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Founded in 1975 by music executive. Tony Martell. the T.J. Martell
Foundation is the music industry's largest supporter of innovative
medical research focusing on finding cures for leukemia, cancer Et AIDS.
The Foundation has given over S250 million over the past 37 years and
Supports eleven medical facilities across the country.
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This year's conference is
Oct. 24-25 in Los Angeles,
and will feature panels
of decision -makers. Go
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TOURING
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Conference & Awards, set
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Billboard's FutureSound
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Nov.15-16 in San Francisco.
To register, go to future
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Larry Hernandez stars
in mun2 reality show

10

A MIX OF METHODS
Varied concepts boost
subscription services

AEG: Ph
As the sports and entertainment giant
goes on the block for an estimated
$8 billion, president/CEO Tim Leiweke
vows, 'Our best years are ahead of us'

Denver billionaire Philip Anschutz is worth $7 billion, ac-
cording to Forbes (though those dose to him say it's actu-
ally multiples of that), and apparently so is the sports and

entertainment firm he founded, Anschutz Entertainment Group.
Between $7 billion and $8 billion-that's where insiders put the

price tag for AEG, which officially went on the block on Sept. 17.
AEG's holdings in real estate, sports and concert promotion make
clear how the cost could scale those heights-which would make
it the most lucrative deal in sports and live entertainment history.

More importantly, the value of AEG's executive assets and overall
model will remain the same, AEG president/CEO Tim Leiweke vows.

11

FESTIVE IDEAS
Front Gate sale heralds
unique ticketing plans

The Los Angeles
Kings' DUSTIN

BROWN presents
the Stanley Cup to

team owner PHILIP
ANSCHUTZ after

the Kings won the
championship
game in June.

"This is an investment change. This is not an organizational
change," he says. "This asset and this company are going to find
new, fresh investors that are reinvigorated about putting capital into
this company to make it even bigger and stronger. This is phase II
of AEG, and I predict our best years are ahead of us, not behind us."

Leiweke declines to confirm that asking price, however. "The
price is what someone's willing to pay for it, so we'll see what that
maybe," he says. "But I believe it is an extraordinary group ofassets."

BREAKING DOWN THE NUMBERS

Promoters are valued-or should be-for their potential to gen-
erate future revenue. In that regard alone, AEG Live-the world's
second-largest promoter, behind Live Nation-is a pretty safe bet,
owning, operating or exclusively booking 35 venues and producing
some of the highest -grossing tours of the last decade.

But the AEG portfolio extends far beyond an event promoter or

12,

FRIGHTFUL SOUNDS
Indie acts soundtrack

Halloween comedy

13

producer. The arenas alone are worth more than $5 billion, and AEG
either owns these state-of-the-art venues outright or has long-term
operating leases in high -profile markets including Los Angeles;
London; Berlin; Portland, Ore.; Australia; and China. London's 02
arena, a "category -killer" in that city because of limited real estate,
generates $120 million annually in profits, according to a source, and
is likely worth between $1.5 billion and $2 billion. Another source
says that Staples Center has received offers of $1.2 billion in the past.

The entire venue portfolio ofarenas, theaters, stadiums and clubs
on five continents exceeds 100, with 42 million fans visiting annu-
ally, AEG reports. This isn't just about real estate and physical value,
though. A successful, privately held arena with a steady flow of top -
shelf entertainment and a popular anchor tenant in a top 50 market
virtually prints money, thanks to a wide array of revenue streams
from concessions, parking, suites and sponsorships.

Depending on market size, NBA and NHL franchises are typi-
cally valued in the nine -figure range. With recent championships
and the L.A. market, the Lakers (AEG owns 34%) and Kings (AEG
owns 100%) would be on the high end of that scale. AEG also owns
100% of the L.A. Galaxy and Houston Dynamo in Major League
Soccer, and owns and operates the Home Depot Center in Carson,
Calif., and the new BBVA Compass Stadium in Houston.

Perhaps most important, the NFL is apparently ready to sign off
on AEG's proposal fora new NFL franchise and stadium-Farmers
Field-in Los Angeles. Any new owner would have to commit to
$2 billion or so to build the new stadium, plus buying a team, but
Leiweke is confident the new owner will step up and AEG will re-
main committed to the project, and further growth for the company.

"The fact is, AEG is the corporation that entered into the agree-
ment with the city and will enter into the agreement with the NFL
on Farmers Field, not Phil Anschutz or the Anschutz Corporation,"
Leiweke says. "This was always driven by AEG. With all due respect

to Mr. Anschutz, the people that run this thing day to day are not
going anywhere and we're still as committed."

THE AEG MODEL: BUILD IT AND FILL IT
Though just part ofthe AEG model, the concept ofpromoter-owned
venues is not a new one. Industry leader Live Nation, which includes
Front Line Management and Ticketmaster under its purview, is
the end -product of the '90s consolidation of promoters, the over-
whelming majority of which had real estate interests in the form
of outdoor amphitheaters. The promoters initially entered the real
estate game to counter narrow profit margins by tapping into such
revenue streams as concessions and parking that traditionally risk -
averse arena operators enjoyed.

AEG is a unique animal in that, unlike sports and entertainment
management firms SMG and Comcast-Spectacor, it has an owner-
ship stake in most of its properties. The AEG model is simple but
hugely ambitious: Enter the real estate game by building or operating
top-notch theaters, arenas and stadiums that cost hundreds of mil-
lions ofdollars; enlarge the arena footprint to include other dining,
retail and entertainment properties; and then program those venues
with a steady flow of sports and entertainment events that attract
blue-chip sponsors and a wide demographic of consumers. A best -
case example is L.A.'s Staples Center, home to AEG's Lakers and
Kings, and the centerpiece of the billion -dollar L.A. Live complex.
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Though not complex in theory, the AEG model is a
beast to operate. "It is not easy to do. It has taken a lot of
Phil's money and our time and energy over the last 15
years," Leiweke says, adding, "We happen to be working
on a few things in the company that are going to be as
dynamic and big for us as the 02 and L.A. Live were."

AEG Live became an instant competitor to Live Nation
in the global tour promotion arena, producing mega -
grossing international treks by the likes of Bon Jovi,
Usher, American Idols Live! and Justin Bieber. And
AEG quickly became a player in the burgeoning North
American festival scene through such festivals as Gold-
envoice's Coachella and Stagecoach, a partnership in the
New Orleans Jazz & Heritage fest and a range of startups
meeting with varying levels of success.

Along the way, the company rewrote live entertain-
ment in Las Vegas through partnering with Caesars
Palace on the Colosseum for an ongoing residency with
Celine Dion that has grossed more than $500 million
since 2003 (more than halfof that is profit, a source says),
according to Billboard Boxscore. AEG took the residency
concept to the arena level with Prince, Bon Jovi, Garth
Brooks and, though fate intervened, Michael Jackson.

AEG Live became the second -highest -grossing pro-
moter in the world in its first year of operation and re-
ported nearly $800 million in grosses for 2011, according
to Boxscore. The promoter now encompasses 15 regional
offices worldwide and stand-alone divisions devoted to
touring, festivals, exhibitions, broadcast, merchandise
(BandMerch) and ticketing (axs).
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WHO CAN AFFORD IT?

So who would buy AEG? While foreign investors and/
or media companies are possible, those close to the
situation believe an L.A.-based consortium is likely for
at least partial ownership, along with financial institu-
tions. Asked directly if a local consortium, including
management, would be involved in the new owner-
ship group, Leiweke says, "I would say that there is a
philosophy of participation that has existed and will
continue to exist in the company. We all have a vested
interest in this company today and we'll have a vested
interest in this company tomorrow."

A single owner like Anschutz would seem a long
shot, and Leiweke maintains the company will not be
broken up. "These assets are interconnected. Our tick-
eting company ties into our facility management com-
pany ties into our real estate development company ties
into our content company ties into our sports company.
That's the uniqueness of AEG and we're not breaking
the pieces apart."
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Fans arrive for a Los
Angeles Kings game at

Los Angeles' Staples
Center, one of AEG's

major assets.

Leiweke repeatedly expresses optimism about what
new ownership will bring to AEG. "The one commit-
ment that Phil has made here is this has to be not just the
right price but the right owner. This has to be someone
that has the capacity and capability of not only writing
a check to an owner of an NFL team to be a partner in
that team, it also has to be someone prepared to share
our vision for growth."

As to the question of "Why now?," Leiweke seems to
indicate it's all about timing. "We have come to a point
where it's important to find the next phase for AEG and
the next owner for AEG," he says. "[Anschutz] is 73 years
old, and he does want to go through some planning and
a different phase ofh is life, and I completely respect that.
We've always operated under the understanding that
this was an equity investment and I'd have to cooperate
with him to get an exit strategy. That's all this is." 
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PUBLISHING BY ED CHRISTMAN

Timbaland Brings The Beat To Ole
New multimillion -dollar deal expands music publisher's urban holding
IN A MOVE to establish a
beachhead in the pop/urban
music world, ole Music Pub-
lishing has acquired the Tim-
baland publishing catalog
and has signed the producer/
songwriter/artist to a multi-
year worldwide publishing
administration deal for songs
written going forward.

Terms of the deal weren't
disclosed but sources suggest
that ole paid $15 million -$20
million to acquire the cata-
log, which consists of about
500 copyrights, among them
seven Billboard Hot100 No. ls,
including Justin Timberlake's
"SexyBack," Nelly Furtado's
"Promiscuous," Aaliyah's "Try
Again" and Timbaland's own
"Give It to Me."

Timbaland has been rela-
tively quiet during the past
few years, but he's staging
a strong return. On Sept. 17,
Missy Elliott released her Tim-

baland-helmed "Triple Threat"
and "9th Inning," two singles
off her forthcoming album,
her first in six years. Timbal-
and-who confirms the Elliott

TIMBALAND performing in Miami on Sept.1 with MISSY
ELLIOTT, who Timbaland brought onstage during the
launch of his new sparkling liqueur, LeSutra.

album is completed-has said
he hopes to release his often -
delayed fourth solo album,
Shock Value III, in 2012.

"Timbaland is the modern
Quincy Jones," ole president
Michael McCarty said in a
statement. "He captures the
artist's vision and turns it into
reality, pushes the envelope of
popular music and is an enthu-
siastic mentor of new talent."

Among ole's active and
legacy artists are Steven Tyler,
Josh Turner and "American
Idol" alum Haley Reinhart. Mc-

Carty says ole wanted to build
both its country and contem-
porary pop/urban genres and
started with the former. "With
a company our size, we can't
do everything at once. So we
put together a strategy to be-
come a meaningful company
in country, and then after that,
focus on pop/urban," McCarty
says. "We look at Timbaland as
our franchise player."

Timbaland describes ole as
"a small company with a differ-
ent approach and a new way of
doing things," adding, "I want

to get into country eventually,
so it's perfect for me."

With the completion of the
deal, ole reports that since
opening its doors in 2004,
it has completed more than
$135 million in acquisitions
and its catalog now includes
more than 45,000 songs and
40,000 pieces of TV music.

McCarty says the benefits of
signing Timbaland have been
immediate. "He has already
been introducing us to new
talent," he says. "He is clearly
a magnet for talent."

In return, Timbaland is get-
ting a company that's well -
staffed to generate plenty of
leads for him. "We will pro-
mote his catalog heavily in
all forms of media," McCarty
says. "We have great relation-
ships with videogames and TV.
We want to have a tornado of
opportunities coming at him
so he can pick and choose the

ones that he connects with."
Timbaland agrees. "Most

publishing companies don't
come to talk to the client.
That's what I like about ole.

They come and talk to you and
ask you what you want to do."

Timbaland's catalog was
previously administered by
Warner/Chappell. According
to McCarty, ole was able to
land the deal thanks to chief
creative officer Gilles Godard,
who's based in Nashville, and
senior director of business de-
velopment David Weitzman,
who's based in the company's
Los Angeles office. Godard first
became aware that the deal
might be available through a
contact, and then Weitzman
played a key communication
role in steering the deal to the
finish line.

McCarty says, "For what-
ever success he has had al-
ready, you can tell he con-
siders himself at the stage
camp for climbing Mount
Everest and he wants to get
to the top," he says. "In the
next year or two, the work
he produces will really turn
people's heads."

Additional reporting by
Steven J. Horowitz.
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>>>BIG MACHINE,
ENTERCOM
SIGN RADIO
ROYALTY DEAL
Big Machine Label Group,
home to acts like Taylor
Swift and Rascal Flatts,
has followed its landmark
deal with Clear Channel
by striking one with Enter -
corn Communications that
allows Big Machine artists
to participate in the radio
group's terrestrial broad-
cast revenue. "This agree-
ment represents a bold
step forward to align our
interests with those of Big
Machine and their artists,"
Entercom president/CEO
David Field says.

>>>TICKETING
APPS TO SUPPORT
APPLE'S NEW
PASSBOOK
Apple began pushing
out its new iOS 6 operat-
ing system on Sept.19,
including support for
Passbook, a new Apple
app that acts like a wallet
for concert tickets, board-
ing passes, movie tickets,
retail coupons and loyalty
cards. Apps that support
Passbook started showing
up at iTunes the same day
from such companies as
Ticketmaster, Live Nation,
StubHub, Major League
Baseball, Fandango and
American Airlines.

>>>AMANDA
PALMER TO PAY
CROWD -SOURCED
MUSICIANS
Amid a backlash from
musicians, unions, and
not a few disgruntled on-
lookers, Amanda Palmer
announced on her web -
site that she will pay the
auxiliary horn and string
players that volunteer to
guest on her Theatre Is Evil
tour in cash, in addition to
the previously promised
hugs, beer and, of course,
love. Palmer, whose
record -setting Kickstarter
campaign netted her
more than $1.2 million in a
month in May, took to her
site in late August to ask
musicians to sit in with her
band for a few songs in
exchange for beer, high -
fives, merchandise and
thanks. But in the wake of
the controversy, Palmer
and her band have begun
paying the guest musi-
cians, even sending retro-
active payment to those
who already participated.

Reporting by Glenn
Peoples and Dan Rys.
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DIGITAL BY GLENN PEOPLES i

EMI Opens Up
The Vault
Label group readies itself for apps' big role
in music's future

EMI Music is setting its music free. No, the company isn't
abandoning copyright, but it's still a somewhat progressive
plan. Through its OpenEM1 initiative, EMI is giving app

developers access to parts of its catalog, giving them a few rules
and a revenue -sharing deal, and asking them to do what they do
really well: develop really cool music apps.

Bertrand Bodson, the London -based executive VP of global
digital at EMI Music, created OpenEMI to help guide unknowl-
edgeable developers through unfamiliar, inhospitable terrain that
would otherwise be impractical to individuals and small compa-
nies. The OpenEMI team is the conduit between the developer
that creates the app-an iPad app, for example-and the business
development team, the artist and artist management, label and
publisher and marketing team.

Bodson wants developers to become interested in working with
EMI's content and create all sorts of fascinating, fun apps. But
for developers to work with EMI's content he needed a way for
them to gain access to it.

BREAKING THE BOTTLENECK
An application programming interface, developed in partner-
ship with music technology company the Echo Nest, allows a
content owner to dictate terms to developers in order to grant
access to the content. Developers using a precleared catalog will
not suffer from the guesswork and back -and -forth negotiations
that are customary with customized deals. In effect, licensing
through the API does away with the legal bottleneck that has
hurt digital innovation and turned away some entrepreneurs.
"It's a very efficient content licensing tool," says Jim Lucchese,
CEO of the Echo Nest, which powers EMI's API.

In the past, an entrepreneur would
have only needed a business license to
open a record store, an account with a
distributor to fill its shelves with CDs
and LPs, and other accounts for ship-
ping the products. Tens of thousands
of record stores were opened this way.
Today, signing up tens of thousands
of entrepreneurs isn't possible with-
out using APIs.

"The problem is that in the digi-
tal era, the mom-and-pop stores are
software developers," says Bill Wil-
son, VP of digital strategy and business
development for NARM and DigitalMu-
sic.org, which recently launched an on-
line API directory as a resource for devel-
opers. "These are kids who love music.
These are the same people who probably
would have opened up mom-and-pop re-
cord stores five, 10 or 20 years ago."

EMI isn't alone in seeing the power
of the API. Island Def Jam Music Group
announced a partnership with the Echo
Nest in February. Developers don't yet
have access to the label group's content
but can expect access in the future, ac-
cording to an Echo Nest representative.

The OpenEMI team sits within CEO
Roger Faxon's office and has jurisdiction
to drive the initiative throughout the com-
pany. Day-to-day operations are driven by
VP of digital products Neil Tinegate and
digital projects manager Kara Mukerjee.

The first step, Bodson says, was to lis-
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ten. Bodson, who previously worked at Ama-
zon and co-founded a startup called Brag-
ster.com, and Tinegate, went to MIDEM in
2011 seeking feedback from startups. After
MIDEM they had a meeting with a handful
of developers and venture capitalists to better
understand the precise difficulties developers were experiencing
and get a better understanding of where EMI could help. "The
first hour was probably a rough one for us in terms of pain points
they were encountering," Bodson recalls.

Some quick wins followed. Bodson and Ti -
negate were getting quick access to startups
without sending them through many divi-
sions of the company. The OpenEM1 team
started building a catalog of tracks for which
EMI owned both the master recording and
publishing rights. They quickly amassed
2,000 tracks ranging from Gorillaz to Rob-
bie Williams to Pet Shop Boys.

Then the team got to work within the or-
ganization, communicating the concept to
bring executives onboard. Faxon was espe-
cially active, Bodson says.

APIs also represent a fundamental shift
in music company thinking.

From the recording to the point of pur-
chase, there's usually a record label, music publisher or distribu-
tor involved in some way. Ceding some control to third parties
and licensing in bulk using APIs represents a shift in thinking.
Bodson recognizes that EMI needs to concentrate on its strengths
and surround itself with passionate, creative people who are re-
ally good at building digital products. "We have great teams to do
apps and great conceptual concepts to work very closely with the
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artist," he says, "but at the same time we have to be honest that
we're not the best one to develop them internally."

"One of the things I've been impressed with in EMI's expecta-
tions and goals is they want to get closer to the creative class of

people," the Echo Nest's Lucchese says. "They
want to have a more direct relationship with
lots of app developers and they see lots of ben-
efit to that beyond just the release of a com-
mercial application."

OpenEMI now has more than 50 proposals,
in one stage or another, from 480 developers
who have been granted 1,150 keys to use EMI's
content. Some proposals are in an early stage,
Bodson says, while others have been discussed
with artist management.

The deals are meant to be transparent and
are extremely straightforward by label stan-
dards. Developers will get to keep 40% of the
revenue generated from the apps. EMI will
keep the other 60% and pay rights -holders

and marketing expenses. Developers retain ownership of their
apps while EMI licenses them for sale.

OPENING THE PRODUCT SPECTRUM
A good test for OpenEMI will be its iPad app for legendary jazz
label Blue Note Records created by Chicago -based developer
Groovebug. The app will allow users to sample the label's cata-
log, watch videos, access newspaper articles, read about the mu-
sicians and get artist recommendations. Unlimited streaming
will cost $1.99 per month. Free users are limited to 30 -second
samples. The app will launch soon in the United States and the
United Kingdom.

OpenEMI should result in a wide spectrum of products. Another
app is a keyboard game-the interim name is "Real Keys"-that
Bodson compares to popular mobile game franchise "Tap Tap."
Another prototype takes the concept of baseball trading cards and
uses artists and bands instead of players.

Although unseen to most people, APIs have helped reshape
music services during the last few years. Facebook's Open Graph is
probably the most notable API. Many music services add valuable
social features using Open Graph, such as songs played on Spotify,
videos viewed on Vevo and tickets purchased on Ticketmaster.

Many lesser -known startups rely on APIs, too. Concert listings
service Songkick can share its concert information with YouTube,
for example, through its API. OnePage is a resource for artists that
taps into the various APIs of an artist's various services-Songkick,
SoundCloud, Bandcamp, WordPress and YouTube, among oth-
ers-and creates a simple home page that can be set up in minutes.

Some APIs are open to all corners. Direct -to -fan platform Top-
spin Media launched its own API on Sept. 14. Called ArtistLink,
the API includes the metadata of all artists on Topspin's GoDi-
rect platform, the service that includes all acts that sign up for
Topspin through the company's partnership with MTV's Artists.
MTV program.

"When you release an API, you open up this very exciting thing
and it's very hard to predict what's coming," Topspin CEO Ian
Rogers says. "But in my experience there's some law of physics
that the more you give, the more you get. To me, opening APIs is
part of that giving."
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MarHAIRMAN/
CEO, AXS

The media mogul
looks to co bine
elements o CNN,
MTV and SPN
into e, pop
-ulture powerhouse

channel.

"Right now, the value of live television is going through the roof," says
Mark Cuban, the billionaire owner of the NBA's Dallas Mavericks who has

partnered with sports -entertainment company AEG, "American Idol"
host/media entrepreneur Ryan Seacrest and Hollywood talent agency
Creative Artists Agency to convert the high -definition network HDNet
to AXS, which bills itself as the largest independently owned and oper-
ated TV network. "We want to take that value and apply it to music and
pop culture."

Seven weeks after rebranding HDNet as AXS (pronounced "access") in
August, the station aired the Americana Honors & Awards from Nashville's
Ryman Auditorium. During the channel's early days, it aired concerts by
Linkin Park with Incubus, as well as Crosby, Stills & Nash; showed Enrique
Iglesias unveiling his new single; had a segment with Limp Bizkit frontman
Fred Durst playing a song he might never release; and dropped in on the
Made in America festival for interviews with Jay -Z and the Hives.

All of these programs were broadcast live, the driver in AXS' attempt to
become the leader in music and popular culture programming. "The time
from when something happens to when you get [the news] has changed
from days and hours to milliseconds," Cuban says. "TV has not kept up
with that, except in sports and live events. Time is the driving factor:
What's going on right now?"

In his first interview since the rebranded channel launched, Cuban
spoke about combining social media and TV, taking ideas from ESPN and
the value in doing interviews at in-store CD signings.

Your competition seems to be
a channel like E! but you men-
tion ESPN as a model. What is
it about ESPN that you can use?
It's to do as many live events as we
possibly can. You're either going
to watch a live event or we're going
to have someone there to cover it.
We're trying to add things that are
unique to music and pop culture.
Our [version of] "Sports Center"
will go from one day a week for four

hours until it covers any time we
don't have an event. The live look -
in to Jay Z at the Made in America
festival was just like you would do
with baseball or football. The cool
part, because we've partnered with
AEG, is that getting access to wired
venues is very easy.

What's the live TV -social media
dynamic that you see making
AXS stand out?
Not only are we starting to get great
bands, we're starting to see fans pay

attention. [Live] television is the
only zero -latency medium. If we

watch a concert because we're fans,

we're all tweeting while watching
the same thing. You can't do that
on Vevo or on YouTube, or even on
somebody's Facebook or website
page. You can comment, but you're

not watching the same thing at the
same time. Television presents the
unique opportunity to have 200,000
or 300,000 or a million people who
are all into the same band tweeting
at the same time. That is a unique
combination only available when
you combine social media and TV.
We're trying to drive that.

Ratings for "American Idol,"
"The Voice" and "The X Factor"
are viewed as more valuable
because so many people watch
the shows live and they deliver
a demographic like no other
shows. But not every act on the
charts is a touring artist, and it
seems like many of your ideas
are tied to live performances.
That's OK. We can reach in a lot of
different ways. Not everyone is going

to do a concert, and not everyone is
good at it. It doesn't have to be Ma-

donna or Linkin Park to work for
us. When Sammy Hagar goes to
Las Vegas to accept an award, we're

taking our remote packs and we're
going to ride in the car with him.
Again, it's more like sports, with the
interviews before and after a game.
Our challenge is getting access to as

many different genres and elements
of pop culture as we can and making

it a great experience for the artist so
they'll want to come back. There's
some commercialization. We're will-
ing to go to Walmart and talk to art-
ists while they're signing CDs. We
had Trey Songz [at Walmart]. Best
Buy was DJ Khaled. It's a great break

for them, and it's worked. Obviously
the venue loves it and the artists love

it because we'll help them sell more.

It doesn't diminish anything we're
doing, because an interview is an
interview is an interview.

What is AEG's role?
Getting us access. When Enrique

Iglesias was playing [Los Ange-
les'] Staples Center, all we had to
do was walk across the street from
our studio at L.A. Live and go into
the green room. It was wired and
ready to go. AEG is an equity in-
vestor in us, so they're not looking
at it to say, "Wow! We'll be able to
sell more tickets to AEG events."
It's more, "Go out and make some
money with this, Mark." That's
what they care about. We've talked

to a lot of artists who don't have
any connection with AEG. We're
certainly not programming to give
AEG any advantage-that's not
the goal. But when artists go to an
AEG venue, it's just easier to do a
live look -in.

And what about Ryan Seacrest's
participation?
We talk and email all the time.
Ryan can't be on camera, so it's
like his radio show. He knows what
everybody is into right now and
what's happening in [musicians']
lives. We [have to figure out] how to

translate that to something visual
and do it 24/7.

Music videos have had a resur-
gence because the Internet pro-
vides video on demand. How do
you convince content providers
to revert back to TV?
While it's cool to premiere [a video
online], it's not the same. People
lose sight of the fact that, ifyou go to
YouTube and say, "What is the most

popular video today?," unless it's
something outrageous, maybe you
have 750,000 views. If you ran the
same show over and over on TV, and

only had 750,000 views, you'd be out

of business. We're starting to con-
vey the message, like the early days

of MTV, that if you want to get to as
many people as possible, you start
with TV and then go to the other av-
enues. TV will give you the biggest
pop. Posting on your Facebook page,

you'll get 1,000 people commenting
in the first 30 seconds and another
thousand over the course ofthe next
day or two, but that's not the same
type of participation.

It sounds like social media
made it possible for you to
combine elements of early MTV
and early CNN into one channel.
Is that accurate?
The most interesting thing about
social media is the fact you can get
things in real time-you don't look
at Twitter feeds from three days
ago. If there's a place you can turn
to and see what's going on, I think
that's going to work. We don't have
to pull in the biggest ratings in the
world, but we have to get a demo
that's hard to aggregate and inte-
grated with social media and pop
culture. As long as E! is going to
focus on shows and VH1 is going
to have basketball wives argue with

one another, it's wide open.    

'Ar TV presents the unique opportunity to have people who are all into
the same band tweeting at the same time. That's a unique

combination only available when you combine social media and TV.
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Cafe Quijano's Bolero Move
Sibling rock group reunites for album
of traditional romantic songs

n 2006, members of Spain's

most popular group at the
time, Cafe Quijano, de-

cided to call it quits with long-
time label Warner Bros. and
with each other.

It was an extraordinary run.
Its top -selling album, 2001's
La Taberna del Buda, sold
more than 1 million copies,
according to Warner Spain,
and spent more than a year in
the top five on the country's
sales chart. The follow-up,
2003's Que Grande Es Esto del

Amor, was certified for sales of
more than 200,000 copies by
Spain's industry association,
Promusicae.

Following that release, the
pop/rock trio comprising
brothers Manolo, Raul and
Oscar Quijano-all singers
and instrumentalists-dis-
solved. During the interim,
Manolo, the oldest brother
and group leader, released an

indie album, while bassist/
guitarist Oscar also worked
on solo projects.

Going indie works for some
major acts, but not for others.
In Cafe Quijano's case, the
move was aggravated by the
fact that the group had a signa-
ture sound and concept-one
brother doesn't equal three
brothers. Just ask the Gibbs,
Wilsons or Jonases.

A couple of years ago, the
brothers played a show to-
gether in Mexico, "and we felt
good, and finally seriously
discussed a new album to-
gether," Manolo says. "We've
always been very close and we
wanted to relive what gave us
so much satisfaction before."
But with a twist.

The brothers regrouped, re-
signed with Warner Spain for
a three -album deal and will re-
lease Origenes. El Bolero, a col-

lection of boleros-traditional

Latin American romantic
songs-performed with acous-
tic arrangements and three-
part vocal harmony reminis-
cent of the great Latin romantic
trios, namely Los Panchos.
It's a complete
change from
the rock'n'roll
sound that
Cafe Quijano
is known for,
and Warner
execs believe it
could work in
today's concept -
friendly market-
place. The set arrives Oct. 30 in

Spain, with Latin America and
U.S. releases due later in the
year or in early 2013.

"We want our career to
start again," Manolo says, not-
ing that Warner Music Latin
America chairman Inigo Za-
bala "says this is a hit. This
is real rock'n'roll: success with
rock, and success with bole-
ros." Most dramatic, however,
is that the Quijano brothers

say they will never record rock
again. "Never," Manolo says.

The genre shift, according
to the Quijanos, isn't an about-
face. The brothers grew up
playing boleros in the Spanish

city of Leon, and
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Zabala-who
signed the act
in 1997-says
the first album
for the label was
a bolero release.
Returning to the
act's origins-
hence the new
album's title-

was an artistic decision that
made commercial sense.

"Every time someone re-
cords a bolero album, it works,"
Manolo says, citing the success
of Luis Miguel's bolero al-
bums. "In our case, this is the
music we were born and raised
with. Right now, there are no
established acts breathing life
into boleros, and, moreover, no
one is singing new boleros."

Through the years, many

Latin acts have released bolero
albums, from Luis Miguel and
merengue star Manny Man-
uel to Colombian crooner
Charlie Zaa.

Cafe Quijano, however, is
breaking the mold because its
repertoire is new. All tracks on
Origenes are previously unre-
corded compositions penned
by Manolo and set to tradi-
tional arrangements.

The group recorded the
album in Leon with vocal ar-
rangements by Kenny Bryant.
When the music was played
for Zabala, he was hooked.

The artwork for Origenes is

black and white and shows the
trio dressed in tuxedos, a far cry
from its previous look. Though
marketing is still being final-
ized, plans call for heavy TV
promotion. "I've never seen
the label as excited in all these
years," Raul says. "Really, it's
our best album."

For 24/7 Latin news
and analysis, see
billboard.biz/latin.
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Daddy Narcocorrido
Regional Mexican star Larry Hernandez reveals another side with mun2 reality series

Larry Hernandez realizes he'll soon
be exposed to a bigger national view-
ing audience than ever before, thanks
to his new mun2 reality program,
"Larrymania."

On the show's first episode, de-
buting Oct. 7, the regional
Mexican singer will be seen
as a warm and cuddly family

man-in stark contrast to his
often controversial image.
On many of his hit albums,
such as 16 Narco Corridos-
which features anthems
about cocaine shipments,
wanton killings and other
gruesome aspects of
the criminal lifestyle-he
hasn't exactly tamped his
appearance.

"I'm a recording artist, but
I'm also a father who loves
his children, my mother and
my fans," Hernandez says.
"I do tend to live my life in
the fast lane, and I know
that, sometimes, I can be
temperamental."

The first episode depicts
the usually private musical
entertainer as a caring dad
who is charming, hardwork-
ing and playful. He'll be
seen drinking with his fans;
traveling among his homes
in Los Angeles, Phoenix

10 BILLBOARD

and Mexico; and losing his cool when
things don't go exactly as planned.

"We show the craziness that Larry
has created for himself," says Flavio
Morales, mun2 senior VP of program-

ming and production. "He was born

LARRY
HERNANDEZ'S

"Larrymania"
premieres

Oct. 7.

in Los Angeles but raised in Mexico,
and we see that duality relatable to
many Latinos."

Morales says that putting Hernan-
dez's show on Sundays was in the
works for several years. The TV execu-

tive has also seen the singer
grow artistically, with equal
potential to significantly ex-
pand his fan base.

Since1999, Hernandez has
worked as a solo artist. Even
in his earlier years, when he
worked packing shrimp in
warehouses by day and per-
forming in clubs at night, he
knew that music could pro-
vide a way out of poverty for
his family.

In July, Hernandez signed
a four -album deal with
Universal/Fonovisa. Previ-
ously, his music was licensed
through Universal Music Latin
Entertainment.

He has charted with a trio
of top five albums on Bill-
board's Regional Mexican
Albums list, including two
No.1s: En Vivo Desde Culia-
can and Larrymania. His most
recent album was 2010's 20
Super Exitos: La Historia de

los Exitos, which hit No. 3 on the re-
gional Mexican chart. On Regional
Mexican Airplay, he's earned seven
hits, with four of those making the
top10.

Hernandez's biggest -selling
album domestically is 16 Narco Cor-
ridos, with 97,000 units sold, accord-
ing to Nielsen SoundScan. His total
album sales stand at 300,000.

In late October, Hernandez is
scheduled to simultaneously release
two albums, Capaz de Todo (Capable
of Everything) and Larryvolucion, the
latter another narcocorridos album.
It's the first time, he says, that his
music will be released at the same
time in Mexico and the United States.
Additionally, next year he plans to ex-
pand to other Latin and Central Amer-

ican countries, such as Colombia,
Guatemala and Venezuela, promoting
music in territories where he has been
gathering new fans.

"A TV show like 'Larrymania' can
connect me to a broader audience,"
Hernandez says. "The fans who have
been with me will see another side,
and those who tune in to watch for
the first time will hopefully identify
with me and see that I'm just like
them in many ways."

-Justino Aquila

bizEN ESPANOL: All the great Latin music coverage you've come to
expect from Billboard-in Spanish. Go to billboardenespanol.com.
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LATIN RECORDING
ACADEMY HONORS
HITMAKERS
The Latin Recording Academy
celebrates several legendary
artists for Latin Grammy week,
which begins Nov.14, includ-
ing veteran Spanish singer/
songwriter Luz Casa!, Argen-
tine crooner Leo Dan, Puerto
Rico -born Rita Moreno and
Brazil's Milton Nascimento.
The ceremony, held at the Four
Seasons in Las Vegas, will also
recognize singer/actress Dan-
iela Romo, jazz bandleader/
salsa singer Poncho Sanchez
and singer/guitarist Toquinho.
Trustee Awards will be given
to flamenco guitarist Juan
Carmona "Habichuela" and
Puerto Rico -born guitar mas-
ter Yomo "King of the Cuatro"
Toro, who died in June.

JARABE DE PALO
REVISITS BIGGEST
HITS
Latin rock band Jarabe de Palo
is touring the United States in
late September to support its
album Orquesta Reciclando
(Recycled Orchestra). The
project features new record-
ings of the group's greatest
hits during the past 10 years.
One of Spain's most popular
bands, Jarabe de Palo's lat-
est album features 15 songs,
including "La Flaca" and a
brand-new track, "Mucho
Mas, Mucho Mejor." Signed to
Los Angeles -based Nacional
Records, the group known for
meshing rock, blues and Latin
rhythms is fronted by singer/
songwriter Pau Don6s. Jarabe
de Palo has sold more than 5
million albums worldwide, ac-
cording to its label, Tronco.

CRIMINALS TARGET
CELEBRITY WEB
SEARCHES
Colombian singer Shakira
and American singer/actress
Selena Gomez are considered

among the most dangerous
celebrities to research online.
According to security firm
McAfee, cyber-criminals use
certain celebrities' names to
lure fans to dodgy websites
to steal passwords and other
personal information. The No.
1 celebrity on the "hot" list is
actress Emma Watson. Ac-
tress Salma Hayek ties Shakira
for the No. 4 spot.

-Justino Aguila
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Market By Market
A multitude of approaches and techniques is useful in launching subscription
services worldwide

No single template exists to launch
a new digital music subscription
service. Most of them operate in

anywhere from a few to a few dozen coun-
tries, and they expand around the globe in
different ways.

Subscription services are inherently
global. They have fine, intuitive prod-
ucts-the platforms on which the services
run-that can be tweaked for use in various
markets around the world with a minimum
of language translation or other problems.
"Ours was always going to be an interna-
tional platform," Rdio head of strategic part-
nerships Scott Bagby says. "This isn't a reac-
tion to what competitors are doing."

There's a lot of money at stake. Consum-
ers in the world's top 25 digital markets will
spend between $1.1 billion and $1.3 billion
on subscription services in 2012, accord-
ing to Billboard estimates. That figure as-
sumes a 50%-75% growth rate on subscrip-
tion markets over 2011 figures as tracked
by IFPI.

An obvious option is for new entrants to
target large, established markets. This of-
fers several advantages. First, the early com-
panies have likely done much of the initial
legwork and introduced the new business
model to consumers. Building up these new
markets from scratch can be expensive, and
possessing the first -mover advantage isn't
always a guarantee of success. Second, the
largest markets don't always produce the
largest payoffs.

Spotify, for example,
started in Sweden, a coun-
try of only 9.4 million peo-
ple. But the ingredients for
success proved easier there:
technological adaptation,
broadband penetration, a
high level of awareness of the
business model. It quickly ex-
panded to the United King-
dom and elsewhere in Western Europe be-
fore launching in the United States in 2011.

The United States is an attractive market
for a handful of reasons. Pew Internet's rela-
tively conservative estimates put the coun-
try's smartphone penetration rate at 45%
(although it's 66% for the 18-29 age group).
Broadband access is high, as are per -capita
income and music spending.

Many U.S. music fans have never heard
of Deezer, but the France -based music -

on -demand service says it is going for
quantity over American visibility. Deezer
head of international Clement Cezard
says the company first needed to show-
case the "freemium" model in its home
country before attempting to reproduce

success around the world.
Deezer has since expanded
to 91 markets-more than
any of its peers-with oth-
ers on the way, and there
are currently 1.5 million
subscribers.

"Growth will occur in all
territories other than in the
U.S., where there is already
a very competitive market,"

Cezard says. "Of course, we will look at the
U.S. and Japanese business, but first we
want to go into other fast-growing markets."

Japan could be difficult to develop. In
2011, 75% of sales came from physical
goods and 73% of digital revenue came from
digital downloads and single-track mobile
downloads. Subscription revenue was only
0.8% of overall digital revenue in 2011 and
far slower than digital download revenue
in the first half of 2012, according to data

Digital
Domain
GLENN
PEOPLES

HOMEBODY BOSE
Wireless home music systems have proved to be highly popular products, of-
fering feature -filled audio units at competitive prices. Bose, for example, has
recently introduced two new SoundLink wireless speakers to keep up with the
competition. The SoundLink Air digital music system is Bose's first Apple Air -
Play -enabled product, while the SoundLink Bluetooth Mobile Speaker II is an
update of its popular original model.

Both speakers allow for easy
setup and play, with the SoundLink
Air costing $349.95 and the Sound -
Link Bluetooth Mobile Speaker II
priced at $299.95. -GP

from the Recording Industry Assn. of Japan.
Yet Rdio and Sony's Music Unlimited are

both gunning for Japan. Music Unlimited
launched there as the country's first music
subscription service since Napster Japan
shut down in 2010. (Sony doesn't disclose
its number of Music Unlimited subscribers.)

The Japan launch has been "on par"
with the United States in terms of per -cap-
ita accounts, even though the service soft -
launched with only international repertoire
and is working on its local catalog, says Mi-
chael Aragon, VP/GM of global digital video
and music services at Sony Network Enter-
tainment. "What that tells us is, even with-
out local content, there's excitement about
the business in Japan."

Music Unlimited is important enough to
Sony that Sony Corp. CEO Kazuo Hirai and
Sony Network Entertainment president Tim
Schaaff attended the launch event, Aragon
says, and, in the future, Sony will engage
in a "full -court press" to take advantage of
its brand equity in the country.

Rdio's Bagby says Japan is in the com-
pany's top -tier wish list for future expan-
sion, along with several countries in North
America and Western Europe. India and
China are other top -tier priorities, but only
if the firm fmds the right partners. (Such
was the case in Brazil, when Rdio launched
in partnership with mobile carrier Oi.)

Local expertise helps considerably when
launching any new service, Bagby says.
"We're not arrogant enough to think we
know everything about every market around
the world."

Wks= Billboard's FutureSound
Conference, in association
with Loeb & Loeb, takes

place Nov. 15-16 in San Francisco. To register,
go to futuresoundconference.com and use
promo code BIZ12 to save $50.
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SURVEY: TABLET
USAGE GAINING ON
HOURS SPENT AT
THE COMPUTER
A J.D. Powers and Associ-
ates survey found tablet
owners spend 7.5 hours
per week on their devices
watching videos, listening
to music or reading books,
compared with spending
9.6 hours per week on a
computer for the same ac-
tivities. Apple ranked high-
est in satisfaction levels,
with a score of 848 out of
1,000, while Amazon scored
close behind at 841. (The in-
dustry average was 832.)
Below -average brands in-
clude Samsung (at 827),
Acer (811), Barnes & Noble
(803) and HP (790).

UBUNTU ONE MUSIC
STORE GETS AN
UPGRADE
Buying downloads is now
said to be easier at the
Ubuntu One music store,
which was recently up-
graded to resemble unli-
censed music lockers like
the first Amazon Cloud

gi Pao
TITLE
ORIGINAL ARTIST

1 2

2
1

3 3

4 4

5 6

6 8

7 5

8 7

15

11

25

14

19

9

31

27

9 4

12 6

10 52

13 7

3 14 7

4 11 61

5 20 4

16 5

7 19 7

8 18 47

9 23 6

#1
WKS

PONTOON
LITTLE BIG TOWN

Player. Ubuntu One once
required a special plug-in
to work, but it can now be
accessed through the Web
or mobile devices. Ubuntu
One is also giving away five
gigabytes of storage for
music, photos or other files.

APPLE TO FOLD
PING SOCIAL
NETWORK
Ping, the social network
that was built into Apple's
iTunes, will close its doors
on Sept. 30. Ping had an
uneventful two-year run,
and its shuttering doesn't
come as a surprise. Word
leaked in June that Apple
would soon shut down
the disappointing ser-
vice. Because it was an
Apple creation, expecta-
tions were high when Ping
originally launched in
September 2010. Built to
compete with Facebook,
Twitter and other social
networks, Ping's goal
was to allow iTunes users
to share their purchases
and track the activities of
friends and artists.

COMPILED RY njcisen

WHISTLE
110 RIDA

CALL ME MAYBE
CARLY RAE JEPSEN

NO LIE
2 CHAIN, FEATURING DRAKE

WANTED
HUNTER HAYES

TAKE A LITTLE RIDE
JASON ALOEAN

SOMEBODY THAT I USED TO KNOW
GOTYE FEATURING KIMBRA

DRUNK ON YOU
LUKE BRYAN

WE ARE NEVER EVER GETTING BACK
TAYLOR SWIFT

ONE MORE NIGHT
MAROON 5

MobileScan

Maroon 5 scores its third consecutive
top 10 (and first solo) with "One More
Night" (12-10, up 7%). The smash also

notches its first week atop the Billboard
Hot 100 this week.

SEXY AND I KNOW I7
MAO

BLOWN AWAY
CARRIE UNDERWOOD

TURN ON THE LIGHTS
FUTURE

GOD GAVE ME YOU
BLAKE SHELTON

CRUISE
FLORIDA GEORGIA LINE

ADORN
MIGUEL

AS LONG AS YOU LOVE ME
JUSTIN BIEBER FEATURING BIG SEAN

RED SOLO CUP
TOBY KEITH

SOME NIGHTS
FUN.

GIRL ON FIRE
AI IMA KEYS I-FATURING NICK! MINAJ

MIEsed on master ringtones sales data reported by Nielsen
RtngScan, a service of Nielson Mobi/eScan Chart endorsed RI,
CTIA  The Wireless Association and Mobile Entertainment Forum MEF giA
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Front Gate handles
tickets for festivals

like Stagecoach
(inset, top) and

Coachella, which
this year featured a

crowd -surfing KATY
-1:4E.RRY and WILD

/LAG (inset, bottom).

New Horizons
The sale of Front Gate could herald a brave new world
of festival ticketing

even the abundance ofnewticketing com-
panies and the growth in music festivals
across North America, consolidation

should come as no surprise, and the AEG/Out-
box Enterprises joint venture with C3 Presents to
acquire Front Gate Tickets, which specializes in
festival ticketing solutions, appears to make sense.

AEG subsidiary Goldenvoice, which produces
Coachella and Stagecoach, is dearly in growth
mode. C3 produces Lollapalooza fests in Chicago
and South America, plus the Austin City Limits
Music Festival, and is partnered
in Big Day Out in Australia. Front
Gate already handles admissions
for Coachella, Stagecoach and the
C3 fests, along with CounterPoint
in Atlanta; Electric Forest in Roth-
bury, Mich.; Hangout in Mobile,
Ala.; and the Telluride (Colo.)
Blues Festival.

As first tipped on Billboard.
biz (Sept. 13), AEG/Outbox and
C3 will jointly own Front Gate and together de-
velop ticketing solutions primarily targeting the
festival business. Former C3 director of ticketing
Maura Gibson will head Front Gate as president.

The multiple price points and immersive as-
pects of festivals make them a prime target for
innovation and specific solutions, which is where
Front Gate will focus. "Now that the company
is backed by two of the biggest festival produc-
ers in the U.S., there will be a lot of innovation
that comes out of it because you just solve your
own problems," says Bryan Perez, president of
digital, ticketing and media for AEG. He adds
that Front Gate will pursue new business as a
stand-alone ticketing company in the fest sector.

Both companies' festivals will be prime test
markets as Front Gate sets out to reinvent the fes-
tival ticketing business. "I'm thrilled we're able to
do a bunch of [research and development) between
us," C3 partner Charlie Walker says. "What Front
Gate develops for Coachella also benefits Lolla-
palooza, Hangout and other Front Gate clients."

Both AEG and C3 have an international foot-
print, so expansion would indude global oppor-
tunities. Initially, Walker says, Front Gate will be
"sharpening our domestic business. At the same

time, there are other opportunities internation-
ally in the festival business we'll be pursuing."

Intellitix provides radio -frequency identifica-
tion (RFID) technology for events like Coachella
and Bonnaroo, and that will remain so, at least
in the short term. "We'll evaluate how to pro-
ceed in that technology or others, such as mobile
phones," Perez says, estimating that 5 million fes-
tival tickets are sold annually around the world.

The wristband is just the physical representa-
tion of entry into the event. The future lies in what

can be embedded in it to improve
the experience for fans, induding
going cashless. "You have the op-
portunity to do cashless payments,
so all [fans] really have to walk into
the festival with is the bracelet,"
Perez says. "When you do that, you
tie in your food and beverage op-
erations, which are all temporary."

When 80,000 fans camp out in
Manchester, Tenn., for four days at

a festival like Bonnaroo, one can imagine enough
lost wallets and cash to create a new revenue
stream for fest producers. At the minimum, the
producer could find the fan who lost the wallet
because of the RFID band, but that's just the tip
of the iceberg, Perez says.

"It's really about customizing your own festival
experience," Perez says. "The RFID only shows up
when you're on site, but, before you get there, how
do we make sure in the upfront process you have
the ability to create your perfect festival experience
by pulling in all the different things you want to
do in a simple, seamless process?"

For instance, Coachella delivers wristbands to
concert -goers in an elaborate box, reminiscent of
CD boxed sets. Inside the box could be instruc-
tions on how to go online and plug in your credit
card and buy whatever you want (or can afford)
at the festival. The RFID data can track patterns,
improve the experience and sell more tickets.

The ticket has moved from being a gate key to
becoming an economic, marketing and experien-
tial partner in the event. "The festival experience
is changing from issuing a physical ticket to is-
suing digital tickets [through] RFID bracelets or
other opportunities, such as mobile phone com-
munications, credit card -based representation or
paperless ticketing," Perez says. "We're going to
explore all of those development opportunities
to find the one we think creates the best experi-
ence for the fan."  

