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HAL DAVID

"A chair is still a chair

Even when there's no one sitting there

But a chair is not a house

And a house is not a home

When the two of us are far apart

And one of us has a broken heart..."

- Hal David

We praise the timeless beauty

of his lyrics, his lifelong commitment

to creators' rights and his enduring

inspiration to songwriters and

composers everywhere.

We will miss his leadership,

his wisdom and, most of all,

his great heart.

ASCAP MEMBER SINCE 1943

ASCAP PRESIDENT AND CHAIRMAN 1980-1986

ASCAP BOARD MEMBER 1974-2012
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>>>INVESTOR
GROUP BUYS
DICK CLARK
PRODUCTIONS
An investor group in-
cluding Guggenheim
Partners, Mandalay
Entertainment and
Mosaic Media Invest-
ment Partners will
acquire Dick Clark
Productions from
RedZone Capital
Management. (Gug-
genheim is a co-owner
of Prometheus Global
Media, which owns
Billboard.) The deal
requires regula-
tory approval and is
expected to close
"expeditiously," ac-
cording to the investor
group. Financial terms
weren't disclosed.

>>:,-,DRE TOPS
`HIP -HOP CASH
KINGS' LIST
With $110 million in
earnings in 2011, Dr.
Dre tops Forbes' "Hip -
Hop Cash Kings" list,
more than doubling
second -place earner
Sean "Diddy" Combs'
$45 million. Dre's total
comes from income
generated from album
royalties, production
credits and his Beats
by Dre headphone
and speaker line.
Rounding out the top
five are Jay -Z with $38
million, Kanye West
($35 million) and Lil
Wayne ($27 million).

>>>EMI SUES
GROOVESHARK
A THIRD TIME
EMI has sued Escape
Media Group, parent
company of music
streaming service
Grooveshark, for the
third time this year,
citing breach of con-
tract and unauthor-
ized use of its record-
ings. Grooveshark
says users upload
EMI songs without
its knowledge or ap-
proval, and that the
company complies
with Digital Millen-
nium Copyright Act
takedown notices. EMI
contends the site isn't
entitled to invoke the
act's "safe harbor"
clause without a label
content agreement.

Reporting by Glenn
Peoples, Dan Rys
and the Hollywood
Reporter.

IN MEMORIAM
Legendary songwriter

Hal David dies

BRANDING BY ANDREW HAMPP

CONCERTED EFFORT
Lucas Piña widens SBS'

live territory

7

BORDER CROSSING
Alex Cuba spreads his
music beyond Canada

HEAVENLY VOICES
Belgian choir's covers

trickle into mainstream

Made In America: Did It Work?
Sorting the numbers on the new Jay -Z fest

Budweiser Made in
America had a lot of ele-
ments of a blockbuster:

a curated lineup and headlining
set from Jay -Z, promotion from
Live Nation, live streams from
YouTube and Pandora and a title
sponsorship from Anheuser-
Busch, which shelled out big
bucks to put on the festival and
advertise it during the Olym-
pics. But was the Philadelphia
festival a bona fide hit?

Executives connected to and
familiar with the two-day festi-
val suggest that Made in Amer-
ica did quite well for a first -year
event. The event had more than
80,000 attendees across two
days (Sept. 1-2), reaching 80.5%
of Benjamin Franklin Parkway's
100,000 capacity. Although final
Billboard Boxscore numbers are
still being crunched, Live Nation
Philadelphia president Geoff Gor-
don says the festival will likely fin-

ish just above or below the break-
even point.

"When you're trying to estab-
lish a new festival, that's some-
thing we're pretty proud of," Gor-
don says.

Budweiser's support helped
offset costs, with Anheuser-
Busch paying the equivalent of
"two title sponsorships," accord-
ing to Gordon, which would put
the company's outlay in the $1.5
million -$3 million range, com-
pared with rates for title spon-
sorships at similar festivals. The
City of Philadelphia also contrib-
uted an undisclosed sum to the
event's funding, particularly on
the back -end with deanup.

Festival veterans who spoke
with Billboard consider Made in
America's break-even financials
noteworthy when compared with

the early stages of other now -es -tab -

fished festivals like Vans Warped
tour, which lost money during its
first few years in the early '90s, and

Coachella, whose founder Golden -

voice had to sell halfofits company

to AEG Live to stay afloat. Made
in America also paid competitive
rates to attract top talent, with Pearl

Jam alone earning $2 million for
its only 2012 U.S. festival appear-
ance, according to executives fa-
miliar with the deal.

"If you have 40,000 people in
one day for a first -year festival,
that's a win," says one industry
veteran familiar with the event.
"Bands will make it work whether

they're on tour or not. If you look
at a calendar and see Coachella
as that mid -April time frame and
Lollapalooza is the mid -June,
early -July period, the timing was
actually a well thought-out place-
ment so as to not conflict or over-
lap with the other festivals."

One minor conflict for Made in
America was New York's Electric
Zoo festival, which attracted a re-
cord 110,000 attendees to Randall's

Island during a three-day period
that shared days and even a head-
liner-Skrillex-with the Philly
festival. Though Made in Amer-
ica's EDM-heavy lineup (Calvin
Harris, Deadmau5, Afrojadc) ran
the risk of cannibalizing Electric
Zoo and vice versa, Skrillex man-
ager Tim Smith says it was a "mu-
tually beneficial" scenario.

"It was a diverse crowd, and
there wasn't 100 bands on the
bill. It was a lot more selective
and focused, which made artists
feel special," says Smith, founder/
CEO of Blood Company.

Kevin Liles, CEO of KWL
Management and manager of
D'Angelo, says the festival paid

JAY -Z performing with
STONE GdSSARD
of Pearl Jam during
the Budweiser Made
in America)etival in
Philadelp a.

"well more than our going rate"
to attract the reclusive singer and
ultimately determined the rout-
ing of D'Angelo's Liberation tour
with Mary J. Blige. "D was par-
ticularly excited to play for a differ-

ent audience," Liles says. "Where
Bonnaroo provided a platform to
jam with his friends in the Roots,
this was a platform to bring his
new art to a diverse audience."

And considering the festi-
val only started booking in ear-
nest in March, the turnout was
more than satisfactory for An-
heuser-Busch VP of marketing
Paul Chibe. "Anytime you try to
do something big there's some
risk," he says. "But that risk paid
off beyond our expectations. You
had a beautiful location, you had
great music, and there were very
little issues from any standpoint
with the weather or with people's
behavior." Indeed, to Chibe's lat-

termost point, only one festival -re-

lated arrest was made all weekend
in Philadelphia, compared with
a June Miranda Lambert concert
in Pennsylvania's Delaware Val-
ley, where 191 arrests were made.

It's Budweiser's heavily in-
tegrated role in the festival (the
company owns the trademark to
the phrase "Made in America")
that delivered the biggest payoff
for Steve Stoute, CEO ofad agency

Translation, who helped pair An-
heuser-Busch with Jay -Z earlier
this year, and will also produce a
forthcoming documentary with
Brian Grazer, Ron Howard and
@radical media.

"Musicandpadcagedgoodshave
never come together in this tight of

an integration ever," Stoute says,
noting that ads featuring custom

voice-overs from Jay -Z ran during

prime -time Olympics coverage six
weeks prior to the festival. "It was
very cool to see diversity at an event

that was all about fusing different
cultures. We though itwould be all
young people, but you had people
in their early40s, late 30s, people in

their early teens. That really was the

goal from our end to make sure the
new Budweiser stood for celebrat-

ing that diversity."

While the success metrics of
the inaugural festival are still
being evaluated, all executives
who spoke to Billboard expressed
interest in extending the fran-
chise. "That conversation will
happen very soon," Live Nation's
Gordon says. "The desired direc-
tion is to have this live on for mul-
tiple years."

biz MOBILE: For 24/7 news and analysis on your cellphone
or mobile device, go to mobile.billboard.biz.
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When Blake
Met Beyonce
Nashville songwriters work both sides
of the fence

Blake Shelton and Beyonce do not

make the same kind of music,
but both of them gave the same

basic assignment to a handful of song-
writers in August: Write me a hit.

Approximately 15 writers showed up
at Brett James' Music Row compoundfor
an ASCAP songvvriting retreat Aug. 27-
29. Songwriters grounded in several dif-
ferent genres-country, pop, dance and
Christian-spent the first two days writ-
ing songs for the next Beyonce album
and used the last day to target Shelton's
next project.

The chance to land a cut with a major
artist and the opportunity to mix up
genres were at the heart of the camp,
the first in what will likely become a
series of targeted ASCAP Nashville
retreats. "The whole reason for this
particular retreat is just to expose the
diversity of the writers in the Nashville
community," ASCAP Nashville senior
creative director LeAnn Phelan says.
"Sometimes when I go to L.A., I sense

from some people this thing that Nash-
ville's just about country music. While
I'm pretty proud of that, I want people
to know there's so much more here be-
sides great country music."

Participants got marching orders
from reps for both artists. Birch Street
Musicfounder/CEO Jake McKim, whose
company manages numerous music fig-
ures and does A&R consulting, showed
a highlight reel of Beyonce's career on
the first day and reportedly requested
uptempo songs with uplifting attitudes.
Warner Music Nashville senior VP of
A&R Scott Hendricks gave an eight -
minute pitch the final day, asking for
uptempo songs with meaningful lyrics.

"My bar," Hendricks told them, "is
song of the year."

McKim suggests that the stylistic
cross-pollination provides the oppor-
tunity to improve the quality of pop
music by drawing on Nashville writers'
strengths. Country's tendency toward
telling stories encourages stronger ver-

bal imagery, and it's a trait some pop
producers would like to hear in more
of the material they get pitched.

"In pop, the writing can be very sim-
plistic a lot of times," McKim says. "If
we can put top -line country writers with
pop producers, we can elevate pop music
lyrically, give it more substance, without
taking away the fun of it or stripping it
from its element."

The opportunity to work outside of
country was inspiring to songwriter
Hillary Lindsey (Sara Evans' "A Little
Bit Stronger"), who grew up in Georgia
listening to a mix ofcountry, pop and rap.
"It's so nice to be able to put on another
hat and try something different," she says.

But Lindsey still employed that

story -driven verbal approach that's so
central to most country songs, even
when she wrote a song at the retreat
with songwriter/producer Mathieu
"Billboard" Jomphe, who's worked
with Ke$ha, Britney Spears andT-Pain.

"It could be a country song, just by
reading the lyric," Lindsey says. "Butvvhat

made it pop obviously was the incredible
beat that Billboard put behind it and the
track he made, and then the melody that
Catt [Gravitt] and I came up with."

Last week's retreat was the first
ASCAP has hosted in Nashville,
though it's not the first of its kind.
James Lindsey will participate in a
similar gathering at a castle in France
in late September. That same location

Songwriters BRETT JAMES (left)
and MIKE KROMPASS (right)
with ASCAP's LeANN PHELAN
at ASCAP Nashville's first
songwriting retreat.

yielded Keith Urban's first No.1 single,
"But for the Grace of God," in 2000
when he teamed with two members
of the Go-Go's, Charlotte Caffey and
Jane Wiedlin.

ASCAP expects to hold more retreats
in the future. McKim would like to par-
ticipate again-a sure-fire signal that the
event yielded promising material. "I see
such amazing talent in the country writ-
ers," he says, "and I really want to be the
bridge to making them have that level of
success in the pop world as well."    

LABELS BY GAIL MITCHELL

Fresh To Def
Is Def Jam getting its groove back?

Venerable hip -hop label Def Jam has recently scored four consecutive
No.1 debuts on Billboard's Top R&B/Hip-Hop Albums chart. The
label's string of chart -topping titles includes Frank Ocean's Chan-
nel Orange, Nas' Lip Is Good and Rick Ross' God Forgives, I Don't
(the Maybach/Slip-N-Slide release held the top spot for two weeks),
followed two weeks ago by 2 Chainz' hotly anticipated solo debut,
Based on a T. R.U. Story.

The last time a label notched four No.1 debuts in a row on Top
R&B/Hip-Hop Albums was in February/March 2007. That's when
Atlantic hit the jackpot with Pretty Ricky's Late Night Special (on im-
print BlueStar), Gerald Levert's In My Songs, the Notorious B.I.G.'s
Greatest Hits (on Bad Boy) and Musiq Soukhild's Luvanmusiq. Three
albums from Def Jam's streak-Nas, Ross and 2 Chainz-also
topped the Billboard 200, the label's quickest succession of No.
is on that chart since Dec. 9, 2006, to Jan. 6, 2007, when Jay -Z's
Kingdom Come (Roc-a-Fella/DefJam), Young Jeezy's The Inspiration
(CTE/Def Jam) and Nas' Hip Hop Is Dead (Def Jam/Columbia) all
reigned for a week each.

What's most striking, however, is the fact that Def Jam's market
share has nearly doubled during the past few years, from 1.1% in
mid -August 2008 to 2.0% as of the week ending Aug. 24 in terms
of album sales plus track -equivalent -album sales (where 10 track
downloads equal an album sale), according to Nielsen SoundScan.
Closer examination reveals the rap portion of Def Jam's roster is
responsible for this year's surge in market share, rising to nearly
16% for rap albums after hovering in the 10%-11% range in the

Def Jam's string of No. is
includes Life Is Good by
NAS, pictured -here with
Def Jam's JOIE MANDA.

genre for the last three years.
The surge arrives within the first six months of Joie Manda's

tenure as president of Def Jam Recordings and is in keeping with
the executive's mandate to reinvigorate the brand. "We're looking
for originality, great songs and artists who know their vision and
who they want to be," Manda says. He segued to Def Jam in March
after two years as head of urban music at Warner Bros. Records.
"The roster is why I was excited to come over here."

Further driving Def Jam's No.1 assault, Island Def Jam senior VP

of marketing Chris Atlas says, were campaigns focusing on digital
marketing, radio and artist participation. After buzz singles laid
the foundation and release dates were locked in, each project took
on different nuances. Without the benefit of a strong radio hit, the
Nas campaign focused on heavy online promotion, performances
(including the ESPY Awards) and other high -profile looks (e.g.,
album tracks "Train" and "The Don" were used for ESPN's NFL
Draft promotion). Meanwhile, backed by a strong radio push-with
his own top 15 hit "Touch'n You" (featuring Usher) and cameos
on DJ Khaled's "Take It to the Head" and French Montana's "Pop
That"-Ross combined TV appearances, vlogging and key maga-
zine covers (e.g., Rolling Stone) to build awareness.

In the case of R&B newcomer Ocean, his much -publicized per-
sonal confession, early performance on "Late Night With Jimmy
Fallon" and exdusive one -week release on iTunes built strong con-
sumer word-of-mouth. And lastly, breakout rapper 2 Chainz-with
his skillful wordplay on guest verses for a spate of hit songs by Kanye
West ("Mercy"), Nicki Minaj ("Beez in the Trap") and others, tour-
ing with Minaj and Drake, major press and his own Hot R&B/Hip-
Hop Songs No. 1, "No Lie" featuring Drake-"created the perfect
storm that resulted in a No. 1 album," Atlas says.

Manda is intent on keeping that momentum going. 2 Chainz
returned to the road on Aug. 30 on his own solo tour. And Ocean
has a one-two punch coming with performances on MTV's Video
Music Awards (Sept. 6) and the season premiere of "Saturday Night
Live" (Sept. 15). Next up in the Def Jam product pipeline is West's
Sept. 18 collaborative project with the roster of his G.O.O.D. Music
imprint, Cruel Summer. The forthcoming set has already spun off the
platinum -selling Hot R&B/Hip-Hop Songs chart -topper "Mercy."
Manda says the album "will be a great platform to relaunch Big
Sean and Pusha T and another good look for 2 Chainz."  - 

Additional reporting by Keith Caulfield and Ed Christman.
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Hal David
1921- 2012

HAL DAVID, WHO DIED SEPT. 1 AT THE
age of 91, was a lyricist with a unique un-
derstanding ofhow to partner a singer and a
song. For all the adventure longtime partner
Burt Bacharach infused in the melodies of the
tunes they wrote together, David was an equal
when it came to instilling a pared -down (and

instantly memorable) sophistication in a lyric. Though his biggest
hits came in the '60s, he was a throwback to the pre-rock'n'roll days
of Tin Pan Alley, and a more than capable A&R man.

It's a point Bacharach himself makes in an appreciation piece
published in the Los Angeles Times, recounting the story of the
song "What the World Needs Now Is Love," which Bacharach ini-
tially presented to the songwriting duo's muse, Dionne Warwick,
who rejected it.

When Bacharach and David were working with Jackie DeShannon
in 1965, nearly a year after the song was written, David reminded
Bacharach of its existence. "When she started to sing it, I knew
that Hal had made the right move," Bacharach wrote. "I would
have left it in the drawer."

"I don't think I ever spent as much time on any song as that one,"
David says in Alec Cumming's liner notes to Rhino Records' boxed
set on Bacharach, There's Always Something There to Remind Me.
"The chorus, lyrically, was clear to me, but it took me a couple of
years to find out what those verses should say."

HAL DAVID in
the early '60s

and (below)
with BURT

BACHARACH.

It hit No. 7 on the Billboard Hot 100 in 1965 and became the
rare anthem that parents, teachers and clergy could sing with chil-
dren, a humanistic message that could be read as anti -war at a time
when Vietnam protests and musical tastes were a significant part
of the generation gap.

That was part of David's genius. Bacharach and David squarely fit
in with the older set, but their records
were embraced by all ages. From 1963
to mid -1971, there were few months
that they didn't have a song high on
the Hot 100, usually sung by Warwick.
David combined the romanticism and
emotional complexity of the great
Broadway composers with the mod-
ern-day directness of '60s AM radio
in such songs as "Alfie," "Don't Make
Me Over" and "Twenty Four Hours
From Tulsa." Others like "The Look
of Love" and "This Guy's in Love With
You" have become cornerstones for vocalists looking to extend the
Great American Songbook into the second half of the 20th century.

Born in New York on May 25, 1921, David followed the path of
an older brother, Mack, who became a successful songwriter with
"I Don't Care if the Sun Don't Shine" for Patti Page. David started
to write songs in the late '40s, and had hits with "Four Winds and

UPFRONT_
Seven Seas" by Sammy Kaye in 1949 and "Bell Bottom Blues" by
Teresa Brewer in 1954. Coming of age when pop music was in a
period of transition, he developed skills as a big band writer.

His 14 -year partnership with Bacharach started in 1957 in New
York at the Brill Building offices of Paramount Pictures' music
publishing arm, Famous Music. The duo steered dear of the bur-
geoning teen market and wrote for adult stars who, like David, were
in their late 30s and early 40s.

They made history first in the United Kingdom, becoming the
first songwriters to have two consecutive No. is: Michael Holliday's
"The Story of My Life" and "Magic Moments" by Perry Como. An
early breakthrough, while a modest hit, was Chuck Jackson's 1960
single "I Wake Up Crying," a rendition that was, at turns, oper-
atic and vulnerable, a stellar interpretation of David's lyric against
Bacharach's Lieber & Stoller -inspired arrangement.

Chart -wise, the team didced in 1962 with "(The Man Who Shot)
Liberty Valance" by Gene Pitney. It was intended as the theme for
John Ford's film, but rejected by the director. America, though, fell
in love with it, pushing it to No. 4 on the Hot 100.

Soon thereafter, David and Bacharach were full-time partners as
Jackson, Jerry Butler, Jack Jones and Dusty Springfield took their
songs up the R&B and pop charts in the years preceding the British
Invasion. Most significantly, the singer they used for their demo
sessions, Warwick, joined the Scepter Records roster and, begin-
ning in late 1962, started an indelible string of hits that expressed
elegant anguish, including "Don't Make Me Over," "Anyone Who
Had a Heart" and "Walk On By."

It was Herb Alpert who would give Bacharach and David their
first No. 1. When CBS asked Alpert to star in a TV special in 1968,
the musician came up with the idea of singing to his wife. After
reviewing more than 50 submissions, Alpert selected Bacharach
and David's "This Guy's in Love With You." The day after the spe-
cial aired, the network was flooded with calls from viewers asking
where they could buy the song. The single was released the next
day and would eventually spend four weeks at No. 1.

While "What the World Needs Now" needed a year to gestate,
another song needed seven years. In 1963, Richard Chamberlain
recorded "(They Long to Be) Close to You," but it wasn't until the
Carpenters made it their first Bacharach-David recording in 1970
that it would hit No. 1, staying there for four weeks.

Less than a month before "Close to You" hit No. 1, David and
Bacharach won their one and only Academy Award, writing "Rain-
drops Keep Falling on My Head" for B.J. Thomas to sing in "Butch
Cassidy and the Sundance Kid." The duo, at the time, had a built up
a significant body of work by writing songs for films, among them
"Alfie" for Cher, "What's New Pussycat?" for Tom Jones, "My Little
Red Book" for Manfred Mann and "Casino Royale" for Alpert and
the Tijuana Brass. And on Broadway, Bacharach and David con-
verted Billy Wilder's "The Apartment" into the hit musical "Prom-
ises, Promises," producing another of their signature songs, "I'll
Never Fall in Love Again."

Sadly, it was a film that led to their breakup. The two had a falling
out after the disastrous effort in 1973 to create musical version of
"Lost Horizon," the 1937 Frank Capra film. Warwick sued them for
not supplying her with material and they didn't write together again
for almost 20 years, reuniting in 1992 on "Sunny Weather Lover."

David's best-known work with other collaborators came in 1984
when Julio Iglesias and Willie Nelson had a hit with "To All the

Girls I've Loved Before," a co -write
with Albert Hammond.

David's post-Bacharach years were
spent doing charitable work, collecting
art and, from 1980 to 1986, serving
as president of ASCAP. At that time,
ASCAP programs to educate and con-
nect composers were in their infancy
and the performing rights organiza-
tion was creating its first wave of deal-
ings with cable TV.

David was inducted into the Song-
writers Hall of Fame, the Nashville

Songwriters Hall of Fame and, earlier this year, received, with Bacha-
rach, the fourth Gershwin Prize from the Library of Congress.

David is survived by his wife, Eunice; two sons; and three grand-
children. His first wife, Anne, died in 1987.

Additional reporting by Fred Bronson.
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SE IOR VP, SBS
ENT RTAINMENT
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Lucas Pina
The concert and
radio prorr7ter
expands th reach of
SBS' live division.

Lucas Piña thinks big. Since taking over as senior VP of SBS Enter-
tainment-the live entertainment division of Spanish Broadcasting
System-three years ago, he has been creating one -of -a -kind events,
including Puerto Rico's Music Electronic Fest, the island's first elec-
tronica mega -concert; Los Angeles' wildly popular urban Latin festival
Calibash; and, on Sept. 30, El Megaton Mundial de Polito Vega, the first
Latin show at New York's Citi Field, featuring more than 20 acts and
celebrating New York radio programmer/DJ Polito Vega.

As head of the live event division at major Spanish -language radio
network SBS, much of Pifia's work is intrinsically linked with that broad-
cast medium. Although SBS has a TV network and portal LaMusica.
com, its backbone is its radio operation, and much of Pifia's work is
intrinsically linked with the medium. He has advanced his firm beyond
other Latin radio companies by creating unique live events, forging
strategic alliances with AEG Live and Live Nation, launching a new
management division and generating concert grosses of more than
$42 million, with nearly 700,000 tickets sold in the past three years.

A native of Colombia, Piña came to the United States in 1992, started
working as a radio and concert promoter "from the ground up" and
went on to head promotion at various Latin labels. He joined SBS in
2003 as head of artist relations and, supported by the "vision" of CEO
Raul Alarcon Jr., grew his department. "We have radio, TV, access
to artists, sponsors and online and interactive," Piña says. "We are a
unique, 360 platform."

While there has always been
radio sponsorship of concerts,
there's been some skepticism
about a radio firm actually
producing and promoting live
shows. What exactly does SBS
bring to the table in this regard?
Knowledge of the market. We also
treat our audience with respect in a
devastated economy by offering low-

priced tickets. For example, when Ri-

cardo Arjona played in Puerto Rico,
our cheapest ticket was $15 and our

most expensive seat was $99. Same

thing in Miami. We do make money,
but perhaps not as much as others
would want. Sometimes our per-
centage is lower, but the events are
sold out. Because we understand the

market, we know what's out there and

what's viable. It's not so much about
lowering ticket prices, but scaling
shows in a different way so there's
equal opportunity to attend.

You claim your major strength is
a knowledge of Latin culture in
America. How would you describe
the U.S. Hispanic music market?
On one hand, we have a more ho-

mogenous, third -generation mar-
ketplace and, overwhelmingly, we're
living in a rhythmic era. We're also
entertaining a heterogeneous Latin
marketplace that consumes artists
who, today, are between 40 and 50
years old. These are the artists our
audience grew up listening to, and
they're very different from each other.

As a result, we're trying to put to-
gether multi -act events in which we
can appeal to all markets. The prob-
lem is, the touring market today is
reduced to 20 artists. Because labels

don't have the resources to develop
new acts, promoters and live event
producers now depend on a few
names that bring revenue. That's
why we're so keen on this multi -act
show platform-to develop acts. We
put together established names with
developing names.

The U.S. Latin touring industry
has a couple of strong tours out
right now: Gigant3s-with Marc
Anthony, Marco Antonio Solis
and Chayanne-and Enrique
Iglesias/Jennifer Lopez. Yet, ev-
eryone seems to indicate that

it's been a difficult year for most
other Latin tours. Is that true?
The market is very complicated, pre-

cisely because there's [a small amount

of] content and, what little there is, is

expensive. Managers are asking for
sums ofmoney that are impossible to

reconcile with reality. The problem in

the U.S. is very simple: We're overpay-

ing our Latin acts. The promoters are

in competition, and the only one who

truly benefits is the artist.

One of your events featuring
multiple acts is the upcoming El
Megaton de Polito Vega at New
York's Citi Field. What's the sig-
nificance of this particular show?
It's an event we're co -producing with

Felix Cabrera in New York, and it
features countless genres: pop, reg-
gaeton, bachata, merengue. It's the
first time a New York stadium hosts
a lineup like this, bringing together
all of the Latins in New York. New
York is the city everyone aspires to
arrive at when they set foot in the
U.S., and El Megaton is all about that,

compounded with [programmer]
Polito Vega's personality. There is a

community of 3.8 million Latins in
New York City who deserve an event

like this, to show the world how big
the community is.

What other new music projects
are you working on?
The Calibash world tour-it's an
offshoot of Calibash, a successful,
multi -act urban show we've held at
the Staples Center in Los Angeles for

the past five years that's always been

a sellout. The Calibash world tour will

feature 21 reggaeton acts, with over
50 dates in more than 15 countries.

People claim that you have an
edge when it comes to bidding
for shows because you have a big
radio network backing you up.
What is your response to that?
[All promoters have] radio. Everyone

has TV. Everyone has the same re-
sources. All promoters have to pres-

ent a marketing plan to their artists.
We have to do that, just like anyone
else. Radio's objective is to get an
audience, while my objective is to
get you out of your house. My use
of radio depends on the show. The

difference is, we are also experts in

producing concerts. Our expertise is

live entertainment and management

because we come from that world.
The secret of this business lies in

knowing what the audience wants.
The reason I can break into a market

is simply that there's a need for new
experiences, and we provide that.

Can you give an example?
The Mega Electronic Fest in Puerto
Rico, which is an electronica and
dance music festival. We launched
the event in 2010, and it's totally
youth -focused. We did it in Puerto
Rico because, unlike the U.S., it's a
young Latin demographic that's not
disparate. An event like this, specifi-

cally geared for a youth audience,
didn't exist.

Puerto Rico has a steady stream

of major shows, and audiences are
demanding when it comes to live
entertainment. We fulfilled the re-
quirements of the biggest DJs in the

world-Tiesto, Deadmau5, Martin
Solveig-and developed an entire
performance platform around them
filled with special effects and ambi-
ence, or what I call "the magic" of
an event. We created an experience

that showed we are at the forefront of

what young audiences today look for.

Can you take some risks that oth-
ers cannot pursue because SBS
is a multimedia company?
It's more complicated than that, be-
cause when you work fora multime-
dia company you have to be far more

careful. We have a captive audience

that believes in us, so when we do a
major event, we have to deliver. We
can deliver because we have a team

of people who are experts in concert

promoting, marketing, online. We do

everything in-house, and that lets us

develop our brand. Audiences know
we put together shows that are afford-

able, have high production values,
take place on time and feature top
acts from every genre. Because we
focus on multi -act shows, we can do

all kinds of events.

The market is very complicated because there's a small amount
of content and, what little there is, is expensive. The problem

in the U.S. is very simple: We're overpaying our Latin acts.
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Retail Blues
One of the country's biggest Latin music stores faces
dwindling sales, but vows to press on

In 2001, Nielsen SoundScan
reported increasing sales of
Latin music, much of it at-
tributed to the genre's grow-
ing presence with mass mer-
chants. Conversely, the RIAA
reported a decline in Latin
music shipments, linked to the
loss of Latin mom-and-pop ac-
counts that were being elbowed
out of business by those same
mass merchants.

Hinsul Lazo, owner of
H&L Distributors in Miami,
felt firsthand the closure of
those mom-and-pop retailers-
many of them were his clients.
Instead of lamenting the loss,
however, he took the initiative
and opened his own music re-
tail shop, El Museo del Disco,
next door to his warehouse.

"I knew I had a strong niche
because I carried Latin prod-
uct from all over the world," he
says. "I said, 'If, as a distributor,
I'm selling to other stores and
other states and other coun-
tries, where is the melting pot?
What has every city under one
roof? Miami. It had to work in
Miami, and, if I promoted it
properly, it could be a winner:"

El Museo del Disco proved
a winner for almost a decade.
While it is one of the few
indie music stores still open
in Miami, and certainly the
biggest, keeping it alive has
become a much tougher chal-
lenge for Lazo these days. In an
ironic twist, he says the major
labels-which constantly la-
ment the loss of brick -and -mor-

"
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ALEX CUBA
won a Latin

Grammy Award
for best new

artist in 2010.

tar retailers-do little to help.
The true culprit, Lazo says,

is the soured economy.
"The store is

the same. The
records are the
same," he says.
While his cus-
tomers say they
prefer buying
physical product
to downloads,
sales are nearly
half of what they
were the year before. Which is
a shame, because El Museo del
Disco is a fantastic operation.

Yes, it can be hard to find,
nestled among warehouses
and trailer homes, but once
inside Latin music lovers will
find 10,000 square feet of prod-

LEILA
COBO

uct, reminiscent of such jam-
packed superstores as Amoeba
in Hollywood and San Fran-
cisco or Waterloo Records in
Austin. The difference is that
Lazo carries 70,000 titles, with
roughly 70% in Latin, making
it arguably the most compre-
hensive Latin music store in

the country.
Lazo could

reduce his in-
ventory, but that
would change
the store's char-
acter. Instead,
he has opened
an online Am-
azon store that
accounts for

roughly half his business and
where he sells much of his im-
ported fare, including a healthy
amount of Brazilian music.

As far as actual in-store
sales, Lazo says his regular cus-
tomers are simply buying less,
which means he needs to lure

Latin MI
Notas

Pikat "

new consumers to the shop.
The conventional way would
be through artist events and in-
store performances, but given
the high costs associated with
promoting such events and the
scant returns, they've become
a rarity in Latin music.

"On the general -market
side, in -stores are a common
part of promo plans and tour-
ing," says Tomas Cookman,
president of independent label
Nacional Records, noting that
his acts regularly do in -stores
across the country. But they're
not the norm.

Meanwhile, Lazo says his
tactic is "wait and see."

"I can provide the space,
a good atmosphere for pro-
motion, and I put developing
acts on listening stations,"
Lazo adds. "I'm not going
out of business."

For 24/7 Latin news
JAL and analysis, see

billboard.blz/latin.

`System' Wide
`Cuban soul rock' artist Alex Cuba looks to Europe, U.S.
after bringing Latin sounds to his home in Canada

Alex Cuba isn't a fan of labeling-especially when it
comes to describing his own music. His influences range
from Jimi Hendrix and Ray Charles to Michael Jackson
and traditional music from the island of Cuba, where he
was born.

On a recent sunny afternoon near a swimming pool at
a West Hollywood hotel, Cuba made his musical declara-
tion:"Three words describe my music-Cuban soul rock."

Born Alexis Puentes, the artist learned how to play
music from his father, leaving his homeland in 1999 for
Canada where he married, had children and continued
writing songs. During the next few years, Cuba developed
his craft and eventually some Canadian radio stations
played his music, despite being sung in Spanish in a coun-
try where the Latin music scene is virtually nonexistent.

As he grew musically, Cuba realized that finding a label
was a challenge because executives weren't sure in which
genre to place him. After releasing music on a small label,
in 2005 Cuba and his business manager/wife,Sarah Goo-

dacre, decided to launch their own record label.
"I just got tired of waiting," Cuba says. "The creation of

Caracol Records was to hold my masters, my rights and
my music."

More than a dozen years after moving to Canada, the
still -independent artist is finding new ways of expanding
his career during a time when the entire music industry
is struggling. He's well -poised for the challenge. In 2010,
Cuba won a Latin Grammy Award for best new artist,
and last year his self -titled album was nominated for best
Latin pop album at the mainstream Grammys.

Cuba has also won two Juno Awards, and says his
worldwide sales stand at18,000.

As he prepares to release a new album, he'll tour
throughout Canada in October and also head to Eu-
rope to open three shows for Colombian singer Juanes.
Nelly Furtado, whose 2009 album Mi Plan Cuba largely

co -wrote (including the Hot Latin Songs No.1"Manos Al
Aire"), will make a guest appearance on his upcoming
album, Ruido en el Sistema (Static in the System). He has

also worked with Luis Enrique and Noel Schajris.
Darcy Gregoire of the Agency Group in Toronto says

Cuba's music isn't easy to define, but ultimately that's a
plus in today's cookie -cutter market.

"The beautiful thing about Alex's music is that it can't
pigeonhole him," Gregoire says. "He plays rock -pop fu-
sion with Cuban influences, but ultimately you can't really
put your finger on it. It's fresh."

The album's first single, "Eres Tu" (You Are), has
been released in English and Spanish in Germany and
the United States. His former manager didn't approve
of Cuba singing in English and due to creative differ-
ences, they went their separate ways in January. Cuba
says he doesn't feel he has to sing exclusively in Spanish,
especially when his influences go beyond the music of
his homeland.

That said, Cuba is already planning his next project. He
wants to return to Cuba and record an album he's tenta-
tively calling A/ex Cuba and the Cuban Experience. After
being away from the Cuban scene, he wants to return to
create music in his native country.

"It's the right move," says Cuba, who's currently man-
aging himself. "It would be a good way of going back to
my roots."

As for signing with a major label, Cuba says the notion
has new meaning today.

"I don't know if I'd go for a label," he says. "I wouldn't
turn down licensing my albums, that sort of thing. But
that's me wearing my business hat, and the goal is to bal-
ance that with the creative side." -Justin° Aguila

EN ESPAICIOL: All the great Latin music coverage
JAL you've come to expect from Billboard-in Spanish.

Go to billboardenespanol.com.
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SANZ TAKES THE BUS
FOR NEW ALBUM
Spanish pop singer Alejandro
Sanz's image will be seen on
nearly 50 Los Angeles De-
partment of Transportation
commuter express buses
throughout Southern Cali-
fornia for one month starting
Sept. 24-the release date
of his new album, La Musica
No Se Toca (Music Is Not
Touched). The set is Sanz's
first project with Universal
Music Latin Entertainment,
after being previously signed
to Warner. Sanz has been
promoting the new project
on TV, radio and social media.
The bus ads include informa-
tion about the album and
Sanz's social media sites.

PITBULL RE -UPS WITH
BUD LIGHT
Pitbull is headed to the Ba-
hamas to perform at the Bud
Light Port Paradise Music Fes-
tival on Nov.17. The two-day
event will also feature Brad
Paisley, Flo Rida, Far*East
Movement, Young the Giant
and the All-American Rejects.
The news of Pitbull's per-
formance comes days after
announcing that Bud Light
renewed its partnership with
the Miami -based artist in a lu-
crative deal that includes digi-
tal, print, radio, TV, outdoor
and bilingual campaigns.
Bud Light is also sponsoring
Pitbull's "Get It Started"
music video with Shakira, the
single from his forthcoming
album, Global Warming.

MARTINEZ ADDS TO
KIIS DUTIES
Clear Channel Media and
Entertainment gives radio
personality Chuey Martinez
the late -night shift on KIIS-
FM Los Angeles. From 10
p.m. to 2 a.m., Martinez, who
also hosts the station's "Sat-
urday Night Dance Party"
show that broadcasts live
from DV8 in Hollywood, will
play top 40 hits on the same
station that helped launch
Ryan Seacrest's career. "It's
a true honor to be part of
the station that I grew up
listening to," says Martinez,
host of Travel Channel's "All
You Can Meat" show. "I'm
excited to take over the late -
night slot as a full-timer."

-Justino Aguila
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Preaching To The Choir
Scala & Kolacny Brothers take the movie and TV world by storm

Sound
+Vision
PHIL
GALLO

The female choir heard in the current
trailer for Showtime's "Homeland" is
the same one that became an Internet
sensation after its version of Radio -

head's "Creep" provided the score
to an ad for "The Social Network."

Scala & Kolacny Brothers-a
Belgian choir, conductor Stijn and
classical pianist/composer/arranger
Steven-is on a unique hot streak 16
years into their existence. Its version

of the Police's "Every Breath You Take" heralds the second season
of "Homeland" on Sept. 30, while its rendi-
tion of Rammstein's "Engel" is featured in
theatrical trailers for the Sam Raimi-pro-
duced horror film "The Possession." The
Police track and its version of U2's "With
or Without You" were used on U.K. station
ITV for World War I -era show "Downton
Abbey," and there have also been recent
U.S. synchs in "Sons of Anarchy," "Des-
perate Housewives" and "Nikita." A ver-
sion of Marilyn Manson's "The Beautiful
People" was used last Halloween for the 7
Scarezone at Universal Orlando in Florida.

The choir could well be the first musi-
cal act to use movie trailers to carve out
an identity and build an audience for its
recordings and concerts. The sound is so
specific that imitation -happy Hollywood
studios chose to use the original record-

Bottomed Girls." "You need to touch people."
That emotional need sprang forth in 2002 when, after six

years of working with an 18 -girl choir, the bothers decided to
create an indie-rock version. The inspiration was an acoustic
take of "Creep," which became the first song Steven adapted
for the group, at the time a popular classical choir.

A record deal with PIAS was signed in 2002. France em-
braced the act in 2004 with the French -language Respire and
Germany followed a year later with Grenzenlos. Signed to EMI,
the group launched its own label and production company,
Fratelli, releasing two albums. Last year, Atco/Rhino released
Scala s Kolacny Brothers, which spent 19 weeks on Billboard's

New Age Albums chart, peaking at No.
2. "Creep" went to No. 1 for 13 weeks on
New Age Digital Songs.

Active in the United States and United
Kingdom for only two years, the brothers
attempted to crack the U.S. market with a
PBS special. All Parts Move's Glenn Stone
started managing the act stateside-Para-
digm's Marty Diamond signed on as book-
ing agent-and "the first thing we did was
put [the special] on the shelf. It didn't rep-
resent them properly," Stone says.

Instead, it was the trailer for "The Social
Network" that supplied the big break. With
7.5 million views on YouTube, the Scala &
Kolacny Brothers' team estimates the trailer
has been seen more than 250 million times.

"When you think of choirs, dark isn't
the thing that comes to mind," Stone says.

ings rather than create sound-alikes. It's the sound of 20 -plus
females and piano, solemn and sincere, that will next be heard
on the dark holiday album December (Oct. 16, Atco/Rhino).

The music, says Mark Pinkus, senior VP of worldwide li-
censing at Rhino Entertainment who oversees its catalog,
"works well in two situations. Someone wants a different ver-
sion of a catalog song-they're not covers, they're reimagina-
tions. It also works well for anyone looking for atmospheric,
female vocals. That's one of the slots they fit in that always
gets a great response from music supervisors."

Supervisors have clearly connected with a handful of the
covers-Radiohead's 'Creep" and "Exit Music (For a Film)"
plus the Police cover have had multiple uses-which Pinkus
attributes to the songs' lyrical quality.

Steven Kolacny sees a bond among the songs he chooses to
cover. "They're emotional, dark," he says, speaking from his
hometown of Aarschot, Belgium, where he just completed a
version of Prince's "When Doves Cry" and is getting started
on a tune he figures will be fun in concert-Queen's "Fat

"I've done a lot of synchs and it's one in a thousand that creates
a buzz. These synchs lead to getting emails from promoters
in Korea who want to know how to book them."

NOTES: Amy Osier, recently promoted to senior VP of music
at CBS Television Studios, has overseen a collaboration be-
tween Green Day and "CSI: NY" and secured performances
by Carly Rae Jepsen for the season premiere of "90210" and
Carrie Underwood and Tony Bennett for "Blue Bloods" .. .

Katie Courlc's syndicated talk show, "Katie," will premiere
Sept. 10 with Jessica Simpson and Sheryl Crow as guests.
Other singers booked for the program's early weeks are Bar-
bra Streisand. Jennifer Lopez and Demi Lovato.

FOR THE RECORD
 In the Sept. 8 issue, a story on Two Door Cinema Club
misstated the title of one of the band's songs, "Sleep
Alone," off new album Beacon.
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MUSICTHE

MEN
The U.K. version of 'The
X Factor' launched global
stars like One Direction and
Leona Lewis. Can Simon
Cowell and L.A. Reid do the
same thing in the U.S.?

BY Phil Gallo ILLUSTRATION BY Bob Staake

The singing competition field is crowded,
to say the least. It's been 11 years since
"Pop Idol" debuted in the United King-
dom, and 10 years since the U.S. version,
"American Idol," came to these shores.

In that time, show after show has followed with the
goal of capturing a mass TV audience, and maybe also
discovering talent and launching careers: "The Voice,"
"The Next," "Opening Act," "Duets"-the list goes on.

Eight years ago, Simon Cowell brought forth his spin
on the "Idol" formula in the United Kingdom: "The X
Factor." A ratings success (it's the United Kingdom's
most -watched Saturday night program, with an average
viewing audience last year of 11 million, according to
ITV, which airs the show), it arrived stateside in 2011.
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And though it didn't garner the audience of
20 million that Cowell boasted it would, more
than 12 million viewers watched it weekly,
according to Nielsen. Those numbers lagged
the 15.8 million viewers of "The Voice" (see
story, page 15), which for the first time will
compete for viewers with "The X Factor" this
fall, but the show stands out from the pack
when it comes to music itself.

"The X Factor" remains the only one to
tie the winner with the executives they will
work with as a recording artist: Cowell and
Antonio "L.A." Reid. According to Cowell, it's
"one of the reasons I believe our shows have
been better. If you just booked recording art-
ists on these panels, they can't do what I've
done for a living and I can't do what they've
done-it's a different skill set. That's the
most important reason we have done well."

The U.K. version produced its first inter-
national hitmaker in 2007: Leona Lewis.
One Direction, Rebecca Ferguson and 011y
Murs have followed, all signed to Cowell's
Syco label and released in the United States
through Columbia. Among Lewis, One Direc-
tion and Ferguson, the three acts have sold
3.2 million albums in the United States, ac-
cording to Nielsen SoundScan. (Murs' state-
side debut is slated for Sept. 25.)

Reid-who marked his first year as
chairman/CEO of Epic Records in July-
turned the first season of the U.S. "X Fac-
tor" into an Epic farm system, immediately

Top: The first "X Factor" season
%tarred STEVE JONES, NICOLE

HERZINGER, SIMON COWELL,
PAULA ABDUL and L.A. REID,
while season two will feature Reid,
DEMI LOVATO, BRITNEY SPEARS
and Cowell (from left).



Professor X
For Simon Cowell, the key to this season's success
lies with Britney and Demi
BY PHIL GALLO

D,scovering new talent is the object of "The X Factor," but all eyes and critical darts
will be squarely focused on Britney Spears and Demi Lovato, the singers who re-
placed Paula Abdul and Nicole Scherzinger at the judges' table on the Fox show.

"X Factor" founder Simon Cowell shares his thoughts on the new arrivals.

You've filmed a good number of episodes. What are your initial thoughts on
how Spears and Lovato fit in?
The girls this year have very good instincts. Part of it is that they are current artists-
Britney is still what I call a live recording artist and Demi is on her way to having a No.
1 record in America [with "Give Your Heart a Break," which rises 17-16 on the Billboard
Hot 100 this week]. They're smart and surprisingly quite unemotional.

Is that an important trait, to be able to stay unemotional? "The X Factor" has
had its fair share of heart -tugging back stories.
It all depends. If you take a story like Susan Boyle and you viewed her cold-hearted, you
would have judged that in the wrong way. The other side of the coin is there are people
who will tell you a sad story and you know they're not going to sell records. These shows,
without that level of emotion, would be boring. Part of being a pop star is the effect you
have on an audience, and that's why I like doing these auditions in front of a crowd of
4,000 or 5,00 people. It's a different kind of audition.

To prepare Spears and Lovato for that, what sort of guidance did you provide?
I didn't tell them much. I thought it was important that they sit there confident in their own
opinions. I think Britney found the first day quite tough because having to make an opinion
when you've got 5,000 people behind you-there's an awful lot of pressure. But by the end
of the first day she was much more comfortable. I thought she was quite good. Demi was
important [as an addition] because she's closer in age to the audience who are watching the
show. Again, it was more important that she told me [what she felt] rather than I tell her.

You floated Spears' name in February and her joining the show was announced
in May. Lots of other names were mentioned but Lovato seemed to come in at
the last minute. What were the negotiations like?
Quite easy. Britney, after the third telephone call, said she wanted to do the show. Demi-
as soon as we started speaking to [her representatives], we knew they were interested. It
was all fairly straightforward. It was just trying to keep everything secretive, which was
difficult because everything leaks when we do this. There were some delicate negotia-
tions on the Britney deal we had to handle. It was fairly painless.

Will they perform musically?
They've always got the opportunity to perform on the show. Demi will definitely be
performing when we go to the live shows. And I love the idea of the two of them doing
a duet together. .

signing four contestants to the label with a
deal for a fifth-runner-up Josh Krajcik-
in the works.

When the show returns Sept. 12-with new
judges Britney Spears and Demi Lovato re-
placing the first season's Nicole Scherzinger
and Paula Abdul-music buyers will have a
chance to determine if Reid's instincts were
spot on. Epic will release debuts from rapper
Chris Rene and R&B singer Marcus Canty
in October, with season -one winner Melanie
Amaro following in December. Further recog-
nizing the show's power, Reid snagged Cher
Lloyd, a season -seven finalist on the U.K. "X
Factor," for Epic, not Columbia. Her first U.S.
charting single, "Want U Back," peaked at
No. 12 on the Billboard Hot 100, and her U.S.
album debut arrives in October.

"There would be no point in us doing the
show if we genuinely didn't believe that, at
the end, there would be some sort of legacy
that makes the show worthwhile," Cowell says.
"Over the years we've gotten better at putting
an infrastructure around it. It's why I put my-
self on the shows. You've got to be on that
panel and use all the years of experience you
have had as A&R man and put that on dis-
play for all those people. It's quite unnerving."

"The X Factor" is the crown jewel at Syco,
the joint venture between Cowell and Sony
Music Entertainment. There are local ver-
sions of the program being produced in 41
territories including China, France, Ger-
many, Italy, New Zealand, Russia and Viet-
nam. The U.S. version airs in 166 countries.
Syco reports that "X Factor" artists have had
39 No. is in the United Kingdom.

Cowell adds, "What we had to prove to the
whole industry is that this is a process that
you can trust. If we use the time on the show
to mentor you properly, help you to become
a proper recording artist, you can compete
with the biggest artists around the world. It

DEMI LOVATO (left) and
BRITNEY SPEARS on

the set of "The X Factor."

takes years to develop that trust, and we are
getting a bit better at it now."

Reid approaches the matter with a little
more caution. "The fact that we're releasing
this music doesn't mean these artists will be
microwaved into massive success," he says.
"There is no shortcut. They will still have to
have hit singles, still have to go out and per-
form to win people over beyond what they
did on last season's 'X Factor.'

"I don't expect ground -breaking results,"
Reid adds. "What I do expect is the artists to
give their all and the label will be behind them."

Cowell spoke by phone from St. Tropez,
France, where he had sailed from Sardinia
during a vacation just after filming visits
with contestants at his Los Angeles home.
While Cowell was vacationing, Reid spent the
last week of August in A&R meetings at Epic
and shooting "The X Factor" for two days in
Los Angeles, then flying to Atlanta, where
he spent a few hours with Andre 3000 going
over his next album, working in the studio
with rapper Future and meeting with pro-
ducers. To be effective in Atlanta, Reid says,
he needs to visit the city. "I have to go and
actually see people and be a part of it to find
meaningful music and meaningful artists."

Earlier in the summer, Reid, Cowell,
Spears and Lovato trekked to five U.S. cities
to preside over the cattle -call auditions where
Cowell estimates they see 650-700 perform-
ers in total. At the Miami Beach taping, Cow-
ell was his usual stern self, constantly ask-
ing singers to deliver their all. He peppered
nearly every singer with the same question:
"You know this might be the last time we see
you so what makes you believe you have what
it takes to win 'The X Factor'?"

Taping days in the early going are lengthy-
more than five hours for the judges and even
longer for the crew who capture plenty of hard -
luck stories, moments of rejection and elation
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and far too many performers forgetting lyr-
ics. During the Miami taping, Lovato spoke
regularly with Cowell; Reid and Cowell rarely
talked to each another at the judges table.

Throughout several days of shooting, Cow-
ell was dearly in charge. He was the one who
broke the bad news to contestants with heart-
felt apologies. On the fifth and final day of
taping, they picked 32 finalists. The drawn-
out announcements took their toll on the sing-
ers-one young man fell over in tears after his
name was announced; another disappointed
hopeful raced up a set of stairs and punched a
wall before security rushed to escort him out.
The four judges ended their final day in Miami
with a group hug, Spears clearly appearing
more worn out than the others.

The casting of Spears, and signing her to a
one-year, $18 million deal, was the first volley
among the singing competition cast changes
that sprang up this summer. A week after
Spears and Lovato signed on, Steven Tyler and
Jennifer Lopez announced they were leaving
"American Idol." News about Nicki Minaj and
Keith Urban possibly joining Mariah Carey
as "Idol" judges arrived on the heels of "The
Voice" suggesting the upcoming third season
may be the last with its original four coaches.

"There's a different chemistry-it's very
different than last year," Reid says. "Paula
was a veteran. She's a pro from all of her
years on 'American Idol.' I personally learned
a lot from Paula watching her work and see-
ing how she went about doing what she did.
Demi and Britney are much closer to the age
of the contestants and probably very close
to the age of the viewers who watch 'X Fac-
tor,' so there was something really relevant
about them coming to the show." (Adding
to that relevance, this week Lovato's "Give
Your Heart a Break" becomes her first No.
1 on Billboard's Mainstream Top 40 chart.)

The age group Reid refers to is the coveted
18-49 demographic. The show was consis-
tently watched by more than 12 million viewers
weekly, with the Wednesday edition pulling 5.6
million viewers in the demo, an average rating
of 4.4. Fox, which priced "X Factor" ad time
higher than any other rookie show last fall,
promised a 6 rating in the demo to advertisers.

That didn't occur. Nor did the show pull in 20
million viewers as Cowell had predicted. So Bill-
board gave him another chance to predict how
many more viewers the show will attract with
the new judges in place. He started laughing.

"Never, ever again," he says. "What's really
important is that the first couple of shows
have got to be great. We've got to find our
audience and then we have to rely on the au-
dience telling other people about it, whether
they like it or not. You'll see how the show has
developed over a 12 -month period, how we've
made some changes, hopefully for the better.

"I want to make [the show] as broad as possi-
ble because that's what the recording industry
is all about. You've got massive contrasts at the
moment-one moment it's Justin Bieber at No.
1 and the following week it's Lionel Richie's
country album. That is the music business.
And our show has to reflect that."

Putting the 'X' in `Epic'
L.A. Reid loads his label with 'X Factor' talent
BY PHIL GALLO

Three of the seven albums on Epic Records' fourth-quarter
schedule have ties to "The X Factor." Sticks and Stones
from U.K. finalist Cher Lloyd, whose "Want U Back"

peaked at No. 12 on the Billboard Hot 100, and Chris Rene's
I'm Right Here are both due Oct. 2. Marcus Canty's full-length
debut is set for Oct. 30, and the debut from season -one winner
Melanie Amaro is booked for December.

Second -place finisher Josh Krajcik and Epic Records chair-
man Antonio "L.A." Reid shook hands on a deal that is pres-
ently with Epic's legal department. "I'm pretty sure Josh K will
be an Epic artist," Reid says.

Along with the "X Factor" alumni, Epic will also roll out Irish
rock act the Script in October, U.K. soul singer Paloma Faith in
November and Ciara in December. (And though those aren't "X
Factor" -related, there is a tie to a music -competition show: Script
frontman Danny O'Donoghue occupies one of the coach seats
on "The Voice U.K.") Additionally, Avril Lavigne has finished
an album that Reid hopes can make it to retail prior to the end
of the year. Reid spoke about Epic and what it took to turn the
"X Factor" contestants into recording artists.

Melanie Amaro won the first season of "The X Factor" in the
United States in December. She's young with a big voice,
but Simon Cowell's team at Syco and your team at Epic had
to develop her. What was the approach?
The process for Melanie was a series of recordings. The goal
was to find material we felt was suitable for Melanie. She has a
great voice, a big voice. I was torn between an electro-pop record
or doing ballads. We ended up with a little bit of both. Basically
it's a pop approach. While it's soulful, we deliberately wanted to
make an album that felt more like a pop record.

How many songs did she record?
I don't know exactly. We must have cut 20 songs to end up with,
my guess, a 10 -song album. We haven't completely mastered it,
but we have finished the recording.

It makes sense to release an album when the show returns to
air for promotional purposes, but it feels like the American
public has grown accustomed to the fast turnaround time
associated with "American Idol" -related albums. Does that
have an effect?

"Singing onstage
and recording are
two very different
talents. Melanie

Amaro had never
been in a recording
studio-she caught

n quickly."

While it may have appeared to take a long period of time, the
truth is it is probably about the same amount of time it takes
to make any album with an artist. It took us about six months.
That's pretty quick. We didn't record until after the show ended
and we started to gather material in February.

You said prior to the first season airing that the process was
the reverse from how you work-you usually find recording
artists who then learn to be performers. Was there a big
learning curve for the "X Factor" artists?
Singing onstage and recording are two very different talents.
Melanie Amaro had never been in a recording studio, so when
she stepped behind a microphone in the studio it was brand
new. It's getting on the bike and learning to ride-she caught
on quickly. Chris [Rene] had recorded before. I'm not sure if
Marcus [Canty] had, but he caught on quickly.

Discuss the process with Rene and Canty.
Chris' album got done much quicker. "Young Homie," which
he did on the show, was the first single and we were able to get
it out there and push it. [It has sold 261,000 downloads, accord-
ing to Nielsen SoundScan, and peaked at No. 26 on Billboard's
Mainstream Top 40 chart.] We just released Marcus' first single,
"In and Out of Love." He has a broad range. Marcus is an R&B
singer, so the idea for us was to find young R&B songs for him
that would be true to who he really was. I never think that an art-
ist needs to be all things to all people. Marcus is an exceptional
R&B singer, so this is the kind of album he needed to make.

Paloma Faith has had success in the United Kingdom. What
convinced you she would work stateside?
I listened to the record, watched her onstage and was very im-
pressed with her. I don't really think of it as how it translates.
Her music really does fit the American taste and I wanted to be
involved as the company behind her.

And Avril Lavigne's album?
Just completed her album. She worked with Chad Kroeger, who
is now her fiance, and they did a really good record. We're in the
mixing process now and I expect to release it very soon. I'd like
to get it out this year, but time seems to be flying. If we don't, it
will be top of the new year.
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The
Oppositiona
Voice
NBC readies 'The Voice' for year-
round action to compete with 'X
Factor,' Idor and save the network
BY PHIL GALLO

stings for "The Voice" dwarf every other show
on the NBC schedule with the exception of
"Sunday Night Football." The two programs
lifted NBC out the cellar to put the network in a
third -place tie with ABC.

Obviously, NBC can't extend the National Football League
season, but it can install "The Voice" as the first singing com-
petition with fall and spring editions. NBC won't officially say
"The Voice" is going to a full year, but several individuals con-
nected to show say the plan for a spring edition is a go. Execu-
tive producer Mark Burnett says he's prepared to expand the
show's run, even if it means losing some of the judges/coaches
associated with the program. One insider expects two of the
four current coaches to take a break after this fall's edition.

"Here's the fact we decided: When you've been on this
show, that's your chair for life," Burnett says. "So if they have
to tour and someone comes in for a season and then goes
out for a season, comes back for a season, there will never
be anyone getting replaced, ever.

"It's going to be moving pieces all the time. And luckily
maybe a couple of them go on tour, a couple of them don't go
on tour," Burnett adds, saying it's his nightmare. "They have an
obligation to their fans. And so that's how we're going to do it."

Blake Shelton doesn't quite agree.
"Obviously that's a hard pill for me to swallow," Shelton

says. "I feel like I was part of the building of this process-we
all worked our asses off on it. It would be hard for me to get
up out of that chair and let someone else be there. It's also
hard for me to be in that chair and know that I could be out
there touring too. I need to be able to do both and maybe
with back-to-back seasons I can. But something's got to give.

"As much as it's about music, we're doing television. We all
have to search within ourselves [and ask], 'How long can we do
this before we become a TV person instead of a music person?
And are you OK with that?' Right now this is still what I want to
do because I see myself touring and getting back out there."

For Cee Lo Green, the show's shooting schedule meant
he had to delay the opening of his Las Vegas residency to
2013. Christina Aguilera will have a single and album to pro-
mote this season, and Shelton has a Christmas album due
Oct. 2 that's likely to be heavy in NBC tie-ins. Singer Adam
Levine and his band Maroon 5 are in the middle of a tour of
South America, Asia and Australia, with dates sandwiched
between the tapings and the live shows.

To promote the third season of "The Voice," Burnett opened
the grounds of his expansive Malibu, Calif., home for NBC to
throw a Sunday evening meet -and -greet party attended by
host/producer Carson Daly, the four coaches and an army of
NBC publicity executives. A DJ segued from pop hits to the
songs of Aguilera, Green, Shelton and Maroon 5 prior to the
team taking their spots on a makeshift stage to answer ques-
tions and spell out changes for the coming season. A video of
the four coaches performing the Rolling Stones' "Start Me Up"
was screened on a pair of high -definition monitors.

Once the group session was complete and a few interviews
were finished, Aguilera ate in private with her son and boy-
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"The Voice" host CARSON
DALY (far right) with judges
ADAM LEVINE, CEE LO GREEN,
CHRISTINA AGUILERA and
BLAKE SHELTON (from left).

friend, Levine strolled the grounds with his girlfriend, Green
camped out at a picnic table, and Shelton was an outgoing
conversationalist ready to speak with anyone.

NBC's goal at the event was to unveil the new elements in
the first fall season of "The Voice," when its concurrent rival at
Fox will be "The X Factor." The premiere will be spread over
three consecutive nights, Sept. 10-12-a move that reinforces
its importance to NBC's overall ratings. Undoubtedly, "The
Voice" will be stuffed with promotional ads for the network's
new fall series. The show will air on Mondays and go through
October when live rounds begin. It will also add a Tuesday
elimination episode that will be a prime opportunity for the
coaches and visiting guest performers to appear.

New this season is a "knockout round" that will follow blind
auditions and the battle rounds. During the knockout rounds,
the contestants will be allowed to pick their own songs to give
an indication of the type of artist they see themselves as. Fur-
thermore, when a singer is eliminated during the battle rounds,
before he or she is sent packing the coaches will be allowed to
steal that artist for their team. Each team will have 10 singers at
the end of the battle rounds, which will be whittled to five after
the knockouts and the live shows begin.

In addition, Mary J. Blige, Billie Joe Armstrong, Michael
Buble and Rob Thomas are onboard as mentors this season.

