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From stoplight
TO SPOTLIGHT.

For years, Chevy has been ingrained in the music industry,
always keeping an eye out for the next great artist. Last year
we found it in Chelsea Williams. Discovered performing at

the Santa Monica Pier, she was soon cast in a Chevy
commercial. Next thing you know, she’s on TV,

touring and dropping a new album all while

never losing that personal connection she

has with her fans.

We wanted to capture that personal
connection by offering available
Bluetooth® wireless technology for
select phones'and an available

USB port?in our Chevy Cruze,

so you can stay connected

to what you love.

For more about Chelsea and
Chevy, visit chevy.com/chelsea.
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SUMMER GOES POP

THEY MUST LOVE HIM

L

WHAT’S IN A NAME

TOP HONORS

Programmed For Success

TV is key to Lionel Richie’s expectation-defying chart-topper

issing a first-week sales pro-
jection by 100,000 units is
usually a bad thing. In the

case of Lionel Richie, Mercury Nashville
was very happy to be wrong.

That'’s because Richie’s Tuskegee—a
collection of his hits remade as coun-
try duets—sold more than expected,
debuting at No. 2 on the Billboard
200 with 199,000 copies for the sales
week that ended April 1, according to
Nielsen SoundScan. “We underesti-
mated sales,” Mercury Nashville exec-
utive VP/GM Ken Robold says. “Even
though he is an icon and we knew we
had a great-sounding record with great
songs and great duet partners, we had
no idea what we had in terms of sales.”

Indeed, in the time since, Tuskegee
has continued to defy expectations, ris-
ing to No. 1 in its third week and now
holding that spot, shifting 114,000 cop-
ies last week, according to SoundScan
(down 11%). Since its release, Richie
has sold 537,000 copies, compared with
440,000 copies for Madonna’s MDNA,
the album that boxed him out of the
No. 1 spot in Tuskegee’s debut week
(and then fell a historic 86.7% the fol-
lowing week).

The Mercury Nashville staff credit
the success of Tuskegee to TV exposure,
and the Madonna and Richie camps
took very different approaches to set-
ting up their albums.

Richie took TV marketing to new
heights, including two concert specials,
one awards show and both morning and
late-night appearances. Madonna, who
knew she would be gearing up for her
tour and wouldn’t be able to do heavy
TV promotion, nonetheless managed to
do something exceptional to launch her
album, too. Through her Super Bowl
appearance—which set a viewership re-
cord of 114 million (3 million more than
the game itself), according to Nielsen—
she branded her street date, cementing
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itin the minds of most of the world au-
dience that MDNA would be in stores
on March 26. She also used her album
to spur ticket sales by allowing consum-
ers to opt in and purchase MDNA with
their concert ticket. While this tactic
has been used before, it’s never been as
successful as the result that Madonna
achieved (see story, page 8).

But it’s Richie who has continued to
dominate the top of the Billboard 200.
And since TV has been the key to Tuske-
gee so far, Mercury Nashville is airing
direct-response TV commercials rang-
ing from 60 seconds to 120 seconds for
the next four weeks, promoting both
the deluxe and regular editions of the
album. That will keep Richie in front
of the public while the label waits for
the next big component of the TV cam-
paign to kick in: ABC’s new entry in
the music reality sweepstakes, “Duets.”

“Duets”"—touted as ABC'’s answer to
“The Voice”—will feature Richie, Kelly
Clarkson, Robin Thicke and Jennifer
Nettles traveling the country, compet-

ing to discover talent worthy of being
their protégés. Each week the artist and
his or her protégé will perform a duet
on the show, which is scheduled to run
from mid-May through July. If Richie’s
previous TV exposure is any indication,
the heavy prime-time promotion should
continue to boost sales.

The campaign for Tuskegee began
with an hourlong concert special on
shopping network HSN, which aired
March 16. A day before the album’s
March 26 in-store debut, Richie was in-
terviewed on NBC’s “Weekend Today.”
He also was the focus of multiple CMT
specials and made appearances during
release week on “The Voice,” “Today,”
“Late Show With David Letterman” and
CNN’s “Piers Morgan.” Then, as the
week came to a close, he performed
during the telecast of the Academy of
Country Music (ACM) Awards.

The HSN appearance generated
about 22,000 preorders, and with all
of the other TV appearances in the
first week of Tuskegee’s availability, the

-

TIM McGRAW and LIONEL
RICHIE perform during
the CBS special “ACM
Presents: Lionel Richie &
Friends in Concert.”

album bowed at No. 2 on the Billboard
200 with 199,000 copies sold. That total
blew away projections, which had been
setat about 75,000 CDs and 13,000 digi-
tal, for a total of 88,000.

Robold says, “We were looking at how
the Tony Bennett Duets [album] has per-
formed, but he has been more visible
in the past 10 years than Lionel. So we
came up with what we thought was a re-
alistic first-week sales number for Tuske-
gee. But its sales just blew out the roof.”

Two weeks later, another TV show, a
Richie concert recorded the night after
the ACM awards show that featured
artists who appeared on the album,
aired on CBS on April 13. That pro-
gram, “ACM Presents: Lionel Richie &
Friends in Concert,” boosted third-week
sales to 129,000 from the prior week’s
total (95,000). The following week’s
sales slipped slightly to 114,000 units to

bring total sales continued on >>p8

- MOBILE: For 24/7 news and analysis
_blz on your cellphone or mobile device,
go to mobile.billboard.biz.

>>>CUTS AT
ROADRUNNER
AS FOUNDER
WESSELS EXITS
Roadrunner Records
founder/CEO Cees
Wessels is leaving

the label 177 months
after the completion
of its sale to Warner
Music Group. Concur-
rent with his exit, ap-
proximately 36 staffers
worldwide were let go
on April 26, sources
tell Billboard. The label
is being realigned

to utilize WMG for
back-office and other
support capabilities
while retaining front-
line label functions like
A&R, marketing, pro-
motion and publicity,
sources say.

>>>LONGTIME
RADIO DJ PETE
FORNATALE
DEAD AT 66
Veteran New York
radio DJ Pete Forna-
tale, best-known for
his stints on WFUV-FM
and WNEW-FM, died
April 26. He was 66.
According to New
York’s Daily News,
Fornatale suffered a
brain hemorrhage on
April 15 and had been
inintensive care for the
week before his death.
Fornatale wrote or co-
wrote six rock-related
books, appeared as a
host on several music-
related TV programs
and also had a stint on
New York’s WXRK in
the *90s.

>>>TARGET,
EMILIO
ESTEFAN JR.
PARTNER

Target has partnered
with entertainment
mogul Emilio Estefan
Jr.inanew alliance
that will allow him to
curate a Latin-themed
entertainment sec-
tion, it was announced
at Billboard’s Latin
Music Conference on
April 25. The section,
titled “Emilio Estefan’s
Picks,” will be featured
in the entertainment
department of select
stores beginning June
6, and will feature
movie, book and music
selections that will ro-
tate every six weeks.

Reporting by Jem
Aswad, Ed Christman
and Leila Cobo.

ETHAN MILLER/GETTY IMAGES
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from >>p6  to 537,000, while placing Richie atop
the Billboard 200 for the second week in a row.
Robold says retail has been supportive of the proj-
ect: “It has been No. 1 at iTunes and Amazon, Target
blew it out on the Saturday after the April 13 broad-
cast of the ‘Richie & Friends’ concert, and Walmart
has been a huge supporter from the get-go.”
While the album has continually exceeded sales
expectations, Robold says the label and Universal
Music Group Distribution have been on practically
daily calls with the manufacturing team. “We have

had challenges, but feel good that we haven’t lost
any sales,” he says, because the pipeline has been
able to keep pace with demand.

Robold says the label initially shipped 200,000
units and total shipments now number 732,000,
with 38,000 in orders still to be shipped for a grand
total of 770,000 units. “We were at 540,000 units
[in shipments] when the CBS special aired, so the
show had a tremendous impact,” he adds.

On the digital side, the album is much stron-
ger than expected, with the format accounting for

about 28% of the total, or 151,000 units, against an
initial forecast of 15% of total sales. The album has
produced track sales of 237,000 units, according
to SoundScan’s track detail report on the album.

Now, besides the planned upcoming TV market-
ing campaign and the “Duets” reality show, if the
label can score additional high-profile appearances
or a rebroadcast of the CBS concert, that would
ensure robust sales.

“When he goes on TV, he is magic,” Robold says.
“He handles himself so well.” ..

The Magic Number

When No. 1is not enough: the perils of chasing a big debut week. By Silvio Pietroluongo

o.1in Billboard. As the publication’s di-

N rector of charts, I'm proud to know that

the top position on a Billboard tally is still

held in very high regard by artists, managers, labels
and our many chart followers all over the world.

However, in the 21 years since our sales charts
have been powered by Nielsen SoundScan’s point-
of-purchase tracking system, we've seen the recog-
nition of a No. 1 for certain high-profile acts on the
Billboard 200 progressively become secondary to
the sales number that powers that ranking.

In the late '90s and early '00s—when album sales
were at their zenith—the pursuit of the million-
unit debut became all the rage. From December
1998 to June 2002, there were 10 albums that sold
more than 1 million units in a single week, eight
of those occurring in a title’s debut week. Outside
of that 42-month period (which predates the rise
of the digital music market), there have been only
seven other titles to sell 1 million weekly copies,
six of those debuts.

For the most part, those numbers were attained
without extraneous promotions other than the nor-
mal optimum in-store retail placements; print, radio
and TV spots; and artist media promotional spots.
Sure, some of those promotions were more gran-
diose than others, but the product being hawked—
an album with a singular track listing, available at
every music retailer—was the main selling point.

Of course, the rise of the Internet, and the easy
access to music it afforded (both legally and ille-
gally), has significantly hurt music sales and made
the million-selling debut more difficult to attain.
Consequently, the pursuit may have quantitatively
downshifted, first to the more reasonable 500,000
units, though nowadays 300,000 is probably the
barometer. But conversely, as that’s happened, the
intensity of the chase ramped up. With the music
market suffering, retail stores dwindling (making
mass merchants and iTunes more omnipotent) and
pressure mounting from artists and their manag-
ers to reach that certain magic number, labels have
had no other alternative than to get creative. Which
brings us to today and the world of the standard
album, the deluxe, the super-deluxe, the retailer
exclusive super-duper-deluxe version, the edited
10-track album priced ata moderate sum, the pre-
order incentives and, yes, the ticket/album bundles.

Each of these permeations must be vetted and
approved by Billboard, mainly myself and associate
director of charts Keith Caulfield. Beyond album
content variations and the Madonna-made-notable
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MADONNA
performs
during Super
Bowl XLVI's
halftime
show.

ticket/album combos, we also get pitched some cre-
ative marketing ideas, most of which are soundly
rejected. (Buy a bottle of diet pills and geta CD is
one of my all-time favorites.)

That said, some of these ideas are clever and
would be a great way to promote a new or estab-
lished artist, especially one on tour who is looking
to sell the more lucrative concert tickets. But for
various reasons, these pitches do not fall in line
with what Billboard would count as a sale and the
true intent to receive an album.

If a label went forward with these rejected pro-
posals, they would get paid for the cost of every
album distributed by the promoter, but SoundScan
wouldn’t count the units, and thus would not affect
the title’s chart ranking. So there is money to be
made by all parties—in the deal itself and by pos-
sibly accruing fans/future customers by getting an
act’s music into their hands. Yet, I can think of no
more than one or two instances when a label has
pursued a marketing idea that would not influence
an artist’s SoundScan sales numbers.

The Billboard-approved (and much-derided)
ticket/album promotion for Madonna's MDNA
was similar to those done in the past for releases
from Tom Petty and Bon Jovi. But those had much
less notable results, and the MDNA bundle became
noteworthy solely for the redemption volume of

Madonna’s devoted fan base. No surprise—she has
more fans who care about her new music than Petty
and Bon Jovi.

But, what artists, managers and labels should
consider today is that superstar acts are being held
to a new standard in the age of the blogosphere.
Yes, these methods for boosting album sales fig-
ures are legitimate in Billboard’s ranking system,
but the chase has become transparent. Should the
pursuit of debut-week glory take precedent over the
often healthy results of a normal album release in
a depressed sales market?

For Madonna, who arguably has a legion of dis-
senters as large as her fan base, the story became
centered on her debut sales number of 359,000
being “goosed” by a reported 180,000 ticket bundle
redemptions and then followed by an 86.7% second-
week drop. That second-week drop seta record and
became a talking point as she got raked through
the coals for supposedly unnaturally enhancing
her first-week number.

Would her detractors have been as vocal in shout-
ing “failure” if she'd sold a more modest 200,000-plus
inweek one? Certainly you didn’thear much derision
for fellow vet Bruce Springsteen, whose Wrecking
Ball opened with 196,000, or for pop culture sensa-
tion and radio staple Nicki Minaj, who sold 253,000
for Pink Friday: Roman Reloaded. Those numbers
seemed right to me, as would the 200,000 sales Ma-
donnawould have likely hitif she hadn't shifted some
potential sales to the album/ticket bundle.

And though she fended off Lionel Richie for the
No. 1 spot her first week out, Richie’s more tradi-
tional sales and marketing practices have resulted
in steadier sales and a longer stay at the top—he’s
No. 1 for the second consecutive frame this week
(see story, page 6).

It’s not simple. If Madonna and her label, In-
terscope, had taken a less flash-bang approach,
would they have made up those 180,000 album
redemptions in the weeks following release? Some,
but probably not all. Pick your poison, I suppose.

But count on the never-ending all-out chase for a
debut-week magic number to continue. In the past
three weeks I've fielded numerous calls from vari-
ous labels—who have undoubtedly heard from the
managers of the top acts on their roster—that have
pledged to do their own ticket/album bundle. It’s
an option that has been in play for years, but suc-
cess breeds imitation. Just don’tlook for an album
download with your diet-enhancing purchase in
the near future. o
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>>> HEYDAY
FOR HOLOGRAM
News of the late
Tupac Shakur’s
virtual appearance
on the first Sunday
(April 15) of the an-
nual Coachella festi-
val has spurred a re-
entry for his Greatest
Hits album on the
Billboard 200.

The 1998 hits col-
lection returns to the
Billboard 200 for the

first time since 2000.

It appears at No. 129
with 4,000 copies
sold, according to
Nielsen SoundScan
(a gain of 571% over
the previous week).
The rapper’s other
albums also saw
gains, including A/l
Eyez on Me (2,000;
up 95%) and Me
Against the World
(1,000; up 53%).
Tupac’s songs
got a boost, too.
His biggest seller
of the week was
“Hail Mary”—the
song his projec-
tion opened with
at Coachella. The
track sold 13,000
downloads last
week fora1,530%
sales increase. His
second-biggest
seller was his No. 1
Billboard Hot 100
hit, “California Love”
(featuring Dr. Dre
and Roger Trout-
man), which shifted
11,000 downloads
(up 119%). His third-
best was the second
Tupac song per-
formed at Coachella:
“2 of Amerikaz
Most Wanted” (with
Snoop). It sold
9,000 (up 881%).
Discussion of the
live impact of po-
tential “hologram”
tours, as they’ve
been dubbed, con-
tinued to churn this
week as well. TMZ
picked up a story
on a possible TLC
reunion tour featur-
ing a projection of
the trio’s Lisa “Left
Eye” Lopes, who
was killed in a car
accident in April
2002, said to be in
the works for later
this year. Billboard
wasn’t able to con-
tact a TLC represen-
tative for comment
at press time.
—Keith Caulfield

KEVIN MAZUR/WIREIMAGE COM
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Every once in & while & project comes &alonsg that turns out
petter than 1 dreamed. Tuskegee is one of those projects.

1 could not have done it without the 1love and the suppor?t of
the incredible artists that appeared on this record with me.
1 would 1ike %o thank Jason Aldeany Jimmy puffett,

Kenny Chesneys Billy Currington, Tittle Big Towny Tim McGraws
willie Helsony JenniferX NettleS, Rascal rlatts, Kenny RogersSy
parius RuckeXs Blake Shelton and Shania rwain foY making the
Tuskege®e project a dream come true. 1 take this pow with youe

Thank you so much!

Tionel Richie
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The Mixtape Matrix

Bootlegging takes on new life in the digital retail realm

version of T.I.’s single “I'm Flexin’”
Ahas sold 2,000 copies, according to

Nielsen SoundScan. The song, which
features Def Jam artist Rick Ross, has been
available in the iTunes store since Jan. 24 as
part of the DJ Cortez and D] Ransom Dollars
mixtape Fuck the Competition
Vol. 3. But something isn’t
right: T.I.’s Grand Hustle
camp has never licensed this
version of the song for retail,
and hasn’t seen any revenue
from these sales.

It's an issue that’s plagued
rappers who often use mix-
tapes as promotional items,
rather than product for sale.
Grand Hustle CEO Jason
Geter speculates that DJs
partner with distribution
companies to mutually profit
from major mixtape releases.
Fuck the Competition Vol. 3,
distributed by Green Light
Records through SongCast,
is also up on Amazon and
Rhapsody, where the “Flexin’ remix is avail-
able for purchase.

“No one should be seeing money off of
a T.I. record if we're not seeing money off
of that, period,” says Geter, who co-founded
Grand Hustle with T.1. “With Amazon or
iTunes or any major distributor, they should
be held accountable.”

Both iTunes and Amazon have copyright
infringement policies that allow anyone to
lodge complaints. (ITunes vows to “terminate
the accounts of users who violate others’ in-
tellectual property rights” in its copyright
policy.) Rights-holders must specifically re-
quest that a song be taken down, yet despite
this safeguard, tracks often reappear in the
digital stores shortly after their removal, re-
quiring artists and management to constantly
track the use of their music. Neither iTunes
nor Amazon responded to repeated requests
for comment.

T.I. isn’t the only rapper who has found his
songs for sale without consent. New Def Jam
Recordings signee 2 Chainz has struggled to
keep his mixtape material off digital sites. In
November 2011, he released his breakout mix-
tape, T.R.U. REALigion, hosted by D] Drama.
Then unsigned, the Atlanta native put up the
non-D]J version for sale on digital platforms to
profit from the project, which comprised origi-
nal content. After signing his deal, 2 Chainz’
team removed the tape from iTunes as he trans-
ferred the masters to the label, but tracks con-
tinue to appear on the digital retailer on other
compilations. T.R.U. REALigion wasn’t taken
down from Amazon, where it’s still available
for purchase.

One of the tape’s standout tracks, “Riot,” can
be found on iTunes in remixed form on the com-
pilation We Turnt Up Vol. 6, released through
AMB Digital, a label affiliated with the Indepen-
10 |
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“No one
should be
seeing money
off of aT.I.
record if we're
not seeing
money off of
that, period.”

—JASON GETER,
GRAND HUSTLE

dent Online Distribution Alliance/the Orchard.
According to SoundScan, the anthem featuring
Warner Bros. artist Gucci Mane has sold 1,200
copies since first appearing in the store on Feb.
1. We Turnt Up credits the song to “2Chainz &
Gucci”—a slight name variation that doesn’t reg-
ister through any basic search
on retail sites. The tactic fre-
quently helps deter artists
and management from find-
ing unauthorized tracks. On
We Turnt Up, other names are
also modified, such as Rick
Ross (“Rozay”), Alley Boy
(“Allley Boy”) and Jim Jones
(“Jimmy Jones”).

For 2 Chainz’ manager
Teknikz, battling mixtape
profiteers in the digital realm
has become routine. “We con-
stantly have to go after them,”
says Teknikz, who also man-
ages Travis Porter and Jose
Guapo under Street Execs
Management. Teknikz physi-
cally sifts through online re-
tail sites and makes a list of who illegally dis-
tributes their content. “It comes down to doing
research and seeing who's putting your stuff
up,” he says, adding that repeat offenders are a
constant hassle. “I was just doing this a month
ago, and now I have to go back and do it again.”

Mixtapes have appeared at retail for years, le-
gally or not. Throughout the *90s, they were often
labeled as “for promotional use only” while boot-
legged and sold out of car trunks and on street
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corners. DJs and rappers often earned profits from
those sales. With the rise of the Internet, mixtapes
were sold on websites and some even appeared at
physical retail as label-sanctioned releases.
Some labels have stepped in to regulate the
unauthorized sales. Bad Boy Worldwide VP of
marketing Jason Wiley says the imprint moni-
tors mixtapes from artists like Machine Gun
Kelly and French Montana since it's beneficial
in the long term to promote free material. “It’s
a constant battle,” Wiley says. “We're always
tracking our sales, tracking our numbers, see-
ing how it relates to fans and tour dates. So, in
doing all of that, we’re looking at this person
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buying and selling a song illegally.”

It’s still unclear if distributors are aware that
they’re perpetuating copyright infringement.
The Orchard, for one, declined to comment.
Either way, Grand Hustle’s Geter sees the major
labels as the answer.

“When you say [a T.1.] record sold 1,700 cop-
ies, on a big scale, that’s nothing,” he says. “But
[those sales] add up at the end of the day. It’s
going to be a problem if major labels don’t ad-
dress it and make these companies accountable
for their actions.” ..

Additional reporting by chart manager Alex Vitoulis.

Source Code

As mixtape tracks pop up at digital retailers, a look at just a few that have
delivered songs for sale, and how many units they’ve sold
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NEW KIDS ON THE BLOCK and
BACKSTREET BOYS will deliver

. theitBoy-band super

the Summer'MixTape a

Mixing It Up
New festival courts pop fans with NKOTBSB,
Kelly Clarkson, the Wanted and ‘Girls Night Out’

or the sake of this column, let’s define
F a music fest as an immersive, all-day
event that has lots of other cool stuff built
around it. While these sorts of robust music expe-
riences have been growing in the United States
for genres ranging from rock to country, the
concept has largely ignored pure-pop fans. The
new Summer MixTape Festin Hershey, Pa., on
Aug. 17 and 18is clearlyfilling that gap, however,
and even this early in the game it has the feel of
a potential franchise.

The lineup includes headliners New Kids on
the Block and Backstreet Boys, Kelly Clarkson,
the Fray and LL Cool J, along with the Wanted,
the Dan Band, Steel Panther,
the Ready Set, Carolina Liar,
Carly Rae Jepsen and more to
be announced. MixTape will be the
only North American appearance
for the NKOTBSB pairing after its
hugely successful runin 2011. And
there may be some interplay be-
tween the two groups that never
happened at previous gigs.

MixTape is produced by Live
Nation’s Philadelphia office, with regional pres-
ident Geoff Gordon running point. They're
clearly on to something by staging this event for
pop fans who “usually have to wait for [radio sta-
tion shows like] Jingle Ball or a ‘spring fling’ or
something like that to get a bunch of good pop
acts together to play,” Gordon says. The tour-
ing executive adds that, at many of those types
of concerts, the fans “really only get snapshots
of [these acts’] entire set. This is where they're
going to get the entire set, and more.”

The booking strategy was to look for both hits
and hitmakers—*“just to have stuff that’s popu-
lar and good, that has stood the test of time, or is
emerging to stand the test of time,” Gordon says.
The aforementioned “other cool stuff” space in-
cludes fan events, interactive exhibits, the ubiqui-
tous food trucks and a spa. Post-show parties in-
clude D] Pauly D on Aug. 17, and theres alsoa VIP
“luxury experience” that tops out pricing at $750.

In addition, MixTape has partnered with pro-
moter Shecky’s to bring the latter’s “Girls Night
Out” fashion-makeup tour event to Hershey-
park Stadium, described as “the ultimate ex-
perience where girlfriends get together to

discover, shop and score new products from
emerging artisan designers while enjoying
makeovers, manicures and other fun beauty
services.” Live Nation seems to be giving fans
what they want, and not by accident.

“The Philly team really dug deep. We think-
tank all this stuff,” Gordon says. “We have a great
team, a good proportion of them female, and
it all came organically from, ‘What would you
like to see?"”

They also ask: How would you like to see it?
Bonnaroo fans, for example, are an, uh, earthy
lot, and don’t mind roughing it. Not to generalize
or stereotype, but pop fans might not necessarily
share that attitude. No problem.
“This is a theme park area that’s
used to getting 30,000-50,000 peo-
ple at any given time, so there are a
lot of different aspects to the area,”
Gordon says. “If you want to camp,
you can. But if you want to go to a
five-star hotel across the street, you
could do that. There are also great
value hotels all around.”

Ticket pricing is multitiered and
smart. On the other end of the luxury spectrum,
early bird buyers of general-admission grand-
stand tickets can buy in at $99 for both days,
which is very conservative pricing on the festival
circuit. “It’s priced accordingly for the value of
the show,” Gordon says. “We were keenly aware
of not being too expensive, and we also encour-
aged people to buy early. There are entry points
for everybody.”

So how are sales? “We went up with the VIP
presale [on April 19] and we're blowing them
out,” Gordon says, adding that he’s “very opti-
mistic” about overall ticket sales. He cites anec-
dotal evidence: “One of our people in the demo
who works in L.A. got the press release and said
they’re coming to the show. When someone told
me that, | knew that we nailed it.”

