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Universal Takeover

AD-SPECIFIC

UMG boss Lucian Grainge may take a personal role in revamping
Capitol as company integrates EMI with Boston Consulting’s help

ow that Universal
Music Group is of-
ficially the owner of

EMI (at press time), how the
two companies are merged
into one is a topic on a lot of
people’s minds, and so far the
UMG people making those de-
cisions are mum.

Sources say while there
has been dialogue between
various functions and depart-
ments at the two companies,
EMI couldn’t provide UMG
with complete data until the
deal is done on Friday (Sept. 28).
Moreover, EMI executives say
that so far it feels like they have
avoice on how things should be
merged. “I don’t know that we
have a vote, but having a voice in
these matters is much appreci-
ated when you are the acquired
company,” one executive says.

Another EMI staffer agrees:
“They are listening to us; they
want to understand things.
They realize you just can't
dump things into other things.”

UMG already has a great
track record in merging labels.
In 1999, it bought PolyGram and
put the two companies together
in such a way that the combined
entity was greater than the sum
ofits parts, with its market share
growing year after year. Sony
and BMG, the other big industry
merger, took years for the new
entity to finally jell.

Once the UMG acquisition of
EMI is completed, things will
start happening quickly. Al-
ready, sources say, UMG has
decided to go with its systems
as EMT'’s are considered anti-
quated. UMG has once again
brought in the Boston Consult-
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ing Group to help with the in-
tegration like it did when it ac-
quired PolyGram.

The key speculation is, How
will they integrate labels—if
they do at all> UMG chairman/
CEO Lucian Grainge is already
on record as saying that Capitol
Records will continue as a stand-
alone label and told Billboard he
has promised to double its A&R
budget, as well as that of the Vir-
gin label. Capitol will keep the
Christian and country genres,
along with Blue Note, under its
umbrella. One UMG insider
insists none of the EMI labels
will be combined because “Lu-
cian will keep the A&R centers
separate for the two companies.”

DOMINATING

KEY GENRES

Industry watchers believe it’s
likely that Capitol Nashville,
which has annual revenue
of about $65 million, will be
merged into Mercury Nash-
ville, which has annual revenue
of about $90 million, creating a
company that will have a whop-
ping 45% market share in coun-
try albums in the United States,
according to Nielsen Sound-
Scan. The reason people predict
Capitol Nashville will be folded
into Universal’s country opera-
tion is because Mike Dungan
previously headed Capitol Nash-
ville until he jumped labels to
be chairman/CEO of Universal
Music Nashville Entertainment
earlier this year. As for Chris-
tian/gospel market share, EMI
has the largest market share
in Christian bookstores, with
a 40.3% slice of the pie in the
United States and about $45
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million in sales. (That includes
Universal's market share, which
it distributes in the Christian
channel.) One executive pre-
dicts that UMG will fold what-
ever Christian it has under EMI
Christian Music Group (CMG)
and just change the name on
the door to UMG CMG.

In jazz, Universal will have
a 50% share thanks to the EMI
acquisition, but executives
within the company are unsure
whether Verve and Blue Note
will be merged. One exec sug-
gests that since David Foster is
not even a year into being chair-
man of the Verve Music Group,
UMG will see how he works out
before deciding on whether to
merge Blue Note and Verve.

UMG's dominant position in
R&B and rap will be bolstered
by the addition of EMI. In R&B,
UMG will now have a nearly
50% market share, and its mar-
ket share in rap, a subgenre of
R&B, will be almost 60%.

In Latin, it seems logical that
Universal will swallow EMI’s
Latin operation in America to
give it a 43.8% share. In fact,
the head of Capital, Latin Ser-
gio Lopes, was let go last week
and the company’s former chair-
man, Nestor Casonu, is running
it temporary as a consultant.

Meanwhile, Billboard is un-
able to figure out UMG’s rock
market share because Parlo-
phone and Chrysalis’ records
are mainly released in the

TRANS-FORMATION

United States under Capitol,
and their market share is hid-
den within Capitol’s overall
market share. While Dan Mc-
Carroll is the president of Capi-
tol and has grown its market
share from the 4% in albums
with TEA (track-equivalent
albums) market share it had
when he took over the label in
October 2010 to the 4.3% it cur-
rently has, many industry ex-
ecutives speculate that UMG
will bring in a heavyweight like
Tom Whalley, Don Ienner or
even Lyor Cohen to run Capitol.
But UMG insiders think that

STAND UP AND SHOUT

Marquee UMG
artists like
LADY GAGA
and U2’s BONO
will help drive
the company’s
increasing
market share.
®

Grainge himself may step up
to the plate and become heavily
involved in running that label
with its existing staff.

In catalog, retailers say that
they prefer dealing with EMI
over working with Universal
Music Enterprises, but that may
be due to more generous trad-
ing terms. In any event, retail-
ers acknowledge that UMe is on
the winning team, so it seems
likely that UMe will come out
on top. « -

Additional reporting by
Leila Cobo.

MOBILE: For 24/7 news and analysis on your cellphone or
o mobile device go to: mobile.billboard.biz.
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Will UMG’s Dominance
Hinder Digital?

The future of recorded music is in digital, but will so much market share in
fewer hands hurt innovation? Regulators said, ‘No’

Canyou trust Universal Music
Group to shepherd the world’s
largest digital music markets?

That’s the question that
was asked by the major reg-
ulatory bodies of Europe and
the United States regarding
UMG’s acquisition of EMI
Music’s recorded-music di-
vision. The European Com-
mission and the U.S. Federal
Trade Commission each ap-
proved the deal on Sept. 21.
Both agencies considered the
merger’s impact on their re-
spective market’s streaming
marketplace, yet they came to
different conclusions.

It was the EC that demanded
UMG give up approximately
one-third of EMI’s assets in
order to create more competi-
tive balance in the European
market. In light of these con-
cessions, the FTC approved
the merger with no additional
requirements.

The EC opted for safeguards
for the digital marketplace. It

wanted to stop UMG from
using its bargaining power to
impose higher licensing costs
and more onerous terms from
such digital services as Spotify
and Deezer.

Reaction against the merg-

The FTC’s decision reflects
the way deals get done be-
tween record labels and digi-
tal services. The fact that Uni-
versal’s market share grew by
roughly 10 percentage points
doesn’t change the reality

“To give Universal a free run

in the one digital market that
right now really matters seems
incredibly shortsighted.”

—CHARLES (

er’s approval was strong. Mer-
lin CEO Charles Caldas says,
“To give Universal a free run
in the one digital market that
right now really matters seems
incredibly shortsighted, par-
ticularly when the European
Commission had so much to
say about the digital market
and had so many concerns
about it,” he told Billboard.

ALDAS, MERLIN

faced by digital services. As
one digital executive points
out, it won’t need UMG’s cata-
log any more after the merger
than it did before the merger.
“So it's the difference between
theory and the practical reality
of doing business with them,”
he says.

The EC was particularly
concerned with UMG’s po-

tential to use its market power
to impact the development of
new digital services. Among
the concessions is a require-
ment—with no time limit—
that UMG may not impose a
“most-favored nation” clause
(MFN) in new or renegotiated
licensing contracts with digi-
tal services. MFNs guarantees
the label will receive the best
terms the service makes avail-
able to any other label.

But, again, the concession
seems better in theory than re-
ality. An executive at a digital
service that operates in Europe
expects the elimination of MFN
to lead to more favorable deals
but points out other labels, in
particular Sony, still have the
ability to impose the clause.

Much of the debate sur-
rounding this merger asks
how much power a major
label actually commands in
a marketplace with iTunes,
YouTube and the Facebook.
Labels don’t believe they

have much power over pric-
ing and enjoy little leverage
when dealing with some of the
largest technology companies
in the world. Universal CEO
Lucian Grainge and EMI CEO
Roger Faxon spent a portion
of July’s Congressional hear-
ing arguing the modern major
label is at the mercy of other
market players. “The power
is sitting in the consumer’s
hand,” Faxon actually argued
at one point.

But with a 40% share of the
market, UMG certainly has the
ability to snuff out any digital
business model it dislikes.

To be sure, UMG com-
manded nearly the same level
of power before the merger.
A digital service could possi-
bly launch—as Google Music
did—and operate—as Vevo
does—without the catalog of
Warner Music Group. But no
digital service can launch with-
out UMG’s catalog.

A UMG spokesperson told
Billboard it’s in the company’s
interest to embrace digital plat-
forms in order to make music
easily accessible for consum-
ers. “We are committed to
working with entrepreneurs
and innovative companies to
provide consumers with more
music through more dynamic
services than ever before.” « -

SAMIR HUSSEIN/REDFERNS/GETTYIMAGES

.06l BY ED CHRISTMAN |

CLEARCHANNELDEALS
COULD HURT PANDORA

While Pandora has been lob-
bying Congress and cham-
pioning the Internet Radio
Fairness Acts recently in-
troduced in Congress, Clear
Channel, which supports that
bill, is also out signing mar-
ketplace deals with record
labels that could undermine
Pandora when the Copyright
Royalty Board sets fees.

Since Pandora is using a
compulsory blanket license,
it applied for a pure-play li-
cense, which has rates dic-
tated by the CRB that it must
pay artist and label master right performance
royalties that are either 25% of revenue or 0.0011
cents per play per listener, whichever is higher.

As it turns out in Pandora’s case, the per-play
rate is higher, and that has resulted in Pandora fork-
ing over 50% of its revenue for content in 2011 and
nearly 63.9% in the six-month period ending July 31.

With that type of rate structure, Pandora is crying
for relief and hopes it can get from Congress what it
didn’t get from the rate hearings of the CRB.

Clear Channel’s
latest.deal is with
MUMFORD & SONS’
label-Glassnote.

But labels argue that Pandora’s problem is not
what it has to pay, but rather its inability to mone-
tize its service. If Pandora can generate more adver-
tising dollars, its royalty payments as a percentage
of revenue would drop.

Clear Channel clearly hopes the legislation is suc-
cessful. But if it’s not, Clear Channel is negotiating
deals with independent labels using the same per-
play rate structure Pandora pays, sources say.

Those sources say Clear Channel has struck

deals with Big Machine and now Glassnote Re-
cords that will pay master recording performance
royalties of 1% of advertising revenue from ter-
restrial radio; 2% from webcasting, instead of
the National Assn. of Broadcasters’ negotiated
rate of 0.002 cents per play per listener; and for
the iHeartradio custom station feature, the same
0.0011 cents per play per listener that Pandora is
now forced to play.

But by Clear Channel negotiating the .0011 cent
rate on the open market, labels will be able to point
to that for the CRB royalty hearings. In effect, Clear
Channel’s negotiating strategy in direct deals could
be used by labels to try and box in Pandora at that
per-play rate.

That’s why Pandora is so aggressively throwing
its weight behind the Internet Radio Fairness Act,
which will try to create a level field so that compa-
nies like SiriusXM Radio is only paying 8% of rev-
enue for performance royalties to labels and artists
while Pandora is paying more than 50%.

In Pandora’s quest to get a reduced royalty rate
structure it should be remembered it has an enor-
mous playlist. “We have over 100,000 artists and
95% of them get heard every month,” Pandora
founder Tim Westergren says. “The statutory li-
cense is critical to us logistically. It allows us to offer
aservice that plays that breadth of artists.”

A Clear Channel spokeswoman says a “market-
based solution is the way to go,” with regards to the
terrestrial radio performance royalties. .
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>>> JAY-Z ON
BARCLAYS
BOOKINGS, MADE
IN AMERICA Il
Barclays Center minority
investor Jay-Z isn’t
booking the new arena.
“I have enough jobs,” he
told Billboard the day
before the opening.
“They’ll still ask my
opinion on things, but

| don’t want that job.”
Roc-Nation-associated
acts Rihanna and Swed-
ish House Mafia, however,
announced upcoming
Barclays dates. “There’s
a little nepotism,” Jay-Z
confesses. He’s also
bullish on the future of
the Made in America

fest he headlined and
curated. “Oh yeah, we'll
do it again,” he says,
before countering, “Well,
we want to do it again. |
don’t know if it’ll actually
happen... but probably.”

{7

>>> GET READY
TO RUMBLE:
2013’S INTERNET
ROYALTY BILLS
Get ready for a fight over
Internet royalties—just
don’t expect it this year.
Sources say Internet
radio bills introduced by
Congress last week are
setting the stage for a
bigger battle in 2013 due
to the current lame duck
Congress. Such already
interested parties as the
RIAA, Pandora, the
Consumer Electronics
Assn. and the National
Assn. of Broadcasters
are gearing up for a
pitched battle.

>>> COURT OF
APPEALS SIDES
WITH TIM McGRAW
IN CURB CASE

The Court of Appeals of
Tennessee in Nashville
upheld a November 2011
Chancery Court ruling
that denied Curb Records’
request for a preliminary
injunction that would
prevent Tim McGraw

from signing with another
record company. The
court fully affirmed what
Chancellor Russell Perkins
ruled in November,

which was essentially

that McGraw was free to
leave his contract with
Curb and record under
another label. McGraw
signed with Big Machine
Records in May.

Reporting by Andrew
Hampp, Glenn Peoples
and Ray Waddell.



QUESTIONS

with MICHAEL CHABON

by JEM ASWAD

Of all the unlikely places and times, “Telegraph Avenue,” Pulitzer Prize-winning author Michael
Chabon’s new book (out now on Harper), is set in an Oakland, Calif., used-record store in 2004. It’s
certainly not unfamiliar turf for the 15-year Bay Area resident, a longtime music fan who previously
wrote about maniacal collectors in “The Amazing Adventures of Kavalier and Clay.” The new book
follows two store owners (one black, one white) as they face the threat of being driven out of busi-
ness by an incoming megastore—ironic, given the fate of such retailers—and along the way delve
into race relations, parenting, gentrification, midwifery, organized crime and Blaxploitation stars.

Billboard spoke with Chabon about his history with music and record stores, the ones that in-
spired the book and other aspects of what the character Archy Stallings calls the “church of vinyl.”
Chabon even created a companion Spotify playlist that Billboard helped orchestrate (see Spoti.
fi/ TwJnvj). “Pm excited to be talking with Billboard—the whole reason that | wrote [“Telegraph
Avenue”] was so that you would finally notice me,” he says with a laugh.

Is Brokedown Records based on a
real store?
No, but I will say that the initial idea that became
this book was planted the day I first walked into
a [now-closed] record shop called Berigan’s that’s
not far from where I live. But I just made up my
own ideal used-record store. I've spent alot of time
in them over the years.

Why set the novel in 2004?
Partly because it needed to be ata moment—sad to
say—when the threat of a big record store moving
in to kill a little record store was still scary. I first
conceived this as a television pilot for TNT in the

late 1990s, and at that point, Tower Records was
doing well and Virgin Megastores were popping
up everywhere. At some point time caught up with
me and I realized in order to make this story work,
I was going to have to keep it at a certain moment.

You already knew plenty about the cult
of the collector. Have you ever worked in a
record store?
Nope. I've worked in bookstores, and the response
[to “Telegraph Avenue”] from booksellers has been
very much, “He’s really writing about us, too.” I
have spent so much time in record stores, comic-
book stores, going to comic conventions . . . I'm

not a passionate, avid collector, but I do dabble, so
I don't feel like I'm traveling among alien people
when I'm among collectors.

Is the kind of music that they specialized

in—old funk and jazz—where your personal
tastes lie?
Initially I just had them specializing in jazz be-
cause that seemed to be the case with a good
number of the used-record stores in the area, but
then I discovered this magazine called Wax Poet-
ics—they look at black pop music from post-war
through hip-hop, and things that have been sam-
pled or influential—and I immediately realized
that it was a world, and it ought to be the music of
the book. I became a huge fan.

Has the book been optioned? And were

there books or films based on the music
world that influenced this or were a stepping-
off point?
The talk now, which is just talk at this point, is
that the producer Scott Rudin has hired Cameron
Crowe to write a pilot for a proposed television se-
ries on the book. I don’t know anything beyond
that. Other books and movies? I loved “High Fi-
delity,” both the book and the movie. “Almost Fa-
mous” is one of my favorite movies. “Spinal Tap.”
“Still Crazy,” a British movie about a band trying
to reunite, with Bill Nighy.

What are some real record stores in the
Bay Area that you still frequent?
The biggies—Rasputin and Amoeba. I like [used
jazz/funk specialists] Grooveyard, 1-2-3-4 Go,
which is more specialized in punk onvinyl. There's
a place on San Pablo Avenue—Dave’s Records.
And I'm excited about this new one, Stranded,
that’s actually on Telegraph Avenue. I [was being
photographed for a San Francisco Chronicle] in-
terview, and we came to a doorway and I saw all
these vinyl records on the wall. I looked in and there
was this guy looking back at me with the same in-
credulous look on his face. He was like, “Are you
Michael Chabon?” I said, “Yeah.” He said, “I was
justabout to try and getin touch with you to let you
know we’re opening this store this week.” [laughs]
The records just called out to me. .e

For the complete interview with Chabon, go to
Billboard.biz/chabon.
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Lyor Mulls Next Move

The hard-nosed exec leaves a big hole
at WMG—but may not be replaced

WITH LYOR COHEN’S sudden
exit from Warner Music Group
as chairman/CEO of recorded
music, the industry rumor mill
has been working overtime
naming his replacement. But
insiders say that CEO Stephen
Cooper may stay in place run-
ning the company and just have
the labels heads reporting into
him, as they are doing since
Cohen resigned.

WMG's parent company Ac-
cess and Cooper is not into lay-
ers of management, one WMG
insider says. “Cooper, besides
being frugal, likes to have the
shortest point between people,”
thatexecutive says. “ButIdon’t
think this [Cohen’s departure]
was planned.”

When WMG had company
meetings in Germany two
weeks ago, “Cohen was acting
very strong, very presidential,
very much in charge, which
is why I was really surprised”
when heleft, one WMG execu-
tive says.

So what happened to turn
things around? All along
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sources have been saying
that the key sticking point
had been Cohen’s contract,
which a year after Len Bla-
vatnik and his Access Indus-
tries had acquired WMG, still
hadn’t been signed to take
into account his promotion to
chairman of recorded music
on a worldwide basis. Accord-
ing to company insiders, the
problem didn’t so much con-
cern a money dispute as to
how bonus and incentives
based on performance can be
worked out in the absence of a
publicly traded stock, which
is how Cohen’s previous con-
tract and pay was structured.
But others say that Access had
a problem with the indus-
try’s executive high-payment
schemes. Two people close to
the situation said there had
been disagreements over fu-
ture company structure and
strategy, which would give
him a modified role that he
wasn’t keen on.

WMG and Cohen declined
to comment.
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LYOR, ARTIST
MANAGER?

Some industry executives still
believe Cohen could wind up
at Sony Music as Doug Mor-
ris’ successor or helming Cap-
itol Records; others, includ-
ing WMG executives, say it’s
more likely that he will align
with a private equity firm and
start a management company

or maybe even become one of
the bidders for the record label
catalogs being divested by the
Universal Music Group.

As one executive who is famil-
iar with Cohen putit, “Lyor is an
entrepreneur and he could only
deal with so much of corporate.”
That executive bets that Cohen

will start a management firm/
label operation, rather than wind

up at one of the other majors.

A Sept. 27 Daily News story
said Cohen has been secretly
working on building a man-
agement company for the last
two years and would continue to
pursue that opportunity.

“Lyor’s forte is to ‘move art-
ists,” as he and [Atlantic Re-
cords Group chairman/COO]
Julie [Greenwald] like to say,”
another exec says. “If there is
no room at UMG or Sony, Lyor
may turn to private equity and
build a new company.

For their part, sources at Uni-
versal and Sony say there is no
room for Cohen, although they
officially decline to comment.

WARNER’S EXEC
SHUFFLE: NO FAXON
While the press has been work-
ing overtime in touting soon-
to-exit EMI boss Roger Faxon
as Warner Music CEO, sources
within WMG say thatis not hap-
pening. They say that while
Faxon would be a good replace-
ment for Cooper, he could never
handle Cohen’s job because he
doesn’thave the A&R chops. He
also doesn’t have the close re-
lationship with Blavatnik that
Cooper does. But while some
executives question if Cooper
has the vision to run a major
record company, WMG insid-

ers say it doesn’t appear he is
going anywhere.

One music industry execu-
tive who says he knows Cooper
and his limitations says, “You
need a music guy in the top
spot, and Access is crazy not
to have one there.”

Buta WMG insider says the
move makes somesense. “If Coo-
per wants tostay, why should they
replace Cohen? You cutouta big
chunkofoverhead, and ifyou feel
the separate record companies
are running well, why do you
need to bring in someone else?”

Atlantic Records Group's team
of Greenwald and chairman/
CEO Craig Kallman receive a lot
of praise from executives within
WMG. But they add, the jury is
still out on Warner Bros.” man-
agementteam, which comprises
chairman Rob Cavallo, co-presi-
dent/CEO Todd Moscowitz and
co-president/COO Livia Tortella.

One possible money-saving
solution would be to give Gre-
enwald, Kallman and Warner/
Chappell Music Publishing
chairman/CEO Cameron Strang
more responsibilities, another
WMG executive suggests. With
Big Jon Platt recently joining the
publishing company as president
of creative for North America,
that could free up Strang, if he
was needed. .

CHABON: VALERIE MACON/GETTY IMAGES; COHEN: RYAN PFLUGER
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Their Back Pages

Neil Young, Pete Townshend lead bumper crop of rock star
memoirs, a growing segment of the publishing industry

(11 riting is very convenient, has alow
expense and isa greatway to pass
the time,” Neil Young says in his

new memoir, “Waging Heavy Peace.” “I highly
recommend it to any old rocker who is out of cash
and doesn’t know what to do next.” Plenty of his
contemporaries have figured out the same thing.
Young’s is just one of several high-profile rock
star memoirs this fall, including books by Pete
Townshend, Rod Stewart, Willie Nelson, Duran
Duran’s John Taylor, Heart’s Ann and Nancy Wil-
son, Cyndi Lauper, and Kenny Rogers.

Why the bumper crop? Publishing industry
experts credit the striking success of Keith Rich-
ards’ 2010 memoir, “Life,” which spent 22 weeks
on the New York Times Hardcover Best Seller list
and has now sold more than half a million copies,
according to Nielsen BookScan. Subsequent best
sellers from Steven Tyler, Sammy Hagar, Gregg
Allman and Carole King have solidified the mar-
ket, making the timing perfect for what some
are calling the biggest fall for music books ever.

“Keith’s book really set the gold standard and
showed the potential for what these books could
do, as well as the appetite for baby boomer nos-
talgia,” says Carrie Thornton, executive editor at
HarperCollins imprint It Books, which published
the Wilson sisters’ “Kicking & Dreaming: A Story
of Heart, Soul and Rock & Roll” in September and

has an Aerosmith memoir coming in November.

According to one prominent literary agent who
has represented a number of musician memoirs,
the category “is a sweet spot because the largest
reading block in our country is the boomers, and
they are also by far the largest buyer of hardcov-
ers. With these books in particular, they want to
own it because it’s like owning a piece of their
rock idols. And of course publishers want hard-
cover sales because the price is that much higher.”
Because these are often event releases, memoirs
also tend to sell quickly, to the delight of big-box
outlets like Target and Walmart, which devote
less shelf space to books with each passing year.

In addition to Young’s book, brisk sales are
expected for Townshend’s long-awaited “Who I
Am,” which the Who guitarist/songwriter had
been working on for 15 years. But Amazon Books
senior editor Jon Foro also anticipates that the
Heart book and the one due soon from Duran Du-
ran’s Taylor will do well with Amazon customers.

Book editors who spoke to Billboard agree that
artists with long, dramatic careers make great can-
didates for memoir treatment, but emphasize that
the most important criteria is unblunted candor.
“They have to be willing to show the fans the ups
and downs of their careers, the good and the bad,”
says Lynn Grady, senior VP at HarperCollins im-
print William Morrow, which published Allman’s

A forthcoming book
by CLIVE DAVIS will
discuss his work with
artists like ARETHA
FRANKLIN.

best-selling memoir this spring and releases the
Nelson and Rogers books in October. “Fans feel
like they get to sit down with their favorite artist
and hear about what really happened.”

Classic artists with contemporary followings
are well-suited to adapt the mechanics of an album
tour to a book tour. “These days, one of the main
drivers of sales is getting the author to do book-
store events or nontraditional events where the
fans can come out and hear the musician play
and get a signed copy of the book,” Grady says. “In
an ideal world, you not only get an author who is
candid in the book, but who is also willing to hit
the road and do in-store events to meet the fans.”

Though Richards reportedly got an advance of
more than $7 million, most artists are lucky to get
seven figures. But many have less nitty-gritty goals
in mind when they pursue one of these deals: the
chance to tell their story in a medium other than
song, to deepen their connection with fans who've
stuck with them.

As Thornton notes, the emergence of en-

hanced e-books is starting to allow
authors and publishers to present
bonuses like the unreleased song
that comes with the enhanced ver-
sion of Heart’s “Kicking & Dream-
ing.” “E-books lend themselves to
that,” she says. “There are more and
more enhancements being added
and there’s going to come a time
when we don’t even do regular e-
books anymore, because there’s just
going to be that expectation.” One
can easily imagine a scenario in the
not-too-distant future wherein an
artist might release a new album
entirely as an e-book enhancement.

But for now, publishers and artists are just hop-
ing that the market love for these memoirs car-
ries through the holiday season—and beyond. In
February, a memoir from Clive Davis promises
“the excitements, the disappointments and the
triumphs” of his career—including “never-before-
heard tales” about Davis’ work with artists like
Aretha Franklin, Whitney Houston, John Lennon,
Bruce Springsteen, Janis Joplin and Bob Dylan.
Carlos Santana recently inked a deal for his auto-
biography, expected out late next year. And Dylan
recently told Rolling Stone that he’s working on
volume two of his three-part memoir “Chronicles,”
the first volume of which was a 2004 best seller.

Editors like Thornton and Grady, meanwhile,
still hold out hope other stars decide to finally
follow suit. Their lists of “big white rhinos”
include Springsteen, David Bowie, Joan Jett,
Jimmy Page, Elvis Costello, Stevie Nicks, Bono
and Paul McCartney. .

TOP: COURTESY OF CLIVE DAVIS;
BELOW: HARPER SMITH/GLOSSY.TV

Music On Demand

Sourcing the perfect tune for ads gets easier as artists
and publishers make music just for commercials

It’s an all-too-common scenario
in the typical work week of an
advertising music supervisor:
a client’s TV spot needs a song
within 24 hours—a song that
costs 20% less than the already

>

minimal budget the client sent
earlier that week. Oh, and that
song also needs to evoke emo-
tions like “thrill” or “wonder,”
and ideally have a recognizable
name attached to it.

JUNKIE
Composer

Series 1 was
created for the
sole purpose of
being licensed for
ads, TV and film.

That was precisely the case
for Microsoft music supervi-
sor Maya Halfon, who was in
a pinch when sourcing music
for a minute-long trailer for the
latest installment of videogame
“Microsoft Flight.” In need of
a song that could be approved
within an hour, Halfon turned
to “Arcade Change” from Com-
poser Series 1, the latest album
from electronic producer/
remixer Junkie XL (best-
known for his chart-topping
remix of Elvis Presley’s “A
Little Less Conversation”). Only
this album was never commer-
cially released—instead, it was
created for the sole purpose of
being licensed for commercials,
as well as TV and film.

The album was one of the
first to be put together in fall
2011 through Downtown Music
Publishing’s Composer Series,
a program designed to bring
original music from top-shelf
artists like Junkie XL, Latin
rocker Tommy Guerrero, the
Black Crowes’ Rich Robinson

and a D] sampler from Diplo’s
label Mad Decent exclusively to
music supervisors. In addition
to the Microsoft commercial,
tracks from the Junkie XL com-
pilation were also picked up by
Universal Pictures for the stu-
dio’s “Tower Heist” trailer as
well as BMW and Lenovo for
various commercials.

To Tom Holkenborg, aka
Junkie XL, the process behind
the Composer Series was “very
liberating” compared with that
of recording his own albums
(with a new one
due in October).
“When I make
music for the li-
brary I don't feel
any of that stress.
Usually it results
in more of a mu-
sical mind,” he
says. “After I had
my No. 1 [Pre-
sley] remix I wasn't in a great
place creatively. Like, ‘What
the fuck am I going to do to top
this?” If you work on another
project you can freely approach
it without those pressures.”

Having original music from
name artists also seems to be
a solution to a problem, says
Downtown Music Services VP
of business development Josh

The Brand

ANDREW
HAMPP

Kessler, who recalls one major
music supervisor telling him,
“I don’t need 50,000 songs.
I just need 500 good ones.”
And they're affordable, too—
though Kessler notes that
“there’s not a rate sheet” for
the series’ tracks, songs can be
licensed for as low as $5,000
and even retweaked after the
fact by the artist if the client
wants an extra build or riff that
doesn’t exist in the original.
In the case of Goodby, Sil-
verstein & Partners music su-
pervisor Todd
With ?orter, an orig-
inal track from
Guerrero looked
like the perfect
fit for a current
spot for cable
company Com-
cast—enough to
beat out the com-
paratively more
expensive, harder-to-approve
“Knight Rider” theme, in fact.
It just needed the right arc to
fit the spot.

“We worked with Tommy
and his engineer to build the
track a little differently, and it
worked out great,” Porter says.
“Alot of times you get tracks and
need to change them, and just
to schedule work with artists
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can be hard. This all happened
within the course of a few days,
and was really good for the pace
at which production is moving
these days.”

Downtown isn’t the only pub-
lisher turning to blanket licenses
of original music to speed up the
approval process. Warner/Chap-
pell began offering a similar ser-
vice this year as well, and even
news services Getty Images
and Corbis’ GreenLight Music
entered the music licensing
business this year to become a
one-stop shop for commercial
producers in a pinch. But Por-
ter, for his part, prefers having
flexibility whenever possible.
“Sometimes you'll get prere-
corded tracks that sound a lit-
tle too perfect. It’s really cool
to have the original artists to
call upon.”

As for Junkie XL, who re-
leased a second volume for the
Composer Series this month,
the project has helped make
synch licenses for TV and film
amajor revenue stream, in addi-
tion to music sales, touring and
scores for videogames and films.
“Looking back, I'm very glad I'm
not 100% an artist releasing a re-
cord and going on tour,” he says.
“That would be pretty tough i
these days.” .
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Opening Up
ToThe World

Government-subsidized music fairs
are introducing acts to the global

festival circuit

Little-known music acts from through-
out Latin America are getting a chance
to perform on world stages thanks to
an increasing number of government-
subsidized music fairs taking place
across the continent. From CirculArt
in Colombia to Expomu-
sic in Brazil to Feria In-
ternacional de Musica
in Mexico, these fairs
are bringing in influ-
ential festival program-
mers from around the
world eager to discover
new talent.

The most recent was
the Buenos Aires Inter-
national Music Fair (Sept. 19-22),
whose speaker roster included Erika
Elliot, artistic director of New York’s
SummerStage concert series.

“I come here to discover music,” El-
liot says, adding that by going to places
like Buenos Aires and listening to bands
on their home turf, “you get a different
perspective.” Elliot has been traveling

abroad more frequently in the past few
years, and usually books at least one art-
ist as a result of her trips.

So does Bill Bragin, director of
public programming for New York’s
Lincoln Center, who last year attended
CirculArt and booked
electro/folk ensemble
Ondatropica.

“I knew Colombian
salsa and cumbia but
I didn’t know music
from the Pacific coast,”
Bragin says. “So I got
to know the diversity of
what was happening in
Colombia and a sense of
the optimism and creativity and how
fertile it is right now. Same thing [in
Buenos Aires]. [ present a fair amount
of Argentine music, soit’s a good way to
get to know what’s happening.”

While commercial Latin music
can enter the U.S. and world markets
through radio, alternative and world
music can often best do so through

Dream Fest

Former roadie risks all with big

festival bet

the network of festivals and public
performance spaces, which are often
sponsored by government agencies,
facilitating the booking of acts that
might otherwise never get exposed to
audiences abroad. What festivals look
for is a unique sound, as well as buzz
and a platform.

“We're not interested in any one
defined market—we’re interested
in finding new music,” says Becky
Ayres, who is seeking to expand the
Latin footprint of England’s Liver-
pool Sound City event. “Whether
it’s a band that’s in the jungle or a
band that’s come from the foot of the
Andes, if that’s a great band the world
needs to hear, then we want them.”

While Ayres regularly books Brazil-
ian acts—in part because Brazil has
several music festivals and confer-
ences in place—this was her first time
in Argentina.

Likewise for James Minor, GM of
South by Southwest, which has expo-
nentially increased the number of Latin

Bookers like BILL BRAGIN and ERIKA ELLIOT actively seek Latin musicians.

acts in its lineup in the past five years.
“We’re definitely trying to expand in
Latin America and we'’re doing it a little
bit at a time, because we want to make
sure we do it right,” he says.

Of course, not every trip yields an
act. Don Shipley, artistic director of
arts and culture for the 2015 Pan Am
Games in Toronto, wasn't captivated by
anything in Buenos Aires, until the last
night when he heard cutting-edge tango
ensemble Orquesta Tipica Fernan-
dez Fierro.

Bands that get booked for an inter-
national festival usually play several
shows in the host country and may ex-
pand from there, with many finding in-
ternational booking agents and more
gigs as a result.

At the very least, says Juan Carlos
Touma, who runs indie label Orakulo
Records in Chile, “they become more
popular when they get back.” .

For 24/7 Latin news

and analysis, see
billboard.biz/latin.

“I’'ve heard that
you end up seeing
30%-40% of ticket
sales in walk-ups,”
Ortega says, adding
that the marketing

Former New Kids on the
Block/Backstreet Boys roadie
Rick Ortega is only 21, but is
working to fulfill his dream
of creating a Latin Coachella
that may bring more financial
challenges including threats
of legal action that could wipe
out his aspirations.

Ortega’s festival dream
is about to become a real-
ity, but ticket sales are slow
and it wasn’t an easy road for
him after big-name Latin acts
dropped out after he fell be-
hind financially.

Still, the TriTone Latin Music
& Arts Festival is scheduled
to run Oct. 19-21 at Prado
Regional Park in Southern
California, with the music
portion held on the latter two
days. It will feature Mexican
pop singer Ximena Sarifiana,
singer/songwriter Ceci Bas-
tida, rock band El Tri and Los
Angeles-based group Ozom-
atli,among others.

Ortega called on family,
friends and contacts he made
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inthe entertainment industry.
His father, Steve Ortega, for-
mer owner of a playground
construction company, put
down $200,000 as seed
money from an inheritance
after his own father died.

But the road to creating a
music festival from scratch
was more challenging than
Ortega expected. Chilean
rock band Los Bunkers, Mex-
ico’s Zoé, pop singer/song-
writer Carla Morrison, Mexican
electro-pop band Belanova
and others backed out after
Ortega came up short.

“We got behind finan-
cially,” he says. “We were
behind in paying some of the
bands their second deposit
and by the time we had the
money ready, some of the
bands lost faith in us.”

Saul Garcia of booking
agency MXLIVE Entertain-
ment in Santa Ana, Calif.,
originally helped Ortega book
bands that got only partial de-
posits. “[Ortega’s company
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was] in breach of contract by
defaulting,” says Garcia, who
adds that his employer plans
to take legal action. “We had
to pull back artists. The big-
ger story is that they really did
misrepresent themselves.”
Ortega, who operates
under BRC Entertainment,
first budgeted the festival at
$2 million, but in the end the
investment came to be about
$500,000, he says. The chal-
lenge was coming up with the
cash sooner rather than later.
Eventually he found investors
to join the festival including
longtime friend Derrick Wil-

liams of the Minnesota Tim-
berwolves. He also got local
sponsors including Freeway
Insurance. Wells Fargo is also
asponsor, he says.

While Ortega understands
the frustration of those who
dropped out, he’s optimistic
that his event will grow. At
press time, 1,000 tickets have
been sold for an event space
that can easily hold 40,000
people. Tickets cost $15, $25
and $150 for a VIP experience
that includes food and drink.

campaign is under
way and includes
local TV ads and
social media. “I'd be
happy with 15,000~
25,000 people. This
is our first show.”

He saysthe bands
that left the festival
have every right to
keep their deposits,
but there aren’t any
plans to pay them
more money since they’re no
longer part of the event.

Ozomatli bassist Wil-Dog
Abers says that he wasn’t
aware of the festival’s financial
issues, but knows that it takes
years to build an audience.

“Whenever there’s a new
festival, things don’t always
go as planned,” says Abers,
whose band will perform Oct.
21. “Coachella wasn’t huge
whenit started.”

—Justino Aguila

EN ESPANOL: All the great Latin music coverage

you’ve come to expect from Billboard—in Spanish.

Go to billboardenespanol.com.

MUVE, NACIONAL
TEAM FOR HISPANIC
HERITAGE MONTH
Cricket Wireless’ Muve Music
service is pairing with Nacio-
nal Records to release a music
sampler as part of Hispanic
Heritage Month, which starts
Oct. 2. The label is giving cell-
phone users access to special
remixes of indie acts like Ater-
ciopelados, Pacha Massive and
Banda de Turistas. The idea, Na-
cional president Tomas Cook-
man says, is to find a bigger
audience for Latin indie music.
Fourteen acts will be available
including French-Chilean rap-
per Ana Tijoux, Venezuela’s La
Vida Boheme and Mexican en-
semble Nortec Collective. Muve
recently also partnered with
Sony Latin for exclusive access
to regional Mexican singer/
songwriter Gerardo Ortiz’s
album, E/ Primer Ministro (The
First Minister), which was ad-
vanced to Muve customers.

PANDORA INCREASES
LATIN MUSIC OFFERINGS
Pandora has expanded its Latin
music offerings with a new Mexi-
can station and a broader Latin
genre station, according to the
Oakland, Calif.-based company,
which also noted that based on
its studies, one out of every six
Pandora listeners identifies as
Hispanic. Nearly 30 new stations
with the new selection of genres
will contribute more than 70,000
Latin songs to Pandora’s collec-
tion from flamenco to maria-
chi. The company also recently
launched a station to commem-
orate Mexican Independence
Day (Sept. 16).

ALEJANDRA GUZMAN
TO TOUR FOLLOWING
SURGERY
Mexican pop/rock singer Ale-
jandra Guzman is returning to
the stage for a 13-city tour after
recovering from medical is-
sues due to cosmetic surgery.
The 44-year-old Latin Grammy
Award winner is best-known
for such classics as “Eterna-
mente Bella” (Eternally Beauti-
ful), “Hacer el Amor Con Otro”
(Making Love to Someone Else)
and “Mirame” (Look at Me).
Guzman’s Live Nation tour be-
gins Oct. 26 in San Diego, then
visits Los Angeles, Houston,
Las Vegas and New York before
wrapping in Chicago on Nov. 23.
—Justino Aguila
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AWhole New Trans World

Retail chain gets set for profit—and even new stores—with a focus on deep

catalog and real estate management

Trans World acting CFO JOHN
ANDERSON (left) and founder/
CEO BOB HIGGINS at the
company’s convention in
Saratoga Springs, N.Y.

he digerati has viewed Trans World Entertainment founder/

CEO Bob Higgins as a dead man walking since EMI

kicked off download sales by offering Duran Duran’s
“Electric Barbarella” for 99 cents on Sept. 10, 1997. The only prob-
lem with that snarky viewpoint is Trans World is still alive and
kicking, now 15 years later, even as others like Tower Records and
Musicland long ago fell by the wayside.

In fact, at the company’s annual convention in Saratoga Springs,
N.Y. (Sept. 4-7), the normally understated Higgins was almost strut-
ting his stuff, predicting that the chain would return to growth
in its next fiscal year. That’s saying something considering its
annual revenue has shrunk from $1.4 billion in 2006—when it
acquired what was left of Musicland, finishing that year with 992
stores—to $542.6 million last year with 390 stores (current total:
379). This year it will probably finish with revenue
of about $450 million, which means it dropped $1
billion in sales in the last six years.

But despite that downsizing, it looks like Trans
World will have its second profitable year in a row,
even though it posted a $1.9 million loss on sales of
$91 million when its second fiscal quarter ended July
29. But as Higgins pointed out at the convention to
Billboard, the chain is profitable so far for the year
as it posted $910,000 in net income, or 3 cents per
diluted share, on sales of $203.3 million for the six-
month period. This marks the first time since the middle of 2004
where the chain is profitable at the mid-year point.

Traditionally, the first three quarters are the toughest period to
turn a profit for the chain. In its current fiscal year, Trans World
posted black ink in the first quarter and was able to narrow its
loss in the second quarter from the $7.3 million, or 23 cents per
diluted share, it posted in second-quarter 2011. If Trans World
continues its trend of cutting narrowing losses in the third quar-

FOR THE RECORD

W A caption on page 16 misidentified attendees of a Kenny
Chesney concert in Cleveland. Following are their correct
names and affiliations. Back row, from left: WGAR Cleve-
land PD Charley Connolly and Clear Channel/Cleveland
OM Keith Abrams. Middle row: WQMX Akron, Ohio, di-
rector of sales Donna Reusser; Connolly’s spouse, Janet
Connolly; WCMS Nags Head, N.C., PD Mark Lindow; and
Columbia Nashville director of regional promotion David
Friedman. Front row: WQMX PD Sue Wilson and music
director/promotions director Jody Wheatley; Chesney;
guest Jill Dambach; and Abrams’ spouse, Betty Abrams.

ED CHRISTMAN

"
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ter—it’s going up against a $4.5 million loss on sales of $110
million—and produces a profitable quarter again this year for
the fourth, it’s likely Trans World will not only turn in its second
profitable year in a row, but one in which profits are up from last
year’s $2.2 million in net income.

Of course, Higgins himself declines to talk about how the chain
will perform for the rest of the year. But he doesn’t mind explain-
ing what the chain is doing right: closing unprofitable stores.

“We have closed the high-occupancy-costs stores,” Higgins told
Billboard at the convention. “In Salt Lake City, we got rid of three
superstores and the one we have left is doing well.”

In addition to shuttering unprofitable stores, Higgins said
the other thing helping to fuel Trans World's turnaround is its
commitment to deep catalog in both music (which comprises

33% of sales) and movies (43%). The compet-
Ret ai I ing national merchants—Walmart, Target, Best
TI‘ a ck Buy—all carry fewer than 5,000 music titles, while

Barnes & Noble carries between 5,000 and 10,000.
In contrast, Trans World’s smaller stores carry
about 10,000 while its largest stores carry about
60,000 titles.

He says the key to opening stores going for-
ward is to chose real estate wisely. Fortunately, the
economy presents Trans World with opportunity
at the mall, the chain’s preferred place to do busi-
ness. “We are opening a few stores this year, including one in the
Annapolis [Md.] Mall, in a great location,” Higgins said. “Next
year, we will open a fair amount, beginning in the first quarter.
We will grow the chain again.”

Does he mean opening replacement stores? No, he means open-
ing more stores than he closes. That will be interesting to watch
after seeing Trans World average 139 store closures per year in
the last five years.

In addition to growing top-line revenue by opening new stores,
Trans World has been fighting the good fight on another front—
same-store sales. So far this year, Trans World is down 1% on a
comparable-store basis, thanks to DVD, electronics and trend
merchandise. While music was down 13% on a comparable-store
basis for the first half, that’s not only due to customers buying
fewer CDs but also due to falling prices.

While Higgins concedes that the CD will continue to lose mar-
ket share, as probably will the DVD, “if you are in a good mall
like the Annapolis Mall, you can make inventory adjustments to
make sure you remain profitable.”

In the old days, label executives wouldn't have liked an answer
that even hinted at a different product line taking the place of CD
inventory. But nowadays they’re happy the big chains are even
still carrying the format. .

OCTOBER 6, 2012 | www.billboard.biz | 9



Stand Up For Dio

Touring industry gathers in honor of late

Black Sabbath singer

onnie James Dio was more than one
of the best metal vocalists ever. When it
came to doing shows, he was a pro.

“Ronnie loved to tour, he loved to play, and
everything had to be first class,” veteran pro-
moter Danny Zelisko says. Under the auspices
of his Evening Star Productions and then Live
Nation, Zelisko promoted the singer in Phoe-
nix; Tucson, Ariz.; Albuquerque, N.M.; and Las
Vegas in Dio’s bands Black Sabbath, Dio and
Heaven & Hell.

“I always looked forward to Dio dates. You knew
you were going to have a good day, with no drama,”
recalls Zelisko, who now runs independent con-
cert promotion firm Danny Zelisko Presents.
“Ronnie had various levels of stardom throughout
his career . .. and it was always the same guy: very
steady, very helpful, and none of this disappearing
shit after the show and running out
of the building.”

Dio died of gastric cancer in
May 2010. The Ronnie James Dio
Stand Up and Shout Cancer Fund,
founded in his memory, will host
its second awards gala on Hallow-
een night at the Avalon in Holly-
wood, Calif. Awards will be pre-
sented to seven honorees, most of
them affiliated with the touring
industry, for their contributions to spreading
awareness of the fund’s work.

The fund has already raised more than
$500,000 in its short history. Among those ben-
efiting from money raised are the T.]. Martell
Foundation and the gastric cancer research unit
of the MD Anderson Cancer Center in Houston,
where Dio was treated during the last six months
of his life, according to his widow, Wendy Dio,
the fund’s founder/president.

The Halloween Spooktacular at the Avalon
will include an all-star rock'n’roll jam featur-
ing the Dio Disciples and a performance by
Cirque Berserk. Among the honorees: Neil
Warnock, founder/CEO of the Agency Group,
who'll receive the Man on the Silver Mountain
Award; Black Sabbath/Heaven & Hell guitar-
ist and cancer survivor Tony lommi (King of
Rock ’N Roll Award); production manager/
philanthropist Charlie Hernandez (Killing
the Dragon Award); Concrete Marketing CEO
Bob Chiappardi (Stand Up and Shout Award);
and Nederlander Concerts CEO Alex Hodges
(Master of the Moon Award).

Zelisko, a close friend of Dio’s as well as his
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promoter of choice in the region, says the number
of live entertainment pros being honored reflects
the respect Dio generated in the industry. “Ron-
nie was one of the favorites among promoters,
the agents that booked him, anywhere you went
in our business,” Zelisko says. “I can’t remember
a time that I ever heard anything like, ‘Oh, that
fucker.’ Dio was the consummate professional.”

For one thing, Zelisko says, Dio did inter-
views in markets where he had a show on the
calendar, something many artists don’t want to
do these days. “It blows my mind when artists
don’t want to help promote their own careers,” he
says. “The new one, which Dio would have pissed
on, is “The artist would like to do the interview
by email.” More and more it seems like the art-
ists are too busy to be involved in the business
at hand, which is promoting the shows as they
come in and being accessible to
the media. You're in show busi-
ness, so make a business out of
the show that’s coming.”

Zelisko is also a cancer survi-
vor, and says Dio was a frequent
caller when Zelisko was ill. “He
would give me some very nice calls
of encouragement, and when he
got sick, I couldn't help but repay
him the same way. Unfortunately
for him, his thing was too far along.”

The gala isn’t strictly an industry event, Ze-
lisko says. “This is a celebration for Ronnie. He’s
got a lot of fans and was acknowledged as the
greatest voice in metal, and this will give a lot of
fans a chance to be around his friends. It's a show
for everybody, not just for insiders.”