At the media event, Levine was particularly effusive about
the effect of the new elements: "It's a brilliant piece of TV."
There lies the rub: "The Voice" has built its average per -show
audience of 15.8 million viewers, according to Nielsen, by de-
livering compelling stories and performances. It hasn't re-
sulted in the creation of a star, which one upcoming change
may affect: All of the singers will appear weekly during the
live rounds, easily doubling the amount of airtime they re-
ceive. Previous winners Jermaine Paul and Javier Colon had
only five performances each in the competition, the same
number as the three runners-up.

or
ag,

"We can provide a certain amount of insurance that this
person will get some kind of shot at success," Levine said.
"There's no way to guarantee or to ensure that that will hap-
pen ... We're not their manager, we're not their record label.
We can't micromanage everything that happens after their run
on the show. We would love to see a star born out of this show.
We're positive that it will happen, but we're not hinging the
validity or the relevance of the show on that because that's just
ridiculous. That's just not a reasonable expectation."

Republic, the Universal Music Group label that hands the
winner a contract and an advance of $100,000, is eyeing a
November/December release from Paul, who was crowned
the winner in early May. Runner-up Juliet Simms and teenage
country singer RaeLynn, who got the boot in the quarterfinals,
will have singles on Republic labels at about the same time.

Last season's fourth -place finisher, the classically trained
pop specialist Chris Mann, will be the first out of the gate
with a release on Oct. 30 on Fairlight/Republic. The collec-
tion is seven covers and four originals.

"We didn't waste any time," Mann said about his move to
the studio after the show. "My goal was not to get as much
publishing as I could, but to sing the 11 best songs I could
find-songs love and songs that wrote."

All eight of the show's finalists in the first two seasons fit a
particular profile: recording artists who have been signed to
label deals, toured and recorded but never quite clicked with
a national audience. Mann sees that as a strength for "The
Voice." "For 12 years I've been trying to make a record, and
this is the result of being ready."

Mood dap

FILM &TV
MUSIC
CONFERENCE

L.A. Reid and Christina Aguilera will deliver keynotes
at the Billboard/Hollywood Reporter Film & TV Music
Conference, set for Oct. 24-25 in Los Angeles.
To register, go to
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After years of career ups and downs, the Nashville quartet seems on the brink of breaking big

by DEBORAH EVANS PRICE

t's a balmy Wednesday night at Nashville's
Schermerhorn Symphony Center as the four
members of Little Big Town-Karen Fairchild,
Kimberly Schlapman, Phillip Sweet and Jimi
Westbrook-take the stage to perform its new
Capitol Records Nashville album, Tornado.
The lead single, "Pontoon," has been cruising
up the charts all summer, and early buzz has
kept Tornado on everyone's radar. If audience
reaction at the Schermerhorn is any indication,

Little Big Town is about to unleash the best album of its career.
"The music that the world has been waiting to hear," is how

Capitol Records Nashville senior VP of marketing Cindy Mabe
describes the Sept. 11 release. "It's just the formula for magic.
If we sequence it right and maximize the opportunities we're
given, there will be no looking back. It's the game -changer."

Fairchild, Schlapman, Westbrook and Sweet have endured
quite a roller -coaster ride since joining forces more than a
decade ago. The group initially signed a deal with Mercury
Records, which never yielded a release. In 2002, the quartet
released a self -titled album on Monument that spawned two
lukewarm singles. A move to the now -defunct Equity Records
provided the group's first taste of success as the single "Boon-
docks" peaked at No. 9 on Billboard's Hot Country Songs chart
and a follow-up, "Bring It On Home," climbed to No. 4 in 2006.
The Equity debut album, The Road to Here, was certified plati-
num and peaked at No. 12 on the Top Country Albums chart.
It has sold 1.3 million copies, according to Nielsen SoundScan.

Little Big Town seemed to be on its way to stardom, but things
stalled and the band didn't have another top 10 single for four
years. The group's third album, A Place to Land, was released on
Equity in 2007 (277,000 copies). The act left Equity and signed
with Capitol Records Nashville, which rereleased the album
and pushed it into the top 10. Little Big Town's 2010 album The
Reason Why, the first recorded entirely with Capitol, debuted at
No. 1 on Top Country Albums, the group's first chart -topper. It
has sold 216,000 copies, according to SoundScan. Lead single
"Little White Church" returned the act to the top 10, peaking
at No. 6. Then, the next two singles stalled in the 40s.

What happened? "We don't know," Fairchild says. "We so
firmly believed that 'Kiss Goodbye' was a smash. There's noth-
ing you can do about it as an artist. You get upset about it. I'm
not going to lie." Schlapman adds: "We certainly had our frus-
trating moments. For whatever reason, some things worked
out and some things did not, but they surely formed who we
are today and got us to this point, so we have to be grateful."

Feeling that Tornado would be pivotal, the foursome decided
to explore new territory with producer Jay Joyce (Eric Church,
Patty Griffin). "He played [guitar] on a couple of tracks on
The Reason Why and we've been big fans," Fairchild says. "We
weren't sure what direction to go in, but we felt like Jay might
get it. Sure enough, when we met with him, he lit up with ideas."

The group rehearsed in Joyce's basement studio, throw-
ing out ideas and prepping songs. Instead of overthinking
and analyzing everything, Joyce encouraged the group to
let go and follow its instincts-sometimes in strong ways.
"He had a bullhorn," Fairchild says. "When he couldn't get
everyone's attention in the room, he'd get on the horn and
[yell], 'Would you all shut up and sing? Everybody sing!'"

Joyce also encouraged the quartet to use its road band. "We've
been on the road for a couple of years with these guys," West-
brook says. "They totally bought into what we're doing, and it
created this energy that you can feel on the record."

The album was finished in less than a month, with four days
of rehearsal and three of tracking. Sweet says, "When we listened
back, we were shocked at how much we had actually accomplished

in that amount of time. It wasn't completely done, but within
two to three weeks we were mixing and mastering everything."

Debut single "Pontoon," which is No. 1 on Hot Country
Songs, has become one of the summer's biggest hits. "There
isn't a song on the radio that sounds like it," Mabe says. "It
was totally unexpected. Karen carries that female lead and
it completely changes the context of the song . . . The crazy
intro from the beginning sucks you in and there's no looking
back-it's a record you want to play while dreaming about
being out on a lake instead of at your office."

Adam Jeffries, PD at KJUG-AM-FM Tulare, Calif., admits
that he had to warm up to the song. "At first I didn't like h-
it was different and I didn't think this was the song to bring
them back to where they needed to be on country radio," he
says. "But I was wrong. Once we started playing it, we started
getting tons of requests and quickly moved it up in rotation.
It's been a top -five -testing song for us ever since."

Other programmers embraced the song from the start. "It
was awesome the first time we heard it," KRTY San Jose, Calif,
GM Nate Deaton says. "We went from light to heavy [rotation]
after three weeks on the air because of audience reaction, ex -
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actly what you would expect from an impact song."
Other radio folks agree. "I loved it from the start," says

Don Gosselin, OM in New Orleans for Clear Channel Media
& Entertainment. "It has such a funky kind of groove that I
knew would sound great on WNOE."

The band realized that the song was risky and is thrilled it
paid off. "It was so different, we knew that it was going to stick
out like a sore thumb on radio," Fairchild says. "But we loved
it so much we thought the fans would have the same reac-
tion we did. You never know what's going to light up the fans
and they have latched onto this song and made it their own."

There's no denying "Pontoon" is a hit, but will the group be
able to sustain the momentum this time? Mabe says yes: "Each
of those past records has had moments of greatness but we ex-
perienced a lot of inconsistency. Tornado is from front to back
solid, unexpected, artistic, hit -driven and completely defining.
It will make its own place on the radio."

John Shomby, director of programming and operations at
WGH-FM Virginia Beach, Va., heard songs from Tornado when
Little Big Town recently performed in his market. "What I heard
reaches another level, as this single does," he says. "As good as
their music has been, they didn't have that one song that really
cut through. I think it will be different this time. Once you get
the attention of the masses, your music gets exposed a lot faster."

Tornado is a blend of potent uptempo numbers like the title
track and the rollicking opener "Pavement Ends," alongside
such compelling ballads as "Your Side of the Bed," a poignant
examination of the distance that can grow in a relationship.
"It's very dramatic, raw, real, super honest and painful, but
sometimes those are the best songs to me," says Fairchild,
who duets with Westbrook on "Your Side of the Bed," which
all four band members co -wrote with Lori McKenna.

"Can't Go Back" boasts the stunning harmonies that fans
have come to expect from Little Big Town. Schlapman sings
lead and shines on "Sober," a song about the euphoria that
comes with love. "We really want people to hear this whole
record, all 11 songs," Fairchild says. "It's a collection of music
that we've done because we feel like these songs belong to-
gether and have their own life as a body."

The album is a mix of songs penned by the group and oth-
ers contributed by such Nashville writers as Natalie Hemby,
Luke Laird, Chris Stapleton, Liz Rose, Hillary Lindsey and
Barry Dean. Little Big Town is performing five songs from
the new album on a current tour with Rascal Flatts.

"The band is utilizing the Rascal Flatts tour to message that
the album is out on Sept. 11," Mabe says. "We have several na-
tional television hits, the covers of Country Weekly and Nashville
Lifestyles, and the band has also been selected for 'Ram Coun-
try Live!' on Yahoo Music." In addition, the group penned the
theme song for ABC's new show, "Good Afternoon America."

Mabe says the album will also be supported with promo-
tions at all digital accounts, leading entertainment websites
and blogs. "We're doing a national pontoon giveaway at radio
and a few flyaway sweepstakes with partners," she says. "We'll
have circulars at Target and Best Buy."

The label has also produced a "Pontoon Party" video that
has become a viral sensation. The hilarious clip features Little
Big Town fans and friends, including such country acts as
Carrie Underwood, Charlie Daniels, Wynonna, Luke Bryan,
Lady Antebellum, Hunter Hayes and Larry Gatlin.

The good-natured clip is evidence of the support Little
Big Town has from its Nashville peers. "One of the greatest
things about this band is that everybody in this town has been
pulling for them through the struggles, the label changes,
the hits," Mabe says. "The whole town is full of fans. I don't
know many other acts you could say that about."
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CRICKET WIRELESS'

MOVE MUSIC TARGETS

UNDERSERVED MOBILE

CONSUMERS IN ITS QUEST

TO BECOME THE NO. 1

U.S. SUBSCRIPTION SERVICE

BY GLENN PEOPLES
N THE PAST, MUSIC WAS PRIMARY SOLD TO PEOPLE
through brick -and -mortar stores. Then it helped technology
companies sell handheld gadgets andcomputers. At some point, it
also enabled unscrupulous website operators to make money selling
display advertising. Now music is helping mobile carriers, cable TV com-
panies and Internetserviceproviders OSP) to acquire andretain customers.

On Sept. 2, Cricket Wireless began putting digital music into the hands
of its new subscribers. Muve Music, previously an opt -in service, become a
standard feature on all new Android smartphones. "In a few months, we expect
Muve to become the No. 1 subscription music service in the U.S.," Muve senior
VP Jeff Toig says.

That's a bold statement, but it looks like a safe bet. Muve had become a break-
away success as a feature in its $55 -per -month mobile service with unlimited music,
voice, messaging and data. Launched in January 2011, the service had 500,000

subscribers by the end of the year and today has around 600,000.
Now Muve is seeking even more growth. Cricket, a subsidiary of publicly traded Leap Wireless,

is now offering three plans-$50, $60 and $70-all with unlimited national talk and text, but vari-
ous data limits-and all with unlimited music.

The genius of Muve is its ability to change the digital music math. A typical subscription ser-
vice attracts the type of early adopter already likely to spend on digital music. The effect is like a
proposed football stadium that politicians predict will create new jobs and spending, but ends up
shifting the same amount of money between cities or counties.

Muve does more than shift around dollars-it serves a demographic less likely to own digital
music, credit cards or computers. When digital music is typically paid for by credit card on a PC,
Cricket's prepaid customers area group of consumers waiting to be tapped. Economists call this
a latent market while others call it found money. Rhapsody VP of business development Brian
McGarvey calls it a familiar path. His company has a deal with prepaid mobile provider MetroPCS
that serves a group of similarly underserved consumers.

The mobile business is a cutthroat industry with companies all offering nearly identical services.

Major networks Verizon Wireless, AT&T, Sprint Nextel and T -Mobile all sell unlimited services.
Cricket also faces pay-as-you-go competition from Sprint Nextel, under the Boost Unlimited and
Virgin Mobile brands, as well as mobile virtual network operators like TracFone, a prepaid service
available at Walmart.

The way mobile carriers spend on music is just as serious. Virgin Mobile has sponsored Lady
Gaga's 2011 Monster Ball tour and Britney Spears' 2009 Circus tour. Virgin Mobile Festival, a U.S.
event, is a spinoff of the long -running, Virgin -sponsored V Festival in the United Kingdom. Veri-
zon has sponsored Taylor Swift's 2009-10 Fearless tour, and earlier tours by Pearl Jam and Justin
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Timberlake. Tours sponsored by handset manufacturers is a long and separate list.
Music can help mobile and other telecommunications companies improve their bottom lines.

In the second half of 2010, not long before the launch of Muve, Cricket was giving away the first
month of service and offering discounts on handsets. As a result, according to Leap Wireless' 2011
annual report, many customers activated a new line only to receive a discount and free month of
service. Net customer additions declined from 1.1 million in 2009 to 242,000 in 2010.

The introduction of Muve in early 2011, along with the ending of the deep discounts, helped
reduce churn. Gross customer additions dropped from 3.2 million in 2010 to 3 million in 2011

because people were choosing to stay with Cricket and
upgrade to new plans with better phones. The most im-
portant metric, net customer additions, grew to 415,834
in 2011 from 241,546 in 2010.

Using music as the basis for higher -value plans has
worked. Cricket ended 2011 with more Muve subscribers
(500,000) than net customer additions (415,834). And it

has helped Cricket increase its average revenue per user,
or ARPU, to $41.64 in second-quarter 2012 from $40.15 a

year earlier.
Muve should be the country's largest subscription service

by early 2013. Toig says 60% of new Cricket subscribers are
Android users, and now all Android phones will come with

the service. If Cricket matches its 2011 gross customer acquisi-
tions (3 million), Muve would take on about 450,000 subscribers

by the end of 2012, and add subscribers at a rate of 1.8 million per 12
months. It will lose some subscribers-mobile companies must deal

with churn-and would need to double its current 600,000 subscrib-
ers to become the largest music subscription service in the United States.
With more subscribers comes more leverage. Toig says that Muve renegoti-

ated deals with labels to include more favorable royalties based on expectations to
deliver higher volumes of subscribers. Rhapsody's McGarvey says "hard -bundling"

music with a mobile service, as Rhapsody has done with MetroPCS (see story, page
20), merits lower royalties to rights owners. "There is wholesale pricing we can get to

help make it more attractive because of the way it's bundled," McGarvey says.
Cricket is helping popularize and refine a concept that exists all over the world. Deezer has

partnered with mobile carrier Orange in France. Spotify has teamed with mobile carrier/ISP Telia
in Sweden. Rdio has paired with mobile carrier Oi in Brazil. MOG has partnered with mobile car-
rier Telstra in Australia. There are many other examples (see story, page 21), but each represents
ways to offer better bundles of services and improved billing options.

Music is valuable for keeping existing customers, too. Aspiro Music partners with major tele-
communications companies in Sweden, Norway and Denmark to offer its WiMP music subscrip-
tion service with mobile carriers, in addition to TV and Internet services. One partnership with
Canal Digital in Norway makes WiMP available to 700,000 households through cable and satel-
lite TV subscriptions.

The concept of music as a basic feature will eventually sink in stateside. "In my mind,
music is becoming essential to the mobile experience, like voice mail and long distance was
many years ago," says Michael Paull, executive VP of global digital business for Sony Music
Entertainment. "Now they're generally included with all mobile carrier tariffs. We see a trend
that consumers are demanding these services, they're engaged, they're enjoying them and,
from what we're seeing-at least with Muve in the United States-it looks like they could be
on the same trajectory."

In the future, look for competing services to partner with carriers, while Cricket exports its busi-
ness model and adds to its already impressive subscriber numbers. "We are active in discussions
with carriers outside the U.S. on international opportunities pertaining to the Muve platform," Toig
says, "and work with others around the world on similar things Cricket has done in the U.S."
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WHAT THE U.S. CAN LEARN FROM

EURO MOBILE, CABLE TV AND INTERNET SERVICE PROVIDERS

WHEN IT COMES TO MUSIC BUNDLING

/7 ARTNERSHIPS WITH MOBILE COMPANIES AND

cable TV and Internet service providers are the
jnew gateways to music consumers. While the

gee United States has seen just a few examples of
music -mobile offerings, music has been routinely

mr bundled with cable -and -Internet packages in a
few Northern European countries.

WiMP is the music subscription service of Oslo -based As-
piro Music, which offers it in Norway, Sweden and Denmark
on desktop computers, mobile devices, tablets and home
entertainment systems like Sonos. WIMP is also available as
a white -label service in the Netherlands and Germany.

Aspiro partners with mobile carriers, Internet service
providers and cable TV companies to offer WIMP as a
value-added service, much like video on demand is a now -
common feature in cable TV packages. Telenor, the world's
sixth -largest mobile carrier, is a WIMP distribution partner in

Denmark, Norway and Sweden. So is Canal Digital, Norway's
largest TV services provider with 2.7 million customers.

Per Einar, managing director for Norwegian operations
at Aspiro Music, says music is usually used to attract new
mobile subscribers and retain existing TV and ISP subscrib-
ers. One TV offering suggests just how a music service could
gain entry into tens of millions of U.S. households. In Norway,

Telenor Digital provides WiMP at no extra cost to 700,000
of its 1 million TV services customers. The customers can
then upgrade to WiMP's premium tier and access music on
a wider range of devices, including mobile phones, Sonos
home systems and other supported devices like Logitech's.

Aspiro's partnerships have a few characteristics neces-

sary in the United States: good relationships and re-
duced friction. Einar calls the arrangement a "loose
corporate partnership," meaning the client provides
marketing and promotion while Aspiro provides its
own valuable services. Another key aspect is billing:
Premium WIMP customers are able to choose be-
tween being billed by credit card or mobile phone.

WiMP has managed to gain 350,000 paying users
in three years, an impressive figure given the relatively
small size of its markets and the competition-Spotify
also operates in all five countries. Aspiro Group is a pub-
lic company and so it's reserved about forward -looking
statements, but Einar says the company is "planning new
launches in Europe" and "probably" outside the continent
at some point.

Stateside, Rhapsody's partnership with prepaid mobile
service MetroPCS, launched in August 2011, has allowed it
to tap into an underserved segment of consumers, Rhap-
sody VP of business development Brian McGarvey says. Me-
troPCS offers nationwide unlimited talk, text and Web cov-
erage for more than 9 million subscribers. A self -described
cost leader, the company operates in such high -density
metropolitan areas as New York, Boston, Detroit, Dallas/
Fort Worth, Miami, Atlanta and San Francisco.

A "significant" portion of MetroPCS customers pay cash
at physical locations, McGarvey says. "What we've found is
their customer base is overindexed in listening to music but
underindexed in its ability to pay for it. There's opportunity
hereto bring new subscribers to digital music."

Rhapsody gets to leverage MetroPCS' collection of

7,000 retail stores and authorized dealers, training employ-
ees about the service and how to sell it to customers. "From
headquarters down to each store in a market, the excitement
was massively high and they've done a phenomenal job talk-
ing about Rhapsody," McGarvey says. "If you walk into a Me-
troPCS store, you're going to see big Rhapsody [point -of -
sale displays] in the windows and around the devices."

Rhapsody and Verizon work to make music and billing

The Muve service
includes curated
playlists and a
proprietary social
network.
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BILLBOARD TRIES OUT CRICKET'S SUBSCRIPTION SERVICE,

WITH MIXED RESULTS BY WILLIAM GRUGER

ITH THE POTENTIAL FOR AN UNLIMITED
multiplatform syncing library that would put
all my hard -drive storage capacity woes to
rest, I adopted cloud -based streaming music
services as my primary mode of listening to
music as soon as their catalogs became big

enough. First subscribing to Rdio, then quickly switching
to Spotify upon its U.S. launch because of its more deeply
integrated social features, I had every song I wanted on
every device with few limitations, including my phone,
which I use to listen to music on the go.

Rdio's and Spotify's ability to transfer songs on and off
a mobile device far surpasses anything iTunes has to offer.
In the audiophile tech bubble world, these two services,
along with MOG or Rhapsody, seem like the only real op-
tions. Yet Cricket Wireless' Muve Music surpasses all of
these, except for Spotify in terms of usage. Since Muve is
available for as low as $55 per month and comes preloaded
on all Cricket Android devices, it has real potential to be-

come the biggest on -demand music service ever.
I had the opportunity to try Muve on a Huawei Mercury

Android device. In order not to be swayed by the flashy,
design -friendly services I currently use, I abandoned my
iPhone for a week and immersed myself in Muve's music
player. While there are some bumps, Muve has the power
to deliver an unprecedented number of songs.

Inside the app, Muve is a multifaceted music platform
containing more than just a library. "My Music" and "Get
Music," the most prominently displayed and often -used
sections of the application, are essentially a music library
and download store, respectively. Also included is a curated
playlists section called "My DJ," a proprietary social net-
work allowing music to be shared with other Muve users
and a "Shazam" app with interactive functionality baked
right into Muve's home screen.

A core aspect of Muve is that users download songs,
not stream them, which presents a major downside to
the app's experience-you have to download a song be -
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work effortlessly. The partnership started with the Rhap-
sody -powered V Cast service built into Verizon handsets.
Now Verizon preloads a Rhapsody application into Android
smartphones and allows consumers to add Rhapsody to
their Verizon bill in seconds. McGarvey says the multiyear
relationship, which has outlasted several of Rhapsody's
competitors, has paid dividends: "When Verizon is looking
to market around music, they call us." -Glenn Peoples

HAPPY

TOGETHER

Subscription services and telecommunications compa-
nies outside the United States are reaping benefits from
partnering with music services in their efforts to add and
retain customers and increase revenue. Here, executives
involved in a few of these partnerships weigh in. -GP

< BELGIUM
Service: Deezer
Telecom: Belgacom
The Belgacom partnership has re-
ally helped us adapt our service to
meet the needs of a multi -language
territory-both in terms of the
product itself as well as the editorial
content it offers. We work closely
with Belgacom to support all of the
main local music festivals with pro-
motions and offers.

-Clement Cezard, VP/head of
international, Deezer

BRAZIL

Service: Rdio
Telecom: Oi

Through our partnership with Oi, one of the country's largest
telecoms, we've been able to tap into its huge base of more than
60 million customers crossing mobile, TV and broadband. Bra-
zil has a staggering number of mobile users, and more than
80% of Internet users are active in social media. Rdio users in
this market love the social discovery aspects of our service.
-Scott Bagby, VP ofstrategic and international partnerships, Rdio

< SWEDEN, FINLAND,
DENMARK, NORWAY
Service: Spotify
Telecom: TeliaSonera
Our partnership with Spotify in the
Nordics is important to TeliaSonera.
It differentiates our offerings in the
local markets, and demonstrates
the value of our mobile network
to the end customer by packag-
ing an increasingly popular online
music service with subscriptions.
Consumers can go into one of our
stores, buy Spotify and then run it
on their laptop, TV or mobile de-
vice, powered by our networks.

-Kennet Riidne, senior
VP ofglobal product management for

mobility services, TeliaSonera

< THAILAND
Service: Deezer
Telecom: Dtac
Music streaming services are new
to the Thai market, so we have to
understand Thai mobile customers
and discover and promote the local
music they want to hear. With mo-
bile payment and Internet access
just emerging in the country, we see
a carrier partnership as the best way
to bring our music to music fans.

-Clement Cezard, VP/head of
international, Deezer

fore you can listen to it. This cuts into a big advantage
offered by streaming music services: the ability to pick
and sample from a nearly unlimited catalog without the
bother of downloading.

With Muve, the user must collect songs in the Get Music
section and listen to them in My Music. This two-step pro-
cess is likely the result of Muve's technology and business
model: It requires users to download tracks to the device
and doesn't allow streaming-not even through Wi-Fi-in
order to minimize load on its network. On the plus side,
thanks to licensing deals with Universal, Warner, Sony,
EMI and aggregators CD Baby, the Internet Online Dis-
tribution Alliance, the Orchard and TuneCore, listeners
have access to millions of songs, and aren't just limited
to the hits.

After searching for Beyonce and downloading as much as
I could, I noticed another major drawback: misleading art-
ist metadata. In the Get Music section, I found entries for
both "Beyonce" and "Beyonce" (minus the accent), which
is confusing. The section also includes several songs that
aren't available. A listing for Beyonce & Andre 3000, for
example, reveals no songs to download, which is not only
misleading but also disappointing. (Why the song "Party"
wasn't featured remains a mystery.)

My DJ, accessed from the home page, contains specialty
playlists allowing users to discover music by genre, mood
or simple best -of lists. The great thing about the playlists
is that updates are automatic in the user's library, so lazy
listeners can always have a fresh playlist with minimal
effort. The "Best of 2012 So Far" playlist, for example, is
a solid collection for a casual user who wants to stay cur-
rent with the latest, most popular tunes.

No music service is really great unless it includes a rec-
ommendations section, and the one provided by Muve-
well, let's just say it gets the job done. Downloading Jay -Z,
Lil Wayne and Rick Ross to my library led to recommen-
dations for Nas, Frank Ocean, 2Pac and a different album
from Ross-not too far off the mark, as similarities go,
but a few more daring and adventurous suggestions would
have been appreciated. Lastly, Muve's ability to turn any
downloaded song into a ringtone or ringback is a nice fea-
ture, and one that no other subscription service yet offers.

Unfortunately, the Muve app's drawbacks involve a
clunky user interface and less useful features. The en-
tire experience is very slow, and getting from point A to
point B within the app involves going through numerous
screens that all look the same, so it's hard to know exactly
where you are at any given point. Deleting a song from
my library was also difficult and, like many other app
functions, required several frustrating, frivolous steps.

"Get Social," Muve's proprietary social networking
board, would be far more useful if it could connect to
Facebook and Twitter, rather than existing in isolation
as it does now. I also found the lack of outside -the -lock -
screen controls vexing-whenever I wanted to move on to
the next song or pause music, I had to unlock the phone
and then do so from within the app.

While smoothing out the user experience would be a
vital improvement, Muve is a decent, simple, entry-level
on -demand music service. It lacks many of the bells and
whistles of its design -heavy counterparts available online
or on desktops, but Muve does a solid job of bringing the
cloud music revolution into the pockets of new listeners.
Call me when Muve 2.0 is ready to roll.
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DO YOU
KNOW ME

Heck no, mister.
My "Roll In The Hay" Tour

blew out like a tumbleweed. That's because
I didn't book the #1 venue in Northern California.

Now I teach line dancing at the senior center.

Why risk it? Taylor Swift, Bruce Springsteen, Prince, Madonna, Carrie Underwood, Coldplay, Justin Bieber,
Lady Gaga, Eric Clapton, Radiohead, Keith Urban, Katy Perry, Jay -Z, Kanye West, Blake Shelton, Van Halen,

Make sure you always book the #1 venue in Northern California - HP Pavilion at San Jose.

HP Pavilion at San Jose. Northern California's Premiere Sports and Entertainment Venue.
ARENA For availability call 408.999.5809, fax 408.999.5797 or visit hppavilion.com ANTG

AT SAN JOSE
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Box-office success
drives new events to the

calendar, says Brenda
Tinnen of the Sprint

Center in Kansas City,
Mo., where JENNIFER

LOPEZ performed in
August.

ARENAS ARE
CHALLENGED
TO HAVE SKIN IN
THE GAME IN A
COMPETITIVE
BOOKING CLIMATE
BY RAY WADDELL

f there's one primary objective for the modern-day arena man-
ager, it's to keep the lights on.

Dark nights are a bummer. Content is king, and, frankly,
there are more markets with first-rate arenas than there are
quality tours to fill them. Today's booking environment is com-
petitive, and arenas have to be proactive these days to book
ticket -selling events, particularly outside of the top 40 markets.

Some acts play everywhere, but when Bruce Springsteen or Madonna
or Bon Jovi or other top -tier acts are looking at North America, they're
often working within a limited time frame and have to make choices in
certain regions of the country.

Today, arenas often have to show that they're willing to have some
skin in the game to get a date. For arenas to find a place on the route,
they must "be more open to participating in the economics," says John
Meglen, co-president/CEO of Concerts West/AEG Live, producers of
some of the top -grossing arena tours each year. Meglen says that many
venues are "risk -averse, and that compromises them."

Bon Jovi manager Paul Korzilius has a similar, if broader, view, in how
arenas can partner with the tour. Given the buildings are in the market
year-round and are the closest touch point with fans of all stripes, they
need to use the assets in their toolbox.
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Strong grosses will
lure more bookings,

says Dave Brown
of Dallas' American

Airlines Center.

mpt

"They need to be a partner in the show and
open all aspects of their skill sets-marketing,
promotion, publicity, sponsors, media partners,
et cetera-so that the show can be more success-
ful, have a lasting impact, and keep costs to a
minimum," Korzilius says, adding that build-
ings that can affect a tour's success aren't lim-
ited to majors.

"Midsize and small -size markets can provide
important shows for an artist," he says.

The importance of openness to this sort of
economic model isn't lost on arena managers.

"Venues need to become more aggressive and
willing to take risk," says Brock Jones, who, as
VP of bookings for Philadelphia -based Global
Spectrum, is tasked with helping the company's
30 -plus arenas in the portfolio-many in sec-
ondary or tertiary markets-bring in more con-
tent. According to Jones, Global "recognizes this
paradigm as the primary tenant of venues in
non -major markets, and subsequently features
self -promoting as a primary component of our
strategy for venues we manage and entities we
have booking agreements with."

Asked what arena managers can do to draw
more content, Dave Brown, VP/GM ofthe Ameri-

can Airlines Center in Dallas, narrows it down to
one thing: big grosses. "We do everything pos-
sible to promote shows playing the AAC, and if
the money is good, more shows will come."

Brenda Tinnen, senior VP/GM of the AEG -
run Sprint Center in Kansas City, Mo., also be-
lieves success at the box office is the primary
driver in filling the calendar. "The one thing
that Sprint Center does to drive content is sell
tickets," Tinnen says. "Ticket sales are the life-
blood of every live event."

Some tours are going to sell tickets wherever
they go, and others need extra juice or proactive

managers. That's when the relationships between
buildings and agents, and promoters and manag-
ers play a huge role in getting a date. "Relation-
ship building and nurturing is key," says Trey
Feazell, senior VP/GM of the Philips Arena in
Atlanta. "This allows for open dialogue with the
appropriate individuals so that you can stay on top
of what is going on in the entertainment world."

Ever the diplomat, Ed Rubinstein, executive
director of the Arena Network consortium of
arenas, says the one thing arenas can do to book
more content is "read Billboard." But Rubinstein
adds, "If that doesn't work, the best thing to do
is make sure the phone works both ways-i.e.,

make sure outgoing calls to agents, promoters
and event producers greatly exceed the calls you
receive from those who might want to bring con-
tent to you."

But don't call blind, Rubinstein advises.
"When you make those calls, make sure you
have in hand some good local marketing data
about the proposed content, that you have some
viable promotional ideas to activate and that you
know exactly what, if any, competing content
may be playing your market in close proximity
to the dates you are contemplating," he says.
"Being aggressive and prepared translates into
being successful."

And when the agent or pro-
moter calls you? "Respond
quickly to requests and inqui-
ries and do what we say we're
going to do," says Xen Riggs,
who has managed Ohio State
University's Schottenstein
Center in Columbus since it
opened in 1998.

Perhaps the most important
quality arena managers can
have in acquiring content is to
be on their game and ready to
show what they can bring to
the party.

"The best thing arenas can
do is to show agents, manag-
ers, promoters, producers and
content providers of every kind
that they really do get it," Venue
Coalition president Jeff Apregan
says. "Be responsive. Provide
accurate avails, building specs,
tech packets, seating diagrams
for multiple configurations and
photos showing draping sys-
tems. Have a working knowl-
edge of the market, competition
and traffic. Be able to provide ad-
ditional marketing resources to
help ensure successful events."

And it never hurts to press
the flesh and venture out to
agent hubs like Los Angeles,
Nashville and New York, partic-
ularly for smaller -market ven-

including Michael Marion, GM
at the Verizon Arena in North Little Rock, Ark.,
and Roger Newton, GM at the BI -LO Center in
Greenville, S.C., make annual treks to Nash-
ville and Los Angeles to visit with agents, and
they see the New York agents at the Billboard
Touring Conference in New York, scheduled
for Nov. 7-8.

"Maintaining long -held relationships and
friendships is important in the competitive en-
vironment secondary -market buildings find
themselves in," Marion says. "Also, the chang-
ing landscape of agencies makes establishing
new relationships an ongoing part of being a
building manager."

Facility Focus
WHAT TO EXPECT AT THE ARENA MANAGEMENT CONFERENCE

A sector of the live entertainment industry that increasingly
must take risks will gather at the gambling capital of the uni-
verse for the 2012 Arena Management Conference, set for Sept.
9-11 in Las Vegas.

The keynote speaker is Dean Budnick, co-author of "Ticket Mas-
ters" with Relix editor Josh Baron. (Baron is also a frequent speaker
at the Billboard Touring Conference, which takes place Nov. 7-8 in
New York and will be attended by scores of arena managers.)

Reflecting concerns of the industry, ticketing will crop up again
at the Arena Management Conference in a database marketing
panel called "Ticketing 2012-How to Make Data Work for Us."
Sure to be a primary question raised in that session: Exactly whose
data is it? The artist, promoter, ticketing company and building all
would like to stake claim to this vital ticket -buyer information, and,
increasingly, database marketing and who controls it is a critical
deal point in the modern ticketing business.

Safety and security, as ever, remain big concerns for those in
the public assembly business, and the rise of electronic dance
music as a hard -ticket business presents new concerns for arena
managers. That specific topic will be addressed in a session titled
"Electronic Music Best Practices: Insider Tips From the Pros."
Also part of the program are the panels "Don't Gamble With Se-
curity: Security From a Vegas Point of View" and "Crisis Commu-
nications: Building Trust."

EDM specifically is a social media -driven genre in terms of pro-
motion and general fan awareness, and social strategies will be the
topic of the "Social Media Best Practices" session.

Finally, the best arena managers are skilled in the art of the deal,
and they'll find information in that regard in two separate sessions
at the conference: "Know When to Hold 'Em, Know When to Fold
'Em: Negotiation Strategies & Techniques" and "Promoters & You:
Play Your Cards Right & Close to the Chest." -RW
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THE PLAZA AmericanAirlines

THE
WATERFRONT

THEATRE

SOUTH FpRIIVS ULTIMATE WATERFRONT
SPORTS AL -ENTERTAINMENT' SHOWPLACE

For booking information contact Jarred Diamond

(786) 777-1467 fax (786) 777-1600 or e-mail jdiamond@heat.com.

RAISING THEIR
PROFILE
ARENANETWORK, VENUE COALTION HELP
VENUES GET ON AGENTS, PROMOTERS AND
ARTIST MANAGERS' RADAR
BY MITCHELL PETERS

There's some good news for the
North American arena business.

"The volume of things we're
working on has never been
greater," Venue Coalition presi-

dent JeffApregan says. "As challenging as busi-
ness is right now, I see lots of opportunities."

ArenaNetwork CEO Ed Rubinstein agrees.
"We've had some slow periods over the last

12 months, but now things are on the up-
swing," he says. "It appears more and more
acts are touring, both legendary acts and up-
and-coming bands."

With competition
between arenas in the
United States and Can-
ada always on the rise,
the need to align with
facility consortiums like

Coalition and Venue Al-
liance-which aim to put
their building members
on the radar of music
agents, concert promot-
ers and artist manag-
ers to help secure more
bookings-is strong.

ARENANETWORK
Los Angeles -based
ArenaNetwork, a con-
sortium of 42 North
American arenas, has
undergone significant
changes during the past
year. In addition to the
departure of former ex-
ecutive director Brad
Parsons in February to
join Comcast-Spectacor
(Billboard, July 28), the
group named Rubinstein
CEO and tapped live en-
tertainment business
veteran Tina Suca as VP
of entertainment.

Rubinstein, who
joined Arena Network
as COO in 2009 after
serving as tour director for the 2008 Tour
of Gymnastic Superstars, says the addition
of Suca has strengthened the organization's
mission of informing members about new
live entertainment productions and helping
secure bookings for buildings. Prior to join-
ing ArenaNetwork in early February, Suca was
GM at Nassau Veterans Memorial Coliseum
in Uniondale, N.Y., and has enjoyed past stints
at Nederlander Concerts and MCA Concerts,

along with House of Blues, the Wiltern The-
atre and the Forum in Los Angeles.

With Suca onboard, "the information we're
getting is much more up to date and proactive,
as far as what's going to be happening, way
out in front of when they actually start to get
calls for holds," Rubinstein says. He notes that
Suca has extensive relationships with artist
managers, booking agents, concert promoters
and venues. "She lives and breathes music,"
he adds.

ArenaNetwork, which launched in 1998,
boasts a membership
that includes major -
market buildings like
TD Garden in Boston,
American Airlines Cen-
ter in Dallas and Air
Canada Centre in To-

also includes smaller -
market venues like the
Resch Center in Green
Bay, Wis.; Bryce Jordan
Center in State College,
Pa.; and CenturyLink
Center in Omaha, Neb.

Ryan Jones, an agent
in the nontraditional
touring department
at William Morris En-
deavor (WME), says the
talent firm has worked
closely with ArenaNet-
work and Venue Co-
alition during the last
year on such touring
productions as How to
Train Your Dragon Live
Spectacular, Batman
Live and Mythbusters.

"We always go to
[ArenaNetwork] when a
tour is going on the road
so they can disseminate
that information," Jones
says. "They also work to
help us get offers with
the venues direct and
talk to us about who
might be right to pro-
mote a show."

John Urban, execu-
tive VP of events and
new business at the

Scottrade Center in St. Louis, says ArenaNet-
work collectively helps its venue members by
being at the front end of new touring pro-
ductions and leveraging its large numbers
to help secure continued on >>p28

ED
RUBINSTEIN
and TINA
SUCA of the
ArenaNetwork
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IN A CITY KNOWN FOR ITS MUSIC, PAST AND PRESENT, 'EDEXFORUM
CONTINUES THE LEGEND. FROM INTIMATE CURTAINED SHOWS TO
CONCERTS IN THE ROUND. FROM 6,000 TO 18,000. FROM WORLD -CLASS

SERVICE AND ACCOMMODATIONS TO MARKETING AND PROMOTIONAL
SUPPORT. WE'VE GOT YOU COVERED.

CONTACT ERIC GRANGER, VICE PRESIDENT OF ARENA OPERATIONS,
AT 1.901.205.1501 OR EGRANGER@GRIZZLIES.COM, OR BRETT REOPELL,

DIRECTOR OF BOOKING, AT 1.901.205.1522 OR BREOPELL@GRIZZLIES.COM

TO BOOK YOUR SHOW. FEDEXFORUM.COM

continued from »p26 bookings.
"The volume -buying notion is ultimately

what [Rubinstein] and the folks there are look-
ing to do for us," Urban says. "They're look-
ing to use the impact in both directions of
being able to represent a number of venues
to producers or agents. And likewise from the
other direction: An agent can make one call
to [Rubinstein] or [Suca] and get the interest
level of a dozen or more buildings. That con-
nectivity is what we all
value most."

Another positive
aspect of being affili-
ated with ArenaNet-
work is that its mem-
bers watch out for each
other, says Rob Henson,
the interim director of
Tacoma, Wash.'s pub-
lic assembly facilities,
which manages the Ta-
coma Dome.

"Let's say artist x was
touring. We'd look down
the list of cities to see
what buildings are in
our network and see
what dates are in front
and behind us," Henson
says. "They'll call prior
to that show going to
the building and ask if
there's anything they
need to look out for.
After the show plays,

briefing with them to
see if there's anything
we need to know. In
turn, wherever we are in
the routing, we can pass
on to the next building
anything they need to
be aware of."

Going forward,
Rubinstein hopes to
strengthen the relation-
ship between ArenaNetwork and artist man-
agers. "A relationship with the artist manager
sometimes can help win the flip of a coin if
one of our venues is in play versus its competi-
tor across the street," he says. "[Suca] knows
a lot of the managers and has been dealing
with them for years."

Rubinstein also reports that many
ArenaNetwork members are experienc-
ing heavy bookings for the fall and first-
quarter 2013.

"From a music standpoint it seems to be
going very well, and from a family show
standpoint there are a number of new proj-
ects out there that are being routed," he says.
"Between the two, it becomes a very packed
schedule, and quite frankly it's sometimes
difficult to route all that product in ways that
makes sure each venue and city can space
things out appropriately."

VENUE COALITION
At a time when some North American arenas
are being recognized by the live entertainment
industry as viable independent promoters, the
Venue Coalition is staying on top of the trend
by actively seeking new booking opportunities
for its facility members.

Throughout the past couple of years, Venue
Coalition executive VP Andrew Prince has ob-

served that many of the
consortium's 54 facility
members throughout
the United States and
Canada have done an
excellent job of building
their marketing depart-
ments and databases,
and using those tools
to sell tickets to events.

"They're the local
eyes and ears in that
market," Prince says,
"so they know their
market very well, like
an experienced pro-
moter would."

If there's a situa-
tion where a promoter
passes on an event,
"we'll work with the
venue to put together
the deal that works best
in that specific market,"
Prince says. "Then we'll
submit as Venue Co-

half of the venue to the
agency in order to book
the show."

WME's Jones says
Venue Coalition also has
assisted the talent firm
with identifying poten-
tial venues equipped to
promote events.

"[Venue Coalition is]
extremely helpful in let-
ting us know who's re-
ally set up to do some-
thing like this and who
might do a disservice
to a show because they
don't quite have the staff

and resources to do it," Jones says.
The organization, based in Westlake Vil-

lage, Calif., includes arenas in midsize and
major markets across North America. Cur-
rent members range from the Crystal Centre
in Grande Prairie, Alberta, with a capacity of
4,684 to the 23,500 -seat Rupp Arena in Lex-
ington, Ky.

Since launching in 2006, Venue Coalition
has experienced an incredible retention rate
with its arena members, Apregan says.

How has the consortium been so successful
in keeping its members onboard?

"The trick is continued on »p30

Venue
Coalition's
JEFF
APREGAN
(top) and
ANDREW
PRINCE

WITH COMPETITION BETWEEN ARENAS
ALWAYS ON THE RISE, THE NEED TO ALIGN
WITH FACILITY CONSORTIUMS IS STRONG.
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continued from >>p28 to never sit back,"
Apregan says. "We always have our antenna out
and are looking for who's working, what their
objectives are and how we fit into their plan."

During the past 12 months, Venue Coali-
tion has helped many of its buildings land
bookings by Journey, comedian Jeff Dunham,
Barry Manilow, Jason Aldean, Miranda Lam-
bert, Cirque du Soleil, Batman Live and How
to Train Your Dragon, among others.

Mark Powell, VP of events/booking at En-
ergySolutions Arena in Salt Lake City, says
he's been working with Venue Coalition for
about six months, and the results have already
exceeded expectations.

"I'd say [Prince] and [Apregan] have steered
three shows our way," he says, citing concerts
by Lambert, the Bill O'Reilly/Dennis Miller
Bolder and Fresher tour and the Rock and
Worship Roadshow.

Earlier this year, Prince worked closely
with promoter Brad Garrett of Police Pro-
ductions on securing arena bookings for
Lambert and Blake Shelton.

"[Garrett's] goal was to play a lot of second-
ary, smaller -market buildings. So we took
the parameters he had and did the research,
in terms of the other country [tour] history
in these markets," Prince says, noting that
he also assisted Garrett with placing holds,
providing venue information and diagrams.
"We helped connect them with the building
managers and ultimately facilitate a venue
deal between the promoter and venue."

Billboard
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MIRANDA LAMBERT is
one of numerous acts

the Venue Coalition has
helped its members book

during the past 12 months.

The partnership between Venue Co-
alition and Police Productions helped
the group's members land nine shows by
Lambert and seven by Shelton, according
to Prince.

Other Venue Coalition members have
developed new relationships in the con-
cert business as a result of their member-
ship. Lisa Cochran, executive director at
Taco Bell Arena at Boise State University
in Idaho, says the group helped open doors
with such promoters as Police Productions,
Outback Concerts, Rush Concerts and Pre-
miere Productions.

"These are folks they have relationships
with that they can make an introduction
to," says Cochran, whose arena has been a
coalition member for three years. "When
they make a recommendation for our venue
and market, it carries some weight."

Venue Coalition also hosts a biweekly
conference call to inform its buildings
about upcoming live entertainment proj-
ects and other issues in the arena manage-
ment business. The calls sometime feature
guest speakers from the music industry.

"For venues like us that are independent,
it's really nice to have a group you can iden-
tify with and ask questions about," Cochran
says. "If we're doing a show that someone
else has already done, just knowing what to
look out for from a venue -operation stand-
point, crowd management-all those kinds
of things-is very helpful."

Targeting Midsize Markets
VENUE ALLIANCE FILLS A NICHE

FOCUSING ON SELECT BUILDINGS

Since launching in the summer of 2011, Venue Alliance, which aims to bring more
events and programming to U.S. mid -market arenas, has steadily built its member-
ship to about 15 buildings ranging in capacity from 5,000 to 10,000 seats.

"Our target group of arenas, especially those in secondary and tertiary markets, just
aren't getting the attention from the large national promoters that tend to favor the build-
ings they manage," Venue Alliance managing director Michael Patrick says. "Many of the
agents, promoters and tours would like to bring their events to these markets but it's not
always easy to identify and negotiate with each one."

Patrick adds that Venue Alliance, which falls under the banner of ticketing technology
and services company ExtremeTix, was created to form a "group of like-minded arenas
across the country and be a single point of contact."

The group works with ExtremeTix-owned Three Zebras Entertainment, which is headed
by Ed Morrell, to secure bookings for its members.

Venue Alliance boasts such facility members as Prairie Capital Convention Center
(Springfield, Ill.), Hartman Arena (Park City, Kan.), the Ralston Sports and Event Center
(Ralston, Neb.), Jamestown Savings Bank Arena (Jamestown, N.Y.) and the Germain Arena

(Estero, Fla.).

Patrick expects the consortium will have up to 25 members by the end of the year.
"Our plan isn't to make this a huge group but a good mix," he says. "We keep them geo-

graphically diverse so they're not competing against each other, but rather sharing."
In recent months, the collective has helped secure booking by Yo Gabba Gabba!, Batman

Live and the Summerland tour featuring Everclear, Sugar Ray and others. Current program-

ming negotiations include concerts by Big & Rich and Darius Rucker.
Venue Alliance also promotes and co -promotes events, including the World Beer Festi-

val, which will visit many of its arena members.
"The beer festival is unique, because it's not something typical that an arena might do,"

Patricksays, noting that the festival is produced and promoted by Venue Alliance and Three
Zebras. "A lot of times when people do a beer festival they might take it to a park or conven-
tion center. But because we have a good relationship with our arenas, we brought that to all

of them." -MP

29 YEARS
OVER 26 MILLION FANS
OVER 4200 SHOWS

+ Located in downtown Sydney
+ Minutes from Sydney's best hotels

+ Unique curtaining system for configurations
from 3,000 to 13,000

+ Australia's most loved venue
+ On the doorstep of Darling Harbour,

Sydney's most vibrant entertainment precinct

WWW.SYDENTCENT.COM.AU IArenaj

35 Harbour Street Darling Harbour Sydney 2000
T 61 2 9320 4200 I F 61 2 9281 1762 I E events@sydentcent.com.au

Follow us: wwwfacebook com/sydneyentertainmentcentre www.twittercom/sydentcentre
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From Dallas Mavericks, Stars, and
Vigilantes games to concerts and
special events, American Airlines
Center has redefined entertainment

in Texas.

For booking information, contoct Ken Kuhl at 214.665 4230 or
kkuhl@americanoirlinescenter.com. www.omericanoirlimscenter.com

Flexible pricing structure
Exper,enced production, events, ticketing and marketing staff

suite ticket revenues included in gross
Versatile theatre set-ups from 5,500 to 7,200
Versatile arena set-ups from 9.000 to 6,000.

ERWIN
EICENTER

th7)-I F AT R F
I at the Frank Erwin Center.

For booking information contact,
John Graham  john.grahrtmSlathlotica.utexan.odu or

Jimmy Earl, CFE  pmmy.carCathIctica.utoxaa.adu
512.471 .4716  1701 Red Royer  Austin, TX 78701

utorvonconter.com

2012 Sold Out Events
Drake's The Club Paradise Tour, Radiohead, The Black Keys, Roger Waters

The Wall Live, Toni Petty E. The Heartbreakers

BOXSCORE_Concert_Grosses
GROSS/ ARTIST(S) Attendance

Venue. Date Caoue3, Promoter

10

a
a
a
a

a$2,794,890

a
a
a
a

$14,421,500
(89.325.616)
$115.98376.55

$9,081,600
(85.873.270)
$100.51/$76.54

$6,051,640
(5.800.195 francs)
$166.94/8109.55

$4,467,650
(C3.512.827)
$128.45/569.95

$4,326,040
(82,801202)
5100.38/576.45

$4,158,205
$150/54950

$3,698,900
(62.897.420)
$102:3 '763 as

$3,672,176
C,,,Eja^)

$115.97/335.30

$3,483,080
(82.219.863)
$101.99/677.67

$3,400,901
($3473000 Cznaden)
$112.61

$3,385,030
(93.429.578 Canadian)
5113.51/$2912

$3,286,692
$115, $29 50

$2,893,220
$110/629.50

$2,812,670
(C2.201.318)
5112.44/657.50

(52.772,024 Caladon)
$110.91/526.97

$2,745,129
$99.50/529.50

$2,744,129
$115/529.50

$2,710,116
V10/64950

$2,637,910
<C2.087.252)
588.47/$45.50

COLDPLAY, MARINA & THE DIAMONDS, ROBYN, ASH, RITA ORA
Emirates Stadium, London, 173,596
June 1-2, 4 three sellouts SJM Concerts, Metropolis

COLDPLAY, ROBYN, RITA ORA, CHARLI XCX
Etihad Stadium, Manchester, 113,256
England, June 9-10 avo sellouts SJM Concerts, Metropolis

COLDPLAY, MARINA & THE DIAMONDS, RITA ORA
Stadion Letzigrund, Zurich, Good News ProductionsMay 26 tlicT
COLDPLAY, MARINA & THE DIAMONDS, RITA ORA
5=liligoa;:,174Cal7iro, Porto, 52,457

sellout Everything Is New

COLDPLAY, ROBYN, RITA ORA
Stadium of Light, Sunderland, 55,220
England, June 7 SJM Concerts, Metropolis

COLDPLAY, METRONOMY, THE PIERCES
liralsliy1w2o,o4d Bowl, Los Angeles,

t946sellouts
Live Nation, Bill Silva Presents, Andrew
Hewitt Co.

COLDPLAY, MARINA & THE DIAMONDS, RITA ORA
Estadio Vicente Calderon, 50,873
Madrid, May 20 sellout Live Nation

BRUCE SPRINGSTEEN & THE E STREET BAND
Rogers Centre, Toronto, Aug. 24 ISM Live Nation

COLDPLAY, ROBYN, RITA ORA
r..,iigziltrena, Coventry, England, 40,498., SJM Concerts, Metropolis

BRUCE SPRINGSTEEN & THE E STREET BAND
Magnetic Hill,New AEG Live, Donald K Donald EventsBrunswick, M.r°
COLDPLAY, MARINA & THE DIAMONDS, EMELI SANDE

Live NationAir Canada Centre, Toronto, July 35,434
23-24 t; -+o seuours

COLDPLAY, MARINA & THE DIAMONDS, EMELI SANDE
Izod Center, East Rutherford, 37,225
N.J., Aug. 3-4 two Live Nation

COLDPLAY, MARINA & THE DIAMONDS, CHARLI XCX
Live NationUnited Center, Chicago, Aug. 7-8 two

COLDPLAY, MARINA & THE DIAMONDS, RITA ORA
Stade Charles-Ehrmann, Nice, 43,364
France, May 22 sellout Nous Productions, Alias

COLDPLAY, METRONOMY, THE PIERCES
nilirs Arena, Vancouver, April31,766 34.000 Live Nation

COLDPLAY, ROBYN, WOLF GANG
Wells Fargo Center, Philadelphia, 33,680
July 5-6 Iwo Sellouts Live Nation

COLDPLAY, MARINA & THE DIAMONDS, EMELI SANDE
TD Garden, Boston, July 29-30 Live Nationtwo '2Iouts

COLDPLAY, ROBYN, WOLF GANG
Verizon Center, Washington, 32,666
D.C., July 8-9 louts Live Nation

COLDPLAY, MARINA & THE DIAMONDS, RITA ORA
Stadio Olimpico, Torino, Italy, 39,778
May 24 sellout Live Nation

20

30

$2,612,395
5110349.50

$2,581,064
$110/64950

$2,472,728
$97.50/$27.50

$2,237,219
599.50/629.50

$1,642,426
$59.50/539.50

$1,475,410
598/315

$1,336,183
6186.30/519.95

$1,314,147
$99.50/$29.50

$1,277,710
46272306 Scotiabank Saddledome,
$110.47/649.71 Calgary, Alberta, April 18

COLDPLAY, METRONOMY, THE PIERCES
FA1,11,Rda;illiig, San Jose, Calif., 33,894

two sellouts Live Nation

COLDPLAY, ROBYN, WOLF GANG
American Airlines Center, Dallas, 3,,
June 22-23

Live Nation

COLDPLAY, MARINA & THE DIAMONDS, EMELI SANDE, CHARLI XCX

)1:!nerr!lter, St. Paul.1nAt101
28,257 33.666 Live Nationtwo shows

COLDPLAY, ROBYN, WOLF GANG
Toyota Center, Houston, June 26,763

[vdo sellouts Live Nation

RED HOT CHILI PEPPERS, THUNDERCAT, OFF!

,t4'.';,s-12
Angeles, 30,162 Goldenvoice/AEG Live

BRUCE SPRINGSTEEN & THE E STREET BAND
Vernon Downs, Vernon, N.Y.,
Aug. 29 150 59052.00 Magic City Productions

REVENTON SUPER ESTRELLA: CAFÉ TACVBA, ENANITOS VERDES & OTHERS
Itzt7t, Center, Los Angeles, 12,404 Goldenvoice/AEG Live, KSSE 101.7

COLDPLAY, ROBYN, WOLF GANG
American Airlines Arena, Miami,
June 29

18,266
SeIIOVt

Live Nation

$1,230,556
$99.50/529.50

$1,209,544
$110/549.50

$1,205,475
699.50/649.50

$1,185,387
599.501$29.50

$699,826
$85/$49.50

$683,220

COLDPLAY, METRONOMY, THE PIERCES
14,463
seuout

Live Nation

COLDPLAY, ROBYN, WOLF GANG
Time Warner Cable Arena,
Charlotte, N.C., July 3 ISO Live Nation

COLDPLAY, METRONOMY, THE PIERCES
KeyArena, Seattle, April 25 14,244

14.501
Live Nation

COLDPLAY, ROBYN, WOLF GANG

i.1,P.leur7r2;imes Forum. Tampa,Fla
15,934
16.830

Live Nation

COLDPLAY, MARINA & THE DIAMONDS, EMELI SANDE
Palace of

Auburn sellout

JACK WHITE, LUKE WINSLOW-KING

Aug.Auditorium,hrt.701.11t
Los Angeles, 15,:ig h2s11.7s26

PHISH
First Niagara

23
12,925
23.085

Live Nation

Goldenvoice/AEG Live

Live Nation
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$669,083
559/329./5

JASON ALDEAN, LUKE BRYAN, RACHEL FARLEY, DEEJAY SILVER
Farm Bureau Live, Virginia
Raarh VA Alta 9d Ilni it

20,055 Live Nation
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BARCLAYS
CENTER.
BROOKLYN

SEPTEMBER IS JUST THE BEGINNING
200 Opening Nights and Counting. Be There For Yours.

For bookingbooking information please contact Sean Saadeh at 917.618.6113.

barclayscenter.com f facebook.com/barclayscenter y @barclayscenter

ELEVEN TRAINS. ONE DESTINATION. BARCLAYS CENTER.

000000000 to Atlantic Avenue - Barclays Center  to Lafayette Avenue  to Fulton Street LIRR to Atlantic Terminal



THE BARCLAYS CENTER rises up at the
junction of Flatbush and Atlantic Avenues in
Brooklyn looking, in the eyes of this visitor,
like it was always meant to be there.

And, with its blend of gritty, weathered steel
evoking the shade of Brooklyn brownstones,
and contemporary touches like its Oculus LED
marquee, the new $1 billion showplace reflects
its home in a way that few venues can daim.

The arena, with a capacity of 19,000 for con-
certs, opens Sept. 28 with the first of eight sold -
out performances by Jay -Z, who grew up in the
Marcy Houses, a public housing project three
miles from the arena site.

Jay -Z is one of the directors of the company
operating the arena and also is a partner in the
newly christened Brooklyn Nets, the NBA fran-
chise that has relocated from the Prudential Cen-
ter in New Jersey to become the anchor tenant
at the Barclays Center. The star personally se-
lected the distinctive black -and -white colors for
the Nets' uniform and logo.

"I wanted to make it really classic and
strong-a throwback to Brooklyn and what
we're about," Jay -Z told MTV News in July as
he unveiled the logo and color scheme. "It's real
gritty, and we're not about flash-well, some-
times. Just the roots of Brooklyn as this very
bold, strong, simple logo."

(The Nets' first home game on Nov. 1 against
their cross -bridge rivals the New York Knicks
marks the full-time return of professional, ma-
jor-league sports to the borough 55 years after
the Brooklyn Dodgers defected to Los Angeles.)

The Barclays Center is the first completed
part of a 22 -acre development near downtown
Brooklyn called Atlantic Yards, which, in the
years to come, is intended to include high-rise
housing, offices and retail.

Bruce Ramer, chairman/CEO of the develop-
ment Forest City Ramer Cos., "had the vision
of bringing sports and entertainment back to
Brooklyn, and building a mixed -use develop-
ment at Flatbush and Atlantic for the arena and
the team, which really would be the anchor of
this renaissance of downtown Brooklyn," says
Brett Yormark, CEO of the Brooklyn Nets and
Brooklyn Sports & Entertainment, which owns
and operates the Barclays Center. "It took a little
longer than expected. There was a little opposi-
tion. But I give all the credit to Bruce for perse-
vering, having the vision and sticking with that
vision." (For an extended Q&A with Yormark,
see Billboard.biz.)

Development of the arena has prevailed
against its critics. Opponents objected to such
issues as New York state's use of eminent do-
main to take private property on behalf of the de-
velopers, the large scale of the arena adjacent to
residential neighborhoods and what they saw as
inadequate environmental reviews by the state.

None of the opposition stopped the arena's
construction-or affected the touring industry's

The Brooklyn Nets'-.
logo rises above
center court in an
artist's rendering of
the Barclays Center.

embrace of the Barclays Center. Even by the stan-
dards of the honeymoon period enjoyed by a new
venue, the lineup of acts confirmed for the ven-
ue's opening months is remarkable. Following
Jay -Z's hometown stand, Barbra Streisand will
play two nights in October for her first Brook-
lyn performance since she graduated from the
borough's Erasmus Hall High School.

Also on the Barclays concert calendar: the
King's Men gospel quartet; Rush; John Legend;
Journey; the Smashing Pumpkins; a gospel cel-
ebration led by Brooklynite Hezekiah Walker;
Russell Peters; Justin Bieber; the Who; Bob
Dylan and Mark Knopfler; Juan Luis Guerra
and Juanes; Neil Young; Andrea Bocelli; Sounds
of Reggae; and Leonard Cohen.

Family shows will complement the con-
certs, including the Kellogg's Tour of Gymnas-
tic Champions, Disney on Ice and the Ringling
Bros. and Barnum & Bailey Circus. A faceoff
between the NHL's Islanders and Devils, col-
lege basketball and the Golden Gloves boxing
tournament also are on tap.

Barclays Center VP of programming Sean Saa-

deh is tasked with booking the arena well beyond
its jam-packed honeymoon period, and the goal is
220 ticketed events in the first year of operation.

Of course, the venue is the first arena alterna-
tive to the famed Madison Square Garden within
the city's five boroughs since, well, ever.

Saadeh is familiar with competitive markets-
his previous gigs were at the San Diego Sports
Arena and the Jobbing.com Arena in the Phoenix
market-but this is a situation unlike any other.