OnThe
Road

RAY
WADDELL

The Billboard Touring Conference
Awards will be held Nov. 7-8 in

New York. For more information
and to register, go to
bIllboardtourIngconference.com.
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BOXSCOREConcert_Grosses
GROSS/ ARTIST(S)

Venue, Date
Attendance
Capacity Promoter

2

3

4

5

6

7

8

$3,402,885
$250/$49

$2,981,397
875/848.50

$2,016,192
8250/399.50/
$59.50/929.50

$1,985,396
$199.50/$99.50/
859.50/919.50

$1,754,267
$101/$27

$1,223,438
$250/$150/885/
$45

$1,192,726
895/885/
859.50/945

$946,396
875/840.50

NEIL DIAMOND
Greek Theatre, Los Angeles,
Aug. 11, 16, 18, 23, 25 M4nouts Nededander

DAVE MATTHEWS BAND, THE AVETT BROTHERS, ALLEN STONE
TAhuag.G1:gSeepT-r2ge, wash., M4dt.2,,,%01., Live Nation

ENRIQUE IGLESIAS & JENNIFER LOPEZ, FRANKIE J
11.2,,g-nter. Los Angeles,

twoM louts Concerts West/AEG Live

ENRIQUE IGLESIAS & JENNIFER LOPEZ, FRANKIE J, STARSHELL
American Airlines Arena, Miami,
Aug. 31, Sept. 1

23,906
two sellouts Concerts West/AEG Live

LINKIN PARK & INCUBUS, MUTEMATH

Cali SpeeePat!t8"n"r, Carson, 24,936, Live Nation

ENRIQUE IGLESIAS & JENNIFER LOPEZ, FRANKIE J
rishrIV:is!:rr:.v1e8nts center, !I Concerts West/AEG Live

DAVE MATTHEWS BAND, ALLEN STONE
Hollywood Bowl, Los Angeles,

11.4%
Live Nation

DAVE MATTHEWS BAND, ALLEN STONE
Verizon Wireless Amphitheater,
Irvine, Calif., Sept. 8 Itre

C $941,892
$100.25/$46.50 Rreit,1,1:011ondcit.M4g1;t11)=.11pen, Is!Tiso2u1

LINKIN PARK & INCUBUS, MUTEMATH

10

30

$933,320
$75/$40.50

$912,710
$199.50/$99.50/
859.50/$29.50

$899,182
8101/836.50

$888,074
8101/930.50

$881,913
$149.50/$79.50/
$49.50/$19.50

$865,460
$199.50399.50/
859.50/$29.50

$845,667
$135/$32.50

$814,964
$58/$38

$791,279
$55/825.50

$786,138
$75/$59.50/
$39.50

$743,335
$100/530

$699,391
$96.50/$31

$691,422
$101/$26.50

$691,302
$75/825

$691,272
$141/825

$683,688
859.25/$29.75

$668,786

$663,694
$131/$31

$651,357
5135/344

$629,558
$56/$36

$619,567
$13150/826

M,07e87,90

$594,919
$66/$40

$591,468
$75/$25

$589,693
8135/$31

$579,940
885/830

Live Nation

Live Nation

DAVE MATTHEWS BAND, ALLEN STONE
Shoreline Amphitheatre,

View, Calif.,.Sept. 9
17,845
22.000 Live Nation

ENRIQUE IGLESIAS & JENNIFER LOPEZ, FRANKIE J
American Airlines Center, Dallas,
Aug. 25 1s5o97u7t

LINKIN PARK & INCUBUS, MUTEMATH
Nikon at Jones Beach Theater,
Wantagh, N.Y., Aug. 15 reiTt
LINKIN PARK & INCUBUS, MUTEMATH
Susquehanna Bank Center, Mt/

Concerts West/AEG Live

Live Nation

Live Nation

ENRIQUE IGLESIAS & JENNIFER LOPEZ, FRANKIE J
AT&T Center, San Antonio,
Aug. 23

12,149
sellout Concerts West/AEG Live I

ENRIQUE IGLESIAS & JENNIFER LOPEZ, FRANKIE J
Toyota Center, Houston, Aug. 26 1Notul

JOURNEY, PAT BENATAR, LOVERBOY

The t,I;tto"ciiisanddssWoodlands, ht7uet

JOURNEY, PAT BENATAR, LOVERBOY
Cheyenne Frontier Days,
Cheyenne, Wyo., July 26 171N76

Concerts West/AEG Live

Live Nation

PnIrtralinnamFglther Days, Romeo II
JASON ALDEAN, LUKE BRYAN, RACHEL FARLEY, DEEJAY SILVER

tii, Musict.g Center, Noblesville,
sellout1,3

Live Nation

DAVE MATTHEWS BAND, ALLEN STONE

E1Z,Ileti's`itiL7lariffrh3,V!'ieatre, 13:711

LINKIN PARK & INCUBUS, MUTEMATH

Ahotrt,,,I'in:,t),!"JP.ript. IstItt7

LINKIN PARK & INCUBUS, MUTEMATH

Virnite;41:.dake,s111!!`aAnukgi.74phitheatre, 17elso6u4t

LINKIN PARK & INCUBUS, MUTEMATH
Cricket Wireless Amphitheatre,
Chula Vista, Calif., Sept. 10

12,957
se:Out

Live Nation

Live Nation

Live Nation

Live Nation

a
I

RASCAL FLATTS, LITTLE BIG TOWN, ELI YOUNG BAND, EDENS EDGE

',1r,rnze°,ncl'fiZli:It'.11.1ph'theater,
16,018 Live Nation

JOURNEY, PAT BENATAR, LOVERBOY
Gexa Energy Pavilion, Dallas,
Aug. 25 11gg. Live Nation

JASON ALDEAN, LUKE BRYAN, RACHEL FARLEY, DEEJAY SILVER

ieriinY!r:tAPif1. 'RV Live Nation4ar;iggs,Amphitheater, 71
LINKIN PARK & INCUBUS, MUTEMATH
Gexa Energy Pavilion, Dallas, 2 Est Live Nation

,1

JOURNEY, PAT BENATAR, LOVERBOY
=Urge, George, Wash., MP Live Nation MMI
JOURNEY, PAT BENATAR, LOVERBOY

VIZActigarruT West IST United Concerts, Live Nation

JOURNEY, PAT BENATAR, LOVERBOY
Minnesota Fair, St. Paul, 5700u3t Minnesota State Fair D
JOURNEY, PAT BENATAR, LOVERBOY

Dae=1,nrali'fnIZTleater. VI Live Nation

JASON ALDEAN, LUKE BRYAN, RACHEL FARLEY, DEEJAY SILVER

CZklig.T.41rtfirle3r,
14,976su Live Nation Bi

LINKIN PARK & INCUBUS, MUTEMATH
Tacoma Dome, Tacoma, Wash., nEnt, AEG Live

RASCAL FLATTS, LITTLE BIG TOWN, ELI YOUNG BAND, EDENS EDGE
SMountain View,r`in:ls,ha1;!,tAmphitheatre, 15,886

t . 13 121,188
Live Nation

JOURNEY, PAT BENATAR, LOVERBOY
8,652tlilazzthJ,c,r,;.!ZfroTheater, Live Nation

PAT BENATAR, LOVERBOY
California Mid -State Fair, Paso 11,136 Jam ProductionsRobles, Calif., July 24 14.202
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Trick Or Treat
TV's go -to teen genius makes feature -film debut-a Halloween comedy
soundtracked by spooky indie rock

The first cut of Josh Schwartz's film directorial debut,
the Halloween -set "Fun Size," squeezed nearly two dozen
mostly indie-rock titles into a very loose story line-simi-

lar to the popular TV shows for which he's best-known, "The OC"
and "Gossip Girl."

Unlike TV, where producers get just a week to nail down every
element of a production, Schwartz had more than a year to create
the musical identity of his film, eventually settling on 11 songs
and bringing in Deborah Lurie to score the Paramount Pictures
release. Ultimately, the diverse musical elements could be inter-
preted in different ways, whether the songs came from Beastie
Boys, Josh Groban or Carly Rae Jepsen.

"With comedy, often letting a song play dry is the funniest
way to play the scene," says Schwartz, a producer/writer of five
TV shows that have run for multiple seasons. "It's a lesson in re-
straint. We had so many versions with so many songs, and they
found a score worked better. The score makes it fresh."

A decade ago, Schwartz possessed the most coveted iPod in
Hollywood. His creation "The OC" was responsible for generat-
ing the now -overused maxim, "TV is the new radio,"
as it opened mainstream doors for acts like Death
Cab for Cutie, the Killers, Phantom Planet, Imo-
gen Heap and Modest Mouse, and also premiered
songs from Beastie Boys, Beck and Coldplay. The
acts that made it into the show-and onto its six
soundtracks-were the same bands Schwartz was
listening to as a fan.

On TV, where his production slate with produc-
ing partner Stephanie Savage includes the current
"Hart of Dixie" and upcoming "Sex and the City"
prequel "The Carrie Diaries," Schwartz and longtime music su-
pervisor Alexandra Patsavas continue to mine the "OC" model.
"The Carrie Diaries" will be heavy on '80s music and Schwartz
expects lot of covers from contemporary artists, starting with a
still -to -be -determined cover of Cyndi Lauper's "Girls Just Want
to Have Fun" in the pilot.

Schwartz spoke to Billboard while sitting in Capitol Records'
Studio A, where Lurie was leading a session and Paramount Pic-
tures president of music Randy Spendlove was about to record
some menacing guitar work for the film. "Halloween folk songs-
if there is such a thing-are more creepy crawly than . .." Lurie
says, punctuating her thoughts by making arm motions that imi-
tate an axe murderer.

"Fun Size" is obviously the work of a music fan who happens
to be a commercial filmmaker. Jepsen's next single, "This Kiss,"
will play over the end credits, and the video for the song will also
screen in U.S. theaters when the picture opens Oct. 26.

Director JOSH
SCHWARTZ'S

first movie,
"Fun Size,"

( stars such
young actors
as VICTORIA
JUSTICE and

THOMAS
MANN

(below).

Schwartz and Patsavas searched for ghost songs that would
keep a proper tone, and wound up licensing Self's "Make Out
in the Graveyard" and Sleeping at Last's "Masquerade" ballad.
The soundtrack will also include two recent songs from Passion
Pit, a Marky Mark track and "Autumn Tree" by Milo Greene, an
artist signed to Patsavas' Chop Shop label.

Groban's "Raise Me Up" plays a key role in a humorous scene,
"Groban's the one guy whose music would be playing in a mom's

car and the kids in the audience will get the joke-it
was him or bust," Schwartz says, noting he tried other
music that didn't generate the same laughs. He sent
the scene to Groban, who quiddy authorized the usage.

It's the Beastie Boys, though, who get the biggest
cap tip from Schwartz, who premiered the trio's "Ch -
Check It Out" on "The OC" in 2004. A key character
in the film is a recording engineer who, fictionally,
worked on the Beasties album Licensed to Ill. The
group's artwork from the '80s is prominent in the
family's living space and one character regularly

wears an '80s -era Def Jam sweatshirt, modeled on an original
from Beastie Mike D's personal wardrobe.

In Max Werner's script the engineer had worked with Thin
Lizzy, but the age gap would have made him too old. Plus, Spendlove
says, "there's not another group with that range in which parents and
kids in the audience both know the band, and the music holds up."

The film was shot in summer 2011, nearly a year prior to the
death of Beastie Boy Adam Yauch. "Lots of kids in the cast are
teenagers, so we were turning them onto Licensed to El and Paul's
Boutique," Schwartz says. "When [Yauch] passed away, the cast
sent me emails and felt they knew how important he was from
working on the film."
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THE REBIRTH OF

Inspired by her struggles and
triumphs in the last 10 years,

the pop star and "Voice" coach
spreads creative seeds for her

"Lotus" album

by ANDREW HAMPP

hristina Aguilera hasn't felt this way in a decade.
The singer is reflecting on the eventful two years

leading up to the release of her fifth studio album,
Lotus (RCA), from her home in Los Angeles-a pe-
riod that heralded the commercial disappointment
of her album Bionic; a divorce from husband Jordan
Bratman; the release of her first movie, "Burlesque,"
and its accompanying soundtrack; her highly suc-
cessful stint as a coach on NBC's "The Voice" and
accompanying appearance on Maroon S's mega -hit

"Moves Like Jagger." The last time she felt so inspired, the result
was 2002's Stripped-a creative breakthrough that helped distance
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Release Date Nov. 13
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Management Irving Azoff
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Aguilera from her teen -pop peers and produced mem-
orable hits like "Beautiful," "Dirrty" and "Fighter."

Due Nov. 13, Lotus refers to the "rebirth" Aguilera
underwent both personally and professionally, opting
not to work with longtime songwriting partners like
Linda Perry in favor of such newer collaborators as
Alex Da Kid, Sia, Candice Pillay and even pop mae-
stro Max Martin, on first single "Your Body," which
hit radio and iTunes last week and bows at No. 33
on Billboard's Mainstream Top 40 chart this week.

Like on Stripped, Aguilera dips into many genres-
from dance -pop on "Your Body" and "Make the
World Move" (a duet with fellow "Voice" coach Cee
Lo Green), piano -driven power ballads ("Sing for Me,"
Sia collaboration "Blank Page") and rock -tinged em-
powerment anthems ("Army of Me," "Cease Fire").
The album even opens with a quick sample of M83's
"Midnight City" on the title track, an experimental
table -setter where Aguilera resolves to "leave the past
behind/Say goodbye to the scared child inside."

Alex Da Kid, who first teamed with Aguilera for
2010's "Castle Walls" on T.I.'s No Mercy, worked with
Aguilera on several Lotus cuts with songwriter Pil-
lay, many of which were recorded at her home stu-
dio. "I've worked with big and smaller people, and
the more established people can get stuck in their
ways and say they're not open to critique," Alex Da
Kid says. "She definitely had a strong opinion, but
she'll go with the best idea in the room. That's re-
ally rare for someone that's had so much success."

The connection to Stripped isn't lost on Irving Azoff,
chairman/CEO of Front Line Management and chair-
man of Live Nation Entertainment, who began man-
aging Aguilera's career during the release of the 2002
album. "Now, as well as when we first started to work
together, I am there to support her decisions and help
her fulfill her artistic dreams," he says. "Christina is
the consummate artist, who possesses the unique talent
to be able to follow and realize her creative instincts."

"She's made an amazing album that's going to
surprise a lot of people," RCA Music Group CEO
Peter Edge adds. "The quality of the songs is really
fantastic, and she's very passionate about this record.

At this point, her singing just gets better and better.
She is one of the best singers in the business, she's
widely recognized as such, and she's honed her craft.
She's found some new places to go vocally, too."

And with Aguilera more or less based on the West
Coast for the entire period leading up to Lotus' re-
lease to finish taping the current season of "The
Voice," that means an aggressive Los Angeles -based
promotional schedule during the next few months-
with expected stops on "The Tonight Show With Jay
Leno," "The Ellen DeGeneres Show" and "Jimmy
Kimmel Live!" as well as prominent use of "The
Voice" to premiere the video for "Your Body" and a
performance during album release week.

It's the latter opportunities that RCA Music Group
president/COO Tom Corson is most thankful for.
"You can see what it's done for other artists on simi-
lar shows and what they've done to springboard their
projects. We'd be foolish to look a gift horse in the
mouth," he says. "The timing feels great with her
celebrity and her profile off 'The Voice.' It feels like
it's a real high for her."

"Nobody knows better than Christina that success
doesn't come from simply having the voice, but from
believing and trusting in that voice," "Voice" pro-
ducer Mark Burnett says. "That knowledge and expe-
rience makes her an incredibly nurturing coach, and
one who not only challenges her artists, but encour-
ages and inspires them to challenge themselves."

"The Voice" is winning the music -competition show
race and beating "The X Factor" in the ratings (see
story, page 17). But as the show shifts into full -year
production, the singer confirmed that she would be
taking a break for season four, set to air next spring,
with Shakira filling in her chair and Usher taking
that of Cee Lo Green. She's anxious to go back out on
the road for the first time since 2007's Back to Basics
tour, having canceled 2010's Bionic tour due in part to
poor ticket sales. "It's been a joy to be a part of other
people's journey, to be able to inspire and be a part of
new singers coming up in this business," she says. "But
I was starting to get really worried and concerned that
I wouldn't have the time to go and be an artist again.

"Mark made it very clear that these chairs are
always our chairs," she continues. "He said, 'I un-
derstand the only reason the show's going to work
is if it doesn't get stale.' And he totally understood
that I needed something to fulfill my creative soul,
and said, 'This chair will always be yours to come
back to whenever you do what makes you the best."

However long Lotus keeps her away from "The
Voice," it likely won't be permanent. "I'll probably be
back. I just need to do my thing for a minute, then I
can come back and be that much better of a coach.
I just need a second to get back to me."

Billboard spoke with Aguilera-who's keynoting
the Billboard/Hollywood Reporter Film & TV Music
Conference, to be held Oct. 24-25-on the eve of a
live Twitter Q&A where she officially announced
the details around Lotus.

Lotus is an evocative title for your new album,
given the events in your career and personal
life during the past two years. What does that
name signify to you?
This album represents a celebration of the new me,
and to me the lotus has always represented this un-
breakable flower that withstands any harsh weather
conditions in its surroundings, that withstands time
and remains beautiful and strong throughout the
years. Once I could start writing my own songs, be-
ginning with Stripped, I tried to infuse as much as

I could to promote strength and inspire people with
that message. And now I'm at a place at 31, where
the last time I felt this way was when I was 21 with
Stripped and I had a lot to say and a lot to express.

Some of the songs on Lotus are thematically
similar to Stripped, too. Was that intentional?
Absolutely. There's a song called "Army of Me,"
which is sort of a "Fighter 2.0." There is a new gen-
eration of fans from a younger demographic that
might not have been with me all the way but that
watch me on the show now. I feel like every genera-
tion should be able to enjoy and have their piece of
"Fighter" within. This time, the way it musically
came together it just felt right for this time and this
generation. There's always going to be a fighter in
me getting through some obstacle and some hurdle.

Lotus is also a return to putting your vocals
front and center in a way that you didn't always
do on Bionic in 2010. What did you learn from
that experience?
With Bionic I fully went in there with [the idea], "I'm

"It's been a joy
to be a part of
other people's
journey with
'The Voice.'
But I was
starting to get
really worried
and concerned
that I wouldn't
have the time
to go and be an
artist again."
-Christina

Aguilera

CHRISTINA AGUILERA
on "The Voice" during
blind auditions for the
show's current season.
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going to experiment and not be commercial or pop."
I wanted to play with different sounds and textures
of my voice while bringing an electronics feel to it
because that's what I was listening to a lot at the
time. And it was a blast.

Were you disappointed with how it was received?
I can proudly say it was ahead of its time, to be hon-
est. It wasn't so commercialized. You had to really be
a music lover, be a true fan of music and the love of
being open to really appreciate that record. It's just
a special piece in my body of work that will forever
live on. The older the record gets the more people
will come to appreciate it actually and check it out.

How has your experience with "The Voice" in-
fluenced you as a performer?
Seeing all the singers, you really come face to face
with a lot of people-my teammates especially this
season that you'll get to know-that are predomi-
nantly younger. That's inspiring, because they come
up to you and they're such big fans and they share
with you what song touched them the most and how
they had to learn every single ad lib and dissect it. As
a vocalist it brought me back to, "Yeah, that's what
I used to do to my Whitney Houston record and my
Mariah Carey record and my Etta James record." It
brings you back to a place where it becomes your
personal responsibility to infuse the next generation
with more information about learning every intri-
cate note. That's why a song called "Sing for Me" is
special song. It's one of those singer's songs where
if you're not a vocalist you can't mess with that song.

"Your Body" marks your first time working with
Max Martin, which is surprising to a lot of people
given the teen -pop era where you got your start.
[laughs] Max is legendary in the business. He's
known about me but we haven't crossed paths. I think
when I came in you heard his name with Backstreet
Boys, 'N Sync, Britney Spears-those records were
the kind I wanted to stray apart from. If you look at
what I did in the past [after my debut], I always try to
do things that will challenge me and challenge the
listener, too. Could this have worked 10 years ago?
I'm not sure. It's taken us a decade in the same busi-
ness and watching each other from a distance, so for
us to now come together and respect each other's
work ethic and how we like to be heard and making
a marriage out of it, I think "Your Body" is the best
culmination of that.

LL

"The Voice" in the near future. When might that

You've been with RCA since your self -titled
debut in 1999, and huge changes have occurred
during the last decade-even in the two years
since Bionic, with the shuttering of Arista and
J. How has your personal relationship with the
label group evolved through the years?
I really liked how things were this time around. I
used to see label guys as being very all out for the
hit single or even wearing this outfit like on my first
record-which lacks creativity and the spirit of being
able to be truly groundbreaking. I had [current Re-
public and Island Def Jam chairman/CEO] Barry
Weiss on my thing last time, but this was a breath
of fresh air this time. I had a listening party recently
with Tom Corson and [RCA Music Group senior VP
ofA&R] Keith Naftaly and Pete Edge where they really
understand that I'm not trying to fit a certain mold.

You've expressed interest in taking a break from

open your schedule for a tour?
We're still trying to figure that out. My fans do de-
serve to see me back out on the road. It'll be excit-
ing for me. The road is a lot of work. I want to make
sure the timing is right and that I'm fully ready to
go, otherwise I would have to pull tickets if I'm not
feeling it. I want to press the fact that I want to be
feeling it before I go out.

Going back to the current season of "The Voice,"
what's been exciting for you so far?
I'm actually very excited about this season in par-
ticular. It's absolutely the most young and full -of -
hungry -energy group we've had yet-this little next
generation of future pop stars. Last year I had a dif-
ferent team as far as different genres, but this year it
so happened to come together that they were all pop.

One of your contestants from last season, Chris
Mann, will be the first season -two alum to re-
lease an album this year. Will you be involved
with that project?
Absolutely. He's working with [Front Line Man-
agement Group consultant] Ron Fair, the man who
signed me and is still a very, very dear friend of mine.
I know he's in totally safe hands and in great hands
musically. Ron Fair really gets it and gets him. One
of the songs was sent to me for my participation and I
said, hands -down, "yes." It's a beautiful song, the way
he's expressing himself on the album-his tone, his
richness, his soul. He's not overdoing it, just coming
through strong, clear and rich. I'm very happy for him.

You happen to be managed by Irving Azoff,
who wields quite a bit of power in all sectors
of the music industry. What are some lessons
he's taught you?
The thing about Irving that I love to death about him
is that when I came to him it was right when I was
about to release Stripped. And from day one he's never
really told me, "You have to do this or do that to fit
in." He definitely lets me be my own artist. That is
a gift that I've thanked him for on album credits be-
fore and in person. When I was feeling so strangled
and weighed down by label opinions or what they
wanted me to do, Irving came into my life and held
everyone at bay to let me have a minute to myself.

Beyond the technical aspects of executing a
melisma, what are some career pointers you've
been able to hand down to your own artists on
"The Voice"?
A lot of these kids are coming from their own kinds
of dance and arts schools, which is just like what the
Mouseketeers was for obviously me and Britney and
Justin Timberlake and Ryan Gosling-need I say
more? We all come from that training camp mental-
ity, but then it was a matter of us to be able to absorb
everything, take it all in and now throw it all away.
That's what I'm trying to teach those kids. Everything
can't be so structured, so learned or taught. You guys
have an individual self in all of you.

Speaking of Britney, will you be watching "The
X Factor"?
[laughs] I have no time to even watch my own show.
So there's your answer.

Biordadre& Christina Aguilera will deliver a keynote

FILM TV at the Billboard/Hollywood Reporter

MUSIC Film & TV Music Conference, set for Oct.
CONFERENCE 24-25 in Los Angeles. To register, go to

billboardevents.com/filmtv.

BRITNEY SPEARS
makes her debut

on "The X Factor."

Battle Of The
Singing Shows
`The Voice' and 'The X Factor'
face off for viewers

When they both returned to the air in the second week
of September in a battle of the singing shows, "The
Voice" and "The X Factor" relied heavily on the star

power of their respective judging (or coaching) crews. The lon-
gest performance on "The Voice" in its first week was Christina
Aguilera, Cee Lo Green, Adam Levine and Blake Shelton singing
the Rolling Stones'"Start Me Up." The most important song on
"The Voice" came in its second week when the video for Aguilera's
"Your Body" was previewed.

The day of Aguilera's video premiere coincided with the an-
nouncement that she and Green would leave the show in the spring,
replaced by Shakira and Usher. Aguilera's devoting her time to tour-
ing, while Green has a bundle of projects, among them the develop-
ment of a comedy for NBC based on his life and a residency at Las
Vegas' Planet Hollywood Resort & Casino. In a singing wars tit for
tat, news of the departures came 24 hours after "American Idol"
introduced its new panel of judges-Mariah Carey, Nicki Minaj, Keith
Urban and Randy Jackson-at a New York taping.

Producers of "The X Factor" and "The Voice" realize their shows,
while still in their infancy, require some shaking up. "The Voice,"
which aired on three consecutive nights in its first week (Sept.10-
12), is saving its new elements for its third round (although one of
them, "the steal"-where the coaches can snap up a contestant cut
by another coach-was mentioned consistently during the premiere).

"The X Factor" has opted for cosmetic changes and a shift in the
storytelling. If season one's game plan was to reinforce the inten-
sity and largeness of the show's scope, the second season is more
hushed and intimate, whispers instead of shouts. And if last year
"The X Factor" wanted the audience to believe the newbies were
stars from the get -go, this year producers have worked hard to ce-
ment the gulf between the auditioning hopefuls and the stars on the
judging panel, Britney Spears and Demi Lovato.

Audiences, though, prefer the tried and true. "The Voice," which
had a dramatic ratings rise in the spring, trumped "The X Factor"
when the two were going head to head on Sept. 12. "The Voice" had
10.7 million viewers while "The X Factor" attracted 7.5 million to
watch Spears' arrival, according to Nielsen. In its second hour, the
Fox show did better (9.5 million) to wind up with an average audi-
ence of 8.5 million for the two-hour premiere.

The two-hour premiere of "The Voice," on Sept. 10, had an audi-
ence of 11 million in its first hour and 13 million in its second, giving it
an average of 12 million, according to Nielsen. The more important
numbers-the 18-49 demographic that advertisers target-won
Monday night for NBC. In the demo, "The Voice" attracted 4.6 mil-
lion in the first hour and 5.9 million in the second.

On the night of the "X Factor" premiere, Fox squeaked out a win
for the night in the demo, winning only one hour, 9 p.m. -10 p.m.,
with 4.9 million 18- to 49 -year -olds watching the program.

-Phil Gallo
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R8(1E3 Re tit a s
PART OF A NEW GENERATION
of R&B artists, Miguel is out to
smash the genre's stereotypes.

And with "Adorn" topping the R&B
charts, he's well on his way

BY JASON LIPSHUTZ

Miguel is not a bottle -popper. He's not buying
tables or swilling Champagne in the club.
He's not inside the club at all. Instead, you
might find him sipping Jack and Coke and

talking about his favorite blogs with whoever's on the
stool next to him at the local dive bar. He's the rare R&B
star who might be more comfortable nestled in a crowd
ofindie-rock nerds than a throng of models. "I remember
seeing Radiohead the first time they played Coachella,"
Miguel boasts.

That was in 2004, when Miguel Jontel Pimentel was
still a teenage music junkie of mixed race trying to find
his mission as a performer, producer and songwriter.
Eight years later, the 25 -year -old identifies himself as
part of a new wave of R&B artists less concerned with
singles that nod to EDM and promise to make you scream
and more interested in unfurling slow grooves that ex-
plore new territory. With his music joining that of Frank
Ocean, the Weeknd and Elle Varner, he sees what he calls
an R&B "renaissance" taking shape.

"Somewhere along the way ... the genre became a ste-
reotype, and I've never been one for stereotypes," Miguel
says. "I'm Mexican and black-my father is Mexican,
my mom is black. I've been in the middle my entire life,
having to make decisions as to who and what I am. It
was really important for me to stand out. I wanted the
music to stand out that way."

Miguel's debut album, All I Want Is You, was re-
leased less than two years ago, but the singer considers
follow-up Kaleidoscope Dream, due Oct. 2 on ByStorm/
RCA Records, to be "a reintroduction." The new album
is more daring in its synthesis of unfussy instrumen-
tation and intimate songwriting-witness the careful
guitar haze of "Use Me" or the falsetto -strewn meta-
phors of the title track.

The album's first single, "Adorn," has sold 190,000
copies, according to Nielsen SoundScan; ascended to
the top of Billboard's Hot R&B/Hip-Hop Songs tally in
its 19th week; and is making inroads at top 40 as well,
clocking in at No. 35 on this week's Billboard Hot 100.
SiriusXM VP of music programming Dion Summers
says that the song has amassed 1,600 spins and is still
in power rotation, while R&B/hip-hop WVEE Atlanta PD
Reggie Rouse says requests have been flooding in from
men and women for the adoration anthem. "He's got
a great following, and he's not selling sex per se-he's
selling romance," Rouse adds.

After Mark Pitts, the then -president of urban music
at Jive, signed Miguel to his ByStorm Entertainment
imprint in 2007, the singer's debut album sat completed
and unreleased for more than two years due to legal is-
sues with Miguel's former production company. When
All I Want Is You was finally issued through ByStorm/
Jive in December 2010, the album's title track was still
slowly growing at radio, and Miguel was finding his way
as a performer, having recently joined Usher and Trey
Songz on tour.

18 BILLBOARD SEPTEMBER 29, 2012



sanceMan
Team Miguel

ALBUM TITLE
Kaleidoscope Dream

LABEL
ByStorm/RCA

RELEASE DATE
Oct. 2

MANAGEMENT
Phillana Williams, TPF Management

PRODUCERS
Miguel, Salaam Remi, Fisticuffs,

Pop Wansel, Jerry "Wonda" Duplessis,
Happy Perez

A&R
Mark Pitts, RCA Records

STUDIOS
Platinum Sound (New York),
MJP Studios (Los Angeles)

PUBLISHING
MJP Music (ASCAP)

BOOKING AGENT
Dennis Ashley, ICM

UPCOMING TV
"The Wendy Williams Show" (Oct. 2),

"Late Show With David Letterman" (Oct. 9),
"Jimmy Kimmel Live!" (Oct. 16)

PUBLICITY
Sherlen Archibald, The Chamber Group;

Theola Borden, RCA Records

ATTORNEY
Jeff Sacharow, Lapidus Root & Sacharow

SITES
OfficialMiguel.com, MiguelUnlimited.com

TWEETS
a MiguelUnlimited

The disc debuted at No. 109 on the Billboard 200 with
11,000 copies sold, according to SoundScan. "I was sick to
my stomach," Pitts recalls about the first -week numbers. "I
didn't really want to put it out at that time, but we knew he
was going to tour and needed to get some product out there."

Miguel and manager Phillana Williams agreed that he
should spend the next year supporting All 1 Want Is You on

the road, and as Miguel polished his stagecraft, more singles
connected: "Sure Thing" hit No. 1 in May 2011, and "Quickie"

followed with a No. 3 peak in October 2011. Meanwhile, Wale's

No. 1 single "Lotus Flower Bomb" featured Miguel on the
hook and reached 552,000 downloads. Sales for All I Want Is
You now stand at 404,000 copies, according to SoundScan.

Still, Miguel feels that the artist who made All I Want
Is You wasn't the real him. "That album was a huge learn-
ing experience," he says. "I left the marketing of my album
and me as an artist up to the discretion of the label. They
marketed me like the typical R&B artist, which I can't really
blame them for, because that's what they know. But that's
not what my lifestyle was."

When Jive, along with Arista and J Records, was shuttered
and absorbed by RCA Records last fall, Pitts was named
president of urban music at RCA. Miguel remained part
of ByStorm Entertainment, and the jump from Jive to RCA
gave the R&B singer a new label team (with a key supporter

in a powerful position) to appreciate the development of
his persona.

Last February, Miguel released Art Dealer Chic Vol. 1, the

first in a three-part mixtape series that introduced a more
ambitious sonic approach. Vol. 1 included a two -minute,
18 -second song titled "Adorn" that was a quick burst of new -
school soul never meant to grace the radio. But when Pitts
played the mixtape for the first time while driving down the
West Side Highway in New York earlier this year, "Adorn"
made him want to dance in his car. "No matter what record
he sent me next, I knew this was the first single," Pitts says.

With radio stations already asking for the mixtape cut,
Miguel agreed to return to the studio and add a bridge to the
track, and soon "Adorn" became a three -minute, 14 -second

official single. RCA senior VP of marketing Lisa Cambridge
says the song started off at rhythmic radio and eventually
became a focus for top 40. In its seventh week on the Hot
100 Airplay chart, "Adorn" is No. 23.

Last July, "Adorn" was featured on Kaleidoscope Dream:
The Water Preview, a digital EP that contained the first three
songs on his forthcoming album. The Air Previewfollowed
in September with three more songs, including the album's
Salaam Remi-produced title track. The EPs were Miguel's
idea for reaching new fans, and while Cambridge recognizes

the risk of releasing six of the album's 11 tracks before the
full-length hits stores, she stresses that the label wanted to
herald the vision of its talent and the quality of Kaleidoscope

Dream instead of focusing solely on first -week sales.

"The stakes are high for everybody, but we knew that the
music was there," Cambridge says. Additionally, the Water

and Air EPs will be pulled from digital retailers once the
album is released, and fans can use iTunes' Complete My
Album tool to scoop up the remaining tracks. "The idea of
rolling it out this way is a great mix of a promotional op-
portunity and an early revenue stream."

Miguel kicks off a short U.S. promotional tour on Sept.
26 in Washington, D.C., and Williams says that the singer
will stay on the road in North America and Europe during
the next six months. A partnership with Grey Goose for the

brand's "Rising Icons" video series will continue for a sec-
ond year, with more branding opportunities being mulled
over. Meanwhile, Kaleidoscope Dream will receive a more ex-
tensive big -box rollout than Miguel's debut, highlighted by
Target -exclusive tracks and endcap placement at the retailer.

And while "Adorn" may prove to be Miguel's biggest hit
yet, it's only the beginning of the makeover that R&B fans
are going to hear. Woozy follow-up single "Do You" will
soon bring the hook "Do you like drugs? Well, me too, me
too" to R&B/hip-hop formats.

"I want to change urban radio," Miguel says. "I want to
change the sound of what's expected from R&B songs on
the radio, and I really intend on doing that-especially with
this next single."

The Next Wave Of Next -Wave R&B
FIVE TALENTS ON THE RISE

MARCUS CANTY
Hardly an underground artist, the fourth -place finisher
on the inaugural season of "The X Factor" is creeping up
Billboard's Hot R&B/Hip-Hop Songs chart with his single
"In and Out," featuring Wale. (It rises 69-65 this week.)
But the 21 -year -old Maryland native takes a laid-back
next -generation R&B approach to tracks like "Won't
Make a Fool Out of You." SiriusXM VP of music program-
ming Dion Summers says Canty has "immense talent,"
and that his growth has been more organic than other
reality -show compatriots.

HOW TO DRESS WELL
Brooklyn -based Tom Krell, better-known as How to Dress
Well, made good on his Pitchfork -approved buzz by re-
leasing Total Loss, his sophomore collection of muddied
soul music, on Sept.18 through Acephale. Krell's interna-
tional tour begins Oct. 3 in Grand Rapid, Mich., but before
then, seek out his hushed, lo-fi cover of Janet Jackson's
"Again"-as devastating as it is simple.

K' LA
Gary, Ind., native Brittanie "K'La" Buggs released an impres-

sive mixtape, Coldest Winter Ever, early last year, and scored

a guest verse from Nas on her single "Blame." WVEE Atlanta

PD Reggie Rouse describes the new Def Jam signee as "kind

of like Lauryn Hill, as someone who can rap and sing."

ARRANGE
Arrange-the alias of Florida's Malcolm Lacey-self-
released Plantation, a post -rock exploration with heartbro-
ken lyrics, in mid -2011. Earlier this month, Arrange contrib-
uted vocals and synths to the ghostly R&B of Sketches, a
collaborative EP with producer/musician Ricky Eats Acid.

JRAND
The video to the slow jam "Up Against the Wall" by the
Geffen/Interscope signee (real name Josh Randall) has
earned 747,000 YouTube views in three months. He's also
building his acting résumé with appearances in "Rock of
Ages" and the upcoming "Spring Breakers." -JL
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RIHANNA
No.1 artist,
female artist
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POP A OTTL
Celebrating 20 Years

Of Top 40
Now with more pop than ever before!

A historic surge of the fizzy genre
marks the 20th anniversary of

Billboard's Mainstream Top 40 chart

Ifit seems like pop music has taken over the radio and won't
let go, you're not imagining things. Two decades after the in-
ception of Billboard's Nielsen BDS-based
Mainstream Top 40 chart, the format is
playing more pure pop than ever. And,

as ratings for mainstream top 40 stations soar,
clearly such a focus on the format's musical mid-
dle ground is reinforcing that pop radio works best
when de-emphasizing such extremes as rock and
rap. ¶ A year -by -year analysis of the Mainstream
Top 40 chart reveals that pure pop has made up
at least 60% of the survey's total top 10 hits each
year from 2008 through this year (from January
through July annually). Last year, the style ac-
counted for a whopping 79% of the chart's top
10s-the highest percentage in the chart's his-
tory-as 30 of the ranking's 38 top 10s during that
period fit a pop classification. ¶ What's behind
the pure pop boom? It's no coincidence that 2008 marked the ar-
rival of two of the format's reigning stars: Katy Perry and Lady Gaga.

Add the continued domination or resurgences
in that span of such acts as Christina Aguilera,
Kelly Clarkson, Maroon 5 (which, in recent
years, segued from rock to a more pop lean),
P!nk and Britney Spears, and it's clear that
pop has become tops at mainstream top 40.

TOP 40)
C'FACT

RIHANNA

leads all acts with

21
top 10 Mainstream

Top 40 hits. MARIAH

CAREY ranks second

with 17top 10s, followed

by USHER (16),

PINKand BRITNEY

SPEARS (15 each).

In turn, ratings have reflected that audi-
ences' appetites for mainstream top 40 are
robust. CBS Radio flipped KAMP Los Angeles
and WXRK New York to the format in 2009,
taking on respective Clear Channel -owned
top 40 leaders KIIS and WHTZ, respectively.



In Arbitron's August 2012 ratings
among listeners ages 6 and older,
KIIS led all Los Angeles stations
with a 5.5 share, while KAMP pulled
a 3.8 share. In New York in August,
WHTZ registered a 6.1 share, while
WXRK scored a 2.4 showing.

Similar battles brew in other large
markets. In Detroit and Boston,
CBS Radio has likewise switched
WDZH (also in 2009) and WODS
(two months ago) to mainstream top
40, again challenging established
Clear Channel -owned format out-
lets WKQI and WXKS, respectively.

Programmers' adherence to, and
the availability of, pure pop music
at the format has ebbed and flowed
since Billboard launched the Main-
stream Top 40 chart the week of
Oct. 3, 1992. (Following the advent
of BDS technology, the list "whetted
the industry's appetite for data that
[BDS'] seven-days-a-week/24-hours-
per-day monitors capture," Billboard
reported shortly after the chart's
debut. "Finally, a resource based
on real airplay, not hype. It's long
overdue," one PD observed in 1993.)
While pure pop has comprised more
than 60% of all Mainstream Top 40
top lOs each year since 2008, it en-
compassed just 41% in 1993, when
R&B from the likes of Boyz II Men, Whitney Houston and Janet
Jackson infused pop playlists.

In 1996, pop accounted for just 19% of all top 10s, as such
rock -based acts as Hootie & the Blowfish and Alanis Morissette
became the format's-and the public's-flavor of choice.

And, in 2003, pop's percentage rose to 45%, but the amount of
rap top 10s doubled to 12 from six the previous year. From 1993
to 2002, no more than one rap title reached the top 10 annually.

According to Edison Research VP of music and programming
Sean Ross, several factors have aligned to make for a current
pinnade for pop music. "There's less competition. R&B/hip-hop
and alternative don't have the [ratings] influence that they used
to, or, thus, the same ability to force songs on top 40's agenda.
Only country has a similar ability to break new music and it's
still viewed by most pop PDs as another sphere."

Ross adds that top 40 has learned to cultivate its own versions of
rock and R&B-influenced pop, allowing the format to sample vari-
ety without risking playing extremes. In recent years, he notes, top
40 largely replaced hip -hop with rhythmic pop from such acts as the
Black Eyed Peas and Rihanna. Teen punk similarly usurped alter-
native at top 40, thanks to the rise of bands like the All-American

Rejects and Boys Like Girls. "Plus, R&B acts like
Chris Brown and Usher are releasing exclu-

sive pop singles for top 40 while saving
their core R&B singles for that format,"

says Ross (who served as Billboard's
radio editor from 1988 to 1992).

While the names have changed-
Bad Company, Celine Dion, En
Vogue, Guns N' Roses and Elton
John inhabited the maiden Main-
stream Top 40 chart; Miley Cyrus
wasn't born until a month after
the list's launch-the survey
continues to help guide pop
programmers' decisions. "The
Mainstream Top 40 chart came
along at point when country and
hip -hop were competing heavily
with the format," Ross recalls.
"It gave pop PDs their own chart
to look at."

Twenty years later, it
continues to.

TOP 40
FACT

Exactly

250
songs have hit No.1 in

the Mainstream

Top 40 chart's first

20 YEARS.
BOYZ II MEN'S "End

of the Road" was-

ironically, considering

its title-the first

leader, while FLO

RIDA'S "Whistle"

spends a second week

at the summitthis week.

BOYZ II MEN and

MAROON 5 boast

the most No. ls among

groups, each with four.
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Iris Goo Goo Dolls» WARNER SUNSET/REPRISE

2

3

_ Another Night Real McCoy ARISTA

/ i.
/ ". Apologize Timbaland Featuring OneRepublic MOSLEY/BLACKGROUND/INTERSCOPE

4

5

Hanging By
A Moment Lifehouse DREAM WORKS

Smooth Santana Featuring Rob Thomas ARISTA

6 Truly Madly Deeply Savage Garden COLUMBIA

7 Don't Speak No Doubt TRAUMA/INTERSCOPE

8

9

Here Without You 3 Doors Down REPUBLIC RECORDS/UNIVERSAL/UMRG

Slide Goo Goo Dolls WARNER BROS.

10

11

Since U Been Gone Kelly Clarkson RCA/RMG

How You Remind Me Nickelback ROADRUNNER/IDJMG

12 We Found Love Rihanna Featuring Calvin Harris SRP/DEF JAM/IDJMG

13 Low Flo Rida Featuring T -Pain POE BOY/ATLANTIC

14 I Love You Always Forever Donna Lewis ATLANTIC

15 TiK ToK Ke$ha » KEMOSABE/RCA/RMG

16 ... Baby One More Time Britney Spears JIVE

17 Because Of You Kelly Clarkson RCA/RMG

18 Moves Like Jagger Maroon 5 Featuring Christina Aguilera A&M/OCTONE/INTERSCOPE

19 The Way I Are Timbaland Featuring Keri Hilson MOSLEY/BLACKGROUND/INTERSCOPE

20 Party Rock Anthem LMFAO Featuring Lauren Bennett & GoonRock PARTY ROCK/WILL.I.AM/CHERRYTREE/INTERSCOPE

21 Yeah! Usher Featuring Lil Jon & Ludacris LAFACE/ZOMBA

22 Down Jay Sean Featuring Lil Wayne CASH MONEY/REPUBLIC

23 Leavin' Jesse McCartney HOLLYWOOD

24 Name Goo Goo Dolls METAL BLADE/WARNER BROS.

25 Kryptonite 3 Doors Down REPUBLIC RECORDS/UNIVERSAL

26 Torn Natalie Imbruglia RCA

27 Bleeding Love Leona Lewis SYCO/J/RMG

28 Stereo Hearts Gym Class Heroes Featuring Adam Levine DECAYDANCE/FUELED BY RAMEN/RRP ,

29 The Reason Hoobastank ISLAND/IDJmG

30 You Were Meant For Me Jewel ATLANTIC

31 Run Itl Chris Brown » JIVE/ZOMBA

32 With Arms Wide Open Creed WIND-UP

33 Gives You Hell The All-American Rejects DOGHOUSE/DGC/INTERSCOPE

34 Whatcha Say Jason Der(ilo BELUGA HEIGHTS/WARNER BROS.

35 Give Me Everything Pitbull Featuring Ne-Yo,Afrojack & Nayer MR. 305/POLO GROUNDS/J/13CA

36

37

We Belong Together Mariah Carey ISLAND/IDJMG

Just The Way You Are Bruno Mars a er,t, ELEKTRA/ATLANTIC

38 Fly Sugar Ray LAVA/ATLANTIC

Big Girls Don't Cry Fergie » WILL.I.AM/A&M/INTERSCOPE39

40 Don't Let Go (Love) En Vogue EAST WEST/EEG
..,..
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THE POPIFICATION OF TOP 40
The amount of pure pop music on Billboard's Mainstream Top 40 chart is at an all-time high: During the past
five years, the sound has accounted for at least 60% of all top 10s on the tally each year, including a high of
79% last year. Unsurprisingly, the percentages of R&B/hip-hop and rock top 10s have decreased as pure pop
has taken over. While R&B/hip-hop made up 32% of all top 10s in the chart's first full year of existence (1993),
not one so -classified song has reached the top this year. In 1996, rock titles comprised 56% of all top lOs. Since

2007, they've managed no more than 14% annually.

POP

<43

22 BILLBOARD SEPTEMBER 29, 2012

DANCE ROCK

Mill MI

HARD Ha' RAP COUNTRY
ROCK HIP -HOP

TOP ARTISTS FROM 1992-2012

1 Rihanna

2 PINk

3 Britney Spears

4 Kelly Clarkson

5 Mariah Carey

6 Katy Perry

7 Usher

The Black
8 Eyed Peas

9 Janet Jackson

10 Madonna

11 Lady Gaga

12 Christina Aguilera

13 Justin Timberlake

14 Nickelback

15 Matchbox 20

16 Beyonce

17 Backstreet Boys

18 Jennifer Lopez

19 Maroon 5 »

20 Avril Lavigne

CHART METHODOLOGY

21 Nelly

22 Chris Brown

23 Eminem

24 'N Sync

25 Alanis Morissette

26 Destiny's Child

27 Flo Rida

28 Celine Dion

29 Boyz II Men

30 3 Doors Down

31 Goo Goo Dolls

32 Bruno Mars

33 No Doubt

34 Sheryl Crow

35 TLC

36 Hootie &
The Blowfish

37 Ke$Ha

38 Fergie

39 Taylor Swift

40 Jewel

The 20th -anniversary Mainstream Top 40 top songs and top
artists rankings are based on actual performance on the weekly
Nielsen BDS-fueled Mainstream Top 40 chart dating to its incep-
tion in October 1992. Songs are ranked based on an inverse point
system, with weeks at No.1 earning the greatest value and weeks
at No. 40 earning the least. To ensure equitable representation,
certain time frames were weighted to account for the difference
between chart turnover rates from those years, as recurrent rules
have changed multiple times.

ILLUSTRATION BY GAVIN POTENZA
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KATY PERRY

A

6. share the
record for
the most

Mainstream
Top 40

The feat is
00 even more

impressive
considering

6, that, while
the chart

IP. launched

flint -Ma e
IP her first

appearance
uni

an

didn't arrive
until 2008.

6claY is best ni

KIIS-FM's JOHN IVEY
(left) with NELLY

FURTADO and KYSR
Los Angeles music

director CHRIS PATYK

THE CHART'S RADIO IMPACT
How Billboard, BDS and technology have changed programming

CBS mainstream top 40 WXRK (92.3 Now) New York PD Rick Gillette
remembers how different programming a station was before the
advent of Billboard's Nielsen BDS-based Mainstream Top 40 chart.

He recalls paying an intern minimum wage to come in once a week to
listen to his competitor, write down every song it played and tabulate them.
Then came BDS, and programmers suddenly had access to customized re-
ports every day.

"It's the equivalent of having spy satellites everywhere and being able to
look at the silos to see if the gas trucks are fueling the missiles," Gillette
says. "Back in the old days it was like we relied on people peeking through
the fence and going through the garbage."

That means when it comes to selecting music for the station things are
much more precise than they used to be. "Back then the Magic 8 Ball in your
office may have been the best option you had," Gillette says.

Of course, BDS was just the tip of the iceberg in research development
during the past 20 years.

John Ivey, PD at Clear Channel mainstream top 40 KIIS (102.7 Kiss -FM)

Los Angeles, says new technology has led to music selection coming full
circle back to the beginning ofhis career. "In the mid -1970s, tracking single
sales was very important to programming. Now digital sales have become a
very important part of the programming process and a great tool."

But that's not the only way technology has altered how PDs do their jobs.
"The Internet has obviously changed everything about programming top 40.
As a programmer, all this new technology opens up your mind creatively to
many new possibilities to entertain and engage listeners," Ivey says.

Gillette agrees thathaving BDS information and so muchotherdata available
helps him view the station like a listener does on a minute -by -minute basis. But
there can be too much ofa good thing-it's possible to forget radio is about mak-
ing a human connection iftoo much time is spent analyzing minutiae.

"We have to be careful not to start testing every promo with a focus group
before it goes on the air, which we could do now," Gillette says. "My audience
is a real person who has a pulse I want to quicken. You don't do that with data.
You do that with personal experience that motivates and engages them and
causes some surprise and delight." -Mike Stern

111

44" 14.

JUSTIN TIMBERLAKE

TOP 40
FACT

Among menoiELLY and

JUSTIN TIMBERLAL have
visited the No.1 slot the most

on Mainstream Top 40:

5 TIMES EACH.
TIMBERLAKE also reigned

two additional times

as part of 'N Sync.
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BAKER'S BACK
The R&B singer returns

with big chart bow

BY RICHARD SMIRKE I

`DEFAULT' SETTING
Django Django puts
the art in art -rock

All Seems
Sunny For
This Cher
U.K. 'X Factor' star Cher Lloyd
preps U.S. debut

prior to her 2010 audition for U.K. series "The X Factor,"
Cher Lloyd seemed like an average, if highly ambitious,
British teenager who loved to sing. That all changed when

the then -16 -year -old stood before the talent show's judging panel,
headed by Simon Cowell, and delivered an attention -grabbing cover
of Soulja Boy's "Turn My Swag On."

"The next morning, I was catapulted into a brand-new life," the
19 -year -old Lloyd recalls. "At that time, it was difficult for me to
get my head around that and realize how I'm not going to be able
to live the life that I did before."

Lloyd came in fourth on "The X Factor," finishing behind One
Direction, Rebecca Ferguson and series winner Matt Cardle. But
she was on top of the U.K. singles chart less than a year later with
the edgy dubstep-flavored single "Swagger Jagger" (Syco Music).
Her debut album, Sticks + Stones, made its U.K. bow last Novem-
ber, debuting at No. 4 on the British chart.

Even greater highs were just around the corner, however, when
Lloyd met Antonio "L.A." Reid during filming for the first series
of the U.S. version of "The X Factor." Impressed by the brash
teenager's charisma, vocal ability and outspoken attitude, the Epic
Records chairman/CEO-who had never heard her sing before-
told Lloyd she was a star in waiting.

"I'll remember that day for the rest of my life," says Lloyd, who
signed to Epic (in partnership with Syco) for the United States
soon after meeting Reid. "He took a big chance on me," she says.
"He understands exactly what I want to do with my career and
he's backing me all the way."

That gamble and high -end label support is now paying off.
Having gone to top 40 radio on May 7, Lloyd's debut single,
the feisty, catchy "Want U Back," has spent the past 14 weeks
on the Billboard Hot 100, peaking at No. 12. (This week it's
No. 27.) It has sold 1.4 million units, according to Nielsen
SoundScan, with its diner -set video attracting more than 20
million views on YouTube. Meanwhile, a fast-growing army of
dedicated fans-playfully termed "Brats"-have been amass-
ing in ever-increasing numbers. More than 3,000 Brats turned
up for Lloyd's performance on NBC's "Today" on Aug. 30 and
more than 1,000 attended a CD signing session the same day

STILL SOARING
Former Eagle Felder

on his new disc

CHER LLOYD'S U.S. debut single, "Want U Back,"
had sold 1.4 million copies.

I GO SOLO
Juicy J steps outside

of Three 6 Mafia

at a New York Best Buy, according to Epic.
Epic senior VP of marketing Scott Seviour says, "She is a girl

experiencing the same issues and challenges in life [as her audi-
ence], and that comes across in how authentic she is when she
talks to fans." Seviour credits Lloyd's U.S. break to top 40 radio
embracing "Want U Back" and a strong marketing message built
around online engagement with the artist's fan base.