NKOTB manager Jared Paul also thinks they
nailed it. He calls MixTape an “exciting” and
promising concept, and asks, “Where else can
you see two of the biggest American pop groups
of all time square off in a softball game?” -+

bi For 24/7 touring news and analysis,
.DIZ see billboard.biz/touring.
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Belanova’s

Pop Appeal

Mexican trio signs Olympics deal with Coca-Cola

Two years after David Bisbal
became the face of Coca-Cola’s
World Cup campaign for Latin
America, recording a Spanish
version of K’naan’s “Wavin’
Flag” with the Canadian rapper,
the company is again turning to

aUniversal Music

Latin Entertain- Latin

ment (UMLE)

actto promote its

products. LEILA
COBO

Coca-Cola has
signed Mexican
synth-pop trio
Belanova to
front its Sum-
mer Olympics
campaign for Latin America
and the U.S. Latin market. Ti-
tled Unete al Movimiento (Join
the Movement), the campaign
will be the Spanish portion of
Coke’s global Move to the Beat
Olympics promotion, and will
feature Belanova singing its
theme song “Anywhere in the
World” in Spanish.

The deal is a coup for Bela-
nova, an eclectic act with a dis-
tinct, polished pop look whose

Notas

s

musicis considered commercial,
ifnot quite mainstream. Though
the group is a top seller in Mex-
ico, where it's notched nearly 10
No. 1 singles, it has more of a
niche audience stateside. The
group, which is in the midst of a
14-city U.S. club
tour, notched
its biggest U.S.
album in 2006
with Dulce

: Beat, which sold
N , 80,000 copies,
while last year’s
Sueno Electro 11
sold only 5,000,
according to
Nielsen SoundScan.

Belanova’s youthful look and
slick sound have attracted ad-
vertising deals for other prod-
ucts. Last year, for example, the
trio appearedina U.S. AT&T ad
for the BlackBerry Torch.

The Unete campaign hopes
to reach more of a mass mar-
ket. Slated to launch in May, it
will feature 30- and 60-second
TV spots airing throughout
Latin America except Brazil,

leading up to the Olympics’
start on July 27. In the United
States, the spots will air on Tel-
emundo and mun2, the two
NBC-owned Spanish-language
networks hosting the games.

The campaign also in-
cludes radio ads on various
youth-oriented networks
across the continent, plus live
shows and press conferences
in top markets. Performances
are slated for Colombia, Ecua-
dor, Honduras and Costa Rica,
with fans able to win concert
tickets through tie-in contests
and promotions.

“We wanted a campaign
that would appeal to teens,”
says Nadine Dwek, Coca-Cola
brand manager for southern
Latin America, whose team
considered several other acts
before picking the Mexican
trio. “We thought Belanova
was very hip. Its music and
style was aligned with our tar-
get, and the band members
are very appealing to youth—
everything from the way they
dress to what they say.”

ZLANOVA

BELANOVA in an ad for Coca-Cola.

UMLE, which has a 360 deal
with Belanova, pitched the group
to Coke through its Argentine
operation. “Our active search
for new business is what led us
to this result,” UMLE president
Victor Gonzalez says. Through
the Coke deal, UMLE will get a
percentage from its song synch
as well as a separate fee for using
its name and license. The label
is also a partner in Belanova’s
touring, and it's now negotiat-
ing the group’s appearances for
Coke in different Latin Ameri-
can countries.

The global Move to the Beat

campaign kicked off in January
with an ad featuring producer
Mark Ronson (Amy Wine-
house) and British singer Katy
B performing “Anywhere in
the World” (written by the two
artists) alongside several Olym-
pic athletes.

Belanova’s version features
some of the athletes who ap-
pear in the global spot, as well
as Latin sports figures includ-
ing Argentine tennis player
Fernando del Potro. oo

For 24/7 Latin news

OIZ and analysis, see
billboard.biz/latin.

Don’t Cry For ‘Evita’

Thanks to Ricky Martin’s Broadway role, Sony expects
its new cast recording to be a hit

Ricky Martin as fiery revolu-
tionary Che Guevara?

The casting seems unlikely,
more commercial than contro-
versial. But Martin is stepping
into the recording studio this
month to perform the partina
new cast recording of “Evita,”
with his return to Broadway
benefiting financially from a
global audience that tracks his

Cast members MICHAEL
CERVERIS, ELENA ROGER
and RICKY' MARTIN (fi

left) on the'opéning nig!

of “Evita/ e

14 | BILLBOARD |

every move online.

Reviews so far have been
mixed. The New York Times
said Martin was “barely there,”
while the Wall Street Journal
noted he was effective in the
role and that “the best parts
are good enough to make the
worst parts tolerable.”

In October, Martin was al-
ready using his Twitter feed

MAY 5, 2012

(@ricky_martin has 6.7 million
followers) and his Facebook
page (more than 3 million
“likes”) to promote his ap-
pearance in the first Broadway
revival of the musical. For one
week, his most loyal online fol-
lowers were given an advance
opportunity to buy tickets.

“We sold a million dollars’
worth of tickets back in Oc-
tober,” “Evita” co-producer
Scott Sanders says. “Fans are
following his daily experiences
via social media.”

In the week around the
opening of the show on April
5, more than $1.5 million in
tickets were sold, according
to Sanders, who adds that mo-
mentum keeps building.

Argentine native Elena
Roger, who starred inthe 2006
London version of the Andrew
Lloyd Webber/Tim Rice musi-
cal about Eva Peron’s rise to
power, is again playing the title
role. Martin himselfis nostranger

to the Great White Way—inthe
’90s, years before his crossover
hit single “Livin’ la Vida Loca,”
he played romantic lead Marius
Pontmercy in “Les Misérables.”

Martin, Roger and the rest
of the “Evita” cast are sched-
uled to record the project in
late April, with the two-disc
album due June 26. The mar-
keting plan includes promot-
ing and releasing the set in
Latin America, South America,
Europe and Asia, according to
Sony Masterworks senior VP
of finance and business affairs
Mark Cavell.

While the recording won’t
be a complete version of the
musical, it will have a bonus
track of “Don’t Cry for Me Ar-
gentina” performed by Roger,
well-known in her native coun-
try. The Academy Award-
winning song “You Must Love
Me,” written by Lloyd Webber
&Rice for the film version star-
ring Madonna, will also be in-
cluded on the new album.

“It’s been a joy to develop
our own signature interpreta-

tions of the beloved songs of
‘Evita,”” Martin said through
his representative.

Producers and label execu-
tives are expecting Martin’s
following to boost albumssales.
“Our Sony Latin office tells
us that it’s challenging to sell
Broadway recordings, but be-
cause Ricky Martinis involved,
this takes it to a whole differ-
ent level,” Sony Masterworks
senior director of marketing
Scott Farthing says.

The new album, like this
year’s musical revival, will fea-
ture more Argentine and Latin
sounds, according to produc-
ers. Both Lloyd Webber and
Rice will play an active role in
the new version as they over-
see and mix the project.

Besidesiits reviews, produc-
ers say the show has also ben-
efited from Latin celebrities
like singer Marc Anthony and
actress Eva Longoria, who
have encouraged their own
substantial online fan follow-
ings to see the revival.

—Justino Aguila

EN ESPANOL: All the great Latin music coverage
_bi you’ve come to expect from Billboard—in Spanish.
Go to billboardenespanol.com.

L.A. DODGERS
SPOTLIGHT EMERGING
LATIN ACTS

The Los Angeles Dodgers
baseball team is expanding
its cultural reach with Viva Los
Dodgers, a pregame festival
spotlighting emerging acts in
Latin music. Through Septem-
ber, artists will perform during
home games on Sundays, two
hours before the opening pitch,
and genres range from tradi-
tional folklore to pop and hip-
hop. Highlights include Mexi-
can group Las Cafeteras and
alt-pop band the Pinker Tones
(May 20), electronica act Mexi-
can Institute of Sound and Ven-
ezuelangroup La VidaBoheme
(June 17), singer/songwriter
Ximena Sarifiana and mariachi
band Los Solecitos (July 1) and
French-Chilean rapper Ana Ti-
joux (Aug. 26).

JUAN LUIS GUERRA
FETED BY ST. JUDE
CHILDREN’S HOSPITAL
Recognized for his work to
help children in Latin America,
Dominican singer/songwriter
Juan Luis Guerra will be hon-
ored May 19 during the 10th
annual FedEx/St. Jude Angels
& Stars Gala at the JW Marriott
Marquis in Miami. Benefiting
the St. Jude Children’s Re-
search Hospital in Memphis,
the gala will be hosted by Co-
lombian rock star Juanes and
his wife, Karen Martinez, and
feature performances by David
Bisbal and Vicente Garcia.
Guerra, a friend of Juanes, pro-
duced the latter’s upcoming
MTV Unplugged album.

SBS TAPS VENTURA
FOR EXEC POST
Spanish Broadcasting System
names Euridice Ventura VP of
affiliate marketing for consoli-
dated operations, overseeing
strategic partnerships with
cable, satellite and telecom
distributors. Besides creat-
ing marketing initiatives for
MegaTV, national distributors
and local carriers, she’ll direct
creative and production for cli-
ent-specific campaigns, as well
as other duties related to SBS’
radio, interactive and entertain-
ment arms. Ventura previously
worked for Radio Caracas Tele-
vision, E! Entertainment Televi-
sion Latin America and Sony
Pictures (AXN Latin America).
—Justino Aguila

BOTTOM: JASON KEMPIN/GETTY IMAGES



AESOP ROCK: CHRISSY PIPER

Money Doesn’tTalk,

It Tweets

Payment service Chirpify links Twitter with PayPal

E-commerce meets social media
with Chirpify, anew service that
allows users to smoothly transact
with brands on Twitter using sim-
plecommandslike “buy” or “pay.”
Chirpify manages the movement
of funds by connecting users’
Twitter and PayPal accounts.

If it sounds easy, then you've
probably already figured out
how it works. I first grasped
Chirpify’s simplicity after
a phone interview with its
founder/CEO Chris Teso. To ex-
plain the service, Teso tweeted,
“Pay @billboardglenn $5 for a
beer on me.” Chirpify imme-
diately sent out a tweet that let
me know Teso wanted to send
me money, and the service en-
couraged me to sign up. About
20 seconds later, after I linked
my Twitter and PayPal accounts
to the new service, 1 could see
Teso's payment on my Chirpify
dashboard.

Teso began
working on
Chirpify in early
2011. With the
help of Portland,
Ore.’s Upstart
Labs incubator
and some seed
funding, he
launched the ser-
vice last year as
Sell Simply, a “test application”
to see if consumers were inter-
ested in integrating financial
transactions through Twitter.
“Lo and behold, people were,”
says Teso, who had a back-
ground in digital advertising.
“That was kind of the ‘A-ha’ mo-
ment.” Investors quickly lined
up. The company announced a
$1.3 million round of venture
capital on April 23.

GLENN
PEOPLES

Digital
Domain

Hip-hop label Rhymesayers expects to use Chirpify to sell tickets to its Soundset festival,
featuring such artists as AESOP ROCK (left); right: Chirpify founder/CEO CHRIS TESO.

Twitter has always been more
a marketing/messaging tool
than a sales device. Brands can
tweet with a call to action and
link to a purchase page. Indeed,
the ability to tweet about a par-
ticular purchase is now routine
on many order confirmation
pages, and audio streams may
also be included
in the messages.
But no option
had ever previ-
ously allowed
commerce to ac-

| tually take place

) within Twitter.

Chirpify is

< l different. It elim-

inates virtually

all friction by enabling trans-

actions to occur within Twitter

rather than on an outside Web

page or app. And because Twit-

ter is naturally a mobile experi-

ence, Chirpify enables users to

buy goods or transfer money in
any environment.

Teso calls it “conversation
commerce,” and it has a range
of everyday uses: e-commerce,
fund-raising and even direct

ALL
KEYED UP

The updated Korg microKEY keyboard is a MIDI-powered
USB device for iPad and PC offering sonic strength at
alow price, and can be paired with a variety of apps and
software. It has a full slate of features, including arpeggia-
tor buttons and pitch bend (on the 25-key unit) as well as
modulation wheels (available only on the 37-key and 61-
key units) and a joystick. Plus, there’s no need to install a
driver, since the device comes fully ready to be plugged
into a computer.

The microKEY devices cost $69.99 (25-key unit), $79.99
(37-key) and $179.99 (61-key). —GP

payments to people. “If you go
out with buddies and want to
pay for the drinks, or you're at
a food cart and want to pay for
ahot dog, you can tweet directly
to the food cart’s or your friends’
Twitter account.”

The service has already at-
tracted interest from indie la-
bels. Skye Rossi, CFO of new
media for Minneapolis hip-
hop label Rhymesayers, stum-
bled across Chirpify in Feb-
ruary while reading the blog
TechCrunch. He immedi-
ately thought, “How could we
make this work for music?” So
Rhymesayers, which has 40,000
Twitter followers, contacted
Chirpify and became its first
partner in the music business.
Teso says Chirpify is in talks
with other artists, but declined
to name them.

Besides music sales, Rhyme-
sayers plans to use Chirpify for
various products, label publicist
Jake Schaefer says, including
such physical merchandise as
T-shirts. In the future, Rhyme-
sayers hopes to reward its Twit-
ter following with special and
unique items. “We want to de-
liver music the way they want
it, while perhaps also exposing
them to music in ways they
didn’t know about,” Rossi says.

The label even expects
to sell concert tickets using
Chirpify. Rhymesayers’ an-
nual Soundset festival will
be held on May 27 in Shako-
pee, Minn., featuring acts At-
mosphere and Aesop Rock in
addition to more well-known
artists like Lupe Fiasco, Ghost-
face Killah, Raekwon and Big
K.R.I.T. Rhymesayers can
sell a limited number of fes-

tival tickets through Chirpify
by uploading a PDF file of the
tickets through the site’s dash-
board, then deliver the secure
file to buyers.

However, Chirpify isn't free.
For direct payments—for ex-
ample, money you might owe a
friend, paying him back for buy-
ing lunch—Chirpify collects a
2% fee on top of the fees charged
by PayPal. Under its commerce
plan, the company exacts a 4%
charge on its basic service tier
but doesn’t collect any fees on
its paid, enterprise-level ser-
vice. The commerce plans pro-
vide sellers with such features
as e-commerce platform integra-
tion, support and the ability to
send tweets on a set schedule.

Chirpify may experience
some growing pains while
working with copyrighted con-
tent. The company vets enter-
prise brands claiming owner-
ship of music that’s uploaded
and sold, but admits it cannot
vet every individual attempting
to sell music online. And time
will tell if fraud and abuse will
result from buyer information
being publicly available.

These and other kinks will
be worked out as Chirpify
grows, but previously rights
issues have interfered with
startups that had potential to
transform online purchasing.

“People tweet about deals,”
Teso says. “People tweet about
their music. People tweet about
products they're selling all day.
None of those tweets convert
for them. All those tweets are
just ads.” e

biz

For 24/7 digital news
and analysis, see
billboard.biz/digital.

ECHO NEST ADDS
SONGKICK SHOW

kick concert listings to its
Rosetta Stone platform, a
service that allows devel-
opers to use a database of
information from a variety
of sources. Other Rosetta
Stone participants include
7digital, JamBase, Lyric-
Find, Seatwave, Musicbrainz,
Twitter, EMI Music, Spotify
and Rdio. Songkick data can
assist developers so that, for
example, an app that sells or
streams music can now also
include tour dates for spe-
cific artists.

SONY SUBSCRIPTION
SERVICE EXPANDS

Sony’s Music Unlimited
subscription service has ex-
panded to Belgium and the
Netherlands, markingits 15th
and 16th countries of opera-
tion. Launched in December
2010 and hampered by hack-
ers’ attacks onits servers in
20711, Music Unlimited boasts
a catalog of 15 million-plus
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LUKE BRYAN
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RED SOLO CUP
TOBY KEITH

CLil
USHER

BLAKE SHELTON

DRAKE FEATURING LIL WAYNE

GOD GAVE MEYOU

BITS AND BRIEFS

tracks from both majors and
indies, and music publishers

LISTINGS worldwide. The service can
Music information firm the  be accessed on PCs, Android
Echo Nest has added Song-  mobile devices and a host

of Sony home electronics
including Bravia high-defini-
tion TVs, Blu-ray players and
home theater systems.

FACEBOOK FANS
WARMING TO
TIMELINE

Facebook’s originally con-
troversial Timeline layout is
now growing in popularity,
according to social media
tracking firm Radian6. The
company tracked 1.5 mil-
lion conversations on Face-
book and Twitter regarding
Timeline since its launch in
December, when reaction
to it was 58.4% negative
and 41.6% positive. But by
April, opinion had flipped to
60% positive and 40% nega-
tive. The most talked-about
Timeline item has been the
customizable cover image
(68.2% of conversations)
followed by its special fea-
ture for brands (18.5%) and
apps (9.5%).
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NARM Sings

The venerable music retail conference
and focus to reflect digital era

here’s no denying that the Na-

tional Assn. of Recording Mer-

chandisers is going through
some changes. But has NARM trans-
formed into a more forward-looking
organization, appropriately focusing
on Internet music sales even though
it may alienate the shrinking industry
segment that still sells physical CDs?
Or has the group already changed com-
pletely, turning its annual convention
into just another digital conference?

The answer: Not only has the organi-
zation remade itself, but its traditional
namesake event is no longer even re-
ferred to as “NARM.” Instead, the event
is now going by the new moniker of
“the Music Biz.” This year, the gather-
ing of music retailers will be held May
7-10in Los Angeles.

The official schedule for the Music
Biz includes sessions titled “App,
Developers and the Technology of
Music” and “Turning Music Streams
Into Revenue Streams.” Industry net-
working events are now called “digital
music meetups,” the exhibit hall has
been turned into “App Alley,” and the
World Intellectual Property Organiza-
tion’s round table will discuss “The In-
ternational Music Registry and Copyright Infrastructure in the
Digital Environment.”

With a lineup like that, the only sign this convention might
have something to do with CDs and music shops is a Record Store
Day Town Hall held the morning of May 9.

“What gives with the convention schedule?” wondered several
retailers and others whose livelihoods still rely on CDs that are
sold at record stores. When consumers buy new albums, don’t they
chose the physical format for two out of every three
album purchases? Don't CDs still account for half of
all U.S. music revenue, and a larger percentage in
other countries around the world? And what’s with
large CD accounts like Best Buy, or Walmart and its
rackjobber Anderson Merchandisers—all perennial
attendees at previous NARM conventions—appar-
ently bowing out of this year's meeting?

Considering the opening two questions in
this column, NARM president Jim Donio must
sometimes feel empathy with the old expression,
“Damned if you do, and damned if you don't.” But he’s nothing
but patient when addressing the major issues facing NARM at
this point in time.

For starters, he says those in the music business relying
on physical channels will find plenty to do at Music Biz 2012.
“Let’s remember—at every convention for the last 24 years, the
main reason people come is because of the private meetings,”

at this year’s NARM

who’ll deliver the
keynote.

FOR THE RECORD

M Inthe April 14 issue, a story on ATO rock band Alabama
Shakes misstated GM Jon Salter’s title.

W In the April 28 issue, a story on Malaysian artist Yuna
mischaracterized the relationship involving the Fader
Label, its sister company Fader magazine and their
parent Cornerstone. Although all three brands are part
of the same family, they operate as independent entities.

16 | BILLBOARD | MAY 5, 2012
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New Tune

changes name

Among the participants

conference are KATY
PERRY and INgrooves
CEO ROBB McDANIELS,

&
2%
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he says, citing NARM'’s surveys of attendees. “The convention

is usually made worthwhile by whatever discussions take place

in those meetings.”

Even with important no-shows, he says, this year’s event will
be attended by more independent merchants than any time in
the last five years. Moreover, he says the keynote address will
be delivered by Robb McDaniels, CEO of digital distribution
company INgrooves. Since INgrooves recently became invested

in the physical CD market by acquiring indie-
Ret ail label distributor Fontana from Universal Music

Group, it’s highly likely that McDaniels’ keynote
TraCk and the accompanying Q&A will address both
sides of the business.

Meanwhile, Donio explains, it's taken four years
for NARM to evolve into its current form. “This is a
big, venerable ship that’s been around for more than
50 years,” he says. “You just don’t turn it around.”

Consequently, NARM created DigitalMusic.
org as the umbrella for its digital initiative and
various member companies contributed staffers and resources
to different work groups to resolve issues facing the industry’s
digital pipeline.

At other digital conventions, most participants simply attend
the event and then when it’s over, they leave and go home. But
this convention is “a working event built around a community
and a membership organization,” Donio says. “A germ of an
idea might start at the convention, but we carry that forward—a
week later, a work group will be following up on that idea, and
six months later it will result in a working product. That’s how
we are different.”

Still, all work and no play makes for a weak convention, so Donio
promises that NARM’s biggest change will be its final night, for-
merly dedicated to an awards ceremony and seated dinner. This
year, he says, Katy Perry and Lionel Richie will be honored and
there will be some awards, but it will be more of a party, with food
and booze served in a casual, fun environment complete with a
D] spinning tunes and artist meet-and-greets. oier
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Uptront With Vevo

Video service seeks bigger slice of TV ad dollars,

less reliance on YouTube

As video-hosting service Vevo looks to
diversify its distribution dependence on
YouTube, which is responsible for about
70% ofits views, the online music-video
hub is also casting a wider net with its
programming. On April 25, Vevo held
its first upfront presentation in New
York for marketers and ad agencies,
seeking to grab some of the TV adver-
tising dollars that tradi-
tionally go to broadcast
and cable.

Vevo's new slate finds
the company ventur-
ing beyond music vid-
eos and concert perfor-
mances to new genres
including reality com-
petition (“Busk or
Bust”), dating (“Hear
Me Out”), travel (“Sound + City”) and
even scripted drama (“Strange Island”).
Vevo is one of more than a half-dozen
video sites pitching to advertisers dur-
ing a two-week event called the “New-
Fronts” (curated by Publicis ad agency
Digitas), which also featured Micro-
soft, AOL, Alloy Digital and, coming

The Brand

May 2, YouTube itself giving potential
sponsors first crack at aligning with
upcoming shows.

Vevo has the best shot at poten-
tially affecting ad budgets. As You-
Tube’s most-watched channel for
nearly three years, Vevo ranks as
the third-most-viewed video site, ac-
cording to comScore. “We have more

18- to 34-year-olds than
With anyone in the online
video space,” Vevo ex-
ecutive VP of sales and
customer operations
David Kohl says, citing
the most coveted demo
in advertising circles.
“When you look at that
demo’s viewing habits,
they’re not watching
traditional TVs—they're watching
mobile devices, tablets and, more
and more, they’re watching Vevo.”

Vevo’s upfront pitch hopes to
bridge the gap between TV and dig-
ital budgets. During the past two de-
cades, media buyers have encouraged
clients to shift 5% of prime-time TV

ANDREW
HAMPP

budgets to cable in order to diversify
audience targets and broaden reach.
Vevo, like other Web portals at the
NewFronts, is encouraging the agen-
cies to make a similar budget alloca-
tion for online video. Last year, the
category received only 3.6% of the
$60.7 billion in advertising dollars
spent on TV, according to analytics
firm eMarketer.

Agencies like Omnicom’s OMD
started combining online video with
traditional TV in 2006, as online
streaming on network sites first gained
traction and boomed in later years with
the introduction of the network-backed
Hulu. Rob D’Asaro, U.S. director for
OMDs digital-traditional media group
Stream, says Vevo is found on many
brands’ shortlists for online video buys.
Veteran clients McDonald’s and Nis-
san were launch sponsors in 2009, and
their investment eventually led to an
agency-wide partnership between OMD
and Vevo that continues to be renewed.

However, just as with TV, advertisers’
interest in buying programs upfront ulti-
mately comes down to the scarcity of in-

JOHN LEGEND (second from
left) performed at Vevo’s A
upfront. With him (from left) are
Vevo executive VP of sales and

customer operatiorsiDAVID KOHL,

president/CEO RIO CARAEFF
and senior VP of product and
technology MICHAEL CERDA.

ventory. “Over the years we've seen Vevo
offer up a couple really interesting pro-
grams that, if they’re out to the market-
place, may not be there,” D’Asaro says.

Where those programs are distrib-
uted continues to evolve, as Vevo looks
to Facebook, mobile, tablet and TV-
based apps and its own Vevo website
to grow viewership. Though recent re-
ports suggest that Vevo may play You-
Tube against Facebook once Vevo's deal
with YouTube is up for renegotiation
at the end of the year, president/CEO
Rio Caraeff denied such suggestions.
At this week’s Rethink Music Confer-

ence in Boston, Caraeff emphatically
told Billboard, “We have no intention
to leave YouTube.”

Instead, he says, Vevo will look to
increase its advertising clout in for-
eign territories as well as in the United
States. “Right now, the consumption
is international, but revenue is domes-
tic in terms of where the ad markets
are,” Caraeff says. “How do you make
money in countries where you have
a lot of consumption but where ad
markets are less developed than the
U.S.? You'll see us focus on all of these
things during the next few years.” « «

AWARDS BY LEILA COBO

Omar, Royce Top Latin

Veteran and newcomer each win eight awards at Billboard event

In a year when Billboard’s Latin charts
were dominated by uptempo dance
musicand a slew of younger names, vet-
eran hitmaker Don Omar and newcomer
Prince Royce tied as the biggest winners
atthe 2012 Billboard Latin Music Awards,
earning eight honors each.

Presented by State Farm, the awards
show aired live April 26 on Telemundo

from the BankUnited
Center in Miami, fea-
turing performances by
Don Omar and Prince
Royce, as well as Pitbull,
Juanes and Brazilian art-
ist Michel Teld, the latter-
most singing his No. 1
hit “Ai Se Eu Te Pego” on
U.S. TV for thefirsttime.

