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AUTO LOANS'

Ah, the good old days - back when cruising was king and tweeting was strictly for the
birds. Back then, looking cool was hip. Nowadays, 69V1 is a low 1.99% APR.
auto loan from First Entertainment. There's no nickel-and-dime application fees
here either - some banks charge up to $60, we charge nada! Apply online 24/7 and
you may be eligible for immediate approval. New or used, it's okay with us - rates
for both, as low as 1.99% APR. And talk about true-blue commitment - with 100%
financing and terms up to 60 months, everyone's sure to think we've flipped over
each other. But listen Daddy -o, like all good things, this offer is here for a limited time.

giikE. the rebate and finance with us. Did you know, it often makes
more sense to take the manufacturer's rebate over their insanely low interest rate?
See how your payment is lower AND you pay less for the vehicle over the life of the
loan - talk about cool! Visit www.firstent.org, call 888.800.3328 or stop by a
branch now before this rate is history.

'APR w Annual Percentage Rate. 1.99% APR A the preferred rule for new vehicles up A 60 months A o monthly payment A approximately 817.53 per 61,000 borrowed. Additional rates,
starting as low as 2.49% APR, and terns may apply, call 888.800.3328 for details. Rote A 1.99% APR is for used irnaximurn age 6 years Ad) vehicles up lo 60 months A a monthly
payment A approximately $17.53 per $1,000 borrowed. Amount financed may not exceed the MSRP or 110% of the high Kelley Blue Book NADA value for new (100% for used), including
lax, license, GAP Insurance and Mechanical Breakdown Protection. Rotes are subject to change without notice. No additional discounA moy be applied A these rates. All loans subject to
credit approval. Existing First Entertainment auto loons may not be refinanced under the terms A this offer. Offer expires June 30, 2012. 2012 Fier.. 6nm... Credit Union /
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Purchase Price: $30,000.00

Rebate: $2,000.00

Amount Financed: $28,000.00 $30,000.00

With Us @ the Dealer

Rate: 1.99% APR 0% APR

Term (months): 60 48

Monthly Payment: $490.65 $625.00

Total Payments: $29,439.00 $30,000.00

FIRSTENTERTAINMENT
1.111 CREDITUNION

An Alternative Way to B,

Everyone is eligible to join. 888.800.3328 www.firstent.org
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COUNTRY SUMMIT
The Billboard/Country
Music Assn. Country Music
Summit takes place June
4-5 in Nashville featuring
a Q&A with Willie Nelson
and an artist development
case study with Luke
Bryan. More details at
countrymusicsummit.com.

FAMOUS FEUDS
Visit Billboard.com to
check out our gallery
chronicling 20 Famous
Music Feuds. From hip -
hop beefs to pop star
Twitter feuds, arguments
between creative minds
have long been a staple of
pop culture.
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SUPERHERO SONGS
In honor of the release of
the "Avengers Assemble"
soundtrack, head to
Billboard.com to explore
15 Sensational Superhero
Songs, from Queen's
energized "Flash" theme
song to Eminem's self -
promoting "Superman."
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>>>AMANDA
PALMER SETS
RECORDS ON
KICKSTARTER
Singer/songwriter
and Kickstarter titan
Amanda Palmer raised
$368,000 in just two
days on the fund-
raising site and
received pledges
from 6,626 backers.
According to a Kick-
starter representative,
the project already
holds the site's record
for value of pledges
and number of
pledges. The project
went live April 30 and
will run until May 31.

>>>TOPSPIN,
TUNECORE
PARTNER
Topspin and TuneCore
announced a "techni-
cal integration" that
would benefit both
companies, allow-
ing information to
be transferred freely
between accounts on
the two platforms and
offering discounts for
each service to the
other's customers.
The companies com-
plement each other:
Direct -to -fan provider
Topspin doesn't focus
on digital distribu-
tion, while popular
distribution platform
TuneCore doesn't
offer the tools for art-
ists and labels to sell
their digital and physi-
cal goods, collect
email address, stream
and manage market-
ing campaigns.

>>>JAY -Z'S
LOGO IGNITES
BROOKLYN
NETS SALES
A new logo for the
Brooklyn Nets, de-
signed by co-owner
Jay -Z, is already
breaking business
records for the team.
The Brooklyn Nets
announced that team -
related merchandise
featuring the new
black -and -white
logo has been the
top seller of all NBA
teams at NBAStore.
corn and at the NBA
Store in New York,
comprising 27% of
total sales for the two
retailers combined.

Reporting by
Glenn Peoples and
Andrew Hampp.

TOURING BY MITCHELL PETERS

The Social Network Hits The Road
Whether through Twitter, Foursquare, Facebook or the power of strategic artist interaction,
social is boosting ticket sales like never before

n March 11, 2010, at
10:21 a.m., a message
appeared on the Twit-

ter account of comedian Conan
O'Brien (@conanobrien): "Hey,
Internet: I'm headed to your
town." Hours later, most shows
on O'Brien's just -announced
cross-country theater tour were
sold out online. Ever since, the
eyes of the live music business
have been openedto the power of
social media as a marketing and
promotional tool. As Nic Adler,
owner of the Roxy in Los Ange-
les, stated on a panel at the 2011
Billboard Touring Conference
in November, "Bands come to
town and then leave, but the new
Twitter followers stick around?

Most concert industry exec-
utives agree that social media
sites-primarily Twitter and
Facebook-will only continue to
grow as a driver of ticket sales.
Digital strategist Pinky Gonza-
les, director of West Coast op-
erations for BubbleUp, believes
that 2012 could be the watershed
year for using social media to
promote live music events.

"Twitter will £mally be open-
ing up its advertising platform,
Facebook will be taking in bil-
lions offresh dollars thanks to its
impending IPO, and third -party
developers from BandPage to
Ticketmaswr will continue to per-
fect the social commerce model,"
Gonzales says. "Combined with
tools like HootSuite, Twitalyzer
and services like Klout, it's not an
exaggeration to say that we have
never had so much power to iden-
tify and influence music listeners
as we do today."

For now, Live Nation will be
at the forefront of social media
marketing for the launch of its
2012 summer concert season.
Earlier this year, the company
launched a Ticketmaster Face -

book app that uses Facebook's
Spotify integration to recom-
mend events to fans based on
listening habits. The Facebook
platform effectively opened a
new Ticketmaster "store' that
essentially works like Ticket-
master.com. Fans can browse
events, view which shows their
friends are attending, read re-
views, build their own upcom-
ing show list by using the "I
want to go" feature, RSVP to let
their friends know which events
they're attending and purchase
any Ticketmaster ticket directly,
without ever leaving Facebook.

On May 2, the concert pro-
motion giant launched its new
concert calendar Facebook app,
which enables users to discover
and share upcoming Live Nation
events and all music/comedy
shows ticketed through Ticket -
master in North America.

"It's based on recommenda-
tions and shows their friends are
attending," Live Nation VP of so-
cial media marketing Gretchen
Fox says, noting that like the
Ticketmaster app, event sug-
gestions are also based on lis-
tening activity through Spotify
accounts with Facebook integra-
tion. "Along the way fans have
opportunities to earn music -re-
lated badges and points. Those
points are redeemable for real -
world goods like concert cash."

The concert calendar had
been in private beta for the past
six months and tested by about
10,000 users, Fox says. Live Na-
tion conceived the app-indud-
ing architecture, functionality
and user experience-and its
code was written by boutique
development company Kremsa.
Fox hopes to get a better sense
of how the app is being utilized
by the end of summer.

"I want to make sure we're

paying attention to how people
are using it and how well it's in-
tegrating with Facebook's differ-
ent features as they keep rolling
stuff out," she says.

Ticketmaster previously used
Facebook primarily as a market-
ing platform that links back to
Ticketmaster.com, which in it-
self has proved effective. "Shar-
ing" a Ticketmaster purchase on
Facebook resulted in a transac-
tional value of roughly $6-$8 for
the company, according to Tick-
etmaster executive VP of e -com-
merce Kip Levin. Similarly, each
time the Twitter sharing function
is on Ticketmaster.com, more
than $20 in sales is driven back
to the site, according to Levin.

Live Nation has also found suc-

cess with encouraging concert-
goers to check into shows using
Foursquare. By checking into
a concert, fans receive rewards
that include ticket upgrades and

Facebook pages for each date
on the trek. As a result, the tour
received 88,000 RSVPs in a 48 -
hour window, Fox says.

But not all concert promot-
ers and music venues have the
manpower or extra hours to un-
dertake such tasks. Independent
ticketing company Ticketfly,
which counts Washington, D.C.'s
9:30 Club and Nashville's Out-
back Concerts among its venue
and promoter clients, provides
social marketing tools through
software on its website that as-
sist with building Facebook event
pages for concerts and schedul-
ing automatic tweets that are sent
before or after events. Ticketfly
founder/CEO Andrew Dreskin
says that many of the ticketing
company's clients take advantage
of the social marketing tools.

"It's very cumbersome and
time-consuming if you're a
promoter who does 350 shows

"It's not an exaggeration
to say that we have
never had so much

power to identify and
influence music listeners

as we do today."
-PINKY GONZALES, BUBBLEUP

concert cash that can be used at
venue concessions. "We've had
almost 400,000 check -ins across
our venues to date," Fox says.

Fox notes that large amounts
of tickets have also been sold
during presales by setting up
Facebook event pages for indi-
vidual concert dates. For Jay -Z
and Kanye West's 2011 Watch
the Throne North America
arena tour, Live Nation set up

a year to create 350 Facebook
events with multiple artists,"
he says. "It's perishable inven-
tory and it matters how quickly
you can get it onto the shelves."

Dreskin has also noticed
that marketing through social
media has been far more suc-
cessful in selling concert tickets
than through traditional email
marketing. "Our clients sell five
times as many tickets via social

media channels [like Facebook
and Twitter] via our platform as
they do using our email newslet-
ter program," he says.

William Morris Endeavor
(WME) head of tour market-
ing Michele Bernstein says that
email marketing can be chal-
lenging because if the person re-
ceiving the email isn't interested
in the advertisement, it may be
negatively viewed as spam. "So-
cial media is much more tar-
geted," she says. "If they sign up
to be someone's Facebook friend,
they have a genuine interest.
With social media, that person
actually signed up with interest
because they want to know."

In late April, Portland, Ore. -
based social commerce startup
Chirpify simplified the process
of buying concert tickets through
Twitter by launching a new plat-
form that allows artists and re-
cord labels to sell tickets or MP3s
using nothing but tweets by link-
ing Twitter and PayPal accounts
(Billboard, May 5).

"Everyone is trying to sell
on social," Chirpify CEO Chris
Teso says. "But all these tweets
and Facebook posts link to
somewhere else. We do away
with all that and allow you to
sell in -stream directly to your
fans over Twitter."

WME's Bernstein has ob-
served that impact is most felt
in the social media space when
artists directly communicate to
their fans, whether it's through
Twitter or Facebook. WME cli-
ent Lady Gaga demonstrated
this perfectly in early February
by tweeting details about her up-
coming 110 -date Born This Way
global tour to her 19.2 million
followers. The pop star caused a
media frenzy around the trek by
tweeting an illustrated rendering
of the stage, which was later fol-
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lowed by a tweet of the official tour

poster and a list of concert dates.
"We couldn't get that out of

a TV station, an email blast-
we couldn't get that out of any
of those other mediums," Ber-
nstein says. "But coming from
her? Huge impact."

The O'Brien tweet was a water-
shed moment in the live business.
His tweet announdng the trek re-
sulted in selling 125,000 concert
tickets in one day, Bernstein says.
"We always knew that an artist
talking directly to fans through
social media was powerful, but
this showed the immediate im-
pact ofhow it can translate to ticket
sales," she says. "The dates were
sold to individual promoters-it
wasn't just one promoter-so every
promoter in the country who as-
sumed risk saw the power of an
artist speaking directly to the fans."

Katy Perry has also experi-
enced the power of aligning with
a major social media company
to announce a large arena tour.
After nearly a year of promotion
for 2010's Teenage Dream, Perry
became the first musical artist to
appear on Facebook's live video
streaming channel when she an-
nounced her North American

           
                                             111111

              Elm     

arena tour in January 2011 to more
than 1.4 million viewers. It went
on to rank 13th among the top 25
tours of the year, grossing $48.8
million from 98 concerts that drew
more than 1 million fans, accord-
ing to Billboard Boxscore.

Perry's 2011 trek also featured
the first Tweet 2 Screen cam-
paign, a deal that was brokered by
Creative Artists Agency's Glenn
Miller, who oversees digital strat-
egy for CAA's music department.
Each night of the singer's tour
used a different Twitter hashtag,
and if a fan's tweet was approved
it would appear on a screen near
the stage. As opposed to past text -

to -screen campaigns, which were
anonymous messages, Tweet 2
Screen displayed Twitter handles
and avatars, creating a more per-
sonalized experience, Miller says.

"Not only are you creating ex-
citement in the venue, but since
it's a public platform, you're now
spreading the word outside to
anyone who happens to be fol-
lowing you or searching for that
term on Twitter," he says.

To create an even bigger buzz
during the European leg of Per-
ry's trek, the first 100 fans who
showed up at arenas and checked

in through Facebook received bet-
ter placement near the stage. The
100 concert -goers who arrived
early enough were escorted into
a VIP line and allowed into the
venue five minutes early.

"That's where you start to see
how digital influences [every-
thing] from announcements to
buying tickets to in -venue expe-
rience and what happens after
that," Miller says. "The first cou-
ple of shows we'd message out on
Facebook and Katy would tweet
about it. A couple shows in we
never had to mention it again,
because every fan was starting to
line up at the show and check in."

Even artists who've been on the
fence about using social media
are quickly recognizing its power
when it comes to touring, concert
industry observers agree.

"Sometimes we have to fight to
get promotions done on their Face -

book pages or Twitter accounts,"
AEG Live VP of digital marketing
Joyce Szudzik says. "Now we've
given them enough data from
different campaigns we've run, so
they know this is what they want."

A recent social media
success story, she says,
was Enrique Iglesias'
2011 U.S. tour, which fea-

tured Pitbull and Prince
Royce. Szudzik notes that
the AEG Live -promoted
trek had sales spikes each

time there was activity on
Iglesias' Facebook and
Twitter accounts, rang-
ing from video posts to
tweets between Iglesias
and the opening acts.
Surprisingly, ticket sales
declined around tradi-
tional TV appearances
on "Today" and "The
Tonight Show With Jay
Leno," Szudzik says.

"Traditional TV
wasn't moving the
meter," she says. "But
we saw that when we in-
creased social engage-
ment, ticket sales im-
mediately bounced up."

Artist representatives
and promoters have also
observed that increas-
ing use of social media
to market and promote
live music has allowed
them to save money
on traditional advertis-
ing like TV, radio and
print. Charlie Walker, a
partner in C3 Presents,

which produces music festivals
Austin City Limits and Lolla-
palooza, says C3 has invested
those savings in bulking up its
marketing staff.

"We've taken resources from
spending large amounts of money
at traditional media outlets and re-
invested that money in-house to
develop the personnel we need
to officially operate and work on
social media," Walker says, not-
ing that nearly 100% of C3's fes-
tival tickets during the past three
years have been sold through so-
cial media and email marketing.

Meanwhile, Szudzik says that
with so many new social media
sites sprouting up each day, it's
tough to keep up. "It's really
about trying to figure out which
ones have the legs to be adopted
in the space where we need
them," she says. "If it's too com-
plicated or there are too many
hurdles, [users are] not going to
do it, because it's not worth their
time to be in that space."

Additional reportingreporting by Glenn
Peoples and Ray Waddell.

JAMOBILE: For 24/7 news and analysis on your cellphone or
Z mobile device go to: mobile.billboard.biz.

Who Needs
Tickets?
Three social services make
concert sales friendly again
SHOWCLIX

ShowClix
Founded: 2007
Founders: Lynsie Camp-
bell, Joshua Dziabiak
Funding: $3 million
How to get social: Show-
Clix turns ticket buyers
into event promoters.
This year, the company

introduced a social -me-
dia marketing program
called Incentix, encour-
aging customers to
promote events through
their Facebook and Twit-
ter pages in exchange
for discounts on service
fees. During the ticket
purchase process, users
are given three options
on the checkout page:
post (on Facebook) and
save, "like" and save, or

tweet and save. Potential
savings on tickets are
listed on the left-hand
side of the page, and the
discount for each share
is listed on individual
buttons. ShowClix tracks
ticket sales resulting from
links shared on Facebook
and Twitter.
What it costs: Varies by
partnership. Generally, a
small per -ticket fee and
credit card processing
fee apply.

CHIRPIFY
ca,chirpify

Founded: 2012
Founder Chris Teso
Funding: $1.3 million
How to get social:
Chirpify is touted as e -
commerce meets text
messaging. When both
buyer and seller link
their respective Twitter
and Linkedln accounts,
transactions take place
using simple one -word
commands. For example,
if the user wants to sell
a ticket to a general -
admission concert like a
music festival and has an
allotment to sell direct to
fans, he can use Chirpify
to give his Twitter follow-
ers early access or a dis-
count. Upload a PDF of

the concert ticket to the
Chirpify dashboard, then
send a tweet through
Chirpify asking people to
respond using the word
"buy" to purchase a fes-
tival ticket for, say, $50.
Those who respond will
receive a secure down-
load link to their copy of
the PDF, and Chirpify will
deduct $50 from their
PayPal accounts.
What it costs: 2% of the
transaction value on top
of PayPal fees. For pre-
mium plans, the com-
pany charges a 4% fee
on its free basic -service
tier, but doesn't collect
any fees on its paid en-
terprise -level service.

TICKETFLY
#ticketfly
Founded: 2008
Founders: Andrew Dre-
skin, Dan Teree
Funding: $15 million
How to get social:
Launched in January,
Ticketfly's Facebook
app allows fans to dis-
cover and buy tickets
directly on a venue or
promoter's Facebook
page, save customer in-
formation through Face -
book Connect and easily
share ticket purchase
details with friends who
might be interested in
a show. The result is an
easy way for Ticketfly
clients to take advan-
tage of Facebook's viral
nature and let fans do
the promoting. After
a purchase is shared,
friends see the concert
information in their news
feed and can also share
the information with
others. Fans can see
which friends are going
to a particular show at
its Ticketfly page.
What it costs: Varies by
partnership. The Face -
book app is part of the
Ticketfly tool suite avail-
able to all clients.

-Glenn Peoples
and Mitchell Peters
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I'LL ALWAYS BE CHELSEA.
BAD OR GOOD, DRESSED UP OR

JUST IN PLAIN OLD JEANS. YOU GOTTA

STAY TRUE TO YOUR HEARTY'

The first time we heard Chelsea Williams
we were blown away. Her talent impressed

s so much we put her in her own Chevy ad
singing her rendition of "Billionaire' Since
then, her career has skyrocketed.

We know how important finding that perfect
sound is, and our available 9 -speaker Pioneers

premium sound system' in the Chevy Cruze is
for those who don't just love music, but are
inspired by it.

Visit chevy.com/chelsea to learn more.

:available on Cruze LS. 02012 General Motors.
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ITunes On Top, Again
For fifth year running, Apple is leading U.S. music seller

pple's iTunes continues to grow and grow, as Otis Red-
ding once sang. In 2011, the online retailer's U.S. market
share for music sales jumped another five percentage

points to 38.23%, more than double that of Anderson Merchan-
disers, which racks Walmart and Best Buy. Not only does iTunes
continue to be the dominant seller of single track downloads, but
last year its album sales also improved, label sources say.

Anderson, which has racked Walmart for decades and began
doing so for Best Buy in May 2011, is now recognized as the
second-largest account, though the majors didn't break out
respective sales to Billboard.

In 2007, the year that iTunes ascended to the top spot for the first
time, Walmart and Best Buy were ranked Nos. 2 and 3, respectively.
That year, their combined market shares added up to
25.3%, but the two have been steadily losing ground
to iTunes ever since. Last year, their combined market
share fell to 17.86%.

Together, iTunes and Anderson account for slightly
more than half of the U.S. music business, which
continues its trend of market -share consolidation.

In 2011, Amazon jumped to No. 3 with a 7.93%
share, gaining slightly more than one percentage
point from the prior year's 6.88%. The main rea-
son behind the account's gain has been its MP3

including Kmart and Barnes & Noble.
Trans World Entertainment, which runs stores under the FYE

logo, saw its market share decline to 1.97% from the previous year's
3.47%, but it nevertheless managed to rise one spot in the rankings
to No. 6. Most of its decline can be attributed to store closures. Other
brick -and -mortar stores that figured in the rankings are Hastings,
which ranked No. 13 with 0.75% share; and Starbucks and New-
bury Comics, which were able to break into the rankings, thanks
to the lower threshold this year for the top 40 of 0.3%.

Rhapsody also gained in the rankings, moving up to a 1.94%
share, thanks to the inclusion of Napster's tally from last year. The
online service acquired Napster in October 2011.

In the one -stop sector, Super D continues slow but steady
growth, finishing 2011 with 1.66%. Its market -
share gain, as well as Alliance's growth, come at
the expense of gigantic book wholesaler Baker &
Taylor, whose market share has fallen from 1.21%
in 2009 to 0.43% this year, making it No. 16 on the
list of large U.S. accounts.

Smaller digital accounts coming on strong last
year included Vevo, Microsoft, YouTube, eMusic
and Spotify. Vevo didn't just break into the top
20, it catapulted into the top 10, finishing at No.
9 with a 1.15% share, up from the 0.41% notched

in 2010 when it just missed making the rankings. Microsoft also
had a notable gain in market share, nearly doubling to 1.09%
from the previous year's 0.55% due to music downloads from
the Xbox platform. YouTube also missed the top 20 in 2010, but
soared last year to No. 12, with 0.77%, while expanded offerings
from eMusic helped it move up the rankings to No. 14. Spotify,
the darling of the music press, managed to break into the top 20,
though it didn't begin operating in the United States until July
2011, and its first months yielded only modest payouts to labels.

Most mobile carriers continued to suffer market -share erosion
as ringtones fell out of favor, with Verizon's and Sprint Nextel's
rankings reduced from the previous year, while AT&T fell off
the list completely. Indeed, the only mobile carrier to show any
growth was Cricket, due primarily to a new payment plan offer-
ing music as part of its overall monthly service fee.  

Retail
Track

ED CHRISTMAN

store, which grew to 3.2% from the prior year's share of 2.2%.
The Seattle -based merchant has battled iTunes using strategic
pricing initiatives to attract consumers to its MP3 store.

Target, which traditionally held the No. 4 spot in the rankings,
this year fell to No. 5, losing more than two percentage points to
finish with 5.45%, compared with 2010's 7.79% share. Heavy re-
turns in early 2011 is the main reason given for its market -share
decline, meaning that it took a month or two before the chain's net
purchases moved into the black.

Alliance Entertainment moved past Target in the rankings,
growing to nearly 6% from 5.66% in the prior year. The one -stop,
which supplies independent music stores, also has the largest CD
fulfillment business in the United States, supplying pick, pack
and ship services to consumers for hundreds of online CD stores.
Alliance also provides inventory management for larger accounts

TOP 20 U.S. MUSIC ACCOUNTS
The following market -share estimates are based on Billboard's interviews with key distribution and label executives in the
major, independent and digital sectors, which combined work for companies that represent about 90% of U.S. recorded -
music revenue. Billboard asked each executive to supply account -by -account market share based on net purchases for 2011.
Each merchandiser's share was then weighted accordingly by each distributor's respective market share. The data supplied
by indie and digital distributors are extrapolated to account for those domestic distribution channels.

Rank Account 2010 Rank 2010 Market Share 2011 Market Share Type Of Account

1 iTunes 1 32.98% 38.23% Digital download store

2 Anderson* 2/3 19.34% 17.86% Rackjobber of Walmart, Best Buy and AAFES

3 Amazon.. 5 6.88% 7.93% Online retailer of CDs and digital downloads

4 Alliance Entertainment 6 5.66% 5.97% One-stop/Internet f Wment/rackjobber of Kmart

5 Target 4 7.79% 5.45% Discount department store

6 Trans World Entertainment 7 3.47% 1.97% Music specialty store

7 Rhapsody*** 9 1.94% 1.88% Digital subscription service

8 Super D 10 1.57% 1.66% One-stop/Internet fulfillment/online (D store

9 Vevo N/A 0.41% 1.15% Ad -supported music video streaming service

10 Microsoft 17 0.55% 1.09% Digital download store (Zune, Xbox, MSN)

11 Verizon 8 1.78% 1.05% Wireless carrier

12 YouTube N/A 0.41% 0.77% Ad -supported music video streaming service

13 Hastings Entertainment 11 1.05% 0.75% Multimedia store

14 eMusic 19 0.46% 0.68% Subscription service

15 Spotify N/A N/A 0.44% Digitalsubscription a nd a d -supported service

16 Baker & Taylor 14 0.68% 0.436% One-stop/Internet fulfillment

17 Starbucks N/A 0.28% 0.41% Nontraditional store

18 Cricket N/A N/A 0.39% Mobile music service

19 Sprint Nextel 15 0.67% 0.31% Wireless carrier

20 Newbury Comics N/A N/A 0.30% Music specialty store

'ANDERSON MERCHANDISERS' TALLY REFLECTS ITS RACKING OF WALMART, BEST BUY, WHICH IT BEGAN SERVICING IN 2011, AND GAPES (ARMY AND AIR FORCE EXCHANGE SERVICES) FOR
COMPARISON PURPOSES, THE 2010 TALLY REFLECTS THE COMBINED SHARES OF BOTH RETAILERS, EVEN THOUGH ANDERSON ON, RACKED WALMART THAT YEAR.
"AMAZON'S SHARE INCLUDES 3.2% FROM ITS MP3 STORE.
"(RHAPSODY'S 2011 MARKET SHARE INCLUDES 0.46% SHARE FROM ITS NAPSTER ACQUISITION (OCTOBER 2011).
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Designer Crowd
BandArt fan -sourcing platform helps musicians
find people who can create artwork for merch

The relatively staid business
of merchandising is about
to undergo a shakeup by the
digital revolution, thanks to a
small company in Asheville,
N.C. Launched April 19 by Cre-
ative Allies, BandArt is a new
platform that allows artists
to crowd -source designs for
posters, T-shirts, logos and
album covers by tapping into
a network of designers.

Creative Allies founder/
CEO Sean O'Connell believes
the merch business needs an
upgrade. Merch "hasn't re-
ally changed that much since
it started with the Grateful
Dead at the Fillmore," he says.
"Bands, for the most part, sell
[T-shirts and other items] on
the road. There has been some
progress in direct -to -fan on-
line sales, but for lots of bands
it's still about unloading rem-
nant inventory."

There's certainly room for
growth. While merch is big
business for superstar acts, it
accounts for only 6% of the av-
erage rock artist's revenue and
just 5% for the av-
erage hip -hop act,
according to the
Future of Music
Coalition's Artist
Revenue Stream
Project. The aver-
age country art-
ist earns only 2%
of revenue from
merch.

BandArt represents a com-
mon yet important trend. From
online resource Wikipedia to
fund-raising site Kickstarter,
people around the world are
taking part in projects that
were impossible to launch be -

BandArt opens up a network of 25,000 designers for such bands as the Shins and Keane and
festivals like the Vans Warped tour.

seen elsewhere in music. For
example, audio hosting plat-
form SoundCloud and music
creation marketplace Indaba
connect artists with producers
so they can collaborate.

Through the BandArt plat-
form, artists hold contests
seeking design work. Design-
ers discover these contests
through the BandArt web -
site or artists' own market-
ing efforts. The contest page
lists the deadline, prize and
specifications, as well as con-

tent and style
guidelines.
Specifics can
vary. A band
may require
its name and
album title be
included in
its album art-
work design,
and it may

give direction on what not to
include. After all entries have
been received, an artist has 30
days to pick a winner. Designs
can't be changed after the
competition has concluded,
but artists can leave com-
ments to sug-

Digital
Domain
GLENN
PEOPLES

r.

fore the Internet. The trend is

CUTTING
THE CORD
Koss calls its new Striva headphones "the
world's first true Wi-Fi headphones,"
while listeners may call them a welcome
break from messy cords. Koss' Striva Core
enables the devices' wireless capability, and
the MyKoss server links wirelessly to Striva prod-
ucts. The MyKoss platform scans the Internet for radio
stations and can connect to streaming audio on smart -
phones, MP3 players and other devices.

Striva has two lines: the Pro full-sized headphones,
which cost $450, and the Tap in -ear headphones for
$500. Both come with cables for those who still want
corded listening, and both are available exclusively
at Koss.com. -GP

gest design changes before
the contest ends.

The service generates rev-
enue in two ways. Creative Al-
lies charges $80 to advertise
a contest (plus a minimum of
$200 for the winner's prize),
and featured contests are
posted on the front page of
the company's website. Artists
aren't required to pay a fee to
run a BandArt contest if they
self -promote their contests-a
viable option, given the reach
most artists have through so-
cial media and email lists.

Creative Allies also gener-
ates revenue when winning
BandArt designs are sold
through the company. De-
signers and artists get 10%
and 15% of the retail price,
respectively. Creative Allies
keeps the remainder after
manufacturing, fulfillment
and customer service costs
are deducted.

BandArt is an outgrowth
of Creative Allies, a company
that crowd -sources designs
for bands, music festivals and
brands. British rock group
Keane is currently seeking
designs for its North Ameri-
can summer tour poster and
offering $500 and two tickets
to a concert to the winner.
The annual Camp Bisco fes-
tival is offering $500 and two
festival tickets to the win-
ning designer. Creative Al-
lies' campaigns are relatively

hands-on compared with the
DIY BandArt contests, and
O'Connell says they'll con-
tinue to run while BandArt
expands crowd -sourcing to
artists who need both designs
and manufacturing.

BandArt users tap into
a community of more than
25,000 designers that Cre-
ative Allies has built through
the years. O'Connell says that

about 70% of the artists are
U.S.-based, while most of
the remainder are located in
Western Europe. O'Connell
founded sister company Music
Allies in 2003 to provide mar-
keting, design and promotion
services for independent la-
bels and music companies
including Bonnaroo, Brush -
fire Records, Time -Life and
Righteous Babe Records.

BandArt has recruited such
partners as digital distributors
INgrooves and IRIS and musi-
cians' resource Music Player
Network. Digital promotion
platform Official.fm works
with Creative Allies to help
artists and labels use artwork
to showcase music, according
to Official.fm CEO Jeremie
Abihssira. "By partnering with
Creative Allies for its BandArt
program, these great musi-
cians can tap into an amaz-
ing community of designers
to create background imagery
for their Official.fm-powered
promo pages," Abihssira says.

The time is right for a ser-
vice to advance music's merch
business. Digital distribution
has already transformed re-
corded music by opening up
retail and streaming services
around the world to artists of
all types. Email management
and social media platforms
have given artists powerful
tools to communicate with
fans at little or no cost.

O'Connell says that Band -
Art alone won't transform
how merch is created and
sold, but he sees a huge op-
portunity in meeting the
needs of indie artists look-
ing for new ideas. "Merch," he
says, "is the last battlefield for
independent music."

For 24/7 digital news
and analysis, see
b illboa rd.biz/digita I.

13ITS AND BRIEFS
VIDDY AMONG
VIDEO APPS
TO WATCH
Following Facebook's ac-
quisition of Instagram for $1
billion, expect video apps
to be the next big thing.
One company to watch is
Viddy, which offers a video
app for !Phone, iPad and
iPod Touch. Users shoot or
select a short video, apply
an audio track, add effects
and then share on social
media. The app also dis-
plays a Twitter -like feed of
videos from a user's particu-
lar social network and other
Viddy users. To date, Viddy
has raised $5.8 million in
funding from venture capi-
tal firms and, according to
media reports, such artists
asJay-Z and Shakira.

JAY -Z LAUNCHES
FACEBOOK GAME
Jay -Z's new "Empire" Face -
book game allows players to
follow in his footsteps "from
hustler to entrepreneur to
business mogul." Players
begin in Brooklyn's Marcy
Housing-where the rap-

RINGTONES-

per grew up-and can have
a rap battle on a basketball
court, put out a mixtape at
a record store and perform
on the street. Players ac-
cumulate experience, fame
and credibility while com-
pleting tasks. The game was
developed by Happy Giant, a
division of gaming company
Planet Cazmo.

!TUNES SALES JUMP
TO $1.9 BILLION
Sales at Apple's iTunes
store rose to $1.9 billion in
the company's fiscal quar-
ter ended March 26 from
$1.4 billion in the prior -year
quarter. Apple attributed
the growth to the iTunes
App Store, increased own-
ership of Apple devices
and a rise in digital content
available for sale or rent at
!Tunes. Apple sold 11.8 mil-
lion iPads during the quar-
ter, boosted by the launch
of the new iPad in March.
!Pod sales dropped 15%,
however, accounting for just
3% of revenue in the recent
quarter and down from 4%
a year ago.
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Kip Moore scores his first top 10
ringtone with the chart's greatest gainer,

"Somethin"sout a Truck" (16-10, up 2798).
Moore's breakthrough hit spent five weeks
at No. 1 on Heatseekers Songs last month.

THE MOTTO
DRAKE FEATURING LIL WAYNE

YOUNG, WILD & FREE
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CALL ME MAYBE
CARLY RAE JEPSEN

DIRT ROADANTHEM
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WILD ONES
FLO RIDA FEATURING SIA

I DON'T WANT THIS NIGHT TO END
LUKE BRYAN
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Doubling Down
Coachella's back-to-back weekend experiment succeeds,
with plans to repeat it next year

ANTIGOLD works
the crowd during the
Coachella festival on
April 15.

When Coachella concert promoter
Goldenvoice responded to the huge
demand for tickets by staging two

identical shows on consecutive weekends, the
touring industry reaction was varied and even
skeptical in some cases.

Well, now that the grand experiment is over
and the first "double play" Coachella Valley Music
and Arts Festival made the record books, it's clear
that Goldenvoice pulled it off successfully. And,
Goldenvoice president Paul Tollett says, this
won't be the last time.

"I liked it, and the second weekend was fun,"
Tollett says. When the final numbers come in,
Coachella's six -date gross will total "north of $50
million," he says, making the festival the second -
highest boxscore reported to Bill-
board afterTake That's eight -night
Wembley Stadium stand in Lon-
don in 2011, which grossed $61.7
million. As a result of Coachella's
double weekend, the Indio, Calif,
festival zoomed past eight -year re-
cord -holder Bruce Springsteen,
whose 10 sold -out dates at New
Jersey's Giants Stadium in 2003

to do Coachella twice again."
One major concern about the double weekend

was how the bands might effectively make use
of the days between the two Coachella perfor-
mances. David 'Roche" Viecelli, president of
the booking agency Billions Corp., recently told
Billboard.biz that some shows booked around
the Coachella dates "underperformed."

Goldenvoice took the initiative to help many
bands find dates, and Tollett says, "The shows
we promoted all sold out. I don't think you go too
big around the big festivals. You keep it small."
That said, Tollett believes Goldenvoice will do
even better in this regard during 2013. "I have a
plan for how to keep the bands busy next year in
between the two weekends. Going in [this year],

neither we nor the agents knew
exactly how it would work. Now
that we have some data [we'll] be
able to fine-tune things and help
the bands a lot."

Viecelli also told Billboard.biz
that Coachella "doing the same
thing twice [was] just weird." Re-
sponding to Viecelli's comments,
Tollett says, "Everyone's got their

1 On The
Road

RAY

I
scored $38.6 million.

With approximately 80,000 tickets sold each
day, the aggregate Coachella attendance totaled a
staggering 480,000. Tollett is looking at another
huge 2012 hit with the sixth annual Stagecoach
Festival, aimed at country music fans and held
over three days on the weekend immediately fol-
lowing Coachella at the Empire Polo Grounds in
Indio. The combined gross for all three Golden -
voice weekends is expected to come in between
$57 million and $63 million.

Tollett credits his employees, particularly
right-hand men Bill Fold and Skip Paige (the
company doesn't use executive titles), for the suc-
cessful run. "I'm loving the Coachella team,"
Tollett says, noting that everything ran smoothly
because of the company's strong emphasis on
long-term preparation. We start working on next
year's event immediately after the current shows
end," he says adding that "everything lined up
this year."

So will Goldenvoice mount a double -weekend
Coachella again? "I'd like to," Tollett says. "I've
got to hold a pow -wow with Skip and Bill ... As
soon as Stagecoach is over, we'll look at all three
events and discuss. But, yes, I suspect we'll want

opinion, and I appreciate the feed-
back. I know the people who came to the show
had a really great time."

Viecelli estimated that Coachella paid the
bands "150%-180%" of what one weekend would
be, while the festival made far more than double
what it would by staging one event, perhaps four
times as much.

"Those numbers seem a little inaccurate," Tol-
lett says. "I'm not sure about the math. I don't
even know what it meant, to be honest with you.
The shows aren't even over, so we're not sure how
it all played out yet."

Regarding talent buying in general, Tollett
says, "Coachella is booked more than six to eight
months in advance, which can be risky for me,
so I need to try and guess correctly." He calls it
"the nature of talent gambling" and admits that
he's not right all the time.

"The price of an act is all in the eye of the be-
holder," he says. "I see the market value in South-
ern California because we are so entrenched [but]
I rarely have been accused of underpaying." 

For 24/7 touring news and analysis,
kblZ see billboard.biz/touring.
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$54.95/84710

$482,617
$250/$50

$457,208
$42.50/$34.75

$456,887
(8439949 Australian)
$7467

$454,486
(340.750)
$38.68

$454,070
(6288192)
$77.20/$70.90

$451,208
($451.461 Canadian)
$123.09/$66.62

$449,774
(5.847.008 pesos)
$52.31

$446,534
$148 50/$28 SO

$446,278
(331,887)
$92 75/565 89

$445,150
(6284.074)
$60 33/$28 99

$440,649
(6278,490)
$47 0523 73

$434,454
$42 50/$34.70

1:11 $433,328

1:11 $427,210
(6279280)
$45 079523 54

11 $423,541
($411,540 Australian)
$86 76

El $420,350
$67/$47/$37/
$27

RADIOHEAD, CARIBOU, OTHER LIVES
Foro Sol, Mexico City, Apri117-18 87,986109,234

two shows
OCESA-CIE

BRUCE SPRINGSTEEN & THE E STREET BAND

os:!1!7PA re"a'Loskn.27r,2V17 two sellouts Goldenvoice/AEG Live

BRUCE SPRINGSTEEN & THE E STREET BAND

IMP Goldenvoice/AEG Live

COLDPLAY, METRONOMY, THE PIERCES

7i,eplr;17'"e, Edmonton, Alberta'
14,306
6,238

Live Nation

COLDPLAY, METRONOMY, THE PIERCES
Rose 2:rden, Portland, Ore.,
April 5P.7 Live Nation

NICKELBACK, BUSH, SEETHER, MY DARKEST DAYS

Bell Centre, Montreal, April 21 13.IM

RAMMSTEIN, DEATHSTARS
02, Dublin, Feb. 27

BRYAN ADAMS
Bell Centre, Montreal, April17

.11

PULP
Palacio de los Deportes, Mexico
City, April 23

17,269

Evenko, Live Nation

MCD

Evenko, Live Nation

OCESA-CIE

LADY ANTEBELLUM, DARIUS RUCKER, THOMPSON SQUARE
1,21,1, .5ace, Edmonton, Alberta, MI! Live Nation

MICHAEL JACKSON THE IMMORTAL WORLD TOUR BY CIRQUE DU SOLEIL
Colonial life Arena, Columbia, 7,97915.500

Cirque du SoleilS.C., April 27-28 two shows

DRAKE, KENDRICK LAMAR, A$AP ROCKY
02, Dublin, March 24 11,433

sellout
MCD

NOEL GALLAGHER'S HIGH FLYING BIRDS
02, Dublin, Feb.17 5V1 MCD

FLORENCE & THE MACHINE, SPECTOR, THE HORRORS
02, Dublin, March 2 5t81
BRYAN ADAMS

%Melt Peps' Quebec
City, 50,022

Rout

BLUE MAN GROUP
Morris Performing Arts
South Bend, Ind., April

Center, UAW"
ALAN JACKSON, RYAN LAIRD
John Labatt Centre, London,
Ontario April 20

7,037
7.983

JOHNNY REID
10,058

MCD

Evenko, Live Nation

Broadway Theatre League

Live Nation

Live Nation

NOEL GALLAGHER'S HIGH FLYING BIRDS
Odyssey Arena, Belfast, Northern
Ireland, Feb. 16

9,71 0 MCD

MICHAEL JACKSON THE IMMORTAL WORLD TOUR BY CIRQUE DU SOLEIL

ProZI4o.:*dAa;iMte""ivers'y 141:7,1
Cirque du Soleil

ERIC CHURCH, BLACKBERRY SMOKE, BRANTLEY GILBERT

1.30 Frank Productions, N52

ONE DIRECTION, JOHNNY RUFFO, JUSTICE CREW
Hordern Pavilion, Sydney, April 13 6,760

two sellouts Nine Live

BACK TO THE 90'S
Antwerp,

12'0050March31 0
Star Events

THE STARS FROM THE COMMITMENTS, RAINY BOY SLEEP
02 Arena, London, March 17 RIV 3A Entertainment

KELLY CLARKSON, MATT NATHANSON
The Colosseum at Caesars,
Windsor, Ontario, March 8

4,533
4,934

LAURA PAUSINI
Auditorio Nacional, Mexico City,
Feb.12

8,598
9.520

VAN HALEN, KOOL & THE GANG
Veterans Memorial

nsoviid RV,
HANSI HINTERSEER
=o2trena, Antwerp, Belgian, 5,183

Rout

ELVIS PRESLEY IN CONCERT
02 Arena, London, March 16 7,673

7,801

OLLY MURS
Echo Arena, Liverpool, England,
Feb.19

9,442
sellout

C3 Presents, Caesars World Entertainment

OCESA-CIE

Live Nation

Benelive

3A Entertainment, Jef Hanlon Productions

3A Entertainment, Live Nation

ERIC CHURCH, BRANTLEY GILBERT, BLACKBERRY SMOKE
Nationwide Arena, Columbus,
Ohio April 26

12,393
sellout

Frank Productions, N52

WE'RE ALL FOR THE HALL: KEITH URBAN, VINCE GILL & OTHERS
Bridgestone Arena, Nashville,

13,744

OLLY MURS
Metro Radio Arena, Newcastle,
England, Feb. 24

9,276
Rout

THE POGUES, BARONS OF TANG
Hordern Pavilion, Sydney, April 11 5,346

Rout

The Messina Group/AEG Live

3A Entertainment, Live Nation

Destroy All Lines, Blue Murder Touring

LADY ANTEBELLUM, DARIUS RUCKER, THOMPSON SQUARE
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LOOKING FOR THE

Pmiltiiilmitt
Putting together what may
be the album of his career,
Usher had epiphanies at

Coachella and on Ibiza that
inspired him to reach out to

new listeners without leaving
his core audience behind

STORY BY RAY ROGERS
PHOTOGRAPH BY BEN WATTS

itALE SALAD. STEAMED SPINACH. Lean protein-or-
ganic, no hormones or antibiotics. No sugar. No carbs. It may

sound like the latest celebrity torture diet, but Usher's catering re-
quests for his Billboard cover shoot come not from vanity but neces-

sity: He must trim down from an already chiseled 176 pounds to
the welterweight of 161 pounds in preparation for the role of Sugar

Ray Leonard in the Roberto Duran biopic Hands of Stone, with
Gael Garcia Bernal and Robert De Niro. This also helps explain his

spontaneous hooks and jabs on set today in front of the camera.
The boxing training has clearly seeped into his consciousness. In talking

about his seventh album, Looking 4 Myself (due June 12)-a fusion of electro-
soul, old -school R&B and modern club anthems both Usher and his label,

RCA, feel will expand his music and his audience-the pugilist metaphors
come easy: "It's all about striving for greatness and offering the best I have.

It's no different than a boxer: Standing in front of the person trying to tear his
head off, he has to give his all to make it out of that ring."

Here's another then: Consider Usher in fighting shape to defend the belt he
reclaimed during the last two years. Looking 4 Myselfsounds like it may be the
album of his career, and it follows his expansion into the international dance

GROOMING BY CURTIS SMITH', STYLING BY DAVID M. ROVER FOR MARGARET MALDONADO AGENCY
JACKET BY BURBERRY, SHIRT BY DIOR HOMME, JEANS BY BALMAIN, JEWELRY FROM USHER'S PERSONAL COLLECTION.
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circuit, lending his soulful voice to David Guetta's club smash
"Without You," and exploring dance textures on 2010's Ray-
mond V Raymond and its deluxe edition, Versus, which included
"DJ Got Us Fallin' in Love." "Without You" and "DJ Got Us Fal-
lin' in Love" have sold 6 3 million copies combined, according
to Nielsen SoundScan, and both reached No. 4 on the Billboard
Hot 100. Raymond V Raymond (1.3 million sold) and Versus
(302,000) topped out at Nos. 1 and 4 on the Billboard 200.

Those hits, plus the chart -topping single "OMG" (4.5 mil-
lion copies), all served to reconfirm his status as a global pop
force, which came as a relief to his label after sales of 2008's
Here I Stand underwhelmed (1.3 million copies) following the
massive Confessions in 2004, moving nearly 10 million copies,
according to SoundScan.

The ensuing sold -out tours and appearances to promote the
Guetta single took the Atlanta crooner to unexpected locales
across the globe, from all-night clubbing on Ibiza to fist -pump-
ing to DJ Afrojack at Coachella in 2011. "Electronic music has
given me a new story," Usher says, "a new opportunity to build
something I think a mass audience will understand."

A lot of careful thinking has gone into just how to tell-and
sell-that story. The opening gambit came on Valentine's Day,
with a deceptively sexy gift to fans in the form of "Climax"-
deceptive in that despite its slinky sound, it's not filled with
the double-entendres one might expect of the veteran seducer,
but rather explores a relationship's apex and torturous de-
mise. The divorced father of two-who split from now ex-wife
Tameka Foster in 2009-launched the single through an ex-
change on Twitter with the song's co -producer, the in -demand,
experimental hitmaker Diplo.

"That was certainly an innovative move," RCA Music Group
president/COO Tom Corson says. However, the real daring
came not merely in the delivery, but in the actual execution of
the song. "The easiest thing to do when you have success is to
keep doing that until it's broken," Corson says. "But instead,
Usher took things to the next level [musically] ... and with 'Cli-
max,' what's come of it is a massive urban and rhythm record,
which is now going pop. That's ballsy, and impressive. The fact
that he wanted to come with that first-which we backed him
100% on-shows a real artist's game -changing philosophy. It's
challenging [for the label] in a way, because we have to get it on
pop radio, but at the same time, it is a big opportunity to move
the market in a cultural way." "Climax" is No. 18 on the Hot
100, and No. 1 for a third week on Hot R&B/Hip-Hop Songs.

MY WAY
Usher's career path hasn't always been the
smoothest, but it's always trended one way-up.
A look back. By Jeff Benjamin

1991

Appears on "Star
Search" at 13 and
sings Boyz ll Men's
"End of the Road."
The performance gets
him a meeting with
Antonio "LA." Reid.
He signs him to La -
Face Records, which
releases his music
until 2010.

Sept. 17,1994
His self -titled debut album
bows at No.187 on the
Billboard 200 and at No. 25
(its peak) on Top R&B/Hip-
Hop Albums. The project
peaks at No.167 on Oct. 29,
1994, on Billboard 200.

Oct. 4,1997
Sophomore album My
Way debuts at No.15 on
Billboard 200. The set,
which contains his first
Hot 100 No.1, "Nice &
Slow," later peaks at
No. 4 on Jan. 24,1998,
and spends three
consecutive weeks
atop Hot R&B/Hip-Hop
Albums. (The album
has since been certified
six -times platinum.)

IIThird album 8701 debuts at
No. 4 on the Billboard 200,
goes quadruple -platinum
and delivers two Hot 100 No.

IIThird

Remind Me" and "U Got
t Bad."

Aug. 25, 200

"Because Usher's had such huge hits with the Guetta re-
cord and 'OMG,' people forget how much depth he has," says
Diplo, who counts his sessions for Looking 4 Myself as the most
adventurous of a superstar clientele that's included Beyonce,
M.I.A. and No Doubt. "He's so open-minded. He wasn't chas-
ing a sound or jumping on trends. He just wanted to make
something that felt fresh," Diplo says. "He gave us messages
like, 'We're going to bring the strip club to the stadium.' His
references were crazy; he was bringing up Monsters of Folk,
Little Dragon and all kinds of things. He makes big, giant pop
records but he is also a huge fan of everything."

When RCA Music Group CEO Peter Edge heard "Climax,"
his mind went straight to another R&B great: Marvin Gaye.
"When Marvin Gaye did 'Sexual Healing' in the '80s, he came
with a combination of the latest drum machine, but the most
soulful vocal. And 'Climax' is that kind of record. He's man-
aged to mesh the styles of R&B and electronic dance music-
and he's done so with a vocal that is arguably his best ever."

Far beyond "Climax," the album is rife with potential sin-
gles-ones that will reach specific markets, but also cross
over, Edge hopes. "We're putting out 'Scream' [produced by
Max Martin, who also helmed "DJ Got Us Fallin' in Love"] to
the pop format worldwide, and at the same time we're putting
out 'Lemme See' with Rick Ross, to the album format-that
will cover his two key bases right there. By the time the album
is available, Usher's collective audience will have had a chance
to really sample a number of songs from the album, which
will show the breadth of what he's presenting." If all goes as
planned, the end result will be an Usher album "that appeals

Feb. 27, 2002
Earns first Grammy
Award for best male
R&B vocal perfor-
mance for "U Remind
Me." He would win
the same award the
following year for "U
Don't Have to Call."

Feb. 13, 2005
Usher collects three
Grammys: best R&B
performance by a
duo or group with
vocals for "My Boo,"
best contemporary
R&B album for
Confessions and best
rap/sung collabora-
tion for "Yeah!"

April 10, 2004
Fourth album Confessions
debuts atop the Billboard
200 and spends nine
straight weeks at No.1. The
set features consecutive Hot
100 chart -toppers "Yeah!"
(featuring Lil Jon and
Ludacris), "Burn" and
"Confessions Part II." Bonus
track "My Boo" (featuring
Alicia Keys) also tops the
chart. On Nov. 7, 2008, it
reaches 10 -times platinum
and becomes the decade's
highest -certified album
by a male solo artist.

to his earliest fans, and people who may have never listened to
or owned an Usher album before," Edge adds.

The list of producers and co -writers alone-including new
recruits like Diplo, Empire of the Sun's Luke Steele (who is fea-
tured on the immensely catchy title track) and Swedish House
Mafia (which turns in an electrifying club banger called
"Numb"), and prior collaborators like Pharrell Williams and
Rico Love-gives a hint of the album's many textures.

As for where Usher fits into the newly reconfigured RCA
label (see story, page 16), "he is right on the top of the tree,"
Edge says. "He's one of our premiere artists ... With the Ray-
mond album he came back and had big hits and re-established
himself. With this one, he's bringing hits-and he's bringing
concept and cool factor. He's taken it to a whole different level,
and it should be an even more impactful project."

He also has new management behind him. Grace Miguel of
Coup D'Etat/URIV Group now heads up his management, tak-
ing over from AEG Live CEO Randy Phillips, who briefly man-
aged Usher after the star relieved his mother, Jonnetta Patton, of
managerial duties a second time in late 2008. "I see this record
continuing the artistic journey Usher began the first time he
was recognized for fusing sounds with Lil Jon to create 'Yeah!"
Miguel says. "Usher revels in the challenge of expansion and is
courageous enough to take risks to grow as a performer."

"In life we have to grow," Usher says of his management
changes, "and one thing that's been beautiful is that I've been
able to grow along with my mother and people of my past.
They're proud of me as I move forward, and are able to ac-
knowledge the work I've been doing and say, 'I like what you're

May 2007
Cuts ties with long-
time manager-his
mother, Jonnetta
Patton. Later, briefly
managed by Benny
Medina during the
launch of fifth album
Here I Stand.

3
Aug. 6, 2008
Reinstates his fg
mother as manager.

2007  June 14, 2008
Creates record label
Raymond -Braun Media
Group (RBMG), in
partnership with
Scooter Braun's
Schoolboy Records.
In 2009, RBMG
introduced its marquee
signing, Justin Bieber.

Here Stand debuts at
No.1 on the Billboard
200. Set contains the
Hot100 chart -topper
"Love in This Club,"
which spends three
weeks at the top
and eventually
becomes his first
platinum -selling
single since "Yeah!"
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doing, and I like that you've been able to pick it up and con-
tinue to move on.-

Miguel also happens to be romantically linked with
Usher-which only strengthens the extended family vibe of
his overall team, she says. "Usher's core team is run like a
family who inspire each other to reach our full potential and
have each other's backs, while we create the foundation for
his monumental success," Miguel says. Among his longtime
business and creative team members are RCA president of
urban music/Bystorm Entertainment CEO Mark Pitts, who
has worked with Usher for 20 years and serves as his A&R
rep, and musical director Johnny "Natural" Najera, who has
been with Usher for 12 years. "That personal connection,"
Miguel adds, "allows us all to really go the extra mile to help
him achieve his goals."

His goals for this album are certainly big-extending his
global reach in the pop and dance realms far and wide, while
taking his core R&B fans along for the ride.

"Usher is using the term 'art and motion' to describe the
aesthetic of this project," RCA's Corson says. "He was just at
Coachella performing with David Guetta; he did the track
'Promise' with Romeo Santos for the Latin market-he's
touching a lot of different communities and he's doing it in a
way, from a marketing side, that may be unprecedented."

To that end, he premiered the album with an integrated
performance with the Argentine dance troupe Fuerza Bruta
in New York on April 27. In the show, "Fuerza Bruta: Look
Up," Usher got down and dirty with the audience, flew
through the air, soared above the revelers below and busted

J

Early 2010
Hires AEG Live
president/CEO
Randy Phillips to be
his fourth manager
in four years.

Nov. 4, 2009
Legally ends two-
year marriage to
Tameka Foster Ray-
mond, mother of
his sons Usher Ray-
mond V and Naviyd
Ely Raymond.

ffSixth album Raymond
V Raymond debuts
atop the Billboard 200.
Third single "OMG"
(featuring William) is
another Hot100 No.1
and helps propel the
project to platinum,
giving him six such
certified albums. The
Versus EP is released
in September to
accompany the album.

April 20, 2011
Leaves Creative Artists
Agency and signs to
William Morris En-
deavor to manage him
in all areas.

