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THE BEAT STOPS

BY MIKE STERN

GAINING GROUND

Walkin
The Tal

Revenue, sound and reach are among
the reasons why spoken-word radio
has migrated to the FM dial

and startling, new trend

in radio: Spoken-word for-
mats including sports, talk
and all-news are migrating
from their traditional sites on
the AM band to reside on FM.
Among the factors fueling this

I t’s become a growing,

move are revenue concerns,
sound-quality issues, con-
tent ownership matters and,
perhaps most important, the
sheer size of the available au-
dience on the FM band, which
is far greater than AM.

The most recent illustration
of the trend was a decision by
Emmis Communications to
shut down 30-year adult R&B
station WRKS New York and
lease its 98.7 signal to ESPN
for an FM sports-talk outlet
(see story, opposite page). The
switch came as a surprise to
many, but it’s clearly a sign
of more major changeovers
to come.

“It’s like moving your store
from a small shopping center
to a big mall where there are
more people overall, includ-
ing more younger people and
more women,” says Jim Far-
ley, VP of news and program-
ming at Hubbard’s all-news
WTOP-FM Washington, D.C.
“It's a matter of location, loca-
tion, location.”

Initially an AM-only sta-

6 | BILLBOARD |

tion, WTOP added an FM si-
mulcast in 1997 to enhance
the station’s reach in an out-
lying area of the market not
covered by the weaker sig-
nal. Farley says the differ-
ence in demographics was
immediately apparent. “The
audience listening to the FM
was 10 years younger, with a
lot more women,” he recalls.
“It proved the case that talk
product on FM would attract
a fresh audience.”

ESPN has seen similar
results for its sports content
with FM affiliates across the
country. ESPN Audio senior
VP Mo Davenport says the
company saw an opportunity
for moving its programming
onto FM about five years ago,
when issues about digital
distribution and music li-
censing fees started to crop
up for FM radio.

Since then, the company
has added FM affiliates at a
fast pace, growing from 62 FM
stations in fall 2009 to a whop-
ping 138 today. With the ad-
dition of the New York station
through its recent leasing deal
with Emmis, ESPN program-
ming is now on FM outlets in
seven of the top 10 markets
and 12 of the top 30.

ESPN VP of integrated
media research Glenn Enoch

MAY 19, 2012

GIMME SHELTER

MUSICAL MOTIVATION

THAT’S A WRAP

| 15

compared AM and FM sports
station audiences, finding the
median FM sports listener’s
age is 40, five years younger
than its AM counterpart.
Those five years mark a sig-
nificant difference, especially
since many advertisers using
the medium specifically seek
ad buys that target the 25-54
demographic.

For markets rated by Arbi-
tron’s Portable People Meter
(PPM) methodology, Enoch
found 83 AM sports stations

and 25 FM outlets. Compar-
ing the ratings, the FM sta-
tions averaged more than
twice the listeners for the
AM stations. In 16 markets
where there are sports sta-
tions on both bands, the FM
station was the higher-rated
outlet in 11 of those markets.

The ratings success for spo-
ken-word formats in general,
and especially on FM, can be
traced to the unique content
offered, especially compared
with music stations that often

play the same songs that may
also be accessed from other

sources. “Music stations are
working with stuff anyone can
get on Pandora or their iPod,”
WTOP’s Farley says.

Aside from the important
ratings successes, there are
other financial benefits ac-
counting for talk station mi-
gration. Since WTOP went
from an AM/FM simulcast
to exclusively FM, not only is
the station perennially first or
second in its market for total

audience, butit’s also been the
top billing station in the coun-
try for two years running, ac-
cording to financial firm BIA/
Kelsey. And it has made that
achievement while operating
in the eighth-largest radio
market in the country.

Some of that success can be
attributed to consistent ratings,
but other factors also come
into play. “Being on FM is a
distinct advantage for sales,”
Farley says, explaining that ad
agency radio buyers “tend to

ILLUSTRATIONS BY PETER HOEY



be 20-somethings who don’t
even know what AM radio is.”

Another factor figuring
into the migration of talk
to FM is the distinct differ-
ence in sound quality, a cru-
cial factor for stations hoping
to hook audiences that grew
up with digital-quality sound
from iPods and other elec-
tronic devices.

Fred Jacobs of Detroit
area-based radio consulting
firm Jacobs Media says auto-
makers focusing on enhanc-
ing a consumer’s in-car ex-
perience “will tell you a big
part of their focus is consis-
tent sound quality across dif-
ferent sources. AM radio is
just inferior.”

In addition to working with
rock stations across the coun-
try, for the last 15 years Jacobs
has consulted NPR, which ar-
guably pioneered the concept
of programming spoken-word
content on FM stations.

The impact of these sta-
tions became more notice-
able to commercial broad-
casters when Arbitron began
using its PPM ratings ser-
vice. As a result, ratings

for noncommercial stations
were added to regular reports
alongside commercial sta-
tions when previously they
had only been available by
special request.

Jacobs points to KQED San
Francisco, WHYY Philadel-
phia and WBUR Boston as

Obviously, spoken-word
programming on FM doesn’t
necessarily mean the end of
music radio. In fact, Jacobs
thinks quite the opposite
could be true, and the growth
of talk FM may lead to better
overall music offerings.

“In many markets, too

L Bl 1
“FM is an advantage
for sales. Most ad agency
radio buyers are
20-somethings who don’t
even know what AM is.”

—JIM FARLEY, WTOP-FM,
WASHINGTON, D.C.

justa few public stations that
made a huge impact on their
local market.

“Public radio really led
the way for talk on FM,” Ja-
cobs says. “You can see the
impact public radio has on
mainstream ratings, and how
many stations have leader-
ship positions among 25- to
54-year-old adults.”

many music stations have
gone after the same listen-
ers,” Jacobs says. “This [AM-
to-FM migration] process is
healthy, because it will win-
now out the lame stations
that broadcasters haven’t
taken seriously. What we're
going to be left with are
fewer but better music sta-
tions than before.” .

The End Of AM?

Despite a rich heritage, the AM radio band
may soon be empty. With a whole new
generation streaming audio—and possi-
bly not even understanding the concept
of broadcast towers and transmitters—the
crackly mono sound of the AM band is be-
coming a true anachronism, and even the
long-term future of FM radio is considered

a little shaky.

Fred Jacobs of consulting firm Jacobs
Media says the problem really boils down

to demographics. “Most
young people don’t know
what AM is,” Jacobs says.
That isn’t just hyperbole,
according to Arbitron, the
company that’s long been
overseeing audience rat-
ings for radio. Arbitron re-
cently took a survey of 15
markets across the coun-
try and found that, on av-
erage, 65% of consumers
in those cities age 6 and
older listened exclusively
to FM and never even
tuned to the AM band.

Percentages varied across the markets,
of course. But even in a Midwestern city like
Chicago, where Tribune news-talk WGN and
CBS all-news WBBM-AM perennially land
near the top of the ratings, 56% of listen-
ers never tune to AM. In cities with younger,

more transient populations, percentages are
even higher. In Washington, D.C., for exam-
ple, 78% of listeners never tune to AM, and
the same holds true for Orlando, Fla. (76%)
and Phoenix (73%).

While Arbitron didn’t elaborate on the
ages of AM radio fans, it’s a fairly safe bet
that the majority of AM listening is being

driven by older audiences. This, of course,

begs the question: What will become of the
AM band if everyone stops listening?

Jim Farley, VP of news and
programming at Hubbard’s
all-news station WTOP
Washington, D.C., which suc-
cessfully migrated from an
AM station to the FM band,
says the future might include
highly specialized niche pro-
gramming focused on spe-
cific local business interests
or ethnic populations.

But perhaps the migra-
tion situation could lead to
a whole new renaissance
in broadcasting. Hopefully
it will “somehow usherina

new era of experimentation driven by fledg-
ling broadcasters who haven’t been able to
afford a frequency,” Jacobs says. “If you
lower the barrier to entry so anyone could
afford to buy a station, you never know
what could happen.”

—MS

Showing
Its Age

Adult R&B radio stations face
challenges from changes in
ratings system and audience tastes

henEmmisCom-
munications
changed the for-

mat of legendary adult R&B
WRKS (Kiss 98.7) New York
to sports talk, it came as a big
surprise to local listeners and
fans of the format nationwide.
But for industry insiders, the
move was indicative of a for-
mat facing new challenges.

“It’s a huge loss in terms of
reach and listenership,” says
Richard Nash, senior VP of
urban promotion for EMI/
Capitol Records. “Beyond the
industry, it’s a big loss for the
community and the listener.”

A number of factors prob-
ably played into Emmis’ deci-
sion, starting with Arbitron, the
company that provides radio rat-
ings, moving to the electronic
Personal People Meter (PPM)
system. “Recent changes in
the way radio ratings are mea-
sured made it very difficult for
us to find success with Kiss
FM,” Emmis chairman/CEO
Jeff Smulyan says.

The new system monitors lis-
tening on a minute-by-minute
Dasis. It replaced a paper diary in
which people recorded their lis-
tening habits by hand. The results
tend to show listeners punching
around more and spending less
time with individual stations. The
changeover has made it tough for
adult R&B outlets that tradition-
ally relied on a smaller but loyal
audience reporting long periods
of listening to generate ratings.

“I'm not surprised about the
change because of work I've
been doing with a number of
PPM markets,” says Doc Wyn-
ter, senior VP of urban program-
ming for Clear Channel Media
and Entertainment. “In cer-
tain markets now, you struggle
to have two or three urban sta-
tions in the top 10 [among adults
ages 25-54]. It’s totally different
from what we were accustomed
to with the diary.”

The format is also facing a
fundamental shift in audience

tastes. Wynter explains that the
format gained a foothold in the
"90s as older listeners looked for
a haven from the influx of hip-
hop and rap appearing on main-
stream R&B stations. Today, 20
years later, listeners have grown
up with hip-hop and don’t have
the same negative reaction. As
a result, adult R&B stations are
sharing more listening with
straight-ahead R&B outlets.

That mingling not only di-
lutes the audience, but it also
puts adult R&B programmers
in an interesting position when
selecting new music—they can
play either less-familiar tracks
from format-exclusive artists or
“a song that’s already been played
1,000 times on the mainstream
station that’s instantly popular
with the audience,” Wynter says.

The combination of losing a
station like WRKS and an in-
flux of mainstream titles onto
adult R&B playlists “makes the
format more competitive,” says
Michael Paran, president of
label/management company P
Music Group. “There are only so
many records we can get on the
chart at any given time. If there
were more stations and every-
thing was wide open, the music
could broaden out.”

For many artists, adult R&B
remains a viable option to sell
their music. The format “still
reaches an active consumer that
will purchase new music—even
anew artist,” Nash says. On the
adult R&B chart, “you’ll see a
wide variety of heritage artists
with long, storied careers next
to newcomers.”

In the long run, if program-
mers like Wynter remain in-
volved, the format will continue
to break new artists of its own.
“I think about it every week
when I look at my new music
category,” he says. “I could sim-
ply grab five songs from [the
mainstream R&t chart], but I
believe it’s important these art-
ists have an avenue to expose
their music.” —MS

MOBILE: For 24/7 news and analysis on your cellphone or
mobile device go to: mobile.billboard.biz.
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>>>LIVE NATION
Q1: TICKET SALES,
NET LOSS UP
Through April 30, Live
Nation concert ticket
sales are up 23% in
volume over the same
period in the prior year,
with North America up
25% and international
up 19%, according to fi-
nancial reports. Overall,
Live Nation Entertain-
ment, which includes the
concert division Ticket-
master and management
firm Front Line, reports a
2% revenue gain to $868
million and a net loss of
$70 million, up from a
loss of $54 million last
year.

>>>FRENCHKISS’
FIRST DISTRIB
DEALS

Frenchkiss, which an-
nounced the formation
of the Frenchkiss Label
Group earlier this year,
has revealed the first
nine labels that are join-
ing the fold: ATP Re-
cordings, Cavity Search,
Cult, God Mode, Holiday
Friends, JAXART, Pendu
Sound, Underwater Peo-
ples and White Iris. The
announcements follow
the company’s depar-
ture from Sony-owned
RED late last year to
fully join forces with the
Orchard.

>>>FACEBOOK
ANNOUNCES NEW
APP CENTER

On May 9, Facebook
announced a new App
Center on its Developer
Blog, which it describes
as a place to discover
social apps and a ve-
hicle for developers to
promote and build upon
their apps. The post,
written by Facebook
engineer Aaron Brady,
mentioned by name such
“great apps” as Draw
Something, Pinterest
and Spotify as examples
of apps Facebook’s 900
million users could dis-
cover in the center that’s
expected to launch in a
few weeks. The new area
will for the first time
allow developers to offer
paid apps, which will sell
for a flat fee. A mobile
version of the App Cen-
ter will also be launched.

Reporting by Jem
Aswad, Ray Waddell and
Billboard staff.



AdamYauch
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BY GAIL MITCHELL

he first rap album—Licensed to Ill—to hit
No. 1 on the Billboard 200. The first white
crossover act to bring rap to the suburbs.
Music video revolutionaries. Intrepid ex-
perimenters whose insightful lyrics and
ear-wallopping beats, coupled with skillful
sampling, knew no boundaries.

Beastie Boy Adam “MCA” Yauch'’s death on May 4 triggered a
torrent of tributes and stories about the groundbreaking group’s
impact and legacy. In the two full days of sales after Yauch’s pass-
ing, Beastie Boys’ albums collectively sold 55,000, up 1,235% from
4,000 the week previous, according to Nielsen SoundScan. All of
which propelled the trio’s seminal 1986 album, Licensed to Ill, to a
top 20 return (No. 18) on the Billboard 200.

“Their saving grace was that they were always unique,” says Bill
Adler, DefJam’s founding publicistwho worked with Beastie Boys dur-
ing their first run-in with success. “These were white guys in a black
idiom, which could beverydifficultthen. Butnothingaboutthem was
imitative. They weren't trying to be the white version of Grandmaster
Flash & the Furious Five. They had this very self-mocking sense of
humor thatdefined them as punk rockers and then as rappers.”

Paralleling Beasties Boys’ mainstream accomplishments, how-
ever, is another set of lesser-hyped achievements. Like being one of
the first major-label acts to refocus its sound and energy on DIY, im-
plementing practices thathave became standard today. Bringing LL
Cool J’s demo to Rick Rubin’s attention and co-signing early on such
rapactsas Public Enemy. Using hip-hoptoelevate humanitarianism
stateside and overseas. And at the center of it all was Yauch: rapper,
musician, video auteur and social activist.

“Adam must be remembered for all of the things he did out of
respect for the culture and humanity,” says Darrell McNeill, asso-
ciate producer of music programming for the Brooklyn Academy
of Music. “Hewas always championing the old-school guysin hip-
hop when the press ignored them—ask Run-D.M.C. He single-
handedly brought Bad Brains back from the brink of their own
self-implosion. He brought humanitarianism into hip-hop when
most cats were steady on their Elmer J. Fudd ‘mansion and a yacht
and a seven-year set before the repo man’ mission. Adam was one
of the good guys, straight up.”

Uponlearningof Yauch’s death, Public Enemy’s Chuck D noted
inastatement, “Adam and the Boys putus on our firsttour 25 years
and 79 tours ago. They were essential to our beginning, middle
and today. Adam especially was unbelievable in our support from
then 'til now.” Chuck D and former Def Jam rapper LL Cool | in-
ducted Beastie Boys into the Rock and Roll Hall of Fame on April
14. Owing to Yauch’s failing health, he wasn’table to join Ad-Rock
and Mike D at the ceremony.

“Adam was incredibly sweet and the most sensitive artist; I
was always inspired by his work,” Def Jam co-founder Russell
Simmons said.

Born in Brooklyn on Aug. 5, 1964, Yauch co-founded Beastie
Boys—Boys Entering Anarchistic States Towards Internal Excel-
lence—in 1979 withbandmates John Berry, Michael Diamond (Mike
D) and Kate Schellenbach. The then-hardcore punk band rehearsed
in Yauch’s parents’ house in Brooklyn and opened for such acts as
Bad Brains and the Dead Kennedys. Adam “Ad-Rock” Horovitz re-
placed Berry in 1983, and Schellenbach departed in 1984, by which
time Beastie Boys had already been become obsessed with the hip-
ADAM YAUCH in 2006. hop they'd been hearing for several years in New York’s club scene.
After enjoying underground success with their first hip-hop
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track, “Cooky Puss”"—essentially a prank phone call settoan elec-
tro beat that anticipated the Jerky Boys by 10 years—Beastie Boys
released several singles with upstartlabel Def Jam, co-founded by
entrepreneurs Rubin and Simmons. Though these set the stage for
the group’s debutalbum (the Beasties’ first Def Jamrelease, “Rock
Hard,” sampled AC/DC), they in no way prepared anyone for the
impact of License to Ill.

Produced by Rubin, the album spawned the iconic guitar-driven
singles “(You Gotta) Fight for Your Right (To Party!)” and “No Sleep
Till Brooklyn,” as well as more straight-ahead hip-hop tracks like
“Paul Revere” and “New Style.” License to Ill became the first rap
album to reach No. 1 on the Billboard 200, and the multiplatinum
seteventually spent seven straight weeks atop the chart. Along with
Run-D.M.C.’s Rasing Hell—released just four monthsearlier—itan-
nounced that hip-hop had conquered American culture.

“Itwasn’thard tolove the Beastie Boysatthe beginning of theirrap
career,” Adler says. “Their rap records were magnificent: a sense of
humor, tremendous exuberance, teenage guys onalarkwhoalsohad
the extreme good luck to team up with Rick Rubin as a producer and
Russell Simmons as a marketer.”

ADAM YAUCH hangs on
to the marquee of the
Hollywood Palladium.

Beastie Boys played the

venue with Run-D.M.C.
and Grandmaster

Flash & the Furious Five

on Feb. 7,1987.

theMilarepa Fundin 1994toraiseawareness of Tibetan humanrights
issues. Thatled twoyearslater tohis organizing the Tibetan Freedom
Concerts, aseries of fund-raisingrock festivals thatran between 1996
and 2001. The group also organized and headlined the New Yorkers

Against Violence Concertin October 2001 in the wake of 9/11.
Providing atemplate for the shift toself-reliance and self-branding
that’s become standard practice today for bands both established and
new, Beastie Boys fully embraced their punk DIY roots with their
third album, 1992’s Check Your Head. The album title referenced a
crucial release on the fiercely independent Washington, D.C., label
Dischord, Flex Your Head. Itwas recorded atthe Beasties’ own studio
and released on their own Grand Royal label, which later signed such
acts as Luscious Jackson and Sean Lennon. From there, the group
spun offits own Grand Royal magazine and later became one of the
firstbandstomake MP3 downloads available on theirwebsite for fans.
“The Beastie Boys were born out of a whole cross-fertilization of
cultures thatwas happeningin the’80s,” McNeill says. “They always
retained an allegiance to the roots they came from, driven by a DIY
culture that wouldn’t exist now except for what happened then. And
they drew from so many different refer-

Three years later, the group abruptly
switched labels—to Capitol—and fur-
ther experimented with its sound. The
Beasties’ 1989 criticallyacclaimed second
album, Paul’s Boutique, reflected a more
sample-heavy, multilayered psychedelic
vibe with production from the then-un-
known Dust Brothers. Created before
thelegal system had caughtup withsam-
pling technology, Paul’s Boutique had a
sound thatwould be impossible to re-cre-
ate on a commercial release today, as the
Beatles samples woven through tracks
like “The Sounds of Science” attest.

as a

“He served
great
example of what
determination,
faith, focus and
humility coupled
with a sense of

ences sonically and politically that they
couldn’t be compressed with one box.
They covered alot of ground.”
Thatmind-set extended to the group’s
pioneeringvideos. Directors RicMenello
and Spike Jonze helmed two of the
group’s most memorable, “(You Gotta)
Fight for Your Right (To Party!)” and
“Sabotage,” respectively, which were
MTYV staples. But equally as compelling
were Yauch’s own visual efforts. Under
the moniker Nathanial Hornblower, he
directed many of the group’s clips, in-
cluding “So What’cha Want” and “In-

Theensuing 23 yearsyielded five more hllmOI‘ can tergalactic,” photographed the cover of
albums, including the 2007 instrumen- l . h 2 Paul’s Boutiqueand designed the package
tal foray The Mix-Up. Six of the group’s accomp 1SI. for Tothe 5 Boroughs. Healsodirected last
albums landed in the top 10, with three year’s shortfilm “Make Some Noise,” fea-

—MIKE D

more claiming No. 1 after Licensed to
Ill, including Ill Communication (1994),

turing Elijah Wood, Seth Rogenand Jack
Black,amongotherstars, as Beastie Boys

Hello Nasty (1998) and To the 5 Boroughs
(2004). Beastie Boys’ latest release, 2011's Hot Sauce Committee Part
Two, debuted and peaked at No. 2.

Since Nielsen SoundScan began tracking sales in 1991, Beas-
tie Boys have sold 20 million albums, making them the biggest-
selling rap group in that span of time. In addition to the Hot 100
and Rap charts, the genre-crossing trio placed hit singles on the
Mainstream Top 40, Alternative, Mainstream Rock, Dance/Club
Songs and R&B/Hip-Hop charts. Their top five Hot 100 hits are
“(YouGotta) Fightfor Your Right (To Party!),” “Intergalactic,” “Hey
Ladies,” “Brass Monkey” and “Ch-Check It Out.”

“I thought it was absolutely brilliant that they wanted to evolve
and didn’tstay stagnant,” says Lyor Cohen, the Warner Music Group
chairman/CEO of recorded music who formerly worked with Sim-
mons in the intertwined companies of Rush Management and Def
Jam. “[Yauch] understood the possibilities the most and was inter-
ested in the possibilities the most.”

Busyincorporating different sounds into their eclectic music mix,
Beastie Boysintegrated other elements as well, namely political activ-
ism. Yauch, adevout Buddhistandasupporterofafree Tibet, founded

pastand future.

In 2008, Yauch established Oscilloscope Laboratories to acquire,
produce and distribute independent films. The company has been
involved in more than 50 movies, among them the acclaimed 2010
documentary “Exit Through the Gift Shop,” directed by British street
artsensation Banksy,and the upcoming “Shut Upand Play the Hits,”
achronicle of the final days of LCD Soundsystem. Yauch'’s filmmak-
ing credits also include the high school basketball documentary
“Gunnin’ for That #1 Shot” and the concert film “Free Tibet.”

Diagnosedin 2009 withacancerous tumoronhissalivarygland,
Yauch battled the disease for the next three years. The 47-year-old
lost that fight on May 4 in New York. He is survived by his wife,
Dechen Wangdu, and their daughter Tenzin Losel.

“[Adam] served as a great example . . . of what determination,
faith, focus and humility coupled with a sense of humor can ac-
complish,” Beastie Boy Mike D posted on the band’s Facebook
page. “The world is in need of many more like him.” .

Additional reporting by Jem Aswad, Keith Caulfield, Phil Gallo, Jason
Lipshutz and Marc Schneider.

A Life In Mus
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Adam Yauch was 22 years old when

Beastie Boys first hit the Billboard 200.
Here, the pioneering MC’s legacy on the
charts. Sales totals reference Nielsen
SoundScan unless otherwise noted.

Licensed to lll (Def Jam/UMe)
Billboard 200 debut: No. 92, Nov. 29,1986

Peak position: No. 1, March 7,1987
(7 weeks)

Current position: No. 18

Total sold: 9 million

(according to the RIAA)

Paul’s Boutique (Capitol)

Billboard 200 debut: No. 42, Aug. 12,1989
Peak position: No. 14, Sept. 2,1989 (2)

Current position: No. 56

Total sold: 2 million
(according to the RIAA)

Check Your Head

(Grand Royal/Capitol)
Billboard 200 debut/peak: No. 10,
May 9, 1992

Current position: No. 124

Total sold: 2.2 million

Il Communication
(Grand Royal/Capitol)
Billboard 200 debut/peak: No. 1,
June 18,1994

Current position: No. 109

Total sold: 2.3 million

Hello Nasty

(Grand Royal/Capitol)
Billboard 200 debut/peak: No. 1,
Aug. 1,1998 (3)

Current position: N/A

Total sold: 3.9 million

To the 5 Boroughs
(Grand Royal/Capitol)
Billboard 200 debut/peak: No. 1,
July 3,2004

Current position: N/A

Total sold: 1.1 million

The Mix-Up

(Brooklyn Dust/Capitol)
Billboard 200 debut/peak: No. 15,
July 14,2007

Current position: N/A

Total sold: 180,000

BEASTIE
BOYSinLos
Angelesin
1985.

Hot Sauce Committee Part Two

(Brooklyn Dust/Capitol)
Billboard 200 debut/peak: No. 2,
May 21, 2011

Current position: N/A

Total sold: 350,000
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From stoplight
TO SPOTLIGHT.

For years, Chevy has been ingrained in the music industry,
always keeping an eye out for the next great artist. Last year
we found it in Chelsea Williams. Discovered performing at

the Santa Monica Pier, she was soon cast in a Chevy
commercial. Next thing you know, she’s on TV,

touring and dropping a new album all while

never losing that personal connection she

has with her fans.

We wanted to capture that personal
connection by offering available
Bluetooth® wireless technology for
select phones' and an available

USB port2in our Chevy Cruze,

so you can stay connected

to what you love.

For more about Chelsea and
Chevy, visit chevy.com/chelsea.
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Buying Power

Nielsen report says Hispanic consumers
are ‘fundamental’ to business success

When Cuban-American rapper
Pitbull was asked about work-
ing on the theme song to “Men
in Black III,” “Back in Time,”
he praised the film’s star, Will
Smith, as animportant cultural
icon. Then, he stressed the im-
portance of Latino audiences to
the movie’s ultimate success.
“Men in Black” “is a mul-
timillion-dol-
lar franchise,”
he said at the
Billboard Latin
Music Confer-
ence in Miami
last month. “But
even big movies
need Latins, and
we are a very
big part of their
campaigns. It's about us show-
ing the power we have, and we
have to understand that power.”
U.S. Latinos number more
than 52 million, according to
the just-released Nielsen report,
“State of the Hispanic Con-
sumer: The Hispanic Market
Imperative.” If that population
segment was contained in its
own country, its buying power
would make it one of the top 20

Latin

LEILA
COBO

Notas

AAd

economies in the world. Nev-
ertheless, the financial power
of Latinos in the United States
has long been misunderstood.
The number of U.S. Latinos is
growing, their consumer hab-
its skew younger than the av-
erage, and they’re far more
visible than before in the pub-
lic eye. For anyone doubting
these figures,
the 2011 Cen-
sus confirmed
such data. But
just what Lati-
nos can do with
their valuable
clout has never
been clear.

The reportde-
tails the power
of the Latino consumer and pro-
vides insight about how compa-
nies can influence their buying
habits. “It has become increas-
ingly important to challenge
commonly held misconceptions
about the Latino market that un-
dermine the importance of its
size, uniqueness and value,”
the report states. “Latinos are
a fundamental component to
business success, and not a

passing niche on the sideline.”

While 29% of Latins had a
household income of less than
$25,000 in 2011—more than the
mainstream—their growth in the
ranks of those making $75,000-
plus per year far outpaced that of
non-Latins (see chart).

The U.S. Latin population
is unique because it’s the larg-
est immigrant group to exhibit
“significant cultural sustainabil-
ity.” Though most U.S. Latinos
speak English and have assimi-
lated into the culture, they in-
creasingly identify themselves
as Latinos, and their use of tech-
nology and media, along with
their buying patterns, have
unique characteristics.

According to estimates
based on Nielsen’s “TV uni-
verse” (households with at least

one working TV), 56% of adult
Latinos speak mostly Spanish
at home, compared with 40%
who speak primarily English.
Even young, bilingual Latinos
react to language inducements.
According to Nielsen’s TV
Brand Effect, which measures
the impact of advertisements,
Latinos recall English-language
ads as well as mainstream non-
Latinos, but the same ad shown
in Spanish bumps up recall
31% among Latinos.

At the same time, Lati-
nos are avid media users and
often early adopters of tech-
nology. They spend 68% more
time watching Internet videos
and 20% more time watching
them on mobile phones than
non-Latinos. While they’re less
likely to have Internet access at

home, Latinos outpace all other
ethnic groups in mobile data
consumption, including music.

In music and entertain-
ment, reaching Latinos has
finally become a top priority,
as evidenced by such efforts as
Marc Anthony and Jennifer
Lopez’s show “Q’Viva,” which
aired in English and Spanish;
Enrique Iglesias’ upcoming
tour with Lopez and Wisin &
Yandel; and the omnipresence
of actress Sofia Vergara, who
has served as a spokeswoman
for such brands as Pepsi, Cov-
erGirl and Burger King.

As Pitbull put it, “Now, ev-
eryone’s trying to figure out
how to market to us.” .

For 24/7 Latin news

and analysis, see
billboard.biz/latin.

Hispanic Vs. Total Market Income Growth

Household 201 2000-20M
Income Income Percent Income Growth
Total Hispanic Total Hispanic

Less than $25,000 24% 29% -17% -19%
$25,000-34,999 1% 14% -13% -10%
$35,000-49,999 15% 17% -13% -10%
$50,000-74,999 19% 19% 0% 10%
$75,000-99,999 12% 10% 16% 31%
More than $100,000 18% 1% 49% 71%

SOURCES: NIELSEN, U.S. CENSUS

Feel The‘Love’

Mun2 attracting audiences with reality shows like
‘l Love Jenni’ as other Latin cable networks emerge

For more than a decade, bilin-
gual cable/satellite network
mun2 has attempted to build
a slate of Latino program-
ming, but from its earliest
days many critics brushed its
efforts aside.

“At first, people thought we
were crazy,” mun2 GM Diana
Mogollon says. “It’s only been

“l Love Jenni,” - &
starring JENNI
RIVERA (foreground; ‘

is one of mun2’s
hit shows.

12 | BILLBOARD |

inthe last couple of years that
people are finally realizing the
power of the marketplace and
the audience.”

As part of Telemundo
Media and a division of NBC
Universal (which is majority-
owned by Comcast), the net-
work is finally seeing a shift,
with mun2 deemed much

MAY 19, 2012

more culturally relevant and
considered a major commod-
ity among advertisers seeking
to tap into the booming U.S.
Latino population.

Among the network’s big-
gest success stories is singer
Jenni Rivera’s “l Love Jenni”
reality series, which has
proved popular with Latinos
inthe coveted 18-49 demo-
graphic. (Rivera signed a lu-
crative deal late last year for
asecond season of the show.)

Companies from Toyota
to T-Mobile are now eagerly
partnering with Latin net-
works including mun2. This
summer and fall, mun2 will in-
troduce other music-inspired
reality shows, including re-
gional Mexican crooner Larry
Hernandez’s “Larrymania,”
which will follow the usually
private entertainer through
his career and personal life.
Today, slightly more than half
of mun2’s programming is
music-oriented. The schedule

alsoincludes soap operas and
reality programming.

Much has changed since
2001 when NBC bought Tel-
emundo, which gave mun2
new leverage and resources
that early on focused on the
bilingual audience while the
country’s largest Spanish-
language network, Univision,
was targeting Spanish speak-
ers exclusively.

Today, according to
Nielsen’s report “State of the
Hispanic Consumer: The His-
panic Market Imperative,” U.S.
Latinos number more than 52
million and are expected to
have a buying power of about
$1.5 trillion by 2015. Adver-
tising, according to Nielsen,
grew 11% in 2011 across all
platforms with most of the
revenue going to TV. Among
youngd Latin Americans, mun2
was the No. 1Latino cable net-
work for a fourth consecutive
week at the end of April.

Mun2 senior VP of program-
ming and production Flavio
Morales credits the larger con-
text of recent Spanish cross-

over talent with helping mun2
finally take off. “From William
Levy on ‘Dancing With the
Stars’ to Eva Longoria produc-
ing new series and Sofia Ver-
gara hosting ‘Saturday Night
Live,’ Latinos are front and
center—and advertisers are
responding,” Morales says.
Mun2isn’t the only network
hoping to capture a hip bicul-
tural experience. At MTV’s
Tr3s, programming also aims
to fuse Latin music with other
topics to reach younger, bi-
lingual audiences, its sched-
ule filled out with wrestling,
sitcoms, cooking shows and
reality programming. There’s
also Univision’s long-estab-
lished Telefutura, and Univi-
sion News and ABC News
have just announced they are
creating a multiplatform pro-
gramming service targeting
U.S. Hispanics. Additionally,
Foxis entering the market with
MundoFox, and film director
Robert Rodriguez and Com-
cast are teaming to launch El
Rey Network.
—Justino Aguila

EN ESPANOL: All the great Latin music coverage

you’ve come to expect from Billboard—in Spanish.

Go to billboardenespanol.com.

LAMC CONFAB
RETURNS IN JULY

Now in its 13th year, the four-
day Latin Alternative Music
Conference returns to New
York July 11-14 featuring several
bicultural panels, showcases
and concerts. This year’s acts
include DJ collective 3Ball MTY,
pop singer Ximena Sarifiana,
DJ Raff, Mexican band Kinky,
Spanish hip-hop artist Mala Ro-
driguez and Argentine group
Los Autenticos Decadentes.
LAMC registration is currently
set at $99, but rates increase
after May 31. The conference
takes place at the New Yorker
Hotel, with free concerts set for
Central Park’s SummerStage.
For more information, go to
latinalternative.com.

KAISER KICKS OFF
MEDICAL/MUSIC SITE
Healthcare company Kaiser
Permanente has launched Mu-
sica Es Salud (Music Is Health),a
Spanish-language website fea-
turing music that can be used
toimprove listeners’ health. The
idea behind the free service is
to allow music to boost a user’s
mood for various activities
ranging from working out to
sleeping. According to Kaiser,
Latinos adopt new technolo-
gies at a faster rate than other
ethnic segments of the popu-
lation. Some categories on the
site include vive (live), muevete
(move) and relajate (relax), giv-
ing users the option to create
motivational playlists that’ll en-
hance their daily activities. The
tracks can be downloaded or
streamed, with featured acts
including Omar Alexander, Nu
Brazand Riber Ore.

MARIO LOPEZ

LAUNCHES RADIO SHOW
TV personality Mario Lopez
has expanded his résumé
with the nationally syndicated
radio show “On With Mario
Lopez.” The program features
entertainment news, celebrity
interviews and music in four-
hour blocks that air Monday
through Friday between 3 p.m.
and midnight (local time). The
show began airing in January
on KBIG (104.3 MYfm) Los
Angeles. Lopez’s new series
is handled by Premiere Net-
works, a subsidiary of Clear
Channel Media and Entertain-
ment, which syndicates 90
radio programs and reaches
more than 190 million listeners
eachweek. —Justino Aguila

ROBSON MUZEL/MUN 2
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BOXSCORE Concert Grosses : :

GROSS/ ARTIST(S) Attendance

Ticket Price(s)  Venue, Date! Capacity Promoter

$12,512,600 W:{elcI; RV N33

(22889785 re3i). * Etadio do Morumbi, Sao Paulo, 99,869 107,621 .
$49198/$9840  April1, 3 il T4F-Time For Fun

$3942,250 MLl :
$300/$59 Staples Center, Los Angeles, 41,079
& April 18-19, 25 thies sellouts L CoIdenVOIlce/AEGILIVE

$2,086,549 MICHAEL JACKSON THE IMMORTAL WORLD TOUR BY CIRQUE DU SOLEIL

250/$50 st Mariner Arena, Baltimore, 17,819 21,526
e May 5-6 two Shows Cirque du Soleil

RED HOT CHILI PEPPERS, SLEIGH BELLS

Prudential Center, Newark, N.J., 27,304
May 4-5 o sellouts Metropolitan Talent Presents

MICHAEL JACKSON THE IMMORTAL WORLD TOUR BY CIRQUE DU SOLEIL

XL Center, Hartford, Conn., 14,030 20,770 - ”
May 2-3 FWS sHows Cirgue du Soleil

$1,683,612
$63

$1,571,574
$250/$50

$1,247,740 THE X FACTOR LIVE
(£780,459)
(50/sios | 92 frern London March 3856039500 3 Entertaoment

$1,129,460 BOB DYLAN

(2124217 reais)

Credicard Hall, Sao Paulo, 6,845 7,706 -
$47854/$7976  April 21-22 e T4F-Time For Fun
$916,672 DEMI LOVATO

(1,727,212 reais)
$212.29/$47.77

PP RED HOT CHILI PEPPERS, SLEIGH BELLS

BENNINGTON (left) and DAVE “PHOENIX” FARRELL—says the group was the first

Credicard Hall, Sao Paulo, 12,916 13,224 TAF-Time For Fun
April 20, 30 © shows one to put “contractual responsibility” language into its tour contracts.

$62/$42 TD Garden, Boston, May 7 g\'lgi? Frank Productions, MassConcerts L4

$769,160 THE X FACTOR LIVE ee 1 l | O‘ ‘ 7 S a e
(£480,233) - . .

$52.05/326.03 \P;llgtlg;?:g:ifi;_esl\a, CAdift, ;gﬁgg{j@?oo 3A Entertainment

$747,978 The Event Safety Alliance seeks to set guidelines

Soaso/seaso) s oeim 2t oS Shows - ° | CREEIRESS following last year’s deadly festival season

$104.50/$8250  palace, Las Vegas, April 27-28 shows

OIS L ENHEARTBREAKERSHREGINA'SBERTOR side from consumer interest in the tal- ~ what we’re looking at, and advising crews on the

Frank Erwin Center, Austin, 10,445 : ; X ;
A 10,988 EiveNation ent, the biggest wild card in the grow-  threat of bad weather,” Digby says. Thankfully,

$9750/$37550

$640,316

(£404.958) P WELLER, BAXTER DRURY ingoutdoor concert businesshasalways ~ he adds, that level of amateur—and downright

§6096/52030  Roundhouse, London, March18-22 13,590 3A Entertainment been the weather. Andlastyear’s run of storm-re-  dangerous—prognostication is changing.

$588,242 lated incidents at outdoor shows—including stage The ESA linked with private meteorological

(£367.275) HMV Hammersmith Apollo, 5,055 3A Entertainment collapses at the Indiana State Fairand Belgium’s ~ services company Weather Decision Technolo-
$12012/$60.06  London, April 3 sellout

$586,652 BOB DYLAN Pukkelpop Festival, resulting in 11 deaths—has  gies (WDT) to provide artists and venues with
(1,080,690 reais) " @imgeio Nilson Nelson, Brasii & 447 : brought the industry much more scrutiny. weather data based on their specific needs. If
$27143/513028 | Brazr sy o oon Brasilia, 1 848 T4F-Time For Fun . . e .

b : Working to improve concert conditionsis Linkin ~ bad weather becomes a risk at an event, the

$563,408 BRYAN ADAMS Park production manager Jim Digby. A touring  show’s “decider” can get a professional mete-

(8558078 Canacan). ~ john Labatt Centre, Lond 8,571 . e . . L .
$9641/52019  Ontarig,May 5 8919 ol professional for 22 years, Digby is also executive  orologist on the phone to provide information
$508,117 BOB DYLAN director of the Event Safety Alliance, a group of ~ on what'’s coming within two hours'—or even
(953,482 reais) - § e ; \ .

$95.92/37461 | Bens) Amer ey orte Alegre, e T4F-Time For Fun industry insiders that includes temporary struc:  a half-hour’'s—notice.

$498,296 DEMI LOVATO ture manufacturers, engineers, event security di- “For severe weather cases, they can give you, at

(929,730 reais) = rectors, equipment manufacturers, event riggers, minimum, 30-minute notice, and 30 minutes is
Siisi il Shanc el Rio deJansiro, ] T4F-Time For Fun quip 28 ;

venue managers, insurance writers and attorneys.  enough to clear any field and get people to shel-
ERIC CHURCH, BRANTLEY GILBERT, BLACKBERRY SMOKE P s - Pl g .
d The group hopes to “raise the level of discussion  ter,” Digby says. “With two hours, certainly you
Bridgestone Arena, Nashville, 14,017 Frank Productions, NS2 ) )
May 5 ! aboutlive safety across the industry

$492,748
$42.50/$34.75

sellout

$451,162 THE X FACTOR LIVE ... so nobody else dies at an enter-

(E293,920) Brighton Centre, Brighton, 9,600 9,500 - s
$5164/52582 | England Morch 2720 " 0000552 3AEntertainment tainment event,” Digby says.

$418,716 LUIS MIGUEL One area in which the ESA is
;15&5312 /;91;'2)27 Citibank Hall, Rio de Janeiro, 1,908 T4F-Time For Fun making progress: raising contrac-
: tual responsibility once a promoter

$416,766 BOB DYLAN 3
(777610 1€2i5) "~ chevrolet Hall, Belo Horizonte, 5,350 T4F-Time For Fun purchases an act to establish the
5380 chain of accountability and ensure

can do the right thing.”

Delaying or canceling at the
last minute is always a tough deci-
sion for event producers. The con-
nection with WDT could surely
help, including in the “cover your
ass” area.

“We're having discussions so
anyone who has to make the criti-
cal decision as to whether to delay
or pull the plug on a show can do

$12863/996.47  Brazil, April 19

$413,754 SYSTEM OF A DOWN, DILLINGER ESCAPE PLAN sirodlrtion s, Dighy s

(5384440 A=) " Rod Laver Arena, Melbourne, 5,492 i
$7534 Australia, Feb, 29 5060 SounawaveTouing Linkin Park was the first band to

$411,754 MORRISSEY, KRISTEEN YOUNG put such language into its tour

(728,660 reais)

& 0 N findieo fromssso.Rlode 4838 Evenpro/Water Brother/XYZ Live contracts “so that the conversation of, ‘Hey, you it with the support of their insurance providers
$410,876 KYLIE MINOGUE have to prove to me thatyour stage isup tosnuff,  and a Ph.D.-level meteorologist,” Digby says, add-
éf%g%%ogo oz Academy, Manchester, England, 4000 T can be happening at the on-sale.” ing that Linkin Park frequently uses WDT on its
2 2 ril 1- 5 i P

- e Since standards vary from state to state and ~ worldwide tours. “If I have [bad weather] coming

$410762 BLAKE SHELTON, JUSTIN MOORE, DIA FRAMPTON fren driven b p bt th e ke the deci
$40.75/595 Rimrock Auto Arena at MetraPark, 8,221 e T are often driven by manufacturer regulations, = my way, these guys will help me make the deci-
Blllingz-Maont.iMarch 23 Selloic the entire industry needs to follow a single  sion to pull the plug or delay,” he says. “I can take

$408,660 OLLY MURS model. The ESA believes the United King-  proactive action with our audiences prior to the

(£258780) Scottish Exhibition & Confel 8,826 i i i 5 i : i
$4738/32369 | Contre, Glasgow, Scotland, Feb.25  eallout 3A Entertainment, Live Nation dom’s purple-covered Event Safety Guide (aka  storm being on top of us, or anybody getting hurt.

$401,067 JESSIE J, RUBY ROSE the Purple Guide)—a 200-page document of Having up-to-the-minute data doesn’t neces-

S Hordern Pavilion, Sydney, Future Tours best practices in use since the late 1990s—  sarily mean canceling or holding an event, how-

$83.40 sellout

§399,204 ZAC BROWN BAND, NIC COWAN. LEVI LOWREY may be the best start until similar guidelines  ever. If conditions warrant, “you can also carry
] 3 ey n .
$6050/55550/ |~ Chesapeake Energy Arena 2872 exist in the United States. on,” Digby says. “[A storm] may look nasty as
1/$21 ’ Jam Productions, Outback Concerts, PM Group L. . . A .
S Oldatioma City. Okla, Apri26 5200 “The Purple Guide is usable today in the U.S.,”  hell, but maybe it’s not coming your way. With
| MIRANDA LAMBERT, CHRIS YOUNG, JERROD NIEMANN h ) i ol tiniiies

$398,278 MIRANDA LAMBERT, CHRIS YOUNG, JERROD NIEMANN Digby says. “Reading it as an event producer, the insurance company looking at the same real-
§4975/$3675  Target Center, Minneapolis 7,916 gby say g P pany g

- - Apri 20" - 8919 Bollce hroauctions you'll be more easily able to produce your own  time data I am [while] I'm making the decision,

$396,625 checklist to make sure you're not putting people  they’re not going to tell me what to do—clearly,
G 521,130 PES0S) ~ Auditorio Nacional, Mexico City, 8044 Mas Volumen

$4 arehts in harm’s way.” The ESA has formed commit-  they don’t want to take on that responsibility.

$396,328 GIPSY KINGS tees to review specific Purple Guide chaptersand ~ But they're going to know pre-event that I have

(721,056 reais) . . ) i i
e graerglrf;gi Hall, S3o Paulo, g‘,ggg TaF-Time For Fun align them with domestic standards and regula-  to make that call, I have the technical data to

$394,455 ATZE SCHRODER tions, with hopes to ready an entire North Ameri- ~ back up my decision, and therefore there won’t
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Power Ballad

B.o.B and O.A.R.’s ‘Champions’ anthem part of
Duracell parent P&G’s $250 million Olympics pact

ven the world’s biggest marketers have to

E think small sometimes. That's certainly

the case for consumer products giant

Procter & Gamble, which is preparing what’s

arguably the biggest Olympics sponsorship to

date, covering 22 different brands—including
teeny-tiny Duracell batteries.

The $250 million P&G pact is spread out over
five Olympic Games, beginning with London
2012 and extending through 2020, that not only
promotes Duracell but also Pampers, Tide, Crest,
Olay and Pantene, among other popular house-
hold items.

As part of the Duracell deal, the
extensive arrangement includes an
original Olympics anthem, “Cham-
pions,” featuring B.o.B and O.A.R.
The song premiered last week on
Duracell’s Facebook page and
made its TV debut during a May
8 performance on “The Tonight
Show With Jay Leno” by both acts.

The song’s genesis sparked
from a visit that Duracell executives made to the
Olympics training center in Colorado Springs,
Colo., to see how athletes utilize batteries and
music. The company dubbed its initiative “Rely
on Copper to Go for the Gold,” and found Dura-
cell products used in everything from athletes’
heart monitors to scoring machines. Music/
sports agency Platinum Rye was enlisted to cre-
ate a theme for P&G’s sponsored teams that com-
pete in activities ranging from tae kwon do and
fencing to basketball and track.

The Brand

“Music is a huge motivator” for Olympic ath-
letes, Duracell global external relations manager
Kurt Iverson says. “They put in hours training
each day, and if they didn’t have something moti-
vating them, whether it's music playing on screens
or through headphones, it wouldn't be as easy.”

“Champions” had existed in embryonic form for
an entire year as a rough demo for O.A.R., but it
didn’t take shape until triathlon sportsman Hunter
Kemper and sibling tae kwon do athletes Mark
and Diana Lopez visited the Columbus, Ohio, act
in the studio. “We had never seen Olympic medals,

and we got to wear them and hear
with how they got them,” O.A.R. lead
singer Marc Roberge says. “We
were asking them more questions
than they were asking us.”

The experience also confirmed
the old adage that every athlete
wants to be a rock star, and vice
versa. The two professions share “a
common level of respect, a mutual
understanding,” B.o.B says. “What
you have to sacrifice to be a musician or an athlete
is very similar.”

Obviously, Duracell isn’t the only brand taking
original music to the London Games. The Interna-
tional Olympic Committee has yet to unveil this
year’s official theme, which in recent years has
been performed by artists ranging from Gloria
Estefan (“Reach,” Atlanta 1996) to Bjérk (“Ocea-
nia,” Athens 2004). But Coca-Cola is promoting
its Mark Ronson-helmed anthem, “Anywhere
in the World,” in more than 20 territories. And

ANDREW
HAMPP

360 DEGREES OF BILLBOARD

Justin Bieber, Linkin Park,
Carrie Underwood To Perform
At Billboard Music Awards

: bhr,acell tapped B.O.B (top)
P afid'0.A.R. for the theme song
S ‘;.?ks Olympics campaign.

other products are also tying in musically with
the games as much as possible.

“Music plays an essential role in all these
brands’ strategies,” Platinum Rye CEO Ryan
Schinman says. “Whether you're watching on
TV or mobile devices, music has always been used
to enhance the sports experience.”

As Duracell looks to branch out beyond its
core battery products, so will its music partners.
Earlier this year, Jay-Z was named the global
spokesman for Duracell’s new joint venture with
Powermat Technologies, a line of wireless char-
gers and other energy products. Iverson says the
first collaboration will launch this summer. « «

BRITNEY
SPEARS and

& performing at
2 201! Bi||b

NA view their highly anticipated new
! albums, Looking 4 Myself and Be-
lieve, respectively, with separate,
high-octane performances. Fresh
faces like Khalifa, Foster the People
and Scotty McCreery will battle
it out for the top new artist prize.
And legendary singer/songwriter/
producer Stevie Wonder will receive
this year’s Billboard Icon Award,
after Neil Diamond was presented

The Billboard Music Awards will
bring the biggest stars in music to
Las Vegas for the second straight
year, as the 2012 ceremony airs live
May 20 on ABC at 8 p.m. ET from the
MGM Grand Arena.

Hosted by Julie Bowen and Ty
Burrell of the ABC hit comedy “Mod-
ern Family,” the 2012 Billboard Music
Awards will feature performances
from Justin Bieber, Carrie Under-
wood, Usher, LMFAOQ, Kelly Clarkson,
Linkin Park, Cee Lo Green and many
more. The show’s star-studded list of
presenters includes Taio Cruz, Wiz
Khalifa, Gavin DeGraw, Lil Wayne
and Brandy and Monica.

The awards will reflect Billboard’s
chart rankings based on key faninter-
actions with music, including album
sales and downloads, track down-
loads, radio airplay and touring, as
well as streaming and social interac-
14 |
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tions on Facebook, Twitter, Vevo,
YouTube, Spotify and other popular
online destinations for music. Adele,
LMFAO, Rihanna, Lady Gaga and
Lil Wayne lead the finalists for the
awards, with placements in catego-
ries like top artist, top Billboard 200
artist and top Hot 100 artist.