Thanks to sales and
airplay of his self-titled
debut album, urban ba-
chata star Prince Royce
was named artist of the
year, which considers
an artist’'s combined
rankings on Billboard’s
sales, radio and digital
songs charts. After win-
ning the new Latin artist honor in 2011,
Prince Royce was able to sustain that
momentum in 2012, with his work on
indie label Top Stop also winning acco-
lades as album of the year, in addition
to digital album, tropical album and
tropical albums artist, solo.

Prince Royce (real name: Geoffrey
Rojas) also took the songwriter award,

with his hit “Corazén Sin Cara” win-
ning tropical song and helping him
claim tropical songs artist, solo.

If Prince Royce’s awards haul pointed
to an album’s success, then Don Omar’s
wins were due to spe-
cific songs, with the
Lucenzo collaboration
“Danza Kuduro” (Ma-
chete/Universal Music
Latin Entertainment
[UMLE]) and lambada reboot “Taboo”
scoring many of the song honors.

Lastyear’s Latin rhythm airplay song
winner, “Danza Kuduro” took home
the 2012 song of the year, vocal event
honor, as well as digital song and Latin
rhythm song, while “Taboo” won song
of the year (a category that considers air-
play and digital sales), airplay song and
Latin pop song. Don Omar also claimed
the Latin thythm songs artist and Latin
rhythm albums artist accolades.

Rock icon Mané, the only act consid-
ered alternative that became a finalist
this year, collected five awards in the
duo or group category, including al-
bums artist of the year, Latin pop songs
artist, Latin pop album and Latin pop

&% State Farm
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Awards

albums artist for Drama y Luz (War-

ner). The group, which is on tour and

performed on the awards show through

a remote feed, also won songs artist of

the year, duo or group.

During a year in
which few females ruled
the charts, veteran Sony

M USIC artist Shakira won four
awards: songs artist
of the year, female; al-
bums artist, female; Latin pop songs
artist, solo; and social artist.

Reggaeton duo Wisin & Yandel won
three awards, as did French/Portuguese
artist Lucenzo on the strength of his
“Danza Kuduro” duet with Don Omar.
The song also led to production team
A&X winning its first producer of the
year award.

Artist of the year, new went to re-
gional Mexican band La Adictiva Banda
San José de Mesillas, while party rock
duo LMFAO won crossover artist and
Enrique Iglesias took the touring artist
honor. Chart fixture Pitbull took home
songs artist of the year, male.

The awards show followed the pre-
vious evening’s Billboard Bash, where
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Sony Music Latin and Universal Music
Latino/UMLE tied with seven awards
each in the label categories. UMLE-
owned companies rounded out the
rest of the Bash winners, with regional
Mexican label Disa taking three awards,
urban imprint Machete getting two
prizes and regional Mexican imprint
Fonovisa earning a single accolade. Re-
gional Mexican specialist Marcha Mu-
sical won publisher of the year, while
Sony/ATV Latin was named the top
publishing corporation.

The Billboard Latin Music Awards
honor the most popular albums, songs
and performers in Latin music, as de-
termined by the actual sales and radio
airplay data that inform Billboard’s
weekly charts during the awards’ eli-
gibility period of Feb. 5, 2011, through
Jan. 28, 2012. .

THAT’S A WRAP

A comprehensive wrap-up
of the Billboard Latin Music
Conference will appear in next
week’s issue.
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= THE COLA WARS =

With a combined spend of over half a billion dollars, Coca-Cola and PepsiCo
are the most powerful sponsorship presences in the U.S., and they’ve battled
for dominance in the music space just as they’ve fought on store shelves. But
endorsements alone won’t win the war—they want bigger, more meaningful
partnerships, from global campaigns to custom labels. By Andrew Hampp
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T’S LATE JANUARY IN CANNES, and Mark Ronson is dressed like

a White Stripe. Taking the stage at the MIDEM music conference,

the producer wears a bright red oxford shirt with white buttons and

black skinny jeans that flare at the ankle to reveal matching red

socks peeking out of white suede loafers. Although the ensemble
does seem to nod in Jack White’s direction, it's really meant to pay hom-
age to a music collaborator whose partnership with Ronson may provide
him with even greater exposure than his collaborations with Lily Allen
and Amy Winehouse.

COOOOOO

QOO0 OOOOOOOOOOOOOOO0

Ronson (@iammarkronson) is in town to talk “Move to the Beat,” one
of Coke’s largest ad campaigns to date, created to support its sponsorship
of the 2012 London Olympic Games. Ronson’s original track, “Anywhere
in the World” featuring Katy B, is the campaign’s official anthem, and
by the time it’s finished Ronson will have traveled to Singapore, Russia,
Mexico and the United States to turn the sounds of five Olympic athletes
training in everything from archery to table tennis into a truly global
dance track. (For Coke’s Latin America plans, see Latin Notas, page 14.)

“This is the one shot for me. It may be the biggest exposure I have for
a song,” Ronson tells MIDEM panel moderator Ian Rogers of Topspin.

Yes, Mark Ronson is dressed as a human Coke bottle.
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Meanwhile, somewhere in Argentina, Nicki Minaj is in the midst
of shooting what will become a global ad campaign for Pepsi—the
company’s first—featuring her 2010 single “Moment for Life” as
its soundtrack. It’s a deal that will make her a worldwide spokes-
woman and also give her enough fodder to fuel two songs’ worth of
material on her sophomore album, Pink Friday: Roman Reloaded,
including its title track (and trashing other rappers with the boast
“The ad is global/Your ad was local” may be a hip-hop first).

Although footage from the shoot will quickly leak on YouTube,
Pepsi will remain mum on the campaign’s specifics until April
30, the day the company announces its new brand positioning
initiative—the beginning of a five-year commitment to boost
interest (and sales) for Pepsi’s flagging flagship. Speaking with
Billboard from the Manhattan offices of Pepsi’s music agency
Cornerstone just 10 days before the official debut, Frank Coo-
per (@f3cooper), PepsiCo chief marketing officer of global con-
sumer engagement, is steadfast in his decision to hire Minaj as
the global campaign’s first artist spokesperson.

“Nicki has momentum. She’s a maverick,” he says (uninten-
tionally referencing Sarah Palin). “She represents the kind of
artist who's in the moment, making things happen on her own
terms. We want to help her reinforce that and gain momentum in
territories outside the U.S., and build in China where she doesn’t
have as much of a presence as she does here. We want to figure
out a way to reach her fans and Pepsi consumers.”

The dueling global campaigns are just the latest chapter in
Coke and Pepsi’s decades-old rivalry, which has included numer-
ous failed flavors (New Coke and Crystal Clear Pepsi, anyone?),
loyalty programs (the now-defunct Pepsi Stuff and still-active My
Coke Rewards), singing-competition series (“American Idol” for
Coke, “The X Factor” for Pepsi) and, most recently in the States,
action sports (Coke’s Mountain Dew challenger, Vault, was dis-
continued in 2011). Coke’s use of music as a branding tool goes
back to 1899, and though Pepsi’s music strategy didn’t kick in
until the 1950s, by the '60s more than 150 original Coke jingles
performed by the likes of the Who, the Supremes and Aretha
Franklin wrestled for airtime with Pepsi songs from the Four
Tops, Martha & the Vandellas and Jackie DeShannon (see story,
page 23). The two companies have battled for supremacy in the
pop music space just as they’ve battled on supermarket shelves,
spending big as they do so. PepsiCo and Coca-Cola are the most
powerful presences in U.S. sponsorships, spending $330 mil-
lion and $240 million, respectively, on entertainment and sports
programs across all its brands, according to research firm IEG.

In spring 2011, the market-share wars among brand Pepsi,
brand Coke and Diet Coke reached a feverish high when Bever-
age Digest reported that Pepsi had slipped to No. 3 behind Coke
and Diet Coke for the first time, according to full-year sales from
2010. The high-profile slip was due in large part to Pepsi’s mar-
keting efforts behind the Refresh Project, a largely philanthropic
effort that saw the brand sitting out the Super Bowl for the first

The beverage kings have placed big bets on such musical artists as KATY B an
MARK RONSON (Coca-Cola) and NICKI MINAJ (Pepsi) for their ad campaigns.
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TEAM COKE

Emmanuel Seuge // head of worldwide sports and
entertainment marketing

Joe Belliotti // director of entertainment marketing/
head of Coca-Cola music team

Shay Drohan // senior VP of global sparkling brands
Cristina Bondolowski // senior global marketing di-
rector, Coca-Cola Trademark

Jonathan Mildenhall // VP of global advertising strat-
egy and content excellence

Scott McCune // VP of global partnerships and experi-
ential marketing

Wendy Clark // senior VP of integrated marketing
communications and capabilities

OOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOO0

Merlina Vasquez // executive admin of possibilities
Zoe Stainsby // music consultant

PARTNERS
Daniel Ek // founder/CEO, Spotify

Umut Ozaydinli // founder, Deviant Ventures

Eric Sheinkop // co-founder/CEO, Music Dealers
James Diener // president/CEO, A&M/Octone Records
Jonathan Daniel // co-founder, Crush Management
Tom Corson // president/COO, RCA Records

Sol Guy // manager, K'naan

Rich Kleiman // VP of management, Roc Nation;
manager of Mark Ronson

time in 23 years and even shelving many music-related market-
ing programs in favor of issuing grants for consumer-generated
marketing efforts.

“In retrospect, we would've loved for music to have been a big-
ger part of that,” Cooper says of the Refresh Project. “We've been
in the game for so long, we should have showcased that more.”

That'’s why for the next chapter in the cola wars, the focus for
both brands isn’t just on music sponsorship, but on becoming
a sustainable partner for the music industry at large. Last week,
Coca-Cola announced a “global strategic partnership” with Spo-
tify that will include a Spotify integration on Coke’s Facebook
page (where it’s the world’s most “liked” brand with more than
41 million fans) and Spotify shout-outs in Coke advertising. The
deal follows in the footsteps of Coca-Cola’s minority investment
in Music Dealers, a musiclicensing firm that is now helping
source music for Coca-Cola’s advertising in dozens of countries
(including “Can You Feel It,” a track by British group One Night
Only that aired in more than 60 countries).

[ —————
. —

Pepsi is also prepping a 25th-anniversary campaign in mid-
May for the rerelease of Michael Jackson’s Bad that will include
a series of remixes from superstar DJs like Skrillex, Diplo and
A-Trak. Jackson, of course, famously struck a ground-breaking,
multifaceted endorsement/sponsorship deal with Pepsi in 1983,
and was also infamously burned by an accidental fire during a
1984 commercial shoot. And, coming later this year, is an ini-
tiative that Cooper believes will make Pepsi a “major player in
the music ecosystem,” one that has already led to discussions
with heavy-hitters like Warner Music Group chairman/CEO of
recorded music Lyor Cohen, Interscope Geffen A&M chairman
Jimmy lovine and Universal Music Group chairman/CEO Lu-
cian Grainge. Though Cooper’s unable to talk specifics, what
he is able to say suggests that Pepsi is looking to partner with
labels in a major way: “The industry has certain market failures
and structural gaps, so we’re looking at how we might fill those,
and see how those will open up opportunities to generate some
revenue [for the industry].”




IREIMAGE COM; KATY B

TEAM PEPSI

Frank Cooper // chief marketing officer of global
consumer engagement, PepsiCo

Brad Jakeman // global chief marketing officer/chief
creative officer/president of global enjoyment brands

Javier Farfan // senior director of cultural
branding, PepsiCo

Shiv Singh // head of digital, PepsiCo Beverages

Brett O’Brien // VP of marketing, Mountain Dew
and flavors

Jamal Henderson // senior brand manager,
Mountain Dew

Hudson Sullivan // brand manager, Mountain Dew

Marisol Tamaro // senior marketing director, Pepsi-
Lipton Partnership

PARTNERS

Rob Stone and Jon Cohen // co-founders, Cornerstone
Cortez Bryant // co-CEO, Blueprint Group; Lil

Wayne’s manager

Derek Jackson // founder/CEO, Glu Agency
(DEWeezy campaign)

Hawaii Mike Salman // founder/editor-in-chief, LTD
magazine; co-founder, Green Label Sound

Rene McLean // founder/CEO, RPM

Simon Cowell // creator, “The X Factor”

Antonio “L.A.” Reid // chairman/CEO, Epic Records
Todd Moscowitz // co-president/CEO, Warner Bros. Records

As touring continues to eclipse recorded music as the primary
source of artist revenue, artists are growing more comfortable with
working with brands on an endorsement or partnership basis to
diversify their earnings. However, there is still a faction that sees
companies like Pepsi and Coke as “a pifiata they can just bust open
and expect money to come out,” says one label head who spoke
with Billboard. Cooper hopes to change this with Pepsi’s latest
approach to music partnerships. “There’s one set that’s just look-
ing for funding, where they basically come in with a ski mask.
But what the labels are looking for is a company whose marketing
affects their business and increases their exposure. That’s where
we're able to create real relationships.”

Coca-Cola saw this trend coming in 2008, when the company hired
its first dedicated global music head, Umut Ozaydinli (@liveloudly),
to make Coca-Cola less of a “sponsor” of music and more of a part-
ner. The move was one of several Coca-Cola made to prepare for Vi-
sion 2020, an effort to double the company’s revenue and servings
by 2020—in other words, balloon from serving 1.6 billion products
per dayin 2009, the year Vision 2020 was announced, to 3.2 billion by
2020. (Ozaydinli has since moved on and founded Deviant Ventures.)

Chairman/CEO Muhtar Kent announced in the company’s fourth-
quarter earnings call that Coca-Cola will cut $550 million to $650
million in annual costs by the end of 2015 to achieve the revenue
part of this goal, with marketing expected to play a major role. That’s
why VP of global partnerships and experiential marketing Scott

LIL WAYNE

Dewing It Right

PERHAPS THE BEST MODEL FOR PEPSICO’S in-
vestments in music has been Mountain Dew’s Green
Label Sound (@Dew_GLS), a music imprint that pro-
vides “label-like services” to indie artists looking to
get singles and albums in front of the citrus drink’s
young, active, largely male consumers. Despite
some early setbacks (“Artists would ask us, ‘What’s
the catch?’” says Rob Stone of Pepsi’s music agency
Cornerstone), GLS eventually

struck a chord with bands like

Chromeo, Matt & Kim and the -
Cool Kids, who in 2011 became @,
the first band to release a full
album through GLS.

Frank Cooper—PepsiCo \

chief marketing officer of
global consumer engage-
ment, who co-founded the
label in 2008 with Stone and ol

LTD magazine’s Hawaii Mike

Salman—explains that Moun-

tain Dew made the “conscious

decision” not to own any of the . —
music, but rather let the artists

and labels receive all revenue fm

from music sales. “We wanted MATT & KIM

to communicate to the artist

community purely about help-

ing to elevate those particular artists,” he says.

To date, GLS has partnered with 17 artists, released
more than 45 original songs and logged more than
1 million free downloads. Upwards of 65 original
videos have been viewed 8.5 million times, with art-
ists earning a combined $37 million in media value
and 55 million paid-media impressions from the
exposure, according to Mountain Dew—not bad for
a campaign that spent only $340,000 on out-of-
home advertising. The initiative has played a key role
in helping Mountain Dew maintain healthy market
share and trounce a competitive brand from Coca-
Colain the process. (Vault was discontinued in 2011
after three years on the market.)

GLS became an early champion of developing

hip-hop acts like Mac Miller and Theophilus London.
Miller made his DIY debut at No. 1on the Billboard
200 last fall partly on the strength of his following
gained with partners like Mountain Dew. He’s in his
second year of a GLS-backed Macadelic tour, with
Cool Kids as support.

A new program called “This Is How We Dew” ex-

pands Mountain Dew’s music relationships further

by pairing Dew-sponsored

athletes like Dale Earnhardt

Jr. and Paul Rodriguez with

three Dew artists—Miller,

country star Jason Aldean

(who used to work as a Pepsi

Y deliveryman) and Lil Wayne,

star of his own campaign,

“DEWeezy.” The DEWeezy

initiative represents a turning

point of sorts for Mountain

Dew as well as celebrity en-

dorsement deals. Not only is

the Young Money rapper the

soda brand’s most high-pro-

file music spokesman, he’s

also its most controversial,
given his criminal record.

Brett O’Brien, Mountain
Dew VP of marketing and fla-
vors, worked with Wayne’s business managers at the
Blueprint Group to create a program that would en-
compass everything from radio spots to a live public
service ad filmed at South by Southwest to the foun-
dation of a skate park in Wayne’s hometown of New
Orleans as a way to give back to his community. Plus,
given Mountain Dew’s history in action sports and
Wayne’s newfound interest in skateboarding, the op-
portunity to broaden the brand’s reach to Wayne’s
millions-large fan base made perfect sense.

“We wanted a relationship that showed how
Wayne was an embodiment of Dew,” O’Brien says.
“He’s a unique, distinct instigator who’s always been
told to do your own thing and stand apart from the
others, kick them out of the box.” —AH




McCune is relying more heavily on amplifying the company’s
partnerships with “American Idol,” the FIFA World Cup and the
Olympics with music to make the programs work harder for the
company’s closely valued dollar.

“People would look at Coke as the ‘big red bank,” McCune
says. “As we stepped back and looked at what’s working and
what’s not working, a lot of things we were doing from a part-
nership standpoint weren't adding value for us to achieve our
vision for 2020.”

To carve out a new niche in music, Ozaydinli had tapped
Cee Lo Green and producer Butch Walker (Plnk, Avril Lavi-
gne) to write an original song that embodied a concept called
“Open Happiness” that could convey optimism with a modern
edge. But this wasn’t meant to be a throwback to the '60s, when
Coca-Cola’s embrace of pop music led the company to commis-
sion acts like the Who, the Supremes, Ray Charles and Aretha
Franklin to sing original jingles. Coke wanted something that
reinforced its brand identity, so Cee Lo and Walker needed
to incorporate “the five notes”—a wordless jingle created by
music-branding agency Human in 2008 to give Coca-Cola an
ownable mnemonic device. The track also had to “think local
but act global,” per Coke’s new global mandate. More than 18
localized versions were created, including one in the United
States featuring Cee Lo, Janelle Monde, Travie McCoy, Patrick
Stump and Panic! at the Disco’s Brendon Urie.

“We could go to places like Thailand and rerecord it with
local artists,” Ozaydinli says. “When you think of the way music
was being consumed at the time, it wasn’t at a stadium, it was
through these localized versions. It charted in its first week in
many territories in the top 40 purely based on social media.”
The track template was so successful, it later became the basis
for “Shake Up Christmas,” a global holiday anthem first re-
corded by Train for the holidays in 2010 and by Natasha Bed-
ingfield in 2011.

Though the two singles saw modest success stateside, the cam-
paigns widely elevated the international profile of artists like
Cee Lo, Monde and Train and gave Coca-Cola a foundation—or
“creative license,” as Ozaydinli calls it—to pursue its most ambi-
tious marketing effort yet.

In the fall of 2008, Coca-Cola began to scout for an artist
who could be the global ambassador of its 2010 ad campaign
for the FIFA World Cup, a campaign that would eventually
become the largest in the company’s history with more than
$300 million in global spend. Many artists were explored, but
Ozaydinli and head of worldwide sports and entertainment mar-
keting Emmanuel Seuge (@manuseuge) kept coming back to a
little-known Somalian-born rapper/singer/songwriter named
K’naan. Where many brands would stick with a bigger name
(and indeed, even FIFA tapped household name Shakira for its
own World Cup anthem, “Waka Waka [This Time for Africa]”),
Coca-Cola saw the cultural impact of having a Somalian artist
performing a freedom song called “Wavin’ Flag” on a tour of
Africa and at the World Cup itself.

After a songwriting session with then-upcoming artist Bruno
Mars, K’'naan eventually swapped out some of the original song’s
bleaker references to poverty and violence in favor of a more em-
powering, uplifting version that could broaden his appeal. The
result? A top 10 hit in 19 countries and—perhaps even more
crucially—a major boost in label support that led to the U.S.
release of his Troubadour album in 2010 and eventually booked
him studio time with Bono, Nelly Furtado and Will.i.am for his
forthcoming 2012 album.

“Once Universal sees Coke’s support, it’s like a match in funds,”
says A&M/Octone Records president/CEO James Diener (@amoc-
tonerecords). “When you have Coke pushing it you've got a Uni-
versal office in each market looking to get behind it. As much
as Universal believed in K’naan, that type of promotion couldn’t
have existed without the Coke campaign.”

K'naan (@knaan) has maintained a personal friendship with
executives at all levels across Coca-Cola, from Kent and Seuge
to Coke’s new head of global music, Joe Belliotti (@joebelliotti),
several of whom were able to assist the artist during a recent mis-
sion trip to Somalia. The relationship has transformed K’naan’s
own perception of Coca-Cola. “I knew them as this humongous,
successful company that’s constantly excelling at its own brand-
ing,” he says. “But what I learned was they’re also a company
who are interested in having a good legacy. When you're a large
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Going Pop: A

ROBERTA FLACK loaned her voice to
Pepsi radio spots in 1972, while a likeness
of James Brown appeared in an ad for
Coca-Cola in 1970 (opposite page,
below).

FLACK: GILLES PETARD/REDFERNS/GETTY IMAGES; COKE ADS: COURTESY OF COCA-COLA;
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History Of Cola Music

COCA-COLA’S INVOLVEMENT WITH MUSIC dates almost
all the way back to the company’s start 126 years ago. Its
very first celebrity spokeswomen were both singers: dance-
hall singer Hilda Clark in 1899, and then opera singer Lillian
Nordica in 1905. Those early relationships led to Coke be-
coming a sponsor of radio programs like “Vivian, the Coca-
Cola Girl” in 1927 and “The Coca-Cola Radio Program” in
1930, which aired weekly across 46 stations on the National
Broadcasting Co.

After World War |1, the company began shifting to the teen
focus it pursues today, and tapped artists like Ricky Nelson,
Anita Bryant and the McGuire Sisters to sing some of the first
Coca-Cola jingles composed by Leonard Joy. Heading into the '60s, Coke’s ad agency
McCann hired Motown songwriter Billy Davis to helm a new initiative called “Things Go
Better With Coke.” During the next few years, more than 150 marquee artists would re-
cord original jingles for Coke, including the Supremes, Bee Gees, Ray Charles, Aretha
Franklin, Petula Clark, the Everly Brothers and the Who (whose 1967 album The Who Sell
Out was inspired in part by the band’s Coke jingles).

By the ’70s, Coca-Cola took its jingles one step further with
its popular “Hilltop” campaign that debuted “I’d Like to Buy
the World a Coke,” a song that would later become a top 10 hit
around the world (rerecorded without the Coke references).
The ’80s saw the failed introduction of New Coke, which nev-
ertheless produced a memorable spot featuring Run-D.M.C.
and Max Headroom. By the '90s, Coke had teamed with artists
ranging from Salt-N-Pepa and Mobb Deep (Sprite’s hip-hop
label) to Cameo (Cherry Coke), and Selena, Randy Travis and
New Kids on the Block (brand Coke).

A turning point came in 2002, when Coca-Cola be-
came a launch sponsor of “American Idol” and kicked off
a partnership-marketing approach that had Coke funnel the bulk of its marketing
dollars into major platforms like “Idol,” the Super Bowl, the Olympics and the FIFA
World Cup. Coca-Cola now has an 11-person music team overseeing everything
from a new global partnership with Spotify to music partnerships for brands like
Sprite, Burn energy drink and Diet Coke.

Pepsi didn’t officially start working in music until the 1950s, when singer/actress Polly
Bergen became the company’s first “Pepsi Cola Girl” in 1953. The campaign’s early suc-
cess led to other music spokespeople like Louis Armstrong and Mary Martin. In the '60s
and ’70s Pepsi recruited some of the era’s biggest names for original jingles—Three Dog
Night and B.B. King (“You’ve Got a Lot to Live/And Pepsi’s Got a Lot to Give”), the Turtles
(“Pepsi Pours It On”) and Martha & the Vandellas (“You’re in the Pepsi Generation”) among
them. Even “Killing Me Softly” singer Roberta Flack was singing the joys of Pepsi by 1972.

The '80s marked a milestone for Pepsi when the company inked a then-record $5 mil-
lion, 10-year endorsement deal with Michael Jackson in 1984. During the rest of the decade
Pepsi partnered with pop icons like Lionel Richie, Tina Turner, David Bowie, Menudo, Rod
Stewart and most notoriously, Madonna, whose sponsored tour and endorsement deal
were pulled after her burning-crucifix video for “Like a Prayer” was released.

Ray Charles kicked off the ’90s by singing “You’ve Got the Right One, Baby” for Diet
Pepsi (nearly 25 years after he’d written an original jingle for Coca-Cola). Pepsi addressed
its largest competitor more directly in 1991 when MC Hammer appeared in commercials
holding a Coke, only to lose his mojo until an audience member handed him a Pepsi. It was
also around this time that Pepsi became a music-content cre-
ator, debuting “The Pepsi Chart Show” on U.K. radio in 1993 to
count down the top 10 songs of the week based on record sales.