However, no one at the Barclays Center says
they're worried about the Garden. Brooklyn's
population of 2.5 million, according to the U.S.
Census, would make it the fourth -largest city in
America, if it weren't one of the city's five bor-
oughs. It's a concert market in its own right, and
could be viewed as a separate play from Manhat-
tan, and certainly New Jersey.

Though the Barclays Center will bring a focus
to the vitality of Brooklyn, the borough has be-
come a cultural force during the past decade.

"Brooklyn itself is a brand," Saadeh says.

As the Nets' CEO, Yormark has in many ways
steered the ship, guiding the transition of the
team and serving as ambassador for the Barclays

Center and Brooklyn alike.
"I love the fact that Bruce Ratner and Brett

Yormark are both very interested in creative pro-
gramming," Saadeh says. "I knew this would
be more than just booking the typical concerts,
family shows and arena events. They wanted
to be creative about bringing in unique events,
[asking], 'How can we integrate the community

into the programming?'"
With that in mind, and recognizing Brooklyn's

diversity, Saadeh says, "One of the first things I
did was go out and identify who was one of the
better-if not the best-multicultural program-
mers in New York, and aligned with them as a
consultant for my department to look into multi-
cultural booking, continued on >>p38

BARCLAYS CENTER
BY THE NUMBERS

675,000
gross square feet

12,000
unique panels make up the

weathering steel facade

600
tons of steel used to create the panels

1,900
LED lights (approximately) installed
within the panels to illuminate the

facade at night

3,000
square -foot, 360 -degree LED

"Oculus" marquee, wrapping around
the main entryway

18,200
seats (basketball) split approximate
50% between the upper and lower
bowls, including 4,400 club seats

101
suites of varied sizes including

Brownstone, Loft and Vault Suites, four
party suites and two conference suites

8
retail stores accessible from the

street level including the Nets Team
Shop

2
novelty merchandise outlets in the
arena, including two fixed stands
on the main concourse and one
portable location on the upper

concourse

54
public restrooms

23
permanent concession stands

27
mobile concession carts

4
bar/lounges

3
clubs

1
restaurant
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THIS FALL WE ARE TO PRESENT AT 3ARCLAYS CENTER

WE LOOK FORWARD TO MANY MORE INCREDIBLE EVENTS. AriCet_
CONGRATULATIONS ON YOUR STUNNING NEW FACILITY! Ar



continued from >>p36 whether that be Latin
shows, Russian shows, Asian shows-everything
that mirrors the Brooklyn community."

Saadeh is talking about Jackie Alvarez, who
programmed such entertainment for the Garden
and its associated venues for many years before
setting out on her own at Jacqueline Alvarez
Artistic Consulting.

Saadeh stresses that the Barclays Center isn't
aligned with any specific promoter, and all pro-
gramming runs through his office.

"We're a completely open building," Saadeh
says. "I work with every single promoter out there,

from Live Nation to AEG to Bowery Presents to
Metropolitan, all ofwhich are well-known in New
York City. But there are a ton of these multicul-
tural independent promoters that do a great job
at their own venues in some cases, but also do
shows at other facilities around the to area."

AEG's facilities division is onboard to help
open the building and manage operations.

"AEG has done a fantastic job for us op-
erationally, and on the live side we want to
do AEG shows," Saadeh says. "They've been
great at bringing in shows. But Live Nation
has also been great, and Bowery has been
great-they've all been active with us. That's
what I love about being an open building: We
can have success with everybody."

Promoters see an opportunity. "We are
thrilled with the introduction of the new venue
in the market," says Mark Campana, co -presi-
dent of North American concerts for Live Na-
tion, which will open the building with Jay -Z.

"We will look at every situation as an inde-
pendent situation," Saadeh says. "We have and
we will take a risk, but that's not our long-term
strategy. Our long-term strategy is to work with
our partners and to take calculated risks when
the time calls for us on certain projects."

For some artists coming to Brooklyn, like Bo-
celli and Streisand, the Barclays Center is the
only New York venue they'll play this fall. Other
acts will play both the Garden and Barclays, with
Bieber adding a third show, at the Izod Center
in East Rutherford, N.J., to his route, and Rush
playing Barclays and the Prudential Center. The
Who, meanwhile, will play Barclays, the Garden,
the Prudential Center and the Nassau Veterans
Memorial Coliseum in Uniondale, N.Y.

For agents, having the new arena in the mix
is welcome. "Barclays Center will give the New
York area another option in terms of availabil-
ity and competitive building costs," says veteran
agent Dennis Arfa, president of Artist Group In-
ternational, which booked Rush into the Barclays.

When Billboard visited Saadeh in July, he had
183 committed ticketed events, and by August
that number had dimbed to 200. In addition to
anchor tenant the Nets, the arena will host a lot
of hoops, starting with Kentucky vs. Maryland
in the Barclays Center Classic.

There will be boxing, too, through an as-
sociation with Oscar de la Hoya's Golden Boy
Productions, and the family shows will be pre-
sented in association with Feld Productions.

The strength of the talent and the curiosity
factor alone will drive people to the Barclays Cen-

"Promoters will have two great
choices and real competition in
America's No. 1 market."

-Randy Phillips, AEG Live
"New York is an enormous market, and even

with the number of arenas in the market, believe
it or not, [open dates] can still be a problem,"
he adds. "They have spared no expense on the
building, and we knew we needed to be a part of
it. We entered into negotiations with the Barclays
Center more than two years ago, and signed a
booking deal for the building over a year ago. We
know the place is going to be a smash."

Likewise, AEG Live, with a busy New York of
fice, plans on being active in Brooklyn. "The lack
of competition in the New York market has, over
the years, turned Madison Square Garden into
an 800 -pound gorilla that artists and promoters
felt compelled to play, even though the costs have
been exorbitant," AEG Live CEO Randy Phillips
says. "With the opening of the magnificent Bar-
clays Center, we now have a clear choice where
the consumer experience has been of paramount
concern and the costs to a tour are sustainable."

Phillips agrees that Brooklyn can be a play on
its own. "The venues in New Jersey were never
a substitute for a New York City play." The area
around the Barclays Center "has gone through
major renewal, has become a destination loca-
tion for Manhattanites and is very accessible to
the other boroughs," he adds.

"When the refurbished Garden opens, with
its great history," Phillips says, "the touring in-
dustry will have two great choices and, finally,
real competition in America's No. 1 market."

The Barclays Center is also willing to pro-
mote in-house, as it will with the Streisand show.

ter in its first year, but the goal is to extend that
fan traffic well into the future.

"We want the experience at the Barclays Cen-
ter to be first-class from front of house to back,"
Saadeh says. "Front of house, we're all going to
go through 'Disney' training, and we'll deal with
the customers so that they really feel welcome
and want to come back."

Saadeh says that philosophy extends to back -
of -house. "Part of my strategy is to make sure
that when promoters, agents, managers and art-
ists come to the Barclays Center, they're going to
feel the same way as the patrons," he says. "They
enjoy their experience, they feel welcome, they
feel like they're at home that night, with good
catering and a staff that's welcoming. So when
they come back the second time it's because they
want to come back, not because it's New York,
or due to the routing, or whatever."

For Yormark, he's not overly concerned with
competition in Manhattan. "I wake up every
morning thinking about how we can be the best
at what we do," he says, "and I don't really think
about anyone else in this market.

"We have a very special moment in time, and
it's not because we're going to compete with one
guy or the other," Yormark says. "It's because
of being in Brooklyn, and being the first pro
team back here since 1957. That is an incred-
ible story. When you walk down Flatbush and
Atlantic and you see kids wearing our jersey
with 'Brooklyn' across the chest, that's when
I'll know we've arrived."

BROOKLYN'S
NEW VENUE,
In A New York Minute

by Ray Waddell

The main corri
the Vault premium
suites area in an
artist's rendering.

Billboard toured the Barclays Center in
Brooklyn this summer as construction pro-
ceeded ahead of its Sept.28 opening night
performance by Jay -Z.

The arena, designed by two firms,
Ellerbee Becket and SHoP Architects, will
seat about 18,200 for basketball, includ-
ing home games by the Brooklyn Nets,
and up to 19,000 for concerts, offering
excellent sightlines.

It has 101 suites, and the All Access club

area has 4,400 seats. The Vault premium
area was designed with input from Jay -Z,
a co -director of the company operating
the arena and a partner in the Nets. The
Vault has 11 suites and features concierge

services from the Luxury Attache vendor
network and access to the Armand de
Brignac Champagne Bar.

Jay -Z is also co-owner of 40/40 Club,
a high -end sports bar and restaurant that
will add a location within the Barclays Cen-
ter to its existing sites in Manhattan and
Atlantic City, N.J.

While concerns have been raised
about traffic in the already congested
area around the arena, the Barclays Cen-
ter will encourage patrons to arrive by
public transportation.

Arena VP of programming Sean Saa-
deh points out that nine subway lines
connect at what is now christened the At-
lantic Avenue/Barclays Center stop, and
the venue is adjacent to the Long Island
Railroad, which plans additional service
after events. Two additional subway lines
are about a block away from the arena,
so the building is accessible from points
across the city. "We have 4,400 parking
places within a half mile of the arena, but
really we're trying to push people to take
mass transit," Saadeh says.

For concerts, load -in and load -out will
present the challenges typical to any urban

arena. But the center will offer a turntable
load -in design.

Trucks will enter at the Dean Street en-
trance and be directed to a truck eleva-

tor, where an operator will lower vehicles
to the event level. At that level, trucks will
drive onto a turntable. An operator will ro-
tate the turntable to align trucks with the
loading bay and trucks will then back into
the bay. After delivery, trucks will enter the
elevator facing out.

"We have four docks, which has never
been done in an arena," says Saadeh.
"We're going to take all the precautions
and have all the backup to make sure that
our load -ins go smoothly."

With a high steel roof that spans the
arena, the Barclays Center can accommo-
date the production needs of anything on
tour. Configurations include center stage
and end -zone staging. Curtaining will
transform the space into the more intimate
Cushman & Wakefield Theater at the Bar-
clays Center.

"We have floor -to -ceiling curtaining, a
proscenium look and 5,000-6,000 seats-
a capacity [available at] only two other op-
tions in New York: Radio City Music Hall
and the Theater at the Garden. Both of
those are in Manhattan, and this is now an-

other option," says Saadeh.
Ticketmaster has the ticketing con-

tract for the Barclays Center. "We felt like
Ticketmaster was the best option in this
marketplace for our success, and also
because there are opportunities where
you can build your [customer] database,"
Saadeh says.

Sponsors are onboard. In addition to
naming -rights partner Barclays Bank,
"founding partners" for the venue in-
clude American Express, American
Honda Motor Co., Calvin Klein, Cushman
& Wakefield, EmblemHealth, Foxwoods
Resort Casino, Geico, MetroPCS, Stolich-
naya and Ticketmaster.

Other sponsorship partners include Adi-
das, Anheuser-Busch, Coca-Cola, Haier
America, HighPoint Solutions, Long Island
University Brooklyn, the New York Marriott
at the Brooklyn Bridge, Sony, Tyco and the
Willis Group insurance company.
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BROOKLYN'S NEWEST ICON
AEG FACILITIES IS PROUD TO PARTNER WITH BARCLAYS CENTER
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giving the world reason to cheer aegworldwide.com
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Barclays Builder
Celebrates
Bruce Ratner says it's the "right time" for the new

Bruce Ratner is chairman/CEO of Forest
City Ratner Cos., developer of Brooklyn's
new Barclays Center and the 22 -acre

Atlantic Yards development planned around the
venue. He's also a minority owner in the Brook-
lyn Nets, the arena's anchor tenant.

Ratner is the man, more than any other, re-
sponsible for the Nets moving to Brooklyn and,
more importantly, the arrival of Brooklyn as a
new center within New York for professional
sports and arena -level entertainment. The jour-
ney has taken a decade, so when you ask Ratner,
"Why Brooklyn?," he's ready.

Why Brooklyn?
There's no better place in the world than Brooklyn.
It's got it all: food, technology, music, media. It is
one of the few areas in the country that is grow-
ing population -wise, job -wise. It's cutting edge.
It's what this whole country should be like, and
in a way it is a microcosm ofthis country. And it's
also a great basketball place.

3 rooklyn has also become important in
contemporary culture, and the Barclays
Center will add a lot of juice to that process.
Yes. The arena is kind of the heart and soul of
this tremendous culture that has, frankly, been
in Brooklyn for 150 years. It's the right exact
time for it. The arena will have the Nets, shows
for children, boxing, cultural events, tennis, col-
lege basketball, amazing artists from Jay -Z to

Barbra Streisand, from Brook-
lyn to all over this country. The
amazing thing is we've already
booked 200 of our 220 dates. This
is the place to play.

It's apparent that you feel
good about where you stand
with this project today.
In October it will be a decade since
we began this process, and it's
been well worth it. It's great to give this to Brook-
lyn. Yes, it was a struggle, but it's a struggle to
do anything. It's never easy to build stuff in
urban areas, and that's OK, because when you
get them, they're pretty special.

s\N,

Brooklyn Nets
partners BRUCE
RATNER and JAY -Z,
visited the Barclays
Center site in
September 2011.

arena

really paid attention to the architecture and we
had an architectural firm in SHoP, which did
an amazing job. It's got the steel on the outside,
which gives a certain grittiness much like Brook-
lyn. The colors blend in with Brooklyn, yet it's
so contemporary. It has that sleek look that says,
"I'm taking off into the 21st century."

It's also apparent that you wanted to keep
ticket prices affordable for all events.
Like any urban area, we have all kinds of income.
We have Jay -Z to thank for 50% of his tickets

being $30. For the Nets, we have
2,000 $15 seats. We're very con-
scious of the idea that this is the
kind of venue that ought to be
available to everybody. It's a little
different from building an arena
in the suburbs, where many have
been in the past and it was a good
thing at one point. But our cit-
ies have come back, and young
people like to live in cities. It's

changed dramatically over the last 10 or 15 years,
so it's appropriate that an arena be very urban.

On The
Road

RAY
WADDELLWADDELL

I've seldom seen a building with a design
so integrated into the community. Clearly
that was important to you.
It was very important. This could have been built
in a very different way. There were originally
railroad tracks there, which had to be moved at
a tremendous cost, and a rail yard relocated. The
Garden in Manhattan makes sense-it's the right
height-but in Brooklyn, it's pretty much low-
rise. We made an intentional decision to move
the rail yards and basically sink [the arena] so that
when you enter you're on the main concourse,
half the seats are above grade and half are below
grade. When you live in an urban environment,
you want to have beautiful surroundings-it re-
ally makes the experience that much better. We

How was it working with Jay -Z on this
project?
Jay -Z is not only a great artist, but he's a great per-

son. He has a tremendous ability to analyze prob-
lems and come up with answers, whether they be
marketing problems or business problems. He's
very easy to work with, and he's a lovely man. We
had a board meeting the other day and an issue
came up and we turned to Jay -Z. It didn't involve
music, it didn't involve the marketing of clothes
or anything like that, it was just a judgment ques-
tion, and Jay -Z laid out a real good plan for us.
But that's typical-he has tremendous skills in
all areas. He's obviously an entrepreneur, but I
don't think people realize that Jay -Z, with all the
experience he has, is very wise.

For 24/7 touring news and analysis,
see billboard.biz/touring
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SLOW GROWTH ON HIS OWN PLACE IN THE 'SUN' `EYE' ON THE PRIZE LIFTOFF
Chris Robinson Kix Brooks returns Cat Power talks new TobyMac notches first Dustin Lynch makes

Brotherhood carries on as a solo act self -produced album No. 1 on Billboard 200 chart -topping debut
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THE XX will begin
a 19 -date North
American tour in
October.

INDIES BY KERRI MASON

THE LOVE BELOW
Three years after its breakout debut, the xx returns with a plan
to keep building buzz from the underground up

The Internet shared a collective swoon on July 16, when
British trio the xx unveiled "Angels," the first single from
its highly anticipated sophomore album, Coexist (Young

Turks/XL), out Sept. 11.

The hushed love ballad-sung in half -whisper by vocalist/gui-
tarist Romy Madley-Croft, against a distant space guitar-was
accompanied by a video, if one could call it that. The single shot
was trained on a light -refracting liquid of some kind-trembling
and morphing ever so slowly, and not necessarily in reaction to
the music. The rainbow implied sky; the desert -colored backdrop,
earth; the moving globules, water. Somehow, the xx had found
sensuality in minimalism. The clip has logged more than 3 mil-
lion YouTube views.

"The band had a strong idea of what they wanted," xx manager/
Young Turks founder Caius Pawson says. "Luckily [graphic artist]
Davy Evans at the label had already done a similar project, so the
two came together very naturally. They've done a video like that
for every song on the album."

The xx-Madley-Croft, bassist/vocalist Oliver Sim and DJ/pro-
ducer Jamie Smith (original member Baria Qureshi left in 2009)-

released debut album xx in 2009, to nearly universal acclaim. It
won the United Kingdom's coveted Mercury Prize; sold more than
380,000 U.S. copies, according to the label; and landed on year-
end top 10 lists worldwide. Most recently, the album placed at No.
15 on Pitchfork's People's List poll, which asked the tastemaking
site's audience to select its favorite albums of the last 15 years.

"It's overwhelming and extremely flattering," Sim says of the
Pitchfork placement. "So many albums in that list mean so much
to us that it's incredibly surreal to see."

Even the sales picture implies that xx has transcended its no-
table debut and is on its way to becoming a classic. "The first al-
bum's sales to date look surprising to many people, because it's
quietly and steadily sold over a three-year period," XL head of U.S.
operations Kris Chen says. "There's still a lot of life in it, and it
will eventually reach 500,000 and 1 million sales points as people
continue to discover it."

Smith's production turns also helped the band bob above the
underground: His remix of Gil Scott -Heron's "I'll Take Care
of You," with Madley-Croft supplying some additional guitar,
was used within Drake's mega -hit "Take Care," making the
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young producer an in -demand studio star.
(He's reportedly collaborating with various
pop stars currently.)

But if the band felt pressure going into Coex-

ist, the end result doesn't show it. The album is
bolder without losing any of the xx's particular
brand of delicate beauty: the use of silence and
restraint, of ache rather than yell. Even when
experimenting with kick drums, as on "Swept
Away," nothing feels forced. It's no surprise to
learn that the members were listening to a lot
of Sade during recording, according to Sim.

"I suppose it's cliché to say our second
album is more mature than our first, but it's
inevitable since we were teenagers when we
made xx," Sim says. "Our perspective on the
world is different. Our approach to making the
record was broadly the same-we just had a bit
more experience this time, and confidence."

Chen says brand partnerships and social
media onslaughts aren't part of the market-
ing plan for the record, which will follow the
"Angels" video, in tone as well as content. "Per-
haps doing things in a simple and straightfor-
ward fashion and letting the music speak is
unique," he says. Second single "Chained" is
going to radio now.

In October, the xx will begin a 19 -show
North American tour that will take it from
Vancouver to Baltimore, and from traditional
venues like Boston's House of Blues (Oct. 25)
to uniquely theatrical ones. The band will play

two nights at New York's Paradise Theater, an old movie house in
the Bronx (Oct. 26, 28); a waterside set at the Cosmopolitan Las
Vegas' chic Pool (Oct. 10); and a small show at Hollywood Forever
Cemetery in Los Angeles (Oct. 13) after a night at the 4,000 -capac-
ity Hollywood Palladium.

"The U.S. is full to the brim with amazing venues," says Paw -
son, who notes that he and the band's agent, Tom Windish of the
Windish Agency, "went through thousands of them. We might
have driven him slightly mad."

For Sim, who says the band is looking forward to playing "the
more dance -y tracks on the album," the live show is a critical piece
of the xx. "Going to see bands we love play is a very treasured ex-
perience for us, so we feel that if there's anything we can do to
make our concerts special, that we owe this to our audience," he
says. "We're lucky enough to be invited to play all over the world.
It wouldn't be fair to be complacent and not put the effort in."

"Awards and prizes aren't the defining aspects of this band.
Their success is measured in the love they get from fans," Chen
says. "I watched a girl openly weeping at a show recently in the
second they took the stage. That's recognition."
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Sounds divine: Divine
Fits-a new supergroup
comprising Britt Daniel
(Spoon), Dan Boeckner
(Wolf Parade, Handsome
Furs) and Sam Brown
(New Bomb Turks) and
repped by William Morris
Endeavor-announced a
slew of North American
dates. Things kicked off at
the Echo in Los Angeles
on Sept. 4. On Oct. 21 at
New York's Webster Hall,
dark -wave synth artist Cold
Cave joins the tour, which
will also include a Nov. 3
stop at Pappy & Harriet's
Pioneertown Palace in
Pioneertown, Calif.-a town
founded in 1946 by a group
of Hollywood executives
who wanted to build a "liv-
ing movie set" of an 1870s
frontier town ... Into the
wild: After finishing a string
of U.K. and European dates,
indie outfit Woods ven-
tures into a North American
stint, joining the Walkmen
for a few shows. The tour,
booked by Ground Control
Touring's John Chavez,
starts Sept.26 at Atlanta's
Variety Playhouse and
includes stops at Yellow
Barn, an Ann Arbor, Mich.,
arts space (Oct. 3), Port-
land, Ore.'s Mississippi Stu-
dios (Oct.12) and a home-
coming finale at Brooklyn's
Music Hall of Williamsburg
(Nov. 3) ... Hey ladies! R.
Kelly's cruise may have
sunk before it left the
dock, but the R&B star an-
nounced his Single Ladies
tour, which will take him
across the United States
from October into early
December. Kelly's first stop
will be Columbia, S.C.'s
Township Auditorium on
Oct.13. Other dates include
Oct. 23 at Memphis' Or-
pheum Theater and Nov.
13 at Detroit's legendary
Fox Theater ... Punch lines:
Hip -hop's kings of snark
Das Racist will hit the road
with MCs LE1F, Safe and

Lakutis for the American
Rap Songs tour, booked by
Moodswing's Johnny Ma-
roney and Greg Fischman.
The outing starts Sept.25
at Toronto's Wrong Bar,
then winds its way through
Boston's Royale on Oct.1,
Seattle's "Art Deco gem"
Showbox at the Market on
Oct.10 and Los Angeles'
Roxy, where it comes to a
close on Oct.14.

-Jon Blistein

ROCK BY JUSTIN JACOBS I

ROBINSON'S
FRESH JAMS
Black Crowes frontman marches on with
Chris Robinson Brotherhood

n 2011, Chris Robinson Brother-
hood played 118 shows before ever
releasing an album, which meant

concert -goers only lcnew one thing when

they bought tickets: This was the new
band ofthe Black Crowes frontman. And
that's exactly how Robinson wanted to
launch his new project. "We were in a
van, loading ourown gear. Weplayedlittle

clubs on Tuesday andWednesdaynights,"
he says. "That's how we introduced our-
selves to people."

A year later, the band is in the midst
of a run of shows stretching to Decem-
ber, and the plan is working. Word
quickly spread around the jam band
and blues scenes about Robinson's
new group of psychedelic rockers,
pushing it from small clubs to larger
festival slots-including this month's
Telluride (Colo.) Blues & Brews Festi-
val-and a June spot on "The Tonight
Show With Jay Leno." Now, on Sept.
11, the act will release The Magic Door
on Silver Arrow/Megaforce Records,
its second album of 2012 after June's

drummer George Sluppick and Ryan
Adams' guitarist, Neal Casal.

"It took us literally 12 bars, and we
saw the spark of what our sound could
be," Robinson says.

The group's style matured on the
road, but the influences are obvious:
Pink Floyd, the Allman Brothers and
frequent Robinson collaborators Phil
Lesh and Bob Weir. When the band
finally hit the studio in early 2012 for
sessions that resulted in two albums, it
embraced its onstage incubation-the
songs sound live and unedited, averag-
ing about eight minutes long.

In fact, rushing in any sense seems
to be the last thing on Robinson's mind:
He's rebuilding his following without
expectations or deadlines. "We're in
our own utopian paradise," he says. "I
got into music to break out of system-
atic thinking: 'Rock bands go there,
reggae there, pop there.' America was
over when the cattle barons put up the
fences, but our band found a good spot
of open land."

The Magic Door is the second album CHRIS ROBINSON BROTHERHOOD
is releasing this year.

Big Moon Ritual.
So why Robinson's unorthodox rein-

troduction to the scene? Well, because
he can. Two decades in a successful,
constantly touring rock band earned
him a degree of freedom. "You don't
have to do things the way the system
would allow you," he says. "Convention-
alism tells you to make some demos, get
some money, put out a record, play New
York, Boston and Philly and see how
you did. That's not interesting to me."

When the Black Crowes announced
a hiatus in 2010, Robinson was already
plotting his next move. By the time of
the Crowes' farewell shows that Decem-
ber, he'd booked a gig as the Brother-
hood before the new lineup was even
complete. Robinson quiddy assembled
his group from friends and respected
musicians, including keyboardist Adam
MacDougall, bassist Mark Dutton,

And Megaforce is willing to let him
cultivate that land his way, through
touring and word-of-mouth, with "re-
leases coming when they naturally
come, not just when the clock says it's
the right time," Megaforce VP Missi
Callazzo says. Downloads of each show
are available, nurturing a community
around the band's performances,
akin to acts like Phish and the Grate-
ful Dead. Though the label was also
home to the Crowes, "we treat [the two
bands] as completely separate projects,"
Callazzo says.

Free from both label restrictions
and his old group's shadow, Robinson's
Brotherhood is hoping to grow natu-
rally. "I've always been the one to keep
pushing forward," he says. The band's
evolving cosmic rock remains his vision
"as long as the planet stays on its axis-
but there's no counting on that."

"New to This Town" is
the first solo single KIX
BROOKS has charted
since 1989.

COUNTRY BY DEBORAH EVANS PRICE

He Walks Alone
Kix Brooks strikes
out solo with 'New
to This Town'

After 20 years as half of veteran
hitmaking duo Brooks &Dunn
alongside Ronnie Dunn, Kix

Brooks is returning to solo status with
the Sept. 11 release of New to This Town
on Sony Nashville/Arista.

Although he sang lead on such hits as
1992's "Lost and Found," 1994's "Rock
My World (Little Country Girl)" and
1995's two-week chart -topper "You're
Gonna Miss Me When I'm Gone,"
Brooks' voice hasn't been on country
radio in a while. "Ronnie is a great
singer, and people got used to hear-
ing him on our records," Brooks says
of Dunn, who issued his own self -ti-
tled solo set last year. "From one side of
things, I get a bit of a dean slate. I don't
think this music is really what Ronnie
and I were doing by any means. You just
have your fingers crossed that people
are going to at least be curious and want
to hear what you are doing."

Brooks recorded nearly 50 songs be-
fore culling them down to the dozen
that made the album. "When I first
started playing music in college, we
were playing Allman Brothers, the [Roll-
ing] Stones and Leon Russell, as well as
Willie [Nelson] and Jerry Jeff [Walker]
and Johnny Cash," Brooks says. "So this
is a gumbo that I've been stirring for a
whole lot of years."

Brooks produced every track except
for the first single/title track, which he
co -produced with Rascal Flatts' Jay De -
Marcus. "New to This Town" features
a guest appearance by the Eagles' Joe
Walsh on guitar and peaked at No.
31 on Billboard's Hot Country Songs
chart in July, marking the first solo sin-
gle Brooks has charted since "Sacred
Ground" in 1989, when he had a deal
with Capitol.

Before amicably parting ways after
the Last Rodeo tour two years ago,

Brooks & Dunn charted 60 singles,
including 20 No. 1s, and won mul-
tiple Academy of Country Music and
Country Music Assn. awards. Brooks'
longtime manager, Clarence Spald-
ing of Spalding Entertainment, says
that even with such a track record, re-
booting an established act is difficult.
"I was with them for 19 years. We just
had this fabulous run," he says. "Then
you decide that you want to stop being
a duo and now we're going to be solo
acts. It doesn't matter that you sold 30 -
plus million records and had umpteen
No. ls. Now you're standing on your
own. There's a lot of history there, and
you're always compared to what Brooks
& Dunn did. It's a challenge."

Brooks is tackling this challenge with
a packed promotional schedule. He will
appear on "Good Morning America" on
Sept. 12, ABC's "CMA Music Festival:
Country's Night to Rock" on Sept. 17
and on repeated airings of "Noteworthy
on the Opry: Men of Country" on the
CAC channel this month. Starting Sept.
4, Amazon began streaming the album
and continues until street date. Mean-
while, AOL:s the Boot is posting an exclu-

sive "Kix on Kix" video in which Brooks
interviews himself about his new album.

Brooks also hosts the syndicated
radio show "American Country Count-
down." He co -owns Arrington Vine-
yards, a popular winery south of Nash-
ville. Plus he's formed a film production
company that has four releases in the
pipeline, induding "To Kill a Memory,"
a western based on a song Brooks and
Randy Houser wrote, and in which
Brooks has the leading role.

Despite this full plate, Brooks is
pushing the album with the enthusiasm
of a new artist. "He went into it with the
attitude that we're going to do every-
thing that is asked of us, just as if I was
managing a new act," Spalding says.
"And Kix has done all of that-every
radio show, every interview. There's
nothing that Kix said 'no' to."  
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`Hello' Again
Fueled by TV exposure and high -profile
collaborations, Dragonette heats up with
independently released third album

The audience at the "Good Morn-
ing America" concert series,
staged in New York's Central

Park, took shelter under umbrellas and
hooded slickers. But the mid -July rain
slid right off Martina Sorbara. Pairing
jean shorts with a motorcycle jacket, and
long bangs with two partial side shaves,
Dragonette's red -lipped lead singer
looked every bit its dual -natured name-
sake-a sprightly, poppy fire -breather.

"I was so relieved when I heard it
wasn't in a TV studio. That's where I
turn into a robot," Sorbara said the day
before. "As far as I'm concerned, we're
playing a Central Park morning con-
cert, and it's going to be fun."

The ABC show usually features acts
more recognizable than Dragonette on
its nationally televised concert series,
like Counting Crows, Brad Paisley and
Demi Lovato. But the continued mo-
mentum of a 2 -year -old song-not even
its own-got the Canadian three-piece
the high -visibility gig, and has opened
other significant doors.

"Good Morning America" often
played "Hello," DJ/producer Martin

Solveig's worldwide dance -pop hit
featuring Dragonette (and Sorbara's
quirky vocals), on bumpers going in
and out of commercial breaks. Since
its release in 2010, the track has been
featured in several ad spots, including
a memorable one for Trident Gum; gar-
nered more than 24 million views for
its official video on YouTube; and went
platinum in seven countries (and gold
in the United States). After checking
out more of its music, "Good Morning
America" invited the band to perform
"Hello" and "Let It Go," the first single
off its third album, Bodyparts, out Sept.
25 on its own Dragonette Inc.

'This band has lots of weird fans like
that, who we don't know and find out
about as happy surprises," manager
Neil Harris says.

Dragonette-Sorbara, bassist/pro-
ducer Dan Kurtz and drummer Joel
Stouffer-took the hard road to inde-
pendence through a major -label deal
with Mercury that fell apart in 2010,
after the label opted not to give stateside
releases to the band's first two albums,
2007's Galore and 2009's Fixin to Thrill,

DRAGONETTE is
launching a 15 -date
U.S. tour on Sept.11.

licensing them instead to New York-
based indie I Surrender.

"It petrified us a little. You like all
these people, and they like you, and
nothing you want to happen happens,"
Sorbara says. "We felt this [indepen-
dent] option was much more suited to
the kind of career we want to have, as
opposed to getting into another scary
relationship. Through the experience of
trying really hard to keep moving after
parting ways with Mercury, we learned
all the ropes of doing it ourselves. Why
not keep going?"

The band's DIY move was further
empowered by excitement around
"Hello" and other collaborations with

big EDM names, like "Fire in Your New
Shoes" with Kaskade. The tracks upped
Dragonette's profile internationally and
introduced other lucrative opportuni-
ties. "There's a business around hit re-
cords around the world," Harris says.
"It's like, 'Play my nightclub in Manila
for this corporate sponsorship.' Things
like that were good and put money in
their bank account, helping fund the
new record and all the indie promotion
people we hired."

The collaborations also made Sorbara
an in -demand topline writer and per-
former. Harris says she receives two to
three tracks a day to potentially write
to. "I love the opportunity," Sorbara

says. "Not only do you have the chance
to jump outside of your creative cirde,
you get to jump into somebody else's
mind." She's currently working on "one
or two" such songs, Harris says, before
the release of Bodyparts. "She'll only do
it if she loves it and feels inspired by it."

With an album full of its own music
just as snarky and danceable as "Hello,"
Dragonette might finally take the United
States-this time, on its own terms. The
band sets out on a two-week, 15 -date
coastal U.S. tour on Sept. 11, starting
in New York and ending in Seattle. Pre -

sales "were way better than anybody
expected," Harris says, "and way better
than before 'Hello."

QUESTIONS
with CAT POWER

by ANDREW HAMPP

Chan Marshall, aka Cat Power, has moved to
the beat of her own drum as an artist, delving
into moody folk-rock on 1998's Moon Pix, stark
chamber pop on 2003's You Are Free, Memphis
blues on 2006's acclaimed The Greatest and
covers on 2008's Jukebox and Dark End of the
Street. But on her newest, Sun (Matador, Sept
4), she literally acts as her own drummer-as well
as guitarist, keyboardist and everything else-as
the only instrumentalist on the11-track LP. While
the album, particularly lead single"Ruin," is more
upbeat in tempo, the lyrics find Marshall in down-
trodden form, referencing her recent breakup
from actor Giovanni Ribisi and comforting an an-
guished friend on "Nothin' but Time," a duet with
Iggy Pop. Marshall, 40, will tour with an all -new
band starting Oct.18 in Ithaca, N.Y. The singer
spoke from her home in Miami about calling the
shots with her new sound, her love of covers and
her "family" -like relationship with Matador.

You played all the instruments and pro-
duced all the songs on Sun. What made you
go the DIY route?

I've never had a producer be-
cause I've always been very
stubborn during the record-
ing experience. Before, it was
like recording as a means to
an end, and my end was to be
on tour. Recording an album
never made me money, so I
never put a lot ofdepth into it.
But this time felt like a multi -
weight championship title because I was being told
by other people that I needed producers and that I
needed management and that I needed a band. So
this was in a way the most liberating experience
and the most challenging.

The album Is more rhythmic and beat -
driven than your previous work. What in-
spired that?
I had written at the Boat Studio [in Silver Lake]
when I moved to Los Angeles, like a half -mile
from my ex -boyfriend's house, and I wrote all these
songs there that I was going to record as well. I
played them for someone and that person was like,

first sounds from Sun.

"These are depressing.
They sound like old Cat
Power." So then I didn't
work for eight months,
but when I went back
into the boat I didn't
touch a guitar or piano,
because that's what the
other recording that I'd
made sounded like. The
only other instruments
that were available were
the drum set and dif-
ferent synthesizers and
keyboards, and turning
them on became the

You're taking Sun on the road this fall.
What kind of band will you take with you,
and how will you reconcile touring the East
Coast as a warm -weather fanatic?
I have a new band, and they're four girls and one
guy. We've been practicing andwe start touring in
October. And I have some great dothes from cool
labels like Acne-eight pairs ofjeans, leather jack-
ets, all new stuff-so I'm ready for the cold. [laughs]

You're known for your love of covers. Can
we expect any on this next tour?

I would love to do Jay -Z's "My 1st Song" [from The
Black Album]. I'd like to do another covers record:
Blood on the Tracks. Just record every song on the
record, duetting with Bob Dylan.

You originally wrote "Nothin' but Time"
In hopes that David Bowie would sing it with
you. How did Iggy Pop come to do it?
I wrote that song for my friend, who just turned
15, but when she was 12 she was having a hard
time. She had fallen in love with the Ziggy Star-
dust record-there's a line in [my] song, "Do you
need to be a superhero?" I asked David Bowie
and Iggy Pop because of [their work together
in the '70s and Bowie's] Heroes record. David
said "no" and Iggy said "yeah." I wanted them
to sing together.

As your music and creative indepen-
dence have grown through the years, how
has your relationship with your longtime
label Matador changed?
Matador reminds me of what I guess a family is
like. They give a lot of support and open commu-
nication, and I'm not used to that. It's definitely
a good learning experience, I think, on their side
as well. Knowing that I'm just one person, it's dif-
ficult for them at times. They're like family to me,
but at the same time I have to protect myself and
my creativity.
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BOB MOULD
Silver Age
Producer: Bob Mould
Merge Records
Release Date: Sept. 4
Bob Mould has spent so
much time pondering his
past lately-first with last
year's "See a Little Light"
memoir, then with Merge's
reissue of the Sugar cata-
log-that one might expect
his latest solo album to sound
like a book report. It doesn't:
On Silver Age the former
Hi.isker Du frontman, now 51,
exchanges the creaky folk-
rock settings of District Line
(2008) and Life and Times
(2009) for a supercharged
hard -pop attack that should
please fans of Foo Fighters,
who recently took Mould on
the road and invited him to
contribute to their Grammy
Award -winning album,
Wasting Light. As he did in
Sugar, Mould coats the can-
died melodies of "Steam of
Hercules" and "Round the
City Square" in layers of
guitar fuzz. Elsewhere, "The
Descent" gets extra sweet-
ening from Mould's stacked
vocal harmonies. Yet thanks
to crisp drumming by Su-
perchunk's Jon Wurster, the
music maintains a forward
momentum that lends cre-

THE KILLERS
Battle Born
Producers: various
Island Records
Release Date: Sept. 18
The Killers covered an
impressive amount of
ground in pop music across
their first three albums.
But on Battle Born, the Las
Vegas quartet apparently
decided it was time for some
consolidation. The 12 -track
set touches on bits of its predecessors-the new wave pomp
of Hot Fuss, the brawny rock of Sam's Town, the '80s -leaning
bravado of Day & Age-with a few new tricks along the way.
But the tone is serious and occasionally somber. Frontman
Brandon Flowers grapples with nostalgic melancholia on
more than a few songs, including "The Way It Was," "Here
With Me" and the melodramatic "A Matter of Time." Those sit
alongside rousing fare like the opening call to arms "Flesh and

dence to Mould's self -de-
scription in the bruising title
track: "Never too old to con-
tain my rage."-MW

ANIMAL
COLLECTIVE
Centipede Hz
Producers: Animal
Collective, Ben H. Allen Ill

Bob Dylan

BOB DYLAN
Tempest
Producer: Jack Frost
Columbia Records
Release Date: Sept. 11
Once again, Bob Dylan has made an

album strong enough that his fans will need to revise his
discography's pecking order; it's among his15 best. Stronger

lyrically and more diverse musically than his last effort, the
blues -based Together Through Life (2009), new album
Tempest leans on the styles that inspired Dylan early on:
folk -rooted story songs filled with history and tragedy, the
blues and '50s rock'n'roll. The title track is a 13 -and -a -half -
minute detailed recounting of the sinking of the Titanic, told
Chaucer -like in a musical marriage of Dylan's "Hurricane"
and "Sad -Eyed Lady of the Lowland." It's a breath -taker.
Backed by his working band along with guest guitarist/
accordionist David Hidalgo, the album has an airy, human
feel, making Tempest more the chronicle of a performance
than a laboriously assembled album. The grandfatherly
growl in Dylan's voice has deepened to the point that when

he speaks of approaching storms, departing trains and
pending death, he becomes an otherworldly figure. Rich in
stories and some piercing couplets, Tempest hits high marks

on the seven -minute "Tin Angel," the edgy "Pay in Blood"
and the grinding blues -rocker "Narrow Road."-PG

Domino
Release Date: Sept. 4
The aural circus is back in
town-with a full cast this
time. The return of Josh "Dea-
kin" Dibb on Animal Collec-
tive's latest studio excursion,
Centipede Hz, marks the first
time the original quartet has
been together on record since
2007. The group makes up for
lost time by crashing hard into
the opening "Moonjock," with
synthesizers trolling under-
neath a pounding percussive
tattoo that drives a rhyth-
mic melody and sentimental
memories about childhood
road trips spent listening to
the radio. That's just the be-
ginning of the 11 -track set's
textured, carefully arranged
soundscapes that layer the
troupe's avant experimental-
ism with arty pop conceits
that border on the neo-prog
and sonic ornamentation
that makes headphones (not
earbuds, kids) required. The
swirling "Today's Supernatu-
ral" lives up to the "bionic
hee-haw" referenced in its
lyrics, while the tribal energy
of "Wide Eyed" and "Pulleys"
complement the smoother
flow of "Father Time" and
the mechanical metaphys-
ics of "Monkey Riches." But
for all of its carefully detailed

Bone," the charging first single "Runaways," the country rocker
"From Here On Out" and the Americana -flavored title track,
an anthem muscled up with a vocal chorale and strings. And
some of the album's highlights wear their influences openly and
unapologetically: "The Rising Tide" would fit comfortably on
most Cars albums, while the low-key "Heart of a Girl" sounds
like how a young Bruce Springsteen would have approached
the Velvet Underground's "Sweet Jane."-GG

arrangements, Centipede
Hz also boasts a live, organic
attack that makes the album
sound as muscular as it is
ambitious.-GG

CAT POWER
Sun

Producer: Chan Marshall
Matador Records

Release Date: Sept. 4
In the unlikely event that
anyone reading this review
doesn't already know, Sun
is Cat Power's first album of
original material in six years
and was recorded in the wake
of singer Chan Marshall's
breakup with her longtime
boyfriend, actor Giovanni

IAMAMIWHOAMI
Kin
Producers: Claes Bibrklund,
Jonna Lee
To Whom It May Concern/
Cooperative Music

Release Date: Sept. 4
The music is only one element of iamamiwhoami: The
Swedish audiovisual project/band started as a YouTube
sensation, releasing a series of evocative clips before even
identifying itself. The starkly colored videos show front-
woman/mastermind Jonna Lee in environments natural
and industrial: decked out like Princess Leia in a Lady
Gaga-esque white room, dancing with some wooly Maurice
Sendak-like creatures that left -field dance -pop heroine
ROisin Murphy would love or emoting on mountaintops and
beaches. The sounds of debut album Kin ring just as many
bells: There's Cocteau Twins' shimmery 4AD funk on "Play,"

the dirge synths of current goth-house star Purity Ring on
"Idle Talk" and shades of synth -pop voices from Kate Bush
to Oh Land throughout. Lee belongs in such lofty company:

iamamiwhoami comes to us a fully formed new creation, just

eerie enough to make us question singing along-which is
unavoidable. When she chants "Come on/Just kill this" on
album standout "Kill," whether it's a relationship, a soul or a

fly, one can't help but feel the dread.-KM

Ribisi. The latter fact prob-
ably informs the sound of
this album more than the
former: After the Memphis -
spawned warmth of 2006's
The Greatest and the follow-
up covers album Jukebox
(2008), Sun is darker-pretty
but often brittle and angular
like her earlier albums. There
are several upbeat tracks
("Cherokee," "Ruin," "Man-
hattan") but it's often eerie,
with loads of echo and dark
corners with strange percus-
sion and electronic sounds.
The set is also deceptively
sparse: There are often few
instruments but Marshall has
piled on so many vocal over-
dubs that the songs sound
much bigger than they actu-
ally are. Sun isn't as cuddly
as The Greatest, but it finds
Marshall continuing to evolve
as an artist in intriguing and
unexpected ways.-JA

ITIMM
TOBYMAC
Eye on It
Producers: various
ForeFront Records
Release Date: Aug. 28
Since his early days in the
pioneering rap -rock trio DC
Talk, Toby McKeehan (aka
TobyMac) has been one of
Christian music's most inno-
vative and visionary artists.
On his fifth album, Eye on It,
the Grammy Award -winning
impresario delivers with a lyri-
cally substantive12-song col-
lection that blends rock, pop
and hip -hop into an intoxicat-
ing musical cocktail. The set
opens with the ingratiatingly
catchy"MeWithout You," and
the title track is an explosive,
in -your -face tour de force that
is sure to be a concert favorite.
"Forgiveness" is a compelling
midtempo that features rap-
per Lecrae. Group 1 Crew's
Blanca adds to the party at-
mosphere on "Unstoppable,"
while Jamie Grace guests on
the sunny, island -flavored "Fa-
vorite Song." TobyMac's son,
Truett, who contributes the
smile -inducing "Mac Daddy,"
shows the apple doesn't fall
far from the tree. TobyMac
takes the Christian genre be-
yond the walls of the church,
and Eye on It will continue to
broaden perceptions about
faith -based music.-DEP
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SINGLES
BRANDY
Wildest Dreams (4:28)
Producer: Tha Bizness
Writer: S. Garrett
Publishers: various
Chameleon Records/RCA

Where "Put It Down," the Chris Brown -assisted lead
single from Brandy's often -delayed fifth studio album,
Two Eleven (out Oct. 10), is a bit preoccupied with cur-
rent trends, follow-up "Wildest Dreams" is a return to
the vocal -driven, beat -conscious formula that made
songs like "I Wanna Be Down," "Sittin' Up in My Room"
and "Full Moon" some of her biggest and best hits. The
song finds Brandy reflecting incredulously on a new love
("Never in my wildest dreams/Did I think someone could
care about me") with a third -person reference thrown in
for good measure ("Just wanted someone real to love
me for me/Just Brandy"). Production duo Tha Bizness
surrounds her with live drums, twinkling piano and even a
few flutes for a warm, "What's the 411?" -era Mary J. Blige
sound that suits her well. As a more fitting representation
of Two Eleven's '90s R&B sound, "Wildest Dreams" could
be the single that helps re-establish Brandy's place on
the charts, after 2008's underperforming Human.-AH

DANCE

KRISTINE W.
Everything That I've Got
(2:15)
Producers: Kristine Weitz,
Lee Dagger, Marc Jackson
Burrows
Writers: K. Weitz, L. Dagger,
M. Jackson Burrows
Publishers: various
Fly Again Music
To kick off her forthcoming
New & Number Ones best -of,
one of Billboard's most -dec-
orated dance divas (16 No.1s
on the Club Play chart) makes

MUSE
Madness (4:39)
Producer: Muse
Writer: M. Bellamy
Publisher: Warner/
Chappell
Warner Bros.
The bass wobble that has
become a defining charac-
teristic of modern electronic music is a fickle thing: Those
rattling pulses typically favor excess over the sensation of
a subtle pulse. With the sound's ubiquity in EDM, it's no
surprise that the wobble has entered the rock realm, most
recently on "Madness," the first single from Muse's new
album, The 2nd Law. Though the bass here is a tad flatulent,
Muse thankfully displays great tact with its core, letting the

nostalgic reference to her
own journey from a girl with
a dream to a major -label re-
cording artist. "Came here to
the city/With nothing but my
luck/Couldn't find my place/
Couldn't make a buck," Kris-
tine W. sings atop a rubbery
dance beat that brings to mind
Fedde Le Grand's "Let Me
Think About It." Though the
story is personal, the "Every-

11=VII=VVS-
body say hey!" coda that caps
off this brief but memorable
single is universal enough
for the dancefloor. With little
trouble, "Everything That I've
Got" may very well qualify as
both "new" and "No. 1" in no
timeatall.-AH

ROCK

SMOKE & JACKAL
No Tell (3:38)
Producers: Smoke & Jackal
Writers: Smoke & Jackal
Publishers: McFearless
Publishing obo Silent but
Violent Publishing, admin-
istered by Bug Music/EMI
Publishing (BMI)
RCA Records
Nashville rock quartet Kings
of Leon sell out the world's
biggest arenas while writing
some of the downright filthi-
est songs in modern rock.
"No Tell," the first single from
Smoke &Jackal (a side project
featuring KOL bassist Jared
Followill and Mona frontman
Nick Brown), is the musical
inverse to KOL's white-hot
Southern rock-it's minimal,
fragile, almost innocent, with
a lullaby -styled refrain and
glistening layers of electric
guitar chime. But those sooth-
ing textures are juxtaposed
with lyrics more awkwardly
sexual than anything KOL has

PALOMA FAITH
Picking Up the Pieces
(4:04)
Producer: Nellee Hooper
Writers: P Faith,
W Hector; T Powell
Publishers: various
Epic

"Picking Up the Pieces," off
British songstress Paloma
Faith's second album, Fall
to Grace, is a sweeping
ballad that tells the tale of
aching paranoia about a
lover's lingering ex. With
vulnerable words like, "Do
you wish I was a bit more
like her? Am I too loud?/1
play the clown/To cover up
all these doubts," Faith's attempt to balance a mega -ballad's big moments with a sense of
intimacy ultimately succeeds because the singer manages to express those minuscule and epic

moments with uniform emotion. Faith's lovelorn lyrics make for a gorgeous track-her voice
soars above her contemporaries, across lush strings and a choir of echoing backing singers.
It makes sense that "Picking Up the Pieces" is Faith's highest -charting single to date-and,
perhaps, her proper introduction to the United States. -LW

ever attempted: "She only
came to give some head,"
Brown sings with a surpris-
ing lack of machismo and his

sound take center stage and settle. That bass wobble serves
as the foundation upon which frontman Matthew Bellamy
croons, a guitar ticks and those harmonies soar, leading
to a "drop" that's less of a dubstep freakout and more of
a U2-esque rock catharsis. If this is the brave new world of
bass, Muse makes a solid case as to why, and how, rock can
get involved.-JB

voice quivering soulfully. "She
makin' messes in my bed ...
But now the sheets are red."
It's a vividly painted picture,
even if the details are fairly
disgusting.-RR

HIP -HOP

DaVINCI
FEATURING
FREDDIE GIBBS
MYOB (3:12)
Producer: Al Jieh
Writers: J. DeVore, F Tipton,
A. Jieh
Publisher: not listed
SWTBRDS

Following the release of his
solid Feast or Famine EP last
year, DaVinci has drafted
another rising underground
star, Freddie Gibbs, for the
first cut off of his forthcom-

EDITED BY MITCHELL PETERS
(ALBUMS) AND JASON
LIPSHUTZ (SINGLES)

CONTRIBUTORS: Jem Aswad,
Jon Blistein, Phil Gallo, Gary
Graff, Andrew Hampp, Jason
Lipshutz, Kerri Mason, Deborah
Evans Price, Ryan Reed. Lindsey
Weber, Mikael Wood

ing full-length, The MOEna
Lisa. "MYOB" (an acronym
for "mind your own busi-
ness") is blessed with a flut-
tering showcase of drums
and a healthy smattering of
bass from Al Jieh of Drums
& Ammo. It's a thick, opulent
beat, and both MCs pounce
upon it, filling these three
minutes with grimy rhymes
and hard-nosed codas. Be-
fore Gibbs slides into view
with his gangster slang, Da -
Vinci lands the most memo-
rable line: "Feel good to
finally cash out/Pam Grier -
looking bitches wanna pull
my shaft out!" "MYOB" isn't
a game -changing single for
DaVinci, but it's another step
in the right direction for the
promising rapper.-JL

1110114:1
All albums commercially available
in the United States are eligible.
Send album review copies to
Mitchell Peters at Billboard. 5700
Wilshire Blvd.. Suite 500. Los
Angeles, CA 90036 and singles
review copies to Jason Lipshutz
at Billboard, 770 Broadway,
Seventh Floor, New York, NY
10003, or to the writers in the
appropriate bureaus.
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.TOBYMAC
has charted

20 solo
singles on
Billboard's

Christian
Songs list.

In The Driver's Seat
TobyMac keeps cruising with No. 1 Billboard 200 album
and No. 1 Christian single

TobyMac may describe his eclectic,
multigenre fusion as "music for the
minivan," but it's proved to be a super-

charged vehicle that consistently drives him to
the top of the charts. "Me Without You," the
lead single from Eye on It (Aug. 28, Forefront
Records), becomes his fifth No. ion Billboard's
Christian Songs list while the album tops the
Billboard 200, selling 69,000 copies, according
to Nielsen SoundScan.

Eye on It becomes the first Christian album
to top the Billboard 200 since LeAnn Rimes'
You Light Up My Life-Inspirational Songs
snagged the top spot in 1997. It's only the
third Christian album to claim the Billboard
200 throne.

"There really isn't anyone else like Toby in
Christian music. He has an incredibly broad
fan base," EMI Christian Music Group VP of
marketing David Sylvester says. "When you look
at the demographics of his fans, it's young kids,
their parents, teens and up. He communicates
authentically to people wherever they are in life,
which speaks volumes about his artistry."

The five -time Grammy Award winner began
his career as Toby McKeehan, one-third of pio-
neering Christian rap/rock group dcTalk, be-
fore going solo with Momentum in 2001. He's
followed with three studio albums, including
2010's Tonight, which spent seven weeks at No.
1 on the Christian Albums chart, as well as
three remix projects, a live album and a Christ-
mas collection.

Eye on It, his fifth studio set, features some
of TobyMac's most personal work yet, includ-
ing "Family" and "Made for You," inspired
by his wife, Amanda. "I'm coming to realize
what I'm going through can't be that much
different than what everyone else is going
through," he says. "The valleys and moun-
taintops in my life can't be that much differ-
ent-different names and different faces, but
my personal experiences actually communi-
cate to other people. I don't think I had the
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confidence to believe that before."
"Me Without You" is definitely resonating

with his audience. TobyMac describes the song
as a summer jam with a message. "It's about
[living] without the absolute love of your life-
in my case, the Lord," he says. "Sometimes to
realize what you have in a relationship, you
have to think about what you'd do without it."

Eye on It features several special guests,
including rapper Lecrae on the soulful "For-
giveness." Jamie Grace-who won the Gospel
Music Assn.'s 2012 Dove Award for new artist
after signing to Gotee, the indie label TobyMac
founded in 1994 with partner Joey Elwood-ap-
pears on "Favorite Song." TobyMac's 14 -year -
old son Truett, who made his recording debut
with dad at age 3, contributes to the upbeat
"Mac Daddy."

"Every time he releases a record, he raises
the bar," Sylvester says. "He has an uncanny
ability to blend elements of pop, rock, soul and
hip -hop into something totally unique, and this
record is no exception."

Since going solo, TobyMac has placed 20
singles on the Christian Songs chart, and his
genre -bending sound has carried him beyond
the usual avenues available to Christian acts.
He's appeared on "The View" and made street -
week visits to "Fox & Friends" and "Good Morn-
ing America." His music has been featured on
Major League Baseball's "30 Clubs in 30 Days"
series, the Golf Channel, ESPN, the NFL Net-
work and in numerous films and TV shows.

Always a road warrior, TobyMac will head-
line the Winter Jam West Coast tour and his
own Eye on It run with Grace and Chris August
this fall before embarking on the Hits Deep
tour, featuring Grace, August, Group 1 Crew
and others, in December. "[It's] a tour I've been
dreaming about," he says. "We came up with
this concept of going back to a Motown revue,
where a bunch of artists share one band. My
Diverse City band is going to play, and it's going
to be a night of hits."

SUMMER LOVE
`Call Me Maybe' is
Billboard's Song of
the Summer
Hey, we just met her, but this doesn't seem
so crazy: After a season of pop culture ubiq-
uity, Carly Rae Jepsen's "Call Me Maybe"
tops Billboard's Songs of the Summer chart,
presented by Pepsi. (The tally is based on cu-
mulative performance on the Billboard Hot
100 from Memorial Day through Labor Day.)

The Canadian pop singer's maiden American
hit spent nine weeks atop the Hot 100. After fel-
low Canadian Justin Bieber revealed his affinity
for the song on Twitter, its popularity surged,
spurring viral covers by everyone from the all -
male Harvard baseball team to President Obama
(thanks to digital ingenuity that prompted a
mashup of its lyrics culled from his speeches).

Jepsen is the first artist to claim top Song of
the Summer honors with a first Hot 100 entry

CARLY RAE
JEPSEN'S

song spent
nine weeks

atop the
Billboard
Hot 100.

since Katy Perry won the mantle in 2008 with
"I Kissed a Girl." In the Songs of the Summer
chart's 28 -year archives, only two other women
have earned the accolade with debut Hot 100
hits: Christina Aguilera ("Genie in a Bottle,"
1999) and Mariah Carey ("Vision of Love," 1990).

-Gary Trust

Billboard's Top 10 Songs Of The Summer 2012
RANK TITI F ARTIST

1 "Call Me Maybe" Carly Rae Jepsen
2 "Payphone" Maroon 5 featuringWizKhalifa

3 "Somebody That I Used to Know" Gotye featuring Kimbra

4 "Wide Awake" Katy Perry
5 "Lights" Ellie Goulding
6 "Where Have You Been" Rihanna
7 "We Are Young" Fun. featuring Janelle Monae

8

9

"Titanium"
"Starships"

David Guetta featuringSia

Nicki Minaj
t,

10 "Whistle" Flo Rida

Billboard's No.lSongs Of The Summer 2002-11
YEAR TITLE ARTIST

CmWo
zF

2011 "Party Rock Anthem" LM FAO featuring Lauren Bennett and GoonRock
Nry

2010
2009

"California Gurls"
"I Gotta Feeling"

Katy Perry featuringSnoopDogg

The Black Eyed Peas .;gLLB

2008 "I Kissed a Girl" Katy Perry
2007 "Umbrella" Rihanna featuring lay -Z

2006 "Promiscuous" Nelly Furtado featuring Timbaland

2005 "We Belong Together" Mariah Carey
2004 "Confessions Part II" Usher
2003 "Crazy in Love" Beyonce featuring Jay -Z

2002 "Hot in Herre" Nelly

PASSION PIT is the latest
member of Taco Bell's
Feed the Beat program to
have its music used in ads,
this time for the chain's
Doritos Tacos Locos
(opposite page).
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Angels And
Airwaves
Young country act Dustin Lynch scores big
debut by going back to basics

Dustin Lynch has good rea-
son to celebrate. Fueled by
the top 10 single "Cowboys

and Angels," he became the only
new male artist to have his debut
album enter at No. 1 on Billboard's
Top Country Albums chart in 2012.
The self -titled Broken Bow Records
set, released Aug. 21, is No. 5 this
week, while the single climbs to No.
8 on Hot Country Songs.

"It's a dream come true," says the
Tullahoma, Tenn., native, who moved
to Nashville right after high school.
"I've been reaching for this branch for
nine years, and I'm finally on top of
it. I'm hanging on for dear life now."

"Cowboys and Angels" has sold
more than 544,000 downloads, ac-
cording to Nielsen SoundScan, and
exceeded 1.2 million views on You -
Tube. "It's a universal love story,
and we wanted a lyric that everyone
could relate to," Lynch says about
the emotional song penned with
Josh Leo and Tim Nichols. "Folks
are making it a part of their lives."

BBR Music Group senior VP Jon
Lobs attributes the song's success to
Lynch's unique voice and work ethic
and the track's ability to fill a void at
country radio. "Right now, the for-
mat is much like it was in the early
1990s-there's an AC element on
one side, an outlaw element on the
other," Loba says. "We were really
missing the middle. I've heard one
programmer after the other describ-
ing this as a 'big freight train of a

song,' heading right up the middle.
It fed the core listeners who weren't
attracted to extremes, and those who
were just tired of them. It's a back -
to -basics type of song."

Produced by Brett Beavers and
Luke Wooten, the album features
12 songs, plus a bonus track, "Your
Plan." "I wrote almost 300 songs for
this record and listened to a thou-
sand more," says Lynch, who wrote
or co -wrote 10 of the songs. "The
13 that made it in have something
special, and they all floated to the
top. My favorite albums-the ones
I keep playing in the truck-take
me somewhere, so that's the kind
of record that I wanted to make."

Though Broken Bow is pushing
"Cowboys and Angels" toward the
top of the chart, the label has al-
ready identified the next single as
the uptempo "She Cranks My Trac-
tor." "We showed the serious depth
of Dustin on 'Cowboys and Angels,'
and the next single shows his play-
ful side," says Loba, who originally
signed Lynch to Valory Music during
his tenure with Big Machine Label
Group, and took the artist with him
when he joined Broken Bow.

"Your Plan" features thoughtful
lyrics about surrendering to God's
wishes when life seems out of con-
trol. Loba recalls Lynch calling to
play it for him. "I heard the song
and had to pull over to the side of the
road, because tears started stream-
ing down my face," Loba says. "It

spoke to me. Everybody can relate
to that at some point in their lives."

It took a few years and two label
deals, but Lynch is happy to have
finally reached this pivotal point
in his career. He's also kept busy
on the road, selling out such ven-
ues as Boots N Buckles in Tampa,
Fla., and packing Nashville's 12th
& Porter for "Listen Up," a special

DUSTIN LYNCH'S
-Cowboys and

Angels" has
sold 544,000

downloads.

show that aired live on CMT.com
on Sept. 4. However, Lynch seems
most excited about a hometown gig
scheduled for Sept. 29.