“The Billboard Music Awards
are unique in that they give a voice
to the consumer,” says Richard
D. Beckman, CEO of Prometheus
Global Media, which publishes Bill-
board, and co-executive producer
of this year’s ceremony. “More than
any other awards show, our honor-
ees are determined by a holistic for-
mula that measures what music the
fans are listening to, across all differ-
ent platforms.”

Broadcast yearly from 1989 to
2006, the Billboard Music Awards
franchise returned in grand fashion

in 2011, with the revived ceremony
airing live on ABC for the first time.
A show-stopping performance from
Beyoncé, a surprise appearance from
Britney Spears and major award wins
for Bieber, Eminem and Taylor Swift
helped the 2011 ceremony dominate
the ratings across the board in key

demographics, drawing a 2.9 share
among adults ages 18-49, translating
to more than 3.8 million viewers, ac-
cording to Nielsen.

This year’s ceremony, to be seen
in 120 countries across the globe,
promises to be another must-watch
event. Usher and Bieber will pre-

with the honor last year. Behind all
the glitz and glamour are co-exec-
utive producers Beckman and Don
Mischer, a15-time Emmy Award win-
ner and one of the world’s most ac-
claimed TV producers.

“We have some very memorable
moments, from a tribute to Stevie
Wonder to posthumously honor-
ing Whitney Houston,” Beckman
says. “Don Mischer and | have put
together an all-star lineup of some
of the greatest artists in music, some
extraordinary performances and, of
course, a few surprises as well.”

Tickets for the 2012 Billboard
Music Awards are now on sale at
Ticketmaster.com and MGMGrand.
com. Follow all the up-to-the-min-
ute updates about the upcoming
ceremony at Billboard.com/BBMA,
Billboard’s microsite for this year’s
event, and hashtag #bbma. oo
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Swan Songs

Some TV season-finale synchs give newcomers exposure,

while others go with superstars

liffhangers and

surprise endings

are staples of TV
season finales. But what
about the music? “Glee”
is again turning to rock
and pop’s big names for its
May shows, while a couple
of long-running dramatic
series departing the net-
works, “Grey’s Anatomy”
and “House,” are staying on
track with their usual array
of quirky music choices.

Hospital workers on
ABC'’s “Grey’s Anatomy”
and the NBC Universal-
produced “House” airing
on Fox will hang up their
lab coats this season, end-
ing two of the most con-
sistent shows for song
placements. In its heyday, “Grey’s Anatomy” helped promote
music from the Fray and Brandi Carlile, though more recently
it’s provided a nice payday for younger acts including Brit musi-
cian Birdy and Iceland’s Of Monsters and Men, both featured
in the first episode of the current sweeps period.

The absence of “House” and “Grey’s Anatomy” next season
may create a void for singer/songwriters whose music isn’t
heard outside of adult-oriented, hourlong TV dramas. Will
“The Good Wife” pick up the slack?

“We used songs that weren't used on other shows—melan-
choly, uplifting material,” “House” co-music supervisor Gary
Calamar says while finishing work on his final two episodes,
matching tunes to scenes and sending them to
producers for input. “Budget isn’t a factor—the
rates don’t change—but the finales are always a big
priority on the production side. They work hard to
find what they need, creatively speaking.”

Calamar, whose work with colleague Lynn
Grossman placed key tracks near the episode’s
conclusion, often puts an extended play high in
the sound mix. Though major artists were fre-
quently featured in the series—James Taylor
covered the classic “Games People Play” for one
finale and Peter Gabriel’s version of Arcade Fire’s “My Body
Is a Cage” appeared in another episode—the key slots have
mostly gone to much younger singer/songwriters. Kathleen
Edwards and the Wellspring benefited from placements
this season, while Josh Ritter and A.A. Bondy landed songs
the previous year.

The use of music in “House” isn't revolutionary, but the show
did provide a weekly network slot for synch licensing. While the
sheer number of songs used on “House” and “Glee” is vastly

PHIL
GALLO

FOR THE RECORD

M Inthe May 5issue, a story on Broadway’s “Evita” revival
misstated Ricky Martin’s role. He portrays a character
named Che who is a personification of Eva Peron’s con-
science and not Argentine revolutionary Che Guevara.

M In the May 5 issue, a story on Coca-Cola and PepsiCo
misstated the involvement of DJs Skrillex, Diplo and A-Trak
in Pepsi’s campaign for the rerelease of Michael Jackson’s
Bad. The artists mentioned have been in discussion, but
aren’t confirmed to be involved with the project.

Sound
+Vision

Showti
ication” (i
snagged a major syr
LED ZEPPELIN’S “Dazed
and Confused.”

different, each show has sparked interest in lesser-known acts.

The third season of “Glee” provided sales boosts for Gotye,
fun. and Givers. May episodes will feature songs from superstar
acts—the Who, Bruce Springsteen, Green Day, Beyoncé
and Madonna—but the show will also get behind an unknown
independent act, Nashville’s So Manys.

The So Manys’ song “Not the End” was released on iTunes
inlate April with little fanfare, but all that will change May 22
when a huge Sony-ATV/“Glee” promotion kicks in as part of
Columbia’s Glee: The Music: The Graduation Album.

“Glee” music supervisor PJ Bloom says, “We always go big
in the season opener and end the season with some of the big-
gest names. I'm most excited about the chance
to work again with an indie act and a song we all
fell in love with.”

For anyone who tracks the business of synch
licenses, this season’s end heard two major mind-
blowers in the clearance department: Led Zeppe-

= lin’s “Dazed and Confused” and Jeff Beck’s in-

strumental version of Lennon & McCartney’s “A

Day in the Life” on Showtime’s “Californication.”

Executive producer Tom Kapinos expressed

interest in guitarist Beck’s version of the Beatles

classic a couple of seasons ago, which prompted a wild goose

chase by music supervisor Nora Felder. The track was part

of an out-of-print George Martin project called In My Life that

featured various artists covering Beatles songs, and Felder
found a copy on eBay.

Rounds of calls and emails to various U.S. and U.K. labels
proved fruitless, but, eventually, someone suggested contacting
Chrysalis Publishing. After four months of research, Chrysalis
discovered it owned the actual master. Kapinos suggested they
use the track in this season’s finale. “It felt like kismet,” Felder
says. “No other song was going to work as well.”

“Dazed and Confused,” however, was Felder’s own sug-
gestion after she read the script. When the opening scene
set in a bar was shot, the tune worked even better. Unfor-
tunately, Zeppelin clearances are among the most diffi-
cult to secure.

“We sent footage and detailed scene descriptions—I felt like I
was writing a term paper for an English class,” Felder says. “As
I got closer and closer to the mix we were trying other songs,
but they weren't doing it. Two days before the final mix, we
got the OK. Hands down, it was the hardest clearance in the
show’s history.” .
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““wAfterayear of explosive

~growth, EDMisready for
abreakout summer—more
festivals than ever, '
York debut of Electric
Carnival and a 45-date

® Kaskadg tour that willmake

him the first DJ to headline the
Staples Center. Anin-depthlook
atthe state of EDMin the U.S.A.
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IT WAS JUST AFTER 11 P.M. on April 14, the first
weekend of Coachella, and the Sahara Tent was in a rare
moment of repose. The festival’s dance-dedicated hangar
had itslights up and its mammoth sound system turned
low, in the midst of a 40-minute changeover between
David Guetta, the king of top 40 pop-dance fodder, and
Kaskade, the American-born champion of angel-voiced,
electronic singalongs.

Over on the main stage, Radiohead was launching
into the night’s headlining set, and Stephanie LaFera, Kaskade’s longtime
manager, was anxious. “I wasn't sure if there were enough people to go
around to five stages when someone like Radiohead was on,” she says.

But then the lights went down, and the dancers who had been quietly
claiming their spots let out a roar that quickly turned into a chant: “Kaskade!”
A deep bass hum and electric blue light washed over the throng, as the stage
curtains parted to reveal the beaming D] in an almost crowd-level booth—
a far less imposing sight than the sky-high structures of some of the fest’s
other EDM acts. Folk singer Mindy Gledhill’s fairy-sweet voice floated into
the darkness a cappella, holding the audience momentarily silent and rapt.
When the drop in “Eyes,” the first single from Kaskade’s latest album, Fire &
Ice (Ultra), arrived—a surge of synth chords and arpeggios; of harmony and
bass—the entire tent put its hands in the air and jumped in unison. “It was
chaos, rammed,” LaFera says. “The tent was overflowing. It blew my mind.”

The next day, bloggers named Kaskade’s set one of the day’s best. One
even called it “an anti-Radiohead dance party.” For many Coachella-goers,
beats had bested guitars. Again.

AS THE CONCERT SEASON REVS UP for the summerof 2012, EDM
is poised to have a breakout year on the road in the United States. After a
year that’s seen unprecedented success—Ilike Tiésto filling Home Depot
Center in Carson, Calif,, on Oct. 8 and Swedish House Mafia selling out
a Dec. 16 show at New York’s Madison Square Garden in nine minutes—
and with several marquee events on the calendar, including the first New
York installment of Electric Daisy Carnival (EDC), in addition to individual
tours by actslike Avicii, Afrojack and Porter Robinson, the youth of America
has never had more opportunities to discover the culture of dance music.

“This summer is the tipping point. It’s like the clutch was dropped and
everything’s in gear; everything connected,” says Kaskade’s agent, Joel
Zimmerman of William Morris Electronic (WME). “[EDM has] histori-
cally been a Euro-centric agenda, but America caught up. All the artists
are investing their time over here now.”

Smack in the middle of it all is Ryan Raddon, aka Kaskade, the 41-year-
old DJ/producer (and father of three) who’s gearing up for what could be
the biggest summer of his career. In addition to Coachella, Kaskade will
headline EDC in Las Vegas and Lollapalooza’s dance stage on Aug. 5. He
also has his ongoing monthly residency at Vegas’ Marquee at the Cosmo-
politan, and his seventh studio effort, the double-album Fire & Ice—fea-
turing collaborations with diverse acts from Neon Trees to Skrillex—is his
best-selling album to date, with 47,000 copies sold since its Oct. 25, 2011,
release, according to Nielsen SoundScan.

But EDM isn’t about album sales, and it’s through his upcoming Freaks
of Nature tour that Kaskade will really leave his mark on the summer of
2012. Produced in partnership with Disco Donnie Presents (the new com-
pany of veteran dance promoter Donnie Estinopal, who recently parted ways
with EDC producer Insomniac Events) and Live Nation, Freaks of Nature
is Kaskade’s largest U.S. tour to date.

The tour deepens his relationship with Live Nation, which tapped him
last year to headline the inaugural Identity Festival, the concert giant’s
multi-act EDM experiment that sold 150,000 tickets to 19 dates, according
to Live Nation. Identity will return this year—with Eric Prydz and Wolfgang
Gartner as headliners, tickets are reportedly moving steadily, and the New
York date at Nikon at Jones Beach Theater is already sold out—but Kaskade
will go back out on his own.
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“For the first year out, Live Nation was very aware that they
needed to have an artist who could guarantee hard tickets, com-
mand a huge audience and put on a show,” LaFera says. “That’s
something we were able to deliver to them.”

This year, Kaskade will only need to pull his own weight. Kick-
ing off May 26, the 45-date Freaks of Nature tour will take him
and his video-, laser- and confetti-loaded show from major ven-
ues like Red Rocks Amphitheater in Denver and the Bill Graham
Civic Auditorium in San Francisco to underserved markets like
Boise, Idaho, and Saskatoon, Saskatchewan. In the middle is a
milestone: A July 27 gig at the 18,000-capacity Staples Center in
Los Angeles, that venue’s first-ever D] show.

“Kaskade has been at the forefront of the electronic dance music
scene, laying the groundwork over the past 10 years, gaining mo-
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mentum and exposure for himselfand the EDM scene overall,” Live
Nation Entertainment president/CEO Michael Rapino says. “He is
an incredible talent, and we hope to be partners for years to come.”

UNLIKE MANY OF HIS BDM contemporaries, the road to
arena-packing success was along one for Kaskade. He released his
debutalbum, It’s You, It’s Me, in 2003 on San Francisco deep-house
label Om. The effort showcased the uniqueness of his sound: West
Coast-style house music, with its four-on-the-floor beat, vocals
and roots in soul, but with an additional, ethereal shimmer. His
music had ingénues instead of divas, acoustic guitars instead of
jackhammers, and melodies thatstuck. Armed with such gems, he
traveled the world, everywhere from Korea to Brazil to California
(which adopted him as its own, despite the fact that he was born

KASKADE performing at the
2012 Coachella festival.

in Chicago). In 2006, he signed to dance-dedicated indie Ultra
Records and released four artistalbums during the next six years.
To date, he’s sold 263,000-plus albums and 1.4 million tracks as
alead, co-billed or featured artist, according to SoundScan. That
number doesn’t include remixes for acts like Usher (including
one of latest hit “Climax”), Lady Gaga and Justin Timberlake.

According to his team, the slow burn was strategic. “We didn’t
skip any steps,” say LaFera, Kaskade and WME'’s Zimmerman, in
separate conversations. LaFera says, “We've had our eye on that Sat-
urday night headlining slot since he first played Coachella in 2006.”

Now, the team is focused on remaining loyal to the fans and
promoters who have supported him since the beginning. “It’s
absolutely possible to work with an entity like Live Nation and
be able to connect to your core audience, as long as you remain
involved and continue to use the promoters you built it with,” says
LaFera, who last year launched Atom Empire, an EDM division of
Troy Carter’s Atom Factory management company. “When we’d
look at a routing, we'd say, ‘Who can we bring in to make sure
we're speaking to our fans and also reaching out to the mass mar-
ket?’ Take Atlanta: That date [at Live Nation venue Tabernacle] is
co-promoted by Liquified, [a local promotion team)] that has been
bringing Kaskade to Atlanta for the last eight years.”

Back then, Kaskade was still struggling to define himselfas a
live act, pigeonholed by the polished sound of his recorded music,
which was in stark contrast to the darker, harder dance sound that
was popular at the time. “The perception in the beginning was
that he was a small-room D] who made really cool house music.
But he had a cult core following and was packing those venues,”
Zimmerman says. “When I met him [in 2008], he was banging
his head against the wall, wanting to grow.”

It was around that time that Kaskade reached out to an upstart
Niagara Falls, N.Y.-based producer named Deadmau5, who was
just beginning to make some noise on EDM-focused digital store
Beatport. Working remotely, they created the tracks “I Remember”
(which appeared on Deadmau5’s debut album, Random Album
Title, and Kaskade's Strobelite Seduction) and “Move for Me” (on
Kaskade’s only). The combination of Deadmau5’s muscle-deep
sonics and Kaskade’s way with vocals made them hits, each top-
ping Billboard’s Dance/Mix Show Airplay chart and selling a
combined 370,000 singles, according to SoundScan. The suc-
cess helped gain even more momentum for the young producer
(pre-mouse head) and gave Kaskade access to a fresh audience.

WME’s Zimmerman parlayed the Deadmau5 tracks’ popularity
into growth on the road. “We played bigger venues—not hard-
ticket venues right away, but outside the same low-ceiling-type
places. We kept his fees reasonable to not gouge promoters and to
get more people in front of him. When the shows started selling
out, we realized he had a lot bigger following than we thought.”

In just a few years, Kaskade went from traveling solo (even
without a road manager) to touring with three buses of audiovi-
sual gear and a crew of 20. Now, Zimmerman is focused on fill-
ing the five lanes that he says are the foundation to his client’s
success. “Playing to the core audience in nightclubs, a younger-
skewing demo in traditional concert venues, getting big looks
at mainstream festivals, headlining electronic festivals and his
Vegas residency,” he says. “We check those boxes every year, re-
fine what we're doing and grow the core fan base.”

Meanwhile, Kaskade, who says he has no desire to link up with
a giant pop act to make a giant pop record like so many of his
contemporaries, keeps his focus exactly where it's always been:
on the music. “I always seemed a little vanilla. I wasn't the Fer-
rari, [ wasn't the import,” he says. “But that went well with my
whole MO. I just quietly did my thing in the background, wait-
ing for people to discover my music.” e

EDM IN T“B u-s-A- A look at some of the major festival stops during the summer season

1. ELECTRIC DAISY
CARNIVAL NEW YORK

East Rutherford, N.J., MetLife

2.MOVEMENT
ELECTRONIC

Detroit, Hart Plaza, May 26-28

Stadium, May 18-20

Promoters: Insomniac Events,
Pacha New York

Headliners: Armin van Buuren,
Avicii, Afrojack, Pendulum,
Steve Angello, Nero

Daily capacity: 30,000
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Promoter: Paxahau Event
Productions

Headliners: Public Enemy,

Major Lazer, SBTRKT, Claude

VonStroke, Dillon Francis,

Josh Wink, Maya Jane Coles,

Zeds Dead
Daily capacity: 40,000

Promoter: Insomniac Events
Headliners: Tiésto, David
Guetta, Will.i.am, Kaskade,
Afrojack, Alesso, Laidback Luke,
Steve Angello, Steve Aoki

Daily capacity: 100,000

Promoter: React Presents

Headliners: Skrillex,
Afrojack, Benny Benassi,
Moby, Flux Pavilion,

Carl Cox

Daily capacity: N/A

3.ELECTRIC DAISY 4.SPR 5.CAMPBISCO
CARNIVAL LAS VEGAS AWAKENING Mariaville Lake; N, Indian
Las Vegas Motor Speedway, Chicago, Soldier Field, Lookout Country Club, July 12-14
June 8-10 June 16-17

Promoter: MCP Presents
Headliners: Disco Biscuits,
Skrillex, Bassnectar, A-Trak,
Simian Mobile Disco, Porter
Robinson, Dada Life, Mord
Fustang

Daily capacity: 25,000



LEFT: MARKOWENSPHOTO.COM; RIGHT: COURTESY OF BEATPORT

6. IDENTITY 7.

LET THE BEAT
BUILD (AND BUILD,

ANDBUILD)

Beatport CEO | T

N2004,IT WAS AREVOLUTIONARY, if not crazy,

idea: Create an online market for digital dance

tracks that would provide a global platform for the

disconnected array of tiny labels, then pressing and
shipping their releases—predominantly in the form of heavy,
expensive 12-inch vinyl records—worldwide.

But together, nightclub promoter Bradley Roulier, designer
Jonas Tempel and business school grad Eloy Lopez did just
that, bringing the idea to life as Beatport, an EDM-dedicated
destination site that’s now the world’s largest music store for
DJs, stocking millions of tracks from more than 20,000 labels.
Since its launch in 2004, Beatport has sold in excess of 90 mil-
lion downloads and distributed upwards of $100 million to la-
bels and artists, according to the company, and what was once
alocal business has grown into a multinational operation, with
80 employees and offices in San Francisco and Berlin.

In 2009, the founders brought on Matthew Adell, a digital
music veteran who had worked at Napster, Amazon and Mu-
sicNow, to serve as COO. When Tempel left in 2010 to focus
on his design business and his own DJ career, Adell was ele-
vated to CEO. Under his watch, Beatport has launched Base-
ware, a distribution company that enables artists and labels
to sell their music on platforms like Amazon and iTunes, and
Beatport DJs, a platform within the site that lets DJs claim a
custom URL, create charts, list events and connect to other
social networks. Beatport DJs is a free service, and 36,000~
plus profiles—ranging from David Guetta and Porter Robin-
son to unknown residents at venues all over the world—have
been created since it launched in beta on April 13.

Here, Adell, the former owner of dance label Organico,
talks track prices, gender gaps, Beatport’s ongoing discus-
sion with SoundScan and more.

Tens of millions of those people come to our site every
month, and there are opportunities for us. But the way we
view that prism is that it’s our job to connect DJs with those
people, DJs who are performing or producing. Our job is to
help them grow their businesses. We have an opportunity to
do business with the fan, but our focus is growing the busi-
ness for the DJ. And revenue will come as a result.

1 driving tha
We just launched Beatport DJ profile pages, helping DJs ag-
gregate other media. It’s in beta right now; there aren’t a lot
of features. But we’re going to be adding some really cool
stuff in the next couple of months. We’re saving the exciting
stuff for once the platform is moving.

HARD
SUMMER FEST

Various locations,
July 19-Aug. 19
Aug. 3-4

=LL talks digital retail, going
social and SoundScan BY KERRI MASON

Los Angeles Historic Park,

o ,
Well, we wouldn’t compete with those
platforms. Those are really necessary. But
if they want to reach their core audience, if
they want to reach the most highly qualified
people who may buy tickets in the future—
hint, hint—our audience is that. We have an
incredible conversion rate at Beatport. Our
e-commerce numbers are such that almost
everyone who sees them says, “Is this true?”

Actually, because we have such a large audi-
ence, it’s first purchase to forever purchase
where our conversion is incredibly high. Our
average single transaction is higher than
the average annual transaction on iTunes,
and that’s largely because we serve the DJ.
| don’t want to be in a 69 cent music busi-
ness. Google and Amazon are loss lead-
ers. Apple [iTunes is] a loss leader to sell
[iPhones]. I love [my iPhone], but I'm not re-
ally interested in relegating artists to being
loss leaders for other people’s businesses.
That really started with Best Buy—market-
ing CDs below wholesale price—10 or 15
years ago. They just wanted the foot traffic
... That model is everywhere now, and I'm
notinterested in participating in that model.
It’s funny. That’s what comScore says. Compete says some-
thing a little different. Google says something different. But
it is important that Beatport be a reflection of who the com-
munity wants to be, more than who it is. And actually, half the
people on our home page with the DJ profiles are ladies right
now. Like, 20% of the signups have been ladies, which is excit-
ing. When | became interested in this community, it was really,
well, first off, it came from gay black folks.

No, no. The crowds were always really diverse, and now we’re
seeing sort of more of a bifurcation by genre, lifestyle, ethnic-
ity. That’s disappointing to me. But unfortunately, that’s life.
That seems to be the way people behave.

8.ELECTRIC ZOO

Randall’s Island, N.Y.,
Aug. 31-Sept. 2

9. COUNTERPOINT

Fairburn, Ga., Chattahoochee
Hills Farm, Sept. 27-29

Our prices in the U.S. are $1.49-$2.49. It varies a little bit de-
pending on the product. We make money selling music, and
you’re comparing us to people who don’t. We generate more
revenue on a per-track basis for the record companies and the
artists than the other services. Also, the company was based
on the idea that it’s for DJs, and DJs require a high-quality
audio file. So way before iTunes went to high-quality audio,
Beatport was offering WAV files and high-quality MP3s, and
they’re more expensive to store and to manage.

But additionally, most of what we sell came out in the last
eight weeks. | mean, I’ve never seen anything like it, and I’'ve
been selling records my whole life. | worked in a DJ shop in
San Francisco in the ’80s and I've still never seen this kind of
consumption pattern. We employ a whole bunch of people

10. PARADISO FESTIVAL,
SEATTLE

Seattle, Gorge Amphitheater,
June 23

Promoter: Made Event

Headliners: David Guetta,
Pretty Lights, Skrillex, Luciano,

Promoter: Live Nation

Headliners: Eric Prydz,
Wolfgang Gartner, Nero,

Promoters: C3, MCP

Headliners: Skrillex, M83.,
Bassnectar, Steve Angello,

Promoter: USC Events
Headliners: Avicii, Afrojack,

Promoter: Hard Events
Headliners: Skrillex, Bloc

Excision Party, Boys Noize, Miike Axwell, Above & Beyond, Laidback Luke, Zeds Dead, Above & Beyond, Knife Party,
Daily capacity: 20,000 Snow, Nero, Chromeo Wolfgar|19 C;artner, Tiésto, Knife A-Trakl,_l!:eed Me, Zed, R3hab, Excision
Daily capacity: 30,000 Party, Bloody Beetroots MMachine Daily capacity: 25000 —KM
Daily capacity: 40,000 Daily capacity: N/A

Ad(ditional reporting by Lauren Lipsay.
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Since the Beatport site launched in 2004, the company
says it has sold more than 90 million downloads.

to get that music really early. At other services I’ve worked at,
where we’ve had 10 million-12 million tracks in our subscription
streaming environments, we only had 700 suppliers. And most
of the business or usage was the top five suppliers, right? You
can picture who they are.

At Beatport, no one supplier is more than 2.5% of our busi-
ness. And so in order to manage that, | have seven times the
people doing that work at Beatport than I’'ve had at other much
bigger companies. We had the first three Deadmau5 records
before he was on a label. It takes time and energy to be in the
right place at the right time when someone like [Deadmau5]
makes a record. It’s like A&R.

We would like to report to SoundScan. The day we do, [Bill-
board’s] printed charts will be 100% different. There will be
no such thing as Mariah Carey in the dance charts ever again. |
know what numbers it takes to drive that kind of stuff, and we
will eclipse it instantaneously. It’s just been a matter of time.
Honestly, doing the SoundScan work takes some time. It’s on
our list of things to do. People didn’t really have an appetite for
instrumental music until this year, commercially.

We are so much bigger than anyone else doing dance music.
But labels can make their own choices. We have labels that we
work with who aren’t exclusive and | understand why. But the
people that go exclusive with us, we charge more for the tracks,
so they earn more on the track. It’s a revenue opportunity.

But really, the most important thing is, charting on Beatport
breaks records and it breaks artists. And that’s what Beatport
is about—breaking records and talent. So if you want to do
that, you start where you can have the most impact. The shift
we’re seeing is pressure from above now, in a way we never
have before. ITunes wishes they had some of the exclusives
we have. But that’s life too. We’ll continue to be focused on ex-
clusive content for DJs. And you’re going to see us continue
to break acts who then move on to do really big album things
with iTunes. Hopefully, we’re participating as the distributor,
but that’s the nature of retail now.

| come from a punk rock background. And the reason dance
music is taking off the way it is now is that kids with no money,
just a laptop that’s probably already in the house, can partici-
pate. What we’re witnessing is the end of the guitar and the
beginning of the laptop. So our job is to inspire more people to
participate, and that’s good for the community. o

20 | BILLBOARD | MAY 19, 2012

EVERYBODY MOVE,
NOBODY GETSHURT?

As the EDM revolution rolls on, the events get bigger and the crowds get
younger. For promoters, it’s all about minimizing risk

HE SUMMER OF 2012 presents the
biggest opportunity in history for EDM
to go mainstream, with giant outdoor
festivals planned in major cities and
smaller markets across the country. But along with the
potential rewards comerisks: EDMis predominantly a
young person’s genre, one that frequently goes hand
in hand with overindulgence, be it alcohol or illicit
drugs—which can lead to things like medical distress,
fights and even, as at this year’s Ultra Music Festival in
Miami, tree-climbing.

EDM “is awfully popular, and getting younger and
younger, and that can present a real problem,” says
attorney Ed McPherson of McPherson Rane, who rep-
resented the band Great White in litigation regarding
the 2003 nightclub fire at the Station in Rhode Island
that sparked while the act performed and claimed 100
lives. “There’s lots of bad stuff going on that you just
can’t stop. [Promoters and venues] have a duty to pro-
tect [the audience] to some extent from themselves.
The best thing they can do is minimize the risk.”

Dance culture is no stranger to tragedy: In June
2010, 15-year-old Sasha Rodriguez died from causes
related to ecstasy use, after attending Electric Daisy
Carnival (EDC) in Los Angeles. And in 1995, when the
United Kingdom was in the midst of an EDM revolu-
tion like the United States is currently experiencing,
18-year-old Leah Betts died from similar causes, kick-
ing off a nationwide moral panic that helped secure
the passage of the Public Entertainments Licences
(Drug Misuse) Act, which allowed venues and pro-
moters to be prosecuted if drugs were available on
their premises.

For Mike Bindra, executive producer of Electric Zoo
Festival and founder of Made Event, which produces
and promotes the annual Electric Zoo on New York’s
Randall’s Island (Aug. 31-Sept. 2), safety comes first.
“Putting together the safest electronic music festival
possible is of the utmost importance to us, and we
work side by side with the NYPD and FDNY, as well as
several safety experts, in order to ensure the safety of

4 eeang it safe:
at workduring the
Coacliella festiva

our festival-goers,” he says. “From medical staff and
facilities to security, we consistently staff well above
and beyond what is recommended.”

While EDM has some specific safety concerns,
Bindra notes that festival safety should be universal:
“Wed like to see all festivals, from electronic music to
country, focus on the safety of their patrons as prior-
ity No.1.” For McPherson, there are four elements on
which promoters of any large-scale event—particularly
where drugs are known to be common—should focus.
1. WATER “Because drugs like ecstasy and other
substances can severely dehydrate, you have to
have a lot of water available,” McPherson says. Bin-
dra agrees: “Every festival should be providing free
water at multiple locations.”

2. AGE RESTRICTIONS “Their parents shouldn’t ei-
ther, but you definitely should not allow kids under 18,”
McPherson says. But the industry doesn’t necessarily
agree: Electric Zoo is all-ages (those younger than 5
even get in free), as is Kaskade’s upcoming Freaks of
Nature tour. “We want to create a show that a parent
would feel comfortable bringing their kid to,” says
Stephanie LaFera, Kaskade’s manager. But those who
have tasted conflict are more wary: EDC promoter In-
somniac Events went 18-plus for all of its events after
the 2010 incident.

3.SECURITY “Security has to keep calm, act profes-
sionally and keep their hands off,” McPherson says.
“From the top down, [promoters] have to be careful
about who they hire.” At Electric Zoo last year, secu-
rity guards handed out water and directly engaged
with partiers in a friendly way, keeping a firm but
approachable presence across the grounds. “We
make sure that each member of our security team is
thoroughly vetted and briefed on the task at hand,”
Bindra says.

4. ACCESSIBLE HELP “Not only do you need a ton
of medical personnel, they should be very [visible] so
that people can find them from anywhere,” McPher-
son says. Bindra adds: “No festival-goer should ever
be too far from a medical tent.” —KM

JEFF KRAVITZ/FILMMAGIC.COM
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For more than a decade, electronic dance music has been anindie label’s business. In
the mid-to late ’90s, when acts like Fatboy Slim, the Chemical Brothers and Prodigy
surged, the majors launched boutique in-house imprints: Warner had F-111, Reprise
had Kinetic, Atlantic acquired then-college graduate Craig Kallman’s Big Beat. But

EDM roster

Biggest success
of the past 12 months

Biggest success
of the past 12 days

How I describe
my business philosophy

How my boss describes
my business performance

Must-see tour
of the summer

First exposure to EDM

Why is EDM
having a moment?

How has your label
supported you or shifted
its thinking about

the space?

In 2015, EDM will be.. ..

CRAIG KALLMAN, 47
Chairman/CEO, Atlantic Records
Group; founder, Big Beat imprint

Skrillex, Martin Solveig, Duck Sauce, DJ
Chuckie, Flux Pavilion, Doctor P, Chromeo,
Teddybears, Justice, Metronomy

“Skrillex has been a glorious story.”

“The launch of B.0.B’s Strange Clouds album;
it just came out and it looks like it's going to
be a tremendous showing. And an act that
continues to explode, fun., with ‘We Are
Young.”

“Finding the best talent in the world and
helping them shape the most significant and
important music.”

“Ahmet [Ertegun] would be proud. Enough
said.” —Lyor Cohen, chairman/CEO of recorded
music, Warner Music Group

Electric Daisy Carnival

“Falling in love with Kraftwerk at age 13.”

“Because, truly, the newest wave of innovation
in music production is coming from the
electronic dance music producers. We're in
the midst of a new sonic revolution that in my
mind very much mirrors—in a good way —the
ushering in of the disco era; an avalanche of
sound that moves a dancefloor and creates an
important musical movement.”

“One hundred percent support. When | asked
Lyor and my partner Julie Greenwald about
investing in staffing up my Big Beat imprint a
few years ago, because | really believed it was
time to activate Atlantic Records into the EDM
business, | got a resounding “yes.” | told them
there was a wealth of opportunity for first
movers to sign some great stuff. Fortunately
it was a year before any of this sensation
happened, and because we got a [year-long
head start] we were able to sign guys like
Skrillex, Solveig and Chuckie, and really build
an important roster.”

“Bigger than ever. It’s going to continue to
grow and blossom because there are too many
talented people coming into the space. We'll
continue to see a run of tremendous musical
innovation there.”

BY KERRI MASON

A

GLENN MENDLINGER, 43
GM/senior VP, Astralwerks (EMI)

David Guetta, Swedish House Mafia, Eric Prydz,
Nervo

“David Guetta, 7 million singles and counting.”

“Swedish House Mafia on the Coachella main
stage. Not 100% Astralwerks’ doing, but we
were involved in creating a winning campaign
for SHM that helped them conquer the world.”

“Artist first, trust your gut, work collaboratively
with your team, know the numbers, and be
decisive.”

“Glenn’s performance has an exceptionally
high BPM.” —Greg Thompson, executive VP
of marketing and promotion, EMI Music North
America

Identity Festival, Electric Daisy Carnival,
Electric Zoo

“Purchasing the Telex aloum Neurovision in
1980 and ‘Warm Leatherette’ by the Normal

in 1978; immersing myself into New York and
Staten Island rave culture in the late '80s. Thank
you, Frankie Bones.”

“Pop music is dance music now. David Guetta
was a major catalyst in making this happen. The
success of festivals like EDC, and club culture,
quietly became absolutely massive. .. Main-
stream media has now embraced it in a much
more credible and serious way. It’s very different
from the electronica movement of the late ’90s,
and the genre has now infiltrated pop culture.”

“Over the past few years Astralwerks and EMI
have evolved significantly in order to support
our artists. Depending on the artist, our deals
may be structured differently: We are more
deeply involved in planning and integrating
into touring activity, and we offer a suite

of new and enhanced services that include
merch and more robust grass-roots marketing.
Additionally we have just formed the EMI
Dance Network, which reflects our goal to have
the best in class in the EDM space globally, and
for that team to be as agile and fast-reacting as
the genre dictates.”

“A firmly established genre. The music has
finally crossed over and is now well-entrenched
in popular culture. We've seen the coming and
going of electronica three times in the last
decade or so, but all signs now lead to a very
different story.”

they all shuttered when the craze faded, leaving the genre to the network of tiny,
singles-based indies dotting the globe. Now that EDM is back so are the majors,
but infiltrating a scene that prides itself on its independence and is marked by its
insularity can be tricky business. Meet the three major players who've pulled it off.

DAVE RENE, 35

A&R Representative, Interscope

Nero, Zedd, Eva Simons, Sebastian Ingrosso
& Alesso

“Getting my own office; signing Nero.”

“Zedd opening for Lady Gaga on the first
date of her Born This Way Ball tour in Seoul’s
Olympic Stadium.”

“Always remain teachable, and surround
yourself with good people, good times.”

“I love record producers. | built a company on
them, and Dave has an affinity for young record
producers; a feel for finding them. It’s rare. He's
really helping me in this whole EDM world.”
—Jimmy lovine, chairman, Interscope Geffen
A&M

Squarepusher

“When my best friend Rich Bologna played me
the Permutation album by Amon Tobin in 1998.”

“Because the guitar is dead.”

“Slowly but surely. In addition to letting me
sign acts | believe in, we're launching the
Shaving Kit, a blog that will position me as
the personality of the label; a tastemaker
for all things electronic music. I'm free to do
with it what | will, reflecting the opinions of
Interscope, or not.”

“No longer called ‘EDM." As people’s ears
become more and more open, it won’t have to
be partitioned off like that.”
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After a near-platinum debut, Adam Lambert has
d control of his career and hit the reset button.

He’s tapped the biggest hitmakers in pop, but can he
escape the shadow of “American Idol”?

R. LUKE. BRUNO MARS. PHARRELL WILLIAMS.

These are just a few of the hitmakers who appear in the production and
songwriter credits of Adam Lambert’s sophomore album, Trespassing. Butit’s
not the impressive roster of collaborators that makes the boldest statement in
the credits. It’s the forthcoming set’s executive producer: Lambert himself.

While it is rare for an artist to executive-produce his or her own release,
Lambert, the flamboyant season eight “American Idol” runner-up, insisted on having full creative
control of what he admits could be the decisive album of his career, his moment to prove himself
as more than a TV-fueled seasonal sensation. “That’s why I've been so obsessed and neurotic about
it and why I wanted to be the executive producer and co-write alot of it,” he says of Trespassing, due
May 15 on RCA Records/19 Recordings.

“This is a big make-or-break thing for me, especially for someone who comes off of ‘Idol,” he
says. “I did have a hit, which was great. That was one big step. Now what? Is that going to be it?
Am I a one-hit wonder? So I wanted to get really involved in the process to make sure I was doing
everything I could to create a great album.” He pauses. “And I think I did.”

It’s a drastic change from the approach taken with the singer’s 2009 debut, For Your Entertain-
ment, which was hastily recorded during an “American Idol” summer tour in the months follow-
ing his appearance on the TV show. Despite reaching No. 3 on the Billboard 200, selling 838,000
copies (according to Nielsen SoundScan) and nabbing a top 10 single on the Billboard Hot 100 with
“Whataya Want From Me,” the release felt rushed and was mostly a “guessing game” in terms of
choosing songs that would properly portray his musical style and connect with fans, Lambert says.

This time around, Lambert, who turned 30 earlier this year, doesn’t have to deal with the

times in one song.”

RCA’s promotional cam-
paign for Trespassing includes
a heavy push at mainstream
and adult top 40 radio, nu-
merous summer radio station
concert bookings and a May
17 performance of Lambert’s
newest single, “Never Close
Our Eyes” (co-written by Mars
and produced by Dr. Luke),
on “American Idol.” To su-
perserve Lambert’s hardcore
fans, known as Glamberts,
the label offered preorder de-
luxe packages of Trespassing
exclusively through his web-
site, AdamOfficial.com. The
most expensive of them—
a limited-edition $274.99
boxed set that includes six
lithographs, a deluxe version

pressure of churning out an album quickly to capitalize on the
promotional momentum of “Idol.” He’s spent more than a year
writing new material and working closely with RCA senior
VP of A&R Rani Hancock to bring on other collaborators, in-
cluding Benny Blanco, Bonnie McKee, Nile Rodgers and Sam
Sparro. The result is a 12-song set (the deluxe edition features
three bonus tracks) of electro-dance-funk and dark emotional
ballads that display a more contemporary pop sound and move
away from the theatrical glam-rock and vocal showboating of
Lambert’s full-length debut.

“He’s really made a record that’s different than what he made
coming off of ‘Idol,” says Dana Collins, one of six artist managers
working with Lambert at Los Angeles-based Direct Management
Group, which also helms the career of Katy Perry. “You get off
that, you're on the treadmill and you jump into the studio and
get presented with four dozen songs. You choose the ones you
like, record them and tour at the same time. Then you go out
and promote that record.”

Lambert says the subject matter of Trespassing is much more
personal than For Your Entertainment. “I wanted it to reflect my
social scene, not just what I knew my fans were going through,”
he says. “So I'm writing about my gay friends—you know, going
out and getting laid. I'm in a relationship right now, so I'm ex-
ploring monogamy and a serious thing, which is really cool. But I
was single before that and there’s a lot of joy in that, too. So there
are songs about going out and getting freaky.”

Lambert also feels the new album showcases his maturity as
an artist. “Going into album two, I know who [ am as an artist
now,” he says. “The last time I felt like I had to do all this stuffto
prove something. With [Trespassing] it’s a bit more like, ‘Oh, that's
a dope song. That's a cool melody. That’s a cool groove. That’s
a cool song.” Not, ‘Look how high I can sing that note 30 or 40

of the CD, a vinyl copy of the
album and a behind-the-scenes DVD of Lambert in the stu-
dio—sold out the 100 available copies in minutes.

But even with a fan base that reaches many parts of the world,
Lambert and his team say that it'll be a challenge releasing a
second album without the benefit of having 20 million people
seeing him on “American Idol” twice per week for three months.
“I'm sure it’s going to reflect in things. It’s a different climb right
now,” Lambert says. “It's through the music that I'll have to get
on people’s radar. Not based on the TV show.”

Direct Management Group’s Martin Kirkup, whose firm began
working with Lambert last summer after the singer’s departure
from 19 Entertainment, says the process of reintroducing the
artist to the marketplace will simply revolve around getting as
many eyeballs on him as possible and then allowing the music to
speak for itself. That started earlier this year with performances
on “The Ellen DeGeneres Show,” “The Tonight Show With Jay
Leno,” Logo’'s NewNowNext Awards and “Jimmy Kimmel Live!”

“We feel he has good recognition because of ‘American Idol,’
but really when you get to your second record everything is start-
ing off fresh. Whatever audience you brought with you from
‘Idol,” whatever the perception you have—some of that remains,”
Kirkup says. “But basically you're now going to thrive or fail based
on your own talent or skills. The most important thing we can
be doing is getting people to see Adam, whether that’s on TV,
live or on video.”

RCA VP of marketing Nick Pirovano says that Lambert is still
very much in the artist development stage. “We're breaking an
artist,” he says. “We want him to be more than just an ‘American
Idol,’ and that takes time.”

But there’s still the matter of where Lambert fits into the cur-
rent musical landscape. Although he performed classic rock songs
from Led Zeppelin, U2 and others during his stint on “Idol” and

will front upcoming international dates with Queen, the artist
mostly identifies himself as a pop act. It’s been challenging find-
ing his place in the female-dominated genre, he says.

“There’s not a blueprint for me to follow,” Lambert says, refer-
encing how Justin Bieber seems to be following a path mapped
by Justin Timberlake. “There are female artists I can look at that I
find more in common with than the male artists, because they're
blending the pop, dance and theatricality . . . but currently there
aren’t a lot of guys who go there.”

RCA hopes to expand on Lambert’s pop appeal through radio.
Senior VP of promotion Adrian Moreira says the singer’s stron-
gest format is adult top 40, whose listeners tend to be females
age 18-34. To build on that demographic, Lambert visited main-
stream and adult top 40 stations across the country in March
to meet with programmers and music directors and perform
acoustically for listeners.

“With the first album you're committed so much to stuff
around ‘Idol’ that there wasn't really an opportunity to get him
into these stations,” Moreira says. Additionally, Lambert will re-
cord a live performance in New York on May 15 that will later
stream on more than 100 Clear Channel station websites.

The promotional campaign for Trespassing began in December
with the release of first single “Better Than I Know Myself.” De-
spite some national TV performances that followed the release,
the single failed to garner much attention at radio, peaking at
No. 18 on the Adult Top 40 chart in late April. Moreira believes
the label will have more success with the uptempo “Never Close
Our Eyes,” which will be supported by performances on “Good
Morning America” (May 14) and “American Idol” (May 17). The
single goes to stations on May 28.

In lieu of immediately touring behind Trespassing, Lambert’s
summer plans include eight North American radio station con-
certs and six overseas shows singing for Queen. Direct Manage-
ment Group’s Kirkup says the management team wanted to keep
the artist’s schedule open as press and media opportunities arise
in global markets. Lambert cites the Philippines, Japan, Australia,
New Zealand, Germany, the United Kingdom and parts of Scan-
dinavia as international markets where he’s had the most success.
A proper tour will likely occur at the end of this year or in early
2013. The singer’s last North American tour of primarily clubs
and theaters in 2010 grossed $2.7 million from 30 concerts that
attracted nearly 65,000 people, according to Billboard Boxscore.

Kirkup hopes that the upcoming Queen performances in
Russia and Europe expose Lambert to an audience that might
not discover him as immediately a pop artist. Lambert notes
that there aren’t any plans to perform additional concerts with
Queen but says he’s open to any type of collaboration with
the rock band, including recording an album together like
Queen + Paul Rodgers’ The Cosmos Rocks in 2008.

For now, Lambert is focusing on pushing his career forward
with Trespassing. “There are people in the industry or fans who
will look at that statement and say, ‘But it’s Queen!”” he says. “I
know that, and I know it’s a big honor. But the most important
thing for me is to be authentic. And I'll be the most authentic
doing the music I wrote.” oo



By Mitchell Peters

M LAMBERT

ALBUM TITLE 7respassing Smeezingtons, Robert Marvin, Josh Morning America” (May 14),
LABEL RCA Records by Ammo, Rune Westbe “American Idol” (May 17)

19 Recordings Marvin, bush Bonilla ATTORNEY Don Passman, Gang,
RELEASE DATE May 15 A&R Rani Hancock, RCA Records 'yre, Ramer and Brown
MANAGEMENT Dirc PUBLISHING PUBLICITY Jamic Abzug,

Man ment Group Kobalt Music Group RCA Records

PRODUCERS Pharrell Williams, BOOKING AGENT Jefl SITES AdamOfficial.com,

Dr. Luke, Bruno Mars, Josh Abraham,  Frasco, Creative Artists Agency Facebook.com/adamlambert

Oligee, Lester Mendc kut, the UPCOMING TV “Good TWEETS @adamlambert

&
o
i
o
w
u




How PJ Bloom—the music supervisor known = -
P : for “Glee”—allgned with peermusic to start a 7
publlshlng company that landed Dead Sara, \\
= ~one of rock’s hottest un5|gned acts W,/
/: \ \\\\\ N Y
4 b}} PHIL GALLO - /
. A (fff”’/’ A "
4
/
e \
5 ’
¥
/
» o



ed meat and red wine filled the table at
West Hollywood steakhouse BOA, and
the mood was festive. Music supervisor
PJ Bloom and peermusic executives
were confident they had secured their
first client for their new music publish-
ingjointventure: Los Angeles rock band
Dead Sarahad agreed to a deal thathad
been in the courtship stage for a year.

Moving from courtship to consummation demanded a cel-
ebration, and more corks popped. But Bloom noticed that Dead
Sara’s lead singer, Emily Armstrong, 24 years old and a veg-
etarian, was sticking with a plate of vegetables and hot tea. A
good sign, he thought. “I saw this singer taking care of herself,
concerned about her voice and well-being,” recalls Bloom, best-
known for his work on Fox TV series “Glee.” “I saw someone
who was in this for the long haul—15, 20 years.”

Bloom—who likes to joke that “Glee” made him an overnight
sensation after 15 years as a music supervisor—sees publishing
as a key to his future in the music business. His first publish-
ing success came with Far*East Movement, which he signed
long before it penned “Like a G6”; with Dead Sara, he made
his move long before anyone else was talking about the band.

“I didn’t want to do anything until I had something that
was right for peer,” he says. “They had been looking for a rock
band, as they were trying to change their reputation. They
heard Dead Sara and they completely flipped.”

During the first week of May, lawyers were hammering out
final details of the contract among Bloom’s Black Magnetic,
peermusic’s SESAC arm and Dead Sara; signatures are ex-
pected by the end of the month.

Venturing into publishing after establishing a music su-
pervision empire at Neophonic, the company he co-founded
with Evyen Klean, is a largely uncharted path. While many
music supervisors work as radio DJs, producers and manag-
ers, publishing is as rare as Alexandra Patsavas’ Chop Shop
label housed at Atlantic.

As unsigned bands go, Dead Sara is as hot a rock group as
there is in 2012. Armstrong and guitarist Siouxsie Medley
have been in the band since they were teenagers; Chris Null
and Sean Friday—the bassist and drummer in Skrillex’s band
when he was a rock artist using his real name, Sonny Moore—
came onboard almost three years ago. Their self-titled debut
album, the recording of which consumed much of last year, has
sold 3,600 copies since it was released on April 10, according
to Nielsen SoundScan. Thanks to their booking agent, Cre-
ative Artists Agency’s Ryan Harlacher, their year will be spent
opening for Chevelle and the Used, playing the Vans Warped
tour and, fingers crossed, headlining U.S. and European gigs
in the fourth quarter. They have kept publishers and labels
at arms length during the last nine months, but the demand
for their attention has become furious since their six shows
at South by Southwest (SXSW) in March.

“The plan was to take time and build a base,” says Michael
Goldberg of Leverage Management, who has managed the band
for two-and-a-halfyears with Isaac Heymann. “Ithad been a two-
year process of building the band. They wanted to release their
first record on their own, and [Fontana president] Ron Spauld-
ing put some teams together. We hired online marketing and
coordinated everything. They were not looking for any deals.”

Dead Sara didn’t have a demo tape making the rounds at
labels. It shot a video for the track “The Weatherman,” but
otherwise was playing Southern California clubs, building its
chops. Bloom’s call to management was the first one it received.

In Dead Sara, Bloom saw a band that fit some essential crite-
ria: “Be wildly entertaining and be dynamic, create an energy
that runs through the room. They have the whole package.
Seeing a female singer who brings together Grace Slick and

Janis Joplin—it’s everything dear to my heart.”

“PJ is on the cutting edge. He sees sooner than many oth-
ers and can react faster,” peermusic VP of A&R and film/TV
Sam Kling says. “We offer stability and marketing opportuni-
ties, and he has platforms and contacts to offer. We felt pretty
confident going into this that [it looks] tremendously different
than anything another publisher would offer. They’re now a
top priority at peer.”

Kling and Bloom began talking in February 2011 about
creating the joint venture through the SESAC arm of peer.
Bloom, whose previous publishing partnerships hadn’t borne
fruit, said he would wait until he found an act worth signing
before setting up the Blank Magnetic/peermusic company.
How he came to find Dead Sara, he says, “is one of those sto-
ries that used to happen a lot in the music industry, but don’t
anymore. This is very unusual.”

He was working on “CSI: Miami” when an assistant editor
told him that the band he saw in a club was like no other band
he had ever seen before. No stranger to receiving tips of this
nature, Bloom took down its name and said he would check it
out. A few weeks later, when he had time to sift through CDs
and online links to new bands, he landed on Dead Sara’s video
for “The Weatherman.” He was both hooked and confused.

“It was so effing good,” he says. “I was confused by the fact
that I didn’t know about it, that it wasn’t big already and that
it wasn’t a music industry insider who tipped me to them. I
watched them again and I got goose bumps.” Searching for

“They have the whole
package. Seeing a female
singer who brings together
GRACE SLICK and JANIS
JOPLIN—it’s everything
dear to my heart.”

—PJ BLOOM

contact information he wound up on the band’s Myspace page,
found the name of its management company and cold-called its
office. “I couldn’t remember the last time I did that,” he adds.

It turns out Bloom knew Goldberg, a former A&R executive at
Maverick Records who worked at Three Ring Management be-
fore moving over to Stephen Levinson’s Leverage Management,
where he started a music division with Heymann. (Leverage is
developing a label with producer/label executive Rick Rubin.)