The 2000s became one of Pepsi’s most active decades
in music, tapping everyone from Britney Spears and Shakira
(2001, “The Joy of Pepsi”) to Beyoncé and P!nk (“Pepsi Gladi-
ators™). In 2004, Pepsi teamed with Apple for a promotion de-
signed to give away 100 million free songs on iTunes through
promotional codes on Pepsi products. The stunt ultimately fell
tens of millions short of its goal and ended early. The second
half of the decade saw team-ups with Mariah Carey, Christina
Aguilera, the Black Eyed Peas and Missy Elliott, among others,
all leading up to the 2011 sponsorship of “The X Factor” and
2012’s global campaign with Nicki Minaj. —AH

“Td like to buy the world a Coke™

Pepsi campaigns have featured
such artists as Louis Armstrong
(above, in an ad circa late

1950s) and RIHANNA, shown _
performing at the Pepsi Super
Bowl Fan Jam on Feb. 4, 2010, in
Miami Beach.




“American Idol” judges STEVEN TYLER, JENNIFER
LOPEZ and RANDY JACKSON sip from branded
Coca-Cola cups while PAULA ABDUL and SIMON
COWELL tip back Pepsi glasses on “The X Factor.”
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“| foresee this being a stand-alone business unit within our team that
has its own revenue. There’s actually revenue to be made.”

—Coca-Cola’s EMMANUEL SEUGE on the company’s music team

corporation like that it means a lot.”

The success of “Wavin’ Flag” and its impact on K’naan’s career
has now made music a major global priority across the entire Coca-
Cola portfolio. In fact, each brand is now in the midst of creating
its own “music identity” during the next few years. Coke Zero, for
example, recently drafted an exploratory proposal for its agency part-
ners with a list of acts (Deadmaus5, Cee Lo, Friendly Fires, Magnetic
Man) that best exemplify Coke Zero’s brand statement, “Make it
possible.” Daft Punk is singled out as its “music archetype,” because
the group combined “boldness” with the “smooth energy” one finds
in Coke Zero. (The brand has no official relationship with the act.)
“Coca-Cola is about provoking happiness, and we need music to
provoke experiences,” says Cristina Bondolowski (@cbond1104),
senior global marketing director for Coca-Cola Trademark. “We
want people to co-create with us and with the artist to find the best
way of getting those moments of happiness.”

Helping to source those musical profiles is a 15-person team
dedicated to music and sports initiatives across the globe, all
reporting to Seuge and working primarily out of Atlanta. The
staff is made up of executives with varying degrees of experi-
ence in the music industry, from music consultant Zoe Stainsby
(@zoe_stainsby), a former promotions executive for labels like
Island and Fatboy Slim’s Southern Fried Records in the United
Kingdom; to Merlina Vasquez, the team’s “executive admin of
possibilities” (and former personal assistant to Sean “Diddy”
Combs); to Josh Burke, who’s in Atlanta on a one-year loan
from Music Dealers to help the company re-establish its owner-
ship rights of its original songs to collect royalties. The nearly
$500,000 in revenue Coke received for “Wavin’ Flag,” for ex-
ample, was all donated to clean-water programs for schools in
Africa through the charity RAIN, at K'naan’s request. More
than 500 schools benefited.

“I foresee this as being almost a stand-alone business unit
within our team that has its own revenue,” Seuge says. “The
product is so much in music now that there’s actually revenue
to be made. We're not getting into the music business at all or
making it for the money, but Josh has enabled us to press the
reset button on our rights management all around the world.”

Coke's history of original music was one of the first attributes
that appealed to Spotify founder/CEO Daniel Ek (@eldsjal) when
Coke first approached his company about a strategic partnership
in June 2011, weeks before its official U.S. launch. “I didn’t know
Coke has incredibly rich history in music. We ended up in a
place where we had a lot of joined values and felt similarly about
where the world was going when it comes to music,” Ek says.

The global Spotify partnership mirrors Coca-Cola’s partner-
ship with Music Dealers in that it allows Coke to expand its
global Coca-Cola Music program as well as help Spotify enhance
its presence in new territories. A new location-based Coca-Cola
music app (the result of a two-day hacker den in New York)
is coming, too, creating ways for teens to make playlists that
would accompany their Facebook Places check-ins. Also like
Music Dealers, Coca-Cola is interested in eventually turning
that partnership into a formal investment, according to execu-
tives familiar with Coke’s plans.

“What we do really well is make beverages, and when we
stray outside our core competencies we get in trouble,” says
Wendy Clark (@wnd), Coca-Cola senior VP of integrated mar-
keting communications capabilities. “We want to bring people
like Spotify, who are the best in class at what they do, and find
those complements in the partnership. The irony is our blind-
ers go up when you have too many people in-house finding
those magic moments. When that talent isn’t necessarily inside
our walls, you unlock the true dimension of partnerships.”

PEPSI’S MUSICAL COMEBACK

As Pepsi began to plot its global rebrand in 2011, the company
looked outside the packaged-goods industry for someone who
could become its new global chief marketing officer as well as its
first chief creative officer. The search eventually landed on Brad
Jakeman (@bradjakeman), a former executive VP/chief market-
ing officer of gaming company Activision Blizzard who could pair
well with a music industry vet like Frank Cooper. (Cooper held
senior roles at Motown and Def Jam before co-founding Tommy
Boy Gospel in the late *90s prior to joining Pepsi in 2003.)

One of Jakeman'’s first items of business was to spearhead a
“global brand audit” for Pepsi, to completely re-assess the way
Pepsi is perceived and consumed around the world. The brand
identifier that all the research kept pointing to was music.

“What struck me so profoundly is the way consumers talk
about Pepsi is very much how they talk about entertainment
brands,” Jakeman says on the phone from the company’s head-
quarters in Purchase, N.Y. “Pepsi is an entertainment brand, and
our behavior has far more in common with big entertainment
franchises than it does with packaged goods and detergents.”

But since Coca-Cola was already three years into its own
global music program, Jakeman had to carve out Pepsi’s own
path, one that continued with the company’s legacy of market-
ing around the cultural zeitgeist. “Because that competitor is a
heritage brand in the category and they don’t have, as a brand,
the credentials around pop culture to the degree that we have,”
Jakeman says. “They’ve attracted a group of consumers who've
prepared more to trade off on ‘tomorrow.” We’re much more
focused on maximizing the excitement of ‘today.”

Like Coke, Pepsi is looking to create an ownable platform in
global music, and is taking its years of artist and label relation-

TOP, LEFT: MICHAEL BECKER/FOX; TOP, RIGHT: RAY MICKSHAW/FOX; BOTTOM, LEFT: NEILSON
BARNARD/VEVO/GETTY IMAGES; BOTTOM, RIGHT: DONALD BOWERS/SPOTIFY/WIREIMAGE.COM
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ships to even deeper levels. This spring in Europe, Pepsi Max
commissioned producer of the moment Calvin Harris (@calvin-
harris) to create an original song that could become its soccer
anthem—an unofficial electro-pop version of “Wavin’ Flag,”
if you will. The song, “Let’s Go” featuring Ne-Yo, soundtracks
an ad featuring six global soccer stars that has aired overseas.
It’s also being prepped as Harris’ next single following the
global success of hits like “We Found Love” with Rihanna and
his own “Feel So Close.” Should “Let’s Go” take off stateside,
it could become the most successful brand-sanctioned song
since Chris Brown’s “Forever” in 2008 (a track that famously
had origins as a jingle for Wrigley’s Doublemint gum and has
become his high-selling single to date).

The Pepsi Max brand is also looking to amplify its sport partner-
ships with music in the States with programs like NFL Audibles,
an initiative from the 2010-11 season that had artists like Big Boi,
Q-Tip and Snoop Dogg create original lyrics for 60-second spots
previewing the next week’s upcoming game. A true example of
Pepsi’s efforts to own the timely, zeitgeist-y moments, the pro-
gram required artists to fly into the most recent “Sunday Night
Football” match’s city on a Monday morning to create and shoot
content that could air by that Wednesday. “The challenges were
incredible,” says Rob Stone (@iamrobstone), co-founder of Cor-
nerstone, which became Pepsi’s music agency of record in 2008.
But the program will return for the 2012-13 season with a new
approach and “very significant artists,” Stone says.

Even its $60 million sponsorship of “The X Factor” had some
Coke-sized shoes to fill as Cooper discussed the opportunity
with creator Simon Cowell and, later on, judge/label partner
Antonio “L.A.” Reid. “I said, ‘There’s already “American Idol.”
Do you need another music search competition on-air>”” The
solution was to bring value to the overall show by creating a
“ridiculously large” prize package ($5 million) and a “ridicu-
lously large” exposure platform (a Pepsi Super Bowl commer-
cial) for the winner, in this case Melanie Amaro. Cooper says
the company is re-evaluating Pepsi’s plans and prizing for the
show’s second season, but expects at least one episode to fea-
ture Pepsi’s upcoming initiative with dance DJs.

Pepsi’s ad support of the show also gave the brand a chance
to debut brand Pepsi’s first major TV campaign in three years,
a history of the brand’s support of music soundtracked to Outa-
sight’s “Tonight’s the Night.” The campaign doubled as an
exposure platform for Outasight, which soon cracked the top
40 of the Billboard Hot 100 on the strength of the campaign’s
reach and impact at radio. Warner Bros. Records CEO Todd
Moscowitz (@toddmoscowitz) credits Pepsi with helping the
label solve what was becoming a tricky marketing problem.

“Pop artists tend to be very radio- and media-driven, and
it can be hard if you're not coming from a lifestyle category
like hip-hop with an established fan base,” Moscowitz says.
“Having a brand and a partner and a big campaign can help
separate you.”

Deal-making.ab

BRANDS FOR BANDS

Coke and Pepsi aren’t the only big-name artist-friendly companies.
Here are five more sustainable brands for the music biz

1. CHEVROLET

Key executive: Kevin Mayer, national director of advertis-
ing and sales promotion

Music impact: Why Chevrolet? Just ask fun., which
scored the top-selling song of 2012 (thus far) on the
strength of a high-profile Super Bowl spot that made
anthemic use of its single “We Are Young.” In addition to
the synch, Chevy sponsored a new music video from OK
Go (also featured in the Super Bowl), while its 63-year-
old jingle “See the USA in Your Chevrolet” was rejuve-
nated last year in an ad with the cast of “Glee.” Chevy is
also one of the most active sponsors in music platforms,
from Pandora to Spotify to the upcoming Billboard
Music Awards, where it’s backing this year’s Battle of the
Bands for a second year.

2. AMERICAN EXPRESS

Key executive: Rich Lehrfeld, VP of global sponsorship,
marketing and access

Music impact: “American Express: Unstaged” has qui-
etly become a needle-moving program for major artists
to boost their first-week album sales. Arcade Fire, John
Legend & the Roots, Coldplay and My Morning Jacket are
a few acts that have teamed with A-list directors (Terry
Gilliam, Todd Haynes, Spike Lee) for live-streamed con-
certs that help gain traction during release weeks.

3.REDBULL

Key executive: Greg Hammer, managing director, Red
Bull Records

Music impact: One of the most successful branded music
labels, Red Bull Records scored its first platinum single this

Outasight manager Rene McLean (@renemclean) also happens
to be a longtime agency partner of Pepsi’s. His RPM Group has
helped Pepsi align with acts like D] Khaled, Diplo and LMFAO
years before brands or even radio had fully embraced them.

“I always tell Pepsi this: ‘Let’s find some acts we can grow
with. Let’s have the next superstar,” McLean says. “They're
doing things that help propel music, introduce artists and the
ecosystem with the reach of their media and with retail—that’s
very important particularly to the music industry right now.”

As brand Pepsi enters its second year at No. 3 behind Diet

nds in the cola wars. At left, Media Link president/COQ
WENDA HARRIS MILLARD, PepsiCo’s FRANK COOPER, MagnaGlobal -
global CEO TIM'SPENGLER apd Epic Records’ ANTONIO “L.A.” REID‘éfrom
left) at Vevo’s upfront event on April 25 in New York. Right: Coca-Cola’s JOE
BELLIOTTI and EMMANUEL SEUGE (from left) with Spotify’s DANIEL EK and
chief marketing solutions offi¢er JEFF LEVICK announce their partnership on
April 18 in New York.

spring with “Sail” by Awolnation, a band that also played
the main stage at this year’s Coachella. Working with a
small but focused roster, Red Bull has created unique tour
and merchandise experiences for bands like Heaven’s
Basement, Innerpartysystem and Twin Atlantic as well as
exposure at key events like the Vans Warped tour.

4.CONVERSE

Key executive: Geoff Cottrill, chief marketing officer
Music impact: The “3 Artists 1 Song” program that
began in 2009 with Pharrell Williams, Santigold and the
Strokes’ Julian Casablancas centers on an ad campaign
and free online downloads of an original genre-skipping
track, and has provided major exposure to emerging
acts like Best Coast, Kid Cudi, Matt & Kim, James Mur-
phy, Gorillaz and Kimbra. Converse opened the Rubber
Tracks studio in Brooklyn last summer to provide free
recording time to unsigned bands to produce profes-
sional demos. The studio has attracted more than 265
artists from Mexico, Latin America, the United Kingdom,
Europe and China.

5.SUPERCUTS

Key executive: Janelle Schulenberg, brand director
Music impact: The national salon brand just kicked off its
largest ad campaign, “Rock the Cut,” recruiting four indie
acts (Vintage Trouble, Ken Loi, Gold Motel and Laura Bell
Bundy) for TV spots and tapping more than 600 indie art-
ists (sourced by SonicBids) to be featured in salons and
radio spots. The company is also teaming with Live Nation
for cash-back vouchers to further incentivize music fans
to get their coifs styled at their local Supercuts. —AH

Coke, according to Beverage Digest’s 2011 report, Cooper is
looking to rewrite the script of how Pepsi defines its success
both culturally and financially.

“Market share is a trailing indicator of how people feel about
your brand. We find that music helps create an emotional en-
ergy that helps us maintain premium pricing. The more you
can avoid discounting your product, the stronger your brands,”
Cooper says. Using music as part of a pricing strategy is a new
twist, but whatever the case, expect the volume of the cola wars
to stay fully cranked to maximum. .
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MARINA CHAVEZ

e never thought
we'd get to the
point where we'd
need to just quit
a tour,” Garbage
lead singer Shir-
ley Manson says.
But on Oct. 1,
2005, the dramatic alt-rock band did just that.
With an entire set of European dates left on
the final leg of the tour in support of its fourth
album, and first through Geffen, Bleed Like Me,
Garbage announced that its show at the Bur-
swood Theatre in Perth, Australia, was it. Even

with a pending hiatus (publicly announced a
year earlier), the canceled tour came as a sur-
prise to Garbage’s fans—and the band itself.

“We just didn't feel like we were enjoying our-
selves and I think we understood that put our
band, our music and our reputation—for lack of a
better word—at risk,” Manson says. “We just de-
cided, ‘You know what? Let’s go home. Let’s take
some time to figure out what we're going to do.”

Originally, the band imagined it would take
two or three years to allow each member to re-
claim his or her own individual pursuits before
reconnecting to create the follow-up to Bleed Like
Me, which had peaked at No. 4 on the Billboard
200, with 75,000 copies sold in its first week of
release, according to Nielsen SoundScan. (It has
since moved 284,000.) Instead Manson, drummer
Butch Vig, bassist/guitarist Duke Erikson and
guitarist/keyboardist Steve Marker took nearly six
years. During that time, Vig expanded his pro-
duction career, working on albums for bands like
Green Day, Foo Fighters and Jimmy Eat World,
while Manson attempted to record a solo album.

“That got stymied by my record company,
who felt that it wasn't pop enough,” Manson
says of Geffen, where the band was signed until
recently. “I got enormously frustrated. I didn’t
want to be a pop musician. So I just stopped
making music for a while.”

On May 14, the band finally returns with Not
Your Kind of People, a dark, layered set of cathartic
rock songs that will be the first release to appear
on the group’s own label, StunVolume. So how
did Garbage move from calling it quits to craft-
ing a new release, and on its own label at that?

According to Manson, the catalyst came from
the band’s booking agent, Jenna Adler of Creative
Artists Agency, who mentioned an opportunity
for the group to perform at the Hollywood Bowl
with the Los Angeles Philharmonic, during a din-
ner with the singer in 2010. Though the Holly-
wood Bowl show never happened (mostly due to
Vig's recording commitments with Foo Fighters),
the members of Garbage agreed to rent out a stu-
dio in Burbank, Calif., and attempt to craft an EP.

Those sessions quickly produced the dark
rocker “Battle in Me.” “Everybody knew we
were onto something right there and then,”
Manson says. “It was like, “This sounds amaz-
ing, it sounds like us, it’s exciting and it’s heavy.’
That was the key to us realizing that we could
and would make a record.”

Formed in Madison, Wis., by Vig, Erikson and

SEVENYEARS LATER, GARBAGE RETURNS
WITHANEW ALBUM,NEW LABEL AND ANEW
APPROACH TOMUSICMAKING THAT JUST

MIGHT PUSH THEBANDBACKTO THE TOP
BY EMILY ZEMLER

Marker, who brought in the Scotland-born Man-
son in 1994, Garbage independently released its
self-titled debut in 1995 on Almo Sounds in the
United States and Infectious Mushroom in the
United Kingdom. The set peaked at No. 127 on
the Billboard 200, but generated lasting hits like
“Happy When It Rains” and “Stupid Girl” and has
sold 2.4 million copies, according to SoundScan.
The band’s 1998 sophomore effort, Version 2.0
(also released on Almo and Mushroom), landed
at No. 13 on the Billboard 200; spawned seven
singles, including “I Think I'm Paranoid”; and
earned the band Grammy Award nominations for
album of the year and best rock album. Beautiful
Garbage followed on Interscope in 2001, and then
came the tumultuous Bleed Like Me.

By 2011, Garbage was looking leave its past
in the past. During the course of the year, the
band recorded nearly 25 songs in a small studio
in Atwater Village, Calif., owned by the band’s
engineer Billy Bush, spending two weeks on
and two weeks off in an attempt to mediate the
frustrations that emerged during the making of
Bleed Like Me. The band members, now liberated
from their record label and management deal,
produced the album themselves.

“This was the first time I ever enjoyed my-
selfin the studio,” Manson says of the Not Your
Kind of People sessions. “I also came to a point

where I felt a lot more confident about writing,
about having my own ideas about what I wanted
out of the whole thing and the whole process.”

The same was true for the rest of the band: Vig,
who says he was deeply inspired by his experi-
ences recording Foo Fighters’ Grammy-winning
Wasting Light, found that the band was better able
to balance each other’s needs after taking such
alengthy break. “We have to just battle through
the dysfunctional democratic process that is Gar-
bage,” he says. “And it was pretty easy to do. I'm
happy to say there weren'’t any arguments where
we almost came to fisticuffs, which happened on
Bleed Like Me. That was quite a difficult record
for us to make. This was the opposite.”

As the band started mixing the album in late
2011 a few major labels came knocking, waving
offers of big advances. Instead, the group recon-
nected with Paul Kremen, who had acted as GM
of Almo Sounds from 1995 until 2000, and de-
cided to sign a management deal with his com-
pany Big Picture Music. It was Kremen who en-
couraged the band to self-release Not Your Kind of
People on StunVolume, which is now distributed
in the States by Fontana and Co-op in Europe.

“Pretty early on when we started recording that
became a very apparent decision to us,” Vig says
of the label, which may eventually house other
artists and releases. “It’s a brave new world out

SELF-DETERMINATION

Disillusioned by the major-label system and lured by the

benefits of going indie, a growing number of brand-name acts

arestrikingout ontheirown

garbage

there in terms of how you can put your music out.
We got in discussions with [Kremen] and he was
like, “You guys can do this yourselves even though
it may seem a little bit daunting.” He helped lay
out the framework for how we could do it.”

Garbage, which has worldwide tour dates
booked through August, including several Eu-
ropean and U.S. summer festivals, is aware that
refusing the major-label money means that there
actually has to be a demand for its music and
performances in order for it to hit the road. Be-
cause of its history, the band will only tour as
long as there’s both interest from fans and pro-
moters and the desire to get onstage every night.
Based on the response so far, there is little dan-
ger of the tour ending abruptly this time around.

“Seven years is a long time for anybody to wait
for anything,” Manson says. “We felt like nobody
would care, to be honest. And then we got the
response that we did and we were surprised. It's
an amazing privilege to be in a band and have
people give a shit seven years after the last time
you put out a record. Not every band can go away
for that long and come back.”

“For us we just feel like it was a victory mak-
ing another record after being gone for so long,”
Vig says. “Shirley kept saying, ‘If we just make a
record of songs that we love, we're going to make
a good record.” So we just stuck to that.”  « -«

Last week, Bonnie Raitt’s Slip-
stream debuted at No. 6 on the
Billboard 200 and at No. 1on
the Top Blues Albums chart with
64,000 units sold, according to
Nielsen SoundScan. Slipstream
is Raitt’s first album since 2005
and her firstindependent release
in a career that stretches back
four decades. Released on her
own Redwing label, it dips to No.
9 this week, with an additional
35,000 units sold. Not bad for a
62-year-old guitar picker.

It turns out going it alone has
some advantages.

“Bonnie spent the first half of
her career with Warner Bros. and
the second half with Capitol,”
says Kathy Kane, Raitt’s manager
of 15 years. “After a break, and
given the changing landscape,
she felt it was worth a shot to go
at it herself. As Bonnie puts it:
‘Do the math.’ It seemed to make
sense at this stage of her career.”

Raitt isn’t the only one doing
the math. When Garbage’s first
album in seven years, Not Your

Kind of People, arrives May 15,
it’ll appear on the band’s own
StunVolume label. Santana is
taking a similar approach. His
mostly instrumental Shape
Shifter will also arrive May 15 on
his new Starfaith label, and in
June, the Hives will put out Lex
Hives on the band’s own newly
formed Disques Hives label.
Considering that a success-
ful album released by an artist-
owned label can double or triple
a tist’s profits compared
with what the act would make
through a superstar royalty deal
with amajor, it’s easy to see why.
Not Your Kind of People is
being distributed by Fontana,
and Garbage has also brought
in its own outside representa-
tion, PR vet Brian Bumbery. “We
were able to hand-pick each of
our partners,” Garbage’s man-
ager Paul Kremen says, noting
that the band recently had all
of its publishing rights on previ-
ous recordings reverted to the
group. “Couple that with the fact

Garbageand BONNI

RAITT are just two Y
multiplatinum actgss é
releasing;a!bums?' >

their own labels.

that we were able to restructure
those rights and make different
publishing deals, and the band
has alittle more power thanthey
would have otherwise.”

One direct result of this new-
found flexibility: Garbage was
able to strike a deal with iTunes,
which will offer an exclusive pre-
release of the album with a one-
week window starting May 15.

“Of late there’s been a few of
these iconic artists who have,
for whatever reasons, left their
major labels,” says Bob Morelli,
president of RED, which is work-
ing with Raitt and Santana. “The
benefit for them is that they finish
arecord on their own—we’re not
interrupting their vision—and we
offer the physical sales, digital
salesand an opportunity tocome
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inand have amenu of services for
themto choose from.”

RED, like Fontana, represents
anew breed of company cater-
ing to the new music industry.
While it may not make sense for
major labels to put a lot of effort
and money into some of these
so-called heritage acts, their fans
are plenty hungry for new mate-
rial. So recording independently
and teaming with companies like
RED for distribution or market-
ing or, in Raitt’s case, radio pro-
motion, can feel like a win-win.

“I felt RED had these services
that were able to supplement
what we were doing on ourown,”
Kanesays. “They have these extra
label services we were able to
orderup alacarte. That appealed
tome.” —Brian Braiker
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B.o.B
Irons His
Branding

Multiple sponsorship
deals mark rapper’s
second full-length

or his sophomore album, Strange Clouds,
Frapper B.0.B hopes to take his corporate
connections sky high.

Following the success of his 2010 gold-certified
debut, B.o.B Presents: The Adventures of Bobby Ray,
the Decatur, Ga., native looked for ways to boost his
image, striking deals with Target and Coca-Cola in
addition to a pre-existing Adidas sponsorship and
an appearance in an Electronic Arts Sports video-
game. The singer/songwriter, who cracked both
pop and R&B markets with the singles “Nothin’
on You” and “Airplanes” (peaking at Nos. 1 and
2, respectively, on the Billboard Hot 100), wanted
to expand his business portfolio with his second
album and use those ties to introduce his music
to a wider audience.

“I definitely see the benefit behind building a
brand for whatever venture you catapult yourself
into,” B.o.B says. “But for me, the driving force
has always been the music—it's just a way to get
my music heard by more people and [potentially]
more fans.”

With Strange Clouds, arriving May 1 on Rebel
Rock/Grand Hustle/Atlantic, the 23-year-old
signed a deal with Target to promote the album
through TV and online campaigns. His conver-
sations with the big-box chain date back to The
Adventures of Bobby Ray, but the partnership was
solidified after he played them several cuts from
his new project. TV spots and online ads begin
April 29, and culminate with a New York event on
the album’s release date. Target will also sell an
exclusive version of the set with five bonus tracks.

Target doesn'’t typically work with rap artists,
but the company has previously signed exclusive
deals with several rock and pop acts including

HORRORCORE
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Pearl Jam, Lady Gaga and Ricky Martin. Marsha
St. Hubert, director of marketing at Atlantic Re-
cords and product manager for Strange Clouds,
says, “B.o.B isn’t just a hip-hop artist, although
he raps and makes hip-hop music. He also has
the ability to do more. He sings, he plays instru-
ments, he has a broader and more universal ap-
peal. That’s probably what makes the partnership
with Target so unique.”

