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‘SHINE’ ON

BY RICHARD SMIRKE

Olympics Picks

Five ways the music business can win gold
at the London Games

global TV audience
of 4.7 billion peo-
ple—approximately

70% of the world’s popula-
tion—watched the 2008 Bei-
jing Olympics, according to
Nielsen. This year’s Summer
Games in London, which run
July 27-Aug. 12 (followed by
the Paralympic Games for ath-
letes with physical disabilities
Aug. 29-Sept. 9), looks to be
even bigger—with plenty of
promotional opportunities for
accompanying musical artists.

“For the industry, I can
only see an upside to London
2012,” says Jo Dipple, CEO
of trade group U.K. Music.
“We've got the eyes of the
world on us, and our artists
are providing the soundtrack.
It's a golden opportunity to
highlight music’s worth to
the U.K.”

Here, Billboard looks at
some of the many ways that the
music biz stands to gain at Lon-
don 2012 and, equally impor-
tant, how to avoid losing out.

LIVE

More than 12 million tour-
ists are expected to visit Lon-
donin 2012—a 5.2% increase
from last year, according to
London & Partners, the of-
ficial promotional organi-
zation for the U.K. capital
city. In addition to the obvi-
ous sports attractions, a full
and varied musical program
has been devised. Beginning
July 28, the Live Nation-op-
erated BT London Live fes-
tival runs throughout the
games’ duration, with free
daily outdoor events featur-
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ing a mix of music, enter-
tainment and sports taking
place in the U.K. capital’s
Hyde Park (50,000 capacity)
and Victoria Park (20,000).
Live Nation will also stage
two ticketed 80,000-capacity
concerts in Hyde Park to co-
incide with the games’ open-
ing and closing ceremonies,
headlined by Duran Duran
and Snow Patrol (July 27) and
Blur and New Order (Aug.
12), respectively.

Before the games begin, the
BT River of Music Festival (July
21-22) will have Scissor Sisters
top an international bill of art-
ists at six specially constructed
sites along the banks of the
River Thames, performing for
a total audience of 500,000,
according to organizers. The
nationwide London 2012 Fes-
tival, running June 21-Sept. 9,
also contains a strong music
segment, spanning classical,
opera, pop and world genres.
Its tent-pole event is BBC Radio
1's Hackney Weekend (June 23-
24), featuring Jay-Z, Rihanna,
Swedish House Mafia and
David Guetta playing to a total
live audience of 100,000, and
also broadcast across BBC radio
and TV channels.

BRAND
PARTNERSHIPS

A large number of high-pro-
file hookups between musi-
cians and brands have already
occurred in the run-up to Lon-
don 2012, most notably the
partnership between Mark
Ronson and Olympics world-
wide partner Coca-Cola. The
globally focused deal had the
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BIRD SONG

Grammy Award-winning pro-
ducer/artist create an origi-
nal track, “Anywhere in the
World” (featuring U.K. dance
star Katy B), that serves as
the official theme for Coke’s
“Move to the Beat” summer
campaign, spanning broad-
cast, mobile, digital and out-
door platforms. “It may be
the biggest exposure that
I have for a song,” Ronson
said at this year’s MIDEM
conference.
Other nota-
ble brand/music
partnerships in-
clude a collabo-
ration between
B.o.B and rock
group O.A.R. as
part of Duracell’s
“Rely on Copper
to Go for the
Gold” campaign
in support of Team USA. The
two acts teamed to record the
song “Champions,” which
is available as a free down-
load on Duracell’s Facebook
page. U.K. rapper Wretch 32
also enjoyed a large Olympic
boost, heading Adidas’ “Take
the Stage” campaign by per-
forming in the sports clothing
manufacturer’s TV spot.

EXPOSURE

U.K. rock band Elbow stands
to become one of the biggest
beneficiaries of this summer’s
games when its track “First
Steps” is prominently placed
across all BBC TV, radio and
online coverage as the broad-
caster’s official Olympic theme.
Forty separate edits of the BBC-
commissioned song, which fea-

10

tures the BBC Philharmonic Or-

chestra and an 80-piece choir,
have been produced, ranging
from several seconds to six min-
utes in length.

“It is one of the biggest
synchs that we will do this year
in terms of profile for one of
our artists,” says Jim Reid, se-
nior VP of synchronization for
Europe at Warner Music Group
and Warner/Chappell Music
Publishing. He says that al-
though the financial terms of
the deal weren’t massive, War-
ner/Chappell will receive sig-
nificant performance royalties,
while “in terms of profile and
prestige for the band, there’s
not much bigger.”

Elsewhere, British dance
act Underworld will perform
the biggest gig of its career

GENEROUS SERVING

The musical offerings on tap during the Olympics include
Live Nation’s BT London Live festival and such acts as SNOW

EVOLUTIONARY

13

PATROL (inset) performing at the opening ceremonies.

when the act soundtracks
the July 27 three-hour open-
ing ceremony. A compara-
tive event at the 2008 Beijing
Olympics was watched by
more than 2 billion people,
according to Nielsen. The
lineup for the Aug. 12 closing
ceremony, titled “A Symphony
of British Music,” hadn’t yet
been announced at press time,
but will feature a mix of es-
tablished and new U.K. acts.

FEEL-GOOD FACTOR

According to a 2011 report
from Visa Europe, consumer
spending in the United King-
dom will increase by £750
million ($1.2 billion) dur-

ing the seven-week period of
the Olympic and Paralympic
Games, with entertainment
and service industry reve-
nue set to grow by £80 mil-
lion ($125 million). Although
many retailers privately fear
a fall in consumer spending
during the games, Visa pre-
dicts the U.K. retail sector
will swell by £185 million
($290 million).

To capitalize on the boom,
leading U.K. entertainment
chain HMV will be running
in-store and online promo-
tions, such as its current “Best
of British” campaign, cele-
brating home-grown music
and films on CDs and DVDs

MOBILE: For 24/7 news and analysis on your cellphone or
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from the past 60 years. HMV’s “Sounds
of the Summer” promotion also ties in
with Olympic fever, highlighting Britpop-
styled compilations and key third-quar-
ter music releases. A licensing partner-
ship between Universal Music and the
London Organizing Committee of the
Olympic Games and Paralympic Games
will have the major label release London
2012-branded music compilation albums
across all genres.

The impact of a busy summer will be
felt in the licensing sector, says Peter
Leathem, CEO of U.K. recording rights
collecting society PPL. “We anticipate
that many individuals and organizations
will use recorded music both in the run
up to, and during, the games,” he says,
calling London 2012 “a huge shop win-
dow” for U.K. music.

LEGACY

The total cost of staging this year’s games
stands at £9.3 billion ($14.7 billion), ac-
cording to the Olympic Development
Agency oversight group. While the eco-
nomic benefits of hosting an Olympics
remains hotly disputed, the potential for
London’s newest sporting arenas—such
as the capital city’s 80,000-capacity Olym-
pic Stadium—to become future entertain-
ment venues is a welcome prospect for the
live music industry. (Live Nation and AEG
Live are both interested in management
rights, according to reports.)

“Not only are we going to be left with
big venues that can host big music events,
but we will have a transportation infra-
structure which allows those events to
grow,” says Will Page, chief economist
at U.K. collection society PRS for Music.
Page cites London’s O2 Arena—the world’s
top-grossing arena (for buildings with a
capacity of 15,001-plus) in 2011, according
to Billboard Boxscore—as a past example
of how a major public-funded initiative
(the venue originally opened as the Mil-
lennium Dome exhibition hall) can result
in a massive win for the music business.

Improved infrastructure is also likely
to have a positive impact for the touring
industry, says Page, who credits greater
transport links between London and con-
tinental Europe with potentially attract-
ing a higher number of overseas visitors
to U.K. music events following the games.

AVOIDING BRONZE

For every winner, there has to be a loser.
Consequently, some executives fear that,
for all the promotional opportunities an
Olympics brings, the music industry may
also suffer as a result of London 2012.

Several well-established U.K. festi-
vals, including the Big Chill and So-
nisphere, have pulled planned events
due to a combination of poor ticket
sales, artist availability and a congested
summer schedule. The Music Festivals
PLC-operated Hop Farm Music Festi-
val, which takes place June 29-July 1 in
Kent and features headliner Bob Dylan,
has also reported ticket sales moving
“slower than last year.” Inflated travel
and hotel costs due to the Olympics
could have additional negative impact
on audience numbers during the games,
even though few international acts are
scheduled to be in the market during
the key seven-week period.

“It’s a very, very muddled marketplace
[in the United Kingdom] at the moment,”
Live Nation U.K. COO John Probyn says.
He cites the Euro 2012 soccer tournament
(June 8-July 1), the United Kingdom’s
Diamond Jubilee festivities, the Olym-
pic Games and its accompanying music
events (including Live Nation’s own fes-
tival program and BT London Live con-
certs) all contributing to competition for
the ticket buyer’s wallet.

“It’s really difficult to get your head
above all of that and say, ‘Look at me!””
says Probyn, who is relying on strong art-
ist bills and a comprehensive PR strategy
to reach audiences.

One thing’s for sure: It’s going to be a
busy summer. o

MARK RONSON3a
KATY B’S deal with
Coca-Colais among
the top branding
partnerships surrounding
the London Games.
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Name-Gaming
The System

Knockoffs of hit singles flood iTunes,

sales follow

“ eAre Young,” the smash
single from Fueled by
Ramen act fun. that

spent six weeks atop the Billboard
Hot 100 earlier this year, hit U.S. digi-
tal retailers last September and was
supposed to be released in the United
Kingdom in early May. But when
fun.’s manager Dalton Sim came
back from the long Easter weekend
in early April, he found a troubling
note from a digital representative at
Atlantic Records U.K.: Apparently, 18
differentversions of “We Are Young”
had already popped up on iTunes
across the pond. “So the label ended
up rush-releasing the single into the
iTunes store because of it,” Sim says.

The available tracks weren't ex-
actly “We Are Young,” but knock-
off digital versions of the pop-rock
anthem by artists hoping to ride the
success of the original. Recently,
these covers have begun littering
the lower reaches of the iTunes sin-
gles chart—a copycat cut of the song
by a group named Tonight We Are
Young sits at No. 122 on the chart,
while fun.’s original clocks in at
No. 17. And they’re moving a sub-
stantial number of downloads. For
instance, Carly Rae Jepsen’s “Call
Me Maybe” single, which tops the
Hot 100, this week moved 296,000
downloads, according to SoundScan,
while another version by an artist
listed as Here’s My Number So sold
more than 27,000 downloads of an
identically named song in the same
week. Both songs are listed at $1.29
on iTunes.

For the most part, these covers
try to sound exactly like the hit
single they’re reworking, and the
more successful ones use search
engine optimization-friendly art-
ist names and song titles to lure
unsuspecting consumers looking
for the original version into mak-
ing a song purchase.

“When you listen to the [knockoff],
you can tell they’re trying to deceive.
The voices try to sound similar,” says
one label source who has investi-
gated the situation. Meanwhile, the
artists and labels that release these
cover songs often exist as phantoms
online. Good luck finding informa-
tion about the Maroon 5-aping group
I'm at a Payphone or its imprint Cov-
ered Entertainment on the Web. (A
rep for iTunes, which offers a link to
these artists, declined to comment
for this story.)

Sim believes labels and publishers
are becoming increasingly aware of
the knockoffs at digital retailers and
are keeping vigilant to shut down art-

JUNE 23, 2012

Among the knockoffs appearing
in the iTunes store is CARLY RAE
JEPSEN’S “Call Me Maybe.”

ists who sample a hit single’s mas-
ter track without permission. But if
a knockoff contains all original mate-
rial, there’s nothing that a label can
legally do to bar a song from pop-
ping up at a digital retailer. After all,
Sim says, “You've got groups doing
legitimate covers that do amazing
worldwide, and that’s completely
fair game.”

The real problem, then, is the du-
bious listing of these knockoffs on
digital platforms. A simple search for
“We Are Young” in the iTunes store,
for instance, results in fun.’s version
showing up as the 24th option. The
label source says that iTunes is work-
ing to improve its services so that
consumers aren’t duped into down-
loading mix-ups, but is also having
a hard time from a legal standpoint
tagging these covers as “fake.” But
if original songs and their cover ver-
sions were somehow delineated more
clearly, sales for the knockoffs would
presumably plummet.

“If you could buy the real version
for $1.29 versus the cover version [for
the same price],” the source says, “I
can't think of any good reason you'd
want to have the cover version.”

The endgame may be the barring
of knockoffs from a digital retailer’s
top singles chart, or perhaps separate
search results or charts for “karaoke”
versions of popular songs. But Sim
predicts that, like illegal downloading
services, unauthorized covers will al-
ways be a reality.

“I don’t sweat it too much. It's
going to happen,” he says. “In the
same way, | don’t worry about peo-
ple stealing music. If they’re doing
that, hopefully they're talking about
it, and hopefully it all comes back to
the band eventually.” .
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>>>SONGZA
TAKES BITE OUT
OF PANDORA
Upstart Internet radio
company Songza
caused the stock of
leading online radio
service Pandora
Media to drop 11.2%

in two days and shed
$208 million of mar-
ket value. Songza
released its iPad app
on June 7; it became
iTunes’ No. 1free iPad
app by the following
night. The service,
which offers a collec-
tion of playlists for
moods and interests,
had previously re-
leased apps for iPhone
and Android.

>>>JANICKTO
TAKE ROLE AT
INTERSCOPE
John Janick, cur-
rently co-president of
Elektra Records with
Mike Caren, will take a
“presidential” role at
Interscope later this
year, sources say. The
move, which would
have Janick reporting
to Interscope chief
Jimmy lovine, isn’t
likely to take place
until later this sum-
mer, when Janick’s
Warner contract is
up, the sources say.
An official announce-
ment is expected in
the coming weeks.

>>>WARNER
U.K. LAUNCHES
ARTIST/LABEL
SERVICES ARM
Warner Music UK. is
expanding its label
offerings with an art-
ists and label services
division. The new arm
is headed by London-
based Dan Chalmers,
managing director of
Rhino U.K. and Alter-
native Distribution Al-
liance U.K. Building on
ADA U.K., non-Warner-
affiliated acts and
labels will be able to
utilize arange of spe-
cialist support func-
tions, including physi-
cal and digital sales
and distribution. Brit-
ish dance act Orbital
and former Smiths
guitarist Johnny

Marr are among the
first artists to work
with the division.

Reporting by Jem
Aswad, Glenn Peoples
and Richard Smirke.
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Frances W. Preston

ormer BMI president/

CEO Frances Wil-

liams Preston, often

referred to as “the
best friend a songwriter ever
had,” died of congestive heart
failure on June 13 at her home
in Nashville.

The tireless executive, whose
early career duties included an-
swering fan mail for country
music pioneer Hank Williams,
was a precedent-setting figure
in the publishing community.
She established the first per-
formance rights organization
(PRO) in the South, founded
the BMI Country Awards, be-
came the first female executive
on Nashville’s Music Row and is
believed to be the first woman to
wear VP stripes in Music City’s
business community.

Preston, 83, spent nearly 50
years as a BMI executive, lead-
ing the Nashville division for
the first 27 years before moving
to New York in 1985 to serve
as senior VP of performing
rights. The following year, she
took over the agency’s leader-
ship, tripling its revenue and licensing music to new media even
before the Internet’s performance possibilities were fully clear.

“She was the heart of BMI, not only for me but for every BMI
writer,” Dolly Parton says. “She was a great leader and a great friend
tousall.”

Preston was both a leader and a visionary. Her rise was improb-
able, given that it began when there were few women in the board-
room. She invariably downplayed her gender as a factor in her suc-
cess. In retrospect, her accomplishments stemmed from the same
combination of traits that great leaders before her embodied: dedi-
cation to a cause, impressive people skills, attention to detail and
an energetic determination.

Those characteristics were in evidence from the very beginning.
Born Frances Williams on Aug. 27, 1928, in Nashville, she went to
work for the National Life & Insurance Co. after earning an edu-
cation degree at the George Peabody College for Teachers at Van-
derbilt University. The insurance firm’s properties included WSM
Nashville, home of the Grand Ole Opry. Preston served as a recep-
tionist, but she was clearly much more. In addition to answering
Williams’ fan mail, she hosted a style program on WSM-TV and
segued into promotions, ably building a network of artists, politi-
cians and industry leaders.

When BMI president Robert J. Burton decided to open a Nash-
ville branch in 1958, Preston’s skills lined up perfectly. She hired an
assistant and ran the PRO out of her parents’ garage for four years
before establishing an office in 1962 on 16th Avenue South, part
of the district that has since been dubbed Music Row.

One of her first initiatives was to call attention to the city’s then-
small cadre of songwriters. Preston established the BMI Country

FRANCES WILLIAMS
PRESTON became VP
at BMIin 1964, then
president/CEO in 1986.
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Awards in 1958, bestowing citations of achievement on such fig-
ures as Johnny Cash, Don Everly, George Jones, Harlan Howard,
Roger Miller, Buck Owens and Webb Pierce. She also aggressively
built BMI’s stable of Nashville songwriting talent, enlisting the
likes of Parton, Willie Nelson, Kris Kristofferson, Bill Anderson
and Loretta Lynn.

“Frances Preston helped shape the music business ecosystem
through her profound respect for songwriters and mentorship of
several generations of executives,” BMI Nashville VP of writer/
publisher relations Jody Williams says. “She is without a doubt
the single most important figure responsible for making Nash-
ville ‘Music City."”

Promoted by BMI to VP in 1964, Preston succinctly noted dur-
ing one of those awards presentations that the other parts of the
music business—record companies, talent agencies and artist ca-
reers—wouldn’t exist unless someone creates the material. “It all
begins with a song,” she said. That phrase became a slogan for
the Nashville Songwriters Assn. International and an unofficial
catchphrase for Middle Tennessee’s music biz.

“While most CEOs were driven by the bottom line, her passion,
tenacity and sheer force of will came from an authentic and absolute
love of the songs and songwriters,” says Spirit Music Group president
Mark Fried, who worked at BMI from 1985 to 1995. “While she’s
getting fully justified credit for helping break the gender barrier in
music biz boardrooms, most folks would agree she was one of the
most effective leaders and managers of any gender.”

Those capabilities were recognized when BMI relocated Pres-
ton to New York in 1985 and promoted her to president/CEO in
1986, replacing Ed Cramer, who held the position for 18 years.

During her time in the post,
BMI tripled the revenue it col-
lected and distributed to its
300,000 affiliated songwriters,
and her final year in office saw
a record sum paid out to those
composers and their publish-
ers. Preston fought proactively
to extend the life of copyrights,
to collect royalties from restau-
rants and businesses that use
music and to protect
songwriters’ works in
the digital realm.

During her tenure,
the agency also estab-
lished the BMI Icon
honor, celebrating a
lifetime of work. More
than 40 songwriters
have been recognized,
including Brian Wilson, Van
Morrison, James Brown, George
Clinton, Juan Luis Guerra, Char-
lie Daniels, Merle Haggard,
Carole King, the Bee Gees and
Holland-Dozier-Holland.

Preston’s leadership wasn't
confined to the music business.
Her public-policy appointments
ranged from a seat on the Pan-
ama Canal Study Committee to membership in Vice President
Al Gore’s National Information Infrastructure Advisory Council.
She also took an active role in fund-raising, particularly for the T.].
Martell Foundation, which gave her a humanitarian award in 1992.

Current BMI president/CEO Del Bryant says Preston was “a
force of nature. She was smart, beautiful, tenacious and gener-
ous. She put BMI on the culture map and shaped the careers
of many, especially mine. Though we mourn the loss of a great
leader and friend, she lives on through a legacy that is literally
set in stone. The BMI Nashville building and her wing at Van-
derbilt Hospital are two monuments that were erected by her
and stand in tribute to her passion and drive for those she loved.”

Preston has been recognized in other ways as well. She’s a mem-
ber of the Country Music Hall of Fame, the Broadcasting & Cable
Hall of Fame and the Gospel Music Hall of Fame and has a star on
the Music City Walk of Fame. She was given a National Trustees
Award by the Recording Academy and the President’s Award by the
National Music Publishers’ Assn., among numerous other honors.
Additionally, BMI renamed its country song of the year trophy in
2011 as the Frances W. Preston Award.

“I can'’t think of an honor that I would value more in my whole
life than a Frances Preston award,” Kris Kristofferson said as he
accepted the award in March.

Visitation was scheduled for June 17 at the Country Music Hall
of Fame. A private funeral was planned.

Memorial contributions may be made in Preston’s name to the T..
Martell Foundation, 15 Music Square West, Nashville, TN 37203 or
the Frances Williams Preston Laboratories at the Vanderbilt-Ingram
Cancer Center, 2301 Vanderbilt Place, Nashville, TN 37240. - «
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Visionary
Inspiration
A force of nature

A Songwriter’s best friend

We honor the life and legacy of
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Young, Demme

Finish Triple-Header '

‘Neil Young Journeys’ takes on ‘Le Noise’ and that town
mentioned in ‘Helpless’

“Neil Young Journeys” is the third
concert film Jonathan Demme
has made with Neil Youngin the
last six years. It’s the first time,
though, that Demme and Young
approached a performance film
as a scripted affair.

“The show is like a play,”
Young says. “It’s a one-man,
one-act play. It's not like a con-
cert where I would be spinning
around doing whatever I wanted
to do. Everything about this
show was planned out like a play
usually is. I knew what songs [
was going to do. I knew where I
would be walking, what instru-
ments I would be playing, when
they were going to come out and
adjust the amplifier and bring
out different guitars. I knew
when I was going to climb the
stairs and go up onto the organ.”

Demme filmed the final two
performances of Young'’s 2011
solo tour supporting the 2010
album Le Noise for “Journeys” at
Toronto’s Massey Hall. The lone
studio record in Young's oeuvre

to feature only his voice and gui-
tar, the Le Noise set lists com-
prised the eight songs from the
Daniel Lanois-produced album,
a couple of unreleased tracks
and such classics as “Ohio” and
“Down by the River” for a total
of 16 or 17 songs nightly.

Demme saw the show before
it made its way to Toronto and
predicted a cinematic challenge
ahead. Without a band on hand,
he says, “we didn’t have the cor-
nerstone that has worked histor-
ically. The good news was that
now we had Neil undistracted by
any other instruments, relating
only to the stories he was telling.
It permitted him to immerse
himselfin the character of these
songs in a way that couldn’t be
possible if you're also hearing
other people play.”

Sony Pictures Classics will re-
lease “Neil Young Journeys” the-
atrically on June 29 after it makes
one last festival stop June 18-19
at the Los Angeles Film Festival.

The relationship between

Demme and Young began 20
years ago when Young penned
the pensive ballad “Philadel-
phia” for Demme’s film of the
same name.

Young shot the 1978 con-
cert movie “Rust Never Sleeps”
under his pseudonym Bernard
Shakey and handed over the di-
rector role to Jim Jarmusch for
1997’s “Year of the Horse” be-
fore Demme and Young came
together on “Heart of Gold.”
Shot at Nashville’s Ryman Au-
ditorium with a full band and a
repertoire of early hits and new
songs from Prairie Wind (2005),
“Heart of Gold” had a small the-
atrical release in February 2006
before a DVD release in June of
that year. Demme shot “Neil
Young Trunk Show” at Philadel-
phia’s Tower Theater during the
Chrome Dreams I tour in 2007;
it played festivals in 2009 and
2010 before a short theatrical
run, but hasn’t been released
on DVD.

The new film received its world

NEIL YOUNG (right)
and his brother BOB
YOUNG in “Neil
Young Journeys.”

premiere at the Toronto Film Fes-
tival in September, an appropriate
beginning for a movie that started
strictly as a concert chronicle
and was transformed—to bor-
row a Young lyric—Dby a journey
through the past.

“One thing we experimented
with was taking a road trip to
this little town in north Ontario
to see if that might provide us
with something,” Demme says.
“It provided us with a whole
other story line that would make
this different from the other two
films and all other performance
films, from what I've seen.”

Young's brother Bob took the
lead on the tour in a 1991 Cadil-
lac Brougham D’Elegance while
Neil followed in a 1956 Ford
Crown Victoria. “My brother

was the one who decided where
we were going to go and how fast
we were going to go and where
to stop,” Young says, noting that
his only control going in was the
performance itself.

Once they had footage of the
car tour, Demme was able to
assemble a story about Young’s
youth to go hand in glove with
Le Noise’s songs about love,
memories and change. Rather
than chronicle the concert as
played, Demme moved the
order of songs “to suit our emo-
tional journey,” placing “Hitch-
hiker” in the penultimate slot so
that the film has a centerpiece
much like “No Hidden Path” in
“Trunk Show.”

“Neil Young Journeys” ar-
rives only a month after the re-

lease of Americana, Young’s first
album with Crazy Horse in nine
years, which bows this week
at No. 4 on the Billboard 200.
After playing Outside Lands in
August, the band begins a tour
on Oct. 3 in Ontario that runs
through Dec. 4. The day before
the tour starts, Penguin Group
imprint Blue Rider Press will
publish Young'’s book “Waging
Heavy Peace,” which he has said
is more like a diary than a mem-
oir. Young and Crazy Horse
also have another album nearly
wrapped up that may come out
this year.

“It’s kind of a blitz,” Young
says. “Butit’s better to get [proj-
ects] out rather than hold onto
them because [you tend] to hold
onto them for too long.” ~ « -«

DIGITAL BY ANDREW HAMPP

Sound Investments

High fidelity meets high finance
in musical stock exchange app

Sports fans have fantasy
leagues, box-office buffs have
the Hollywood Stock Exchange.
Now social game startup Taste-
makerX, co-founded by two
former A&R reps, has its sights
set on being a virtual stock
market for the guy who totally
knew Gotye was going to blow
up six months before the rest
of America.

Debuting June 14 across
Apple iOS products (iPhone,

-
The TastemakerX'game (far
right) was developed by former
A&R reps MARC RUXIN and
SANDRO PUGLIESE (right).
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iPad and iTouch) and a pub-
lic website (a private beta
version was introduced in
March at South by South-
west), TastemakerX is the
brainchild of Marc Ruxin and
Sandro Pugliese, both former
music executives-turned-tech
entrepreneurs.

Ruxin was a former EMI A&R
scout who went on to run start-
ups like Eveo and iVast and
most recently served as chief
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innovation officer at ad agen-
cies McCann Erickson and
Universal McCann. Pugliese
began his career in A&R at EMI,
Elektra and Virgin before be-
coming a partner at interactive
agency RedStapler and co-
founder of digital music com-
pany SooLoos. Having been
effectively out of the music
industry since the mid-"90s,
Ruxin’s idea for acompany that
could democratize the process
of music discovery had long
been gestating, but was wait-

ing for the right time.

“In the old days, the only
way you could be a taste-
maker in music was to be a
radio person or an A&R rep or
a label honcho. Now, with the
social Web, anyone can be a
tastemaker,” he says. “If you
look at fantasy sports, there’s
50 million people around the
world playing everything from
cricket to football and they’re
not watching sports, they’re
watching data. People talk
about data gamification, so
shouldn’t culture be gamified?
Music is a bigger point than
any other sport.”

TastemakerX allows music
buffs to invest in their favor-
ite artists using virtual cur-
rency (25,000 “notes,” in the
game’s parlance) as a way
of staking claim of their own
cultural foresight. Users can
tweet, post on Facebook or
eventually add photos to their
investments to further social-
ize their activity—so, if you saw
Frank Ocean play Coachellain
April, you could point to your
early investment in the singer
after his stock inflates when his

debut album, Channel Orange,
is released in July.

Since beta users skew heav-
ily toward indie rock, the user-
driven pricing has little relation
to chart performance—which
would explain why Carly Rae
Jepsen was trading at an av-
erage share price of $1.65 the
day “Call Me Maybe” topped
the Billboard Hot 100, while
dream-pop act Beach House
traded at a heftier $8.49 with-
out a charting single.

Lending some credence
to the project is an impres-
sive lineup of tastemaking
investors onboard—Baseline
Ventures’ Steve Anderson (an
early investor in Instagram
and Draw Something), True
Ventures’ Jon Callaghan (an
early investor in Soundtracking
and Bandcamp), Federated
Media’s John Battelle, William
Morris Endeavor music head
Marc Geiger, Topspin’s lan
Rogers, AEG’s Andrew Klein
and Todd Goldstein, former
Microsoft executive Mich Mat-
thews and MediaLink’s Michael
Kassan, among others. (Full
disclosure: Guggenheim Part-

ners president Todd Boehly,
an investor in Billboard parent
company Prometheus Global
Media, is also an investor.) The
company raised $1.8 million in
Series A funding earlier this year.

Callaghan sees TastemakerX
registering enthusiasm for fa-
vorite artists in a way that other
music and streaming services
have yet to fully offer. “The
problem is still discovery and
preference matching,” he says.
“You may love the latest Cults
song or Gotye single, and from
Spotify you canblast it horizon-
tally out to those large horizon-
tal platforms, but this allows for
the same kind of sentiment and
allocation that all of us have in
our daily lives.”

Ruxin expects to announce
additional ways in which play-
ers can earn more “notes” to
invest in artists in the com-
ing weeks, and hopes to have
sponsors and event partners
onboard this fall to help offer
free currency and giveaways
to reward active players. In-
tegrations with Songkick and
othermusic services arealsoin
the works. ove
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Dishey Meets

‘8 Mile’

Disney Channel expands its musical world
through hip-hop and surf movies

he Disney Chan-
nel is making a
leap of faith with

its first hip-hop-/gospel-
themed movie musical,
a step toward drawing in
new audiences and devel-
oping teen musical stars.

“Let It Shine,” which
premieres June 15, is
a launch pad for Coco
Jones, a 14-year-old Afri-
can-American singer/ac-
tress who Disney discov-
ered through its Next Big
Thing competition and
has since appeared in the
series “So Random!” and
performed at festivals and malls. Hollywood Re-
cords signed her to an exclusive recording and
publishing deal in May.

It's Disney’s first original movie since last
year’s “Lemonade Mouth,” which delivered the
No. 1 soundtrack of 2011, selling 379,000 cop-
ies, according to Nielsen SoundScan. “Lemonade
Mouth” was a ratings success as well, pulling 5.7
million viewers for its April 15, 2011, debut, ac-
cording to Nielsen, which made it the No. 1 TV
movie at the time.

Disney scrapped plans for a sequel and has
instead moved down a path that “Lemonade
Mouth” opened up with a rock soundtrack
harder and heavier than standard Disney
Channel fare. Like “Lemonade Mouth,” “Let
It Shine” and Disney Channel’s 2013 original
movie “Teen Beach Musical” focus on new mu-
sical styles and new characters.

Disney’s first venture into the R&B/hip-hop
music marketplace was the 2007 double-dutch
jump rope film “Jump In.” “Let It Shine” goes
a step further, tackling not just new a musical
style, but also incorporating a plot that involves
the music industry.

“The challenge was to get in the studio and
create hip-hop that feels legitimate—Dbe real life
and still be lyrically Disney,” Disney Channel
VP of music and soundtracks Steven Vincent
says. “We walk the line by doing a positive spin.

“We also give kids a picture of what it means
to be an artist and what happens when you have
to make [artistic] choices. It’s a nice opportunity
to do a little education, which is not a dirty word.
It’s a nice chance to explain a little bit about how
you develop a track.”

Vincent brought in David Banner and In-Q
to write raps for the principal characters, played
by Tyler James Williams, Trevor Jackson and
Brandon Mychal Smith, as they navigate a story
modeled on “Cyrano de Bergerac” with hints of
“Joyful Noise” and “8 Mile.” Another 17 writ-
ers contributed to the film’s soundtrack (among
them Toby Gad), which Walt Disney Records re-
leased June 12.

As is the case with all Disney Channel movies,

Disney Channel’s “Let It Shine” movie tackles new musical
styles and a story line that involves the music industry.

prerelease marketing efforts rely heavily on Radio
Disney. The radio network’s website prominently
featured two music videos from the film: Jones’
“What I Said” is a production number from the
film, while “Guardian Angel” features Williams
rapping and Jones singing but doesn’t contain
any footage or scenery from the movie.

Part of Disney’s plan with “Let It Shine” and
“Teen Beach Musical” is to reach a slightly older
audience, more boys and parents. Key to that is
creating story lines that appeal to mothers and
fathers and drawing on musical styles from dif-
ferent generations.

“Movies like ‘Lemonade Mouth’ and ‘Let It
Shine’ gave us a chance to explore some classic
stories—Breakfast Club, ‘Cyrano de Bergerac'—
and put our own contemporary, musical spin on
them,” Disney Channels Worldwide president/
chief creative officer Gary Marsh writes in an
email. “As for ‘Teen Beach Musical, we wanted
to take the elements we loved from ‘High School
Musical” and reinvent them by way of ‘Beach
Blanket Bingo” and ‘Back to the Future.” What
we ended up with was something that felt novel
and accessible simultaneously, and we knew that
Ross Lynch, the star of [Disney Channel’s] ‘Aus-
tin & Ally, would be perfect for the lead role.”

“Teen Beach Musical,” which will premiere in
spring 2013, taps the classic surf-movie prem-
ise of bikers vs. surfers and features 10 original
songs by Antonina Armato and Tim James, Jean-
nie Lurie, Aris Archontis, Chen Neeman, David
Lawrence and Faye Greenberg, Ali Dee, Mitch
Allan and Jason Evigan.

Surfrock, Motown, rockabilly and '60s pop with
a comedic twist shape the soundtrack that Vincent
says contains Disney’s “first real villain song.”

“It has different choreography than the
other films, the camera moves and the ward-
robe, too,” Vincent adds. ““Teen Beach Musi-
cal’ is multigenerational—we want the whole
family to watch. It feels like ‘Grease’ in that
[the film] appealed to an audience that hadn’t
heard that [style of] music. It's an opportunity
to surprise our audience with music styles
they may not know.” .o

Frances W. Preston
(1928-2012)

Thank you

For helping make Nashville the music center it is today.
You will be missed.

BMG

CHRYSALIS

HUNGER LISTENS
TO MUSIC,
TOO.

1IN 6 AMERICANS NOW STRUGGLES WITH HUNGER. TOGETHER

WE’RE
FeedingAmerica.org
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When it comes to Twitter’s
marketing power, the number
of followers matters less than
how they interact with other
users. Take Puerto Rican
singer/producer Tommy
Torres, who has 270,000
followers, which is fairly
unremarkable compared with
other Latin artists who have
millions.

But Torres’
fans are espe-
cially devoted:
One of them
helped inspire
his new sin-
gle, “Querido
Tommy,” while
others turned it
into a viral sen-
sation and a commercial suc-
cess, illustrating how smart
marketing can push sales,
even with a small promo-
tional budget.

The Twitter tale began when
Torres, who's working on a new
album, received a tweet from

Latin

LEILA
COBO

Tweet Love

Fan’s Twitter post inspires Latin singer Tommy Torres

Notas

i

afan named Paco, requesting
the artist’s help in proposing to
a girlfriend. Bemused, Torres
used the interaction as inspira-
tion for a song.

The opening to “Querido
Tommy” goes, “Dear Tommy,
I don’t know if you really read
these letters/I'm writing to
ask you for something/For
me/It's life
or death/My
name is Paco/
And I'm writ-
ing from San-
tiago/There’s
a girl/That I
can't take off
my mind.”

The lyrics
are prosaic
and simple, written in short
phrases—ijust like a tweet. In
the song, as in real life, Paco
asks Torres for what to say to
express his love. “I imagined
playing it in concert, with
everyone singing along to
the words of what was once

THE BILLBOARD
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When SESAC Latina hosts
its Music Awards in Los An-
geles on June 20, its writer
roster will include Fonseca,
Carlos Baute, Eduardo Palen-
cia, Robi “Draco” Rosa and
Samo. While still considered a
boutique operation, it’s a big
change from just a decade
ago, when SESAC was little-
known in the Latin world. The
organization’s expanding
scope and influence is due in
no small part to J.J. Cheng,
its VP of writer/publisher re-
lations, who joined SESAC
Latina as senior director in
2002. An advocate of art-
ist education, Cheng spoke
to Billboard about the rights
group’s remarkable growth.

What is your strategy for
building SESAC Latina?

Firstofall, I targetinternational
success, which is my strategy
going backtomy EMI marketing

10 | BILLBOARD |

days. Latin artists are found in
every country, and international
success sooner or later trans-
lates here. That's how I found
[Venezuelan singer/songwriter]
Carlos Baute. We want to sign
those [writers who work solo],
too, because thathas more value
to us. Second, we provide very
personalized attention. As a per-
formance rights society, our job
is to register and collect. [ want
to get to know the writer very
well. I want to sit down and see
what direction they're taking in
their career, what they want to
do, and what we can do as far as
collaborations, promotions and
publicity. We work hand-in-hand
with them, butwe are notalabel.

Can you give an example?

We are dealing with a lot of art-
ists who wantto form their own
labels. We do events, have show-
cases. Take Fonseca, who is in-
dependent now. If he needs to
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a simple letter,” Torres says.
“It always felt huge but very
honest—two qualities that
usually don’t happen at the
same time in songs.”

Torres’ label, Warner Music
Latina, immediately saw the
potential and produced a quick
music video that only features
the song’s lyrics as Twitter
posts on scraps of paper. The
track premiered as an audio-
only live stream on Twitcam
and then, within a week of Tor-
res posting its YouTube link,
notched more than 250,000
views. It has since earned
nearly 600,000 views—a total
that would likely be higher if
Warner’s clips were available
on mobile devices.

Warner Music Latina na-
tional marketing director
Miguel Garrocho says, “Our
planning input was, ‘How
are we going to release this?
When should we send the
first tweet? How should we
present it>’ But the organic,

J.J. CHENG

[do promotion in] Puerto Rico,
or the East Coastor Miami, we’ll
try to fit him in whenever we
can. And in terms of public-
ity, we're very aggressive. We
work nonstop to both conduct
ourown interviews and request
interviews from publications.

Are you concentrating on one
genre more than another?
No, but we [had] five of the top
10songs on Billboard’s regional
Mexican songs chart [on May
26]. Thatis huge. There’s a shift
in regional Mexican. It’s domi-
nating the chart again.

OMMY TORRES’
“Querido Tommy”
bowed at No. 150on
the Latin Digital
Songs chart.

honest and intimate part of
all this came from Tommy.”
Immediately following its
release, the track debuted on
Billboard’s Latin Pop Digital
Songs chart at No. 15 and
was one of Warner’s three
top-selling Latin tracks of the
week, according to the label.
Likewise, it was one of War-
ner’s top 50 most-downloaded
tracks in Latin America. It has
sold 3,000 copies to date, ac-
cording to Nielsen SoundScan.
“I wanted to make sure that

people know that words and
poetry can be powerful, but
they’re not real life,” Torres
says. “For girls to expect their
boyfriends to talk as if they're
reciting a love song, that’s just
not going to happen.”

And what happened to the
real-life Paco? “I don’t know
his whereabouts at this point,”
Torres says. “I sure hope he
got his girl.” .
For 24/7 Latin news

and analysis, see
billboard.biz/latin.

How do you find writers?

Word-of-mouth, plus a lot of
referrals. It has to do with our
service—we're very personal-
ized. The other factor is how we
pay rates. As a smaller society,
we have to be very competitive.

Why did you sign Spanish
rocker Enrique Bunbury,
who gets little airplay in the
United States?

He’s the mostimportant Span-
ish rock artist—the real deal.

Rock music doesn’t get airplay
here, buthopefully that’s going
to change. Latin pop isn’t get-
ting developed, so radio may
go back to playing rock music.
It’s a start for us to build this
roster, and hopefully signing
respected acts like Bunbury
and Luz Casal will attract
other important artists from
Spain. Beyond radio, we col-
lect from their catalogs and
live performances.

What has changed since
you joined SESAC?
I try to pull in the labels and
make them understand that
we have to work as a team. Ten
years ago, [ used to go to the la-
bels and they didn't know any-
thing about performance rights
societies. Now, the labels want
to work with us, because they
want to be publishers and we
need labels. We have a partner-
ship with Universal, for exam-
ple. Last year we presented the
Machete tour and we sponsored
their official after-parties for
Premios Juventud, Premios Lo
Nuestro and the Latin Gram-
mys. I feel thatit’'s all been part
of a big circle.

—Leila Cobo

EN ESPANOL: All the great Latin music coverage
w you’ve come to expect from Billboard—in Spanish.
Go to billboardenespanol.com.

‘LA VOZ MEXICO’
PREPS SEASON TWO
“La Voz Mexico,” Mexico’s ver-
sion of “The Voice,” will return
for a second season on Tele-
visa with new coaches, includ-
ing Spanish crooner Miguel
Bose, regional Mexican singer
Jenni Rivera and pop star Pau-
lina Rubio, among others. Dur-
ing the show’s debut last year,
about 200,000 people audi-
tioned to be mentored by ac-
tress Lucero, singer Aleks Syn-
tek, regional Mexican crooner
Espinoza Paz and Spanish
pop star Alejandro Sanz. First-
season winner Oscar Cruzre-
ceived a three-album deal with
Universal Music Mexico.
—Justino Aguila

LINKIN PARK MAKES
MEXICAN PUSH

MTV Latin America an-
nounced that Linkin Park will
return to Mexico for the first
time inadecade whenit head-
lines the MTV World Stage
in Monterrey. The event will
be taped in high definition
at Arena Monterrey on Sept.
12, broadcast throughout the
region on Oct. 8 and seen on
more than 60 other MTV net-
works worldwide. The network
is also promoting tourism in
Monterrey as part of the event.
The TV specials will air through
July 31on MTV Latin America
and MTV Tr3s. —JA

ECHEVARRIA UPPED,

FERNANDEZ OUT AT

UMPG LATIN AMERICA
Universal Music Publish-
ing Group has tapped John
Echevarria as executive VP
for UMPG Latin America, with
senior VP Eddie Fernandez de-
parting the company. Echevar-
ria has enjoyed a long career in
the Latin music industry, work-
ing in label and publishing op-
erations. Formerly executive
VP of operations for Latin
America at Universal Music
Group International and acting
president of the Andean re-
gion for UMGI, Echevarria will
oversee UMPG’s Latin opera-
tions, catalog and roster. He’ll
continue to be based in Miami
and will report to UMPG chair-
man/CEO Zach Horowitz, Uni-
versal Music Latin America/
Iberian Peninsula chairman/
CEO Jesus Lopez and UMPG
North America president Evan
Lamberg. —Leila Cobo

TOP: JOHN PARRA/WIREIMAGE.COM



Hunger’s No Game

Local food drives, anti-poverty charities

still a priority for musicians

Among WhyHunger’s artist supporters is BRUCE SPRINGSTEEN, who in 2005
designed a T-shirt for the charity that raised more than $1 million from sales at Hard
Rock Cafe locations worldwide. Pictured in 2006 at Hard Rock Live in Hollywood, Fla.,
are (from left) WhyHunger’s BILL AYRES (holding a framed print of the T-shirt design)
Springsteen, former Hard Rock International chief marketing officer SEAN DEE and
Hard Rock International chairman JIM ALLEN.

ountry juggernaut Big Machine Label

Group may have signed a groundbreak-

ing performance royalty pactwith Clear
Channel, but the music company struck a differ-
ent kind of partnership with General Mills that
has even greater potential for doing good.

