so I finally got a chance to
meet Phil Citroen from WMA and he sold me
my first show, which was by Roberta Flack
and Earl Klugh. Obviously, he sold me two
artists that, at that time, were a good start-
ing point for my career."

He lost a significant amount of money on
that show, he recalls. Yet Dueho has fond
memories of his first real experience as a
concert producer.

"Days after the show, I received a thank -you
letter from Flack saying, 'Welcome to show
business. You did a great job.' She knew I was a
rookie," he says. "And that made me feel good.
It definitively inspired me to keep on going."

Dueho's passion for show business
emerged during his years as a high school
student. As president of the student council,

Instead, he took that leap of faith that pro-
pelled him into the center of the entertain-
ment industry in Puerto Rico.

"I'm lucky to have met and worked with
Pepe," says Steve Sybesma, a longtime
friend, colleague and mentor who collabo-
rated with him in producing several shows
in the mid -'80s for bands like Cheap Trick,
Aerosmith and Bon Jovi. "I have a lot of re-
spect for him and watched him become a
very successful businessman and the pre-
mier concert promoter in Puerto Rico.

"It wasn't an easy road," Sybesma adds.
"We had a lot of bumps along the way in
our early career, and more than our share of
losses on concerts. But Pepe is not the kind
of person who gives up. He's worked hard for
his success, and he's very intelligent."

Dueho's career as a promoter began to take
off in 1985 when he booked hair metal band
Ratt, which had hit No. 12 on the Billboard
Hot 100 the previous year with "Round and
Round." With Bon Jovi as the opener, the
show sold out quickly.

Two years later, DueLio got his big break

name acts in the late '80s, including Kiss,
Whitesnake and Hall & Oates. In the '90s,
Duetio produced even bigger mainstream pop
acts like Billy Joel, Elton John, David Copper -
field, Sting and Carlos Santana, to name a few.

"Jose Duelio is a true professional," says
Dennis Arfa, head of Artist Group Interna-
tional and the agent for Joel, among many
others. "He is in the class of elite promoters
in the world."

Although he struggled in his early career,
by 1995 Duelio was a leading concert pro-
moter in Puerto Rico-and still is. From Latin
sensation Jennifer Lopez to hard rockers AC/
DC and Metallica, Duero has produced many
of the top -grossing and biggest productions
held on the island, from Backstreet Boys
(2000) to Usher (2005) to Maroon 5 (2012).

"I have known Pepe for over 20 years and
he has always been my go -to guy in Puerto
Rico. He's always been a gentleman and
even helps me out in shows that he doesn't
produce," WME agent Akiko Rogers says. "I
guess the only negative thing I have to say
is that we have a tendency to squabble, but

"Jose has always
been my go -to guy
in Puerto Rico."

-Akiko Rogers, WME

he organized parties and other extracurricu-
lar events. He also was a DJ for four years,
during which time he spun records at hun-
dreds of high school bashes, he recalls.

But it wasn't until 1979 that Duero
was bitten by the showbiz bug. He was in
charge of organizing his 12th -grade gradu-
ation party, so he signed on former Fania
All -Star great Roberto Roena and legendary
salsa band El Gran Combo de Puerto Rico
as the night's headliners.

"I still have the signed contract at home,"
he says. "It serves me as a reminder of my
beginnings and of how much I have learned
about the entertainment industry since then."

After graduating from college with a de-
gree in marketing and advertising, Dueho
went on to law school, but he never finished.

thanks to both "American Top 40" host Casey
Kasem and Bon Jovi. As fate would have it,
Duelio had booked the rising rock band from
New Jersey to give a concert in Puerto Rico on
the same day that Kasem announced during
his radio show that Bon Jovi's chart -topping
album Slippery When Wet (featuring the No.
1 "Livin' on a Prayer") was the No. 1 album
in the United States on the Billboard 200.

"That show put me on the map," Dudio re-
calls. "For the first time ever, U.S. promoters
were asking, 'Where is Bon Jovi performing
and who is this Pepe Dueno?' From then on, I
saw a 180 -degree turn in regard to my career."

Bon Jovi's gig bolstered Dueho's spirit and
paved the way for a winning streak that con-
tinues to this day.

After Bon Jovi, he produced other big -

producing events here," Dueho says. "Before,
we could not compete against other stateside,
state-of-the-art venues. But today we can hold
a Metallica concert for 18,000 fans, or a more
intimate event featuring standup comedy art-
ist and actor Chris Rock."

Since the venue's opening, Duero has
produced more than half of the shows held
at the $250 million arena. Ranked among
the top venues of its size by Billboard Box -
score, Coliseo de Puerto Rico is managed by
SMG, the venue management firm that oper-
ates more than 160 arenas across the United
States. Through the years, Dueho has come
to call the venue his second home.

"Pepe is highly energetic and totally passion-
ate even after so many years in the business,"
Coliseo de Puerto Rico GM Wesley Cullen says.
"One of the many things I like about him is
that he keeps his family around and involved
and they are really supportive of each other."
(Duero has two children from his first wife-
Jose, 23, and Agustin, 20-and a 7 -year -old,
Sebastian, with his second wife, Grishelda.)

"He does business at a fast pace and is al -

.1 NO with
ANDREA BOCELLI,
who performed in
Puerto Rico in 2009.

I think that's the case when you deal with
your family and I consider Pepe my family."

Dueho notes that a turning point in the
local entertainment industry came when the
Coliseo de Puerto Rico Jose Miguel Agre-
lot-the island's biggest indoor entertain-
ment venue-opened its doors in 2004.

The building enabled promoters to pres-
ent high -caliber and more sophisticated pro-
ductions than ever before, he says. Duerio
opened the building with a sold -out show
headlined by Van Halen.

Since then, Duero has produced dozens of
top international acts at the arena, including
last year's record -breaking "Dralion," which
attracted more than 60,000 fans to the venue.

"When the Coliseo de Puerto Rico opened,
it marked a significant change in the way of

ways very creative, so you have to be at your
best to keep up with him," Cullen adds. "Pepe
is a promoter through and through-it is not
his job, it's who he is. He brings the big-
gest ads in the world to Puerto Rico and also
works with up-and-coming local artists. Not
everyone loves him, but no one can deny that
he is a force to be reckoned with."

Duerio may have reached the top of his
field through hard work, discipline and per-
severance. But he says his true guiding light
comes from another source.

"If there's a life lesson that I've learned so
far, it's that you can never stop trusting your
instincts," he says. "I may have gained a lot of
experience in this business over the years, but
there's nothing like listening to that little voice
in the back of your head. There just isn't" -
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Lessons Learned
Jose Dueno reflects on his rise, his fight for
respect-and his long wait for U2

by IAN MALINOW

s a premier promoter in his native Puerto Rico, Jose "Pepe"
Duerio has thrived through four decades of changes and
challenges in the live music business. He spoke recently
with Billboard about his experiences.

As an inexperienced, aspiring concert and event pro-
ducer in the early '80s, how did you manage to make it
in the competitive world of show business in Puerto Rico
and ultimately get the respect of your peers?
My first 10 years were really hard. My toughest competitor

was Larry Stein, who had complete control of the local [concert] market in terms of bringing
the biggest and most popular U.S. acts to the island. We hated each other back then. He obvi-
ously saw me as a threat, so he tried to make my life-and my work-miserable in the begin-
ning of my career as a concert producer. He didn't want me to pursue it as a career and that's
when I told him, "Watch me."

But we ended up as colleagues, and we even co -produced several shows together. I guess
he realized there was nothing he could do to convince me otherwise. I also had to work hard
to gain the respect of my colleagues, agents and artists. It was definitively an uphill battle.
But in the end, the hard work paid off.

Throughout your career you have focused
on bringing Latin and U.S. acts to a Puerto
Rican audience. It seems, however, that you
have specialized in producing non -Latin
acts. Is there a specific reason for this?
Well, not really. But since I was in high school
I've loved U.S. rock and pop music, so it came
naturally to me as I became a concert pro-
ducer to book these acts more than the Latin
ones, say 80% vs. 20%. Not that I have never
liked salsa or other Latin music genres. Many
of my best friends are Latin artists. But my
business just flowed this way. I've produced
great shows for Franco De Vita and Los Fabu-
losos Cadillacs, among many others.

What has been the secret to your success-
ful business career, especially amid the
industry tumult of recent years?
I have always had a clear idea that, at the end
of the day, I have to please the public, who is
the one that pays for the tickets. Iftickethold-
ers are not aware that I produce a good show,
then my work is worthless. And now with
Facebook, Twitter and YouTube I get instant
messages from fans and clients. Now I feel in
complete control of the business. I love that
people enjoy my shows. Years ago I had to
call artists and today they are my friends ...
they call me and we have close relationships.

Any lessons learned along the way?
In this business, you cannot let your guard
down, not even for a minute. This is a busi-
ness that ifyou are not careful and disciplined,
you can lose everything overnight. You have
to be on top of it 24/7. Why? Because you're
working with people, with stress, against the
clock, against many factors that work against
you-the weather, politics, et cetera.

Many of the lessons I have learned have been
due to three key ingredients that have helped
make my company profitable: I've always been on

top of what's going on "under the radar," I have
always monitored radio ratings on Arbitron, and
I have always counted on my experience. If every-

thing points to a favorable situation, I delve into
it, and eight out of 10 times I can predict if the
upcoming artist will hit it big in the mainstream
music market. continued on »p32
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from »p30 Can you pick one or two
favorite acts you've produced during
your career?
That's a tough one. But I feel especially
proud about having worked with Howard
Rose, Elton John's agent, in the concert
we worked together in 2007. He's one of
the toughest agents in the world. And I'm
saying this on the record because I know
he loves to know that he's the toughest

the band's mega productions are just way
too big and sophisticated, even for the
Coliseo de Puerto Rico [the island's larg-
est concert arena]. I'll have to wait until
the group kicks off an arena tour. That
may be the only chance I get.

Is there one event you are particularly
proud of presenting?
There are some, and several come to mind

"At the end of
the day, I have to
please the public."

-Jos6 Duetio

agent in the world. The other one is the
Yanni concert held at the centuries -old
San Felipe del Morro Fort in Old San Juan
in 2011. The fact it was held in one of the
oldest structures in the United States,
aired on PBS and attended by more than
15,000 fans gives me goose bumps.

Do you expect your children will work
with you in the future, or take over
the reins of your company, if you ever
decide to retire?
My son Agustin, who's 20, is going to
graduate from the University of Colo-
rado in 2014. He wants to follow in my
footsteps-and he plays drums-so he'll
probably join me in the business in the
next few years. But don't expect me to
retire any time soon. I'll hopefully die
onstage when I'm 90. If I were born
again, I would do it all over again. The
business of producing entertainment
events is stressful and requires a lot of
sacrifice, but it also opens many doors,
you meet a lot of good people and, at the
end of the day, the greater part of what
you do is positive.

Any unfulfilled dreams so far?
Not having been able yet to produce a U2
concert in Puerto Rico. The thing is that

right now: the five consecutive concerts
given by Aventura in 2008 [attended by
more than 80,000]; the Metallica show
[in March 2010] that sold out in a record
three hours; and last year's Cirque du
Soleil show, "Dralion," which became the
highest -grossing family event ever held
at the Coliseo de Puerto Rico.

What are you working on now?
I'm working on two sold -out concerts by Lady

Gaga [Oct. 30-31], a Cirque du Soleil show
called "Saltimbanco" [Nov. 15-18]-which
cost $3 million to produce each-and an up-
coming concert featuring Pitbull [Nov. 2]-
alltobe staged atthe Coliseo de Puerto Rico.

What are your plans for the future of
your company?
We are currently in the process ofbranch-
ing out into artist management. We have
already identified a few prospects from
different genres-pop, rock and Latin-
and our expectations are to shift into high
gear with this by the end of the year.

It's important to keep developing talent in
Puerto Rico and give up-and-coming artists
a chance to cross over into the mainstream
market at a time when there's basically no
marketing support, especially in this day
and age of social networking.  . 
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Summer Olympics give Muse a powerful platform to launch what should be its biggest album yet

Aug. 12, 2012: Muse performs its new
single, "Survival," at the closing cer-
emony ofthe London Olympics in front

ofan estimated global TV audience of more than
500 million. The song-four minutes and 17
seconds of gloriously over -the -top rock opera
bombast-acts as both the official song of the
Games and the first taste from The 2nd Law,
Muse's sixth studio album. In addition to mak-
ing thrilling TV, the occasion, which took place
at London's 80,000 -capacity Olympic Stadium,
gifts the Warner -signed British rock band with
the sort of wide -reaching promotional platform
that money can't buy.

"It gave them global access to the public on an
unprecedented scale," Warner Music U.K. CEO
Christian Tattersfield says. "We really couldn't
have asked for a much better lead-in to the cam-
paign." The appearance also served another func-
tion: It confirmed Muse's status as a deserved
member of music's A -list.

"They are one of the very finest rock bands
that we have," says Wamer Bros. Records co-pres-
ident/C00 Livia Tortella, who credits the group's
"unique sound" and "compelling" live shows with
fueling its slow -burning rise. She points to the
international success of Muse's last studio album,
2009's The Resistance, as evidence of a group "that
is definitely on an upward trajectory."

Having formed in Devon, England, more than
15 years ago, Muse won big with The Resistance,
which topped charts in 19 countries, including
the United Kingdom. In the United States, the
record was the band's most successful yet, debut-
ing at No. 3 on the Billboard 200 and winning
the best rock album Grammy Award. U.S. sales
stand at 746,000, according to Nielsen Sound -
Scan. The stage is thus set for what is potentially
the biggest album of Muse's career: the hugely
ambitious The 2nd Law, a self -produced 13 -track
set that arrives internationally on Helium 3/War-
ner Records on Oct. 1 and stateside on Warner
Bros. a day later.

"The band has laid an amazing foundation
over the years," says Tortella, who predicts that
"with this album, and the strength of the music,
it's really going to take it to the next level."

Recorded at London's Air Studios, The 2nd

Law contains everything that one would expect
from a Muse album-towering rock anthems,
dynamic orchestral crescendos, singer Matt
Bellamy's soaring falsetto-and more. "Panic
Station," for instance, is a surprisingly funky
Prince -like jam, while "Big Freeze" resembles
classic U2. Most startling is the EDM-flavored
"Follow Me" (made in conjunction with U.K.
dance duo Nero) and the pulsating electro
groove of lead single "Madness," which is gain-
ing exposure at alternative and rock radio. War-
ner. Bros is hopeful that "Madness" will cross
over to top 40 stations later this fall. Tortella
identifies Muse's current core demographic as
being predominantly 18- to 34 -year -olds, skew-
ing male, but believes that-thanks to its eclec-
tic mix of musical styles-The 2nd Law "opens
up more opportunities at radio" and can "reach
a more diverse" audience.

To help achieve that goal, Warner's interna-
tional divisions worked alongside Muse's man-

agement-Cliff Burnstein and Peter Mensch of
New York -based Q Prime and Anthony Addis of
U.K.-based Brontone, which handles the band
outside North America-to coordinate a tightly
integrated global campaign that began June 6
with an online trailer announcing the album
title and release date. "Madness" premiered Aug.
20 on BBC Radio 1. A lyric video was simulta-
neously uploaded on YouTube, with the official
clip following on Sept. 5.

To further drive anticipation for the project,
the album began streaming on Sept. 24, in con-
junction with iTunes in the States, the Guardian
in the United Kingdom and Noize in Japan. A
Twitter Q&A session took place Sept. 26 with the
band's Sept. 30 performance as part of London's
iTunes Festival to be streamed live through the
Apple retail outlet. Notable TV performances
include BBC 2's "Later ... With Jools Holland"
(Sept. 25) and a street -week appearance on NBC's
"Saturday Night Live."

In keeping with Muse's reputation as an ac-
complished live act, touring again sits at the
heart of the campaign. Beginning Oct. 16 at the
Park&Suites Arena in Montpellier, France, the
trio embarks on a fall trek of European arenas,
booked by Geoff Meall at the Agency Group.
Though the label declines comment on U.S.
plans, sources suggest that a stateside tour will
likely follow early next year with an eye on a se-
ries of festival performances during the summer.

Synchs will also play a big role going forward,
says Richard Manners, managing director at
Wamer/Chappell U.K., Muse's publisher. "Mad-
ness" has been earmarked to feature in a major
sports ad campaign, according to Warner Bros.
Meanwhile, Manners anticipates The 2nd Law to
generate strong interest from the worlds of film
and TV and notes that "jaws dropped" when he
first played the set to licensing partners. "It is a
truly extraordinary album," Manners says, "by
a band that is at the very top of its game."   

MUSE will perform on "Saturday
Night bye" in October.
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If I ruled the world: Nas hits
the road this fall in support
of his sixth No.1 album,
Life Is Good (Def Jam).
Lauryn Hill will join Nas for
10 of the North American
dates-dubbed the Life Is
Good/Black Rage tour, in
a nod to Hill's new single
"Black Rage," which is also
expected to arrive this fall.
Booked by Brian Edelman
and Brian Cohen of William
Morris Endeavor (WME),
the run kicks off at the Mer-
riweather Post Pavillion
in Columbia, Md., (Oct. 6),
making stops at the Moog-
fest in Asheville, N.C. (Oct.
26), Voodoo Fest in New
Orleans (Oct. 28) and clos-
ing at Atlanta's Tabernacle
(Nov. 2) ... Flashing lights:
Fresh off the release of
sophomore effort Halcyon
(due Oct. 8 on Interscope),
British electro-pop queen
Ellie Goulding will head
out for a nine -day trek
through her home country.
Booked by Coda Music
Agency, Goulding will
begin at the 02 Academy
in Bristol, England (Dec.
7) before making stops at
the 02 Brixton Academy
in London (Dec.12), the
02 Academy in Glasgow,
Scotland (Dec.13) and
close at the Guildhall in
Southampton, England
(Dec.18) ... La la la: YACHT
has just announced a
six -date swing in support
of electronic Australian
group the Presets. The
cult indie-pop duo will join
the Presets in New York at
Terminal 5 (Oct.19) and
appear at Corona Theatre
in Montreal (Oct. 21), Metro
in Chicago (Oct. 25) and
finish at the Fox Theater in
Pomona, Calif. (Oct. 28).
Tom Windish of the Wind-
ish Agency booked ...
Goodbye England: U.K. nu -
folk darling Laura Marling
will visit the United States
for an intimate string of
dates booked by WME's
Sam Kirby. The run, in sup-
port of last year's A Crea-
ture I Don't Know (Virgin),
begins at the Columbia
City Theater in Seattle
(Sept. 27) and includes
stops at the Henry Miller
Library in Big Sur, Calif.
(Sept. 30), the Hotel Cafe
in Hollywood, Calif. (Oct.
7), Zanzabar in Louisville,
Ky. (Oct. 20) and Club Pas-
sim in Cambridge, Mass.
(Oct. 27). -Nick Williams

BY STEVEN J. HOROWITZ

Online
`Paradise'
Oz teen Cody Simpson hopes
to turn Web following into
paying fans with debut album

Australianpop singer Cody Simpson realizes that
most ofhis fans practically live on the Internet.
The 15 -year -old got his start recording Jason

M raz and Justin Timberlake covers in his bedroom and
posting them to YouTube, racking up millions of views
and leading Atlantic Records to sign a deal hoping to
replicate his Web success offline.

Two years after joining the imprint, Simpson remains
a strong force in the digital space. His YouTube page
(CodySimpsonMusic) has almost 425,000 subscribers
and more than 140 million views. On Twitter (®Cody -
Simpson), he's amassed more than 3.3 million follow-
ers, and secured 3.2 million likes on Facebook. With his
debut album, Paradise (Atlantic), out Oct. 2, Simpson
hopes to finally tap the resource that elevated his profile.

"I'm always online, 24/7 Facebooking and tweet-
ing, because that's where my fans are," Simpson says.
"I'm looking for new and innovative ways to connect
with them."

To prep for Paradise's release, Atlantic has several ini-
tiatives to reveal album -related content and new mate-
rial. The label brainstormed with personnel at Warner
Music Group's YouTube channel the Warner Sound
and filmed an interactive movie that allows viewers to

choose their own adventures by clicking annotations to
cue the next clip. Shot in April, "Finding Cody" follows
two girls on a quest to sneak into Simpson's concert at
Anaheim, Calif's House of Blues, where he performs
songs from Paradise. In the first 24 hours of release, the
videos got tens of thousands of views.

"Ultimately, what we've wanted to do with Cody is fmd
unique ways to market him," Atlantic VP of marketing
Chris Stang says. "We didn't want to do the traditional
things people do to connect with kids, especially in a
place where they're seeking out music, which is You -
Tube. It just made a lot of sense."

Digital initiatives on Twitter, where Simpson debuted
the cover art for Paradise, involved Atlantic partnering
with social media app company MetaBlocks to create a
program for the album. To unlock the image, fans had
to tweet the hashtag #ParadiseOct2nd a combined total
of 10,000 times, a quickly achieved goal that spawned
several trending topics on the social network.

Simpson's build has been gradual during the past few

QUIPq-nnms
with DIANA KRALL

The day that Neil Armstrong died,
Diana Krall sang "Fly Me to the Moon"
during her Hollywood Bowl concert, a
tribute to the astronaut whose moon -
walk thrilled her as a child. Armstrong's
family heard about her performance
and invited Krall to his memorial ser-
vice on Sept. 12 in Washington, D.C.
"It was a huge honor, and I felt a little
overwhelmed," she says. The service
took place just weeks before Krall, 47,
issued her latest album, Glad Rag Do//, a

collection of songs from the early 20th
century. Here, Krall discusses the Oct. 2

release on Verve, listening to 78s with
her father and working with producer T
Bone Burnett.

1 The Glad Rag Doll songs
mostly come from the teens, the
1920s and the '30s. What was your
starting point?
When I was about 14, my father brought
home his first gramophone. My sister
and I were at his house for dinner within
the last two years, and we found a 78 with
"Glad Rag Doll" on one side and "When
the Curtain Comes Down" on the other.

We left the house, looked at each other,
turned the car around and stayed the rest
of the night listening to 78s. I began to
think of ways to return to this music. I
did a solo piano show in Montreal play-
ing these songs and, when I met T Bone,
I handed over 35 tunes. The only thing
I was specific about was that I wanted to
work with [guitarist] Marc Ribot.

2 You've worked with many great
guitarists, but Ribot brings a differ-
ent aesthetic. What drew you to hlm?
I was introduced to him on [Tom Waits'
1985 album] Rain Dogsand, more recently,

with [Ribot's 2010 album] Silent Movies
and his band, Ceramic Dog. There's only
one of him. He'll play Bin Beiderbecke's
blues and break your heart, then play his
own compositions and tear it up. He can
play Albert Ayler or John Coltrane. He
can do anything.

Besides Ribot, Burnett brought
in his usual team including bassist
Dennis Crouch and drummer Jay Bel-
lerose. How did you determine the
direction of the album?

To promote
Paradise, CODY

SIMPSON released
the app Smitten

With Cody Simpson.

years. His breakout single
"iYiYi," featuring Flo Rida,
debuted in 2010, but it
wasn't until last year's "On
My Mind" that he cracked
the U.S. charts, peaking at
No. 39 on Billboard's Main-
stream Top 40 chart. With
three EPs under his belt,
Simpson took his time re-
cording Paradise-which
features contributions from
Dr. Luke, Taio Cruz and
Ryan Tedder-so he could
fully enjoy his adolescence.

"Putting out your first
album is a milestone for an artist, something that you're
remembered by, your first impression," says Scooter
Braun Management's Matt Graham, who manages
Simpson. "It's very difficult to make a first impression
at 13 or 14 years old. You don't have that much to say. In
the past two years, he's had a whirlwind experience. It
took time to fmd what he wanted to say, and, when you
look at this album, this is a kid who's really grown up.'

In anticipation of Paradise, Simpson released his
Smitten With Cody Simpson app for iPhone and An-
droid, and signed on as a brand ambassador for Build -
a -Bear. He is scheduled to open for Justin Bieber on six
tour dates, and is eyeing February 2013 for a U.S. tour.
For now, he's hoping that fans notice his growth, both
personally and musically.

"I have some stories to tell and I've experienced
relationships with girls, et cetera, so I have more to
tell right now," Simpson says. "I know my sound and
my lane, and that's something they'll hear when they
hear Paradise."    

about Miles Davis' Jack Johnson. T
Bone put a kind of a drone in it and
[my husband] Elvis [Costello] came
in and played mandola. I wanted to
do it as deadpan as possible and let
everything else happen around me.
We let it fly, no edits, exactly what we
played, like a lot of the album. We
used a lot of tape.

I called T Bone and said, "I don't know
what we're doing, or what it's going to
sound like." He was very calm and reas-
suring, saying, "Let's go in and figure it
out" I've gone into the studio many times
before where I knowwhat I want to hear-
I know the arrangements, I know the in-
strumentation. This is the first time I've
gone in and said, "I know the tunes, but
how is this going to work?" T Bone hears
things you can't even imagine.

4 One of the more recently com-
posed songs on the album is Doc
Pomus' "Lonely Avenue." Why
that one?
T Bone said, "You should do that" I started
listening to a bunch ofversions, listening
to some [Jimi] Hendrix, and we talked

What was the secret to mak-
ing this sound unlike your other
albums or just a retro thing?
It could have been more of a period
piece, but I didn't want to do that, so
everybody brought their own inter-
pretations to the mix. We sat around
the table [saying], "This is not a jazz

record. These are not jazz musicians."
When I heard what the band was playing,
I just freaked out. I was just so happy to
do it this way, to make these songs sound
like they were written yesterday instead
of trying to put a Django Reinhardt feel
in there. No limitations.

How will you work these songs
into your live shows?
That is the big question. I'm going into
rehearsals with guitarist Aram Bajakian,
Jay and Dennis, with Patrick Warren play-
ing keyboards. And I've got [mandolinist/
violinist] Stuart Duncan, which will be
super fun because he can cover so many
different things. Having a violin means
we can do some of my old repertoire, but
do it differently, reinterpret it.    
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BEGGARS' BANQUET unit nagctEFDomrewigitnhBigpgzsptakes on the U.S.,

The path to stateside success has never been
clear for U.K. hip -hop artists. But Foreign
Beggars are out to buck that trend. The

three-man, London -based crew is set to relocate
to Los Angeles behind a new, bass -powered sound
and a powerful ally: Skrillex, the Grammy Award -
winning leader of the dubstep youth movement.

Lee Anderson, who handles the band with
agents Max Braun and Cody Chapman at AM
Only, says that if Foreign Beggars "move here
and build a rapport with the hip -hop community
and more American acts, it can work." He calls it
"the co-sign": a powerful stamp of approval from
already beloved EDM acts with whom Foreign Beg-
gars have collaborated, including Noisia, Flux Pa-
vilion and Deadmau5, the lattermost releasing the
group's new album, The Uprising, on his Mau5trap
imprint on Oct. 2. It's the act's fourth full-length
album, but its first released stateside.

The proof is in the sound. The Uprising is hip -
hop of the head -nodding and thick variety, with
cocky verses and moments of lyrical soul. Woven
into it are the bass drops and churning break beats
that characterize the harder side of American
EDM. The latest single, "Apex," with rave -rock
act Knife Party, is a brain -rattling synth throw -
down, with rapid-fire rhymes by Foreign Beggars'
Metropolis and Orifice Vulgatron. "Mind's Eye"
with Tommy Lee provides the album's most ex-
pansive moment: a spoken -sung chorus by Me-
tropolis over a skittering churn of break beats and
mounting bass.

The group has its origins in Dubai ofthe United

ROCK BY EMILY ZEMLER

high-strung rhythms of drum'n'bass. The two
moved to London in 2000, where Brits Ebow Gra-
ham (Metropolis) and James Miller (DJ Nonames)
joined up, completing the original group roster.
The act founded Dented Records in 2003 and re -

Arab Emirates during the late '90s, when Orifice
Vulgatron, aka Pavan Mukhi (of Indian descent
but born in the UAE), met producer and classically
trained musician Dag Torgersbraten and started
applying his hyper -rapping style to the equally

FOREIGN BEGGARS
collaborated with
Skrillex on his break-
through ER

Making The Connection
Papa Roach frontman overcomes personal issues that inform band's eighth album

Halfway through record-
ing Papa Roach's new
album, The Connection,

singer Jacoby Shaddix realized
that he was out of control and
needed to get his life back on
track. So last February, the mu-
sician-whose wife of 15 years
left and subsequently returned
during this difficult period-
made the decision to get sober
and focus on his band's music.

"It was like a fucking VH1
special," Shaddix says of the
emotional ordeal behind cre-
ating the new album, due Oct.
2 on Eleven Seven Music. Now
home in Northern California re-
covering from recent vocal cord
surgery that took Papa Roach off
the summer's Uproar tour after
only three shows, Shaddix says
of the personal upheaval, "It was
tough. But the one thing I knew
is that I didn't want to get flicked
up. I wanted to create music."

These experiences are palpa-
ble on the new disc, which the
band recorded with producer

James Michael in the Sacra-
mento, Calif, studio they built
last year. From the debut track,
"Still Swingin" to the album's
slower second single, "Leader of
the Broken Hearts," which will
go to radio later this year, The
Connection is a heavy record,
both thematically and sonically.

"My band was watching
this shit unravel as we're try-

ing to make this record," Shad-
dix says. "One day, I just woke
up and said, 'Nope. No more.
No more of that.' And that's
when everything started to
focus, when I put my head in
the game. It's all on the record.
[The] story of my life [is] right
there, on those songs."

Just as the personal aspects
of Papa Roach's music shifted,

so has its business situation.
This album, a follow-up to
2009's Metamorphosis, which
debuted at No. 8 on the Bill-
board 200 and has sold 215,000
copies (according to Nielsen
SoundScan), is the act's first
studio set to be released on
Eleven Seven, the indie label
run by longtime management
company 10th Street Entertain -

PAPA ROACH'S The Connection is its first studio set on Eleven Seven.

leased three albums in the next seven years, act-
ing as key local figures in the U.K. hip -hop scene.

The members met Skrillex during a 2010 ses-
sion, Mukhi says, "when he was still just Sonny
Moore, just chilling in the studio, politicking."
The group contributed "Scatta" to Skrillex's break-
through EP, Scary Monsters and Nice Sprites, putting

it on the dubstep map and setting off collaborations
with other EDM artists. Although Torgersbraten
left the band last year, in 2011 the group visited
America as an opening act on Skrillex's Mother -
ship tour, where Anderson saw the act for the first
time when Skrillex and his manager Tim Smith
"brought them to me," Anderson says. He adds,
"It's hard being an opening act. People are usually
drinking beer and twiddling thumbs. But they had
incredible energy, and, throughout the tour, they
had 5,000 -capacity rooms captivated."

Anderson and U.S. managers David Taylor (of
Blood Company, Smith's management group) and
Danny United are planning to use that electrifying
live show to help set up the band well into 2013,
starting with a 14 -date U.S. tour that begins Oct.
31 in Philadelphia and ends Nov. 21 in New York.

"The November tour will get a lot of people to
experience them for the fast time," Taylor says.
"Then they're going to roll around L.A. the same
way they roll around London, making new friends
and being creative." For the Foreign Beggars crew,
that should come easy. "People are keen to try
something new, because it's needed," Mukhi says.
"Hip -hop is now over 20 years old. There's only so
much you can say at a certain BPM beat."    

ment. While Papa Roach felt its
former label, DGC/Interscope,
seemed interested only in radio
promotion, Eleven Seven has
undertaken what 10th Street
CEO Allen Kovac calls the
"most robust campaign since
we started the label."

The idea is to balance radio
promotion crossing over from
active rock to alternative with
fan engagement and online
strategies, including an upcom-
ing appearance on "YouTube
Presents" on Oct. 23, the band's
only U.S. performance during
the remainder of 2012, due to
Shaddix's surgery. The label
also used the group's 2010 live
album, Time for Annihilation, to
bridge the major -label version of
the act with the current version.

"It was very important for us
to connect the old Papa Roach
with the new one," says Jason
Lekberg, VP of digital strategy
and marketing at Eleven Seven.
"That [album] was the bridge,
and it gave the band the ability

to get out and really re-establish
its base as a live band. [That
base] had been pretty depleted
under some of the old market-
ing practices. The band has re-
ally stepped back up in the last
few years."

Papa Roach will revive its live
tradition later this year in Eu-
rope with Stone Sour, and will
finally bring its new songs to
the United States in early 2013.
The delay caused by health is-
sues isn't as much of a problem
as it might seem-the label sees
The Connection as having a long
life, bolstered by two additional
singles released in the next six
months. It's all part of what the
group hopes is a lengthy career.