"It will be great to go back with a
song on the radio," Lynch says. "I'm
already looking forward to making
another album, seeing where we
can take the next one, and how we
can evolve."

PASSION FOR TACOS
Taco Bell campaign spurs Passion Pit's Hot 100 debut

In 2012 alone, high -
profile TV commercials
have helped boost the
chart positions of alt -

rock acts like the Lumineers (Bing),
Alex Clare (Internet Explorer 9),
Neon Trees (Buick) and, most pow-
erfully of all, fun. (Chevrolet). This
week, Passion Pit becomes the lat-
est act to benefit from an ad's FM
radio -like power to affect sales.

A commercial for Taco Bell's
Doritos Tacos Locos features the
Columbia indie-pop outfit's "Take
a Walk," from recent release Gos-
samer. The spot garnered enough
exposure during its first week of air-
time to help earn the group its Hot
100 debut, as "Take a Walk" steps in

at No. 99. The song recorded an 88%
boost in digital sales, to15,000 cop-
ies the week ending Sept. 2, accord-
ing to Nielsen SoundScan, and also
moves 16-15 on the Alternative chart.

The synch is more than just a
one-off foray into indie and alter-
native rock for Taco Bell, however.
Since creating the Feed the Beat
music program in 2005, the fast-
food chain has gifted hundreds
of indie musicians with $500 gift
cards to help fuel them on the road,
sponsoring events at music festi-
vals like South by Southwest and
Lollapalooza in more recent years.
But earlier this year, Taco Bell took
its indie-rock support further by
incorporating music from Feed

the Beat bands into multiple com-
mercials for its "Live Mas Now"
campaign, featuring current tracks
from groups like Dale Earnhardt Jr.
Jr. and the Gay Blades.

For Brian Niccol, chief marketing
and innovation officer at Taco Bell,
connecting with up-and-coming
musicians goes hand in hand with
the company's daily outreach to
young consumers. "I'm not going to
put the wrong vibe in our ad," Niccol
says. "If I'm putting in music that is
forward -looking, it helps us be one
step ahead. We want to be a rele-
vant part of culture-you never want
to be your father's Oldsmobile. And
partnering with these bands really
keeps you always 20 -something."

In the case of Passion Pit, a long-
time member of Feed the Beat,
"we're big fans," Niccol says. "And
with their record out we wanted to
make our fans even more aware of
their music. We will continue to 'live
mas' by providing more outlets for
musicians to be heard."

The extra exposure should
help give the band a boost as its
heads into a packed fall tour that
will include headlining gigs at Los
Angeles' Hollywood Bowl; Wash-
ington, D.C.'s 9:30 Club; and an
appearance at Australia's Parklife
Festival. The group canceled a
handful of dates this summer so
frontman Michael Angelakos could
work on "improving my mental
health," but was back on the road
to play Lollapalooza in August and,
just last week, Budweiser Made in
America in Philadelphia.

-Andrew Hampp

BUBBLING
UNDER
>>>RUMER HAS IT
After her retro-sounding
debut album, Seasons of My
Soul, reached No. 46 on the
Billboard 200 in February,
British singer/songwriter
Rumer returned with Boys
Don't Cry, a covers set of '70s
songs penned by male writ-
ers. The latter album's "Sara
Smile" (RRP), an update of
Hall & Oates' 1976 smash, is
approaching the Adult Con-
temporary chart, with WRSA
Huntsville, Ala., leading with
23 plays during the Aug.
27 -Sept. 2 tracking week,
according to Nielsen BDS. "I
love finding old songs and
polishing them up," Rumer
told Billboard earlier this year.
"It's about passion for other
people's work."

>>>DIAMOND
RINGS SHINE
With striking visuals that
match the synth -pop hooks
of his music, one-man act
Diamond Rings (aka John
O'Regan)-who echoes vin-
tage Depeche Mode-is prep-
ping the release of his second
Astralwerks album, Free Di-
mensional (Oct. 22). Diamond
Rings' current single, "I'm Just
Me," is percolating under the
Dance Club Songs chart and is
certain to be featured when his
tour with Stars starts Sept. 20.
His solo tour launches Oct. 14.

>>>TONG TIME'
COMING
Sibling trio High Valley closes
in on Hot Country Songs, as
"Love You for a Long Time"
sports spins at 31 of the 125
stations monitored by BDS
for the chart. Brothers Brad,
Bryan and Curtis Rempel were
raised in a Mennonite settle-
ment in Canada and enlisted
fellow Alberta native Paul
Brandt to co -produce their
third album, Love Is a Long
Road, released in Canada
on June 12. (A U.S. release is
pending.) The single is being
worked to U.S. country sta-
tions by Phil Vassar's Rod-
eowave label.

>>>`LIFE' BEGINS
FOR BEATKING
BeatKing's "U Ain't 'Bout
That Life" (C3) continues to
gain traction below Hot R&B/
Hip -Hop Songs. The track pre-
views his highly anticipated
mixtape, to be hosted by DJ
Drama, DJ Scream and Go DJ
Alo. KBXX Houston played
the song the most during the
chart's tracking period (30
times), according to BDS.

Reporting by Keith Caulfield,
Wade Jessen, Karinah Santiago
and Gary Trust.
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MARKETPLACE
For ad placement in print and online call Jeff Serrette 1-800-223-7524-1-212-493-4199/Jeffrey.Serrette@billboard.com

REAL ESTATE

Enjoy The Catskills!
"Great Venue for Music and Entertainment"

j Have your own la

Imusll Man Ranch
-Four Unit Apartment House

-Indoor Theater
-Stable -Lighted Outdoor Arena

-Roads & Electric Throughout The Property
-Ampitheater -100 Acres

Former Western Theme Park-Built 1956
(See on YouTube-Carson City, NY )

'GREAT INVESTMENT
'MANY COMMERCIAL USES

'GREAT FOR FAMILY ESTATE

Contact: Gary Kistinger, owner

5365 NYS Route 32  Catskill, NY 12414

518-678-2000  cell: 518-965-2787

$769,000

31 Come see this unique property located

two hours north of New York City.

5389 NYS Route 32, Catskill, NY

"2-1 NO APPOINTMENT NECESSARY! if

FOR SALE

Record collection for sale.
Flock, pop, soul from late 60's, 70's,

80's and early 90's. Over 3,800 45 rpm
singles and approximately

160 33 1/3 rpm albums. E-mail
musicnme@suddenlink.net or

call 304-776-7482.

- WANTED TO BUY

RECORD COLLECTIONS
We BUY any record collection.

Any style of music. We pay HIGHER prices

than anyone else. Call 347-702-0789

(Allan) or email a_bastos@yahoo.com

HEALTH/FITNESS
ROCK HEART FITNESS

Exclusively serving the Music Industry. Specialized fitness
training and injury prevention education for musician's, by

musicians. Creative- Custom - Confidential
www.rockheartfitness.com

REAL ESTATE

200 ACRE EQUINE
ESTATE COMPOUND

Total 14,240 sq ft.
10 miles of riding trails.

2.5 hrs from NYC/Boston

www.PaloAltoinNewYork.com

3.57M
Call/txt: 813-298-2890

Berkshires. Near Jiminy
Peak Ski Resort

www.PaloAltoinNewYork.com

BILLBOARD CLASSIFIEDS

www.billboard.com

for more info call: 800-223-7524

REAL ESTATE

PRIVATE AUCTION
ASIA CONDOMINIUM PENTHOUSE

"An Urban Island Oasts" - Home of the Mandarin Oriental Hotel

MOM

Unique "Decorator Ready" Sky High
Residence underneath the Iconic
Ma's Pagoda.

 Multi level w/ Private Elevator
 Over 5000 sq ft. under A/C
 Private Pool
 4 Bedrooms
 5 Bathrooms
 2 Half Guest Bathrooms

Visit AuctionCompany0fAmerica.com or call 305-573-1616
for more information

KilUM Realty d4kI§TIE'S
0 24

AUCTION COMPANY OF AMERICA
-America's .1:1 Auction Team"

Ism G,  lictmerl Soil blue siukt,

T-SHIRTS

LICENSED T-SHIRTS
Rock, Reggae, Novelty & More! Stickers, Patches & Flags Too!

RAMMER

; f

T -Shirts are available by the piece (S100 minimum) or in money saving pre -pack assortments.

THIS MONTH'S SPECIALS!

100 ASSORTED METAL BAND 100 ASSORTED

TEES FOR $399 LEGENDS TEES FOR $399
Artists include Metal lica, Slayer. Artists include The Doors,

Iron Maiden. Slash and more Led Zeppelin. Johnny Cash,
Grateful Dead and more

100 ASSORTED URBAN BAND

TEES FOR $299
Artists include 2pac, Timbaiand

Rihanna, Marvin Gaye.

Stevie Wonder and more

For more info check out our website catalog, with over 4,000 photos! grArt-;;KA

BACKSTAGE FASHION®
www,

800.61.644-ROCK (7625)

BUSINESS OPPORTUNITIES

Faith -Based & Family Friendly Movie Distribution

Producers-if you're looking for a great distribution

partner for your faith -based or family -friendly film we

are here to help. BMG services thousands of outlets in

both the Christian Retail niche and General

Marketplace, Worldwide. Contact me today

at: daustin@gobmg.com

David Austin, VP of Acquisitions,

Bridgestone Multimedia Group, www.gobmg.com
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A WEEKLY ROUNDUP
OF NOTABLE CHART

ACHIEVEMENTS

IN DIE ALANIS
s or sse e ce era es
h top 10 album on the

!board 200 as Havoc and
ight Lights (Collective Sounds
ters at No. 5. It's her first set
era career on Maverick/

arner Bros. Havoc also
comes her first No. Ion t

ART THOU IN TOP '10?
» . . On

s with The Singer, Art
Garfunkel has his first solo t
10 on a Billboard chart since
1981, when the song "A Heart in
New York" reached No.10 on the
Adult Contemporary list.

CLUB USHER
0.1

as a lead artist on Dance Clu
Songs as "Scream" steps 2 -
He previously hit the top as
guest on Enrique Iglesias' "
Dancer" in 2011. As a lead, Us
has neared No.1 with "Clim
and "OMG." (Both hit No.3.

CHART
I3EAT

»owl City and Carly Rae
Jepsen are having such a "Good
Time" -their duet rises 9-8 on the
Billboard Hot 100 -that they're
practically speechless. "Wah-
oh-oh-oh-oh-oh/Wah-oh-oh,
it's always a good time/Wah-
oh-oh-oh-oh-oh, we don't even
have to try, it's always a good
time!" they cheer in the track. The
song's success reinforces that an
irresistible melody, regardless of
lyrical intensity, can sometimes
be enough for a good time for
all. The collaboration joins such
previous smashes as Lady Gaga's
2009 No. 2 hit "Bad Romance,"
which begins with two run-
throughs of "Whoa -oh -oh -oh -
oh -oh -oh -oh -oh -oh -oh -oh -oh/
Caught in a bad romance." (If
only we journalists could rely
on such an option when facing a
tight deadline or writer's block.)

o'rikRead Chart Beat
k every week at

billboard.com/chartbeat.

Tob Mac Brims Christian Music Back To No. 1
For the first time since 1997 -and
only the third time ever -a Christian
album is No. 1 on the Billboard 200.

TobyMac lands his first chart -
topper, Eye on It, as it bows with 69,000
copies, according to Nielsen Sound -
Scan. It simultaneously debuts at No. 1
on the Christian Albums chart.

The last time a Christian set led
the Billboard 200 was on Nov. 1, 1997,
when LeAnn Rimes' You Light Up My
Life -Inspirational Songs spent its
third and final week at No. 1. (It de-
buted in the top slot on Sept. 27.) That
effort -which included a fair amount
of inspirational tunes (hence its
title) -also led the Christian Albums
tally for a whopping 35 weeks.

Before that, the only other Christian
effort to crown the Billboard 200 was
Bob Carlisle's Butterfly Kisses (Shades
of Grace). It notched a pair of weeks at
No. 1 earlier in 1997 (June 28 -July 5),

fueled by its hit title track, Father's Day
gift -giving and an appearance by Car-
lisle on "The Oprah Winfrey Show."
The album was also a
big seller on the Chris-
tian Albums list, spend-
ing 20 frames at No. 1.
The title track peaked
at No. 10 on the Hot 100
Airplay chart on June 21,
1997 -the week before
the album soared to No.
1. ("Butterfly" missed
the overall Billboard Hot
100, as noncommercially available sin-
gles were then barred from charting.)

Eye on It also bows at No. 1 on the
Digital Albums chart, with 35,000
downloads sold (or, 50% of its over-
all debut). The album marks the first
Christian set to hit No. 1 on the Digital
Albums tally since it launched in 2005.

Previous to TobyMac's achievement
this week, there have been some re-
cent close calls at No. 1 on the Bill-
board 200. In 2011, Casting Crowns'
Come to the Well and Red's Until We
Have Faces both debuted and peaked
at No. 2, while earlier this year, David
Crowder Band's Give Us Rest also
topped out in the runner-up slot.

A significant chunk of Eye on It's
sales (27%) were driven by Christian
retailers and bookstores. Compara-
bly, Give Us Rest amassed 39% of its
first -week sales from Christian retail,
while Come to the Well moved 54% of
its debut from the sector. At the other

end of the spectrum, Red's Until We
Have Faces had a much smaller Chris-
tian first -week share, with only 9%.

Though this is Toby -
Mac's first No. 1 on the
Billboard 200, he isn't a
stranger to hits on the
chart: Eye on It is his
ninth entry and third
top 10. As part of the
trio dcTalk, he claimed
five more hit albums on
the tally, including the
No. 4 set Supernatural

Over The I

Counter
KEITH
CAULFIELD , ;S

in 1998.

MATCHBOX 1: Watch for Matchbox
20 to nab its first No. 1 on the Bill-
board 200 next week as its new North
will start, uh, north of110,000, accord-
ing to industry forecasters. North is
the band's fifth studio set, and all four
of its previous titles reached the top 10.
(The group also issued an EP in 2003,
conveniently named EP, that debuted
and peaked at No. 43.)

RICHIE'S MILLION: Lionel Richie's
surprise hit Tuskegee squeaks past 1
million in sales this week, marking
just the third album to do so this year.
Tuskegee moved another 6,000 last
week (No. 67, down 60%).

Tuskegee joins Adele's 21 (3.9 mil-
lion) and One Direction's Up All Night

(1.2 million) as the only other million -
sellers of2012. Justin Bieber's Believe

looks to be the next million -seller of

the year, as its sales stand at 836,000.
Comparatively, a year ago this

week, four albums had hit the mil-
lion mark. 21 led the pack with 3.3
million, followed by Lady Gaga's
Born This Way (1.8 million), Mum -
ford & Sons' Sigh No More (1.1 mil-
lion) and Jason Aldean's My Kinda
Party (1.1 million).

Last year closed with 13 million -
sellers, which still seems like a plau-
sible goal for 2012, considering the
heavyweight titles that are still due out
later this year.

Of 2011's million -sellers, five were
released in September or later, in-
cluding two holiday efforts: Michael
Buble's Christmas and Bieber's Under
the Mistletoe. Currently, the biggest
Christmas sets on the horizon this
year include albums by Rod Stewart
and Blake Shelton.

Some of the likely million -sellers
yet to come in 2012 are a couple of re-
peat offenders from last year. Aldean's
Night Train (Oct. 25) and Mumford &
Sons' Babel (Sept. 25) both seem like
locks for a million before the close of
the year. G.O.O.D. Music's Cruel Sum-
mer compilation (Sept. 18) walks and
talks like a million seller, as does (per-
haps) Pink's The Truth About Love
(Sept. 18). Further down the road, we
have One Direction and Taylor Swift.
By all indications, the former's sec-
ond album, Take Me Home, should be
a blockbuster when it arrives Nov. 13,
as will Swift's Red, due Oct. 22.

IVIarket Watch A Weekly National Music Sales Report

Weekly Unit Sales Year -To -Date
DIGITAL

ALBUMS ALBUMS*

DIGITAL

TRACKS

This Week 4,904,000 2,069,000

Last Week 5,037,000 1,999,000

Change -2.6% 3.5%

This Week Last Year 6,652,000 2,279,000

Change -26.3% -9.2%
Digital album sales are also counted within album sales.

22,590,000

23,511,000

-3.9%

22,425,000

0.7%

Weekly Album Sales (Million Units)
30

25

 2011
20
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5 4.9M

0

'2012

J FM A M J J A SON D

2011 2012 CHANGE

OVERALL UNIT SALES
Albums 206,571,000 197,424,000 -4.4%

Digital Tracks 868,331,000 916,305,000 5.5%

Store Singles 1,754,000 2,366,000 34.9%

Total 1,076,656,000 1,116,095,000 3.7%

Albums tar 293,404,100 289,054,500 -1.5%

Includes track equivalent album sales (TEA) with 10 track downloads equivalent
to one album sale.

DIGITAL TRACKS SALES

'11 ,-...A6Aaailliana
'12

SALES BY ALBUM FORMAT

CD

Digital

Vinyl

Other

137,366,000

66,706,000

2,457,000

42,000

916.3 million

117,978,000

76,560,000

2,814,000

71,000

-14.1%

14.8%

14.5%

69.0%

For week ending Sept 2,2012. Figures are rounded.
Compiled from a national sample of retail store and rack
sales reports collected and provided by

nielsen
Sound Scan

2011 2012 CHANGE

YEAR-TO-DATE SALES BY ALBUM CATEGORY
Current

Catalog

Deep Catalog

109,795,000

96,776,000

75,721,000

96,594,000

100,830,000

80,517,000

-12.0%

4.2%

6.3%

CURRENT ALBUM SALES

'11,122.6.m111122/
'12 96.6 million

CATALOG ALBUM SALES

'11

'12

eriainuwas11
100.8 million

Nielsen SoundScan counts as current only sales within the first 18 months of an
album's release (12 months for classical and jazz albums). Titles that stay in the
top half of the Billboard 200, however, remain as current. Titles older than 18
months are catalog. Deep catalog is a subset of catalog for titles out more than
36 months.
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Havoc And Bright Lights

Overexposed

Based On A T.R.U. Story

BlownAway 

Some Nights

21 El

The Lumineers

Up All Night  II

Believe

God Forgives, I Don't;

Violent Waves

Uncaged

KissThe Ring

i
WelcomeTo: Our House

Chapter V II
NOW 43 II
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III
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FUELED BY RAMEN 528048' (11.981

ADELE
XL 44699'/COLUMBIA 111.98)

THE LUMINEERS
DUALTONE 1608'113.981

ONE DIRECTION
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DUSTIN LYNCH
BROKEN BOW 7277 (12.981

26 18
236 BOB MARLEY AND THE WAILERS

TUFF GONG/ISLAND 548904./UME 113.981 (07

37 20 4 COLT FORD
AVERAGE JOES 239 114.98)

HUNTER HAYES
ATLANTIC NASHVILLE 528890ANMN 118.98)

30 23
TNAS

DEF JAM 0170561IDJMG (13.981

THE BLACK KEYS
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REPUBLIC 017013. 113.981

KENNY CHESNEY
33 29

BLUE CHAIR/COLUMBIA NASHVILLE 94856/SMN 111.98)

LYNYRD SKYNYRD

My Head Is An Animal

8 & 28
An array of albums

were sale -priced for

$6.99 and $1.99 last

week in the 'Tunes

store, including

Underwood's (up

85%) and Mayer's

(up 121%).

Like many titles

on the chart this

week, this one

profits from a $6.99

sale tag at iTunes

(21,000 sold; up

18%). The album,

released in April,

also surpassesII the 250,000 mark

(total: 259.000).

Tailgates &Tanlines 

And If Our God Is For Us...

LivingThings

Kidz Bop 22

Beautiful Surprise

Looking 4 Myself

Fortune

Sigh No More

California 37

Born And Raised

Chief 
GreaterThan One

Infinity Overhead

Life And Favor

Best Days

Dustin Lynch

Legend:The Best Of Bob Marley AndTheWailers

Declaration Of Independence

Hunter Hayes

Life Is Good

El Camino

The Midsummer Station

WelcomeToThe Fishbowl

Last Of A Dyin' Breed

Love Is A Four Letter Word

Teenage Dream

Channel Orange

Created4This

Take Care

Live Across America

The Struggle

Sparkle

LOUD & PROUD 617644/ROADRUNNER 118.98/

JASON MRAZ
ATLANTIC 530701/A6118 NI

41 30
f KATY PERRY
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40 33
1. DEF JAM 015788-/IDJMG (13.981

FRANK OCEAN1

VASHAWN MITCHELL
VMAN/EMI GOSPEL 88481/EMI CMG 114.9814

28 38
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25 21
SOUNDTRACK

A
RCA 42046 (11.981

©

O.

111

F13
Last issue, the

album re-entered

thanks to sale

pricing at Lifeway

stores. Now, it's

lifted 112% courtesy

of a $5 promotion

at Family Christian.

With 13,000 sold,

it's the set's best

sales week since

Christmas 2011.

The album, which

launches with

11,000, gives the

act its second-best

sales week and

highest -charting

album. It also

debuts at No. 1 on

the Vinyl Albums

chart, as nearly 9%

of its first week

were vinyl LPs.

It's his second No. 1

on Comedy Albums,

following 2009's

King Baby. The set

extends Comedy

Central Records'

lead for the most

chart -toppers on

Comedy Albums,

with 21 of its 69

total leaders.
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America

The IdlerWheel Is WiserThan...

Recovery U

Rocket Man: Number Ones  II

After a lengthy

interview on

NPR's "Fresh Air"

(Aug. 21), the set

rebounds with

a 111% increase

(moving from

2,000 to 4,000

sold).

1E1
A one -day $3.99

sale price at

Amazon MP3

(Aug. 31) helps

energize the title

as it returns to the

list with an 82%

increase.

11E3
Following the film's

home video release

on Aug. 28, its

soundtrack returns

with a 192% sales

kicrease (4,000

sold). It zooms 20-3

on Top Soundtracks

and rises 24-22 on

Top R&B/Hip-Hop

Albums.

_an
130

An Aug. 27

performance

on ABC's "Good

Morning America,"

where she

performed her

top 20 Christian

Songs hit "Good

Morning," helps

lift the album by

39%. It was also

discounted at

Amazon MP3 for $5.

ID
The album jumps

289% in sales,

thanks to a $5 sale

tag at lifeway.

The huge increase

isn't surprising, as

75% of the album's

overall sales come

from the Christian

marketplace.
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England -based alt -rock band Blood Red

Shoes re-enters Uncharted at No. 43

after releasing a new video for the track

"In Time to Voices" (more than 22,000

YouTube views) amid performances at

the United Kingdom's Reading and Leeds

festivals during the charting week.
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Unkin Park rises 23-15 on Social

50 after the band released its

Facebook-personalized video for

"Lost in the Echo." In the clip,

photos from viewers' profiles are

incorporated into scenes. A stan-

dard video was also produced, without the Facebook photos.
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Maroon 5's "One More Night"

is the greatest gainer on this

week's On -Demand Songs

chart, rising 19-11 with 516,000

plays (a 24% increase) across

such streaming services as

Rhapsody, Muve Music and MOG.
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FRAM( OCEAN DEF JAMA DJMG

SAIL
AWOLNATION RED BULL

FEEL SO CLOSE
CALVIN HARRIS ULTRA

WILD ONES
FLO RUM FEAT. SIA POE BOWATLANTIC

STARSHIPS
NICKI MINAJ YOUNG MONEY/CASH MONEY/REPUBLIC

BOYFRIEND
JUSTIN BIEBER SCHOOLBOY/RAYMOND BRAUN/ISLANDADJMG

THE MOTTO
DRAKE FEAT. UL WAYNE YOUNG MONEY/CASH MONEY/REPUBUC

BLOW ME (ONE LAST KISS)
PINK RCA

DON'T WAKE ME UP
CHRIS BROWN RCA

GIVE YOUR HEART A BREAK
DEMI LOVATO HOLLYWOOD

IT'S TIME
IMAGINE DRAGONS KIDINAKORNER/INTERSCOPE

GLAD YOU CAME
THE WANTED GLOBAL TALENT/MERCURY/ONG

WORK HARD, PLAY HARD
612 KHAUFA ROSTTIUWATLANTIC/IIRP

WHERE HAVE YOU BEEN
RIHANNA SRP/DEF JAM/IDJMG

YOUTUBE You Tube

1";" 30

1 6
GANGNAM STYLE
PSY YG

CALL ME MAYBE
CARLY RAE JEPSEN 604/SCHOCABOYANTF_RSCOPE
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WHAT MAKES YOU BEAUTIFUL
ONE DIRECTION SYCO/COLUMBIA

WIDE AWAKE
KATY PERRY CAPITOL

THIS IS LOVE
WILLIAM FEAT. EVASIMONS WILLIAMANTF_RSCOPE

AS LONG AS YOU LOVE ME
1151MBEE8FFAT.BIGSFANSCHOOLBOYJRAYMONDEIRAUNISUINNIDAIG

BOYFRIEND
JUSTINBIEBER SCHOCABOYMAYMONDBRAUNASIANDADJMG

ONE THING
ONE DIRECTION SYCO/COLUMBIA

DANCE AGAIN
JENNIFER LOPEZ FEAT.PITBULL EPIC

GOIN' IN
JENNIFER LOPEZ FEATRORIDA ISLANDADJMG

PAYPHONEEAT.
MAROON5FEATIVIZKHAUFA A&FAXICTONEANTERSCOPE

WANT U BACK
CHER LLOYD SYWA PIC

SOMEBODY THAT I USED TO KNOW
GOTYE FEAT.KIMBRA SAMPLEST/SECONDSTAIRFAX/REPUBUC

ONE MORE NIGHT
MAROON 5 A&NVOCTONEANTERSCOPE

WHERE HAVE YOU BEEN
RIHANNA SRP/DIFYJAMAIIMG
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streamed songs on

Yahoo, Music.

EWE GOULDING CHEPEITTREEAN1ERSCOPE

EVERYBODY TALKS
IXINEONTREESMERCURYAMG

1 GOOD TIME
OVACITY&CARLYRAEJEPSENEDVSCHOOLBOYAI4TERSCOPEIREPU811C

WANT U BACK
CHER LLOYDSYCO/EFIC

LET'S GO
CALVIN HARRIS FEAT.NENOULTRA

6 6
9 GIVE YOUR HEART A BREAK

DEMI LOVATO HOLLYWOOD

7 SOME NIGHTS
FUN.FUELED BYRAMENA1RP

8 1 AS LONG AS YOU LOVE ME

9

10 7
9 SCREAM

USHER RCA

11

12 8

13 9

14 10

15 11

JUSIMBEESFEAIBIGSEANSCHOOLBOARATIA)NDBRALIIISLANOIDJMG

1 CHASING THE SUN
THE WANTED GLOBAL TALENT/MERCURYADJMG

1 ONE MORE NIGHT
MAROON5A&WOCTONEANTERSCOPE

WHISTLE
FLORIDAPOE BOY/ATLANTIC

9 TITANIUM
DAVIDGUETTAFEAISIAWHATAMUSITAWIRALWF_RKS/CAPITOL

I, WHERE HAVE YOU BEEN
FIIHANNASRP/DEFJAWIEUMG

9 WIDE AWAKE
KATY PERRYCAPITOL

(;) NEXT BIG
SOUND" BIG

SOUND

DJ ENFERNO

111 MEGAN NICOLE

1111 THEME PARK

111 VAZQUEZ SOUNDS

111 ALEX GOOT

111 ZEBRA KATZ

1111 DOCTOR KRAPULA

aLOVEABLE ROGUES

1111 THE STAVES

.11 KEATON HENSON

ElNO

1111 SHOCKONE

11. NICK THAYER

IIMICHAEL CASTRO

1.1 SIDDHARTHA
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DEBUT
HOT
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ARTIST
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WILD NOTHING
CAPTURED TRACKS 167.111 981

GREATEST
GAINER

SWANS
YOUNG GOD 45' II 7 981

3 NEW

NEW

NEW

NEW

NEW

THOMAS RHETT
VALORY DIGITAL EX (5,981

TITLE

Nocturne

The Seer

Thomas Rhett (EP)

KATATONIA
PEACEVILLE 403' 116 98)

Dead End Kings

DAN DEACON
DOMINO 319" {12.981

America

CES CRU
STRANGE 111 EX 16.981

13 (EP)

MADCHILD
BATTLE AXE3owsuBURBAN NOIZE 112.98)

Dope Sick

2 THE HEAVY
COUNTER 046./NINJA TUNE (15.981

IMP
Ng2

21.3

AD-Koa 39
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Emu

a Ili 13
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IF 14

o
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aom
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gf,g
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The Glorious Dead.

VOLBEAT
VERTIGO 016814/REPUBLIC 113.98)

Beyond Hell/Above Heaven

6 RODRIGUEZ
HEY DAY/LIGHT IN THE ATTIC 41850/LEGACY 112.98)

NEW

NEW

SOD
gnu

20e
g p

Pd
Say

Scboa

4

9

Searching For Sugar Man (Soundtrack)

EASY STAR ALL-STARS
EASY STAR 1034' (12.981

Easy Star'sThrillah

THE MUSEUM
BEC 46103)EMI CMG 111.981

My Only Rescue

, THE HEAD AND THE HEART
SUB POP 915.110.981

CLAIRY BROWNE &THE BANGIN' RACKETTES
CLAIRY BROWNE & THE BANGIN' RACKETTES DIGITAL EX (9.981

FLORIDA GEORGIA LINE
REPUBLIC NASHVILLE DIGITAL EX{REPUBLIC (5.98)

CHRISTON INGRAM
WINCO 1002 112 98)

ARIEL PINK'S HAUNTED GRAFFITI
403 3230' {14.981

JT HODGES
SHOW DOG -UNIVERSAL 015685 (7.981

NERO
MTAIMERCURY/CHERRYTREE/INTERSCOPE 016371/1GA 19.981

3

16

2

2

2

46

NEW

NEW

NEW

NEW

The Head And The Heart

Baby CaughtThe Bus

It'z Just What We Do

Celebrate

Matu re Themes

JT Hodges

Welcome Reality

GET SCARED
GREY AREA 0001 EX 15.981

Built For Blame, Laced With Shame (EP)

THE ROYS
RURAL RHYTHM 1105 19 98)

New Day Dawning

3 FOZZY
CENTURY MEDIA 8883 (15.981

LUMINATE
SPARROW 09286/EMI CMG (11.98I

3

Sin And Bones

WelcomeTo Daylight

MATTHEW DEAR
GHOSTLY INTERNATIONAL 155'(12.981

Beams

2 'IML 01 )829 115°

TITLE
ARTIST IMPRINT/PROMOTION LABEL

w s JANA KRAMER ELEKTRA NASHVILLE/I/MN
2 21

#1 WHY YAWANNA

MAEMEKEMNILL FEATURING DRAKE MAYBACII/WARNER BROS.

I,
16

IT'S TIME
IMAGINE DRAGONS KIDINAKORNER/INTEROCOPE

5 6 TURN ON THE LIGHTS
FUTURE A-1/FREEBANDZ/EPIC

k 12 THE A TEAM
ED SHEERAN ELEKTRNATLANTIC

111117

CRUISE
FLORIDA GEORGIA LINE REPUBLIC NASHVILLE

mpi
FRANKTHIN 0KCIEANNBDO,

BOUT Y,,DCAVG

o 16 SNAP BACKS & TATTOOS
ORIICKY GRAHAM NU WORLD ERA/EONE

JCIL' to
11

PROMISES
NERO MTNMERCURY/CHERRYTREE/INTERSCOPE

10 NEW
THRIFT SHOP
MACKLEMORE & RYAN LEWIS FEATURING WANZ MACKLEMORE

111
SWIMMING POOLS (DRANK)
KENDRICK LAMAR TOP DAWG/AFTERMATH/INTERSCOPE

El' 6
TAKE A WALK
PASSION PIT FRENCIIKISS/COLUMBIA

MEM GANGNAM STYLE
PSY YG

[i2 6 I DON'T LIKE
CHIEF KEEF FEATURING LIL REESE GOD IS GOOD/GLORY BOYZ/INTERSCOPE

1111114 OHLIYAMRUTRSSFEAKTIPURSINAG CEHIEDADYTBANG SYCO/COLUMBIA

9 10,000 REASONS (BLESS THE LORD)
MATT REDMAN SIXSTEPS/SPARROW/EMI CMG

Ina 16 5I RADIOACTIVE
IMAGINE DRAGONS KIDINAKORNERIINTERSCOPE

18 15 GOLD ON THE CEILING
THE BLACK KEYS NONESUCH/WARNER BROS.

111)_ 20 311 DID IT FOR THE GIRL
GREG BATES REPUBLIC NASHVILLE

20 19 3

111111iiv

READY OR NOT
BRIOGIT MENDLER HOLLYWOOD

ME WITHOUT YOU
TOBYMAC FOREFRONT/EMI CMG

BAD FOR ME
MEGAN & LIZ COLLECTIVE SOUNDS

RE-ENTRY INCONDICIONAL
PRINCE ROYCE TOP STOP

NEW

o lilt 25 5

1:11

YOUNG BLOOD
THE NAKED AND FAMOUS SOMEWHAT DAMAGED/POLYDOR/REPUBLIC

ANNA SUN
WALK THE MOON RCA

KeyToThe Kuffs

5

The electronic artist

nets his best sales

week yet (3,000)

with this debut,

which also arrives

at No. 5 on Dance/

Electronic Albums.

On the latter, it's

his second top 10

effort.

m
The act's latest

tribute album is

its second No.1 on

Reggae Albums.

This latest set

salutes Michael

Jackson's 1982

album Thriller.

The singer released

two albums

last week: this

one, which also

arrives at No. 4 on

Traditional Jazz

Albums, and Duos

111, which bows

at No. 5 on World

Albums.

26 NEW

ARTIST
LABEL & NUMBER/DISTRIBUTING LABEL {PRICE)

I AM WAR
RAZOR & TIE 83317 111.98)

KENDRICK LAMAR
16

TOP DAVIS DIGITAL EX (7 981

NEW

NEW

30 NEW

NEW

2012

OutliveYou All

Section.80

LEE STROBEL
MARANATHAI 2072 EXIEMI CMG (0.991

The Invitation Narrated By Lee Strobel

INGRAM HILL
ROCK RIDGE 61361 19.98)

Ingram Hill

ALBERT CUMMINGS
IVY 40591 112.98)

No Regrets

MARCUS MILLER
3 DEUCES/CONCORD JAll 33794/CONCORD (15.98)

Renaissance

KINETICS & ONE LOVE
KUL DIGITAL EX 19.98)

You Are Not Alone

REDLIGHT KING
HOLLYWOOD 013273 110.981I. 20 5 SHOVELS AND ROPE
SHRIMP 1619,DUALTONE 02.981

mE
36 RE-ENTRY

NEW

24

NEW

40 NEW

42 RE-ENTRY

BEN HOWARD
UNIVERSAL ISLAND 016588/REPUBLIC (11.981

Something ForThe Pain

0' Be Joyful

Every Kingdom

CASEY ABRAMS
CONCORD 33672 114 98)

Casey Abrams

OBEYTHE BRAVE
EPITAPH 87214'112 98)

Young Blood

PSY
YG DIGITAL ES (6.98)

(Six Rules): Part I (EP)

SKYZOO
THE FACULTY DIGITAL EX/DUCK DOWN (4.981

Theo VS. J.J. (Dreams vs. Reality) (EP)

LUCIANA SOUZA
SUNNYSIDE 1316 {16.981

The Book Of Chet

ANDY GRAMMER
S -CURVE 151602 (9.98)

Andy Grammer

NEW

NEW

Fir 4 2

146 23 3

F7 33 2

F8 28 18

JD MCPHERSON FEATURING JIMMY SUTTON AND ALEX HALL
HISTYLE/ROUNDER 619136/CONCORD {14.981

Signs & Signifiers

SEAN ROWE
ANTI- 871143,E PITAPH (15.981

The Salesman AndThe Shark

DAVID RAMIREZ
DAVID RAMIREZ 13606. EX {11.981

Apologies

NEW

OUR LAST NIGHT
EPITAPH 87194 (12.981

TEXAS HIPPIE COALITION
CARVED 3004011298)

HECTOR ACOSTA
D.A.MNENEMUSIC/UNIVERSAL MUSIC LATINO 654342/UMLE 113.98)

FATHER JOHN MISTY
SUB POP 970. 113.98)

AMERICAN AQUARIUM
LAST CHANCE 023' (11.981

O 4, to JESSE & JOY
WARNER LATINA 529227 113 98)

Age Of Ignorance

Peacemaker

Con El Corazon Abierto

Fear Fun

Burn.Flicker.Die.

Con Ouien Se Queda El Perrot

REGIONAL HEATSEEKERS #1 ALBUMS

Dope Sick
Madchild

The Seer
Swans

PACIFIC

Nocturne
Wild Nothing

Thomas Rhett (EP)
Thomas Rhett

SOUTH CENTRAL

No Regrets
Albert Cummings

The Seer
Swans

MID ATLANTIC

PROGRESS REPORT

FREELANCE WHALES

The pop/rock group takes it maiden voyage on the Un-
charted tally, entering at No. 47. The arrival comes shortly
before the release of the act's second full-length album, Di-
luvia, due Oct. 9 on Mom + Pop/Frenchkiss Records.

SOUTH CENTRAL
Dan Deacon
America

Thomas Rhett
Thomas Rhett (EP)

Wild Nothing
Nocturne

I Swans
The Seer

IKatatonia
Dead End Kings

IFlorida Georgia Line
It'a Just What We Do

Iasys sSiI!,sStar AI,,

American Aquarium
Burn.Flicker.Die.

IMarcus Miller
Renaissance

IGerald Albright / Norman Brown
24/7

I Ces Cm
73 (EP)

IThomas Rhett
Thomas Rhett (EP)

1

JD McPherson Feat Jimmy SuttonAndAlex Hall
Signs & Signifiers

Volbeat
Beyond Hell/Above Heaven

JT Hodges
JT Hodges

TheHeavy
The Glorious Dead.

Florida Georgia Line
Ira Just What We Do

Katatonia
Dead End Kings

IThe Treatment
This Might Hurt

IDan Deacon
America

Data for week of SEPTEMBER 15, 2012 I For chart reprints call 212.493.4023 Go to www.billboard.biz for complete chart data 53



SEP
15 Billboard®

AIRPLAY SALES DATA
MONITORED BY COMPILED BY

nielsen nielsen
BDS SoundScan

0

0
0

5 6

0

2012

ye Vi 3a io
0 2 2 16

2 I
1
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PRODUCER ISONG1NRRER1

2,WS

Artist g
IMPRINT/ PROMOTION LABEL 13

WHISTLE Flo Rida
D.GLASS,EIJ FRANK E IT.DIUARD.B.S.ISAAGA.C.MOBLEY,J.FRANKS,ELEGIASS,MKIWANI 0 ME BOY/ATIANTIG

1

0
0

WE ARE NEVER EVER GETTING BACKTOGETHER Taylor Swift
MAX MARTINSHELIBACK.D.HUFF IT SVAFTMAX MARTIKI.SHELLBACM 0 BIG MACHINE/REPUBLIC/REPUBLIC

ONE MORE NIGHT Maroons 3I
MAXIMEMN,SIBLEIAMALEVINESISIDACKMOTEEKMAXMARTIM OMMOGYMEIIMERSCOPE

GREATEST GAINER/
AIRPLAY + STREAMING

LIGHTS
R.STANNARO.A HOWESIE.GOULDING,R.STANNAROA.HOWESI

SOME NIGHTS
JAHASKER IFUN..J.BHASKER)

11 14
EVERYBODY TALKS
J.MELDA-JOHNSEN{TGLENN,T.PAGNOTTA)

7 7
WIDE AWAKE
DR. LUKE,CIRKUT IK PERRYLGOTRNALDMAX MARTING.MCKEEJLWALTER)

9 13
GOODTIME
AYOUNG (ANCIUNG,M.THIESSEN.B.LEE)

Ellie Goulding
OCHERHYTREEHNmsCoPE

fun.
0 FUELED BY RAMENRRP

Neon Trees
00 MERCURY/1111M

Katy Perry
()CAPITOL

Owl City & Carly Rae Jepson
O 604/SCHOOLBOWIN1ERSCOPFJREPLIBLIC

10 8
AS LONG AS YOU LOVE ME Justin Bieber Featuring Big Sean
RJERKINSA.UNDAL(R.JERKINSALINOALAATWERJ.BIE8ERSANDERSON) 0 SCHOOLBOWFLAYMONO BRAUNASIANDADJMG

10 6 4

12 12

12 8 7

13 10

14 11

18 20

17 18

13

14

0
0
17

18 15

19

20

23

25

22

26

19

0

0
25

CALL ME MAYBE Carly Rae Jepsen 0
J.RAMSAY(J.RAMSAY,C.R.JEPSEN,TCROWE) 00 604ISCH00LBOWINTERSCOPE ...

1i BLOW ME (ONE LAST KISS) P!nk
G.K0RS11N(PINK,G.KURS11N1 0 RCA

PAYPHONE Maroon 5 Featuring Wiz Khalifa
BENNY BLANCGSlin urKIALEV1HEBIEVINA.MAUICD.OMELIOSHELLBACK.C.J.THOMAZI 0C) A&M,OCTONE/INTERSCOPE

TITANIUM David Guetta Featuring Sia m
nUETTA.G.TuiNFORTAFROJACKISFURLERD.GUMAJG.H.11.11NFORT.N.VANDEWAU..) 0 WHAT A MOSICASTRALWERKS/CAP,. ''
SOMEBODYTHAT I USEDTO KNOW
W DE RAMER WOE BACKEFtLBONFA1

TOO CLOSE
01PLO,SWITCHARECHTSCHAIDIACIAREIDUGUIDI

GIVE YOUR HEART A BREAK
JALEXANDERELSTEINBERG IJALEXANOER,13 STEINBERG)

16 16
ii WANT U BACK

SRELLBACKISHELDIACK.S.KOTEGRAI

WHERE HAVE YOU BEEN
15

19

22

17

25

23

29

21 21

26 24 28

e 29 41

28 27 27

29 28 26

e 31 30

0
34 52

33

34

0
36

33

38 38

30 24

Gotye Featuring Kimbr,
0 SAMPLES'' SECONDSO1REAVREPUR,

Alex Clare mi
0 UNIVERSAL ISLAND/REPUBLIC

Demi Lovato
()HOLLYWOOD

Cher Lloyd dh
OSYCOOIC

DR. LUKE.CIPXUT.C.HARRIS(E.DEAN,LOOTTWALD.C.HARRIS,H.WALTERGMAEX) 0 SRP/DEFJAM/IOJMG 

MERCY KanyeWest, Big Sean, Pusha T, 2 Chainz
Urn KO.WEST.S.TARSANDEASORT.THORNTORTEPPS,J.THOMASA.8EAGLEW.RILEY.RWIWAMS, ()G.0.01ACC.A.FELLASECJAIND.1,'.3

POUNDTHE ALARM Nidd Minaj
REDONE.C.FALKRAMI 10.T MARAJ,NKHAYAT.CFALICRYAGOUB,B.HAJJIAJ JLINICFII OWING MONEY/CASH MONEY/REPUR

HOME Phillip Phillips 
O.PEARSONID.PEARSONG.HOLDENI O16RNTERSCOPE

I WON'T GIVE UP Jason Mraz
J CHICCAREW (J.MRAZMNATTERI 0 ATLANTiORRP

PONTOON
EJ.JOYCE(N.HEMBY,LLAIRO,B.DEAM OL3 11,1 .gALCNVIL inf 

WANTED Hunter Hayes dh
D.NUFF,HILAYESITVERGEWHAVESI 0 ATLANTICNASRVIU.EAMON

Rihanna

LET'S GO
CHARRISICHARRIS,S.G.SMITH)

NO LIE
MIKE WILL MADE -IT (T.EPPSAGRARAM,BAMMIAMS1

Calvin Harris Featuring Ne-Yo
0 ULTRA

2 Chainz Featuring Drake
0 DEFJAMACOMG

DON'T WAKE ME UP Chris Brown
08VIASSIA8014S0SIVIDYCAI8i01NUEAPISTFRBleigAte.CleRY)11.0.9tWOKITAMMEBKIMED088,111008/.188/0S9A6M91 0Rch

WE ARE YOUNG
FUN ,i8ELASKERIN.RUESSA.DOSIJANTONOFF,J.BHASKIEM

WHAT MAKES YOU BEAUTIFUL
C.FAU(R YACOUBIR.YACOUB,CPAU(S.KOIECHAI

BLOWN AWAY
M.BRIGHT(J.KEAR.C.TOMPKINS1

38
1 TAKE A LITTLE RIDE

MKNOX(IALTMANR.CLAWSONAMCCORMICKI

50 WAYSTO SAY GOODBYE
ESPIONAGE IPMONAHAN,ELINDABJORKLUND)

SCREAM
MAX MARTIN,SHEW3ACK (MAX MARTIN,SHOIBAGICSXOTECRA,U.RAYMONOM

fun, Featuring Janelle Monae
000 FUELED BY RAMENRAP

One Direction
0 SYCO/COLUMBIA

Carrie Underwood
0 iDIARISTANASHVILLE

Jason Aldean
00 BROKEN BOW

Train
@COLUMBIA

Usher
0 RCA

32 31
STARSHIPS Nicki Minaj
RAMLRFDONF,C FALK (0.T.MARAJ,NXHAYAT,C.FAU(RYACOUB,WA.HECTORI 0 YOUNG MONEY/CASH MONEY/REPUBLIC

39 42 , HEART ATTACK Trey Songz
8ENNYBIANCOACOLOVERLEVINAICOLOVE,TNEVERSONI °SONG BOO K/ATIA NT C

WILD ONES Flo Rida Featuring Sia
37 33 gm 5

SOW& NIUSAXWEIL(TILLAROAJLIORINPMELXISFURLERAXWELL.I.LUTMELLM.COOPER.BMADDAHI) O POEBOY/AttANTIC
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2

8

8

9

2

7

1

15

16

12

5

13

20

9

8

22

24

17

24

27

42 48
HO HEY
R.HADLOCKW.SCHULTZ,IFFIAITES1

GLAD YOU CAME
S MAC1SMCCUTCHEONW A. HECTOREDREWETT1

DRIVE BY
FSPIONIM3 F.B WAI KFR PMONAHARRINDA. BJORKLUND)

40

39 35 39

410 36 32

O 48 61

O 45 54

 46 53

O 51 65

46 41 36

e 50 45

48 43 43

149 47 44

50 49 50

51 40 34

O 54 57

O 58 68

 60 62

64 67

49
GREATEST
GAINER/DIGITAL10

SHE'S SO MEAN
M.SERLETIG(R.THOMAS,P.DOUGETTEK.COOM

The Lumineers
ODLIALTONE d.

The Wanted gi
00 GLOBAL TALENT/MERCORWIDJMG

Train
0COLUMBIA

matchbox twenty
OEMBLEWATLANTIC

WORK HARD, PLAY HARD Wiz Khalifa
STARGATE,BENNYBIANCO(C,ITHOMAZBIEVIN,M.SERIKSEN.T.EHERMANSENI 0()ROSTRUNVATLANTIGARP

POP THAT French Montana Featuring Rick Ross, Drake, Lil Wayne
LEE OF THE AMAZI92 OCKHARBOUCHWU3OBERTS IIAGRAHAM,D.CARTERALNORRISLCAMPBELLJ 0 BAD BOYANIERSCOPE

2 REASONS Trey Songz Featuring T.I.
4 T.TAYLORBRIDGE(DNEVERSON,T.TAYLORNAACDOWELL.C.J.HARRIS.A.M.TIMOTHEEKSTEWART) 0 SONGBOOK/ATLANTIC

TIME IS LOVE
fROGERSMSHAPIRO,T.MARTIN,MNESLERI

COWBOYS AND ANGELS
B BEAVERSIOVNGH,J.I.E0,INICHOLSI

COME OVER
B.CANNONXCHESNEYIS.HUNTS.MCANALLY,J.OSBORNEI

DARK SIDE
G.KURSTIN(BUSBEEALEX G.) 019/RCA

OVER Blake Shelton
S.HENDRICM(P.JENKINS,D.E.JOHNSONI 0 WARNER BROS.NASHVILLEANMN

STRONGER (WHAT DOESN'T KILL YOU) Kelly Clarkson
G IWRSTINUELOFSSONA.TAMPOSIXIGAMSON,G.KIJRSTIN) 019/RCA

JoshTurner
0 MCANASHVILLE

Dustin Lynch
0 BROKEN 607.'

Kenny Chesney
O BUJECHAIR/COLOMBIANASHVILLI

Kelly Clarkson

LITTLETALKS Of Monsters And Men
OF MONSTERS AND MENAARNARSSON (N.B.HILMARSOOTTIRRTII ORHALLSSOM OSKRIMSLERELAEKJARAS1AlEPUBLIC

ANGEL EYES Love AndTheft
J1.10 (J.COPLAN,E.GONDERSON,E.PASIAV) ORCANASHUILLF

WHY YA WANNA Jana Kramer
S.HENDRICKS(G.GRAVITT,C.DESTEFANOAGORLEN1 O ELB(TRANASHVILLEANMN

ADORN Miguel
M16118.1A4,1PIMENT111 OBYSTORMABEACK ICEACA

HARD TO LOVE
K.JACOBS,M.MCCLURELBRICEIBMONTANA.J.OZIER,B.GLOVER)

Lee Brice
0 CURB

FORYOU Keith Urban
D. HUFEKURBAN(M.POWELLKURBAN) 0 RELATIVITY MUSIC/CAPITOL NASHVILLE

4

30
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32

9

5

35

37

3

10

40

17

42

43

44

45

23

42

43

1

49

 32
 52

53

54

55

111

On -demand

streaming helps

"Whistle" reclaim

the top spot.

The track is No.

2 on On -Demand

Songs (151,000

streams), while

Swift's "Never"

hasn't yet been

made available to

the subscription

streaming services

that contribute to

the Hot 100's data

pool.

The song bounds

13-10 on Hot

100 Airplay (71

million audience

impressions, up

6%) in its fourth

week, marking

Swift's fastest

ascent to the top

10. She previously

reached the region

in as few as five

frames with "Mine"

in 2010.

The track is the

group's third

consecutive top 10

on Mainstream Top

40 (14-8). Maroon

5 last banked three

straight top lOs on

the radio airplay

tally in 2003-04,

121:3
Ahead of the

expected debut

of North high

atop next week's

Billboard 200, the

set's lead single

charges 32-28 on

Hot Digital Songs

(55,000 downloads

sold; up 32%).

The first taste of the

band's forthcoming

third album

launches at No. 22

on Hot Digital Songs

(61,000) and No. 24

(a career -best bow)

on Adult Top 40.
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NEON TREES GROW IN TOP 10
Neon Trees notch their first Billboard Hot 100 top 10, as "Everybody
Talks" soars 11-6, After reaching No. 7 on Alternative in April, the track

has steadily won support at pop and adult radio, this week crowning
Adult Top 40 (2-1) and rising 8-7 on Mainstream Top 40. "Everybody"

advances 9-5 on Hot 100 Airplay (82 million in audience, according to

Nielsen BDS) and 10-8 on Hot Digital Songs (102,000 downloads sold,

according to Nielsen SoundScan). Neon Trees introductory hit, "Ani-

mal," reached No. 13 on the Hot 100 in November 2010. -Gary Trust

8TIJ

TUWdJ

aV1

8 s

331

§.41

zap

,5Et

vem

;2=

ova

.1
F,

jp, 2

a.°
21!

gs2

53

54 Go to www.billboard,biz for complete chart data Data for week of SEPTEMBER 15, 2012



AIRPLAY
MONITORED BY

niclscn

SALES DATA
COMPILED BY

niclscn

SALES DATA
COMPILED BY

niclscn SEP
BDS SoundScan SoundScan Bral DIGITAL k MEI

2012

jai
oc

qoo

Nmx

HOT 100 AIRPLAY -

TITLE
tz IMPRINT/PROMOTION LABEL

1 19

2 2 15

O 5 10

O 6 9

O 9 16

6 3 19

7 4 20

O 8
10

9 7 17

O 13 4

11 10 30

12 12 23

 16 6

14 11 16

0
0
19

17 7

14

24 6

18 19

O 23 7

21 19 12

0 20 8

CD28 22

 29 8

25 25 20

15 9

8

#1
VS

UGHTS
ELLIE GOULDING CHERRYTREEANTERSCOPE

WIDE AWAKE
KATY PERRY CAPITOL

WHISTLE
FLO RIDA POE BOY/ATLANTIC

BLOW ME (ONE LAST KISS)
PINK RCA

EVERYBODY TALKS
NEON TREES MERCURYADJMG

WHERE HAVE YOU BEEN
RIHANNA SRP/DEF JAM/IDJA4G

PAYPHONE
MAROON 5 FEAT. WIZ KHALIFA A&M/OCTONEANTERSCOPE

GIVE YOUR HEART A BREAK
DEMI LOVATO HOLLYWOOD

TITANIUM
DAVID GUETTA FEAT. VA WHAT A MUSIC/ASTRALVVERKS/CAPITOL

WE ARE NEVER EVER GETTING BACK TOGETHER
TAYLOR SWIFT BIG MACHINE/REPUBLIC/REPUBLIC

SOMEBODY THAT I USED TO KNOW
58,TyE FEAT. MAMA SHARES SECONDSCHRFAUNIVERSAL REPUBLIC

CALL ME MAYBE
CARLY RAE JEPSEN 604/SCHOOLBOYANTERSCOPE

ONE MORE NIGHT
MAROON 5 A&M/OCTONEMITERSCOPE

LET'S GO
CALVIN HARRIS FEAT. NE -Y0 ULTRA

AS LONG AS YOU LOVE ME
JUSTIN BIEBER FEAT. BIG SEAN SCHOOLBOTRAYVOND BRAUNISLANDIDJLAG

GOOD TIME
OWL CRY& EMT ME JEFSEIHRSCHOOLBENAMCCIPEU/INERSAL RENEW

SOME NIGHTS
FUN. FUELED BY RAMEWRRP

POUND THE ALARM
NICKI MINAJ YOUNG MONEY/CASH MONEY/REPUBLIC

MERCY
RAIN WEST, BIGSFNI. PUHA T 2 CRAINZGO OD/ROCAFELLADEfJAMIONG

TOO CLOSE
ALEX CLARE UNIVERSAL ISLAND/REPUBLIC

NO LIE
2 CHAINZ FEAT. DRAKE DEF JAMADJMG

PONTOON
LITTLE BIG TOWN CAPITOL NASHVILLE

TIME IS LOVE
JOSH TURNER MCA NASHVILLE

WANTED
HUNTER HAYES ATLANTIC NASHVILLENVMN

HEART ATTACK
TREY SONGZ SONGBOOK/ATLANTIC

,5 KiE TITLE
'31 ARTIST IMPRINT/PROMOTION LABEL

26 22

27 21

28 26

29 27

0

0

12 OVER
BLAKE SHELTON WARNER BROS. NASHVILLEAMVIN

19 SCREAM
USHER RCA

11 WANT U BACK
CHER LLOYD SYCO/EPIC

25 WHAT MAKES YOU BEAUTIFUL
ONE DIRECTION SYCO/COLUMBIA

45 4 DON'T WAKE ME UP
CHRIS BROWN RCA

38 14 FOR YOU
KEITH URBAN RELATIVITY MUSIC/CAPITOL NASHVILLE

36
12 WHY YA WANNA

JANA KRAMER ELEKTRA NASIIVILLEANMN

37 23 I WON'T GIVE UP
JASON MRAZ ATLANTIC/RRP

9 2 REASONS
TREY SONGZ FEAT. T.I. SONGBOOK/ATLANTIC

44 6 TAKE A LITTLE RIDE
JASON ALDEAN BROKEN BOW

36 30 as
WE ARE YOUNG
FUN. FEAT. JANELLE MONAE FUELED BY RAMEN/RAP

GLAD YOU CAME37 35 32
THE WANTED GLOBAL TALENT/MERCURYADJMG

38 32

39 33

40 31

41 34

CD51

43 42

O 48

29 STARSHIPS
NICK! MINAJ YOUNG MONEY/CASH MONEY/REPUBLIC

STRONGER (WHAT DOESN'T KILL YOU)
34

KELLY CLARKSON 19/FICA

14 ANGEL EYES
LOVE AND THEFT RCA NASHVILLE

15 LEMME SEE
USHER FEAT. RICK ROSS RCA

10 COWBOYS AND ANGELS
DUSTIN LYNCH BROKEN BOW

29 WILD ONES
FLO RIDA FEAT. SIA POE BOY/ATLANTIC

5 ADORN
MIGUEL BYSTORM/BLACK ICE/RCA

45 40 31 DRIVE BY
TRAIN COLUMBIA

46 46 8
AMEN
MEEK MILL FEAT. DRAKE MAYBACH/WARNER BROS.

0 58 LOVIN' YOU IS FUN
EASTON CORBIN MERCURY NASHVILLE

48 39
15 COME OVER

KENNY CHESNEY BLUE CHAIR/COLUMBIA NASHVILLE

49 43 9 BAG OF MONEY
WALE MAYBACHN/ARNER BROS.

50 47
7 SETTLE DOWN

NO DOUBT INTERSCOPE

0 HOT DIGITAL SONGSTM

At)
12

0
0

6. TITLE
53 35 ARTIST IMPRINT/ PROMOTION LABEL

ca

IhEAREKEVEREVERGETINGBACKTOGETIE1#1S1 1 3
TAYLOR SWIFT/31G MACHINE/UNIVEFISAL REPUBLIC

S

O 2 9 na°nNa0E0NR46°AalltEioNcrioGNEilliTniEnscoPE

gt 4 20
FUN. FUELED IBGY HRATMSEWEIRP

4 3

5

8

6

Q10

10 7

14

12

11

19

15

16 13

17 20

18 17

 22
20 16

21 21

16

10

11

9

25

12

28

24

9

5

35

15

31

7

10

19

15

20

1

CD 1

24 18 20

O 25 9

WHISTLE
FLO RIDA POE BOY/ATLANTIC
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LOVE AND THEFT RCA NASHVILLE

DRUNK ON YOU
LUKE BRYAN CAPITOL NASHVILLE

SPRINGSTEEN
ERIC CHURCH EMI NASHVILLE

KISS TOMORROW GOODBYE
LUKE BRYAN CAPITOL NASHVILLE

t,5 El TITLE
sg gg ARTIST IMPRINT/PROMOTION LABEL

1 1 107
DANZA KUDURO
DON OFAAFI & WCEN20M515/0FIFAMAVIEHETEABLE

if)
IF

6

0
'0

10

0
12

13

0
0

#1
18WKS

2 23 Al SE EU TE PEGO
MICHEL TELO PANTANNAURGE/SONY MUSIC

3 121 WAKA WAKA (THIS TIME FOR AFRICA)
SHAKIRA FEAT RESHLYGROUND EPIC/SONY MUSIC LIMN

5
18

HASTA QUE SALGA EL SOL
DON OMAR ORFANATO/MACHETE/UMLE

9 ALGO ME GUSTA DE TI
WISIN & YAM& FEAT. CMS BROM & MACHETE/UNE

6 139 HIPS DON'T LIE
SHAKIRA FEAT. WYCLEF JEAN EPIC/SONY MUSIC LATIN

TT 35 ,CEOSSRE&REJoly

7 139 HEROE
ENRIQUE IGLESIAS INTERSCOPE/UMLE

9

8 24

12

10

13

16

17

12

24

LA REPUBLIKA WARNER LATINA

25
DUTTY LOVE
DON OMAR FEAT. NATTY NATASHA ORFANATQMACHENJUMIE

INCONDICIONAL
PRINCE ROYCE TOP STOP

PASARELA
DADDY YANKEE EL CARTEL

ADDICTED TO YOU
SHAKIRA EPIC/SONY MUSIC LATIN

3 BALADA (TCHE TCHERERE TCHE TCHE)
GUSITAVOLIMAPANTANNAME/SOMLWRHSONY MUSIC LATIN

53 PROMISE
ROMEO SANTOS FEAT. USHER SONY MUSIC LATIN

RABIOSA
SHAKIRA EPIC/SONY MUSIC LATIN

CI NEW AGE -

TITLE
ARTIST IMPRINT/LABEL

O -T #1
VIX

BREATHING BELOW SURFACE
JESSE COOK NARADA

30
BEETHOVEN'S 5 SECRETS
THE PIANO GUYS/LYCEUM ORCHESTRA THE PIANO GUYS

3 2 T39 ONLY TIME
ENYA REPRISE/WARNER BROS.