This spring, nearly a dozen Big Machine acts
including Rascal Flatts, the Band Perry and
Martina McBride teamed up with the food com-
pany to launch a community-based fund-raising
drive for the charity Feeding America to Out-
number Hunger. Under the program’s guide-
lines, General Mills is donating five meals (or 65
cents) to local food banks for each special code re-
deemed from 10 packaged goods brands like Betty
Crocker, Cheerios, Totino’s and
Green Giant. Since March, more
than 6 million meals have been re-
deemed, with General Mills com-
mitting $2 million-plus to Feeding
America by March 2013.

The program’s early success has
prompted the food giant to sponsor
an Outnumber Hunger Live bus as
partof Big Machine’s summer tour
featuring Rascal Flatts, Eli Young
Band and Edens Edge. The 30-city tour kicked
off in Nashville at the recent Country Music Assn.
Music Festival, and the anti-hunger program will
be featured on local radio promotions and meet-
and-greets by the artists.

The deal began last summer, with General
Mills sponsoring McBride’s 11-city Eleven Across
America tour at the same time as Big Machine
artists started getting involved with various Out-
number Hunger programs.

“Radio [became] involved because it’s such a
local theme, the way you can literally send meals
to your local food bank,” Big Machine president/
CEO Scott Borchetta says. Direct artist involve-
ment from Rascal Flatts and other artists helped
the program scale. “Any one of these acts would
have done great spreading the word, but 11 acts
with engaged fan bases—and eight of them fea-
tured directly on our packaging—has been a re-
ally big benefit for us,” General Mills Outnumber

The Brand

Hunger director Cheryl Welch says.

Formerly known as Second Harvest, Feeding
America describes itself as the country’s biggest do-
mestic hunger-relief charity, supplying food to more
than 37 million Americans each year, including 3
million seniors and 14 million kids. Its 200-plus
food banks work with 61,000 agencies to combat
hunger in all forms, and has been involved with
numerous musicrelated initiatives, including a live
Guns N’ Roses concert streamed earlier this year.

Reaching younger music fans has become a
growing priority for a more established organiza-
tion, WhyHunger, founded in 1975 by talk-radio
host Bill Ayres and singer Harry Chapin, and
later garnering support from Bruce Springs-

teen, Crosby Stills & Nash, Car-
With los Santana and Chicago. In re-
cent years, however, WhyHunger
has been working with newer acts
Tom Morello, Papa Roach and
indie-pop singer Bleu to diversify
from its classicrock core.

“We try to maintain our rela-
tionships with seasoned artists,
but we're always looking to expand
our horizons,” Ayres says.

During the past two decades, WhyHunger has
raised more than $10 million for community-
based initiatives through Artists Against Hunger
& Poverty. The program encompasses concerts
(Springsteen’s benefit at the Apollo in March, in
partnership with SiriusXM), as well as digital
downloads (indie rock act Trampled by Turtles
delivered all proceeds from its cover of the Pix-
ies’ “Where Is My Mind?”) and public service
announcements (radio spots by Morello, online
campaigns featuring Papa Roach).

The organization recently hosted its annual
Chapin Awards Dinner in New York, honor-
ing Ronnie Spector, Darlene Love and Peter
Noone for their humanitarian achievements.
In November, WhyHunger will host its latest
Hungerthon in New York the weekend before
Thanksgiving. “We had our best year ever,” Ayres
says of the 2011 event, which raised more than
$800,000 in two days. .

ANDREW
HAMPP
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ADVERTISEMENT
SUMMARY NOTICE OF PROPOSED SETTLEMENTS OF CLASS ACTIONS

To all persons entitled to royalty payments for permanent digital downloads and ringtones under contracts currently held
by CBS Records or Sony Music Entertainment (“SME”) or by Arista Music, formerly known as BMG Music (“Arista”™):
If you are a party to certain recording contracts currently held by CBS Records, SME, or Arista, then you may
be entitled to benefits under these class action settlements.

The United States District Court for the Southern Di;

ict of New York authorized this Notice.

This is not a solicitation from a lawyer:

This is only a summary of the Notice. The Notice and
the Claim Form are being mailed to all royalty account
statement recipients. If you did not receive a copy of|
the Notice and the Claim Form, please visit www.
DigitalDownloadClassSettlement.com or call toll-free
1-855-231-9425 to obtain copies.

Settlements are proposed for two class action lawsuits
(Shropshire v. Sony Music Entertainment, 06 Civ. 3252
(GBD) (KNF) (the “SME Action”) and Youngbloods v. BMG
Music, 07 Civ. 2394 (GBD) (KNF) (the “BMG Action™))
asserting breach of contract claims relating to royalty
payments due to Class Members for digital download and
ringtone compensation. SME and Arista deny all allegations
of wrongdomg and Imvc asserted mdny dclcnacs The

are not an adi of

The proposed settlements (1) make $7.95 million available
to all Class Members in connection with sales in the U.S.
of permanent digital downloads and ringtones through
December 31, 2010 and (2) provide for an increase in the
royalty rate for certain Class Members for such sales after
January 1, 2011.

Y 32 You are a
Class Member if you: (a) are a party to a Class Contract
(defined below) and (b) did not provide SME or Arista
with a release of claims relating to payment of royalties
on downloads or ringtones covering the entire period from
January 1, 2004 through December 31, 2010.

“Class Contract” means a contract dated between January
1, 1976 and December 31, 2001 (the “Class Period”) that
(i) was entered into with CBS Records or SME or with
BMG Music (now known as Arista), including their
unincorporated divisions and business units, their United
States subsidiaries, and any predecessor in interest to any of |
them, other than Provident Label Group, LLC (including
its subsidiaries) and Sony Music Entertainment US Latin
LLC:; (ii) is currently held by SME or Arista, including
their unincorporated divisions and business units and
United States subsidiaries; (iii) contains a clause providing
that SME or Arista will pay to such Class Member 50%
of SME’s or Arista’s net receipts in respect of any Master
Recording leased or licensed by SME or Arista to a third
party (a “Net Receipts Provision™); (iv) does not contain
a clause capping the amount to be paid under the Net
Receipts Provision, such as a clause limiting payments
under the Net Receipts Provision to the amount that would

www.DigitalDownloadClassSettlement.com

be paid under another royalty provision contained in the
contract; (v) does not contain an express rate for digital
exploitations other than a so-called “Audiophile” or “New
Technology™ provision: and (vi) was not modified to
include an express rate for digital exploitations or to make
any change to the Net Receipts Provision.

To determine whether you are a Class Member, you should
review your contract(s) and any amendments. If you do
not have your contract or any of its amendments, you
may request a copy through the settlement website at
www.DigitalDownloadClassSettlement.com.

Sxmgmm:

L, S [. All Class Members who submit
a valid Claim Form will get a share of $7.95 million in
settlement funds, allocated based on their permanent
digital downloads sold in the U.S. on Apple’s iTunes Store
through Dcccmber 31,2010.

~

. Certain Class Members
v\hu submit a valid Claim Form will get an additional 3%
royalty for permanent digital downloads and ringtones
sold in the U.S. after Jdmmry 1,2011.

2 Instructions on how
to quah!y and submit a Claim Form are available in
the Notice and posted at the settlement website (www.
DigitalDownloadClassSettlement.com) or by calling
toll-free 1-855-231-9425, or writing to SME and Arista
Music Class Settlements, P.O. Box 43060, Providence, RT
02940-3060

2 If you are a Class

\/Iembel and you don’t want to receive a payment as
described above and you don’t want to be legally bound
by the settlements, you must exclude yourself by July
5, 2012, or you won’t be able to sue, or continue to sue,
SME or Arista about the legal claims in these cases. If
you exclude yourself, you can’t receive a payment under
these settlements. If you remain a Class Member, you
may object to the settlements by July 5, 2012. The Notice
describes how to exclude yourself or object.
The Court will hold hearings in these cases on October
4, 2012, to consider whether to approve the settlements.
The Court will also consider Class Counsel’s motion for
attorneys’ fees and expenses and for service awards to the
Class Representatives. You may appear at the hearings, but
you don’t have to.

1-855-231-9425
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Israelite Sounds The Alarm

Publishers meet over music video payments, digital provider licensing

JNMPA JINIVIE

A LA Lar

The featured speakers at the NMPA’s annual meeting on June 13 were (from left) the NMPA’s DAVID ISRAELITE, Rep. MEL
WATT (D-N.C.), guitar legend STEVE CROPPER, writer and former Billboard editor ROBERT LEVINE and GARY DIXON,
president of the Foundation for a Better Life.

ational Music Publishers” Assn. (NMPA) president/

CEO David Israelite issued a call to action on three

major fronts—music video payments, consent decree
reforms and digital provider licensing. The move came at the
organization’s annual meeting in New York on June 13, and
the publishers’ group is already moving forward on two of the
issues, sources say.

During the meeting, held at the Marriott Hotel in Times Square,
Israelite asked that Congress fix Section 115 of the U.S. copyright
law, allowing the industry to construct a more efficient mechanical
licensing system to simplify how digital service providers pay for
music. He also pushed for consent decree reforms
that regulate how ASCAP and BMI operate. And
he said the industry must pay publishers for songs
used in music videos.

According to sources attending the meeting, con-
cerns were raised about online video sites like Vevo,
owned by Sony Music Entertainment and Univer-
sal Music Group in a joint venture with Abu Dhabi
Media, which only pays select music publishers,
favoring the majors over independents.

When music videos boomed in the '80s, they
were considered promotional tools and publishers agreed to allow
their songs to be used without compensation. Now, however, the
clips are simply used as free content, filling up commercial web-
sites and cable channels worth millions.

“Today you have Vevo talking about reaching $150 million in
revenue and wanting to grow to $1 billion,” Israelite said at the
meeting. “A large amount of the music videos being played are
not getting licensed, and publishers are not being paid. NMPA
is going to put an end to that.”

Since two majors constructed Vevo's business model and EMI
licenses its clips to the site, music videos owned by the publish-
ing arms of the major labels usually receive some compensation.
But all other publishers that own songs or shares in music used
in videos do not receive payment.

“You can have a song in a user-generated video paying a syn-

FOR THE RECORD

M In the June 16 issue, an item in Executive Turntable
misstated that Adrian Morales-Demori was appointed
head of music at Wonderlous Music. He has been named
head of music at Ingenious Records, and will continue to
serve as VP of publishing and licensing at the label.
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chronization royalty to the music publisher, thanks to the set-
tlement negotiated by NMPA with YouTube,” which has nearly
5,000 publishers signed up, a publishing executive says. “But the
[website playing the] official video of that song isn’t paying the
independent publishers, only the majors.”

Vevo and Sony declined comment, while Universal didn’t re-
spond to requests for comment by press time.

On other issues, Israelite began his address to the member-
ship by showing a chart demonstrating how music publishers
derive 36% of revenue from mechanical royalties, 30% from
performance royalties, 28% from synch licensing and 6% from
other sources.

Currently, interactive music streaming ac-
counts for only about 4 percentage points of me-
chanical licensing royalties, or just 1.4 percentage
points overall. However, interactive streaming
will grow quickly, so the NMPA is focused long
term on making licensing deals easier for digital
service providers.

Israelite displayed other charts proving that the
new digital models will be vital to music publish-
ers in years to come. For example, both physical
and early digital distribution models for downloads of songs
and albums paid publishers royalties totaling only 10% of the
label’s song revenue and 13% of album revenue, while interac-
tive streaming publishers receive an equivalent 15% of label
revenue. Other new business models—including music lock-
ers, bundles and mixed service bundles—fall under a newly
negotiated settlement (still in need of approval by the Copyright
Royalty Board) that results in music publishers receiving rates
in the 17%-18% range of label revenue.

Currently, digital service providers can license most music
from the majors and contact the Harry Fox Agency for publish-
ers they represent. But to cover all other music publishers, the
digital service provider must hire a company like Music Reports
to plaster the industry with notices of intent, so they can com-
pulsory license songs controlled by those smaller concerns. “We
need to fix Section 115 so that we can empower these new com-
panies,” Israelite said.

Industry sources say music publishers, digital service provid-
ers and the latter’s trade group the Digital Media Assn. mostly
agree on how to reform Section 115, but they need labels to come
aboard, but so far that’s been difficult.

“The only way Congress will enact changes to Section 115,” an-
other executive says, “is if we bring them an industry-negotiated
solution with all parties willing to sign.” .

Place
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BOXSCORE Concert Grosses

GROSS/ ARTIST(S) Attendance
Ticket Price(s) Venue, Date Capacity Promoter

$37,970,877 J:lelc]; R\ N =315

(164417000 pes0s). ~ Etadio River Plate, Buenos Aires, 430,678 444305

$480/$36 March 7, 9-10, 12, 14-15, 17-18,20 ___nine shows PopiAnt
$9,297,778 ROGER WATERS
(4476880000 p2505)  Etadio Nacional, Santiago,
$525/$43.68 Chile, March 2-3 o
$7,596,861 ROGER WATERS

(99919200 pesos) ) .
$193.88/$22.81 Foro Sol, Mexico City, April 27-28
PRINCE

$7,540,270
(7523945 Ausralan) ~ o Laver Arena, Melbourne, 42,086 42900
Australia, May 14-15, 30 tvesshows tuoselouts | /N Egmond Group, Chugs Entertainment

$450.98/$99.21
PAUL McCARTNEY

$5,988,030
(79207519 pesos)  gstadio Azteca, Mexico City
T v, 53,080 ¥
May 8 27926 OCESA-CIE

$90719/$22.68
LADY GAGA, ZEDD

$4,744,331
(66108848 Sy Indoor Stadium, Sin g
, Singapore, Ma 30,952
28-29, 31 B Y Hiras callouts Live Nation Global Touring, Live Nation Asia

BRUCE SPRINGSTEEN & THE E STREET BAND

55,491 MLK Concerts

93,926 94,875

two shows DG Medios y Spectulos

82,

811 OCESA-CIE
two sellouts

pore)
$223.67/$83.88

$4,514,798
(€3,596,205)

$106.46/356.36  Olympiastadion, Berlin, May 30 Sellout

54,4/21.765/ KENNY CHESNEY & TIM McGRAW, GRACE POTTER & THE NOCTURNALS, JAKE OWEN
$275/$139.50, =

$8250/$29.50 $§,{;§’f‘},§n5;g“'“"" Arlington, ‘5‘5‘532 The Messina Group/AEG Live

$4,320,106 KENNY CHESNEY & TIM McGRAW, GRACE POTTER & THE NOCTURNALS, JAKE OWEN
$260/$139.50/ Raymond James Stadium, 48,443 Tampa Sports Authority, The Messina Group/
$114/$34 Tampa, Fla., June 2 50,604 AEG Live

$4,299,376 LADY GAGA, ZEDD

(153280650 bht). " Rajamangala National Stadium 41,478
$225.81/$43.55 Ba]ngkok,gThalland, May25 sellout Live Nation Global Touring, BEC Tero

$4,274,243 LADY GAGA, ZEDD

(SBI7AB00Tavanese) o,
gang World Trade Center, 22,173
$43361/$6098  Tajpei, Taiwan, May 17-18 two sellouts

$4,184,311 JUAN GABRIEL

(54396049 pesos)  Ayditorio Nacional, Mexico City, 65,252
$64.13 May 8-10, 12-13, 15-16 seven sellouts

G | ROGER WATERS
$255/$30 ATET Park, San Francisco, May 11 33,193 Live Nation

EZNR: 7B BRUCE SPRINGSTEEN & THE E STREET BAND

(€5 20.10) Estadio de Anoeta, San 45,442
§10262/$8036  sebastian, Spain, June 2 seliout Boctor MusicProdiciions

$3,924,229 KENNY CHESNEY & TIM McGRAW, GRACE POTTER & THE NOCTURNALS, JAKE OWEN

$258/$139/ -
$79.50/$29.50 Georgia Dome, Atlanta, June 3 22';%‘% Georgia Dome, The Messina Group/AEG Live

$3,855,255 BRUCE SPRINGSTEEN & THE E STREET BAND

(€3,087.910)
[l W Stdiossnsiro, Milan Italy, o Barley Arts Promotion

$3,831,962 KENNY CHESNEY & TIM McGRAW, GRACE POTTER & THE NOCTURNALS, JAKE OWEN

$254/813550/ Arrowhead Stadium, Kansas Cit! 46,346 Arrowhead Stadium, The Messina Grou
8 8 B 8 p/
$109.50/$3950  Mo., June 10 ¥ 49,747 AEG Live

$3,820,182 ROGER WATERS

55924820 Caradlin) ., place Stadium, Vancouver, 36,013
$24210/$2820 Moy 26 4 " Sellout LveiNation]

ROGER WATERS

Los Angeles Memorial Coliseum, 45,751
Los Angeles, May 1 sellout Live Nation

ROGER WATERS

(314230 Canadan) " Reyall place, Edmonton, Alberta, 24,419
$219.60/$4390  May 28-29 Zrdi. Live Nation

$2,866,480 PAUL McCARTNEY

(37417280 pesos) " gtadio Omnilife, Guadalajara 27,186
$919.30/$34.47  Mexico, May 5 lee i 2iss OCESA-CIE

$2,840,374 BRUCE SPRINGSTEEN & THE E STREET BAND

(€2275,0:0) Stadio Artemio Franchi 42,658 ’
$11255/34377  Florence, Italy, June 10 seliout eV Rometion

$2,384,855 ROGER WATERS

(82447930 Canadan) " TS Centre, Winnipeg, Manitoba, 20,754
$I18785/$43.35  May 31-June 1 20754 Live Nation

$2,196,500 STAR ACADEMIE

($2.255]07 Canadian)
$57.95/$38.47 gﬁ'jﬁ;"ge’ Montreal, May ‘;g’g‘gv‘:: 304 Evenko, Productions J
$2,112,380 JOHNNY HALLYDAY

(£1,679.975) s
portpaleis, Antwerp, Belgium, 25,958 28,740 |
$119.45/38173 | Jiine -6 fwo shows clive

$2,046,140 NKOTBSB, JOHNNY RUFFO

(52060856 Australiar) " -
Shavjsasos Kotk ey Heloume, 1SS0 Live Naten
$1,845,850 HET SCHLAGERFESTIVAL

(S1c87058) Ethias Arena, Hasselt, Belgium, 49,170 53,500
$4788/54256  March 30-3%, ABHI 1, 67 ivE shows P

$1,512,842 ROBERTO CARLOS

(19666950 pescs) A ditorio Nacional, Mexico Cit
3 Y, 26,801 28,560
$56.45 Weviaze 26,80126560  show Latin

Live Nation Global Touring, Kuang Hong Arts
Management

FUAAN Financiera

$3,544,731
$248/$30.50

$3,085,732

$1,481,010
$199/$55

ROGER WATERS
KeyArena, Seattle, May 24 l?e'\\%?ﬂs Live Nation

MICHAEL JACKSON THE IMMORTAL WORLD TOUR BY CIRQUE DU SOLEIL

Schottenstein Center, Columbus, 14,124 20,984
Ohio, June 9-10 two Shows. Cirque du Soleil

ROGER WATERS
Pepsi Center, Denver, May 7

CELINE DION
The Colosseum at Caesars 8,512
Palace, Las Vegas, June 9-10 two sellouts

WANGO TANGO: PITBU MAROON 5, B.O.B & OTHERS

Home Depot Center, Carson, 18,500 o
Calif, May 12 et Goldenvoice/AEG Live, KIIS-FM

ROGER WATERS

Toyota Center, Houston, May 1 l‘éfg‘ﬁ Live Nation

ROGER WATERS

Valley View Casino Center, San 10,219
Diego, May 13 sellout Live Nation

$1,465,358
$250/$50

$1,443,249
$203/$54

$1,427,468
$250/5175/
$140/$55

$1,404,609
$225/$35

1,800

sallalt Live Nation

Concerts

Live, Caesars

$1,365,855
$199/$55

$1,323,031
$199/$55

Young the Giant and company at Bonnaroo. From left: Tour manager STUART BERK,
vocalist SAMEER GADHIA, manager DREW SIMMONS, agent JEFFREY HASSON of the
Paradigm Agency, drummer FRANCOIS COMTOIS and bassist PAYAM DOOSTZADEH.

What's New,
Bonnaroo?

As the Tennessee fest preps for its next year, founders
look to trees and tech to improve fans’ experience

J ustas thousands of eager music fans started
streaming into the enormous Manches-
ter, Tenn., site for Bonnaroo on June 7, the
wildly popular eventsold off the very last of its
80,000 tickets. Obviously, the capacity crowd
was viewed as a great achievement, but as fes-
tival organizers now prepare for the show’s
12th year in 2013, they’re quantifying success
by other means as well.

“It’s been nice to see Bonnaroo’s evolution
on musical, creative and logistical fronts,”
said festival founding partner
and Red Light Management
owner Coran Capshaw as he
took a (brief) break on a tour
bus parked in a restricted area
just a few steps away from all
of the hectic Bonnaroo hubbub.

Above and beyond its status as
a major music event, Bonnaroo
has taken on a greater cultural
significance, Capshaw said: “It’s
the offerings that fans get out here—whether
it’s music, cinema, comedy, art, décor. There re-
ally is no other festival experience quite like it.”

Festival co-producer and AC Entertainment
president Ashley Capps pointed out that en-
hancing the festival in seemingly small ways
can, in aggregate, loom large. “You learn more
every year, but you can’t make all the improve-
ments you'd like in one fell swoop,” Capps said.
Among these improvements: planting 110 new
trees on the site. “That’s already paying some
dividends, but in 10 years it will be transforma-
tional,” he said.

Festival organizers purchased the 750 acres of
land that hosts Bonnaroo several years ago, which
has allowed them to continually upgrade its of-
ferings to fans. “We bought some extra land, cre-
ating more room at [the city-like epicenter] Cen-
teroo and at our various campgrounds,” Capps
added. “Every one of those little steps goes a long
way in creating a better experience.”

Bonnaroo has become a rite of passage for
bands at various points in their careers. Indie
rock act Young the Giant arrived two days
before its June 10 performance to do press in-

CHRIS AWESOME

terviews and check out other bands, including
Little Dragons, Feist, Rodrigo y Gabriela
and Friday night headliner Radiohead.

“Absolutely insane,” Young the Giant singer
Sameer Gadhia raved, while drummer Fran-
cois Comtois called Radiohead “a huge influ-
ence for us,” on everything from the band’s music
to its career path. “I don’t really know exactly
what you do to get to that point,” Comtois said.
“You just have to be honest with yourself and
trust yourself—that seems to be what Radiohead
has done.”

Aside from the stature and
sheer quantity of bands, the
event has also made strides in
terms of logistics. Last year,
Bonnaroo began using wrist-
bands for admission instead of
tickets or laminates, with each
bracelet outfitted with a radio-
frequency identification (RFID)
microchip that improves crowd
management and potentially delivers other
benefits down the road.

Contrary to conspiracy theorists, the micro-
chips aren’t part of any “big brother” surveil-
lance program, Capps explained. Fans who reg-
ister their wristbands receive “an added level
of protection” against theft or other mishaps,
while allowing festival organizers to “iden-
tify people on-site, who's here, when they ar-
rive and how many people are in Centeroo at
a given time.”

Capps added that the RFID technology may
deliver “extra features” someday, perhaps offer-
ing a debit card-like system so fans don’t need
to carry cash. “You can put however much you
intend to spend for the weekend on your wrist-
band, so you don’t have loose change, dollar
bills, credit cards or whatever,” he said. In ad-
dition, fans who register their wristbands may
be contacted before the show and given more
personalized information to improve their fes-
tival experience. .

For 24/7 touring news and analysis,
! see billboard.biz/touring.
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CONTROL

How AMANDA PALMER’S $1 million
Kickstarter campaign changes the music industry

sTorRY BY GLENN PEOPLES - iLLusTrRATION BY ILOVEDUST
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ou MAY HAVE MIssED IT, but music business history was made
May 30 when singer/songwriter Amanda Palmer raised $1
million in less than a month for an album no one has heard.

She did this on Kickstarter, an online platform that has

helped thousands of creators raise money for everything from
movies shown at the Sundance Film Festival to vertical food

gardens meant to hang in urban apartment windows. It was an astounding sum

of money for an artist without a record label, radio airplay, widespread touring

success or other factors typically associated with success in the music business.

What Palmer did was reinforce an impor-
tant point: If you have fans, if you can raise
money on your own, you have control. Five
years ago, Radiohead let fans name their price
to purchase an album download. Four years
ago, Nine Inch Nails simply gave an album
away. The record business hadn’t had another
seismic shift until Palmer gave independent-
minded artists a new role model.

Crowdsourced financing platforms like
Kickstarter, or crowdfunding, demands
new thinking about the artist-fan relation-
ship. Aided by technology, an artist can tap
into fans’ enthusiasm to record and market
albums and undertake tours. Some artists
will undoubtedly be uncomfortable with this
new relationship. Others will find it liberat-
ing. “You're not enslaving yourself to your
fans,” says Palmer, formerly half of the duo
Dresden Dolls. “You're giving them the tools
to support you and give you capital.”

Palmer’s campaign raised an astounding
$1.2 million in 30 days from 24,883 back-
ers. Every backer will receive at least a digi-
tal download of the album, Theatre Is Evil,
with bonus material exclusive to Kickstarter
contributors. The most popular level of fund-

ing, $25-$49 for a limited-edition CD plus a
thank-you card and the digital download, had
9,333 participants. A pledge of $50 will get
a limited-edition vinyl LP, a thank-you card
and the digital download. The packages get
more extravagant as the pledges get more ex-
pensive: $100 gets a hard-cover, full-color art
book with artwork from more than 30 artists;
$250 earns a series of 7-inch singles and a
surprise gift. Five hundred dollars could get
a custom-pained turntable.

Live events are more expensive. A party in
Boston for backers costs $250. Parties in Ber-
lin, London, New York, San Francisco and Los
Angeles went for $300 a head. A private house
party at some point in the next 18 months
went for $5,000—34 of them were taken. Two
people paid $10,000 apiece for dinner and a
portrait painted by Palmer herself.

Kickstarter participants are paying for some-
thing unique and limited. The album will get
commercial release when the CDs, LPs and
books are mailed to supporters, but the Kick-
starter items—with all their attention to detail
and extravagance—will never be sold at retail.

Palmer calls the ability to sell live events
directly to fans a “game-changer.” She first

experimented with house parties in Australia
in 2011. Attendance was limited, and peo-
ple could buy a show but couldn’t promote
it as an Amanda Palmer show and sell tick-
ets. Fans usually banded together—some-
times on Facebook—and collectively paid the
$5,000 for a concert. In return, she got a gig
with minimal production costs that would be
unattainable at a traditional venue. “There’s
no promoter fee,” she says. “My agent doesn’t
take a commission. If I were to play a show
at the Metro with a $5,000 guarantee, I'd be
lucky to walk away with $500.”

Taking pledges changes the game for re-
corded music, too. Kickstarter doesn’t take
donations. It takes preorders. Fans who
commit to a project—Kickstarter charges
a person’s credit card only when a project’s
funding goal is reached—are locked into
their reward. Taking preorders on a digital
release is simple because the marginal costs
of distribution are effectively zero. But get-
ting preorders on a CD or LP is a fantastic
way to sell physical product—especially if
the products have high-quality packaging.

Preorders eliminate the risk normally asso-
ciated with recording and releasing music. Art-
ists know exactly how much money is required
for manufacturing and distribution. Normally
much of an album’s marketing budget has al-
ready been spent before a release even reaches
a retail store. That type of risk and uncertainty
might be acceptable for large labels, but small
labels and independent artists have a lot riding
on any single project.

Palmer’s Kickstarter campaign has what
Girlie Action’s Kevin Wortis calls an “air-tight”
marketing campaign. Wortis is part of the
label services team behind Palmer’s self-re-
leased album. He explains that Palmer isn’t
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beholden to retail because the preorders have paid for the proj-
ect. Palmer will set aside some money to market the traditional
release that will come after the limited-edition CDs and LPs are
shipped in September. All marketing efforts beyond that point
will market her brand, not the album. In effect, Palmer’s album
will turn a profit from day one.

PledgeMusic founder/CEO Benji Rogers sings the praises of
preorders, too. His platform has put albums by Charlie Simp-
son and Funeral for a Friend in the top 40 of the U.K. albums
chart and has hosted nearly 1,000 campaigns in its three-year
history, from a fund-raising campaign by small Manhattan
music venue Cake Shop to the group Ben Folds Five.

Yet Rogers is careful to point out the differences between his
company and Kickstarter and IndieGogo, another fan-funding
platform. PledgeMusic’s emphasis is less on fund-raising—
unlike Kickstarter, PledgeMusic doesn’t reveal how much a
campaign has raised—and more on prerelease marketing. As
is sometimes the case with Kickstarter projects, artists often
use PledgeMusic to raise awareness for recording projects and
pull the fan into the creation process. “If you involve the fans
in the journey by taking them along, it’s a living, breathing
campaign,” Rogers says.

Kickstarter-fueled album release and tour and want to replicate
it, they’ll find the pieces are ready to be assembled.

Radiohead and Palmer are the best examples of the way
that the distance between an artist and fans has been short-
ened. “All the middlemen are coming down,” Wortis says.
The New York-based company has become the operation
center for much of Palmer’s career. Her manager, Felice
Ecker, is a Girlie Action co-founder. Wortis came aboard to
add a label services arm to Girlie Action’s public relations
and marketing offerings.

The new Girlie Action can handle management, produc-
tion services, radio promotion, retail marketing and social
media for midsize U.S. artists and European labels that need
a presence in the United States. Ecker says that having Palmer
onboard has allowed the company to maximize its use of all
of its pieces. “Now we're in a place where we can take all this
and make it work for somebody.”

The management piece brings everything together, Wortis
says. “Everybody’s been talking about 360 deals or 360 ser-
vices. Amanda has let us offer a real 360 service. We handle
everything under one roof. Because there are fewer people
involved, we can be very nimble.”

AVCRLERELRVENE
Crowdfunding Success Stories

BRASSFT PUNK
Among the offerings to fund a project that rearranged
Daft Punk songs for a New Orleans brass band: a chance
to sing on the album, as well as an album preview accom-
panied by homecooked red beans and rice. With eight
days to go (as of press time) the Kickstarter project had
raised $17,299 (on a $10,000 goal) from 1,148 backers.

‘BEST MUSIC WRITING’

Dropped by Da Capo Press, the “Best Music Writing” se-
ries was reborn under newly launched Feedback Press and
helped by $17,337 (on a goal of $15,000) from 392 backers
on Kickstarter. A $5 pledge got a thank-you card, $15 got
ane-bookversionand $30 got U.S. residents the print ver-
sion of the book. One person who pledged $150 got the
book plus a phone consultation with Los Angeles Times/
NPR music critic Ann Powers for music writing advice.

FIVE IRON FRENZY
Kickstarter’s second-most-funded music campaign is a
new album by Christian ska band Five Iron Frenzy. On a
goal of $30,000, the band raised $207,980 from 3,755
backers. Of the numerous pledge opportunities, $15 got
an album download, $50 got a vinyl LP and the digital
album two weeks early, and $100 would get a fan into an
exclusive listening party (travel expenses not included).

Four people pledged $500 each for a tour of the band’s
hometown of Denver while two fans paid $1,500 for din-
ner and miniature golf with the band.

RHETT MILLER

Singer/songwriter Rhett Miller, best-known as frontman
for alt-country group Old 97’s, launched a PledgeMusic
campaign in November 2011 while he was in the studio
with producer Jon Brion recording his new album, The
Dreamer. Miller got 989 pledges and reached 183% of
his goal. He posted frequent updates through February
that tracked the making of the album. The Dreamer was
released on Miller’s own Maximum Sunshine imprint on
June 5 and is distributed by the Orchard.

HELP ME BUILD MY STUDIO
Musician/sound engineer Ted Browne raised $10,539 to
help offset the costs of building a 14-foot-by-24-foot re-
cording studio in his backyard in Savannah, Ga. Browne
explained on the Indiegogo project page that the studio
would serve as practice space for his band Passafire and
as a studio for up-and-coming artists. Nineteen people
opted to receive digital downloads of Browne’s solo proj-
ect while four people hired him as a musician, four hired
him as a Savannah tour guide and one person paid $5,000
for Browne to record the contributor’s band. —GP

THE IMPACT OF PALMER’S KICKSTARTER campaign goes
beyond the practical aspects. Her ability to plug $1.2 million
raised from fans into a multifaceted, artist-driven business
entity should awaken people to the disruption going on in the
music business. Of course, fan-funded projects, label services
companies and DIY spirit have long existed, but Palmer’s cam-
paign is the same kind of inflection point as Radiohead’s pay-
what-you-want release of In Rainbows in 2007.

Wortis—who co-founded label services company World’s
Fair before joining Girlie Action in March 2011—remembers
In Rainbows well. “The World’s Fair phones went crazy when
Radiohead did the pay-what-you-want album,” he says. The
company wasn't offering that type of online solution, and many
bands before Radiohead had given music away for free. But
people quickly understood the idea behind it and wanted the
platform to do something similar. When people see Palmer’s
16 |
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THIS IS THE LANDSCAPE IN which labels will need to compete
in the coming decades. Fans, label services companies, manage-
ment firms and even multinational brands can pump money
into an artist’s career like never before. Artists who need to
assemble a team to promote and market a record will find no
shortage of service companies and independent consultants
cast off by shrinking labels and distributors. Being able to dis-
tribute and market digitally reduces even further an artist’s
need to cede ownership and control to a label.

It will be survival of the fittest. As artists gain more options,
labels will need to evolve to stay competitive. Because artists
can find funding elsewhere, labels will need to sweeten their
offers. Major labels will need to tighten their grip on vital gate-
keepers like TV exposure and prime brand sponsorships. In-
dependent labels will need to offer a broader range of services.
Labels of all sizes will find that having less ownership of the

recordings in their catalogs will be the price of doing business.

“No one is saying the labels are going away,” FLO {think-
ery} founder Mark Montgomery says. He has seen labels
survive and adapt as technology has put artists in closer
contact with fans. Montgomery was selling CDs online as
far back as 1996 through a company he co-founded, Chelsea
Music. He would later co-found echomusic, a direct-to-fan
e-commerce company that Ticketmaster acquired in 2007.
“They are being recast. They certainly add value in some
ways to the market. The question is, What is their value
proposition going forward?”

Amaechi Uzoigwe worries that tools like Kickstarter don’t
comprise a business plan for a new artist who needs to build
a fan base. The money can be raised, he says, but it won’t go
far. Labels are in a unique position to take the financial risk
necessary to develop a career.

Uzoigwe, who co-founded hip-hop labels Ozone Records and
Def Jux Records and founded World’s Fair along with Wortis
and Scott Booker, believes many young artists should be more
concerned with making great music than getting funding. “If
you can nail the music part, the other things fall into place.”

Artists have had alternative financing options before Kick-
starter launched in 2008. In the United Kingdom, Slicethepie.
com launched in 2007 to help artists raise money for their
projects. The site has since morphed into music reviews that
provide feedback to developing artists. Acts could raise money
from fans through their own means. Singer/songwriter Jill So-
bule created a website in 2007 to raise donations to record and
release her album California Years. Rock band Marillion was
using fan preorders to fund its recordings as far back as 2001.

Fan-funded projects can be especially attractive for artists
with established fan bases. In January, husband-and-wife team
Kelly Willis and Bruce Robison raised $44,856 from 563 fans
on Kickstarter. Willis has released albums on MCA Records,
MCA Nashville and Rykodisc since 1990. Robison has released
numerous albums and has written country hits for the Dixie
Chicks, Tim McGraw and Faith Hill, among others.

“If you go to a record label these days, they're going to want
a piece of your touring, merchandise and everything else,” says
Mike Crowley, who manages Robison and Willis in addition
to singer/songwriter Hayes Carll. “Artists without the over-
head of a record company have the ability to make a meaning-
ful amount of money by putting the record out themselves.”

“You don't need Sony,” Uzoigwe says. “But you need a team
unless you're just trying to sell a couple records.” It’s a mes-
sage he worries is getting lost in the hyperbole about DIY
fund-raising. But Uzoigwe also acknowledges that “this part
of the market is still very young, and certainly has potential
to develop into something more robust.”

Artists don’t have to turn to either fans or labels for financ-
ing. EMI Label Services may give an artist an advance if mer-
ited by the sales potential, according to a person familiar with
the distribution and marketing deals. The division has released
albums by Slash, Snoop Dogg, Five Finger Death Punch, E-40
and such G-Unit artists as Lloyd Banks and Tony Yayo.

Label services and management company Thirty Tigers can
provide artists the tools, expertise and money they need to in-
dependently release music. The company, whose catalog leans
toward rock and Americana, has given advances for most of its
projects in order to compete with offers that labels give artists,
co-founder David Macias says. Thirty Tigers can offer an artist
ownership, control and the possibility of more money on the
back end, but needs to match the front-end money offered by
labels. “For artists we're a good fit for, I want to remove every
impediment for doing business,” Macias says.

The partnership is a recent alternative to the traditional label
deal. Nashville-based Bigger Picture Entertainment creates joint
ventures with artists that are backed by money it has raised
from investors. The company promotes its roster of country art-
ists, which includes Chris Cagle and Craig Campbell, through
its in-house radio promotion department and builds its artist
websites with the wholly owned Web services firm Idea Den.

Artists also have online tools other than Kickstarter to raise
money from fans and take preorders—and they should get a
boost from Palmer’s success. “Amanda Palmer’s Kickstarter
campaign has been great for us because we're getting our door
knocked down,” PledgeMusic’s Rogers says.

ANDRIUS LIPSYS



When fgns asked
AMANDA PALMER to
change the spelling
of a word in the title
of her new album,

she scrapped 3,000
watermarked CDs to
fulfill their request.

PALMER IS A PROVOCATIVE CULT ARTIST who has made her
online interaction with her audience part of her art. Signed
with the Dresden Dolls to Roadrunner Records in 2003, she
began campaigning for the label to drop her asa soloartistin
2009. (Part of this campaign was a song she performed live
with the lyrics, “Please drop me, what do I have to do?/I'm
tired of sucking corporate dick.”)

But with crowdfunding, artists who feel constrained by la-
bels can have business structures that fit their personalities,
capabilities and goals. “The biggest difference is that for an
artist like me, I felt that when I was on a label I was actually
penalized and punished for my enthusiasm about a project,”
Palmer says. “I would walk in to see a label with a crazy idea
and all I got was eye-rolling and frustration. because they
wanted things to be simple and easily and packaged.”

Alternative financing allows an artist like Palmer to
blossom. Rather than run ideas through layers of bureau-
cracy, she’s able to create the kinds of products she wants,
engage her fans how she wants and spend what she feels
is necessary. “Roadrunner was specifically a label about
the bottom line,” she says. “Amanda Palmer has definitely
never been a bottom-line artist.”

Of course, being CEO isn’t for everyone, but Palmer is
comfortable and capable in the role. After her fans demanded
“Theatre Is Evil” for the spelling of her upcoming album,

Palmer insisted the team scrap 3,000 watermarked CDs with
the original spelling “Theater Is Evil.” Saving money would've
meant ignoring her fans’ pleas. “She’s absolutely delighted she
can be in the driver’s seat and make those decisions,” man-
ager Ecker says. “She’s both an artist and businessperson.”

Palmer became a bit of an Internet sensation in 2009 after
she raised $19,000—on the fly—in a single evening selling
T-shirts through Twitter. When her latest Kickstarter cam-
paign passed the $1 million mark, Palmer tweeted a photo
of herself with the words “one fucking million” scrawled on
her naked torso. “I would define it as intimate,” she says of
her relationship with fans. “They know me as well as my good
friends do. I do not try to have a veil of mystique.”

Now she has learned the value of overdelivering to fans—
something that would be difficult to do if signed to a label.
Her previous Kickstarter campaign, recordings and a series of
concerts with her husband, comic book writer Neil Gaiman,
was fulfilled right before her record-setting campaign began.
Palmer’s team believes the buzz from pleasantly surprised fans
gave momentum to her last Kickstarter project.

Palmer’s team believes the next round of limited-edition
CDs and LPs will wow her fans and create even more momen-
tum for the commercial release of Theatre Is Evil.

“There are things in this package people aren’t expecting
and Amanda hasn’t thought of yet,” Wortis says. e

Fan-funding tools like Kickstarter present artists and
managers with unusual tax issues. Receiving money
for pledges are basically prepayments that generally
count as revenue in the year received, not the year the
CD is shipped or the concert is performed. Trey Dun-
away—chief compliance officer at Nashville-based
entertainment business management firm Flood,
Bumstead, McCready & McCarthy—has had conver-
sations about Kickstarter projects with clients and ex-
pects to have many more. “This will be a popular thing
for many of our clients in the future,” Dunaway says.
Here are five things to keep in mind if you’re thinking
about doing a project at Kickstarter or PledgeMusic.
Pledges are taxable income. Fans’ pledges meet
1 the definition of taxable income even though
the revenue didn’t come from a typical purchase
of a CD or concert ticket. “They’re either getting a
reward—the preordered tickets or the preordered
copies of the album—or at a minimum there is a re-
quirement the person receiving the funding complete
their project,” Dunaway says. “So they are providing a
service, if nothing else, to receive that income.”

Sound recordings are assets. Timing issues
2 can arise when an artist incurs the expense

of recording an album in the same year
pledges are raised. “That can create a problem
when you have to recognize the income in 2012
but you don’t get to take all of [the expenses],”
Dunaway says. Costs related to the creation of the
album—such as renting a studio and hiring musi-
cians, producers, engineers and mixers—are gener-
ally capitalized and written off as expenses during
the asset’s useful life. Expenses incurred in the pro-
motion, sale and distribution of the sound recording
are generally expensed in the year they’re incurred.

You can speed up the depreciation of a sound
3 recording. The IRS considers the life of a

sound recording to be 10 years, but Dun-
away says depreciation can be sped up. Using the
income-forecast method allows the artist to depre-
ciate the sound recording during its expected life.
Dunaway says, “The basic ideaiis, if you project a mil-
lion dollars of income on an album and you receive
$500,000 in the first year, you can deduct half of
the cost of the album in the first year. With an aloum
having a short life cycle, say a year-and-a-half or two
or three years, most of that income falls in the early
years and you get most of that deduction early on.”

Prepayments can help reduce your current
4 tax burden. A Kickstarter campaign might

feature or include a touring component
that will occur well after the music is recorded and
sent to consumers. Dunaway says an artist could
consider prepaying some production expenses be-
fore the end of the tax year if the tour is set for, say,
the first half of the next year. But an artist might not
want to lock in prices too early. “You wouldn’t want
to prepay it now for shows that aren’t happening
until next fall,” he says.