"We've been a band that's
seen the ebb and flow of record
sales, highs and lows," Shad-
dix says. "We've watched the
industry change in front of our
eyes and still maintained this
creative momentum that keeps
pushing forward and tries new
things. We're still here."  
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SURRENDER THE
FALL
Burn in the Spotlight
Producer: Lennon Murphy
Rum Bum Records
Release Date: Sept. 18
We've heard the likes of Sur-
render the Fall before: rugged
rock with a chip on its shoul-
der and a deceptively easy
touch with hooks. The quintet
comes by its hard edges hon-
estly. Guitarist Eddie Tyre was
chased out of New Orleans
post -Katrina, while a knee
injury cost fellow six -stringer
Anthony Pitts a potential foot-
ball career. Frontman Jared
Cole may declare himself a
"dirtbag motherfucker fake -
ass selfish son of a bitch" at
the beginning of STF's debut,
but he mixes an abundance of
angst and anger with touches
of softness and understand-
ing on power ballads like
"Undesigned," "40 & 12" and
"Some Kind of Perfect." That
helps give some dimension
to the dozen compact songs
here, none of which last lon-
ger than four minutes. But
STF's stock in trade is pound-
ing, pedal -through -the -floor
rock, a loud abundance that
includes first single "Love

ELLIE GOL

ELLIE GOULDING
Halcyon
Producers: Jim Eliot, Ellie Goulding
Cherrytree/lnterscope Records
Release Date: Oct. 9
It's been billed as a breakup album,

but Ellie Goulding's follow-up to sleeper -hit 2010 debut
Lights is more like a revival. The set begins with Goulding in
an echo chamber, chanting what seems like a call to prayer
as icy synths and tribal drums wash over her like an arctic
waterfall. First single "Anything Could Happen" adapts the
sacred qualities to uptempo gospel with a Brit -pop sheen,
the string -heavy "Explosions" has angelic harmonizing
throughout, and "I Know You Care" features a boys choir.
One thing's certain: It isn't an EDM or dubstep collection,
which her collaborations with boyfriend Skrillex or members
of Swedish House Mafia might have suggested. ("I Need
Your Love" with Calvin Harris is listed as a bonus track.)
Instead, it has the epic sweep of Florence & the Machine,
or the electronic whoosh and warble of Cocteau Twins. The
layers of reverb, walls of harmony and weeping strings occa-

sionally feel overwrought. But vocally, Goulding has never
sounded better, leaping into falsetto just after dropping into
a throaty alto, and wringing each feeling out of every lyric.
It's heady, lavish stuff-but nothing has the easy appeal of
her mega -hit "Lights."-KM

Hate Masquerade," "Every-
thing You Want Me to Be,"
the riffy bounce of "Deeper
Inside" and "Nothing," which
has a Disturbed kind of heavi-
ness. STF isn't reinventing any
wheels, but the band is con-
fidently traveling the same

MUMFORD & SONS
Babel
Producer: Markus Drays
Glassnote Records
Release Date: Sept. 25
Whenever a band enjoys an unlikely

avalanche of success there's a tendency to determine
the driving factors behind that audience engagement to
enhance them on the next go -round. Marcus Mumford
and his band, with Markus Drays' hands on the controls,
have put their faith in high drama, the state of romantic
elation and the banjo that sits inordinately high in the mix.
The choice of "I Will Wait" as the first single to Babel is no
surprise: It's the one song out of the album's 12 that encap-
sulates the key elements of the band's 2009 debut, Sigh
No More-the dropouts in the instrumentation, the tempo
changes and the earnestness in Mumford's cadence. If Sigh

No More is Mumford's barn dance album, then Babe/ is its
basketball arena disc. The acoustic guitar strumming is
broad and ferocious, the track "Below My Feet" provides a
new definition of majestic, and "Lover of the Light" brings
in piano, drums and, toward the end, woodwind sounds, to
create a soaring melody that shows the band has moved
far beyond neo-folk songs. Yet as the tracks have grown
larger in instrumental scope, the lyrics have a distinct
focus, specifically the battle between religious morality
and romantic fulfillment. While this material is less easy
to chant at a concert, at the very least, Mumford is giving
his listeners some compelling fodder to contemplate.-PG

road as many who have taken
the ride before it.-GG

DAVID BYRNE AND
ST. VINCENT
Love This Giant
Producers: various
4AD/Todo Mundo
Release Date: Sept. 11
David Byrne plays by one
set of rules: his own. So does
Annie Clark, who performs
as St. Vincent. Therefore, one
would expect their collabora-
tive album to be something
altogether unexpected-and
Love This Giant certainly is.
But that doesn't mean it's in-
accessible. In fact, the set is
engagingly melodic and richly
crafted, with a playful give-
and-take of true duet sensibil-
ity. The experiment here is in
the instrumental form. Byrne
and St. Vincent both bring
their guitars to the party, but
a corps of brass players does
the heavy lifting on Love This
Giant. It takes over the con-
ventional roles of other instru-
ments to create funky riffing
on the first single "Who," hip -
hop spunk on "Weekend in the
Dust," EDM-style urgency on
"I Should Watch TV" and joy-
ous Afro-Cuban flavors-by
members of the Antiba las Af-
robeat Orchestra and the Dap-
Kings-for "The One Who
BrokeYour Heart."A chamber -

like arrangement and hand
claps juxtapose nicely in "Din-
ner for Two," while elegiac and
contemporary melody lines
intertwine on "Lazarus" and
the closing "Outside of Space
and Time."-GG

WM,
EASTON CORBIN
All Over the Road
Producer: Corson

Chamberlain
Mercury Nashville
Release Date: Sept. 18
After a 2010 self -titled debut
thatfeatured two singles ("Roll
With lt,""A Little More Country
Than That") that topped Bill-
board's Hot Country Songs
chart, Easton Corbin set the
bar high for himself with soph-
omore set All Over the Road.
The Florida native finds himself

TRUTH

LOVE
ABOUT

PINK
The Truth About Love
Producers: various
RCA Records
Release Date: Sept. 18
There may come a time when P!nk's

young daughter Willow gets the heebie-jeebies listening
to her mother's sixth album, The Truth About Love. After
all, what kid wants to hear about her mom banging in the
clubs, fighting with dad and concluding, "The truth about
love is it's all a lie"? Feisty and fun as always, the singer
manages to balance the mature charge of motherhood
without sacrificing the danceable pop rock that brought
her to the party. She bookends the new album by digging
deep, with the social commentary of the cranked -up "Are
We All We Are" and the emotional tones of the gospel -
favored "The Great Escape." In between she role-plays
couples counseling with fun.'s Nate Ruess on "Just Give
Me a Reason," takes a Saturday night out with Eminem
on "Here Comes the Weekend" and stirs together glam,
punk and a four -on -the -floor beat on "Slut Like You." P!nk's

admittedly turbulent relationship with husband Carey Hart
appears in "How Come You're Not Here" and "True Love."
Elsewhere, she takes a rare gentle moment to reflect on
death in "Beam Me Up."-GG

very much up to the task, with
an album chock-full of mate-
rial that should find a home on
radio. The title cut shimmers
with a contemporary yet fun
sheen and also serves as a nice

introduction to the set. Corbin
demonstrates a good deal of
lightheartedness on firstsingle
"Lovin'You Is Fun"and shows a
flair for the dramatic, as heard
on the romantic "Dance Real
Slow." Elsewhere, "A Thing for
You"-one of a pair of tracks to
share his writing credit-is also
a tune that should please his
female following. In all, Corbin
delivers a set that is sure to
grow his fan base. He closes
out with two of the album's
best songs: the well -written
"Tulsa Texas" and smash -to -be

"I Think of You."-CD

11.4_111h..DIALLOAM
MICHAEL JACKSON
Bad 25
Producers: various
Epic/Legacy Recordings
Release Date: Sept. 18
The only bad thing you can
say about Michael Jackson's
Bad (1987) is that it came after
Thriller (1982)-anything was
going to suffer by comparison.
But the set held its own with
millions in sales worldwide and
five No.1s on the Billboard Hot
100. Twenty-five years later it's
still a slick, shimmering thriller
of its own, especially in the re -
mastered form here. "The Way
You Make Me Feel," "Smooth
Criminal," "I Just Can't Stop
Loving You" and the title track
have aged well, while a disc
and DVD from his July 1988
concert at London's Wemb-
ley Stadium are welcome ad-
ditions to the Jackson legacy.
Aficionados will tuck into the
CD of bonus tracks from the
2001 reissue, which features
demos and remixes that bring
a fresh energy to the story
even if some are works in
progress. There's a welcome
rawness to the slinky, Latin -
flavored groove of "Don't Be
Messin' Around" and the ma-
chine -y grind of the provoca-
tive "Song Groove (A/K/A
Abortion Papers)." The bal-
lads "I'm So Blue" and "Free"
are sweet Motown knockoffs,
while the Afrojack remixes of
"Bad"-one of which features
Pitbull-fix the tune into con-
temporary club settings.-GG
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good-natured victory lap to
the Canadian singer/song-
writer's monster U.S. hit. "This
Kiss," on the other hand, is
Jepsen's return to the serious
business of crafting flirtatious
fun. Her next radio outing
is chock-full of subtle sonic
goodies, from the fluttering
repetition in the verses to the
breathlessness of the bridges
to the warm sea of synths that

SINGLIES
CHRISTINA AGUILERA
Your Body (4:00)
Producers: Max Martin, Shellback
Writers: M. Martin, S. Kotecha,
She//back, T Amber
Publishers: various

RCA

Although Christina Aguilera released music throughout
2010 (the underperforming Bionic trotted out three
singles, and she contributed new songs to the "Burlesque"
soundtrack), it's tempting to call "Your Body" her long-
awaited comeback. Given that it's her first collaboration
with mega -producer Max Martin, it's clear the diva is
going for broke. Featuring a chorus that allows Aguilera
to unleash her giant pipes, "Your Body" makes it almost
easy to look past its wince -worthy lyrics about anonymous
sex ("So don't even tell me your name/All I need to know
is whose place," goes one couplet). Indeed, the song was
shipped to radio with a kid -friendly chorus, "All I wanna
do is love your body," while an explicit version swaps out
"love" for something far more transactional. With new
album Lotus arriving Nov.13, Aguilera, love her or hate her,

has earned the right to belt "I think you already know my
name" on the song's bridge.-AH

WEI
CARLY RAE JEPSEN
This Kiss (3:49)
Producers: RedFoo,
Matthew Koma
Writers: C.R. Jepsen,
M. Koma, S.K. Gordy,
K. Covell
Publishers: various
604/School Boy/Interscope
"Good Time," Carly Rae
Jepsen's Owl City -assisted
follow-up single to her Bill-
board Hot 100 chart -topper
'Call Me Maybe," felt like a

ONE DIRECTION
Live While We're Young
(3:18)
Producers: Rami, Carl
Falk
Writers: R. Yacoub,
C. Falk, S. Kotecha
Publishers: various
Syco/Epic
How much One Direction is too much? A mere eight months
after the U.K. boy band's debut, Up All Night, arrived state-
side, the quintet will return with Take Me Home in November
to capitalize on its newfound global fame. Latest single "Live
While We're Young" continues the group's upward climb
with a familiar sonic template and surprisingly salacious
lyrical suggestions. "I know we only met/But let's pretend
it's love . . . Tonight, let's get some-and live while we're

pop on on the choruses. The lyrics

are also a cut above the rest of
the sugary tracks on Jepsen's
new Kiss: As carefully innocent
as the 26-year-old's persona
is, the girl next door shrugs off
her boy at home, and her new
beau's girlfriend, as "details we
both forgot to mention." Jep-
sen is no Courtney Love, but
a whiff of rule -breaking often
complements a gleeful ar-
rangement like"ThisKiss."-JL

ELECTRON ICA

M83
Reunion (3:55)
Producers: Anthony
Gonzalez, Justin
Meldal-Johnsen
Writer: A. Gonzalez
Publisher: EMI Music
M83/Mute
"My body is a lightning rod,"
Morgan Kibby whispers on
"Reunion," a standout from
M83's 2011 double -album,
Hurry Up, We're Dreaming.
The same goes for the music:
Lead single "Midnight City"
was the band's synth -pop
masterpiece, but "Reunion"
is a more aggressive gut
punch. Absorbing the song is
like driving with the windows
down during a wind storm,
with glitzy disco bass pulsing
over shards of guitars and ex-
plosive snares. "You came out

KACEY
MUSGRAVES
Merry Go 'Round (3:27)
Producers: Luke Laird,
Shane McAnally, Kacey
Musgraves
Writers: K. Musgraves,
J. Osborne, S. McAnally
Publishers: various
Mercury
Mercury Records picked
itself a winner with Texas
native Kacey Musgraves,
who knocks it out of the ballpark with her debut single that she co -wrote with Shane McAnally
and Josh Osborne. The lyrics-which concern not living up to other people's perceptions of
success-are hard-hitting, and the chorus is especially inventive. "Mary Mary, quite contrary/
We get bored so we get married/And just like dust we settle in this town," she concludes. The
instrumentation is very much on the traditional side-had Loretta Lynn or Dolly Parton arrived
on the scene in 2012 instead of the 1960s, some of their compositions could very well have
ended up sounding like this. Musgraves recently spent time supporting Lady Antebellum on
the road, and with songs like "Merry Go 'Round" in her pocket, it's a safe bet that the newcomer

will wind up on many "Artists to Watch" lists for 2013.-CD

nowhere/Stealing my heart
and brain," Anthony Gonza-
lez yelps. "Flaming my every
cell/You make mefeel myself."
M83's empowering pop music
has translated outside of the
indie realm into the larger cul-

young!," the singers declare in unison before a guitar lick
that echoes the Clash's "Should I Stay or Should I Go" returns
to the fold. If this song is One Direction's bid for slightly pro-
miscuous maturity, it arrives too soon after the more accom-
plished puppy -love odes of previous hits "What Makes You
Beautiful" and "One Thing" to further the conversation. But
for 1D fanatics, the track will slake this momentary thirst for
new material.-JL

tural conversation. "Midnight
City" was a Billboard Hot 100
hit and even wiggled its way
onto Now43. In thiscase, light-
ning may not strike twice in the
same spot-the hooks are less
immediate and the grooves
are more abstract-but "Re-
union" is equally as irresistible
as its predecessor.-RR

ROCK

LIFEHOUSE
FEATURING
NATASHA
BEDINGFIELD
Between the Raindrops
(4:46)
Producers: Jude Cole,
Lifehouse
Writers: J. Wade, J. Cole,
J. Kasher
Publishers: various
Geffen/lnterscope
For more than a decade, Life -
house has been hanging by

a moment, song by song-
sometimes angsty, sometimes
blissful, usually somewhere in
between. But despite tinges
of uncertainty, "Between the
Raindrops" is an unconflicted
love song, building from an
airy, finger -picked beginning
into swelling choruses about
devotion and resilience. Front-
manJason Wadesoundsjoyful
as he announces that there's a
smile on his face and "there's
no one here but you and me...
The way it was meant to be."
Natasha Bedingfield's verse,
meanwhile, is less ebullient but
certainly confident in "know-
ing that together everything
that's in our way/We're better
than alright." The pair sound
like a natural vocal tandem,
and Wade's semi -twangy
guitar at the end indicates the
song could have a future in
Nashville, too.-GO
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FAITH EVANS,
center, and the

stars of "R&B
Divas," which

posted TV One's
most -watched

original
premiere.

rrii BY GAIL MITCHELL

The Show Must Go On
TV One's 'R&B Divas' spins off companion album on
Faith Evans' label

n a climate dominated by pop, dance and
hip -hop, it can be hard out there for an R&B
artist. And that doesn'tindude life issues like

addiction, abusive relationships and financial
hardships. But in life-as onstage-the show
must goon.

That's the premise behind "R&B Divas." The
TV One cable network series focuses on sing-
ers-and friends-Faith Evans, Nicci Gilbert,
Syleena Johnson, Monifah Carter and Keke
Wyatt. Standing at different crossroads in their
respective careers, the ladies also seek a reward-
ing balance between their enhepieneurial aspi-
rations and personal lives.

"We're not about jumping on tables and
throwing bottles," says Evans, who doubles as
the series' co -executive producer with Gilbert.
"We wanted to show regular life behind the
music. We're still human but
with resolution, helping each
other through situations."

One of the quintet's reward-
ing resolutions takes center stage
on Oct. 2 with the release of RafB
Divas. Spotlighting music fea-
tured and inspired by the series,
the album was executive -pro-
duced by Evans and is being re-
leased through her eOne Music -distributed label
Prolific Music Group. The label's initial output
was Evans' 2010 album, Something About Faith.
It debuted at No. 15 on the Billboard 200 and at
No.4 on Top R&B/Hip-Hop Albums and has sold
77,000 copies, according to Nielsen SoundScan.

Reminiscent of the 1995 female -centric Wait-
ing to Exhale soundtrack, RgB Divas provides a
platform for the ladies to shine vocally together
and separately. Lead single "Tears ofJoy," penned
by Claude Kelly, who co -produced with Chuck
Harmony for Evans, moves 29-26 on Adult
R&B and debuts at No. 92 on Hot R&B/Hip-
Hop Songs. Rounding out the 12 -song set are
standouts like the show's theme, "Lovin' Me";
"Sisterfriend"; and a cover of Cyndi Lauper's
No. 1 "True Colors" with Fantasia and Kelly
Price. Mike City, Shep Crawford, Rykeyz and
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Big Jim Wright also produced on the project.
"This album is a reminder that R&B is some-

thing our culture is hungry for," says Evans,
who's also working on her next solo album due
next year. "There's still a need for what we bring
to the music game."

The idea of recording "an album of stellar
music with great female singers" first came
to Evans several years ago, but simmered on
a back burner until last February. That's when
Evans, Wyatt, Monifah and Gilbert attended a
Grammy Awards weekend celebration at Los
Angeles nightdub Tru Hollywood. That event,
"Kelly Price & Friends Unplugged: For the Love
of R&B," featured performances by Price, Evans,
Wyatt, Monifah and what tragically turned out
to be Whitney Houston's last onstage appear-
ance. Fittingly, a portion of the EaLE Divas pro-

ceeds will benefit the Whitney E.
Houston Academy of Perform-
ing Arts in East Orange, N.J.

"With all of us in the build-
ing that night, I had a revelation
that we needed to work together
on an album," Evans says. Then
after TV One signed on, she
adds, "everything lined up by
divine order."

"R&B Divas" ends its eight -episode run on
Oct. 8. The one -hour series premiered Aug. 20
and became the most -watched original premiere
in TV One's history-drawing nearly 900,000
total viewers during its debut and encore air-
ings, according to Nielsen. Phil Thomton, one of
the series' executive producers, says the show's
success proves that "you don't have to be a train
wreck to reach a lot of eyeballs. There's a genuine
bond that comes across on camera."

While there's no official word yet concerning
a second season or a possible tour behind the
album, the ladies are busy with other projects.
Wyatt has reunited with singer Avant on new
single "You & I." Gilbert has launched plus -size
clothing line Curvato as Monifah and Johnson
are onboard with solo album projects. And Evans
is rolling out her Glass Hair Products venture,-

Year
1998
1998
1999
2001
2002
2005
2006
2008
2009
2010
2011
2012

A NEW LIFE'
Ben Folds Five returns, notching highest chart bow
It's a two-fer for Ben Folds Five fans this week.
Not only does the group return to the charts
with its first album in 13 years, but, with a debut
at No. 10 on the Billboard 200, it also earns its
highest -charting album.

Going even further, the set-The Sound of the
Life of the Mind-marks the first top 10 for Ben
Folds himself, with or without his bandmates

Robert Sledge and Darren Jesse.
The new album, released through the band's

own label ImAVeePee and distributed through
Sony, launches with 30,000 copies sold, accord-
ing to Nielsen SoundScan. The band raised
money to fund the album's recording through
Pledge Music, where more than 7,500 pledges
were made. -Keith Caulfield

ROCKIN' THE CHARTS
Here's Ben Folds Five's chart history on the Billboard 200.

Peak Title
No. 42 "Whatever and Ever Amen"'
No. 94 "Naked Baby Photos"'
No. 35 "The Unauthorized Biography of Reinhold Messner*
No. 42 "Rockin' the Suburbs"
No. 60 "Ben Folds Live"
No. 13 "Songs for Silverman"
No. 114 "SuperSunnySpeedGraphic, The LP"
No. 11 "Way to Normal"
No. 94 "Ben Folds Presents: University A Cappella!"
No. 36 "Lonely Avenue"*"
No. 62 "The Best Imitation of Myself: A Retrospective"
No. 10 "The Sound of the Life of the Mind"'

'Ben Folds Five -Bee Folds/Nick Horne:,

RIHANNA'S
new single was
produced by
Stargate and
Benny Blanco.
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Steady As
She Goes
Easton Corbin drives sophomore set to
chart success with strong lead single,
heavy touring presence

Twoyears ago, Easton Corbin's
self -titled debut spawned two
No. 1 singles and hit No. 4

on Billboard's Top Country Albums
chart. The back-to-back success ofthe
two singles-"A Little More Country
Than That" and "Roll With It "-
made Corbin the first country male
artist in 17 years to have his first two
consecutive singles hit the summit,
and set a high bar as he began record-
ing his follow-up effort, All Over the
Road (Mercury).

"That's a lot to follow up," Corbin
says of his debut, which has sold
441,000 copies, according to Nielsen
SoundScan. "It did make me a little
nervous, but you can't lose focus."

This week, Corbin's worries are put
to rest as All Over the Road bows at
No. 2 on Top Country Albums and No.
11 on the Billboard 200 with 29,000
sold, according to SoundScan. On the
Hot Country Songs chart, lead single
"Lovin' You Is Fun" climbs to No. 8.

"I just try to keep my head down
and keep working away," the Florida
native says. "I feel like eventually, if
you are true to what you do and keep
working hard and people know that,
good things will happen. The light will
shine through."

In an era when many young acts on
country radio have a rock edge, Corbin
has embraced the role of torchbearer
for traditional country. "I'm proud
to do that," he says. "There's Chris

Young, he's kind of doing that, and
Craig Campbell, but still even their
[music] is a little different than what
I do."

For All Over the Road, Corbin once
again worked with producer Carson
Chamberlain. "I didn't want it to end
up sounding poppy because that's not
me," Corbin says of some of the chal-
lenges he faced while exploring new
ground on tracks like "Are You With
Me." "If you don't have the right pro-
duction on it, you could go there pretty
easy. That's what is great about Carson.
He knows how to rein that in and puts
your touch on it."

Corbin co -wrote two of the album's
11 tracks-"A Thing for You" and
"This Feels a Lot Like Love"-while
the remainder were penned by many
of Music Row's top tunesmiths in-
cluding Ashley Gorley, Mark Nesler,
Tommy Lee James and Terry Mc-
Bride. "Lovin' You Is Fun" was writ-
ten by Bob DiPiero and Jim Beavers.
"It's very country but it's still differ-
ent. It's about as close to rapping as
I'll ever do. I'll make that promise,"
Corbin says with a laugh.

Since his debut, Corbin has toured
heavily with Rascal Flatts, Blake Shel-
ton and Brad Paisley. There were index
cards touting the new album and street
date at his merch table on the recent
Paisley tour. "We felt like it was impor-
tant while people were seeing him on
the road to have some sort of takeaway

EASTON CORBIN'S
Al/ Over the Road
bows at No. 2 on the
Top Country Albums
chart.

that helped promote Easton's album
release," Universal Music Group Nash-
ville VP of marketing Tom Lord says.
During street week, Corbin made pro-
motional appearances in Chicago, Dal-
las and Oklahoma City. Leading up to
release, the label also hosted an indus-
try launch party in Nashville followed
by a free show that night for fans.

Prior to street week, Corbin ex-

posed other tracks on the album with
a series of acoustic videos on Vevo
and his website. "We wanted to say,
'Hey, it's not just "Lovin' You Is Fun,"
he's got some other gems on this re-
cord," Lord says. "It's a solid record.
Word-of-mouth on this is going to be
good. On a sophomore record, there's
always a lot of pressure and he rose
to the occasion."

FLAWLESS
With current singles still going strong, Rihanna delivers another pop gem

Rihanna capped off a stellar month by releas-
ing "Diamonds," a seductive new single co -
written with Australian singer Sia, that pre-
views her seventh studio album. The follow-up
to last November's Talk That Talk doesn't yet
have an announced title or release date, al-
though Island Def Jam has confirmed that the
album will be released before year's end, mark-
ing the fourth straight year that the Barbadian
pop star has ended a calendar year with a new
LP. Talk That Talk debuted at No. 3 on the Bill-
board 200 with198,000 in first -week sales, ac-
cording to Nielsen SoundScan.

"Diamonds" was produced by Stargate-the
Norwegian production duo that has helmed
previous Rihanna smashes "Only Girl (In the
World)," "What's My Name" and "Take a Bow"-
as well as Benny Blanco, who also co -produced
Ke$ha's just -released new single "Die Young."

After releasing propulsive dance singles like
"We Found Love," "Where Have You Been"
and "S&M" from her previous two albums, "Dia-
monds" finds Rihanna utilizing a slow stomp and
balladic structure to support the refrain, "Shine
bright like a diamond."

So far, the curveball has been well -received.
"The first thing I said to the label when they
played ["Diamonds"] for me was, 'That is the
perfect thing she needed to do,- says Sharon
Dastur, PD of WHTZ (Z100) New York, which
world -premiered "Diamonds" the morning of
Sept.26. "The reaction's been fantastic, because
it's different. The audience, not only on social
media but on the phone lines, is really excited
about the next thing."

Before the release of "Diamonds," Rihanna
spent September supporting the latest singles
from Ta/k That Ta/k, which has sold 1 million cop-

ies, according to SoundScan. On Sept. 6, the pop

star performed her remix of"Cockiness (Love It)"
alongside ASAP Rocky at the MTV Video Music
Awards before winning the video of the year
honor for her "We Found Love" clip. And on Sept.

21, Rihanna played six of Talk That Talk's seven
singles during her headlining set at the iHeartRa-
dio Music Festival in Las Vegas.

After nixing a propertour behind Talk That Talk

in 2012, Rihanna has already announced the 27 -

date North American leg of her Diamonds World
Tour in 2013, which begins March 8 in Buffalo, N.Y.

And while "Diamonds" will likely debut on next
week's Billboard Hot100, Rihanna's previously re-

leased singles are still going strong: "Where Have

You Been" clocks in at No.27 on this week's Hot
100, while the VMAs performance helped push
the sales of "Cockiness (Love It)" to 214,000, ac-
cording to SoundScan. -Jason Lipshutz

BUBBLING
UNDER
>>>KATHY GRIFFIN
TURNS SINGER
Two-time Emmy Award -winning
comedian/actress Kathy Grif-
fin has her sights set on the
upper reaches of the Dance
Club Songs chart, as her Donut
Run -released single "I'll Say It,"
which doubles as the theme
song to her Bravo talk show,
"Kathy," struts onto the tally at
No. 44. Written by Emmy- and
Grammy Award -winner Adam
Schlesinger (Fountains of
Wayne), the song was remixed
for dancefloors after-accord-
ing to Griffin-Gloria Estefan
told her, "Baby, you need a
dance mix for the gays!"

>>>GIBBARD'S
HAPPY TEARS
Benjamin Gibbard, lead singer
for Death Cab for Cutie and the
Postal Service (and formerly
married to actress/singer Zooey
Deschanel), steps out on his
own, as "Teardrop Windows"
(Barsuk) becomes his first solo
entry on the Triple A chart at
No. 27. (Death Cab for Cutie
has notched seven top 10s,
including three No.1s, on the
list.) The song previews his first
solo album, Former Lives, due
Oct.16. The track is receiving its
strongest support from Sirius
XM's Spectrum channel, which
played it 49 times in the Sept.
17-23 tracking week, according
to Nielsen BDS.

>>>SMITH FINDS
`FRIENDS' AT RADIO
Georgia native Joanna Smith,
who scored two modest Hot
Country Songs entries while
on Columbia in 2010 and 2011,
offers her debut RCA Nashville
single, "We Can't Be Friends."
The song, produced by long-
time Kenny Chesney collabora-
tor Buddy Cannon (and con-
sidered by Chesney to record),
is approaching Hot Country
Songs with airplay on 39 re-
porters (up 91% in detections),
according to BDS.

>> >THE GASLAMP
KILLER SHINES
The Gaslamp Killer's debut
album, Breakthrough (Brain -
feeder), bows at No. 23 on
Dance/Electronic Albums. Brain -
feeder is an independent Los
Angeles -based label founded
by Flying Lotus, an eclectic DJ
whose blend of jazz -infused
electronic hip -hop can be stylis-
tically traced to his great-aunt,
late jazz musician Alice Coltrane.
The Gaslamp Killer (born William
Benjamin Bensussen) celebrated
the set's release with a party
thrown by the Red Bull Music
Academy in Los Angeles.

Reporting by Keith Caulfield,
William Gruger, Silvio
Pietroluongo and Gary Trust.
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MARKETPLACE
For ad placement in print and online call Jeff Serrette 1-800-223-7524-1-212-493-4199/Jeffrey.Serretteabillboard.com

T-SHIRTS

LICENSED T-SHIRTS
Rock, Reggae, Novelty & More! Stickers, Patches & Flags Too!

RAM BO

1 -Shirts are available by the piece ($100 minimum) or in money saving pre -pack assortments.

S SPECIALS,

100ASSORTEDMETAIBAND 100ASSORTED

TEES FOR $399 LEGENDS TEES FOR $399
Artists include Metalima. Sayer, Artists include The Doors,

Iron Maiden. Slash and more Led Zeppelin. Johnny Cash.
Grateful Deed and more

100ASSOBTEDURBANBAND

TEES FOR S299
Artists include 2pac. Tirethaland.

Rihanna, Marvin Gaye.
Stevie Wonder and more

For more info check out our website catalog, with over 4,000 photos! M111117.111,.

BACKSTAGE FASHION®
www,

1-800backstage-fashion.com444 -ROCK (7625)

BUSINESS OPPORTUNITIES

ATTN: Latin Music A&R Execs.
The long awaited Orquesta Narvaez follow up album is now com-

plete. I am seeking for the right label for this awesome project.

Genre; Salsa/Tropical. Easy Grammy contender.

This landmark recording will reach

large Salsa demographic worldwide. All

original songs and arrangements with mass

commercial appeal. Superb musical and vocal performances.

Recorded and mixed by

Grammy award winning engineer.

Ready for immediate release! Call or email for additional info;

dewell*verizon.net

or 917-817-3532. Duke Narvaez - Producer.

WANTED TO BUY

RECORD COLLECT IONS

We BUY any record collection.

Any style of music. We pay HIGHER

prices than anyone else.

Call 347-702-0789 (Allan) or

email a_bastos@yahoo.com

REAL ESTATE

Asc Equestrian/ porting Estate

a

if,

,;- `" F-

A -.2T

(ry /6ecl ,-'1/0 Jak
Long Meadow Acres

Waynesboro, Pennsylvania

$3,500,000

135 -acre Estate and Working Farm. 8,300 sq. ft. Custom -Built architecturally
significant main residence. Three additional houses (3,600 - 2,038 - 1.608 sq. ft.).
12 -horse stable and 6 pastures encompassing 50 acres. Swimming pool and tennis
court. Excellent whitetail deer and turkey hunting on property. 15 miles from Camp
David, MD; 15 minutes from Gettysburg, PA; 90 minutes from Washington, DC and
Baltimore; 45 minutes from Harrisburg, PA and Frederic, MD.

Inquiries -to Martin Benchoff
978-853-6673 jmbenchoff comcast.net www.longmeadowacres.com

VIRGINIA
OMERSET MANOR

35 Acres Gated. 8,000 sq.ft. 6 BR
Manor Home.

Garage for 6. Guest Quarters.
Heated Indoor Pool.

Runco Theatre. 24 Hr. Camera
Security. Entertaining. Amenities

are Extraordinary.
100 Acres Available

One of Central Virginia's
Finest Properties.

PrivateTreaty. Owner Retiring.
$4,400,000

www.somerset-manor.com

A Magnificent Lakefront Estate Home
in Prestigious "Lake Butler Sound"
Windermere, Florida

By Order of U.S. Bankruptcy Court Southern District of FL.,
Fort Lauderdale Division. Kenneth A. Welt. Trustee. Case # 1.2-17819-13KC-RBR

Re: Warren Carlos Sapp
Thursday, November 1st @ 11:00 A.M.

Custom Estate Home with 4 Bd/8 Ba.

Formal Living & Dining Room. Family

Room. Kitchen, Breakfast Room. Wine

Cellar, Library. Exercise Room. Game

Room. Home Theatre. 4 Car Garage.

Beautiful Pool w/ Lazy River situated

on Lake Butler Sound with Covered

Boat House in Gated Community of

'Reserve at Lake Butler Sound'

Must Pre -Register to Bid

FISHER
Property Tour by Appointment Only. Please Call

fisherauction.com1800.331.6620
Lamar Fisher, 4193:A13106, Subject to All Terms of Sale  3% Broker Participation

f4f

11049 Bridge House Road, Winde'r411Florida 34780

Oil
(Advice)

HOW DO YOU MAKE YOUR CLASSIFIED AD PAY?
By running it consistently-consecutive weeks-for impact!!

Rarely does a prospective customer reply to an ad the very first time it appears.

When that customer is ready to buy. Remember, the very week he or she is read'

your advertisement should be in position.

Stay ALIVE and SATISFIED with an ACTIVE CLASSIFIED!!

TOLL FREE

800-233-7524 or 212-493-4199

FREE
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A WEEKLY ROUNDUP
OF NOTABLE CHART

ACHIEVEMENTS

STIRLING DEBUT

on Classical Crossover and
on the Billboard 200 while a
dominating the Classical Di
Songs chart (see page 47) t
to the release of the violinist
self -titled debut set.

AC 'AFFAIR'

Coi

since 1994, as "RNR Affair"
at No. 22. Its debut was aide
by top -of -the -hour promotiona
airplay on participating Clear
Channel -owned stations.

13IG COUNTRY
alb

material since 2005
s a splashy debut on the

c arts. 3 Pears enters at No.
18 on the Billboard 200 -his
highest -charting set. On Top
Country Albums, it bows at
his best rank since 1989.

cHART
13 EAT

P!nk Earns FirstNo. 1 On The Billboard 200
After debuting more than 12 years ago
on the Billboard 200, pop superstar
P ink gets her first No. 1 album this
week as The Truth About Love debuts
with 280,000 copies sold, according to
Nielsen SoundScan.

That's the best debut sales week
for the singer, whose previous high-
est start came when M!ssundaztood
launched with 220,000 at No. 6 in
2001. Also, the opening week for The
Truth About Love is the third -biggest
debut this year, following Justin
B ieber's bow with Believe (374,000)
and Madonna's MDNA (359,000).

PINK

TRUTH
ABOUT

LOVE
imliul

P!nk's new album performed stron-
ger than anticipated, as some indus-
try sources were initially thinking
that it would sell between 220,000 and
230,000. However, the set kept on blow-
ing past expectations on a daily basis,
and by the weekend was on its way to
passing 250,000.

The album was supported by a
major promotional campaign by Tar-
get, which offered an exclusive version
of the set and created a TV commer-
cial starring P!nk. Last week, the artist
performedon NBC's "Today," while the
album was sale -priced at
Amazon M P3 for $5. Ear-
lier in the month P!nk
appeared on "The Ellen
DeGeneres Show" and
the MTV Video Music
Awards telecast. Mass
merchants (ofwhich Tar-
get is one) made up 36%
of the set's first -week
sales, while digital ac-
counted for 50%.

The Truth About Love is P!nk's sixth
top 10 set, following MI ssundaztood
(No. 6), Try This (No. 9), I'm Not Dead
(No. 6), Funhouse (No. 2) and Greatest
Hits... So Far!!! (No. 5). Her 2000 debut
album, Can't Take Me Home, toppedout
at No. 26.

P!nk's new album hits No. 1 the
same week she claims her eighth
leader on the Pop Songs airplay chart
(aka the Mainstream Top 40 tally on
Billboard.biz) with the single "Blow
Me (One Last Kiss)." It's her third No.
1 in a row on the airplay chart, follow-
ing "Raise Your Glass" in 2010 and
"F**kin' Perfect" in 2011.

a lifetime racking up top 10 albums,
but have continually missed the
No. 1 slot. Truly, five top lOs without a
No. 1 is nothing compared with some
of these acts. Take rock band Rush
for example. The veteran group has

logged 12 top 10 sets,
but never once hit No.
1. It has twice reached
No. 2, and one of those
runner-up sets came ear-
lier this year with Clock-
work Angels (June 30).

Or, what about Tom
Petty andJames Tay-
lor? Each has had 11
top 10s, but zero No.

ls. (Petty's count includes his work
with the Heartbreakers.) Both the
Who and Sting have racked an even
10 top lOs without a No. 1, though
Sting has hit No. 1 as part of the Po-
lice. Coming later this year area pair
of superstars that are due for a No. 1:
Brad Paisley and Rihanna. The for-
mer has roped seven top lOs (three of
those reached No. 2), while Rihanna
has netted six.

nuernillilter

BUT WERE THEY NO. 1? Aside
from P!nk, there area dizzying num-
ber of acts that have spent seemingly

BIG SONG, BIG ALBUM? Carly Rae
Jepsen, who owns the year's second -
biggest -selling digital song with "Call
Me Maybe," debuts at No. 6 on the
Billboard 200 with Kiss (46,000). Her
smash No. 1 Billboard Hot 100 single
"Call Me Maybe" has sold 5.8 million
copies thisyear, second only toGotye's
"Somebody That I Used to Know" (6.4

million). For comparison's sake, Flo
Rida-another artist who's strong in
terms of selling digital songs, but not
so much with albums -sold 31,000
copies of his Wild Ones in its first week
(No. 14, July 21). This isn't to say that
Jepsen's sales are equivalent to Flo
Rida's, but 5.8 million song downloads
doesn't equal "album artist."

One step behind Jepsen on the Bill-
board 200 is an act that's never had a
Hot 100 hit, Grizzly Bear. The rock
band's new Shields enters at No. 7 with
39,000 -its highest chart position and
best sales week yet. During release
week, the act played "Late Night With
Jimmy Fallon" (Sept. 21) and the full
album was streamed on NPR's "First
Listen" program.

MUMFORD IS MASSIVE: Mumford
& Sons will easily nab the No. 1 slot
on the Billboard 200 next week, as
new album Babel is selling huge.
It's on course to move as many as
600,000 copies, industry sources
say, giving the band the year's big-
gest debut week thus far. Babel will
also tally the largest sales frame for
any rock album (debut or otherwise)
since AC/DC's Black Ice stormed in
with 784,000 at No.1 on Nov. 8,2008.
Babel's debut may also mark the larg-
est sales week for RED Distribution,
as well as the second -biggest digital
sales frame since Lady Gaga's Born
This Way sold 662,000 downloads in
its opening week.

IVIarket Watch A Weekly National Music Sales Report

Weekly Unit Sales Year -To -Date
DIGITAL

ALBUMS ALBUMS'

DIGITAL

TRACKS toll 2012 CHANCE

',Aimee Mann's voice still
carries. In 1985, the singer/
songwriter arrived as lead
singer of Boston -based pop/
rock band 'Til Tuesday, which
reached No. 8 on the Billboard
Hot 100 with "Voices Carry."
The song doubled as the title
to the group's debut album,

This Week 5,424,000 2,299,000 23,534,000

Iasi Week 5,112,000 2,095,000 22,878,000

(hange 6.1% 9.7% 2.9%

This Week Last Year 5,282,000 1,852,000 20,775,000

Change 2.7% 24.1% 13.3%
'Digital album sales are also counted within album sales.

OVERALL UNIT SALES
Albums 222,925,000 212,717,000 -4.6%

Digital Tracks 931,372,000 985,967,000 5.9%

Store Singles 1,846,000 2,578,000 39.7%

Total 1,156,143,000 1,201,262,000 3.9%

Albums OW 316,062,200 311,313,700 -1.5%

Weekly Album Sales (Million Units)which climbed to No.19 on the 'Includes track equivalent album sales (TEA) with 10 track downloads equivalent
to one album sale.

Billboard 200, marking the
quartet's sole appearance in
the chart's top 40. Following
the band's early -'90s breakup,
Mann has tripled her sum of top

30

25
ALBUM SALES

'11 222.9 million
201140 -charting albums as a soloist.

2002's Lost In Space debuted
and peaked at No. 32, while

20 2012 '12 212.7 milli°

2008's @#%815mIlers entered
and peaked at No. 32. This week,
Charmer bows at No. 33. She's
not entirely on her own: The
video for new single "Labrador"

15

10
SALES BY ALBUM FORMAT

O
CD 147,996,000 126,601,000 -14.5%

features actor Jon Hamm. 5.4M Digital 72,226,000 82,947,000 14.8%

Chart Beat Vinyl 2,653,000 3,078,000 16.0%Read
every week at
bIllboerd.com/chartbeat.

0
Other 51,000 89,000 74.5%MANAMJ JASONDJ

For week ending Sept...201Z Figures are rounded
Compied from a natlonal sample of by store a. rack
sales reports collected and provided by

Year -To -Date Album
Sales By Store Type
100 million units
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0 -
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01 SHOT
DEBUT

0 13I I.PRINT & NUMBER / DISTRIBUTING LABEL IPRICEI

#1

NEW 1

NEW 1

1111 12 13 83

NEW 1

11. 11 6

NI
NI 7 2

17 14

13

2

3

25

Title 0'
The Truth About LovePINK

RCA 45242 01.981

VARIOUS ARTISTS
0.0.0.0./DEFJAM 011291 IDJMG 1398

THE KILLERS
ISLAND 0172941ADJMG 113.981

DAVE MATTHEWS BAND
.AMA RAGS 43521'/RCA 111.9810

LITTLE BIG TOWN
CAPITOL NASHVILLE 44288 116.981

CARLY RAE JEPSEN
604/SCHOOLBOYANTERSCOPE 017363AGA 113

GRIZZLY BEAR
WARP 10229' 05981

BOB DYLAN
COLUMBIA 45760.110.981

THE AVETT BROTHERS
AMERICAN 017328 '/REPUBLIC 110981

BEN FOLDS FIVE
IMAVEEPEE 4641.19.981

EASTON CORBIN
MERCURY NASHVILLE 016705/LIMGN 04981

ADELE
XL /COLUMBIA 111 981

BAND OF HORSES
BROWN 45633'/COLUMBIA 111181

MAROON 5
A&M/OCTONE 016096/IGA 114.981

THE XX
YOUNG TURKS 0601 114981

IMAGINE DRAGONS
KIDINAKORNERANTERSCOPE 017324/IGA 110.981

THE LUMINEERS
DUALTO NE 1608.110981

C, 151 133 85

.011/ 23

2

Kanye West Presents GOOD Music Cruel Summer

Battle Born

Away From The World

Tornado

Kiss

Shields

Tempest

The Carpenter

1./VV14.6-11 YIJAKAN1
VIAANARNER BROS. NASHVILLE 53117./WMN 113.981

MATCHBOX11NENTY
EMBLEM/ATLANTIC 531746/AG 118981

ONE DIRECTION
SYCO 92491/COLUMBIA 111.981

VARIOUS ARTISTS
ONIVERSAUEMI/RONY MUSIC 63536/CAPITOL 118 981

2 CHAINZ
DEF JAM 017299'/1DJMG 112.981

MICHAEL JACKSON
MJJ/EPIC 99970'A.EGACY 111.981

FUN.
FUELED BY RAMEN 528048'111.981

BIG & RICH
WARNER BROS. NASHVILLE 531739/WMN 113981

LUKE BRYAN
CAPITOL NASHVILLE 70412 116.1

2

3

1

2

6

7

3

4

The Sound OfThe Life Of The Mind 10

All OverThe Road 11

21 0 1

Mirage Rock 13

Overexposed 2

CoexIst 5

Night Visions 2

The Lumineers 11

JUSTIN BIEBER
SCHOOLBOY/RAYMOND BRAUN/ISLAND 1116934/1DJMG 115941

CARRIE UNDERWOOD
19/ARISTA NASHVILLE 98094/SMN 111.98)

MUMFORD & SONS
GENTLEMAN OF THE ROAD 01091/GIASSNOTE112.991.