Ultimately, it's about awareness. “Ronnie said
to me a couple of times that he wish he would've
checked sooner when he felt stomach pain,” Ze-
lisko recalls. “One of the biggest things about this
foundation is to try and warn people. There’s so
many ways to check for cancer these days that
we didn’t have 10-20 years ago.”

Warnock adds, “Not only was Ronnie a cli-
ent for many years, but he was also a personal
friend. We had some fantastic times together,
and to receive this award is a real honor. I hope
that the evening can raise some badly needed
funds for ongoing research into prostate, colon
and stomach cancer, which so cruelly took Ron-
nie from us at too early an age.” o

RAY
WADDELL

For 24/7 touring news and analysis,
! see billboard.biz/touring.
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BOXSCO RE Concert Grosses

ARTIST(S) Attendance

Ticket Price(s)  Venue, Date’ Capacity Promoter

$14,409,760 BRUCE SPRINGSTEEN & THE E STREET BAND

9B/$6! MetLife Sta East 152,
oBG08 Rutherford, N.J., Sept. 19, 21-22

L ki ZHelololll MICHAEL JACKSO! E IMMORT.
173,579,666

Palacio de los Deportes, Mexico  163,261199556 ¢ i
City, Aug. 24-26, 28-31, Sept. 1-2 14 <hows (R DE T

BRUCE SPRINGSTEEN & THE E STREET BAND

Wrigley Field, Chicago, Sept. 7-8 54218 ' Jam Productions

BRUCE SPRINGSTEEN & THE E STREET BAND

Citizens Bank Park, Philadelphia, 73,296 75200
Sept. 2-3 L SN oreSelioek Electric Factory Concerts

BRUCE SPRINGSTEEN & THE E STREET BAND

Nationals Park, Washington, 36,525 N
D.C., Sept. 14 sellout Live Nation

LUIS MIGUEL

The Colosseum at Caesars
Palace, Las Vegas, Sept. 13-15

ROD STEWART
Auditorio Nacional, Mexico City,
Aug. 16-17

4 666 peses)
$190.60/$26.68

$7,090,141
$98/$75/$40

$6,644,578
$98/$68

$3,305,920
$96/$68

2,048,855
$250/$185/
$155/$95

$1,742,623
(22654099 pesos)
$99.68

$1,471,647
$226/$200/
$126/$66

$1,079,160
(1054800 francs)
$168.81/$66.50

$981,707
$97/$77

$918,680
(5896702 Australian)
$88.47/$51.23

oncerts West/AEG Live, Caesars

12,321 Cc
three sellouts Entertainment

17,482 OCESA-CIE
two sellouts

GIGANT3S: MARC ANTHONY, CHAYANNE, MARCO ANTONIO SOLIS

Mandalay Bay Events Center, Las 8,930 Cardenas Marketing Network, Live Nation,
Vegas, Sept. 14 sellout Latino Events

ENERGY 12: TIESTO, AVICIl, AFROJACK & OTHERS

Hallenstadion, Zurich, Aug. 11 }?gg% Glamourama

ZAC BROWN BAND

Mohegan Sun Arena, Uncasville,  10,63110725tW0  jn_house
Conn., Aug. 31, Sept. 1 shows one sellout

FLIGHT OF THE CONCHORDS, ARJ BARKER

Brisbane Entertainment Centre, 10,523 i K
Brisbane, Australia, July 7 10,626 GrenYier:Teuring

PITBULL, TAIO CRUZ

Brisbane Entertainment Centre, 6,863 i
Brisbane, Australia, Aug. 29 7468 DalntySroup

THE BEACH BOYS

Brisbane Entertainment Centre, 6,085
Brisbane, Australia, Aug. 28 5515 LTI

Oracle Arena, Oakland, Calif., 10,985 i 3
Sept. 14 e Goldenvoice/AEG Live

JASON ALDEAN, LUKE BRYAN, RACHEL FARLEY, DEEJAY SILVER

Cricket Wireless Amphitheatre, 19,942 E N
Chula Vista, Calif., Sept. 22 sellout Live Nation

JASON ALDEAN, LUKE BRYAN, RACHEL FARLEY, DEEJAY SILVER

Ashley Furniture HomeStore 19,936 i i
Pavilion, Phoenix, Sept. 20 seliout AL

GIGANT3S: MARC ANTHONY, CHAYANNE, MARCO ANTONIO SOLIS

Don Haskins Center, El Paso, 7,912 Cardenas Marketing Network, Live Nation,
Texas, Sept. 9 sellout Latino Events

WESTERNHAGEN, THE IMPRESSION

02 World, Berlin, Sept. 23 S0 ﬁg’:{gft'acg‘;:‘t‘ﬁ?s' RetetRieget

GIGANT3S: MARC ANTHONY, CHAYANNE, MARCO ANTONIO SOLIS

éT&;l’ genter‘ San Antonio, 7,403 Cardenas Marketing Network, Live Nation,
ept.

8
:

(8864464 Australian)
$134.70/$7155

$859,806
$827413 Australian)
$18185/$102 81

$843,822
$133.50/$47.25

$757,874
$60.25/$25.50

$757,538
$55.75/330

$753,241
$194/$119/$98/
$43

$720,428
(€555127)
$97.33/$51.91

$698,714
$198/5123/$87/
$37 8,678 Latino Events

GIGANT3S: MARC ANTHONY, CHAYANNE, MARCO ANTONIO SOLIS

Laredo Energy Arena, Laredo, 7,769 Cardenas Marketing Network, Live Nation,
Texas, Sept. 7 9129 Latino Events

Coliseo de Puerto Rico, Hato 10,710 n
Rey, Puerto Rico, Se 1141 Publivent

CARRIE UNDERWOOD, HUNTER HAYES

KFC Yum! Center, Louisville, Ky., 10,069
Sept. 22 | AEG Live

$683,035
$198/$123/$87/
$47

$678,523
$95/$40

$593,576
$63.50/$45

$593,360
$150/$40

Rabobank Arena, Bakersfield, 8,537
Calif., Sept. 13 Sallout Goldenvoice/AEG Live

CARRIE UNDERWOOD, HUNTER HAYES

$591,096 B =
$66/$46 g;l:tg'ezsstone Arena, Nashville, 196805263 AEG Live
570,508 LINKIN PARK & INCUBUS, MUTEMATH |

$10050/83050 Comfort Dental Amphitheatre, 12,130 §
/ Englewood, Colo., Aug. 30 sellout s Naton

JOURNEY, PAT BENATAR, LOVERBOY [

Freedom Hall Coliseum, 13,730 ir. Tri
Louisville, Ky., Aug. 17 Aot Kentucky State Fair, Triangle Talent

Oak Mountain Amphitheatre, 10,345 7 "
Pelham, Ala., Aug. 24 sellout Live Nation

IL DIVO

Wells Fargo Theatre, Denver, 5,969 8,330 »
Aug. 1819 tWo Shows LSS

ug. |
IRON MAIDEN, COHEED & CAMBRIA |

Cynthia Woods Mitchell Pavilion, 9,450 H i
The Woodlands, Texas, Aug. 5543 UG

MANA

Citizens Business Bank Arena, 7,206 i
Gntario, Calif, Sept. 18 sélout Goloenyaice AEGIRIV

BRAD PAISLEY, THE BAND PERRY, EASTON CORBIN & OTHERS

Verizon Wireless Amphitheater, 16,335 f 5
Charlotte, N.C., Sept. 14 19.000 Kive Nation

JOURNEY, PAT BENATAR, LOVERBOY

Livestrong Sporting Park, Kansas 8,809 i
City, Kan. Atg. 31 1227 Modern Music Services

LINKIN PARK & INCUBUS, MUTEMATH

Comcast Center, Mansfield, 13,210 =
Mass., Aug. 14 seliout Live bation

BRAD PAISLEY, THE BAND PERRY, EASTON CORBIN & OTHERS

Aaron’s Amphitheatre at 15,337 = =
Lakewood, Atlanta, Sept. 15 18000 e iaton

YANNI

Nokia Theatre L.A. Live, Los
Angeles, July 20

$567,640
$42/$32

$567,630
$60/$45

$566,741
$127/851.50/

$563,172
$99.50/$35

3
3
2
3
2
4
3
3
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$559,481
$149,50/$39.50

$556,880
$65/$25

$542,883
$105/$29

right 2012 Prometheus Global

615-793-2891. Email: bob.alle:

$542,647
$63.50/$21.50

$539,559
$65/525

$535,384
$175/$49.50

N
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Goldenvoice/AEG Live

6,645
6,882

2 Nashville. Phone: 615-793-0466.
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You and your 43,000
friends are wlcome

- .

It was our inaugural concert. And what a concert it was. Thank you to Kenny Chesney,
Tim McGraw and everyone on the Brothers of the Sun tour for bringing your record-breaking

show and record-breaking crowd to Target Field® Twins Territory can’t wait to have you back.

For booking information, contact
Laura Day, Executive VP, Business Development Minnesota Twins at

lauraday@twinsbaseball.com or 612.659.3400.

1 Twins Way, Minneapolis, MN 55403 — Home of the Minnesota Twins Baseball Club.
Visit for more details.
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» By RAY WADDELL «

HEN PROMOTER LOUIS MESSINA, president of TMG/AEG Live, accepted the
top package award on behalf of Kenny Chesney last November at the Billboard

Touring Awards, he vowed, “I guarantee you, I'll be back up here next year.”
The next day, word came that Chesney’s former tourmate and star headliner
in his own right Tim McGraw would join Chesney on the Brothers of the Sun

stadium extravaganza in 2012, along with Grace Potter & the Nocturnals and Jake Owen.

It’s too early to say whether Chesney will pick up an eighth top package honor at the ninth annual
Billboard Touring Awards on Nov. 8 in New York, but one thing is clear: Brothers continued on >>p14
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Thank You Kenny Chesney,
Tim McGraw And The Messina Group
For Another Sell-Out!

THE LARGEST COUNTRY MUSIC
SHOW IN NEW JERSEY HISTORY!

Saturday August 11th, 2012
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MetlLif
= s s'll:ll-lu Me = For Booking Information, please contact Ron VanDeVeen at 201-559-1559




from >>p12 of the Sun was, as expected, a
blockbuster. The final tally of $96,458,890
gross and 1,085,382 in attendance, according
to Billboard Boxscore, is typically Chesney-
esque, considering he has now topped 1 mil-
lion in attendance for nine consecutive tours
(and narrowly missed making it 10, as the No
Shoes, No Shirt, No Problem tour in 2002 re-
ported nearly 900,000 tickets sold).

However, McGraw’s impact on the Broth-
ers of the Sun tour is felt most not in the
final numbers, but rather in how quickly the
tour scaled those heights. What separates the
trek from the previous eight Chesney tours
is that his earlier runs generally took double
the number of shows to get to that 1 million
mark, as Chesney historically mixes arenas,
amphitheaters and even a few clubs in with
his stadiums when his annual touring ma-
chine cranks up. Goin’ Coastal in 2011, for
example, spanned 55 shows, and the Sun City
Carnival tour in 2009 (Chesney didn’t hit the
road in 2010) encompassed 52 dates.

Adding the star power of McGraw to the bill
not only made for a hell of a show, it helped
Brothers of the Sun reach the end zone in
half the time, hitting the 1 million bench-
mark in just 23 shows. With tickets priced
only slightly higher than a normal Chesney
tour (despite significantly higher expenses),
excited fans answered the call. Chesney and
McGraw played more stadium dates in North
America than any other tour this year, includ-
ing Bruce Springsteen & the E Street Band
(12 stadium shows) and Roger Waters’ The
Wall Live (nine).

Stadium tours are hard work, primarily
because these mammoth venues weren’t de-
signed to host music events. Production and
staging must be trucked in and set up in each
city. The tour was conceived as a weekend
throwdown, so nine times the crew pulled off
back-to-back shows, and only one of those was
a double in the same market: the tour-closer
in Foxborough, Mass. (Aug. 24-25) that took
in nearly $10 million as the highest gross on
the tour.

“It was really hard work, back-to-back
shows—very tough on the crews getting it
up and down every weekend,” Messina says.
“I know I was totally beat when it was over
with. But, at the end, T kind of wished we had
10 more shows.”

Asked what was the biggest challenge of
the tour, Messina says, “The hardest part of
this tour, honestly, was that Tim McGraw’s
bus was always parked very close to mine,
and I had to watch him work out every day.
This guy is an animal. I'd be sitting on my
bus eating Doritos and this guy was working
out for three hours every day. And when I got
off the bus, I always had to walk past him and
all his people that are in perfect shape, and
me feeling like the Son of Flubber.”

That challenge aside, as the dust settles on
Brothers of the Sun, all involved can know
they created a bit of country music history
and provided something special for those mil-
lion fans, as this tour was a moment in time
that will likely never happen again, given the
schedules, commitments and unique goals of
these two busy and ambitious stars.

“This year’s tour was very unique, and
every stadium, city and crowd had its own

14 | BILLBOARD | OCTOBER 6, 2012

energy that was special,” Chesney says. “It
was inspiring, really, to see how much music
means to people and how much their favorite
songs mean to them. It’s why I love what I do.
[Brothers of the Sun] was all that, and more.”
McGraw adds, “It’s been a killer summer
at these stadiums . . . the crowds have been
unbelievable. I feel like we're really firing on
all cylinders when it comes to our show, and
it’s been great for the launch of [current Mc-
Graw single] ‘Truck Yeah.” It’s also been really
cool to see the impact we've made through
our HomeFront program and meeting these
veterans in each city has been a highlight
of the summer.” McGraw is referring to
a national partnership with Chase and
Operation HomeFront to award mortgage-
free homes to wounded veterans and service
members in need at each concert on the tour.
Brothers of the Sun continued on >>p16

[HE CHESNEY DECADE

Ten years of sunshine,
stadiums and putting
butts in the seats
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The two-night closing stand
of KENNY CHESNEY and
TIM McGRAW’S Brothers of
the Sun tour took in nearly
$10 million, the highest
gross on the tour.
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GRIDIRON STADIUNENETWORKTHANKS
KENNY CHESNEY & TIM MCGRAW

L4
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Y0 BY JILL TRUNNELL

10 AMAZING SHOWS
OVER 500,000 TICKETS SOLD
$42 MILLION GROSS

‘GRIDIRON | IR G R

A \ / Grace Potter and the Nocturnals, Jake Owen, Dale Morris, Clint Higham, Louis
g{;‘.{%&;{?“ Messina, Rod Essig, Rome and Kate McMahon, TMG /AEG Live, Morris Management

and the bands and crew.

6.2.12 - RAYMOND JAMES STADIUM Tampa 6.3.12 - GEORGIA DOME Atlanta 6.10.12 - ARROWHEAD STADIUM Kansas City 6.16.12 - LINCOLN FINANCIAL
FIELD Philadelphia 6.30.12 - HEINZ FIELD Plttsburgh 7.1.12 - PAUL BROWN STADIUM Cincinnati 7.21.12 - SPORTS AUTHORITY FIELD AT MILE HIGH
Denver 7.29.12 - CLEVELAND BROWNS STADIUM Cleveland 8.4.12 - RELIANT STADIUM Houston 8.18.12 - FORD FIELD Detroit

For booking information, contact: JEFF APREGAN p 805.494.0020 f 805.494.0022 e japregan@apregan.com WWW.GRIDIRONSTADIUMNETWORK.COM



from >>p14 wrapped at Gillette Stadium in
Foxborough with a record-setting weekend of

selling out doubles at the Ryman Auditorium
in Nashville and the Beacon Theatre in New

111,209 tickets sold, which Gillette Stadium  York. “It was a great experience for the band. [11 , ]
VP of external affairs Dan Murphy called “a  Kenny, Louie, Clint and everyone else on the I N9 W 11 \/ “"m[ [
record for the biggest country music event  team could not have been more gracious and Hnaru AR
in New England history.” Two weeks prior, supportive of Grace Potter & the Nocturnals.”
Chesney and McGraw hosted the biggest tick- The opening slot for Owen, who's also man-
eted country show in the history of the New  aged by Higham, had far more impact than
York/New Jersey metro market with a sold-out ~ an artist in a typical summer warm-up slot
date at MetLife Stadium in East Rutherford, would usually enjoy. “Jake went on at 4:30,
N.J., that drew 56,285 people, the highest-at-  with over 20,000 people every time in the
tended single-date boxscore on the tour. stands,” Messina says. “I read the [ticket] scan
Messina, who has worked with Chesney  reports, so you know by the minute how many £ = 2 23
since his earliest headlining days and meticu-  people have come through the turnstiles, and 3 R 9 ‘J ] H I

lously built a touring platform with the artist
and manager Clint Higham, knew he had
something special when talk of one Chesney/
McGraw show ballooned into 23. Chesney’s
summer tours have developed into country
music lifestyle events and a showcase for the
genre’s top talent, with past tours featuring
such acts as Rascal Flatts, Sugarland, Luke
Bryan, Lady Antebellum, Miranda Lambert,
Keith Urban and Zac Brown Band. “We've had
such great talent on our shows throughout the
years, and Kenny Chesney has always thought
about, ‘How do we keep raising the bar?””
Messina says. “Everybody that has played with
Kenny are now major arena headliners.”

Of course, McGraw, booked by Rod Essig at

by the time he finished there would be over
30,000 people in there. I went to Clint and
Jake and said, ‘Put me in, Coach,” because |
saw how the fans were reacting to Jake. We’re
going to go out and headline Jake at 2,000- to
5,000-seat venues this fall, and get ready for
him to go headline [major venues] in 2014.”

For McGraw, Brothers of the Sun was a
chance to showcase a new era of his music,
starting with a hitin “Truck Yeah,” as Big Ma-
chine readies its first release with the artist for
February 2013, with a headlining tour likely to
follow. “[Brothers of the Sun] was a great tour.
Tim had a lot of fun sharing music from his
forthcoming album and
introducing audiences to
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Clockwise from
left: KENNY
CHESNEY onstage
in Kansas Cjty,
Mo.; TIM McGRAW
performing in
Detroit; Chesney
with radio'station
personnel in
Cleveland. “

his incredible new band,”
says his manager, Coran
Capshaw, founder of Red
Light Management. “The
response to the new music
was really exciting.”
McGraw and his wife,

Creative Artists Agency, was already a major
headliner, and country music fans are quite
familiar with the concept of Chesney and Mc-
Graw on the same bill. They first toured to-
gether as part of the George Strait Country
Music Fest stadium tours, and then later as
a run of mostly sheds in 2001 headlined by

McGraw that moved 662,469 tickets, accord-
ing to Billboard Boxscore.

The shared history, the synergistic star
power and the value for fans made Brothers
of the Sun “a promoter’s dream,” Messina
says. “All the artists had their game faces on
every night. Jake Owen killed it out there, and
Kenny and Tim, as I predicted, every night it
was like, ‘T'll show you,” and at the end of each
show when they were all onstage, it was magi-
cal. The response from the audience was phe-
nomenal. And we sold a shitload of tickets.”

Chesney fans already knew Grace Potter
through her vocals on the hit single “You and
Tequila,” and she was a special guest during
several shows on Chesney’s 2011 tour. Pot-
ter and the Nocturnals have played in front
of huge crowds at festivals like Bonnaroo and
Coachella, but Brothers of the Sun surely
expanded their audience to music fans who
might not have heard the band otherwise.

For an act that loves to perform, the op-
portunity to do so in front of thousands every
night is always welcome. “Grace Potter & the
Nocturnals turn heads and make new fans
every time they play, and this summer was no
different,” says the group’s agent, Hank Sacks
at Partisan Arts. “The country fans really em-
braced the band’s unique blend of rock'n’roll,
and GPN made a lot of new fans.”

Sacks adds that the act’s ticket sales on its fall
headlining tour are very strong. “I think thata
number of the new fans from the [Brothers of
the Sun] tour are coming out to see the band
headline this fall,” says Sacks, who adds that the
act has three advance sellouts at the 9:30 Club in
Washington, D.C., in December and anticipates
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Faith Hill, will begin
a 40-show run of their
Soul2Soul production in
Las Vegas on Dec. 7 at
the Venetian, with the
shows spread out over five
months. Two McGraw/
Hill tours were among
the most successful treks
in country music history
and Soul2Soul is a bona
fide touring brand, having
grossed nearly $200 mil-
lion from arena runs in
2000 and 2006-07. Soul-
2Soul II moved 1.7 mil-
lion tickets to 117 shows.

As for Chesney in 2013, Messina adjusts
his promoter hat and promises that it will be
“bigger, better, more exciting. We're going to
play everywhere—a full tour, lots of stadiums,
lots of amphitheaters, lots of arenas, maybe
throw in a club or two.”

Chesney, who was presented with the
Academy of Country Music’s Crystal Mile-
stone Award in honor of his touring success
on Sept. 24 in Nashville, will likely return to
his normal run of about 50 shows in 2013,
but for now he’s still basking in the glow
of Brothers of the Sun. “It’s a very bitter-
sweet moment to watch a tour come to an
end,” Chesney says, “but there are so many
memories and great nights from this tour
that will carry us to next summer, and I'm

happy and proud of that.”
Messina adds, “From the fans’ perspective,
it was a great fuckin’ show.” .o

CHESNEY (2): JILL TRUMMELL; McGRAW: ALLI HARVEY/GETTY IMAGES
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NO
MARS

In an exclusive preview for Billboard, the
platinum hitmaker unveils his wide-ranging
second album, Unorthodox Jukebozx.

“I want to have the freedom and luxury
to walk into a studio and say,

“Today I want to do a hip-hop, R&B,
soul or rock record,” Mars says.
Mission accomplished

BY MITCHELL PETERS

t’s a special day for Bruno Mars. In a few moments, he’ll divulge details about his eagerly awaited
sophomore album and declare his musical independence.
The heat is blistering this late September afternoon outside Larrabee Sound Studios in North Hol-
lywood, Calif. Mars strolls in with carefree swagger, removes his gold-framed Aviators and pours a
glass of orange juice. He plops into a chair in the lounge area that leads into the studio of engineer
Manny Marroquin, the five-time Grammy Award winner who'’s mixing the retro-pop artist’s edgy
new album, Unorthodox Jukebox, due Dec. 11 on Atlantic Records.
The 10-song set is the follow-up to his closing-in-on-double-platinum 2010 debut, Doo-Wops
& Hooligans (Elektra), which produced two Billboard Hot 100 No. 1 singles, “Just the Way You Are” and
“Grenade.” The indelible and dramatic pop hooks of those songs, along with his preceding vocal features
on two Hot 100 top five singles—B.0.B’s “Nothin’ on You” and Travie McCoy’s “Billionaire” (which he also
co-wrote)—helped rocket Mars into global superstardom.

He's anxious for the imminent release of his energetic new single, “Locked Out of Heaven.” It debuts digitally
and on radio on Oct. 1 and becomes available for purchase the following day. With production by Mark Ronson,
Jeff Bhasker, Emile Haynie and songwriting/production team the Smeezingtons (Mars, Philip Lawrence and Ari
Levine), the track recalls the upbeat grooves of the Police. It’s unlike anything heard from Mars to date. A music
video was being shot at press time, but a premiere date hadn’t been set.

This is a rare sighting of Mars (real name: Peter Hernandez), who's just two weeks away from his 27th birthday.
For the past six months the Hawaiian native, who moved to Los Angeles about a decade ago, has been holed up in
Levcon Studios. It's a cozy Hollywood recording spot he shares with Lawrence and Levine. Since hooking up six
years ago, the Smeezingtons have not only written or produced solo hits for Mars, but also worked on an impressive
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list of breakout hits for Flo Rida (“Right Round”),
K’'naan (“Wavin’ Flag”), Cee Lo Green (“Fuck
You”), B.o.B (“Nothin’ on You”), McCoy (“Bil-
lionaire”), Snoop Dogg & Wiz Khalifa (“Young
Wild & Free”) and Bad Meets Evil (“Lighters”).

On Sept. 19, Mars announced the completion
of Unorthodox Jukebox to his 12 million Twitter
followers. The message included a link to a hi-
larious FunnyOrDie.com video featuring Mars
as everything from a dancer clad in gold hot
pants to James Bond to the Brawny Paper Towel
man, set to Salt-N-Pepa’s “Whatta Man.” Today
is Mars’ first interview about his new album,
thus officially launching a still-developing pro-
motional campaign that will dominate the next
couple years of his life.

t's been a while since Mars last spoke to
the press and beads of sweat are forming
on his forehead. He’s admittedly a bit
rusty. “I don’t know what to talk about
because no one has heard anything,”
Mars says, pulling off his navy blue captain’s
hat and running his hands through his thick,
uncoifed hair. “This is rough for me.”

His thoughts could be muddled from lack
of sleep. He was texting with Marroquin about
fine-tuning some track mixes until 5 a.m. The
singer recalls having to literally turn off the radio
when hearing his song “It Will Rain” (written for
2011’s “Twilight Saga: Breaking Dawn—Part 1”)
because of his displeasure with the track’s final
mix. “I feltlike I was a mosquito singing,” Mars
says with noticeable agitation. “I don’t want that
to happen again.”

As the annoyance fades, a devilish grin creeps
across Mars’ face. He's finally found the proper
words to describe the growth that’s come with
writing Unorthodox Jukebox. He sits up from a
slouched position and reaches for his American
Spirits that sit on the coffee table. Pulling a ciga-
rette from the half-empty pack, the artist begins
to explain his musical liberation.

“This is me going into the studio and record-
ing and writing whatever [ want,” Mars says con-
fidently. “This album represents my freedom.”

Mars isn’t a stranger to rejection. Early in his
career, he was signed to Universal Motown and
quickly dropped after studio time yielded disap-
pointing results. Since then, he’s learned a few les-
sons and proved himself an undeniably talented
singer, songwriter, producer and performer. A
quadruple threat, Mars has earned the respect
of his music industry peers and is now ready to
unleash his full potential and blow some minds.

“I've had big record label presidents look me
in the face and say, ‘Your music sucks, you don’t
know who you are, your music is all over the
place, and we don’t know how to market this
stuff. Pick a lane and come back to us,” Mars
says. “That was disgusting to me, because I'm
not trying to be a circus act. I listen to a lot of
music and I want to have the freedom and luxury
to walk into a studio and say, “Today I want to do
a hip-hop, R&B, soul or rock record.”

Like Doo-Wops, Unorthodox Jukebox scales the
broad landscape of Mars’ musical influences. Ten
tracks previewed to Billboard ranged in style,
containing elements of rock, pop, soul, R&B,
funk, electro, reggae, doo-wop, disco and more.
As many in Mars’ camp agree, the new songs
are much deeper and more evolved than what's
20 |
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featured on Doo-Wops. Some may be surprised
to find him trading in lighthearted pop songs
like “Just the Way You Are” and “Grenade” for
sexed-up rockers like “Gorilla” and “Moonshine.”
Ever the charmer, though, Mars will surely make
female fans swoon with piano ballad “When I
Was Your Man” and the anthemic “Young Girls.”

He’s proud of his success with Doo-Wops,
which debuted at No. 3 on the Billboard 200
and has sold 1.7 million copies in the United
States, according to Nielsen SoundScan. In ad-
dition to chart-topping singles, the set garnered
multiple Grammy nominations and a best male
pop vocal performance win for “Just the Way You
Are.” He admits, however, that the completion
of Doo-Wops was rushed in an effort to capital-
ize on the fast-building momentum of “Nothin’
on You” and “Billionaire,” which reached No. 1
and No. 4, respectively, on the Hot 100 in 2010.

Now, Mars had the luxury of time. It al-
lowed him to create a musically rich follow-up
that dives deeper into his sonic palette and fully
demonstrates his artistry.

“I had to change lanes from hustling trying to
be a producer and songwriter for other acts. So I
was writing a lot of pop songs and radio-friendly
songs. It was a different mind-set,” Mars says of
his debut. “When I worked on [Doo-Wops], maybe
that trickled off into my stuff and I didn’t really
have a chance to custom-make the sounds and
sonics that I wanted to do. On this one, you're
going to feel a little more me and what I stand for.”

Following the October 2010 release of Doo-
Wops, Mars hit the road supporting Maroon 5,
OneRepublic and McCoy, eventually landing a
co-headlining theater tour with Janelle Monée.
His reputation as a showman grew, leading to
an unforgettable moment earlier this year at the
Grammys in Los Angeles. Performing the retro-
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his raucously energetic stage show. To achieve
a fuller sound on the new release, he recruited
some of his favorite producers, including Ron-
son, Bhasker, Haynie, Diplo and the Supa Dups.
The Smeezingtons, who co-wrote and co-pro-
duced all of the tracks, also serve as the new
set’s executive producers.

“If he couldn’t see himself performing the
record, he didn’t want to cut it,” says Atlantic
Records senior VP of A&R Aaron Bay-Schuck,
who originally brought Mars into the Atlantic
label fold and has served as his A&R rep for
both studio albums. “He’s such a charismatic
performer and wanted the songs to translate to
an excellent live performance.”

Atlantic Records Group chairman/COO
Julie Greenwald echoes that sentiment. She
says Mars is rehearsing with his band and will
perform “Locked Out of Heaven” on “a gazil-
lion television shows” across the world from
now until Christmas. No specific performances
had been confirmed at press time, but Fueled
by Ramen/Atlantic Records senior director
of marketing Katie Robinson, who serves as
Mars’ product manager, assures the artist will
be doing “top-level” TV performances in the
near future.

“He’s such a killer performer and loves
being on the road,” Greenwald says. “He
needed an album that he wants to be out on
the road with 365 nights performing. That’s
what this album is.”

HE W%{ITES THE SONGS

BRUNO MAR

THE HOT 10

Since 2009, Bruno Mars has made the Billboard Hot 100
his home. The singer/songwriter/producer has not only
claimed eight top 10 singles as a performer, but an addi-
tional three as a songwriter. He co-wrote Flo Rida’s No. 1
“Right Round” and the top 10s “F**k You (Forget You)”
for Cee Lo Green (No. 2) and Far*East Movement’s
“Rocketeer” (featuring Ryan Tedder)—a No. 7 hit.

Mars has also earned Hot 100 hits as a songwriter for
others with such tracks as K’naan’s “Wavin’ Flag” (No.
82); Matisyahu’s “One Day” (No. 85); Mike Posner’s
“Bow Chicka Wow Wow,” featuring Lil Wayne (No. 30);

On this exclusive list of Mars’ top 10 Hot 100 hits, Billboard
surveyed all of his efforts as a songwriter—which also hap-
pens to include every one of his own singles as a performer.
Taking the top slot on the tally is “Just the Way You Are,”
which spent a month at No. 1on the Hot 100 and a whopping
48 weeks on the tally overall. His own “Grenade” comes in
second place, while “Right Round” takes third.

This ranking is based on actual performance on the
weekly Hot 100 chart through the tally dated Oct. 6,
2012. Songs are ranked based on an inverse point sys-
tem, with weeks at No. 1 earning the greatest value and

and Flo Rida’s “Who Dat Girl,” featuring Akon (No. 29).

Rank Title

Artist

weeks at No. 100 earning the least.

—Keith Caulfield

Label

1 “Just the Way You Are” Bruno Mars ELEKTRA/ATLANTIC

2 “Grenade”
3 “Right Round”
4

Bruno Mars
Flo Rida

“F**k You (Forget You)” Cee Lo Green

5 “Nothin’ on You” B.o.B featuring Bruno Mars REBELROCK/GRAND HUSTLE/ATLANTIC

6 “It Will Rain”
7 “Billionaire”
8 “The Lazy Song”

Bruno Mars

Travie McCoy featuringBruno Mars
Bruno Mars

ELEKTRA/ATLANTIC
POEBOY/ATLANTIC
RADICULTURE/ELEKTRA/RRP

SUMMIT/CHOP SHOP/ELEKTRA/ATLANTIC
NAPPYBOY/DECAYDANCE/FUELED BY RAMEN/RRP
ELEKTRA/ATLANTIC

9 “Lighters” Bad Meets Evil featuringBrunoMars SHADY/INTERSCOPE

10 “Young Wild & Free”

BRUNO MARS

performing at
the Concert for
the Rainforest
Fund at New
York’s Carnegie
Hall on April 3.

pcoming touring plans are still

being ironed out, as are details

of the overall marketing cam-

paign for Unorthodox Jukebox.

But Mars is expected to begin
touring in second-quarter 2013, according to
his manager, Brandon Creed. The trek is ten-
tatively scheduled to launch in Europe and then
visit North America in the summertime. Creed
says the singer could be playing arenas, but adds
that nothing has been officially booked. What’s
certain, however, is that Mars’ schedule during
the next two months includes press promotion
across the United States, Canada, Europe, Aus-
tralia, New Zealand and Japan.

Bay-Schuck expects to see a wide demographic
of concert-goers when Mars launches his tour
next year. “It’s the 8-80 audience,” he says. “You
go to a Bruno Mars show and you'll see plenty of
8-year-old kids and plenty of grandparents bring-
ing their grandkids. It's really a show for everyone.
I think this album will do the same.”

Mars explores some darker, edgier lyrical
themes on Unorthodox Jukebox. In true rock'n’roll
fashion, he references drugs, sex and alcohol in
the slithering standout “Gorilla.” Midway through
the stadium rocker, Mars defiantly belts out the
word “motherfucker.” It’s a noticeable departure
from the softer subject matter of his past material
(“I'll be lounging on the couch just chillin’ in my
Snuggie/Click to MTV so they can teach me how
to Dougie,” he sings on 2010’s “The Lazy Song”).

Mars points out, however, that on an alternate
version of “Billionaire,” he sings, “I want to be a
billionaire so fuckin’ bad” (on the cleaner version
he says “frickin’). Nevertheless, he acknowledges
the mature new themes as further evidence of
his newfound artistic freedom.

“They made me change a couple of things
on [Doo-Wops] and I felt disgusted about that. I
didn’t do that on this album,” Mars says. “If I
can't be me doing it, I'm not going to have any
fun. If 'm changing things around because peo-
ple might think it's a hard pill to swallow—like,
“Wait a minute, this isn’t the Bruno we know’—
then I'm going to feel like a circus clown on-
stage, selling something fake.”

Mars says Atlantic has been very supportive
of his creative vision for Unorthodox Jukebox and
didn’t try influencing him to reproduce radio hits.

“Our relationship with them has been incred-
ible,” the singer says. “They let me do whatever
the hell I want to do. I thought it was going to be
alittle shaky, but they loved it. They all said the
same thing: “Wow. We hear the evolvement.”

He also proudly boasts that Unorthodox Juke-
box doesn’t include a single guest vocal from an-
other artist. This may come as a surprise to some
since Mars built his career early on by appearing
on other artist’s tracks. “It’s my fucking album. It
should just be me, right?” he says with a laugh.

Some may also be surprised to learn that
Mars didn’t have any leftover tracks from the
writing sessions for Unorthodox Jukebox.

“After we wrote a couple songs, we felt like
we had some high standards to live up to,” Mars
says. “If it didn’t shock us, then it wasn’t going to
make the cut. So we didn’t finish a lot of stuff.
I wanted a small album. I don’t know the last
time I listened to 17 songs on a whole album.
All my idols have only had nine or 10 songs.”

Despite additional revenue opportunities,
Mars’ team believes that his busy schedule in
the months ahead won't allow him to work on
material for other acts with the Smeezingtons.
But Mars says he recently co-wrote a song for
Alicia Keys and is always open to collaboration
if the opportunity arises. He’s recently been ap-
proached with feature offers from numerous

Snoop Dogg and Wiz Khalifa featuring BrunoMars

ROSTRUM/DOGGYSTYLE/ATLANTIC/RRP

artists, Creed says, but those have been declined
so Mars could focus on his upcoming album.

“We wanted the next thing people heard of his
to be his, which isn’t to say he won't do it again,”
Creed says. “I'm sure he will. He loves collabo-
rating and performing with other people live.”

There’s another question that still remains:
What’s behind the decision to release Mars’
second album on Atlantic when his debut was
released on Elektra? (Both labels are owned by
Warner Music Group.) The news of the label
switch arrives in the wake of talk that Danger-
bird Records co-founder Jeff Castelaz—who re-
cently left that company—could be in line to take
over Elektra, according to sources. Greenwald
dismisses the notion that there’s any connection
and says the decision to shift Mars to Atlantic
was made earlier this summer after Atlantic ex-
ecutives first heard Unorthodox Jukebox.

“If [Atlantic co-founder Ahmet Ertegun] was
here, he would've been up on his feet dancing,”
Greenwald says. “We're always trying to make sure
we're signing stuff and doing stuff that’s right for
Atlantic Records. It just felt like this album should
be on Atlantic, because it fits in with all of the
classics that Ahmet would've signed.”

Creed says he’s not certain why Warner made
the choice. “They asked us if that would be some-
thing we’re OK with and we were. I try not to
get into the label politics,” he says. “It’s all the
same team and they’re great.”

Mars, meanwhile, wasn’t aware of the label
change. “There’s a war for me,” he jokes.

Back at Larrabee Sound Studios, Mars further
reflects on his musical metamorphosis during
the past two years. When the subject turns to
how some critics (he hates them, by the way)
have suggested that “Just the Way You Are” and
some of his other romantic songs were overly
sappy, the singer gets playfully defensive.

“If you can’t hear the sentiment, as sappy as
you want to call it, then maybe you're a piece of
shit,” he says, that devilish grin reappearing.

He pauses a moment to think.

“But if I was getting sappier we’d have a
problem,” he continues. “Then it would just
be mush.” .
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If advertising is the new radio, these are your
DJs. A Billboard guide to ad agency music supervisors

BY ANDREW HAMPP

rom a branding perspective, it’s never been a more exciting
time to be involved in music.”

Michael Gross, music supervisor for Los Angeles ad
agency TBWA /Chiat/Day, knows of what he speaks, having
helped his agency build entire campaigns around songs—
rather than the far more common reverse route, where a
song is licensed, or synched, to match existing creative. In
2012 alone, TBWA has used songs from acts like Skrillex,
Bon Iver, Foo Fighters and Adele for a series of original,
computer-animated spots for this year’s Grammy Awards
and paired folk-pop singer Meiko with Crate & Barrel for
the retailer’s biggest campaign in years. Now, the musicians
themselves are reaching out to be his latest client. “We've
been approached by certain artists to develop campaigns
around upcoming releases and anniversaries,” he says.

That music licensing has gone way beyond the synch for
advertisers should come as no surprise. At a time when
brands are enhancing their relationships with artists at
all levels—from endorsement deals (P!nk, Taylor Swift

and Janelle Monde are all the latest faces of CoverGirl, Nicki Minaj reps
Pepsi, even Lil Wayne has a deal with Mountain Dew) to tour sponsor-
ships (Lipton Tea and Lady Antebellum, Schick Hydro and the Band Perry,

Acura and Metric) to creative partnerships (Coca-Cola and Will.i.am’s
eko-C, Coty Fragrances and Lady Gaga’s Fame)—the desire for marketers
to play a more sustainable role in the careers of artists is at an all-time
high. And synch revenue is also at an all-time peak, with artist earnings
from commercial synchronization up 5.7% in 2011 to $342 million, ac-
counting for 2% of global recorded-music revenue, according to IFPI’s
2012 Digital Music Report.

For further evidence, look at the Billboard Hot 100, where many of the
year’s biggest hits have all been aided by exposure from a commercial
synch. From fun.’s “We Are Young” (a high-profile Chevrolet Super Bowl
spot) to Kelly Clarkson’s “Stronger” (a 2011 Toyota Camry commercial
that picked up airtime in early 2012) to Neon Trees’ “Everybody Talks”
(Buick) to a pair of Microsoft ads that effectively launched the careers
of the Lumineers (Bing, “Ho Hey”) and Alex Clare (Internet Explorer 9,
“Too Close”), advertising is rivaling radio in its effectiveness and abil-
ity to break a song. Is it any wonder that Alicia Keys was featured in not
one, but two different commercials featuring her new single “Girl on
Fire” during the MTV Video Music Awards to help boost awareness (and
first-week sales) of the Minaj-assisted track?

So if advertising is the new radio, ad agency music supervisors are the
new DJs. Herewith, Billboard’s guide to the players and perspectives guid-
ing many of the biggest music-related ads right now. .o



Michael Gross

INTEGRATED BROADCAST PRODUCER/
MUSIC SUPERVISOR

TBWA/Chiat/Day

Fighters licensing their music—let alone

likenesses—to hardly anyone these days. Yet
that’s just one of the feats Michael Gross and the
creative team at Los Angeles’ TBWA /Chiat/Day
managed to pull off this year, incorporating those
four artists’ songs (all gratis donations from the
nominees) into a visual effects-heavy branding
campaign for this year’s Grammys.

But for Gross, a pop-up event that he and his
team put together near the Grammy Museum
in downtown Los Angeles had even greater im-
pact, and pointed to a future of creating content
around brands. Three acts—Anthony Hamil-
ton, Meiko and Class Actress—sang the tweets
that a Grammy installation encouraged people
to send using a custom hashtag.

“To me, that was more effective than a TV
ad,” Gross says. “I saw the future in how we in-
tegrate brands and artists and music with that
event. We're bringing something like that to big-
ger clients like Pepsi and Nissan.”

It’s also helped Gross develop an approach to
synch licensing that’s antithetical to the rising
trend. “It’s not really about using the latest hit
from the latest artist—I kind of abhor that,” he
says. “I'm doing music searches right now rang-
ing from early-20th-century piano music and mid-
century big band stuff to remixes of new songs
to international songs to big anthems.”

Gross recently brought in noncommercial
KCRW Los Angeles’ Tom Schnabel, who started
the highly influential “Morning Becomes Eclec-
tic” in the '70s, to serve as an in-house musicolo-
gist of sorts to help vet ideas and spark creativ-
ity. “I've been very fortunate to become friends
with him—he teaches these music salons at his
house. If there’s a way to get people out of doing
things that are comfortable to them, Tom will
find it,” he says.

And given his relative proximity to Hollywood
(TBWA's offices are close to the beach in Ma-
rina del Rey), Gross can’t help but cite Quentin
Tarantino as his greatest influence in music
supervision. “‘Pulp Fiction” was such an iconic
soundtrack—pulling songs out of the ether un-
expected and then making them relevant again.
He inspired me to put Bo Diddley in a Nissan
commercial, an obscure Elvis track on another
campaign. You can just see his legendary im-
pact everywhere.”

Y oudon’tfind Skrillex, Adele, Bon Iver or Foo




Colin Jetfery

EXECUTIVE CREATIVE DIRECTOR
David & Goliath

tous single? With a little help from some dancing hamsters.

The Kia Soul’s furry spoke-animals breakdanced their way into
key events like MTV’s Video Music Awards and other highly visible TV
events to help cement the song’s status as one of last year’s biggest hits,
while the song gave Kia Soul its leading status in the “boxy car” category
in the process. This year’s VMAs marked the return of the hamsters,
featuring a different kind of EDM anthem: an exclusive Axwell remix
of Ivan Gough & Feenixpaul’s “In My Mind” that notched a 224% sales
spike from 2,000 to 7,000 copies (according to Nielsen SoundScan) in the
week following its prominent VMAs airtime.

Who'’s behind the music? Colin Jeffery, executive creative director at
Los Angeles ad agency David & Goliath, who doubles as de facto music
supervisor on the Kia account. Having introduced a music strategy for
Kia Soul with a 2009 campaign that featured Calvin Harris, Black Sheep,
Goldfish, Marz and Potbelleez, Jeffery has since seen the combined power
of using new and familiar songs with hamsters increase exponentially.

“Musicis a brand pillar for us at this point,” Jeffery says. “We like to use
songs that are in tune with what's going on out there and can read trends
and can use music to strengthen our messaging. It means being tapped
into trends and culture and having a good idea of who you're talking to
with a specific vehicle and specific product, but there’s no formula to this.”

The hamsters, then, give Kia permission to be a cultural outsider of
sorts. “We don’t want to seem to be too cool,” Jeffery says. “Obviously a
furry hamster is never going to be a badass. It’s all about trends, from
LMFAO to where we are now with Ivan Gough, and the hamsters are
DJs, which has gone along with the rise of real EDM in terms of main-
stream acceptance over the past year. We really wanted to celebrate a
different style of music.”

Jeffery and his team have also been able to extend those relationships
beyond synchs to music video sponsorships with LMFAO and Gough
and even tour support. It's part of the two-way street that Jeffery hopes
to see more of in working with the music industry.

“It’s more important now for the labels to have savvy marketers on-
board,” he says. “You don’t want a great track on a shitty piece of cre-
ative—it hurts the act. Make sure you have people around you who can
see the right opportunities.”

H ow did LMFAO's “Party Rock Anthem” become 2011’s most ubiqui-
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7 Steve Stoute

CED
Translation
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2 Lauren King
DIRECTOR OF BROADCAST AFFAIRS, MUSIC AND TALENT
Mother NY

miliar, if disembodied, note: the twinkling piano of Kanye

West’s “Runaway,” introducing a spot from Bud Light Plati-
num—the first of several commercials with iconic music sourced
for Anheuser-Busch by Translation, an ad agency co-founded by
music veteran Steve Stoute and Jay-Z. This year’s game also fea-
tured a Budweiser commercial that mashed up the Cult’s “She
Sells Sanctuary” with Flo Rida’s “Good Feeling” and a Bud Light
Lime spot that made prominent use of an exclusive Swizz Beatz
remix of Will Smith’s “Summertime.”

Then there’s the Summer Olympics, where Jay-Z debuted
his first commercial as spokesman for Duracell with his
2009 hit “Run This Town” as the soundtrack, another cam-
paign (and deal) Translation helped spearhead. And just last
month, the NFL kicked off its 2012 season with an original
promo featuring Stevie Wonder’s “Superstition,” a rare synch
for the music legend that helps illustrate a montage of fans’
own football superstitions.

“We always try to use music that cuts through, that accentu-
ates the point,” Stoute says, noting that music is often a second
or third step in a campaign’s process. “We don’t build an idea
around a song, but we definitely try to find the right song to help
craft our intent and push forth that idea.”

And for the guy who helped pair Justin Timberlake with
McDonald’s and Chris Brown with Wrigley for original pop
songs-cum-jingles, the conversation on commercials with art-
ists hasn’t been about “selling out” in a long time, Stoute says.
“It’s the ‘let me see what the work looks like” perspective—
more of a creative discussion.”

Though Translation’s work has been largely hip-hop-focused
in 2012, don’t be surprised if the agency’s work hits the dance-
floor in 2013. “I'm seeing a lot of brands ask questions and are
very curious around EDM,” Stoute says. “‘Is it appropriate? Is
it here to stay and what does that mean?’ I've heard before that
EDM is the new hip-hop, and as far as curiosity is concerned it
is seeming that way.”

T he first music heard during this year’s Super Bowl was a fa-

only notin supportofanew album, butas partofaviral ad cam-
paign for Sour Patch Kids, the mischievous candies recently
acquired by Kraft Foods. The song, “World Gone Sour,” and its
accompanying music video were the result of an exhaustive search
for the right rapper who could best embody the naughty-but-nice
vibe the candy brand and its agency Mother NY had been seeking.