IMAGINE THAT

ADVANCE ‘PAY’
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That diversity is evident on Strange Clouds,
which teeters between the grittier rap sound of
his mixtape fare and the pop sheen of The Adven-
tures of Bobby Ray, which has sold 597,000 cop-
ies, according to Nielsen SoundScan. (“Nothin’
on You” and “Airplanes” have sold a combined
7.5 million copies.) The album is led by the plat-
inum title track (1.2 million copies), featuring
Lil Wayne, touting a buzzy, Southern-influenced

B.O.B has struck deals with
Target and Coca-Cola.

THE U.K. BIEBER?
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beat and such radio-unfriendly lyrics as, “Stay on
the greenest greens, call us vegetarians.”

While B.o.B plays to hip-hop audiences with
guest appearances from Grand Hustle label head
T.I, as well as Nicki Minaj, Chris Brown and Trey
Songz, he balances the urban angle with pop and
even country artists making contributions. Tay-
lor Swift duets with him on “Both of Us,” while
OneRepublic’s Ryan Tedder croons on “Never
Let You Go” and R&B songstress Lauriana Mae
contributes to “Chandelier.” As with his debut,
production comes courtesy of pop masterminds
Dr. Luke, Cirkut, Benny Blanco and Alex Da Kid.
The album’s pop-geared single, “So Good,” is also
approaching platinum (869,000 copies).

B.o.B dates his musical flexibility back to his
adolescent years. “I had always had that approach
and could talk to everybody—from the jocks and
cheerleaders to outcasts, nerds and gangsters,” he
says, describing himselfas “a drifter.” Later on, he
says, “I developed a wide range, and it grew with
my music career. I feel like I can speak different
languages when it comes to music.”

The artist plans to perform on the European
festival circuit beginning in July, returning to the
United States in August for a headlining tour he
claims will continue for two years. He’s already at
work on an upcoming mixtape and has been re-
cording songs with T.I. for a collaborative album
titled The Man and the Martian, which will be
released after Strange Clouds and T.1.’s forthcom-
ing Trouble Man.

“The last album was about the songs. The
songs were bigger than Bob,” B.o.B’s manager
Brian “B-Rich” Richardson says. “This album is
about B.o.B the brand, and letting people know
who he is.” Richardson notes that partnerships
were in place for the first album with Nintendo,
Adidas and EA Sports. “Each album cycle, you
have to get bigger,” he says.

Beyond his touring and recording, however,
becoming an entrepreneur is a top priority. “Will
Smith, T.I., André 3000 and Cee Lo Green are art-
ists who have longevity in entertainment and the
business world and even beyond music,” B.o.B
says. “No matter what road you're on, it’s going
to keep moving regardless of what happens, good
or bad, high or low. You've got to keep moving
on that road and make the best situation out of
whatever is thrown your way.”
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Who owns the throne? Lil*
Kim’s month-long Return
of the Queen tour kicks off
at Emo’sin Austin on May
Tland wraps at Key Club in
West Hollywood on June 13.
Marking her first trek since
2010, the schedule features
amix of major touring spots
(Philadelphia’s Club ONYX
on May 20, San Francisco’s
Mezzanine on June 11) and
some smaller venues, includ-
ing Burlington, Vt.’s Higher
Ground on May 22 and
Chicago’s Adrianna’s Night
ClubonMay 25...Backon
bass: Cut Copy bassist Ben
Browning announced dates
supporting his first solo
EP, Lover Motion (released
on the band’s own Cutters
Records). Starting April 27
witha DJ set at Brooklyn’s
Glasslands, he’ll hit Washing-
ton, D.C.’s Sweetlife Festival
the following day before
flying to Los Angeles for four
concerts, including the 100th
show of the Monday night
party at Hollywood’s Bardot
(“School Night!”) and a May
3 date at the El Rey Theatre
in Hollywood with English
electronic group Metronomy
..Nonstop coasting: Three
days after its new album,
The Only Place, arrives May
15 on Mexican Summer, Best
Coast will hit the ground
running with tour dates until
late July. Two-man act Jeff
the Brotherhood will sup-
port Best Coast untila June
1date at Dallas’ Granada
Theater, and the Bethany
Cosentino-led group then
heads overseas for U.K. dates
before returning stateside
for shows with Those Darlins
and for Metallica’s Orion
Festival in Atlantic City, N.J.,
onJune 24. The tour wraps
at Chicago’s Vic Theatre on
July 27... That’s all, folks:
The folk duo of Gillian Welch
and David Rawlings will
perform nine shows in nine
days, starting with San Di-
ego’s Humphreys Concerts
by the Bay on May 30. After
a West Coast stint, the act
headsto Tennessee on June
12 for a performance at the
Germantown Performing
Arts Centre. .. Getting cul-
tural: Multi-instrumentalist
Theresa Anderson beginsa
tour with three shows at the
New Orleans Jazz & Heritage
Festival (April 27-May 6),
playing venues ranging from
performance space Cafe
Istanbul to landmark club
Tipitina’s. —Jeff Benjamin

i{e]e\@) BY EMILY ZEMLER

Pennywise
Proudly Repeats

SocCal punks make big changes to keep trademark sound

6 he haters always say we’ve made the

I same album again,” Pennywise guitar-

ist Fletcher Dragge says. “But that’s our

intention—to write the same album every time

with a couple of twists. That's what fans want
to hear.”

For the Southern California punk band’s 10th
studio album, All or Nothing, due May 1 on Epi-
taph Records, the twist this time around is actu-
ally pretty major. After the group released its last
disc, 2008'’s Reason to Believe (50,000 copies sold,

“All or Nothing”
is PENNYWISE’S
10th album.™

according to Nielsen SoundScan), as a giveaway
through Myspace Records and generated nearly
a half-million downloads, according to Dragge,
longtime singer Jim Lindberg exited the band.
As a result, the remaining members—Dragge,
bassist Randy Bradbury and drummer Byron
McMackin—began working on All or Nothing
without a vocalist’s direction or guidance.

By the time Pennywise entered a Santa Ana,
Calif., studio with producer Cameron Webb in
early 2011, the band had auditioned a slew of
singers. Ignite frontman Zoli Téglas won the
slot. “We had a bunch of songs ready for him,”
Dragge says. “It was part of the tryouts. We put
him in the studio with a couple of new songs to
see if this actually might work.”

It did. Téglas’ vocals don’t sound much differ-

ent from Lindberg’s sonic boom, and Pennywise
has otherwise retained its signature shot-fire
surf/punk style. When it came time to reveal a
song that would herald the forthcoming album,
Epitaph and the band chose to premiere the title
track on KROQ Los Angeles, which has long
supported the group. After several other stations
heard the track, however, it began getting some
unexpected adds around the country.
“The band and Epitaph really wanted a track
announcing [that] the band returned
with that signature sound,” says Tom
Osborn, director of marketing at
Anti- and Epitaph. “‘All or Nothing’
was that statement song.” Dragge
adds, “It’s really just a hardcore, fast,
punk rock song. I've never even really
heard a song like that on the radio. It
got an overwhelming response so it
ended up on a lot of stations.”

Epitaph released the actual lead
single, “Let Us Hear Your Voice,” a
few weeks later on April 2, with both
tracks now in rotation. For the label,
the dual tracks back up the marketing plan for
the album, which essentially calls for the music to
speak for itself. As part of that approach, Epitaph
initiated a partnership with Xbox Live to stream
the entire album two weeks early.

“The music really sets the table for us,” Os-
born says. “The fans know that there’s a quality
to the brand, and we just affirm that by getting
it out to a broader group.”

For Dragge, it's the music that matters most.
“We’ve been through some crazy shit,” he says.
“One of our founding members died. Then our
lead singer of 20 years, one of the best punk sing-
ers in the business, quit. But now we've got an
album coming out, radio is playing our songs,
and it seems people are loving it.” .

with MARILYN MANSON

by GARY GRAFF

With his genre-blending,
authority-challenging, Bible-
tearing, establishment-baiting
ways, Marilyn Manson is noth-
ing if not a born villain. The
frontman of the band that
bears his name has courted
controversy throughout his
career and found plenty of
success—including two Bill-
board 200 chart-toppers,
1998’s Mechanical Animals
and 2003’s The Golden Age of
Grotesque—on his way to more
than 8.8 million albums sold in
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the United States, according to
Nielsen SoundScan. On May 1,
Cooking Vinyl will release Man-
son’s eighth studio album and
first through his own imprint
Hell Inc., Born Villain. The 14~
song setis as diverse as Manson
has ever been, from the glam of
“Slo-Mo-Tion” to a thumping
cover of Carly Simon’s “You’re
So Vain” with Johnny Depp.

1 Born Villain is your first
album not affiliated with In-
terscope and released on your
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own Hell Inc. Liberating?
Yeah. I've always had control over
what I created, and in the past
once I turned itover to the record
label, what happened wasn’t al-
ways to my liking. Alot of it was
more their stupidity, trying to fit
meintoaholeIdidn’t belongin,
and that would of course make
you confused about what you're
supposed to be as an artist, not
even justasa person. So getting
off Interscope gave me the ability
to think exactly how you would
when you're starting out.

SANTIGOLD’S future
plans include partner:
with Odd Future’s Earl
Sweatshirt.

2 What direction did that
lead you on this album, then?
With the previous two records,
1 was making music to make
people feel like I was feeling
rather than to make them feel
something—and I was feeling
pretty shitty most of the time, so
I don’t think it was a good idea
to do that, necessarily. I'm not
discrediting the music, [but] my
focus was in the wrong place.
This record . . . emotionally it
brings a different type of atti-
tude that is more the spirit of
me and feels interesting and
fun for me to do.

3 There’s a wide stylistic
range on the album. You can
hear the Stooges. There’s
glam. There’s blues.

That’s all stuff I grew up on.

The music I was listening to
before I started a band, like Re-
volting Cocks and Ministry and
the Stooges, of course, and the
Doors a lot. I didn’t necessar-
ily sit down on this record and
say, “I want to make a song like
that.” They all came viscerally

GOLD: SEAN
EXANDAER

PENNYWISE: HADAS DI;
WAINWRIGHT: BARRY Hi
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Beating
Her Own
Drum

Santigold shakes off
four-year delay, returns
with sophomore album

he cover of Santigold’s new album, The
I Master of My Make-Believe (out May 1 on
Downtown/Atlantic), is a family portrait
of sorts. Set in a regal parlor, it's a photograph
that depicts her in three iterations: as Bond gil,
Scarface-style gangster and, in a portrait by painter
Kehinde Wiley, Napoleonic ruler. It's as definitive
astatement as any about her second album: Since
her debut in 2008 as an iconoclast and innovator,
the Brooklyn-based singer/producer born Santi
White is taking more control over her career, and
simultaneously refusing to be boxed in.

After a four-year break between albums—two
years of touring followed by a much needed vaca-
tion—Santigold pieced together the new album
in a year-and-a-half without actually being in
the studio of the friends and frequent collabora-
tors—including John Hill, Switch, Diplo, Brook-
lyn dancehall wunderkind Ricky Blaze and Por-
tuguese digital kuduro production team Buraka
Som Sistema—who appear on the release. “I had
to depend on myselfin a way that I had never [had
to before],” says Santigold, who changed man-
agement between albums, going from 3D Man-
agement to Roc Nation. “In a way, I had to find
confidence that I didn’t know I had.”

It's odd to think that Santigold would have
to dig deep for confidence. As a vocalist, she’s
known for her distinct powerful alto, influenced
by pop, punk and dub in a way that kept her
debut album, Santogold (Downtown), in the pub-
lic consciousness for three years. The self-titled
set (she’s since undergone a name tweak) peaked
at No. 2 on Billboard’s Dance/Electronic Albums
chart, and single “Creator” dominated prime

time, appearing in “Grey’s Anatomy,” “Chuck,”
“Entourage,” “So You Think You Can Dance”
and “Gossip Girl.” It has sold 230,000 copies,
according to Nielsen SoundScan.

Live, Santigold is known for her striking pop-art
outfits and two automaton backup dancers, offer-
ing one of the more interesting DIY pop concerts
today. But years of dealing with the more mechani-
cal trappings of the industry (prior to her record-
ing career, she worked as an A&R representative
at Sony) left her protective of her work, and for
Master of My Make-Believe, Santigold made sure
to keep control of every aspect, from video con-
cepts and direction down to the choreography of
her performances.

“Sometimes when I don’t weigh in, things don’t
turn out how I like them,” she says. “I want to
make sure everything's up to my standards. Some-
times it’s a necessity and sometimes it's because
I really enjoy it.”

On Master of My Make-Believe, Santigold has
refined her hybrid pop sound with oddball yet
ever-catchier hooks, while still referencing global
underground dance music. The album incorpo-
rates dancehall, dubstep, kuduro, bubblin, juke
and—on second single “The Keepers”—plain ol’
new wave. (First single “Disparate Youth” reached
No. 27 on the Alternative chart.) It's a vitally global
record in a time when the world is ever smaller
and connected.

“I'wrote most of the record in 2010 before all the
riots and the uprisings,” she says, “But at the same
time, the energy that was behind those things
was felt. You feel this frustration and unrest and
need to take things into your own hands because
things aren’t going right.”

In the works are a solo world tour—she re-
cently finished a stint opening for the Red Hot
Chili Peppers—more self-directed videos and
a much-anticipated collaboration with Odd Fu-
ture’s Earl Sweatshirt, which developed after he
contacted her on Twitter. (She calls him “the awe-
somest kid.”) For now, though, she’s just trying
to get through the album rollout, which she’s
also folded into her thumbs-in-all-pies agenda.

“I don’t even have time to eat right now,” Santi-
gold says with a laugh. “If T have to wash my hair,
it's like the biggest deal ever.” .

and onimpulse and justevolved
as it was happening.

4 You've added guitar to
your résumé this time. Is
Twiggy Ramirez sweating?
[laughs] I would never consider
myself a guitar player until I

did this record, and I still don’t
consider myself to be one. I'm
still a singer, that’s what I do,
but a song like [Born Villain’s]
“Pistol Whipped,” that idea
came to me in the middle of
the night and I had to figure
out how to play it on guitar,
so I just did. I played the gui-
tar solo in one take and it has
the recklessness of some of the
great things T love.

5 How did you and Johnny
Depp wind up covering
“You’re So Vain”?

I've known Johnny Depp since
was 19. He called me up a couple
months ago and said, “Hey, do
you want to get together and
record something?” . .. We re-
corded “You're So Vain” because
we thought the song would be
an amusing complement to the

record—not a piece of the re-
cord as a whole but, as a bonus
track, itreally states the obvious
about where he and I both are
as artists.

6 Whatare the shows going
to be like when you tour?
I always find it difficult to ex-
plain a live show. Everyone’s
always going to say, “It’s going
to be exciting! It’s going to be
this! It’s going to be that!” We’ll
play a large portion of [1996s]
Antichrist Superstar, simply be-
cause we like it. We’ll probably
play at least six or seven songs
off the new record. I just want
to keep it so that it’s still glam
and still theatrical, but it still
retains its rawness. That’s the
best way to describe it. Plus, 1
don’t want to give away any-
thing [laughs]. .

RUFUS WAINWRIGHT’S
new album features
guests like Sean Lennon
and members of Wilco
ELCRCELRCERRCEL
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Wainwrig

ht Back

In The ‘Game’

Eclectic artist roars back with new
Mark Ronson-produced release

C ontrary to what Rufus Wainwright's new
album title, Out of the Game, may sug-
gest, the singeris anything but missing
in action. Indeed, he’s ready to step back in with
oneof his mostaccessible collections of pop music
inyears, due May 1 on Decca, with super-producer
Mark Ronson at the helm. “I'm saying I'm out,
but I'm trying to trick you,” he jokes.

“I wanted to have some fun, and be kind of
silly and rock out,” Wainwright says, explaining
his state of mind as he recorded the album. “I
wanted to lean back a little bit on the pop cush-
ion, and hope it doesn’t explode.”

Those enlightened feelings came after a few
years of personal highs and lows, including the
birth of his daughter, Viva, and the death of his
mother, folk singer/songwriter Kate McGarri-
gle. Musically, Wainwright had been exploring
various, if less popfocused, avenues, ranging
from his 2007 Grammy Award-nominated Judy
Garland tribute to his first opera, 2009’s Prima
Donna, as well as 2010's darker, solo piano effort,
All Days Are Nights: Songs for Lulu, which has
sold 24,000, according to Nielsen SoundScan.

For Wainwright, who enjoyed critical and
moderate commercial success with Want Onein
2003, the following year’s Want Tivo and 2007’s
Release the Stars (which peaked at a career-best
No. 23 on the Billboard 200), making a move
with a name like Ronson could well be a shot
at more mainstream recognition. Ronson, who
has worked with Amy Winehouse, Adele and
Duran Duran, was brought onboard for the new
set after hearing Wainwright's demos at the
request of a mutual friend, publicist Barbara
Charone. Recorded primarily last fall in New
York, Out of the Game features guest spots from

retro-soul band the Dap-Kings (previous col-
laborators with Ronson on Winehouse’s Back to
Black album), as well as Sean Lennon, Wilco's
Nels Cline, Yeah Yeah Yeahs’ Nick Zinner and
Wainwright's sister, Martha.

“In most ways, Mark would steer the ship. He
was 100% the captain, and I just sort of followed
along like a sexy little sailor,” Wainwright says of
the recording sessions. On songs like “Barbara”
(a smooth, groovy tribute to his publicist) or the
Elton John-esque “Jericho,” he says that he and
Ronson had “run into a slight barnacle or two”
and Wainwright would take the lead. “Between
the two of us, we pretty much landed every song.
I don’t think there’s an album I've made where
1 feel so confident in each different number.”

According to Decca GM Paul Foley, Wain-
wright’s personal activity on social media (@
rufuswainwright) has helped bring awareness
to the project. Other online approaches include
a partnership with Instagram announced
through Mashable, as well as ad campaigns with
NPR, Spotify and Pandora, among others. The
video for the title-track first single premiered on
Vevo on April 3 and has racked up more than
341,000 views on YouTube, in part thanks to
the clip’s star, actress Helena Bonham Carter.
Wainwright will also make several high-profile
TV appearances around the album’s release,
including “CBS Sunday Morning,” “The Ellen
DeGeneres Show” and “Conan.”

As for Wainwright's personal expectations
for the set, “I'd like to win a Grammy,” he says.
“I do think it's worthy of whatever wins Gram-
mys these days . . . but if it doesn’t win, I sup-
pose I'll survive,” he adds with a laugh. “So let’s
just enjoy this and treat it as a game.” e
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DIAMOND RUGS
Diamond Rugs

Producers: Adam Landry,
Justin Collins

Partisan Records

Release Date: April 24
John McCauley of Rhode Is-
land band Deer Tick got into
the all-star business in 2010
with Middle Brother, his well-
regarded indie-folk trio with
members of Dawes and Delta
Spirit. But evidently one su-
pergroup isn't enough—now
he’s formed Diamond Rugs,
a six-man outfit that also in-
cludes Steve Berlin of Los
Lobos, lan Saint Pé of Black
Lips and members of Dead
Confederate and Six Finger
Satellite. The band’s self-titled
debut, recorded last fall in
Nashville, is a rowdy bar-rock
rave-up full of gang vocals,
fuzzy guitars and tart soul-
style hornsthat lend tuneslike
“Tell Me Why” an unexpected
touch of class. Everyone con-
tributed songs, but with such
titles as “Gimme a Beer” (a
hard-charging garage jam),
“Call Girl Blues” (roadhouse
R&B) and “Hungover and
Horny” (bare-bones boogie)
one won't have much trouble
locating anarrative thread. Up
next: McCauley in collabora-
tion with Janelle Monde and
the kids from One Direction.
Maybe?—MW
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MARILYN MANSON

Born Villain

Producer: Marilyn Manson
Cooking Vinyl/Downtown

Release Date: May 7

Marilyn Manson has always done well
playing the tragic hero—or the sacrificial lamb. So it seems
appropriate to quote Macbeth near the beginning of Born
Villain, the shock-rocker’s first new album in three years.
“This is a tale told by an idiot full of sound and fury,” he
sings in the song “Overneath the Path of Misery.” It fits
so well and there’s certainly plenty of that here. But Born
Villain finds a seemingly refreshed and clear-minded
Manson and his band poring through a diverse set of
moods and styles in songs that cut a little deeper than
the deliberate provocation of many of his previous works.
The raw and often stripped-down set is built on sophis-
ticated dynamics, while references to the Stooges (“The
Gardener”), glam rock (“Slo-Mo-Tion”) and even blues
(“Lay Down Your Goddamn Arms”) accent the pulsing
industrial undercurrent and foreboding spookiness that
are Manson’s stock in trade. He’s not just, as the song says,
“Breaking the Same Old Ground.” And the bonus track
cover of Carly Simon’s “You’re So Vain” with Johnny Depp
is a welcome dose of cacophonous camp.—GG

[ AM M AM/FM
Producer: Fred Mollin
Decca

Release Date: May 8
P Rita Wilson relives her youth on her first
album, AM/FM, but she’s no mere slave to her memories.

Instead, Wilson—who’s also an actress, TV/film producer
and Tom Hanks’ wife—goes for stylized arrangements of
some of her favorite songs. They include the stripped-down
Americana flavor she and producer Fred Mollin lend the
Supremes’ “Come See About Me,” the melancholy lush-
ness she applies to Gerry Goffin and Carole King’s “Will
You Love Me Tomorrow?” and the pillowy approach to the
Association’s “Cherish.” Wilson sings all 14 tracks with a
capable, if careful, confidence that of course never eclipses
any of the originals. She also gets by with considerable help
from her friends, including Sheryl Crow and Patti Scialfa on
two songs each, Faith Hill (“Love Has No Pride”), Jackson
Browne (“Good Time Charlie’s Got the Blues”), Chris Cornell
(“All | Have to Do Is Dream”), Vince Gill (“Faithless Love”)
and Jimmy Webb, who plays piano on Wilson’s version of his
“Wichita Lineman.” It’s enough to make AM/FM a pleasant
curio, but not a career-changer.—GG

| COUNTR
KIP MOORE

Up All Night

Producer: Brett James

MCA Nashville

Release Date: April 24

Like Eric Church, Billy Cur-
rington and Luke Bryan be-
fore him, this young Nash-
ville up-and-comer prefers
a weathered baseball cap
over a crisp 10-gallon num-
ber. And like his predeces-
sors, Moore spends much
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of his debut aloum, Up All
Night, outlining the plea-
sures to be had from hot
women and cold bever-
ages: “You've got the kiss
that tastes like honey,” he
sings over a mild country-
rock shuffle, “and I've got
a little beer money.” That
lyric (from the song “Beer
Money”) gives a good in-
dication of the album’s
low-stakes appeal. Moore
certainly isn’t looking to
reinvent the mud tire here.
On the set’s party-starting
title track he takes “the only
road straight out of town,”
while Moore’s current hit,
“Somethin’’Bout a Truck,”
re-emphasizes the delight
of “beer sittin’ onice.” (He
goes on to imagine “a girl
in a red sundress” taking
asip.) The mood deepens
a bit for the track “Every-
thing but You,” an amped-
up singleton’s lament that
cribs the chord progression
from “Sweet Jane” by the
Velvet Underground. But
even that oneendsupona
beach somewhere.—MW

WACO B
PAUL BURCH

Great Chicago Fire
Producers: Waco Brothers,
Paul Burch

Bloodshot Records
Release Date: April 24

OTHERS &

The Chicago-based Waco
Brothers, an offshoot of
British punks turned alt-
Americana heroes the Me-
kons, have been banging
out a raw, rebellious brand
of cow-punk since the
mid-"90s. The act’s one-
time Bloodshot Records
labelmate Paul Burch has
been pursuing his blend of
singer/songwriter folk-rock

DIRTY DOZEN BRASS
BAND

Twenty Dozen

Producer: Scott Billington

Savoy Jazz

Release Date: May 1

The first seven tracks on the Dirty Dozen Brass Band’s
latest album, Twenty Dozen, are prime pieces of solid,
groove-oriented funk—New Orleans music more often
associated with the Meters and Galactic. The parade
band tradition the group has upheld since the early ’80s
doesn’t kick in until the eighth tune, “Paul Barbarin’s
Second Line,” a spin on “Shake, Rattle and Roll” that cap-
tures the octet springing from a funeral party band to the
sort of revue group one would’ve seen at an R&B show
in the ’60s. For an album of mostly instrumentals, it’s
oddly one of the most commercial releases in the band’s
history. Songs are compact and fueled with interplay led
by Kevin Harris’ tenor saxophone and Gregory Davis’
trumpet. The group connects with jazz in the sense that
improvisation plays a key role in each song, but none of
the instrumentalists gets far afield from the roots of each
track. “Git Up,” an R&B burner with a solid organ break
from Nigel Hall, is one of the act’s many originals that
land in a sweet spot that jukebox operators craved in
the ’50s when R&B and jazz were allowed to intermingle
without fear of critical reprisals.— PG

and traditional-leaning
country for about the same
amount of time, but it took
this long for the fellow trav-
elers to get around to team-
ing up. Together, they be-
come a mighty, six-headed
country-rocking beast,
boosting each other’s best
tendencies. Burch’s solo
albums, for instance, have
never boasted anything as

fiercely rocking as this col-
laboration’s title track, while
it’s unlikely that the Waco
Brothers would’ve worked
up anything as luminously
low-key as the lambent bal-
lad “Flight to Spain™ if left to
their own devices. But Burch
and the Brothers find plenty
of common ground on
keyed-up two-step stomps
like “Transfusion Blues”
and “Up on the Mountain.”
And any ensemble that can
make Bob Dylan’s 50-year-
old poetic protest tune “A
Hard Rain’s A-Gonna Fall”
sound fresh (in a raucous
roadhouse reworking) has
to be headed in the right
direction.—JA