FRANK OCEAN
DEE JAM 0157881/1EUMG 110981

TECH N9NE
STRANGE 128 EX (6981

TOBYMAC
FOREFRONT 06732/EMI CMG 114.981

AIMEE MANN
SUPEREGO 039* 02.981

KATY PERRY
CAPITOL 94601111E981

DOWN
DOWN 532229ALG 19.99/

RYAN BINGHAM
AXSTER BINGHAM 456303'112 981

ZZTOP
AMERICAN 017380/REPUBLIC 11398)

TREY SONGZ
SONGBOOK/ATLANTIC 532404/AG 1113981

ERIC CHURCH
EMI NASHVILLE 94266' 116.981

HUNTER HAYES
ATLANTIC NASHVILLE 52889(VVVMN 118 981

OF MONSTERS AND MEN
REPUBLIC 0166901111 981

LECRAE
REACH 8234/INFINITY 112981

SOUNDTRACK
20TH CENTURY FOX TV DIGITAL EX/COLUMBIA 18 981

BROTHER AU
RHYMESAYERS 01521 114.991

ZAC BROWN BAND
ROAR/SOUTHERN GROUND/ATLANTIC 530362/AG 119.981

MICHAEL JACKSON
MLLIEPIC.095/LEGACY 149. CD/DVD).

RICK ROSS
MAYBACH/SUP-N-SLIDE/DEF JAM 0163431/IDJMG 118.981

GREATEST
GAINER

3 Pears

North

It's the fourth

top 10 set for the

band, whose latest

album launches

with 113,000. Its

last studio release,

2008's Day&

Age, debuted and

peaked at No.

6 with 193,000

sold during the

Thanksgiving

shopping week.

The album's

second -week sales

drop (77%) is the

year's second-

largest fora No.

1 -debuting album.

Only Madonna's

Up All Night 
NOW 43

Based On AT.R.U. Story

Bad: 25 111.

Some Nights O.

Hillbilly Jedi

Tailgates &Tanlines 

Believe

Blown Away III II
Sigh No More MI

Channel Orange I.
EBA.H.

Eye On It

Charmer

Teenage Dream B,

The Purple EP

Tomorrowland

La Futura 1111

Chapter V

Chief

Hunter Hayes

My Head Is An Animal SI

Gravity

Glee: Season Four: Britney 2.0 (EP) S.

Mourning In America And Dreaming In Color

Uncaged

Bad: 25

God Forgives, I Don't.
JOHNNY CASH The Legend OfJohnny Cash E
LEGACY/COLUMBIA NASHVILLE/AMERICANASLAND.152811/11ME 039.1

TRAIN
COLUMBIA 952221 01.98)

ROSS LYNCH
WALT DISNEY 014061 114.981

California 37

Austin & Ally (Soundtrack)

698
,1

II ARTIST
51 11 IMPRINT & NUMBER/ DISTRIBUTING LABEL (PRICE]

73111 NEW 1
DINOSAUR JR.

JAGJAGUWAR 22.118.981

52 22

153 34 24

VARIOUS ARTISTS
CAPITOL 78466 116.981

LINKIN PARK
MACHINE SHOP 531345/WARNER BROS. 119.1

NEW 1
GO RADIO
FEARLESS 30191 114 981

toTHE BLACK KEYS
52 34 42

NONESUCH 5290991/WARNER BROS 118 96/

KIDZ BOP KIDS
90206 & TIE 8928311898)

DMX
SEVEN ARTS 001 112.9810

HIGHLANDS WORSHIP
IN CIITE 70093/EMI CMG ILL..

JsRAIONNaatLZA111

CHRIS BROWN
RCA %955111981

56

"57

59

60

36

19

45

40

28

44

31

CD M 74 CI ALEX CLARE
REPUBLIC 016983 01.981

62 37
TAMELA MANN
TILLYMANN 004112361

0 55 13 BRANTLEY GILBERT
VALOR,' BG0100 114.981

45

®ED SHEERAN
ELEKTRA 53043319.1

DAVID BYRNE & ST. VINCENT
TODOMUNDO 3231'/9A0115.941

USHER
RCA 97176111 981

67 56 50 4
Jp 9111TNER,

CD58

65 23

66 49 36

MDNA, which fell

07%, had a larger

percentage tumble.

The first digital -

only "Glee" album

arrives with 11,000.

The set, devoted to

the show's second

all-Britney Spears

episode, Is the

"Glee" cast's 15th

overall entry on the

chart -but its first

to miss the top 20.

Think band's

second full-length

Is its first to chart

on the Billboard

200 and, with

6,000 sold, easily

secures Its biggest

sales frame. That

sum is also hall of

what its 2011 debut,

Shed, has sold

02,000).

13:1
The Pnger makes

a low-key debut

(6,000) with her

fourth English -

language studio

album. Originally

due In June, It's

her first English set

since 2006's Loose

launched at No.1

with 219,000.

. 50 41

111) 136 101 233

1 34

WV 42

58

12 75 Lie

DIM
31 47

25

51

42

94 sea 11

95 NEW 1

45

22

23

241

CAT POWER
MATADOR 7).114.98/

TITLE FIGHT
SIDEONEDUMMY 1509'112.9BI

SALES DATA
COMPILED BY

I Bet On Sky

Fifty Shades Of Grey:The Classical Album

KENNY CHESNEY
BLUE CHAIR/COLUMBIA NASHVILLE 94866/SMN 111.981

PACE

TT
JOURNEY
COLUMBIA 8560/LE6ACY (13 9510

JASON MRAZ
ATLANTIC 530701 AG 19.98

FLORENCE +THE MACHINE
REPUBLIC 016297'113 981

COLT FORD
AVERAGE JOES 239114 981

NEEDTOBREATHE KeepYour Eyes Open EP (Songs FromThe Reckoning Sessions)
ATLANTIC DIGITAL EX/AG 13.981

Living Things

CloseThe Distance

El Camino

Title 0., I
22

TI

54

 4
Kidz Bop 22 3

Undisputed

Place Of Freedom 58

My Kinds Party B 4
Fortu ne 1

The Lateness Of The Hour

Best Days

HalfwayTo Heaven 

Love This Giant

Looking 4 Myself

Live Across America

Sun

14

5

Floral Green

WelcomeToThe Fishbowl

Joumey'SGreatestFfits 18

Love Is A Four Letter Word 

Ceremonials..

LANA DEL REY
POLYDORANTERSCOPE 016425/16A 111.981

NAS
DEF JAM 017056'/IDJMG 113.981

KEITH HARKIN
VERVE 017247NG (13.98/

Declaration Of Independence

Born To Die

Life Is Good 111.1

Keith Harkin
.

NELLY FURTADO The Spirit Indestructible 111
DARKCHILDLLI/DEMOLITION CREW/NELSTAR/MOSLEYANTEBSCOPE 016885/IGA 113.981

ADELE
XL 31859'1COLUMBIA 112.981

LINDSEY STIRLING
BRIDGUONE 3003 EX (14.98)

FLO RIDA
POE BOY/ATLANTIC 526670/AG 19.981

THE BLACK KEYS
NONESUCH 520265'/WARNER BROS 115 98/

DUSTIN LYNCH
BROKEN BOW 7277 112.981

LEANDRIA JOHNSON
MUSIC WORLD GOSPEL 5839/MUSIC WORLD 1E9810

ELLE VARNER
MBK 59132/RCA 19.981

RASCAL FLATFS
BIG MACHINE RF0290A 113.981

SLAUGHTERHOUSE
SHADYANTERSCOPE 01703845A 11E981

NICKI MINA)
YOUNG MONEY/CASH MONEY 01653VREPUBLIC 113.981

JOHN MAYER
COLUMBIA 97606'111.981

ALABAMA SHAKES
ATO 014. 01 981

AWOLNATION
RED BULL 108619 981

CHRISTOMUN
SIXSTEPS/SPARROW 93,144VEMI CMG 079610

MADONNA
LIVE NATIONANTERSCOPE 016658'/IGA 03 981

PAUL SIMON
HEAR 34122/CONCORD 11E98 CD/DVD).

DRAKE
YOUNG MONEY/CASH MONEY 016135./REPUBLIC 07.981

LEE BRICE
CURB 79316 113.991

FUTURE
A-UTREEBANDZ 9&957/EPIC 19.981

IN THIS MOMENT
CENTURY MEDIA 8874 {15.981

BOB MARLEY ANDTHEWAILERS
TUFF GONG/ISLAND 54.04./UME 113 9810

Legend:The Best Of Bob Marley AndThe Wailers 4'

19 11. .i

Lindsey Stirling 1111

Wild Ones

Brothers 11.

Dustin Lynch I 1
The Experience..

Changed!".

. 1
Pink Friday: Roman Reloaded III. f

Born And Raised p,

Boys & Girls SI

Megalithic Symphony II
And If Our God Is For Us... gi

Perfectly Imperfect

WelcorneTo: Our House

MDNA

Live In NewYork City

Take Care 

Hard 2 Love

Pluto

Blood Si
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ARTIST
IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)

SKRILLEX
BIG BEAT/OWSLA/ATLANTIC 528521/AG 15.981

GOTYE
FAIRFAX 016449/REPUBLIC 113.981

DAVID GUETTA
WHAT A MUSIC/ASTRALWERKS 78230/CAPITOL 118.981

KELLY CLARKSON
19 56801/RCA 111.981

THE DEVIN TOWNSEND PROJECT
HEVYDEVY 0603/INSIDE OUT 02.981

ALANIS MORISSETTE
COLLECTIVE SOUNDS 018 115.981

PINK
LAFACE/JIVE 80657/RCA 113.981

OWL CITY
REPUBLIC 017013.113.961

TENTH AVENUE NORTH
REUNION I0163/PLG (14.96)

DJ KHALED
WE THE BEST/YOUNG MONEY/CASH MONEY 017314/REPUBLIC 113.981

LADY ANTEBELLUM
CAPITOL NASHVILLE 94431 08681

KREAYSHAWN
COLUMBIA DIGITAL EX 16981

RIHANNA
SRP/DEE JAM 016313/10JMG 113.981

MAROON 5
48.88/0CTONE 015941/104115.981

SKRILLEX
BIG BEAT/ATLANTIC 526918/AG 15681

LYNYRD SKYNYRD
LOUD & PROUD 617644"/ROADRUNNER 118.981

RUSH
ANTHEM 617655/ROADRUNNER 116981

JAY Z KANYE WEST
ROCA-FELLA/ROC NATION DEFJAM015426/1DJMG 13.981

TWO DOOR CINEMA CLUB
GIASSNOTE 0128112.961

DADDY YANKEE
EL CARTEL 19164/CAPITOL LATIN 112 961

VARIOUS ARTISTS
UNIVERSAL/EMI/SONY MUSIC 95757/CAPITOL 08.98/

MATT REDMAN
SIXSTEPS/SPARROW 67853/EMI CMG 113.981

MELISSA ETHERIDGE
ISLAND 017305./IDJNIG 113.981

R. KELLY
RCA 94816111.981
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MERCURY 016578/10M5 110.981
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DEF JAM 52735IA.IME 1698/

CREEDENCE CLEAMNATER REVIVAL FEAT. JOHN FOGERTY
FANTASY 2`/CONCORD117.9W12.981

VASHAWN MITCHELL
VMAN/EMI GOSPEL 88481/EMI CMG 114.98)C)

RE-ENTRY
150 FLEETWOOD MAC

WARNER BROS. 3010" 118.98)

RE-ENTRY 109 PINK
LAFACE 36759/RCA (13.913)

19 HALESTORM
ATLANTIC 528052./AG 113981

105 121 14
PAUL MCCARTNEY
MPL/HEAR 33369./CONCORD 04981

.118'1111 22 KIP MOORE
MCA NASHVILLE 016432/M6N 119981

ALT -J
CANVASBACK/ATIANTIC 531756/AG 02.981

1. 73 16 3
ANIMAL COLLECTIVE
DOMINO 310115.90la 94 81
EMI/SONY MUSIC/UNIVERSAL 016661AIME 118.981

1, VARIOUS ARTISTS

121 134 148 BLAKE SHELTON
WARNER BROS. NASHVILLE 527370ANMN 111981

1.1 53 - KIX BROOKS
ARISTA NASHVILLE I9687/SMN 02981

.127 95 11 ZAC BROWN BAND
ROAR/BIGGER PICTURE/HOME GROWN/ATLANTIC 51693I/AG 113.981
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REPUBLIC 013170'111981

113
83 188 TAYLOR SWIFT

BIG MACHINE TS0300A 118.981C)

91 65 6
ISRAEL & NEW BREED
INTEGRITY 85063/COLUMBIA 112981

.126 112 26
BRUCE SPRINGSTEEN
COLUMBIA 94254' 111.90)

IL 129 119 PISTOL ANNIES
RCA NASHVILLE 94916^/SMN 111681

.121
118

DEMI LOVATO
HOLLYWOOD 004623116981

x146 122 114 50
FIVE FINGER DEATH PUNCH
PROSPECT PARK 50104115.98I

147 100 88
9 PASSION PIT

FRENCHKISS 41651^/COLUMBIA 111.981

148
115 82

UONEL RICHIE
MERCURY NASHVILLE 016000/UMON 11101/

60 - 2 MINT CONDITION
CAGED BIRD 5803/SHANACHIE 0698)

RACIWIRACRIA

.11241.1111 .B.A.11'S.U.K731 77157 781

Nothing ButThe Beat

Title N

Bangarang (EP) 1111

Making Mirrors 

Stronger 

111

Scary Mo

Epicloud

Havoc And Bright Lights

Greatest Hits... So Farl II ip

The Midsummer Station I 111

The Struggle lir 111

KissThe Ring 4

OwnThe Night 1

Somethin"Bout Kreay 112

TalkThatTalk  3

Hands All Over  2

nsters And Nice Sprites (EP) 49

Last Of A Dyin' Breed 19

Clockwork Angels 2

Watch TheThrone 1

Beacon 17

Prestige 39

NOW 42

10,000 Reasons

4th Street Feeling

3

66

18

Write Me Back 5

Picture Show 17

Licensed To Ill El 1

ChronicleThe 20 Greatest Hits 0 52

Created4This 46

Rumours 48 1

Funhouse 2

The Strange Case Of. 15

Kisses On The Bottom 5

Up All Night

An Awesome Wave

Centipede Hz

American Capitalist

125 117

CZ

Gossamer

NOW That's What I Call Country: Volume 5

134

Red River Blue*
New To This Town 11

The Foundation la 11

Lungs  11

Speak Now 0.

Jesus AtThe Center: Live

Wrecking Ball 11
Hell On Heels 111

Unbroken

111

Tuskegee III
Music @The Speed Of Life

Moms III

The much buzzed -

about artist, who

reached No. 34 on

the Social 50 more

than a year ago

(Aug. 20, 2011),

finally arrives with

her debut album

(4,000). It also

enters Heatseekers

Albums at No. 2.

a

152

At No. 95, Paul

imon debuts his

first live album

ince 1991, selling

,000 in its first

week. Meanwhile,

his greatest -hits

ackage nets a

60% sales gain,

0011559 of Amazon

MP3 (see No. 116).

Thanks to the

band's various

archival releases

through the years,

its yearly sales

remain steady. In

2012, it has shifted

233,000; in 2011,

330,000; and in

2010, 238,000.

ED
Amazon MP3 sale -

priced a smattering

of classic albums -

and a few recent

titles -for $3.99

and up last week.

In turn, No. 48 rises

by 211%; Nos. 152,

129 and 71 climb by

more than 100%;

and Nos. 83 and 116

jump by 73% and

72%, respectively.

The Bon low

guitarist's first solo

set since 1998's

Undiscovered Soul

(No. 174) debuts

with 3.000.
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THIRD MAN 95993./COLUMBIA 111.981

SIMON & GARFUNKEL
COLUMBIA 3135619.981

JOSH TURNER
MCA NASHVILLE 018824/UMGN 110.901

AMANDA PALMER &THE GRAND THEFT ORCHESTRA
8 FT 014'112.981

MANA
WARNER LATINA 532125116 98)

BRUNO MARS
ELEKTRA 525393.110.981®

GRATEFUL DEAD
GRATEFUL DEAD 532221/RHINO (18981

ALAN JACKSON
ACR 29334/EMI NASHVILLE 116

THE XX
80055 TURKS 458114.9B)

VARIOUS ARTISTS
MAYBACH/DEFJAM 629039/ WARNER BROS. 118.981

TAMIA
PLUS 115070115.981

ZAC BROWN BAND
SOUTHERN GROUND/ROAR/BIGGER PICTURE/ATLANTIC 524722/66 (18 981 (D

MIRANDA LAMBERT
RCA NASHVILLE 90589/SMN 11.981

SHINEDOWN
ATLANTIC 528523'/AG 11998)

THE CIVIL WARS
SENSIBILITY 017. 111.981

VARIOUS ARTISTS
UNIVERSAL/EMI/SONY MUSIC 90568/CAPITOL

FOURPLAY
HEADS UP 33738/CON CORD (18.98)

LIL WAYNE
YOUNG MONEY/CASH MONEY 015548./REPUBLIC 111981

FIONA APPLE
CLEAN SLATE 97863./EPIC 11198)8

LUKE BRYAN
CAPITOL NASHVILLE 65833 118 981

CALEXICO
ANTI. 8720rEPITAPH 05.981

ELLIE GOULDING
CRERRYTHEE/INTERSCOPE 015329/16A 119981

BONNIE RAITT
REDWING W1.11398)

SET IT OFF
EDUAL VISION 22511296)

EMINEM
WEB/SHADY/AFTERMATH/INTERECOPE 0144114/IGA 03.981

MAROON 5
A&M/OCTONE 66000111CA 118.98)

JAKE OWEN
RCA NASHVILLE 89547/SMN (10.98)
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xx
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157

2

92

4

23
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4

Barton Hollow  10

NOWThat's What I Call Party Anthems 34

Esprit de Four 167
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JACK WHITE

113

70

NEW 1

23

21

196

1111 189 -
NEM

138

18.981

A Ig ie rs

Lights

Slipstream

Cinematics

72

21

6j

174

Recovery El 1

Songs About Jane ci

Barefoot Blue Jean Night

SOUNDTRACK Shake It Up: Live 2 Dance: Music From The Disney Channel Series
WALT DISNEY 013857 113.981

THE BAND PERRY
REPUBLIC NASHVILLE °MN/REPUBLIC 110.981

MERCYME
FAIR TRADE 16020/COLUMBIA 11

COLDPLAY
CAPITOL 87553.118.981

RICHIE SAMBORA
AGGRESSIVE 003/DANGERBIRD 115

The Band Perry

The Hurt &The Healer 7

Mylo Xyloto

Aftermath Of The Lowdown

NOFX
FAT WRECK CHORDS 7n. II/981

Self/Entitled

JUSTIN MOORE
VALONY JM0200A 110.981

NORAH JONES
BLUE NOTE 31548' (18.981

HILLSONG
HI USONG/SPARROW 09302/EMI CMG 113.981*

NEIL YOUNG WITH CRAZY HORSE
REPRISE 501195' /WARNER BROS. 111981

EMINEM
SHADY/AFTERMATH/INTERSCOPE 00S381./IGA11198)

FOSTERTHE PEOPLE
STARTIME INT'L 74457./COLUMBIA 19981

RICKIE LEE JONES
CONCORD 34063119981

MANDISA
SPARROW 67863/EMI CMG 113.961

SOUNDTRACK
WATERTOVVER 39284 (12981

TAYLOR SWIFT
BIG MACHINE 0200 (18.9910

LED ZEPPELIN
SWAN SONG 313148'/ATLANTIC 11998)8

METRIC
METRIC 064*/MOM  POP 11398)

FLORIDA GEORGIA LINE
REPUBLIC NASHVILLE DIGITAL EX/REPUBLIC 15181

PET SHOP BOYS
ASTRALWERKS 1977? 116981

MARLENE BREHM
DREAM 012 112.98)

Outlaws Like Me

...Lithe Broken Hearts

Live: Cornerstone a

Americana 111

Curtain Call:The Hits

Torches

The DevilYou Know

What If We Were Real

Project X

THE COUNTDOWN SINGERS AND ORCHESTRA
SONOMA 0336 14.981

PHILLIPPHILLIPS1" 123
Mai

19/INTERSCOPE 017104 EX/IGA16.98)

Fearless 11

Mothership

Synthetics

Itz Just What We Do

Elysium 1

Reach The Sky
1.

Monster Mash And OtherTerrifying Tunes

9
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2

NEW 1
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30
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WWW.MYSPACECOM/NFTSKYMUSIC

83 MADDI JANE
WINVI.MYSPACE.CORNMADDIJANEMUSIC

65 AEROPLANE
WWW.MYSPACECOM/AFROPLANEMUSICLOVE

23 MAXIMUM BALLOON
INVVW.MYSPACE.COM/MAXIMUMBALLOON

78 MAREK HEMMANN
WWW.MYSPACECOM/MAREKHEMMANN

23 POETS OFTHE FALL
WWWMYSPACE COM/POETSOFTHEFALL

75 THE BLOODY BEETROOTS - DEATH CREW 71
WWWLAYSPACE.COM/THEBLOOOTBEETROOTS

14 KORPIKLAANI
WWW.MYSPACE.COM/KORPIKLAANI

43 18
EMILIE AUTUMN
WWW.MYSPACECOM/EMILIEAUTUMN

37 22 ARCHITECTS UK
WWW.MYSPACECOM/ARCHITECTSUK

NEW

RE E TR

BREAKBOT
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24
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REENTRY
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RE -11111Y
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48 38
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MORD FUSTANG
WWW.MYSPACE.COM/MORDFUSTANG

50 41
4D COM TRUISE

WWW.MYSPACECONVIAMCOMTROISE

French pop DJ Breakbot debuts at No.

36 on Uncharted after releasing his first

full-length album, By Your Side, and

announcing worldwide tour dates. The

album features the standout single "Baby

I'm Yours," which has mare than 4 million

views on YouTube.
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PEACE

O 27 42 ALICIA KEYS

23 23 96 NICKI MINAJ
YOUNG MONEY/CASH MONEY/REPUBLIC

he 32 6

MUMFORD & SONS
GENTLEMAN OF THE BOAD/GlASSNOTEIC) 60RCAPINK

10
MP

34 14
SGA°TLYESEW SECONDS/FAIRFAX/REPUBLIC

ID 42 21
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KURT HUGO SCHNEIDER
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T -IRIS BROWNND 36 94
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75
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38 40
30

FLO RIDA
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33
95 BEYONCE
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O 45 25 Ttr-NrENo'B

CD 49 17 THE PIANO GUYS
THE PIANO GUYS/SONY MASTERWORKS

CD 43 54
GREEN DAY

BROS.

it3 41 92 STRPLAY= SUNGHA JUNG
UNSIGNED
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46 43 94
AEZRIL LAVIGNE

ARIANA GRANDE
REPUBUC

CD
BIG SEAN
G.0.0.1)/DEFJAWIEUMO

EBLERUNO MARS49 46 85

LMFAO
PARTY ROCKAMILLAM/CHERRYTREE/INTERSCOPE

In the lead -up to Mumford 8 Sons'

Babel release (Sept. 25), the band's

Facehook fan base grew by 25,000 and

it gained 9,000 new Twitter followers.

Overall, its 52% gain in follower growth

fuels its 32-24 rise on the Social 50.

0 ON -DEMAND nielsen
SONGSDATA COMPILED BY ADS

8,SE TITLE
So ARTIST IMPRINT/LABEL

O 4 7 El
IF 1 29

ONE MORE NIGHT
MAROONS A&M/OCTONWINTERSCOPE

SOME NIGHTS
FUN. FUELED BY RAMEN/RISP

10 5 29
CCAARLLYLRAME JEEPIVISEANY60B4/UENIVERSAL0 22 MERCY
priff 11Mt BN SUR MM L L CHAP 6.0 OPROC.A.Fali/DITJAINIDJMG

5 2  LIGHTS
ELLIE GOULDING CHERRYTREE/INTERSCOPE

12 WHISTLE
FLO AIDA POE BOY/ATLANTIC

6 10 ,Au 0,S. LE IN EcAG,AE

N

O.U.00,L AE.M.

12 17 TOO CLOSE
ALEX CLARE REPUBLIC

ID 43 2

GANGNAM STYLE
P55 SCHOOLBOY/REPUBLIC 10 THINKIN BOUT YOU
FRANK OCEAN LIEF JAM/10.1MG

8 29
SOMEBODY THAT I USED TO KNOW
GOTYE FEAT. KIMBRA FAIRFAX/REPUBLIC

i GOOD TIME
MIAMI& CARLY RAEJEPSEMSOKSCHOOLBOYANTERSCOPBREPUBUC

1111D 15 6
IIMTASGINTEIDMRAEGONS KIDINAKORNERONTERSCOPE

1114 9 29
WE ARE YOUNG
FULL FEAT JANELLE MONAE FUELED BY RAMEN/RRP

11.15 10 22 PAYPHONEFEAT
MAROON. WIZ KHALIFA A&M/OCTONE/INTERSCOPE

O 17 11
THE YE LUMINEERS DOALTONE

17 14 17
EVERYBODY TALKS
NEON TREES MERCURY/1111MG

18 16
NO LIE

17
CHAIM FEAT. DRAKE OEFJAMADJMG

u_CD 19 22 LITTLE TALKS
OF MONSTERS AND MEN REPUBLIC

IN) 26 7

BLOW ME (ONE LAST KISS)
PINK RCApi 18 19 TITANIUM
DAVID GUETTA FEAT. SIN WHAT A MUSIC/ASTRALWERKS/CANTOL

1- 26 10

WANT U BACK
CHER LLOYD S'ICO/EPIO

116 22
23

i WON'T GIVE UP
JASON MRAZ ATLANTIC/RIP

CD
27

DON'T WAKE ME UP
CHRIS BROWN RCA

O 23 24
ASAOILLWNATION RED BULL0=

27 21

28 24

29 25

O 32
131 31

0 33
33 30

34 28

35 29

0 39
O 50
38 35

39 37

40 41
51:11 EL ELI SNE AT 0 N EAT 0 M EMPIRE/INTERSCOPE

CLIQUE
KANYE WEST, JAY -Z, BIG SEAN G.0.0.0./DEF JANVIDJMG

15 WIDE AWAKE
KATY PERRY CAPITOL

29 MIDNIGHT CITY
MBS. MRS/MUTE/CAPITOL

28 WHAT MAKES YOU BEAUTIFUL
ONE DIRECTION SYCO/COLUMBIA

5 WANTED
HUNTER HAYES ATLANTIC NASHVILLE/WMN

3 RADIOACTIVE
IMAGINE DRAGONS KIDINAKORNER/INTERSCOPE

6
HOME
PHILLIP PHIWPS 19/INTERSCOPE

 GIVE YOUR HEART A BREAK
DEMI LOVATO HOLLYWOOD

2 ANGELS
THE XX YOUNG TURKS/BEGGARS GROUP

29
FEEL SO CLOSE
CALVIN HARRIS ULTRA

POUND THE ALARM
NICKI MINAJ YOUNG MONEY/CASH MONEY/REPUBLIC

2 BIRTHDAY SONG
2 CHAIN! FEAT. KANYE WEST OFF JAMMING

26 THE MOTTO
DRAKE FEAT. LIE WAYNE YOUNG MONEY/CASH MONEY/REPUBLIC

29 HYFR (HELL YEAH F.5.55.5.G RIGHT)
DRAKE FEAT. LI WAYNE YOUNG MONEY/CASH MONEY/REPUBLIC

41 34
29 WILD ONES

FLO RIDA FEAT MA POE BOY/ATLANTIC

42 44 29 PUMPED UP KICKS
FOSTER THE PEOPLE STARTIME INTL/COLUMBIA

43 45 29
NI*55AS IN PARIS
JAY Z KANYE WEST ROC-A-FELUVROC NATION/DEFJAMADJMG

44 49
3 TAKE A WALK

PASSION PIT FRENCHKISS/COLUMBIA

45 42 15 WORK HARD, PLAY HARD
WIZ KHALIFA ROSTRUM/ATLANTIC/PRP0=

47 40

48 38

49 47

THE CAVE
MOMFORO & SONS GENTLEMAN OF THE BOADMED/GLASSNOTE

29 GLAD YOU CAME
THE WANTED GLOBAL TALENT/MERCURY/10MB

BOYFRIEND
JUSTIN BIEBER SCHOOLBOY/RAYMOND BRALINASLANDADJMG

29
BANGARANG
SKRILLEX FEAT. RERAN BIG BEAT/OWSLA/ALLANTIC/RBP

50 46 28 DRIVEumc0LBYTRAIN.

After seven weeks, "One More

Night" rises 4-1 to return Maroon

5 to No.1 on On -Demand Songs,

having amassed 775,000 -plus

streams in the past week. The

act's first most -streamed track,

"Payphone," reached No. 1 the we k of July 17.

riTTNTI
Ai I

0 YOUTUBE You Tube

The most popular songs on YouTubs.. TITLE
s MY ARTIST IMPRINT/LABEL

1 9
GANGNAM STYLE
PSY SCHOOLBOYASEPUBUC

2 2 26

3

4 3 28

111 5 23 2

6 5 8

CALL ME MAYBE
CARLY RAE AMIN SOBSCLIOOLGOTANTFASCOPE

WE ARE NEVER EVER GETTING BACK TOGETHER
TAYWHSWIFT BIG MACHINE

WHAT MAKES YOU BEAUTIFUL
ONEDIRECDON SYCO/COLUMBIA

OHI
IRLS0 'DENERADON S.M.

GOIN' IN
JENNIFER LOPEZFEAT. RORIDA ILLANDADJMG

6 31 DONNEDEIRETOHOINNSTGCO/COLUMBA

8 /2 7 ONE MORE NIGHT
MAROONS A&M/OCTONE/INIUSCOPE

9

,10

[12 16 WIDE AWAKE
KATY PERRY CAPITOL

1113

114

3 25 BOYFRIEND
JUSTIN BIEBER SCHOCKBOYLLAYMONLIBMUNKSIANDAUJMG

7 AS LONG AS YOU LOVE ME
JIAMBIFISFEPINGSEMSCHOOLDOTKAYMONDBRAUNISLANDADAVG

 GOOD TIME
OWLIIIY&CARLYRAEJOSENEOTSCHOOLBOWINTERSCOPEREPUBUC

14 23
PAYPHONE
MAROONSFEATANIZKHALITA A&M/OCTONPINTERSCOPE

1 DON'T YOU WORRY CHILD
SWEDISHHOUSEMARAFEASJOHNMARINASTRALWERKS/CAFTIOL

5 58
-

DON'T WAKE ME UP
CORISEIROWN RCA

 2
3

4

5

6

Ztis415 TITLE
s S ARTIST IMPRINT/LABEL

#1
owtt

,

I 6
ONE MORE NIGHT
MAROON 5 ANMOCTONF INTERSCOPE

5
7 TOO CLOSE

Mx BLARE REPUBLIC

6
LIGHTS
ELLIEGOULDIND CHERRYIBEKINIERSCOPE

8 GOOD TIME
OMOW&CMITRAEJSIMISOWSCHOOLBOTAMINSCIFEAMMIRIC

10
PINK

M E (ONE LAST KISS)
RCA

AS LONG AS YOU LOVE ME
IISMIEMBERFEMMOSFNISOPOIRMATMONDEERNISlANINDING

7 9
21 WHERE HAVE YOU BEEN

RIHANNA SRPMEFJANIMUMG

8 12

9 10

10 13

1 1 16

12 8

13 11

14 7

15 21

42 WE FOUND LOVE
RIHANNAFEATCAUANHARMS SRP/OFJAMMIJMG

21
TITANIUM
DAVID MATTA FEAT.SIA WIPTANIUSICASITIMINERKWCAPROL

12 GIVE YOUR HEART A BREAK
DEMILOVATO HOLLW/000

DON'T WAKE ME UP
CHMSBROWN RCA

14 CALL ME MAYBE
CARLYRAEJFFIEN 604/SCHOOLBOYANTERSCOPE

21 PAYPHONE
MAFIOONSFEKEWIZKHALIFA A&M/OCTONVINTERSCOPE

18 WIDE AWAKE
KATYPERRY CAPITOL

, SET FIRE TO THE RAIN
AIME XUCOLUMMA

1.1 DOG IS DEAD

BLENDE

CLICKS & WHISTLES

ElTRAILS AND WAYS

NOTE VA GUSTAR

MS MR

11111 KODALINE

KYLE ANDREWS

ElSET IT OFF

1.1 WAZE & ODYSSEY

1.1 DLD

THIRD PARTY

AMENRA

111 PALE SEAS

CRAZY P

To

44 Go to www.billboard.biz for complete chart data Data for week of OCTOBER 6, 2012
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4 HEATSEEKERS ALBUMS'"

HOTSHOT

ARTIST
LABEL & NUMBER/DISTRIBUTING LABEL (PRICE1

THE DEVIN TOWNSEND PROJECT
HEVYDEVY 0603/INSIDE OUT 112.981

41,
NEW

NEW

KREAYSHAWN
COLUMBIA DIGITAL EX 19.981

A LT -J
CANVASBACK/ATLANTIC 531756/AG 112.981

TITIA

Epicloud

Somethin"Bout Kreay

An Awesome Wave

20

NEW

NEW

NEW

NEW

77

1111 82

NEW

NEW

NEW

NEW

SET IT OFF
EQUAL VISION 225112.901

FLORIDA GEORGIA LINE
REPUBLIC NASHVILLE DIGITAL IX/REPUBLIC 15381

MARLENE BREHM
DREAM 012 112.91)

NATHAN PACHECO
DISNEY PEARL SERIES 004695/BUENA VISTA 114.981

LOCAL H
THE SUN/STYLE 0956 113 98)

THE HEAD AND THE HEART
SUB POP 9151110.961

VOLBEAT
VERTIGO 01M14/REPUBLIC 113381

VISION OF DISORDER
CANDLELIGHT 13627 114.98)

GREATEST
GAINER

THE HEAVY
COUNTER 046^/NINJA TUNE 115981

RODRIGUEZ
HEY DAY/LIGHT IN THE ATTIC 41850/LEGACY 112.981

THE JON SPENCER BLUES EXPLOSION
BOOMBOX OW/MOM a POP /12 NI

MONSTERS CALLING HOME
MONSTERS CALLING HOME DIGITAL EX 15.981

BECOMING THE ARCHETYPE
SOLID STATE 30874/EMI CMG 11338)

PATTERSON HOOD
ATO 016.112.981

III THE RAVEONETTES
VICE 80329.112981

NEW

NEW

NEW

NEW

NORTH POINT INSIDEOUT
NORTH POINT 56801/EMI CMG 19.981

REMEDY DRIVE
CENTRICITY 91183/EMI CMG 19.981

KENDRICK LAMAR
TOP DAWG DIGITAL EX 1738)

THE SEA AND CAKE
THRILL JOCKEY 31.116.98)

THE CORINTUCKER BAND
KILL ROCK STARS 560.116361

BEN HOWARD
UNIVERSAL ISLAND 016588/REPUBUC 111.981

BART CROW
DIRT -RING 7162/SMITH 112991

Cinernati.

Itz Just What We Do

ReachThe Sky

Nathan Pacheco

Hallelujah! I'm A Burn

The Head AndThe Heart

Beyond Hell/Above Heaven

!ml!The Cursed Remain Cursed

The Glorious Dead.

Searching For Sugar Man (Soundtrack)

Meat Bone

Monsters Calling Home (EP)

I Am

Heat Lightning Rumbles In The Distance

Observator

No One Higher

Resuscitate

Section.80

Runner

Kill My Blues

Every Kingdom

Dandelion

4 HEATSEEKERS SONGS -

I TITLE
ARTIST IMPRINT/PROMOTION LABEL0 4 15 El

IN111NIT
2),,FNRETEBHANED,LIE,9,HTS

THEATEAM
ED SHEERAN ELEKTRA/ATLANTIC

..JUICY J FEATURING UL WAYNE 2 CHAIN! KEMOSABEJCOLUMBIA
BANDZ A MAKE HER DANCE

11111 SWEDISH HOUSE MAFIA FEATURING JOHN MARTIN ASTRALWERKS/CAPITOL
DON'T YOU WORRY CHILD

Ar drarml FEATURING DRAKE MAYBACH/WARNER EROS.