The next stage of the campaign commences Oct. 2 with the
domestic release of Sticks + Stones, which features two new
tracks not available on the U.K. version ("Behind the Music,"
"Oath"). "Oath," which features Becky G and was produced by
Dr. Luke, will be serviced to top 40 stations as the follow-up to
"Want U Back."

"People will be surprised," Lloyd says of the stylistically diverse
album, which also features collaborations with RedOne, Shell -
back, Savan Kotecha and Kevin Rudolph, as well as guest spots
from Busta Rhymes and Chad Wolf of rock band Carolina Liar
on "Beautiful People," an emotive, rock -tinged ballad. "There are
going to be a few tracks people are thrown back by," says Lloyd,
who describes herself as a pop artist, but thinks she'll be credited

A BIG 'SURPRISE'
Tamia records first
album in six years

for much more once her album is heard in its entirety. "It might
change people's views on me as an artist. I love to experiment and
do different things, and still be pop as well."

To accompany Sticks + Stones' U.S. release, Lloyd will make
street -week appearances on "The Ellen DeGeneres Show," "The
Tonight Show With Jay Leno," "Dancing With the Stars," "Live!
With Kelly" and a return to "Today." She'll get a further boost
this fall when "Swagger Jagger" is featured in a national TV ad
for milk. U.S. tour dates will begin early next year, booked by Wil-
liam Morris Endeavor music head Marc Geiger.

"'Want U Back' was my way of saying 'hello' to America, so
I'm interested in taking it to the next level," says Lloyd, who also
promises to "push boundaries with my outfits." Reflecting on
how she has grown during the past two years, Lloyd says she has
"changed a lot," but still retains a "strong vision" for her career
going forward.

"There's a big field for me to play in over here," she says, referring
to the U.S. market. "It's very tough, but I love a challenge." Epic's
hopes are no less grand. "If One Direction is the new 'N Sync," Se-
viour says, "then Cher Lloyd is the new Britney Spears."
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Dream big: Indie electro-
rockers Lower Dens just
expanded their European
and U.S. tours. The group
kicks things off at
Cincinnati's Midpoint
Music Festival supporting
Dirty Projectors (Sept.
27) before joining Grizzly
Bear for dates in Chicago
at the Riviera Theatre
(Sept. 30) and then stop-
ping at the Commodore
Ballroom in Vancouver
(Oct. 6-7) and the Greek
Theatre in Los Angeles
(Oct.10)... The blooming
Rose: Brooklyn chanteuse
Frankie Rose announced
an East Coast jaunt that
launches in Washington,
D.C., at the Rock and Roll
Hotel (Sept. 26). Rose also
appears at the Pygmalion
Festival in Champaign, Ill.
(Sept. 29) and Mohawk
Place in Buffalo, N.Y. (Oct.
2), before closing her trek
at Brighton Music Hall
in Boston (Oct. 4) ... Go
Kreay-zy: On the heels
of her major -label debut
album, Somethin"Bout
Kreay (Columbia), Kreay-
shawn is headlining an
all -female North American
swing this fall. The tour
begins in Oklahoma City
at the Kamps 1310 Lounge,
then proceeds to House
of Blues in New Orleans
(Nov. 5), the Loft in At-
lanta (Nov.11) and Irving
Plaza in New York (Nov.
15) before concluding in
San Diego at Porter's Pub
(Dec.16) ... Globetrotters:
Sydney -based experimen-
tal rock group PVT should
boost its base thanks to
an expansive global tour.
Supporting Menomena
for a 22 -date run, the band
hits the road in San Fran-
cisco at Bimbo's 365 Club
(Sept. 26) before heading
to Parish in Austin (Oct.
3) and the Bowery Ball-
room in New York (Oct.
11), among other locales.
Next, the group joins Bloc
Party in London at Birth-
days (Nov.1), Alcatraz in
Milan (Nov. 8), Tonhalle
in Munich (Nov.15) and
Rockafeller in Oslo (Nov.
20). Returning to its home
base of Australia, PVT has
a four -gig run with Gotye,
beginning at the Adelaide
Entertainment Centre
(Dec. 6) and finishing at
the Sydney Entertainment
Centre (Dec.14).

-Nick Williams

ANITA BAKER'S new
single marks her best

chart debut since 1994.

R&B BY GAIL MITCHELL

RENEWED
RAPTURE
Top five hit 'Lately' sets stage for Anita Baker's return

Before singing one of her greatest hits at
the Hollywood Bowl in Los Angeles re-
cently, Anita Baker said, "I have a feel-

ing that I'm going to be one of those perform-
ers that you'll have to take out in a wheelchair."
The thunderous applause greeting Baker left
no doubt about the validity of that statement.

Nor did fan reaction some 10 days earlier to
Baker's latest single, "Lately." Currently No. 3
on Billboard's Adult R&B chart and No. 19 on
Hot R&B/Hip-Hop Songs, "Lately" debuted
at No. 10 on the former chart and marked the
biggest debut single of Baker's career since
1994's "Body & Soul" bowed at No. 15.

The new single is the formal introduction
to Baker's seventh studio album, Only For-
ever (Blue Note/Capitol), arriving Dec. 4. The
set also includes Baker -penned or co -penned
numbers like the romantic anthem "Uncondi-
tionally Yours," the uptempo "Heartbeat" and
the jazzy "Let Go." "Lately" got off to a strong
start, thanks in part to its Aug. 6 premiere on
Clear Channel's adult R&B radio stations. The
outlets played the single every hour on the
hour during a 24 -hour period. While similar
premieres have occurred on Clear Channel
stations in other formats, the Baker promo-
tion marked a first for its adult R&B stations.

"Anita's equity in the format, as well as
the quality of the song, merited us making
an event of her return," Clear Channel senior
VP of urban programming Doc Wynter says.
He points out another factor in Baker's return:
"Her distinctive voice has been missed."

In preparing for her return, Baker sought
to bridge her analog background with today's
digital age. "The digital realm can take your
personal expression and make it become what
others want to hear from you," Baker says

during an interview at the Capitol Records
tower in Hollywood, Calif. "I don't want to be
one of those artists lamenting, 'Back in my
day ...' There's a lot to respect about current
days, and walking with my contemporaries.
I had to figure out how to be of the day and
not lose myself."

That process included recording songs in
analog with a live rhythm section, then trans-
ferring them to digital and adding live over-
dubs. Also key was working with songwriters
and producers from both worlds. In addition
to frequent collaborator Barry Eastmond, pre-
viously on deck for 1994's Rhythm of Love and
2004's My Everything, Baker recruited bassist
and Fourplay member Nathan East as well as
production duo the Underdogs, the latter serv-
ing as producers of "Lately." Doubling as ex-
ecutive producers were Baker and musician/
Blue Note president Don Was.

Only Forever skillfully weaves new -school
and traditional textures, sidestepping the
forced and contrived patterns that frequently
hinder established artists. Intact throughout
is Baker's sultry, gloriously expressive voice,
still doing its thing on R&B love songs mixed
with gospel and jazz.

Baker came into her own in 1983 with her
first top five R&B hit, "Angel." Signing with
Elektra in 1985, the singer claimed her first
crossover hit with "Sweet Love" and reached
stardom with the album Rapture. The mul-
tiplatinum set paved the way to three more
platinum albums and two gold releases.

With both of her sons now in college, Baker
intends to keep busy. Next up: "Dancing With
the Stars" on Oct. 9. "My life is still morph-
ing," she says. "But in my heart of hearts, I'm
just an artist making my music."

INDIE BY ANDREW HAMPP

Harvest
Season
Six years after her last studio release,
Beth Orton returns with a new label and
a stripped -down sound

Beth Orton had little time
to prepare for a last-
minute booking on CBS'

"Late Show With David Letter-
man" on Aug. 15, her first U.S.
TV appearance in six years. But
luckily she shared the bill with
one of her more unlikely idols,
who eased the pressure ofthe tap-
ing by greeting her with a hug
after the show.

"I got a hug from Lionel
Richie!" Orton squealed to a
packed crowd at New York's
Rockwood Music Hall later that
night. "It was like being kissed by
a unicorn or something."

If Richie's reception is any
kind of bellwether, die-hard
fans and new ones alike will be
welcoming Orton's fifth studio
album, Sugaring Season, with
equally open arms when it ar-
rives Oct. 2 on Anti- Records. A
more stripped -down, acoustic
affair than previous efforts like

Trailer Park, Central Reservation
and Daybreaker, the 10 -track col-
lection has a warm, autumnal
sound for an album technically
named after the spring. It also
distances Orton from the "folk-
tronica" tag that's followed her
ever since a pair of collabora-
tions with the Chemical Broth-
ers in the mid- to late '90s made
her the face of a new kind of U.K.
soul movement.

"I kind of went back to school
a bit," Orton says of the six -year
period since her last album, The
Comfort of Strangers-during
which time she gave birth to
daughter Nancy, split from long-
time label Astralwerks, partici-
pated in a series of songwriting
sessions with the late Scottish
folk singer Bert Jansch and had
a fateful recording period in Port-
land, Ore., with producer Tucker
Martine (My Morning Jacket) and
musicians including Marc Ribot

ROCK BY JUSTIN JACOBS I

Music For
Art's Sake
Years after promising tracks bowed
online, Scottish electronic art -rock band
Django Django's album debuts

Three years ago, Django Django quietly slid a pair of tracks onto
the Web. They were demos, more or less, but "Love's Dart" and
"Storm" got people asking, "What's next?" Funny enough,

Django Django didn't know how to reply-the singles were the only
things the band recorded, an experiment in pieced -together pop music
created by a quartet of curious Scottish art students.

But the group now knows just what's next. On Oct. 9, Django
Django's self -titled debut will bow on Ribbon Music, arriving state-
side nearly a year after becoming a breakout success in Europe. The
band launched its first U.S. tour on Sept. 20, with Ribbon banking
on buzz from a Mercury Prize nomination and glowing reviews in
the European press to smooth the often -rocky transition to U.S. fame.

Like so many acts enshrined in hype, Django Django began in
a college student's bedroom. Attending Edinburgh College of Art
around a dozen years ago, Dave Maclean was an aspiring painter,
recording dance tracks on his computer. Upon graduating, he and
future Django Django synth player Tommy Grace opened the Em-
bassy art gallery. Soon, Maclean and another friend, guitarist Vin-
cent Neff, began toying with songwriting, which was "more fun than
sitting on my own making dance music," Maclean says. "I'd listen
to Bo Diddley or James Brown and think, 'This is where it's at-not
just synths and samples."

Along with bassist Jimmy Dixon, Django Django's first cuts cre-
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and Brian Blade that ultimately
became Sugaring Season. It was
shortly after the album was fin-
ished that Anti- came onboard
as Orton's new label with sur-
prisingly little fuss.

"It was strange-for the last
six years, I've had the chance to
actually sit with what I do and
see many ideas through," Orton
says over lunch at Manhattan's
Antique Garage. "I didn't have
a record deal either at that
point, so it was lovely when
Anti- came along and said,
'Oh, we don't need to know
anything, you're Beth Orton.'

ated more attention than the four
Scots had ever expected. Too
much, in fact. "We were scut-
tling around under the radar,"
Maclean says. "I was quite happy
for the buzz to go away. I wanted
the heat off, for people to forget
about us."

Yet the online clamor instilled
a sense that the band was onto
something, and the group spent
the following years honing an
original sound carved out of the
wild imaginations of three paint-
ers and an architect. Though it's
easy to call the album "psyche-
delic pop," the members had to
"restrain ourselves," Maclean says. "This album
is us taming and channeling these influences
into one sound."

The 13 -track album fuses elements of rock-
abilly guitar, Beach Boys melodies, shambling
garage rock, Middle Eastern grooves, the shad-
owy early psychedelia of the 13th Floor Elevators,
thumping jungle rhythm and house beats. It's the
sound of a collage (Madean's choice medium as
an artist) and his mind -set mirrors the band's
eclectic approach.

The video for the jittery, electronic -swathed
single, "Default," is black and white and uses
stop -action footage, with Madean's paintings cov-

ering and layering each frame. It was "an excuse
to get back into my studio and paint," he says.

Ribbon label head Morgan Lebus believes the

BETH ORTON will
head out on both a

solo acoustic
and full -band tour for

Sugaring Season.

And I thought, 'How lovely!"
Though songs like "Mag-

pie," "Something More Beau-
tiful" and the haunting closer
"Mystery" capture some of
Orton's richest vocals and ar-
rangements to date, the album
ironically started to find its
voice when Orton reteamed
with the Chemical Brothers'
Tom Rowlands on "Call Me the
Breeze." The wistful, shuffling
folk song bears little sonic re-
semblance to previous collabo-
rations like 'Alive Alone" and
"Where Do I Begin."

"It's funny-someone said

the other day that some of the
heaviest beats I've ever sung
on are on this record-just
because it's a drummer play-
ing them doesn't really mat-
ter," Orton says with a laugh.
"Sometimes I find people
namby pamby about, 'Oh, it's
a female singer/songwriter re-
cord.' No one namby fucking
pambyed on this record. They
just poured into it."

Orton will take the songs
on the road with a solo acous-
tic tour that began Sept. 20 at
Nashville's Belcourt Theatre
and continues through Oct.
23, when she'll wrap at Los
Angeles' El Rey. A return en-
gagement featuring a full band
is also in the works.

Though she steps a bit out-
side of her known niche on Sug-

aring Season, there may still be
another electro-folk album in
Orton's future.

"I would love to work with
[Trailer Park producer] Andrew
Weatherall again. I talked to
him and I still hope we're going
to make music together. Those
doors are not shut to me," she
says. "They are my friends, the
people I started out with. I feel
really proud that we started
working together."    

DJANGO DJANGO'S debut
album was first released
online in August. -

timing of Django Django's U.S. debut may be
skewed-the band's North American tour wraps
just before the physical album's release-but the
stars are still aligned. Shows at this year's South
by Southwest were successful, and the album
hit No. 1 on iTunes' electronic chart upon its
online -only release in August.

"That [chart -topping status] doesn't happen
if there aren't people waiting for it," Lebus says.
"The goal is for the band to tour here and make
people happy. Pleased people will do the rest,
I hope."

On Oct. 9, U.S. fans will finally hold in their
hands a tangible, comprehensive product. The
Maclean -created album cover-a swirling, mov-
ing mass over a simple sand -dune landscape-is,
he says, "what the music would look like if it were
a physical thing."
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with DON FELDER

Don Felder spent most of his life as a musician's musician, a guitarist/songwriter best-known for
27 years with the Eagles that included hits like "One of These Nights," "Hotel California" and "The

Long Run." There's much more, of course. An alumnus of the Gainesville, Fla., scene that produced
the Allman Brothers Band, Stephen Stills and Tom Petty, Felder's session credits indude work with
Stevie Nicks, Bob Seger, Boz Scaggs, Diana Ross and Barbra Streisand. Though he's 64, Felder is
certainly shy of retiring. On Oct 9, in fact, he releases Road to Forever, his second solo album (and
first in 29 years). It's a soul -baring affair on which he's joined by all-star friends as well as family,
including daughter Leah on the title track.

1 So, where have you been?
[Laughs] I never really stopped, to tell you the
truth. I had a pause. In 2000, I went through a
divorce, and then I left the Eagles in early 2001. So

in a 12 -month period I wound up going through
a complete life change of all the suits that I had
worn-being in a rock band, a husband, a fa-
ther, a family man. They all were stripped away.
It took me a few years to find myself, who I was
and how I got there.

2 You also wrote the revealing "Heaven
& Hell" book in 2007. What role did that
play in getting you back on track?
That really started out as a very cathartic process
to try and understand how I had gotten from a
little dirt road in Gainesville, Fla., to where life had
taken me ... and what I needed to do to re-create
myselfand go forward. In the process ofreviewing
experiences in my life, those highly emotionally
driven stories and experiences in the book got
translated into songs. I was constantly singing
and writing and playing . . . taking these ideas
and seeing if I couldn't breathe life into them.

What kind of conclusions did you reach
through all of this soul-searching?
Well, "Give My Life to You" is a song in which I re-

alized the single force that had driven me through
all the paths of my life was the love of playing
music. Whether starving on the streets of New
York or working in a studio or putting up with
the complex struggles of the Eagles, the one thing
I realized I had to do was give my life to music.

4 After your abrupt and unexpected dis-
missal from the Eagles, are you able to have
pride in what you accomplished with them?

Oh, yeah. As a team ... it was definitely the best
work any of us have done. The sum of its parts
is greater than any of the individuals involved.
And despite the friction and tension and argu-
ing and daily tug of war that went on, the end
product was work of an amazing caliber. There
was always a great deal of strife and tension and
frustration in the studio, but the combination of
everybody's individual strengths produced some
phenomenal work.

5 will it be odd for you to watch the
group celebrate its 40th anniversary next
year without you?
I've reached out numerous times and tried to
at least wind up with a handshake or a hug or a
pat on the back. After 27 years you can't help but
have a brotherly affinity for these people, but the
only response I ever get back s from the lawyers.
Whether we ever walk onstage together again, I
doubt that will ever happen. You never say never,
but at this point I haven't heard anything.

One interesting footnote in your career
is that you were Tom Petty's early guitar
teacher in Gainesville. What are your mem-
ories of that?
I spent so much time at the music store they fi-
nally gave me a job teaching. Tom Petty came in
one day, and he must've been 12 or 13. He had
been playing bass in this band called the Rucker
Brothers and wanted to play guitar. I went to see
him play and ... he just had such a commitment
and power and energy onstage that he sold you
on what he was doing. And that was when he was

doing covers, not even writing his own songs.
He went on to be a really great songwriter, and a
pretty good player, too.
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DADDY YANKEE
Prestige
Producers: various
El Cartel Records/Capitol
Latin
Release Date: Sept. 11
In the eight years since he
catapulted to international
fame with Barrio Fino and
the single "Gasolina," effec-
tively putting reggaetOn on
the world map, Daddy Yan-
kee has experimented widely
within and beyond the con-
fines of urban music, veering
into pop, tropical and even
singing in English. Prestige
follows that line with collabo-
rations including pop singer
Natalia Jimenez on the sultry
"La Noche de los 2"; the hyp-
notic "Llegamos a la Disco,"
a no -holds -barred lifestyle
narrative; and merengue/
reggaetOn hit "Lovumba," a
likely Latin club staple. But
overwhelmingly, Prestige
is back -to -basics, with ag-
gressive tracks that veer
from gritty to unapologetic
dance -oriented reggaet6n.
While many acts in the genre
have professed to be mov-
ing against that hard-hitting
sound, Yankee embraces
it wholeheartedly with the
certainty of someone who
can do no wrong. Tracks like
"La Maquina de Baffle" and
opener "Perros Salvajes"
set the tone for the 19 -track

VAN MORRISON
Born to Sing: No Plan B
Producer: Van Morrison
Blue Note
Release Date: Oct. 2
Van Morrison saying he's
born to sing is like Bill

Clinton saying he enjoys
talking. But on Born to
Sing: No Plan B, Morrison's
35th studio album as a solo
artist-his first set of original songs since 2008's Keep It
Simple-the singer is in particularly fine form. He's got some
burrs in his saddle, too, singing on "Going Down to Monte
Carlo," "I'm trying to get away from people that are trying
to drive me mad." Top of mind is the world economic crisis,
which Morrison weighs in on during the opening "Open the
Door (To Your Heart)" and particularly the long, vibey "If
in Money We Trust," where he asks: "Where's God?" But

album, albeit with high pro-
duction values that elevate
the musical quality. Listening
start to finish is almost like a
guilty pleasure. There are
few deep messages, but the
affair is still so much fun.-LC

KIX BROOKS
New to This Town
Producers: Kix Brooks, Jay
DeMarcus
Arista Nashville

BAND OF HORSES
Mirage Rock
Producer: Glyn Johns
Brown/Columbia
Release Date: Sept. 18
Much of the buzz surrounding Band

of Horses' fourth studio album has to do with the group's
choice of producer: Glyn Johns, best-known for his work
with such classic rock titans as Led Zeppelin, the Who
and the Rolling Stones. (Last year Johns provided a
similar jolt for Ryan Adams' Ashes & Fire.) And, indeed,
you can hear a lot of what seems to be Johns' influence
here, as in the warmly rootsy "Everything's Gonna Be
Undone" and "Electric Music," which expertly (and a
little spookily) re-creates the dime -store shimmy of
the Stones' guitars in the late '60s. But since its 2006
debut, Everything All the Time, Band of Horses has done
a better job than most indie acts of maintaining its own
sound, thanks largely to frontman Ben Bridwell's high,
keening vocals. Johns wisely showcases that element
throughout Mirage Rock, layering the singer's voice over
tasteful strings in "Heartbreak on the 101" and giving
his winsome harmonies room to breathe in "Slow Cruel
Hands of Time."-MW

Release Date: Sept. 11
Fans might not realize that
before Kix Brooks teamed
with Ronnie Dunn for the
pair's two -decade history -
making run as Brooks& Dunn,
he released a solo album for
Capitol Records in the '80s.
How does Brooks fare on his
solo debut, New to This Town,
for longtime label Arista
Nashville? Very well. The title
track/first single is lyrically
deep, and the singer handles
it with the right amount of
weariness. It's a performance
he might not have pulled off
lOor20 yearsago. Elsewhere,
"Bring It on Home" is a classic
piece of traditional country
where Brooks fits right at,
well, home. The album works
best when he's allowed to be
quirky, as best -exemplified
on "There's the Sun," a fun,
entertaining piece of music
that could work for radio. And
"Let's Do This Thing" (co -
written with Leslie Satcher)
could also find some support
on the airwaves. Though it's
been a while since Brooks
has performed as a solo act,
the singer proves he's not
exactly "New to This Town"
after all.-CD

ROCK
THE RAVEONETTES
Observator
Producers: Richard

false prophets are in his cross hairs on "Mystic of the East"
and "Pagan Heart." Morrison's lyrical passion is more than
matched by the music, nodding throughout to rich soul, jazz
and blues. The artist also revisits "Close Enough for Jazz," a
spirited instrumental from 1993's "Too Long in Exile," adding
about a minute's worth of vocals to make a good thing even
better. Plan A is holding up nicely for Morrison, even at this
late stage of his career.-GG

Gottehrer, Sune Rose
Wagner
Vice Records
Release Date: Sept. 11
"I don't want to be young
and cold," Sharin Foo and
Sune Rose Wagner sing at
the start of their new Ra-
veonettes album, Observa-

tor. And on the first count, at
least, they've already gotten
their wish: The release punc-
tuates the Danish fuzz -pop
duo's first decade in busi-
ness, a far longer run than
anyone might've expected
of the Raveonettes when
they emerged in the early

CARLY RAE JEPSEN
Kiss

Producers: various
604/School Boy/lnterscope
Records
Release Date: Sept. 18

Canadian songstress Carly Rae Jepsen brings the
same peppy, unapologetically pop -loving energy to
her second full-length album, Kiss. In the wake of her
long -running Billboard Hot 100 No. 1 single "Call Me
Maybe" and the joyfully ubiquitous Owl City summer col-
laboration ("Good Time"), the 12 -song set mixes frothy
celebrations of innocent romance (she wants to hold
hands and maybe steal a kiss) with heartbreak laments
whose sugary melodies and synthesizer -drenched
arrangements make them seem far less devastating
than the lyrics might suggest. It's unlikely that LMFAO's
RedFoo has ever been involved in anything as clean-cut
as the single "This Kiss" or the breakup mourning "More
Than a Memory," while producer Max Martin shifts the
club bounce into high gear on the committee -written
"Tonight I'm Getting Over You." "Guitar String/Wedding
Ring" is the album's token rocker (term used loosely),
while the Justin Bieber duet "Beautiful" is polished. And
the saccharine closing anthem "Your Heart Is a Muscle"
goes for the deep emotional message. There's little here
that measures up to Jepsen's two preceding hits, but
those with a musical sweet tooth will certainly satisfy it
with Kiss.-GG

2000s alongside the Hives,
the Vinesand countless other
neo-garage acts. Foo and
Wagner's various procedural
gimmicks-such as restrict-
ing themselves to the key of
B minor on their 2002 debut
EP, Whip It On-seemed only
to increase the sense that the
band would die before it got
old. Yet here the Raveonettes
are with their sixth studio
album, a lovely, robust set of
distortion -drenched guitar
jams about walking on the
ocean ("Till the End"), liking
the sun best when it declines
to shine ("Young and Cold")
and wanting someone who
doesn't want you ("Curse
the Night"). Expect more-
perhaps many more-to
come.-MW

PET SHOP BOYS
Elysium
Producers: Pet Shop Boys,
Andrew Dawson
Astralwerks
Release Date: Sept. 11
Some exciting new moves
amount to very little on
Pet Shop Boys' 11th studio
album, Elysium. It marks the
first time the British electro-
pop duo has recorded in the
United States (Los Angeles)
and a new association with
collaborator Andrew Daw-
son (Kanye West, Jay -Z). The
result is a solemn, slow -burn
affair-much closer to 808s
& Heartbreak" than "West
End Girls"-that never re-
ally catches fire. But Elysium
does feature some of Neil
Tennant's most assured and
subtly expressive singing,
while Dawson introduces a
greater array of instruments,
including vocal chorales and
full-scale orchestrations
on half of the album. The
songs, however, leave little
to latch on to. Elysium finds
its groove in the cushy mid -
tempos of tracks like "Give
It a Go," "Everything Means
Something," "Invisible" and
the single "Leaving." Else-
where, "Your Early Stuff" is a
wry nod to every act's night-
mare, but "Ego Music" wears
its irony too obviously to be
clever. "Memory of the Fu-
ture" delivers a bit more grit
while "A Face Like That" has
an insistent energy.-GG 0
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DARIUS RUCKER
True Believers (3:59)
Producer: Frank Rogers
Writers: D. Rucker; J. Kear
Publishers: CADAJA Music/
Universal Music/Global Dog Music/

Lunalight Music (ASCAP)
Capitol Records Nashville
Darius Rucker didn't need to look any further than his
own happy 10 -year union to find inspiration for this
gloriously upbeat salute to marriage. With ace producer
Frank Rogers at the helm, "True Believers" has a vibrant,
anthemic feel that underscores the passion in Rucker's
performance. From the first verse when the newlyweds
ride away from the wedding with some saying, "They're
never gonna make it," the lovebirds face challenges, sur-
vive and thrive. He may have first been a multiplatinum
rocker with Hootie & the Blowfish, but with every single
released to country radio, it becomes more apparent
that Rucker was born for the genre. The singer penned
this song with Music Row hitmaker Josh Kear, and like
all great country songs, "True Believers" tells a story
that listeners would want to hear again and again.-DEP

HIP -HOP

DEATH GRIPS
@DeathGripz (4:25)
Producers: Death Grips
Writers: Z Hill, S. Burnett,
A. Morin
Publishers: E.T.O.T./A2B2/
Then This That
Epic
"Can I break it down?" rap-
per MC Ride asks at the out-
set of Death Grips' wacky
new single, "@DeathGripz."
The answer, as it turns out,
is, "Yes, MC Ride, you can."
This experimental electro-
rap trio has been equally

STONE SOUR
Absolute Zero (3:49)
Producer: David Bottrill
Writers: C. Taylor, J. Root,

J. Rand, R. Mayorga
Publishers: EMI April
Music/Stone Sour Music
(ASCAP)
Roadrunner Records
Guitar rock enthusiasts can be forgiving of boneheaded lyri-
cism when the soothing chug of palm -muted power chords
and soaring -eagle harmonics are available to pick up the
slack. Stone Sour's new single "Absolute Zero," from the
group's upcoming album House of Go/d& Bones Part 1, tests
such leniency. A ruthless hard rocker, the track pummels the
listener in the gut during the verses with low -end rifling and

prolific and strange in
2012: Debut full-length The
Money Store came out in
April, and its follow-up, No
Love Deep Web, is already
in the can. "@DeathGripz"
is an outtake, released as
part of the Adult Swim Sin-
gle Series-but it's hardly
half-assed. Zach Hill brings
his usual flare for frenetic
beats, while producer Andy
Morin layers cheesy electro
whooshes, random samples

11=VII=WS-
and grimy bass wiggles. But
the star is, as always, MC
Ride: At one point, he prop-
ositions a "bony girl" for a
one-night stand, and later
randomly observes, "Lost
in dead space, emitting a
metallic smell/Can't take it,
sickening." That stream -of -
consciousness flow, like the
group itself, constantly tip-
toes between the silly and
the sublime.-RR

ROCK

ONEREPUBLIC
Feel Again (3:05)
Producers: Ryan Tedder,
Noel Zancanella, Brent Kutzle
Writers: R. Tedder; B. Kutzle,
D. Brown, N. Zancanella

Publishers: various
Mosley/lnterscope
Ryan Tedder is of the be-
lief that all choruses can be
triumphant. Like Bono or
Chris Martin, the OneRe-
public frontman is steadfast
that musical musings are
best issued as grand procla-
mations. While the 33 -year -
old spends time producing
for his peers in between
OneRepublic albums, the
singer saves his most colos-
sal boasts for his own outfit.
On "Feel Again," the debut
single from the radio -rock
crew's forthcoming third
album and its first radio

PSY
Gangnam Style (3:39)
Producers: Jai -Sang Park,
Gun-Hyung Yoo
Writers: J.S. Park, G.H.
Yoo

Publisher: J.S. Park
Publishing Designee/G.H.
Yoo Publishing Designee
School Boy/Republic
K -pop's highest -charting
single on the Billboard
Hot 100 so far has effec-
tively ridden the popularity of the track's ridiculous accompanying music video. Visually,
"Gangam Style" depicts Korean music veteran Psy concocting a meme-ready cowboy
dance among other hilarious scenes, giving him hundreds of millions of views on YouTube
and a slowly rising number of song downloads in the United States. The song's chart suc-
cess can be chalked up to its accessible electro-dance production, with zippy synths that
lead to a breakdown with easy -to -remember lyrics. The track sounds similar to LMFAO's
recent smashes-and just as pop fans aren't expecting to be blown away by RedFoo and
Sky Blu's vocals, Psy's delivery matters less than the high -quality production. He has cre-
ated a track that can appeal to Western and Eastern listeners and, more importantly, has
instructed international acts on how to successfully break the U.S. language barrier.-JB

entry since 2011's massively
successful "Good Life,"
Tedder undergoes an emo-
tional and spiritual rebirth,
in predictably epic fashion.
"My heart is numb/But with
you feel again!" he exalts in

pounding drums. Along with crooning from the heart during
the melody -laden chorus, frontman Corey Taylor hurls plati-
tudinal angst like "Ideas are the bombs in your mind" and
the rallying cry "I'm not the devil/But I won't be your hero."
"Absolute Zero" is few -frills modern rock, the kind that can
beguile fans with familiar fretwork-until they realize that's
all there is to the song.-JB

a majestic hook more than a
bit resemblant of the Killers'
"All These Things That I've
Done." Can one man seep
with such sustained, sub-
lime sentiment? Somehow,
Tedder makes you want to
believe.-DH

POP

THE WANTED
I Found You (4:00)
Producer: Steve Mac
Writers: S. Mac, W Hector,
I. Wroldsen
Publisher: P& P Songs/
Rokstone Music under
exclusive license to BMG
Rights Management
Island Def Jam
The members of boy band
the Wanted might be a bit
older than their One Direc-
tion counterparts, but their
sound is right where they

need it to be. Serving as the
first single off their upcom-
ing full-length Over:Sound,
"I Found You" is reminis-
cent of the band's first U.S.
smash, "Glad You Came,"
with melodic Euro-pop
synths and all five mem-
bers belting an all -falsetto
chorus in unison. Perhaps
the male equivalent to Ri-
hanna's "We Found Love,"
the single tells a tale of true
love realized when least ex-
pected: "I found you, in the
darkest hour/I found you,
in a pouring rain ... I found
you, with the music playing/I
was lost 'til found you, you,
you." With a dancehall beat
and an always -likable cast of
singers, this song will likely
hit the same radio sweet
spot as the Wanted's previ-
ous singles.-LW

II al al WIC11:110
EDITED BY MITCHELL PETERS
(ALBUMS) AND JASON
LIPSHUTZ (SINGLES)

CONTRIBUTORS: Jeff Benjamin,
Jon Blistein, Leila Cobo, Chuck
Dauphin, Gary Graff, Dan Hyman,
Deborah Evans Price, Ryan Reed,
Lindsey Weber, Mikael Wood

All albums commercially available
in the United States are eligible.
Send album review copies to
Mitchell Peters at Billboard, 5700
Wilshire Blvd., Suite 500, Los
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appropriate bureaus.
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HIP -HOP BY STEVEN J. HOROWITZ

Juicy's Game
Rapper Juicy J branches out from Three 6 Mafia
to explore his solo side

After almost two decades in rap, Three
6 Mafia's Juicy J is making a grand
entrance as a solo artist. With a hand-

ful of solo mixtapes and a pair of independent
albums, the Memphis native took off from his
longtime crew to sign a joint deal with Dr. Luke's
Kemosabe Records and Columbia, putting his
major -label debut into motion.

The signing comes in the wake of Juicy J's
breakout hit, "Bandz A Make Her Dance," fea-
turing 2 Chainz and Lil Wayne. The solo version
of the song was released in May, and the 37 -year -
old rapper tweeted a link to download the remix
version of the Mike WiLL Made
It -produced anthem in June. The
track exploded on the club cir-
cuit and soon became a hit at
R&B/hip-hop radio. This week
the track is No. 14 on Billboard's
Hot R&B/Hip-Hop Songs chart
and No. 11 on Rap Songs. It has
sold 39,000 copies, according to
Nielsen SoundScan.

The song caught Dr. Luke's attention in the
months that followed its debut. The producer
had worked with Three 6 Mafia four years ago
and reconnected with Juicy J to sign him to Ke-
mosabe, which he brought to Sony in Novem-
ber 2011. Juicy J, already signed to Wiz Khalifa's
Taylor Gang imprint and Columbia under his
Three 6 Mafia deal, seized the opportunity to go
into business with Luke by forming a mutually
beneficial partnership.

"I call us 'the Powerhouse 3,' and we're going
to get in the studio and make hits," Juicy J says,
referring to Taylor Gang, Kemosabe and Colum-
bia. He's recording his first album as part of the
deal and has already banked roughly 60 songs
for the untitled project. Though Luke's official
involvement with the album is currently unde-
termined, Juicy J hopes to knock out an addi-

JUICY J'S
"Bandz A Make

Her Dance" is
a top 20 hit on

the Billboard
charts.

tional 15-20 songs with him. "I've been in the
game for a while, and I do my shows now and
sell out venues -3,000, 4,000 people at a time,"
he says. "It's going to be something big."

Luke, whose recent credits include Rihanna's
"Where Have You Been," Ke$ha's "We R Who
We R" and B.o.B's "Strange Clouds," notes that
Juicy J's relationships in the industry prove his
ability as a businessman and praises his drive.

"Juicy was already signed to Columbia, and
they were gracious enough to say, 'Hey, let's
do this together,'" says Luke, who executed
the deal in less than two weeks. "I don't look

at it as just this record. I look

'esy 410 r 'irk
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at it as a long-term relationship
with an artist that I have a ton
of respect for and believe in.
I'd love to be involved."

With the record now a top
20 hit, Columbia sees Juicy J's
success as "traditional," yet bol-
stered by his passionate work
ethic. "It's a great story of an art-

ist who's found his own renaissance," Columbia
senior VP of marketing Scott Greer says. Senior
director of A&R JR Lindsey adds, "He's got some-
thing that separates him from other artists. He's
defmitely focused on making this one of the best
albums he's ever made, and that's one of the
most inspiring things, especially as an A&R."

Juicy J is finishing up his Kemosabe debut
and will hit the road as part of Khalifa's 2050
tour through the fall. Another Three 6 Mafia
album is up to Columbia, but he's focused
on keeping his solo buzz sustained. "I'm not
going to go out without a fight," Juicy J says.
"I'm the guy who's always going to hustle to
the end. It was unexpected to me-I didn't
expect to be a solo artist. I was just promot-
ing and it happened to come back to me. You
can't argue with that

`WORLD' RECORD
Dave Matthews Band sets new mark for No. 1 debuts
Dave Matthews Band becomes the first group
to notch six consecutive No. 1 -debuting stu-
dio albums on the Billboard 200, as its eighth
album, Away From the World, bows atop
the chart.

The act passes Metallica, which has strung
together five straight No. is between 1991's
Metallica and 2008's Death Magnetic. It would
seem likely that the hard rock band will cap-
ture a sixth No. 1 debut whenever its next
studio release arrives.

DAVE MATTHEWS
BAND'S Away
From the World
is its sixth No.1.

Since the chart began using Nielsen
SoundScan data in May 1991, it's common
for albums to debut at No. 1. Before then, it
was a rare occurrence. Only six sets started
in the penthouse before SoundScan's launch.
Some of the biggest acts in the history of the
chart never had a studio album debut at No.
1, induding the Beatles, the Rolling Stones,
Led Zeppelin and Chicago. (Although all of
them are among the groups with the most
No. ls.) -Keith Caulfield

RETURN VISITOR
Here are the groups with the most consecutive No.1 studio album debuts.

DAVE MATTHEWS BAND

Number of No. is: six
"Before These Crowded

Streets" (1998)

"Everyday" (2001)

"Busted Stuff" (2002)
"Stand Up" (2005)

"Big Whiskey and the

GrooGrux King" (2009)

"Away From the World"

(2012)

'CURRENTLY ACTIVE NO.1 STREAK

METALLICA

Number of No.'s: five*
"Metallica" (1991)

"Load" (1996)

"Reload" (1997)

"St. Anger" (2003)
"Death Magnetic" (2008)

DISTURBED

Number of No.1s: four*
"Believe" (2002)

"Ten Thousand Fists" (2005)

"Indestructible" (2008)
"Asylum" (2010)

LINKIN PARK

Number of No.1s: four
"Meteora" (2003)
"Minutes to Midnight"

(2007)
"A Thousand Suns" (2010)

"Living Things" (2012)

RASCAL FLATTS
Number of No.1s: four
"Feels Like Today" (2004)
"Me and My Gang" (2006)

"Still Feels Good" (2007)

"Unstoppable" (2009)
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FLYING LOTUS
released a short
film in advance of
his new album.



R&B BY GAIL MITCHELL

Officially
Back

R&B singer Tamia returns after six -year
hiatus with new album

Six years have elapsed since
Tamia's last album, but the
singer/songwriter is pick-

ing up right where she left off.
The R&B artist's fifth album,

Beautiful Surprise, debuted at No.
6 on Billboard's Top R&B/Hip-Hop
Albums chart following its Aug. 28
release. Marking her fourth top 10
on that chart, the album currently
holds the No. 18 spot on the tally.
Meanwhile, its namesake lead sin-
gle stands at No. 5 on Adult R&B.
Also a top 30 hit on Hot R&B/Hip-
Hop Songs, the single is Tamia's
biggest Adult R&B hit since "Of-
ficially Missing You" topped the
chart in 2003.

"Considering I don't have a tele-
vision show or anything else like
that pushing the music, this is defi-
nitely a testament to R&B and its
fans," Tamia says of her project's
success. "Fans are out there sup-
porting the music."

The success is even sweeter,
given the fact that Beautiful Sur-
prise is Tamia's first project on her
own label, Plus 1 Music Group, dis-
tributed by Capitol/EMI.

Recorded in New York, Los An-
geles, Miami and Nashville, the 11 -
song set showcases Tamia's five -
octave range and genre versatility.
She effortlessly segues from the
bright soulfulness of the Salaam

Remi-produced title track to a gut -
stirring, inspirational number ("Be-
cause of You"), then back to dance -
floor rhythms ("Lose My Mind").
What may come as a surprise to
many fans is Tamia's penchant for
country, winningly displayed on a
cover of Wynonna Judd's "Is It Over
Yet" as well as a remake of Tamia's
own 2004 album track, "Still."

"I've always loved country
music," says the Windsor, Ontario,
native, who recorded the songs live
with a hometown band in a Nash-
ville studio. "I like the challenge
of doing things outside the box."

Besides Remi, Tamia tapped pro-
ducers the Runners (Keyshia Cole,
Mary J. Blige), Luke Laird (Carrie
Underwood) and frequent collabo-
rator Shep Crawford (Luther Van -
dross, Whitney Houston) to help
work on the album. In addition to
co -writing most of the songs, she
doubled as executive producer with
Claude Kelly (Bruno Mars, Kelly
Clarkson), marking the first time
the pair worked together.

"Tamia is what I like to call a `dark
horse' in terms of singers," Kelly
says. "Somewhere in between her al-
bums, people get amnesia about how
amazing she is. People are starving
for strong, melodic R&B songs that
cater to their experiences. That, cou-
pled with Tamia's refreshing voice,

TAM IA'S Beautiful
Surprise arrived on
her own label, Plus
1 Music Group.

reminds them of why they fell in love
with her in the first place."

The love affair ignited in 1995
when Tamia's debut single, the
Quincy Jones -produced "You Put
a Move on My Heart," hit No. 16
on the R&B chart. She has since
racked up a string of hits, including
"Missing You" (with Brandy, Gladys
Knight and Chaka Khan), "So Into
You," "Stranger in My House" and
guest stints on Fabolous' "Into You"
(No. 4, Billboard Hot 100) and Eric
Benet's "Spend My Life With You"
(No. 1, Hot R&B/Hip-Hop Songs).

Tamia begins her opening stint
on R. Kelly's Single Ladies tour on

Oct. 13; the 22 -date trek wraps Dec.
7. There's already a conflict, how-
ever. Husband and "Beautiful Sur-
prise" video co-star Grant Hill goes
up against the Los Angeles Lakers
in his day job as small forward with
the L.A. Clippers on Nov. 2 at the
Staples Center-the same evening
that Tamia performs at the neigh-
boring Nokia Theatre.

"Maybe I'll have our two daugh-
ters come see me first," Tamia says
with a laugh. "Between the girls,
Grant, the album and touring, try-
ing to be Everywoman takes a lot
of work. But I'm blessed to still be
making records."

SOMETHING TO SEE
Electronica act Flying Lotus promotes latest release with slate of visual art

Los Angeles electronic auteur Flying Lotus
(real name Steve Ellison) is supporting his
fourth album, Until the Quiet Comes (Warp Re-
cords), with a fall headlining tour and an Erykah
Badu-assisted single, "See Thru to U." But per-
haps the most stunning aspect of the promo-
tional campaign has been its forward -thinking
visuals, most notably in a short film also titled
"Until the Quiet Comes" that arrived in early
September, about a month before the album's
release date (Oct. 2).

Directed by Khalil Joseph, the film refracts
the darkly lit R&B of Flying Lotus' latest opus
through abstract, sometimes grisly, scenes set
throughout Los Angeles' Nickerson Gardens
housing project. In one shot, a child lies motion-
less in an empty swimming pool, red liquid spill-
ing away from his body; in another, a shirtless
man dances hypnotically toward a gang of apa-
thetic teenagers in the dead of night.

Instead of tying the video to one album track,
Flying Lotus (known as "FlyLo" to friends) ed-
ited pieces of three songs together from Until
the Quiet Comes-"See Thru to U," "Hunger"
and "Getting There"-and delivered the music
to Joseph, who has helmed clips for indie-rap
troupe Shabazz Palaces, as well as the Vans
sneaker company. "A lot of FlyLo's music can be
very dark," Warp label manager Josh Berman
says, "and this record has some really gorgeous,
ethereal, upbeat stuff as well,"

The film drew online praise from Spin, the
Los Angeles Times and Stereogum, and "Khalil
Joseph" briefly became a worldwide trending
topic on Twitter on Sept. 6. The strong response
prompted Warp to submit the unedited video
to MTV, and, even with the violent content, the
short film was accepted by MTV2. Meanwhile, it
has earned 511,000 YouTube views.

A couple of weeks later, Flying Lotus un-

veiled a markedly different visual: an animated
video for the album cut "Putty Boy Strut" that
features robots working in rhythm to brightly
colored beats. The clip, directed by animation
guru Cyriak Harris and released Sept.19, served
as a fantastical antithesis to the stark realism of
Joseph's short film.

Next up for Flying Lotus is translating his
breathtaking visuals into his live show, which
begins Sept. 23 with a one-off concert backing
Animal Collective at Los Angeles' Hollywood
Bowl and resumes in New York on Oct. 7. Ber-
man says the producer is once again teaming
with visual artist Dr. Strangeloop, a longtime
collaborator who recently began working on
Skrillex's stage show, to project "collage -found
imagery" while Flying Lotus spins his new tunes.
Still -unannounced events in New York and Los
Angeles will coincide with the album's release.

-Jason Lipshutz

BUBBLING
UNDER
>>>MUSGRAVES'
`MERRY' DEBUT
Kacey Musgraves gains momen-
tum with a 42-38 jump on Hot
Country Songs with debut single
"Merry Go 'Round" (Mercury).
As a songwriter, the Texas native
has placed cuts on albums by
acts like Martina McBride and Mi-
randa Lambert, the latter record-
ing Musgraves' "Mama's Broken
Heart" on 2011'sFour the Record.
(Kelly Clarkson also sang it on
ABC's "Duets" earlier this year.)
Also in 2012, Musgraves has
opened for Lady Antebellum (on
the trio's recent European tour)
and Alison Krauss.

>>>KREWELLA
DOUBLES UP
EDM trio Krewella dances
onto the Billboard charts, as
the newly minted Columbia
Records act hits Dance Club
Songs and Dance/Mix Show
Airplay with different tracks.
On the former, "Killin' It" enters
at No. 46; on the latter, "Alive"
launches at No. 21. The Chicago
group-comprising sister vocal-
ists Jahan and Yasmine Yousaf
and producer Kris Trindl-has
earned nearly 3 million views
on its YouTube channel, while
its Play Hard EP reached No.19
on Dance/Electronic Albums
in July.

> > >FAMILY AFFAIR
Michigan -born, Los Angeles -
based brother -and -sister duo
Blondfire (Bruce and Erica
Driscoll) are approaching the
Alternative chart with "Where
the Kids Are" (Tender Tender
Rush). SiriusXM's Alt Nation
channel led all panelists with
23 plays for the song in the
Sept. 10-16 Nielsen BDS track-
ing week, followed by KRBZ
Kansas City, Mo. (16) and WROX
Norfolk, Va. (14). The duo first
named itself Astaire but ad-
opted Blondfire after being
threatened with legal action by
representatives of the estate of
actor/dancer Fred Astaire.

> > >DAWSON SPOOFS
SWIFT'S 'NEVER'
Shane Dawson's self -released
"We Are Never Ever Getting
Back Together (Spoof)," featur-
ing Wendy McColm, debuts
at No. 10 on Comedy Digital
Tracks. The cut ribs Swift's his-
tory of writing songs about her
ex -boyfriends, warning, "You
should never, ever break up with
Taylor," lest one be skewered in
a multiformat hit. Dawson has
already earned online promi-
nence: ShaneDawsonTV is the
eighth -most -subscribed -to You -
Tube channel, boasting more
than 2.8 million subscribers.

Reporting by Keith Caulfield,
William Gruger, Wade Jessen
and Gary Trust.
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MARKETPLACE
For ad placement in print and online call Jeff Serrette 1-800-223-7524-1-212-493-4199/jeffrey.Serrette@billboard.com

T-SHIRTS

LICENSED T-SHIRTS
Rock, Reggae, Novelty & More! Stickers, Patches & Flags Too!

T Shirts are available by the piece (S100 minimum) or in money saving pre pack assortments

100 ASSORTED METAL BAND 100 ASSORTED 100 ASSORTED URBAN BAND

TEES FOR S399 LEGENDS TEES FOR S399
Artists include Metallica, Slayer, Artists include The Doors,

Iron Maiden, Slash and more Led Zeppelin, Johnny Cash,
Grateful Dead and more

TEES FOR 5299
Artists include 2pac. Timbaland,

Rihanna, Marvin Gaye,
Stevie Wonder and more

For more info check out our website catalog, with over 4,000 photos! DIC-311,

BACKSTAGE FASHION®
w ww.

800.61-644-ROCK (7625)

BUSINESS OPPORTUNITIES

ATTN: Latin Music A&R Execs.
The long awaited Orquesta Narvaez follow up album is now com-

plete. I am seeking for the right label for this awesome project.

Genre; Salsa/Tropical. Easy Grammy contender.

This landmark recording will reach

large Salsa demographic worldwide. All

original songs and arrangements with mass

commercial appeal. Superb musical and vocal performances.

Recorded and mixed by

Grammy award winning engineer.

Ready for immediate release! Call or email for additional info;

dewell cfverizon.net

or 917-817-3532. Duke Narvaez - Producer.

BUSINESS OPPORTUNITIES

Faith -Based & Family Friendly Movie Distribution

Producers-if you're looking for a great distribution

partner for your faith -based or family -friendly film we

are here to help. BMG services thousands of outlets in

both the Christian Retail niche and General

Marketplace, Worldwide. Contact me today

at: daustin@gobmg.com

David Austin, VP of Acquisitions,

Bridgestone Multimedia Group, www.gobmg.com

REAL ESTATE

LUXURY ABSOLUTE AUCTIO
Selling With No

WINTER PARK, CO - OCT 25
kwLUXURY HOMES

. INURNATIONAl

KILIIR WILLIAMS. RENT,' SUPREME-AUCTIONS.COM 866-929-2243

IMETERA
SOMERSET MANO

:.2167",,

35 AfflrGated. 8,000 sq.ft. 6 BR
Manor Home.

Garage for 6. Guest Quarters.
Heated Indoor Pool.

RuncoTheatre. 24 Hr. Cam
ecurity. Entertaining. Amen

are Extraordinary.
100 Acres Available

One of Central Virginia'
Finest Properties.

PrivateTreaty. Owner Retiring.
$4,400,000

www.somerset-manor.com

200 ACRE EQUINE
ESTATE COMPOUND

Total 14,240 sq ft.
10 miles of riding trails.

2.5 hrs from NYC/Boston

www.PaloAltoinNewYork.com

3.57M
Call/txt: 813-298-2890

Berkshires. Near Jiminy
Peak Ski Resort

www.PaloAltoinNewYork.com

WANTED TO BUY

RECORD COLLECTIONS

We BUY any record collection.

Any style of music. We pay HIGHER

prices than anyone else.