“They were over the moon that I was into [Dead Sara] because
one thing they wanted to focus on was film and TV,” Bloom
says of their initial conversation.

Then the courtship began.

“What freaked me out was that he was so passionate about
them,” Goldberg says. “It was a six-month process of him
showing us how passionate he was—and we wanted to work
with the most passionate people. With PJ and peer there were
obvious benefits. They were bringing things to the table that,
without their involvement, wouldn’t happen.”

Dead Sara played shows late last year and early this year at
venues like the Viper Room on the Sunset Strip. Management
and the band were focused on connecting with local fans, de-
veloping a following before branching out geographically and
as recording artists.

Bloom, however, had a timetable. He and Kling made a for-
mal offer to Goldberg and Heymann early this year hoping
to close the deal prior to the start of SXSW. It didn’t happen.
“They had an incredible showing at SXSW-—six shows and
all of the publishers were there,” Bloom says. “They were one
of the most talked-about bands at SXSW and all of a sudden
publishers and labels were kicking the tires,” not to mention
pulling out checkbooks.

Bloom and Kling wouldn’t provide financial details, but it’s
widely agreed that their offer wasn’t the largest of the ones
received. “We didn’t think we’d do this 100% on our own,”
Heymann says, “but we would wait for the right people to show
up at the right moment. PJ has proven he is the best at what
he does and peer made sense because they're very passionate
and believe in this band.”

While this courtship was occurring, Bloom was expanding
the reach of “Glee” as a music supervisor. In December, for the
first time in the show’s history, it broke a record: fun.’s “We
Are Young.” For an encore Bloom placed Nashville band the So
Manys’ “Not the End” in this season’s finale (see story, page 15).

Bloom also music-supervised the film “Any Day Now,” about
a gay couple who take in a teenage boy with Down syndrome
whose drug addict mother had abandoned him. Bloom’s father,
George Arthur Bloom, wrote the script in the '70s. “He spent
about 10 years trying to get it made and then putitin the closet,”
PJ Bloom says. Actor/director/writer Travis Fine was looking
for material to direct, and Bloom suggested that his father dust
off the script, which he did with Fine. Alan Cumming stars in
the film, which won the Heineken Audience Award for a nar-
rative feature at the 11th annual Tribeca Film Festival in April.

While Bloom was at the New York film festival, Dead Sara re-
turned home to perform with Chevelle at Club Nokia. It delivered
an intense 35-minute set that concluded, as usual, with Arm-
strong jumping off Null’s bass amp. Afterward, Armstrong was
soaking her ankle in ice, having misjudged her landing, while
her management team was reviewing her upcoming schedule: It
flies home on June 7 to make its late-night TV debut on “Jimmy
Kimmel Live!,” heads to the Pacific Northwest to finish its run
with the Used and then plays the Warped tour (June 16-Aug. 5).

“They're very much a developing band,” Kling says. “I see
them really paying their dues [this year] and they're already
differentiating themselves from the pack. They are hard, wall-
to-wall rock. There’s a rock resurgence now and this is the
band that could be the tipping point, the one that culturally
moves the needle.” .
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respected artists in the industry.
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you have managed to break records in album
sales and concerts, thanks to the well deserved
space you have attained in the hearts of millions

of fans around the globe.
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SEAN “DIDDY”
COMBS and ROMEO
SANTOS performing
at Madison Square
Gardenon Feb. 24;
below: Santos with
PAULA FERNANDES
at the 12th annual
Latin Grammy
Awards in Las Vegas
on Nov. 10, 2011.

nstage he’s
“Romeo,” the
tall, dark and
handsome
crooner with the
sweet falsetto
that melts the
ladies’ hearts.

Offstage,
he’s one of
the hardest-working artists in the
Latin music industry, with a hand
in every piece of his rapidly grow-
ing career, rightfully claiming his
steady climb to the top.

One of the top-selling Latin acts in
the United States this year, Santos has
spent 22 weeks at No. 1 on Billboard’s
Tropical Albums chart and 17 weeks
ruling Top Latin Albums with his debut

Cabrera is one of a handful of associ-
ates who have helped Santos mold an
unparalleled career during the last 15
years. It all started when Santos joined
three other young musicians from the
Bronx and formed Aventura, the group
that took the traditional Dominican
sound of bachata and transformed it
into a worldwide sensation by mixing in
touches of pop, hip-hop and R&B. Santos
wrote, produced and arranged all of the
group’s songs. And he performed with
his high-pitched voice and unique style
developed from hours of listening to old-
school crooners like Camilo Sesto and
Julio Iglesias.

Another of Santos’ associates, Johnny
Marines was still a New York cop in 2002
when he met Santos, then a “20-year-old

skinny kid” who hired Marines as a secu-

The “king of bachata” has
ahandin everypiece ofhis
rapidly growing career.

solo album, Formula Vol. 1, since its re-
lease in November (when it bowed at
No. 9 on the Billboard 200). So Anthony
“Romeo” Santos is anything but an
overnight sensation.

“He’s one of the most talented artists
I've ever encountered, and I've worked
with everybody,” says veteran New York
promoter Felix Cabrera, who began
working with Santos when he was the
frontman for Aventura.
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rity guard for Aventura.

“The one thing that I noticed from
him almost immediately was that he was
determined to make it and that he was
willing to work as hard as he had to to as-
sure that he made it,” says Marines, who
hit it off with Santos on a drive from the
Bronx to Philadelphia for his first gig
with the group.

In little more than a year, Marines
would become Aventura’s—and San-

tos'—personal manager.

Performing with Aventura in New
York clubs, Santos developed a sexy stage
persona that helped him connect with
audiences—and local promoters soon
took notice. Cabrera was the first to sug-
gest that the group should play Madison
Square Garden.

“I knew they could fill the Garden,” he
recalls. “Everyone thought I was crazy,
but I took a risk. We opened the arena

at 180 degrees and ended up selling 360.”

After the 2007 Garden concert, national
promoters began checking out Aventura.
A five-night stand at the Coliseo de Puerto
Rico in San Juan, Puerto Rico, soon after
piqued the interest of mega-manager An-
gelo Medina, who took on co-manage-
ment duties for Aventura before the group
announced its hiatus in 2010.

“We had several interviews, and I

found some es- continued on >>p32
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sential qualities in him,”
Medina says of Santos, adding that
Aventura was his first act in a Carib-
bean-based musical genre after manag-
ing such top Latin pop, rock and urban

him from the beginning.

Marines, who is still Santos’ personal
manager, remains impressed with the
artist’s work ethic. “He’s just as deter-
mined as he was 10 years ago when I

acts as Ricky Martin,
Mani and Calle 13. “It

was his commitment,
the way he explained
how he works his
music, how he outlined
his goals and ambitions.
I knew [ was in front

of someone who had
worked hard to arrive at
where he was. When [
heard his songs, saw his
strong stage presence,

I knew he was an artist
like no other.”

Rebeca Leon recalls
first seeing Santos on
the 2008 Aventura tour
with Enrique Iglesias. “I
felt these kids were the
real deal, they had real
songs,” she says. “People
connected very much
emotionally with the po-
etry in [Santos’] songs.
For me that’s the most
interesting artist to work
with, somebody who has
that kind of depth.”

When Leén later
joined AEG Live/Gold-
envoice as VP of Latin
talent, she immedi-
ately began pursuing
Aventura.

But as Santos began
putting together the
team that would cata-
pult Aventura to new
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met him,” he says.
“When you have an
artist who works as
hard as Romeo does,
it makes you want to
work [just] as hard.”

“He’s the kind of
artist who may have
finished the last of
four straight concerts
and will still meet and
greet with fans back-
stage,” says Cabrera,
who remains Santos’
promoter in the New
York market. “What-
ever fans I bring him,
he takes photos with
them, talks to them.
There is no air of great-
ness around him.”

At the last of three
sold-out shows with
which he launched
his solo touring ca-
reer, Santos was able
to reunite two veteran
bachata legends—Ant-
ony Santos and Luis
Vargas—who had been
feuding for 20 years.

“He couldn’t be-
lieve it,” Marines says.
“He was like a kid in a
candy store. That was
a great moment for ba-
chata, a moment that
will go down in his-
tory.” And a moment
that will be released on
DVD later this year.

Part of Santos’ stra-
tegic transition from
frontman to solo art-

Left: ROMEO
SANTOS in earlier
years with Aventura
promoting their
album The Last at
the Dolphin Mall in
Miami; Santos on
“The Tonight Show
With Jay Leno” in
February.

ist involved negotiating a deal with the
right record label, Medina says. “I laid
out a plan to go after a major label, and
this is where Sony Latin came in. We
felt a multinational could really help
him in markets outside of the U.S.”

And according to Nir Seroussi, GM
of Sony Music U.S. Latin, Santos’
debut album, Formula Vol. 1, has ex-
ceeded all expectations since its release
in November. “It’s the label’s biggest
debut since 2007,” Seroussi says. “Tak-
ing into account how the market has
declined in the last five years, that's
big. And it hasn’t stopped since then.”
The album has sold 234,000 copies, ac-
cording to Nielsen SoundScan.

To market Formula Vol. 1, Seroussi
says the label took advantage of Santos’
past experience with Aventura’s inde-
pendent label, Premium. “As someone
coming from an independent label, he
has a really strong know-how. So we’re
really merging the best of both worlds.”

Seroussi describes Santos’ multimil-
lion-dollar, multiyear pact with Sony
as a 360 deal. “We look at the big pic-

ture with Romeo. It’s not about selling
records. It’s about continuing to build
the brand and maximize all the oppor-
tunities that come with it.”

“I see him as someone who loves
his career,” Medina says. “On the per-
sonal side he’s somewhat reserved, but
music is essential to his daily being.”

Leon agrees that it’s all about the
music, and says it’s smart that Santos
created the Romeo persona for his live
performances. “When the music is
good, when you got a hit—and he has
many—the world is your oyster. Espe-
cially when you have the stage presence
and the look that he has. Guys want to
dress like him, look like him. Girls want
to be with him,” Le6n says.

The next step? A crossover into the
mainstream market in addition to a se-
ries of nearly 20 shows in Latin America
starting May 31 in Caracas, Venezuela.

“If anybody has a crossover potential
right now, it's Romeo,” Seroussi says.
“With him the sky’s the limit. There’s
no reason why he shouldn’t be the next
global superstar.” .

RIGHT: GUSTAVO CABALLERO/GETTY IMAGES; LEFT: PAUL DRINKWATER/NBC
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With AVENTURA,
ROMEO SANTOS
(second from right)
gained a loyal
audience that’s now
embracing himas a
solo artist.

‘You gotto keep

reinventing yourself, and
I'm going to take risks’

ROMEO SANTOS REFLECTS ON A CAREER
CROSSOVER AND EYES THE ANGLO MARKET
BY ANTONIO MEJIAS-RENTAS

ronx-born Anthony
“Romeo” Santos’ solo
career is on a steady
climb that finds him
logging hits on the
Billboard charts, fill-
ing arenas and even
working on an ABC
sitcom being produced by Will Smith
and Jada Pinkett Smith. But no matter
where his busy career takes him, he’s
known for being accessible, down to

earth and genuine both onstage and be-

hind the scenes.
Known as “the king of bachata,” the

style of music that originated in the Do-

minican Republic, the award-winning
songwriter earned his easygoing repu-
tation as lead vocalist for Aventura be-
fore venturing out on his own. After
more than a decade in the business,
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Santos’ career is reaching new heights,
most recently with his Formula Vol. 1
album, a project that includes collabora-
tions with Usher and Lil Wayne.

The bilingual Santos is among a new
generation of acts with fans who em-
brace English and Spanish. Here, the
Sony artist opens up about working with
Aventura, going solo, staying creative
and making decisions with the support
of a long-established team. For Santos,
winning the hearts of his U.S. fans is
one thing, but going beyond his home
territory is part of a bigger career plan.

How did you discover your love of
music?

I pretty much started doing music

as a hobby. I started singing in the
church choir because there were a few
girls [there] that I found attractive.

But it was the one thing that I was re-
ally good at, the one thing that would
make me feel confident.

Were you listening to bachata as a
young man?

Tused to listen to everything. I was
brought up in the Bronx and I was heav-
ily into hip-hop and R&B. But my par-
ents are Dominican and Puerto Rican,
and ata young age [ was able to appre-
ciate good music and great lyrics. We
listened to [Julio] Iglesias, Juan Gabriel,
Camilo Sesto . .. and my mother made
sure that I was bilingual, so I was able to
appreciate my culture, my language . ..
and the good literature.

How did you develop your distinct
singing style?

I never took my voice that seriously at
the beginning of my career, but [ un-
derstood early in my years that a good
performer is one who can perform the
song with feeling, one who can make

others believe what he’s saying and
transmitting in a song. The perfect
example is an artist like Julio Iglesias,
who did not have the biggest range or
the highest falsetto in the Latin indus-
try, but he’s one of the most success-
ful. I can’t really tell you where I got it
from; I guess it’s a blend of R&B and
bachata. It was just something very or-
ganic. That’s what I picked up by listen-
ing to different types of music.

The bachata sound that you and your
partners in Aventura created has
been compared to early salsa, which
built on the roots of son cubano to
create a uniquely New York sound. Is
that an accurate comparison?
Absolutely, with the difference being
that in the [days of record label Fania]
you had numerous artists doing it.
When we started it was just us. We
didn’t have a reference. Nowadays you
have artists like [Prince] Royce, Toby
Love, Xtreme that are following what
we started.

You created your stage name,
Romeo, to distinguish yourself from
the veteran bachata singer Antony
Santos. How did you come up with
that persona?

I wanted something to define my
personality in a name. And I had

a song at the time titled “Todavia
Me Amas” [You Still Love Me] on
the second album. One of the lyrics
said, “My love is so immense, it’s
stronger than Romeo and Juliet.” It
went something like that. The fans
did not know the name of the song,
so they named it “Romeo y Julieta”
and they started [saying to me],
“Oh, you're my Romeo,” and I kind
of liked that, so I stuck with that. It
allowed me to switch my personal-
ity onstage into my alter ego, this
Romeo dude that is not shy at all,
that’s very passionate but very con-
fident, [who has] everything under
control onstage.

It must have been a difficult decision
to put Aventura on hold to launch
your solo career, given the huge suc-
cess the group has enjoyed.
Honestly speaking, it wasn't really in
my hands. [Aventura member| Henry
[Santos] already had plans to do a
solo album and I respect what he was
going through. I was never into being
a solo artist. I was with Aventura for
nearly 14 years. [ was the writer, the
producer, the lead singer. They pretty
much confided in me to make all the
big decisions. I wasn’t looking forward
to leaving the group because I was very
comfortable doing what I did. This ca-
reer is more like a continuation than a
new beginning, because I'm just doing
the same thing that [ was doing in
Aventura . . . It was very easy for me to
continue with the legacy.

continued on >>p38
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from >>p34 You’re as comfortable
switching from Spanish to English in
your songs as you are in your conver-
sation. That puts you in a unique po-
sition for the crossover the industry
wants so much from its Latin artists.
I have my own perspective on the term
“crossover.” I don’t have a problem with
that—I just look at it from a whole dif-
ferent angle. Yes, I am a crossover artist,
but what I want is the Anglo market—
meaning the people that listen to pop,
the people who listen to country music,
the people that listen to hip-hop—I
want that audience to cross over into my
world. I don't have a problem with doing
R&B and switching out once in a blue
[moon], but my culture is so rich and so
beautiful, so unique and has so much
soul, that it would be interesting to see
these people cross over to my world and
become fans of bachata. That's what I
started with and it’s what I do best, and
I'm able to grow as a bachatero without
changing my genre or selling out.

You’re an accomplished songwriter,
winner of both Billboard and ASCAP
honors. What’s your process like?
The process changes, depending on
the moment. I believe in the mo-
ment—I cannot write a song if I'm not

in a mood to write a song. I don’t rush
music. It’s all about the mood. I can
be in the weirdest places when I get a
melody. Normally that comes first. I al-
ways record my melody in a cellphone
or my recorder. One day I find it and
say, “You know what, let me add lyrics
to this melody.” Or sometimes I have

a concept, | want to write a song about
this theme, but I don’t find the right
melody but I already have a theme in
mind. And then one day I'm writing,
[and I recall], “Oh, this melody is good.
I think this should work.”

I come up with arrangements my-
self in my mouth—I record everything
from scratch with my mouth. And I
tell the musicians, “This is what I want
you to do with the bass and the per-
cussion,” which is why I also consider
myself a producer. But over the years |
understood that you can’t make it this
far in this business if you're not really a
singer. People love my voice. They love
what I do. I'm very grateful for that. But
personally what I enjoy most is creating
music, writing it, arranging it, produc-
ing it.

In listening to your love ballads, it
sounds like you put a lot of work
and thought into your lyrics.

AVENTURA TOP BOXSCORES

/
Ticket Price(s)
$5,693,412

$125/$10/
$79.50/$59.50

Venue, Date

Jan. 20-21, Feb. 1-2, 2010

$4,508,858
$90/%25 Dec. 4-7,10, 2008
$2,370,544
$119.50/$116/

$49.50/$46 Dec. 15-16, 2009
$1,833,098

$125/%25 Dec. 3-5, 2010

$1,194,745
$125/$50 Nov. 20, 2009
$1,126,820

$110/$95/$75/
$45 Sept. 1, 2007

Nlolulaluln ]

$1,047,610

$135/$50 June 16, 2010

$1,033,260 AUDITORIO NACIONAL, MEXICO CITY

F: 3 (13384,789 pesos)

$35.90 June 2-3, 6, 2010

9 $911,093
$116.50/$46.50

$754,525
$105/$65

It’s the essence. If I don’t have good
lyrics, I have nothing. I'm my first
critic, and I'm constantly judging my-
self. Writing to me is exciting. It’s
therapy. [ know how to put words to-

June 23, 2010

Nov. 27, 29, 2009

Attendance

Capacity Promoter

MADISON SQUARE GARDEN, NEW YORK

5
72,000

Lty = Latin Events
four sellouts

COLISEO DE PUERTO RICO, HATO REY, PUERTO RICO

76,034 77242

Stein Duefio Entertainment
five shows

STAPLES CENTER, LOS ANGELES

27,374

Goldenvoice/AEG Live,
two sellouts

SBS Entertainment

COLISEO DE PUERTO RICO, HATO REY, PUERTO RICO

26,948 28,258

& Publivent
three shows

ALLSTATE ARENA, ROSEMONT, ILL.

14,758 Cardenas Marketing Network,
sellout Viva Entertainment

MADISON SQUARE GARDEN, NEW YORK

16,462

16,462 Latino Music

ALLSTATE ARENA, ROSEMONT, ILL.

13,254 Cardenas Marketing Network,
sellout Viva Entertainment

28,782 29,049

goqazedy Westwood Entertainment

HONDA CENTER, ANAHEIM, CALIF.

5@3 Goldenvoice/AEG Live

MARK ETESS ARENA, ATLANTIC CITY, N.J.

8,907 9,776
two shows

Cardenas Marketing Network
gether and how to use words that you
and I would use in a regular [conversa-
tion] but yet no one would think of to
put in a song. I want people to appre-
ciate my lyrics continued on >>p40
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Solid Show se une para homenajear a Romeo Santos por sus logros mas recientes:
3 SOLD OUT en el Madison Square Garden.
Disco #1 por 17 semanas en la lista general latina Billboard.

3 canciones posicionadas en el primer lugar de la lista general latina Billboard:
“You” - 7 semanas, “Promise” con Usher - 10 semanas, “Mi Santa” - 1 semana.

3 nominaciones en Premios lo Nuestro y 3 nominaciones en los Latin Billboards.

Esperamos que estos triunfos continien siendo parte de una brillante carrera artistica
que hemos visto crecer a través de los afnos.
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from >>p38 and feel that listening
to me is enjoyable, but you can also

learn from me.

How does it feel to sing your songs
onstage and have thousands of
people singing along?

It’s the best feeling in the world for any
artist. I enjoy the process of creating
music . . . but when you go out singing
onstage, that’s when you know how
much impact your song or your album
had on people. That’s the moment of
truth. You see what people are singing
along to, you see what song they’re dig-
ging the most, for which songs they’re
going crazy. That's the songwriter’s
nectar. Like, “Wow, my song, some-
thing that started in my room when I
was all alone, became so huge.”

Where do you go for business advice?
How did you assemble your team?

I try to pretty much surround myself
with people I trust. I don’t always need
to work with the guy that has the repu-
tation of knowing everything in the
business. I pretty much use myself as
an example. | knew nothing about the
business, but sometimes not know-
ing but doing something with so much
passion is more relevant than someone

that thinks they know it all. I still have
people in my camp that have been here
from day one, people that have been
with me for 10, 11 years. I keep growing
and being a businessman is part of the
package. You have to know how to make
the right choices. You have to know how
to invest your own money, even if it may
seem that it’s not your job.

Your songs are full of literary im-
ages and dramatic storylines. In
“Soberbio,” for instance, you say,
“My grandfather saw the Titanic go
down in the sea/And his grandson
is not made of iron or immortal.”
And you really know how to make
an entrance, like when you appear
onstage sitting on a throne as the
“king of bachata.”

I love performing onstage because

it allows me to be myself. I'm able to
joke around. Even though I turn into
a different character it’s still not that
far from Anthony. It's my alter ego,
but I'm able to act like I do with cer-
tain relatives and friends, people I feel
comfortable with.

Your return to touring as a solo artist
was marked by a three-night stint at
Madison Square Garden in New York,

ROMEO SANTOS ror Hits

Rank Title Artist

Peak Position
(Weeks)

Debut Date  Label

9/24/1

Aventura

12/5/09

Aventura
LOS INFIELES Aventura

MI SANTA

L PERDEDOR

Aventura

Romeo Santos

Romeo Santos
Feat. Tomatito

5/28/11

'8/26/06

2/1/12

The top hits of Aventura and Anthony “Romeo” Santos are based on actual performance on the weekly Hot Latin
Songs chart and are ranked based on an inverse point system, with weeks at No. 1 earning the greatest value and

weeks at the lower end of the chart earning the least.

your home, in February.

It was incredible. I really prepared

to pretty much put on a good show

for one night, and I was able to sell
out for three nights, and it was ex-
tremely satisfying. I took nearly a year
preparing this production and giv-
ing my 100%. I don’t take anything
for granted. It was wonderful that it

started in Madison Square Garden be-
cause it’s my hometown.

And the rest of the tour dates?
I was able to hit states that I was
never able to hit with Aventura and
sell out arenas that for some reason
I was not able to sell out with Aven-

tura. I love continued on >>p42
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from >>p40 touring. I even enjoy the
process. It can be exhausting, but
enjoy it. When I get onstage it doesn’t
matter how many days I have not slept,
how many hours—when it’s showtime I
get a boost from I don’t know where.

Your shows seem to be recession-proof.
What is the key to your success as a
touring artist?

I try to make sure that when I put on a
production and I go onstage I have a lot
of interaction with the fans, and I try to
make them feel special. I go to [see] a lot
of different artists, some of them I love,
but [sometimes] when I see them live I'm
very disappointed. I want people to feel,
“This is probably one of the best concerts
I've ever been to.”

Your solo debut has an interesting title.
Formula Vol. 1. Well, the “formula” is
kind of like my format of doing music.
You listen to this album and there are a
lot of things that you're going to say, “OK,
this is a fusion of bachata and R&B, this
is a fusion of flamenco with bachata.” All
these things that you hear in combination
with bachata are things that I invented,
that I came up with, and I want people to
listen to this and understand this is Ro-
meo’s format of doing music. [It’s called]

Vol. 1 because I have so much in store, so
many ideas, that I don’t think one volume
is enough. So in the near future they will
be getting volume two.

You are now working on a pilot for an
ABC sitcom.

I just had a meeting about it with Will
Smith and his wife, Jada [Pinkett Smith].
These guys are thinking big and I'm on-
board. The concept is still premature—
they’re writing it out, getting feedback
from me. I'm honored that they’re consid-
ering me and letting me have an opinion
on something I've never done before. It's
a huge opportunity for me.

I always wanted to act. I always said I
want to be part of a huge project even if
it’s a small participation. Now this is the
first thing I'm doing professionally and
it’s a huge project and I have a big partic-

ipation. So I'm really excited and blessed.

Do you see yourself as an actor?

1 always feel there’s a sort of relation be-
tween acting and singing. [Like I said
earlier], when I go onstage, I'm still sort
of acting. I feel I'm able to go onstage
and portray this image or this personal-
ity that’s not so much like me or how I
would normally speak. I think I got itin
me. I'm still going to prepare as much as

Santos continues to
tour internationally,
and is also
developing a sitcom
produced by Will
Smith and Jada
Pinkett Smith.

I can, do a great job, but I still feel I got it
in me. I feel very confident.

You told the New York Times recently,
“Nothing’s been written about the cow-
ard.” You’re definitely no coward.

In this industry you got to keep rein-
venting yourself, and I'm going to take
risks. I'm going to do things that may

work or may not work. I'd rather be,
“You know what, it did well or it didn’t
do well, but he tried something new and
he’s not a coward.” I'm always going to
step it up and do something different.
You never know. People have different
perspectives on music and acting as
well. I'm always going to take a chance
and do something different. .e

SUZANNE DECHILLO/THE NEW YORK TIMES/REDUX
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Santos’ Live
Tour Thrives

s any fan of Anthony
“Romeo” Santos will tell
you, the only way to appre-
ciate him is to see him live
in concert.

“The guy really stud-
ied his craft,” says Nir
Seroussi, GM of his label, Sony Music
U.S. Latin. “When you see him onstage,
an amazing part of the show is the reac-
tion that emanates from the audience.
The guy knows how to reach people
with his music and his performance.
That’s not easy to find.”

Less than a year into his solo career,
Santos is working to establish himself
as a touring powerhouse—just as he
did with his group Aventura before its
split in 2010—and already has a sold-
out three-night stand at New York’s
Madison Square Garden in February
on the books. “Romeo is an extremely
talented artist who has performed nu-

merous times at Madison Square Gar-
den,” MSG Entertainment executive VP
of bookings Bob Shea says. “He has a
strong fan base and offers an exciting
and memorable concert experience.”

It was at his hometown venue that
Santos first showed his drawing power
as the frontman of Aventura. Felix Ca-
brera, the group’s longtime New York
promoter, recalls that his intuition paid
off when he reserved various Garden
dates for the 2009 tour.

“The first show sold [out] without
it even going on sale to the general
public,” Cabrera says. “All the tickets
were gone in five hours, [through] our
presale on [New York tropical station
WSKQ] Mega 97.9 FM. So we kept
[adding] shows. For the second one I
didn’t even consult with management,
because it was on a Saturday, and by
Monday the show had already sold out.”

Rebeca Le6n became aware of San-

The New York native
performed on his
home turf at Madison
Square Garden
earlier this year.

Felicidades por tu
extraordinaria gira!

Que sigan los exitos!

Tu familia de
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tos’ drawing power even before
she joined AEG Live/Golden-
voice as VP of Latin talent when
she saw him perform during
Aventura’s 2008 tour with En-
rique Iglesias.

“It was hard to tell which of
them was selling tickets, be-
cause it was a great package,”
Leo6n recalls. “But when you see
Aventura closing the show, and
the house is full, it’s real. For the
industry, it was an eye-opener.

“Even though [Aventura] had
been around for a long time, it
wasn't really mainstream. Ba-
chata hadn’t broken through
to the mainstream the way it is
now. That was a big moment for
him, knowing how to command
that stage at that level. When
you've been a club act and
you've been underground for so
long and you can work that au-
dience of 15,000 seats—a huge
stage—and make girls scream
and guys sing along—that was
kind of, ‘A star was born.”

Ledn says Aventura was one
of the first acts she pursued once
she arrived at AEG, and she had
further revelations about San-
tos’ talent on the first tour she
worked with Aventura in 2009.

“We did a lot of dates with
the Aventura tour, and he was
just humongous,” she says. “In
L.A. alone we did two Staple
Centers and in Anaheim [Calif.]
we did Honda Center. We were
all over the West Coast. And
that was eye-opener No. 2.

“I did a lot of the West Coast
dates, and they were selling out
arenas on their own. Now it’s
on their own, in an area domi-
nated by a Mexican population.
That’s when you go, ‘This thing
is bigger than all of us realize.’
All of a sudden you realized ba-
chata had crossed barriers.”

Le6n says she’ll never forget a

conversation she had with Santos
in his dressing room at the Joint
at the Hard Rock in Las Vegas,
after Aventura’s sold-out show in
December 2009.

“I left there with this feeling
of, “This guy is going to con-
quer the world. He has that eye
of the tiger,” Le6n says. “He’s
so extremely hyper-focused and
driven and willing to do what
he needs to do. And he’s very
intuitive of the music that he’s
putting out there. And you just
know, it was in his eye.”

Leo6n bid for Santos’ first
tour as a solo artist this year.

“I worked really hard to get

that tour, because a lot of peo-
ple wanted it. We work really
closely with the label and we are
100% a part of the artist devel-
opment process. From the time
the first single came out, way
before the tour was even an-
nounced or even confirmed, we
were very much involved.”

The tour began auspiciously
in February in New York. “We
only did three nights because
there weren’t any other nights
available,” says Cabrera, who is
now working on Santos’ return
to the New York market, slated
for Dec. 7 at the Prudential
Center in Newark, N.J.

Leén says Santos’ first U.S.
tour earlier this year confirmed
his drawing power and that he
is poised to begin hitting cities
that have not been traditionally
seen as Latin markets.

And as Santos’ first Latin
American tour begins to take
shape, with dates in markets
like Argentina, Venezuela and
Mexico already firming up,
Leon is laying the groundwork
for an even bigger tour.

“When he wants to and he’s
ready,” she says, “Romeo can do
40 dates in the U.S.” —AMR

TAYLOR HILL/GETTY IMAGES
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(11 re we just going to watch
rock’n’roll as it gurgles its
lastbreath?” asks Jack Black,

the raucous actor who also performs in
the band Tenacious D with longtime
friend and fellow actor Kyle Gass. “Or
are we going to do something about it>”

Black, who memorably starred in
the hit movie “School of Rock,” says
it's been sad to see the music he loves
dying a horrible death. And he’s un-
sure Tenacious D has all the answers.
“We're not the obvious choice to be the
saviors of rock,” he says.

Still, a song title on the band’s third
album, Rize of the Fenix, out May 15 on
Columbia, proclaims “Rock Is Dead.”

“That title was just so strong, very
ballsy. It felt like an erect penis of a
title,” Black says. “We just thought,
‘Is it really dead?” Well, no, but it’s
very, very ill.” Gass chimes in: “It
has pneumonia.”

Certainly there are elements of
humor in these comments, but Tena-
cious D—which has built on a decade-
plus career by fusing heavy metal
with comedy—does seem intent on
being part of the solution instead of
the problem. The duo’s last disc, The
Pick of Destiny (2006), accompanied
a film of the same name and landed
at No. 1 on Billboard’s Rock Albums
chartand No. 8 on the Billboard 200.
In 2009, the group headlined San
Francisco’s Outside Lands festival,
and such musicians as Dave Grohl
and Paige McConnell contributed to
previous albums. Combined sales of
Destiny and the band’s self-titled debut
stand at 1.6 million copies, according
to Nielsen SoundScan.

Of course, people will ask if it’s pos-
sible to make a credible rock album
with such song titles as “They Fucked
Our Asses.”

“We don’t even think of it,” Black
says. “The comedy is just some-
thing that comes natural to us. It's
who we are. We don't write jokes. We
just take subject matter we are gen-
uinely interested in—or genuinely
angry about—and just riff. It comes

AIN'T NO JOKE
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TENACIOUS D’Snew ~
album will also be
available inaclean
version.
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Raunchy rock duo Tenacious D cleans up its act for radio

out funny after we send it through
the Tenacious D computer.”

John Kimbrough, the producer/co-
writer on Rize of the Fenix who initially
worked with the duo for MTV’s 2006
Video Music Awards (hosted by Black),
agrees. But he also knew his real role
on the new album was to ensure the

music was viable. “What I was tasked
with was asking, ‘Do these hang to-
gether as songs? Do they make sense?
Are they interesting as well as being
funny?”” Kimbrough says. “They're a
great live band, so what was going on
in the back of my mind was [crafting]
songs which, when played live, would

have a ton of energy and drive the
crowd nuts.”

The tracks on the new album may
translate in a live setting yet radio ac-
ceptance could be elusive, mostly be-
cause the songs written by Gass and
Black are, at minimum, R-rated. The
solution was to produce a clean version
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of the disc, which offers new takes on
the originals. “We replaced all of the
bad words with creative clean words,”
Black says. “We're not big on bleeps.
I know the Eminems of the world are
big bleepers, but it’s a lazy way to do
a clean album. If you really want to
go the extra mile, you make the clean
album just as entertaining, without
the F-bombs.”

Kimbrough adds, “At first, there was
some resistance to doing a clean ver-
sion. Like, ‘Wait a minute, this is who
Tenacious D is. Why would we want
to do that?’ You want to give the music
every opportunity to be heard by every
means necessary. So if there’s a way
to do a clean version and still make it
funny and work, then why not do that?
Why deprive the opportunity to have
it played by a wider circle of people?”

The band has heralded its return
to the music scene by releasing such
celebrity-studded videos as “To Be the
Best” and streamed the album on its
website two weeks before release. Five
videos will accompany the album, and
the duo will make the late-night TV
rounds before touring Europe and the
United States this summer.

So will fans hear “Low Hangin’
Fruit”—a song Black wrote during
“the only time we ever thought about
radio”—on the airwaves?

Alternative WRFF Philadelphia PD/
morning host John Allers, who regu-
larly plays Tenacious D’s debut single,
“Tribute,” says the new album’s clean
version bolsters the group’s chances
for airplay.

“We'll play it if it's good, even if we
have to edit it ourselves,” he says. “So
the band’s clean version makes it easier
for us, and helps them sanitize in a way
they approve.”

Which means that the circle Kim-
brough spoke of may, in fact, widen.
But there’s only so far the band will
go in order to get its new music heard.

“If you illegally download this re-
cord,” Gass says, “we will person-
ally come to your house and take
you to jail.” oo
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Up the funk: New York
psych-rock band Spirit
Animal will hit the
East Coast this month,
performing at hipster
haven Cameo Gallery in
Brooklyn on the 17th and
Red Palace in Washington,
D.C., three nights later. The
short tour is in support
of the Big Black Delta
(featuring M83. guitarist
Jonathan Bates) remix of
its single “Crocodile Skins”
... Americana the beautiful:
Philadelphia indie-folk trio
Good Old War will join
alt-rock heavyweights
Counting Crows on the
first leg of its summer
tour, titled the Outlaw
Roadshow. The band was
personally selected by
Counting Crows frontman
Adam Duritz. The tour
begins June 9 in Asbury
Park, N.J., and wraps July 1
in Indianapolis ... Shooting
straight: In support of their
first studio album, Dry
Land Is Not a Myth (Votiv,
June 19), White Arrows
have announced new
tour dates, hitting most
of North America with
Beat Connectionin June
and July before hitting
Europe with White Denim,
Friends and Oberhofer.
The U.S. trek was booked
by High Road Touring, the
European leg by William
Morris Endeavor ...
Summertime and the living
is easy: Trevor Powers, aka
Youth Lagoon, is living the
dream. Currently on tour
opening for Death Cab
for Cutie, the 22-year-old
artist willembarkona
headlining North American
tour, beginning July 5in
Denver and concluding
July 22 at the Wonder
Ballroom in Portland, Ore.
... Color me beautiful:
Indie rock group Yellow
Ostrich will head out on an
extensive spring/summer
tour this year, beginning
with Of Monsters and Men
through May before joining
cinematic Welsh rockers
Los Campesinos! The tour
ends June 30 at the Bardot
in Miami ... Where’s my
Chippy? Following a recent
synch on “The Simpsons,”
British electro-pop act Hot
Chip is prepping a busy
summer. It’ll begin in June
at Leadmill in Sheffield,
England, and conclude at
Mexico City’s Pepsi Centre.
—Maria Sherman

PLUeS BY JILL MENZE

READY

TO ‘POP’

Rye Rye takes her party beats beyond Baltimore

with debut alboum

s 21-year-old MC Rye Rye re-
flects on the past few years—
signing to M.I.A’s label in

2008, touring with Katy Perry in 2011
and working with tastemakers Pharrell
and Akon on Go! Pop! Bang!, her debut
album out May 15—she says, “I am not
amainstream person.”

The Maryland native continues, “I'm
stuck to my Baltimore roots . .. My fans
that have been there from day one know
I'm into the party vibe.”

Rye Rye's irresistible spirit was felt
early on throughout her hometown’s
local club scene. Born Ryeisha Berrain,
she got her start as a dancer before re-
leasing her first track, “Shake It to the
Ground.” After hearing the song, M.L.A.
arranged a meeting with the teenage up-
and-comer, and Rye Rye soon became
the first artist to sign to her Interscope
imprint N.E.E.T.

“M.LLA. has always been drawn to
the Baltimore club sound,” Interscope
Geffen A&M senior director of market-
ing Dyana Kass says. “Rye Rye merged
hardcore beats, a spitfire flow and elec-
tronic touches to bring something new
to the game.”

Work on Go! Pop! Bang! initially
began in 2008 with a release slated for
2009, but the project was delayed when
Rye Rye gave birth to her first child.
“After that, I wanted to catch up and re-
fresh,” Rye Rye says of the break. “The
music we recorded had been around for
so long, I wanted to play around and
work with more producers.”

The interim also saw her contrib-
ute to “Bang,” featuring M.I.A,
for the 2009 “Fast & Furious”
soundtrack, as well as last
summer’s single featur-
ing Robyn, “Never Will Be
Mine,” which peaked at No.
12 on Billboard’s Dance
Club Songs chart.

For the new set, Rye Rye
collaborated with Porce-
lain Black and producer
RedOne on “DNA,” a
hands-in-the-air call
to the dancefloor.
M.LA. contributes
to the laid-back
vibe of “Sun-
shine,” while
the Pharrell-
and Tyga-as-
sisted “Shake
Twist Drop”
boasts tribal
drums backing
Rye Rye’s smooth
rhythmic flow.

Her many album collaborators
“stepped out of their element to make
me comfortable,” Rye Rye says. “I didn’t
work with Baltimore producers on the
album, so I justkeptit a party vibe and
Baltimore-influenced with heavy bass
and fun lyrics.”

The single “Boom Boom” is No. 8
on the Dance Club Songs chart and
has sold 4,900 copies, according to
Nielsen SoundScan.

In addition to her music, Rye Rye’s
fashion sense and live performances
run the gamut from alternative, urban
and electronic dance music consumers
to street wear, “sneaker freakers,” fash-
ionistas and the lesbian, gay, bisexual
and transgender community, accord-
ing to Kass.

To reach the broad scope of support-
ers, Kass says targeted lifestyle market-
ing initiatives and club/DJ outreach will
factor into the album campaign, as well
as brand integrations with Adidas, vi-
taminwater and T-Mobile, among oth-
ers. Rye Rye has made appearances at
a variety of special events and festivals
including Fashion Week, the White
Party, Ultra, the Winter Music Confer-
ence, Coachella and HARD Fest. An
online push will come in the form of
special live streaming events sponsored
by Noisey and T-Mobile.

Upcoming shows include a string of
club dates on both coasts, select shows
opening for Santigold and a perfor-

mance on BET’s “106 & Park”
the day before the album
is released. “Every fla-
vor is represented
on this record—
hip-hop, dance, pop,
the Baltimore sound
and more,” Kass says.
“Rye Rye’s energy and
authentic enjoyment
for performing brings
everyone along for
theride.”  «
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KILLER MIKE (right) paired up
with EL-P on his latest aloum.

Killer’Toon

Cartoon Network’s Williams Street label
and rapper Killer Mike are not-so-strange

bedfellows

or rapper Killer Mike, indepen-

F denceis key. The Atlanta native

born Michael Render launched

his career with 2003’s Monster (Colum-

bia Records), but label issues delayed

the highly anticipated follow-up. Three

years later, in November 2006, his sec-

ond album, I Pledge Allegiance to the

Grind, was released through his own
Grind Time Official imprint.

For his sixth album, R.A.P. Music, the
37-year-old took a different route. With
four indie releases to his name, Killer
Mike parlayed voice-over appearances
on Cartoon Network’s Adult Swim pro-
gramming block into a record deal with
the company’s Williams Street Records,
which will release R.A.P. Music on May
15. The partnership proved unusual but
fruitful: In addition to pairing Mike with
a pitch-perfect producer in underground
rap legend EI-P (a relationship forged by
Williams Street’s Jason DeMarco, who
handled A&R for the album), the label
also gave him creative freedom.

“For me, independence is what has
given me a 10-year career,” Killer Mike
says. “Ice Cube’s success for a few years
was going gold independently. For
Odd Future, staying independent has
worked. If alabel wants to change your
life and give you a million dollars, I'm
not going to tell you, ‘Don’t do it.” But,
for me, independence has worked.”

Killer Mike’s relationship with
Adult Swim goes back five years, dur-
ing which time he’s performed voices
for the show “Frisky Dingo” and pro-
vided the song “Blam Blam” to the
soundtrack to “Aqua Teen Hunger
Force Colon Movie Film for Theaters.”
The soundtrack experience led Mike
to approach DeMarco about doing an
entire album. With producers Flying
Lotus and Clams Casino in mind for
the project, DeMarco paired Mike with

El-P eight months ago for a test run
in Atlanta. The session yielded three
demos and a “bromance” that led to a
full-length collaborative effort.

According to DeMarco, the chem-
istry was immediate. “El's and Mike’s
aesthetics are so defined that the songs
almost came into being fully formed,”
he says. Williams Street, which also has
released albums by Cerebral Ballzy and
Cheeseburger, plans to integrate tracks
from R.A.P. Music into Adult Swim
shows and hopes to work the album
through the rest of the year. “When a
record like this is really good,” DeMarco
says, “it has a longer life span than one
with just a couple of great songs.”

Killer Mike’s manager Joe Baker ex-
plains that working with Williams Street
opens opportunities to tour through the
rest of the year and gain new fans from
El-P’s “backpacker” fan base. Baker says
Mike and EI-P will co-headline a tour
this summer with opening acts Mr.
Muthafuckin’ eXquire and Despot.

Given his experience so far with Wil-
liams Street, Killer Mike hopes to re-
lease more solo albums in 2013, and in-
tends to record all future solo sets with
EI-P. In addition, he confirms plans for
a group album with Big Boi and Pill,
references recent studio sessions with
T.I. and Grand Hustle signee Iggy Aza-
lea and is looking to compile a sequel
t0 2009’s Underground Atlanta. He and
EI-P have already begun picking beats
for the successor to R.A.P. Music.

“I hope it does whatever they need
it to do so they'll cut us a check to do
another album,” Killer Mike says. “I
want this record to go gold, I want it
to come out of nowhere and shock the
shit out of everybody. Hopefully word-
of-mouth and smart use of money will
help that happen. I want Adult Swim to
say, ‘We've got to do this again.” « «

RYE RYE: MEENO; KILLER MIKE: MICHAEL SCHMELLING



Bombs Away

Teenage girl group Cherri Bomb

BY CHRISTA TITUS

seeks runaway success

Imostevery teenager dreams of

someday becomingarockstar.

But the four girls between 13
and 16 years old who make up the Los
Angeles band Cherri Bomb are mighty
close to turning their childhood fanta-
sies into reality.

After just a few years, the group has
landed a well-connected manager,
toured Europe and Australia, and made
fans out of established rockers includ-
ing Foo Fighters and Steel Panther. All
this before releasing its debut album,
This Is the End of Control, May 15 on
Hollywood Records.

Julia Pierce (vocals, guitar), Mi-
randa Miller (guitar, keyboards) and
rhythm section siblings Rena and Nia
Lovelis (bass and drums, respectively)
craft punchy, driving tunes that reflect
varied influences from My Chemical
Romance to Paramore. Cherri Bomb
formed after Pierce, at the ripe age of
10, posted ads around Los Angeles
(with her father’s help) to find band-
mates. When the group landed a 2009
gig at the Roxy opening for the Chel-
sea Girls, it impressed the latter band’s
drummer, Samantha Maloney, who has
played with such acts as Hole and Mét-
ley Criie. As a result, Maloney took the

girls under her wing as manager and
mentor the following year.

A professional musician for the past
two decades, the 36-year-old Maloney
knows what it takes to make it—espe-
cially for a female artist. “A lot of peo-
ple have this stereotype of musicians:
that girls aren’t as good as guys,” she
says. “But these girls can blow away
some guy musicians I know who are
in their 30s.”

Cherri Bomb has had plenty of live
performances, but to dispel any doubt
the band plays its own instruments, Ma-
loney says she videotaped the recording
sessions for This Is the End of Control.
(The album was primarily produced by
Red Decibel, the writing/production
team of Adam Watts and Andy Dodd.)

Within weeks of Maloney signing
on as manager, Cherri Bomb began
touring with Filter, then opened for
the Smashing Pumpkins. “Every-
one that meets them just falls in love
with them because they’re so talented,
sweet and humble,” Maloney says. Last
year, Cherri Bomb also toured Europe,
played large-scale metal festivals like
Reading and T in the Park, and sup-
ported Foo Fighters in Germany. After
playing the 2012 Soundwave festival in

Australia, Cherri Bomb will now court
U.S. audiences. The band will support
the album on the Vans Warped tour,
which begins June 16, and appear at
the Bamboozle festival in Asbury Park,
N.J., on May 19.

The label is working the song “Let It
Go” to college and specialty radio and
has lined up promotions with Guitar
Center and Hot Topic. It has also se-
cured a few synchs, including “Better
This Way” in Microsoft's “Who's Next”
campaign and “Shake the Ground” on
the “Avengers Assemble” soundtrack.

HIT-BOY: NICK MAGGIO

Hit-Boy is living up to his name. The
Southern California native (born
Chauncey Hollis in Pasadena) co-
produced “Ni**as in Paris,” the
double-platinum hit from Jay-Z and
Kanye West’s Watch the Throne. With
another West track (“Way Too Cold™)
under his belt, Hit-Boy is juggling vari-
ous projects including West’s upcom-
ing solo album, a G.0.0.D. Music set,
as well as sessions with ASAP Rocky,
Nas, Justin Bieber and Big Sean.
Hit-Boy grew up with music. His
uncle, Rodney Benford, was a mem-
ber of Troop, a group that scored two
No.1R&B hits in1990 with “Spread My
Wings” and “All 1 Do Is Think of You.”
Watching Bow Wow on TV prompted
then-13-year-old Chauncey to pen his
own raps. However, the fledgling rap-
per grew more enamored with craft-
ing beats. His first placement, at 20
years old, was the track “Forever” on
Jennifer Lopez’s Brave album, and he
claimed his second big break collab-

with HIT-BOY
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orating on West’s “Christmas in Har-
lem” after meeting Kanye’s cousin,
Ricky Anderson.

Signed to G.0.0.D. and Univer-
sal Music Publishing Group, Hit-Boy
boasts a rapidly expanding dis-
cography, including tracks by Lil
Wayne featuring Eminem (“Drop the
World”), Kelly Rowland featuring Big
Sean (“Lay It on Me”), Jennifer Hud-
son (“| Remember Me”), Pusha T (“My
God”), Rihanna (“Watch N Learn”)
and Joe Jonas (“Lighthouse”).

1 Where did you get your
nickname, “Hit-Boy”?
It used to be “the Hit Boys,” because
there were two of us. I'd always heard
from older people that music was
about having hits—that’s how you
get money, how you get to the top.
So we called ourselves the Hit Boys.
But things went sour with us. Since
I made up the name, I decided to
keep it.

2 Why has “Paris” resonated
so strongly?
That was one of the random beats I'd
been sending to Ricky for Kanye. It
came back up when Kanye and Jay-Z
were in sessions for the album in
Paris. I remember Kanye telling me,
“Wait until you hear the song . . . it’s
going to be one of those joints that
gets the party going.” And it definitely
turned out to be that. It’s just one of
the most distinctive beats that's come
out in a while.

Hollywood head of global market-
ing Robbie Snow says the label, which
signed Cherri Bomb in February 2011,
doesn’t consider gender an issue, even
though there aren’t any all-female
bands heard on mainstream radio.
The members’ ages, however, do pres-
ent some challenges. While their youth
is an advantage from an artist develop-
ment standpoint, they have to be home-
schooled and take a tutor on the road.
And when Cherri Bomb first began per-
forming, some considered it a novelty
act. However, Pierce says, “Once people

CHERRI BOMB has toured with
Filter and the Smashing Pumpkins.

saw us actually play our instruments
and that we really were rock'n’roll, they
started taking us more seriously.”
Unlike musical forerunners the
Runaways, the members of Cherri
Bomb wear age-appropriate clothing
and tone down the tease factor. Asked
about the band’s influence on fans and
providing a role model for other young
women, Pierce says, “It means a lot.
When people tell us, ‘I started writing
songs again,” or ‘You guys made me
want to start my own band,’ it’s the
best reward.” o

3 Kendrick Lamar, Dom Ken-
nedy, Tyga and you are part of a
new West Coast movement. What
word describes this resurgence?
Fresh. Nobody is boxed in anymore. It’s
just refreshing. That's what we're try-
ing to do with our own collective of for-
ward-thinking producers, songwriters
and artists called Surf Club [with Chase
N Cashe, B Carr and Chilli Chill].

4 What key influences have
shaped your work?
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One producer I've looked up to is Scott
Storch. At his peak, he was doing Be-
yoncé’s incredible ballad, “Me, Myself
and 1,” and then he went to Fat Joe’s
“Lean Back,” one of the biggest club
songs ever. Nobody could identify his
sound, and that’s what I want. I can go
from Kelly’s “Lay It on Me” to Pusha
T's “My God” and then do a “Paris.”
People might still try to put me in a
box, thinking I'm only a track pro-
ducer, but not knowing I can make
an R&B ballad right now and play the
keys myself.

5 You also established your own

production company and label
called HS87, which stands for Hits
Since ’87.
I'm in the process of building it. I've
signed young rap group Audio Push,
who are from the Inland Empire [section
of California] where I came up.