O 7 WHAT MAKES YOU BEAUTIFUL 11
THE PIANO GUYS THE PIANO Guys

5 3 139 RIVER FLOWS IN YOU
YIRUMA EINS

6 6 139 5 139

130

-0. 12 17

10 9 34

8 139

12 11

 10
10 -Ili 13

RETURN TO INNOCENCE
ENIGMA VIRGIN/CAPITOL

ORINOCO FLOW (SAIL AWAY)
ENYA REPRISE/WARNER BROS.

NOW WE ARE FREE
HANS ZIMMER A USA GERRARD DECCA

A THOUSAND YEARS
THE PIANO GUYS THE PIANO GUYS

PEPONI (PARADISE)
THE PIANO GUYS THE PIANO GUYS

SILENCE
ERKPADE FEAT. SARAH MAMMY THE ENGINSANSTANETTWERK

T39 SADENESS (PART 1)
ENIGMA REPRISE/WARNER BROS.

139 NEVER ALONE
JIM BRICKMAN FEAT. LADY ANTEBELLUM SLG

, ARISE
E.S. POSTHUMOUS WIGSHOP

29 THE CELLO SONG
THE PIANO GUYS THE PIANO GUYS

1

Data for week of SEPTEMBER 15, 2012 I For chart reprints call 212.493.4023 Go to www.billboard.biz for complete chart data 55
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O 3 25

r'2

O 5
12

2 26

4 1 15

O 6 9

6 4 21

O 8 20

CO 14 7

gap 12 10

#1
1WK

GIVE YOUR HEART A BREAK
DEMI LOVATO HOLLYWOOD

LIGHTS
ELLIE GOULDING CHERRYTREE/INTERSCOPE

WHISTLE
FLO RIGA POE BOY/ATLANTIC

WIDE AWAKE
KATY PERRY CAPITOL

BLOW ME (ONE LAST KISS)
PINK RCA

TITANIUM
DAVID GUMA FEAT. SIAWHAT A NIUSIC/ASTRALVVERICSICAPITOL

EVERYBODY TALKS
NEON TREES MERCURYADJMG

10 9 14

11 7 17

O 13 8

13 10 20

OD16 3

15 11 20

C
0

17 11

19 7

21 12

19 18 19

 23 19

21 20 7

25 6

24 12

26 4

25 22 15

C

0

28

29

27

32

30

33

36

3

4

7

3

10

5

3

33 34 11

34 35 5

35 37 3

0
CD

38

39 31 18

40 40 14

I ONE MORE NIGHT
MAROON 5 A&M/OCTONEANTERSCOPE I

GOOD TIME
0,A1 CRY & EALYKAEJEPSENE000100LBOYMEKECOPEREPLIBUC

WANT U BACK
CHER LLOYD SYCO/EPIC

LET'S GO
CALVIN HARRIS FEAT. NE -TO ULTRA

AS LONG AS YOU LOVE ME
JUSllIl BIEBER FEAT BIG SEM SCFOOLGOTRAYMENDBRAWASLAMISAIG

PAYPHONE
MAROON 5 FEAT. WIZ KHAUFA A&WOCTONE/INTERSCOPE

WE ARE NEVER EVER GETTING BACK TOGETHER
TAYLOR SWIFT BIG MACHINE/REPUBLIC

WHERE HAVE YOU BEEN
RIIIANNA SRNOEF JAMADJMG

SOME NIGHTS
FUN. FUELED BY RAMENAIRP

POUND THE ALARM
NICKI MINAJ YOUNG MONEY/CASH MONEY/REPUBLIC

TOO CLOSE
ALEX CLARE UNIVERSAL ISLAND/REPUBLIC

SCREAM
USHER RCA

I WON'T GIVE UP
JASON MRAZ ATLANTIC/RRP

SETTLE DOWN
NO DOUBT INTERSCOPE

DON'T WAKE ME UP
CHRIS BROWN RCA

DARK SIDE
KELLY CLARKSON 19/FICA

HELLO
KARMIN EPIC

CHASING THE SUN
THE WANTED GLOBAL TALENTIMERCURYADJMG

50 WAYS TO SAY GOODBYE
TRAIN COLUMBIA

I CAN ONLY IMAGINE
ISIS SAHA (FAL DOS BROM & LL WANE MAT A 1110EASIDALERES,W10.

HEART SKIPS A BEAT
OLLY MURS FEAT. CHIDDY BANG SYCO/COLUMBIA

LET ME LOVE YOG(UNTILYOU LEARNTOLOVE YOURSELF)
NE -YO MOTOWNADJA4G

BURN IT DOWN
LINKIN PARK MACHINE SHOP/WARNER BROS.

VEGAS GIRL
CONOR MAYNARD CAPITOL

HOME
PHILLIP PHILLIPS 19/INTERSCOPE

SHE'S SO MEAN
MATCHBOX TWENTY EMBLEM/ATLANTIC

GET IT STARTED
PITBULL FEAT. SHAKIRA MR. 305/POLO GROUNDS/RCA

WINDOWS DOWN
BIG TIME RUSH NICKELODEON/COLUMBIA

FINALLY FOUND YOU
ENRIQUE IGLESIAS FEAT. SAMMY ADAMS REPUBLIC

THE A TEAM
ED SHEERAN ELEKTRAMTLANT1C

SAY SOMETHIN
AUSTIN MAHONE CHASE/REPUBLIC

TONGUE TIED
GROUPLOVE CANVASBACK/ATLANTIC

BOTH OF US
0.0.0 FEAT. TAYLOR SWIFT REBELROCKLGRAND HUSTLE/ATLANTIC

Just in time for her debut at the judges' table on Fox's "The X Factor"

(Sept. 12), Demi Lovato notches her first Mainstream Top 40 No.1 with

"Give Your Heart a Break" (3-1). At 25 weeks, the song completes

the longest ascent to No.1 by a woman in the chart's history and ties

for the longest dimb to the top among all artists with fee Lo Green's

"F"k You! (Forget You)" (2010-11).

ldle Lovato, "Heart" co -writers Billy Steinberg and Josh Alexander

make their first visits to the Mainstream Top 40 summit. Steinberg

has, however, topped the Billboard Hot 100 with five titles: Madonna's

"Like a Virgin" (1984), Cyndi Lauper's "True Colors" (1986), Heart's

"Alone" (1981),

Whitney Houston's "So

Emotional" (1988) and

the Bangles' "Eternal

Flame" (1989).

"Heart" marks

Hollywood's third

Mainstream Top 40

No.1, following Miley

Cyrus' "Party in the

U.S.A." (2009) and

Jesse McCartney's

"Leavin'" (2008).

11./1111111111111
Ateitrij I

1117 ?> TITLE
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SOMEBODY THAT! USED TO KNOW
GOIYE FEAT. KINBRA SAMPLES,' SFEONDS,FAIRFA:OREPLAUGO 1 20

2 2 30

3 3 31

4 4 25

5 5 14 6 17

7 7 36

8 8 15

10 50

12 23

0
13 13 20

14 15 16

DRIVE BY
TRAIN COLUMBIA

STRONGER (WHAT DOESN'T KILL YOU)
KELLY CLARKSON 19/RCA

RUMOUR HAS IT
ADELE XL/COLUMBIA

CALL ME MAYBE
CARLY RAE JEPSEN 6011SCHOOLBOYANTERSCOPE

PAYPHONE
MAROON 5 A&M/OCTONE/INTERSCOPE

SET FIRE TO THE RAIN
ADELE XL/COLUMBIA

WHAT MAKES YOU BEAUTIFUL
ONE DIRECTION SYCO/COLUMBIA

BRIGHTER THAN THE SUN
COLBIE CAILLAT REPUBLIC

WIDE AWAKE
KATY PERRY CAPITOL

I WON'T GIVE UP
JASON MRAZ ATI ANTIC PPP

16 3
DINE ARE NEVER EVER GERING BAIXTOGETHER I

TAYLOR SWIFT BIG MACHINE/REPUBLIC

WE ARE YOUNG
FUN. FEAT. JANELLE MONAE FUELED BY RAMEN/RRP

 18 8

 21 6

17 19 10

O 22 5

19 17 9

O 20 12

10 23 6

CD24 5

CD26 7

CD27 4

lb 25 25 14

3

O
5

6

O
0
O
10

HAPPY PILLS
NORAH JONES BLUE NOTE/CAPITOL

SHE'S SO MEAN
MATCHBOX TWENTY EMBLEM/ATLANTIC

BLOW ME (ONE LAST KISS)
PINK RCA

GIVE YOUR HEART A BREAK
DEMI LOVATO HOLLYWOOD

LIGHTS
ELLIE GOULDING CHERRYTREEANTERSCOPE

BROKENHEARTED
KARMIN EPIC

EVERYBODY TALKS
NEON TREES MERCURYADJMG

DARK SIDE
KELLY CLARKSON 19/RCA

MAGIC
SMASH MOUTH FEAT. J. DASH 429/SL6

GET OUT
CASEY ABRAMS CONCORD/CMG

50 WAYS TO SAY GOODBYE
TRAIN COLUMBIA

BETWEEN US
MARGO REY ORGANICA

260 TITLE
ARTIST IMPRINT/PROMOTION LABEL

#1
IWK

2 23
EVERYBODY TALKS
NEON TREES MERCURY/IDJMG

3 9
BLOW ME (ONE LAST KISS)
PINK RCA

1

5

4

6

10

8

11

15
WIDE AWAKE
KATY PERRY CAPITOL

32 LIGHTS
ELLIE GOULDING CHERRYTREEANTERSCOPE

PAYPHONE
MAROON 5 A&M/OCTONEANTERSCOPE

21
CALL ME MAYBE
CARLY RAE JEPSEN 607/SCHOOLBOY/INTERSCOPE

11
SOME NIGHTS
FUN. FUELED BY RAMEN/RRP

12 SHE'S SO MEAN
MATCHBOX TWENTY EMBLEM/ATLANTIC

13 50 WAYS TO SAY GOODBYE
TRAIN COLUMBIA

14 DARK SIDE
KELLY CLARKSON 19/RCA

14 12 HOME
PHILLIP PHILLIPS 19/INTERSCOPE

16 6
ONE MORE NIGHT
MAROON 5 AMOCTONEANTERSCOPE

18 3 WE ARE NEVER EVER GETTING BACK TOGETHER
TAYLOR SWIFT BIG MACHINE/REPUBLIC

14 15
7 SETTLE DOWN

NO DOUBT INTERSCOPE

19 19
THE A TEAM
ED SHEERAN ELEKTRAVATLANTIC

20 8
GOOD TIME
OWL CITY & CARLY RAE JEPSEN600SCHOOLBOYANTERSCOPE/REPUBLIC

17 17
18

BROKENHEARTED
KARMIN EPIC

0
0
C

21
11 TOO CLOSE

ALEX CLARE UNIVERSAL ISLAND/REPUBLIC

23 10 BURN IT DOWN
LINKIN PARK MACHINE SHOP/WARNER BROS.

25
DISTANCE
CHRISTINA PERRI FEAT. JASON MRAZ ATLANTIC/RAP

29 7 LITTLE TALKS
OF MONSTERS AND MEN SKRIMSL ENE LAEKJARAS 1/REPUBLIC

22 22 14 TONGUE TIED
GROUPLOVE CANVASBACK/ATLANTIC

O 22
5 WANT U BACK

CHER LLOYD SYCO/E PIC

FEEL AGAIN
ONEREPUBLIC MOSLEYANTEFISCOPE

TITANIUM
DAVID GUETIA FEAT. SIA WHAT A MUSIC/ASTRALY/ERKS/CANTOL

IMMEMMOMMOMOMIMMIR

f, LE E.,1 TITLE
g3 35 ARTIST IMPRINT/PROMOTION LABEL

1 7
OH LOVE

1

GREEN GAY REPRISE/WARNER BROS

2

4

5

O

8

9

10

11

16

4 18

3

5

7

10

6

20

20

4

26

2

31

9 38

11 35

17 3

13 12 17

14 14 8

15 13 40

16 16 15

6wS
TOO CLOSE
ALEX CLARE UNIVERSAL ISLAND/REPUBLIC

SOME NIGHTS
FUN. FUELED BY RAMEN/RRP

BURN IT DOWN
LINKIN PARK MACHINE SHOPANARNER BROS.

HO HEY
THE LUMINEERS DUALTONE

I WILL WAIT
MUMFORD & SONS GENTLEMAN OF THE ROADAINIGLASSNOTE

IT'S TIME
IMAGINE DRAGONS KIDINAKORNERANTERSCOPE

MADNESS
MUSE HELIUM.aANARNER BROS.

GOLD ON THE CEILING
THE BLACK KEYS NONESUCH/WARNER BROS.

TONGUE TIED
GROUPLOVE CANVASBACK/ATLANTIC

LITTLE TALKS
OF MONSTERS AND MEN SKR1MSL ENE LAEKJARAS 1/REPUBLIC

CHALK OUTLINE
THREE DAYS GRACE RCA

UNITY
SHINEDOWN ATLANTIC

RUNAWAYS
THE KILLERS ISLAND/IDJMG

MIDNIGHT CITY
M8.3. MBOIMUTE/CAPITOL

COMING DOWN
FIVE FINGER DEATH PUNCH PROSPECT PARK

22
LITTLE BLACK SUBMARINES
THE BLACK KEYS NONESUCHANARNER BROS.

DAYS GO BY
THE OFFSPRING COLUMBIA

18

20

0
22

0
0
0
0

15 19

21 16

20 22

25 8

23 11

24

26

28

27

30

9

5

11

11

14

34 2

29 29 14

30 31 7

31 33 9

CD 35 3

0
0
37

38

39

40

41

42

HOT SHOT
NEWT

LOST IN FOREVER (SCREAM)
P.O.D. RAZOR & TIE

LIVE TO RISE
SOUNDGARDEN MARVEUHOLLYWOOD

I MISS THE MISERY
IIALESTORM ATLANTIC

45
THE GASLIGHT ANTHEM MERCURWIDJMG

HERE AND NOW
SEETHER WIND UP

STILL SWINGING
PAPA ROACH ELEVEN SEVEN

WAIT FOR ME
RISE AGAINST DGC/INTERSCOPE

KILL YOUR HEROES
AWOLNATION RED BULL

TAKE A WALK
PASSION PIT FRENCIIKISS/COLUMBIA

LOST IN THE ECHO
LINKIN PARK MACHINE SHOPANARNER BROS.

NOW
STAIN FLIP/ATLANTIC

SETTLE DOWN
NO DOUBT INTERSCOPE

MERCY
DAVE MATTHEWS BAND RCA

STANDING IN THE SUN
SLASH FEAT. MMES KENNEDY & THE CONSPIRATORS DIK HAYD/CAPITOL

ABSOLUTE ZERO
STONE SOUR ROADRUNNER/RAP

44

45

40

37

38

39

43

36

42

4 TROJANS
ATLAS GENIUS FROGS HEAD/WARNER BROS.

4 WE COME RUNNING
YOUNGBLOOD HAWKE REPUBLIC

SATISFIED
ARANDA ARANDAMUSIC

9 COMEBACK
REDLIGHT KING HOLLYWOOD

6
QUEEN OF CALIFORNIA
JOHN MAYER COLUMBIA

BRINGING DOWN THE GIANT
SAVING ABEL SKIDDCO/EONE

2,7 NO LIGHT, NO LIGHT
FLORENCE* THE MACHINE REPUBLIC

5 JUMP INTO THE FOG
THE WOMBATS BRIGHT ANTENNA/ADA

6
THAT WASN'T ME
BRANDI CARULE COLUMBIA

CI ITCHIN' ON A PHOTOGRAPH
GROUPLOVE CANVASBACK/ATLANTIC

44
41

20 HOLD ON
ALABAMA SHAKES ATO/RED

45 48 2
BACKLASH

10 YEARS PALEHORSE/ADA

46 46 3
HEADLIGHTS

MORNING PARADE ASTRALWERKS/CAPITOL

SLEEP ALONE
TWO DOOR CINEMA CLUB RED/GLASSNOTE

48 47
TOP OF THE WORLD
SLIGHTLY STOOPID STOOPID

49

C
LIKE I ROLL

BLACK STONE CHERRY IN OE COOT/ROADRUNNER/RAP

BLOOD
IN THIS MOMENT CENTURY MEDIA/RED

Stone Sour enters Rock Songs at No. 33

with "Absolute Zero." The track enters

Hard Rock Songs (see previous page) at

No. 2 (9,000 downloads sold), while the

band's "Gone Sovereign" arrives at No.

4 (7,000). The songs preview the album

House of Gold & Bones Part 1, due Oct. 23.
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17
IprO CLOSE

ALEX CLARE UNIVERSAL ISLAND/REPUBLIC

SOME NIGHTS
FUN. FUELED BY RAMEN/RRP

HO HEY
THE LUMINEERS DUALTONE

muoitmo sons GENTU9AM OF THE ROAMIEINGLASSNOTE I
4

I WILL WAIT

2

3

2

3

18

18

5 4 28

O 8
7 5

2

71

8 7 8

9 9 20

 13 9

1111. 10 37

12 12 13

13 11 39

14 14 15

1 5 16 17

O 17 16

20 11

18 19 17

19 18 20

C 23

25

26

3

4

4

23 22 19

cp 28 6

25 21 19

IT'S TIME
IMAGINE DRAGONS KIDINAKORNERANTERSCOPE

MADNESS
MUSE HELIUM-3/WARNER BROS.

OH LOVE
GREEN DAY REPRISEJWARNER BROS.

RUNAWAYS
THE KILLERS ISLAND/IDJMG

BURN IT DOWN
LINKIN PARK MACHINE SHOP/WARNER BROS.

LITTLE BLACK SUBMARINES
THE BLACK KEYS NONESUCH/WARNER BROS.

LITTLE TALKS
OF MONSTERS AND MEN SKRIMSL EHF LAEKJARAS I/REPUBLIC

KILL YOUR HEROES
AWOLNATION RED BULL

TONGUE TIED
GROUPLOVE CANVASBACK/ATLANTIC

45
THE GASUGHT ANTHEM MERCURY/IDJMG

TAKE A WALK
PASSION PIT FRENCHKISS/COLUMBIA

TROJANS
ATLAS GENIUS FROGS HEADANARNER BROS.

WAIT FOR ME
RISE AGAINST DGC/INTERSCOPE

JUMP INTO THE FOG
THE WOMBATS BRIGHT ANTENNA/ADA

HEADLIGHTS
MORNING PARADE ASTRALWERKS/CAPITOL

CHALK OUTLINE
THREE DAYS GRACE RCA

ITCHIN' ON A PHOTOGRAPH
GROUPLOVE CANVASBACK/ATLANTIC

WE COME RUNNING
YOUNGBLOOD HAWKE REPUBLIC

DAYS GO BY
THE OFFSPRING COLUMBIA

SLEEP ALONE
TWO DOOR CINEMA CLUB FtED/GLASSNOTE

HOLD ON
ALABAMA SHAKES ATO/RED

TRIPLE Aailir
-8 25. TITLE

55, ARTIST IMPRINT/PROMOTION LABEL

1 4 2 9

3 3 13

4 5 22

5 6 24

6 4 21

7 7 7

8 8 15

O 9 6

 10 9

1 1 12 33

12 11 7

O 17 5

14 14 10

15 13 15

16 15 18

20 5

O 26

Kb.
ID 18 5

D 24 10

BB 29
ED 27 4

4

2

#1ws
I WILL WAIT
MUMFORD& SONS Umtata *THE ROAD/RED/GIASSNOTE

MERCY
DAVE MATTHEWS BAND RCA

QUEEN OF CALIFORNIA
JOHN MAYER COLUMBIA

HO HEY
THE LUMINEERS DUALTONE

IT'S TIME
IMAGINE DRAGONS KIDINAKORNERANTERSCOPE

THAT WASN'T ME
BRANDI CARLILE COLUMBIA

OH LOVE
GREEN DAY REPRISE/WARNER BROS.

SOME NIGHTS
FUN. 7LICLED BY RAMER/PRP

REBOOT THE MISSION
THE WALLFLOWERS FEAT. MICK JONES COLUMBIA

LIVE AND DIE
THE AVETT BROTHERS AMERICAN/RENJBUC

LITTLE TALKS
OF MONSTERS AND MEN SKRIMSL EHF LAEXJARAS1/REPUBLIC

RUNAWAYS
THE KILLERS ISLAND/IDJMG

ANNA SUN
WALK THE MOON RCA

I'M GETTING READY
MICHAEL KMATILIKACOMMUHIONPOLYDONCHERRYMMINTERSCOPE

MODERN LOVE
MATT NATHANSON ACROBATNANGUARD

TONGUE TIED
GROUPLOVE CANVASBACK/ATLANTIC

TOO CLOSE
ALEX CLARE UNIVERSAL ISLAND/REPUBLIC

GREATEST
GAINER

MADNESS
MUSE HELIUM-3/WARNER BROS.

MY OH MY
TRISTAN PRETTYMAN CAPITOL

ONLY LOVE
BEN HOWARD UNIVERSAL ISLAND/REPUBUC

IF I WANTED SOMEONE
DAWES ATO/RED

HOME
PHILLIP PHILLIPS 19/INTERSCOPE

I AIN'T THE SAME
ALABAMA SHAKES ATO/RED

SOVEREIGN LIGHT CAFE
ADALn - KEANE CHERRTEREEANTERSCOPE

Elba smAHT,EzxsaE
EMBLEM/ATLANTICBLEM/ATLANTIC

DqE

tLQ

11-Z

c o17

2"a
Ewa

as
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L

CLc'A
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ctio
aka
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fit
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 11 14

O 13 15
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O 21 22

O 22 23

O 23 26
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TITLE
PRODUCER (SONGWRITER)

Artist
IMPRINT & NUMBER / PROMOTION LABEL

PONTOON
(N.HEMBVLLAIRD,B.DEAI

TIME IS LOVE
ROGERS (T.SHAPIROTMARIIN,M.NESLERI

g 1
ci-ggisri= 

JoshTurncr
O MCA NASHVILLE

WANTED
allUFEITHAYESIT.VERGESAHAYESI

OVER
SHENDRICKS(PJENKINS,D.EJOHNSONI

WHY YA WAN NA
S HENDRICKS(C.GRAVITT,C.DESTEEANO,AGORLEY)

FOR YOU
D.HUFEK.URBAN(M.POWEILKURBAN)

TAKE A LITTLE RIDE
M.KNOX(D.AL1MAN,FLCUIWSON,J.MCCORMICIO

COWBOYS AND ANGELS
B.BEAVERSIDLYNCII,J.LEO,T.NICIIOLS1

LOVIN' YOU IS FUN
C.CHAMBERLAINIJ BEAVERS.B.01PIER01

BLOWN AWAY
m.BRIGHTIJ.KEAR.C.TOMPKINSI

THE WIND
K STEGAUZBROWNEZBB2.BROWN,W.DURRETTELLOWREY1

TRUCK YEAH
B.GALLIMORETMCGRAWIC.JANSON,P.BRUST,C.LUCAS,D.MYRICK)

FASTEST GIRL IN TOWN
EUDDELLCAIMAY,G.WORFIRLAMBERTA.PRESLEYI

HARD TO LOVE
luACOBS,m.mCCLuRE.LenicE ia.moNTANA,J.OziEn.B.GLOvEn)

COME WAKE ME UP
0.HUFF,RASCALRATTSIS.MCCONNELUIRANSSONTLARSSON.T.LUNDGREN)

THAT'S WHY I PRAY
S HUFF(ELLEVEREITGDALY,SBUXTON)

AIR
POWER

THE ONE THAT GOT AWAY
J.MOI.R.CLAWSCINID.DAVIDSON.J.OWEN,L=HEY1

WE ARE NEVER EVER GETTING BACKTOGETHER
MAXMARIIN,SHELLBACKD.HUFFITSWIFT,MAXMARTIN,SHEILBACK)

AIR
POWER

KISSTOMORROW GOODBYE
J.STEVENSR.BRYAN,J.STEVENS,S/ACANALLY1

Hunter Hayes
4:MANTIC/MN

Blake Shelton
0 WARNER BROS/WAIN

Jana Kramer
iDELEK1RANASHVILLEMMN

Keith Urban
0 RELATIVITY MUSIC/CAPITOL NASHVILLE

Jason Aldean
00 BROKEN SOW

Dustin Lynch
0 BROKEN BOW

Easton Corbin
O MERCURY

Carrie Underwood
019/ARISTA NASHVILLE

Zac Brown Band
o SOUTHERN GROUND/MANTIC/RPM

Tim McGraw
0 BIG MACHINE

Miranda Lambert
0 RCA NASHVILLE

Lee Brice
0 CURB

Rascal Flatts
0 BIG MACHINE

Big & Rich
ID WARNER Baas/wan

Jake Owen
0 RCA NASHVILLE

Taylor Swift
0 BIG mACIIINE

Luke Bryan
°CAPITOL NASHVILLE

WANTED YOU MORE Lady Antebellum
P.WORIEVIADYANIEBELLUM(DRAWVOODAKEUEVISCOTT,IGAMBILLA4BILLNGSLEVIONGOEDwARDS1 @CAPITDLNASHVIIIF

SHININ' ON ME
J.LNIEMANNG.BRAINARD(J.LNIEMAN,LBRICER.HATCH,LMILLERI

DID IT FOR THE GIRL
JRITCHEYIG.BATES,LHUTTONR.CLAWSONI

CREEPIN'
J JOYCE (E.CHURCH,MGREENI

TIL MY LAST DAY
ISTOVERIELD.MAHEBJ.MOOREAS.STOVER1

I LIKE GIRLSTHAT DRINK BEER
TKEITH(T.KEHILELPINSON)

TOP COUNTRY ALBUMS''

ARTIST
IIDRI MT II. MIMI.. I flICT01011T1hla I f.f.1

Title

CARRIE UNDERWOOD BlownAway 
19/ARISTA NASHVILLE 98094/SMN 01.981

ZAC BROWN BAND Uncaged
1

ROAR/SOUTHERN GROUND/ATLANTIC 530382/AG (18981

LUKE BRYAN Tailgates &Tanlines ,

CAPITOL NASHVILLE 70412 116.981

ERIC CHURCH Chief 
EMI NASHVILLE 94266.116.981

-I DUSTIN LYNCH Dustin Lynch
BROKEN BOW 7277 112.981 I.

,

41 5 COLT FORD
AVERAGE JOES 239114.981

Declaration Of Independence II
9 9

HUNTER HAYES
ATLANTIC 528890ANMN 118.981

Hunter Hayes 1111

8 6 6
81 uE CHAIR/COLUMBIA NASHVILLE 94666/SMN 111.981

O JOSH TURNER
Lvu

ivemAGNeriOnSS.A1 meriCa

CRACKER BARREUMCA NASHVILLE 017194 E

C
1111

12

14

KENNY CHESNEY WelcomeToThe Fishbowl ,

1 1 1 0
JASON ALDEAN
BROKEN BOW 7697 118.981

13 13
BRANTLEY GILBERT
VALORY 880100 114.981

s
MERCURY 016000/UMCN 115.98) 0

3
UONEL RICHIE

LEE BRICE
; CURB 79316113.981

RASCAL FLAWS
BIG MACHINE RF0200A 113.981

16 15

10 II

My Kinda Party EI

HalfwayTo Heaven 11111

Tuskegee 11
Hard 2 Love I.

Changed  ±,
15 17 14

VARIOUS ARTISTS NONThat'sWhat Call Country: Volume 5 1111
EMI/SONY MUSIC/UNIVERSAL 016661/UME 118.981

16 18 18

17 15 12

18 20 21

ir 19 14 16

20 19 17

21 22 20

22 12 -

 28 22

111) 26 31

THE BAND PERRY The Band Perry
REPUBLIC NASHVILLE 014839/REPUBLIC (10.981

GLORIANA AThousand Miles Left Behind
EMBLEMANARNER BROS. 527042WRIN 118.981

LADY ANTEBELLUM Own The Night
CAPITOL NASHVILLE 94431 (18.98)

JOSH TURNER Punching Bag
MCA NASHVILLE 016824/UMGN 0 0.98/

KIP MOORE Up All Night
MCA NASHVILLE 016432/UMGN (10.98)

ALAN JACKSON Thirty Miles West
ACR 29334/EMI NASHVILLE (16.981

DIERKS BENTLEY Country & Cold Cans (EP)
CAPITOL NASHVILLE DIGITAL EX (3.98)

PISTOL ANNIES Hell On Heels
RCA 94916./SMN (11.981

THOMAS RHETT Thomas Rhett (EP)
vALORY DIGITAL. EX 15.981

JAKE OWEN Barefoot Blue Jean Night
RCA 10547/SMN (10.981

 2i

1

I

12 147

25

29

8

32

37

36

1 48 23

24 149 48 43

50 51 48

Jerrod Niemann
0 SEA GAYWARISTANASHVIUS

Greg Bates
oREPUBUC NASHVILLE

Eric Church
OEMI NAOMI F

Justin Moore
(Dyke,

Toby Keith
0 SHOW DOG -UNIVERSAL

vg ARTIST Title g

3

5

6

7

8

9

10

11

12

13

14

15

16

171

13

191

20

21

22

23

24

25

Singer/actress

logs the best rank

fora woman's

first promoted

single since Carrie

Underwood's chart -

topping "Jesus,

Take the Wheel" in

2006. With 37 chart

weeks, Kramer's

track is the slowest

top five climb for

such a song since

Jamie O'Neal's 2001

leader, "There Is

No Arizona" (25

weeks).

E31
Underwood's 16

promoted country

radio singles have

all reached the

top 10, a record

among women in

the chart's 68 -year

history. With 15

such songs, Taylor

Swift is in line to

tie the score with

her current single,

which bullets at No.

18 in its third chart

week. For more, go

to billboard.com/

chartheat.
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DEBUT

TITLE
PRODUCER (SONGWRITER)

Artist
IMPRINT & NUMBER / PROMOTION LABEL

GREATEST TRUE BELIEVERS
FROGERS IDAUCKERJ.KEARI

O . 31
BEER MONEY
BAINES iK MOORE,B.DALTIVERGES)

O 31 33 -1 HOW COUNTRY FEELS
D.GEORGEIVMCGEHEENMOBLEY,N.THRASHER1

O 29 32
TOO GOOD TO BE TRUE
D HUFF IG.SAMPSON,BUNDSEKT.VERGESI

O 30 34
CRYING ON A SUITCASE
CLINDSEY.C.JAMESLT.MILLERISHAPIRO.N.1HRASHER)

O 3,4 v CRUISE
J.M011BXEUEY,T.HUBBARD,J.MOI.C.RICEJ.RICEI

CD 32 35
EX -OLD MAN

IBROVVRP.OVEASTREETUCKELLY,POVERSTREEll

O 33 36
1 MISSIN' YOU CRAZY

BBVILEFLIPARDILTPARDI,B.BUTLERM.HOLMES)

O 35 38
KICK IT INTHE STICKS
B.GILBERTTHEATOMBROTHERSAWAGGONERAFRANKIJNIRAKINSG.GlIBERTG.HAYSURI

O 36 39
LETTHERE BE COWGIRLS
K STEGALLIC.CAGLEK.TRIBBLE)

1
O 41 50

O 37 41

O 40 40

 45 49 11

44 48

38 43
ONE MORE SAD SONG

TIP IT ON BACK
BREAWRS,LWOOTEN (T.KENNEDY.R.COPPERMAN,J. NFU

EIGHTEEN INCHES
BLAWMOREIK.LOVELACEAGORtEY.C,UNDERWOODI

I AIN'T YOUR MAMA
-STROUD (J.SPENCE,C.CAMERON1

SAY GOODNIGHT
M.WRUCKEDCELAM,M.PEIRCE.J.P.WHITE1

JUST WANNA ROCK IT ROLL
T. HEWITERATKINSIRCLAWSON,C.TOMPKINS)

42 39 42

CD 49

O 42
O 43

O 46
CD47

O 40
 5°

46

45

47

51

52

ENDLESS SUMMER
J.STROUDAIEWIS(A.LEWISi

BEERJ.JO

(

WITHTH
UMAS RjHEETTS.RHSUCKAByLMILLER)

44
MUSTA HAD A GOODTIME
NS IPARMALEED.FANNING)

YOU'RE ALL THAT MATTERS TO ME
CHAPMAN(FLJIANGE)

BETTER IN A BLACK DRESS
C CARLSON(KARMIGERBLDALYI

THINGS YOU CAN'T DO IN A CAR
FUNDIS(B.HUIA

AMERICAN BEAUTY
S NiELSON(M.DOULM,LOSBORNEM.JENKINSI

SORRY ON THE ROCKS
PwORLEY,J.SMRHIKBANNEN,T.JOHNSONI

MERRY GO 'ROUND
LLAIRD,S.MCANALLY,KMUSGRAVES(KMUSGRAVES OSBORNESMCANALLY)

S IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)

MIRANDA LAMBERT
RCA 90.589/SMN 111.81 ®

FourThe Record26 29 23

127 30
27'jBLAKE SHELTON

WARNER BROS. 527370/WMN 118911
Red River Blue 

28 31 28
1

10
10

34 34

35 33

[ 31 32 30

32 33

33 27

34 24

135

36

137

38

[ 39

i 40

10
[ 42

1[43 43

CHRIS YOUNG
RCA 85497/SMN 110.981

Neon

JUSTIN MOORE
vALORY .11,10200A (10.98)

JANA KRAMER
FLEKTRA NASHVILLE 530370/WMN 113.981

DIERKS BENTLEY Home
CAPITOL NASHVILLE 94714 (16.98)

LOVE AND THEFT Love And Theft
RCA NASHVILLE 90161/SMN (9.981

-4 HANK WILUAMS, JR. Old School New Rules
BOCEPHUS/BLASTER 531268ANMN 08981

Outlaws Like Mc

Jana Kramer

BLACKBERRY SMOKE The Whippoorwill
SOUTHERN GROUND 512 112.981

37 TOBY KEITH Clancy'sTavern
SHOW 00G -UNIVERSAL 015592 19.981

ELI YOUNG BAND Life At Best
REPUBLIC NASHVILLE 015856/REPUBLIC 110.981

JOSH TURNER Icon: JoshTurner
MCA NASHVILLE 015348/UME (7.981

39 39
GEORGE STRAIT Icon: George Strait
MCA NASHVILLE 016007/UME (7.981

38 24
OLD CROW MEDICINE SHOW Carry Me Back
ATO 015V-112.981

40

36

25 26
SCOTTY MCCREERY Clear As Day 
191MERCURY NASHVILLE 016022/IGA/UMGN (13.981

CHRIS CAGLE Back In The Saddle44 40
BIGGER PICTURE 579797 N4 81

41 41
BILLY CURRINGTON Icon: Billy Currington
MERCURY 015290/UME (7.98)

JOHNNY CASH The Greatest:The Number Ones
COLUMBIA 90333/LEGACY 19.9810

38

4'
59 ir1/4?rfompt'-i!it;2 Just What We DoE. A t

45 45 44
EDENS EDGE
BIG MACHINE EE0100A 16.981

Edens Edge

46 46 42
THOMPSON SQUARE Thompson Square
STONEY CREEK 7677 (13.98)

EOM PRESLEY IAm An Nis Fan: A Colledon Of Bvis Songs Chosen ByThefans42 35
RCA 42334/LEGACY (9.981

JT HODGES JT Hodges
SHOW 000 -UNIVERSAL 015685 17.981

SKYLAR LAINE American Idol: Season 11: Highlights (EP)
igfiNTERSCOPE 017100 EX/IGA 16.981

WILUE NELSON Heroes
LEGACY 96048 111.981

Darius Rucker
°CAPITOL NASHVILLE

Kip Moore
0 MCA NASHVILLE

Randy Houser
0sreenrNEs

Edge
0 BIG MACHINE

Casey Jam. pl
0 19/COLUMBIA NASHVILLE

Florida Georgia Une ki
0 REPUBLIC NASHVILLE

Kristen Kelly
32

0 ARISTA NASHOI ILE

Jon
Pardi 1

Brantley Gilbert 1111

0 BIGGER PICTURE

ChrisG CagleVALRY 111

()CAPITOL NASHVILLE

Dierks Bentley III

0 19/INTERSCOPEMERCURY

Lauren Alaina III
Maggie Rose III

@RPM

OREPUBUC NASHVILLE
EliYoung Band 111

Rodney Aetcukin4 III
Randy Rogers Band IIII

0 MCA NASHVILLE

Aaron Lewis MI

Thomas Rhett III

0 STONEY CREEK

ParmeleeO

vAtO

OASTolsis=eop WAVE II
Katie Armiger II

@COLD RIVER

Due West 111

0 STOKES TUNES/NEW REVOLUTION

The LC)osBtLATCraK iRlIevrEs' ins

Kelleigh Bannon
EMI NASHVILLE

Kacey Musgraves III
MERCURY

g

.1
27

OEMI NASHVILLE

29
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ARTIST
IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)

Title

OLD CROW MEDICINE SHOW Cany Me Back
1 1 8

ATO 01561'

STEVE MARTIN ANDTHE STEEP CANYON RANGERS Rare Bird Alert

2 K2it) 2 TRAMPLED BY TURTLES
BANJODAD 09'/THIRTY TIGERS

5

4

4

B

1

3

20

14

4

1

6

22

35

9

3

27

23

41

5

40 SHARE/ROUNDER 610650./CONCORD

THE ROYS
RURAL RHYTHM 1105

JERRY DOUGLAS
EONE 2128

6 4 34 DAILEY & VINCENT The Gospel Side Of Dailey &Vincent
ROUNDER 618912 EX/CRACKER BARREL

O 5 21
STEEP CANYON RANGERS
ROUNDER 610648/CONCORD

Nobody KnowsYou

New Day Dawning.

Stars And Satellites II

Traveler

O 6 113 ALISON KRAUSS & UNION STATION
ROUNDER 610665'/CONCORD

O 11 CI THE ISAACS
GAITHER 46138/EMI CMG

O 9 1111 IIONES°UCUHN52980A CrflivngilitlIcEis. DROPS

Paper Airplane

Why Can't We.

Leaving Eden.

LBT'S FIRST NO. 1
Little Big Town crowns Hot
Country Songs for the first
time as "Pontoon" rises 2-1,
eight weeks after it became the
group's first No. 1 single on any
chart, on Country Digital Songs

(July 21). The quartet's previous best rank on Hot Country
Songs was when "Bring It On Home" stopped at No. 4 six
years ago. On the digital tally, "Pontoon" has amassed four
weeks at the summit and ranks at No. 2 this week, with
Nielsen SoundScan reporting 1.1 million downloads sold
since its May release. "Pontoon" is the lead single from
Tornado, due Sept 11. -Wade Jessen

Data for week of SEPTEMBER 15, 2012 For chart reprints call 212.493.4023 Go to www.billboard.biz for complete chart data I 57
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ta TOP R&B/HIP-HOP
WO ALBUMS

0 HOT SHOT
DEBUT

MEI
mumRICK ROSS
GOD wow ow WHADIMWSUONEF JAM 0163491M

DJ KHALED
112111011411111EBISTACUISIAOLEWASH1I1INIES41.1511OWLNAELIC

TAMIA
BEAUTIFUL SURPRISE PLUS 1 15070

O 12 12 !ES USHER
LOOKING 4 MYSELF RCA 97176

11:11- FORTUNE RCA 96055

CHRIS BROWN
9

DWELE
GREATER THAN ONE RT 2434/EONE

II7 NAS
FLIFE IS GOOD DEF JAM 017056.110JMG

.41
7

1111r5
14 9

6

16 14

1.11 16

18 18

El 19
20 13

1.1 22
 47

FRANK OCEAN
CHANNEL ORANGE DEF JAM 0157118ADJMG 111

42 DRAKE
TAKE CARE YOUNG MONEY/CASH MONEY 0161351REPUBUC

5 SOUNDTRACK
SPARKLE RCA 42046

4 ELLE VARNER
PERFECRY IMPERFECT MBK 59132/RCA

POITRINDIROWILY00161101fIEISH MEYCIEGIAMERSIL WING

" NICKI MINAJ II
Hp R. KELLY

WRITE ME BACK RCA 94816

20 FUTURE
PLUTO A-1 /FREEBANDZ 98357/EP IC

27 SOUNDTRACK
PROJECT X WATERTOWER 39284

wY84.01 MSG GROLP SELF MAGEDIAYMCNEFM/ 52439MMERBIDS

10 VARIOUS ARTISTS

41
RIHANNA
TALK THAT TAM SR P/D EF JAM 016313A DJ MG

10 B.O.B
STRANGE CLOUDSREBEUIOCK/6114110 HUSTLE/ARAHTIC 5277ENAG

21
SOUNDTRACK
THIN( UREA MAN EPIC 93953

.11F-20 TYGA
CARELESS WIRD1OU% MOVEASHM3HEY01672HAPARSAL FIEFUBUC

111A CARIB NYOULD 1/01iEYEASH 1/011EY 0155VMHAIERSAL REELING

LIL WAYNE
1111

my g

NM
ID CES CRU

13 (EP) STRAN 1GE 11 1 EX

IN WATCH 111E111RONERON-FELLABOC WONG& JAM 01%2690X6 IIII
JAY Z KANYE WEST

131132 75 WIZ KHALIFA
ROWNG PAPERS ROSTRUNUATLANTIC 527099/AG 74/ II1

11:11
MADCHILD
DOPE SICK BATTLE AXE 305/SUBURBAN NOIZE 11

III RAM HUSTLERZ AMBITION CTEDEF JAM 01373GIOJM6 I* IIIYOUNG JEEZY

MIMARY J. BLIGE
MY ARE II...(ACT II MATRIARCH/GEFFEN 016257/1GA

IMF' ---- PLANET PIT MR. 305/POLO GROUNDS/J 69060/RCA 111
, R.., PITBULL

EnoBEANIE SIGEL is
,

THIS TIME STATE PROPERTY 90021 /RUFFH OUSE

31 THE SOUL SESSIONS: VOL 2 STONE'D 152101/S.CURVE 1JOSS STONE

In1111L535

CI 36

111F5

IMIE55
40

"Mk
1.1 26 24

[3°
In', 42
111141 2

BB 39 49

45 64

MI 48 13

110 25 2

Flo Rida banks his third straight No. 1 (and

fourth overall) as a lead artist on Rhythmic

as "Whistle" moves 3-1. The current

Billboard Not 100 leader follows "Wild

Ones," featuring Sia (May), and "Good

Feeling" (February). Flo Rida daimed his

first No.1 with debut single "Low" in 2001.

40

13

17

62

38

9

ARTIST
11E18 IMPRINT/DISTRIBUTING LABEL

inSLAUGHTERHOUSE
V.M.COMETO OUR HOUSE SILNYONERSCOPE 0170MGA

TREY SONGZ
CHAPTER V SONGBOOK/ATLANTIC 532404/AG

1.
2 CHAINZ
BASED ON A T.R.U. STORY DEF JAM 017299.VIDJMG

JENNIFER LOPEZ
DANCE AGAIN ... THE HITS EPIC 95588

EMELI SANDE
OUR VERSION OF EWERS CAPITOL 63767

GO GET IT (SOUNDTRACK/MY BLOCK 90708/COLUMBIA

MARY MARY

BEYONCE
4 PARKWOOD 908211/COLUMBIA

ANTHONY HAMILTON
111BACK TO LOVE MISTER'S MUSIC 99136/RCA

AMERICAN IDOL SEASON It MONS WIIEFERSCOFE 017102 BOGA

JOSHUA LEDET

MAC MILLER
43

BLUE SUDE PARK ROSTRUM 218

39
LIONESS: HIDDEN TREASURES REPUBLIC 016394.

AMY WINEHOUSE
111

111
MELANIE FIONA
THE MF UFE SRC 016021/REPUBLIC

WAKA FLOCKA FLAME
TRIPLE F UFE BRICK SOUAD MONOPOLY I29320/WARNER BROS

33 KC AND THE SUNSHINE BAND II
WHOM IX AIN BIESINSHILF RAND09I10 FORIBla MEMO

CHRISTON INGRAM
CELEBRATE WINCO 1002

12

42

J. COLE
COLE WORLD. TIE SIDELME STORYROC NAIRN 57920E011\4BM 1.
BAD MEETS EVIL
HELL THE SEQUEL UP) SHADY/INTERSCOPE 015729MAIII
THE ONE PRIMARY WAVE 70023/JORDAN HOUSE
ERIC BENET

IN
CHILDISH GAMBINO
CAMP GLASS NOTE 0121'

JJ DOOM
KEY TO THE RUFFS LEX ow

Cf MAINSTREAM
R&B/HIP-HOP'"
Fr, Trni

55 53 ARWST 201PRINT/PROMOTION LABEL

1 1 b
2 CHAINZ FEAT. DRAKE DEF JAM/I DJM6

D14
110 9

111 11 12

11,12 10 12

15 13

12 30

13 16

El 18 4

1E3- 16 11

WKs

NO UE

i9 BAG OF MONEY
WALE FEM RICK ROSS MEEX MEL& TRAM AIRMAN/WARNER BROS

AMEN
MEEK MILL FEAT. DRAM MAYBACH/WARNER BROS.

ADORN
MIGUEL BYSTORM/BLACK ICE/RCA

17 LEMME SEE
USHER FEAT. RICK ROSS RCA

9
GREATEST
GAINER

TURN ON THE LIGHTS
FUTURE FREEBANDZ/A-REPIC

9 ENOUGH OF NO LOVE
KEYSHIA COLE FEAT. OL WAYNE GEFFENANTERSCOPE

21
MERCY
MINE VASE BIG SEAN. PUSH& L 2 CHWIZRODELPRBAFEUALICIALIADJ116

20

17

20 12

24 4

POP THAT
FRENCH NOMA RATKO( ROSS DRAKE ULWAYIE BAC BOYANTERSCOPE

HEART ATTACK
TREY SONGZ SONGBOOK/ATLANTIC

PUT IT DOWN
BRANDY FEAT. CHRIS BROWN CHAMELEON/RCA

2 REASONS
TREY SONGZ FEAT. T.L SONGBOOK/ATLANTIC

DANCE FOR YOU
BEYONCE PARKWOOD/COLUMBIA

NOBODY'S PERFECT
J. COLE FEAT. MISSY EWOTT ROC NATION/COLUMBIA

WORK HARD, PLAY HARD
WIZ KHAUFA ROSTRUWATLANTIC

DIVE IN
TREY SONGZ SONGBOOK/ATLANTIC

I DON'T LIKE
CHIEF ICEEf FEAT. UL REESE GOO IS GOOD/GLORY BOYZANTERSCOPE

LAZY LOVE
NE -110 MOTOWNVIEUMG

RHYTHMIC''

41 h
3 7C

TITLE
ARTIST IMPRINT/PROMMONABEL

1

3

11

12

15

r1 8

LET'S TALK
°MARION FEAT. RICK ROSS MAYBACH/WARNER BROS

BIRTHDAY SONG
2 CHAINZ FEAT. KANYE WEST DEF JAWIDJ MG

in 22zo THINKIN BOUT YOU
FRANK OCEAN DEF JANVIDJMG

F21 15 TOUCH'N YOU
RICK ROSS FEAT. USHER MAYBACH/SLI P.N.SLIDEDEF JAWING

111 25
6 I WISH YOU WOULD

MUFFS MA DM LOIFEIRMETIEEEST/KU6 AWASH WIEWLIERFA. ER131:IF
19

13 MY HOMIES STILL
MEOW RAT. HMSO/11RM VANEY/CASH IMIETNIMERSAL REPLINC

cm 28 6 DOPE CHICK
THE -DREAM FEAT. PUSHA T RA010 KILLA/DEF JAMII0JMG

1111 27
7 MIRROR

BOBBY V FEAT. UL WAYNE BLU KOLLA DREAMS/LONE

23
15

TILL I DIE
CHRIS BROWN FEAT. BIG SEAN & WIZ KHAUFA RCA

31 4
ICE
KBLY ROWIANDRAI LL WAYMLINIVERSAL MOTONNUNNERSAL REPUBLIC

5 Do IT
wow MONTANA FEAT. K/CAMP RAYUMERAJNIVERSAL REPUBLIC

Fr 26 20 SWEET LOVE
CHRIS BROWN RCA

1 37 2

32 3

In 36 2 NEW DAY
%CENT FEAT. DR ORE & AU 1A KEYS 6 UM7SHACANIERUNTIDNIERSCOPE

cm 40 2 ENOUGH SAID
MUM FEAT. DRAKE BLACKGROUNDa DICED PINEAPPLES
FIERROSS FEAT. WAIF & DRAKE MAYBACHSUPW-SLIDEDEF JANWUMGa I DON'T CARE
ELLE VARNER MO K/R CA

IIIIII
ICI NEW

GO GET IT
Ti GRAND HUSTLE/ATLANTICa MY MOMENT
DJ DRAMA. 2 CHAINZ MEEK MILI. JEREMIH APHIWAIES/E0 NE

40

BANDZ A MAKE HER DANCE
JUICY J FEAT UL WAYNE & 2 CHAINZ TAYLOR GANG/COLUMBIA

BIG BOOTY
CASH OUT BASES LOADED/EPIC

TRIUMPHANT (GET 'EMI
MARIAN CAREY FEAT. RICK ROSS & MEW MILL ISLAND/IDJMG

IN AND OUT
MARCUS CANTY FEAT. WALE SYCO/EPIC

21

22

co
r 24

1:{1

27

1 19

2 18

4 76

6 12

7 8

8 19

5 18

11 7

12 8

10 8

9 20

15 17

16 10

13 18

17

19

14 14

20

18

21

26

24

29

32

25

30

23

27

31

33

35

WHISTLE
RO MA POE BOY/ATLANTIC

MERCY
IWILEWEST,BIG SENL PUSKA T 2CHAN2 GODOSOCAFBJADEF MIMIC

WHERE HAVE YOU BEEN
RIHANNA SRP/DEF JAM/I DJ MG

LET'S GO
CALVIN HARRIS FEAT. NE -111 ULTRA

NO LIE
2 MAINZ FEAT. DRAKE DEF JAWIDJMG

2 REASONS
TREY SONGZ FEAT. T.I. SONGBOOK/ATLANTIC

HEART ATTACK
TREY SONGZ SONGBOOK/ATLANTIC

WORK HARD, PLAY HARD
WIZ KHAUFA ROSTRUWATLANTICMRP

POUND THE ALARM
NICK! MINAJ YOUNG MONEY/CASH MONEY/REPUBLIC

AS LONG AS YOU LOVE ME
JUSTM BIEBER RAT BIG SEAR SE21001130WRA1MOND RAU:IASI/WM DJMG

LIGHTS
EWE GOULDING CHERRYTREE/INTERSCOPE

CASHIN' OUT
CASH OUT BASES LOADED/EPIC

TITANIUM
DAVID GUETTA FEAT. SIA WHAT A MUSICASTRALWERKS/CAPITOL

DON'T WAKE ME UP
CHRIS BROWN RCA

SCREAM
USHER RCA

AMEN
MEEK MILL FEAT. DRAKE MAYBACHWARNER BROS.

LET MELOVE YOU (UNTIL YOU LEARN TO LOVE YOURSELF)
NE -YO MOTOWN/19MB

LEMME SEE
USHER FEAT. RICK ROSS RCA

6
MOMEIRFFMMIIIMIMMILMIUMRAMMUSIRWM/STMat I

I CAN ONLY IMAGINE

BAG OF MONEY
WALE FEAT. RICK ROSSI/RH PAIL & TPAPIMAYBACHAVARNER BROS

PAYPHONE
MAROON 5 FEAT. WI2 KHAUFA AMWOCTONE/INTERSCOPE

WIDE AWAKE
KATY PERRY CAPITOL

POP THAT
MEM MONTANAFEXT. RICKROSS, ORME UL AYNERAD BOYINTERSCOPE

SOMEBODY THAT I USED TO KNOW
GONE FEM. MATRA MAPLES IF SECONDSFAIREAKUNIVERSAL REPUBLIC

ADORN
MIGUEL BYSTORM/BLACK ICE/RCA

NEW DAY
DICENT FFAI DR NE& /MN MSG UNRSHADY/AFTDIMATIUNTDISCOPE

SNAP BACKS & TATTOOS
ORKIN GRAHAM NU WORLD ERA/DONE

TURN ON THE LIGHTS
FUTURE FREEBANDZ/A-1 /EPIC

GET LOW
WAWA MRS WHINWERTAL HO EA WU LEIDECILYIWERMS

WE RUN THE NIGHT
HAVANA BROWN FEAT. PITBULL2101/REPUBLIC

WANT U BACK
CHER LLOYD SYCKPIC

NOBODY'S PERFECT
J. COLE KM MISSY EWITITROC NATION/COLUMBIA

BLOW ME (ONE LAST KISS)
PINK RCA
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14.

SLOW DOWN
DICE W61311FEB.DETFJDUREMIERMUMIl REBA WRINIMSK FEMME

DiaDOPE CHICK
THE -DREAM FEAT. PUMA T RADIO KILUVDEF JAM/IDJMG

11111111Y1

111 NEW

11:11

m.
40

CALL ME MAYBE
CAREY RAE JEPSEN 6041SCH00LBOWINTERSCOPF.

SWIMMING POOLS (DRANK)
KENDRICK LAMAR TOP DAING/AFTERMATHANTERSCOPE

GET IT STARTED
PITBULL FEAT. SHAKIRA MR. 305/POLO GROUNDS/RCA

ENOUGH OF NO LOVE
KEYSHIA COLE FEAT. UL WAYNE G EFFEN/I NTERSCO PE

BIG BOOTY
CASH OUT BASES LOADED/EPIC

BETWEEN THE BULLETS

SLAUGHTERHOUSE BOWS AT NO. 1
Slaughterhouse, the supergroup comprising rappers Joe
Budden, Joell Ortiz, Crooked I and Royce Da 5'9", debuts its
second studio album, Welcome to Our House, at No. 1 on Top
R&B/Hip-Hop Albums with 52,000 sold, according to Nielsen
SoundScan. The set-its Shady/Interscope debut-marks the
highest rank for the foursome as its self -titled first studio set
(on eOne) bowed and peaked at No. 4 on the survey in 2009.
As the new album's singles are songs that are predominantly
mixshow records, they have yet to chart on Hot R&B/Hip-Hop

Songs, though they have been played in mixes by heavyweight DJs like Funkmaster Flex. On
the download side of things, three singles from the album have charted on the R&B/Hip-
Hop Digital Songs list "My Life," featuring Cee Lo Green (selling 68,000 downloads to date);
"Goodbye" (9,000); and "Throw That" (42,000). -Karinah Santiago
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s 25 GO GET IT
MARY MARY MY BLOCK/COLUMBIA
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Ellie 15 DO WHAT YOU GOTTA DO
ANGIE STONE SAGUARO ROAD RHYTHM/SAGUARO ROAD

1LT 14 14 CELEBRATE
WHITNEY HOUSTON & JORDIN SPARKS RCA

LOVE ON TOP
BEYONCE PARKWOOD/COLUMBIA

11.119 9 THREAUGAZZATLANTIC
iff 17
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DON'T MIND
MARY J. HUGE MATRIARCH/GEFFENANTERSCOPE

D 21 TO HARRIETT JONES
ERIC BENET PRIMARY WAVE/JORDAN HOUSE/CAPITOL

18 18 18
MISS MY LOVE

ANTOINE DUNN ELITE

Din BELIEVE IN US
r MINT CONDITION CAGED BIRD/SHANACHIE

23 9 GROWN FOLKS
BARMYS FEAT. THE UNKNOWNS JEA/RIGHT NOW

1.019 20

Er 26 4

11124 11

25 14

El20 19

REFILL
ELLE VARNER MBK/RCA

COMPLIMENTS
TAW FEAT. T.L & KRIS STEPHENS MOGAME/ATLANTIC

HOLD ON
JAMS URTUE& WA RAI MONICA & FRED NNW FM WOREVIIMME

FIND A WAY
KENNY LATTIMORE SI NCERESO UUCAP ITOL

STILL HERE
BRIAN CULBERTSON FEAT. VIVIAN GREEN VERVE

RAP SONGS -
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TITLE
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NO LIE
2 CHAINZ FEAT. DRAKE DEF JAMADJMG

2 21
MERCY

KMITEMRSI BIG SEAN. PUSHA I 2 CHAM6005/110C4PHINOEF ALIDJAIG

1A
BAG OF MONEY

WALE FEAT. RUNS& MEEK MU. & WAIN PJAYBACHWARNER BROS.

14 11 AMEN
MEEK MILL FEAT. DRAKE MAYBACHANARNER BROS.

E7 7 POP THAT
FFENCH MOLINA FEDI FICK ROSS, DRAKE [SWAM BAO 8001111IFSCOFE

k is WORK HARD, PLAY HARD
WQ KHAUFA ROSTRUWATLANTIURRP

Ii WHISTLE
RO RIBA POE BOY/ATLANTIC

CASHIN' OUT
CASH OUT BASES LOADED/EPIC-

- 6 it TURN ON THE LIGHTS
FUTURE FREEBANDZ/A-1/EPIC

1 21

(41) ADULT IC:Mr

TRU
AFIRST IMPRINDPROMODONLABEI.

1 1 15
FEELIN' SINGLE
R. KELLY RCA

Li 2 24

TONIGHT (BEST YOU EVER HAD)
JOHN LEGEND FEAT. WDACRIS EPIC

- ANTHONY HAMILTON MISTER'S MUSIC/RCA
PRAY FOR ME,R

nut 41 LATELY
ANITA BAKER BLUE NOTE/CAPITOL

DE4 261 BEAUTIFUL SURPRISE
TAMA PLUS 1/CAPITOL

niALL TTHI0EILVARP
ROBIN

WHAT PROFIT
DWELE RT/EONE

NAME ON IT
URBAN MYSTIC SORE

TAKE IT TO THE HEAD
DJ DK BESTNOUN6 MONEY/CASH MOILEYANDERSAL REPUBUC

20 NOBODY'S PERFECT
J. COLE FEAT. MISSY EWOTT ROC NATION/COLUMBIA

112 27
LEAVE YOU ALONE

YOUNG JEEZY FEAT. NE -Y0 CTUDEF JANVI DJ MG

36 DRANK IN MY CUP
KIRK° HANOI LMG/UNAUTHORIZEOANARNER BROS
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24 2
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17

5

12

FE 23 19
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BIRTHDAY SONG
2 CHAINZ FEAT. KANYE WEST DEF JAMOJMG

THE MOTTO
DRAKE FEAT. ULWAYNEYOUNG MONEY,CASH MONEY/UMVERSAL REPUBLIC

I DON'T LIKE
CHIEF KEEF FEAT. UL REESE GOO IS GOOD/GLORY BOVA NTERSCOPE

BANDZ A MAKE HER DANCE
JUICY J FEAT. UL WAYNE & 2 CHAINZ TAYLOR GANG/COLUMBIA

NEW DAY
50 CUR FEAT. DR. EIRE & AIDA WYSG UNFEISINDY/AFTERMATIWITERSCOPE

TOUCH'N YOU
mac ROSS FEAT. USHER MAYBACI-VSLIP-N-SUDE/DEFJAMADJMG

SNAP BACKS & TATTOOS
DRIICKY GRAHAM NU WORLO EFWEONE

I WISH YOU WOULD
:WEA.11FFE FALB DESIMLIXFOSSYKEEDISPIXADLUELDRIIVEILARESUGLIIC

SWIMMING POOLS (DRANK)
KENDRICK LAMAR TOP DAWG/AFTERMATIVINTERSCOPE

MY HOMIES STILL
UL WAYNE FEW BIG SEP/EM/I G MOREY/CASH MCNEY/UNNERSAL REPUBLIC

BEEZ IN THE TRAP
1/100 'RAI FUR 2 CRAWYOLFIG HOHEYEASH IANENI1NERSAL REPLBUC

TILL I DIE
CHRIS BROWN FEAT. BIG SEAN & WIZ KHAUFA RCA
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TITLE Artist
PRODUCER (SONGWRITER) --mil- IMPRINT/PROMOTION (ABEL.