Call 347-702-0789 (Allan) or

email a_bastos@yahoo.com

MUSIC
MERCHANDISE

BUY DIRECT
AND SAVE!

While other people are raising their prices,

we are slashing ours. CD's, LP's. Books.

Cassettes as low as 50 cents. Your choice

from the most extensive listings available.

For free catalog call (609) 890-6000.

Fax (609) 890-0247 or write

Scorpio Music, Inc.

P.O.Box A Trenton, N.J. 08691-0020

email: scorpiomus aaol.com

HAVE A POSITION TO FILL?

WANT TO REACH HIGHLY

QUALIFIED PEOPLE FAST?

LOOK NO FURTHER

CALL

BILLBOARD
CLASSIFIEDS

800-223-7524

JEFF SERRETTE

212-493-4199

or email us at

jeffrey.serrette@billboard.com
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A WEEKLY ROUNDUP
OF NOTABLE CHART

ACHIEVEMENTS

TOP 10 (KICK)START

ded Theatre Is Evil marks
r best week on the Billboar
0, as it debuts at No.10
,000 sold, according to
Isen SoundScan). Ninety-

ree percent of Its sales came
from downloads and Internet
retailers -the bulk of which were

Nina Simone's "Feeling Good" by
13 -year -old Carly Rose Sonenclar
sends the original 11-1 on Jazz
Digital Songs (up 420%). It's the
first week at No.lfor "Good,"
which has been on the chart
for all but two weeks since its
January 2010 launch.

fro

`AUSTIN' ARRIVES

debuts at No.1 on Kid Albums
and No. 27 on the Billboard 200
with the show's soundtrack. Ten
of its 12 tunes are by the singer,
while the other two are from his
family band, RS.

CHART
BEAT

»Thirty-six years after its
release, "New York State of
Mind" appears on a Billboard
songs chart. Billy Joel's Empire
State anthem first appeared
on his fourth album,1976's
Turnstiles. Despite the set's
modest No.122 peak on the
Billboard 200, the song became
a beloved album cut. This week,
the "Glee" cast's cover debuts at
No. 69 on Hot Digital Songs.

»Barry Manilow makes his 49th
visit to Adult Contemporary, as
"Everything's Gonna Be Alright
(2012 Remix)" debuts at No. 27.
Manilow now ties Johnny Mathis
for the fifth -most visits in the
chart's 51 -year history. The pair
trail four icons: Elton John, the
leader with 68 entries; Barbra
Streisand (64); Neil Diamond
(58); and Elvis Presley (53).

illek Read Chart Beat
mi#every week at
blllboard.com/chartbeat.

Six -Pack Of Debuts Leads September Rush
For only the second time in history, the SoundScan, easily securing the top for American Recordings after four
top six albums on the Billboard 200 are slot. It's the only group to have six con- studio efforts for RCA between 1994
debuts. Led by Dave Matthews Band's secutive studio albums debut at No. 1. and 2003.
Away From the World at No. 1, the first The act's last album, 2009's Big Whis-
half-dozen slots are new arrivals for the key and the GrooGrux King, started with PINK PRIMED FOR NO.1: Ifyou think
first time since the Oct. 11, 2003. a more robust sales sum: 424,000. In this week's top 10 on the Billboard 200

That week, OutKast snared its first fact, the opening figure looks crazy, wait until
No. 1 with Speakerboxxx/The Love for Away From the World ver The next issue. At present,
Below. The duo's smash album was is Dave Matthews Band's at least eight albums
followed by new entries at Nos. 2-6 by, smallest launch for a stu- enter are vying for a debut in
respectively, Dave Matthews' Some dio release since 1996's H the region, including a
Devil, Limp Bizkit's Results May Vary, Crash bowed at No. 2 LFIELD possible first No. 1 for
R. Kelly's The R. in ReZB Collection, with 254,000. Pink. Industry sources
Obie Trice's Cheers andNickelback's On the other hand, say The Truth About Love
The Long Road. selling 266,000 copies is heading for a start of

of an album in a single 210,000-222,000.
week in 2012 is still a
mighty achievement. Away From the GRAMMY BAIT: The rush oflate-Sep-
World now owns the fourth -largest tember album releases can only mean
sales debut of the year, behind Justin one thing: It's the end of the Grammy
Bleber's Believe (374,000), Madonna's Awards eligibility period.
MDNA (359,000) and Carrie Under- Superstars, critical darlings and
wood's Blown Away (267,000). Grammy bait litter the September re-

lease calendar in order to make the
ROC KI N' RETURN: ZZ Top drives Sept. 30 cutoff for Grammy consider -
back into the Billboard 200's top 10 ation. (The 2012 period is for record -
with its highest -debuting album. ings released between Oct. 1, 2011, and
La Futura-its first studio set since Sept. 30, 2012.) The nominations will
2003's Mescalero-bows at No. 6 with be announced in a CBS TV special on
31,000 sold. It's the trio's best rank Dec. 5, followed by the awards them -

On this week's chart, Dave Mat- since 1990's Recycler reached No. 6 selves on Feb. 10,2012.
thews Band's Away From the World and its first taste of the top 10 since On this week's chart, both Dave
is trailed by the arrivals of Little Big Greatest Hitshit No.9 in 1992. Further, Matthews Band and Bob Dylan are
Town's Tornado, Bob Dylan's Tempest, the band's debut of 31,000 is its largest former album of the year nominees,
the Avett Brothers' The Carpenter, the sales week since early 1994, when An-while next week will bring the arrival
xx's Coexist and ZZ Top's La Future. tenna moved 38,000 in its fifth week ofthree-time winner P!nk and possible

Away Fromthe World shifted266,000 on the chart. best new artist contender Carly Rae
in its first week, according to Nielsen The new album is ZZ Top's first Jepsen. The week following (Sept. 25

releases), we'll get the latest albums
from Mumford & Sons, Green Day
and No Doubt, among others.

What's fascinating, though, is that
there's a bevy of big -name albums ar-
riving Sept. 25 that probably won't
dent the Billboard 200. Why? Because
they're all vinyl LP sets that will street
in advance of their CD and download
counterparts, seemingly only to make
the Grammy deadline.

Among the October albums that
will be released only on vinyl on Sept.
25: Barbra Streisand's Release Me,
Miguel's Kaleidoscope Dream, Diana
Krall's Glad Rag Doll, Cher Lloyd's
Sticks eZ Stones andJamey John-
son's Living for a Song: A Tribute to
Hank Cochran. On Sept. 29, Muse's
The 2nd Law will be out on vinyl,
three days before its CD and digital
versions arrive.

It's the perfect scenario. First, the
albums qualify for the Grammys.
Second, none of them runs the risk
of "ruining" its debut week on the
Billboard 200, as all of the vinyl ver-
sions won't likely sell enough cop-
ies to spur an "early" arrival on the
chart. Only Muse, which is likely to
have a substantial vinyl fan base -as
many rock acts do -might jump the
gun. So it's no wonder The 2nd Law
will street on an off -cycle Saturday.
This way there are fewer days in the
Nielsen SoundScan tracking week
to help prevent an early debut on the
Billboard 200.

IVIarket Watch A Weekly National Music Sales Report

Weekly Unit Sales Year -To -Date
DIGITAL

ALBUMS ALBUMS'
DIGITAL

TRACKS

This Week 5,112,000 2.095,000 22,878,000

Last Week 4,757,000 1,994,000 23,251,000

Change 7.5% 5.1% -1.6%

This Week Last Year 5,581,000 1,849,000 21,011,000

Change -8.4% 13.3% 8.9%
'Digital album sales are also counted within album sales.

Weekly Album Sales (Million Units)
30

25
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' 2011
2012
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5.1M

0
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sell 2012 CHANGE

OVERALL UNIT SALES

Albums

Digital Tracks

Store Singles

Total

Albums w/TEir

217,643,000

910,597,000

1,814,000

1,130,054,000

308,702,700

207,293,000 -4.8%

962,434,000 5.7%

2.509,000 38.3%

1,172,236,000 3.7%

303,536,400 -1.7%

Includes track equivalent album sales (TEA) with 10 track downloads equivalent
to one album sale.

DIGITAL TRACKS SALES

'11

'12

910.6 million'

SALES BY ALBUM FORMAT

ID

Digital

Vinyl

Other

144,630,000

70,374,000

2,594,000

44,000

m on

123,573,000

80,649,000

2,987,000

82,000

-14.6%

14.6%

15.2%

86.4%

For week ending Sept. 16.2012. Figures are rounded.
Complied from a national sample of retail store and rack

e, report< co loch, and provided by SoundScan

nielsen

2011 2012 CHANGE

YEAR-TO-DATE SALES BY ALBUM CATEGORY

Current

Catalog

Deep Catalog

115,787,000

101,855,000

79,731,000

CURRENT ALBUM SALES

'11 115-8 milllinn

101,593,000

105,699,000

84,390,000

-12.3%

3.8%

5.8%

'12

CATALOG ALBUM SALES

'11

'12

101.6 million

101.9 milliqd
105.7 million

Nielsen SoundScan counts as current only sales within the first 18 months of an
album's release (12 months for classical and jazz albums). Titles that stay in the
top half of the Billboard 200, however, remain as Current. Titles older than 18
months are catalog. Deep catalog is a subset of catalog for titles out more than
36 months.
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5 IMPRINT & NUMBER) DISTRIBUTING LABEL PRICE!

NOT SHOT
DEBUT

DAVE MATTHEWS BAND
LAMA RAGS 43527./RCA 111.981 0
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CAPITOL NASHVILLE 4428811398)

BOB DYLAN
COLUMBIA 45760.00.981

THE AVETT BROTHERS
AMERICAN 017328./REPUBLIC (13.981

THE XX
YOUNG TURKS 080' 114.981

ZZ TOP
AMERICAN 017380/REPUBLIC 113.98)

IMAGINE DRAGONS
KIDINAKORNERIINTERSCOPE 017324/18A 00.981

MATCHBOX TWENTY
EMBLEMIATLAN TIC 5317461AG 118.981

VARIOUS ARTISTS
UNIVERSALRMLISONY MUSIC 63536/CAPITOL (1333/

AMANDA PALMER &THE GRANDTHEFT ORCHESTRA
8 ET.014. 02.98)

MAROON 5
A&MIOCTONE 016896/126 04.981

ADELE
XL 44699"/COLUMBIA (11.981

2 CHAINZ
DEF JAM 017293VICUMG 02.981

LECRAE
REACH 82346NFINITY (12.981

ONE DIRECTION
SYCO 92491/COLUMBIA (11381

TOBYMAC
FOREFRONT 06732/EMI CMG (1498)

THE LUMINEERS
DUALTONE Nor 113.98)

FUN.
FUELED BY RAMEN 528048.111.98)

DMX
SEVEN ARTS 031 (123810)

JUSTIN BIEBER
SCHOOLBOY/RAYMOND BRAUN/ISLAND 016934/10JMG 113.981 (1-.)

TREY SONGZ
SONGBOOK/ATLANTIC 532404/AG (18.981

VARIOUS ARTISTS
CAPITOL 78466(16.981

DAVID BYRNE & ST. VINCENT
TODOMUNDO 3231'14AD 115.981

CARRIE UNDERWOOD
19/ARISTA NASHVILLE 98094/SMN(11.98)

FRANK OCEAN
DEF JAM 015788"/IDJMG (13981

LUKE BRYAN
CAPITOL NASHVILLE 70412 11338)

ROSS LYNCH
WALT DISNEY 014067 114.981

RICK ROSS
MAYBACH/SLIP-N-SUOE/OEF JAM 016.343./IDJMG (18.98)

ZAC BROWN BAND
ROAR/SOUTHERN GROUND/ATLANTIC 538382/AG (18.98)

MUMFORD & SONS
GENTLEMAN OF THE ROAD 0109./GLASSNOTE (12.9819+)

ERIC CHURCH
EMI NASHVILLE 94266' (16.981

CAT POWER

14

MATADOR n3,114.981

TRAIN
COLUMBIA 95222' 111.981

UNKIN PARK
MACHINE SHOP 53134660/ARNER BROS. 11398)

OF MONSTERS AND MEN
SKRIMS1 ENE LAEKJARAS 1 016690'IREPUBLIC (11.981

KIDZ BOP KIDS
RAZOR & TIE 89283118381

TAMELA MANN
TILLYMANN 004 (12381

CHRIS TOMUN
SIXSTIPS1SPARROW 93444/EMI CMG 117.9810)

DADDY YANKEE
EL CARTEL 19164/CAPITOL LATIN (12.98)

CHRIS BROWN
RCA 96055111.981

HUNTER HAYES
ATLANTIC NASHVILLE 52883376/545 (18.981

NOFX
FAT WRECK CHORDS 777' (12 98)

BLAQK AUDIO
DIG DEATH 0612/SUPERBALL 115.98)

PET SHOP BOYS
ASTRALWERKS 19772' 116.981

JASON ALDEAN
BROKEN BOW 7697 (18.981

KATY PERRY
CAPITOL 84601" 118.98)

COLT FORD
AVERAGE JOES 239 (14.98)

GREATEST
GAINER

JACK WHITE
THIRD MAN 95993'/COLUMBIA (11.981

USHER
RCA 97176 0 1.95)

KENNY CHESNEY
BLUE CHAIR/COLUMBIA NASHVILLE 94866/SMN (11.981

Title g

Away FromTheWorld

Tornado

Tempest

The Carpenter

Coexist

La Futura

Night Visions

North

.
NOW 43  II

Theatre Is Evil

Overexposed

21 El III

Based On AT.R.U. Story 11

Gravity III
Up All Night  III

Eye On It 11

The Lumineers

Some Nights  II
Undisputed =

Believe  IIII

Chapter V II
Fifty Shades Of Grey:The Classical Album IN

LoveThis Giant

Blown Away  II

Channel Orange III
Tailgates &Tanlines

Austin & Ally (Soundtrack)

God Forgives, Don't

Uncaged

Sigh No More

Chief

Sun

California 37

Living Things

My Head Is An Animal

Kidz Bop 22

Best Days

And If Our God Is For Us...

Prestige

 Ill

111

Hunter Hayes III
Self/Entitled III

Bright Black Heaven..

Elysium II
My Kinda Party 131

Teenage Dream I©.

Declaration Of Independence

Looking 4 Myself

Blunderbuss

WelcomeTo The Fishbowl  14

Fortune

After going 18 years

between top 10

albums (1979-1997),

the legend scores

his fifth straight

top 10 studio

set (110,000),

following Time

Out of Mind (1997;

No.10), Love and

Theft (2001; No.

5), Modern Times

(2006; No.1) and

Together Through

Life (2009; No. 1).

E1
The companion

compilation to the

hit book series

arrives with 17,000

sold and also

bows at No.1 on

Traditional Classical

Albums. On the

latter, it blocks a

debuting Renee

Fleming (No. 2)

from her seventh

No.1.

Byrne earns his

highest -chatting

album, as his

collaboration with

St. Vincent starts

with 16,000. Byrne

had never risen

higher (in his solo

career) than No.

44, with 1981's My

Life in the Bush of

Ghosts (with Brian

Eno).

The veteran pop/

dance duo also

enters in the

runner-up slot

on the Dance/

Electronic Albums

chart, earning its

11th hit on the tally.

(Certainly, had the

chart existed in

the '80s and '90s,

that sum would be

larger.)

1113I
Jack White

continues to

profit from digital

promotions and

exposure from his

Tunes Festival gig,

as does Norah Jones

at No. 92. They are

up by 32% and 56%,

respectively.

Ls 0. ARTIST
53 IMPRINT & NUMBER/ DISTRIBUTING LABEL (PRICE)

23
2 SLAUGHTERHOUSE

SHADY/INTERSCOPE 017023/MA110.981

34
39 41 THE BLACK KEYS

57

3

4

4

17

115 112
!61 29 5 3

18 2

63 40 38 9

0 74 108 8

0 75 64 46

Q®

111'

L51

52

54

55

56

57

58

62

67

68

C
70

71

43 43

51 59

50 48

47 34

45 58

25 28

49 51 16

17 2

80 83 i52

38 17 4

58 65 133

1011:1
!;73 2

74

10
76

[ 77

78

[ 79

0 52

[ 81

CrIMI

16 --

NONESUCH 529099./WARNER 8000.118.981

KIX BROOKS
ARISTA NASHVILLE 19687/SMN 112.981

JASON MRAZ
ATLANTIC 530701/AG 08.981

BRANTLEY GILBERT
MORI' BG0100 (14.98)

JOSH TURNER
CRACKER BARREL/MCA NASHVILLE 017194 EX/UMGN 111.981

DUSTIN LYNCH
BROKEN BOW 727711238)

ED SHEERAN
ELEKTRA 530433 (9.98)

JOHN MAYER
COLUMBIA 97663. 01.981

MINT CONDITION
CAGED BIRD 5903/SHANACHIE (18.981

ALANIS MORISSETTE
COLLECTIVE SOUNDS 018 (1538)

MEUSSA ETHERIDGE
ISLAND 017305./IDJMG 11338)

NAS
DEF JAM 01705660JMG 113.98)

ALEX CLARE
UNIVERSAL ISLAND 016883/REPUBLIC (11.981

FLORENCE +THE MACHINE
REPUBLIC 016297' (13981

HOOBASTANK
OPEN E 0421119.9810+i

ELLE VARNER
MK 59132/RCA (938)

TWO DOOR CINEMA CLUB
GLASSNOTE 0128 112.98)

DAVID GUETTA
WHAT A MUSIGASTRALWERKS 78830/CAPITOL (18.981

DJ KHALED
WE THE BEST/YOUNG MONEY/CASH MONEY 017314/REPUBLIC (13.981

LANA DEL REY
POLYDORIIN TERS COPE 016425:1GA 111.98)

CALEXICO
ANTI- 87208"/EPITAPH (15 98)

ANIMAL COLLECTIVE
ROPAINO 310. (1598)

BOB MARLEY ANDTHEWAILERS Legend:The Best Of Bob Marley AndTheWailers <)>
TUFF GONG/ISLAND 548904'/UME (13.9810

11

84

85

86

87

88

89

90

91

46 35

79 84

72 73

59 47

57 56

64 69

86 91

56 42

55 62

70 60

77 75

62 93

78 71

68 72

71 74

69 77

65 76

FLO RIDA
POE BOWATLANTIC 526672/A6 (9.981

LEE BRICE
CURB 79316 (13.981

44 DRAKE
YOUNG MONEY/CASH MONEY 016135"/REPUBLIC 117.98)

NICK! MINAJ
YOUNG MONEY/CASH MONEY 0165301KPUBLIC 113.981

INTERS MOMENT
CENTURY MEDIA 8874 (15.981

ADELE

LYNYRD SKYNYRD
LOUD a PROUD 617644' /ROADRUNNER (18.981

ALABAMA SHAKES
ATO 0142'111.98)

GAITHER VOCAL BAND
GAITHER 46108/EMI CMG 07.981

VARIOUS ARTISTS
UNIVERSAL/EMI/SONY MUSIC 95757/CAPITOL 118.981

RASCAL FLATTS
BIG MACHINE RI0200A 113.981

RIHANNA
SRP/DEF JAM 0163131113.1MG (13.981

22
FUTUREIEREEBA

A NOZ 98357/EPIC (918)

SKRILLEX
BIG BEAT/OWSLA/ATLANTIC 528521/05 (5.98)

KELLY CLARKSON
19 568011RCA 111.981

SGA'
SECONDS/FAIRFAX 016449./REPUBLIC 113.981

2TYPLESE.N

ISRAEL & NEW BREED
INTEGRITY 85063/COLUMBIA 112.981

5

4

24

47

7

5

CD 143 158 20

93

94

95

96

97

0
99

100

73 66

81 78

54 49

85 97

87 116

1:1 CHRIS ROBINSON BROTHERHOOD
SILVER ARROW or (12.981

93 117

61 00

PACE

SETTER
NORAH JONES
BLUE NOTE 31548' (18981

Title Ti

WelcomeTo: Our House

2]

s4

48

14

5

1I

E451

Wild One,

Hard 2 Love

Take Care 

Pink Friday: Roman Reloaded 

Blood

1913

Last Of A Dyin' Breed

Boys & Girls

Pure And Simple

NOW 42

Changed '

TalkThatTalk 

Pluto I

Bangarang (EP)

Stronger 

Making Mirrors 

Jesus AtThe Center: Live

...Little Broken Hearts

18

R. KELLY
RCA 94816 01.981

VARIOUS ARTISTS
EMVSONY MUSIC/UNIVERSAL 0166616/ME 118.981

TENTH AVENUE NORTH
REUNION 10163/PLG (14.981

SKRILLEX
015 BEAT/ATLANTIC 526918/AG (5.98)

AWOLNATION
RED BULL 108619 981

RUSH
ANTHEM 617656'iROADRUNNER 118.981

OWL CITY
REPUBLIC 017013. (13381

El Camino

New To This Town

Love Is A Four Letter Word

HalfwayTo Heaven

Live Across Americo

Dustin Lynch

Born And Raised

Music @The Speed Of Life

Havoc And Bright Lights

4th Street Feeling

Life Is Good

The Lateness OfThe Hour

Ceremonials 

Fight Or Flight

Perfectly Imperfect

Beacon

Nothing ButThe Beal

KissThe Ring

Bomb De

Algiers

Centipede Hz

Write Me Back k_

NOWThat's What I Call Country: Volume 5 II
The Strugg14111

Scary Monsters And Nice Sprites (EP)

Megalithic Symphony

The Magic Door

Clockwork Angels I

The Midsummer Station.

THEBILLBOARD 200 ARTIST INDEX """-"'tonmci.p nAcIn, onccu ol luz. our 01133 .30 13C1V111.13110 V

ST. VINCENT ... ...23 _.139 DIVINE FITS... 173 FIVE FINGER DEATH GAITHER VOCAL BAND -83 HALESTORM..... 111 Ila CHRIS KNIGHT 148 THE LUMINEERS. 7

2 CHAINZ. 13 AWOLNATION. 37 BAB 0 COUNTDOWN SINGERS & DJ MUD 70 PUNCH ...In, 199 THE GASLIGHT ANTHEM... HUNTER HAYES.- 41 ALAN JACKSON .119 0 DUSTIN LYNCH. 57

CALEXICO 72 ORCHESTRA.. 189 DMX ........_............._._..._....19 FLORENCE . THE MACHINE .....................................172 THE HELIO SEGUENCE...159 JAY Z KANYE WEST ....160 LADY ANTEBELLUM. 104 ROSS LYNCH. V
LEE "I''' ''''''" JOHNNY CASH. .151 BUCK)/ COVINGTON 177 OWE.. 77 ..65,130 GDRAGON... 161 HOOBASTANK. 66 NORAH JONES.. 92 MIRANDA LAMBERT__ t57 LYNYRO SKYNYFID....01, 103

ADELE .11 80 THE BAND PERRY. 156 KIX BROOM. .53

ALABAMA SHAKES_____82 BEASTIE BOYS ________146 CHRIS BROWN________40 CASTING CROWNS........186 CREEDENCE CLEARWATER DWELE. ...- -194 FLO RIM 75 BRANTLEY GILBERT..- ..55 PATTERSON H000 .........101 JOURNEY. .138 LECRAE .. .14 2=11111.1
JASON ALDEAN 45 JUSTIN BIEBER- ..20 ZAC BROWN BAND..............

KENNY CHESNEY. 50 JOHN FOGERTY 102 ©COLT FORD.........................47 GOTYE. -30 LIL WAYNE 145 MANA in
ANIMAL COLLECTIVE. --73 BILLY TALENT ..................135 ....._ ----.......29, 127,136

ERIC CHURCH._ ....31 :11=1.11 EMINENT _ .....147, i75 FOSTER THE PEOPLE......174 ELLIE GOULDING----...141 IMAGINE DRAGONS...........7 JOHN P KEE AND NEW UNKIN PARX....................34 MANDISA_________169
FIONA APPLE ............._....111 THE BLACK KEYS......52, 132 LUKiBRYAN ........-.26, 152
THE AVETT BROTHERS ......4 BLAOK AUDIO.- .43

THE CIVIL WARS.. .-......153 DADDY YANKEE .39 MELISSA ETHERIDGE 32 FUN. ..18, 184 DAVID GUETTA... ..69 INSANE CLOWN POSSE. 170 LIFE_ .114 LITTLE BIG TOWN. ..............2 TAMELA MANN 37

ALEX CLARE 64 DEADMAU5 ...19I FUTURE. 87 GUNS N' ROSES. 190 IN THIS MOMENT 79 R. KELLY 93 JENNIFER LOPEZ 188

34 Go to www.billboard.biz for complete chart data Data for week of SEPTEMBER 29, 2012



SALES DATA
COMPILED BY

SoundScan

g ,- g -, m ARTIST M Title

yo ,I
.§ 55 ,..:,:ic' 3a IMPRINT & NUMBER / DISTRIBUTING LABEL 1PRICEI

0 Oil PATTERSON HOOD
ATO 0162. 112981

Heat Lightning Rumbles In The Distance

102 91 52
r CREEDENCE CLEARWATER REVIVAL FEAT JOHN FOGERTY ChronicleThe 20 Greatest Hits

FANTASY 2'/CONCORD 07.98112.981

e 96 ,,,,- di SHINEDOWN
ATLANTIC 528523'/00 (18.981

104 92
98 el LADY ANTEBELLUM

CAPITOL NASHVILLE 94431 118.981

e 121 a PAUL MCCARTNEY
MPUHEAR MST/CONCORD 04.981

106 48 - a STARS
SOFT REVOLUTION 016VIATO 112.981e 149 180 13

108 88 101 III PASSION PIT
FRENCHKISS 41651.1COLUMBIA (11.981

Amaryllis

OwnThe Night

Kisses OnThe Bottom

The North

XX

e 135 162
MAROON 5
A&KOCTONE 015984;16A (15.98)

THE RAVEONETTES
VICE 80329' 02 981

HALESTORM
ATLANTIC 528052./46 (13.981

TAMIA
'-' PLUS 1 15070 115 931

1:11 TAYLOR SWIFT
BIG MACHINE TS0300A 08.98) *

Ial JOHN P KEE AND NEW LIFE
KEE 8271/NEW LIFE (11.931

111 LIONEL RICHIE
MERCURY NASHVILLE 016000/11MGN 115.981*

 NEON TREES
MERCURY 016578'111JNIG (10.98)

 VASHAWN MITCHELL
VMANAMI GOSPEL 88481/EMI CMG (14.98/0

ElKIP MOORE
MCA NASHVILLE 016432V1JM6N (10981

CIALAN JACKSON
ACR 29334AMI NASHVILLE (16981

11:1
BRUCE SPRINGSTEEN
COLUMBIA 91254. (11.98)

ElDEMI LOVATO
HOLLYWOOD 004623 (13.981

FIVE FINGER DEATH PUNCH

13 GM (14.98)

C
1 1 1

112

113

114

115

116

117

118

119

120

THE XX
YOUNG TURKS 450. 04.981

NEW

108 111

53 23

83 63

94 32

82 67

110 109

60 46

III 106

106 107

1 1 2 199

1 1 8 128

114 1 1 0

52 -

90 81

117 122

109 105

95 90

84 80

119 132

76 70

115 92

63 68

113 100

148 163

100

18

450'/MERGE

PROSPECT PARK soma 05 981

a id BOB MOULD

®VARIOUS ARTISTS
MAYBACHiDEF JAM 529039WARNER BROS. 08.981

13
MATT REDMAN
S1XSTEPS/SPARROW 67853/EM1 CMG 03.981

X

2

rg'

4

Gossamer

Hands All Over 

Observator

The Strange Case Of...

Beautiful Surprise

Speak Now 0
Life And Favor

Tuskegee

Picture Show 17

Created4This

Up All Night

Thirty Miles West

Wrecking Ball

Unbroken

American Capitalist

Silver Age

Maybach Music Group Presents: Self Made 2

10,000 Reasons

111
VARIOUS ARTISTS
UNIVERSALAKII,SONY MUSIC 90568/CAPITOL (18.98)

NOW That's What I Call Party Anthems

CIZAC BROWN BAND The Foundation
ROAR/BIGGER PIC TURFJHOME GROWN/ATLANTIC

le 1:1 PISTOL ANNIES
RCA NASHVILLE 94916.iSMN (11 98)

Hell On Heels

aMANA
WARNER LATINA 532125 (1898)

Exiliados Es La Bahia: Lo Mejor de Maria

2

III GLORIANA

rwl THE BLACK KEYS

REPUBLIC 013170.113.981

EMBLEM; BROS. NASHVILLE 527042ANMN 08.981
AThousand Miles Left Behind

Brothers
NONESUCH 520266./WARNER BROS. (15.981

Lungs0:1 FLORENCE +THE MACHINE

JOSH TURNER
MCA NASHVILLE 016824IUMGN (10.981

BLAKE SHELTON
WARNER BROS. NASHVILLE 527370/WMN 118.98)

ig) IMIL4i BILLY TALENT
- LAST GANG 01417 (12981

1 1 8
99

m ZAC BROWN BAND
SOUTHERN GROUND/ROAR/BIGGER PICTURE/ATLANTIC 524722/AG (18.98)0

to;

16

8 101 61
JOURNEY

 INSOUNDTRACK
RCA 42046111.981

C

COLUMBIA 85889/LEGACY (1398)0

89
9

COLDPLAYCOLDPLAY
CAPITOL 87553.118.98)

=MADONNA
LIVE NATIONiINTERSCOPE 016657/IGA 113.98)

1 at 102 CI ELLIE GOULDING
CHERRYTREE/1NTERSCOPE 0153291106 (10.98)

= EMELI SANDE
CAPITOL 63767 112.981

58

CIP!NK
LAFACE/JIVE 80657/RCA 113.981

136 172
TOBYMAC

122 131 1E3

1306 165
BEAST1E BOYS
YOUNG MONEY/CASH MONEY015548.1REPUBLIC (13.981

LIL WAYNE
FOREFRONT 26371/EMI CMG ilasei4

DEF JAM 527351/UME (6.981

125 149
EMINEM
WEB. SHADY/AFTERMATHIINTERSCOPE 014411'116A 113.981

12 CHRIS KNIGHT
DRIFTER'S CHURCH PRODUCTIONS 0013 114.98)

124 177
SOUNDTRACK Shake It Up: Live 2 Dance: Music FromThe Disney Channel Series
%VALI DISNEY 013857 113 98)

BRUNO MARS
ELEKTRA 525393' 00.981

Doo-Wops & Hooligans

Punching Bag

Red River Blue

Dead Silence

You Get WhatYou Give

Sparkle

Journey's Greatest Hits

Mylo Xyloto

MDNA

Lights

Our Version Of Events

Greatest Hits... So Far!!!

Tonight

Tha Carter IV

Licensed To III

Recovery

Little Victories

EMI
The album earns

its second straight

weekly sales

gain (up 16%) as

continued airings

of his PBS special

"live Kisses" move

the masses. With

almost 4,000 sold

last week, it's the

set's best frame

since April.

I122
Credit its 38%

increase (nearly

4,000 sold) to

publicity generated

by the bow of its

new album, Coexist,

which launches at

No. 5 with 13,000.

Following the

premieres of the

new seasons of

"The Voice" and

"The X Factor"

last week, some of

their judges earn

chart gains. Adam

Levine's Maroon

5 jumps 25% with 176
Overexposed(No.

109), Make Shelton

is up 16% at No.134,

and Demi Lovato's
178 138 112

set rises 2%. 179 180 -

03

151

C
153

154

E55

[156

1157

CD
LI 80 144 178

Le

® 132 185

166 145 136

174 166

168 146 88

1:1
170

F.;g
133 139

156 159

134 155

105 79

123 129

120 87

126 157

150 152

NEW 1

NEW 1

NEW 1

NEW 1

195

17

REENTRY 22

99 86

141 116

194 194

97 /-

159 123

164 171

104 118

The album crosses

the half -million

mark and earns a

106% sales gain

(3,000 sold for the

week). She recently

launched her U.S.

tour, thus sparking

the album to its

best sales frame

since May.

This spooky sounds

set blasts back onto

the tally with 2,000

sold (up 142%)

more than a month

before Halloween.

Blame the rise on

mass merchants,

where all but one of

those copies were

sold last week.

171

173

174

175

180 147 145

C
182 173 193

[183 172 174

184 139 161

[CD
186 192 -

187 168 176

188 153 153

RE-ENTRY 3

190 152 96

191 165 -4

192 1 /1 146

IIIIII 100 30

120

II140 134

1:1
200

ARTIST
IMPRINT & NUMBER) DISTRIBUTING LABEL (PRICE)

JOHNNY CASH
LEGACY/COLUMBIA NASHVILLE/AMERICAN/ISLAND 005288/UME (13.98)

LUKE BRYAN
CAPITOL NASHVILLE 65833 (18.981

THE CIVIL WARS
SENSIBILITY 017" (11.98)

SOUNDTRACK
WATERTOWER 39284 11298)

PHILLIP PHILLIPS
1AINTERSCOPE 017104 EX/IGA 16.981

THE BAND PERRY
REPUBLIC NASHVILLE 0148391REPUBLIC 00.981

MIRANDA LAMBERT
RCA NASHVILLE 90588SMN (11.98)0

BONNIE RA117
REDWING 001'113 98)

THE HELLO SEQUENCE
SUB POP 910' 112.981

JAY Z KANYE WEST
ROC.A.FELLA,ROC NATION/OEF JAM 015426/10.1M6 (13.981

G -DRAGON
YG DIGITAL EX (6.981

LEE STROBEL
MARANATHA! 2072 EX/EMI CMG10.00)

MIGGS
ELM CITY MUSIC63005(15.98)

PAPER ROUTE
TREE OF HEARTS 4980 113.981

TAYLOR SWIFT
BIG MACHINE 0200 (18.9810

JAKE OWEN
RCA NASHVILLE 89547/SMN (10.981

JUSTIN MOORE
VALORYJN10200A (10.98)

MERCYME
FAIR TRADE 1602000LUMBIA (13981

MANDISA
SPARROW 67861EMI CMG OM

INSANE CLOWN POSSE
PSYCHOPATHIC 4111 (14.981

FIONA APPLE
CLEAN SLATE 97863'/EPIC 01.981*

THE GASLIGHT ANTHEM
MERCURY 016941"ilDJMG (17.98)

DIVINE FITS
MERGE 455' 114.981

FOSTER THE PEOPLE
STARTIME 74451'icoLumeiA(9.981

EMINEM
SHADY/AFTERMATH/INTERSCOPE00588,11GA (11.981

SOUNDTRACK
EPIC 9395301 981

BUCKY COVINGTON
EONS 0298)

Title j3

The Legend Of Johnny Cash I©.

Doin' MyThing  111

Barton Hollow

Project X IN
American Idol: Season 11: Highlights (EP) III

The Band Perry In 111

FourThe Record II
Slipstream

Negotiations III
WatchTheThrone

One Of A Kind (EP) 111

The Invitation Narrated By Lee Strobel III
15th And Hope 111

The Peace Of WildThings 111

Fearless 0

Barefoot Blue Jean Night II
Outlaws Like Me

The Hurt &The Healer

What If We Were Real III
Mighty Death Pop II

The IdlerWheel Is WiserThan...

Handwritten

AThing Called Divine Fits III
Torches  II

Curtain Call:The Hits El 111

Think Like A Man II
Good Guys Ai

B.O.B Strange Clouds I
REBEIROMGRANO HUSTLE/ATLANTIC 52778500 118.981

BOB SEGER & THE SILVER BULLET BAND Ultimate Hits: Rod< And Roll Never Forgets
HIDEOUT 46151:CAPITOL 119 981

ATLANTIC 5311691AG (13.981*
CHRISTINA PERRI lovestrong.

METRIC
METRIC 064'/MOM  POP 113.981

Synthetics

TRAIN Save Me, San Francisco 
COLUMBIA 07736 112.981

LYNYRD SKYNYRD The Best Of Lynyrd Skynyrd: 20th Century MastersThe Millennium Collection pi
MCA 111941/LIME 19981

6

RE-ENTRY 8

3

FUN.
NETTWERK 30847' (12.98)

PITBULL
MR. 3054.010 GROUNDS:J 69060/RCA (11.98)

CASTING CROWNS
BEACH STREETIREUNION 10162/P16111.981

WHITNEY HOUSTON
ARISTA 14626 08.981

JENNIFER LOPEZ
EPIC 95588 111 981*

THE COUNTDOWN SINGERS AND ORCHESTRA
SONOMA 0336 (4.98)

GUNS N' ROSES
GEFFEN 001714,UME 116.981

DEADMAU5
MAU5T RAP 2518'/ULTRA 115.981

PINK FLOYD
CAPITOL 28955' (18.981*

GRACE POTTER &THE NOCTURNALS
RAGGED COMPANY 017290'/HOLDAVOOD (10.981

DWELE
AT 2434/EONE (1798)

Aim And Ignite I

Planet Pit 4

ComeTo The Well

Whitney:The Greatest Hits la

Dance Again ...The Hits

Monster Mash And OtherTerrifyingTunes

Greatest Hits ®I

4X4=12

Dark Side OfThe Moon *III

The Lion The BeastThe Beat

GreaterThan One

Careless World: Rise OfThe Last King III
Greatest Hits I

Screaming For Vengeance

War IsThe Answer 

Mothership

RE-ENTRY 56

55

RE-ENTRY 113

RE-ENTRY 137

TYGA
YOUNG MONEY/CASH MONEY 016727IREPUBLIC 07.981

FOO FIGHTERS
ROSWELL 36921./RCA (11.98)0
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Austin Mahone re-enters the Social

50 chart at No.19 thanks to his just -

released video for "Say Something."

The clip premiered Sept. 11 and has

earned more than 1.5 million views on
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Fun. becomes the first act to have two

No. Is on the On -Demand Songs chart as

"Some Nights earns 774,000 plays (a

2% increase) during the charting week.

"We Are Young" was its first, which
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Dubstep producer/beat maker Borgore re-

enters Uncharted at No. 8 after debuting

his newest EP, Turn Up, on Sound(loud. Its

three tracks each earned between 18,000

and 30,000 views, contributing to a total



ea 1..

:2 ='
02

as

ledoca

AIRPLAY
MONITORED BY

niclscn

SALES DATA
COMPILED BY

niclscn
SoundScan

HEATSEEKERS ALBUMS- -

ARTIST
LABEL & NUMBERiDISTRIBUTING LABEL (PRICE1

HOT SHOT #1
DEBUT ',v.',

PATTERSON HOOD
Aro 0162. (12.981

NEW

NEW

NEW

NEW

NEW

NEW

NEW

THE RAVEONETTES
VICE 80329' 112981

BILLY TALENT
LAST GANG 01417 (12.981

CHRIS KNIGHT
DRIFTER'S CHURCH PRODUCTIONS 0013 (1498/

THE HELIO SEQUENCE
SUB POP 910.112981

G -DRAGON
YG DIGITAL EX 16.981

MIGGS
ELM CITY MUSIC 63005 (15.981

PAPER ROUTE
TREE OF HEARTS 4980 113.981a NEW
SEA WOLF
DANGERBIRD 081'112 98'1

1111 I°.
.,,,

''
FLORIDA GEORGIA LINE
REPUBLIC NASHVILLE DIGITAL EX/REPUBLIC 15.981

EMILVVE°RTLIGBOE0A1681-14/REPUBLIC 113.981

. 16 76
GREATEST
GAINER

THE HEADANDTHE HEART
SUB POP 915' (80.988

WILD NOTHING
CAPTURED TRACKS 162" 112.981

3 8
RODRIGUEZ
HEY DAY/LIGHT IN THE ATTIC 41850/LEGACY 112.981

DIRTY RIVER BOYS
DRB 455283/THIRTY TIGERS 112.98)

STARTING SIX
FIRST FAMILY DIGITAL EX,RPM MSC (5.981

1:1 NEIL HALSTEAD
811USHFIRE 017128.114.981

14 4
THE HEAVY
COUNTER 046"/NINJA TUNE 115.981

NEW

NEW

NEW

NEW

8 4

33 6

24 56

20 48

JENS LEKMAN
SECRETLY CANADIAN 225.114.98)

THE PRESETS
MODULAR 017366'iCASABLANCA (14.981

THETIME JUMPERS
ROUNDER MM./CONCORD (15.98)

SWANS
YOUNG GOD 45. (17981

MARCUS MILLER
3 OFtICESICONCORD JAZZ 33794ICONCORD 115.981

KENDRICK LAMAR
TOP DAWG DIGITAL EX (7.981

NERO
NITAMERCURWCHERRYTREE/INTERSCOPE 016371/16A 19 981

TITLE

Heat Lightning Rumbles InThe Distance

Observator

Dead Silence

Little Victories

Negotiations

One Of A Kind (EP)

15th And Hope

The Peace Of Wild Things

Old World Romance

It'z Just What We Do

Beyond Hell/Above Heaven

The HeadAndThe Heart

Nocturne

Searching For Sugar Man (Soundtrack)

Science Of Flight

OnYo Beach

Palindrome Hunches'.

The Glorious Dead. lv

I Know What Love Isn't.

Pacifica

TheTime Jumpers

The Seer
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Welcome Reality

The Drive -By

Truckers member

debuts at No.1 with

his second solo

studio recording.

His first, 2004's

Murdering Oscar,

topped out at

No.10.

El
The 11 -piece

ensemble of

Nashville studio

musicians enters

with its debut

studio album,

selling 1,000. It

also lands at No.

49 on Top Country

Albums.

The Tunes store

offered the album's
"My Dear as

its free single of

the week while

promoting the set

for $7.99. The title

takes a 994% gain

in its second week,

moving 1,000
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The Narrow Road

The Bloom AndThe Blight

KeyToThe Kuffs

0' Be Joyful

Fear Fun

The Art Of Renee Fleming

Momentum

Andy Grammer

Give Me My Flowers While Can Still Smell Them

Dead End Kings

ARMIN VAN BUUREN
ARMADA DIGITAL EX (15.981

JESSE & JOY
WARNER LATINA 529227 (13.981

Universal Religion Chapter Six

Con Quien Se Queda El Perro?

HELVETIA
JOYFUL NOISE 97' 112,981

Nothing In Rambling

HEATSEEKERS SONGS -

<3 TITLE
g, ARTIST IMPRINTIPROMOTION LABEL

O 23
WHY YA WANNA

JANA KRAMER ELEKTRA NASHVILLEMNIN
11s

B TURN ON THE LIGHTS0 FUTURE A 1,FREEBANDLEPIC

0 6 9 FLORIDA GEORGIA UNE REPUBLIC NASHVILLE

O5 14 THE A TEAM
ED SHEERAN ELEKTRIVATLANTIC

-a3 13 AMEN
MEEK MILL FEATURING DRAKE MAYBACH/WARNER BROS.

 Cr®
7

TAKE A WALK
PASSION PIT FRENCIIKISS/COLUMBIA

ag
.", .. IlD

11
6 HEART SKIPS A BEAT

tO1
,I, .,' g lip ® BURN

OLLY MURS FEATURING CHIDDY BANG SYCO/COLUMBIA

.2* . MEEK MILL FEATURING BIG SEAN MAYBACH/WARNER BROS.

.9g:::: IlD 13 5 DID IT FOR THE GIRL
GREG BATES REPUBLIC NASHVILLEIli ID

12
8 I DON'T LIKE

7,3.8.1
CHIEF KEEF FEATURING LIL REESE GOD IS GOOD/GLORY BOMINTERSCOPE

al' IF 10
18 SNAP BACKS & TATTOOS

ORIICKY GRAHAM NU WORLD ERA/EONE

41 I4 13 PROMISES
NERO MTA/MERCURY/CHERRYTREE/INTERSCOPE

BANDZ A MAKE HER DANCE
JUICY J FEATURING LIL WAYNE & 1 CHAINZ KEMOSABE/COLUMBIA

SWIMMING POOLS (DRANK)
KENDRICK LAMAR TOP DAWG/AFTERMATHIINTERSCOPE10 9 7

11) In ANGELS
THE XX YOUNG TURKS/BEGGARS GROUP

omg 115 19 2

ID 15 11

is 14 5

111) 21 2

10 16 11

24 2

A
NEW

NEW

NEW

25 NEW

VEGAS GIRL
CONOR MAYNARD CAPITOL

10,000 REASONS (BLESS THE LORD)
MATT REDMAN SIXSTEPSISPARROWIEMI CMG

READY OR NOT
BRIDGIT MENDLER HOLLYWOOD

HOW COUNTRY FEELS
RANDY HOUSER STONEY CREEK

ME WITHOUT YOU
TOBYMAC FOREFRONT/EMI CMG

CRYING ON A SUITCASE
CASEY JAMES 1BCOLUMBIA NASHVILLE

SPECTRUM
ZEDD FEATURING MATTHEW KOMA INTERSCOPE

ALGO ME GUSTA DE TI
WISIN & YANDEL FEATURING CHRIS BROWN & T -PAIN MACHETE/UMLE

DON'T YOU WORRY CHILD
SWEDISH HOUSE MAFIA FEATURING JOHN MARTIN ASTRALWERKSICAPITOL

SUNSET
THE XX YOUNG TURKS/BEGGARS GROUP

26

NEW

NEW

NEW

NEW

REGIONAL HEATSEEKERS #1 ALBUMS

Dead Silence
Billy Talent

Negotiations
The Helio Sequence

PACIFIC

Nothing In Rambling
Helvetia

Little Victories
Chris Knight

SOUTH CENTRAL

Observator
The Raveonettes

19th And Hope
Miggs

SOUTH ATLANTIC

PROGRESS REPORT

Melanie Amaro, "Don't Fail Me Now" and "Love Me Now"
The inaugural winner of the U.S. version of "The X Factor" earns a

double debut as "Don't Fail Me Now" arrives at No. 49 on Dance Club

Songs and "Love Me Now" enters Adult R&B at No. 39. The latter
gives Amaro her first appearance on a Billboard airplay tally.

WEST NOTN CENTRAL
Patterson Hood
Heat Lightning Rumbles InThe Distance

Volbeat
Beyond Hell/Above Heaven

Marcus Miller
Renaissance

Florida Georgia Line
Ito Just What We Do

d SilenceBillyTalenta

Sea Wolf
Old World Romance

The Head AndThe Heart
The HeadAndThe Heart

Paper Route
The Peace Of Wild Things

The Raveonettes
Observator

Chris Knight
Little Victories

IPatterson Hood
Heat Lightning Rumbles In The Distance

The Raveonettes
Observator

BillyTalent
Dead Silence

Apathy
IfsTheBoottegAivlhaluckaskVol. RrettVfaith Me

Ayla Brown
Ayla Brown

G -Dragon
One Of A Kind (EP)

FSte°adric.hinUgeLr Sugar Man (Soundtrack)

Apathy
The Alien Tongue

Neil Halstead
Palindrome Hunches

Volbeat
Beyond Hell/Above Heaven
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THE BILLBOARD HOT 100
TITLE
PRODUCER ISONG5MIITERI

#1 GREATEST
,VD, GAINER/AIRPLAY

2 3 13
ONE MORE NIGHT

Artist
IMPRINT PROMOTION LABEL

Maroon 5
MAXMARDPESP8U3ACJOALMAELU3ACKSKOTECHAMOSIAMIN) 0A&MOCTOBENERSCOPE

2 1

WE ARE NEVER EVER GETTING BACKTOGETHER
MAX MARI1N,SHELLBACK.D.HURFITSWIFTA1AX MART1N,SHELLBACK)

O 4 5 .04 SOME NIGHTS
-91Ill JaHASKERIFUN.A.BHASI:ER)

4 1

WHISTLE
3

0.61ASS,OJERANKE(TDIUARELB.S.ISAACACA4OBLEYAFRANKSP.EGLASS,MIOLUANI

O 6 i , , di BLOW ME (ONE LAST KISS)
1.111 6 XURSTIN (NNK,6.KM1STINI

O 7 9 Of AS LONG AS YOU LOVE ME Justin Bieber Featuring Big Sean
RJERKINSAUNDALIRJERIONSALINDALNATWEHAIEBER.SANDERSOM OSCIKIOLBOVIAYMONDBRAUNASLANCIADJMG

7 5 4 39
LIGHTS Ellie Goulding Ei
RSTANNARDA.HOWES(E.GOULDINORSTANNAROAHOWESI eCHERRYEREE)INTERSCOPE ...

O lf) 15
25 TOO CLOSE Alex Clare m

DIPLO,SWITCHARECHTSCHAID 6CLARESOUGUID1 0 uNNERSAL ISLAND:REPUBLIC

O 9 8 12 GOODTIME Owl City & Carly Rae Jepsen
&YOUNG (ANOUN6.M.THIESSEN,BLEE1 0 BASCHOOLBOY/INTIRSCOP5REPUBUC

10 8 6
27EVERYBODY TALKS NeonTrees m

IMELDAJOHNSEN(T.GLENNIPAGNOTTAI 00 MERCURY/IDJMG

GANGNAM STYLE Psy- Px.SANGY.GUIPHYUNG (P.JA,SANG.Y.GUN-INUNG) eSCHOIXBOYMEPUBLICe 64
GREATEST
GAINER/DIGITAL

Taylor Swift
00 BIG MACHINUREPUBLIC

fun.
°FUELED BYRAMENARP

Flo Rida
0 POE BOY/ATLANTIC

Pink
()RCA

(D 55 - 2
CLIQUE KanyeWest Jay -Z Big Sean
11111117(KMESTIEJIOLUS,SANC035010(015EST,S CCARTEILLEFAONTLEROY III 06.0.0.ENDEFJA/MDJM3

Up 4-1, song marks

P!nk's first Hot 100

Airplay No.1 on her

own and second

3 overall. She reigned

for six weeks in

2001 with "Lady

5 Marmalade" with

Christina Aguilera,

Lil' Kim and Mya.