April 17, 2010

through a series of walls that came crashing into him. He
couldn't have picked a better showcase-or metaphor-than
the multicultural show. Merging art, performance and music,
while breaking down barriers and bringing all kinds of music
lovers together on the dancefloor for an emotionally rich expe-
rience, it was a striking show of strength, ingenuity and dar-
ing for one of the world's biggest pop stars.

Regardless of those remaining 15 pounds to shed on his
extreme no-carb diet, he's clearly already fighting fit when
it comes to the mission of his music-and he looks ready to
reign across many platforms. Billboard spoke to him at length
about his game plan.

You took a very modern approach to single pro-
motion when you put "Climax" out on Twitter.
What led to that decision?
D There is a new standard, a new direction, a new feeling
around my entire project. So I wanted the launch to be in sync
with that and not kind of go with the conventional, "OK, here's
a single. Let's go do the radio drops and so on and so forth." I re-
ally wanted to offer the greatest courtesy to my fans first-they
are ultimately who brought me to this point, and I want to make
sure they understand my journey. Twitter is kind of like my out-
board communication, one of the places I've chosen to speak
directly to my fans.

It's a smart new way to launch a single and set up
an album. Was it your idea? How much thought
went into it?

It is a new philosophy. I can't say desperate times, but new
times call for new measures. Records are not promoted the way
that they were before, and you've got to find a way to speak to
the fans. They are the ones who have to buy the albums. They
are the ones who have to support what your mission and what
your conversation will be for the next album. An album cycle is
not just about one single; it's about an entire process. It's about
people remembering and staying engaged.

Why did you turn to Diplo for this kind of song? It
has a very different feel for what one might expect
from the two of you.
11 The cool thing about Diplo and the thing that made me want
to work with him is that you can't put him in a specific category
Or a box. He does everything. That represents what this album
is. This album doesn't fit into a specific box. It is an all -world
experience that gives you a multitude of genres, a multitude of
experiences: electric soul, revolutionary pop, classic, new tradi-
tion, dance, tech. And it brings me to more of a relevant place.

With "Climax," I liked how abstract the combination was of
the two of us. It was not what you would have expected from
us-this Euro ballad -meets -tech experience, and then the ul-
timate soulful experience through the falsetto that I use. I felt
that my older audience would like it, and my new audience
would be receptive to it, given the fact that they may not know
me as a singer like that. Because they've now gotten accus-
tomed to me singing dance music and having more upbeat,
across-the-board, international pop smashes.

It really does bridge those worlds.
)1 When you think about what a record needs to survive, you got
to have layers. You can't just come with one beat, one tempo and
that's it. You really have to show people that yes, you can go to
the party, but there is some depth here, a deep side or a darker
side that I really want to offer. I use my music as my creative
diary, my creative journal.

What is it about electronic dance music and club
culture that you find creatively enlivening?
i Club culture is where the world is now. It's something

about the escape, the ability to get away and just have an expe-
rience. People really want to escape their own lives, to live in
this fun, fantasy place. They want to have an experience that
feels like Ibiza.

Can you recall when your interest in the scene
started to take root? Was there an "A -ha!" moment?
)) Yeah, there was. It was two places. I went to Coachella last
year, and it was like an overload of music-music education.
There were artists that I liked, and I didn't understand the full
capacity of who they were and what their audience was. That

ALBUM TITLE Looking 4 Myself

LABEL RCA

RELEASE DATE June 12

MANAGEMENT Grace Miguel,
Coup D'Etat/URIV Group

PRODUCERS Diplo, Max Martin, Jim Jonsin,
Rico Love, Danja, Pharrell Williams,

Salaam Remi, Swedish House Mafia

Afill Mark Pitts, RCA Records

STUDIOS Silent Sound, Doppler (Atlanta);
Jungle City, Electric Lady Studios (New York);

Conway Studios (Los Angeles); Glenwood
Place (Burbank, Calif.); Circle House (Miami);

Parkland Playhouse (Parkland, Fla.)

PUBLISHING UR-IV Music/EMI
April Music (ASCAP)

TOURING Live Nation Global Touring

BOOKING AGENTS John Marx and Tony Goldring,
William Morris Endeavor

UPCOMING TU "Saturday Night Live" (May 12), "Today"

Toyota Summer Concert Series (May 18), Billboard Music
Awards (May 20), "CBS Sunday Morning" (TBA)

PUBLICITY Sarah Weinstein Dennison, RCA Records

ATTORNEYS Kenny Meiselas, Grubman Indursky Shire &
Meiselas; Virgil Roberts, Bobbitt & Roberts

SITES UsherWorld.com, Facebook.com/usher

TWEETS ©UsherRaymondlV

mosh of all these different artists-Mumford & Sons, Luke
Steele, Damian Marley and Nas, Erylcah Badu, Kanye West
was there. Odd Future, Robyn, Skrillex, Afrojack. All these
people-it was the greatest thing that I could have ever experi-
enced. The other one was Ibiza. I went to Ibiza because I had a
party and a performance at the Ushuaia Hotel. But there were
just a lot of impromptu moments too. Ibiza never stops.

Were you out until 6 In the morning dancing?
)) Hell yeah! Let me tell you the craziest shit about Ibiza-
just that energy. You wake up in the morning [imitates club
beat[-electro music; you go to breakfast-electro music; you
go to the club, electro music. You come back to the hotel to get
a massage-electro music. It's crazy. And it goes like this every
night. It's the closest thing to what I think New York used to be
and what I felt Atlanta had at one point, when we were able to be
in the dubs till 5, 6 o'clock in the morning.

That audience-they are the new revolution, they are the
new relevant. And it made me want to speak to them, but also
take an audience that I know would love this experience and
find a way to reduce or adjust it-the treble and the bass-
enough where they'd understand it. And that gave me a new
mission. I felt invigorated. I felt like, "Yo, this is the great-
est thing that could ever happen to me at this age and at this
place." I felt renewed.

What you're doing now really does feel authentic.
It doesn't feel like you're cashing in on a new trend.
)) I'm happy that you recognize it that way, because I spent more
than enough time doing research in dubs and at festivals and I
really became it. It is the very thing that made me like music in
the first place. I didn't understand it; I just knew what I felt. As a
kid, shit, I didn't know what was so genius and great about Mar-
vin Gaye's voice, or Stevie Wonder or Parliament, or Earth, Wind
& Fire. But it was something that they had-a feeling that they
possessed for whatever was going on their life, or whatever was
going on in music-that made me say, "Damn, I really want to do
that." Electronic music has given me a new story, a new opportu-
nity to build something a mass audience will understand.

This is a pivotal moment for me. I think that there's some
therapy in it. Every album should be about an evolution or
about a new arrival or a new place. But to be able to have this
gear, to be able to have this ability to articulate myself this way
and be open, I feel like I'm new.  . 

MAY 12, 2012 www.billboard.biz I 15



USHER and manager GRACE MIGUEL
(second from left) with RCA's TOM
CORSON, MARK PITTS, PETER EDGE
and LISA CAMBRIDGE -MITCHELL
(from left) at Usher's listening party
for Looking 4 Myself on April 27.

II1SIDE THE Mil RCA -

Il1f//OdsfOfHifi
Tom Corson and Peter
Edge take the reins of
Sony's restructured pop
powerhouse

BY JASON LIPSHUTZ

UDGE US OVER A FEW YEARS-WE
shouldn't microwave this," RCA Music Group
president/COO Tom Corson says.

It's early spring, and Corson is sitting on a couch
in a lush office at Sony's Madison Avenue tower.
Peter Edge, RCA Music Group's CEO, sits in a chair
to Corson's left, and the two executives finish each
other's thoughts and defer amiably when discuss-
ing their new roles as the faces of RCA.

It's been nearly nine months since Sony Music
Entertainment CEO Doug Morris named Edge and Corson to
their respective positions in an announcement that shook up the
power structure of RCA and nearly seven months since it was an-
nounced that longtime RCA Music Group labels Jive, J and Arista
Records would be shuttered and folded into a newly formed RCA.

The disappearance of the iconic labels was the latest in a string
of top -line changes at Sony: RCA/Jive Label Group chairman
Barry Weiss left the company for Universal Music Group in De-
cember 2010, Morris jumped to Sony from UMG in July 2011
and Antonio "L.A." Reid was brought in as chairman/CEO of

the retooled Epic Records in the same month. Under Morris'
supervision, RCA was transformed into a more visible music
brand at Sony along with Columbia and Epic Records, and Edge
and Corson were put at the helm of an impressive roster packed
with such proven pop acts as Britney Spears, R. Kelly, Alicia
Keys, Justin Timberlake and P!nk, in addition to longtime RCA
powerhouses KeTha, Foo Fighters and Pitbull.

One of the label's first projects post -restructuring, Kelly Clark -
son's Stronger, soared when it was released in October, debuting
at No. 2 on the Billboard 200 and spawning the Billboard Hot 100
chart -topper "Stronger (What Doesn't Kill You)." The album has
sold 766,000, according to Nielsen SoundScan. In April came the
release of New Life, the seventh album from R&B veteran Monica,
which became her fifth straight top 10 release when it entered the
Billboard 200 at No. 4 with 69,000 copies sold. (It has now moved
93,000.) On the singles side, Usher's slow jam "Climax" topped the
Hot R&B/Hip-Hop Songs chart in its ninth week in April and has
sold 441,000 downloads. Meanwhile, Chris Brown's dance single
"Turn Up the Music" debuted in the top 10 ofthe Hot 100 in Febru-
ary after the R&B star performed the song at the Grammy Awards.

In 2011, the RCA Music Group family commanded 12.2%
market share for digital track sales. So far in 2012, RCA's year-
to-date market share for track sales is 6.9%, second at Sony to
Columbia at 8.6%. But the new RCA's year will be defined by
the performance of its two flagship summer releases: new full -
lengths from Usher and Brown, out in June and July, respectively.

Edge and Corson have already put in long hours reshuffling
the label's staff, signing coveted new talent and ensuring their
superstars are properly supported. But Edge, who spent four years
as RCA's president of A&R before becoming its leader, says that
the label's rebranding has barely begun. "It just takes time to put
the staff together, secondly figure out what you're all about and

then sign some artists and get some releases," he says. "This is
a year or two [process]."

Established in 1929, RCA Records is now the second -oldest
U.S. label behind Columbia (founded in 1888). And while
downsizing certainly played a role in the recent restructur-
ing-"dozens" of jobs were lost in the shuffle, according

to Corson-Edge says the move was also made to rebrand Sony
Music Group into a less complicated, three -pronged enterprise.
"[Morris] wanted to have three major labels under the Sony Music
Group-RCA, Columbia and Epic," he says, "and that all the ex-
isting labels in the RCA Music Group should coalesce now under
the most established name, which is RCA."

Even as the discontinued labels had arguably become just as
iconic during the past two decades-Jive in particular had be-
come synonymous with pop superstars like Spears, Brown and
'N Sync-Edge says that RCA remained because it was "the most
classic, well-known brand ... and also, maybe more importantly,
was not affiliated to any recent head," as Jive had been with former
CEO Weiss and Arista and J with founder Clive Davis.

Instead, Edge, 50, who previously held posts at Warner Bros. and
Chrysalis Records and signed artists like Alicia Keys and Jamie
Foxx at the beginning of J Records in 2000, now focuses on RCA's
projects from an A&R perspective. Corson, 51, has also been at Sony
since J Records' inception and previously served as RCA Music
Group's executive VP/GM; now, he heads marketing, digital, sales
and publicity (among other departments) for RCA. The executives
complement each other, with Edge as the music mind and Corson
the rock -solid business strategist, and their placement helped ease
concerns when the label's reorganization was announced in October.

"Peter and Tom are smart guys," one former Sony staffer says,
"and they have been handed a tremendous roster between what
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RCA had and what they are inheriting from Jive. They have a
solid management team."

With Edge and Corson in place, the rest of the RCA team soon
followed: Bystorm Entertainment CEO Mark Pitts added presi-
dent of urban music to his résumé, while Joe Riccitelli and John
Fleckenstein took on the pop/rock promotion team and RCA's
international division, respectively.

"It was really like the merging of the Boston Red Sox and New
York Yankees, in the sense that we had two great teams ... but we
were given the task to simplify things," Corson says. He credits
the success of Clarkson's "Stronger (What Doesn't Kill You)" to
its use in a November TV spot for Toyota, as well as an inventive,
flash -mob -driven music video that has 29 million views on You -
Tube and was partially conceptualized by longtime RCA senior
VP of video production Samantha Lecca.

Transitioning Jive, Arista and J artists onto RCA Records also
resulted in some artist departures-most notably "American Idol"
alums Lee DeWyze and Crystal Bowersox-but for those that re-
mained, the change appears to have been simple and well -received.
According to Eli Davis, manager of former Jive artist Anthony Ham-
ilton (whose RCA debut, Back to Love, has sold 227,000 copies since
its mid -December release, down from the 587,000 sold by his pre-
vious album, 2008's The Point of It AU, according to SoundScan),
"The biggest change [from Jive] would be some of the staff-some
people came over from Jive who we are familiar with, and there
are some people who we're dealing with for the very first time. But
Tom Corson is very hands-on, very accessible. I can email him, he
gets right back to me; I can call him, he gets right back."

pop and R&B have long been RCA's bread and
butter, and two of the label's biggest upcoming releases-
Usher's Looking 4 Myself (June 12) and Brown's Fortune
(out July 3)-fit into both categories. Although Corson

stresses that the male singers' demographics and career arcs are
different, both much -anticipated LPs have featured multipronged
rollouts, including R&B/hip-hop radio (Brown's "Strip," Usher's
"Climax") and top 40 (Brown's "Turn Up the Music," Usher's
Max Martin -produced "Scream").

Tina Davis, Brown's longtime manager, says that RCA's new re-
gime was put in place as the R&B star was working the fmal singles
of his blockbuster fourth album, FAME., which has sold 870,000
copies since its March 2011 release, according to SoundScan. The
difference between the rollout of FAM.E. and its sequel is that
Edge has been fundamental in helping choose what music is put
forth pre -album release, to the point where the CEO is personally
helping Brown find remixes for multiple Fortune records. "Peter
comes from a musical and A&R background, so he has relationships
with all the producers, all the writers," Davis says. "It really helps to
hear his ear on what he thinks of a record that might work globally."

Also arriving this summer on RCA are new discs from Adam
Lambert, who tapped Bruno Mars and Pharrell Williams for the
follow-up to 2009's For Your Entertainment (838,000 copies sold),
and R. Kelly, whose 11th effort will coincide with the June publica-
tion of his memoir. New projects from Ke$ha, P!nk, Keys and Jor-
din Sparks are also in the works, and newcomers like Cady Groves
and Elle Varner have debut albums on the way later this year.

Yet as RCA's brand has gotten a face-lift, its expansion has also
prompted Edge and Corson to beef up the label's presence in other
genres. After releasing new discs from Foo Fighters, the Strokes
and Kings of Leon in the past 18 months, RCA's rock department
under Riccitelli has signed emerging acts like U.K. folk-rock band

EDGE and CORSON, KELLY
CLARKSON and Sony's

ri DOUG MORRIS (from left)
ge, at the Sony Grammy Awards

reception on Feb. 12.

Dry the River and Kentucky alt -rock group Sleeper Agent (the
latter through a deal with Mom + Pop). Walk the Moon, a U.K.
art -pop quartet that has toured with Young the Giant and Kai-
ser Chiefs, will release its self -titled RCA debut on June 19, and
Corson compares its crossover potential to Foster the People.

"We're really trying to change that perception from just being
a pop label," says rock senior VP Bill Burrs, who has been with
RCA for 14 years. "By having bands like Kings of Leon, the Strokes
and Foo Fighters, we do attract [new talent]. Bands want to be
on this label because of what we've been able to do." And with
streaming services like Spotify on the rise, RCA remains bullish
on rock as radio yields diminishing returns. "Pop will factor into
that in a big way, but rock will be a bigger player in the streaming
services than some other genres," Corson says.

Meanwhile, RCA's hip -hop division has made a large invest-
ment in 23 -year -old Harlem rapper A$AP Rocky, whose debut
mixtape, LiveLoveA$AP, was one of the most acclaimed under-
ground releases of 2011. Several labels tried to lock up Rocky's
spacey flow, but he says that he signed to RCA subdivision Polo
Grounds Music in October because the label supported his unique
vision-one where he could man his own imprint, ASAP World-
wide, and let LiveLoveA$AP simmer before unveiling a commer-
cial release later this summer. "When I sat with Peter Edge and
everybody at Sony, it felt like family. It felt like home," Rocky
says. A$AP Worldwide will work as a conduit for Rocky's ASAP
Mob collective of rappers and producers, a brand that's reminis-
cent of Odd Future and which Edge likens to the Wu -Tang Clan.

Polo Grounds president Bryan Leach, another Harlem native

who helped sign Pitbull to RCA in 2009 and slowly turn him into a
global superstar, personally manned the aggressive play for Rocky.
Leach says that the young rapper possesses the same magnetic
qualities as Pitbull, which is why the exec spent three hours late
on a Sunday night last fall convincing Rocky to sign with RCA.
And, according to Leach, more shrewd signings are on the way.

"What's been clear with my conversations with Peter is he's
given me the encouragement to do what I do in the pursuit of
artists and in the way we develop them," Leach says. "That's what
they want their legacy and mark to be on the brand-discovering
and breaking new talent."

Of course, Edge and Corson are mindful of RCA's artists on
the opposite end of the spectrum, the mega -stars who could de-
liver a huge hit just by breaking their silence. Corson says that
D'Angelo is in the studio "putting the finishing touches" on
his first album since 2000's Voodoo. As for Justin Timberlake,
the status of his FutureSex/LoveSounds follow-up is indefinitely
MIA. "He's got his hands full [with other projects] and we're
hopeful that Justin will bless us with some new music in the
near future," Corson says.

Fortunately for Edge and Corson, RCA Records is so heavy on
household names that the absence of a Timberlake can almost
be seen as an unfortunate afterthought. The risk involved with
RCA's rebranding was a cluttered roster and disappearance of
reliable brands like Jive and Arista. The reward, however, was a
conglomerated muscle, and a unique path ahead for Sony Music
Group. As Edge puts it, "You don't look back when you're creat-
ing something new and exciting."

THE POWER PLAYER
A LOOK AT THE EHECUTIUES SHAPING THE NEW RCA RECORDS

PETER EDGE

CEO
After making his
name in A&R at

Chrysalis Records
and Warner Bros.,
Edge jumped to

J Records, signed artists like Alicia
Keys and Jamie Foxx, and later spent
four years as president of A&R at
RCA Music Group (RMG).

TOM COBH
President/COO
A veteran of I.R.S.
Records, Capitol
and Columbia,
Corson has been
with Sony since J

was created in 2000 and has been
instrumental in the careers of Ke$ha,
Foo Fighters, Kelly Clarkson and Pit -
bull. After serving as RMG executive
VP/GM, Corson now leads RCA Re-

cords' promotion, marketing, public-
ity, digital, sales, international, video
and operations.

MOH PITTS
President of
urban music
Pitts previously
served as senior
VP of A&R for
Arista after co-

founding Bad Boy Records, as well
as managing the Notorious B.I.G.
In the1990s. He now heads RCA's

urban music department and is CEO
of Bystorm Entertainment, a media
company that works with artists like
J. Cole and Miguel through a joint
venture with Sony.

10E 111CCITEEll

Executive VP of
promotion
Riccitelli became
head of RCA's

pop/rock promo-
tion team when

Edge and Corson became CEO and

president/COO, respectively, last
August. A former promotions intern -
turned -senior VP of promotion at

PolyGram, Riccitelli landed at Jive in

1999 as senior VP of promotion and

became the executive VP of promo-

tion in 2008 for the Zomba Label
Group, where he worked with acts like
the Backstreet Boys and Chris Brown.

10H11

ELECRERSTE111
Executive VPof
international
The former se-
nior director of
marketing of the

Asia -Pacific region at BMG Enter-
tainment has been an integral part
of Sony's international promotion.
Since being named executive VP
of RCA's international department
in January 2011, Fleckenstein has
headed international artist develop-

ment and rolled out global cam-
paigns for artists like Britney Spears,
Ke$ha and Usher.

HUM BEIM
Senior VPof TV/
film development
Beisler, formerly a
publicist at Buena
Vista Pictures and
entertainment

producer for NBC's "Today," joined J
in 2002 as senior director of public-
ity. He now leads RCA's TV/film de-
velopment department after serving
as VP of special programming/pub-
licity at J/Arista.

[ISO MITCHEL-CAMBRIDGE
Senior VP of marketing
Along with Aaron Borns and Carolyn
Williams, Mitchell -Cambridge leads
RCA Records' marketing department
and works closely with artists like
Chris Brown and Anthony Hamilton.
She has previously worked at Baby-
face/Arista, LaFace, Uptown/MCA
and HBO.

SAMANTHA [ICC°
Senior VP of video production
The Sony veteran (previously at
Electra) was named VP of video
production for RMG in 2005 and con-
tinues to lead the label's music video
output, picking up commissioner
credits on recent clips by Usher, Kelly
Clarkson and Pitbull. -JL
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sales rose 1.4% to 330.6 million units, up from 2010's total of 326.2 million units.
Despite economic factors, more artists and their teams are taking matters into their

own hands. With the rapid-fire delivery he brings to his rap, Pitbull dished out his
thoughts about the often overwhelming music business to a standing room -only audi-
ence, sharing that his path to success has meant exploring new ventures that others
may not see at first. For Pitbull-who has worked with Jennifer Lopez, Marc Anthony,
Ne-Yo and Enrique Iglesias, and has made a name for himself by collaborating on some
of the biggest hits in recent memory-sometimes this has been as basic as adding raps
to a song already playing on the radio.

"The most important thing that any artist can do is real simple," Pitbull said during
an interview with Billboard's Leila Cobo, executive director of content and program.
ming for Latin music and entertainment. "You get that money and reinvest it in your-
self, because no one is going to bring back a return on your money more than yourself,
meaning your career."

Rivera, too, discovered her entrepreneurial side very early in life, selling gum to her
classmates as a child. She's now, of course, promoting herself as not just a singer, but
as a brand through the popular reality program "I Love Jenni" on mun2.

During the "Targeting Music" panel, both music mogul Emilio Estefan Jr. and Tar-
get VP of entertainment John Butcher said that the retailer was going to debut a new
commercial with Rivera, Pitbull and Wisin & Yandel.

Music has been a major component of Target's growth, Butcher noted. Estefan ex-
plained that because labels are no longer providing the big budgets of years past, it's
important to partner with companies like Target and Pepsi to introduce new music. The
music biz veteran, husband of singer/songwriter Gloria Estefan, said that he plans on
taking nearly a dozen artists this year to Target and other brands. It was one of many
signals during the conference that the Latin music industry is continually looking for
new ways to thrive and connect with its audience.

TIME TO TAKE
AT THE BILLBOARD LATIN MUSIC
CONFERENCE, ARTISTS AND EXECS DISCUSS
NEW WAYS TO SURVIVE AND THRIVE

BY JUSTINO AGUILA

NE RECURRING THEME DURING the 23rd annual Billboard Latin
Music Conference: Taking creative chances and control of one's own
path has made all the difference for many in the industry.

Appropriately, this year's conference introduced the slogan, "Your
Music, Your Deal, Your Way," a banner phrase that was echoed dur-

ing insightful Q&As with such artists as hitmaker Don Omar, rapper Pitbull, regional
Mexican singer Jenni Rivera and everyone from label executives, sponsors and man-
agers to tour promoters, programmers and aspiring artists. Across the board, all ex-
pressed awareness that moving forward in the music business today means pushing
through in new ways despite a challenging economy.

The conference, held April 23-26 and presented by State Farm, was held at the JW
Marriott Marquis in Miami. Capped off by the Billboard Latin Music Awards, it in-
cluded panel discussions on going independent, the impact of new technology, the in-
creasing power of DJs, partnering with new alliances and taking advantage of opportu-
nities as the U.S. Latino market place continues to grow.

Latin album sales were down 4.3% in 2011 to 11.8 million units from the prior year's
total of 12.4 million units, according to Nielsen SoundScan. However, overall album

1. PITEILL TAKES IT TO THE STAGE



CONTROL
1 Pitbull puts on a show -stopping

performance at the University of
Miami's BankUnited Center.

2 Superstar Elvis Crespo can't
wait to show off his dance

moves to singer Jossie at the Bill-
board Bash.

7 Prince Royce revels in his eight
J Billboard Latin Music Award
wins backstage.

A At the Donna Karan luncheon,
"V Elena Sotomayor (left), VP of
event marketing, ideation and sales
at Cardenas Marketing Network,
chats with Marc Anthony's girl-
friend, model Shannon De Lima.

C Donna Karan senior VP of
J global sales Felita Harris (left)
and Janice Combs, mother of
Sean "Diddy" Combs, prior to the
fashion show at the Donna Karan
women's luncheon.

6At ASCAP and Sony/ATV's
acoustic showcase are (from

left) ASCAP director of Latin mem-
bership, Miami Karl Avanzini; se-
nior director of Latin membership
Ana Rosa Santiago, Puerto Rico;
senior VP of Latin membership
Alexandra Lioutikoff; singer/song-
writer Lorena Gomez; and Sony/
ATV director of A&R and creative
Maru Gomez, who's flanked by the
sibling duo of Rio Roma.

Astatera!". Billboard

LATIN MUSIC
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AND THE WINNERS ARE...
THE BILLBOARD LATIN MUSIC Marketing Awards, presented by Telemundo and
mun2, celebrated their second year with a marked increase in entries and an emphasis
on innovative branding and integration versus simple sponsorships. Entries were judged
by a panel of experts who considered campaigns executed during the eligibility period of

Jan. 1 -Dec. 31, 2011. Winners represented four major consumer brands, paired with major
Latin stars in campaigns that went beyond mere endorsement and instead sought specific
results for both artist and brand. The awards took place poolside at the JW Marriot Mar-
quis, with the Miami skyline as the backdrop. -Leila Cobs

ONLINE/
SOCIAL
Brand: Coca-Cola/
Agency: Laverde
Pro/Campaign: Esta
Noche Seremos
Mas/Artist. Chino
& Nacho/Label:
Universal Music
Latin Entertainment
(UMLE)

Venezuelan duo Chino
& Nacho penned
"Seremos !las" for
Coca-Cola's "Esta
Noche Seremos Mas"
campaign, which
featured radio and
TV spots in addition
to online promotion
supported by personal
appearances. "They
were the kind of youth -
oriented act that
transcends musical
genres that Coca-
Cola was looking
for," Universal Music
Latino GM Luis Estrada
says. Pictured: Angel
Kaminsky, VP of
marketing for Latin
artists at UMLE.

TV

AT&T/Bravo/
BlackBerry 4G/
Paulina Rubio/UMLE

AT&T launched its new
BlackBerry phone
using "Me Gustas
Tanto," the first
single from Paulina
Rubio's new album,
Brava! It was one of
many campaigns
AT&T has done with
Universal artists. This
time, Universal Music
Latino's Estrada says,
"We were able to
communicate Paulina's
strength and bravado
without losing her
charm and sex appeal."
Roberto Garcia,
executive director of
Hispanic marketing for
AT&T, adds, "We were
able to communicate
the functions of the
BlackBerry Torch 4G
in a relevant way for
Hispanics because all
the functions included
Paulina's image. The
final touch was the
appearance of Paulina
herself." Pictured: AT&T
director of Hispanic
sponsorships Tricia
Bean and Universal
Music Latino GM Luis
Estrada.

TOUR
SPONSORSHIP

5 Gum/Cardenas
Marketing Network/
Dejarte de Amar
tour/Camila/Sony
Musk Latin

Camila embarked on
a U.S. tour supported
by a campaign with
on -site activation,
including contests with
retailers that had fans
compete for tickets
and merch. More than
54,000 consumers
were reached
through one-on-one
interactions and the
program yielded
more than 55 million
impressions. "When
you have a sponsor that
offers their undivided
commitment to a
campaign it makes all
the difference for us
and an unforgettable
experience for fans,"
said Erik Bankston,
CMN senior account
director for Wrigley.
Pictured: CMN senior
project manager
Giovanna Perez (left)
and national project
manager Vicky
Quintana.

r PRINT

Western Union/
Moroch Partners,
Bromely/Love in
Any Language/
Daddy Yankee/El
Cartel Records

The campaign used
reggaeton star
Daddy Yankee's
social presence to
ask fans to submit
videos with original
compositions of love
toward mothers,
families, friends or
loved ones. The winner
took home $10,000,
given personally by
Daddy Yankee during
the 2011 Billboard Latin
Music Conference.
Underscoring artist
development, the
winner also performed
at a showcase during
the conference. The
campaign not only
increased Daddy
Yankee's social media
following, but Western
Union reported
260,000 visits to the
contest platform in
four weeks. Pictured:
Mayna Nevarez,
owner of Nevarez
Communications and
publicist for Daddy
Yankee.
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2. THE BIG BASH

FOLLOW
THE LEADERS
Four key themes emerged during the Leadership
Panel that opened the Billboard Latin Music Confer-
ence and continued through the three-day confab.

1
Collaboration between artists is key in devel-
oping new acts. Major Latin artists must learn
to put egos aside and help emerging acts, by

including them on their tours or in their recordings.

2
Develop new income sources that go be-
yond record sales. An artist can sell maybe
2,000-3,000 albums, and bring in more than

$500,000 per year in synch fees, according to Na-
cional Records president Tomas Cookman.

3
Establish brand partnerships, which are as
important to artists as they are to the brand
themselves.

4 U.S.-born Latinos are changing the market-
place, with both their economic clout and
purchasing power, along with their ability to

cross languages and cultures. -Leila Cobo

1 Prior to his Q&A ses-
sion, Pitbull hangs out

in the green room with
producer Polow Da Don.

2Sony Music U.S. Latin
GM Nir Seroussi ac-

cepts one of many recog-
nitions for Sony that night.

3Joining in on the
"Regional Mexican"

panel were Rebeca Leon,
AEG/Goldenvoice VP of
Latin talent and Juanes'
manager, and Nacional
Records president Tomas
Cookman.

4Lack of artist devel-
opment is perhaps

the biggest problem
facing the Latin industry,
said key leaders, who still
found time for a laugh
prior to the opening
conference panel. From
left: Cardenas Marketing
Network president/CEO
Henry Cardenas, Univer-
sal Music Latin Entertain-
ment president Victor
Gonzalez and Billboard's
Leila Cobo.

43
Spanglish Global
performers Dariel

Xtreme, Ricky Rick, Maf-
fio, DJ Kane, Davon and
Danny D Xtreme (from
left) at the pre -conference
kickoff showcase poolside
at the JW Marriott Mar-
quis in Miami.

Billboard

.11.StateFartn Billboard.

LATIN MUSIC
CONFER ENVAWARDS

Q EA
THE PITBULL
BLUEPRINT

It was standing room
only, with more than 600
people in attendance
for the Q&A session with
superstar Pitbull and Bill-
board's Leila Cobo. The
rapper, producer, com-
poser and businessman-
real name Armando
Perez-gave a veritable
master class on the music
industry, providing what
he termed the "blue-
print" of his success.
Three key lessons:

1. "This is called the music
business. So when I say
literally it's 90% business,
10% talent, that's exactly
what it is. If you under-
stand that, then you can
start to do business in the
music business."

2. "Now that the Census
came out, everyone's
trying to figure out how
to market to [Hispanics],
how to tap into our buy-
ing power. How to tap into
our growth, how to tap
into our loyalty. And that's
what makes us so power-
ful. Now we showed up."

3. "There's no genius to
what I do. I keep it simple,
stupid. Simplicity is the
key to success. The most
important thing any artist
can do is real simple. You
get that money and you
reinvest it in yourself, be-
cause no one is going
to bring you back a
return on your money
more than yourself."
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I. BROADCASTING LIVE

A NEW TOURING VISION
LIVE NATION AND SBS Entertainment highlighted innovative, and different,
approaches to Latin touring in the United States. Early in the conference, SBS
Entertainment's executive team spoke about the goals and accomplishments
of a new division that capitalizes on SBS' core structure as a radio company
to produce unique entertainment, from Shakira concerts and TV specials to
station -branded massive concerts and major tours. SBS' growth has been in
the double digits in the past year, executive VP/chief revenue officer Albert
Rodriguez said. The SBS advantage lies in doing everything in-house and
having the synergies to cross -promote at all levels and on different platforms,
from radio to online to TV.

On its end, Live Nation's Latin team spoke about the company's growing
Latin business, where big names co -exist with developing acts that can ben-
efit from branding and lifestyle opportunities. "There are many concerts that
are not radio -driven," VP of Latin programming Manuel Moran said. "There
are many artists who you don't need to hear 20 times a day to still convince
you to go to a concert." -Leila Cobo

1Live Nation's Latin team discussed
partnerships and strategy. In the

green room are (from left) VP of sales
Terri Liebler, VP of marketing solu-
tions Lisa Lugo, VP of Latin program-
ming Manuel Moran, VP of multicul-
tural sales Carlos Martinez and Latin
talent buyer Carlos Orjuela.

n A lighthearted mood reigned
eIG backstage at BMI's "How I Wrote
That Song" panel, which featured com-
posers Chino & Nacho, Gocho, Benny
Camacho and Horacio Palencia dem-
onstrating how they penned and pro-
duced their songs. From left: BMI se-
nior director of Latin writer/publisher
relations Porfirio Pifia, Gocho, BMI
VP of Latin writer/publisher relations
Delia Orjuela, Camacho, Palencia, BMI
directors of Latin writer/publisher rela-
tions Jessica Roffe and Joey Mercado,
and Chino & Nacho (in front).

3 For the first time, SBS Entertain-
ment's executive team spoke

about their new business model fol-
lowing a year of high -profile successes.
From left: director of entertainment
Richard Lom, creative director John
Pifia, worldwide management direc-
tor Jorge Ramos, executive VP/chief
revenue officer Albert Rodriguez,
executive VP of programming Jesus
Sales and national director of concerts
Angelo Schipilliti.

A Capitol Latin senior VP Sergio
.11. Lopes (left) displays the new
Selena CD, as reimagined with pro-
ducer/composer Moogie Canazio.

C Singer/songwriter Marcela per -
,Q1 forms at the Caporosa showcase.
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THE CHANGING
RADIO LISTENER
FORGET YOUR OLD CONCEPTION of Latin radio listeners. Today, they're
Internet -savvy and open to new sounds and even languages.

"In a typical month we have over 50 million unique visitors, over 10 million
of whom are listening to Latin music," Pandora president/CEO Joe Kennedy
said. "One in five Americans has listened to Internet radio in the past week.
But one in four Hispanic Americans is listening to Internet radio once a week."
Pandora, Kennedy added, allows for a "long tail" of music that gives exposure
to artists whose songs wouldn't air on terrestrial radio.

On his end, Univision Radio president Jose Valle spoke about a Hispanic
market that's increasingly mainstream, noting that more and more Latin acts
are born in the United States. Although Univision Radio's output is about 95%
Spanish today, "that's not sustainable five years from now," Valle said. "Why
minimize ourselves? We can't allow the general market to say, 'That's His-
panic.' We need to command and we need to lead from the front.

"Are we still going to have regional Mexican music? That's our core. That's
our DNA," Valle added. "But I listen to Ryan Seacrest, and Ryan Seacrest is giv-
ing Vicente Fernandez tickets away." -Leila Cobo

1Univision Radio regional program-
ming directors Cesar Canales, Pedro

Javier Gonzalez and Haz Montana
(from left) discuss strategy with Bill-
board associate editor of Latin and spe-
cial features Justino

0j Pandora president/CEO Joe Ken-
nedy gets the royal treatment from

the TNT beauty team at the confer-
ence green room. TNT provided hair
and makeup to artists and attendees
throughout the week.

3The members of salsa trio N'Klabe
celebrate during their performance

at the opening night showcase, pre-
sented by Nu Life Entertainment.

4Trends and sounds in the world
of regional Mexican music were

discussed by (from left) DJ Erick
Rincon, DJ Otto and Sheeqo Beat of
chart -topping Universal act 3Ball MTY;
Del Records president Luis Del Villar;
chart -topping corrido singer Gerardo
Ortiz; producer/remixer Toy Selectah;
and Latin Power Music president Jose
Serrano. The panel was hosted by Mor-
gan Renee Live.

C Anheuser-Busch marketing di-
rector Rudy Beltran presented

the brand's campaign with superstar
Pitbull. Backstage, Beltran chats with
Elena Sotomayor (center), VP of event
marketing, ideation and sales at Carde-
nas Marketing Network, and Billboard's
Leila Cobo.
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You may think of Jenni
Rivera as a singer -turned -
businesswoman. But as
Rivera explained during
her O&A session with Bill-
board's Leila Cobo and
mun2 senior VP of pro-
gramming and production
Flavio Morales, she started
as a businesswoman and
got into music almost on
a whim. The first time she
heard herself on the radio,
in fact, she was working
as a real estate agent and
driving clients to a home.
Rivera has come a long way
since then-she's now a
singer, reality -show star,
talent -competition judge,
radio host, clothing de-
signer and author. Three
things you didn't know
about her:

1. "It was simply my hobby
to record music. Nobody
believed a single mother
could be a recording art-
ist. At that time, they were
picking people off the
street because of their
looks and making them into
a package."

2."I had the good fortune
that my parents were very
strict. They didn't let me
speak English at home or lis-
ten to English music at home.
They instilled in me even
more my roots, my culture."

3. "I don't play private par-
ties [speaking on the perils
of singing controversial
narcocorridos-drug bal-
lads-in Mexico]. And I
always return home. That's
my first priority: to return
home. I'm a mother above
all things."
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Q
THE BUSINESS

OF THE
FUTURE

Puerto Rican star Don
Omar has slowly but
steadily reinvented his
business, launching a se-
ries of branded websites
that sell his merchandise
and promote both himself
and the acts on his label,
Orfanato Music Group.
Don Omar opened the
Marketing Exchange af-
ternoon at the Billboard
Latin Music Conference
with a O&A where he
spoke about his new ven-
tures, including the re-
lease of his album, MTO2:
New Generation (May 1).
Three key Don Omar busi-
nesses you need to know:

1. Orfanato Music Group:
"Maybe it was a little ego-
tistical, but I arrived at a
moment where I asked
myself, 'What have I done
to preserve this genre?'
For an artist of my stat-
ure to help a new artist,
well, I enjoy that moment
because at the end of the
day, it benefits me to."

2. Small -venue tours and
meet -and -greets: "In Latin
music, fans were becom-
ing estranged, because
there was such a distance
between them and the
artists. The artists seemed
untouchable. I wanted to
create a special, beautiful
experience. Thanks to my
online reach and engage-
ment, I was able to see
what my fans wanted."

3. Zumba: "This is the
biggest Latin American
fitness program. The way I
see it, I will have 12 million
hits weekly by putting my
music in this program. To-
day's business is changing
every day. You can't have
the same deal you had two
years ago."

BtIlboofd
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1DIY is bringing major returns for artists and
labels, including regional Mexican stalwart Into-

cable-winner of Billboard's Lifetime Achievement
Award-who went independent last year. Lead singer
Ricky Munoz (center, in plaid jacket) was the mar-
quee speaker at the "Do It Yourself" panel. Munoz is
flanked by (from left) In -Motion Promotions & Mar-
keting owner Alberto Del Castillo, LP Marketing &
Promotions owner David LaPointe, Entity co-owner
Sergio Rozenblat and Venetian Marketing Group
president Jeff Young.

2How to reach the new Latinos? Through products
geared toward them. The experts demonstrated

just that while enjoying Ron Atlantico rum and Pepsi
before their panel. From left: Gustavo Lopez, execu-
tive VP of brand partnerships and digital at Universal
Music Latin Entertainment; Javier Farfan, senior
director of cultural branding at PepsiCo; Jorge
Plasencia, chairman/CEO of Republica; and modera-
tor Rick Marroquin, lifestyle agent at Creative Artists
Agency.

3Knowing your brand is key when proposing and
developing partnerships. Elena Sotomayor, VP

of event marketing, ideation and sales at Carde-
nas Marketing Network, moderated "Approach-
ing Brands for Your Musical Product," which also
included (from left) David Anon, BlackBerry senior
director of marketing for Latin America; Tricia Bean,
director of Hispanic sponsorships for AT&T; enter-
tainment attorney Erica J. Moreira of AMP Law;
Mayna Nevarez, CEO of Nevarez Communications;
and Iveliesse Malave, VP of Fleishman -Hillard.

4 Don Omar laughs during his Q&A with Bill -
board's Leila Cobo.

C The realm of social possibilities was explored
.0 by (from left) Tumblr media outreach director
Mark Coatney; Telemundo Media senior VP of digital
and social media Borja Perez, who moderated the
panel; Foursquare manager of media partnerships
Ashley Simon; YouTube director of music content
partnerships Vivian Lewit; Jorge Rincon, CEO of
RedMAS, which sponsored the panel; and Senzari
COO Demian Bellumio.

6 Don Omar gets a jolt from the Café Bustelo
ladies, who served prime Cuban coffee for five

days straight.

V Billboard's Leila Cobo with Univision Radio pres-
ident Jose Valle prior to their Q&A.

8Lisa "Khool-Aid" Rios and DJ Juan Magan dis-
cuss the new role of the DJ in Latin pop music.

9The multifaceted Jenni Rivera and her team
with the Billboard team. From left: Manager Pete

Salgado, mun2 senior VP of programming Flavio
Morales, Billboard editorial director Bill Werde, Ri-
vera, Billboard publisher Tommy Page and executive
director of content and programming for Latin music
and entertainment Leila Cobo, Fonovisa/Disa GM
Antonio Silva and Universal Music Latin Entertain-
ment president Victor Gonzalez.
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On Target
O

Big -box stores outline their initiatives
to promote Latin music

A lack of retail space dedicated to music at brick -and -mortar stores has been a dra-
matic problem facing the industry for years, particularly for Latin music and other
niche genres. Pledging to expand their commitment to Latin music and related goods,
representatives from leading retailers Target and Walmart spoke about strategies de-
signed to lure buyers ofphysical product during the Billboard Latin Music Conference.

At a panel titled "Targeting Music," Target entertainment VP John Butcher an-
nounced a new partnership with producer and Miami Sound Machine leader Emilio
Estefan Jr., who will curate a special Latin-themed entertainment section in some
Target stores beginning June 6. Meanwhile, Walmart executives discussed ongoing
program "Acceso Total"-a Latin version of the chain's
musical talk show "Soundcheck"-which allows artists
to tape live performances for use as online and in-store
promotions to attract shoppers.

"While the rest of the retail industry is reducing
space allocated to physical CDs, Target is investing in
it," Butcher said during his presentation, acknowledg-
ing that CDs are "important' to customers and "remain
especially popular" among Latin music fans. He noted
that Latin music "has significantly outpaced" every other
genre sold at Target during the past year.

Last fall, Butcher told Billboard that Target would increase its partnerships with
Latin artists and expand its Latin music section in stores nationwide in response to
a sales uptick in the past couple of years.

Noting that Target is dedicating more shelf space in top Hispanic markets for Latin
music and movies, Butcher said that new Latin releases will soon be "positioned promi-
nently on an endcap within this area of our store," while the Estefan partnership will
allow the producer to hand-pick music, movies and books for his own branded section,
featured in about 100 locations nationwide with products rotating every six weeks.

Butcher said that the Estefan partnership "marks the first time we've relinquished
control to anyone else" regarding ordering decisions
and the arrangement came about because of multiple
deals with the Latin mogul forged during the past
decade. "When Emilio brings something to us and
says, 'You've got to listen to this, these people are
phenomenal,' we listen," Butcher said. Estefan made
it clear, however, that his recommendations will go
beyond new front-line releases into catalog material,
rare picks or anything else he chooses to promote.

Walmart's "Acceso Total" is an ongoing marketing
program aimed at enticing buyers with original con-
tent featured on both the chain's website and in-store
dosed -circuit TV monitors. Though consumers may
buy special live music releases online, the ultimate

goal is to drive consumers to stores. Launched in the summer of 2010 and originally
created to bump up awareness of personal care products by tying into new releases of
Latin music, last year the program was expanded to two new productions per month.

"The addition of incremental space dedicated to Latin culture will provide a key
focal point at one of our most important accounts," Universal Music Latin Entertain-
ment VP of strategic marketing Guillermo Page says. "Having Emilio's unique
expertise and approach to talent development behind it brings a breath of fresh air
to physical retail and credibility to the concept."  

Latin
Notas
LEILA
COBO

14)
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CONNECT WITH THE MUSIC INDUSTRY'S MOST IMPORTANT DECISION MAKERS

MARKETPLACE
For ad placement in print and online call Jeff Serrette 1-800-223-7524-1-212-493-4199/Jeffrey.Serrette@billboard.com

HELP WANTED

MIDDAY AC DREAM JOB
IN THE MOUNTAIN WEST

Want to get out of the corporate radio rat race
and enjoy a great quality of life?

KLCE is a privately -owned #1 heritage AC in East

Idaho -a market of over 250,000 people in
Mountain States resort country.

We're looking fora warm, relatable midday
personality to join our team of pros. Compensation

comparable to Top 50 markets.

Send your package to hoeiradio.com.

RIVERBEND COMMU N ICATIONS EOE

BUSINESS OPPORTUNITIES

Faith -Based & Family Friendly Movie Distribution

Producers-if you're looking for a great distribution

partner for your faith -based or family -friendly film we

are here to help. BMG services thousands of outlets in

both the Christian Retail niche and General

Marketplace, Worldwide. Contact me today

at: daustin@gobmg.com

David Austin, VP of Acquisitions,

Bridgestone Multimedia Group, www.gobmg.com

SONGS FOR SALE
WHERE DO I GO WITH SOME SLIGHTLY DIRTY

SONG LYRICS?
They're funny, sexy, crude and lewd. They'll make a great
Hip -Hop song and a great music video! Definitely Viral.

For business inquiries, contact Robert Barrows at
R.M. Barrows Advertising, 650-344-4405, www.barrows.com

WANTED TO BUY
RECORD COLLECTIONS

We BUY any record collection. Any style of

music. We pay HIGHER prices than anyone else.

Call 347-702-0789

(Allan) or email a_bastos@yahoo.com

REAL ESTATE

Enjoy The Catskills!
"Great Venue for Music and Entertainment"

* Must See *
Incredible 100 acre

parcel with majestic
mountain views rE

Four Unit Apartment House
Indoor Theater

Stable Lighted Outdoor Arena
Roads & Electric Throughout The Property

Ampitheater

'GREAT INVESTMENT

MANY COMMERCIAL USES

'GREAT FOR FAMILY ESTATE

Contact: Gary Kistinger, owner

5365 NYS Route 32  Catskill, NY 12414

518-678-2000  cell: 518-965-2787

$769,000

3:1 Come see this unique property located

two hours north of New York City.

5389 NYS Route 32, Catskill, NY

NO APPOINTMENT NECESSARY! it

REAL ESTATE

BEAUTIFUL HOME WITH 4 ROOM MUSIC PRODUCTION STUDIO LOCATED IN SOMERS, NEW YORK
Musicians/Producers/Engineer- A purpose-built private 4 -room music production studio on the
ground -level floor featuring 10' ceilings w/walk-out to ground level, kitchenette area & full bath.The
studio consists of a main control room w/3 separate small isolation rooms around it on 3 of its 4 sides
(recording/mixing equipment not included).The studio in the basement can be used for a number of
artistic endeavors.4-BR,4.5 bth home features 9' ceilings on main level. http://tinvurl.com/7vzho9q
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ROCK

ROCK ON ROYAL RETURN DRIVER'S SEAT PRESSING AHEAD
Keane returns Lisa Marie Presley's Silversu, ckups shun Omarion signs with

to its roots first music since 2005 majors for third effort Rick Ross' Maybach

BY JASON LIPSHUTZ

I RIDING A WAVE OF BUZZ
Best Coast taps producer
Jon Brion and partners
with Urban Outfitters for
sophomore release

Best Coast's Bethany Cosentino stillwrites
all ofher songs in her bedroom in Los An-
geles, describing the setting as her "safe

place." As the indie-pop duo continues developing
a national identity and prepares for another U.S.
tour, Cosentino feels most relaxed in her native
state. It's the reason why the cover art for Best
Coast's sophomore album, The Only Place (May
15), is an illustration of a black bear embracing a
map silhouette of California, taken from artwork
ofthe official state song, "I Love You, California."

"I wrote these songs in a place of feeling home-
sick and confused about myself and my personal
growth," says Cosentino, 25, who forms Best
Coast with multi -instrumentalist Bobb Bruno,
39. "This album helped me grow, though, and
I feel much more confident than I did before."

After forming in 2009, Best Coast's appeal
started registering outside of California when
the duo issued a string of winning garage -pop
singles. The first, "Make You Mine," arrived on
New York indie Group Tighteners, run by Fader
magazine editor Sam Hockley-Smith (Cosentino
was a Fader intern at the time). In 2010, Cosen-
tino and Bruno signed to indie label Mexican
Summer, home to indie rock acts like Kurt Vile
and the Alps. The duo's debut, Crazy for You,
bowed at No. 36 on the Billboard 200 in August
2010 and sold 10,000 copies in its first week, ac-
cording to Nielsen SoundScan, a number that
manager Adam Shore says "took everyone by
surprise." Late -night TV appearances, a fall tour
supporting Weezer and a collaboration with Kid
Cudi and Vampire Weekend's Rostam Batmanglij
for Converse's "Three Artists. One Song" cam-
paign followed.

The unexpected success of Crazy for You-
it's the only Mexican Summer title to appear
on the Billboard 200-was as much a result
of Cosentino's enigmatic persona as her sun -
stroked pop songs. The singer/songwriter con-
trols and constantly updates Best Coast's Twit-
ter account (@bestycoastyy), talks freely about
her relationship with Wavves frontman Nathan
Williams and has made her cat, Snacks, an In-

Tvlexican Summer palls
BEST COAST'S,
album "the big thing
to date for the label."

ternet star, all of which have earned her 78,000
followers and the adoration of music blogs like
Pitchfork and Stereogum.

"You want to be her friend," Mexican Summer
GM/co-director Tom Clapp says. "She's funny
and nice, and has, through social media, put that
out there."

Cosentino's personality is even easier to em-

brace on The Only Place, which will be released
through Mexican Summer and distributed in the
United States through the Alternative Distribu-
tion Alliance. Gone is the lo-fi fuzz of Crazy for
You, which has since sold 85,000 units, accord-
ing to SoundScan. Instead, the sophomore effort
is defined by an unfussy guitar sound, clearer
lead vocals and crisp production courtesy of Jon

Brion, who helmed Fiona Apple's Extraordinary
Machine and co -produced Kanye West's Late
Registration. Brion had previously worked with
Bruno and been a fan of the duo's first album,
and helped Best Coast maximize its sound last
September at Los Angeles' Capitol Studios.

"There was a definite plan to make the music
sound bigger and brighter, and to put a great
big spotlight on Bethany's voice," Shore says.
Cosentino adds, "There is no sense in going
into a studio like that and then layering every-
thing with a bunch of effects so that people
can't hear it."

The Only Place's release was announced in
March, and Clapp describes Mexican Summer's
subsequent rollout of the album as "the biggest
thing to date for the label." After previewing new
material at four South by Southwest showcases,
Best Coast issued the title track as the album's
lead single, and the song, which recently appeared
in an episode of Fox sitcom "New Girl," has since
sold 2,000 downloads, according to SoundScan.
Performances on "Late Show With David Letter-
man" and "Late Night With Jimmy Fallon" have
been booked for May and July, respectively, and
the group begins a 34 -date tour of North America
and Europe on May 18 in Los Angeles.

However, Shore says the biggest difference
between the promotion of the band's two al-
bums is the rollout of Cosentino's first clothing
line, a collaboration with Urban Outfitters. The
singer, a former fashion student, helped design
vintage dresses, skirts and tops for the brand,
and starred in photo shoots while finishing The
Only Place. The line will also debut May 15 so
that customers can hear the new album played
in stores while browsing Cosentino's designs.

"It was [Urban Outfitters] seeing her as the
perfect match for their demographics," Clapp
says, "and her being [associated with] a place
where she shops and with clothes she identifies
with." But Best Coast hasn't gone fully corporate
just yet. A vinyl 7 -inch that includes the band's
cover of Fleetwood Mac's "Storms" will be re-
leased exclusively at independent retailers along-
side The Only Place. Clapp says, "We've done
everything to keep that awareness out there,
and work through every possible standard retail
thing to make sure . . . there's a focus around
the actual release." .
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Walk on: Indie rock vets
the Walkmen added
some August dates to
their summer tour. The
group starts out May 3 in
Brooklyn at the Crossing
Brooklyn Ferry Festival
and, after its Lollapalooza
debut on Aug. 5 in Chicago,
it will play the Green Man
Festival in Wales on Aug.
19 alongside Florence & the
Machine. The Walkmen's
new album, Heaven (Fat
Possum), arrives May 29
... A shining affair: Rising
English goth-pop artist
Charli XCX scored big gigs
opening for Coldplay's
Mylo Xyloto tour this
summer. The singer will
appear at Boston's TD
Garden on Aug. 3 and
Chicago's United Center
Aug. 7-8, joining Robyn,
Frank Ocean and Marina
& the Diamonds on the
list of Coldplay support
acts. Not a bad way to
promote her new EP, due
in June ... Cheers: Death
Cab for Cutie announced
another stop on its Codes
and Keys tour: July 21 at
Brewery Ommegang in
Cooperstown, N.Y. The
next day, the group wraps
up its run at the Firefly
Music Festival in Dover,
Del., and, after that, "a
break is probably in order,"
according to guitarist Chris
Walla ... Mark it with an
"x": The xx will return with
select dates in London
prior to its European tour
this summer, including
gigs May 14,15 and 18
at Electrowerkz, Chats
Palace and Battersea
Arts Centre, respectively.
The tour will accompany
the release of the group's
highly anticipated but still -
untitled album... Potent
pairing: Latin stars Jennifer
Lopez and Enrique
Iglesias announced a 20 -
city tour beginning July
14 in Montreal. Wisin &
Yandel are also along for
the ride ... Pink holiday:
Nicki Minaj will head out
on a North American tour
this summer tied to her
February release, Pink
Friday: Roman Reloaded.
After a European stint, the
domestic dates begin July
16 in Chicago and include
stops in Detroit, Atlanta,
Houston, St. Louis, Denver
and Seattle.

-Maggie Doherty

"Strangeland" is KEANE'S fourth album.