6 There’s word that you’'re also
stepping back in front of the board?
I randomly started rapping again, hav-
ing fun, putting some things together.
I'm releasing a song next month called
“Jay-Z Interview.” I've been hashtagging
the name [#jayzinterview] on Twitter
andalotof people are interested. So I'm
going to putitout, letitfloat around and
just see what it is. .
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SARA WATKINS
Sun Midnight Sun
Producer: Blake Mills
Nonesuch Records
Release Date: May 8

Sara Watkins, the singer and e
fiddler who formerly led Nickel PUBLIC IMAGE
Creek, continues to develop LTD.

an urgent neo-pop sound This Is PiL

with bluegrass instrumenta-
tion and country inclinations
on her second album. More
cohesive than her impressive
2009 self-titled debut, Wat-
kins draws on the work of two
of her guest singers—Fiona
Apple and Jackson Browne—
to create a hybrid sound that
could work at multiple radio
formats. The song “I'maMem-
ory,” for example, should be a
prototype for country cross-
over. And “When It Pleases
You” is the commercial ful-
crum of Sun Midnight Sun, a
perfect blend of an angered
singer, gently picked acoustic
guitar, a lullaby of a violin solo
and an electric guitar sound
to echo the dismay expressed
in the lyrics. TV music super-
visors should be jumping on
this immediately. The new set
finds Watkins sticking with
traditional compositional
techniques—plenty of big
chorusesripe for singalongs—
leaving space to emphasize
her fiddle and the instruments

Producer: Public Image
Ltd.

PiL Official/Cargo U.K.
Distribution

Release Date: May 29

Of punk rock’s first gen-
eration, none had a greater
effect on the sprawl that fell into the post-punk camp than
John Lydon and his revolving membership band Public
Image Ltd. PiL toyed with dub, free-form industrial, krau-
trock and whatnot before settling on uniquely knotty dance
pop. On Pils first album in 20 years, wholly self-funded,
Lydon reunites with two of his ’‘80s bandmates—guitarist Lu
Edmonds and drummer Bruce Smith, and new bassist Scott
Firth—to create an album full of the singer’s trademark rants
and a broader musical palette than found on previous efforts.

Bapn
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This Is PiL opens with Lydon shouting such self-referential
lines as “You are now entering a PiL zone” over echoey bass
and drums with a shimmering guitar to let in some light.
Musically, the band dives into sounds from the '80s that it
largely avoided, sonic textures associated with the likes of
Talking Heads and Psychedelic Furs. The nearly seven-minute
“Lollipop Opera” is equal parts nonsense and brilliance, the
greatest evidence that PiL can still be a musical force taking
a jackhammer to pop music’s boundaries.—~G

played by producer Blake
Mills. Rather than assemble a
band, Mills plays every instru-
ment except guitar (Watkins'
brother Sean handles that)
and fiddle. Mills’ production,
which couldbetagged “sound
design,” maintains a pleasant
depth of field to give each in-
strument its own space, mak-
ing Sun Midnight Sun feel like
alive session.—PG

SANTANA

Shape Shifter

Producers: Carlos Santana, Eric
Bazilian, Walter Afanasieff
Starfaith Records

Release Date: May 15

Carlos Santana’s fluid and lyrical guitar style is capable
of rendering singers superfluous. That’s what makes this
new, nearly all-instrumental project so refreshing after
a dozen years of supernatural all-star collaborations.
Shape Shifter, his 36th album, features only one vocal
track (“Eres la Luz”). The set is driven by Santana (who
plays both acoustic and electric guitars) and keyboard-
ist Chester Thompson, who's able to stretch out farther
than on recent Santana releases. Dedicated to Native
Americans, the title track charges forth with tribal energy,
while “Nomad” is built on thumping, thunderous drums.
Santana digs into his Latin roots for the polyrhythmic
attack of “Macumba in Budapest,” and “Mr. Szabo,” a
tribute to Hungarian guitarist and “Gypsy Queen” com-
poser Gabor Szabo, dips into jazz. Elsewhere, “Angelica
Faith” offers a polished pop-soul mix. There are plenty of
fireworks to be found throughout Shape Shifter (check
out Santana’s particularly fiery solo on “Canela”), but the
album is ultimately a reminder that the right player can
make a song “sing” as well as any voice.—GG

SHAPE SHIFER
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DAMON ALBARN

Dr. Dee

Producer: Damon Albarn
Virgin

Release Date: May 8
“Pardon my boldness,”
Damon Albarn sings early in
his latest operatic piece, Dr.
Dee—as if daring comes as
any surprise fromtheBlur, Go-
rillaz, et al. auteur. But this is
anew adventure, even by his
wide-ranging standards. It’sa
nonlinear Elizabethan-styled
song cycle, right down to
such instruments as the dul-
cian, lute and crumhorn, in-
spired by the life of John Dee,
amathematician and medical
court adviser to Queen Eliza-
beth I. The set’s 18 tunes mix
bridge tracks and interludes
with delicately crafted cho-
rales and canticles. The best
songs in the batch—"The
Marvelous Dream,” “Cathe-
drals,” “The Dancing King"—
sound like what Peter Gabriel
and Ray Davies might cook
up at Fairport Convention’s
Cropredy Convention. The
instrumental “Preparation”
and “9 Point Star” showcase
Nigerian percussion great
Tony Allen, while “The Moon
Exalted,” “Edward Kelley” and
the playfully oddball “Watch-
ing the Fire That Waltzed
Away” convey an operatic
majesty. It wants for a plot,

but Dr. Dee certainly writes a
unique prescription.—GG

KEANE

Strangeland

Producer: Dan
Grech-Marguerat
Cherrytree/Interscope
Release Date: May 8
There’s no wide-eyed naiveté
or innocence to be found on
Keane's fourth studio album,

Strangeland. Instead, the set
voices the thoughts and con-
cerns of adults who ask, “Is
theresomewhere ’mmeantto
be?” And the album’s 11songs
try to find that place. But in
doing so, Keane—now a quar-
tet with the addition of touring
bassist Jesse Quin—turns out
some of its richest and most
reflective tunesyet, brimming
with optimism even as the
band explores the fleshed-
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| Newsies the Musical

Producers: various
Ghostlight/Sh-K-Boom/Razor & Tie
Release Date: May 75

Disney’s latest Broadway incursion preserves many of
the songs from the 1992 movie musical on which it’s
based. “Carrying the Banner,” “Seize the Day,” “King
of New York”—if you’re part of the cult that’s grown
up around the original “Newsies” during the last two
decades, you’ll be relieved to discover they’ve all
survived the transition to the Great White Way, where
“Newsies the Musical” opened to warm reviews on
March 29. But composer Alan Menken and lyricist Jack
Feldman have added new tunes as well. And some of
them rank among the new show’s most charming num-
bers: the brassy “That’s Rich”; “Watch What Happens,”
about writer’s block; “The Bottom Line,” with a knowing
nod to Stephen Sondheim’s “Sweeney Todd.” Hardcore
fans (and there are plenty) likely purchased the cast
recording when a digital version went on sale April 10,
which is no doubt why the physical edition contains
three bonus tracks, including a “Seize the Day” com-
plete with dance break.—MW

out emotional nuances of
love, loss and redemptive
friendship. The music fits the
headiness of those themes,
particularly the smooth, swell-
ing majesty of “The Starting
Line,” the Beatles-flavored
melodicism of “Watch How
You Go” and the airy restraint
of “Black Rain.” Elsewhere,
“Sovereign Light Cafe,” the
pep talk “Day Will Come” and
the surging “On the Road”
lay some muscle into the mix.
Singer Tom Chapin’s firm
tenor, meanwhile, remains a
formidable vehicle for these
sentiments, supple enough to
convey both heartbreak and
fortitude. “We dream hard, we
shoot high,” he sings at one
point—and more often than
not Keane hits its marks.—GG

SILVERSUN PICKUPS
Neck of the Woods
Producer: Jacknife Lee
Dangerbird Records
Release Date: May 8

The growth trajectory that
Silversun Pickups displayed
between their first two al-
bums continues as the Los
Angeles quartet charges
into its third release, Neck
of the Woods, propelled by
the momentum of 2009’s
Swoon, which reached No. 7
on the Billboard 200. Work-
ing with producer Jacknife
Lee, the troupe confidently
walks through “the door of a
place that seems somewhat
explosive,” as frontman Brian
Aubertsingsinalbumopener
“Skin Graph.” The songs on
Neck of the Woods are dy-
namically sophisticated,
making nimble drummer
Christopher Guanlao the set’s
arguable MVP as the group
powers through ebb-and-
flow tracks that mix proggy
intricacy and nuance with
alt-rock angst. The album'’s
peak comes near the end,
where the band treats “Gun-
Shy Sunshine” with a perfect
balance of tension and sonic
space.Butitclearly hasahan-
dle onthe formatthroughout,
mining industrial textures on
“Skin Graph” and “Dots and
Dashes (Enough Already),”
club-worthy electro grooves
on “The Pit” and even a bit of
jazz fusion-style jamming on
“Simmer.”—GG
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SINGLES

FLO RIDA: CHAD GRIFFITH; FURTADO: MARRY ROZZI

The G0 Chthorm

Mercury

THE GASLIGHT ANTHEM
) 45 (3:25)

Producer: Brendan O’'Brien
Writer: The Gaslight Anthem
Publishers: Little Eden Music/EMI
April Music (ASCAP)

Gaslight Anthem frontman Brian Fallon likes to focus on old
records and cars in his music. He does it again on “45,” the
first single from the Jersey punks’ upcoming fourth LP and
Mercury debut, which includes another pristine chorus built
from arena-ready guitars and wrenched-gut vocals. This
track soars through the listener, however, its hooks and riffs
firing on all cylinders, and its immensity paired with an inti-
macy that the group has developed since its earliest work.
It’s a song about getting over a girl, but Fallon masterfully
evokes that dead-end solipsism through the narrator’s
simple act of hitting rewind on a comforting song. But the
Gaslight Anthem is too full of optimism for such moping.
“And all my friends say, ‘Hey, turn the record over/Hey, see
you on the flip side,” Fallon bellows, in a cry that’s fierce
enough to make any cynic sing out.—/2

2 CHAINZ
FEATURING DRAKE
No Lie (4:01)

Producer: Mike Will Made It
Writers: 7. Epps,

A. D. Graham, M. Williams
Publishers: various

Def Jam Recordings

In case you haven’t noticed,
Georgia rapper 2 Chainz (for-
merly Tity Boi) is essentially
the hottest entity in hip-hop
right now, with a Def Jam deal,
an opening slot on Drake’s

NELLY FURTADO
Big Hoops (Bigger the
Better) (3:54)
Producer: Rodney
“Darkchild” Jerkins
Writers: N. Furtado,

R. Jerkins

Publishers: Ne/star
Publishing/Sony-ATV
(BMD)

Club Paradise tour and street
anthem “Spend It” all preced-
ing debut album Based on a
T.R.U. Story (Aug.14).Firstsin-
gle “No Lie” recalls Lil Wayne's
recent “She Will” single when
Drake steps in to slow things
down on the chorus, but 2
Chainz sounds hungrier than
his counterpart here, steam-
rolling over the beatand sling-

Interscope/Mosley Music Group

It’s been a while since pop fans have gotten the full Nelly
Furtado experience. Other than guest spots on tracks like
K’naan’s “Is Anybody Out There?” the Canadian singer/
songwriter hasn’t released anything since 2009’s M/ Plan, her
debut Spanish-language album. Fortunately, Furtado is back
and better (not to mention, bigger) than ever. The first single
off her upcoming fifth studio album, The Spirit Indestructible,
is “Big Hoops (Bigger the Better),” easily in the running to be

ing vicious rhymes. 2 Chainz’
voice is silent on the track
for about a minute and 40
seconds as Drake struts into
focus, and while the Canadian
superstar gamely handles
his assignment, the listener
misses Chainz’ urgency until
he returns, possessed, for the
third verse. Wordplay isn’t the
MC'’s strong suit, but it doesn’t
need to be—his career renais-
sance can be chalked up as
much to his acceptance of his
own firecracker energy as his
smart selectionof beats. Nollie:
2 Chainz probably hasanother
hit on his hands.—JL

METRIC

Youth Without Youth (4:17)
Producer: James Shaw
Writers: E. Haines, J. Shaw
Publisher: BMG-Chrysalis
(SOCAN-ASCAP)

Metric Music International
On Metric’s new single, “Youth
Without Youth,” the Canadian
electro-rock act embraces its
anger with ... a dance party.
“Youth Without Youth” fits in
line with Metric’'s MO—bold
statements backed by synths
and sweet female vocals—but
this time, the subject mat-

one of the best summer club anthems of the year: Beginning
with Furtado suggestively chanting “the bigger the better,” the
song is driven by its infectious, pulsating bass. Furtado delivers
lines like “Tonight is the jam/P’ll be there ’til dawn/I’'m going
down/I've got my big hoops on” with ease, and the chorus,
“I can go places nobody else goes,” is oddly empowering. It’s
been six years since “Promiscuous” and “Maneater” elevated
Furtado to a new level of stardom, but if this song doesn’t roll
out the carpet for her comeback, nothing will.—MS

HOR

FLO RIDA

Whistle (3:46)
Producers: DJ Frank E,
David Glass

Writers: various
Publishers: various

Poe Boy/Atlantic

Flo Rida has long been
known for using vocal stars
(Ke$ha, Sia) and anthe-
mic samples (Etta James’
“Something’s Got a Hold on

Me” for “Good Feeling”) to provide the hooks for his singles, but on “Whistle,” the rapper
takes the reins all by himself. The result is a sun-drenched, happy-go-lucky tune that’s sure to
provide Flo with a horse in the summer anthem race. Lyrically, “Whistle” is perhaps his least
subtle single (“Can you blow my whistle, baby?” he sings on the chorus), but the song’s whistle
hook is bound to make listeners forget all about it, assuming they’re not all whistled-out from
last year’s “Moves Like Jagger” and OneRepublic’s “Good Life.” Flo’s not a formidable singer,
so his latest offering may lack the pop pizzazz of “Good Feeling” and “Wild Ones.” But with
the track’s care-free vibe, the rapper’s transgressions are easy to forgive.—KR

ter is more political. Lyrically,
frontwoman Emily Haines
toys with powerful imagery,
using phrases like “double
dutch with a hand grenade”
and “rubber soul with a razor

'] " - |
&
P

blade” to describe a young life
full of malaise and even crimi-
nality. Perhaps it’s fitting that
a song about innocence lost
and getting stomped on by
the Manfeaturesasleazy, sexy
beat. Fans may feel bad about
dancing along to these senti-
ments, but beyond the beat
lies a simple riff and a high-
pitched twinge of feedback,
therepetition of which bothin-
spires an eerie vibe and, more
importantly, tiesthe musicand
lyrics together.— M

FLUX PAVILION
FEATURING
EXAMPLE

Daydreamer (3:32)
Producer: Joshua Steele
Writers: J. Steele, E. J. Gleave
Publishers: Maximum Boost
Publishing/Sony-ATV

Big Beat/Atlantic

Flux Pavilion (aka DJ/pro-
ducer Joshua Steele) makes

L LEGEND & CRED!

EDITED BY MITCHELL PETERS
(ALBUMS) AND JASON
LIPSHUTZ (SINGLES)

CONTRIBUTORS: Jon Blistein,
Phil Gallo, Gary Graff, Jason
Lipshutz, Jillian Mapes, Kerri
Mason, Kevin Rutherford, Maria
Sherman, Mikael Wood
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tremulous dubstep with a
hip-hop swagger—so much
so that Kanye West and Jay-Z
sampled his “I Can’t Stop” on
Watch the Throne’s confronta-
tional cut “Who Gon Stop Me.”
Flux’s signature Wall of Sound-
like dropis frontand center on
“Daydreamer,” a collabora-
tion with British singer/rapper
Example, who is recording his
debut U.S. album for Mercury.
But Flux elevates this one to
anthemstatus: Theintrobuilds
the necessary tension with
a militaristic snare pattern,
while a lilting synth-harp loop
adds the type of unexpected
beauty that often separates
popular dubstep from under-
grounddubstep. Addin Exam-
ple’s hopeful-slacker delivery
and lyrics (“Escape to another
world/Live for another day™),
and a lighter-hoisting rave
staple is born. Does dubstep
have a heart? Flux Pavilion
saysyes.—KM

S |

All albums commercially available
in the United States are eligible.
Send album review copies to
Mitchell Peters at Billboard, 5700
Wilshire Blvd., Suite 500, Los
Angeles, CA 90036 and singles
review copies to Jason Lipshutz
at Billboard, 770 Broadway,
Seventh Floor, New York, NY
10003, or to the writers in the
appropriate bureaus.
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Social media
drove videos from
JUSTIN BIEBER
(“Boyfriend”),
NICKI MINAJ

(“Stupid Hoe™) and
RIHANNA (“Where
Have You Been”).

Did You See That?

Nicki Minaj, Rihanna and Justin Bieber rack up record
views on Vevo with video debuts

nJan. 20, Nicki Minaj released the video
Ofor her song “Stupid Hoe.” By Jan. 21,

the video had logged 4.8 million views
on Vevo, setting the record for the mostimpres-
sions for a video in its first 24 hours on the plat-
form. (Previous record-holder “On the Floor,” by
Jennifer Lopez, had registered 3 million views
in the same span.) On April 30, Rihanna bested
Minaj’s record with 4.9 million views of the video
forher song “Where Have You Been.” Less than
a week later, Justin Bieber trounced that mark
with his video for “Boyfriend,” which racked up
more than 8 million views in its first day.

For labels, the increasing succession of re-
cord-breaking views on the music video plat-
form is no coincidence. In addition to standard
practices like issuing press releases and behind-
the-scenes clips to drum up anticipation, ex-
ecutives are encouraging artists to use social
media like Twitter and Facebook to interact
with fans and take advantage of digital mouth-
pieces to break records, often viewed as a badge
of accomplishment.

Island Def Jam president/COO Steve Bartels
says that with label signees Rihanna and Bieber,
digital outreach was integral to ramping up first-
day demand. “We heavily messaged both artists’
fan bases through their social media connec-
tions, allowing the fans to feel part of the launch
strategy,” he says. “It built up excitement as well
as anticipation.”

Cash Money did the same with Minaj, who
has 18.8 million likes on Facebook and more
than 11.5 million followers on Twitter (@Nic-
kiMinaj). “It’s a social media world,” says Class
& Sass’ Richelle Cross, who handles video pro-
motion for artists on Minaj’s label, Cash Money/
Young Money. “Artists who tweet all the time
[are] the reason why you're seeing the increased
numbers as far as the people tuning in to see
these premieres. It comes down to the follow-
ing that those artists actually have.”

For Rihanna, rallying her “Rihanna Navy”
involved releasing a series of teaser clips for
“Where Have You Been” ahead of its debut.
But once the video premiered, the Bajan song-
stress took to Twitter (@Rihanna, 18.6 million
followers) to encourage fans to break Minaj’s
record. The interaction helped both her and the
50 |
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video become the top three trending topics on
Twitter, and has since amassed more than 20
million views.

Such labels as Universal Music Group, home
to all three artists, have monetary incentives
to accrue as many views as possible through
Vevo partnerships. Although neither YouTube
nor Vevo would detail the specifics of the adver-
tising revenue share, a YouTube rep says that ad
revenue for major labels has more than doubled
from year to year. On Jan. 31, Vevo CEO Rio
Caraeff said that the company generated more
than $150 million in 2011 and had paid labels
around $100 million during the past two years.

To capitalize on the growing demand for
music videos online, Vevo GM Fred Santarpia
says the company plans to launch a new program
this summer called “Verified,” to serve as what
he calls a “platinum record equivalent” honor-
ing any clip that exceeds 100 million views.
Though some speculate that programmed bots
are used to refresh pages and boost numbers,
Vevo says that the company does a “sanity check
for bots” when tallying views and assures that
final counts are “completely bot-free.” Instead,
they credit artists’ connections to their audience.
“The overall important thing that these artists
have in common is that they want to establish a
direct dialogue with their fans other than going
through third parties,” Santarpia says. “That
pays dividends.”

Still, offline promotion continues. A preview
clip of Bieber’s “Boyfriend” debuted on NBC's
“The Voice” on April 17, for instance. “With Jus-
tin, the fans were there every step of the way
in the making of [the video]. Additionally, the
premiere of [the] heavily promoted snippet led
to a crescendo of demand,” Bartels says. “[It's
about] convenience, ease of access [and] artists
being able to directly message their fans quicker
than ever.”

Though Bartels chalks up the broken records
for first-day views to coincidence, Santarpia sees
it as something more permanent. “I definitely
see it as a trend,” he says. “The question is: Is it
just a trend for the 24-hour period, or is it that
the total view counts overall are going to become
an increasing symbol of status and success? We
at Vevo think it is.” .

NO ‘IDOL’
BOAST ’

As Carrie
Underwood
tops the
Billboard 200,
the ‘American
Idol’ machine
kicks into
overdrive

“American Idol” will crown its 11th winner on
May 23. A day earlier, season-eight victor Kris
Allen drops his second album. A week before
that, the man Allen beat—Adam Lambert—
willissue his second set (see story, page 22).

The flurry of activity comes in the wake of
season-four champ Carrie Underwood’s third
No. 1 on the Billboard 200. This week, the
country queen’s fourth album, Blown Away,
starts in the top slot with 267,000 copies sold,
according to Nielsen SoundScan. Addition-
ally, original “American Idol” winner Kelly
Clarkson is sitting pretty at No. 10 on the
Billboard Hot 100 with her former No. 1 hit,
“Stronger (What Doesn’t Kill You).”

Who’s the top seller among all “American
Idol” participants in the United States? Un-
derwood, who leads the pack with 12.83 mil-
lion copies sold, according to Nielsen Sound-
Scan, with Clarkson in second place at 11.58

BARRY MANILOW’:
latest release is I-*s~
highest-charting livs
album since 1977.

4 B
' CARRIEUNDERWOOD
) has sold nearly 13 million
- albums since appearing
on “American Idol.”

million. Last year's winner, Scotty McCreery,

just misses the top 10, as sales of his album

Clear As Day now stand at 1.28 million.
—Keith Caulfield

THE COMPETITIVE SET
Here are the top-selling “American Idol”
finalists, ranked by their album sales.

Artist Sales
Carrie Underwood 12.83 million
Kelly Clarkson 11.58 million
Chris Daughtry 6.68 million
Clay Aiken 5.01 million
Fantasia 2.85 million
Ruben Studdard 2.58 million
David Cook 1.46 million
Kellie Pickler 1.42 million
Jennifer Hudson 1.31 million
Jordin Sparks 1.29 million

SOURCE: NIELSEN SOUNDSCAN

UNDERWOOD, TOP: JAMES WHITE; UNDERWQOD; MANILOW: DENISE TRUSCELLO
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Shining
Bright

Marina & the Diamonds’
sophomore set tops U.K.
charts ahead of U.S. bow

T he past month has brought mixed bless-
ings for Marina Diamandis, the charismatic
Wales-born singer who leads the group Ma-
rina & the Diamonds.

On April 30, she postponed her imminent U.K.
tour due to injured vocal cords. With the live dates co-
inciding with the British release of her band’s sopho-
more album, Electra Heart (679/Atlantic Records),
the timing couldn’t have been worse. Diamandis’
disappointment was for naught, however. On May
6, Electra Heart debuted atop the U.K. albums chart,
with first-week sales of 21,000 copies, according to
the Official Charts Co. (OCC).

“I've always wanted to do well, but to be No.
1—I'm blown away,” Diamandis says, apologizing
for what she fears sounds like gushing enthusiasm.
Ordered by doctors to rest her voice, Diamandis ex-
plains that this interview is her first conversation in
three days. Adding to her overly bubbly demeanor:
The medication prescribed to aid her recovery makes
her “feel like I can fly,” the 26-year-old jokes.

Her excitement can certainly be justified. The
chart-topping success marks a major career leap for
the pop act, whose 2010 debut, The Family Jewels,
has sold 175,000 units in the United Kingdom, ac-
cording to the OCC. Released domestically on Chop
Shop/Atlantic, U.S. sales stand at 28,000, according
to Nielsen SoundScan.

Atlantic Records U.K. GM Mark Mitchell says the
last-minute decision to postpone Diamandis’ U.K. tour
was unfortunate, but obviously it didn't hurt the album
launch. “Marina s very good at communicating directly
with her fans, so when something like this occurs,
everyone knows that it is not some record company

stunt,” he says. The band will still support Coldplay on
its summer-long European and North American tour.

Mitchell credits strong support from national top
40 network BBC Radio 1 in helping drive album
sales. Diamandis guested on Radio 1 D] Fearne Cot-
ton’s April 18 show, performing the album’s lead
single, “Primadonna,” and a cover of Justin Bieber’s
“Boyfriend” that went viral. The station also put “Pri-
madonna” into daily rotation.

The single, a punchy, electro anthem co-written
and produced by Dr. Luke (Katy Perry, PInk), also leads
the U.S. campaign and has been serviced to pop sta-
tions. Electra Heart, which features other production
and writing credits by Rick Nowels (Madonna, Colbie
Caillat) and Greg Kurstin (Lily Allen, the Shins), will
be released July 10 in the United States on Elektra
Records. Dance artist Diplo co-produced the dubstep-
flavored “Lies” on the eclectic 12-track record, which
successfully marries Diamandis’ quirky DIY approach
with towering, candy-coated pop hooks.

“For quite a long time, I've wanted to take this jump
and make a pop album,” says the singer, who calls
Electra Heart an “ode to dysfunctional love” inspired
by her own personal heartaches. Uncomfortable writ-
ing in the first person, Diamandis instead invented a
series of fictional female characters to help document
her emotions, such as the footloose womanizer of
“Homewrecker,” a thumping, if bittersweet, album
highlight. “At the time, I felt really weak and power-
less, so to make myself feel better I was channelling
characters who have strength,” Diamandis says.

In addition to appearing stateside on the Cold-
play shows, the first domestic leg of Marina & the
Diamonds’ own Lonely Hearts Club headlining
tour begins July 10 at the Music Box in Los Ange-
les. “We're connecting the dots in every market that
she visits,” says Atlantic Records VP of marketing
Chris Stang, who’s based in New York. “We want
to bring those people who haven't already found
her into Marina’s world.” .

The second album B3
MARINA DIAMANDIS
band Marina & the
Diamonds arrives
stateside on July 10.

THE MAGIC CONTINUES

Iconic singer/songwriter Barry

“My life has been one big miracle,” Barry Ma-
nilow says, reflecting on a career in which he
has been a regular presence on Billboard’s
charts for close to 40 years. His new album,
Live in London (Stiletto), with the Royal Phil-
harmonic Concert Orchestra, last week bowed
on the Billboard 200 at No. 24 with 15,000 cop-
ies sold, according to Nielsen SoundScan. The
launch marked Manilow’s highest-charting live
release since Barry Manilow/Live became his
first No.1in 1977.

The arrival of London gave Manilow his sev-
enth top 40 set in the last six years alone, a run
that began with the No. 1 covers collection The
Greatest Songs of the Fifties in 2006. Last July,
he debuted at No. 7 with 75 Minutes: Fame.. ..
Can You Take It?, an album of original material.
He first charted on the Billboard 200 with the
No. 9-peaking Barry Manilow Il in 1974. On the
Billboard Hot 100, he’s tallied 25 top 40 hits, in-

Manilow celebrates his highest-charting live album in 35 years

cluding 11top 10s and three No. 1s.

“It is the pinnacle of how the public feels
about what I’m doing,” Manilow says of a
coveted chart ranking. “It gets down to the
Billboard charts; to, ‘Does the public like this
work?’ The charts tell you whether you will be
allowed to continue to do the work that you
love to do.”

As he tours to support the new set—the
Brooklyn native recently played three shows at
New York’s Radio City Music Hall (“I speak faster
there. | go into my New York energy”)—Manilow
is passionate about more than his music. In re-
sponse to the depletion of music programs in
public schools, he formed the Manilow Music
Project as part of his nonprofit Manilow Health
and Hope Fund.

“Music classes are disappearing from schools,
which is just killing me and every musician |
know,” he says. “When | talk to principals and

teachers, they tell me that music classes are
so important to kids. Their grades go up. They
[learn how to better] interact with other stu-
dents in an orchestra class or in a choir. It’s not
just playtime. It makes kids better students and
better people.”

From his philanthropic efforts to performing
to adding to his revered catalog, Manilow—who
considers penning a Broadway musical as one
of his few as-yet-unattained achievements—
remains dedicated to the fans who helped him
rank as Billboard’s fourth-biggest adult contem-
porary act of the AC chart’s first 50 years last
year. (He’s scored 13 No. 1s on the tally.)

Ultimately, though, Manilow says that his
songwriting is his greatest artistic contribution.
“I come from the world of trying to write a song
that will outlive me,” he says. “That’s every com-
poser’s goal: to write such a wonderful a song
that will live forever.” —Gary Trust
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>>>LLOYD ‘BACK’
FOR THE FIRST TIME
U.K. reality TV show “The X
Factor” has already given the
Billboard charts Leona Lewis
and, more recently, One Direc-
tion. Now the program has
sent over 18-year-old Cher
Lloyd, who finished fourth in
2011 (the same year One Di-
rection came in third). Lloyd’s
single, “Want U Back” (Syco/
Epic), is percolating under the
Mainstream Top 40 chart, with
early support from SiriusXM’s
Hits 1 channel.

>>>CALLAGHAN
CALLS ON MULLINS
“Shawn Mullins’ storytelling
got me interested in song-
writing,” British-born singer/
songwriter Callaghan says.
“His [1998] album, Soul’s
Core, was one of the very first
albums that | bought. | still lis-
ten to it a lot now.” Fourteen
years later, Mullins, who sent
breakout hit “Lullabye” to
No. 1on Mainstream Top 40
for two weeks, serves as pro-
ducer on Callaghan’s debut
album, Life in Full Colour, re-
leased May 1on independent
label Green Town. The origin
of the collaboration? Mullins
became a fan after Callaghan
sent him a Myspace message
in 2009.

>>>A RICH MAN:
GIBSON GAINS
Singer/songwriter Andy Gib-
son continues his ascent on
Hot Country Songs with debut
single “Wanna Make You Love
Me,” which bullets at No. 27.
Gibson was discovered by
John Rich, who spotted him
singing in a Mexican restau-
rant in Nashville and signed
him to a publishing deal. Gib-
son co-wrote the 2011 Jason
Aldean/Kelly Clarkson chart-
topper “Don’t You Wanna
Stay.” His indie deal with the
R&J label was recently picked
up by Curb, with his debut
album expected this year.

>>>LABELLE RINGS
UP DEBUT HIT

Leah Labelle, who placed 12th
on the 2004 season of “Amer-
ican Idol,” is approaching her
first Hot R&B/Hip-Hop Songs
entry with “Sexify,” which

is No. 5 on the chart’s Bub-
bling Under survey. In 2011,
Labelle signed a deal with
Epic, Jermaine Dupri’s So So
Def Recordings and Pharrell
Williams’ new imprint, | Am
Other. The “Sexify” video pre-
miered on MTV.com on May 9
and includes cameos by Dupri,
Williams and Labelle’s pop
singer/actress friend JoJo.

Reporting by Keith Caulfield,

Wade Jessen, Karinah
Santiago and Gary Trust.

www.billboard.biz | 51



Billbeard. CONNECT WITH THE MUSIC INDUSTRY’S MOST IMPORTANT DECISION MAKERS

MARKETPLACE

For ad placement in print and online call Jeff Serrette 1-800-223-7524—1-212-493-4199/Jeffrey.Serrette@billboard.com

REAL ESTATE REAL ESTATE

3580 Alta Mesa Drive Studio City, CA: $1,850,000

Amazing views from this 5 bedroom, 3 bath gated home, sited on 3 acres.
Opportunity of a lifetime to remodel or build your dream estate.
Jodi Korn Radoff
310.717.9700
KornRadoff@earthlink.net

DOOR COUNTY, WISCONSIN $19,500,000

High on a bluff overlooking Lake Michigan, this 35,000 square foot residence offers a magnificent two
story grand parlor with galleries on the upper level, formal dining room, 14 seat Art Deco theatre,
multiple parlors, offices and greenhouse. The spectacular two story walnut paneled library with lead

glass windows has a spiral stairway to the second level which is accessible to the master bedroom.The
SONGS FOR SALE master suite contains over 5,000 square feet with separate parlor, his and her baths with dressing rooms,
WHERE DO | GO WITH SOME SLIGHTLY DIRTY kitchen, and exercise .roomAThe gu?st wing, with I-ts own parlor and.kltchenette, provides three spacious
bedrooms with en suite baths.The indoor pool with spa has a full kitchen and garden room.The home
SONG LYRICS? features 8 fireplaces, an elevator and dumbwaiter. Surrounded by forest, the secluded 22+ acre estate
includes a 3 bedroom, 2 bath guest house, as well as a lakefront beach house.A separate 80+ acre parcel
is also included. This wonderful property is offered fully appointed with all furnishings, artwork, antiques,
multiple sets of china, crystal, silver and all accessories.

They’re funny, sexy, crude and lewd. They’ll make a great

Hip-Hop song and a great music video! Definitely Viral. KURT PENN
Jameson Sothebys

773-206-0302

For business inquiries, contact Robert Barrows at kurt.penn@sothebysrealty.com

R.M. Barrows Advertising, 650-344-4405, www.barrows.com
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HOT

A WEEKLY ROUNDUP
OF NOTABLE CHART
ACHIEVEMENTS

THE MUSIC OF

HARRISON’S NO. 1

‘WALK’ ON

CHART
BEAT

>>Now that Jermaine Paul has
emerged as the second-season
champion of NBC’s music reality
competition “The Voice,” the
field is wide open for the series’
next potential champion. Chart
Beat unveils what the audition
process is like from singer/
songwriter Sarah J, who recently
tried out for “The Voice” in New
York. “At 6:30 in the morning,
the crowd went all the way from
the main entrance outside, down
the block, to the block around
the corner,” she recalls. “People
in my group were auditioning
with everything from jazz
standards to contemporary
soul. Then, somebody sang an
Evanescence song.” Did Sarah J
receive a callback to appear on
the next season of “The Voice”?
Go to billboard.com/chartbeat
to find out.

@

Read Chart Beat
every week at

billboard.com/chartbeat.
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Underwood’s Country Crown; Beastie Bounce

Carrie Underwood easily trounces the
competition this week as her fourth
album, Blown Away, debuts at No. 1 on
the Billboard 200 with 267,000 sold, ac-
cording to Nielsen SoundScan.

It’s the best sales week for a coun-
try album since the Oct. 1, 2011, chart,
when Lady Antebellum’s Own the
Night bowed atop the list with 347,000.
It'sthelargestframe foracountry setby
a solo artist since Taylor Swift’s Speak
Now sold 276,000 during Christmas
week 0f2010.

The debut for Blown Awayis also the
second-largest arrival of any album
in 2012. This year, only Madonna’s
MDNA started bigger, with 358,000. So
farin 2012, just three titles have bowed
with more than 200,000 in their first
week—and they are all by women. In
addition to Underwood and Madonna,
Nicki Minaj’s Pink Friday: Roman Re-
loaded is in the 200,000-plus debut
club, as it started with 253,000.

Ayearagoatthis point, fivealbums
had started north 0f200,000: Adele’s
21(351,000), Lupe Fiasco’s Lasers
(204,000), Chris Brown’s F.A.M.E.
(270,000), Britney Spears’ Femme
Fatale (276,000) and Foo Fighters’
Wasting Light (235,000).

Blown Away marks the third chart-
topper for Underwood on the Bill-
board 200, following 2007’s Carnival
Ride (527,000 in its first week) and
2009’s Play On (318,000). (Her first
album, 2005’s Some Hearts, debuted
and peaked at No. 2 with 315,000.)

She is only the third woman to take
three country albums to No. 1 on the
chart, following Linda Ronstadt and
Faith Hill. Ronstadt did it with Heart
Like a Wheel (1974), Simple Dreams
(1977) and Living in the USA (1978).
Hill topped the tally con-
secutively with Breathe
(1999), Cry (2002) and
Fireflies (2005).

Trailing Underwood
this week is Norah
Jones’ . .. Little Broken
Hearts, debuting at No.
2 with 110,000. It’s her
fifth studio set overall
and fifth to reach the top
three. She crowned the tally with three
earlier efforts and hit No. 3 with her
last release, 2009’s The Fall. The new
album’s debut sales week is the small-
est for any of Jones’ studio offerings
since her first, Come Away With Me,
launched with 10,000 in 2002.

The new Now 42 compilation enters
at No. 3 with 95,000, giving the chart
its first debut-filled top three since
Nov. 19, 2011. That week, the entire
top four were new arrivals, led by Jus-
tin Bieber’s Under the Mistletoe, with
Wale’s Ambition, Miranda Lambert’s
Four the Record and Susan Boyle’s
Someone to Watch Over Me starting at
Nos. 2-4, respectively.

If the top three are all debuts this
week, that means Adele’s long-run-
ning 21 has (momentarily?) stepped
aside from the top three. This week

OverThe
Counter

KEITH
CAULFIELD

it slips 2-4 with 77,000 (down 8%). It
hadbeenlodged in the top three rungs
since Dec. 17.

On the Top Country Albums chart,
Blown Away is Underwood’s fourth
straight No. 1 debut. She’s one of only two
acts to have their first four
albums debutat No. 1. Fel-
lowTV-talentshow contes-
tant Lambert is the other,
with her four releases be-
tween 2005 and 2011.

?‘ REMEMBERING MCA:
The first rap album to
hitNo. 1 on the Billboard
200 has returned to the
top 20. Following the death of Beas-
tie Boys’ Adam “MCA” Yauch on May
4, the band’s 1986 album Licensed to Ill
re-enters the tally at No. 18 with 19,000
sold (up 802%). The blockbuster set
reached the top on March 7, 1987, and

IVIa I-I(et \A’at(:l1 A Weekly National Music Sales Report

Weekly Unit Sales

ALBUMS lPlllglIIWSl‘
This Week 5,773,000 2,173,000
Last Week 5,404,000 2,076,000
Change 6.8% 4.7%
This Week Last Year 6,231,000 1,869,000
Change -7.4% 16.3%

*Digital album sales are also counted within album sales

Weekly Album Sales Million Units)

30

25

20 = 2012

Year-To-Date

TRAds o
25,407,000 OVERALL UNIT SALES
25,523,000 Albums 108,106,000
-0.5% Digital Tracks 462,373,000
24,025,000 Store Singles 978,000
5.8% Total 571,457,000
Albums w/TEA* 154,343,300

to one album sale;

DIGITAL TRACKS SALES

n

*Includes track equivalent album sales (TEA) with 10 track downloads equivalent
al

For week ending May 6, 2012. Figures are rounded,
Compiled from a national sample of retail store and rack
sales reports collected and provided by

spent seven straight weeks there.

Sales of Beastie Boys catalog surged
in the tracking week that ended May 6
(reflecting only two full days of sales
after Yauch’s death). Collectively, the
trio’salbums sold 55,000 lastweek—up
1,235% from 4,000 the week previous.
Other Beastiealbums thatreturnto the
Billboard 200 are Solid Gold Hits (No.
51 with 8,000; up 806%), Paul’s Bou-
tigue (No. 56 with 8,000; up 4,287%),
Hot Sauce Committee Part Two (No. 107
with 4,000; up 1,150%), Ill Communi-
cation (No. 109 with 4,000; up 2,799%),
Check Your Head (No. 124 with 4,000;
up 2,727%) and Beastie Boys Anthol-
ogy: The Sounds of Science (No. 141 with
3,000; up 3,303%).

In terms of digital songs, Beastie
Boys sold a combined 151,000 down-
loads this past week, up from 14,000
the week previous (a gain of 949%).
Their best seller was the Billboard
Hot 100 No. 48 single “Brass Monkey,”
with 15,000 (up 807%). The Beasties’
next-largest was “(You Gotta) Fight for
Your Right (To Party!)” with 14,000 (up
304%). “No Sleep Till Brooklyn” was
third (14,000; up 1,087%), followed
by “Sabotage” (14,000; up 885%), “In-
tergalactic” (12,000; up 953%), “Paul
Revere” (11,000; up 1,114%) and “So
What'cha Want” (11,000; up 1,621%).
Those titles all debut on the two-and-
a-half-year-old Rap Digital Songs chart
at Nos. 32, 35, 36, 39, 45, 48 and 50, re-
spectively. (The chart can be viewed in
full at billboard.biz/charts.) .o

nielsen

2012 CHANGE 2011 2012 CHANGE
YEAR-TO-DATE SALES BY ALBUM CATEGORY
106,734,000 -1.3% Current 57,124,000 52,145,000 -8.7%
495,398,000 71% (atalog 50,982,000 54,590,000 71%
1,133,000 15.8% Deep Catalog 39,818,000 43,738,000 9.8%
603,265,000 5.6%
156,273,800 1.3%

n

CURRENT ALBUM SALES

57.1 milli gn‘

12 495.4 million

gl 521 million ]
462.4 million |

CATALOG ALBUM SALES

n

51.0 million}

SALES BY ALBUM FORMAT gl 54.6 million ]

J FM A M J J A S

[e]

(0] 72,250,000
Digital 34,534,000
Vinyl 1,299,000
Other 23,000

N D J

Nielsen SoundScan counts as current only sales within the first 18 months of an

months for classical and jazz albums). Titles that stay in the
top half of the Billboard 200, however, remain as current. Titles older than 18

months are catalog. Deep catalog is a subset of catalog for titles out more than

64,832,000 -10.3%
40,353,000 16.9%
1,523,000 17.2% gl ielease ¢
25,000 87% 36 months
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71 i i Blown Away il 51
o .Little Broken Hearts :::;:?:;:LTZ rt:fa L (52)
UVN?/EIIS(A)LrLiﬁl,’SADEJN'IUSS];SBW57JCAP\TUL (18.98) Now 42 albums has dipped 53
QEUEL{T'EBM 44699*/SONY MUSIC (11.98) 21 E ::'bouvll:lueoe‘kogi?ltl: : 54
HUSTLE/ATLANTIC 527788/AG (18.98) Strange Clouds Now 36 (89,000; 55
rsesee [ o0 @)

JACK WHITE

THIRD MAN/COLUMBIA 95993*/SONY MUSIC (11.98 Blunderbuss

660---0-000

gy)ioﬂllmnsﬁgzrs!?s%‘wv MUSIC (11.98) Up Al Night @

rﬁa?yotluﬁ;-f RAS\E?J,(SBNV MUSIC (11.98) Smash 54
xﬁﬂaﬁmfﬂnANSON VINYL 554*/DOWNTOWN (14.98) Born Vlilaln 53
‘ SOUNDTRACK Avengers: Assemble 60
iy o 7 SAMPLES 'N' SECONDS/FAIRFAX 016449*/UNIVERSAL REPUBLIC (13.98) Making Mirrors With 38,000 sold, it 59
@ Tailgates & Tanlines marks the seventh 58
w o Hie ey
R O O A ast) Love Is A Four Letter Word i"”?;:l’:; ’%’(h 45
ey ¢ - rlw(clrmlx‘gﬁg?fsazzww (10.98) Up All Night howed at N,n.A 68
5::,%5'(' BiNA.L MONEY REPUBLIC (13.98) Pink Friday: Roman Reloaded :‘;:I::;D:Igo::l:m 61
?sfﬁﬂ'ifﬁl'f; 98) Licensed To Il E1 anto :‘:A:ht:::n l:ard 67
20 18 EEnmAcsnﬁEzu g?z%t‘ 16.98) Chief @ (see hillhoard.biz/ “

GEORGE HARRISON charts).

UME 016734+ (13.98) Early Takes: Volume 1 (Soundtrack)

SANTIGOLD Master Of My Make Believe

LIZARD ANTIC (13.98)
.croFLiultow'l: 95222/SONY MUSIC (11.98) California 37 16 |
0l 2 79 AR My Kinda Party R 63
EIIGHIER BONNIE RAITY Slipstream millon sold inthe 69
s B oranges | B scoringn e
13 (16 NTOPJQEESU?HLQ:gg'/'\fIAERvNESII BROS. (18.98) El Camino @ ﬂm;‘;:ﬂ?bze::-
71 AAT(I)-Q;BzepﬁAgg)SHAKES Boys & Girls released in
= gg':zggylmﬁgc (11.98) Think Like A Man . 77
1 30 28 QEDELIU.MENA 31859*/SONY MUSIC (12.98) 19 . 23
200 qul\\vzz's(;?uUEaugﬁf ;iﬁimmmm (18.98) Now 41 (49| 75
)il SRHIPHDEAF?A';‘MI;GE\S/\DJMG (13.98) Talk That Talk @ The band’s first 9
7 - JLI;IBEAL\{V(ANTED S The Wanted ;l‘;;lll”ttzn:r}e)r::;;s 98
32 20 gﬁu@ﬁaszsu MONEY 016135*/UNIVERSAL REPUBLIC (17.98) Take Care Ml _generale_a 34% 15
LAl 3 f Bgaggﬁnysmc 98357/SONY MUSIC (9.98) Pluto m:f?;:: (S;:)Ies hor 66
NEW ?Elc{fl‘f‘fs‘}’n‘(’?"g‘g‘g‘%'ﬁ”"' Out Of The Game 9,000). 82
33 22 | ﬁnmfggz‘gvmn (18.98) Amaryllis 97
a2 n FFUlE’l'E‘lD BY RAMEN 528048* (11.98) Some Nights 79
L Own The ight 8

DON OMAR

ORFANATO/MACHETE 016829/UNILE (10.98) Don Omar Presents MOT2: New Generation

OF MONSTERS AND MEN
SKRIMSL EHF LAEKJARAS 1 016690*/UNIVERSAL REPUBLIC (11.98)

My Head Is An Animal

FECE-ECE-E-E-EH-E-E-ETE-E-E-EE-E-E- - BRI -

00:0::0::::00::0:8:0::3:3353:200000:

$88¢98@2830:0::02:2002 3103300883822 288°228¢848 3

WHITNEY HOUSTON . . N
28 35 AHISTA 4850 SONY MDSIC 116.90) Whitney: The Greatest Hits The second Every
MONICA . Mother Counts all-
26/15 RCA 95377 (11.98) N Kt star charity
BLAKE SHELTON " ilatic
21 45 WARNER BROS. NASHVILLE 527370/WMN (18.98) Red River Blue . c“mmlalmn 4
LAURA STORY (8,000) features 19
41 75 Blessings o B 92
FAIR TRADE/COLUMBIA 86417/SONY MUSIC (10.98) songs—including
2% 19 SOUNDTRACK The Hunger Games: Songs From District 12 And Beyond contributions from 99
LIONSGATE 016384/UNIVERSAL REPUBLIC (13.98) sting (ictured)
42 39 ) KELLY CLARKSON Stronger @ and Bono—and 81
BRANTLEY GILBERT benefits maternal
BN |\ s (1406 Halfway To Heaven @ nealti G 62
39 37 SOUNDTRACK  Shake It Up: Live 2 Dance: Music From The Disney Channel Series worldwide. The first 95
WALT DISNEY 013857 (13.98) edition, released
COLDPLAY et
65 70 CAPITOL 87553* (18.98) Mylo Xyloto Il in 2011, has sold 37
VARIOUS ARTISTS - 40,000.
HEw 1 STARCON 31809 EX/STARBUCKS (12.98) Every Mother Counts: 2012 : 64
LUKEBRYAN ....13,189 J. COLE 195 INECORAOHD JE0] FUEFNGER OEATH
THE BILLBOARD 200 ARTIST INDEX COUNTING CROWS - 129 DRAKE ............. 3 94,181
Jgf— — CREEDENCE CLEARWATER FLIJRENCE +THE
LSBT BAND . B0 AN FeRY T BLACKIAEYS - 26,72 GASTING GROWNS .01 REVIVAL FEATURING MACHINE ... 55,108
Aerosuii T ME  BeASTIE BoY: Bop ot 1% GHILDISHGAMBINO 179 JOHNFOGERTY .....103 ELIYOUNG BAND ... 142 FOSTER THe PEOPLE .9
e oy R 561[,7 0002094 sonwer T 4es | ERICCHURCH .......19 EMINEM ...128,173,177 THEFRAY ... .89
TASONALDEAN 75 TONVBENNETT ... 189 GRS BOTTI '35 THECNVILWARS . SACHEEANGHD 178 Fok. a7
RODNEY ATKINS ... 138  DIERKS BENTLEY BOYZII MEN . 165 [ DT (2t s 2
AWOLNATION ... 140 LEE BRICE ... 146 GAVINDEGRAW ... 113 GGG
JUSTIN BIEBER 7AC BROWN BAND . 76, 121 LANADEL REY ... FATHER JOHN MISTY . 123 S -
DEUCE....... ! MELANIEFIONA ... 114 BRANTLEY GILBERT .. 47
54 | Go to www.billboard.biz for complete chart data
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'Soundsén

S IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) e E
g%oﬁﬂ“uﬁs&%!gsmmm 8.98 Solid Gold Hits

2 :f:l»\gnlfwewle'?sﬁsgg (18.98) Here And Now @
Rl G size som s (1.5 Wrecking Ball

89 ﬁm;&ﬁﬁv 98] Teenage Dream

27 FLORENCE + THE MACHINE Ceremonials @

UNIVERSAL REPUBLIC 016297* (13.98]
'|; BEASTIE BOYS

CAPITOL 91743 (18.98)

SKRILLEX

BIG BEAT/OWSLA/ATLANTIC 528521/AG (5.98;
~ MARVIN SAPP

VERITY 97017/RCA (12.98) &

™)

Paul’s Boutique

Bangarang (EP)

| Win
Careless World: Rise Of The Last King
YOUNG MONEY/CASH MONEY 016727/UNIVERSAL REPUBLIC (17.98)
LMFAO
PARTY ROCK/WILL I AM/CHERRYTREE/INTERSCOPE 015678/16A (9.98)
THE BAND PERRY
REPUBLIC NASHVILLE 014839/UNIVERSAL REPUBLIC (10.98
MIRANDA LAMBERT
RCA NASHVILLE 90589/SMIN (11.98) ®
MUMFORD & SONS
GENTLEMAN OF THE ROAD 0109*/GLASSNOTE (12.98) ®
TIESTO
MUSICAL FREEDOM 004 (9.98)
MADONNA
LIVE NATION/INTERSCOPE 016658*/IGA (13.98 )
THE CIVIL WARS
SENSIBILITY 017+ (11.98)
HALESTOR
ATLANTIC 528052*/AG (13.98)
YOUNG JEEZY
CTE/DEF JAM 013738/IDJMG (13.98) ®

Sorry For Party Rocking

The Band Perry

Four The Record

o

Sigh No More

Club Life: Volume Two: Miami

MDNA

Barton Hollow

The Strange Case Of...