1

6

2

8

8

6

11

121

CALL ME MAYBE Carly Rae Jepsen -1 3 12 10
CALL ME

1
ii,w J.RAMSAYL1 RANISAY.C.RJEPSEN,T.CROWE) GTO 605SCHOOLBOWINTERSCOPE

14 11
7 el WIDE AWAKE

ORIUKEGIIKUTOCPERRY.L.GOMNALD,MAXMARTINISMOCEE,H WALTER,

Katy Perry
2

e CANT&

15 13 12I
PAYPHONE Maroon 5 Featuring Wiz Khalifa ..... 2
BENNY BLANCOSHELLBACK(A.LEMNEJILEVINAMALIKOOMELIO,SHELLBACKCATHOMAZ) 0104810/OCTOWINTERSCOPE

16 15 14
SOMEBODYTHAT I USEDTO KNOW Gotye Featuring Kimbra a u

1
WOE BACKSIBYDEBACKER.LBONFA) 0 SAMPLEVP/SECOM7S/FAIRfAX(REPUBUC

e 19 POUNDTHE ALARM Nidci Minaj 17
REDONE,CSAUERAM110.T.MARAJ,N.KHAYAECFALKAYACOUB,LIPIAMAIJUNIORI ()YOUNG MONEWCASHMONEWREPUBLIC

18 17 16
cf GIVE YOUR HEART A BREAK

JALEXANDERD STEINBERG (JALEXANDER.B.STEINBERGI

Demi Lovato
16

O HOLLYWOOD um

19 14
1,13 TITANIUM David Guano Featuring Sia m 7- ozuETTAG.TUINFORTAFROJACK(S.RIRLERa GUETTAGRIUINFORT,N.VANDEWAU) C)5VHAT AMUSIOASTRALWERKS/CAFITOL

MERCY KanyeWest, Big Sean, PushaT, 2 Chainz20 18 19 imi 13
..._ LIFTEDECOWESTS.TAFISAIDERSONTITIORNTONJOPSATHOWSDBFAGLE,WRILEVOMUJAMS) 0 G.0.0.1:1AOCARLIASELIAMIDAIG

(1) 24
27 11/ DON'T WAKE ME UP Chris Brown

11,BaoSSigiposaBOPED5C1113ROMUBMIS1ERBDBOVIBCH31651/MatIVEBBFAVA(01.8x6NEGIERmuLTOODIENASSABEUSSI ()RCA21

CID 23 24
WANTED Hunter Hayes
WILIFFAHAVESITVERGESAHAYESI 0 MANTIC NASHVILLEANMN

.
® 22 21

el HOME
El OREARSONID.PEARSON,G.HOLDEN)

Phillip Phillips I.
01gINTERSCOPE

24 20 18
CI WHERE HAVE YOU BEEN Rihanna

5
DR.LUKE.CIRKUT,CHARRISEOBAN,LGOTTWALD,C.HARRISAWALTER,G.MACK) e ERNDEFJAMAWMG

25 26 26
113 NO LIE

MIKEWIU.MADE.ITITEPPSAGRAHAM.M.WIWAMS)
2 Chainz Featuring Drake 24

0 DEFJAWIDJMG

26 25 22
13 !WON'T GIVE UP
'

Jason Mraz
J.CHICCARELLi IIMRAZMNATTER) oATLAmic,,,Rp

27 21 17 113 eWANTAc U( u BE LA.CA .,,K Cher Lloyd .
0 SYCESEPIC

n

e 28 3,3 ii  28BLOWN AWAY Carrie Underwood
MEIRIGHT El KEABC.TOMPKINS1 0 ISARiSTANASIMLLE

29 27 23
71 PONTOON Little Big Town l 22

J.JonEINJoArre,Lum80,80EAM OCAPITOLNASHVILLE

C 31 32 -T 50 WAYS TO SAY GOODBYE Train
30

431 29 . WHAT MAKES YOU BEAUTIFUL One Direction
O COW MBIA

E1

ESPIONAGE(PMONAHAN,EUNOABJORKLUND)

-,1 CSALKR YACOUS IR YACOUB,CEALLS.KOTECHA) 0 SYCO'COLUMBIA

e 33 31
TAKE A LITTLE RIDE Jason Aldean

12
MXN0X(O.ALTMAIR.CIAWSON,J.MCCORMICX1 490 BROKEN BOW

® 49 6.3
IT'S TIME Imagine Dragons
ELDARNERNA6INEDRA6ONS10.13EYNOLDSW.SERMON,BMCKEEI OKIDINAKORNEEUINTERSCOPE

WE ARE YOUNG fun. Featuring Janelle Monae
FUN.J.BHASKERINAUESSAINSUANTONOKIBHASIGED 000 FUELED By RAmENARP

34 32 28

CD 41 53

36 16 -

 50 58

 35 37

39 30

CI 37

a) 39 78

C
 48 45

44

ADORN Miguel
MIGUELIM4 P1MENTEU 0 BYSTORM/BLACKIC5REA

RONAN
N.CHAPMAN,TSWIFE1T.SWIPT)A.THOMPSON)

Taylor Swift
0111G W4CHINE

LET ME LOVE YOU (UNTILYOU LEARN TO LOVEYOURSELF) Ne-Yo
STARGATEREEVASILACKIS.C.SMM(STUREER.M SERIKSEVEPIERMANSEN.MHADEIELDIADISCALA) 0 MOTOWN/IDJMG

HO HEY The Lumineers
RHADLOCK(W.SCHULTZA.FRAITES1 10UALTONE

K -pop star rockets

25-4 on Hot Digital

Songs (188,000,

up 210%) following

his appearances

on "The Ellen

DeGeneres Show,"

NBC's "Today" and

the season premiere

of "Saturday Night

Live."

12

The track thes16-2
22 on Hot Digital Songs

(209,000, up 182%),

previewing 6.0.0.5.

Music's Cruel

Summer, due high

atop next week's

Billboard 200.

ElEIDEEI
Following the

"Glee" cast's cover

of the song on the

Fox series' fourth -

season premiere

(Sept.13), Imagine

Dragons' original

gains by 62% TO

33 64,000 downloads

sold, while the TV
la 1

troupe's take arrives

35 with 41,000. It's

the cast's record -
16 extending 204th Hot

100 entry.
37

 35
LET'S GO Calvin Harris Featuring Ne-Yo

25 17
C.HARRISIC.HARRLS,S.C.SMff HI ()ULTRA

GIRL ON FIRE Alicia Keys Featuring Nicki Minaj
AuciA KE5S.J.BHAsKER.s REM) (AuclAKE5S,113HASKER,s.REmEw MIER) e RCA

THINKIN BOUT YOU MW Frank Ocean
FOCEAN,S.TAYLOR(EOCEAN,S.TAYLORI eDEFJAMADJMG

10
GREATEST GAINER/
STREAMING

44 42
POP THAT French Montana Featuring Rid, Ross, Drake, Lil Wayne
LEE OF THE ANIAZINZ(KXHAIIBOUCH,W.LROEIERTS ILAGRAHAMO.CARTERALNORRIS,LCAMPBELL) ()BAD BOVINTERSCOPE

COWBOYS AND ANGELS
B.BEAVERS(D.LYNOULEO,INICHOLSI

38 35
HEART ATTACK
BENNY B1ANCORICO LOVE (BIEVINAICOLOVETNEVERSON1

45 40 39
DRIVE BY
EsPIONAGE,B.WALKERIPMONAHAN,EUNDA.BJORKLUNDI

46 45 38
GLADYOU CAME
S.MACIS.MCCUTCHEON,WA.HECTOBEDREWETT)

47 47 44
TIME IS LOVE
EROGERS(ISHAPIROXMAIITIN,M.NESLERI

STARSHIPS
RAMI,REDONE,C.EALKIO.T.mARAJABRATAT,CIALKR.YACOUB,wAHECTOED

48 34 34

Dustin Lynch
0 BROKEN BOW

Trey Songz
eSONGBOOK/ARANTIC

Train
e COLUMBIA

The Wanted
00 GLOBAL TALENTiMERCURY/IDJMG

JoshTurner
o MCA NAMNALE

Nicki Minaj
oYOUNGMONEWCASHPAONEYOPUBLIC

e 53 M HARDTO LOVE
KJACOBSAA.MCCLURZLBRICE(B.MONTANAIOZIER.B.GLOWERI

51 51

52 43

C52

e 54
CD61

50 36 33
SCREAM

IVI

2 REASONS Trey Songz FeaturingT.I.

Lee Brice
()CURB

Usher
0 RCA

4$14 ITAY(013.13RIDGE(TNEVERSON,ITAY1013,NMCOOWEELCJILARRIS,JR.M.TIMOTHEBK.STEWART) ()SONGBOOK/ATLANTIC It

40

isSHE'S SO MEAN
M.SERLETICIR.THOMAS,P0OUGETTE,KG0010

1:11 LITTLETALKSOFMONSTERSANOMENAARNARSSONIN.B.HILMARSDOITIRATHORHAU_SSON)

52 20
YlliEHNLYCK'SVIICTFINITTA,C.DESTEFANOAGORLEY)

matchbox twenty
°EMBLEM/ATLANTIC

Of Monsters And Men a
0 SKRIMSL ENE LAB(JARAS BREPUBLIC

Jana Kramer is
0 ((BEIRA NASID/11.1EANMN ""

I CAN ONLY IMAGINE David Guetta Featuring Chris Brown & Lil Wayne
D.SLETTORESTERERICMBROWN.D.OWERILUTIT6LNABVEROMETTAG.HTUISEORTERIESTDIES) (DVBIATAMUSVASTPAIIMERKS/TAPTIOL

1

37

39

ine conaoorarion,
42 which starts with

a 51,000 downloads

sold, previews

Lifehouse's

upcoming sixth

studio album.

35

10

3

 44
s

 49
9

43

40

Ii
52

55

TITLE
W «a US PRODUCER (SONGWRITER)

CD 66 66

C68 75

CD72 76

CD73 72

CD69 69

62 63 57

63 56 47

77 89CD

CD 70 79

CD67 62

67 60 51

68 58 56

69 65 59

C 71 67

Hon SHOT
DEBUT

72 57 46

 75 68

74 59

62

74

78

79

55

48

70

80

61

as 91

90 92

91 95

83 80 71 "
CD 87 99

m®
93 -

88 82 85

89 84 86

CD 100 -

CD
CD97 97

88

93 85 83

 
9.

SHININ' ON ME
JLAIEMANNO.BRAINAROULNIEMANLBRICE,R.HATCHOIBLER)CD

TURN ON THE LIGHTS
MIKE WILL MADEFT(N.WILBURNMANIWAMS,M.MIDDLEBROOKS)

KISS TOMORROW GOODBYE
J STEVEN S (L BRYANJ.STEVENS,S.MCANALL5)

NO WORRIES
DETAIL W.CARIERNOSISHEELB.WILLIAMS.JAPREYANADIA4

CRUISE
JMOI1B.KELLEXT.HUBBARD,IMOLC.RICE,J.RICEI

LOVIN' YOU IS FUN
C CHAMBERLAIN (JSEAVERS,13.DIP113301

THE ATEAM
J GOSUNG,E.SHEERANIESHEERANI

TRUCK YEAH
R. GALUMORE,TMCGRAW(CANSORPBRUSTC LUCAS,D1,355100

DARK SIDE
G.KURSTIN(BUSBEEALEX

HELLO
STARGATE (AHEIOEMANN,N.NOONAN,C.KELLY.MS.ERIKSEN,T.EHERMANSENAROWE1

Artist
IMPRINT! PROMOTION LABEL

Future
0 A DEREEBANDZEPIC

Luke Bryan
0 CAPITOL NASHVILLE

Lil Wayne Featuring Detail
0 YOUNG MONEY/CASHMONEY/REPUBLIC

Florida Georgia Line
()REPUBLIC NASHVILLE

Easton Corbin
MERCURY NASHVILLE

Ed Sheeran
ELEKTRNAILANTIC

Tim McGraw
se BIG MACHINE

Kelly Clarkson
CrisiRGA

Karmin
0 EPIC

BIRTHDAY SONG 2 Chainz Featuring Kanye West
SONNY DIGITALKWESTAwHEE2Y1T.EPPSJCO.WEST,S.C.UWAEZUOKEa.wHEIFIELD) 01 Off JAm,,IGJMG

BURN IT DOWN
fl RUBINASHINODA(UNKIN PAW)

ANGEL EYES
J LEO (J.COPIANEOUNDERSOKEPASIAY1

Linkin Park
0 MACHINESHOPNVARNER BROS.

Love AndTheft 
0 RCA NASHVILLE

LEMME SEE Usher Featuring Rick Ross
JIMJONSINIORMORRISEIGSOUTERAMORRISNMARZOUCAURAYMOND N.EBEWNGERUMIGHTEN,WIROBERTS II) ()RCA

AMEN Meek Mill Featuring Drake
KEIWANEJAHuLBEATSOIRWITLAMSJPELTONAGRAHAMOBIABRiLLABRALISMHLICOONALDI OMAYBACH/WARNER BROS

COME WAKE ME UP Rascal Flans
D.HuFERASCAL ELATES IS.MCCONNELLIFRANSSON,TIARSSON,T.LUNDGRENI 0 8101050w,

BANDZ A MAKE HER DANCE Juicy J Featuring Lil Wayne & 2 Chainz
MEEWILL MA0EIT(M.WIWAMS,IHOUSTONO.CARTER,TEPPS) C)KEMOSAFIE/COLUMBIA

COME OVER Kenny Chesney
13 CANNONKCHESNEY IS.HUNT.SAICANALLY,10SBORNEi Co BLUE CHAIKOLUMMA NASHVILLE

I WILL WAIT Mumford & Sons'
M DRAVS(MUMFORD &SONS) e GENTLEMAN OF THEROAMENGLASSNOTE

FOR YOU Keith Urban
D.HUFFXURBAN IMPOWEU,K.URRAN) 0 RELATivn5MusiocAPiTOL NASHvILL -

OVER Blake Shelton
S HENORICKS(RJENKINSO.E.JOHNSON) ()WARNER BROS. NASHVILLE/MIN

FASTEST GIRL IN TOWN Miranda Lambert
ELIDDEU.CAIMAY.G.WORP(M.LAMBERTA.PRESLE51 0 RCA NASHvit i E

THE ONETHAT GOT AWAY Jake Owen
Jm0istaAwSON(D.DAviosON,10wENARITCREY1 e RCA NASHVILLE

FEEL AGAIN OneRepublic
R B TEDDER,NZANCANEUABXUTZLE 03.13.11300ERAKUTZLEA.BROWN,N ZANCANELLA) 0 mOSLEY/INTERSCOPE

BETWEENTHE RAINDROPS Lifehouse Featuring Natasha Bedingfield 1
NOT LISTED (NOT LISTED) 0 GEBIEN/INTERSCOPE

CREEPIN' Eric Church
JJOYOE(ECHURCHACGREENI e EMI NASHVILLE

PUT IT DOWN Brandy Featuring Chris Brown
SCRAINFOTBESBARRETTIS.CRAWFORD,S.65BRETTO ABERNATH(Cm.BROWNI 0 C.HAMELEONEICA

MADNESS Muse
MUSEITABELLAMY) 0 HELIUM.35NARNER BROS.

BAG OF MONEY Wale Featuring Rid, Ross, Meek Mill &T -Pain
BEAT BILLIONAIREIOAKINTIMEHINARVVILLIAMS,W.LROBEBTSIIT.PAINS COOKE) e MAYBACHANARNER EROS.'.

ENOUGH OF NO LOVE Keyshia Cole Featuring Lil Wayne
H.BIONEYOUISAMUELS,STENTON,KMCOLUICARTER) 0 GERENANTERScu ,.

TAKE A WALK Passion Pit
C 7ANE,MANGELAKOSIMANGELMOS) 0 FRENCHKISS/COLUMB1A

THIS KISS Carly Rae Jepsen
REDFOOMATTREWKOMA(C.RJEPSENMAnTHEW KOMA,S KGORDY,K.COVELO 06041SCHOOLBOWINTERSCOPE

DIVE IN Trey songzi:,.
ITAYLORAGARRISON(TAVERSON.T.TAVLOR.N.MCDOWELLIGARRISON1 esscoosoanawric
TONIGHT (BESTYOU EVER HAD) John Legend Featuring Ludacris
pi-wr8012(REGENO,F4J.pimENTELA.AstmACAElumiuStIGE,GSFI0GES1 e EPIC

THAT'S WHY I PRAY Big & Rich
D.HUIFIIILEVERETT,BOALY,S.BUXTONI °WARNER BROS. NASWILLEMAR

DANCE FOR YOU Beyonce
6 KNOWLESINASH,CASTEWARTIENASH.CASTEWARTAKNOWLES1 0 PARKWOONCOLUMBIA

RADIOACTIVE Imagine Dragons
ALEX DAKID (IMAGINE DRAGONSAGRANTIMOSSERI eKIDINAKORNERAN1ERSCOPE

SWIMMING POOLS (DRANK) Kendrick Lamar
TNIiNUS(KZUCKWORTH,TWIWAMS) ()TOP DAWG/AFTERMATHANTERSCOPE

5-1-5.0 Dierks Bentley ak
13 REAVERS,LWOMEN 0.BEAVIRS,8.8EAVEFtS,D.BENTten e CAMS NASovitiE '''
FINALLY FOUND YOU Enrique Iglesias Featuring Sammy Adams

IL... NOT LISTED(J.LIJITRELLSAWISNERB.M.IGLESIAS,RJUDRIN,EELGHOULFIENSSEN,PNIEMCHIRESCUI REPUBLIC

MI IrS71ME Glee Cast'
AANOERS,PASTROm.R mURPHYID.REYNOLDS,W.SERMON.BNCKEE) 020THCENTURYFOXTWCOLUMBLA ..

HEART SKIPS A BEAT 011y Murs Featuring Chiddy Bang
THE FEABLESS(A.SMOH.S.BRESTON-111.10ECANAMEGE) SYCO/COLUMBLA

Jerrod Niemann
0 SEA GAYLE/ARISTA NASHVILLE

TIL MY LAST DAY Justin Moore
JSTOvER(BAMHER.J.MOOREJS.STOVERI 0 55106

99
qn 1 NOBODY'S PERFECT

JL.COLEIJ.COLE.CMAYFIELDI

OH LOVE
R CAVALIOSREEN DAYIBJ.ARMSIRON6,GREEN OAYI

-11=11011HEI

J. Cole Featuring Missy Elliott
e ROC NATION/COLUMBIA

Green Day
e REPRISEJWARNER BROS.

56

57

50

59

60

61

57

42

64

65

30

32

46

57

67

71

23

23

55

43

70

77

61

79

80

81

82

84

85

86

87

79

82

90

91

33

951

96

94

611

97

`ONE' TO 1: MAROON 5 TOPS HOT 100
Maroon 5 notches its third No. 1 on the Billboard Hot 100, as
"One More Night" lifts 2-1. The group had previously led with
"Makes Me Wonder" in 2007 and "Moves Like Jagger," featuring

Christina Aguilera, last year. The rise for "Night" is fueled by
an 11-5 surge on Hot 100 Airplay (84 million impressions,
up 17%, according to Nielsen BDS) and an 8-4 charge on On -
Demand Songs (705,000 on -demand streams, up 16%). The track

concurrently scales the Mainstream Top 40 (8-5) and Adult Top 40 (11-9) airplay charts. -Gary Trust

38 Go to www.billboard.biz for complete chart data Data for week of SEPTEMBER 29, 2012
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TITANIUM
DAVID GUETTA FEAT. SA WHAT A MUSICASTRAIWERKSICAPITCL

PAYPHONE
MAROON S FEAT. WIZ KHAUFA A&M/OCTONEANTERSCOPE

SOMEBODY THAT I USED TO KNOW
GOIYE FEAT MAMA SAMPLES N' SECONDStFAIRFAXREPUBUC

 17 POUND THE ALARM
NICK! MINAJ YOUNG MONEY, CASH MONEY/REPUBLIC

eb 19 9 TOO CLOSE
ALEX CLARE UNIVERSAL ISLAND/REPUBLIC

25 CALL ME MAYBE
CARLY RAE JEPSEN 604/SCHOOLBOYANTERSCOPE

MERCY
KANIEWESE BIG SEUL PUSKA I2CHANG 00 AROCAfEllADEF ,WAIBAIG

C1.1
26

DON'T WAKE ME UP
CHRIS BROWN RCA

NO LIE
2 CHAINZ FEAT. DRAKE DEF JAMADJMG

O 22 10 WANTED
HUNTER HAYES ATLANTIC NASHVILLEAMN

7
ADORN
MIGUEL PSTORM/BLACK ICE/RCA

 27 TAKE A LITTLE RIDE
JASON ALDEAN BROKEN BOW

citt HOT 100 AIRPLAY -
p

t7,5 52 TITLE
5 3 5 ARTIST IMPRINT/PROMOTION LABEL

BLOW ME (ONE LAST KISS)
PINK RCA I

2 1 21
LIGHTS
ELLIE GOULDING CHERRYTREEANTERSCOPE0 2 12 WHISTLE
FLO RIDA POE BOY/ATLANTIC

4 3 17
WIDE AWAKE
KATY PERRY CAPITOL ONE MORE NIGHT
MAROON A&M/OCTONEANTERSCOPE

O 7 WE ARE NEVER EVER GETTING BACK TOGETHER
TAYLOR SWIFT BIG MACHINE/REPUBLIC

7 5
18 EVERYBODY TALKS

NEON TREES MERCURY/IDJMG

O 12 9 AS LONG AS YOU LOVE ME
JUSIIN MOROI BIG SON SCHCOLIONIAY11080 BR4LINI9A881DAIG

9 6
GIVE YOUR HEART A BREAK

25 DEMI LOVATO HOLLYWOOD

C,
14

11GOOD TIME
MUTT & GAMY WE JEPSENEMSCHOOLBOYANTERSCOPE/REPUBUC

 16 10 SOME NIGHTS
FUN. FUELED BY RAMEN/RRP

12 8
WHERE HAVE YOU BEEN

21 RIHANNA SAPMEF JAMADJMG

10

9

13

15

18

21

11

14

12

16 15

GB18

C2z
19 17

20 13

21 21

22 19

23 20

47

40

18

19

21

13

14

15

21

14

25 24 24
TIME IS LOVE
JOSH TURNER MCA NASHVILLE

26 25

27 20

28 23

 35
O 31
31 29

CD33

 43
 34
O 46
O 50

G,42

38 37

O 48
40 32

O 51
42 30

43 38

44 47

O 56
46 40

47 39

48 45

49 49

C

i8 TITLE
O ARTIST imPRINT/PROMOTIONLABEL

22 HEART ATTACK
TREY SONGZ SONGBOOK/ATLANTIC

18

10

12

14

27

7

25

6

5

7

LET'S GO
CALVIN HARRIS FEAT. NE -TO ULTRA

PONTOON
LITTLE BIG TOWN CAPITOL NASHVILLE

COWBOYS AND ANGELS
DUSTIN LYNCH BROKEN BOW

WHY YA WANNA
JANA KRAMER ELEKTRA NASHVILLE/WMN

WHAT MAKES YOU BEAUTIFUL
ONE DIRECTION SYCO/COLUMBIA

2 REASONS
TREY SONGZ FEAT. T.I. soNaammiarac

BLOWN AWAY
CARRIE UNDERWOOD 19/ARISTA NASHVILLE

I WON'T GIVE UP
JASON MRAZ ATIANTIC/RRP

POP THAT
FRENCH MONTANA BAD BOYANTERSCOPE

LET ME LOVE YOU (UMIL TOO LEARN TO LOYE YOURSELF)
NE -Y0 MOTOVYNADJMG

LOVIN' YOU IS FUN
EASTON CORBIN MERCURY NASHVILLE

 GLAD YOU CAME
- THE WANTED GLOBAL TALENTMERCURYADJMG

4 I CAN ONLY IMAGINE
MAIGUETTIFERMINSMOVMSULMIMMAIAMJSCASTIVEREMSEARIOL

21
SCREAM
USHER RCA

5 50 WAYS TO SAY GOODBYE
TRAIN COLUMBIA

16
FOR YOU
KEITH URBAN RELATIVITY MUSIC/CAPITOL NASHVILLE

13 WANT U BACK
CHER LLOYD SYCOIEPIC

n DRIVE BY
TRAIN COLUMBIA

6
TURN ON THE LIGHTS
FUTURE A.I/FREEBANDZ/EPIC

 WE ARE YOUNG
FUN. FEAT. JANELLE MONAE FUELED BY RAMEN/RRP

17 LEMME SEE
USHER FEAT. RICK ROSS RCA

16 ANGEL EYES
LOVE AND THEFT RCA NASHVILLE

IS AMEN
MEEK MILL FEAT. DRAKE MAYBACHANARNER BROS.

63
2 FINALLY FOUND YOU

ENRIQUE IGLESIAS FEAT. SAMMY ADAMS REPUBLIC

CI HOT DIGITAL SONGS-

1 5
TAYLOR SWIFT BIG MACHINE/REPUBLIC

O 16 CLIQUE
KANYE WEST JAYZ BIG SEAN 6.0.0.0JDFP JAMADJIJG

11'3
3

TITLE
ARTIST -MPRINTi PROMOTION LABEL

VVEARENEVEREVERGE1100GBAC410GETIER 1#
SWKS

11
ONE MORE NIGHT
MAROON 5 A&M/OCTONE/INTERSCOPE

O 25 4 GANGNAM STYLE
PSY SCHOOLBOY/REPUBLIC

4
n SOME NIGHTS

FUN. FUELED BY RAMENMRP

O 6 26 TOO CLOSE
ALEX CLARE UNIVERSAL ISLAND/REPUBLIC

O 8 11
BLOW ME (ONE LAST KISS)
PINK RCA

8 2
2 RONAN

TAYLOR SWIFT BIG MACHINE

13.

1
1 10

12 GOOD TIME

2 9

7
 AS LONG AS YOU LOVE ME

MINIMS RAT EIGSEANSCROMOVIVAIONDERWINSLIAD.N.,

5
18 WHISTLE

13
FLO RIDA POE BOY/ATLANTIC

X14

OWL MA CORY RAEJLLSB*WVSOLD060Y,d1/IERSCOPETEV FAA

13 HOME
PHILLIP PHILLIPS19ANTERSCOPE

27 EVERYBODY TALKS
NEON TREES MERCURY/IDJMG

CALL ME MAYBE
CARLY RAE JEPSEN 604/SCHOOLBOYANTERSCOPE /3

2 GIRL ON FIRE
ALICIA KEYS FEAT. NICK! MINAJ RCA

7 POUND THE ALARM
NICKI MINAJ YOUNG MONEY/CASH MONEY/REPUBLIC

9 50 WAYS TO SAY GOODBYE
TWIN COLUMBIA

 DON'T WAKE ME UP
CHRIS BROWN RCA

12 BLOWN AWAY
CARRIE UNDERWOOD 19/ARISTA NASHVILLE

14 WANT U BACK
CHER LLOYD SYCO/EPIC

21 WANTED
HUNTER HAYES ATLANTIC NASHVILLE/WMN

37 I WON'T GIVE UP
JASON MRAZ ATLANTIC/13RP

17 PONTOON
LITTLE BIG TOWN CAPITOL NASHVILLE

CD
2 NO WORRIES

UL WAYNE FEAT. CETALYOUNG MONEYOSHMONEY,REPUBUC

O IT'S TIME
IMAGINE DRAGONS KIDINAKORNERANTERSCOPE

C
O 35 6

32 30

 42
34 26 17

35 32

36 29

37 31 9

O 37 6

39 33 24

2ct TITLE
A-3 55 55 ARTIST IMPRINT PROMOTION LABEL

26 27 22 PAYPHONE
MAROON 5 FEAT. WIZ KHAUFAA&ROCTONEANTERSCOPi El

27 24 24 MERCY
KAPPIEVESTAG SFA/LPUSHA T.204AHQG 0.0.1MEE JANDA,

28 23
33 LIGHTS

ELLIE GOULDING CHERRYTREEANTERSCOPE

29 28 22

1

TITANIUM
DMAD GUETTA FEM. SAVORAT A MUSICASTRAIWRKSCAPI

BETWEEN THE RAINDROPS
UFEHOUSE FEAT NATASHA BEDINl7E1DGEFFEN/INTERSC014

CRUISE
FLORIDA GEORGIA LINE REPUBLIC NASHVILLE

I5 HO HEY
THE LUMINEERS DUALTONE

4 LETMELOVEYOU(UNTILYOULEPHITOLOVEYOURSEIF

NE -YO MOTOWN/IDJMG

WIDE AWAKE
KATY PERRY CAPITOL

36 SOMEBODY THAT I USED TO KNOW
GONE FEAT. KM3RA SAMPLES V SECONOSMIRFAMIEPIJEU

THINKIN BOUT YOU
FRANK OCEAN DEF JAMADJMG

2

O ,

O ,

42 38 19

TAKE A LITTLE RIDE
JASON ALDEAN BROKEN BOW

I WILL WAIT
MUNFORD& SONS GENTLEMAN OF NE ROAD/F2D.GLASSN3N

GIVE YOUR HEART A BREAK
DEMI LOVATO HOLLYWOOD

THIS KISS
CARLY RAE JEPSEN 601/SCHOOLBOYANTERSCOPE ,

IT'S TIME
GLEE CAST 20TH CENTURY FOX TV/COLUMBIA

NO LIE
2 CHAINZ FEAT. DRAKE DEF JAMADJMG

BANDZ A MAKE HER DANCE
JUICY J FEAT. UL WAYNE& 2 CHAINZ KEMOSABE/COLUMBiA

44 36 31
WHAT MAKES YOU BEAUTIFUL
ONE DIRECTION SYCO/COLUMBIA

15 HARD TO LOVE
LEE BRICE CURB

10

a

SHE'S SO MEAN
MATCHBOX TWENTY EMBLEM/ATLANTIC

POP THAT
FISCIIMOVIMAFEAT FKX ROSS OAAIELLY&IYEBAD BENINIBSCCIF

I BURN
MEEK MILL FEAT. BIG SEAN MAYBACH/WARNER BROS 53 3 KISS TOMORROW GOODBYE hl

LUKE BRYAN CAPITOL NASHVILLE

50 44 12 LITTLE TALKS
OF MONSTRIS AND NENSKTMSL Elf IAEKJAWS IMEFLEu.

45 39

46 34

47 41

0 ROCK" 411=1.

3

4

0
6

0
0
9

10

12

TITLE
ARTIST IMPRINT/PROMOTION LABEL

SOME NIGHTS
FUN. Fal ED BY RAMENIRRP

2 9 TOO CLOSE
ALEX CLARE UNIVERSAL ISLAND/REPUBUC

3 17

4 31

5 13

6 37

HOME
PHILLIP PHILLIPS IMNTERSCOPE

EVERYBODY TALKS
NEON TREES MERCURY/IDJMG

50 WAYS TO SAY GOODBYE
TRAIN COLUMBIA

I WON'T GIVE UP
JASON MRAZ ATLANTICAIRP

IT'S TIME
IMAGINE DRAGONS KIDINAKORNEFEINTERSCOPE

BETWEEN THE RAINDROPS
UFEHOUSE FEAT. NATASHA BEDINGRELDGEFFEIONTERSCO,

7 THE LUMINEERS DUALTONE

HO HEY 0 10 6

,
41

SOMEBODY THAT I USED TO KNOW. 9 ,
GOIYE FEAT.10IABRA SAMPLES N' SECONDSFAIRFAMPUBUC

MUTAFORD& SONS GENTLEMAN OF THE ROADAIEU LASSNOTE ro 13 2

I WILL WAIT

SHE'S SO MEAN
MATCHBOX TWENTY EMBLEM/ATLANTIC

13 13
33 LITTLE TALKS

OF MONSTERS AND MEN SKRFASLENFLMILMOS NREPUBLIO

14 15 42 WE ARE YOUNG
FUN. FEAT. JANELLE MONAE FUELED BY RAMENAIRP 121

THE A -TEAM
ED SHEERAN ELEKTRA/ATLANTIC

- 1

10 6

9 14

15 16 18

0 R&B/HIP-HOP-

MOIST IMPRINTRROMOT ION LABEL

KANYE WEST JAYZ BIG SEAN GO OD/DEE JAWDJAC
2 2

.nlr I CLIQUE

2 1 2
GIALICIA ON Ns FIRE

FEAT. NICKI MINAJ RCA

2

NO WORRIES
LL WAYNE FEAT. DETAILYOUNG MONEWCASH MONEYXRIBI C

4 3 24 MERCY
KART WEST, BIG SEAN FUSIBLE 2 CHAIM GO OIEDEFJAIAIO.NG

14 THINKIN BOUT YOU
FRANK OCEAN DEF JAMADJNIG 6-

6 19 NO LIE
2 CHAINZ FEAT. DRAKE DEF JAMADJMG

O - 1 BANDZ A MAKE HER DANCE
JUICYJ FEAT. ULINAYNE& 2 CHARM KEMOSABE/COLUMBIA

FRO2181011124A FEAT RCK ROSS DRId.UL MAE BA) 90011ERSCOK

14 POP THAT

O - 1

MBEUEKRMNILL FLAT. BIG SEAN MAYBACHIWARNER IP 9 7 ADORN
MIGUEL BYSTORM/BLACK ICE/RCA

11 7 21
WORK HARD, PLAY HARD
WIZ KHALIFA ROSTRUM/ATLANTIC

THE BOYS
'CAM YOUNG MONEY/CASH MONEYAMBUC  19 7 TURN ON THE LIGHTS

FUTURE A.I/FREEBANOZ/EPIC

14 11 8
BIRTHDAY SONG

2 CHAINZ FEAT. KANYE WEST DEF JAMADJMG

15 10 4
COCKINESS (LOVE IT)

li

RIHANNA FEAT. ASAP ROCKY SRPMEF JAM/IDJMG

0 JAZZ- MO.

2

0
4

0
6

0
8

so
go

TITLE
ARTIST IMPRINTAABEL

FEELINU bULTIJ
NINA SIMONE VERVEAME

1 141 WHAT A WONDERFUL WORLD
LOUIS ARMSTRONG A&MAJME

II7141
MICHAEL BUBLEIOREPRISEANARNER BROS.

HAVEN'T MET YOU YET
2

141
MICHAEL BUGLE 143/REPRISEAVARNER BROS.

4

,,,,
-

COME AWAY WITH ME
NOAH JONES BLUE NOTE/CAPITOL

141 EVERYTHING
MICHAEL BUGLE 143/REPRISEPNARNER BROS. Ell

5 141 DON'T KNOW WHY
NOAH JONES BLUE NOTE/CAPITOL

6
09 DREAM A LITTLE DREAM OF ME I

LOUISARMSTRONG AND NSALL-STARSGREWEA/CNI0/110.ESUME

, 141 SAVE THE LAST DANCE FOR ME
MICHAEL BORE 143/REPRISE/WARNER BROS.

9 141 PUT YOUR RECORDS ON
CORINNE BAILEY RAE CAPITOL

10
141 BY YOUR SIDE IFMOE EPIC

13 134 LA VIE EN ROSE
LOUIS ARMSTRONG A&MiUME

20 60
I PUT A SPELL ON YOU

p

FEELING GOOD

NINA SIMONE VERVFJUME

12 137 TAKE FIVE
THE DAVE BRUBECH QUARTET COWMBIAA.EGACY

14 141
MICHAEL RUBLE 143/REPRISE/WARNER EROS.

p

Cps COUNTRY- IP
6 Y. E TITLE

53 3o ARTIST IMPRINT/PROMOTION LABEL

1 1 5
WEARENEVEREVE1GETTF/G540(T0GERER

S VMS TAYLOR SWIFT BIG MACHINE/REPUBLIC

2 2 2 TAYLORRO AN
SWIFT BIG MACHINE

3 3
17

CARRIE
AWAY

CARRIE UNDERWOOD 19/ARISTA NASHVILLE

O 5 25 WANTED
HUNTER HAYES ATLANTIC/WMN

,
5 17

PONTOON
LITTLE BIG TOWN CAPITOL NASHVILLE

O 7 14 CRUISE
FLORIDA GEORGIA LINE REPUBLIC NASHVILLE

7  TAKE A LITTLE RIDE

liD

JASON ALDEAN BROKEN BOW

22 HARD TO LOVE
LEE BRICE CURB

12 12 11
TIM MCGRAW BIG MACHINE

13 11
18 COME OVER

KENNY CHESNEY BLUE CHAIR/COLUMBIA NASHVILLE

KISS TOMORROW GOODBYE
LUKE BRYAN CAPITOL NASHVILLE

COWBOYS AND ANGELS
DUSTIN LYNCH BROKEN BOW

COME WAKE ME UP
RASCAL FLATTS BIG MACHINE

TRUCK EAH

 20 CREEPIN'
ERIC CHURCH EMI NASHVILLE

17 24 WHY YA WANNA
JANA KMMER ELEKTRA NASHVILLE/WMN

CI LATIN- IMIIPPAIllu
TITLETTIS

AR REPRINT/ PROMOT ION LABEL

DON OMNI LUCENZOYANSOITAHANNAACHETEUIALE
1 109

DANZAKUDURO

2 2 25

3 3 123

O 4 11

20 WKS

Al SE EU TE PEGO
MICHEL TELO PANTANNALAIGEJSONY MUSIC ill
WAKA WAKA (MISTIME FOR AFRICA)
SHAIDRA FEAT. FRESHLYGROUND EFICISONY MUSIC LATIN

ALGO ME GUSTA DE TI
WISINA YANDE1 FEAT CMS BROWN & T -PAN MACHETENMLE

6 6 20

PASARELA
DON OMAR ORFANATOIMACHETE/UMLE

DADDY YANKEE EL CARTEL

LIMBO
DADDY YANKEE EL CARTEUCAPITOL LATIN

HASTA QUE SALGA EL SOL

O 11 14

8 5 141

O 8 141

O 10 27

11 9 26

12 7 37

13 12 26

14 13 55

19

HIPS DON'T LIE
SHAIORA FEAT. WYCLEF JEAN EPIC/SONY MUSIC LATIN

DON OMAR FEAT.MUITNATASHAORMAL4TOIMACHETEAIMIE

DUTTY LOVE

JESSE & JOY FEAT IA REPUBUKA WARNER LATINA
CORRE! II

U

HEROE
ENRIQUE IGLESIAS INTERSCOPEMMLE

INCONDICIONAL
PRINCE ROYCE TOP STOP

ADDICTED TO YOU
SHAKIRA EPIC/SONY MUSIC LATIN

PROMISE
ROMEO SANTOS FEAT. USHER SONY MUSIC LATIN

 BAILANDO POR EL MUNDO
JUAN MAGAN FEAT. MULL & EL CATA SONY MUSIC LATIN

65 TITLE
go ARTIST IMPRINT/LABEL

13

0

0
0
O

8

9 7

10 3 4

11 4 4

 19 24

co 1

14 8 14

O -

i#Y/KS
WINDOWS DOWN
BTR NICKELODEON/COLUMBIA

NOT A LOVE SONG
ROSS LYNCH WALT DISNEY

ILLUSION
ROSS LYNCH WALT DISNEY

FASHION IS MY KRYPTONITE
BELLA THORNE & ZENDAYA WALT DISNEY

THE WAY THAT YOU DO
ROSS LYNCH MIT DISNEY

29 TAKE A HINT
NCKFIRINSIFEAWNSISICENEWINILENDEICE(A01.11310VIALX

RHO ES SA LYNCHRTB WE AAL TT DISNEY

HEARD IT ON THE RADIO
ROSS LYNCH AS AUSTIN MOON WALT DISNEY

TTYLXOX
BELLA THORNE WALT DISNEY

MADE IN JAPAN
BELLA THORNE & ZENDAYA WALT DISNEY

THE SAME HEART
ZENDAYA & BELLA THORNE WALT DISNEY

A BILLION HITS
ROSS LYNCH WALT DISNEY

CANTDOrPAIITHOUTYOU(AUS0Nto ALLY MAINIMIll
ROSS LYNCH WALT DISNEY

TYLER JAMES WILLIAMS FEAT. INTS WALT DISNEY
DON'T RUN AWAY

U

10

26

DOUBLE TAKE
ROSS LYNCH WALT DISNEY

Data for week of SEPTEMBER 29, 2012 I For chart reprints call 212.493.4023 Go to www.billboard.biz for complete chart data 39



gli! ARTIST IMPRINT/PROMOTION LABEL
TITLE

O 1 14

O 3 11

O 5 22

4 2 27

O 91

6 4 28,1

O 9
O ro

9 6 17

O 11 5

(I) 12 13

12 7 23

CD18 14

O 16 9

15 13 22

16 14 16

19 8

O 21 6

19 17 19

#15
WHISTLE
FLO RIDA POE BOY/ATLANTIC

BLOW ME (ONE LAST KISS)
PINK RCA

EVERYBODY TALKS
NEON TREES MERCURY/IDJMG

GIVE YOUR HEART A BREAK
DEMI LOVATO HOLLYWOOD

ONE MORE NIGHT
MAROON 5 ASIWOCTONE/INTERSCOPE

LIGHTS
EWE GOULDING CHERRYTREE/INTERSCOPE

GOOD TIME
OWL CITY & CARLY RAE JEPSENVWSCHOOLBOWINTERSCOPURFPOBOC

AS LONG AS YOU LOVE ME
JIM/181E8ER FFAT.BIG SEAN SCHOOLBOY/RAY/4040 BFALIWISLAMPAG

WIDE AWAKE
KATY PERRY CAPITOL

WE ARE NEVER EVER GETTING BACK TOGETHER
TAYLOR SWIFT BIG MACHINE/REPUBLIC

SOME NIGHTS
FUN. FUELED BY RAMEN/RRP

TITANIUM
DAVID GUETTA FEAT. SIAWHAT A MUSIGASTRALWERKS/CAPITOL

TOO CLOSE
ALEX CLARE UNIVERSAL ISLAND/REPUBLIC

POUND THE ALARM
NICK! MINAJ YOUNG MONEY/CASH MONEY/REPUBLIC

WHERE HAVE YOU BEEN
RIHANNA SRPIDEF JAPNIDJMG

WANT U BACK
CHER LLOYD SYCO/EPIC

DON'T WAKE ME UP
CHRIS BROWN RCA

HELLO
KARMIN EPIC

LET'S GO
CALVIN HARRIS FEAT. NE -YO ULTRA

ENRIQUE IGLESIAS FEAT. SAMMY ADAMSREPUBUCI
 29 304 FINALLY FOUND YOU14

50 WAYS TO SAY GOODBYE
TRAIN COLUMBIA

O 26 6
I CAN ONLY IMAGINE

28 ci LET MELOVEYOU1UNTILYOU LEARNTO LOVEYOURSELFI
CD NE.Y0 MOTOWISIEUMG

24 n 1,1 DARK SIDE
KELLY CLARKSON I&RCAO

30 14 BURN IT DOWN
LINKIN PARK MACHINE SHOP/WARNER BROS.

O 27 91 HEART SKIPS A BEAT
OLLY MURS FEAT. MIDDY BANG SYCO/COLUMBIA

op 31 71 VEGAS GIRL
CONOR MAYNARD CAPITOL

0 GANGNAM STYLE
PSY SCHOOLBOY/REPUBLICO 32 HOME
PHILLIP PHILLIPS 19/INTERSCOPEO

39
21 FEEL AGAIN

ONEREPUBLIC MOSLEYONTERSCOPE

1:1
O 35 3

NUMB
USHER RCA

THE A TEAM
ED SHEERAN ELEKTRA/ATLANTIC

YOUR BODY
CHRISTINA AGUILERA RCA

34 25 9 SETTLE DOWN
NO DOUBT INTERSCOPE

0 36 4 SAY SOMETHIN
AUSTIN MAHONE CHASE/REPUBLIC

0 C1
O 40 2'

SPECTRUM
ZED) FEAT. MATTHEW KOMA INTERSCOPE

12 REASONS
TREY SONGZ FEAT. T.I. SONGBOOK/ATLANTIC

38 34 13
SHE'S SO MEAN
MATCHBOX TWENTY EMBLEM/ATLANTIC

 NEW R.I.P.
RITA ORA FEAT. TINIE TEMPAH ROC NATION/COLUMBIA

 NEW REMEMBER WHEN
CHRIS WALLACE THINKSAY

Taylor Swift's "We Are Never Ever Getting Back Together" ties her

mark for the fastest climb to the Mainstream Top 40 chart's top 10 for

a country crossover song, as it rises 11-10 in its fifth week. Her "You

Belong With Me" also needed lust five frames to reach the Mainstream

Top 40 top 10 in 2009. (For more on the Nielsen BUS -based survey's

20th anniversary, see page 20.)

K -pop star Psy, meanwhile, scores the chart's highest debut for

a male artist's first entry since Enrique Iglesias' "Bailamos" in 1999,

as "Gangnam Style" launches at No. 28. "The music is from another

side of the world but

it definitely has a

place here," WBBO

Monmouth, N.J., PD

A.J. Cnlantoni says.

At No. 33, Christina

Aguilera's "Your Body"

bows. The lead single

from her Nov. 13 album,

Lotus, should storm the

Billboard Hot 100 next

week following its first

week of digital retail

availability.

Cjt ADULT
CONTEMPORARY"

s

1 22

2 2 32

O 4 19

4 3 33

5 5 271

6 16O
8 13

TITLE
ARTIST IMPRINT/PROMOTION LABEL

SOMEBODY THAT! USED TO KNOW
GOTYE FEAT.MMBRA SAMPLES 'If SECONDS/FAIRFAX/REPMC

DRIVE BY
TRAIN COLUMBIA

PAYPHONE
MAROON 5 A&M/OCTONE1INTERSCOPE

STRONGER (WHAT DOESN'T KILL YOU)
KELLY CLARKSON 1911CA

RUMOUR HAS IT
ADELE XL/COLUMBIA

CALL ME MAYBE
CARLY RAE JEPSEN 604,SCH00LBOY/INTERSCOPE

WIDE AWAKE
KATY PERRY CAPITOL

WHAT MAKES YOU BEAUTIFUL
ONE DIRECTION SYCO/COLUMBIA

SET FIRE TO THE RAIN
ADELE XL/COLUMBIA

I WON'T GIVE UP
JASON MRAZ All ANTIC/RRP

WE ARE NEVER EVER GETTING BACK TOGETHER
TAYLOR SWIFT BIG MACHINE/REPUBLIC

WE ARE YOUNG
FUN. FEAT. JANELLE MONAE FUELED BY RAMERARP

EVERYBODY TALKS
NEON TREES MERCURY/10MB

BLOW ME (ONE LAST KISS)
PINK RCA

HAPPY PILLS
NORAH JONES BLUE NOTE: CAPITOL

SHE'S SO MEAN
MATCHBOX TWENTY EMBLEM/ATLANTIC

HOME
PHILLIP PHILLIPS 19JINTERSCOPE

LIGHTS
ELLIE GOULDING CHERRYTREE/INTERSCOPE

DARK SIDE
KELLY CLARKSON 19,13CA

GLAD YOU CAME
THE WANTED GLOBAL TALENT/MERCDRWIDJMG

GIVE YOUR HEART A BREAK
DEMI LOVATO HOLLYWOOD

MAGIC
SMASH MOUTH FEAT. J. DASH 42.9ISLG

BROKENHEARTED
KARMIN EPIC

50 WAYS TO SAY GOODBYE
TRAIN COLUMBIA

GET OUT
CASEY ABRAMS CONCORD/CMG

#1

0 9
17

9 7 38]

O 11 25

 12
 13 22

O 20 141

O 17 8

15 14 18

O 15 10

O 27 3

O 18 7

 19 8

O 26 20

21 16 12

0 22 7

23 21 11

O 23 6

1110 24 9

or gin

GREATEST
GAINER

TITLE
ARTIST IMPRINT/PROMOTION LABEL

O 1 211111

2 2 25

MUNI
O 5 13

O 4 341

O 8 14

O 9 15

0
O 11 8

10 7 23

11 6 22,

0
0

10 14

12 5

14 10

16 13

15 211

16 13 16

BLOW ME (ONE LAST KISS'
PINK RCA

EVERYBODY TALKS
NEON TREES MERCURY/IDJMG

WIDE AWAKE
KATY PERRY CAPITOL

SOME NIGHTS
FUN. FUELED BY RAMEN/RRP

LIGHTS
ELLIE GOULDING CHERRYTREE/INTERSCOPE

SHE'S SO MEAN
MATCHBOX TWENTY EMBLEM/ATLANTIC

50 WAYS TO SAY GOODBYE
TRAIN COLUMBIA

HOME
PHILLIP PHILLIPS IWINTERSCOPE

ONE MORE NIGHT
MAROON 5 A&M/OCTONE/INTERSCOPE

CALL ME MAYBE
CARLY RAE JEPSEN 604/SCHOOLBOWINTERSCOPE

PAYPHONE
MAROON 5 A&M/OCTONE/INTERSCOPE

WEAFIENHER VIER GETTING BACK TOGETHER
TAYLOR SWIFT BIG MACHINE/REPUBLIC

GOOD TIME
OWL CRY & CARLY RAE JEPSENEOPSCHOOLBOYBATERSCOPE/REPOBUC

TOO CLOSE
ALEX CLARE UNIVERSAL ISLAND/REPUBLIC

THE A TEAM
ED SHEERAN ELEKTRNATLANTIC

DARK SIDE
KELLY CLARKSON 1910c4

'GREATEST
GAINER

19 3
FEEL AGAIN
ONEREPUBLIC MOSLEWINTERSCOPE

18 18 20

19 17 9

O 20 12

CD 21 9

ciD23 7

O 25 5

24 22 10

0 26 5

BROKENHEARTED
KARMIN EPIC

SETTLE DOWN
NO DOUBT INTERSCOPE

BURN IT DOWN
UNKIN PAW MACHINE SHOP/WARNER BROS.

LITTLE TALKS
Of MONSTERS AND MEN SKRIMSL El* LAEKJARAS UREPUBLIC

WANT U BACK
CHER LLOYD SYCO/EPIC

MISS ME
ANDY GRAMMER S -CURVE

DISTANCE
CHRISTINA PERRI FEAT. JASON MRAZ ATLANTIC/RAP

HALL OF FAME
THE SCRIPT FEAT. WILLIAM PHONOGENIC/EPIC

BillbearaL

48 8 TITLE
ARTIST IMPRINT/PROMOTION LABEL

O 4 22
HO HEY
THE LUMINEERS DUALTONE

2

0
4

5

0
7

9

6 6

2 18

3 20,,

8 4

7 28

O 11 5

9

10

5 22I

10 37

13) 13 10

OH LOVE
GREEN DAY REPRISE/WARNER BROS.