1 18
#1 NO LIE 2 Chainz Featuring Drake

SLAYSI MIKE WILL MADE -IT IT.EPPSA.GRAHAM,M.WILLIAMS) 0 DEF JAMADJMG

mr, 4, 22 MERCY

Ii 4

ILi 611 24 HEART ATTACK

3I

2 2
24 BAG OF MONEY

_ BERRY BLANCO,RICO LOVE (BIEVINRICO LOVE,INEVERSONI

BEAT BILLIONAIRE 10.AKINTIMEHIN,R.R.WILLIAMS,W.L.ROBERTS II,T-PAIN,S.COOKEI 0 MAYBACH/WARNER BRAS.

JIM JONSIVAR. MORRIS W.G.SCHEFFER.O.MORIESJ4MARZOUCAURAYMOND IVEBEWNGERLKNIGHTEN,WIROBERTS II ei RCA

LEMME SEE

UFTED(KOWESTSJAFFSANDERSORTTHORNIONTEPPS,J.THOMASA.BEAGREINPAIDDLWIWAMS) 0 6.0.0DASOCAFELUVOEFJAW/DJMG

Wale Featuring Rids Ross, Meek Mill &T -Pain

Kanye West, Big Sean, PushaT, 2 Chainz

Usher Featuring Rich Ross

0 BYSTORWINACK ICEIRCA

O SONGBOOK/ATLANTIC

Trey Songz

[ 3 71 TB ADORN
MIGUEL IM.J.PIMENTELI

Miguel

Ili c, , I TURN ONTHE LIGHTS-
iidd

Future
MIKE WILL MADE -IT (N.WILBURN,M.WHIAMS,M.PAIDDLEBROOKS) e A-I/FREERANDMPIC

5

8 AMEN Meek Mill Featuring Drake
KEY WANE (RAWILLIAMS,J.FELTONA.GRAHAM.O.M.WEIR ILLABRAMSAI.H.MCDONALD) 0 MAYBACHA/VARNER BROS.

CI

12 13
POP THAT French Montana Featuring Rick Ross, Drake, UlWayne

10 10 12

LEE OF ME AMAZINZ (KKHARBOUCRAILROBERTS HAGRAHAM,D.CAATERALNORRIS.LCAMPBEUR GRAD BOY/INTERSCOPE

ENOUGH OF NO LOVE Keyshia Cole Featuring UI Wayne
H -MONEY (H.O.SAMUELS,S.FENTON,K.M.COLEACARTER)

1
0 GEFFENANTERSCOPE

111

11 9 91 CLIMAX
DIPLO RIAAYMOND IV,W.PENTZA.RECHTSHAIDANAJERA,S.FENTONI

Usher II
O

12 11 8 1
NOBODY'S PERFECT J. Cole Featuring Missy Elliott'
J.L.COLE

(J.COLE,C.MAYFIELD)A 11111
0 ROC NATION/COLUMBIA

14 14 10
2 REASONS

1NFORD,S.GARRETT,D.ABERNATHY,C.M.BROWN)

Brandy Featuring Chris Brown
S.CRAWFORD,S.GARRETT (S.CRA

Trey Songz Featuring T.I.
0 CHAMELEON/RCA

13 13 164
PUT IT DOWN

TTAYLOR,BRIDGEIT.NEVERSONITAYLORN.MCDOWELLC,J.HARRIS,JR.M.71MOTHELKSTEWART) 0 SONGBOOK/ATLANTIC

mr to DIVE IN Trey Song, u
T.TAYLOR,J.GARRISON (T.NEVERSON,T.TAYLOR,N.MCDOWELLAGARRISONI 0 SONGBOOK/ATLANTIC ...mM

RD 17 19
DANCE FOR YOU Beyonce
B.KNOWLES,T.NASH,C.A.STEWART fINASH,C.A.STEWART,B.KNOWLESI 0 PARKWOOD/COLUMBIA

OS 30 42 6
GG/ BIRTHDAY SONG 2 Chainz Featuring KanyeWest 17)

AIRPLAY SONNY OIGITALX.WEST,13 WHEEZY (TEPPS.K.O.WEST,S.C.UWAEZUOKE,B.WHITFIELDI 0 DEF JAM/IDJMG
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18 21
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LATELY
H.MASON, JR. (T.GIBSON,DALLENI

IF 19 15

Di 29
El 42

14
TAKE IT TO THE HEAD DJ Khaled Feat Chris Brown, Rids Ross, Nicki Minaj & Lil Wayne
lEFORROJAVISAMBASECARBORDIFSLEIWOADDABIAMFUADGRIVJADSASMS(111 01,EIEFSIBILFEIAMODIVIADVAIDIVLiRIBX

17
R.KELLY,BIG MACKK (R.S.KELLY.D.MAYS.S.SCARBOROUGH,W.WITHERS, JR.)

1 FEEUN' SINGLE R. Kelly
0 RCA

18
TONIGHT (BESTYOU EVER HAD) John Legend Featuring Ludacris
PHATROIZ (J.LEGEND.M.J.PIMENTEL.A.ARTHUR,C.REILLY,K.JUSTICE,C.BRIDGES) 0 EPIC

6
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[ 12

CaSh Out
GO BASES LOADED/EPIC MI

Ill
Chief Keef Featuring Lil Reese

0 GOD IS GOOD/GLORY BOYZAN1ERSCOPE

El
0 BLUE NOTE/CAPITOL

Anita Baker IllIK

WORK HARD, PLAY HARD Wiz Khalifa pm
STARGATE,BENNY BLANCO (C.J.THOMA2,B.LEVIN,M.S.ERIKSEN T.E.HERMANSENI 00 ROSTRUM/ATLANTIC

4 LOVE ON TOP Beyonce r II
B.KNOWLES.S.TAYLOR DILKNOWLES,T.NASII.S.TAYLORI 0 PARKWOOD/COLUMBIA

51 1 BANDZ A MAKE HER DANCE Juicy J Featuring Lil Wayne & 2 Chainz
26

MIKE win MADE -IT (M.WILLIAMS,J.HOUSTON.D.CARTER,T.EPPS) 0 Ktuostaticowmou,

Er 28 26
BEAUTIFUL SURPRISE

1
Tamia

S.REMI (T.HILLC.KELLY,S.REMII 0 PLUS 1/CAPITOL

PRAY FOR
(S.C.SMITH,S.TAYLOR) e MOTOINNADJIAG

26 21
FOR ME

LAZY LOVE

Anthony Hamilton I

Ne-Yo28 25 30

lip1 BABYFACE,A.DIXON 111.HAMILTON,BABYFACE,A.DIXON,JOUEI 0 MISTER'S MUSIC/RCA

123 31 28

23 25

'36
35

I DOPE CHICK

'RICO LOVE,P.MEDOR (RICO LOVE,P.MEDORW.L.ROBERTS III
TOUCH'NYOU

ALL TIED UP

TRASH (T.NASH,T.THORNTONI

THICKE.PRO ..1 IR THICKEL.00X0X,R.LOANIELSI

0 MAYBACH/SUP-N-SLIDE/DEF JAMADJMG

The -Dream Featuring PushaT
0 STAR TRAK/GEFFENANTERSCOPE

Rick Ross Featuring Usher

0 mom KILLAIDEF JAMADJMG

Robin Thicke

27 32

-1GO

GET IT Mary Mary
W.CAMPBELL (TATKINS.CAMPBELLEATKINS.CAMPBELL,W.CAMPBELLI 0 MY BLOCIQCOWMBIA

35 40
1 THINKIN BOUT YOU Frank Ocean

F.00EAN,S.TAYLOR (F.00EAN,S.TAYLORI 0 DEF JAMPEUMG

32 31
1 ANOTHER ROUND Fat Joe Featuring Chris Brown

YOUNG LADDBOOL & ORE (OLAUSIWJACARTEGENACARBROVIRJIRBEILIOSEPHACLYONSOEFOSPICXEDISM.VALB2A1301 0 TERROR SOUAD

t6 34 37
1 LET sTALK Omarion Featuring Rids Ross

NO(OARAMBERBOARCEERTSIIADMNS,F-LISIEVAISIROJSLLYAISIMSIAGIIJASPEREWAILAEMAZER) 13 MAYBASHMARNERBROS

,.I LEAVE YOU ALONE Young Jeezy Featuring Ne-Yo
39 38

WARREN GIJ.WJENKINS,W.6RIFFIN,S.C.SMITH,LLISTON-SMITHI 0 CTE/DEF JAMADJMG

34 I
UP! LoveRance Featuring lamSu & Skipper or 50 Cent
R.OLIVERJAMSU1 (R.OLIVEFLS.WILLIAMS,P.COXI O STUDD UFEANTERSCOPE

-11
,,.1.111 THANK YOU Estelle

J,DUPLESSISAALMOADUNKLEYUMPLESSISATKAMAALMOADIFIKELY,DEEDWARDS,T.D.RICHARDSONI 0 HOME SCHOOVADANTIC

46
711 I WISH YOU WOULD DJ Khaled Featuring Kanye West & Rids Ross

HIT -60Y (K.M.KHALED,K.O.INEST,W.LROBERTS11,C.HOLLISI OWE THE BEST/YOUNG MONEY/CASH MONEY/REPUBLIC

4, ill CREW LOVE Drake Featuring TheWeeknd
C140141461fS0HEwamlISHB3181461WOWISHEBIBAPAWARATESFAYECK9ENESO 0 YOUB61131REVEASHMDIOUNYERSALREFORUC

44
1 BEEZ IN THE TRAP Nicki Minaj Featuring 2 Chainz

50 Cent Featuring Dr. Dre &Alicia Keys
0 YOUNG MONEY/CASH MONEY/REPUBUC

5% ,,,,...a. ,E,... ....,,,.. ...,,6,,,,,...,IttafAXMAIRWASIlini. ()RUVIAAV11VENSVA73);:B
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CASHIN' OUT
DJ SPINZ (J.M.H.GIBSONI

I DON'T UKE
YOUNG CHOP (K.COZARTATAYLOR,T.PITTMANI

49- BIRTHDAY CAKE Rihanna Featuring Chris Brown
' OA INTERNZ (T.NASH,R.FENTEM.E.PALACIOS,E.CLARKICMCCAIL,C.M.BROWN,M.RIDDICK) 0 SRP/DEF JAMADJMGr 37

33'1.01 TILL I DIE

d SIREETRUMERRDLAZ ID CARIIRSANDERSON.N.WARWARDIAZMAIE110) 0 YOUNG MONEY/CASH MONEY/ UNIVERSAL REPUBLIC

DA'/JA IC.M.BROWN,F.N.HILLS,M.AFRAICA,S.ANDERSON.C.J.THOMAZI
Chris Brown Featuring Big Sean &Wiz Khalifa

Lil Wayne Featuring
Big0seRacne,

33 27 MY HOMIES STILL

lbo ,,d3 GO GET IT
-3 T -MINUS (C J HARRIS, JR.,T.WILLIAMS) 0 GRAND HUSTLE/ATLANTIC

Tl.

54 54
I DO IT Mykko Montana Featruing K -Camp

BOBBY KRITICAL (M.GRAVES,K.T.CAMPBELLB.B.TURNER JR.l 0 PLAYMAKEIVREPUBUC

[47 47 DRANK IN MY CUP Kirko BangzI SOUND M.O.B. (K.RANDLE,B.TILLMAN,R.GONZALEZI 0 LMG/UNAUTHORIZEDAVARNER BROS.

55 58
ICE Kelly Rowland Featuring Lil Wayne
S.GARRETT,DETAIL IS.GARRETT,N.C.FISHER,K.ROWIANELD.CARTER) 0 UNIVERSAL MOTOWN/REPUBUC

15

26

25

21

27

., WHAT PROFIT Dwele
' MIKE CITY imstowERSI 0 RTIEONE

HARRIETT JONES Eric Benet
G.NASH,JR .E.BENET (E.BENETG.NASH.JR.}

1

0 PRIMARY WAVE/JORDAN HOUSE/CAPITOL

ilMIRROR Bobby V Featuring Lil Wayne
K.ERONOu 0( kiEgonioua.wiLSON,R.O.HIRT,C-STEWART,D.CARTER,R.O.TIBBSI 0 OW KOLLA OREAMS/EONE

SWIMMING POOLS (DRANK) Kendrick Lamar
11,MINUS (K.DuCKWORTH,T.WILLIAMS) 0 TOP DAWMFTERMATIVINTERSCOPE

PO 69
I DICED PINEAPPLES Flick Ross Featuring Wale & Drake

CARDIN: (WI-ROBERTS II,C.E.MCCORMICK,O.AKINTIMEHINA.GRAHAMI 0 MAYBACH/SUP-N-SLIDERIEFJAWIDJMG

48

60

59
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The piano woman

grabs the Hot Shot

Debut with 2.1

million audience

impressions in

less than a day of

airplay with the

first single from her

album of the same

name (due Nov. 27).

Song was released

in three versions:

the original mix,

an "Inferno" remix

featuring Nicki Minaj

and a stripped -

down "Blue Light"

version.

MICELI
With h1s former No.

1 Based on a T.R.U.

StorystiH riding the

upper reaches of

Top R&B/Hip-Hop

Albums (No. 3), the

rapper delivers two

more tracks from

the set to the chart.

He now has four

sdeclionsfrOM the

othom on the survey,

including the current

topper "No he,"

featuring Drake.

The Di from

Lansing, Mich.,

debuts his first

charted song. The

track features

Atlanta rapper

Future and is the

first single from

Infamous' inaugural

album, which will

be released under

Ludacris' Disturbing

Tha Peace imprint.

With a slew

of prominent

Southern rappers,

this DI constructs

a late -summer

anthem and earns

his first charting

single. He made his

inaugural Billboard

appearance in 2008

on a joint album

with Plies, The

Truth Hurts, which

peaked at No. 96 on

Top R&B/Hip-Hop

Albums.

20'I

5B c, EB TITLE Artist
..1 gf, PRODUCER (SONGWRITER' IMPRINT/PROMOTION MEL

ENOUGH SAID Aaliyah Featuring Drake
56 73

N.SHERB ,r, SHEBIRAGRAHAM.P.ALEXANDER,J.AUSTINI BLACKGROUND ,..1

PCP T -MINUS CEEPPS,R.RWILLIAMS.J.FELTON,T.WILLIAMSI
MY MOMENT DJ Drama, 2 Chainz, Meek Mill, Jeremih

0 APHILLIATES/EONE

58 52 68
DOWHATYOU GOTTA DO Angie Stone

WJCJONES.M.STEPHENSILL£NIS (VCRAWLEMJC.KINES,ILLEWISLBSTEPHENSI 0 SAGUARO ROAD RHYTHM/SAGUARO ROAD

11,
TRIUMPHANT (GET 'EM) Mariah Carey Featuring Rick Ross & Meek Mill

22..._ 58 67
M.CAREY,J.DUPRIJIM.COX (M.CAREYJ.DUPRIB.M.COXWIROBERTS II R.R WILLIAMSI 0 ISLANDADJMG

RD 61 63
DON'T MIND Mary J. Blige

J.DUPLESSISAALTINO (WIRLIGE,PRHAMILTONJ.DUPLESSISXDURESSISAALTINOI 0 MATRIARCH/GEFFENANTGISCOPE

61 57 61
WHERE HAVEYOU BEEN Rihanna
DR. LUKE,CIRKUT,C.HARRIS (E.DEAN,LGOTTWALO,C.HARRIS,H.WALTER,G.MACKI 0 SRP/DEF JAM/IDJMG

62 59 39
CELEBRATE
FLUID (R.S.KELLY)

Whitney Houston & Jordin Sparks
0 RCA

67 55 I
BORN STUNNA Birdman Featuring Rick Ross
BEAT BILLIONAIRE IB.WIWAMS,S.COOKE,W.L.ROBERTS In 0 CASH MONEY/REPUBUC

I DON'T CARE Elle Varner
POP (E.VARNERW.FELDERA.WANSELR.BELLR.BELLG.BROWN,RJOHNSON.R.MICKENS.C.SMITH.O.THOMASI e MBIQRCA

68 66

64 64 62

111, 70 70

66 62 57

HOT SHOT

DEBUT

BIG BOOTY
L.GRAY (J.M.H.GIBSON,M.ROBERTSIGRAYI

NAME ON IT
POOH BEAR,THE AUDIBLES IJ.BOYELY.BARKER)

GIRL ON FIRE
AUCIA KEYS.J.BHASKEO.S.REMI (ALICIA KEYS.J.BHASKER,S.REMI.W.SQUIERI

Ca% Out
0 BASES LOADED/EPIC

Urban Mystic
0 SOBEI Alicia Keys
O RCA

72 76 r.
VALVENIS
C -SICK RAZER,LJOHNSONI

69 63 65
I LOVE GIRLS
DJ FRANK E (J.FRANKS,M.COOPER,R.TOBY,C.BROWNI

King L
0 lAWLESS/EPIC

Pleasure P Featuring Tyga
0 SWAGGA/EONE

0 82 1 IN AND OUT Marcus Canty Featuring Wale
liMONEY III D.SAMUELS,EBEWNGENCJIPARELLC.131301ARE,G.GORDONR.GCCDON,WJOHNSON,OAKINTIMEHIN) 0 RYER/EPIC

BELIEVE IN US Mint Condition
MINT CONDITION IR.KINCHEN,S.WIIIIAMS1 0 CAGED BIRD/SHANACHIE

75

72 69 64
TELL HER AGAIN Sterling Simms Featuring Meek Mill
POP,OAKWUD (A.WANSELW.FELDERA.SIMMS,R.COLSON,R.R.WILLIAMS,H.WRIGHT) 0 STEREOTYPES/RCA

in 80 85 ADONT JUDGE ME Chris Brown
THE MESSENGERS IC.M.BROWN,N.ATWEH,A.MESSINGERM.PEUMEM 0 RCA

DIVE
JIM JONSIN.RICO LOVE,F.ROMANO,MR. MORRIS )RICO LOVE.J.G.SCHEFFER,D.MORRIS,F.ROMANCO

UeshRcAer

D
76 71 82

86 88

78 76 71

93
I AM YOUR LEADER
NOT LISTED )NOT LISTEN

Nicki Minaj Featuring Cam'ron & Rick Ross
0 YOUNG MONEY/CASH MONEY/REPUBUC

HOLD ON James Fortune & FIYA Featuring Monica & Fred Hammond
TVAUGHN (J.FORTUNE,C.FORTUNE,T.VAUGHN) 0 FIYA WORLD/LIGHT/EONE

GROWN FOLKS
..A77E. PHA IP.ALEKANDEFLG.HUGHES,J.V.SIMS) OO

Bar -Kays Featuring The Unknowns
JEA/RIGHT NOW

HOW DO YOU WANT IT Dizzy D Featuring Erin Rogers
J BEATS OF S.P. IJ.E.MCKINNIE JR D WARREN) 00 ANIMAL KINGDOM/DEH TIME

YOU COME FIRST Jacob Latimore
INFINITY TARIO IJ.SUECOFA.HOLMES.C.J.JACKSON.J.PELLEGRINII 0 CROWN WORLD/RCA

I LUV DEM STRIPPERS 2 Chainz Featuring Nicki Minaj
YOUNGSTARR BEATZ IT.EPPS,O.T.MARAJ,B.HENSHA1N,RBROOKS,T.MCGETRIDGEAPARKER, JR.) 0 DEF JAM/IDJMG

HOLD ME BACK Rick Ross
NOT LISTED (NOT LISTE01 0 MAYBACH/SLIFA-SLIDE/DEF JAM/IDJMG

SO SOPHISTICATED Rick Ross Featuring Meek Mill
THE BEAT BULLIES (W.L.ROBERTS II.A.TUCKER.R R.WILLIAMS) 0 MAYBACH/SLIP-N-SLIDE/DEF JAM/IDJMG

MAKE IT NASTY Tyga
CP (M.NGUYEN.STEVENSON,C.WASHINGTONI 0 YOUNG MONEY/CASH MONEY/REPUBLIC

ALONE TOGETHER Daley Featuring Marsha Ambrosius
NOT LISTED (NOT LISTEOI 0 DALEYMUSIC/REPUBUC

ITCHIN' DJ Infamous Featuring Future
NOT USTED (NOT LISTED' 0 DTP

86 SLOW DOWN Clyde Carson FeaturingTheTeam
SHONUFF IS.S.WISON,N.KPARRISH,YAU,EJ.ROUGEAU, JR) 0 URBANUFEMPBAY/MOGUI MEDIA 613011PANIVERSAL REPUBIJC

ACTIN' UP Wale & Meek Mill Featuring French Montana
RICO LOVE 10 AKINTIMEHIN,R.R.WILLIAMS,K.KHARBOUCH,RICO LOVE) O MAYBACHANARNER BROS.

L1-38
74

STILL HERE Brian Culbertson Featuring Vivian Green
B.CULBERTSON 18 CULBERTSON,R.RIDEOUT,V.S.GREENI 0 VERVE

MISS MY LOVE Antoine Dunn
NOT LISTED (NOT LISTED' C) EUTE

Az FIND AWAY Kenny Lattimore

ILILIP 87 COMPUMENTS Tank Featuring T.I. & Kris Stephens
1 -MINUS (TANK,K.STEPHENS,C.J.HARRIS, JR., 0 MOGAME/ATLANTIC

LBARIAS,C.HAGGINS (C.HAGGINS,LBARIAS,B.HINES.A.HARRIS,LSTEVENS,R.S.DEVAUGHNI 0 SINCERESOUL/CAPITOL

JUSTTHE WAY YOU ARE Johnny Gill
T.TAYLOR,V.M.WATSON (T.TAYLOR,VM WATSON,J.AUSTIN) 0 J SKILLZ/NOTIFI

WAY TOO GONE Young Jeezy Featuring Future
MIKE WILL MADE-IT,MARZ (J.W.JENKINS,M.WILSON,M.MIODLEBROOKS,N.WILBURNI 0 CTE/DEF JAM/IDJMG

I'M DIFFERENT 2 Chainz
NOT LISTED (NOT LISTED! 0 DEC JAM/IDJMG

AWESOME Charles Jenkins & Fellowship Chicago
R.ROBINSON IC.JENKINS) 0 INSPIRED PEOPLE

HOOD RICH ANTHEM DJ Scream Featuring 2Chainz,Future, Force Bear,Y0 Gad& Gucci Mane
NOT 1151E0 (NOT LISTE01 MAYBACH

WRONG SIDE OF A LOVE SONG Melanie Fiona
NOT LISTED )NOT USTEDI O SRC/REPUBUC

ATTHE SAMETIME Eric Roberson
A.HARDIN (E.ROBERSON,A.HAROINI 0 BLUE ERRO SOUL/PURPOSE/EONE

NEW GOD FLOW PushaT KanyeWest
KNESTBOOG2TAF121KOMESEITHORNTONAROONEYREEANRCRIZOLO COLESREVEREND GITOW050JDMKVAU.0 0 6.0.0.0.41EFJAMIDJIAG

SEXIFY Leah LaBelle
P.L.WILUAMS (P.L.WILLIAMSI 0 EPIC

-1ME311213111=1211

67

FRENCH SOUNDS LIKE A WINNER
Rapper French Montana, the Bronx implant from Rabat, Morocco, earns
his first top 10 on Hot R&B/Hip-Hop Songs as "Pop That," featuring Rick
Ross, Drake and Lil Wayne, bumps up 12-9. The song is the second single
from Montana's debut studio album, Excuse My French, which is slated for
release in November. (First single "Shot Caller" peaked at No. 39 in Febru-
ary.) "Pop That" jumps with a 15% increase in audience impressions (16.6
million, up 2 million, according to Nielsen BDS). Leading airplay for "Pop

That" last week: KBXX Houston (490,000) and WVEE Atlanta (230,000). -Karinah Santiago

Data for week of SEPTEMBER 15, 2012 I For chart reprints call 212.493.4023 Go to www.billboard.biz for complete chart data 59
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1 24
10,000 REASONS (BLESSTHE LORD)
MATT REDMAN SIXSTE PS/SPARROW/EMI CMG

O 3 17

O 2 17

4 4 52

O 5 13

O 8
0

8 7 36

O 10 27

11 16

10 6 29

 13 19

12 12 43

13 9 33

14 18

O 15 18

O 17 12

O 16 10

O 18 6

00 20 11

O 19 10

 22 5

 21 17

O 24 3

24 23 21

0

#1
7.8(9

LOSING
TENTH AVENUE NORTH REUNION/PLC

ME WITHOUT YOU
TOBYMAC FOREFRONT/EMI CMG

WHERE I BELONG
BUILDING 429 ESSENTIAUPLG

FORGIVENESS
MATTHEW WEST SPARROW/EMI CMG

CENTER OF IT
T CHRIS AUGUST FERVENT/WORD-CURB

REDEEMED
BIG DADDY WEAVE FERVENT/WORD.CURB

GOD'S NOT DEAD (LIKE A LION)
NEWSBOYS INPOP

JESUS, FRIEND OF SINNERS
CASTING CROWNS BEACH STREET/REUNION/PLG

THE HURT & THE HEALER
MERCYME FAIR TRADE

THE PROOF OF YOUR LOVE
FOR KING & COUNTRY FERVENT/WORD-CURB

OVERCOME
JEREMY CAMP BEC/TOOTH & NAIL

LIVE LIKE THAT
SIDEWALK PROPHETS FERVENTANORD-CURB

GOOD TO BE ALIVE
JASON GRAY CENTRICITY

WHEN MERCY FOUND ME
RHETT WALKER BAND ESSENTIAUPLG

SHOULD'VE BEEN ME
CITIZEN WAY FAIR TRADE

BANNER OF LOVE
LUMINATE SPARROW/EMI CMG

JESUS IN DISGUISE
BRANDON HEATH MONOMODUREUNION/PLG

STEADY MY HEART
KARI JOBE SPARROW/EMI CMG

I'M ALIVE
PETER FURLER SPARROW/EMI CMG

ONE THING REMAINS
PASSION FEAT. KRISTIAN STANFIU.SCKSTEPS/SPARROW/EMI CMG

KEEP YOUR EYES OPEN
NEEDTOBREATHE ATLANTIC/WORD-CURB

ONLY A MOUNTAIN
JASON CASTRO ATLANTIMORD-CURB

AFTER ALL (HOLY)
DAVID CROWDER.BAND SIKSTEPSISPARROW/EMI CMG

GREATEST
GAINER

44 2
YOU ARE IAM
MERCYME FAIR TRADE

25 7 DON'T GIVE UP
CALLING GLORY SONCURED

WELL DONE27 26
MORIAH PETERS REUNION/PL6

28 27
13 WHO YOU ARE

UNSPOKEN CENTRICITY

O 29
30 28

30

33

31

32

0
0

YOUR PRESENCE IS HEAVEN
ISRAEL & NEW BREED INTEGRITY

18
BEAUTIFUL YOU
TRENT MONK TRENT MONK

8
ALL THINGS POSSIBLE
MARK SCHULTZ FAIR TRADE

TO NEED YOU NOW (HOW MANY TIMES)
PLUMB CURB

2 WE ARE FREE
AARON SHUST CENTRICITY

7 EVEN IF
KUTLESS BEC/TOOTH & NAIL

HOT SHOT
DEBUT

36

37 34

O 37
O 42

CD49

O 39

PROMISES
SANCTUS REAL SPARROW/EMI CMG

I8 SHOOTING STAR
OWL CITY REPUBUC

4 HOLD ME STILL
FOREVER JONES EMI GOSPEL

6 GREAT I AM
PHILLIPS. CRAIG & DEAN FAIR TRADE

6 DON'T HAVE LOVE
HOLLY STARR ARTIST GARDEN

4 RIGHT BESIDE YOU
BUILDING 429 ESSENTIAUPLG

NOT FOR A MOMENT (AFTER ALL)
MEREDITH ANDREWS WORD -CURB

O 45 41 ,HAO.LELNc?gElE

CHANGE MY LIFE
ASHES REMAIN FAIR TRADE

44 38BE SOMEBODY
THOUSAND FOOT KRUTCH TFK

, LOVE IS ALL0 43, JEKOB SAVE THE CITY

CTI NEED A MIRACLE
THIRD DAY ESSENTIAUPLG

REST IN THE HOPE
47 46

13
KARYN WILLIAMS INPOP

FINALLY HOME48 41 12
KERRIE ROBERTS REUNION/PLG

SCARS49 48 18
JONNY DLAZ FAIR TRADE

50 50 6
BETTER THAN LIFE
REMEDY DRIVE CENTRICITY

As TobyMac's Eye on !treads the Billboard

200 and Christian Albums charts,

"Forgiveness" becomes his fourth No.

1 appearance on Christian Digital Songs

(21,000 sold), the most by any artist

in both lead and featured roles. For the

complete digital chart, go to billboard.biz/charts.

ARTIST
45 55 3o TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL

10
0
0
0

TOBYMAC
EYE ON IT FOREFRONT 6732/E MI CMG

2 1

, TENTH AVENUE NORTH
THE STRUGGLE REUNION 10163/F1G

3 2 3
ISRAEL & NEW BREED
JESUS AT THE CENTER: UVE INTEGRITY/COLUMBIA 9060/PLG

11)
THE CHARIOT
ONE WING GOOD FIGHT 2439/EONEO 5 MERCYME
THE HURT & THE HEALER FAIR TRADE 16020/PLG

O 13 P.O.D.
MURDERED LOVE RAZOR & TIE 83363/PLG

6
35 MATT REDMAN

10,000 REASONS SIUSTEPS/SPARROW 7853/EMI CMG

ANDREW PETERSON
LIGHT FOR THE LOST BOY CENTRICITY mom CMG

MANDISA
WHAT IF WE WERE REAL SPARROW 7863/EMI CMG

i.
0
15

16

C

17 50

29 23

21 15

7 41

3 2

12 9

GREATEST
GAINER

LAURA STORY
BLESSINGS FAIR TRADE 4873/PLG

BUILDING 429
LISTEN TO THE SOUND ESSENTIAL 10932/PIG

JAMIE GRACE
ONE SONG AT A TIME GOTEE/COLUMBIA 7002I/PLG

SIDEWALK PROPHETS
LIVE LIKE THAT FERVENT 888390/WORD-CURB

BIG DADDY WEAVE
LOVE COME TO UFE FERVENT 887989ANORD-CURB

NEWSBOYS
GOD'S NOT DEAD INPOP 1592/EMI CMG

CHRIS AUGUST
THE UPSIDE OF DOWN FERVENT 888388NVORD-CURB

HILLSONG
LIVE CORNERSTONE IIILLSONG/SPARROW9302/EMI CMG

44
20 PHILLIPS, CRAIG & DEAN

BREATHE IN FAIR TRADE 6019/PLG

COME TO THE WELL BEACH STREET/REUNION 10162/PLG
19 10

46 CASTING CROWNS

20 11
VARIOUS ARTISTS
WOW HITS 20121YORD-CURRPRONDENT4NITGRIIY 91959AICMG

14
42 CHRIS TOMLIN

HOW GREAT IS OUR GOO SIXSTEPS/SPARROW65SEEMI CMG

22
FOR KING & COUNTRY
CRAVE FERVENT/WORD-CURE 887997/WARNER-CURB

31

18 25 PASSION
PASSIM VVINTE RAG SIXSTEPS/SPARAOW 6367/EMI CMG

LUMINATE
WELCOME TO DAYLIGHT SPARROW 9286/EMI CMG

31 ,6
32

KARI JOBE
WHERE I AND YOU SPARROW 3128/EMI CMG

12 LEE STROBEL
DE WIRPONNANWED BY LEE S111080.1NMA1114.317/CMING

26 TOBYMAC
DUBBED& FRETO A REMIXPROJECT FCREFRCNT =EMI OW

ERNIE HAASE & SIGNATURE SOUND
HERE WE ARE AGAIN STOWTOWN 31 07/PLG

35 4 2
PROJECT 86
WAIT FOR THE SIREN TEAM BLACK 82592

37

39

40

0

0

RE-ENTRY

NEW

NEW

VARIOUS ARTISTS
MIGHTY TO SAVE STAR SONG 2268/EMI CMG

THE MUSEUM
MY ONLY RESCUE BEG 6103/EMI CMG

VARIOUS ARTISTS
NUMBER 1 RADIO HITS 2012 WORD -CURB 888592

19 45 SOUNDTRACK
COURAGEOUS REUNION 10167/PLG

27 15
20 THOUSAND FOOT KRUTCH

THE END IS WHERE WE BEGIN TFK 70040

MICHAEL W. SMITH
GLORY MWS 20030/PLG

I0e

11E41111Y

RE-ENTRY

REENTRY
BILL & GLORIA GAITHER
TENT REVIVAL HOMECOMING GAITHER 6122/EMI CMG

MAT KEARNEY
YOUNG LOVE INPOP torten CMG

BRITT NICOLE
GOLD SPARROW 7857/EMI CMG

THE BOOTH BROTHERS
A IIIBUTEIDINESONGS OF 6LIMAGAINEROMERCOISAI CMG

NEEDTOBREATHE
THE RECKONING ATLANTIC 528053/WORD-CURB

O 32 21
TRIP LEE
THE GOOD LIFE REACH 8205/INFINITY

=JACI VELASQUEZ
DIAMOND INPOP 1E49/EMI CMG

O 40 8
RHETT WALKER BAND
COME TO THE RIVER ESSENTIAL 10940/PIG

44 35 33 SOUNDTRACK
JOYFUL NOISE WATERTOWER 392731E81 CMG

45 30
5 VERTICAL CHURCH

AMP. IRCADDYLIBUDI-1009910WiL181241LLIMPIRMLS

46 33 SELAH
HOPE OF THE BROKEN WORLD CURB 79254WORD CURB

47 34 7

0
P-49 37 40

O 42 27

23 57

28 23

24 3

27 50

41 10

KB
WEIGHT & GLORY REACH 8232/INFINITY

LECRAE
CHURCH CLOTHES IEPI REACH DIGITAL EX

JESUS CULTURE
AWAIDING,INERSICHICAGOJESUSCUMAKPIESVINSSSICY6

KUTLESS
RELIEVER BEC 9854/EMI CMG

Veteran artist John P. Kee achieves his

third No.1, and first in a decade, on Gospel

Albums, as Lite and Favor sells 11,000

copies, according to Nielsen SoundScan.

His previous leaders include Blessed by

Association (2002) and We Walk by Faith,

which spent 11 weeks at the summit in 1992-93.
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10,000 REASONS (BLESSTHE LORD)
MATT REDMAN SIXSTEPS/SPARROW,F MI CMG

ME WITHOUT YOU
TOBYMAC FOREFRONT/EMI CMG

LOSING
TENTH AVENUE NORTH REUNIOWPLG

FORGIVENESS
MATTHEW WEST SPARROW/EMI CMG

CENTER OF IT
CHRIS AUGUST FERVENT/WORD-CURB

REDEEMED
BIG DADDY WEAVE FERVENT/WORD-CURB

WHERE I BELONG
BUILDING 429 ESSENTIAUPLG

JESUS, FRIEND OF SINNERS
CASTING CROWNS BEACH STREET REUNION PI

GOD'S NOT DEAD (LIKE A LION)
NEWSBOYS INPOP

THE PROOF OF YOUR LOVE
FOR KING & COUNTRY FERVENT/WORD-CURE

THE HURT & THE HEALER
MERCYME FAIR TRADE

LIVE LIKE THAT
SIDEWALK PROPHETS FERVENTANORO-CURB

OVERCOME
JEREMY CAMP BEC/TOOTH & NAIL

GOOD TO BE ALIVE
JASON GRAY CENTRICITY

SHOULD'VE BEEN ME
CITIZEN WAY FAIR TRADE

WHEN MERCY FOUND ME
RHETT WALKER BAND ESSENTIAUPLG

JESUS IN DISGUISE
BRANDON HEATH MONOMODE/REUNION/PLG

ALL THINGS POSSIBLE
MARK SCHULTZ FAIR TRADE

BANNER OF LOVE
LUMINATE SPARROW/EMI CMG

KEEP YOUR EYES OPEN
NEEDTOBREATHE ATLANTIC/WORD-CURB

I'M ALIVE
PETER FURLS SPARROWfEMI CMG

BEAUTIFUL YOU
TRENT MONK TRENT MONK

NOT FOR A MOMENT (AFTER ALL)
MEREDITH ANDREWS WORD -CURB

GOOD MORNING
MANDISA FEAT. TOBYMAC SPARROW/EMI CMG

NEED YOU NOW (HOW MANY TIMES)
PLUMB CURB

CI) CHRISTIAN CHR"

F3 33 30

O 1 17

2 2 15

3 3 18

O 5
5 4 17

13

O 7 11

7 10 13

O 14 8
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10 12 23

11 6 26

12 13 24

O 18 7

O 19 4

10 18 9

16 15 12
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O 28
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TITLE
ARTIST IMPRINT/PROMOTION LABEL

1#
9WKS

MEWITHOUTYOU
TOBYMAC FOREFRONT/EMI CMG

LOSING
TENTH AVENUE NORTH REUNION/PLG

KEEP YOUR EYES OPEN
NEEDTOBREATHE ATLANTIC/WORD-CURB

SHOOTING STAR
OWL CITY REPUBUC

THE PROOF OF YOUR LOVE
FOR KING & COUNTRY FERVENT/WORD-CURB

CENTER OF IT
CHRIS AUGUST FERVENT/WORD-CURB

SUPERHERO
FAMILY FORCES III ENTERTAINMENT/TOOTH & NAIL

BANNER OF LOVE
LUMINATE SPARROW/EMI CMG

WHERE I BELONG
BUILDING 429ESSENTIAL/PLG

BE SOMEBODY
THOUSAND FOOT KRUTCH TFK

HE SAID
GROUP 1 CREW FEAT. CHRIS AUGUST FERVENT/WORD-CURB

THE HURT & THE HEALER
MERCYME FAIR TRADE

BETTER THAN LIFE
REMEDY DRIVE CENTRICITY

NEEDYOU NOW (HOW MANYT1MES)
PLUMB CURB

WHEN MERCY FOUND ME
Rii Ell WALKER BAND ESSENTIAUPLG

FREE FALL
ROYAL TAILOR ESSENTIAUPLG

FORGIVENESS
MATTHEW WEST SPARROW/EMI CMG

I'M ALIVE
PETER FURLER SPARROW/EMI CMG

EVEN IF
KUTLESS BEC/TOOTH & NAIL

WHO YOU ARE
UNSPOKEN CENTRICITY

I WILL FIND YOU
JIMMY NEEDHAM FEAT. LECRAE INPOP

LIVE IT OUT
ABANDON FOREFRONT/EMI CMG

JESUS, FRIEND OF SINNERS
CASTING CROWNS BEACH S1REET/REUNION/PLG

ALL I REALLY WANT
ADAM CAPPA BEC/TOOTH & NAIL

DRAW THE LINE
DISCIPLE FAIR TRADE

B135 Sou ndSain

40 GOSPEL ALBUMS"

O
2

ARTIST.
TRLE INT& NUMBER/DISTRIBUTING LABEL

50 2 #1 GG JOHN P KEEAND NEW LIFE
LIFE AND FAVOR KEE 8271/NEIN LIFE

HOT SHOT
DEBUT

TAMELA MANN
BEST DAYS Ti LLYM A `J, 55/

VASHAWN MITCHELL
CREATEDOTHIS VMAN/EMI GOSPEL 884131/EMI CMG

4 2
1 ISRAEL & NEW BREED

JESUS AT THE CENTER: LIVE INTEGRITY 85063/COWMBIA0 J MOSS
V4 _IRE OTHER SIDE OF VICTORY PAJAMNERITY 82077/RCA

O 6 17 MARY MARY
GO GET ET (SOUNDTRACK) MY BLOCK 90708/COLUMBIA

O 7 32 VARIOUS ARTISTS
WOVJGOSFEL7012WORDCUREVEMI CMGVERITY97014RCA

O 2, MARVIN SAPP
-- I WIN VERITY 97017/RCA

9 3 2 ANTHONY BROVVN& GROUP THERAPY
ANITIOW BROWN & CROUP THERAPYVIWNITSCOT984196/66EIS

10 5
12 CHARLES JENKINS & FELLOWSHIP CHICAGO

11IE BEST CI BODIMPIDSOISPIRED HOKUM GOSPEL 33ZEM CMG

 19 10 MARVIN L WINANS
THE PRAISE  WORSHIP EXPERIENCE MLW 8266

O CHRYSTAL RUCKER
YOU DESERVE EPM 401

 11 15 JASON NELSON
SHIFTING THE ATMOSPHERE VERITY 97015/RCA

WILLIAM MCDOWELL14 10 43
ARISEDE OA WORSHIP CCPERDISEOEIMRYROONIUGHTIMNE

O 16
O 13

 15
O 28
19 17

O 21

11111
12

22 14

O 24

LE'ANDRIA JOHNSON
52

E LALBMILMONJNORIOLMWEELITILLEHROKEIRS3WIEELWID

21
TRIP LEE
THE GOOD UFE REACH 8205/INFINITY

76 KIRK FRANKLIN
HELLO FEAR FO YO SOULNERITY77917/RCA

4 TROY SNEED
ALL IS WELL EMIR° GOSPEL 931536/1RSEIS

84 SOUNDTRACK
JOYFUL NOISE WATERTOWER 39273

31 FRED HAMMOND
GOD. LOVE & ROMANCE F HAMMOND/VERITY 80990/RCA

10 THOMAS MILES AKA NEPHEW TOMMY
MLIII KOKRIDEOUSKUOUDIFIUSGOTRULGHTOOPITHFANNYID3

WEIGHT & GLORY PEACH 8232/INFINITY

tD
LECRAE

CHURCH CLOTHES I EP1 REACH DIGITAL EX

KIERRA SHEARD24 20 46
FREE KAREW/EMI GOSPEL 06495/EMI CMG

25 9
33 JAMES FORTUNE & FIYA

IDENTITY FIYA WORLD/LIGHT 7265/EONE

GOSPEL SONGS"
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O 2 31

4=1 AWESOME
PASTOR DIARIES JONNUFEILOMNIPOICAGOIASPIRED PEOPLE

TAKE ME TO THE KING
TAMELA MANN TILLYMANN

LET THE CHURCH SAY AMEN
ANDRAE CROUCH FEAT. MARVIN WINANS RIVERPHIO

2 1 15

3 3 47

O 5 35

O 7 12

O 4 27

7 6 37

O 10 12

9 9 41

10 8 n

15

11

12

15

14

14

26

9

9

13 43

16 17 14

17 16

O 18
O 22
O 21

CD20

18

7

5

9

8

22 19 16

O 24 4

24 23 14 11

 25 9

SHIFTING THE ATMOSPHERE
JASON NELSON VERITY/RCA

LIFE& FAVOR (YOU DON'T KNOW MY STORY)
JOHN P. KEE AND NEW UFE KEE/NEW LIFE

GO GET IT
MARY MARY MY RLOCK/COLUMBIA

MY TESTIMONY
MARVIN SAPP VERITY/RCA

IT'S NOT OVER (WHEN GOD IS IN IT)
!SIMI& NEW NEED FEAT. JAMS FORIVIE 8, JASON IIRSON IHRBIRCOUAIWA

AFTER THIS
YOLMIFUL PRAISE FEAT. JJ HAIRSTON EVIDENCE GOSPEL/UGHT/EONE

KEEP ME
PATRICK DOPSON OILONIT

HOLD ON
MIS FOR11.11E&RIAFEG 19:41CA&FREINWMACOIDFPAWORLDUGHT/ONE

GREAT AND MIGHTY
BYRON CAGE GOSPO CENTRICNERITY/RCA

TESTIMONY
ANTHONY BROWN & GROUP THERAPY TYSCOT

LAY IT DOWN
TROY SNEED EMTRO GOSPEL

I FEEL GOOD
FRED HAMMOND F HAMMONDNERITY/RCA

ALRIGHT
LOWELL PTE OVERFLOW

I LOVE YOU
JONATHAN MCREYNOLDS TEHILIAH/LIGHT/EONE

TURNING AROUND FOR ME
VASHAWN MITCHEU.VMAN/EMI GOSPEL

GOD'S GOT IT
J MOSS PAJAMNERITY/RCA

I STAND ON YOUR WORD
JONATHAN BUTLER MACK AVENUE

LORD YOU'VE BEEN SO GOOD
AMBER BULLOCK MUSIC WORLD GOSPEUMUSIC WORLD

BURN IT ALL DOWN
LEVI... MAIACO

I STILL HAVE A PRAISE INSIDE OF ME
GEORGIA MASS CHOIR FEAT REV MILTON BIGGHAM SAVOY/MALACO

FOR MY GOOD
EARNEST PUGH EPWBLACKSMOKE/WORLDWIDE

WHAT'S COMING IS BETTER
DEON KIPPING VERITY/ RCA
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CO 2 10

MI 3 6

8
SPECTRUM (SAY MY NAME)
FLORENCE THE MACHINE REPUBLIC

IL 9

YOU'RE GONNA LOVE AGAIN
NERVO ASTRALWERKSICAPITOL

I

72 5 POUND THE ALARM
NICKI MINAJ YOUNG MONEY/CASH MONEY/REPUBLIC

7

MI 9
8

WHEN IT FEELS THIS GOOD
RICHARD VISSION VS. LUCIANA SOLMATIC

111:11
13

li 7

II° 10

IF 8

11) 19

1113
6

16

15 14

16 20

107 15

O 27
 25

20 17

 28
22 22

30

11

34

24

6

12

7

11

5

10

8

8

6

11

4

4

9

3

10

5

12

3

HELLO
KARMIN EPIC

SPECTRUM
ZEOD FEAT. MATTHEW KOMA INTERSCOPE

I CAN ONLY IMAGINE
OM RUETER FEAT OM BRWM B IIWATXEYMATAIIL00OASTRINERFSIDf1TY.

DARK SIDE
KELLY CLARKSON 19/FICA

THIS IS LOVE
WILLIAM FEAT. EVA SIMONS WILL AM/INTERSCOPF

SEX IS IN THE HEEL
CYNDI LAUPER PULSARMEGAFORCE

NOTHING'S REAL BUT LOVE
REBECCA FERGUSON SYCO/COLUMBIA

ALL STARS
BLUSH FAR WEST

LET'S GET IT STARTED (TONIGHT)
ADRIANA RUBIANO PIIATT 001

NEVER CLOSE OUR EYES
ADAM LAMBERT 19/RCA

BLOW ME (ONE LAST KISS)
P!NK RCA

R.I.P.
RITA ORA FEAT. TINIE TEMPAH ROC NATION/COLUMBIA

ALLEIN
ERIC PRYDZ ASTRALWERKS/CAPITOL

POWER
PICK

TRIUMPHANT(GET'EM)
MARIAH CAREY ISLAND/IDJMG

DON'T WAKE ME UP
CHRIS BROWN RCA

BOYS WILL BE BOYS
PAULINA RUBIO UNIVERSAL MUSIC LATINO/UMLE

GOIN' IN
JENNIFER LOPEZ FEAT. FLO RIDA ISLAND/IDJMG

MY EVERYTHING
NOELIA PINK STAR/PCM

gi TITLE IMPRINT&WMBER/DISIRIBUTNGIABEL
ARTIST

1 1 36
SKRILLEX
BANGARANGNPIN6BEAT/OWSUVARANTIC 524211A6

EA 3 - NOTHING BET THE KW WHAT A MUSICASTRALWERKS 7.35KARITOL

DAVID GUETTA

I2 9
FLO RIDA
WILD ONES POE BOY/ATLANTIC 526672/AG

38

24 8

31 4

23 8

III33 5

ap39 3

32 32

33 26

34 18

35 36

36 29

44

38 21

TTRE
ART1STRIPRINT/PRNAOTIONLABEL

2 GET IT STARTED
PITBULL FEAT. SHAKIRA MR. 3051POLO GROUNDS/RCA

STILL GETTING YOUNGER
WYNTER GORDON BIG BEAT/ATLANTIC

EXPOSURE
THE HOUSE REJECTS FEAT. STAB SEA TO SUN

SUMMER'S CALLING
LIAM KEEGAN FEAT. CHARLIE G CARRILLO

COME BACK FROM SAN FRANCISCO
CHERRY CHERRY BOOM BOOM ROYAL POP

HELLA BAD
HIRE ALLDAI VIRGIN/CAPITOL

TO LONG TIME
JOHN OE SOHN FEAT. ANDREAS MOE EPIC

12 TIMEBOMB
KYLIE MINOGUE PARLOPHONE/ASTRALWERKS/CAPITOL

12 SILHOUETTES
AVICII FEAT. SALEM AL NOR LEVELSNERATOIIDATOM EMPIRDWIERSCOFf

WHISTLE
FLO RIDA POE BOY/ATLANTIC

14 WIDE AWAKE
KATY PERRY CAPITOL

2 SUNRISE
MADISON PARK VS. BEECHKRAFT BASICLUX

HOT SHOT
DEBUT

12 BIG HOOPS (BIGGER THE BETTER)
NELLY FURTADO MOSLEY/INTERSCOPE

DON'T YOU WORRY CHILD
SWEDISH HOUSE MAFIA ASTRALWERKS/CAPITOL

L40 42 18
LET'S GO
CALVIN HARRIS FEAT. NE -YO ULTRA

73:17 49 2 ON YA
MEITAL FEAT. SEAN KINGSTON HUMAN LOVES HUMAN

42 37 9 TOO CLOSE
ALEX CLARE UNIVERSAL ISLAND/REPUBLIC

MCI
111 48 4

43 4

46 0

50

CALL YOUR NAME
GRAVITONAS SOF0

NEVER PLAYED THE BASS
NABIIIA OISCOMMX

THE VELDT
DEADMAU5 FEAT. CHRIS JAMES MAU5TRAP/ULTRA

112 SEND ME YOUR LOVE
TARYN WNW FEAT. SULTAN MD SHEPARD CITRUSOHIC STEREOPHONIC

2 WE'LL BE COMING BACK
CALVIN HARRIS FEAT. EXAMPLE ULTRA

MOVE IN THE RIGHT DIRECTION
GOSSIP COLUMBIA

ALL RIGHT
FRANKIE DAUMAN

ROCK THE HOUSE
AFROJACK IIVALUSPINNIN.

(1) DANCE/MIX SHOW
AIRPLAY

t
Ig g5,

0 2 16

II
Lt a

WA MATS WRIO !KALININ AIMIDASEMEWARIAINELKCISICAFITIX I
VARIOUS ARTISTS

II 115
1131 DAN DEACON

AMERICA DOMINO 319'

5 63
0 6

6

10 53

<

7 46

9 8

08 LADY GAGA
BORN THIS WAY STREAMUNE/KONUVEANTERSCOPE015373.11GA

11 44

13 19

1 1

117LE
ARTISTIMPRINT/PROMOTION Lam

SCREAM
USHER RCA

LET'S HAVE A KIKI
SCISSOR SISTERS POLYDOR/CASABLANCA

TURN UP THE RADIO
MADONNA LIVE NATION/INTERSCOPE

1#
WKS

SORRY FOR PARTY ROC131161/1111.1AMORITFFEAMERSCOPE 01557693A

6
PURITY RING
SHRINES 4AD 3218'

M83.
HURRY UP, WERE DREAMING. M83 9510 -MUTE

4

18

17

12

23

13

18

KC AND THE SUNSHINE BAND !rmi
RASINACKWIPI NPR 11E SUNSHINE WIT Nino FLISSNEA W71,191110

MARINA AND THE DIAMONDS
ELECTRA HEART ELEKTRA 531179

NERO
INFINIAEMALTIYMIANEFCURY,CHERAYIREEMIERSCOPEOW370GA

TIESTO
CLUB UFE VOLUME TWO: MIAMI MUSICAL FREEDOM 004

MATTHEW DEAR

13

BEAMS GHOSTLY INTERNATIONAL 155"
14

3

4

7

6

5

10

8

11

20

14

12

TOBYMAC L25 18MIXDUBBED & TROY& A PROJECT FORERIONT83332/EMI CMG Wm.

MADONNA

TITLE
ANINTIAPRINT/PROMOTIONIABEL

LIGHTS
ELLIE GOULDING CHERRYTREEANTERSCOPE

LET'S GO
CALVIN HARRIS FEAT. NE -YO ULTRA

20 WHERE HAVE YOU BEEN
RIHANNA SRP/DEF JAMADJAAG

WIDE AWAKE
KATY PERRY CAPITOL

TITANIUM
DAVID GUETTA FEAT. SIA YAIAT A MUSIC/ASTRALWERKSICAPITOL

THE NIGHT OUT
MARTIN SOLVEIG BIG BEAT/ATLANTIC

THE VELDT
DEADMAU5 FEAT. CHRIS JAMES MAUSTRAP/ULTRA

SPECTRUM
ZEDD FEAT. MATTHEW KOMA INTERSCOPE

WE OWN THE NIGHT
11ESTO & WOLFGANG GARDINER FEAT. WCIANAMUSICAL FREEDOM

SILHOUETTES
AWN FEAT. SALEM AL FAKIR LEYCLSVCAATOIIENTOM EMEIRMIITERSCON

SCREAM
USHER RCA

BLOW ME (ONE LAST KISS)
PINK RCA

WHISTLE
FLO RIDA POE BOY/ATLANTIC

WE RUN THE NIGHT
HAVANA BROWN FEAT. PITBULL 2101/REPUBUC

7 YOU'RE GONNA LOVE AGAIN
NERVO ASTRALWERKS/CAPITOL

POUND THE ALARM

17

13

26

14

12

9

11

14

17

2

6

16

#1
1 WK

MONA LIVE NATION/INTERSCOPE 01665rAGA NICKI MINAJ YOUNG MONEY/CASH MONEY/REPUBLIC

RAGE VALLEY IEPI BIG BEAT/ATLANTIC DIGITAL EX/AG DO ALEX CLARE UNIVERSAL ISLAND/REPUBLIC

KNIFE PARTY

SANTIGOLD
MASTER N W IMG NUN CM INGDOWIJNYLATIANTICSOCCAG

2,9 39 KORN
THE PATH OF TOTALITY ROADRUNNER 617721

16 25

It 14 7

15 4

NEW

RE-ENTRY

RE-ENTRY

15 4

TOO CLOSE

WANT U BACK
CHER LLOYD SYCO/EPIC

L3... 11 THECH AWASNITENDGGLTOHBAEL TSALUENNT/MERCURWIDJMG

GRIMES GIVE YOUR HEART A BREAK
VISIONS 4AD 3208' DEMI LOVATO HOLLYWOOD

STEP UP. REVOLUTION SUMMITANTERSCOPE 017040/IGA El_ 24 2
JUSTIN BENR FEAT.1316 SEAN SCHOOLEIRRAW060 BRALRISIAMXION6

AS LONG AS YOU LOVE MESOUNDTRACK

ROB ZOMBIE
MONDO SEX HEAD GEFFEN 017046'/LIME

THE ORB FEAT. LEE SCRATCH PERRAI
THE ORBSERVER IN THE STAR ME COOKING WOE 2H'/THE ENO

HOT CHIP
IN OUR HEADS DOMINO 328'

BASSNECTAR
DIVERGENT SPECTRUM AMORPHOUS 011

II El 25 5

22 10I El
113

LONG TIME
JOHN DE SOHN FEAT. ANDREAS MOE EPIC

I DON'T LIKE YOU
EVA SIMONS CHERRYTREE/INTERSCOPE

DON'T WAKE ME UP
CHRIS BROWN RCA

I CAN ONLY IMAGINE
DRAB GUETTA FFAT CMS BROM IA WAVE Wi4T A NUSENSMALVIRSUPTOL

3
31

PAUL MCCARTNEY
KISSES ON THE BOTTOM MPL/IIEAR 33369./CONCORD

SOUNDTRACK
MIDNIGHT IN PARIS MADISON GATE 634132 EX

O CI
[4:1) 11 4

LIONEL LOUEKE
HERITAGE BLUE NOTE 27742

KERIJARRETDJANGARBAREKRAIIEDANDISOIVJONCHRIS1USEN

SLEEPER: TOKYO, APRIL 16111, 1979 ECM 017167JDECCA

12  CHRISTIAN SCOTT
CHRISTAIN ATONE ADJUAH OMNI AMERICAN 33237/CONCORD

[ 13 8 4
FOUR MFS PLAYIPE TUNES MARSALIS 0018

BRANFORD MARSALIS QUARTET II

 16 10
CASSANDRA WILSON FEAT. FABRIZIO SOTTI
ANOTHER COUNTRY OJAH 2412/EONE

AN AFFAIR TO FOAM BURTON RW1111E65E01 HILL 55953IEM CMS

BEEGIE ADAIR WITH THE JEFF STEINBERG ORCHESTRA I10

O
..,ENMSTIMPRINT&NUMBEIVDISTRIBUTINGLABEL

#1 THEMPPINGTONSFEAT.RUSS FREEMAN
BUILT TO LAST PEAK 5165/EONE

MARCUS MILLER2 4
RENAISSANCE 3 DEUCES/CONCORD JAll 33794/CONCORD

BRIAN CULBERTSON
DREAMS VERVE 016842NG

ESPERANZA SPALDING
RADIO MUSIC SOCIETY MONTUNOIHEADS UP 33174/CONCORD

5 2 GERALD ALBRIGHT/NORMAN BROWN
24/7 CONCORD JAll 33445/CONCORD

O 7 12 PET METHENY
UNITY BAND METHENY/NONESUCH 531Th7MARNER BROS.

10 CI JIMMY HERRING
SUBJECT TO CHANGE WITHOUT NOTICE ABSTRACT LO GIX 035

OJUST KICKIIE IT QUEEN OF SHEBA/HUSH 91273/ORPHEUS II9 TO ROB WHITE

9 8 2 JEFF KASHIWA
LET IT RIDE NATIVE LANGUAGE 0977

O 12

4 3 25

TRADITIONAL Alw
JAZZ ALBUMS

9 99We

535 ARTIST
5g TITLEIMPRINT&NUMBER/DISTRIBUDNGLABEL

MAMA BEST OF THE BEST REPRISE 79764/CAP1TOLO 2 42 #1 FRANK SINATRA

r 2 4
51

TONY BENNETT
OtIETS II RPM 66253/COLUMBIA

3 1 20
ICMHPRRESISSIOBNOSCTLIMBIA

40352

O C:1 THE BOOK OF CHET SUNNYSIDE 1316

LUCIANA SOUZA

5 14 MELODY GARDOT
THE ABSENCE DECCANERVE 015816-NG

ROBERT GLASPER EXPERIMENT
BLACK RADIO BLUE NOTE 88333'

6 7 27

O 10 3 LLOYD PRICE
FM FEELING GOOD!: STANDARDS IN SWING IRA 22475

9 6 38

10 5 51

[0 12 Ti

12 6 2

re19 25

14 11 17

10 18 75

TROMBONE SHORTY
FOR TRUE VERVE FORECAST 015586NG

PAUL HARDCASTLE
THE CHILL LOUNGE VOLUME 1 TRIPPIN 'N' RHYTHM 57

JONATHAN FRITZEN
MAGICAL NORDIC NIGHTS 0103

PETER WHITE
HERE WE GO HEADS UP 32905/CONCORD

RAHNI SONG
BREAKIW THE RULES QUEEN OF SHEBAN3K 91267/HUSH

BONEY JAMES
CONTACT VERVE FORECAST 015375NG

rF
ARTIST IMPRINT/PROMOTIONLABEL

O 2 11

I 2 1 13

#1
GERALD AIBPJGHT/ NORMAN BROM CONCORD JAVICIAG

IN THE MOMENT

FEELIN' IT
DAVID BENOIT HEADS UP/CMG

I 0 3 10
JEFFCIT LORBERY FUSION HEADS UP/CMG

[0 5 3 LATELY
ANITA BAKER BLUE NOTE/CAPITOL

0 4 vCINACNENTTINSGTAOLAPVINNCOENWT INGALA

9 ON YOUR FEET
JULIAN VAUGHN TRIPPIN V RHYTHM

0 7 6

BETWEEN US
NICHOLAS COLE CUTMORE

O 9 18
DOES ANYBODY REALLY KNOW WHAT TIME IT'S?
BRIAN BROMBERG ARTISTRY/MACK AVENUE

9 8 7 A DAY IN PARIS
CRAIG SHARMAT INNERVISION

dap 12 9 YOU'RE THE ONE FOR ME
BLAKE AARON INNERVISIONO 6COUGARSR,pp,NG.o: g pROusLs

FREEMAN PEAK/EONE

NAMASTE12 10 16
KENNY G & RAHUL SHARMA CONCORD/CMG

0 13 TO M -POWERED
MARCUS ANDERSON FEAT. FOUR80EAST ANDERSON 17 4 MAGICAL
JONATHAN FRITZEN FEAT. BONEY JAMES NORDIC NIGHTS

15 14 TO SUNDAY VIBE
BEN TANKARD FEAT. TIM BOWMAN BEN.JAMINI UNIVERSAL

1113

Er 4 11

O 5 7

IDif 9

ig 6 32

2012

SOTRADITIONAL
CLASSICAL ALBUMS -

AR11ST
;ff, TIREIAPRINT&NIUMBER/OISTRIBUTINGIABEL

SOUNDTRACK
1 1 15

MOONRISE KINGDOM FOCUS FEATURES 718892/ABKCO13 WKS

VARIOUS ARTISTS
2

26 UFESCAPES CIASOCAL STRESS PILIEJESCAPES SONELIK/30 LIECIA

i8 J LIM
BEETHOVEN: COMPLETE PIMIO SONATAS EMI CLASSICS DIGITAL Q(

19

36

10 21

pro 11 13

ERIC WHITACRE
WATER NIGHT DECCA 016636

DAVID GARRETT/ROYAL PHILHARMONIC ORCHESTRA

LEGACY. BEETHOVEN VIOLN CONCERTOANISLERDECCA 0168P1

=MORAIONTABERNACIECROIRIORCHESTRAATTEMPIESOUARE ia

THIS IS THE CHRIST MORMON TABERNACLE CHOIR N355%2

7 26 ZUILIBAREYIJUNMARKIANDIANAPOLISSYMPRONYORCHESTRA

" DVORAK. CELLO CONCERTO TELARC 32927/CONCORD

AVI AVITAL
BACH DG 0168OUDECCA CLASSICS

7:7 DAVID GREILSAMMER
BAROQUE COINERSIONSSOM CLASSICAL 97939SOHY MASTERWORKS L

is AUDIOMACHINE
EPICA AUDIOMACHINE 71181

BARTISTEg ETRE DiPRiNTSAMBER/DIS1111131111AGIABEL

IL VOLO
1 1 27

1.1010-INGSRSIONNIONSWIDNBITOINGGIOGINEL5 WKS

2
71

IL VOLO
IL VOLO OPERA BLUE&GATICAAIENTORGEFFEN 015517/16A

ANDREA BOCELLI
CONCERTO, ONE NIGHT IN CENTRAL PAINSUGAR015977/DECCA

JACKIE EVANCHO
DREAM WITH ME SYCO 8706I/COLUMBIA

IIWICKED GAME SYCO 964481COLUMBIA

4 43 IL DIVO , 30 THE PIANO GUYS
HITS VOLUME 1 THE PIANO GUYS 3752 EX

ID 8 - THE GREATEST VIDEO GAME MUSIC X5 114
4.3 LONDON PHILHARMONIC ORCH.