“We talked to Wiz Khalifa, Cam’ron, Gucci Mane, Young
Jock—he was actually cleaner than what they wanted,” King re-
calls. Ultimately, they opted for the Wu-Tang Clan rapper who's
lately carved out a niche for himself (in his movies with Red-
man, anyway) for being high—something the trippy video for
“World Gone Sour” practically requires. “They wanted to go for
it, and Method Man just did an amazing job. The song was very
catchy, it was completely on point, and the client loved it. Every-
one wants to use it still.”

It's that combination of out-there ideas and artist relationships
that has helped King work with clients like Stella Artois to cre-
ate an original band for a 2011 holiday campaign that featured
sexy, French-inspired '60s jazz takes on Christmas songs, as
well as corral an all-star lineup of musicians (Coldplay’s Chris
Martin, fun.’s Nate Ruess and Sleater-Kinney's Carrie Brown-
stein, to name a few) for an original Roots-produced jingle in a
spring public-service ad. King credits patience and persistence
for allowing her to pull off some of the agency’s biggest talent
coups. “It took a crumbling year-and-a-half to finish [the “Read-
ing Is Fundamental” campaign], but we saw kids doing lip-dubs
of the song online, talking about reading. I have never been more
proud of a project.”

Though Mother still does the odd synch for clients like Virgin
and Cablevision’s Optimum cable service, the focus under King
has largely been on original compositions—and even taking on
bands themselves as clients, as the agency did in 2010 with Devo.

“You can get exactly what you want with the budget you need it
for, and it works really well,” King says of custom songs. “There’s
some amazing music houses out there—Comma, Tonefarmer,
LimeBeat. I now even see music publishing companies forming
original music departments where I can say, ‘This needs to be
$20,000 and non-union,’ and they do it.”

L ast fall, Method Man released his first new single in years—
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Melissa Chester

VP/EXECUTIVE MUSIC PRODUCER
BBDONY

Todd Porter

MUSIC SUPERVISOR
Goodby, Silverstein & Partners

ad industry at the moment, with active campaigns fea-

turing multiple synchs from clients like AT&T, Lowe’s
and Diageo all in the marketplace, with an additional Ad
Council for Save the Children featuring OneRepublic’s
“Feel Again,” a song the agency helped create with front-
man Ryan Tedder. But with all the work in the market,
there’s one thing that Melissa Chester, the agency’s VP/
executive music producer, won’t touch.

“We're petrified of sound-alikes,” she says, referencing
the practice of emulating the melody or even rewriting
the lyrics of a song whose original master was either not
approved or too expensive for use. “If you make the phone
call and you're turned down, it’s over. End of story. Some-
times you'll get, “They’re just on tour and we haven’t heard
back from them for approval.” You have to have backups
in your pocket all the time.”

Although current music has factored into much of the
agency’s work lately, music department head Rani Vaz
has found herself dipping back into the catalog for the
first time in years. “If you're able to license something
that doesn’t feel like it’s too overexposed, there are some
great opportunities out there,” she says.

As the days of the $500,000 synch start to dwindle
in favor of cheaper, more effective uses of newer songs
from upcoming artists, Chester has noticed more flexibil-
ity from harder-to-synch artists. “Publishers are coming
down, libraries are coming down. I can say, ‘Take it down
another $250,000,” and they usually do it.”

Case in point: Billy Joel, who recently inked a new
publishing deal with Rondor and Universal with an ex-
pressed goal of scoring synchs to expose his music to a
new, younger audience. Having been on the receiving end
of many declined requests in the past, Chester is excited
about the possibilities.

“There’s a lot you could do there: ‘New York State of
Mind,” ‘Uptown Girl,” she says. “I look forward to hav-
ing those conversations.” .o

B BDO has one of the busiest music departments in the
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Todd Porter, music supervisor at Goodby, Silverstein &

Partners, who made fun.’s “We Are Young” a giant hit
when it was featured in a Super Bowl commercial for Chevro-
let, you go back to the '70s.

That’s the approach he took in sourcing music for a new spot
announcing Google and Motorola’s post-merger relationship,
which puts a modern spin on “We've Only Just Begun,” a Paul
Williams composition made famous by the Carpenters. “We
experimented with a lot of different artists singing it, but even-
tually went 360 degrees and maybe even 720 and came back
to an in-house composer at [music production agency] Search
Party. We tried a lot to get it to sound current and cutting edge.”

With a client roster that also includes Comcast, Doritos and

H ow do you follow the year’s biggest synch? In the case of

the Got Milk? campaign, the San Francisco-based Porter ac-
tually cites Chipotle, a client of talent agency Creative Artist
Agency’s in-house creative advertising group, as his favorite
synch of recent memory. The Mexican fast-feeder made dra-
matic use of Willie Nelson’s cover of Coldplay’s “The Scientist”
for a spot that aired during this year’s Grammy Awards, in-
spiring an outpouring of tweets and likely industry accolades.

“It was kind of a sneaky thing,” Porter says, “a one-off that
might have been for an internal company convention or some-
thing, but it was so good it had to go outside. Once everyone
saw it, I was like, ‘“That’s going to win all the [ad] awards this
year.” It was a stroke of genius.”

Not that Porter didn’t receive his own share of praise for “We
Are Young,” which earned him thank-yous from some of the
most senior board members at Chevrolet as well as that all-
important mark of success for an ad agency—consumer brand
recognition. “What’s great is that people would call their local
radio stations after it aired and would say, ‘I want to hear that
song in the Chevy commercial. What is it?’ It’s great that we
can associate the brand with up-and-coming music.”

Up next: a focus on original music, with music houses like
Marmoset, Black Iris and the aforementioned Search Party at
the top of his list. “If you're telling a story that’s more involved
or have a message that’s more subtle, the music needs to take
a back seat a little bit,” he says of using original compositions
versus synchs. “Or more accurately, step in and really sup-
port what your message is. A lot of our work has been more
along those lines.”

AN AGENCY GUIDE

Who’s who in every city

NEW YORK
BBDO

Melissa Chester,

VP/executive music producer

Dale Henrigues, music producer
Loren Parkins, senior VP of executive
music/radio producer

RaniVaz, head of music praduction

LMFAD, “Sexy & | Know It":

M&M's Super Bowl commercial
One Republic, “Feel Again™
Savethe Children PSA

Various artists: Lowe’s “Never Stop
Improving” campaign

GREY WORLDWIDE

Don McNally, music producer

Zach Pollakoff, music producer
Josh Rabinowitz,

senior VP/director of music

Amy Rosen, VP/director of licensing
Ryan Duda, music producer

Girls Love Shoes, “Ooh La La": Pantene
P!nk, “Blow Me (One Last Kiss)": CoverGirl
Ray Charles, “What'd | Say": NFL

JWT

Dan Burt, music producer/supervisor
Paul Greco, director of music and radio
Craig Caniglia, associate music and
radio producer

PUBLICIS KAPLAN THALER

Theresa Notartomaso, music producer

McCANN ERICKSON

Mike Ladman, music production coordinator
Peter Gannon,
senior VP/executive music producer

McGARRY BOWEN

Stephanie Diaz-Matos,

executive music producer

Kaylyn Keane, music licensing supervisor
JerryKrenach,

director of music production

Kate Kubaryk,

music production coordinator

Chase Misenheimer,

assaciate music producer

Jean Scofield, music producer

Laura Sigmund, music licensing assistant
Stephen Stallings,

assistant music producer

Kate Urcioli, music producer

MOTHERNY

Lauren King, director of broadcast affairs,
music and talent

Method Man, “World Gone Sour”:
Sour Patch Kids

Variousartists, “Book People Unite™:
ReadingIs Fundamental

OGILVY & MATHER

Michael Freeman, music producer

Chris Mazur, music production assistant
Karl Westman,

executive music producer

SAATCHI & SAATCHI

Ryan Fitch, music producer
Eric Korte, VP/music director

Bess Rogers, “The One and Only”™:
Cheerios

Savoir Adore, “Pop Goes the World": Tide
Duran Duran, *Hungry Like the Wolf
(Steve Aoki Remix)": Trident

Y&R

Jessica Dierauer,
VP of music and creative content
Rachel Rauch, assistant music producer

FREELANCERS

Peter Greco, freelance producer at PG2
Music (formerly Y&R)

Mike Boris, freelance music producer
(formerly McCann Erickson)

CHICAGO
DRAFTFCB

Stump Mahoney, music director

Eric Johnson, executive music producer

LEO BURNETT
Gabe McDonough, VP/music director
Chris Clark, senior music producer

Wilco, “I'm Always in Love™ Sprint
Leftover Cuties, “Smile Big": Samsung
Netsky, “Wanna Die for You":
Samsung Series 9

McGARRY BOWEN

Marisa Wasser, executive music producer
Morgan Thoryk, music producer
Brandy Ricker, assistant music producer

DETROIT
DONER

Jon Moshier, music producer

SAN FRANCISCO

GOODBY, SILVERSTEIN
&PARTNERS

Todd Porter, music supervisor

The Meemies, “Porch Song”: Google
Fun. featuring Janelle Monde, “We Are
Young": Chevrolet

Paul Williams, “We've Only Just Begun™:
Google/Motorola

LOSANGELES
TBWA/CHIAT/DAY

Michael Gross, integrated broadcast
producer/music supervisor.

Meiko, “Stuck on You": Crate & Barrel
BonIver, “Holocene™:

2012 Grammy Awards

David Banner, “Evolve™: Gatorade

CRISPIN PORTER BOGUSKY

Jorges Ivan Vargas, music producer
Bill Meadows, executive music producer

Research assistance provided by the
Assn. of Music Producers.

O CTOBER 6, 2072 |

VAZ: MARK HARTMAN; PORTER: CLAUDE SHADE



— —SPECIAL FEATURE

Dream Builder

his wife and YANNI.

JOSE DUENO has celebrated
with family and artist friends
through the years. Clockwise
from top left: With his wife,
GRISHELDA DIAZ, and their son
SEBASTIAN DUENO and the
members of Maroon 5; with AC/
DC guitarist ANGUS YOUNG;
with JAMES BROWN; with
PITBULL; with CELINE DION and
an unidentified woman; and with

n the early '80s, when José “Pepe” Duefio said to his
toughest competitor, “Watch me,” he knew he had
reached a crossroads in his life.

One road for Duefio led back to law school, while
the other led to New York, where he hoped to fulfill
his dream of becoming a concert and events producer.

As it turned out, Lady Justice was no match against
the magnetic allure of the Big Apple and Duefio’s
ambition to succeed in the music business.

Today, nearly three decades after he made that
declaration to now-retired concert promoter Larry
Stein, Duefio holds a commanding role among the
top concert and event producers in Puerto Rico.

He has not only worked with a who’s who of Latin
music stars, but also has made a name for himselfin

the U.S. mainstream entertainment industry.

During just the past two years, according to Bill-
board Boxscore, he has successfully promoted or co-
promoted shows at the Coliseo de Puerto Rico José
Miguel Agrelot by acts including Juan Luis Guerra,
Metallica, Elton John, Yanni, Journey/Night Ranger,
Jonas Brothers/Demi Lovato, Luis Miguel, Franco
De Vita and Alejandro Guzman. His most lucrative
booking reported to Boxscore was a multiple-night
stand in October 2011 by Cirque du Soleil’s “Dral-
ion” that grossed $4.4 million.

“While I was still in law school, there was this little
voice in the back of my head telling me that I had to
devote myself'to the world of show business,” says the
50-year-old entrepreneur while sitting in his office on

Promoter José
‘Pepe’ Dueno holds
elite status in Puerto
Rico’s entertainment

business

by IAN MALINOW

a sunny August morning in San Juan, Puerto Rico.
“At the time, I had just married my first wife and I
was also working for a chemical firm as a salesman.
But I wasn’t happy, so I quit my job, dropped out of
law school and headed to New York City to pursue
my dream. I gave myself two weeks.”

It wasn’t long before Duefio’s trip to New York
turned into a reality check. While there, he spent
days in a hotel room calling countless talent agen-
cies he found in the yellow pages hoping to schedule
appointments with their representatives, initially to
no avail. But his persistence paid off.

Duefio landed appointments with two A-list agen-
cies: Premier Talent, founded by pioneering rock pro-
moter Frank Barsalona, and William Morris Agency
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(now William Morris Endeavor [WME]), one
of the largest and oldest global talent agen-
cies in the world.

“Nobody knew who I was, so it was really
hard in the beginning to get an appointment.
They always said they were ‘too busy,” the
San Juan native recalls. “But I was deter-
mined to succeed, so I finally got a chance to
meet Phil Citroen from WMA and he sold me
my first show, which was by Roberta Flack
and Earl Klugh. Obviously, he sold me two
artists that, at that time, were a good start-
ing point for my career.”

He lost a significant amount of money on
that show, he recalls. Yet Duefio has fond
memories of his first real experience as a
concert producer.

“Days after the show, I received a thank-you
letter from Flack saying, ‘Welcome to show
business. You did a great job.” She knew I was a
rookie,” he says. “And that made me feel good.
It definitively inspired me to keep on going.”

Duefio’s passion for show business
emerged during his years as a high school
student. As president of the student council,

Instead, he took that leap of faith that pro-
pelled him into the center of the entertain-
ment industry in Puerto Rico.

“I'm lucky to have met and worked with
Pepe,” says Steve Sybesma, a longtime
friend, colleague and mentor who collabo-
rated with him in producing several shows
in the mid-"80s for bands like Cheap Trick,
Aerosmith and Bon Jovi. “I have a lot of re-
spect for him and watched him become a
very successful businessman and the pre-
mier concert promoter in Puerto Rico.

“It wasn’t an easy road,” Sybesma adds.
“We had a lot of bumps along the way in
our early career, and more than our share of
losses on concerts. But Pepe is not the kind
of person who gives up. He’s worked hard for
his success, and he’s very intelligent.”

Dueo’s career as a promoter began to take
off in 1985 when he booked hair metal band
Ratt, which had hit No. 12 on the Billboard
Hot 100 the previous year with “Round and
Round.” With Bon Jovi as the opener, the
show sold out quickly.

Two years later, Duefo got his big break

*José has always
been my go-to g

in Puerto Rico.”

—Akiko Rogers, WME

he organized parties and other extracurricu-
lar events. He also was a DJ for four years,
during which time he spun records at hun-
dreds of high school bashes, he recalls.

But it wasn’t until 1979 that Duefio
was bitten by the showbiz bug. He was in
charge of organizing his 12th-grade gradu-
ation party, so he signed on former Fania
All-Star great Roberto Roena and legendary
salsa band El Gran Combo de Puerto Rico
as the night’s headliners.

“I still have the signed contract at home,”
he says. “It serves me as a reminder of my
beginnings and of how much I have learned
about the entertainment industry since then.”

After graduating from college with a de-
gree in marketing and advertising, Duefio
went on to law school, but he never finished.

thanks to both “American Top 40" host Casey
Kasem and Bon Jovi. As fate would have it,
Duefio had booked the rising rock band from
New Jersey to give a concert in Puerto Rico on
the same day that Kasem announced during
his radio show that Bon Jovi’s chart-topping
album Slippery When Wet (featuring the No.
1 “Livin’ on a Prayer”) was the No. 1 album
in the United States on the Billboard 200.

“That show put me on the map,” Duefio re-
calls. “For the first time ever, U.S. promoters
were asking, ‘Where is Bon Jovi performing
and who is this Pepe Duefio?” From then on, I
saw a 180-degree turn in regard to my career.”

Bon Jovi's gig bolstered Dueno’s spirit and
paved the way for a winning streak that con-
tinues to this day.

After Bon Jovi, he produced other big-

name acts in the late '80s, including Kiss,
Whitesnake and Hall & Oates. In the "90s,
Dueno produced even bigger mainstream pop
acts like Billy Joel, Elton John, David Copper-
field, Sting and Carlos Santana, to name a few.

“José Duefio is a true professional,” says
Dennis Arfa, head of Artist Group Interna-
tional and the agent for Joel, among many
others. “He is in the class of elite promoters
in the world.”

Although he struggled in his early career,
by 1995 Duefio was a leading concert pro-
moter in Puerto Rico—and still is. From Latin
sensation Jennifer Lopez to hard rockers AC/
DC and Metallica, Duefio has produced many
of the top-grossing and biggest productions
held on the island, from Backstreet Boys
(2000) to Usher (2005) to Maroon 5 (2012).

“I have known Pepe for over 20 years and
he has always been my go-to guy in Puerto
Rico. He’s always been a gentleman and
even helps me out in shows that he doesn't
produce,” WME agent Akiko Rogers says. “I
guess the only negative thing I have to say
is that we have a tendency to squabble, but

I think that’s the case when you deal with
your family and 1 consider Pepe my family.”
Duefio notes that a turning point in the
local entertainment industry came when the
Coliseo de Puerto Rico José Miguel Agre-
lot—the island’s biggest indoor entertain-
ment venue—opened its doors in 2004.

The building enabled promoters to pres-
ent high-caliber and more sophisticated pro-
ductions than ever before, he says. Duefio
opened the building with a sold-out show
headlined by Van Halen.

Since then, Duefio has produced dozens of
top international acts at the arena, including
last year’s record-breaking “Dralion,” which
attracted more than 60,000 fans to the venue.

“When the Coliseo de Puerto Rico opened,
it marked a significant change in the way of

producing events here,” Duefio says. “Before,
we could not compete against other stateside,
state-of-the-art venues. But today we can hold
a Metallica concert for 18,000 fans, or a more
intimate event featuring standup comedy art-
ist and actor Chris Rock.”

Since the venue’s opening, Duefio has
produced more than half of the shows held
at the $250 million arena. Ranked among
the top venues of its size by Billboard Box-
score, Coliseo de Puerto Rico is managed by
SMG, the venue management firm that oper-
ates more than 160 arenas across the United
States. Through the years, Duefio has come
to call the venue his second home.

“Pepe is highly energetic and totally passion-
ate even after so many years in the business,”
Coliseo de Puerto Rico GM Wesley Cullen says.
“One of the many things I like about him is
that he keeps his family around and involved
and they are really supportive of each other.”
(Dueo has two children from his first wife—
José, 23, and Agustin, 20—and a 7-year-old,
Sebastian, with his second wife, Grishelda.)

“He does business at a fast pace and is al-

ways very creative, so you have to be at your
best to keep up with him,” Cullen adds. “Pepe
is a promoter through and through—it is not
his job, it’s who he is. He brings the big-
gest acts in the world to Puerto Rico and also
works with up-and-coming local artists. Not
everyone loves him, but no one can deny that
he is a force to be reckoned with.”

Duefio may have reached the top of his
field through hard work, discipline and per-
severance. But he says his true guiding light
comes from another source.

“If there’s a life lesson that I've learned so
far, it’s that you can never stop trusting your
instincts,” he says. “I may have gained a lot of
experience in this business over the years, but
there’s nothing like listening to that little voice
in the back of your head. There just isn’t.” « ==
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TO THE MAN WHOSE SUCCESS CONFIRMS
THE COLISEO DE PUERTO RICO IS A MAIN
STAGE, WE SAY: THESPOTLIGET'IS YOURS.
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Lessons Learned

Jose Duerio reflects on his rise, his fight for
respect—and his long wait for U2

by IAN MALINOW

s a premier promoter in his native Puerto Rico, José “Pepe”
Dueifio has thrived through four decades of changes and
challenges in the live music business. He spoke recently
with Billboard about his experiences.

Asani peri d, aspiring t and event pro-
ducer in the early ’80s, how did you manage to make it
in the competitive world of show business in Puerto Rico
and ultimately get the respect of your peers?

My first 10 years were really hard. My toughest competitor

was Larry Stein, who had complete control of the local [concert] market in terms of bringing
the biggest and most popular U.S. acts to the island. We hated each other back then. He obvi-
ously saw me as a threat, so he tried to make my life—and my work—miserable in the begin-
ning of my career as a concert producer. He didn’t want me to pursue it as a career and that’s

when I told him, “Watch me.”
But we ended up as colleagues, and we even co-produced several shows together. I guess

he realized there was nothing he could do to convince me otherwise. I also had to work hard
to gain the respect of my colleagues, agents and artists. It was definitively an uphill battle.
But in the end, the hard work paid off.

Throughout your career you have focused
on bringing Latin and U.S. acts to a Puerto
Rican audience. It seems, however, that you
have specialized in prod non-Latin
acts. Is there a specific reason for this?
Well, not really. But since I was in high school
I'veloved U.S. rock and pop music, so it came
naturally to me as I became a concert pro-
ducer to book these acts more than the Latin
ones, say 80% vs. 20%. Not that I have never
liked salsa or other Latin music genres. Many
of my best friends are Latin artists. But my
business just flowed this way. I've produced
great shows for Franco De Vita and Los Fabu-
losos Cadillacs, among many others.

What has been the secret to your success-
ful business career, especially amid the
industry tumult of recent years?

I have always had a clear idea that, at the end
of the day, I have to please the public, who is
the one that pays for the tickets. If tickethold-
ers are not aware that I produce a good show,
then my work is worthless. And now with
Facebook, Twitter and YouTube I get instant
messages from fans and clients. Now I feel in
complete control of the business. I love that
people enjoy my shows. Years ago I had to
call artists and today they are my friends. . .
they call me and we have close relationships.

Any lessons learned along the way?

In this business, you cannot let your guard
down, not even for a minute. This is a busi-
ness thatifyou are not careful and disciplined,
you can lose everything overnight. You have
to be on top of it 24/7. Why? Because you're
working with people, with stress, against the
clock, against many factors that work against
you—the weather, politics, et cetera.

Many of the lessons I have learned have been
due to three key ingredients that have helped
make my company profitable: I've always been on
top of what's going on “under the radar,” I have
always monitored radio ratings on Arbitron, and
I have always counted on my experience. If every-
thing points to a favorable situation, I delve into
it, and eight out of 10 times I can predict if the
upcoming artist will hit it big in the mainstream
music market. continued on >>p32
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JOSE DUENO

Por tus afos en la industria del entretenimiento y por permitir que

formemos parte de tu éxito, iluminando tu brillante trayectoria.

iFelicidades!

te desean fus amigos de
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WE'RE [AMERICA

/_\ 1 Hunger Is closer than you think. Reach out to your local food bank
Coanc for ways to do your part. Visit today.
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Comedian CHRIS
ROCK shares a}
laugh withYQSE
DUENO. W

from >>p30 Can you pick one or two
favorite acts you’ve produced during
your career?

That’s a tough one. But I feel especially
proud about having worked with Howard
Rose, Elton John's agent, in the concert
we worked together in 2007. He’s one of
the toughest agents in the world. And I'm
saying this on the record because I know
he loves to know that he’s the toughest

the band’s mega productions are just way
too big and sophisticated, even for the
Coliseo de Puerto Rico [the island’s larg-
est concert arena]. I'll have to wait until
the group kicks off an arena tour. That
may be the only chance I get.

Is there one event you are particularly
proud of presenting?
There are some, and several come to mind

“At the end of

the day, |

have to

please the public.”

agent in the world. The other one is the
Yanni concert held at the centuries-old
San Felipe del Morro Fortin Old San Juan
in 2011. The fact it was held in one of the
oldest structures in the United States,
aired on PBS and attended by more than
15,000 fans gives me goose bumps.

Do you expect your children will work
with you in the future, or take over
the reins of your company, if you ever
decide to retire?

My son Agustin, who'’s 20, is going to
graduate from the University of Colo-
rado in 2014. He wants to follow in my
footsteps—and he plays drums—so he’ll
probably join me in the business in the
next few years. But don’t expect me to
retire any time soon. I'll hopefully die
onstage when I'm 90. If I were born
again, [ would do it all over again. The
business of producing entertainment
events is stressful and requires a lot of
sacrifice, but it also opens many doors,
youmeeta lot of good people and, at the
end of the day, the greater part of what
you do is positive.

Any unfulfilled dreams so far?
Not having been able yet to produce a U2
concert in Puerto Rico. The thing is that
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—José Dueno

right now: the five consecutive concerts
given by Aventura in 2008 [attended by
more than 80,000]; the Metallica show
[in March 2010] that sold out in a record
three hours; and last year’s Cirque du
Soleil show, “Dralion,” which became the
highest-grossing family event ever held
at the Coliseo de Puerto Rico.

What are you working on now?

I'mworking on twosold-out concerts by Lady
Gaga [Oct. 30-31], a Cirque du Soleil show
called “Saltimbanco” [Nov. 15-18]—which
cost $3 million to produce each—and an up-
coming concert featuring Pitbull [Nov. 2]—
allto be staged at the Coliseo de Puerto Rico.

What are your plans for the future of
your company?

We are currently in the process of branch-
ing outinto artist management. We have
already identified a few prospects from
different genres—pop, rock and Latin—
and our expectations are to shiftinto high
gear with this by the end of the year.

It's important to keep developing talent in
Puerto Rico and give up-and-coming artists
a chance to cross over into the mainstream
market at a time when there’s basically no
marketing support, especially in this day
and age of social networking. eeee
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MADE FOR TV

BREAKING THE‘LAW’

Summer Olympics give Muse a powerful platform to launch what should be its biggest album yet

ug. 12, 2012: Muse performs its new
Asingle, “Survival,” at the closing cer-

emony of the London Olympics in front
of an estimated global TV audience of more than
500 million. The song—four minutes and 17
seconds of gloriously over-the-top rock opera
bombast—acts as both the official song of the
Games and the first taste from The 2nd Law,
Muse’s sixth studio album. In addition to mak-
ing thrilling TV, the occasion, which took place
at London’s 80,000-capacity Olympic Stadium,
gifts the Warner-signed British rock band with
the sort of wide-reaching promotional platform
that money can’t buy.

“It gave them global access to the public on an
unprecedented scale,” Warner Music U.K. CEO
Christian Tattersfield says. “We really couldn’t
have asked for a much better lead-in to the cam-
paign.” The appearance also served another func-
tion: It confirmed Muse’s status as a deserved
member of music’s A-list.

“They are one of the very finest rock bands
that we have,” says Warner Bros. Records co-pres-
ident/COO Livia Tortella, who credits the group’s
“unique sound” and “compelling” live shows with
fueling its slow-burning rise. She points to the
international success of Muse’s last studio album,
2009’s The Resistance, as evidence of a group “that
is definitely on an upward trajectory.”

Having formed in Devon, England, more than
15 years ago, Muse won big with The Resistance,
which topped charts in 19 countries, including
the United Kingdom. In the United States, the
record was the band’s most successful yet, debut-
ing at No. 3 on the Billboard 200 and winning
the best rock album Grammy Award. U.S. sales
stand at 746,000, according to Nielsen Sound-
Scan. The stage is thus set for what is potentially
the biggest album of Muse’s career: the hugely
ambitious The 2nd Law, a self-produced 13-track
set that arrives internationally on Helium 3/War-
ner Records on Oct. 1 and stateside on Warner
Bros. a day later.

“The band has laid an amazing foundation
over the years,” says Tortella, who predicts that
“with this album, and the strength of the music,
it’s really going to take it to the next level.”

Recorded at London’s Air Studios, The 2nd

Law contains everything that one would expect
from a Muse album—towering rock anthems,
dynamic orchestral crescendos, singer Matt
Bellamy’s soaring falsetto—and more. “Panic
Station,” for instance, is a surprisingly funky
Prince-like jam, while “Big Freeze” resembles
classic U2. Most startling is the EDM-flavored
“Follow Me” (made in conjunction with U.K.
dance duo Nero) and the pulsating electro
groove of lead single “Madness,” which is gain-
ing exposure at alternative and rock radio. War-
ner. Bros is hopeful that “Madness” will cross
over to top 40 stations later this fall. Tortella
identifies Muse’s current core demographic as
being predominantly 18- to 34-year-olds, skew-
ing male, but believes that—thanks to its eclec-
tic mix of musical styles—The 2nd Law “opens
up more opportunities at radio” and can “reach
a more diverse” audience.

To help achieve that goal, Warner’s interna-
tional divisions worked alongside Muse’s man-

agement—Cliff Burnstein and Peter Mensch of
New York-based Q Prime and Anthony Addis of
U.K.-based Brontone, which handles the band
outside North America—to coordinate a tightly
integrated global campaign that began June 6
with an online trailer announcing the album
title and release date. “Madness” premiered Aug.
20 on BBC Radio 1. A lyric video was simulta-
neously uploaded on YouTube, with the official
clip following on Sept. 5.

To further drive anticipation for the project,
the album began streaming on Sept. 24, in con-
junction with iTunes in the States, the Guardian
in the United Kingdom and Noize in Japan. A
Twitter Q&A session took place Sept. 26 with the
band'’s Sept. 30 performance as part of London’s
iTunes Festival to be streamed live through the
Apple retail outlet. Notable TV performances
include BBC 2’s “Later . . . With Jools Holland”
(Sept. 25) and a street-week appearance on NBC's
“Saturday Night Live.”

‘ROAD’ TO SUCCESS

In keeping with Muse’s reputation as an ac-
complished live act, touring again sits at the
heart of the campaign. Beginning Oct. 16 at the
Park&Suites Arena in Montpellier, France, the
trio embarks on a fall trek of European arenas,
booked by Geoff Meall at the Agency Group.
Though the label declines comment on U.S.
plans, sources suggest that a stateside tour will
likely follow early next year with an eye on a se-
ries of festival performances during the summer.

Synchs will also play a big role going forward,
says Richard Manners, managing director at
Warner/Chappell U.K., Muse’s publisher. “Mad-
ness” has been earmarked to feature in a major
sports ad campaign, according to Warner Bros.
Meanwhile, Manmers anticipates The 2nd Law to
generate strong interest from the worlds of film
and TV and notes that “jaws dropped” when he
first played the set to licensing partners. “Itis a
truly extraordinary album,” Manners says, “by
a band that is at the very top of its game.”
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ROAD

If I ruled the world: Nas hits
the road this fall in support
of his sixth No. 1album,
Life Is Good (Def Jam).
Lauryn Hill will join Nas for
10 of the North American
dates—dubbed the Life Is
Good/Black Rage tour, in
anod to Hill’s new single
“Black Rage,” which is also
expected to arrive this fall.
Booked by Brian Edelman
and Brian Cohen of William
Morris Endeavor (WME),
the run kicks off at the Mer-
riweather Post Pavillion

in Columbia, Md., (Oct. 6),
making stops at the Moog-
fest in Asheville, N.C. (Oct.
26), Voodoo Fest in New
Orleans (Oct. 28) and clos-
ing at Atlanta’s Tabernacle
(Now. 2) ... Flashing lights:
Fresh off the release of
sophomore effort Halcyon
(due Oct. 8 on Interscope),
British electro-pop queen
Ellie Goulding will head
out for a nine-day trek
through her home country.
Booked by Coda Music
Agency, Goulding will
begin at the 02 Academy
in Bristol, England (Dec.

7) before making stops at
the O2 Brixton Academy
in London (Dec. 12), the
02 Academy in Glasgow,
Scotland (Dec.13) and
close at the Guildhall in
Southampton, England
(Dec.18)...Lalala: YACHT
has just announced a
six-date swing in support
of electronic Australian
group the Presets. The
cult indie-pop duo will join
the Presets in New York at
Terminal 5 (Oct. 19) and
appear at Corona Theatre
in Montreal (Oct. 21), Metro
in Chicago (Oct. 25) and
finish at the Fox Theater in
Pomona, Calif. (Oct. 28).
Tom Windish of the Wind-
ish Agency booked...
Goodbye England: U.K. nu-
folk darling Laura Marling
will visit the United States
for an intimate string of
dates booked by WME's
Sam Kirby. The run, in sup-
port of last year’s A Crea-
ture | Don’t Know (Virgin),
begins at the Columbia
City Theater in Seattle
(Sept. 27) and includes
stops at the Henry Miller
Library in Big Sur, Calif.
(Sept. 30), the Hotel Cafe
in Hollywood, Calif. (Oct.
7), Zanzabar in Louisville,
Ky. (Oct. 20) and Club Pas-
sim in Cambridge, Mass.
(Oct.27). —Nick Williams

IEEEN By STEVEN J. HOROWITZ

Online
‘Paradise’

Oz teen Cody Simpson hopes
to turn Web following into
paying fans with debut album

ustralian pop singer Cody Simpson realizes that

mostofhis fans practically live on the Internet.

The 15-year-old got his start recording Jason
Mraz and Justin Timberlake covers in his bedroom and
posting them to YouTube, racking up millions of views
and leading Atlantic Records to sign a deal hoping to
replicate his Web success offline.

Two years after joining the imprint, Simpson remains
a strong force in the digital space. His YouTube page
(CodySimpsonMusic) has almost 425,000 subscribers
and more than 140 million views. On Twitter (@Cody-
Simpson), he’s amassed more than 3.3 million follow-
ers, and secured 3.2 million likes on Facebook. With his
debut album, Paradise (Atlantic), out Oct. 2, Simpson
hopes to finally tap the resource that elevated his profile.

“I'm always online, 24/7 Facebooking and tweet-
ing, because that's where my fans are,” Simpson says.
“I'm looking for new and innovative ways to connect
with them.”

To prep for Paradise’s release, Atlantic has several ini-
tiatives to reveal album-related content and new mate-
rial. The label brainstormed with personnel at Warner
Music Group’s YouTube channel the Warner Sound
and filmed an interactive movie that allows viewers to

choose their own adventures by clicking annotations to
cue the next clip. Shot in April, “Finding Cody” follows
two girls on a quest to sneak into Simpson’s concert at
Anaheim, Calif’s House of Blues, where he performs
songs from Paradise. In the first 24 hours of release, the
videos got tens of thousands of views.

“Ultimately, what we've wanted to do with Cody is find
unique ways to market him,” Atlantic VP of marketing
Chris Stang says. “We didn’t want to do the traditional
things people do to connect with kids, especially in a
place where they’re seeking out music, which is You-
Tube. It just made a lot of sense.”

Digital initiatives on Twitter, where Simpson debuted
the cover art for Paradise, involved Atlantic partnering
with social media app company MetaBlocks to create a
program for the album. To unlock the image, fans had
to tweet the hashtag #ParadiseOct2nd a combined total
0f 10,000 times, a quickly achieved goal that spawned
several trending topics on the social network.

Simpson’s build has been gradual during the past few

with DIANA KRALL

by PHIL GALLO

7 { SIMPSON released

. years. His breakout single
“iYiYi,” featuring Flo Rida,
debuted in 2010, but it
wasn’t until last year’s “On
My Mind” that he cracked
the U.S. charts, peaking at
No. 39 on Billboard’s Main-
stream Top 40 chart. With
three EPs under his belt,
Simpson took his time re-
cording Paradise—which
features contributions from
Dr. Luke, Taio Cruz and
Ryan Tedder—so he could
fully enjoy his adolescence.

“Putting out your first
album is a milestone for an artist, something that you're
remembered by, your first impression,” says Scooter
Braun Management’s Matt Graham, who manages
Simpson. “It’s very difficult to make a first impression
at 13 or 14 years old. You don’t have that much to say. In
the past two years, he’s had a whirlwind experience. It
took time to find what he wanted to say, and, when you
look at this album, this is a kid who's really grown up.”

In anticipation of Paradise, Simpson released his
Smitten With Cody Simpson app for iPhone and An-
droid, and signed on as a brand ambassador for Build-
a-Bear. He is scheduled to open for Justin Bieber on six
tour dates, and is eyeing February 2013 for a U.S. tour.
For now, he’s hoping that fans notice his growth, both
personally and musically.

“I have some stories to tell and I've experienced
relationships with girls, et cetera, so I have more to
tell right now,” Simpson says. “I know my sound and
my lane, and that’s something they’ll hear when the
hear Paradise.” .

To promote
Paradise, CODY

the app Smitten
With Cody Simp‘sgn,

about Miles Davis’ Jack Johnson. T
Bone put a kind of a drone in it and
[my husband] Elvis [Costello] came
in and played mandola. T wanted to
do it as deadpan as possible and let
everything else happen around me.
We letit fly, no edits, exactly what we
played, like a lot of the album. We
used a lot of tape.

The day that Neil Armstrong died,
Diana Krall sang “Fly Me to the Moon”
during her Hollywood Bowl concert, a
tribute to the astronaut whose moon-
walk thrilled her as a child. Armstrong’s
family heard about her performance
and invited Krall to his memorial ser-
vice on Sept. 12 in Washington, D.C.
“It was a huge honor, and | felt a little
overwhelmed,” she says. The service
took place just weeks before Krall, 47,
issued her latest album, Glad Rag Doll,a
collection of songs from the early 20th
century. Here, Krall discusses the Oct. 2
release on Verve, listening to 78s with
her father and working with producer T
Bone Burnett.

1 The Glad Rag Doll songs
mostly come from the teens, the
1920s and the ’30s. What was your
starting point?

When I was about 14, my father brought
home his first gramophone. My sister
and [ were at his house for dinner within
thelasttwo years, and we found a 78 with
“Glad Rag Doll” on one side and “When
the Curtain Comes Down” on the other.

34 | BILLBOARD |

OCTOBER 6, 2012

We left the house, looked at each other,
turned the car around and stayed the rest
of the night listening to 78s. I began to
think of ways to return to this music. I
did a solo piano show in Montreal play-
ing these songs and, when I met T Bone,
I handed over 35 tunes. The only thing
I 'was specific about was that [ wanted to
work with [guitarist] Marc Ribot.

2 You’ve worked with many great
guitarists, but Ribot brings a differ-
ent aesthetic. What drew you to him?
I was introduced to him on [Tom Waits’
1985 album] Rain Dogsand, more recently,
with [Ribot’s 2010 album] Silent Movies
and his band, Ceramic Dog. There’s only
one of him. He'll play Bix Beiderbecke’s
blues and break your heart, then play his
own compositions and tear it up. He can
play Albert Ayler or John Coltrane. He
can do anything.

3 Besides Ribot, Burnett brought
in his usual team including bassist
Dennis Crouch and drummer Jay Bel-
lerose. How did you determine the
direction of the album?

I called T Bone and said, “I don’t know
what we're doing, or what it’s going to
sound like.” He was very calm and reas-
suring, saying, “Let’s go in and figure it
out.” I've gone into the studio many times
before where I know what I want tohear—
I know the arrangements, [ know the in-
strumentation. This is the first time I've
gone in and said, “I know the tunes, but
how is this going to work?” T Bone hears
things you can’t even imagine.

4 One of the more recently com-
posed songs on the album is Doc
Pomus’ “Lonely Avenue.” Why
that one?

T Bonesaid, “You should do that.” I started
listening to a bunch of versions, listening
to some [Jimi] Hendrix, and we talked

5 What was the secret to mak-

ing this sound unlike your other
albums or just a retro thing?
It could have been more of a period
piece, but I didn’t want to do that, so
everybody brought their own inter-
pretations to the mix. We sat around
the table [saying], “This is not a jazz
record. These are not jazz musicians.”
When I heard what the band was playing,
I just freaked out. I was just so happy to
doit this way, to make these songs sound
like they were written yesterday instead
of trying to put a Django Reinhardt feel
in there. No limitations.

6 How will you work these songs
into your live shows?
That is the big question. I'm going into
rehearsals with guitarist Aram Bajakian,
Jayand Dennis, with Patrick Warren play-
ingkeyboards. And I've got [mandolinist/
violinist] Stuart Duncan, which will be
super fun because he can cover so many
different things. Having a violin means
we can do some of my old repertoire, but
do it differently, reinterpret it. .

SIMPSON: CHRIS BALDWIN; KRALL: MARK SELIGER
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BEGGARS’BANQUET

The path to stateside success has never been
clear for U.K. hip-hop artists. But Foreign
Beggars are out to buck that trend. The
three-man, London-based crew is set to relocate
to Los Angeles behind a new, bass-powered sound
and a powerful ally: Skrillex, the Grammy Award-
winning leader of the dubstep youth movement.

Lee Anderson, who handles the band with
agents Max Braun and Cody Chapman at AM
Only, says that if Foreign Beggars “move here
and build a rapport with the hip-hop community
and more American acts, it can work.” He calls it
“the co-sign”: a powerful stamp of approval from
already beloved EDM acts with whom Foreign Beg-
gars have collaborated, including Noisia, Flux Pa-
vilion and Deadmau5, the lattermost releasing the
group’s new album, The Uprising, on his MauStrap
imprint on Oct. 2. It’s the act’s fourth full-length
album, but its first released stateside.

The proofis in the sound. The Uprising is hip-
hop of the head-nodding and thick variety, with
cocky verses and moments of lyrical soul. Woven
into it are the bass drops and churning break beats
that characterize the harder side of American
EDM. The latest single, “Apex,” with rave-rock
act Knife Party, is a brain-rattling synth throw-
down, with rapid-fire thymes by Foreign Beggars’
Metropolis and Orifice Vulgatron. “Mind’s Eye”
with Tommy Lee provides the album’s most ex-
pansive moment: a spoken-sung chorus by Me-
tropolis over a skittering churn of break beats and
mounting bass.

The group has its origins in Dubai of the United

Arab Emirates during the late *90s, when Orifice
Vulgatron, aka Pavan Mukhi (of Indian descent
but born in the UAE), met producer and classically
trained musician Dag Torgersbraten and started
applying his hyper-rapping style to the equally

FOREIGN BEGGARS
collaborated with

Skrillex on his break-
through EP.

mixing EDM with hip-hop

high-strung rhythms of drum'n’bass. The two
moved to London in 2000, where Brits Ebow Gra-
ham (Metropolis) and James Miller (D] Nonames)
joined up, completing the original group roster.
The act founded Dented Records in 2003 and re-

U.K. act Foreign Beggars takes on the U.S,,

leased three albums in the next seven years, act-
ing as key local figures in the U.K. hip-hop scene.

The members met Skrillex during a 2010 ses-
sion, Mukhi says, “when he was still just Sonny
Moore, just chilling in the studio, politicking.”
The group contributed “Scatta” to Skrillex’s break-
through EP, Scary Monsters and Nice Sprites, putting
it on the dubstep map and setting off collaborations
with other EDM artists. Although Torgersbraten
left the band last year, in 2011 the group visited
America as an opening act on Skrillex’s Mother-
ship tour, where Anderson saw the act for the first
time when Skrillex and his manager Tim Smith
“brought them to me,” Anderson says. He adds,
“It's hard being an opening act. People are usually
drinking beer and twiddling thumbs. But they had
incredible energy, and, throughout the tour, they
had 5,000-capacity rooms captivated.”

Anderson and U.S. managers David Taylor (of
Blood Company, Smith’s management group) and
Danny United are planning to use that electrifying
live show to help set up the band well into 2013,
starting with a 14-date U.S. tour that begins Oct.
31 in Philadelphia and ends Nov. 21 in New York.

“The November tour will get a lot of people to
experience them for the first time,” Taylor says.
“Then they’re going to roll around L.A. the same
way they roll around London, making new friends
and being creative.” For the Foreign Beggars crew,
that should come easy. “People are keen to try
something new, because it's needed,” Mukhi says.
“Hip-hop is now over 20 years old. There’s only so
much you can say at a certain BPM beat.” =«

FOREIGN BEGGARS: THOMAS KNIGHT; PAPA ROACH: TRAVIS SHINN

ROCK BY EMILY ZEMLER

Making The Connection

Papa Roach frontman overcomes personal issues that inform band’s eighth album

alfway through record-
ing Papa Roach’s new
album, The Connection,

singer Jacoby Shaddix realized
that he was out of control and
needed to get his life back on
track. So last February, the mu-
sician—whose wife of 15 years
left and subsequently returned
during this difficult period—
made the decision to get sober
and focus on his band’s music.
“It was like a fucking VH1
special,” Shaddix says of the
emotional ordeal behind cre-
ating the new album, due Oct.
2 on Eleven Seven Music. Now
home in Northern California re-
covering from recent vocal cord
surgery that took Papa Roach off
the summer’s Uproar tour after
only three shows, Shaddix says
of the personal upheaval, “It was
tough. But the one thing I knew
is that I didn’t want to get fucked
up. | wanted to create music.”
These experiences are palpa-
ble on the new disc, which the
band recorded with producer

James Michael in the Sacra-
mento, Calif., studio they built
last year. From the debut track,
“Still Swingin"” to the album’s
slower second single, “Leader of
the Broken Hearts,” which will
go to radio later this year, The
Connection is a heavy record,
both thematically and sonically.

“My band was watching
this shit unravel as we're try-

nection s its first studio set on

ing to make this record,” Shad-
dix says. “One day, I just woke
up and said, ‘Nope. No more.
No more of that.” And that’s
when everything started to
focus, when I put my head in
the game. It’s all on the record.
[The] story of my life [is] right
there, on those songs.”

Just as the personal aspects
of Papa Roach’s music shifted,

f |

so has its business situation.
This album, a follow-up to
2009’s Metamorphosis, which
debuted at No. 8 on the Bill-
board 200 and has sold 215,000
copies (according to Nielsen
SoundScan), is the act’s first
studio set to be released on
Eleven Seven, the indie label
run by longtime management
company 10th Street Entertain-

» " 2
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ment. While Papa Roach felt its
former label, DGC/Interscope,
seemed interested only in radio
promotion, Eleven Seven has
undertaken what 10th Street
CEO Allen Kovac calls the
“most robust campaign since
we started the label.”

The idea is to balance radio
promotion crossing over from
active rock to alternative with
fan engagement and online
strategies, including an upcom-
ing appearance on “YouTube
Presents” on Oct. 23, the band’s
only U.S. performance during
the remainder of 2012, due to
Shaddix’s surgery. The label
also used the group’s 2010 live
album, Time for Annihilation, to
bridge the major-label version of
the act with the current version.

“It was very important for us
to connect the old Papa Roach
with the new one,” says Jason
Lekberg, VP of digital strategy
and marketing at Eleven Seven.
“That [album] was the bridge,
and it gave the band the ability

OCTOBER 6, 2012 |

to get out and really re-establish
its base as a live band. [That
base] had been pretty depleted
under some of the old market-
ing practices. The band has re-
ally stepped back up in the last
few years.”

Papa Roach will revive its live
tradition later this year in Eu-
rope with Stone Sour, and will
finally bring its new songs to
the United States in early 2013.
The delay caused by health is-
sues isn’t as much of a problem
as it might seem—the label sees
The Connection as having a long
life, bolstered by two additional
singles released in the next six
months. It’s all part of what the
group hopes is a lengthy career.