I WILL WAIT

ms.
IB TITLE

S ARTIST IMPRINT/PROMOTION LABEL

O 3 20® HO HEY
THE LUMINEERS DUALTONE

AIRPLAY
MONITORED BY

0 4 6
WILLI WAIT

D & SONS GENTLEMAN OF THE ROAD/RED/GLASSNOTE

murmoliDE, SONS GENIUMAN OF THE ROAD/RED/GLASSNOTE 0 5 4

TOO CLOSE
ALEX CLARE UNIVERSAL ISLANO/REPUBUC

SOME NIGHTS
RM. FUELED BY RAMEN/RRP

MADNESS
MUSE IILLIUM.3/WARNER BROS.

IT'S TIME
IMAGINE ORAGONS KIDINAKORNEFUINTERSCOPE

CHALK OUTLINE
THREE DAYS GRACE RCA

BURN IT DOWN
LINKIN PARK MACHINE SHOP/WARNER BROS.

LITTLE TALKS
OF MONSTERS AND MEN SKRIMSL EHF ,EKJARAS 1/REPUBLIC

LITTLE BLACKSUBMARINES I
THE BLACK KEYS NONESUCWWARNER BROS.

TONGUE TIED
GROUPLOVE CANVASBACK/ATLANTIC

GREATEST
GAINER

12

13

14

15

16

17

18

0

0
0

0

0

9 40

10

33

42

17

19

18

13

10

11.

4

13

13

22 7

26 16

30 3

29 5

6

7

6

3

3

16

11r

14

12

16

18

15

17

20

21

25

27

24

23

29 28

32

33

43

36

34 31

35 35

O 40 5

37 34 9

0 46 3

O 48 2

40 37 11

0

0

0 44 4

HOT SHOT
DEBUT

RUNAWAYS
THE KILLERS ISLANDADJMG

GOLD ON THE CEILING
THE BLACK KEYS NONESUCH/WARNER BROS.

MIDNIGHT CITY
MILI. MST/MUTE/CAPITOL

COMING DOWN
FIVE FINGER DEATH PUNCH PROSPECT PARK

UNITY
SHINEDOWN ATLANTIC

LOST IN FOREVER (SCREAM)
P.O.D. RAZOR 84 TIE

45
THE GASLIGHT ANTHEM MERCURWIDJMG

I MISS THE MISERY
HALESTORM ATLANTIC

HERE AND NOW
SEETFIER WINO -UP

LOST IN THE ECHO
LINKIN PARK MACHINE SHOP/WARNER BROS.

KILL YOUR HEROES
AWOLNATION RED BULL

WAIT FOR ME
RISE AGAINST DGC/INTERSCOPE

STILL SWINGING
PAPA ROACH ELEVEN SEVEN

TAKE A WALK
PASSION PIT FRENCHKISSICOLUMBIA

ABSOLUTE ZERO
STONE SOUR ROADRUNNER/RRP

STANDING IN THE SUN
SLASH RUMBLES KENNEDY & THE CONSPIRSTORSDIK HAYEXCAPITO,

WE COME RUNNING
YOUNGBLOOD HAWKE REPUBLIC

JUMP INTO THE FOG
THE WOMBATS BRIGHT ANTENNA/ADA

TROJANS
ATLAS GENIUS FROGS HEAD/WARNER BROS.

SLEEP ALONE
TWO DOOR CINEMA CLUB REEBGLASSNOTE

ITCHIN' ON A PHOTOGRAPH
GROUPLOVE CANVASBACK/ATLANTIC

NOW
STAIND FLIP/ATLANTIC

MERCY
DAVE MATTHEWS BAND RCA

HEADLIGHTS
MORNING PARADE ASTRALWERK&CAP1TOL

SATISFIED
ARANDA ARANDAMUSIC

BLOOD
IN THIS MOMENT CENTURY MEDIA/RED

ENEMIES
SHINEDOWN ATLANTIC

COMEBACK
REDLIGHT KING HOLLYWOOD

BACKLASH
tO YEARS PALEHORSE/ADA

FREEDOM AT 21
JACK WHITE THIRD MAN/COLUMBIA

cip 45 2

44 41 8

O 49 2

004 1:11
47 42 8

48

49

50

47 7

38 9

39 8

REUNION
M83/MUTE

THAT WASN'T ME
BRANDI CARLILE COLUMBIA

REBOOT THE MISSION
THE WALLFLOWERS FEAT. MICK JONES COLUMBIA

HEAVEN NOR HELL
VOLBEAT VERTIGO/REPUBLIC

QUEEN OF CALIFORNIA
JOHN MAYER COLUMBIA

TOP OF THE WORLD
SLIGHTLY STOOPED STOOPID

SETTLE DOWN
NO DOUBT INTERSCOPE

BRINGING DOWN THE GIANT
SAVING ABEL SKIDOCOMNE

The lumineers leap 4-1 on Alternative with

their debut chart entry, "Ho Hey." The

song is the fifth introductory No. 1 on the

fist this year, following leaders by Gotye,

fun., Of Monsters and Men and Alex Clare.

Rookie acts scored more No. 1s only in 2010

and 1991 (six each).
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O
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4 1 20

GREATEST
GAINER

MADNESS
MUSE FIELIUMSAVARNER BROS.

SOME NIGHTS
FUN. FUELED BY RAMENIFIRP

,T00 CLOSE6 2 19
ALEX CLARE UNIVERSAL ISLAND/REPUBLIC

6 6 30

7 7
iol RUNAWAYS

THE KILLERS ISLANEVIDJMG

8 9 OH LOVE
GREEN DAY REPRISE/WARNER BROS.

IT'S TIME
IMAGINE DRAGONS KIDINAKORNER/INTERSCOPE

10

12

15

11

KILL YOUR HEROES
AWOLNATION RED BULL

18 TAKE A WALK
PASSION PIT FFIENCHKISSICOLUMBIA

LITTLE BLACK SUBMARINES
THE BLACK KEYS NONESUCH/WARNER BROS.

12 11 39
LITTLE TALKS

OF MONSTERS AND MEN SKRIKISL EHF lAEKJARAS 1/REPUBLIC

 13 17 '45
THE GASLIGHT ANTHEM MERCURY/IEUMG

14 9 22

15

O 17
 21
 16
O 20
O 18
 19
 22
 26 4

O 75

BURN IT DOWN
LINKIN PARK MACHINE SHOP/WARNER BROS.

14 41
TONGUE TIED
GROUPLOVE CANVASBACK/ATLANTIC

19 JUMP INTO THE FOG
THE WOMBATS BRIGHT ANTENNA/ADA

WE COME RUNNING
6

YOUNGBLOOD HAWKE REPUBLIC

22 HEADLIGHTS
MORNING PARADE ASTRALWERKS/CAPITOL

O 24

ITCHIN' ON A PHOTOGRAPH
6

GROUPLOVE CANVASBACK/ATLANTIC

I, TROJANS
ATLAS GENIUS FROGS HEAD/WARNER BROS.

13 WAIT FOR ME
RISE AGAINST OGC/INTERSCOPE

5 CHALK OUTLINE
THREE DAYS GRACE RCA

LOST IN THE ECHO
LINKER PARK MACHINE SHOP/WARNER BROS.

8

TWO
ALONE

TWO DOOR CINEMA CLUB RED/GLASSNOTE

12 ,REUNION
M83. MST/MUTE

I TRIPLE
iE

O 6

2 11

3 3 24 HO HEY
THE LUMINEERS DUALTONE

O 9 , REBOOT THE MISSION
THE WALLFLOWERS FEAT. MICK JONES COLUMBIA

TITLE
ARTIST IMPRINT/PROMOTION LABEL

I WILL WAIT
klUlfORD&SONSGENTLEMAN OF THE ROADBED/GLASS/10TE I

MERCY
DAVE MATTHEWS BAND RCA

5 4 26

6 5 I LIVE AND DIE
THE AVETT BROTHERS AMERICAN/REPUBLIC

7 , THAT WASN'T ME
BRANDI CARULE COLUMBIA

8 8 t7
RUN.

NIGHTS
RIN. FUELED BY RAMENJRRP

IT'S TIME
IMAGINE DRAGONS KIOINAKORNENINTERSCOPE

O 14 7

O 12 12

ANNA SUN
WALK THE MOON RCA

I'M GETTING READY
MICHAEL KIWANOKA COMMONION/POLYDOR/CHERRYMEE/INTERSCOPE

11 10 35
LITTLE TALKS
OF MONSTERS AND MEN SKRIMSL EHF LA.EKJARAS 1/REPUBLIC

12 6
15 QUEEN OF CALIFORNIA

JOHN MAYER COLUMBIA

O 13 9 RUNAWAYS
THE KILLERS ISLAND/MHO

14 11 9
0H LOVE

GREEN DAY REPRISE/WARNER BROS. 17 4 MADNESS
MUSE HFI. IUM.3/WARNER BROS.

 16
TRISTAN PRETTYMAN CAPITOL
MY OH MY

e 15
 19 ONLY LOVE

BEN HOWARD UNIVERSAL ISLAND/REPUBLIC

22 4 tifiNHOME
PHIWP PHIWPS1WINTERSCOPE

TOO CLOSE
ALEX CLARE UNIVERSAL ISLAND/REPUBLIC

20 18
20 ,TONGUE TIED

GROUPLOVE CANVASBACK/ATLANTIC

21
20

171 MODERN LOVE
MATT NATHANSON ACROBATNANGUARDO 25 5 ISOVEREIGN LIGHT CAFE
KEANE CHERRYTREE1INTERSCOPE

0
JACK WHITE THIRD MAN/COLUMBIA
I'M SHAKIN'

25

I AIN'T THE SAME
ALABAMA SHAKES AIMED

23 6

27 12

24 12
SHE'S SO MEAN
MATCHBOX TWENTY EMI FM,ATI ANTIC
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40 Go to www.billboard.biz for complete chart data Data for week of SEPTEMBER 29, 2012
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P TITLE
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, -`i'
PRODUCER ISONDWRITEM

O WANTED
2 3 30

D.110FEITRAYESO5ERGESWIATESI

0 3 2
- TIME IS LOVE

FROGERS(T.SHAPIRO,T.MARTIN.M.NESLER1

O 4 7

TAKE A LITTLE RIDE
mxNexammoactAwsok.i.mccosmido

4 1 1
PONTOON
J.JOYCEIN.HEMBY,LLARIDADEANI

O 5 5

WHY YA WANNA
S.HENDRICKS1C.GRAVITIC.DESTEFANOALORLE11

O  to COWBOYS AND ANGELS
BREAVERSID.LYNCH.J1.0.11NICHOLS1

O 9 10 CI

FOR YOU
DAUFF.K.URBANIM.POWEILICURBANI

LOVIN' YOU IS FUN
C.CHAMBERLAINIJ.BEAVERSALDIPIERO

HARD TO LOVE

8 6 6

O 10 9

el 13 14

O 11 13

 12 12

 15 17

O 14 15

4:D 17 19

16 18 16

e 19 18

 20 21

O 23 23 13

O 22 22 23

O 24 24

22 21 20

O 25 251

26 27

27 31

0
25

BLOWN AWAY
M.BRIGHT(J.KEAR.C.TOMPKIN8

KJACOBSJIJMCCLURE.L BRICE (B.MONTANAJOZIERB.GLOVERI

FASTEST GIRL IN TOWN
FLIDDELLC.AINLAY.G.WORF(PAIAMBERTAPRESLEY)

TRUCK YEAH
B.GALLIMORE,T.MCGRAWICJANSONABRUST,C.LUCASA.MYRICK)

THE ONE THAT GOT AWAY
J.MOLRCLAWSON(ODAVIOSON.J.OWEN.J.RITCHEY)

COME WAKE ME UP
D.HUFFMASCALFLATTS(SMCCONNELL,J.FRANSSON,ILARSSON,TIUNDGREN)

KISS TOMORROW GOODBYE
J.S1EVENS(LBRYANISTEVENS,S.MCANALLYI

THATS WHY I PRAY
D.HUFF(D.LEVERETTROALYSBUXTON1

WE ARE NEVER EVER GETTING BACK TOGETHER
MAXMARTINSHELLBACKR.HUFFITSWIFT,MAX MARTIRSHELLBACK)

SHININ' ON ME
J.LNIEMANN.D.BRAINAROULNIEMAN,LBRICOTHATCH.L.MILLERI

AIR
POWER

AIR
POWER

CREEPIN'
J JOYCE IE.CHURCH.M.GREEN)

DID FT FORTHE GIRL
J.RITCHEY16.8AIERLHUTIONACLAWSONI

TIL MY LAST DAY
ISTOVERIB.D.MAHERAMOREA.S.STOVER)

Artist
IMPRINT & NUMBER/ PROMOTION LABEL ca a.

HunterHayes
0ATLANIICAWMN

Josh Turner
()MCA NASHVILLE

Jason Aldean 3

OCIBROKEN BOW

Little BigTown
O CAPITOL NASHVILLE

Jana Kramer 5

0 MIURA NASHVILLEMMN

Dustin Lynch ,
BROKEN BOW

Carrie Underwood 
0 MARISTA NASHVILLE

Keith Urban
ORELATIVITYMUSIC1CAPITOL NASHVILLE

Easton Corbin
ONIERCURY

Lee Brice
()CURB

Miranda Lambert
O RCA NASHVILLE

Tim McGraw
00 BIG MACHINE

Jake Owen
6 RCA NASHVILLE

Rascal Rafts
O BIG MACHINE

Luke Bryan
@CAPITOL NASHVILLE

Big & Rich
oWARNER BROS./WAR

Taylor Swift
00 BIG MACHINE

Jerrod Niemann
@SEA GAYLE/ARISTA NASHVILLE

EricChurch
EMI NASHVILLE

Greg Bates 20
OREPUBUC NASHVILLE

Justin Moore
21

(AVALSRV

2

6

9

 10
11

12

13

14

15

16

 13
18

19

WANTED YOU MORE Lady Antebellum 20
ENVOREVACIYANIEBELLUM63.14AYWOODOBIENH.SCOTOGAMBUWU3IWNGSLEAJ106.11DECOVARDS) OCAPITOLMSIMIE

Toby Keith.®
0 SHOWOOG-UNIVERSAL

Kip Moore
O MCA NASHVILLE

Florida Georgia Line
GREPUBUC NASHVILLE

I LIKE GIRLSTHAT DRINK BEER
IKEITH(TKEITHAPINSON)

BEER MONEY
8...MitSIKMOORE.R.DALY.T.VERGES)

CRUISE
J.M01(B.KELLEY,T.HUBBARD.J.MOLCMICEARICE)

Three weeks past

his 21st birthday,

the singer becomes

the youngest solo

male artist to top

the 68 -year -old

Hot Country Songs

chart. The record

was held for nearly

40 years by Johnny

Rodriguez, who

was 21 years and 6

months old when

"You Always Come

Back (To Hurting

Me)" topped the

chart in June 1973.

Brice scores his

third top 10 in

seven tries, having

previously reached

the upper tier with

"Love Like Crazy,"

which rose to No.

3 two years ago,

and "A Woman

like You," which

topped the April 21

chart. His current

track ranks at No.

8 (38,000 sold)

on Country Digital

Songs (see page

39).
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0
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THE WIND
K sitGALumOwNaBELBROWN)N.DURRETTE,LLOWRE.0

CRYING ON A SUITCASE
C LINOSEY,C.JAMES(LTMILLEILISHAPIRO.N.THRASHERI

TRUE BELIEVERS
FROGERSID.RUCKERJKEARI

TOO GOOD TO BETRUE
II HUFFIGSAMPSON,H1INOSEY.T.VERGES)

EX -OLD MAN
TINOWN,POVERSTREETIKALLY.P.OVERSTREETI

GREATEST
GAINER

EL CERRITO PLACE
B.CANNONX.CHES

MISSIN' YOU CRAZY

;1

B.BUTLER,IPARDI(J.PARDIBOUTUFR.M.HOLME8

Artist 44
IMPRINT & NUMBER) PROMOTION LABEL V tR

Randy Houser 26

OSTONEYCREEK

Zac Brown Band
11

0 SOUTHERN GROUND/ATLANTIC/RPM

Casey James
O IR/COLUMBIA NASHVILLE

Darius Rucker
O CAPITOL NASHVIUE

Edens Edge
O BIG MACHINE

Kristen Kelly
°ARISTA NASHVILLE

Kenny Chesney
O BLUE CHAIR/COLUMBIA NASHVILLE

Jon Pardi
0 EMI NASHVILLE

TIP IT ON BACK Dierks Bentley
B.BEAVERS,LWOOTEN(T.KENNEDY.FICOPPERMARJ NITE1 °CAPITOL NASHVILLE

LETTHERE BE COWGIRLS Chris Cagle
ICSTEGALL(C.CAGLE.K TRIBBLE) e BIGGER PICTURE

KICK IT IN THE STICKS Brantley Gilbert
B.GILLIERE.THEATOM BROTHERSAWAGGONER,J.FRANKLIN(RAKINS.B.GILBERT.B.HAYSLIP) OVALORY

BEER WITH JESUS Thomas Rhett
J JOYCE (THOMAS RNETERHUCRABY.LMILLF_RI IDVALORY

MERRY GO 'ROUND Kacey Musgraves
LAM.S.MCANAllY,K,MUSCRAVES(K.MUSGRAVES.J.OSBORNES.MCANALLY) e MERCURY

SAY GOODNIGHT EliYoung Band
MWRUCKE(K.ELAM,M.PEIRCE.J.P.WHITE1 e REPUBLIC NASHVILLE

EIGHTEEN INCHES
B.GAWMOREIK.LOVEIACEAGORLEY,C.UNDERWOODI

Lauren Alaina
eISINTERSCOPEIMERCURY

JUST WANNA ROCK N' ROLL Rodney Atkins
T.HEWITTRATKINSIRCLAWSON,CSOMPIONSI °CURB

I AIN'T YOUR MAMA
J.STROUOU.SPENCBC.CAMERONI

EVERY STORM (RUNS OUT OF RAIN)
GALLAN.G.DROMANIGALIAN)A.WARRENALINOSEY1

MUSTA HAD A GOODTIME
NV(PARMALEE.O.FANNING1

ONE MORE SAD SONG
J JOYCE (R.ROGERS,S.MCDONALD)

BETTER IN A BLACK DRESS
C CARLSON IK.ARMIGEFLBDALYI

THINGS YOU CANT DO IN A CAR
G FUNOISIB.HULL)

YOU'RE ALL THAT MATTERS TO ME
N.CHAPMANIRJ.LANGE)

YOU GO YOUR WAY
KSTEGAU.MIONES,TIANE.D.LED

AMERICAN BEAUTY
S NIELSON IM.DOULASIOSBORNE,MJEMCINSI

Maggie Rose
Op RM

Gary Allan 1,
MCA NASHVILLE

Parrnalee
()STONEY CREEK

Randy Rogers Band
1111MCA NASHVILLE

Katie Armiger
O COLD RIVER

Due West
0 BLACK RIVER

Miss Willie Brown
Op 4351,0CTONCR0DEOWAVE

Alan Jadcson
oACR/EMI NASHVILLE

The LostTrailers
e STOKES TUNEVNEW REVOLUTION
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TOP COUNTRY ALBUMS -

ARTIST Title -Donau & NUMBER / DISTRIBUTING LABEL (PRICE)

O LITTLE BIGTOWN
CAPITOL NASHVILLE 4428 (16.981

Tomado

CARRIE UNDERWOOD
19/ARISTA NASHVILLE 9809NSMN 111.9E0

LUKE BRYAN Tailgates &Tanlines
CAPITOL NASHVILLE 70410 116.981

ZAC BROWN BAND Uncaged
ROAR/SOUTHERN GROUNO/ATIANTIC 530382/55

ERIC CHURCH
EMI NASHVILLE 94206'116381

HUNTER HAYES Hunter Hayes
ATLANTIC 528890/WMN 118.981

JASON ALDEAN My Kinda Party
BROKEN BOW 7687 (I8.981

COLT FORD Declaration Of Independence
AVERAGE JOES 239 (14.981

KENNY CHESNEY WelcomeToThe Fishbowl
BLUE CHAIR/COLUMBIA NASHVILLE 94866.1SMN 111.98/

KIX BROOKS NewToThisTown
ARISTA NASHVILLE 196£17/SMN 112.98)

BRANTLEY GILBERT
VALORY BG0100 (14.48)

JOSH TURNER Live Across America
CRACKER BARREUMCA NASHVILLE 017194 EXIUMGN 111.98)

DUSTIN LYNCH Dustin Lynch
BROKEN BOW 7277 (12.981

LEE BRICE Hard 2 Love
CURB 79316 (13.981

RASCAL FLATTS Changed
BIG MACHINE RF0200A 113981

VARIOUS ARTISTS NOWTharsVVhat I Cal Country:Volume 5
EMI/SONY MUSIC/UNIVERSAL 0166611UME (10.981

LADY ANTEBELLUM OwnThe Night
CAPITOL NASHVILLE 94431 116.991

UONEL RICHIE Tuskegee
MERCURY 016000/UMGN (15.9810

20
KIP MOORE Up All Night
MCA NASHVILLE 016432/UMGN 00.981

ALAN JACKSON Thirty Miles West
OCR 29334IEMI NASHVILLE (16.981

PISTOL ANNIES Hell On Heels
RCA 94916"/SMN (11.981

GLORIANA AThousand Miles Left Behind
EMBLEM/WARNER BROS. 527042ANDAN 118.98)

23 19 19
JOSHTURNER Punching Bag
MCA NASHVILLE 0168241UMGN (10.481
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1
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4

1
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25 27 62
Mail BLAKE SHELTON Red River Blue

IWARNER BROS. 527370/WMN

CHRIS KNIGHT Little Victories
j DRIFTERS CHURCH PRODUCTIONS 0013 (14.981

25

28 24 25

CD 26 29 <3

31 29

O 36
33 27

Title E, :41
`1 gg IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)

26 22 16
THE BAND PERRY The Band Perry 2

REPUBLIC NASHVILLE 014839/REPUBLIC (10.981

27 23 26
MIRANDA LAMBERT FourThe Record 
RCA 90589/SMN 111.9810

JAKE OWEN Barefoot Blue Jean Night
RCA 89547/SMN 110.981

JUSTIN MOORE Outlaws Like Me
VALORY JM0200A 110.981

BUCKY COVINGTON Good Guys
FORE 2398 (12.981

CHRIS YOUNG Neon
RCA 85497.SMN (10.981

44 18
FLORDAGEORGLA UNE It'zJustWhatWe Do
REPUBLIC NASHVILLE DIGITAL EX/REPUBLIC 6.981
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0
46
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38 36

ail JANA KRAMER
ELEKTRA NASHVILLE 5303701WMN (13.981

DIERKS BENTLEY
CAPITOL NASHVILLE 94714 (16.981

LOVE ANDTHEFT
RCA NASHVILLE 90161/SMN 19.98)

TOBY KEITH
SHOW 000 -UNIVERSAL 015592 19.98)

JOSH TURNER
MCA NASHVILLE 015348/UME (7.981

DIRTY RIVER BOYS
ORB 456263/THIRTY TIGERS (12.981

CHRIS CAGLE
BIGGER PICTURE 529297 114.98)

30

2

32

5

4

Clancy'sTavern 1

Icon: Josh Turner 20

Science Of Flight 38

Back InThe Saddle

Jana Kramer

Home

Love AndTheft

HANK WILLIAMS, JR. Old School New Rules
BOCEPHUS/BLASTER 5312684ANMN 118.981

GEORGE STRAIT
MCA NASHVILLE 016007/UME (7.981

EDENS EDGE
BIG MACHINE EE0103A 16.98)

EU YOUNG BAND Life At Best
REPUBLIC NASHVILLE 01585601EPUBLIC (10.981

39 40
SCOTTY MCCREERY
IRMERCURY NASHVILLE 016022/IGNUMGN 113.981

Clear As Day

43 39 OLD CROW MEDICINE SHOW Carry Me Back
AT7 0156'(12.981

32 34

47 41 42

48 45 43

F3
50 47 46

Icon: George Strait

Edens Edge

BLACKBERRY SMOKE TheWhippoorwill
SOUTHERN GROUND 0I2 (12.981

BILLY CURRINGTON Icon: Billy Currington
MERCURY 015296 UK (7.981

JOHNNY CASH The Greatest:The Number Ones
COLUMBIA 90333/LEGACY 19.98/0

THE TIME JUMPERS TheTime Jumpers
ROUNDER 6191481CONCORD (15.981

THOMPSON SQUARE Thompson Square
STONEY CREEK 7677 113.981
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BLUEGRASS ALBUMS -

63 tic eS
ARTIST
IMPRINT & NUMBER DISTRIBUTING LABEL (PRICE)

Title

1 1 io
iceAUTL01JoisT,SUIAI Mtl111,1Nt bt-IL/VV

KATHY MATTEA
SUGAR HILL 4085/WELK

2 TRAMPLED BY TURTLES Stars And Satellites
BANJODAD Or/THIRTY TIGERS

AUSON KRAUSS & UNION STATION Paper Airplane
ROUNDER 61066r/CONCORD

Carry Me eiack

Calling Me Home

O
5

AF(11101Y28DOUGLAS Traveler

DAILEY & VINCENT The Gospel Side Of Dailey &Vincent6 4
ROUNDER 618911 EX/CRACKER BARREL

O 13 STEEP CANYON RANGERS Nobody KnowsYou
ROUNDER 610648, CONCORD

O 8 RHONDA VINCENT
UPPER fAANAGMENT 006

0
Sunday Mornin' Singin': Live!

MARK HOUSER & BLUEGRASS DRIVE Uneven Road
RURAL RHYTHM 1107 CAROLINA CHOCOLATE DROPS
NONESUCH 529809'/WARNER BROS.

Leaving Eden

BETWEEN THE BULLETS

`TORNADO' BLOWS IN
Little Big Town garners its second

straight No. 1 on Top Country
Albums -and biggest Nielsen
SoundScan week -as Tornado
blows in with 113,000 sold. That's

more than twice the vocal group's

previous best, noted when The Reason Why bowed at No. 1

with 42,000 two years ago. The new album also nets a career -

best No. 2 rank on the Billboard 200, surpassing the opening -

week peak at No. 5 with Reason. Following two weeks at No.

1 on Hot Country Songs, "Pontoon" dips to No. 4, while the

title track from Tornado is serviced to programmers as the

follow-up radio single. -Wade Jessen

Data for week of SEPTEMBER 29, 2012 For chart reprints call 212.493.4023 Go to www.billboard.biz for complete chart data 41



TOP R/113/HIP-HOP
ALBUMS

rhW 5g gg TITLE
ARTIST

IMPRINTDIS TRIBUT ING LABEL

1 1 5
2 CHAINZ
BASED ON ATHA STORY DEF JAM 017293'ADJMG

C DMX
ONDISPIff ED SEVEN ARTS 001 0

TREY SONGZ
CHAPTER V SONGBOOK/ATLAN TIC 532404/AG

Elk 10 FRANK OCEAN
CHANNEL ORANGE DEE JAM 01578VVICUMG IIMI 8

7
RICK ROSS
GOD FORGritromar MYBALASIANSUDEANI JAM 0163434DIM II
FORTUNE RCA 96055

II 7 14 USHER
LOOKING 4 MYSELF RCA 97176 1

F 6
11

CHRIS BROWN

ILI 5 3 SLAUGHTERHOUSE
WELCOME :DI OUR HOUSE SHADYANTERSCOPE 017039/IGA II

DmMINT CONDITION
MUSIC GE ME SPEED OF UFE CAGED BIRD 5801SHANACHIE 11

Or 9 NAS
UFE IS GOOD DEF JAM 017056.110JMG

a 10 6
ELLE VARNER
PERFECTLY IMPERFECT MBK 59132/RCA

11. 8
4 DJ KHALED

IM THE MGM DIE ustvouwAVNETCASN MEY017314FIERMLIC

TAKE CARE YOUNG MONEY/CASH MONEY0161365REPUBUC ElII DRAKE

Ilk 12

12 4

22 22

21

24 24

25 20

26 23

®432
25

19

IF 26

30

32 28

27

31

RIO, MDR ROWIN_YOUI46 MOIEKASH MOW, 01653011EPUBUC 11124
NICKI MINAJ

IF14 43 RIHANNA
TAW THAT TALK SRP/DEF JAM 0163131IDJMG 1111

118 17
22 FUTURE

PLUTO A-1/EREEBANDZ 98357/EPIC II
Pr7 16

121 R. KELLY
9 WRITE ME BACK RCA 94816

3 TAMIA

irl:
,1

12 VARIOUS ARTISTS
BEAUTIFUL SURPRISE PLUS I 15070

MAWR WISICCAOLPSEUNATE211478011:0116112902NWEAPFSS.

20 15
7 SOUNDTRACK

SPARKLE RCA 42049

CD 35 15 I:I EMELI SANDE
OUR VERSION OF EVENTS CAPITOL 63767

,,, LIL WAYNE
- THA CARTER NYOUNG MONEY/CASH MONEY 015598'AREPUBLti

20 SOUNDTRACK
PROJECT X WATERTOWER 39284

JAY Z KANYE WEST
'A'ATCH 11E THRONE ROC A MAROC NSTIONOEF JAM 0152610M

58

23 SOUNDTRACK
THINK UKE A MAN EPIC 93953

20
B.O.B
STRANGE CLOUTISTIESELROCK/GRAN) HUSTLE/ATIANTIC52778NAG

PLANET PIT MR 3057POLO GROUNDS/J 69060/RCA 11
PITBULL

R JENNIFER LOPEZ
DANCE AGAIN ... THE HITS EPIC 95588 0

1111
DWELE
GREATER THAN ONE RT 2434tEONE

30 TYGA
mans WOW YOUNG MONEVASH MONEY 016727SEPUBUC

YOUNG JEEZY
39

IMO& HUSTLER2 AMBITION ClE/DEF JAM 01373890JMG0

7 JOSS STONE
THE SOUL SESSIONS: VOL 2 STONED 152101/S -CURVE

77 WIZ KHALIFA
ROLLING PAPERS ROSTRUM/ATLANTIC 527099IAG

BEYONCE
4 FA HIONOOD 901324/COLUMBIA

36 40
FIRBACK TO LOVE MISTER'S MUSIC 99136,41CA

ANTHONY HAMILTONr MARY MARY
GO GET IT (SOUNDTRACK' MY BLOCK 907011.COLUMBIA

"hi 33 .3 MARY J. BLIGE
MY UFE IL. IACT 1) MATRIARCH/GEFFEN 016257/IGA

STARTING SIX
ON TO BEACH FIRST FAMILY DIGITAL EX/RPM

E 40
35 KC AND THE SUNSHINE BAND

RASIBACXYDRECAN)11(9.14SWIEBNORITTORA9180528111F0103

IF41 51
jUjiLE WORLDCC-E ROC NATION 57920/COLUMBIA

 37 45

D2 34
aHmIpi.G.LAvor01,,,,,.....

IL, 38 14

144
66

39
LIONESS: HIDDEN TREASURES REPUBLIC 016394.

41 AMY WINEHOUSE

DI KENDRICK LAMAR
SECTION 80 TOP DAWG DIGITAL DT

WAKA FLOCKA FLAME
TRIM FLEE BRICK SQUAD MONOMY 5290:WARNER BROS.

lir42 11

1:11 49 15

MAC MILLER
BLUE SLIDE PARK ROSTRUM 218

BAD MEETS EVIL
HELL THE SEQUEL MP) SHADY/INTERSCOPE 015725IGA

JOSHUA LEDET
/AA AI IDOL W30/1 It HI0IUGHTS191NEFSCOPE 017102 DNA

ERIC BENET
THE ONE PRIMARY WAVE 70023:JORDAN HOUSE

Mr 43 -I THE MF UFE SRC 016021/REPUBLIC
MELANIE FIONA

IF 48 71

TYLER, THE CREATOR
GOBLIN XL 529'

For the first time in her career, Beyonce

scores five top 10 singles from one

album on the Mainstream ROB/Hip-Hop

chart. "Dance for You," the current

single from her album 4, ascends 11-10

(up 14% in total plays, according to

Nielsen BDS).

0 MAINSTREAM
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Billbea

Tril:1111=11
ARTIST

E
IMPFONT FROMOTIONIABB

ADORN
MIGUEL BYSTORWBLACK ICE/RCA

NO LIE
2 CHAINZ FEAT. DRAKE DEF JAM/KUMG

TURN ON THE LIGHTS
FUTURE A11FREEBANDLEPIC

POP THAT
FFETICH WNW FEAT.RICX ROSS, DRAKE Ill WAYNE BAG 800IN1ERSCR

ENOUGH OF NO LOVE
KEYSHIA COLE FEAT. LIL WAYNE GEFFEN/INTERSCOPE

LEMME SEE
USHER FEAT. RICK ROSS RCA

PUT IT DOWN
BRANDY FEAT. CHRIS BROWN CHAMELEON/RCA

DIVE IN
TREY SONGZ SO N G BO OKATLANTIC

AMEN
MEEK MILL FEAT. DRAKE MAYBACH/WARNER BROS.

DANCE FOR YOU
BEYONCE PARKWOOD/COWMBIA

MERCY
KANYE WEST BIGSFANF1ER1T2CIVIRGOODROCAMIADFJAM7DAIG

20 BAG OF MONEY
WALE FEAT MP( RCM. PIEBOALL & MAN MAYBACHAVARKA BROS.

BIRTHDAY SONG
2 CHAINZ FEAT. KANYE WEST DEE JAM/10JMG

HEART ATTACK
TREY SONGZ SONGBOOK/ATLANTIC

6

25

RE-ENTRY

III 19
18

It 21

0

I DON'T LIKE
CHO laff FEAT EL REESE GOD IS GOOD/GLORY BOYDINTERSCOPE

BANDZ A MAKE HER DANCE
JUICY J FEAT. UL WAYNE & 2 CHAIRED TAYLOR GANG/COLUMBIA

2 REASONS
TREY SONGZ FEAT. T.I. SONGBOOK/ATLANTIC

LAZY LOVE
NE -TO MOTOWN/IDJMG

THINKIN BOUT YOU
FRANK OCEAN DEF JAIWIDJMG

14

18,

8

LET'S TALK
OMARION FEAT. RICK ROSS MAYBACHANARNER BROS.

WORK HARD, PLAY HARD
WIZ KHALSA ROSTRUM/ATLANTIC

I WISH YOU WOULD
17051120KU4IIIKESISN2ISISSYSTiBESTIWEITIMI9I nouteuc

IIKECU.EY ROWLAND FEAT. UL WAYNE REPUBLIC

,,,, GREATEST
GAINER

Ir 24
Cho 3

126

7
NEW

EIF 3

9

8

MIRROR
BOBBY V FEAT. LIL WAYNE BLU KOLLA DREAMS/EONE

DOPE CHICK
THE -DREAM FEAT. PUSS T RADIO KILLAJDEF JAM/I0JMG

DICED PINEAPPLES
TUCK ROSS FEAT WALE 81 DRAKEMAYBACHSLIPNSUDEDEFJAMI/JMG

DO IT
WOW MONTANA FEATRUING K -CAMP PLAYMAKERREPUBUC

CLIQUE
KANYE WEST JAYZ BIG SEAN G.O.O.DJOEF JAIWIDJMG

DON'T JUDGE ME
CHRIS BROWN RCA

SWIMMING POOLS (DRANK)
KENDRICK LAMAR TOP DAWG/AFTERMATH/INTERSCOPE

MY MOMENT
DJ DRAMA. 2 CHAINZ. MEEK MILL JEREMIH APHIUIATESEONE

I DON'T CARE
ELLE VARNER M OK- RCA

DIVE
USHER RCA

GO GET IT
tl. GRAND HOST EATLANTIC

GIRL ON ARE
AUCIA KEYS FEAT. NICKIIIIIIAJ RCA

IN AND OUT
38 - MARCUS CANTY FEAT. WALE SYCO/E PIC

22 17

27 4

35 4

32 5

TOUCH'N YOU
RICK ROSS FEAT. USHER MAYBACH/SUP-N-SUDEIDEFJAMADJMG

NEW DAY
50CENT HAI DR CAE& ALICVMS6 1.1911/SHADYIAREAMAIRVITERSCOPE

ENOUGH SAID
AAUTAH FEAT. DRAKE BLACKGROUNO

BIG BOOTY
CASH OUT BASES LOADED/EPIC

-11=EFETIMM

RHYTHMIC -

En
1 1

1TRE
ARTIST IMPRINT/PROMOTION LABEL

12
WHISTLE
RO RIDA POE 80Y/ATLANTICWKS

8 10

5 20

ID 9 21

It 6 1 a

ID 13 12

II 1 1 10

ID 15 6

II 10 20

C 14 10

II 12 22

C 16 8
I CAN ONLY IMAGINE

0/610GLETIATIA DM 89011118 0111191111514TAANSCIASIMMEICSEART01.

II 17 19 TITANIUM
DAVID GUETTA FEAT. SIAWHAT A MUSIC1ASTRALWERKS/CAPITOL

ID 20 8 POP THAT
RIETIOIMONTANA FEAT. RICKROSSORAKE UL WAYNE 849 BEAMTERSCVE

II 18 20 SCREAM
USHER RCA

112) 22
6 ADORN

MIGUEL BYSTORNI/BLACK ICE -RCA

i19
0 BAG OF MONEY

WAIF TEAT PLCK ROSS, MIK MILL & MIN MAYBACHWARNER BROS

21
LEMME SEE
USHER FEAT. RICK ROSS RCA

ED 26 5 TURN ON THE LIGHTS
FUTURE A-1/FREEBANOZ, EPIC

1111D

24 5 NEW DAY
SOCENT FEAT OR DFESALIZAKETSGLNR/SHADY/AFTRWHANTERSCOPE

a 23 14 WIDE AWAKE
KATY PERRY CAPITOL

ED 29 7 BLOW ME (ONE LAST KISS)
PINK RCA

ID 30
3 DOPE CHICK

THE -DREAM FEAT. PUSS T RADIO KIUA/DEF JAM/IDJMG

lb 25 TO PAYPHONE
MAROON 5 FEAT. WIZ KHAUFAA&WICTONE/INTERSCOPE

1111 32 5 SLOW DOWN
ca uCAPS0NFEPITIE1ENALREAMARMWCGLLAIECIAVOL1115118UC

IED 33

3 SWIMMING POOLS (DRANK)
KENDRICK LAMAR TOP DAWG/AFTERMATIVINTERSCO PE

IIIa NO CHER LLOYD SYCOlEPIC
, WANT U BACK

CLIQUE
KANYEWEST JAY -2 BIG SEAN 6.0.0.1)/DEFJAANIDJMG

R.I.P.
RITA ORA FEAT. TINIE TEMPAH ROC NATION/COLUMBIA

SNAP BACKS & TATTOOS
MICKY GRAHAM NU WORLD ERAIEONE

GO HARD (LA.LA.LA.)
KREAYSHAWN COLUMBIA

40

2
2, MERCY

KNO111EST. BIGSEW EWA 2CHAVIEGGO.OROGAFELUVOEF IVAIDIAG

2 REASONS
1- TREY SONGZ FEAT. T.L SONGBOOK/ATLANTIC

3
14 NO LIE

2 CHAINZ FEAT. DRAKE DEE JAMJIDJMG

7
9 POUND THE ALARM

NICK! MINAJ YOUNG MONEY/CASH MONEY/REPUBLIC

AS LONG AS YOU LOVE ME
MIN BEM Fun: BD SEM SODOLED1711417ACND BRAUNISLANIIICING

WHERE HAVE YOU BEEN
RIHANNA SRP/DEF JAM/IIMMG

HEART ATTACK
TREY SONGZ SONGBOOK/ATLANTIC

LET'S GO
CALVIN HARRIS FEAT. NE -Y0 ULTRA

DON'T WAKE ME UP
CHRIS BROWN RCA

LIGHTS
ELLIE GOULDING CHERRYTREEANTERS CO PE

LET ME LOVE YOU (UNTIL YOU LEARN TO LOVE YOURSELF)

NE -TO MOTOWN/IDJMG

WORK HARD, PLAY HARD
1/1/12 KHAUFA ROSTRUENATLANTICARP

AMEN
MEEK MILL FEAT. DRAKE MAYBACNNTARNER BROS.

CASHIN' OUT
CASH OUT BASES LOADED/EPIC

NUMB
USHER RCA

BIG BOOTY
CASH OUT BASES LOADED/EPIC

ONE MORE NIGHT
MAROON 5 A&WOCTONE/INTERSCOPE

MY MOMENT
DJ DRAMA,2 CHAIM MEEK MILL JEREMIH ANILUATESEONE

BIRTHDAY SONG
2 CHAINZ FEAT. HANK WEST DEE J AKIDJ MG

DMX RETURNS, BOWS AT NO. 2
DMX almost makes it seven for seven at No. 1 on Top R&B/Hip-

Hop Albums, as his seventh studio set, Undisputed, bows at No. 2

with 17,000 sold, according to Nielsen SoundScan. The album is
his first studio effort to miss the No. 1 position after his first six

topped the list between 1998 and 2006. Released on the Seven Arts

label-and distributed through INgrooves/Fontana-Undisputed
marks the rapper's first indie release after five studio sets with Ruff

Ryders/Def Jam and one on Columbia.

On the Billboard 200, Undisputed comes in at No. 19 and is
DMX's only studio effort to miss the top two rungs. Due to a wealth of pop and rock titles in the

top 20 this week, the Nos. 1 and 2 titles on Top R&B/Hip-Hop Albums rank at Nos. 13 and 19,
respectively, on the Billboard 200. It's the first time the No. 1 Top R&B/Hip-Hop Albums set didn't

concurrently rank in the top 10 of the Billboard 200 since June 16. -Keith Caulfield

AIRPLAY SALES DATA
MONITORED BY COMPILED BY

niclscn niciscn
Sou nd S Ca n

ADULT R&B-

gg g6
0 1

28

#1 PRAY FOR ME
wKs ANTHONY HAMILTON MISTER'S MUSIC/RCA

2 26 TONIGHT (BEST YOU EVER HAD)
JOHN LEGEND FEAT. LUDACRIS EPIC 4 6
LATELY

ANTTA BAKER BLUE NOTE/CAPITOL

7 17 FEELIN' SINGLE
R. KELLY RCA

TITLE
ARDST DSDINDPROMOTIONIABEL

5 28 BEAUTIFUL SURPRISE
TAMIA PLUS I/CAPITOL

1111-
24 ALL TIED UP

ROBIN THICKE STAR TRAK/GEFFENANTERSCOPE

ADORN
MIGUEL BYSTORM/EILACK ICE/RCA

6 25
uC.L1E.MRAcAX

 8 27 MARY MARY MY BLOCK/COLUMBIA

ED_ 11 13 DON'T MIND
MARY J. BLIGE MATRIARCH/6EFFEN/INTERSCOPE

1111..12 16

22 2

111 14 11

 13 11

Ei 18 20

Pg17 16

17 15 10

18 16 20

L23

11::)

20 18

21 11

24 6

22 19 13

1 1 16

2 23

9

14

8

7

8

9

10

61:1

WHAT PROFIT
DWELE RTtEONE

GREATEST
GAINER

GIRL ON FIRE
ALICIA KEYS RCA

DO WHAT YOU GOTTA DO
ANGIE STONE SAGUARO ROAD RHYTHM/SAGUARO ROAD

HEART ATTACK
TREY SONGZ SONGBOOK/ATLANTIC

HARRIETT JONES
ERIC BENET PRIMARY WAVE/JORDAN HOUSE/CAPITOL

CELEBRATE
WHITNEY HOUSTON & JORDIN SPARKS RCA

BELIEVE IN US
MINT CONDMON CAGEO BIRD/SHANACHIE

MISS MY LOVE
ANTOINE DUNN ELITE

ALONE TOGETHER
DALEY FEAT. MARSHA AMBROSIUS DALETMUSICIREPUBLIC

GROWN FOLKS
BAR -NAYS FEAT. THE UNKNOWNSJEAMIGHT NOW

COMPLIMENTS
TANK FEAT. T.I. & KRIS STEPHENS MO G AMEIATLANTIC

HOLD ON
AWES FORM!. WA FEAT MOW & FRED 1411.114fiRMA IACRAMTECAE

YOU & I
AVANT FEAT. KEKE WYATT MO O,,- CAPITOL

FIND A WAY
K ENNY LATTIMORE SINCERESOUL- CAPITOL

LAZY LOVE
NE -YO MOTOWN/1111MR

TITLE
ARTIST IMPRINT' PROMO T ION LABEL

41 /KS

NO UE
2 CHAINZ FEAT. DRAKE DE F JAMADJMG

MERCY
XANYEKST. MOH HEM 0 201.7&76 300.19XATELLAIDJAVol0J/AG

POP THAT
FPENOI MONTANA RAT. NTS ROSS,I1WIEULWAYNEBAD BOTTITERSCOPE

TURN ON THE LIGHTS
FUTURE A. I /FREEBANDZIEPIC

AMEN
MEEK MILL FEAT. WAKE MAYBACHNIARNER BROS.

BAG OF MONEY
WALE FEAT. RUMS, MEEK MILL& YPIUNMAYBACHWARNER BROS.

WHISTLE
FLORIDA POE BOY/ATLANTIC

WORK HARD, PLAY HARD
WIZ KILAUEA ROSTRUM/ATLANTIC/RR P

CASHIN' OUT
CASH OUT BASES LOADED/EPIC

TAKE IT TO THE HEAD
DJIGIALEDWE THE BEST/YOUNG MONEY/CASH MCNEYREPUBLIC

BANDZ A MAKE HER DANCE
JUICY J FEAT. UL WAYNE & 2 CHAIM KEMOSABE/COLUMBIA

12
BIRTHDAY SONG

2 CRAM FEAT. KANYE WEST DEF JAM/IDJMG

13 Ti
22 NOBODY'S PERFECT

J. COLE FEAT. MISSY EWOTT ROC NATION/COLUMBIA

29 LEAVE YOU ALONE
11111,.a YOUNG JEEZY FEAT NE -YO CTE/DEF JAWIDJMG

5

16 8

20 3

17 5

El 22 2

ED 19 7

a25 2

In18 17

17

13

18

7

8 20

9 25

10 23

14 4

CLIQUE
K ANYE WEST JAY -Z BIG SEAN 6.0.0.01DEF JAWITLIMG

I DON'T LIKE
CHIEF KEEF FEAT. UL REESE GOO IS G000/GLORY BOYZANTERSCOPE

SWIMMING POOLS (DRANK)
KENDRICK IAMAR TOP DAWG/AFTERMATH/INTERSCOPE

NEW DAY
50 CENT RAT DR THE& ARCM KEYSGUHIRSHADYIAFTERMAIWINTERSCOPE

MY MOMENT
DO DRAMA 2 CHAIM MEEK MILL JEREMIH APHIWATESIONE

I WISH YOU WOULD
0.111411811VICAVEWESTS ROI AOBSLN IFEBES1181.1131CIEVA.411.10/0EPII1X

DICED PINEAPPLES
RICK =SEEM WM & ORAKEMAYBACH/SW,SUO4DEF JAAMDIMG

TOUCH'N YOU
RICK ROSS ME USHER MAYBACH/SUP*SLIDEDEFJAMIDJMG

NI2 GO GET IT
L 7.1. GRAND HUSTLE/ATLANTIC

DO IT
MYKKO MONTANA FEAT. K -CAMP PLAYMAKER/REPUBLIC

SNAP BACKS & TATTOOS
DRUM' GRAHAM NU WORLD ERA/EONE
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,i.i' ill BABYFACEADIXON (A.HAMILTON,BABYFACEADIXONJQUE) 0 MISTERS MUSIC/RCA- PRAY FOR ME Anthony Hamilton

ED 45_
IP,

24 19 19
FEELIN' SINGLE R. Kelly II
R.KELLY,BIG MACKK IR.S.KELLYP.MAYS.S.SCARBOROUGH,W.WITHERS, JR.I 0 RCA

111
Song opens at No.

7 On R&D/Nip-Hop

lit. 24 21
CASHIN' OUT
DJ SPINZ (J.M.H.GIBSONI GO BASES LOADED1EPIC 

Ca$h Out 2
Digital Songs with

ID 21 181
TAKE IT TO THE HEAD DJ Khaled Feat Chris Brown, Rids Ross, Nidd Minaj & LilWayne M 39,000 downloads
DIMINTIED1MOKLUPALUCGESENYMEENSICAIIRWMAATIRAWIEWIMIIACMSYLSCAMIII ID MTH EESIKLICIRIRCISHLORRAELC IallvaitislafbIT,SlittyWeek of

26 24 11:1
STARGATERENNY BLANCO IC.I.THOMAZ,B.I.EVIN,M.S.ERIKSEN.T.E.HERMANSE NI 00 ROSTRUMMTIANTIC

113 THINKIN BOUTYOU

WORK HARD, PLAY HARD

Frank Ocean

Wiz Khalifa

1 34
F.00EAN.S TAYLOR (F.00EAN,S.TAYLOR) ON OEF JAIVVIDJMG II 1E3
BEAUTIFUL SURPRISE

8.KNOWLES,SJAYLOR IB.KNOWLES,T.NASH,S,TAYLORI

0 MOTOWN/IDJMG

O PLUS 1/CAPITOL

Beyonce

Tamia

Ne-Yo

0 PARKWOOD/COLUMBIA

Song posts the

second-largest

sales gain on ROB/

Hip -Hop Digital

29 27
S.REMI (T.HILL.C.KELLY,S.REMO

LAZY LOVE
27

S.TAYLOR (S.C.SMITH,S.TAYLOR)

LOVE ON TOP
28 25

Songs of any non-

ily so] S GARRETT DETAIL S.GARRETTN.C.FISHER .ROWLAND D.CARTE 0 REPUBLIC
1.1 debuting title as it

nearly doubles its

ICE Kelly Rowland Featuring Lil Wayne

TG I sales to 65,000 (up

1. 90%) as it rises 8-3.
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SoundScan

TITLE
PRODUCER (SONGWRITER)

ADORN
MIGUEL (M.J.PIMENTELI

NO LIE
MIKE WILL MADE -IT IT.EPPSA.GRAHAM,M.WILLIAMSI

TURN ON THE LIGHTS

Billbearel.