Don’t forget about sales tax. “To the extent
5 they’re tangible goods in particular, they
could carry with them sales-tax implica-
tions,” Dunaway says. “There could be some states
that would argue, ‘You got a prepayment for a CD,

therefore you should charge sales tax. Where’s our
sales tax?™” —GP
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38-second video posted May 26 on YouTube features
Linkin Park’s Mike Shinoda congratulating the winner of a

scavenger hunt that included clues on five continents, lasted
16 days and concluded at BBC Radio 1 during Zane Lowe’s
show q When the contest began—lt was among the open—
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about prizes, duration of the contest or even what would be re-
quired of the participants. “They had very little information and
to me that’s what made it fun,” Shinoda says. The prize, given
to a London-based administrator of Linkin Park fan site LPasso-
ciation.com, was a USB port with the new LP track “Lies Greed
Misery” that the winner was allowed to leak, complete with the
victor's name attached to the file. The contest targeted hardcore
fans prior to mass-market campaigns and did so by engaging
them online globally and physically where enthusiasm for Linkin
Park is most fervid—Australia, Tokyo, Toronto, Chicago, Rio
de Janeiro. It also turned upside down the issue of piracy. That
final piece in the puzzle is what Linkin Park prides itself on.

“I basically came up with the pot of gold at the end,” says
Shinoda, who co-produced Living Things with Rick Rubin, an
encore of their united effort on the last Linkin Park album,
2010’s A Thousand Suns. “The team and I brainstormed where
it ended—they ran with the meat of it in the middle. That
requires a lot of legwork from people on the ground in each
of these countries. Basically, we're going to do something for
every fan who was involved in this thing—anyone who found
a clue, anyone who translated anything—we’re going to give
them merchandise or tickets. The funniest part about it is
we started it off in a low-key way”—Twitter feeds, mostly—
“and let it build organically.”

Launching the fifth Linkin Park studio album has found
the band striking early and often on promotional battlefields,
aligning with numerous sports, gaming and entertainment
companies to position their new music in areas where fans are
likely congregating. By the time the release date rolls around
(June 26), new music from the band will have been associ-
ated with the NBA, Lotus’ Formula 1 racing team, the Euro
Cup soccer tournament, Honda Civic, Deutsche Telekom and
videogames with a major film tie-in on tap for the fall. Spo-
tify launched its largest campaign with a band in the United
States to date, releasing four playlists of Linkin Park live re-
cordings weekly in the month leading up the album’s release.

Even with an astounding presence online—more than 42
million Facebook users have clicked “like” on the band’s page
and at least three of its videos have each been viewed more
than 70 million times on YouTube—Linkin Park’s approach
to marketing is as aggressive as its music.

“The momentum feels different,” says Warner Bros. Re-
cords senior VP of marketing Peter Standish, who has worked
with the band since it signed with the label in the late "90s.
“The impact of social-media marketing has caught up to
the band. One thing that separates them from other bands
is they tend to be naturally involved—they get their hands
in the dirt to bring these things off.

“They worked hard to get to a sweet spot by coming up
with creative initiatives that are impactful,” Standish adds,
“and the management has worked hard on tours, on sales,
on campaigns that make sense. The key in it all is everybody
executes. Still, we're not high-fiving each other.”

Standish and the band’s manager at the Collective, Jordan
Berliant, point to concert ticket presales as a sign of an initial,
positive reaction to the first single, “Burn It Down.” Berliant
says presale numbers are two and three times higher than on
previous tours, with Los Angeles and Houston shows hitting
new peaks for the band, “which speaks to their interactive
marketing campaign. We've done a lot of direct-to-consumer
and it’s gone exceptionally well.”

The members of Linkin Park, formed in the suburbs in the
northwest reaches of Los Angeles County, pounded their way
to the forefront of alternative rock with their 2000 debut, Hy-
brid Theory, which has sold nearly 10 million copies, according
to Nielsen SoundScan, and remains the band’s biggest seller.
Two of the album’s singles, “In the End” and “Crawling,” domi-

nated alt-rock playlists in 2001. The former was the year-end
No. 1 track at hometown rock station KROQ.

As alt-rock tastes changed, Linkin Park remained at the fore-
front of the alt-rock/rap/electronica world with three albums
hitting No. 1 on the Billboard 200—Meteora (2003), Minutes
to Midnight (2007) and A Thousand Suns—and another reach-
ing No. 2 (Hybrid Theory). While the band held its own on the
charts, sales in 2010, of course, weren’t what they were even
seven years earlier: Meteora has sold 5.9 million units while A
Thousand Suns has yet to crack a million (850,000).

Shinoda has little issue with the sinking sales, preferring
to point to recent albums as necessary steps in defining what
Linkin Park is as a band.

“When we got to the end of the touring cycle on the second
record, Meteora, we felt like we needed to get away from that
sound or else we were going to be doing it for the rest of our
lives,” Shinoda says. “That would've driven us crazy. In fact,
after that, every time I brought in a demo that sounded like
the first two records, it sounded like we were being lazy. It’s
much harder to write something completely new versus going
back to the same bag of tricks.

TEAM LINKIN PARK

ALBUM Living Things
| LABEL Warner Bros.
RELEASE DATE June 26
PRODUCERS Rick Rubin, Mike Shinoda
MANAGEMENT Jordan Berliant, the Collective
‘ PUBLISHING BMI ‘
TOURING Michael Arfin, Artist Group International
U.S. TOUR Honda Civic tour with Incubus, Aug. 11-Sept. 10;
international tour to follow in the fall
TV APPEARANCES “Jimmy Kimmel Live!” (June 27-28), |
X Games on ESPN (June 28)
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“On A Thousand Suns we really went out into the wilder-
ness [and] did our best to do a record that’s substantial. We
were on a search for new tools, for new ways to write a song,
new sounds. It's a concept record that we hoped people would
listen to beginning to end. We knew it was going to be a
challenge to the fans and it was a challenge for us to write.
Considering where we could have ended up with it, I con-
sider it a huge success. It sold [fewer] copies than our other
records, but it wasn’t necessarily about selling copies—it was
more about taking people on a journey and expanding the
possibilities of what the band could do.”

For the new record, Linkin Park sought a balance of ap-
proaches: the energy of the first two and the songwriting/
production of the last pair. Key to that, Shinoda says, was
narrowing down the amount of equipment used. “If you can
cut down on the number of pieces of gear, you can create a
signature sound for the record,” he says. “As we were working
on it, it was a goal to only use the important sounds. Anything
that wasn’t playing a role in a song we got rid of.”

Many of Linkin Park’s songs begin as demos that Shinoda
records in his home studio and then presents to the other

five members: singer Chester Bennington, guitarist Brad
Delson, DJ Joe Hahn, drummer Rob Bourdon and bassist
Dave “Phoenix” Farrell. The six of them, all of whom share
songwriting credit on each song, pick apart the tracks and
make suggestions from the demo stage until the music is
mixed and mastered, Shinoda says.

Delson brings in arrangements for songs he has worked on,
but otherwise Shinoda leans on his compositional and piano
training to flesh out musical ideas. Shinoda plays the role of “in-
ternal producer”; Rubin is considered the fresh pair of ears who
comes in about once a week to provide feedback on the recordings.

“The writing process is open to anybody as a general rule
of thumb,” Shinoda says. “Some bands will jam something
out, write it, record it, mix it and master it. We're just doing
everything at once. We'll be writing vocals, mashing two songs
together and even writing during the mixing and mastering
process—every song [is] in a constant state of flux.”

One example is Living Things closer “Powerless.” It was
trimmed from a seven-minute epic, given a more compact
arrangement and, on the last day of recording, filled out
with live drums. “In My Remains” stands as something of
a breakthrough: “We would have stayed away from that kind
of song two or three years ago,” Shinoda says. And “Castles
of Glass” began as a folk song with a Johnny Cash rhythm
that, as the band added parts, took on more of an indie rock
edge with futuristic samples. Shinoda’s vocal on the first
verse and chorus, however, came from his demo.

“Rick told us while we were in the studio this time, he is
positive no other band writes the way we do,” Shinoda says.
“He wasn't saying it was better or worse, just that it’s different.”

Once Living Things was finished, the band began to seek out
song integrations with brands that would be more than a simple
placement. “Burn It Down” became a signature song for the
NBA playoffs on TNT with a video that captured the group in
motion similar to the players featured in the clips used. Simi-
lar clips were made for European sporting events like Formula
1 racing and the Euro Cup in Poland and the Ukraine. Linkin
Park toured Europe first to be present for the games.

“We didn’t do that on the last album but it made sense on
this one,” Shinoda says. An international tour in the fall is
in the works.

Before Linkin Park set out on its global adventure it went
old school first, playing an intimate show for select fan club
members at the House of Blues in West Hollywood and work-
ing with KROQ to reintroduce the band through “Burn It
Down.” Shinoda called the station in mid-April to unveil the
single and 100 of the station’s listeners were selected to at-
tend a six-song rehearsal in the San Fernando Valley. The
response was strong: “Burn It Down” became KROQ’s No. 1
song for May, and the track has sold 356,000 copies, according
to SoundScan. It peaked at No. 30 on the Billboard Hot 100
and is in its fifth week atop the Rock Songs chart.

By the time the band returns stateside for its Honda Civic tour
that starts Aug. 11, it'll have added “Burn It Down” and another
song to the set lists while incorporating snippets of another two
inside other tunes. The band figures it'll play 20-22 songs per
night, creating three rotating set lists that it’ll adjust as the group
travels and assembling different mashups of various songs.

“It’s a very fluid process,” Shinoda says of composing a set
list. “Each time we rehearse and put a set together, we try to
reinvent anything that has become predictable,” a philosophy
that was extended to the new album. “As it turned out, we made
these songs that embrace a lot of other sounds we have made
and a bunch of new things we hadn’t tried . . . This record
felt like it all added up. The tools let us take a step using the
right sounds in the right spots. We want to be good at what
we do—we want to be agile and versatile.” .
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few days after her Billboard in-
terview, Fiona Apple will leave
her home in Venice, Calif., for
a month-long tour support-
ing her fourth album, The
Idler Wheel Is Wiser Than the
Driver of the Screw and Whip-
ping Cords Will Serve You More
Than Ropes Will Ever Do. This
is remarkable not simply be-
cause this tour will be her lon-
gest stretch of performances
since her 2005 album, Extraordinary Machine, but also because
Apple rarely leaves her house. The 34-year-old singer/songwriter
has turned into a serious homebody since moving to Los Angeles
in 2001—housework, as we’ll discuss, is one reason she hasn’t
made a record in seven years—and her stay-at-home tendencies
have only intensified in recent years.

What’s drawing Apple outdoors is a remarkable collection of
sparsely rendered tunes where her strengths as a vocalist and
bruisingly candid lyricist are in sharp focus. Recorded about four
years ago (she remains fuzzy about the actual date) with Apple
and drummer Charley Drayton co-producing, The Idler Wheel . . .
sat on the shelf for two years until changes at Epic Records sorted

themselves out (see story, page 23). Apple introduced a handful of
new songs earlier this year at rapturously reviewed shows at South
by Southwest and in New York and Los Angeles. And starting
June 19 (the day of the album’s release), she’ll play 28 dates across
North America, ending up back home at the Hollywood Palladium.

“Until we leave, I am going to be as boring-lazy-still as possible,”
she says. “I'm doing nothing. I'm making my brother walk my dog
and I'm not even leaving my house.” Apple admits she ought to
move back to the East Coast so she can break herself of her more
reclusive habits, but her dog, Janet, is 13 and Apple wants to “wait
until she’s in the other world to move.” She worries about isolat-
ing herself too much, but she also knows that it works for her.

“It’s the same when I'm on tour, actually,” Apple says. “During
the day, I never go out and do anything fun. I stay in the hotel
room and I just stay really quiet so then I'm in the mood for being
in front of a lot of people a little bit more.”

Do you have to psych yourself up for playing or touring?
Inasenseit'salotcrazier when you're on the road and it’s a lot less
stable, but it’s actually really healthy for me because it keeps me
from isolating, which I tend to do a lot. Also, there’s structure to
being on tour. I know where I'm supposed to be and I don’t have
to feel weird about not knowing what to do with myself today or
not having anything useful to do.
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Do you tend to be critical of

your performances?

No. I mean, if I felt like I wasn’t singing
well, I would be really, really pissed off. Be-
cause that’s not fun. If you have to sing and
you're not able to use your vocal cords well,
it’s like if you were a guy trying to have sex
and not being able to get hard but having to
still somehow manage it. “This is supposed
to be the nicest thing in the world, and yet
it's the worst thing.” Fortunately, though, I
also tend to go away during the songs. No
matter what I do to prepare myself, almost
every time I get ready to go onstage I feel
like, “Are you fucking kidding me—I'm
supposed to go on?” I have to say this to my
brother every night out loud and he takes it.
I'mlike, “I need to make you understand that
it’s ridiculous that I'm going out there.” Like,
I have to go back home and sit on the couch.
I have to go to the hotel room and turn on
the TV. That is what I'm supposed to. That’s
what I'm equipped to do. That’s what I'm in
the mood to do, like, every night.

What do you mean you “go away”?

I don’tfeellike I'm acting or anything. ButIalso
don'’t feel like I'm actually suffering through
thelyrics in the moment. It's almost like some-
body else does it for me. Maybe I have a split
personality and it comes out when I'm onstage.
[laughs] But I do feel like somebody inside my
head takes over. Like, “You're going to be fine.
Go to sleep. I'm going to sing a few songs.”

What’s the configuration of your

touring band?

It’s six people now. I've got two drummers,
which is not even enough for the percussion
that we need to do. Amy Wood and Charley
Drayton play drums and I got Zac Rae playing
keyboards, because I love to not have to play
piano as much as I can. It’s so nice when I
getto just sing and not be nervous. Sebastian
Steinberg plays bass and Blake Mills is play-
ing guitar. Blake’s like a little brother. This is
the first time in my life I've been in a band,
or anywhere professionally, where I'm not
the youngest one. I've been around middle-
aged men since [ was 17. I was worried about
Blake, because I was like, “A 26-year-old guy
is about the last person I want to talk to. Men
under 40, I don’t want to know.”

It’s been seven years since your last album,
and you’ve said no one was pressuring you
to make this one. So why did you decide to
start making The Idler Wheel . . .?

Seven years wasn’tintentional. It’s just because
I'll finish something and then two years will
go by where I don't touch the piano. I might
think of a song and then be like, “I don’t care
if I forgetit. [ don’t want to do that shit. I'm not
writing asong.” I can make myselfdo itif [ have
proper motivation or if I'm doing something
for someone else, as an assignment. But when
it’s just for me, my work ethic is very bad. Half
the problem is practical. I am someone who
needs to keep my house clean. I, by principle,
don’t want to have a maid, but how the fuck
22 |
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I don’t think that I've ever not felt ereative freedom.

I’m the authority on this, because it’s my song.

There is a right answer—that is the song and those are the

words, and se nobody can really tell me.

do people do anything and take care of their
house? I don't have a day job. It’s just me and
an old, slow dog. But laundry and vacuuming
and dishes . .. What kind of pig am I? [laughs]
So that will take time, and then I'm tired, and
I'm like, “I guess my workday is over.”

What constitutes proper motivation
for you?
I don’tknow exactly. Probably what happened,
now that I'm talking about it, is that I was
feeling so terrible about myself and about the
way that I was seeing things—like visually, in
the world, seeing things—and the way I was
interpreting things. I went to New York and
took this visual perception class. I knew what
I was doing. I'm a really good parent to myself
sometimes, and I do things that make me learn
and grow. I knew that it would be good for me
if I could learn about the science of actual see-
ing—ifI could learn and see proof that maybe
I see things shitty, but I could be wrong.
And in fact, I am wrong. In fact, everybody’s
wrong. You think you're looking at things
all the time, but you're not looking at things,
you're looking at what your brain is interpreting
through light and color. And who knows what
everybody else sees? I took this class and I was
taking pictures of things like snails for a while.
There are many different things I get obsessed

—FIONA APPLE

with and go around and take pictures of. I'm
pretty good, I think, and I enjoy it. And while
I'm doing that I'll also be studying and reading
about whatever I'm taking pictures of. I make
up courses for myself to take. After awhile with
these certain rites of passages that I try to go
through, I feel that I am a new person and that
there’s more to me, and that probably spurs me
to write it down. Because for whatever reason,
even though I want to stay home all the time
and be left alone, I want to tell the world who
Iam now.

After you came back from taking that
course, that’s when you started working
on these songs with Charley Drayton?

FirstI asked Charley to just bang on the drums
and record a couple different beats and send
them to me. I knew [ wanted it to have percus-
sion and piano. Drums are my favorite things,
and I wanted to get something to work with.
When I go to the piano, your hands just go to
the same spot. Butitcan bring new things out
of me if I can get new things from somebody
else. Once I had a few songs done, I asked
Charley to come out and do some demos. We'd
never done anythinglike this; we'd just been on
the road together. I didn't even know we were
starting on the record yet. But the first night
of actual work in the studio, we got so much

done. And I don’t think we had one disagree-
ment the whole time.

When was that, chronologically?

Oh, my God, I'm so fucked up with time. It
could have been four years ago. It could have
been ... I don’t know. He would come out
here for two weeks ata time. I'm jokey about it
and I'say I'm lazy—and I am sometimes—but
with studio work, I really don’t like to work.
I like to perform, I like to write, but I don’t
like to have to go in and record. I like writing
words, but music is annoying as hell because
there’s always a point in time when [ want to
kill a song. I know that it's a good song and
stick with it, because if I've made any effort
on something, then it’s worth it.  don’t have a
bunch of songs lying around that I don’t use.

With this album, or in general, how much
do you labor over lyrics?

I don’tlabor over them. I don’t admit to myself
that I'm working on them. The past couple
albums it’s happened that I'll go to New York
for a while when I have enough pieces and de-
cide that I really need to concentrate. Out of a
month that I'm there, I'll try to work a week,
and of that week, I'll use probably an hour’s
worth of work. But I have to spread it over all
this time so it kind of falls right off the tree.

TIM MOSENFELDER/GETTY IMAGES
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Where do you stay during that time in New York?
I stay [at] different places. I rented an apartment for
three months when I did the visual perception class.
Now I get to stay at hotels because I'm there for busi-
ness. But [ex-boyfriend] David Blaine has an office
that used to have an apartment—it’s a magician’s
studio—and if there’s nobody there, I stay there.
My other ex-boyfriend had a really small apartment
down in Chinatown and I also had that for a month.

Why are you better able to concentrate in New
York? Is it because it was home?

I don’t have the same hang-ups about going outside
when I'm there. Here, I really don’t go outside unless
it's like almost sunrise and I know there’s not going to
be anyone around. Butin New York I don’t mind when
there are people around for some reason, and that can
getmy brain working better. That’s the danger of me liv-
ing here—the isolation thing. I got to really watch that.

At this point in your career, do you feel like you
have creative freedom?

Yeah. I don’t think that I've ever not felt creative freedom.
I have been lucky that even though I've had doubtand
insecurity in so many areas of my life, I've never taken
the business side that seriously. I feel creative freedom
because I know that I'm not bullshit. I'm fine if people
don’tlike my music, because I know that I'm right. I'm
the authority on this, because it's my song. There is a
rightanswer—thatis the song and those are the words,
and sonobody can really tell me. My dad keeps remind-
ing me, “You said, ‘As long as it’s honest, it’s right.”
I've always felt pretty much the boss in this scenario.

You are the boss.

Retroactively, I would get pissed off thinking about,
over the years, people calling me “boss.” I always ac-
cepted it, and then I realized some of these people,
they weren't really feeling like I was the boss, they just
thought it was cute and funny. And of course I was
like, “I am the boss!” It pissed me off looking back
onit. I could be wrong, though. I'm probably wrong.
They were probably totally respectful of me and I just
dug that up because I like to start shit. .

Bearing Fruit

Fiona Apple and longtime manager Andy Slater banked on online
buzz and word-of-mouth to build anticipation for her new release

By Steven J. Horowitz

wasn’t willing to let her work be mishandled. Nearly

seven years ago, the reclusive singer/songwriter re-
leased third album Extraordinary Machine, a project that had
been severely delayed (sophomore set When the Pawn. .. ap-
peared in 1999) due to her deliberate recording process and a
late-stage decision to revamp the LP, which had originally been
helmed by Jon Brion, with producer Mike Elizondo. When it was
finally released, the project, whose pushback inspired fans to
picket outside of Sony Music’s headquarters in New York (Eli-
zondo later said the delays had more to do with Apple’s own
frustrations rather than the label’s), yielded the singles “Parting
Gift” and “O’ Sailor.” It became her first aloum to bow in the top
10 of the Billboard 200, and has since sold 1 million copies, ac-
cording to Nielsen SoundScan.

Following a tour supporting Extraordinary Machine in the
summer of 2007, Apple took her time assembling its follow-up,
recording with co-producer Charley Drayton and completing
the project in late 2010. Drayton, who has played on albums by
the Rolling Stones and the Cult, described the sessions as “ex-
hausting” to Modern Drummer that fall. But in the months that
followed, Apple gave pause, waiting for regime changes to end
at her longtime label Epic Records so she could feel comfort-
able releasing her latest body of work.

Antonio “L.A.” Reid was appointed
chairman/CEO of Epic in July 2011 and
Apple and longtime manager Andy
Slater presented the finished product
to executives in early 2012. Insisting that
The Idler Wheel ... . (due June 19) be re-
leased on the artist’s terms, they defined
the marketing plan accordingly: No fliers
for preliminary shows or posters teasing
the album. The approach was highly un-
orthodox for a musician who has made
only a handful of public appearances in
the past five years, but Team Apple says
Epic understood the approach.

“I’ve known Fiona since she was 17,”
says Slater, who initially signed Apple
to Epic as a Sony Music executive to
release her 1996 debut, Tidal, and has
managed her career since, even while serving as president
of Capitol Records from 2001 to 2007. “So knowing who she
is and how her process is and how that connection has been
made between her listeners and her, it was the only thing that
made sense to do.”

Emphasis was placed on reconnecting with Apple’s core
fans through intimate shows and allowing them to organically
find her new music on the Internet. Apple’s first steps back
into the spotlight began with performances during NPR’s and
Pitchfork’s South by Southwest showcases on March 14 and
15 that were open to badge holders and attracted lines that
stretched down the block. The plan was for word-of-mouth
and viral sharing of amateur videos taken at the shows of
Apple debuting new material to reignite fans’ interest in her
music and serve as a natural catalyst for grass-roots marketing.
Clips of those performances made news around the Web and
have since racked up tens of thousands of views on YouTube.

Instead of a promotional radio run, Apple headed out on
the road for a six-date tour through March, partnering with
sites like Pitchfork, Brooklyn Vegan, NPR and Nylon.com to
make exclusive announcements and offer presale codes for
gigs in Boston; Chicago; Washington, D.C.; Atlantic City, N.J.;
and New York. The shows, which were held at venues with an
average capacity of 550, quickly sold out.

Epic COO Mark Shimmel acknowledges Apple’s unconven-
tional reintroduction to fans, but realizes the importance of
honoring her creativity. “Fiona as an artist has to be respected
with the music she makes, and we were very comfortable

F or her fourth album, The Idler Wheel. . ., Fiona Apple
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doing that,” he says. “We’ve obviously had a great run of na-
tional awareness.”

Rick Roskin, Apple’s agent at Creative Artists Agency,
commends Epic for seeing Apple and Slater’s vision. “To
the label’s credit, they kind of understood that this is a non-
traditional project,” Roskin says. “Everyone knows she has
fans. Everyone knows that her previous records connected
to people in an intimate and special way. We all knew she’s a
special artist, and the label understood that, and that’s why
they were OK to do it this way.”

Notoriously elusive of the public eye, Apple has never been
one to interact with fans on the Internet (she doesn’t have a Twit-
ter account). CAA joined forces with Apple early last year, help-
ing to establish an online presence. CAA digital marketing exec-
utive Glenn Miller says the agency chose Facebook as an official
destination for breaking news, interviews and performance clips
because “it allows us to easily post content that’s shareable.”

Her CAA-managed Facebook page has more than 450,000
fans and near-daily updates have earned thousands of likes
since launching in March 2011. And according to Miller, the last
piece of posted content reached more than a million people.
Website Fiona-Apple.com is up and running, but Miller took
note of fan pages that already existed on Facebook and in-
tended to make it easier for them to dis-
cover content on the social network.

“We went to where fans are, instead
of getting them to go to a new place,”
Miller says. “That was exciting to know
that [even though] you don’t have a
single, you don’t have an album, you’re
able to put the dates on sale and get
the engagement and marketing out of
these sites and fans that you wouldn’t
get out of traditional media.”

Epic still plans to promote The Idler
Wheel . .. through traditional media in-
cluding select print press, radio promo-
tion and late-night TV performances.
(She’s scheduled to appear on “Late
Night With Jimmy Fallon” on June 18.)
She also released her Joseph Cahill-di-
rected music video for album cut “Every
Single Night” on the Sundance Channel on June 10 and on Vevo
two days later. For Epic, the decision to debut the visuals for the
track on the independent-minded network speaks to Apple’s
willingness to take chances with her art.

“We really do look at Fiona as an independent filmmaker
in her own way. So we premiered with Sundance on that and
then it goes wide,” Shimmel says. “So we feel as good mar-
keters that you have to market to the iconoclastic individual-
ity of who your artist is.”

Apple may have spent the past half-decade removed from
mainstream culture, but she’ll most likely be promoting The
Idler Wheel. .. through 2013. She has 28 dates lined up for sum-
mer and unannounced concerts scheduled for the fall, and will
release a standard and deluxe version of the album to physical
and digital retail next week. Epic plans to promote singles to
alternative specialty, triple A and college radio.

For the label, the project has an extensive life span—“Our
evaluation of the record doesn’t happen in the first or second
week,” Shimmel says—but Slater and Apple are looking at
fans’ connection to the music as the arbiter of success.

“Fiona has made her most personal album. That has to be
protected, first and foremost,” Slater says. “The measure of suc-
cess for the record company will be different than it will be for
us. We’'ll provide all the traditional tools to sell the record. At the
same time, given Fiona’s feelings about her relationship to her
fans, the success will be measured on the strength of the con-
nection between her and the listeners over many mediums.. .
That’s the long-term plan in action.” oo
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Bros. Records VP Seymour Stein was diagnosed with an in-
operable brain tumor. The veteran record man accompanied
his daughter Samantha to the hospital at Duke University in Dur-
ham, N.C., and developed a rapport with the doctor she’d selected.
Despite their friendly relationship, Stein was surprised when out of
the blue just a month later, the doctor called him with a music tip.

“He said, ‘There’s a band down here that you should check
out,” recalls Stein, who's responsible for signing Madonna, Talk-
ing Heads, Depeche Mode and many other legends. “What could
I say? What does this guy know about music? I just figured that,
out of respect for what he’s doing for my daughter, I should give
it what they call in Hollywood a ‘courtesy listen.” Well, I listened
and, quite frankly, I was blown away.”

The band was Delta Rae, a Durham six-piece comprising three
siblings—Ian, Eric (who notably wrote “Cooler Than Me” with
Mike Posner) and Brittany Hélljes—and their friends Elizabeth
Hopkins, Mike McKee and Grant Emerson. The group formed
in late 2009, touring and self-releasing a five-track EP during
the next few years. As it turned out, Delta Rae manager Adam
Schlossman knew the doctor, who recommended the group to
Stein without ever listening to the music. “Seymour told us later
that he initially took the meeting as a favor, with very low expec-
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tations,” lan Hélljes says. “It’s been absolutely surreal.”

Stein and Sire A&R executive Eric McLellan signed the band
shortly thereafter, encouraged by the group’s songwriting, which
falls somewhere between the bluesy sound of Alabama Shakes and
the country pop of Lady Antebellum. “There seems to be a resur-
gence of Americana music coming out,” McLellan says. “A lot of
bands we're noticing and enjoying have that sound. What’s great
about Delta Rae is that it comes from the Carolinas, so of course they
have that classic sound. But they also have a commercial aspect.”

That sound can be heard on Delta Rae’s forthcoming debut,
Carry the Fire, which arrives June 19 on Sire/Warner and has been
teased with the thumping single “Bottom of the River.” The album,
which was recorded before the band inked its label deal, was fi-
nanced through a Kickstarter campaign launched in June 2011
that raised $28,000 from 293 backers. (Incentives for pledges in-
cluded advance copies of the album, handwritten lyrics and—at the
highest level—a cover tune of the contributor’s choice.) The disc,
recorded at Brooklyn’s Angelhouse Studios and Asheville, N.C.’s
Echo Mountain, as well Delta Rae’s house in Durham, was fin-
ished by the time the band signed with Sire/Warner early this year.

“We found Alex Wong, our producer; booked the studio; and
financed the whole process based almost entirely on the Kick-
starter funds,” Schlossman says. “Up until the day we signed, we
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always felt it necessary and practical to have everything in place
to release the album on our own. Going through that process was
extraordinarily informative but, ultimately, we are thrilled to have
such a great partner in Sire/Warner.”

The songs on the album, which Holljes says are tied together by
“the passion of the singers’ vocals and the pursuit of great song-
writing,” were untouched by the label. “We were able to execute the
vision we had for our album,” he says. “[Sire/ Warner] made zero
changes. What people end up hearing is exactly what we recorded.”

Sire clearly has a special relationship with Delta Rae, and the
group will tour for most of the year, making its late-night TV debut
on “The Tonight Show With Jay Leno” on June 25. In addition,
Stein invited the act to perform at the Grammy Museum in Los
Angeles after he makes a speaking appearance there on June 20.
“I've had a lot of weird things happen to me in my career and my
life,” Stein says. “This is, if not the weirdest, certainly one of the
weirdest. The band is incredible, and it’s going to be enormous.”

The group, which mainly seems interested in writing and per-
forming well-written, impassioned songs, feels a surprising lack of
pressure from its connection to Stein. “The affirmation we get from
Seymour is a huge wind in our sails,” Hélljes says. “We're trusting
that he fell in love with what he heard when we first came into his
office, and that we’re going to keep letting that engine run.” « «
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Blues bound: Singer/
songwriter Anders
Osborne kicks offa U.S.
summer tour at Baltimore’s
cozy 8 x10 on June 20.
Osborne will take his
tunes to several festivals,
including the fifth annual
Paulie’s NOLA Jazz & Blues
Festival on June 23 in
Worcester, Mass.; the New
York State Blues Festival
in Syracuse on July 13;
and the White Mountain
Boogie N’ Blues Festival
in North Thornton, N.H.,
on Aug. 18... Electric feel:
Graphic designer Scott
Hansen’s electronic music
alter-ego, Tycho, begins a
busy summer tour at the
Knitting Factory in Reno,
Nev., on June 25. Tycho’s
atmospheric textures will
fill the Summit Music Hall
in Denver on June 29,
the intimate Beachland
Ballroom in Cleveland on
July 8 and the Port City
Music Hall in Portland,
Maine, on July 12, with
electro-pop musician On-
uinu supporting. Tycho will
also play the 11th annual
Camp Bisco, a three-day
festival at the Indian Look-
out Country Club in Mari-
aville Lake, N.Y. ... Quick
comeback: Following a
six-month gap, five-piece
indie band Murder by
Death is back on tour, start-
ing at Mr. Smalls Theatre
in Pittsburgh on July 12, a
space constructed in an
18th-century church. The
band will play New York’s
Webster Hall on July 17, as
well as new venue Union
Transfer in Philadelphia on
July 18. Murder by Death
will also perform two nights
at San Francisco’s Bottom
of the Hill (Aug. 4-5). Justin
Bridgewater of the Agency
Group booked...Summer
fun: With a grand-opening
show at the Microsoft Store
at Danbury Fair in Danbury,
Conn., on June 23, alt-rock
band Young the Giant be-
gins its summer tour. The
group will headline San
Francisco’s Oyster Festival
on June 30 and the Beth-
lehem (Pa.) Musikfest on
Aug. 3. The band’s New
York Central Park Sum-
merStage show (July 16)
isalready sold out, and it’s
also set to play a free show
as part of the Thursday at
the Harbor concert series
in Buffalo, N.Y., on July 19.
—Greg Gondek

or American fans of the
F Brooklyn-via-Toronto

duo New Look, happi-
ness came as a Facebook sta-
tus update. Nearly a year after
the digital-only release of a dev-
astating and sultry lead single
(“The Ballad”) and eight months
after the group’s self-titled, self-
produced debut was released in
Europe, New Look announced
that the album would arrive in
the United States.

The self-released album is
due June 19 in North America,
“since record labels over here
seemed to have lost their balls,”
the band wrote in a sassy Face-
book post in late May.

Released overseas by the Ber-
lin-based K7 label in October of
last year, New Look’s debut was
critically acclaimed by the BBC
and the Guardian. But when it
came time to conquer its own
continent, the duo, comprising
the husband-and-wife team of
singer/songwriter/synth player
Sarah Ruba and producer Adam
Pavao, ran into a roadblock.

“People [at American record
labels] don’t know what we are,”
Pavao says. “They don’t know if
we're pop or dance electronic
... and we're not hip-hop. So
it’s like they don’t really know
where to put us.”

New Look’s distinct combi-
nation of sounds—part future-
shock synth pop, part stripped-
down '90s R&B—may have
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NEW LOOK’S self-titled debut arrives

June 19 in the United States.

In Vogue, And More

Fashion-forward husband-and-wife duo New Look
self-releases critically acclaimed debut in the States

confused labels in the States,
but it also earned the act a pas-
sionate core fan base among
those who found its early songs
online. It's perhaps unsurpris-
ing that the band was warmly
received in Europe, where the
appetite for nuanced electronic
music is more developed.

“It certainly feels like there’s
more of a yearning for edginess
and distinctiveness in the music
industry in the U.K. and Eu-

rope, which always keeps them
a little bit ahead of the curve,”
says Nadja Rangel, New Look’s
manager at Monotone. The
management company, which
also counts Vampire Weekend,
Jack White and the Shins among
its clients, has worked with Biz
3 Publicity to help the band
promote and release its album
independently.

Revisiting the group’s labels
comment on Facebook, Pavao

says shifting economic reali-
ties in the music industry have
made it more difficult for ad-
venturous young artists to find
label support. “Everyone wants
to play it safe,” he says. “Let’s
sign up a new band that sounds
exactly like the band that came
out last year!””

One arena where New Look
has found traction on both sides
of the Atlantic is in fashion and
style. Ruba, a tall, dark-haired

former model with fair skin,
big eyes and pouty lips, has
won the group admiring write-
ups in Vogue and W, as well as
a memorable campaign shot by
Mario Sorrenti for Barney’s New
York in February.

“For us it’s a big deal,” Ruba
says of the role that style plays
in the band. “We love fash-
ion, so it was never an option
to not use it. What we present
is a complete package: music,
style, everything.”

When New Look arrives in the
United States on June 19, it will
be without the help of a record
label and as a digital-only release
(iTunes will carry the project, as
will other outlets), but that is
just fine with the band—at least
this time around. Pavao and
Ruba have already begun work
on LP No. 2, and they aren’t tak-
ing any options, either business-
wise or creatively, off the table.

“We’ve been storing up new
material and channeling inspi-
rations and frustrations and all
of that good stuff for the past
year-and-a-half,” Ruba says, still
coming down from the high of
the band’s first headlining tour
(13 dates across the Northeast-
ern United States and central
Europe in May, with post-funk
outfit Electric Guest in sup-
port). “We're super-pumped
to start up again and focus on
being creative for a while. It’s
going to be great.” .o

;{eJei(@] BY RICHARD SMIRKE

WinSome, Zulus Some

Zulu Winter has been working full-time for only six
months, but that hasn’t stopped the U.K. rock band
from making a rapid impact on the indie scene. The
London-based five-piece, all former childhood friends
from Oxfordshire, England, last year left behind more
conventional employment to pursue artistic endeavors
and hopes of stardom.

“We never really considered music to be a viable career
path until about a year ago when we suddenly thought, ‘If
we're going to do this, we need to do it now,” says singer
Will Daunt, who quit his job as a journalist just before
Christmas. Guitarist Henry Walton was previously grants
manager for a charity, while bassist Iain Lock, keyboardist
Dom Millard and drummer Guy Henderson also spent
years juggling regular jobs with their band work.

Prior to forming Zulu Winter in 2011, the same lineup
scored modest success as the Molotovs, releasing the
mini-album And the Heads Did Roll on London-based in-
dependent Fierce Panda. “We weren't really up to scratch
then,” Daunt says. Taking inspiration from a picture of a
Zulu on its rehearsal room wall, the act changed its name
and hunkered down to write new material.

“It was a very slow process to begin with because
we were all in quite intense careers,” Daunt says. “But
the more that we worked on the record, the more we
thought, ‘There’s something really good here.””

Early adopters have been quick to agree, with media
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ZULU WINTER was
previously known as
Re Molotovs.

types including blog Brooklyn Vegan, indie music web-
site Pitchfork and Nylon magazine among the tastemak-
ers that have endorsed Zulu Winter ahead of its debut,
Language, which bows domestically June 19 on Arts &
Crafts. The band, which has been favorably compared
to Coldplay and Keane, is the label’s second British sign-
ing, following Los Campesinos!

“Our whole team felt such a connection to their
music that we just went out on a limb,” label president/
co-founder Jeffrey Remedios recalls. He believes the
group “sits very uniquely and specially just to the left of a
lot of these mainstream acts that they get compared to.”

British band reboots, carries
on in Coldplay, Keane tradition

In the run-up to street week, Zulu Winter played New
York’s Mercury Lounge on June 12, followed by three
shows in Toronto booked by Adam Voith at the Billions
Corp. Live performances will play a key role in building
the act’s U.S. profile, with the band due to return in the
fall, Remedios says. Meanwhile, the radio plan targets
triple A formats, with KCRW Los Angeles and WFUV
New York among the stations spinning the catchy rock
anthems “Silver Tongue” and “Key to My Heart.”

The decision to stream Language in its entirety
ahead of release on Zulu Winter’s official website sits
at the heart of the label’s long-term strategy for the
act, Remedios says. “You need to focus on acquisi-
tion before monetization.”

In the United Kingdom, Language hit stores on May 14
through the Play It Again Sam label, which also handled
the album’s simultaneous European release. While U.K.
sales stand at 1,600 units, according to the Official Charts
Co., PIAS U.K. managing director Peter Thompson says
he plans to develop Zulu Winter “sensibly and naturally.”
To that end, the band recently wrapped a U.K. support
tour with Keane and this summer will play European
festival dates booked by Paul Buck at Coda Agency.

“We've definitely put in a lot of work to get to
this stage,” Daunt says. “But we know where we're
at now. We know what we want and where we all
want to go.” .o

NEW LOOK: BEN MILLER COLE; ZULU WINTER: TOM OXLEY
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ONE SMALL
STEP FORMAN...

Ohio band Walk the Moon
enjoys overnight success,
two years in the making

(11 nna Sun,” a catchy track by Ohio art-
Arock band Walk the Moon, is techni-
cally the first single from the pais-
ley revival group’s self-titled, major-label debut
album, out June 19 on RCA Records. But the song,
penned by lead singer/keyboardist Nicholas Pet-
riccain 2009, has actually been the act’s flagship
single for nearly two years. Not since MGMT’s
“Kids” has one song spent so long gestating before
it became known to the general public.

The track first appeared on the band’s 2010
disc, i want! i want!, and a compelling, Peter Pan-
inspired video was released in early 2011. “It’'s a
classic case of a real grass-roots, progressive pro-
cess,” RCA senior VP of marketing Aaron Borns
says. “Anna Sun’ is obviously a special song, but
there was no reason for us to feel like this was a
put-the-hammer-down sort of project. Although
it's a huge priority at the label—and it is a huge
priority at the label—we knew that this band’s
quality could speak for itself.”

Petricca, who formed Walk the Moon in 2008
and hired bassist Kevin Ray, guitarist Eli Maiman
and drummer Sean Waugaman a year-and-a-half
ago, doesn’t seem to mind that he’s been sup-
porting “Anna Sun” for two years. “Anna Sun’
was just another song,” Petricca says. “Like with
everything, the right things locked into place and
it somehow became what it is now.”

Those “right things” included the newfound
success of the song, currently in heavy rotation
ata slew of alternative rock stations. The group’s
manager, Michael McDonald of Mick Manage-
ment, discovered the band thanks to the “Anna
Sun” video and signed it in early 2011, facilitating
the deal with RCA that summer. Walk the Moon
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then spent July and August in Atlanta with Ben
H. Allen, the producer behind Animal Collective’s
Merriweather Post Pavilion, which Petricca counts
as one of his all-time favorite albums.

“Our intention going into this album, espe-
cially in comparison to i want! i want!, was to
bring energy from the live show onto the record-
ing,” Petricca says, noting that live performance
is “the core of our music.” He adds, “If anything,
we felt like that was lacking on the independent
record. Ben just knew how to accomplish that,
how to get the right sounds.”

RCA developed the band slowly, putting it on
tour with Young the Giant and Kaiser Chiefs in
early 2012 and releasing a three-song sampler,
Anna Sun EP, in January. The label relaunched
the “Anna Sun” video in February with a new
version of the track and followed up the band’s
South by Southwest performances by sending
the single to radio.

“It has this great natural momentum, as op-
posed to feeling like it's being imposed on peo-
ple,” Borns says. “The band made a great record,
but it's predicated so much on the strength of
its live shows.”

Indeed, the band's invigorated performances
give fans a sense that they’re seeing something
exciting and promising for the first time, in many
ways similar to early shows from the Killers. Walk
the Moon, slated to support fun. on a massive
European tour later this summer, created a deep
connection with its burgeoning fan base, one that
now involves everyone wearing streaks of warpa-
int-like face makeup.

“We started bringing face paint to shows
and it just became this ritual,” Petricca says.
“Then people started coming to shows that
way. It’s just another informal way to share
something with the audience. The emphasis
is still on the music.” .
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by PHIL GALLO

Two days after “Once” won eight Tony Awards,
the Irish singer/songwriter whose songs and
story form the show’s backbone was still
overwhelmed by the musical’s reception. “I
was quite resistant, to put it mildly, when I first
heard they wanted to turn it into a play,” Glen
Hansard says. “We don’t have a history of mu-
sical theater in Ireland, so | went to see a couple
of musicals and said , Jesus, | really hope they
don’t do this.’ But the producers said they’d
treatit with respect, and when I saw arehearsal
I was floored.”

Originally a film set in Dublin about former
busker Hansard and his bandmate in duo the
Swell Season, Marketa Irglova, “Once” deliv-
ered the pair an Academy Award for best origi-
nal song and elevated their profiles so high that
their first post-Oscar album, 2009’s Strict Joy,
debuted at No. 15 on the Billboard 200.