ROCK BY RICHARD SMIRKE

Keane Comes Back
Alt -rock Brit band returns to its roots after an unsuccessful dance move

Nearlyfour years have elapsed since

the release of Keane's last album,

Perfect Symmetry, but the British

alternative rock group has been far from
idle. After spending the majority of 2009
on the road, the band issued the Night Train

EP in May 2010, and then immediately
headed out for another round oflive dates.

That year, primary songwriter Tim
Rice -Oxley also teamed with the group's

youngest member, Jesse Quin, to form
Mt. Desolation, an alt -country -styled duo,

whose self -titled debut arrived in fall of
2010 on Island/Cherrytree Records.

Throughout this entire period, work con-
tinued on Keane's fourth studio album,
with Rice -Oxley spending up to 12 hours

at a single stretch writing new songs.
"We wanted to take the time to get it

right," says Rice -Oxley, who demoed 100

tracks before working alongside band -
mates Quin, Tom Chaplin and Richard
Hughes to finalize the dozen songs that
make up Strangeland. Rice -Oxley calls
the work, to be released internationally
on May 7 by Island/Universal and a day
later in the United States on Cherrytree
Records/Interscope, "the best thing that

QUEsnoNs
with LISA MARIE PRESLEY

by JULIANNE ESCOBEDO SHEPHERD

Lisa Marie Presley left the media spot-
light for seven years after releasing
2005's rollicking, punk -tinged Now
What, which peaked at No.9 on the Bill-
board 200. Dissatisfied with how Capi-
tol Records promoted her work while
growing weary of her celebrity and
"vampire-ish" people in the industry,
Presley decamped with her husband
and children to the British countryside,
hoping to find some solitude.

Surrounded by the peace and quiet,
Presley flourished. In 2008, she began
writing the songs that would eventu-
ally become Storm & Grace (out May
15)-a gorgeous album that showcases
her rich, stunning vocals. Working
with Americana producer T Bone Bur-
nett and armed with a new Universal
Republic label deal-not to mention
some help from British songwriters in-
cluding Pulp's Richard Hawley, Travis'
Fran Healy, Ed Harcourt and Adele col-
laborator Sacha Skarbek-Presley has
found her voice.

1 It's been so long since your last
album, and your music seems to have
evolved considerably. What inspired
the changes?
Just starting from ground zero, not con-
nected to anything I had done in the past.

A clean slate, no agenda, given the free-
dom and being far away enough to enjoy

it. To rediscover who I was as a songwriter

in England and no one pushing me or
driving me in any particular direction,
or trying to do anything with me.

tb Did you need the personal space
to get back to that point?
Yes, because the two previous records were

proving somethings, fighting demons both

real and imagined, hiding behind a lot of
friction. It was scary and I was up against a

lot. I'm not knocking the songs, just saying

I sort ofdid encourage more louder, harder

[material] out of, probably, fear. Everything

kind of went out from under me, I got rid
of the previous situation, and it was really

natural and organic after all that. I was in

we've done by far."

Cherrytree chairman Martin Kierszen-
baum says Strangeland "takes all the expe-

riences of their touring and production,
and combines it with the essence of what

[Keane's 2004 debut] Hopes and Fears had

that resonated around the world."

Hopes and Fears has sold more than
1 million units in the States, according
to Nielsen SoundScan, while the group's

2006's sophomore set, Under the Iron Sea,

peaked at No. 4 on the Billboard 200 and
has moved 392,000. In contrast, how-
ever, the band's experiment with dance

a different place in my life as well. I got all

of that out ofme. So that's good.

V.." The music sounds like it comes
from the American South, but you
wrote it in England with British song-
writers. How did that work?
I have people who took me to Nashville
and tried to get me to make more of a roots

record. None of it felt right. It seemed too

contrived. I am from the South. I don't
have to pretend fora country record. And
the British absolutely love bluesy, rootsy

music to death. They honor it, they re-
member it, and they're influenced by it.

4 What were you doing during
your break from the public eye?
I went through a process of shedding skin
and people and situations in my past that

weren't good for me. It was kind of like
waking up going, "Wow, this is what's

rhythms on Perfect Symmetry had disap-

pointing results, with the album selling
just 144,000 copies.

Rice -Oxley credits the "more organic
approach of Mt. Desolation" with spark-
ing a return to the emotional intimacy
distinguishing its new set. "I had lost
sight of that a little," he says.

To produce Strangeland, Keane recruited

Dan Grech-Marguerat (the Vaccines, Howl-

ing Bells), who joined the quartet at Rice-

Oxley's studio on England's south coast,
dose to where the band members grew up.

The decision to record on familiar ground
coincided with a return to the intoxicating

melodies and sweeping choruses of Hopes

and Fears, Rice -Oxley says.

"It wasn't that we planned to go back
to an earlier sound," he says, "but that
seemed to be where the songs led us."

To kick-start the new album campaign,

the band performed towering lead single
"Silenced by the Night" on ABC's "Jimmy
Kimmel Live!" on March 12, followed by
shows at South by Southwest, with the
band returning to North America for a
13 -date tour, booked by Scott Sokol at Pin-

nacle Entertainment. The trek includes
sellouts at New York's Beacon Theatre
(June 15) and Los Angeles' Orpheum
Theatre (June 29), with the short run
wrapping June 30 at the Fox Theatre
in Oakland, Calif. NBC's "The Tonight
Show With Jay Leno" has been booked
for June 28.

"Our focus is going to be on deliver-
ing the new music directly-no filters,"
Cherrytree's Kierszenbaum says, citing
a live global stream on Amazon of the
band's April 27 gig at Central St. Martins
College in London.    

going on. These people were here and in
my life and that's no good."

5 The song "Sticks and Stones"
seems like it's about those critics
who have preconceived notions of
who you are, based on your parents.
While you were recording, were
there any thoughts of your father?
No, I've always tried not to do that. People

obviously want that from me, but I was
struggling with needing to make my
own mark. That's kind of what came of
the first two records. Like I said, I'm glad
I got that out of my system. It was not a
contrived sound. It just is who I was .
I would never even come close to saying
I sing as well as my father. If there are
some sounds that are similar, it's bound
to happen-I'm his daughter.

Ii While you were writing the album,
your ex-husband Michael Jackson
died. Was he on your mind during the
writing or recording process?
I'm not going to discuss what I was spe-
cifically writing about. I like for songs to
be open for interpretation by the listener.

I'm a little bit old-fashioned on that front
because I don't want to ruin it, and I cer-
tainly don't want to be capitalizing on
or sensationalizing anything . . . [But] I
understand the nature of my life and the
curiosity about that, for sure.    
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Silversun Pickups' success.
When it came time to craft Neck ofthe Woods

Aubert and his bandmates (bassist Nikki Mon-
ninger, drummer Chris Guanlao and keyboardist
Joe Lester) had only one aim-namely, not capi-
talizing on whatever previously worked.

"There was an actual design to not push these
songs into what we think is the Silversun world
as we did in the past," Aubert says. "We tried to
let them exist in a new place that we don't un-
derstand, and hopefully we can catch up with
them and try to learn it."

The band spent 10 weeks at a studio in Los
Angeles' Topanga Canyon with producer Jack-
nife Lee writing material that feels like a distant
cousin to Swoon, the gauzy, layered, shoe -gazing
style that lingered while the musicians expanded
their range into new sonic ideas. The songs tell
the story of wanting to belong wherever one ex-
ists in the world, whether it's a distant city or
Aubert's childhood home, which just happens
to be Topanga Canyon.

"Whenever I go to [a different] sort of place,
I want so badly to be a part of it," Aubert says,
recalling a trip he made to Reykjavik, Iceland,
that had a big impact. "I felt, 'I really want to
be an Icelander now!' Only you can't be. You're
going to be a tourist no matter what. Cut to when
we recorded the album, before a lot of the lyrics
were finished. We recorded minutes from where
I grew up. I found myself wandering the streets
of the most familiar place in the world . . . and
staring at my old house as if it was Reykjavik,
and I couldn't break in."

For fans, Silversun Pickups may be just the
opposite-a group that anyone can "break into,"
and a musical state of mind in which everyone is
welcome. "Bands get a little silly trying to choose
audiences and be safe playing shows," Aubertsays.
"We learned early on to just say 'yes.-  

ROCK BY EMILY ZEMLER

Indie Spirit
Three albums in, Silversun Pickups continue
to follow their own path

you'd think an indie band with a sopho-
more album that reached No. 7 on the
Billboard 200 wouldbepursuedby every

major label in the music business. And that's ex-
actly what happened to Los Angeles act Silversun
Pickups after the band's second album, Swoon,
zoomed up the charts following its April 2009 re-
lease, on its way to selling 319,000 copies, accord-
ing to Nielsen SoundScan. However, the group
had long fostered a strong, organic relationship
with the small imprint Dangerbird Records and,
as a result, the indie label will also put out the
band's next album, Neck ofthe Woods, on May 8.

"Why would we leave?" singer/guitarist Brian
Aubert asks in response to a query about why
Silversun Pickups has stuck with Dangerbird
since its 2005 EP, Pikul. "What [is a major label]
going to do-offer us a helicopter ride? For fuck's
sake, that's meaningless to me. When we signed
to Dangerbird Records, every band we knew told
us what idiots we were. A year later they were all
giving us demos to hand to Dangerbird."

The relationship has worked fine so far. Sil-
versun Pickups got their first radio play on the
Pikul single "Kissing Families," initially picked
up by noncommercial KEXP Seattle. The la-
bel's strong push for "Lazy Eye," the third single
from the group's 2006 debut, Carnavas, gener-
ated great momentum, sending the song to No.
5 on Billboard's Alternative chart. Prior single
"Well Thought Out Twinkles" reached No. 9, and
the album has sold 433,000 copies, according to
SoundScan. Swoon's "Substitution," "The Royal
We" and "Panic Switch" peaked at Nos. 17, 5 and
1, with the lattermost cracking the Billboard Hot
100 at No. 92. Now, new single "Bloody Mary
(Nerve Endings)" is scaling Alternative, rising

8 11-10 this week.
Ultimately, though, there hasn't been an over-

all master plan or marketing strategy behind

SILVERSUN 
PICKUPS
remain true to
independent
label Dangerbird
Records.

HERE WE GO MAGIC will play the
Bonnaroo and Sasquatch! festivals.

ROCK BY JILL MENZE

MAKING
MAGIC HAPPEN
Brooklyn's Here We Go Magic hooks up with Radiohead
producer for new effort

It was an early, bleary-eyed morning at the 2010
Glastonbury Festival in Englandwhen Brooklyn's
Here We Go Magic received an unexpected sign
of approval that would change the course of the
band's history.

"We played our set to the early risers of the
festival," Here We Go Magic guitarist Michael
Bloch says. "It turned out that two of [the early
risers], the two standing directly in front, were
having a grand old time." One of those two men,
unrecognizable in a hat, gave what Bloch calls
a "smiley thumbs -up" during the group's song
"Tunnelvision." The behatted fan in question
and his cohort? None other than Radiohead's
Thom Yorke and producer Nigel Godrich, as
Bloch learned when they came backstage after
the group's set to introduce themselves.

After Glastonbury, Godrich became a fre-
quenter of the band's live shows, which eventu-
ally led to an agreement to work with Here We Go
Magic on its third full-length album (and second
for Secretly Canadian), A Different Ship. Due May
9, the album presents a more focused realization
of Here We Go Magic's signature layered sound,
as brought out by Godrich's accomplished hand.

"Working together was brilliant," Bloch says.
"We had never worked with a producer before,
so there was an adjustment on just about every
level. What Nigel brought to the table interper-
sonally was just as palpable as what he brought
musically or technically ... He was able to bring
focus and lift us up without being dictatorial or
disrupting our natural energy with one another."

Recording began after Here We Go Magic
wrapped up touring the group's previous out-
ing, 2010's Pigeons, which has sold 5,000, ac-
cording to Nielsen SoundScan. The first session
took place in April 2011 at a home studio in Los
Angeles, followed by sessions last summer at

Godrich's studio in London.
"[The album] has a more immersive quality

than the albums we recorded on our own. There's
something about it that pulls the ear inside, like
a three-dimensional sculpture," Bloch says of
the new music. "There is a lot of black space,
a luscious depth to the black that we've never
been able to get before, and a lot of shimmering
shapes on top of the blackness. There is an en-
ergy around each individual sound that makes
it all feel lifelike."

"This record feels like the band's thesis state-
ment," says Jon Coombs, the band's project
manager at Secretly Canadian. "You can hear
moments from both of their previous LPs on
the new one but with a clearer vision. It's still
hypnotic and heady, but the smoke has cleared
the room."

That hypnotic pop sound has been a staple in
the group's music since singer/songwriter Luke
Temple began recording solo as Here We Go
Magic for a self -titled debut on Western Vinyl in
2009. The group eventually evolved into a quartet
of Temple, Bloch, bassist Jennifer Turner and
drummer Peter Hale before signing to Secretly
Canadian later that year.

The band is playing U.K. dates this spring be-
fore heading back to the United States for festival
stops at Bonnaroo and Sasquatch! Here We Go
Magic's energetic performances play a key role
in getting the band's music heard (even beyond
Yorke and Godrich). And while having a name
like Godrich attached to the recordings helps
bring visibility to the new project, Coombs says
the collaboration is "obviously more than just
a name."

"There's a reason that Nigel Godrich is Nigel
Godrich," he adds. "He was able to hone in on
what Here We Go Magic does best."  
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MARY MARY
Go Get It
Producers: Warryn
Campbell, Charlie Bereal,
Rodney Jerkins
My Block/Columbia Records
Release Date: May 8
Since debuting in 2000
with platinum album Thank-
ful, Mary Mary (sisters Erica
and Tina Campbell) have
managed to enjoy a de-
voted following in the gos-
pel market while expanding
its fan base in the main-
stream thanks to the duo's
funky, energetic style and
signature soaring vocals.
Mary Mary's latest release,
Go Get lt, features two new
tunes-the title track and
"Sunday Morning," a vi-
brant upbeat salute to the
Sabbath with an infectious
melody and well -crafted
lyric. The set boasts an in-
sinuating groove and a glo-
riously uplifting lyric that
urges the listener to "Go get
it/Go get your blessing/It's
your time." The remainder
of the album features re-
mixed and remastered ver-
sions of such hits as "Walk-
ing" (from the pair's 2011
album, Something Big) and
"God Bless" (from 2002's
Incredible). And of course,
Go Get It also includes Mary

VARIOUS
ARTISTS
Avengers Assemble
Producers: various
Marvel/Hollywood
Release Date: May 1
The marquee attraction
here is "Live to Rise,"
Soundgarden's first
new song since 1997,
and as such it sets the
tone for a 14 -track set
long on crunchy active -
rock tunes-including some

SOUNDGARDEN c ntributes new song "Live to
Rise" to the "Aveng rs Assemble" soundtrack.

by Soundgarden's mid -'90s
peers. Scott Weiland of Stone Temple Pilots flexes his
power -ballad chops in "Breathe," while "Into the Blue"
finds Bush frontman Gavin Rossdale "wish[ing] I was young
again." Elsewhere, Papa Roach updates its rap -rock sound
with moody electronics in "Even If I Could." Younger acts
like Rise Against ("Dirt and Roses"), Black Veil Brides

("Unbroken") and Evanescence (Photek's remix of "A New
Way to Bleed") turn up to lure the film's junior -high comic -
nerd core. But for all the cutting -edge action -flick technol-
ogy at work in "The Avengers," the soundtrack seems to
have its heart in an earlier era, as suggested by affectionate
covers of AC/DC's "Shoot to Thrill" and Faith No More's
"From Out of Nowhere."-MW

Mary's signature praise
classic "Shackles (Praise
You)." The sisters are cur-
rently starring in their own
reality show on cable chan-
nel WE, and while it's nice
to hear new mixes of their
hits coupled with two new
tunes that'll whet appetites,
here's hoping there's more
new music soon.-DEP

CARRIE UNDERWOOD
Blown Away
Producer: Mark Bright
79 Recordings/Arista Nashville
Release Date: May 1
For her fourth studio release, Blown

Away, Carrie Underwood delivers an album that's sure to
please her legion of devoted fans, but also takes a few
musical chances. There are quite a few tracks in the inspi-
rational vein of "Jesus, Take the Wheel," including the
poetic "Forever Changed." That small-town Oklahoma
girl is also still very much there, especially on "Thank
God for Hometowns." There's also the rock -star vibe of
current smash "Good Girl" and the equally bouncy, yet
traditional stylings of "Leave Love Alone," which will
no doubt get consideration as a single. But Underwood
makes some noteworthy departures: "Wine After
Whiskey" is a modern-day Tammy Wynette-type song
where she excels. Other highlights include the Robert
John "Mutt" Lange -written "Who Are You" and the
dark story tune "Two Black Cadillacs." The latter reveals
a more sinister side to Underwood than the young lady
with the baseball bat in the video for 2005's "Before He
Cheats." Producer Mark Bright has guided the singer
since day one, and she continues to evolve as an artist
with this diverse collection.-CD

POP

ARCHIE POWELL &
THE EXPORTS
Great Ideas in Action
Producers: Justin Perkins,
Archie Powell
Good Land Records
Release Date: May 1
Great Ideas in Action, the
third album by Chicago -
based rock act Archie Pow-
ell & the Exports, brims with
power -pop hooks at every
turn-most of them arriving
courtesy of Powell's own ul-
tra -melodic guitar work. The
surging, post -garage -rock
organ riffs of keyboard man
Ryan Export (who shares
a surname with the rhythm
section) add a touch of early
Elvis Costello to the proceed-
ings, while an ever -escalat-
ing energy level makes the
whole thing feel as urgent
as a real-time news crawl.
Powell's arch, brainy lyrical
style adds extra bite, as he
grapples with the twists and
turns that life can hold for a
young man, employing black
humor as a key weapon in his
attitudinal arsenal. (Notat all
insignificantly, the record's
title is derived from a Calvin
& Hobbes cartoon.) On the
title track, Powell sings, "It's
not conducive to much joy
and jubilee," and while that
might betrue of thethematic

content, there's visceral
pleasure aplenty to be found
in the band's pedal -to -the -
metal dynamics and Powell's
seemingly endless supply of
earworm melodies.-JA

REPTAR
Body Faucet
Producer: Ben Allen
Vagrant Records

Release Date: May 1
Vampire Weekend fans
impatiently awaiting the
follow-up to 2010's Contra
could do a lot worse than
checking out the full-length
debut by this goofily named
Athens, Ga.-based outfit. On
Body Faucet, Reptar layers
swooping vocal lines and
jangly African -pop guitar
riffs over danceable elec

LISA MARIE PRESLEY
Storm & Grace
Producer: T Bone Burnett
Universal Republic/XIX
Recordings
Release Date: May 15

"Weary." "Storm of Nails." "Sticks and Stones." Each
of these titles from Lisa Marie Presley's third studio
album goes some way toward describing the gloomy -
but -beautiful sound of Storm & Grace, which Presley
recorded with A -list producer T Bone Burnett. It's a
determined move away from the high -gloss pop -rock
of Presley's first two records, the second of which came
out in 2005 (Now What) and featured a tune co -written
with P!nk. Here, by contrast, she sought songwriting
input from such brainy Brits as Ed Harcourt and Fran
Healy of Travis. Those collaborators appear to have put
the singer in a confessional mood: "I've suffocated in
the beds I've made," Presley sings in "Un-Break," one of
many cuts in which she describes scenes of emotional
turmoil over Burnett's signature roots-noir arrange-
ments. Highlights include the swaggering "You Ain't
Seen Nothin' Yet" and "Close to the Edge," a woozy
ballad. But Storm & Grace seems designed to be heard
in its elegantly wasted entirety.-MW

PIO ii

tro-rock grooves that mix
live -band propulsion with
drum -machine detail. Credit
for some of the impressive
textural depth here should
probably go to producer
Ben Allen, who's garnered
a reputation for high -end
ear candy thanks to his
work with Animal Collective
and Gnarls Barkley. There's
an expansiveness to cuts
like "Please Don't Kill Me"
and "Thank You Gliese 370
B" that seems to bespeak
some adult supervision.
That said, Reptar reveals a
serious sense of songcraft
in the MGMT-ish "Orifice Ori-
gami" and the super -hooky
"Houseboat Babies." These
funhouse constructions have
solid frames.-MW

POP

SANTIGOLD
Master of My Make -Believe
Producers: various
Atlantic Records
Release Date: May 1
For all the drooling-blog-
ger cool and melting -pot
sonic stylings of Santigold,
the most striking moments
of her sophomore album,
Master of My Make -Believe,
are the quieter ones. There
are sweeping lo-fi melodies
like her 2008 breakthrough
single "L.E.S. Artistes" (see
"Disparate Youth"), the usual
samples of hip -hop bragga-
docio ("I'm soaked in gold,"
she declares on the Diplo-
and Boyz Noize-produced
"Look at These Hoes") and
experiments with sounds
from Africa, Jamaica, Brazil
and more, in many cases re-
placing the rock'n'roll notes
of her self -titled debut.
Album closer "Big Mouth,"
co -produced by Buraka
Som Sistema, is particularly
carnival-esque. But the two
near -ballads that sit in the
middle of the collection-
"This Isn't Our Parade" and
"The Riot's Gone"-are the
deal -sealers, urgent con-
fessionals that nonetheless
bloom slowly and delicately,
using pan flutes, vibes, snare
drums and Santigold's un-
adorned delivery to tell their
stories. As highlyanticipated
sophomore albums go, Mas-
ter of My Make -Believe is the
real deal. -KM
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SINGLES
WIZ KHALIFA
Work Hard, Play Hard (3:40)
Producers: Stargate, Benny
Blanco
Writers: C. Thomaz, B. Levin,
M.S. Eriksen, T.E. Hermansen

Publishers: PGH Sound/WB Music/Matza Ball Music/
Where Da Kasz At/EMI Blackwood (BM°, EMI Music
Publishing (ASCAP)
Rostrum/Atlantic
On the first single off his upcoming sophomore album,
0,N.I.F.C., Wiz Khalifa reaps the benefits of his recent
success while reminiscing about the challenging path that
brought it. Khalifa can nimbly navigate melodic stoner
anthems as well as pop radio fare, and the Pittsburgh MC
injects this Stargate- and Benny Blanco -produced track
with the same commercial appeal of "Black and Yellow."
"Work Hard, Play Hard" opens to a bouncing snare beat
that collides into Khalifa's first verse with a heavy bass,
and complex synth sounds are laced throughout. "Work
Hard" has a booming hook, but the verses lack the rapper's
identifiable flow-the track starts with what sounds like
some 2 Chainz bars, while the second verse exhibits some
note -reaching similar to the styles of Big Sean and Wale.
Fortunately, "Work Hard, Play Hard" closes with a flash of
Khalifa's personality; it's not perfect, but the track offers a
strong start to his much -anticipated second album.-KD

AurER NATIVE

FUN.
Some Nights (4:37)
Producer: Jeff Bhasker
Writers: Fun,, J. Bhasker
Publishers: various
Fueled by Ramen/Atlantic
Two singles into fun.'s break-
out sophomore effort, it's
clearthat pop fansshould ex-
pect"Bohemian Rhapsody" -
level bombast and histrionic
tales of nights on the town

LINK' ARK

- -

LINKIN PARK
Burn It Down (3:54)
Producers: Rick Rubin,
Mike Shinoda
Writer: Linkin Park
Publishers: various
Warner Bros.
As Linkin Park's career pro-
gresses beyond its nu -metal
roots, the California rock

from former Format singer
Nate Ruess and his new
company. Some Nights' lead
single, "We Are Young," fol-
lowed this formula, scored a
couple of glossy synchs and
spent a staggering six weeks
atop the Billboard Hot 100.
With producer Jeff Bhasker
on hand, fun. again sounds

group has consistently reached for fresh inspiration in building
its dark, expressive sound. On "Burn It Down," the first single
off its upcoming fifth studio album, Living Things, the band
embraces gothic new wave with busy, jagged synth lines and
a driving dance beat. Chester Bennington's cathartic vocals
mesh well with the frosty electronic melodies, transition -

-111=VII=WS-
like it's looking for a means
of conquering top 40 on the
group's follow-up single and
album's title track: A spoken -
word breakdown, vocoder
and guitar solo in the outro
all make the cut. Fora singer/
songwriter who spent nearly
a decade writing stellar pop
with limited recognition, it
appears Ruess and his band -
mates are finally receiving
their deserved due.-CP

WORLD

THE VERY BEST
Yoshua Alikuti (4:13)
Producers: Johan Hugo,
Moroka
Writers: various
Publishers: various
Moshi Moshi Records
At its most awkward, the
mash -up of Western pop
and traditional African
music winds up as an aca-
demic footnote, more fun
to conceive than to actually
experience. But you don't
need to be an ethnomusi-
cologist to appreciate the
Very Best's mind-blowing
"Yoshua Alikuti," a sweaty,
euphoric piece of world -
pop that blends buzzing
club synths, electronic
swooshes, processed vocal
samples, sizzling African
hand drums and a massive
dancehall chorus. The track

BRANDY
FEATURING
CHRIS BROWN
Put It Down (4:08)
Producers: Shondrae
"Bangladesh"
Crawford, Sean Garret
Writers: S. Crawford,
S. Garrett, C. Brown
Publishers: various
RCA/Chameleon
Records
When Brandy's last
album, Human, was
released in 2008, Nicki
Minaj was still years
away from finishing her debut album and becoming a household name. Yet Minaj's influence
on mainstream hip -hop is immediately felt on "Put It Down," the first single from Brandy's
upcoming Two Eleven album. The cheeky refrain that frames the song-"I'ma put it down,
you gon' fall in love"-recalls the rapid-fire energy of "Super Bass," and the Chris Brown
rap verse contains the same kind of confident barbs that Minaj has perfected. Still, "Put It
Down" wisely allows Brandy to showcase her long -missed vocal supremacy, nudging her
persona into sassier territory without sacrificing her integrity. Credit is due to Bangladesh
and Sean Garrett, who manufacture a light, uncomplicated beat, but Brandy commands
this comeback single and reminds everyone why they missed her so much.-JL

is the work of London -based
producer Johan Hugo (for-
merly known as Radioclit)
and vocalist Esau Mwam-
waya, the owner of a smooth,

ing from the airy verses to the grinding choruses. But Mike
Shinoda's forced rap breakdown in the bridge deters and dis-
tracts from the band's evolving sound on the single, tethering
it to the rap -rock tag the act has worked hard to escape. "Burn
It Down" offers the emotion the group's fans crave, but Linkin
Park shouldn't let its past hold it back.-RJC

charismatic tenor that ef-
fortlessly swoops skyward.
Mwamwaya sings in Chewa,
the traditional tongue of his
native Malawi, but the hook
here is universallyappealing.
One's ear might be confused
by "Yoshua Alikuti," but your
body will thank you.-RR

COUNTRY

EDENS EDGE
Too Good to Be True (3:15)
Producer: Dann Huff
Writers: G. Sampson,
H. Lindsey, T. Verges
Publishers: various
Big Machine
Edens Edge is quickly be-
coming one of Nashville's
most acclaimed groups, and
with great reason-the har-
monies of lead vocalist Han-

nah Blaylock, Dean Berner
and Cherrill Green are noth-
ing short of incredible. Blay-
lock is continuing to grow as
a singer, and gives the upt-
empo "Too Good to Be True"
something of a haunting feel.
As with prior single "Amen,"
the instrumentation makes
Blaylock's vocals more in-
triguing, as Green contrib-
utes some nice work on the
mandolin and Berner shows
his guitar prowess. The lyr-
ics, which tell the story of a
lover who fails to live up to
expectations, add weight as
well. With the group's debut
album due in June, Big Ma-
chine is wisely betting that
"Too Good to Be True" is the
track that can take Edens
Edge to the next level. -CD

rontrem-wteattaigi
EDITED BY MITCHELL PETERS
(ALBUMS) AND JASON
LIPSHUTZ (SINGLES)

CONTRIBUTORS: Jim Allen,
RJ Cubarrubia, Chuck Dauphin,
Khalila Douze, Jason Lipshutz,
Kerri Mason, Chris Payne,
Deborah Evans Price, Ryan Reed,
Mikael Wood

All albums commercially available
in the United States are eligible.
Send album review copies to
Mitchell Peters at Billboard, 5700
Wilshire Blvd., Suite 500, Los
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at Billboard, 770 Broadway,
Seventh Floor, New York, NY
10003, or to the writers in the
appropriate bureaus.
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BUBBLING
UNDER
>> >O'DAY HAVING
A `BALL'
Former Danity Kane member
Aubrey O'Day makes a bid
for solo success with her new
self -released single, "Wreck-
ing Ball," co -written and
co -produced by "American
Idol" alum Pia Toscano. The
song, which has sold 3,000
downloads, according to
Nielsen SoundScan, sports
a more pop/rock sound
than the R&B stylings of her
former group, which scored
two No. 1s on the Billboard
200 in 2006 and 2008. This
month, O'Day wraps her run
on NBC's "The Celebrity
Apprentice," whose cast in-
cludes another former "Idol"
finalist: Clay Aiken.

> > >FLY GUY: CAZWELL
Although Cazwell has been
percolating in the club scene
for years, he's likely best-
known to the pop masses for
his colorful (and racy) "Ice
Cream Truck" video. The
booty -shaking clip has col-
lected more than 6 million
YouTube views since its 2010
release. Fast -forward to today
and Cazwell is bubbling under
Dance Club Songs with "Unzip
Me" (featuring Peaches). The
track previews his second full-
length, due later this year on
Peace Bisquit.

>>>RHETT'S NOT -SO -
IDLE `HANDS'
Second -generation singer/
songwriter Thomas Rhett
makes steady progress on Hot
Country Songs, where debut
single "Something to Do With
My Hands" (Valory) bullets
at No. 32 in its 13th week. The
artist's father, Rhett Akins,
charted 14 titles on the tally
(1994-2006), with "Don't Get
Me Started" reigning in 1996,
and is now co -writing hits
for other artists-six, in fact,
since 2010, including Blake
Shelton's "All About Tonight"
and "Honey Bee." The younger
Rhett's debut album is due
this fall.

>>>`YES,' HINES
IS ON `FIRE'
Brandon Hines moves closer
to his first Hot R&B/Hip-Hop
Songs hit, as "Yes You Are"
rises to No. 5 on the survey's
Bubbling Under chart. The Epic
signee first gained attention
as the opening act on Estelle's
American Boy tour following
her 2008 breakout hit of the
same name. As "Yes" surges,
Hines shines with another track:
His "Fire" is included on the
"Think Like a Man" soundtrack,
which bullets at No. 3 on Top
R&B/Hip-Hop Albums.

Reporting by Keith Caulfield,
Wade Jessen, Karinah Santiago
and Gary Trust.

11=1 BY JASON LIPSHUTZLIPSHUTZ

The Press
Conference
Rollout
Rick Ross assembles his Maybach
Music Group and media to
announce release schedule,
new signing Omarion

n May 2, Rick Ross
and the major players
ofhis Maybach Music

Group label assembled at New
York's Eventi Hotelto announce
the upcoming plans and fur-
ther expansion of the Warner
Bros. hip -hop imprint. MMG's
next posse album, Self Made 2,
will be released June 26; rap-
per Meek Mill's debut album,
Dreams and Nightmares, arrives
Aug. 28; and R&B singer Omar -
ion will be the newest member
ofthe MMG family. Meanwhile,
God Forgives, I Don't, Ross' fifth

studio album, is due July 31
through Def Jam, where he's
signed as a solo artist.

The slew of announce-
ments follow a blockbuster
2011 for MMG, highlighted by
the signings of Meek Mill and
Wale, whose sophomore album,
Ambition, started at No. 2 on
the Billboard 200 last Novem-
ber and has sold 417,000 cop-
ies, according to Nielsen Sound -

Scan. Hosted by Rap Radar
CEO Elliott Wilson, the press
event also followed six months

of relative radio silence for
MMG: A pair of seizures Ross
suffered in October delayed the
planned December release date
of God Forgives, I Don't, and the
only MMG releases since Am-
bition have been mixtapes like
Ross' Rich Forever, Stalley's
Savage Journey to the American
Dream and Mill's Dreamchas-
ers 2, the lattermost due May 7.

Joie Manda, the former ex-
ecutive VP/head of urban music
at Warner Bros. who jumped to
Universal to become president
of Def Jam in March, attended
the May 2 press conference
along with a slate of other ex-
ecutives, including Island Def
Jam Music Group president/
COO Steve Bartels and War-
ner Bros. Records co -president/
CEO Todd Moscowitz. Manda
says that he and his former
label will work closely to roll out
Ross' project and the multiple
MMG releases in a manner that
makes sense for both sides.

"Warner Bros. are our
competitors, but they're our
friendly competitors," Manda

'BOUT THAT 'LIFE'
Tiesto's new release ranks as
Superstar DJ Tiesto makes a splash on the Bill-
board 200 and Dance/Electronic Albums as Club
Life: Volume Two: Miami (Musical Freedom)
earns his best sales week, bowing with 19,000
copies sold, according to Nielsen SoundScan.

On the Billboard 200, the set starts at No.
16 while on Dance/Electronic Albums, it
launches at No. 1. It's Tiesto's second leader
on the latter chart, following 2007's Elements
of Life (Ultra Records).

He's notched 13 top 10 sets on the Dance/
Electronic list-the second -most of any act in
the chart's almost -12 -year history. Only DJ Louie
DeVito has more, with 15.

Inspired by the city of Miami, Tiesto's new
album includes tunes written specifically for
the set, including "We Own the Night" (with
Wolfgang Gartner) and "Make Some Noise"
(with Swanky Tunes). The set also houses
fresh Tiesto remixes of Coldplay's "Para -
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Maybach Music-etroup artists
OMARION, WAILIE, FRENCH
MONTANA, MEEK MILL and
RICK ROSS (from left) visit
BET's "106 & Park" on May 2.

says. "We're both taking di-
rection from Ross, but obvi-
ously we need to share infor-
mation and compare notes to
maximize each single and each
album date."

Ross' official follow-up to
2010's Teflon Don (724,000
sold, according to SoundScan)
will not include any material
from Rich Forever, although
Manda says he's unsure if
"You the Boss" and "I Love
My Bitches"-two singles re-
leased last fall as previews of
God Forgives, I Don't-will
make the final album. How-
ever, the new Def Jam head
promised more hit singles from
Ross, and "movie -like videos"

DJ's strongest showing yet
dise" and Gotye's "Somebody That I Used
to Know." The latter track has already sold
155,000 downloads. -Keith Caulfield

TAKING THE LEAD
Here are the acts with the most top 10s on
Billboard's Dance/Electronic Albums chart.

Artist
Louie DeVito

No. Of Top 105
15

Tiesto 13

12

11

8

8

8

8

8

8

The Happy Boys
DJ Skribble
David Waxman
Johnny Vicious
Paul Oakenfold
The Riddler
Thievery Corporation
Vic Latino

to go along with them. On the
day after the press conference,
Ross was confirmed to perform
at WQHT (Hot 97) New York's
annual Summer Jam festival in
East Rutherford, N.J., on June
3. (Wale and Meek Mill are also
on this year's lineup.)

For Warner Bros., the Omar -
ion signing gives the MMG
roster a veteran R&B presence
whose recent output hasn't
connected at retail. The for-
mer B2K singer sold 765,000
copies of his 2005 solo debut,
O (T.U.G./Epic/Sony Music),
but his last album, 2010's 01-
lusion (Starworld/Musicworks),
moved only 78,000, according
to SoundScan. Omarion will

make his MMG debut with the
Ross -assisted single "Let's Talk"
and a still -untitled EP, neither of
which has a release date.

Manda says that Omarion's
signing started coming to-
gether just before he left War-
ner Bros. in March, and, like
the MMG signings of Wale
and Meek Mill, things moved
quickly once Ross flew Omar -
ion to his Miami studio and
started working on different
tracks with the singer.

"[Ross] will have somebody
for five to seven days, and he'll
measure how many songs can
this person do in this amount
of days," Manda says. "He has
a very clinical direction."  

TIESTO'S new album
was inspired by the

city of Miami.
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QUEEN -SIZED GAIN

the group's Greatest Hits to the
Billboard 200. It re-enters at No.
73 with 6,000 sold, according to
Nielsen SoundScan (up 255%).
Its best-selling song of the week

`HuRr SC) Goo!)

s,

up 23%) due to its use in ads for
videogame "Prototype2." On
Country Digital Songs, it jumps
20-12. "Hurt" is a former No.1 on
Hot Digital Songs: It reached the
top on the then -new tally on Oct.
3,2003, following Cash's death.

JAZZY REM

only the third act to chart
three concurrent titles on
Contemporary Jazz Albums in
its 25 -year history (see billboard.
biz/charts). Three versions of his
Bone Appetit debut at Nos. 5,
6 and 24. He joins fellow triple -
players Kenny G and John Tesh,

on various
in 2007

CHART
13 EAT

>>You're not seeing double.
There really are two albums
titled Up All Night in the
Billboard 200's top 10: One
Direction's at No. 4 and Kip
Moore's at No. 6. It's the first
time that two identical titles
rank in the top 10 simultaneously
(outside of sets titled Greatest
Hits) since 1971. For nine weeks
that year, Andy Williams' Love
Story and a soundtrack of the
same name shared space in the
top tier.

',Somebody" young: Atop
the Billboard Hot 100 for a third
week, Kimbra, who guests on Go-
tye's "Somebody That I Used to
Know," is the first woman
born in the '90s to lead the list.
The singer (last name: Johnson)
was born in New Zealand on
March 27,1990.

Read Chart Beat: every week at
billboard.com/chartbeat.

Billbearel  oh

The Wanted Vs. One Direction . . . Not So Fast
Jack Whitevisitsthe No. 1 slotonthe Bill-
board 200 for the first time, as his debut
solo album, Blunderbuss, arrives with
138,000 copies sold, according to Nielsen
SoundScan. It's the rocker's first No. 1 -
he missed the top with his other bands
the White Stripes, the Raconteursand
the Dead Weather. (However, they col-
lectivelynotched seven top 10 sets.)

The highest chart peak of any of
those bands' releases was the White
Stripes' 2007 album, Icky Thump,
which bowed and peaked at No. 2 with
a first week of 223,000. (It was stuck
behind Bon Jovi's No. 1 -debuting Lost
Highway, with 292,000.)

GLAD THEY CAME: The Wanted's
self -titled U.S. debut bows at No. 7 on
the Billboard 200 with 34,000, putting
two male pop vocal groups in the top
10 for the first time in what seems like
ages. Fellow British pop group One Di-
rection sits at No. 4 with Up All Night
(50,000; down 9%).

The Wanted (released only in North
America) is a compilation ofsingles from

the vocal group's two previous studio al-
bums, alongwith apairofnewlyrecorded
songs. The act's two earlier studio sets (a
self -titled 2010 effort and 2011's Battle-
ground) were released outside of North
America. The Wanted's first worldwide
studio album is due this fall.

SIMILAR BUT DIFFERENT: Because
the Wanted andOne Direction are
both male pop quintets from the United
Kingdom, there areboundtobe compari-
sons between the two.

It's a bit unfair, though. The acts
court different fan bases, with One
Direction skewing younger than the
Wanted. Also, each took a different road
to the top 10 in terms of marketing and
promotion.

Here's a look at their differences, at
least in terms of demographic appeal:

One Direction seems focused on the
preteenandtween set thanks to its youth
(ages 18-20) and adorable looks. The act
has even partnered with Nickelodeon to
develop a TV show. Also: The members'
wardrobe is bright, colorful, tailored, fit-
ted and presentable.

One Direction's label, Columbia, was
intent on promoting the group as a phe-
nomenon to young, social media -savvy
girls who were already familiar with the
act through Tumblr and Twitter thanks
to its formation on U.K. talent show
"The X Factor."

As for the members of the Wanted

(ages 19-23), their imaging is grown-
up, dark and scruffy. Just compare a few
publicity photos of the
two groups -the contrast
is enormous. Further, the
act appeared on the very
adult "Chelsea Lately"
show and agreed with the
hostthatthey are the

Brothers."
Also amplifying the

Wanted's implied badas-
sery: After a performance

at shoppingmalls throughoutthe North-
east, parents losing their hearing from

screaming children, etc.
One Direction's Up All

Night debuted at No. 1 on
the Billboard 200 seven
weeks ago with 176,000
and became the first U.K.
group to bow atop the
chart with a debut release.
It also crosses the half -
million sales mark this
week, as its total climbs to

:ounter
ITH
ULFIELD

on NBC's "The Voice," the group dissed
"Voice" coach Christina Aguilera. The
Wanted's Tom Parker said Aguilera was
"a total bitch" on the set, while fellow
member Siva Kaneswaran noted that
"she was quite rude."

As for promotion: One Direction
is being promoted as an "albums act"
where fans are buying into the experi-
ence of -and investing in -the group.
On the other hand, the Wanted comes
across as a singles -driven act. (Its "Glad
You Came" is the year's fifth -biggest -
selling download in the United States,
with 2.2 million sold, and hit No. 3 on the
Billboard Hot 100.)

Columbia drove fans to preorder One
Direction's album early on (last Novem-
ber),beforeasinglewenttoradio.Thecon-
cept focused on generating excitement
about the album itself and really, just get-
ting the actto come to the United States.

The rest of the story: Pandemonium

541,000. It's the fifth -best-selling album
so far this year in the United States.

Unlike One Direction, the Wanted
initially appeared focused on break-
ing a hit single, not an album. (The
Wanted's April 24 release wasn't an-
nounced until March 5, whereas One
Direction's set was available for pre -
order on Nov. 29, 2011 -nearly four
months before it hit retail on March 13.)

The Wanted went straight to top 40
radio in January, armed with a slice of
greatpop: the double-entendre hit "Glad
You Came." Soon after the group made
its U.S. TV debut on "The Ellen DeGe-
neres Show" (Jan. 10), the song entered
the Mainstream Top 40 chart on Jan.
28. One Direction, on the other hand,
didn't hit the Top 40 tally until nearly
two months later (March 17) with"What
Makes You Beautiful." That was only
two weeks before Up All Night entered
at No. 1.

IVIarket Watch A Weekly National Music Sales Report

Weekly Unit Sales Year -To -Date
DIGITAL DIGITAL

This Week 5,404,000 2,076,000 25,523,000

Last Week 5,722,000 2,199,000 25,912,000

(hange -5.6% -5.6% -1.5%

This Week Last Year 5,384,000 1,812,000 25,313,000

Change 0.4% 14.6% 0.8%
'Digital album sales are also counted within album sales.

Weekly Album Sales (Million Units)
30

25

20

15

10

5

2011

2012

aii

0
J FM AMJ JASONDJ

OVERALL UNIT SALES

Albums

Digital Tracks

Store Singles

Total

101,875,000

438,348,000

934,000

541,157,000

100,961,000 -0.9%

469,990,000 7.2%

1,058,000 13.3%

572,009,000 5.7%

Albumsw/TEle 145,709,800 147,960,000 1.5%

'Includes track equivalent album sales (TEA) with t9 track downloads equivalent
to one album sale.

ALBUM SALES

'11

'12

101.9 million

SALES BY ALBUM FORMAT

(D 67,965,000

Digital 32,665,000

Vinyl 1,223,000

Other 21.000

61,322,000

38,180,000

1,436,000

23.000

-9.8%

16.9%

17.4%

9.5%

For week ending April 29. 2012. Figures are rounded.
Compiled from a national sample of retail store and rack
sales reports collected and provided by

Year -To -Date Album
Sales By Store Type

ui40 40 million units

111i

35

30

25

20

15

10590 Nontraditional Download

CD Merchants Stores

nielsen
SoundScan

Mass Chain

Merchant

Go to www.billboard.biz for complete chart data 33
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ARTIST
IMPRINT & NUMBER / DISTRIBUTING LABEL IPRICEI

Title

JACK WHITE
THIRD MAN/COLUMBIA 95993./SONY MUSIC (11.98)

Blunderbuss

ADELE
XL, COLUMBIA 44699./SONY MUSIC (11.98,

LIONEL RICHIE
MERCURY NASHVILLE 016000/UMGN (15.98)

ONE DIRECTION
SYCO/COLUMBIA 92491/SONY MUSIC 01.98)

LEE BRICE
CURB 79316 (13.59)

KIP MOORE
MCA NASHVILLE 016432/UMON (10.98)

THE WANTED
GLOBAL TALENT/MERCURY 016832/IDIMG (6.98)

NICKI MINAJ
YOUNG MONEY/CASH MONEY 016530/UNIVERSAL REPUBLIC (1398)

GOTYE
SAMPLES 'N' SECONDS/FAIRFAX 016449./UNIVERSAL REPUBLIC (13.98)

JASON MRAZ
ATLANTIC 530701/AG (18.98)

TRAIN
COLUMBIA 95222/SONY MUSIC (11.98)

LUKE BRYAN
CAPITOL NASHVILLE 70912 (16.90

THE BLACK KEYS
NONESUCH 5290991 WARNER BROS. (18.98)

BONNIE RAITT
REDWING 0011 (13.98)

JOSH ABBOTT BAND
PDT 457492 (12.98)

TIESTO
MUSICAL FREEDOM 004 (9.98)

ALABAMA SHAKES
PTO 01921 01.98)

FUTURE
A-1/FREEBANOVEPIC 98357/SO. MUSIC (9.98)

RASCAL FLATTS
BIG MACHINE 510200A (13.98)

ERIC CHURCH
EMI NASHVILLE 94266. (16.98)

BLAKE SHELTON
WARNER BROS. NASHVILLE 527370/WMN (18.98)

SOUNDTRACK

21

Tuskegee

Up All Night

Hard 2 Love

Up All Night

The Wanted

Pink Friday: Roman Reloaded

Making Mirrors

Love Is A Four Letter Word

California 37

Tailgates & Tanlines

El Camino

Slipstream

Small Town Family Dream

Club Life: Volume Two: Miami

Boys & Girls

Pluto

Changed

Chief

Red River Blue

Think Like A Man

GREATEST
GAINER

MAROON 5
ABM MTG. 0159:4 IGA 15.98

Hands All Over

tIREWIT IVIANILUIN W116 I Ht liUTRL MilL111411MUNIG GUN6t111 Uhnilitb I UN L. In London
STILETTO 0004 (13.98) .

SOUNDTRACK The Hunger Games: Songs From District 12 And Beyond
LIONSGATE 016384/UNIVERSAL REPUBLIC 03.90

MONICA
RCA 95377 (11.98)

VARIOUS ARTISTS
UNIVERSAL/EMI/SONY MUSIC 95758/CAPITOL (161.98)

WHITNEY HOUSTON
ARISTA 19628/SONY MUSIC (16.98)

JASON ALDEAN
BROKEN BOW 7697 (18.98)

ADELE
XL/COLUMBIA 31859^/SONY MUSIC (12.98)

FUN.
FUELED BY RAMEN 628048. (11.98)

DRAKE
YOUNG MONEY/CASH MONEY 016135./UNIVERSAL REPUBLIC (1798)

SHINEDOWN
ATLANTIC 5285231/AG 116.98)

OF MONSTERS AND MEN
SKRIMSL ERE LAMAR. 1 016690./UNIVERSAL REPUBLIC (11.98)

BRUCE SPRINGSTEEN
COLUMBIA 94254./SONY MUSIC (11.98)

CHRIS BOTTI
COLUMBIA 60352/SONY MUSIC (1198)

FIVEDE U,ECv,E, (13.98).
RIHANNA

40 Talk That Talk
SRP/DEF JAM 016313/1D1MG (13.98)

7
SOUNDTRACK Shake It Up: Live 2 Dance: Music From The Disney Channel Series
WALT DISNEY 013857 (13.98)

EVE 6
FEARLESS 301621 (19.98)

75
LAURA STORY
FAIR TRADE/COLUMBIA 86417/SONY MUSIC (10.98)

KELLY CLARKSON
19 56801/RCA (11.98)

LADY ANTEBELLUM
CAPITOL NASHVILLE 94431 (18.98)

THE SHINS
AURAL APOTHECARY/COLUMBIA 92670./SONY MUSIC (11.98)

MADONNA
LIVE NATION/INTERSCOPE 016658./IGA (13.98 )

KATY PERRY..... Teenage Dream
64.1- 1/41098,

New Life

NOW 41

Whitney: The Greatest Hits

My Kinda Party

19

Some Nights

Take Care

Amaryllis

My Head Is An Animal

Wrecking Ball

Impressions

Nine Lives

5

4

a

2

NEW 1

23

6

NEW 1

31

27

33

27

38

44 33 28

45 34 18

46 36 41

CD 165 124

lie 62 58

169 43 42

50 41 23

220

26

ITO

PACE
SETTER

Speak In Code

Blessings

Stronger

Own The Night

Port Of Morrow

MDNA

 2

El

E

.
U

I
B M

BOB MARLEY AND THE WAILERS Legend: The Best Of Bob Marley And The Wailers
TUFF GONG/ISLAND 548904./UME 113.98, .

26

FLORENCE + THE MACHINE
UNIVERSAL REPUBLIC 016297. 03.981

SKRILLEX
BIG BEAT/OWSLA/ATLANTIC 528521/AG (5.98)

MARVIN SAPP
VERITY 97017/RCA (12.98)

LAMAROWN BAND -77, 104THE BILLBOARD 200 ARTIST INDEX BRYAN 12,172

JOSH ABBOTT BAND ...15 0 JUSTIN BIEBER 186

RYAN ADAMS 70 THE BAND PERRY 60 BIG TIME RUSH 194

ADELE 2, 30 THE BAND 197 THE BLACK KEYS ..13, 55
JOHNNY CASH/WIWE

AEROSMRH 166 THE BEACH BOYS .. . .1 61 MARY J. BLIGE 118 .... 185

ALABAMA SHAKES ....17 TONY BENNETT 149 BON IVER 140
JOHNNY CASH 200

44 CASTING CROWNS .80
JASON ALDEAN 29 BRENDAN BENSON ...159 CHRIS BOTTI

MICKEY AVALON 37 DIERKS BENTLEY .123 BOY, II MEN
.,i6 ERIC CHURCH ...20, 191
, THE CIVIL WARS 68

AWOLNATION 138 BEYONCE 84 LEE BRICE
ERIC CLAPTON 143

Ceremonials 

Bangarang (EP)

I Win

KELLY CLARKSON 42

COLDPLAY 65

J. COLE 122
COUNTING CROWS 83

CREEDENCE CLEARWATER

REVIVAL FEATURING

JOHN FOGERTY 107

THE DANDY WARHOLS ..88

DAUGHTRY 124

This was one of four

albums by coaches

on NBC's "The

Voice" that iTunes

discounted last

week for $6.99. It's

up by 128%. Blake

Shelton's Red River

Blue (No. 21, up

94%), (ee to

Green's The Lady

Killer (No.111, up

225%) and Christina

Aguilera's Blank

(up 802%, but not

on the chart) were

the others.

24
The pop singer/

songwriter's first

live album since

2004 debuts with

15,000 and marks

his highest -charting

live release since

1977's No.1 Barry

Manilow/Live.

The late singer's

Whitney: The

Greatest Hits sees a

V% spike in sales

following the airing

of Fox TV's "Glee"

tribute episode on

April 24. The cast

performed seven

Houston tunes on

the episode, all

of which are on

this album.

12EI

"Marley," the

documentary film

about his life,

opened in 42

theaters (and

available through

on -demand) last

week. In turn, his

iconic best -of

zooms up the list

with a 179%

increase.

Courtesy of a

$3.99 sale tag at

AmazonMP3, the

album rises with a

60% gain. In its

14th week on the

chart, it is the

longest -charting

Grammy nominees

album since the

2007 edition, which

spent 19 weeks on

the tally.

DEADMAU5 177

DEATH GRIPS 130
GAVIN DEGRAW 198

LANA DEL REY 66

DEMON HUNTER 199
DEUCE 37

NEIL DIAMOND 121

DRAKE 32

DR. ORE 187

E,25 17,1, I= ARTIST
gg, IMPRINT NUMBER / DISTRIBUTING LABEL (PRICE)

BRANTLEY GILBERT51 44 48 37 Halfway To Heaven
VALORY BG0100 (14.96)

JACK JOHNSON52 12 2 Jack Johnson & Friends: Best Of Kokua Festival
BRUSHFIRE 016747"/UNIVERSAL (1398)

53 46 45 45 LMFAO

54 48 43 10

56 67 101

57

"

PARTY ROCK/WILL.LAM/CHERRYTREE/INTERSCOPE 015678/IGA (9.98)
Sorry For Party Rocking

TYGA Careless World: Rise Of The Last King
YOUNG MONEY/CASH MONEY 016727/UNIVERSAL REPUBLIC (17.98)

THE BLACK KEYS
NONESUCH 5202861/WARNER BROS, (15.8)

Brother

NEW 1

50 44

52 57

1 59 55 35

60 58 52

r61 40 15

62 17

63 47

64 25

70

66 53

67 61

68 49

16

69

46

55

61

69 66 66

CAROLE KING
ROCKINGALE/HEAP 33881/CONCORD (15 .98)

The Legendary Demos

23

110

26

NICKELBACK
ROADRUNNER 617709' (18 98

Here And Now

MUMFORD & SONS
GENTLEMAN OF THE ROAD 0109./OLASSNOTE (12.98).

MIRANDA LAMBERT
RCA NASHVILLE 90569/SMN (11.98 0

Sigh No More El

Four The Record

61
THE BAND PERRY
REPUBLIC NASHVILLE 019839/UNIVERSAL REPUBLIC (10.98)

3

2

HALESTORM
ATLANTIC 528052/AG (13.98)

NEON TREES
MERCURY 016578ADJMG (10.98)

The Band Perry

The Strange Case Of...

Picture Show

3
PRINCE ROYCE
TOP STOP 530077/AG (10.98) .

2 HEIE
Phase II

012
71 14

27

13

19

64

47

COLDPLAY
CAPITOL 87553" (1998)

Mylo Xyloto

LANA DEL REY
POLTDOWINTERSCCIPE 016425/IGA (11.98)

YOUNG JEEZY
CTE/DEE JAM 013738/IDJMG (13.98).