“We’ve been a band that’s
seen the ebb and flow of record
sales, highs and lows,” Shad-
dix says. “We’ve watched the
industry change in front of our
eyes and still maintained this
creative momentum that keeps
pushing forward and tries new
things. We're still here.”  +-«
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SURRENDER THE
FALL

Burn in the Spotlight
Producer: Lennon Murphy
Rum Bum Records

Release Date: Sept. 18
We've heard the likes of Sur-
render the Fall before: rugged
rock with a chip on its shoul-
der and a deceptively easy
touch with hooks. The quintet
comes by its hard edges hon-
estly. Guitarist Eddie Tyre was
chased out of New Orleans
post-Katrina, while a knee
injury cost fellow six-stringer
Anthony Pitts a potential foot-
ball career. Frontman Jared
Cole may declare himself a
“dirtbag motherfucker fake-
ass selfish son of a bitch” at
the beginning of STF’s debut,
but he mixes anabundance of
angstand anger with touches
of softness and understand-
ing on power ballads like
“Undesigned,” “40 &12” and
“Some Kind of Perfect.” That
helps give some dimension
to the dozen compact songs
here, none of which last lon-
ger than four minutes. But
STF’s stock in trade is pound-
ing, pedal-through-the-floor
rock, a loud abundance that
includes first single “Love

Babel

ELLIE GOULDING

Halcyon

Producers: Jim Eliot, Ellie Goulding
Cherrytree/Interscope Records
Release Date: Oct. 9

It’s been billed as a breakup album,
but Ellie Goulding’s follow-up to sleeper-hit 2010 debut
Lights is more like a revival. The set begins with Goulding in
an echo chamber, chanting what seems like a call to prayer
as icy synths and tribal drums wash over her like an arctic
waterfall. First single “Anything Could Happen” adapts the
sacred qualities to uptempo gospel with a Brit-pop sheen,
the string-heavy “Explosions” has angelic harmonizing
throughout, and “I Know You Care” features a boys choir.
One thing’s certain: It isn’t an EDM or dubstep collection,
which her collaborations with boyfriend Skrillex or members
of Swedish House Mafia might have suggested. (“I Need
Your Love” with Calvin Harris is listed as a bonus track.)
Instead, it has the epic sweep of Florence & the Machine,
or the electronic whoosh and warble of Cocteau Twins. The
layers of reverb, walls of harmony and weeping strings occa-
sionally feel overwrought. But vocally, Goulding has never
sounded better, leaping into falsetto just after dropping into
a throaty alto, and wringing each feeling out of every lyric.
It’s heady, lavish stuff—but nothing has the easy appeal of
her mega-hit “Lights.”—/<M

Hate Masquerade,” "Every-
thing You Want Me to Be,”
the riffy bounce of “Deeper
Inside” and “Nothing,” which
has a Disturbed kind of heavi-
ness.STFisn'treinventingany
wheels, but the band is con-
fidently traveling the same

MUMFORD & SONS

36

Producer: Markus Dravs

Glassnote Records

Release Date: Sept. 25

e Whenever a band enjoys an unlikely
avalanche of success there’s a tendency to determine
the driving factors behind that audience engagement to
enhance them on the next go-round. Marcus Mumford
and his band, with Markus Dravs’ hands on the controls,
have put their faith in high drama, the state of romantic
elation and the banjo that sits inordinately high in the mix.
The choice of “I Will Wait” as the first single to Babel is no
surprise: It’s the one song out of the album’s 12 that encap-
sulates the key elements of the band’s 2009 debut, Sigh
No More—the dropouts in the instrumentation, the tempo
changes and the earnestness in Mumford’s cadence. If Sigh
No More is Mumford’s barn dance album, then Babel is its
basketball arena disc. The acoustic guitar strumming is
broad and ferocious, the track “Below My Feet” provides a
new definition of majestic, and “Lover of the Light” brings
in piano, drums and, toward the end, woodwind sounds, to
create a soaring melody that shows the band has moved
far beyond neo-folk songs. Yet as the tracks have grown
larger in instrumental scope, the lyrics have a distinct
focus, specifically the battle between religious morality
and romantic fulfillment. While this material is less easy
to chant at a concert, at the very least, Mumford is giving
his listeners some compelling fodder to contemplate.—~G
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road as many who have taken
the ride before it.—GG

DAVID BYRNE AND
ST. VINCENT

Love This Giant

Producers: various
4AD/Todo Mundo

Release Date: Sept. 17
David Byrne plays by one
set of rules: his own. So does
Annie Clark, who performs
as St. Vincent. Therefore, one
would expect their collabora-
tive album to be something
altogether unexpected—and
Love This Giant certainly is.
But that doesn’t meanit’s in-
accessible. In fact, the set is
engagingly melodic andrichly
crafted, with a playful give-
and-take of true duet sensibil-
ity. The experiment here is in
the instrumental form. Byrne
and St. Vincent both bring
their guitars to the party, but
a corps of brass players does
the heavy lifting on Love This
Giant. It takes over the con-
ventional roles of other instru-
ments to create funky riffing
on the first single “Who,” hip-
hopspunkon“Weekendinthe
Dust,” EDM-style urgency on
“I Should Watch TV” and joy-
ous Afro-Cuban flavors—by
members of the Antibalas Af-
robeat Orchestraandthe Dap-
Kings—for “The One Who
Broke YourHeart.” Achamber-

like arrangement and hand
claps juxtapose nicely in “Din-
ner for Two,” while elegiacand
contemporary melody lines
intertwine on “Lazarus” and
the closing “Outside of Space
and Time."—GG

EASTON CORBIN
All Over the Road
Producer: Carson

Chamberlain

Mercury Nashville

Release Date: Sept. 18
After a 2010 self-titled debut
thatfeaturedtwo singles (“Roll
Witht,” “ALittle More Country
Than That™) that topped Bill-
board’s Hot Country Songs
chart, Easton Corbin set the
bar high for himself with soph-
omore set A/l Over the Road.
TheFlorida native finds himself

PINK

The Truth About Love

Producers: various

RCA Records

Release Date: Sept. 18

L= There may come a time when P!nk’s
young daughter Willow gets the heebie-jeebies listening
to her mother’s sixth album, The Truth About Love. After
all, what kid wants to hear about her mom banging in the
clubs, fighting with dad and concluding, “The truth about
love is it’s all a lie”? Feisty and fun as always, the singer
manages to balance the mature charge of motherhood
without sacrificing the danceable pop rock that brought
her to the party. She bookends the new album by digging
deep, with the social commentary of the cranked-up “Are
We All We Are” and the emotional tones of the gospel-
favored “The Great Escape.” In between she role-plays
couples counseling with fun.’s Nate Ruess on “Just Give
Me a Reason,” takes a Saturday night out with Eminem
on “Here Comes the Weekend” and stirs together glam,
punk and a four-on-the-floor beat on “Slut Like You.” PInk’s
admittedly turbulent relationship with husband Carey Hart
appears in “How Come You’re Not Here” and “True Love.”
Elsewhere, she takes a rare gentle moment to reflect on
death in “Beam Me Up.”—GG

very much up to the task, with
an album chock-full of mate-
rial that should find a home on
radio. The title cut shimmers
with a contemporary yet fun
sheenandalsoservesasanice
introduction to the set. Corbin
demonstrates a good deal of
lightheartednessonfirstsingle
“Lovin'YoulsFun"andshowsa
flair for the dramatic, as heard
on the romantic “Dance Real
Slow.” Elsewhere, “A Thing for
You"—one of a pair of tracks to
share his writing credit—is also
a tune that should please his
female following. In all, Corbin
delivers a set that is sure to
grow his fan base. He closes
out with two of the album’s
best songs: the well-written
“Tulsa Texas” and smash-to-be
“I Think of You.”—CD

MICHAEL JACKSON
Bad 25

Producers: various
Epic/Legacy Recordings
Release Date: Sept. 718

The only bad thing you can
say about Michael Jackson’s
Bad (1987)is that it came after
Thriller (1982)—anything was
goingtosufferby comparison.
But the set held its own with
millionsinsales worldwide and
five No.1s on the Billboard Hot
100. Twenty-five years|laterit’s
still a slick, shimmering thriller
of its own, especially in the re-
masteredformhere. “The Way
You Make Me Feel,” “Smooth
Criminal,” “l Just Can’t Stop
Loving You” and the title track
have aged well, while a disc
and DVD from his July 1988
concert at London’s Wemb-
ley Stadium are welcome ad-
ditions to the Jackson legacy.
Aficionados will tuck into the
CD of bonus tracks from the
2001 reissue, which features
demos and remixes that bring
a fresh energy to the story
even if some are works in
progress. There’s a welcome
rawness to the slinky, Latin-
flavored groove of “Don’t Be
Messin’ Around” and the ma-
chine-y grind of the provoca-
tive “Song Groove (A/K/A
Abortion Papers).” The bal-
lads “I'm So Blue” and “Free”
are sweet Motown knockoffs,
while the Afrojack remixes of
“Bad”"—one of which features
Pitbull—fix the tune into con-
temporary club settings.—GG

SIMON EMMETT
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CHRISTINA AGUILERA
Your Body (4:00)

Producers: Max Martin, Shellback
Writers: M. Martin, S. Kotecha,
Shellback, T. Amber

Publishers: various

Although Christina Aguilera released music throughout
2010 (the underperforming Bionic trotted out three
singles, and she contributed new songs to the “Burlesque”
soundtrack), it’s tempting to call “Your Body” her long-
awaited comeback. Given that it’s her first collaboration
with mega-producer Max Martin, it’s clear the diva is
going for broke. Featuring a chorus that allows Aguilera
to unleash her giant pipes, “Your Body” makes it almost
easy to look past its wince-worthy lyrics about anonymous
sex (“So don’t even tell me your name/All | need to know
is whose place,” goes one couplet). Indeed, the song was
shipped to radio with a kid-friendly chorus, “All | wanna
do is love your body,” while an explicit version swaps out
“love” for something far more transactional. With new
album Lotus arriving Nov. 13, Aguilera, love her or hate her,
has earned the right to belt “I think you already know my
name” on the song’s bridge.— A/

POP

CARLY RAE JEPSEN
This Kiss (3:49)

Producers: RedFoo,
Matthew Koma

Writers: C.R. Jepsen,

M. Koma, S.K. Gordy,

K. Covell

Publishers: various
604/School Boy/Interscope
“Good Time,” Carly Rae
Jepsen’s Owl City-assisted
follow-up single to her Bill-
board Hot 100 chart-topper
“Call Me Maybe,” felt like a

ONE DIRECTION
Live While We’re Young
(3:18)

Producers: Rami, Carl
Falk

Writers: R. Yacoub,

C. Falk, S. Kotecha
Publishers: various
Syco/Epic

good-natured victory lap to
the Canadian singer/song-
writer’s monster U.S. hit. “This
Kiss,” on the other hand, is
Jepsen’s return to the serious
business of crafting flirtatious
fun. Her next radio outing
is chock-full of subtle sonic
goodies, from the fluttering
repetition in the verses to the
breathlessness of the bridges
to the warm sea of synths that

How much One Direction is too much? A mere eight months
after the U.K. boy band’s debut, Up All Night, arrived state-
side, the quintet will return with Take Me Home in November
to capitalize on its newfound global fame. Latest single “Live
While We’re Young” continues the group’s upward climb
with a familiar sonic template and surprisingly salacious
lyrical suggestions. “I know we only met/But let’s pretend
it’s love . . . Tonight, let’s get some—and live while we’re

poponthechoruses. Thelyrics
are also acutabove the rest of
the sugary tracks on Jepsen’s
new Kiss: As carefullyinnocent
as the 26-year-old’s persona
is, the girl next door shrugs off
her boy at home, and her new
beau’sgirlfriend,as “detailswe
both forgot to mention.” Jep-
senis no Courtney Love, but
a whiff of rule-breaking often
complements a gleeful ar-
rangement like “This Kiss."—JL

M83

Reunion (3:55)

Producers: Anthony
Gonzalez, Justin
Meldal-Johnsen

Writer: A. Gonzalez
Publisher: EM/ Music
M83/Mute

“My body is a lightning rod,”
Morgan Kibby whispers on
“Reunion,” a standout from
M83’s 2011 double-album,
Hurry Up, We’re Dreaming.
The same goes for the music:
Lead single “Midnight City”
was the band’s synth-pop
masterpiece, but “Reunion”
is a more aggressive gut
punch. Absorbing the song is
like driving with the windows
down during a wind storm,
with glitzy disco bass pulsing
over shards of guitars and ex-
plosive snares. “You came out

-

young!,” the singers declare in unison before a guitar lick
that echoes the Clash’s “Should | Stay or Should | Go” returns
to the fold. If this song is One Direction’s bid for slightly pro-
miscuous maturity, it arrives too soon after the more accom-
plished puppy-love odes of previous hits “What Makes You
Beautiful” and “One Thing” to further the conversation. But
for 1D fanatics, the track will slake this momentary thirst for

new material.—JL

MUSGRAVES

Merry Go ’Round (3:27)
Producers: Luke Laird,
Shane McAnally, Kacey
Musgraves

Writers: K. Musgraves,

J. Osborne, S. McAnally
Publishers: various
Mercury

Mercury Records picked
itself a winner with Texas
native Kacey Musgraves,

who knocks it out of the ballpark with her debut single that she co-wrote with Shane McAnally
and Josh Osborne. The lyrics—which concern not living up to other people’s perceptions of
success—are hard-hitting, and the chorus is especially inventive. “Mary Mary, quite contrary/
We get bored so we get married/And just like dust we settle in this town,” she concludes. The
instrumentation is very much on the traditional side—had Loretta Lynn or Dolly Parton arrived
on the scene in 2012 instead of the 1960s, some of their compositions could very well have
ended up sounding like this. Musgraves recently spent time supporting Lady Antebellum on
the road, and with songs like “Merry Go ’Round” in her pocket, it’s a safe bet that the newcomer
will wind up on many “Artists to Watch” lists for 2013.—CD

nowhere/Stealing my heart
and brain,” Anthony Gonza-
lez yelps. “Flaming my every
cell/Youmake mefeel myself.”
M83'sempowering pop music
has translated outside of the
indie realm into the larger cul-

tural conversation. “Midnight
City” was a Billboard Hot 100
hit and even wiggled its way
onto Now43.Inthiscase, light-
ning may not striketwiceinthe
same spot—the hooks are less
immediate and the grooves
are more abstract—but “Re-
union” is equally as irresistible
asits predecessor.—RR

LIFEHOUSE
FEATURING
NATASHA
BEDINGFIELD
Between the Raindrops
(4:46)

Producers: Jude Cole,
Lifehouse

Writers: J. Wade, J. Cole,

J. Kasher

Publishers: various
Geffen/Interscope

For more than a decade, Life-
house has been hanging by

a moment, song by song—
sometimesangsty, sometimes
blissful, usually somewhere in
between. But despite tinges
of uncertainty, “Between the
Raindrops” is an unconflicted
love song, building from an
airy, finger-picked beginning
into swelling choruses about
devotionandresilience. Front-
manJason Wade soundsjoyful
as heannounces that there’s a
smile on his face and “there’s
noone here butyouandme...
The way it was meant to be.”
Natasha Bedingfield'’s verse,
meanwhile,islessebullientbut
certainly confident in “know-
ing that together everything
that’s in our way/We’'re better
than alright.” The pair sound
like a natural vocal tandem,
and Wade’s semi-twangy
guitar at the end indicates the
song could have a future in
Nashville, too.—GG
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BY GAIL MITCHELL

The Show Must GoOn

FAITH EVANS,
center, and the
stars of “R&B
Divas,” which
posted TV One’s
most-watched
original
premiere.

TV One’s ‘R&B Divas’ spins off companion album on

Faith Evans’ label

hip-hop, it can be hard out there for an R&B

artist. And thatdoesn’tinclude life issues like
addiction, abusive relationships and financial
hardships. But in life—as onstage—the show
must go on.

That's the premise behind “R&B Divas.” The
TV One cable network series focuses on sing-
ers—and friends—Faith Evans, Nicci Gilbert,
Syleena Johnson, Monifah Carter and Keke
Wyatt. Standing at different crossroads in their
respective careers, the ladies also seek a reward-
ing balance between their entrepreneurial aspi-
rations and personal lives.

“We’re not about jumping on tables and
throwing bottles,” says Evans, who doubles as
the series’ co-executive producer with Gilbert.
“We wanted to show regular life behind the
music. We're still human but
with resolution, helping each
other through situations.”

One of the quintet’s reward-
ing resolutions takes center stage
on Oct. 2 with the release of R&B
Divas. Spotlighting music fea-
tured and inspired by the series,
the album was executive-pro-
duced by Evans and is being re-
leased through her eOne Music-distributed label
Prolific Music Group. The label’s initial output
was Evans’ 2010 album, Something About Faith.
It debuted at No. 15 on the Billboard 200 and at
No. 4 on Top R&B/Hip-Hop Albums and has sold
77.000 copies, according to Nielsen SoundScan.

Reminiscent of the 1995 female-centric Wait-
ing to Exhale soundtrack, R&B Divas provides a
platform for the ladies to shine vocally together
and separately. Lead single “Tears of Joy,” penned
by Claude Kelly, who co-produced with Chuck
Harmony for Evans, moves 29-26 on Adult
R&B and debuts at No. 92 on Hot R&B/Hip-
Hop Songs. Rounding out the 12-song set are
standouts like the show’s theme, “Lovin’ Me”;
“Sisterfriend”; and a cover of Cyndi Lauper’s
No. 1 “True Colors” with Fantasia and Kelly
Price. Mike City, Shep Crawford, Rykeyz and

I n a climate dominated by pop, dance and
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Big Jim Wright also produced on the project.

“This album is a reminder that R&B is some-
thing our culture is hungry for,” says Evans,
who's also working on her next solo album due
next year. “There’s still a need for what we bring
to the music game.”

The idea of recording “an album of stellar
music with great female singers” first came
to Evans several years ago, but simmered on
a back burner until last February. That’s when
Evans, Wyatt, Monifah and Gilbert attended a
Grammy Awards weekend celebration at Los
Angeles nightclub Tru Hollywood. That event,
“Kelly Price & Friends Unplugged: For the Love
of R&B,” featured performances by Price, Evans,
Wyatt, Monifah and what tragically turned out
to be Whitney Houston'’s last onstage appear-
ance. Fittingly, a portion of the R&B Divas pro-
ceeds will benefit the Whitney E.
Houston Academy of Perform-
ing Arts in East Orange, N.J.

“With all of us in the build-
ing that night, I had a revelation
that we needed to work together
onanalbum,” Evans says. Then
after TV One signed on, she
adds, “everything lined up by
divine order.”

“R&B Divas” ends its eight-episode run on
Oct. 8. The one-hour series premiered Aug. 20
and became the most-watched original premiere
in TV One’s history—drawing nearly 900,000
total viewers during its debut and encore air-
ings, according to Nielsen. Phil Thornton, one of
the series’ executive producers, says the show’s
success proves that “you don’t have to be a train
wreck to reach a lot of eyeballs. There’s a genuine
bond that comes across on camera.”

While there’s no official word yet concerning
a second season or a possible tour behind the
album, the ladies are busy with other projects.
Wyatt has reunited with singer Avant on new
single “You & 1.” Gilbert has launched plus-size
clothing line Curvato as Monifah and Johnson
are onboard with solo album projects. And Evans
is rolling out her Glass Hair Products venture. «

ANEW'LIFFE’

Ben Folds Five returns, notching highest chart bow

It’s a two-fer for Ben Folds Five fans this week.
Not only does the group return to the charts
with its firstalbum in 13 years, but, with a debut
at No. 10 on the Billboard 200, it also earns its
highest-charting album.

Going even further, the set—The Sound of the
Life of the Mind—marks the first top 10 for Ben
Folds himself, with or without his bandmates

ROCKIN’ THE CHARTS

Robert Sledge and Darren Jesse.

The new album, released through the band’s
own label ImAVeePee and distributed through
Sony, launches with 30,000 copies sold, accord-
ing to Nielsen SoundScan. The band raised
money to fund the album’s recording through
Pledge Music, where more than 7,500 pledges
were made. —Keith Caulfield

Here’s Ben Folds Five’s chart history on the Billboard 200.

Peak Title Year
No. 42 “Whatever and Ever Amen”* 1998
No. 94 “Naked Baby Photos”* 1998
No. 35 “The Unauthorized Biography of Reinhold Messner”* 1999
No. 42 “Rockin’ the Suburbs” 2001
No.60 “Ben Folds Live” 2002
No.13 “Songs for Silverman” 2005
No. 114 “SuperSunnySpeedGraphic, The LP” 2006
No. 11 “Way to Normal” 2008
No. 94 “Ben Folds Presents: University A Cappella!” 2009
No.36 “Lonely Avenue”** 2010
No. 62 “The Best Imitation of Myself: A Retrospective” 201

No.10 “The Sound of the Life of the Mind”* 2012

“Ben Folds Five **Ben Folds/Nick Hornby

RIHANNA’S
new single was
produced by
Stargate and
Benny Blanco.
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Steady

AS

She Goes

Easton Corbin drives sophomore set to
chart success with strong lead single,

heavy touring presence

wo years ago, Easton Corbin’s
I self-titled debut spawned two
No. 1 singles and hit No. 4
on Billboard’s Top Country Albums
chart. The back-to-back success of the
two singles—“A Little More Country
Than That” and “Roll With It"—
made Corbin the first country male
artistin 17 years to have his first two
consecutive singles hit the summit,
and set a high bar as he began record-
ing his follow-up effort, All Over the
Road (Mercury).

“That’s a lot to follow up,” Corbin
says of his debut, which has sold
441,000 copies, according to Nielsen
SoundScan. “It did make me a little
nervous, but you can’t lose focus.”

This week, Corbin’s worries are put
to rest as All Over the Road bows at
No. 2 on Top Country Albums and No.
11 on the Billboard 200 with 29,000
sold, according to SoundScan. On the
Hot Country Songs chart, lead single
“Lovin’ You Is Fun” climbs to No. 8.

“I just try to keep my head down
and keep working away,” the Florida
native says. “I feel like eventually, if
you are true to what you do and keep
working hard and people know that,
good things will happen. The light will
shine through.”

In an era when many young acts on
country radio have a rock edge, Corbin
has embraced the role of torchbearer
for traditional country. “I'm proud
to do that,” he says. “There’s Chris

Young, he’s kind of doing that, and
Craig Campbell, but still even their
[musid] is a little different than what
Ido”

For All Over the Road, Corbin once
again worked with producer Carson
Chamberlain. “I didn’t want it to end
up sounding poppy because that’s not
me,” Corbin says of some of the chal-
lenges he faced while exploring new
ground on tracks like “Are You With
Me.” “If you don’t have the right pro-
duction on it, you could go there pretty
easy. That's what is great about Carson.
He knows how to rein that in and puts
your touch on it.”

Corbin co-wrote two of the album’s
11 tracks—“A Thing for You” and
“This Feels a Lot Like Love”—while
the remainder were penned by many
of Music Row’s top tunesmiths in-
cluding Ashley Gorley, Mark Nesler,
Tommy Lee James and Terry Mc-
Bride. “Lovin’ You Is Fun” was writ-
ten by Bob DiPiero and Jim Beavers.
“It’s very country but it’s still differ-
ent. It’s about as close to rapping as
I'll ever do. I'll make that promise,”
Corbin says with a laugh.

Since his debut, Corbin has toured
heavily with Rascal Flatts, Blake Shel-
ton and Brad Paisley. There were index
cards touting the new album and street
date at his merch table on the recent
Paisley tour. “We felt like it was impor-
tant while people were seeing him on
the road to have some sort of takeaway

that helped promote Easton’s album
release,” Universal Music Group Nash-
ville VP of marketing Tom Lord says.
During street week, Corbin made pro-
motional appearances in Chicago, Dal-
las and Oklahoma City. Leading up to
release, the label also hosted an indus-
try launch party in Nashville followed
by a free show that night for fans.
Prior to street week, Corbin ex-

posed other tracks on the album with
a series of acoustic videos on Vevo
and his website. “We wanted to say,
‘Hey, it’s not just “Lovin’ You Is Fun,”
he’s got some other gems on this re-
cord,” Lord says. “It’s a solid record.
Word-of-mouth on this is going to be
good. On a sophomore record, there’s
always a lot of pressure and he rose
to the occasion.” .o

FLAWLESS

With current singles still going strong, Rihanna delivers another pop gem

Rihanna capped off a stellar month by releas-
ing “Diamonds,” a seductive new single co-
written with Australian singer Sia, that pre-
views her seventh studio album. The follow-up
to last November’s Talk That Talk doesn’t yet
have an announced title or release date, al-
though Island Def Jam has confirmed that the
album will be released before year’s end, mark-
ing the fourth straight year that the Barbadian
pop star has ended a calendar year with a new
LP. Talk That Talk debuted at No. 3 on the Bill-
board 200 with 198,000 in first-week sales, ac-
cording to Nielsen SoundScan.

“Diamonds” was produced by Stargate—the
Norwegian production duo that has helmed
previous Rihanna smashes “Only Girl (In the
World),” “What’s My Name” and “Take a Bow”—
as well as Benny Blanco, who also co-produced
Ke$ha'’s just-released new single “Die Young.”

After releasing propulsive dance singles like
“We Found Love,” “Where Have You Been”
and “S&M” from her previous two albums, “Dia-
monds” finds Rihanna utilizing a slow stomp and
balladic structure to support the refrain, “Shine
bright like a diamond.”

So far, the curveball has been well-received.
“The first thing | said to the label when they
played [“Diamonds”] for me was, ‘That is the
perfect thing she needed to do,” says Sharon
Dastur, PD of WHTZ (Z100) New York, which
world-premiered “Diamonds” the morning of
Sept. 26. “The reaction’s been fantastic, because
it’s different. The audience, not only on social
media but on the phone lines, is really excited
about the next thing.”

Before the release of “Diamonds,” Rihanna
spent September supporting the latest singles
from Talk That Talk, which has sold 1million cop-

ies, according to SoundScan. On Sept. 6, the pop
star performed her remix of “Cockiness (Love It)”
alongside A$AP Rocky at the MTV Video Music
Awards before winning the video of the year
honor for her “We Found Love” clip. And on Sept.
21, Rihanna played six of Talk That Talk’s seven
singles during her headlining set at the iHeartRa-
dio Music Festival in Las Vegas.

After nixing a proper tour behind Talk That Talk
in 2012, Rihanna has already announced the 27-
date North American leg of her Diamonds World
Tourin 2013, which begins March 8 in Buffalo, N.Y.
And while “Diamonds” will likely debut on next
week’s Billboard Hot 100, Rihanna’s previously re-
leased singles are still going strong: “Where Have
You Been” clocks in at No. 27 on this week’s Hot
100, while the VMAs performance helped push
the sales of “Cockiness (Love It)” to 214,000, ac-
cording to SoundScan. —Jason Lipshutz
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>>>KATHY GRIFFIN
TURNS SINGER

Two-time Emmy Award-winning
comedian/actress Kathy Grif-
fin has her sights set on the
upper reaches of the Dance
Club Songs chart, as her Donut
Run-released single “I'll Say It,”
which doubles as the theme
song to her Bravo talk show,
“Kathy,” struts onto the tally at
No. 44. Written by Emmy- and
Grammy Award-winner Adam
Schlesinger (Fountains of
Wayne), the song was remixed
for dancefloors after—accord-
ing to Griffin—Gloria Estefan
told her, “Baby, you need a
dance mix for the gays!”

>>>GIBBARD’S
HAPPY TEARS

Benjamin Gibbard, lead singer
for Death Cab for Cutie and the
Postal Service (and formerly
married to actress/singer Zooey
Deschanel), steps out on his
own, as “Teardrop Windows”
(Barsuk) becomes his first solo
entry on the Triple A chart at
No. 27. (Death Cab for Cutie
has notched seven top 10s,
including three No. 1s, on the
list.) The song previews his first
solo album, Former Lives, due
Oct. 16. The track is receiving its
strongest support from Sirius
XM'’s Spectrum channel, which
played it 49 times in the Sept.
17-23 tracking week, according
to Nielsen BDS.

>>>SMITH FINDS
‘FRIENDS’ AT RADIO
Georgia native Joanna Smith,
who scored two modest Hot
Country Songs entries while
on Columbia in 2010 and 2011,
offers her debut RCA Nashville
single, “We Can’t Be Friends.”
The song, produced by long-
time Kenny Chesney collabora-
tor Buddy Cannon (and con-
sidered by Chesney to record),
is approaching Hot Country
Songs with airplay on 39 re-
porters (up 91% in detections),
according to BDS.

>>>THE GASLAMP
KILLER SHINES

The Gaslamp Killer’s debut
album, Breakthrough (Brain-
feeder), bows at No. 23 on
Dance/Electronic Albums. Brain-
feederis anindependent Los
Angeles-based label founded

by Flying Lotus, an eclectic DJ
whose blend of jazz-infused
electronic hip-hop can be stylis-
tically traced to his great-aunt,
late jazz musician Alice Coltrane.
The Gaslamp Killer (born William
Benjamin Bensussen) celebrated
the set’s release with a party
thrown by the Red Bull Music
Academy in Los Angeles.

Reporting by Keith Caulfield,

William Gruger, Silvio
Pietroluongo and Gary Trust.
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T-SHIRTS

LICENSED T-SHIRTS

Rock, Reggae, Novelty & More! Stickers, Patches & Flags Too!
RAMONES

REAL ESTATE

‘portflng Etate

o 8, Long Meadow Acres

> Yy | S ERTE Wayneshoro, Pennsylvania
| ' : $3,500,000
THIS MONTH'S SPECIALS! s : s

100 ASSORTED METALBAND 100 ASSORTED 100 ASSORTED URBAN BAND
TEES FOR $399 LEGENDS TEES FOR $399 TEES FOR $299

Artists include Metallica, Slayer,  Artists include The Doors, Artists include 2pac, Timbaland,
Iron Maiden, Slash and more Led Zeppelin, Johnny Cash, Rihanna, Marvin Gaye,
Grateful Dead and more Stevie Wonder and more
For more info check out our website catalog, with over 4,000 photos! & T~

BACKSTAGE FASHION® ™%soos:chocerszs

1-800-644-ROCK (7625)

BUSINESS OPPORTUNITIES

ATTN: Latin Music A&R Execs.

The long awaited Orquesta Narvaez follow up album is now com-

te and Working Farm: 8,300 sq. ft. Custom-Built _architecturally
»"T\sIgnlﬂcant main.residence, Three additional houses (3,600 - 2,038 - 1.608 sq. ft.).
12-horsefstable and 6 pastures encompassmg 50 acres. Swimming. pool and tennis
court."Excellentywhitetail"deer@ind turkey hunting on property. 15 miles from Camp
David, MD; 15 minutes from Gettysburg, PA; 90.minutes from Washington, DC and
i Baltimore; 45 minutes from Harrisbur@, PA and Frederic, MD.

z Inquiries Yo-Martin . Benchoff
978-853-6673 jmbenchoff@comcast.net www.longmeadowacres.com

A Magnificent Lakefront Estate Home
in Prestigious “Lake Butler Sound”
Windermere, Florida

y Or ptcy
Fort Lauderdale Dlvlsion Kenneth A. Welt, Trustee, Case # 12- 17819-BKO-RBR

plete. | am seeking for the right label for this awesome project.

Genre; Salsa/Tropical. Easy Grammy contender. V|RG|N|A

SOMERSET MANOR

This landmark recording will reach

large Salsa demographic worldwide. All

original songs and arrangements with mass | \ U
commercial appeal. Superb musical and vocal performances \ ﬁ/ Re' Warren Carlos sapp
) ' { P Thursday November 1st @ 11:00 A.M.
. . - '3 “ i\ \ i 7
Recorded and mixed by B o Custom Estate Home vith 480/8 Ba,

Formal Living & Dining Room, Family

Grammy award winning engineer. 35 Acres Gated. 8,000 sq.ft. 6 BR Lk S 7 = Room, Kitchen, Breakfast Room, Wine

i i i iti info: Manor Home. S # Cellar, Library, Exercise Room, Game
1 v h y

Ready forimmediate release! Call or email for additional info; Garage for 6. Guest Quarters. T o 1) L e, Tl hont & Lot abngs.
Vet Heated Indoor Pool. r a 907N 1 Ca s

dewell@verizon.net R 1 Ve Tk N Beautiful Pool w/ Lazy River situated

Runco Theatre. 24 Hr. Camera ke y y 4 B o Lake Butler Sound with Covered

Security. Entertaining. Amenities
are Extraordinary.
100 Acres Available

or 917-817-3532. Duke Narvaez - Producer. , o . Boat House in Gated Community of

11049 Bridge House,Road; Windermere Florida 34785 IRLCEACEREC ALY

One of Central Virginia‘s = Must Pre-Register to Bid
WANTED TO BUY B F1i_nest Plgpeﬂies. - F|SH R Property Tour by Appointment Only, Please Call
vaielee Ay Gt Rstiding, EI2EN fisherauction.com|800.331.6620 (o

RECORD COLLECTIONS

www.somerset-manor.com Lamar Fisher, AU93;AB 106, Subject to All Terms of Sale » 3% Broker Participation

We BUY any record collection.
(Advice)
Any style of music. We pay HIGHER HOW DO YOU MAKE YOUR CLASSIFIED AD PAY?

By running it consistently—consecutive weeks—for impact!!

i Rarely does a prospective customer reply to an ad the very first time it appears.
prices than s else. When that customer is ready to buy. Remember, the very week he or she is ready
your advertisement should be in position.

Call 347-702-0789 (Allan) or Stay ALIVE and SATISFIED with an ACTIVE CLASSIFIED!!
TOLL FREE

. 800-233-7524 or 212-493-4199
email a_bastos@yahoo.com
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>>Aimee Mann’s voice still
carries. In 1985, the singer/
songwriter arrived as lead
singer of Boston-based pop/
rock band ’Til Tuesday, which
reached No. 8 on the Billboard
Hot 100 with “Voices Carry.”
The song doubled as the title

to the group’s debut album,
which climbed to No. 19 on the
Billboard 200, marking the
quartet’s sole appearance in
the chart’s top 40. Following
the band’s early-’90s breakup,
Mann has tripled her sum of top
40-charting albums as a soloist.
2002’s Lost in Space debuted
and peaked at No. 32, while
2008’s @#%&*! Smilers entered
and peaked at No. 32. This week,
Charmer bows at No. 33. She’s
not entirely on her own: The
video for new single “Labrador”
features actor Jon Hamm.

Read Chart Beat
every week at
billboard.com/chartbeat.

Billbeard.

P!'nk EarnsFirstNo. 1 OnThe Billboard 200

After debuting more than 12 years ago
on the Billboard 200, pop superstar
P!nk gets her first No. 1 album this
week as The Truth About Love debuts
with 280,000 copies sold, according to
Nielsen SoundScan.

That’s the best debut sales week
for the singer, whose previous high-
est start came when M/ssundaztood
launched with 220,000 at No. 6 in
2001. Also, the opening week for The
Truth About Love is the third-biggest
debut this year, following Justin
Bieber’s bow with Believe (374,000)
and Madonna’s MDNA (359,000).

Plnk’s new album performed stron-
ger than anticipated, as some indus-
try sources were initially thinking
that it would sell between 220,000 and
230,000. However, the setkepton blow-
ing past expectations on a daily basis,
and by the weekend was on its way to
passing 250,000.

The album was supported by a
major promotional campaign by Tar-
get, which offered an exclusive version
of the set and created a TV commer-
cial starring Plnk. Last week, the artist
performedon NBC’s “Today,” while the
album was sale-priced at
Amazon MP3 for $5. Ear-
lier in the month Plnk
appeared on “The Ellen
DeGeneres Show” and
the MTV Video Music
Awards telecast. Mass
merchants (of which Tar-
get is one) made up 36%
of the set’s first-week
sales, while digital ac-
counted for 50%.

The Truth About Love is PInk’s sixth
top 10 set, following Mlssundaztood
(No. 6), Try This (No. 9), I'm Not Dead
(No. 6), Funhouse (No. 2) and Greatest
Hits... SoFar!!/(No.5). Her 2000 debut
album, Can’t Take Me Home, topped out
at No. 26.

Plnk’s new album hits No. 1 the
same week she claims her eighth
leader on the Pop Songs airplay chart
(aka the Mainstream Top 40 tally on
Billboard.biz) with the single “Blow
Me (One Last Kiss).” It’s her third No.
11in a row on the airplay chart, follow-
ing “Raise Your Glass” in 2010 and
¢ kin’ Perfect” in 2011.

BUT WERE THEY NO. 1? Aside
from P!nk, there are a dizzying num-
ber of acts that have spent seemingly

a lifetime racking up top 10 albums,
but have continually missed the
No. 1 slot. Truly, five top 10s without a
No. 1 is nothing compared with some
of these acts. Take rock band Rush
for example. The veteran group has
logged 12 top 10 sets,
but never once hit No.
1. It has twice reached
No. 2, and one of those
runner-up sets came ear-
lier this year with Clock-
work Angels (June 30).

Or, what about Tom
Petty and James Tay-
lor? Each has had 11
top 10s, but zero No.
1s. (Petty’s count includes his work
with the Heartbreakers.) Both the
Who and Sting have racked an even
10 top 10s without a No. 1, though
Sting has hit No. 1 as part of the Po-
lice. Coming later this year are a pair
of superstars that are due for a No. 1:
Brad Paisley and Rihanna. The for-
mer has roped seven top 10s (three of
those reached No. 2), while Rihanna
has netted six.

BIG SONG, BIG ALBUM? Carly Rae
Jepsen, who owns the year’s second-
biggest-selling digital song with “Call
Me Maybe,” debuts at No. 6 on the
Billboard 200 with Kiss (46,000). Her
smash No. 1 Billboard Hot 100 single
“Call Me Maybe” has sold 5.8 million
copiesthisyear, second only to Gotye’s
“Somebody That I Used to Know” (6.4

IVIa I-I(et \A’at(:ll‘ A Weekly National Music Sales Report

Weekly Unit Sales

ALBUMS ADI.II?llIII:Sl‘
This Week 5,424,000 2,299,000
Last Week 5,112,000 2,095,000
Change 6.1% 9.7%
This Week Last Year 5,282,000 1,852,000
Change 27% 24.1%

*Digital album sales are also counted within album sales

Weekly Album Sales milion Units)
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20 - 2012
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million). For comparison’s sake, Flo
Rida—another artist who's strong in
terms of selling digital songs, but not
so much with albums—sold 31,000
copies of his Wild Onesin its first week
(No. 14, July 21). This isn’t to say that
Jepsen’s sales are equivalent to Flo
Rida’s, but 5.8 million song downloads
doesn’t equal “album artist.”

One step behind Jepsen on the Bill-
board 200 is an act that’s never had a
Hot 100 hit, Grizzly Bear. The rock
band’s new Shields enters at No. 7 with
39,000—its highest chart position and
best sales week yet. During release
week, the act played “Late Night With
Jimmy Fallon” (Sept. 21) and the full
album was streamed on NPR’s “First
Listen” program.

MUMFORD IS MASSIVE: Mumford
& Sons will easily nab the No. 1 slot
on the Billboard 200 next week, as
new album Babel is selling huge.
It’s on course to move as many as
600,000 copies, industry sources
say, giving the band the year’s big-
gest debut week thus far. Babel will
also tally the largest sales frame for
any rock album (debut or otherwise)
since AC/DC’s Black Ice stormed in
with 784,000 at No. 1on Nov. 8,2008.
Babel’s debut may also mark the larg-
est sales week for RED Distribution,
as well as the second-biggest digital
sales frame since Lady Gaga’s Born
This Way sold 662,000 downloads in
its opening week. .

For week ending Sept. 23, 2012. Figures are rounded.
Year-To-Date il
DIGITAL -To-
TRACKS 201 2012 CHANGE gelar 1; g?te Album
23534000 OVERALL UNIT SALES 1:’ es By Store Type
illi it
22,878,000  Albums 222925000 212717000  -4.6% B e ellLs ®
@
2.9%  Digital Tracks 931,372,000 985967000  5.9% T,l w <
20,775,000 Store Singles 1,846,000 2,578,000  39.7% E *
13.3%  Total 1156,143,000  1,201,262,000  3.9% 80
Albums w/TEA* 316,062,200 31,313,700  -15% =
*Includes track equivalent album sales (TEA) with 10 track downloads equivalent
to one album sale.
60
ALBUM SALES
i 222.9 milliol
——————— 40
212.7 million
SALES BY ALBUM FORMAT o
(0] 147,996,000 126,601,000  -14.5%
Digital 72,226,000 82,947,000  14.8%
Vinyl 2,653,000 3078000 16.0%
= Indies Nontraditional  Download Mass (Chain
Other 51,000 89,000  74.5% Merchanls  Stores Merchants
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{_6.0.0.D/DEF JAM 017291/IDJMG (13.98)

THE KILLERS

ISLAND 0172941

MG (13.98)

,,‘ DAVE MATTHEWS BAND
IAMA RAGS 43527*/RCA (11.98) ®
LITTLE BIG TOWN
CAPITOL NASHVILLE 44288 (16.98)
b CARLV RAE JEPSEN
|

HOOLBOY/INTERSCOPE 017363/1GA (13.98)

GRIZZLV BEAR
WARP 10229" (15.98)

| BOB DYLAN

UMBIA 45760* (10.98)

THE AVETT BROTHERS

AMERICAN 0173

PUBLIC (13.98)

IMAVEEPEE 46410" (9.98)

EASTON CORBIN
MERCURY NASHVILLE 01670:

XL 44699*/COLUMBIA (11.98)

ON 5
A&M/OCTONE 016896/IGA (14.98)

HE XX

'OUNG TURKS 080*

IMAGINE DRAGONS
IDINAKORNER/INTERSCOPE 017324/1GA (10.98)

THE LUMINEERS
1t E DUALTONE 1608 (13.98)

SUPEREGD 030* (12.98)

EMI NASHVILLE 94266* (16.98)

il SYCO 92491/COLUMBIA {11.98}

| 19/ARISTA NASHVILLE S869%/SMN (11.88)

| AXSTER BINGHAM 456303* {12.98)

j SONGBODK/ATLANTIC 532404/AG (18.98)

| 20TH CENTURY FOX TV DIGITAL EX/COLUMBIA {8:98)

UWIGH | YUAKAM
VIA/WARNER BROS. NASHVILLE 531777*/WMN {13.98)

Title

The Truth About Love

Kanye West Presents GOOD Music Cruel Summer

Battle Born

Away From The World
Tornado

Kiss

Shields

Tempest

The Carpenter

The Sound OfThe Life Of The Mind
All OverThe Road

21

Mirage Rock
Overexposed

Coexist

Night Visions

The Lumineers
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MATCHBOX TWENTY
EMBLEM/ATLANTIC 531746/A6 (18.98)

ONE DIRECTION

Up Al Night [l

VARIOUS ARTISTS
UNIVERSALEMI/SONY MUSIC 63536/CAPITOL (18.98)

2 CHAINZ
DEF JAM 017299*/\DJMG 112.98)

NOW 43 ..

Based On ATR.U. Story

MICHAEL JACKSON
MUJVEPIC 99970*AEGACY (11,981

Bad: 26 .

FUN.
FUELED BY RAMEN 528048" {11.98)

Some Nights @

BIG &

WARNER BROS. NASHVILLE 531736/WMN (13.88]

Hillbilly Jedi ..

LUKE BRYAN
CAPITOL NASHVILLE 70412 (16,98}

Tailgates & Tanfines Wl

JUSTIN BIEBER

SCHOOLBOY/RAYMOND RRAUN/ISLAND 016934/IDJMG {13.98) ®

CARRIE UNDERWOOD

Believe '

Blown Away [l

MUMFORD & SONS
GENTLEMAN OF THE ROAD 0108*/GLASSNOTE (12.88) ®

Sigh No More !.

FRANK OCEAN
DEF JAM 015768*/1D.JMG 113.95)

Channel Orange

TECH NSNE
STRANGE 128 EX (6.98)

TOBYMAC
FOREFRONT 06732/EMI CMG {14.98)

AIMEE MANN

KATY PERRY
CAPITOL B460t* (18.98)

DOWN
DOWN 532229/ILG (3.98)

RYAN BINGHA

TOP
AMERICAN 017380/REPUBLIC {1398}

La Futura

TREY SONGZ

Chapter V

ERIC CHURCH

Chief

HUNTER HAYES
ATLANTIC NASHVILLE 528850/ WMN (18.95)

Hunter Hayes

OF MONSTERS AND MEN
AEPUBLIC 016690" 11128}

My Head Is An Animal .

LECRAE
REACH 8234/INFINITY (12,98}

Gravity |

SOUNDTRACK

BROTHER ALl
RHYMESAYERS 0152* {14.98}

Glee: Season Four: Britney 2.0 (EP} .

Mourning In America And Dreaming In Color

ZAC BROWN BAND
RDAR/SOUTHERN GROUND/ATLANTIC S30352/A6 {18.98)

MICHAEL JACKSO!

MJV/EPIC 40095/LEGACY {49.98 CD/DVD) &

RICK ROSS

MAYBACH/SLIP-N-SLIDE/DEF JAM 016343*/IDJMG (18.98)

(B JOHNNY CASH

LEGACY/COLUMBIA NASHVILLE/AMERICAN/ISLAND 005288/UME (13:

TRAIN

God Forgives, | Don't .

The Legend Of Johnny Cash H 5

Califarnia 37

ROSS LYNCH
WALT DISNEY 014067 (14.98)

Austin & Ally (Soundtrack}

— . 87%, had a larger
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DINOSAUR JR.
JAGJAGUWAR 228" (18.98)

VARIOUS ARTISTS
CAPITOL 78466 (16.98)

LINKIN PARK
- 28 125 n MACHINE SHOP 5313

GO RADIO

FEARLESS 30187 (14.98)

e B THE BLACK KEYS
! NONESUCH 529099*/WARNER BROS. (18.98)

It’s the fourth

top 10 set for the
band, whose latest
album launches
with 113,000. Its
last studio release,
2008s Day &

Age, debuted and
peaked at No.

6 with 193,000
sold during the

/WARNER BROS. (18.98)

JASON ALDEAN
BROKEN BOW 7697 (18.98)

Thanksgiving 2 {L, CHRIS BROWN

shopping week.

RCA 96055 (11.98)

24 7Y ALEX CLARE

REPUBLI

16833 (11.98)

TAMELA MANN
TILLYMANN 004 (12.98)

(4] BRANTLEY GILBERT

The album’s
second-week sales

VALORY BGO100 (14.98)
ED SHEERAN

ELEKTRA 530433 (9.98)

drop (77%) is the
year’s second-
largest for a No.
1-debuting album.
Only Madonna’s

= DAVID BYRNE & ST.VINCENT
TODOMUNDO 5
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Title

| Bet On Sky

Fifty Shades Of Grey: The Classical Album

Living Things

CloseThe Distance

Kidz Bop 22
Undisputed

Place Of Freedom

Fortune

s Of The Hour

Best Days
Halfway To Heaven
+

LoveThis Giant
Looking 4 Myself

Live Across America

MDNA, which fell

percentage tumble.

The first digital-
only “Glee” album
arives with 11,000.
The set, devoled to
the show’s second
all-Britney Spears
episode, s the
“Glee” cast’s 15th
overall entry on the
charf—but its first
to miss the top 20.

80 R .35 153

a1 NEW 1

E3
EIH =
The rack band’s

5 4’1 5
second full-length -
sits first to chart 85 | NEW

i ﬂl G

6,000 sold, easily
secures its bigoest
sales frame. That
sum is also half of
what its 2011 debut,
Shed, has sold
(12,000).

The singer makes
2 low-key debut
(6,000) with her 95
fourth English-
language studlo
album. Originally
due in June, It’s
her first Engiish set
since 2006’ Loose
launched at No. 1

. wilh 219,000,

94

B HEAR 34122/CONCORD (18.98 CD/OVD) &

CAT POWER
MATADGR 773" (14.98)

TITLE FIGHT
SIDEGNEDUMNMY 1509* (12.98)

Floral Green l.