JOE PUG

The Great Despiser
Producer: Brian Deck
Lightning Rod Records
Release Date: April 24

On his second full-length
album, Chicago singer/
songwriter Joe Pug captures
the same virtues of 2010’s
Messenger and his assorted
EPs but takes things even
wider and broader than be-
fore. The Great Despiser is
a musical and geographic
travelogue. It floats up and
down the Mississippi River
from the Soul Asylum-fla-
voredrock of “Stronger Than
the World” to the rootsy
backwoods waltz of “The
Servant’s Ace” and the dusty
folk-pop ambience of Tex
Thomas’ “Deep Dark Wells,”
the only cover amid these 11
tracks. With his evocative,
world-beating voice, rich
acoustic guitar playing and
vivid lyrical details, Pug in-
troduces listeners to mostly
small-town characters and
plot lines that practically
appear before our eyes as
he sings. It’s especially vivid
as the father offers a reality
check in the song “A Gentle
Few” and the prodigal re-
turn in the title track, with
Pug joined on the latter by
the Hold Steady’s Craig
Finn. Pug can blow big when
he needs to (check out “Nei-
ther Do | Need a Witness™)
butthere’sasense of nuance
and dynamic throughout The
Great Despiser that gives
his songs a unique kind of
voice.—GG

STEVEN SEBRING
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FIONA APPLE
Every Single Night (3:33)
Producers: Fiona Apple,
Charley Drayton

Writer: . Apple

Publish

1 FHW Music (ASCAP)

Clean Slate/Epic Records

yearning for.—J/M

One thing can be said for the elusive Fiona Apple: She
lets the voices in her head speak, even if the words that
come out don’t paint such a pretty picture. Apple’s first
single in nearly seven years, “Every Single Night,” is a
tortured tale that includes Sylvia Plath-esque lines like “1
just made a meal for us to both choke on” and a chorus
that begs, “I just want to feel everything.” But the lyrics
aren’t the only aspect of the sparse song that feels bipo-
lar: There’s a prominent toy piano riff that makes Apple
sound like a ballerina spinning out of control. There are
vocal chants and percussive breakdowns that suggest
Apple found a minor influence in African tribal music, and
then there’s the stunning vocal control the singer/pianist
exhibits throughout, switching among gasping, quiver-
ing, crooning, yelping and gritting her teeth. Needless
to say, Apple’s single isn’t a “Criminal” sequel, and radio
airplay doesn’t appear to be the goal here. Yet it’s fair to
deem “Every Single Night” a triumphant comeback by
being exactly what Apple’s cult of devotees has been

[ PoP]

RIHANNA

Where Have You Been
(4:02)

Producers: Calvin Harris,

Dr. Luke, Cirkut

Writers: various

Publishers: various
SRP/Def Jam/IDJIMG

A more apt question would
be: What took so long? As

OF MONSTERS
AND MEN

Little Talks (4:26)
Producers: Of Monsters
and Men, Ingolfur
Arnarsson

Writer: Of Monsters and
Men

Publishers: Amar

in, why did Rihanna wait
until her fifth single from
her Talk That Talk album to
unleash “Where Have You
Been” on top 40 radio?
No matter—the Barbadian
star’s second Talk collabo-
ration with Scottish pro-

Rosenkranz Hilmarsson/Brynjar Leifsson/Nanna Bryndis
Hilmarsddttir/Ragnar Porhallsson (BMI)
Skrimslehflaekjaras 1/Universal Republic

One could probably count the number of successful Icelandic
musical imports on one hand, and based on the influence of
forward-thinking acts like Bjork and Sigur R6s, Iceland is now
stereotyped as a glacial nation of insular, twinkling art-rock
experimenters. But with its boisterously catchy single “Little
Talks,” indie-pop sextet Of Monsters and Men aims to set the

duction whiz Calvin Harris,
following their dancefloor
smash “We Found Love,”
stays fresh long after it's
unsealed. Like “We Found
Love,” “Where Have You
Been” begins humbly with
Rihanna’s romantic singing
and a few electronic pulses
before Harris and fellow pro-
ducers Dr. Luke and Cirkut
use their defibrillator pads
onthebeat. Soon, Rihanna’s
layered vocals are charging
head-first into a slithering
bass drop that becomes the
song'’s filthy, fantastic stick-
ing point. As Rihanna moves
more toward electronic
dance music on her albums,
Harris has thus far proved to
be a game foil.—JL

THE WALKMEN
Heaven (3:38)

Producer: Phil Ek

Writers: The Walkmen
Publisher: Chinatown Bus
Music (ASCAP)

Fat Possum/Bella Union
“Heaven,” the title track
off the Walkmen'’s seventh
album (out June 5 on Fat
Possum/Bella Union), is
free of the youthful detach-
ment of the band’s previous
releases, harnessing their

record straight, clearing off decades of cultural cobwebs with
a blast of radiant sonic sunshine. “I don’t like walking around
this old and empty house,” Nanna Bryndis Hilmarsdottir sings
in a soulful, ecstatic croon. “So hold my hand/I'll walk with
you, my dear.” It’s a simple lyrical message, but the group’s
innocent, hook-filled ruckus speaks volumes. Underneath the
vocals, Of Monsters and Men conjures epic sea-shanty joy,
with brass blasts and gang hand claps punctuating acoustic
strums and clattering drums.— R~

RYE RYE

Boom Boom (3:23)
Producer: Rudy
“Mayru” Maya

Writers: various
Publishers: various
N.E.ET/Interscope
M.L.A. protégée Rye Rye
has had more than her
fair share of setbacks
with the release of her
debut album, and in the

time between her arrival in 2007 and her May debut, Go! Pop! Bang!, the singer has already
tweaked her sound. The chorus to “Boom Boom” is a riff on Vengaboys’ catchy “Boom,
Boom, Boom, Boom!!” single—a smart move, as Rye Rye’s youthful delivery on the hook is
paired with her impressive rap skills. While the production is strictly pop, her striking abil-
ity to spit rhymes prevents genericness, and the bridge nicely mashes up her two musical
poses with a dance breakdown. “Boom Boom?” is a fun, appealing track that has the best
potential for breaking Rye Rye to new audiences before her full-length finally arrives.—/2

energy into a sweeping,
more mature arrangement.
Combining jangly guitars,
throbbing two-chord bass
and an engaging tambou-
rine, “Heaven” works under
a“lessis more” theory while
maintaining a certain level
of arena aspirations. Front-

man Hamilton Leithauser
belts, “Remember/Remem-
ber/What we fight for,” dur-
ing a cinematic chorus that
eventually feeds into the
song’s most memorable
lyric: “Don’t leave me now/
You're my best friend/All
of my life/You've always
been.” The Walkmen some-
how manage to make des-
peration empowering on
“Heaven,” and following the
group’s critically acclaimed
2010 album Lisbon, its latest
single boasts of a newfound
paternal energy.—MS

T.I.

Love This Life (3:55)
Producers: Lamar Edwards,
Chris “Brody” Brown,
Larrance Dopson

Writers: C. Harris Jr.,

L. Edwards, C. Brown,

L. Dopson

Publishers: various

Grand Hustle/Atlantic

CLEGEND & CREDITS

EDITED BY MITCHELL PETERS
(ALBUMS) AND JASON
LIPSHUTZ (SINGLES)

CONTRIBUTORS: Jim Allen, Jeff
Benjamin, Phil Gallo, Gary Graff,
Sowmya Krishnamurthy, Jason
Lipshutz, Jillian Mapes, Ryan
Reed, Maria Sherman, Mikael
Wood
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A 10-month stint in jail can
doalottoaman,andinT.l's
case, it has him entangled
with matters of the heart on
his latest single. “Love This
Life” revealsthe beleaguered
rapper’ssoftersideashecon-
veys the fortitude of his rela-
tionship to his lady—through
plenty of retail enticements,
of course. Over a marching
drum and twinkling keys,
what would otherwise be
simply braggadocio is cut by
Tip’s fervency: “I got astrong
mind and akind heart/Witha
soft kiss, but | love hard,” he
raps. He’s honest and incred-
ibly believable, even while
singing on the song’s chorus.
“Love This Life” is a syrupy
deviation from the harder-
edged preludes to upcoming
studio album Trouble Man,
but given his recent reincar-
nation as a reality-show fam-
ily man, sensitive fare may
justbe parforanew coursein
his career.—SK

All albums commercially available
in the United States are eligible.
Send album review copies to
Mitchell Peters at Billboard, 5700
Wilshire Blvd., Suite 500, Los
Angeles, CA 90036 and singles
review copies to Jason Lipshutz
at Billboard, 770 Broadway,
Seventh Floor, New York, NY
10003, or to the writers in the
appropriate bureaus.

www.billboard.biz | 33



IEEH Y STEVEN J. HOROWITZ

Dialed In

MAROON 5°S previous hit,
“Moves Like Jagger,” has
sold 5 million copies.

With Wiz Khalifa and producer Benny Blanco onboard,
Maroon 5 rings up a record-breaking hit

n April 16, Maroon 5 premiered its
o new single “Payphone,” featuring Wiz

Khalifa, on RyanSeacrest.com. That
night, the band performed the song with Khalifa
on NBC'’s “The Voice,” where Maroon 5 singer
Adam Levineis a judge. The next day, the group
released the song to iTunes, and by the end of
the week the strategy for maximum exposure
had paid off.

In its first week of release, the quintet’s lead
single off fourth album Overexposed (A&M/
Octone, due June 26) stormed the charts, bow-
ing atop the Hot Digital Songs chart and enter-
ing the Billboard Hot 100 at No. 3 with 493,000
copies sold, according to Nielsen SoundScan
(see story, page 42). It marks the eighth-best
sales week overall since SoundScan began
tracking downloads in 2003.

Releasing the song to iTunes after its live debut
on “The Voice” copies the plan the band followed
for preceding single “Moves Like Jagger,” which
debuted at No. 8 on the Hot 100, climbed to No.
1 and reigned for four nonconsecutive weeks.
For Maroon 5 manager Jordan Feldstein of Ca-
reer Artist Management, repeating history was a
“no-brainer” following “Jagger,” which has sold 5
million copies since its debut in July 2011.

“I knew this song had mass appeal and that
‘The Voice’ would give it a huge platform,” Feld-
stein says. “Radio would jump on it—it seemed
like a pretty obvious [hit|—[and] it was going to
be very competitive on both radio and the singles
sales chart.”

Benny Blanco, who co-produced the track with
Shellback, was responsible for matching Ma-
roon 5 with Rostrum Records rapper Khalifa.
The 24-year-old chart-topping producer (Ke$ha's
“TiK ToK,” Katy Perry’s “Teenage Dream”) began
working on the cut last summer with songwriters
Ammar Malik and RoboPop and hit the studio
with the band in November. Blanco had previ-
ously co-produced “Jagger” with Shellback and
placed Khalifa labelmate Mac Miller on its remix.
34 |
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When it came time to add some spice to “Pay-
phone,” Blanco says Khalifa was an easy call.

“With Rostrum, I'm a real big fan of move-
ments, just as much as the music, because there
aren’t that many artists anymore where they re-
ally have a movement,” says Blanco, who also
produced Khalifa’s “Work Hard, Play Hard,”
the lead single from the chart-topping rap-
per’s sophomore release, O.N.L.F.C. (Rostrum/
Atlantic, due Aug. 28), which debuted this week,
as well as Overexposed’s “Beautiful Goodbye,”
which Blanco describes as a “tearjerker.” “It’s
one thing for people to listen to a song on the
radio and like it, but for people to actually go
out and buy copies and go to a concert, it means
you're doing something right and doing some-
thing for music.”

Rostrum president Benjy Grinberg, who ac-
knowledges Khalifa's ability to navigate between
pop and hip-hop, says it’s a “coincidence” that
“Work Hard, Play Hard” and “Payphone” debuted
less than a week apart, but that the stars aligned
at the right time. “Both songs will live in differ-
ent lanes anyway, and it was good timing,” Grin-
berg says. “You go into it with high expectations
because you know the platform Maroon 5 has
right now with Adam being on ‘The Voice’ and
coming off of a great single.”

Though “Payphone” is in its first phase, Ma-
roon 5 plans to capitalize on its success in the
months leading up to Overexposed’s release. There
aren’t yet any licensing deals in place for the track,
but the group plans to promote the song with
several radio appearances in May, when its ac-
companying video will be released. Still, Feld-
stein has higher hopes for the hit.

“With Wiz on it, it can appeal to a broader au-
dience than just a Maroon 5 song. We're hoping
to get rhythmic airplay out of it and things that
don’t necessarily get on every single Maroon re-
cord,” he says. “Coming off ‘Jagger,” there was
going to be a demand for the band, from both a
radio and sales perspective.” .o

LEADING THE FLOCK

Chris Tomlin sets solo record for Christian Songs top 10s

This week, Chris Tomlin becomes the solo act
with the most top 10s on Billboard’s Christian
Songs chart, as “White Flag” jumps 12-9 in its
ninth week on the list. The tune is his 16th top
10, breaking him out of a tie with Jeremy Camp
for the most among soloists. (Casting Crowns
and MercyMe are tied with the most overall—17.)

“White Flag,” credited to Passion featuring
Tomlin, is lifted from the live worship album
Passion, which debuted and peaked at No. 5 on
the Billboard 200 on March 31. With its 30,000
first-week sales, according to Nielsen SoundScan,
the set marked both the best sales week for the
Passion franchise and its highest-charting album.

As for Tomlin, all but six of his 22 entries on
the Christian Songs chart have reached the top 10
since the tally launched June 21, 2003. His biggest
hit, “Made to Worship,” spent 18 weeks atop the
listin 2006-07. Only three other singles have had

longer reigns: MercyMe’s “Word of God Speak”
(23 weeks), Casting Crowns’ “East to West” and
Brandon Heath'’s “Give Me Your Eyes” (both at
19 weeks). —Keith Caulfield

ALL PRAISES DUE

Below are the acts with the most top 10
singles on Billboard’s Christian Songs chart.

Artist No. 0fTop10s
Casting Crowns 17
MercyMe 17
Chris Tomlin 16
Jeremy Camp 15
Steven Curtis Chapman 12
Third Day 12
Big Daddy Weave 10
Matthew West 10
TobyMac 10

CHRIS TOMLIN’S
record-setting song
appears on the live
worship album “Passion.”

TOMLIN: LEE STEFFEN; MASE: JONATHAN MANNION

MASE (pictured here in 1997)
sent his first 10 entries on
Hot R&B/Hip-Hop Songs into
the top 10.
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BY RICHARD SMIRKE

Teen
Dream

‘British Justin Bieber’ teams
with Ne-Yo, Pharrell Williams
for debut album

ne Direction and the Wanted aren’t the
0 only British teen acts lighting up the pop

world. Meet Conor Maynard, a fast-rising
19-year-old singer who has been referred to as the
United Kingdom’s answer to Justin Bieber.

Maynard is pleased by the attention but also a bit
confused by headlines bonding him with Bieber.
“To be compared to him when I'm on my first sin-
gle is a crazy feeling,” says Maynard, who signed to
Parlophone/EMI in 2009. “At the same time, that
comparison only goes so far. We're both young and
came through YouTube [but] in terms of the music,
it’s very different.”

Like Bieber, Maynard was discovered after posting
videoclips singing cover versions of contemporary
chart hits on YouTube. Initially filmed in the singer’s
bedroom, the videos found an instant audience, with
his 2010 cover of Usher’s “OMG” receiving more
than 100,000 views. A subsequent rendition of Ne-
Yo's “Beautiful Monster” scored 1 million-plus views
and caught the attention of Ne-Yo himself, with the
Grammy Award-winning artist inviting Maynard to
Los Angeles earlier this year for some studio work.

Pharrell Williams was also quick to pick up on
the early buzz. He recently spent a week in a Miami
studio working on songs for the young Brit’s debut
album, Contrast, due for a summer release. “This
kid will change the future of pop music,” Williams
says, delivering a fawning prediction for his protégé.

“That was an insane time,” Maynard recalls of
his Miami stay, adding that he “met more famous
people in that one week than [any time] in my
entire life,” with such celebrities as Ludacris, Lil
Wayne and Tyler, the Creator making the scene.
“Pharrell made a point of playing my music to

Like Justin Bieber,
CONNOR MAYNARD
was discovered on
YouTube.

everyone that rolled into the studio.”

The Brighton-raised Maynard is now busy trans-
lating online stardom into mainstream success. In
the United Kingdom, his debut single, the edgy R&B
track “Can’t Say No,” bowed at No. 2 for the week
ending April 22, with first-week sales of 74,000 cop-
ies, according to the Official Charts Co. YouTube
views for the song’s video have crossed the 5 mil-
lion mark.

“He’s a massive YouTube phenomenon, but our
key challenge was turning a virtual star into a real
one,” says Damaris Taylor, marketing manager at
EMI Music U.K. Taylor credits online engagement
with Maynard’s fast-growing fan base—who call

themselves “Mayniacs”—as a major sales driver.

In addition to his 190,000 Twitter followers (@Co-
norMaynard), a series of online films called “The
Conorcles” pushed Maynard’s total YouTube views
to more than 75 million. Visitors to Conor-Maynard.
com jumped to 55,000 in March, according to EMI.
Strong support from U.K. top 40 radio stations BBC
Radio 1 and Capital FM also helped establish the
artist’s profile in England, but breaking Maynard
on a global level is the “massive aim” for EMI going
forward, according to Taylor.

“When 1 did my YouTube covers, people were
watching them from the U.K., the [United] States,
Germany and Australia,” Maynard says. “I would
definitely love to take my career to a wider interna-
tional stage.” .

WELCOME BACK?

Chart-topping Bad Boy rapper-turned-pastor Ma$e teases return,
gives the hip-hop world a Harlem shake

On April 17, SpiffTV Films—the production com-
pany that shoots most of the videos for Rick Ross’
Maybach Music Group releases—tweeted a photo
of rappers Ma$e, Rick Ross and French Montana,
as well as singer Omarion and producer Rico Love,
together in the studio. The picture immediately
caused a frenzy online, sparking speculation that
Ma$e might be making his third return to music
since he announced he was retiring to become a
pastorin April 1999.

A week after the photo appeared, DJ Funkmas-
ter Flex debuted a remix of Wale’s “Slight Work”
on his WQHT (Hot 97) New York radio show. The
remix, of Wale’s fourth charting single from soph-
omore album Ambition (Maybach/Warner Bros.),
features Maybach rapper Meek Mill, Bad Boy
CEO Sean “Diddy” Combs,” new Bad Boy signee
French Montana and Ma$e, marking the first ap-
pearance of the Harlem rapper born Mason Betha
on record since 2009. Speaking to Flex during an

on-air call following the remix’s debut, Ma$e didn’t
address rumors about him possibly signing with
Warner Bros. imprint Maybach.

Ma$e has released three solo albums: his 1997
debut, Harlem World; sophomore effort Double
Up (1999); and post-retirement set Welcome Back
(2004). All three appeared on Bad Boy and have
sold a cumulative 4.3 million copies, according to
Nielsen SoundScan. He sent his first 10 entries on
the Hot R&B/Hip-Hop Songs chart into the top 10.

But Ma$e’s recording career has been rocky
since he announced his retirement 13 years ago
to pursue “a calling from God.” Though Welcome
Back delivered two top 40 hits—the title track and
“Breathe, Stretch, Shake,” featuring Combs—the
album failed to court his once passionate fan base,
selling 561,000 copies. In 2005, Ma$e surprised
the industry when he joined with 50 Cent’s G-Unit
and appeared in the video for 50’s top 20 single
“Window Shopper.” Despite talk of a deal with

G-Unit, nothing materialized, reportedly due to
Ma$e’s obligations to Bad Boy.

In 2009, Ma$e confronted Combs during an on-
airinterview at WVEE Atlanta and asked the mogul
to release him from Bad Boy, a request that Combs
denied. Today, according to Bad Boy, he’s no longer
signedto the label. During his appearance on Hot 97,
Ma$e told Flex, “l don’t have noissues with [Combs].
We just get put on the other side of each other just
because of history. We’re probably cooler then |
thought.” When contacted by Billboard, Ma$e’s
camp deflected questions about his future plans.
Reps from Maybach didn’t return calls for comment.

According to Montana, Ma$e is serving as an
A&R representative on Montana’s forthcoming
Bad Boy debut, Excuse My French, as well as ap-
pearing on the remix of Montana’s “Everything’s
a Go.” “I'm not sure what kind of decisions he’s
going to make,” Montana says, “[but] | would love
to see him in my camp.” —Erika Ramirez

BUBBLING
UNDER

>>>NEW ‘LOOK’ FOR
CANDLELIGHT RED
’80s pop meets hard rock
for Candlelight Red, as the
band’s amped-up cover of
Roxette’s 1989 Billboard Hot
100 No. 1“The Look” (retitled
“She’s Got the Look”) is ap-
proaching the Active Rock
chart. The Pennsylvania
group, which released its
Imagen debut, The Wreck-
age, last fall, won the 2010
national Guitar Center “On-
stage” contest. After touring
with such acts as Avenged
Sevenfold, Buckcherry and
Disturbed, Candlelight Red
begins an eight-date Texas
trek with Trapt on May 7.

>>>JUNIORDOCTOR’S
GOOD PROGNOSIS

The single “Uh Oh” (Toucan
Cove/Universal Republic)
from Florida pop/punk four-
some Junior Doctor is bub-
bling under Adult Top 40,
having received airplay (up
30%) on 19 chart reporters,
according to Nielsen BDS.
The track’s video stars Cassie
Steele from Canadian TV
series “Degrassi: The Next
Generation.” Having released
the album Clumsy Words and
Bad Pickup Lines on April 10,
Junior Doctor is set to play
16 dates on the Vans Warped
tour in July.

>>>‘SUN’ IS

CAUSING A STORM
Japanese pop singer Jin
Akanishi is making inroads
with his single “Sun Burns
Down” (Warner Bros.), which
rises 46-40 on Dance Club
Songs. It’s the second track to
chart on the tally from his U.S.
debut album, Japonicana. The
set bowed at No. 10 on Dance/
Electronic Albums in March,
and has sold 3,000 copies,
according to Nielsen Sound-
Scan. Akanishi is the former
lead vocalist of pop group
KAT-TUN, which released four
albums with the singer be-
tween 2006 and his departure
in 2010.

>>>THE FARM
HARVESTS A HIT
Rookie threesome the Farm
reaches a new peak (No. 24)
in its 27th week on Hot Coun-
try Songs with “Home Sweet
Home,” the lead single from
its debut album, due this
summer. The song serves as
the theme for actress Jenny
Garth’s new CMT reality se-
ries, “A Little Bit Country.”
The Farm—which consists of
Krista Marie, Damien Horne
and Nick Hoffman—is signed
to Warner Music Nashville’s
Elektra imprint.

Reporting by Keith Caulfield,
Wade Jessen and Gary Trust.
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MIDDAY AC DREAM JOB
INTHE MOUNTAIN WEST

Want to get out of the corporate radio rat race
and enjoy a great quality of life?

KLCE is a privately-owned #1 heritage ACin East
Idaho-a market of over 250,000 people in
Mountain States resort country.

We're looking for a warm, relatable midday
personality to join our team of pros. Compensation

comparable to Top 50 markets.

Send your package to hr@eiradio.com.

RIVERBEND COMMUNICATIONS EOE

WANTED TO BUY

RECORD COLLECTIONS

We BUY any record collection. Any style of

music. We pay HIGHER prices than anyone else.
Call 347-702-0789

(Allan) or email a_bastos@yahoo.com

SONGS FOR SALE

WHERE DO | GO WITH SOME SLIGHTLY DIRTY
SONG LYRICS?
They're funny, sexy, crude and lewd. They’ll make a great
Hip-Hop song and a great music video! Definitely Viral.
For business inquiries, contact Robert Barrows at
R.M. Barrows Advertising, 650-344-4405, www.barrows.com
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REAL ESTATE

Residential Property with integrated
Russ Berger designed World-Class Recording Studio

2.93 acres of wooded land. Yearly taxes
2 rental cottages on the property ...
2BR main house is 4k sq feet . ..

$22k
$30k/yr rental income
2k residence/2k studio
40 mins from NYC train or car.