THE CIVIL WARS
SENSIBILITY 017' (11.98)

SKRILLEX
BIG BEAT/ATLANTIC 526918/AG (5.98)

RYAN ADAMS
PAX.AM DIGITAL EX/CAPITOL (7.98)

Born To Die

TM:103: Hustlerz Ambition

Barton Hollow

Scary Monsters And Nice Sprites (EP)

iTunes Session (EP)

01:1
CD OF -ENTRY 212

74 68 59

75 67 53

C) 135 113

77 72 71

78 73 65

79 80 78

ap 105 104

81 77 73

82 81 70

83 42 11

loo 89

85 63 68

86 59 49

87 86 75

L
98 93

92 91 88

93 57 63

94 89 79

95 90 64

98 85 77

99 51 103

100 103 99

THOUSAND FOOT KRUTCH
UK 70090 13.98

WARREN HAYNES BAND
STAX 33389/CONCORD (24.98 COMO)

QUEEN
HOLLYWOOD 161265 (13.98)

The End Is Where We Begin

Live: At The Moody Theater

Greatest Hits

6 ESPERANZA SPALDING Radio Music Society
MONTUNO/HEADS UP 33174/CONCORD (13.98) .

82 BRUNO MARS Doo-Wops & Hooligans
ELEKTRA 5253931 (10.98) 0

14
VARIOUS ARTISTS 2012 Grammy Nominees
GRAMMY 016393/UNIVERSAL REPUBLIC (13.98)

84 ZAC BROWN BAND You Get What You Give
SOUTHERN GROUND/ROAR/BIGGER PICTURE/ATLANTIC 524722/AG (18.98)11/

30 SCOTTY MCCREERY
19/MERCURY NASHVILLE 016022/IGA/UMGN (13.98)

Clear As Day 

27
TOBY KEITH Clancy's Tavern
SHOW DOG -UNIVERSAL 015592 (9.98)

28
CASTING CROWNS
BEACH STREET, REUNION 10162/SONY MUSIC (11.90)

Come To The Well

15
KIDZ BOP KIDS
RAZOR 8 TIE 89271 (18.98

Kidz Bop 21

35
LIL WAYNE _,
YOUNG MONEY/CASH MONEY 0155981/UNIVERSAL REPUBLIC (13.98)

Tha Carter IV M

COUNTING CROWS Underwater Sunshine (Or What We Did On Our Summer Vacation) T''
TYRANNOSAURUS 013/COLLECTIVE SOUNDS (11.98)

44
BEYONCE
PARKWOOD/COLUMBIA 90629/SONY MUSIC (13.98)

4 
40

LIONEL RICHIE The Best Of Lionel Richie: 20th Century Masters The Millennium Collection
MOTOWN/CHRONICLES 007759/UME (998)

6 MELANIE FIONA The MF Life
SRC 016021/UNIVERSAL REPUBLIC (10.98)

79
TAYLOR SWIFT Speak Now A
BIG MACHINE T003005 (18.98) (,)

THE DANDY WARHOLS
BEAT THE WORLD 2521/THE END (13.98)

TIM MCGRAW
CURB 79320 43,98)

PROZAK
STRANGE 074/ABC 1B.98

This Machine

Emotional Traffic

Paranormal

PITBULL
MR. 305/POLO GROUNDS/1 69060/RCA (11.98)

Planet Pit

FIVE FINGER DEATH PUNCH
PROSPECT PARK 50104 (15.98)

DR. JOHN
NONESUCH 530395./WARNER BROS. (18.98)

American Capitalist

Locked Down

JAY Z KANYE WEST
ROCW-FELLA/ROC NATION/DEF JAM 015426/IDJMG (13.98)

FOSTER THE PEOPLE
STARTIMEINTI/COLUMBIA 744571/SONY MUSIC (9-98)

GREG LASWELL
VANGUARD DIGITAL EX/WELK (9.98)

VAN HALEN
INTERSCOPE 0164771/IGA (1198).

THE LUMINEERS
DUALTONE 1608 (13.98)

Watch The Throne 

Torches 

Landline

A Different Kind Of Truth

The Lumineers

NEWSBOYS
INPOP 71592/EMI CMG (11.98)

EMINEM
WEB/SHADY/AFTERMATH/INTERSCOPE 0144111/IGA (13.98)

FLORENCE +T. GIRLS' GENERATION - T. HUNTER HAYES 127

ELI YOUNG BAND 113 MACHINE ...48, 101, 184 126 WARREN HAYNES BAND ..72

EMINEM 105 141, 165 FOO FIGHTERS 167 GOTYE 9 WHITNEY HOUSTON

EVANESCENCE 178 FOSTER THE PEOPLE ..95 ELLIE GOULDING 164 28, 109, 144, 180, 196
EVE 6 40 THE FRAY 139 CEE LO GREEN 117 HUMAN NATURE 120

FUN. 31 DAVID GUETTA 112 ERIC HUTCHINSON 153
FUTURE 18 GUNS N' ROSES 174

MELANIE FIONA 86

FIVE FINGER DEATH ALAN JACKSON 136

PUNCH 92, 192 BRANTLEY GILBERT ...51 HALESTORM 61 ETTA JAMES 146

ANTHONY HAMILTON ..163 JAY Z KANYE WEST 94

God's Not Dead

Recovery El

DR. JOHN 93

JACK JOHNSON 52

JOURNEY 114

TOBY KEITH 79

KID7 BOP KIDS Al

CAROLE KING ....56, 183

LADY ANTEBELLUM

43,143
LADY GAGA 45
MIRANDA LAMBERT 59
GREG LASWELL 96

TRIP LEE 102
UL WAYNE 02

LMFAO 53

THE LUMINEERS 98
unomn 9K.YRD 1919

34 Go to www.billboard.biz for complete chart data Data for week of MAY 12, 2012
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niclscn

SoundScan

101

I, 0 ARTIST
Ng IMPRINT NUMBER / OISTRIBUTING LABEL (PRICE)

54 83
100 FLORENCE + THE MACHINE

UNIVERSAL REPUBLIC 0131701 (13.98)

102 71 17

103 99 32
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105 79 60

106 96 50

142 132

108 117 111

109 116 106

is 136 146

111 78 56

112 124 108

a128 112

114 127 84

115 101 92

qt. 148 145

TRIP LEE
REACH 8205/INFINITY 113.98)

TRAMPLED BY TURTLES
BANJODAD 091/THIRTY TIGERS (9.98)

ZAC BROWN BAND
ROAR/BIGGER PICTURE/HOME GROWN/ATLANTIC 516931/AG (1398)

LIONEL RICHIE
MOTDWN/UTV 068140/UME (18.98)

SOUNDTRACK
WALT DISNEY 006509 13.98

CREEDENCE CLEARWATER REVIVAL FEAT. JOHN FOGERTY Chronicle The 20 Greatest Hits
FANTASY 2"/CONCORD (1798/12.98)

SOUNDTRACK The Fresh Beat Band: Music From The HA TV Show
NICKELODEON/LEGACY 95764/SONY MUSIC

WHITNEY HOUSTON
ARISTA 18599/SONY MUSIC 10.98

VARIOUS ARTISTS
WORD-CURB/PROVIDENT-INTEGRITY 48085/EMI CMG 17.9

WILSON PHILLIPS
MASTERWORKS 91425/SONY MASTERWORKS 01.98)

DAVID GUETTA
WHAT A MUSIC/ASTRALWERKS 78830/CAPITOL (10.96)

ELI YOUNG BAND
REPUBLIC NASHVILLE 015856/UNIVERSAL REPUBLIC (10.98)

JOURNEY
COLUMBINLEGACY 85889/SONY MUSIC 13.98

Title

Lungs AI
The Good Life

Stars And Satellites

The Foundation El

The Definitive Collection fi
The Muppets

The Bodyguard 41

WOW Hits 2012

Dedicated

Nothing But The Beat

Life At Best 111

Journey's Greatest Hits 4011

VARIOUS ARTISTS Back In New Orleans
RHINO CUSTOM PRODUCTS 6691 EX/STARBUCKS (12.98)

III
THE TEMPTATIONS Best Of The Temptations -The 20th Century Masters The Millennium Collection
MOTOWN 153362,UME 9.98

3
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119 134 120

RE-ENTRY 42
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NEW 1

CD147 170
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Cos 163

128 140 115
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132 130 -

133 149 135

134 123 85

1 135 60
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181

1

36
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CEE LO GREEN
RADICULTURE 525601/ELEKTRA (18.98)

MARY J. BLIGE
MATRIARCH/GEFFEN 016257/IRA (13.98)

WIZ KHALIFA
ROSTRUM/ATLANTIC 627099/AG 13.98 .

HUMAN NATURE Motown Record
LIME 016250 (13.98)

NEIL DIAMOND The Very Best Of Neil Diamond: The Studio Recordings
COLUMBIA/LEGACY 90360/SONY MUSIC (12.98)

J. COLE Cole World: The Sideline Story
ROC NATION/COLUMBIA 57920/SONY MUSIC (11.98)

DIERKS BENTLEY Home
CAPITOL NASHVILLE 94714 (16.98)

DAUGHTRY
19 61813/RCA (11.98)

VARIOUS ARTISTS
WORD-CURB/EMI CMG/VERITY 97014/RCA (13.98)

GIRLS' GENERATION - TTS
S.M. DIGITAL EX (6.98)

HUNTER HAYES
ATLANTIC NASHVILLE 528890/WMN (18.98)

LYNYHD 81071YRO The Best Of Lyn,. Skynyrd: 20th Century Masters The Millennium Collection
MCA 111941/UME (998)

TAYLOR SWIFT Fearless
BIG MACHINE 0200 18.98 OO

The Lady Killer

My Life II...The Journey Continues (Act 1)

Rolling Papers

DEATH GRIPS
EPIC 96351./SONY MUSIC_R.98i

PISTOL ANNIES
RCA NASHVILLE 94916^/SMN 11.9

TRAIN
COLUMBIA 07736/SONY MUSIC (1298)

LADY ANTEBELLUM
CAPITOL NASHVILLE 97702 (18.98)

ODD FUTURE
ODD FUTURE 95478 (14.98)

SPIRITUALIZED
FAT POSSUM 1263 (13.90)

ALAN JACKSON
AIR 02823/EMI NASHVILLE 16.98

MICKEY AVALON
SUBURBAN NOISE 359 (12.98)

AWOLNATION
RED BULL 1086 (998)

THE FRAY
EPIC 57802./SONY MUSIC (11.98)

BOYZ II MEN The Best Of Boyz II Men: 20th Century Masters The Millennium Collection
MOTOWN/CHRONICLES 001098/UME (9-98)
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129

33

65
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49
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37
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Break The Spell

WOW Gospel 2012

Twinkle (EP)

Hunter Hayes

The Money Store

Hell On Heels

Save Me, San Francisco

Need You Now

The OF Tape Vol. 2

Sweet Heart Sweet Light

Precious Memories

Loaded

Megalithic Symphony

Scars & Stories

S.
F

 II
E

EMINEM The Marshall Mathers LP 40
WEB/AFTERNIATH/INTERSCOPE 4906291/UME (13.98)

JAKE OWEN Barefoot Blue Jean Night
RCA NASHVILLE 89547/SMN (10.98)

ERIC CLAPTON The Best Of Eric Clapton: 20111 Century Masters The Millennium Collection
CHRONICLES/POLVDOR 002759/UME (9.98)

WHITNEY HOUSTON Whitney Houston
ARISTA/LEGACY 56903/SONY MUSIC (15.98 CD/DVD)

LADY GAGA Born This Way El
STREAMLINE/KONLIVE/INTERSCOPE 015373./I62 (13.98)

ETTA JAMES The Best Of Etta James: 20th Century Masters The Millennium Collection
MCA 111953/UME (998)

BON IVER
JAGJAGUWAR 135' (14.98)

TYRESE
VOLTRON RECORD, 93562 (1598)

TONY BENNETT
RPM/COLUMBIA 66253/SONY MUSIC 13.98

THREE DOG NIGHT The Best Of Three Dog Night:20th Century Masters The Millennium Collection 
MCA 112073/U0E (9.98)

Bon Iver

Open Invitation

Duets II

After the quartet

performed

throughout the

April 23 Motown-

themed edition of

AB('s "Dancing

With the Stars,"

the March release

surges with an

844% increase to

make its debut.

KEE]
The soundtrack to

the Zac Efron film

bows with 3,000

(up 24%) and also

enters the

Soundtracks chart

at No. 8 (viewable

at billboard.bi//

charts).

EEO
When a mere 1,700

units separate Nos.

100 and 200 on the

chart, the slightest

change in sales can

generate a huge

move. Take this

title, which is up by

only 5% (really,

a handful of sales)

and yet re-enters

after a week's

absence.

The legend has

been busy the past

few weeks, hyping

both her

autobiography ("A

Natural Woman")

and her new

archival set, The

legendary Demos.

The latter debuts

at No. 56 with

7,000 sold.

It's the second

videogame

soundtrack to debut

on the chart in

three weeks

(3,000). It follows

"Journey," which

started at No. 116

on April 28 (4,000).
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CHRIS TOMLIN
87 How Great Is Our God: The Essential Collection

SIXSTEPS/SPARFIOW 46364/EMI CMG (13.98)

SOUNDTRACK The Twilight Saga: Breaking Dawn: Part 1
SUMMIT/CHOP SHOP/ATLANTIC 528055/AG (18.98)

ERIC HUTCHINSON Moving Up Living Down
LET'S BREAK RECORDS 529298/WARNER BROS. (9.98)
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158 147
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25
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69

NEW 1
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44

NEW 1
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RE-ENTRY 13

162 122 2

PE -ENTRY 19

164 192 165

BLAKE SHELTON
REPRISE (NASHVILLE) 525092/WMN (18.98)

WAR OF AGES
FACEDOWN 114* (12.98)

Loaded: The Best Of Blake Shelton 

Return To Life

WALE
MAVBACH 528687/WARNER BROS. (18.98)

Ambition

BOB SEGER & THE SILVER BULLET BAND
HIDEOUT 46151 CAPITOL (19 98)

Ultimate Has- Rock And Roll Never Forgets

CHRISTINA PERRI
ATLANTIC 531169/25 (13.90)0+

lovestrong. [1181

BRENDAN BENSON
REASON/ADE 002'/THIRTY TIGERS (12.98)

What Kind Of World

SOUNDTRACK The Lucky One
WATERTOWER 39285 EX (9.98)

C RE-ENTRY 158

166 196 160

167 174 149

168 181 189

169 176 156

THE BEACH BOYS The Greatest Hits Volume 1:20 Good Vibrations
CAPITOL 21860 (11.98)

BOB MARLEY & THE WAILERS Marley: The Original Soundtrack (Soundtrack)
TUFF GONG/ISLAND 016736./UME (19.98)

ANTHONY HAMILTON
MISTER'S MUSIC 99136/020 (11.98)

ELLIE GOULDING
CHERRY7FiEE/INTERSCOPE 015329/IGA (10.98)

EMINEM
SHADY/AFTERMATH/INTERSCOPE 005881"/ICA (1198)

Back To Love

Lights

Curtain Call: The Hits

47
AEROSMITH The Best Of Aerosmith: 20th Century Masters The Millennium Collection
GEFFEN 001101/UME (9.98)

55
FOO FIGHTERS
ROSWELL 84493,11CA (11.98) .

Wasting Light

53
BARRY WHITE The Best Of Barry While: 20th Century Masters The Millennium Collection
ISLAND/CHRONICLES/IDJMG 000884/UME (9.98) 6.1
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26

RE-ENTRY 148
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VARIOUS ARTISTS
UNIVERSAL/EMI/SONY MUSIC 95756/CAPITOL (18.981

SOUNDTRACK
LOST HIGHWAY/MERCURY/IDJMG 014749./UME (22.98)

TORCHE
VOLCOM 02929. (10.98

NOW 40

0 Brother, Where Art Thou?

Harmonicraft

LUKE BRYAN
CAPITOL NASHVILLE 65833 (18.98)

Doin' My Thing

VANN!
YANNI WAKE 52862/SONY MUSIC (11.98).

Live At El Morro, Puerto Rico

GUNS N' ROSES
GEFFEN 001714/UME (1698)

CARRIE UNDERWOOD
19/ARISTA/ARISTA NASHVILLE 71197/RCA (9.98)

RASCAL FLATTS
LYRIC STREET 002764 (13.98)

DEADMAU5
MAU5TRAP 25181/ULTRA (15.90)

Greatest Hits MI

Some Hearts

Greatest Hits Volume 1

4X4=12

EVANESCENCE
WIND-UP 13166 (11.98)

NICKELBACK
ROADRUNNER 618028 (18 98

WHITNEY HOUSTON
ARISTA 10033/RCA (11.96)

Evanescence

Dark Horse

I Look To You In

BRITT NICOLE
SPARROW 67857/EMI GMG (9.98)

Gold

C PE -ENTRY 308

184 118 5

185 190

186 189 182

187 180 127

3

48

110

100

JUSTIN MOORE
VALOR,' JM0200A (10.98)

CAROLE KING
ODE/EPIC/LEGACY 55850./SONY MUSIC (7.98)

FLORENCE + THE MACHINE
UNIVERSAL REPUBLIC 016775 (13.98)

Outlaws Like Me

Tapestry

MTV Unplugged

NEW 1 1

PE -ENTRY 2B

C PE -ENTRY 6

RE -EMERY BB

PE -ENTRY 109

193 104 192

C
21

RE-ENTRY 19

195 76 21 3

JOHNNY CASH/WILLIE NELSON
AMERICAN/COLUMBIA/SONY MUSIC CMG 56490/SONY MUSIC (6.96)

JUSTIN BIEBER
SCHOOLBOY/RAYMOND BRAUN/ISLAND 014063/MA1G (1098)5

DR. DRE
AFTERMATHATERSCOPE 490486./UME (18.98/12.98)

SOUNDTRACK
ELECTRONIC ARTS DIGITAL EX (6.98)

WILLIE NELSON
COLUMBIA/LEGACY 64184/SONY MUSIC (5.98)

PASSION
SIXSTEPS/SPARROW 46367/EMI CMG

ERIC CHURCH
CAPITOL NASHVILLE 20810. (12.98)

FIVE FINGER DEATH PUNCH
PROSPECT PARK 50100. (13.98).

AMY WINEHOUSE
UNIVERSAL REPUBLIC 016394* (13.98

BIG TIME RUSH
NICKELODEON/COLUMBIA 99082/SONY MUSIC (11.98)

M. WARD
MERGE 433. 11.98)

VH1 Storytellers

My World 2.0 In

Dr. Dre 2001

Mass Effect 3

Super Hits

Passion: White Flag

Carolina

War Is The Answer

Lioness: Hidden Treasures

Elevate (Soundtrack)

A Wasteland Companion

RE-ENTRY 85

197 83

198 178 142

199 107 36

WHITNEY HOUSTON
ARISTA 47861/SONY MUSIC (6.98)

My Love Is Your Love El

2

1B

3

THE BAND
CAPITOL 24941 (11.98)

GAVIN DEGRAW
J 66083/RCA (11.98)

Greatest Hits

Sweeter

DEMON HUNTER
SOLID STATE 80486/EMI CMG (13.96) OO

True Defiance

NE -ENTRY 8 JOHNNY CASH
SONY BMG CUSTOM MARKETING GROUP 05279/SONY MUSIC (7.98)

Super Hits

MADONNA 45

BARRY MAMLOW WITH THE

ROYAL PHILHARMONIC

CONDUIT ORCHESTRA 24

BOB MARLEY AND THE

WAILERS 47,123
MAROON 5 23

BRUNO MARS 75

SCOTTY MCCREERY 78
TM MCGRAW 89

NICKI MINAJ

MONICA 26

JUSTN MOORE 182
KIP MOORE

JASON MRAZ 10

MUMFOFID & SONS . 58

WIWE NELSON 189
NEON TREES 62
KIFWRPIIVR

NICKELBACK 57, 179
BRITT NICOLE 181

ODD FUTURE 134

OF MONSTERS AND ME,
34

ONE DIRECTION 4

JAKE OWEN 142

PASSION 190

CHRISTINA FIEF.' 158
KATY PERRY 46

PISTOL ANNIES 131

PITBULL 91

PRINCE ROYCE 63

PERAK 90

QUEEN 73

BONNIE RAITT 14

RASCAL FLATTS .,19,175
LIONEL RICHIE 3, 85,135
RIHANNA 38

MARVIN SA©PP 50

BOB SEGER & THE SILVER

BULLET BAND 157
BLAKE SHELTON ..21 154

SHINEDOWN 33

THE SHINS 44

SHRILLER 49,69
ESPERANZA SPAWING ..74

SPIRITUALIZED ..,...135
BRUCE SPRINGSTEEN ..35

LAURA STORY 41

TAYLOR SWIFT ...87,129
SWV 64

M7=0717=
MASS EFFECT 3 188

THE MUPPETS 106
0 BROTHER, WHERE ART

THOU,' 170

SHAKE IT UP: LIVE 2

DANCE: MUSIC FROM

THE DISNEY CHANNEL

SERIES 39

THINK LIKE A MAN . .22

THE FRESH BEAT BAND:

MUSIC FROM THE HIT TV

SHOW 108

THE HUNGER GAMES:

SONGS FROM DISTRICT

12 AND BEYOND 25

THE LUCKY ONE 160

THE TWILIGHT SAGA:
BREAKING DAWN. PART 1

152

ni TYDA 54 BACK IN NEW ORLEANS . WAR OF AGES 15

THE TEMPTATIONS 216 WIESE 148 115 BARRY WHITE 16

THOUSAND FOOT KRUTCH n NOW 40 169 JACK WHITE

71 CARRIE UMERWOOD 175 NOW 41 27 WILSON PHILLIPS .

THREE DOG NIGHT ...150 WOW GOSPEL 2012 125 AMY IA/REHOUSE ... .19
TIESTO 16 n WOW HITS 2012 110 WIZ KHALIFA 11

CHRIS TOMUN 151 VAN HALER 97

TORCHE 171 n in
TRAIN 11 132 III =MI =1 WALE 156 YANNI 17
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103 76 M WARD 195
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4 FOALS
WWW.MYSPACE.COM/FOALS
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Brazilian DJ duo Felguk re-enters

Uncharted at No. 42. On April 19, the

act released a free mix exclusively for

Mixmag.net. The exposure helped lead to

a 19% overall increase in plays from the

previous week.
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MICHAEL JACKSON
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CAPITOL
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DON OMAR
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GOTYE
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Lipkin Park jumps 24-10 on the Social

SO list as a preorder campaign for

upcoming album Living Things started

April 24. Four days later, tickets went

on sale for the band's tour, promoted

in part by a YouTube video that drove

traffic to the group's Facebook page.
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FUN. FEAT. JANELLE MONAE FUELED BY RAMEN/RRP

CALL ME MAYBE
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FUN. FUELED BY HAMEN/RRP

13 7

BY
117t1r3LUBIAloci

r. 12 8

II 5 THE MOTTO
DRAKE FEAT. UL WAYNE YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

1111
is 8 STRONGER (WHAT DOESN'T KILL YOU)

KELLY CLARKSON 19/RCA

It 16 8 WE FOUND LOVE
RIHANNA FEAT. CALVIN HARRIS SRP/OEF JAMADJMG

IF 18 8 YOUNG, WILD & FREE
SNOOP DOGS UR IDIAUMFEAT MAIM HMS ROS1130.009SYSTYLBA1WIM

It 17 0 NI**AS IN PARIS
JAY Z RANYE WEST ROC-A-FELLNROC NATION/DEF JAM//I DJMS

CI 21 MIDNIGHT CITY
MRS M83/MLITE/CAPITOI.

III09
0 SAFE & SOUND

TAYLOR SWIFT RAT DIE GML WARS LIOASOME/016 MACRIRMJNIVERSALPEPURIE

lig 20 3 TURN ME ON
DAVID GUETTA FEAT. NICKI MINA! WHAT A MOSICIASTRALWERKS/CAPROL

23 22
8

PUMPED UP KICKS
FOSTER THE PEOPLE STARTIME INT,COLUMBIA

CD 24 8 FADED
MA FEAT UL WANE YOUNG MONEY/CASH MONE,UNNERSAL REPUBLIC

O 25 5

MAX
USHER

26 8
PART OF ME
KATY PERRY CAPITOL

O 35 2 I WON'T GIVE UP
JASON MRAZ ATLANTIC/RRP

O 26 HYFR (HELL YEAH Pl...""G RIGHT)
BRAKE FEAT. UL WAYNE YOUNG MONEY/CASH MONEY/UNNERSAL REPUBLIC

29 27
8

ASS BACK HOME
GYM GLASS NEMER FEAT. NEM IMCR DECAYBANEMELE0 BY RAMENIRRE

O 40 3 PARADISE
COLOPLAY CAPITOL

31 23
8

ROLLING IN THE DEEP
ADELE XL/COLUMBIA

32 29 8
SCARY MONSTERS AND NICE SPRITES
SKRILLEX BIG BEAT/ATLANTIC/RRP

0 33 3 BANGARANG
SKRILLEX FEAT. SHAH BIG BEAT/OWSLA/ATLANTIC/RRP

34 32 8

35 31 8

36 30 8

 39 3

O 37 8

39 34 3

36

 38 8

ID 03 3

PAYPHONE
MAROON 5 FEAT. WIZ RHALIFA A&WOCTDNEANTERSCOPE

RACK CITY
TYGA YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

LEVELS
AVICII LEVELSNERATONE/ATOM EMPIRE/INTERSCOPE

HEADLINES
DRAKE YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

MAKE ME PROUD
DRAKE FEAT NICKI MINAJ YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

SO GOOD
B 0 B REBELROCK/GRAND HUSTLE/ATLANTIC

LIGHTS
ELLIE GOULDING CHERRYTREE/INTERSCOPE

EYES WIDE OPEN
GOTYE SAMPLES N. SECONDS/FAIRFAX/UNIVERSAL REPUBLIC

GOOD FEELING
FLO RIM POE BOY/ATLANTIC

SEXY AND I KNOW IT
LMFAO PARTY ROCK/WILLLAWCHERRYTREE/INTERSCOPE

ONE THING
ONE DIRECTION SYCO/C0EUMBIA

MERCY
MANNER, BIG SFAN,PUMAT2CRAN2C0.01,10CA.FELIAIDEFJAM/10.1MG

ID 47 2 EVES OPEN
TAYLOR SWIFT LIONSGATE/BIG MACHINE/UNIVERSAL REPUBLIC 01 8 DANCE (A$$)
BIG SEAN FEAT. NICKI MINAJ OCI.O.D./DEFJAM/IDJMGID BEEZ IN THE TRAP
NICKIMINAl C111197 PENG MONEY/CASH MONE,UNIVERSAL REPUBLIC

3 SHAKE IT OUT
FLORENCE  THE MACHINE UNIVERSAL REPUBLICIF 42 8 PARTY ROCK ANTHEM
LMFAMEAT OMEN BENNMEGMMOMPANYMMILLOMCHERFNEOMMOIN

II46 7
TURN UP THE MUSIC
CHRIS BROWN RCA

ILL 48 a PrIOLLNATION ROD BULL

1:3I

Maroon 5's "Payphone," featuring

Wiz Khalifa, debuted on NBC's

"The Voice" on April 16. This

week, the song takes a bow on

the On -Demand Songs tally at No.

13 with more than 500,000 plays

during the charting period.

1%

MAROONS

16

P7
8

9

10

p,
12

113 -
114

2

3

0 YOUTUBE You Tub6

TITLE The r"".' Son"711M
Ls 0 3 3o ARTIST IMPRINT/LABEL

1 1 20 #1
PITRULLFEAT CHRISBRowN MR.30,POLOGROUNDSORCA

INTERNATIONAL LOVE I

ROLLING IN THE DEEP
ADELE XL/COLUMBIA

IP.

37

4 4 7

6 2

7 5

8 38

9 24

5 3

11 26

13 2

14 7

1

10 2

19 2

BOYFRIEND
JUSTINBIEBER SCHOIABOYMAYMONDBRAUNAMANDADJMG

PART OF ME
KATY PERRY CAPITOL

DRIVE BY
TRAIN COLUMBIA

CALL ME MAYBE
CARLYRAEMPSEN 60VSCHOOLHOWINTERSCOPE

SOMEONE LIKE YOU
ADELE XL/COWMBIA

WE FOUND LOVE
RIHANNAFEAT.CADANHAMIS SRP/DERIAM/I0JMO

SOMEBODY THAT I USED TO KNOW
WAIXOFFTHEEAFM1 SLAPDASH/COLUMBIA

BABY
1.1511NBIEBERFEA1IDDACMSSCH001BOYSYMONDBRAMISIANDEUMG

PAYPHONE
MAR00N5FEAT.WRKHAUFA ADM/OCTONE/INTERSCOPE

I WILL ALWAYS LOVE YOU
WHITNEY HOUSTON ARISTAARACY

GLAD YOU CAME
111EWANTED GLOBALTALENT/MERCURY/MJMG

MAKE IT BUN DEM
SOVILEWOMAIM,RGONTMARIFIBIGB3T/OWSWATIANTIMIP

BORN TO DIE
MNADELREY POLYDORANTERSCOPE

(-L.) YAHOO!
\.:1 SONGS

F5

6

B

110

Y' music -

g TALTSTLEIMPRMTAAREL

6 #1 GLADYOU CAME
6 DDS RIF WANTEDMLOBALTALENT/MERCURYADJMG,

2
SET FIRE TO THE RAIN
ADELE ,XL/COLUMBIA,

The weeks most -
streamed songs on

Yahoo! Musi

9 ASS BACK HOME
GYIACLASSHEROESFEMNEONIETCIRDECAYDANCERELEBBYRA1AENRRF1

4 20 GOOD FEELING
no RIDE IPOE BOY/ATLANTIC,

1 EYES OPEN
TAYLOR SINIFTKIONSGATE/BIGMACHINEAMIVERSALREPUBUC)

5 7
INTERNATIONAL LOVE
PITBULLFEAT.CHRISBROWNIAW3WPOLO GROUND3J/KM

13 2 RUMOUR HAS IT
AonE0a/coLumBIAI

6

8

7

12 12

-
114 10

1E6 14

29 WE FOUND LOVE
RIHANNA FEAT. CAWIN HARRIS ISRP/OEFJAMAINIVERS.

PART OF ME
KATY PERM, ICAPOOL)

6

22

16

36

1

26

6

IT WILL RAIN
BRUNO MARS (SUMMIT/CHOP SHOP/ELEKTRA/ATIANTIO

NOT OVER YOU
GAVIN DEGRAW (J/RCA,

MOVES LIKE JAGGER
MAROONMEAECHMSDNAAGUILERAIAMOCTONEANIERSCOPEI

CLIMAX
USHERIRCA,

SEXY AND I KNOW IT
LMFAO,PARTYROCKAVILLIAM/CHERHYTHEF/INTERSCOPEI

TURN ME ON
DAVIDGUETTAFEAUACKIMEMINVHATAMUSIC/ASTPAUgRKS/CAPITOO

ONEXT BIG
SOUND-

.11 ALIZEE

WANESSA CAMARGO

IILEON THOMAS 3

NEXT
BIG
SOUND

ALYSON STONER

ElDIZZY WRIGHT

CRUZ

111 AMIRAH ALI

.11 CANCER BATS

SHINOBI NINJA

ONE STEP AWAY

111 JOELL ORTIZ

MITHE AVIATORS

1111 SKYLAR LAINE

M11HAROON

E"'3

36
I

Go to www.billboard.biz for complete chart data Data for week of MAY 12, 2012
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HEATSEEKERS ALBUMS"
,as 0 28 ARTIST

sg ga LABEL G NUMBER/DISTRIBUTING LABEL (PRICE)

#1 HUMAN NATURE
LIME 01M50 113.981

GIRLS' GENERATION -US
S.M. DIGITAL EX (6.98)

DEATH GRIPS

RE-ENTRY
WK

NOT SHOT
DEBUT

3 NEW

NEW

EPIC 96351./SONY MUSIC (398/

MICKEY AVALON
SUBURBAN NOIZE 359 112.

NEW TORCHE
VOLCOM 02929. (1008

NEW

NEW

NEW

NEW

NEW

LP
WARNER BROS. 530911 1708 C0/130)

VOLBEAT
VERTIGO 016113/UNIVERSAL REPUBLIC (13.98)

BRAD
RAZOR Et TIE 83338,13.981

IMAGINE DRAGONS
KIOINAKORNER/INTERSCEI PE 016620/IGA(7.98)

THE HEAD ANDTHE HEART
SUB POP 915.11098)

ELECTRIC GUEST
ACROSS THE UNIVERSE 70324/DOWNTOWN 110.981

WALTER TROUT
PROVOGUE 73682./MASCOT 115.981

PRONG
LONG BRANCH 260102/SPV 116.981m 21 DIZZY WRIGHT
FUNK VOLUME 0507 EX 112.981

IUD
CM14 6 Er?,,,,,17,'ArE'lx(9.18)

44

1E9 6 32

120 4 2

16

2

Di
IC

GAINER

DIAMOND RUGS
PARTISAN 036.111381

LINDSAY MCCAUL
REUNION 10157/SONY MUSIC 19381

JOE PUG
LIGHTNING ROD 67452,12381

ARTIST
WM, NUMBERMISTRIBLMNG LABEL (PRICE)

Motown Record UPON A BURNING BODY
SUMERIAN 201111.98)

Twinkle (EP) KIMBRA
WARNER BROS. 530311 EX (5.98)

REDLIGHT KING
Girls' Generation

spinoff act TTS

The Money Store IMMO HOLLYWOOD 013273 110 981

Loaded NEW
TY SEGALL & WHITE FENCE
DRAG CITY 503,15.98,

debuts with 3,000

after less than two

full days of sales
.Harmonicraft LOUDON WAINWRIGHT III

2N0 STORY SOUND 003 116.981

IntoThe Wild (Live At Eastwest Studios) (EP) NERO
MTA/MERCURY/CHERRYTREE/INTERSCOPE 016371/1.(9.96 1637102)(it was released

Beyond Hell/Above Heaven NEW
PARADISE LOST
CENTURY MEDIA 8859 115.98,

Saturday, April 28).

It also bows at No.1

on World Albums.
United We Stand DELTA SPIRIT

ROUNDER 619131./CONCORO (14.

Continued Silence (EP) KENDRICK LAMAR
TOP tows DIGITAL EX 11.981

The Head And The Heart,, NEW
MICKEY HART BAND
360 DEGREES PRODUCTIONS 0478.113.981

Mondo r ' .
NEW

THE M MACHINE
OWSLA DIGITAL EX 15.981

GROUPLOVE
CANVASBACK/ATLANTIC 527696,AG (11981

ANOUSHKA SHANKAR
DC 016566/DECCA CLASSICS 118.981

KAT EDMONSON
SPINNERETTE 1202114981

ANATHEMA
THE END 251 I13.981

YUNA
FADER LABEL 0921 112 98)

THE RAVEONETTES
THE RAVEONETTES LTD. 00002'/THE ORCHARD (5.98)

s MORIAH PETERS
REUNION 10164/SONY MUSIC 19.981

Blues ForThe Modern Daze

Carved Into Stone

Smoke Out Conversations

The Great Despiser

The ATeam (EP)

Diamond Rugs

If It Leads Me Back

Never Trust A Happy Song

Traveller

Way Down Low 16

Weather Systems

Yuna

Into The Night (EP) r

I Choose Jesus

8

Pearl Jam guitarist

Stone Gossard's

band debuts its

filth studio album

with 2,000 copies.

All four previous

sets also reached

Heatseekers

Albums.

1:E1
The set also starts

at No. 5 on Blues

Albums, where it's

the artist's fifth

straight top 10.

37 44 ANDY GRAMMER
S -CURVE 151602 (9.98)

CARDENALES DE NUEVO LEON
DISH 016667/116ALE 1II.98/

Red. White. Green.

Settle Down (EP)

Something ForThe Pain

Ha

OlderThan My Old Man Now

Welcome Reality

Tragic Idol

Delta Spirit

Section.80

Mysterium Tremendum

Metropolis, Pt. I (EP)

, CAROLINA CHOCOLATE DROPS09 1,
-

9
NONESUCH 529809/WARNER BROS. 11E98,

t,,,
17

2 PASTOR GEORGE LEE III/FORTRESS FIRE
EMTRO GOSPEL 931531/TASEIS113.99,

IF,
3

DEAD SARA
POCKET KID 001/9.9e1

11.2 24 3 THETOURE-RAICHEL COLLECTIVE
CUMBANCHA 22110 88,

MCI
1F- 31 2

146 45 7

STEPHEN THE LEVITE
LAMP MODE 6199/INFINITY 111.

VINTAGE TROUBLE
VINTAGE TROUBLE 00001 112.981

JOEY COCO DIAZ
HAHAAS COMEDY DIGITAL EX 7.081

PETER WHITE
HEADS UP 32905/CONCORD 118.98,

111146,41, ELECTDRIC

OFL SKULLSTR
EC ECTIVE 715,AGRANT111.98)

Andy Grammer

30 Aniversario

Leaving Eden

I Have No Doubt

Dead Sara

Tel Aviv Session

The Last Missionary

The Bomb Shelter Sessions

It's EitherYou Or The Priest

Here We Go

Sweet Sour

RE-ENTR

NEW

50 NEW

FOXY SHAZAM
41160./CAPITOL 112.98,

ELDER GOLDWIRE MCLENDON
BET/MUSIC WORLD GOSPEL 5653/MUSIC WORLD 18.981

CANCER BATS
DISTORT 15095/METAL BLADE (13.981

The Church Of Rock And Roll

The Best Of Elder Goldwire McLendon (EP)

Dead Set On Living

HEATSEEKERS SONGS -

TITLE
ARTIST 111APRINT/P.IIMITIMI

12
#1 AYY LADIES
vns TRAVIS PORTER FEATURING TYGA PORTER HOUSE/RCA

cCAAsnuTSHIN3A SOE SUT

LOADED/EPIC

16 YOU DON'T KNOW HER LIKE I DO
BRANTLEY GILBERT VALORY

, MIDNIGHT CITY
- 9483. M83/MUTE/CAPITOL

re
I AmiltESEEL rEELUo PTAENTAPNENGAgGE./SONY MUSIC

11.. 7 17 1 SBKARINLLEX FEATURING SIRAH BIG BEAT/OWStA/ATLANTIC/RRP

111 111 5 1

(KollASNEADE.Y,,OLETNGARONEORDBRoNsI GHTv,LLEm.

Ell. 8 FATANJOU'. FHE SET R11 R IRA I GO UNCHRISBROWN TERROR SOU.

1.1 to
6

. LITTLE TALKS
. OF MONSTERS AND MEN SKRIMSL EHF LAEKJARAS 1/UNIVERSAL REPUBLIC

r1 2 Lm°scUmplurs ROSTRUM

is 9 WE RUN THE NIGHT
HAVANA BROWN FEATURING PITBULL UNIVERSAL REPUBLIC

14
, FINE BY ME

ANDY GRAMMER 5 -CURVE

14 MAGIC
FUTURE FEATURING TI. FREEDAND8/A-1/EPIC

19 2
WANTED
HUNTER HAYES ATLANTIDANMN

12
35 SCARY MONSTERS AND NICE SPRITES

SKRILLEX BIG BEAT/ATLANTIC/RRP

6 3
7 TOO CLOSE

ALEX CLARE UNIVERSAL REPUBLIC

9
3 WHY YA WANNA

JANA KRAMER ELEKTRA NASHVILLEANMN

16
2 SAME DAMN TIME

FUTURE FREEBANOZ/A,1/EPIC

17
4 IS ANYBODY OUT THERE?

ICNAAN FEATURING NELLY FURTADO AMA/OCTONE/INTERSCOPE

26, 6 TONGUE TIED
GROUPLOVE CANVASBACK/ATLANTIC

INTENTALO
3BALLMTY FEATURING EL BEBETO Y AMERICA SIERRA FONOVISA/UMLE

YOUNG HOMIE
CHRIS RENE SYCO/EPI,SONY MUSIC

COWBOYS AND ANGELS
DUSTIN LYNCH BROKEN BOW

BAILANDO POR EL MUNDO
JUAN MASAN FEATURING PITBULL & EL CATA SONY MUSIC WIN

YOUNG BLOOD
THE NAKED AND FAMOUS SOMEWHAT DAMAGED/POLYDOR/UNIVERSAL REPUBLIC

REGIONAL HEATSEEKERS #1 ALBUMS

The Motown Record
Human Nature

The Motown Record
Human Nature

SOUTH CENTRAL

PROGRESS REPORT

Beyond Hell/Above Heaven
Volbeat

The Motown Record
Human Nature

SOUTH ATLANTIC

Electric Guest, "This Head I Hold"
The duo (Asa Taccone, Matthew Compton) posts its third straight
week of airplay gains on the Alternative chart with this single, its
first Billboard chart hit. The track is lifted from its Danger Mouse -
produced debut album, Mondo.

The Motown Record
Human Nature

Way Down Low
Kat Edmonson

NORTH EAST

ELECTRIC
GUEST

MID ATLANTIC
Death Grips
The Money Store

Human Nature
Motown Record

LP
Intone Wild (LiveAtEa Studios)(EP)

Torche
Harmomcraft

Girls' Generation -TTS
Twinkle (EP)

Prong
Carved Into Stone

Tomahawk
Eponymous To Anonyms

Bred
United We Stand

Kimbra
Settle Down (EP)

The Raveonettes
Into The Night (EP)
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A

O
Ma TITLE

,.,a Au PRODUCER ION MAUD,

1 1 17

3 3

4 5 3

GREATEST
GAINER/AIRPLAY

Artist
IMPRINT/ PROMOTION LABEL L.,

SOMEBODYTHAT I USEDTO KNOW Gotye Featuring Kimbra
W.DE BACKER WOE BACKER, ® SAMIELESINISECONOS/FAIRFAXAINIVERSAL RERUBLIC

2 2 2
WE ARE YOUNG fun. Featuring Janelle Mon.
FUN ,,BHASKER IN.RUESSA.DOSLIANTONO,BEASKERI cao FUELED URAMEN/Rlip

PAYPHONE Maroon 5 Featuring Wiz Khalifa 3
BENNy BEANCO,SHELLBACKIAIEVINE,ELEVIN,A.MALIKORMELIO,SHEELBACKC.J.THOMAZI OO ADM/OCTONeINTERSOOPE

0
0
7

0

5

5

9

5

10 10 9

11 12 10

12 11 13

13 14 12,a

14 13 11 11

15 15 14 PI

O 16 20

 HO S OT
Bur

C

GLAD YOU CAME
SMAC0MCCUTCHEON,W.A.HECTOR,E.DREWETTI

CALL ME MAYBE
JRAMSA,J.RAMSAVO.REPSEN,CROWEI

The Wanted . 3
00 GLOBAL TALENT/MERCURWIDJMG

Carly Rae Jepsen  5
604MGHOOLBOSANTERSCoPE

WILD ONES Flo Rida Featuring Sia
SOU& NIOS,AXWELL IIDILIARDEADRIN,PMELKI,S.FURLER,XWEI,.LOTTREILMLOOPECB.MADDAHII 0 POE BOY/MANTIC

BOYFRIEND Justin Bieber
NI.PoSNERMOLIM.POSNEBJEIEBERM.L.PREMMUSTOI .SCHOOLBOYAGYMOND BRAM/ISLAND/1E11MS

STARSHIPS Nicki Mina,
RAMI,REDONE,C.FALK i.MARAJ,N.KHAVAIC,FALK,RVACOUB,W.A.HECTO, °YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

WHAT MAKES YOU BEAUTIFUL
C FALK, YAM.. VACOUB,C FALK,S K NEC.

STRONGER (WHAT DOESN'T KILLYOU)
G KORSTIN IJ.ELDFSSONW TAMROSITIGAMSON,G.KURSTIN,

PART OF ME
DP LUKE,MAX MARMI,C1 ROT IK.PERRY,LGOnwALD,MAXMARTIN,B.MCKEEI

One Direction
OO SYCO/COLUMBIA

Kelly Clarkson
0 19/RCA

Katy Perry
00 CAPnot

19

20

21

22

DRIVE BY Train
ESPIONAGEB.WALKER (RMONAHAN,ELIND,A B7ORKLONDI OCOWMBIA

FEEL SO CLOSE
C HARRIS IC HARRISI

Calvin Harris
()ULTRA

TAKE CARE Drake Featuring Rihanna
GSM. SHEEDWGREHMOISHEMBATABLIWSMITRICAtaeCROFT7SWO(WBOID,GOTICB3,WENERS MORI &MENG MONRCARIMONEWHMIGALREEUBIE

THE MOTTO Drake Featuring Lil Wayne
T -MINUS (kGRAHAMACARTERT.WILUAMSg.RAYI () YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

RUMOUR HAS IT
o,

Adele
.^-^"...-

6

2

5

 4
1

 11

WORK HARD, PLAY HARD Wiz Khalifa
NOT IJSTED NOT LISTEDI °ROSTRUM/ATLANTIC

CLIMAX Usher
DIPLOW.RAYMOND IVW.PENT,RECHTSHAIELLNAJERA,SFENTONI @ RCA

SO GOOD B.o.B .
RBIEDOERNANCANEIIA10.13.TEDOERN2ANCANEUAAKUTZLE8RSIMMONS,JR7 OREBEITIOCK/GRAND HUME/ATLANTIC `..'

EYES OPEN Taylor Swift
N.GHARMAN (SSW.) @ UONSGATE/RIG MACHINE/UNIVERSAL RERUBLIC

TURN ME ON David Guetta Featuring Nicki Minaj
a GUETTA,G.TUINFORIGE.DEAN,D.GOETTA,G.TUINFORTI ()WHAT A MUSIO/ASTRALWERKSEMEITOL

SET FIRETOTHE RAIN

J.JMICEIECHRRCH,RTyNDELLA.HYDEI @EMI NASHVILLE

0 XL/ C 01l.
Adele, El

Eric Church
FTSMITHIAARKINS,ET.SMITIP

co SPRINGSTEEN

C BIRTHDAY CAKE
DA INTERNE ITNASH,FENTY,M.PALACIOS,EMARKI

Rihanna Featuring Chris Brown
0 SRP/DEFJAM/IDJMG

O DANCE AGAIN Jennifer Lopez Featuring Pitbull
RED0NE,AL BuRNA ,N.RHAyATELGLESIAS,B.HAJJIAJ JUNI0R,A.C.PERE,

26 22 22
WE FOUND LOVE
CHARRISIC.HARRISI

iRihannaFeaturii,NRizlEvFijnAX Harris ,

EPIC

12

7

17

20

17

21

19

18

26

24

29

25

16

23

15

17

31

29

34

I® 28 30

28 23

29 25

30 27

co
0

DRUNK ON YOU
ISTEVENS IRCLAWSON,CTOMPKINS,KEAR,

Luke Bryan .
O CARITOL NASHVILLE "'

YOUNG, WILD & FREE Snoop Dogg &Wiz Khalifa Featuring Bruno Mars .
r002100,00100,C000,10140001300/000,1100000,111000,0014LEEIRM0101 0000010101AMP
ASS BACK HOME Gym Class Heroes Featuring Neon Hitch .
BENNYBLANCO,ROBOPONGYMCIASSHEROES,3iEVIN,AMAUIED OMEUO D SILBERSTEIN, C1 DEGAYDANCE/FUELED BYRAMEN/FIRP

GOOD FEELING Flo Rida
DR LUKE,CIFIKUVR. DILLARO,LGOIMALD,RWALTER.B.ISAACAPOURNOURI,TBEFELING,EJAM0LKIRMAND,RWOOD, POE BOY/ARANEC

18

11

19

4

23

24

25

27

7

12

El

 la
32

34

40 44 35

36 31 24  7
37 32 33

 38 37  35

35

33

36

37

19

18

27

35

38

49

39

O 39 21

CD49 54

41 43 41

O 50 50

 47 51

44 34 28

45 41 36

46 42 32

47 44

 65 83

 48 53

SEXY AND I KNOW IT LMFAO
RARTyROCK,SKRORD,COUVERe.M.RDBERTSON,D.J.USTENBEE,EBEICKI OO RARTyROCK/WIWAMEDHERENTREERNTERSCORE

OVER YOU Miranda Lambert
FLIODELL,CAINLAye.WORF,MIAMBER,B.SHELTONI 0 RCA NASHVILLE

MERCY Kanye West, Big Sean, PushaT, 2 Chainz
LIFTED KOWESTATAFT,SANDERSON,ITHORNTO,T.EPPS,1110MAS,OBEAGL,W. RIIEWIMISBMSI 0 G.0.0.1077C-WRIA/11.AMRIIUMG

LIGHTS Ellie Goulding
R.STANNARDAH0WESIE.GOULDING,R.STANNARE,HOWESI CI CHERRYTREE/INTERSOORE

PARTY ROCK ANTHEM LMFAO Featuring Lauren Bennett & GoonRock
PARTY ROCK IS.K.GORDIESAGORDICILISTENBEERSCHROWERI 0 PARTY HOOKMIILIAM/CHERRYTREE/INTERSCOPE 'IP'

FADED Tyga Featuring Lil Wayne
D. BLACKSHER Im.STEvENSoN,D.OARTEROBLACKSHERI 0 YOUNG MONEY/CASH MONEY/OD/MAL REPUBLIC

SOMETHIN"BOUT A TRUCK Kip Moore As
MIB.JAMES IK.MOORE,D.COGOH) it) MCA NASHVILLE

DOMINO Jessie J .
OR. LOKE,CIRKUT,ODRNISH,LGICTIWALD,O.KELL,MAX MARTIN,FIWALTERI 0 LAVAAINIVERSAL RERUBLIC

A WOMAN LIKE YOU Lee Brice .
J.STONELGISICEIJSULEORD,GBARTONASRENEI @CURB ...
INTERNATIONAL LOVE Pitbull Featuring Chris Brown
SOULSHOCKBIKER,A,PERE1C.SHACK,RBIKER,S.HURLEY,CKELL11 0 MR.305/POLD GREIUNDS/J/ROA

43
MOVES LIKE JAGGER Maroon 5 Featuring Christina Aguilera .
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!WON'T GIVE UP
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FLY OVER STATES
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DRANK IN MY CUP
SOUND M.O.B.IK.RANOLE,BTILLMAN,RGONEAtEZ)

RACK CITY
OJ MUSTARD IM.STEVENSONI

Carrie Underwood
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Karmin
@EPIC

Jason Mraz
()ATLANTIC/EIRE

Jason Aldean
@BROKEN BOW

Kirko Bangz
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Tyga
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BACK INTIME Pitbull
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DANCIN' AWAY WITH MY HEART Lady Antebellum
RWORLEIGLADy ANTEBELLUM ID.HAYVVOOD,C.KELLEY,H.SCOTT,J.KEARI OB CAPITOL NASHVILLE

BANJO Rascal Flans
D. HUFERASCAL FtATTSITMARTIN,W.MOBLEY,N.THRASHERI OO BIG MACHINE

DRINK ON IT Blake Shelton
S.HENDRICKS nR.STEWARTJALICCANDER,R.CLAWSDN, @ WARNER BROS. NASHVILLE/WMN

AYY LADIES Travis Porter FeaturingTyga
KROBEFFS 0WOODS,H.DUNCAN,LMATTOX,M.STEVENSON) 0 PORTER HOUSE/RCA

TURN UP THE MUSIC Chris Brown
THE UNDEROOGS,FIJEGOIC.M.BROWN,H.J.MASON,JR.e.E.THOMAS,APALMERM.JIMINRICOIESI @RCA

CD 56 58 ill FEEL LIKE A ROCK STAR
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With 414,000

downloads sold in

the chart's tracking

week, the song is

the first to have

moved more than

400,000 in three

separate weeks

(following frames

of 463,000 and

542,000 in the

previous two).

Usher charts the

first two singles

from his seventh

studio album,

looking 4 Myself,

due June 12. Slow

jam "Climax"

reaches a new peak

(and leads Hot

R&B/Hip-Hop Songs

fora third week),

while the uptempo

pop/dance-leaning

"Scream" enters

Hot 100 Airplay

at No. 59 (20

million audience

impressions) and

Hot Digital Songs at

No. 62 (30,000).

Following the Fox

TV series' April 24

tribute episode to

Whitney Houston,

two covers of the

late singer's songs

bow. The cast's

seven Houston

covers released

last week sold a

combined 245,000

downloads in their

opening frame.

After charting at

No. 65 on Dec.10,

2011, when parent

album Talk That

Talk entered the

Billboard 200 (No.