Artist
IMPRINNPROMOTION LABEL

Miguel
ON BYSTORKBLACK ICERCA

2 Chainz Featuring Drake
ON DEF JA1vVIDJMG

Future
MIKE WILL MADE -IT IN.WILBURN,M.WILLIAMS,M.MIDDLEBROOKS1 ON A-NFREEBANDZ/EPIC

POP THAT Frenth Montana Featuring Rids Ross, Drake, Lil Wayne
LEE OF THE AMAZINZ (KKHMBOUCH.W.LROBERTS IIAGRAHAM&LARTERALNORRISLCAMPBELU 013ADBOYANTERSCOPE

DIVE IN Trey Songz
T.TAYLOR,J.GARRISON (T.NEVERSON,T.TAYLOR,N.MCDOWELLAGARRISON) ON SONGBOOK/ATLANTIC

MERCY Kanye West, Big Sean, PushaT, 2 Chainz
UFTEDIKONWSTSTAFT.S.ANDERSOKROINTON,TEPPS,11140W,SMAGIEN.RIIETILW1ULW61 0 ROADIROCATELLAIDEFJAMIDIAG

ENOUGH OF NO LOVE Keyshia Cole Featuring Lil Wayne
H -MONEY (H.D.SAMUELS,S.FENTON,K.M.COLE,D.CARTERI ON GEFFEN/INTERSCOPE

LEMME SEE Usher Featuring Rick Ross
JIM JONSINMR MERRISUGSCHEFFULDMORRISAMARZOUCMIRAYMONDIVEBEWNGERLKNIGHTERWLROBERTS111 0 RCA

HEART ATTACK Trey Songz
BENNY BLANCO,RICO LOVE IB.LEVIN,RICO LOVE,T.NEVERSON) ON SONGROOKIATLANTIC

DANCE FOR YOU Beyonce
8.KNOWLES,T.NASH,CASTRVART (T.NASH,CA.STEWART,B.KNOWLESI 0 PARKWOOD/COLUMBIA

PUT IT DOWN Brandy Featuring Chris Brown
S.CRAWFORD,S.GARRETT (S.CRAWFORD,S.GARRETT,DABERNATHY,C.M.BROWN) 0 CHAMELEON/RCA

AMEN Meek Mill Featuring Drake
KEY WANE IR.R.WILLIAMSJSELIONAGRAHAMOM.INEIR ILLABRAMS,M.H.MCDONALD1 ON MAYBACHANARNER BROS.

BAG OF MONEY Wale Featuring Rids Ross, Meek Mill &T -Pain
BEAT BILLIONAIRE 10.AKINTIMEHIN.R.R.WILLIAMS.W.L.ROBERTS 11T-PAIN.S.000KE1 ON MAYBACH/WARNER BROS.

BANDz A MAKE HER DANCE Juicy J Featuring Lil Wayne & 2 Chainz
MIKE WILL MADE -IT IM.WILUAMS,J.HOUSTON,D.CARTER,TEPPS1 ON KEMOSABE/COLUMBIA

CUMAX Usher
DINA IU.RAYMOND IV,W.PENTZA.RECHTSHAID.J.NAJERA,S.FENTONI ON RCA

BIRTHDAY SONG 2 Chainz Featuring KanyeWest
SONNY DIGITALKWESTB WHEEZY (T.EPPS,K.O.WEST,S.C.UWAEZUCIKE.B.WHITFIELD) 0 DEE JAMADJMG

NOBODY'S PERFECT J. Cole Featuring Missy Elliott
J.LCOLE (J.COLE,C.MAYFIELDI 0 ROC NATION/COLUMBIA

OI

TONIGHT (BESTYOU EVER HAD) John Legend Featuring Ludacris
20

PHATBOIZ IJIEGEND,M.J.PIMENTELA.ARTHUR,C.REILLY,K.JUSTICE.C.BRIDGES) 0 EPIC

LATELY Anita Baker
H.MASON, JR. (T.GIBSON,D.ALLEN1 0 BLUE NOTE/CAPITOL

GIRL ON FIRE Alicia Keys Featuring Nick; Minaj
ALICIA KEYS,J.BHASKER,S.REMI (ALICIA KEYS,J.BHASKER,S.REMLW.SOUIERI ON RCA

GREATEST
GAINER AIRPLAY

CUQUE Kanye West Jay -Z Big Sean
HIT-BOY.K.WEST (C.HOLLIS,S.ANDERSON,K.O.WEST,S.C.CARTER.J.E.FAUNTLEROY III ON G.O.O.D/DEF JAMNDJMG

17 14
2 REASONS Trey Songz FeaturingT.I.
TTAYLOGARIOGEITNEVERSONPAYLORN.MCDOWEUX.1.HARRIS,JR.,MTIMOTHEEK.STEWARTI 0 SONGBOOK/MTANT1C

I DON'T UKE Chief Keef Featuring Lil Reese25 25 22
YOUNG CHOP (K.COZART,T.TAYLOR,T.PITTMANI 0000 IS GOOD/GLORY BOYZ/INTERSCOPE
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LET'S TALK Omarion Featuring Rids Ross
AY0(013PAIMERRYWIROBERTSIA0VMSEJISLEYMISLRGISLKUSLEYRELISLEXCHJASPERCWALIACEHAZORI ON IAAYBACHAVARNER BROS

GO GET IT Mary Mary
W.CAMPBELL (T.ATKINS-CAMPBELLE.ATKINS-CAMPEIEU.,W.CAMPRELLI 0 MY BLOCK/COLUMBIA

UPI LoveRance Featuring larnSu & Skipper or 50 Cent
R.OLIVER,IAMSUI (R.OLIVER,S.WILLIAMS,P.COXI ON STUDD LIFENNTERSCOPE

ALL TIED UP RobinThidse
THICKE,PRO J GITHICKELCOX0X,R.L.DANIELS) ON STAR TRAK/GEFFEN/INTERSCOPE

I WISH YOU WOULD W Khaled Featuring Kanye West & Rids Ross
HIT -BOY IK.M.KHALED,K.O.WESTW.L.ROBERTS II,C.HOLLISI ON WE THE BEST/YOUNG MONEY/CASH MONEY/REPUBLIC

DICED PINEAPPLES Rick Ross Featuring Wale & Drake
CARDIAK (W.LROBERTS II,C.E.MCCORMICKOAKINTIMEHINAGRAHAMI ON MAYBACH/SUP-N-SLIDE/DEF JAMIIDJMG

33 35 11,1 ANOTHER ROUND Fat Joe Featuring Chris Brown
YOUNG LADO,COOL & DRS IDLAUSTPLIACARTEGENAGMBROMBREAS(JOSEPHALLYCNBIPERRYBPICKENSAWALINZANN ON TERROR SQUAD

39 ICI LEAVE YOU ALONE
WARREN 0 (J.W.JENKINS,W.GRIFFIN,S.C.SMITH,LLISTON-SMITH)

Young Jeezy Featuring Ne-Yo
0 CTE/DEF JAMIIDJMG

38 41 q CREW LOVE Drake Featuring TheWeeknd
cmon4stam MEKENDASHEBB IMMAMASHEBISAPALMANATESMYELMOMA6NESEI 0 MG NOIMICASHIOILY/REPUBUC

TOUCH'N YOU Rids Ross Featuring Usher
RICO LOVEP.MEDOR (RICO LOVE.P.MEDORW.L.ROBERTS III ON MAYBACH/SUP-R-SLIDE/DEF JAAVIDJMG

SWIMMING POOLS (DRANK) Kendrick Lamar
T -MINUS (K.DUCKWORTH,T.WILLIAMS) 0 TOP DAWG/AFTERMATHIINTERSCOPE

GO GET IT
T.MINUS (C.J.HARRIS, JR.,T.WILLIAMS) ID GRAND HUSTLE/MANTIC

DOPE CHICK
T.NASH IT,NASH,T,THORNTON)

The -Dream Featuring PushaT
e RADIO KILLAIDEF JAIWIDJMG

THANK YOU Estelle
J.DURESSISAALIINOADUNKLEYLLOURESSISATHIAMAALTWOMMOELY,D.FEOWARCIS,T.D.R1014ROSONI O HONE SCH001/ARAMC

BIRTHDAY CAKE Rihanna Featuring Chris Brown
DA INTERNZ IT.NASH,R.FENTY,M.E.PALACIOS,E.CIARK,K.MCCALIC.M.BROWN.M.RIDDICKI O SRP/DEF JAM/IDJMG

DO IT Mykko Montana Featruing K -Camp
BOBBY KRITICAL (M.GRAVES,K.ICAMPBELLB.B.TURNER JR.) O PLAYMAKER/REPUBLIC

54 57
MY MOMENT
T-PAINUS (T.EPPS,R.R.WILLIAMSAFELTON,T.WILLIAMS)

DJ Drama, 2 Chainz, Meek Mill, Jeremih
APHILLIATES/EONE

53
MIRROR BobbyV Featuring Lit Wayne
KERONDU (K.M.ERONDU.B.WILSON,R.D.HIRT,C.STBVART,D.CARTERA.O.TIBBSI O BW KOLLA DREAMS/EONE

DON'T MIND Mary J. Blige
.58 60

IDUPLESSISA.ALTINO IMABLIGE,P.R.HAMILTON,J.DUPLESSISKOUPLESSISAALTINOI ON MATRIARCH/GEFFEMNTERSCOPE

7 521HARRIETT JONES Eric Benet
G NASH,JR..E.BENET (E.BENET,G.NASII,JR.I ON PRIMARY WAVE/JORDAN HOUSE/CAPITOL

61 51
WHAT PROFIT Dwele
MIKE CITY (M.R.OWERSI O FTT/EONE

60 1, I DON'T JUDGE ME
4 THE MESSENGERS IC.M.BROWN,NATWEH,A.MESSINGER,M.PELLIZZERI

Chris Brown
ON RCA

Third single from

Chapter Valbum

joins the former No.

1 set's first release,

"Heart Attack" (No

9), in the chart's

top 10. That lead

single has now

shared top 10 space

with both of its

follow-ups as

the set's second

release, "2

Reasons," peaked

at No. 9 last month.

1133
Singer snags her

19th top 10 as a

soloist, extending

her lead for most

top lOs among

females since 2000.

Alicia Keys is second

with 14 top 10s,

though she seems

close to earning her

15th in the coming

weeks.

74 _J.
Rappers team up

for a second chart

entry together

following

"Gangsta," which

peaked at No. 64 in

2010. New single is

from an expected

album by the duo,

itled Hogg Life.
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TITLE Artist
PRODUCER ISONGWRITER1. IMFAINTIPROMOTION LABEL

NO WORRIES Lil Wayne Featuring Detail
DETAIL (D.CARTER,14.C.FISHER,B.WILLIAMS.J.A.PREYAN,R.DIAZI ON YOUNG MONEY/CASH MONEVREPUBUC

DIVE Usher
JIM JONSIN,RICO LOVE,F.ROMANO,MR. MORRIS IRICO LOVE,J.G.SCHEFFER,O.MORRIS,F.ROMANO) ON RCA

DO WHATYOU GOTTA DO Angie Stone
WKJOAES,LB STEPHENSJUIEWIS CYCRAWLEY,WKJONES,ILLEWIS.LBSTEPHENSI O SAGUARO ROAD RHYTHM/SAGUARO ROAD

I DON'T CARE Elle Vamer
POP (E.VARNER,W.FELDERAWANSELRBEU-R.BELLG.BROWN,DJOHNSON,R MICKENS,C.SMM-WTHOMASI o M8K/RCA

NEW DAY 50 Cent Featuring Dr. Dre & Alicia Keys
F.DEAY225E2ILMEIELLIERS&TICJIKGWAMSEXCEVIADAIDIUM/10819)&086118AVG&RAIRMTASTIEIR 06lNIMANFESNOWE

TRIUMPHANT (GET 'EM) Mariah Carey Featuring Rids Ross & Meek Mill
M.CAREY,J.DUPRI,B.M.COX IM.CAREY,J.DUPRI,B.M.COX WL ROBERTS II R.R.WILLIAMSI 0 ISLAND/IDJMG

WHERE HAVEYOU BEEN Rihanna
DR. LUKE,CIRKUT,C.HARRIS (E.DEAN,LGOTTWALD,C.HARRIS,H.WALTER,G.MACK1 EEO SRP/DEFJAM/IDJMG

YOU & I Avant Featuring KeKeVVyatt
KAJUN,AVANTAMENRY (M.AVANT,K.JOHNSONA.HENRYI 0 MO-B/CAPITOL

ENOUGH SAID Aaliyah Featuring Drake
N.SHEBIB (N.SHEBIBA.GRAHAM,P.ALEXANDER,J.AUSTIN) BLACKGROUND

IN AND OUT Marcus Canty Featuring Wale III
HOONEY(H.D.SAMUELS,EBELLINGER,C.HARRELLC.BROVVNE.G.GORDONIWORDOKWJOHNSON,OAKINTMEHINI OO SYCO/EPIC

ALONE TOGETHER Daley Featuring Marsha
C.FINCH (DALEY,C.FINCH,M.AMBROSIUS) DALEYPAUSIC/REPUBLIC

ROME IS BURNING Chathillie
C.STEWART (C.STEWART) o0 0 -STREET STUDIOS/ANIMAL KINGDOM/DEH TYME

MY HOMIES STILL Lil Wayne Featuring Big Sean Ell
SIREFIRUI&ERRDIA20).T.MERSOMIRSOIUIWORWARADIAZMAJELLOABROWN.TKELSESP&SY) 0 YOUNG MONEY/CASH MOVEGTEPHBUC

HOLD ON James Fortune & FIYA Featuring Moni. & Fred Hammond
TVAUGHN J.FORTUNE C.FORTUNE,T.VAUGHNI ON FIYA WORLD/LIGHT/EONE

BIG BOOTY Ca$h Out
LGRAY (J.M.H.GIBSON.M.ROBERTS,LGRAY) ON BASES LOADED/EPIC

CELEBRATE Whitney Houston & Jordin Sparks
R.KELLY (R.S.KELLY) ID RCA

I AM YOUR LEADER Nicki Minaj Featuring Cam'ron & Rids Ross
HIT -BOY (0.T.MARAJ,C.HOLLIS,W.LROBERTS II.C.GILESI ON YOUNG MONEY/CASH MONEY:RE PUBUC

BELIEVE IN US Mint Condition
MINT CONDITION (R.KINCHEN,S.WILLIAMS) ON CAGED BIRD/SHANACHIE

SUMMERTIME SlimThug & Z-Ro
NOT USED (NOT LISTED) BOSS HOGG OUTLAWZ

COMPLIMENTS
T.MINUS ITANK,K.STEPHENS,C.J.HARRIS, JR.I

I LOVE GIRLS Pleasure P FeaturingTyga
DJ FRANK E1J.FRANKS,M.COOPER,R.TOBY,C.BROWN) 011 SWAGGA/EONE

YOU COME FIRST Jacob Latimore
INFINITY.TARIO (J.SUECOF,A.HOLMES,C.J.JACKSONAPELLEGRINII ON CROWN WORLD/RCA

FIND A WAY Kenny Lattimore
LBARIAS,CHAGGINS (C.HAGGINS,LBARIA&B.HINESA.HARRISLSTEVENS,R.S.DEVAUGHNI O SINCERESOULICARTOL

I WISH I KNEW Alex Boyd
C.HAGGINS,I.BARIAS (0.SCOTT,C.HAGGINS,LBARIAS.A.H00D.J.SMITHI 0 RCA

74

Tank Featuring T.I. & Kris Stephens
O MOGAME/ATLANTIC

VAL VENTS
C -SICK IC.DUMAZER,LJOHNSON)

JUSTTHE WAY YOU ARE
T.TAYLOR,V.M.WATSON (T.TAYLOR,V.M.WATSON,JAUSTIN1

MISS MY LOVE
E.NICHOLAS.A.OUNN (A.DUNNI

GROWN FOLKS
JAZZE PHA (RALEXANDER,G.HUGHESJ.V.SIMS)

B.TCH BAD
THE AUDIBLES,POOH BEAR (WJACO,J.GIANNOS.D.JORDANABOYD)

JET UFE
BIG K.R.I.T. (S.FRANKLIN,JSCOTTI

BACKUP PLAN
/,LIKE CITY (A.STONE,M.FLOWERS)

97
WRONG SIDE OF A LOVE SONG
J SPLASH (M.KAHANE,G.SOULE)

66
NAME ON IT
POOH BEAR,THE AUDIBLES (J.BOYD,Y.BARKER)

WHAT HAPPENEDTO U

King L
o LAWLESS/EPIC

Johnny Gill
O J SKILLZ/NOTIFI

Antoine Dunn
ON ELITE

Bar -Kays FeaturingThe Unknowns
ON JEA/RIGHT NOW

Lupe Fiasco
01ST & MTH/ATLANTIC

Curren$Y Featuring Big KR.I.T. &Wiz Khalifa
ON WARNER BROS.

Angie Stone
ON SAGUARO ROAD RHYTHM/SAGUARO ROAD

Melanie Fiona
O SRC/REPUBUC

Urban Mystic
ON SOBS

Usher
r N.SHEBIB,OMEN (U RAYMOND IV,E.BELLINGER,N.SHEBIB,S.BROWN,M.DEBARGE,E.B.JORDANI ON RCAIII -111 BORN STUNNA Birdman Featuring Rids Ross

BEAT BILLIONAIRE (8 WILLIAMS,S.COOKE,W.LROBERTS III 0 CASH MONEY/REPUBUC

Ella 95, ROBINSON IC JENKINS) 0 INSPIRED PEOPLE

AWESOME Charles Jenkins & Fellowship Chicago

NEW 1

93 NEW

NEW

YES Q Parker
THE CORNA BOYS (S.FENTON,O.PARKER) O NEWFAM/MALACO

100

16

NEW 1

WILDEST DREAMS Brandy
THA BIZNESS,S.GARRETT IC.INHITACREJ.HENDERSON,S.GARRETTI ON CHAMELEON/RCA

BeatKing
o C3

U AINT BOUTTHAT UFE
BEATKING 1J.RILEY,R.PULLUM,T.PORTER,P.D.UNDERWOOD)

I LUV DEM STRIPPERS 2 Chainz Featuring Nidsi Minaj
YOUNGSTARR BEAR IT.EPPS,O.T.MARAJ,B.HENSHAW,R.BROOKS,TMCFETRIDGE,R.PARKER, JR.) ON DEFJAM/IDJMG

I'M DIFFERENT 2 Chaim
DJ MUSTARD (T.EPPS,D.MCFARLANE) 0 DEE JAM/IDJMG

LETTHE CHURCH SAY AMEN
LHANES IA.CROUCH,LHANES)

ANOTHER ONE
NOT LISTED (NOT LISTED)

Andrae Crouch Featuring Marvin Winans
O nivEneniO

Slice 9 Featuring Future & Levi Leer
ON ENCORE EMPIRE

TELL HER AGAIN Sterling Simms Featuring Meek Mill
POP,OAKWUDIA.WANSELVV.FELDERASIMMS,R.COLSONAR.WILLIAMS,H.WRIGHT) ON STEREOTYPES/RCA

HOLD ON (SHUT UP) MGK FeaturingYoung Jeezy
JPDIDTHISI IR.C.BAKEFLEJOHNSON JR.J.WJENKINSI ESTI9XX/BA0 BOY/INTERSCOPE

BETWEEN THE BULLETS

KEYS' FIRE' IGNITES CHARTS

well as her Unpiu

Alicia Keys soars into the top 20 of Hot R&B/Hip-Hop Songs as "Girl on Fire"

flame -throws its way 50-20 in its third week on the chart with an audience
impressions gain of 150% (to 10 million listeners), according to Nielsen
BDS. On the Adult R&B chart, the title drives 22-12 in its second week on
the list, while debuting at No. 24 on Mainstream R&B/Hip-Hop. The song
is the title track of Keys' fifth studio album, due Nov. 27, which is her first
release since 2010's The Element of Freedom. All of her prior studio sets, as

ed album, have hit No. 1 on Top R&B/Hip-Hop Albums. -Silvio Pietroluongo

Data for week of SEPTEMBER 29, 2012 I For chart reprints call 212.493.4023 Go to www.billboard.biz for complete chart data 43
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11111.1 A., Hifi Noin H11y.1, .

10,000 REASONS ;BLESS THE LORD',
12411 nom,

FORGIVENESS
MA,1111,.vvI11 1,' II

REDEEMED

WHERE BELONG
HICIDNI;

CENTER OF IT
CHRIS AUGUST

GOOD TO BE ALIVE
JASON !MAY L

JESUS. FRIEND OF SINNERS
CASTING CROWNS ' 1$ I.1".

OVERCOME
JEREMY CAMP

THE PROOF OF YOUR LOVE
Hu, coml. .1

GOD'S NOT DEAD (LIKE A LION)
NEWSCOYS '.1

LIVE LIKE THAT
S poo...11 is L,

THE HURT & THE HEALER
MERCYME I

JESUS IN DISGUISE
BRANDI:HM.0111 '

SHOULD'VE BEEN ME
CITI7E, WAY

BANNER OF LOVE
LUMINATE 12 LI

WHEN MERCY FOUND ME
RHEET Minn BAND .
ONE THING REMAINS
PASSION FEAT KRISTIAN STANFILL 1.1 II.

I'M ALIVE

STEADY MY HEART

YOU ARE I AM

EVEN IF
MUM; I,

NOT FORA MOMENT (AFTERALL)
MEREDITH ANDREWS GLGE

ONLY A MOUNTAIN
JASON CASIRO I ,

DON'T GIVE UP
CALLING GLOP,'

WE ARE FREE
AAR0H L

ALL THINGS POSSIBLE
MAR< SCHOU: II

I NEED A MIRACLE
IIIIRD DAVI

KEEP YOUR EYES OPEN

WHO YOU ARE
ONSPOHL, '.01 II,

YOUR PRESENCE IS HEAVEN
191.411 NM 1{011 11'

NEED YOU NOW (HOW MANY TIMES)
PLUM 31:.

BEAUTIFUL YOU
510.41, 11 ,

YOUR LOVE NEVER FAILS
NEWSBOYS ',I

PROMISES
SANCILS REAL 1't

HOLD ME STILL
FOREVER IONFS1"; N

DON'T HAVE LOVE
HOLLY SIARR A

GREAT I AM
PHILLIPS CRAIG a DEAN

HOLDING ON
JAMIE GRACE

RIGHT BESIDE YOU
BMW.;
SHOOTING STAR
OWL CIT, 11.

WELL DONE
MORIA11 P,ILIES I',1

BE SOMEBODY
THOIISA, FAO- !MITCH II
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CHANGE MY LIFE
ASHES REMAIN!, II, P.
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LOVE IS ALL

REST IN THE HOPE
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I OR IKING6 COMM(

8 1
52 WHERE BELONG

mu 41w 4/4 4O 17 GOOD TO RE ALIVE
200011 CPA, I.

10 JESUS, FRIEND OF SINNERS
CASTING CROWNS ,

10 35
GOD'S NOT DEAD (LIKE A LIONI
NEWSRO,S

12 l2 411
OVERCOME
RISEN, CANIP ,

13 14 , LIVE LIKE THAT
SIDEWAI K PROPHETS

14 l3
THEE.HURT &THE HEALER.E

15 15
/2 SHOULD'VE BEEN ME

,I1D
Tb

JESUS IN DISGUISE
BFAHOD, I.1 .',1

C ,s ALL THINGS POSSIBLE
- MARK SCILL-8 -II. I':!.

18 17
20 WHEN MERCY FOUND ME

RHE'l WA.NES RAND

11

19 I9
1BuANNER OF LOVE

ci) 20 , YOU ARE I AM
MFRCYMF

CO NOT FORA MOMENT (AFTER ALL)
RED 'II 0'13011,51-:I.

C21 9
PETER IUIil.I,E

C 74 5 NEED YOU NOW (HOW MANY TIMES:.
PLUMB

06 /
roRisEVEN 4F.

KEEP,, RRYOURFAT, F E11 y, SCD 23 TI

TITLE
5 S3 .?g ARTIST

0 #1
vo4s

GREATEST
GAINER

ME WITHOUT YOU
MITI,. II.

O 2 1/

O 19

4 3 20

O 5 15

O 6 13

O 11

O 8 111

O 7 15

0 17 la

11

0 II 9

13 10 311

14 15 10

O 18 5

O 19 2

C16

O 20 5

O 30 7

CD 24 3

CD 22

22 1/ 111

23 21 13

24 73 3

25 25 19

LOSING
A,L,UL 1100' II

THE PROOF OF YOUR LOVE
OR 111066 COUNTRY I. I.

KEEP YOUR EYES OPEN
Fill. NOUN! AIPI

SHOOTING STAR

CENTER OF IT

NEED YOU NOW (HOW MANY TIMESi
PLUMB

BANNER OF LOVE

SUPERHERO
FAM .Y FORCE '

FORGIVENESS

WHEN MERCY FOUND ME
Hof 1I wA.KIR ,ADD ,

BETTER THAN LIFE
REMEDY 361111 ,

WHERE BELONG
tun AIN,I2A .1 ,

FREE FALL
ROVAI TAHOR 1,

EVEN IF
MASS
YOUR LOVE NEVER FAILS
EMMA,
LIVE IT OUT
ABANDON

WHO YOU ARE
'AVMS!,
JESUS IN DISGUISE
BRA., -1EATI- 1.1 1'.1 -I

DRAW THE LINE
DISCIPLE 1811: 1010

I WILL FIND YOU
IIMMY ,EFD-1:161 FIAT FCRAF

I'M ALIVE
PLIER WRAP

ALL REALLY WANT
ADAM CAPPA 1' II ...I

LET IT OUT
PRESS KAT I '4.1 TIM ROGERS R. THE FELLAS

NEVER LET YOU GO (2)
11

WHAT'S COMING
oafiai I NI II '1 DEON KIPPING 11CI

18 17 78

19 20

20 21 33
FRED HAMMOND
;011.10YI X. ROMANI:1 ,

21 77 51
ANDRAE CROUCH

THE JOURNEY ,:.1

CD 24

ALL

SNEED
%LI IS MAI ."

23 23 12
THOMAS MILES AKF

1,(1,/,`1F

CD
:11

ANTHONY BROWN 5
WHIN, EiOUF"..tP,

25 15
KB
NFIGHT R CLARY A ...

TITLE
ISTI"Pli N"..HCMI:110.1

O 2 33
AWESOME
PASTOR IRA;' 2::1161115

2 I 1/ TAKE ME TO THE

1'
LIFE& FAVOR (YOU
10115 P 1,, A,3 1.111: -111

O 5 29 GO GET IT
MANY MARY . II,.

1 I

aATITLE 147111.148,,VIL)1,1,III

LECRAE
GRAVITY

2 2
TAMELA MANN:

3 ISRAEL & NEW BF
ILSUS AI NIL 119-10 L

4 5

JOHN P. KEE AND

5 3

:IIFF AND FAVOR

VASHAWN MITCF
CRLARDET HIS '.I.10*

= JAMES HALL WOI
IMP Dirmi moily .ANN11:731

MOSS
1/1 _THE OTHER SIDE OF MTN

8 9
Ill

GO

MARY
I) KI E II ,01.0:DIPAC,. 1.1

9 TO , WIIVARIOUS ARTIST.
OOSPF1 7.11r,

JAMES FORT1

o 12
VIARVIDEIN' L

IDENTITY

11
NIL PRAISE 100061, EX

12 11 75
iNAARVIN SAPP

(11145

DEON KIPPING
2

UvE ,C3S- E,',f

3HARLESJENKINS &II

1/62 415' WILLIAM MCDO1A

aVA,' 10 III AN VIII

TRIP LEE
THE GOOD .FF

16 13 23

17 19 1/ JASON NELSON
;HIRING MOSPOLE

KIRK FRANKLIN
iEl FEAR

LE'ANDRIA JOHN:

#16

IS

NOT OVER (S

6 40
LET THE CHURCH
a%3HAI 00011131 f Ai ma

7 , SHIFTING THE AT
IASON TIE' -S0`:

AY TESTIMONY
00111VIN SAPP .1

O
16

HOLD ON
.9/F3,19 IT a PONEE-1/Y.,

GREAT AND MIGI-
13YROI CAGE

11 11 43
AFTER THIS
E11111110K PRAISE fbal 'MP

12 11
KEEP ME
PATRICK DOPSON *1',11

C)
11

LAY IT DOWN
ifloY S1F ID

TESTIMONY
',HOW RUM' R CRON

TURNING AROUN
/AMIN, MICHELL

16
ALRIGHT

e
211

I LOVE YOU
JONATHAN MCREYNOLDS

CD 22 1
GODS GOT IT

19 10 11
I STAND ON YOUF
IONATHAN BU-LER *.$

ciP 21 1161 unannGOD'SAs ''erp.'TX;

AINia

21 21 10

22 20 la

aD24 6

24 73 6

LORD
kr,11111111111.1,1(

BURN IT ALL DOS

I STILL HAVE A PF
GEORGIA MASS CHAIR FEAT RR

TURN IT AROUNC
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DANCE CLUB SONGS -

TITLE
ARTIST IMPFUNT/PROMOTIONLABEL

2

10111 SPECTRUM (SAY MY NAME)
FLORENCE 4. THE MACHINE REPUBLIC

11: 10

II: 7

lir 13
11) 15

5

t2

8

19

114 12It 18

16 14

Pr7 20

18 16

Ink
24

21 22

22 21

23 9

CD29

7

HELLO
KARMIN EPIC

POUND THE ALARM
NICKI MINAJ YOUNG MONEY/CASH MONEY/REPUBLIC

10 WHEN IT FEELS THIS GOOD
RICHARD VISSION VS. LUCIANA SOMATIC

6 BLOW ME (ONE LAST KISS)
PINK RCA

7 THIS IS LOVE
WILLIAM FEAT. EVA SIMONS WILLEAM/INTERSCOPE

LET'S HAVE A KIKI
SCISSOR SISTERS POLYDOR/CASABLANCA

TRIUMPHANT (GET 'EMI
MARIAH CAREY ISLAND/IDJMG

6

9

12

10

5

11

4

9

7

12

3

5

8

10

14

3

R.I.P.
RITA ORA FEAT. TINIE TEMPAH ROC NATION:COLUMBIA

TURN UP THE RADIO
MADONNA LIVE NATIONANTERSCOPE

SCREAM
USHER RCA

NOTHING'S REAL BUT LOVE
REBECCA FERGUSON SYCO,COLUMBIA

MY EVERYTHING
NOEUA PINK STARIPCM

YOU'RE GONNA LOVE AGAIN
NERVO ASTRALWERKSICAPITOL

GET IT STARTED
PITBULL FEAT. SHAKIRA MR. 305/POLO GROUNDS/RCA

I CAN ONLY IMAGINE
1V110 GUM RAT. DINS BOA & UL HAREM A LIUSUSTRUDIKSW,01.

BOYS WILL BE BOYS
PAUUNA RUBIO UNIVERSAL MUSIC LAHNOILIPALE

SEX IS IN THE HEEL
CYNDI LAUPER PULSAR/MEGAFORCE

DON'T YOU WORRY CHILD
SWEDISH HOUSE MAFIA ASTRALWERKS/CAPITOL

HELLA BAD
NIRE ALLDAI VIRGIN/CAPITOL

LET'S GET IT STARTED (TONIGHT)
ADRIANA RUBIANO PHATT 001

ALL STARS
BLUSH FAR WEST

SPECTRUM
2E00 FEAT. MATTHEW KOMA INTERSCOPE

POWER
PICK

SEND ME YOUR LOVE
TARYN MANNING FEAT. SULTAN a NEB

36
2 EVERYTHING THAT I GOT

KRISTINE W FLY AGAIN

at DANCE/
W ELECTRONIC ALBUMS-

ARIIST
IMEIMPRINT&NUMBER,D1SIRIBUTINGLABEL

#1 BLAQK AUDIO
BRIGHT BLACK LEAVEN BIG 0EA1110612/SUPERGALI

3 55

2 11

1 38

4 6

110 25

5 65

10 86 486

PET SHOP BOYS
ELYSIUM ASTRALWERKS 19772.

DAVID GUETTA
OTNING BUT THE MAMBO A 1.1USICASITALWIRKS /8101tAFTTOL

FLO RIDA
WILD ONES POE BOY/ATLANTIC 526672/AG

SKRILLEX
8ANGARANG (EP) MG BEAROWSIA/ATIANTIC 52852VAG

VARIOUS ARTISTS
MAYTIESTME CUL PAM AIMIDEJI/FAILEMISCONVUSICESUPITX

MADONNA
MDNA LIVE NATION/1NTERSCOPE 016658'/IGA

LM FAO
SORRY FOR PARR RCOONG151U.INADOMBENERSONE0191000

PURITY RING
SHRINES 4AD 3218*

HURRY UP. WE'RE DREAMING. MM 9510/MUTE

r
THE PRESETS
P 01736ViCASABLANCA

RESETS

LADY GAGA

9 55 KC AND THE SUNSHINE BAND '7
RANSACK 51TX Kt MOUE MCKIE IMO IMO WHIM =MAO

BORN THIS WAY STREAMUNEMONLIVEANTERSCOPE 015373V1GA

ACIFICA 111

14 NERO
WELCOME REALRYMTAMEFCLRECHEPAYIREEVORISCOPE016171/16A

RAGE VALLEY(--. BIG BEAVATLANTIC DIGITAL MAO

21
TIESTO
CLUB UM VOLUME TWO, MIAMI MUSICAL FREEDOM ON

6 15 KNIFE PARTY

ZOM BOY
THE DEAD SYMPHONIC IFT9 NEVER SAY DIE DIGITAL EX

8 14
10 MARINA AND THE DIAMONDS

ELECTRA HEART ELEKTRA 531129

KORN
THE PATH OF TOTALITY ROADRUNNER 617728

TO BYMAC
OMB& FREED AMEX PROJECT FOREFRONT 82332/EMICIAG

20 2

9 19 41

16 25

NEW VARIOUS ARTISTS
0011 REUNION MONSTERCAT DIGITAL EX

  SANTIGOLD
MASTRO MY ME BaBELIZAIDIDEDOVATOMPARAMICEOEVIAGIli

21
27 GRIMES_ , VISIONS BAD 320r

Illfil
ARMIN VAN BUUREN
UNIVERSAL REUGION CHAPTER SIX ARMADA DIGITAL EX

.. 8, ROB ZOMBIE
Wg MONDO SEX HEAD GFFFF\ 0170.46'/UME

MI

111

I

CI
Ct
C
C

s 55 ATMSTIMPRINT/PROMOTIONLABEL

3 MOVE IN THE RIGHT DIRECTION
GOSSIP COLUMBIA

CALL YOUR NAME
GRAV1TONAS SEED

SUNRISE
MADISON PARK VS. BEECHKRAFT BASICLUX

EXPOSURE
THE HOUSE REJECTS FEAT. STAB SEA TO SUN

2 WINNER
PET SHOP BOYS ASTRALWERKS/CAPITOL

11
ALLEIN
ERIC PRYDZ ASTRALWERKSICAPITOL

4 ON YA
MEITAL FEAT. SEAN KINGSTON HUMAN LOVES HUMAN

2 CELEBRATE
MIKA FEAT. PHARRELL WILLIAMS CASABLANCA

10 SUMMER'S CALLING
LIAM KEEGAN FEAT. CHARLIE 6 CARRILLO

3 ALL RIGHT
FRANKIE DAUMAN

10
STILL GETTING YOUNGER
WYNTER GORDON BIG BEAT/ATLANTIC

NEVER PLAYED THE BASS
NABIHA DISCO:WAX

33

34

28

25

38

23

31

46

30

42

27

40

44

17

43

32

j5

28

29

31

C
?

40

41

2 EMERGENCY
AUDIO PLAYGROUND FEAT. SNOOP DOGGCANWEST MUSICWORKS

13
NEVER CLOSE OUR EYES

- ADAM LAMBERT 19/RCA

3 ROCK THE HOUSE
AFROJACK WALUSPINNIN'

7 WHISTLE
FLO RIDA POE BOY/ATLANTIC

BAD 2012
MICHAEL JACKSON FEAT. PITBULL PAJJ/LEGACY/EPIC

AS LONG AS YOU LOVE ME
ION BIEBER FEAT BIG SEAN SCHOOLBOVRANOND BRAUNASLANOVIAG

CHERRY CHERRY BOOM BOOM ROYAL POP

I WAS HERE
BEYONCE PARKWOOD/COLUMBIA

7 COME BACK FROM SAN FRANCISCO

Esc"
5° 2NEW

NEW

49

KILLIN' IT
KREWELLAKREWELLA/COWMBIA

ALL THE THINGS YOU DO
THE STEREO FLOW FEAT. SHIRIN STEREO FLOW

SHE WOLF (FALLING TO PIECES)
DAVID GUETTA FEAT SIA WHAT A PAUSICASTRALWERKS/CAPITOL

DON'T FAIL ME NOW
MELANIE AMARO SYCO/EPIC

WE'LL BE COMING BACK
CALVIN HARRIS FEAT. EXAMPLE ULTRA

DANCE/MIX SHOW
AIRPLAY -

TITLE
5 ARTIST IMPRINT: PROMOTIONMEL0 gal LET'S GO

CALVIN HARRIS FEAT. NE -Y0 ULTRA

SPECTRUM
ZEDD FEAT. MATTHEW KOMA INTERSCOPE

WHERE HAVE YOU BEEN
RIHANNA SRP/DEF JAM/IDJMG

6 11

1,2 22

1 18

9 4

5 15

4 28

8 16

10 16

14 6

7 14

24 2

15 4

12 8

17 3

13 19

21 3

11 13

20 3

16 3

LIGHTS
ELLIE GOULDING CHERRYTREVINTERSCOPE

BLOW ME (ONE LAST KISS)
PINK RCA

WIDE AWAKE
KATY PERRY CAPITOL

TITANIUM
DAVID GUETTA FEAT. SIA WHAT A MUSICIASIRAIWERKSICAPITOL

THE NIGHT OUT
MARTIN SOLVEIG BIG BEAT/ATLANTIC

SILHOUETTES
AVICII FEAT. SALEM AL FAKIR IEVELSVERATOSEATOLL E 1.1PISSIMESSE0 PE

POUND THE ALARM
NICKI MINAJ YOUNG MONEY/CASH MONEY/REPUBLIC

THE VELDT
DEADMAUS FEAT. CHRIS JAMES MAUSTRAP/ULTRA

DON'T YOU WORRY CHILD
SWEDISH HOUSE MAFIA ASTRALWERKS/CAPITOL

AS LONG AS YOU LOVE ME
MN BEER FUSING SEAN SCHOOLBOY4M,M040 BRAUNASLANNIDPAG

WHISTLE
FLO RIDA POE BOY/ATLANTIC

TOO CLOSE
ALEX CLARE UNIVERSAL ISLAND/REPUBLIC

SCREAM
USHER RCA

I CAN ONLY IMAGINE
DAV GUETTA RAI DINS EWA& ULWAYNENHAT A PAISICASIPAINIFYS ',Ant

WE OWN THE NIGHT
TESTO & WOLFGANG GARTNER FEAT. LUCIANA MUSICAL FREEDOM

LET ME LOVE YOU1UNT1L YOU LEARN TO LOVE YOURSELF)
NE -Y0 MOTOWN/IDJMG

GIVE YOUR HEART A BREAK
DEMI LOVATO HOLLYWOOD

®ALIVE
I( LIVE KREWELLAICOLUMBIA

la 18 2 mOARN0E0NMSO.mRErN_IG!IT

OCTONE/INTERSCOPEDIE
JOHNLO N

TIME_
SOHN FEAT. ANDREAS MOE EPIC

ICIDON'T WAKE ME UP
CHRIS BROWN RCA

1:1 HELLO
KARMIN EPIC

gi55
33

2

0
0

5

6

0
8

9

10

11

13

14

15

ARTIST
TITLE AM LINT & NUMBER, DISTRIBUTING LABEL

wKs

2

3

4

5

6

11

8

10

7

2

PAUL MCCARTNEY
KISSES ON THE BOTTOM MPLPIEAR X.069'/CONCORD

BIG BAD VOODOO DADDY
RATTLE THEM BONES SAVOY JAll 17698, St, G

44 FRANK SINATRA
SINATRA: BEST OF THE BEST REPRISE 79764.CAPIICL

TONY BENNETT
DUETS II RPM 66253/COLUMBIA

53

22
CHRIS BOTTI
IMPRESSIONS COLUMBIA 60352

MELODY GARDOT
THE ABSENCE DECCANERVE 016816WG

ROBERT GLASPER EXPERIMENT
BLACK RADIO BLUE NOTE 88333.

LLOYD PRICE
I'M FEELING GOOD! EMI 22475

48 SOUNDTRACK
MIDNIGHT IN PARIS MADISON GATE 63482 EX

LUCIANA SOUZA
THE BOOK OF CHET SUNNYSIDE 1316

9 2 CHICK COREA & GARY BURTON
HOT HOUSE CONCORD JAll 33363/CONCORD

FRED HERSCH TRIO
ALIVE AT THE VANGUARD PALMETTO 2159

14
3 LIONEL LOUEKE

HERITAGE BLUE NOTE 27742

16

29

5

3

15 BRANFORD MARSALIS QUARTET FP
FOUR MFS PLAYIN TUNES MARSALIS 0018

12 15
BELA F LECK AND THE MARCUS ROBERTS TRIO L

ACROSS ME IMAGINARY DIVIDEJ MASTERROLINDEA 61911201E0M

VI

gi TRU IMPRINT& NUMBER/ DISTRIBUTING LABEL

O 2 6

3

5 14 21 MET'1Y ETHNY 531257/WARNER EROS

II) 4 14

It 3 27

ID 1:5 11:2

II 7
19

1#w, MARCUS MILLER
REILUSSANCE3 DEUCESCOHCORO JAll .13731,CDHCORD

THE RIPPINGTONS FEAT. RUSS FREEMAN
BUILT TO LAST PEAK 5165/EONE

BRIAN CULBERTSON
DREAMS VERVE 0161142NG

ESPERANZA SPALDING
RADIO MUSIC SMUT/ MONTIJNOHEADS UP 33174CONCORD

GERALD ALBRIGHT/NORMAN BROWN
24/7 CONCORD JAZZ 33445/CONCORD

JOE JACKSON
THE DUKE RAZOR & TIE 83270

PAUL HARDCASTLE
THE CHILL LOUNGE VOLUME 1 TRIPPIN W RHYTHM 57

RAHNI SONG
BREAKIN' THE RULES QUEEN OF SHEBAN3K 91267/HUSH

NICHOLAS COLE
ENDLESS POSSIBILTIES CUTMORE 59

11 12 4
JEFF KASHIWA
LET IT RIDE NATIVE LANGUAGE 0977

12 8
12 ROB WHITE

JUST MCKIM' IT MIEN OF SHEBA/HUSH 91273/ORPHEUS

cD 20 27 PETER WHITE
HERE WE GO HEADS UP 32905/CONCORD

r

C, 19 10 VINCENT INGALA
CANT STOP NOW VINCENT INGALA 02

15 10 53 TROMBONE SHORTY
FOR TRUE VERVE FORECAST 015586NG

(0) SMOOTH JAZZ
SONGS -

TITLE
ARTIST IMPRINT; PROMOTIONLABEL

0 2 13IN THE MOMENT
GERALD ALBRIGHT/ MIAMI BROWN CONCORD JA72/CMG

#1s

Er -T- 12
JCEIFFTLYORBER FUSION HEADS UP/CMG

11) 5 11

go 4 5

lib 6 15

6 1 15

O 7
O "
O 12
 11

8

11 9 11

 14 4

13 13 12

14 10 17

18 3

ON YOUR FEET
JULIAN VAUGHN TRIPPIN 74* RHYTHM

LATELY
ANITA BAKER BLUE NOTE/CAPITOL

CAN'T STOP NOW
VINCENT INGALA VINCENT INGALA

FEELIN' IT
DAVID BENOIT HEADS UP/CMG

BETWEEN US
NICHOLAS COLE CUTMORE

A DAY IN PARIS
CRAIG SHARMAT INNERVISION

MAGICAL
JONATHAN FRITZEN FEAT. BONEY JAMES NORDIC NIGHTS

COUGARS & GIGOLOS
THE RIPPINGTONS FEAT. RUSS FREEMAN PEAMONE

YOU'RE THE ONE FOR ME
BLAKE AARON INNERVISION

HOUSE OF GROOVE
EUGE GROOVE SHANACH1E

M -POWERED
MARCUS ANDERSON FEAT. FOUR80EAST ANDERSON

DOES ANYBODY REALLY KNOW WHATTIME IT IS?
BRIAN BROMBERG ART ISTRY/MACK AVENUE

DON'T WALK AWAY
JONATHAN BUTLER MACK AVENUE

O 34 CELTIC WOMAN
BELIEVE MANHATTAN 79660

5 3
CELTIC THUNDER

29
VOYAGE CELTIC THUNDER 016471/DECCA

GAELIC STORM
CHICKEN BOXER LOST AGAIN 20061

7 7 6
ANTIBALAS
ANTIBALAS DAPTONE 0211.

26 VARIOUS ARTISTS
UFESCAPES AFTERNOON IN PARIS MOOD MEDIAS:9W

LUCIANA SOUZA
- DUOS III SUNNYSIDE 1315

10 11 26VARIOUS ARTISTS
LBESCAPES: JUST REIM: MAUI MOOD MEDIA 58102 EX

11 9
3

LIONEL LOUEKE
HERITAGE BLUE NOTE 27742

12 8
13 VARIOUS ARTISTS

CAFE CON MUSICA NATIONAL 20078 DOSTARBUCKS

RODRIGO Y GABRIELA AND C.U.B.A.
AREA 52 RUBYWORKS 01361510

SOUNDTRACK
THE INTOUCHABLES TF I 0111TAL EX/SONY MASTERWORKS

15 13
43 SOUNDTRACK

THE DESCEROANTS FOX/SONYCIASSICAL %MIST MASTERWOR/S

6 4

O 12
9 6

ICIRENEE FLEMING
THE ART OF RENEE RIMING DECCA ommoEcrA CLASSICS'.