ICHDIEOFKNEETE FELAITKUERING LIL REESE GOD IS GOOD/GLORY BOYZ/INTERSCOPE

KSEWNDIRMICKMLAINMAGR TPOOP DOALVVSG/TRERAMANTHK/INTERSCOPE. 7 9Dr, HEART SKIPS A BEAT
OILY MURS FEATURING MIDDY BANG SYCO/COWMBIA

10 11

la 16
my19

IS 17
22

In 14
121 21

TAKE A WALK
PASSION PIT FRENCHKISS/COLUMBIA

A DID IT FOR THE GIRL
GREG BATES REPUBLIC NASHVILLE

3 VEGAS GIRL
CONOR MAYNARD CAPITOL

3 HOW COUNTRY FEELS
RANDY HOUSER STONEY CREEK

10,000 REASONS (BLESS THE LORD)
MATT REDMAN SIXSTEPS/SPARROW/EMI CMG

SPECTRUM
2811/ FEATURING MATTHEW KOMA I NTERSCOPE

PROMISES
NERO MTA/MERCURY/CHERRYTREE/INTERSCOPE

3 CRYING ON A SUITCASE
CASEY JAMES 19413WMBIA NASHVILLE

2
ANGELS
THE XX YOUNG TURKS/BEGGARS GROUP

1:123 2
ALGO ME GUSTA DE TI
WISIN & YANOEL FEATURING CMS BROWN &T -PAIN MACHETE/UMLE

IA READY OR NOT
BRIOGIT MENDLER HOLLYWOOD

1[20 12
TIVILMLT,V0TNTYThalle,.

CI IN MY MIND
IVAN GOUGH & FEENIXPAWL FEATURING GEORGI KAY NEON/AXIONE/ATLANTIC

ANNA SUN
WALK THE MOON RCA

LITTLE BLACK SUBMARINES
THE BLACK KEYS NONESUCH/WARNER BROS.

PRAY FOR ME
ANTHONY HAMILTON MISTER'S MUSIC/RCA

SNAP BACKS & TATTOOS
DRIICKY GRAHAM NU WORLD ERA/EONE

ARTIST
LABEL & NUMBER/DISTRIBUTING LABEL (PRIG

PIP"4111
G -DRAGON26 6

1. DIGITAL EX 16981

3' Le MEW
THE WHIGS
NEW WEST 6257'112 98)

The British act's

Mercury Prize -

nominated album

enters with 3,000

after reaching No.

19 on the Official

U.K. Albums chart

earlier this year.

The Texan singer's

debut album

(2,000) also

enters at No.11 on

Christian Albums.

upported by

a PBS special

("Introducing

Nathan Pacheco"),

the singer, who

was introduced by

Yanni as one of his

"Voices" in 2009,

bows with 2,000.

29

28 25 49 NERD
MTNMERCURY/CHERRYTREE/INTERSCOPE 016371/MA1938)

35
2 THEE OH SEES

IN THE RED 235'113981

TIFFANY ALVORD
TIFFANY ALVORD DIGITAL EX 15.981

13
4 WILD NOTHING

CAPTURED TRACKS 162'112981

NEW

[ 31

NEW

NEW

IL. 36

137
r38 21

139 22

I. 40

1_41

[ 42 27

143 3

One Of A Kind (EP)

EnjoyThe Company

Welcome Reality

Putrifiers II

My Heart Is

Nocturne

RIVAL SONS
EARACHE DIGITAL EX 19.981

Head Down

BEATS ANTIQUE
ANTIQUE 00eE(111.981

Contraption: V. II

WOODS
WOODSIST 1162. 113381

HOW TO DRESS WELL
ACEPHALE 025.114331

4
2 CHRIS KNIGHT

DRIFTERS CHURCH PRODUCTIONS 0913 114.981

43
2 RENEE FLEMING

DEMO. 017172/DECCA CLASSICS 116.98)

2 THE TIME JUMPERS
ROUNDER 619146'/CONCORD 11598/

5 SWANS
YOUNG GOD 45. 117331

JJ DOOM
LEX 082'115.681

23
7 MARCUS MILLER

3 DEUCES/CONCORD JAZZ 3.3794/CONCORD 115.981

5 ARIEL PINK'S HAUNTED GRAFFITI
- 4AD 3230.(14.981

2 BILLY TALENT
I AST GANG 01411 112.961

BRAD MEHLDAU TRIO
NONESUCH 532029ANARNER BROS. 110981

NEW

Bend Beyond

Total Loss

Little Victories

The Art Of Renee Fleming

TheTime Jumpers

The Seer

Key ToThe Kuffs

Renaissance

MatureThernes

Dead Silence

Where DoYou Start

KattpacelypseS

All The Little Lights

Thomas Rhett (EP)

Allah -Las

Old World Romance

O NEW KATE WILLIAMS
EONE DIGITAL EX 19.981

PASSENGER
NETTWERK 30965 112381

42 THOMAS RHETT
VALORY DIGITAL Ex 15.981

46 32 2

©® ALLAH -LAS
INNOVATIVE LEISURE 2007' 114.981

49 9 2 SEA WOLF
DANGEROIED WI. 11299'

RE-ENTRY
ALL SONS & DAUGHTERS
INTEGRITY 5058 EX 11098)

Season One

REGIONAL HEATSEEKERS #1 ALBUMS

Jubilee
Marley's Ghost

WEST NORTH CENTRAL

Dandelion
Bart Crow

SOUTH CENTRAL

Hallelujah! I'm A Bum
Local H

EAST NORTH CENTRAL

Cinematics
Set It Off

SOUTH ATLANTIC

MOUNTAIN
Epicloud Nathan Pacheco

The Devin Townsend Project 1 Nate., Pacheco

NORTH EAST

Epicloud
The Devin Townsend Project

MID ATLANTIC

PROGRESS REPORT

Keith Harkin, Keith Harkin
Keith Harkin's self -titled debut album flies in at No. 1 on World
Albums, shifting 6,000 copies in its first week. The Celtic Thunder
singer is no stranger to the top of the World Albums chart, having
notched eight No. Is on the tally with the group.

2 The Devin Townsend Project
Epicloud

3
Kreayshawn

Kreay

 Volbeat
Beyond Hell/Above Heaven

5 The Head And The Heart
The Head And The Heart

6 Mindset Evolution
Mindset Evolution:Tour (EP)

7 An ltAjwesome Wave

 Andy Grammer
Andy Grammer

The Heavy
The Glorious Dead.

10 Becoming The Archetype

1 aAknivesome Wave

2 Kreayshawn
Somethin"Bout Kreay

Rodriguez
Searching For Sugar Man (Soundtrack)

The Davin Townsend Project
Epicloud

Monsters Calling Home
Monsters Calling Home /EP)

The Head And The Heart
The Head AndThe Heart

The CorinTucker Band
Kill My Blues

Beats Antique
Contraption: V II

The Jon Spencer Blues Explosion
Meat t Bone

G -Dragon
One Of A Kind (EP)
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36 31

37 33 49
IT'STIME Imagine Dragons

33
B.DARNER,IMAGINE DRAGONS OREYNOLDOMSERMON,B.MCKEE1 CAIDINAKORNEPVINTERSOCIPE

WE ARE YOUNG fun. Featuring Janelle Monae38 34 32 El 1
FUN.,J.BHASKER (N.RUESSADOST,IANTONOFESBHASKERI 000 FUELED BY RAMEN/RRP

O 42

10

11

12 13

13 14

OD21

(D 17

O 22

e 20

12

16

15

O
O
O

2
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nicisen
Sou ndScan

THE BILLBOARD HOT 100'

53
Ig TITLE

R PRODUCER (SONGWRITER)

O 2 14

O 11 64

0 3 4

4 2 1

#1 GREATEST
o wes GAINER/AIRPLAY
GREATEST GAINER/
DIGITAL + STREAMING

IMPRINT) PROMOTIONAL2BisEtl &E
ONE MORE NIGHT Maroon 5

1
MAXMARTINSHELLBACCALMESHELLBACKSKOTECRAMAKMDDIM 18481000110.8SCOR

GANGNAM STYLE PSY
PJA1-SANG GUN-HYUNG IPJAi-SANGY GuN-HYUNG) ® SCHOOLBOY/REPODUG

2
,Y

SOME NIGHTS
4BHASKER(FLIN. IBHASHERI

WE ARE NEVER EVER GETTING BACK TOGETHER
MAX MAK11N3HELLBACK,D.HUFFOISWFTAIAX MARIN,SHELLBACK)

5 6
BLOW ME (ONE LAST KISS)
G.KURST1N WINK,G.KURSBN1

fun.
0 FUELED BY RAMEWRRP

Taylor Swift
GONG MACHINE/RE PUBLIC

P!nk 5

0 R.
WHISTLE Flo Rida6 4 3 Ei 1
D.GLASS,DJ FRANK E IT DILLARD,B.S.ISAACA C.MOBLEY,J FRANKS,D.E.GLASSM.KIWANI 0 POE BOY/ARANTIC

7

A AS LONG AS YOU LOVE ME Justin Bieber Featuring Big Sean
RJERKINSA.UNDALMJERKINS,AIJNEIAL.N.ATWEHd.BIEBER,SANDERSON) @ SCHOOLBOY/RAYMOND BRAUNASLANDADJMG

9
GOOD TIME
A YOUNG IAYOUNGMTHIESSEN,B LEE)

10
TOO CLOSE
DIPLO.SWITCHA.RECHTSCHAIDIACIARE,IDUGUI0)

5
LIGHTS
HSTANNARDA.HOWES(E.GOODING,R STANNARDA HOWES'

10 8
EVERYBODYTALKS
J.MELOA-JOHNSEN fIGLENN,TPAGNOTTAI

12
CALL ME MAYBE
,I.RAMSAY RAMSAY.0 RJEPSEN.TCROWEI

Owl City & Carly Rae Jepsen
1304/SCHOOLBOYANTERSCOPEARERIBUC

Al13'FIEITc 

6

Ellie Goulding gi 2

0 CHEARYTREE/INTERSCOPE

NeonTrees
CO MERCURY/IDJMO

Carly Rae Jepsen
03010/SCH00LBOYANTERSCOPE

11
WIDE AWAKE Katy Perry 2

DR. LLIKE,CIRKLIT IKPERRYIGOTTWALD,MAX MARTIREMCKEE,HWALTESI ()CAROL

24
DON'T WAKE ME UP Chris Brown

19
MBERASSABBIAS951(01010090WWAPBSTEARUENDAMMCHENRYNDASNWORNTAWMTERNENNERYPRIIAMILTORMSENASSIABOLASS @RCA

19
POUND THE ALARM Nicki Minaj 15
REDONECFAU(714M110.T.MARN,N.10AYATC.FALKRYACOUB,B.HAJJIAJJUNIORI 0 YOUNG MONEY/CASH MONEY/REPUBLIC

22 WANTED Hunter Hayes  
0.HUFEH.HAYES(T.VERGES,RHAYESI @ATLANTIC NASHVILLE/WMN

/8 MERCY Kanye West, Big Sean, PushaT, 2 Chain. m
OFTEDIKO.WPASTAFTSANDERSONITHORNEGNIEPPS,J.THOMASOKAGLENRILEYRAMLLIAMS1 0 00.00/ROC4FELUVDEJAMADJMG

18 55 CLIQUE KanyeWest, Jay -Z, Big Sean
12

HIT.BOY,KWEST IC.LIOLLIS,SANDOISOKKOWEST.S.CLAKEKJEFAUNTIEHOY111 0 G.11.0D/DEFJAWIDJMG

19 15
SOMEBODYTHAT I USEDTO KNOW Gotye Featuring Kimbra ri ,
W.DE BACKER ANDE SACKER,LBONFAI 0 FAIRFAK/REPUBUC R.

20 13
PAYPHONE Maroon 5 Featuring Wiz Khalifa gi 2

BENNY 8LANCOSHELBACK (A.LEVINE,B.LEVINA.MAUKCOMEUO,SHWILACKCJ.THOMAZI 171 ANWOCTONE/INTEFISEOPE ...

21 18 17
GIVE YOUR HEART A BREAK Demi Lovato m
JAL0ANDER,B.STEINBERD IJALEXANDER,B.STEINBERGI ()HOLLYWOOD

® 23 22
HOME
OPEARSON oPEARSON,G.HOLOEN)

Phillip,, iNTEPhRis1,1Phillips 

23 19 14
TITANIUM David Guetta Featuring Sia m
D.GLETTALG.TUINFORTAFROJACK(SRIRLER,D.HETTA,G.H.TUINFORTALVAN DEWAR) ()WHAT A MUSICASTRALWERKS/CAPITOL

ED 28 28
BLOWN AWAY
M.BRIGHT 1.1.KEAR,C.TOMPKINS)

Carrie Underwood di
019/ARISTA NASHVILLE '

Ai J.CHICCARELLI P.MRA7M.NATTER) 0 ATLANTIC/RRP
25 26 25 - !WON'T GIVE UP Jason Mraz

CD 30 31
lf. E5s0,,W0NAAGYES,,,,TO.NASAY,E.G.NODA0BiDoBRYKLuEND,

@ COLTUrailnA 

20
1 WHERE HAVE YOU BEEN Rihanna in

DR LUKE,CIRKUT,CHARRIS 1E.DEANLGOTPNALO,C.HARRIS,11.WALTER,O.MACKI OSRP/DEFJANVIDJMG

50 LET ME LOVE YOU (UNTIL YOU LEARNTO LOVE YOURSELF) Ne-Yo
STARGATE,REEVABLACK IS.C.SMITH,S.FURIER,M.S.ERIKSENTE.HERMANSEN,M.HADRELD,MDIS CAW @ MOTOWN.ADJMG

27 24

CD 37

29 25

30 27

CD 35

CD38

CD32

26

21

41

35

33

HOT SNOT
DEBUT

NO LIE
MIKE IMLL MADE -IT ITEPPS,A GRAHAM.M WILLIAMSI

WANT U BACK
SR WRACK ISH ELLB ACKSKOTECH Al

2 Chainz Featuring Drake
O DEFJAM/IDJMG

Cher Lloyd
OO SVCO/EINE

ADORN Miguel
miGUEL (M.J PIMENTELI 0 MR/RR/BLACK ICURCA

HO HEY
R HADLOCIOWSCHULTZ,IMALTES)

TAKE A LITTLE RIDE
NI KNOX IOALTMAN,R CLAWSORJ,MCCORMICK1

YOUR BODY
MAX MART1N,SHELLBACK IMA6 MAFON,SHEILEIACKIKEITECHA,TAMBERI

35 29 27
PONTOON
J.JOYCE(N.HEMB7LLAIRD,B DEAN)

29
WHAT MAKES YOU BEAUTIFUL
C FALKFLYACOUR IR YACOUB,C.64U(SXOTECHA)

The Lurnineers 
&MALTOSE ""

Jason Aldean 81,
00 BROKEN BOW
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100 hit "Scream"
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Mainstream Top 40
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Airplay at No.70 (18
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WEEZY DOES IT: SETS MALE RECORD

As Lil Wayne debuts as a featured artist (with Chris Brown, Tyga and
Wiz Khalifa) on Game's aptly titled "Celebration" at No. 82, he rewrites
the mark for the most Billboard Hot 100 visits by a solo male artist. Now
with 109 entries, Wayne passes Elvis Presley, who totaled 108 between
the chart's launch on Aug. 4, 1958, and 2003. Notably, Presley's career
predated the Hot 100's inception by two years. He also served as lead
artist on all of his Hot 100 titles, while Lil Wayne has sported lead credit
on 42 (39%) of his. -Gary Trust

It!
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KENDRICK LAMAR AFTERMATHANTERSCOPE

TURN ON THE LIGHTS
FUTURE AT/FREEBANDZ/EPIC

0 CLASSICAL"
te. V., TITLE
55 55, ARTIST IMPRINT/LAB

O - 1

MOON TRANCE
LINDSEY STIRLING BRIDGETONE

1 CRYSTALLIZE
UNDSEY STIRLING BRIDGETONE

ICI- UENLOESMEYESTNIRTUSNG BRIDGETONE

114 2 142

F 3 142

TIME TO SAY GOODBYE
SAM BROVIIMNINOREAKOILINEMOSNOCIANGBA311ENCIE

YOU RAISE ME UP IIIJOSH GROOM VW/REPRISE/WARNER BROS.la, 1 ZI-ZI'S JOURNEY
LINDSEY STIRLING BRIIMETONE III
A THOUSAND YEARS
THE PIANO GUYSTHE PIANO GM/SONY MASTERWORKS, 5 133 THE PRAYER
CELINE 1310N WITH ANDREA BOCEW EPIC/SONY MUSIC II

1 2 PACHELBEL: CANON IN D
ACADEMY OF ST. MARTIN -IN -THE -FIELDS CAPITOL M

1 ANTI GRAVITY
LINDSEY STIRLING BRIDGETONE II

1 SHADOWS
LINDSEY STIRLING BRIDGETONE 1.

1 STARS ALIGN
LINDSEY STIRLING BRIDGETONE In

1 TRANSCENDENCE
UNDSEY STIRLING BRIDGETONE

B 121
BEETHOYEBB6G616UINAMINC011111ELEeWON059 111
LEONARD HOKANSON X5

7 142 MOONLIGHT SONATA
LUDWIG VAN BEETHOVEN NOT LISTED .

10 12 19

14

16

110 11 27 INCONDICIONAL
PRINCE ROYCE TOP STOP

I1 12 38
Y FEAT. LA REPUBUKA WARNER LATINA 11JESSE

1E &R

X13 14 56
ROMEO SANTOS FEAT. USHER SONY MUSIC LATIN

pit 29
5

NO ME COMPARES
ALEJANDRO SAW UNIVERSAL MUSIC IATINO/UMLE

1 16 6
611SIM DMA PANTANNANRGE/SCM LIWESONY MILIC LATINBALADA

(TCHE TCHERERE TCHE TCHE)

TITLE
Oa HS ARTIST IMPRINT/PROMOTION LABEL

1 6 #1 WEARENREREVERGE7114GBACKTOGE01B1

TAYLOR SWIFT BIG MACHINE/REPUBLIC

4 WANTED
HUNTER HAYES ATLANTICANMN

BLOWN AWAY
CARRIE UNDERWOOD 19/ARISTA NASHVILLE

5 18
LITTLELITTLE BIG TOWN CAPITOL NASHVILLE

6 15
CRUISE
FLORIDA GEORGIA LINE REPUBLIC NASHVILLE

7
10 TAKE A LITTLE RIDE

JASON ALDEAN BROKEN BOW

 HARD TO LOVE
-- LEE BRICE CURB

11 10 COME WAKE ME UP
RASCAL RATTS BIG MACHINE

 KISS TOMORROW GOODBYE
LUKE BRYAN CAPITOL NASHVILLE

10
24 .Cur. BLZHSBRA:IEDNBA0WNGELS

2 3 RONAN
TAYLOR SWIFT BIG MACHINE

16
34 DRUNK ON YOU

LUKE BRYAN CAPITOL NASHVILLE

12 12 TRUCK YEAH
TIM MCGRAW BIG MACHINE

17 32 SPRINGSTEEN
ERIC CHURCH EMI NASHVILLE

14 8
CREEPIN'
ERIC CHURCH EMI NASHVILLE

MISR
6-63 M. TITLE
mE 55 ARTIST IMPRINT/PROMOTION LABEL

1 1 110 w1
DANZA KUDURO
OGNOWAS WCENZOYANISORFANATOMACHETEUMLE

4D 2 24 Al SE EU TE PEGO
MICHEL TELO PANTANNAL/NGE /SONY MUSIC I.5

' - IMSIN&YANWIFEAT. CHRIS

ALGO ME GUSTA DE TI
BROWN &TAMA MACHETFAT

4

MLEII1110I 3 124 WAKAWAKA (MISTIME FOR AFRICA) d
SHAM A FEAT. FRESNLYGROUND EPIC/SONY MUSIC LATIN

IDB , HIPS DON'T LIE
,

ID 15u

SHAKIRA FEAT. WYCLEF JEAN EPIC/SONY MUSIC LAO N

PASARELAD
YANKEE EL CARTEL

IP 9 142 t IN ELI E
IGLESIAS INTERSCOPENMLE

10
28 DUTTY LOVE

EON OMAR FEAT WOW NIGASHAORFANATO/MA.CHETE/UMLE

I
HASTA QUE SALGA EL SOL
DON OMAR ORFANATO/MACHETUUMLE

12 13
27 ADDICTED TO YOU

SHAKIRA EPIC/SONY MUSIC LATIN

PROMISE

0 LATIN POP/"
rcITLE

ARTISTIMPRINT/LAII
26

x1AI SE EUTEPEGO
MICHELMOPANTANNAORGE/SONY MUSIC LATIN

 ALGO ME GUSTA DE TI
vasm &YAWL FEAT CHNSBROWN &TM MACHETE/UWE

2 124 WAKAWAKA (THIS TIME FORAFRICA)
SHMMIA RAT FRESHLYGRMIND EPIC/SONY MUSIC LATIN

4 142 HIPS DON'T LIE
SHAKIRA FEAT. WYCLEF JEAN EPIC/SONY MUSIC LATIN

6 40

7 31

15 6

8 6

10 101 SRHAANBIRIA°ESPIAC/SONT MUSIC LATIN

U
I

,,..Ns
XIMENA HERRERA ALMAN

JTF .1.
FEAT.

5 142
EHERIVEEN IGLESIAS INTERSCOPE/UMLE

CORREI
JESSE & JOY FEAT. LA REPUSLIKA WARNER LATINA

ADDICTED TO YOU
SHAKIRA EPIC/SONY MUSIC LATIN

NO ME COMPARES
ALEJANDRO SANE UNIVERSAL MUSIC LATINO/MILE II
BALADA (TCHE TCHERERETCHETCHE).
EUSTINO LIMA PANTANNALAIGNSOLA LITRE/SONY MUSIC LATIN

1/1

11 21

12 142

13 10

NO SIGUE MODAS
JUAN MAGAN SONY MUSIC LATIN

LOBA
SHAKIRA EPIC/SONY MUSIC LATIN

WILL U STILL LOVE ME TOMORROW.
LESLIE GRACE TOP STOP

19 142 sSHUErE
IC/SONY MUSIC LATIN
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SO TITLE
53 53 15 ARTIST IMPRINT/PROMOTION LABEL

O 2 12 #1 BLOW ME IONE LAST KISS)
PINK RCA

ONE MORE NIGHT
MAROON 5 A8M/OCTONE/INTERSCOPE

3 1 15

O "3
O 7 13

O 8 11

7 4 28

O 11 14

O 10 6

10 6 29

 13 15

12 9 18

O 14 10

14 12 24

0 17 9

O 18 7

0 20 4

O 21 6

O 28 2

WHISTLE
FLO AIDA POE BOY/ATLANTIC

EVERYBODY TALKS
NEON TREES MERCURY/IDJMG

GOOD TIME
OWL CITY& CADY RAE JEPSEN SONSCHOOLBOYANTERSCOPEDEPOBLIC

AS LONG AS YOU LOVE ME
JUSTIN BIM FEAT SO SEMI SCHOOLBOY/RAYMOND BRONSIAND00.116

GIVE YOUR HEART A BREAK
DEMI LOVATO HOLLYWOOD

SOME NIGHTS
FUN. FUELED BY RAMEN/FIRP

WE ARE NEVER EVER GETTING BACK TOGETHER
TAYLOR SWIFT BIG MACHINE/REPUBLIC

LIGHTS
ELLIE GROWING CHERRYTREE/INTERSCDPE

TOO CLOSE
ALEX CLARE REPUBUC

WIDE AWAKE
KATY PERRY CAPITOL

POUND THE ALARM
NICKI MINAJ YOUNG MONEY/CASH MONEY/REPUBLIC

TITANIUM
DAVID GUEITA FEAT. SIR WHAT A MUSICASTRALWERKS/CAPITOL

DON'T WAKE ME UP
CHRIS BROWN RCA

HELLO
KARMIN EPIC

FINALLY FOUND YOU
ENRIDOE IGLESIAS FEAT. SAMMY ADAMS REPUBLIC

50 WAYS TO SAY GOODBYE
TRAIN COLUMBIA

GREATEST
GAINER

GANGNAM STYLE
PST SCHOOLBOY/REPUBLIC

WANT U BACK
CHER LLOYD STGO/EPIC

CD 23 6 LETMELOVEYOUNNTLYOULEARNTEOVEYOURSELF)
NE -TO MOTOWN/AMMO

O 22 7 I CAN ONLY IMAGINE
MID CA DA HALM BEM& UNAYNEWHAT A MUSICOSTIONERGICAPITOL

23 19 20
LET'S GO
CALVIN HARRIS FEAT. NE -YO ULTRAO BURN IT DOWN
LINKIN PARK MACHINE SHOP/WARNER BROS.O 10 HEART SKIPS A BEAT
OUP MORS FEAT. CHIMP BANG SYCO/COLUMBIA

O 31 2 uNaM9REL

O FEEL AGAIN
OPHREPUBIJC MOSLEY/INTERSCOPEO YOUR BODY
CHRISTINA AGUILERA RCA

0 7 8 VEGAS GIRL
2 DONOR MAYNARD CAPITOL

 29 6
PHH?LLMIP EPHILLIPS 19/INTERSCOPE

31 24 15
DARK SIDE
KELLY CLARKSON 19/ACA

CD 32 4 THE A TEAM
ED SHEERAN ELEKTANATLANTIC

CD C3
LIVE WHILE WE'RE YOUNG
ONE DIRECTION SYCONOLUMBIAO 35 4 SAY SOMETHIN
AUSTIN MAHONE CHASE/REPUBLIC

O 37 3 2Th REASONSC FEAT.N S

T.I. SONGBOOK/ATLANTICO 36 2 SPECTRUM
HOD FEAT. MATTHEW KONA INTERSCOPE

0 39 2
R.I.P.
RITA ORA FEAT TINIE TEMPAH ROC NATION/COLUMBIAO REMEMBER WHEN
CHRIS WALLACE THINKSAY

39 38 14
SHE'S SO MEAN
MATCHBOX TWENTY EMBLEM/ATLANTIC

READY OR NOT
BRIOGIT MENDLER HOLLYWOOD

As she notches her first No.1 on the Billboard 200 with The Truth About

Love, Pink tallies her eighth Mainstream Top 40 leader, as "Blow Me

(One Last Kiss)" rises 2-1. In the latter list's 20 -year archives, only

Katy Perry and Rihanna (nine each) boast more No. 1s.

On the Billboard Hot 100, as "Kiss" holds at its No. 5 peak, Truth

track "Try" enters at No. 56, fueled by a No.15 start on Hot Digital

Songs (80,000 downloads sold, according to Nielsen Soundkan).

RCA Records has confirmed that "Try" is the next radio single from

the set. The label will begin

promoting it to stations later

this month.

At No. 33 on Mainstream

Top 40, One Direction

debuts with "Live While

We're Young," the first

single from the group's

sophomore album, Take Me

Home, due Nov. I3. Debut

set Up All Night yielded

the Mainstream Top 40 hits

"What Makes You Beautiful"

(No. 3) and "One Thing"

(No.15).

0

(f)) ADULT
CONTEMPORARY'

ol
0

IMMISE

1. TITLE
53 ARTIST IMPRINT/PROMOTION LABEL

1 23
SOMEBODY THAT I USED TO KNOW
GOTYE FEAT. KIMBRA FAIRFAX/REPUBLIC

O 3
3 2

4 4

20 PAYPHONE
MAROON 5 A&MNICTONE/INTERSCORE

33
TRAIN

BY
TRAIN COLUMBIA

 STRONGER (WHAT DOESN'T KILL YOU)
- KELLY CLARKSON 19/RCA

5 5
20 RUMOUR HAS IT

ADELE XL/COLUMBIA

14
WIDE AWAKE
KATY PORN CAPITOL

0
6 17

8 18

9 9 39

 10 26

(11) 11 6

O 12 23

0 13 15

O 14 9

(I) 17 4

O 15 19

Is 16 11

O 20 21

19 18 8

20 19 9

1_21 21 13

10 In
rID 26 4

24 22 8

25 23 12

CALL ME MAYBE
CARLY RAE JEPSEN BOO/SCHOOLBOY/INTERSCOPE

WHAT MAKES YOU BEAUTIFUL
ONE DIRECTION SYCINCOLOMBIA

SET FIRE TO THE RAIN
ADELE XL/COLUMBIA

I WON'T GIVE UP
JASON MRAZ ATLANTIC/RRP

WE ARE NEVER EVER GETTING BACK TOGETHER
TAYLOR SWIFT BIG MACHINE/REPUBLIC

WE ARE YOUNG
FUN. FEAT. JANELLE MONAE FUELED BY RAMEN/RRP

EVERYBODY TALKS
NEON TREES MERCURY/IDJMG

BLOW ME (ONE LAST KISSI
PINK RCA

HOME
PHILLIP PHILLIPS 1R/INTERSCOPE

HAPPY PILLS
NORAH JONES BLUE NOTE/CAPITOL

SHE'S SO MEAN
MATCHBOX TWENTY EMBLEM/ATLANTIC

GLAD YOU CAME
THE WANTED GLOBAL TALENT/MERCVIRXIDJMG

LIGHTS
ELLIE GOULDING CHERRYTREEXPITERSCOPE

DARK SIDE
KELLY CLARKSON IS/RCA

GIVE YOUR HEART A BREAK
DEMI LOVATO HOLLYWOOD

RNR AFFAIR
PRINCE NAG

SOME NIGHTS
FUN. FUELED BY RAMEN/RRP

MAGIC
SMASH MOUTH FEAT. J. DASH 520/SLG

BROKENHEARTED
(ARMIN EPIC

f-411bULT TOP 40-

11

0
3

in TITLE
53 3a ARTIST IMPRINT/PROMOTION LABEL

1 12 EV1 BLOW ME (ONE LAST KISS)
wOS PINK RCA

4 14 SOME NIGHTS
FOR FUELED BY RAMEN/RAP

2 26
EVERYBODY TALKS

NEON TREES MERCURY/1DM

4 WIDE AWAKE
KATY PERRY CAPITOL

0
6

0
,o
10I0
10
12

9 9
ONE MORE NIGHT
MAROON 5A&M/OCTONDINTERSCOPE

5 35

7 16

8 15

GREATEST
GAINER

LIGHTS
ELLIE GOULDING CHERRYTREEANTERSCOPE

50 WAYS TO SAY GOODBYE
TRAIN COLUMBIA

HOME
PHILLIP PHILLIPS 19/INTERSCOPE

SHE'S SO MEAN
6 13 MATCHBOX TWENTY EMBLEM/ATLANTIC

12 6 WE ARE NEVER EVER GETTING BACK TOGETHER
TAYLOR SWIFT BIG MACHINE/REPUBLIC

13 11
ati.)0D TIME

CITY, CARLY RAE VEND/ EINSCHOCINININOSCOPE/RENBLIC

18 24 CALL ME MAYBE
CARLY RAE JEPSEN 604/SCHOOLBOY/INTERSCOPE

14 04 TOO CLOSE
ALEX CLARE REPUBLIC

14 11 23 PAYPHONE
MAROON AMOCTONEANTERSCOPE

C
72 THE A TEAM

15 -- ELI SHEERAN ELEKTRNATLANTIC

17 4 FEEL AGAIN
ONEREPUBLIC MOSLEM/INTERSCOPE

17 16
17 DARK SIDE

KELLY CLARKSON 19/RCA

C 20
 BURN IT DOWN

LINKIN PARK MACHINE SHOP/WARNER BROS

21 18 LITTLE TALKS
OF MONSTERS AND MEN REPUBLIC

23
MISS ME

ANDY GRAMMER S -CURVE

25 6

THE

sit., OF FA
MWILLIAME PHONCIGENIC/EPIC

22 WANT U BACK
CHER LLOYD SYCWEPIC

C
IT'S TIME
IMAGINE DRAGONS KIDINAKORNER/INTERSCOPF

28 5
TIARIYST?NHPRIVIETTYY MAN CAPITOL

25 Il DISTANCE
CHRISTINA PERRI FEAT. JASON MRAZ ATLANTIC/ARP

10 24

10 21
10

O
5

6

7

0
0
10

11

ROCK SONGS"

Lo aS 1. TITLE
63 5 mG ARTIST IMPRINT/PROMOTION LABEL

O 1 23
#1 HO HEY

THE LUMINEERS DUALTONE

O 3 7
I WILL WAIT
DIUNIFORO 8. SONS GENTLEMAN OF THE FIDAO/RED/GlASSNOTE

O 6 5 GREATEST MADNESS
GAINER MUSE HELIUM-SIVVARNER BROS.

IT'S TIME
IMAGINE DRAGONS KIOINAKORNERANTERSCOPE

7 29

4 19

5 21

2 10

11 11

8 6

10 38

9 23

12 12 41

13 15 43

 22 5

 19 14

16 13 11

 16 18

18 14 34

SD20 11

14

18 19

12

23 14

0026

25

126 17
SHINEDOWN ATLANTIC

20 UNITY

27 4

10 28
to 29 7

00 30 8

O 36 6

O 31 7

O 33 4

O 39 3

ANA
32

SLEEP ALONErig TWO DOOR CINEMA CLUB REONLASSNOTE

 HOT MOT LET YOURSELF GO
DEBUT GREEN DAY REPRISE/WARNEFI BROS.

17

ACTIVE ROCK'"

O 1

ko 2
Fe 5

TOO CLOSE
ALEX CLARE REPUBLIC

SOME NIGHTS
FUN. FUELED BY RAMEN/RRP

OH LOVE
GREEN DAY REPRISEANARNER BROS.

LITTLE BLACK SUBMARINES
THE BLACK KEYS NONESUCHNVARNER BROS.

CHALK OUTLINE
THREE DAYS GRACE RCA

LITTLE TALKS
OF MONSTERS AND MEN REPUBLIC

BURN IT DOWN
LINKIN PARK MACHINE SHOP/WARNER BROS.

TONGUE TIED
GROUPLOVE CANVASBACK/ATLANTIC

MIDNIGHT CITY
MM. M83/MUTE/CAPITOL

LOST IN THE ECHO
LINKIN PARK MACHINE SHOP/WARNER BROS

45
THE GASLIGHT ANTHEM MERCURY/IDLING

RUNAWAYS
THE KILLERS ISLAND/IDLING

COMING DOWN
FIVE FINGER DEATH PUNCH PROSPECT PARK

GOLD ON THE CEILING
THE BLACK KEYS NONESUCH/WARNER BROS.

I MISS THE MISERY
HALESTORM ATLANTIC

WAIT FOR ME
RISE AGAINSIDGC/INTERSCOPE

LOST IN FOREVER (SCREAM)
P.O.D. RAZOR & TIE

HERE AND NOW
SEETHER WIND-UP

KILL YOUR HEROES
AWOLNATION RED BULL

TAKE A WALK
PASSION PIT FRENCHKISS/COLUMBIA

STILL SWINGING
PAPA ROACH ELEVEN SEVEN

ABSOLUTE ZERO
STONE SOUR ROADRUNNER/RAP

STANDING IN THE SUN
MASK FEM. MYLES KENNEDY& THE CONSPIRATORS DIE NATO/CAPRI

WE COME RUNNING
YOUNGBLOOD HAWIEE REPUBLIC

JUMP INTO THE FOG
THE WOMBATS BRIGHT ANTENNA/ADA

HEADLIGHTS
MORNING PARADE ASTRALWERKS/CAPITOL

TROJANS
ATLAS GENIUS FROGS HEADNVARNER BROS.

ITCHIN' ON A PHOTOGRAPH
GROUPLOVE CANVASBACK/ATLANTIC

8

6

ENEMIES
SHINEDOWN ATLANTIC

 38 4

O 35 12

S0

37
10

lifi,TEI3,175?)Amusic

BLOOD
IN THIS MOMENT CENTURY MEDINRED

MERCY
DAVE MATTHEWS BAND BAMA RAGS/RCA

FREEDOM AT 21
JACK WHITE THIRD MAN/COLOMBIA

41 34 17 NOW
STAIND FLIP/ATLANTICO , REUNION
M83. M83/MUTEO BACKLASH
Hi YEARS PALEHORSEADAO REBOOT THE MISSION
THE WALLFLOWERS FEAT. MICK JONES COLUMBIAin HOME
PHILLIP PHILLIPS I9/INTERSCOPE

 46 HEAVEN NOR HELL
VOLBEATVERTIGNREPDBLIC

O 48 8 ro F TxnroHl WORLD

O MOUNTAIN SOUND
OF MONSTERS AND MEN REPUBLIC

NEW

RE-E11111Y
LIVE AND DIE
THE AVETT BROTHERS AMERICAN/REPUBLIC

50 44 9
THAT WASN'T ME
BRANDI CARULE COLUMBIA

Aerosmith logs its 14th top 10 on

Heritage Rock (which launched

in 1997), as "Lover AIM" lifts

13-9. On Adult Top 40, the band

pushes 30-27 with ballad "What

Could Have Been Love." Both singles preview Aerosmith's 15th studio

album, Musk From Another Dimension!, due Nov. 6.