3), the song returns

as a promoted

single. It debuts on

Hot 100 Airplay at

No. 64 (18 million

n audience,

up 74%).
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TALKTHATTALK Rihanna Featuring Jay -Z
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LEAVE YOU ALONE
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EVEN IF IT BREAKSYOUR HEART
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NO HURRY
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BURN IT DOWN
R. RUBIN,M.SHINODA GARIN PARK,

Young Jeezy Featuring Ne-Yc
0 CTKIFFJAM/I0JMC

EliYoung Band
()REPUBLIC NASHVILI

Nicki Minaj Featuring 2 Chair,
CI YOUNG MONEY/CASH MIGNEy/UNIVERSAL REFUEL,

Tim McGraw
@ LURE

Zac Brown Banc
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0 WARNER BROS
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WHISTLE Flo Rida
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HOW WILL I KNOW Glee Cam
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EVERYBODYTALKS NeonTree.,
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CASHIN OUT CaShOul
DJ SPIN,J.M.H.GIBSON, OM BASES LOADED/EMI
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GIVE YOUR HEART A BREAK
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SCREAM
MAX MARTIN,SHELLBACK (MAX MARDN,SHELLBACK,S.KDTECHA,U.RAyMONO IV)

YOU DON'T KNOW HER LIKE I DO
D. HUFF 113.GILBERLEMOOORMICK,

77 4, ,HYF11 (HE. .,LLYEAHF*****G RIGHT)........
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Usher
ORO,
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@VALOR,
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MIDNIGHT CITY
AGONEALE,MELDWJOHNSENCA-JiatiNSEN
SOME NIGHTS fun
J.BHASKERIFON.,J.BRASKERI Co FUELED IPERAMEWRIP

ONETHING One Direction
R.YACOUB,C.FALK,R.YACCIB,C.FAL..KOTECHAI @SYCO/COLUMBIE

M83
OC) M93/MUTh/CAPITOI

RIGHT BY MY SIDE Nicki Minaj Featuring Chris Browr
EtleGAI,FlippA123,00FIOIMMAJAWANSELWERDEREOEANAROBERIS,ROOLSONI OyOUNGMONEWDSHMONEYAINIVERSALRERUBLII

SAFE & SOUND Taylor Swift FeaturingThe Civil Wart
T-BONE BURNETT ITSWITIGIWielAmS,J.RWHEFEJ.B0NE BURNETT, LIONSCATE/BIG MACHIN.NIVERSAL RM.(

WHERE HAVE YOU BEEN Rihanna
OFT LUKUIRKUTCHARRISIE.DEAN,LGOTTWALIte.HARRIS,H.WALTER,G.MACK) SRP/DEFJAIWIDJME

TONIGHT (BEST YOU EVER HAD) John Legend Featuring Ludacris
ERATO,. IlLEGEND,M.J.PIMENTELAARTHURC.REILLY,JUSTICE,C.BRIDGES ()EP!,

STAY SCHEMIN Rick Ross Featuring Drake & French Montana
THE BEAT BULLIES 0,GRAFIAM W.LROBER0 11,K.KFIAMPUCH, 0 MAYBACH/SLI,NSLIDE/DEFJAM/MJIA

Al SE EU TE PEGO Michel Telc
LBORGES (SAXE MDIADYGGSI PANTANNAURGE/SONy MUSIC LATIN

BANGARANG Skrillex Featuring Siral-
SKRILLEXIS.MOOREI 0 BIG BEAT/OWSLA/ATLANTIO/RRI

(KISSEDYOU) GOOD NIGHT Gloriana
NTSEHLETICR.GOSSIN,IKEARI EMBLEM/WARNER BROS. NASHVILteww,

ANOTHER ROUND Fat Joe Featuring Chris Browr

BEERS AGO Toby Keith
TKEITH ,TKEIM,B,PINSON 0 SHOW 00G -UNIVERSAL

TIME IS LOVE JoshTurner
FROGEPS,SHAPIRO,IMARTIN,M.NESLE, 0 MA NASHVILLE

TAKE ITTOTHE HEAD DJ Khaled Feat. Chris Brown, Rick Ross, Nicki Minaj & Lil Wayne
NE1100,10.001000,KC0.00.LROB0,,M,0,1010,0,100,DAVIDSO0DAV10011 OWEIEB0,01100K0MONEYONERAREPUBUG

LITTLETALKS Of Monsters And Men
OFNIONSIERSANDMENAARNAGSSONINIURIMARSOOTUR,THORHAUSSONI SKRIMSLEURAEKJARAS IILINIVERSALREPUBUC

LET'S GO Calvin Harris Featuring Ne-Vo
C. HARRIS IC.HARRIS,S.C.SMITHI

LOUD Mac Miller
ID LABS IM.MCCORMICK,E.DAN,J.KULOUSEKZVAUGHAN, ()ROSTRUM

WE RUNTHE NIGHT Havana Brown Featuring Pitbull
FIEDONE,DE PARIS (CDAVIS,SNOB SM./ 0 UNIVERSALREPUBM

IT'S NOT RIGHT BUT IT'S OKAY Glee Cast
A.ANDERS,RASTROM,RWIRIElly ESTES,UpHILLIRS,LDANIELS,RJERKINS,ERKINS III, 2GTH CENTURVFOXIVECOLUMBIA

GOT MY COUNTRY ON Chris Cagle
KSTEGALLOCARCHER,WEAVER,D.MyRICKI @BIGGER RICTURE

FINE BY ME Andy Grammer
C.RADOSEVICH (A.GRAMMEN M.RADOSEVICH, 0 S -CURVE

MAGIC Future FeaturingT.I.
K.E. ON THETRACK eLWILBURN,K.M.ERONDUI FREEBANDLA-1/ERIO

HEART ATTACK Trey Songz
BEN Ny BLANCO,RICO LOVE la LEWN,RICEI LOVE,NEVERSONI SONGBOOK/AIRANT1C

CREW LOVE Drake FeaturingThe Weekend
CMOVFAGNESE,THEMEKENON.SMIASRANAMX,E,BAPALMANAIESFAYE,CMOMAGNESEI 00UNGMONOICMHMON0ONNO.REN.

THIS OLE BOY
ROIONNEUTB.HAYSURD.DAVIDSONA.AKINSI

Craig Morgan
@BLACK RIVER

WANTED Hunter Hayes
D. HUFF,H.HAVES UtVERGES,H.HAYESI ATIANTIC NASENILLE/WMN

SCARY MONSTERS AND NICE SPRITES
S01 MIS MOOR,
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BETWEEN THE BULLETS

`HARD' FACTS: WIZ KHALIFA DEBUTS

KHALIFA

A week after storming the Billboard Hot 100 at No. 3 as a featured artist on
Maroon 5's "Payphone" (which remains at No. 3 this issue), Wiz Khalifa repeats
earning Hot Shot Debut honors. This week, he bows as a lead act, as "Work Hard,
Play Hard" begins at No. 17. The song charges onto Hot Digital Songs at No. 6
with 172,000 downloads sold, according to Nielsen SoundScan, marking his sixth
top 10 on the tally since arriving with "Black and Yellow" in late 2010. (His debut

smash topped the Hot 100 the week of Feb. 19, 2011.) "Hard" previews the Pitts-
burgh rapper's second studio album, O.N.I.F.C., due in August. -Gary Trust
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54 , DRUNK ON YOU
LUKE BRYAN CAPITOL NASHVILLE

0 HOT DIGITAL SONGS'

g TATRITISLTEIMPRINT / PROMOTION LABEL

1 2 16 #1 SCOAEBODYTHATI USEDTDKNOVV  I
IMMAMFtESTSEMIBMEMUNIVERML REPUBLIC

2

[0

[

1 7

[0
10

[ 11

0
11.

14

15

16

[0
18

10

I

21

23

24

25

2 PAYPHONE
MAROON5FEAT. WIZIGIAUFA ASM/OCTONESIVERSCOPE

5
10 CALL ME MAYBE

CARLY RAE JEPSEN 604/SCHOU LBOY/INTERSCOPE

WE ARE YOUNG
El

 BOYFRIEND
JUSTIN BIEBER SCHOOLBOYHAYMONO BRAUN/ISLAND/ONG

1 WORK HARD, PLAY HARD
WIZ KHALIFA ROSTRUM/ATLANTIC/HOP

6

9

10

13

12

15

16

14

20

18

21

, WHAT MAKES YOU BEAUTIFUL
ONE DIRECTION SYCO/COLUMBIA

15 WILD ONES
FLO RIDA FEAT. SIA POE BOY/ATLANTIC

 STARSHIPS
MGM MINALIBING MONEY/CASH MONEY/UNIVERSAL REPUBLIC

is GLAD YOU CAME
THE WANTED GLOBAL TALENT/MERCURY/IDJMG

15
DRIVE BY
TRAIN COLUMBIA

FEEL SO CLOSE
GALVIN HARRIS ULTRA

10 SO GOOD
B.O.B REBELROCK/GRAND HUSTLE/ATLANTIC

EYES OPEN
TAYLOR SWIFT LIONSGATE/BIG MACHINE/UNIVERSAL REPUBLIC

PART OF ME
KATY PERRY CAPITOL

19 STRONGER (WHAT DOESN'T KILL YOU)
KELLY CLARKSON 19/RCA

SPRINGSTEEN
ERIC CHURCH EMI NASHVILLE

9 DRUNK ON YOU
LUKE BRYAN CAPITOL NASHVILLE

4 DANCE AGAIN
JENNIFER LOPEZ FEAT. PITBULL EPIC

1 WHISTLE
FLO RIDA POE BOY/ATLANTIC

MERCY
KAM/EWES, SEAN, FUHIAT,ECIMINMOAD,EF JAKIDIM3

1 HOW WILL I KNOW
GLEE CAST 20TH CENTURY FOX TV/COLUMBIA

22 14 RUMOUR HAS IT
ADELE XL/COLUMBIA

24
17 I WON'T GIVE UP

JASON MRAZ ATLANTIC/RRP

25 7
BROKENHEARTED
KARMIN EPIC

DRAKEFUEOLIASEPIEYOUN6 MERNEY/CASII MONEYFPWERSALRERBUC 

e 32 13 LIGHTS
ELLIE GOULDING CHERRYTREE/INTERSCOPE

CD BACK IN TIME
PITBULL MR. 305/POLO GROUNDS/RCA

0
0
32

33

34

35

36

38

IT'S NOT RIGHT BUT IT'S OKAY
GLEE CAST 20TH CENTURY FOX TV/COLUMBIA

40

0
42

0
44

33 9 CLIMAX
USHER RCA

35 10 GOOD GIRL
CARRIE UNDERWOOD 19/ARISTA NASHVILLE

10 BIRTHDAY CAKE
RIHANNA SRP/DEF JAM/10.1MG

36 35 SEXY AND I KNOW IT
LMFAO PARTY ROCKAMLLIAM/CHERRYEREE/INTERSCOPE

11 2 BURN IT DOWN
LINKIN PARK WARNER BROS

28 28 YOUNG, WILD & FREE
SNOOP 0000,162 BMA FEU BRIM WA AISTRIANNUNTEMP

40 10 SOMETHIN"BOUT A TRUCK
KIP MOORE MCA NASHVILLE

41 5 FLY OVER STATES
JASON ALDEAN BROKEN BOW

17 2 LMOACUMDILLER ROSTRUM

45

TITLE
SM S3 3' rf, ARTIST IMPRINT/ PROMOTION LABEL

CD TAKE CARE
ORME FEAT. EMMA YOUNG MONEY/CASH MONEYBNNEASALREPUBE

27 THE MOTTO

SET FIRE TO THE RAIN
ADELE XL/COLUMBIA E1

43
13 FADED

MA FEAT LIWAYNEYOUNG MONEY/DASH MONEYNNIVERSAL REPUBLIC

38
10 A WOMAN LIKE YOU

LEE BRICE CURB

IWANNADANCEIMTHSOMEBODYIWHOLOVESMEI
GLEE CAST 20TH CENTURY FOX TV/COLUMBIA

/342
OVER YOU
MIRANDA LAMBERT RCA NASHVILLE

39
22 RACK CITY

TYGA YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC 

46 57 PARTY ROCK ANTHEM
LMFAO PAM ROCKMILLIAM/CHERRYTREE/INTERSCOPE

_1 ,ToOnNNLIEGGEHNTD FEAT.EIE SthTDAYcORisUEpEicV ER HAD) 4 BEEZ IN THE TRAP
81816 HMI FEAT SCHANZ.. WHEY/CASE MONEMPIVELISAL REPUBLIC

49 so FEEL LIKE A ROCK STAR
KENNY CHESNEY & TIM MCGRAW BNA

0 1 LET'S GO
CALVIN HARRIS FEAT. NE -Y0 ULTRA

1 1 21 #1 SOMEBODYTHATI USEDTOKNOW
GGHERATNMOB DOPES II SECIMPIPLIMNESSIL REPINE

WE ARE YOUNG
2 2

22
FUN. FEAT. JANELII MONAE FUELED BY RAMEN/RRP la

3
3

16 DRIVE BY
TRAIN COLUMBIA

4 5
52 RUMOUR HAS IT

ADELE XL/COLUMBIA

5
6 17

,,AwsrizGAT,,,,,NETiuciRpRp

6 4 2 BURN IT DOWN IlLINKIN PARK WARNER BROS.

7 24 SET FIRE TO THE RAIN llADELE X,COLUMBIA1.1111TALKS11
NEON TREES

EVERYBODYM
E RC URi0e

- [5,1 cptoRpALAD,ICSAPE

ICAPITOL

1
goin-- 54' ROLLING IN THE DEEP

ADELE XL/COLUMBIA

III0 14 6 JOHNNY CASH AMERICAN/LOST HIGHWAY

12 11 36 SOMEONE LIKE YOU 1ADELE XL/COLUMBIA

13 67 PUMPED UP KICKS
FOSTER THE PEOPLE STARTLME INTIJCOLUMBIA

14 Is  SAIL
AWOLNATION RED BULL

1 YIN'AD, - JUL. SIMMS UNIVERSAL REPUBLIC

TITLE
55 ARTIST IMPRINT/PROMOTION LABEL

WORK HARD, PLAY HARD
WIZ KHALIFA ROSTRUM/ATLANTIC

2 1
10 SO GOOD

8.0.13 REBELDOCK/GRAND HUSTLE/ATLANTIC

, WHISTLE
FLO RIDA POE BOY/ATLANTIC

4 3

O 6
6 4

0
B 8

9 7

10 2

11

12 10

O 20
O 12
15 5

MERCY
(=MET, BIG SEAN, RISHA7O CHAN780.0.111DEFIMNDIMG

24 TAKE CARE
FFAIRIIIMMAYOUNG MEM. MONENNIVEMAIREPBBIE

mmHg uwAnz.70UNG MONEY/OMB mONEYNNMAI. BRIM

10 CLIMAX
USHER RCA

11 BIRTHDAY CAKE
RIHANNA SRP/DEF JAM/I DJM G

79 YOUNG, WILD & FREE
SNOOP HOGG &VW XISOUFA MI BRUNO MARSROSTRUNVATLAWS

3 LMOACUMDILLER ROSTRUM

16 TYFADAUTILDWAYNEYDIJNE MONEKASIIMENEINNIVERSAL REELING."

23 RACK CITY
PIGA YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

2

JOHN

(BEST YOU EVER HAD)
LEGEND FEAT. LUDACRIS EPIC

4 BEEZ IN THE TRAP
NIDOMPARFATIEMIRIYOUNG MONEHCAS6 MONLYNMVEASAL PARE III

2
MIMOSSFBERBE & WHICII ENEWI MAYBACHSDPSONDEEMAIG

STAY SCHEMIN
ER

EE TITLE
gg ARTIST IMPRINT/LABEL

STARSHIPS
NCH MINN YOUNG MECCAS MONEYSINSTEAL REPUBUC

O FEEL SO CLOSE
CALVIN HARRIS ULTRAO DANCE AGAIN

JENNIFER LOPEZ FEAT. PITBULL EPIC

4 4 39 SEXY AND I KNOW IT
LMFAO PARTY ROCIQVVILLIAM/CHERRYTREE/INTERSCOPE

5

O LET'S GO
CALVIN HARRIS FEAT. NE -111 ULTRA

O DAVID GUEITA FEAISIA WHAT A MUSCASBALINERKSICAPITOL

18 TITANIUM

1.13
35

TDAVIUBROUNETrAMEATE.N1rIMILI WHAT A MUSCASTRALWEK,CAPITOL

TURN UP THE MUSIC
CHRIS BROWN RCA

8 INTERNATIONAL LOVE
PID3ULL FEAT -CHRIS BROWN MR 305/POLO GROUNOSURCA

71 8
WnsitEsFs°A FUEANTDCAL2INVHEARRIS SHP/DEF JA51/111102 6 In

12 10 18 BANGARANG
SKRILLEX FEAT. SHIM BIG BEAT/OVVSIA/ATLANTIC/RRP MCI

13 12
25 VEI CV! I EL E SE LSNERATO NE/ATOM EMPIRE/INTERSCOPE 14 9 WE RUN THE NIGHT

HAVANA BROWN FEAT. PITBULL UNIVERSAL REPUBLIC

20 SORRY FOR PARTY ROCKING II
LMFAOPARIV ROCK/WILLIAM/CHERRYTRE&INTERSCOPE

24 THE MOTTO

65 PARTY ROCK ANTHEM
BARN HA LOB RIMEITBOOMOKFRIMMIIIIBINCEMMEMMOBI

11

7

15 13

1

1 1 6
EYES OPEN
MIN MET UOMMTUUNIVMSAL REPUBUGIBIG MACHINESW

3 11 SPRINGSTEEN
ERIC CHURCH EMI NASHVILLE str 2 13 DRUNK ON YOU
LUKE BRYAN CAPITOL NASHVILLE

110 4 10

GOOD GIRL
CARRIE UNDERWOOD 19/ARISTA NASHVILLE

IMO 6 16 SOMETHIN"BOUT A TRUCK I
KIP MOORE MCA NASHVILLE

110 7 11
FLY OVER STATES
JASON MEAN BROKEN BOW

A WOMAN LIKE YOU
LEE BRICE CURB

15 8 16 OVER YOU
MIRANDA LAMBERT RCA

4RD EVEN IF IT BREAKS YOUR HEART,
ELI YOUNG BAND REPUBLIC NASHVILLE

111) 15 5

FEEL LIKE A ROCK STAR
KENNY CHESNEY & TIM MCGRAW BNA

WANTED
HUNTER HAYES ATLANTIC/VVMN

BD 20 3 HURT
JOHNNY CASH AMERICAN/LOST HIGHWAY/MCA NASHVILLE

15 HARD TO LOVE
LEE BRICE CURB

BUS MACHINE

re 26 59
DIRT ROAD ANTHEM
JASON ALDEAN BROKEN BOW

5 11
19 SAFE & SOUND

MOP MC RAT RE WARS MGM

0 LATIN-

E

53 30 ARTIST IMPRINT/PROMOTION LABEL

O 1 89
DANZA KUDURO
DON OMMIS ItICENCOYANISIORFANATOMACHEIEILIMLE0. 2 5 AI SE EU TE PEGO

MICHEL TELO PANTANNALJRGE /SONY MUSIC

121 I, ,KTBNuOLLWULTYg U WANT ME (CALLE °CHOI

1155 7

DUTTY LOVE
DON OMAR FEAT NATTY NATASHA OFIFANAPI/MACHETSUMLEF 10, WAKAWAKA (THIS TIME FORAFRICA) 4
SHAKIRA FEAT. FRESHLYGROUND EPIC/SONY MUSIC LATIN

Fo .INA TENTALLOn.rov...s,

ID7 78 PI TOB UNL M BR SONOS/FAM O. ARTIST/SONY MUSIC LATINI,
6

121 HIPS DON'T LIE
SHAKIRA FEAT VVYCLEF JEAN EPIC/SONY MUSIC LATIN

11,
11 35 PROMISE

ROMEO SANTOS FEAT. USHER SONY MUSIC LATIN c

12 15

13 86

10 26

14 17

15 30

LAS COSAS PEQUENAS
PRINCE ROYCE TOP STOP

THE ANTHEM
PITBULL FEAT. LIL JON FAMOUS ARTIST/NT II
JUAN MAGAN FEAT. P.M& EL CATA SONY MUSIC LATIN
BAILANDO POR EL MUNDO

CORRE!
JESSE & JOY WARNER LATINA

LOVUMBA (PRESTIGE)
DADDY YANKEE EL CARTEL

5 16 121 sH8E0r0 °0E
D IGLESIAS INTERSCOPE/UMLE

C) JAZZ -
010 TITLE
Sa 3g ARTIST imPRWAria

O 1 121 #1WHATAWONDERFULWORLD
LOUIS ARMSTRONG A&M/UME

1[,5 2 121 HAVEN'T MET YOU YET
MICHAEL RUBLE 143/REPRI SE/WARN ER BROS.ID 3 121 DON'T KNOW WHY
NORAH JONES BLUE NOTE/CAPITOL

121 EVERYTHING
MICHAEL RUBLE 143/REPRISE/WARNER BROS.0 121 COME AWAY WITH ME
NORAH JONES BLUE NOTE/CAPITOLID

25
2 LOSING YOU

CHRIS BOTTI COLUMBIA I
wiii 121 cPOUR,T.YEOBALTE,RRAEEC,OA,171.5 ON

111I.,16 121 SAVE THE LAST DANCE FOR ME
MICHAEL RUBLE 143/REPRISE/WARNER BROS. 11

PB 121 mFE.E.LEILN,,G.GLE01430,RD,p,,,sEiwARNE,

BROS.

i
F. 11 121

Is3AYDEYEr SIDE I
a) 12 114 LLOAU I SVAI REM ES T RN 0 RN ?ASH EM / U M E 11

X12 10 121
MICHAELSWAY RUBLE 143/REPRISEMARNER BROS. IIL , 1 1 , IN THE MOOD IGLENN MILLER & HIS ORCHESTRA GRPNERV6UME

_

40
NINA /INTONE VERVE/UME
I PUT A SPELL ON YOU II

15 116
sNAOnE OEPRIcDINARY LOVE

L0
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. TITLE
Vg 33 3E ARTIST (IMPRINT / PROMOTION LABEL)

0 FUN. FEAT. JANELLE MCRAE (FUELED BY RAMEWRRP)I9

WE ARE YOUNG

GLAD YOU CAME
THE WANTED (GLOBAL TALENT/MERCURY/10AG)

WILD ONES
FLO RIOT FEAT. SIR (POE BOY/ATLANTIC)

PART OF ME
KATY PERRY (CAPITOL)

STARSHIPS
NICK/ MINA/ (YOUNG MONEY/CASH MONEWUNWERSAL REPUBLIC/

WHAT MAKES YOU BEAUTIFUL
ONE DIRECTION (SYCO/COLUMBIA)

SOMEBODY THAT I USED TO KNOW
BOWE BPD (SAMPLES PP SECONOS/FAIHFAIPUNIVEPSAL REPUBLIC)

STRONGER (WHAT DOESN'T KILL YOU)
KELLY CLARKSON (18/RCA)

2 2 16

O 4 11

4 3 11

O 6 11

O 7 9

O 11 8

8 5 16

O 9
O 8 11

11 10 5

 15 7

13 12

O 16
O 17

15

14

10

16 13 20

RUMOUR HAS IT
ADELE (XL/COLUMBIA)

FEEL SO CLOSE
CALVIN HARRIS (ULTRA)

BOYFRIEND
JUSTIN BIEBER (SCHOOLBOY/RAYMOND BRAUN/ISLAND/IDJMG)

CALL ME MAYBE
CARLY RAE JEPSEN (604/SCHOOLBOYONTERSOOPEI

TAKE CARE
ORME FEAT REAM (YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC(

DRIVE BY
TRAIN (COLUMBIA)

BROKENHEARTED
KARMIN (EPIC)

TURN ME ON
WINDERIFEAT. MINAI ,WHAT A MUSVASTPALWEEKKAPITOLI

e 21 2 1:11 PAYPHONE
MAROONS FEAT WIZ KRUPA (AAM/OCTONE,INTERSCOPE)

 19 5
DANCE AGAIN
JENNIFER LOPEZ FEAT. PITBULL (EPIC)

19 18 8
SO GOOD
B.O.B (REBELROCK/GRAND HUSTLE/ATLANTIC)

20 20
5 EYES OPEN

TAYLOR SWOT (LIONSGATEIBIG MACHINE/UNIVERSAL REPUBLIC)

23 4 BACK IN TIME
PITBULL (MR. 305/POLO GROUNDS/RCA)

el 24 8
ELLIE "GOTUSLDING (CHERRYTREE/INTERSCOPE)

20 YOUNG, WILD & FREE23
2.- SHOOP BOOB 6 WIZIONLIM FE17.01111HONARS BIOSTBLTOGGPSME(AILANTIVIAN

CD 26 7 GIVE YOUR HEART A BREAK
DEMI LOVATO (HOLLYWOOD,

ap 25 9
THE TO

MONEY/CASH MONEY/UNIVERSAL PERIM°, 36 2 WHERE HAVE YOU BEEN
RIHANNA (SRP/DEP JAM/101MB) 29 9 WE RUN THE NIGHT
HAVANA BROWN FEAT. PITBULL (UNIVERSAL REPUBLIC)

CD32
IViTaAG uNET UA

3 TDA MEAT. MA (WHAT A MUSIC/ASTRALWERKS/CAPITOL)

30
6 YOUNG HOMIE

CHRIS RENE (SYGO/EPIG)

O 31 F U BETTA
NEON HITCH (REPRISE/WARNER BROS.)

31 28 8 IS ANYBODY OUT THERE
K NUN FEAT. KELLY FURTADO (A&M/OCTONE/INTERSCOPE)

O ® SCREAM
USHER (RCA)e 33 HONESTLY
HOT CHELLE RAE (RCA)

34 27 12

40 2

36 35 9

37 34 14

TURN UP THE MUSIC
CHRIS BROWN (RCA)

EVERYBODY TALKS
NEON TREES (MERCURY/101M°)

TALK THAT TALK
RIHANNA FEAT. JAY -Z (SRP/DEF JAM/10)1191

A THOUSAND YEARS
CHRISTINA PERRI (SUMMIT/CHOP SHOP/ATLANTIC/HAP)

I WON'T GIVE UP
JASON MRAZ (ATLANTIC/RRP,

NEW
HOW WE DO (PARTY)

RITA ORA (ROC NATION/COLUMBIA)

 REENTRY PARADISE
COLDPLAY CAHIT

Upcoming touring partners (oldplay and Rita Ora both arrive on

Mainstream Top 40.

Coldplay's "Paradise" re-enters at No. 40 after charting fora week

at No. 37 almost six months no (NOW. 19, 2011). The song returns on a

77% increase in airplay on 31 report rs, according to Nielsen BDS.

Capitol is now promoting the single after two tracks from Mylo Xyloto

reached the chart's top 25: "Every T ardrop Is a Waterfall" (No. 25)

and "Princess of China," featuring ihanna (No. 24). "Paradise" led

Alternative the week of Dec. 3, 2011, and has sold 2 million downloads,

according to Nielsen SoundScan.

Above "Paradise," recent Roc

Nation/Columbia signee Rita Ora

makes her first appearance on

Mainstream Top 40, as "How We

Do (Party)" starts at No. 39. The

21 -year -old British -raised singer,

whose forthcoming debut album

includes contributions from

Drake, Kanye West and

William., is set to open for

Coldplay on 11 dates beginning

May 18 in Portugal.

\

ORA

77

7

8 6

9 9

10 10

11 11
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O 15

 16
Q 17
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e 19

C22

eD 21

20

® 23
e 28
 25

M. TITLE
05 ARTIST (IMPRINT / PROMOTION LABEL)

18
#11SET FIRE TO THE RAIN

ADELE (XL/COLUMBIA)

2 2
32 BRIGHTER THAN THE SUN

COLBIE CAILLAT (UNIVERSAL REPUBLIC)

O 5 13 STRONGER (WHAT DOESN'T KILL YOU)
KELLY CLARKSON (19/RCA)

4 3
37 JUST A KISS

LADY ANTEBELLUM (CAPITOL NASHVILLE/CAPITOL)

5 4
44 GOOD LIFE

ONEREPUBLIC (MOSLEY/INTERSOOPE)

8
36 Mil SOMEONE LIKE YOU

ADELE (XL/COLUMBIA)

18 THE ONE THAT GOT AWAY
KATY PERRY (CAPITOL)

1 0

34 MR. KNOW IT ALL
KELLY CLARKSON (19/RCA)

38 MOVES LIKE JAGGER
MAROON 5 FEAT. CHRISTINA AGUILERA (A&M/OCTONE/INTERSCOPE)

2) NOT OVER YOU
GAVIN DEGRAW INRCA,

18 IT WILL RAIN
BRUNO MARS (SUMMIT/CHOP SHOP/ELEKTRA/ATLANTICI

18 DRIVE BY
TRAIN (COLUMBIA)

18 WITHOUT YOU
DAVID GUETTA FEAT. USHER (WHAT A MUSIC/ASTRALWERKS/CAPITOL,

16
A THOUSAND YEARS
CHRISTINA PERRI (SUMMIT/CHOP SHOP/ATLANTIC/RRP)

10 DOMINO
JESSIE J (LAVA/UNIVERSAL REPUBLIC)

9 ENDLESS LOVE
LIONEL RICNIE FEAT. SHANIA TWAIN (MERCURY NASHVILLE)

18 CRAWLING BACK TO YOU
DAUGHTRY (19/RCA)

14 WE FOUND LOVE
RIHANNA FEAT. CALVIN HARRIS (SRP/DEF JAWIDJMG)

7 RUMOUR HAS IT
ADELE (XL/COLUMBIA)

7 PART OF ME
KATY PERRY (CAPITOL)

EYES OPEN
TAYLOR SWIFT (LIONSGATE/1316 MACHINE/UNIVERSAL REPUBLIC)

5 I WON'T GIVE UP
JASON MRAZ (ATLANTIC/RRP)

13
HONESTY

WHITNEY WOLANIN (TOPNOTCH)

2 SOMEBODY THAT I USED TO KNOW
PUNE FEAT MBA (SAMPLES Pr SECONOSTAIFIFAVUNIVERSAL REPUBLIC,

2 GOOD VIBRATIONS
WILSON PHILLIPS (MASTERWORKS /SONY MASTERWORKS

CI) ADULT TOP 40-
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,!% 30' 35 ARTIST (IMPRINT / PROMOTION LABEL)
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#1 WE ARE YOUNG
FUN. FEAT. JANELLE MONAE (FUELED BY RAMEN/1119,1

STRONGER (WHAT DOESN'T KILL YOU)
KELLY CLARKSON (19/RCA)

RUMOUR HAS IT
ADELE (XL/COLUMBIA)

DRIVE BY
TRAIN (COLUMBIA)

SOMEBODY THAT I USED TO KNOW
cora FA) KiNKR1 (9A9IPI FS N' SPCONOSIFAIFIFAUNIVEBSAL PE,BLIC,

PART OF ME
KATY PERRY (CAPITOL,

GLAD YOU CAME
THE WANTED (GLOBAL TALENT/MERCURY/IDIMG,

I WON'T GIVE UP
JASON MEAD (ATI ANTIC/RRP)

SET FIRE TO THE RAIN
ADELE (XL/COLUMBIA)

FINE BY ME
ANDY GRAMMER (S.CURVE)

EYES OPEN
TAYLOR SW,LIONSGATE/BIG MACHINE/UNIVERSAL REPUBLIC)

DOMINO
JESSIE J (LAVA/UNIVERSAL REPUBLIC)

PAYPHONE
MARDON 5 FEAT. WI2 KHAUFA IAMOCTONEMITERSCOPEI

A THOUSAND YEARS
CHRISTINA PERRI (SUMMIT/CHOP SHOP/ATLANTIC/RRP)

SHADOW DAYS
JOHN MAYER (COLUMBIA)

LULLABY
NICKELBACK (ROADRUNNER/RRP)

WHAT MAKES YOU BEAUTIFUL
ONE DIRECTION (SYCEPCOLUMBIA)

RUN
MATT NATHANSON FEAT. SHAPLAND (ACHOBATNANGUAPO/CAPITOLI

IF YOU EVER COME BACK
THE SCRIPT (PHONOOENIC/EPIC)

EVERYBODY TALKS
NEON TREES (MERCURWIDJMG)

FAVORITE SONG
COLBIE CAILLAT FEAT. COMMON (UNIVERSAL REPUBLIC)

WATCHING YOU WATCH HIM
ERIC HUTCHINSON (LET'S BREAK RECORDS(WAFINER BROS.)

LOVE YOU LIKE A LOVE SONG
SELENA GOMEZ & THE SCENE (HOLLYWOOD)

TONIGHT IS THE NIGHT
OUTASIGHT (WARNER BROS.)

CALL ME MAYBE
CARLY RAE JEPSEN 604 CHOOLBOY NTERSCOPE

290
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"' TITLE
35 ARTIST (IMPRINT / PROMOTION LABEL)

21

2 3 21

2 2

4 13

7 4

8 20

6 30

5 17

10 22

9 27

13 17

12 12

11 16

14 18

15 9

21 13

16 31

22 11

20 16

24 5

21 17 13

25 8

23 9
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0

26 11

28 6

31 5

30 3

28 27 14

29 13

34 4

HOTSHOT
DEBUT

#1 SOMEBODY THAT I USED TO KNOW
GNYNNOAIMMA(SAMIES'N&MORWMIF.NNEFISALREPOBLICA

WE ARE YOUNG
FUN. FEAT. JANELLE MONDE (FUELED BY AAMEN/RRP)

BURN IT DOWN
LINKIN PARK (WARNER BROS.)

GOLD ON THE CEILING
THE BLACK KEYS (NONESUCH/WARNER BROS.)

LIVE TO RISE
SOUNDGARDEN (HOLLYWOOD)

TONGUE TIED
GROUPLOVE (CANVASBACK/ATLANTIC)

THESE DAYS
FOO FIGHTERS (ROSWELL/RCA)

BULLY
SHINEODWN (ATLANTIC)._

MIDNIGHT CITY
M83. (M83/MUTE/CAPITOL)

LONELY BOY
THE BLACK KEYS (NONESUCH/WARNER BROS.)

LITTLE TALKS
OF MONSTERS AR MIN (SEMI. EHF LAMM., /UNIVERSAL REPUBLIC)

LOOK AROUND
RED HOT CHILI PEPPERS (WARNER BROS.)

NO RESOLUTION
SEETHES (WIND-UP)

EVERYBODY TALKS
NEON TREES (MERCURY/IDJMG)

HATS OFF TO THE BULL
CHEVELLE (EPIC)

LOVE BITES (SO DO I)
HALESTORM (ATLANTIC)

FACE TO THE FLOOR
CHEVELLE (EPIC)

THIS MEANS WAR
NICKELBACK (ROADRUNNER/RRP)

SIMPLE SONG
THE SHINS (AURAL APOTHECARY/COLUMBIA)

BLOODY MARY (NERVE ENDINGS)
SILVERSUN PICKUPS (DANGERBIRD)

I LIKE IT
FOXY SHAZAM (I.R.S./CAPITOL)

IT'S TIME
IMAGINE DRAGONS (KtDINAKORNER/INTERSCOHE)

YOU'RE A LIE
SLASH FEAT MYLES KENNEDY AM CONSPIRATORS (011, HAYD/CAHITCL,

HURRICANE
THEORY OF A DEADMAN (609/ROADRUNNER/ARP)

SPREAD TOO THIN
THE DIRTY HEADS (FIVE SEVEN)

BRIDGE BURNING
FOO FIGHTERS (ROSWELL/RCA)

ROCKY MOUNTAIN WAY
GOOSMACK (UNIVERSAL REPUBLIC)

CHARLIE BROWN
COLDPLAY (CAPITOL)

BOSS'S DAUGHTER
POP EVIL (EONS)

STILL COUNTING
VOLBEAT MASCOTNERTIGO/UNIVERSAL REPUBLIC)

GREATEST
GAINER

DAYS GO BY
THE OFFSPRING (COLUMBIA)

32

33

35

36

38

0

43

44

45

46

47

C
C

33 15

30 6

38 10

35 20

32 14

42 2

39 9

44 2

46 5

47 6

48 2

45 3

37 19

40 9

43 16

41 13

NEW

NEW

50 49 4

IN MY BLOOD
BLACK STONE CHERRY (IN DE GOOT/ROADRUNNER/RRP)

BLOOD FOR POPPIES
GARBAGE (STUNVOLUME,

SHE'S THE WOMAN
VAN HALEN (INTER S COPE)

EYES WIDE OPEN
STAIND (FLIP'ATLANTIC,

BABY COME HOME
BUSH (7UMA ROCK TONE)

HOLD ON
ALABAMA SHAKES IATO/RED)

SHADOW DAYS
JOHN MAYER (COLUMBIA)

HO HEY
THE LUMINEERS (DUALTONE)

CRITICIZE
ADELITAS WAY (VIRGIN/CAPITOL)

AFTERLIFE
SWITCHFOOT (LOWERCASE PEOPLE/ATLANTIC)

NO LIGHT, NO LIGHT
FLORENCE THE MACHINE (UNIVERSAL REPUBLIC)

HOW WE END UP ALONE
HURT (CARVED)

THE WAITING ONE
ALL THAT REMAINS (PROSTHETIC/RAZOR & TIE)

RACE YOU TO THE BOTTOM
NEW MEDICINE (PHOTO FINISH/ATLANTIC,

DRIVE BY
TRAIN (COLUMBIA)

LOVE INTERRUPTION
JACK WHITE (THIRD MAN/COLUMBIA)

IHEADLONG FLIGHT
RUSH (ANTHEM/ROADRUNNER/RAF')

WEATHERMAN
DEAD SARA (POCKET KID,

ANNA SUN
WALK THE MOON (RCA)

The Offspring bows at No. 31 on Rock

Songs (2 million first -week audience

impressions on 75 stations) and

Alternative with "Days Go By," the

title cut to the band's ninth studio

album, due lune 26. The song marks

the group's 25th entry on the latter list dating to its first in 1994.
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CD 24 9

LEA 76
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#1SOMEBODY THAT I USED TO KNOW

MURAT FP,1111,SAMPLES.N.SECON.FAIRFAMPEVEASAL REPUBLIC,'

WE ARE YOUNG
FUN. FEAT. JANELLE MONDE (FUELED BY RA MEN/RR P)

TONGUE TIED
GROUPLOVE (CANVASBACK/ATLANTIC)

GOLD ON THE CEILING
THE BLACK KEYS (NONESUCH/WARNER BROS.)

MIDNIGHT CITY
M89. (M83/MUTE/CAPITOL)

BURN IT DOWN
LINKIN PARK (WARNER BROS)

LITTLE TALKS
OF NON51131.5 ONO MEN (SOW. EHF LAMMAS 1/UNIVFHSAL REPUBLIC)

EVERYBODY TALKS
NEON TREES (MERCURY/IDJMOL

LOOK AROUND
RED HOT CHILI PEPPERS (WARNER BROS,

BLOODY MARY (NERVE ENDINGS)
SILVERSUN PICKUPS (DANGERBIRD)

SIMPLE SONG
THE SHINS (AURAL APOTHECARY/COLUMBIA)

IT'S TIME
IMAGINE DRAGONS (KIDINAKOFINER/INTERSCOPE)

LIVE TO RISE
SOUNDGARDEN (HOLLYWOOD)

LONELY BOY
THE BLACK KEYS (NONESUCH/WARNER BROS.)

CHARLIE BROWN
COLDPLAY (CAPITOL)

SPREAD TOO THIN
THE DIRTY HEADS (FIVE SEVEN)

BLOOD FOR POPPIES
GARBAGE (STUNVOLLIME)

ANNA SUN
WALK THE MOON (RCA)

AFTERLIFE
SWITCHFOOT (LOWERCASE PEOPLE/ATLANTIC)

SIXTEEN SALTINES
JACK WHITE (THIRD MAN/COLUMBIA)

FIRE ESCAPE
CIVIL TWILIGHT (WIND-UP)

BABY COME HOME
BUSH (ZUMA ROCK/EONE)

I LIKE IT
FOXY SHAZAM (IRS./CAPITOL)

HATS OFF TO THE BULL
CHEVELLE (EPIC)

NO LIGHT, NO LIGHT
FLORENCE A THE MACHINE UNIVERSAL REPUBLIC

C1)) TRIPLE AT"

O

6

7

8

4 15

2 16

6 13

7 13

3 12

5 9
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O 12 6
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30 05 ARTIST (IMPRINT / PROMOTION LABEL)

2 2 22

10 3 21

O 4 14

O 5 21
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8 8 20
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14 12 27
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01 16 5
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O 20 8

O 22 7

 25 4

 23 12
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21 13

TITLE
133 ARTIST (IMPRINT / PROMOTION LABEL)

1 20
#1SOMEBODY THAT I USED TO KNOW

OSORTIONPA {SAMPLES 'N' SECONSPAIRFAVIINNEISAL REPUBLIC,'

I

LITTLE TALKS
OF MONSTERS AND MEN (SKHIMSL ENE LAMAR. 1/UNIVERSAL REPUBLIC/

SIMPLE SONG
THE SHINS (AURAL APOTHECARY/COLUMBIA)

GOLD ON THE CEILING
THE BLACK KEYS (NONESUCH/WARNER BROS.)

HOLD ON
ALABAMA SHAKES (NTO/RED)

WE ARE YOUNG
FUN. FEAT. JANELLE MONDE (FUELED BY RAMEN/RRP)

SHADOW DAYS
JOHN MAYER (COLUMBIA(

HAPPY PILLS
NORM JONES (BLUE NOTE/CAPITOL)

IT'S TIME
IMAGINE DRAGONS (KIDINAKORNER/INTERSCOPE)

WATCHING YOU WATCH HIM
ERIC HUTCHINSON (LET'S BREAK RECORDS/WARNER BROS.)

HO HEY
THE LUMINEERS (DUALTONE)

DRIVE BY
TRAIN (COLUMBIA)

CHARLIE BROWN
COLDPLAY (CAPITOL)

LOVE INTERRUPTION
JACK WHITE (THIRD MAN/COLUMBIA)

SILENCED BY THE NIGHT
KEANE (CHERRYTREE/INTERSCOPE)

CHAINS OF LOVE
RYAN ADAMS (PAX.AM/CAPITOL)

RIGHT DOWN THE LINE
BONNIE HAITI (REDWING/RED)

NEVER GO BACK
_111110 GPM HOTTER s THE NOCTURNAL. (BAGGED COMPANY/HOLLYWOOD,

HitilTHAT WASN'T ME
BRANDI CARLILE (COLUMBIA)

UNTITLED (LOVE SONG)
COUNTING CROWS (COLLECTIVE SOUNDS/TYRANNOSAURUS)

THIS ISN'T EVERYTHING YOU ARE
SNOW PATROL (POLYDOR/FICTION/ISLAND/10)MG,

In% n

O 22 3

20

0
0
0
0
25

19 8

21 6

27 3

26 7

25 12

24 10

THE A TEAM
ED SHEERAN (ELEKTRA/ATLANTIC)

COUGH SYRUP
YOUNG THE GIANT (ROADAUNNER/RRP)

SHIPS IN THE NIGHT
MAT KEARNEY (AWARE/UNIVERSAL REPUBLIC)

I WON'T GIVE UP
JASON MRAZ ATLANTIC RRP

40 Go to www.billboard.biz for complete chart data Data for week of MAY 12, 2012
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TITLE
PRODUCER ISONGWRITER)

flBANJO
D.HUFF,RASCALFIATTS(T.MARTINWMOBLEYN.THRASHB3)

DANCIN' AWAY WITH MY HEART
PWORLEY,LADYANTEBELLUMID.HAYVVOOD.C.KELLEY,H.SCOTTIKEARI

OVER YOU
FLIDDELL,C.AINLAY,G.WORFIMIAMBERTBSHELTONI

FLY OVER STATES
M.KNOX,M.DULANEY,N.THIRASHER,

DRINK ON IT
S.HENDRICKSIJ.R.STEWARTJALIXANDER,R.CLAWSON,

NO HURRY
K.STEGALaBROWN .BROWN,WOURRETTE,J.DITO)

A WOMAN LIKE YOU
J.STONEJARICE1J.BULFORD,RBARTONASTONE,

GOOD GIRL
M.BRIGHTIC.UNDERWOOD,C.DESIEFANOAGORLEY)

SOMETHIN"BOUT ATRUCK
B.JAMES (K.MOORUELCOUCH)

SPRINGSTEEN
J.J0 VIE IE.CHURCH,R.TYNDELL,HYDE)

BETTERTHAN I USED TO BE
ELGAWMOREJ.MCGRAWOISIMPSONA.GOKEY)

FEEL LIKE A ROCK STAR
RCANNON,K.CHESNEYLC.TOMPIONS,R.CLAWSONI

DRUNK ON YOU
J.STEVENSIR.CLAWSON.C.TOMPKINS,KEAR,

YOU DON'T KNOW HER LIKE I DO
D.HUFFIEGILBERTAMCCORMICK)

EVEN IF IT BREAKS YOUR HEART
0.MUCKE WHO GE,E.PASLAY,

GOT MY COUNTRY ON
K.STEGALL(K.ARSHER.J.WEAVER,D.MYRICK)

THIS OLE BOY
PO-DONNEL.B.HAYSLIPD.DAVIDSON,RAKINS,

BEERS AGO
T.KEITHIIKEITH,B.PINSON,

TIME IS LOVE
FROGERSITSHAPIRO.T.MAHTINM.NESLER)

(KISSED YOU) GOOD NIGHT
M.SERLETIC1IGOSSIN.J.KEARI

POSTCARD FROM PARIS
NCHAPMAN 1K.PERRYN.PERRY,R.PERRyK.010GUAROLJ. COHEN)

WHY VA WANNA
SHENDRICKS IC.GRAVITTC.DESTEFANO,A.GORLEYI

HOME SWEET HOME
D. MYRIC,N.HOFFMAN IOMYRICK,N.HOFFMAN,KMARIEAHORNEI

COWBOYS AND ANGELS
EBEAVERS (1).EYNCHWIE,LNISHOLS)

5-1-5-0
O BEAVERS LWOOTEN1J.BEAVERSBREAVERS,D.BENTLEY,

ArtistIMPRINT

& NUMBER / PROMOTION LABEL

Rascal Hafts
O BIG MACHINE

Lady Antebellum
0 CAPITOL NASHVILLE

Miranda Lant,e11

Jason Aldean
()BROKEN BOW

Blake Shelton
0 WARNERBRO VA/MN

Zac Brown Band
°SOUTHERN GROUND/ATLANTIC/BIGGER PICTURE

Lee Brice

Carrie Underwood
019/ARISTA NASHVILLE

Kip Moore
OMCA NASHVILLE

Eric Church
EMI NASHVILLE

Tim McGraw
°CURB

Kenny Chesney &Tim McGraw
O BNA

Luke Bryan
SCAPROL NASHVILLE

Brantley Gilbert
()VALOR,'

EliYoung Band
()REPUBLIC NASHVILLE

Chris Cagle
°BIGGER PICTURE

Craig Morgan
0 BLACK RIVER

Toby Keith
()SHOW DOG -UNIVERSAL

Josh Turner
()MCA NASHVILLE

Gloriana
OEMBLEMAVARNER BROS/WAR

The Band Perry
@REPUBLIC NASHVILLE

Jana Kramer
OELEKTRA NASHVILLEMMN

THE FARM
O' ALL IN/ELEKTRA NASHVILLE/NEW REVOLUTION

Dustin Lynch
ID BROKEN BOW

Dierks Bentley
0 CAPITOL NASHVILLE
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Lead single from

4 (hanged becomes

the trio's 12th No.

1, and first since the

group topped the

chart with "Why

Wait" in December

2010. (hanged is

the band's fifth

straight studio

album (dating to

2006) whose lead

single has topped

Hot Country Songs.

Fifth and final

single from You

Get What You

Give nets Greatest

Gainer nod for the

biggest audience

increase (up 10%)

in its 15th week

on the chart. The

band will release

its third studio

album, &raged, on

July 10

5 gg TITLE
3 53 e37,7x 38 PRODUCER (SONGWRITER)

CD 26 29 ANGEL EYES
J.LEOUCOPLAN,E.GUNEIERSON,E.PASLAYI

WANNA MAKE YOU LOVE ME
J.STROUDIJ.COLIINS,B.PINSON) 29 GLASS
NVIRCOPPERMAN,J. NITE,

 29 31 SO YOU DON'T HAVETO LOVE ME ANYMORE
KSTEGALLIA.IGHT,J.KNOWLES)

O 33 38 MR. KNOW IT ALL
D. HUFF IIISEALS,E.DEAKOJAMESaJONES,

CD 36
47

FOR YOU
RHUFF.K.UHBAN,M.POWELLICURBAN)

SOMETHING TO DO WITH MY HANDS
J.JOYCE1THOMASWIETTLTMILLER,C.STAKETON,

LETTHE COWBOY ROCK
R.DUNN ORDUNN,D.DAVIDSIIN,

LOVIN' YOU IS FUN
C.CHAMBERLAIN(J.BEAVERS,B.01PIERO)

NEW TO THIS TOWN
K.BROOKS.J.DEMARCUS W.BROOKS.M.GREE MCBRIDE)

WANTED
O.HUFF,H.HAYES (11VERGES,HAYESI

COMIN' AROUND
PO'DONNELLIJ.THOMPSON,R.CLAWSONCMARVEL)

NEON
ISTROUD1S.MCANA.,10SBORNEJ. ROSEN)

DON'T MISS YOUR LIFE
P.VASSAR1PVASSAR,C.BLACK,

THE SOUND OF A MILLION DREAMS
C.AINENEUDDELLIS.CARUSOURVASSA0

TIL MY LAST DAY
J. STOVER IB.D.MAHER,MOORE,J.S.STOVER,

(2) 27 28

32 30

O 31 32

O 35 35

O 37 36

O 38 39

O 34 34

O 39 40

O 40 42

O 41

IIID 42

KB 44 SHININ' ON ME
ILNIEMANN,D.BRAINARD,LNIEMAN,LBRICE,R.HATCH,LMILLER)

RD45 44 GOODBYES MADEYOU MINE
D.COOK,MBRIGHT,R. COPPERMANIJ.T.HODGES,R.COPPERMAN, MT,

54
-raRovvkasTRAMESTRARBSTRA,oziaaN1
DRINKIN' MAN

47 48
MARRY ME
MMCBRIDETIGALLIMOREIRMONAHANI

10
BID

I0

46 49

48 50

51 57

53 53

 50 51

TOUCH
EHERBSTIR.FOSTER,ABBOTT,CLEMENTI)

TOO GOODTO BE TRUE
D.HUFFIG.SAMPSON,H.LINDSEY,TVERGES,

DID IT FORTHE GIRL
. J.RITCHEYIG.BATES,LHUTTON,R.CLAWSON)

IMIST, AYRDiOli u,ARCRDA, BZIER,....es)

, EYES OPEN
' N CHAPMAN iTSWIF13

ArtistIMPRINT

& NUMBER / PROMOTION LABEL

Love AndTheft
0 RCA

Andy Gibson
°CURB

Thompson Square
OSEINEY CREEK

Alan Jackson
O ACR/EMI NASHVILLE

Kelly Clarkson
01WRCA

Keith Urban
O CAPITOL NASHVILLE

Thomas Rhett
0YALORy

Ronnie Dunn
ARISTA NASHVILLE

Easton Corbin
@MERCURY

Kix Brooks Featuring JoeWalsh
0 ARISTA NASHVILLE

Hunter Hayes
0 ATLANTIC/ MN

Josh Thompson
0 RCA

ChrisYoung
@RCA

Phil Vassar
RODEO WAVE

David Nail
0 MCA NASHVILLE

Justin Moore
ID VALOR Y

Jerrod Niernann
OO SEA GA./ARISTA NASHVILLE

JT Hodges
O SHOW DOG -UNIVERSAL

George Strait
ID MCA NASHVILLE

Martina McBride Featuring Pat Monahan OfTrain
0 REPUBUO NASHVILLE

Josh Abbott Band
0 POI

Edens Edge
BIG MACHINE

Greg Bates
()REPUBLIC NASHVILLE

Jon Pardi
O EMI NASHVILLE

Taylor Swift
OO LIONSGATE/UNIVERSAL REPUBLIC/BIG MACHINE

V, '01

26

27

28

29

30

31

30

34

35

36

34

38

39

40

41

42

43

44

45

95

97

48

49

50

0 TOP COUNTRY ALBUMS"
15

GWR 0,17Title53 Ha 3S 8, NUMBER) DISTRIBUTING LABEL (PRICE)

LIONEL RICHIE Tuskegee
1 1 1 5

MERCURY 016000/UMON 115.9810

 62 10901
BEM

NEW

LEE BRICE Hard 2 Love
CORE 79316 113.931

 In
16 3 2

17 4 4

O 8 8 42

5 5

10 6 7

[ 1 1 7 9

12 9 6

[ 13 10 10

14 11 12

1 5 12 11

O 13 14

117 14 13

18 15 15

18 17

20 17 16

23 26

[ 22 20 20

23 19 18

24 22 22

25 26 23

KIP MOORE Up All Night
MCA NASHVILLE 016432/UMGN nasal

LUKE BRYAN Tailgates &Tanlines
CAPITOL NASHVILLE 70412 116.90

JOSH ABBOTT BAND SmallTown Family Dream
POT 467492 112.98)

RASCAL FLATTS Changed
BIG MACHINE 13F0200A COBB)

ERIC CHURCH Chief
EMI NASHVILLE 94280,18.981

MINBLAKE SHELTON Red River Blue
WARNER BROS. 527370/ MN 118.90

JASON ALDEAN My Kinda Party
BROKEN BOW .97 /1098,

LADY ANTEBELLUM
CAPITOL NASHVILLE 94431 (18.98)

BRANTLEY GILBERT
VALORY B G0100 114 98)

OwnThe Night

HalfwayTo Heaven

MIRANDA LAMBERT FourThe Record
RCA 90589/SMN 111.90

THE BAND PERRY The Band Perry
REPUBLIC NASHVILLE 014839/UNIVERSAL REPUBLIC 110.90

ZAC BROWN BAND You GetWhatYou Give
SOUTHERN GPOUNU/110A,BIGGER PICTUREIRANTIC 5241236

SCOTTY MCCREERY Clear As Day
19/MERCURY NASHVILLE 016022/IGNUMON (13981

TOBY KEITH ClancysTavern
SHOW DOG -UNIVERSAL 015592 (9.90

TAYLOR SWIFT
BIG MACHINE TS0300A 118.9810

Speak Now 

TIM MCGRAW EmotionalTraffic
CURB 79320 113 90

ELI YOUNG BAND Life At Best
REPUBLIC NASHVILLE 015856/UNIVERSAL REPUBLIC 110.981

a. IR ARTIST Title
53 3a 3e IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)

SOUNDTRACK Footloose (20111
ATLANTIC 528899/WMN 118.981

RODNEY ATKINS Take A Back Road
CURB 79255 I18.981

HANK WILLIAMS III Long Gone Daddy
CURB 79229' 113.90

CHRIS YOUNG Neon
RCA 85497/SMN 119.90

JOSH TURNER Icon: Josh Turner
MCA NASHVILLE 015348/UME (7.90

BILLY CURRINGTON
MERCURY 015290/UME 17.90

THE LACS
BACKROAD 238/AVERAGE JOSS 115.90)

TIM MCGRAW
CURB 79205 118.58)

CASEY JAMES Casey James
19/BNA 89538/SMN 19.981

GEORGE STRAIT Icon: George Strait
MCA NASHVILLE 016007/UME (7.90

VAMOUSARTISTS 47thAtademy Of Country Mm/cAwards,2012 Nominee Spotlight

'ZINEPAK 025022 EX (RN)

BRAD PAISLEY This Is Country Music
ARISTA NASHVILLE 83274/SMN 111.90

THOMPSON SQUARE Thompson Square
STONEY CREEK 7677 113 981

VARIOUS ARTISTS NOWThat'sWhat I Call Country. Volume 4
UNIVERSAL/EMI/SONY MUSIC 015731/UME (18.98)

LAUREN ALAINA Wildflower
19/MERCURY NASHVILLE 016025/IGA/UMGN (13.981

MARTY STUART Nashville,Volume 1:TearTheWoodpile Down
SUGAR HILL 4082"/VVELK (15.981

GARY ALLAN Icon: Gary Allan
MCA NASHVILLE 014671/UNIE (7.981

TAYLOR SWIFT SpeakNow.WorldTourUveCD,DVD
HIS MACHINE ISOM (2416 CINDVOI O

24 21

21 27

16 -

29 28 29

0
0

29 30

33 34

32 25

30

34 27

35 32

36 31

37 34

0

DIERKS BENTLEY Home
CAPITOL NASHVILLE 94714 116.38)

4

1

45

46

48

48

0

HUNTER HAYES Hunter Hayes
ATLANTIC 528890/WMN 118.98)

PISTOL ANNIES Hell On Heels
RCA 94916WSMN 111.98)

JAKE OWEN Barefoot Blue Jean Night
RCA 89547/SMN Mae)

BLAKE SHELTON Loaded:The Best Of Blake Shelton
REPRISE 525092/WMN 118.90

JUSTIN MOORE Outlaws Like Me
VALORY JM0200A 110.98)
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35
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O 42 43

O 47 49 23
PACE
SETTER

Icon: Billy Currington

190 Proof

Number One Hits

44 37 37

41 36

40 38

46 44

39 39

38 if]

VARIOUSART1STS NOWThatsVVhatICallCounlryBallads
N IVERSA,S0 NY MUSIC/EMI 95759/CAPITOL 11098)

RASCAL FLATTS Nothing LikeThis
B. MACHINE PF0100A /11981

CRAIG MORGAN This Ole Boy
BLACK RIVER 2012113.961

ALAN JACKSON 34 Number Ones 
ARISTA NASHVILLE 78581/SMN 98,

HANK WILLIAMS JR. Best OE All My Rowdy Friends
I CURB 79298 EX /14.90

ALAN JACKSON The Essential Alan Jackson
ARISTA NASHVILLE 96757/SONY MUSIC 113.98)

54 52
al GEORGE STRAIT Here For A GoodTime

MCA NASHVILLE 015924/UMGN 113.90
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0 BLUEGRASS ALBUMS"

.0 ARTIST
-g he IMPRINTS NUMBER / DISTRIBUTING LABEL (PRICE)

1 1 3
TRAMPLED BYTURTLES

s BA NJ 00 AO 09,THIRTY TIGERS

TitleI
StarsAnd Satellites

0 IL
DAILEY & VINCENT The Gospel Side Of Dailey &Vincent u
ROUNDER 518912 EX/CRACKER BARREL

2
PUNCH BROTHERS Who's FeelingYoung Now?
NONESUCH 529777"/WARNER BROS

3
CAROLINA CHOCOLATE DROPS Leaving Eden
NONESUCH 529809/WARNER BROS.

3

4

5

6

7

8

4

5

8

9

ALISON KRAUSS & UNION STATION Paper Airplane
ROUNDER 610665"/CONCORD

60.50 MA/STUART DUNCAN/EDGAR MEYER/CHRISTHILE The GoatRodeo Session

SONY CLASSICAL 84118/SONY MASTERWORKS

STEVE MARTIN ANDTHE STEEP CANYON RANGERS Rare Bird Alert
40 SHARE/ROUNDER 610660'/CONCORD

THE ISAACS
GAITHER 46138/EMI CMG

Why Can We

7

ROUNDER

6PC2LONNcoRD RANGERS

12
-1 SARAH JAROSZ

SUGAR HILL 4062.1VVELX

Nobody KnowsYou

Follow Me Down

BETWEEN 1 -HE BULLETS

THREE OUT OF FIVE
Three new titles post top five starts

on Top Country Albums, led by
singer/songwriter Lee Brice's sec-
ond effort, Hard 2 Love, at No. 2
with 46,000 copies sold, according

to Nielsen SoundScan. The al-
bum's lead track, "A Woman Like

You," topped Hot Country Songs on April 21 and dips 5-7 this

issue. Meanwhile, rookie Kip Moore's Up All Night arrives at

No. 3 (37,000 copies). Lead single "Somethin"Bout a Truck'

bullets at No. 9 in its 30th chart week. And Texas regional "red

dirt" group Josh Abbott Band opens at No. 5 with Small Town

Family Dream (21,000). -Wade _lessen

Data for week of MAY 12, 2012 I For chart reprints call 212.493.4023 Go to www.billboard.biz for complete chart data 41
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fik TOP R&B/HIP-HOP
WO ALBUMS-

ERISTN IMPRINT/DISTRIBLMNGIABEL

1 1 4
NICK! MINAJ

2 2

El 5 3

3 3

4
24

INF 23
El 6 10

6 2

D 16 19

11 36

al15 44

11/F-6
CD

10

USIA1NNYM1MNWINEYIIEINNN/PSNITS

FUTURE
PLUTO A-1 FREEBANDLEPIC 98357/SONY MUSIC

OTSHINKULNIKEDATMRAANCEPKIC 93953/SONY MUSIC

MONICA
NEW LIFE RCA 95311

DRAKE
NAE CAEVWNG MEM

RIHANNA
TALK MAT TALK SRP/DEE JAM 016313/IDJ MG

TYGA
MESS WONOYOUNG MONEYICASH MONEY 016121111NWERSAL

SWV
I MISSED US MASS APPEAL 2170/EONE

YOUNG JEEZY
TM:101 HUSE. AMBITION LTEIDEF JAM 013138/10JMG.