KENNY CHESNEY
BLUE CHAIR/COLUMBIA NASHVILLE S4866/SMN {11.98}
JOURNEY

B3 0135 COLUMBIA 85688

PACE

GACY (13.98) @

WelcomeTo The Fishbow! @

Journey's Graatest Hits ¢ 10

JASON MRAZ
ATLANTIC 530701/AG (18.98)

Love Is A Four Letter Word

FLORENCE + THE MACHINE
REPUBLIC 016267* 13.98)

Ceremonials '.

COLT FORD
AVERAGE JOES 233 114.98)

Declaration Of Independence

ATLANTIC DIGITAL EX/AG 13.98)

NEEDTOBREATHE Keep Your Eyes Open EP {Songs From The Reckoning Sessions) ..

LANA DEL REY
j| POLYDGR/INTERSCOPE 016425/1GA (11.98)

BornTo Die

NAS
DEF JAM 017056/1DJMG (13.98)

Life Is Good l

KEITH HARKIN
B \ERVE 017247/VG (13.98)
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ADELE
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The Spirit Indestructible

LINDSEY STIRLING
BRIDGETONE 3003 EX (14.98)
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POE BOY/ATLANTIC 526672/A6 (9.98)

Lindsey Stirling l
7

Wild Ones |

THE BLACK KEYS
NONESUCH 520266*/WARNER BROS. {15.98)

Brothers i.

DUSTIN LYNCH
BROKEN BOW 7277 {12.88}

Dustin Lynch .

LE’ANDRIA JOHNSON
MUSIC WORLD BOSPEL S83%/MUSIC WORLD (9.95) ©

The Experience l.

ELLE VARNER
MBK 59132/RCA (0.98)

Perfectly Imperfect

RASCAL FLATTS
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SLAUGHTERHOUSE
SHADV/INTERSCOPE 0t7038/GA (10.98)

Changed l.

Welcome To: Our House

NICKi MINAJ
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Pink Friday: Roman Reloaded i.

JOHN MAYER
COLUMBIA 57606* (11.98)

ALABAMA SHAKES
ATO 0142° (11.98)

Born And Raised
Boys & Girls l

AWOLNATION
RED BULL 1086 (3.98)
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And If Qur God Is For Us... .

MADONNA
LIVE NATION/INTERSCOPE 016658"/16A (13.98)

MDNA

PAUL SIMON

Live in New York City l

DRAKE
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Take Care

LEE BRICE
CURB 76316 (13.98)

FUTURE
A-1/FREEBANDZ S8367/EPIC (9.98)

Hard 2 Love l.

Pluto

INTHIS MOMENT
CENTURY MEDIA 8874 {15.98)

Blood l

BOB MARLEY AND THE WAILERS
TUFF GONG/ISLAND 548904*/UME (13981 ®

10, ELLIE GOULDING. 172

AL
ANIMAL COLLECTIVE.
FONAAPPLE...

135 JUSTIN BIEBER .orcvr2i CHRIS BROWN.
169 BI6:& RICH i 25

55 REVIVAL FEATURING
JOHN FOGERTY.
ERICCHURCH 3

CLEARWATER L

27

Legend: The Best Of Bob Marley And The Wailers

| RICKIE LEE JONES.

FLORID) 82 ‘60 RAD!
FLORIDA GEORGIALINE. 196 ‘BOTYE...ccmmecmmorse 2.

HALESTORM 181 ALAM JACKSO!
. KE(TH HARKIN

HUNTER HAYE!
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SKRILLEX
BIG BEAT/OWSLA/ATLANTIC 528521/AG (5.98)

Title

Bangarang (EP)

g

GOTYE
FAIRFAX 016449/REPUBLIC (13.98)

Making Mirrors

DAVID GUETTA

WHAT A MUSIC/ASTRALWERKS 78830/CAPITOL (18.98)

KELLY CLARKSON
19 56801/RCA (11.98)

Nothing ButThe Beat

Stronger

THE DEVIN TOWNSEND PROJECT
HEVYDEVY 0603/INSIDE OUT (12.98)

Epicloud

ALANIS MORISSETTE
COLLECTIVE SOUNDS 018 (15.98)

Havoc And Bright Lights

PINK
LAFACE/JIVE 80657/RCA (13.98)

Greatest Hits... So Far!!!

OWL CITY
REPUBLIC 017013* (13.98)

The Midsummer Station

TENTH AVENUE NORTH
REUNION 10163/PLG (14.98)

The Struggle

8 DJ KHALED
WE THE BEST/YOUNG MONEY/CASH MONEY 017314/REPUBLIC (13.98)
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) n VARIOUS ARTISTS
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LADY ANTEBELLUM
CAPITOL NASHVILLE 84431 (18.98)

Kiss The Ring

OwnThe Night

KREAYSHAWN
COLUMBIA DIGITAL EX (9.98)

Somethin’ ‘Bout Kreay

RIHANNA
SRP/DEF JAM 016313/IDJMG (13.98)

Talk That Talk

MAROON 5
A&M/OCTONE 015984/1GA (15.98)

Hands All Over

SKRILLEX
BIG BEAT/ATLANTIC 526916/AG (5.98)

Scary Monsters And Nice Sprites (EP)

LYNYRD SKYNYRD
LOUD & PROUD 617644*/ROADRUNNER (18.98)

Last Of A Dyin’ Breed

SH
ANTHEM §17656"/ROADRUNNER (18.98)

Clockwork Angels

JAY Z KANYE WEST

ROC-A-FELLA/ROC NATION/DEF JAM 015426/1DJMG (13.98)

TWO DOOR CINEMA CLUB
GLASSNOTE 0128 (12.98)

Watch The Throne

Beacon

DADDY YANKEE
EL CARTEL 19164/CAPITOL LATIN (12.98)

Prestige

NOW 42

MATT REDMAN
SIXSTEPS/SPARROW 67853/EMI CMG (13.98)

10,000 Reasons

n MELISSA ETHERIDGE
ISLAND 017305*/IDJMG (13.98)

4th Street Feeling

B R. KELLY
RCA 94816 (11.98)

Write Me Back

NEON TREES
MERCURY nlam/l DJMG (1098)

Picture Show

BEASTIE
DEF JAM 51735|/UME (6.98)

Licensed To Ill

m CREEDENCE CLEARWATER REVIVAL FEAT. JOHN FOGERTY
FANTASY 2*/CONCORD (17.98/12.98)

Chronicle The 20 Greatest Hits

VASHAWN MITCHELL
VMAN/EMI GOSPEL 88481/EMI CMG (14.98) &

Created4This

P FLEETWOOD MAC
WARNER BROS. 3010* (18.98)

Rumours 4

PINK
] Laeace sorsainca 13)

Funhouse

HALESTORM
ATLANTIC 528052*/AG (13.98)

The Strange Case Of... |

n PAUL MCCARTNEY
MPL/HEAR 33369*/CONCORD (14.98)

Kisses OnThe Bottom

KIP MOORE
MCA NASHVILLE 016432/UMGN (10.98)

Up All Night

ALT-J
CANVASBACK/ATLANTIC 531756/AG (12.98)

An Awesome Wave

ANIMAL COLLECTIVE
DOMINO 310* (15.98)

Centipede Hz

EMI/SONY MUSIC/UNIVERSAL 016661/UME (18.98)

NOW That's What | Call Country: Volume 5

BLAKE SHELTON
WARNER BROS. NASHVILLE 527370/WMN (18.98)

Red River Blue

NewTo ThisTown

FLORENCE + THE MACHINE
REPUBLIC 013170" (13.98)

The Foundation

Lungs

W% TAYLOR SWIFT
BIG MACHINE TS0300A (18.98) @

Speak Now

ISRAEL & NEW BREED
INTEGRITY 85063/COLUMBIA (12.98)

Jesus AtThe Center: Live

71y BRUCE SPRINGSTEEN
COLUMBIA 94254" (11.98)

Wrecking Ball

PISTOL ANNIES
RCA NASHVILLE 94916*/SMN (11.98)

Hell On Heels

DEMI LOVATO
HOLLYWOOD 004623 (13.98)

Unbroken

m FIVE FINGER DEATH PUNCH
PROSPECT PARK 50104 (15.98)

American Capitalist

n PASSION PIT
FRENCHKISS 41651"/COLUMBIA (11.98)

Gossamer

LIONEL RICHIE
MERCURY NASHVILLE 016000/UMGN (15.98) ®

Tuskegee

The much buzzed-
about artist, who
reached No. 34 on
the Social 50 more
than a year ago
(Aug. 20, 2011),
finally arrives with
her debut album
(4,000). It also
enters Heatseekers
Albums at No. 2.

At No. 95, Paul
Simon debuts his
first live album
since 1991, selling
5,000 in its first
week. Meanwhile,
this greatest-hits
package nets a
160% sales gain,
courtesy of Amazon
MP3 (see No. 176).

Thanks to the
band’s various
archival releases
through the years,
its yearly sales
remain steady. In
2012, it has shifted
233,000; in 2011,
330,000; and in
2010, 238,000.

176
Amazon MP3 sale-
priced a smattering
of classic albums—
and a few recent
titles—for $3.99
and up last week.
In turn, No. 48 rises
by 271%; Nos. 152,
129 and 71 climb by
more than 100%;
and Nos. 83 and 176
Jump by 73% and
2%, respectively.

The Bon Jovi
guitarist’s first solo
set since 1998’s

MINT CONDITION
CAGED BIRD 5803/SHANACHIE (18.98)

Music @ The Speed Of Life

MENOMENA
BARSUK 131" (15.98)

DAVE MATTHEWS BAND..4
JOHN MAYER.. 90 JASON MRAZ
PAUL MCCARTNEY ... MUMFORD & SONS..

Data for week of OCTOBER 6, 2012 |

NAS..

NEEDTOBREATHE
NEON TREE!
NOFX.....

28
FRANK OCEAN......
133

ALANIS MORISSETTE 106 (OF MONSTERS AND MEN...

5
5 AMANDA PALMER & THE

Moms

PET SHOP BOY:

Soul
(No. 174) debuts
with 3,000.

RASCAL FLATT<

JACKWHITE
THIRD MAN 85383“/COLUMBIA (11.98)

Title

Blunderbuss

SIMON & GARFUNKEL
COLUMBIA 31350 (9.98)

Simon & Garfunkel’s Greatest Hits

JOSHTURNER
MCA NASHVILLE 016824/UMGN {10.98)

Punching Bag

8 FT. 014" (12.98%)

AMANDA PALMER & THE GRAND THEFT ORCHESTRA

Theatre Is Evil

MANA
'WARNER LATINA 532125 (16.98)

Exiliados Es La Bahia: Lo Mejor de Mana

BRUNO MARS
ELEKTRA 525393* (10.98) &

Doo-Wops & Hooligans

GRATEFUL DEAD
GRATEFUL DEAD 532221/RHINO (18.98)

Spring 1990: So Glad You Made It

ALAN JACKSON
ACR 29334/EMI NASHVILLE (16.98)

Thirty Miles West

THE XX
YOUNG TURKS 450* (14.98)

XX

VARIOUS ARTISTS
MAYBACH/DEF JAM 529039/ WARNER BROS. (18.98)

Maybach Music Group Presents: Self Made 2

TAMIA
PLUS 1 15070 (15.98)

Beautiful Surprise

ZAC BROWN BAND

SOUTHERN GROUND/ROAR/BIGGER PICTURE/ATLANTIC 524722/AG (18.98) @

MIRANDA LAMBERT
RCA NASHVILLE 90583/SMN (11.98) @

You Get What You Give

FourThe Record

SHINEDOWN
ATLANTIC 528523"/AG (18.98)

Amaryllis

THE CIVIL WARS
SENSIBILITY 017 (11.98)

Barton Hollow

VARIOUS ARTISTS

UNIVERSAL/EMU/SONY MUSIC 90568/CAPITOL (18.98)

FOURPLAY
HEADS UP 33738/CONCORD (18.98)

NOW That's What | Call Party Anthems

Esprit de Four

LIL WAYNE

YOUNG MONEY/CASH MONEY 015548*/REPUBLIC (13.98)

FIONA APPLE
CLEAN SLATE 97863*/EPIC (11.98) &

Tha Carter IV

The Idler Wheel Is WiserThan...

LUKE N
CAPITOL NASHVILLE 65833 (18.98)

Doin” My Thing

CALEXICO
ANTI- 87208"/EPITAPH (15.98)

Algiers

ELLIE GOULDING
CHERRYTREE/INTERSCOPE 015329/IGA (10.98)

Lights

BONNIE RAITT
REDWING 001 (13.98)

Slipstream

SET IT OFF
EQUAL VISION 225 (12.98)

Cinematics

EMINEM

WEB/SHADY/AFTERMATH/INTERSCOPE 014411*/1GA (13.98)

MAROON 5
A&M/OCTONE 650001*/IGA (18.98)

Recovery

Songs About Jane

JAKE OWEI
RCA NASHVILLE 89547/SMN (10.98)

Barefoot Blue Jean Night

SOUNDTRACK
WALT DISNEY 013857 (13.98)

Shake It Up: Live 2 Dance: Music From The Disney Channel Series

THE BAND PERRY
REPUBLIC NASHVILLE 014839/REPUBLIC (10.98)

The Band Perry

MERCYME
FAIR TRADE 16020/COLUMBIA (13.98)

The Hurt & The Healer

COLDPLAY
CAPITOL 87553" (18.98)

Mylo Xyloto

RICHIE SAMBORA
AGGRESSIVE 003/DANGERBIRD (15.98)

Aftermath Of The Lowdown

FAT WRECK CHORDS 777* (12.98)

Self/Entitled

JUSTIN MOORE
VALORY JMO200A (10.98)

Outlaws Like Me

NORAH JONES
BLUE NOTE 31548* (18.98)

...Little Broken Hearts

HILLSONG

HILLSONG/SPARROW 09302/EMI CMG (13.98) &

Live: Cornerstone

NEIL YOUNG WITH CRAZY HORSE

REPRISE 531195*/WARNER BROS. (18.98)

Americana

EMINEM

SHADY/AFTERMATH/INTERSCOPE 005881*/1GA (11.98)

FOSTERTHE PEOPLE
STARTIME INT'L 74457*/COLUMBIA (9.98)

Curtain Call: The Hits

Torches

RICKIE LEE JONES
CONCORD 34063 (15.98)

The Devil You Know

MANDISA
SPARROW 67863/EM| CMG (13.98)

What If We Were Real

SOUNDTRACK
WATERTOWER 39284 (12.98)

Project X

TAYLOR SWIFT
BIG MACHINE 0200 (18.98) &

Fearless

LED ZEPPELIN
SWAN SONG 313148"/ATLANTIC (19.98) @

Mothership

METRIC
METRIC 064*/MOM + POP (13.98)

Synthetica

FLORIDA GEORGIA LINE
REPUBLIC NASHVILLE DIGITAL EX/REPUBLIC (5.98)

It'’z Just What We Do

PET SHOP BOYS
ASTRALWERKS 19772" (16.98)

Elysium

MARLENE BREHM
DREAM 012 (12.98)

Reach The Sky

THE COUNTDOWN SINGERS AND ORCHESTRA

SONOMA 0336 (4.98)

Monster Mash And Other Terrifying Tunes

PHILLIP PHILLIPS
19/INTERSCOPE 017104 EX/IGA (6.98)

GLEE; SEASON FOUI
137 BRITNEY 2.0 (EP)..
164 PROJECTX.

AC
CNRlS TOMLIN.

American Idol: Season 11: Highlights (EP)

-69 CARRIE UNDERWOOD ....28
32 USHER 66

147 RIHANNA

PAUL SIMON.

......... 85 SHAKEIT UP: LIVE 2

SIMON & GARFUNKEL..152  DANCE: MUSIC FROM

SKRILLEX

KATY PERRY.

34 RICK ROSS. 41

sl

101,115  THE DISNEY CHANNEL
| SERIE!

THE DEVIN TOWNSEND
PROJECT.

TRAIN.

TREY SONGZ

e
g CLASSICAL ALBUM. .

For chart reprints call 212.493.4023

PRESENTS: SELF MADE2.. JACK WHITE...
160

197 RUSH 117 BRUCE 143 JOSH TURNER.......... 67,153 KANYE WEST PRESENTS ~ NOW THAT'S WHAT | CALL
200 LINDSEY STIRLING 81 TAMIA 161 TWO DOOR CINEMA CLIJB 600D MUSIC CRUEL PARTY ANTHEMS .

182 TAYLOR SWIi 93 TECH NSNE.... 31 SUMMER. 2 ELLE VARNER..

174 TENTH WENUENUWFH 09 MAYBACH MUSIC GROUP

05 FIFTY SHADES OF GREY:THE NOWTHA'ISWHATICAL[
.52 COUNTRY: VOLUME 5..136

Go to www.billboard.biz for complete chart data
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DATA
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7 INE M NIGHT
MAROON 5 AZM/OCTONE/INTERSCOPE

YG/SCHOOLBOY/REPUBLIC
0 TAYLOR SWIFT ‘ g SOME NIGHTS 2 CALL ME MAYBE
WWW.MYSPACE.COM/BLENDIZZY BIG MACHINE FUN. FUELED BY RAMEN/RRP (CARLY RAE JEPSEN 604/SCHOOLBOY/INTERSCOPE
TRAPHIK ONE DIRECTION CALL ME MAYBE WE ARE NEVER EVER GETTING BACK TOGETHER
WWW.MYSPACE.COM/TRAPHIK SYCO/COLUMBIA CARLY RAE JEPSEN 604/UNIVERSAL TAYLOR SWIFT BIG MACHINE
|73 PRETTY LIGHTS KATY PERRY MERCY 25 WHAT MAKES YOU BEAUTIFUL
g " _WWW.MYSPACE.COM/PRETTYLIGHTS CAPITOL KANYE WEST, BIG SEAN, PUSHA T. 2 CHAINZ 6.0.0.0ROC-A-FELLADEF JAWIDIME 'ONEDIRECTION SYCO/COLUMBIA
TAME IMPALA SKRILLEX LIGHTS I OH! 2
WWW.MYSPACE.COM/TAMEIMPALA BIG BEAT/OWSLA/ATLANTIC ELLIE GOULDING CHERRYTREE/INTERSCOPE GIRLS’ GENERATION SM. =
g PORTA JUSTIN BIEBER WHISTLE GOIN' IN 28
WWW.MYSPACE.COM/PORTA1 SCHOOLBOY/RAYMOND BRAUN/ISLAND/IDJMG FLO RIDA POE BOY/ATLANTIC JENNIFER LOPEZ FEAT. FLO RIDA ISLAND/IDJMG 3289
3 o
YANN TIERSEN RIHANNA AS LONG AS YOU LOVE ME -l ONE THING gs¢
= 'WWW.MYSPACE.COM/YANNTIERSENINPROGRESS SRP/DEF JAM/IDJMG JUSTIN BIEBER FEAT. BIG SEAN SCH0OLBOY/RAYMOND BRAUN/SLAND/IDJMG (ONE DIRECTION SYCO/COLUMBIA g 3 g
PATRICK WOLF JENNIFER LOPEZ TOO CLOSE ONE MORE NIGHT 32z
WWW.MYSPACE.COM/OFFICIALPATRICKWOLF ISLAND/IDJMG ALEX CLARE REPUBLIC 'MAROON5 A&M/OCTONE/INTERSCOPE 29

GRAMATIK
WWW.MYSPACE.COM/GRAMATIK
NOISIA
WWW.MYSPACE.COM/DENOISIA
DIRTYPHONICS

n WWW.MYSPACE.COM/DIRTYPHONICS
- 4 g DAVEDAYS
| T _WWW.MYSPACE COM/DAVEDAYS

-m ANATHEMA

/SPACE.COMAWEAREANATHEMA
LOS HERMANOS
" _WWW.MYSPACE.COM/LOSHERMANOS
STAR SLINGER
WWW.MYSPACE.COM/STARSLINGERMUSIC

/SPACE.COM/DJUMEK

NICOLAS JAAR
WWW.MYSPACE COM/NICOLASJAAR

M/THETWOFIFTYFOUR

&i BORGORE
WWW.MYSPACE COM/BORGORE

BONDAN PRAKOSO & FADE2BLACK
5 WWW.MYSPACE COM/BONDANFADE2BLACK

| g TYLERWARD
WWW.MYSPACE.COM/TYLERWARD
-l GOD IS AN ASTRONAUT
, 7 METRONOM
- E 77 WWWMVSPAEEEOMIMETRUNOMV

WWWMVSPAEECUMIEODISANAS‘IHUNAUY
o5 H YUNA
WWW.MYSPACE COM/YUNA

NETSKY
WWW.MYSPACE.COM/NETSKYMUSIC
MADDI JANE
WWW.MYSPACE.COM/MADDIJANEMUSIC
65 AEROPLANE
WWW.MYSPACE COM/AEROPLANEMUSICLOVE
MAXIMUM BALLOON
WWW.MYSPACE COM/MAXIMUMBALLOON
nl‘ MAREK HEMMANN
WUAWMYSPACE.COM/MAREKHEMMANN
POETS OF THE FALL
| WWW.MYSPACE COMPOETSOFTHEFALL__
THE BLOODY BEETROOTS - DEATH CREW 77
WV/WMYSPACE.COM/THEBLODDYBEETROOTS
KORPIKLAANI
WVYWMYSPACE.COM/KORPIKLAAN
19 EMILIE AUTUMN
VYW MYSPACE.COM/EMILIEAUTUMN
ARCHITECTS UK
WVWMYSPACE.COM/ARCHITECTSUK
BREAKBOT
WWW.MYSPACE COM/DOTHEFUNKYBO
AMANDA LEAR
WVWWMYSPACE COM/REINELEA
SUB FOCUS
VAW MYSPACE.COM/SUBFOCUS
HADOUKEN!
WWW.MYSPACE.COM/HADOUKEN
CAPITAL INICIAL
WWW.MYSPACE,COM/CAPITALINICIAL
GOLD PANDA
VW MYSPACE.COM/GOLDPANDA
) 1 11 LADYHAWKE
- _WWW.MYSPACE.COM/LADYHAWKEROCK
EMANCIPATOR
WWW.MYSPACE.COM/EMANCIPATOR
AMORPHIS
WAVW.MYSPACE.COM/AMORPHIS
WIS SUPERMAN IS DEAD
WWW.MYSPACE.COM/SUPERMANISDEAD

WWW.MYSPACE. L’UM/I]EWWATERPR!EST

CIMORELLI
REPUBLIC

LADY GAGA

STHEAMLINE/KONL IVE/INTERSCOPE
HAKIRA

squ MUSIC LATIN/EPIC

ADELE

XUCOLUMBIA

CARLY RAE JEPSEN
604/SCHOOLBOY/INTERSCOPE

PITBULL

MR 305/FAMOUS ARTIST/POLO GROUNDS/SONY MUSIC LATIN/RCA

WIZ KHALIFA
ROSTRUM/ATLANTIC

1 iﬂ DAVID GUETTA
WHAT A MUSIC/ASTRALWERKS/CAPITOL

DEMI LOVATO
HOLLYWOOD,

LINKIN PARK
MACHINE SHOPAWARNER BROS.

BRITNEY SPEARS
RCA

ALICIA KEYS
RCA

NICKI MINAJ
YOUNG MONEY/CASH MDNEWREPU BLIC
6 ‘ MUMFORD & St

GENTLEMAN OF THE RUAD/GLASSNGTE
PINK
RCA

GOTYE

SAMPLES "N’ SECONDS/FAIRFAX/REPUBLIC
LINDSEY STIRLING
BRIDGETONE

g KURT HUGO SCHNEIDER
|_UNSIGNED

50 CENT
SHADY/AFTERMATH/INTERSCOPE
'YOUR FAVORITE MARTIAN
YOUR FAVORITE MARTIAN

MAROON 5

A&M/OCTONE

CHRIS BROWN
RCA

LILWAYNE
1551 casH MONEYREPUBLIC
. s MEGAN NICOLE
36 nsionep

MILEY CYRUS
HOLLYWOOD

EMINEM
WEB/SHADY/AFTERMATH/INTERSCOPE
SELENA GOMEZ
HOLLYWOOD

FLO RIDA

POE BOY/ATLANTIC
BEYONCE
PARKWOOD/COLUMBIA
MATTYB
UNSIGNED

THE PIANO GUYS

THE PIANO GUYS/SONY MASTERWORKS
GREEN DAY

| _REPRISE/WARNER BROS.
COLDPLAY

CAPITOL

SUNGHA JUNG
UNSIGNED

DRAKE
YOUNG MONEY/CASH MONEY/REPUBLIC

6.0.0.0/DEF JAM/IDJMG

BRUNO MARS
ELEKTRA

GANGNAM STYLE

PSY SCHOOLBOY/REPUBLIC
THINKIN BOUT YOU
FRANK OCEAN DEFJAMIDING ___________
SOMEBODY THAT | USED TO KNOW
GOTYE FEAT. KIMBRA FAIRFAX/REPUBLIC
GOOD TIME
OWL CITY & CARLY RAE JEPSEN 604/SCHOOLBOY/INTERSCOPE/REPUBLIC
IT'S TIME
IMAGINE DRAGONS KIDINAKORNER/INTERSCOPE
WE ARE YOUNG

FUN. FEAT. JANELLE MONAE FUELED BY RAMEN/RRP

PAYPHONE
MAROON 5 FEAT. WIZ KHALIFA A&M/OCTONE/INTERSCOPE

ﬂ_ HO HEY

THE LUMINEERS DUALTONE

EVERYBODY TALKS
NEON TREES MERCURY/IDJMG

/] 2 CHAINZ FEAT. DRAKE DEF JAM/IDJMG
LITTLE TALKS
OF MONSTERS AND MEN REPUBLIC
7 ' BLOW ME (ONE LAST KISS)
_PINK RCA
TITANIUM

" DAVID GUETTA FEAT. SIA WHAT A MUSIC/ASTRALWERKS/CAPITOL

WANT U BACK
CHER LLOYD SYCO/EPIC
I WON'T GIVE UP
JASON MRAZ ATLANTIC/RRP

5 DON'T WAKE ME UP
cums BROWN RCA

CLIQUE
KANYE WEST, JAY-Z, BIG SEAN 6.0.0.0./DEF JAM/IDJMG
WIDE AWAKE
KATY PERRY CAPITOL
MIDNIGHT CITY
M83. M83/MUTE/CAPITOL
WHAT MAKES YOU BEAUTIFUL
ONE DIRECTION SYCO/COLUMBIA

5 WANTED

= _HUNTER HAYES ATLANTIC NASHVILLE'WMN
RADIOACTIVE
IMAGINE DRAGONS KIDINAKORNER/INTERSCOPE
HOME
PHILLIP PHILLIPS 19/INTERSCOPE
GIVE YOUR HEART A BREAK
DEMI LOVATO HOLLYWOOD
ANGELS
| _THE XX YOUNG TURKS/BEGGARS GROUP
FEEL SO CLOSE
CALVIN HARRIS ULTRA

' POUND THE ALARM
NICKI MINAJ YOUNG MONEY/CASH MONEY/REPUBLIC
BIRTHDAY SONG
2 CHAINZ FEAT. KANYE WEST DEF JAM/IDJMG
THE MOTTO

. DRAKE FEAT. LIL WAYNE YOUNG MONEY/CASH MONEY/REPUBLIC
HYFR (HELL YEAH F*****G RIGHT)
DRAKE FEAT. LIL WAYNE YOUNG MONEY/CASH MONEY/REPUBLIC
LEVELS
AVICII LEVELS/VERATONE/ATOM EMPIRE/INTERSCOPE
WILD ONES

] FLO RIDA FEAT. SIA POE BOY/ATLANTIC

, PUMPED UP KICKS

- _FOSTER THE PEOPLE STARTIME INT'L/COLUMBIA
NI**AS IN PARIS
JAY Z KANYE WEST RO LLAVROC NATION/DEF JAM/IDJMG

~_PASSION PIT FRENCHKISS/COLUMBIA

WORK HARD, PLAY HARD
WIZ KHALIFA ROSTRUM/ATLANTIC/RRP

JUSTIN BIEBER SCHOOLBOY/RAYMOND BRAUN/ISLAND/IDJMG

BANGARANG
SKRILLEX FEAT. SIRAH BIG BEAT/OWSLA/ATLANTIC/RRP

;IN\!

BOYFRIEND

JUSTIN BIEBER SCHOOLBOY/RAYMOND BRAUN/ISLAND/IDJMG
AS LONG AS YOU LOVE ME

JUSTIN BIEBERFEAT BIG SEAN SCHOOLBOY/RAYMOND BRAUNISLAND/DJMG
GOOD TIME

(OWLCITY & CARLY RAE JEPSEN 604/SCHOOLBOY/INTERSCOPEREPUBLIC

g WIDE AWAKE

KATY PERRY CAPITOL
PAYPHONE

MAROON 5 FEAT. WIZ KHALIFA ASM/OCTONE/INTERSCOPE
DON’T YOU WORRY CHILD

- _SWEDISHHOUSE MAFIA FEAT JOHN MARTIN ASTRALWERKS/CAPITOL

DON'T WAKE ME UP
CHRIS BROWN ACA

, TOO CLOSE
" ALEXCLARE REPUBLIC

AS LONG AS YOU LOVE ME
JUSTINBIEBER FEAT BIG SEAN SCHOOLBOYRAYVOND BRAUNISLANDADUVIG

H! WHERE HAVE YOU BEEN
1 RIHANNA SRP/DEFJAM/IDIMG

WE FOUND LOVE

'RIHANNA FEAT. CALVIN HARRIS SRP/DEF JAM/IDJMG
TITANIUM

'DAVID GUETTA FEAT. SIA WHAT A MUSIC/ASTRALWERKS/CAPITOL

” 12 GIVE YOUR HEART A BREAK

DEMILOVATO HOLLYWOOD

un DON’'T WAKE ME UP
CHRIS BROWN RCA

CALL ME MAYBE
CARLY RAE JEPSEN 604/SCHOOLBOY/INTERSCOPE

ﬂ! PAYPHONE
'MAROON 5 FEAT. WIZ KHALIFA ASM/OCTONE/INTERSCOPE

15 WIDE AWAKE
KATY PERRY CAPITOL

E! SET FIRE TO THE RAIN
ADELE XL/COLUMBIA

DOG IS DEAD

BLENDE

- CLICKS & WHISTLES

- TRAILS AND WAYS

- NO TE VA GUSTAR

D

5 1AM AVRIL LAVIGNE THE CAVE
=T WWW.MYSPACECOM/IAMX EPIC MUMFORD & SONS GENTLEMAN OF THE ROAD/RED/GLASSNOTE
-m DEVIL SOLD HIS SOUL ARIANA GRANDE GLAD YOU CAME - KODALINE
WWW.MYSPACE.COM/DEVILSOLDHISSOUL REPUBLIC THE WANTED GLOBAL TALENT/MERCURY/IDJMG
MEYTAL COHEN BIG SEAN BOYFRIEND - KVLE ANDREWS

- SET IT OFF

Global Media, LLC and Nielsen SoundScan, I

All charts © 2012,
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of country of origin. Ranking is based on a formula incorpor
tered MySpace Music artists and have not appeared on spec
t page views and weekly song plays. See Charts Legend on

iends/fans/followers along with ar

ear on Uncharted, a

s who have yet to appear on a major Billboard chart, regard
P

ong others. In order to ai

n WAZE & ODYSSEY
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n THIRD PARTY
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- PALE SEAS

- CRAZY P
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wa COMTRU
WWWMVSPAL‘E CUMIIAMCDMTRUISE

U,_' DRIVE BY
= mﬂ TRAIN COLUMBIA

top new and developing
Last.fm, iLike and Wikiped

termined by a formula blending their weekly additions of

In the lead-up to Mumford & Sons®
Babelrelease (Sept. 25), the band’s
Facehook fan base grew by 25,000 and
it gained 9,000 new Twitter followers.
Overall, its 52% gain in follower growth
fuels its 32-24 rise on the Social 50.

After seven weeks, “One More
Night” rises 4-1to return Maroon
5 to No. 1on On-Demand Songs,
having amassed 775,000-plus
streams in the past week. The
act’s first most-streamed track,
“Payphone,” reached No. 1the week of July 17.

French pop DJ Breakhot debuts at No.

36 on Uncharted after releasing his first
full-length album, By Your Side, and
announcing worldwide tour dates. The
album features the standout single “Baby
P’m Yours,” which has more than 4 million
views on YouTube.

sites. Artists” populari

UNCHARTED:

44 | Go to www.billboard.biz for complete chart data
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° (35 200" ] THE DEVIN TOWNSEND PROJECT Epclotd 3 G-DRAGON One Of A Kind (EP)
2

LLDLBNIRET Y HEVYDEVY 0603/INSIDE OUT (12.98) YG DIGITAL EX (6.98)

5% NEW aTEAﬁnymﬁﬂgx 8l Somethin’ ‘Bout Kreay ‘ -m I&Ewﬁ?ggfuz%) Enjoy The Company .
&1 T ALT-J An Awesome Wave ! The British act’s 5 49 NERO Welcome Reality i
: CANVASBACK/ATLANTIC S31756/AG (1298) Wercury P | MTA/MERCURY/CHERRYTREE/INTERSCOPE 016371/IGA (9.98)
"é Esuﬁl-Ll\Isgt\f 25 (1298) Ciiginatics nominated album E II’:HEEEHE? ?355355 Putrifiers Il .
E RFEI;:(U,:I‘J'P »ﬁnglL?ERn%mLLEIx%EPUBLm (558) Wz JustWhatWe Do :Il]tlg:e:m:;ul?: IL}:;AI\\ITLVDQDL })II?IE\IL)EX (598) My Heart Is
: e ReachThe Sky || 19 onthe ffcl WILD NOTHING s Nooturne ||
:g 2\‘3415-:‘ IQA’![‘;QR‘I:E?E)%%BUENA VISTA (14.98) Nathan, Pacheco g;:":: ‘:::l ;::: p m}:ﬁ:} ﬁgﬂf EX (998) Head Down
o N 0056 (13.98) Hallelujeh! 'm A Bum | fﬁﬁﬂﬁﬁ”&'ﬁf Contraption: V. Il -
o Susrorse o T A The Head AndThe Heart [ Woomier 33 Bend Beyond |
%;: \,VE%',‘,S,E“{:;WEPUBUC —_— Beyond Hell/Above Heaven l B zlcgml;?ﬁl?m%s WELL Total Loss.
g"g EQNSDILO&'X;H(T) EQJ’(??BSDER [the CursediRemaln/Curssd . The Tecat singer's - il 2 (n:nr‘rlr‘flﬂs's 'c(rmlﬁgn.:uuucnuws 0013 (14.98) Little Victories

deiat olhops IE RENEE FLEMING :
The Glorious Dead. (1,000) also g DECCA 017172/DECCA CLASSICS (16.96) The Art Of Renee Fleming .

: enters at No. Tl on THE TIME JUMPERS ;
Searching For Sugar Man (Soundtrack) Christian Albums. - 21 |52 ROUNDER 619148*/CONCORD (15.98) TheTime Jumpers

SWANS
H YOUNG GOD 45" (17.98) The Seer.

HEY DAY/LIGHT IN THE ATTIC 41850/LEGACY (12.98)

THE JON SPENCER BLUES EXPLOSION
BOOMBOX 068*/MOM + POP (12.98)

Meat + Bone

ian Albums or Gospel Albums. If a title reaches any of th
0 Airplay pi
12, Promethe

Eé m?gngnﬁﬁﬁ}#mg,ﬂ?}ggm Monsters Calling Home (EP). &} ['E‘i Dlg)zout)ﬁg' KeyTo The Kuffs
%S g]iﬁ%ﬂé?ngmﬁa?ﬁr 95—” PE 1Am - %Q?%cﬁx%fg 33794/CONCORD (15.98) Renaissance !
Eé ;%Hafﬁﬁg)" HoOoD Heat Lightning Rumbles InThe Distance . 5 QEIBEI;'I("I‘I\BI:.('S HAUNTED GRAFFITI Mature Themes
2 Eg%gg\(&g]NEﬁES Observator i -nm E;%JQ;E% o Dead Silence -
RO SN G5 No One tigner (1 4 [ 22 | o R Whero DoYou Star
REMEDY DRIVE Resuscitate || upnorted by KATT WILLIAMS

CENTRICITY 91183/EMI CMG (9.98)

Kattpacalypse -

KENDRICK LAMAR
TOP DAWG DIGITAL EX (7.98)

AllThe Little Lights

THE SEA AND CAKE

THRILL JOCKEY 310" (16.98)

2 PBS speial M EONE DIGITAL X (996)
- g : s o PASSENGER
Section.80 . (“Introducing -l%. 2. NETTWERK 30965 (1296)

- Nathan Pacheco”), THOMAS RHETT
Runner the singer, who VALORY DIGITAL EX (5.98)

THE CORIN TUCKER BAND
KILL ROCK STARS 560° (16.98)

Kill My Blues was introduced by ALLAH-LAS
Yanni as one of his

2 BEN HOWARD
INIVERSAL ISLAND 016588/REPUBLIC (11.98)

Every Kingdom

BART CROW
25| N e

TURN ON THE LIGHTS
FUTURE A-1/FREEBANDZ/EPIC

BANDZ A MAKE HER DANCE
JUICY J FEATURING LIL WAYNE & 2 CHAINZ KEMOSABE/COLUMBIA

DON'T YOU WORRY CHILD
' SWEDISH HOUSE MAFIA FEATURING JOHN MARTIN ASTRALWERKS/CAPITOL
AMEN
IEEK MILL FEATURING DRAKE MAYBACH/WARNER BROS.
1 DON'T LIKE
CHIEF KEEF FEATURING LIL REESE GOD IS GOOD/GLORY BOYZ/INTERSCOPE
m SWIMMING POOLS (DRANK)
KENDRICK LAMAR TOP DAWG/AFTERMATH/INTERSCOPE
;g TAKEAWALK
- " _PASSION PIT FRENCHKISS/COLUMBIA

Dandelion

REGIONAL HEATSEEKERS #1 ALBUMS

Jubilee
Marley’s Ghost

WEST NORTH CENTRAL

“Voices” in 2009,
bows with 2,000.

Hallelujah! ’m A Bum

Local H

EAST NORTH CENTRAL

Thomas Rhett (EP) .

INNOVATIVE LEISURE 2007* (14.98)

Allah-Las

Old World Romance i

ALL SONS & DAUGHTERS
SO BT INTEGRITY 5058 EX (13.98)

Season One

The Devin Townsend Project

Nathan Pacheco
Nathan Pacheco

The Devin Townsend Project

Epicloud

Kreayshawn
Somethin’ ‘Bout Kreay

Volbeat
Beyond Hell/Above Heaven

The Head And The Heart

The Head And The Heart

Mindset Evolution
Mindset Evolution: Tour (EP)

alt-J
An Awesome Wave

HEART SKIPS A BEAT

~_OLLY MURS FEATURING CHIDDY BANG SYCO/COLUMBIA
s DIDIT FOR THE GIRL

" _GREG BATES REPUBLIC NASHVILLE
VEGAS GIRL
CONOR MAYNARD CAPITOL
HOW COUNTRY FEELS
RANDY HOUSER STONEY CREEK
10,000 REASONS (BLESS THE LORD)
MATT REDMAN SIXSTEPS/SPARROW/EMI CMG
SPECTRUM
ZEDD FEATURING MATTHEW KOMA INTERSCOPE
PROMISES
NERO MTA/MERCURY/CHERRYTREE/INTERSCOPE
CRYING ON A SUITCASE
CASEY JAMES 19/COLUMBIA NASHVILLE
ANGELS
THE XX YOUNG TURKS/BEGGARS GROUP
ALGO ME GUSTA DE TI

Andy Grammer
Andy Grammer

The Heavy
The Glorious Dead.

o

Becoming The Archetype
1Am

alt-J

An Awesome Wave

Kreayshawn
Somethin’ ‘Bout Kreay

Dandelion Cinematics Epicloud

Bart Crow Set It Off The Devin Townsend Project
WISIN & YANDEL FEATURING CHRIS BROWN & T-PAIN MACHETE/UMLE The Devin Townsend Project

SOUTH CENTRAL SOUTH ATLANTIC MID ATLANTIC I
READY OR NOT Epicloud
BRIDGIT MENDLER HOLLYWOOD z
I Monsters Calling Home

Rodriguez
ing For Sugar Man

, ME WITHOUT YOU Calling Home (EP)

TOBYMAC FOREFRONT/EMI CMG

IN MY MIND The Head And The Heart

IVAN GOUGH & FEENIXPAWL FEATURING GEORGI KAY NEON/AXTONE/ATLANTIC The Head And The Heart
The CorinTucker Band

ANNA SUN Keith Harkin, Keith Harkin
WALK THE MOON RCA Kill My Blues

PROGRESS REPORT

Keith Harkin’s self-titled debut album flies in at No. 1 on World

LITTLE BLACK SUBMARINES

— PN . Beats Antique
Lu;:[:c;‘;as“:;msucwmm EE03 Albums, shifting 6,000 copies in its first week. The Celtic Thunder Contraption: V. Il
ANTHONY HAMILTON MISTER'S MUSIC/RCA singer is no stranger to the top of the World Albums chart, having Lhe;'ogspeﬂﬂerBWes Explosion
leat + Bone

SNAP BACKS & TATTOOS
DRIICKY GRAHAM NU WORLD ERAEONE

notched eight No. 1s on the tally with the group.

G-Dragon
One Of A Kind (EP)
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'ONE MORE NIGHT Maroon 5
PR LT 0V W\ MAX MARTIN SHELLBACK (ALEVINE SHELLBACK SKOTECHAMAX MARTIN) @ ASM/OCTONE/INTERSCOPE
3 (LY T T GANGNAM STYLE PSY

[T YU TTTEY PUAL-SANG Y GUN-HYUNG (PJALSANGYGUN-HYUNG) @ SCHOOLBOY/REPUBLIC

SOME NIGHTS fun. gy g
J BHASKER (FUN..J BHASKER) © FUELED BY RAMEN/RRP
WE ARE NEVER EVER GETTING BACK TOGETHER Taylor Swift gy 4
. MAXMARTINSHELLBACKDHUFF (TSWIFTMAXMARTINSHEULBACK) @O BIG MACHINE/REPUBLIC
BLOW ME (ONE LAST KISS) Pink 5
GKURSTIN (PINK.G KURSTIN) ORCA
WHISTLE Flo Rida 1
D.GLASS,DJ FRANK E (TDILLARD,B.S ISAAC,A C.MOBLEY,J FRANKS,D.E GLASS, MLKILLIAN) © POE BOY/ATLANTIC
AS LONG AS YOU LOVE ME Justin Bieber Featuring Big Sean 6
| BIERKINS AUNDAL (R JERIING AL INDALNATWEH,J BIERERS ANDERSON) _ @ SCHOOLBGY/BAYMOND BRAUINASLANDAD./MG |
GOODTIME Owl City & Carly Rae Jepsen 8
AYOUNG [AYOUNG M THIESSEN, BLEE) © 604/SCHOOLBOY/INTERSCOPE/REPUBLIC
TOO CLOSE AlexClare gy g
DIPLO.SWITCHARECHTSCHAID (A CLAREJ.DUGUID) @ REPUBLIC
LIGHTS Ellie Goulding 2
RSTANNARD A HOWES (E GOULDING,R.STANNARD, A HOWES) © CHERRYTREE/INTERSCOPE
EVERYBODY TALKS NeonTrees gy g
JMELDA-JOHNSEN (T.GLENN,TPAGNOTTA) ©0 MERCURY/IDJMG
CALL ME MAYBE Carly Rae Jepsen 1
JRAMSAY (J RAMSAY,C R JEPSEN,TCROWE) ©O 604/SCHOOLBOY/INTERSCOPE
WIDE AWAKE Katy Perry 2
DR, LUKE CIRKUT (K PERRYL GOTTWALD,MAX MARTIN,B MCKEE H\WALTER) © CAPITOL
DON'T WAKE ME UP Chris Brown 1
MBENASSIA BENASSLB (ENNEDY (CMBROWN,JBAPTISTER BUENDIAMMCHENRYMASHWORBTAWHYTE B KENNEDYPRHAMITONMBENASSLABENASS)_ @FCA
POUND THE ALARM Nicki Minaj 15
REDONE,C.FALK RAMI (0.TMARAJ,NKHAYATCFALK RYACOUB,B HAJJIAJ JUNIOR) @ YOUNG MONEY/CASH MONEY/REPUBLIC
WANTED Hunter Hayes IR0
D.HUFEH.HAVES (TVERGES,H HAYES) © ATLANTIC NASHVILLEWMN
MERCY Kanye West, Big Sean, PushaT, 2 Chainz [ IRE
LIFTED (KOWESTS TAFT.S ANDERSON, TTHORNTON.TEPPS,JTHOVIAS D BEAGLEW. R!LEYﬂWIUJAMSI © 6.0.0.0/ROCAFELLADEF JAWIDUMG
CLIQUE Kanye West Jay-Z, Big Sean 12
HIT-BOYK WEST (C HOLLIS, S ANDERSON,K OWESTS,C.CARTER,J E FAUNTLEROY Il 6.0.0.0/DEF JAM/IDJMG
SOMEBODY THAT | USED TO KNOW Gotve Featuring Kimbra a1
'W.DE BACKER (W.DE BACKER L BONFA) © FAIRFAX/REPUBLIC
PAYPHONE Maroon 5 Featuring Wiz Khalifa 2
BENNY BLANCO SHELLBACK (A LEVINE BLEVINAMALIK,D OMELIO,SHELLBACK.C.UTHOMAZ) @@ ABM/OCTONE/INTERSCOPE,
GIVE YOUR HEART A BREAK Demi Lovato gy 4
J ALEXANDERB STEINBERG J ALEXANDER,B STEINBERG) © HOLLYWOOD
ME Phillip Phillips g g
D.PEARSON (D.PEARSON,G HOLDEN) © 19/INTERSCOPE
TITANIUM David Guetta Featuring Sia w7
| DGUETTABTUINFORTAFROJACK(S FURLER D GUETTABHTUINFORTNVANDEWALL) @ WHAT AMUSIC/ASTRALWERKS/CAPTTOL |
BLOWN AWAY Carrie Underwood '@ 54
M.BRIGHT (J.KEAR.C.TOMPKINS) © 1YARISTANASHVILLE
IWON'T GIVE UP Jason Mraz 8
J.CHICCARELLI {J MRAZ M.NATTER} © ATLANTIC/RRP
50 WAYSTO SAY GOODBYE Train @ 25
ESPIONAGE (PMONAHAN,E LIND,A BJORKLUND) © COLUMBIA
WHERE HAVE YOU BEEN Rihanna gy g
DR, LUKE CIRKUT.C HARRIS (E DEAN L GOTTWALD,C HARRIS HWALTER 6. MACK) © SRP/DEF JAW/IDIMG
LET ME LOVE YOU (UNTIL YOU LEARNTO LOVE YOURSELF) Ne-Yc 28
STARGATE REEVA,BLACK (S C.SMITH,S.FURLER, M. ERIKSEN,TE HERMANSEN.M. HADFIELD M DIS CALA)_ @ MOTOWN/IDIMG
NO LIE 2 Chainz Featuring Drake 2%
MIKE WILL MADE-IT (TEPPS,A GRAHAMMWILLIAMS) ® DEFJAM/DIMG
WANT U BACK Cher Lloyd g 45
SHELLBACK (SHELLBACK.S KOTECHA) © SYCO/EPIC
DORN Miguel 3
MIGUEL (M.J PIMENTEL) ® BYSTORM/BLACK ICE/RCA
HO HEY The Lumineers @ 35
RHADLOCK (W.SCHULTZ,J FRATTES) © DUALTONE
TAKE A LITTLE RIDE Jason Aldean gy 45
MKNOX (D ALTMAN R CLAWSON,J MCCORMICK) @O BROKEN BOW
1 YOUR BODY Christina Aguilera un
MAXMARTIN.SHELLBACK (MAX MARTIN.SHELLBACK.S KOTECHA TAMBER) BRCA
PONTOON Little Big Town )
JJOYCE (N.HEMBY, LAIRD B.DEAN) © CAPITOLNASHVILLE
WHAT MAKES YOU BEAUTIFUL One Direction 4
CFALKRYACOUB (RYACOUB,C.FALKS KOTECHA) @ SVCO/COLUMBIA
IT'STIME Imagine Dragons 33
B.DARNERIMAGINE DRAGONS (D REYNOLDS W.SERMON,B MCKEE| © KIDINAKORNER/INTERSCOPE
WE ARE YOUNG fun. Featuring Janelle Monae 1
_FUN.JBHASKER(NRUESSADOSTJANTONOFFUBHASKER) OO FUELEDBYRAMENRRP
POPTHAT French Montana Featuring Rick Ross, Drake, Lil Wayne 39
LEE OF THE AMAZINZ (K KHARBOUCH WL ROBERTS I AGRAHAND CARTER AL NORRIS | CAMPBELL) @ BAD BOY/INTERSCOPE
COWBOYS AND ANGELS Dustin Lynch 20
B.8EAVERS (D.LYNCH,J LEO.TNICHOLS) © BROKEN BOW.
THINKIN BOUT YOU Frank Ocean 39
FOCEAN,STAYLOR (FOCEAN, S TAYLOR) © DEFJAM/IDIMG
HEART ATTACK Trey Songz @ 35
_BENNYBLANCORICOLOVE (B.EVINRICOLOVETNEVERSON) @ SONGBOOK/ATLANTIC
HARDTO LOVE Lee Brice @ 43
KJAC0BS MMCCLURE.L BRICE (B MONTANA,J.0ZIER 8. GLOVER) ©CURB
I CAN ONLY IMAGINE David Guetta Featuring Chris Brown & Lil Wayne “u
DBUETTAFRIESTERER (CMBROWN,CARTER,J.LUTTRELLNATWEHD GUETTAG HTUNFORTFRIESTERER) @ WHAT AMUSICASTRAIWERKS/CAPTOL
IWILL WAIT Murnford & Sons 2
MODRAVS (MUMFORD & SONS) © GENTLEMAN OF THE ROAD/RED/GLASSNOTE
2 REASONS Trey Songz Featuring T.I. 3
TTAYLORBRIDGE (TNEVERSON TTAYLORN.MCDOWELLC.J HARRIS, JR MTIMOTHEE K STEWART) @ SONGBOOK/ATLANTIC
KISS TOMORROW GOODBYE Luke Bryan 2
J.STEVENS (L BRYAN, J.STEVENS S.MCANALLY) ® CAPITOLNASHVILLE
CRUISE Florida Georgia Line 8
JMOI (B KELLEYTHUBBARD,J. MO, RICE,J RICE) © REPUBLICNASHVILLE
GLAD YOU CAME The Wanted 3
SMAC(SMCCUTCHEON WA HECTOR E DREWETT) ©O GLOBAL TALENT/MERCURY/IDJMG
WHY YA WANNA Jana Kramer ® 5
SHENDRICKS (C.GRAVITT.C. DESTEFANO,A GORLEY) ® ELEKTRA NASHVILLEMWMN
LET'S GO Calvin Harris Featuring Ne-Yo 17
CHARRIS (CHARRISS.C.SMITH) @ ULTRA
THE ATEAM Ed Sheeran 52
J.GOSLING £ SHEERAN (E SHEERAN) © ELEKTRAATLANTIC
LITTLETALKS Of Monsters And Men ® .
OF MONSTERS AND MEN A ARNARSSON (N.8 HILMARSDOTTIR A THORHALLSSON) © REPUBLIC
TURN ONTHE LIGHTS Future 50
MIKEWILL MADE-(T (NWILBURN,MWILLIAMS M MIDDLEBROOKS) © A-V/FREEBANDZ/EPIC
GIRL ON FIRE Alicia Keys Featuring Nicki Minaj 27
ALICIAKEYS J BHASKER, KEYSJ N.SQUIER) @RCA
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IMPRINTIPROMOTKDNLABEL EEE The viral smash

gallops 11-2, spurred
by vaults on Hot
Digital Songs (4-1;
301,000, up 60%),
On-Demand Songs
(43-9; 616,000, up
105%) and Hot 100
Airplay (68-34; 34
million, up 79%).