TM:103: Hustlerz Ambition

33 IUI-RlAEL AsPrY:I?C?RWCULuMBIA 92670*/SONY MUSIC (11.98 Port Of Morrow
ﬁﬁgm' u'g::vﬁg Ewg:rm{mmumsw 13.98 Clear As Day Ml
CARVED 005 (13.98) Crux
m&a‘ﬁ%ﬁfnﬁ BROS. (15.98 Brothers Ml
47 I} PRINCE ROYCE P

TOP STOP 530077/AG (10.98) ®

SKRILLEX . "

66 REN - C BeAT/ATLANTIC 526818/A6 5.98) Scary Monsters And Nice Sprites (EP)
CHRIS BOTTI i
COLUMBIA 60352/SONY MUSIC (11.98) Impressions
FENRYWSE All Or Nothing

EPITAPH 87191* (15.98)
ETII\EITRTVOIXIDADTILOW WITH THE ROYAL PHILHARMONIC CONCERT ORCHESTRA Live in London
ZAC BROWN BAND

SOUTHERN GROUND/ROAR/BIGGER PICTURE/ATLANTIC 524722/AG (18.98) ®
MAROON 5

A&M/OCTONE 015384/1GA (15.98)

You Get What You Give

Hands All Over

o 5?}%2‘353'?355595 ® Doo-Wops & Hooligans
L mTa?sl‘:lc;Lls GROUNDS/J 63060/RCA (11.98] Planet Pit
85 Bl S0\ e, Te Lumineers
il ;JSZ'AS?B.ZBQ?TT BAND Small Town Family Dream
& L}]ﬁv’l‘)‘(ﬁ,’\%&l—scﬁgzmmﬂsk 11.98) Born To Die
& B O o Tha Carter IV

YOUNG MONEY/CASH MONEY 015548*/UNIVERSAL REPUBLIC (13.98)
VAN HALEN

INTERSCOPE 016477/1GA (13.98) ®

TOBY KEITH

SHOW DOG-UNIVERSAL 015592 (9.98)

LIONEL RICHIE  The Best Of Lionel Richie: 20th Century Masters The Millennium Collection
MOTOWN/CHRONICLES 007759/UME (9.98

THE FRAY

EPIC 57802*/SONY MUSIC (11.98)

TIM MCGRAW

CURB 79320 (13.98,

RED HOT CHILI PEPPERS
MUSICARES DIGITAL EX/WARNER BROS. (4.98)
TAYLOR SWIFT

BIG MACHINE TS0300A (18.98) &

BOB MARLEY AND THE WAILERS
TUFF GONG/ISLAND 548304*/UME (13.98) ®
FIVE FINGER DEATH PUNCH

A Different Kind Of Truth

Clancy’s Tavern

63

Scars & Stories

Emotional Traffic

Rock & Roll Hall Of Fame Covers (EP)

Speak Now

Legend: The Best Of Bob Marley And The Wailers
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PROSPECT PARK 50104 (15.98) American Cap‘ta'IS(
NEWSBOYS g
INPOP_71592/EMI CMG (11.98) God's Not Dead
KIDZ BOP KIDS i
RAZOR & TIE 89271 (18.98 KidzBop21
NEON TREES i
MERCURY 016578/IDJMG (10.98] Picture Show
FOSTER THE PEOPLE
STARTIME INT'L/COLUMBIA 74457*/SONY MUSIC (9.98] Torches .
DEUCE ; -
s FIVE SEVEN 050 (13.98) ® Nine Lives
sSwv :
% MASS APPEAL 2170/EONE (17.98) LMissed Us
GOTYE............12 WHITNEYHOUSTON NORAH JONES ... 2, 112
ELLIE GOULDING - 41,156,170, 171,191 JOURNEY . 417 LADY ANTEBELLUM MADONNA ..
GRATEFUL DEAD HURT . 71 ~...38,131  MANDISA .
DAVID GUETTA LADY GAGA ... 162  BARRY MANILOW WITH THE
GUNS ' ROSES - TOBY KEITH . 7 MRANDA LAVIBERT 62  ROVAL PHILHARNIONIC
ALAUACKSON .. 161 KDZBOPKDS ......06 THPLEE .........155 TRA. 77
ETTAJAMES ... ... 159 CAROLEKING . LLWAYNE .....".85  MARILYN MANSON .
HALESTORM ......... 67 JAMIE GRACE 198 MIGHAEL KWANUKA 1zu LMFAD 60 BOB MARLEY AND THE
ANTHONY HAMILTON . 160 JAYZ KANYEWEST 111 KORN ............. LOWERDENS .......167 WALERS - .93
GEORGE HARRISON ...20 DR.JOHN ..........122 THE LUMINEERS . ....82 MAROONS .
HUNTERHAYES ....... 116 JACKJOHNSON . ... 105 LYNYRD SKYNYRD .. 144 BRUNO MARS .

Data for week of MAY 19, 2012

See Charts Legend on billboard.biz for rules and explanations. ® 2012, Prometheus Global Media, LLC and Nielsen SoundScan, inc. Al rights reserved. STING: CLIVE BARDA
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11| CASTING CROWNS

Not to be confused

/| FLORENCE + THE MACHINE

101 8 BEACH STREET/REUNION 10162/SONY MUSIC (11.98) Come To The Well with the similarly
@ 125 133 R x&glc?nl;/fmﬁﬂg\'gﬁ?mmrncA 13.98 WOW Gospel 2012 l,llt’:e:rzhz%'mﬁ
& 107 14 ] CREEDENCE CLEARWATER REVIVAL FEAT. JOHN FOGERTY  Gyoricie The 20 Greatest Hits CallClassc Ro, tis
@ = el TAvLOR SWIET | e
1105 52 12 [ A CK O S ON (1505 Jack Johnson & Friends: Best Of Kokua Festival ::;”;:;k‘::";‘;‘;
@ [l VARIOUS ARTISTS @ ool i 4 NOW That's What | Call Classic Rock Hits . 20 (23,000) and has
@ 18 SIEIQSNT'DESTB u?a!es'/mwm 18.98 Hot Sauce Committee Part Two . i
108

Title
S IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)
PISTOL ANNIES
181 131 RCA NASHVILLE 94916*/SMN (11.98) Hell On Heels
152 WIZ KHALIFA Rolling Papers

ANTIC 527099/AG (13.98) ®
ROMEO SANTOS
SONY MUSIC LATIN 82046 (11.98) @
SOUNDTRACK

Formula: Vol. 1

154 106 96 BEA s+ biswey oossos (13.98) The Muppets
TRIP LEE -

155 102 71 REACH 8205/INFINITY (13.98) The Good Lite

e WHITNEY HOUSTON o

ARISTA 18699/SONY MUSIC (10.98)

DAUGHTRY
19 61813/RCA (11.98)

SOUNDTRACK

Break The Spell

LIS

CERT.

Qe

3
Elg
UNIVERSAL REPUBLIC 013170* (13.98) Lungs MARVEL/INTRADA 017594/HOLLYWOOD (9.98) The Avengers (Score) .
BEASTIE BOYS o ETTA JAMES  The Best Of Etta James: 20th Century Masters The Millennium Collection
L2 GRAND ROVAL 26599% CAPITOL (11,98 Il Communication . MCA 111953/UME (9.98) L
BEYONCE ANTHONY HAMILTON
Uity S PARKWODD/COLUMBIA S0B24/SONY MUSIC (13.98) 4 | MISTER'S MUSIC 99136/RCA (11.98) Back To Love
I 5 - — -
JAY Z KANYE WEST ERIC CLAPTON  The Best Of Eric Clapton: 20th Century Masters The Millennium Collection
| 111 39 ﬁg;;ﬁkﬁg&‘:?"m AN G542 (13,08 Watch The Throne H . Though dismissed f_ﬁg‘:ﬁ:zﬁm 002759/UME (9.98)
B e note 5208° (17.98) Come Away With Me @. from the “Dancing 162 145 155 BN oo ine KONLIVEINTERSCOPE 0153734/16A (13.98) Born This Way .
With the Stars™ GUNS N’ ROSES ”
198 178 Sweeter 8 stage weeks ago, @ 177411571 236 [t ol (15.98) Greatest Hits .
MELANIE FIONA i ALAN JACKSON : ;
86 59 [ Gre o16021/UNIVERSAL REPUBLIC (10.98 The MF Life iz:{:;?;:mumed ot ACR 02823/EMI NASHVILLE (16.98) Precious Memories Ml
THOUSAND FOOT KRUTCH . BOYZIIMEN  The Best Of Boyz Il Men: 20th Century Masters The Millennium Collection
L AR 3 iy (13.98) The End Is Where We Begin . to the baflroom to 165 140 166 LW \ 010wy cHRoNICLES 001098/UME (9.98)
HUNTER HAYES perform the album’s JUSTIN BIEBER :
@ 127 163 BEY 7\ nric nasHVILLE s2se00/mi (18.98) Hunter-Hayes . fite track on May 1. @ 186 189 RER 5611001 50v/RAYMOND BRAUN/SLAND 014053/10JMG (10.98) ® My Worid;2.0
JOURNEY . " i @ LOWER DENS :
@ 114127 38 ColuwsinLesacy ssess/sony wUsic (13.98) @ JoUmsY's Gréatest Hits ‘b. :;Isn:":;“;;;a’“ I RIBBON 009* (13.98) Nostropics
CAROLE K o BLAKE SHELTON .
i8] % - K ROCKINGALE/HEAR 33681/CONCORD (15.98 The Legendary Demos . 168 154 158 ) REPRISE (NASHVILLE) 525092/WMN (18.98) Loaded: The Best Of Blake Shelton @ .
119 U 5&3&%&5@%3@ fa'zﬁlanDNIc':g 13.98) ® Radio Music Soclety . 180 148 108 B \TUTT?(%SRE]UHDZ 93562 (15.98) Open Invitation .
MICHAEL KIWANUKA ; WHITNEY HOUSTON 5
@ L CONMUNION POLYDOR/CHERRYTREE/INTERSCOPE /IGA (3.98) Home Again . 170 144 167 ARISTA/LEGACY 58903/SONY MUSIC (15.98 CD/DVD) ® Whitney Houston <>
ZAC BROWN BAND : WHITNEY HOUSTON
g2t RL R0AR BIGGER PICTUREIHOME GROWN/ATLANTIC 516931/AG (13.98 The Foundation . @ 180 191 JELR 4pisma 100s3/mc (11.98) I Look To You M
DR. JOHN BARRY WHITE  The Best Of Barry White: 20th Century Masters The Millennium Collection
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Electro duo Jack Beats debuts at No. 19 on
Uncharted after recently releasing a remix
of Flux Pavilion’s “Daydreamer” to its
SoundCloud page. The pair’s next single,
“You Should Know” featuring Donae’o,
arrives May 13.
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Shakira rises 15-6 on the Social 50
chart after the debut of her video for
“Addicted to You” (May 2), which
racked more than 5 million views on
YouTube during the charting week. It
contributed to a 90% increase in overall
plays from the previous week.
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As his Strange Clouds album hows at
No. 5 on the Billboard 200, rapper
B.0.B’s “So Good” had the biggest
positional gain on On-Demand Songs,
moving 37-18 with more than 400,000
plays across streaming players.
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AOLIVERJAMSU! (R.OLIVER S WILLIAMS PCOX) ___OSTUDDLIFEINTERSCOPE Know,” featuring Kimbra, reaches No. 1 on Dance Club Songs and os;
@ 63 79 TITANIUM David Guetta Featuring Sia 5 A ) i K B9y
D.GUETTAG TUINFORTAFROJACK (S FURLERD GUETTAG TUINFORTNVANDEWALL) @ WHAT AMUSIC/ASTRAIWERKSICAPITOL Dance/Mix Show Airplay. The song is the first to top all four tallies 832
AWOMAN LIKEYOU Lee Bri n s ¥ wEs
52 4 4 . STONELL BRICE(J BULFORD PBARTON,J STONE] Conm @ 3 and just the third shared leader on Alternative and Dance Club Songs, & 2
AYY LADIES Travis Porter FeaturingTyga i ’s “Di d g« ” 282
@ | M.ROBERTS (D.WO0DS HDUNCAN,LMATTOX, M. STEVENSON) © PORTER HOUSE/RCA £ following U2's “Discotheque” (1997) and New Order’s “Regret” (1993). 585
@ 5 6 LEAVE YOU ALONE Young Jeezy Featuring Ne-Yo 5 On Alternative, “Somebody” passes Everlast's “What It's Like” (nine 808
WARREN 6 (JWJENKINS W GRIFFIN,S.C.SMITH L LISTON-SMITH) © CTE/DEFJAW/IDIMG i the ———— loist in the chart hi Gary T 553
= " DANCIN’ AWAY WITH MY HEART Lady Antebellum - weeks in 1998-99) as the longest-reigning No. 1 by a soloist in the chart’s 23-year history. ~—Gary Trust 282
PWORLEY,LADY ANTEBELLUM (D.HAYWOOD,C KELLEYH SCOTT.JKEAR) © CAPITOLNASHVILLE 232
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TITLE
ARTIST IMPRINT/PROMOTION LABEL
WEARE YOUNG
FUN. FEAT. JANELLE MONAE FUELED BY RAMEN/RRP

SOMEBODY THAT | USED TO KNOW

(GOTYE FEAT. KIMBRA SAMPLES ‘N SECONDS/FAIRFAX/UNIVERSAL REPUBLIC

GLAD YOU CAME

THE WANTED GLOBAL TALENT/MERCURY/IDJMG
WILD ONES

FLO RIDA FEAT. SIA POE BOY/ATLANTIC

STARSHIPS

NICKI MINAJ YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

STRONGER (WHAT DOESN'T KILL YOU)
KELLY CLARKSON 19/RCA

PART OF ME

KATY PERRY CAPITOL

RUMOUR HAS IT
ADELE XL/COLUMBIA

WHAT MAKES YOU BEAUTIFUL

ONE DIRECTION SYCO/COLUMBIA
TAKE CARE

'DRAKE FEAT. RIHANNA YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

PAYPHONE

MAROON 5 FEAT. WIZ KHALIFA A&M/OCTONE/INTERSCOPE

THE MOTTO

'DRAKE FEAT. LIL WAYNE YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

DRIVE BY

TRAIN COLUMBIA

SET FIRE TO THE RAIN
ADELE XL/COLUMBIA
BOYFRIEND

JUSTIN BIEBER SCHOOLBOY/RAYMOND BRAUN/ISLAND/IDJMG

FEEL SO CLOSE
CALVIN HARRIS ULTRA

CARLY RAE JEPSEN 604/SCHOOLBOY/INTERSCOPE

FUN. FEAT. JANELLE MONAE FUELED BY RAMEN/RRP.

BIRTHDAY CAKE

RIHANNA FEAT. CHRIS BROWN SRP/DEF JAM/IDJMG

CALL ME MAYBE

CARLY RAE JEPSEN 604/SCHOOLBOY/INTERSCOPE
CLIMAX

USHER RCA

TURN ME ON

'DAVID GUETTA FEAT. NICKI MINA WHAT A MUSIC/ASTRALWERKS/CAPITOL

DRANK IN MY CU:

P
KIRKO BANGZ LMG/UNAUTHORIZED/WARNER BROS.

OVER YOU

MIRANDA LAMBERT RCA NASHVILLE
FLY OVER STATES

JASON ALDEAN BROKEN BOW

WE FOUND LO!

VE
RIHANNA FEAT. CALVIN HARRIS SRP/DEF JANY/IDJMG

ASS BACK HOME

GYM CLASS HEROES FEAT. NEON HITCH DECAYDANCE/FUELED BY RAMEN/RRP

THATI USEDTO KNOW
GOTYEFATKINBRA SY/PLES ¥ SEDNDSFARFAYUNVERSALREPLBLC

PAYPHONE

MAROON 5 FEAT. WIZ KHALIFA ABM/OCTONE/INTERSCOPE

CALL ME MAYBE
WE ARE YOUNG

BOYFRIEND
BRAUN/SLAND/IDIMG

THE WANTED GLOBAL TALENT/MERCURY/IDJMG

]
(]
u

WHAT MAKES YOU BEAUTIFUL
ONE DIRECTION SYCO/COLUMBIA

STARSHIPS

NICKI MINAJ YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

BOTH OF US

B.0.B FEAT. TAYLOR SWIFT REBELROCK/GRAND HUSTLE/ATLANTIC

WILD ONES
FLO RIDA FEAT. SIA POE BOY/ATLANTIC

GLAD YOU CAME

DRIVE BY

TRAIN COLUMBIA

FEEL SO CLOSE

CALVIN HARRIS ULTRA
SPRINGSTEEN

ERIC CHURCH EMI NASHVILLE
WORK HARD, PLAY HARD
WIZ KHALIFA ROSTRUM/ATLANTIC/RRP
DANCE AGAIN

JENNIFER LOPEZ FEAT. PITBULL EPIC

EYES OPEN

‘TAYLOR SWIFT LIONSGATE/BIG MACHINE/UNIVERSAL REPUBLIC

STRONGER (WHAT DOESN'T KILL YOU)
KELLY CLARKSON 19/RCA

DRUNK ON YOU

LUKE BRYAN CAPITOL NASHVILLE

PART OF ME

KATY PERRY CAPITOL

IT'S A MAN'S, MAN'S, MAN'S WORLD

JULIET SIMMS UNIVERSAL REPUBLIC
BACK IN TIME

PITBULL MR. 305/POLO GROUNDS/RCA
BLOWN AWAY

CARRIE UNDERWOOD 19/ARISTA NASHVILLE
SHAKE IT OUT

GLEE CAST 20TH CENTURY FOX TV/COLUMBIA

MERCY

KANYE WEST, BIG SEAN, PUSHA T, 2 CHAINZ G.0.0.D,DEF JAM/IDJMG

BROKENHEARTED
KARMIN EPIC
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ITLE
ARTIST IMPRINT/PROMOTION LABEL
UP!
LOVERANCE STUDD LIFE/INTERSCOPE

SALES DATA
COMPILED BY

niclsen

sl

Billbeard.

TITLE
ARTIST IMPRINT/PROMOTION LABEL

m ! SOMEBODY THAT | USEDTO KNOW ]
GOTYE FEAT IMBRASAPLES ¥ SECONDSFATFAUNERSAL EPLBLIC

LEAVE YOU ALONE
YOUNG JEEZY FEAT. NE-YO CTE/DEF JAM/IDJMG

NO HURRY

ZAC BROWN BAND SOUTHERN GROUND/ATLANTIC/BIGGER PICTURE

GOOD FEELING
FLO RIDA POE BOV/ATLANTIC

JO
RASCAL FLATTS BIG MACHINE
GOOD GIRL
CARRIE UNDERWOOD 19/ARISTA NASHVILLE
SOMETHIN" ‘BOUT A TRUCK
KIP MOORE MCA NASHVILLE
DANCE AGAIN
JENNIFER LOPEZ FEAT. PITBULL EPIC
SPRINGSTEEN
ERIC CHURCH EMI NASHVILLE

DANCIN’ AWAY WITH MY HEART

LADY ANTEBELLUM CAPITOL NASHVILLE

WHERE HAVE YOU BEEN
RIHANNA SRP/DEF JAM/IDJMG

BETTER THAN | USED TO BE
TIM MCGRAW CURB

A WOMAN LIKE YOU

LEE BRICE CURB

MOVES LIKE JAGGER

MAROON 5 FEAT. CHRISTINA AGUILERA ASI/OCTONE/INTERSCOPE

BROKENHEARTED
KARMIN EPIC

DRINK ON IT
BLAKE SHELTON WARNER BROS. NASHVILLE/WMN

PARTY ROCK ANTHEM

LMFAOQ PARTY ROCK/WILL.|. AM/CHERRYTREE/INTERSCOPE

DRUNK ON YOU
LUKE BRYAN CAPITOL NASHVILLE

SCREAM
USHER RCA

YOUNG, WILD & FREE

'SNOOP DOGG & WIZ KHALIA FEAT BRUND MARS ROSTRUMDOGGYSTYLEATLANTICARP.

BACK IN TIME

PITBULL MR. 305/POLO GROUNDS/RCA
CASHIN’ OUT

CASHOUT BASES LOADED/EPIC

SEXY AND | KNOW IT

LMFAQ PARTY ROCK/WILL | AM/CHERRYTREE/INTERSCOPE

FEEL LIKE A ROCK STAR
KENNY CHESNEY & TIM MCGRAW BNA
ANOTHER ROUND

FAT JOE FEAT. CHRIS BROWN TERROR SQUAD

CERT.

ARTIST IMPRINT / PROMOTION LABEL

WHERE HAVE YOU BEEN
RIHANNA SRP/DEF JAM/IDJMG

ELLIE GOULDING CHERRYTREE/INTERSCOPE
THE MOTTO

'DRAKE FEAT.LIL WAYNE YOUNG MONEY/CASH MONEYUNNVERSAL REPUBLIC

RUMOUR HAS IT
ADELE XL/COLUMBIA

| WON'T GIVE UP
JASON MRAZ ATLANTIC/RRP

'DRAKE FEAT. RIHANNA YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

S0 GOOD
B.0.B REBELROCK/GRAND HUSTLE/ATLANTIC

TAKE CARE

SCREAM

USHER RCA

BIRTHDAY CAKE

RIHANNA SRP/DEF JAM/IDJMG
SOMETHIN’ ‘BOUT A TRUCK
KIP MOORE MCA NASHVILLE
TITANIUM

DAVID GUETTA FEAT. SIA WHAT A MUSIC/ASTRALWERKS/CAPITOL

CLIMAX

USHER RCA

TOO CLOSE

ALEX CLARE UNIVERSAL REPUBLIC

WHISTLE

FLO RIDA POE BOY/ATLANTIC

SEXY AND | KNOW IT

LMFAQ PARTY ROCKAWILL| AM/CHERRYTREE/INTERSCOPE

'SNOOP DOGG & WIZ KHALIFA FEAT. BRUNO MARS ROSTRUM/ATLANTICRRP

FADED

‘TYGA FEAT LIL WAYNE YOUNG MONEY/CASH MONEYUNIVERSAL REPUBLIC

FLY OVER STATES

JASON ALDEAN BROKEN BOW
PARADISE

COLDPLAY CAPITOL

SKINNY LOVE

LINDSEY PAVAQ UNIVERSAL REPUBLIC
SET FIRE TO THE RAIN
ADELE XL/COLUMBIA

GOOD GIRL

CARRIE UNDERWOOD 19/ARISTA NASHVILLE
YOUNG, WILD & FREE

WANTED
HUNTER HAYES ATLANTIC NASHVILLEWNMN

OVER YOU
MIRANDA LAMBERT RCA NASHVILLE

CRY
GLEE CAST 20TH CENTURY FOX TV/COLUMBIA

For chart reprints call 212.493.4023
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FUN. FEAT. JANELLE MONAE FUELED BY RAMEN/RRP

DRAKE FEAT. LIL WAYNE YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC
B.0.B REBELROCK/GRAND HUSTLE/ATLANTIC

'DRAKE FEAT. RIHANNA YOUNG MONEY/CASH MONEY,UNIVERSAL REPUBLIC

SNOOP DOGG & WIZ KHALIFA FEAT. BRUNO MARS ROSTRUMATLANTIC

TYGAYOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

58 §E TITLE
= =3 ARTIST IMPRINT/LABEL

n” E! 1JUST HAD SEX I
‘THE LONELY ISLAND FEAT. AKON UNIVERSAL REPUBLIC
1

THE LONELY ISLAND FEAT. T-PAIN UNIVERSAL REPUBLIC

WE ARE YOUNG

DRIVE BY n

TRAIN COLUMBIA

IT'S AMAN'S, MAN'S, MAN'S WORLD

JULIET SIMMS UNIVERSAL REPUBLIC
RUMOUR HAS IT

ADELE XL/COLUMBIA

| WON'T GIVE UP

JASON MRAZ ATLANTIC/RRP.
PARADISE

COLDPLAY CAPITOL

SKINNY LOVE

LINDSEY PAVAO UNIVERSAL REPUBLIC
SET FIRE TO THE RAIN
ADELE X/COLUMBIA
EVERYBODY TALKS

NEON TREES MERCURY/IDJMG
SHAKE IT OUT

FLORENCE + THE MACHINE UNIVERSAL REPUBLIC

BURN IT DOWN

LINKIN PARK WARNER BROS.
ROLLING IN THE DEEP
ADELE XU/COLUMBIA
SOMEONE LIKE YOU
ADELE XL/COLUMBIA

PUMPED UP KICKS
FOSTER THE PEOPLE STARTIME INT'/COLUMBIA

TITLE
ARTIST |MPRINT/PROMOTION LABEL
BOTHOFUS
BOB FEAT TAYLOR SWIFT REBELAOCKGRAND HUSTLEATLANTIC
WORK HARD, PLAY HARD
WIZ KHALIFA ROSTRUM/ATLANTIC
MERCY

'KANYE WEST, BIG SEAN, PUSHA T, 2 CHAINZ 6.0,0.0,DEF JAWIDJMG

THE MOTTO [ ]

SO GOOD
TAKE CARE

BIRTHDAY CAKE
RIHANNA SRP/DEF JAM/IDJMG
CLIMAX

USHER RCA

WHISTLE

FLO RIDA POE BOY/ATLANTIC
FADED

‘TYGA FEAT. LIL WAYNE YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

YOUNG, WILD & FREE n

BEEZ IN THE TRAP

'NICK MAIAY FEAT.2 CHAINZ YOUNG MONEY CASH MONEYUNVERSAL REPUBLIC

RACK CITY "]

DRANK IN MY CUP

KIRKO BANGZ LMG/UNAUTHORIZED/WARNER BROS

TONIGHT (BEST YOU EVER HAD)
JOHN LEGEND FEAT. LUDACRIS EPIC

I'M ON A BOAT [
WALK OF SHAME

JIMMY FALLON FEAT. DAVE MATTHEWS WARNER BROS. NASHVILLEWIN
BROMANCE

RYAN HIGA CHESTER SEE CHESTER SEE

JACK SPARROW

THE LONELY ISLAND FEAT. MICHAEL BOLTON UNIVERSAL REPUBLIC
LIKE A BOSS

THE LONELY ISLAND UNIVERSAL REPUBLIC

| CAN SWING MY SWORD

TOBY TURNER FEAT. TERABRITE TOBUSCUS

NICE GUYS

‘CHESTER SEE, KEVJUMBA, RYAN HIGA CHESTER SEE. KEVIN WU & RYAN HIGA

RATCHET GIRL ANTHEM

& PHILLIP HUDSON ARCHIVE
THREW IT ON THE GROUND
THE LONELY ISLAND UNIVERSAL REPUBLIC

WHITE & NERDY

WEIRD AL YANKOVIC WAY MOBY/VOLCANOAEGACY/SONY MUSIC u
THE LEGEND OF ZELDA RAP

SMOSH SMOSH

J**Z IN MY PANTS ®

THE LONELY ISLAND UNIVERSAL REPUBLIC
MOTHERLOVER
‘THE LONELY ISLAND FEAT. JUSTIN TIMBERLAKE UNIVERSAL REPUBLIC
THE CREEP
‘THE LONELY ISLAND FEAT. NICKI MINAJ UNIVERSAL REPUBLIC

2 SPRINGSTEEN
ERIC CHURCH EMI NASHVILLE

1 7 EVESOPEN

P
E ARTIST IMPRINT/PROMOTION LABEL
O :

DRUNK ON YOU

TAYLOR SWIFT LIONSGATE/UNIVERSAL REPUBLIC/BIG MACHINE

‘ 3 LUKE BRYAN CAPITOL NASHVILLE
_ | BLOWN AWAY
CARRIE 19/ARISTA NASHVILLE
115 i8] SOMETHIN' ‘BOUT A TRUCK

KIP MOORE MCA NASHVILLE
s 12 FLY OVER STATES
JASON ALDEAN BROKEN BOW
11 GOOD GIRL
CARRIE UNDERWOOD 1/ARISTA NASHVILLE
WANTED
HUNTER HAYES ATLANTIC/WMN
OVER YOU
MIRANDA LAMBERT RCA
5 FEEL LIKE A ROCK STAR
KENNY CHESNEY & TIM MCGRAW BNA

e | A WOMAN LIKE YOU
d i ‘ ) LEE BRICE CURB

2
P
[
°

6

ELI YOUNG BAND REPUBLIC NASHVILLE
GOOD IN GOODBYE

CARRIE UNDERWOOD 19/ARISTA NASHVILLE
20 SAFE & SOUND

(12 s e s v R e
5 DRINK ON IT
15 ’ 1615 BLAKE SHELTON WARNER BROS/WMN

DANZA KUDURO
'DON OMAR & LUCENZ0 YANIS ORFANATO MACHETEUMLE

Al SE EU TE PEGO

MICHEL TELO PANTANNAL/RGE/SONY MUSIC

HASTA QUE SALGA EL SOL
DON OMAR ORFANATO/MACHETE/UMLE

DUTTY LOVE

'DON OMAR FEAT. NATTY NATASHA ORFANATO/MACHETE(UMLE

| KNOW YOU WANT ME (CALLE OCHO)
PITBULL ULTRA

FOLLOW THE LEADER

WISIN & YANDEL FEAT. JENNIFER LOPEZ MACHETE/UMLE

WAKA WAKA (THIS TIME FOR AFRICA)

'SHAKIRA FEAT. FRESHLYGROUND EPIC/SONY MUSIC LATIN

HIPS DON'T LIE

SHAKIRA FEAT. WYCLEF JEAN EPIC/SONY MUSIC LATIN

INTENTALO

IBALLMTY FEAT. EL BEBETO Y AMERICA SIERRA FONOVISAUMLE

ADDICTED TO YOU
SHAKIRA EPIC/SONY MUSIC LATIN

BON, BON

PITBULL MR. 305/FAMOUS ARTIST/SONY MUSIC LATIN

OBA
SHAKIRA EPIC/SONY MUSIC LATIN
BAILANDO POR EL MUNDO

S]

PROMISE

ROMEQ SANTOS FEAT. USHER SONY MUSIC LATIN
THE ANTHEM

PITBULL FEAT. LIL JON FAMOUS ARTIST/TVT

TITLE
ARTIST IMPRINT/LABEL

MARIA
CHRIS MANN UNIVERSAL REPUBLIC
YOU RAISE ME UP

JOSH GROBAN 143/REPRISE/WARNER BROS.

TIME TO SAY GOODBYE

'SARAH BRGHTMAN & ANDREA BOCELLI NEMO STUDIO/ANGELBLUE NOTE

BEETHOVEN'S 5 SECRETS

THE PIANO GUYS/LYCEUM ORCHESTRA THE PIANO GUYS

THE PRAYER

CELINE DION WITH ANDREA BOCELLI EPIC/SONY MUSIC

BOURNE VIVALDI

THE PIANO GUYS THE PIANOD GUYS
MOONLIGHT SONATA
LUDWIG VAN BEETHOVEN NOT LISTED
VIVA LA VIDA

CHRIS MANN UNIVERSAL REPUBLIC

11 EVEN IF IT BREAKS YOUR HEART

JUAN MAGAN FEAT. PITBULL & EL CATA SONY MUSIC LATIN

BRIDGE OVER TROUBLED WATER
CHRIS MANN UNIVERSAL REPUBLIC

DEBUSSY: CLAIR DE LUNE
CLAUDE DEBUSSY NOT LISTED

ORFF: O FORTUNA

. _
6:000-

1 PACHELBEL: CANON AND GIGUE IN D MAJOR

17 PEPONI (PARADISE)
THE PIANO GUYS THE PIANO GUYS

MOZARTEUM ORCHESTRA (SALZBURG) DENON/SLG

‘THE ENGLISH CONCERT (PINNOCK) ARCHIV/DG/DECCA CLASSICS

TO WHERE YOU ARE
JOSH GROBAN 143/REPRISE/WARNER BROS.

THE POWER OF LOVE
CHRIS MANN UNIVERSAL REPUBLIC

Go to www.billboard.biz for complete chart data |

59



58 §§ TITLE
3 ARTIST (IMPRINT / PROMOTION LABEL)
1

A E!ws ARE YOUNG
FUN. FEAT. JANELLE MONAE (FUELED BY RAMEN/RRP)

o 3 12 WILD ONES
FLO RIDA FEAT. SIA (POE BOY/ATLANTIC

2 {7 GLAD YOU CAME
THE WANTED (GLOBAL TALENT/MERCURY/IDJMG)
SOMEBODY THAT | USED TO KNOW
\GUTYE FEAT. KIMBRA (SAMPLES ‘N SECONDSTFAIRFAVUNIVERSAL REPUBLIC)
5 {2 STARSHIPS
NICKI MINAJ (YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC)
5 10 WHAT MAKES YOU BEAUTIFUL
ONE DIRECTION (SYCO/COLUMBIA
4 12 PART OF ME
| KATY PERRY (CAPITOL
g g RUMOUR HASIT
ADELE (XL/COLUMBIA
g {7 STRONGER (WHAT DOESN'T KILL YOU)
KELLY CLARKSON (19/RCA
11  BOYFRIEND
JUSTIN BIEBER (SCHOOLBOY/RAYMOND BRAUN/ISLAND/IDIMG
12 g CALL ME MAYBE
CARLY RAE JEPSEN (604/SCHOOLBOY/INTERSCOPE)
10 12 FEEL SO CLOSE
CALVIN HARRIS (ULTRA

TITEE
ARTIST (IMPRINT / PROMOTION LABEL)

8
1 SET FIRE TO THE RAIN |

18 ADELE (XL/COLUMBIA|

§§ gf TITLE
,: ARTIST (IMPRINT / PROMOTION LABEL)

P E! SOMEBODY THAT | USED TO KNOW
GOTYE FEAT. KIMBRA (SAVPLES N SECONDSFAIRFAXUNIVERSAL REPUBLIC)

o 3 14 STRONGER (WHAT DOESN'T KILL YOU)
KELLY CLARKSON (19/RCA]
[ 3 | 2 33 BRIGHTER THAN THE SUN
_‘, - COLBIE CAILLAT (UNIVERSAL REPUBLIC,
a 4 38 JUST A KISS
| LADY ANTEBELLUM (CAPITOL NASHVILLE/CAPITOL]
aoliy GOOD LIFE
ONEREPUBLIC (MOSLEY/INTERSCOPE
° 7 19 THE ONE THAT GOT AWAY
KATY PERRY (CAPITOL)
8 35 MR. KNOW IT ALL
KELLY CLARKSON (19/RCA]
5 3 SOMEONE LIKE YOU
MEEQUOOLMB
o 39 MOVES LIKE JAGGER
MARQON 5 FEAT. CHRISTINA AGUILERA (A&N/OCTONE/INTERSCOPE]
10 22 NOT OVER YOU
GAVIN DEGRAW (J/RCA
IT WILL RAIN
BRUNO MARS (SUMMIT/CHOP SHOP/ELEKTRA/ATLANTIC)
1 15 |FZAEY DRIVE BY
GAINER TRAIN (COLUMBIA

1119

| {7 3 PAYPHONE
__MAROON § FEAT. WIZ KHALIFA (A&M/OCTONE/INTERSCOPE)
45 DRIVE BY
_TRAN(COLUMBIA)
1y BROKENHEARTED
_Kammnpic)
5 TAKE CARE
'DRAKE FEAT. RIHANNA ZOUMG MONEY/CASH MONEY/UNIVERSAL REPUBLIC)
5 DANCE AGAIN
JENNIFER LOPEZ FEAT. PITBULL (EPIC
5 BACK IN TIME
PITBULL (MR. 305/POLO GROUNDS/RCA)
5 WHERE HAVE YOU BEEN
RIHANNA (SRP/DEF JAM/IDJMG]
g LIGHTS
_ELLIE GOULDING (CHERRYTREE/NTERSCOPE)
s EYES OPEN
TAYLOR SWIFT (LIONSGATE/BIG MACHINE/UNIVERSAL REPUBLIC)
g SO GOOD
B.0.B (REBELROCK/GRAND HUSTLE/ATLANTIC
5 SCREAM
USHER (RCA)
g GIVE YOUR HEART A BREAK
DEMI LOVATO (HOLLYWOOD
4 TITANIUM
DAVID GUETTA FEAT. SIA (WHAT A MUSIC/ASTRALWERKS/CAPITOL)
49 WE RUN THE NIGHT
HAVANA BROWN FEAT. PITBULL (UNIVERSAL REPUBLIC,
40 THE MOTTO
DRAKE FEAT. LIL WAYNE (YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC)
7 YOUNG HOMIE
CHRIS RENE (SYCO/EPIC]
F U BETTA
NEON HITCH (REPRISE/WARNER BROS.
5 HONESTLY
HOT CHELLE RAE (RCA]
5 HOW WE DO (PARTY)
RITA ORA (ROC NATION/COLUMBIA)
43 TURN UP THE MUSIC
CHRIS BROWN (RCA)
3 EVERYBODY TALKS
MNEON TREES (MERCURY/IDJMG)
g IS ANYBODY OUT THERE
K'NAAN FEAT. NELLY FURTADO (A&M/OCTONE/INTERSCOPE]
5 | WON'T GIVE UP
JASON MRAZ (ATLANTIC/RRP)

@ m DRANK IN MY CUP
KIRKO BANGZ (LMG/UNAUTHORIZED/WARNER BROS.

-~ PARADISE
@\ 403 corppuar crrimoL)

@ m TONGUE TIED

== GROUPLOVE (CANVASBACK/ATLANTIC]
[Qﬂm THE FIGHTER
= | GYM CLASS HEROES FEAT. RYAN TEDDER (DECAYDANCE/FUELED BY RAMENRRP)
S

A THOUSAND YEAR
404 37 15 CHRISTINA PERRI (SUMMIT/CHOP SHOP/ATLANTIC/RRP)

ZTooming 13-9 in just its third chart week, Maroon 5’ “Payphone”
dials up the fastest sprint to the Adult Top 40 top 10 in more than
three years. It’s the quickest vault to the tally’s top tier since Kelly
Clarkson’s “My Life Would Suck Without You™ soared 18-10 in its third
frame the week of Feh. 14, 2009.

The ascent of “Payphone” matches Maroon 5 fastest on Adult
Top 40. The group’s “Makes Me Wonder” flew 11-7 in its third week
(April 28, 2007). “Payphone” marks the band’s 12th top 10 at the
format, lifting it into a tie with Matchbox Twenty for the second-most
top 10s since the chart first appeared in Billboard the week of March
16, 1996. Goo Goo Dolls lead with 14 top 10s.

Unlike on Mainstream Top 40 (where it jumps 17-13), “Payphone”
omits the listing of featured artist Wiz Khalifa on Adult Top 40, as
Interscope is promoting a version of the song without the rapper to
the latter format.
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&/‘

~e
MAROON 5

60 |

\ 14 17 A THOUSAND YEARS
4 CHRISTINA PERRI (SUMMIT/CHOP SHOP/ATLANTIC/RRP;
13 19 WITHOUT YOU
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5 S @ o 7 CAPITOL NASHVILLE 94714 (16.98) U @ % 52 REPUBLIC NASHVILLE 016011/UNIVERSAL REPUBLIC (13.98) o PU.O].’ to that’ 2010 A The HOUSE That Bullt Me was her
o83 721 3 RODNEY ATKINS Take ABack Road 3l ALAN JACKSON 34 Number Ones first leader after 10 earlier hits. Lambert’s new No. 1 marks
7 ,En CURB 79255 (18.98) 47 e ARISTA NASHVILLE 78681/SMN (11.98) . U
825 [,5 g 13 ELIYOUNG BAND UfeAtBest |3 | aa 45 . RASCALFLATTS Nothing LikeThis g 4 the second for a solo female artist this year—Taylor Swift's
02 IS _REPUBLIC NASHVILLE 015856/UNIVERSAL REPUBLIC (10.98) | BIG MACHINE RFO100A (13.98) “Ours” :
ale = TRARE AR urs” reached No. 1 in March. In all of 2010 and 2011,
.",-‘ g @ 2 ga'gsmgw&hlnw Satstatblueseah ot U ‘@ 5% (88 I}E@%ﬁsﬁj‘r’wm':ssm 015694 (9.98 i | 2 i lo fe i i £ i
ges BN _SHOW DOG-UNIVERSALOISGO4 (638) only eight songs by solo female artists hit the top (four in
328 125 2w W PISTOL ANNIES Hell On Heels 1 50 50 54 GEORGE STRAIT Here For A Good Time 1
O3 RCA 94916/SMN (11.98) MCA NASHVILLE 015924/UMGN (13.98) each year). —Wade Jessen
082
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TITLE
ARTIST IMPRINT/PROMOTION LABEL

BIRTHDAY CAKE
RIHANNA FEAT. CHRIS BROWN SRP/DEF JAM/IDJMG

NICKI MINAJ ) CLIMAX P LOVE ON TOP
K FRIDAY ROMAN. YOUIG MONEY CASH MONEY OGS UNVERSAL EPUBL USHER RCA BEYONCE PARKWODD/COLUMBIA
SOUNDTRACK UP! 47 WILD ONES s THANK YOU
THINK LIKE A MAN EPIC 93853/SONY MUSIC LOVERANGE FEAT. IAMSU & SKIPPER OR 50 CENT STUDD LIFE/NTERSCOPE ﬂ., FLO RIDA FEAT. SIA POE BOY/ATLANTIC ESTELLE HOME SCHOOL/ATLANTIC
30\ DRANK IN MY CUP THE MOTTO P YOU'RE ON MY MIND
%% KIRKO BANGZLM G/UNAUTHURIZED/WARNER BROS DRAKE FEAT LIL WAYNE YOUNG MONEYCASH MONEYUNIVERSAL REPUBLIC KEM UNIVERSAL REPUBLIC
RAKE 1o LEAVE YOU ALON BIRTHDAY CAKE E BLESSED
TAKE CARE YOUNG MONEY/CASH MONEY 016 YOUNG JEEZY FEAT. NE-YO m/n EF JAM/IDJMG RIHANNA FEAT. CHRIS BROWN SRP/DEF JAM/IDJMG JILL SCOTT BLUES BABE/WARNER BROS.
FUTURE CASHIN OUT ﬂ STARSHIPS 15 (LT 139) NEXT BREATH
PLUTO A-1/FREEBANDZ/EPIC 98357/SONY MUSIC ! " |7 _CASHOUT BASES LOADED/EPIC . NICKI MINAJ YOUNG MONEYICASH MONEY/UNVERSAL REPUBLIC [LUTS 3 TANK MOGAME/SONG DYNASTY/ATLANTIC
ﬁl‘ AYY LADIES g CLIMAX MR. WRONG
‘TRAVIS PORTER FEAT. TYGA PORTER HOUSE/RCA " _USHERRCA MARY J. BLIGE FEAT. DRAKE MATRIARCH/GEFFEN/INTERSCOPE

iy
E“A

YGA 15 ANOTHER ROUND BOYFRIEND - 5 s REALLOVE
'CARELESS WORLD YOUNG MONEY/CASH MONEY 016727/UNIVERSAL REPUBLIC | FAT JOE FEAT. CHRIS BROWN TERROR SQUAD JUSTIN BIEBER SCHOOLBOY/RAYMOND BRAUN/ISLAND/IDJMG ERIC BENET JORDAN HOUSE/CAPITOL
| YOUNG JEEZY THE MOTTO [‘iﬂfﬂ CLIMAX
© TM103: HUSTLERZ AMBITION CTE/DEF JAM 0137381DJMG @ B 'DRAKE FEAT. LIL WAYNE YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC LOVERANCE FEAT. IAMSU & SKIPPER OR 50 CENT STUDD LIFEINTERSCOPE Tny USHERRCA
STRIP LEAVE YOU ALONE ; TONIGHT (BEST YOU EVER HAD)
CHRIS BROWN FEAT. KEVIN K-MAC MCCALL RCA YOUNG JEEZY FEAT YO CTE/DEF JAM/IDJMG JOHN LEGEND FEAT. LUDACRIS EPIC

HEART ATTACK YOUNG, WILD & FREE g BEAUTIFUL SURPRISE
TREY SONGZ SONGBOOK/ATLANTIC " SNODP DO & W AL EAT BRUNO MARS OSTRUMDOGGYSTULEATLANTC ~ TAMIAPLUS 1
13 13 NOBODY’S PERFECT 15 TALK THAT TALK 17 CO-SIGN

J. COLE FEAT. MISSY ELLIOTT ROC NATION/COLUMBIA RIHANNA FEAT. JAY-Z SRP/DEF JAM/IDJMG SWV MASS APPEAL/EONE

BEYONCE ‘El}j SAME DAMN TIME . GLAD YOU CAME B PRAY FOR ME
" _4 PARKWOOD/COLUMBIA 90824/SONY MUSIC FUTURE FREEBANDZ/A-1/EPIC THE WANTED GLOBAL TALENT/MERCURY/IDJMG - _ANTHONY HAMILTON MISTER'S MUSIC/RCA
15 39 JAY Z KANYE WEST 15 g REFILL 11 2 RACKCITY B NOTHING ON YOU
LLE VARNER MBK/RCA TYGA YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC TYRESE VOLTRON RECORDZ/CAPITOL

\WATCH THE THRONE ROC-A-FELLAROC NATION/DEF JAM 01542610JMG
e snn. . B

-’EN_‘ MELANIE FIONA H:J ; TAKE IT TO THE HEAD | 0D R‘ GO GETIT
THE MF LIFE SRC 016021/UNIVERSAL REPUBLIC 'DJ KHALED WE THE BEST/YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC MARY MARY MY BLOCK/COLUMBIA

H 17 24 MARY J. BLIGE 11 17 LOVEONTOP 18 g FADE 14 BRAVO
MY LIFE Il.. MATRIARCH/GEFFEN 016257/IGA BEYONCE PARKWOOD/COLUMBIA TYGA FEAT. LIL WAYNE YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC LEDISI VERVE FORECAST/VERVE
T TT A ——

J. COLE 2 4 MERCY r' | g RIGHT BY MY SIDE 17 |17 JUNE 28TH ('M SINGLE)
OLE WORLD ROC NATION/COLUMBIA 57520/SONY MUSIC ‘ 4‘1 KANYE WEST, BIG SEAN, PUSHA T, 2 CHAINZ 6.0.0.0/R0C-A-FELLADEF JAMADJME ﬂl, ‘[ NICKI MINAJ FEAT. CHRIS BROWN YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC i wﬂ RUBEN STUDDARD SHANACHIE

WIZ KHALIFA RIGHT BY MY SIDE WE ARE YOUNG THINK LIKE A MAN
8 5 ° 8 6 2ol ol 2 N

ROLLING PAPERS ROSTRUM/ATLANTIC 527099/AG @ 'NICKI MINAJ FEAT. CHRIS BROWN YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC FEAT. JANELLE MONAE FUELED BY RAMEN/RRP JENNIFER HUDSON & NE-YO FEAT. RICK ROSS EPIC

m &W gi} ANTHONY HAMILTON n ﬂ’”.:. FADED % 3 SOMEBODYTHAT | USEDTO KNOW -@E IT WOULD BE YOU
BACK TO LOVE MISTER'S MUSIC 99136/RCA E TYGA FEAT. LIL WAYNE YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC ‘GOTYE FEAT. KIMBRA SAMPLES 'N' SECONDS FAIRFAX/UNIVERSAL REPUBLIC a 3

- 21 27 TYRESE

OPEN INVITATION VOLTRON RECORDZ 93562

JOHNNY GILLJ SKILLZ/NOTIFI

15 WILL YOU BE THERE
KJON UP&UP/SHANACHIE

14 13 SABOTAGE - 19 10 FEEL SO CLOSE

\WALE FEAT. LLOYD MAYBACH/WARNER BROS. CALVIN HARRIS ULTRA 2

]‘ﬂE CHILDISH GAMBINO n-] -T‘TI‘ELJ SEX AIN'T BETTER THAN LOVE n| 2 4 BACKINTIVE n@@ , KNEW IT ALL ALONG
= " _CAMP GLASSNOTE 0121* - TREY SONGZ SONGBOOK/ATLANTIC =] - _PITBULL MR. 305/POLO GROUNDS/RCA = KEITH SWEAT FEAT. JOHNNY GILL & GERALD LEVERT THE SWEAT HOTELEONE
- 2 27 WALE 28 4 BEEZIN THE TRAP E 2 g AYYLADIES E 25 5 ALLTIED UP

AMBITION MAYBACH 528687/ WARNER BROS. INICKI MINAJ FEAT. 2 CHAINZ YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC TRAVIS PORTER FEAT. TYGA PORTER HOUSE/RCA ROBIN THICKE STAR TRAK/GEFFEN/INTERSCOPE
- .‘QI JLJ 0ODD FUTURE J ] |1 DONT REALLY CARE -| ASS BACK HOME m[:} 3 NAME ON IT

" _THE OF TAPE VOL. 2000 FUTURE 95478 = l:!_“\ 'WAKA FLOCKA FLAME FEAT. TREY SONGZ MIZAY/WARNER BROS. E‘m GYM CLASS HEROES FEAT. NEON HITCH DECAYDANCERUELED BY RAMEN/ATLANTIC URBAN MYSTIC SOBE
27 75 NICKI MINAJ u 27 3 SWEET LOVE - 22 13 TURN UP THE MUSIC 2% § SEXAIN'TBETTER THAN LOVE
INK FRIDAY YOUNG MONEY/CASH MONEY 015021*/UNIVERSAL REPUBLIC HRIS BROWN RCA CHRIS BROWN RCA TREY SONGZ SONGBOOK/ATLANTIC

AMY WINEHOUSE IH E ‘%] 5 CREW LOVE El 27 |4 DANCE AGAIN -]E IT ALL BELONGS TO ME
- LIONESS: N REPUBLIC 016334* J ™| _DRAKE FEAT. THE WEEKEND YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC ‘J 4 A [ JENNIFER LOPEZ FEAT. PITBULL EPIC = MONICA & BRANDY RCA
35 77 RIHANNA n 19 15 MAGIC 51 5 FUNCTION

LOUD SRP/DEF JAM 014927/IDJMG & FUTURE FEAT. T.. FREEBANDZ/A-1/EPIC E-40 WITH YG, IAMSU! & PROBLEM HEAVY ON THE GRIND

3 BOB MARLEY & THE WAILERS 1 27 HYFR (HELL YEAH FUCKIN’ RIGHT) 27 [304 | 3,[ CASHIN OUT
MARLEY (SOUNDTRACK) TUFF GONG/ISLAND 016736*/UME DRAKE FEAT, LIL WAYNE YOUNG MONEY/CASH MONEYUNNERSAL REPUBLIC % CASHOUT BASES LOADED/EPIC
3 47 BAD MEETS EVIL 33 2 LOVETHISLIFE ) 29 4 TAKEIT TO THE HEA
HELL: THE SEQUEL SHADY/INTERSCOPE 015729/IGA T1GRAND HUSTLE/ATLANTIC DJ KHALED WE THE BESTAOUNG ansvmmuuewmvmsmwsuc

JAVIER COLON m "5 7 NO CHURCH IN THE WILD | PART OF ME
COME THROUGH FOR YOU UNIVERSAL REPUBLIC 016253 JAY Z KANYE WEST FEAT. FRANK OCEAN ROC-A-FELLAROC NATION/DEF JAMADUMG | KATV PERRY CAPITOL
(30| = « {EN 3 2 WHY
INTIMACY: ALBUM Il UNIVERSAL REPUBLIC 014469 & ) MARY J. BLIGE FEAT. RICK ROSS MATRIARCH/GEFFEN/INTERSCOPE
] MAC MILLER nﬁ THINKIN BOUT YOU HYFR (HELL YEAH FUCKIN' RIGHT)
" _BLUE SLIDE PARK ROSTRUM 218 FRANK OCEAN 0DD FUTURE/REDZONE/IDJMG 'DRAKE FEAT. LIL WAYNE YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC
g CHRIS BROWN - 29 13 TAKE CARE

? raP soNGs®

ARTIST IMPRINT/PROMOTION LABEL

DRANK IN MY CUP
KIRKO BANGZ LMG/UNAUTHORIZED/WARNER BROS.
| UP!
LOVERANCE FEAT. IAMSU & SKIPPER OR 50 CENT STUDD LIFE/INTERSCOPE
LEAVE YOU ALONE
'YOUNG JEEZY FEAT. NE-YO CTE/DEF JAM/IDJMG
', TAKE CARE

FAME. JIVE 86067/RCA 'DRAKE FEAT. RIHANNA YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

KIRK FRANKLIN
ELLO FEAR FO YO SOUL/VERITY 77917/RCA 'WALE FEAT. RICK ROSS, MEEK MILL, & T-PAIN MAYBACHMWARNER BROS.

a1 190 SOUNDTRACK 30 7 GUCCITHIS (GUCCI THAT) 2 HEART ATTACK
PROJECT X WATERTOWER DIGITAL EX OMG GIRLZ PRETTY HUSTLE/GRAND HUSTLE/INTERSCOPE TREY SONGZ SONGBOOK/ATLANTIC

£
g
i
M
g
I ESTELLE ?,‘" 16 TALK THAT TALK ANOTHER ROUND ORAKEFEAT RIANNAYOUNG MONEYCASH MONEYUNNERSAL FEPUBLC 5
=" " _ALL OF ME HOME SCHOOL/ATLANTIC 521146/AG 55 7 RIHANNA FEAT. JAY-Z SRP/DEF JAM/IDJMG FAT JOE FEAT. CHRIS BROWN TERROR SQUAD . ANOTHER ROUND 8
49 2 ROBIN THICKE 3 4 STAY SCHEMIN 3 4 TIME OF YOUR LIFE i FAT JOE FEAT. CHRIS BROWN TERROR SQUAD 3
LOVE AFTER WAR STAR TRAK/GEFFEN 016290/IGA 'RICK ROSS FEAT. DRAKE & FRENCH MONTANA MAYBACK/SLIP-\- SUDEIDEF JAMIDJMG KID INK THA ALUMNI GROUP CASHIN OUT g
- EJ HOODIE ALLEN ”1 TONIGHT (BEST YOU EVER HAD) SCREAM B CASHOUT BASES LOADED/EPIC H
= ALL AMERICAN HOODIE ALLEN DIGITAL EX JOHN LEGEND FEAT. LUDACRIS EPIC USHER RCA 13 AYY LADIES E
4% 2 YELAWOLF WON'T MAKE A FOOL OUT OF YOU E 3 5 CREWLOVE TRAVIS PORTER FEAT.TYGA PORTER HOUSEIRCA 3
RADIOACTIVE GHET-0-VISION/SHADY/DGC/INTERSCOPE 0161741GA. MARCUS CANTY SYCO/EPIC 'DRAKE FEAT. THE WEEKEND YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC r& WILD ONES e
- 5o TYLER, THE CREATOR u RIOT ‘35 3 WHAT MAKES YOU BEAUTIFUL FLO RIDA FEAT. SIA POE BOV/ATLANTIC 3
& I&I GOBLIN XL 529* 3 2 CHAINZ/DJ DRAMA 2 CHAINZ ONE DIRECTION SYCO/COLUMBIA 7 FADED
- 33 19 ROBERT GLASPER EXPERIMENT SNAP BACKS & TATTOOS 34 § TURNALL THE LIGHTS ON TYGA FEAT LI WAYNE YOUNG MONEY/CASH MONEYUNIVERSAL EPUBLIC
BLACK RADIO BLUE NOTE 88333 DRIICKY GRAHAM NU WORLD ERA/EONE T-PAIN FEAT. NE-YO NAPPY BOY/KONVICT/RCA

L STARSHIPS
INICKI MINAJ YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

n‘ _»m’m SNOOP DOGG & WIZ KHALIFA ]T"
'MAC + DEVIN GO TO HIGH SCHOOL ROSTR BYSTYLE/ATLANTIC S29248/A6 _J

LUTHER VANDROSS i
- 39_ 3 HIDDEN GEMS EPIC/LEGACY 56823/SONY MUSIC ! BETWEEN THE BULLETS CAN'T GET ENOUGH

MINDLESS BEHAVIOR IIT " _J. COLE FEAT. TREY SONGZ ROC NATION/COLUMBIA

o T RSP s U N NY STA RT Fo R BIOI B,S ¢ C Lo U Ds, 1] §22 TRVAM(?{'O(Us(!TAgNEV/CASH MONEY/UNIVERSAL REPUBLIC

4 | TAKE IT TO THE HEAD

73

electronically monitored 24 hours a day, 7 days a week. RAP SONGS: Reflects the top rap tities at Mainstream R&B/Hip-Hop and Rhythmic radio.