LIL WAYNE
IRA CAPTER NYOUNO MONEY/CASH MONEY 0155,18,UNIVRISAL REPUBLIC

HMO. 016135'NNIVEASAL REPUB

PACE
SETTER

BEYONCE
A PARKWOOI OLUMBIA 9082 SONY MUSIC

MELANIE FIONA
THE ME UFE SRC 018021/UNIVERSAL REPUBLIC

PROZAK
PARANORMAL STRANGE 074/ROC

14 -
PITBULL
PLANET PIT MR. 305/POLO GROUNDS, ENDO/RCA

El 12 38

0 64 77

HOT SHOT
DEBUT

JAY Z KANYE WEST
WATCH ME WOE HOSA.E.00 NANNEEF JAM 015926401MG

CEE LO GREEN
THE LADY MED HAOICULTURE 52560I/ELEKTRA

IM F23 MARY J. BLIGE
L MY LIFE II...MATRIARCH/GEFFEN 016257/IGA

CI 23 57

.111_18 31
J.

ECWOOLRLDE ROC NATION/COLUMBIA snzesoNv MUST

21 6 ODD FUTURE
THE OF TAPE VOL HOD FUTURE 95478

WIZ KHALIFA
ROLLING PAPERS ROSTRUM/ATLANTIC 527099/AG

PI 24 26

TYRESE
OPEN INVITATION VOLTRON RECORD, 93562

WALE
AMBITION MAYBACH 529687/WARNER BROS.

FE 23 2 BOB MARLEY & THE WAILERS
MARLEY ISOUNDTRACKMDF GONGESIANLI 016736NUME

[CD 3.-
20 ANTHONY HAMILTON

BACK TO LOVE MISTER'S MUSIC 99136/RCA

16 21

to. 26 24

AMY WINEHOUSE
DURESS: HIDDEN TREASURES UNIVERSAL REPUBLIC 01

CHILDISH GAMBINO
CAMP GLASSNOTE 0131'

31 75 NICKI MINAJ
PE 9489 YOUNG MONEY/CASH MONEY OINZENNERSAL IONE

F13 19 3
HOODIE ALLEN
ALL AMERICAN IEP1HOODIE ALLEN DIGITAL EX

1.1 3990 KEM
INMAN: ALBUM III UNIVERSAL REPUBLIC 014469 ID

BEYONCE
4 THE REMDEPI PARKWOODECILUMBIA DIGITAL MONT MU NC

ESTELLE
ALL OF ME HOME SCHOOL/ATLANTIC 521146/AG

30

imm
32 30

lei 42
Mgr 29

35 37
Ea 40

121 41
mir 34

39 25

L40 35

27

El 45
el 51

44 44

43

CI 49
46

CI 50
Mr 38

SO 48

m-

BAD MEETS EVIL
HELL: ME NOBEL 1EP/ SHADY/INTERSCOPE 01572NG

ROBERT GLASPER EXPERIMENT
B LACK RADIO BLUE NOTE 8833E

9 SOUNDTRACK
PROJECT X WATERTOWER DIGITAL EX

76 RIHANNA
LOUD SRP/DEF JAM 014927/IDJMG .

MAC MILLER
BLUE SLIDE PARK ROSTRUM 218

59 CHRIS BROWN
F.A.M.EJIVE 86067/RCA

51

2.I

6

TYLER, THE CREATOR
HIDDEN GEMS EPIC/LEGACY 96829/SONY MUSIC

GOBLIN XL 52N

DIGGY
UNEXPECTED NEPAL ATLANTIC 52,89/AG

6 miMFG11.11K 6,111IMMNIVItrfi

LUTHER VANDROSS

THE BLOCK BROCHURE 2 HEAVY ON THE GRIND 33

HELLO REAR FO 90 SOUL/VERITY 7191]/RCA

PIECES OF ME VERVE FORECAST 015557/VG

E-40

LEDISI

DIZZY WRIGHT
2

SMOKE OUT CONVERSATIONS FUNK VOLUME 0507 EX

KIRK FRANKLIN

YELAWOLF
RADIOACTIVE GRETO4EDONISHAWNCENTERSCOPEO16174/1GA

MINDLESS BEHAVIOR
Al GIRL STREAMUNGCONJUNGTIOENTERSCOPE OINDEGA

SNOOP DOGG & WIZ KHALIFA
_MA, 3048 CAR HIGEMOOLROMMENDINIMENE NEN

ROBIN THICKE
LOVE AFTER WAR STAR TRAK/GEFFEN 016290/1GA

E-40
THE BLOCK BROCHURE: 1 HEAVY ON THE GRIND 32

23

32

20

21

5

Nicki Minaj earns her 12th top 10 on

Rhythmic as "Starships" leaps 12-8 with a

spin increase of 218 (up 8%). It's her first

top 10 from second album Rini arida},

Roman Reloaded. The 12 top lOs tie Minaj

with Drake for the most upper -tier hits

since her chart debut in February MD.

THINK LIKE A MAN
JENNIFER HUDSON. NE -TO FEAT. RICK ROSS EPIC

Billboard

MAINSTREAM
R&B/HIP-HOP"

TITLE
MINT IMPRINEPROMODONLABEL

CLIMAX
1 1 10

USHER RCA

111 RIHANNA DFFAATY. CHRISCAKE WN SRP/OEF JANICIJMG

MI 3 12
VELE FEAT. EMU & SKIPPM OB50 CENTSTUDO UFE/INIERSCOPE

1.1 4 28 ,DIRROAPANK6ZNLNIMG/UYNACUTUHOPPEED/VVARNER EROS.

11:11 45 1

n7 9 ,LoEuANGV,EEEZYYO,EAUT.ANEL,OpruDEF

AYY LADIES
TRAVIS PORTER FEAT TOGA PORTER HOUSE/RCA

III 19 11 ,C1SHIN OUT
OUT BASES LOADED/EPIC

D 8 14

.11 21

ANOTHER ROUND
FAT JOE FEAT. CHRIS BROWN TERROR SQUAD

THE MOTTO
CNN FEAT UL WAYNE YOUNG MONEY/CASH MO NENNIVERSAL REPUBLIC

111 9
21

STRIP
CHRIS BROWN FEAT. KEVIN K -MAC MCCALL RCA.11 16 LOVE ON TOP
BEYONCE PARKWOOD/COLUMBIA

Er 16 5

14 12

1111 12 12 SABOTAGE
WALE FEAT. LLOYD MAYBACHANARNER BROS.

D 17 8

13 16

REFILL
ELLE VARNER MBK/RCA

SEX AIN'T BETTER THAN LOVE
TREY SONGZ SONGBOOK/ATLANTIC

1121 18 5
S,uTAuNIREEFREDEVJATIEMpicE

D 20 5

i9

ID 22

RIGHT BY MY SIDE
N., MINN MI DINS NOBNYNNG MONEY/CAE MORN/MENSAL MEN

MAGIC
FUTURE FEM. T.I. FREEBANOZ/ADEPIC

TAKE IT TO THE HEAD
ILIKELEOWE DE BEST/YOUNG MONEY/CASH MONEYENNIN/LREPUBLE

111
21

FADED
TYGA BEAT LI. WAVNEYOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

25 3 CI MERCY
DEENSIBIGSFARRINAUCRENON.ANANIAMENGI

III 19 20

lM 27
MI 23 6

RACK CITY
TYGA YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

I DONT REALLY CARE
WADA FLOM DAME FEAT. TEN SONN MIMMEARNER BROS.

NO CHURCH IN THE WILD
JAY Z KANE WIESIFFAINANK OCENROCA.FELLAINC NANNEFJAMENG

11: 26 4 OCTKEEFFATWEIELOVE YOUN6 MONK. MONEENNERSAL REPUBLIC

CI 33 2

lc 36 3

SWEET LOVE
CHRIS BROWN RCA

BEEZ IN THE TRAP
MN DINAJFEATZDINNZYOUND MONEY/CASH KNEEN.. AMONG

CI 29 17 TAKE CARE
ONE FEAT NHANNAYOUNG MONEY/CASH MONMUNIVERSAL REPUBLIC

32
6

TH8E,,A.R.T.AsTo NTGAB oCoKK,AnAN

TIC

NOBODY'S PERFECT
J COLE FEAT. MISSY EWOTT ROC NATION/COLUMBIA

GUCCI THIS (GUCCI THAT)
ONG GIRL, PRETTY HUSTLE/GRAND HUSTLE/INTERSCOPE

INIE 38 4 TFRHANTOKCEINAN OBDOD UFUTTUYRE/ORUEDZONE/IDJMG

Ei 34 3 RKK

STAY SCHEMIN
MSS FEAT MBES IMO MONIABAMAYBAUtSUPH.SUCKEFJAMMAIG

:11 II TLIOGVRAEN,,T,HuisSTL,ATLIFEII
LANTIC

Ey 39 15 TALK THAT TALK
RIHANNA FEAT. JAPE SRP/OEF JAM/I0JMG

24 11

1:13
HYFR (HELL YEAH FUCKIN' RIGHT)

FEAT UL WAYNEYOUND MONEYMSH MONEYWNERSAL REPUBLIC

WHY
MARY J. BUGE FEAT. RICK ROSS VATRIARCINBEEN/INTERSCOPE

ROC
ME -DREAM RADIO 101JA/DEF JAM/10JMG

WILD BOY
MO, EAT. WART ROCKA RAMEESTIS.BAD BOY/INTERSCOPE
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TAKE CARE
LING FFAMERNANING MONEYEAN MONDANI. PERIM

WILD ONES
ELI RUM FEAT. SIA BOY/ATLANTIC

THE MOTTO
ENKE RAT UL WAYNEYOUNO MONEY/CASH MONEYMIVERSAL REPUBUC

DRANK IN MY CUP
HIRE BANG2 LMG/U NAUTHORIZEDNVARN ER BROS.

BIRTHDAY CAKE
RIHANNA FEAT. CHRIS BROWN SRP/DEF JANIDJMG

CLIMAX
USHER RCA

BOYFRIEND
JUNIN BIEBER SCHOOLBOYDDLYMONO BRAUN/ISLAND/RUNG

STARSHI PS
BIOS MINN YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

TALK THAT TALK
RINANNA FEAT. JAY -2 SRP/DEF JAM/I0JMG

YOUNG, WILD & FREE
SNOOP MOM KEN. BRNO DESIDERUMENTS1YLE/ARANTIC

RACK CITY
TINA YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

UP!
LEVEE. TEAT. INASU & SKIPPM 0850 CENT STUN ENNTBISCOPE

LEAVE YOU ALONE
YOUNG JEEZY FEAT. NE -YO CTF/DEF JANIDJMG

SO GOOD
REBELROCK/GRAND HUSTLE/ATLANTIC

TURN ME ON
DAVID NETDI FEM. MOO PEW WHAT A MUSIC/ASTRADERECAPITOL

GLAD YOU CAME
THE WANTED GLOBAL TALENT/MEFICURMOJMG

RIGHT BY MY SIDE
NICKI MINUFFATERISBROMIGUNDMONEYINSH MONEENIVREAL PEENS

FADED
TYGA FEAT ULWATNEYOUNG MONEY/ME MONEWEINENALREPUBUC

FEEL SO CLOSE
CALVIN HARMS ULTRA

WE ARE YOUNG
FUN. FEAT. JANELLE MONAE FUELED BY RAMEN/RRP

ASS BACK HOME
GYM CLASS MOS FEAT PEON 10101 DECATDECEMBE BYRAMENNIANE

TURN UP THE MUSIC
CHRIS BROWN RCA

BACK IN TIME
PITBULL MR 305/P 0 LC GROUNDS/RCA

AYY LADIES
TRAVIS PORTER FEAT. TYGA PORTER HOUSE/RCA

PART OF ME
KATY PERRY CAPITOL

SOMEBODY THAT I USED TO KNOW
NM FEAT. !OMBRA SAMPLES 'BEENE...NASAL REPUBLIC

DANCE AGAIN
JENNIFER LOPEZ FEN PITBULL EPIC

ANOTHER ROUND
FAT JOE FEAT. CHRIS BROWN TERROR SQUAD

TAKE IT TO THE HEAD
0.1 KEEN WE THE BEST/YOUNG MONEY/CASH MONEY UNIVERSAL REPUBLIC

ED 33 CASHIN OUT
CASHOUT BASES LOADED/EPICla 2, 4 FUNCTION
EAR WITH EL. IAMSUI & PROBLEM HEAVY ON THE GRIND

1121 TIME OF YOUR LIFE
KID INK THA ALUMNI GROUP

ao

HEART ATTACK
TREY SONGZ SONGBOOK/ATLANTIC

TURN ALL THE LIGHTS ON
TPAIN BUT. NE -Y0 NAPPY BOY/KONVICTSICA

SET FIRE TO THE RAIN
ADELE XL/COLUMBIA

CREW LOVE
NW FEAT THE WEROMMUNG MONEY/CASH MLINEKININNERENEC

MERCY
KAMM-LNG SENEPUSHAUCRANZEO.00111OCALEUNIEFJAMENG

WHAT MAKES YOU BEAUTIFUL
ONE DIRECTION SYCO/COLUMBIA

HYFR (HELL YEAH FUCKIN' RIGHT)
DRAKE FEAT DL WAYNEYOUNG MONEY/CASH MONNUNNERSAL REPUBLIC

YOUNG HOMIE
CHRIS RENE SYCO/EPIC

PROZAK BOWS, BEYONCE DANCES

PRY4..AK

Rapper Prozak debuts his third studio set, Paranormal, at No. 13 on

Top R&B/Hip-Hop Albums with 5,000 sold, according to Nielsen

SoundScan. It beats the peak of his earlier charting album, Tales
From the Sick (2008), which reached No. 52. The Strange Music

artist has released several other non -charting albums as part of the

acts Bedlam and Project: Deadman.

Meanwhile, Beyonce's 4 album was the basis for her latest EP, 4:

The Remix, which debuts at No. 30 with 2,000 and at No. 11 on Top

Dance/Electronic Albums. The digital -exclusive set also features

the winner of a remix contest launched with SoundCloud to promote the single "End of Time."
Polish producer JIMEK won the competition, along with a $4,000 prize (and a congratulatory

Skype meeting with Beyonce). His remix sold 2,000 downloads last week-nearly twice the sum
of any of the other remixes on the album. -Karinah Santiago
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THE MOTTO Drake Featuring Lil Wayne
T -MINUS (A.GRAHAM,D.CARTER,T.WILLIAMS,A.RAY, 0 YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

AYY LADIES Travis Porter Featuring Tyga
MROBERTS ID.WOODS,H.DUNCAN,LMATTOX,M.STEVENSONI 0 PORTER HOUSE/RCA

CASHIN OUT Ca$hOut
DJ SPIN, (J.M.H.GIBSON) 00 BASES LOADED/EPIC

STRIP Chris Brown Featuring Kevin K -MAC McCall
THA BIZNESS )C.M.BROWN,K.MCCALLASTREETER,J.LBEREALG.WHITAGRE,J.HENDERSON) 0 RCA

HEART ATTACK
BENNY BLANCO,RICO LOVE IELLEVIN,RICO LOVE,T.NEVERSONI

SHARE MY LOVE
R KELLY (R.S.KELLY,

Trey Songz
0 SONGBOOK/ATLANTIC

R. Kelly
0 RCA

SAME DAMN TIME Future
SONNY DIGITAL IS.C.UWAEZUOKE,N.WILBURN, O FREEBANDVA-I/EPIC

MR. WRONG Mary J. Blige Featuring Drake
JIM JONSIN,RICO LOVE IJC SCHETFER,RICO LOVE,' MORRIS,KGAMBILLAHOFEC CILBERTAGRAHAM, 0 MALR.RCH/GEFFENANTERSCOPE

LOTUS FLOWER BOMB
J HOWARD IO.AKINTIMEHIN,E.HOWARD MAPIMENTEL S J DEW,W.JOHNSON)

Wale Featuring Miguel
0 MAYBACH/WARNER BROS

THANK YOU Estelle
JOUPLESSISAALBNOADUNKLEY,DIRLESSISATHIAMAALTINOADUNKELYDIEOWARDSTDAICHARDSOM 0 HOME SCHOOL/ARANBC

SEX AIN'T BETTER THAN LOVE Trey Songz
TTAYLOR,EHUOSON GINEVERSON,TTAYLOR,E.HUOSONELEWIS,N.MCDOWELLEMILES,A CLIFTON) 0 SONGBOOK/ATLANTIC

MERCY I.nye West, Big Sean, Pusha T, 2 Chainz
LIFIB,K.O.WEST,STAFT,SANDERSON,ITHORNTON,TEPPS,DMAS,D.BEAGLE,W.RILEY,RWILLAMS) O G.0.0 D./DEFJAM/IDJMG

LO 19 26
NOBODY'S PERFECT J. Cole Featuring Missy Elliott
J.L.COLE IJ.COLE,C.MAYFILLO, 0 ROC NATION/COLUMBIA

MI SABOTAGE Wale Featuring Lloyd
NI CLOUD EATER IDAKINTIMEHINA.N.KRAMEFLOFFREDMAN,C.DARREL HUNTS.J.DEWA.H.POUIEJRI ID MAYBACH/WARNER BROS

FADED Tyga Featuring Lil Wayne
D.BLACKSHER (M.STEVENSON,O.CARTER,D.BLACKSHER, O YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

TAKE ITTOTHE HEAD DJ Khaled Feat. Chris Brown, Rick Ross, Nicki Minaj & Ul Wayne
1TEMBISAIKRALEMIAM0V.COSSIOLIMERISIINBIVAD00YDHANAAUXMINAMASMSONI OWEIREEIRIAGIODURM041,01.1.MBI1C

RIGHT BY MY SIDE Nicki Minaj Featuring Chris Brown
POEOAK,RIPPA I.PROOFIO.T.MARAJAWANSELW.FELDER,EDEAVROBEETS,R.COLSON, O CLING MONEWCASH MONEY/ONIVERS.REPOBLIC

CREW LOVE Drake Featuring The Weekend
C.MONTAGNESEIREVVEEKENON.SFIEBIB,A.GRANAM,SNEBIBAPAIMONATESEAYECANTARNESO 0 TUNS MONEY/CASH NKINEYONERSALKPUBLIC

4AM Melanie Fiona
RICO LOVE,E.HOOD,E2 )RICO LOVE,E.HOOD,E.GOUDY II) 0 SRC/UNIVERSAL REPUBLIC

15
MAGIC Future Featuring T.I.
K.E. ON THE TRACK IN.WILBURN,K.M.ERONDUI 0 FREEBANOZ/A-1/EPIC

27
TAKE CARE Drake Featuring Rihanna
ISMIIHNSE6181ASINAM,SHMAPOLMAN,LSMINAMABLEY030,161BOVEOLOSSUM000.130(1.1 0.1110100CAMMONDOWASVERBLIC

20
RACK CITY

TDJ MUSTARD IMSTEVENSON) YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

23 140 STAY Tyrese
B.HODGE ITGIRSON,J.SMITHA.SLEDGE,C.LACY,B.HODGE, O VOLTRON RECORDZ/CAPITOL

47 fi
BEEZ IN THE TRAP Nicki Minaj Featuring 2 Chainz
KE-NOE 10.T.MARAJ,M.JOREIAN,TEPPS) 0 YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

16

38
REFILL
POP,D.CAMPER IEVARNER,A.WANSELD.CAMPER)

Elle Varner
0 MBK/RCA

31
YOU'RE ON MY MIND Kern
KEM,R.RIDEOUT IKOWENS) O UNIVERSAL REPUBLIC

39 I TONIGHT (BEST YOU EVER HAD) John Legend Featuring Ludacris
PHATBOIZ (J.LEGEND,M.J.PIMENTELA.ARTHUR,C.REILLY,K.JLISTICE,C.BRIDGES) 0 EPIC

BLESSED Jill Scott
DRE,VIDAL (J.SCOTT,A.HARRIS,V.DAVIS) 0 BLUES BABE/WARNER BROS.

NP..AS IN PARIS Jay Z Kanye West
HIT-BOY,KWEST,M.DEAN (K.O.WESU.C.CAFRER,CHOLUSM.DEAN,WADONALDSONI ID ROCA-FELLA/ROC NATION/DEFJAWIDJMG

MAKE ME PROUD Drake Featuring Nicki Minaj
T -MINUS (A.CRAHAM,WILLIAMS,N.SEETHARAM,O.T.MARAJ) () YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

CAN'T GET ENOUGH J. Cole Featuring Trey Songz
B.KIDD 11COLE,KOUYATE,SOUMAH, 0 ROC NATION/COLUMBIA

SWEET LOVE Chris Brown
POLOW OA DON,J.L.PERRY IC.M.BROWN,J.JONES,J.L.PERRY,G.G.CURTIS SR.,OMAKRS,IDOYLE JR.) 0 RCA

49
16 STAY SCHEMIN Rick Ross Featuring Drake & French Montana

THE BEAT BULLIES IA.GRAHANI,W L ROBERTS II, K KHARBOUCHI 0 MAYBACH/SLIP-N-SLIDE/DEFJAM/IDJMG
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REAL LOVE Eric Benet
E.BENET,G.NASH,JR. ,E.BENET,G.NASH,JR.) o JORDAN HOUSE/CAPITOL

I DONT REALLY CARE Waka Flocka Flame Featuring Trey Songz
SKI( STYLEZ,T.TAYLOR IJ.MALPHURS TNEVERSON A GRAS TTAYWR,A.SMITHI 0 MIZAY/WARNER BROS.
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The rapper's Ne-Yo-

assisted track

nabs the Greatest

Gainer/Airplay

honor with a 10%

increase in audience

impressions.

WWPR New York

alone adds more

than 600,000

impressions to the

2 million -plus

weekly gain.

411H1flUl

Fresh off his

performance on

BET'S "106 8 Park"

(April 25), the

money man cashes

in his first top 10 on

the survey (11-10).

The track shifts

24,000 downloads

(up 18%)-its best

sales week thus far.

11,1\1'
NIZ

62
The single from

to crooner's first

album release

under the RCA

imprint-following

its merger with

tt Jive last year-is

the official R813

radio follow-up

to current No. 1

"Climax." Pop radio

is being serviced

with the dance -

flavored "Scream,"

which debuts on

the Billboard Hot

100 (see page 38).
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NEXT BREATH Tank
NOT LISTED INOT LISTED) O MOGAME/SONG DYNASTY/ATLANTIC

NO CHURCH IN THE WILD Jay Z Kanye West Featuring Frank Ocean
BYMING,WES.EAN,OWES,CCARTERCMARANNIDEANEOCE.TNASH,GWIRPMANZANERIUBROIPLUM, OSOCANUAIIDCNA1IONDRJMOSJMG

FOOL FOR YOU Cee Lo Green Featuring Melanie Fiona or Phillip Bailey
SPLASH (M.KAHANE,TD GALLAWAYM.HALLIM, 0 RADICULTURE/ELEKTRA/ATLANTIC

PARTY Beyonce Featuring Andre 3000
BKNOWEES,KWEST,BHASKER,K.O.WEST,BHASKER,B.KNOWLESABENJAMIN,D.R.MILLS,DDAVIS,R.WALTERSI 0 PARKWOOD/COLUBIA

DANCE (A43) Big Sean Featuring Nicki Minaj
DA INTERNZ (SANDERSON,M.PALACIOS,ECLARK,KBURRELL,RJAMES,A.MILLER,O.TMARAJ, O G.0.0.0./DEF JAM/IDJMG

LOVE AFTER WAR RobinThicke
TFOCKE,PRO JIR.THICKE,MAX, 0 STAR TRAK/GEFFEN/INTERSCOPE

THINK LIKE A MAN Jennifer Hudson & Ne-Yo Featuring Rick Ross
HARMONY A.K.A. H -MONEY IH.D.SAMULLS,C.HARRELLS.C.SMITH,A.SIAMBERT,E.BELLINGER,W.L.ROBERTS II, 0 EPIC

I DO Young Jeezy Featuring Jay -Z & Andre 3000
M-16 (J.W.JENKINS,J.BANKS,S.C.CARTER,A.BENJAMIN,LWILLIAMS,M.BENNET11 0 CTE/DEFJAM/IDJMG

LOVE THIS LIFE T.I.
LEDWARDS,C.BROWN,LDOPSON )C.J.HARRIS, JR.,LEDWARDS,C.BROWN,L.DOPSON) 0 GRAND HUSTLE/ATLANTIC

CO-SIGN SWV
LAMB (C.LAMB,T.OSBORNE, 0 MASS APPEAVEONE

PRAY FOR ME
BABYFACE,A.DIXON ,A.HAMILTON,BABYFACE,A.DIXON,JDBE) OO

Anthony Hamilton
MISTER'S MUSIC/RCA

SUPAFREAK Young Jeezy Featuring 2 Chainz
0 RICH IL WJENKINS,D RICH,EPPS,J.A.JOHNSON,A.H.MILLEFO 0 CTETOEFJAMADJMG

BEAUTIFUL SURPRISE Tamia
S REM) IT.HILL,C.KELLY,S.REMI, PLUS 1

LEI
The track is the

Canadian's fourth

single from her

sophomore set, The

MF life. It follows

the success of "4

AM," which peaked

at No. 8, the

highest rank tor any

track off the album

so far.
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2 Chainz/DJ Drama
0 2 CHAIN,

Mary J. Blige Featuring Rick Ross
E.HUDSON IM.J.BLIGE ELLYOUNG E.HUDSON,W.LROBERTS IR O MATRIARCH/GEFFEN/INTERSCOPE

BAG OF MONEY Wale Featuring Rick Ross, Meek Mill, &T -Pain
BEAT BILLIONAIRE ,O.AKINTIMEHIN,R.WILLIAMS,W.L.ROBERTS ILT-F'AIN,S.GOOKE, ID MAYBACH/WARNER BROS.

THINKIN BOUT YOU
OCEAN,S TAYLOR IEOCEAN,S.TAYLOR,

GO GET IT
DV. CAMPBELL IT.ATKINS-CAMPBELLE.ATKINS-CAMPBELL,W.CAMPBELL,

Frank Ocean
0 SOD EUTURE/REDZDNE/IDJMG

Mary Mary
O MY BLOCK/COLUMBIA

BOYFRIEND Justin Bieber
M. POSNER,MOL IMPOSNER,J.BIEBER,M.LEVY,M.MUSTO, 00 SCHOOLBOY/RAYMOND BRAUNASLAND/IDJMG

LEMME SEE Usher Featuring Rick Ross
JIM JONSIN,MR, MORRIS N.G.SCHEFFER,O.MORRISN.MARZOUCAU.RAYMOND IVEBELLINGEOLKNIGHTENWLREIBEFITS II, R.
SNAP BACKS &TATTOOS Driicky Graham
YUNG BERG ARCH THE BOSS (. COOPER N GRAHAM C WARD A REDMAN) ID NU WORLD ERA/EONE

DANCE FOR YOU Beyonce
B.KNOWLES,INASH,GA.STEWART ITNASH,C.A.STEVVART,B.KNOWLES, ID PARKWOOD/COLUMBIA

GUCCI THIS (GUCCI THAT) OMG Girlz
DUNG FYRER.NORRISITWINFREY,H.CONEY,VSOLOMAN,SHARRIST.COTTLEAMIES, 0 PRETTY HUSTLE/GRAND HIJSTIE/INTERSCOPE

ROC The -Dream
.NASH IT NASH C.A.STEWART, 0 RADIO KILLA/DEF JAM/IDJMG

IT ALL BELONGS TO ME
RICO LOVE,EARL AND E (RICO LOVE,E.HOOD LGOUDY II

,3,,

.

SLIGHT WORK Wale Featuring Big Sean
DIPLO 0.AKINTIMEHIN,W.PENTZ,S.ANDERSON) 0 MAYBACH/WARNER BROS.

Ledisi
JON JON TRAK% (C.KELLY,J.WEBB JR.)

BRAVO
0 VERVE FORECASTNERVE

TILL I DIE Chris Brown Featuring Big Sean &Wiz Khalifa
DANJA IC.M.BROWN,F.N.HILLS,M.ARAICA,S.ANDERSON,C.J.THOMAZ, 0 RCA

FUNCTION E-40WithYG, iAMSU! & Problem
TREND IE.T.STEVENS K.JACKSON S.WILLIAMS J,LMARTIN,M.SIMMS) ID HEAVY ON THE GRIND

WON'T MAKE A FOOL OUT OF YOU
SOUNDZ,C.A.STEWART IC.A.STEWART,K.COBY,JAUSTINI

WORK HARD, PLAY HARD
NOT LISTED (NOT LISTED)

JUNE 28TH (I'M SINGLE)
E.WILLIAMS,H.LILLY, JR, 0.STUODARD,H.LILLY, JR.,E.WILLIAMS1

SQUARES OUT YOUR CIRCLE
ENSAYNE WAYNE (l.HILL JR.,N.WILBURN,EMILES1

NOTHING ON YOU
NOT LISTED INOT LISTED)

I GOT DAT SACK
NOT LISTED (NOT LISTED)

Marcus Canty
0 SYCO/EPIC

Wiz Khalifa
0 ROSTRUM/ATLANTIC

Ruben Stoddard
ID SHANACHIE

Rodeo Featuring Future
ID A -I

Tyrese
0 OLTRON HECOROZ/CAPITOL

DJ Cortez/DJ Ransom DollarsNo Gotti
ID GREEN LIGHT

THE RECIPE Kendrick Lamar Featuring Dr. Dre
NOT LISTED (NOT LISTED) 0 AFTERMATH/INTERSGOPE

LIGHTS DOWN LOW Bei Maejor Featuring Wake Flocka Flame
BEI MAEJOR (B.GREEN,J.MALPHURS1 0 RCA

69 aWE
IN THIS BITCH!!! DJ Drama FeaturingYoung Jeezy,T.I., Ludacris, Future

KANE BEATZ INOT LISTED, 0 APHILLIATES/EONE

lirWILLYOU BETHERE K'Jon
'' . K'JON,L PAUL IK JOHNSON, 0 UP&LIF/SHANACHIE

82
IT WOULD BE YOU
T.TAYLOR,P.HAYES IT.NEVERSON,TAYLOR,P.HAYES)

73

CIDON'T CHANGE
R.A.JONES,C.DOSS IC.DOSS,R.A.JONES)

96 ALLTIED UP
THICKE PRO J IR THICKE L COXOX R L DANIELS,

Johnny Gill II
OO J SKILLZ/NCLIFI

Conya Doss II
OO CONYADOSSSONGS

RobinThicke
0 STAR TRAK/GEFFEN/INTERSCOPE

WAYTOO COLD
HIT -BOY 11(.0 WEST, HOLLIS,J T.SMITH,M.LWILLIAMS,

Kanye West Featuring DJ Khaled
0 6.0.0.D./ROC-A-FELLA/DEF JAM/IDJMG

KNEW IT ALL ALONG Keith Sweat Featuring Johnny Gill & Gerald Levert
A DURHAM,K.SWEAT IK,SWEAT,A DURHA @ THE SWEAT HOTEL/EONE

MADE LOVE LATELY
J.BEANZ (J.BEANZ,DS.BUTLER)

SHOW YOU HOW
K.DEAN,JOUE IJUE)

STARSHIPS
RAMIREDONEOFALK 10.T.MAliA,NKHAYAT,G.FAIX,RYACOUB,WAHECTOR)

TWERK IT
NOT LISTED (NOT LISTED)

SLOW DOWN
NOT LISTED (NOT LISTED)

CAN'T LIVE
HOLLIDAY IG.HOLLIDAYI

II
Q Parker III

0 NEWFAM/MALACO

Nicki Minaj II
0 YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

V.I.C. .
0 BIG H

TheTeam
0 URBANLIFE/RAPBAY/MOGUL MEDIA GROUP

ill.
Holliday

0:03 BONNE VIE/DEH TYME

DAY26
0 ATLANTIC

LETTHE CHURCH SAY AMEN Andrae Crouch Featuring Marvin Winans
LHANES (A.CROLICH,LHANES, 0 RIVERPHIO

SO GOOD B.o.B
R.B.TEDDEELNIAN.NELIA (R.B.TEDDER,NIAN.N ) ).KUTZLE,B.R.SIMMONS, JR. 0 REBELROCK/GRAND HUSTLE/ATLANTIC

TURN UPTHE MUSIC Chris Brown
THE UNDEROOSSFLEGO C.M.BROWN,H.J.MASON, JR.,CI.E.THOMAS.A.PALMER,M.JIMINEZ T.COLES) 0 RCA

TURN ME ON
D.CUETTA,G.TOINFORT IE.DEAN,O.GUETTA,G.TUINFOR

David Guetta Featuring Nicki Minaj
0 WHAT A MUSIC/ASTRALWERKS/CAPITOL

RING RING Rick Ross Featuring Future
NOT LISTED (NOT LISTED) MAYBACH

WOBBLE
MR.COWPARK IV.OVI/USU,J.WRIGH,CO.SKI,M.A.CROOMS,J.DUMAS) 0 YOUNG MOGUL/REPRISENVARNER BROS.

THIS TIME Melanie Fiona Featuring J. Cole
NO I.D. IED.WILSON,J.AUSTIN,S.WYREMAN,K.RANDOLPH,J.COLEI 0 SRC/UNIVERSAL REPUBLIC

!WON'T GO BACK William McDowell
WELMCDOWELL,C.BOGAN (W.D.MCDOWELLI 0 DELIVERY ROOM/LIGHT/EONE

EEN THE BULLETS

R. KELLY'S 'LOVE' HITS NO. 1
R. Kelly nabs another No. 1 on Adult R&B as "Share My Love" swims to the

top with a healthy 172 -detection increase, according to Nielsen BDS. "Love"

becomes Kelly's first No. 1 since the title track to 2011's Love Letter soared
to the summit. The new single is the first release from forthcoming album
Write Me Back, a sequel to Love Letter. "Share My Love" is Kelly's sixth No.

1 on this survey and puts him in a tie with the late Luther Vandross and
veteran Brian McKnight for the most leaders among men. Alicia Keys leads

all acts with nine chart -toppers. -Karinah Santiago

Data for week of MAY 12, 2012 I For chart reprints call 212.493.4023 Go to www.billboard.biz for complete chart data 43
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2., TITLE
g 'g ARTISTIMPRINT/PROMOTION LABEL

O 1 34 #1
OWK

WHERE I BELONG
BUILDING 429 ESSENTIAL/PLG

O 2 . JEREMY C
OVERCOMECAMP

BEG/TOOTH & NAIL

O 6 17

.ALLRni. NICOLEHIS SPARROW/EMIT

TIME
CMG

O 181 WHEN THE STARS BURN DOWN (BLESSING AND HONOR)
PHILLIPS, CRAIG & DEAN FAIR TRADE

O 4 11' THE HURT & THE HEALER
MERCYME FAIR TRADE

O , 131 riGgsILSysNIDF,0T,DEAD (LIKE A LION)

O 7 25 NL EE.AwRoLEARNING
PLATINUM POP

LIGHT

CARRY METOTHE CROSS
KUTLESS BEC/TOOTH & NAILO 13 18

Ins WHAT A SAVIOR
LAURA STORY FAIR TRADE

GREATEST
GAINER

WHITE FLAG
PASSION FEAT. CHRIS TOMUN SIXSTEPSISPARROW/EMI CMG

LIVE LIKE THAT
SIDEWALK PROPHETS FERVENT/WORD-CURB

MY HOPE IS IN YOU
AARON SHUST CENTRICITY

HE SAID
GROUP 1 CREW FEAT. CHRIS AUGUST FERVENT/WORD.CURB

YOU LEAD
JAMIE GRACE GOTEE

STRONG ENOUGH TO SAVE
TENTH AVENUE NORTH REUNION/PLG

FREE
DARA MACLEAN FERVENT/WORD-CURB

10,000 REASONS (BLESS THE LORD)
MAR REDMAN SIXSTEPS/SPARROW/EMI CMG

LONG WAY HOME
STEVEN CURTIS CHAPMAN SPARROW/EMI CMG

JESUS, FRIEND OF SINNERS
CASTING CROWNS BEACH STREET/REUNION/PLO

I TURN TO YOU
SELAH CURB

ALL FOR YOU
MIKESCHAIR CURB

OUR GOD'S ALIVE
ANDY CHERRY ESSENTIAUPLG

ALIVE
NATALIE GRANT CURB

I CHOOSE JESUS
MORIAH PETERS REUNION/PLG

RISE UP
MAR MAHER ESSENTIAL/PLG

GOOD MORNING
MANDISA FEAT. TOBYMAC SPARROW/EMI CMG

SECOND CHANCE
REND COLLECTIVE EXPERIMENT KINGSWAY/INTEGRITY

ANGEL BY YOUR SIDE
FRANCESCA BATTISTELLI FERVENT/WORD-CURE

THE SAME GOD
NEWSONG HHM

RISEN TODAY
AARON SHUST CENTRICITY

AFTERLIFE
SWITCHFOOT LOWERCASE PEOPLE/CREDENTIAL/EMI CMG

SHIPS IN THE NIGHT
MAT KEARNEY INPOP

MOUNTAINTOP
THE CITY HARMONIC KINGSWAY/INTEGRITY

EVER LIFTING
CHRISTY NOCKELS SIXSTEPS/SPARROW/EMI CMG

MORE THAN AMAZING
LINCOLN BREWSTER INTEGRITY

ON MY OWN
ASHES REMAIN FAIR TRADE

OUTTA MY MIND
ANTHEM LIGHTS REUNION/PLG

KEEP MY HEART ALIVE
SANCTUS REAL SPARROW/EMI CMG

BACKGROUND
LECRAE FEAT CARE REACH

THIS IS THE DAY
PHIL WICKHAM FAIR TRADE

HEARTBEAT
THE FRAY EPIC

O ROT war THE PROOF OF YOUR LOVE
DEBUT FOR KING & COUNTRY FERVENT/WORD-CURBO AFTER ALL (HOLY)

DAVID CROINDER.BAND SIXSTEPS/SPARROW/EMI CMG

44 7 IF I EVER NEEDED GRACE
JIMMY NEEDHAM INPOP

50 3 DANGEROUS
KJ-S2 BEC/TOOTH & NAIL

46 41
20 ONE DAY TOO LATE

SKILLET ARDENT/FAIR TRADE

47 NEVER LET YOU GO
MANAFEST BEC/TOOTH & NAIL

48 42
20 HOW GREAT IS OUR GOD (WORLD EDITION)

CHRIS TOMLIN SIXSTEPS/SPARROW/EMI CMG

ALIVE IN YOU
7EVENTH TIME DOWN BEC/TOOTH & NAIL

RE-ENTRY

50 49 2
SCARS
JONNY DIAZ FAIR TRADE

Three wins at the Gospel Music Assn. Dove

Awards (April 24) lift pop singer Laura

Story to her first No.1 on Christian Albums

with Blessings (4-1; 10,000 copies). The

set took pop/contemporary album honors,

the title track best pop/contemporary song

and overall song of the year.

OCHRISTIAN.ftw_
ALBUMS'

111,m
TULE IMPRINT& NUMBER/DISTRIBUTING LABEL

Z. ARTIST

0 4 55
LAURA STORY
BLESSINGS FAIR TRADE 4873/PLG

-71

C.

2 2 THOUSAND FOOT KRUTCH
THE END IS WHERE WE BEGIN TFK 10040O 23 CASTING CROWNS
COME TO THE WELL BEACH STREET/REUNION 10162/PLG

4 2

41NEWSBOYS
GOD'S NOT DEAD INPOP 1592/EMI CMG

O 0 31 VARIOUS ARTISTS

7
5

24 CHRIS TOMLIN

THE GOOD LIFE REACH 8205/INFINITY

WOW NITS MU WORD.CURS/PROVIOENT.INTEGRITY 8385/EMI CMG

HOW GREAT IS OUR GOD SIXSTEPS/SPARROW 6354/EMI CMG

5 , 3 TRIP LEE

O HOT SHOT WAR OF AGES
DEBUT RETURN TO LIFE FACEDOWN 114' PLO

9
10 - -

s BRITT NICOLE
GOLD SPARROW 7857/EMI CMG

PASSION
..lik '7 7 PASSION: WHITE FLAG SIXSTEPS/SPARROW 6367/EMI CMG

1.11 7 3 DEMON HUNTER
TRUE DEFIANCE SOLID STATE 0486/EMI CMG

12
13 140 SKILLET

AWAKE ARDENT/FAIR TRADE/ATLANTIC 2554/PLG

13 5 TOBYMAC
BOBBED S FRED'', A REMO PROJECT

11
56 WHATWHAT IF WE WERE REAL SPARROW 7863/EMI CMG

15 16 32 JAMIE GRACE
ONE SONG AT A TIME GOTEE/COLUMBIA 70021/PLG

16 3, MAT KEARNEY
YOUNG LOVE INPOP 1608'/EMI CMG

O 30GUY PENROD
HYMNS SERVANT/GAITHER 6142/EMI CMG

C) 43 3 SARA GROVES
INVISIBLE EMPIRES SPONGE/FAIR TRADE 5997/PL

19 18 14 KARI JOBE
WHERE I FIND YOU SPARROW 3128/EMI CMG

CD36 3 a,4THE RECKONING

35

2,-1.13Z,A.LWTHAITENEEDTOBREATHE

E,ILOsRENT,A,../.

0 REENTRY
DAILEY & VINCENT

NE GOSPEL SKIN DAILEY 8 VIRCEUROUNDER 610110/0RAMER BARREL

ai) 26 76 CHRIS TOMLIN
AND IF OUR COD IS FOR US.. SIXSTEPS/SPARROW 3444/EMI CMG

O 49 12 LINDSAY MCCAUL
IF IT LEADS ME BACK REUNION 10157/PLG

25 19 32

46

47

0

SWITCHFOOT
VICE VERSES LOWERCASE PEOPLE/CREDENTIAL 5727/EMI CMG

1

5 SIDEWALK PROPHETS
26 2 - LIVE LIKE THAT FERVENT 888390/WORD-CURB

O 28 36 LISTEN9T

BUILDINGOT
HE S40 2U D ESSENTIAL 10932/PLO 31 4 CHRISTY NOCKELS

INTO THE GLORIOUS SIXSTEPS/SPARROW 7075/EMI CMG

CD 46 13 MATT MAHER
THE LOVE IN BETWEEN ESSENTIAL 10831 PLG

go
45

20 MATT REDMAN
MOO REASONS SIXSTEPS/SPARROW 7853/EMI CMG

al I
29

FIREFLIGHT
NOW ESSENTIAL 10933/PLG

32 23 2 MORIAH PETERS
I CHOOSE JESUS REUNION 10166/PLM

KUTLESS
BELIEVER EEC 9854/EMI CMG

34 22 16 JASON CRABS
THE SONG LIVES ON GAITHER 6119/EMI CMG

O NEW BRANDON HEATH
MESMER FM DE USDE MS{ KNOMOOKSMON NGRAL

36 24
7 PHILLIPS, CRAIG & DEAN

BREATHE IN FAIR TRACE 6019/PLO

O 41 120 CASTING CROWNS
UNTIL THE WHOLE... BEACH STREET/REUNION 10135/PLG

38 27 22 JESUS CULTURE
AWAKENING-INF FROM CMCADOJESIIS CULTSREIONSSWAY 0595/ENI C

DAVID CROWDER.BAND
CSEUMESMIIMENIBIE4IC,BEIMIESMIMINPSOMMIIMICM6

48 HILLSONG UNITED
LIVE IN MIAMI HILLSONG/SPARROW 6235/EMI CMG

30 VARIOUS ARTISTS
MUSH INSPIRED IMF STORY PROVIDENTIMEMO,VORDARB 63251HI CMG

33
7

JEREMY CAMP
I STILL BELIEVE BEG 1547/EMI CMG

50 27 SOUNDTRACK
COURAGEOUS REUNION 10167/PLG

15 MICHAEL W. SMITH
DECADES OF WORSHIP REUNION 10168/PL6

STEPHEN THE LEVITE
THE LAST MISSIONARY LAMP MODE 6199/INFINITY

34
2 BIG DADDY WEAVE

LOVE COME TO LIFE FERVENT 887989/WORD-CURB

37 57 FRANCESCA BATTISTELLI
HUNDRED MORE YEARS FERVENT 838086/WORD-CURB

RE-ENTRY
SOUNDTRACK
JOYFUL NOISE WATERTOWER 39273/EMI CMG

49 25 7 THE CRABB FAMILY
TOGETHER AGAIN GAITHER 6236/EMI CMG

50 44 2 ANNE MURRAY
10 GREAT SONGS STRAIGHTWAY 44744 EX/EMI CMG

Tim Bowman Jr. snares the Hot Shot Debut

with his first solo album, Beautiful, which

arrives on Gospel Albums at No. 8 (2,000).

Lead single "He Will" rose to No. 19 on

Gospel Songs (Feb. 25), where Bowman

previously appeared with Vickie Winans on

"How I Got Over" (No. 3 peak) in 2009.
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1 1 32 #1WHEREIBELONG
BUILDING 429 LSSENTIAUPLG

O 2 OVERCOME
JEREMY CAMP BEC/TOOTH & NAIL

O 7 17 m WHENTHESTARSBUENDOWNIBLESSINGANDHONOR)I

PHILLIPS, CRAIG & DEAN FAIR TRADE

ALL THIS TIME
BRITT NICOLE SPARROW/EMI CMGO 5
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GOD'S NOT DEAD (LIKE A LION)
NEWSBOYS INPOP

YOU LEAD
JAMIE GRACE GDTEE

THE HURT & THE HEALER
MERCYME FAIR TRADE

LIVE LIKE THAT
SIDEWALK PROPHETS FERVENT/VVORD-CURB

LEARNING TO BE THE LIGHT
NEWWORLDSON PLATINUM POP

MY HOPE IS IN YOU
AARON SHUST CENTRICITY

CARRY ME TO THE CROSS
KUTLESS BEC/TOOTH & NAIL

WHITE FLAG
PASSION FEAT. CHRIS TOMUN SIXSTEPS/SPARROW/EMI CMG

WHAT A SAVIOR
LAURA STORY FAIR TRADE

HE SAID
GROUP 1 CREW FEAT. CHRIS AUGUSTFERVENTANORD-CURE

I TURN TO YOU
SELAH CURB

FREE
DARA MACLEAN FERVENT/WORD-CURB

LONG WAY HOME
STEVEN CURTIS CHAPMAN SPARROW/EMI CMG

JESUS, FRIEND OF SINNERS
CASTING CROWNS BEACH STREET/REUNION/PLG

ION10,000 REASONS (BLESS THE LORD)
MATT REDMAN SIXSTEPS/SPARROW/EMI CMGO RISE UP
MATT MAHER ESSENTIAL/PLG

co 21 12- ALL FOR YOU
MIKESCHAIR CURB

23
RISEN TODAY
AARON SHUST CENTRICITY

O THE SAME GOD
NEWSONG HHM

O 25 3

Mee

ANGEL BY YOUR SIDE
FRANCESCA BATTISTELLI FERVENT/WORD-CUPS

I CHOOSE JESUS
MORIA-11 PETERS REUNION/PLG

CHRISTIAN CHR"

TITLE
53 ie ARTISTIMPRINT/PROMOTION LABEL

16

1.
w

16
ALLTHISTIME
BRITT NICOLE SPARROW/EMI CMG

10 AFTERLIFE
SWITCHFOOT LOWERCASE PEOPLE/CREDENTIAL/EMI CMG

16 DARA A MACLEAN EERVENT/WORD-CURB

io WHERE I BELONG
BUILDING 429 ESSENTIAL/PLG

GREATEST SHIPS INTHE NIGHT
13

GAINER MAT KEARNEY INPOP

ALL FOR YOU
MIKESCHAIR CURB

HE SAID
GROUP 1 CREW FEAT. CHRIS AUGUSTFERVENTIWORD-CURE

ON MY OWN
ASHES REMAIN FAIR TRADE

CARRY ME TO THE CROSS
KUTLESS BEC/TOOTH & NAIL

GOD'S NOT DEAD (LIKE A LION)
NEWSBOYS INPOP

WE WON'T GIVE UP
THE AFTERS FAIR TRADE

OUTTA MY MIND
ANTHEM LIGHTS REUNION/PLG

NEW YEARS DAY
ABANDON FOREFRONT/EMI CMG

LIVE LIKE THAT
SIDEWALK PROPHETS FERVENT/WORD-CURB

LOVE COME TO LIFE
BIG DADDY WEAVE FERVENTANORD-CURB

MY NEXT BREATH
HAWK NELSON BEC/TOOTH & NAIL

19 6
THE HURT & THE HEALER

ID 22 5

imp
21 4 SHADOWS

SAMESTATE SPARROW/EMI CMG

16 1811 -ILOE? OVB ES LSE TAHLE L.CITY

MERCYME FAIR TRADE

BE SOMEBODY
THOUSAND FOOT KRUTCH TFK

Re 75 11' OVERCOME
JEREMY CAMP BEC/TOOTH & NAIL

co24 KDJINBGE.ER000THU&SNAiL

23 17
MY HOPE IS IN YOU
AARON SHUST CENTRICITY

O 25 4 MOUNTAINTOP
THE CITY HARMONIC KINGSWAY/INTEGRITY

25 23 4 WHITE FLAG
PASSION FEAT. CHRIS TOMUN SIXSTERS/SPARROW/EMI CMG
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ARTIST
TOLE IMPRINT& NOMBER/DISTRIBUTINGLABEL

flMARVIN SAPP
I WIN VERITY 97017/RCA

TRIP LEE
THE GOOD LIFE REACH 8205/INFINITY

VARIOUS ARTISTS
WOW GOSPEL 2012 WORD-CURB/EMI CMDNERITY 97014/RCA

2

3

5

4

6

7

J.J. HAIRSTON & YOUTHFUL PRAISE
AFTER THIS EVIDENCE GOSPEL/LIGHT 1246/EONS

FRED HAMMOND
GOO, LOVE & ROMANCE F HAMMONDNERITY 80990iRc4

25 WILLIAM MCDOWELL
ARISE:TEE UVEWORSRIP DIPIERENCEDELIVERY RDOWLIGRT 22521E0H

JAMES FORTUNE & FIYA
IDENTITY FIYA WORLD/LIGHT 7265/EONE

15

HOT SNOT
DEBUT

9 8 4

10 9 36

 12 58

12 11 34

13 10 31

14 13 11

15 14 58

16 16 66

18 31

18 15 3

19 17 2

O NEW

TIM BOWMAN, JR.
BEAUTIFUL TRIPPIN 'N' RHYTHM 55

SMOKIE NORFUL
ONCE IN A URINE TREMYLIS/EMI GOSPEL 94424/EMI CMG

ISAAC CARREE
UNCOMMON ME SOVEREIGN AGENCY 002

KIRK FRANKLIN
HELLO FEAR FO YO SOULNERITY 77917/RCA

LE'ANDRIA JOHNSON
NE AWMMIM OF,, BET ITAMICWORLUMSPELOIM

JESSICA REEDY
FROM THE HEART LIGHT 7239/EONE

LE'ANDRIA JOHNSON
THE MURTON OF. MIMIC WORLD GOSPEL MANUS

MARY MARY
SOMETHING BIG MY BLOCK/COLUMBIA 62330/SONY MUSIC

MARVIN SAPP
PURIST BEM AMOURS SAPP,ERITY,LEGAGY BMW MUSIC

ANDRAE CROUCH
THE JOURNEY RIVERPHIO 002

FOREVER JONES
MUSICAL REVIVAL EMI GOSPEL 1919WEMI CMG 1111

PASTOR GEORGE LEE III/FORTRESS FIRE
I HAVE NO DOUBT EMTRO GOSPEL 931531/TASEIS

STEPHEN THE LEVITE
THE LAST MISSIONARY LAMP MODE 6199/INFINITY

21 24
10 SOUNDTRACK

JOYFUL NOISE WATERTOWER 39273

12 ELDER GOLDWIRE MCLENDON
NE BEM Cf RDER GOMM KLEMM BRIM WORLO GOSPELMISICWORLD

25
65 VARIOUS ARTISTS23

WOW GOSPEL 2011 WON-CURB/EMI CMG/VERITY 77918,CA

ANITA WILSON
24 2n -

4
WORSHIP SOW. EMI GOSPEL 82661/EMI CMG

V s ISRAEL & NEW BREED. 2-s - 10: DECADE 2002.2012 INTEGRITY/COLUMBIA 85060/S0

(3), GOSPEL SONGS"
MIT
5555 gi MSTLEIMPRINT/PROMOTION LABEL

O 2 25

r -2 -

Fe 3,14

I FEEL GOOD
FRED HAMMOND F HAMMOND/VERITY/RCA

LET THE CHURCH SAY AMEN
ANDRAE CROUCH FEAT. MARVIN ININANS RIVERPHIO

MY TESTIMONY
MARVIN SAPP VERITY/RCA

4 I WON'T GO BACK
WILLIAM MCDOWELL DELIVERY ROOM/LIGHT/EONE

ONE MORE TIME
ZACARDI CORTEZ FEAT JOHN P. KEE 81ACKSMDKE/WORLOWIDE

O AFTER THIS
YOUTHFUL PRAISE FEAT. JJ HAIRSTON EVIDENCE GOSPEULIGRT/EONE

STILL ABLE
6I7 JAMES FORTUNE & FIYA FIYA WORLD/LIGHT/E0 NE

OSHIFTING THE ATMOSPHERE

11

JASON NELSON VERITY/RCA

O AWESOME
PASTOR VARIES -HEM &FELLOWSHIP CRICARRINSPIREO PEOPLE

O 12 16 JGM0.0.1),AtmBNAEDRiryiRcA

4 38

5 38

8 23

6 37

7 32

9 17

3

14

5

13

PUT IT ON THE ALTAR
JESSICA REEDY LIGHT/MJNE

35
A GOD LIKE YOU
KIRK FRANKLIN FO YO SOULNERITY/RCA

iv.