Short Sale - $699,000 to bank

Studio fixtures and equipment available at additional cost:

Package price: $200,000 for all listed below—or, $60,000 excluding console. 51db sound doors (7)
all internal wiring & patch panels/bays—machine room racks—track lighting & debuzzing coils—
00

PAY?
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Remember, the very week
he or she is ready your

advertisement should
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i ACTIVE
CLASSIFIED!!
TOLL FREE
800-233-7524 or
212-493-4199

UPS system-12kva—Console - SSL C2

Contact - 914-923-4066

REAL ESTATE

3580 Alta Mesa Dr.

Amazing views from this 5BR 3BA gated home. Opportunity of
a lifetime to remodel or build your dream estate.
Jodi Korn Radoff
310.717.9700

CALL US TODAY AND ASK ABOUT THE
BILLBOARD CLASSIFIEDS
INTRODUCTORY OFFER FOR NEW
ADVERTISERS!
1-800-223-7524 or

jeffrey.serrette@billboard.com
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HELM REMEMBERED

‘WILD ONE’ AT NO. 1

STILL LEGENDARY

CHART
BEAI

>>Thanks to Eric Church,

Bruce Springsteen’s last name
appears in the Hot Country
Songs top 10 for the first

time, as “Springsteen” jumps
12-10. While Church’s ode to
the rocker reaches the top

tier, the real-life Boss has yet
to inhabit the region as an
artist or writer. Mel McDaniel
did, however, climb to No. 12
on the list in 1986 with the
Springsteen-penned “Stand

on It.” (Springsteen had
released his own version of the
song in 1985 as the B-side to
his Billboard Hot 100 top 10
“Glory Days.”) Springsteen has
appeared as an artist on Hot
Country Songs, but only as part
of USA for Africa’s “We Are the
World,” which peaked at No. 76
26 years ago this week.

>

Read Chart Beat
every week at

billboard.com/chartbeat.

HELM: AHRON R. FOSTER

The recent chatter about Madonna’s
second-week tumble with her MDNA
album (April 21, Over the Counter) got
us thinking: What are some other no-
table Nielsen SoundScan-era feats and
achievements on the Billboard 200?

Biggest sales week at No. 1: Since
SoundScan started powering the Bill-
board 200in May 1991, thereis only one
album that sold more than 2 million
copies in a single week. ’N Sync’s No
Strings Attached sold a whopping 2.4
million in its debut at No. 1 on April 8,
2000. The album spent eight consecu-
tive weeks at No. 1 and sold in excess of
100,000 in its first straight 26 frames.
To put that stunning sales feat in per-
spective: In 2011, only three albums
sold more than that in the entire year
than what Strings moved in one week.
They were Adele’s 21 (with 5.8 mil-
lion), Michael Bublé’s Christmas (2.5
million) and Lady Gaga’s Born This
Way (2.1 million).

Smallest sales week at No. 1:

Amos Lee’s Mission Bell retains the
distinction of the smallest sales frame
atthe top when it debuted there on Feb.
12,2011, with just 40,000 sold. The set
moved 21% ofits overall sales (193,000)
in its debut week and spent only 14
weeks on the chart.
Largest positional
fall from No. 1: Lee al-
most wins this category
too. His Mission Bell
collapsed to No. 26 in
its second chart week.
That’s trumped only by
Incubus’ Light Grenades,
which descended 1-36 in
its second week—the re-
cord SoundScan-era fall. Since 1991,
sixalbums have tumbled straightoutof
the top 20 from No. 1, and four of those
instances have occurred since 2011.
Largest-selling No. 1 album:
Metallica’s self-titled 1991 No. 1 set
reigns as the best-selling album of
the SoundScan era, with 15.8 mil-
lion sold. The album has
spent 282 weeks on the Bill-
board 200—with the first
281 racked in a consecutive
run on the chart between
its No. 1 debut on Aug. 31,
1991, through Jan. 11, 1997.
The following week (Jan. 18),
Billboard changed its crite-
riafor charting catalogtitles,
so that any album that was
2 years old and had fallen
below No. 100 would be re-

KEITH

OverThe
Counter

CAULFIELD

Fun Facts And Feats Of The SoundScan Era

moved from the list. Metallica’s self-
titled set was one of the most notable
albums affected by the new policy.
Lowest-selling No. 1 album
(through 2010): Limitingoursearch
from May 25, 1991 (the first week the
Billboard 200 began using Sound-
Scan data) through the
end of 2010, Sugar-
land’s LIVE on the In-
side is the lowest-sell-
ing album to reach No.
1(268,000). Oursearch
ends with 2010 because
those titles that hit the
top of the chart since
could still earn signifi-
cant sales. But, here’s the rub with
the Sugarland title: The 2009 set was
a limited-edition CD/DVD album,
exclusively available at Walmart.
Further, it wouldn’t have been No.
1 (it debuted there on Aug. 22 with
76,000) had the chart allowed cata-
log titles. Why? That week, on the
now-defunct Top Comprehensive
Albums chart (which allowed cata-
log sets), the late Michael Jackson’s
Number Ones was in its sixth (and
final) frame at No. 1 (98,000). Sug-
arland was No. 2 on the Comprehen-
sive chart that week. If we back out
Sugarland, then the winner is Glee:
The Music—The Power of Madonna
(EP), which debuted at No. 1 on May
8,2010, and has sold 307,000 total.
Best-selling album that never
reached No. 1: Shania Twain’s Come

IVIa I-I(et \A’at(:l“ A Weekly National Music Sales Report

Weekly Unit Sales

ALBUMS Al)llsﬁllltl“l‘sl‘
This Week 5,722,000 2,199,000
Last Week 5,609,000 2,280,000
(Change 2.0% -3.6%
This Week Last Year 6,475,000 1,926,000
(Change -1.6% 14.2%

*Digital album sales are also counted within album sales.

Weekly Album Sales wmiliion Units)

Year-To-Date
Taots 0
25,912,000 OVERALL UNIT SALES

28,114,000 Albums 96,491,000
-7.8% Digital Tracks 413,035,000
26,690,000 Store Singles 889,000
-2.9% Total 510,415,000
Albums w/TEA* 137,794,500

to one album sale

*Includes track equivalent album sales (TEA) with 10 track downloads equivalent

Billbearel
mgugy

On Over,with 15.2 million. It’sthe sec-
ond-biggest seller of the SoundScan
era, trailing Metallica’s 1991 album.
While Come On Over was amammoth
seller and a fixture on the Billboard
200 for 151 weeks, it stalled at No. 2.
It debuted and peaked in the runner-
up slot on Nov. 22, 1997, behind the
slightly less memorable Harlem World
by Mase. Twain’s album played sec-
ond fiddle for another week (Nov. 29)
behind the debuting Higher Ground
by Barbra Streisand. Twain eventu-
allydid hit No. 1—with her nextstudio
album, Up! It opened atop the list on
Dec. 7,2002, and spent five straight
weeks in the penthouse. Nearly 10
years later, we're still waiting for the
country diva’s next studio set.

Come On Over is one of two non-No.
1samong SoundScan’s top 10 best sell-
ers. The other is Bob Marley & the
Wailers’ Legend, which is the 10th-
largestwith 11 million sold. Thealbum
never got close to No. 1, peaking at No.
54 initsinitial chartrunin 1984. Ithas
remainedakey catalogtitle through the
years, returning to the Billboard 200 in
late 2009 after we lifted our rule ban-
ning catalog sets. After that, it climbed
to anew peak in 2011: No. 26.

Number of acts that have sold 20
Million albums: 69. Garth Brooks is
tops, with 68.6 million. He’s about5 mil-
lion ahead of the No. 2 act—the Bea-
tles, with 63.5 million. Mariah Carey is
the third-largestseller—and also the top
female—with 53.7 million. .o

For week ending April 22, 2012, Figures are rounded. ! ‘iCI.\f‘:]\
Compiled from a national sample of retail store and rack i
sales reports collected and provided by SoundScan
2012 CHANGE 2011 2012 CHANGE
YEAR-TO-DATE SALES BY ALBUM CATEGORY
95,558,000 -1.0% Current 51,086,000 46,482,000 -9.0%
444,467,000 7.6% (atalog 45,405,000 49,076,000 81%
959,000 7.9% Deep Cataloy 35,442,000 39,346,000 1.0%
540,984,000 6.0%
140,004,700 16%
CURRENT ALBUM SALES
m 51.1 million)

413.0 million )

2 444.5 million

30
55 DIGITAL TRACKS SALES
S
20 - 2012
15
it SALES BY ALBUM FORMAT
o 64,468,000
. N AN~s7m Digital 30,853,000
Vinyl 149,000
o Other 21,000

n

12 46.5 million

CATALOG ALBUM SALES

45.4 million

12 49.1 million

Nielsen SoundScan counts as current only sales within the first 18 months of an

album's release (12 months for classical and jazz albums), Titles that stay in the
top half of the Billboard 200, however, remain as current. Titles older than 18

months are catalog. Deep catalog Isa subset of catalog for titles out more than

58]102,000 -9.9%

36,104,000 17.0%

1,331,000 15.8%
21,000 0.0% 36 months
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ag ARTIST Title
2 MPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)
+ AN LIONEL RICHIE
EALEY MERCURY NASHVILLE 016000/UMGN (15.98) @

1 JASON MRAZ
ATLANTIC 530701/AG (18.98)

5
1 4

Tuskegee

Love Is A Four Letter Word

BRUSHFIRE 016747*/UNIVERSAL (13.98)

-| RASCAL FLATTS

BIG MACHINE RFD200A (13.98) Changed

THOUSAND FOOT KRUTCH

TFK 70040 (13.98) The End Is Where We Begin

0:0:60

' MONICA

RCA 95377 (11.98) New Life
LN THE BLACK KEYS o

(VT3 woNESUGH 5290997

, £ [WARNER BROS. (18.98]

both 2001’s

NEW |1 NEON TREES Picture Show

Nation. The

with a career-high
chart position,
surpassing the
No. 6 peaks of

of Jupiterand
2003’s My Private

Drops

new

1
ADELE i ichi
2 2 B v coLumein s4sss sony musiC (11.98) 2 l'?t":ells'gg;)("“’l
|| TRAIN . with 114,
° bkl | coLuvsin as2z2isony music (11.98) Caltomia:3/ blocks Mraz
[ | ONE DIRECTIOI i 02,000) from |
8005 5 W 500/c0LuMBIA 92451/50NY MUSIC (11.98) Up Al Night @ a = )
NICKI MINAJ earning his first No.
6 3 1 BB y0uNG MONEYIGASH MONEY D16530/UNIVERSAL REPUBLIC (13.98 Pink Friday: Roman Reloaded 1set. However, the
| | GOTYE E— latter nets his
D7 7 15 BUN 6)pies ' sccoNDS/FAIRFAX 016449 /UNVERSAL REPUBLIC (13.98) Making Mirors highest-charting
o '\ FUTURE Pluto album and best
! A-1/FREEBANDZ/EPIC 98357/SONY MUSIC (9.98) sales weekyet
BONNIE RAITT N .
9 6= R reowing ooi- (13.98 SIpsteam
LUKE BRYAN " i
@ 18 1 R0 cipiror naswviLLe 70412 (16.98) Tailgates & Tanlines Ml 4]
[ ALABAMA SHAKES "
11 3 Boys & Girls . o
! ATO 03422 {11,88), Y l Like MrazatNo.2, =
JACK JOHNSON Jack Johnson & Friends: Best Of Kokua Festival = the band rolls in

MERCURY 016578/IDJMG (10.98)

60

ERIC CHURCH i 3
2420 REN e nasviLLE aazes (16.98) il . Wwith 75,000.
1u 178 SOUNDTRACK The Hunger Games: Songs From District 12 And Beyond
| | B LIONSGATE 016384/UNIVERSAL REPUBLIC (13.95]
DRAKE
@ 29 28 [ 0N MONEY/GASH MONEY 015135*/UNVERSAL REPUBLIC (17.98 Take Care Ml 16 |
r SOUNDTRACK & ¥
L@, = EPIC 93053/SONY MUSIC (11.98) Think Like A Man :;;‘f,’;m:;e Lo
SHINEDOWN i : .
22 19 10 W i antic 528523+/A6 (18.98) Amaryllis Moming” (April 3) 72
=g 2 " and a new version =
23 20 27 [N ¢ei e oy anen s26046° (11.98) Some'Nights of the album =
JASON ALDEAN .
B 25 2R o o oo Cinse) My Kinda Party released for Record @
I swv N Store Day (April21) | L
! @ gl MASS APPEAL 2170/EONE (17.98 I Missed Us help lft the set @
VARIOUS ARTISTS by 79% and to
26 22 14 RAN \yensauemsony MUSIC 95756/CAPITOL (18.98) NOW+4 “! Bt silss 2
= OF MONSTERS AND MEN ; P
| 27 12 6§ SKRIMSL EHF LAEKJARAS 1 016690*/UNIVERSAL REPUBLIC (11.98) My Head Is An Animal week (20,000) kes
ADELE since February.
”; 26 17 REH) 5 coLumeia 31859 /50nY MUSIG (12.98) 18 o
o ERIC HUTCHINSON i Wi
@ Rl L L 7'S BREAK RECORDS 529298/ WARNER BROS. (9.98) Moving Up Living Down (75 )
RIHANNA 75
@ 40 32 IR <o iocr saw 016313/10IMG (13.98) Talk That Talk @ Family Chrisian 80
i BRUCE SPRINGSTEEN . : v
3119 BB coLuneia siz54+/SONY MUSIC (11,98 Wrecking Ball ::Iores dIS(;JSlln':ed 81
CHRIS BOTTI i e set to $5, hence
@ HEW COLUMBIA 60352/SONY MUSIC (11.98) Impressions its out-of-the-blue ,@
THE SHINS % i I N
{ 33 28 35 [N 5L APOTHECARYICOLUMBIA 02670*/SONY MUSIC (11,98 Portiof Mool T6hk ncrease, @
MADONNA Fellow Christian
34 18 8 BN |\ virovirerscore 016658*/1GA (13.98) MDNA act Chris Tomlin @
WHITNEY HOUSTON — i re-enters at No. 87
135 30 4 ARISTA 14525/SONY MUSIC (16,98) Whitney: The Greatest Hits . (up102%) courtesy | 85
KATY PERRY 2
@ C01 8T [t Teenage Dream ofa “t_ax”-mg 86
'37 37 13 |, SOUNDTRACK Shake It Up: Live 2 Dance: Music From The Disney Channel Series sale price at -
L] WALT DISNEY 013857 (13.98) Google Play (see B 4
| LADY ANTEBELLUM N
38 38 18 BIY CapiroL NASHVILLE 64431 (18.98) Own The Night B Callogt: beion). S8
1 KELLY CLARKSON
SO0 27 12 B 1o seso1/mc (11.98) Stronger @ L
HALESTORM
g 15 G ArLanTic 528052/AG (13.98 This.Strange Gase:Of.. 80
= MARVIN SAPP i =
DAt 23 9 R eriry a7o17mon (12.98) ® I'Win a1
a2 1 . COUNTING CROWS  Underwater Sunshine (Or What We Did On Our Summer Vacation) @
TYRANNOSAURUS 013/COLLECTIVE SOUNDS (11.98)
a3 SKRILLEX 7
| a3 J 42 40 pig BIG BEAT/OWSLA/ATLANTIC 528521/AG (5.98) Bangarang (EP) Offered by the @
BRANTLEY GILBERT Google Play service
@ 48 39 -l VALORY BG0100 (14,98) Halfway To Heaven [ ] for §2.99 on April 15 @
45 BLAKE SHELTON ; & I @
|45 47 36 A \vnen nos. NASHVILLE 527370/WMN (18,98 Red River Blue @ !‘" e ‘!aY only, )
ina 1@ its sales jump by
46 45 31 BLN ory ROCKWILLI AWCHERRYTREE INTERSCOPE 015678/1GA 9.98) Sorry:For Party Rocking 260%. Other titles e
=) PRINCE ROYCE affected b ‘@
a7 2 TOP STOP 530077/AG (10.98) @ Phase Google’s :;Ie &
TYGA Careless World: Rise Of The Last King .
| 3 38 YOUNG MONEY/CASH MONEY REPUBLIC (17.98) include Nos. 10, 54, e8
. .3 THE CIVIL WARS 69,81, 95,102,104, S8
49 [ SENSIBILITY 017+ (11.98) Barton Hollaw IIZ’, "1" liO, 125 .
NICKELBACK
50 44 43 HOADRUNNER 617709 (18.96) Here And Now @ and 126. 100
CHRIS BOTTI . CHILDISH GAMBING . 193~ JOHNFOGERTY .....142 DRAGONFORCE
THE BILLBOARD 200 ARTIST INDEX puvinsow ERIC CHURCH ... 18 DRAKE ...
2PAC . |12 AWOLNATION ... 93 DIERKSBENTLEY ... 10 SOVZIMEN - THE M e Bk
BEYONCE ... 00 &
JUSTIN BIEBER ... .189
GAVIN DEGRAW
m?:ﬂvcmgv o 94 LANA DEL REY .. ELI YOUNG BAND .
VEONADERN e v J.COLE ...........111 DEMONHUNTER . EMINEM . .102, 103,
HDODIE ALLEN VARV L BLGE g7 JOHNNY CASHAWILLIE COUNTING CROWS ... .42 ~ KAT EDMONSON - EVANESCENCE ...
g RS ON............ 190 CREEDENCE CLEARWATER  NEIL DIAMOND EVANS BLUE ...
SISV AT e BONIVER e 160 GASTINGCROWNS ..105 REVVALFEATURING DIGGY
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Title

CERT.

God'’s Not Dead

mrgﬁ?ﬁuf‘niﬂﬁ-/GLAssumg (12.98) ® Sigh No More
!B‘L\v':uAR/\EJ)IERLsngE!mnsﬂlsA (11.98) Born To Die

oA g e e Lungs @
DA AGIVRLE sosoh (19, Four The Record @
THE BLACK KEYS Brothors I

NONESUCH 520266*/WARNER BROS. (15.98)

DR. JOHN

NONESUCH 530395*/WARNER BROS. (18.98

THE BAND PERRY

REPUBLIC NASHVILLE 014839/UNIVERSAL REPUBLIC (10.98)
MELANIE FIONA

SRC 016021/UNIVERSAL REPUBLIC (10.98)
SPIRITUALIZED
FAT POSSUM 1263 (13.98)

Locked Down

The Band Perry

The MF Life

Sweet Heart Sweet Light

YOUNG JEEZY - —
CTE/DEF JAM 013738/1DJMG (13.98) @ TM:103: Hustlerz Ambition @
64 FLORENCE + THE MACHINE cersminials

UNIVERSAL REPUBLIC 016297+ (13.98)
LIONEL RICHIE  The Best Of Lionel Richie: 20th Century Masters The Millennium Collection
MOTOWN/CHRONICLES 007759/UME (9.98)
VAN HALEN
INTERSCOPE 016477*/IGA (13.98) @
MAROON 5
A&M/OCTONE 015984/1GA (15.98)
SKRILLEX
BIG BEAT/ATLANTIC 526918/AG (5.98)
BRUNO MARS
ELEKTRA 525393* (10.98) @
ESPERANZA SPALDING
MONTUNO/HEADS UP 33174/CONCORD (13.98) ®
SUBLIME
RIARI] GASOLINE ALLEY/MCA 111413%/UME (13.98)
COLDPLAY
CAPITOL B7553* (18.98)
TRIP LEE
REACH 8205/INFINITY (13.98)
ZAC BROWN BAND
SOUTHERN GROUND/ROAR/BIGGER PICTURE/ATLANTIC 524722/AG (18.98) @
SCOTTY MCCREERY
19/MERCURY NASHVILLE 016022/IGA/UMEN (13.98)
DRAGONFORCE
ROADRUNNER 617710 (18. ﬂj
LAURA STORY
FAIR TRADE/COLUMBIA 86417/SONY MUSIC (10.98)
M. WARD
MERGE 433* (11.98)
KIDZ BOP KIDS
RAZOR & TIE 89271 (18.98)
WILSON PHILLIPS
MASTERWORKS 91425/SONY MASTERWORKS (11.98)
LIONEL RICHIE
MOTOWN/UTV 066140/UME (18.98)
TOBY KEITH
SHOW DOG-UNIVERSAL 015592 (9.98)
LIL WAYNE
YOUNG MONEY/CASH MONEY 015548*/UNIVERSAL REPUBLIC (13.98]
ALEX CLARE
UNIVERSAL REPUBLIC DIGITAL EX {7.9_5)
THE BAND
CAPITOL 24941 (11.98)
DAVID BOWIE
EMI 41929/CAPITOL (18.98 @)
THE LUMINEERS
DUALTONE 1608 (13.98
TAYLOR SWIFT
BIG MACHINE TS0300A (18.98) @
CHRIS TOMLIN
SIXSTEPS/SPARROW 46364/EMI CMG (13.98)
TIM MCGRAW
CURB 79320 (13.98]
JAY Z KANYE WEST
ROC-A-FELLA/ROC NATION/DEF JAM 015426/IDJMG (13.98)
FOSTER THE PEOPLE
B STARTIME INT'L/COLUMBIA 74457*/SONY MUSIC (9.98]
FIVE FINGER DEATH PUNCH
PROSPECT PARK 50104 (15.98)
HANK WILLIAMS III
CURB 79229* (13.98)
AWOLNATION
RED BULL 1086 (9.98)
-/ ANDREW BIRD

MOM + POP 048* (13.98) ®
SOUNDTRACK
REPRISE 162748/RHINO (19.98)

A Different Kind Of Truth

Hands All Over

Scary Monsters And Nice Sprites (EP)

Doo-Wops & Hooligans

Radio Music Society

Sublime

LR

Mylo Xyloto

The Good Life

You Get What You Give

Clear As Day

The Power Within

Blessings

A Wasteland Companion

Kidz Bop 21

Dedicated

The Definitive Collection

Clancy’s Tavern

Tha Carter IV

The Lateness Of The Hour

Greatest Hits

Best Of Bowie

45 The Lumineers

a7 Speak Now

How Great Is Our God: The Essential Collection

49 Emotional Traffic

il Watch The Throne

52 Torches

73 American Capitalist

Long Gone Daddy

Megalithic Symphony

Break It Yourself

&

Saturday Night Fever

SOUNDTRACK

93 WALT DISNEY 006509 (13.98) The Muppets
MARY J. BLIGE i i

88 MATRIARCH/GEFFEN 016257/1GA (13.98) My Life Il...The Journey Continues (Act 1) [ ]

PITBULL

MR. 305/POLO GROUNDS/J 63060/RCA (11.98)
TRAMPLED BY TURTLES
BANJODAD 09*/THIRTY TIGERS (9.98)
BEYONCE

PARKWOOD/COLUMBIA 90624/SONY MUSIC (13.98)

75 Planet Pit

Stars And Satellites
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FTUGEN— 3 JACK JOHNSON
JOURNEY ...
T
BRANTLEY GILBERT .. 44
GOTYE....... e i TOBY KEITH . ..
ELLIE GOULDING . KIDZ BOP KIDS
4 DAVID GUETTA ...
FOREIGNER . .. 13 GUNS N ROSES ..... L
FOSTER THE PEOPLE ..90 THELACS ......... 195
THE FRAY . 73 LADY ANTEBELLUM ...
FUN. .. .23 HALESTORM .........40 'DRAJOHN ....oooiil7  Loooooiin....d 38,149
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niclsen

ﬁ;.ll;ll’rsaﬁiumasn / DISTRIBUTING LABEL (PRICE) s § 129
A 2 Back In New Orleans e
RE-ENTRY (110 5&:21&’:\:'””””““6“% 493290°/16A (13.98) The Eminem Show on ﬂ!& first Sunday
E = 52,‘3"/;2‘5\%rEnMAm/lmERscopEnmnwm (13.98) Recovary gﬁﬁ:lars({)::t::ﬁa
@ ﬁms‘ﬂ?ﬁaﬂ? ;-:asmEA' (13.98) Lioness: Hidden Treasures fz::;‘;:i:ilzskhh
71@': gfeﬁ?lﬁg/n?mg«wxssw MUSIC (11.98) Gome-T0 The Wall re-entry, as
108! 101 102 f1f] Z8C BROW™ BANDGRQWN,‘AILANHC 516931/AG (13.98) TheFoundation N &
| 107‘ % DEMON HUNTER True Defiance

SOLID STATE 80486/EMI GMG (13.98) @

TYRESE
VOLTRON RECORDZ 93562 (15.98)

Open Invitation

YANNI WAKE 52862/SONY MUSIC (11.98) ® Live At El Morto, Puerto Rico

DIERKS BENTLEY
CAPITOL NASHVILLE 94714 (16.98)

Home

A
139 <w

J. COLE
ROC NATION/COLUMBIA 57920/SONY MUSIC (11.98)

Cole World: The Sideline Story

The singer/

MAROON

; 5
Rl evocTonE 00ss17/1cA (18.98) ®

It Won't Be Soon Before Long

songwriter’s ninth
studio album is her

FOREIGNER
TRIGGER/SONY MUSIC CMG 82725/SONY MUSIC (6.98)

W re-entay | 10 Extended Versions

sixth to reach the

SHANIA TWAIN

RE-ENTRY
LN \ERCURY NASHVILLE 003072/UMGN (13.98)

Greatest Hits

list, and first since
2008’s Promised

MARANATHA! PRAISE BAND
MARANATHA! 72071/EMI CMG (12.98)

Top 25 Praise Songs 2012 Edition

Land debuted and

WHITNEY HOUSTON

peaked at No. 95
(6,000).