11)9
58

2CELLOS
2CELLOS MASTERWORKS 91011/SONY MASTERWORKS

10 45 YO-YOMAISTUARTDUNCAPHEDGARMEYER/CHMSTHILE

THE MATRON° SESSWIS SCA, CANAL 81116SONY MESIENAGR<S

6 JIM BRICKMAN
ROMANZA SOMERSET 56142 EX

ID 5 42

3 55

o®

DANIEL BARENBOIM
BEETHOVEN FOR ALL DECCAIDG 016871/DECCA CLASSICS

MILOS KARADAGLIC
PASION MERCURY CLASSICNDG 017030/DECCA CLASSICS

AUDIOMACHINE
CHRONICLES AUDIOMACHINE 74741

SOUNDTRACK
DOWNTON ABBEY CARNIVALMASTERPIECE 0162ECIDECCA

MORMON TABERNACLE CHOIR
GLORY' MUSIC OF REJOICING /AMNION TABERNACLE CHOIR 5S63)64

U

.7 1 12 73 ALFIE BOE
ALFIE OECCA 016422

12 13 9
NOAH STEWART
NOAH VERVE 0170I2NG

13 T4 55 IL VOLO
MAXI LOON EN ESPANOLOPEPASLUESGATICANNIOREFFIBIOISIGULIN

O 15 44
TORI AMOS
NIGHT OF HUNTERS DG 015849"/DECCA

15 NATHAN PACHECO
NIROOLICING. NAM PADICO CA AP 'DEL SERIFS 011EMENEHAMSKA

0 WORLD ALBUMS -

1

2 2

3 5

t
/5. ARTIST
gg mu IMPRINT& MAIM /DISTIlleUTING LABEL

DEAD CAN DANCE
ANASTASIS PIAS 55.

#1
3 WKS

PSY
ISIX RULES): PART YG DIGITAL EX

27 CELTIC THUNDER
VOYAGE CELTIC THUNDER 016471/DECCA

6
32

CELTIC WOMAN
BELIEVE MANHATTAN 79660

NEW
LUCIANA SOUZA
DUOS III SUNNYSIDE 1315

ANTIBALAS6 4 4
ANTIBALAS OAPTONE o2r

7 3 5 GAELIC STORM
CHICKEN BOXER LOST AGAIN 20061

8 7 6 THE VERY BEST
PATPATMK MOSIII MOSIII 4953791"/COOPERATIVE

LIONEL LOUEKE
HERITAGE BLUE NOTE 27742 ii VARIOUS ARTISTS
CAFE CON MUSICA NATIONAL 20078 DUSTARBUCKS

11 10 24 VARIOUS ARTISTS
INESCAPES WIRER FAVORRES JUST MAX WU M007 IJEDIASIMIN

12 9 41 SOUNDTRACK
THE DES COIDAJOS FOXSOW CLASSICAL %%SOW MASTERWORKS

13 8 5 CELTIC THUNDER
VOYAGE II CELTIC THUNDEFVDECCA 017223 EMIG

14 13 24 VARIOUS ARTISTS
LIFESCAPEE AFTERNOON IN PARIS MOOD MEDIA 59097 SI

12 5 SOUNDTRACK
THE DICTATOR PARAMOUNT DIGITAL EVALADEEN

Data for week of SEPTEMBER 15, 2012 I For chart reprints call 212.493.4023 Go to www.billboard.biz for complete chart data 61
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SoundSam

Ct HOT LATIN SONGS -

TITLE
5 g .7, ARTIST IMPRINT/PROMOTION LABEL

O 24 8
1 /3 HASTAQUETECONOCI

MANA WARNER LATINA

NO ME COMPARES
ALEJANDRO SAPS UNIVERSAL MUSIC LATINOMMLE

2 7

3 2 15

O 5 17

5 4 12

6 6 32

7 3 18

O 18 5

O 8 18

10 9 35

11 7 27

12 13 30

13 10 8

1 4 11 7

1 5 14 39

O 23 8

 16 5

18 15 19

19 17 5

O 25 12

21 20 14

22 22 20

O 26 4

O 29 11

25 12 12

O 28

O 34

28 27

O 46
0 33
O 38
O 37
O 49
0 47

16

17j

8

4

6

7

2

4

2

35 31 5

0
O 41 19

38 30 18

O 43 17

O 40 2

O 45 13

O 44 10

43 36 12

44 35

45 39 5

46 42

HOT SHOT
OEM

MIRANDO AL CIELO
ROBERTO TAPIA FONOVISNUMLE

SIN RESPIRACION
BANDA ELRECODO DE CRUZ WARRAGA FONOVISNUMLE

PASARELA
DADDY YANKEE ELCARTEL/CAPITOLIATIN

AMOR CONFUSO
ERARDO ORTIZ DEUSONYMUSIC LATIN

HASTA QUE SALGA EL SOL
DON OMAR ORFANATO/MACHETEAME

ALGO ME GUSTA DE TI
WIS N & YANDEL FEAT.CHRIS BROWN & T -PAIN MACHETEALMLE

INCONDICIONAL
PRINCE ROYCE TOP STOP

DUTTY LOVE
DON OMAR FEAT. NATTY NATASHA ORFANATO/MACHEIEUMLE

Al SE EU TE PEGO
MICHELTELO PANTANNAURGEJSONY MUSIC LATIN

UN HOMBRE NORMAL
ESPINOZA PAZ VIDEOMAX/DISA/UMLE

GENTE BATALLOSA
CALIBRE 50 FEAT. BANDACARNAVAL DISNUMLE

CABECITA DURA
LA ARROLUWORABANDAEWMON DE RENECAMA010 ',SAVO'

BAILANDO POR EL MUNDO
JUAN MAGAN FEAT. Pff BULL & EL CATA SONY M USIC LATIN

EL BUEN EJEMPLO
CALIBRE SO DISAIUMLE

TE QUIERO
ARJONA METAMORFOSIS

EL PASADO ES PASADO
LA ADICTIVA BANDA SAN JOSE DE MESIUAS SONY MUSIC LATIN

BALADA (TCHERERE TCHE TCHE)
USTTAIKI UNA PANTANNAUFIGE/SOM UVRE/SONYMUSIC LATIN

ERES MI SUENO
FONSECA PROYECTO NASH/RANDY/SONY MUSIC LATIN

WHERE HAVE YOU BEEN
RIHANNA SRP/DEFJAMADJMG

LA MOSCA
LOS HOROSCOPOSDEDURANGOFEATCHUY LEARPAGA FONCMSAVOLE

DIOSA DE LOS CORAZONES
KEN -Y, ZION. LOBO. LENNOX ARCANGEL & RKM PINA

TE MIRABAS MAS BONITA
CHUY UZARRAGAY SU BAN DATIERRA SINAWENSE DISNUMLE

DAME LA OLA
TITO "EL BAMBINO" SIENTE

ESTILO ITALIANO
JESUS OJEDAY SUS PARIENTES DISCOS SOLCONOVISNUMLE

LLUEVE
INTOCABLE GOOD I

WILL U STILL LOVE ME TOMORROW
LESLIE GRACE TOP STOP

YA TE OLVIDE
Y UR IDIA SONY MUSIC LATIN

ECHA PA'LLA (MANOS PA'RRIBA)
P ff BULL MR3ONFAMOUS ARTIST/SONY MUSIC LATIN

GOIN' IN
JENNIFER LOPEZ FEAT. FLORIDA ISLANDADJMG

5

MI PROMESA
PESADO DISAIUKILE

WHISTLE
FLORIDA POE BOY/ATLANTIC

NO SIGUE MODAS A.K.A. ELLA NO SIGUE MODAS
DON OMAR FEAT. JUAN MAGAN ORFANATO/MACHETFJUMLE

365 DIAS
LOS TUCANES DE TUUANA FONOVISNUMLE

NO TE DEJARE DE AMAR
MAFRO SPANGUSRSLYSAL

DANCE AGAIN
JENNIFER LOPEZ FEAT. PITBUU. EPIC

LA DIABLA
ROMEO SANTOS SONY MUSIC LATIN

DESCUIDE
MONTEZ DE DURANGO VNA/SONYMUSIC LATIN

SOLO VINE A DESPEDIRME
GERARD00RTIZ DEUSONYMUSIC LATIN

QUE PENSABAS?
HORACIO PALENCIA FONOVISXWALE

DISENAME
JOAN SEBASTIAN FA SISKALONA

LAS MORENAS
EL COYOTE Y SU BANDA TIERRA SANTA ISANOREKIA

TE VOY A AMAR
AXEL UNIVERSAL MUSIC LATINO/UMLE

EN EL AMOR HAY QUE PERDONAR
BEUNDA CAPITOL LATIN

2 DONDE ESTES LLEGARE
ALEXIS& ROO SONY MUSIC LATIN

ONE MORE NIGHT
MAROON 5 A&MOCTONEANTERSCOPE

ALGUIEN
KANY GARCIA SONYMUSIC LATIN 

13
ELLA LO QUE QUIERE ES SALSA
VICTOR 0WILEUFFEKVIXDO&JONBL&RAFILYKLYAVLSOANMUSIC

50 32 14
LA DE LA MALA SUERTE
JESSE & JOY WARNER LATINA

Jenni Rivera's Joyas Prestadas: Pop surges

43-4 on Top Latin Albums as a deluxe CD/

DVD edition boosts sales by 350% to 2,000

units. Prestadas was originally released in

December in pop and banda versions, the

latter so far outselling the former 58,000

to 39,000, according to Nielsen SoundScan.

0 TOP LATIN ALBUMS -

1.3,3 ARTIST
53 3o TITLE IMPRINT/DISTRIBUTING LABEL

O123 MANA
EJOUADOS ES LA BAHIA WARNER LATINA 53216

2 1

2 VARIOUS ARTISTS
LA FORMULATHE COMPANY PI NA 702CIL4SONYMUSIC LATIN

9 WISIN & YANDEL
LI DERES MACHE11016992/UMLE

11 7

3 2

O 43 27 m JENNI RIVERA
JOYAS PRESTADAS: POP FONOVISA35466GUMLE 4 43 ROMEO SANTOS

FORMULA VOL1 SONY MUSIC LATI N 62046

6 6 21
PRINCE ROYCE
PHASE II TOP STOP530077/AG

3
2 PESADO

MI PROMESA DISA 017195/UMLE

INTO2 NEW GENERATION CRFANATOMACHEIE 016329/UMLE
8 5 18

DON OMAR

9 8

O 11
O 35 41

PACE JENNI RIVERA
SETTER JOYAS PRESIADAS BANDA

17 LOS BUKIS
CONOG 25 DOM FONOVISA01035GUMLE

3 JULION ALVAREZY SU NORTENO BANDA
EN VIVO CASA 01723ZUMI F

12 9 6
ROBERTO TAPIA
EL MUCHACHO FONOVISA01703SUMLE

13 7 95 SHAKIRA
SALE EL SOL EPIC 77433/SONY MUSIC LATIN

14 10
9 JESUS OJEDA V SUS PARIENTES

ESTILOITAUANO DISCOS SOVONOVISA 017I4M/MLE

O 13 17 CONJUNTO PRIMAVERA
ICONOS:25 EXITOS FONOVISA0168607JMLE

O 18 2
HECTOR ACOSTA
ccnaccomassfoommaiustuxurmatziormonfia

e 22

18 14

19 20

20 16 24

29 JESSE & JOY
CON OUIEN SE °UEDA EL PERIM WARNER LATIALA GSY/7

MARCO ANTONIO SOLIS
U NA NOCHE DE WW1 HABARI/FONOVISAOLTONUMLE

LA ARROLLADORA BANDA EL LIMON DE RENE CAMACHO

CONOS 20 EXITOS DUSA 017115,4)AILE

EL TRONO DE MEXICO
LO MEJOR DE ELTRONO DE M DOCO FLAMM 016614A/MLE

3BALLMTY
INTENTALO FONOVISA354663/UMLE

LOS INQUIETOS DEL NORTE
u6N06666tE16GROM6666Bia7S6r6i666AitSCIAMWO

CAMILA
DEJARTE DE AMAR SONY MUSIC LATIN 59881

LUCERO & JOAN SEBASTIAN
UN Ur JO SKALONABAS

CAMILO SESTO
20 GRANDES EXITOS VERSE 9060

LA ARROLLADORA BANDA EL LIMON DE RENE CAMACHO

10

4

21 17 39

22 19

O 27 130

 24 15

0 45
26 23 32

27 25 5

0 30 13

29 21 8

30 28 31

® 29 10

O 33 48

33 12

O 40
35 36

36 26

37 31

38 15

39 37

34

53

42

48

38

49

44

51

55

62

6

2

14

52

7

28

69

2

91

5

26

27

4

73

11

4

4

26

26,

IRREVERSIBLE_2012 DISA016451GIMLE

LOS YONIC'S
ICONOS:25 EXITOS FONOViSA017138/UMLE

LOS HOROSCOPOS DE DURANGO
VEIIASP9DBUENASPKP51FAR FONCRASAO1B343/UMLE

CONJUNTO ATARDECER
OE MIL MANERAS.. SIN UMITES DISA0169213/UMLE

VARIOUS ARTISTS
LASBANDASROMANTICASDEMENCAS)12DISA016382JUNLE

EL TRONO DE MEXICO
A CORAZON ADIEU° FONOVISA 016:644.10ILE

ARJONA
INDEPENOLENTE METAMORFOSISS291111NJARNERLATINA

JUANES
766PF6SM.6.66SMUMMENW5,66.MUSICIA11,400166011611

GERARDO ORTIZ
ENTRE DIOS Y EL DIABLO 0E191251/SONY MUSIC LATIN

BANDA CARNAVAL
MAXIMO NIVEL DI SA 016934,41MLE

ESPINOZA PAZ
UN HOMBRE NORMAL VIDEOMAX/DISA 016.594/UMLE

TIERRA CALI
LASGLOCENAOSOCRRA4TEMUSCUM6O11ANCIA103(611331AILE

IVY QUEEN
MUSA MUSR/B4BAJS/C/UNIVERSAL MUSICLANCE65193UMLE

DON OMAR
MEET THE ORPHANS ORFANATONACHETE014957AIMIE

KANY GARCIA
KANY GARCIA SONY MUSIC LATIN 40342

YURIDIA
PARA MI SONY MUSIC LATIN 92107

CALIBRE 50
EL BUEN EDAM DISA016554UMLE

LOS RIELEROS DEL NORTE
ICONOS:25 EXITOS FONOVISA017137/UMLE

MANA
DRAMAY LUZ WARNER LATINA 521330

VARIOUS ARTISTS
CAFE CON MUSICA NATIONAL 20078 EX/STARBUCKS

LOS HEREDEROS DE NUEVO LEON
A PAMIR DE AHORA SERCA 6951

GRUPO MONTEZ DE DURANGO
CONOS:25 EXITOS DIU 017114AIMLE

DIEGO VERDAGUER
vOLVERE DIEGO VERDAGUER EN LOS 70'S DIAM 8538

LOS TEMERARIOS
30 ANNERSARIO DISA 016641 /UMLE

EDDIE MONTALVO
DESDE NUEVA YORK A PUERTO RICO SENOR MARCHA BEG9

Wisin & Yandel notch their 21st top 10

on Hot Latin Songs as "Algo Me Gusta de

Ti," featuring Chris Brown and T -Pain,

moves 18-8. The song, up 30% in audience

impressions to 7.6 million, gives Brown

his second top 10 on the survey (both

occurring this year) and T -Pain his first.

0REGIONAL MEXICAN
AIRPLAY

.111 `5 TITLE
43 S3 3o ARTIST IMPRINT/PROMOTION LABEL

1 1 18
ROBERTO TAPIA FONOVISNUMLE

2

3

4

5

6

2 27

3 33

4 12

6 33

5 12

0 11 11

8

9

10

11

13

15

16

18

19

O

9 31

7 24

10 23

8 39

12 16

18 22

17 11

13 33

14 13

19 3

16 20

20 15

22 6

MIRANDO AL CIELO
2 WKS

SIN RESPIRACION
BANDA EL RECODO DE CRUZ LIZARRAGA FONOVISNUMLE

AMOR CONFUSO
GERARDO ORTIZ DEUSONY MUSIC LATIN

GENTE BATALLOSA
CAUB RE 93 FEAT. BANDA CARNAVAL ()ISM/NILE

UN HOMBRE NORMAL
ESPINOZA PAZ VIDEOMAX/DISA LE

CABECITA DURA
LA ARROLIADORABANDA EL LIMON DE RENE CAMACHO T SA,V,11 F

13 EL BUEN EJEMPLO
FAUBRE SO DiSA,'UNILE

LO QUE PIENSO DE TI
BANDA CARNAVAL DISNUMLE

EL PASADO ES PASADO
LA ADICTIVABANDA SAN JOSE DE MESILLAS SONY MUSIC LATIN

LA MOSCA
LOSHOROSCOPOSCCOURANGOFEAT.CHUYLIZARRAGA FONOVISMIMLE

LLAMADA DE MI EX
LAARROUADORABANDA EL UMON DE RULLECAMACHO DtSA/LPVILE

TE MIRABAS MAS BONITA
CHUM LIZARRAGA Y SU BANDATIERRASINALOENSE DISNUMLE

LLUEVE
INTOCABLE GOOD

MI PROMESA
PESADO OISNLIMLE

EL MEJOR PERFUME
IAORIGNALBANDAELISKIN DESALVADOR =FIRMA FONVASOMLE

365 DIAS
LOS TUCANES DETLJUANA FONOVISAANLE

SOLO VINE A DESPEDIRME
GERARDO OFMZ DEL/SONYMUSIC LATIN

LAS MORENAS
ELCOYOTEY SU BANDATIERRA SANTA ISNMORENA

DISENAME
JOAN SEBASTIAN FA S/SKALONA

EN RESUMEN
BANDA LOS RECODITOS DISNUMLE

0 TROPICAL
.4. AIRPLAY'"

ef,5 TITLE
O ARTIST IMPRINT/PROMOTION IABEL

O 20 1 1 El NO TE DEJARE DE AMAR
MAFRO SPANGUSH GLOBAL

O HASTA QUE TE CONOCI
NIANAWARICILATINA

3 2 23 INCONDICIONAL
PRINCE ROYCE TOP STOP

O 9 1, ERES MI SUENO
FONSECA PROYECTO NASH/HAN DV/SONY MUSIC LATIN

0 14 5 ESTA NOCHE SI
REY RULZ LUNA NEGRA

6
PASARELA

3
10

DADDY YANKEE ELCARIELCAPITOL LATiN

14
HASTA QUE SALGA EL SOL

DON OMAR OREANATO/MACH ETEMALE

DAME LA OLA
8 7 12

TITO "EL BAMBINO" SIEN1E

9 10 22
ELLA LO QUE QUIERE ES SALSA

VICECMIWIEJEFFAIVOGIO&JONIEWSNYINKRAWSONYRISICIA114

10 1 5
NO ME COMPARES

ALEJANDRO SANZ UNIVERSAL MUSIC LATI NOAJKILE

11 4 5
COMO YO
LOS CADILIACS CROSSOVER

41) 22 4
MI VIDA ERES TU
NKLABE NUU FE/SONY MUSIC LATIN

13 8 8
WILL U STILL LOVE ME TOMORROW
LESLIE GRACE TOP STOP ,, 5 DIOSA DE LOS CORAZONES
KEN -Y, ZION, LOBO.LENNOX ARCANGEL & RKM PINA

15 5 14 JUST THE WAY YOU ARE
KARLOS ROSE JR

19
5

ALGO ME GUSTA DE TI
WISIN&YANDEL FEAT. CHRIS BROWN & T -PAIN MACHETEUMLE

17 12 20
LA DIABLA

ROMEO SANTOS SONY AIUSIC LATIN

18 17 6
DONDE ESTES LLEGARE

ALFJOS& RDO SONY MUSIC LATIN

19
=CUANDO ME MUERA

WILLIE COLON 786/LW

20 16 5
TE QUIERO
ARJONA METAMORCOSIS

2 1 9

11111101
O

7

8

9

10

0

15

0
17

0
0

28

19

34

10

4 11

5 12

10 42

6 22

13 5

17 12

15 14

19 7

11 10

22 8

14 12

20 3

26 6

29 3

TITLE
ARTIST IMPRINT/PROMOTION LABEL.

HASTA QUE TE CONOCI I
MANA WARNER LATINA

NO ME COMPARES
ALEJANDRO SAM UNIVERSAL MUSIC LATINO/UMLE

Al SE EU TE PEGO
M MEL TELO PANTANNAURGE/SONYMUSICLATIN

HASTA QUE SALGA EL SOL
DON OMAR ORFANATO/MACHETEAME

DUTTY LOVE
DON OMAR FEAT. NAM' NATASHA ORFANATONACHETE/UMLE

TE QUIERO
ARJONA METAMORFOSIS

BALADA (TCHERERE TCHE TCHE)
GUSTTAVOUMAPANEANNAURGEJSCIVIUMISONNMUSICLATIN

PASARELA
DADDY YANKEE El CARTEUCAPITOL LATIN

BAILANDO POR EL MUNDO
JUAN MAGAN FEAT. PITBULL & EL CATA SONY MUSIC LATIN

ADDICTED TO YOU
SHAKIRA EPIC/SONY MUSIC LATIN

ALGO ME GUSTA DE TI
INISIN&YANDEL FEAT. CHRIS BROWN & T PAIN MACHETEUMLE

YA TE OLVIDE
YURIDIA SONYMUSIC LATIN

INCONDICIONAL
PRINCE ROYCE TOP STOP

ECHA PA'LLA (MANOS PA'RRIBA)
PROWL MR.305/FAMOUS ARRST/SONYMUSICIAGN

TE VOY A AMAR
AXEL UNNF_RSAL MUSIC LATINO/UMLE

GOIN' IN
JENNIFER LOPEZ FEAT. FLO RIDA ISIANDADJMG

WHERE HAVE YOU BEEN
RI HANNA SRP/DEFJAMADJMG

ALGUIEN
KANT GARCIA SONYMUSIC LATIN

WHISTLE
FLORIDA POE8OWAILANTIC

NO SIGUE MODAS A.K.A. ELLA NO SIGUE MODAS
DON OMAR FEAT. JUAN MACON ORAANATONACHETEIJMIF

OS TITLE
53 gg ARTIST IMPRINT/PROMOTION LABEL

2 PASARELA
DADDY YANKEE EL CARIEUCAPMXIARN

2 1 22

O 7

4 3 42

5 4 41

O "
7 7 48

O 8 18

O 10 15

O 16 10

11 9 13

12 11 21

O 12 7

O 17 10

15 14 12

1 6 15 14

O 18 5

O 20 19

O 23 5

HASTA QUE SALGA EL SOL
DON OMAR OREANATO/MACHETENNLE

ALGO ME GUSTA DE TI
VVLSIN & YANDEL FEAT. CHRIS BROWN 8, T -PAIN MACHETE/MILE

DUTTY LOVE
DON OMAR FEAT. NATTY NATASHA ORFANATONACHETIAJMLE

BAILANDO POR EL MUNDO
JUAN MAGAN FEAT. PITBUU.& EL CATA SONY MUSIC LATIN

DIOSA DE LOS CORAZONES
KEN -Y, not LOBO, LENNOX ARCANGEL& RKM PINA

LOVUMBA (PRESTIGE)
DADDY YANKEE CL CARTEL/CAPITOL LATIN

ECHA PA'LLA (MANOS PA'RRIBA)

NO SIGUE MODAS A.K.A. ELLA NO SIGUE MODAS 7-4

DON (OMAR FEAT. JUAN MAGAN ORFANATOMACHETENMLE

PITBULL MR 3:6TAMOUS ARTIST/SONY MUSIC LATIN

13
NO TE DEJARE DE AMAR
MAFRO SPANGLISH GLOBAL

DONDE ESTES LLEGARE
ALEXIS & RDO SONY MUSIC LATIN

FOLLOW THE LEADER
WISIN & YANDEL. JENNIFER LOPQ MACHETEUMLE

AYANTAME
ILEGALES FEAT. EL POTRO AU/ARF2 SUMMA

NOCHE DE PLACER
ALEX SENSATION FEAT. DAVID ALEX SENSATION

NO SE VE
FRONTIEL FEAT. DE LA OH ETTO CIFRE

LUNA LLENA
BABY RASTA& GRINGO DUARS

TACATA'
TACABRO DANCE AND LOVF.A..TRA

WE'RE GONNA FLY
OKUBA MY HIT

NORESTE CALIENTE
A BAND OF BITCHES APODACNSONY MUSIC LATIN

CANTAZO
ZION& LENNOX FEAT. YOMO MNA

-1=1711131ITIMEirl

MANA DOUBLES UP AT NO.1
Mani concurrently rises to No. 1 on Hot Latin Songs and Top Latin
Albums as "Hasta Que Te Conoci" flies 241 while Exiliados Es Is
Bahia: Lo Mejor de Mand I, a compilation of its greatest hits plus
two new tracks, debuts at No. 1. "Hasta" is the band's ninth No. 1
on the songs ranking, tying it with Wisin & Yandel for the most aces

among duos or groups in the chart's lifetime, while Mani's new set
increases its No. 1 album tally to seven. -Karinah Santiago
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WINGS
LITTLE MIX SYCO

1 14

SEPTEMBER 15.2012

2 1
BOM BOM

SAM AND THE WOMP STIFF/0 NE MORE TUNE

3 4 GOOD TIME
OWL CITY & CARLY RAE JEPSEN 604/SCHOOLBOY

4 3 ONE DAY / RECKONING SONG
ASAF ARISEN & 1HE MOJOS FOUR

5 2 HOW WE DO (PARTY)
FUTA ORA ROC NATION

.54,4 HARDER THAN YOU THINK
PUBUC ENEMY SLAM J AMZ

7 CALL ME MAYBE
CARLY RAE JEPSEN 604/SCHOOLBOY

8 7 SPECTRUM (SAY MY NAME)
FLORENCE.THE MACHINE ISLAND

9 17 LITTLE TALKS
OF MONSTERSAND MEN SKRIMS1 ElIF LAEKJARAS I

10 5 READ ALL ABOUT IT, PT. III
EMI SANDE VIRGIN

()CANADA

(NIELSEN SOUNDSCAN) SEPTEMBER 15.2012

1 NEW HAVOC AND BRIGHT LIGHTS
ALAN'S MORISSETTE

2 NEw NOW! 20
VARIOUS ARTISTS EMI

3 NEW DOPE SICK
MADCHILD BATTLE AXE

4 WELCOME TO: OUR HOUSE
SLAUGHTERHOUSE SHADY/INTERSCOPE

5 3 21D

6 2
UP ALL NIGHT
ONE DIRECTION SYCO/COLUMBIA

7 6
SOME NIGHTS
FUN. FUELED BY RAMEN

8 4
OVEREXPOSED
MAROON SA&M/OCTONE

9 5 BELIEVE
JUSTIN BIEBER SCHOOLBOY/RAYMOND BRAUN/ISLAND

1 , 7 WILD ONES
FLORIDA POE BOY/ATLANTIC

<--.) BRAZIL

°JAPAN
BILLBOARD JAPAN HOT 100

IJHAP S"/ "INT'I jE DH CA "AANPA SEPTEMBER 15.2012

1 46 GINGHAM CHECK
AKEI48 KING

2 NEW YORU NO ODORIKO
SAKANACTKIN VICTOR

3
97

THE OVER
UVERWORLD SONY

4 , SHE'S BACK
INFINITE WOOLEN

 KOKORO NO HANE
KOBUKURO WARNER

6 TADANARANU KANKEI
TOKYO WHEN EMI

7 17 NAITATTE
NAOTO INTI RAYMI UNIVERSAL

8 2 THE BEGINNING
ONE OK ROCK A. SKETCH

9 6
WHAT MAKES YOU BEAUTIFUL
ONE DIRECTION SONY

10 12 GOOD TIME
OWL CITY & CARLY RAEJEPSEN UNIVERSAL

COKOREA
BILLBOARD KOREA K -POP HOT 100

AS (BILLBOARD KOREA) SEPTEMBER 15, 2012

23
ALL FOR YOU
SEO IN KOOCIONG EUNJ JELLYFISH ENT SIR CU BE ENT.

2 2 GANGNAM STYLE
PSY CJ E&M & BON FACTORY

3 1

I NEED YOU
HUH OAK 21A V1EWGA ENTERTAINMENT

4 3 PANDORA
KARA DSP MEDIA

5 NEW THAT XX
G-DRAGONYG ENTERTAINMENT

6 4

7

8

9

10

6

MY LOVE
LEE JONG IITUN (OF CNBLUE) HWA & DAM PICTURES

ONLY ONE
BOA SM ENTERTAINMENT

BEAUTIFUL NIGHT
BEAST CUBE ENTERTAINMENT

LOVING U
SISTAR STARSHIP ENTERTAINMENT

WHAT SHOULD HAVE BEEN
PSY IFT.LENA PARK) THE GROOVE ENT & HUB ENT.

SPAIN

GERMANY imsF

rS g (MEDIA CONTROL) SEPTEMBER 15.2012

1 NEw HALLO WELT!
PAAX HERRE NESOLA

2 HAVOC AND BRIGHT LIGHTS
AL/W SMONSSETTECOLLECTNE SOUNDKOLUMBIA

3 1

PROJEKT SEEROSENTEICH
PHIUPP POISEL GRONLA ND

4 3 RAOP
CRO CHIMPERATOR

NEW TAACT I
EAR

6 NEW FOUR
BLOC PARTY FRE NCH KIS S/CO.OPERATIVE

7 NEw THE SOUL SESSIONS: VOL. 2
JOSS STONE SION ED/S-CURVE

8 15 LICHTER DER STADT
UNHEIUG INTERSTARIFANSATION

9 BIS ANS ENDE DER ZEIT
AMIGOS VM

10 7 BALLAST DER REPUBLIK
DIETOTENHOSENJKP

AUSTRALIA

g(ARIA)

BIRDY
BIRDY 14T11 FLOOR

2 1

SEPTEMBER 15.2012

THE SAPPHIRES
SOUNDTRACK SONY MUSIC

3 NEW TIMOMATIC
TIMOMATIC SONY MUSIC

4 9

5 5

6 10

7 8

8 6

9 4

10 RE

THE OL' RAZZLE DAZZLE
MISSY HIGG INS ELEVEN

ED SHEERAN ASYLUM

MY JOURNEY
KARISE EDEN MERCURY

OVEREXPOSED
MAROON SA&M/OCTONE

SOME NIGHTS
FUN. FUELED BY RAMEN

ELVIS BY REOUEST THE AUSTRALIAN FAN EDITION

ELVIS PRESLEY RCA/LEGACY

UP ALL NIGHT
ONE DIRECTION SYCO

+ SWITZERLAND
=IMMCIE12111 =MIE==== IN::1:117333:11E

g (APBD/NIELSEN) AUGUST 19, 2012

1 MEUS ENCANTOS
PAULA FERNANDES UNIVERSAL

2 2 CARROSSEL
VARIOUS ARTISTS BUILDING

3 AVENIDA BRASIL: NACIONAL
VARIOUS ARTISTS SOM LIVRE

4 7
OUSADIA E ELEGRIA
THIAGUINHOSOM LIVRE

5 NEw AVENIDA BRASIL:INTERNACIONAL
VARIOUS ARTISTS SO M LIVRE

6 RE
PAULA FERNANDES AO VIVO
PAULA FERNANDES UNIVERSAL

7 QUANDO CHEGA A NOITE
LUAN SANTANA SOM LIVRE

8 RE RAGA NEGRA E AMIGOS AO VIVO
RACA NEGRA SOM LIVRE

SORRISO 15 ANOS
SORRISOMAROTOSOM LIVRE

9 NEW

10 NA PEGADA DO ARROCHA
VARIOUS ARTISTS SOM LIVRE

MEXICO
IMMIMIE=1
el (NIELSEN SEPTEMBER 15, 2012

1 1

WHERE HAVE YOU BEEN

2 2

3 5

4 6

5 9

6 4

7 10

8 8

9 7

10 3

RIHANNA SRP/DEF JAM

AIRE SOY
MIGUEL BOSE & XIMENA SARINANA WARNER

CABECITA DURA
tAARROLUIDOKABANDAELUMONDERENECANACHODISA

WIDE AWAKE
KATY PERRY CAPITOL

HASTA QUE TE CONOCI
MANE WARNER

CALL ME MAYBE
CARLY RAE JEPSEN 604/SCH 00LBOYANTERSCOPE

CHASING THE SUN
THE WANTED GLOBAL TALENT/MERCURY

NO ME COMPARES
ALEJANDRO SANZ UNIVERSAL

EN ELAMOR HAY QUE PERDONAR
BEUNDA CAPITOL

WILD ONES
FLORIDA FEATURING SIA POE BOY/ATLANTIC

.41

2
JOSE DE RICO FT. HENRY MENDEZ ROSTER

(NIELSEN SOUNDSCAN

INTERNATIONAL) SEPTEMBER 15, 2012

TE VOY A ESPERAR
JUAN MAGAN FT. BEUNDA SONY MUSIC

3

4

5

6

KAYOS DE SOL

TE HE ECHADO DE MENOS
" PABLO ALBORAN TRIMECA

TACATA'
TACABRO DANCE AND LOVE

7 SOMEBODY THAT I USED TO KNOW
GOTYE FT. KIMBRA SAMPLES N' SECONDS/ELEVEN

6
LOVUMBA (PRESTIGE)
DADDY YANKEE EL CARTEL

5 CALL ME MAYBE
CARLY RAEJEPSEN 694/SCHOOLBOY

8 2 DANCE AGAIN
JENNIFER LOPEZ Ft PITBULL EPIC

9 9
EUPHORIA
LOREEN WARNER

10 NEw WHISTLE
FLORIDA POE BOY

IRELAND11:1=13:

2

3

4

5

,.);), 1, I, inLEELRSNE ANTS, 00NUANLD, SCAN

NEw HALL OF FAME
THE SCRIPT FT. WILLIAM PHON °GENIC

SEPTEMBER 15.2012

2 WINGS
LIME MIX SYCO

1 LITTLE TALKS
OF MONSTERS AND MEN SKRIMSL E H F LAEKJARAS 1

5 I FOLLOW RIVERS
LYKKEU LL RECORDINGS

HOW WE DO (PARTY)
RITA ORA ROC NATION

6 NEw BOM BOM
SAM AND THE WOMP STIFF/ONE MORE TUNE

7 a
SPECTRUM (SAY MY NAME)
FLORENCE 4. THE MACHINE ISLAND

8 TO SOME NIGHTS
FUN. FUELED BY RAMEN

9 8
WE ARE NEVER EVER GETTING BACK TOGETHER

TAYLOR SWIFT BIG MACHINE

10 6
GOOD TIME
OWL CITY & CARLY RAE JEPSEN 604/SCHOOLBOY

1 1

2 2

3 7

4 5

5

6

7

8

9

4

(NIELSEN SOUNDSCAN

INTERNATIONAL) SEPTEMBER 15, 2017

ONE DAY / RECKONING SONG
ASAFAVIDAN & THE MOJOS F OUR

2 2 I FOLLOW RIVERS
LYKKEU LL RECORDINGS

3 3

4 4

5 5

6 6

7 8

8 NEW

9 9

10 NEW

SCHAU NICHT MEHR ZURUCK
/LAVAS NA 1000

SUMMER JAM
R.I.O. FEATURING 1.I -JEAN K 0 NTOR

SKYLINE
PEGASUS NI UVE

SUMMERTIME SADNESS
LANA DEL REY POLYDOR

WHISTLE
FLORIDA POE BOY

THIS IS LOVE
WILLIAM FEATURING EVA SIMONS WI LL I AM

SHE WOLF (FALLING TO PIECES)
DAVID GUMA FEATURING SIA WHAT A MUSIC

BARA BARE BERE BERE
ALEX FERRARI JEFF

ALL

NEW ZEALAND1==l1E2=11
PIN T1 EEIRSNE ANT ,SOUNDSCAN0NA,,

SEPTEMBER 15, 2012

1

FEEL INSIDE(ANDSTUFF LIKE THAT)
THE FUGHTOFTHE CONCHORDS &GUESTSCOLLUSION

ONE MORE NIGHT
MAROON A&M/OCTONE

BOOM BOOM
JUSTICE CREW SO NY MUSIC

GOOD TIME
OWL CITY & CARLY RAE JEPSEN 604/SCHOOLBOY

WEARE NEVER EVER GETTING BACK TOGETHER
TAYLOR SWIFT BIG MACHINE

NEW BATTLE SCARS
GUY SEBASTIAN FT. LOPE FIASCO SONY MUSIC

FEEL THE LOVE
RUDIMENTAL FE JOHN NEWMAN BLACK BUTTER

HALL OF FAME
THE SCRIPT FT. WILLIAM PHONO GE N IC

6

3

8

1=10,.._, 9

AS LONG AS YOU LOVE ME
JUSTIN BIEBBFT.BIG SEANSCHOOLBOY/FIMMONDBRAUN

SOME NIGHTS
FUN. FUELED BY RAMEN

UNITED KINGDOM
11111111M13211

IE OE L K

CHARTS55

NEW ORA
RITA ORA ROC NATION /COLUMB1A

2 1

OUR VERSION OF EVENTS
EMEU SANDE VIRGIN

3 MY HEAD IS AN ANIMAL
OFMONSTERSANDIAENSKFAISLEHFLAEKARASID,PCB 17.

4 NEw DEAD IN THE BOOT
ELBOW FICTION/POLYDOR

5 2 FALL TO GRACE
PALOMA FAITH RCA

6 7
EL CAMINO
THE BLACK KEYS NONESUCH

RE ILL MANORS (SOUNDTRACK)
7 PLAN B 679/ATLANTIC

8 SOME NIGHTS
FUN. FUELED BY RAMEN

9 6 +
ED SHEERAN ASYLUM

1 0 8
TALK THAT TALK
RIHANNA SRP/DEF JAM

NETHERLANDS

.6

2

3

4

5

6

7

8

9

10

INIELSENT SOUND SCAN

53 SEPTEMBER 15, 2012

ONE DAY/RECKONING SONG
ASAFAVIDAN& THE MOJOS FOUR

2 MORE
SANDRA VAN NIEUWIAND 8BALL

10
BEAUTY & DE BRAINS
NIELSON PACEMAKER

NEw GANGNAM STYLE
PSY YG

4
EUPHORIA
LOREEN WARNER

THIS IS LOVE
WILLIAM FT. EYA SIMONS WILLIAM

SLAPELOZE NACHTEN
THE OPPOSITES TOP NOTCH

MILLION VOICES
OTTO KNOWS REFUNE

SHE WOLF (FALLING TO PIECES)
DAVID GUMA FT. SIA WHAT A MUSIC

SKY ON FIRE
HANDSOME POETS PENNIES FROM HEAVEN

I BELGIUM
DIGITAL SONGS

g 1 a
NIELSEN SOUNDSCAN

INTERNATIONAL) SEPTEMBER 15, nu

1
ONE DAY/RECKONING SONG
ASAF AVI DAN & THE MOJOS FOUR

2 3 SPECTRUM (SAY MY NAME)
FLORENCE .1. THE MACHINE ISLAND

3 2 THIS IS LOVE
WILLIAM FT. EYA SIMONS WILLIAM

4 7 MILLION VOICES
OTTO KNOWS REFUNE

5 4
CAN'T GET BETTER THAN THIS
PARACHUTE YOUTH SWEAT IT OUTI/LMFLF

6 8
GOOD TIME
OWL CITY & CARLY RAEJEPSEN 604/SCHOOLBOY

7 , GET FREE
MAJOR LAZER FT. AMBER COFFMAN DOWNTOWN

8 6
THE FEAR
BEN HOWARD TOT OU TURD

9 10 KAYOS DE SOL
JOSEDERKOFT HENFPIAENDULANUSIGUEDUSEAUMCPIDE

10 9
FEEL THE LOVE
RUDIMENTAL FT. JOHN NEWMAN BLACK BUTTER

PORTUGAL

l'INTIEELRSNEANTSH:ONUANLD SCAN

SEPTEMBER 15, 2012

1 ANDA COMIGO VER OS AVIOES
OS AZEITONAS MARIA

2 2 PERDONAME
PABLO ALBORAN CON CARMINHO TRIMECA

3 3
DANCE AGAIN

SEPTEMBER 15.2012

JENNIFER LOPEZ FT PITBULL EPIC

4 4 SOMEBODY THAT I USED TO KNOW
GONE FT. KIMBRA SAMPLES 'N' SECONDS/ELEVEN

5 7
BALADA(TCHETCHERERETCHETCHE)
GUSTTAVO UMAVIDISCO

WHISTLE
FLORIDA POE BOY

7 5 WE ARE YOUNG
FUN. FT. JANELLE MONAE FUELED BY RAMEN

PAYPHONE
MAROON 5 FT. WIZ KHAUFA A&M/OCTO N E

9 RE ALONE
UOUIDEEP BBB

10 8
PRIMAVERA
THE GIFT LA FOLIE GIFT

55 (CYTATFPII SEPTEMBER 15.2012

2 GREEK SUMMER HITS 2012
VARIOUS ARTISTS UNIVERSAL

4 BELIEVE
JUSTIN BIEBERSCHOOLBOVIANMONO BRAINISLANO

3
KRYSTALLA

GUSTTAVO UMA SOM LIVRE

6 10 SHE WOLF (FALLING TO PIECES)
DAVIE, GUMA FT. SIA WHAT A MUSIC

7 7
LITTLE TALKS
OF MONSTERS AND MEN SKRIMSL EH F LAEKJARAS 1

8 6
NON VIVO PIU SENZA TE
BIAGIO ANTONACCI IRIS

9 8 SOME NIGHTS
FUN. FUELED BY RAMEN

10 NEW WIDE AWAKE
KATY PERRY CAPITOL

+ SWEDEN
DIGITAL SONGS1411.

(NIELSEN SOUNDSCAN

INTERNATIONAL) SEPTEMBER 15, 2017

1 VA RT JAG AN GAR
STIFTELSEN MARNE

NEW HUNGRY HEARTS
2 NAUSE UNIVERSAL

3 2
SHE WOLF (FALLING TO PIECES)

1:1=Min
iii

I "N EEIRSNE ANT SI OaNUANID) SCAN SEPTEMBER 15, 0012

3 CALL ME MAYBE
CARLY RAE JEPSEN 604/SCHOOLBOY

2 t
BARA BERE
ALEX FERRARI ELECTRONEJO

3 2 THIS IS LOVE
WILLIAM FT. EVA SIMONS WI LL AM

4 NEw PURSUITOFHAPPINESS (NIGHTMARE)
OD 01.101F1 MGIMPATIOXEREAMOIGOODAINNE&SAIMOTOAN

5 SKINNY LOVE
6 BIRDY 14111 FLOOR

6 4 WATI HOUSE
SEXTON IYASSAUT \NATI B

7 5 SHE WOLF (FALLING TO PIECES)
DAVID GUETTA FT. SIA WHAT A MUSIC

8 7 PARTY SHAKER
RIO. FT. NICER ZOOLAND

9 REZUMBA HE ZUMBA HA
DJ FAMIS FLESSYNATADORS WISGUISAD M.N.IGSRCE PARTY

10 w DON'T WAKE ME UP
CHRIS BROWN RCA

I ITALY Air
DIGITAL SONGS1111. 

o8 8 I, IrEELRSNE ANT Si cONUANLO, SCAN

A3 53 SEPTEMBER 15, 2012

1 IL PULCINO PIO
PULCINO PIO GLOB0/00 IT YOURSELF

2 3

3

P.E.S.
CLUB DOGO FT. GIUUANO PALMA UNIVERSAL

CALL ME MAYBE
CARLY RAE JEPSEN 604/SCHOOLBOY

4 5 WHISTLE
FLORIDA POE BOY

5 4
BALADA(TCHETCHERERETCHETCHE)

DAVID GUMA FT. SIA WHAT A MUSIC

4 5 GREYHOUND
SWEDISH HOUSE MARA SHIA

5 3
ONE MORE NIGHT
MAROON A&M/OCTONE

6 10 SOME NIGHTS
FUN. FUELED BY RAMEN

7 6
FLYTTA PA DEJ

PANGS KIAMOS UNIVERSAL

r LAIKATRAGOUDIATHA LEOMIOZOI
DIMITRIS MITROPANOS UN IVER SAL

HE MAGGANEIES
GIANNIS HAROUUS MINOS

RE
OIAGGELOIZMNAKOMAST1NMESOGE10
LAVRENTIS MAHAIRTSAS MINOS

LIVE: PALLAS 2012
HARTS ALEXIOU & DIMITRA GALAN! MINDS

MINOS 2012: KALOKAIRI

AUNADEVECERSKIANDERSJOHANSSON ENTERPRISE

8 7
ILOVEIT
ICONA POP TEN

9 NEW ALL I WANT IS YOU
AGNES KI N G ISLAND ROCKYSTAR

10 4
DANSA PAUSA
PANETOZ PNTZ VAG EN

GREECE

2

3

4

5

6

7

8
VARIOUS ARTISTS MINOS

9 RE MYKONOS 13
VARIOUS ARTISTS UNIVERSAL

10 (8 TAFTOTITA
STELIOS ROKKOS MINOS
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2 REASONS 'April's Boy Maik, EMI/WarnerTarralane
Publishing Corp., BANNo Oaincydence Must Pub/sling.
&Neumann DMP Swigs, BMI/left Field Music, BM/
Bar Raising Tracks. EMI/Domani And Ya Majesty's Mat,
ASCAPAVB Music Corp. ASCAP/limothee PLItishing,
ENIVKyle Stevran Publishing Designee EMI), AMP, HIM
43; MB 14

365 DIAS !Primo Music. Inc. BMII LT 35
93 WAYS TO SAY GOODBYE (EMI April Musk. Inc,

ASCAP/Pmn Music, ASCAP/Siellar Songs Ltd PAS),
111, H10032

54.5411Saly/ATV Tree Publishing C.ornpaw, EMI/Dew/tame
Tunes, BWEMS Rights Managment (Ireland) Limited,
IMRO/Cneston Barn Mutt, BMI/Big White Tracks, ASCAPI.
HL, H10083

ACTIN' UP (Dead Stock Music, BMIANB Music Cop,
ASCAP/Robert Williams. ASCAP/Karim Kharbouch, ASCAP/
EMI Foray Autt, SESAC/Rico Love Is Still A Rapper.
MAC/ AMP/HI RBI' 87

ADORN (MJP Music, ASCAPI H160 53; 8I311 2
Al SE EU TE PEGO (Ed. Direto Has Autores. BUIAN

Universe' Musics, Inc, ASCANUniversal Music Publishing
Ltda BOMA! LT 11

ALGO ME GUSTA DE 71 (Universal Musics. Inc. ASCAPMN
Artist NU, Pagishing. Eimi/CaveywYrkv,sN99..A.CAN
Sung, Of /Isis sal, Inc., EIMIAlappifirh Music, MRAIni-
xerwl Music  7 Songs, BMVColture 1313,01(1 Ur Experience
PUgisking. BMI IT 8

ALGUIEN MB Music Corp, ASCAP) IT 48
ALL TIED UP (I Like Em Thicive Music, ASCAP/Beat Legends

MSc, BM VBig Kdd Mosic, BM/EM Virgin Songs Inc.,
8M11. HI. RBH 32

ALONE TOGETHER (Not listed) RBH 84
AMEN (Hobert Williams, ASCAP/Jeremih Felton, ASCAP/

Songs 0101/versa!, Inc.. BM/Live Write LLC. 8MI/EM
Batmod Music Inc., BMI/Dwane M. Weir II, BM/Sean
Mthael Atruander,ASCAP/Bughouse, ASCAP/BMG Oeysa
is. ASCAP/Snug Mlac, ASCAP/Wixan Music Publishing

ASCAP), AMP/M..11100 59, REFI 8
AMERICAN BEAUTY IChobe Mulct, BMI/Little Biscuit

emomid Catacylom, BMIMant A Fresh One
ASCAPAllack River Entertainment LC, ASCAPI

CS 411

AMOR CONFUSOIDEL Melodies. BM!) LT 6
ANGEL EYES (EMI April Music,Inc ASCAP/SunhoY Songs.

ASCAP/Gunderson Songs, ASCAP/Rodcapop Music,
ASCAP/Cal IV Songs, ASCAP), HL, H100 51

ANOTHER ROUND (EMI April Music. Inc.. ASCAP/JoeY
And Ryan Music, BMVWarnaTamerlane Publishing Corp..
Me/Culture Beyond Ur Exile: ence Publishing. EMVSongs
Of Universal, Inc.. BMVOiva One Music, ASCAP/Poison
Ink Muzik Group 1.I.C.. BM/Clark Ca hi;eti Music. Inc.
EMVUniversal Mast -Z Songs. emvm star Mister Music
Publishing, ASCAP/Aur Masters, Inc., BM Lift -trait -Solar,
ASCAP/Soy/ATV Portrati Saar. ASCAP, AMP/HL, AM 35

AS LONG AS YOU LOVE ME IFMIBackwood Music Inc,
EMI/Sinus Of Kobuk Music Publishing Amen., ht., 131N/
Sony/ATV Songs LLC, BMI/Three DiInenSon. BM1/Bieber
Toe Publishing, ASCAP/Uniiersal Masi: Corporation,
ASCAP/f F To Def Publishing. LW, BMVIre Ball IteuSiC,
EMIL HL, H1009

AT THE SAME TIME 03Am Eno Soul Music, ASCANEMI
Pail Music. Inc ASCAPAGroovewaks Entertainment,
EMI, HL. RBH 98

AWESOME (PAM Publishing, BMIA/eracity EMertainment,
LLC, BMI) AM 95

RACK/Average DS Music Publishing BM/2.1310.16C Pub
Ishing ASCAP/Mke Harnett Publishing. EMI CS 53

BAG OF MONEY (Dead Stock Music, //MIME Music Corp.,
ASCAP/Flobert Williams, ASCAP/Maytech Music Group,
ASCAP/4 Blunts Lit At Once MI sling.13MI/EMI Bladc-
wocd Must Inc.. BM/First N' Gun Publishing.BMI/Nappy-
Pub Musk, EIMI/Unnersal Must  7 Sung, Hml/Shmtann
Cooke Prodititions, BMI/Ciose Ravi Publishing, BMI/
Maybach Music Group. BMI I. AMPAIL. H1C0 71; REli 3

B AILANDO POR EL MUNDO (Cd-cionas Muskales Clip.
pees, S.L.) LT 15

BALADA ITCHE TCHERERE TCHE TCHEI (EMI April Music,
ASCAP/Som Li.103 Edicoes Musicals Ltd. SACM/

&q/AN Discos Music Publishing U.C. ASCAP) LT 19
HANDL A MAKE HER DANCE (Sounds From Eaniummets,

ASCAP/N Eat Mis c, ASCARBesemair Macha Music,
ASCAP/Tetnoise Pablt ling, 8M1/8, M.., Inc BMI/
Yosiig Money Publishing hr.. BMVWanwTamarlane
Pug Corp.. (MIL MIT. REII 26

B ATTLE SCABS Illey Lu Ou11 Music. BMIAleavy As Heaven
Mk, BM VSags Of Universal Inc.. EMI/UniversalSongs
Of PoNGram International, BMI/Lhiversal Music Publishing
Ply. Ltd APRA/Peace Ponape Music.13MI/EPAI Bleinvood
Music Inc., EMI, HL, H100 73

BEAUTIFUL SURPRISE IStudio Beast Music. BMMVamer-
Tamerlane Publishing Corp., EMI/Linden Springfield. BM/
EMI Blackwood Music Inc., EVAL AMPA-11., RBH 27

BEER MONEY (Wamer-Tamerlane Publishing Corp, WI/
Against The Wind Publishing, BMVSongs Of The Can. BW
Soutliside Independent Music Publishing, LLC, EMIAnternal
Combustion Music, BMINiden Grids Music, EM/Sags Of
Universal. Inc., EMVSags From The Eng- ne Room, BMIL
AMP/HL CS 27

BEER WITH JESUS (EMI Bladevood Most Inc., BMI/Cricket
On The Line Masc. BMV'-40 Must. 8MI/13th Avenue
Masc, TaMI/Songs of **Sonic SESAC/MeNin's Rstol
Mas c. SESACI. AMPAIL, CS 43

BEEZ IN THE TRAP (Harajuku Barbie Music. BM/Money
Mack Mcsic.13MI/Sonp Ol Universal. tic.. BMI/KanoeMu

BMI/TY Epps crisis, ASCAPL HI, 14141 42
BEU EVE IN US (Mint Factoeunes, ASCAP) REM 71
BETTER IN A BLACK DRESSIPMe Monkeys, SESAC/

Souths de Independent Music Publishing, LLC. BM/
meal Corr bustion Music, EMI/Kkkin Grids Must. EMIL
4,1P, CS 46

BIG BOOTY (Buy Boy South. ASCAP/EM Bladcwood Music
Inn. WI/ Bigumms Productions, ASCAP1, HL, REM 65

BIRTHDAY CAE 12082 Music Publishing. ASCAP/
VAI Music Cap., ASCAP/Annathi Music LLC, MANEMI

acowcud Music Inc.. BMI/Sow/ATV Tuxes LLC, ASCAP/
GloJue MusC Inc., BM/IM Panama, ASCAP/Two Wats,
ASCAP/Sungs Of Universal, Iro, BM/Culture Beyond Ur
Experience Ribliding, BMI/Jante Combs Publishing, Inc.,
EMI). AMP/HL BBB 44

B IRTHDAY SONG (Ty Fops Music, ASCAP/Please Ginner
MY Publishing Inc., BMVEMI Blackwood Music Inc. BM/
&slim Digital Music Gmup. 8MI/74f/ Bangeillago BMW
trying Must, Inc., EMIG Wheezy Publishing, BMIA6p
/Neville USA Music. EMI/Great South Bay Music. (MIL. It,
IMO 79; RBI' 17

B LOW ME (ONE LAST KISS' (EMI Blackwood Music ht.
EIMVP!nk Inside Publishiog, EMI/Kursim Music, ASCAP/EMI
April Music. Inc, ASCAPI. HL 8100 11

BLOWN AWAY (Global Dog Music, ASCAP/Lunalig. It Music
ASCAPiWords & Music, ASCAP/Big Lad Songs, ASCAP/
Angel River Songs. ASCAP), AMP. CS 10 H100 30

BORN STUMM (Money Mack Music, BIN/Close Range
Pug di/igin, 13MI/4 Bunts Lit At Cece Publishing, EMI/Fest

Guld Pablisli erg, BMII PO/l63
BOTH OF US gian Squad Met, BMVSongs Of Unhorse!,

Inc.. EMI/Snady Music Publishing, LW, BMVKasz Mune;
b ishing. ASCAP/Stephen Joshua Hill Publishing Desig

nee. BM/Jamieson Xavier Jones Publishing Cesignee, BM/
Meru Cha Cla, DAVlotzah Balls Soup. BM1Mhere Oa Kasz
A. BMI/Clarence Monogram, Ill, ASCAP/Pouves Scunds,
ASCAP/Oneirokgy Publishing. ASCAP/Prescriprion Songs.
U.C. ASCAPI. /IL 11100 81

EL BUEN EJEMPLO (Duke Maria Music, SESACAdeas
Enterprises, Inc., EMII IT 16

BURN IT DOWN 'Universal Must Z Songs, BINVCIies
terchaz Publishing. BMVBig Bad Mr. Ha, MJSC, BMV
Nondisclosure Agreement Music. EMVRob Bourdon Music,
BM VKenj Kobayashi Music 13MVPancakey Cakes Must,
EMI), HI. H10062

CABECITA DUNI (Amu Mustal, LLC, EMI/Ferce Publish.
rig. SMOLT 14

CALL ME MAYBE (Carly Rae Musk hie., SOCAN/Regular
Monkey Productions, SOCAN/Tavish Crewe, SOCANL
AMP. HICO 10

CASHIIT OUT (Biuy Boy South, ASCAPI RIM 21
CELEBRATE &Kelly Publishing. Inc, BM/Universal Music -

7 Sags. BMI/Colpor Music Inc., EMI/Sow/An/Songs NC.
BNIO, HI. RBH 62

CHASING THE SUN (Maim*. Ws, ASCAP/A9R-
game Puitlshhg, ASCAPI 11103 77

CLIMAX (URN Musk. ASCAP/EMI April Music. he..
ASCAP/Sangs Of STAT. ASCAPA Like Turtles Mock, ASCAP/
Doventim Music Publishing LLC. ASCAP/Licm Of God
Publishing Company. ASCAP/NaturalS AscaMon Mmic,
ASCAP/RKeyTek Musk LLC, BMI/Sony/ATV Sags LW,
EMI. AMPAIL RBI' 11

COME OVER (Twang Tracts Music. ASCAP/BPJ Administra.
hoe ASCAP/Crazy Water Musk, ASCANKobalt Music
Publishing America, Inc., ASCAP/Lktle Blue Egg. ASCAP/
Want A Fresh One Music. ASCAP/Black Rho Entertainment
1.1.C,ASCAPI AMP, 810046

COME WAKE ME UP (WarneriiTarrerlane Publishing Corp,
BM/Little Beluga Music, BMWJamer/Chappell Music
Scandinavia AB, STIMANB Music Corp., ASCAPL
CS 15; H10067

COMPLIMENTS (Tank 1176 Music, ASCAPMB Music
Com. ASCAP/K. Stephens Music. ASCAP/Brother Bag,
Publishing. BMVWamer-Tamerlane Publishing Corp. BM/
Brother Bagz Publishing SOCAN/Kromatik Music, MAC/
EMI Foray Wei, SESACIDamni And Ya Majesty/ Music,
ASCAPI AMP, RBH 91

THE COUNTDOWN (Sony/ATV Harmony, ASCAP/Texa
Rae Music ASCAP/Manny Medea Publishing Designee/
OCTPOB Publishing. SESACI CS 59