,15

10 51 I NEED YOUR GLORY
EARNEST PUGH EPM/BLACKSMOKE/WORLDWIDE

14 9 GO GET IT
MARY MARY MY BLOCK/COLUMBIA

15 50
I HEAR THE SOUND (OF VICTORY)
MAURETTE BROWN CLARK AIR GOSPEL/MALACO

105
16 16 ALL IS WELL

TROY SNEED EWER 0 GOSPEL

17 3 GREAT AND MIGHTY
BYRON CAGE GOSPO CENTRIC/VERITY/RCA

18 14 HE BROUGHT ME
DORINDA CLARK -COLE LIGHT/EONE

111D
1021

HE KEEPS HIS PROMISE
ANGELA SPIVEY INNOVATIVE 19 9 SPEECHLESS
ANITA WILSON EMI GOSPELD

22
25 SO PROUD

BRIAN COURTNEY WILSON MUSIC WORLD GOSPELMUSIC WORLD

D 24 7 MAKE AN EXAMPLE OUT OF ME
REGINA BELLE PENDULUM/WDE

20 5 ONCE IN A LIFETIME
SMOKIE NORFUL TREMYLES/EMI GOSPEL

24 23 I'M AT PEACE
VICKI TONE SHANACHIE

25 26 7 HE TURNED IT
RICKY DILLARD AND NEW G LIGHT/EONS

VI;

Sin

44 Go to www.billboard.biz for complete chart data Data for week of MAY 12, 2012
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DANCE CLUB SON

TITLE
ARITSTIMPRINT/PROMOTION LABEL

PART OF ME
KATY PERRY CAPITOL

112 4 7 SOMEBODY THAT I USED TO KNOW
GONE FEAT. KURIA SAMPLES 'N' SECONDRFAIREAWUNIVERSAL REPUBLIC

CIF7 STARSHIPS
NICK! MINAJ YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

m 5 3

im_, 15a ,,0 DANCE AGAIN
JENNIFER LOPEZ FEAT. PITBULL EPIC

El1 9
L3 3

10

BROKENHEARTED
KARMIN EPIC

GLAD YOU CAME
THE WANTED GLOBAL TALENT/MERCURWIDJMG

WILD ONE TWO
JACK BACK FEAT. CARD GOETTA,111CM ROMERO A CIA BIG BEAT/ATLANTIC

GIRL GONE WILD
MADONNA LIVE NATION/INTERSCOPE

12
82 TITANIUM

DAVID CUSTOM FEAT. SIM WHAT A MUSIC/ASTRAIBERKS/CAPITOL

14 6 BOOM BOOM
RYE RYE E.E.T1INTERSCOPE

El 8 12
DNEVAGKEENRDIOUE IGLESIAS INDIE.POP/UNIVERSAL REPUBLIC

E.12 1110 NEVER FORGET
DAVE AUDE FEAT. LENA KATINA AUDACIOUS

11 RESPECT
MELANIE AMARO SYCO/EPIC

In 18 GREYHOUND
SWEDISH HOUSE MAFIA ASTRALWERKS/CAPITOL

1 1
TITLE
ARTIST IMPRINT/PROW:INGMAR&

RR WHERE HAVEYOU BEEN
RIHANNA SRP/DEF JAM/IDJMG

I'M NOT LEAVING
THE CRYSTAL METHOD FEAT. MARTHA REEVES ATO/RED

29
CAN'T STOP ME
AFROJACK 8 SHERMANOLOGY ROBBINS

41
2

I HEART YOU
TONI BRAXTON INOT

23
9 TURN UP THE MUSIC

CHRIS BROWN RCA

DJ LOVE SONG
SHYRA SANCHEZ SUPER SHY

20 9 LET'S GET NAUGHTY
JESSIE AND THE TOY BOYS PROSPECT PARK

23 11 CHANGED THE WAY YOU KISS ME
EXAMPLE MERCURY/ICING

39
3 TAKES ALL NIGHT

SKYE STEVENS ROCK SOCIETY

36 6 GO OFF
SAHARA DAVENPORT DOMINATION

36 34 5 CHANG, DIN
J TOMMY ROGERS FEAT. PEYTON BIG KOMI' BOY

37 16 LOVE ON TOP
BEYONCE PARKWO OD/COLUMBIA

40 3
SUN BURNS DOWN

JIN AKANISHI WARNER BROS.

 HDT BED) CLIMAX
Dos!, USHER RCA

NOELIA FEAT. BABY BOY PINK STAR/PCM 1111 32 5 I'VcV,,71,-,,Tuf,`yig,',IG
rep KISS ME!

16 20 6 HEAT OF THE NIGHT
PAULINA RUBIO UNIVERSAL MUSIC LATINO

4
24

3 WoNTFIDAIRTECIANKsvEcS YOU BEAUTIFUL
U/COLUMBIA, 9 NEVER GIVE UP

PM 13 FEAT. DEBBY HOLIDAY LADY LUNCH BEATS

19 22 5 MIDNIGHT CITY
MM. M83/MUTE/CAPITOL

20 FAMOUS
AUDIO PLAYGROUND CANWEST MUSICWORKS

E 21 17
9

OI
EBOY? BDI BY H T ONM MMY BNO YE

26 3 ZERO GRAVITY
KERU ISLANWIDJMG

101[75 4 ,D0OsTETTTHES,T,04(sCTAORTER.OniNcoLH.EB,W, AUG)

in 33 CALLING (LOSE MY MIND(
SEBASTIAN MORONI, ALESSO FEAT. RYAN TEDDER INTERSCOPE

21
, THE ONLY ONE

AMANNDA CAMP

0 DANCE/
ELECTRONIC ALBUMS)"

AR11ST
ITREIMPRINTNNUMBER/DISTRIBUTINGLABEL

TIESTO
CLUB LIFE: VOLUME TWO' Mil MUSICAL FREEDOM DI

MADONNA
MDNA LIVE NATION/INTERSCOPE

13 SKRILLEX
BANGARANG BIG BEAT/OWSLAMTLANTIC 528521/A6IN LMFAO
Mr HR MITI ROOM PARR YMUEOAAMUIERENWMEHSMR OM GP

71 SKRILLEX
SCARY MONTERSMID NICE EPROM. BEAT/ADAM 571/318/AEl 5 35 DAVID GUETTA
NOTHING GOETHE BENWRAT A MUEVASTRALWFIGS IMMOAOOL

MI 7 53 I LADY GAGA
BORN THIS WAY STREAMLINEMONLIVE/INTERSCOPE 01537316Ais 3 DEADMAU5
484 l2 MAUSTRAP 2518Y/ULTRA

119
10 21

TKH°E PRANTH OF TOTALITY ROADRUNNER 617725

° 9 28
HMUI:3; UP. WERE DREAMING. M83 95104/MUTE

3 BASSNECTAR

. 15 10

5 TOBYMAC
VAVA VOOM AMORPHOUS 012.

riZ T aaaa.

DUBBED 8. Mt A REAM PROJECT FOREFRONT

BEYONCE
NEW

4:THE REM PARKW000/COLUMBIA DIGITAL RUNNY MUSIC

Li 12 35

11131 13 73

1121
IFS 14 73

NERD
INSORFALITY MiA/MEROUPPCNERETTAEMN

THEM MACHINE
METROPOLIS, PT. I IEP) OWSLA DIGITAL EX

gm 23

VARIOUS
DRIVE,.ARuT,MA, EX

12 VARIOUS ARTISTS
ULTRA DANCE 13 ULTRA 3118

Li 23 VARIOUS ARTISTS14

, 35 TOP HITS: WORKOUT MIXES POW

ASKING ALEXANDRIA
STEPPED UP & SCRATCHED SUMERIAN 47

BASSNECTAR
DIVERGENT SPECTRUM AMORPHOUS 011

20

I CMG

.KCs.ANN.D.T.Hut StUsmiNNE.S.HDRIHNINLBLND.Ho

DAFT PUNK
IRON: LEGACY (SOUNDTRACK, WALT DISNEY 005872.

JAMIROQUAI
ROCK DUST UGH STAR EXECUTIVE MUSIC GROUP 1257.

VARIOUS ARTISTS
UKF DUBSTEP 2010 UKF DIGITAL EX

NEW

NEW

RE-ENTRY

0163/1 GA

MUSIC DIGITAL E
RE-ENTRY

CI 46 2

III 38 13

WE ARE YOUNG
FUN. FEAT. JANE!. MONAE FUELED BY RAMEN/RRP

FEEL SO CLOSE
CALVIN HARRIS ULTRA

DOMINOiEisiE
1.A1/A/UNIVERSAL REPUBLIC

11:1
THE NIGHT OUT
MARTIN SOLVEIG BIG BEAT/ATLANTIC

CREEP
PARRALOX BTERRANE/CORE

1131
CAPTURE YOUR LOVE
LAURA LARUE SOUL PLANE

50

TRUST ME
MATT 1ARLEY OMR

WILD ONES
FLO RIDA FEAT. MA POE BOY/ATLANTIC

EYES IN THE DARK
GRAPH GONZALES CITRUSONIC STEREOPHONIC

KICK OUT THE EPIC MOTHERF..KER
DADA LIFE ISLANDADJMG

c DANCE/MIX SHOW
AIRPLAY -

11, ,g TITLE
g g ARTIST IMPRINT/PROMONONLABB.

O 1 30
FEEL SO CLOSE
CALVIN HARRIS ULTRA

II8 6 SOMEBODY THAT I USED TO KNOW
COVE FEAT KIMBRA SAMPLES SECONDS/FAIRFMNIVERSAL REPUBLIC

1111 2

7,
--

GLAD YOU CAME
THE WANTED GLOBAL TALENT/MERCURY/IDJMGMI WEFAEARTE,ArEG

MONAEFUN. FUELED BY RAMEN/RRP

1

3 3 TITANIUM
DAVID GUETTA FEAT. NA WHAT A MUSIC/ASTRALWERKS/CAPITOL

6
STARSHIPSarAlP

YOUNG MONEY/CASH MONEYMNIVERSAL REPUBUC 5 KPAAT YR PERRYTC C AMP I ET L

11
7

12 WILD ONES
FLO RIDA FEAT. SIA POE BOY/ATLANTIC

MI 9 19

CAN'T STOP ME
AFROJACK & SHERMANOLOGY ROBBINS

111) 10 20 TURN ME ON
DAVID NEM FEAT. NICKI MINA) WHAT A MUSICASOIALWERKSICAFROLin TAKE CARE
DUKE FEAT RNAMIA YOUNG MONEY/CASH MONEWUNIVERSAL HENKE

ND 14 2 DANCE AGAIN
JENNIFER LOPEZ FEAT. PITBULL EPIC

®II13
7 CHANGED THE WAY YOU KISS ME

EXAMPLE FEAT. LUDACIDS MERCURY/IDJMG

BROKENHEARTED
KARMIN EPIC

WHAT MAKES YOU BEAUTIFUL
LABIAONEDIRECTION SYCO/COW

STRONGER (WHAT DOESN'T KILL YOU)
KELLY CLARKSON 19/RCA

l3 BOYFRIEND
JUSTIN BIEBER SCHOOLBOYMAYMOND BRAUN/ISLAND/10MR

ED
24

2 WHERE HAVE YOU BEEN
RIHANNA SRP/DEF JAWIDJMG

21 2

CALL ME MAYBE
CARLY RAE JEPSEN 604/SCHOOLBOWINTERSCDPE

20 20
10 TURN UP THE MUSIC

17

CHRIS BROWN RCA

4 GIRL GONE WILD
MADONNA LIVE NATION/1NTERSCOPE

INTERNATIONAL LOVE
PITBULL FEAT. CHRIS BROWN MR. 305/POLO GROUNDS/]/RCA

F U BETTA
NEON HITCH REPRISE/WARNER BROS.

LIGHTS
ELLIE GOULDING CHERRYTREE/INTERSCO PE

WILD ONE TWO
JACK RACK NAT DAVID GOMA, WY MOW A MAIO BEIWATLANTI

1 1 7

0,2 2 3

111) 5 33

II 3 7

B
IR)

gB RTIS
, 55 55 IAMEIMPTBINT8NUMBER/BISTRIBLMNBLABEL

1 1 2
CHRIS BOIT]
IMPRESSIONS COLUMBIA 60352/SONY MUSIC

2 33 TONY BENNETT
DUETS II RPM/COLUMBIA 66253/SONY MUSICit 3 13 PAUL MCCARTNEY
KISSES ON THE BOTTOM MPUHEAR 33369'/CONCORD

111 4 9 ROBERT GLASPER EXPERIMENT
BLACK RADIO BLUE NOTE 88333*RI 5 24 FRANK SINATRA
SINATRA BEST OF THE BEST REPRISE 79764/CAPITOL

Et 7 20 SOUNDTRACK
MIDNIGHT IN PARIS MADISON GATE 63482 EX

RD 25 2
MILES DAVIS
FOREVER MILES CULLIMBIAAEGACY 95985` EXISONY MUSIC

NEW
I

JILL BARBER
MISCHIEVOUS MOON OUTSIDE 9077

1.1 TREME: SEASON 2 HE WRIT U N ER 619130/C0 N RD

SOUNDTRACK

ow 8 88 LANDAU EUGENE MURPHY, JR.
THAT'S LIFE SYCO/COLUMBIA 99178/SONY MUSIC

11
3 TONY BENNETT
- ISN'T IT ROMANTIC, CONCORD 33463

MCICURTIS STIGERS
LETS GO OUT TONIGHT CONCORD JAZZ 33098/CONCO RD

KENNY GARRETT
SEEDS FROM THE UNDERGROUND MACK AVENUE 1064

FRANK SINATRA, DEAN MARTIN &SAMMY DAVIS JR
NEWRY BEST DE HE RAT TM/RN SINALIARERRISE MIA ME BROS

GREGORY PORTER
BE GOOD MOTEMA 75

13 12 3

14 13 66

AD16 11

ARTIST
S TITLEIMPRINTANUMBER/DISIRIBUINGLABB.

ESPERANZA SPALDING
RADIO MUSK ROOMY MONTIMOIREADS LIP1111.1CORD

KAT EDMONSON
WAY DOWN LOW SPINNERETTE 1202

TROMBONE SHORTY
FOR TRUE VERVE FORECAST 015586NG

PETER WHITE
HERE WE GO HEADS UP 32905/CONCORD

JEFF BRADSHAW
BONE APPETIT VOL I (MAIN COURSE, HIDDEN BEACH 00100

JEFF BRADSHAW
BONE APPETIT (DOUBLE ISSUE, HIDDEN BEACH 00108

7 4 5

O 9 57

O 10 50

10 6 3

19 40

12 7 13

1103

5 12 11

INCOGNITO
SURREAL SHANACHIE 5195

BONEY JAMES
CONTACT VERVE FORECAST 015375/VG

BELA FLECK & THE FLECKTONES
ROCK -ET > SCIE.NICE BONE 2133

BOB BALDWIN
BUENA BY GOLLY WOW SOUS REINKE BELIPEAK 2397/EONE

KEIKO MATSUI
THE ROAD ... SHANACHIE 5188

NAJEE
THE SMOOTH SIDE OF SOUL SHANACHIE 5193

GALACTIC
CARNIVALE ELECTRICOS GALACTIC FUNK/ANTI- 81182,PITAPH

JEFF LORBER FUSION
GALAXY HEADS UP 33173/CONCORD

KIRK WHALUM
ROMANCE LANGUAGE RENDEZVOUS 5148/MACK AVENUE 111

 ig TITLE
sg g AFFISTIMPR,PROMOTIONLABEL

1 1 16
BIG BROTHER

I. 2 3in 5 12

m 3 13

um_ _ MICHAEL LINGTON FEAT. LEE RITENOUR TRIPPIN N' RHYTHM

ROADTRIPR 1,

16 PERFECT MITES
NAJEE SHANACHIE

10 MAGNETIC
DARREN RAHN TRIPPIN AY RHYTHM

.31/5 JEFF LORBER FUSION HEADS UP/CMG

HERE WE GO
PETER WHITE CONCORD/CMG

THE FUNKY JOINT
PAUL BROWN WOODWARD AVENUE

OLIVER'S TWIST
CHRIS STANDRING ULTIMATE VIBE

9 13 THE CONNECTION
NICK COLIONNE TRIPPIN RHYTHM

8 18 HORIZON
PAUL TAYLOR FEAT. STEVE OLIVER PEAIDEONE

 12 DEJA BLUE
CINDY BRADLEY TRIPPIN 'N' RHYTHM

10 10

111) 13 3

17 5
ROSELAND
ACOUSTIC ALCHEMY HEADS UP/CMG

UPTOWN HUSTLE
DOWN TO THE BONE TRIPPIN 'N' RHYTHM

ISLAND STYLE
RICHARD ELLIOT ARTISTRY/MACK AVENUE

14 11
13 GET HERE

ERIC MARIENTHAL PEAK/EONE

THEREGF.UoNv EK, YHA NBAUAC H15 14 22

IIIISN

ARTIST

NUM)WOG OF REJOICEIGKIMOR 'GUANACO MIRAN

MORMONTABERNACLE CHOIR

ANNE AKIKO MEYERS/ENGLISH CHAMBER ORCH.
AIR: THE BACH ALBUM EONE 7785

VARIOUS ARTISTS
LIFESCAPES: CLASSICAL MESS MIFF LIFESCAPES WOO DQMOOD MEDIA it
211ILL BAILEY/JUN MARKL/INDIANAPOLIS SYMPHONY

DVORAK: CELLO CONCERTO TELARC 32821/CONCORD

ERIC WHITACRE
WATER NIGHT DECCA 016636/DECCA CLASSICS III
JOSHUA BELL/JEREMY DENK
FRENCH IMPRESSIONS SONY C,SSICAL RONSONY MASTERWORKS

THE PRIESTS
THEN SINS PAT 501, THE REST OF ME RESTS SONY MASIRWOMS 81418III

2012

1 1 16

5 11

it
ID 9 14

F
6 16 " 2

IE. 4 3

10 7 18

12 45

0

NEW

RE-ENTRY

NEW

YUJA WANG
FANTASIA DO 016606/DECCA CLASSICS

SOUNDTRACK
DOWNTON ABBEY CARNIVAGMASTERPIECE 016260/DECCA

MORMON TABERNACLE CHOIR
THIS IS THE CHRIST MORMON TABERNACLE CHOIR

MONKS OF THE DESERT
BLESSMRSPEACE ARE RAM OW SONY CLASSICAL MOONY MASTERWORKS

I

PHOENIX CHORALE
NORTHERN LIGHTS: CHORAL WORKS BY OLA GJEILO CHARDS 510 111

SIMONE DINNERSTEIN
SOMEDING ALMOST BEING SNDSONY CLASSICAL MONTH KS

AUDIOMACHINE
CHRONICLES AUDIOMACHINE 74741

RENEE FLEMING/ALAN GILBERT/SEIJI 02AWA
POEMES DECCA 016543/DECCA CLASSICS

,,g m LS i5 ARTIST
p. g ES TMEIMPRINT&NUMBER/DISIRIBLMNGLABEL

P111_WeSFUGIII OPOLIBLIJEVGATIC.IDEFEN 016%1M

ILVOLO
i

3

24 ANDREA BOCELLI
CONCERTO: ONE NIGHT IN CENTRAL PARK SUGAR 015371/DECCA A

2
53

IL VOLO
IL VOLO OPERA BLUES/GATICAMENTOR/GEFFEN 015517/IGA

47 JACKIE EVANCHO
4 DREAM WITH ME SYCO/COLUMBIA 87061/SONY MUSIC

77 YO.Y0 MA/STUART DUNCAN/EDGAR MEYER/CHRIS NILE

5 - ME GOAT RODEO SESSIONS SONY CLASSICAL &MOONY MASTERWORK

1
6

25 WICKEDILD GAME SYCO/COLUM8IA .448/SONY MUSIC

2CELLOS
7 - HELLOS MASTERWORKS 81011.0NY MASTERWORKS

IN 8 25
JIM BRICKMAN
ROMANZA SOMERSET 56142 EX

ID 10 47 IILVOLVO:°EN EPALS°110L OPERA BLURGATICAIRENT,GEFFEN 0157NUMLE I

110 9 25 LONDON PHILHARMONIC ORCHESTRA
THE GREATEST VIDEO GAME MUSIC X5114

ID 11 12

BD 13 6

IL110 NTI2HRTIOAF HUNTERS CG 015849"/13ECC.A

WILLIAM JOSEPH
BE STILL R LEGACY BSACOBH

JENNY OAKS BAKER
WISH UPON A STAR SHADOW MOUNTAIN 50

14 RE-ENTRY

1 5 RE-ENTRY

THE PIANO GUYS
HITS VOLUME 1 THE PIANO GUYS 3752 EX

KATHERINE JENKINS
ONE FINE DAY DEGCA 01.7

0 WORLD ALBUMS-

 3

ARTIST
TMEIMPRINT&NUMBER/DISIRIBUTINGUBB.

GIRLS' GENERATION -US
TWINKLE IEP S.M. DIGITAL EX

14 CELTIC WOMAN
BELIEVE MANHATTAN 79660

CELTIC THUNDER
VOYAGE CELTIC THUNDER 016471/DECCA

, 2 ANOUSHKA SHANKAR
TRAVELLER NG 016569/DECCA CLASSICS

IL 5 10

THE CHIEFTAINS
VOICE OF AGES BLACKROCK/HEAR 33437/CONCORDI. I 4 73 SOUNDTRACK
THE DESCEROMITS FEWSONT CLASSICAL 38453SONT MASTERWC

VI 7 14

13 3

11 6 5 THE TOURE-RAICHEL COLLECTIVE
TEL AVIV SESSION CUMBANCHA 22

BDPOINAERP,EPI TS ENTER DIGITAL EX/LOEN ENTERTAINMENT

RODRIGO Y GABRIELA AND C.U.B.A.
AREA SZ RURYINORKS 0136/ATO

14

VI 5

14 2

10 6

3

12 6

MICKEY HART BAND
MYSTERIIIM TREMENDIJM 360 DEGREES PRODUCTIONS 0478"

PACO DE LUCIA
EN VIVO CONCIERTOS: LIVE IN SPAIN 2010 DECCA 016651

U -KISS
DORADORA (EP) NH MEDIA DIGITAL EX

VARIOUS ARTISTS
LIFESCAPES:JUST RELAX: MAUI MOOD MEDIA 58102 EX

AMADOU & MARIAM
FOLILA BECAUSE/NONESUCH 530403/WARNER BROS.

VARIOUS ARTISTS
LIFESCAPES: AFTERNOON IN PARIS MOOD MEDIA 58097 EX

Data for week of MAY 12, 2012 I For chart reprints call 212.493.4023 Go to www.billboard.biz for complete chart data 45
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SALES DATA
COMPILED RE

nicIscn
SounclScan

HOT LATIN SONGS-
IM11.171

11
TITLE
ARTIST IMPRINT/PHOMOTION LABEL

O 2 9 w1 AI SE EUTE PEGO
MICHELTELO PANTA N NA L/RG E/SONY MUSIC LAO N

2 1 7 LA SENAL
JUANES UNIVERSAL MUSIC LATIN CIAI MLE

3 3 311 INTENTALO
3BALLRITYFEAT.EL BEBETOY AMERICASIERRA FONOVISNUMLE

BAILANDO POR EL MUNDO
JUAN MASON FEAT PITOULL6 EL CAM SONY MUSIC LATIN

5 6 171 DUTTY LOVE
I DON OMAR FFAT.NATP/ NATASHA 0RFANAT0/MACHETEAIMLE

6 5 21
LLAMADA DE MI EX
IAARROLUA00RA BANDA EL UM ON DE RENE CAMACHO 0ISANMLE

7 7 14 AMOR CONFUSO
GERARDO ORTIZ DE,SONY MUSIC LATIN

10
28 LOVUMBA (PRESTIGE)

DADDY YANKEE EL CARTEL

9 8 FUISTE TU
ARJONA FEAT. GARY MORENO IV ETAVICIRCOS IS

EL MEJOR PERFUME
MORIGINAL BANDAEL MON DE SALVADOR MIRADA FONCMSNUMLE

O 12 15 LAS COSAS PEQUENAS
PRINCE ROYCETOP STOP

OD 16 12 UN HOMBRE NORMAL
ESPINOZAPAZVIDEOMAX/DISANMLE

CORREI13 9 14
JESSERJOY FEAT LAREPUBUKA WARNER LATINA

O 14 11 MARCHATE
AWN ALVAREUSO NORTENO BANDA DISAANLE

O 15 12

GOCHO

ENMO LNAZRDAD

7 10 MUJER DE TODOS MUJER DE NADIE
CAUBRE MSNUMLE

r
17 13

14' INTERNATIONAL LOVE
%TROLL FEAT. CHRIS BROWN MR 305/POLO GROUNDS/MICA

EL VERDADERO AMOR PERDONA
1. 20 - MARA FEAT. PRINCE ROYCE WARNER LATINA

O 21 14 RMOMI ESOASANTNTOASFEAT.TOMATITO SONY MUSIC LATIN

20 19 15
TU YA ERES COSA DEL PASADO
ROIL RU FDA DISAAJM LE

21 18 2
FOLLOW THE LEADER
WISIN YANDEL FEAT. JENNIFER LOPEZ MACHETE/UM LE

® 22 15
EL VESTIDO BLANCO
VICENTE FERNANDEZ SONY MUSIC LATIN

8 SENTIMIENTOS ENCONTRADOS0 24
EL TRONO DE MEOW FONOVISAMMLE

i0 25 LO QUE PIENSO DE TI
BANDA CARNAVAL DISAAIMLE

130 23
7

AMOR' PROHIBIDO
, SELENA CON SAMO CAPITOL LATIN'0

28
7 PARA TI SOLITA

BANDA LOS RECORITEIS DISNUMLEe
46

2_11LoitoM2QsSC A
DEOMINGO FERMI, 112M31A6A FONIMSANMIE

145 334 STARSHIPS
NICK! MINAROUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

10 29 MI OLVIDO
BANDA SINALOENSE MS RE SERGIO LIZARRAGA DISNUMLE0

27 12
LARRY

ME CANSE
LARRY HERNANDI2 FRNOVISA/UMLE

 38 3 ADDICTED TO YOU
SHAKIRA EPIC/SONY MUSIC [JUIN

41) 31 11

133 26 5

0 HOT SNOT
DEBUT

ME VOY DE LA CASA
1TTVEL BAMBINO" SIENTE

FEEL SO CLOSE
CALVIN HARRIS ULTRA

LA BANDA
MARE NULIFE/SONY MUSIC LARN

35 35 CREO EN TI
REAL SONY MUSIC LATIN

10 RE-ENTRY
MI AMOR
GROPOTRED JOE

NEW
DANCE AGAIN
JENNIFER LOPEZ FEAT.PM3ULL EPIC

O 49 2 DEALVIORBUISIRADPUNIVERSAL MUSIC LATINO/UWE

CIEL PASADO ES PASADO
IA ADICTNA BARBARA.] JOSEDEMESIIIAS SONY MUSIC LATIN

40 34
,8 AMOR COMPARTIDO
-- LOSTUCANESDETIJUANA FONOVISNUMLE

r 45
2 WFLOIRLIDDA FMOTN.SEIASPOEBOY/AllANTICO MALABARES

DUELO FONOVISACMLE

43 39 4
TU LO SABES BIEN
BLACK: GUAYABA GUAYMAlLACK

ESTILO ITALIANOII.044
- JESUS OJEDAY SUS PARIENTES SOL MUSICAL

I45 32 9

ro NEW STRONGER (WHAT DOESN'T KILL YOU)
KELLY CLARKSON 19/RCA

DE QUE ME SIRVE LA VIDA
CAMILA SO NYM USIC LATIN

47 40
7 YOUNG, WILD & FREE

YARGOIRFEATIRINOMARSROTTOM,DOGGYSNEARAHIM

CD MI
[49 42 2 TU VENENO

HECTOR ACOSTA DAM/VENEMUSIC

SIN RESPIRACION
BANDAEL RECODODECRUZLIZARRAGA FONOVISNUMLE

50 30 10 CLALIIDADLUISUNIVERSAL MUSIC WARM,

Telemundo's Billboard Latin Music Awards

telecast (April 26) notched the show's

largest audience in its 14 -year history (2.4

million viewers) and drove sales for two

top lOs on Top Latin Albums. Billboard's

finalist compilation leaps 19-5 (up 92%),

while performer Rand rises 11-3 (up 53%).

effOP LATIN ALBUMS-

11
,,,,,, I: ARTIST
5 TITLE IMPRINT/DISTRIBUTING IABEL

gm
1 1 3

PRINCE ROYCE
PHASE 'TOP STOP 530077/AG

2 2 25 ROMEO SANTOS
FORMULA:YOU SONYMUSIC LATIN 82046

O 11 55
DMRAAMNA VA. WARNER LATINA 526510

O EL TRONO DE MEXICO
LO MEJOR DE EL TRONO DE MEXICO FR NC VISA 018614/UM LE

O 19 3 13 VARIOUS ARTISTS
NORILLROARDLEINKISILAWARDSSOMMUNCIATIMOR

6 3 LOS INQUIETOS DEL NORTE
LA GRITERA FAG SE RA °SIC 34

7 ARJONA
INDEPENDIENTE AETAMCFFOSIS 52911,VARN Eli LATINA

Q 10 21 3BALLMTY
!MENTAL° RINOVISA35966TUMLE

O VICENTE FERNANDEZ Y VICENTE FERNANDEZ HIJO
LOS 2 VICENTES SONY MUSIC LATIN 96B69

HOT SHDT
DEBR

111

10 9 13 VARIOUS ARTISTS
LAS BAN DAS ROMMH1CAS DE AMERICA 2012 01000101./UMLE

11
5

EDNITA NAZARIO
DESNUDA SONY MUSIC LATIN 9147

12 7 4 SELENA
FNAMORADA DE11 CAPITOL IADNBOB76

13 12
10 ESPINOZA PAZ

UN HOMBRENORMAL VIDEOMAX/DISA0165S4NMLE

 74 34 GERARDO ORTIZ
FAME DIOSY EL DIABLO 08.91251/SONYMUSIC LATIN

13 3 LOS TEMERARIOS
ANIVEFISAMO 0 ISA 016691/UM LE

16 2 ANTONIO OROZCO
01E2 UNIVERSAL MUSIC um NO 016717/UMLE

Q 7 ,E01.,,,PTTELEsOpRiaDT.ELBA,M.11(8,RGO.PuHNOD.NE1& DJ MORPHIUS

O 75 .13 TN. EOZHAANR

soR/ANAT0/MACHRTRolas57/11MlE

19 16 14

O 20 6

LAARROLLADORABANDAELLIMONDERENECAMACHO
IRREVERSIBLE..2012 °ISA 0164M/UMLE

CARDENALES DE NUEVO LEON
30 ANIVERSARIO 0 ISA CIFATUM LE

TIERRA CALI
UN SOLO NARDI VICTORIMORIUSICANIVFASALMUSICAN06541310MLE

CD22 112 DCLIAARTEM LDEAAMAR SONYMD SIC LATIN..

23 25 9
CALIBRE 50
EL EWEN EJEMPLO °ISA 0165MAIMLE

24 27
67 LOS BUKIS

OSANNERSARIO FON °VISA 3M608/U M LE

 29
LUENDA NORTEA: 30 GRANGES EXITOS FREDDIEIRO

18 RAMON AYALA l'SLIS BRAVOS DEL NORTE

26 FIDEL RUEDA
SINALCIENSE RASTA ,SCACHAS DISA0165MAIMLE

® JENNI RIVERA
JOYASPRESTADAS:BANDA FONOVISA35485SAIMLE

JESSE & JOY28
5-

11
CON all IEN SE °UEDA EL PERM? WARNER LATINA 529227

4 ALEJANDRO FERNANDEZ29
2-q

1

CANCIONES DE AMOR WI/BONGS SONY MUSIC ,TN91151

O 34 47 I'LLVOLOTESAML° OL OPERA BLIJES,GATEMEMORGEFFENOISAYUMLE

31
28 5

BANDA LOS RECODITOS
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Living legend Vicente Fernandez and his

oldest son, Vicente Jr., pair up for their

first duets album, los 2 &Nes. It's papa

Vicente's 32nd charted title and his second

with an offspring: He peaked at No. 4 in

2003 on a collaborative live set with his

other more well-known son, Alejandro.
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-17EIZZEIMMIM
N'KLABE'S FOURTH TROPICAL NO. 1

Salsa trio N'Klabe earns its second consecutive No. 1 on Tropical
Airplay, and fourth overall, as "La Banda" shoots up from No. 8
with a 155% gain in audience, according to Nielsen BDS. The
group last hit the top with "Aires de Navidad" in January, from the
Christmas album of the same name. The Puerto Rican act also
earns Hot Shot Debut honors on Hot Latin Songs as "La Banda"
starts at No. 34. -Karinah Santiago
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46 Go to www.billboard.biz for complete chart data Data for week of MAY 12, 2012
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SOMEBODY THAT I USED TO KNOW
GOTYE FT. KIMBRA SAMPLES 'N' SECONDS/ISLAND

Al SE EU TE PEGO
MICHEL TELO CNR

EUPHORIA
LOREEN WARNER

WE ARE YOUNG
FUN. FT. JANELLE MONAE FUELED BY RAMEN

DANSA PAUSA
PANETOZ PET, VAGEN

CALL ME MAYBE
CARLY RAE JEPSEN 604/SCHOOLBOY

STARSHIPS
NICKI MINAJ YOUNG MONEY/CASH MONEY

SOME DIE YOUNG
LALEH WARNER
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APENANTI
NATASSA THEODORI0011 SONY MUSIC

THARROS I ALITHIA
MICHALIS HATZIGIANNIS UNIVERSAL

MDNA
MADONNA LIVE NATION/INTERSCOPE

TA TRAGOUDIA TIS ZOIS MOU LIVE
DIMITRIS MITRDPANOS MINOS

GIA POU TRAVAS ELPIDA
AUDSTIS PROTOPSALTVEVANTHIA REBOUTSIKA HEAVEN

TEENAGE DREAM
KATY PERRY CAPITOL

NOTHING BUT THE BEAT
DAVID GUETTA WHAT A MUSIC/VIRGIN

EN VIVO!: UVE AT ESTADIO NACIONAL, SANTIAGO

IRON MAIDEN MINOS

BORN TO DIE
LANA DEL REY POLYBOR

I SMYRNI TOU EROTA
KOTSIRAS GIANNIS / ESTDUDIANTINA MINOS
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IL, H100 2, LT 371.T'grgaa BMIBMG17,,c:k=n,Be",:' DANCE FOR YOU 12082 Music Publishing, ASCAP/WB
Mayor S Mos. LLC, SOCAN/Kobah Music Publishing
America, ASCAP/Young Money Publishing Inc., BMI/

Reach Music Publishing, Inc, ASCAP/Morgan Grace
ASCAN, HL, H100 73

BM) LT 23
SET FIRE TO THE RAIN (Universal -Songs Of PolyGram

lishing Inc, ASCAP/Dm. M. Ehrlich, Esq.. PC., ASCAP/FF
To Def Publishing, LLC, EMI/Warner-Tamerlane Publishing

OrelandLimited, IMRO/English IvY MusieMMI/Chrysel is Mu. Corp., ASCAP/RE Music Publishing, ASGAP/Uni-
One Songs, BM /Me You And The Piano Songs, BMI/ versal Music Corporation, ASCAP/EMI April Music, Inc.,

Warner -Tamerlane Publishing Corp., BMI/Brother Bagz
PublishMg, BMVEMI Blackmod Music Inc, BMVE And B

MI OLVI00 ,Arpa Musical, LLC, BMII LT 29
A {Mayimba Music, Inc., ASCAP/Palabras Be

MI SANTAo
NSCAPI

International, BMI/Chrysalis Music. Ltd., PPS/Chrysalis
Songs, BM 0, AMP/HL, 1100 22

Coro, BMI/VViz Khalifa Publishing, BMII, AMP/H1., ABB 70
TIL MY LAST DAY ffunes Bigger Picture ASCAP/Bigger

HE, CS 53 ASCAP/B-Day Publng, ASCAPI, AM,FIL HBH 64
4 AM ,EMI Foray Music, SESAC/RicoLovels WI A flap. BANGUI' AWAY WITH MY HEART ,Warner -Tamerlane

per, SESAC/E Had 66 Music, SESAC/Gss,dma, Boy
Publishing, SESAC/Usher JV SESAC Publishing Designee, 'RAO il5CrUla'g 22rrara^g',Eic.se.,
SESA, HL, RBH 26 Hillary Dawn Songs, SESAC/Global Dog Music, ASC./

Dream, SC., AMP/HL, 1100 72

100 {Young Jeezy Music Inc., 13101/E1M1 Blackwood Music

LTB19
MISSIN. YOU GRANO:1i° Butler Music, EIMIMMI April

Music, Ina, ASCAP/Funky Merle Music. ASCAP/The
Song Factory. LW ASCAP/Golden Vault Music, ASCAP/.
HE, CS 49

SEX AIN'T BETTER THAN LOVE ,Aprins Boy Muzik, BMI/
Warner -Tamerlane Publishing Corp., BMI/No Isle Nance
Music Publishing, BMI/Downtown DMP Sags, BMI/
EMI Blackwood Music Inc., BMI/Halson Music LW, BMI/
Ezekiel Lewis Music, BMI/Songs Of Universal, Inc., WI/

Picture Group, LC, ASGAP/Big Machine Music, WI/
Double Barrel) A. Music, BMI/Super 98 Music, LC.,
BMI/EMI April Music, Inc., ASCAP/Songs Of Countrwmod,
ASCAP, HL, CS 41

TIME IS LOVE ,EMI Blaclowood Music Inc., BMI/Little
S -1 -SA (Sony/AN Tree Publishing Company, BMI/ Big Yellow Dog Music, ASSAP/Lunalight Music, ASCAP/,

Beavertime Tune, 13MVBNIG Rights Managrnent grelandI AMP/HL, CS 2; H100 50
Inc, BMI/EMI April Music, Inc., ASCAP/Carter Boys Music,
AscAP/wedontplayevenwhenwemPlaYingso. LC,

THE MOTTO ,Live Write LLC, BMVEMI Blackwood Music
Inc., BMI/Warner-Tamerlane Publishing Corp., BMI/Brother

Left Field Music, BM1/Bar Raising Tracks, BMI/Ifs Drew
Publishing, BMI/Sony/ATV Songs LE, BNIVRKeyTek Music

Dooey Music, WI/Sony/AN Tree Publishing Company,
BMI/Casa Jaco ALSO BMI/Little LoM Mae, BMI/, HL,

LOW, IMRCl/Chestnut Barn Music, BMI/Big Wh. DE QUE MET IRVE LE VIDA (Sony/AN, Mexico, SA De
Tracks, AKAN, IL, CS 25 C.V/Sony/ATV Sounds LC, SESACI LT 45

ASCAP/Chrysalis Music. ASCAP/Len-Lon Music Publish.
HO, FIREI 50

Bag, Publishing BMI/Brother Bagz Publishing, SOCAN/
Mix -A -Lot Publishing, BMII, AMP HL H1001, RAH 8

LLC, BMIL AMP/HL, RBH 18
SEXY, I KNOW IT ,Yeall Baby Music. AS,A

CS 19, H100 86
TITANIUM (EMI Blackwood Music Inc, EMI/Long Lost

DID IT FOR THE GIRL ,Super Effusion, BMI/Big Machine
Musa BMI/Bates 'N. Hooks Music, EMI/Songs Of
versal, Inc., BMINouse Of Sea Gayle Music. ASCAP/Big

I DONT REALLY CARE,Juaquinmalphurpublishing,
ASCAP/WB Music Coo, ASCAP/April, Boy Mal, BMI/
Warner -Tamerlane Publishing Corp.. BMI/Skyy Style,

MOVES LIKE JAGGER ,Sucluee Music. BMINniversal
Music - Careers, BMI/Matza Ball Music, BMIN/here Da
Kau At BMI/MaruSongs, BMI/Lotzah Balls Soup, BMI/

ck Music. ASCAPMNDMusi ASCAP/Party Rock Morn ICAP/Chebra

Did It ASCAP/Kobalt Music Publishing America, Ina,
ASCAN 110037

Brother Management Ltd, PRS/TALPA Music Publishing,
BUMAMia. Songs, BMI/Sony/ATV Songs LLG, HMI/What
A Publishing LTD, SACEM/Tenyor Music, BMVEMI Music

ADDICTS.° YOU ,Sony/ATV Lain Music Publishing, Red Toe, BMI/Big Loud Bucks, BMI/Amarillo Sky Songs,
LLC. BMI/Nomad Music Publishing, BMIMMI April Music. BMIL HL CS 48

15601Mng Designee BMI/No Ouincydence Music Publish-
ing. EMV0owntown OMP Songs. BMI/Eloise From Heaven

Maratone EMI/Songs Of Kobalt Music Puhlishing Ameri-
ca, Inc., BMI/MXM Music AB, 13MIL AMP/HL, H100 47

SHARE MY LOVE ITT Kelly PublisNng, Its., BMI/UM versa,
Music - Z Songs, BMO, AMP/N1 ..113

Publishing Ltd, PRS, HL, H10063
TONIGHT (BEST YOU EVER HAD) John Legend Publishing,

ASCAP/Rodeornan Mu, ASCAP/Sony/ATV Melody, DOMINO ,Sony/AN Mu. Publishing UK, P85/Sony/
BMI/AMyvi Music LLC, BM/Sony/AP/ Discos Music Pub-AN Tunes LLC, ASCAP/Prescription Songs, LLC.. ASCAP/
lishing LLC, ASCAP/Los Buenos Del Negocio Publishing, Kasz Money Publishing, ASCAP/Studio Beast Music, EMI/

Music, BMI/Elar Raising Tracks, BMIL AM, RH 42
IGNITION ,Magic Mustang Music 1.13M /Write Em

Cowgirl, BMI/Big Loud Buck, BM1/Ram Writers Group,

MR KNOW IT ALLO3-Uneek Songs, ASCAPNn ivosal
Music Corporation, ASCAP/Dat Damn Dean Music, EMI/
Songs Of Universal, Ma, BMI/WB Music Corp., ASCA,

SHINN. ON ME ,Writers Of Sea Gayle Mu, BMI/Words
8 Music, BMI/Ozworth Musa, BMI/Mike Curb Music,
BMI/Sweet Hysteria Music, BMI/Legends Of Magic

BMI/BMG Chrysalis Music Publishing, DAV. Music,
ASCAP/Homeschool Pubnshing, BMI/Music Chef Publish-
ing. BMI/Ludacris Worldwide Publishing, In, ASCAP/EMI

ASCAPNOversal Music  Careers, BMI/Pitbulfis Legacy Warner -Tamerlane Publishing Carp., BMI/Maratone AB,
PublishMg BMI/The Artist Development Management, STIM/Kobalt Music Publishing America, Inc., ASCAP/

Inc.. BMI/Green Hills Music. ASCAP/Annie S Aycle Music,
BMII CS 57

External Combustion Music, ASCAPMr. James Songs.
ASCAP/AII For Melodie Music, ASC., AMP/HL, CS 30

Mustang Mum SESAC/Big Loud Bucks, BM/Songs of
StyloSonic, SESAC/Words 8 Music, SESAC), AMR CS 42

April Music, In, OSCAR, IL, HMO 79; RR 34
TOO GOOD TO BE TRUE INo Such Music, SOCAN/

BM) LT 31 Oneirology Publishing, ASCAN, AMP/HL, H10044
AI SE EU TE PEGO (Ed. Direto Aos Autoros, BUMNUniver-DONT CHANGE (Conya Doss Songs, ASCAP/Art Of Artez

I GOT DAT SACK (Not Listed,. 77
INTENTALO (EMI Blackwood Music Inc., BM/Beachwood

MR MONG ,EMI Blackwood Music Inc, /Jimi pub
Music, 1301/101 Foray Music, SESAC/Rico Love Is Still

SHOW YOU HOW ,W.B.M. Music Corp., SESAC/The
Dean's List, Inc., SESAC/December First Publishing Group,

Bug Mu. ASCA,Music & Windswept, ASCAP/BMG
CMysal ASCAP/Songs Of Southside Independent Music

Music° . Ina, ASCAPNniversal Music Publishing Ltda., Product-0ns, ASCAP/ RBH 83
BUMA) H100 81; LT 1

TTTMT`7( TI
Music,

ALL TIED UP II Like Em Thicke Music, ASCAP/Eleat Legends Bain, ..,,9TZAZInSltr,
Music Corporation, BMI/Songs & Latin Power, BMI/
Latin Power Copyright, BMI/Latin Power Music. Inc., BMI/
Beachwood De Mexico SA de C,/, SACMI LT 3

A flapper, SESAC/Hypnotic Beats, BMI/Rebel Made LW,
BMVSongs Of Koh. Music Publishing America, Inc., BM/

Warner -Tamerlane Publishing Corp., BMI/Uve Write LLC,

SESAC/Itco Music Publishing, EMI/Christopher Mathew
Music EMII, AMP, RBH 88

SIN RESPMACION Odeas Enterprises, Ma. BMI/Editora de

PullisNng L/Raylene Music, ASCAP/Sorigs Of Universal,
Inc., °MI/Songs From Galene Room, BM), HL, CS 47

TOUCH {House CO Sea Gayl Music, ASCAP/Little Mojo
Music, EMI/Big Kidd Music, BMIMMI Blackwood Music BM, CS 39
Inc. BMII, HL RBH 84 DRANK IN MY CUP ,Mr. Kirk Jerel Handle, ASCAP/Owill

INTERNATIONAL LOVE Pitbull, Legacy Publishing, BMI/
Universal Music  Careers. BMI/Notting Hill Music. Inc..

BAIL AM,HL RBH 15
MUJER MUJER DE NAME... Music,

Ideas, SESAC/LGA Mus,Puhnshno BMII LT 48
SITE DIGO LA VERDAD (Perfect Music, DMI/New Era

Music ,SAP, Damn Tough, ASCAP/WB Music
Corp., ASSAP, AM, CS 46

AMOR COMPADT100 (Primo Music, Inc, BMI) LT 40 137 Publishing, ASCAP/Seund KGB. Productio. L1C,
AMOR CONFUSO ,DEL Melodies, BM!) LT 7 BMI/It, Only About Music LLC, ASAC, 8100 35; FEN 7
AMOK PROHIBIDO ,EMI Blackwood Music Inc., BMVA.03 DKINKIN' MAN (Day Money Music, ASCAP/Haripro Enter-

BMI/Full Of Soul Mus, BMI/NCB, KODA/DosDuettes-
Mus,, ASCAP/Studio Beast Mus, BMI/Warner-Tamer-
lane Publishing Corp., BMI), AMP/HL, H10046; LT 17

BMI/Dulce Maria Music, 16 Entertainment Publishing BMI/Perfect Latin Music Pub-
lishing, ASCAP/Sebastian Vidall Publishing, ASCAN LT 15

SLIGHT WORK ONB Music Con, ASCAP/Deed Stock

TU LO SABES BIEN {Not Listed) LT 43
TURN ME ON {Da Damn Dean Music, BMVSongs Of Uni-

versa, Inc., BMI/2412 Songs LLC, BMI/Shapiro, Bernstein
Music, BMI/Peace Rock, BMII LT 25 tainment Group, M, ASCA,Living For The Night Music,

ANGEL EYES ,EMI April Music, Inc., ASCAP/Sunboy Songs, BMVSixteen Stars Mu, BM/Sony/AN Acuff Rose
ASCAP/Gunderson Songs, ASCAP/Rockapop Music, Music BMI), HL, CS 44
ASCAPMal IV Songs, ASCAPI, HL_ CS 26 DRINK ON IT IFleynsong Publishing Co, BMIN/ha Va

ANOTHER ROUND {EMI April Mu., Inc. ASCAP/Joseph Say Music, AMIN1515,,ll5 Music. ASCAPNappy Tears
Cartagena Music, 13M,Culture Beyond Ur Experience Musac, ASCAP/Big Red Toe, EMI/Amarillo Sky Songs,
Publishing, BMI/Songs 01 Wiversal.lrc. BMI/Diva One WI) CS 5; H10052
Music, ASCAP/Poison Ink Munk Group LLC.. EMI/Bade Co DKIVE Be IHlmon Music, ASCAP/EMI
Project Music, Inc., BMVUniversal Music Songs, BMI/ Publishing
Mister Mister Music Publish*, ASCAP/Aur Masters, Inc., 1551, HL H100 12
BMI/Portrait-Solar, ASCAP/Sonv/ATV Tunes LC, ASCAP, DRUNK ON YOU ,Big Red Toe, BMI/Amarillo Sky Songs,
AMP/HL, H100134; RBI 5 BMI/Bi Loud Songs, ASCAP/Angel River Songs, ASCAP/

ASS BACK HOME,Epileptic Caesar Music, ASCAP/EMI Global log Music. ASCAP/Big Yellow Osg Music. ASCAP/
April Music, Ma, ASCAP/Matza Ball Music, BMINthere Lunalight Music, ASCAP) CS 1, H100 27
0a Kau At, BMI/Maru Cha Cho, BMI/Lotah Bans Soup. DIRTY LOVE ,Crown P. Music Publishing, BMVEMI Black-
BMI/E A R Entertainment LTD, ASCAP/BMG Rob,' Song, wood Music Inc., BMII LT 5
ASCAP/Laneview Songs, BMIL HI, H100 29

ATV LADIES (Porter House Music NM isNng BM/
Tigapiaono h1/13usc6,1,31,,AVEMI Blackwood Music Inc., BMI,

ENDLESS SUMMER (WE Music Corp., ASCAP/Greenfund
Mus, ASCAP), AMP, CS 58

ESBLO rnekeioNaListeell.

IT ALL BELONGS TO ME (Rico Love Is Still A Rapper,
SESACM Hood 66 Music, SESAC/Grandma's Boy Publish-
ing. SESAC, HL RBH 67

IT'S NOT RIGHT BUT ITS OKAY {UN ver.1 Iduk Corpo-
ration, ASCAP/Mic 1 Music, ASCAP/Music Of Windswept,
ASCAP/SiphoSong, ASCAPMMG Rights Management (UN
LLC, ASCAP/EMI April Music, M, ASCAP/Lashawn Dan-
iels Productions, ASCAP/EMI Blackwood Music Ma, EMI/
RodneyJerkins Productions, BM/Sony/ATV Melody, BMI/
Fred Jerkins III Pohl. g, HL 1100 92

IT WOULD BE YOU )No Ouincydence Music Publishing,
BMI/Downtown DMP Songs, BMI/Aprirs Boy Muzik,
BMIANarner-Tamerlane Publishing Corp.. BMI/Pat 4 Me
Music, ASCAP,VB Music Corp.. ASCAP/Imani Music,
BMG AMP, RBH 82

I WONT GIVE UP ,Goo Ey. Music, ASCAP/Great Hooks
Mus,. ASCAP/No 8S Publishing, ASCAN H10033

MONT GO BACK (Delivery Boom Publishing, ASCA,
RBH 100

NEON (Crazy Water Music, ASCAP/Kobalt Music Publishing
America, Inc, ASCAP/Want A Fresh One Music, ASCAP/
Black River Entertainment LLC ASCAP/Unfair Entertain-
ment ASCAP/BIMS, ASCAN CS 38

NEW TO THIS TOWN (Sany/AIV Tree Publishing Company,
13M1/Buffalo Prairie Songs, BMI/Warner.Tamerlane Pub-
nshing Corp., BMI/The Good The Bad The Ugly Publishing,
BMI/Turn Me On Music, 13MIMMG Chrysalis Music Pub..