1
28 VARIOUS ARTISTS

URSCAPES CLAMCAL STRESS BRE UFESUA8 MOO DITA000 9814

2
TI

MOONRISEMOONRISE KINGDOM FOCUS FEATURES 718892/ABKCO

0 5 31 2UI

O
DVORAK: CELLO CONCERTO TELARC 32927,CONCORO

LL BAILEY/JUN MANIANDIANAPOUS SYMPHONY ORCIL

112 THE METROPOLITAN OPERA ORCHESTRA AND CHORUS
TWILIGHT OF THE GODS DG 017249/DECCA CLASSICS

3
13

DANIEL BARENBOIM
BEETHOVEN FOR ALL DECCA/DG 016871117ECCA CLASSICS

8 A
21

AUDIOMACHINE
CHRONICLES AUDIOMACHINE 74741

9 4 9 MILOS KARADAGLIC
PASMN MERCURY CLASSICS/0G 017000/DECCA CLASSICS

CONSPIRARE (JOHNSON)
SALIM BARBER: AN AMERICAN ROMAPRICHARMONIAIAJNOI ODSR

VARIOUS ARTISTS
FIFTY SHADES OF GREY CAPITOL 28466

2012

0 TRADITIONAL
CLASSICAL ALBUMS -

ARTIST
TITLE IMPRINT & NUMBFR,' DISTRIBUTING LABEL

0
3

4

7

11

12

ID 7

6 5 45

19,
45

9 10 45

17INKS

ANDREA BOCELLI
CONCERTO: ONE RIGHT IN CENTRAL PARK SUGAR 0193771ECCA

IL VOLO
IL VOLO OPERA BLUES/GATICAARENTOR,GEFFEN 015517/164

JACKIE EVANCHO
DREAM WITH ME SYCO 87061/COLUMBIA

ITZHAKPERLIAAN/CANTORYITZCHAK MEIR HELEGOT

ETERNAL ECHOES SONY CLASSICAL 420(61S310 MASTERWORKS

IL DIVO
WICKED GAME SYC096448/GOLUMBIA

2CELLOS
2CELLOS MASTERWORKS 91011iSONY MASTERWORKS

LONDON PHILHARMONIC ORCHESTRA
THE GREATEST VIDEO GAME MUSIC 05 114

JIM BRICKMAN
ROMANZA SOMERSET 55102 EX

10 6
47 YOYOMAISTUART DUNCAN/EDGAR MEYER/CHRISTHILE

ME GOAT R00E05851016 SOW CIASSIDI18111850,IY tOSTIRMRKS

C1

IYIWOJES ROT ONAULLESCATEAWNHEICr6SDEA

IL VOLO

61013MPESZUSNINAYALUINOODIC0MINOSINKINIEWOW1
IF GRIEF COULD WAIT ECM 016426/DECCA

O 14 67 ILLVEY9TitgESPNAPPWW660C419.10FIEEFFENOIR69.11

13 13 15
ALFIE BOE
ALRE DECCA 016422

O 15 46 OS
I211F1'101FHirl S DG 015849"/DECCA

VITAMIN STRING QUARTET
VS0 PUIOWAS1400ERIIKa IRS AM VOL 1931)1M051010161TAL CE

15 12 2

0 WORLD ALBUMS -

;I§ ARTIST
55 TITLE IMPRINT& MAIBER/DLSTRIBUTINGLABEt0® G -DRAGON

ONE OF A KIND (EP)90 DIGITAL EX

2 1 5 DEAD CAN DANCE
ANASTASIS PIAS 55'

O 10

11
39 SOUNDTRACK

DOWNION ABBEY CARNIVAUMAS1ERPIECE016260/DECCA

 LOS ANGELES MASTER CHORALE
GORECKI: MISERERE DECCA 0171&/DECCA CLASSICS

0 CZ LEIF OVE ANDSNES/MAHLER CHAMBER ORCHESTRA
REKINISIERITHMIONEZTAID9Y1amonw ion6.30

WATER NIGHT DECCA 01E636

14 23 ERIC WHITACRE

13
34 MORMON TABERNACLE CHOIR

RORY! MUSIC OF REJOICING MORMON TAMMACLE CNOR 91S3261

-A /6 ARTIST
X3 3 35 UTLE imPRINT&NUNIBER/ DISTRIBUTING LABEL

1 I 29

3

2 73

111) 4 "

44

2

60

ITZHAK PERLMAWCANTOR YITZCHAK MDR HELF6OT
2

ESPIAL ECHOES SONY CLASSICAL 420061S800 MASTERWORKS

O 15 2
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TITLE911111111P1
ARTIST IMPRINT/PROMOTIONLABEL

O 1 7 121

O 3 19 13
BANDA EL RECODODECRUZUZARRAGA FONOVISAAPALE

TE QUIERO
ARJONA METAMORFOSIS

3 2 17

O 5 7

O 4 7°

O 14

O 14 9

O 9 10

9 6 34

10 7 9

11 17 32

12 10 37

13 16 10

14 11 29

 20
16 18

17 15

18 13

 22
20 19

 23
CD28

CD30

14

10

20

41

13

211

18

4

24 12 10

O 25 7

26 26 6

27 21 7

O 29 6

29 27 4

O 35 6

O 33 4

32 24 16

33 31 20

SIN RESPIRACION

MIRANDO AL CIELO
ROBERTOTAPIA FONOVISAAJFALE

ALGO ME GUSTA DE TI
WISIN N YANDEL FEAT. CHRIS BROWN 8.T.PAIN MACHETEAIMLE

INCONDICIONAL
PRINCE ROYCE TOP STOP

PASARELA
DADDY YAM(EE ELCARTEUCAPITOL LAT,

CABECITA DURA
LAARROUADDRA BANDA ELUMONDERENE CAMACHO DISAUM,

GENTE BATALLOSA
CALIBRE 50 FEAT BANDA CARNAVAL DISAGMLE

AMOR CONFUSO
GERARDO ORTIZ DELSONY MUSIC LAT1N

NO ME COMPARES
ALEJANDRO SANZ UNNERSAL MUSIC lATINOMMLE

UN HOMBRE NORMAL
ESPINOZA PAZ VIOEOMAXIDISAUMLE

DUTTY LOVE
DON OMAR FEAT.NATTY NATASHA ORFANATUMACIIETEUNILL

EL BUEN EJEMPLO
CA LIBRE 50 0 ISA4JRALE

Al SE EU TE PEGO
MICHELTELD PANTANNAURGE/SONY MUSIC LATIN

ERES MI SUENO
FONSECA PROYEGIONASIVIANOWSONY MUSIC LAI IN

WILL U STILL LOVE ME TOMORROW
LESLIE GRACE TOP STOP

HASTA QUE SALGA EL SOL
DON OMAR ORFANATBMACHEITAMLE

BAILANDO POR EL MUNDO
JUAN MAGAN HAT PTTBUU.& EL CATA SONY MUSIC LATIN

TE MIRABAS MAS BONITA
C HUY UZARRAGA Y SU RANDATIERRASINALOENSE DISAUMLE

EL PASADO ES PASADO
ADICTIVA BANDA SAN JOSE DE MES1U ASSONYMUSICLATIN

ESTILO ITALIANO
JESUS WEDA Y SUS PARIENTESDISCOS SOIRONOYISAAJMIE

ECHA PA'LLA (MANOS PA'RRIBA)
PITBULL MR.3DBFAMOUSARTIST/SONY MUSIC LATIN

SOLO VINE A DESPEDIRME
GERARDO ORTIZ DEUSONYMUSICLATIN

HASTA QUE TE CONOCI
MANA WARNER LATINA

365 DIAS
L OS MANES DETUUANA FONCMSAMMLE

DIOSA DE LOS CORAZONES
KEN -Y, ZION, LOBO, LENNOX, ARCANGEL. ROA PINA

BALADA (TCHE TCHERERE TCHE TCHE)
GUSTTAVOUMA PANTANNALRGE, SOM UVREFSINY MUSIC LATIN

YA TE OLVIDE
YURIDIA SONY MUSIC LAIIN

NO SIGUE MODAS A.K.A. ELLA NO SIGUE MODAS
DON OMAR RAT. JUAN OREANATONACHETEARALE

WHISTLE
RORIDA POE BOY: ATLANTIC

MI PROMESA
PESADO DISAUMLE

WHERE HAVE YOU BEEN
R !HANNA SRPOEFJAMIICUMG

LA DIABLA
ROMEO SANTOS SONY MUSIC LATIN

O IlEta TU ERES PERFECTA
OSCARCITO MANAGERSHOWSiCROSSOVER

35 32 2
DETRAS DE MI VENTANA
JE NNI RIVERA FONOVISAUMLE

O 37 LLUEVE
INTOCABLE GOOD'

O 39 , DONDE ESTES LLEGARE
A L EMS & ROO SONY MUSIC LATIN

C)
43

2 EN RESUMEN
BANDA LOSRECODITOSERSAMMLE

39 15 QUE PENSABAS?
}WRAC* PALENCIA FONOVISAIUMLE ONE MORE NIGHT
MAROON SAFJAOCIONEANTUiSCOH

DISENAME41 40 12
JOAN SEBASTIAN FASJSKALONA

CD
50

ALGUIEN
KANT GARCIA SO NY MUSIC LATIN

EL PRIMER LUGAR
1A0FOGINALBANDAELUMON [(SALVADOR WARPAGA FONEMSAUWLE

44 41 2
QUE BUEY SOY
LA NUMERO 1 BANDA JERU DE MARCO &FLORES GARMEX

45 47
14

LAS MORENAS
EL COYOTE Y SU BANDA TIERRA SANTA ISAMORENA

NEW
VACIANDO BOTELLAS
RDELRUEDA 0ISAUMLE

NEW

NEW

RIVAL
ROMEO SANTOS FEAT. MARIO DOOM SONY MUSIC LATIN

SAN LUNES
BANDA lATRAKALOSA DISCOSSABINAS/REMEX

49 34
14 DAME LA OLA

TITVEL BAMBINO" SIENTE

50 44 19 DESCUIDE
MONTE DE DURANGO MASONY MUSIC LATIN

With only 19 stations on the Tropical

Airplay panel, the chart is often volatile.

This week, Oscardto's "Tu Fres Perfecta"

vaults 19-1 thanks to increased plays at

WSKO New York (amounting to 80% of

its 3.2 million Tropical Airplay audience,

according to Nielsen BDS).

TOP LATIN ALBUMS'"

NOT SNOT
DEBUT

2 3

O 3 23,

4 4 11

O 7 45

6 2 4

8 51

6 29

9 9 19

10 11 20

11 5 2

7

a

(I) 24 97

13 10 4

0 28 132

15 15 43

16 13 8

17 12 31

18 14 11

19 17 4

0

ARTIST
TITLE IMPRINTiDISTRIRUTING LARD_I

ElDADDY YANKEE
PRESTIGE EL CARTEL 19164/CAPITOL LATIN

MANA
EXIUADOS ES LA HAMA WARNER IATINAS32125

PRINCE ROYCE
PHASE 11 TOP STOP 5313777/AG

WISIN & YANDEL
MIMES MACHETE 016992/UMLE

ROMEO SANTOS
FORMUMVOL1 SONYMUSIC LON B20,6

VARIOUS ARTISTS
IAFORFAULA THE COWAN,. P1NA7020850AMMUSIC LATIN

JULION ALVAREZ Y SU NORTENO BANDA
EN VIVO °ISA 017237AIMLE

JENNI RIVERA
JOYASPRESTADAS POP FONOVISA354660UMLE

LOS BUKIS
!COMO& 5 MOS FONOVISA016EGRUMLE

DON OMAR
MRS: NEW GENERATION ORFANATOIMACHETE01622BUMLE

MIGUEL BOSE
PAPITWO WARNER LATINA 532274

SHAKIRA
SALE EL SOL EPIC77433SONY MUSIC LATIN

PESADO
MI PRO M ESA I//SA 017IZ UMI

CAMILA
DEJARTE DE AMAR SONY MUSIC LATIN 59881

JENNI RIVERA
JOYASKIESTADAS BANDA FONOVISA35765SUMLE

ROBERTO TAPIA
EL MUCHACHO FONOOS4017035UMLE

JESSE & JOY
CON MIEN SE OUEDA EL PERRO? WARNER LATINA 52E027

JESUS OJEDA Y SUS PARIENTES
ESTILO ITAUANO DISCOS SOLRONOVISA017144UMLE

HECTOR ACOSTA "EL TORITO"
cala.coameimumeastoosseausamoosoutm

=N'KLABE
LA SALSAVIVE NUM S90116.SONYMUSICLATIN

21 19 7

22 21 26

leig2LOS BUITRES DE CULIACAN SINALOA
TRIBUTOALMASGRANDECHALNOSANCHESV P2118

LAARROLLADORABANDAELLIMONDERENECAMACHO

ICONO& 25 EXITOS El ISA 01711511,AL

MARCO ANTONIO SOLIS
AVCCAMILINMSDANDOESDERKISARBIKAIRAIDWIZAULtE

CONJUNTO PRIMAVERA
'CONN, 3 MOS FONOVISA0168E0UMLE

3BALLMTY
INTENTALO FONOVISA35466.31UMLE

LOS YONIC'S
icoNos:aerffesriwovuoirna.umm

EL TRONO DE MEXICO
A CORAZON ARIERTO FONOVISA01616441MLE

ESPINOZA PAZ
UN HOMBRE NORMAL VIDEDMAIYINSAINEWUMLE

LOS INQUIETOS DEL NORTE
IDSHOIONSCUMOUP.EASID.1.6CSEN-LIAMILIAGELMACEIGUAI

VARIOUS ARTISTS
U1SBANDASROMANTITASDEAMERITA21I1213134016382UMLE

LUCERO & JOAN SEBASTIAN
IN LOUD SKAL ONA EEO

ARJONA
INDEPENDIENTE METAMORTOSIS 529011/WARNER LATINA

GERARDO ORTIZ
ENTRE DIOS Y EL DLAI3LODEL912511SONY MUSIC EARN

LAARROLLADORABANDAELLIMONDERENECAMACHO

PACE
SETTER

KANY GARCIA
KANY GARCIA SON MUSIC LATIN 40342

EL TRONO DE MEXICO
10 MEJOR OE ELTROND DE MEXICO FONOVISA01FRIVUMLE

24 20 6

25 16 12

26 18 19

27 22 41

28 26 7

O 31 12

O 36 30

31 25 8

32 27 33

33 23 171

34 30 50

O 40 54

36 34 34

38 32 10

39 33 4

40 37 16

O 4228
42 35 71

43 29 15

44 41 75

IPAEVERSIBLE..2012 DISADIE45111MLE

VARIOUS ARTISTS
A MI MEMO FONCMSA01725hUMLE

CONJUNTO ATARDECER
DE MIL MANERAS_ SIN LIMNS LUSA 01692&UNILE

CAMILO SESTO
TO G RANDES ()OTOS VERSE 9:60

JUANES
JUANESATIVUNPWISGEI UNIVEFSAL MLISICIA1INOOKOKILIWE

YURIDIA
PARA MI SONY MUSIC LATIN 92067

TIERRA CALI
UPISI2I10ENMICTCE45INEWICINAER5,119ClAIDINSMAIE

LOS HOROSCOPOS DE DURANGO
IREJRAS PERO BUMS_ PA F1STEAR FONOVISA016913UMLE

MANA
DRAMA Y LUZ WARNER LATINA 52

=TROPICAL PANAMA
ELPHACIA811110EURITACORDIPAIWAPCOACAVURAITBRAINO

46 46 29
CALIBRE 50
EL OVEN EJEMPLO DISA016554AJMLE

OA=REIK

PEUGRO SON', MUSIC LATIN 89571

48 47 4
IVY QUEEN
MUSA SIENTEAJNIVERSAL MUSIC LATIN06551501JMLE

CIDJ GELD
RESTAIREIALVOL2MMTMOLOIENUNCKFCNIBASA0173749ME

0 55 4
ANTONIO AGUILAR
15EGTOS MUSART 4603/ BALBOA

Marc Anthony opens at No. 11 on Latin

Digital Songs (see Billboard.bizicharts)

with `Tautly° de Este Amor," the theme

from Argentine telenovela "Lobo." It sells

slightly more than 1,000 downloads in its

debut week. He last appeared on the sales

list with "Aguanile" in July 2011.
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g

O 2 29
en SIN RESPIRACION

BAMIAELFECGOORECTILINWERAGAFCINDASAUMIE

MIRANDO AL CIELO
1 20

ROBEFITO TAPIA FO NOVISA1JMLL 5 CABECITA DURA
LAARROUADOPARANOA RAMON DE RENE CAMACHO DISAUM1L

O 4 14 GENTE BATALLOSA
CAUBRE 50 FEAT.BANDA CARNAVAL DISAAJMLE

TITLE
ARTIST IMPRINT. PROMOTION LABEL

AMOR CONFUSO
3 35

GERARDO 01171Z DEL/SONY MUSIC lAll N

ip 7 13

8 35

EL BUEN EJEMPLO
CAWOOD DISAKIMLE

UN HOMBRE NORMAL
ESPINOZA PAZ VIDEOMAXXISNUMLE

, LO QUE PIENSO DE TI
BANDArARNAVALOISkUMLE

O 10 10
TE MIRABAS MAS BONITA
CHOY LIZARRAGAY SU BANDA TIERRA SINALOENSE DISAUMLE

10 9
26

EL PASADO ES PASADO
LA AD1CTIVA BANDA SAN JOSE DE MESILLAS SONY MUSIC LATIN 14 5 SOLO VINE A DESPEDIRME

GERARDO ORTIZ DatSONY MUSIC LATIN

12 11
15 365 DIAS

LOSTUCANESDETUUANA FONCAISAUMLE

O 15 13 MI PROMESA
PESO° DISAAJMLE

14 16 9
DETRAS DE MI VENTANA

JENN1RNERA FONOVISAUM,

O 17 EN RESUMEN
BANDA LOS RECOOITOS C WWII

O 23 4
EL PRIMER LUGAR
LA 01PaGINALBAKIAELUMON CESALYADOR UZARRAGA FONOVSAL,11

pb
17

DISENAME
JOAN SEBASTIAN FASJSKALONA

 19 10
IF/AtolkAl BOTELLAS

O 7 SAN LUNES
BANDA lATRAKALOSA DISCOS SABINASOREMID,

O 21 11 210Vg isNumLE

CD TROPICALAIRPLAY- 'MP -
TE1;s1;

53 3o PROMOTION LABEL

19 15
CITU ERES PERFECTA

OSCARCITO MANAGER SHOWS/CROSSE/VI RO
2 7

2 10

3 25

O 7 17

O "
O 18 12

O 5 3

O 1"
O 26 4

O 8 13

O 27 4

O 16 11

CD14 7

O 15 7

16 12 16

O 17 16

13 7

19 11 14

11

4

108

O 74

#1
WK

TE QUIERO
AGANA METAMORFOSIS

WILL U STILL LOVE ME TOMORROW
LESUE GRACE TOP STOP

INCONDICIONAL
PRINCE ROYCE TOP STOP

ERES MI SUENO
FONSECA PROTECT° NASH/HANDY SONY MUSIC !MN

ESTA NOCHE SI
REY RUIZ LUNA NEGRA

PASARELA
DADDYYANKEE ELCARTEUCAPITOL LATIN

LEJOS
TOBY LOVE TOP STOP

MI VIDA ERES TU
=ABE NUL IFEISNY MUSIC LATIN

AY! DIOSITO
DIEGO INDIE

NO TE DEJARE DE AMAR
MAFIRO SPANGUSH GLOBAL

CUANDO ME MUERA
1MWE COLON 7£16;LW

EL AMOR EXISTE
JERRY RIVERA PLATINUM MELODIESNENEMUSIC

EL CARINO ES COMO UNA FLOR
ANDY ANDY& ALE( PAOTOS WEPARANET

ALGO ME GUSTA DE TI
WISI N & YANDEL FEAT.CHIUS BROWN &T.PAIN MACHETEAIMLL

JUST THE WAY YOU ARE
KARLOS ROSE JR

HASTA QUE SALGA EL SOL
DON OMAR ORFANATONACHElliUMLE

NO ME COMPARES
ALEJANDRO SANS UNIVERSAL MUSIC LATINOAIMIE

DAME LA OLA
TITVEL BAMBINO" SANTE

WHERE HAVE YOU BEEN
R1HANNA SRP/DEFJAMADJMG

Ct LATIN POP
AIRPLAY'.'

W

.g1 1!g5' T:O KM TE QUIERO
ARJONAMETAMORFOSIS

TITLE
ARTIST IMPRINTIPROMOTION LABEL

2 4 30
Al SE EU TE PEGO
MICHEL TELO PANTANNA1AYGE/SONYMUS1C LATIN

3 3
24 ADDICTED TO YOU

SHAKIRA EPCSONY MUSIC LATIN

O 13
5 5

0
7 6

8 2

O 12
10 7

11 14

12 11

13 9

14 10

 15
 17
 19
1 8 16

O 21
O 22

16 INCONDICIONAL
PRINCE ROYCE TO P STOP

36 DUTTY LOVE
DON OMAR FEAT. NATTY NATASHA ORFANATO/MACIETEJUMLE

7 ALGO ME GUSTA DE TI
WISIN & YANK!. FEAT.CHRIS BROWN TPAIN macrimumu

11
NO ME COMPARES

ALEJANDRO RANI UNIVERSAL MUSIC LAO IN QUM LE

12 HASTA QUE TE CONOCI
MANA WARNER LATINA

14 YA TE OLVIDE
YURIDIA SONY MUSIC LATIN

BAILANDO POR EL MUNDO
44

JUAN MAGAN FEAT. PITBULL & EL CATA SONY MUS IC LAM

15

14

21

13

ERES MI SUENO
FONSECA PROTECT!) NASHAIANDY7SONY MUSIC LATIN

PASARELA
DADDY YANKEE EL CARNUCAPITOLIARN

HASTA QUE SALGA EL SOL
DON OMAR ORFANATOMACKTEAJMLE

BALADA (TCHE TCHERERE TCHE TCHE)
GUSTTAVOLIAA PANTANNWRGE/SOMLMIKONYMUSICIATIN

ECHA PA'LLA (MANOS PA'RRIBA)
NTBULL MR 37BFAMOUS AM/ST/SONY MUSIC LATIN

WILL U STILL LOVE ME TOMORROW
LESUE GRACE TOP STOP

8 WHISTLE
FLORIDA POE BOY/ATLANTIC

5 NO SIGUE MODAS A.K.A. ELLA NO SIGUE MODAS
DON OMAR FEAT.JUANMAGAN ORFANATOANICHETE/UMLE

5 ALGUIEN
KANY GARCIA SO NY M US IC LAT IN

ONE MORE NIGHT
MAROON S ASIKOCTONEANTERSCOPE

Ct LATIN RHYTHM
AIRPLAY'"

O
TITLE

5 5 5 S ARTIST IMPRINT/PROMOTION LABEL

1

2 Ms IMSINGYANDELFEACCHRISBROMMTPAINMACHEIFAARE

9 ALGO ME GUSTA DE TI

2 16

3 3 44

O 9

4 5 24

5 4 43

17

7 6 11

8 7 17

9 8 50

O 10 15

11 12 23

12 11 12

PASARELA
DADDY YANKEE EL CARTELJCAPITOL LAT IN

DUTTY LOVE
DON OMAR FEAT NATTY NATASHA ORFANATOMACHETEAIMIE

HASTA QUE SALGA EL SOL
DON OMAR ORFANtATOMACHEIBUMLE

BAILANDO POR EL MUNDO
JUAN MAGAN FEAT. P1TBULL & EL CATA SONY MOS IC LATIN

ECHA PA'LLA (MANOS PA'RRIBA)
PETBULL MR 3050FAMOUS ARTIST/SONY MUSIC LATIN

DIOSA DE LOS CORAZONES
KENN, ZION LOBO,LENNOK ARCANGEL & RICA PI NA

S

DONDE ESTES LLEGARE
ALEXIS & ROO SONY MUSIC LATIN

FOLLOW THE LEADER
WISIN & YANDEL. JENNIFER LOPEZ MOUE/OWE 113

NOCHE DE PLACER
AIRSBISATIONFEATKIBLESDYSATOMADIIPAROSA AlE,SR454110N

® =III AMOR REAL I g

GOCROFEALYANGEL&WAYNEWONDERNEWERAVE4MUSIC Au

14

NO SIGUE MODAS A.K.A. ELLA NO SIGUE MODAS
DON OMAR FENT JUANMAGAN ORFANATUMACHETEMMIE

LOVUMBA (PRESTIGE)
DADDYYANKEE EL DIATEKAPITOL LATIN

AYANTAME
REGALES FEAT. EL POTRO ALVAREZ SUMMA

 15 12 NO TE DEJARE DE AMAR
MATFIO SPANGUSHGLOBAL

16 14 14 NO SE VE
FRO Nil EL FEAT. DE LA GHETTO CIIRE

O 17 TACATA'
TACABRO DANCE ANOLOVEULTRA

18 16
16 LUNA LLENA

BABY RASTA & GIUNGO OUNIS

19 18
NORESTE CALIENTE

A BAND OF BITCHES APODACA/ SONY MUSICUOIN

SE CREE MALA
PLANE; PINA

DADDY'S HOME AT NO. 1
Daddy Yankee claims his sixth No. 1 on Top Latin Albums as Prestige enters

with 8,000 sold, according to Nielsen SoundScan. "Lovumba (Prestige),"

the premiere single from the album (his first through Capitol Latin),
readied the top of Hot Latin Songs earlier this year. Its latest cut, "Pasarela,"

peaked at No. 4 a month ago. This week it earns a bullet-likely due to
MillPrestige's release -week promotion-and heads back up the list (8-6; up 2%

in audience, according to Nielsen BDS). -Keith Caulfield
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HALL OF FAME
SEPTEMBER 29. 2012

WE SCRIPT FT. MLLLAM PHO `MCI -A IC

LETMELOVEYOU INILYOULEAFINTOLOVE YOURSELF

NE -YO MOTOWN

GOOD TIME
ONACITY&CARLY RAE JEPSEN 604/SCH00LBOY

SHE WOLF (FALLING TO PIECES)
DAVID GUETTA FISIA WHAT A MUSIC

BLOW ME (ONE LAST KISS)
PINK RCA

ONE DAY / RECKONING SONG
ASAFAVIDAN&THEMOJOSTELMAVARTOUR

YOU BRING ME JOY
AMELIA LILY XENOMANIA

I CRY
FLORIDA POE BOY

9 SOME NIGHTS
FUN. FUELED BYRAMEN

1 0 NEW PLAY HARD
DAVID GUETTA FENENO & AKONWHAT A MUSIC

() CANADA
ALBUMS

(NIELSEN SOUNOSCANI SEPTEMBER 29.2012

1
DEAD SILENCE
BILLY TALENT WAHNFR MUSIC CANADA

NEW COEXIST
THEXX YOUNG TURKS

3 NEW AWAY FROM THE WORLD
DAVE MATTHEWS BAND RAMA RAGS/RCA

4 NEw TEMPEST
BOB DYLAN COLUMBIA

5 NEW MES AMOURS MES AMIS
PAUL DARAICHEMP3

NEW MAREE HUMAINE
MANE MIUTARI D ISSUES 7IEME CIEL

7 NEw LA FUTURA
MOP AMERICAN/REPUBLIC

8 NEW THE CARPENTER
THE AVETT BROTHERS AMERICAN/REPUBLIC

NOW! 20
VARIOUS ARTISTS EMI

10 1

THE SHEEPDOGS
THE SHEEPDOGS ATLANTIC

..) BRAZIL
ALBUMS

gi(APBEIMIELSEN)

1
1 CARROSSEL

VARIOUSAFMSTS BUILDING

2 NEW AGAPE AMOR DIVINO
PADRE MARCELO ROSSI SONY MUSIC

SEPTEMBER 9.2012

3 3 AVENIDA BRASIL:INTERNACIONAL
VARIOUS ARTISTS SOM LIVRE

4 5 OUSADIA E ELEGRIA
THIAGUINHO SOM UVRE

5 4 AVENIDA BRASIL: NACIONAL
VARIOUS ARTISTS SOM LIVRE

7 PAULA FERNANDES AO VIVO
PAULA FERNANDES UNIVERSAL

7 AO VIVO: EM FLORIPA
VITOR& LEO SONY MUSIC

8 9 QUAN DO CHEGA A NOITE
WAN SANTANA SOM LIVRE

9 RACA NEGRAE AMIGOS AO VIVO
RACANEGRASOM LIVRE

10 2 0 QUE VOCE QUER SABER DE VERDADE
MARISA MONTE EMI

10 MEXICO
NOTLI!!:

33 (NIELSEN BOST SEPTEMBER 29.2012

1 , AIRE SOY
MIGUEL BOSE & XIMENA SARINANA WARNER

2 2 WHERE HAVE YOU BEEN
RIHANNA SRP/DEF JAM

3 CHASING THE SUN
THE WANTED GLOBALTALENT/MERCURY

5 NO ME COMPARES
ALEJANDRO SANZ UNIVERSAL

5 3 CABECITA DURA
LAARROLLADORABANDAELUMMIDEMMECARACHO 064

6 21
WHISTLE
RORIDA POE BOY/ATLANTIC

7 4 HASTA QUE TE CONOCI
MANA WARNER

8 9 EN EL AMOR HAYQUEPERDONAR
BEUNDA CAPITOL

9 7 CALL ME MAYBE
CARLYRAEJEPSEN604/SCH00LBOWINTERSCOPE

, FRIO
FEY SONY MUSIC

°JAPAN
BILLBOARD JAPAN HOT 100

0 5 (HANSHIN/SOUNDSCAN
JAPAN/PLANTECH) SEPTEMBER 29 2012

1
RE FUMETSU NO SCRUM

KAT-TUNJSTORM

2 NEW FIREFLY
BUMP OFCHICKEN TOYS FACTORY

10
LEO

YOU3
LEO IBRIVICTOR

4 6 GOOD TIME
OWL CRY&CARLY RAE JEPSEN UNIVERSAL

24KARATS TRIBE OF GOLD
EXILETRIIM RHYTHMZONE

6 3 GINGHAM CHECK
AICB48KING

7 IV FORCE
SUPERFIYWARNER

8 5 YORU NO ODORIKO
SAKANACTION VICTOR

9  CALL ME MAYBE
CARLY RAE JEPSEN UNIVERSAL

10 1

AOPPANA
KANJANIEIGHT IMPERIAL

OD. KOREA
BILLBOARD KOREA K -POP HOT 100

5108 i (BILLBOARD KOREA) SEPTEMBER 29,2012

1 1

ALL FOR YOU
SEOINKOOKJEONGEUNAJWYFISH Ellt&A CLUE FM

2 NEW 1-0mNIPSGETelmI
EL PLED'S

GMDIBASGSOINNFTG. YOU3 NEW
MIATUNAYG ENTERTAINMENT

4 GANGNAM STYLE
PSYCJ E&M & BON FACTORY

5
3

SEXY LOVE
TARN CORE CONTENTS MEDIA

6
2

THAT XX
G-DRADONY6 ENTERTAINMENT

NEw CRAYON
7 GORAGONY6 ENTERTAINMENT

NEW SECRETPOISON

6 I NEED YOU
9 HUHGAK MA VIEWGA ENTERTAINMENT

IT HURTS10
NEW HUH GAK A CUBE ENTERAINMENT

el SPAIN
DIGITAL SONGS

!NIELSEN SOUNOSCAN

INTERNATIONAL{ SEPTEMBER

I

TE VOY A ESPERAR
AIANMAGAN FEATURING BEUNDA SONY MUSIC

2 NEW
-:Allt011ALT1O RAN TRIMECA

3 3

4 4

5

6

7

8

9

SOMEBODY THAT I USED TO KNOW
GOTYEFEAT.KIMBRASAMPLESVSECONDSELEVF_N

CALL ME MAYBE
CARLYRAEJEPSEN6041SCHOOLBOY

6 WHISTLE
RORIDA POE BOY

7 TACATA'
TACABRO DANCE AND LOVE

NEw THIS IS LOVE
WILLIAM FEATURING EVA SM1ONSWILL AM

TE HE ECHADO DE MENOS
PABLO ALBORAN TRIMECA

EUPHORIA
LOREEN WARNER

ID

10 RAYOS DE SOL
(YE) JOSEDERICOFEATURING HENRY MENDEZ ROSTER

I IRELAND
=.111:1=MMEI

fiNNTIEELSRNEANT,S.ONUAN0DSCAN

HALL OF FAME
THESCSIPT FT. WILLIAM PHONOGENIC

2 I FOLLOW RIVERS
2 IMMEULLRECORDINGS

SEPTEMBER 29, 2012

3 3
LITTLE TALKS
OF MONSTERS AND MEN SKRIMSL EHFLAEKJARAS 1

4 5
WE ARE NEVER EVERGETT1NG BACKTOGETHER

TAYLOR SWIFT MG MACHINE

5 7 SOME NIGHTS
FURFUELED BYRAMEN

6 NEw HOW DO YOU DO ITT
GERRY ANO THE PACEMAKERS EMI

7 RE GOOD TIME
OWL CRY &CARLY RAE JEPSEN 604/SCHOOLBOY

SHE WOLF (FALLING TO PIECES)
DAVID GUETTA FTSIAWHAT A MUSIC

9 9
BOM BOM
SAM AND THE WOMPI ST IFFMNE MORE TUNE

.WINaSsyco

GERMANY 4111.

(MEDIA CONTROL) SEPTEMBER 29, 2012

1
NEW DEAD SILENCE

BILLY TALENTWARNER MUSIC 45331,A

2 TEMPEST
BOB DYLAN COLUMBIA

3 NEW COEXIST
THEXXYOUNG TURKS

4 PRIVATEERING
MARK KNOPRER WILL D. SIDE/MERCURY

5 NEW LA FUTURA
ZZTOPAMERICANIREPUBLIC

5 NEW FIRNSHN
257ERS SELFMAOE

7 NEW ELYSIUM
PET SHOP BOYS CAPITOL

2 HAVOC AND BRIGHT LIGHTS
AIANISMORISSUFECOLLECTNESOUNDS/COLUMBLO

9 RE NOTHING BUT THE BEAT
DAVID GUETTA WHAT A MUSICNIRGIN

NARKOSE10
NAZARWOLFPACIC

AUSTRALIA
=IN=1011212

1; gl SEPTEMBER 29.2012

1 NEW CHASING GHOSTS
THEAMRY AFFUCTION ROADRUNNER

2 NEW CliCe7VY(OlgITTURKS

3 PACIFICA
THE PRESETS MODULAR

BIRDY
BIRDY 14TH FLOOR

5
1

NORTH
MATCHBOX TWENTYEMBLEMATLANTIC

MINILASEYCHAMBERSANDSHANENICHOLSON LIBERATION

THE SAPPHIRES
SOUNDTRACK SONY MUSIC

8 TEMPEST
BOB DYLAN COLUMBIA

9 NEW THE SCRIPT PHONOGENIC/RCA

10 7 OVEREXPOSED
MAROON 5A&WOCTONE

1+ SWITZERLAND
DIGITAL SONGS

xi H (NIELSEN SOUNOSCAN

INTERNATIONAL) SEPTEMBER 29 2012

ONE DAY / RECKONING SONG
ASAFAVIDAN & THE MOJOS TELMAVANFOUR

2 2 I FOLLOW RIVERS
LYIME U LL RECORDINGS

3 READ ALL ABOUT IT, PT III
EMEU SANDE VIRGIN

4 10 GOOD TIME
OWL CITY & CARLY RAEJEPSEN 604/SCHOOLBOY

5 4 SUMMERTIME SADNESS
LANA DEL REY POLYDOR

6 NEW PLAY HARD
DAVIDGUETTA FT. NENO&AKON WHATA MUSIC

7 THIS IS LOVE
WILLIAM FL EVASIMONSWILLLAM

8 5 SCHAU NICHT MEHR ZURUCK
XAVAS NAIDOO

9 QUITATE EL TOP
KIKO RIVERA LA PUBLISHING

10 RE CALL ME MAYBE
CARLY RAEJEPSEN601/SCHOOLBOY

aLA

NEW ZEALAND1=MEIIM:=1
g'INNTITRNEANnONT)scAN

1 9

2

3

4

5

6

7

8

2

4

5

6

WRECK & RUNI

SEPTEMBER 29, 2012

GANGNAM STYLE
PSYYG/SCHOOLBOY

FEEL INSIDE (AND STUFF LIKE THAT)
THERIGHTOFTHECONCHORDS&GUESTSCOLLUSION

COME ON HOME
TITANIUM ILLEGAL

BATTLE SCARS
GUY SEBASTIAN FT. LUPE FIASCO SONY MUSIC

WE ARE NEVER EVER GETTING BACK TOGETHER

TAYLOR SWIFT BIG MACHINE

BOOM BOOM
JUSTICE CREW SONY MUSIC

HALL OF FAME
THE SCRIPT FT. WILLIAM PHONOGENIC

ONE MORE NIGHT
MAROON 5A&MIOCTONE

GOOD TIME
OWLCITY& CARLY RAE JEPSEN 604/SCHOOLBOY

10 NEw I CRY
FLO RI DA P 0 E301

7

4

5

6

7

8
CEEM4016COMINAERSN.UOIDASIDCWIFTWAT&MMDM

# UNITED KINGDOM

2

3

4

5

6

7

A (CTHHEROT F Fs ICClA,L U K

NEw COEXIST
THE1M YOUNG TURKS

NEW TIESCRIPT PHONETIC/EPIC

SEPTEMBER 29.2012

NEW TEMPEST
BOB MAN COLUMBIA

20 MYLO XYLOTO
COLDRAYPARLOPHONE

OUR VERSION OF EVENTS
EMEU SANDE VIRGIN

COME OF AGE
THE VACCINES COLUMBIA

BEACON
TWO DOOR CINEMA CLUB KITSUNE

8 NEW HERE'S WHAT I BELIEVE
JOE MCELDERRYUDJ

9 ELYSIUM
PET SHOP BOYS PARLOPHONE

10 6
ILL MANORS (SOUNDTRACK)
PLAN B 679/ATLANTIC

Br

NETHERLANDS
DIGITAL SONGS

,,NNTIEEL:NEANTS.ONIJANLD,SCANX33 SEPTEMBER 29.2012

1 1

ONE DAY / RECKONING SONG
ASAF MOAN& THE MOJOS III MA,AR

2 2 GANGNAM STYLE
PS/VG/SCHOOLBOY

3 3 MORE
SANDRAVANNIEUWLAND8BALL

6, GIRL ON FIRE
4 AUCIA KEYS FT.NICKIMINAJ RCA

, 6 THIS IS LOVE
WILLIAM FT.EVASIMONSWILLIAM

6 EUPHORIA
R6- LO EENWARNER

7 7
MILLION VOICES

OTTOKNOWSREFUNE

8 4 ALONE
ROORTJESMITSBALL

9 9 BEAUTY & DE BRAINS
NIELSON PACEMAKER

10 Na DE WERELD REDDEN
XANDERDEBUISONJE BIZON

a BELGIUM
DIGITAL SONGS

xi gi
1

2

(NIELSEN SOUNOSCAN

INTERNATIONAL) SEPTEMBER 29.2012

ONE DAY / RECKONING SONG
ASAFAVIDAN& THE MOJOS ILIALAVAIIFOUli

GANGNAM STYLE
PSYYG/SCHOOLBOY

3 2 SPECTRUM (SAY MY NAME)
FLORENCE *THE MACHINE ISLAND

MILLION VOICES
0110KNOWSREFUNE

3

4

9
BEN HOWARD TOT OU TARS

10 6 GOOD TIME
OWL CITY&CARLY RAEJEPSEN 604/SCHOOLBOY

CAN'T GET BETTER THAN THIS
PARACHUTE YOUTH SWEAT IT OUTIILMFLF

THIS IS LOVE
WILLIAM FT. EVA SIMONSWILLI AM

NEw WILDEST MOMENTS
JESSIEWAREPMR

NEw PURSUITOFHAPPINESS (NIGHTMARE)

THE FEAR

PORTUGAL
MIMMIEED2312=2=IE

{NIELSEN SOUNOSCAN

INTERNATIONAL) SEPTEMBER 29.2012

THIS IS LOVE
WILLIAM REVAMP/IONS WILLIAM

2 3 PERDONAME
PABLO ALBORAN CON CARMINHO TRIMECA

3 2

4 1

5 5

DANCE AGAIN
JENNIFER LOPEZFT. PIMULL EPIC

ANDA COMIGO VER OS AVIOES
OSAZEITONAS MARIA

WHISTLE
0.0 EDDA POE BOY

6 NEW COUNT ON ME
BRUNO MARS ELEKTRA

7 RE PRIMAVERA
THE GIFT LA FOLIE GIFT

8  MADNESS
MUSE HELIUM3

9 yBALADA (TCHETCHERERE TCHETCHE)
GUSTTAVOLIMAVIDISCO

10 4, WE ARE YOUNG
FUN.FT.JANELLEMONAE FUELED BY RAMEN

I FRANCE
11EIMMEZZE

0 5/
5
t {NIELSEN SOUNOSCAN

5 g INTERNATIONAL) SEPTEMBER 29.2012

2

3

4

2

3

5 4

, CALL ME MAYBE
CARLY RAE JEPSEN604/SCHOOLBOY

PURSUIT OF HAPPINESS (NIGHTMARE)
KocuonmarraposernamS00500Nssiumorofin

BARA BERE
ALEX FERRARI ELECTRONEJO

SHE WOLF (FALLING TO PIECES)
DAVID GUETTA FT. SIAWHAT A MUSIC

THIS IS LOVE
WILLIAM FT. EVASIMONS WILLIAM

6 7 MIDNIGHT CITY
M83. M83

7 6
DOWN THE ROAD

C2C ON AND ON

8 5 C'EST LA VIE
KHALED AZ

9 NEW GOOD TIME
OWLCITY& CARLYRAEJEPSEN 604/SCH00LB0Y

10 10 TOO CLOSE
ALEXCLIME ISLAND

I ITALY
4). DIGITAL SONGS

gW (NIINTERNATIONAL{%iNUAN,D, SCA N33
1 P.E.S.

CLUB DOGO FT. GIULIANO PALMA UV, FRS.

10 NECESSITA LUNATICA
MARCO CARTA ALLANTIC

SEPTEMBER 29 2012

3 3
WHISTLE
FLORIDA POE BOY

4 IL PULCINO PIO
I

PULCINO PM GLOBOIDO IT YOURSELF

5 4 CALL ME MAYBE
CARLY RAE JEPSEN 604/SCHOOLBOY

6 NEw ONE DAY / RECKONING SONG
ASAF AVIDAN & THE MOJOS TELMAVAR/FOUR

7 5 SHE WOLF (FALLING TO PIECES)
DAVIDGUETTA FT. MA WHAT A MUSIC

8 LITTLE TALKS
OEMONSTERSAND MENSKRIMS1 EHF LAEKJARAS 1

9 9 HALL OF FAME
THE SCRIPTFT. WILLIAM PHONOGENIC

10 8
NON VIVO PIU SENZA TE
BIAGIO ANTONACCI IRIS

+ SWEDEN
DIGITAL SONGS

NNTIEELRSNEANTSISCINUANLDSCAN

SEPTEMBER 29, 2912

VART JAG AN GAR
STIFTELSEN MARNI

2 NEw DON'T YOU WORRY CHILD
SWEDISH HOUSE MARA FT. JOHN MARTIN OHM

3 2
HUNGRY HEARTS
NAME UNIVERSAL

4 4 GANGNAM STYLE
PSYYG/SCHOOLBOY

5 NEw HANDERNA MOT HIMLEN
PETRAMARKLUND RAllIA

6 7 GREYHOUND
SWEDISH HOUSE MARA OHM

7 6
ONE MORE NIGHT
MAROON 5A&M/OCTONE

8 5 SOME NIGHTS
FUR FUELED BY RAMEN

9 NEW READ ALL ABOUT IT, PT. III
EMEU SANDE VIRGIN

UTAN DINA ANDETAG
10 NEw KENT RCA

GREECE
=1.1==1:MMMI

X3 3 ICYTAIFP1) SEPTEMBER 29, 2912

1
3 MAGGANEIES

GIANNIS HAROUUS MINOS

2 RE KRYSTI LA
PANGS UNIVERSAL

3
1

GREEK SUMMER HITS 2012
VARIOUS ARTISTS UNIVERSAL

4 7 ST1NKRM TOU HINES KAI TOU SIMERA...
MPIKAKISSTEUOS MINOS

5 RE 01 MERES TOU FOTOS
NATASSA MPORUOU SONY MUSIC

6 5 MINOS 2012: KALOKAIRI
VARIOUSARTISTS MINOS

7 2 BELIEVE
JUSTIN BEBBISCHOOLBOY/RAYMOND BRAUNAMAND

8 6
LIVE: PALLAS 2012
HARISALEMOU& DIMITRAGALANIMINOS

9 4 OIAGGELOIZOUNAKOMASBNMESOGE10
LAVRENTISMAHAIRTSAS MINOS

1 0 BORN TO DIE
LANA DEL REY POLYDOR
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RECORD COMPANIES: Dangerbird Records and Dangerbird

Publishing promote Jenni Sperandeo to president, following
the departure of Dangerbird co-founder Jeff Castelaz and
GM Matt Solodky to relaunch Cast Management. She was
head of promotion.

EOne Music names Carlos Ogando director of national radio
promotion. He was national mixshow promotions/East Coast
regional at Warner Bros. Records.

DAV I

PUBLISHING: BMI appoints Silvia Davi VP/head of strategic
communications and marketing. She was VP/head of
corporate communications and brand at professional services
firm Marsh & McLennan Cos.

Reservoir acquires U.K.-based independent music publisher
Reverb Music and announces that Annette Barrett will
remain onboard as head of the London office and European
operations. She was managing director.

TOURING: Insomniac names John Boyle chief growth officer
and he'll assume the role of CFO on an interim basis. Earlier
this year, he also served as executive producer of Insomniac's
inaugural EDMbiz Conference. Boyle was president of
investor -backed startup Hello Music.

Palace Sports & Entertainment in Detroit names Lauren
Shourd media coordinator, effective Sept. 24. She received
her bachelor of arts degree in advertising with specialization in
public relations from Michigan State University in East Lansing
in May.

BRANDING: Branded entertainment company PlayNetwork
appoints Nicole Rikkinen VP of marketing. She was senior
marketing manager of strategic alliances at Microsoft.

RELATED FIELDS: Commit Media, an entertainment company
dedicated to creating social change, names Alissa Pinck VP of

marketing and media. She was senior VP at Devries.
-Edited by Mitchell Peters

GOODWORKS
OPERATION USA CONCERT TO BENEFIT
THOSE AFFECTED BY DISASTER, POVERTY
Following the successful benefit concerts Rhythm & Soul for Re-
lief and Haiti Relief in the past two years that raised a combined
$20,000, reliefagency Operation USA has scheduled a third show
on Sept. 29 at the Roxy Theatre in Los Angeles to raise money for
disaster and poverty-stricken areas around the world.

The all -ages Rhythm & Soul for Relief II will feature perfor-
mances by Booker T. Jones, Fanny Franklin & the Gents, Quinto
Sol, BlackLight All -Stars featuring Nikki Grier, Chyno Soul and
Jason Joseph, Buyepongo and Penny Reel. The evening will also
feature DJ sets by Tom Chasteen and Anthony Valadez.

Operation USA president/CEO Richard Walden says the funds
will benefit a public school the organization helped open last
year in Jacmel, Haiti, in response to Haiti's 2010 earthquake. The
school was also recently used as a shelter during Hurricane Isaac.
"There's a lot of cleaning up to do, and a lot of supplies were used
up," Walden says. "So we need a bit of funds to put back into the
school." He hopes the benefit will generate up to $15,000. Ad-
vance tickets are available for $17 ($20 day of show). They can be
purchased through TheRoxyOnSunset.com or Ticketweb.com.

Walden says much of the credit for organizing the benefit goes
to volunteer producers Sean Heitkemper and Erok Kohler. He also
notes that Roxy owner Nic Adler discounted the venue's rental
price for the show. -Mitchell Peters

GOING, GOING GAGA

Fashionista LADY GAGA was all ears
when she doubled as the opener
for milliner Philip Treacy's show
during London Fashion Week.
Treacy unveiled new hat designs on
models dressed in original Michael
Jackson costumes created by the
King of Pop's longtime designer,
Michael Bush. Helping the singer/
songwriter earmark the occasion
is DARREN JULIEN, founder/CEO of
Julien's Auctions in Beverly Hills,
Calif, which specializes in rock and
Hollywood memorabilia. PHOTO MARTIN NOLAN

1
WHIZ -KID LATIN DJ DANNY AVILA did his
thing live on SiriusXM's Electric Area dance
channel on Sept. 14 at the company's New

York studios. The two-hour Q&A-turned-party
showcased the 17 -year -old wunderkind's new
weekly residency on the channel, "Danny Avila:
Ready to Jump." Catching up with Avila (right)
between beats is Billboard dance/electronic chart
manager GORDON MURRAY. PHOTO: RAHAV SEGEV

2
ROCK COGNOSCENTI welcomed MARK
TREMONTI of Alter Bridge and Wind-up
Entertainment act Creed to his first New

York show as a solo artist on Sept. 12 at Highline
Ballroom. The singer/guitarist is touring through
October to support debut album All I Was on his
own Fret 12 Records. Wind-up president/CEO ED
VETRI (second from left) and executive DIANA
MELTZER hang with (from left) Tremonti drummer
GARRETT WHITLOCK, touring bassist WOLFGANG
VAN HALEN, Tremonti and rhythm guitarist ERIC
FRIEDMAN. PHOTO: CHRISTA Trrus
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SERVICE WITH A SMILE

To celebrate the U.S. launch of free music
streaming service Nokia Music, Nokia and
Billboard co -hosted a luncheon at Olive's in
the W Hotel in New York on Sept. 14. Industry
influencers and tastemakers were also treated to
a brief presentation and some hands-on testing.
Among those checking out the new service was
rapper THEOPHILUS LONDON (left) and Nokia VP of
entertainment JYRKI ROSENBERG. PHOTO JASON DeCROW/INVISION

1
CAREERS BEHIND the music business was the focus of
Warner Bros. Records' "Be Your Own Muse" educational
panel/songwriting workshop. Held Sept.15 at Centennial

High School in Compton, Calif., the event supported Music
Unites, an organization dedicated to empowering high
school teens through music. Sharing their insights were
(from left) Warner Bros. VP of radio promotion JULIE
MUNCY, KIIS Los Angeles assistant PD/music director JULIE
PILAT, Warner artist HELENA, ICM music agent CAROLINE
YIM, What's Trending co-founder/keynote speaker SHIRA
LAZAR, King Holmes Paterno Berliner partner MICHELLE
JUBELIRER and Warner VP of media relations and events
PHYLICIA FANT. PHOTO: JORDAN STRAUSS

2 AWARD -WINNING SINGER/SONGWRITER RYAN
BINGHAM (second from left) celebrated his deal
extension with Warner/Chappell by performing an

intimate set at the publishing company's Los Angeles office.
Joining Bingham for a post -set photo op are (from left)
Warner/Chappell chairman/CEO CAMERON STRANG,
Ryan's manager ANNA AXSTER and Warner/Chappell
senior VP/head of A&R GREG SOWnPpc--. PHOTO: JEFF CONROY

3THE SOCIETY of Composers & Lyricists and the
Academy of Television Arts & Sciences hosted the
annual pre-Emmy Awards cocktail reception (Sept.

9) honoring 2012's prime -time music nominees. In the back
row, from left: Nominee LISA COLEMAN; SCL president
DAN FOLIART; nominees SEAN CALLERY, JOHN DEBNEY
and IAN FRASER; ATAS governor MARK ADLER; and
nominee CHRIS BACON. In the front row, from left:
Nominees THEODORE SHAPIRO, STEVEN A. GIBSON,
BLAKE NEELY, TONY MORALES, ROBERT DUNCAN and
JAVIER NAVARRETE. PHOTO: JAC. SALLOW

4LEGENDARY ROCK band Toto performed before a
sold -out audience at the recent Summerdays Festival
in Arbon, Switzerland. Revving up pre -performance

are (from left) William Morris Endeavor agent ROB
MARKUS; Toto's NATHAN EAST, JOSEPH WILLIAMS,
SIMON PHILLIPS and DAVID PAICH; Summerdays
promoter CHRISTOF HUBER; Toto's STEVE LUKATHER:
Summerdays promoter STEFAN BREITENMOSER; Toto's
STEVE PORCARO; and Toto manager JAMES BLADES of
McGhee Entertainment. PHOTO: BILUE RAINBIRO
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FILM &TVMUSIC
CONFERENCE PRESENTED BY FIRSTENTERTAINMENT

CREDITUNION
Ao Alternative Way to Bankk

W HOLLYWOOD :: OCTOBER 24-25, 2012

JUST ANNOUNCED
Keynote Q&A with Christina Aguilera

Five -time Grammy Award winner and one of the top -selling artists of all-time, Christina Aguilera
has a unique position to discuss the intersection of Film & TV music. Her career started on television
with The Mickey Mouse Club, and today she is watched by millions every week as a coach on NBC's
The Voice. In this rare, stage Q&A, Aguilera will discuss her musical journey, her upcoming album,

and of course the role television has played and continues to play in her life and career.

PLUS:

Keynote Q&A with Antonio "L.A." Reid

Keynote Q&A with two-time Academy Award winner Gustavo Santaolalla

Panel Highlight - Breaking Bad: Storytelling Through Music Supervision and Composing

And Much More.

Last Chance to Save $100!
www.FilmAndTVMusicConference.com

REGISTRATION: (212) 493.4263 :: Conferences@Billboard.com
SPONSORSHIP: 646.315.2961 :: Cebele.Marquez@billboard.com

Presenting Sponsor: Founding Sponsor: Conference Sponsors:
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