The lead single

from Aguilera’s fifth
studio album, Lotus,
due Nov. 13, starts at
No. 10 on Hot Digital
Songs (103,000),
while approaching
Hot 100 Airplay (16
million, up 17%).

After notching five
consecutive top
three hits on Dance
Club Songs since its
2010 arrival, the trio
makes its first Hot
100 visit. The track
storms Hot Digital
Songs at No. 31
(53,000, up 143%)
following the Sept.
14 premiere of its
video.

As her current radio
single, “This Kiss,”
departs the Hot
100 following its
No. 86 debut last
week (although
gaining by 77% in
mainstream top 40
airplay), Jepsen’s
duet with Bieher
bows with 46,000
downloads sold.

The pop radio
follow-up to his
No. 9-peaking Hot
100 hit “Scream”
bounds 31-26 on
Mainstream Top 40
and enters Hot 100
Airplay at No. 70 (18
million, up 74%).
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WEEZY DOES IT: SETS MALE RECORD

AIRPLAY SALES DATA
MONITORED BY COMPILED BY

niclsen niclsen

EE Arist g a%
£ PRODUCER(SONGWRITEN IMPRINT/ PROMOTION LABEL
TRY Pink 56
GKURSTIN (BUSBEEBWEST) @ RCA
BIRTHDAY SONG 2 Chainz Featuring Kanye West 57
SONNY DIGITALK WEST,8 WHEEZY (TEPPS K 0 WEST,S.C.UWAEZUOKE B.WHITFIELD) © DEFJAM/IDIME
SHE'S SO MEAN matchbox twenty 0
M.SERLETIC (R THOMAS,PDOUCETTEK COOK) © EMBLEM/ATLANTIC
COME WAKE ME UP Rascal Flatts 59
D.HUFFRASCAL FLATTS (S MCCONNELL J FRANSSON,TLARSSON, TLUNDGREN) © BIG MACHINE
LOVIN"YOU IS FUN Easton Corbin 60
C.CHAMBERLAIN (J.BEAVERS,B DIPIERO) ® MERCURY NASHVILLE
TRUCKYEAH Tim McGraw 57
B GALLIMORE TMCGRAW (CJANSON,PBRUSTC LUCAS D.MYRICK) ©O BIG MACHINE
ELLO Karmin 62
| STARGATE (AHEIDEMANN.N.NOONAN.CKEUYMSERIKSENTEHERMANSENAROWE) __ GEPIC,
BANDZ A MAKE HER DANCE Juicy J Featuring Lil Wayne & 2 Chainz
MIKE WILL MADE-IT (M.WILLIAMS,J HOUSTON,D.CARTER, TEPPS) © KEMOSABE/COLUMBIA
FASTEST GIRL INTOWN Miranda Lambert 6
FLIDDELL CAINLAY,G WORF (M.LAMBERTA PRESLEY) ® RCANASHVILLE
THE ONETHAT GOT AWAY Jake Owen
JMOL,R.CLAWSON (D.DAVIDSON,J.OWEN,J RITCHEY) @ RCANASHVILLE
BURN IT DOWN Linkin Park
R.RUBIN,M.SHINODA (LINKIN PARK) © MACHINE SHOPWVARNER BROS
FEEL AGAIN OneRepublic
R.B.TEDDER,N ZANCANELLA B KUTZLE (R B TEDDER,B KUTZLE,D.BROWN,NZANCANELLA) ® MOSLEY/INTERSCOPE
DON'T YOU WORRY CHILD Swedish House Mafia Featuring John Martin
AXWELLS INGROSSO,S ANGELLO (JMARTIN MZITRONAXWELLS INGROSSO,S ANGELLO) ©® ASTRALWERKS/CAPITOL
LEMME SEE Usher Featuring Rick Ross
JIMJONSINMR MORRIS (J.6 SCHEFFERD.MORRIS N.MARZOUCA ULRAYMOND IVE BELLINGERL KNIGHTEN WL ROBERTS ) ® RCA
TOTHEWORLD Kanye West, R. Kelly
POPTHE STARR ISLAND GROUP.OAKWUD K WEST (K O WESTR S KELLYW.FELDER.C. SMITHM.YJONES) @G 0.0.0/DEF JAMIDIMG
COME OVER Kenny Chesney ®
B.CANNON K CHESNEY (S.HUNTSS.MCANALLY,).0SBORNE) © BLUE CHAIR/COLUMBIA NASHVILLE

AMEN Meek Mill Featuring Drake
KEYWANEJAHLILBEATS (R RWILLIAMS,.| FELTON,A.GRAHAM D MWEIR ILLABRAMS,MHMCDONALD) @ MAYBACHWARNER BROS.

TONIGHT (BEST YOU EVER HAD)

John Legend Featuring Ludacris
PHATBOIZ JLEGEND,M.J. PIMENTEL A ARTHUR C.REILLY.JUSTICE CBRIDGES) @FEPIC

30
61
68
46
n
23
57
I DON'T LIKE Chief Keef Featuring Lil Reese 7n
YOUNG CHOP (K.COZARTTTAYLORTPITTMAN] ® GOD IS GOOD/GLORY BOYZ/INTERSCOPE
DARK SIDE Kelly Clarkson »
GKURSTIN (BUSBEE ALEX G. ©19/RCA
OVER Blake Shelton 13
S.HENDRICKS (PJENKINS,D.E JOHNSON) © WARNER BROS. NASHVILLEWMN
PUT IT DOWN Brandy Featurmg Chris Brown %
$.CRAWFORD,S.GARRETT (S.CRAWFORD,S.GARRETT,D.ABERNATHY,C M.BROWN) ® CHAMELEON/RCA
ANGEL EYES Love AndTheft g 5
JLEO (J.COPLAN E.GUNDERSON E PASLAY) ® RCANASHVILLE
CREEPIN' Eric Church 78
JJOYCE (E.CHURCH,M GREEN) © EMINASHVILLE
MADNESS Muse 79
MUSE (M.BELLAMY) © HELIUM-3/WARNER BROS.
NO WORRIES Lil Wayne Featuring Detail 58
DETAIL (D.CARTER,N.C.FISHER B WILLIAMS J A PREYAN R DIAZ) © YOUNG MONEY/CASH MONEY/REPUBLIC
SWIMMING POOLS (DRANK) Kendrick Lamar 8
T-MINUS (K DUCKWORTH,TWILLIAMS) © TOP DAWG/AFTERMATH/INTERSCOPE
CELEBRATION Game Featuring Chris Brown, Tyga, Wiz Khallfa & LilWayne 82
SAP (JTAYLOR,C.M.BROWN,M.NGUYEN-STEVENSON,D.CARTER C.J THOMAZ J KING) ® DGC/INTERSCOPE
FINALLY FOUND YOU Enrique Iglesias Featuring Sammy Adams 83
SORLY &NIUS RAHABFLENSSEN J. LUTTRELLS AWISNEREMIGLESIAS R.JUDRINFEL GHOUL FLENSSEN PMELKICHIRESCU) @ REPUBLIC
DANCE FORYOU Beyonce 8
BKNOWLES TNASH,C A STEWART (TNASH,C A STEWARTB KNOWLES) © PARKWOOD/COLUMBIA
FORYOU Keith Urban 55
D HUFEK URBAN (M POWELLK URBAN) @ RELATIVITY MUSIC/CAPITOL NASHVILLE
DIVE IN Trey Songz %
TTAYLOR,J.GARRISON (TNEVERSON.TTAYLOR N.MCDOWELL.J. GARRISON) © SONGBOOK/ATLANTIC
BEAUTIFUL Carly Rae Jepsen Featuring Justin Bieber 87
T.GAD (T.GAD,J BIEBER) ® 604/SCHOOLBOY/INTERSCOPE
ENOUGH OF NO LOVE Keyshia Cole Featuring Lil Wayne 8
H-MONEY (H.0.SAMUELS,S FENTON,K M.COLE,D.CARTER) © GEFFEN/INTERSCOPE
TAKE A WALK Passion Pit 8%
CZANE MANGELAKOS (M.ANGELAKOS) © FRENCHKISS/COLUMBIA
5-1-5-0 Dierks Bentley ® B
B.BEAVERS LWOOTEN (J.BEAVERS,B BEAVERS,D.BENTLEY) ® CAPITOL NASHVILLE
”
92

TIL MY LAST DAY Justin Moore
J.STOVER (8.0 MAHER,JMIOORE .S STOVER) © VALORY
RADIOACTIVE Imagine Dragons 9
ALEXDAKID (IMAGINE DRAGONS A GRANT.J MOSSER) NER/INTERSCOPE
SHININ’ ON ME Jerrod Niemann 9%
JLNIEMANN,D BRAINARD . NIEMAN L BRICE R HATCHL MILLER) ©® SEA GAYLE/ARISTA NASHVILLE

BAG OF MONEY Wiale Featuring Rick Ross, Meek Mill &T-Pain 64
BEAT BILLIONAIRE (0 AKINTIMEHINA RWILLIAMS WL ROBERTS ILT-PAIN 5. COOKE) © MAYBACHWARNER BROS,

HEART SKIPS A BEAT Olly Murs Featuring Chiddy Bang %
THE FEARLESS (A SMITH,S PRESTON,J ELIOT.C ANAMEGE] @ SYCO/COLUMBIA

NUMB Usher a7
AXWELL S ANGELLO,S INGROSSO ALINDBLADK AHLUND (URAYMOND VK AHLUND S ANGELLO SINGROSSOAXWELLALINDBLADRLOVETTTSLEWSS) _ @RCA
NOBODY’S PERFECT J. Cole Featuring Missy Elliott 61
JLCOLE (J.COLE.CMAYFIELD) ® ROCNATION/COLUMBIA

BEER MONEY Kip Moore 99
B.JAMES (K MOORE,B.DALY.TVERGES) ® MCANASHVILLE
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As Lil Wayne debuts as a featured artist (with Chris Brown, Tyga and
Wiz Khalifa) on Game’s aptly titled “Celebration” at No. 82, he rewrites
the mark for the most Billboard Hot 100 visits by a solo male artist. Now
with 109 entries, Wayne passes Elvis Presley, who totaled 108 between
the chart’s launch on Aug. 4, 1958, and 2003. Notably, Presley’s career
predated the Hot 100’s inception by two years. He also served as lead
artist on all of his Hot 100 titles, while Lil Wayne has sported lead credit
on 42 (39%) of his. —Gary Trust
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. BLOOD
IN THIS MOMENT CENTURY MEDIA/RED

SHE'S SO MEAN
MATCHBOX TWENTY EMBLEM/ATLANTIC
E ARE NEVER EVER GETTING BACK TOGETHER
TAYLOR SWIFT BIG MACHINE/REPUBLIC
GOOD TIME
OWL CITY & CARLY RAE JEPSEN 604/SCHOOLBOY/INTERSCOPEREPUBLIC
CALL ME MAYBE
CARLY RAE JEPSEN 604/SCHOOLBOY/INTERSCOPE
“Blow Me 00 CLOSE
ALEX CLARE REPUBLIC
PAYPHONE
IAROON § A&M/DCTDNE/INTERSCDPE

SATISFIED

ARANDA ARANDAMUSIC
FREEDOM AT 2

.mcx WHITE THIRD MAN/CDL\JMB\A

"HERE AND NOW
SEETHER WIND-UP.
0 CRITICIZE
ADELITAS WAY VIRGIN/CAPITOL
STIINI) FLIP/ATLANTIC
REUNION
M83. M83/MUTE
BACKLASH
10 YEARS PALEHORSE/ADA
REBOOT THE MISSION

18 3 LOST IN FOREVER (SCREAM)
P.0.D. RAZOR & TIE

As she notches her first No. 1on the Billboard 200 with The Truth About
Love, Plnk tallies her eighth Mainstream Top 40 leader, as
(One Last Kiss)” rises 2-1. In the latter list’s 20~year archives, only
Katy Perry and Rihanna (nine each) boast more No. s.
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STONE SOUR ROADRUNNER/RRP
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On the Billboard Hot 100, as “Kiss™ holds at its No. 5 peak, Truth THE A TEAM _ " THE WALLFLOWERS FEAT. MICK JONES COLUMBIA 15 GOLD ON THE CEILING f

track “Try” enters at No. 56, fueled by a No. 15 start on Hot Digital D susenm ELEKTRA/ATLANTIC HOME 16 THE BLACK KEYS NONESUCHWARNER BROS. g

EEL AGAIN PHILLIP PHILLIPS 19/INTERSCOPE o STILL SWINGING 8
Songs (80,000 down!oads suld, ﬂ((oidlng o Nielsen So "_"m“)' . " ONEREPUBLIC MOSLEY/INTERSCOPE HEAVEN NOR HELL |2 ‘ PAPA ROACH ELEVEN SEVEN 32
RCA Records has confirmed that “Try” is the next radio single from £ VOLBEAT VERTIGO/REPUBLIC ) o5
, DARK SIDE 3 ‘ STILL COUNTING Fo
the set. The label will begin KELLY CLARKSON 19/RCA . _VOLBEAT MASCOT/VERTIGO/REPUBLIC 55
promoting it to stations later BURN IT DOWN 13 7 Now L}
this month. INKIN PARK MACHINE SHOPAWARNER BROS. MOUNTAIN SOUND " sTAIND FLIP/ATLANII[: e
= 2 LITTLE TALKS - OF MONSTERS AND MEN REPUBLIC ,n DAYS GO B' &z
At No. 33 on Mainstream OF MONSTERS AND MEN REPUBLIC m LIVE AND DIE 20 T oFFSPRING cmumam g2
Top 40, One Direction MISS ME ] THE AVETT BROTHERS AMERICAN/REPUBLIC [ HELL OR HALLELUJAH 2l
debuts with “Live While ANDY GRAMMER S-CURVE Iz . THAT WASN'T ME KISS SIMSTAN/KISS/UME g8
We're Young,” the first HALL OF FAME __BRANDI CARLILE COLUMBIA THE WRECKERS 3E
P s l,he oS | _THE SCRIPT FEAT. WILLI.AM PHONOGENIC/EPIC RUSH ANTHEM/ROADRUNNER/RRP B35
WANT U BACK 1 GOT’S TO GET PAID 33
sophomore album, Take Me HER LLOYD SYCO/EPIC Aerosmith logs its 14th top 10 on - 2 '5 2 TOP REPUBLIC 25
Home, due Nov. 13. Debut u. IT'S TIME Heritage Rock (which launched n 2 m\ BRINGING DOWN THE GIANT S
set Up .‘” Nightyielded ‘ | :;::sngz Jnﬁ:us KIDINAKORNER/INTERSCOPE in 1997), as “Lover Alot?” lfts L ‘s,:lv:'u: ’:E;L ;T::lcgzzlu; e §§
the Mainstream Top 40 hits TRISTAN PRETTYMAN CAPITOL 15-5. On Adult Top 40, the band - %54 WETALLICA EAGLE ROCKEAGLE é:
“What Makes You Beautiful” NCE pushes 30-27 with ballad “What LEGENDARY CHILD &8
(No. 3) and “One Thing” HRISTINA PERRI FEAT. JASON MRAZ ATLANTIC/RRP Could Have Been Love.” Both singles preview Aerosmith’s 15th studio AEROSMITH COLUMBIA 25
(No. 15). album, Music From Another Dimension!, due Nov. 6. EH
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Artist E
IMPRINT & NUMBER / PROMOTION LABEL

Jason Aldean e 2% 28 HOW COUNTRY FEELS Randy Houser 2%
®Q BROKEN BOW. W.MOBLEYN.THRASHER) @ STONEY CREEK
ITED Hunter Hayes ] 28 30 I CRYING ON A SUITCASE Casey James 'E‘
D HUFEHHAYES (TVERGES HHAYES) © ATLANTICWMIN CLINDSEY,C JAMES (LTMILLER TSHAPIRO,N.THRASHER) © 19COLUMBIANASHVILLE | €5
COWBOYS AND ANGELS Dustin Lynch TRUE BELIEVERS Darius Rucker
[FJ B.BEAVERS (D.LYNCH,J.LEO,TNICHOLS) ® BROKEN BOW Lambert Inqs her S EROGERS (D.RUCKER.J.KEAR) © CAPITOLNASHVILLE %
WHY YA WANNA Jana Kramer seventh top 10, 0 2 ﬁ TOO GOOD TO BE TRUE Edens Edge
SHENDRICKS (C.GRAVITTC. DESTEFANOA GORLEY) @ ELEKTRA NASHVILLEWMN and fourthina | DHUFF(G.SAMPSONH INDSEYTVERGES) ©BIG MACHINE
BLOWN AWAY Carrie Underwood WANTED YOU MORE Lady Antebellum
MBRIGHT (J KEAR,C.TOMPKINS) © 19ARISTA NASHVILLE row, extending her 24l |G PWORLEYLADY ANTEBELLUM (DHAWOOD.C KELLEYH SCOTT GAMBILLMBILLINGSLEA JLONGDEDWARDS) @ CAPITOLNASHVILLE
TIME IS LOVE JoshTurner longest such streak. 2 |3 m " TIP IT ON BACK Dierks Bentley || lgq'
FROGERS (TSHAPIRO.TMARTINMNESLER) © MCANASHVILLE Her prior single, & | _B.BEAVERSLWOOTEN (TKENNEDYR.COPPERMAN,J. NITE) ocanmonasavite | S
PONTOON Little Big Town “ver You,” led 23 a3 MISSIN'YOU CRAZY Jon Pardi gy
1 _J.JOYCE (N.HEMBY,L LAIRD,B.DEAN) ® CAPITOL NASHVILLE B.BUTLERJ.PARDI (J.PARDI,B.BUTLER M.HOLMES) © EMI NASHVILLE
LOVIN' YOU IS FUN Easton Corbin the By 19 chart i | » RS Kristen Kelly = 331
_C.CHAMBERLAIN (J.BEAVERS, B DIPIERD) ® MERCURY and followed the TBROWN, POVERSYREETIKKELLVPWEHSTREED @ARISTANASHVILLE || (55
HARD TO LOVE Lee Brice No. 3-peaking BEER WITH JESU. Thomas Rhett
KJACOBS MMCCLURE,L BRICE (BMONTANA,J OZIER B.GLOVER) ®CURB “Baggage Claim” e JJOYCE (THOMAS nurrr,n.uumaumu_cm © VALORY
FASTEST GIRL INTOWN Miranda Lambert d the No. 1 35 35 ~ LETTHERE BE COWGIRLS Chris Cagle
FLIDDELL,C AINLAY,G. WORF (MLAMBERT,A PRESLEY) ® RCA NASHVILLE | ?{" e 2 0. i o - 3 KSTEGALL (C.CAGLEK TRIBBLE) © BIGGER PICTURE
| THE ONETHAT GOT AWAY Jake Owen [y “Heart Like Mine. 3 4 | MERRY GO 'ROUND Kacey Musgraves
|MOIA.CLAWSON (D.DAVIDSON,J.OWEN,J RITCHEY) @RCANASHVILLE - 1% LLAIRD,S MCANALLYK MUSGRAVES (K MUSGRAVES,J.0SBORNE S MCANALLY) © MERCURY
TRUCK YEAH Tim McGraw | SAY GOODNIGHT EliYoung Band
B.GALLIMORETMCGRAW (C.JANSON,PBRUST.CLUCAS DMYRICK) ©® BIG MACHINE iz < ‘ | MWRUCKE (K ELAMM.PEIRCE,J PWHITE) © REPUBLICNASHVILLE
KISS TOMORROW GOODBYE Luke Bryan 1 KICK IT INTHE STICKS Brantley Gilbert
| STEVENS (L BRYANJ STEVENS,S MCANALLY) ® CAPITOL RASHILE -] Ei1Es BGILBERTTHE ATOM BROTHERS,J WAGGONER,J FRANKLIN (R AKINS,B. GILBERTB HAYSLIP) @ VALORY
COME WAKE ME UP Rascal Flatts i ~ EVERY STORM (RUNS OUT OF RAIN) Gary Allan
*_DHUFERASCAL FLATTS (S MCCONNELL FRANSSON,TLARSSON,TLUNDGREN) @ BIG MACHINE ik ) 8 | GALLAN,G DROMAN (G ALLANMWARREN HLINDSEY) MCANASHVILLE
WE ARE NEVER EVER GETTING BACK TOGETHER Taylor Swift 1= EIGHTEEN INCHES Lauren Alaina
MAX MARTIN,SHELLBACK,D HUFF (TSWIFTMAX MARTIN SHELLBACK) s@g,lﬁ waciine B @ 25 - e B GALLIMORE (K LOVELACE A GORLEY,C.UNDERWOOD) © 19/INTERSCOPE/MERCURY
“CREEPIN' Eric Church | [qo!  Thefirstsingle from JUSTWANNA ROCK N' ROLL Rodney Atkins
J.JOYCE (ECHURCH M.GREEN) @ EMI NASHVILLE 2 his forthcoming THEWITTRATKINS (R.CLAWSON,C TOMPKINS) @CURB
DID IT FORTHE GIRL Greg Bates @ as-yet-untitied 2 1 AIN'T YOUR MAMA Maggie Rose
JRITCHEY (6. BATES L HUTTON R CLAWSON) @ REPUBLIC NASHVILLE b \ | JSTROUD (J.SPENCE.C.CAMERON) ORPM
SHININ' ON ME Jerrod Niemann ) y MUSTA HAD A GOOD TIME Parmalee
g JLNIEMANN,D.BRAINARD (J.LNIEMAN,L BRICE R HATCHLMILLER) © SEA GAYLE/ARISTA NASHVILLE 18 atacareer-hest o E NV (PARMALEE,D FANNING) © STONEY CREEK
25 [NEI TIL MY LAST DAY Justin Moore 19 | No. 25 (9 million GOODBYE IN HER EYES Zac Brown Band
[J00133] J STOVER (8.0 MAHER.J.MOORE.J.S STOVER) @ VALORY first-week audience | KSTEGALLZBROWN (ZBROWN WOURRETTE,S LEIGH,D HOPKINS) © ATLANTIC/SOUTHERN GROUND
BEER MONEY Kip Moore 20  impressions). The | ONE MORE SAD SONG Randy Rogers Band
8.JAMES (K MOORE B.DALY.TVERGES) ©MCANASHVILLE la':t oS b e E J.JOYCE (R ROGERS S MCDONALD) © MCANASHVILLE
| I LIKE GIRLS THAT DRINK BEER Toby Keith j start tops his previ- YOU GO YOUR WAY Alan Jackson
25 [0 TEmi ks Pinson) © SHOW DOG-UNIVERSAL @ ous highest entry | KSTEGALL (TJONES.TLANEDLEE) @ ACR/EMI NASHVILLE
2% 27 CRUISE Florida Georgia Line 2 (among 39 career " AMERICAN BEAUTY The LostTrailers
= J.MOI (B KELLEY,THUBBARD,J.MOI,C RICE J RICE) ® REPUBLIC NASHVILLE - ViSlB) "Ihen » IELSON (M. DOULAS,J. OSBORNE M.JENKINS) © STOKES TUNES/NEW REVOLUTION
18 ]Ej THAT'S WHY | PRAY Big & Rich @ il 7 g BETTER IN A BLACK DRESS Katie Armiger
- DHUFF (D.LEVERETT;8.DALY,S BUXTON) © WARNER BROS/WAR {16'  which opened at C.CARLSON (K ARMIGER B.DALY) ® COLDRIVER
EL CERRITO PLACE Kenny Chesney 24 No.26 the week of CAN'T SHAKE YOU Gloriana

B.CANNON K CHESNEY (K.GATTIS) © BLUE CHAIR/COLUMBIA NASHVILLE ‘nnl 4’ 2009. SERLETIC (T.GOSSIN,S BENTLEY,J T SLATER} © EMBLEM/AWARNER BROS /WAR

Brad Paisley MORETRUCKSTHAN CARS Craig Morgan
ARISTANASHVILLE MORGAN,PO DONNELL (C.MORGAN,PO'DONNELL CWIS © BLACKRIVER

L ’E| . .EEI i i E‘I Ui H
il IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) IMPNNT& NUMBER / DISTRIBUTING LABEL (PRICE) :

Tornado 1 6 0| B 19 JOSHTURNER Punching Bag OLD CROW MEDICINE SHOW Carry Me Back I
~_MCA NASHVILLE 016824/UMGN (10.98) ATO 0156*
) AllOverTheRoad ALAN JACKSON Thirty Miles West Dl n 3 || TRAMPLED BY TURTLES Stars And Satellites
g N .98 ACR 29334/EMI NASHVILLE (16.98) ! ANJODAD 03*/THIRTY TIGERS
H DWIGHT YOAKAM 3 Pears 3 ~ MIRANDA LAMBERT FourThe Record - KATHY MATTEA Calling Me Home
@ L < VIA/WARNER BROS. 531777*/WMN (13.98) RCA 90589/SMN (11.98) ® SUGAR HILL 4085/ WELK
£ NEW Ii“” BIG & RICH Hillbilly Jedi  JAKE OWEN Barefoot Blue Jean Night BLACK PRAIRIE Tear InThe Eye Is AWound InThe Heart
= SUGAR HILL 4084*/WELK .

WARNER BROS. 531736/ WMN (13.98)

LUKE BRYAN Tailgates &Tanlines ,‘i
CAPITOL NASHVILLE 70412 (16.98) =

CARRIE UNDERWOOD Blown Away

L RCA 89547/SMN (10.98)

~. THE BAND PERRY The Band Perry [}
REPUBLIC NASHVILLE 014839/REPUBLIC (10.98)

DAILEY & VINCENT The Gospel Side Of Dailey & Vincent
" _ROUNDER 618912 EX/CRACKER BARREL

ALISON KRAUSS & UNION STATION Paper Airplane

" JUSTIN MOORE Outlaws Like Me
+_19/ARISTA NASHVILLE 98094/SMN (11.98) i VALORY JMO200A (10.98) | ROUNDER 610665*/CONCORD

RYAN BINGHAM Tomorrowland i FLORIDA GEORGIA LINE It'z Just What We Do JERRY DOUGLAS Traveler
*_AXSTER BINGHAM 456303" (12.98) - REPUBLIC NASHVILLE DIGITAL EX/REPUBLIC (5.98) EONE 2128

ERIC CHURCH Chief gy g JANA KRAMER Jana Kramer CAROLINA CHOCOLATE DROPS Leaving Eden

EMI NASHVILLE 94266* (16.98)
[T (3] HUNTER HAYES Hunter Hayes 5
[T ATLANTIC 528830/ WMN (18.98)
ZAC BROWN BAND Uncaged 1
ROAR/SOUTHERN GROUND/ATLANTIC 530382/AG (18.98)
~ JASON ALDEAN My Kinda Party | gy ‘[ﬁ ]
" _BROKEN BOW 7697 (18,98) "

{5 ELEKTRA NASHVILLE 530370 WMN (1398) ! NONESUCH 529809*/WARNER BROS.
GLORIANA AThousand Miles Left Behind 2 'YO-YO MA/STUART DUNCAN/EDGAR MEYER/CHRISTHILE  The Goat Radeo Sessions
_EMBLEM/WARNER BROS. 527042/ WMN (18.98) SONY CLASSICAL 84118/SONY MASTERWORKS !
DIERKS BENTLEY Home [ il .. PUNCH BROTHERS Who's Feeling Young Now?
(" _CAPITOL NASHVILLE 94714 (16.98) < NONESUCH 529777*/WARNER BROS.

SCOTTY MCCREERY Clear As Day ]
19/MERCURY NASHVILLE 016022/IGA/UMGN (13.98)

Global Media, LLC and Nielsen SoundScan, Inc.

HOT COUNTRY SONGS: 126 country stations are electronically monitored by Nielsen Eroadcast Data Systems, 24 hours a day, 7 days a week. Airpower awarded to songs
appearing in the top 20 on both the BDS Airplay and Audience charts for the first time with increases in both detections and audience. TOP COUNTRY ALBUMS: See

11 . BRANTLEY GILBERT Halfway To Heaven ® CHRIS YOUNG Neon
VALORY BGO0100 (14.98) {55 RCA 85437/SMN (10.98) E
- - —
10 Lj JOSHTURNER Live Across America "‘!’J - TOBY KEITH Clancy'sTavern ®
| CRACKER BARREL/MCA NASHVILLE 017194 EX/UMGN (11.98) | | SHOW DOG-UNIVERSALOSS® 998
6 KENNY CHESNEY WelcomeTo The Fishbowl ® 1 HANK WILLIAMS, JR. Old School New Rules
: _BLUE CHAIR/COLUMBIA NASHVILLE 94866/SMN (11.98) ! BOCEPHUS/BLASTER 531268°/WMN (18.98) :
o = = =
5 . COLT FORD Declaration Of Independence U LOVE AND THEFT Love AndTheft ]
] U JL’&)“  AVERAGEJOESs9(asy | h'l RCA NASHVILLE S0161/SMN (998 4 Jason Aldean collects his eighth
@ DUSTIN LYNCH Dustin Lynch CHRIS CAGLE Back InThe Saddl =
E 9 BROKEN BOW 7277 (1298) _' 1 BIGGER PICTURE 529297 (14.98) e i L@_[ No. 1 on Hot Country Songs,
= ~ RASCAL FLATTS Changed J JOHNNY CASH  The Greatest: The Number O £ i ide”
S BE [ 16 MACHINE RF0200A (13.98) L4 E COLUMBIA SOTVIEGACY DL ® - Z a8 “Tika & Little: Ride watars
LEE BRICE Hard2love |, GEORGE STRAIT loon: George Strait | g 3-1 in just its 10th week. The
CURB 79316 (13.98) MCA NASHVILLE 016007/UME (7.98) 28 ascentmiarkeihe chiaris Sigtest
LADY ANTEBELLUM OwnThe Night [ ] EJ OLD CROW MEDICINE SHOW Carry Me Back 4
g :(/::T:l:g‘g:{\g& —— Up All Night i gl?liuz'l.;llaz' BAND Life At B & this ol and the speEdieSt since
& p All Nigl ; g ife At Best 3 - ” P
3 L . Mca NASHV(LIi mam/uMGN (1058) 3 | AEPUBLIC NASHVILLE 01sass/REPUBLI (1055) ’_;ﬁ[ Blake Shelton’s “Honey Bee” flew to the top in its 10th
s NOWThat'sWhat | Call Country: Volume 5 m BLACKBERRY SMOKE The Whippoorwill “Ride”
g g EMI/SONY MUS":/UNWERSAL 016661/UME (18.98) L SOUTHERN GROUND 012* (12.98) RRAB L frame ﬁ]e Week Of ]une 25’ 2011 Rlde also represents
E = BLAKE SHELTON Red River Blue @ | 4 o EDENS EDGE Edens Edge Eﬂ" Aldean’s quickest coronation, besting his 15-week rise to
WARNER BROS. 527370/WMN (18.98) 5 ‘ [ BIG MACHINE EE0100A (6.98) B2l I o WD T s
s P Kix BSO?/KS e NewToThis Town @ @ BART CROW Dandelion = the summit with “Big Green Tractor” in 2009. “Ride” gains
5 RISTA NASHVILLE 19687/SMN (12.98) DIRT-RING 7162/SMITH (12.98) o i : lion i : ;i
s B PISTOL ANNIES T ] = "BUCKY COVINGTON Good Guys Q} by 8% in audience to 37 million impressions, according
: RCA 94916°/SMN {11.98) 2 iy to Nielsen BDS, and previews Aldean’s fifth album, Night
¢ LIONEL RICHIE Tuskegee ‘ PAISLEY This Is Country Mu )
2 MERCURY 016000/UMGN (15.38) ® ' ARISTA NASHVILLE 83274/SMN (11.98) Train, due Oct. 16. —Gary Trust
5
5
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l FRANK OCEAN
CHANNEL ORANGE DEF JAM 015788*/IDJMG

n TECH NSNE .
EBAH. STRANGE 128 EX

TREY SONGZ .
CHAPTER V SONGBOOK/ATLANTIC 532404/AG

I MICHAEL JACKSON
BAD: 25 MJJ/EPIC 40095/LEGACY @
, RICK ROSS
60D FORGIVES, | DON'T MAYBACH/SLIP-N-SUIDE/DEF JAM 01634/IDJNVG
DMX
UNDISPUTED SEVEN ARTS 001 &
CHRIS BROWN n J
Fﬂl\THHE RCA 96055

ummuu 4 MVSE.F RCA 97176 .

‘ NAS [ ’]
LIFE IS GOOD DEF JAM 017056*/IDJMG —4.
ELLE VARNER .
PERFECTLY IMPERFECT MBK 59132/RCA

J SLAUGHTERHOUSE ” J
WELCOME T0: OUR HOUSE SHADY/INTERSCOPE 0170331GA

ﬂn. NICKI MINAJ .
PINK FRIDAY: ROMAN... YOUNG MONEY/CASH MONEY 01653/REPUBLIC
- DRAKE

mw!vouws 'MONEY/CASH MONEY 016135REPUBLIC I
FUTURE
PLUTO A-1/FREEBANDZ 98357/EPIC
- DJ KHALED
_ " KISSTHE RING WE THE BESTYOUNG MONEYCASH MONEY OI7314REPUBLLC |
KREAYSHAWN
SOMETHIN' ‘BOUT KREAY COLUMBIA DIGITAL EX

13 R.KELLY
WRITE ME BACK RCA 94816
MINT CONDITION .
MUSIC @ THE SPEED OF LIFE CAGED BIRD 5803/ SHANACHIE

‘ E] VARIOUS ARTISTS
mwmmzmvawwmmm sms
LIL WAYNE h_J
THA CARTER IV YOUNG MONEY/CASH MONEY 015548"/REPUBLIC
SOUNDTRACK
PROJECT X WATERTOWER 39284
21 BOB *]
-~ _STRANGE CLOUDS RESELROCK/GRAND HUSTLE/ATLANTIC SZ778¥AG =
TYGA .
CARELESS WORLD YOUNG MONEY/CASH MONEY 016727/REPUBLIC
souN DTRACK
SPARKLE RCA 42046
T PITBULL

-I PLANET PIT MR. 305/POLO GROUNDS/J 63060/RCA

ﬁ Lﬂ’ SOUNDTRACK
THINK LIKE A MAN EPIC 93953

YOUNG JEEZY
TEIO3: HUSTLERZ AMBITION
- WIZ KHALIFA
_ROLLING PAPERS ROSTRUM/ATLANTIC 52109/A6 ®
JENNIFER LOPEZ
DANGE AGAIN ... THE HITS EPIC 95588 &

r
l ANTHONY HAMILTON .

BACK TO LIWE MISTER'S MUSIC 99135/RCA
B8 o e .
OPARKWDOB 90824/COLUMBIA .

/DEF JAM 01373810JMG &

DWELE
GREATER THAN ONE RT 2434/EONE

JOSS STONE n
THE SOUL SESSIONS: VOL 2 STONE'D 152101/S-CURVE

MARY J. BLIGE
MY LIFE Il.. (ACT 1) MATRIARCH/GEFFEN 016257/1GA

2 MARY MARY
~ GO GET IT (SOUNDTRACK) MY BLOCK 80708/COLUMBIA

KC AND THE SUNSHINE BAND .
'FLASHBACK WITH KC AND THE SUNSHINE BAND RHINO FLASHBACK SZ820VRHIND.

| MACMILLER
J BLUE SLIDE PARK ROSTRUM 218

ml. KENDRICK LAMAR

SECTION.80 TOP DAWG DIGITAL EX

- cuu.msu GAMBINO
EAMFGLASSNI]TE 0121*

J. COLE
‘COLE WORLD: THE SIDELINE STORY ROC NATION 57920 COLUVBIA

“, BAD MEETS EVIL
~ " _HELL: THE SEQUEL (EP) SHADY/INTERSCOPE 016729/1GA %

AMY WINEHOUSE .
LIONESS: HIDDEN TREASURES REPUBLIC 016394*

~ WAKA FLOCKA FLAME ‘
‘TRIPLE F LIFE BRICK SQUAD MONOPOLY S29035\WARNER BROS. |

Ne-Yo swaps top 10s on the Rhythmic chart
as “Let Me Love You” glides 12-9 while
Calvin Harris’ “Let’s Go,” on which he’s
featured, slides 9-13. The move ensures
Ne-Yo a 21st consecutive week in the top 10,
astreak he began with his appearance on
Young Jeezy’s “Leave You Alone” in May.
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g@ MAINSTREAM
R&B/HIP-HOP"

TURN ON THE LIGHTS
FUTURE A-)/FREEBANDZ/EPIC
NO LIE

POP THAT

FRENCH MONTANA FEAT. RICK| ORAKE, LIL WAYNE BAD BOY/INTERSCOPE

PUT IT DOWN
BRANDY FEAT. CHRIS BROWN CHAMELEON/RCA

ENOUGH OF NO LOVE

KEYSHIA COLE FEAT. LIL WAYNE GEFFEN/INTERSCOPE

DIVE IN
EY SONGZ SONGBOOK/ATLANTIC
DANCE FOR YOU
BEVONCE PARKWOOD/COLUMBIA
LEMME SEE
USHER FEAT. RICK ROSS RCA
AMEN
MEEK MILL FEAT. DRAKE MAYBACH/WARNER BROS.
BANDZ A MAKE HER DANCI

E
JUICY J FEAT. LIL WAYNE & 2 CHAINZ KEMOSABE/COLUMBIA

2 CHAINZ FEAT. KANYE WEST DEF JAM/IDJMG
BAG OF MONEY

JALE FEAT. RICK ROSS, MEEK MILL & T-PAIN MAYBACHWARNER BROS.

I DONT LIKE
(CHIEF KEEF FEAT. LIL

MERCY

GOD IS GOOD/GLORY BOYZ/INTERSCOPE

KANYE WEST. BIG SEAN, PUSHA T, 2 CHAINZ G.0.0.0/R0C-A-FELLADEF JAMIDIMG

THINKIN BOUT YOU
FRANK OCEAN DEF JAM/IDJMG

_KELLY ROWLAND FEAT. LIL WAYNE REPUBLIC
LET'S TALK

OMARION FEAT. RICK ROSS MAYBACH/WARNER BROS.

REASONS
EY SONGZ FEAT. T1. SONGBOOK/ATLANTIC

GIRL ON FIRE
AALICIA KEYS FEAT. NICKI MINAJ RCA

| WISH YOU WOULD

 KHALED FEAT KANYE WEST & RICK ROSSWE THE BESTYOUNG MONEYICASH MONEVREPUBLL

, WORK HARD, PLAY HARD
1Z KHALIFA ROSTRUM/ATLANTIC

DICED PINEAPPLES

RICK ROSS FEAT. WALE & DRAKE MAYBACH/SLIP-N-SUDE/DEF JAM/IDJMG

BOBBY V FEAT. LIL WAYNE BLU KOLLA DREAMS/EONE

DON'T JUDGE ME
RIS BROWN RCA

DOIT

- _MVYKKO MONTANA FEAT. K-CAMP PLAYMAKER/REPUBLIC

SWIMMING POOLS (DRANK)

KENDRICK LAMAR TOP DAWG/AFTERMATH/INTERSCOPE

MY MOMENT
2 CHAINZ, MEEK MILL, JEREMIH APHILLIATES/EONE
3} DON'T CARE
ELLE VARNER MBK/RCA
IN AND OUT
MARCUS CANTY FEAT. WALE SYCO/EPIC

GO GETIT

TL GRAND HUSTLE/ATLANTIC

DOPE CHICK

THE-DREAM FEAT. PUSHA T RADIO KILLA/DEF JAM/IDJMG
TRIUMPHANT (GET “EM)

MARIAH CAREY FEAT. RICK ROSS & MEEK MILL ISLAND/IDJMG
;3 TOUCH'N YOU

RICK ROSS FEAT. USHER MAYBACH/SLIP-N-SLIDE/DEF JAM/IDJMG

ENOUGH SAID
AALIYAH FEAT. DRAKE BLACKGROUND

50 CENT FEAT. DR. DRE & ALICIA KEYS G UNIT/SHADY/AFTERMATHINTERSCOPE

2 REASONS
TREY SONGZ FEAT. T1 SONGBOOK/ATLANTIC
MERCY
KANYE WEST,BIG SEAN, PUSHA T2 CHAINZ 0.0 R0C-A FELLADEF JAWIDJMG.
POUND THE ALARM
NICKI MINAJ YOUNG MONEY/CASH MONEY/REPUBLIC
AS LONG AS YOU LOVE ME
JUSTIN BIEBER FEAT BIG SEAN SCHOOLBOY RAYMOND BRAUN/SLAND/DIME
NO LIE
2 CHAINZ FEAT. DRAKE DEF JAM/IDJMG
HEART ATTACK
TREY SONGZ SONGBOOK/ATLANTIC.
DON'T WAKE ME UP

" CHRIS BROWN RCA
LET MELOVE YOU (UNTIL YOU LEARN TO LOVE YOURSELF)
NE-YO MOTOWN/IDJMG

1 WHERE HAVE YOU BEEN

RIHANNA SRP/DEF JAM/IDJMG
| CAN ONLY IMAGINE

HTS
" _ELLIE GOULDING CHERRYTREE/INTERSCOPE
LET'S GO
CALVIN HARRIS FEAT. NE-YO ULTRA
AMEN
§ MEEK MiLL FEAT. DRAKE MAYBACH/WARNER BROS,
WORK HARD, PLAY HARD
WIZ KHALIFA ROSTRUM/ATLANTIC/RRP.
|;@ 9 l POP THAT
189 i oA AT oK A L A0 80VTERSCOPE
ADORN
MIGUEL BYSTORM/BLACK ICE/RCA
TITANIUM
= DAVID GUETTA FEAT. SIAWHAT A MUSIC/ASTRALWERKS/CAPITOL
TURN ON THE LIGHTS
FUTURE A-1/FREEBANDZ/EPIC

LEMME SEE
USHER CK ROSS RCA

BLOW ME (ONE LAST KISS)

PINK RCA

NEW DAY

DOPE CHICK
‘THE-DREAM FEAT. PUSHA T RADIO KILLA/DEF JAM/IDIMG
WIDE AWAKE
" _KATY PERRY CAPITOL
9 Tr BAG OF MONEY
. WALE FEAT.RICK ROSS, MEEK MILL, & T-PAIN MAYBACHWARNER BROS

-m GANGNAM STYLE
PSY SCNOOLBOVIREPUBIJC
E 1 nm\ nm\ FEAT. TINIE TEMPAH ROC NATION/COLUMBIA
GO HARD (LA.LA.LA.)
KREAYSHAWN COLUMBIA
@d LﬁJ SWIMMING POOLS (DRANK)
& -~ _KENDRICK LAMAR TOP DAWG/AFTERMATH/INTERSCOPE
n ONE MORE NIGHT
MAROON 5 A&M/OCTONE/INTERSCOPE
NUMB
USHER RCA
SLOW DOWN
‘CLYDE CARSON FEAT. THE TEAM URBANLIFE/RAPBAY/MOGUL MEDIA GROUP/REPUBLIC
1 CRY
FLO RIDA POE BOY/ATLANTIC

-in PAYPHONE
MAROON 5 FEAT. WIZ KHALIFA A&M/OCTONE/INTERSCOPE

Em , BIRTHDAY SONG

2 CHAINZ FEAT. KANYE WEST DEF JAM/IDJMG

MY MOMENT

DJ DRAMA, 2 CHAINZ MEEK MILL JEREMIH APHILLIATES/EONE
GIRL ON FIRE

ALICIA KEYS FEAT. NICKI MINAJ RCA

BIG BOOTY

CASH OUT BASES LOADED/EPIC

ﬂ CELEBRATION
CHRIS BROWN, TVGA, LIL WAYNE & WIZ KHALIFA DGC/NTERSCOPE

HE BULLETS

‘SUMMER’ KICKS OFF THE FALL

Kanye West's G.0.0.D. Music compilation Cruel Summer opens
2 at No. 1 on Top R&B/Hip-Hop Albums with 205,000 copies sold,
Lg% 7 M~ according to Nielsen SoundScan, a number slightly influenced
by its minorly delayed iTunes release Sept. 18. The album was
N postponed twice during the summer as well, but with the suc-
cess of “Mercy” at radio (five weeks at No. 1 on Hot R&B/Hip-
Hop Songs) and the meteoric recent rise of “Clique” (soaring
22-14 this week), the collection logs the third-highest opening
of the year for a rap album—behind Nicki Minaj's Pink Friday:
Roman Reloaded (253,000) and Rick Ross’ God Forgives, I Don't (218,000). The other notable
debut on Top R&B/Hip-Hop Albums is Tech N9ne’s E.B.A.H., which comes in at No. 4 with
14,000. It's the artist’s second appearance in the top 10 this year, following his Klusterfuk EP
that debuted and peaked at No. 4 in the March 31 issue.

g v N
e
oG

—Rauly Ramirez
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PRAY FOR ME

ANTHONY HAMILTON MISTER'S MUSIC/RCA
TONIGHT (BEST YOU EVER HAD)
JOHN LEGEND FEAT. LUDACRIS EPIC

BEAUTIFUL SURPRISE
TAMIA PLUS 1/CAPITOL

ALL TIED UP
ROBIN THICKE STAR TRAK/GEFFEN/INTERSCOPE

CLIMAX
h@h USHER RCA
GO GETIT
MARY MARY MY BLOCK/COLUMBIA.