E-40
THE BLOCK BROCHURE: 2 HEAVY ON THE GRIND 33

No. 8-peaking “Put On.” He had last Y‘U : : ) WORK HARD, PLAY HARD
reached the top tier overall as a guest on JEEZY ( downloads, respectively. —Karinah Santiago WIZ KHALIFA ROSTRUM/ATLANTIC
Rianna’s “Hard” (No. 4, January 2010).  AGalke QhLRAS)
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LEDISI 1 B.0.B’s sophomore set, Strange Clouds, debuts at No. 1 on 25, DU KHALED VU THE BESTHOUN MONEVEASH MONEYUNNERSAL REPUBLC
'%W—NG— 5] the Top R&B/Hip-Hop Albums chart with 76,000 sold, 4 ﬁmﬂ%&&m’;g%s

MY BEATELL MM THETED NS O AL AR MU NS m"“"om“'"‘“"”“'m””““m”m@ ! according to Nielsen SoundScan. The chart-topping I.E’i] uBnEn5&&I§u§u¥uﬁ£&mmmMuusvmmv&mnaw\c 2
ILL SCOTT . . | T MDA, FEAL 2 CHAREZ YOLNG MONEYASH MONEUNVERSALREABLE. 6,
"THE LIGHT OF THE SUN BLUES BABE 527541 \WARNER BROS. L launch mirrors the debut of his first album, B.o.B 53 3 NOBODY'S PERFECT 2
DIGGY ji " : : J. COLE FEAT. MISSY ELLIOTT ROC NATION/COLUMBIA 8
e P g Presents: The Adventures of Bobby Ray, which premiered F'———CREW LOVE H
KC AND THE SUNSHINE BAND D at the summit two years ago this week with a slightly K nsmgznom;v:)mmwuusMunsvmnwwzwmvmwmuc g
FLASHBACK WITH KC AND THE SUNSHINE BAND FHINO FLASHBACK 526201 RHIND 0
4 41 MARY MARY higher sum (84,000). His debut effort spent 76 weeks on 22 5 OB RERELROCK/GRAND HUSTLE/ATLANTIC H
; m 5
SOMETHING BIG MY BLOCK/COLUMBIA 62330/SONY MUSIC the SuIVey and 1'13.5 Sold 599,000 COP]ES. ;‘MYKFKR‘I(L:’\E‘I;;yguﬁgﬁnﬂng/?miﬁémmm\lgﬂ.:&usuc %
— — The new set includes the Dr. Luke-produced title wile 3A:g:’ﬁ(gﬁM I [
loung Jeezy earns his fifth top 10 on _— . ALE FEAT. IAYBACHWARNER BROS. 5
Rhythmic with “Leave You Alone,” track featuring Lil Wayne, which reached No. 43 on Hot o STAY msrCHEMIN . S
featuring Ne-Yo (13-10). Jeezy’s prior top R&B/Hip-Hop Songs, and “So Good” (No. 92 peak). The kB EAT TG & HENCH MINCRANA A P N SUDCUEF SN §
10asa lead artst was in 2008 with the songs rose to Nos. 7 and 11 on the Billboard Hot 100 and have sold 1.2 million and 1 million REEBANDZ/A-/EPIC H
3
a
[




AIRPLAY SALES DATA
MONITORED BY COMPILED BY

niclsen
SoundScan

Artist TITLE , Artist
IMPRINT/PROMOTION LABEL i PNUDUCHI(SDNBWRI‘I‘EBI IMPRIN‘I‘IPHUMO'HDN LABEL
CLIMAX Usher Aftet reaching Mo, 5 COSIG
WPENTZA, 1 ! ] 63ina 20-week —— LAMB (c. LAMB T.0SBORNE) © mass APPEALIEDNE
/1 BIRTHDAY CAKE Rihanna Featuring Chris Brown chart run as an E n WORK HARD, PLAY HARD Wiz Khalifa ..
DA INTERNZ (T.NASH,R.FENTY,M.PALACIOS,E.CLARK) [0 SRPIDEF JAM/IDIMG | album "ack, the STARGATE,BENNY BLANCO (C.J.THOMAZ,B.LEVIN,M.S.ERIKSEN,T.E HERMANSEN) ® ROSTRUM/ATLANTIC

LEAVE YOU ALONE song, now being THINKIN BOUT YOU Frank Ocean |
'WARREN G (J.W.JENKINS W.GRIFFIN,S.C.SMITH,L.LISTON-SMITH) JAM/ID, M 2 i d d. 3! F.OCEAN,S.TAYLOR (FOCEAN,S TAYLOR) © 0DD FUTURE/REDZONE/IDJMG
- up LoveRance Featuring lamSu & Sklpper or 50 Cent Promoted as a radio BEAUTIFUL SURPRISE Tamia
R.OLIVER,IAMSU! (R.OLIVER,S.WILLIAMS,P.COX) ©® STUDD LIFE/INTERSCOPE Smgh, returns with S.REM| (TWLLC KELLY,S.REMI) PLUS 1
DRANK IN MY CUP Kirko Bangz 35% increase 60 56 GO GET Mary Ma
SOUND M.0.B. (K.RANDLE,B.TILLMAN,R GONZALEZ) ® LMG/UNAUTHORIZED/WARNER BROS. to6 mi"io" in i WCAMPBELL KYATKINS CAMPBELL,E.ATKINS-CAMPBELL W.CAMPBELL) ® MY BLOCK/COLUMBIA
ANOTHER ROUND Fat Joe Featuring Chris Brown audience. KBFB SNAP BACKS & TATTOOS Driicky Graham
YOUNG LADD.COOL & DRE (DLAUSTIN,J A CARTEGENA,C.M.BROWN,J.IRBYK.JOSEPHACLYONS,J PERRYS PICKENS MVALENZANO) @ TERROR SQUAD i Dall - the t YUNG BERG,ARCH THE BOSS (L COOPER,N.GRAHAM,C.WARD,A.REDMAN) © NU WORLD ERA/EONE -
CASHIN OUT CashOut allas was the top THE RECIPE Kendrick Lamar Featuring Dr. Dre
DJ SPINZ (J.M.H.GIBSON} ®@® BASES LOADED/EPIC d contributor to the 5 NOT LISTED (NOT LISTED) @ AFTERMATH/INTERSCOPE
surge (up 504,000 RIEND Justin Bieber

ol LOVE ONTOP Beyonce ®
B.KNOWLES,S.TAYLOR (B KNDWLES,TNASH,STAYLOR) LUMBIA M.POSNER,MDL (M.POSNER,J.BIEBER,M.LEVY,M.MUSTO) ®® SCHOOLBOY/RAYMOND BRAUN/ISLAND/IDJMG

nﬂ THE MOTTO Drake Featurlng Lil Wayne E BRAVO Ledisi
T-MINUS (A GRAMAM D.CARTER,TWILLIAMS.A RAY) © YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC JON JON TRAXX (C.KELLY,J.WEBB JR) © VERVE FORECAST/VERVE

AYY LA Travis Porter Featuring Tyga - DANCE FOR YOU Beyonce
i RuBERTS |u wuuus H.DUNCAN,L MATTOX,M.STEVENSON) ® PORTER HOUSE/RCA oy B.KNOWLES,T.NASH,C.A STEWART (T.NASH,C.A STEWARTBKNOWLES) © PARKWOOD/COLUMBIA

STRIP Chris Brown Featuring Kevin K-MAC McCall N o3 1 NOTHING ON YOU Tyrese
THA BIZNESS (C.M.BROWN,K.MCCALL,A STREETER,J.L. BEREAL,C.WHITACRE,J. HENDERSON) @ RCA - NOT LISTED (NOT LISTED) © VOLTRON RECORDZ/CAPITOL

Kanye West, Big Sean, Pusha T, 2 Chainz ALLTIED UP Robin Thicke .
AGLEW, RLERWILLAS) @ G.O.0D/ROC AFELLADE JAMIDG 12 | THICKE,PRO J (R THICKE,L COXOX,R L DANIELS) © STAR TRAK/GEFFEN/INTERSCOPE

7 HEART ATTACK Trey Songz 1 NO LIE 2 Chainz Featuring Drake 68

BENNY BLANCO,RICO LOVE (B.LEVIN,RICO LOVE,TNEVERSON) © SONGBOOK/ATLANTIC The Drake-assisted ! MIKE WILL MADE IT (TEPPS A.GRAHAM,M.WILLIAMS) © DUFFLE BAG BOY2/6.0.0.0/DEF JAM/IDIMG

‘19| NOBODY'S PERFECT J. Cole Featuring Missy Elliott track is 2 Chainz’ || SQUARES OUT YOUR CIRCLE Rocko Featuring Future

B J.L.COLE (J.COLE,C.MAYFIELD) ©® ROC NATION/COLUMBIA sixth charted effort ENSAYNE WAYNE (R HILL JR.N.WILBURN,FMILES] O A1 |

SAME DAMN TIME Future - & 6l n GUCCITHIS (GUCCITHAT) OMG Girlz m
SONNY DIGITAL (S.C.UWAEZUOKE N.WILBURN) © FREEBANDZ/A-1/EPIC and second on YOUNG FYRERNORRIS (TWINFREYH CONEYVSOLOVANSHARRISTCOTTLELMILES) @ PRETTY HUSTLE/GRAND HUSTLE/NTERSCOPE.
TAKE ITTOTHE HEAD DJ Khaled Featuring Chris Brown, Rick Ross, Nicki Minaj &Lil Wayne which he serves as - E ROC The-Dream .
THEAUNNERS DM HALED KOMKHALEDKCOSSONVLRGBERTS A ROANDCATERAHARJACKSONADANISONSDAVDSON @ WE THEBESTHOUNG MONEVCASH OVEYUNIERSAL FERLBLL a lead act on Kanye = TNASH (T.NASH,C A STEWART) © RADIO KILLA/DEF JAM/IDJMG
SHARE MY LOVE R. Kelly West’s 6.0.0.D. - TILL | DIE Chris Brown Featuring Big Sean & Wiz Khalifa
R.KELLY (R.S.KELLY) © RCA 3 = DANJA (C.M.BROWN,FN.HILLS,M.ARAICA,S. ANDERSON,C.J. THOMAZ) ® RCA

imprint. The song is
MR. WRONG Mary J. Blige Featuring Drake " 1

FUNCTION E-40WithYG, iAMSU! & Problem !.
JIM JONSINRICO LOVE (4 G.SCHEFFER ICO LOVEDMORRIS K GAMBLELA HUFEC. GILBERTAGRAHAM) @ MATRIARCH/GEFFEN/INTERSCOPE one of four that the

TREND (E.T.STEVENS,K JACKSON,S WILLIAMS,J. L MARTIN,M.SIMMS) © HEAVY ON THE GRIND

BEEZ INTHE TRAP Nicki Minaj Featuring 2 Chainz Tapper boasts on - o a1 SLIGHT WORK Wale Featuring Big Sean
KE-NOE (0.T.MARAJ,M.JORDAN,TEPPS) © YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC the survey, He also DIPLO (0.AKINTIMEHIN.W.PENTZ,S ANDERSON) © MAYBACH/WARNER BROS.

Tyga Featuring Lil Wayne ranks at Nos. 12, 19 JUNE 28TH (I'M SINGLE) Ruben Studdard
D.BLACKSHER (M STEVENSON.D.CARTER,D.BLACKSHER] __ ® YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC and 54 EWILLIAMS H.LILLY, JR. (R STUDDARDH.LILLY, JR, EWILLIAMS) © SHANACHIE

LOTUS FLOWER BOMB Wale Featuring Miguel !. 76 Al n WON'T MAKE A FOOL OUT OF YOU Marcus Canty |
J.HOWARD (0.AKINTIMEHIN,E. HOWARD, IMENTEL,S.J.DEW,W.JOHNSON) ®© MAYBACH/WARNER BROS. - SOUNDZ,C.A STEWART (C.A.STEWARTK COBY,J. AUSTIN) © SYCO/EPIC

REFILL ElleVarner 1 GOT DAT SACK DJ Cortez/DJ Ransom Dollars/Yo Gotti .
POP.D.CAMPER (EVARNER,A.WANSEL,D.CAMPER) @ MBKIRCA NOT LISTED (NOT LISTED) © GREEN LIGHT

THANK YOU | 79 179 n LIGHTS DOWN LOW Bei Maejor Featuring Waka Flocka Flame
_JDUPLESSISAALTING ADUNKLEY (J DUPLESSISATHIAMAALTINO ADUNKELYD FEDWARDS TDRICHARDSON) _ @ HOME SCHOOL/ATLANTIC | SCHDUUATIAN'I'!C BEI MAEJOR (B EREEN ! MALFHURS] © RCA

ﬂ % % n RIGHT BY MY SIDE icki Minaj Featuring Chris Brown EE ITWOULD BE Johnny Gill .
POROAKFLIPPA 123 PROQF (0.TVARAJAVUANSELWFELDERE DEAN JROBERTSACOLSON) @ YOUNG MONEYCASH MONEVANNERSAL REPUBLIC n TTAVLDR F'HAYES (T NEVERSDN TTAYLOR,PHAYES) © J SKILLZ/NOTIFI -

ﬂ 4AM Melanie Fiona : TheTeam

- RICO LOVE,E HOOD,E2 (RICO LOVEE.HOOD,E.GOUDY 1I) © SRC/UNIVERSAL REPUBLIC .. The sSOng appears NDT USTED (NUT USTEDI © URBANLIFE/RAPBAY/MOGUL MEDIA GROUP

TONIGHT (BEST YOU EVER HAD) John Legend Featuring Ludacris anthesiiger’s IT ALL BELONGS TO ME Manics & Brandy ..
PHATBOIZ (J.LEGEND,M.J.PIMENTELA. ARTHUR, C.REILLY,K.JUSTICE,C.BRIDGES) il RICO LOVE,EARL AND E (RICO LOVE EHOOD,E GOUDY II) © RCA

CREW LOVE Drake FeaturingThe Weekend . At Dealer Chic, WILD ONES Flo Rida Featuring Sia [ |
CMONTAGNESETHE WEEKmn NSHEBIB (AGRAHAVNSHEBIBAPAMANATESFAYECMONTAGNESE)_ @ YOUNG MONEY/CASH MONEYUNIVERSAL REPUBLIC Vol. 1, the first of SOFLY & NIUSAXWELL (TDILLARD RJUDRIN PMELK],S FURLER AXWELL,J. LUTTRELLMCOOPERBMADDAH) @ POE BOY/ATLANTIC

3| BLESSED Jill Scott three EPs that he ADORN Miguel ..
DRE,VIDAL (J.SCOTT,A HARRIS,V.DAVIS) ® BLUES BABE/WARNER BROS. _ MIGUEL (M.J.PIMENTEL) BYSTORM/BLACK ICE/RCA

released monthl i
SEX AIN'T BETTERTHAN LOVE Trey Songz .. : i m o — . TWERKIT VIC. ﬂ
D.LASSITER (M.GREENE,M.OWUSU) @®BIGH

TTAYLOREHUDSON (TNEVERSON,TTAYLOR,E HUDSON ELEWISN.MCOOWELLEMILES ACLIFTON) @ SONGBOOK/ATLANTIC in February, March

AY Tyrese and April. This is his mn STARSHIPS Nicki Minaj .
B.HODGE (T.6IBSON,J.SMITH,A SLEDGE,C.LACY,B.HODGE) ® VOLTRON RECORDZ/CAPITOL first charted single RAMIREDONECFALK (0.TMARAJNKHAYATCFALRYACOUBWAHECTOR) @ YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC
TAKE CARE Drake Featuring Rihanna E. not from his debut 81 WILLYOU BE THERE K'Jon |
JSMITHALSHEB)B (A GRAHAMI SHEBIBAPALMAN,J SMITHRMADLEY CROFTIGLUCKW0LD S GOTTLEB HWIENERBBENTON) _ @ YOUNG MONEYCASH MONEY/UNVERSAL REPUBLIC i")lll'l'l ‘l” Want L K'JON,L.PAUL (K.JOHNSON) © UPRUP/SHANACHIE
SWEET LOVE Chris Brown d WAY TOO COLD Kanye West Featuring DJ Khaled

POLOW DA DON,J.L.PERRY (C.M.BROWN,J JONES, J.L PERRY,G.G.CURTIS SR.C.MAKRS.T.DOYLE JR) @ RCA Is You. HIT-BOY (K.0WEST.C.HOLLIS,J TSMITHM.LWILLIAMS) © 6.0.0.0/ROC-A-FELLA/DEF JAM/IDJMG

SABOTAGE Wale Featuring Lloyd -. KNEW IT ALL ALONG Keith Sweat Featuring Johnny Gill & Gerald Levert H
CLOUD EATER (0. AKINTIMEHINAN.KRAMER D FFRIEDMAN,C.DARREL HUNTS.J.DEWLHPOUTE JR) @ MAYBACHAWARNER BROS. A.DURHAM K SWEAT (K. SWEAT,A DURHAM) ® THE SWEAT HOTEL/EONE

B 7 YOU'RE ON MY MIND Kem L NAME ON IT Urban Mystic .
Al KEM H RIDEUUT (K.OWENS) © UNIVERSAL REPUBLIC e NOT LISTED (NOT LISTED) © SOBE |
Future Featuring Tl Y RING RING Rick Ross Featuring Future
K. E UN THE TRACK (N.WILBURN,K.M.ERONDU) ® FREEBANDZ/A-1/EPIC = NOT LISTED (NOT LISTED) MAYBACH

30001 | HYFR (HELL YEAH F*****G RIGHT Drake Featuring Lil Wayne 9 DAUGHTERS Nas

§ TMINUS (AGRAHAMD.CARTERN SHEBIBTWILLIANI, AFMMAN KSAMIRCHIL @ YOUNG MONEVICASH VONEYUNNERSAL REPUBLIC NO L.D. (N.JONES,E.D.WILSON,PADAMS, 6.DECARLO,D. FRASHUER, PLEKA) © DEF JAM/IDJME
g ; | FEEL GOOD Fred Hammond
g Isgvos'}lv.[gf:'klu-:ucﬁzfnuns TNEVERSON,A CRASK; Tm';aw a I;%:)Flame Fe@ammfz'i'%ﬁmﬁ‘éﬁgsz !. The Godfather is ’ FHAMMOND (FHAMMOND,C.RODGERS,RFEASTER, . MILLER) © F HAMMOND/VERITY/RCA
2 MAKE ME PROUD Drake Featuring Nicki Minaj g m back, as this title ; n MADE LOVE LATELY DAY26 ..
= T-MINUS (A GRAHAM,TWILLIAMS N.SEETHARAM,0.MARAJ) @ YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC becomes his first 2] J.BEANZ (J.BEANZD.§ BUTLER) © ATLANTIC
3 NEXT BREATH Tank .. chart entry without - DON'T CHANGE Conya Doss
£ NOT LISTED (NOT LISTED) © MOGAME/SONG DYNASTY/ATLANTIC a featured artist - RAJONES,C.00SS (C.D0SSR AJONES) © con ONGS
5 Jay Z Kanye West 2] m since 2004, The DO IT Mykko Montana Featruing K-Camp .
L} © ROC-AFELLAROC NATION/DEF JAWIDIMB NOT LISTED (NOT LISTED) © M. GRAVES, K. CAMBELL, B. TURNER .
5 CAN'T GET ENOUGH J. Cole Featuring Trey Songz .. track, his 47th Hot TELL HER AGAIN Sterling Simms Featuring Meek Mill
g BKIDD (J.COLE KOUYATE SOUMAH) ® ROC NATION/COLUMBIA R&B/Hip-Hop Songs POP.DAKWUD (A.WANSELW.FELDERA.SIMMS.R.COLSON,RRWILLIAMS,H WRIGHT) STEREOTYPES/RCA
2 2 2' % RACK CITY Tyga ™ hit dating to his THISTIME Melanie Fiona Featuring J. Cole
o DJ MUSTARD (M.STEVENSON) © YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC 1994 artival. s the NO L0.(E0 WILSON,J AUSTINS WYREMAN X RANDOLPH,J COLE) _ © SRE/UNVERSAL REPUBLIC
'\ PRAY FOR ME Anthony Hamilton .. iy 4 N WE IN THIS BITCH! DJ Drama Featuring Young Jeezy, T, Ludacris, Future
BABYFACE,A.DIXON (AHAMILTON,BABYFA ® MISTER'S MUSIC/RCA first single from his KANE BEATZ (NOT LISTED) © APHILLIATES/EONE
u EAL LOVE Eric Benet forthcoming album, -HH LET THE CHURCH SAY AMEN Andrae Crouch Featuring Marvin Winans ..
il EBENET,G.NASH,JR. (EBENET,G.NASH,JR.) © JORDAN HOUSE/CAPITOL Life Is Good, due LHANES (A.CROUCH,L.HANES) © RIVERPHID

LEMME SEE Usher Featuring Rick Ross July 17, m 9 98 WOBBLE VIC. |

JIM JUNSIN MR. MORRIS (J.G.SCHEFFER,D.MORRIS,N.MARZOUCA,URAYMOND IVE BELLINGER L KNIGHTEN W.LROBERTS Il) @ RCA - | MR.COLLIPARK (V.OWUSU,J WRIGHT,P.SCOTT,F.SKI,M.A CROOMS J. DUMAS) ©® YOUNG MOGUL/REPRISEAWARNER BROS.
Beyonce Featuring Andre 3000

BKNW\II.ES,KWEST,.I BHASKER (KOWEST.) BHASKER BKNOWLES ABEVJAMIND RMILLS DDAVISRWALTERS) @ PARKWOOD/COLUMBIA BETWEEN THE B

LOVETHIS LIFE . ..

LEDWARDS,C.BROWN,L DOPSON (C.J.HARRIS, JR,L EDWARDS,C.BROWN,LDOPSON) @ GRAND HUSTLE/ATLANTIC 1 M E R CY, M A K E S ITS M ov E
1DO Young Jeezy Featuring Jay-Z & Andre 3000

M-16 (J W.JENKINS,J BANKS,5.C.CARTER,A BENJAMIN,L WILLIAMS,M.BENNETT) © CTE/DEF JAM/IDIMG
STAY SCHEMIN Rick Ross Featuring Drake & French Montana

‘THE BEAT BULLIES (AGRAHAM,W.L.ROBERTS ILK.KHARBOUCH) © MAYBACH/SLIP-N-SLIDE/DEF JAM/IDJMG
DANCE (A$$) Big Sean Featuring Nicki Minaj n
DA INTERNZ (S ANDERSON,M.PALACIOS,E.CLARK K BURRELL RJAMES AMILLER O TMARAJ) @ G.0.0.0/DEF JAM/IDIMSE.
THINK LIKE A MAN Jennifer Hudson & Ne-Yo Featuring Rick Ross
HARMONY AKA. H-MONEY (H.D.SAMUELS,C.HARRELL S.C.SMITHA S.LAMBERTE BELLINGERW.LROBERTS ll] @ EPIC.
BAG OF MONEY Wale Featuring Rick Ross, Meek Mill, & T-Pain
BEAT BILLIONAIRE (0.AKINTIMEHIN,R RWILLIAMS,W.L ROBERTS ILT-PAIN,S.COOKE] @ MAYBACH/WARNER BROS

NO CHURCH INTHE WILD Jay Z Kanye West Featuring Frank Ocean

DYOUNGKWESTMDEAN (K OWESTSCCARTERCMAUAPAMOEANEOCEAN TNASHS WRIGHTRMANANERAJEROANJROACH) _ @ ROCAFELAROC NATINDEF AMIDIMG

 RIOT 2 Chainz @
DJ SPINZ (TEPPS) © DUFFLE BAG B0YZ/G.0.0.D./DEF JAM/IDJMG

Mary J. Blige Featuring Rick Ross .
]

us Global Media, LLC and

Kanye West's “Mercy,” which features G.0.0.D. Music artists Big Sean,
Pusha T and 2 Chainz, earns Greatest Gainer/Airplay honors on Hot
R&B/Hip-Hop Songs as it shoots up 19-12. Big audience impression
gains from WWPR New York (up 1.6 million, according to Nielsen BDS)
and KBXX Houston (670,000) gave way to the track’s overall 43% jump.
The song is from West's forthcoming G.0.0.D. Music compilation, due
on Def Jam, and will feature tracks from such G.0.0.D. acts as John
Legend, Kid Cudi and Mos Def. —Karinah Santiago

The most popular songs, according to R&B/Hip-Hop radio audience impressions measured by Nielsen Broadcast Data Systems and sales

data compiled by Nielsen Soundscan. Greatest Gainer
billboard.biz for rules and explanations. © 2012, Prom

WHY
E.HUDSON (M.J.BLIGE,D.L.YOUNG,E.HUDSON,W.L ROBERTS 1}

Data for week of MAY 19, 2012 | For chart reprints call 212.493.4023 Go to www.billboard.biz for complete chart data | 63
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TITLE IMPRINT & NUMBER/ DISTRIBUTING LABEL

> | 5 2 OVERCOME
JEREMY CAMP BEC/TOOTH & NAIL
11 s 1, THE HURT & THE HEALER
: MERCYME FAIR TRADE
@ ¢ 1o VHENTHESTARS BURNDOWN BLESSING ANDHONOR) P
PHILLIPS, CRAIG & DEAN FAIR TRADE

GOD’S NOT DEAD (LIKE A LION)
NEWSBOYS INPOP

LEARNING TO BE THE LIGHT
NEWWORLDSON PLATINUM POP

@

VARIOUS ARTISTS I ‘l

m LAURA STORY ]
BLESSINGS FAIR TRADE 4873/PLG

Billbeard.

i
TITLE
/S ARTIST IMPRINT/PROMOTION LABEL

21 OVERCOME
JEREMY CAMP BEC/TOOTH & NAIL

SALES DATA

AIRPLAY
MONITORED BY COMPILED BY

I Eg ARTIST
‘TITLE IMPRINT & NUMBER/ DISTRIBUTING LABEL

MARVIN SAPP
1 WIN VERITY 87017/RCA

NEWSBOYS

- _GOD’S NOT DEAD INPOP 1592/EMI CMG

CASTING CROWNS

(COME TO THE WELL BEACH STREET/REUNION 10162/PLG |,7”
- THOUSAND FOOT KRUTCH

THE END IS WHERE WE BEGIN TFK 70040

WOW HITS 2012 WORD-CURB/PROVIDENT-INTEGRITY 808/EMI CMG |

SOUNDTRACK
JOYFUL NOISE WATERTOWER 39273/EMI CMG

ALL THIS TIME
BRITT NICOLE SPARROW/EMI CMG

LIVE LIKE THAT

SIDEWALK PROPHETS FERVENT/WORD-CURB

CARRY ME TO THE CROSS

KUTLESS BEC/TOOTH & NAIL

WHITE FLAG

PASSION FEAT. CHRIS TOMLIN SIXSTEPS/SPARROW/EMI CMG
1g WHAT A SAVIOR
LAURA STORY FAIR TRADE

MY HOPE IS IN YOU

JZ 42)[ 48 AARON SHUST CENTRICITY

\h@ 13 12 HESAID

> &) GROUP 1 CREW FEAT. CHRIS AUGUST FERVENT/WORD-CURB
24 [ai%) You LEAD

JAMIE GRACE GOTEE
10,000 REASONSS (BLESSTHE LORD)
MATT REDMAN SIXSTEPS/SPARROW/EMI CMG
19 10 JESUS, FRIEND OF SINNERS
CASTING CROWNS BEACH STREET/REUNION/PLG
1g FREE
DARA MACLEAN FERVENT/WORD-CURB
15 LONG WAY HOME
STEVEN CURTIS CHAPMAN SPARROW/EMI CMG
24 | TURN TO YOU
SELAH CURB
17 ALL FOR YOU
MIKESCHAIR CURB
OUR GOD'S ALIVE
ANDY CHERRY ESSENTIAL/PLG
ALIVE
NATALIE GRANT CURB
1 CHOOSE JESUS
MORIAH PETERS REUNION/PLG
ANGEL BY YOUR SIDE
FRANCESCA BATTISTELLI FERVENT/WORD-CURB
GOOD MORNING
MANDISA FEAT. TOBYMAC SPARROW/EMI CMG
RISE UP
MATT MAHER ESSENTIAL/PLG
THE SAME GOD
NEWSONG HHM
s SECOND CHANCE
REND COLLECTIVE EXPERIMENT KINGSWAY/INTEGRITY
MOUNTAINTOP
THE CITY HARMONIC KINGSWAY/INTEGRITY
11 AFTERLIFE
SWITCHFOOT LOWERCASE PEOPLE/CREDENTIAL/EMI CMG
s RISEN TODAY
AARON SHUST CENTRICITY
13 SHIPS IN THE NIGHT
MAT KEARNEY INPOP

=

KEEP MY HEART ALIVE
ASHES REMAIN FAIR TRADE
47 |7 OUTTA MY MIND
_& A i 2 FOR KING & COUNTRY FERVENT/WORD-CURB
(1§74 BEAUTIFUL YOU
@ 8 DAVID CROWDER*BAND SIXSTEPS/SPARROW/EMI CMG
JIMMY NEEDHAM INPOP
5 SCARS
LINCOLN BREWSTER INTEGRITY
5 BACKGROUND
KARYN WILLIAMS INPOP
GOOD TO BE ALIVE
JASON GRAY CENTRICITY
the third single from 2010 album We Cry
Christian Digital Songs (see Billoard.hiz),

SANCTUS REAL SPARROW/EMI CMG
EVER LIFTING
ANTHEM LIGHTS REUNION/PLG
38 49 10 THISIS THE DAY
UL TRENT MONK TRENT MONK
@m WHEN MERCY FOUND ME
RHETT WALKER BAND ESSENTIAL/PLG
HEARTBEAT
JONNY DIAZ FAIR TRADE
51 HOW GREAT IS OUR GOD (WORLD EDITION)
LECRAE FEAT. C-LITE REACH
TWENTY SEVEN MILLION
Jeremy Camp claims his ninth No. 1on
Out. Previous track “The Way” reigned
“Qvercome” has sold 64,000 downloads.

41 ON MY OWN
a1
35 h 28l e CHRISTY NOCKELS SIXSTEPS/SPARROW/EMI CMG
, THE PROOF OF YOUR LOVE
PHIL WICKHAM FAIR TRADE
4 AFTERALL (HOLY)
w4 g IFIEVER NEEDED GRACE
18 THE FRAY EPIC
MORE THAN AMAZING
CHRIS TOMLIN SIXSTEPS/SPARROW/EMI CMG
REST IN THE HOPE
MATT REDMAN & LZ7 SIXSTEPS/SPARROW/EMI CMG
Christian AC Songs with “Overcome,”
for two weeks last summer. At No. 15 on
64 |

Go to www.billboard.biz for complete chart data

With Greatest Gainer honors on both charts
(3,000, up 355%), the May 1DVD release of
“Joyful Noise” hurls the film’s soundtrack
21-3 on Gospel Albums and 48-6 on
Christian Albums. The set has sold 79,000
copies since its January release, according
to Nielsen SoundScan.

ONE SONG AT A TIME GOTEE/COLUMBIA 70021/PLG

PASSION: WHITE FLAG SIXSTEPS/SPARROW 6357/EMI CM

INVISIBLE EMPIRES SPONGE/FAIR TRADE 5937/PLG

WHERE | FIND YOU SPARROW 3128/EMI CMG

' ROYAL TAILOR

TRIP LEE

‘THE GOOD LIFE REACH 8205/INFINITY

POINT OF GRACE

A THOUSAND LITTLE THINGS WORD-CURB 888274
JAMIE GRACE

ol

MANDISA

WHAT IF WE WERE REAL SPARROW 7863/EMI CMG

PASSION

BRITT NICOLE
GOLD SPARROW 7857/EMI CMG

CHRIS TOMLIN

.
8l

HOW GREAT IS OUR GOD SIXSTEPS/SPARROW 6364/EMI CMG_I \

GUY PENROD

HYMNS SERVANT/GAITHER 6142/EMI CMG
MAT KEARNEY

YOUNG LOVE INPOP 1608*/EMI CMG
DEMON HUNTER

i
!

TRUE DEFIANCE SOLID STATE 0486/EMI CMG

SARA GROVES

a

KARI JOBE ]

TOBYMAC

'DUBBED & FREQ'D: A REMIX PROJECT FOREFRONT 83332EMI CMG.

DAILEY & VINCENT

THE GOSPEL SIDE OF DAILEY & INCENT ROUNDER 618912 EXCRACKER BARREL

SIDEWALK PROPHETS 7“

LIVE LIKE THAT FERVENT 838390/ WORD-CURB e

MATT REDMAN

10,000 REASONS SIXSTEPS/SPARROW 7853/EMI CMG

CHRIS TOMLIN ‘ I

AND IF OUR GOD IS FOR US.. SIXSTEPS/SPARROW 3444/EMI CMG |

SWITCHFOOT

VICE VERSES LOWERCASE PEOPLE/CREDENTIAL 6727/EMI CMG

BUILDING 429 ”

LISTEN TO THE SOUND ESSENTIAL 10832/PLG ok

CHRISTY NOCKELS

INTO THE GLORIOUS SIXSTEPS/SPARROW 7075/EMI CMG

PHILLIPS, CRAIG & DEAN
BREATHE IN FAIR TRADE 6019/PLG

BLACK & WHITE ESSENTIAL 10926/PLG

NEEDTOBREATHE
THE ATLANTIC 528053/WORD-CURB

*_UNTIL THE WHOLE.. BEACH STREET/REUNION 10135/PLG

MORIAH PETERS
| CHOOSE JESUS REUNION 10164/PLG
KUTLESS i
BELIEVER BEC 9854/EM| CMG i
MICHAEL W. SMITH

GLORY MWS 20030/PLG

SWITCHFOOT

VICE RE-VERSES LOWERCASE PEOPLE/ATLANTIC 530445 E/AG
FIREFLIGHT

NOW ESSENTIAL 10933/PLG

WAR OF AGES 1

RETURN TO LIFE FACEDOWN 114*/PLG i

CASTING CROWNS
HILLSONG UNITED

LIVE IN MIAMI HILLSONG/SPARROW 6235/EMI CMG SR

JESUS CULTURE

AWAKENING: LIVE FROM CHICAGO JESUS CULTUREAINGSWAY OESSEMI G

DAVID CROWDER*BAND

GIVE US REST OR... SIXSTEPS/SPARROW 7854/EMI CMG r ,,ﬂ

JEREMY CAMP

| STILL BELIEVE: THE NUMBER ONES COLLECTION BEC 1547/EMI CMG

MICHAEL W. SMITH '“
DECADES OF WORSHIP REUNION 10168/PLG

VARIOUS ARTISTS

. MUSIC INSPIRED BY THE STORY PROVIDENT-NTEGATYWORD-CURB E25EM1 CMG

FRANCESCA BATTISTELLI
HUNDRED MORE YEARS FERVENT 838086/ WORD-CURB |

LINDSAY MCCAUL

IF IT LEADS ME BACK REUNION 10157/PLG
SOUNDTRACK

COURAGEQUS REUNION 10167/PLG
JASON CRABB

THE SONG LIVES ON GAITHER 6119/EMI CMG

VARIOUS ARTISTS "’ H
\WOW #1' (YELLOW) PROVIDENT-INTEGRITY/EVI CMG 83816WORD-CURS

FOR KING & COUNTRY

CRAVE FERVENT/WORD-CURB 867397/\WARNER-CURB
THE COLLINGSWORTH FAMILY L 1l
PART OF THE FAMILY STOWTOWN 3103/PLG L L

- ANNE MURRAY

10 GREAT SONGS STRAIGHTWAY 44744 EX/EM| CMG

JOYFULNOISE
gy -

WHERE | BELONG
BUILDING 429 ESSENTIAL/PLG

PHILLIPS, CRAIG & DEAN FAIR TRADE
[N THE HURT & THE HEALER
MERCYME FAIR TRADE
ALL THIS TIME
BRITT NICOLE SPARROW/EM! CMG
GOD’S NOT DEAD (LIKE A LION)
NEWSBOYS INPOP.
LIVE LIKE THAT
SIDEWALK PROPHETS FERVENT/WORD-CURB
' LEARNING TO BE THE LIGHT
NEWWORLDSON PLATINUM POP
YOU LEAD
JAMIE GRACE GOTEE
WHITE FLAG

CARRY ME TO THE CROSS
KUTLESS BEC/TOOTH & NAIL

WHEN THE STARS BURN DOWN (BLESSING AND HONOR)

PASSION FEAT. CHRIS TOMLIN SIXSTEPS/SPARROW/EMI CMG

, MY HOPE IS IN YOU
AARON SHUST CENTRICITY

HE SAID

WHAT A SAVIOR
LAURA STORY FAIR TRADE
I TURN TO YOU
SELAH CURB

GROUP 1 CREW FEAT. CHRIS AUGUST FERVENT/WORD-CURB

JESUS, FRIEND OF SINNERS
CASTING CROWNS BEACH STREET/REUNION/PLG
FREE

DARA MACLEAN FERVENT/WORD-CURB.

MATT REDMAN SIXSTEPS/SPARROW/EMI CMG
LONG WAY HOME

STEVEN CURTIS CHAPMAN SPARROW/EMI CMG
RISE UP

MATT MAHER ESSENTIAL/PLG

ALL FOR YOU

MIKESCHAIR CURB

ANGEL BY YOUR SIDE

FRANCESCA BATTISTELLI FERVENT/WORD-CURB

10,000 REASONS (BLESS THE LORD)

THE SAME GOD
NEWSONG HHM

RISEN TODAY
AARON SHUST CENTRICITY.

EVER LIFTING
CHRISTY NOCKELS SIXSTEPS/SPARROW/EMI CMG

S ARTISTIMIPRINT/PROMOTION LABEL
ALLTHIS TIME
BRITT NICOLE SPARROW/EMI CMG
WHERE | BELONG
BUILDING 429 ESSENTIAL/PLG
AFTERLIFE

. SHIPS IN THE NIGHT
" _MAT KEARNEY INPOP
ALL FOR YOU
MIKESCHAIR CURB

HE SAID

REE
~_DARA MACLEAN FERVENT/WORD-CURB

ON MY OWN
ASHES REMAIN FAIR TRADE

SWITCHFOOT LOWERCASE PEOPLE/CREDENTIAL/EMI CMG

GROUP 1 CREW FEAT. CHRIS AUGUST FERVENT/WORD-CURB

CARRY ME TO THE CROSS
KUTLESS BEC/TOOTH & NAIL

GOD’S NOT DEAD (LIKE A LION)
NEWSBOYS INPOP.

OUTTA MY MIND

ANTHEM LIGHTS REUNION/PLG

NEW YEARS DAY

ABANDON FOREFRONT/EMI CMG

WE WON'T GIVE UP

THE AFTERS FAIR TRADE

LOVE COME TO LIFE

BIG DADDY WEAVE FERVENT/WORD-CURB
BE SOMEBODY

THOUSAND FOOT KRUTCH TFK

MY NEXT BREATH

HAWK NELSON BEC/TOOTH & NAIL
LOVE IS ALL

JEKOB SAVE THE CITY

5 SHADOWS
SAMESTATE SPARROW/EMI CMG
THE HURT & THE HEALER
MERCYME FAIR TRADE
12 OVERCOME
~_JEREMY CAMP BEC/TOOTH & NAIL
WHITE FLAG
PASSION FEAT. CHRIS TOMLIN SIXSTEPS/SPARROW/EMI CMG

MOUNTAINTOP
THE CITY HARMONIC Ty

MY HOPE IS IN YOU
AARON SHUST CENTRICITY
DANGEROUS

KJ-52 BEC/TOOTH & NAIL

Q 3

O

4 2

- 10K
o

<l

@ 28 15 KIlen‘ﬁRANKLIN
ﬂ’ﬁ 4 FOREVER JONES

15 VARIOUS ARTISTS
WOW GOSPEL 2012WORD-CURB/EMI CMG/VERITY ST014/RCA
(LT3 SOUNDTRACK
(L1133 JOYFUL NOISE WATERTOWER 39273

4 TRIPLEE

THE GOOD LIFE REACH 8205/INFINITY. 3
WILLIAM MCDOWELL ’
ARISE: THE LIVE WORSHIP EXPIERENCE DELIVERY ROOMLIGHT 320N |
14 FRED HAMMOND

GOD, LOVE & ROMANCE F HAMIMOND/VERITY 80980/RCA

3
i

2 ELDER GOLDWIRE MCLENDON

12

THE BEST O LDER COLDWRE NCLENDONSETANISIC LD GOSPEL SESMSCWORD F‘J
J.J. HAIRSTON & YOUTHFUL PRAISE

4 AFTER THIS EVIDENCE GOSPEL/LIGHT 7246/EONE
JAMES FORTUNE & FIVA 1
7|18 IDENTITY FIYA WORLD/LIGHT 7265/EONE ﬂ
12 |35 LE'ANDRIA JOHNSON
_THE AWAKENING OF. BETISTRANGE FRUTMUSIC WORLD GOSPEL S18MUSIC WORLD =
11 sy KIRK FRANKLIN
| HELLO FEAR FO YO SOUL/VERITY 77917/RCA
o5 SMOKIE NORFUL
ONCE IN A LIFETIME TREMYLES/EMI GOSPEL S4424/EMI CMG L
10 3 'SAAC CARREE il
UNCOMMON ME SOVEREIGN AGENCY 002 =]
16|67 MARVIN SAPP
PLAYLIST VERITY/LEGACY 67460/SONY MUSIC =
13 3 JESSICA REEDY [
FROM THE HEART LIGHT 7239/EONE ‘J‘
[TITTL] DEIRICK HADDON PRESENTS VOICES OF UNITY
LLLULBN A BEAUTIFUL SOUL TYSCOT 984194/TASEIS
TIM BOWMAN JR. i

BEAUTIFUL |.M. 55/TRIPPIN ‘N’ RHYTHM

LE’ANDRIA JOHNSON
: mﬂvuummm MUSIC WORLD GOSPEL S414MUSIC WORLD

53 MARY MARY |

SOMETNING BIB MY BLOCK/COLUMBIA 62330/SONY MUSIC U

37 ANDRAE CROUCH

@‘25 13
S|

THE JOURNEY RIVERPHIO 002
PASTOR GEORGE LEE II/FORTRESS FIRE
1 HAVE NO DOUBT EMTRO GOSPEL 931531/TASEIS
BRIAN COURTNEY WILSON
S0 PROUD MUSIC WORLD GOSPEL 5241 MUSIC WORLD
PATRICK DOPSON i
OPEN THE HEAVENS OILONIT 0251

(I

SISIZSONY MUSIC

L

MUSICAL REVIVAL EMI GOSPEL 19199/EMI CMG

i T
‘ ‘gﬁ Eg TITLE
| ARTIST IMPRINT/PROMOTION LABEL
1 2 3

o
IQJ 10

LETTHE CHURCH SAY AMEN
ANDRAE CROUCH FEAT. MARVIN WINANS RIVERPHIO
MY TESTIMONY
MARVIN SAPP VERITY/RCA
I FEEL GOOD
FRED HAMMOND F HAMMOND/VERITY/RCA
I WON'T GO BACK
WILLIAM MCDOWELL DELIVERY ROOM/LIGHT/EONE
ONE MORE TIME
ZACARDI CORTEZ FEAT. JOHN P: KEE BLACKSMOKE/WORLDWIDE
AFTER THIS
'YOUTHFUL PRAISE FEAT. JJ HAIRSTON EVIDENCE GOSPEL/LIGHT/EONE
s AWESOME
PASTOR CHARLES JENKINS & FELLOWSHIP CHICAGO INSPIRED PEOPLE
STILL ABLE
JAMES FORTUNE & FIYA FIYA WORLD/LIGHT/EONE

33 PUTIT ON THE ALTAR

JESSICA REEDY LIGHT/EONE

GO GETIT

MARY MARY MY BLOCK/COLUMBIA

g SHIFTING THE ATMOSPHERE
JASON NELSON VERITY/RCA

; GOOD & BAD

J MOSS PAJAM/VERITY/RCA

35 A GOD LIKE YOU

KIRK FRANKLIN FO YO SOUL/VERITY/RCA

5p | NEED YOUR GLORY

EARNEST PUGH EPM/BLACKSMOKE/WORLDWIDE

5 | HEAR THE SOUND (OF VICTORY)

MAURETTE BROWN CLARK AIR GOSPEL/MALACO
ALL IS WELL
TROY SNEED EMTRO GOSPEL
GREAT AND MIGHTY
BYRON CAGE G0SPO CENTRIC/VERITY/RCA
HE KEEPS HIS PROMISE
ANGELA SPIVEY INNOVATIVE
5 HE BROUGHT ME
DORINDA CLARK-COLE LIGHT/EONE

g ONCEIN A LIFETIME

SMOKIE NORFUL TREMYLES/EMI GOSPEL

o SPEECHLESS
ANITA WILSON EMI| GOSPEL

g MAKE AN EXAMPLE OUT OF ME

REGINA BELLE PENDULUM/WDE

5 KEEP ME

PATRICK DOPSON OILONIT

HE TURNED IT
RICKY DILLARD AND NEW G LIGHT/EONE

o I'MI AT PEACE

VICKI YOHE SHANACHIE
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‘SOMEBODY THAT | USEDTO KNOW
GOTVEFEAT KIMBRA SAVPLES ' SECONDSFARFAUNNERSAL REPUBLIC

STARSHIPS

NICKI MINAJ YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

DANCE AGAIN

JENNIFER LOPEZ FEAT. PITBULL EPIC
BROKENHEARTED
KARMIN EPIC

GLAD YOU CAME
THE WANTED GLOBAL TALENT/MERCURY/IDUMG

TITANIUM

DAVID GUETTA FEAT. SIA WHAT A MUSIC/ASTRALWERKS/CAPITOL

PART OF ME
KATY PERRY CAPITOL

BOOM BOOM
RYE RYE N.EET/INTERSCOPE

~ WILD ONE TWO
JACK BACK FEAT. DAVID GUETTA, NICKY ROMERO & SIA BIG BEAT/ATLANTIC

GREYHOUND
SWEDISH HOUSE MAFIA ASTRALWERKS/CAPITOL
WHERE HAVE YOU BEEN

RIHANNA SRP/DEF JAM/IDJMG

WHAT MAKES YOU BEAUTIFUL
ONE DIRECTION SYCO/COLUMBIA

NEVER FORGET

DAVE AUDE FEAT. LENA KATINA AUDACIOUS
KISS ME!