+-\SIR
Ti.tt,

Er-
TITLE
ARTIST IMPRINT/PROMOTION LABEL

6
CHALK OUTLINE
THREE DAYS GRACE RCA

14 I MISS THE MISERY
HALESTORM ATLANTIC

9 STILL SWINGING
PAPA ROACH ELEVEN SEVEN

4 4
COMING DOWN

21 FIVE FINGER DEATH PUNCH PROSPECT PARK

5 3
24 LOST IN FOREVER (SCREAM)

P0.0. RAZOR & TIE

0
O  LOST IN THE ECHO

LINKIN PARK MACHINE SHOP/WARNER BROS.

O 10 5 ABSOLUTE ZERO
STONE SOAR ROADRUNNER/RRP

9 6

SEETHER WIND-UP

14HERE AND NOW

10 OH LOVE
GREEN DAY REPRISE/WARNER BROS.

 11 B
STANDING IN THE SUN
SLASH FEAT MYLES KENNEDY& TIE CONSPIRATORS OIK HAYD/CAPROL

11 8
30 CRITICIZE

ADEUTAS WAY VIRGIN/CAPITOL

0
0
0
0
IC
10

IC
IC

IC

0

12

14

15

18

16

14 WAIT FOR ME
RISE AGAINST DGC/INTERSCOPE

13 BLOOD
IN THIS MOMENT CENTURY MEDINRED

SATISFIED
ARAN. XRANDAMUSIS

4 ,,GR.E.AcT.EST ENEMIES
sHINEDOWN ATLANTIC I

14 BACKLASH
10 YEARS PALOIORSEADA

23
5 HEAVEN NOR HELL

VOLBEAT VERTIGO/REPUBLIC

22
5 PURPLE

POP EVIL EONE

00
9 THE GASLIGHT ANTHEM MERCURY/IDLING

21 LITTLE BLACK SUBMARINES
THE BLACK KEYS NONESUCH/WARNER BROS.

27 4 STAND UP
ALL THAT REMAINS RAZOR & TIE

24

19 16

28 8

29 15

10 LEFT FOR YOU
NONPOINT RAZOR & TIE

COMEBACK
REDLIGHT KING HOLLYWOOD

OYOUNG GUNS WINO -UP

YOU WASTE YOUR TIME
TREMONT] FRETIZ

(1)) HERITAGE ROCK'"

, ,

O 2

O 3
4 7

iL0 6

TITLE
ARTIST IMPRINT/PROMOTION LABEL

UNITY
SHINEDOWN ATLANTIC

10 OH LOVE
GREEN DAY REPRISE/WARNER BUS.

6 CHALK OUTLINE
THREE DAYS GRACE RCA

47 THESE DAYS
FOO FIGHTERS ROSWELNRCA

12 I MISS THE MISERY
HALESTORM ATLANTIC

F- 6 4 15

7 5 25

O 14 3

O 13 4

10 9 7

11 8 20

18 3

10 30

O 16 2

15 12 16

16 17 5

 22 13

O 19

19 15

20 20

 24
22 21

23 23

24 25

25

COMING DOWN
FIVE FINGER DEATH PUNCH PROSPECT PARK

LIVE TO RISE
SOUNDGAROEN MARVEUHOLLYWOOD

STANDING IN THE SUN
SLASH FF/rt MYLES KENNEDY B THE CONSPIRATORS ON HAM/CAPITOL

LOVER ALOT
AEROSMITH COLUMBIA

HERE AND NOW
SEETHER WINDUP

CRITICIZE
ADEUTAS WAY VIRGIN/CAPITOL

LOST IN FOREVER (SCREAM)
POD. RAZOR & TIE

HATS OFF TO THE BULL
CHEVELLE EPIC

ABSOLUTE ZERO
STONE SOUR ROADRUNNER/RRP

GOLD ON THE CEILING
THE BLACK KEYS NONESUCH/WARNER BROS.

STILL SWINGING
PAPA ROACH ELEVEN SEVEN

STILL COUNTING
VOLBEAT MASCOT/VERTIGO/REPUBLIC

17 SNTAOINWD FLIP/ATLANTIC

20 DAYS GO BY
THE OFFSPRING COLUMBIA

 HELL OR HALLELUJAH
KISS SIMSTAN/KISS/UME

2 THE WRECKERS
ROSH ANTHEM/ROADRUNNER/ARP

I GOT'S TO GET PAID
zz TOP REPUBLIC

14
SAVING

DOWN THE GIANT
SAVING ABEL SKIDOCO/EONE

WHEN A BLIND MAN CRIES
METALLICA EAGLE ROCK/EAGLE

LEGENDARY CHILD
AEROSMITB COLUMBIA

.0 E

QOz
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Lambert logs her

seventh top 10,

and fourth in a

row, extending her

longest such streak

Her prior single,

"Over You," led

the May 19 chart

and followed the

No. 3 -peaking

"Baggage Claim"

10 and the No. 1

"Heart Like Mine."

The first single from

is forthcoming

17 s -yet -untitled

Mum blasts in
18 t a career -best 0

19INo. 25 (9 million get
irst-week audience

20 minessions). The !qv
tart tops his previ-

21
us highest entry NW

22 among 39 career

isits), "Then,"

which opened at 48

0.26 the week of CD
April 4, 2009.

1624

t HOT COUNTRY SONGS -

6

're

11-11PRff, TIOTIILU!EF1 (SONGWRITER)

O 3 4 10
771 TAKE A IJTTLE RIDE

M.KNOXIDALTMANACLAWSONAMCCORMICI0

WANTED
0.HUFFH.HAYESOIVERGESH.HAYESI

COWBOYS AND ANGELS
HEAVERS (O.LYNCHA.LEO,T.NICHOLS1

WHY YA WANNA
S HENDRICKS (C.GRAVITT,C.DESTEFANDAGORLEN

BLOWN AWAY
M BRIGHTIJKEAR,C.TOMPKINS)

TIME IS LOVE
FROGERSITSHAPIRO,T.MAREINA4.NESIER)

PONTOON
J.JOYCEIN.HEMOULAIROBOEAN)

LOVIN' YOU IS FUN

7

-o

O

im

le
SD
1D
0

0
23

6

5

7

2

4

2

7

3

9 10

10 13

11 11

13 15

12 12

15 17

14 14

17 19

19 23

20 22

18 20

21 24 28

24 26

23 25

25 27

16 18

O 32

C.CHAMBERLAIN(J.BEAVERS,19.131PIER01

HARD TO LOVE
KJACOBS.M.MCCLURE,LBRICEIBMONTANAADZIEFLELGLOVERI

FASTEST GIRL IN TOWN
FLIODEU,C.NNLAY,G.WORFIMIAMBERTAPRESLEY)

THE ONE THAT GOT AWAY
J.6401,R.CLAWSONID.DAVIDSON.J.DWEN,JOITCHEY)

TRUCK YEAH
B. GALIMORE,TMCGRAWIC.JANSON,RBRUST,CLUCAS,D.MYRICK)

KISSTOMORROW GOODBYE
J.STEVENSILBRYAN,ISTEVENBS.MCANALLY)

COME WAKE ME UP
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KATHY MATTEA Calling Me Home
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PUNCH BROTHERS Who's FeelingYoung Now?
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Leaving Eden

Goat liorleoSessi

ALDEAN'S NO.1 'RIDE
Jason Aldean collects his eighth
No. 1 on Hot Country Songs,
as "Take a Little Ride" motors
3-1 in just its 10th week. The
ascent marks the chart's fastest
this year and the speediest since

Blake Shelton's "Honey Bee" flew to the top in its 10th
frame the week of June 25, 2011. "Ride" also represents
Aldean's quickest coronation, besting his 15 -week rise to
the summit with "Big Green Tractor" in 2009. "Ride" gains

by 8% in audience to 37 million impressions, according
to Nielsen BDS, and previews Aldean's fifth album, Night
Train, due Oct. 16. -Gary Trust
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Ne-Yo swaps top ifts on the Rhythmic chart

as "Let Me Love You" glides12-9while

Galvin Harris' "let's Go," on which he's

featured, slides 9-13. The move ensures

Ne-Yo021st consecutive week in the top10,

a streak he began with his appearance on

Young Teen's "Leave You Alone" in May.
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KATY PERRY CAPITOL

GANGNAM STYLE
PSY SCHOOLBOMREPUBLIC

R.I.P.
RITA ORA FEAT TINIE TEMPAH ROC NATION/COLUMBIA

GO HARD (LA.LA.LA.)
KBE/A/SHAWN COLUMBIA

SWIMMING POOLS (DRANK)
ENDMCM LAMA TOP DAWNAFTERMATHANTERSOOPE

ONE MORE NIGHT
MAROON 5 MIWOCTONEANTERSCOPE

NUMB
USHER RCA

SLOW DOWN
BEACOM RAT TERM URBANMEIMERAMMODUMEDIA GANEIREEDBLIC

I CRY
RD RICA POE BOY/ATLANTIC

PAYPHONE
MAROON 5 FEAT. WIZ KHAUFA A&M/OCTONEANTERSCOPEDr 2 ,B,IHRAIXDFESATY.yES.0NG

WEST DEF JAMADJMG

.MY.m,MOMENT
2 CRAWL MEEK MILL JEREMH APHIWATES/EONE

GIRL ON FIRE
ALICIA KEYS FEAT NICKI MINAJ RCA

CELEBRATION
GAME UT CHB BADWVIMIll WNW & WO 101ALFAOKIINTEFISCOPE

BIG BOOTY
CASH OUT BASES LOADED/EPIC

MIK

`SUMMER' KICKS OFF THE FALL
Kanye West's G.O.O.D. Music compilation Cruel Summeropens

at No. 1 on Top R&B/Hip-Hop Albums with 205,000 copies sold,

according to Nielsen SoundScan, a number slightly influenced
by its minorly delayed iTunes release Sept. 18. The album was
postponed twice during the summer as well, but with the suc-
cess of "Mercy" at radio (five weeks at No. 1 on Hot R&B/Hip-
Hop Songs) and the meteoric recent rise of "Clique" (soaring
22-14 this week), the collection logs the third -highest opening
of the year for a rap album-behind Nicki Minaj's Pink Friday:

Roman Reloaded (253,000) and Rick Ross' God Forgives, I Don't (218,000). The other notable

debut on Top R&B/Hip-Hop Albums is Tech N9ne's E.B.A.H., which comes in at No. 4 with
14,000. It's the artist's second appearance in the top 10 this year, following his Klustelftik EP
that debuted and peaked at No. 4 in the March 31 issue. -Rauly Ramirez
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_1
11117 23

O 3 ral LATELY
ANITA BAKER BLUE NOTE. CAP ITO,

PRAY FOR ME
ANTHONY HAMILTON MISTER'S MUSIC/RCA

 TONIGHT (BEST YOU EVER HAD)
JOHN LEGEND FEAT LUDACRIS EPIC

O 7 A RAM MIGUELAD BNYSTDRM /8 LACK ICE/RCA

29
BEAUTIFUL SURPRISE
TARA PLUS 1/CAPITOL

6 4 18 6 25

Fa 8 26

au 9
10

28

10 14

111112 3

1111111 17

12

C 17 11

IF 15 21

13 18

Mr24 17
125 22 14

 23 2

110 16 17

11 19 19

12 20 12

lb 21 7

ED 25 6

5 -

FEELIN' SINGLE
H KELLY RCA

ALL TIED UPALL
THICKE STAR TRAK/GEFFEWINTERSCOPE

CLIMAX
USHER RCA

GO GET IT
MARY MARY MY BLOCK/COLUMBIA

DON'T MIND
MARY J. HUGE MATRIARCH/GEFFENANTERSCOPE

GIRL ON FIRE
ALMA KEYS RCA

WHAT PROFIT
MIELE RT/EONE

HEART ATTACK
TREY SONGZ SONGBOOK/ATLANTIC

BELIEVE IN US
?ANT CONDITION CAGED BIRWSHANACHIL

HARRIETT JONES
ERIC BENET PRIMARY WAVE/JORDAN HOUSE/CAPITOL

DO WHAT YOU GOTTA DO
ANGIE STONE SAGUARO ROAD RHYTHM/SAGUARO ROAD

FIND A WAY
KENNY LATTIMORE SINCERESOULICAPITOL

HOLD ON
KOOS FORME& RYA FEAT NNW FRED RUNAOM)MAWORAGHTRONE

YOU & I
AVANT FEAT. KEKE WYATT MO-B/CAPITOL

CELEBRATE
WHWVEY HOUSTON St JOROIN SPARKS RCA

ALONE TOGETHER
DALEY FEAT. MARSHA AMBROSIUS DALE/MUSIC/REPUBLIC

GROWN FOLKS
BAR-KAYS FEAT. THE UNKNOWNS JEAMIGNT NOW

COMPLIMENTS
TANK RENT T.I. 15 KRIS STEPHENS MOGAME/ATLANTIC

LAZY LOVE
NE -YO MOTOWN/IDJMG

WRONG SIDE OF A LOVE SONG
MEI-ANIE BONA SRC/REPUBLIC

RAP SONGS -

2F., TITLE
58 85 ARTIST IMPRINT/PROMOTION LABEL

NO LIE
2 CHAIM FEAT. DRAKE DEF JAM/1DJMG

I

2 2 24
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MERCY
KAME REA NG SEAL PUSKA I? AMOS OEIROC.A.FEWAFIAWIMME

POP THAT
RAW MAGNA FA NAM NAKUUNIONE BAG SOYAMISCOPE

TURN ON THE LIGHTS
FUTURE A-1/FREEBANDNEPIC

AMEN
MEEK MILL FEAT. DRAKE MAYBACHANARNER ?MOS.

CLIQUE
KAMA WEST JAY -Z BIG SEAN G 0 0 0113AJANNOJMG

WHISTLE
FLO AIDA POE BOY/ATLANTIC

BIRTHDAY SONG
2 CHAIN! FEAT KANYE WEST DEF JAM/IDJMG

BANDS A MAKE HER DANCE
JUICY .1 FEAT. UL WAYNE 82 CHARAKEMOSABE/COLUMBIA

CASHIN' OUT
CASH OUT BASES LOADED/EPIC

WORK HARD, PLAY HARD
WIZ MAUFAROSTRUWARANTIC/RRE

BAG OF MONEY
WALE FEAT. NCK ROSS, AUK MILL 5) T-PA1N MN/BACH/YARNED BROS.

NOBODY'S PERFECT
J COLE FEAT. MISSY EWOTT ROC NATION/COLUMBIA

TAKE IT TO THE HEAD
DJ KHALED WE THE BEST/YOUNG MONEY/CASH MONEY/REPUBUC

LEAVE YOU ALONE
YOUNG JEEZY FEAT. NE -Y0 CTEADEF JAM/MJMG

I DON'T LIKE
CHIA KEEF FEAT. LL REESE GOD IS GOOD/GLORY BOYZAMERSCOPE

SWIMMING POOLS (DRANK)
KENDRICK LAMAR TOP DAWD/AMERMATHANTBSCOPE

DICED PINEAPPLES
NORMS FEAT WALE A DRAM MAYEACHSUP.I.JOMEEJAWOJMG

MY MOMENT
OJ DRAMA, 2 CliMNZ MEEK MILL ARUM APHIWATES/EGNE

NEW DAY
MUMMA OR AEA AWNE'. UNDISHADVAFTHIMANAMIFISCOFE

I WISH YOU WOULD
OP HAPIFFIO NAP ABM RAMA KEMP MONOCOMMEARBI

NO WORRIES
Lit WAYNE FEAT. DETAIL YOUNG MONEY/CASH MONEY/REPUBUC

GO GET IT
EL GRAND HUSTLEATIANTIC

MDYKOKIOTMONTANA FEAT. IC.CAMP PAYMAKEWREPUBLIC

SLOW DOWN
FEAllIETNIURBANLIFEROBIKMOGUL MEDIA VIOIMPUBLIC

50 Go to www.billboard.biz for complete chart data Data for week of OCTOBER 6, 2012
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HOT R&B/HIP-HOP SONGS'

O 1

1131r3

1 21

IF2 2

ID 4 8

11

5

m 10 13

110
D 14
igg) 16

TURN ON THE LIGHTS
MIKE WILL MADE -IT IN WILBuRN,MWILLIAMS,M.MIDDLEBROOKSI

Future
A.I/FREEBANOZ/EPIC

NO LIE 2 Chainz Featuring Drake
MIKE WILL MADE -IT IT.EPPSAGRAHAMM.WILLIAMSI ID DEFJAM/IDJMG

POP THAT French Montana Featuring Rick Ross, Drake, Lil Wayne
LEE OF THE AMAZNZ (KKHARI30UCHWIROBERESIIAGRAHAMD.CARTERALNORRISLCAMPBEIL) 0 BAD BOMB:ASO:WE

PUT IT DOWN Brandy Featuring Chris Brown
S.CRAWFORD,S.GARRETT (S.CRAWFORD,S.GARRETTELABERNATHY,C.M.BROWN) 0 CHAMELEON/RCA

DIVE IN
ITAYLORAGARRISON IT.NEVERSONT.TAYLORN.MCDOWELLIGARRISON)

Trey Songz
0 SONGBOOK/ATLANTIC

DANCE FOR YOU Beyonce
B.KNOWLESJAIASH,C.ASTEWART (T.NASH,C.A.STEWART,B.KNOWLES) 0 PARKWOOD/COLUMBIA

ENOUGH OF NO LOVE Keyshia Cole Featuring Lil Wayne
H.MONEY IN.D.SAMUELS,S.FENTON,K.M.COLE,D.CARTERI O GEFFENTINTERSCOPE

BANDZ A MAKE HER DANCE Juicy J Featuring Lil Wayne & 2 Chainz
MIKE WILL MADE -IT IM.WILLIAMS,J.HOUSTON.D.CARTER,T.EPPSI 0 KEMOSABE/COLUMBIA

16
BIRTHDAY SONG 2 Chainz Featuring Kanye West
SONNY DIG ITALK.WESTB WHEEZY (T.EPPS,K.0 WEST,S.C.UWAEZUOKE,B.WHITFIELD) ID DEFJAM/IDJMG

3
LEMME SEE Usher Featuring Rick Ross
JIMJONSINMR MORRIS UGSCHEFFBIONICIPAISNMARZGUEAU.RAYMOND MEBEUJNGERLKNIGHTEN,WIROBERTS111 0 RCA

10

2

1117 9 4 EiHTENAronBLA ANTICOARICCOK

Trey Song;
LOVE (B.LEvINRIco LovE,TNEVERSONI 0 SONGBOOK/ATLANTIc

.
IIII 6 6

UFTEDIKOWESTSTAFTSANOERSONTTHORMONTEPPSJTHOIAASDREAGLEW. RILEYAIMLuamsI 0 G oDowoc.A.FELIADEFJAmmuld,
MERCY Kanye West, Big Sean, PushaT, 2 Chainz m 1

O 22 45 3
CUQUE

KaAIRPLAY HIT-BOY,KVVEST IC.HOWS,S.ANDERSON,KO.WEST,S.C.CARRAJEFAUNTIEROYnW
Weer,

ID (;) G.0
Jay-Z, Big Sean.0.DY-,(DEFJBAMADJ

Erg 22
16 12 9

F7 13 7

18 17

18

20 15
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RD21 23

29 31

CI 30 29

®[24 19
41

7

28

[MY 33

FE7 23

28 32

kg 25

a39

ellr 37

25

46

30

182 26 24

21

36

32

IFS 31 27

II1628 26

m`I 52
58

52

k2 38

33

64

GO GET IT
W.CAMPBELL ITATKINS-CAMPBELLE ATKINS-CAMPBELLW CAMPBELLI

LAZY LOVE
S.TAYLOR IS.C.SMITH.S.TAYLORI

WORK HARD, PLAY HARD
STARGATE,BENNY BLANCO (C.J.THOMAZ,B.LEVIN,M.S.ERIKSEN,T.E.HERMANSEN)

Mary Mary
OO MY BLOCK/COLUMBIA

Ne-Yo
0 MOTOWN/IDJMG

Wiz Khalifa
OO ROSTRUM/ATLANTIC

DON'T MIND Mary J. Blige
J.DUPLESSISAALTING (M.J.BUGE,RR.HAMILTON,JOUPLESSIS,K.DUPLESSISAALliN01 0 MATRIARCH/GEFFENANTERSCOPE

SWIMMING POOLS (DRANK) Kendrick Lamar
T -MINUS (K.DUCKWORTH,TWILLIAMS) 0 TOP DAWG/AFTERMATHANTERSCOPE

ANOTHER ROUND Fat Joe Featuring Chris Brown
YOUNG LADOCOGL AGEEIDLAUSBNJACAXEGENACMBROWNJIRERKJUSEFRADLYONSJPERRYBFICKENSAIVALENZANGI 0 IBIORSGUAD

NO WORRIES Lil Wayne Featuring Detail
DETAIL IDCARTER,N.C.FISHER,B.WILLIAMS,J.A.PREYAN,R.DIAZI 0 YOUNG MONEY/CASH MONEY/REPUBLIC

37
3 IWISH YOU WOULD DJ Khaled Featuring Kanye West & Rick Ross

HIT -BOY (K M KHALED K 0 WESTW L ROBERTS II C HOLLIS) 0 WE THE BEST/YOUNG MONEY/CASH MONEY/REPUBLIC

56

r 41 39

11/1 42 38

1:1 45 42
yi GO GET IT

T.MINUS I C.J HARR s, JR.,TWILLIAMSI

50

136

54 61

TITLE Artist
PRODUCER (SONGWRITER IMPRINT/PROM0110N )ABEL

#1 ADORN
MIGUEL IMAPIMENTEU

Miguel
0 BYSTORM/BLACK ICE/RCA.

4

FN

NO

-lam

40

IN

IiB

27

25

34

LATELY
H.MASoN, JR. ITGIBSON,D.ALLEN)

AMEN
EY WANE (R.R.WILLIAMSAFELTDNAGRAHAM,D.M.

Anita Baker m,
BLUE NOTE/CAPITOL

Meek Mill Featuring Drake
IR II LARRAMs,M.H.McooNALID 0 MAYBAcHAMARNER BROS.

BAG OF MONEY Wale Featuring Rick Ross, Meek Mill &T -Pain
BEAT BIWONAIRE M.AKINTIMEHIN,R.R.WILLIAMS,W.LROBERTS II,T-PAIN,S.COOKF) (7 MAyBADHANARNER BROS.

NOBODY'S PERFECT
J.LCOLE IJ.COLE,C.MAYFIELDI

J. Cole Featuring Missy Elliott
0 ROC NATION/COLUMBIA

TONIGHT (BESTYOU EVER HAD) John Legend
PHATB012 (J.LEGEND,M.J.PIMENTELA.ARTHUR,C.REILLY,K.JUSTICE,C.BRIDGESI

CLIMAX
DIPED (U.RAYMOND 11/WPENTZA.RECHTSHAID,INAJERA S.FENTON)

Featuring Ludacris
0 EPIC

Usher
0 RCA

GIRL ON FIRE Alicia Keys Featuring Nidd Mina)
ALICIA KEYS,J.BHASKER,S.REMI (ALICIA KEYSABHASKER,S.REMI,W.SOUIER) 0 RCA

PRAY FOR ME
RABYFACEA DIXON IA HAMILTON,BABYFACE,A.DIXON AWE)

THINKIN BOUT YOU
F OCEAN,STAYLOR (FOCEAN,S TAYLOR)

BEAUTIFUL SURPRISE
S REM) IT.HILLC.KELLY,S.REMI)

FEEUN' SINGLE
R KELLY,BIG MACKK (R. S KELLY,0 MAYS,S SCARBOROUGH,W WITHERS, JR.)

ICE Kelly Rowland Featuring Lil Wayne
S GARRETTDETAIL IS. GARRETT,N.0 FISHER ,K RowLANDD cARTER1 0 REPUBLIC

r7,&7."=.°.". Il
Frank Ocean II

0 DEFJAMADJMG

T0 PLUS 1/CAPITOL7Ot IIIII
R. Kelly Ill

0 RCA

II
.16

36

19

7

124

2 REASONS Trey Song, FeaturingT.I.
TTAyLDR,BRIDGE ITNEVERSON,TTAYLOR,N.MCDOWELL,C.J HARRIS. JR ,MTIMOTHEE,K STEWART) 0 SONGBOOK/ARANDC

LOVE ON TOP Beyonce
AKNOWLEs s TAYLORIBKNOWLES,T.NASH,S.TAYLORI 0 PARKWOOD/COLUMBIA

I DON'T LIKE Chief Keef Featuring Lil Reese
YOUNG CHOP (K.COZART,TTAYLOR,T.PITTMANI 0 GOD IS GOOD/GLORY BOYZANTERSDOPE

DICED PINEAPPLES Rick Ross Featuring Wale & Drake
CARD1AK Iw L.RoBERTS 11,C.EMCCORMICK,o AKINTImEHINAGRARAm) 0 MAISACH/SLIP-N.SLIDE/DEFJAMADJMG

ALLTIED UP RobinThirke
TIHRKE pRo J (RTHIcKE LCOXOX R LOAM ELs) 0 STAR TRAK/GEFFENANTERSCOPE

CASHIN' OUT Ca$h Out
OJ SPINZ (IM.H.GIBSONI 00 BASES LOADED/EPIC

7

TAKER -IQ THE HEAD W Khaled Feat Chris Brown, Rick Ross, Nidd Minaj & Lil Wayne
TIERAMID0110(10INNEN(CESSDIANLIVEGMBRMIGIDETERMARLADGENAmansDAMR) OuffiltafframmetomoNDHEPLIEUE

LET'S TALK Omarion Featuring Rid, Ross
Ayo(aGRANDBER BERTsliAowous,LISLEymisLEyo IsLLYRIELExaB IsLKAJAspERDwALLADERAzoN 0 mAyeAcwwARNER BROS

129

7

123

4

DIVE
JIM JONSIN,RICO LOVE,EROMANO,MR. MORRIS (RICO LOVE,J.G.SCHEFFER,O.MORRIS FROMANOI

LEAVE YOU ALONE Young Jeezy Featuring Ne-Yo Mil
WARREN 6 IJ.W.JENKINS,W.GRIFFIN,S.C.SMITH,LLISTON-SMITH) 0 CTE/DEFJAM/IDJMG

CREW LOVE Drake Featuring The Weeknd
CMONTAGNESEINEWBENDA.SIEBIBIAGRAHAMALSAKEIBAPALMANATESFAYECAIONTAGNESP 0 YOUNG MONEY/CASH MONEYIREPUBLIC II

Usher
0 RCA

0 GRAND HUSTLE/ATLANTIC

-11 UP! LoveRance Featuring lamSu & Skipper or 50 Cent di
R. ouvERIAMSUI IR.OLIVER.S.WILLIAMS,P.00/0 0 STUN LIEEANTERscoPE

WHAT PROFIT Dwele
MIKE CITY (M.ELOWERS) 0 RT/EDNE

THANK YOU Estelle
JOUPLESBISAALTINOADUNKIEYIJDUPLESSISATHBMAAmNOAUNKBYOFEDWABOSTRICHMBON) 0 HOME SCHOWATLAroc.

54
MV MOMENT DJ Drama, 2 Chaim, Meek Mill, Jeremih
T.AAINIJS (T.EPPS,R.R.WILLIAMS,J.FELTON,TWILLIAMSI 0 APHILLIATES/EDNE

49
DO IT Mykko Montana Featruing K -Carey
BOBBY KRITICAL INI.GRAVES,K.T.CAMPBELLBELTURNER JR.) O PLAYMAKER/REPUBLIC

42

3

38

15

50

48

35
DOPE CHICK The -Dream Featuring PushaT

51

T. NASH (T.NASH,TTHORNTONI 0 RADIO KILLA/DEFJAMADJMG

51 MIRROR BobbyV Featuring Lil Wayne
6ERUNDU IK.M.ERONOU,BWILSON,RaHIRT,C.STEWART,D.CARTER,R.0 TIBBS) 0 BLU KOLLA DREAMS/EONS

57

34

HARRIETT JONES

TOUCH'N YOU Rick Ross Featuring Usher
G.NASH,JR.,E.BENET IEBENET,G.NASH,JR1

RICO LOVE,EMEDOR (RICO LOVE,P.MEDOR,W.L.ROBERTS IN

0 PRIMARY WAVE/JORDAN HOUSE/CAPITOL

0 MAYBACH/SUP.N.SLIDE/DEF JAM/IDJMG Lai
Eric Benet 53

5

Brandy breaches the

top 10 of this list

for the first time in

more than W years

as "Put It Down"

becomes her 10th

song in the upper

tier and first since

"What About Us?"

hit No. 3 in 2002.

El
The Three 6 Mafia

member picks up

his first top 10

as a solo act. He

previously reached

the region with the

group's "Stay Fly"

(No. 9, 2005) and

"Poppin' My Collar"

(No. 10, 2006).

14

In their first

week of release,

tracks from Kanye

West's 6.0.0.D.

compilation sell a

cumulative 301,000

downloads, with

"Clique" still tops,

crowning R&B/Hip-

Hop Digital Songs

with 122,000.

72

Following the No. 5

peak of mixtape all

"Amen," featuring

Drake, Mill enters as

the Hot Shot Debut

with the first single

off Dreams and

Nightmares, due

Oct. 30.

1Ii1JIIIC

0
97
he California

apper returns to

the chart for the

first time in more

han a year with a

track that samples

Bone Thugs-N-

armony's No -

2 peaking 1995 hit,

'1st of Tha Month."

TITLE
PRODUCER (SONGWRITER)

Artist
IMPRINT/PROMOTION LABEL

55 60
DON'T JUDGE ME Chris Brown

THE MESSENGERS (c.m.BRowN,N.ADNEHAmEssiNGERm.RELLizzER)

L 58 59

0 RCA

POP (EVARNERW.FELDERAWANSELABELLABELLO.BROWN,D.JOHNSON,RMICKENS,CSMH.D.THOMAS) 0 MBK/RCA

Kg 63 87
KAJuN,AvANTA RENA), (m.AvANT,K.JOHNSON,A.HENRY)

Avant Featuring KeKe WyattYOU & I

'T CARE ElleVarner
0 mO-B/cAprox

65
I DON 11111

47
NEW DAY W Cent Featuring Dr. Dre & Alicia Kell.
IR DISRUPFROVASESERMAKFICIPXONARAVRIKORIAUCILIPSRDIAMBERODICEISIIIIMMIDAMARSETTARFEITA OGINIMMIITINMEASDPE

78 80
FIND AWAY Kenny Lattimore..
I BARIAs,c.HAGGINs Ic.HAGGIAls,LBARIAs,B.HINEsAHARRIs,LsTEvENs,R.s.DEVAHDRNI 0 siNcEREsouLicapoor

0 61 53
TRIUMPHANT (GET 'EM)

M,__, m DAREUDDERLB.m.cox
mcAREy,J.DopRio.m.cox,Walr.Rlaoh CareyBERT

il
Featuring,R.R.WlWaiAmslRick Ross & Meek Millen

0 ISLAND/amco 65 69 5
IN AND OUT Marcus Canty Featuring Wale..
R.moNEy IN.D.SAMUELS,LBELuNGEAC.HARREUXBRDWNE,GADADONFLGORDowydoliNsoN,0AKiNDMEHINI 0 SYCOXPIC

II
II

60
-

CI -
1.1 62
CI 71

88 66

CD69

CD790 73

ID 89

55

59

62

73

81

75

7

6

6

ENOUGH SAID Aaliyah Featuring Drake
IN.sREBIBA.GRAHATARALExANDER,J.Ausim) BLACKGROUND

WHERE HAVE YOU BEEN
DR. LuKE DIRKUTC HARRIS (E DEAN L GOTTWALD C HARRIS H WALTER G MACK)

CELEBRATE
R.KELLY (R.S.KELLYI

ALONETOGETHER
C FINCH (EIALEy,C.FINCH,M.AMBRoMs)

Rihanna
0 SRP/DEF JAMA MIMS

Whitney Houston & Jordin Sparks 111
0 RCA

Daley Featuring Marsha Arnbrosius III
0 DALEYMUSIC/REPUBUS

HOLD ON James Fortune & FIYA Featuring Monica & Fred Hammond II
T VAUGHN 1.1FORTUNE,C.FORTUNE,IVAUGHNI 0 FIYA WORLD/LIGHT/EONS

111

ll
Usher

U0 RCA

STREETRUNNERFUDIAZOICARDERSANDERSONAWAFAVARAGIAZMAIEUDABROWN,TXELSIEGGRAB @YOUNG MONEY/CASH MONEeREPUBUC 11
MV HOMIES STILL Lil Wayne Featuring Big Sean

YOUNG AND GETTIN' IT Meek Mill Featuring Kirko Bangz 72
JAHLIL BEATS (R.R.WILLIAMS,O.J.TUCKER,K.RANDLE,VROBINSONI MAYBACHMARNER BROS.

(WISH I KNEW
C HAGGINS,I.BARIAS ID.SCOTT,C.HAGGINS,LBARIAS,A.HOOD,J SMITH)

Alex Boyd
0 RCA

BELIEVE IN US
MINT CONDITION (R. KINCHEN,S.WILLIAMS)

Mint Condition
0 CAGED BIRD/SHANACHIE

WHAT HAPPENEDTO U
ALSHEGIB,OMEN (U.RAYMOND IV,E.BELLINGER,N.SHEBIB,S.BROWN,M.OEBARGE,E.B.JORDAN)

SUMMERTIME
NOT LISTED INOT LISTEDI

DO WHAT YOU GOTTA DO
WKJONES,LBSTEPRENSILIBMSRCRAWLEY.VV.KJONES,ILLEWIS,LBSTEPIIENSI

ID- 84 -
11ili*ETATBIL3E):',15)0 0 H GEAR (W.JACO.J.GIANNOSJIJORDANABOYDI

76 74 10
I LOVE GIRLS
DJ FRANK EIJ.FRANKS.M.COOPER,R.TOBY,C.BROWN)

JET LIFE
BIG K.R.I.T. IS.FRANKLIN.J.SCOTTI

JUSTTHEWAYYOU ARE
T.TAYLOR,V.M.WATHN ITTAYLOR,VM.WATSON.J.AUSTINI

- 66

81 78

75 08

86 83

.91 89

IIII 72 71

III 67
77 72

Ex95 90

L136 83 95

la 82 79

2

14

6

5

7

4

90 87 94

1 NEW

NEW

COMPLIMENTS
T -MINUS ITANK,K.STEPHENS,C.J.HARRIS, JR.)

BACKUP PLAN
MIKE CITY (A.STONE,M.FLOWERSI

AWESOME
R.ROBINSON IC JENKINSI

I AM YOUR LEADER
HIT -BOY IOTMARAJ,C.HOLLIS,W.LROBERTS II,C.GILES)

Lupe Fiasco
0 1ST /I 15TH/ATLANTIC

Pleasure P FeaturingTyga
0 SWAGGA/EIINE

Curren$V Featuring Big K.R.I.T. &Wiz Khalifa
0 WARNER BROS.

Johnny Gill
0 J SKILLZ/NORFI

Tank Featuring T.I. & Kris Stephens
0 MOGAME/ARANTIC

Angie Stone
0 SAGUARO ROAD RHYTHM/SAGUARO ROAD

Charles Jenkins & Fellowship Chicago
0 INSPIRED PEOPLE

Nicki Minaj Featuring Cam ion & Rick Ross
0 YOUNG MONEY/CASH MONEY/REPUBLIC

SlimThug & Z-Ro
BOSS HOGG OUTLAWZ

Angie Stone
0 SAGUARO ROAD RHYTHM/SAGUARO ROAD

ROME IS BURNING
C.STEWART (C.STEWART)

Chachillie
00 0 -STREET STUDIOS/ANIMAL KINGDOWDEH TYME

YOU COME FIRST
INFINITY,TARIO (J.SUECOF,A HOLMES,C J.JACKSONAPELLEGRINI1

Jacob Latirnore
0 CROWN WORLD/RCA

I LUV DEM STRIPPERS 2 Chaim Featuring Nicki Minaj
YOUNGSTARR BEARIT.EPPS,O.T.MARAJ,B.HENSHAW,R.BROOKS,IMCFETRIDGE,R.PARKER, JR.) ID DEF JAMADJMG

GROWN FOLKS
JAZZE PHA (PALEXANOER,G.HUGHES,J.V.SIMS)

-I MISS MY LOVE
E.NICHOLASADLINN IA.DUNNI

YES
THE CORNA BOYS IS.FENTON CLPARKER)

HOLD UP
NOT LISTED 1J.M.H.GIBSON.O.AKINTIMEHIN,S.CO0KEI

5
WRONG SIDE OF A LOVE SONG
J SPLASH im.KARANE.G.SOULEI
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BIG BOOTY
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NEW I SORRY

JASPER,C1ARA IC PHARRIS,J TCAMERON,E WILLIAMSI
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RE-ENTRY 2
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U AINT BOUTTHAT LIFE
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HOLD ON (SHUT UP)
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Ca$h Out .
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BeatKing 1.
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Clara I
O plc

M
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King L I
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CELEBRATION Game Featuring Chris Brown,Tyga, Wiz Khalifa & Lil Wayne
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HOOD RICHANTHEM DJ Scream Feat 2 Chainz,Future,Waka Flocka Flame,Yo Got &Gucci Mane
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VAL VENIS
C -SICK (C.DUMAZER,LJOHNSON)

WILDEST DREAMS
THA BIZNESS.S.GARRFTT ICWHITACREIHENDERSON.S.GARRETTI

BAKER BREAKS HOUSTON'S RECORDS
Although Tyrese's original rendition of "Lately" stalled at No, 2 on the Adult

R&B chart in 1999, Anita Baker takes her sultry remake to the top of the
fist, skipping 3-1 with a 19% increase in plays, according to Nielsen BDS
(see opposite page). With the move, Baker also breaks Whitney Houston's
records for longest span of No, 1 hits (14 years) and longest time between
No. is (six years) for a female. Baker's first No. 1 was 1994's "Body & Soul,"

marking an 18 -year span of chart -toppers, and her last leader was 2005's
"How Does It Feel?," which tops the seven-year mark, -Rattly Ramirez
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TODAY
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Third Day posts its best download sales

week since the 2010 launch of Christian

Digital Songs as "I Need a Miracle" opens

at No. 2 with 11,000. The track, which

previews the ad's Miracle album (Nov. 6),

also posts the largest audience gain on the

radio -based Christian Songs (29-19, up 800,000 impressions).