; DON'T MIND
MARY J. BLIGE MATRIARCH/GEFFEN/INTERSCOPE

! GIRL ON FIRE
ALICIA KEYS RCA
WHAT PROFIT
DWELE RT/EONE
HEART ATTACK
TREY SONGZ SONGBOOK/ATLANTIC
BELIEVE IN US
MINT CONDITION CAGED BIRD/SHANACHIE
HARRIETT JONES
ERIC BENET PRIMARY WAVE/JORDAN HOUSE/CAPITOL
DO WHAT YOU GOTTA DO
~_ANGIE STONE SAGUARO ROAD RHYTHM/SAGUARO ROAD
FIND A WAY
KENNY LATTIMORE SINCERESOUL/CAPITOL
| HOLD ON
JAMES FORTUNE & YA FEAT MONICA & RED HAYIMOND FYA WORLDLIGHTEONE

l. YOU &
AVANT FEAT. KEKE WYATT MO-B/CAPITOL

17 CELEBRATE
WHITNEY HOUSTON & JORDIN SPARKS RCA

ALONE TOGETHER
DALEY FEAT. MARSHA AMBROSIUS DALEYMUSIC/REPUBLIC

‘Ltazviove LOVE

NE-YO MOTOWN/IDIMG

WRONG SIDE OF A LOVE SONG
MELANIE FIONA SRC/REPUBLIC

| AYEWESL B S PUSHA L2 GANZG L0DR0CAELADEE WD
POP THAT

FRENCH MONTANA FEAT. RICK ROSS, DRAKE, LIL WAYNE BAD BOY/INTERSCOPE
TURN ON THE LIGHTS

FUTURE A-1/FREEBANDZ/EPIC

AMEN

MEEK MILL FEAT. DRAKE MAYBACH/WARNER BROS.

D«

FLO RIDA POE BOY/ATLANTIC

BIRTHDAY SONG

2 CHAINZ FEAT. KANYE WEST DEF JAM/IDJMG

BANDZ A MAKE HER DANCE

JUICY J FEAT. LIL WAYNE & 2 CHAINZ KEMOSABE/COLUMBIA
- CASHIN’ OUT

CASH OUT BASES LOADED/EPIC

WORK HARD, PLAY HARD

WIZ KHALIFA ROSTRUM/ATLANTIC/RRP

. BAG OF MONEY
WALE FEAT. RICK ROSS, MEEK MILL & T-PAIN MAYBACHWARNER BROS.

NOBODY’S PERFECT
J. COLE FEAT. MISSY ELLIOTT ROC NATION/COLUMBIA.
J TAKE IT TO THE HEAD
'DJ KHALED WE THE BEST/YOUNG MONEY/CASH MONEV/REPUBLIC
LEAVE YOU ALONE
YOUNG JEEZY FEAT. NE-YO CTE/DEF JAM/IDJMG

ﬂ‘w 1 DON'T LIKE
CHIEF KEEF FEAT. LIL REESE GOD IS GOOD/GLORY BOYZANTERSCOPE

SWIMMING POOLS (DRANK)
KENDRICK LAMAR TOP DAWG/AFTERMATH/INTERSCOPE

18 1{” ‘ DICED PINEAPPLES
= RICK ROSS FEAT WALE & DRAKE MAYBACHSLIP-N-SLIDE/DEF JAWIDJMG

| e —
DJ DRAMA, 2 CHAINZ, MEEK MILL JEREMIH APHILLIATES/EONE
J NEW DAY

-~ _50CENT FEAT. DR, DRE & ALICIA KEYS G UNIT/SHADY/AFTERMATHINTERSCOPE
1 WISH YOU WOULD
[DJ KHALED FEAT KANYE WEST & RICK ROSS WE THE BEST/YOUNS MONEYCASH MONEYREPUBLC
NO WORRIES
LIL WAYNE FEAT. DETAIL YOUNG MONEY/CASH MONEY/REPUBLIC
GO GETIT
T1. GRAND HUSTLE/ATLANTIC

T
! P@:‘ MYKKO MONTANA FEAT. K-CAMP PLAYMAKER/REPUBLIC

SLOW DOWN
CLYDE CARSON FEAT THE TEAM URBANLIFERAPBAYMOGUL MEDIA GROUPREPUBLIC

Data for week of OCTOBER 6, 2012
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LE
IMPRINT/PROMOTION UCER (SONGWRITER) IMPRINT/PROMOTION I
1 . DON'T JUDGE ME Chris Brown H

ADORN Miguel
MIGUEL (M.J.PIMENTEL) @ BYSTORM/BLACK ICE/RCA THE MESSENGERS (C.M.BROWN N.ATWEH,A.MESSINGER,M.PELLIZZER) ©® RCA

3 TURN ONTHE LIGHTS Future I 57 3 Avant Featuring KeKe Wyatt
MIKE WILL MADE-IT {N.WILBURN,M.WILLIAMS, M MIDDLEBROOKS} © A-1/FREEBANDZ/EPIC KA.IUN AVANT,A HENRY (M.AVANTK.JOHNSON,A HENRY) @ MO-B/CAPITOL
2 Chainz Featuring Drake ] Brandy breaches the | DON'T CARE Elle Varner
© DEF JAM/IDIMG = 100 10 of this list POP (EVARNERW.FELDER AWANSELR BELLR BELLG BROWN,D.JOHNSON R MICKENS.C.SMITHDTHOMAS) @ MBK/RCA
15 POP THAT French Montana Featuring Rick Ross, Drake, Lil Wayne ] P " 3 NEW DAY 50 Cent Featuring Dr. Dre & Alicia Keys
LEE OF THE AMAZINZ (K KHARBOUCH W.LROBERTS (I AGRAHAM,D.CARTERALNORRISLCAMPBELL) @ BAD BOY/INTERSCOPE © for the first time in OR DRESWCZ BT TLAVRENCE R ABRSETT . AOKSON RAYOUIGKCEANAICA IESROMONTGEROAIAAHERS 1 TLAWRENE RABRSSETTASTREEEN @ G UNTSSAAFTERUTHITERSOPE
.1/ PUT IT DOWN Brandy Featuring Chris Brown I more than 10 years FIND A WAY Kenny Lattimore
S.CRAWFORD,S.GARRETT (S.CRAWFORD,S.GARRETT,D ABERNATHY,C.M.BROWN) © CHAMELEON/RCA as “Put It Down” LBARIAS,CHAGGINS (C.HAGGINS,.BARIAS,B.HINES, A HARRIS,L STEVENS RS DEVAUGHN) @ SINCERESOUL/CAPITOL
DIVE IN Trey Songz becomes her 10th -1 TRIUMPHANT (GET ‘EM) Mariah Carey Featuring Rick Ross & Meek Mill
TTAYLOR,J. GARRISON (r NEVERSON,T.TAYLOR,N.MCDOWELL,J GARRISON) [0) SONEBDGK/ATLANTKB M.CAREY,J.DUPRI,B.M.COX (M.CAREY,J.DUPRI,B.M.COX \W.L.ROBERTS LR RWILLIAMS) © ISLAND/IDJMG

71 DANCE FO song in the upper INAND OUT Marcus Canty Featuring Wale ml
BKNOWLES TNASN v: ASTEWART (T.NASH,C.A STEWART,B KNOWLES) (0] PARKWDOD/COLUMBIA tier and first since H-MONEY (D SAMUELS £ BELLINGER.C HARRELL C BROWNE,G GORDON R GORDONAVJOHNSON,O AKINTIMEHIN) @ SYCOEPIC

ENOUGH OF NO LOVE Keyshia Cole Featunng Lil Wayne “What About Us?” ENOUGH SAID Aaliyah Featuring Drake .
H-MONEY (H.D.SAMUELS,S. FENTON K M.COLE,D.CARTER) © GEFFEN/INTERSCOPE it No. 3 in 2002, N.SHEBIB (N.SHEBIB, A GRAHAM,PALEXANDER,JAUSTIN) BLACKGROUND
BANDZ A MAKE HER DAN Juicy J Featuring Lil Wayne & 2 Chainz WHERE HAVE YOU BEEN Rihanna D.
MIKE WILL MADE-IT (MWILLIAMS,J. HDUSTDN D.CARTERTEPPS) © KEMOSABE/COLUMBIA E , DR. LUKE.CIRKUT.C.HARRIS (E.DEAN,L.GOTTWALD.C HARRIS,H.WALTER,G MACK) © SRP/DEF JAM/IDIMG
BIRTHDAY SONG 2 Chainz Featuring Kanye West The Three 6 Mafia CELEBRATE Whitney Houston & Jordin Sparks
SONNY DIGITALK WEST.B WHEEZY (T.EPPSK.0 WESTS.C.UWAEZUOKE, B WHITFIELD) © DEF JAM/IDIMG RKELLY (R.S.KELLY) © RCA
LEMME SEE Usher Featuring Rick Ross member picks up -ml ALONE TOGETHER Daley Featunng Marsha Ambrosius ”l
JIM JONSINMP. MORRIS (.G SCHEFFER DMORRIS N.MARZOUCAURAYMOND IVE BELLINGERLKNIGHTENWLROBERTS Il @ RCA his first top 10 : C.FINGH (DALEY,C.FINCH,M.AMBROSIUS) © DALEYMUSIC/REPUBLIC

HEART ATTACK Trey Songz as asolo act. He HOLD ON James Fortune & FIYA Featuring Monica & Fred Hammond

BENNY BLANCO,RICO LOVE (B.LEVIN.RICO LOVETNEVERSON) Dok readd TVAUGHN (J.FORTUNE,C.FORTUNE.T.VAUGHN) ©® FIYA WORLD/LIGHT/EONE
MERCY Kanye West, Blg Sean, PushaT, 2 Chainz S IWISH | KNEW Alex Boyd .
LIFTED (KOWESTST TTHORNTONTEPPS.J © G.0.0D/ROC-A-FELLADEF JAMIDIMG the region with the C.HAGGINS,.BARIAS (D.SCOTT.C.HAGGINS,|.BARIAS,A.HOOD,J.SMITH) @ RCA
Kanye West, Jay-Z, Big Sean group’s “Stay Fly” . BELIEVE IN US Mint Condition
 ANDERSON QWEST awrw&wmmm © 6.0.0D/DEF JAMIDIVG (No. 9, 2005) and MINT CONDITION (R KINCHEN,S.WILLIAMS) © CAGED BIRD/SHANACHIE
LATELY Anita Baker “Poppin’ My Collar” WHAT HAPPENED TO U Usher [.Il.
H.MASON, JA. (TGIBSON D.ALLEN) ® BLUE NOTE/CAPITOL i’ My N.SHEBIB,OMEN (LLRAYMOND IV.EBELLINGER N SHEBIB,S. BROWN,M.DEBARGEE.B.JORDAN) © ReA

MEN Meek Mill Featuring Drake (No. 10, 2006). -.. MY HOMIES STILL Ll Wayne Featuring Big Sean
KEY WANE (RR.WILLIAMS J FELTON,A. GRAHAM,D.M.WEIR I|,LABRAMS M.HMCDONALD)  ® MAYBACH/WARNER BROS.

Y Wale Featuring Rick Ross, Meek Mill & -Pain @ VOUNG AND GETTIN' IT Meek Mull Featurmg Kirko Bangz
BEAT BILLIONAIRE (0.AKINTIMEHIN,R.R. WILLIAMS W.LLROBERTS |I,T-PAIN,S.COOKE) @ MAYBACH/WARNER BROS. RR AMS,0.J TUCKER K.RANDLE V.ROBINSON /ARNER BROS.

NOBODY'S PERFECT J. Cole Featuring Missy Elliott g i e SUMMEHTIME SllmThug & Z-Ro
o= J.L.COLE (J.COLE,C.MAYFIELD) ® ROC NATION/COLUMBIA NOT LISTED (NOT LISTED) BOSS HOGG OUTLAWZ
TONIGHT (BEST YOU EVER HAD) hn Lgend Featuring Ludacris DO WHAT YOU GOTTA DO Angie Stone I.ﬂ.
PHATBOIZ (J.LEGEND,M.J.PIMENTEL,A.ARTHUR,C.REILLY,K JUSTICE,C.| amnsss} WKJONES LB STEPHENSLLLEWIS (YCRAWLEYWKJONES LLLEWISLBSTEPHENS) @ SAGUARO ROAD RHYTHM/SAGUARO ROAD

LIMAX Ganar In thelr first B*TCH BA Lupe Fiasco ..
DIPLO (U.RAYMOND IV.W.PENTZ,A RECHTSHAID,J.NAJERA S.FENTON) @ RCA THE AUDIBLES POOH BEAR (W.JACO,J.GIANNOS,D.JORDAN J.BOYD) ©15T& |5TH/ATLANT\C

week of rele
GIRL ON FIRE Alicia Keys Featuring Nicki Mma‘ ! l(snfl ;Se ¢ LS Pleasure P Featuring Tyga U
ALICIA KEYS,J.BHASKER,S.REMI (ALICIA KEYS,J.BHASKE QUIER) racks from Ranye DJ FRANK E [J.FRANKS,M.COOPER RTOBY,C.BROWN) © SWAGGA/EONE

PRAY FOR ME Anthony Ham It on West’s 6.0.0.D. Curren$Y Featuring Big K.R.I.T. &W iz Khalifa .

BABYFACE.A DIXON (A HAMILTON BABYFACE,A DIXON JOUE) © MISTER'S MUSIC/RCA compilation sell a © WARNER BRO!

7| THINKIN BOUT YOU Frank Ocean cumlative 301,000 JUSTTHE WAY YOU ARE Johnny Gill
FOCEAN.S TAYLOR (FOCEAN,S TAYLOR) © DEF JAM/IDJMG downigads. with TTAYLOR.V.M.WATSON (TTAYLOR,V.MWATSON.J.AUSTIN} © J SKILLZNOTIF|
BEAUTIFUL SURPRISE Tamid lownloads, i .' COMPLIMENTS Tank Featuring T. & Kris Stephens .
SREMI (THILLCKELLY,S REMI) © PLUS 1/CAPITOL “Clique” still tops, T-MINUS (TANK.K.STEPHENS, C.J.HARRIS, JR.) © MOGAME/ATLANTIC
FEELIN’ SINGLE R. Kelly crowning R&B/Hip- BACKUP PLAN Angie Stone
RKELLYBIG MACKK (R.S KELLY.D.MAYS,S SCARBOROUGH WWITHERS, JR.) © RCA Hop Digital Songs | MIKE CITY (A STONEM.FLOWERS) © SAGUARD ROAD RHYTHM/SAGUARD ROAD

ICE Kelly Rowland Featuring L1IWavne with 122,000 AWESOME Charles Jenkins & Fellowship Chicago
S.GARRETTDETAIL (S GARRETT,N.C.FISHER,K ROWLAND,D.CARTER) © REPUBLIC g R.ROBINSON (C.JENKINS) © INSPIRED PEOPLE
Trey Songz Featuring T | AM YOUR LEADER Nicki Minaj Featuring Cam'ron & Rick Ross l
TTAYLORBRIDGE (TNEVERSON,TTAYLOR,N.MCDOWELLC.J HARRIS, JR,M TIMOTHEE K STEWART) @ SONGBOOK/ATLANTIC e HIT-BOY (0.T.MARAJ,C.HOLLIS,W.L ROBERTS I,C.GILES) © YOUNG MONEY/CASH MONEY/REPUBLIC
| LOVE ONTOP Beyonce | @ N
B.KNOWLES,S TAYLOR (B.KNOWLES,TNASH,S TAYLOR) © PARKWOOD/COLUMBIA f
1 DON'T LIKE Chief Keef Featuring Lil Reese | 7 YOU COME FIRST Jacob Latimore ﬂl
YOUNG CHOP (K.COZART,TTAYLOR,T.PITTMAN) © GOD IS GOOD/GLORY BOYZ/INTERSCOPE S INFINITY,TARIO (J.SUECOF,A. HOLMES,C.J.JACKSON,J.PELLEGRINI) © CROWN WORLD/RCA
DICED PINEAPPLES Rick Ross Featuring Wale & Drake > | LUV DEM STRIPPERS 2 Chainz Featuring Nicki Minaj
CARDIAK (W.LROBERTS I1,C.E MCCORMICK,0.AKINTIMEHIN,A. GRAHAM)  ® MAYBACH/SLIP-N-SLIDE/DEF JAM/IDJMG FoIIowing the No.5 YOUNGSTARR BEATZ (T.EPPS,0.T.MARAJ,B.HENSHAW,R BROOKS, . MCFETRIDGE R PARKER, JR.) @ DEF JAM/IDJMG

ALLTIED UP Robin Thicke peak of mixtape cut -@ GROWN FOLKS Bar-Kays FeaturmgThe Unknowns m.
THICKE,PRO J (R.THICKE,L COXOX,R.L DANIELS] “Amen.” 'mll’il'lg JAZZE PHA (PALEXANDER,G.HUGHES J.V.SIMS) @ JEARIGHT NOW
Ca$h Out Drak ;ﬂ" t MISS MY LOVE Antoine Dunn
0J SPINZ (J.M.H.GIBSON) raKe, enters as E.NICHOLAS A DUNN (A.DUNN) @ EUTE
TAKEIT TO THEHEAD  DJ Khaled Feat. Chris Brown, Rick Ross, Nicki Minaj & Li the Hot Shot Debut v YES Q Parker I!ﬂ.
BERUMESL AR (ARG | VUGS JOSIADUSOSOASN_ @ ETE3T10G VONEIREPLBLE with the first single THE CORNA BOYS (S FENTON,0.PARKER) © NEWFAM/MALACO
Omarion Featuring Rick Ross off Dreams and 89 REENTRY 2 BaSLArls Ca$h Out Featuring Wale
AYD (0: ERANDBERR(WLNBER[S 1A OWENSE.ISLEYMISLEY0 ISLEVRISLEYRBISLEYC HJASPERCWALLACEHAZOR] @ MAYBACHWARNER BROS. N NOT LISTED (J.M.H.GIBSON,0.AKINTIMEHIN,S.COOKE) BASES LOADED/EPIC
Mary Ma Nightmares, due WRONG SIDE OF A LOVE SONG Melanie Fiona Ij.
WCAMFBELL ITATKINS CAMPBELLE ATKINS-CAMPBELL,W.CAMPBELL) © MY BLOCK/COLUMBIA O(L 30. J.SPLASH (M.KAHANE,G.SOULE) ® SRC/REPUBLIC

Ne-Yo . DO MY DANCE Tyga Featuring 2 Chainz
snvmn (S.C.SMITH.S.TAYLOR) ® MOTOWN/IDJMG K D.DOMAN (M.NGUYEN-STEVENSON,T.EPPS,D.00MAN) YOUNG MONEY/CASH MONEY/REPUBLIC

WORK HARD, PLAY HARD Wiz Khalifa TEARS OF JOY Faith Evans Iln.
STARGATE,BENNY BLANCO (C.J. THOMAZ,B.LEVIN,M.S ERIKSEN,T.E HERMANSEN) @@ ROSTRUM/ATLANTIC CHUCK HARMONY,C KELLY (C KELLY) {0} PRDUFID/EUNE

DON'T MIND Mary J. Blige j - BIG BOOTY ..
JDUPLESSIS AALTING (M.J.BLIGEPRHAMILTON,J DUPLESSIS K DUPLESSISAALTIN) @ MATRIARCH/GEFFEN/INTERSCOPE L.GRAY (J.M.H.G1BSON,M.ROBERTS L GRAY) © BASES LDADED/EPIC

SWIMMING POOLS (DRANK) Kendrick Lamar U AINT BOUT THAT LIFE BeatKing ul
T-MINUS (K.DUCKWORTH, T.WILLIAMS) © TOP DAWG/AFTERMATH/INTERSCOPE The California | BEATKING (J.RILEY,R.PULLUM,T.PORTER,P.D.UNDERWOOD) = ® C3
ANOTHER ROUND Fat Joe Featuring Chris Brown HOLD ON (SHUT UP) MGK Featuring Young Jeezy
YOUNG LADD,CO0L & DRE (DLAUSTIN.J A CARTEGENAC MBROVIN.JIRBYK JOSEPHACLYONS,J. PERRYB PICKENS MVALENZANG) @ TERROR SQUAD rapper returns to JPDIDTHIST (R.C.BAKER,E.JOHNSON JR.J.W.JENKINS) ESTI9XX/BAD BOY/INTERSCOPE

play increase on the chart. See Charts Legend on

SoundScan, Inc. All rights reserved.

NO WORRIES Lil Wayne Featuring Detail the chart for the SORRY Ciara
DETAIL (D.CARTER,N.C.FISHER BWILLIAMS,J.A PREYAN R.DIAZ) @ YOUNG MONEY/CASH MONEY/REPUBLIC first time in more JASPER,CIARA (C.PHARRIS,J. TCAMERON,EWILLIAMS) © EPiC
1WISH YOU WOULD DJ Khaled Featuring Kanye West & Rick Ross CELEBRATION Game Featuring Chris Brown, Tyga, Wiz Khalifa & LuWayne..
HIT-BOY (K.M.KHALED K.0 WESTW.LROBERTS I1,C.HOLLIS) © WE THE BEST/YOUNG MONEY/CASH MONEY/REPUBLIC than a year with a SAP (J.TAYLOR.C.M BROWN,M NGUYEN-STEVENSON,D.CARTER,C.J THOMAZ,J KING) © DGC/INTERSCOPE

track that samples [— DJ Scream Feat. 2 Chainz, Future, Waka Flocka Flame, Yo Gotti & Gucci Mane

Bone Thugs-N- DJ SPINZ (K VANDERPULJE,N WILBURN,T.EPPS,G.HILLS R.DAVIS, J MALPHURS,M.6. SENTELL) MAYBACH

Young Jeezy Festuring No- Yo Harmony’s No. 0767 I Y‘S\IID-K‘(,EE I:\IIJ:ASAZER LJOHNSON)
© CTE/DEF JAW/IDIME 12-peaking 1995 i,

CREW LOVE Drake Featuring The Weeknd & » g - WILDEST DREAMS Brandy
CMONTAGNESETHE WEEKEND. SHEBIE (AGRAHAMNSHEBBAPALVMANATESFAYEC MONTAGNESE) @ YOUNG MONEY/CASH MONEYREPUBLIC st of Tha Month. | THA BIZNESS,S.GARRETT (C.WHITACRE,J HENDERSON,S GARRETT) © CHAMELEON/RCA

GO GETIT T
T-MINUS (CJ.HARRIS, JR. TWILLIAMS) © GRAND HUSTLE/ATLANTIC BETWEEN THE BULLETS

LoveRance Featuring lamSu & Skipper or 50 Cent ..

B TUIIITSSIGESY | BAKER BREAKS HOUSTON’S RECORDS

0] RTIEUNE

Prometheus Global Media, LLC and

Although Tyrese’s original rendition of “Lately” stalled at No. 2 on the Adult
R&B chart in 1999, Anita Baker takes her sultry remake to the top of the
list, skipping 3-1 with a 19% increase in plays, according to Nielsen BDS

THANI U

JDUPLESSISAALTING ADUNKLEY J.DUPLESSIS ATHIAMAALTING,A DUNKELYD FEDWARDS TDRICHARDSON) @ HOME SCHOOUWN'HC ..
MY MOMENT DJ Drama, 2 Chainz, Meek Mill, Jeremih

T-MINUS (T.EPPS.R.R WILLIAMS,J.FELTON TWILLIAMS) © APHILLIATES/EONE

DO IT Mykko Montana Featruing K-Camp
BOBBY KRITICAL (M.GRAVES,K T.CAMPBELL,B.8 TURNER JR.) © PLAYMAKER/REPUBLIC
DOPE CHICK The-Dream Featuring PushaT
T.NASH (T.NASH.T.THORNTON) © RADIO KILLA/DEF JAM/IDJMG

MIRROR Bobby V Featuring Lil Wayne
K ERONDU (K.M.ERONDU,B.WILSON R.D.HIRT.C STEWART,D.CARTER,R 0.TIBBS) © BLU KOLLA DREAMS/EONE

HARRIETT JONES Eric Benet El
G.NASH,JR.E BENET (E.BENET,G.NASH,JR.| © PRIMARY WAVE/JORDAN HOUSE/CAPITOL

TOUCH'N YOU Rick Ross Featuring Usher
RICO LOVE,RMEDOR (RICO LOVE ROBERTS I1) [} -N-SLIDE/DEF JAM/IDIMG

]
41rr
LATELY

(see opposite page). With the move, Baker also breaks Whitney Houston’s
records for longest span of No. 1 hits (14 years) and longest time between
No. 1s (six years) for a female. Baker’s first No. 1 was 1994’s “Body & Soul,”
marking an 18-year span of chart-toppers, and her last leader was 2005’s
“How Does It Feel?,” which tops the seven-year mark. —Rauly Ramirez

The most popular songs, according to R&B/Hip-Hop radio audience impressions measured by Nielsen Broadcast Data Systems and sales

billboard.biz for rules and explanations. ©
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ME WITHOUT YOU
TOBYMAC FOREFRONT/EMI CMG
LOSING

TENTH AVENUE NORTH REUNION/PLG
FORGIVENESS

MATTHEW WEST SPARROW/EMI CMG

REDEEMED
BIG DADDY WEAVE FERVENT/WORD-CURB

WHERE | BELONG
BUILDING 429 ESSENTIAUPLG
CENTER OF IT

CHRIS AUGUST FERVENTAWORD-CURB

nn THE PROOF OF YOUR LOVE
FOR KING & COUNTRY FERVENT/WORD-CURB
NEWSBOYS INPOP
SHOULD'VE BEEN ME
LUMINATE SPARROW/EMI CMG

n. GOOD TO BE ALIVE
JASON GRAY CENTRICITY
-. JESUS, FRIEND OF SINNERS
CASTING CROWNS BEACH STREET/REUNION/PLG
- GOD'S NOT DEAD (LIKE A LION)
-. OVERCOME
JEREMY CAMP BEC/TDDTH & NAIL
-I. THE HURT & THE HEALER
MERCYME FAIR TRADE
CITIZEN WAY FAIR TRADE
. JESUS IN DISGUISE
BRANDON HEATH MONOMODE/REUNION/PLG
BANNER OF LOVE
. ONE THING REMAINS
PASSION FEAT. KRISTIAN STANFILL SIXSTEPS/SPARROW/EMI CMG
YOU ARE | AM
MERCYME FAIR TRADE

NOT FOR A MOMENT (AFTER ALL)
MEREDITH ANDREWS WORD-CURB

KUTLESS BEC/TOOTH & NAIL
ALL THINGS POSSIBLE
MARK SCHULTZ FAIR TRADE

ONLY A MOUNTAIN
JASON CASTRO WORD-CURB

STEADY MY HEART
KARI JOBE SPARROW/EMI CMG
WE ARE FREE

AARON SHUST CENTRICITY

28 .. YOUR LOVE NEVER FAILS
NEWSBOYS INPOP
-. WHO YOU ARE
_UNSPOKEN CENTRICITY
SANCTUS REAL SPARROW/EMI CMG
NEED YOU NOW (HOW MANY TIMES)

KEEP YOUR EYES OPEN

DON'T GIVE UP
BB =romruivos

PLUMB CURB

NEEDTOBREATHE ATLANTIC/WORD-CURB
CALLING GLORY SONCURED
. PROMISES

YOUR PRESENCE IS HEAVEN
ISRAEL & NEW BREED INTEGRITY
GREAT | AM

PHILLIPS, CRAIG & DEAN FAIR TRADE
HOLD ME STILL

FOREVER JONES EMI GOSPEL

RIGHT BESIDE YOU

BUILDING 429 ESSENTIAUPLG

WELL DONE

MORIAH PETERS REUNION/PLG

DON'T HAVE LOVE

HOLLY STARR ARTIST GARDEN

HOLDING ON

JAMIE GRACE GOTEE

LIKE AN AVALANCHE

HILLSONG UNITED HILLSONG/SPARROW/EMI CMG
[T WHOM SHALL | FEAR (GOD OF ANGEL ARMIES)

LUl CHRIS TOMLIN SIXSTEPS/SPARROW/EMI CMB

FINALLY HOME

KERRIE ROBERTS REUNION/PLG

REST IN THE HOPE

KARYN WILLIAMS INPOP

! SHOOTING STAR

OWL CITY REPUBLIC
BE SOMEBODY
THOUSAND FOOT KRUTCH TFK
DRAW THE LINE
DISCIPLE FAIR TRADE
CHANGE MY LIFE
ASHES REMAIN FAIR TRADE
RECKLESS
JEREMY CAMP BEC/TOOTH & NAIL

DAY
NEWWORLDSON PLATINUM POP

Third Day posts its best download sales
week since the 2010 launch of Christian
Digital Songs as “I Need a Miracle” opens
at No. 2 with 11,000. The track, which
previews the act’s Miracle album (Nov. 6),
also posts the largest audience gain on the
radio-hased Christian Songs (29-19, up 800,000 impressions).
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GRAVITY REACH 8234/INFINITY
HIGHLANDS WORSHIP
PLACE OF FREEDOM IN:CIITE 0033/EMI CMG
NEEDTOBREATHE
KEEP YOUR EYES OPEN EP ATLANTIC DIGITAL EX/AG
" TENTH AVENUE NORTH
THE STRUGGLE REUNION 10163/PLG
MATT REDMAN
10,000 REASONS SIXSTEPS/SPARROW 7853/EMI CMG
ISRAEL & NEW BREED
JESUS AT THE CENTER: LIVE INTEGRITY/COLUMBIA 5063PLG
MERCYME
THE HURT & THE HEALER FAIR TRADE 16020/PLG

VARIOUS ARTISTS
WOW HITS 2012 WORD-CURB/PROVIDENTANTEGRITY B0B/EM CMG
CHRIS TOMLIN
HOW GREAT IS OUR GOD SIXSTEPS/SPARROW G364EMI CMG
GROUP 1 CREW
FEARLESS FERVENT 883521/ WORD-CURB

NEWSBOYS
GOD'S NOT DEAD INPOP 1592/EMI CMG
LAURA STORY
BLESSINGS FAIR TRADE 4873/PLG
NORTH POINT INSIDEOUT
NO ONE HIGHER NORTH POINT 6807/EMI CMG
LEE STROBEL
THE INVITATION MARANATHA! 2072 EX/EMI CMG
KARI JOBE
'WHERE | FIND YOU SPARROW 3128/EMI CMG
REMEDY DRIVE
RESUSCITATE CENTRICITY 1183/EMI CMG
JAMIE GRACE
ONE SONG AT A TIME GOTEE/COLUMBIA 70021/PLG
THOUSAND FOOT KRUTCH
'HE END IS WHERE WE BEGIN TFK 70040
BUILDING 429
LISTEN TO THE SOUND ESSENTIAL 10932/PLG
BIG DADDY WEAVE
LOVE COME TO LIFE FERVENT 887989/WORD-CURB
MAT KEARNEY
'YOUNG LOVE INPOP 1608%/EMI CMG
NEEDTOBREATHE
THE RECKONING ATLANTIC 528053/ WORD-CURB
n. PASSION
PPASSION: WHITE FLAG SIXSTEPS/SPARROW 6367/EMI CMG
P.O.D.
MURDERED LOVE RAZOR & TIE 83363/PLG
FOR KING & COUNTRY
CRAVE FERVENT 887997/WORD-CURB
BRITT NICOLE
GOLD SPARROW 7857/EMI CMG
RHETT WALKER BAND
COME TO THE RIVER ESSENTIAL 10940/PLG
SELAH
HOPE OF THE BROKEN WORLD CURB 79250/ WORD-CURB
KUTLESS
BELIEVER BEC 9854/EMI CMG.
ALL SONS & DAUGHTERS
SEASON ONE INTEGRITY 5058 EX
TRIP LEE
THE GOOD LIFE REACH 8205/INFINITY

@

TOBYMAC
'DUBBED & FREQ'D: A REMIX PROJECT FOREFRONT 835G2EM CMG

HILLSONG
‘GLOBAL PROJECT: ESPANOL HILLSONG/SPARROW Z356/EMI CMG

JESUS CULTURE
AWAKENING: LIVE FROM CHICAGO JESUS CULTUREKINGSWAY CSEM CIMG

GUY PENROD
HYMNS SERVANT/GAITHER 6142/EMI CMG

SOUNDTRACK
JOYFUL NOISE WATERTOWER 39273/EMI CMG

HILLSONG UNITED
LIVE IN MIAMI HILLSONG/SPARROW 6236/EMI CMG

CASTING CROWNS
UNTIL THE WHOLE WORLD HEARS BEACH STREETIREUNION 10135PLG

Le’Andria Johnson’s The Experience
debuts at No. 3 on Gospel Albums (5,000
sold, according to Nielsen SoundScan),
joining her two other sets in the top 30
at Nos. 19 and 28. She’s the first woman
to concurrently chart a trio of top 30 sets
since Juanita Bynum on Jan. 13, 2007.

Go to www.billboard.biz for complete chart data

- CHRIS AUGUST
THE UPSIDE OF DOWN FERVENT 883388/WORD-CURB
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ME WITHOUT YOU
TOBYMAC FOREFRONT/EMI CMG
LOSING
TENTH AVENUE NORTH REUNION/PLG
FORGIVENESS
MATTHEW WEST SPARROW/EMI CMG
REDEEMED
BIG DADDY WEAVE FERVENT/WORD-CURB
CENTER OF IT
CHRIS AUGUST FERVENTWORD-CURS
GOOD TO BE ALIVE
JASON GRAY CENTRICITY
THE PROOF OF YOUR LOVE
FOR KING & COUNTRY FERVENT/WORD-CURB
WHERE | BELONG

| BUILDING 29ESSENTIAUPLE_________
GOD’S NOT DEAD (LIKE A LION)
NEWSBOYS [NPOP
JESUS, FRIEND OF SINNERS
CASTING CROWNS BEACH STREET/REUNION/PLG
SHOULD'VE BEEN ME
CITIZEN WAY FAIR TRADE
OVERCOME
JEREMY CAMP BEC/TOOTH & NAIL
LIVE LIKE THAT
SIDEWALK PROPHETS FERVENTAWORD-CURB
JESUS IN DISGUISE
BRANDON HEATH MONOMODE/REUNION/PLG
ALL THINGS POSSIBLE
MARK SCHULTZ FAIR TRADE
YOU ARE | AM
MERCYME FAIR TRADE

NOT FOR A MOMENT (AFTER ALL)
MEREDITH ANDREWS WORD-CURB

NEED YOU NOW (HOW MANY TIMES)
PLUMB CURB

YOUR LOVE NEVER FAILS

NEWSBOYS INPOP

[ —
PETER FURLER SPARROW/EMI CMG

EVEN IF
=i

KUTLESS BEC/TOOTH & NAIL

ONE THING REMAINS
PASSION FEAT. KRISTIAN STANFILL SIXSTEPS/SPARROW/EMI CMG

CHRISTIAN CHR"
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ME WITHOUT YOU
[TOBYMAC FOREFRONT/EMI CMG
LOSING
TENTH AVENUE NORTH REUNION/PLG
THE PROOF OF YOUR LOVE
FOR KING & COUNTRY FERVENT/WORD-CURB
KEEP YOUR EYES OPEN
NEEDTOBREATHE ATLANTIC/WORD-CURB
SHOOTING STAR
OWL CITY REPUBLIC
CENTER OF IT
CHRIS AUGUST FERVENTWORD-CURS
NEED YOU NOW (HOW MANY TIMES)
PLUMB CURB
SUPERHERO
FAMILY FORCE 5 Il ENTERTAINMENT/TOOTH & NAIL

NEWSBOYS INPOP
BANNER OF LOVE

LUMINATE SPARROW/EMI CMG
FORGIVENESS

MATTHEW WEST SPARROW/EMI CMG
WHEN MERCY FOUND ME
RHETT WALKER BAND ESSENTIAL/PLG
BETTER THAN LIFE

REMEDY DRIVE CENTRICITY

WHERE | BELONG

BUILDING 429 ESSENTIAL/PLG

.l FREE FALL
ROYAL TAILOR ESSENTIAL/PLG

WHO YOU ARE
UNSPOKEN CENTRICITY

LIVE IT OUT

ABANDON FOREFRONT/EMI CMG

. EVEN IF
KUTLESS BEC/TODTH & NAIL

DRAW THE LINE

DISCIPLE FAIR TRADE

| WILL FIND YOU

JIMMY NEEDHAM FEAT. LECRAE INPOP
JESUS IN DISGUISE

BRANDON HEATH MONOMODE/REUNION/PLG
LET IT OUT

== . ESS PLAY DREAM
M ALIVE
PETER FURLER SPARROW/EMI CMG
I NEED A MIRACLE
THIRD DAY ESSENTIALPLG

NEVER LET YOU GO
MANAFEST BEC/TOOTH & NAIL
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“TITLE IMPRINT & NUMBER/ DISTRIBUTING LABEL.
1 1 LECRAE

TAMELA MANN
nm DAYS TILLYMANN 004

'THE EXPERIENCE MUSIC WORLD GOSPEL 5839/MUSIC WORLD

VASHAWN MITCHELL

CREATEDATHIS VMAN/EM| GOSPEL 88481/EMI CMG
!- ISRAEL & NEW BREED

JESUS AT THE CENTER: LIVE INTEGRITY 85063/COLUMBIA

-.. JOHN P. KEE AND NEW LIFE .