NOELIA FEAT. BABY BOY PINK STAR/PCM
GIRL GONE WILD

MADONNA LIVE NATION/INTERSCOPE
CALLING (LOSE MY MIND)

SEBASTIAN INGROSSO + ALESSO FEAT. RYAN TEDDER INTERSCOPE

DON'T STOP (COLOR ON THE WALLS)
FOSTER THE PEOPLE STARTIME INTL/COLUMBIA
ZERO GRAVITY

KERLI ISLAND/IDJMG

' HEAT OF THE NIGHT
__PAULINA RUBIO UNIVERSAL MUSIC LATINO

MIDNIGHT CITY
MB3. M83/MUTE/CAPITOL

. NEVER GIVE UP

PHIL B FEAT. DEBBY HOLIDAY LADY LUNCH BEATS
BODY ON MINE

EVABIG H/TOMMY BOY

I HEART YOU

TONI BRAXTON INOT

I’'M NOT LEAVING

THE CRYSTAL METHOD FEAT. MARTHA REEVES ATO/RED

g SKRILLEX

BANGARANG (EP) BIG BEAT/OWSLAATLANTIC 528521/AG

LMFAO

_SORRY FOR PARTY ROCKING WVILL AN/CHERRYTREE/INTERSCOPE 015678/1GA

TIESTO

CLUB LIFE: VOLUME TWO: MIAMI MUSICAL FREEDOM 004

MADONNA

MDNA LIVE NATION/INTERSCOPE 016658*/IGA

SKRILLEX

SCARY MONSTERS AND NICE SPRITES BIG BEAT/ATLANTIC 526318/A6

DAVID GUETTA

_NOTHING BUT THE BEAT WHAT A MUSICIASTRALWERKS 76830 CAPITOL

LADY GAGA

BORN THIS WAY STREAMLINE/KONLIVE/INTERSCOPE 015373*/1GA

KORN

“C_THE PATH OF TOTALITY ROADRUNNER 617728

DEADMAUS
4X4=12 MAUSTRAP 2518*/ULTRA

3.
__HURRY UP, WE'RE DREAMING. M83 9510%/MUTE I

TOBYMAC

DUBBED & FREQ'D: A REMIX PROJECT FOREFRONT B333/EMI MG
BASSNECTAR

VAVA VOOM AMORPHOUS 012*

GRIMES

VISIONS 4AD 3208*

KC AND THE SUNSHINE BAND

FLASHBACK WITH KC AND THE SUNSHINE BAND RHINO FLASHBACK 528201 RHIN

DAFT PUNK

TRON: LEGACY (SOUNDTRACK) WALT DISNEY 005872

VARIOUS ARTISTS
UKF DUBSTEP 2010 UKF DIGITAL EX

ROBYN

BODY TALK KONICHIWA/CHERRYTREE/INTERSCOPE 015111/16A
SWITCHFOOT

VICE RE-VERSES (EP) LOWERCASE PEOPLE/ATLANTIC 530445 EXIAG -
VARIOUS ARTISTS

ULTRA DANCE 13 ULTRA 3118

| VARIOUS ARTISTS

UKF DUBSTEP 2011 UKF DIGITAL EX
NERO

WELCOME REALITY WTAMERCURY/CHERRYTREE/INTERSCOPE 016371/1GA

VARIOUS ARTISTS

" 35 TOP HITS: WORKOUT MIXES POWER MUSIC DIGITAL EX

BASSNECTAR
DIVERGENT SPECTRUM AMORPHOUS 011

| ASKING ALEXANDRIA

STEPPED UP & SCRATCHED SUMERIAN 47

faal

Hm HOW WE DO (PARTY)
RITA ORA ROC NATION/COLUMBIA

13

43

!! msanlNT/mm:rnwmsﬂ.

; FAMOUS
AUDIO PLAYGROUND CANWEST MUSICWORKS
_THE ONLY ONE

AMANNDA CAMP

CAN'T STOP ME

AFROJACK & SHERMANOLOGY ROBBINS

4 TAKES ALL NIGHT

- _SKYE STEVENS ROCK SOCIETY

4 DJLOVE SONG

SHYRA SANCHEZ SUPER SHY

e o =

|3 WEARE YOUNG

FUN. FEAT. JANELLE MONAE FUELED BY RAMEN/RRP
NAKED
DEV & ENRIQUE IGLESIAS INDIE-POP/UNIVERSAL REPUBLIC
2 THE NIGHT OUT
MARTIN SOLVEIG BIG BEAT/ATLANTIC

RALPHI ROSARIO FEAT. SHAWN CHRISTOPHER CHA CHA
SUN BURNS DOWN
JIN AKANISHI WARNER BROS.
LET’'S GET NAUGHTY
JESSIE AND THE TOY BOYS PROSPECT PARK
.~ TROUBLEMAKER
_TAIO CRUZ MERCURY/IDJMG
CAPTURE YOUR LOVE
LAURA LARUE & LEE DAGGER SOUL PLANE
' CHANGIN’
CHRIS COX & DJ TOMMY ROGERS FEAT. PEYTON BIG HTOMMY BOY
KICK OUT THE EPIC MOTHERF**KER
DADA LIFE ISLAND/IDJMG
2 " TRUST ME
" _MATT ZARLEY DMG

1 DON'T LIKE YOU
EVA SIMONS INTERSCOPE

- 35 7 GOOFF
SAHARA DAVENPORT GOMINATION

10 TURN UP THE MUSIC
_CHRISBROWNRCA

12 RESPECT
MELANIE AMARO SYCO/EPIC
4 FEEL SO CLOSE
CALVIN HARRIS ULTRA
UNZIP ME
CAZWELL & PEACHES PEACE BISQUIT

15 DOMINO
JESSIE .I LAVA/UNIVERSAL REPUBLIC

SOMEBODY THAT | USEDTO KNOW
(GOTYE FEAT. KIMBRA SAMPLES ' SECONDS/FARFAX/UNIVERSAL REPUBLIC
FEEL SO CLOSE
CALVIN HARRIS ULTRA
. WE ARE YOUNG
FUN. FEAT. JANELLE MONAE FUELED BY RAMEN/RRP.
27 GLAD YOU CAME
THE WANTED GLOBAL TALENT/MERCURY/IDJMG
g TITANIUM
" _DAVID GUETTA FEAT. SIA WHAT A MUSIC/ASTRALWERKS/CAPITOL

" |, STARSHIPS

20

NNICKI MINAJ YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC
12 WILD ONES
-_FLO RIDA FEAT. SIA POE BOY/ATLANTIC
11 CAN'T STOP ME
AFROJACK & SHERMANOLOGY ROBBINS
10 PART OF ME
-_KATY PERRY CAPITOL
WHERE HAVE YOU BEEN
RIHANNA SRP/DEF JAM/IDJMG
5 TURN ME ON
'DAVID GUETTA FEAT. NICKI MINAJ WHAT A MUSIC/ASTRALWERKS/CAPITOL
DANCE AGAIN
JENNIFER LOPEZ FEAT. PITBULL EPIC
BROKENHEARTED
KARMIN EPIC
12 STRONGER (WHAT DOESN'T KILL YOU)
KELLY CLARKSON 19/RCA

| 4 WHAT MAKES YOU BEAUTIFUL

_ONE DIRECTION SYCO/COLUMBIA
CHANGED THE WAY YOU KISS ME
EXAMPLE FEAT. LUDACRIS MERCURY/IDJMG
2 ~ WILD ONE TWO
©_JACK BACK FEAT. DAVID GUETTA, NICKY ROMERO & SIA BIG BEAT/ATLANTIC
5 BOYFRIEND
_JUSTIN BIEBER SCHOOLBOY/RAYMOND BRAUN/ISLAND/IDJMG
3 CALL ME MAYBE
CARLY RAE JEPSEN 604/SCHOOLBOY/INTERSCOPE
13 TAKE CARE
DRAKE FEAT. RIHANNA YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC
BANGARANG
SKRILLEX FEAT. SIRAH BIG BEAT/OWSLA/ATLANTIC/RRP
BACK IN TIME
PITBULL MR. 305/POLO GROUNDS/RCA
" TURN UP THE MUSIC
CHRIS BROWN RCA
WE RUN THE NIGHT
HAVANA BROWN FEAT. PITBULL UNIVERSAL REPUBLIC
TURN IT DOWN
KASKADE WITH REBECCA & FIONA ULTRA

For chart reprints call 212.493.4023
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SoundScan

3 TONY BENNETT
DUETS Il RPM/COLUMBIA 66253/SONY MUSIC
14 PAUL MCCARTNEY
KISSES ON THE BOTTOM MPL/HEAR 33363*/CONCORD
FRANK SINATRA
SINATRA: BEST OF THE BEST REPRISE 79764/CAPITOL
ROBERT GLASPER EXPERIMENT
BLACK RADIO BLUE NOTE 88333"
; SOUNDTRACK
MIDNIGHT IN PARIS MADISON GATE 63482 EX.
STEVE TYRELL
_VLL TAKE ROMANCE NEW ESIGN 33274/CONCORD |
SOUNDTRACK
_TREME: SEASON 2 HBO/ROUNDER 619130/CONCORD _
THE SOUL REBELS
| UNLOCK YOUR MIND ROUNDER 618117/CONCORD |}
LANDAU EUGENE MURPHY, JR.
_THAT'S LIFE SYCO/COLUMBIA 99179/SONY MUSIC___~
- KENNY GARRETT
SEEDS FROM THE UNDERGROUND MACK AVENUE 1064
TONY BENNETT
ISN'T IT ROMANTIC? CONCORD 33463
JILL BARBER
'MISCHIEVOUS MOON OUTSIDE 8077

lﬁ THE DIRTY DOZEN BRASS BAND
m 20 DOZEN SAVOY JAZZ 17691/SLG

o

g7 FRANKSINATRA, DEANMARTIN & SAMMY DAVIS JR
‘THE VERY BEST OF THE RAT PACK FRANK SINATRAREPRISE 5262¢) WARNER BROS.

5

RANZA SPALDING
RADIO MUSIC SOCIETY MONTUNO KEADS UP ZT4CONCORD
TROMBONE SHORTY
FOR TRUE VERVE FORECAST 015586/VG
KAT EDMONSON
WAY DOWN LOW SPINNERETTE 1202
PETER WHITE
HERE WE GO HEADS UP 32905/CONCORD
VARIOUS ARTISTS
SMOOTH AND SEXY SHANACHIE 5194
JEFF BRADSHAW
| BONE/APPETIT (V0L - MAW. COURSEY HIDOENREAGH 0100 3
INCOGNITO
_SURREAL SHANACHIE 5195
BONEY JAMES
CONTACT VERVE FORECAST 015375/VG:
BOB BALDWIN
BETCHA BY GOLLY WOW PEAK 2397/EONE
JEFF BRADSHAW
BONE APPETIT (DOUBLE ISSUE) HIDDEN BEACH 00108
GALACTIC
j CARNIALE FIECTRICOS GAL ACTIC FUNK/ANT!. ST182YEPTIAPH }
NAJEE
THE SMOOTH SIDE OF SOUL SHANACHIE 5133
KEIKO MATSUI
| THEROAD, . SHANACHIEStS ]
BELA FLECK & THE FLECKTONES
ROCK-ET > SCIE-NCE EONE 2133
KIRK WHALUM
" ROMANCE LANGUAGE RENDEZVOUS 5148/MACK AVENUE

THE FUNKY JOINT
PAUL BROWN WOODWARD AVENUE
HERE WE GO
PETER WHITE CONCORD/CMG
BIG BROTHER
JEFF LORBER FUSION HEADS UP/CMG
OLIVER'S TWIST
CHRIS STANDRING ULTIMATE VIBE
MAGNETIC
DARREN RAHN TRIPPIN ‘N’ RHYTHM
ROADTRIP

MICHAEL LINGTON FEAT. LEE RITENOUR TRIPPIN ‘N’ RHYTHM

PERFECT NITES
©_NAJEE SHANACHIE
DEJA BLUE
CINDY BRADLEY TRIPPIN "N’ RHYTHM

~ ISLAND STYLE

RICHARD ELLIOT ARTISTRY/MACK AVENUE
ROSELAND
ACOUSTIC ALCHEMY HEADS UP/CMG
HORIZON
PAUL TAYLOR FEAT. STEVE OLIVER PEAK/EONE
THE CONNECTION
NICK COLIONNE TRIPPIN ‘N' RHYTHM
YOUR SMILE

_BRIAN CULBERTSON VERVENVG
GET HERE
ERIC MARIENTHAL PEAK/EONE
UPTOWN HUSTLE
DOWN TO THE BONE TRIPPIN ‘N’ RHYTHM

THE PRIESTS

THEN SINGS MY SOUL MASTERWORKS 97418/SONY MASTERWORKS
g VARIOUS ARTISTS

LIFESCAPES: CLASSICAL STRESS RELIEF LIFESCAPES 5100 EXMO0D MEDIA

15 ZUILLBAILEY/JUN MARKL/INDIANAPOLIS SYMPHONY f

DVORAK: CELLO CONCERTO TELARC 32927/CONCORD

12 ANNE AKIKO MEYERS/ENGLISH CHAMBER ORCH.

AIR: THE BACH ALBUM EONE 7785

19 SOUNDTRACK
DOWNTON ABBEY CARNIVAL/MASTERPIECE 01626/DECCA

w VITTORIO GRIGOLO
ARRIVEDERCI SONY CLASSICAL 91134/SONY MASTERWORKS

DANIEL O'DONNELL
THE ULTIMATE COLLECTION DPTV MEDIA 82

CELTIC THUNDER
HERITAGE CELTIC THUNDER 015195/DECCA

5

:
nuz

17 JOSHUA BELL/JEREMY DENK
FRENCH IMPRESSIONS SONY CLASSICAL 82026/SONY MASTERWORKS
s ERIC WHITACRE
'WATER NIGHT DECCA 016636/DECCA CLASSICS
YUJA WANG
FANTASIA DG 016606/DECCA CLASSICS
AUDIOMACHINE
CHRONICLES AUDIOMACHINE 74741
13 SIMONE DINNERSTEIN
 SOMETNG LOSTBENG SO CLASSAL SN TR
DIMITRI HYOROSTOVSKY/IVARI ILJA
RACHMANINOV ROMANCES ONDINE 1207
LANG LANG/VIENNA PHILHARMONIC
LISZT: MY PIANO HERO SONY CLASSICAL 1*/SONY MASTERWORKS

10 4% MORMON TABERNACLE CHOIR

THIS IS THE CHRIST MORMON TABERNACLE CHOIR 5085982

/ANCHO
'DREAM WITH ME SYCO/COLUMBIA 87061/SONY MUSIC

ANDREA BOCELLI
CONCERTO: ONE NIGHT IN CENTRAL PARK SUGAR 015577/DECCA

IL VOLO

ILVOLO ..TAKES FLIGHT OPERA BLUES/GATICARENTOR/GEFFEN 016E8316A

IL VOLO
1L VOLO OPERA BLUES/GATICA/RENTOR/GEFFEN 015517/16A
YO-YOMA/STUART DUNCAN/EDGAR MEYER/CHRIS THILE
THE GOAT RODED SESSIONS SONY CLASSICAL B4118SONY MASTERWORKS
IL DIVO
WICKED GAME SYCO/COLUMBIA 96448/SONY MUSIC
2CELLOS

_2CELLOS MASTERWORKS 91011/SONY MASTERWORKS
JIM BRICKMAN

L LN g 1 —
LONDON PHILHARMONIC ORCHESTRA
THE GREATEST VIDEO GAME MUSIC X5 114
43 LVOLO

LVOLO: N ESPANOL OPERA BLUES/SATICARENTOR/GEFFEN DISHSIUMLE

. THE PIANO GUYS

_HITS VOLUME 1 THE PIAND GUYS 3752 EX

KATHERINE JENKINS
ONE FINE DAY DECCA 016327
TORI AMOS
NIGHT OF HUNTERS DG 015849"/DECCA
WILLIAM JOSEPH
BE STILL R LEGACY BSACOBH
JENNY OAKS BAKER

" WISH UPON A STAR SHADOW MOUNTAIN 5055026

BELIEVE MANHATTAN 79660
o CELTIC THUNDER
VOYAGE CELTIC THUNDER 016471/DECCA
24 SOUNDTRACK
‘THE DESCENDANTS FOX'SONY CLASSICAL $8456/SONY MASTERWORKS
RODRIGO Y GABRIELA AND C.U.B.A.
AREA 52 RUBYWORKS 0136/AT0
GIRLS’ GENERATION-TTS
TWINKLE (EP) S.M. DIGITAL EX
THE CHIEFTAINS
VOICE OF AGES BLACKROCK/HEAR 33437/CONCORD

15

2

n

m SUN ARAW, M. GEDDES GENGRAS & THE CONGOS i
FRKWYS, VOL. 9 RVNG INTL. 09*

1

3 PACO DE LUCIA
EN VIVO CONCIERTOS: LIVE IN SPAIN 2010 DECCA 016651
4 MICKEY HART BAND
MYSTERIUM TREMENDUM 360 DEGREES PRODUCTIONS 0478"
THE TOURE-RAICHEL COLLECTIVE
TEL AVIV SESSION CUMBANCHA 22
. ANOUSHKA SHANKAR
TRAVELLER DG 016566/DECCA CLASSICS
VARIOUS ARTISTS
_UIFESCAPES: JUST RELAX: MAUI 100D MEDIA S8102.6X_
7 VARIOUS ARTISTS

LIFESCAPES: AFTERNOON IN PARIS MOOD MEDIA 58087 EX

Go to www.billboard.biz for complete chart data |
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(@ TOPLATINALBUMS" B @) MEXICAN ALEUMS" |

o EE g‘é TITLE 2§ 5 Eu ARTIST g
= E ARTIST IMPRINT/PROMOTION LABEL = ‘& TITLE IMPRINT/DISTRIBUTING LABEL
o 1 10 Al A1SEEUTEPEGO o ed I3 DON OMAR
[RU0&) MICHELTELD PANTANNAL/RGE/SONY MUSIC LATIN DEBUT RRLLSN MOTZ NEW GENERATION ORFANATO/MACHETE 016829 UMLE
e + 2 [ BAILANDO POR EL MUNDO 2 | 4 PRINCEROYCE
'JUAN MAGAN FEAT. PITBULL & EL CATA SONY MUSIC LATIN PPHASEN TOP STOP 530077/AG
3 3 g INTENTALO e VARIOUS ARTISTS
_3BALLMTY FEAT.EL BEBETO Y AMERICASIERRA FONOVISAUMLE TRANKAZOS DEVERANO FONOVISA 016807/UMLE
DUTTY LOVE ROMEO SANTOS
4 5 18 VILE ° 24 (25 [FORMULA:VOL 1 SONY MUSIC LATIN 82046 E
5 § 2 LLAMADADEMIEX e 11§ EDNITANAZARIO
LAARROLLADORA BANDA ELLIMON DE RENE CAMACHO DISA/UMLE DDESNUDA SONY MUSIC LATIN 99147
AMOR CONFUSO MANA
6 a4 (GERARDO ORTIZ DEL/SONY MUSIC LATIN 6 3 5 DRAMAY LUZ WARNER LATINA 526530 [Z
o 12 13 UNHOMBRENORMAL 2 s EL TRONO DE MEXICO
ESPINOZAPAZ VIDEOMAX/DISAUMLE L0 MEJOR DE ELTRONO DEMEXICO FONOVISA 016614/UMLE
e 10 14 ELMEJORPERFUME o ;3 ARJONA
LAORIGINAL BANDA EL LIMON DE SALVADOR LIZARRAGA FONOVISA/UMLE INDEPENDIENTE METAMORFOSIS 529011 WARNER LATINA-
e 11 |15 LASCOSASPEQUENAS o o 5 VICENTEFERNANDEZYVICENTEFERNANDEZHIO
PRINCEROYCE TOP STOP LOS2VICENTES SONY MUSIC LATIN 96969
LA SENAL 3BALLMTY
10 2 8 JUANES UNIVERSALMUSIC LATINO/UMLE 10 8l (2 INTENTALO FONOVISA 354663 UMLE
11 @ 29 LOVUMBA (PRESTIGE) 41 10 1 VARIOUSARTISTS
_DADDYYANKEEELCARTEL LAS BANDAS ROMANTICAS DE AMERICA2012 DISA 016382 UMLE
@ 16 11 MUJERDETODOS MUJER DE NADIE 12 5 5 LOSINQUIETOSDELNORTE
CALIBRES0 DISA/UMLE LAGRITERA EAGLE MUSIC 34
@ 14 |12 MARCHATE 13 5 4 VARIOUSARTISTS
JULION ALVAREZY SUNORTENO BANDA DISA/UMLE 212B1LLBOARD LATINMUSIC AWARDS FINALISTS SONY MUSIC LATINGSB10EX.
CORRE! ESPINOZA PAZ
a4 ji1s) its JESSE&JOY FEAT LAREPUBLIKA WARNER LATINA @ 1B 'UNHOMBRE NORMAL VIDEOMAX/DISA 016594/ UMLE
INTERNATIONAL LOVE CAMILA
A6 | 7|18 PITBULL FEAT. CHRIS BROWN MIR. 305/POLO GROUNDS/J/RCA| @ 2| s DEJARTE DEAMAR SONY MUSIC LATIN 53881 D
FUISTETU GERARDO ORTIZ
16 s ARJONAFEAT GABY MORENO METAMORFOSIS 267 |08 ENTREDIOSY ELDIABLO DEL 91251/SONY MUSIC LATIN D
17 1 |3 ELVERDADERO AMORPERDONA 17 12 5 SELENA
MANAFEAT PRINCEROYCE WARNER LATINA ENAMORADADETI CAPITOLLATIN 0976
@ 20 1 TU YAERES COSA DEL PASADO 18 a1 2 TERCERCIELO
FADELRUEDA DISA/UMLE LOQUE ELVIENTO ME ENSENO KASAVENEMUSIC 654293/ UMLE
@ o FOLLOW THE LEADER 19 15 9 LOSTEMERARIOS
'WISIN& YANDEL FEAT. JENNIFER LOPEZ MACHETE/UMLE 30ANIVERSARIO DISA 016641/UMLE
20 15 13 SITEDIGOLAVERDAD 20 19 15 LAARROLLADORABANDAELLIMONDERENECAMACHO
(GOCHO NEW ERANVENEMUSIC IRREVERSIBLE 2012 DISA 016451/UMLE
9 ot o YONOSOVUNMONSTRUO 21 20 7 CARDENALES DENUEVOLEON
ELVIS CRESPO FEAT. LOS DEL PUENTE | _30ANIVERSARIO DISA 016667/UMLE
@ 2 3 LAMOSCA 25 17 7 ELPELONDELMIKROPHONE&DJMORPHIUS
LOSHOROSCOPOS DEDURANGO FEAT. CHUY LIZARRAGA FONOVISA/UMLE LOS REYES DEL TRIBAL M&G SOUND 8951

YA ME CANSE
LARRY HERNANDEZ FONOVISA/UMLE
EL VESTIDO BLANCO
230 ICENTE FERNANDEZ SONY MUSIC LATIN
@ u 7 LOQUEPIENSODETI
BANDACARNAVAL DISAUMLE
15 MISANTA
J ROMEO SANTOS FEAT. TOMATITO SONY MUSIC LATIN
@ 23 g SENTIMIENTOS ENCONTRADOS
- _ELTRONODEMEXICO FONOVISA/UMLE
4 ADDICTEDTO YOU
SHAKIRA EPIC/SONY MUSIC LATIN
37 3 DANCEAGAIN
FEAT.PITBULL EPIC
2 § PARATISOLITA
BANDALOSRECODITOS DISAVUMLE

25 g AMORPROHIBIDO
SELENACONSAMO CAPITOLLATIN

INCONDICIONAL
PRINCEROYCE TOP STOP
MiOLVIDO
. _BANDASINALOENSEMS DE SERGIO LIZARRAGA DISAUMLE
5 STARSHIPS
NICKIMINAJ YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC
5 FEELSOCLOSE
CALVINHARRIS ULTRA
ELPASADO ESPASADO
LAADICTIVABANDA SAN JOSEDEMESILLAS SONY MUSICLATIN
LADIABLA
ROMEQSANTOS SONY MUSICLATIN
HASTA QUE SALGA EL SOL
O/MACHETE/UMLE

@3«13

8 8 8B B

CREOENTI
REIK SONY MUSIC LATIN
BACKIN TIME
PITBULL MR, 305/P0L

a3 3 ELRUIDO
DAVIDBISBAL UNIVERSAL MUSIC LATINO/UMLE

w LA CUMBIA TRIBALERA
ELPELONDELMIKROPHONE &DJ MORPHIUS M&(G SOUND/REMEX
2 § MIAMOR
GRUPOTREQ JOK

GLAD YOU CAME
THEWANTED GLOBAL TALENT/MERCURY/IDJMG

% 2 STRONGER (WHAT DOESN'TKILL YOU)
KELLY CLARKSON 19/RCA-

BEBE BONITA
CHINO& NACHOFEAT. JAY SEAN MACHETE/UMLE

WILD ONES
L ZA R FLORIDA FEAT. SIA POE BOY/ATLANTIC
48 |3 12 MEVOVDELACASA

“TITOELBAMBINO” SIENTE

@ m DESCUIDE
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Elvis Crespo earns his eighth No. 1

on Tropical Airplay as “Yo No Soy un
Monstruo” jumps 19-1 with a 241% gain in
audience, according to Nielsen BDS. He last
hit the chart summit in 2007 with “La Foto
Se Me Borro.”
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Shakira nahs her 27th top 10 on Latin Pop
Airplay (viewable at billboard.biz/charts)
with “Addicted to You” (13-10), the fifth
top 10 from Sale El Sol, the Colombian’s
2010 studio album. She extends her lead
among women for the most top 10s on the
survey. Ednita Nazario is second with 18.

Go to www.billboard.biz for complete chart data
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Trankazos de Verano starts at No. 3 on Top
Latin Albums—the third various-artists
set to reach the top three this year. That’s
a hefty number, because only three such
compilations reached that region of the
chart hetween 2008 and 2011.

OMAR’S ‘ORPHANS’ FIND A HOME

The second album in Don Omar’s Meet the Orphans series arrives at No.
1 on Top Latin Albums as Don Omar Presents: MTO 2: New Generation
bows with 11,000 sold, according to Nielsen SoundScan. It follows his
2010 release Don Omar Presents: Meet the Orphans: The King Is Back,
which spawned the No. 1 Hot Latin Songs hits “Danza Kuduro” and
“Taboo.” The new album presents some of the new acts on Omar’s
Orfanato label, including Natti Natasha and Syko. —Karinah Santiago

Data for week of MAY 19, 2012

al Media, LLC and Nielsen SoundScan, Inc. All rights reserved.
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YO TE ESPERARE
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MARCO
MELENDI & PABLO MOTOS WARNER

BOYS WILL BE BOYS
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SOMEBODY THAT | USED TO KNOW
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3 3 MACHERIE 3 CALLME MAYBE
DJ ANTOINE FT. THE BEAT SHAKERS GLOBAL CARLY RAE JEPSEN 604/SCHOOLBOY
4 4 WEAREYOUNG 4 3 |FOLLOWRIVERS
FUN. FT. JANELLE MONAE FUELED BY RAMEN TRIGGERFINGER EXCELSIOR
5 o DRIVEBY 5 4 PEOPLE HELP THE PEOPLE
TRAIN COLUMBIA BIRDY JASMINE VAN DEN BOGAERDE
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SOMEBODY THAT | USED TO KNOW
GOTYE FT. KIMBRA SAMPLES 'N' SECONDS/ISLAND

DANSA PAUSA
PANETOZ PNTZ VAGEN

Al SE EU TE PEGO
MICHEL TELO CNR
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WE ARE YOUNG
FUN. FT. JANELLE MONAE FUELED BY RAMEN
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CALL ME MAYBE
CARLY RAE JEPSEN 604/SCHOOLBOY

EUPHORIA
LOREEN WARNER

FLYTTA PA DEJ
ALINA DEVECERSKI ANDERS JOHANSSON ENTERPRISE

STARSHIPS

NICKI MINAJ YOUNG MONEY/CASH MONEY
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7 7 GLORA
GLORIA TREVI UNIVERSAL
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(NIELSEN SOUNDSCAN

INTERNATIONAL) MAY 18, 2012

WE ARE YOUNG
FUN. FT. JANELLE MONAE FUELED BY RAMEN

BACK IN TIME
PITBULL MR. 305/POLO GROUNDS

2012 (IF THE WORLD WOULD END)
MIKE CANDYS WOMBATMUSIC/SIRUP

CALL ME MAYBE
CARLY RAE JEPSEN 604/SCHOOLBOY

THERE SHE GOES
TAIO CRUZ FT. PITBULL 4TH & BROADWAY

| TAGE WIE DIESE

DIE TOTEN HOSEN JKP

MA CHERIE
DJ ANTOINE FT. THE BEAT SHAKERS GLOBAL

RE

WHAT YOU MEAN
ROBERT JOR BABIES

NEW

SUMMER PARADISE
SIMPLE PLAN FT. K'NANN ATLANTIC

DON'T THINK ABOUT ME
LUCA HANNI UNIVERSAL

4= DENMARK

DIGITAL SONGS
@F 55 (NIELSEN SOUNDSCAN @ 5 (NIELSEN SOUNDSCAN
Z2 25 \reRnaTiONAL) MAY 19, 2012 ZZ S INTERNATIONAL) MAY 19, 2012
1 | SOME DIE YOUNG 1 | TACATA'
LALEH WARNER ROMANO & SAPIENZA FT. RODRIGUEZ DANCE AND LOVE
2 SOMEBODY THAT | USED TO KNOW 2 3 CALLME MAYBE
GOTYE FT. KIMBRA SAMPLES 'N' SECONDS/ISLAND CARLY RAE JEPSEN 604/SCHOOLBOY
3 3 AISEEUTEPEGO 3 AISEEUTEPEGO
MICHEL TELO PANTANNAL MICHEL TELO PANTANNAL
EUPHORIA TOMGANG
@ i LOREEN WARNER = 10 SHAKA LOVELESS UNIVERSAL
5 5 CALL ME MAYBE 5 new V! VANDT I DAG
CARLY RAE JEPSEN 604/SCHOOLBOY NIK & JAY FT. LANDSHOLDET COPENHAGEN
& New SUNRISE & § WEAREYOUNG
ALEXANDRA JONER FT. MADCON KRYPTONITE FUN. FT. JANELLE MONAE FUELED BY RAMEN
7 § AEVIL BARE DANS 7 New STARSHIPS
SIRKUS ELIASSEN SIRKUS ELIASSEN NICKI MINAJ YOUNG MONEY/CASH MONEY
g 7 STARSHIPS & 7 PAYPHONE
NICKI MINAJ YOUNG MONEY/CASH MONEY MAROON 5 FT. WIZ KHALIFA A&M/OCTONE
o g GODMORGEN NORGE o 4 DRUNKIN THE MORNING
VINNI TV2/MASTIFF LUKAS GRAHAM COPENHAGEN
10 {0 WEARE YOUNG 10 New WHERE HAVE YOU BEEN

FUN. FT. JANELLE MONAE FUELED BY RAMEN

RIHANNA SRP

h
4™ FINLAND

THIS
WEEK

®© ® N 0 a0 & 0 N =

-
=]

DIGITAL SONGS

’,;E (NIELSEN SOUNDSCAN
== INTERNATIONAL) MAY 19, 2012
2 EUPHORIA
LOREEN WARNER
5 SOKKA IRTI
CHEEK LIIGA
3 SOMEBODY THAT | USED TO KNOW
GOTYE FT. KIMBRA SAMPLES 'N' SECONDS/ISLAND
7 DANCE AGAIN
JENNIFER LOPEZ FT. PITBULL EPIC
NEW CALL ME MAYBE
CARLY RAE JEPSEN 604/SCHOOLBOY
4 ALA TYRI NYT
JUKKA POIKA SUOMEN MUSIIKKI
RE TITANIUM
DAVID GUETTA FT. SIA WHAT A MUSIC
8 STARSHIPS
NICKI MINAJ YOUNG MONEY/CASH MONEY
1 VIE MUT KOTIIN
JESSE UNIVERSAL
10 STRONGER (WHAT DOESNT KILL YOU)

KELLY CLARKSON 19

Data for week of MAY 19, 2012 |

For chart reprints call 212.493.4023

Go to www.billboard.biz for complete chart data |
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BMI/Leslie

Jobete Music, Inc., ASCAP/Stane Diamond Music, BMI/

Satcher Musi reland)
Limited, rMRo/Engnsn Ivy Music, BMVc'nwsans e Songe
BMI/Me. You And The Piano Songs, BMI), AMP/HL, CS.

QA (4 oy M, SESAC P Love S A ﬂanpev
SESAGTE Hood 66 Musc, SESAC/Gandna$ oy Pulshing.
SESACNsher V SESAC g Dosiren SESAC],

51

. BMI/Bust-It Publishing, BMI/

alyuku arbie Music, BMI/Money Mack Music, BMI),
1BH 50

AY am

ASCAP/wedontplayevenwhenwereplayingsongs LLC,
Asc)AP/mwsabs Music, ASCAP/Len-Lon Music Publshing.

GAIN (Songs O FedOne, Songs

10 DMT R.EALLV CARE (Juaguinmalphurpublishi ASCAF/
\P/April's Boy Muzik, BMI '?N

DANCE AG
LLC, BMI/ IPMusm 'ASCAP/Sony/ATV Tunes LLC,
ASCAP/2101 Son Publishing, BMI),
L i

-5-0 (Sony/ATV Tree i i
Tunes, BMI/BMG Rights Managment (Ireland) Limited,
IMRO/Chestrut Barn Music, BMI/Big White Tracks,
ASCAP), HL, CS 22

ADDICTED TO YOU [Sony/ATV Latin Music Publishing, LLC.
BM)/Nomad Music Publishing, BMVEN April Music, ..
ASCAP/Rodeoman Music, ASCAP/Sony/ATV Melody, B
v Music LLC, BV Sony/ATV Discos st Pulsing
LLC, ASCAP/Los Duenos Del Negacio Publishing, ASCAP/
Univeral Musi-Caeers, BMIAFs Legacy fublishing,
BMI/The Artist Development Management, BVI) LT 28

ADORNTAF Mot ASEAP R

U TE PEGO (Ed. Direto Aos Autores, BUMA/Univer-
sal Musica, Inc., ASCAP/Universal Music Publishing Lida.,

BUMA) H100 90

DANCE Ol G
NSt Gy, ASCAPREE o Puhhshmg AP
Universal Music Corposation, ASCAP/EM! Apm Music,lnc,
ASCAEIBDay Puliting ASCAPL AVP/L FEH 65

DANCIN' AWAY WITH MY HEART (Warrer-Tamerla
Pubising Corp. BU/DWHayood Miusic, BMFADOBUL-
LETSPuhing BMVEM Fory Muse, SESAC iy
Dawn Songs, SESAC/Global Dog Music, ASCAP/Big Yellow

g Mus«: ASCAP/lunathMuslc ASCAP), AMPFHL,

DAHEIITERS(Sm Shining, Inc., BMI/Songs Of Universal,
Inc., BMI/Chrysalis Music, ASCAP/Let The Stor ry Begin
2"’3‘?’? Publlsﬁmg ASCAP/Unichappell Music, \nc BMI),

DESCI.IIIIE(NUI isted) LT
D10 FOR TE GIRL (S5 Efsion, BV i
Music, BM/Bates ' Hooks Music, BM/Songs Of
Ui, BN Hous O Sea Gove Music ASCAP/

7T
ALLTIED UP 1 Like Em Thicke Music, ASCAP,
Music, BMVEIQ Kmd Mus\c BMI/EMI Blackwood Music

Inc., BMl)
AMOR IINFI.I (DEL Melodies, BMI) LT 6
'AMOR PROHIBIDO (EM! Blackwood Music Inc., BMI/A.0.3
Muslc BMI/PeacE Rock, BMI) LT 31
MI April Music, Inc., ASCAP/Sunboy Songs,
ASCAF/Gundevw\ Songs, ASCAP H pop Music,
ASCAP/Cal IV Songs, ASCAP), HI
'ANOTHER ROUND (EMI Apn!Musm Inc , ASCAP/Joseph
Cartagena Music, BMI/Culture Beyt ond U Ir Experience Pub-
lishing, BMI/Sangs Of Universal, \nn BMI/Diva One Music,
ASCAP/Paison Ink Muzik Group LLC., BMI/Dade Co. Project
Music, Inc., BMI/Universal Music - Z Songs, BMI/Mister
Mister Music Publishing, ASCAP/Aur Masters, Inc., BM/

Ertn{‘axi SolarnAaC? /Sony/ATV Tunes LLC, ASCAP), AMP/
ASS BACK HOME (Epileptic CaesarMuslc. ASCAP/EMI

April Music, Inc., AS! all Music, BMI/Where Da
Kasz At, BM/Maru Cha Cha BM\/Lmzah Balls Soup, BMI/E
AR Entertainment LTD, ASCAP/BMG Ruby Songs, ASCAP/
Laneview Songs, BMI), HL, H100 31
AYY LADIES (Porter House Music Publishing, BMI/Tygaman
gus;‘!cBHBMol/EM\ Blackwood Music Inc., BMI), HL, H100
i

BACK IN TIME (Abusla y Tia, Sun\]sh BMI/Sony/ATV Songs

Wik BIV/Big e s B
ASCAP/Calpix Music nc., B/Ben 6
ety Nine Back Muse. BMNew Columbia et
Music Inc., ASCAP), HL, H100 30; LT

BAG OF MONEY (Dead Stock Music, BMI/WB Music Corp.
ASCAY bt Willams ASCAP Myt Misi ot
ASCAP/4 Blunts Lt At Once, BMI/EM Blackwood Music
Inc.. BMIFirst N Gold Publishing, BMI/Nameuh Music,
BMi/Universal Music - Z Songs, EMI/Shamann Cooke
Productions, Bl Close Hangs Publishingm, BM/Maybach
Music Group, BM), AMP/HL, i

BAILAND POR EL MUNDO (4 s Ml Ciip-
gl SLIUTZ

831305 ASCAP/Kobalt Music Publishing
Am!ﬂr.a In: ASCAP] H

=)
Jaco Music, BMVWamer-Tamsr\ans Puhl@\mg BM\/
Wiiters Group, ASCAP/Songs Of Pser le ASCAP), AMP/

'BEAUTIFUL SURPRISE (Studio Beast Music, BMI/Warner-
Tametne uoigin . 81 Linden ol B/
ackwood Music Inc.. EM\) AMP/HL, RBH 59

mssnum\mnz Listed) 1T

00 okt e, BBy Lyics,Lnd and
ek Dot Niost (L6 BMICS i Hioo7s
BEEZ IN THE TRAP (Harajuku Barbie Mus
e Mok, Ao Of Ul e B/
Kencelusic Publsing, AT o e ASEA) .

TO BE (How Bout That Skyline
Muslc BMI/EMG Chrysalis Music Publishing, BMI/Encore:
Entertainment LLC, BMI/Mr. Noise Music, BMI/New
Songs Of Sea Gay vie, BMVGDVIEV:DH%L ASCAF’/Eun Music,
ASCAV/MUS»: Of\l\ﬁndswen Of Southside:
Independent Music Publishing, L/Il\dspendem Music Pub-
hshmg, LIVL ASCAP), AMP, CS 8 H100 59

wood Music Inc., BTV s [1C, ASCAP/Glodoe
ek, B BMWNa Paana, ASCAP o Wk, ASCAP,

BLESSED (Flce Baby i, ASCAP el M Cor
‘poration, ASCAP/Dirty Dre Music, ASCAP/Ll Vidal Music,
ASCAP), AVMP/HL. RBH 28

BLOWN AWAY (Global Dog Music, ASCAP/LunsI\%t Music,
ASCAPIWords & Music ASCAP iy LoudSogs,
gl iverSongs, ASCA, A

OF US (Ham Squad s BMI/Sungs 0f Univision,

et /Shady Music Publishing, LLC, BMI/Kasz Money
Publishing, ASCAP/Stephen Joshua Hill Pubishing Des-
Tgnee, BMi/Jarieson Yavier Jones Publishing Designee,
e ha ha, B Lotz als Soup, M ere
DK A, B Cirence Montaomary . ASCAR Powios
Sounds, Asc:wo-gu:mgy Pbltiog ASCAP/Prescription

BOVFRIEND (ot Geeiviay s ASCAP/Sony/
ATV Tunes LLC, ASCAP/Bieber Time Publishing, ASCAP/Uni-
versal Music Corporation, ASCAP/Mason Levy Publishing,
ASCAPIWE Wusic . ASCAR s rop i, B/
Songs Of Universal, Inc. BMI, AMP/HL, H1008;

BRAVD (o Begt i, B it Tt
Publgr Corp, BIVEM foray Music, SESAC), AMP/

BROKENHERRTED K Msic BMUSoy/ AT Sorgs
LLC, BM)/Dan Keydong Music, ASCAP/Prescription Songs,
LLC', ASCAP/Rodeoman Music, ASCAP/EM April Music,
Inc., ASCAP/Studio Beast Music, BMI/Wamer Tamerlané
Publishing Corp, BM)/Oneiroo Puplg, ASCAP/
alebean nusc ASCAPL AV AL i
BUAN T BOWN (ot L 10314

CCALL ME MAYBE (Carly Rae Music Inc., SOCAN/Regular
Monkey Productions, SOCAN/Tavish Crowe, SOCAN),
AMP H1004

CANT GET ENOUGH (Dreamvilain, BM)/Songs Of
Universal, Inc., BMI/Editions Syliphone Conakry, BGDA/
chmfﬂsic Cantos, BEDA/Stems Music, BEDA), AMP/

HL,
CASHIN OUT (S By South, ASCAP 1003 7
AX (UR-V Music, ASCAP/EMI Apri sl e,
AR Tt s, ASCAP oo Nikc
Pbising L1, ASCAP/Lio 01 God Poblshing Comay,
ASCAP/Natural's Ascension Music, ASCAP/RKeyTek
Nt L2, B Sony ATV Sogs L. 5. A/

comln' AROUND (Sony/ATV Tree Publishing Company,
M Songs O et Argls st B/ Bln et
v, B0 i o B i Lo ks, SR
o Sty Songs. BM/Mervel iar s, BMIBug Muse,
Inc. BN)/Songs Of Windswept Pcific, EMI), HL, CS 35
CORRE! (Warner/Cheppel Mexico, SACM)LT 14
CO-SIGN (Canan's Land Music Publishing, ASCAP/EMI
‘Apil Music Inc,, ASCAP/Lucky June Music Publishing,
cCaLHLrg 56
WBOYS AND ANGELS (5ig Music Machine, B
Ko o Mt Bt 58 e, L. Sy
ATV Tee Paishing Campany, BM|WermerTarertane
Publishing Corp., B Contenment Music, BMi/Made For
This Music, BMi, AMP/HL CS 25
GRED EN Ti (Wetinbid PUIAH . De CY/EVI Bl
‘wood Musi Inc., BMI/Pacifc Latin Copyright Inc., B/
Kikoman Music, BM) LT 33
GREW LOVE (Live Wiite LLC, BMI/Mayor & Moses LLC,
'SOCAN/Kobalt Music Publishing America,Inc., ASCAB/EMI
Blackwood Music Inc., BM), HL, H100 BY; RBH 27

IDANCE (ASS) (FF To Def Publishing, LLC, BMI/Songs Of
Universal, Inc., BMI/Sony/ATV Tunes LLC, ASCAP/GloJoe
Music Inc., BMI/Viva Panama, ASCAP/Two Works, ASCAP/

68 |

ig Red Toe, BMI/Amarillo Sky Songs,
BM}) HL, CS 45

Dﬂ IT(NuI Listed) RBH 35
BIIANEE(Canya Dms Songs, ASCAP/Art Of Artez
ctons,

u
DON'TMISS VOI.IR LIFE IB\g Hit Makers Music, BMI/Rainy
Graham Puhhsw LLC, BMI/Songs On Salt Air, BMI) CS 38
DRANK P (i Kirk Jev:l Randle, ASCAP/Dwill
ind M.0.8 Productions LLC,

3y 2
‘tainment Group, Inc., ASCAP/Living For The Night Music,
gMSixen s Rusic, BMI/Sony/ATV Acuff Rose Music.

oRINK N T (Reynsong Publishing Corp. BMVWha s
Say s B Vitauls Ml ASCAY o
Wuse, ASCAPi o To, M Ao S Snnus
BMI)H

ORIVE BY imon Music, ASCAPEN o M, .
'ASCAP/Stellar Songs Lt PRS/EM Music Publishing (td,
PRS), HL, HI00 11

'DRUNK ON YOU (Big Red Toe, BMI/Amarillo Sky Songs,
BIigLod Sargs, ASCAP/Ange River Songs, ASCAP)
GlobolDog Musi ASCAP/B Vel Dog i, ASCAP/
Lunaigh s, ASCAP) CS 11; HI00 25

DUTTYOVE (Cronn Mk Rty BMEL Bk

wood Music inc. BM) T4

EVEN I T BREAKS YOUR HEART 1 Hoge s, 201/
Y Sane ASCAP CS 14 H1
EVERYBODY TALKS (Dowiniown [ MPSnngs BMICYP One
efubieing, ASCAPIDL Songs, ASCAPL AV 10066
MAN (Sony/A7V 166 Fubshing Company B/
Snarle! Mo Vs, Inc, 541, L.
EVES OPEN Sony AT T Pubicing Company B0 Tayor
SN, Bl S

FADED (Tygaman Music, BMIVEM) Blackwood Music Inc.,

BMi/Young Money Publisting Ic., BMJ/Wamer Tameriane
pupiing Corp, EM ez O St Fulting. ASCAY,
AMPHL HI00 41

£ L& A RoCK (Blg Loug Songs, ASCAP/Angel
R Songs, ASCAP/ig e T M) ettt Songs,
BV/Big Loud Bucks, B CS 12;
FEEL SO GLOSE (M Aprl Musc. e, ASCAP/EMI Music
Pulting Ll MCPS/EM M Publishing L1d. PRS, HL,
100 1.