39 23 24 TRIP LEE
THE 6000 LIFE REACH 8205/INFIN

VERTICAL CHURCH
LOASPIMINIXAMMENDUNDTAIONAIDESENFENNENNEP

SOUNDTRACK41 30
48_ COURAGEOUS REUNION 10167/PLO

42 3111
DUBBED &NEM A REMC(PROICTFOTEMONTSEEANA CMG

TOBYMAC

RE-ENTRY

NEW

CHRISTIAN
ALBUMS"

1 2 4

ROT SHOT
DEBUT

NEW

O 12 12

NEW

NEW

TENTH AVENUE NORTH
THE STRUGGLE REUNION I0163/PLG

MATT REDMAN
10.000 REASONS SIXSTEPS/SPARROVV 7853/EMI CMG

ISRAEL & NEW BREED
JESUS AIDE GENIE& LNEINTEGRITTICOLUMBIA NKSP

MERCYME
THE HURT & THE HEALER FAIR TRADE 16020/PLG

HILLSONG
TRY CONERSTODE IULLSONASPARROW 9301/BA CMG

MANDISA
WHAT IF WE WERE REAL SPARROW 7853/EMI CMG

MARLENE BREHM
REACH THE SKY DREAM 012/EMI CMG

CASTING CROWNS
COME TO THE WELL BEACH STREET/REUNION 10162/PLG

GAITHER VOCAL BAND
PURE AND SIMPLE GAITHER 6108/EMI CMG

VARIOUS ARTISTS
VOMMTSNDWORDCLIFOPROMDENT-11610 eams9 CMG

CHRIS TOMLIN
HOW GADS IS OUR GODSIXSTEES/SPARFIOW 6351/EMI CMG

GROUP 1 CREW
FEARLESS FERVENT 888521/WORD-CURB

BECOMING THE ARCHETYPE
I AM SOLID STATE 0874/EMI CMG

NEWSBOYS
5001 NOT DEAD INPOP 1592/EMI CMG

6,
LAURA STORY

19 1",
76

BLESSINGS FAIR TRADE 9/313/PIG

12
1E 4

1122 35
WKHAERREI1j1B EYOU SPARROW 3128/Emi CMG

113) CIREMEDY DRIVERESUSCITATE CENTRICITY 1183/EMI CMG

`CD 28 53
OjNAEMS OIL GRACEE GOTEE/COWMBIA 70021/PLG

15 16

THOUSAND FOOT KRUTCH"
-- THE END IS WHERE WE BEGIN TFK 70040

le 25
57 LISTENBUILDING 429

THE SOUND ESSENTIAL 10932/PLG

1117 20 10
LB OT COMED TODD

DADDY
FERVENTERf,EVN1119798AVVORO-CURB

10 27 M, MAT (P3rINIPrSOTIs.,E.
CMGID

24
NEEDTOBREATHE

THE RECKONING ATLANTIC 528053/WORDCURB

130 21 28 PASSION
PASSION: WHITE FLAG SIXSTEPS/SPARROW 6357AMI CMG

111 26 5
CHRIS AUGUST
THE UPSIDE OF DOWN FERVENT 888388/WORACURE

1,32 17 11
P.O.D.

LOVE RAZOR & TIE 83303/PLG

IND 31 34
FOR KING & COUNTRY

CRAVE FERVENT 887997/WORD-CURB

34 22 26
BRITT NICOLE

SOW SPARROW 7857/EMI CMG

35 34 11
RHETT WALKER BAND

COME TO THE RIVER ESSENTIAL 10940/PLG

=SELAH
HOPE OF THE BROKEN WORLD CURB LUSO/WORD CURB

® 30 BELIEVERKUL BESESc

 39 ,A.Ls1.0.S0oNNES,NT&E.DiTyAUMTERS

RE-ENITY

ARTIST
ITILEIMPRINT&NUMBER/DISTRIBUONGLABEL

TOBYMAC
ns EYE ON IT FOREFRONT 6732/EMI CMG

LECRAE
GRAVITY REACH 8234/INFINITY

HIGHLANDS WORSHIP
PLACE OF FREEDOM IN:CIITE 0093/EMI CMG

NEEDTOBREATHE
KEEP YOUR EYES OPEN EP ATLANTIC DIGITAL EX/AG

GG

NORTH POINT INSIDEOUT
NO ONE HIGHER NORTH POINT 6807/EMI CMG

00

LEE STROBEL
THE INVITATION MARANATHAI 2072 EX/EMI CMG

REND COLLECTIVE EXPERIMENT
INIFELWEIINREPBYRANDIAIDEPEOPLEONGSWAY3SOM CMG

HILLSONG
GLOBAL FROJECT ESPMIOL HILLSONASPAPHOW

114-5
40

40
- ANNEMMIIREFROMOICAGOJESUSOILIMNGSWAYMEEMI UAG

JESUS CULTUREi
35 01

GUY PENROD
HYMNS SERVANT/GAITHER 0142/EMI CMG

I, ,., ,. SOUNDTRACK
- - AO JOYFUL NOISE WATERTOWER 39273/EMI CMG

ICI AP riv'ELILNsr.°AVIHILULSNOINTG/ESDPARROW6265(061 CMG

F 45
20 JEREMY CAMP

I SRL BELIEVE TIE NUMBER MS C01161113NBEC 1547AMICMG

CASTING CROWNS
S50 44 147

(INTL RE MOLE WORLD REARSBEACR STREET/REUNION10135NG

Le'Andria Johnson's The Experience

debuts at No. 3 on Gospel Albums (5,000

sold, according to Nielsen SoundScan),

joining her two other sets in the lop 30

al Nos. 19 and 28. She's the first woman

to concurrently chart a trio of top 30 sets

since Juanita Bynum on Jan. 13, 2001.
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13 71 LADY GAGA
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36 3
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ONO MIND TRA1N/TWISTED

- ROCK THE HOUSE
AFROJACK WALL/SPI NNIN'

L32
2, 7 EXPOSURE

THE HOUSE REJECTS FEAT. STAB SEA TD SUN

IMIAL MADISONsR PARKISE VS. BEECHKRAFT BASICWX

alIII NEVER PLAYED THE BASS
NABIHA DISCO:WAX

1.1 31
4,
-

ALLEIN
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CONCERID ONE ACTT IN CENTRAL PAM SUGAR MT/OECCAr 4 68 JACKIE EVANCHO
DREAM WITH ME SYCO 67061/COLUMBIA
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CRAIG SNARMAT INNERVISION
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eiNO ME COMPARES
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MI PROMESA
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ONE MORE NIGHT
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After a four -week hiatus, Alejandro Sanz's

"No Me Compares" returns to No.1 for a

second week on Hot Latin Songs, making

an unusual 1-2-7-10-1 chart trajectory. This

week's surge comes from a 67% increase

in audience impressions (to 11.3 million),

according to Nielsen BDS.
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ELMUCHANICIFONOVISAOIMMUMLE

44 JENNI RIVERA
JOYASPRESIABABBAMIA FONOVISAM9659AABLE

32 JESSE & JOY
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DUARTE OE ARMS SONY MIMIC LATIN 59081
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PEUGRO SONY MUSIC LATIN 88571

50

Grupo Exterminador picks up its first No.

1 on the Regional Mexican Albums chart

in 19 appearances with El Punto Exacta

(2,000 copies sold, according to Nielsen

SoundScan). The group's previous best

position on the tally was No. 4, with

2006's Para Ti Huestra Historia.
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 18
16 11

117 8

[ 18 17

F. 14

120 12

ARTIST
Mr TAP RINTRISTRIBLIMNG LABEL

°CI GRUPO EXTERMINADOR
EL PUIVMEIRCTO SKALONABBAI

O 2 20 LOS BUKIS
ICONOBTSECTOS FORMA 016BMAIMLE

3 JULION ALVAREZ YSU NORTENO BANDA
AMMO CASA 017237JUMLE

E.
16

3

6

5

7 4

PESADO
MI P040 5A DI SA 01719NUMLE

 JESUS OJEDA Y SUS PARIENTES
ESMOBALLANO DISCOS SOVFONOVISA 017114/O MLE

ROBERTO TAPIA
ELIALICHACHO FONOVISA01703NUMIE

30
JENNI RIVERA
JOWLS PRESTADASSANDA FONONSA35165UMLE

8 7 26
EL TRONO DE MEXICO

PO 10

10 9

O 16

31

LOMEJORDEELTRONOOEMENCO FONOVISA012614(UNLE

, CONJUNTO PRIMAVERA
ICONOSMEXM1S FONOVISADISMORMLE

7 LAARROLLADORABANDAELLSIONDBIBIEDWACHO
CORDS:RECTOS !ISA 01711SUMLE

 VARIOUS ARTISTS
LAS BANDAS ROMAIRICASBENVENCAN112 ISAOIMMIIIA LE

LOS INQUIETOS DEL NORTE
LOS20 IBM DENMAN MEMNON ETALFVLMMILAM 01111111

lAARROLLADORABANDAELUMONDERENECAMACHO
MPEVERSIBLE_2012 DISA 01601A/MLE

13
EL TRONO DE MEXICO
A CORAZON AMERY° FONOVISANMSIMMLE

 GERARDO ORTIZ
1=1

ENTIRE EROS Y ELMIRA) DEL 91251/SONY MUSIC LATIN

41 3BALLMTY
MENTAL° FONOVISAMILM/UMLE

LOS BURRES DE CULIACAN SINALOA
2 1RIBLIM AL MASGRANDECHALINO SANCHES V R 2118

 LUCERO &JOAN SEBASTIAN
OFILLI.J0 SNALONAMAS

30 ESPINOZA PAZ
HOMBRE NORMAL V DEOMANDISA 016.594/00 LE

LOS YONIC'S
BONDS:N.0S FON OVISA 017138/MN LE

("TROPICAL ALBUMS"

if, in ARTIST
g TRIfi IMP RI 0117111STRIBIRING (ABEL

1 2 47
#1 ROMEO SANTOS

FORMIAAVOL1 SONY MUSIC LATIN 82040

[2

h.
10

16
L0
[.
1.
1.

10
112

10

II Co

1

7

4

11I

24 PRINCE ROYCE 4,
PHASED TOP STOP 1.10372/AG

5 HECTOR ACOSTA "EL TORITO"

EDDIE MONTALVO
SONBCONVONAMIRODANIAMBILISCIAMMIUGAICIAMOMUKE

DESDENOEVATORKA PUERTO NCR SENOR MARCHA 8959

 N'KLABE
LASALSAV NULFESSCOS/SONY MUSIC IARN

5
 VICTOR MANUELLE

BIECOUNPUBBLO SONY MUSIC LARNONSO

6
30 JUAN LUIS GUERRA 440

COLECOONCRISTANA CAPITOLIA113 MOB

9

10

16

11

12

20

17

4 VARIOUS ARTISTS
SUPER BACHATA PLANET2S3

21 ELVIS CRESPO
LOSIAMSTEMPASIMEMISICAINVIRSOLMISCLARLEMIMAAVE

 FRANKIE RUIZ
MIENERACIOARDSCIASICOSONMRSALMOSICIAMIONPARRIME

FONSECA
ALISON PROTECT° NASH/HANDY 4.411/SONY MUSIC LA11N

18 CHEO FELICIANO/RUBEN BLADES
EBASAYAJA ARIEL RIVAS BBB

ALFONSO LOVO
IA GIGANTONA AMER° 045

 VARIOUS ARTISTS
SUPERSALSA SUPMAER2012 PLANET ZA)

LALO RODRIGUEZ
MGEFERACIONLOS BARBA ONAERSALANSIC VGINONSIMARE

61
LUIS ENRIQUE
SOYYSERETOP STOP 3002CISONY MUSIC LATIN

OMEGA
ELIMENO !ELKIN/VA PLANET

10

RE-ENTRY

RE-ENTRY

LENNY SANTOS
AVENRISERO SONY MUSIC LATIN SIM

FANIA ALL-STARS
AN FANIATINGOINGO

WILLIE COLON
MAAAANTIOLDGYFANIA7I2K001130

078
14 3 3

re 12
I6 6

JESSE & JOY
CON NMI SE °MEMEL PEW? WARNER LATINAMTal

te 03

*LATIN POP ALBUMS`"

P3 h
1 1 4

DOMOOSESIAMHAWARNERLONA

2
28

JENNI RIVERA
JOYAS PRESTIDAB POP FORUM SA 251660MM LE

KANY GARCIA
DANYGNI VA SONY MUSIC LATIN

MIGUEL BOSE
PANIVIO WARNER LATINA 92274

HILLSONG
GLOBALPKUECT ESRANOL HOBO

ARTIST
1111E IMPRINT/DISTRIBUTING LABEL

MANA

MARCO ANTONIO SOLIS
UNANOCILE !ELORA HABARUPONOVISA017CONUMLE

8 133 CAMILA
OE W TIE REM41R SONY MUSIC LATIN 59881

9 4  SHAKIRA
SALEMSOL EP IC 7743340NY MUSIC LATINO

51
,ARJO.NA

529011/WARNER LATINA

(I) 11 17 :IttltAINNSINIPU/33E0 0011/03SAL MUSIC LATINOM69101.1MLE o

 ., CAMILO SESTO
20 ORAN DES 00TOS VERSE 9860

O 13 76 MANA
ORAMAYLUZ1NARNER LAMA S286.10

14 12 31 YURIDIA
PARA MI SONY MUSIC ULTIMO)

15 14 40 REIKPMIGRO SONY MUSIC LATIN 80511 
35

0AA lia.J R
MUSIC65OEM10RS0 NY

N A NIEN Z.15,

O 1924 DIEGO VERDAGUER
VOLVEREDIEGOVEROAGUERENLOSMS DIAM BMB

O KARI JOBE
DONDE1SENCIA2110 SPARROW IOLMARAI CMG

19 04 VARIOUS ARTISTS
CAFECONMUSICA NATIONAL2578 0/STARBLICKS

LOS YONIC'S
ANA/WARM FONOVNA

RE-ENTRY

REENTRY

koso

10

10

28 ARTIST
89 11110 IMPRINT/DISTRIBUTING LABEL

1

2 rim DADDY YANKEE
PRESIDEEL CARTEL ISIBBOANTOL LA1110

02 WISIN & YAN DEL
MARES MACH STEM MUNN LE

2

4

6

5

7

9

10 5

10 0 3

11 11

12 12
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VARIOUS ARTISTS
IA FORMULA RECONPANY P INA 70208/SONY MUSIC IA1111

21
DON OMAR
MUM REINGENERARON ORPANATO/MACHPTE0168211A1MIE

8
PITBULL
IAMARNAMO MP 205FAMOUSARRST5IEMONV MUSE MN

5 IVY QUEEN
MUSA SIENTMINVERSAL MUSIC LATI NO ASSISORMLE

 KINTO SOL
MARLA. FE TRARIA L.500377SONT MUSIC LATIN

53
J ALVAREZ
01110 NMIDEMUSICA NELFLOW1201

ALEXIS & FIDO
PDENPERREO-LO MS DURO SO NY MUSIC LATIN 412M

VARIOUS ARTISTS
BIA200210162111CINGLIMMUMNBRANALICICABBABBINSIM

FARRUKO
RMATHENOSTPONSFRUSOISMAISSMONVEASALINSICONOISSAUAL

76 ALEXIS & FIDO
PERREOUGGIA SO NY M USIC LATIN MR

 ANA TIJOUX
IA BAIA NACIONAL 2007S

14 14 8
VARIOUS ARTISTS
111RAVOIANO5I2 MAIONSICAINWERFAL MUSIC IMMO SWUM -1

15 13
03 TEGO CALDERON

11BORNINALGAILLI MONS- 0.G.ELAIMPEJIGGIFI DIGITAL 0

Telenovela actor Alex Sirvent makes his

first appearance on a Billboard chart as

"Junto A Ti," featuring his wife, Ximena

Herrera, debuts at No. 20 on Latin Digital

Songs and at No.11 on Latin Pop Digital

Songs (see page 47) with more than

1,000 downloads.

-121=1111=1
BRAZILIANS BREAKING OUT

Gusttavo Lima is the latest Brazilian artist to infiltrate the Hot Latin
Songs top 10 as "Balada (Tche Tcherere Tche Tche)" catapults 27-9 (6.8

million audience impressions, up 47%, according to Nielsen BDS).
Lima follows recent upper -tier ads Lucenzo, who was featured on
Don Omar's 15 -week No. 1 "Danza Kuduro" in 2010-11, and Michel
Te16, who spent 10 weeks at the top with "Ai Se Eu Te Pego" (which
moves 14-17 this week). -Raul), Ramirez

Aq
-`J
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1
16 GANGNAM STYLE

PST VO/SCHOOLBOY/REPUBLIC

1 HALL OF FAME
THE SCRIPT FT. WILLIAM P HON OGENI C

3 4 SHE WOLF (FALLING TO PIECES)
DAVID GlIETTA FT. MA WHAT A MUSIC

4 ONE DAY / RECKONING SONG
ASAFAMOAN & THE MOJOS TELMAVAR/FOUR

5 5 BLOW ME (ONE LAST KISS)
PINK RCA

6 3 GOOD TIME
OWLCITYN CARLY RAE JEPSEN OM/SCHOOLBOY

7 NEW SAY NOTHING
EXAMPLE MINISTRY OF SOUND

2 LETMELOVEYOUNNTILYOULEARNTROVEYOURSELFI

NE -TO MOTOWN

I CRY
FLORIDA POE BOY

10 11 WEARENEVEREVERGETTINGBACKTOGEMER
TAYLOR SWIFT BIG MACHINE

0 CANADA
BILLBOARD CANADIAN HOT 100

gl INIELSEN SOUNDSCAN/ROSI OCOTOBER 6, 2012

GANGNAM STYLE
PST VG/SCHOOLBOY/REPUBLIC

2 5 ONE MORE NIGHT
MAROON SA8M/OCTONE

3 WEARENEVEREVERGETINGRACKTOGETHER
TAYLOR SWIFT BIG MACHINE

GOOD TIME
OWL CITY & CARLY RAE JEPSEN 604/REPUBLI C

5 SOME NIGHTS
FUN.FUELED BY FAMES

5 BLOW ME (ONE LAST KISS)
6 - PINK RCA

7 1 KISS YOU INSIDE OUT
HEOLEY UNIVERSAL

POUND THE ALARM
NICKIMINAJ YOUNG MONEY/CASH MONEY/REPUBLIC

9  AS LONG AS YOU LOVE ME
ASTINSIBRIFTBISSEANSOIROMOTAVIMONDBRANRSIOND

10  DON'T YOU WORRY CHILD
SWAADM HOME MAFIA FT JOHN MAR IN SHMAA RAIN

gi MYTA-IFPII OCOTOBER 6, 2012

1 1

MAGGANEIES
GIANNIS HARODUS MINOS

2 2
KRYSTALLA
PANOSKIAMOS UNIVERSAL

3 3 GREEK SUMMER HITS 2012
VARIOUS ARTISTS UN IVERSAL

4 4
STINKRITITOUHTHESKAITOUSIMERA...
WHIMS STEMS MINOS

5 5 01 MERES TOU FOTOS
NATASSA MPORUOR SO NY MUSIC

6 7 BELIEVE
JUSONBIEBERSCHOOLGOVRATNIOND BF.UN/ISIANO

7
s

MINOS 2012: KALOKAIRI
VARIOUS ARTISTS MINOS

8 BORN TO DIE

0 JAPAN
BILLBOARD JAPAN HOT 100

c4 MANSHIN/SOUNOSCAN
5 JAPAN/PLANTECHI OCOTOBER 6, nu

1
55

KISS DATTE HIDARIKIKI
SKEW AVER -J -MORE

2 4
GOOD TIME
OWL GUY liCARLYRAEJEPSEN UNIVERSAL

3 NEw SAIGOTO KIMETA ONNA DAKARA
KIYOSHI HIKAWA COLUMBIA

4 2 FIREFLY
BUMP OF CHICKEN WS FACTORY

5 7 FORCE
SUPERFLYWARNER

6
31

BAD 2012
MICHAELJACKSON FT PITBOLL SONY

7 32 AISURU KAKUGO
SHISHIDO KAM IMPERIAL

CALL ME MAYBE
F,_ CARLY RAE JEPSEN UNIVERSAL

77 KAGEBOUSHI
PORN OGRAFFIrn SONY

10 GINGHAM CHECK
MN KING

OKOREA
BILLBOARD KOREA K -POP HOT 100

gl (BILLBOARD KOREA) OCOTOBER 5, 2012

1 NEW MEMORY OF THE WIND
NAIL NNEXTTREND

2 3 MISSING YOU
G -DRAGON FEAT KIM VONA YG ENTERTAINMENT

3 1 ALL FOR YOU
SEEINKOOKJEONG ELINJIJELLYFISH ENTAA CUBE ENT.

CRAYON
6 -DRAGON VG ENTERTAINMENT

5 2 LIPSTICK
ORANGE CARAMEL PLEDIS

6 8E MISSING YOU
NAIL NNEXTTREND

7 4
GANGNAM STYLE
PSYCJ E&M S, BON FACTORY

8 5 SEXY LOVE
TARA CORE CONTENTS MEDIA

9 3 POISON
SECRET TOE NTER

NEw FAREWELL START
10 N AUL INNEXTTREN0

GERMANY
1=11111111=371231

OCOTOBER 6, Am

NEW LILA WOLKEN
MARTERIA, YAM& MISS PLATNUIA FOUR

2 1 ONE DAY / RECKONING SONG
ASAFAVIOANA THE MOJOS TELMAVAR/ FOUR

3 2 I FOLLOW RIVERS
LYNNE WI RECORDINGS

4 3
SHE WOLF (FALLING TO PIECES)
DAVID GOETTA FT. MA WHAT A MUSIC

5
NEW

WIESOLLEINMENSCH DAS ERTRAGEN
PHIUPP POISEL GRONLAND

6 4SUMMERTIME SADNESS
LANA DEL REY FOLOGOR

7 5
SCHAU NICHT MEHR 21.1RUCK
XAVASNAIDOD

a A PLAY HARD
DAVID GOETTA FT. NE -Y0 & ARON WHAT A MUSIC

9
WOLKE 7
MAX HERR! D. RAPP POISEL NESOLA

10 NEw OFNEE ,E ut A.10NBC

AUSTRALIA

IA M
(ARIA) OCOTOBER MIS

BATTLE SCARS
GM' SEBASTIAN IT. LOPE FIASCO SONY MUSIC

GANGNAM STYLE
PSY VG/SCHOOLBOY/REPUBLIC

SKINNY LOVE
3 BIRDY 14TH FLOOR

4 IFYI. RIDARPOE BOY

5 WEARENEVEREVERGETTNGBACKTOGETHER
0 TAYLOR SWIFT BIG MACHINE

6 4 GOOD TIME
OWL CITY & CARLY RAE JEPSEN 604/SCHOOLBOY

7 7 HALL OF FAME
THE SCRIPT FE WILLIAM PHONOGEN IC

B NEW TIIICIma

9 4 BOOM BOOM
JUSTICE CREW SONY MUSIC

10 LETMELOVEYOUNIMLYOULEARNTOLOVEYOURSE1F1

NEW NE -YO MOTOWN

ITHEROTT cCal L UK

OCOTOBER 6, 2012

1 I
HALL OF FAME
THE SCRIPT FT. WILLIAM PH ONO GENIC

SAY NOTHING
EXAMPLE MINISTRY OF SOUND

NEw3 GANGNAM STYLE
PSI' VG/SCHOOLBOY/REPUBLIC

4

5

6

7

8

9

10 8

LERELOVEYOUOM1YOULEARNTOLOVEYOURSELH

NE-YOMOTOWN

BLOW ME (ONE LAST KISS)
P! IN RCA

WEARENEVEREVERGE111NGEACKTOGETHER
TAYLOR SWIFT BIG MACHINE

WINGS
LITTLE MIX S YE 0

YOU BRING ME JOY
AMELIA ALT XENOMAN IA

I CRY
FLO MDA POE BOY

GOOD TIME
OWL CITY& LAMY RAE JEPSEN 6M/SCHOOLBOY

am NETHERLANDS

y&S IS EELINEANnS.ONLIANL,11 SC A N
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1 2 GANGNAM STYLE

OCOTOBER s, 2012

PSY VS/SCHOOLBOY/REPUBLIC

2 ONE DAY / RECKONING SONG
ASAF AVIDANK, THE MOJOS TELMAVAR/FO UR

3 3 MORE
SANDRA VAN NIEOWLAND 813 ALL

GIRL ON FIRE
ALICIA KEYS FT MGM MINAJ RCA

MULTICOLOURED ANGELS
5 NEW DOUWE BOB RODEO

NEw DON'T YOU WORRY CHILD
6 SWEDISH HO USE MAFIA FT. JOHN MARTIN OHM

7 5 THIS IS LOVE
WILLIAM FT EVA SIMONS WILLIAM

 BEAUTY & DE BRAINS
NIELSON PACEMAKER

9 B EUPHORIA
LOOM WARNER

10 7 MILLION VOICES
OTTO KNOWS REFUSE

2

3

4

5

6

I FRANCE
DIGITAL SONGS

sOAS
INIELSENE:T = OCOTOBER 6 2012

 DOWN THE ROAD
=ON AND.
CALL ME MAYBE
CARLY RAE JEPSEN 60.1/SCHO OLEO?

2 PURSUITOFHAPPINESS (NIGHTMARE)
D O MOM WAREPAITIAT MEW ONGOOD/UNNERSALIAMIWN

GOOD TIME
OWL CITY & CARLY RAEJEPSEN 604/SCHOOLBOY

SHE WOLF (FALLING TO PIECES)
D AVID GlIETTA FT SIN WHAT A MUSIC

5 THIS IS LOVE
IMILIANIFT. EVA SIMONS WILLI AM

7 BARA BARE BERE BERE
ALEX FERRARI ELECTRONEJ 0

ONE DAAM AA NY, /ThRE C KsOrENL ml AN,U2RN G

9 N9N 2:=1111-
101 TOO CLOSE

ALIO( CLARE ISLAND

I ITALY

yBS 7S FLENS011 SCAN

INTERNATIONAL) OCOTOBER 6, 2012

ONE DAWRECKONING SONG
ASAF MADAN & THE MOATS If LMAVAR/FOUR

2 NE4 TIE MAI SUCCESSO7
NEGRAMARO SUGAR

3 2 NECESSITA LUNATICA
MARCO CARTA ATLANTIC

4 P.E.S.
CLUB DOGE FT. GIULIANO PALMA UNIVERSAL

5 Na, DON'T YOU WORRY CHILD
SWEDISH HOUSE MAFIA FT. JOHN MARTIN OHM

6 3 WHISTLE
FLO AIDA POE BOY

7 7 SHE WOLF (FALLING TO PIECES)
DAVID GOETTA FT %%WHAT A MUSIC

HALL OF FAME
THE SCRIPT FT. WILLIAM PH ONOGENIC

9 5 CALL ME MAYBE
CARLY RAE JEPSEN 004/S CH 00LBGE

10 5 LITTLE TALKS
OF MONSTERS AND MEN SKRIMSL ERE LAEKJARAS I

=ME1= =====el SPAIN + SWITZERLAND I BELGIUM + SWEDEN

gi
INIELSEN SOUNDSCAN
INTERNATIONAL) OCOTOBER 6, 2012

1 1 TE VOY A ESPERAR
JUAN MAGAN FT BEUNDA SONY MUSIC

2 TANTO
PABLO ALROBAN -MIME CA

3 NEw SE VENDE
ALEJANDRO SAM UNIVERSAL

4 3 SOMEBODYTHATIUSEDTOKNOW
GOTTE FT !UMBRA VAMP LES "V SEM osir LEVEN

5 New OLVIDARTE
FELIPE SANTOS FT. CAL) Y EL DANDEE WARNER

4 CALL ME MAYBE6
CARLY RAE JEPSEN 604/SCHOOLBOY

7 WHISTLE
FLO RAM POE BOY

NI
1

ONE DAY/RECKONING SONG
ASAFAVIDANOTHEMOJOS ELMAVAR 'FOUR
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INTERNATIONAL) OCOTOBER 6, 2012

1

2

3

4

5

6

7

8 7 THIS IS LOVE
aLANA DEL REY POLYDOR WILLIAM FT. EVA SIMONSWILL.I AM

2
!FOLLOW RIVERS
MIKE LI Li RECORDINGS

NEW GANGNAM STYLE
PSEIG/SCHOOLBOY/REPUBLIC

3 READ ALL ABOUT IT, PT. III
EMEU SNIDE VIRGI N

4 GOOD TIME
OWLCITYS, CARLY RAE JEPSEN OM/SCHOOLBOY

5 SUMMERTIME SADNESS
ULNA DEL REY POLTDOR

80,, DON'T YOU WORRY CHILD
SWEDISH HOUSE MARA FT. JOHN RIMMN OHM

SCHAU NICHT MEHR ZURUCK
XAVAS NAIDOO
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4

5

6

7
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INIELSEN SOLINDSCAN

INTERNATIONAL) °MOSER 6, 2012

GANGNAM STYLE
PSI YG/SCHOOLBOY/REPUBLIC

ONE DAY / RECKONING SONG
ASAF AVIDAN &TM MBAS TELMAVAR/FOUR

WILDEST MOMENTS
JESSIE WARE PMR

SPECTRUM (SAY MY NAME)
FLORENCE *THE MACHINE ISLAND

MILLION VOICES
OTTO KNOWS REFUNE

CAN'T GET BETTER THAN THIS
PARACHUTE TOWN SWEAT IT OUTI/LAAFLF

THIS IS LOVE
WILLIAM FT. EVA SIMONS WILLI AM

8 NEW DON'T YOU WORRY CHILD

7

3

4

5

6

SWEOISH NOOSE MAFIA FT. JOHN MARTIN SHM

ISLAND?26 BALADAITCITCQ BALADA(TCHETCHERERETCHETCHE) 9 PLAY HARD
VARIOUSAMISTSUNIVERSAUZINEVSONY MUSIC 611STTAVO UMA SEIM LIVRE DAVID MATTA FT. NE -TO 8. ANON WHAT A MUSIC
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uLIDA.S.2AGAIANI MINDS
0121 0

ER LO

EUPHORIAR
E E WARNERN

1 0 RE
EFT.NATALIABAUDSTALINIVERSAL

MEXICO

(NIELSEN BEM

AIRE SOY
MIGUEL BOSE& /MENA SARINANA WA MIER

2 2 WHERE HAVE YOU BEEN
AIHANNA SRP/0 IF JAM

OCOTOBER fi, ARIA

3 CHASING THE SUN
THEWANTED GLOBAL TALENT/MERCURY

4 5 CABECITA DURA
IAANNUADORABANDAELISMONOEPENECAMACRODISA

WHISTLE
FLO RUM POE BOY/ATLANTIC

6 GANGNAM STYLE
PST VG/SCHOOLBOY/REPUBLIC

7 13 HASTA LA ETERNIDAD
IA MINIMA DE JERQ I N.MOTION

8 14 ENTREGATE
MODERATTO CAPITOL

9 10

IG
TM? music

10 HAASTARNGUE TE CONOCI

AUSTRIA

mi

2

3

4

5

6 7
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INIELSEN SOUNDSCAN

INTERNATIONALI OCOTOBER B, MA

1 ONE DAY / RECKONING SONG
ASAF MILIAN &THE MOJOSTELMAVAR/FOUR

10 GANGNAM STYLE
PST VG/SCHOOLBOY/REPUBLIC

2 I FOLLOW RIVERS
LYKKE LI LL RECORDINGS

3 MOVE IN THE RIGHT DIRECTION
GOSSIP COLUMBIA

WORLD IN OUR HANDS
TAM CRUZ ITH &BROADWAY

LET IT ROLL
FLORIDA POE BOY

SHE WOLF (FALLING TO PIECES)
DAM GUETTAFT.MAWHAT A MUSIC

9 GOOD TIME
OWLCITYS, CARLY RAEJEPSEN BM/SCHOOLBOY

9 NEw ONE MORE NIGHT
MAROON S AUM/0 CT ONE

.92 5 SOME NIGHTS
FUN.FUELED BY RAM EN

-1 L NORWAY-I I-

INIELSEN SONMSCAN
INTERNATIONAL) OCOTOBER A 2012

1 1

GANGNAM STYLE
PSI YG/S CHOOLE OY/RE PUBLIC

2 R
DON'T YOU WORRY CHILD
mom HOUSE MAMA Ft JOHN MARTIN OHM

3 3
SHEWOLF (FALLINGTO PIECES)
DAVMGOETTAFT.SIA WHAT A MUSIC

4 2 THIS IS LOVE
WILLIAM FT.EVA SlMONSWILL LAM

KALLENAVN
ADMIRAL P KNIRCKEMITT

6 RE
XHAERPRE DIEM PETROLEUM

7 NEW HALL OF FAME
THE SCRUM-I:WILIAM PHONOGENIC

8 NEW KURTDUAWNILSEN PLAYROOM

9 I CRY
FLO RIDA POE BOY

10 RUNAWAYS
THE KILLERS ISLAND

gi
INIELSEN SOONOSCAN

INTERNATIONAL) °COTNER 6. MU

1
HANDERNA MOT HIMLEN
PETRA MARKLUND GAZZIA

2 2

3 1

4 3

5 4

DON'T YOU WORRY CHILD
SWEDISH HOUSE MAFIA FT. JOHN MARTIN SHM

VART JAG AN GAR
STIFTELSEN MARS

HUNGRY HEARTS
NMISE UNIVERSAL

GANGNAM STYLE
PSYYG/SCHOOLBOY/REPUBLIC

6 10 UTAN DINA ANDETAG
K ENT RCA

7 NEW ALL IN MY HEAD
D ANNY SALICEDO ARTISTH US ET

SOME NIGHTS
FUN. FUELED BY RAMEN

9 NEW, BARA BARE HERE HERE
ALEX FERRARI J EFF

10 70 GOOD TIME
OWL CITY& CARLY RAEJEPSEN 604/SCHOOLBOY

+ DENMARK

Mi
INIELSEN SOUNDSCAN

INTERNATIONAL) OCOTOBER N. 2012

1 I
GANGNAM STYLE
PSI YG/SCHOOLBOY/REPUBLIC

DON'T YOU WORRY CHILD
2 NEW SWEDISH HOUSE MAFIA Ft JOHN MARTIN OHM

3 4 HELT MIN EGEN
LOC. FT BARBARA MOLEK0 SGMO

4
RE

IKKE MERE TID
SHAM LOVELESS UN IVERSAL

5 10 OVERGIR MIG LANGSOMT
MODS LINGER SONY MUSIC

6 7
LYSER I MORKE
MEDINA LABELMADE

7 NEW ALLE HAR EN DROM
MIMS UNREASON,/ MUSIC

8 9
DJ BLUES
PANAMANEASYTIGER

9 3 FLYTTA PA DEJ
AIWA DEVECERSIO ANDERSJOHANSSON ENTERPRISE

UARTIG
WAFANDE UNIVERSAL

SHE WOLF (FALLING TO
DAVID GUETTA FE SIB WHAT A MUSIC

ONE MORE NIGHT
MAROON 5 A&M/OCTONE

861 TirEti.rAarsmo,,ux s As

OCOTI

1 1 GANGNAM STYLE
PSY VG/SCHOOLBOY/REPUBLIC

2 0
KUKKURUKUU
MARINA& PAAT BIDET WARNER

3 4 DON'T YOU WORRY C1
SWEDISH HOUSE MARA FT. JOHN MAI

PUUTTUVA PALANEN
ROBIN FT BRAIN UNIVERSAL

CRY
FIO IORA POE BM

65 NE: ONE MORE NIGHT
MAROONS A&M/OCTONE

7 NEw JARJETON RAKKAUS
JESSE KAIKURANTA UNIVERSAL

THIS IS LOVE
WILLIAM FT. EVA SIMONS WILLIAM

9 NEw BOM BOM
SAM AND THE WOMPI STIFF/ONE MO/

10 NEW HALL OF FAME
THE SCRIPT FT WILLIAM PH ONOGENI
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2 REASONS (April's Boy Meek BMVWamer-Tamerlane Pub-
lishing Corp. BMI/No Ouncydence Music PublisNng, BMI/
Downtown DMP Songs, BMI/Leh Fled Muse, OMI/Bar Rais-
ing Tracks. BMIAIMmani And Ya Majesty's MUSK PSCAP/WB
Music Co, ASCAP/hmothee Publishing,BMIA(yle Stewart
Publishing Designee 9M11. AMR H100 46;RBH 27

365 Db1S !Primo Music In, EMELT 25
50 WAYSTO SAYGOODBYEIEMI ANil Music, Inc ,ASCAP/

%lame Musc, ASCAP/Stallar Songs Ltd., PRSL HL, H100 26
5-14.1Sony/A1VTrce Publishing Company, BMI/Beayertime

Tunes, BMVBMG Rohm ManegmeN Ilrelandl Limited,
IMRO/Chestnut Barn Music, BMI/Big VOim Trade, ASCAPI,

H1090

ADORN (M.JP Music, ASCAPI H1031; RBH I
RISE EU TE PEGO (Ed. flimsy Pox Amuses, BUMA/Unnesal