COWBOYS AND ANGELS (Big Musk Machine, BMI/
Grid. Gears MI.S;C, BMI/SoreAlV Tr. Publishing
Comp,. RMVVVamer-Tamenane Publishing Cap.. BMI/
Commitment Muir. BM/Made For This Music BFAIL NAP/
HICS 11:H10045

CEIEEPIN'ISow/AN Tree Publishing Company, BM/Sit-
ed, MAC, BMIANainerTamettane Publishing Corp.,

EMI/The Good The Bad The Ugly Publishing, (MIL AMIP/
111., CS 23,11160 91

CREW LOVE the Write UC, EMI/Mayer & Moses LLC.
SOCAN/Kobalt Music Publishing America, Inc.. ASCAP/EMI
Blackwood Music Inc, EMI, HI., MN 41

CRUISE leg Loud Mountain, BMI/Big Loud BLcks.13MI/Big
Red Toe. BMI/Deep Fried Dreams, BRAVDack Daniels, BMV
Artist Revolution SESACICS 31: H109 76

CRYING ON A SUITCASE (Writers Of Sea Gaye Musk.
EMI/WI/As & Marc BMI/EMI Backwood Music Inc., EMI/
Little Duey Music, GM/Swigs Of Pee, Ltd.. ASCAP/Team
Mast, ASCAP), HL, CS 30

DAME LA DA ISany/AN Discos Mur PubliaWg LLC.
ASCAP/Cto El Patron Publishing ASCAP/On Fire twencible
Publishing. ASCAP) LT 25

DANCE AWN (Songs Of RedOne, BMVSony/AN Sores
L1C, RAINEIP MCC. ASCAP/Scm/ATV Tunes NC.
ASCAP/2101 Songs. RMI/Pabull's Legacy Publishing,
!WI!. 141, LT 37

DANCE FOR YOU (2082 Must Publishing, ASCAPA913
Music Car ASCAP/R7E Music Publishing. ASCAP/
Umersal Music Capmation, ASCAP/DAI April Music, Inc,
ASCAP/B.Day Publishing. ASCAPI, AMP/111., RBI' 16

DARK SIDE IBMG Platinum Songs, BMV11ello Love You
Music, BM/Jam Writers Group, ETAVY&M 1113T, GEMA/
BMG Rights Management GmbH, GEMA111100 47

DESCUIDE (Cruz De Pidra Musk NM thing. BMI LT 39
DICED PINEAPPLES I4 Blunts Lit At Ome Publishing, ENV

EMI Bladmod Music Inc., EMI/ Heartfelt Productions 11C,
BM/Songs Of Clime!, Inc., BM/Dead Stock Music,
BM/WB Music Corp., ASCAP/Live Write LIC,I3M1). AMP/
HL, MN 55

DID IT FOR 111E GIRL (Super Effusion, BM/Big Music
Machin, BIVE/Bates 'FiC Hooks Music, BM/13,9 Machine
Music, LLC, BMVSongs 01 Unowsal, Inc, BMI/House Of
Sea Gayle Music ASCAP/139 Red Toe. BMI/Big Loud Buds,
BM/Amarillo Sky Songs. BMII. HI CS 22

DIOSA DE LOS CORAWNES (Los Mapilikos Music
Publishing. ASCAP) LT 23

DISENAME (FAS Music, ASACP1LT 42
O NE IRico Love Is Still A Bagger, SESAC/EM Foray Mast,

SESAC/EMI Entertainment World. SESAC/Mipub Music,
FM/EMI Efixtrwrod Music Inc., BPAIANpnaic Bets, BMI/
Rebel Made U.C. BMI/Songs Of Kobalt Music Publishing
America, Inc.. RNII/Jesw Jaye Music, ASCAP/Reach Music
Publishing. Inc ASCAPI. Hl, RBH 74

ONE IN (Apri Boy Mu2ik. BMIAVamer.Tameane Publish-
ing Corp, DA/No Ouincyden. Music PuNishing, BM/
Downtown DMP Songs, EMI/Left Field Mist, EMI/Bar
Raising Tractcs, BMVJosh Galia(al Publishing Desenee.
EMI, AMC REH 15

DO IT !Publishing Designee 01 Mychael Graves. BMIA Am
427 Muse, ASCAP/Publishing Designee Of &thy Bernard
Twine Jr. BM RBH 48

DONDE ESTES LIEGARE (Alexis & Fidu Music Publishing,
ASCAP/Som/AN Discus Mask Publsi m9 LLC, ASCAP/
UnirersalMas.ca Unica Publishing, WM, Puente Maesira
Music Publishing, BMU IT 46

DOEfT JUDGE MEIScrigs Of Unimak, Inc., BIN/Culture
Beyond Ur Experience Pthlisnrig, BMI/Tre Ball Music. BOA/
Three Dimension, EMI/Sony/ATV Music Publishing Canada,
SOCATI/MessyMust, SOCAN/Mark Peliaer, MCAN1
HI. R131-173

DONT MIND (Maw J. Blige Music, ASCANUniversal Music
Carom.. ASCAP/Priscilla Renee Productions, BMV
Power Pen Bit Publishing. BMIAM3 Music Cap ASCANTe-
Bass Mat Inc, BMVEMI Blackwood Must Inc. BMVAlti-
no Music Inc.. BMINVonda Songs Inc. EMI/Keith Ekralessis.
ASCAP/Big R Publishing, ASCAPL AMP/HL, RBH 60

Dorrr WAKE ME UP (Culture Beyond Ur EMerience Rth-
fishing. EMI/Songs Of Universal, Inc, BMWs., Baptiste
Music, ASCAP/Cneiry Lane Must Publishitg ecru., Inc,
ASCAP/Mersi Music Publishing, BMI/Michast McHenry
Music, BMI/Dcwincruin DMP Songs, BM110.covery One,
ASCAP/Guwi ra Studios Limited, ASCAP/Rarnwr Gang,
ASCAP/8-Utieek Songs, ASCAP/Universal Music Cinota-
hon. ASCAP/Prisalla Renee Productions, BM1/Power Pen
Associated. ASCAP/WBOAuit Corp. ASCAP/Ultra Books
Music, BMI/Easic sta. SIAFJCockAnlay
Gans, SIAE/Otf Limes sd, SIAE), AM PAIL RICO 27

DOPE CHICK 13082 Musk Pdalisting. ASCAP/WB Music
Corp, ASCAP/Neighbortiocd Puslia Publishing. 13MI/Sona
AN Sens. LLC, BMA, AMP/HL, RBH 33

DO WHAT YOU GOTTA DO IMD Kolleadoe Publishing
ASCAPI REM 58

DOWN BY THE RIVER (Sags Of Dada, BM/131adc task
Music, BMI/Songs of Mario, SESAC/Black Ink Music,
SESAC/Cab n Oh Ile Hills, EMOCS 57

DRANK IN MY CUP ID Will 137 Publishing. ASCAP/WB
Music Corp., ASCAP/Sound M.O.B. Productions Lit, BM/
It's Only Ateut Music LLC, ASACPI, AMP, RIM 49

ORNE BY (Ptimon Must. ASCAP/EMI April Music has.
ASCAP/Stel lar Sags Ltd., PRS/ENII Music Publishing Ltd,
PRS), Hl. H10039

O UTTY LOVE (Crown P. Music Publishing, BMVEMI Black-
wcod Music Inc., BMII LT 10

ECHA MOM MANOS PADRIBA)(Abuela y Te Songs. BIN/
Sony/013rings 11 I.C. 8MVIM ENddlia Muses Publishing,
FIMI/FM1 Rix:Wm, Music Inc., BMIROICIVO MusicPub-
lishing. 8641/Belinundu Meshing. BMI) LT 30

EIGHTEEN INCHES WI April Mutt Inc., PSCAP/Tapuroorn
Music, ASCAP/13.4 Masc, ASCAP/Musk 01 Windswept
ASCAP/Songs Of Seams de Independent Music Publishing,
L/CarrimOkie Mus c, EMI, 111.. CS 37

ELLA LO WE OUIERE ES SALSA NW Publigning ASCAP/
Songs C4 Peer Ltd, ASCAPI LT 49

ENDLESS SUMMER MB Must Cap.. ASCAPAlreenflnd
Music, ASCAPI AMP. CS 42

EN B. AMOR HAY (WE PEROONAR IEM Itackwood
Music Inc., BMI/ViversaliMusica Unica Publishing BM/
Westwood Publishing S.& De C.V.I LT 45

ENOUGH OF NO LOVE (Sae Wrote IL ASCAP/Universal
Music Curwation, ASCAPAiMaiey Must, ASCAPAU
Prodsctkins LLC. ASCAP/EMI April Music Irk, ASCAP/
RKeyetc Music LLC, BM/Sony/ATV Songs LW, BMVYoung
Money Publishing Is. EMI/Warner-Tamerlane Publishing
Corp.. BMIL AMPAIL H100 63 RBH 10

ENOUGH SAID Ilse Write LLC. BMI/EMI Bladovood Music
Inc BMIL HL BBB 56

ERES MI SUENO (EMI Foray Music SESAC/Handy Music.
LLC. SISAC/Alkatraks Entertainemtn, SESAM LT 20

ESTILO ITALIAN° !Cesium Publishing.13MVAma Musical,
LC. BMII LT 26

EVERYBODY TALKS (Downtown DMP Songs, BMI/CYP One
Publishing, ASCAP/DIJ Sags, ASCAPL AMP, H100 6

EVERY STORM (RUNS OUT OF RAIN' (Crystal Reach Music,
BM/Third Tier Music LLC, EIMI/Ahrrays Alone Songs.
ASCAP/Kobalt Music Publishing America, Inc, ASCAP/
Raylem Music, ASCAP/BMG Rights Management IUSI
LLC,ASCAPI CS 55

MOLD MAN (Sony/ATV Tree Publisting Compaw, BM/
Scarlet Moon Must. Inc. BMI), HI CS 32

FASTEST GIRL IN TOWN (Sony/AN Tree PLblishing Com.
pany, BMI/Pink Dog Publishing, BM/fen Ten Music Group,

ASCAPI IL CS 13; 11100 70
FEEL AGAIN (Mitte Miracle Music, ASCAP/Sortg/AN

Tunes LLC, ASCAP/Acornroan Music. ASCAP/Kobalt Must
Publishing America, Inc, ASCAP/Butterfoot Music, ASCAP/
Ellastromaut Music, BMVPatriot Games Publishing, ASCAPI.
HL HIM 61

FEEUN SINGLE (R.Kelly Publishing. Inc., BM/Universal
Music  Z Songs, BMI/My 2 Darghters Muse, BMI/EMI
Blackwood Must Inc., EIVIANarnmTmner Lane Publishing
Corp.. EMI/Mania Music oupASCAP/Golden Wthers
Met. ASCAPI. AMPAIL R81119

FIND A WAY (Nivrac Tyke Music, ASCAP/Tetragarmatai
Music, ASCAP/Heir Life Music. EMI/Lions Lead Music,
BMI/Harp Keepers Music, ASCAP/Grind Date Entenainment
Publishing, ASCAP/Zomba Enterprises Inc. ASCAP/Mmadt
World. AP) ROB 90

FOR YOU (Crane Song Music, SESAC/Toreador Tunas.
SESAC/ole, SESACroongs Of Universal. Inc., BW4/Man!
Pose Music, IWO, AMP/HL CS 6; H100 55

GENIE BATALLOSA (Andaluz Most. BMI/De Calibre
Must, EMI) LT 13

GIRL ON FIRE ILelkw Productions, ASCAP/EMI April Music.
ASCAP/Way Above Music BM/Sony/AN Songs U.C.

RMI/Linden Spiinghtid, BM /So Of The Knight, ASCAP/
Swill Try Music Inc, ASCAPI. Ht. 001 07

GIVE YOUR HEART A BREAK (Jerk Awake, ASCAP/Jeta-
Ion Music. ASCAPI HIM 16

GLAD YOU CAME (Songs Of Peer Ltd.,ASCAP/Rukstone
Music Ltd, PRS/WB Music Corp., ASCAP/Wamer/Chappell
Music Publishing Ltd., PRS/WarnerTamerlwie Publishing
Corp., BM', AMP, H100 38

GO GET IT (Domani And Yu MaMsty's Music, ASCAP/WB
misic Corp, ASCAP/Brother Beg Publishing. BAAVVVarne,
la menu, Publishing Corp., BMIL AMP. RBH 45

GO GET IT1EMI April Music Inc., ASCAPAtt Tea Txmo
ASCAP/Diat's Plum Song, ASCAP/WN Ink Rat ASCAPI,
iiL, RBIt 30

GOUT IN (Sweeter Than Florin Music. BMI/Gcunflock
Music. ASCAP/Roc Nation Music, ASCAP/Heavon
Underground Music Publishing, ASCAP/EMI April Mut,
nc ASCAP/Coleridge Oilman Music, BM So Goad
Ridiculous Music, BMVEMI Blackwood Music Inc., BM/
Mail On Sunday Music, ASCAP/Etlass Publishing. ASCAP/
Sony/AN Tunes 1.1.C. ASCAPI HI LT 31

GOOD TAE (No. COY Park ASCAP/Universal Music Cor
Poiation. ASCAP/Swlishly Elvish -nu Publishing, BAN/Songs
Music PublisNrog, LLC. EIMI/Songs Fur Roans. RMI/Rriyunlee
Songs, BMI). AMPAIL RICO 8

WW1 FOILS (Futurisic Publisning. BMIAVarner
Tamerlane Publishing Corp., BMI/We Ruck [lard Publishing,
ASCAPI, AMP. MB 77

rrr
HARD TO LOVE (Mike Curb Music, 13M/Dandon Ranch

Music,13MI/Ovai The Bar Music 13MV9T One Songs.
ASCAP/Ariose Music. ASCAP/EMI Christian Music Grote,
ASCAPI, AMPAIL CS 14,111190 54

HARRIETT JONES !Paradise Forme Music BM1/Songs
Di Universal PoNGtam Intensional. BMIAndia B. Music,
EMU. HL 10152

RASTA OUE SALSA EL SOL (EMI Blackwood Must Inc.,
EMI/Crown P. Music Publishing, BMO LT 7

BASTA DUE TE CONOCI (Arabella. ASCAP/Universel Musk
MGB Songs. ASCAPI LT 1

HAULED OFF AND KISSED ME (Mike Curb Music. emv
Stever Holy Rib/Ming, IIMVMssic Of Cal RI BMI/Tractor
Factor Music, PM/Writers 01 Sea GaYN Music. 13mIltan
Raw Masa. HMI. AMP, CS 60

HEART ATTACK IMatza Ball Music, BMIAAthere Da Kasz At,
13MI/EMI Foray Music, SESACIllico Lae Is Stil A Rapper,
SESAC/Aprilh Boy Muzik, BM/WarnerTanierlane Publish -
hg Corp., (MIL AMPAIL H100 35; RBH 6

HMO iSonY/ATV Songs U.C. BMVKarmin Music. OM/
Warner -Tameness Publishing Corp., BMI/Studio Beast
Music. BM!), AMPAIL H10089

11810 GOODBYE (SonY/ATV Traa
EMI/FSMGI, IMRO/Chnealn OreMN,,ASCAP/
English Ivy Music, EIMVSony/ATV Doss Keys Music Publish-
ing. ASCAPI. /IL CS 54

HO HEY (The Lanineers, BMVSongs Of Kobuk Musk Pub.
!idling America, Inc.. 13M0111130 37

HOLD ME BACK (Not listed) RBH 81
HOLD ON (RYA World b' shin ASCAP/EIJ3 Publishing,

ASCAP/1 Vaughn Entertainment ASCAPI MN 76
HOME (CYP One Publishing. ASCAP/Comown Music

Publishing IX ASCAP/Falling. An Masc. ASCAPIREaor &
Tie Music Publishing LW. ASCAPAIrenvveall Music, MI
AMP, Mfg 21

HOOD RICH ANTHEM (Not Listed} BEN 96
HOW COUNTRY FEELS (Wamaaamerlata Publishing

Cap.. EIV1V13oatertigit Baby, EMI/febnery 4 Muit, BMV
Peennusic III, Ltd.. BMI/Songs 01 Peer Ltd. ASCAP/Team

ASCAPI. AMP. CS 28
HOW DO YOU WANT IT (Dusty Warren, BMORBH 78

I AIN'T YOUR MAMA (Music (KAPPA ASCAP/Dornb Bog
ASCAP/Suunds 01 MM, ASCAP/Disie Stars Must

ASCAPI CS 38
I AM YOUR LEADER 'NIX Listed) FISH 75
I CAN ONLY IMAGINE (Songs 01 Unversal, Inc.,13M1/0.11.

lure Beyond Ur Experience Publishing, EMI/Young Money
Publishing Inc.. EMI/Warner-Tamerlane Publishing Cora.
EIMI/Tre Ball Music.13MIguest Publishing Group East,
SESAC/Universal Tunes, SESAC/Sow/A1V Songs LLC, BW
Shapiro. Benstein & Co, Inc, ASCAP/What A Publ.derg
LTO, SACEM/Piano Songs, BMVIelpa Music EN. STEM
Ritter Editions. SACEMAN.B.M. Music Corp.. SESACASLX
Music, SESACI. AMP/I/L.1110064

ICE (Team S Dot Publishing, BIN/Songs Of Universal, Inc,
BMI/If You Donk Need Me Dais Leave Me Publishing.
BMI/EMI Blacknicod Music Irk., BMI/Soriy/AN Tunes LW,
ASCAP/Yourig Money Publishing Inc., 8MVWarnerTamer.
lane Publiderg Corp., (MIL AMP/HI. H1C0 10O, RBH 50

!DONT CARE (Ellevision Music Pub,s,ng, EMI/Sony/AN
Songs ILC,13MVCroWs Tree Publishing, 11811/PrWate Stock
Enteriammenk UC. BMI/Sor9s Of Uri versa), Irc, EMI/
Wormer -Tamerlane Publishing Corp.. 11M11, AMPAIL, RBH 64

I OONT UKE ICtref Kent Must, ASCAPAir Reese Music,
ASDAPANB Mast Cap. ASCAPI, AMP, RBI' n

I LIKE GIRLS THAT DRINK BEER1Tokeco Tunes, BMV
Bobby's Lyrics. Land and Livestock. BMI/Do Write Must
LLC, MO CS 25

I LOVE GMLSIAnist's Publishing Dam West, ASCAP/
WB Music Corp., ASCAP/J. Franks Publishing, ASCAP/
Silver Y2K Publishing.13MLWarner-Tamerlane Publishing

BM/Hannah Eght Mosic. SESACNobalt Publishing,
SE estside independent Pubfishing ASCAPAate 813s

ASCAP/Thou An The Hunger, =AP), AMR REM 69
I UN DEM STRIPPERS fry Ea. Most. ASCARBtsay.

Media Music, ASCAP/Harajuku Barbie Music, BMI/Songs
Of Universal. Inc.. BMI/Great South Bay Music, BM/
He Hopville USA music, siolnurdiola Kw, ASCAPL
RAMBO

CM DIFFERENT INot Listed) RBH 94
IN AND OUT II/Morey Music, ASCAP/RJ Predictions LLC,

ASCAP/EMI April Music Inc, ASCAP/EricEL MGM/Writing
Camp Music, ASCAP/Sony/AP/ Tunes LLC, ASCANENIon
Eby Music U.C. ASCAP/Kotelt Music Publishing America,

ASCAP/W8 MSc Corp., ASCAP), HL, ABU 70
1NCONDICIONAL Mamer-Tamedane Publishing Com, BMV

&age Of Ton Stop Music Pa Ching. BMI/Penlas Music
Publishing, EMII IT 9

ITCHIII 'PHI Listed) R89185
MS TIME IKIDinaKORNEFI Publishing. ASCAP/Sags 01

Universal, kic., 8M6,14,11100 63
I WILL WAIT (Universal Must Corporation, ASCAPI, HL,

HIM 68
I WISH YOU WOULD Money Mack Music. BMI/Songs

04 Universal, Irc., 8MI/Pease Ginnie My PublWing Inc.,
HMI/EMI Blackwood Music Irc., BMV4 Bunts Lit Ai Once
Publishing. EIMMlitBoy Music, (MIN Can't Teach Bien The

8MI), HL, R01140
I WONT GIVE UP (Goo Eyed Music. ASCAP/Great Hocks

Mat. ASCAP/No BS Pub/shin ASCAPI H1130 22

JUST THE WAY YOU MEW° Ouincydence Music Publish-
ENVDowntown DMP Song, BM/Naked Under M.

Clothes, ASCAP/Sony/ATV Tunes NC. ASCAPAArcent

Marceltus Watson. ASCAPI E1811 92
JUST WANNA ROCK N' ROLL (Big Red Toe, 8M/Amarillo

Sky Songs. 13611/84 Loud Songs, ASCAP/Angel River Songs.
ASCAP/ CS 40

KICK IT IN THE STICKS (FM Blackwood Music Irc BMI/
Rhin neck Music. tiMIMamar-Tam.ale Publishing Cr*
8MVIndana Anne Music, 8MINV8 Music Cap., ASCAP/
Get A load Of This MJS, ASCAP), AIWVIL, CS 34

KISS TOMORROW GOODBYE (Sony/ATV Tree Publishing
Company. BMI/Peanut Mill Swigs. BM1/Chmalis Songs.
BM/Big Motor, BM/Craw Water Music, ASCAP/Little Blue
Egg, ASCAPI, HI, CS 18, H100 75

LA DE LA MAUI SUERTE (Warner/Chappell Must Mexico,
SACMI IT 50

lA DIABLA (Mayirnba Music, Inc., ASCAP/Palattas
Romeo, ASCAP)17.38

LA MOSCA (EMI April Music, Inc., ASCAP/EMI Musical
Mexico SA de CV., SACM) LT 22

LAS MORENAS IA/pa Musical. LLC, BMII LT 43
LATELY (Universal Music- MGB Songs. ASCAP/Zamktion

Music ASCAP/Penny Funk, BM/Seven Summits Music,
OIL It. R311 23

LAZY LOVENniversal Music -Z Tunes LLC. ASCAP/Pen In
The Ground Publishing. ASCAPM. 22nd Publish ASCAP/
Downtown Music Publishing NC, ASCAPI. It. R811

LEAVE YOU ALONE Moog Jeezy Music Inc, BMVEMI
Bad sod Music Inc., BMI/Coanight ContalAinivertal
Music  Z Tunes LW., ASCAP/Pen In The Ground Publishing,
ASCANCossnic Echoes Publishing Company. MAL AMP/
HL, RBH 37

LEMME SEE (Jimipub Must. BMI/EMI Bleimod Music
Ins.,13M/Flypnubc Basis, BM/Rebel Made Lie, BM/Songs
Of !Cobalt Music Publishing America, Inc., BM/Rebel Made
Music LLC,ASCANKthalt Music Publishing America, Inc.,
ASCANUR4V Mast ASCAP/EMI April Music Inc.. ASCAP/
EricB,ASCAPM/ritig Camp Music ASCANSaw/AN Tunes
LLC, ASCAP/LA Reid Songs, ASCAP/4 Blunts Lk At Once
Publishing, BMI/First N Gold Publishing BMVSony/ATV
Songs LIC, BWWamer-Tarnerlane Publishing Corp., 8M1),
AMP/HI, HIM RCH 4

LET ME LOVE YOU on YOU LEARN TO LOVE YOURSELFI
'Universal Mirk Tunes LLC, ASCAP/Pen In The Ground
Publishing. ASCAP/EMI Blackwood Music Inc., BM/EM
April Music, Irc., ASCAP/Copyright Control), H1,1110058

LET'S GO 'EMI April Musk, Inc.. ASCAP/EMI Music Pli3liSli
ing Ltd, MCI'S/EMI Music Publishing Ltd., PRS/Ten In The
Ground Publishing. ASCANUriversal Must  Z Tunas
ASCAP), Hl. H109 n

LETS TALK lhar Grandbeny O's Music. SESAC/Os Must,
BMVEMI Blackvmod Music Inc. BMI/4 Monts Lit At Once
Publ BMI/Firsi N' Gold Publish,. I.:WI/Austin Owens
Pithlening Designee, ASCAP/EMI April Music, Inc.. ASCAP/
WB Musk Corp ASCAPI, AMPINL.1113H 36

LET THERE BE COWGIRLS (Tunes Of Biggar NOM,
ASCANSungs Of Category 5. SESACCo Write Music, LW,
EMI/Tunes Of RPM. SESACI CS 35

UGHTS (Sony/ATV Music Publishing (UK!, PRS/Sony/ATV
Tunes LLC, ASCAP/Global Talent Publishing FRS/Major 3rd
Music Publishing Ltd. PRS/13MG Rights Management !UK!,
PRS/BMG Refire. Song, BMIL HL HICO 4

BTU TAUB (Nam. Elryndis Hilmarsdonic BMI/Ragner
Thorhallsson,13MV&iny/ATV Songs LLC, BM!), HL, 11100 50

LLUEVE Puhiching, BMI) LT 27

LOVE ON TOP IEMI April Music, Inc.. ASCAP/NDay
Publishing. ASCAP/2C82 Music Publishing, ASC.APAVB
Music Cap.. ASCAP/DLJ Sags, ASCANDowitown Music
Publish (LC ASCAPI, AMP/H1,10125

LOV1N' YOU IS FUN (Sony/AN Tree Publishrng Company,
BANTeavenine lisies.13MIAme Monkey Must. BMIL
BIC'S 9; 810072

MADNESS 0J:touching Ltd.. PRSANamerTamerlane
Publishing Cap.. (MIL AMP. /1100 95

MAKE IT NASTY Ikgaman Music, EMVEMIBLackwaid
Music Inc., BMIL HI, RBH 83

MERCY (Please Gimme My Publishing Irc., BMVEMI
Btadmood Music Inc., BMI/RLFG Music. ASCAP/Songs 01
Universal Inc, ENVIE To Def Publishing, U.C. EIMI/Negh-
bahood Putila Publishing, 131VII/Sorgr/MV Songs 11,C, 8M1/

TY Ergs Music, ASCAP/CoEnrighl ControVRadot Music,
ASCAP/The Royalty Newark, ASCAPNnnwsel-PoNGram
Intanational Publishing, ASCAP/Cub Plate Must Publishing
Ltd.. ASCAPI, HI, HIM 19 8815

MERRY GO BOUND (WanerTarnerlane Publishing Corp..
EMV351 Music, BMI/Want A Fresh One Music, ASCAP/
Black River Entenainment LW. ASCAP/Universal Music Cor
TiMion.ASCANSinack Ink. ASCAPI. APAPIFIL. CS 50

MET HIM IN A MOTEL ROOM (Chrysalis One Music. U.C.
ASCANENG Rents Mannar ent !Ireland! Umked, IMRO/A
Sling And A Player Ws, ASCAP/Rock The Giant MCC,
DMM3MD Rights Managemwd (US) LLC. ASCAPI CS 58

IN PROMESA(Prcduciora de Talentos, BUILT 32
MURANO° AL CIELO 'Roberto Tapia Publishing, BMI) IT 3
MIRROR IKE On The Track Pdalishig, ASCAP/Tighhverk

Music,ENVYoung Hirt Entenainmen t, ASCANTIothoy
Publishng, ASCAP/Young Money Publishing Inc., BMI/
Warner- Tarnertane Publishing Corp, BMIMoltywoodAnd
Sacramento LIC. BMIL AMP, RBH 53

PASSIM' YOU CRAZY (Bill Butler Music. BMVEMI Apt
Music Ins, ASCAP/Funky Merle Music, ASCAP/The Song
Factory U.C. ASCAPaiden Vault Music, ASCAPI, HL. CS 33

MSS MY LOVE 'Nut Listed) REFI 89
MORE TRUCKS THAN CARS !Big Loud Shin Indusuies,

ASCAP/Sireen Stars Mast, BM1/Rooster Pecked Music,
ENVICAlifio Music, AM/ CS 56

MOSTA HAD A 6000 TIME (Offer You Can't Refuse MISiC,
ENWSlip Joint Music, BMI/Boogall Music, BMI/B Knox
Music R94/Pasta Music BMI/Revelw Music.13MVGallo
Ao3 lenders Musk LLC, BMIICS 44

MY HOMIES STILL (Young Money I/Wishing Inc, WI/
Warner -Tamerlane Publishing Corp., BMI/Songs Of
Universal, Inc., EMI/FF To Del PLINishing. LLC, BIN/Run
The Streets, LLC ASCAP/Sarom Sandi, BMI/Prestige
Walittride, EMI/UM/nal Musk Corporation, ASCAF),
AMNFIL HMO 93, RBH 47

FAY MOMENT (Not Listed) RBH 57

NAME ON IT (Cecile Baker Publishing LLC, ASCAP/Pooh Bic
Pubtsivng. ASCAPI REM 66

NEW DAY (50 Cent Music Publishing, ASCAP/ Universal
Music Cerporation. ASCAP/WB Music Cap., ASCAP/Ain't
Ncthing Going On But M''`at, ASCAPAellow Producticos,
ASCANEM Aced Music, Inc, ASCAP/Artegia Music, BAN
Wane,Tamerfane Publishing Corp., BMI/Slvcom Shisch'
Music BM/Songs Of Universal, Inc, BMI/Lab B Music,
EMI/Tving Music, Inc. BMI/Underdog East Songs. BMV
Monza Roma Tunes, SESAC/Universal Tunes, SESAC/
Songs Of So Fab Music, BM/EMI Blackman MuSC
BMI/Arnbee Street Publishing. ASCAP/CBE Riblisning NC,
ASCAP/Sow/ATV Tunes LLC, ASCAPL AMP/HL, HRH 43

NEW GOD FLOW (Please Gimme My Publishing Inc, EMI/
EMI Blackwood Music Inc., BM/NeicHborlitxxl Nana Pub.

BMI/Sony/AN Sags LW. EMI/Magical Ventures.
Inc., BMVWernerTamerlane Publishing Corp., EMI/Diggs
Family Music Inc. BMI/Eleso Entertainment. BNIVTaW
Starks Mnic. ASCAPWMP-.11Musicinc.. BMI/EMI
Aril Must. Inc.. ASCAP), AMP/HL, RBH 99

aosoors PERFECT (Cteamillain BMVScrigs Of Univer-
sal, Inc, EIMI/Wamegarnadane Publishing Coro BMVTudd
Mayfied Publishing. BM!), AMPAIL, HIM 90,11811 12

NO LIE (Ty Eons Musk. ASCAP/Live Write LLC, EMI/EMI
Etacknuod Music Inc.. BMI/Sounds Fran Eardnaimers,
ASCAPI HL, H100 26; RBH 1

NO ME COMPARES Mama. Chappell Music Spain SA.,
SGAEAM3 Music Cap., ASCAP/Gaal Prodrcciones S.L.,
ASCM) LT 2

NO SIGUE MOOAS A.KA. ELIA NO SIGUE MOOAS
IEMI Daclonond Music Inc 8MI/Crown P. Music Publish-
ing, EMI) IT 34

NO11=la t'112)bal ELL ASCAP/talnfte,3111

ONE MORE NIGHT ISudgee Music. WI/ Universal Mu*
- Camas, BMVMXM Music AB, BM/Kuban Music Publish-
ing America, Inc., ASCAPI H, MCC 3; LT 47

ONE MORE SAD SONG iWamer.Tameane Publishing
Corp, BMIAntle Beluga Music, EMI/Linty Motel Music.
89.11, AMP. CS 41

THE ONE THAT GOT AWAY iLMI Blackwood Minis Inc.,
8Miguri9 Salsa:inn Mus u, RIVIMniversal Music  Careers,
BMVSlititake Maki Ribes/ling. 8M1Nibe Room Music.
BMV,Iimba'aya MJSC,13MI/BPJ Administration, EMIL D.
CS 17: H10080

OVER ISony/ATV Cross Keys Must Publishing ASCAP/Touch
MY Muc Inc., BMII, D. CS 4; HIM 48

EL PASADO ES PASADO (Awl Music EMI/Soca Risk
Publishing Inc.. EMI LT 18

PASARDA Kos Cangis Publishing, ASCAPI LT 5
PAYPHONEISudgee Music, EMIAJnivetsal Music  Careers,

EMI/Maga Ball Music, EMANhere Da Kau At, BMVM4ru
CM Cher. BIVII/Lotzah Balls Soup, EIMI/E A II Entenainment
LTD. ASCAPA3MG Ruby Songs. ASCAPAWM Music AR
BMVSongs Of Kobel) Musk Publishing America, Inc., BMV
Warner-Tarnedane Publishing Corp, &AIANiz Khalifs Pub -
fishing, BM!), AMP/HI, H100 12

PONTOON (EMI Btackwcod Music Inc.. BMIANnicitestrike,
BM/Universal Music  Careers, BMI/Banytones, (MIL. It,
CS 1;1110023

POP 111AT (Kharbouch Lute Publishing Designee, BM/First
N' Gold Publishing, BM/Sony/AN Songs LUX, BMI/Live
Write LLC, BMI/EMI Blackwood Music Inc., BM/Yang
Money Publishing Inc BMI/Warner-Tarredane Publishing
Cap. BMI/Rock & Lee Masc. ASCAP/Music Of Ever Hip -
& P. BMI/BMG Rights Management, 13MI/4 Flinn. Lit At
Once Publishing. 86411, AMP/Ht. H103 42: MB 9

POSTCARD FROM PARIS IN.nIfoalfw, PnNisning, 8MI/
Farclairily Music, BMI/When I Go To The Moo Music.
BMI/Flio Bravo Mat. BM/As YOU Wish MJS-C,I3MV
An In IDs Fodder Music, EMI/Sunshine Terrace Music.
BMI/Bug 814/AitHause, 8M1), AMR HI CO 87

POUND THE ALARM IHarajubJ Barbie Music Dm/money
Mack Music. EMI/Songs Of Unkersal, Inc, BMVScrigs
01 RedOne. BAAVSow/AN Songs LLC, BMV2I01 Songs.
OMR IL H100 20

PRAY FOR ME (Tam, Whytes Muic, LLC, EMI/Songs Of
Universal, Inc. BMI/TAZE 2 Must, EMI/Antunw Dixon's

ASCAP/EM1 April MiCc, Inc., ASCANCleistopher
Mathew Mat, BMVSongs Of Windswept Pacific, BMIL
HL. RBH 29

PROMISES (EMI April Music, Inc., ASCAPI, HL, H100 P4
PUT IT DOWN (Gauss Foregn Floss Publishing. Inc, BMV

Team S Dot Publishing, BMVSongs Of Unkersal. Inc., BMV
Dem Joins Music, EMI/Culture Beyond Ur ExPerienan
Publishing. EMIL HL, H10092; RBH 13

ORE PENSABAS? 'Tema Publishing, BM) LT 41

SAY GOODNIGHT (Songs 01 Universal, Inc, BMI/ rrealive
Songs. ENVMusic Of Stage Three, BMI/Gutier-N-Grace
Music. EMI/Roves Dream Must, BMI/BMG Chrysalis
Music Publishing, BMVEMI Blackwood Musk Inc., 8M/MR.
Bright Side, (MIL. Ill, CS 39

SCREAM IMXM Music AB. EMI/Kuban Music Publishing
America, Inc., ASCANURTV Music, ASCAP/EMI April
Music. Inc., ASCAPI, HL H100 33

SETTLE DOWN Mond DI The Dolphin, ASCAPI H100 65
SOOFY (EMI April Music Inc, ASCAP/More Water From

Nazareth Putdishing, ASCAPI, HL, BEN 1E0
SHE'S SO MEAN KJ Rule Music. ASCAKMI April Music,

Inc., ASCAPAucinda Pant Music, BMVEMI Blackwood
Music Inc., EMI/Grand Lim Music. ASCAPI. 111,11100 90

SHINN ON ME (Writers Of Sea Gayle Music. BMV
Omani Music, EMI/Mike Cub Must, BMVSWeet Hysteria
Music, BMI/Legends Of Magic Mustang Must, SESAC/
Big Loud Bucks, BMI/Songs of SweSonic,SESACL AMP,
CS 21:1110094

SIN RESPIRACION Ildeas Enteraises. Inc, Bli/NEdkora de
Ideas, SESACAGA Music Publishing, BMI LT 4

SLOW DOWN (Silo Stop Music ASCAP/R Ands Son Musk,
ASCANYusut Ai, BMI/Monacos MOW? Publishing Cam.
Puny, ASCAPI R811 86

SNAP BACKS 8, TATTOOS Nu Wad Eta LLC, ASCAP/
Ekew First Publishing, ASCAPNMersal Music Canasta..
AKAN, FL HICO 82

SOLO VINE A DESPEDIRME (DEL Melodies. BMI/BadSki
Publishing. BMI) 17 40

SOMEBODY THAT I USED TO KNOW (Op Shop SagslY
.P

Ltd, APRA/Kuban Music &wins Australia Pty Ltd, ARM
Sags 01 Kobalt Music Publishing America, Inc., BM/
Unicnappell Music. Inc.. BMIL AA/1811100 14

SOME NIGHTS PNB Music Corp, ASCANFER Music.
ASCAPAleanial Music. ASCAP/Rough An. ASCAP/Shira
Lee lawmnce Rick Music, BMINVW Above Music. BM/
Sony/ATV Songs ILL BMIL AMP/1-11., H100 5

SOMEONE LIKE YOU 'Songs Of Universal. Inc.. DAV
Chrysalis Must. ASCAP/Sugar Lake Music, ASCAPI
AMP/HL. CS 52

SORRY ON THE ROCKS (No Suds Thing Music, BMI/Yedit
Raven Music, SESAC) CS 49

SO SOPHISTICATED (4 Bums Lii At Once PublisNng. BMI/
EMI Bladmod Music Inc., BMI/A. Tucker Publishig Desig-
nee. ASCANTIobert Williams, ASCAPI, HL RBH 82

STARSHITS (Harajuku Barbie Music, BM(/Money Mack
Music. BMI/Sorgs Of Universal, Inc., BMI/Songs 01
&dare. TAAVSaw/ATV Songs LC, BM/2101 Song,
BMI/Warnm-Tamedane Publishing Corp., BM& AMP/
H I. HICO 34

STILL HEREICulbertson MSc, ASCANUniversal Musk Cor-
i:mho, ASCAP/Uncle Buddn's Music Irc, ASCAP/Nouing
Dale Songs Inc., ASCAPMG Tunes, ASCAPI. It, 181188

STRONGER (WHAT DOESN'T KILL YOUIRIniversal Music
Publishing MGB Scandinavia AB, STIM/Sony/ATV Music
Publishing Scandinavia AB, STIM/Perf ect Storm Music
Group AB, STIM/Sony/A1V Songs NC, BMIANAG Goid
Songs. ASCAP/Kurstin Most. ASCAP/EMI April Music. has
ASCAP/Sorry/ATV Sounds U.C. SESAC/Universal Music -
Careers. WO. AMP/HL H100 49

SWIMMING POOLS (DRANK' (WEI Music Cora, ASCAP/
Hard Waking Black Folks, ASCAP/Top Dawg Music,
ASCAP/WamerTamertane Publishing Corp.. BMI/Itother
Bagz Publishing. (MIL AMR /1100 97; RBI' 54

TAKE A LITTLE RIDE (Music Of Cal IV, DAVCal IV Entertain.
meet LLC, BMI/Big Red Toe, BNI/Bg Loud &C¢, DIM
Amarillo Sky Songs, EMI/Chrysalis Songs, EMI/Songs 01
Jen McCorrnisk, DuIVENG Chrysalis Music Publishing,
BMII CS 7; HIM 31

TAKE A WALK 'Boat Bulkier Music Publishing ICC, DA/
Spay/AN Songs LLC, (MIL. HI, HIM 99

TAKE IT TO THE HEAD (Money Mack Music EMV13.1
Kleed Publishing, EMI/Songs Of Unlversal, Inc.. 13MI/YRP
Music Pub' BM/Young Money Publishing Inc.. BM/
liVarnerIarrerlane PuNishing Corp. 969/4 Blunts lit Al
Once Publishing, BM/EMI Blackwood Music Inc, BMV
Culture Benoit Ur Experience Ptralishir9, BMAireajuku
Flame Music, EIMI/Trac N field Entertammeni NC, ASCAP/
WO Mus c Cora, ASCAP/The Fraternity Mist Group, BM/
Numbers Don't Lie, LLC. FA41/Songs 01 Kobuk Music Pub-
lishing America, Inc., IMO. AMPAIL, 081118

THE A TEAM (Sony/AN MJSC PLVS,Ig RILL PR&
Ft, HIM 69

TELL HER AGAIN 'Private Stuck Ent...went. LLC, BM/
Songs OlUniversal. Inc BMI/Crow's Dee Publishing. BMV
Sow/ATV Sonpill.C, BMVAndea Siwns Publishing Des-
ignee. ASCAPMonald Colson Pt/dishing Designee, ASCAP/
Meek Mill PublisNng Designee, ASCAP/Jah Life Musk,
ASCAPI, 10, RI3H 72

TE MIRABAS MAS BONITA (Arpa Musical. LLC, gull LT 24
TE OUIERO (km Musical, ASCAP/Sony/ATV Mos Music

Publishing LLC, ASCAPI LT 17
TE VOY A AMAR (Ulivelsal Musica. Inc., ASCAPI LT 44
THANK YOU Ileil3ass Music Inc., EMI/EMI Bladmod

Music Ix, ENAVOmfall Productions Inc ASCAP/Sony/A1V
Harmony, ASCAP/Ntino Music Inc., BM1/Wonda Sags Inc..
Hanes a

Pithlishing EIMI/Neitiverk Songs Publish-
ing Ltd ASCAP/Big R Publishing, ASCAP/EMI April Music,
Inc, ASCAPI, HL 1E1139

THAT'S WHY I PRAY (Sony/ATV Cross Kays Music Publish
ing ASCAP/Oanelle Levenatt Publishing Company. ASCAP/
Sonhside Independent Mi/S.0 Putsling, LLC. BMIAntemal
Evnbustion Music. BM /Kickin' Grids Music, BMI/Were
Going To Maui Must, EM/Sags Of Universal. Inc, elm,
AMP/HL, CS 16; H10086

THINGS YOU CAN'T 00 IN A CAR (Hull To Pat, BM/Offer
You Can't Refuse Music, WI/Black Rint Entertainment,
LLC, EIMII CS 47

THIMON sow YOU Bag hAirslc.h, 8M,Ah3../.
Research. BMI/Downtomn Music Publishing U.C. ASCAPI,
AMP 111007a 101134

THRIFT SHOP (Macklemont Publishing, DAVRyan Levi.s
Publishing, EMI H111096

TILL I DIE (Cullum Beyond Ut Experience Publishing, BMI/
Songs Of Unnersal, Inc., BMI/Danjahandz Muzn, SESAC/
Reservoir Media Management, SESAC/Yaslina Music Pub
fishing Inc., ASCAP/DaVd M. Ehrlich, Esq., P.C., ASCAP/FF
To DO Publishig, LIC.13M1M/arner-Tamerlane Publishing
Corp., BMVWiz Khalifs Publishing, EMIL AMPAIL HUH 46

TH. MY LAST DAY 'Tunes Of Bigger Piston, ASCAP/Rigger
Fiume Group. RC. ASCAP/Rig Music Medina, IMO:rouble
Barren Ace Music. RMI/EM April M., Inc ASCAP/Songs
Of Countirwod, ASCAP, HL, CS 24

TIME IS LOVE 'EMI Blackwood Music Inc, EMI/Lktle Dopey
Music, BMVSony/AN Tree Publishing Cumpany, EM/Casa
jaw Music, BMIAittle Lola Mae. 13M1), HI. CS 2: H10044

uP ETON BACK (Magc Mustang Must Inc., BMVEMI
Blackwood Music Inc., BMI/Floss Cooperman Song, BMV4
Tunes Must Publishing Limited BM/EM April Music, Inc,
ASCAP/Jon Mark Nile Music ASCU,, Ft. OS 36

TITANIUM (EMI Blackwood (*sic Irk, BMItong Lost
Brother Management Ltd. PRS/TALPA MIS c Publithing,
BUM/Piano Songs. EMI/Sony/ATV Sags LI.C, BIM/
Shapiro, Bernstein & Co, Inc. ASCAP/What A Publishing
LTD, SACEM/Tenyor Music, BMI/EMI Music Pubishing Ltd.,
FRS', HL. H10013

TONGUE TIED (WB Nosic Cora. ASCAPAlkosi Sikeleli
Afrika Mass, ASCAP/2850 Music ASCAP/Christian Zucconi
R1,101119, ASCAP/Madam H. ASCAP/Andrew Wesson
Pr. Ishug, ASCAP/Sean Gadd Publishing Cesium. P&L
AMP. H100 60

TONIGHT 'BEST YOU EVER HAD) 'John legend Pubashing,
BMI/BMG Chrysalis Music Publishing. OMIMJPMJSiC,
ASCAPAimeschool Publishing, BMI/Music Cnel
E301/Ludecris Worldnride Publishing, Inc., ASCAP/EMI Aced
Music, Inc. ASCAPI HL, H10025; RBH 20

TOO CLOSE (Puns Groan, BMI/Wano,Tamerlane Publishing
BMVUnkersal-PoNGram International Publishing,

AS AMPAIL H100 15
TOO GOOD TO BE TRUE (No Such Music. SOCAN/Bug

Muss, ASCAP/Music 01W:inset/pi, ASCAPBMG Chrysa-
lis. ASCAP/Songs Of SuAltide Independent Mssic

LtRavene Musa, ASCAP/Sungs Of thiVECtill, Inc.. BM/
Songs Iran The Engke Awn, BM!), AMPAIL CS 29

TOUCHN YOU (EMI Foray Musk, SESAC/Rico Love Is Still
A Rapp, SESACMamerdemerlane Publishing Corp., BMV
Counney Madison Music, BA/4/4 Blunts Lit At Once Publish.
mo. 8MI/EMI Blaokatod Music Inc., BMIL AMP/HL 198H 31

TRIUMPHANT iGET 'EMI (RyeSot BMI/SolOr U.-
,ersal RMI/EMI April Music, ASCAP 13 Music,
ASCAPAVR M Music Can.. SESAC/Parnela Lorrene's
Publishng, LLC., SESAC/4 Blunts Lit At Once Publishing.
(MIAMI B ackwood Music Inc.. BMIANEIMuic Corp..
ASCAP, AMP/111., REN 59

TRUCK YEAH (Red VAyl Music, BMVSony/A1V Tree Publish-
ng Ccirpany,13MI/Root 49 Music, LLC, MAI/Danny Myrick

c, END HL, CS 12; H1E0 57
TRUE BELIEVERS (Unkersal Music Corporaten, ASCAP/

Cads Publishing. ASCAP/Global Dog Music. ASCAP/
B ig Yellow Dog Must, ASCAPAunalight Music ASCAPI,
HL, CS 26

TURN ON THE LIGHTS INawadius Maximus Music. EMI/
hving Music. kr., EMI/Sounds From Eardmmmers. ASCAP/
Eardrummers Music Publishing, BM H100 66; RBH 7

UN HOMBRE NORMAL (Arpa Musical, LLC, BMI LT 12
UPI (Sala Moan. Publishing Designee, BMI/LoveRance

Mass U.C. BMI1R8H 38

VAL VENUS IRudeboking Publishing. ASCAP/Larro Publishing,
ASCANCSick Productices, BMII RBH 88

WANTED ISongs Of Universal, Inc., BM/Saps From The
Erg rte Rcom, BMIA4appy Little Man Publishing, BMIL
ANIPAIL, CS 3,11103 24

WANTED YOU MORE fWamaaamattate Pohlishing Cap..
8MI/DW1lawmod %die. IMI/RADIOBULLETSPublishing.
BMI/EMI Foray Music, SESAC/Hillaw Dawn Songs, SESAC/
Songs To Make Dui To, ASCAP/Cnristina Marie Music, EMI/
Etog Publishing, ASCAPAlonelson Songs. ASCAP/Sussman
& Associates, ASCAP), AMPAIL CS 20: H100 98

WANT U BACK ISongs Of Kobel Music Publishing America,
Inc, BM/EMI April Masc.Irc., ASCAP/Mr. Karmen S01164
ASCAP), HL, 11100

WAY TOO GONE (Young Jeew Music Inc.. BMI/EMI Black.
wood Music Inc 8M1/Susnds Eon Eardrermws. ASCAP/
Eaciumintes Music Publishirrg, EM/Nawadius Maims
MSC, 8MI), HL, RBH 93

WE ARE NEVER EVER GETTING BACK TOGETHER INUM
Masc ALL BM/Songs Of Kobel) Music Publishing America,
Inc emisoimmtv Tree Publishing CorrearN, BM/Taylor
Swift Music, BMI, HL CS 18,14100 2

WE ARE YOUNG ((anon Music. ASCAPAlcugh ill
ASCAPfShira Lee Lawrence Rick Music, BM/Sony/ATV
Songs NC, BMI/Way Above Music, 13MI/WB Music Cogi,
ASCAP/FBR Music. ASCAPI. Alle/111..11100 29

WHAT MAKES YOU BEAIMFUL IRami Production,
ASCAP/Kobalt Musk Publishing America, Inc., ASCANBMG
Chrysalis, ASCAP/EMI April Music, Inc. ASCAP/Mr. Kanani
Songs. ASCAPLI-11, 0100 29

VAIAT PRORT (Mike City Music Inc., BM/ ottingliam Hill,
BM) RBH 51

WHERE HAVE YOU BEEN Mat Damn Dean Music. BM/
Songs Of Universal, Inc., BMIsKas2 Mowry Publishing.
ASCAP/EMI April Must. ht.. ASDAP/Oneirology Publishing,
ASCAP/Prescription Songs, 1.1.C., ASCAP/Unidiappell Music,

EMIRelinda Music Pty. Ltd., APRAL AMNFIL, H100
15 LT 21; 813061

WHISTLE Mail On Sunday Music, ASCAP/EClass Publish -
kg, ASCAP/Sony/ATV Tunes LLC, ASCAP/Naz-Sect Publsb

BMI/Antonio Clarence Mobley Publishing Designee,
BMI/Anist Publishing Group West ASCAPANB Music Care.
ASCAP/Glass Too Big, ASCAP/Ego Frenzy Songs. ASCAP/
Sony/ATV Music Publishing 0.1K), PRS/Marcus Killian Pub
fishing Designee. (MIL AMP/114,111C0 1; LT 33

WHY YA WANNA fink Pen Mama Music. SESAO/Songs
of Man Publishing, SESAC/Tunes of RAT Direct, SESACI
Rua & Tie Music Pubfishing, LW, ASCAP/EM April
Music.Ina, ASCAP/Sugar &ler Music. ASCAP/Blemal
Combustion Music, A=P/Out 01 The Tapercom, ASCAP/
Songs Of Southside Independent Music Publishing, 1), AMP/
HL CS 5; H100 52

YAM AWAKE (Wnen I'm Rich You'll Be My Bitch, ASCAP/
WB Music Corp., ASCAP/Kasz Money Publishing Inc.. BMI/
WM Must AB, EMVSongs Of Kuban Musk Publishing
America. Inc. BMI/Bonnie McKee Must. MI/Where Da
Kau At. BM1/CYP Two Pubishing. BWOnerology PUMA.

ASCAP/Prescricition Songs, NC.. ASCAP/Kobalt Music
Publishing Anvricu, Inc., A=PI, AAV/HL. H100 7

WILD ONES (Mail On Sunday Music ASCAP/E-Gass
Publishing. BM/Sony/AN Tunes 1.1C, ASCAP/Artist
Pubishing Group West. ASCAP/WB Music Corp., ASCAP/
EMI Blackwood Music mac, BM/Universal Music Publish-

M38 Scandinavia AB, STIWSongs Of Unwersal,
Inc, EMI/Mist Publishing Group East, SESAC/W.8 M.
MJSC Corp, SESAC/Jackpot Since 1804 Pubtishing. ENIV
Nanat, 8MV101 Publishing Group. BMIANamerTarrelane

Ntrishmg Cat, BM/Raphael Judin Pubashing Des glee
ASCAP/Porre-Rhone Mead Publishing Desigme. ASCAP),
AMPRIL H100 36

WILL U STILL LOVE ME TOMORROW (EMI April Music,
Inc, ASCAPNniversal Musk MGB Songs. ASCAP/Univer-
sal Music, SGAE) LT 28

THE WIND NVeimerhound Musk. smiiiir Dub Music.
BMI/Angelika Music, EM/Soutlern Ground, BMOCS
11;11103 74

WORK HARD, PLAY HARD IPSO Sound Publishing. ASCAP/
WB Music Corp., ASCAP/Matza Ball Music, EMVWhere
Oa KauAL BMVEMI Bled/mod Music Inc, BMI/EMI April
Must. Inc.. ASCAft AMPIHL H100 41: ABB 24

WRONG SIDE OF A LOVE SONG (Not Listed' RBH 97

YALE OLVIDE (Universal Music Con/oration ASCAP/LIrina
sal Music  MGE Songs, ASCAPI LT 29

YOU COME RRST (Kingpin Entertainment Group ASCAP/
ECMG. Inc., ASCAPASMG. Inc  ASCAPI RBH 79

YOU GO YOUR WAY Oiltawhirl Music. 8MI/Tee Ray
Publishing, BM/Carnal Ahs c Group. ENI/Unce Beni,
ASCAP/Songs 01 Universal. Inc. BMI/Horns On The Hood,
13M1), HL, CS 51

YOU'RE ALL THAT MATTERS TO ME (Clut-01-Pcdret-
Productions Ltd, ASCAP/Uriversal-PolyGrarn Interns/trial
Publishing, ASCAPI It, CS 45
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RECORD COMPANIES: Disney Music Group appoints Mio
Vukovic senior VP of A&R/head of creative. He has served as
an A&R consultant for Hollywood Records since 2007.

Razor & Tie taps Mike Gitter to join its A&R team. He was VP
of A&R and marketing at Century Media.

VAN
VUKOVIC

PUBLISHING: Universal Music Publishing Group in Nashville
promotes Cyndi Forman to VP of creative, names Missy
Wilson senior creative director, elevates Freeman Wizer
to creative director and appoints Travis Gordon creative
manager. Forman was senior creative director, Wilson was
creative director at EMI Music Publishing, Wizer was creative
manager, and Gordon was departmental coordinator at
William Morris Endeavor.

MANAGEMENT: The Artists Organization promotes Rich
Schaefer to president and Don Van Cleave to COO. They
were managers.

TV/FILM: Disney Channel names Lisa Brown director of music.
She was an independent music supervisor.

RELATED FIELDS: IFPI appoints David 0. Carson head of
global legal policy, effective Sept. 24. He joins IFPI from the
U.S. Copyright Office, where he has served as general counsel
since1997.

Ad and digital marketing agency Gary Group in Nashville
names Connie Baer VP of strategic initiatives. She was
marketing and content marketing consultant at Baer
Essentials/26 Letters Industry.

Jeff Green announces the formation of Stone Door Media
Lab, a Nashville -based company that will provide ratings
research, customer data, digital media consumption
analytics, market analysis, industry white papers and
more. Researcher Lauren Virshup joins as partner when
Stone Door opens its doors on Sept.17. Green was VP of
operations at Country Aircheck.

-Edited by Mitchell Peters

GOODWORKS
CENTER STAGE HELPS BRING FOREIGN
PERFORMERS TO THE UNITED STATES
Indonesian hip -hop collective Jogja will have the opportunity to
perform in the United States and learn about its music industry
thanks to Center Stage, a U.S. Department ofState-funded project
that's bringing 10 music ensembles from Haiti, Pakistan and In-
donesia for month -long tours from November through December.

Beginning Nov. 15 at the David Rubenstein Atrium at Lincoln
Center in New York, Jogja will perform and host workshops with

studentgroups. The actwill host similar events in other U. S . cities,
where Center Stage will set up meetings with American musicians
and music producers.

"The idea was to connect with communities that don't neces-
sarily have access to artists of this international caliber and pro-
vide opportunities for these artists to meet folks from other areas
of the country," says Deirdre Valente, VP of Lisa Booth Manage-
ment, which oversees Center Stage. The project is administered
by the New England Foundation for the Arts, with funding from
the Asian Cultural Council, the Robert Sterling Clark Foundation
and the Doris Duke Foundation for Islamic Art.

Valente hopes Center Stage will receive additional funding
in the future. "We're waiting for final confirmation that Con-
gress has authorized the funds," she says. "But we have our
fingers crossed." -Mitchell Peters

us

MAIDEN VOYAGE

Made in America, Jay -Z and
Budweiser's inaugural two-day music
festival that took place Labor Day
weekend, featured hot performances
ranging from the rapper himself
and Skrillex to Pearl Jam and a Run-
D.M.C. reunion across three stages.
Among those spotted backstage
at Philadelphia's Fairmount Park
were fellow festival organizers STEVE

STOUTE (left), CEO of ad agency
Translation, and PAUL CHIBE, VP of
marketing at Anheuser-Busch.
PHOTO: JESSICA LETKEMANN/BILLBOARD

1
FILM/TV COMPOSER TIMOTHY ANDREW
EDWARDS has signed for representation with
SESAC. His credits include "Get Him to the

Greek," "Keeping Up With the Kardashians," "The
Bachelor" and "Ellen." Welcoming him to the fold is
SESAC VP of film, TV and developing media ERIN
COLLINS. PHOTO: TEAL MOSS

2
KENNY CHESNEY wrapped his successful
Brothers of the Sun tour with Tim McGraw
with two sold -out shows (Aug. 24-25) at

Gillette Stadium in Foxborough, Mass. Chesney
(in the red hat) celebrates the first night with
Boston -area radio executives including (from left)
WRNX Springfield, Mass., PD MIKE TYLER and
his spouse, CORY BUSH; WKLB Boston PD MIKE
BROPHEY; WCTK Providence, R.I., music director
JESSICA TYLER; guest STACY DASSAULT and her
fiance, WPOR Portland, Maine, PD MATTY JEFF;
WKLB Boston music director GINNY ROGERS
(in the pink shirt); guests KAREN GARRISON and
JESSICA KIERSTAD (behind Garrison); WKLB
promotions director DAWN SANTOLUCITO; WOKO
Portsmouth, N.H., PD MARK JENNINGS (Kierstad's
dad); WTHT Portland assistant PD/music director
COREY GARRISON (Karen's spouse); and Columbia
Nashville director of field promotion DAVID
FRIEDMAN. PHOTO, JILL TRUNNELL
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DARLING NICKI

The jury is still out on whether
NICKI MINAJ will hold court as an
"American Idol" judge. But there's
no question as to the rapper/singer's
popularity. Minaj (second from
right) accepts a plaque from venue
executives marking her sold -out Aug.
8 show at L.A. Live's Nokia Theatre.
From left: Nokia manager of event
and guest services AMBER WAPNER,

assistant GM DON GRAHAM and
director of event and guest services
RUSS GORDON.
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1
THE SECOND International Music
Conference in Atlanta recently attracted
such attendees as songwriter/producers

Claude Kelly and Drumma Boy, attorney
Glenn Litwak of Litwak & Havkin, Radio
One/Atlanta OM "Hurricane" Dave Smith
and artist/Def Jam South president DJ
KHALED (left), shown here with IMC
founder/CEO JULIA HUIE-MARTIN. PHOTO
CHRIS JONES

2 THE LEGENDARY NEIL DIAMOND
(center) rang in the 40th anniversary
of his landmark 1972 album, Hot

August Night, with five sold -out shows at
Los Angeles' Greek Theatre (Aug. 11, 16, 18,
23 and 25) and induction into the theater's
Rock of Fame. Joining Diamond at his final
show are Nederlander Concerts CEO ALEX
HODGES (left) and Nederlander VP/Greek
Theatre GM RENA WASSERMAN. PHOTO
COURTESY OF NEDERLANDER CONCERTS

3
THE INDEPENDENT music community
held a "Nadler for Congress" breakfast
at New York's Union Square Coffee

Shop (Aug. 21) to thank Congressman
JERRY NADLER (center) for his years of
support. The event was hosted by American
Assn. of Independent Music president RICH
BENGLOFF (left) and ELIZABETH HEALY,
senior executive director of the Recording
Academy's New York Chapter. PHOTO: MATH
SATLOF/SHORE FIRE MEDIA

4 NOW IN its 10th year, the Allstate
Tom Joyner Family Reunion
convened Labor Day weekend at the

Gaylord Palms Resort & Convention Center
in Kissimmee, Fla. Performers included KEM
(left) and ERIC BENET (right), pictured here
flanking Allstate Insurance field VP STACY
SHARPE JONES and her husband, LAMONT
JONES. PHOTO: TONY LEAVELL/BLACKAMERICAWEB.COM
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