FINE BY ME (Ladder Soul Music, BMI/S Curve Songs World-
e EMFADASSYOLVITCH, “ASCAP], AMP H10091
\TES (Sweet Summer Music, ASCAP/BMG
o Songs, ASCAF/Ma]uv Bob Music, I, ASCAP/Circle
€ Songs, ASCAP/Mojave Rain Music, ASCAP/Ful Circle
Music Publishing, LLC, ASCAP), AVIF CS 2 H10034
FOLLOW THE LEADER (U

am_erlane Pu lishing Corp., BMI/Skyy SMeI Fubllsmg/

s
Fou DU S B i Fo oo i,
HMI/BarRavs Tracks, B, AP RBH 37
00D (£ Hammand Musc BIBidge Bing

roductions,

Mus\n‘ BMI/

BH 92
IGNITION (Magic Mustang Music Inc., BMI/Write Em
Cuw%‘wl. Bl \/B\wnnd Bucks, BM/Ram Wiiters Group,
MI/Green Hills Music, ASCAP/Annie & Clyde Music,

160T DAT SACK (Not Listed) REH 77
INCONDICIONAL (Werner-Tamerlane Publishing Corp, BMI/
Songs Of Top Stop Music Publishing, BI/Penlis Music

Publishing, BMI) LT 37

INTENTALO (EM! Blackwood Music nc., BMi/Bagchwood
Music Corporation, BMI/Songs Of Latin Power, BMi/Latin
Pawer Copyright, BMI/Latin Power Music, nc., BMI/Beech-
vwood De Mexico SA de CV, SACM) LT3

INTERNATIONAL LOVE Pil's egey uliting M/
Universal Music -Careers, BMI/Notting Hill Music, inc.
B/l 0 Sol i, GMNCB, KODADosDugts-
Misic ASCAP St Beast Music, BV MWamer Tamerlane
Puhing Corg BV AV LT 1o

ONGS TO ME (Fico Love I Stil A Rap
SACT Houd 00 e, SESAG i B0y Pbisting.
(SESAC)HL R
AMAN'S, MAN'S, MAN'S WORLD (Dynatone Pub-

\rsh:Tg Sonos, BV W Tanetne Pulitig o,

TWOULD ot vou 1o Quincydence Music Publishing
BM)/Downtown DMP Songs, BMI/Aprifs Boy Muzk, lifw/
Warhor Tamaan Puishi Cop, BMIPat 4 i s
ASCAP/WB Music Corp., ASCAP/imani Music. BM),
AMP RBH 79

1WON'T GIVE UP (Goo Eyed Music, ASCAP/Great Hooks
Music, ASCAP/No BS Publishing, ASCAP] H100 40

JUNE 28TH (I'M SINGLE] (enstud Music, ASCAP/Uncle
Bobby Music, BMI/EMI Blackwood Music Inc., BMI/Elvis
Lee Music, BMI, HL. RBH 75

(KISSED YOU) GOOD NIGHT (Gossin Publishing, ASCAP/
Glul‘7gl atluguwé%m ASCAP/Big Yellow Dog Music, ASCAP)

KNEW IT ALL ALONG (Blaq Chrome Music, BMI/Sweatie
Plﬂ}llshmg ASCAP/Universal Music Corporation, ASCAP),

LA CUMBIA TRIBALERA Topazio Musical Corporation,
ASCAP) LT 42
LA DIABLA (Mayimba Music, Inc., ASCAP/Palabras De
Romeo, ASCAP)LT 37
LA MOSCA (EMI April U, 0 ASCAP/EM i)
Mexico SA. de CV, SACM]LT 22
LASEOSAS PEQUENAS (WamerTamedane Puhmng

A

THE MOTTO (Live Write LLC, BMI/EMI Blackwood Music

To Det Publishing, LLC, BMI/Waner-Tamerlane Publisting
Lo, BMIWEKtalfs Pulishing EMIL AV P 72
TILMY LAST DAY (Tunes Of Bigger Picture, ASCAP/Bigge

Inc., BM!/WameF lamerlane Publishing Bcrp BMI/Brother SET FIRE TO THE RAIN (Universal-Songs f PolyGram Inter-
Bagz Publishing, BMI/Brother Bagz Pubhs 01 lx- national, EMI/Chlysahs Music Ltd., PRS/Chrysalis Songs,
Aot Fubllsh&rx] 1), AMP/HL, H100 15; RBH § 1), AMP/HL, H100
MDVES LIKE. ER (Sudgee Music, BM)/Universal SEXAINT BEITEH THAN I
lusic - Music, i BMI/No Dumcvdence
Kasl At EMVMavuSmlgs BMI/Lotzah Balls Soup, BMI/ , BMI/EMI
Maratone, BMI/Songs Of Kabalt Music Publishing America, llackwood Muxlc Inc., BMI/Hudson Musln LLC BMI/Ezekiel

Inc., BMi/MXM Musglﬂ AB, BMI), AMP/Hl H10049

MR. KNO! ALL (B-Uneek Songs, ASCAP/Universal
Music Cnrpuranon ASCAP/Dat Damn Dean Music, BMI/
Songs Of Universal, Inc., BMI/WB Music Corp., ASCAF’/
Extemal Combustion Music, ASCAP/Brett. James Songs
ASCAP/AIl For Melodie Music, ASCAP), AMP/HL, CS Bﬂ

MR. WRONG (EM| Blackwood Music Inc., BMVJIm\puh
‘Music, BMI/EMI Foray Music, SESAC/Rica Love Is Still
A Rapper, SESAC/Hypnotic Beats, BMI/Rebel Made LLC,
BMI/Songs Of Kobalt Music Publishing America, Inc., BMI/
Waner-Tamerlane Publishing Corp., BMi/Live Write LLC,
BMI), AMP/HL, RBH 18

MUJER DE TODOS MUJER DE NADIE (Andaluz Music,
BMI/Dulce Maria Music, SESAC) LT 12

NAME ON IT (Not Listed) ABH 89
NEON (Crazy Water Music, ASCAP/Kobalt Musm Publishing

America, Inc., ASCAP/Want A Fresh One Music, ASCAP/
Black e Entertamnent LI, ASCAP/Unai nterain
ment, ASCAP/BIMS, ASCAP) CS 36

NEW T THiS TOWN (SnnE/ATV e P Conpeny
mg Curp B /Ths Eum?The Bad The U ly Publishi BMV
Tum Me On Music, BMI/BMG Bhwsi!ls us\c Publishing,

BMI/Orbison Music, LLC, BMI), AMP/HL, CS

NEXT BREATH (Not Listed) RBH 39
NIFAS IN PARIS Plonse Gipne My bl . 24/

ENI Blackwood Music Inc., BMI/EM! April Music, I,
ASCAP/CrterBoys Nusic ASCAP 8oy losic BI/U
Can't Teach Bien The Shith, BMI/Songs Of Universal, Inc,
BMi/Papa Gem%e Music, BMI/Unichappell Music, .,
BMII AMP/HI

BODY'S Piwm(umamvmam BMI/Sangs Of Univer-
sal I, B Wamer Taneran Fubsig Cor. BV Todd
ayfied Publishing, B, AMP/HL, RBH
NO CHURCH IN THE WILD (Plea: Glmms My Publish-
e, EMEM) Blckwond Mo ., EMVEMI o
usm | \P/Carter lusic, ken
BMVI tersong-U.SA, Inc AS AP/
)mns o Umversa\ Inc., BM/Papa Gearge Music, B/

g Music, Inc., BMI/Heavens Research, BMI/2062 Music
piishing, ASCAP/WB Music Corp., ASCAP/Blue Mountain
lusic Ltd., ASCAP/Catherine’s Peak Music, BMI/Universal

Music - MGB Songs, ASCAP/Dynatone Publishing Companv
JSMEG Mse Publishing Ltd., ASCAP), AMP/HL, RBH
0 HURRY Wometmind Niusic, BMI/LIT Dub Music, EMV
lusc,

wis Music, EM!/Snngs Of Universal, Inc., BMI/Left Field
lusic, BMI/Bar Raising Tracks, BMI/it's Drew Publishing,
|/Scm TV Songs LLC, BMI/RKeyTek Music LLC, BMI),

AMP/HL, R
SEXVAND KNOW IT (Yeah Baby Music, ASCAP/Chebra
Music, ASCAP/Party Rock Music, ASCAP/Hi Mo | Did
m ASD\F/Kuba\\ Music Publishing America, Inc., ASCAP)

(Tunes
P«xuve Gvuup U.C ASCAF/ N?Ma:'\me Musm BMI/
Ace Music, BM/Super 98 Music, LLC., BMI/
gnl Mus\c \nz 'ASCAP/Songs Of Countrywood,

HL,CS
TIME IS LOVE (EMI B\ackwuud Musm }nc EMVLItﬂe Dooey
Music, BMi/Sony/ATV blish BMi/Casa
Jaco Music, BMi/Little Lu{a Maa BMU HL CS TB mnn 87
TITANII.IMlEMl Blackwood Music Inc., BMI/Long
Blmhev Managemamud PRS/TALPA Music Puhhshlng
A/Piano Songs, BM)/Sony/ATV Songs LLC, B What
Avuhusnmg 17D, SACENTenyor Music, BMVEMI Music
Publishing Ltd., PRS), HL, H10051
? jend Pumshmg

00 42

SHAKE 1T OUT (EMI Blackwood Music Inc.. BMY/Universal
Songs 01 PolyGram Interational, BMI/ENI Music Publih-
ing Lid, MCPS/EMI Music Publishing Ltd. PRS), HL, H10071

SHARE MY LOVE Kl Pubisig, . B ke
Music -Z Songs, B, AMP/HL, RB}

SHININ' ON ME (Wiiters Of Sea Gay\e [
‘& Music, BM)/Ozworth Music, BM/Mike Curb Music, BMI/
Sweet Hysteria Music, BMI/Légends Of Magic Mustang
Music, SESAC/Big Loud Bucks, BM/Songs of StyleSonic,
SESAC s & s, SESAC) AP CS 40

I TE DIGO LA VERDAD (Perfect Music, BM)/New i
Entertainment Puhhshmg, BMPerfect Latin Music Publsh-
sACHebestn Vsl Pubhshmg ASCAP)LT 20

JORK (WB Music ad Stock Music,
BMVD\n\n Fublsing Designes, BVIFE 1o Det UDIshing
LLC, BM)/Songs Of Universal, Inc. BMI), AMP/HL, RBH 74

SLOW DOWN (N Listed) REH 80

SNAP BACKS & TATTO0S (Nu World Era LLC, ASCAP/
Draw r;m Publeig. ASCA#/Unversal Muse Coporton,

SO CALLED LIFE (Ssanamgan Music, . ASCAP/Hnu\s Theee
Mus»c SOCAN/PumVE Cape Music, BMI) CS

TﬂN.l?llT BEST YOU EVER HAD) {John

shing, B
ASCAP/HomeschoolPublishing, BM/Music Chef Publsh-
ing, BMLudacrs Worldwide PLblishing, Inc.. ASCAP/EMI
sl e, ASCAPLHL 10020, FBH 2
TOU GLOSE P G, BN arrTamtane Puising

orp, BM

7006000 70 BE TRUE o Sich s, SOCAN Bug
Musi ASCA? s O Windowet ASCAP
I AP Songs

1 yina N, ASEAP St or .
BMVSungs Fiom The Engine Room, BV, AMP/HL, cs “
se Of Sea Gayle Music, ASCAP/Litle
et ASEse ey b ol ASCAFTD M
Corp., ASCAP), AMP CS 48
TURN ME ON (Dat Damn Dean Music, BMJ/Songs O Ui~
et . BUI241Z Sons LLC, BV Sapio, Bomsein
&Ca, Inc. ASCAP/What A Publishing LTD, SACEMY/Sony/
A Sons 16 P Songs, B/ Taa i B
STEVIRA), AMB/HL, HI0D Z
TURN UP THE MUSIC (Songs Of Universal, Inc., BMI/Cul-
1ure Beyond Ur Experience Publishing, BMI/T And Me Music
Publishing, ASCAP/Universal Music - MGB Songs, ASCAP/
Ko Wi Corpor sy T usic,

iblist hmg Music

Puhhshmg Amenca | . ASCAP/Patriot

ASCAP/Acomman Muslc ASCAP/Ham Squad Music, BMI/
Songs Of Universal, Inc., BM\/ShaW Music Publishing, LLC,
BM‘Y AMP/HL, H100 32

SOMEBODY THAT | USED T0 KNOW 05 S Sras
Py Ltd, APRA/Kobalt Music Serves Austala Pty
Aol e Pt aing A, . ASCAD,

AMP H100
SOME NIGHTS (WS Vs Corp ASCAP 2 Misic
CiFfeanion s ASCAS g A ASCAP Sty
o s A M1/ Way Above Nusic, BN/
Sony/ATV Songs LLC, AP 13
'SOMETHIN' BOUT A TRUCK (Viusic Df Stage Three, B/
Songs Of Conman,BM/Rol rough Msic, BMI/Songs
From The Couch, BIVI)CS 5; H10043
SOMETHING TO DO WITH MY HANDS (EMI Blackisood
iz, Mzt On s Lne st M ik

ika

mmnmm fer Punhshmg BMI), AMP CS 4 H100 58
0 LIE Ty Epps Music, ASCAP/Live Wiite LLC, BU/EMI

A il . Sl s P Eaamnat

ASCAP), HL, RE!
NOTHING ON YOU (Not Listed) RBH 66

IIHETHING (Rami Pmducl\m\s ASCAP/KDba\t Musm
, ASCAP/Ai

U . BMI/House
ASCAP/N lew Sm 0f A Miner Songs,
I’IUND DFA MILLION DREAMS (Scmmb\er Music,
ASCAP/Abbott's Creek Music, ASCAP/Camival Music
Gvuun‘ ASCAP/Bluewater, ASCAP/Phylvester Music,inc.

SII 'YOU DON'T HAVE TO LOVE ME ANYMORE (A\Vlghl?
Den Music, BMI/Dean-Pamell Music, BMI/Acme Nashville,

BMI)CS 3
SPRII ony/ATV Tree Publishing Company, BMI/

;)cc
% £

Corp, BM/Songs Of Top Stop
LA SENAL (Parce Music, BN/ Universal-Songs Of PolyGram
International, BM) LT 10
LEAVE YOU ALONE oung dezy Musc . BMEVI
ght C

pyri
Music -Z Tunes LLC., SRS o 3 T Crod Publishing,
ASCAP/Cosmic Echoes Publishing Company, BMI), AMP/
HL H100 52 RBH 3
LENME SEE Lot K VM) ki ssic
Inc., BMI/Hypnotic Beats, BMI/Rebel Made LLC, BM/
Songs Of Koblt Music Publishing Americe, Inc, BMi/Rebel
Made MusicLLC ASCAP/Kohak Music Publishing America,
CAP/UR-IV Music, ASCAP/EM! April Music, Inc.,
ASCAP/EncE ASCAP/Wn ing Camp Music, ASCAP/Sony/
ATV Tunes LLC, ASCAP/LA Reid Songs, ASCAP/4 Blunts
LitAt Oms BM!/FUS( N’ Guld Puhhshlrw BM!/SD'W/AW]

B Ny b, B Som T L6
ASCAP/Sony/ATV Songs LLC, BMI/C U Dance Music Pub-
fishing, BM/Thoga Music Pubishing, BMI) LT 19

FOR YOU (Crane Song Music, SESAC/ Toreador Tures,
SESAC/ole, e SERAC oo Universal Inc., BMI/Mary

Fosa s BN, AL €52
U fivjona sl ASCAP/Sony ATV Disos Msi
Nl Lt RSP
FUNCTION (51 Sty Pubishing, BB Bl
Jusi Inc., BM/YG400 Music Pubishing, BMI/Sudan Wil
fams Publishing Designee, BM)/Problem Mating Publish-
ing, ASAP/League Of Starz Publising, ASCAP), HL, RBH 73

GIVE YOUR HEART A BREAK (Jerk Awake, ASCAP/Jeta-
non Mus\: ASCAP) H100 62
GLAD YOU CAME (Songs Of Peer Ltd,, ASCAP/Rokstone
Music Ltd, PRS/WE Music Corp., ASCAP/Warner/Chappell
Musw Publishing Ltd., PRSIWamr -Tamerlane Publishing
HMI] AMP H1006; T 44
GIASS1 lackwood Music Inc., BMI/Ross Copperman
gnngs EMV4 Tunas Mus\c Fuhllshlng‘ BMI/Zaviston Music

ﬁl] Gﬂ mEM\ Apnl Musn: Inc., ASCAP/It's Tea Tyme,
CAP/That's Plum Song, ASCAP/Wet Ink Red Music,
ASCAP] HL, HB 60
GOODBYES MADE YOU MINE (Songs Of Universal, Inc.,
BMI/Adeline. Z%AF‘ubhsnmg BMI/Sing Station, BM1/Boormer
m

AnnIMusm \nc " ASCAP), AMP/HL, €S 43
600D ING (Mail On Sunday Music, ASCAF/E Class
Pubhshmg BMI/Suny/AW Tunes LLC, ASCAP/Kasz

i
AV RBN 45
JURCH SAY AMEN (Vaugn Street Music,
ASCAP/Rrwvmln M SESACIREl 93
K (M lckyood M . B
e ing et s, Sony A Yo Publishing
oy A0Sty s oA 1. Co
y/ATV Music Publishing (UK) PRS/Sony/ATV
Tunes LLC, ASCAP/G\uba\ Talent Publishing, PRS/Mawv a
Music Publshing Lt

andinayi STIM/EMIApn!Musm‘
e ASCAP/MV Kanams:mgs ASCAP), HL, H10082

i oy s Pulsin, ASCAPTouch
MyMusmInc R
OVERYOU (S A T i Campany Mk
Dog Publishing, BA), HL, CS 1; H100 &

PARADISE (Opal Music, London, PRS/Universal Music
MGBS ongs, ASCAP/Upala Music Inc., BMI), AMP/

H100 48

PALI'J‘Z“!;';A‘\ SOLITA (LGA Music Publishing, BMI/Arpa Musical,
PART OF 'ﬂE(When I'm Rich You'll Be My Bitch, ASCAP/

we Mus c Corp., ASCAP/Kasz Money Publishing, ASCAP/

Kobalt M blishing America, Inc., ASCAP/Maratone,
ASCAPIF‘unt MtKﬂs Music, BMI/Songs Of Kobalt Music
Publishing America, Inc EM(/WherE Da Kasz At, BMI/CYP
Two Pnhllshmg, BMI)‘ H100 1

PARTY (Please Gimme My Publlshmg Inc., BMI/EM\

Sinnerlina Music, BMI/Purple Cape Music, BMi/ole, BMI/
Bug Music, Inc., BMI/Mammaw’s Combread Mus\: BMI.
AMP/HL,

SIIUARH OUT YOUR CIRCLE (Rock BB Music Publishing,
BMI/NaWaﬂlus Maximus Music, BMI/Waynee Baynee
Musvn BMI) RBH b

MI/EMI Inc., BMI -
\ng, SESAC/S\'dnev Michael Music, ASCAP/Imemmmnal
MnnAe;v,)MAu,\sic ASCAP/T%:Srance Coles Publishing Designee,

VA ERES COSA DEL PASADO Qersat o O Mosic
. BN Wi P, SACH) 11
TWERK IT (Not Listed) RBH B4

UN HOMBRE NORMAL (Arpa Musical, LLC, BMI) LT 7
UP! (Sudan Williams Puhhshi% Designee, BMI/LoveRance:
Music LLC, BMI) H100 50; A

L VERDADERD AMOR PERBONA (ki M ASCAP
WB Music Corp, A

L VESTIDO BLANGO Ll ans M sl ASCAP o
Music nc., ASCAP LT 24

WALKING CONTRADICTION (agic Muatang Music Inc.,
BMVE‘S Loud Bucks. BMVSongs From The Couch, BMI
BUIENG ChrvsallsMusrc Publish-
ing, BMI/Srms uc Coiuran,

WAHNA MAKE Y00 LOVE ME (M sm o ca 1, B Cal
W Eresmren, 116, B M Of S T, A0
Bobby's Sang And Salvage, BI

WANTED lSo«gs Of Universal, \n: MI/Songs

s pvhlll: Man?uhhsmnq BMU

WATER TﬂWER TIIWN (Suw/ATV Tree Pubhsl\mg Com-

ARSH ie Musi

Music, BMVSuﬂgs OfUmvemaI lm: BMI/Song

RedOne, BMI/Sony/ATV Songs [LC, BMI/2101 Songs BMI/
Warne rTamﬂrlam Publishing Cmp BMI), AMP/HL, H100

STAY (ko o s Musc Publing ASCAF/
Detdattysy s Pubishing,ASCAP ST Sorgs
W, B Ciy S s, ol YoSul s,

Ena

A, BMI) AL, C5 43

WAY T00 COLD (Please Girnme My Poblishing Inc. BMI/
M| Blackwood Music nc, BMI/Hit Boy Music, BU/U
Can't Teach Bien The Shhh, M) Sorg O Ll
B/ Sony/V Ties LLC ASCAPL ool s ASCAP/
Univera MusiCoporaion ASCAP)

WE ARE YOUNG Boanon Hisi. ASEAP/Ruu hArt

Z
;ﬁg

istopher
Son smUmvlv&al In: BMVES‘/II"\ Beat Mus!c BMII
., RBH 30

STAY SCHEMIN (Live Write LLC, BMI/4 Blunts Lit At Once,
BMI/EMI Blackwood Music Inc., BMI/French Montana,
BMI), HL, RBH 43

STRIP (Sungs Of Universal, Inc., BMI/Culture. Emnd Ur

inc. B . BI/Sony/
ATV Songs LG, BMI/EM April Music, In., ASCAP/B-Day
Pl ASCAP/Chysalis Music. ASCAPWe Don' Py
Evanheﬂ We e Flay, ASCAP/Ge a Fog O bl

PRS/BI
BMG Plalmum Snl\gs, BMI), HL, H100 3
LIGHTS DOWN LOW (B! Magjor Music, BM\/Juaqum
ma\phulwhhshmg ASCAP/WB Music Corp., ASCAP),
78

LITTLE TALKS {Nanina Bryndis Hilmarsdotir, BIMI/Ragnar
Tharhallssun EnzlAVSmyl ATV Songs LLC, 81, HL, H10085

EX (Arpa Musical, LLC, BMI/Ferca
Puhl'sh\ BMI) 5
L0 QUE I"‘IEENSU DE T1 {Andaluz Music, BMI/Dulce Maria

Music, SESAC) & 25
LOTUS FLOWER BOMB (WE Music Corp., ASCAP/Dead
Stack Music, Bl\ /Jemn ‘Howard, BMI/MJ Publishing,

Music, BMI/Slick Rick Music Corp.,
BMI] HL, RBH4
PARTY RO

NTHEM (Party Rock Music, ASCAP) H100 44
ELPASADO E5 PASADO (el Fhnk B s e
g e, M) 11 36

!

- Publishing, BN /KNacnifcen, BMI/Ambee
Street Publishing, ASCAP/Noting Dale Songs . ASCAP/
Lommalistc iz, ASCAPAestCogst Liin Pbiing.
P i Must Copumion, ASCARHondarvorks
usic bl BV
STRONGER WHAT DOESN' KL 0 Uniesl Musc
Publishing MGB Scandinayia AB, STIM/Sor
Pubishing Scandinavia AB, §TIM Perfoc
Smup ABSTIMSony ATV Song LC EMIENIG Gold
ngs,

ic, BMI/Universal M C:

PN dnte B o, B Where Doty . B frs
Cha Cha BMI/lnuah Bals S B AR Entertaient
1D, Ruby IXM Music AB,

i sOfKoDa b A . B

It M

Wa e Pihing o, DA Kha
Fubishing BM, AMP/AL H10D

PONTOON Biackwnod WMise e, B Wrkestic

'ASCAP/By The Chi Publshing, Publshing,
H21

ASCACP), AMP,
LOVE ONTOP (EMI April Music, Inc., ASCAP/B-Day
Puhlishmg ASCA?HUEZ Mus": Puhhsl\! /% ASCAP/WB

Music Corp., ASCAP/DL. jowntown Music
Puhl!shwg LLC, ASCAP), AR
LOVE THIS LIE OaanAnd 1z ey usic ASCA?/
WB Music Corp., ASCAP/Lamar Edwards Music, ASCAP/
Late 805 usic, ASCAP Westid dapenden Pubising,
ASCAP/Larrance Dopson Music, ASCAP/Universal Music
Carpmauun ASCAP/Northridge Music Compary, ASCAP),

AMP/HL R
LOVIN' YOU IS FUN (Sony/ATV Tree Publishing Company,
Tunes, . BM),

Money Pu 0 Publising ASCAP/
PresmmwnS g SCAP/Brey: /Arzsh
Pournouri, BMI/Capyrgit ool Bt

\r\c BMI/EMI Music Fnhllshmg Scandmavla AB, BMI/EMI
% jitude Music, BMI). HL, H100
Gﬂﬂ GIRL (Carrie-Okie Misic, EMVEMI April Music, Inc.,
ASCAP/Sugar Gllde( Mns\c ASCAP/External Combustion
.. ASCAP/Out Of The Taperoom, ASCAP/Songs Of
Sm\hs\da}\;spﬁndemMusm Puhl\smng L), AMP/HL,

GOT MY COUNTRY ON (Internal Combustion Music, BMV
Southside Independent M\lssIm Pulll\smrg LLC, BMI/Yeard
Bl

HL, CS 34
LOVUMBA (PRESTIGE] (Los Cangris Publishing, ASCAP) LT 11

MADE LOVE LATELY (Millennium Kid Music Publishing.
ASCAP/BMG Rig (US)LLC,

HL CS51
POSTCARD FROM PANS (Psavl?emher Publishing, BMI/

ot
BMI/Rio B(avu Mus\c \nc BMVAS ‘You Wish Music, BMI/
Artin The Fodder Musi

JEMI Apiil Music nc.,
/Sony/ATV MY SESAC/Umvma\ Music -

BMI/Sa

o ngs LLC, B Way Above Musi, EMi) AMP/HL Hmoz

WE FOUND LOVE (EMI April Music Inc. ASCAP;
HusigPulhing L1 NCPS Music| Publmmg ta.
PRS), HL. H100

WE INTHIS nm:m'l Not Listed) RBH 98

WE RUN THE NIGHT 12 Stones, ARPA/UMPG Australa,
APl Sungs Of Polyram International, BMI,

WHAT MAKES YOU BEAUTIFUL (Remi Productions,
ASCAP/Kobalt Music Pubishing America nc /BMG
Ciryals ASCAP/ENY Ao Misi, . ASCAP/Mr. Kanani
e ASCAP IO

T N ——
Sengsmumvevsa\ Inc., BMI/Kasz Money Publishing,
AP/EM) April Musi, ., ASCAP Onrloay Pl
mg o At mnSungs LC. ASCAP Unchappl
Music, Inc., BV, AN

Careers BMI), AMP/HL. H100 10; LT 45
SWEET LOVE (

Wll STI.E (lcwar\ On Sundsv lv/;usu: ASCAP/GIass Too BI%

BMI/Songs Of Universal, Inc., BMI/U Can (Teach Brm The
Shhh BMVJaxuns Lyrics, SESAC/Reach Music Tunes,
SESAC/Everytime You Hear My Music LLC, ASCAP/Cardray-
gee Music Publishing, SESAC/Universal Tunes, SESAC/One
Man And A Pen Publishing, ASCAP), HL, RBH 32

& Mases LLC,
Publishing A ASCAP/LNeWme LLC, BMI/

BMI/B‘\EQBMMSIL Inc., BMI/Anste BMI), AMP CS 20;

00
PRAY FOR ME (Tappy Whyte's Music, LLC, BMI/Songs Of
Universal, Inc.. BMI/FAZE 2 Music, BMI/Antanio Dixon's
Muzik, ASCAP/EMI April Music, inc., ASCAP/Christopher
wflrlilgaxus\c, BMI/Songs Of Windswept Pacific, BMI),

y sman Music, BMI/EMI Blackwood Music
itard Fbising, ASCAP/Sarg O
SMP ASCAP). HL, H100 45; RBH
REALLOVE (i B. Muséc SMSngs Ot Ui

CAP/Sunset
Eatament Goup Maragement ASCAP Domell Shawn
Butler, ASCAP/Sony/ATV Music Publishing Scandinavia

AB, STIM/Ferfect Storm Music GmuuAﬂ STIM/Sony/ATV
Tunes LLC, ASCAP), HL, HBH
MI/Making Moves

PubhshmF BMI/Music Of Stage Three,
‘man, BMI/Danny Myrick Music, BMI/Root 43 Music, EMI)

CS 15; H100 93
E‘Hﬂl}l THIS (GUCCI THAT) (Uit Tunes, ASCAP/Reach
lusic Songs, BMI/NappyPub Music, BMI/EMI April Music,
Inc., ASCAP/BMG Publishing, Inc., BMI/HUGE Ventures And
olutions, In., BMVHUGE Ventures And Solutions Publish-
ing, B, HL, RBH 70

HASTA QUE SALGA EL SOL (M Bickvond Muse e,
ENCrn s Puicing B LT 2
HEART ATTACK (Matza Ball Music, BMIWhere Da Kasz Ar,
BMY/EMI Foray Music, SESAC/Rico Love s Stil A Rapper,
SESAC/Apti's Boy Muzik, BMi/Waner-Tamerlan Publish-
ing Corp., B, AMP/HL H100 81: RBH 13
'HOME SWEET HOME (Root 49 Music, BMI/Danny Myrick
Music, BMi/Tailing me Music, ASCAP/Krista Marie Music,

Music Group, ASCAP/UNVEMI M»sm Corporation, ASCAP),
HL, RBH 35

MAKE ME PROUD (Live Wite LLC, BMYEM Blackwood
Music inc., BMI/Brother Bagz Publishing, BMI/WC, BMI/
EMI Foray Music, SESAC/Harajuku Barbie Music, BMI/
Mm;%[\/lack Music, BMI/Songs Of Universal, Inc., BMI),

MALABARES(NDIL isted) LT 50
MARCHATE {Luna Negra Muslc Publishing, BMI/Bello
M’\:fiu\ Edllnna\ S.C.. BMI/JA Intemational Publishing,

iy
MARRY ME (EMI Aol Music, nc. ASCAP/Blus Lamp
Music, ASCAP/ENI Blackwood Music nc., BMYRepiil

Yo M BIMaycey alne Wi ASCAP), A

HL, CS 46
ELMEJOR PERFUME (Luimon Music LLC, BM|/Universal
Music - Careers, BII/Apa House Music, BMI/Sinaloa
Music, LLC, BMI) LT 8

BMI/Mista D Publishing,
BMI). HL, CS 23
HOT MESS (EM| Blackwood Mns\c Inc., BMI/Rhettneck

ASCAP/Melissa’s Money Music P«l/ﬂlsfgng ASCAP/Get

Load Of This Music, ASCAF)
How C(IUNTRY (Wamar -Tamerlane Publishing
BMI/February 4, BM)

Corp., B Baby, \/Peermi
srcé\l L(d EMI/SL\r\gs Of Peer Ltd., ASCAP/Team Thvash

. AP

HNPR UL VEA FUBKIN RIGHT)Lve Wit LL, B/
Wayor & oses LG SOCAN/atalt Musi Pulshing
America, Inc. g Money UG c, B/
WatnorTamerano Pblishing G, BM/Broler Sz02
Publishing, BM/EN Bizckwood Msic Inc. BVE And B
Dream, ASCAP), AMP/HL. H100 69; RBH 36

1D0 (Young Jeezy Music Inc., BMI/EMI Blackwood Music
Inc., BMI/EMI April Music, Inc., ASCAP/Carter Boys Music,

Go to www.billboard.biz for complete chart data

Blackwund Music Inc., BMI/RUG M\lslc. ASCAP/FF To

. loyalty
k, ASCAP/Universal-PolyGram Inemational Publish-
ing, ASCAP/Dub Plate Music Publishing Ltd., ASCAP), HL,
H100 36; ABH 12
ME VOY DE LA CASA (Not Listed) LT 48
MIAMOR Mot i L 43
MIDNIGHT GTY (4l Blckwoor st o, el
o, SAFL SCEM s s s A
Reach Music Publishing, Inc., ASCAP/Morgan ot M
ASCAP), HL, HI00 77
I 0LVIDO (Arna Visial, L, V1) T
MI SANTA (Mayimba Music, i, P pavas
Romeo, ASCAP) [T 76
WISSIN' Y00 CRAZY 1 8t busic BVEM Al
Music, Inc., ASCAP/Funky Merle Music, ASCAP/The
S Factor L, ASCAP/olden Vet st ASCaP),

|/Paradise Forever Music, BMI/
Unwersn} Sﬂngs Of PolyGram !nmma(\maT BMI), AMP/

THERECIPE (ot st K 2
(Ellevision Music Publishing, BI/Sony/AT Songs

LLC, BMI/Private Stock Entertainment, LLC, BMI/Songs
Unitersal, Inc., BMI/Campstar Music, ASCAP/EMIApm
Music, Inc., ASCAP), AMP/HL, RBH 72

RIGHT BY MY SIDE (Harajoky Barbie Music, BM ey
ek st B Songs Ot Unvera. . BV
SckEnmaree LT i i T

Mi/Sony/ATV Songs LLC,
aMl/zm Smgs LLC, B oot mnsmng B,

H 24

RING RING (ot e 51 50

HIOT 1 Egps s, ASCAPI o4

ROC Pl ASCAPIAB

RSk ROCA U i

OmﬁolvlaSTV\ AsnAP), AMP/HL ABH 71

ROMOUR RAS I e -Songs Of PolyGram Interna-
Yl B/t Ly bl ASCAPobak Music
Publishing America, Inc., ASCAP), AMP/HL, H

SABOTAGE (WB Music Corp., ASCAP/Dead Stock Music,
BMI/Fatbread, SESAC/Nicke! Muse. SESAC/Chns her
Darrel Hunt Publishing Designee, BMI/By The Chi Publish-
ing, S SAE/GnIdm 's Playhouse Puhhshmg, BMI), AMP,

k)
'SOUND (Sony/ATV Tree Publishing Company. B/
ray»m Swift Music, BM)/Mr Bright Sunshine, BMi/sensibil-
ity SongwAsm/smny Happy Music, BMI/BMG Platinum
Son Burnett Music, BM/Bug Music Inc.,

BMI)
SAME DAMN “ME(Sum\y ﬂJg:lla\ Music Group, BMI/
47 Put

BangVillage 2 Mi/inving Music nc.,
BMNapadis oius st 10056 R 5

'MONSTERS AND NICE SPRITES (Cogaface,
ASCAP) H10098

'SCREAM (M XM Music AB, BMI/Kobalt Music Publishing
Amevlna Inc., ASCAP/UR-IV Music, ASCAP/EMI April
inc., ASCAP), HL, H100 46
EH11MIENT|1$ ENCONTRADOS (ARTUMUSIC, BMI)

T GOt i G Sy A Ml B/
Universal-PolyGram Intemational Publishing, ASCAP/
Roncesvalles Music Publishing, ASCAP/Anthony Pz\man
Publishing Designes, ASACPAWE Music Corp.,

Mus»c BM\) AMP/HL H100 14; RBH 31

TAKI EAD (Money Mack Music, BMI/DJ
Khaled Puhllsmng‘ BMI/S: "ngsmumvav l, Inc., BMI/
VﬂPM\ASAL Publishing, BM|/Warner- Tamerlane Fuhl!shmg

Corp., M1/4B\unlslv(A!0v|ce BMI/EM)I Blackwood Music
Inc., BMI/Culture Beyond Ur Experience Publ\shlng BMI/
Hala]uku Barbie Music, BMI/Trac N Field Entertainment
LLC, ASCAP/WE

Music Corp., ASCAP/The Fraternity
Music Group, BMJ/Numhevs Don't Lie, LLC, BMI/Songs
or Kubali Muslc Publishing America, Inc., BMI), AMP/HL,

H100
TALKTHA ALK (Dat Damn Dean Music, BMI/Songs Of
Unlvelsa\ Inc., BMI/EMI April Music, Inc., ASCAP/Carter
Boys Music. ASCAP/Universal Music - MGB Songs, ASCAP/
Sony/ATV Sungs LLC, BMI/Ninth Strest Tunnel Music, Inc.,
BM" MP/HL, H100 67
TELL HER AGAIN (ana&e Stock Entertainment, LLC, BMI/

ignee, ASCAP/Ronald Colson Pubhshmg Dsslgmas
i Puhnshmg Designee, ASCAP/Jah Life Rk,
BH 96

Pl HL,
THANK YOU (Te-Bass Publishing nc., BMI/EMI Blackwood
Niusic Inc. BMYByetal Productions . ASCAP/Sony/ATV
Harmony, ASCAP/Altino Music Inc., BM)/Wonda Songs Inc.,
BMI/C Champian Publishing, BMI/Nettwerk Songs Publish
il ASCAY/Hg B i, ASCAFIEM o st

CAP),
THINKIH BOUT YOU (Bug Music, Inc., BMI/Heaven:
Research, BMI/Downtown Music Publishing LLC, ASCAP)

7BH 58
THINK LKE A MAN ione Music, ASCAPEN
CAEyln By Wi L, ASCAP Kol
;ASCApPen nThe Grond

Blunts Lit Al Gnce BMI/First N Gold Publishing, BMJ/Sony/
ATV Songs LLC, BMI/Warmer-Tamerlane Publishing Corp.,
BMI/[Imp\x Musm Inc., BMI/New Columbia Pictures Musm
Inc., ASCAP), AMP/HL, RBH 51

“THIS OLE BOY (WB Music Corp. A lelissa
Maney Music Publishing, ASCAP/GE\ A Lnad of rms
Music, ASCAP/EMI Blackwood Music Inc., BMI/String
Slrelnhef Muslc BMI/Rhetteck Music, Bivl), AMF‘/HL

THIS“ME(ND 1.D. Music Publishing, BMI/Chrysalis Music,
AASCAP/Naked Under My Clothes, ASCAP/Sany/ATV Tunes
LLC, ASCAP/Stankin Music, ASCAP/Chrysalis Songs, BMI/
BMG Rights Management, BMI/Dvsameam, BMI/Songs
Of Universal, Inc., BMI), HL, RBH

TILL1 DIE (Culture Beyond Ur Expenencs Publishing, BMI/
Songs Of Universal, Inc., BMI/Danjahandz Muzik, SESAC/
Reservair Media Managemm SESAC/Yaslina Music Pub-
lishing Inc., ASCAP/David M. Efrlich, Esq., PC., ASCAP/FF

AP Sy ATV s L
ASCA S ASCAPAWB Music
Corp,, ASCAP/Sony/AT Musvc P U6, PR

aine-Tamerlane Publshing Corp., BMI/Naz-Sect Publish-
g E\/Anomi lerc Hobiy isig Desipas,
BM/Marcus Killan Publishing Designe, BII/Sor
Song LGN rnz S, ASCA /Smy/A s
Publing UKL PHS]  ANIP/HL,
WHY (Mary | Bige i vt sl Comor:
ASCAP/ave oung Pubisting Desgnes, BMEM
B e nc. BV, Hutkon e LLC B4
Blunts Lit At Once, B, HL, RBH 55

WHY YA WANNA (nk Pen Mama Music, SESAC/Songs of
Maxx Publishing unes of R Direct, SESAC/Razor
1o usic Pulshing,LLC. ASCAP/EMI Apt osi. .
ASCAP/Sugar G s ASCAP/temal Combusion
Music, ASCAP/0ut Of The Taperoom, ASCAP/Son
Sautid dpencent Music Bublsing ) AL

WALD ONES Ul n Snday Musis ASCAP/E s Pt
Tishing, BMI/Sony/ATV Tunes LLC, ASCAP/Arist Publshing
Group Wost, ASCAP/WE Music Corp., ASCAP/EMI Black-
wood Music Inc.. BM/Universal Music Publishing MGE
Scandinaviz AB, STIM/Songs Of Universal, inc., BMI/Artist
PublisingGroup ast, SESACAWB . Nusic Co. SESAC/
Jactpa Snce 1604 publshing, BN Nona, BIY/Artist 101
Puptsin Group BN MW et ubiaing .

B, AVP/HL, HI005; T 47; RBH

WILLYOU BE THERE (on Riff Mnsm BMI) RBH 86

WOBBLE (En To Prosper, ASCAP/Croomstacular
W ST et Ut Inc., BI/Bionic Bev
Publishing Designee, BMI/PMHIMusic nc., ASCAP Young
ol gt Ul hing B L 811100

AWOMAN LIKE YOU (Warner-Tamerlare Punnmgoum
BMI/3J8 Music, EMI/S:xteen Stars Music, BMI/How Bout
That Skyline Music, BMI/Songs From Ferry Street, BMI/
oSG Patnun Smgs ML AV €S 10 Hi005Z

UT OF YOU (RZE Nusic b
m il Mist Corporation, ASCAP/Milwa
V6 Vil Niusic,AGCAP/So ymvT s LG, ASCAP)
Naked Under My Clothes, ASCAP), L, RBH 76

WORK HARD, PLAY HARD (PG Lo Publishing, ASCAP/
‘W8 Music Corp,, ASCAP/Matza Ball Music, BMI/ Where:

D Kas At BA/EM Blackwood Music n. BMV/ERA A

Music,Inc., ASCAP), AMP/HL, H100 &7; RBH 57

S

'YAME CANSE (Not Listed) LT 23

YO NO SOY UN MONSTRUO (Nu! Listed) LT 21

'YOU DON'T KNOW HER LIKE | DO (Wamer-Tamerlane
Publishing Corp., BMI/Indiana Angﬂl Music, BMI/Songs of
Jim McCormick, BMI), AMP, CS 13; H100 74
'YOUNG, WILD & FREE (\My Dwn Chit Music, BMI/

Il Blackwood Music \rv: BMI/PGH Smmd Pubhshmg,
/ASCAP/WB Music Corp., ASCAP/Bughnum ASCAP/Mars
Force Music, ASCAP/Roc Nation Music, ASCAP/Music
Famamanem LLC, ASCAP/EMI April Music, Inc., ASCAF/Tny
Plane Music, ASCAP/Universal Music Cnrpnranm ASCAP/
Wsslslde \ndependenr Publishing, ASCAP/Late 80's Music,

wood Music Corporation, BMI/Rebellion
Culps Fnbllsh\nu BMi/South Hudson Music, BMI/Helen Yu,
BM/Irving Music, Inc., BMI/YGA400 Music Publishing, BMI),

AMP/HL, H100 3¢
'YOU'RE ON MY MIND (Songs Of Universal, Inc., BM)/
Ksmumlyaioﬂg Chest, BMI/Uncle Chest, ASCAP), AMP/

vou' S‘I1I.LGI1TIT(P|:k\Mck Landing Songs. ASCAP/Big

s, ASCAP/Brett Jones Music, ASCAP/Words &
Musm BM“ AMP, CS 56
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Iboard Hot 100); LT (Hot Latin Songs) and

RBH (Hot R&B/Hip-Hop Songs). TITLE (Publisher - Licensing Org.) Sheet Music Dist., Chart, Position.

00 (The

CHART CODES: CS (Hot Country Songs):



TURNTABLIEE

Send submissions to: exec@billboard.com

RECORD COMPANIES: Columbia Records U.K. names Alison
Donald and Mark Terry co-presidents. They will assume
joint responsibility for running the label, replacing outgoing
managing director Mike Smith. Donald was senior director of
A&R, and Terry was GM of Atlantic Records U.K.

Verve Music Group appoints Mike Rittberg VP of artist
development and promotion. He was senior VP of promotion
at Warner Bros. Records.

KNOWLES DUNCAN

PUBLISHING: Peermusic taps Julio Bagué to be executive
director of Miami and Puerto Rico. He was East Coast
creative director.

TOURING: Palace Sports & Entertainment in Detroit appoints
Sarah DeCiantis director of corporate partner activation and
services. She was an account director at McCann Erickson.

RELATED FIELDS: SoundExchange hires Marie Knowles as VP
of communications. She was PR officer at Iridium.

Isolation Network, parent company of INgrooves Fontana
and INscribe Digital, names Vincent Freda COO. He was
executive VP of digital logistics and business services at
Universal Music Group.

The Country Music Hall of Fame and Museum in Nashville
appoints Mark De Lelys director of merchandising and retail
development. He was director of retail and visitor services for
the Pennsylvania Academy of the Fine Arts.

Media and production company Prospect Park names Ron
Cerrito senior executive of its music division. He founded artist
management company Alarm Music Group.

C.F. Martin & Co. promotes Amani Duncan to VP of brand
marketing. She was director of promotional marketing.

—Edited by Mitchell Peters

In keeping with House of Blues
tradition, original Woodstock co-
founder MICHAEL LANG, HOB co-
founder bAN AYKrROYD and cARLOS
SANTANA (from left) perform the
venue’s sacred earth ceremony. Mixing
Delta soil with earthen samples from
Santana’s roots (Woodstock, his
hometown in Mexico), the symbolic
rite celebrated the May 4 launch of the
guitarist’s two-year residency at HOB
Las Vegas. PHOTO: DENISE TRUSCELLO

g the newly named mentor on
ABC'’s upcoming singing competition, “Duets,”
finds himself surrounded by the next generation

of music fans during a recent visit to PS 85 in the

Bronx. The learning institution is a partner school of

Turnaround for Children, an organization founded

by CEO Dr. Pamela Cantor that counts Legend as a

fervent supporter. PHoTo: BRIAN HATTON

will headline the

inaugural Metal Hammer-sponsored Trespass

America tour kicking off July 1. Supporting
acts include Emmure, Battlecross and Trivium.
Revving up after the April 24 press conference at
Hollywood'’s Key Club are (back row, from left)
Emmure’s JESSE KETIVE, Trivium’s MATT HEAFY,
Killswitch Engage’s JESSE LEACH, Emmure’s

WORKS

LOST IN THE TREES TO PERFORM AT

SUICIDE PREVENTION EVENT

When Donna and Phil Satow, founders of suicide preven-
tion organization Jed Foundation, recently heard Lost in the
Trees frontman Ari Picker discussing the subject matter of
theband’slatestalbum on NPR’s “All Things Considered,” the
couple knew the folk-rock band would be the ideal performer
atits upcoming fund-raiser.

Lost in the Trees’ second album, A Church That Fits Our
Needs, released March 20 on Anti- Records, is based on the death
of Picker’s mother, Karen Shelton, in 2009. Shelton, avisual art-
ist who ran a gallery, committed suicide after years of battling
with cancer. The Jed Foundation—founded in 2000 when the
Satows’son, Jed, killed himself—works to reduce the rate of sui-
cide and emotional distress among college students.

The couple contacted Picker after hearing the NPR inter-
view. “We talked a little about the experience of having some-
one close to you die suddenly,” Picker says. “And we talked
about the reason why they’re doing what they do.”

Afterwatching the band performin concert, the Satow family
invited the group to play at its fund-raiser, set for June 7 at New
York’s Gotham Hall. (For more information about the benefit,
go to JedFoundation.org.) Picker says he’s been asked to speak
abouthis mother’s suicide atthe event. “Theyaskedifl was com-
fortable with it, but 'm not sure if I will,” he says. “The music is
probably the best way I can say things, so I might stick to that.”

Lostin the Trees willembark ona U.S. club and theater tour
on June 13 at the Pour House in Charleston, S.C.

—Mitchell Peters

FRANKIE PALMERI and Battlecross’ KYLE
“GUMBY” GUNTHER. In the front row, from left:
Five Finger Death Punch’s ZOLTAN BATHORY and
JEREMY SPENCER, SiriusXM Octane and Liquid
Metal personality LOU BRUTUS, Metal Hammer
editor ALEXANDER MILAS and Five Finger Death
Punch’s IVAN MOODY, JASON HOOK and CHRIS

KAEL. PHOTO: COURTESY OF TENTH STREET ENTERTAINMENT

Additional photos
online this week at
5 billboard.biz.

To submit your photos
for consideration, please
send images to
backbeat@billboard.com.
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As invited guests watch, CHRIS BROWN
(left) and artist RON ENGLISH paint a
3-foot “Star Skull Astronaut”

fiberglass sculpture to signal the
launch of Dum English: the duo’s
limited-edition art sculpture and toy
line. The interactive evening at the
Corey Helford Gallery in Culver City,
Calif,, also featured music by D] Adam
12. PHOTO: ALEXANDRA WYMAN/WIREIMAGE

Music Key West Songwriters

Festival (May 2-6), presented by BMI, drew Music

Row hitmakers, publishers and other key players—
including this group backstage at the San Carlos Institute.
From left: BMI senior director of writer/publisher relations
MARK MASON and assistant VP of writer/publisher
relations CLAY BRADLEY; songwriters BOB DIPIERO,
DALLAS DAVIDSON, AL ANDERSON and JEFFREY STEELE;
BMI VP of writer/publisher relations JODY WILLIAMS; and
festival director CHARLIE BAUER. pHoTo: BRIAN TIPTON

newcomer LEAH LABELLE—with

producers PHARRELL WILLIAMS, JERMAINE DUPRI

and BRYAN-MICHAEL COX in tow—dropped by
Billboard’s New York office to play five songs from her
upcoming debut album, including first single “Sexify.”
Hanging out in the hallway are (from left) Mehan Group
Management’s GITA WILLIAMS, | Am Other Entertainment
creative director MIMI VALDES and executive VP/GM
CARON VEAZEY, Williams, Labelle, Dupri, Cox and Epic
senior director of publicity COURTNEY LOWERY. In the front
are Epic senior director of publicity JOSEPH CAROZZA (left)
and Billboard editor JOE LEVY. pHoTo: JeM AswAD

FRANK TURNER—

with his backing band the Sleeping Souls—scored a

career high with a sellout headlining gig at London’s
Wembley Arena on April 13. Holding crystal proof of the
feat are (from left) SUM concert promoter WILL BLAKE,
International Talent Booking agent JOANNA ASHMORE,
Turner, Sleeping Souls’ TARRANT ANDERSON and BEN
LLOYD, tour manager GRAHAM KAY and Wembley marketing
manager ROBERT LIEVESLEY. pHoTo: BEN MORSE

and impresario HENRY CARDENAS

launched their charitable Maestro Foundation with

an April 23 fund-raiser in Miami. From left: Cardenas,
ASCAP senior VP of Latin relations ALEXANDRA LIOUTIKOFF,
Billboard publisher TOMMY PAGE, Anthony, Billboard editorial
director BILL WERDE, Telefutura TV host CHARYTIN GOYCO,
Billboard executive director of content and programming
for Latin music and entertainment LEILA COBO and ASCAP
senior director of Latin membership, Puerto Rico ANA ROSA
SANTIAGO. PHOTO: CARDENAS MARKETING NETWORK
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