Hansard, who splits his time between rock
band the Frames and the Swell Season, will re-
lease his first solo set, Rhythm and Repose, on
June 19 through Anti- Records.

1 with this new solo album, were there

things you weren’t able to do musically in
either the Frames or the Swell Season?
I don't think I've done anything different.
Even though I write in the vernacular of a re-
lationship, I find that my relationships—my
country and myself, my family and myself, or
my God or just my girl—have broadened. And
on this record I just played guitar and sang
lead, while on every other record I played a
bit of keyboard, noodled here and there and
did backing vocals.

QUES

NONS

with GLEN HANSARD

2 Isthere an awareness of those broaden-

ing relationships when you write, or was this
different because you weren’t presenting
songs to bandmates?
The songs on this record fell into my frontallobe
and [ delivered them. It was all really easy, to be
honest. I didn't stress over how they would be
perceived. When the Swell Season cooled down,
I found myself wondering, “Do I go back to the
Frames, or do I take some time off?” I took time
off and found myself naturally making a record
on my own.

3 That answer suggests that the title,

Rhythm and Repose, refers to your state of
mind. Correct?
Absolutely. This is the first record of my 40s. I'm
42 nowand I think something shifts. What I real-
ized this year is that rest is as important as work.
They're equal. I have always been a person who
thoughtyou work and you work and you work and
you rest, and you're dead. Rest is vital. We don’t
have enough time to let our imaginations float
off. And if we don’t give ourselves that time, how
can we create the magic?

4 One of the album’s most compelling

elements is how you write about love from
different perspectives, but the songs still
feel autobiographical.
They have to be. If not, then the song tends to
evaporate quickly. At the same time, I really be-
lieve in singing about relationships. In a song
like “The Storm, It's Coming,” I'm singing to my
two little brothers who are just becoming men.
On “Maybe Not Tonight,” I'm doing a Jimmy
Webb—having a laugh, but of course it’s auto-
biographical, too. In “High Hopes,” it's as much
about my father as it is about a lady. So I kind of
feel it has broadened, thank God. If you were
just singing about love unrequited, one of your
friends will have to turn to you and say, “Dude,
go see a psychologist.”

5 You’re altering your singing voice as

well. Do you sense how a song should be
delivered when you write it?
It’s not a conscious [decision], but I remember
someone [once] said, “There’s a point between
35 and 45 where you eventually find your voice—
you earn it.”

6 This record has a sense of space and

cohesion, especially the way it’s produced
and mixed. How did you achieve that?
I surrounded myself with people who are really
good, and I let them do what they do. I brought
in some of those Brian Eno-esque intros—stuff
I love [because] they have this nice, meditative
aspect—Dbut [ handed over that stuff to Thomas
Bartlett, the keyboard player and producer. In the
past, I've clung too tightly to my vision of what a
song should be. The sound comes down to the
people who played on the record. It’s as much
them as me. .
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RUSH

Clockwork Angels
Producers: Rush, Nick
Raskulinecz
Anthem/Roadrunner
Records

Release Date: June 72

It’s not exactly a news flash
when at the beginning of
Rush’s latest album, Clock-
work Angels, frontman
Geddy Lee proclaims, “I
can’t stop thinking big.” The
Canadian trio has always
stretched large ideas across
an expansive soundscape,
blending hard rock, prog
and metal. Andthe five years
since the band’s last album,
Snakes & Arrows, have given
Rush plenty of time to create
a lot of new music. Clock-
work Angels weighs in at a
formidable 66 minutes, time
enough for a kitchen-sink’s
worth ofideasand aweighty
conceptual focus by drum-
mer/lyricist Neil Peart
about one man’s journey
to realize his dreams. (Look
for the novel soon.) The al-
bum’s seven-minute opuses
range fromtight (“Headlong
Flight™) to the messy title
track, while fans of Rush’s
classic, riff-driven approach
and ensemble virtuosity will
find aural nirvana in “The
Anarchist,” “Seven Cities of

Gold,” “The Wreckers” and
“Wish Them Well.”"—GG

DON WILLIAMS

And So It Goes

Producers: Garth Fundis,

Don Williams

Sugar Hill Records

Release Date: June 79

It’s been a few years since the “Gentle Giant” has graced
us with new music. But Country Music Hall of Famer Don
Williams returns with longtime producer Garth Fundis
along for the musical ride on And So It Goes, his first
new album since 2004. On cuts like “Better Than Today”
and the laid-back “Heart of Hearts,” it doesn’t sound
like time has changed Williams’ style. Vocally, that easy
manner is very much in effect all over the set. His version
of Anthony Smith’s “Infinity” is superb, and if this were a
perfect world, “I Just Come Here for the Music,” featur-
ing some spellbinding harmonies from Alison Krauss,
would be a radio hit. The song’s true-to-life lyrics about
a man and a woman who are both starting over make
this one of the shining jewels on And So It Goes. Vince
Gill and Keith Urban also make appearances, and the
latter’s contribution to the O’Kanes’ “Imagine That” is a
noteworthy standout. A great return to form by one of
the format’s best-loved artists, showing how timeless his
sound was—and is.—CD

hits the auction block and
your A&R guy (Matt “Mas-
terChef” Edwards) leaves
the music biz, only to turn

HOT CHIP up on a reality cooking
In Our Heads show? If you're Hot Chip,
Producers: Hot Chip, Mark you put your head down,
Ralph record one of the best al-

Domino Records

Release Date: June 12
What do you do when the
major label you're signed to

28

JOSH TURNER

Punching Bag

Producer: Frank Rogers

MCA Nashville

Release Date: June 12

This deep-voiced country star got a
mainstream boost last year when Scotty McCreery sang
Turner’s “Your Man” on what seemed like every second
episode of “American Idol.” (The two singers later per-
formed the song together at the 2011 Country Music
Assn. Music Festival.) Now Turner seems well-positioned
to capitalize on that increased renown with his strong
new studio album, Punching Bag. Like its four predeces-
sors—all of which have debuted inside the top five of
Billboard’s Top Country Albums chart—Punching Bag
offers an assured synthesis of roots-music styles, with
hard-rocking honky-tonk cuts like “Watcha Reckon” and
the title track nestled against slower, more sensual coun-
try-soul stuff. In the latter category, “Cold Shoulder” is
especially handsome. There’s also “Pallbearer,” a stark,
God-haunted rumination on death that features guest
appearances by Marty Stuart and Iris DeMent. But with
lines like “Traveling to the graveyard, counting down the
miles/With every earth-filled shovel they dig that eternal
grave,” it probably won’t be the one to win over Blake
Shelton’s fans.— MW
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bums of your career and
release it on major-indie
Domino Records. /In Our
Headsisareturntoform for
the British quintet whose
last album, One Night
Stand (2010), lacked the
classics strewn throughout
its previous three releases.
No such dearth here, as
absurdly hooky roman-
tic pop sits atop beds of
transfigured techno, house
and funk beats all crisply
self-produced (with Mark
Ralph’s help). Alexis Tay-
lor’s plaintive tenor and/or
Joe Goddard’s compara-
tively rough-hewn baritone
when paired with the right
beats (the Daft Punk break
on “Motion Sickness™), ar-
rangements (the Prince-like
vamp on “Flutes”), grooves
(the shuffling “These
Chains”) or lack thereof
(the minimalist gurgle on
“Always Been Your Love”)
can induce chills. Without
that coupling, some tracks
fall short; however, those
cuts are the exception on
this fine album.—AG

ERIC BENET

The One

Producers: various

Jordan House Records/EMI
Release Date: June 5

Eric Benét adds a dash of
funk and hip-hop season-
ing to sixth studio album
The One, the first on his own
label. But the sexy crooner
doesn’t forsake—or trivial-

ize—his signature, mid-"70s
soul vibe. The result is a
modernized, diverse take
on old-school elements
that more fully explores the
scope of his musical talents.
Opening with the vibrant,
midtempo charmer “Harriet
Jones”—reminiscent of the
playful tone behind Benét’s
earlier top 20 hit, “Georgy
Porgy”—the album segues

USHER

Looking 4 Myself

Producers: various

RCA Records

Release Date: June 12

In the interviews surrounding the
release of Usher’s seventh album, Looking 4 Myself,
the singer discussed the wide variety of music that
influenced the set, ranging from electronic dance
music to folk-rockers Mumford & Sons. And while EDM
is prominently heard on many of the tracks (folk, not
so much), the sound has fused seamlessly with R&B. It
makes Looking 4 Myself, at its best, a truly next-level
soul album, one that has the warm, organic feel of R&B
and deep pop hooks, but also the pulsating low-end
and shimmering keyboard flourishes of EDM. Usher has
assembled a murderer’s row of top-shelf songwritet/
producers, spanning from unsurprising collaborators
(Will.i.am, Danja, Pharrell, Max Martin) to less-expected
ones (Diplo, Swedish House Mafia, Noah “40” Shebib).
There are also cameos from Rick Ross and labelmate
AS$AP Rocky. It’s a sprawling album (18 tracks on the
deluxe edition) with many highlights, but the truly stellar
songs include “Climax,” “Scream,” “Dive” and especially
“Numb,” a Scandinavian all-star pileup involving SHM,
Robyn collaborator Klas Ahlund and Alesso.—JA

into the Earth, Wind & Fire-
influenced “News for You.”
From there, it’s on to infu-
sions of hip-hop (Benét fan
Lil Wayne weighs in on the
subject of females on the
catchy “Red Bone Girl”) and
jazz (“Come Together™).
Family also comes into play.
Older daughter India Benét
shows off her own pleasing
voice on the duet “Muzik,”
while dad sings about new
baby girl Lucia on the lilting
lullaby “Here in My Arms.”
His supple tenor still works
its best magic on ballads like
“Runnin’.” Allin all, The One
rates as the artist’s most sat-
isfying project since1999’'s A
Day in the Life.—GM

LIL’ ED & THE
BLUES IMPERIALS
Jump Start

Producers: £d Williams,
Bruce Iglauer

Alligator Records

Release Date: June 5

For 25 years, slide guitarist/
singer Lil’ Ed Williams has
taken the sting and bite from
the style of his late uncle, J.B.
Hutto, and created a good-
time, hard-partying brand
of Chicago blues. On Jump
Start, his eighth album for the
pre-eminent Chicago blues
label Alligator, Williams al-
ternates between singing
about good times and bad,
adding bursts of guitarto the
buoyant uptempo rhythms.
Blossoming during the '80s
blues-guitar revival has a
residue effect on his song-
writing, both in the shoul-
der-swinging soul-blues of
“House of Cards” that recalls
Robert Cray and the roll-
ing shuffles popularized by
Stevie Ray Vaughan—"Born
Loser” being a prime ex-
ample. Williams’ voice rarely
goes beyond passable—the
humor and double-enten-
dres in the lyrics ramp up
the enjoyability factor—but
his sharp guitar work is the
draw here. Williams keeps
the solos compact and
clearly voiced, which adds a
unique level of gravitastothe
five-and-a-half-minute “Life
Is a Journey,” a slow burner
that captures him at his most
expressive as a guitarist and
singer.—PG
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Third Man Records

one at that.—J/M

BECK

I Just Started Hating Some
People Today (5:08)
Producer: Jack White
Writer: Beck

Publisher: Youthless (ASCAP)

Sooner or later, rock’s two most-beloved eccentrics had
to collaborate: Beck drank Jack White’s Kool-Aid and
recorded “I Just Started Hating Some People Today” for
White’s Third Man Records Blue Series. On the single,
Beck revisits the countrified wallowing of 2002 album
Sea Change, momentarily shirking the knob-twiddling
he’s known for infusing into rock. Instead of bottoming
out like he did on Sea Change, however, Beck is on the
hunt for revenge. Vintage country music—complete with
fiddles and Beck’s signature harmonica—is an inspired
choice to communicate this anger, which inspires more
laughter than legitimate fear. The track’s final 90 seconds
are when things get freaky, first with a thrashing punk
breakdown, followed by sultry female vocals cooing, “I'm
going to kill you, Randy.” Whoever Randly is, he’s got it
coming—but at least he’ll die proud knowing he inspired
the first new single from Beck in four years, and a good

[ POP]

RITA ORA

How We Do (Party) (4:07)
Producers: The Runners
Writers: various

Publishers: various

Roc Nation

It’s easy to peg 21-year-old
U.K. import Rita Ora as Ri-
hanna 2.0 because of her
R&B-styled dance offerings,
penchant for profanity and
“sassy” surface attitude. But
the comparison dismisses

CHER LLOYD

Want U Back (3:36)
Producer: Shellback
Writers: K. J. Schuster,

S. Kotecha

Publishers: Maratone
administered by Songs of
Kobalt Music Publishing
(BMI)/EMI April Music/Mr.
Kanani Songs (ASCAP)
Syco Music/Epic

Rihanna’s refined, wholly
spectacular understanding
of pop hooks, a skill that Ora
simply hasn’t had time to de-
velop. “How We Do (Party),”
her first major look in the
United States, is a perfectly
enjoyable snapshot of asum-
mertime gathering, with Ora
and her posse yearning to
“party and bullshit” all night

U.K. “X Factor” survivor Cher Lloyd looks to break out in the
United States with “Want U Back,” a sassy pop-rap track
about, well, getting her boyfriend back. “Remember all the
things you and | did first,” Lloyd repeats to her ex, hoping
that he’ll remember her love was better, or at least unprec-
edented. Other lyrics like “Please, this ain’t even jealousy/

long. As the Runners’ pro-
duction serves up a platter of
basic percussive moves, the
singer’s soulful side shines
through on the verses before
the massive, shoulder-shrug-
worthy chorus washes out
her momentum. “How We
Do (Party)” could bethe start
of something great for Ora,
but the song itself lacks the
tossed-off magic of tracks
like Rihanna’s “We Found
Love” and “Where Have You
Been."—JL

MATTHEW DEAR

Her Fantasy (6:15)
Producer: Matthew Dear
Writer: M. Dear

Publisher: Ghostly
International (ASCAP)
Ghostly International

“Am | the chrome man?” vet-
eran electro-pop freak Mat-
thew Dear asks on his latest
single. “Am | not of great
design?” Chalk up a hearty
“yes” to both questions: On
the plodding, pulsating “Her
Fantasy,” Dear often sings
like some sort of chrome pop
android—his deep gurgle
calls David Bowie to mind—
but he contrasts that flat,
robotic vocal approach with
bubbly, glowing laptop son-
ics. Wisps of high-hat, pitch-

She ain’t got a thing on me” ring a bit hollow, but Lloyd’s
confident, unwavering delivery shows that she believes in
her chops. Meanwhile, Lloyd’s vocals ride with impressive
command over the loopy keyboard bloops and thudding
bass bumps provided by producer Shellback. With silly
lyrics, undeniable melodies and Lloyd’s endearing charm,
“Want U Back” could be one of the summer’s most inescap-

able songs.—

LUPE FIASCO
Around My Way
(Freedom Ain’t Free)
4:17)

Producers: Simonsayz,
B-Side

Writer: L. Fiasco
Publisher: Warner/
Chappell Music

Atlantic Records

Lupe Fiasco is often consid-
ered one of the few socio-
political rappers still mov-
ing an impressive amount
of album copies. “Around
My Way (Freedom Ain’t

Free),” the first single from Food & Liquor II: The Great American Rap Album, continues
his provocative streak, acting as a history lesson and scathing commentary on America’s
wayward ways. “Live from the other side what you see/A bunch of nonsense on my TV,”
the Chicago MC spits. Controversy around the song’s sonic makeup has thus far garnered
more attention than its lyrics or Fiasco’s fine delivery: The track samples Pete Rock and
C.L. Smooth’s 1992 track “They Reminisce Over You (T.R.0.Y.),” and Rock has publicly
bemoaned the fact that his classic saxophone-laced beat was leveraged without his input.
The two rappers have since reconciled, and, let’s hope, can maintain cross-generational
harmony long enough for hip-hop fans to receive another solid single from Fiasco.—SK

shifted samples, junkyard
percussion and miniature
synthesizers buzz back and
forth. At six minutes-plus,

“Her Fantasy” drones on well
longer than it needs to, but
Dear’s nightmarish lyrics are
gripping on their own. “Are
you my delicious game?” he
ominously speak-sings over
the endless churn. “I'll eat like
alion.” Dear’s dancefloorisn’t
the kind you can escape from
easily.—RR

COUNTRY

BIG & RICH

That’s Why | Pray (4:01)
Producer: Dann Huff
Writers: D. Leverett, B. Daly,
S. Buxton

Publishers: various

Warner Bros. Records

Big &Rich, one of the format’s
mostunique duos, return with
a song that’s vastly different
from the party anthems that

CLEGEND & CRED

EDITED BY MITCHELL PETERS
(ALBUMS) AND JASON
LIPSHUTZ (SINGLES)

CONTRIBUTORS: Jem Aswad,
RJ Cubarrubia, Chuck Dauphin,
Phil Gallo, Andy Gensler, Gary
Graff, Sowmya Krishnamurthy,
Jason Lipshutz, Jillian Mapes,
Gail Mitchell, Ryan Reed, Mikael
Wood

JUNE 23, 2012

made the pair famous. In fact,
the lyrics to “That’s Why |
Pray” are hard-hitting and
socially prodding in some
places—and might even set
off some ideological debates.
However, the core country
demographic will very much
identify with the realism de-
picted in the track, which fo-
cuses on the economy, the
Pledge of Allegiance and the
moralismin between. Vocally,
the harmonies from Big Kenny
and John Rich are as tight as
ever. The song, which will be
the lead single off the duo’s
forthcoming fourth album,
has already made waves
on Billboard's Hot Country
Songschart, proving that B&R
fans can catch the occasional
curveball.—CD

S|

All albums commercially available
in the United States are eligible.
Send album review copies to
Mitchell Peters at Billboard, 5700
Wilshire Blvd,, Suite 500, Los
Angeles, CA 90036 and singles
review copies to Jason Lipshutz
at Billboard, 770 Broadway,
Seventh Floor, New York, NY
10003, or to the writers in the
appropriate bureaus.
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ERIC CHURCH and THE

BLACKKEYS (inset) are
. No.1on their respective
" ¥adio airplay charts.

QThe Applause

Management firm scores simultaneous
chart-toppers with Eric Church, Black Keys

ashville-based Q Prime South and its six-
N person staff, led by manager John Peets,
have achieved the rare feat of having two
acts—Eric Church and the Black Keys—simul-
taneously top the charts at two radio formats for
the second time this year. Church’s “Springsteen”
is No. 1 on Billboard’s Hot Country Songs tally,
while the Black Keys’ “Gold on the Ceiling” tops
the Alternative chart. Q Prime South firstaccom-
plished the feat—with the same acts—in January
when the Black Keys’ “Lonely Boy” and Church'’s
“Drink in My Hand” sat atop the same charts.

Q Prime South has managed Church since
2005 and the Black Keys since 2006.

“Gold on the Ceiling” is the second single from
the Black Keys' seventh studio album, El Camino
(Nonesuch), which debuted at No. 2 on the Bill-
board 200 in December and has sold 827,000
copies, according to Nielsen SoundScan. (“Lonely
Boy” was the lead single.) “Springsteen” is the
third single from Church’s third studio set, Chief
(EMI Nashville), which topped the Billboard 200
last July and has sold 856,000. (“Drink in My
Hand” was Chief’s second single. Lead single
“Homeboy” peaked at No. 13.)

The acts are not only different from each other
in terms of format, but they're also unique among
their respective genres. Church is an outspoken
country hell-raiser who built much of his base
through rock clubs, while the Black Keys are a
two-man guitar-and-drums rock band. Their suc-
cess is happening simultaneously, yet their paths
are as different as the characteristics of rock and
country radio, and how singles are promoted in
those realms. (Q Prime South has an in-house
rock promotion staff backed by New York-based
parent Q Prime that’s helping shepherd the Black
Keys, while Capitol/EMI'’s team handles radio
promotion on Church.)
BILLBOARD |
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The fact that these aren’t cookie-cutter acts
also means management has to forge different
paths in steering their careers. “There are a mil-
lion little decisions, and you have to really apply a
very unique, clear mind to each one, [thinking],
“This is what works for the Black Keys, but this
is what works for Eric,” Peets says.

So, besides Q Prime South, what do these two
different acts have in common? For starters, nei-
ther could be viewed as “traditional” artists in
their respective genres. “They’re a little bit the
opposite of those [acts] who are chasing things,”
Peets says. “Nobody great that I can think of
sounds like anybody else. To creatively cut your
own path may take longer, but if you keep at it
and things line up, success comes to you.”

Station executives seem to agree. “We’re not
that surprised at all that the Black Keys are suc-
ceeding on radio and, on a greater level, now in
pop culture. They've done so by staying true to
their sound and not going with any trends,” says
Jeff Regan, PD of SiriusXM’s Alt Nation channel.
As for Church, PD Mike Moore of Entercom’s
KW]JJ Portland, Ore., says, “Years ago, | was in-
credibly impressed by Eric’s songs, and anyone
who has been to his live shows knows that his
fans are some of the most extreme in the busi-
ness. It’s nice to see radio, research and others
finally beginning to see what his fans have seen
for years.”

As might be expected, Peets claims the success
of his management company comes directly from
the quality of the artists who inspire the staff.

“We all take the same motivational pride,”
he says. “These guys are a big part of our life.
It’s not a job, it’s a lifestyle, and we all live and
breathe it. We’ve been fortunate to have amaz-
ing artists to pour that energy into, and it looks
like it’s paying off.” .

SURF’S UP!

The BEACH BOYS
sold 61,000 copies
of their new album.

The Beach Boys ride a golden-anniversary wave

to their best bow in decades

The Beach Boys’ 50th-anniversary celebration re-
ally kicks into high gear this week as the group’s
new album, That’s Why God Made the Radio, de-
buts atan eye-popping No. 3 on the Billboard 200.

It’s the band’s highest-charting set in nearly
38 years and launches with 61,000 copies sold,
according to Nielsen SoundScan. The group’s
last album to go higher was the 1974 greatest-
hits package Endless Summer, which spent one
week at No. 1 on Oct. 5 of that year.

of top 10s on the Billboard 200 to 49 years and
one week. It first graced the top 10 with Surfin’
U.S.A. the week of June 15, 1963. The stretch is
the longest among groups, passing the Beatles,
whose top 10 span covers 47 years, seven months
and three weeks (Feb. 8, 1964-Oct. 1, 2011).

In terms of studio sets, the new one is the
act’s highest-ranked since 1965’s Summer Days
(And Summer Nights!!) reached No. 2. It’s also the
group’s 14th top 10 album overall and first since

The act breaks a record by widening its span ~ 1976’s 15 Big Ones (No. 8). —Keith Caulfield

HANGING 10

Here are the Beach Boys’ top 10-charting albums on the Billboard 200.
Peak Year Title Peak Position
2012 “That’s Why God Made the Radio” No.3
1976 “15 Big Ones” No.8
1975 “Spirit of America” No.8
1974 “Endless Summer” No.1
1966 “Best of the Beach Boys” No.8
1966 “Pet Sounds” No.10
1966 “Beach Boys’ Party!” No. 6
1965 “Summer Days (And Summer Nights!!)” No. 2
1965 “Beach Boys Today!” No.4
1964 “Little Deuce Coupe” No. 4
1964 “All Summer Long” No.4
1964 “Beach Boys Concert” No.1
1963 “Surfin’ U.S.A.” No.2
1963 “Surfer Girl” No.7

CHURCH: JOHN PEETS; BLACK KEYS: DANNY CLINCH; BEACH BOYS: ROBERT MATHEU

CA$H OUT’S debut
album is due in the fall.
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‘Wide’
Release

Ahead of 3-D doc, Katy Perry
scores another top 10 hit

T his week, Katy Perry celebrates her 11th
career top 10 hit on the Billboard Hot 100
as “Wide Awake,” the second single from
her Teenage Dream: The Complete Confection re-
issue album, jumps 19-9 in its third week on the
chart. The achievement is nothing new for the
pop superstar—-“Awake” is her eighth consecutive
single promoted to radio to reach the top 10—but
the contemplative track was specifically written
for “Katy Perry: Part of Me,” the singer’s 3-D
documentary/concert film out July 5, and will be
key in the movie’s promotional rollout.

According to Direct Management Group’s
Bradford Cobb and Martin Kirkup, who (along
with co-manager Steve Jensen) have worked with
Perry since 2004, “Part of Me” has been in the
works since January 2011, when Perry decided
to bring in a documentary crew during rehears-
als for last year’s California Dreams world tour.
Instead of releasing a proper soundtrack for the
film, Kirkup says that Perry opted to record two
new songs as the “final chapters” of a blockbuster
career phase, and present the tracks on a deluxe
edition of her chart-topping 2010 album, Teen-
age Dream.

“As the film began to take shape, she had
ideas for a song that really sums up the last two
years of her life, and . . . was the last word on
the themes of Teenage Dream,” Kirkup says. The
deluxe edition would give “Wide Awake” a home
before Perry started work on a new full-length,
which may come later rather than sooner: As
the singer said during her acceptance speech
for artist of the year at the NARM Music Awards
in May, “I swear, after this song, I'm taking a
fucking vacation.”

PARTOF ME=

JuLY 5

KATY PERRY'

rise to fame will be
chronicled in th
“Part of Me” (insé

Released in March, Teenage Dream: The Com-
plete Confection also includes “Part of Me,” which
debuted atop the Hot 100 in February after Perry
performed the track at the Grammy Awards. The
reissue has sold another 127,000 copies of Perry’s
sophomore album, which spawned a record-tying
five No. 1 singles on the Hot 100 and has sold a
total of 2.2 million copies, according to Nielsen
SoundScan. Meanwhile, “Wide Awake” has sold
402,000 downloads and “Part of Me” has shifted
2 million.

Direct Management Group’s Cobb says that
“Wide Awake” is more overtly about the themes
of the film—which examines Perry’s rise to star-
dom, her whirlwind year on the road and recent
divorce from comedian Russell Brand—than
“Part of Me,” which is why its release coincides
with the film’s rollout. While the singer’s time
is now devoted to promoting the movie, “Wide
Awake” will remain the top 40 focus before the
film’s release.

The song received a live premiere at the Bill-
board Music Awards in May, and Perry will per-
form the track at Canada’s MuchMusic Video
Awards, which she’ll co-host with LMFAO on
June 17. Two days later, the song’s music video,
which Kirkup described as “hopeful and honest,”
will premiere worldwide on MTV.

Although Kirkup and Cobb don’t expect
Perry’s longtime label Capitol to make a hercu-
lean promotional push behind Teenage Dream
leading up the film release, the co-managers
believe the movie could boost sales for the
album as well as for One of the Boys, Perry’s
2008 debut disc, which has sold 1.5 million
copies, according to SoundScan.

“[The film] does touch on where she came
from,” Kirkup says, “and of course, she’s per-
forming songs like ‘Waking Up in Vegas’ [from
her debut]. . . EMI, I know, will do a great job at
making sure those records will be available to
be bought.” .o

STRAIGHT TO THE BANK

Atlanta upstart Ca$h Out rings up a No. 1

When Atlanta rapper Ca$h Out recorded and re-
leased breakout single “Cashin’ Out” in November,
he had no idea it would hit so hard, so fast.

Less than seven months after dropping the
DJ Spinz-produced cut, the 21-year-old has fast-
tracked his career, rising from independent re-
gional rapper to a major label artist-to-watch as
“Cashin’ Out” hits No. 1on Billboard’s Rap Songs
chart after 11 weeks and spends its third week atop
the Mainstream R&B/Hip-Hop tally. The single also
holds at No. 2 on Hot R&B/Hip-Hop Songs.

“l definitely didn’t expect that to happen,
but when it’s a great record, it grows in that
way,” says Ca$h Out (real name: John Gibson).
“Cashin’ Out” has sold 303,000 downloads,
according to Nielsen SoundScan, and racked
up more than 10 million plays on YouTube since
November. “There’s something about my music
that people are really liking. Every time | do
these shows, people know all the words. They’re
tuned in to my songs.”

Ca$h Out and indie Bases Loaded Entertain-
ment targeted local clubs to build buzz around
the record, a steel-pan-driven celebration of ma-
terialism. DJ Spinz, who recently produced Waka
Flocka Flame’s “Rooster in My Rari” and 2 Chainz’
“Riot,” credits the song’s rapid ascent to its sing-
song hook and universal themes.

“It caught a wave and people really accepted
it,” Spinz says, noting the song’s presence in clubs
as a foreshadowing of success. “When something
goes that crazy in the clubs of Atlanta, which is
a real vital market in the urban community, the
world is going to get behind that.”

Once “Cashin’ Out” took hold, the song’s
success drew several major labels’ attention.
But Ca$h Out says it wasn’t until Epic Records
chairman/CEO Antonio “L.A.” Reid flew him
and his crew to New York in January that con-
versations turned serious. Ca$h Out officially
joined the roster in February. “The major-label
grind with the indie grind is like two superhe-

roes joining forces,” he says.

But as the song has exploded at radio, Ca$h
Out’s team has had a difficult time keeping up.
His mom and manager, Mama Ca$h, explains that
the sudden popularity has made it hard to brand
the man behind the music. “The song is big-
ger than him,” she says. “We’re rebranding him
now, because it moved so fast that no one had a
chance to brand him. He definitely does not have
just one song.”

Epic plans to expand the song’s reach by going
for pop radio adds in the next few weeks. The label
is currently selecting a second single, with the
faith that Ca$h Out will sustain his success beyond
“Cashin’ Out.”

Epic has “a winning formula on how to make hit
records, so | don’t think they’ll be short of that,”
executive VP of urban music Benny Pough says.
“All of those things coming together, it’s going to
give him an amazing shot to grow.”

Ca$h Out’s untitled debut is scheduled for a
fall release. —Steven J. Horowitz
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>>>MURS’ ‘BEAT’
GOES ON RADIO

One Direction, which rose to
fame on U.K. TV talent show
“The X Factor,” is bringing
along a “Factor” friend on
tour: Olly Murs. The pop singer
was runner-up on the show’s
20009 edition and is serving as
the opening act for his Syco/
Columbia labelmates in One Di-
rection during the group’s U.S.
tour. Murs’ debut U.S. single,
“Heart Skips a Beat” (featuring
Chiddy Bang), premiered May
22 and has early support from
Radio Disney and WHTZ New
York.

>>>PARLOTONES
SWEETEN TRIPLE A
Although South African quar-
tet the Parlotones have been
aforce in their home country
since their 2002 founding, the
band is approaching its first ap-
pearance on a Billboard airplay
chart, as “Honey” (Sovereign)
closes in on the Triple A tally.
The act, whose music blends
rock, roots and folk, performed
at the 2010 FIFA World Cup
Kick-Off Celebration concert
and opened two Coldplay
dates last year in Cape Town
and Johannesburg. “Honey” is
off the band’s Journey Through
the Shadows album released
last month.

>>>ARMIGER HITS
NEW MILESTONE
Singer/songwriter Katie Armi-
ger makes steady career prog-
ress as she registers her high-
est debut in four tries on Hot
Country Songs with “Better

in a Black Dress” (Cold River),
which opens at No. 54. The
Texas native reached No. 42
with “Best Song Ever” last year.
Armiger co-wrote “Dress” with
Nashville tunesmith Blair Daly
(co-writer on Rascal Flatts’
2007 chart-topper “Stand” )
and performed it at the Bill-
board Country Music Summit
onJune 5.

>>>SOUTHERN
RAPPER JAMES JUMPS
Macon, Ga.-born rapper Tex
James joins forces with previ-
ous Bubbling Under pick Stuey
Rock on “Smart Girl (Dumb
Booty)” (ColliPark), which
bumps 13-5 on the Hot R&B/
Hip-Hop Songs chart’s Bub-
bling Under tally. The ode to
ample brains and booty is
playing on 21 chart reporters
and makes a 35% jump in audi-
ence impressions, according
to Nielsen BDS. WHTA Atlanta
and KNDA Corpus Christi,
Texas, are among its early
believers.

Reporting by Keith Caulfield,

Wade Jessen, Karinah Santiago
and Gary Trust.
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LIVE AUCTION JUNE 20TH AT 11AM EDT

JULY 7th
11:00 AM (CT)
Franklin, TN

TRY'GOLBESTATE St

This beautiful home of country music legend, George Jones is hidden within 78+/- acres
of manicured grounds. Just minutes from Nashville, this private estate is surrounded by
Williamsauction‘com/tuscany * 800.801.8003 breathtaking views of the Tennessee countryside. The premier 4-bedroom, 5-bath residence

offers an inviting poolside entertainment area with full kitchen and 2 guest cottages. A horse
BN DENIS BARRETT AUCTIONEERS REFERENCE NUMBER: CXA206 lover’s dream with a 9-stall stable, 5 large outbuildings, and fenced rolling acreage.
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We BUY any record collection. Any style of music. We
pay HIGHER prices than anyone else. Call 347-702-0789
(Allan) or email a_bastos@yahoo.com

ARTIST PROMOTION

SUPA DUPA SULTAN

Supa Dupa Sultan is Chief Executive Officer of
Winners Circle. Widely regarded as one of the
most influential music executives in Pennsylva-
nia, he is responsible for guiding the careers of
producers and music artists. He restructured

the music scene in Harrisburg and as a result

has taken the local flavor to a globally influential
platform. He executive produced the hit song “I
Am Harrisburg” & manages Super Producers All-
Star (known for his work with Meek Mill) &
Agonee (Who recently produced the latest single
on Justin Bieber “Die in Your Arms.”) Next up is
rap duo Zach & Jaymes. Supa has lead Winners
Circle to become one of the leading contributors
to the music scene worldwide.

TWITTER.COM/SUPADUPASULTAN

DEMIA - DRIVE ENLIGHTENS MAGIC IN ANYO
Who is Demia? This is the question on everyone’s
mind these days. Her urban sound of Pop fused
with Hip Hop, Charming looks & witty personality
has captivated the masses. From challenges to
triumph, DEMiA’s Feminem story shows the value
of hard work and dedication. This S. Philly native
is one of the premier artists in Philadelphia. Her
album SassyCrazylconic is available for download
on iTunes, Rhapsody, Amazon & in every Touch-
Tune Juke Box worldwide. Stay connected w/
DEMiA. Download the “DEMIA” App in the iPhone
and Android market. This is all just the beginning
of a promising career for Demia, as she will bring
edge, passion, and swag to her endeavors. Her
secret - remaining true to her audience always!

DEMIADIVA.COM WWW.WELCOMETOTHEVAULT.COM

LUXURIOUS ITALIAN ESTATE

Meticulously renovated, fully furnished. Located in Barga, ltaly in the heart of Tuscany.
* 9 Bedrooms and 7 Baths * Amazing Alps & Apennines Views
* 10,0004/ sf (929+/- m?) * Wedding and Special Event Venue

@_ J.P. King Auction Company, Inc., 256-546-5217; Jerry Craig King, #1525; J.P. King Auction Company, Inc., #123.

LEN FRANKLEN

LEN Franklen is responsible for guiding the overall global activities of
one of the fastest growing independent music companies on the East
Coast, All Money Count. Under his direction the company has success-
fully released singles off of the full-length debut titled Welcome to the
Vault. He is assisted by co-executives Mack, Young Scoop, DJ Reazy,
Cocaine, Nyce & hype man Bucky Woods Len shows his executive prow-
ess in song selection and promotional strategy. The song Shot Out,

an urban anthem, has an identifiable pulse within pop culture. In an
example “Puttin’ rims on them hoopties,” he explains how people buy
rims and tires for a car that exceeds the market value of the car. In other
words, “Your Shot out.” While he is not the first to coin the phrase “Shot
Out” he certainly has been the first entrepreneur to cashinonit. Len
also chose to do an unlikely feature with Pinky. His tactics to cross over
to a new industry has shown success as the song R.E.A.L. Dat Ritehas
steadily grown interest from coast to coast in nightlife and adult en-
tertainment. He continues to perform in MIA, Pa and New York. He has
garnered national recognition in XXL Magazine, complimented by sub-
sequent features on some of the top media platforms including Hot 97
(NY). His ability to monopolize pop culture is one of the reasons he is a
leading entrepreneur.
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>>With a No. 1 coronation

on Billboard’s Hot Country
Songs chart for Eric Church’s
“Springsteen,” the track is the
tally’s first chart-topper to
mention another musical act—
Bruce Springsteen, that is—in
its title since Brad Paisley’s
“Old Alabama,” featuring
Alabama, last year. Before that,
no No. 1had name-checked

an artist in its title since Joe
Diffie’s “Bigger Than the
Beatles” in 1996. The Boss is the
first male musician included in
a Hot Country Songs No. 1title
since Waylon Jennings sent
“Are You Sure Hank Done It This
Way,” an ode to Hank Williams,
to the summit the week of Nov.
15,1975—the same year that
Springsteen broke through with
his classic Born to Run album
and its title track.

Read Chart Beat
every week at
billboard.com/chartbeat.

Billoearel

Adele’s ‘21’ At24; AlanJackson Debuts AtNo.2

Country king Alan Jackson debuts
at No. 2 on the Billboard 200 with his
latest effort, Thirty Miles West. The set
sold 73,000 in its first week, according
to Nielsen SoundScan. The album is
his first for EMI Nashville after more
than 20 years with his previous (and
only) label, Arista Nashville.

Thirty Miles West gives Jackson an
even dozen top 10s on the Billboard
200. He was last in the chart’s upper
tierwith 2010’s Freight Train, which de-
buted and peaked at No. 7 with 72,000.

On the Top Country Albums chart,
Thirty Miles West bows at No. 1—his
13th leader on the tally.

Back on the Billboard 200, Adele’s
21 returns to No. 1 for a 24th week, sell-
ing 75,000 (up 30%). The set is bask-
ing in the glow of the singer’s NBC TV
special, “Adele Live in London,” which
aired June 3. 21 holds the most frames at
No. 1 since Prince & the Revolution’s
“Purple Rain” soundtrack also spent 24
weeksatop thelistin 1984-85. Onlyeight
albums—including 21—have ruled for
atleast 24 weeks.

21has never leftthe top 10 in its entire
68-week chartrun, dropping only aslow
as No. 7 on Dec. 10, 2011. It debuted at
No. 1on the March 12,2011, tally.

USHER UP NEXT: 21 likely won't
be No. 1 next week, or the week after
that, as two superstars are prepping
their presumed No. 1 bows. Next
week, Usher’s Looking 4 Myself could
start in the penthouse with maybe

IVIa I.I(et \A’at‘:l.‘ A Weekly National Music Sales Report

Weekly Unit Sales

ALBUMS ADLII?LII;QASL'
This Week 5,262,000 1,977,000
Last Week 5,017,000 1,981,000
(hange 4.9% -0.2%
This Week Last Year 5,510,000 1,799,000
Change -4.5% 9.9%

*Digital album sales are also counted within album sales.

Weekly Album Sales (million Units)

30

25

20 = 2012

120,000-130,000 (according to indus-
try sources).

His last full-length studio album,
2010’s Raymond v Raymond, also
launched at No. 1, but with a much
larger sales figure. It began with
329,000, according to Nielsen Sound-
Scan. Looking 4 Myself could register
Usher’s smallest first-week sales for a
regular studio album since 1997’s My
Way bowed with 67,000.

Looking 4 Myselfwill likely reign for
only a week, as his pal Justin Bieber
will claim the No. 1 slot the week after
with Believe.

YOUNG’S LATE ‘HARVEST’: Neil
Young grabs his second-highest-
charting album as Americana de-
buts at No. 4 with 44,000, accord-
ing to Nielsen SoundScan. His only
other set to surpass that ranking
was 1972’s Harvest, which spent two
weeks at No. 1. Americana, recorded

Year-To-Date

with Crazy Horse, is mostly a collec-
tion of folk standards. A portion of its
first-week sales came from a concert
ticket/album redemption offer simi-
lar to Madonna’s MDNA release ear-
lier this year.

A ‘BAD’ RETURN: On the Hot Singles
Sales chart—which ranks
the best-selling physical
singles—Michael Jack-
son’s “I Just Can’t Stop
Loving You” debuts at No.
1 with 5,000 copies. Its
CD single was released
last week exclusively at
Walmart as part of the
promotion leading up to
the 25th-anniversary reis-
sue of Jackson’s 1987 Bad album on Sept.
18.“TJustCan’t Stop Loving You” isaduet
with Siedah Garrett and was the first
single from Bad.

MUSICAL NOTES: A year ago this
week, “The Book of Mormon” was mak-
ing waves on the Billboard 200 thanks
to its nine Tony Award wins, includ-
ing best musical. Its Tony haul—along
with some seriously deep discount-
ing at Amazon MP3—helped push
the show’s cast album to No. 3 on the
Billboard 200 (June 25, 2011). It actu-
ally re-entered the chart at No. 3 that
week, with 61,000 sold (up 2,116%).
That marked the highest-charting—
and firsttop 10—Broadway castalbum
since 1969, when “Hair” spent 13

For week ending June 10, 2012. Figures are rounded
Compiled from a national sample of retail store and rack
sales reports collected and provided by

straight weeks at No. 1.

Now, with the 2012 Tonys in the
record books (the awards aired June
10 on CBS), will there be a “Book of
Mormon”-sized jump on next week’s
Billboard 200?

Not likely.

While the bulk of sales for “The
Book of Mormon” last
year came courtesy of
a $1.99 sale tag at Ama-
zon MP3, as well as ag-
gressive promotion by
label Ghostlight, a sim-
ilar situation doesn’t
exist this year.

Also, frankly, none of
the musical nominees
this year was as buzz-
worthy as “The Book of Mormon.”
(A musical by the creators of “South
Park” doesn’t come around often.)
This year’s big winner was “Once,”
adapted from the film of the same
name. It won eight awards, includ-
ing best musical. It’s a perfectly nice
show, I'm sure, butitjustdoesn’thave
the same kind of marketing sizzle as
“The Book of Mormon.”

Further, while the annual Tony
broadcastis neverablockbuster ratings
event, thisyear’s was especiallydismal.
With only 6 million viewers, according
to Nielsen, itranks as theleast-watched
Tony show in history. While the 2011
awards weren’t a ratings bonanza ei-
ther, it still garnered almost a million
more viewers (6.9 million). .

nielsen

SoundScan

DGl Year-To-Date Album
TRACKS 201 2012 "M Sales By Store Type
25,317,000  OVERALL UNIT SALES
25,580,000  Albums 136,896,000 132963000 -29% 00 million units ®
-1.0%  Digital Tracks 584,955,000 622,181,000  6.4% ﬂa §
24,576,000 Store Singles 1,230,000 1477000 201% o,
3.0%  Total 723,081,000 756,621,000  4.6%
Albums w/TEA* 195,391,500 195181100  -01%
'Itgc(\)t:'gzslé:“a':ksgiu}\'a\cn\ album sales (TEA) with 10 track downloads equivalent 40 ﬂ
ALBUM SALES
30
m
[T |
20 ®
q
SALES BY ALBUM FORMAT
(0} 90,987,000 80,662,000  -11.3% W
Digital 44,212,000 50,347,000  13.9%
Vinyl 1,670,000 1918000  14.9% o
so N> bE 27000 00 3% e ol boms tos G
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ALAN JACKSON

ACR 29334/EMI NASHVILLE (16,98 Thirty Miles West

THE BEACH BOYS

BROTHER 02824/CAPITOL (16.98) That'sWhy God MadeThe. Radio

The soundtrack

NEIL YOUNG WITH CRAZY HORSE

REPRISE 531195/ WARNER BROS. (18.98) Americana

to the movie

BIG KR.LT.