Unica, Inc, ASCAP/Universal Music Publishiug Ltda.,
BHMA}LT 17

MGO ME GUSTO DE11(Universal Musics. Inc.. OSCAN
WY &1st Music Publrshirrgg, BMI/Cayey WY PublIshng
ASCAP/Songs Of UnNersal, Inc., BMI/Nappif ub Musk, BMV
Universal Music - 2 Songs. WI/Culture Per nd Ur Experierree
Publishng. BMIIL11.2

ALGUIFN (W3 Mu= Corp.. ASCAPI LT 31
MITIED UP II Like Ern Ride Music. ASGAP/Beat Legends

Music. BMI/Big I(idd Music. BMVEMI Virgin Songs Inc,
BM1), HL, RBH 31

ALONETOGE1HER1Mpyright Control/EMI Blackwood Music
Inc BMI/Marshmellow Music, EMI/SPZ Music. Inc, BMI/
Downtown OMP Songs, BMI/Canci Cali Ronne Finch BMIL
HL RBH 66

MIEN (Robe, Williams. ASCAP/Jeremih Felten, ASCAP/
Songs Unwise!, Inc BM Abe WriteLLC,I.MVEMI
Blackwood Music Inc., BMI/DwaN M. Weir DMI/Sean
Michael Almonder. ASCAP/Bug house, ASCAP/BMG Chrysa-
lis,ASCAP/Snug Msic ASCAPANixon Music Prielishing
ASCAPI, AMP/HL, H1072, RBH 16

MIENCAN BEAUTY (Chabe Mus ic, BM/Little Biscuit
Music. BMIAMIO Catacylysin, EMI/Want A Fresh One Mugs,
ASCAP/Black River Entertamment IOC, ASCAPI CS 47

MIERIMN HEART IBMG Gold Songs, ASCAP/Glassbean,
ASCAP/We Jam Writers Gror p. ASCAP/BMG Riots
Management IUSI LLC, ASCAP/Sony/A1V Tree Publishing
Company, BMVIleasenime Tunes, BMIL ht. CS SS

AMOR CONFUSO 10EL Melodies, BMI1 ET 10
AMOR REAL Not Listed I LT 90

ANGEL EYES IEMI April Music, Inc., ASCAP/Sunboy Sams,
ASCAP/Gunderson Songs, ASCAP/Rockapop Music, ASCAP/
Cal IV Songs ASCAP). HL, H1007)

MOTHS ROOM) (EMI April Music. Int., ASCAP/Joey And
Bean Music 13MI/Wa neer-Tamerlane Publishing Corp.. BMI/
Culture Beyond Or bperience PuNishing. BMI/Songs
Universal, Inc., BMI/Diva One Music, ASCAP/Pmson Ink Mueik
Group 11C BASI/Dade Co. Prmect Mom. Inc. HMI/Universal
Musk - 2 Songs. BMI/Mmter Mister Music Rblishing,
ASCAP/Aur Masters, Inc. BMI/PortramSolap ASCAP/Sony/
ATV Portrati Solar, ASCAPI. AMP/HL, ASH

OS LONG AS YOU LOVE ME (EMI Blackwood Music Ix..
BMI/Songs Of &dealt Music PublIshing America, Inc.. BMI/
Sony/ATV Songs LOC, BMVihree Dimension. BMI/Biebet Time
Publisleng, ASCAPANiversal Music Corporation, ASCAP/FF To
Set Publish ng. LLC, BMITIM Ball Wm, BMI), HL H1007

AWESOME (P Alex Publishing, EMINeraci&Entenamment,
LC, BMII RAH 81

AYANTAME (NoWsted) LT 49

BACK (Average ZJS Music Publishing, BMI/ZJS Musk Publish-
ing, ASCAP/Mike Barmen Puhlishing, BMII CS 55

BACKUP PLAN (Soul Insurance, 8MI/Mike City Aksic
BMI/Niotting Hill Music Inc., BMII ABH BO

BAG OF MONEY (Dead Stock Mac, BMVWB Music Corp.,
ASCAP/Robea Williams, ASCAP/Maybach Music Group,
ASCAP/4 Blunts IPA', Once Publishing, BMI/EMI Blackwood
Music Inc BMI/Brst IT Gold Publishing, BMI/NappyPub
Music, BMIAJniversal Music - Z Songs, EIMI/Shamann Cooke
ProdocSons. RAI/Close Range Publish nom. BMI/MaYbNh
Music Croup, BMII, AMP/HL, H10095; BBB 17

BALADA (IGHE TCHERERE ERE TCHE) (EMI April Music, Inc,
ASCAP/Som Use Edicoes Muskais Ltd. SACM/Sony/A1V
Discos Mnm Publishing LLC, ASCAPI LT 9

BANOZ A MAKE HER DANCE (Sounds From Euthummers,
ASCAP(Sy Epps Music, ASCAP/Resenoir Merle Music,
ASCAP/Setnoise Publishing. BMI/Bug Music, Inc., BMI/Youne
Money Publishing IRA, BMI/WarnapTainerlane Publis&ng
Capp BM), AMR HIM 63, ME 9

BEAUTIFUL (Bieber Time Publishing, ASCAPAIniversal
Music Corporation, ASCAP/Gad Songs, LIG, ASCAP/EMI
Apil Musk, Inc., ASCAP/Jepson Music Prblishing, SUGAR
H100 (17

BEAUTIFUL SURPRISE (Studio Beast Mum, BMI/Wameh
Tamerlane Publishog Corp.,13MI/Linden Springff BMVEMI
BIsclemood Music Inc., BMII, AMP/H1, HAHN

BEER MONEY (Warner-Tarrelene Publishing Co, BMI/
Aga mm The Wind &lashing, MI/Sags Dabs Corn, BMI/
Southside Independent Music Publishing, L1C, EIMI/Intornal
Combustion Music. EIMI/Kiekin. Grids Muse BM/Songs Of
Universal. MA. BMI/Songs From Ile &vine Roan, BMII,
AMPIHL. CS 20 HIM 93

BEER WITH JESUS (EMI BINkwood Music Inc., BMI/Dicket
On The Line Music. BMIA-4(1 Music, BMI/1311 Avenue Music,
BMI/Solms of SryleSonic. SESAC/Melyinh Pistol Music.
SESAS), AMP/HL. CS 34

BELIEVE IN US IM,Factory7unes, ASCAPI FtBH 69
BETTER I.N AIndependentBLACK DRESS PPublishurpleing,Mo,LLC,

AMA
Imernal Combustion Music, BMI/Xickia Grids Music, BMII,
AMP CS 48

BIG BOOTY (Pis, Elay South, ASCAP/EMI Blackwood Music
Inc BMI/ Bigurnms Productions. ASCAPI. HL AM 93

BIRTHDAY SONG (Ty Epps Music. ASCAP/Please Dmme My
PuNishinglnc,BMVEMI Blackwood Music Inc . BMI/Sonny
DNI Music Group, BMI/24/7 Bangmllage. BMI/loing Music.
Inc 6M1/8 Weary Publishing, BMI/Hm Hopeelle USA MN,
BMI/Great Sou. Bay Music. BM1), HL. HI DO 67: EBB 10

BLOW RE IONE LAST KISS/(EMI Blackwood Music Inc.,
BMI/Plok Inside &dishing. BMIAeurstin MusiA ASCAP/EMI
April Music, I, ASCAPI,HL H1110

BLOWN AWAY (Global Dog Musk., ASCAPAunalight Musk,
ASCAP/Big Loud Songs, ASCAP/Angel River Songs, ASCAP),
AMP CS 5, H1024

BRING IT ON HOME (Sany/A1V Tree Publishing Gornpary,
BMI/Buffalo Praide Songs BMI/EMI Blackwood Music Inc..
BMIAlhettneck MusiA OMR HL CS 58

MOH BAD (Heavy As Heaven Music,SMVSNISIs EtiLlnh
pursue Inc, BMI/Track Team. BMA/011W. For Publishing,
ASCAP/Enture Musk, LLC, BMIePos B/Publishing
ASCAPI, HI, HM75

EL MIEN LIEMPLO (Dirks Maria Music, SESAC/Fditora de
Naas SESACI LT14

BORN IT DOWN (Universal Musc - Sorgs. OMVChes.
mrchaz Publishing. BMVBig Bad Mc Hahn Musk, BMV
Nondisclosure Agreement Music, BINI/Rob Bourdon Musc,
BMI/Kenji Kobayashi Music. BMVPancakey Cakes Music.
BMII, HI, HI CO 56

GABENTA DORA (Arm Musical, LW, BMI/Ferza Publishing,
BUILT 5

GALL ME MAYBE Pepsen Music Publishing. SOCAW
Jlar Monkey Productions SGCAN/lNeish Crave, SOCAN1,

AMP H1012
RANT SHALE YOU [Gossin Music Nblishing, ASCAP/

Echometrics, ASCAP/fruEm Musk, BMI/BRI Administration,
BASI/EMI Blackwood Musk Inc., EIMI/JamNtslater Music
Inc., BM& EL CS 49

OWEN. HOTIBiwy Bon Sat, ASCAPI BM 32
CELEBRATE (PKelly Publishing, Inc., BMI/UnSiersal Musk - Z

Songs. BMI/Col65pie Music Inc.. BMI/Sony/A1V Songs IC.
BMII.

BMII

CELEBRATION (Sony/ATV Songs U.C. BMI/BabyGeme Music,
BMI/Culture Beyond Ur Epson. Publishing, BMI/Songs
(Unversal, InclMlifygarnan Mask, BMVEMI Maclasual
Music Inc.. BM/Young Money &dishing lnc., BMVVVainer.

Tamerlane Publishing Corp., BMINOs Khalifs Publishing, EMI/
Dade Co. Project Music, Inc, BMP AMP/HL HILO RBH 97

Et &EBRO MACE (Gatlis Music, BMII CS 24
cureruouniv Murk. ASCAP/EMI April Music. Inc., ASCAP/

Songs CH SMP, ASCAPA LikeTurtles Music, ASCAP/Down-
toon Music Publishing LOC, ASCAP/Lion Of God %dishing
Company, ASCAP/Neturalh Ascension Masi, ASCAP/
HKeyrek Music LLC.EMI/Sony/AP/ Songs ILL. BMIL AMP/
EL P0020

61.1011E(1018oy MIAs, EMI/U Cant leads Bien The Shhh.
BMI/Songs Of Uresarsal, Ire. BMW To Def PublisNng, EL&
BMI/Plesse Gimme My Publishing Inc.. BMVEM1Blackwood

Music Inc., BMI/EMI &MI Music. Inc., ASCAO/Carter Boys
Music, ASCAP/Copyright Centro& HE, H10018, RBH 14

COME OVER (Twang Tractor Music. ASCAP/BPJAdminisira
non, ASCAP/Cuy Water Music, ASCAPNobalt Music
Publishing Arnenca, Inc ASGAP/Lithe Mee Egg, ASCAP/Want
A Fresh Ore Music, ASCAP/Black EINer EntertainrneN LEG,
ASCAPI. AMR 1110 71

COME WAKE ME UP /Warner -Tamerlane Publishing Com,
BM14,1110 Beluga Music, BMI/Wamer/Chsppell Music
Scandinavia AB, ST1M/WB Musk Corp., OSCAR, AMP, CS
14,411C0 59

COMPLIMENTS 141k 1176 Music, ASCAP/WB Music Corp.,
ASCAP/P. Stephens Music, ASCAP/Brother Bags PuNshing,
BMIANsinerTarnerlane Publishng Coro., BMI/Brothei Bags
Publishing, SOCAN/Momatik Music. SESAC./EMI Foray_
Music, SESAC/Domani SNP& Majesuft ASC./.
AMR 10179

THE GOIRYMOWNISMWRIV Harmony, ASCAP/Tem Rae
Music ASCAPeMan,Medina Publishing Desienee/DCTPOB
Publishing, SESACI CS 59

COWBOYS ANO ANGELS (Rig Music Machine, BM/Golden
Seam Mums. EIMI/Sory/A1VTree Publishing Company. BMI/

WarnepTameilane Publishing Com., BMVConteMment Muso,
BMI/Mede For Ths Music, BM& AMP/HL CS& H1040

CREEPIN'ISony/Aleare Publishing Company. BMI54n
Is Music, BMI/WarnerTa merlons &dishing Corp,

BMI/The Good The Bad The Ugly Publishing, BMII, AMP/
HL, CS IS H1078

D REW LOVE (Live Write 1G, BMI/Mayar & Moses LLC,
SOCANA(obalt Music Publishing America, Inc, ASCAP/EMI
Mackswod Musk Inc.. BMI/. HI, RBH 45

CRUISE (Gig Loud Maintain. BMI/BN Loud Bucks. BMI/Big Red
Toe BMI/Deep Fried Dream, BMI/Dack Janke's. BMI/Ardst
Revolution. SEAL) CS 22, H100 dB

OWING ON A SUITCASE IVVraefs 01 Sea Gayle Music, BMI/
Moo Blackwood Music Inc., HMI/Lille Doo Music. BMV

A ll
27

Peer Ltd.. ASCAP/Team Thrash, ASCAPI, AMP/

D ANCE FOR YOU (2082 Mum PuNshing,ASCAP/W13 Music
Comp., ASCAPNE Music Publishing, ASGAP/Unhysal Music
Commne ASCAP/EMI Apnl Music. Inc., ASCAP/B-Day
Publishing,u ASCAPI, AMP/HL H10064: ICH 7

DAM( MOE (BMG Platinum Songs. WI/Hello I Love You
Music, BMI/Jam Writers Group, BMI/Y&M HET, GEMAAIMG

DPIVITZWAV=71 m..
kg SIC. ASCAP/A1V Mace, S.A. De CM)LT 79

DRIED PINEAPPLES(4 Blunts Lit At Once Publishing, BMI/
WI Blackwood Musk Inc,EMI/Heardolt Productions ILO,
BMVSong. Of Universal. Inc.. BM1/0ead Stock Music,
BMINVI3 NkisicCo, ASCAPANe Wnte ILL, BMII. AMR/
EL 110130

D UI IT FOR THE GIRL (Super Efitisbn. BM1/Big Music
Machina. EIMI/Patas ooks Music BMI/ 01
Universal, In, EMI/HouseH Of Sea Gayle MusSicongs, ASCAP/Big

RNI Toe, BMI/Big Loud Bucks, BMI/Amarillo Sky Songs, BM&
HL CS17.. HIM 100

MORA OE WS GORAZONES (Los INagniNcos Music Publish-
ing, ASCAPI LT 21

DISENAME (FAS MUSi, ASACP) LT 47
D IVE (Rico Love Is Still A Rapper, SESAC/EMI Foray Music,

SESAC/EMI Entertainment World, SESAC/Jimipub Music,
BMI/EMI Blackwood Music Inc, BMI/Hyprolic Beats, EMI/
Rebel Made LC, RAI/Songs Of Kobalt Musk Publishing

Arnerics, Irc., BM/Jesse Jaye Music, ASCAP/Reach Music
Publishing, Inc, ASCAPS, HL, RAH 43

!BOHN (Ronk Roy BMINVamer-Tamerlane Publishing
Corp., BMI/No Ouincyclenne Music Publihing,IBMI/Damy
town EIMP Songs, BMI/Lelt Field Music,s BMI/Bar Raising

Tracks. BMI/Josh Gartison PublisNng Designee, PM), AMR
H100 86, ABB 6

D O R (Publahing Designee OrMychael Graves, MI I/1 Am 427
Music, ASSAF/Publishing Designee 01 Bobby Bernard Turner

Jr BM) RBH 51
D O MY HANCE (Tvgamen Music, BMI/EMI Bleclavoed Music

BMIMMI's An &dishing, ASCAP/SY EPPs
ASCAPI, Ht. EBB 91

D ONDE ESTES UEGARE (Alexis & Fitt Music Publishing,
ASCAP/Sony/A1V Discos Music Publishil LC. ASCAP/
Unkisal-Musics Unica Publishing, BMI/La Men. Mamas
Music Publishing, BMI1LT 35

D ON'T JUDGE ME (Sags Of Universal, Inc.. GU/Culture
Beyond Ur &sere. Publishing. BMITErs Ball Musk. BM/
Three Omensiors BMI/Sorry/A1V Songs ELL BMI/MessyMu.
sM SOCAN/Mark Nihau, SOCANI, HL RBH 56

RANT MIND {Mem J. Bilge Music, ASEAP/Uniyersal Musk
Cep oration, ASCAP/Primills Rama Productions, BMI/Power
Pen Biz Publishing, BMVVVB Music Corp, ASCAP/Smeass
Music Inc.. BMMMI Blackwood Music Inc., BMI/Altinu Music
Inc BMIANonea Scogs Inc. BMI/Keith Duplessis.ASCAPA3ig
R Publishmg, ASCAPI. AMP/HL, RBH 313

ooeiwaie UNCulture Wyord Ur Experience Publish -
kg. BMI/Songs Of Universal, Irc, BMI/Jean Baptiste Music,
ASCAP/Cheny Lane Mum Publehng

Henry
Inc., ASCAP/

Melo,. Mem PublIshing, BMVMicheel McHenry MOBCAP/
BMI/Dowutown DMP Songs, BM/Discovery One. ASCAP/
Guerilla Studios Limited, ASCAP/Barrow Gang, ASCAP/B-
Uneek Songs, ASCAP/Universal Music Corporation, ASCAP/
Priscilla Renee Pmductions, BMI/Pnwor Pen A.ociatod,
ASCAPAMS Music Corp, ASCAPAlltra Empire Music BMV
Basic Studio SRL, SIPE/Creek AMEN Productions. SAE/Off
bmits sd, SIAEl. AMP/HL, H10014

DONT YOU WORRY CHILD (Lateral Publishing ASCAP/Uni-
yens& Music Publishng Scandinavia AB). HL, H10068

DOPE CHICK I2062 MusicPublishng,ASCAP/WB Musk

CaCap, ASCAP/Ne11, ighboAMPrlinod ABB 52

&We PublisNng. RINI/Sony/AIM
Ns NC, BM

DO WHE YOU GOTTA DO (MD Kollendoe Publishing,
ASCAPI AM 74

RUTTY LOVE ICrown P Music Publishing, BMI/EMI Blackwood
Music Inc., MAI) LT 16

ECHO PALA (MANUS PAHHIOAHAbuela y Sap, BMI/
Sc,/ATV SumsBMI/DJ Buddha Music Publishog, BM/
Soil BINkwo Musk In, BMI/Papaso Music Publishre.
BMI/Belmondo Publishing. BMI1L7 25

EIGHTEEN INCHES1EMI Musk, kc, ASCAPJaperoorn
A ASCAP/Bug Musk, ASCAP/Music Of Windsweret,
ASCAP/Songs 01 Southside IN Music Publishing, I/
Canie-Okie Music, BMIL AMP/HL, CS 40

ENOUGH OF NO LOVE /She Wrote It ASCAP/Universal Music
Corporaton. ASCAP/HMoney Music. ASCAPASJ Pnoducticos
LLC, ASCAP/EMI April Musk. Inc., ASC,OP/RKeyTek Music
LLC, A101/Sony/AN Songs ILC, BM /Young Manny Publisling

SIMVSVarner-Tamerlane Publishing Corp BM& AMP/
HL, H1 C0 66, ISISH

ENOUGH SAID /Lire WHO LLC,BMVEMI Blackwood Music
Inc BMII, HL, R81-1133

EN RESUMEN ILGA Music Publhhing, BMI/Los Com posters
Publishing, EMIT LT 42

FRES MI
Alkatraks
SUENO (EMI Foray Music, SESAC/Handy Music, LLC,

SESAC/ Entertains., SESACI LT 22
ESTILO RAMAN° (Costars Publishing. BMVANn Musical,

LLC, BMII LT 23

EVERBODY TAWS (Domlown DM/ Songs, BMI/CYP One
Publishing ASCAP/DLJ Songs, ASCAPI. Amp, H103 11

EVERY STORM (RUNS OUT OF RAIN] (Crystal Beach Music,
BMI/Shird Tier MN1c LC, BMVANeys Alone Song, ASCAP/
Kobalt Music Publishing America, Inc, ASCAP/RayMne Music.
ASCAP/BMC Rights Management 111,S1 LLC, ASCAPI CS 39

MOW MAN (Sony/A7V Tree Publishing Company. OMV
Scarlet Moon Musk, Inc., BMII. HL CS 33

FASTEST GIRL IN TOWN (Saw/RTV Tree Publishing Com-
pany. BCAPMI/Pi).Hnk Dog Publishing. Wren Ten Music Group,

Inc. ASL 10: H100 64
FEEL AGNN (Mdnisa Miracle Music, ASCAP/Velyet Hammer

Music. ASCAP/Sony/A1V Tunes LLC. ASCAP/Acornman
Music ASCAPA(obalt Music Publishing AmNica. Inc., ASCAP/
Butter fool Music. ASCAP/Blastionaut MINN EMI/Patriot
Games Publishing, ASCAll, HL H100 67

FEELIN' SINGLE{RKelly Publishing. In, BMI/Uoyersal Music
 Z Songs, LIMI/My 2 Daughters Musio BMI/EMI Blackwood
Music Inc., BMI/WameeTarnerlans Publishing Corp., BMV
Mede Music GroupASCAP/Golden Willem Music, ASCAPI,
AMP/HL, RBH 25

RNALLY FOUND YOU (Artist Publishing Group East.
SESAC/WB M. Music Cap, SESAC/Amist Publishing Group
VVest,ASCAP/W13 Musk Com. ASCAP/Music All Smrs,
SOCANAS3hab Music. ASCAP/Sony/ATV Tunes LUC, ASCAP/
SCOeo BUMA/FALPA Music Publishing, BUMA/EIP Music,
ASCAP/Samuel Adams Vvinser Publishing Designee. BMI),
AMP/HL H10083

FIND A WAY (Was Tyke Music, ASCAKetragrammaton
Mums. ASCAP/Heir We Music, BMI/Licos Lead Music, BMV
Hen Keepers Music, ASCAP/Bind Bate Entertainment
Publishing ASCAP/Zomba Enterprises Inc.. ASCAP/Alumad's
Wodd, ASSN& RAH 60

FOR YOU IGrane Song Music. SESAGRoreador Tunes, SESAC/
de SESAC/Songs Of Universal, Inc,. BMWs, Rose Music
BMII, AMP/I-IL HI LO 85

GAIIGIIAM STYLE (J S. Park Publishing Designee, SISAL/
CH. Sto Publishing Designee. SESAC/Uniyersal Tunes.
SESAC/SoNs 01 Universal 00,Inc., SESAC), FL H1 2

GENE BATALLOSA(Andelin Music EMI/De Ultra Music,
BSA LT11

GIRL ON FIRE Mellow Productions, ASCAP/EMI April Music,
Inc.. ASCAPANay Above Music, BM/Sony/ATV Songs UL,
BMI/Li Men Springfield, BMI/Songs Of The Knight ASCAP/
Spins Two Muse Inc.. ASCAP/EMI Blackwood Music Inc..
BMII. AMP/HI H1055: RBH 21

GIVE YOUR HEART A BREAK Perk Awake ASCAP/Jetanon
Music ASCAPI, AMP H110 21

GLAD YOU GAME (Songs [If Peer Ltd. ASCAP/Polatcne
Music Ltd, PRS/WB Music Co, ASCAPAAMmer/Chappell
Music Publishing LIN PRS/WarrePTamerlane Publishing
Corp. BM11. AMR H10049

GO GET IT (Domani And Ye Majesty., Music. ASCAP/VVB
Music Corp, ASCAP/Brother Bage Publishing. BSAVWantem
Tamerlane Publishing Coup., BMII, AMP RBH 46

GO GET IT (EMI April Music, Inc.. ASCAP/Ith Tea Teue,
ASCAPPhat's Rum Song, ASCAPANet Ink Red, ASCAPI,

RBH 35

GOODBYE IN HER EYES (Weirnerhound Music. OMNI Club
Muse, 9MI/Angelike BMI/Southem Ground. BMV
Bright& SINde, BMII C5 M

GOOD TIRE (Ocean City Park, ASCAPAIniversal Musk Con

it° k M IEtr 24 /rn :33:411 VT=
Songs, BMII. AMP/HL, HI 00 EU LT 50

GROWN FOILS (Folunstc Publishing.13MINVamar,Tamarlane
Publishing Corp., BMVWe Rock Hard Publishing. ASCAM,
AMR 11BH 86

HAM/ TO LOVEIMike Curb
Bar MusiMusic.

HMI/Dan:Ion Ranch Music.
BMVOver The e BMV97 One Soms.ASCAP/Ariose
Music, ASCAP/EMI Chistian Music Group, ASCAP1, AMP/
HL. CS 9, HIM 43

H ARRIETT JONES (Paradise Amer Music, BMI/Sonos
Of Universal PolyGranIntemational, BMIfindia B. Masi,
CMS, It ME 54

RASTA nuE SALGA SOMMI Diadem.' Music In,
BMI/Crawn P Music Publishing. EIMI) LI 13

HASTA HUE TE CONOCI {Amt.! la. ASCAP/Universal Musk -

I laT'ATTR G6(411% Music, BMI/Where Da leam At
BMVEMI Foray Music, SESACAlko Love Is Sell A Rap,
SESAC/Aprilh Boy Mut*. EMI/Warner-Tamerlane Pubes Nog
Copp., BMIL AMP/HL. 111042: ABU 12

HEART SKIPS& BEAT (UniversaleMlyGram Intemational Pub -
fishing, ASCAP/Smigs 01KobaR Music PublisNrg America,
Inc.. BMVChiddy Bang Music. BMI/Sony/ATV Music
mg 0161. PRS/EMI Blackwood Music Inc., BMII, It H100 96

H ELLO ISony/ATV Songs 11C, BMI/Karmin Music, BMI/Wamer,
Tamerlane Publishing Corp., BMI/Studio Beast Musk, BMI/
EMI April Music, Inc, ASCAPI, AMP/HL, H10062

H ELLO GOODBYE (Sony/ATV Tree Publishing Company. BM/
FSMOI, IMRD/Cllyseles One Music, AMAP/Engleh
Ivy Music, EIMI/Scny/A1V Goss Keys Publishing, ASCAP1,
HL, CS 52

NO HEY (The Lumineets, BMI/Songs Of &shalt Musk Publish-
ing Anne I, MB H100 32

HOW ON (RYA World Publishing. ASCAP/DJ3 Publ [shine,
ASCAP/7 Vaughn Entertainment ASCAPI ABB 67

HOLD ON (SHUT UPI (For Casio PublisNog, BMIPC0(
JPEItittisl Publishing, BMVYang Jaw Music Inc., BMI/EMI
Blackwood Musk Inc, BMI/ HI. Po3H 96

HOW UP 071iny Boy South, ASCAP/Dead Slob Music. BMUS
Cooke 1301/Close Range Pultshingrn,13M1) liBH 69

HOME (CYP One Pubeshing. ASCAP/Downtown Music
Publishing SIC. ASCAP/Falling Al Music. ASCAP/Razor &
Tie kens Pubfisling, LLC. ASCAP/Demyeall Music. BMII,
AMP H10022

HOOD RICH ANTHEM (Scream Van Gogh Mosic.ASCAP/
Namednis Maximus Music. BMI/Irving Music, In, BMITSY
Epps Music, ASCAPASesemoir Media Music, ASCAP/SNRS
Productiuns Publishireg, ASCAP/N113 Music Coro, ASCAP/
Radric Davis Music Group DC, ASCAP/Juaguinmalphurpuly
fishing, ASCAP/Gotti World &dishing, ASCAP/ChNsalis
Music, ASCAPI, AMP RBH 90

H owcourrnty FEELS (WarnerTwerlane Publishing Corp..
BMVBcatwright Baby. BM/February 4 Music, BMI/Peeimusic
111,1, 1301/Songs Of Peer Ltd., ASCAP/Seam Thrash,
ASCAPI, AMR CS 26

!MKT SOUR MAMA {Music Of RPM. ASGAP/Ount Dog
Must, ASCAP/Sounds Of RPM, ASCAP/ONie Stars Music,
ASCAPI CS 42

I AM YOIJELEADBI IHarajuku Garde Music, WI/Morey
Mari Music, BMI/Songs Of Uriyersal, ho. BMVHitBoy
Music, BMI/You Can't teach Bain lbe Shhh, BAS1/4BlunN Lit
At Once PuNishing, BMVFirst 141 Gold Publishing BMV161Ia
Cern Music, BMI), Ph RBH 82

I CAN ONLY IMAGINE ISonge Or Uniwrsal. Irc., EMI/
Culture Beyond Ur Experience Publishng, BM/Young Mu,
Publishing Inc.. BMI/WameuTamerlsnePublishing Corp., BMI/
TO Ball Music, BMVArfist Publishing Group East, SESAC/
UnNersal Tunes, SESAC/Sorm/A7V Songs IC, BMI/Shapiro,
Bemstain & ASCAP/What A PuNishing LTD. SACEM/
hen Songs, BMVIelpa Music Bee STEMISA/Rister Editions,
SACEMMB.M. Music Corp. SESAChSEX Music, SESAC/.
AMP/1-11, HIM 44

ICE (Team S ON Publishing, WI/Songs Of Universal, Inc. BMI/
If You Bet Need Me Done Leave Me Publishing, BMI/BAI
Blackwood Musk Inc. BMI/Sany/AN Tunes EICASCAP/K
Cal PANS s hog ASCAP/Young Mons, Publishing In, BMV
WamepTamerlane Publishing Corp., 13M11, AMR/HL ABE 26

1 DONT CARE 1Blevision Music Publishing, BMVSony/AIM
Songs IC, BMI/Croos Tree Publishing, BMI/Priv.e Stock
Entertainment. LLC. EMVSongs Of UNYOMell, Inc.. EMI/
Wanner -Tamerlane Publishing Corp.. BM), AMP/HL. RBH 513

1 DONT LIKE1Chielleeef Music, ASCAP/IdE Reese Music.
ASCAP/VVB Music C ASCAPI., AMP H10073, flE1H 29

I MBE GIRLS MAT n, NK BEER (Tokeco Tunes. BMI/
RNbyrs Lyrics, Land and INestotle BMVEN Wee Music,
LIC,BMI) CS 21

I LOVE GIRLS lAdies Publ &wig Group West ASCAP/WB
Music Corp., ASCAP/J. Franks Publishing, ASCAP/Siher Y2K
Publishing. BMI/Warner-Tamerlane Publishing Corp. WI/
Hannah Eight Musm SESAC/Kobalt Publishm. SESACAMes,
side Independent Publishing. ASCAP/Latelleh Music, ASCAP/
Thou An The Hunger, ASCAPI. AMP ISBH 76

I LOU OEM STRIPPERS (Tv Epps Muslc, ASCAP/Reselvoir
Meths Mum, ASCAP/Harajuku Barbie Music. BMVSongs Of
Universal, Inc . (SMUG. South Bay Mum, BMI/Hip Hopyille
USA Music. BMVItsydiole Music. ASCAPI, HL RBH 85

IN AND OUT IH.Money Music, ASCAPRIJ Productions ILO.
ASCAP/EMI April Music, Inc, ASCAP/EricB, ASCAP/Writing
Camp Muse, ASCAP/Sony/AIVTunes LLC, ASCAP/Dylon Boo
Music IC. ASCAP/Kohall Music Publishing America. Inc..
ASCAP/WB Music Corp., OSCAPI. HL MB 62

INCONDICIONAL(Warner-Tamodane Publishing COI,. BIN
Songs Of Top Stop Music Publishing. BMI/Penluis Music
Publishing, EMI) LT 8

RS TeM6110DinaKORNER Publi string ASCAP/Songs Of

Universal, Irc.. BMIAmagne Dragons PublisNog, BMII.
FL.H100 37

I WILL WAIT Music Corporation, ASCAP), HL
H1045

I WISH I KRIEW (Unersal Music Corpora°. ASCAP/
Tetragrammaton Music, ASCAP/NMac Tyke Music. ASCAP/
Melodic Piano Peoductions, ASCAP1, HL, RBH 66

!WISH YOU WOULD (Money Mask Music, BMI/Songs Of
H niverNI, Ix BMVIlease Gimme My Publishim In, EIMI/
EMI Blackwood Music Inc.. EIMV4 Blunts Lit Al Orin PuUiSn

BMII, R

ing, !WI/NiOt-B N42oy Music. EIMIAJ Can't Teach Bien lbe Shhh,

!WONT GIVE UP IGao Eyed Music, ASGAP/Great Hooks
Music, ASCAP/No BS Publishing ASCAPI 1110 25

JET UFE (Jet Life Publishing, BMINVB Music Corp., ASCAP/
SipN Land Publishing 13MVSongs DI Universal, Inc.. BMINGH
Sound Publishing, ASCAP/Wamegamerlane Publishing Cap.,
BMII. AMR ABB 77

JUST THE WAYYOU ARE (No QiIr eddm a Music Publishng.
BMI/Dommtown DMP Songel3MVNaked Under NN Clothes,
ASCAP/Sony/A1V Tunes IC ASCAPMncent Marcellus
Watson, ASCAPIRBS178

JUST WANIM ROCK Pr ROIL Big flee Toe. BMVAmarillo
Sky Song, BMI/Big Loud Songs, AP/Angel ANN Songs,
ASCAPI CS 41

KICK IT
ec

IN THE SliCKS (EMI Br-T lackwo
amelanod e PudMusicRhennk Mum, BMI/Warnedling Corp

BMI/Indiana Angel Music. BMIAN3 Music Corp ASCAP/Get
A Load Of Ins Mum, ASCAPI ANIP/HL, CS 38

MSS TOMORROW GOODBYE ISony/ATV Tree Publishing
CompaN, BMI/Peanut Mill Songs. BMI/Chmsalis Songs$,A1/
Big Mem SIMI/Cray Water Music. ASCAP/Lttle Blue Egg,
ASCAPI, HI. CS 13, HI 00 47

IA PASION NENE MEMOMA (Cows MIN Music Publishing,
ASCAP/Uniyersal Musics, Inc., ASCAP/Sony/AN MOWN
SESAC/Eocelender Songs, SESCA) LT 43

LAS MORDIAS1GusatNt Hits Arne SESAC/Amgmem
SESAC) LT 37

IATELY (Unversal Music - MGB Songs. ASCAPRovektion
Music. ASCAP/Renny Funk. BMVSeven &mynas Music,
BMII, HL, RBH 15

IAN LOVE ENS/sisal Music- Z Tunes 11C., ASCAP/Pen In Pee
Ground Publishing, ASCAP/N. 22nd Publishng. ASCAP/Ociwim
town Music Publishing LEG, ASCAPI, HL BBB W

LEAVE YOU ALONE (Young dee& Music Inc., BMI/EMI Black.
wood Music Inc.. BMVCopyright Sonlnel/On mewl Music  2
Tunes ELC.,ASCAP/Pen In The Ground FINI,shog, ASCAP/
Cosmic Echces Publishing Comps,, BMII AMP/HL, RIM 44

LEMNE SEEIJimipub Music, BMI/OVI Blackwood Music
BMI/Hypnutc Beats, BMVRebel Mack LOC. BMI/Songs

Of Kobalt Music Publishing America, Inc, BMVRebel Made
Music 11C, /Kobalt Music Puteishing AmNica,
ASCAP/UH1VASCAPMum, ASCAP/EMI April Mal, ASCAP/
EricB, ASCAP/Wnting Caenp MINN ASCAP/Sony/A1VTunes
LC. ASCAPAA Red Songs, ASCAPAI Blunts Lit At Once Pub-
lishing. BMI/Hrst N' Gold Publishing, BMVSony/ATV Songs
LOC, BMVWamer-Tamerlane PublisNng Corp., 13MII. AMP/
EL AIME& FIBH 11

LET ME LOVE YOU (UNITI YOU LEARN TO LOVE YOURSELF'

(UnNersal Musk Tunes LIG.. ASCAP/Pen In The Ground
ASCAP/EMI Bletlewned Music Inc, BMVEMI April

Music, Ix, ASCAP/Copyright Comm& EL 1110028
LkTS GO (EMI April Mum Inc.. ASCAP/EMI Music Publishing

Ltd, MCPS/EMI Music Publishing Ltd., EAS/Pen In The Graved
Nblishing. ASCAPAJniversal Music .2 Tunes Lit., AKA?),
HL HIM 51

LETS TAIR (EMI Foray Music, SEAGA& Grandes, Oh
Music. SESAC/Oh Music, BMVEMI Blackwood Music Inc,
BMV4131unts Lit At Once Publishing, BMI/First N' Gold Pub
lishing,BMI/Austin Owens PuNishng Designee, ASCAP/EMI
Apnl Musk, Inc., ASPAP/WB Music Corp , ASCAP/Broina
Music Inc . ASCAP/Big Poppa Music, ASCAP/Justin Combs
Publishog, ASCAP),AMP/FIL RBH 34

LET THERE BE COWGIRLS (Tunes CO Bigger Mose, ASCAP/
Songs OfSESCAategoryCS

35

SESAC/Do Wong Music. LIC, BM/runes
Of C)

UGHTS (Sony/AN Muslcrublishing NKI. PRS/Sogy/A1V
Tunes LLC,ASCAP/Global Talent Publishing. PRS/Major 3rd
Music PuNishinu Ltd, PRSA3MG Rights Managemenl1UKI,
PRS/BMG Platinum Songs, BMII, EL H10010

UTILE TAUCS Manna Bryrdis Hilmarsdanir, BMI/Ragnar Tha-
rhalisson, BMI/Sony/ATV Songs LIG BMA, HL, H1053

ILIJEVE(Gred-i Publsihing. BMII LT 34
LOVE ON TOP IEMI April Music, Inc, ASCAP/B-DaY Publishing.