LIFE AND FAVOR KEE 8271/NEW LIFE

VARIOUS ARTISTS

'WOW GOSPEL 2012 WORD-CURB/EMI CMG/VERITY 97014/RCA

J MOSS

Va4 . THE OTHER SIDE OF VICTORY PAJAMAVERITY B2072/RCA

MARY MARY

GO GET IT (SOUNDTRACK) MY BLOCK 90708/COLIIMBIA

MARVIN SAPP
1 WIN VERITY 97017/RCA

-nI JAMES FORTUNE & FIYA .
IDENTITY FIYA WORLD/LIGHT 7265/EONE
-.. CHARLES JENKINS & FELLOWSHIP CHICAGO .
THE BEST OF BOTH WORLDS INSPIRED PEOPLE/EMI GOSPEL 36825EM| CMG
'I WILLIAM MCDOWELL .
LIVE WORSHIP EXPIERENCE DELIVERY ROOMULIGHT 35EONE

MARVIN L WINANS

THE PRAISE + WORSHIP EXPERIENCE MLW 6266
FRED HAMMOND

'GOD, LOVE & ROMANCE F HANIMOND/VERITY 80390/RCA
JASON NELSON

SHIFTING THE ATMOSPHERE VERITY 97015/RCA
TRIP LEE

THE GOOD LIFE REACH 8205/INFINITY

| THE JOURNEYRIVERPHIO 002 ¢

nn LE’ANDRIA JOHNSON
THE ANAKENING OF.{EP) BET/STRANGE FRUT/MUSIC WORLD GOSPEL SZIEMUSIC WORLD
-. ZACARDI CORTEZ

THE INTRODUCTION BLACKSMOKE 3078/ WORLDWIDE
ANTHONY BROWN & GROUP THERAPY
ANTHONY BROWN & GROUP THERAPY VMANTYSCOT SB41S6TASEIS
TROY SNEED

ALL IS WELL EMTRO GOSPEL 931536/TASEIS
SOUNDTRACK

JOYFUL NOISE WATERTOWER 39273
CHRYSTAL RUCKER

YOU DESERVE EPM 401

THOMAS MILES AKA NEPHEW TOMMY
PRESENTS: PRANK PHONE CALLS VOL 5 TNT ENTERTAINMENT 6273

TAKE ME TO THE KING

TAMELA MANN TILLYMANN

LIFE & FAVOR (YOU DON'T KNOW MY STORY)
JOHN P. KEE AND NEW LIFE KEE/NEW LIFE

. IT’S NOT OVER (WHEN GOD IS IN IT)
ISRAEL & NEW BREED FEAT JAMEES FORTUNE & JASON NELSON INTEGATY COLUMBIA
GO GETIT
MARY MARY MY BLOCK/COLUMBIA
LET THE CHURCH SAY AMEN
ANDRAE CROUCH FEAT. MARVIN WINANS RIVERPHIO
SHIFTING THE ATMOSPHERE
JASON NELSON VERITY/RCA
HOLD ON
JAMES FORTUNE & FIVA FEAT. MONICA & FRED HAMMOND FYA WORLOLIGHTEONE
KEEP ME
PATRICK DOPSON OILONIT
MY TESTIMONY
MARVIN SAPP VERITY/RCA

. AFTER THIS
'YOUTHFUL PRAISE FEAT. JJ HAIRSTON EVIDENCE GOSPEL/LIGHT/EONE
-.. GREAT AND MIGHTY
BYRON CAGE GOSPO CENTRIC/VERITY/RCA
TURNING AROUND FOR ME
VASHAWN MITCHELL VMAN/EMI GOSPEL
TESTIMONY
ANTHONY BROWN & GROUP THERAPY TYSCOT
LAY IT DOWN
TROY SNEED EMTRO GOSPEL
ALRIGHT
LOWELL PYE OVERFLOW.
GOD'S UP TO SOMETHING
HART RAMSEY & THE NCC FAMILY CHOIR PRAYER CLOSET
GOD'S GOT IT
J MOSS PAJAM/VERITY/RCA
1 STAND ON YOUR WORD
JONATHAN BUTLER MACK AVENUE

@
. 1 BELONG TO YOU
'WILLIAM MCDOWELL DELIVERY ROOM/LIGHT/EONE

LORD YOU'VE BEEN SO GOOD
AMBER BULLOCK MUSIC WORLD GOSPEL/MUSIC WORLD

BURN IT ALL DOWN

" _LEXI MALACO
| STILL HAVE A PRAISE INSIDE OF ME
GEORGIA MASS CHOIR FEAT. REV MILTON BIGGHAM SAVOY/MALACO
YOU DESERVE
CHRYSTAL RUCKER EPM

&
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44) DANCE CLUB SONGS"

ARTIST IMPRINT/PROMOTION LABEL. ARTIST IMPRINT/PROMOTION LABEL TITLE IMPRINT & NUMBER /DISTRIBUTING LABEL
o 2 o HELLO l 43 2 [FMIE] ASLONG AS YOU LOVE ME S
KARMIN EPIC i [ JUSTIN BIERER FEAT BIG SEAN SCHODLBOYRAMOND ERANSLANO/MG
n 3 g POUND THE ALARM 10 10 TURN UP THE RADIO 3 45 FRANK SINATRA VARIOUS ARTISTS
- NICKI MINAJ YOUNG MONEY/CASH MONEY/REPUBLIC *_MADONNA LIVE NATION/INTERSCOPE SINATRA: BEST OF THE BEST REPRISE 79764/CAPITOL = CLASSICAL FOR STUDYING LIFESCAPES 58163 E/MOOD MEDIA .
BLOW ME (ONE LAST KISS) 2 3 EMERGENCY -Hﬁ TONY BENNETT @ ; RENEE FLEMING
" _PINKRCA i AUDIO PLAYGROUND FEAT. SNOOP DOGG CANWEST MUSICWORKS P DUETS Il RPM 66253/COLUMBIA THE ART OF RENEE FLEMING DECCA 017172/DECCA CLASSICS
s g THISISLOVE 5 4 ALLRIGHT , 3 BIG BAD VOODOO DADDY F] 29 VARIOUS ARTISTS
WILL.LAM FEAT. EVA SIMONS WILL | AM/INTERSCOPE ~_FRANKIE DAUMAN __RATTLE THEM BONES SAVOY JAZZ 17898"/SLG (T 3 ~_LIFESCAPES: CLASSICAL STRESS RELIEF LIFESCAPES 58100 EXMOOD MEDIA
s TRIUMPHANT (GET ‘EM) , SHE WOLF (FALLING TO PIECES) ﬂm BRAD MEHLDAU TRIO E SOUNDTRACK
~_MARIAH CAREY ISLAND/IDJMG : DAVID GUETTA FEAT. SIA WHAT A MUSIC/ASTRALWERKS/CAPITOL 'WHERE DO YOU START NONESUCH 532029 WARNER BROS. =. MOONRISE KINGDOM FOCUS FEATURES 718892/ABKCO E
o R.IP. , | WAS HERE 5 23 CHRISBOTTI 14 DANIEL BARENBOIM
i " RITA ORA FEAT. TINIE TEMPAH ROC NATION/COLUMBIA ~_BEYONCE PARKWOOD/COLUMBIA ~_IMPRESSIONS COLUMBIA 60352 - _BEETHOVEN FOR ALL DECCA/DG 016871/DECCA CLASSICS |
1 11 SPECTRUM (SAY MY NAVIE) , BAD 2012 " MELODY GARDOT ! I MORMON TABERNACLE CHOIR ]
""" FLORENCE + THE MACHINE REPUBLIC MICHAEL JACKSON FEAT. PITBULL MJJ/LEGACY/EPIC | THE ABSENCE DECCA/VERVE 016816"/VG GLORY! MUSIC OF REJOICING MORMON TABERNACLE CHOIR 5063064

13 § MYEVERYTHING
m NOELIA PINK STAR/PCM
;g LET'SHAVE AKIKI
_SCISSOR SISTERS POLYDOR/CASABLANCA
5 GET IT STARTED 2 5 ONVA
_PITBULL FEAT. SHAKIRA MR. 305/POLO GROUNDS/RCA 2 - _MEITAL FEAT. SEAN KINGSTON HUMAN LOVES HUMAN
4 11 WHENIT FEELS THIS GOOD 2 11 ALLSTARS
__RICHARD VISSION VS. LUCIANA SOLMATIC BLUSH FAR WEST
11 13 SCREAM 18 13 SEXIS IN THE HEEL
. USHER RCA """ _CYNDI LAUPER PULSAR/MEGAFORCE

7 30 ROBERT GLASPER EXPERIMENT ﬁf  ZUILLBAILEY/JUN MARKL/INDIANAPOLIS SYMPHONY ORCH.
_BLACK RADIO BLUE NOTE 86333 - " DVORAK: CELLO CONCERTO TELARC 32927/CONCORD

n ’ @ GREGORY PORTER En THEMETROPOLTANOPERA GRCHESTRA AND CHORLSLEVIVAUIS) I]
JL " _BE GOOD MOTEMA 75 1 TWILIGHT OF THE 60DS DG 017249/DECCA CLASSICS =

NE-YO MOTOWN/IDJME

23 15 SPECTRUM
ZEDD FEAT. MATTHEW KOMA INTERSCOPE

9 41 SOUNDTRACK SOUNDTRACK
) IGHT IN PARIS MADISON GATE 63482 EX | DOWNTON ABBEY CARNIVAL/MASTERPIECE 01625/DECCA

n‘i“ . LLOYD PRICE [[1 KHATIA BUNIATISHVILI/ORCHESTRE DE PARIS T‘
I'M FEELING 60OD! LPM 22475 - CCHOPIN SONY CLASSICAL 97129/SONY MASTERWORKS

13 g CHRISTIAN SCOTT i l DARCANGELOPISARONI DAMRAU/DIDONATOVILLAZONE/ERDMANN
CHRISTAIN A TUNDE ADJUAH OMNI AMERICAN 3237/CONCORD MOZART: DON GIOVANNI DG 017428/DECCA CLASSICS

4 DON'T YOU WORRY CHILD 2% 4 2 DONTFAIL MENOW BEEGIE ADAIR ! AUDIOMACHINE
| SWEDISH HOUSE MAFIA FEAT, JOHN MARTIN ASTRALWERKS/CAPITOL MELANIE AMARO SYCO/EPIC BEEGIE ADAIR & FRIENDS GREEN HILL/SPRING HILL SS78YEMI CMG. CHRONICLES AUDIOMACHINE 74741
12 YOU'RE GONNA LOVE AGAIN I'M MOVING ON - 10 4 LUCIANA SOUZA - g 1o MILOS KARADAGLIC
©_NERVO ASTRALWERKS/CAPITOL ONQ MIND TRAIN/TWISTED THE BOOK OF CHET SUNNYSIDE 1316 PASION MERCURY CLASSICS/DG 017000/DECCA CLASSICS
4 SEND ME YOUR LOVE m 4 2 KILLINIT nu@'r LANDAU EUGENE MURPHY, JR. .
" _TARYN MANNING FEAT. SULTAN + NED SHEPARD CITRUSONIC STEREOPHONIC il KREWELLA KREWELLA/COLUMBIA " THAT'S LIFE SYCO 99178/COLUMBIA BEETHOVEN: COMPLETE PIANO SONATAS EMI CLASSICS DIGITAL EX
10 | CAN ONLY IMAGINE 4 ROCK THE HOUSE

DAVID GUETTA FEAT CHRIS BROWN & LIL WAYNEWHAT A MUSICASTRALVERISCAPITOL _AFROJACK WALL/SPINNIN'
20 e HELLA BAD 29 7 EXPOSURE
©~ _NIRE ALLDAI VIRGIN/CAPITOL _THE HOUSE REJECTS FEAT. STAB SEA T0 SUN
3 EVERYTHING THAT | GOT ~ SUNRISE
KRISTINE W FLY AGAIN __MADISON PARK VS. BEECHKRAFT BASICLUX
‘g BOYS WILL BE BOYS I'LL SAY IT
" _PAULINA RUBIO UNIVERSAL MUSIC LATINO/UMLE 4| KATHY GRIFFIN DONUT RUN
WINNER L NEVER PLAYED THE BASS
PET SHOP BOYS ASTRALWERKS/CAPITOL _NABIHA DISCO:WAX
MOVE IN THE RIGHT DIRECTION 12 ALLE
GOSSIP COLUMBIA ERIC PRYDZ ASTRALWERKS/CAPITOL
NOTHING’S REAL BUT LOVE MONARCH
REBECCA FERGUSON SYCO/COLUMBIA DELERIUM & NADINA NETTWERK
2 /,J" LET’S GET IT STARTED (TONIGHT) 50 5 WE'LL BE COMING BACK
- _ADRIANA RUBIANO PHATT B0I * _CALVIN HARRIS FEAT. EXAMPLE ULTRA
27 4 CALL YOUR NAME GANGNAM STYLE
GRAVITONAS SOF0 PSY SCHOOLBOY/REPUBLIC
S ’@‘ CELEBRATE ZOON BALOOMBA
2 MIKA FEAT. PHARRELL WILLIAMS CASABLANCA DAVID LONGORIA DEL ORO

CONTEMPORARY . CLASSICAL :
JAZZ ALBUMS" CROSSOVER ALBUMS™

TITLE IMPRINT & NUMBER/ DISTRIBUTING LABEL

LINDSEY STIRLING

LINDSEY STIRLING BRIDGETONE 3003 EX
MARCUS MILLER NATHAN PACHECO
RENAISSANCE 3 DEUCES/CONCORD JAZZ 33784/CONCORD NATHAN PACHECO DISNEY PEARL SERIES 004595/BUENA VISTA

m THE RIPPINGTONS FEAT. RUSS FREEMAN -ﬁ“ @ IL VOLO ﬁ]
BUILT TO LAST PEAK 5165/EONE 5 LT ILVOLO TAKES FIGHT OPERA BLUES/GATICARENTORIGEFFEN D1GERIGA
- 5 n ESPERANZA SPALDING i - 5 45 ANDREA BOCELLI | ‘
-~ _RADIO MUSIC SOCIETY MONTUNO/HEADS UP 33174/CONCORD i CONCERTO: ONE NIGHT IN CENTRAL PARK SUGAR 015877/DECCA
m’ BRIAN CULBERTSON E ﬂﬂ JACKIE EVANCHO @
~_DREAMS VERVE 016842/V6 DREAM WITH ME SYCO 87061/COLUMBIA

MACEO PARKER E 3 7 ILVOLO m
SOUL CLASSICS WOR/LISTEN 2 83364/RAZOR & TIE - IL VOLO OPERA BLUES/GATICA/RENTOR/GEFFEN 015517/1GA ©

3 E PET METHENY 7 i— TTZHAK PERLMAN/CANTOR YITZCHAK MEIR HELFGOT
= l ~"_UNITY BAND METHENY/NONESUCH 531257WWARNER BROS, | ﬂ ﬁ‘ ETERNAL ECHOES SONY CLASSICAL 42006/SONY MASTERWORKS
;13 JOE JACKSON - 7 g 2CELLOS
THE DUKE RAZOR & TIE 83270 *_2CELLOS MASTERWORKS 91011/SONY MASTERWORKS -

l;l 14 GERALD ALBRIGHT / NORMAN BROWN ﬂ -_@H ) 1 IL DIVO W
~""_24/1 CONCORD JAZZ 33445/CONCORD 3 E 'WICKED GAME SYCO 96448/COLUMBIA
n 15 5 TROMBONE SHORTY %) ¢ 4 JIMBRICKMAN

~_FOR TRUE VERVE FORECAST 015586/VG. ROMANZA SOMERSET 56142 EX

m@ PAUL HARDCASTLE E‘l i SHJ 4g YO-YOMA/STUART DUNCAN/EDGAR MEYER/CHRIS THILE

*_THE CHILL LOUNGE: VOLUME 1 TRIPPIN ‘N’ RHYTHM 57 . 'THE GOAT RODEO SESSIONS SONY CLASSICAL 84118'SONY MASTERWORKS
NICHOLAS COLE LONDON PHILHARMONIC ORCHESTRA

BIHANNA SRP/DEF JAMIDIMG : ENDLESS POSSIBILTIES CUTMORE 59 Gl THE GREATEST VIDEO GAME MUSIC X5 114

DON'T YOU WORRY CHILD B nor vwane 1 ] N voio . 1
SWEDIS MARTIN ASTRALWER ROB WHITE 6 1 ILVOLO I
SHEDIS LIS AR AT 0K MARIIN 15 FANIER2ATT. g ' JUST KICKIN' T QUEEN OF SHEBAVHUSH 912730RPHES E] E@ ILVOLO: EDICION EN ESPANOL PERA BLUES GATICARENTORGEFFEN DISTSUME
5 BLOW ME (ONE LAST KISS) NILS f ALFIE BOE
@ :.‘;!(l'"‘;AG o CITY GROOVE BAJA 552/TSR - 'ai 16 auRE DECCA 016422
QANWETALNEYOUTR m'u\! ITusE?u':.‘z?quEN OF SHEBA/YSK 91267/HUSH E -E Lguﬁlufmgssns DG 015849*/DECCA Q
THE NIGHT OUT ==
MARTIN SOLVEIG BIG BEAT/ATLANTIC

LIGHTS
i ELLIE GOULDING CHERRYTREE/INTERSCOPE

15 THE VELDT
| DEADMAUS FEAT. CHRIS JAMES MAUSTRAP/ULTRA
S LONG AS YOU LOVE ME
~_JUSTIN BIEBER FEAT, BIG SEAN SCHOOLBOY/RAYMOND BRAUN/ISLAND/IDJME
15 4 TOOCLOSE
ALEX CLARE REPUBLIC
47 SILHOUETTES
i ICIl FEAT. SALEM AL FAKIR LEVELS/VERATONE/ATOM EMPIRE/INTERSCOPE

LINDSEY STIRLING
LINDSEY STIRLING BRIDGETONE 3003 EX
4 12 FLORIDA
~_WILD ONES POE BOY/ATLANTIC 526672/AG
2 MADONNA
‘ - _MDNA LIVE NATION/INTERSCOPE 016658"/IGA
5 33 SKRILLEX
BANGARANG (EP) BIG BEAT/OWSLA/ATLANTIC 528521/AG I
g5 DAVID GUETTA i
" _NOTHING BUT THE BEAT WHAT A MUSIC/ASTRALWERKS 78830/CAPITOL
VARIOUS ARTISTS [
MO THATS WHA L PARTYANTHEMS U ESSALBISH LS LTI
5, PETSHOPBOYS
" _ELYSIUM ASTRALWERKS 19772*
s e LMFAO
SORRY FOR PARTY ROCKING WILLLAM/CHERRYTREE/INTERSCOPE 0156781GA

| g PURITYRING iy
" _SHRINES 4AD 3218*
13 71 LADY GAGA
'BORN THIS WAY STREAMLINE/KONLIVE/INTERSCOPE 015373*/IGA
1 BLAQKAUDIO
= _BRIGHT BLACK HEAVEN BIG DEATH 0612/SUPERBALL =
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o WORLD ALBUMS™

TITLE IMPRINT &NUMBER/ DISTRIBUTING LABEL

KEITH HARKIN H’
KEITH HARKIN VERVE 017247VG
B

12 5 KCAND THE SUNSHINE BAND 5 15 WIDE AWAKE 4 5 LATELY 1, G-DRAGON
" _FLASHBACK WITH KC AND THE SUNSHINE BAND RHING FLASHBACK 26201 RHIND KATY PERRY CAPITOL ANITA BAKER BLUE NOTE/CAPITOL i _ONE OF A KIND (EP) YG DIGITAL EX
10 g M83. f ON YOUR FEET -E|@ DEAD CAN DANCE
" " _HURRY UP, WE'RE DREAMING. M83 9510*/MUTE 4 JULIAN VAUGHN TRIPPIN 'N' RHYTHM =" _ANASTASIS PIAS 55°
%5 il NERO 17 4 |CAN ONLY IMAGINE 1 14 INTHE MOMENT 5 3 ITZHAKPERLMAN/CANTOR VITZCHAK MERHELFGOT
WELCOME REALITY MTA/MERCURY/CHERRYTREE/INTERSCOPE 016371/16A 'DAVID GUETTA FEAT CHRIS BROWN & LIL WAYNE VVHAT A MUSICASTRALWERKS/CAPITOL - _GERALD ALBRIGHT / NORMAN BROWN CONCORD JAZZ/CMG ETERNAL ECHOES SONY CLASSICAL 42006/SONY MASTERWORKS
 WELCOME REALTY MTANERCURYCHERYIREE TERSLOPE DTG4 _ DAV GUETTAFAT CHAS BROVN &L WAYNE AT A WUSUASTRAERSTAFTOL __GERALD ALBRIGHT / NORMAN BROWN CONCORD JAZZ/CVG
15 2 TIESTO , ALIVE MAGICAL - ra CELTIC WOMAN E\
| CLUB LI ILUME TWO: MIAMI MUSICAL FREEDOM 004 ~_KREWELLA KREWELLA/COLUMBIA JONATHAN FRITZEN FEAT. BONEY JAMES NORDIC NIGHTS i BELIEVE MANHATTAN 79660
5 15 KNIFE PARTY 23 g LONG TIME 16 FEELIN'IT H 5 g CELTIC THUNDER ﬂ
" RAGE VALLEY (EP) BIG BEAT/ATLANTIC DIGITAL EYAG ~ _JOHN DE SOHN FEAT. ANDREAS MOE EPIC "~ _DAVID BENOIT HEADS UP/CMG VOYAGE CELTIC THUNDER 016471/DECCA
BEATS ANTIQUE 4 LETMELOVE YOU [UNTILYOU LEARNTO LOVE YOURSELF) 3 A DAY IN PARIS - ANTIBALAS l:ﬂ
CONTRAPTION: V. Il ANTIQUE 004* EX NE-YO MOTOWN/IDJMG = CRAIG SHARMAT INNERVISION ~_ANTIBALAS DAPTONE 028" |

HOW TO DRESS WELL
TOTAL LOSS ACEPHALE 025*

n MARINA AND THE DIAMONDS
ELECTRA HEART ELEKTRA 531129

POUND THE ALARM 15 CAN'T STOP NOW CELTIC THUNDER
IICKI MINAJ YOUNG MONEY/CASH MONEY/REPUBLIC VINCENT INGALA VINCENT INGALA 'VOYAGE 11 CELTIC THUNDER/DECCA 017223 EXVG

CREAM ' BETWEEN US GAELIC STORM ﬂ
¥

Global Media, LLC and Nielsen SoundScan, Inc. All rights reserved.

" _USHER RCA NICHOLAS COLE CUTMORE CHICKEN BOXER LOST AGAIN 20061

m LESSONS IN LOVE 12 5 HOUSE OF GROOVE WAX TAILOR
KASKADE FEAT. NEON TREES ULTRA 7 EUGE GROOVE SHANACHIE DUSTY RAINBOW FROM THE DARK LE PLAN 020"
g WHISTLE ﬁ@ COUGARS & GIGOLOS
] - _FLO RIDA POE BOY/ATLANTIC THE RIPPINGTONS FEAT. RUSS FREEMAN PEAK/EONE
2 11 12 YOU'RE THE ONE FOR ME

o KARMIN EPIC BLAKE AARON INNERVISION |
, DON'T WAKE ME UP ‘ﬁ DON'T WALK AWAY - | VARIOUS ARTISTS ' ‘
] ~ _CHRIS BROWN RCA JONATHAN BUTLER MACK AVENUE LIFESCAPES: JUST RELAX: MAUI MOOD MEDIA 58102 EX It

WE’'LL BE COMING BACK 13 M-POWERED KISS
| CALVIN HARRIS FEAT. EXAMPLE ULTRA MARCUS ANDERSON FEAT. FOURBOEAST ANDERSON STOP GIRL NH MEDIA DIGITAL EX
3 ONE MORE NIGHT LET’S BOUNCE F@]@ VARIOUS ARTISTS
MAROON 5 A&M/OCTONE/INTERSCOPE = NILS BAJATTSR CAFE CON MUSICA NATIONAL 20078 EX/STARBUCKS

19 47 KOR
THE PATH OF TOTALITY ROADRUNNER 617728

KID KOALA
12 BIT BLUES NINJA TUNE 190*
GRIMES

2 2 ysions a0

E THE GASLAMP KILLER i
BREAKTHROUGH BRAINFEEDER 033"
24 2 ARMIN VAN BUUREN
l UNIVERSAL RELIGION CHAPTER SIX ARMADA DIGITAL EX h.

- 20 2 TOBYMAC I
z ~ DUBBED & FREQ'D: A REMIX PROJECT FOREFRONT 83332/EMI CMG

HELLO

All charts @ 2012,

TRADITIONAL CLASSICAL ALBUMS, CLASSICAL CROSSOVER ALBUMS and WORLD ALBUMS rules and explanations. SMOOTH JAZZ SONGS: Compiled from Airplay data supplied by 23 panelists. See Charts Legend for rules and
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;g g TITLE
b § E ARTIST IMPRINT/PROMOTION LABEL
10

L Eg §E Eg #‘\RET"IA%NT/DISTHIWJUNELAEH E

o 10 NO ME COMPARES e DADDY YANKEE
ALEJANDRO SANZ UNIVERSAL MUSICLATING/UMLE PRESTIGE EL CARTEL 19164/ CAPITOL LATIN
e 4 g ALGOMEGUSTADETI 2 2 4 MANA
_WISINS VANDEL FEAT CHRISBROWN& FPAIN VIACHETE/UMLE__ o DXUIADOSESLABAHIAWARNER LATINASG2125
3 2 g SINRESPIRACION o [T GRUPO EXTERMINADOR
. BANDAELRECODO DE CRUZLIZARRAGA FONOVISA/UMLE LD ELPUNTOEXACTO SKALONA 6954
4 3 13 MIRANDOALCIELO 4 4 1 WISIN&YANDEL
_ 5 ROBERTO TAPIA FONOVISAUMLE UDERES MACHETE 016992/UMLE
e 5 1o CABECITADURA 5 & 5 VARIOUSARTISTS
LAARROLLADORA BANDA ELLIMON DE RENE CAMACHO DISA/UMLE _LAFORMULA THE COMPANY PINA70208/SONY MUSICLATIN |
6 | § 15 PASARELA 6 5 |4 ROMEOSANTOS Bl
DADDY YANKEE EL CARTEL/CAPITOL LATIN - _FORMULAVOL1SONYMUSICLATING2046 |
TEQUIERO 2 21 PRINCEROYCE
Z iz ARJONA METAMORFOSIS Z 32 PHASE N TOP STOP 530077/AG .
INCONDICIONAL LOS BUKIS
8 2l 2 PRINCEROYCE TOP STOP o )| ) ICONOS: 25 EXITOS FONOVISA 016859/ UMLE
e 27 g BALADA (TCHE TCHERERE TCHE TCHE) o g 3 JENNIRIVERA
GUSTTAVO LIMA PANTANNAL/RGE /SOM LIVRE/SONY MUSICLATIN JOYAS PRESTADAS: POP FONOVISA 354660 UMLE
10 g 35 AMORCONFUSO 10 7 g JULIONALVAREZYSUNORTENOBANDA
GERARDOORTIZ DEL/SONY MUSIC LATIN ENVIVO DISA017232/UMLE
; GENTE BATALLOSA | PESADO
i e[ CALIBRE 50 FEAT BANDA CARNAVAL DISAVUMLE Q G MIPROMESA DISA 017195UMLE
UN HOMBRE NORMAL DON OMAR
(20 s ESPINOZAPAZ VIDEOMAX/DISAUMLE a2 Bol 2
HASTA QUE SALGA EL SOL KANY GARCIA
a3 iz i DON OMAR ORFANATO/MACHETE/UMLE @ Gl m ATIN 40942 I
ELBUEN EJEMPLO MIGUEL BOSE
i CALIBRESD DISAVUMLE Ja Rl PPAPITWO WARNER LATINA 532274
@ 23 5 SOLOVINEADESPEDIRME @ mHILLSONG
= GERARDO ORTIZ DEL/SONY MUSIC LATIN ‘GLOBAL PROJECT.ESPANOL HILLSONG/SPARROWZGSE/EMI CMG.

35 DUTTYLOVE
DON OMAR FEAT. NATTY NATASHA ORFANATO/MACHETEAUMLE
AISEEUTEPEGO

o f s MICHEL TELO PANTANNAL/RGE/SONY MUSIC LATIN

18 1 11 WILLUSTILLLOVEMETOMORROW

LESLIE GRACE TOP STOP

ELPASADO ES PASADO

LAADICTIV/ JOSE DEMESILLAS SONY MUSICLATIN

TEMIRABAS MAS BONITA

CHUY LIZARRAGA'Y SU BANDA TIERRA SINALOENSE DISA/UMLE

2 7 DIOSADELOS CORAZONES

KEN-Y, ZION, LOBO, LENNOX, ARCANGEL& RKM PINA

ERES MISUENO

FONSECA PROYECTO NASH/HANDY/SONY MUSIC LATIN

21 19 ESTILOITALIANO

= JESUS OJEDAY SUS PARIENTES DISCOS SOL/FONOVISAVUMLE

YATE OLVIDE
YURIDIA SONY MUSICLATIN
. 365DIAS
LOS TUCANES DE TIJUANA FONOVISA'UMLE
ECHA PA'LLA (MANOS PA'RRIBA)
PITBULL MR 305FAMOUS ARTIST/SONY MUSIC LATIN
NOSIGUEMODASA K A ELLANO SIGUE MODAS
DON OMARFEAT. JUANMAGAN ORFANATO/MACHETE/UMLE
HASTA QUE TE CONOCI
NERLATINA

19 20 2

B R B B
@ o o o~

DETRAS DE MI VENTANA

JENNIRVERA FONOVISAUMLE

MIPROMESA

PESADO DISAUMLE

ALGUIEN

KANY GARCIA SONY MUSIC LATIN

4 ONEMORE NIGHT

MAROONS A&M/OCTONE/INTERSCOPE

WHERE HAVE YOU BEEN

RIHANNA SRP/DEF JAM/DJMG

LLUEVE

INTOCABLE GOOD |

DONDE ESTES LLEGARE

ALEXIS & FIDO SONY MUSIC LATIN

WHISTLE

FLORIDA POE BOY/ATLANTIC

LAS MORENAS

ELCOYOTEY SUBANDATIERRA SANTA ISA/MORENA

, ELPRIVERLUGAR
LAORIGINALBANDA ELLIMON DE SALVADOR LIZARRAGA FONOVISAUMLE
QUE PENSABAS?
HORACIO PALENCIA FONOVISA/UMLE

AMOR REAL
'GOCHO FEAT. YANDEL & WAYNEWONDER NEW ERA/SUMMA

POUND THE ALARM

NICKIMINAJ YOUNG MONEY/CASH MONEY/REPUBLIC
ENRESUMEN

BANDALOS RECODITOS DISAUMLE

LA PASION TIENE MEMORIA
EDNITANAZARIO SONY MUSICLATIN

MIVIDA ERES TU

NKLABE NULIFE/SONY MUSICLATIN

TODO LO QUE QUIERES ES BAILAR
JORGEVILLAMIZAR FEAT DESCEMERBUENO WARNER LATINA
TANTO AMOR

SHAILADURCAL CAPITOLLATIN

DISENAME

JOANSEBASTIAN FAS /SKALONA

MUERO DE CELOS
DOMENICMARTE FEAT.LUZRIOS J & N
AYANTAME

ILEGALES FEAT.EL POTRO ALVAREZ SUMMA
GOOD TIME

OWLCITY & CARLY RAE JEPSEN 604/SCHOOLBOY/INTERSCOPEREPUBLIC

oy
F ]
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After a four-week hiatus, Alejandro Sanz’s
“No Me Compares” returns to No. 1fora
second week on Hot Latin Songs, making
an unusual 1-2-7-10-1 chart trajectory. This
week’s surge comes from a 67% increase
in audience impressions (to 11.3 million),
according to Nielsen BDS.
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12 JESUS OJEDA Y SUS PARIENTES

U ESTILOITALIANO DISCOS SOLFONOVISA 017144/UMLE
17 15 g ROBERTOTAPIA
3 [ELMUCHACHO FONOVISA 017035 UMLE
JENNIRIVERA
U JOYAS PRESTADAS: BANDA FONOVISA 354659/ UMLE
1o 17 |3 JESSE&JOY
CON QUIEN SE QUEDA EL PERRO? WARNER LATINA 529227
€ 2 13 MARCOANTONIOSOLIS
UNANOCHE DELUNA MAS ENVIVO DESDE BUENOSARES HABARIFO\OVISAOTTBUMLE
21 |2 |2 ELTRONODEMEXICO

*_LOMEJOR DE EL TRONO DEMEXICO FONOVISA 016614/ UMLE
HECTOR ACOSTA “EL TORITO"
CONELCORAZONABIERTO 0 AMAENEMUSICUNNERSALMUSICLATINDES2UMLE

20 CONJUNTO PRIMAVERA
ICONOS: 25 EXITOS FONOVISA 016850/ UMLE
CAMILA
1% DEJARTEDEAMAR SONY MUSIC LATIN 53881 D
" LARRROLLADORABANDAELLIMONDDERENECAMACHD
ICONOS: 25EXITOS DISA017115/UMLE
SHAKIRA
SALEELSOL EPIC 77433/SONY MUSIC LATIN
VARIOUS ARTISTS
LASBANDAS ROMANTICAS DEAMERICA 2012 DISA 1638/ UMLE
21 g LOSINQUIETOS DELNORTE
LOSHOMBRES DENEGROAPP EAGLEMSICSENTEUNNERSAL MUSCLATINO B HEAMLE
LARRROLLADORABANDAELLIMONNDERENE CAMACHD
IRREVERSIBLE. 2012 DISA 016451/UMLE
ARJONA
INDEPENDIENTE METAMORFOSIS 523011 WARNER LATINA
EL TRONO DE MEXICO
/ACORAZON ABIERTO FONOVISA 016364 UMLE
s GERARDO ORTIZ o
ENTREDIOS Y ELDIABLO DEL 91251/SONY MUSICLATIN
3BALLMTY
INTENTALO FONOVISA 354663/ UMLE
17 JUANES o
JUANES MTVUNPLUGGED UNIVERSAL MUSICLATINO D16310UMLE
LOS BUITRES DE CULIACAN SINALOA
TRIBUTO AL MAS GRANDE CHALINO SANCHES V.. P.2118
LUCERO & JOAN SEBASTIAN
UNLU® JO SKALONA 649
CAMILO SESTO
2DGRANDES EXITOS VERSE 9060
1 ESPINOZAPAZ
\UNHOMBRE NORMAL VIDEOMAX/DISA 16534 UMLE
_ LOS YONIC'S
ICONOS: 25 EXITOS FONOVISA 017138/ UMLE
4 72 TIERRACALI
'UNSIGLODEAMOR VICTORIAVENEMUSIL/UNNVERSAL MUSIC LATINO S54133UMLE
LOS HOROSCOPOS DE DURANGO
©_VIEJITAS PERO BUENAS... FONOVISA 016343/UMLE
a5 11 CONJUNTO ATARDECER
DEMIL MANERAS.. SINLIMITES DISA 016328/ UMLE
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MANA Bl
DDRAMAY LUZ WWARNER LATINA 526530
YURIDIA
~_PARAMI SONY MUSICLATIN 92057
4 3 CALIBRE50
ELBUENEJEMPLO DISA 016554 UMLE
53 g BANDACARNAVAL
MAXIMO NIVEL DISA 016504 UMLE
s 39 LOSTEMERARIOS
= 30ANIVERSARIO DISA 016641/UMLE
s 33 LOSALEGRES DETERAN
JOYAS NORTENAS: 15 CLASICAS |0DA 4002
57 5 VARIOUS ARTISTS
AMIMEXICO FONOVISA 017255UMLE

8:000::0:00

REIK
47138 pgro sonyMUSICLATIVESS!

Grupo Exterminador picks up its first No.
1on the Regional Mexican Albums chart
in 19 appearances with £/ Punto Exacto
(2,000 copies sold, according to Nielsen
SoundScan). The group’s previous best
position on the tally was No. 4, with
2006’s Para Ti . .. Nuestra Historia.

Go to www.billboard.biz for complete chart data
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i MANA
EXILADOS ESLA BAHIA WARNER LATINA 532125

5 2 LOSBUKIS
CONOS SEUTOSFONOVISADISSHUMLE_____
1 JULIONALVAREZYSUNORTENOBANDA
- _ENVIVO DISA017232/UMLE
3 |5 PESADO
= ~_MIPROMESA DISA 017195UMLE
JESUS OJEDA Y SUS PARIENTES
ESTLOMAUANO DISCOSSOLFONOVISADTTIMUNIE
ROBERTO TAPIA
ELMUCHACHO FONOVISA 017035UMLE
JENNIRIVERA
| JOVASPRESTADAS BANDAFONOVISAJSSSOUMLE
EL TRONO DE MEXICO
LOMEJOR DEELTRONO DEMEXICO FONQVISA 0166 14/UMLE
CONJUNTO PRIMAVERA
J CONOSZEAT0S FONGVISAGIEIAMIE ___§
LARRROLLADORABANDAELLIMONDERENECAMACHD
ICONOS: 25EXITOS DISA01715/UMLE
VARIOUS ARTISTS
LASBANDAS ROMANTICAS DE AMERICA 2012 DISA 016382/ UMLE.
LOS INQUIETOS DEL NORTE
LOSHOMBRES DENEGROAPR EAGLE MUISLSENTEUNNERSALMUS CLATNO S5146UME
LARRROLLADORABANDAELLIMONDERENECAMACHO |
IRREVERSIBLE. 2012 DISA 016451/ UMLE
ELTRONO DEMEXICO
'ACORAZON ABIERTO FONOVISA 016964 UMLE
GERARDO ORTIZ o
ENTREDIOS Y ELDIABLO DEL91251/SONY MUSICLATIN
3BALLMTY
INTENTALO FONOVISA 354663/ UMLE
LOS BUITRES DE CULIACAN SINALOA
TRIBUTO AL MAS GRANDE CHALINO SANCHES V/| 2118
LUCERO & JOAN SEBASTIAN
UNLU* JO SKALONA 6949
ESPINOZA PAZ
UNHOMBRE NORMAL VIDEOMAX/DISA 016594/UMLE
LOS YONIC'S
ICONOS: 25EXITOS FONOVISA 017133/UMLE

GRUPO EXTERMINADOR I
(2]
3

o
w

8 8 8

16 34

:000:0- - -0
=
=)

=
o

4

4
N
o
o =

-
L
=
S

4

©
SE
~ &

20

EE gg gg #T{HE-('I':/ISP:I-NT/DISTH\BUWNGMBEL

s ROMEO SANTOS
FORMULA:VOL 1 SONY MUSICLATIN 82046
1 PRINCE ROYCE
PHASEII TOP STOP 530077/AG
5 5 HECTORACOSTA“ELTORITO”
7 4 EDDIE MONTALVO
DESDENURVAYORK APUERTORICO SENORMARCHAES)
4 13 N'KLABE
LASALSAVIVE NULIFE 55085/SONY MUSIC LATIN
VICTOR MANUELLE
BUSCOUNPUEBLO SONY MUSIC LATIN 98750
6 30 JUAN LUIS GUERRA 440
CCOLECCION CRISTIANA CAPITOLLATIN 29678
all 4 VARIOUS ARTISTS
SUPER BACHATA PLANET 293
9 2 ELVIS CRESPO
LOSMONSTERS FLASHVENEMUSICUNIVERSALMUSIC LATIN B54291 UMLE
10 12 FRANKIERUIZ
MIGENERACION:LOS CLASICOS UNIVERSALMUSIC LATINO D16ESS UMLE
16 5 FONSECA
" _ILUSION PROYECTO NASHHANDY 45271/SONY MUSIC LATIN
118 CHEO FELICIANO/RUBEN BLADES
EBASAY AJA ARIEL RIVAS 8255

ALFONSOLOVO
LAGIGANTONA NUMERO
12 14 VARIOUSARTISTS
SUPER SALSA SUMMER 2012 PLANET 279
10 LALORODRIGUEZ
*_MIGENERACION:LOS CLASICOS UNVERSAL MUSICLATINO 016840 UMLE
§1 LUIS ENRIQUE
SOYY SERE TOP STOP 30020/SONY MUSIC LATIN
g OMEGA
ELDUENO DELR.OW2 PLANET 226

Em

i@:@:0 00500

29 JENNIRIVERA
JOYAS PRESTADAS:POP FONOVISA 54660 UNILE
g KANYGARCIA
KANY GARCIA SONY MUSIC LATIN 40942
3 MIGUELBOSE
PAPITWO WARNER LATINA 532274

I HILLSONG N
(GLOBAL PROJECT: ESPANOL HILLSONG/SPARROW (2355EMI CMG

§ 32 JESSE&JOY
‘CONQUIEN SE QUEDAELPERRO? WARNER LATINA 529227

~

w o~

g 13 MARCOANTONIO SOLIS
UNANOCHEDELUNA HABARIFONOVISADITG/UMLE |
CAMILA

9 198 o aREDE AMARSONY MUSIC LATINS381 =

gg SHAKIRA
SALEELSOL EPIC T7433/SONY MUSIC LATIN
ARJONA
INDEPENDIENTE METAMORFOSIS 52901 1/WARNER LATINA
JUANES @)
JUANESMTVUNPLUGGED UNIVERSAL MUSICLATINO O1GSIQUMLE
CAMILO SESTO
20GRANDES EXITOS VERSE 3060
MANA 7]
DRAMAYLUZWARNER LATINA 526530 =
YURIDIA
PARAMI SONY MUSICLATING2057

EIK
PELIGRO SONY MUSICLATIN 3571
ALEJANDRO FERNANDEZ
CANCIONES DEAMOR SONY MUSIC LATIN 1151
DIEGO VERDAGUER
VOLVEREDIEGO VERDAGUERENLOS 7S DIAM 8535

KARI JOBE
'DONDE TE ENCUENTRO SPARROW 10835EMI CMG

18 17 14 VARIOUS ARTISTS
(CAFECONMUSICA NATIONAL 20078 EX/STARBUCKS
LOS YONIC'S

35ANIVERSARIO FONOVISA 354653/ UMLE
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E—E gg §§ ';A|11RET'5I§?;II-NYNISTH!BUTING LABEL E

e mDADDYYANKEE :
PRESTIGE EL CARTEL 19164/CAPTOLLATIN
2

=

e 3 WISIN & YANDEL
LIDERES MACHETE 016992/UMLE
e 3 5 VARIOUSARTISTS
L LAFORMULA THE COMPANY PINA 70208/SONY MUSIC LATIN

4 4 31 DONOMAR

MITU2 NEW GENERATION QRFANATOMACHETEQIG2YUMLE |
e 6 g PITBULL

1AMARMANDO MR 306FAMOUS ARTIST 30850/ SONY MUSIC LATIN
6 5 5 IVYQUEEN

MUSA SIENTE/UNIVERSAL MUSIC LATINO 655150/UMLE
2 7y KINTOSOL

'FAMILIA,FE Y PATRIA LUZ 50032/ SONY MUSIC LATIN
e g 53 JALVAREZ

(OTRO NIVELDE MUSICA NELFLOW 1201
e 10 5 ALEXIS&FIDO

" _PIDENPERREQ...LOMS DURO SONY MUSICLATIN 41220
10 & 3 VARIOUSARTISTS

'BOYWONDER PRESENT CHOSEN FEW URBANG ELJOURNEY CHISENFEWEMERALDSTT2
11 11 g FARRUKO

TMPR THEMOSTPOWERRULROOKE S&A/SENTELNVERSALMUSICLTNOBSIBUAUMLE

ALEXIS & FIDO
32 )| 2|5 PPERREOLOGIA SONY MUSIC LATIN 76592
Q 15 35 ANATIJOUX
% LABALA NACIONAL 20075

VARIOUS ARTISTS
14 148 stc

13 TEGO CALDERON

us s THE ORIGINAL GALLO DELPAIS - 0.6. ELMIXTAPE JIGGIRI DIGITALEX

Telenovela actor Alex Sirvent makes his

LENNY SANTOS
LATIN 92765

FANIA ALL-STARS
ANTHOLOGY FANIA 7128/C0DIGO

S WILLIE COLON

FANIA: ANTHOLOGY FANIA7127/CODIGO

first on a Billboard chart as
“Junto A Ti,” featuring his wife, Ximena
Herrera, debuts at No. 20 on Latin Digital
Songs and at No. 11 on Latin Pop Digital
Songs (see page 47) with more than
1,000 downloads.

BETWEEN THE BULLETS

BRAZILIANS BREAKING OUT

Gusttavo Lima is the latest Brazilian artist to infiltrate the Hot Latin
Songs top 10 as “Balada (Tche Tcherere Tche Tche)” catapults 27-9 (6.8
million audience impressions, up 47%, according to Nielsen BDS).
Lima follows recent upper-tier acts Lucenzo, who was featured on
Don Omar’s 15-week No. 1 “Danza Kuduro” in 2010-11, and Michel
Tel6, who spent 10 weeks at the top with “Ai Se Eu Te Pego” (which
moves 14-17 this week).

—Rauly Ramirez

Data for week of OCTOBER 6, 2012

red 24 hours a day, 7 days a week
, Prometheus Global Media, LLC and Nielsen SoundScan, Inc. Al rights reserved.
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TURNTABLE

Send submissions to: exec@billboard.com

RECORD COMPANIES: Robbins Entertainment names Denise
Lutz national director of promotion. She was regional director
of promotion at Island Def Jam Music Group.

EOne Music promotes Sean Rockcliffe to manager
of national mixshow promotion. He was coordinator of
mixshow promotion.

PUBLISHING: The Harry Fox Agency appoints Louise
Broderick senior VP of client services. She was VP of finance.

CLINTON

DISTRIBUTION: RED Distribution taps Rob Wetstone as VP of
digital strategy. He was VP of content at eMusic.com.

TOURING: Hill Country Live names Jessie Scott director and
Seth Rothschild assistant director for its music venues in New
York and Washington, D.C. Scott was music ambassador and
Rothschild was club manager in New York.

MANAGEMENT: Working Group Artist Management taps Mike
Bachta as an artist manager and head of the company’s new
Nashville office. He was amanager at In De Goot Entertainment.

Nicholas Mishko launches boutique artist management
company 10 and 8 Management. He was a royalties clerk at
ABKCO Music & Records.

RELATED FIELDS: The Berklee College of Music in Boston
taps composer George S. Clinton as chairman of the college’s
film scoring department. He has scored such films as the
“Austin Powers” movies, “Mortal Kombat” and “Bury My Heart
at Wounded Knee.”

The Country Music Hall of Fame and Museum in Nashville
promotes Tina Wright to senior director of media relations.
She was director.

—Edited by Mitchell Peters

Guitarist sTEVE VAI and duo
2Cellos shot the video for their
new collaboration, “Highway to
Hell,” at the Guitar Center in
East Brunswick, N.J. Along for
the ride are (from left) 2Cellos’
LUKA suLic, Guitar Center

GM DANIELLE MAGLIFIORE,

Vai, Guitar Center OM RANDY
kovAc and 2Cellos’ STJEPAN
HAUSER.. moro sessasoor sessssonswssic nrssrair

radio personality TOM
JOYNER (left) congratulates CBS Radio president/CEO
DAN MASON on receiving the National Radio Award for
career service at the 2012 Radio Show (Sept. 19-21) in Dallas.
Joyner delivered the Friday luncheon keynote speech at the
conference, produced by the Radio Advertising Bureau and
the National Assn. of Broadcasters. pHoto: courTesy oF nag

industry executives

gathered to discuss the value of Radio Disney at a

network-hosted event for the advertising community
at Los Angeles’ SLS Hotel on Sept. 13. In town for the road
show were (from left) Island Def Jam VP of rhythm
promotion NOAH SHEER, Interscope senior VP of
promotion CHRIS LOPES, Radio Disney VP/GM PHIL
GUERINI, RCA VP of pop promotion DANNY COOPER and
Disney Media Sales and Marketing senior VP of network sales
MICHELLE SCAROLA. pHOTO: RICK ROWELL/DISNEY CHANNEL

WORKS

PRINCE SUPPORTS REBUILD THE DREAM
EFFORT AT CHICAGO RESIDENCY
Prince s typically quiet about the charities he supports.

“He’s oneofthe moregenerous philanthropy-oriented peoplein
the business,” says Rebuild the Dream president/co-founder Van
Jones, a friend of Prince’s who previously served as an adviser to
President Obama. “He usually quietly writes checks tonumerous
causes and helps alotof people.”

Buttheartisthas publiclyannounced his supportof Rebuild the
Dream, a grass-roots organization that is “fighting for economic
solutions for regular people,” Jones says. “We do everything from
trying to pass laws in Congress to help local people get connected
to organizations that can help them.”

During his Welcome 2 Chicago residency at the Windy City’s
United Center (Sept. 24-27), Prince allowed Rebuild the Dream
and other local charities to set up shop in the arena’s concourse.
The Rebuild the Dream Village, which included such organiza-
tions as Blacks in Green and the James Brown Academy, educated
concert-goers on how to rebuild and sustain their communities.

“Rebuild the Dream caught [Prince’s] attention because we’re
alltrying to deal with this whole global economy, which is hurting
somany people,” Jones says.

In the week ahead of the concerts, Prince appeared on ABC'’s
“The View” with Jones and actress Rosario Dawson to explain his
reasons for supporting Rebuild the Dream. “We’re at a place now
in this country where we’re going to have to work together and
stoplookingateach other’s affiliation and start taking care of each
other,” Prince said. “It’s desperate times.” —Mitchell Peters

performed their first

show at London’s Wembley Arena, former Oasis mem-

ber NOEL GALLAGHER received a special award in
honor of the occasion. On hand for the presentation are (from
left) Wembley head of operations SHARON SMITH and GM
JOHN DRURY, Gallagher, Wembley marketing manager ROB
LIEVESLEY, Metropolis Music promoter CONAL DODDS
(holding a photo of SJM Concerts promoter Chris York),
Primary Talent International agent BEN WINCHESTER and
Ignition Management managing director MARCUS RUSSELL.

PHOTO: JIM STEELE/STEELE IMAGES
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Additional photos
online this week at
billboard.biz.

biz

To submit your photos
for consideration, please
send images to
backbeat@billboard.com.
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iHeartRadio Fest Fever Heats Up Las Vegas

Clear Channel hosted its second
iHeartRadio Music Festival Sept.
21-22 at the MGM Grand Garden
Arena in Las Vegas. Boasting a
star-studded lineup that included No
Doubt, Green Day, PInk, Rihanna,
Pitbull, Aerosmith, Usher, Bon Jovi,
Taylor Swift, Miranda Lambert,
Calvin Harris and a surprise
appearance from Prince, the

festival was a sold-out draw for the
13,000-capacity venue and a popular
live stream on more than 100 Clear
Channel stations, Xbox Live and
Yahoo. The CW will broadcast

an abbreviated version of the concert
on Oct. 1.

(left), co-founder of live video
website Airtime, poses with Clear Channel
Media and Entertainment CEO BOB PITTMAN

in the arena’s VIP section. Among other VIPs
spotted during the weekend: Universal Music
Group VP of promotion David Nathan, Big Machine
Label Group CEO Scott Borchetta and former MTV
Networks CEO Judy McGrath. pHoto: MaTT kARAS/

CLEAR CHANNEL

and STEVEN TYLER (from

left) of Aerosmith grab a minute backstage

with Clear Channel’s BOB PITTMAN and
president of national programming platforms
TOM POLEMAN before playing a hits-heavy set
featuring “Cryin’” and “Dream On.” The band’s
first album in eight years, Music From Another
Dimension!, is due Nov. 6 on Columbia. pHoto: pous

SONDERS/CLEAR CHANNEL

Entertainment Enterprises

president JOHN SYKES (center) is flanked

by iHeartRadio performers PITBULL (left)
and CALVIN HARRIS. Harris played a few songs
from new album 78 Months, arriving Oct. 30 on Roc
Nation/Ultra/Columbia. Pitbull closed the festival
with an energetic blast through his own cadre of
hits, a few "90s rock riffs (Guns N’ Roses’ “Sweet
Child O’ Mine,” Lenny Kravitz’s “Are You Gonna
Go My Way”) and a duet with Ne-Yo on the finale,
“Give Me Everything.” pHOTO: DOUG SONDERS/CLEAR CHANNEL

Media and Entertainment

chairman/CEO JOHN HOGAN (left) takes

a backstage breather in the shade with
Coca-Cola VP of media and interactive ANNIS
LYLES and MediaLink CEO MICHAEL KASSAN.
Instrumental in bringing Bob Pittman to Clear
Channel in 2010, Kassan also helped negotiate the
veteran media executive’s minority stake in the
COMPANY. PHOTO: MATT KARAS/CLEAR CHANNEL
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mumm CREDIT :
an Alternative Way to Banky,

ENTERTAINMENT

W HOLLYWOOD :: OCTOBER 24-25, 2012

JUST ANNOUNCED

Keynote Q&A with Christina Aguilera

Five-time Grammy Award winner and one of the top-selling artists of all-time, Christina Aguilera
has a unique position to discuss the intersection of Film & TV music. Her career started on television
with The Mickey Mouse Club, and today she is watched by millions every week as a coach on NBC’s
The Voice. In this rare, stage Q&A, Aguilera will discuss her musical journey, her upcoming album,

and of course the role television has played and continues to play in her life and career.

PLUS:
Keynote Q&A with Antonio “L.A.” Reid
Keynote Q&A with two-time Academy Award winner Gustavo Santaolalla

Panel Highlight - Breaking Bad: Storytelling Through Music Supervision and Composing

And Much More.

Last Chance to Save $100!
www. FilmAndTVMusicConference.com

REGISTRATION: (212) 493.4263 :: Conferences@Billboard.com
SPONSORSHIP: 646.315.2961 :: Cebele.Marquez@billboard.com

Presenting Sponsor: Founding Sponsor: Conference Sponsors:
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JcrRooueuAworricn. con _THE NEW ALBUM FROM THE ARTIST WHO BROUGHT YOU THE
S a™  SMASH HIT “LOVER, LOVER” & THE CURRENT HIT “SHININ' ON ME”
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