CINEMATIC/DEF JAM 016012/1DJMG (1298) Eive\FramiTHe UndaFaround

adaptation of the
Broadway musical

1
5 m ONE DIRECTION
SYCO 92491/COLUMBIA (11.98)

Up All Night @

parties with a

Born And Raised

1 n JOHN MAYER
COLUMBIA 97606 (11.98)

debut of 18,000.
The original cast

CURRENS$Y

WARNER BROS. 530515 (1298) The:Stoned:Immacutate

of the
stage show peaked

CARRIE UNDERWOOD

19/ARISTA NASHVILLE 58034/SMIN (11.98) Blown Away

at No. 118 in 2009.

BRANDI CARLILE

COLUMBIA 96122% (10.98) Bear Creek

LUKE BRYAN
CAPITOL NASHVILLE 70412 (16.98)

Tailgates & Tanlines [l

JOEWALSH

mm FANTASY 33771*/CONCORD (12.98) ®

Analog Man

The second

NOW 42

8 9 n VARIOUS ARTISTS
UNIVERSAL/EMI/SONY MUSIC 95757/CAPITOL (18.98)

(17,000) from the

FUN. "
wf FUELED BY RAMEN 528048" (11.98) Some Nights

Nickelodeon TV
series enters at

SOUNDTRACK

\WATERTOWER 39281 (14.98) Rock Of Ages

atier lower than

LIONEL RICHIE

MERCURY NASHVILLE D1000/UMGN (15.98) @ Tuskegee

the first, which
launched at No. 5

Making Mirrors

with 41,000 in 2011.

SOUNDTRACK Victorious: Victorious 2.0: More Music FromThe HitTV Show (EP)
NICKELODEON 40724/COLUMBIA (5.98)

JANA KRAMER

ELEKTRA NASHVILLE 530370WMN (13.98) Jana Kramer

ERIC CHURCH

EMI NASHVILLE 94266* 16.98) Chief

XL 31859*/COLUMBIA (12.98) 19

REGINA SPEKTOR

SIRE 530373\WARNER BROS. (18.98) WhatWe Saw From The Cheap Seats

NICKI MINAJ

YOUNG MONEY/CASH MONEY 016530/UNIVERSAL REPUBLIC (13.98) Plnk Fridey: Boman Relosded

The most visible
of Amazon MP3’s

JASON MRAZ

& ATLANTIC 530701/AG (18.98) LONEIISH s FourLerarWord

discounted titles

My Kinda Party

3 m JASON ALDEAN
BROKEN BOW 7697 (18.98)

last week (a $2.99
price yields a 758%

10 NORAH JONES

BLUE NOTE 31548" (18.98) ...Little Broken Hearts

gain) gives the duo

EDWARD SHARPE AND THE MAGNETIC ZEROS

COMMUNITY 735*/VAGRANT (12.98) Here

its highest-charting
album since 1988’

EMELI SANDE

CAPITOL 63767 (12.98) Our Version Of Events

0Ooh Yeah! peaked
at No. 24.

My Head Is An Animal

- 2|20 n OF MONSTERS AND MEN
SKRIMSL EHF LAEKJARAS 1 016690*/UNIVERSAL REPUBLIC (11.98)

m 18 19 ||| JACKWHITE

THIRD MAN 95993*/COLUMBIA (11.98) Blunderbuss

THE LUMINEERS

DUALTONE 1608* (13.98) The Lumineers

ERIC BENET

PRIMARY WAVE 70023/JORDAN HOUSE (15.98) The One

Paul Simon’s
Graceland was

THE BLACK KEYS

NONESUCH 529095*/WARNER BROS. (18.98) El Camino

reissued last week,

46
DARYL HALL JOHN OATES

48
mm RCA 63319/LEGACY (10.98)

The Very Best Of Daryl Hall John Oates

hence its growth
from 1,000 weekly

27 E RIHANNA
SRP/DEF JAM 016313/IDJMG (13.98)

Talk That Talk

units to 8,000. As
for the Beatles’

o m MUMFORD & SONS Sigh No More

GENTLEMAN OF THE ROAD 0109*/GLASSNOTE (12.98) ®

Yellow Submarine,

JAPANDROIDS

POLYVINYL 238* (13.98) Celebration Rock

the album made
its digital debut

FEAR FACTORY

CANDLELIGHT 136237* (15.98) The Industrialist

on iTunes and was
reissued physically

KIP MOORE

MCA NASHVILLE 016432/UMGN (10.98) Up All Night

(8,000—up from

40
5 LADY ANTEBELLUM
CAPITOL NASHVILLE 94431 (18.98)

OwnThe Night

basically nothing

ALABAMA SHAKES

3 ATO 0142* (11.98)

Boys & Girls

KATY PERRY

& CAPITOL 84601* (18.98)

Teenage Dream

LEE BRICE

CURB 79316 (13.98) Hard 2 Love

2 1 |

SLASH FEATURING MYLES KENNEDY & THE CONSPIRATORS
DIK HAYD 63544* (15.98) &

d ;|

Apocalyptic Love

Family Christian’s

MARY MARY

MY BLOCK 90708/COLUMBIA (11.98) Go Get It (Soundtrack)

g : |

temporary price cut
to $5 propels the

DRAKE
& n YOUNG MONEY/CASH MONEY 016135*/UNIVERSAL REPUBLIC (17.98) Take Care

album’s chart climb

34 Strange Clouds

B.0.B
REBELROCK/GRAND HUSTLE/ATLANTIC 527788/AG (18.98)

(up 104%). On Top
Christian Albums, it

RASCAL FLATTS

BIG MACHINE RFI200A (13.98) Changed

reaches a new peak,

rising 4-3. Thus far,

Opus Collection

| n JOHNNY CASH
STARBUCKS/COLUMBIA NASHVILLE 97596 EX/LEGACY (12.98)

the soundtrack has

KELLY CLARKSON
38 158 19 sesonmca (11.98)

ZAC BROWN BAND...67,88 COLDPLAY ...
LUKE BRYAT 156 SHAWN COLVIN.

THE BILLBOARD 200 ARTIST INDE

THE BEACH BOYS.....4, 136 JUSTIN BIEBER.........119 MEM-H KEVIN COSTNER &
ADELE 1,21 82 BIGKRIT
ALABAMA SHAKES.......41 THE BEATLES.... 55 THE BLACK KEYS.....33, 107
JASON ALDEAN 25 BEE GEES, 104 BOB
AWOLNATION........... 188
E'I:'II'CBNE;I':;AR.... 12 égﬁ,e&:‘: MASSA“""""E? ERIC CHURCH 20 ANDRAE CROUCH 146
THE BAND PERRY.........68 TONY BENNETT...cc.ccc:181 WADE BOWEN...........176 11ic CIVILWARS 89 CURRENS
BEACH HOUSE 66 DIERKS BENTLEY......121 LEE BRICE 43 ALEXCLARE... 79
KELLY CLARKS 50 GAVIN DEGRAW.
34 | Go to www.billboard.biz for complete chart data

shifted 89,000.
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. §§ §§ l IMPRINT& NUMBER/ DISTRIBUTING LABEL (PRICE)

Title
PAUL SIMON
ﬂ Sravsland

B cest

MERCYME
@ u FAIR TRADE 16020/COLUMBIA (13.98) The Hurt &The Healer

- 8 18 SOUNDTRACK Glee: The Music: Season Three: The Graduation Album
n 20TH CENTURY FOX TV 96695/COLUMBIA (12.98)

ADAM LAMBERT

it 19 92298/RCA (11.98) Trespassing
THE BEATLES :
E APPLEmsa/CAPNOL(m 98) Yellow Submarine Songtrack
SIGU :
KRUNK 570’/XL(MEE) Valtari
PATTI SMITH Hatig

COLUMBIA 22217* (11.98)

THE ROCKET SUMMER

AVIATE 001* (13.98) Life Will Write The Words

BONNIE RAITT

=] 22 n REDWING 001 (13.98)

Slipstream

Courageous

13— n SOUNDTRACK
REUNION 10167/PLG (10.98)

California 37

a7 a2 n TRA

OLUMBIA 95222* (11.98)

FLORENCE +THE MACHINE

53 55 UNIVERSAL REPUBLIC 016297 (13.98) Ceremonials

m CHRIS ROBINSON BROTHERHOOD
SILVER ARROW 07" (14.98)

Big Moon Ritual

VARIOUS ARTISTS
UNIVERSAL SPECIAL MARKETS 016558 EX/STARBUCKS (12.98)

Musique Pop De Paris

BRANTLEY GILBERT

VALORY BGO100 (14.98) Halfway To Heaven

66
BEACH HOUSE

= n SUB POP 965" (13.98)

Bloom

67 You Get WhatYou Give

o1 7] ZAC BROWN BAND
SOUTHERN GROUND/ROAR/BIGGER PICTURE/ATLANTIC 524722/AG (18.98) ®

7 u THE BAND PERRY

EPUBLIC NASHVILLE 01483%/UNIVERSAL REPUBLIC (10.98) The Band Perry

THE WANTED

GLOBAL TALENT/MERCURVmssaz/m.lMG (6.98) The Wanted

60
SKRILLE.

& m BIG BEAT/DWSLNATLANTIL‘. 528521/AG (6.98) Bangarang (EP)

NOW 41

P n VARIOUS ARTISTS
UNIVERSAL/EMI/SONY MUSIC 95758/CAPITOL (18.98)

67 LMFAO

PARTY ROCKAWILL.IAM/CHERRYTREE/INTERSCOPE 015678/IGA (9.98) Sorry For Party Rocking

WILLIE NELSON

LEGACY 96048 (11.98) Heroes

TYGA Careless World: Rise Of The Last King
YOUNG MONEY/CASH MONEY 016727/UNIVERSAL REPUBLIC (17.98)

KNIFE PARTY

BIG BEAT/ATLANTIC DIGITAL EX/AG (3.98) Rage Valley (EP)

TRAVIS PORTER

- PORTER HOUSE 89619/RCA (11.98) From Day 1
BLAKE SHELTON N

L] n WARNER BROS. NASHVILLE 527370/ WMN (18.98) Red River Blue @
it Mylo Xyloto Il

CAPITOL 87553* (18.98)

53
56 ﬂ WHITNEY HOUSTON
ARISTA 14626 (16.98)

Whitney: The Greatest Hits

a %ﬁfﬁﬁ?s%ﬁwwm Here And Now @
SETTER mﬁﬁﬁgﬁmn 1198 Hell On Heels

L DBEEJAASM?ZESSBVEJ)JSEBE LicensedTo Il
oo o Bt
m .I:-I?GEUE?IH\I(/ESS 531004*/1LG (15.98) Lex Hives

TEDESCHITRUCKS BAND

MASTERWORKS 95983*/SONY MASTERWORKS (13.98) LIVEH EVaIvbodye Talkiy

SHINEDOWN g

2 n ATLANTIC 528523*/AG (18.98) Amaryllis
THE WALKMEN

- n FAT POSSUM 1273* (13.98) Heaven

{7t ZAC BROWN BAND The Foundation

ROAR/BIGGER PICTURE/HOME GROWN/ATLANTIC 516331/AG (13.98)

THE CIVILWARS

SENSIBILITY 017* (11.98) Barton Hollow

n
SKRILLEX

8 E BIG BEAT/ATLANTIC 526918/AG (5.98) Scary Monsters And Nice Sprites (EP)

The Absence

MELODY GARDOT
DEECA/VERVE msam-NG (13.98)

i n A&M/ucTuNEmﬁsn/IGAns 98) Hands All Over

75 [T FUTURE

A-1/FREEBANDZ 98357/EPIC (9.98) Pluto

HUNTER HAYES

19 ATLANT!C NASHVILLE 528890/ WMN (18.98) Hunter Hayes
it u WAHNER BRUS 530856 (13.98) Vows
17 HALEY REINHART Listen Up!

19/INTERSCOPE 016789/IGA (10.98)

TENACIOUS D

&l COLUMBIA 95232 (11.98)

Rize Of The Fenix

sl =
LANA DEL REY

m 12 POLYDOR/INTERSCOPE 016425/IGA (11.98) BornTo Die

gy -} SOUNDTRACK Footloose

- FOSTERTHE PEOPLE

STARTIME INT'L 74457%/COLUMBIA (9.98) Torches

COLUMBIA 65781/LEGACY (8.98)
m 109 123

:
E

. FOSTERTHE PEOPLE.....100 NI J KIDZ BOPKIDS...
14 DARYLHALL JOHN OATES. ALAN JACKSON.......2, 137 KIMBRA
34 MICHAEL JACKSON.....172 KNIFE PARTY.

FUTUR 93 .- .
33 I UNTER HAYES. 94

GARBAGE. 110 THE HIVES 8
BRANTLEY GILBERT........65 HOOTIE & THE BLOWFISH..

37 JANA KRAMER.

EDWARD SHARPE AND 169 158 JOURNEY. 117 LADY ANTEBELLUM 54
THE MAGNETIC ZER0S..27 PUNCH GOTYE 17 WHITNEY HOUSTON.......79 JUANES.. .54
ELI YOUNG BAND 66 FLEETWOOD MAC.. ELLIE GOULDING. 43 MIRANDA LAMBI 03
EMINEM.... 61 FLORENCE + THE M) DAVID GUETTA 29 IMAGINE DRAGONS.....155 KARMIN. 162 LED ZEPPELIN
62,144 GUNS N’ ROSE! 170 TOBY KEITH. 102 LIARS. 192 BRUNO MARS. 108
Data for week of JUNE 23, 2012
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Title & I

This Is How | Feel .
Clancy's Tavern @

FourThe Record @ .

The Ultimate Bee Gees @

£ E“. rteH
= IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)

=
= n TANK
MOGAME/ATLANTIC 528524/AG (12.98)

TOBY KEITH
L SHOW DOG-UNIVERSAL 015592 (9.98)

109 E MIRANDA LAMBERT
RCA NASHVILLE 90583/SMN (11.98) &

The four-song EP
is the first studio

Clear As Day H .

Texicali (EP)

Brothers [l .

Doo-Wops & Hooligans [l .
SMASH

Rags

Heaven

Neck Of The Woods

My World 2.0

Ram W

Driving Towards The Daylight

All Fall Down

Hurry Up, We're Dreaming.

tr3s Presents: Juanes MTV Unplugged

Nothing ButThe Beat

Phantom Antichrist

86 Planet Pit

Tha Carter IV .

Avengers: Assemble

112 104

76

Vans Warped Tour “12: 2012 Tour Compilation

The Very Best Of Neil Diamond: The Studio Recordings

The Very Best Of The Beach Boys: Sounds Of Summer
Precious Memories | [l .
TM:103: Hustlerz Ambition @ .

174m
111

. BEE GEES
ZZTOP
NONESUCH 520266*/WARNER BROS. (15.98)
) SOUNDTRACK
NBC 96624/COLUMBIA (11.98)
68 n SOUNDTRACK The Hunger Games: Songs From District 12 And Beyond o
LIONSGATE 016384 */UNIVERSAL REPUBLIC (13.98)
= REBECCA FERGUSON
SYCO 94784/COLUMBIA (10.98)
TAYLOR SWIFT
o n WALT DISNEY 013857 (13.98)
Journey’s Greatest Hits @.
ROC-A-FELLA/ROC NATION/DEF JAM 015426/IDJMG (13.98)
198
TIM MCGRAW Emotional Traffic .
CAPITOL NASHVILLE 94714 (16.98)
wi
CREEDENCE CLEARWATER REVIVAL FEAT JOHNFOGERTY (o 0 o110 00 Greatest Hits .
2 n JOE BONAMASSA
J & R ADVENTURES 935486 (17.98)
UNIVERSAL MUSIC LATINO 016910/UMLE (12.98) &
OR
INUCLEAR BLAST 2588 (15.98) &
LIL WAYNE
MARVEL 014018/HOLLYWOOD (13.98)
NEIL DIAMOND
CAPITOL 82710 (18.98) ®
YOUNG JEEZY

REPRISE 521352/WARNER STRATEGIC MARKETING (19.98) &
74 SCOTTY MCCREERY
H 19/MERCURY NASHVILLE 016022/IGA/UMGN (13.98)
UNIVERSAL REPUBLIC DIGITAL EX (4.98)
THE BLACK KEYS
BRUNO MARS
99 L8 el ecrma sossos- (1098 ®
GARBAGE .
13 n STUN VOLUME 001* (12.98%) Not Your Kind Of People
SOUNDTRACK
NICKELODEON DIGITAL EX (9.98)
o n SILVERSUN PICKUPS
DANGERBIRD 083" (10.98)
) BIG MACHINE TS0300A (18.98) & Speak Now [
SOUNDTRACK  Shake It Up: Live 2 Dance: Music From The Disney Channel Series
15 JOURNEY
m COLUMBIA 85889/LEGACY (13.98) ®
% n JAY2 KANYEWEST Watch The Throne I .
JUSTIN BIEBER .
SCHOOLBOY/RAYMOND BRAUN/ISLAND 014063/1DJMG (10.98) &
H m CURB 79320 (13.98)
137 BT} DIERKS BENTLEY Home .
MARVIN SAPP .
VERITY §7017/RCA (12.98) ® IWin
o m FANTASY 2*/CONCORD (17.98/12.98)
2% PAUL & LINDA MCCARTNEY
u MPU/HEAR 33448"/CONCORD (14.98) &
SHAWN COLVIN
NONESUCH 530682/WARNER BROS. (18.98)
M83.
MB83 9510*/MUTE (18.98)
5 JUANES
8 ﬂ DAVID GUETTA
WHAT A MUSIC/ASTRALWERKS 78830/CAPITOL (18.98)
KREAT(
PITBULL
MR. 305/POLO GROUNDS/J 63060/RCA (11.98)
YOUNG MONEY/CASH MONEY 015548*/UNIVERSAL REPUBLIC (13.98)
SOUNDTRACK
VARIOUS ARTISTS
SIDEONEDUMMY 1493 (7.98)
COLUMBIA 90360/LEGACY (12.98)
THE BEACH BOYS
ALAN JACKSON
ACR 02823/EMI NASHVILLE (16.98)
CTE/DEF JAM 013738/IDJMG (13.98) &
RHETT MILLER

The Dreamer

MAXIMUM SUNSHINE 00002 (12.98)

BRUCE SPRINGSTEEN :
mm COLUMBIA 84254* (11.98) Wrecking Ball
7% LED ZEPPELIN P—

SWAN SONG 313148*/ATLANTIC (19.98) &
FIVE FINGER DEATH PUNCH

i PROSPECT PARK 50104 (15.98) American Capitalist
12 n cEr:Ek:\sngNUTIEI?sIc'gg 015329/IGA (10.98) Lights
152 {0 D s i e Lungs @
o n mﬂggﬁﬁsx) New Life

ANDRAE CROUCH

RIVERPHIO 002 (13.98 CD/DVD) ® The Journey

from

the band in nine
years. It’s a preview
of the trio’s
upcoming American
Recordings album,
due in late summer
or early fall.

The 50-song set
sold for around
$6.99 at most
retailers last week,
and it debuts
with 4,000 sold.
Since 2002, every
Vans Warped tour
compilation has
reached the top
100, save for the
latest.

E
The band hasn’t
been on the chart
since its 2005 studio
effort Looking for
Lucky spent its sixth
and final week on
the list on Oct. 1 of
that year. This 2004
best-of returns
courtesy of a $2.99
sale tag at Amazon
MP3. It’s up by

The massive 1995
compilation (2.9
million sold) is
back with its best
sales week since
Christmas 1999. It
made its digital
debut last week
(only at Amazon
MP3) and re-
enters with 3,000
copies. Its rush

of sales—nearly
all downloads—is
owed fo Amazon
selling it for $2.99.

The film topped the
U.S. and Canada
box office during its

Title
Shape Shifter

l RTIST
IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)

SANTANA
STARFAITH 0001* (13.98)

1 KIDZ BOP KIDS
RAZOR & TIE 89271 (18.98)

. KENNY CHESNEY
BNA 65565/SMN (11.98)

153 LADY ANTEBELLUM
CAPITOL NASHVILLE 97702 (18.98)

il e n IMAGINE DRAGONS
KIDINAKORNER/INTERSCOPE 016620/IGA (7.98)
ﬁ 143 — || LUKE BRYAN

CAPITOL NASHVILLE 65833 (18.98)
kg 153 29
EAGLES

PINK FLOYD
CAPITOL 28944* (24.98) ®
58
m = WARNER STRATEGIC MARKETING 73971 (25.98)
! % — n SCISSOR SISTERS
POLYDOR 016984/CASABLANCA (13.98)

HOOTIE & THE BLOWFISH
ATLANTIC 78083/RHING (9.98)

INEM
WEB/SHADY/AFTERMATH/INTERSCOPE 014411*/1GA (13.98)
KARMIN

Kidz Bop 21

Greatest Hits Il

Need You Now

Continued Silence (EP)

Doin’” My Thing

The Wall

)
&

The Best Of Hootie & The Blowfish: 1993 Thru 2003

o

The Very Best Of The Eagles

Magic Hour

Recovery

EPIC 99726 (6.98) Hello (EP)
FLEETWOOD MAC
w The Very Best Of Fleetwood Mac Ml
TIM MCGRAW B
ﬂ s CURB 79205 (13.98) Number One Hits [l

VARIOUS ARTISTS
TOMMY BOY 1137 (15.98)

ELIYOUNG BAND

EE] u REPUBLIC NASHVILLE 015856/UNIVERSAL REPUBLIC (10.98)
NEON TREES

S MERCURY 016578/IDJMG (10.98)
%) 274 | PAT BENATAR

CAPITOL 78858 (3.98)
GODSMACK
-136 82 IR UnveRsAL RePUBLIC oi6ess (1458)
g GUNS N’ ROSES
7O RE-ENTRY A )
- 101 75

] RONNIE DUNN
150 175u

167

ESPN Presents: Jock Jams Volume 1

Life At Best

Picture Show

Greatest Hits

Live & Inspired

Greatest Hits

ARISTA NASHVILLE 85762/SMN (11.98) Ronnie Dunn

MICHAEL JACKSON
EPIC 94287/LEGACY (19.98)

The Essential Michael Jackson

BON IVEI
- 18 = JAGJAGUWAR 135* (14.98) Bon Iver
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Canadian pop-punk duo Japandroids rise
24-11 on Uncharted after releasing new
album Canadian Rockand performing on
“Late Night With Jimmy Fallon.” The release
and exposure drove 15,000-plus people to
the band’s Wikipedia page, which translated
into @ 20% increase in overall fan acquisition.
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Cimorelli is the biggest gainer on the
Social 50, re-entering the top 10 and
jumping to a new peak (16-3). The rise
comes courtesy of its cover of Rihanna’s
“Where Have You Been,” which has
earned a half-million YouTube views.
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Carly Rae Jepsen’s first Billboard Hot

100 No. 1, “Call Me Maybe,” becomes
just the third title to top On-Demand
Songs in the streaming chart’s three-
month history. It posts 1.1 million
weekly streams (up 4%).
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SNAP BACKS & TATTOOS
DRIICKY GRAHAM NU WORLD ERA/EONE
Al SE EU TE PEGO

MICHEL TELO PANTANNAL/RGE/SONY MUSIC
REFILL

ELLE VARNER MBK/RCA
BANGARANG WIXIW Rehearsals The Dreamer

SKRILLEX FEATURING SIRAH BIG BEAT/OWSLA/ATLANTIC/RRP . P o
WANT U BACK Liars The Digital Age Rhett Miller

CHER LLOVD SYCO/EPIC | PACIFIC | SOUTH CENTRAL MID ATLANTIC

SCARY MONSTERS AND NICE SPRITES

Langhome Slim & The Law
The Way We Move

Volbeat
Beyond Hell/Above Heaven

Rhett Miller
The Dreamer

Imagine Dragons
Continued Silence (EP)

Kreator
Phantom Antichrist

lling albums by new or developing acts, defined as those who have never appeared on the top 100 of the Billboard 200 or the top 10 of Top R&B/Hip-Hop Albums, Toy

ceker Albums. HEATSEEKERS SONGS: The most popular songs across al
0 appear on Heatseeker Songs. Titles are ranked by radio airplay audien

PROGRESS REPORT

Alejandro Escovedo
Big Station

The Mynabirds

Generals

The Melvins Lite
Freak Puke

Write This Down
Lost Weekend

Call Me No One
Last Parade

KRILLEX BIG BEAT/ATLANTIC/RRP.
- 18 14 ANOTHER ROUND
THOMAS RHETT VALORY
71 k5 ' BAILANDO POR EL MUNDO Zedd Featuring Matthew Koma, “Spectrum”
KENDRICK LAMAR FEATURING DR. DRE AFTERMATH/INTERSCOPE
WILD BOY

FAT JOE FEATURING CHRIS BROWN TERROR SQUAD
21 E SOMETHING TO DO WITH MY HANDS
- JUAN MAGAN FEATURING PITBULL & EL CATA SONY MUSIC LATIN -
E THE RECIPE Zedd is red hot. The DJ/producer opened for Lady Gaga on the
MGK FEATURING WAKA FLOCKA FLAME EST19XX/BAD BOY/INTERSCOPE single “Spectrum” debuts this week on the Dance/Electronic Digi-

Asian leg of her Born This Way Ball tour last month, and his new

DUTTY LOVE .
DON OMAR FEATURING NATTY NATASHA ORFANATO/MACHETE/UMLE tal Songs chart. It bows at No. 35 with 5,000 sold.

HEATSEEKERS ALBUMS: The best
are then ineligible to appear o
subsequent songs are then in:
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niclsen

BDS

4 THE BILLBOARD HOT 100’

1 =] = —
' g 5 E; E TITLE arist g 55 [ 9] 28 58 E §5 TITLE Artist EE
g _ ug E PRODUCER (SONGWRITER) IMPRINT / PROMOTION LABEL 1 pe"v!s “!h Ho‘ Ioo =2 g N§ s PRODUCER (SONGWRITER) IMPRINT / PROMOTION LABEL

CALL ME MAYBE Carly Rae Jepsen i @ HEART ATTACK Trey Songz

2 2| 16 J RAMSAY (J.RAMSAY,C.R JEPSEN,T.CROWE) @ 604/SCHOOLBOY/INTERSCOPE . 1 mD ]0 s_nars 12-4 on L BENNY BLANCO,RICO LOVE (B.LEVIN,RICO LOVE,T.NEVERSON) © SONGBOOK/ATLANTIC 56

2 1 1  SOMEBODYTHAT | USEDTO KNOW Gotye Featuring Kimbra g ¢ HoLDigitalSonas (508 10 T FLY OVER STATES Jason Aldean g
W.DE BACKER (W.DE BACKER) ® SAMPLES N SECONDS/FAIRFAX/UNIVERSAL REPUBLIC (173,000 sold, up MKNOX (M.DULANEYN.THRASHER) ® BROKEN BOW

e 3 3 PAYPHONE Maroon 5 Featuring Wiz Khalifa 2 60%)and35-14 on @ 66 75 LET'S GO Calvin Harris Featuring Ne-Yo 58
BENNY BLANCO SHELLBACK (ALEVINE B.LEVINAMALIK,D.OMELIO.SHELLBACK C.JTHOMAZ) @ ARM/OCTONE/INTERSCOPE Hot 100 Airplay (49 CHARRIS (CHARRIS,S C.SMITH) ®ULTRA

a a1 WE ARE YOUNG fun. Featuring Janelle Monae 1 s . @ 68 68 BEERS AGO Toby Keith 59
FUN..J.BHASKER (N.RUESS A DOST.J ANTONOFF BHASKER) OO FUELED BY RAVIEN/RRP million audience TKEITH (TKEITHB.PINSON) @ SHOW DOG-UNIVERSAL

e 6 7 WHAT MAKES YOU BEAUTIFUL One Direction g  Mpressions, up 60 58 53 LEAVE YOU ALONE Young Jeezy Featuring Ne-Yo 51
CFALKRYACOUB (RYACOUB,CFALK,S KOTECHA) @ SYCO/COLUMBIA = 40%). The song WARREN 6 (J.W.JENKINS W GRIFFIN.S.C.SMITH.LLISTON-SMITH) © CTE/DEF JAV/IDIMG
STARSHIPS Nicki Minaj i @ WANTED Hunter Hayes

Bl ° 8 AL BEDONE CEALK OTVARAIN KHAVATCFALKAVACOUBWAHECTOR) _®YOUNG MONEYCASHMONEYUNNERSALrepustc B 8 Ushers in he“r July &l D HUFEHHAYES (TVERGES HHAYES) @ ATLANTIC NASHVILLEWMN ol

> 7 s WILDONES Fio Rida Featuring Sia g 5 550 lim “Kaly @ © ©  HYFRHELLYEAHF++iG RIGHT Drake Featuring LilWayne g,
SORY &NIUS AXWELL (TDILLARD RJUDRIN.PMELKS FURLER AXVVELLL) LUTTRELLM.COOPERBMADDAHI) @ POEBOY/ATLANTIC Perry: Part of Me” TMINUS (AGRAHAMD CARTER N SHEBIBTWALLIAMS APALMANKSAMIRCHILL) @ YOUNGMONEY/CASHMONEYUNIVERSAL REPUBLIC

o 9 1 WHERE HAVE YOU BEEN 3 (see page 31). 63 51 50 NO HURRY Zac Brown Band 50
DR.LUKE,CIRKUT,C.HARRIS (E.DEAN,L.GOTTWALD,C HARRIS H WALTER,G. MACK) K.STEGALLZ BROWN (ZBROWN,W.DURRETTEJ.OTTO) © SOUTHERN GROUND/ATLANTIC/BIGGER PICTURE

O v » - [EETEHTEG WoeAwake 9 @ = ©  TONGUETED Grouplove gy
LT YRRV WiVl OFR. LUKE CIRKUT (K PERRYL GOTTWALD,MAX MARTIN,B MCKEE HWALTER) RRABIN (GROUPLOVE) © CANVASBACK/ATLANTIC

10 8 9 BOYFRIEND Justin Bieber ® 2 65 5 U DANCE AGAIN Jennifer Lopez Featuring Pitbull 7
M.POSNER,MDL (M.POSNER J.BIEBERM.LEVY,M.MUSTO) ‘@@ SCHOOLBOY/RAYMOND BRAUN/ISLAND/IDJMG REDONE,AL BURNA (N.KHAYATE IGLESIAS B.HAJJI,AJ JUNIOR A C.PEREZ) @EPIC

11 0 s GLAD YOU CAME TheWanted gy ' 5 @ 72 63 BURNITDOWN Linkin Park =49
S.MAC (S.MCCUTCHEON,W.A HECTOR E.DREWETT) O GLOBALTALENT/MERCURY/IDJMG 22 , R.RUBIN,M.SHINODA (LINKIN PARK) ® WARNER BROS.

@ 1 14 | BACKINTIME Pitbull 4 . @ 8 72 NOLIE 2 Chainz Featuring Drake - [pg
MKINCHEN,DJ BIG SYPHE DJ BUDDHA (A PEREZ TRE. ) OMR The latest Preview MIKEWILL MADE IT (TEPPSAGRAHAMM WILLIAMS) © DUFFLE BAG BOYZ/DEF JAW/IDIMG

@ VRIS GREATEST GAINER/ el £ Ellie Goulding g 13 track from Believe @ e BOTH OF US B.0.B Featuring Taylor Swift p
STREAMING A DING,R.STANNARD AHOWES) @ CHERRYTREE/INTERSCOPE (June 19) bows with DR LUKE CIRKUT (BRSIMIMONS, JR.LGOTWALD S JHILL XJONES AMALIKC MONTGOMERY ILHWALTER) @ REBELROCK/GRAND HUSTLEATLANTIC

SCREAM Usher @ ANGEL EYES Love AndTheft 8

@ EH ik AX MARTIN,SHELLBACK (MAX MARTIN, SHELLBACK.S KOTECHA.U RAYMOND ) ®RCA iE ]§7I;Im:.0 downl:ad':e Gnfl JLEO (J COPLANE GUNDERSON £ PASLAY) © RCANASHVILLE

ol 2 EEE Train (IR  S0id:Last week, ! @ = w  POSTCARD FROM PARIS The Band Perry 79
ESPIONAGE,B WALKER (PMONAHAN,ELIND A BJORKLUND) ©COLUMBIA set’s “Die in Your N.CHAPMAN (K PERRY,N. PERRY,R PERRYX.DIOGUARDI,J. COHEN) © REPUBLIC NASHVILLE

@ 6 2 . DRUNKONYOU

Luke Bryan g qg  Arms” (No. 92 this
J.STEVENS (R.CLAWSON,C.TOMPKINS J KEAR)

70 TAKE ITTOTHE HEAD  DJ Khaled Feat. Chris Brown, Rick Ross, Nicki Minaj & Lil Wayne
© CAPITOL NASHVILLE week) began at

ALED (KMAHALEDK (OSSO JJACKSONADAVDSONSOAMDSON) @ WETHEBESTYOUNG MONEY NEYUNNERSALREPUBL

N
=
g

@ 1 ©  BROKENHEARTED Karmin @8 o. 17 with sales of GET LOW Waka Flocka Flame Featuring Nicki Minaj Tyga & Flo Rida 7,
CIRKUTEWRIGHT (A HEIDEMANN,N.NOONAN,R HEAD J HILL C.KELLYH.WALTER E WRIGHT) @EPIC 0. [T With sales o DJ SPEEDY,B.ISAAC (J.MALPHURS H.MILLER,B.ISAAC,0 TMARAJ,M.NGUYEN-STEVENSON.TDILLARD) @ MIZAYWARNER BROS.

@ 2 » [mNUM David Guetta Featuring Sia 1 185,000. 79 g NOBODY'S PERFECT J. Cole Featuring Missy Elliott 3
D.GUETTAG.TUINFORTAFROJACK (S FURLER.D.GUETTA,G.TUINFORTN.VAN DEWALL) ® WHAT A MUSIC/ASTRALWERKS/CAPITOL J.L.COLE (J.COLE,C.MAYFIELD) ® ROC NATION/COLUMBIA

10 15 15 STRONGER (WHAT DOESN'T KILLYOU) Kelly Clarkson @ g5 WHYYAWANNA Jana Kramer g4
G.KURSTIN (J.ELOFSSON,A.TAMPOSI,D.GAMSON,G KURSTIN) © 19/RCA SHENDRICKS (C.GRAVITT,C. DESTEFANO A.GORLEY) © ELEKTRA NASHVILLEWMN

9
€D » 15 SPRINGSTEEN

Eric Church
J.JOYCE (E.CHURCH,R TYNDELL J.HYDE) . ®

TOO CLOSE Alex Clare
@EMINASHVILLE ol =

DIPLO,SWITCH,A RECHTSCHAID (A.CLARE.J.DUGUID} ® UNIVERSAL ISLAND/UNIVERSAL REPUBLIC

@ 23 u MERCY Kanye West, Big Sean, PushaT, 2 Chainz 2 63 55 UP! LoveRance Featuring lamSu & Skipper or 50 Cent %
LIFTED (KOWESTSTAFTS ANDERSON,TTHORNTON TEPPS,J. FELLADEF JAMIDJMG R.OLIVER,JAMSU! (R.OLIVER SWILLIAMS PCOX) @ STUDD LIFE/INTERSCOPE

@ [IIFTH , ALL AROUND THE WORLD Justin Bieber Featuring Ludacris 2| T e 65 62 AYY LADIES Travis Porter Featuring Tyga 53
DEBUT AMESSINGERNATWEHN.LAMBROZZA (J BIEBER N ATWEHNLAMBROZZAC BRIDGES) @ SCHOOLBOY/RAYMOND BRAUNSLAND/DJME @ SOng maKes M.ROBERTS (D WOODS H.DUNCAN,L MATTOX,M.NGUYEN-STEVENSON,M.ROBERTS) © PORTER HOUSE/RCA

B 57 %2 BT FEEL SO CLOSE Calvin Harris | |1, Waves (68-18) on 56 79 TIMEIS LOVE JoshTumner 76
CHARRIS (CHARRIS) @ ULTRA Hot Digital Songs FROGERS (TSHAPIRO,TMARTIN,VL.NESLER) ©® MCANASHVILLE

24 2% 23 THE MOTTO Drake Featuring Lil Wayne W 1 (81,000, up 202%) 2 LITTLETALKS Of Monsters And Men 79

T-MINUS (AGRAHAM,D.CARTER TWILLIAMS A RAY) ® YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC OFMONSTERS AND MEN AARNARSSON (M8 HILMARSDOTTIRRTHORHALLSSON) @ SKRIMSLEHF LAEKJARAS I/UNIVERSAL REPUBLIC