ASCAP/2082 Music Publishing. ASCAO/WR Music Com.,
ASCAM)LJ Songs, ASCAP/Lymotown Musk Publishing LLC,
ASCAPI, AMP/NE.11BH ZB

,OVRrieLl IS.,WAP/ Tree Publishing Company,
EIMVEleavertime Tunes, RMI/Low Monkey Musk BMI, HI,
CS 6, H111060

MADNESS Roosechated LW, PPS/Warner-Tamerlane Publish

ire Cary, BMII. AMP, H1079
MERCY (Please Gimme My Publishing Inc. BMI/BAI Black-

wood Music Inc., BMVRLFG Music. ASCAP/Sonns Of Uniyee
sal, I, BMIAT To De( Publishing. EEC, BMI/Neyltahood
PushyRuNishing, BMI/Sony/A1V Songs LIC, BM 1/1.11 EPP,
Music, ASCAP/Copyright Control/floynet Music, ASCAP/The
Royalty Natswrk, ASCAPAlnivenal-PolyGram International
Puhlishing,ASGP/Dub Pima Music Publish kg Ltd., ASC0P1,
HL, H10317, BEN 13

RAMEY GO 'ROUND Warner -Tamerlane F4Hishing Corp,
BMI/351 Music, BMI/Want A Fresh One Music, ASCAP/Dlack
Riser Entertainment LLC, ASCAPANNeisal Music Corporation,
ASCAP/Smack hie ASCAPI, AMP/HL CS 36

TSB PNONIESA (Productora de Talentos, EMI) LT 30

&BRAND& Al C1110 Mobeno Tapia Publishing, BMII LT 4
MERU. (IP E On The Track PubliNing,ASCAP/69mmerk

Musk. BMWoung Him Entenainment, ASCAP/Rodeml
ASCAP/Yourta Money Pubfishing In, EMI/Warner

Tamerlane Publishing Corp., BMI/Hollywood And Sacramento
LIG, BMII, AMR RBH 53

MISSIOT YOU CRAZY (Bill Ruder Music, BMI/EMI Apiil Music
ASCAP/Funky Mede Musk, ASCAP/She Sorg Factory.

LLC.ASCAP/Golden Vault Music, ASCAPI, HL. CS 32
WHO MY LOVE (Hera J Elite Music, ASCAP)REH 87
MI VIDA EFIESTUMnisersal Mame Inc., ASCAP1 LT 44
MO RE TRUCKS THAN CARS IBig Loud Shia Industries,

ASCAP/Simen Stars Mum, BMVRooster Pecked Music,
BMI/CMoGo Music, BMII CS 50

MIJERO DE CBIOS (J & N Publishing, ASCAPI LT 48
MU ETA HAD A GOOD TIME (Offer You Can't Refuse Mvsic,

BMI/Siip Joint Music. BMI/Bpogall MINN BM1/13 Knox
MNic, BMI/Peoskie Music, BMI/Bevalty Music, BMI/Gallo
And Landers Mumc LLC, BMI) CS 43

MT BOWES STIU.Otono Money Publishing Inc, BMI/
WarnereTamerlane Publishing Corp BM/Songs Of UnNersal,
Inc, BMI/FP To Der PutilAing. ILL, BMIAlun The Sae., Ile.
ASCAP/Sarom Soundy BMI/Prestige Workkide. BMVUniyen
sal Music Como ration, ASCA9,AMP/HL, RBH 71

PAY MOMENT (Tyree Simmons, ASCAP/Orarna Like The 0J,
ASCAPT7y Pops Music. ASCAP/Reseneir Media Music,
ASCAP/Foryuy Rich, ASCAP/Maybah Music Group, ASCAP/
Ohaji Publishing. ASCAPAInMereal Music Caperation,
ASCAP/Brother Bags Fhblishing. BMIANarner-Tamelane
Publishing Corp.. BMI). AMPAPL RBH 50

NEW DAVIS° Cent Music Publishing. ASCAP/Hrirversal Music
Corporation.ASCAP/WB Musk Cap., ASCAP/Aine Nothing
Going On BtA ASCAPAellow Rodu.ions,ASCAP/
EMI Accil Music. loco ASCAP/ArNgg Music, BMI/Wamer-
Tamerlane Publish ng Cap., BMIaroorn Shady Mao, EMI/
Songs Of Uniseisal, Inc., BM/Lab B Musk, EMIANing Music.
Inc BMI/Underdog East Songs. BIAVIANna Pon. Tunes,
SESACAInlyemal Tunes. SESAC/Songs LYS° Fab Music. 8M1/
EMI Bleclowood Music In, BM Arbon Meet PublNhng
ASCAP/CBE Publishing ASCAP/Sony/ATV Tunes U.C.
ASCAPI, AMPAIL, MN 59

NOBODYS PERFECT IDreamviRain. BMI/Songs OS Universal,
nc., BMI/WenerMamedane Publishing Cum.. BMITScdd May -

Ted Publishing, BMII, AMP/lit, H100%: ABE 111
NO OE (Ty Epps Music, ASCAPASee Write ILL, BMI/EMI Black-

omod Music Inc.. EMI/Scurids Fiore Earchoners, ASCAPI,
HL H103 29, RBH 3

NO ME COMPARES (Wamer Chappell Music Spain S.A.
SGAE/WEI Music Cone., ASCAP/Sseul Producciones St,
ASCAPI LT I

NO SEGUE MODAS AIM ELIA NO MOUE MOORS IEMI
Blackwood MNA HMI/Crown P. Music Publishing,
BUILT 27

NO WORRIES (Young Money PuNishing EMI/Warner-
Tamerlane Publishing Corp . BMI/EMI Blackwood Music Inc.,
BMMI You Need Me Don't Leave Me. BMVMoney Mack
Music, BAAS, AMP/HL H100 BD, RBH 41

NUMB IURIVMusm ASCAP/EMIANil M Inc.. ASCAP/
Lateral Publishing, ASCAP/Kles Ahlond Publishing, ASCAP/
Sony/ATV Tunes La ASCAPAJniersal Music Corporation.
ASCAP/Songs Of UriNersal, Inc. BAAVRefune Music Ltd
ASCAPANMersal Music Publishing Scandinasia AB/Ry Love
Music, ASCAPRIMe Tyne Tunes Inc., ASCAPI, HL H1097

0111 MORE NIGHT ISudgee Muss EMI/Universal Music -
Csreers.13MI/MXM Musk AB, BMI/Kobalt Mums Publishing
Poetics, Inc.,ASCAPI, HL H101, LT 32

ONE MORE GAO SONG 1WamerTanerlane Publishing
Corp.. BMI/Little Beluga Music, HMI/Lonely Motel Music.

BMII. AMP CS 45
THE ONE THAT GOT AWAY {EMI Blackwood Muso Inc..

BMVSteing Soother Music, BMIA.Iniversal Music  Careers,
BMI/SMitake Maki Publishing, BMIMbe Room Music, HMI/
Jintalaya Music, EMI/BPJAdmmistiation. BMII, It CS
11; HIM 55

OVEN1Sony/A1V Cross Keys Publishing, ASCAP/Ibuch My
Music Irc, 13011, HL H10075

ELPASADO ES PASADO lAnyal MuNc,BMVSeru Musk
Publ h' p0I BMII LT19

PASARELA [Los Canons Publishing. ASCAPI LT 6
PAYPHONE (Sudgee Music BMIAJNyersal Music  Careers.

PMI/Maos Ball M BNIVVehere Da Kase IIMI/Msru
Cha Cha, BMI/Lotosh

os,
Balls Soup BMI/E AA Entertainment

LTD, ASCAP/BMG Ruby Songs, ASCAP/MXM Music AR BMI/
Songs Of Kolealt Music Publishing America, Inc., BMI/Warner-
Tamerlane Riblishing Cap., BMI/Wie Khalifs Pud5hing,13M1),
AMP/HL, H10020

PONTOON IEMI Blaclesecod Mums Inc., BMI/Wneciestnke,
BMVUnNersal Music  Careers. BMI/Banytones. BMI/ HL
CS 7, H10035

POP THAT leharbouch Lute Publishing Designee BMI/First
Gold PublisNng, BMI/So,/A7V Songs NC, BMI/Live Write
PLC BMVEMI Blackwood Music IN.. BMI/Young MN.
Publishing Inc., BMI/WarnehTamerlane Publishing Co, BM/
Rock & Lee Music, ASCAP/Musis 01 Ever Hip-H og, BM1/13MG
Rights Management, BM U4 Blur. Lit At Once Publishing,
EMI, AMP/HL, H10039, RBH 4

POUND THE ALARM Narajuku Barbie Music, WI/Money
Mack Music, BMI/Songs Of Universal, Ix, BMI/Songs Of
Redline, BMI/Sor&/ATV Songs L10, Effv112101 Songs, BMIC
HL. H100 1& LT 41

PRAY FOR ME (Taney SMNteh Music, LEL BMI/Sorgs OlUni
Nisei, Inc.. BMI/FAN 2 Music, BMI/hnonio Disonh
ASCAP/EMI ANA Music, Inc., ASCAP/CriMoper Mathew
Music. BMI/Songs Of Windswept Facie, BM& HL, ABU 22

El PRIMER WGAR Illniversal Music- MG13 Songs, ASCAP/
Universal Music Mexico SA. de C.V.. SACM1 LT 38

PUT IT DOWN (Galassi Eamon Floss Publishing. Inc., BMV
Team S Dot Publeing,13MI/Songs Of UnNersal.1,13M1/
Dem Nino Mums, BM1/Cultuns Beyond Ur Experience Pub-

13MII, HL 1110076: FIBH 5

OUE PERISABARNFerca Publishing BMII LT 39

RADIOACTIVE (KIDinal(ORNER Publishing, ASCAP/Songs
Of Universal. Int. BM/Imagine Omgons Publishing, BMIL
FL 11M 93

ROME IS BURNING GIStreet Studios, BMII HRH 83

SAY 0000NIGNT1Songs Of Universal, Inc.. BMVKmatiye
Songs, BMI/MNic Of Stage bee, BM/GANA-Grace
Music, BMI/Rogers Cream Music, 13M1/111MG Clyysslis Music
Pub khing, BMI/EMI Blackmood Music Inc. LIMI/Mr. Bright
Sole BASIL Ill, CS 37

SHE'S SO MEAN IU Rule Music. ASMP/EMI April Music, Inc.,
ASCAPAncinda Panic Music BMI/EMI Blackwood Music Inc..
BMI/Grand Line MOS14 ASCAP1, HI, H1058

SHININ' ON ME IWriters 01 See Gayle MUSIc, EMI/OPAeN,
Music. BMI/Mike ash Music, EIMVSweet Hysteria Music,
EMI/Legends Of Moak MusNng Music. SESAC/Big Loud
Bucks. BMI/Songs of StyleSonic. SESAC/ MP CS 18,
H10094

SIN RESPIMCION (Ideas EnteOses, Inc.. BMI/Editora de
Ideas SESAO/Editorml LOA, SMAC/Alyani Musk Pubtishng,
SESAC/ LT 3

SLEEPY LITTLE TOWN (Writers 01 Sea Gayle Music, BMI/
Emma's Garden Music, EMI/House Of Sea G CS

ASCAP/New Son 01A Miner Songs, ASCAM CS MMusic,
SOLO VINE A DESPEDIRME (DEL Melodies, BMI/BadSin

BMII LT15
SOMEBODY THAT I USED TO KNOW {Op Shop Songs Pry

Ltd, APIINKobalt Musc Sevier Ausualia Pty Ltd, AMA/
Songs Of Kobalt Music Publishing America. Inc., BMI/
Unichappell Music BMII. AM'. 11 00 19

SOME NIGHTS IWG Music Caro, ASCAP/FOR Music, ASGAP/
Beeman Music, ASCAP/Rough Are ASCAP/Shira Lea Law-
rence Flick Music, EIMI/Way Above Music, 13MVSony/A1V

Songs DC, BM& AMP/FL H100
SOMEONE UKE YOU /Songs Of Universal, Inc, BMI/ChnNalis

Music, ASCAP/Sugai Lake MNic, ASCAPI, AMFSHL CS 56
SORRY IC. Hanis, ASCN&Floyalry Rightings. ASCAPAN'Nersal

Music Corporatem, ASCAP/Pretty Gas And Big Low Songs,
BM/Songs Of UniNrsal, HL PEE 96

SONY ON THE HOCKS (No Such OIng Mic BMI/Yacht
Haven Music, SESAC/ CS 53

SOUTHERN COMFORT ZONE House Of Sea Gayle Music,
ASCAP/EMIAmil Music, Inc ASCAP/Didn't Haw To Be
Music Publishing. ASCAP/, CS.

SUMMERTIME (Not Listed) R1311 73

SWIMMING POOLS (DRANK) IWB Music Cap. ASCAP/
Hard Working Black Folks, ASCAP/Eop Dawn Music. ASCAP/
Warnemiamerlane Pubeshing Cap.. BMI/Brother Bag, Pub-
liskrig, USU. AMR HIM SI, RBH 39

MCI A LITRE MOE IMusic Of Cal M BMVCal 6/ Entertain-
mune LLC, BMI/13io fled Toe BMI/Big Loud Bucks, BMI/
Amarillo Slry Songs, BMI/Chrysalis Songs, ElMroNgsrn
Jim McCormick, BMI/BMG Chrysalis Music Publisling, BMII
CS1,H100 33

TAKE A WAU( (Boat Builder Music PublisH,LLG, BMI/Sany/
AN Songs LLC. BM& HI. H10089

TAM IT TO THE HEAD (Money Mack Mum, BMI/OJ
Shelled Publishing. BM/Songs 01 Universal, Inc., BMINRP
Music Publphing, BMVYoung Money Publishing Inc. RAI/
WamerTamerlarie Publishing Corp., &MIA Bluets ikao.
Puhltshing, BMI/EMI Redmond Musk Inc, EIMI/Gulaire
Beyond UExperience Publishing, BMI/Harajuku Barbie Music,
BMI/leac N Field Entertainment LIG. ASCAP/M3 Music Coo..
ASCAP/She Fraternity Music Croup, BMI/Numbers Doll Lie,
UM. BMI/Soogs GI Kcleall Music Publishing America. Inc.,
BMII AMP/HL. RBH 33

TANTO AMOR (Nat Listed} LT 46
THE A TEAM (Sony/ATV Music Publishro MM, FAR HL

HI OD 62

TEARS OFJOVIChuck Harmary's House Publishinqr ASAP/
Wen. Co., PLC, ASCAP/Normaharris Music Publishing,
ASCAP/EMI ANA Music, IN., ASCAP/StAin Beast Musk,
BMI&Vamer-Tamerlane Rblishing Cap., BM& AIR/
EL, Al

TE MIRRORS MM BONITA O1rpa Musical, LLC, DAP LT 20
TE QUIERO (Arjona Musical. ASCAP/Sony/ATV Discos Music

Pub islang LLC. ASCAPI LT 7
THANK YOU lie -Bass Music No. BMVEMI Blackwood Music

Cu EIMI/EyetallPNdNtioN Inc, ASCAP/Sony/ATV Harmony
ASCAP/Altino Mum Inc.. BMIAVonda Songs Inc.. BMOC
Chi Lin Publmhng, BMI/Nuthverk Songs &NI, shins Ltd,
ASCAP/Big R Publishing. ASCAP/EMI April Music, Inc.,

ASCAPI HL ME 49
THIRS WRY I PRAT (Sony/A1V Cross Keys Publishing,

ASCAP/Danelle Levemo Put Company. ASCAP/
Southside Independent Music Publishing, LOC, BMI/Intemal
Combusson Music, BMI/Kickin' Grids Hues BMVWe're
Going To Maui Musm HMI/Songs Of Unhersal, Inc, BA411,
AMP/HL, CS 23

THINGS YOU CANT IN A CAR Null To Pay BMI/Offer
You Can't Peruse Music, BMI/Black River Enteasinment,
LM, RMII CS 54

THINNN BOUT YOU (Pug Music, BMI/Heavens
Research, BMI/Elowntown Musk Publishing LC, ASCAP/,
AMR H1041, MB 23

TIL MS LAST RAY Ohms Of Bigger Piave, ASGAP/OgGer
Fiches Smug, EEC, ASCAP/Bm Music Machine, BMI/Double
Banal Ace gals, BMVEMI April Music, Inc ASCAP/Songs

LZSIEIMAISIZIL'ood"U'I'L°!Fm 00.
Music, BMVSony/ANTres Publishing Company, BMI/Cass

n

Jam Music, BMI/Eittle Lola Mae BMII, EL CS 6
TINT ON BACK Magic Mustang Music Inc., BMI/EMI Black.

wood Music Inc., BMVRoss Cooperman Songs, BMUS Tunes
Music Ehblishing Limited. BMI/EMI Audi Musk, Inc, 05002/
Jon Mark Nite Music. ASCAPI, HL. CS Si

TITAN111M1EMI Blackwood MusN BMI/Long Lost &other
Management Ltd, PRSTIALPA Music Publishing, BUMA/Piano
Songs, EIMI/Se,/ANSongs LLC. EIMVShap So. Bernstein
& Co., In, ASCAPAMet A Publishing LTO, SACEMfienyor
Music, 13SAVESAI Music Publishing Ltd., FRS/, HL H100 23

TOOOLOOT E GUIERES ES HAMAR (Mbar Publishing LC,
BMI/EMI Blackwood Music Ix, BMII 0145

TONIGHTIBEST YOU EVER HAOHJohn Legend Riblishmg,
BMI/BMG Chrysalis Music Publishing, 6MIAAJP Music,

ASCAP/HamesdNol Publishing. BMI/MNic Chef Publishing.
BMI/Ludecris Worldwide Publishing, Inc., ASCAP/EMI April
Musk, Inc., ASCAPI, IL 01091; BBB 19

TOO GUISE (Pure Ground, BMI/Warner-Tamerlane Publi,hing

Corp., OMI/UniyersalPolyGram Internaucnal Publishing,
ASCAPI, AMP/HL, H1009

TOO G00010 BE TauT(NoSuch Music, SOCAN/Bug
Music, ASCAP/Music Of Windswept ASCAP/BMG Chrysalis.
ASCAP/Songs 01 SouthsiN Independent Music Publishing, L/
Haylene Music, ASCAP/Songs Of UnNersal Ix. BMVSongs
From The Engine Room, BM), AMP/HL, CS 29

TOTE Wail!) (Please Gimme My Publishing Inc.. BMI/EMI
Blackwood MusicBMAIKelly Publng. Inc., BMI/
Universal Music  2 Songs)[WI/Crosses Tree Publishing, BM!!
Sony/AN Songs 11C, 13SAI/05e Smith Publishing Designee,

EIMI/Coo,ght Contro), HL., H1070
TOUCHN YOU IEMI Foray Music, SESAG/Pico Love Is Shill

A Rappec SESACANarner-Tamerlane Publishing Corp, BUT/

Courtney Madison Music, 8M1/4 Bluets UI At Once Pubis&
ON. BMI/EMI Blackwood Music No, BM& AMPA-IL ESN 65

TRIUMPIWIT (GET 'EMI (Rye Songs, OW/Songs OWN-
versal, Ine, EMUEMI April Music, Inc ASCAP/2613 Music,
ASCAP/W.BM. Music Carp., SESAC/Pamala Lorrensh
Publishing, LEG. SESAC./4 Blunts Lit At Once Pubbshing, BMI/
EMI Blackwood Musk nA,BMIAM3 Music CorpASCAPI,
AMP/HL M1161

TRUCK YEAH (Red Vinyl MusiNBMI/Sony/ANTree Fkiblishing
Comps, BMI/Rout 49 Music, LIG, BMVDan,Myrick
BMI). IL CS 12: H100 El

TRUE BEUEVERS (Universal Mu sic Caperetion.ASCAP/
Cadaja Publishing, ASCAP/Global Dog Music. ASCAP/Big Yel-

low Deg Musk, ASCAP/Lunalight MNic, ASCAPI, HL, CS 2B
ntramc Platinum Soqp, 6M/11stio I Love Y. Music,

EMI/Jun Writers Group, BMI/Legitirnate Moos %els
BM) H100 56

TURN ON THE UGIITSINeyeadiN Maximus MNiN BM/
Irving Music, Inc. BMI/Sounds From Eardnemmeis.ASCAP/
Eardrummers MUSIC Publishing, EMS HICO 54, REPO

U ANT BOUT THAT LIFE {Beate, Made This Publishing,
ASCAP/Rainar Pullurn Nblishing. ASCAP/TekfiaPmx
Publishing Designee, BMVPeny Duane INdemond Publishing
Designee, BMI) RAH 94

UN HOMBRE NORMAL (Atpa Musical, LG, GA141712
UPI (Sudan Williams Publis&ng Designee. BMI/LoyeRance

Musk LC, BM) RBH 47

VAL V131,164,(IreboRadt rpitBAHS?, P/La Publishing,
AS

WANTED ISongs Ot Universal, Ix, BMVSongs Flom lbe

Engine Room, BMI/Happy tittle Man Publishing, BMII, AMP/
HL, CS 2, WOO 16

WANTED YOU MORE (Warner-Tamedane PublisNng
EIMI/DWHaswood Music, BMI/RADIOROLLETSPublishng,
BMI/EMI Foray Music. SESAG/Hillary Dawn Songs, SESAC/
Songs To Make ON To, ASCAP/Chnstina Mane Music HMI/
Plug Pullishirg. ASCAP/Donelson Songs ASCAP/Sussman &
Associates. ASCAPI, ASSAIL CS 30

WANT U BACK ISor,s Of Kobe's Muoc &lashing America
Inc BMVEMI April Music. Inc.. ASCAP/Mr. Kanani Songs,
ASCAPI, HL H10030

WE ARE NEVER EVER GETTING BACH TOGETHER liaM
Music AB, BMI/Songs Of KKR Music Publishing Ante..
Inc IBMI/Sc,/ATV Tree Publishing Company. BMI/Taylor
Swift Music, BMII. HI, CS 16, H104

WE ARE YOUNG IGearvon Music, ASCAR/flough AS ASCAP/
Shim Lee LawreNe lick Music, BMI/SorN/A1V Songs NC,

EMI/Way Above Music, BMIANB Music Corp., ASCAP/EBB
ASCAPI, AMP/HL H1033E1

WHAT HAPPENED TO U RIPE Masi, ASCAPFMI April
Music, Inc., ASCAP/Eric& ASCAP/Writing Camp Music,
ASCAP/Sony/A1V Tunes EEC, ASCAP/MsYm & Mo.s LLC,
Sohalt Music Publishing America, Inc., ASCAP/
Dubois.OCAN/KMuse, Wodshe, ASCAP/Jobete Musk Co
ASCAPI HL 118070

WHAT MAKES YOU BEAUTMNIReOI Productions, ASCAP/
Kobel, Music Publishing America, Inc, ASCAP/BMG Chrysalis,
ASCAP/EMI April Music, Inc. ASCAP/Mr. Kanani Songs.
ASCAPI, HL H10036

WHAT PROFIT !Mike My Music In, BMI/Nottingham Hill,
BMORBH 413

WHERE RAVE YOU BEEN Mat Damn Dean Mi.dc, BMI/
Songs Of UnNersse Ix, BMIA(ase Money Publishing, ASCAP/
EMI Assil Music, Inc., ASCAP/Oneirology Publishing, ASCAP/
Presaiption Sang, LIC..ASCAPAInichappell Music, Inc.,
BMI/Be ends Musk RIO UN. ARIAL AMP/H..1100 21, LT
33; FEB 64

WHISTLEIMail On Sunday Music, ASCAP/E.Class Publishing,
ASCAP/So,/ATV Tunes LC ASCAP/NuSeci Publishing,
BMI/Antonio Clarence Mobley Publishing Designee, BMI/Art-
ist PublIslimg Group West. ASCAPANB Music Cap, ASCAP/
Glass Too Big, ASCAP/Ego Frenzy Songs, ASCAP/Sony/A1V

Music PublisMng (UP. MS/Marcus Killian Publishing Dasig-
nee BMIL AMP/HL H100 6, LT 36

WIlY YAWANNA (Ink Pen Marna Music, SESAC/Songs of
Mao Publishing. SESAC/Iimes of R&T Direct SHAG/Hams
&Tie Musk Publishng, LEC, ASCAP/FASI April Mum Inc.
ASCAP/Sugar Glider Music. ASCAP/Ensmal Combustion
Music, ASCAP/Out Of The Tapercom.ASCAP/Sengs Of

Soulluside Independent Music Publmhing, LI, AMP/H1, CS
4, H10050

WME AWAME &Men I'm Nch You'll Be My Bitch, ASCAP/WB
Mum Corp., ASCAP/Kasz Money Publishing Inc., BMI/MXM

Musk AB, BMI/Songs Of Kobalt Music Publishing ArnNica,
I, BMIAlonrse McKee Music, DMI/Wheee De leas Al BMA

CYP Two PuUlNing, BMI/Oneirolugy Publishing, ASCAP/

Resolution Songs, LLC ASCAP/Kobalt Music Publishing
America. Inc., ASCAP/ AMPAPL, H10013

WILDEST DREAMS (West Coast LM, Publishing, ASCAP/
Universal Music Gorporshon, ASC,APAPendemmrks Musk
Publishing. BMI/Songs Of UnNersal. Inc., BMV7earn SO.
Rdisleng BMII, HL, RBH 100

VIM& U STILL LOVE METOMORROW1EMI April Mush
ASCAPANNersal Music, SAGE Songs, ASCAPAIniyersal

Music SGAE) LT 18

WORK HARD, PLAY HARD (PGH Sound Oublis&ng.ASCAP/
VG Music Corp, ASCAP/Masza Ball Musk, EMIAMem
Da Kase At, BM/EMI Blackwood Music Inc., BMI/EMI April
Mum, lx. ASCAPI,ASCAPI, AMP/HLRBH 37

WRONG SIDE OF A LOVE SONG (Rondo, Music Inter-
nsticrtal, Inc, ASCAP/Mmod Chicks Publishing, SOCAN/
Merokee Mums. ASCAP/fitle Moe Music, ASCAP/Jacks Love

Emporium, BMI/EMI Blackwood Mac Inc.. BMI/Rantlife
Expelence Music, ASCAP/Peermusic III, LM, BMI/Muscle
Shoals Publishing, BMI/Fins Party, BM/, HI. RBH 90

YAW °WIDE (Universal Music Corperalion.ASCAP/Uniwtsel
Music  MGR Songs, ASCAP) LT 24

YES (NNE. Muse, BMVSVamer-Tanerlane Publishing Com.,
6MVPo(eyTde Music LLC, BMI/Sony/AIV Songs ILC. BM/
°MUNN. SESAC/ESAI Foray Music, SESAC/Pleaso Christian
Combs Music, SESAC/, AMP/HL, RBHM

YOU COME 14HST (Kingpin Entertainment Group, ASCAP/

ECMG.Ino., ASCAP/ESMG, Inc.. ASCAPI ABB 84
YOU GO YOUR WAVElhawhirl Music, BMI/Iemfloy

Publishing. BMI/Carnival Music Ortup, BMI/Bncle Best
ASCAP/Sangs 04 Hnieersal, Ire., BA//Horns On The Hood,
BMI/ HL C546

YOU Gi I (Grindlime, BMVOroove Wit Me, BM1/Kajun's Killen,
BMI/The LA. Reid Music Publishing Canonry LOC, BMVEM
Blabroul Musk NN OMB, HL, FIBH 57

YOUNG AND GETHIT Ifloberl Wllamt ASCAP/Hcc
Nation Music, ASCAP/EMI April Musk lx, ASCAP/Jerel
Randle, ASCAP/She Pawl& ASCAPI, HL RBH 72

YOUR BODY (MXM Music AB, BM/Songs Of Kobalt Music
Publishing Med., Inc, BMI/Mr. Pawl Smhs, ASCAP/
EMI Blackwood Musk nc.,BMIAlniversal Music Corpora -
Bon, ASCAP/Unieersel Music Publishing Scandinavia A13),
HI, H10034

YOU'RE ALL MAT IMTITTIS TO MEOW -Of -Pocket -
Productions EN. ASCAP/Uniyersal-PoyGram Imernational
Publishing, ASCAPI HL CS 51

56 Go to www.bIllboard.blz for complete chart data Data for week of OCTOBER 6, 2012



EXECUTIVE
-riJIINTA131.1.
Send submissions to: exec@billboard.com

RECORD COMPANIES: Robbins Entertainment names Denise
Lutz national director of promotion. She was regional director
of promotion at Island Def Jam Music Group.

EOne Music promotes Sean Rockcliffe to manager
of national mixshow promotion. He was coordinator of
mixshow promotion.

PUBLISHING: The Harry Fox Agency appoints Louise
Broderick senior VP of client services. She was VP of finance.

CLINTON

DISTRIBUTION: RED Distribution taps Rob Wetstone as VP of
digital strategy. He was VP of content at eMusic.com.

TOURING: Hill Country Live names Jessie Scott director and
Seth Rothschild assistant director for its music venues in New
York and Washington, D.C. Scott was music ambassador and
Rothschild was club manager in New York.

MANAGEMENT: Working Group Artist Management taps Mike
Bachta as an artist manager and head of the company's new
Nashville office. He was a manager at In De Goot Entertainment.

Nicholas Mishko launches boutique artist management
company 10 and 8 Management. He was a royalties clerk at
ABKCO Music & Records.

RELATED FIELDS: The Berklee College of Music in Boston
taps composer George S. Clinton as chairman of the college's
film scoring department. He has scored such films as the
"Austin Powers" movies, "Mortal Kombat" and "Bury My Heart
at Wounded Knee."

The Country Music Hall of Fame and Museum in Nashville
promotes Tina Wright to senior director of media relations.
She was director.

-Edited by Mitchell Peters

GOODWORKS
PRINCE SUPPORTS REBUILD THE DREAM
EFFORT AT CHICAGO RESIDENCY
Prince is typically quiet about the charities he supports.

"He's one ofthe more generous philanthropy-oriented peoplein
the business," says Rebuild the Dream president/co-founder Van
Jones, a friend of Prince's who previously served as an adviser to
President Obama. "He usually quietlywrites checks to numerous
causes and helps a lot ofpeople."

Buttheartisthas publiclyannouncedhissupportofRebuildthe
Dream, a grass -roots organization that is "fighting for economic
solutions for regular people," Jones says. "We do everything from
trying to pass laws in Congress to help local people get connected
to organizations that can help them."

During his Welcome 2 Chicago residency at the Windy City's
United Center (Sept. 24-27), Prince allowed Rebuild the Dream
and other local charities to set up shop in the arena's concourse.
The Rebuild the Dream Village, which included such organiza-
tions as Blacks in Green and the James Brown Academy, educated
concert -goers on how to rebuild and sustain their communities.

"Rebuild the Dream caught [Prince's] attention because we're
all trying to deal with this whole global economy, which is hurting
so many people," Jones says.

In the week ahead of the concerts, Prince appeared on ABC's
"The View" with Jones and actress Rosario Dawson to explain his
reasons for supporting Rebuild the Dream. "We're at a place now
in this country where we're going to have to work together and
stop looking at each other's affiliation and starttaltingcare of each
other," Prince said. "It's desperate times." -Mitchell Peters

`HELL' OF A TIM'

Guitarist STEVE VAI and duo
2Cellos shot the video for their
new collaboration, "Highway to
Hell," at the Guitar Center in
East Brunswick, N.J. Along for
the ride are (from left) 2Cellos'
LUKA SULIC, Guitar Center
GM DANIELLE MAGLIFIORE,

Vai, Guitar Center OM RANDY

KOVAC and 2Cellos' STJEPAN

HAUSER. PHOTO. BERNARD OE LIMP/SONY MUSIC ENTERTAINMENT

111

1
NATIONALLY SYNDICATED radio personality TOM
JOYNER (left) congratulates CBS Radio president/CEO
DAN MASON on receiving the National Radio Award for

career service at the 2012 Radio Show (Sept. 19-21) in Dallas.
Joyner delivered the Friday luncheon keynote speech at the
conference, produced by the Radio Advertising Bureau and
the National Assn. of Broadcasters. PHOTO: COURTESY OF NAB

2
MUSIC AND ENTERTAINMENT industry executives
gathered to discuss the value of Radio Disney at a
network -hosted event for the advertising community

at Los Angeles' SLS Hotel on Sept. 13. In town for the road
show were (from left) Island Def Jam VP of rhythm
promotion NOAH SHEER, Interscope senior VP of
promotion CHRIS LOPES, Radio Disney VP/GM PHIL
GUERINI, RCA VP of pop promotion DANNY COOPER and
Disney Media Sales and Marketing senior VP of network sales
MICHELLE SCAROLA. PHOTO: RICK ROWELL/DISNEY CHANNEL

3AFTER HIS HIGH FLYING BIRDS performed their first
show at London's Wembley Arena, former Oasis mem-
ber NOEL GALLAGHER received a special award in

honor of the occasion. On hand for the presentation are (from
left) Wembley head of operations SHARON SMITH and GM
JOHN DRURY, Gallagher, Wembley marketing manager ROB
LIEVESLEY, Metropolis Music promoter CONAL DODDS
(holding a photo of SJM Concerts promoter Chris York),
Primary Talent International agent BEN WINCHESTER and
Ignition Management managing director MARCUS RUSSELL.

PHOTO: JIM STEELE/STEELE IMAGES

Additional photos

billboard.biz.

To submit your photos
for consideration, please
send images to
backbeatthbillboard.com.
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iHeartRadio Fest Fever Heats Up Las Vegas
Clear Channel hosted its second
iHeartRadio Music Festival Sept.
21-22 at the MGM Grand Garden
Arena in Las Vegas. Boasting a
star-studded lineup that included No
Doubt, Green Day, P!nk, Rihanna,
Pitbull, Aerosmith, Usher, Bon Jovi,
Taylor Swift, Miranda Lambert,
Calvin Harris and a surprise
appearance from Prince, the
festival was a sold -out draw for the
13,000 -capacity venue and a popular
live stream on more than 100 Clear
Channel stations, Xbox Live and
Yahoo. The CW will broadcast
an abbreviated version of the concert
on Oct. 1.

1
SEAN PARKER (left), co-founder of live video
website Airtime, poses with Clear Channel
Media and Entertainment CEO BOB PITTMAN

in the arena's VIP section. Among other VIPs
spotted during the weekend: Universal Music
Group VP of promotion David Nathan, Big Machine
Label Group CEO Scott Borchetta and former MTV
Networks CEO Judy McGrath. PHOTO: MATT KARAS/
CLEAR CHANNEL

2JOE PERRY and STEVEN TYLER (from
left) of Aerosmith grab a minute backstage
with Clear Channel's BOB PITTMAN and

president of national programming platforms
TOM POLEMAN before playing a hits -heavy set
featuring "Cryin'" and "Dream On." The band's
first album in eight years, Music From Another
Dimension!, is due Nov. 6 on Columbia. PHOTO: DOUG
SONDEPS/CLEAR CHANNEL

3CLEAR CHANNEL Entertainment Enterprises
president JOHN SYKES (center) is flanked
by iHeartRadio performers PITBULL (left)

and CALVIN HARRIS. Harris played a few songs
from new album 18 Months, arriving Oct. 30 on Roc
Nation/Ultra/Columbia. Pitbull closed the festival
with an energetic blast through his own cadre of
hits, a few '90s rock riffs (Guns N' Roses' "Sweet
Child 0' Mine," Lenny Kravitz's "Are You Gonna
Go My Way") and a duet with Ne-Yo on the finale,
"Give Me Everything." PHOTO: DOUG SONDERS/CLEAR CHANNEL

4CLEAR CHANNEL Media and Entertainment
chairman/CEO JOHN HOGAN (left) takes
a backstage breather in the shade with

Coca-Cola VP of media and interactive ANNIS
LYLES and MediaLink CEO MICHAEL KASSAN.
Instrumental in bringing Bob Pittman to Clear
Channel in 2010, Kassan also helped negotiate the
veteran media executive's minority stake in the
company. PHOTO: MATT KAPAS/CLEAR CHANNEL
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FILM &TVMUSIC
CONFERENCE PRESENTED BY ..do FIRSTENTERTAINIAENT

CREDITUNION
An Alternative Way to Bonkk

W HOLLYWOOD :: OCTOBER 24-25, 2012

JUST ANNOUNCED
Keynote Q&A with Christina Aguilera

Five -time Grammy Award winner and one of the top -selling artists of all-time, Christina Aguilera
has a unique position to discuss the intersection of Film & TV music. Her career started on television
with The Mickey Mouse Club, and today she is watched by millions every week as a coach on NBC's
The Voice. In this rare, stage Q&A, Aguilera will discuss her musical journey, her upcoming album,

and of course the role television has played and continues to play in her life and career.

PLUS:

Keynote Q&A with Antonio "L.A." Reid

Keynote Q&A with two-time Academy Award winner Gustavo Santaolalla

Panel Highlight - Breaking Bad: Storytelling Through Music Supervision and Composing

And Much More.

Last Chance to Save $100!
www.FilmAndTVMusieConference.com

REGISTRATION: (212) 493.4263 :: Conferences@Billboard.com
SPONSORSHIP: 646.316.2961 :: Cebele.Marquez@billboard.com

Presenting Sponsor: Founding Sponsor:

ElffEWUJIIMBIT

n. Atter native Way co
ASCAP

Conference Sponsors:
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JERRODNIEMANNOFFICIAL COM THE NEW ALBUM FROM THE ARTIST WHO BROUGHT YOU THE "
BERRODNIEMANN

SMASH HIT "LOVER, LOVER" & THE CURRENT HIT "SHININ' ON ME"
WRODFROMOZ
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