BMI/Orbison Music, LLD BM), AMP/HL, CS 35
NEXT BREATH (Not Listed) RH 43
NI,LS IN PARIS IPlease Gimme My Publishing Inc, BMI/

EMI Blackwood Mu. Inc., BMVEMI April Music. Inc.
ASCAP/CarMr Boys Music, ASCAP/HthBoy Music, BMI/E
Can't Teach Bien The Shhh, BMI/Sonus 01 Universal...,
BMI/Papa George Music, BMI/DnichaPPall M., Inc.,
BMIL AMP/HL BBB 36

NOBODY'S PERFECT Oreamvillain, BMI/Songs Of Univer-
sal. Inc.. BMI/Wamer-Tamedane Publishing Corp., BMI/

Todd Maylied Publishing, BM, AMP/HL, RBI 20
NO CHURCH IN THE WILD ,Please Gimme My Publish.

ing M, BMVEMI Blackwood Music Inc., BMVEMI April

Music. BMI/Diplo Publishing Designee, LIMI/EF To Os)
PubiWng, LEG, BMI/Songs Of Universal, Inc., BM, AM,
HI, BH 68

SLOW DOWN ,Not Wed, RBH 91
SNAP BACKS R TATTOOS INS World Era LLC, ASCAP/

Draw First Publishing, ASCAP/Univoraal Music Corpora-
tion, ASCAN, IL, RBH 63

SO GOOD ,Write 2 Live PublishMg ASCAP/Kobalt Music
Publish. America, Inc., ASCAP/Patriot Games Publishing,
ASCAP/Acornman Music, ASCAP/Ham Squad Musac B101/
Songs Of Universal. Inc, BMI/Shady Music PublisMng,
LLC, BM1, AMP/AL, H10010 RBH 94

SOMEBODY THAT I USED TO KNOW ,Op Shop Songs
Pry Ltd, APRA/Kobalt Music Servies Australia Ply Ltd,
APRA/Kobalt Music Publishing America, Inc., ASCAN,
AM, H1001

SOME NIGHTS (WS Music Corp., ASCAPMER Music.
ASCAP/Bearvon Music, ASCAP/Rough Art ASCAP/Shira
Lee Lawrence Rick Music, BMINVay Above Music. MI/
Sony/ATV Songs LLC,13015 AMP/HL, H100 74

SOMETHIN-BOUT A TRUCK ,Music Of Stage Three,
BMI/Songs Of Cornman, BMI/Roll Through Music, BM,/

8 Co., Inc., ASCAP/What A Publishing MO
ATV Songs SC, BMI/Piano Songs.

LIMusic
BV,

STEMRAI, HE 0100 21; RH 96
TURN OP THE MUSIC )Songs Of Universal, Inc, BMI/

Culture Beyond Ur Experience Publishing, BMI/T And Me
Music Publishing, ASCAPMniversal Music - MGB Songs,
ASCAP/Universal Music Corporaton, ASCAP/Dazman 18
Music BMVEMI Blackwood Music Inc., BMI/Fuego Songs
Publishing, SESAC/Sidney Michael Music, ASCAP/Inter-
natio nal Money Music, ASCAP/Torrance Coles Publishing
Design. ASCAP, AM,FIL H100 54; FM 95

TO MEND {Mayinta Music, Mc, ASCAP/D.A.M. Prods,
tons Publising, ASCAN LT 49

TU YA EKES CO SA DEL PASADO ,ersatO House Of
Music Inc. BMI/Ilit Music Publishing, SACMI LT 20

TWERK RINot Listed, ASH 90

UN HOMBRE NORMAL (Area Musical. LLC, BMO LT 12
UPI (Sudan Williams Publishing Designee, EMIXoveRance

EVEN IF IT BREAKS YOUR HEART (Will Hoge Music,
BACK IN TIMEIAbuela y -Fla Songs, BMI/Sony/AN Songs AM) Cal IV Songs, ASCAPI CS 15; H10058

JUNE nTH BM SINGLE, Mmstud Music, ASCAP/Uncle
Bobby Music, BMIMMI Blackwood Music Inc., BMI/Elvis

Music, M, ASCAP/Carter Boys Music, ASCAP/Broken
Locks PublishMo BMI/Intersong-USA Inc.. ASCAP/

Songs From The Couch, BMII CS 9; H10043
SOMETHING TO 00 WITH MY BANOS 51eck...1

Music LC, BMII H100 49; RBH 3

LLC. BMIMJ Buddha Music PublishMg BMVEMI Black-EVERYBODY TALKS 1Downlown MAP Songs, BMI/
wood Music Inc, BMI/Big On Blue Music, BMI/Big Syphe CYP One Publishing, ASCAPNLI Songs, ASCAPI, AM,
Music, ASCAP/Colpix Music Inc., BMI/BenGhazi Music H100 66

BMI/Twen, Nine Black Music, BMI/New Coln. EX -OLD MAN (Sony/AN Tree Publishing Company, HMV
Pictures Music Inc, ASCAP), FL H100 48 Scarlet Moon Music, M, BMIL FL CS 6,

Lee Music, BMIL HL, RBH 74

)KISSED YOU) GOOD NIGHT (Gossin Publishing. ASCAP/

Songs CO Universal, Inc., BMVPapa George Music. 801/
Bug Music, Inc., BMI/Heavens Research, BMI/2082
Music PublishMo ASCAP/WB Music Corp, ASCAP/Blue
Mountain Music Ltd., ASCAP/Catherino, Peak Music,
BMI/Universal Music- MG13 Songs, ASCAP/Dynatone

Music Inc., BMVCrick. On The Line Music, BMI/VVriters
Of Sea Gayle Music, BMI/Itchy Baby Mus, BMI/House
Of Sea Gayle Music, ASCAP/New Son Of A Miner Songs,
ASCAP, IL, CS 32

THE SOUND OF A MILLION DREAMS ,Scrambler Music,

EL VERDADERO AMOK PEMBA Holum Music. ASCAP/
WI3 Music Corp, ASCAP/, AM, LT 18

EL VESBDO BLANCO (Julian -Oa Musical, ASCAPNander

BAG OF MONE,Dead Stock Music, BMI/WB Music EYES OPEN (Sony/AN Tree Publishing Company, BMI/
Coro, ASCAP/Robert Wlllaams. ASCAP/Maybach Music Taylor Swift Music. 13MI, HL CS 50: H10020
Group, ASCAP/4 Blunts Lit At Once, BMVEMI Blackwood
Music Inc., BMVFirst N' Gold Publishing BMI/NappyPub

Global Dog Music, ASCAP/Big Yellow Dog Music, ASCA,
CS 20, H100 03

KNEW IT ALL ALONG (Blaq Chrome Music, BMI/Sweatie
Publishing, ASC., RBH 86

Publishing Company, BMVE.G. Music Publishing Ltd.,
ASCAN, AMP/HL RBH 44

NO MARY ,Welinerhound Musac, BMINT Dub Music,
BMI/Angelika Music, BMIANarnerTamerlane Publishing

ASCAP/Abbots Creek Mu. ASCA,Carniyal Music
Group, ASCAP/Bluewater, ASCAP/PhOvester MuSic, Inc,
ASCII, CS 40

SO YOU DONT HAVE TO LOVE ME ANYMORE (AlriShIY

Music Inc., ASCAPI LT 22

Mus,BMI/Universal Music- Z Songs, BMI/Shamann
Cooke Productions, BM/Close Range Publishingm, BMI/ FADED (Tygaman Musac, BMI/EMI Blackwood Music Inc.,
Maybach Music Group, 13M, AMPNL, RBH 58 BMI/Young Money Publishing Inc., EMI/Warner-Tamerlane

Coo., BMI/Eldorotto Music Publishing, BMIL AMR CS
6: H100 61

HOMING ON YOH ,Not Listed, RBH 76

Den Music, FM/Dean-Parnell Music, BMI/Acme Nash -
vin 5, BM) CS 29

SBRING.BEICSon4/ATV Tr. Publishing Company, BM/

WAUCING CONTRADICTION (Magic Mustang Mass Inc
BMI/Big Loud Bucks, BMVSongs From The Couch, BMI/
Music Df Stage Three, BM1/13MG Chrysalis Music Publish-

BMLANDS PO. EL MUNDO ,Ed ones Musicales Du-publishing Corp., BMI/League Of Starz Publ,hMo ASCAPI,
pers, S.L.) LT 4 AMP/HL, H11042; RBH 22

BANGARANG (Cope., ASCAP/Xoba It Music Publishing FEEL LIKE A ROCK STAR {Big Loud Songs, ASCAP/Angel

LA BANDA (Fame Music Publishing, BMII LT 34
LA MOSCA ,EMI April Mu., Inc., ASCAP/EMI Musical

Mexico S.A. do C.V, SACMI LT 27

Sinnerlina Mus, BM /Purple Cape Music, BMI/ole, BMI/
Bug Music, Inc., BM/Mamma. Combread Music, BMII,
HL, CS IU H1123

ing. BMI/Sos Of Cornman, BMI) CS 54
WANNA MARE YOU LOVE ME ,Music Of Cal IV, BMI/Cal

IV Entertainment LEC BMI/Music 01 Stage Three, BMI/
America, Inc., ASCA,H100 82 Over Songs, ASCAP/Bg Red Toe, BMI/Amarillo Sky

BANJO {Sony/ATV Tree Publishing Company. BMI/Casa Songs. BMI/Big Loud Bucks. BMO CS 1, H100 55
LAS COSAS PEQUENAS (WamerJamerlane Publish.

ing Co ,11 BMI/Songs Of Top Stop Music Publishing,
ONE THING ,Rarni Productions, ASCAP/Kobalt Music

Publishing America. Inc., ASCAP/Air Chrysalis Scandi-
SQUARES OUT YOUR CIRCLE (Rock EDE Music Publish -

Mg Ina. BMVNawadius Maximus Music, BMIANaynee
Bobby, Song And Salvage, 13M0 CS 27

WANTED ,Songs Of Universal, Inc., BMI/Songs From The
Jaen Music BMI/Warner-Tamerlane Publishing Corp, FEEL SO CLOSE (EMI April Music, Inc, ASCAP/EMI Music
°MI/Boatwright Baby. BMI/BMG Gold Songs, ASCAP/We Publishing Ltd. MCPS/EMI Music Publishing Ltd.. PPS,

EIMII LT
LA SENAI4Parce Music, BMI/LIM versal-So ngs Of PolyGrain

navia, ASCAP/BMG/Chrysalis Scandinavia, STIMMMI
April Music, 1, ASCAP/Mr. Kanani Songs, ASCAP/,

Baynee Music, 1301) RBI 75
STARSHIPS Narajuku Barbie Mu,s, BMI/Money Mack

Engine Room, EMVHappy Little Man Pubnshing, BMIL
AMP/Hr, CS 36 H100 99

Jam Writers Group, ASCAP/Songs Of Peer Ltd., ASCA, HL, H10013; LT 33
AMP/HL, CS, 1100 51 FINE BY ME (Ladder Soul Music, BMI/S-Curve Songs

International, EIMII A2
LEAVE YOU ALONE ryoung Jeery Music Inc., BMIMMI

HL, H10075
OVER YOU (Sony/AN/ Tree Publishing Company. BMI/Pink

Mud, BMI/Songs Of Universal, Inc., BMI/Songs Of
RedOne,BMVSony/ATV Songs LIG, BMI/2101 Songs.

WATER TOWER TOWN ,Sony/ATV Tree Publishing Cona-
n., BMI/House Of Sea Gayle Music, ASCAP/Mike Curb

BEAUTIFUL SURPRISE (Studio Beast Mus, BMINVamer-Worldwide, BMI/RADASSYOUVITCH, ASCAN 1100 94
Tamerlane Publishing Corp., BMI/Linden Springfield, BM/ RY OVER STATES (Sweet Summer Music, ASCAP/BMG

Blackwood Music Inc., BMI/Copyright Control/Universal
Music -Z Tunes LLC., ASCAP/Pen In The Ground Publish-

Dog Publishing, en, IL, .0 Hi.. BMI/Warner-Tamerlane Publishing Corp, 1314 AMP/HL
H100, LT 28: RBH 89

Music, BM, AMP/HL, CS 51
WAY TOO COLO (Please Gimme My Publishing Inc, BMI/

EMI Blackwood Music Inc., BMIL AMP/HL, EBB 55 Gold Songs, ASCA,Major Bob Music, Inc., ASCAP/Circle
BEERS AGO {Takeo° Tunes, BMI/Bobby's Lyncs, Land and C Songs, ASCAP/Mojave Rain Music, ASCAP/Full Circle

Livestock, BMI/Do Write Music, LLC, BM, CS 18; H10085 Music Publishing, LLC, ASCAPI, AM, CS , H10034

ing, ASCAP/HL, H100P/Cosmic ERBH 4choes Publishing Company, BMIL

AM 57;
LEMME SEE ,Not Listed) KOH 62 PARA N SOLITA {LGA Music Publishing, BMI/Arpa Musi

STAY ,Gibson And Gibson Music Publishing, SC./
Datsdabbysay Music Riblishing, ASCAH/Sony/AIV Songs
LLC,BMVCity Sky Music, BMVFood 4 Yo Soul Music,

EMI Blackwood Music Inc, BMI/Hitiloy Music, BM1/U
Can -Teach Nen The Shhh, BMVSongs Of Universal,
Mc., BMI/Sony/ATV Tunes LLC, ASCAP/LL Cool J Music,

BEES IN THE TRAP ,Harajuku Barbie Music, WI/ FOLLOW THE LEADER ,Universal,Musice Unica Publish,
Money Mack Music, BMI/Songs Of Universal, Inc., 1310V ing BMI/Nuyorican Publishing, HMI/Sony/ATV Tunes

LETS GO (EMI April Music, Inc, ASCAP/EMI Music Pub -
fishing Lid. MOPS/EMI Music Publishing Ltd., PBS/Pen In

cal, LLD 13M0 LT 26
PART OF ME (When I, Rich Yong Be My Bitch, ASCAP/

ASCAP/Christopher Lacy Publishing Designee. ASCAP/
Songs 01 Universal, Inc., BMIMayjun Beat Music, BMII,

ASCA,Dniversal Music Corporation, ASC., IL RBI 85
WE ARE YOUNG {Nary. Music. ASCAP/Rough Art,

KenoeMusic PublisMng, EIMI/Ty Epps Music, ASCAPI, LLC, ASCAP/Sony/ATV Songs LLB BMI/C U Dance Music
H10150 RBH 31 Publishing, BMI/Thoga Music Publishing, BM!) LT 21

The Ground Publishing ASCAP/Universal Music - Nunes
LC., ASCAN, HL H10089

WB Music Corp. ASCAP,s, Money Publishing, SC./
Kobel[ Music Publishing Amen ca, Inc., ASCAP/Maratone,

AMP/Hr, RBH 30
STAY SCHEPAIN ,Live Write LLC, BMI/4 Blunts Lit At Once,

ASCAP/Shira Lee Lawrence Rick Muss, BM/Sony/AP/
Songs LLC BMI/Way Above M., BMIL AMP/Hr. H1002

BETTER THAN I USED TO BE {How Bout That Skyline FOOL FOR YOU )Jacks Love Emporium, BMVEMI Black-
Music, BMIMMG Chrysalis Music PublishiS5 BMI/Encore wood Music Inc., BMIMhrysalis Songs, BMI/God Given

LET THE CHURCH SAY AMEN )Vaugn Sweet
ASCAP/Nverphlo Music, SESAC).93

ASCAP/Bonrde McKee Music, BMI/Songs Of Kobuk Music
Publishing America, Inc.. 13M1/Where Da Kos, At, BMI/CYP

BMI/EMI Bloolmood Mus, Inc., BMI/French Montana,
131011, HL, H100 80; RBH 40

WE FOUND LOVE ,EMI April Music, Inc.. ASCAP/EMI
Music Puhlishing Ltd, MOPS/EMI Music Publishing Ltd.,

Entertainment 11C, BMI/Mr. Noise Music, BMI/New Music. BMI/Touchyleely Music, ASCAP/EMI April Music.
Songs Of Sea Gayle, BMI/Gorleysongz, ASCAP/Bug Music, Inc., ASCAP/Rondor, SOCAN/Mixed Chicks Publishing,

LET THE COWBOY ROCK ,EMI Blackwood Music Inc.,
BMI/String Stretcher Music, EMI/Sony/ATV Tree Publish-

Two Publishing. BMIL AMR H10011
PARTY )Please Gimme My Publishing Inc., BMVEMI

STRIP Songs Of Universal Inc, BMI/Culture Beyond Ur
Experience Publishing, BM/KMacnif,ent, BMI/Ambee

PI. IL, H100 26
WE IN THIS HITCH!!! (Not LlUIS5I RBH BO

ASCAP/Must 01 Windswept, ASCAP/Songs Of Southside SOCAN/Merokee Musac, ASCAP/Btle Nine Music,
I.ependent Music Publishing, LAndependent Music ASCAP/Almo Music Corp., ASCAPL HL, RBH 45

ing Company, BMI/Showhilly Music, HMI HL, CS 33
LIGHTS {Sorry/ATV ublishing NKI, PRS/Sony/AN

Blackwood Music Inc., BMIANay Above Music. BMI/Sony/
ATV Songs LW BMVEMI April Music, Inc., ASCAP/B-Day

Street Publishing, ASCAP/Norting Dale Songs Inc.,
ASCAP/Lonnalistic Hatz, ASCAP/West Coast Liven

WE RUN THE NIGH ngT (12 Stones, ARPA/UMPG Australia,
ARPA/Uni versal-Sos Of PolyGram International, BM,

Publishing, LC, ASCAPI. AM, CS it; H10060
BIRTHDAY CAKE (2082 Music Publishmg ASCAP/ lElVT{ SVATZ' Tl?TV7TM

RoSeAMoTSADdf=sa
.3 ry

WB Music Corp.. ASCAP/AnnarN Music EEC, BMI/EMI usic. BMIL IL, CS 31
Blackwood Music Inc., BMI/Sony/ATV Tunes LC, ASCAP/ FOISTS TU (Afjona Musical, ASCAP/Sony/ATV Discos

Tunes LC, ASCA,lobaTalent Publishing PRS/MajorGP
3rd Music Publishing Ltd, PRS/BMG Rights Management

PRS/BMG Platinum Song, BMIL ILEUM 40
UGHTS DOWN LOW ,Bea Maeror Music, BMI/Juaquin-

Publishing, ASCAP/Chry.1, Music. ASCAP/VVe Don't li-
en When We Be Plop', ASCAP/Get Ya Frog On Pubshing,

BMI/Entertanme46m Music. BMI/Slick Flick MuMusicCorp.,

BMIL HO, RBH

ASCAP/Univer.I Music CorporMion, ASCAP/Hender-
works Music Publishing, BM, AMP/HL, H100 68; RBH 11

STRONGER ,WHAT DOESN'T KILL YOUI,Univer.1 Music
Publishing MGB Scandinavia AB, STIM/Sony/AN Music

FIL, H10091
WHAT MAKES YOU BEAUTIFUL (Rama Productions.

ASCAP/Kobalt Music Publishing America, Inc.. ASCAP/
BMG Chrysalis, ASCAP/EMI April Music, as. ASCAP/Mr.

GloJoe Music Inc., BMINiva Panama, ASCAP/Two Works, Music Publishing LW, ASCA, LT 9
ASCAP, AMP/FIL, H100 24; RBH 2 FUNCTION (Earl T Stevens Publishing, BMVEMI. Blackwood

malphurpubl,hing, ASCAP/WB Music Corp., ASCAP),
AMP, BH 79

PARTY ROCK ANTHEM (Party Rock Music, ASCAP)
HI 00 41

Publshing Scandinavia AB, STIM/Perfect Storm Music
Group AB, STIM/Sony/A1V Songs LLC, BMI/BMG Gold

Kanani Songs, ASCAPI, HI_ H1009
INHERE HAVE YOU BEEN ,Dar Damn Dean Music, BM/

BLESSED (Blues Baby Music. ASCANUnivarsal Music Cor-Music Inc BMVYG400 Music Publishing, BMI/Sudan
ati. ASCAPirry Ore Music, ASCAP/Lil Vidal Music, Williams Publishing Designee, BMVProblem MakingporCAP,

UTILE TALKS (Hanna Brydis Hilinarstlotr, BMI/
Hagar Thothallsson, BMI/Sony/ATV Songs LI, BMIL

EL PASADO ES PASADO (Aiwa) Music, BMI/Serca Music
Publishing Inc.. OMR LT 39

Songs. ASCAP/Kurstrn Music. ASCAP/EMI April Music,
Inc., ASCAP/Sony/ATV Sounds LLC, SESAC/Universal

Songs Of Universal, Inc., BM/Kasz Money Publishing,
ASCAP/EMI April Music, Inc., ASCAP/Oneirology

AM,H LAS/DRBH 35 Publishing, ASAP/League Of Star, Publishing, ASCAPI,
BOYFRIEND {North Green, Productions, ASCAP/Sony/ RBH 71

HL HI00 08
UAMADA DE MI Fl lArpa Musical, LLC, BMI/Ferca

PAYPHONE ,Sudgee Music. BMI/Uni ver.1 Music
Careers, EMI/Matta ea Music, BMIA/Vhere Oa Kasz At,

Music- Careers, BM AMP/HL, H100 1,13 45
SUPAFREAK (Young Jeezy Music Inc, BMVEMI Blackwood

ASCA
sic, Ina

P/PMIL Arescription loss LLC., ASCAP/Unichappell
Mu BMP/FIL, 78

=Tunes LC, ASCAP/Bieher Time Publishing, ASCAP/
Universal Music Corporation, ASCAP/Mason Levy

Publishing, Bk/10 LT 6
LO QUE PIENS° DE TI ,Andaluz Music. BMI/Dulce Maria

BMI/Mam Cha C., BMI/Lotzah Balls Soup, BMIM AR
Entertainment LTD, ASCAP/BMG Ruby Songs, ASCAP/

Music Inc., BMI/D. Rich Publishing Designee, ASCAP/Ty
Epps Music, ASCAP/Stone Diamond Music, BMI/Jobete

,

WHISTLE (Mail On Sunday Music, ASCAP/Glass Too Big,
ASCAP/E-Class Publishing, ASCAP/Sony/ATV Tunes

Publishing ASCAP/WB Music Corp. ASCAP/Bear Trap
Publishin S gs Universal, Inc., 13MII, AMP/FIL, GIVE YOUR HEART A BREAK (.1. Awake, AS.,

SESACI LT 24
LOTUS FLOWER BOMB ,WR Music Corp. ASCAP/Dead

MXM Music AB, BMI/Songs Of Kobalt PublishMg
America, Inc., BMI/Warner-Tamerlane Publishing Corp.,

Music. Inc, ASCAP), HL. RBH 54
SWEET LOVE,Culture Beyond Ur Experience Publishing,

LLC, ASGAP/Artist Publishing Group West, ASCAP/WB
Music Carp., ASCAP/Sony/A1V Music Publishing (UK),

H100 7; RBH 61 Jetanon Musac, ASCAP/ H10069
BRAVO (Studio Beast Music, BMI/Wamer-Tamerlane GLAD YOU CAME ,Songs Of Peer Ltd., ASCAP/Rokstone

Stock Mus, BMI/Jerrin Howard, BMI/NL Publishing,
AMAPA The Chi Publ,bing, SESAC/Fusician Publishing,

BMIANiz Khalifs Publishing, BMII, AMP/11 H100 3
POSTCARD FROM PARIS ,Pearlieather Publishing, BM/

BMI/Songs Of Universal, Inc.. BMIN Can't Teach Bien
The Shhh. BMVJastes rwics.SESAC/Reach Music

PRS/Warner-Tamerlane Publishing Corp., 13MI/Naz-Sect
Publishing, BMI/Antonio Clarence Mobley Publishing

Publishing Cop, BMI/EMI Foray Music, RSA, AM, Music Ltd, PRS/WB Music Corp., ASCAP/Wamer/Chappell
HL RBH 69 Music Publishing Ltd., PRO/Warner-Tamerlane Publishmg

ASCACP, AMP RBH 16
LOUD ,Blue Slide Park, 13MI/Sony/ATV Songs LLC, BMI/Ros-

Famdamily Music, BMI/When Go To The Moon Music,
BMI/Rio Bravo Music, Inc, BMI/As You Wish Music. BMI/

Tunes, SESAChverytime You Hear My Music LW,
ASCAP/Cardraygee Music Publishing, SESAC/Universal

Designee, EMI/Marcus Killian Publishing Designee, BMI),
AMP/HL, 110064

BROKENHEARTED (Ka rmin Music, BMI/Sony/A10 Songs Corp., BMIL AM, H10 4
LW. BMI/Don Keydong Music, ASCAP/Prescription Songs, GLASS ,EMI Blackwood0 Music Inc., BMVRoss Copperman

am, EMVIDLabs Worldwide Sound, BMI/SONGS Music
Publishing. SESAC/Big Jerm Music, ASCAP/Chatham City

Art In The Fodder Music, BMI/Sunshine Terrace Music,
BMI/Bug Music Inc., BMI/ArtHouse, BMI/ AMP CS 21

Tunes. SESAC/One Man And A Pen Publishing, SCAN,
HL, RBH 39

IMP( ,Mary J. Blige Music, ASCAP/Universal Music Corpo-
mtion, ASCAP/Dave Yong Publishing Designee, BM/EMI

LLC., ASCAP/Rodeornan Music, ASCAP/EMI April Music, Songs, BMI/4 Tunes Music Publishing, BMIgaviston
ASCAP/Studio Beast Music, BMI/Warner-Tamerlane Music Group, ASCAP), HI, CS 28

Publishing Corp., EMI/Oneirolouy Pubnshing, ASCAP/ GO GET IT ,EMI April Music, Inc ASCAPM,Tea Tymo,
m)ebean music. ASCAP, AMP/HL, H100 32 ASCAP/That's Plum Song, ASCAP/Wet Ink Red Musts

Records, SCAN, HL, 1100 90
LOVE AFTER WAR 0 Like Em bd. Music. ASCAP/Had-

dington Music, ASCA, RBH 48
LOVE ON TOP (EMI April Music. Inc.. ASCA,B.Day

PRAY FOR ME (Tappy Whyte Music, LC, BMI/Songs Of
Universal, Inc., BMI/FAE 2 Music, BMVAntonio Dixon,

ASCAP/EMI April Music, Inc., ASCAP/Christopher
Mathew Music, BMI/Songs Of WindsweMPacif, BM), TAKE CARE ,Mayor S Moses LLC, SOCANftball Music

Blackwood Music Inc., BMI/E. Hudson Music LC, BMI/4
Blunts Lit At Once BMIL HL, RBI 57

WHY YA WANNA {Ink Pen Mama Music, SESAC/Sonus
of Marx Publishing, SESAG/Tunes of R8,T Direct, SESAC/BURN IT DOWN )Not Lis., H100 62 ASCAPI, HL, RBI 60

GOODBYES MADE YOU MINE (Songs
(SBM/ongs Of Station,

f Universal,
Inc., BMI/Adeline 29 PublisMS BMI/
Boomer Soo, Songs, SMI/Ross Cooperman Songs, BMI/

Monkey Poructro'n's7rCeA'N'/Trs1 ilnLVaTOTNI',"r
EMI Blackwood Music Inc., BMI/Jon Mark Nite Music,
ASCAP/EMI April Music, Inc., ASCAP/ AMP/HL, CS 43

AM, 11005 GOOD FEELING (Mail On Sunday Music, ASCAP/E-Class
CANT GET ENOUGH (Urea evillain, (WI/Songs St Publishing, BMVSony/ATV Tunes LC, ASCAP/Kau

Universal. In, HM/Editions Syliphone Conakry, B&W Money Publishing, ASCA,Oneirology Publishing, ASCAP/
Frochot Mus, Cantos, BGDA/Sterns Music, BGDAL AMP/ Prescription Songs, LW, ASCAP/Breyan Isaac. BMI/Arash
HL, RBH 30 Norm., BM/Copyright Control/EMI Blackwood Music

CANT LIVE ,Flardbody Productons, BM) RBH 92 Music Publish., Scandinavia AB, BMVEMI
CASHIN OUT ,Bizzy Boy South, ASCAP/ H10067: REIN 10 Longitude Music, BMIL HE, H100 SO
CLARIDAD ,SugapMelodi Inc, SIAE/Sugac SORE) LT 50 GOOD GIRL (Car, e.Okie Music. BMIMMI April Music. Inc.,
CLIMAX ,L1R-1,/ Music, ASCAP/EMI Aral Music, Inc., ASCAP/Sugar Glider Music, ASCA,Extemal Combustion

ASCAP/( Lake Turtles Music, ASCAP/ Downtown MUSS Mum, ASCAP/Out Of The Taperoom ASCAP/Songs Of
Publishing LW ASCAP/Lion Of God Publishing Company, Southside Independent Mu. Publishing, LI, AMP/IL
ASCAP/Naturans Ascension Music, ASCAP/RKeyTek CS , H10031

Publishing, ASCAP/2082 Music Publishing, ASCAP/WB
Music Corp., ASCAP/D1.1 Songs, ASCAP/Downtown Music
Publishing LC, ASCAP/, AMP/HL, RBH 6

LOVE THIS LIFE ,Domani And Ya Majesrys Music, ASCAP/
Music Corp. ASCAP/Lamar Edwards Music, ASCAP/

Late 00, Music, ASCAP/Westside Independent Publishing.
ASCAP/Lartance Dopson Music, ASCAP/Universal Music
CorporMion, ASCAP/Northridge Music Company, ASCAN,
AMP/HL, HBH 51

LOVIN. YOU IS FUN (Sony/AN Tree Publishing Company,
BMI/BeaveMme Tunes, BMI/Love Monkey Music, BM,
IL CS 34

LOVUMBA (PRESTIGE, ,Los Cangris Publishing, ASCAPI LT 8

MADE LOVE LATELY ,Millenniurn Kid Music Publishing,
ASCAP/BMG Rights Management ,US, LLC, ASCAP/

HL FAA 53

HACK CITY Rygarnan Music, BMVEMI Blackwood Mu.
Inc., 13MI/Pay OJ Mustard Publishing, ASCAP/Songs 01
SMP, ASCAP/, HL, 110036, RBH 29

REAL LOVE India E. Music BMI/So nos Of Universal
PolyGmrn Mternadual, BMI/Paradise Forever Music,
BMI/Universal-Songs 01 PolyGram International, BMIL
AMP/HL, 1113H 41

THE RECIPE (Not Listed) RBH 78
REFILL lElleyision Music Publishing, BMI/Sony/ATV Songs

LLC, BMI/Private Stock Entertainment, LLC, BMVSongs Of
Universal, Inc., BMI/Carnpstar Music. ASCAP/EMI April
Music, Inc., ASCAP), AMP/, RBH 32

RIGHT BY MY SIDE (Harajuku Barbie Music, BMI/Money
Mack musls. BMI/Songs Of Universal Inc., 13MIMrivate

Publishing America, Inc., ASCAP/Live Write LLC BMI/
The Clyde Otis Music Group, OM/Sony/AP/ Melody, BMI/
Universal.PolyGrarn International Publishing, ASCAP/
Floncesvalles Music Publishing, ASCA,Anthony Palman
Publishing Designee, ASACP/W13 Music Corp., ASCAP/Iza
Music, 13M, AMP/HL, H10014; RAH 28

TAKEIT TO THE HEAD {Money Mack Music BMI/DJ
KW. Publishing. WI/Songs Of Univers, M, BMI/
YRP Music Publish. BMINVarner-Tamerlane Publishing
Corp, 501/4 Blunts Lit At Once, BM/EMI Blackwood
Music BMVCulture Beyond Ur Everionce PublishMg,
BMI/Harajuku Barbie Music BMI/Trac N Field EMertain-
rnent LW, ASCAP/WB ASCAP/The Fraternity
Music Group, BMI/Numbers Don't Lie LIC, BM/Songs
Of Kobalt Music PohlishMg America, Inc BMI, AMP/EL,
1100 87: RBH 23

TALK THAT TALK CC. Damn Dean Music, EMI/Songs
Universal, M, 1301/EMI April Music, ASCAP/

Ram.. Music Publishing LLD ASCAP/EMI April
Music, Inc., ASCAP/Sugar Glider Music, ASCAP/External
Combustion Music, ASCAP/Om Of The TaPerOOM, ASCAP/
Songs Of Southside Independent Music Publishing, LI,

AMP/HL, CS 22
WILD ONES {Mail On Sunday Music, ASCAP/E-Cla.

Publishing, BMI/Sony/ATV Tunes LEC ASCAP/Artist
Publishing Group West ASCAP/W13 Music Corp., ASCAP/
EMI Blackwood Music Inc., BMI/Universal Music Publish
ing MGB Scandinavia AB, SEM/Songs Of Universal, Inc.,
BMI/Artist Publishing Group East, SESAC/W.B.M. Music
Corp, SESAC/Jackpot Since 164 Publishing, BMI/Nanat,
BMI/Artist 101 Publishing Group, BMI/Warner-Tamerlane
Publishing Corp., BMIL AMP/HL 1100 6; LT 41

WILL YOU BE THERE {Jon Riff Music, BMI) 1113H 81
WOBBLE (Empowered To Prosper, ASCAP/Croomstacular

Music, BMVEMI Blackwood Music Inc., EMI/Bionic Bev

Music LC, BMI/Sony/ATV Songs LC, BM, AMP/HL, GOT MY COUNTRY ON Onternal Combustion Music, BMV
H10018; RBH 1 Southside Independent Music Publishing LLC, BMI/Year9

Sunset Entertainmem Group Management, ASCAP/
Donnell Shawn Butler, ASCAP/Sony/ATV Music Publshing

Stock Entertainment, LW, BMI/Crow's Tree Pubnshing,
BMI/Sony/ATV Songs LLC.13MI/Dat Damn Dean Mus,

Carter Boys Music, ASCAPMMvosal Music - MGE1 Songs,
ASCAP/Sony/AN Songs LW, WI/Ninth Street Tunnel

Publishing Designee, HMI/Poll Music Inc., ASCAP/Young
Mogul Ente.inment Publishing. BMII. HL RBH 98

MIOUNO (So./ATV Tree Publishing Comp, Publishing, BMI/Music Of Sage Three, BMI/Songs Of
EMI/Songs Of Better Angels Music, BMI /Blank Sheet Cornman, 13M1/Danny Myna Music, G51/Root 49 Music,

Scandinavia AB, ST1M/Perfect StormMusic Group AB,
STIM RON 87

BM1/2412 Songs LC, EMI/Peennusic Publishing, WI),
HL, N10076, RBH 24

Mu Inc , BM, AMP/HL, H100 56
THANK YOU ,Te-Bass PWishing BMIMMI Blackwood

A WOMAN LIKE YOU (Werner-Tamolaae PublishMg Coro,
BMI/3JB Music, BMI/SixMen Stars Music, BMI/How Bout

Mu. BMI/Big Red Toe, BMI/Big Loud Bucks, BMI/Ama-BMII, AM, CS , 1100 93
illo Sky Songs, BMI/Marvel Man Music, BM/Bug Music, GUCCI THIS {GUCCI THAT, Nitro Tunes. ASCAP/Reach

MAGIC ,Nayvad. Maximus Musa, BMI/Making Moves
Music Group, ASCAP/Universal Music Corporation,

KING KING (Hut Listed) BBB 97
RIOT fry Epps Music. ASCAP/ REM 56

Music Ina, /Byefa Productions Inc, ASC./Sony/A1V
Harmony, ASCAP/Altino Mus, BMI/Wonda Songs

That Skyline Music. BM/Songs From Ferry Street, BM/
BMG Platinum Songs, BM, AM, .7; H10045

Inc, BMI/Songs Of Windswept Paafi, BMIL HL, CS 37 M., Songs, BMI/Nappfub Ago
COKREI )Warno/Chappell Mexico, SACM) LT 13 Music, Inc., ASCAP/BMG Publishing... BMI/FILIGE

ASCAPI, HL, H100 95; RBN 27
MAKE ME PROUD {Live Write LLC, BMVEMI Blackwood

ROC 12082 Music PublishMo ASCAP/WB Music Corp.,
ASCAP/112E Music Publishing, ASCAP/Universal Music

Inc, BNIVIC Champion Pub ishing BMI/Nettwerk Songs
PublisMng Ltd, ASCAP/Big Publishing. ASCAP/EMI

WONT MAKE A FOOL OUT OF YOU , Music Publish-
ing. ASCAP/Ilniversal Music Corporation, ASCAP/Mil wan-

CO-SIGN Mainon's Land Music Publishing, ASCAP/EMI Ventures And Solutions, Inc BMINLIGE Alm.. And
April Music, Inc., ASCA,Lucky June Music Publishing, Solutions Publishing, BMI/, HI, RBH 65

Music Inc., BMI/Brothor Bag, Publishing BMIN/C.RMI/
EMI Foray Music. SESAC/Harajuku Barbie Music, !WI/

Corporation, ASCAP, AMP/HL RBH 66
EL RUIDO ,Not Listed, LT 38

April Mu Inc., ASC., RBH 17
THIN KIN GOUT YOU ,Bug Music, Mc., BMI/Heavens

kee Villain Mus, ASCAP/Sony/ATV Tunes LC, ASCAP/
Naked Under My Clothes, ASCAP), HL, RBI 72

ASCA, , RBH 52 GUY'S GIRL ,Red Vinyl, BMI/StyleSonic Music, 1301/101
COWBOYS AND ANGELS (Big Music Machine, BMI/Gold Blackwood Music Inc, BM /Songs of SryleSonic, MAC/

Money Mack Music, BMI/Songs Of Universal, Inc.. BM!,
AMP/HL, REIN 37

RUMOUR HAS IT lUniversal-Songs Of PolyGram Interna-
tional. BMI/VVrite 2 Live Publishing, ASCAP/Kobalt Music

Research, BMI/Downtown Music Publishing LC, ASCA,
RAH 59

WORK HARD, PLAY HARD (Not Lisle, H10017; RBH 73

en Gears Music. BMI/Super 98 Music, L1C., BMVSony/ Melvin, Pistol, SESAC/Melvinrs Bullets Music, SESAC),
ATV Tree Publishing Company, BMIN/amer-Tamerlane HL, CS.

MALABAKES risM, LT 42
MARCHATE ,Luna Negra Music Publishing, BM/Bello

PublishMg America. Inc.. ASCAP/, AMP/HL, H10016 MINK LIKE A MAN (H -Money Music, ASCA,EMI April
Music, Inc., ASCAP/Dylan Boy Music LW, ASCAP,obalt

Publishing Carp., EMI/Contentment Musac, HMI/Made For
This Music, BM, AMP/HL CS 24

Musical Editorial S., BMI/JA International Nhlishing,
BMII LT 14

Music Publishing America, Inc., ASCAP/Pen In The Ground
PublishMo ASCAP/Universal Songs, BMI/The

YA ME CANS.. LisMdI LT 30
YOU DONT KNOW HER LIKE I DO ONarner-Tamerlane

CRE0 EN TI )Westwood Publishing SA De C.V/EMI Black-
woodMusacInc.BMI/Pacific Latin Copyright Inc., BMV HEART ATTACK ,MaIn Ball Music, EMI/Where Da Kass

MARRY ME {EMI April Music, Inc, ASCA,Blue Lamp
Music, ASCAP/EMI Blackwood Music Inc., BM/fleptil-

SABOTAGE,. Music Corp., ASCAP/Dead Stock Music,
BMI/Fatbread, SESAC/Nickel Muse.SESAC/Christopher

Penmanship, BMVEricB, ASCAPANriting Camp Music,
ASCAP/Sony/AN Tunes LLC. ASCAP/Tati Mont, ASCAP/4

Publishing Corp., BMI/Indiana Angel Music, BMI/Songs of
Jim McCormick, BMII, AMR CS 14; H100 71

Kikoman Music, BMO LT 35 A, BMVEMI Foray Music, SESAC/Rico Love Is Still A
CREW LOVE {Live Write LLC, BMI/Mayor 8 Moses LLD Flapper, SESAC/April, Boy Muzik, BMI/Warner-Tamerlane

Ilan Music, BMVMayday Malone Music, ASCAN, AMP/
HE, CS 45

Darrel Hunt Publishing Designee, BMI/By The Chi
SESAC/Goldie's Playhouse Publishing, BM1,

Blunts Lit At Once, BM/First V Gold Publishing, BM/
Sony/ATV Songs LLC.1301/Warner-Tamerlane PublishMg

YOUNG, WILD G FREE (My Own Chit Mu., BMVEMI
Blackwood Music Inc., 13011101 Sound Publishing,

SOCAN/Kobalt Music Publishing America Inc., ASCAP/ Publishing Corp., EMII, AMP/HE H100 96; RAH 12
EMI Blackwood Music Inc., BMIL HL_ H10097: FISH 25 HOME SWEET HOME (Root 49 Music. BMI/Danny Myrick

Music, BMI/Tailing Loop Music, ASCAP/Krista Marie
BMI/Mista B Publishing, BMI/EMI Blackwood

EL MEJOK PERFUME (Luimon Music LLC, EIMI/Universal
Music  Careers, BMI/Apa House Music. BMI/Sinaloa
Mus, LLC, BM, LT 10

MERCY Please Gimme My Publishng Inc.. BMIMMI

AMP, RBH 21
SAFE& SOUND (Sony/AN Tree Publishing Company,

BMI/Taylor Swift Music, BMI/Mr. Bright Sunshine, BMI/
sensibility Songs, ASCAP/Shiny Happy Music, BMIMMG

Corp., BMI/Colpix Music Inc., BMI/New Columbia Pictures
Music In, ASC., AMP/HL, HBH 49

THIS OLE BOY,. Music Corp,
Money Music Publishing, ASCAP/Get A Load Of This

ASCAP/WB Music Corp., ASCAP/Bughouse, ASCAP/Mars
Force Mus, ASCAP/Roc Nation Music, ASCAP/Music
Famamanern LC, ASCAP/EMI Apr, Music. Inc., ASCAR!
Toy Plane Music, ASCAP/Universal Music Corporation, a

Music Inc., BM), HL, CS 23
DANCE IASSI IFF To Def Publishing. LW, BM/Songs Of HOT MESS IEMI Blackwood MusM Inc., BMI/Rhettneck

Blackwood Music Inc., BNIIMLFG Mus, ASCA,FF To
Del Publishing, LW, BMI/Neighborhood Pasha Pubfishing,

Platinum Songs, BMI/Henry Burnett Music, BMI/Bug
Music. Inc., BMI/, IL H10077

Music, ASCAP/EMI Blackwo. Music Inc., BMVString
Stretcher Music. BMI/Rhettneck Music, 13M0, AMP/HL,

ASCAP/WestsMe Independent Publishing, ASCAP/Late
BO, Music, ASCAP/Beechwood Mu. Corporation, Bk41/

Universal, Inc, BM/Sony/ATV Tunes LC, ASCAP/GloJoe Mus, BMI/String Stretcher Music, BMIANB Music Corp.,
Music Inc., BMVViva Panama, ASCAP/Two Works, ASCAPANelissa, Money Music Publishing, ASCAP/Get

BMI/Sony/ATV Songs LLC, BMI/Ty Epps Music, ASCAP/
Copyright ControVRoynet Music. ASCAP/The Royalty

SAME OMAN TIME (Sonny Digital Music Group, BMI/
BangVillage 247 Publisbing, LC, BMI/Irving Music, Inc.,

CS 17; 0100 98
ThIS TIME (No IL Music Publishing, BMI/Chrysalis Music,

Rebellion Corps Publishing, BMI/South Hudson Music,
BMI/Helen Yu, EMI/Irving MUSS, Inc., BMING460 Music

ASCAP/Jobete Music, Inc ASCAP/Stone Diamond Music, Load Of This Music, ASCAPI, AMP/HL, CS 52
13MI/BMG Platinum Songs, EIMI/Bust-O Publishing. BMI/ HOW COUNTRY FEELS (Warner -Tamerlane Publishing

Netwoth, ASCAP/Universal-PolyGram International Pub-
lishing, ASCAP/Dub Plate Music Publishing Ltd., ASC.,

EMI/Nawadius Maximus Music, BM) RBH 14
SCARY MONSTERS AND NICE SPRITES ,Copaface,

ASCAP/Naked Under My Clothes, ASCAP/Sony/ATV Tunes
LLC ASCAP/Stankin Music, ASCANChrysalis Songs. BMI/

Publishing, BMIL AMP/ILL HMO 28; LT,
YOU'RE ON MY MIND ,Songs Of Universal, Inc.. ENV

Harajuku Bats Music, BMI/Money Mack Music, BMII, Corp., BMI/Boatwright Baby, BMI/February 4, BMVSongs
AML, RBI 47 Of Peer Ltd., ASCAP/Team Thrash, ASCAP). AMR CS 55

HL, H100 39; RBH 19
ME VOY DE LA CASA {Not Listed, LT 32

ASCAN H100110
SCREAM (MXM Music AB, BMI/Kobalt Music Publishing

BMG Rights Management, BMI/Oreanwillain, BM/Songs
Of Universal., BM, HL, RBH 99

Kemuniry Song Chest, BMI/Uncle Chest, ASCAP, AMP/
RBFI 33

DANC,HE AGAIN ,Songs Of RedOne, BMI/Sony/ATV Songs HOW WILL I KNOW {Irving Music, Inc., BMI/BoY Meets
LLC, BMI/EIP Music, ASCAP/Sony/AN Tunes LLD Girl, BM, H100 65

MI AMOR Not Listed) LT 36
MIDNIGHT CITY ,EMI Blackwood Music Inc.. BMI/Delabel

America, Inc, ASCAP/UR-IV Music, ASCAP/EMI April
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RECORD COMPANIES: Sony Music Entertainment names Brad

Spahr VP of product development for global digital business.
He previously led the content division for the Americas at HTC.

Glassnote Entertainment Group names Maureen Lloren head

of international at Glassnote Records and taps Brandon Haas
to head up Four Song Night, the company's publishing arm.
Lloren previously oversaw Four Song Night, and Haas was
associate director of writer/publisher relations at BMI.

Syco Entertainment, Simon Cowell's joint venture with Sony
Music Entertainment, promotes Charles Garland to worldwide
CEO. He was COO.

Arrow Records appoints Cappriccieo M. Scates GM. He was
senior director of SESAC's Atlanta office.

SCATES

TOURING: TicketMob names Jaime Sarachit chief marketing
officer. She was director of communications and social media
at the Recording Academy.

Palace Sports & Entertainment in Detroit names Doug
Wernert manager of brand networks. He was an account
supervisor at Weber Shandwick in Birmingham, Mich.

DIGITAL: Music news website Popdust names Hugh Panero
CEO. He was co-founder and former CEO of XM Satellite Radio.

MANAGEMENT: IMG Artists taps Jerry Inzerillo as president/
CEO. He was head of Kerzner Entertainment Group and
founder of Morgans Hotel Group.

RELATED FIELDS: AV Concepts names Tara Zanecki VP of
business development. She was VP of sales and client services
at mobile marketing company Mogreet.

-Edited by Mitchell Peters

GOODWORKS
MIDNIGHT MISSION TO HONOR SAMBORA
For the past five years, Bon Jovi guitarist Richie Sambora has
gone "above and beyond" to help Los Angeles -based nonprofit
Midnight Mission raise funds, whether donating a car for auc-
tion or lending his time to a benefit concert, special events co-
ordinator Nicole Peters says.

"Richie been that 'yes' guy for us," she says. "He'll do any-
thing to help us raise money."

As such, Midnight Mission-which offers emergency ser-
vices, drug and alcohol recovery, and transitional programs
for homeless people-will honor Sambora at its 12th annual
Golden Heart Awards on May 7 at the Beverly Wilshire Hotel.
The fund-raiser will also recognize Fender Musical Instru-
ments director of entertainment marketing Del Breckenfeld
and his wife, Bettina, for their philanthropic efforts.

Admission to the event is open to the public and tickets are
available at MidnightMission.org. Individual tickets cost $300
and tables go for $3,000.

Peters expects about 500 attendees and hopes to raise up to
$350,000. All of the money raised will be dispersed through-
out Midnight Mission's various programs, which include
feeding homeless people and providing them with shelter
and health care.

The Golden Heart Awards will feature celebrity presenters
including Dick Van Dyke, Debi Mazar, Tony Denison, Buzz Al-
drin, Luc Robitaille, Fritz Coleman and Mary Murphy. Former
Eagles guitarist Don Felder and his band will perform during
the evening, and Sambora is expected to jointhe group fora few
tunes, Peters says. -Mitchell Peters
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GRAMMYS ON THE HILL The Recording Academy's annual mix of music,
politics and advocacy convened April 25 at the Liaison Hotel Capitol Hill in
Washington, D.C. Special awards at the SESAC-sponsored event were given
to JOHN MAYER (second from left) and Rep. HOWARD BERMAN, D -Calif (fourth
from left). Joining them are (from left) SESAC president/COO PAT COLLINS,

Recording Academy president/CEO NEIL PORTNOW and chief advocacy and
industry relations officer DARYL FRIEDMAN.

PHOTO: PAUL MORIGI, COURTESY OF THE RECORDING ACADEMY/ WIREIMAGE COM

1
BET HOLDINGS CHAIRMAN/CEO DEBRA LEE
(far right) was the guest of honor at the Black

Women in Entertainment Law's cocktail party
and scholarship fund-raiser on April 24. Personifying
the organization's continuing legacy are (from left)
BWEL treasurer NOVA PERRY and executive director
LISA BONNER, Audacious Music chief SYLVIA RHONE,
entertainment attorney LOUISE WEST (both previ-
ous BWEL honorees) and event co-chairman WENDY
CREDELE. PHOTO: JOHNNY NUN.

2
ACTOR JOE PESCI morphs into the role of
guest artist on ARTURO SANDOVAL'S salute

to Dizzy Gillespie, Dear Diz (Every Day/Think
of You). Celebrating the May 8 Concord Jazz release
at a listening party and reception in West Hollywood
(April 30) are (from left) Concord Music Group chief
creative officer JOHN BURK; Sandoval manager
PHIL QUARTARARO; Pesci; Dear Di, arrangers NAN
SCHWARTZ, CHRIS WALDEN and WALLY MINKO;
producer GREGG FIELD; arranger/saxophonist DAN
HIGGINS; and Sandoval. PHOTO: ASHLEY STAGG
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FAMILY DAY

And baby makes 10 as BRAYTON

McLYNN evens out the lineup at the
T.J. Martell Foundation's 13th annu-
al New York Family Day. From left:
VH1 "Big Morning Buzz Live" host
CARRIE KEAGAN, WHTZ (Z100) New
York DJ TREY MORGAN (both Family
Day co -hosts), Train's SCOTT UNDER -

WOOD and JIMMY STAFFORD, Crush
founding partners JONATHAN DANIEL

and BOB McLYNN, VH1 executive
VP of talent and music program-
ming RICK KRIM, Ketchum Sports
& Entertainment executive VP of
entertainment/Family Day chair-
man MARCUS PETERZELL and Train's
PAT MONAHAN. PHOTO: STEVE PRUE

THE SURF WILL BE UP May 26 at SiriusXM Radio when
it will broadcast a special Beach Boys performance

as the group marks its 50th anniversary. Recorded
April 19, the performance will debut as part of SiriusXM's
"Artist Confidential" series during its "Beach Boys Endless
Summer Weekend" (May 25-28). Riding the (air)waves are
(back row, from left) SiriusXM senior manager of engineering
DANIEL BERDIEL, host JIM LADD, VP of music programming
GREGG STEELE, senior VP/GM of music programming STEVE
BLATTER, VP of brand management RANDY DRY, '60s on 6
PD LOU SIMON and senior VP of promotions, event market-
ing and talent relations ROSS ZAPIN. In the front row are
the Beach Boys' DAVID MARKS, BRUCE JOHNSTON, BRIAN
WILSON, MIKE LOVE and AL JARDINE. pHoro. BRANTLEY GUTIERREZ

2 PRODUCER MR. COLLIPARK (center) holds his
Legends of ATL award honoring his contributions to

 Atlanta's music community. Joining in the April 26
presentation, staged during BMI's "Live From Loews" rising
singer/songwriters showcase, are (from left) BMI director
of writer/publisher relations BYRON WRIGHT, EMI Music
Publishing president of North America creative JON PLATT,
Washington Law Firm principal KARL WASHINGTON and
BMI VP of writer/publisher relations CATHERINE BREWTON.
PHOTO: BEN ROSE

3 WARNER/CHAPPELL MUSIC has signed mod/R&B
singer/songwriter PHLO FINISTER to a co -publishing

 agreement following the buzz generated by her
mixtape, Crown Gold. Sealing the deal are (from left)
co -managers CHARLIE WALK and DAVID AIRAUDI, Blotter
Music co -publishing partner STEVEN LINDSEY, Finister and
Warner/Chappell VP of A&R BRAD AARONS. PHOTO JEFF CONROY,
WARNER/CHAPPELL

4 THE DAY AFTER taking home ASCAP's Founders
Award, "You're So Vain" singer/songwriter CARLY

 SIMON shares a funny moment with ASCAP execu-
tive VP of membership RANDY GRIMMETT. She reflected on
her storied career during a master session at the organiza-
tion's "I Create Music" Expo (April 19-21). PHOTO: PICTUREGROUP
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Kick off the CMA Music Festival activities with us.
Join Billboard and 300+ industry insiders for:

 Informative panel sessions

 Keynote interviews with today's top country superstars and executives

 Networking events ... and MUCH more

REGISTRATION IS NOW OPEN
.Y w.CountryMusicSummit.co
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For Registration Information, Contact: 212.493.4263 or Conferences@Billboard.com
For Sponsorship Information, Contact: Cebele Marctbez  646.315.2961  Cebele.Marquez@Billboard.com
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