LEMME SEE

following the act’s

0:600:00:000: : 0000
|

25 24 2 TAKE CARE Drake Featuring Rihanna m 7 = Usher Featuring Rick Ross 20
JSMTHNSHEBIB(AGRAHAM.SHEBIB A PALMANJ SITHR MADLEY CROFT GLUCKWGOLD,S GOTTUEBAVWIENER B BENTON] @ YOUNG MONEY/CASH MONEY/UNNERSAL REPUBLIC Deffomlin(e nf it JIM JONSINMR. MORRIS (J.G. SCHEFFER,D.MORRIS,N.MARZOUCAU RAYMOND IVE BELLINGER LKNIGHTEN W.LROBERTS Il) @ RCA
@ % 30 !\CIXIE)CIAIR'LGIVE UP Jason Mraz g o0 the CMT Music 71 5 RIGHT BY MY SIDE Nicki Minaj Featuring Chris Brown 5
. (JMRAZM.NATTER) ® ATLANTIC/RRP Awa"is (J“m 6) POROAK FLIPPA 123,JPROOF (0.TMARAJ AWANSELWFELDER EDEAN,J ROBERTS RCOLSON) @ YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC
GOOD GIRL Carrie Underwood CREW LOVE Drake Featuring The Weeknd
27 22| M.BRIGHT (C.UNDERWOOD,C. DESTEFANO,A GORLEY) © 19/ARISTA NASHVILLE . 18 :n aks;age‘deverly |8 CMONTAGNESE,THE WEEKEND N SHEBIB (A GRAHAMN.SHEBIB A PALMAN A TESFAYE CMONTAGNESE) @ YOUNG MONEY/CASH MONEY/UNIVERSALREPUBLIC 80
DRANK IN MY CUP Kirko Bangz lecked out as a FORYOU Keith Urban
S SOUND M.0.B. (K RANDLE B.TILLMAN,R GONZALEZ) ® LMG/UNAUTHORIZED/WARNER BROS. = partv boat, = D.HUFFK.URBAN (M.POWELL K URBAN) ® CAPITOLNASHVILLE 8
WORK HARD, PLAY HARD Wiz Khalifa S0 GOOD B.o.B
@ o STARGATE,BENNY BLANCO (C.J.THOMAZ,B LEVIN,M.SERIKSEN, LE HERMANSEN) © ROSTRUM/ATLANTIC/RRP. i [ 90 | al RBTEDDERNZANGANELLA RBTEDDERNZANCANELLABKUTZLEBRSIVMONSJR) _ @ ResLsockcaanphusmisananne. @ 11
EVERYBODY TALKS NeonTrees HOW WE DO (PARTY) Rita O
@ i JMELDA-JOHNSEN (TGLENN,TPAGNOTTA) ©0 MERCURY/IDIMG 30 The hand rea(hes’ NOT LISTED (NOTLISTED) © ROCNATION/COLUMBIA . =
31 25 20| | PARTOF ME Katy Perry g 'y theillboard 200° o o COWBOYSAND ANGELS Dustinlynch  go' 457
DR, LUKEMAX MARTIN.CIRKUT (K. PERRY,LGOTTWALD MAX MARTIN,B.MCKEE) ©9 CAPITOL top 40 in its 10th B.BEAVERS (D.LYNCH,J.LEO,TNICHOLS) ® BROKEN BOW S5x
@ 55 65 COME OVER Kenny Chesney chart week with its % 6 EYES OPEN Taylor Swift 19 gé"%
8.CANNON.K CHESNEY (S HUNTS MCANALLY,J.0SBORNE) ® BLUECHAIRCOLUMBIA NASHVILLE sel-titled debut N.CHAPMAN (TSWIFT) © LIONSGATE/BIG MACHINE/UNIVERSAL REPUBLIC §es
33 0 % RUMOUR HAS IT Adele H 6 lbum (57-31 MIDNIGHT CITY M83. e n %gg
7B TEDDER (A ADKINS,RB.TEDDER) @ XUUCOLUMBIA album (57-31), AGONZALEZ.JMELDA-JOHNSEN (A GONZALES M KIBBY.J.MEDAL-JOHNSEN) ©O MBIMUTECAPITOL FYE
@ « «  GIVEYOUR HEART A BREAK Demilovato g, Whichpostsitsbest oot o o) [ TURN UPTHE MUSIC ChrisBrown g9 29
JALEXANDER,B STEINBERG (J.ALEXANDER,B.STEINBERG) @ HOLLYWOOD sales week (11,000, THE UNDERDOGS FUEGO (C.VLBROWN H.J.MASON, JR. D.ETHOMAS A PALMER MJIMINEZTCOLES) @RCA ass
SOMETHIN’ ‘BOUT ATRUCK Kip Moore HO HEY The Lumineers 8oz
= feilfes) B.JAMES (KMOORED.COUCH) oucansa: @ 29 UPS53%). Thesong @ m RHADLOCK (W.SCHULTZ, FRAITES) © DUALTONE B si9
@ 5 61 THE FIGHTER Gym Class Heroes Featuring RyanTedder % darts Z?-_IO on @ B CHASING THE SUN The Wanted o Bz
R.B.TEDDER,N.ZANCANELLA (GYM CLASS HEROES R.B.TEDDER,N.ZANCANELLA) ® DECAYDANCE/FUELED BY RAMEN/RRP RO(k Dlgllal sﬂngs ASMITH (A.SMITH,E GLEAVE) ® GLOBAL TALENT/MERCURY/IDJMG ;: §E
@ - CASHIN' OUT Ca$hOut '3 (32,000,up166%). 2 17 _  DIEINYOURARMS Justin Bieber A
DJ SPINZ (J.M.H.GIBSON) @@ BASES LOADED/EPIC ‘RJERGNSDJENKINS TSALES RIERKINSD.JENKINS TSAYLES TLUMPKINS KE LUMPKINS,J BIEBER B GORDYAMIELLF. PERREND RCHARDS HROONEY) (@ SCHOOLBOYRAMOND SRAUNISLANDIDUMG: & 1’”
@ MY HOMIES STILL Lil Wayne Featuring Big Sean 28 @ IT'STIME Imagine Dragons a E5E
STREETRUNNER,RDIAZ (D.CARTER SANDERSON.N WARWARRDIAZMAIELLD) @ YOUNG MONEY/CASHMONEY/UNIVERSAL REPUBLIC B.DARNER IMAGINE DRAGONS (D.REYNOLDS W.SERMON,B.MCKEE) © KIDINAKORNER/INTERSCOPE ‘i
@ w % | EVENIFITBREAKSYOUR HEART EliYoung Band 39 o4 g _  SHADOW DAYS John Mayer gy 9
M.WRUCKE (W.HOGE,E PASLAY) ® REPUBLIC NASHVILLE J.MAYER,D WAS (J.MAYER) © COLUMBIA rO‘E
CLIMAX Usher FINE BY ME Andy Grammer 3
40 3 DIPLO (U.RAYMOND IVW.PENTZ A.RECHTSHAID,J.NAJERA S.FENTON) ®RCA n Track from fellow 95 8 & M.RADOSEVICH (A GRAMMER M RADOSEVICH) ® S-CURVE L §
a1 38 3 FADED Tyga Featuring Lil Wayne 33 frising rock act 96 9 @ SAME DAMNTIME Future @ I3
D.BLACKSHER (M.NGUYEN-STEVENSON,D.CARTER,D.BLACKSHER) ® YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC " SONNY DIGITAL (S.C.UWAEZUOKE N WILBURN) @ FREEBANDZ/A-1/EPIC @
WE FOUND LOVE Rihianna Featuring Calvin Harrls Imagine Dragons GOLD ONTHE CEILING The Black Keys g
S e CHARRIS (CHARRIS) © SRP/DEFJA/IDIMG B 1 rnksatNo.4on @ m DANGER MOUSE THE BLACK KEYS (D AUERBACH, PCARNEY,8.BURTON) © NONESUCH/WARNER BROS. & 2
SET FIRETO THE RAIN Adele g Triple A and No. 6 BANJO Rascal Flatts Z
g3y 3% 38 FT.SMITH (A ADKINS FT.SMITH) © XL/COLUMBIA - 1 on A“e(native. “ 98 % 88 D.HUFFERASCAL FLATTS (TMARTIN,W.MOBLEY,N.THRASHER) ® BIG MACHINE 51 g
BIRTHDAY CAKE Rihanna Featuring Chris Brown -] HOME Phillip Phillips 2
1|81 DA INTERNZ (TNASH RFENTYM PALACIOS E CLARK) ® SRP/DEFJAM/IDIME & pushes_Z‘Z 16.0n = | D.PEARSON (D.PEARSON,G HOLDEN) © 19/INTERSCOPE i g
45 1 3| PARTY ROCKANTHEM LMFAO Featuring Lauren Bennett & GoonRock g [y Rock Diaital Songs (100 GLASS Thompson Square 1y £
PARTYROCK (S K GORDY,S A GORDY,J.LISTENBEE PSCHROEDER) © PARTY ROCKAWILLI AV/CHERRYTREE/INTERSCOPE (25,000, up 56%). NV (RCOPPERMAN,J. NITE) © STONEY CREEK 5
46 43 1 | SEXYANDIKNOWIT LMFAO g3 4 - g
(SKGORDVKOLVERGMAOBERTSON,D.JUISTENBEEEEBECK) @ PARTY ROCKILLLAM/CHERRYTREEINTERSCOPE BETWEEN THE BULLE 5
@ 59 g4 SOME NIGHTS fun. g 8
T S er Beniey JEPSEN'’S ‘CALL’ CONNECTS TO NO.1 | .
@ 5 g5 5-15-0 Dierks Bentley 49 . E
8 BEAVERSLWOOTEN (4 BEAVERS,B.BEAVERS,D BENTLEY) ® CAPITOLNASHVILLE H
a9 4 a5 GOOD FEELING Flo Rida 3 Carly Rae Jepsen sends “Call Me Maybe” to No. 1 on the Billboard Hot 5
DR, LUKE CIRKUT (TDILLARD L GOTTWALD HWALTER B.ISAAC A POURNOURI TBERGLING E.JAMES L KIRKLAND,PWO0DS) @ POEBOY/ATLANTIC & 2 i i i =
@ e YOU DON'T KNOW HER LIKE | DO Brantley Gilbert gy 100, dethroning Gotye’s “Somebody That I Used to Know,” featuring :
DHUFE (B GLBERT,LMCCORVICK) © VALORY Kimbra, after eight weeks at the top spot. “Maybe” logs a fourth week
@ PONTOON Little Big Town 51 . i P88
JJOYCE (NHEMBYLLAIRD,B DEAN) © CAPITOLNASHVILLE at No. 1 on Hot Digital Songs (296,000 downloads sold, according to 8o
BEEZ INTHETRAP Nicki Minaj Featuring 2 Chainz = 3 . x sy s&2
52 48 43 KE-NOE (0.TMARAJ,M.JORDAN TEPPS) ® YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC 8 Nielsen SoundScan) and rises 4-2 on Hot 100 AU’PIQY with 117 million gme
= = . . . . N 858
53 49 56 WE RUNTHE NIGHT Havana Brown Featuring Pitbull 29 in all-format audience (up 14%), according to Nielsen BDS. Jepsen’s the fo2
REDONE,DE PARIS (C.DAVIS,SNOB SCRILLA) ® UNIVERSAL REPUBLIC . . X ) —g 5
@ 6 7 ONETHING One Direction 54 first lead female to rule the Hot 100 in a debut visit since Ke$ha did so 25y
R.YACOUB,CFALK (R.YACOUB,C.FALK S KOTECHA) © SYCO/COLUMBIA " h “T.K T K - b . . . 2010 G T Zug
@ 5 a4 | (KISSEDYOU)GOOD NIGHT Gloriana g with “TiK ToK,” beginning in January g —GanyIrust edg
M.SERLETIC (T.GOSSIN,J KEAR) ® EMBLEM/WARNER BROS. NASHVILLEAWMN ;:’
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SoundScan

TITLE
2 ARTIST IMPRINT/PROMOTION LABEL
19 DRUNK ON YOU
LUKE BRYAN CAPITOL NASHVILLE

. §§ §s lm'IST IMPRINT/PROMOTION LABEL

Ei‘ gﬁu TITLE
S ] E ARTIST IMPRINT/PROMOTION LABEL

PART OF ME 27 E! SOMEBODYTHAT | USEDTO KNOW
KATY PERRY CAPITOL GOTYEFEAT KNBRA AMPLES 1 SESNDS FAFAKUNIEESAL EFUBL

i e
'S ARTIST IMPRINT/PROMOTION LABEL

SOMEBODY THAT | USEDTO KNOW 26 16 1
(GOTYE FEAT, KIMBRA SAMPLES '\ SECONDSIFAIRFAXUNIVERSAL REPUBLIC

WEI
= HT

4 11 CALL ME MAYBE 57 21 29 SET FIRE TO THE RAIN » 25 WE ARE YOUNG PONTOON
CARLY RAE JEPSEN 604/SCHOOLBOY/INTERSCOPE e | ADELE XL/COLUMBIA FUN. FEAT. JANELLE MONAE FUELED BY RAMEN/RRP LITTLE BIG TOWN CAPITOL NASHVILLE
3 3 PAYPHONE 28 2 2 THEMOTTO 4 |2 DRIVEBY 17 SPRINGSTEEN

Q- °\00

MAROON 5 FEAT. WIZ KHALIFA A&M/OCTONE/INTERSCOPE

DRAKE FEAT. LIL WAYNE YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

TRAIN COLUMBIA

ERIC CHURCH EMI NASHVILLE

2 16 WE ARE YOUNG @ 3% 10 EVEN IF IT BREAKS YOUR HEART I WON'T GIVE UP COME OVER
_FUN. FEAT. JANELLE MONAE FUELED BY RAMEN/RRP ELI YOUNG BAND REPUBLIC NASHVILLE JASON MRAZ ATLANTIC/RRP KENNY CHESNEY BLUE CHAIR/COLUMBIA
5 17 STARSHIPS 30 25 15 BIRTHDAY CAKE EVERYBODY TALKS SOMETHIN’ ‘BOUT A TRUCK
NICKI MINAJ YOUNG REPUBLIC RIHANNA FEAT. CHRIS BROWN SRP/DEF JAM/IDJMG NEON TREES MERCURY/IDJMG KIP MOORE MCA NASHVILLE
8 13 WHAT MAKES YOU BEAUTIFUL 31 2 13 LEAVE YOU ALONE SOME NIGHTS 4 16 GOOD GIRL
= ONE DIRECTION SYCO/COLUMBIA | YOUNG JEEZY FEAT. NE-YO CTE/DEF JAM/IDJMG FUN. FUELED BY RAMEN/RRP CARRIE UNDERWOOD 19/ARISTA NASHVILLE
=7 7 2 GLAD YOU CAME @ 8 5 TITANIUM RUMOUR HAS IT 5 1 WANTED
THE WANTED GLOBAL TALENT/MERCURY/IDJMG _DAVID GUETTA FEAT. SIA WHAT A MUSIC/ASTRALWERKS/CAPITOL ADELE XL/COLUMBIA HUNTER HAYES ATLANTIC/WMN
WILD ONES @ ERCY HOME -1-5-
8 6 FLO RIDA FEAT. SIA POE BOY/ATLANTIC = 87 KANYE WEST, BIG SEAN, PUSHA T, 2 CHAINZ 6.0.0.0/ROC-A-FELLADEF JAM/IDIMG PHILLIP PHILLIPS 19/INTERSCOPE 8 DIERKS BENTLEY CAPITOL NASHVILLE
o ol 7 WHERE HAVE YOU BEEN 34 31 15 CLIMAX ' PARADISE 16 EVEN IF IT BREAKS YOUR HEART
| RIHANNA SRP/DEF JAMADJMG _______ USHER BGA COLDPLAY CAPITOL | ELI YOUNG BAND REPUBLIC NASHVILLE_____J
10 10 2 STRONGER (WHAT DOESN'T KILL YOU) 35 27 15 SOMETHIN’ ‘BOUT A TRUCK HO HEY 10 7 16 (KISSED YOU) GOOD NIGHT
KELLY CLARKSON 19/RCA = KIP MOORE MCA NASHVILLE THE LUMINEERS DUALTONE GLORIANA EMBLEM/WARNER BROS./WAR
@  n BOYFREND 36 29 17 FEELSO CLOSE SET FIRE TO THE RAIN [ﬁ] 12 |10, WHY YA WANNA
JUSTIN BIEBER SCHOOLBOY/RAYMOND BRAUN/ISLAND/IDJMG — ] CALVIN HARRIS ULTRA ADELE XL/COLUMBIA o v JANA KRAMER ELEKTRA NASHVILLE/AWMN
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As on the Billboard Hot 100 (see page 38), Carly Rae Jepsen’s “Call Me
Maybe” supplants Gotye’s “Somebody That | Used to Know,” featuring
Kimbra, atop the Mainstream Top 40 airplay chart with a 2-1 advance.
“Maybe” is the latter list’s Greatest Gainer (improving by 12%) and
jumps 8-6 on Adult Top 40 and 28-25 on Adult Contemporary.
Meanwhile, thanks to “Where Have You Been,” Rihanna finds
herself in familiar territory: the top 10 on Mainstream Top 40 and
Rhythmic (see page 42). The song climbs 12-8 on both rankings.
On Mainstream Top
40, Rihanna extends
her record for most top
10s, as “Where” is her
2st. Mariah Carey ranks
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LOVE AFTER WAR STAR TRAK/GEFFEN 016290/1GA

o1 KIRK FRANKLIN
- _HELLO FEARFO YO SOUL/VERITY 77917/RCA
BOBBY BROWN .
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JILL SCOTT
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CYPRESS X RUSKO
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Ca$h Out takes “Cashin’ Out,” his first
charting single, to No. 1 on Rap Songs with
a total of 39 million audience impressions,
according to Nielsen BDS, equaling the
song’s rank on Mainstream R&B/Hip-Hop.
The track is one spot from the No. 1 trifecta,

BIG K.R.I.T. LEADS DEBUT PARADE

For the first time in more than a year, four of the top five albums
on Top R&B/Hip-Hop Albums are debuts—and they’re by four
very different artists. Big K.R.LT. claims the No. 1 spot with Live
From the Underground with 41,000 sold, according to Nielsen
SoundScan. The set is K.R.L
4eva N a Day charted in April at No. 53. New Orleans rapper
Curren$y debuts his second album on Warner Bros. and fourth
overall set, The Stoned Immaculate, at No. 2 with 36,000, his high-
est debut and position to date. Capitol Records’ newest R&B act,
Emeli Sandé, debuts her first album, Our Version of Events, at No. 4, selling 12,000. The former
support act for Coldplay’s Mylo Xyloto tour has also charted on Adult R&B with “Next to Me”
from Events. And soul veteran Eric Benét debuts his sixth charted album, This One, with 10,000
units. His album cut “Harriett Jones” is No. 20 on Adult R&B.
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BEEZ IN THE TRAP
'NICKI MINAJ FEAT-2 CHAINZ YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC
TITANIUM
DAVID GUETTA FEAT. SIA WHAT A MUSIC/ASTRALWERKS/CAPITOL
THE RECIPE
KENDRICK LAMAR FEAT. DR. DRE AFTERMATH/INTERSCOPE
CALL ME MAYBE
CARLY RAE JEPSEN 604/SCHOOLBOY/INTERSCOPE
FEEL SO CLOSE
CALVIN HARRIS ULTRA
LEMME SEE
USHER FEAT. RICK ROSS RCA

- }a @ HOW WE DO (PARTY)
RITA ORA ROC NATION/COLUMBIA
E.. SNAP BACKS & TATTOOS
DRIICKY GRAHAM NU WORLD ERA/EONE
ﬁ J F FUNCTION
A E-40 WITH YG, IAMSU! & PROBLEM HEAVY ON THE GRIND

-I. WHAT MAKES YOU BEAUTIFUL
ONE DIRECTION SYCO/COLUMBIA

TILL I DIE

CHRIS BROWN FEAT. BIG SEAN & WIZ KHALIFA RCA

TURN UP THE MUSIC
CHRIS BROWN RCA

SAME DAMN TIME
FUTURE FREEBANDZ/A-1/EPIC

Vs first full-length album; his EP

—Karinah Santiago

hiolding at No. 2 on Hot R&B/Hip-Hop Songs.
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NEXT BREATH
TANK MOGAME/SONG DYNASTY/ATLANTIC
CLIMAX
USHER RCA
BLESSED
JILL SCOTT BLUES BABE/WARNER BROS.
SHARE MY LOVE
RC

LOVE ON TOP
BEYONCE PARKWOOD/COLUMBIA

MR. WRONG

MARY J. BLIGE FEAT. DRAKE MATRIARCH/GEFFEN/INTERSCOPE

YOU’RE ON MY MIND
KEM UNIVERSAL REPUBLIC

, PRAY FOR ME

ANTHONY HAMILTON MISTER'S MUSIC/RCA
BEAUTIFUL SURPRISE
TAMIAPLUS |

ALL TIED UP

ROBIN THICKE smn TRAK/GEFFEN/INTERSCOPE
GO GET

MARY MARY Mv BLOCK/COLUMBIA
REFILL

ELLE VARNER MBK/RCA

NOTHING ON YOU
wnr.szvumnm RECORDZ/CAPITOL

g “—Qi LEIIISIVERVE FORECAST/VERVE

I

N
=1

FEELIN’ SINGLE

R.KELLY RCA

NAME ON IT

URBAN MYSTIC SOBE

IT WOULD BE YOU
JOHNNY GILL J SKILLZ/NOTIFI
HARRIETT JONES

ERIC BENET JORDAN HOUSE/CAPITOL
STILL HERE

BRIAN CULBERTSON FEAT. VIVIAN GREEN GRP/VERVE

MISS MY LOVE
ANTOINE DUNN ELITE
WHAT PROFIT
DWELE RT/EONE

CASHIN’ OUT
CASH OUT BASES LOADED/EPIC

DRANK IN MY CUP

KIRKO BANGZ LMG/UNAUTHORIZED/WARNER BROS.

LEAVE YOU ALONE
YOUNG JEEZY FEAT. NE-YO CTE/DEF JAM/IDJMG

MERCY

KANYE WEST, BIG SEAN, PUSHA T, 2 CHAINZ 6.0.0.0/ROC-A-FELLADEF JAMADIMG

TAKE CARE

'DRAKE FEAT. RIHANNA YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

NOBODY’S PERFECT
COLE FEAT. MISSY ELLIOTT ROC NATION/COLUMBIA

THE MOTTO

'DRAKE FEAT. LIL WAYNE YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

UP!
LOVERANCE FEAT. IAMSU & SKIPPER OR 50 CENT STUDD LIFE/INTERSCOPE

FADED

TYGA FEAT. LIL WAYNE YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC
BEEZ IN THE TRAP
'NICKI MINAJ FEAT. 2 CHAINZ YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

WILD ONES
FLO RIDA FEAT. SIA POE BOY/ATLANTIC

TAKE IT TO THE HEAD

'DJ KHALED WE THE BESTYOUNG MONEY/CASH MONEYUNIVERSAL REPUBLIC

o

WORK HARD, PLAY HARD
WIZ KHALIFA ROSTRUM/ATLANTIC/RRP

CREW LOVE

'DRAKE FEAT. THE WEEKEND YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC
| ﬂﬁi ANOTHER ROUND
FAT JOE FEAT. CHRIS BROWN TERROR SQUAD
. SAME DAMN TIME
FUTURE FREEBANDZ/A-1/EPIC

HYFR (HELL YEAH F*****G RIGHT
DRAKE FEAT. LIL WAYNE YOUNG MONEY/CASH MﬂNEY/UNIVEiSM m:»uauc
AYY LADIES
(GA PORTER HOUSE/RCA
NO LIE

2 CHAINZ FEAT. DRAKE DUFFLE BAG BOYZ/DEF JAM/IDJMG

BAG OF MONEY

\WALE FEAT. RICK ROSS, MEEK MILL & T-PAIN MAYBACH\WARNER BROS.

5

I DONT REALLY CARE
WAKA FLOCKA FLAME FEAT. TREY SONGZ VIZAY/WARNER BROS.

. BACK IN TIME
PITBULL MR, 305/P0L0 GROUNDS/RCA

TOUCH'N YOU
RICK ROSS FEAT. USHER MAYBACH/SLIP-N-SLIDE/DEF JAW/IDJMG

TILL I DIE

SEAN & WIZ KHALIFA RCA

Data for week of JUNE 23, 2012

LLC and Nielsen SoundScan, Inc. All rights reserved
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niclsen niclsen
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|
' PRODUCER (SONGWRITER] ~ IMPRINT/PROMOTIC
DANCE FORYOU Beyo
A A i AS! B KNOWLES, T.NASH,C.A STEWART (T.NASH,C.A STEWART,8 KNOWLES) ® PARKWOOD/COLUMBIA
2 CASHIN’ OUT 1 DON'T LIKE Chief Keef Featuring Lil Reese
DJ SPINZ (J.M.H.GIBSON) NOT LISTED (NOT LISTED) © 60D IS 600D

" 1 GOT THAT SACK Yo Gotti

; TEPPS,| THOMAS D BEAGI G.0.0D/R0CAFELLADEF JAWIDIMG "‘F chart’s G_reatesl NOT LISTED (NOT LISTED) © JAMES EICHELBERGER & FRANK C. MATTHEWS

| NOBODY’S PERFECT J. Cole Featuring Missy Elliott Gainer leaps into BRAVO Ledisi
J.L.COLE (J.COLE,C.MAYFIELD) ©® ROC NATION/COLUMBIA = the top quarter JON JON TRAXX (C.KELLY,J. WEBB JR.) ® VERVE FORECAST/VERVE

.1 HEART ATTACK Trey Songz with a 47% gain @ 2 REASONS Trey Songz Featuring Tl. 60

BENNY BLANCO,RICO LOVE (B.LEVIN,RICO LOVET! ) © SONGBOOK/ATLANTIC o andenie DEBUT NOT LISTED (NOT LISTED) © SONGBOOK/ATLANTIC
. BIRTHDAY CAKE Rihanna Featuring Chris Brown i BOYFRIEND Justin Bieber

DA INTERNZ (T.NASH.R.FENTY,M.PALACIOS.E.CLARK} @ SRP/DEF JAM/IDJMG impressions. The M.POSNER,MOL (M.POSNER,J.BIEBER M.LEVYM.MUSTO) ®O SCHOOLBOY/RAYMOND BRAUN/ISLAND/IDJME

7| BEEZ INTHETRAP Nicki Minaj Featuring 2 Chainz rapper has four DOIT Mykko Montana Featruing K-Camp .
KE-NOE (0.T.MARAJ,M.JORDAN.TEPPS) ® YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC titles on this week’s BOBBY KRITICAL (M.GRAVESK.T.CAMPBELLB.B.TURNER JR.) © PLAYMAKER
LEMME SEE Usher Featuring Rick Ross Jist, with this track -..n RIDE LIKE THAT Travis Porter Featuring Jerem
JIM JONSIN,MR. MORRIS |, IVEBELLINGER LKNIGHTEN, W.ROBERTS i) ©® RCA B"d “le oneat "0 JMIKEMAD MAX (D.WOO0DS,H.DUNCAN,L MATTOX,J.COLEMAN,R WITHERSPOON JR.J.FELTON) @ PORTER HOUSE/RI
CREW LOVE Drake Featuring The Weeknd .. P J ‘a1 || STILL HERE Brian Culbertson Featuring Vivian Green E.
CMONTAGNESETHE WEEKENDNSHEBIB (AGRAVAMNLSHEBIB APALMAN ATESFAYECMONTAGNESE) _ @ YOUNG MONEYCASH MONEYUNIVERSAL REPUBLIC 68 10'agipear. o B.CULBERTSON (B.CULBERTSON.R.RIDEQUT.V.S GREEN) © GRRVERVE
ANOTHER ROUND Fat Joe Featuring Chris Brown debut album Based NOTHING ON YOU Tyrese .
'YOUNG LADD,CO0L & DR (DLAUSTIN,JA CARTEGENAC MBROWN,JIRGYK.JOSEPHACLYONS,JPERRYB.PICKENS MVALENZAND) _ @ TERROR SQUAD onaTR.U. Story, NOT LISTED (NOT LISTED) © VOLTRON RECORDZ/CAPITOL

TAKE TTOTHE HEAD _ DJ Khaled Feat. Chris Brown, Rick Ross, Nicki Minaj & Lil Wayne due Aug. 14, -l@] n R 2 Chainz .[.
THE RUNKERS DM HALEDAXHAEDK COSSOMLROBERS . MBRONNDCARTERAHAARLACKSONADANDSONSDAVDSON) _ @ WETHEBESTYOUNG VONEN CASH WONE(UAWVERSAL RERUBLI DJ SPINZ (TEPPS) © DUFFLE BAG BOYZ/DEF JAM/IDJMG

10T
REFILL Elle Varner ..n WHAT PROFIT Dwele .
POPD.CAMPER (E VARNER,AWANSELD.CAMPER) © MBK/RCA MIKE CITY (M.FLOWERS) © RT/EONE
LEAVE YOU ALONE Young Jeezy Featuring Ne-Yo Emn NAME ON IT Urban Mystic l.
WARREN G (J.W.JENKINS,W.GRIFFIN,S.C.SMITH,L LISTON-SMITH) © CTE/DEF JAM/IDIMG NOT LISTED (NOT LISTED) ® SOBE

SAME DAMN TIME Future BORN STUNNA Birdman Featuring Rick Ross
SONNY DIGITAL (S.C.UWAEZUOKE,N.WILBURN) ® FREEBANDZ/A-1/EPIC » BEAT BILLIONAIRE (B.WILLIAMS,S.COOKE W.LROBERTS Il) ® CASH MONEY/UNIVERSAL REPUBLIC

UP! LoveRance Featuring lamSu & Skipper or 50 Cent = LET'S TALK Omarion Featuring Rick Ross ”.
R.OLIVER,IAMSU! (R.OLIVER,S.WILLIAMS,P.COX) ® STUDD LIFE/INTERSCOPE NOT LISTED (NOT LISTED) MAYBACH/WARNER BROS.
DRANK IN MY CUP Kirko Bangz .H ITWOULD BE YOU Johnny Gill
SOUND M.0.B. (K.RANDLE,B.TILLMAN,R.GONZALEZ) @ LMG/UNAUTHORIZED/WARNER BROS. Tl'lE tmnper,s T.TAYLOR,PHAYES (T.NEVERSON,T.TAYLOR, PHAYES) @ J SKILLZ/NOTIFI
LOVE ONTOP Beyonce second single off FUNCTION E-40WithYG, IAMSU! & Problem !.
B KNOWLES,S TAYLOR (BKNOWLES,TNASH,S TAYLOR) © PARKWOOD/COLUMBIA his appropriately TREND (ETSTEVENS K.JACKSON,S WILLIAMS,J. LMARTIN.M SIMMS) © HEAVY ON THE GRIND
| TONIGHT (BEST YOU EVER HAD) John Legend Featuring Ludacris titled fifth studio TWERK IT
PHATBOIZ (J.LEGEND,M.J.PIMENTEL,A.ARTHUR,C.REILLY,K JUSTICE,C.BRIDGES) © EPIC album. V(Allg 21) D.LASSITER (M.GREENE,M.OWUSU)
1 BAG OF MONEY Wale Featuring Rick Ross, Meek Mill, &T-Pain daims HotShat PUT IT DOWN Brandy Featuring Chris Brown .l.
BEAT BILLIONAIRE (0.AKINTIMEHIN,R.R. WILLIAMS,W.L ROBERTS I1,T-PAIN,S.COOKE) @ MAYBACH/WARNER BROS. S.CRAWFORD,S.GARRETT (S.CRAWFORD,S.GARRETT,D.ABERNATHY,C.M.BROWN) © CHAMELEON/RCA
THE MOTTO Drake Featuring Lil Wayne Debut honors. The LIGHTS DOWN LOW Bei Maejor Featuring Waka Flocka Flame
T-MINUS (A.GRAHAM,D.CARTER TWILLIAMS A.RAY) ® YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC set’s first release, BEI MAEJOR (B.GREEN,J.MALPHURS) @ RCA

HYFR (HELL YEAH F*****G RIGHT) Drake Featuring Lil Wayne “Heart Attack,” GOLDIE ASAP Rocky !
TMINUS (AGRAHAVD.CARTER N SHEBIBTWILLIAMS A PALMANK SAMIRCHILL) @ YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC. reaches a new peak HIT-BOY (RMAYERSCHOLLIS) © ASAP WORLDWIDE/POLO GROUNDS/RCA
MR.WRONG Mary J. Blige Featuring Drake N SABOTAGE Wale Featuring Lloyd
JIM JONSIN RAHAM) @ (No.5). CLOUD EATER (OAKINTIMEHINANKRAMER, D FFRIEDMAN,C DARREL HUNTS JOEWLHPOLITE JR) @ MAYBACHAARNER BAOS.

2 Chainz Featuring Drake Ludacris

DA INTERNZ (C.BRIDGES,M.PALACIOS,E.CLARK,D.COFFEY,D.E.SIMON,J.T.SMITH} © DTP/DEF JAM/IDJMG

TEPPSA A
TOUCH'N YOU Rick Ross Featuring Usher [ .. *1 DO WHAT YOU GOTTA DO Angie Stone
RICO LOVE,PMEDOR (RICO LOVE,PMEDOR,W.L ROBERTS |1 @ MAYBACH/SLIP-N-SLIDE/DEF JAM/IDJMG WKJONES,L B STEPHENS,|LLEWIS (YCRAWLEYWK JONES,|LLEWISLB.STEPHENS) @ SAGUARQ ROAD RHYTHW/SAGUARO ROAD
1 DONT REALLY CARE Waka Flocka Flame Featuring Trey Songz CELEBRATE Whitney Houston & Jordin Spaf‘n
SKYY STYLEZT.TAYLOR (J.MALPHURS TNEVERSON,A CRASK TTAYLOR,A SMITH) © MIZAY/WARNER BROS. RKELLY (R.S.KELLY) ® RCA

FADED Tyga Featuring Lil Wayne - G ..In SQUARES OUT YOUR CIRCLE Rocko Featuring Future..
D.BLACKSHER (M.STEVENSON,D.CARTER,D.BLACKSHER) ® YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC ENSAYNE WAYNE (RHILL JR.,N.WILBURN,FMILES) ® A1

THANK YOU Estelle . E 4 LETTER WORD Diggy .
JDUPLESSIS, AALTINO, A DUNKLEY (J.DUPLESSIS A THIAM AALTIND,ADUNKELY,D FEDWARDS TDRICHARDSON)  ® HOME SCHOOL/ATLANTIC S0 UND Z(D.SIMMONS,J.MAULTSBY,K.COBY,J. LUTTRELL,B.COHEN) @ ATLANTIC
BLESSED Jill Scott The songstress SLOW DOWN TheTeam .
DREVIDAL (J.SCOTTAHARRISV.DAVIS) ® BLUES BABEMWARNER BROS. soars 16 spots with NOT LISTED (NOT LISTED) ® URBANLIFE/RAPBAY/MOGUL MEDIA GROUP

AYY LADIES Travis Porter Featuring Tyga .. this smooth tune, E LAZY LOVE Ne-Yo .l.
M.ROBERTS (D.WOODS,H.DUNCAN,L MATTOX,M.NGUYEN-STEVENSON,M.ROBERTS) © PORTER HOUSE/RCA heffirston'Sagmato STAYLOR (S.C.SMITH,STAYLOR) © MOTOWN/IDIMG
SWEET LOVE Chris Brown DAUGHTERS

POLOW DA DON,J.L.PERRY (C.M.BROWN,J.JONES,J.L.PERRY,G.G.CURTIS SR.,C.MAKRS,T.D0YLE JR.) ® RCA Road Records and NO 1.D. (N.JONES E.D.WILSON,PADAMS,G.DECARLO,D.FRASHUER PLEKA)

STRIP Chris Brown Featuring Kevin K-MAC McCall first to appear on g N Miguel g.
THA BIZNESS (C.M.BROWN,K.MCCALL,A.STREETER,J.L.BEREAL,C.WHITACRE,J.HENDERSON) ® RCA the chart in more MIGUEL (M.J.PIMENTEL) BYSTORM/BLACK ICE/RCA

RIGHT BY MY SIDE Nicki Minaj Featuring Chris Brown than two years. The THE STARS PURE
POPOAKFLIPPA 123,JPROUF (0.TMARAJAWANSELWFELDER EDEAN JROBERTSRCOLSON) @ YOUNG MONEY/CASH MONEYUNIVERSAL REPUBLIC iumns 33-32 VENTURE BROTHERZ (PCAMPBELL) ® VENTURE BROTHERZ
SHARE MY LOVE Sortg s 3> ~| WAYTOO COLD Kanye West Featuring DJ Khaled .l.
RKELLY (RSKELLY) R on Adult R&B in HIT-BOY (K.0.WEST.C.HOLLIS,J.T.SMITH,M.LWILLIAMS) ® 6.0.0.0/ROC-A-FELLA/DEF JAM/IDJMG

WORK HARD, PLAY HARD Wiz Khalifa its third week on ' SLIGHT WORK Wale Featuring Big Sean
STARGATE,BENNY BLANCO (C.J.THOMAZ,B.LEVIN,M.S ERIKSEN,T.E HERMANSEN) © ROSTRUM/ATLANTIC that list. DIPLO (0.AKINTIMEHIN,W.PENTZ,S ANDERSON) © MAYBACH/WARNER BROS.

PRAY FOR ME Anthony Hamilton NO CHURCH IN THE WILD Jay Z Kanye West Featuring Frank Ocean l.
BABYFACE,A.DIXON (A.HAMILTON,BABYFACE,A.DIXON,JQUE) © MISTER'S MUSIC/RCA 'DYOUNGKWESTMDEAN (KOWESTS.CCARTERCMNJAPAMDEAN FOCEANTNASHE WRIGHTPMANZANERAJBROWN,JROACK] @ ROC-AFELLAROC NATIONDEF JAMIDIMG
NEXT BREATH Tank MAMA PROUD Tito Lopez
CUMANA TANK THE COMPOSER (TANK,C.UMANAK MCCALL S BUSHMPOWELLB.GNELSON) @ MOGAME/SONG DYNASTY/ATLANTIC THE FUTURISTIKS (A.LOPEZ MOURING,M.COX,J.GROOVER) © CAPITOL

WHY Mary J. Blige Featuring Rick Ross > E _| LOVE AWOMAN Mary J. Blige Featuring Beyonce n.
E.HUDSON (M.J.BLIGE,D.L.YOUNG,E. HUDSON,W.L.ROBERTS II} © MATRIARCH/GEFFEN/INTERSCOPE . ; NOT LISTED (NOT LISTED) © MATRIARCH/GEFFEN/INTERSCOPE

TILL I DIE Chris Brown Featuring Big Sean & Wiz Khalifa DS B.o.B
® RCA B.0.8,J.X.JONES (B.R.SIMMONS, JR..J X.JONES) ® REBELROCK/GRAND HUSTLE/ATLANTIC

DANJA (C.M.BROWN,FN.HILLS,M.ARAICA,S.ANDERSON,C.J THOMAZ)

ALLTIED UP Robin Thicke THINK LIKE A MAN Jennifer Hudson & Ne-Yo Featuring Rick Ross !.
THICKE,PRO J (R.THICKE,L.COXOX,R.L.DANIELS) @® STAR TRAK/GEFFEN/INTERSCOPE . E HARMONY AK.A. H-MONEY (H.D.SAMUELS,C.HARRELL,S.C.SMITH,A.S.LAMBERT,E.BELLINGER W.LROBERTS Il) @ EPIC
British soul singer WOBBLE VIC
STAY Tyrese . 95 |RE-ENTRY 15 /1.C.
B.HODGE (T.GIBSON,J.SMITH,A.SLEDGE,C.LACY,B.HODGE) ® VOLTRON RECORDZ/CAPITOL makes hlS survey MR.COLLIPARK (V.OWUSU,J WRIGHT,PSCOTT,F.SKI,M.A.CROOMS J.OUMAS) @ YOUNG MOGUL/REPRISE/WARNER BROS.

GO GETIT Mary Mary bow with a cut from -/ SHOWYOU HOwW Q Parker
W.CAMPBELL (T.ATKINS-CAMPBELL E.ATKINS-CAMPBELL W.CAMPBELL) © MY BLOCK/COLUMBIA his mixtape Those K.DEAN JQUE (JOUE) © NEWFAM/MALACO
LOVETHIS LIFE Tl Who Wait. Joining | WITHOUT YOU Monica

iner/Airplay is awarded for the largest airplay increase on the chart. See Charts Legend on

billboard.biz for rules and explanations. © 2012, Prometheus Global Media, LLC and Nielsen SoundScan, Inc. All rights reserved.

LEDWARDS,C.BROWN,LDOPSON (C.J.HARRIS, JR,LEDWARDS,C BROWN,LDOPSON) _@® GRAND HUSTLE/ATLANTIC Him on the songis POLOW DA DON,M.ZAFR (J.JONES,M.ZAFR,J.MICHEL K HOLLINS) © ReA
YOU’RE ON MY MIND Kem ALONE TOGETHER Daley Featuring Marsha Ambrosius
KEM,RRIDEOUT (K.OWENS) ® UNIVERSAL REPUBLIC fellow U.K. stunner NOT LISTED (NOT LISTED DALEYMUSIC/UNIVERSAL REPUBLIC
NI**AS IN PARIS Jay Z KanyeWest | Marsha Ambrosius. MISS MY LOVE Antoine Dunn
HIT-BOYKWESTMDEAN (KOWESTS C.CARTER.CHOLUS MDEANWADONALDSON) @ ROC-A-FELLAVROC NATION/DEF JAWVIDJMG s her first chart NOT LISTED (NOT LISTED) © ELITE
LOTUS FLOWER BOMB Wale Featuring Miguel entry of 2012 Leah LaBelle i.
JHOWARD (0.AKINTIMEHIN,EHOWARD,M.J.PIMENTEL S.J.DEW,W.JOHNSON) © MAYBACHWARNER BROS. : WILLIAMS (PLWILLIAMS) EPIC
THE RECIPE Kendrick Lamar Featuring Dr. Dre

NOT LISTED (NOT LISTED) © AFTERMATH/INTERSCOPE BETWEEN THE BULLETS

TAKE CARE Drake Featuring Rihanna .

ASHITHALSHEBI AGRAHAMNLSHESI APAIMAN. SWTHRIMADLEY CROFLLGLUCK\WEOLD SGOTLEBHWENERBEENTON! @ YOUNG MOKEY CASH MONEYUNIVERSAL EPLBLE U S H E R! S 2 5 T H To P 'l o H I T

4AM Melanie Fiona J

RICO LOVEEHOOD,E2 (RICO LOVEEHOOD,E.GOUDY I © SRC/UNIVERSAL REPUBLIC

Usher picks up his 25th top 10 on Hot R&B/Hip-Hop Songs as “Lemme See”
(featuring Rick Ross) surges 13-8. In terms of total top 10 hits since the chart
began using Nielsen BDS data in December 1992, Usher remains in second
T& N ! ) place among male R&B singers behind R. Kelly, who has 32. Usher also main-

S l [ y l A tains the No. 1 slot with “Climax.” His 19-year career span has seen double or
more concurrent titles in the top 10—like he does this week—59 times. This
is also the first time Usher has notched two concurrent top 10s since “There
Goes My Baby” and “Hot Tottie” were Nos. 6 and 9, respectively, on Oct. 23,2010. ~ —Karinah Santiago

SNAP BACKS & TATTOOS Driicky Graham ..
YUNG BERG,ARCH THE BOSS (L.COOPER,N.GRAHAM,C.WARD,A.REDMAN) @ NU WORLD ERA/EONE

BEAUTIFUL SURPRISE Tamia
S.REMI (THILLC.KELLY,S REMI) PLUS 1

THINKIN BOUT YOU Frank Ocean .
F.OCEAN,S.TAYLOR (F.OCEAN,S.TAYLOR) ® 0DD FUTURE/REDZONE/IDJMG
AMEN Meek Mill Featuring Drake & Jeremiah ”l.
NOT LISTED (NOT LISTED) © MAYBACH/WARNER BROS.

MY HOMIES STILL Lil Wayne Featuring Big Sean .
STREETRUNNERRLDIAZ (D.CARTER SANDERSONNWARWARRDIAZMAIELLO) __ ® YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

FEELIN’ SINGLE R. Kelly .
RKELLY,BIG MACKK (R.S.KELLY,D.MAYS,S.SCARBOROUGH,W.WITHERS, JR.) © RCA

I HARRIETT JONES Eric Benet .
G.NASH,JR.EBENET (E.BENET,G.NASH,JR.) ® PRIMARY WAVE/JORDAN HOUSE/CAPITOL

LIEMMIESS

The most popular songs, according to R&B/Hip-Hop radio audience impressions measured by Nielsen Broadcast Data Systems and sales

Data for week of JUNE 23, 2012 | For chart reprints call 212.493.4023 Go to www.billboard.biz for complete chart data | 43
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TITLE
ARTISTIMPRINT/PROMOTION LABEL
PR THE HURT & THE HEALER
MO8 MERCYME FAIR TRADE
OVERCOME
JEREMY CAMP BEC/TOOTH & NAIL

WHEN THE STARS BURN DOWN (BLESSING AND HONOR)

HILLIPS, CRAIG & DEAN FAIR TRADE
WHERE | BELONG

BUILDING 429 ESSENTIAL/PLG

LIVE LIKE THAT

SIDEWALK PROPHETS FERVENT/WORD-CURB

GOD’S NOT DEAD (LIKE A LION)

EWSBOYS INPOP

E‘ ALL THIS TIME
BRITT NICOLE SPARROW/EMI CMG

10,000 REASONS (BLESS THE LORD)

IATT REDMAN SIXSTEPS/SPARROW/EMI CMG
~ JESUS, FRIEND OF SINNERS
ASTING CROWNS BEACH STREET/REUNION/PLG
WHITE FLAG

ASSION FEATURING CHRIS TOMLIN SIXSTEPS/SPARROW/EM CMG

LEARNING TO BE THE LIGHT
NEWWORLDSON PLATINUM POP

HE SAID

3

GROUP 1 CREW FEATURING CHRIS AUGUST FERVENT/WORD-CURB

ME WITHOUT YOU
0BYMAC FOREFRONT/EMI CMG
ARRY ME TO THE CROSS
KUTLESS BEC/TOOTH & NAIL
MY HOPE IS IN YOU
\ARON SHUST CENTRICITY
OSING
ENTH AVENUE NORTH REUNION/PLG
LONG WAY HOME
STEVEN CURTIS CHAPMAN SPARROW/EMI CMG
ALL FOR YOU
IKESCHAIR CURB
HE PROOF OF YOUR LOVE
~_FOR KING & COUNTRY FERVENT/WORD-CURB
ANGEL BY YOUR SIDE
FRANCESCA BATTISTELLI FERVENT/WORD-CURB
~ WHEN MERCY FOUND ME
RHETT WALKER BAND ESSENTIAL/PLG

GOOD MORNING

4]

MANDISA FEATURING TOBYMAC SPARROW/EMI CMG

CENTER OF IT
HRIS AUGUST FERVENT/WORD-CURB
EDEEMED
1G DADDY WEAVE FERVENT/WORD-CURB
15 RISEUP
* MATT MAHER ESSENTIAL/PLG

g AFTERALL (HOLY

)
JAVID CROWDER*BAND SIXSTEPS/SPARROW/EMI CMG

EAUTIFUL YOU
~~_TRENT MONK TRENT MONK
5 KEEP YOUR EYES OPEN
NEEDTOBREATHE ATLANTIC/WORD-CURB
FTERLIFE

WITCHFOOT LOWERCASE PEOPLE/CREDENTIAL/EMI CMG

| GOOD TO BE ALIVE
‘ JASON GRAY CENTRICITY
RISEN TODAY
\ARON SHUST CENTRICITY
\ SHIPS IN THE NIGHT
& 31 8 MAT KEARNEY INPOP.
CHOOSE JESUS
- ORIAH PETERS REUNION/PLG
€5 s 1 OUTTAMY MIND

ANTHEM LIGHTS REUNION/PLG
36 E ON MY OWN
1

ASHES REMAIN FAIR TRADE
NEVER LET YOU GO
ANAFEST BEC/TOOTH & NAIL
THIS IS THE DAY
PHIL WICKHAM FAIR TRADE
WHO YOU ARE
UNSPOKEN CENTRICITY
BE SOMEBODY
THOUSAND FOOT KRUTCH TFK
| 13”‘ KEEP MY HEART ALIVE
"_SANCTUS REAL SPARROW/EMI CMG
WHAT GRACE LOOKS LIKE
3MILES FAIR TRADE

1 J MORE THAN AMAZING

LINCOLN BREWSTER INTEGRITY
REST IN THE HOPE
ARYN WILLIAMS INPOP
~ YOU ARE LOVED
[EATHER WILLIAMS FAIR TRADE
SCARS
ONNY DIAZ FAIR TRADE
' DANGEROUS
52 BEC/TOOTH & NAIL
F | EVER NEEDED GRACE
JIMMY NEEDHAM INPOP
. MOUNTAINTOP
HE CITY HARMONIC KINGSWAY/INTEGRITY
VER LIFTING
HRISTY NOCKELS SIXSTEPS/SPARROW/EMI CMG

Fronted by Dallas native Bryce Avary, the
Rocket Summer band matches its previous
best rank with a No. 2 start on Christian
Albums with Life Will Write the Words,
which sells 7,000. The group also opened
in the runner-up slot with 0f Men and
Angels on the March 13, 2010, chart.

a4 |

TITLE IMPRINT & NUMBER/ DISTRIBUTING LABEL
1 2 3 B3

CASTING CROWNS H |
COME TO THE WELL BEACH STREET/REUNION 10162/PLG
|29 NEWSBOYS
~_GOD'S NOT DEAD INPOP 1592/EMI CMG i
VARIOUS ARTISTS “
O HITS 202 4ORD:CURE PROVIDENT-NTEGATY S0/ G |
FOR TODAY
IMMORTAL RAZOR & TIE 83321%/PLG

21 SOUNDTRACK
JOYFUL NOISE WATERTOWER 39273/EMI CMG

g TRIPLEE

" _THE GOOD LIFE REACH 8205/INFINITY
THE DIGITAL AGE
REHEARSALS THE DIGITAL AGE DIGITAL EX
GUY PENROD
HYMNS SERVANT/GAITHER 6142/EMI CMG

y' CHRIS TOMLIN

HOW GREAT IS OUR GOD SIXSTEPS/SPARROW 6364/EMI CMG_ -
PASSION
PASSION: WHITE FLAG SIXSTEPS/SPARROW 6367/EMI CMG
MANDISA

o n
.1 11 BRITT NICOLE
-‘ 1 ‘ n GOLD SPARROW 7857/EMI CMG
TOBYMAC
JUBBED & FREQ'D: A REMIX PROJECT FOREFRONT 83332/EMI CMG

23 3 AMIE GRACE
K ONE SONG AT A TIME GOTEE/COLUMBIA 70021/PLG

EY
‘OUNG LOVE INPOP 1608*/EMI CMG

12 STONES
BENEATH THE SCARS EXECUTIVE MUSIC GROUP 1254/EMI CMG

LAURA STORY
LESSINGS FAIR TRADE 4873/PLG
20 KARIJOBE
'WHERI ID YOU SPARROW 3128/EM| CMG
SIDEWALK PROPHETS
LIVE LIKE THAT FERVENT 888390/WORD-CURB
42 BUILDING 429
ASTEN TO THE SOUND ESSENTIAL 10932/PLG
FOR KING & COUNTRY
RAVE FERVENT/WORD-CURB 887997/ WARNER-CURB
MARANATHA! PRAISE BAND
~_TOP 25 PRAISE SONGS 2012 MARANATHA! 2071/EMI CMG
WRITE THIS DOWN
s LOST WEEKEND TOOTH & NAIL 6101/EMI CMG v
DAVID CROWDER*BAND
GIVE US REST OR... SIXSTEPS/SPARROW 7854/EMI CMG

E
HE RECKONING ATLANTIC 528053/WORD-CURB
KUTLESS
BELIEVER BEC 9854/EMI CMG
DEMON HUNTER
'RUE DEFIANCE SOLID STATE 0486/EMI CMG
PHILLIPS, CRAIG & DEAN
BREATHE IN FAIR TRADE 6019/PLG.
SWITCHFOOT i
VICE VERSES LOWERCASE PEOPLE/CREDENTIAL 6727/EMI CMG_=
40 28 JESUS CULTURE
= AWAKENING: LIVE FROM CHICAGO JESUS CULTURE/KINGSWAY OSSS/EMI CMG.
DAILEY & VINCENT
THE GOSPEL SIDE OF DAILEY & VINCENT AOUNDER 618912 EXICRACKER BARREL
| 17 HILLSONG UNITED
37 SRl LIVE IN MIAMI HILLSONG/SPARROW 6235/EMI CMG
JEREMY CAMP
. | STILL BELIEVE: THE NUMBER ONES BEC 1547/EMI CMG
BIG DADDY WEAVE
LOVE COME TO LIFE FERVENT 887983/ WORD-CURB
| MEWITHOUTYOU
TEN STORIES PINE STREET 0003* ” -
[
I

39 J| RE-ENTRY

" POINT OF GRACE .
A THOUSAND LITTLE THINGS WORD-CURB 888274

0 GREAT SONGS STRAIGHTWAY 44744 EX/EMI CMG ‘

s VARIOUS ARTISTS
MUSIC INSPIRED BY THE STORY PROVIDENT-INTEGRITY/WORD-CURS BSZ5/EMI CMG.

CHRISTY NOCKELS
INTO THE GLORIOUS SIXSTEPS/SPARROW 7075/EMI CMG

THE OAK RIDGE BOYS
|_BACK HOME AGAIN GAITHER 6201/EMI CMG

INVISIBLE EMPIRES SPONGE/FAIR TRADE 5997/PLG

CASTING CROWNS
=" UNTIL THE WHOLE WORLD HEARS BEACH STREETREUNION 10135/PLG

MONKS OF THE DESERT
BLESSINGS PEACE AND WARMONY MOIASTERY 0FCHRST I ThE O

, g3 FRANCESCA BATTISTELLI
" _HUNDRED MORE YEARS FERVENT 833085\WORD-CURB

VARIOUS ARTISTS
WOW #1° (YELLOW) PROVIDENT-INTEGRITY/EMI CMI 838166 WORD-CURS

With the choir’s first charted single, Pastor
Charles Jenkins & Fellowship Chicago top
the radio-driven Gospel Songs list with
“Awesome,” the lead track from Best of
Both Worlds, which is due to bow on next
week’s Gospel Albums chart. The track is
No. 3 on Gospel Digital Songs (3,000).

Go to www.billboard.biz for complete chart data
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THE HURT & THE HEALER
MERCYME FAIR TRADE

I B
ARTIST IMPRINT/PROMOTION LABEL.
o 1 N6

| LIVE LIKE THAT

SIDEWALK PROPHETS FERVENT/WORD-CURB

GOD’S NOT DEAD (LIKE A LION)

NEWSBOYS INPOP

OVERCOME

JEREMY CAMP BEC/TOOTH & NAIL
3g WHERE | BELONG

" _BUILDING 429 ESSENTIAL/PLG

WHEN THE STARS BURN DOWN (BLESSING AND HONOR)

PHILLIPS, CRAIG & DEAN FAIR TRADE

'3 ALLTHIS TIME
=" _BRITT NICOLE SPARROW/EMI CMG

MATT REDMAN SIXSTEPS/SPARROW/EMI CMG
g 14 JESUS, FRIEND OF SINNERS

CASTING CROWNS BEACH STREET/REUNION/PLG
HE SAID

GROUP 1 CREW FEAT. CHRIS AUGUST FERVENT/WORD-CURB

WHITE FLA

G
PASSION FEAT. CHRIS TOMLIN SIXSTEPS/SPARROW/EMI CMG

I TURN TO YOU
SELAH CURB

10,000 REASONS (BLESS THE LORD)

CARRY ME TO THE CROSS
KUTLESS BEC/TOOTH & NAIL

ME WITHOUT YOU
&l TOBYMAC FOREFRONT/EMI CMG
LOSING
TENTH AVENUE NORTH REUNION/PLG
ANGEL BY YOUR SIDE
FRANCESCA BATTISTELLI FERVENT/WORD-CURB
- RISE UP
MATT MAHER ESSENTIAL/PLG
ALL FOR YOU
MIKESCHAIR CURB

FREE
DARA MACLEAN FERVENT/WORD-CURB
WHEN MERCY FOUND ME
RHETT WALKER BAND ESSENTIAL/PLG
- LONG WAY HOME

@ B 1 steven cunns crapman SPARROW/EMI CMG
THE PROOF OF YOUR LOVE
FOR KING & COUNTRY FERVENT/WORD-CURB
REDEEMED
BIG DADDY WEAVE FERVENT/WORD-CURB

HE SAID

GROUP 1 CREW FEAT. CHRIS AUGUST FERVENT/WORD-CURS

. AFTERLIFE
~ SWITCHFOOT LOWERCASE PEOPLE/CREDENTIAL/EMI CMG

. SHIPS IN THE NIGHT
MAT KEARNEY INPOP.
LIVE LIKE THAT
SIDEWALK PROPHETS FERVENT/WORD-CURB
BE SOMEBODY
THOUSAND FOOT KRUTCH TFK
LOSING
TENTH AVENUE NORTH REUNION/PLG

, ON MY OWN
ASHES REMAIN FAIR TRADE
NEW YEARS DAY
ABANDON FOREFRONT/EMI CMG
KEEP YOUR EYES OPEN
NEEDTOBREATHE ATLANTIC/WORD-CURB
WHITE FLAG

PASSION FEAT. CHRIS TOMLIN SIXSTEPS/SPARROW/EMI CMG

THE HURT & THE HEALER
MERCYME FAIR TRADE
ALL THIS TIME

" _BRITT NICOLE SPARROW/EMI CMG
CARRY ME TO THE CROSS
KUTLESS BEC/TOOTH & NAIL
DANGEROUS

-52 BEC/TOOTH & NAIL

LOVE IS ALL
JEKOB SAVE THE CITY
ALL FOR YOU
MIKESCHAIR CURB
THE PROOF OF YOUR LOVE
FOR KING & COUNTRY FERVENT/WORD-CURB
OUTTA MY MIND
ANTHEM LIGHTS REUNION/PLG
SHADOWS
SAMESTATE SPARROW/EMI CMG
OVERCOME
JEREMY CAMP BEC/TOOTH & NAIL
MOUNTAINTOP
THE CITY HARMONIC KINGSWAY/INTEGRITY
NEVER LET YOU GO
MANAFEST BEC/TOOTH & NAIL

MY NEXT BREATH
~ HAWK NELSON BEC/TOOTH & NAIL

1

K]
2]

AIRPLAY

SALES DATA

MONITORED BY COMPILED BY

SCn

ARTIST
TITLE IMPRINT & NUMBER/ DISTRIBUTING LABEL
MARY MARY
GO GET IT (SOUNDTRACK) MY BLOCK S0708/COLUMBIA
MARVIN SAPP
| WIN VERITY 97017/RCA
o 3 [FAENE ANDRAE CROUCH
(L1133 THE JOURNEY RIVERPHIO 002
VARIOUS ARTISTS
|_WOW GOSPEL 2012 WORD- CURB/EMI CMG/VERITY 97014/RCABEES
5 |3y WILLIAM MCDOWELL
[ 85 T LIE VRS EXPIERENCE O VERY BOOWLIGHT 20EDME |
ZACARDI CORTEZ
THE INTRODUCTION BLACKSMOKE 3078/WORLDWIDE ©
57 SOUNDTRACK .
Qi JOYFUL NOISEWATERTOWERG0ZIS ______|
J.J. HAIRSTON & YOUTHFUL PRAISE |
AFTER THIS EVIDENCE GOSPEL/LIGHT 7246/EONE
3 JASON NELSON .
! SHIFTING THE ATMOSPHERE VERITY §7015/RCA
JAMES FORTUNE & FIYA
IDENTITY FIYA WORLD/LIGHT 7265/EONE
TRIP LEE
THE GOOD LIFE REACH 8205/INFINITY
JESSICA REEDY
FROM THE HEART LIGHT 7239/EONE
- KIRK FRANKLIN
) HELLO FEAR FO Y0 SOUL/VERITY 77917/RCA
FRED HAMMOND [
GOD, LOVE & ROMANCE F HAMMOND/VERITY 80990/RCA =

) ISAAC CARREE i
UNCOMMON ME SOVEREIGN AGENCY 002

7 nﬂ SMOKIE NORFUL .

ONCE IN A LIFETIME TREMYLES/EMI GOSPEL 84424/EMI CMG
MARVIN SAPP i
PLAYLIST: THE VERY BEST OF MARVIN SAPP VERITY 67460/LEGACY
4 LE'ANDRIA JOHNSON .
| _THE AWAKENING OF. BET/STRANGE FRUITMUSIC WORLD GOSPEL S21BMUSIC WORLD
LE’ANDRIA JOHNSON I
‘THE EVOLUTION OF.. MUSIC WORLD GOSPEL 5414/MUSIC WORLD ‘L
¥ NC COMMUNITY CHOIR
A STORY TO TELL 4 WINDS 4014/MALACO
s MARY MARY
" _SOMETHING BIG MY BLOCK 62330/COLUMBIA
4 |SRAEL & NEW BREED .
DECADE: 2002-2012 INTEGRITY 85060/COLUMBIA
KIRK FRANKLIN i
'THE ESSENTIAL KIRK FRANKLIN FO YO SOULIVERITY/LEGACY 91513/SONY MUSIC

P2 | AWESOME
RRCTCS PASTOR CHARLES JENKINS & FELLOWSHIP CHICAGO INSPIRED PEOPLE

<
l fzs
|25 MY TESTIVONY 59
~_MARVIN SAPP VERITY/RCA ggﬁ
SHIFTING THE ATMOSPHERE 585
JASON NELSON VERITY/RCA E" 8

29 AFTERTHIS
" _YOUTHFUL PRAISE FEAT. JJ HAIRSTON EVIDENCE GOSPELLIGHT EONE
|5 | FEEL GOOD
FRED HAMMOND F HAMMOND/VERITY/RCA
5 GO GETIT
MARY MARY MY BLOCK/COLUMBIA

I WON'T GO BACK

WILLIAM MCDOWELL DELIVERY ROOM/LIGHT/EONE
6 ‘4{‘ ONE MORE TIME

ZACARDI CORTEZ FEAT. JOHN P. KEE BLACKSMOKE/WORLDWIDE

lanations. CHRISTIAN SONGS: 96 al
rom airplay data supplied by 18 pa
ometheus Global Media, LLC and N

PUT IT ON THE ALTAR
JESSICA REEDY LIGHT/EONE
STILL ABLE
JAMES FORTUNE & FIYA FIYA WORLD/LIGHT/EONE
GREAT AND MIGHTY
BYRON CAGE GOSPO CENTRIC/VERITY/RCA
KEEP ME
PATRICK DOPSON OILONIT
20 HE BROUGHT ME
DORINDA CLARK-COLE LIGHT/EONE
HE KEEPS HIS PROMISE
ANGELA SPIVEY FEAT. THE GREATER BLESSINGS PRAISE TEAM INNOVATIVE
SPEECHLESS
ANITA WILSON EMI GOSPEL
ONCE IN A LIFETIME
SMOKIE NORFUL TREMYLES/EMI GOSPEL
17 YET LOVE
LUTHER BARNES & THE SUNSET JUBILAIRES AIR GOSPEL/MALACO
. BURN IT ALL DOWN
©_LEXI... MALACO
2 3 HOLDON
JAMES FORTUNE & FIYA FEAT. MONICA & FRED HAMMOND FIYA WORLD/LIGHT EONE
1 LOVE YOU
JONATHAN MCREYNOLDS TEHILLAH/LIGHT/EONE
' MAKE AN EXAMPLE OUT OF ME
" REGINA BELLE PENDULUM/WDE
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and explanations. DANCE/MIX SHOW AIRPLAY: Ranks total weekly plays on 7 dance-formatted stations and mix show plays on
s and ‘explanations. SMOOTH JAZZ SONGS: Compiled from Airplay data supplied by 23 panelists. See Charts Legend for rules and

Global Media, LLC and Nielsen SoundScan, Inc. Al rights reserved.

LBUMS, CLASSICAL CROSSOVER ALBUMS and WORLD ALBUMS r

lect rhythmic stations that have submitted their hours of mix show progri
012,

See Charts Legend on billboard.biz for DANCE CLUB SONGS and DANCE/ELECTRONIC ALBUMS
All charts ©

mainstream top 40 and

TRADITIONAL CLASSICAI

SALES DATA

AIRPLAY
MONITORED BY COMPILED BY

iclsen Isen

CALLING (LOSE MY MIND)
SEBASTIAN INGROSSO + ALESSO FEAT VAN TEDDER REFUNEINTERSLOPE
| HEART YOU
ONI BRAXTON INOT
CLIMAX
USHER RCA
THE NIGHT OUT
MARTIN SOLVEIG BIG BEAT/ATLANTIC
;3 WHERE HAVE YOU BEEN
IHANNA SRP/DEF JAM/IDIMG
I DON'T LIKE YOU
EVA SIMONS CHERRYTREE/INTERSCOPE
ZERO GRAVITY
~_KERLI ISLAND/IDJMG
MENERGY
RALPHI ROSARIO FEAT. SHAWN CHRISTOPHER CHA CHA
CALL ME MAYBE
CARLY RAE JEPSEN 604/SCHOOLBOY/INTERSCOPE
HOW WE DO (PARTY)
RITA ORA ROC NATION/COLUMBIA
WHAT MAKES YOU BEAUTIFUL
~_ONE DIRECTION SYCO/COLUMBIA
TOUCH ME
MCPHEE NBC/COLUMBIA
BROKENHEARTED
" _KARMIN EPIC
GREYHOUND
SWEDISH HOUSE MAFIA ASTRALWERKS/CAPITOL
45 TITANIUM
" _DAVID GUETTA FEAT. SIA WHAT A MUSIC/ASTRALWERKS/CAPITOL
LET'S GO
CALVIN HARRIS FEAT. NE-YO ULTRA
~ WHITE KNUCKLE RIDE
*_JAMIROQUAI EXECUTIVE MUSIC GROUP
DANCE AGAIN
JENNIFER LOPEZ FEAT. PITBULL EPIC
7 CAPTURE YOUR LOVE
LAURA LARUE & LEE DAGGER BEAUTIFIQUE
DON’'T STOP (COLOR ON THE WALLS)
FOSTER THE PEOPLE STARTIME INT'/COLUMBIA
13 SOMEBODY THAT | USED TO KNOW
" _GOTYE FEAT. KIMBRA SAMPLES 'V SECONDS FAIRFAY/UNIVERSAL REPUBLIC
BEAT ON MY DRUM
GABRY PONTE & SOPHIA DEL CARMEN FEAT. PITBULL EXIT §
PUT YOUR GRAFFITI ON ME
KAT GRAHAM A&M/0CTONE/INTERSCOPE

MIRACLE
NORKA CRESCENT MOON

LMFAO

gl 'SORRY FOR PARTY ROCKING V/ILLL AW/CHERRYTREE/INTERSCOPE 01SGTAIGA

5 77 SKRILLEX i
'SCARY MONSTERS AND NICE SPRITES BIG BEATIATLANTIC 5269184

M B
""" _HURRY UP, WE'RE DREAMING. 83 9510*/MUTE

;4 DAVID GUETTA
NOTHING BUT THE BEAT \WHAT A MUSIC/ASTRALWERKS 78830/CAPITOL
| |, SCISSORSISTERS
~_MAGIC HOUR POLYDOR 016984/CASABLANCA L
s § SANTIGOLD
MASTER OF MY MAKE BELIEVE LIZARD KINGOOWNTOWNATLANTIC S045%A8
MADONNA i
IDNA LIVE NATION/INTERSCOPE 016658"/IGA
, TIESTO
CLUB LIFE: VOL. TWO: MIAMI MUSICAL FREEDOM 004
LADY GAGA
JORN THIS WAY STREAMLINE/KONLIVE/INTERSCOPE 015373%/1GA
27 KORN
THE PATH OF TOTALITY ROADRUNNER 617728
"3 TOBYMAC
*_DUBBED & FREQ'D: A REMIX PROJECT FOREFRONT 83332/EMI CMG |

R3HAB
ELECTRIC DAISY CARNIVAL: VOLUME 3 ULTRA DIGITALEX

4 41 KC AND THE SUNSHINE BAND
FLASHBACK WITH KC AND THE SUNSHINE BAND RHINO FLASHBACK 528201 RHINO.

' BASSNECTAR
VAVA VOOM AMORPHOUS 0012*
DIE ANTWOORD
TENSION ZEF RECORDZ 70312*/DOWNTOWN
BASSNECTAR
DIVERGENT SPECTRUM AMORPHOUS 011
35 NERO
s WELCOME REALITY MTA/MERCURY/CHERRYTREE/INTERSCOPE 016371/16A =
29 VARIOUS ARTISTS
~_UKF DUBSTEP 2011 UKF DIGITAL EX
15 VARIOUS ARTISTS
ULTRA DANCE 13 ULTRA 3118
KNIFE PARTY i
100% NO MODERN TALKING (EP) EARSTORM DIGITALEX =

BT
LAPTOP SYMPHONY BLACK HOLE 86

SKRILLEX 1
" MORE MONSTERS AND SPRITES (EP) BIG BEAT/ATLANTIC DIGITAL EX/AG ©

|
P —

Billbeard.

II
ARTIST IMPRINT/PROMOTIONLABEL

u 28 5 LOVER WHO ROCKS YOU

. JIPSTA & JOHN RIZZO FEAT. REINA BANDOOZLE BEATZ
% |7 TRUSTME
" " MATT ZARLEY DMG
3 STARSHIPS
NICKI MINAJ YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC
WE ARE YOUNG
~_FUN. FEAT. JANELLE MONAE FUELED BY RAMEN/RRP
5 BEST SONG EVERRR
WALLPAPER. EPIC
|2 BOYFRIEND
i _JUSTIN BIEBER SCHOOLBOY/RAYMOND BRAUN/ISLAND/IDIMG
3 SEEUMOVE
~ _STED-E & HYBRID HEIGHTS FEAT. MR. V SEA TO SUN
_ GLAD YOU CAME
HE WANTED GLOBAL TALENT/MERCURY/IDJMG
KEY TO YOUR SOUL
JOHN LEPAGE FEAT. DEBBY HOLIDAY GROOVE

KWANZA JONES INNOVATION
, KICK OUT THE EPIC MOTHERF**KER
DADA LIFE ISLAND/IDJMG
| WIDE AWAKE
= _KATY PERRY CAPITOL
s UNZIP ME
CAZWELL & PEACHES PEACE BISQUIT
| TAKES ALL NIGHT
SKYE STEVENS ROCK SOCIETY
3 LETITRAIN
__AMY WEBER DAUMAN
CAN'T STOP
JES & RONSKI SPEED ULTRA
5 HOW DO YOU MEND A BROKEN HEART (LIKE MINE?

BEATNIK CASTLE MUSIC PLANT

DJ LOVE SONG
SHYRA SANCHEZ SUPER SHY

NIGHT OF MY LIFE

DJ PAULY D FEAT. DASH G NOTE/G UNIT
PERFECT WORLD

THE GOSSIP COLUMBIA

ERA GEORGIAN DREAM

EARTHQUAKE
LABRINTH FEAT. TINIE TEMPAH RCA

E j KISS ME!
- _NOELIA FEAT. BABY BOY PINK STAR/PCM

- 4 15 WILD ONE TWO
JACK BACK FEAT. DAVID GUETTA, NICKY ROMERO & SIA BIG BEAT/ATLANTIC

WHERE HAVE YOU BEEN
RIHANNA SRP/DEF JAM/IDIMG

TITANIUM

_DAVID GUETTA FEAT. SIA WHAT A MUSIC/ASTRALWERKS/CAPITOL
, SOMEBODY THAT | USED TO KNOW

" _GOTYE FEAT. IMBRA SAMPLES ' SECONDS FAIRFAXUNIVERSAL REPUBLIC

CAN'T STOP ME

AFROJACK & SHERMANOLOGY ROBBINS

LET'S

CALVIN HARRIS FEAT. NE-YO ULTRA

STARSHIPS

NICKI MINAJ YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

FEEL SO CLOSE

ALVIN HARRIS ULTRA

CALL ME MAYBE
_CARLY RAE JEPSEN 604/SCHOOLBOY/INTERSCOPE
 WILD ONES

FLO RIDA FEAT. SIA POE BOY/ATLANTIC

WE ARE YOUNG

FUN. FEAT. JANELLE MONAE FUELED BY RAMEN/RRP

GLAD YOU CAME
. THE WANTED GLOBAL TALENT/MERCURY/IDJMG

n 14 10 BOYFRIEND
JUSTIN BIEBER SCHOOLBOY/RAYMOND BRAUN/ISLAND/IDJMG

'pﬁ[ BROKENHEARTED

" _KARMIN EPIC

15 g WHAT MAKES YOU BEAUTIFUL
ONE DIRECTION SYCO/COLUMBIA

s 4 PAYPHONE
\:‘ ~ " _MAROON 5 A&M/OCTONE/INTERSCOPE
SCREAM
"o USHER RCA
BACK IN TIME
ITBULL MR. 305/POLO GROUNDS/RCA
5 WE RUN THE NIGHT
HAVANA BROWN FEAT. PITBULL UNIVERSAL REPUBLIC
_ SILHOUETTES
VICHI FEAT. SALEM AL FAKIR LEVELS/VERATONE/ATOM EMPIRE/INTERSCOPE

WIDE AWAKE
m KATY PERRY CAPITOL
4 CALLING (LOSE MY MIND)
_SEBASTIAN INGROSSO + ALESSO FEAT. AN TEDDER REFUNEINTERSCOPE

THE NIGHT OUT
MARTIN SOLVEIG BIG BEAT/ATLANTIC

2

PART OF ME
1915 KATY PERRY CAPITOL
', CONCRETE ANGEL
~ GARETH EMERY FEAT. CHRISTINA NOVELLI NEXT PLATEAU

Data for week of JUNE 23, 2012 | For chart reprints call 212.493.4023

AIRPLAY SALES DATA

MONITORED BY COMPILED BY
nielsen
SoundScan

ARTIST
‘TITLE IMPRINT& NUMBER/ DISTRIBUTING LABEL
MELODY GARDOT
THE ABSENCE DECCA/VERVE 016816°/V6
39 TONY BENNETT
DUETS Il RPM 66253/COLUMBIA

- 3 | g CHRISBOTTI
]‘ " _IMPRESSIONS COLUMBIA 60352

n 4 gz FRANK SINATRA i
SINATRA: BEST OF THE BEST REPRISE 79764/CAPITOL
ELA FLECK AND THE MARCUS ROBERTS TRIO |

OEx: |

ACROSS THE IMAGINARY DIVIDE J-MASTER/ROUNDER 619142CONCORD_ =

B 5 19 PAUL MCCARTNEY

KISSES ON THE BOTTOM MPL/HEAR 33369*/CONCORD __~

15 ROBERT GLASPER EXPERIMENT
" _BLACK RADIO BLUE NOTE 88333"
25 SOUNDTRACK

MIDNIGHT IN PARIS MADISON GATE 63482 EX

75 FRANK SINATRA, DEAN MARTIN & SAMMY DAVIS JR -
‘THE VERY BEST OF THE RAT PACK FRANK SINATRA/REPRISE 26241 WARNER BROS. =~

29 LANDAU EUGENE MURPHY, JR.

THAT" SYCO 99178/COLUMBIA

TONY BENNETT
ISN'T IT ROMANTIC? CONCORD 33463

2£ ; STEVE SMITH AND VITAL INFORMATION i
LIVE!: ONE GREAT NIGHT BFM JAZZ 062416/VARESE SARABANDE

CATHERINE RUSSELL

STRICTLY ROMANCIN' WORLD VILLAGE 468101/HARMONIA MUNDI

ARTURO SANDOVAL
'DEAR DIZ (EVERYDAY | THINK OF Y0U) CONCORD JAZZ 33020/CONCORD

‘ 12 BRAD MEHLDAU TRIO
ODE NONESUCH 529689/ WARNER BROS.

CONTEMPORARY
JAZZ ALBUMS"

ESPERANZA SPALDING
RADIO MUSIC SOCIETY MONTUNO/HEADS UP 33174/CONCORD
LETTUCE
FLY ROYAL FAMILY 1204*/VELOUR
SPECTRUM ROAD
SPECTRUM ROAD PALMETTO 2125%
49 TROMBONE SHORTY
FOR TRUE VERVE FORECAST 015586/VG.
3 J5) RAHNI SONG

BREAKIN' THE RULES QUEEN OF SHEBA/Y3K 91267/HUSH

DAVID BENOIT

CONVERSATION HEADS UP 33275/CONCORD

BEN TANKARD

FULL TANK BEN-JAMIN' UNIVERSAL 4613
13 PETER WHITE

HERE WE GO HEADS UP 32305/CONCORD

s o KATEDMONSON
e WAY DOWN LOW SPINNERETTE 1202
BONEY JAMES
CONTACT VERVE FORECAST 015375/V6
5 VARIOUS ARTISTS

SMOOTH AND SEXY: SMOOTH JAZZ FOR LOVERS SHANACHIE 5194

- *J r’ﬂ INCOGNITO
" _SURREAL SHANACHIE 5195

m 5 19 NAJEE
THE SMOOTH SIDE OF SOUL SHANACHIE 5193

BOB BALDWIN
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" DEEP TIME
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|1, ANOUSHKA SHANKAR
TRAVELLER DG 016566/DECCA CLASSICS
12 VARIOUS ARTISTS
LIFESCAPES: JUST RELAX: MAUI MOOD MEDIA 58102 EX
WONDER GIRLS
'WONDER PARTY (EP) JYP DIGITAL EX
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Wisin & Yandel nab their 13th Latin Rhythm Los Hordscopos de Durango debut their . i . . . o9
Airplay No. T with “Follow the Leader,” Jatest set, Viejitas Pero Buenas.. .. with the most No. 1 titles on the survey. He was previously tied with 84
featmingh Jenni!erltoﬁez. They extend their Pa’Pi;tear, on hl)n Latin Albums at No. legendary salsa icon Marc Anthony. The song is Manuelle’s second %é
lead as the act with the most No. 1s on 4 with 2,000 sold, according to Nielsen : : hic €G3 TY ” . 2z
the list while J.Lo places her first No. 1on SoundScan. It’s the group’s sixth top 10 Fonsecutlve No. Lthis yearg s "Lt ME Bedas reacheclﬂ the sum'mlt zz
a Latin airplay chart since “Qué Hiciste” set and its highest debut since Desatados in January. —Karinah Santiago | 53
topped Hot Latin Songs in 2007, tlebuted in the same position in 2006. 20
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LU BETOCUEVASFEAT.FLORIDA WARNER LATINA|
YA ME CANSE
47 18 LARRY HERNANDEZ SODIN
ESTILO ITALIANO
JESUSOJEDAY SUS PARIENTES SOL MUSICAL/SOUNDMUSIC/FONOVISAUMLE
MM QUE PENSABAS?
HORACIO PALENCIA FONOVISAUMLE

2523850200

TU VENENO
HECTORACOSTA D.AM VENEMUSIC
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42182 pvemsamo FoNovisA s TBUMLE

43 17 CARDENALES DE NUEVO LEON
0ANIVERSARIO DISA 016667/ UMLE

46 10 SELENA
ENAMORADADETI CAPITOL LATIN80976

47 20 MARCO ANTONIO SOLIS
LAHISTORIACONTINUA..PARTEIV FONOVISA DTBA7S/UMLE

JESUS ADRIAN ROMERO

82 SoPLANDOVIDAVASTAGO 1051

BETWEEN THE BULLETS

MANUELLE’S RECORD NO. 1

Victor Manuelle brings home his 21st No. 1 on Tropical Airplay as
“Ella Lo Que Quiere Es Salsa” climbs up from No. 2. The song’s
top-notch positioning grants Manuelle the honor of being the artist

Data for week of JUNE 23, 2012

b
<
§°
8%
£8
38
=
23
T
g5
25
2
£5
]
RS




QJaranN

« GERMANY

AA®

:—J; UNITED KINGDOM

(NIELSEN SOUNDSCAN

E.E EE INTERNATIONAL)
WHISTLE
FLORIDA POE BOY

2 |7 SING
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Publishing, ASCAP/WB Music Corp., ASCAP/Bea Trap
Fuhhshm% EMSongs Of Universa. . BV, AMP/FL,

H100 10;

RAVO (Studio BsastMusn: BMI/Warner-Tamerlane
Puhllshm Corp., BMI/EMI Foray Music, SESAC), AMP/

BROKENHEARTED (K st BMI/Sony/ATV Songs
LLC, BMI/Don Keydong Music, ASCAP/Presciption Songs,
LC. ASCAP Fadaoran s, ASCAP/EV Aot Vi,
o ASCAD St B M, BT e oo
Publishing Corp., Bl I/Onsuulugv Pubisin, ASCAY/
mlebean music, ASCAP), AMP/HL, H10017

BURN IT DOWN (Universel Music - Z Songs, BMI/Ches-
terchaz Publishing, BM/Big Bad Mr. Hahn Music, BMI/
Nondisclosure Ageement Music, B Bourdon Msic,
BMI/Keni Kobayashi Music, BMi/Pancakey Cakes Music,
BMI), HL, H100 66

CALL ME MAYBE (Carly Rae Music Inc., SOCAN/Regular
MunkW Pmdumuns SOCAN/Tavish Crowe, SOCAN]

cASHIN ouT (Bizzy Boy South, ASCAP] H100 37; RBH 2
CELEBRATE 1 Kelly Publshing, Inc. BMI/Universal Music
i B . BMSony AV Sorgs
CHASING THE SON| 1Melvnphnmc Masic ASCAPPure-

oflaus P, ASCAP 1009
R LA Wi, ASCAR E\ i Msi, .,
RS L oo e ASEA Bownion i
PuolngLLC ASCAPLon 01 God Publhing Cnmpaw
P/Naturel's Ascension Music, ASCAP/RKe
Music LLC, BMI/Sony/ATV Songs LLC; BMI, i,
HI00 40; B 1
'COME OVER (Twanyg Tractor Music, ASCAP/BR. Adriistra-
o, ASCAP Gy Watar Muse ASCAP Kot Musi P
Tishing America, Inc., ASCAP/L tle Blue Egg, ASCAP/Wnt
A B AP Hack v Evtanmn L
ASCAP) CS 12 HI00 32
COME WAKE ME UP (Warner-Tamerlzne Publishing
Corp, BM/Lttl Beluga Music, BMIMWarner /Chappell
Music Scandinavia AB, STIV/WB Music Corp., ASCAP],

AR CS 32
COMIN' AROUND (Sony/ATV Tree Publishing Company,

48 |

ESTILO TTALIANO (Costea ublsing, B
LLC, BMI) LT 48
EVEN F T BREAKS YOUR HEART Wil Foge s, M/

Cal IV Songs, ASCAP) CS 5; H100 39
0DY TALKS ann town DMP Sangs, BMI/CYP One
(b ASCAP/D Songs, ASCAP], ANIR H100 30
EX-OLD MAN (Sony/ATY T uslisnng Company BN/
Scarot Noon Musi, . BV HL, G
EVES OPEN (Sony ATV Tie Pubhshmg Company, BM/
Taylor Swift Music, BMI) HL, CS 58; H100 87

FADED Tgsinan M, BMVEM| Blackwood Wisi i
| Young Money Publishing Inc., BMI/Warner-Tamerlane
Puhllshmm&lm EMieeque 0f Starz Publishing, ASCAP),

FASTEST GIRL N Town {Sony/ATV Tree Publishing Com-
; BMYPik og Pubishng, BN Ton Musi Grup.

FERLIN SINGLE Kewmhushmg, e, Mool
Music - Z Songs, BMI/My 2 Daughters Music, BMI/EM
Blackwood Musie e BUWaier-Tamerane Publishing
Corp., BMI/Mattie Misic Group ASCAP/Golden Withers
Muslc SR, AN A8 5t

FEEL S0 CLOSE (EMI Apil Music, Inc, ASCAP/EMI Music
Publishing Ltd, MCPS/EMI Music Publishing Lid., PRS),
HL, H10023; (T35

THE FIGHTER (F Hepm: Cassar Music, ASCAP/EMI Aot
Msic, Inc, A ite 2 Live Publishing, ASCAP/Kobalt
Music Publishing Amenca I ASCAP Patrit Games
Publishing, ASCAP), Hi

BV ME S M B G S

Warldwide, BMI/RADASSYOUVITCH, ASCAP), AMP,

FLY OVER STATES (Swest Summer Music, ASCAP/BMG
GeldSorge ASCAY M Bon Music nc ASCAP Crcle
G Songs, ASCAP/Mojave Rain Music, ASCAP/Fuucme
Vst Puhlvshmg, VL RSCAP) ANEE 10D

FOLLOW THE LEADER (UriversalMiusica Unica Publishing,
EMI/Nuénncan Puhhshmg BNy ATV Tngs L,
ASCAPS €, BMI/C U Dance Music Pub-
e Bvigs Puh!lshmg, BMI) T2

R YOU (Cane So ngMusm,SESAC/Tuveameunes.

G SR ongs Gif Universal, Inc., BMI/M

e N, NI AVPTHL CS 6110023

W fions Mo ASCAP Sony ATV D Misic

Puhllshmg LLC, ASCAP) [T 32

FUNCTION (Ear| T Stevens Publishing, BMI/EMI Blackwood
Music Inc., BMI/YGA00 Music Publihing, BMI/Sudan Wil-
tiams Publishing Designee, BMI/Problem Making Publish-
ing, ASAP/League Of Starz Publishing, ASCAP, HL RBH 72

GET LOW Wummuilshugblsting ASCAP/
'WB Music Carp., ASCAP/Fast-assman, ASCAP/N:
Publishing, Bul/Songs Cf Universl, I, BMI/Hava]uku
Barbie Music, BM)/Money Mack Music, BMI/EMI Black-
wood Music fnc., BM1/Tygaman Music, BMI/Sony/ATV
gl LG ASCAPj ML 10072

EAK (Jork Awake, ASCAP/Jeta-
A sk, ASCA

GLAD YOU CAME (Sungs Gf Peer Ltd., ASCAP/Rokstane:
Music Ltd, PHS/WBmMusIc Corp. ASCAP/Wamur{Chappzll
ing

hing Lt
Emp BMI), AMF H100
GLASS (EM) Blackwood Mus Inc., BMI/Ross Copperman
Songs, BMI/4 Tunes Music Pub\lshmg, BMI/Zaviston Music
Group, ASCAP), HL, CS 20;
GO GET IT (EMI April Music, JM ASCAP/I(S Tea Tyme,
ASCAP/[haIs Flum Snnu ASCAP/Wet Ink Red Music,

ASCAP), HI

A Rucky MusicPulighing UG, B/ Sony ATV

Songs 1, BNt Boy Music, B Gt Teach Ben
The Shi Universal, Inc. B, HL, RBH 76

GOLD ON THE CEILING (Mcloore Mcleest Publishing,
BMI/Woxen Music Publishing, BM/Sweet Science,
ASCAP/Copyright Cantrol] H100 97

00D FEELING Vi O Sundy Misic ASCAP/E lss
Publishing, BMI/Sony/ATV Tunes LLC, ASCAP/Kas
arey Pulishing. ASCAP Oneiology Pl shing ASCA/
Prescrption Survcg LLC, ASCAP/Breyen Isaac, BMI/Arash
Pourcur, M Coppigh Conteo NI Blkunnd Musi

o
=

iblishing Corp., BMI/Pat 4 Me Music,
A CAP/WE Mu!l: Corp., ASCAP/\mal\l Music, BMI),

IWAHNA BE THAT FEELING (Black To Black Sungs BMI/
ole, BMI/Melissa’s Maney Music Publishing, ASCAP/Get
A Lnad Of This Music, ASCAP/WB Music Corp., ASCAF],

IWDN'I' EI\IE UP (Gao Eyed Music, ASCAP/Great Hooks
Music, ASCAP/No BS Publishing, ASCAP) H100 26

JINGALIN (Ludacris Warldwide Publishing, Inc., ASCAP/
EMI April Music, Inc., ASCAP/Viva Panamia, ASCAP/GloJoe
Music Inc., BMI/Sony/ATV Tunes LLC, ASCAP/Two Works,

?
Corp, BMI/Sangs Of Uriversal, Inc., BMI, HL, RBH 78

JUST WANNA ROCK ' ROLL (Big Red Toe, BI/Amarilo
Sy Songe Nl Laud Songs, ASCAP gl
Songs, ASCAPI CS

(KISSED YOU] GOOD NIGHT (Gossin Publishing, ASCAP/
Gloﬁu%ugs Music, ASCAP/Lunalight Music, ASCAP) CS.
11;

UI‘& CUMBIA TRIBALERA (Topazio Musical Corporation,

LA I'IE L)A MAQLA SUERTE (Warner/Chappell Mexico,

U\ DIABLA (anmba Music, Inc., ASCAP/Palabras De
Romeo, ASC

CA (El MI Apnl Music, Inc ASCAP/EMI Musical

Mexico S.A. de C.V., SACM) LT 12

LAS COSAS PEQUENAS (Wamer -Tamerlane Publishing
Corp., BMI/Sangs Of Top Stop Music Publishing. BMI) LT 10

LOVE (Universal Music - Z Tunes LLC., ASCAP/Pen n

owntown Music Publishing LLC, ASCAP),

LEAVE YOU ALONE (Young Jeezy Music Inc., e
Blackwood Music Inc., BM1/Copyright Control/Uniersal
Music-Z Tunes LLC., ASCAP/Pen In The Ground Publishing,
ASCAP Cosmi Ecoe PubiingCampary, BV AN/

LEVME SEE lJlmlpuh Misi, B/ EM Blckwood Musi
. B0yt eats B e ViadeLC.
Sorgs Of Kobalt Music Publishing America, Inc., M el
Made Music LLC, ASCAP/Kobalt usmhnsmg Aneica,
I, ASCAP/URY s ASCAP/EN A s,
CAP/E, ASCAP Wit Camp Muse, ASCAP Sory/
A TincoLLE ASCARIA Ao ot s ASCAPA Bl
L Once, Bt Gold P, BM/Sony ATV
s LLC, BMIWarner-Tamerlane Publishing Corp., BMI),
AMP/HL H10080; RBH &

S 60 (EMI Apri Music Inc., ASCAP/EMI Music Publish-
mq Ltd, MCPS/EMI Music Publishing Ld, PRS/Pen In The
SmundPulsting, ASCAPUnversa Musc 2 Tne LG,

LET'S TALK (Not Listed) RBH 70
LIGHTS (Sony/ATV Music Publishing (UK), PRS/Sony/ATV
TanesLLC ASCAP Gl Tlnt b, RS Vo rd
Music Publishing Lid, PRS/BME Rights Management (UK),
JJrEnis Platinum Songs, B, 1 5

DOWN LOW (Bei Mazjor Music, BM/Juaquin-
marpnurpunusnmg 'ASCAP/WB Music Corp., ASCAP).

(Nanna Ewndvs Hilmarsdottir, BMI/Raqnar
Thurhallssur\ BMI/Sony/ATV Sangs LLC, BMI), HL, H10079
LLAMADA DE MI EX (Arpa Musical, LLC, BMI/Ferca
Publishing, BMI) LT 5
LLUEVE (Good-i Publsihing, BMI) LT 42

LO QUE PIENSO DE TI (Andaluz Music, BMI/Dulce Maria
Music, SESAC) LT 16
LOTUS FLOWER BOMB (W8 Music Corp., ASCAP/Dead

Stock Music, BMI/Jerrin Howard, BMI/MJ Publishing,
APy T The Chitishing SESAU o Pumsmnq
ASCACP), A

LoV EAwnMAmNmusx ABH 92

LOVE ONTOR (G don Musi, e ASCAP/E Doy
Fublsing, ASCAF/2062 Musk b, ASCAFANE
Music Corp., ASCAP/DLJ Songs, ASCAP/Downtown Music
Pbising LLC, ASCAPL AN R 17

LOVE THIS LIFE (Domani And Ya Majesty's Music, ASCAP/
WB Music Gorn., ASCAP Lamar Edwerds Music Fblishig,
ASCAP/Late 80's Music, ASCAP/Westside Independent
Publishing, ASCAP/Larrance Dopson Music, ASCAP/Univer-
sal Music Corporation, ASCAP/Northridge Music Company,

Inc., BMI/EMI MIZEMI

H
GOOD GIRL (Carrie-Okie Music, BM\/EMI April Music, Inc.,
ASCAP/Sugar Glider Music, ASCAP/External Combustion
Music, ASCAP/Out Of The Taperoom, ASCAP/Songs Of
Southside Independent Music Publishing, L), AMP/HL,

CS 4, H100 27
GUY'S GIRL (Red Vinyl, BMI/StyleSonic Music, BMI/EMI

Blackwood Music Inc., BMI/Songs of StyleSonic, SESAC/
Nflég; [:’ISW, SESAC/Melvin's Bullets Music, SESAC),

HARD TO LOVE (Mike Curb Music, BMI/Dandon Ranch

Go to www.billboard.biz for complete chart data

), AMP/HL,
LOVIN' YOU IS FUN (Sony/ATV Tree Publishing Company,
Tunes, BMY/Love Monkey Music, B,
HL 0323
LOVUMBA PRESTIGE) Lo Canrs Publsing, ASCAP)

MAMA PROUD (Antonio Lapez Mouring Publishing Desig-
nee, ASCAP/Ray Jr Pumlshmg ASCAP/Starship Trooper
Entertainment, ASCAP) RB!

MARCHATE (Luna Negra Mus\c Publishing, BMI/Bello
Musrcal Ed\lanal S.C., BMI/JA International Publishing,

ME ENAMnRAlPeevmuslc I, Ltd., BMI/Songs Of Cama-
leon, BMI) LT

A

EL MEJOR PERFUME (Luimon Music LLC, BV Universal
Music -Careers, BI/Apa House Niusic, BMI/Sinaloa
Music, LLC, BMI) LT 1

MERCY (Please Gimme My Publishing nc., BMVEM]
Blackwood Music Inc., BMI/RLFG Music, ASCAP/FF To

o Plising LLC BMI/Nelghhumuuﬂ Pusha Publishing,

IMI/Sany/ATV Songs LLC, BMI/Ty Eops Music, ASCAR/
npyngmcmmlmnynex Wusic, ASCAP/The oty
otk ASCAP/inersal Polcram nemationglRulsh-

mg ASCAP/Dub Plam Music Publishing Ltd., ASCAP), HL,

WIDNIGHT CTY (1] Backvood Vi . Bl
Editions SARL, SACEM/Justin's Poite Music, ASCAS
Aeach Music Publishing,Inc., ASCAP/Morgan s M,
JASChPLHL Hi00es
MAN (Big Loud Songs, ASCAP/Extreme
o, ASCA st B e oA
Bummerman Music, ne, SESAC/In Lafa Lard Music, B/

ASCAP/WB Music Carp., ASCAF/MADMAX SOUND,

ASCAP/Fescrption S LLC. ASCAP/Kobal Musc Pt
Iing A, i, ASCAP Unveral e Coporation,
ASCae Ol xPubIlshmg 'ASCAP), AMP/HL, RBH 63

RIGHT BY ajuku Barbie Music, BMI/Money
Mack Music, BMJ/Son s 01 Unhrsal e, B Pt
BMI/Sony/ATV Songs LLC, BM)/Dat Damn Dean Music
BM/2412 Songs LLC, BN, HL, H100 81; ABH 32

RIOT (Ty Epps Miusic, ASCAP) REH 66

ELRUIDO (Sony ATV Music Publishing Holdings LLC,

AGE) LT 43
RUMOUR HAS IT (Universal-Sangs Of PolyGram Intera-
tional, BMI/Write 2 Live Publishing, ASCAP/Kabalt Music
Publishing America, Irc., ASCAP), AMP/HL, H100 33

-AP/Dead Stock Music,

Nicky Chinn Mgsslg LTD, ASCAP/Ten Te

Inc., AS(
MIOLVIDO (Arpa Musical, LLC, BMI) LT 23
MIRANDO AL CIELO (Roberto Tapia Publishing, BMI} LT 22
M1 SANTA (Mayimba Music, Inc., ASCAP/Palabras De
ASCAP) LT 29

Fomeo,
MISSIN’ YOU CRAZY (Bill Butler Music, BMI/EMI April
Music, Inc., ASCAP/Funky Merle Music, ASCAP/The

Snnn Fa‘gmy LLC, ASCAP/Golden Vault Music, ASCAP),

mss MY LOVE (Not Listed] RBH 99
THE MOTTO (Live Wit LLC, BMI/EMI Blackwood Music
nc. EMVWamev Tamerlane Publishing Corp, BMY/Brother
Publishing, BMI/Brother Bagz Publishing, SOCAN/
& A Lot Puhhshmg BMI), AP/HL, H100 24; RBH 20
MR Uneek Songs, ASCAP/Uriversal
o Cnrpuraucm ASCAP/Dat Damn Dean Music, BMI/
sic Corp., ASCAP/
mal C c, rett James Songs,
ASERG/A Mamdle Music, ASCAP) AMP/HL.CS 24
MR. WRONG (EMI Blackwood Music Inc., BMI/Jimipub
Music, BMVEMI Foray Music, SESAE/Rv:o Loels St
ARapper, SESAC/Hypnotic Beats, BMI/Rebel Made LLC,
BNIfongsOf Kobalt Music ublshing Amenca Inc., B/
Narner-Tamerlane Pubiting Corp., BMILive Wita L€,
1), AMP/HL, RBH 22
WUIER DE TODOS MUJER DE NADIE Andckiz Misi,
MI/Dulce Mavla Music, SESAC)LT 1
MY HOMIES STILL (Young Money Pubhshm Inc., BMI/
Wamar Tamerlanu Publishing Cor ,EM!/FF To Def Publish-
LLC, BMI/Run The Streets, ASCAP/Sarom Soundz,
Vi Prstige Woride, i AN H100 35, R 53

g%

NAME ON IT (Not Listed) RBH 68
NEON (Crazy Water Music, ASCAP/Kobalt Music Publishing
America, Inc., ASCAP/Want A Fresh One Music, ASCAP/
Black River Entertainment LLC, ASCAP/Unfai Entertain-

ment, ASCAP/BIMIS, ASCAP) CS 30
NEW TO THIS TOWN (Sony/ATV Tree Publishing Company,

MRl raric Soogs, B iane e ane P

ing Corp, BM)  Bad The Ugly Publishing,
BT e oo BN B Crgals Muse P
ing BN/ Orison i (e AMP/HL

EATH (Tark 1176 Music, ASCAP/WB M

M. ASCAN Gt U Pbising Desanee,
ASCAP/KNtacnificent, BMI/Sony/ATV Songs LLC, BMI/
Songs Of Universal, Inc., BMI/Klassic Lee Musi
Micah Powell Publshing Designee, ASCAP/Pu
Music, ASCAP/Lion's Share Entertainment, ASCAP), AMP/

HL, 36

NI*AS IN PARIS (Plezse Gimme My Publishing Inc. BMI/
EMI Blackwood Music Inc, BMI/EMI April Music, Inc,
ASCAP/Carter Boys Music, ASCAP/Hit Boy Music, BMI/U
G Teach Ben The St BM/Sargs 01 Unversa, c,
BMI/Paga George Music, BMI/Unichappell Mosic, Inc.,
ML AP P 4

NOBDY'S PERFECT (caruilin, BMISongs O Unver

. ASC/

BMI/Fatbread, SESAC/Nickel Muse: SESAC/Christopher

Darrel Hunt Publishing Designee, BMI/By The Chi

Publishing, SESAC/Goldie’s Playhouse Publishing, BMI),
77

'SAME DAMN TIME (Sonny Digital Music Group, BMI/
BangVillage 247 Publishing, LLC, BMVIWIng Music, Inc.,
<ians Moxmus s BN H100 9 14

EAM (MXM Music AB, BMI/KuhaQIMus«‘. Publlshlng
Amerlca Inc., ASCAP/U Musl:, ASCAP/EMI April
Music, Inc., ASCAP), HL, H100

SEN'IIM ENTOS ENCONTRAIJOS(ARYUMUS{C BMI)

SET FIRE TO THE RAIN (Universal-Songs Of PolyGram
International, EMI/Chrvsalrs Muslr: Ltd., PRS/Chrysalis
Sangs, BMI, AMP/H

SEXIFY (EMI April Muslc |nc ASCN’/MDVE Water From
N, ASCAP], HL, RBH 100

SEXY ANDIKNOW T 22 by Nl ASCAP Gt

lusic, ASCAF/Pam/ Rock Music, ASCAP/Hi Mom | Did
E‘TQECAQF/KDWX Music Pul:hshiug America, Inc., ASCAP]

SHADOW DAYS (Suny/ATV Tunes LLC, ASCAP/Specific
Harm Musm ASCAS H100 94

SIIA E MY (H KEﬂv Puhllshmg Inc., BMI/Universal

e s SN AP 33

SHININ ON ME (Wt O 55 Gl Mosic BV Ot
Music, BMI/Mike Curb Music, BMI/Sweet Hysteria Music,
BMI/Legends Of Magic Mustang Music, SESAD/Blg Lnud
Bucks, BMI/Songs u?StyTeSumc SESAC), Al

SHOW YOU HOW (W8 M. Music Corp, SESA /The Deans
List, Inc., SESAC/December First Puhhshing (Group, SESAC/
Hitco Music Publ\shmg BMI/Christopher Mathew Music,
BMI|, AMP, RBH 86

SIN RESPIRACION (Ideas Euwurlsessln:‘ BMI/Editora de

FEDI60 LA VERDAD Pt ik, BN 15
et Punishng, NI Prtect Loy Muse Publsh
D ASCAP Setastan dall Publishing, ASCAP| LT 9
SLIGHT WORK \WE Music Co. ASCAP Dead Stork
Music, BMI/Dlp\n Pubishing Desince, BMIFF To
Publghie, LC,BVSongs O Unversl, . ke

SI.DW DDWN {Not Listed) RBH 83
SNAP BACKS & TATT0OS (Nu World Era LLC, ASCAP/
Dracvz Fw’vst Pubgshigg ASCAP/Universal Music Carporation,
CALLED LIFE (Seananigan Music, ASCAP/an.s Three
Muslc, SDCAN/P irple Cape Music, BMI) CS 49
0D (Write 2 Live Publishing, ASCAP/Kobalt Music
Pub]rsl!mg America, Inc., ASCAP/Patriot Games Publishing,
/Acornman Music, ASCAP/Ham Squad Music, BMI/

Research, BMI/Downtown Music Publishing LLC, ASCAP)

THINK LIKE A MAN I Monay sk, ASCAPEM ot
Mosic, Inc., ASCAP/Dylan Boy Music LLC, ASCAP/Kobal
Music Publishing America, Inc., ASCAP/Pen In The o
Publishing, ASCAP/Universal Music - Z Songs, BMI/The
Fenmenshi, B/ Erc, ASCAP WritngCamp Msic
ASCAP/Sony/ATV s LLG. ASCAP/Ta Mot ASGA/2
mums LA nco BN s " Gold Puishng, S/

C, BM)/Warner-Tamerlane Publishing
e e BN Coliti P

TLTOIE e ravond Ur Expenenca Publishing, BMI/
Songs fUnveral, ., B Dghncs Mk SESAC/
Fesanar g Minagenent, SESAC asin s i
kg e ASCAPIOaIN Enicn Ex. P, ASCAPT
Toost Publishing, LLC, BMI/Warner-Tamerlane Publishing

Corp, BMI/Wiz Khlifa Publishing, B, AMP/HL. REH 38

TIL MY LAST DAY (Tunes Of Bigger Picture, ASCAP/Bigger
Picture Group, LLC, ASCAP/Big Machine Music, BMI/
Doublo Bl Ace Music, BNl Sper 8 Nusic, LC, BM/
EMI April Music, Inc., ASCAP/Songs Of Countrywood,

ASCAP), HL, CS 39
TIME IS LOVE (EMI Blackwood Music Inc., BMI/Little Dooey
BMI/Casa

chw ong
iother Managermen L, FS,TALPA MusicPublishing,
BUMAPiao Sangs, B/ SV Songs LG, B
Shapiro, Bemstein & Co., Inc., ASCAP/What A Publishing
410, SACEMTrr s, BMVEMI Music Pubishing
Ltd, PRS), L. H100 1
TONGUE TIED (W Misic Corp., ASCAP/Nkosi Sikelel
Afrika Music, ASCAP/Z850 Music, ASCAP), AMIP H100 64
TDNIGHT(BEST YOU EVER HAD) o Lagend Pilishng,
MY/BNIG Chirysals Music Publishing, BMYMJP Music,
et Publishing, BMI/Music Chef Publish-
i, BMLudors Wotdvad Pbisting. . ASCAP/E
April Music Inc., ASCAP), HL, i
700 CLOSE s Gt SN Warr-Tamerns ubs
1 Corg BN Lnvosa ol Gram tetonal Al
ing, ASCAP), AMP/HL_ H100 7
700 600D 10 BETRUE (b St s SOCAN/Bug
Music, ASCAP/Music OF Windswept, ASCAP/BMG Ciysa-
Ts, ASCAP/Songs OF Southside Independent Music Publish-
ing, L/Reylene Music, ASCAP/Songs Of Universal, nc.,
BMI/Songs From The Engine Room, BMI), AMP/HL, CS 42
TOUCH (Hause Of Sea Gayle Music, ASCAP/Ltle Mojo
Wusic, ASCAP Pty D Toug, ASCAP/WB Musi
Corp,, ASCAP), AMP, C:
TOUCHN YOU (eI Fuvav s, SESAC e Love s il
‘ARapper, SESAC/Warner-Tamerane Publishing Corp.,
BMCourtey Madison Musi, BVIA Blunts LAt Orce,
BMVEM Blackwood Music In., BV, AMP/HL, RBH 24
TURN UP THE MUSIC {Songs 0 Universal, Inc., BMI/
Culture Beyond Ur Experience Publishing, BMI/T And Me
Music Publishing, ASCAP/Universal Music - MGB Songs.
ASOAP Uneta i Comortr, ASCAP/Deaman 16
ic, BM/EMI Blackwood Music nc., BM)/Fuego Songs
P\mhsmng SESAC/Sidney Michael Music, ASCAP/inter-
rtona iy s, ASCAP Terancs Cols Puliing

Designee, ASCAP), AMP/HL, H100 89
TU VENENO (M awmhaMusm Inc., ASCAP/D AM. Produc-
tions Publising, AST

TWERK IT (Not Listed) RBH 73

UN HOMBRE NORMAL (Apa Musical, LLC, BMI) LT 4

Songs OF Universal, Inc., BMI/Shady Music IC,

BN, AMP/HL, H100 81

SOMEBODY THAT | USED TO KNOW (Op Sfop Songs
Ltd, APRA/Kobalt Music Servies Australia Pty Ltd,

APRA/Kobalt Music Publishing America, Inc., ASCAP],

AMP, H100 2
SOME NIGHTS (WB Muslc Corp., ASCAP/FBR Music,
P/

3, e o )
Todd Niayfiod Publishin amn, AMP/HL HI00 73: RBH 4
'NO CHURCH IN THE W% se Gimme My Publishing
Inc., BMI/EMI Blackwood Muslc Inc., BMI/EMI April Music,
Inc., ASCAP/Carter Boys Music, ASCAP/Bmken Locks.
Publishing, BMU/Intersong-US.A,, Inc., ASCAP/Songs
Universal, Inc., BMI/Papa George Music, BMI/Bug Music,
Inc., BMVHeaVeﬂs Research, BMI/2082 Music Publishing,
orp., ASCAP/Blue Mountain Music
L, ASCAFICaﬂ\uﬂnes Peak Music, BMI/Umvars 1 Music
- MGB Songs, ASCAP/Dynatane Pubishing Corny
BMI/E.G. Music Publishing Ltd., ASCAP), AMP/HL HBH 90
INO HURRY (Weimerhound ‘Music, BMI/L* Dub Music, BMI/
Angehka Musv: BMI/Warner-Tamerlane Publlshmg Corp.,
MI/Eldorotto Music Publishing, BMI), AMP, CS 7; Hmﬂ 63
uu LE(Ty Epps Music, ASCAP/Live Wite LLC, BN/
Blackwood Music Inc., BMI/Squ\ds From Eardrumme(s
ASCAP), HL. H100 67, Rl
NOTHING ON YOU (ot 12761 55

"THE ONE THAT GOT AWAY (EMI Blackwood Music.
Inc., BMI/String Stretcher Music, BMI/Universal Music -
Careers, BMI/Shiitake Maki Publishing, BMI/Vibe Room
Mus)lc EMVJImhalaya Music, BMI/BP Administration,

ONETHIHE (Raml Productions, ASCAP/Kobalt Music
Publishing America, Inc., ASCAP/Air Chrysalis Scandi-
navia, AS%AP/BMG/C\Wsahs Scandmsvm, STIM/EMI
Auill Musw: Inc., ASCAP/Mr. Kanani Songs, ASCAP),

OVEK lSDnv/ATV Cross Keys Music Fuhllsmr\g ASCAP/
Touch My Music Inc., BMI), HL, CS 19

PPARA TI SOLITA (LGA Music Publishing, BMI/Arpa Musical,
LLC, BMI) LT 41

PPART OF ME (When I'm Rich You'll Be My Bitch, ASCAP/
'WB Music Corp., ASCAP/K asz Money Publishing, ASCAP/
Kuba\l Music Publishing America, Inc., ASCAP/Marat
ASCA inie McKee Music, BMVSﬂ»gs 0of Knhal( Mus:c
Publlsmng America, Inc., BMI/Wheva Da Kasz At, BMI/CYP
TWﬂ Puhllshlng BN, AMP, H100 31

UI] 4 K ANTHEM (Party Rock Music, ASCAP}

L PASADO ES PASADO (Aol Msic, B/t Music
Publlsmngln: BMI) LT
P S s, Bl Mose -Caoers,
ot B . B et B o BNy
ha Cha, BM)/Lotzah Bals Soup, BMI/E A R Entertainment
D, ASCAP/BME Ruby Songs, ASCAP/MXM Music AB,
M/ Songs Of Kobalt Music lshing Americ, . B
e Tangrang bl Cop. B2 Kialfs
ol I AVPTHL H100
PONTOON M oo Mt . BMI Wk,
BN etz e o BMI/Barrytones, BMI), HL,
S 36 H100 51
POSTCARD FROM PARIS (Pearfieather Publshing, BMI/
Famdamily Music, BMIWhen | Ga To The Moon Music,
I/Rio Bravo Music, Inc., BMY/As You Wish Music,
At In The Fodder Music, BMI/Sunshing Terrace
usic, BMI/Bug Music, nc., BMI/ArtHouse, BV, AMP
Nt
ME (Tappy Whyte's Music, LLC, BMI/Songs Of
iversl, Ic. VFAZE 2 Masic BM/Antonio Don's
uzkk, ASCAP/EMI April Music ., ASCAP/Christopher
‘HV{“‘SSS Muse, B Songs OF Wit Paic, BV

PUT IT DOWN (Galassi Foreign Floss Publishing, Inc., BMI/
Team S Dot Publishing, BM|;SDI|§S Of Universal, Inc., BMI/
m Jointz Music, BMI/Culture Beyond Ur Exneﬂence
Publlsﬁ!mg, BMI), HL, RBH 74

szoosd

(QUE PENSABAS? (Ferca Publishing, BMI) LT 49
QUIERD CREER Waney Chapl Wenco, SACM Wherss
My Cut Fublishing, ASCAP) LT

RAY BANDS (Ham Squad Music, BMI/Songs Of Universal,
Inc., BMI/Shady Music Publishing, LLC, BMI/Jamieson
Xavier Jones Publishis UEs!gnee BMI, HL, RBH 93

‘THE RECIPE (Not Listed) ﬂﬂ

REFILL (Ellevision Music Fuhluhmg, BMI/SDIE/AW Sungs
LLC, BMI/Private Stock Entertainment, LLC,

Universal, Inc., BMI/C mpszav Mus\c, ASCAP/EMI Apﬂl
usic, nc., ASCAP) ) RBH 12

RIDE LIKE THAT (Por Hn se Music Puhl\shmg‘ BMI/

JMIKEMUSIC, ASCAP/Aﬂisi Publishing Group West,

igh Art, ASCAP/Shira

Lot ot Tk AN Ao e SN
ST Songs UG B, AN/, HID0 47

SOMETHIN' TRUCK (Music Of Stage Three, B/
Sangs OF S, BN Through Music, BMi/Songs
From The Couc BM)

SOMETHING T0 DO WITH MY HANDS (EN! Blackviood
s e, et 1 T s sk, B
0f Sea Gayle Music, BV oty By Mo, Moo

lew Son OF A Miner Songs,

S0 YOU DON'T HAVE TO LOVE ME ANYMORE (Aligity
Den Music, BMI/Dean-Pamell Music, BMI/Acme Nashville.
M Wrgtons Maic M/ Words & Muse, B S 28

SPRINGSTEEN (Sony/ATV Tree Publishing Company, BMI
Sinnerlina Music, BM|/Purple Cape Music, BMI/ole, By
Bug Music, Inc., BMI/Mammaw’s Combread Music, BMI),
AMP/HL CS 1; H100 20

SQUARES OUT YOUR CIRCLE (Rock BDB Music Publish-
ing, Inc.. BMI/Nayvadius Maximus Mosic, BMi/Waynee
Baynee Music, BM) RBH 81

‘THE STARS (1 am PURE Publishing, ASCAP] RBH 87

STARSHIPS (Harajuku Barbie Music, BMI/Money Mack

usic, BMI/Songs Of Universal,inc, BMI/Sangs Of
edOrne, BMI/Sony/ATV Songs (LC, BMI/2101 Songs,

B Warner-Tamerlane Publishing Corp., BMI), AMP/HL,

HI006; LT 26

STAY (6ibson And Gibson Music Publishing, ASCAP/

Dty Mo Pulsing, ASCA ST Sogs

LLC, BMI/City Sky Music, BMI/Food & Yo Soul Music,

CAP/Christopher Lacy Publishing Designee, ASCAP/
Songs B Unveral i, BMBayn Bt i .

AMP/HL, RBH

STILL HERE (Culbertson Music, ASCAP/Universal Music
Corporation, ASCAP/Uncle Buddie’s Music, Inc., ASCAP/
Llftggil%ile Songs Inc., ASCAP/VSG Tunes, ASCAP),

STRIP Songs O Univesal, o, BVl Boyond Lt
Experience Publishing, EMI/KNecnificent, BMY/AI
Stueat Publshing, ASCAP/Notting Dale Songs Inc e
Lonalistic it ASCAPWest Cogst Livin Publhing,

Pz Vs Corgaaton ASCA? s

Music Publshing, BMI), AMS 31

STRONGER WEAT DOFAT AL Y00 sl Misc
Pulishing MGB Scandinavia AB, STIM/Sany/ATV Music
Pubishing Scaninavi AB, STV erict tom Muse
Goup ABSTIMSony/ATV S LC, BMIVENIG
Songs, ASCAP/Kurstin Music, ASCAP/EMI April i,
in. ASCAP/S ATV Sounde1C, SESAC vl
Music - Careers, BMI), AMP/HL, Hi

SWEET LoV (it Boyond UlExpanencePuhhshmg
EMSongs O Unversa), e, BN Cont et i T
Shih, BMI/Jasans Lyics, SESAC/Reach Music Tun
SESAG/Eveytim You Hear My Musi LG, ASCAP/
Carteygee Muse Plhng, SESAG UnvalTnes,
SESAL/One an And A Pen ubish, ASCAPL L.

UP! (Sudan hing Designee,
Music LLC, BMI]H!DD 76; RBH 15

'WANTED (Sun%c Of Universal, Inc.,, BMI/Songs From The
Ah%ma Room, Ml/Haupy Little Man Publishing, BMI),
IPHL, CS 25; H100 61

'WANTED YOU MORE (Warner-Tamerlane Publshing Corp,
BMJ/DWHaywood Music, BMYRADIOBULLETSPublishing,
BMV/EI Foray Music, SESAC/Hillary Dawn Songs, SESAC/
Songs To Make Out To, ASCAP/Christina Marie Music,
BMV/Ebug Publishing, ASCAP/DnnaIsnn Songs, ASCAP/
Sussman & Associates, ASCAP), AMP/HL, CS 29

wmn OWER TOWN [Suny/ATV T Publishing Com-

BV O SeaGato usic. ASCAPMike G
R, BV ANTHL, GS 46

WAY T00 COLD (e Gimna Wy Puishing . B/
EMI Blackwood Music Inc., BMI/Hit-Boy Music. BMI/U
Can't Teach Bien The Shh, BMI/Songs Of Universal,

Inc., BMI/Sony/ATV Tunes LLC, ASCAP/LL Cool J Misic,
ASCAF/Umvsrsa\ s Costaton ASCAFL L Pl

WE ARE YOUNG (Bzarvon Music, ASCAP/Rou
ASCAP/Shwa LeeLowenceFick s, M) nny/A
s LLC BNy Above Msic, B, ANPHL 1004

UND LOVE (EN| A Muslr. I, ASCAE/H i
e Fulsting L MCPS/EM

'WE RUN THE NIEHT (12 Stones, ARPA/UMPG Australia,
ARrMUnNErSaI—SMgs Of PolyGram International, BMI),

MAKES YOU BEAUTIFUL (Rami Productions,
ASCAP/KuhaK Music Publishing America, Inc., ASCAP/
BMG Chrysalis, ASCAP/EMI Anogl Music, Inc., ASCAP/MV

olanan Songs ASCAS 5
Wi CnyMusvc Inc., BMI/Nottingham
Hill BV} RBH
WHERE HAVE YOU BEEN (02 D D Masic 01/
Songs Of Universal, Inc., BMI/Kasz Maney Publishing,
ASCAPJE Ap Music Inc., ASCAP/Oneirology Publish-
0, ASCAP PecrtonSongs I, ASCAP Unicappel
Nisi, . BN, ANPHL H1008
WHY (Ntary J. Bige Music, ASCAR v Music Corpo-
ation, ASCAP/Dave Young Publishing Designee, BMI/EMI
Hackuood Music b, BMVE, Hutson Music LG, B/
(Bl LAt O B, H
A ik P oo s, SESAG/Songs
it Puhllshmu SESAC/Tunes of R&T Direct, SESAC/
Faor & o Musc Al LLC ASCAP/E i
Music, Inc., ASCAP/Sugar Glider Music, ASCAP/Exteral
Combustin Muse, ASEAP/Out Of The aperoom. ASCAP/
S O St ndapendont Music tisng L
AMP/HL, CS 17; H100 74
WIDE AWAKE (1011 Youl By Bich, ASCAPY
WB Music Corp., ASCAP/Ke:

;4

America, Inc., BMI/Bont Sic, ere Da
Kasz AL BMI/CYP Two Puhllshmg, BMI/Oneirology Publish-

'/Prescription Songs, LLC., ASCAP/KnbaIt Music
Puhl\shmg America, Inc., ASCAP), AMF

lail On Sundav Music, ASCAP/E CJ
Publ\shmg BMI USONV/ATVTunss LLC, ASCAP/Artist
Publishing Group West, ASCAP/WB Music Corp., ASCAP/
EM\ Blackwood Music Inc., BMVUNVErsaI Music Publish-
ing MGB Scandinavia AB, STIM/Songs Of Universal, I,

EM\/Amsl Publishing Group East, SE \C/WB.M. Music

AC/Jackpot Since 1804 Publishing, BMI/Nanat,

TAKE CARE (Mayor & Mosgs LLC, SOC
Puhhshmg America, Inc., ASCAP/Live Write LLC, BM
tis Music Evuu BMI/Sony/ATV Ms\odv, BMI/
Umversal PolyGram lnlema\lmal Publishing, ASCAP/
Roncesvalles Music Publishing, ASCAP/Anthony Palman
Puhhsl\mg Designee, ASACP/WB Music Corp., ASCAP/lza
Music, BMI), MP/HL H100 25; RBH 47
TAKE 710 THE HEAD (oey Viack si, ol
Kiald Pushng, B Songe O Unversel I
YRP Music Publishing, BMI/Warner-| Tamenane Puhllshm@
Corp., BMI/4 Blunts Lit At Once, BMI/EMI Blackwood
Musi In., BMi/Cultre Beyond U Experionce Publishing,
BM!/Hava]uku Hartue Musm BMVTra: N Field Entertain-
nt LLC, ASCAP/WB Musi ASCAP/T he Fra(emvlv
Muslc roup, BMI/Nllmbers Dm tlie, LLC, BMI/S:
ngg?llMuslc Publishing America, Tinc., BMI), AMP/HL

THANK YU (Te-Bass Publishing Inc., BMI/EMI Blackwood
Music Inc., BMI/Byefal Productions fnc, ASCAP/Sony/ATV
Harmony, ASCAP/Altino Music Inc., BNl Wonda Songs
Inc., BMIIC Champion Publishing, BMI/Nettwerk Songs
Putlishing Lt , {0y A, SR BV e
it e, ASCAPL L B 27

'S WHY | PRAY (Sony/ATV Cross Keys Music Publish-
mg S ASCAP Danele Lot Publishing Company, ASCAP/
Southside Independent Music Publishing, LLC, BM/
internal Combustion Music, BMI/Kickin Grids Music, BMI/
Wit iy To M Vs, By Songs O Ul e

THINGS YOU CAN'T DO IN A CAR (Hull To Pay, BAIYDffer
You Cateuse use, BNk fives Bttt
LLC, BMI) CS

THINKIN BOUT You (Bug Music, Inc. BMI/Heavens

ES)
BMVAms( 101 Puhlbshlng Gmun BMI/WamerTameHanE
Publ»sbmg orp., BMI), AMI
THE WIND (Weimerhound MUS!D BMJ/LN Dub Music, BMI/
w"?'ellka Music, BMI/Southern Ground, BMI) CS 27
'0U (My Diet Starts Tomorrow, Inc., BMI/Scngs
Of Universal, Inc., BMI/Soundz Like Water, BMI/Under
East Songs, BMi/Sounds Of Angels, BMI/You Caanaazh
Bein' The Shhh, BM(/Th: Circle’s Full, BMI/Nuns With
Attitudes, BMI, HL, RBH 97
'WOBBLE lEmpnwErEd Tn Prosper, ASCAP/Croomstacular
lusic, BMI/EMI Blackwood Music Inc., BMI/Bionic Bev
iblishing Designee, BMI/PMHI Music Inc., ASCAP/Young
logul Entertainment Publishing, BMI), HL, RBH 95
'WORK HARD, PLAY HARD (PGH Sound Put ubl \ww,
ASCAP/WB Music Corp., ASCAF/Maﬂa Ball Music, BMI/
Where Da Kasz At, BMI/EMI Blackwood Music Inc., BMI
EMI April Music, Inc., ASCAP), AMF/HL, H100 29; RBH 34

<=

ME CANSE le Listed) LT 47
10 SOY UN MONSTRUO (Universal-| Mus\ca Unica

ﬁlbl»shmgr BMVSH"V/ATV S\mgs LLC, BMI)LT.

A{ LIKE I DO (Warner-| Tamerlane

Publishing Cum BMVIndlana Angel Muslc BMI/Songs of
Jim McCormick, BMI), AMP, CS 3:

'YOU'RE ON MY MIND (Sungs of Umversal Inc., BMI/
'}_(‘im;;;‘w gung Chest, BMI/Uncle Chest, ASCAP), AMP/

'YOU STILL GOT IT {Pickwick Landing Songs, ASCAP/
Big Loud Songs, ASCAP/Brett Jones Music, ASCAP),
AMP, CS 50
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TURNTABLE

Send submissions to: exec@billboard.com

RECORD COMPANIES: Universal Music Group promotes
Michael Seltzer to senior VP of business and legal affairs for
East Coast labels. He was senior VP of business and legal
affairs at Island Def Jam Music Group.

Fader Label names Michael Plen executive VP of marketing,
licensing and promotion. He was executive VP of marketing at
Shangri-La Music.

OWSLA names Blaise DeAngelo label manager. He was
director of artist relations at Grooveshark.

Universal Music Group International names Randall
Abrahams managing director in South Africa. He was CEO of
the South African Music Awards.

Sony Music Nashville appoints Alaina Vehec director of
digital sales. She was associate director.

F -
it
oA - ot
ABRAHAMS VEHEC RIVERA DONOVAN

PUBLISHING: Universal Music Publishing Group promotes
Jessica Rivera to senior VP/co-head of East Coast operations.
She was VP of creative, urban music for the East Coast.

MANAGEMENT: Stiefel Entertainment promotes Lotus
Donovan to VP of artist relations. She was project manager.
Mick Management promotes longtime manager Jonathan
Eshak to GM. Eshak, who manages the Walkmen, White Denim,
Real Estate and Brett Dennen, has been with the company for
nearly 10 years, working with founder Michael McDonald.

RELATED FIELDS: Condé Nast Entertainment Group taps
Fred Santarpia as executive VP/chief digital officer. He was a
founding partner and GM of Vevo.

—Edited by Mitchell Peters

WORKS

WELL DUNN AIMS TO BOOST INTERNSHIPS
Before her death last summer, 23-year-old Emily Dunn was
laying the groundwork for a career in the music industry.
Justafter graduating high school she volunteered at Bonna-
roo and later landed a job with festival co-producer Superfly
Presents. She died Aug. 19 after being struck by a vehicle in
San Francisco.

To honor Dunn’s memory, a number of music companies
have come together to launch Well Dunn (welldunn.org), a
program to support young professionals in search of intern-
ships and careers in the entertainment business.

“Emily was a really special person in our world,” Superfly
partner Rick Farman says. “The idea was also to help people
who had taken similar paths.”

Well Dunn hopes to provide 10 internshipsin 2012, as well
as scholarships in the coming years. Bonnaroo organizers
are donating a percentage of their guest charity donation to
fund the program. Various department heads at the festival
will nominate the first pool of interns, Farman says.

“Say you run the visual design department here and you
have avolunteer helping out for a few days, and they’ve really
done a good job,” he says. “You'd fill out a nomination form
and send that in to the Well Dunn board.”

In addition to Superfly, the companies that have agreed to
provideinternshipsare A.C. Entertainment, Big Hassle Media,
CID Entertainment, Cloud 9 Adventures, JamBase, Life Is
Good, Red Light Management, Relix and Suite Treatments.

Farman hopes that “all of the top companies in our in-
dustry will jump onboard,” he says. “We’ll really create a
platform for fostering great young talent in the business.”

—Mitchell Peters

Music man AL SCHMITT (center) gets
his first look at the Billboard special
(June 16) celebrating the engineer/
producer’s five decades of Grammy
hits. Accompanying Schmittin a
quick peek are Capitol Studios VP
GREG PARKIN and senior director/
manager PAULA SALVATORE.

PHOTO: AKI KANEKO

cinched two buckle
awards—for video of the year (her third in that
category) and collaborative video of the year
with Brad Paisley—during the 2012 CMT Music
Awards in Nashville on June 6. Congratulating
Underwood are CMT president BRIAN PHILIPS
(left) and Viacom president/CEO PHILIPPE

DAUMAN. pHOTO: RICK DIAMOND/WIREIMAGE.COM

VP of A&R

JASON WINBORNE (center) and music

industry veteran/First Family Films CEO
TONY MERCEDES (right) were among the fans who
witnessed Hangtime Entertainment rapper MIKE
WEST’S recent headlining debut at Hollywood'’s
Whisky a Go Go. West's latest single is “Till the
Morning Rise” featuring Urban Mystic.

PHOTO: @ELLDACYCOEABS/BENEATH THE SURFACE

packed Santos

Party House in New York to hear Aftermath/

Interscope rapper KENDRICK LAMAR launch
the concert series Social Sounds (June 4), presented
by Vevo and HTC One. After performing songs from
his upcoming album Mad City, Lamar (center)
chills out with Vevo VP of talent LORI TEIG and
director of music programming and label relations
JP EVANGELISTA.

PHOTO! NEILSON BARNARD, GETTY/WIREIMAGE
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Apollo Theater chairman of the
board pick PARsONS (left) and LIONEL
RICHIE (right) put a different spin Ame a

on the phrase “hearty handclasp” at b A one

the Harlem venue’s seventh annual ” o S}
spring gala benefit concert (June

4). Joining in the merriment are
O’Jays member EDDIE LEVERT and
Apollo Theater Foundation president
JONELLE PROCOPE. Richie and the late
Etta James were inducted into the
Apollo Legends Hall of Fame

that evening. The benefit raised $1.2
million for the Apollo’s education and
community engagement programs.

PHOTO: SHAHAR AZRAN/WIREIMAGE

MIRANDA LAMBERT has

officially surpassed 1 million
Twitter followers, as evidenced
by a plague presented before
her recent Country Music Assn.
Music Festival concert by Sony
Music Nashville chairman/CEQ
GARY OVERTON (left) and
manager of digital marketing
Congratulations COPELAND ISAACSON.
*Miranda_Lambert - - 7 PHOTO: BLU SANDERS

on #O0neMillion
Twitter followers!

ELLIOT

GROFFMAN (center)
introduces Crowdsurge co-
founder MATT JONES (right) to
Billboard executive director of
content and programming for
touring and live entertainment
RAY WADDELL at a backstage
barbecue on June 9 during
Bonnaroo in Manchester, Tenn.

ROBI
“DRACO” ROSA (Ricky
Martin, Menudo) seals the
deal pictorially after signing
with SESAC. From left: SESAC
Latina VP of writer/publisher
relations J.J. CHENG, Rosa,
SESAC executive VP DENNIS
LORD, VP of writer/publisher
relations and West Coast
operations JAMES LEACH and
senior VP of writer/publisher
relations TREVOR GALE.

PHOTO: TEAL MOSS
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@ ‘LIGHTS’ DIGITAL SINGLE RELEASED IN THE U.S.
* First Week Sales (4,555)

Ist SOLD OUT U.S. TOUR BEGINS: INCLUDES SXSW & COACHELLA
PERFORMS AT THE ROYAL WEDDING

PERFORMS 'LIGHTS” ON SNL
* #130 Debut Hot Digital Songs (14,520)

2np U.S. TOUR BEGINS: PLAYS SOLD OUT TERMINAL 5 & LOLLAPALOOZA
‘LIGHTS" IMPACTS U.S. RADIO

'LIGHTS’ DEBUTS 39* HOT AC RADIO
* #105 Hot Digital Songs (14,242)

OPENS FOR KATY PERRY ON TOUR
PERFORMS ‘LIGHTS” ON LETTERMAN

‘LIGHTS’ DEBUTS AT TOP 40 RADIO
* #67 Hot Digital Songs (30,402)

2 WEEK U.S. RADIO PROMO TOUR BEGINS
PERFORMS ‘LIGHTS” ON ELLEN

‘LIGHTS' CERTIFIED PLATI
- #32 Hot Digi ngs (51,497)

ERS HOT AC cum AFTER

11.15.11
1.18.12
3.4.12

wLIElXOU,I;LAVE BEEN LIGHTING THE WAY“FOR OVER 16 MNTS

/ A - ....... L . k

v
, ®©201 Polydor Lid. (UK) under exclusive: Interscope Records in the USA. All rights reserved.
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Ah, the good old days — back when cruising was king and tweeting was strictly for the
birds. Back then, looking cool was hip. Nowadays, is a low 1.99% APR
auto loan from First Entertainment. There's no nickel-and-dime application fees
here either —some banks charge up to $60, we charge nada! Apply online 24/7 and
you may be eligible for immediate approval. New or used, it's okay with us — rates
for both, as low as 1.99% APR. And talk about true-blue commitment — with 100%
financing and terms up to 60 months, everyone's sure to think we’ve flipped over
each other. But listen Daddy-o, like all good things, this offer is here for a limited time.

gake the IM and finance with us. Did you know, it offen makes

more sense to take the manufacturer’s rebate over their insanely low interest rate? -

See how your payment is lower AND you pay less for the vehicle over the life of the
loan — talk about cool! Visit www.firstent.org, call 888.800.3328 or stop by a
«.branch now before this rate is history. “

*APR = Annual Percentage Rate. 1.99% APR is the preferred rate for new vehicles up to 60 months af.a monfhly payment of approximately $17.53 per §1,000 borrowed. Additional rates,
starfing as low as 2.49% APR, and terms may apply, call 888.800.3328 for defails. Rafe of 1.99% APR is for used (maximum age 6 years old) vehicles up fo 60 months at o monthly
payment of approximately $17.53 per $1,000 borrowed. Amount financed may not exceed the MSRP or 110% of the high Kelley Blue Book NADA value for new (100% for used), including
fax, license, GAP Insurance and Mechanical Breakdown Protection. Rales are subject o change without nofice. No additional discounts may be applied fo these rates. All loans subject fo
credit approval. Existing First Enferfainment aufo loans may not be refinanced under the ferms of this offer. Offer expires June 30, 2012. © 2012 First Enferiainment Credit Union / Redbeard

Everyone is eligible fo join. 888.800.3328 « www.firstent.org

nEATE (V5] 0% FINANCE CALCULATOR

$30,000.00
$2,000.00
$28,000.00
With Us
1.99% APR

Purchase Price:

Rebate:

$30,000.00
@ the Dealer
0% APR

Amount Financed:

Rate:

Term (months): 60 48
Monthly Payment: -~ $490.65 $625.00
Total Payments: $29,439.00  $30,000.00

s

= -
s . FIRST
:— CRED.IT :
An Alternative Way