116 106 78 REH] \pisma 18599/50nY MUSIC (10.95) The Bodyguard
)| SOUNDTRACK The Fresh Beat Band: Music From The Hit TV Show
A7 111 42 BER §ckeLovkon LEGAGY 95784/SONY MUSIC (9.98)
FLORENCE + THE MACHINE
a8l s - UNIVERSAL REPUBLIC 016775 (13.98) ® MTV Unplugged
119 HOODIE ALLEN All American (EP)

HOODIE ALLEN DIGITAL EX (4.98)

RIHANNA
SRP/DEF JAM 008968*/IDJMG (13.98)

Good Girl Gone Bad

EVANS BLUE

SOUNDS +SIGHTS 45699 (11.98) Graveyard Of Empires

BOB MARLEY & THE WAILERS
TUFF GONG/ISLAND 016736*/UME (19.98)

Marley: The Original Soundtrack (Soundtrack)

The EP re-enters
with a 63% gain

ODD FUTURE
0DD FUTURE 95478 (14.98)

The OF Tape Vol. 2

thanks to its
(silver!) vinyl LP

DAVID GUETTA
WHAT A WERKS 78830/CAPITOL (18.98)

108 108 [l Nothing But The Beat

debut for Record

KANYE WEST

M RE-ENTRY
S| Roc-A-FELLADEF JAM 014695%1DIMG (13.98) ®

My Beautiful Dark Twisted Fantasy

Store Day. First
released as a fan

WEEZER

DEC/GEFFEN 24629/UME (10.98) Weezer

dlub exclusive, it

JOURNEY

COLUMBIA/LEGACY 85889/SONY MUSIC (13.98) & Jodmeye/GreatastiHits

made its digital
debut in December,

ELI YOUNG BAND
REPUBLIC NASHVILLE 01585

112 103 241 Life At Best

physical (D bow on

REPUBLIC (10.98)

Jan. 31 and finally

2PAC
AMARU/DEATH ROW 430301*/INTERSCOPE (24.98/19.98)

RE-ENTRY | 77 Greatest Hits

on vinyl LP.

TRAIN
COLUMBIA 07736/SONY MUSIC (12.98)

Save Me, San Francisco

]
a
4
<
°

THE BLACK KEYS
FAT POSSUM 80379*/EPITAPH (13.98)

RE-ENTRY | 2 Rubber Factory

THE BAND
WARNER BROS. 3WS

RE-ENTRY |22 The Last Waltz

(59.98 CD)

The collection of
album tracks and

VARIOUS ARTISTS
WORD-CURB/EMI CMG/VERITY 87014/RCA (13.98)

114 113 BES WOW Gospel 2012

stray soundtrack

WIZ KHALIFA
ROSTRUM/ATLANTIC 527099/AG (13.98) &

120 127 4 Rolling Papers

cuts is the 21st entry
for the late R&B

VARIOUS ARTISTS
GRAMMY 016393/UNIVERSAL REPUBLIC (13.98)

135 2012 Grammy Nominees

singer (3,000). He
was last on the list

VARIOUS ARTISTS
WORD-CURB/PROVIDENT-INTEGRITY 48085/EMI CMG (17.98)

WOW Hits 2012

for one week on

ALAN JACKSON
ACR 02823/EMI NASHVILLE (16.98)

Precious Memories

Nov. 3, 2007, with

n the debut of the

JAKE OWEN

118 107 REY 2o NasHviLLE Bosd7/sun (10.98)

Barefoot Blue Jean Night

Love, Luther

DAR WILLIAMS
RAZOR & TIE 83320 (13.98)

In The Time Of Gods

boxed set (No. 191).

o, .9

o 5 Title
E |MPRWT & NUMEEN / DISTRIBUTING LABEL (PRICE)

RODNEY ATKINS

CURB 79255 (18.98)

BASSNECTAR

AMORPHOUS 012+ (12.98)

KAT EDMONSON

SPINNERETTE 1202 (14.98)

SOUNDTRACK

SUMMIT/CHOP SHOP/ATLANTIC 528055/AG (18.98)

LADY GAGA

STREAMLINE/KONLIVE/INTERSCOPE 015373*/IGA (13.98)

TONY BENNETT

RPM/COLUMBIA 66253/SONY MUSIC (13.98) ®

GUNS N’ ROSES

Take A Back Road

Vava Voom

Way Down Low

154 123 111

The Twilight Saga: Breaking Dawn: Part 1

Born This Way

55 166 161

Duets Il

L UCHS GEFFEN 001714/UME (16.98) Greatest Hits
BLAKE SHELTON 5

158 147 117 REFRISE (NASHVILLE) 525092/WN (18.98) Loaded: The Best Of Blake Shelton
WALE -~

189 130 139 MAYBACH 528687/ WARNER BROS. (18.98) Ambition
BON IVER Bon Iver

JAGJAGUWAR 135* (14.98)
THREE DOG NIGHT  The Best Of Three Dog Night: 20th Century Masters The Millennium Collection
MCA 112073/UME (9.98)
JAMES DURBIN

WIND-UP 13305 (11.98)

HUNTER HAYES

ATLANTIC NASHVILLE 528890/ WMN (18.98)
COLDPLAY

CAPITOL 74786 (18.98)

BOB MARLEY AND THE WAILERS . il
TUFF GONG/ISLAND 548904*/UME (13.98) ® Legend: The Best Of Bob Marley And The Wailers
BOYZII MEN The Best Of Boyz Il Men: 20th Century Masters The Millennium Collection
MOTOWN/CHRONICLES 001098/UME (9.98)

WHITNEY HOUSTON

ABISTA/LEGACY 58903/SONY MUSIC (15.98 CD/DVD) &
ERIC CLAPTON  The Best Of Eric Clapton: 20th Century Masters The Millennium Collection
CHRONICLES/POLYDOR 002759/UME (9.98
YOUNG THE GIANT
ROADRUNNER 617806* (13.98
JASON MRAZ

ATLANTIC 448508*/AG (18.98) @
METALLICA
WARNER BROS. 530093* (5.98)
TAYLOR SWIFT

BIG MACHINE 0200 (18.98) @&
THE FRAY

EPIC 57802*/SONY MUSIC (11.98)
FOO FIGHTERS
ROSWELL 84493*/RCA (11.98) ®
RASCAL FLATTS
LYRIC STREET 002764 (13.98)
VARIOUS ARTISTS

Memories Of A Beautiful Disaster

Hunter Hayes

X&Y

164 168

1 125 99 Whitney Houston

Young The Giant

We Sing. We Dance. We Steal Things.

Beyond Magnetic (EP)

Fearless

Scars & Stories

Wasting Light

Greatest Hits Volume 1

176

156 110 UNIVERSAL/EMI/SONY MUSIC 95756/CAPITOL (18.98) NOW 40

177 159 150 EAE:RDA'PWQE-?ULIRA (15.98) 4Xa=12
78| 142 o7 Rl SAVIN DEGRAW Sweeter
L« [T lovestrong.
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Electronic music artist Gold Panda
re-enters Uncharted at No. 18 courtesy
of buzz earned by the release of an
instrumental track (“4”) on April 17
and several international performances,
including one in Istanbul.
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2Pac projection at Coachella (April 15)
netted 3.4 million YouTube views. (Why
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didn’t 2Pac return to the tally? The
video was uploaded to Snoop’s official
channel, not 2Pac’s.)
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Though it was released in January,
Jason Mraz's “I Won’t Give Up” debuts
on the On-Demand Songs chart at No.
35 following the release of its parent
album last week. The song earned
301,000 streams during the tracking
week—up 53%.
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13 7 FINEBYME
NDY GRAMMER S-CURVE
WE RUN THE NIGHT
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SAME DAMN TIME
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Way Down Low
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5 3 WHY YA WANNA Anoushka Shankar Kat Edmonson Loudon Wainwright 111
SANAKRAMER ELEKTRANASHYILEWMN SOUTH CENTRAL Kimbs
WANTED Settle Dawn (EP)
HUNTER HAYES ATLANTIC/WMN |mag|ne Dragons
TONGUE TIED
20 24 5 GROUPLOVE CANVASBACK/ATLANTIC PROGRESS REPORT o Slianes (EF)
P DryThe River
3 3BALLMTY FEATURIN SIERRA FONOVISA/UMLE Shallow Bed B
g;vg YOUNG HOMIE Morning Parade, “Headlights” William Beckett
3 gg CHRIS RENE SYCO/EPIC/SONY MUSIC . N N Walk The Talk (EP)
£33 The British rock band makes its Billboard chart debut as the
555’ % BENNY BENASSIFEATURING GARY GO ULTRA chugging, swoony tune enters at No. 37 on Alternative. The 21‘322%5‘3525@%
522 SOMEBODY THAT | USED TO KNOW gging. od : :
ug.l WALK OFF THE EARTH SLAPDASH/COLUMBIA act signed to Capitol/EMI in May 2010, shortly after the group Dead Sara
b M3 LET'S DON'T CALL IT A NIGHT . - ) ) Dead Sara
pse CASEY JAMES 19/BNA morphed from a trio into a five-piece in 2009. F.d sh
g8 eeran
Ss2 The ATeam (EP)
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g “Somebody That .
SOMEBODY THAT | USEDTO KNOW  Gotye Featuring Kimbra v 5 FEEL LIKE A ROCK STAR Kenny Chesney &Tim McGraw
il 2k A5, W 1| |Usedtok 58 40 40
PXA (LT PE G WV WOE BACKER (WDE BACKER) @ SAMPLES ‘N SECONDS/FAIRFAX/UNIVERSAL REPUBLIC sed to Rnow B CANNON K CHESNEY (C.TOMPKINS, R CLAWSON) @BNA
= R WE ARE YOUNG fun. Featuring Janelle Monae 1 spends a second @ 6 65 EVERYBODY TALKS NeonTrees 57
FUN, J. BHASKER (N RUESS, ADOST.J ANTONOFF.J BHASKER) @O0 FUELED BY RAMEN/RRP week at No. 1, aided JMELDA-JOHNSEN (TGLENN,TPAGNOTTA) @@ MERCURY/IDIMG:
e LTy ; PAYPHONE Maroon 5 Featuring Wiz Khalifa 3 by the arrival of @ STAY SCHEMIN Rick Ross Featuring Drake & French Montana 58
=t DEBUT BENNY BLANCO,SHELLBACK (A LEVINE.B.LEVIN A MALIK.D.0MELIO,SHELLBACK C.JTHOMAZ) @ ASM/OCTONE/INTERSCOPE aremix hy Tiésto, THE BEAT BULLIES (A GRAHAMW.LROBERTS | K KHARBOUCH) © MAYBACH/SLIP-N-SLIDE/DEF JAM/IDJMG
° 5 5 g pdatgtllEd BOYFRIEND ) JustinBieber @ 5 v » 59 55 52 ALONE WITHYOU Jake Owen '@ 49
STREAMING MPOSNERMOL(M POSNER.J BIEBERMLEVYMMUSTO) @@ SCHOOLBOYRAYMOND BRAUN/ISLAND/IDJME _“ | which accounts for JMOIRCLAWSON (C.GRAVITT.JTHARDING,S.MCANALLY) ® RCA NASHVILLE
s 3 3  GLADYOUCAME TheWanted gy 5 19%ofthesong’s g 5 g  BETTERTHAN | USEDTO BE Tim McGraw — go
‘S;;IAI.(:ES Ag.‘,'flL.ggiEUN,WA HECTOR E.DREWETT) WGEBA;AQEN;/MESEUFV/\D\JSMG Weel(lv sales, At EZAAL%N:RVE(;:AJCTSQK:‘SEIMPSUNA GORLEY) v J Foatur SCU\;B
0 Rida Featurin, 1a & ‘oun eezy reaturin e-Yo
e Sl VELL(TDILLARDR. FURLERAXWELL,.LUTTRELLMCOOPERBMADDAH) @ POE BOY/AT%ANTIE L E“- 9, '!“' 5"‘9"? @ 592 WARREN 6 (JW.JENKINS W GRIFFIN.S.C.SMITH.LLISTON-SMITH) B mcmus;ﬁmnmme L
° g 10 CALL ME MAYBE Carly Rae Jepsen g 5 Eyes Wide Open 62 5 59 STRIP Chris Brown Featuring Kevin K-MAC McCall 7
JRAMSAY (JRAMSAY,C RJEPSEN T.CROWE) ©O 604/SCHOOLBOY/INTERSCOPE bows, fueled by THABIZNESS (C.MBROWN K MCCALLA STREETER,J.L BEREALC. WHITACRE.J HENDERSON) O©RCA
B st Comoan W 4 asuin (G w1 00 GO omonaemio ounmuisiss B
5 B STARSHIPS Nicki Minaj 5 On-Demand Songs. @ 63 75  BEEZINTHETRAP Nicki Minaj Featuring 2 Chainz
TMARAJ CFALKRYACOUBWAHECTOR) @ REPUBLIC Gotye performed KE-NOE (0.TMARAJM.JORDAN.TEPPS) © YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC :
10 9 8 STRONGER (WHAT DOESN'T KILL YOU) Kelly Clarkson 1 both songs on @ 8 — BACK INTIME Pitbull 65
G KURSTIN J ELOFSSONATAMPOSI,D.GAMSON,G KURSTIN) © 19RCA “Saturday Night MKINCHEN,DJBIG SYPHE D BUDDHA(AC PEREZ) ATRE. ) OMR
1 1 15 [FEACEINN DRIVE BY Train 11| Live” on April 14, & &  EVENIFIT BREAKS YOUR HEART EliYoung Band  go
GAINER/DIGITAL ESEUIES:A JELIND A BJORKLUND) © COLUMBIA _ MWRUCKE (WHOGE E PASLAY) © REPUBLIC NASHVILLE
12 10 9 PART OF ME Katy Perry g3 @ 68 7 NO HURRY Zac Brown Band &
DR. LUKE,MAX MARTIN,CIRKUT (K PERRY,LGOTTWALD,MAX MARTIN B.MCKEE) @O CAPITOL K.STEGALLZ BROWN (Z BROWN W.OURRETTE,J.0TTO) ©® SOUTHERN GROUND/ATLANTIC/BIGGER PICTURE
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FEEL SO CLOSE Calvin Harris SOME NIGHTS fun.
14 12113 CHARRIS (C.HARRIS) ©® ULTRA 12 8] ©8) 68 J.BHASKER (FUN.J.BHASKER) ® FUELED BY RAMEN/RRP 62
15 14 16 THE MOTTO Drake Featuring Lil Wayne o @ 70 69 YOU DON'T KNOW HER LIKE | DO Brantley Gilbert 69
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47 1 19 SOGOOD BoB gy |eBilbaard200 - E C . RIGHTBY MY SIDE Nicki Minaj Featuring Chris Brown g1
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D » o  Cmax Usher 5o  downloadssold @ o —  Chsunour CashOut 26
DIPLO (U RAYMOND IV\W.PENTZ ARECHTSHAID.J.NAJERA,S FENTON) ©RCA (up 23%). DJSPINZ (JMHEIBSON) ©O BASES LOADED/EPIC
@ 23 29  EYES OPEN Taylor Swift 49 @ 7 9 HYFR (HELL YEAH F*****G RIGHT) Drake Featuring Lil Wayne = 3¢
NCHAPMAN (TSWIFT) © LIONSGATE/BIG MACHINE/UNIVERSAL REPUBLIC 16 | TMINUS(AGRAHAM TWILLAMSAPALMANKSAMIRCHILL) @ YOUNG MONEY/CASHMONEYUNIVERSALREPUBLIC
22 2 2z . WEFOUND LOVE Rihanna Featuring Calvin Harris gy = 4 7 2 _  SOMEBODYTHAT | USEDTO KNOW Glee Cast 5
CHARRIS (CHARRIS) © SRP/DEFJAM/IDIMG The song reaches AANDERS, PASTROMR MURPHY (W.DE BACKER) © 20TH CENTURY FOX TV/COLUMBIA
23 19 1 YOUNG,WILD & FREE Snoop Dogg & Wiz Khalifa Featuring Bruno Mars gy 5 thetop10 on Hot 28 75 73 BANGARANG Skrillex Featuring Sirah = 35
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34 28 % DOMINO JessieJ gy g Digital Songs at @ SWEET LOVE Chris Brown g9 o.=
DR. LUKE CIRKUT (J.CORNISH,LGOTTWALD,C. KELLYMAX MARTIN,H\WALTER) @ LAVA/UNIVERSAL REPUBLIC No.17 (86 000, up POLOW DA DON,J.LPERRY (C.M.BROWN, J.JONES,J L PERRY,G.G.CURTIS SR,C.MAKRS, TDOYLE JR) @RCA QIE:
GOOD GIRL Cartie Und d i SCARY MONSTERS AND NICE SPRITES Skrill 892
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@ 4 s |WONTGIVE UP JasonMraz o itsfirst full week of @ 97 o AISEEUTE PEGO MichelTelo | gy 55¢
J.CHICCARELLI (J.MRAZ M.NATTER) @ ATLANTIC/RRP availability. D.BORGES (SAXE MOIADYGGS) © PANTANNAL/RGE/SONY MUSIC LATIN 3 ﬁ
g2
27 s B o LA L —— A Ot B
OVERYOU Miranda Lambert THIS OLE BOY Craig Morgan
38 31 3% FLIDDELL,C.AINLAY,G. WORF (M.LAMBERT,B.SHELTON) ® RCANASHVILLE . % 93 & 88 P.O'DONNELL (B.HAYSLIPD.DAVIDSON RAKINS) © BLACKRIVER 8
39 21 3 MERCY Kanye West, Big Sean, PushaT, 2 Chainz 21 @ o5 | — WE RUNTHE NIGHT Havana Brown Featuring Pitbull 93 E.: P
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41 % AWOMAN LIKE YOU Lee Brice @ 33 The song soars @ EYES WIDE OPEN o otye % °
J STONE.L BRICE (J.BULFORD,PBARTON,J.STONE) = = OB courtesy of aNo. W.DE BACKER (W.E BACKER) © SAMPLES N SECONDS/FAIRFAXUNIVERSALREPUBLIC 2
a2 n u INTERNATIONAL LOVE Pitbull Featuring Chris Brown 13| 54 re-ent @ TONIGHT (BESTYOU EVER HAD) John Legend Featuring Ludacris 9
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43 4 31, PARTY ROCKANTHEM LMFAO Featuring Lauren Bennett & GoonRock g 4 Hot Digital Songs @ s _  HEARTATTACK TreySongz  ga &
PARTY ROCK (S K GORDY,S.A GORDY.J.LISTENBEE, PSCHROEDER) © PARTY ROCK/WILL | AV/CHERRYTREE/INTERSCOPE (35,000, up 68%) BENNY BLANCO,RICO LOVE (B LEVIN,RICO LOVE,TNEVERSON) © SONGBOOK/ATLANTIC 2
MOVES LIKE JAGGER Maroon 5 Featuring Christina Aguilera o THINK LIKE A MAN Jennifer Hudson & Ne-Yo Featuring Rick Ross 2
| 2 ‘SHELLBACK BENNY BLANCO (ALEVINE B LEVIN A MALIK SHELLBACK) © ABM/OCTONE/INTERSCOPE i anduzm::_delhut it [ HARMONY AK A, H-MONEY (H.D SAMUELS,C HARRELLS.C.SMITHA.S LAMBERTE BELLINGER W/ ROBERTS If) ®FPIC Ll g
45 1 3 DRINKONIT Blake Shelton g9 OWHOLPIOAIMIAY (100} SAME DAMNTIVME Fuure 40 £
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@ 8 4 DANCIN’ AWAY WITH MY HEART Lady Antebellum % -
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@ 51 5 SOMETHIN’ ‘BOUT ATRUCK Kip Moore '@ g7 8
pr oo b ot ‘PAYPHONE’ GETS GOOD RECEPTION |
@ 53 55 up! LoveRance Featuring lamSu & Skipper or 50 Cent 18 B
ROLIVER IAMSU! (R.OLIVER SWILLIAMS,P.COX) ©® STUDD LIFE/INTERSCOPE E
@ 5% 50 LIGHTS Ellie Goulding @ 49 With digital sales 0f 493,000, according to Nielsen SoundScan, Maroon 558
R.STANNARD A HOWES (E.GOULDING,R.STANNARD A HOWES) ® CHERRYTREE/INTERSCOPE i 5 & " " - 1 :m
= e FADED Tyaa Featufing Lil Ways = 5’s “Payphone,” featuring rapper Wiz Khalifa, roars onto the Billboard 2
D.BLACKSHER (M.STEVENSON,D.CARTER,D.BLACKSHER) ® YOUNG MONEY/CASH MDNEV/UNWERS.ALF\EPUBLIC Hot 100 at NO. 3’ the bSIld'S bCSt bOW on 'r_he tal[y “Payphone" enters g
51 40 3 TURN UPTHE MUSIC Chris Brown 10 . A . £p
‘THE UNDERDOGS,FUEGO (C.M.BROWN,H.J. MASON, JR.D.E THOMAS A PALMER M.JIMINEZ TCOLES) ORCA Hot Dlglta] Songs at No. 1 and nets the hlghest dlg]ta] sales week bY a g
BANJO Rascal Flatts . @ @
iy 2 > D HUFFRASCAL FLATTS (TMARTINW.MOBLEYN.THRASHER) ©®BIG MACHINE 52 BiAroON s group, topping the 465,000 sold by the Black Eyed Peas’ “Boom Boom 3
LouD Mac Miller » i i ives “ ” 2 ringi 2 s
@ 1D LABS (M.MCCORMICK E.DAN,J KULOUSEK ZVAUGHAN) © ROSTRUM 5 Pow (Apnl 18' 2009) Radlo alSO glVeS Payphone 2 nnglng endorse
54 55 49 TALK THAT TALK Rihanna Featuring Jay-Z 2 ment, as it storms Hot 100 Airplay at No. 36 (33 million first-week impressions, according to Nielsen BDS).
|MSERIKSEN; 5! BESTSCOMBS,C.THOMPSON.CWALLACE) @ SRPDEFJAM/IDIMG The s iews the band's fourth studio alb 4 d T
@ i AYY LADIES Travis Porter FeaturingTyga p e song previews the band’s fourth studio album, Overexposed, due June 26. —Gary Trust
M.ROBERTS (D.WOODS,H.DUNCAN, L MATTOX,M.STEVENSON) [0}
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Justin Bieber notches his first top 10 on a U.S. Billboard airplay chart,
as “Boyfriend” reaches the top tier on both Mainstream Top 40 (12-10)
and Rhythmic (12-9). Bieber had previously risen as high as No. 14 on
the former tally with debut single “One Time” in 2009 and No. 11 on
the latter list with “Baby” in 2010.

The ascent on both charts fills in one of the few gaps in the teen
superstar’s career résumé. He’s scored three No. 1albums on the
Billboard 200 and 10 top 10s on the Hot Digital Songs survey.
“Boyfriend” has sold 1.1 million downloads since its release, according
to Nielsen SoundScan. The
track’s debut sales sum
(521,000) three weeks ago
stands as the fifth-highest frame
since SoundScan began tallying
download totals in 2003.

Bieber joins Carrie
Underwood, LMFAO and the
Wanted as the first performers
announced for the 2012 Billboard
Music Awards. The festivities air
May 20 on AB( from the MGM
Grand Garden in Las Vegas.
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| ©'_FOSTER THE PEOPLE (STARTIME/COLUVBIA)
57 BULLET IN MY HAND
2 " _REDLIGHT KING (HOLLYWOOD]
15 SIMPLE SONG
THE SHINS (AURAL APOTHECARY/COLUMBIA
, LOVE BITES (SO DO I)
HALESTORM (ATLANTIC]
4o THIS MEANS WAR
NICKELBACK (ROADRUNNER/RRP)
s YOUREALIE
SLASH FEAT. MYLES KENNEDY & THE CONSPIRATORS (DIK HAYD/CAPITOL)
4 BLOODY MARY (NERVE ENDINGS)
SILVERSUN PICKUPS (DANGERBIRD
; IT'S TIME
- _IMAGINE DRAGONS (KIDINAKORNER/INTERSCOPE]
1o HURRICANE
THEORY OF A DEADMAN (604/ROADRUNNER/RRP)

e 13 CHARLIE BROWN
m % 13 COLDPLAY (CAPITOL)

5 SPREAD TOO THIN
THE DIRTY HEADS (FIVE SEVEN
1p BOSS’S DAUGHTER
= _POP EVIL (EONE
2 ROCKY MOUNTAIN WAY
_GODSMACK (UNIVERSAL REPUBLIC
l\ BRIDGE BURNING
FOO FIGHTERS (ROSWELL/RCA)
3 BABY COME HOME
_BUSH (ZUMA ROCK/EONE)
“ IN MY BLOOD
= BLACK STONE CHERRY (IN DE GOOT/ROADRUNNER/RRP)
3 STILL COUNTING
VOLBEAT (MASCOT/VERTIGO/UNIVERSAL REPUBLIC

y
EYES WIDE OPEN
E 3219 s (FLIP/ATLANTIC)

5 BLOOD FOR POPPIES
_GARBAGE STUWVOLUME)
THE WAITING ONE

*_ALL THAT REMAINS (PROSTHETIC/RAZOR & TIE|

g SHE'S THE WOMAN

VAN HALEN (INTERSCOPE
m 4 g SHADOW DAYS
- _JOHN MAYER (COLUMBIA;
s RACE YOU TO THE BOTTOM
NEW MEDICINE (PHOTO FINISH/ATLANTIC)
44 {p LOVE INTERRUPTION
ji JACK WHITE (THIRD MAN/COLUMBIA]

2

©

HOLD ON
ALABAMA SHAKES (ATO/RED)]

DRIVE BY

491115 an (coLuven

HOW WE END UP ALONE
HURT (CARVED
CRITICIZE
ADELITAS WAY (VIRGIN/CAPITOL)
50 5 AFTERLIFE

_ _SWITCHFOOT (LOWERCASE PEOPLE/ATLANTIC)
@ NO LIGHT, NO LIGHT
& FLORENCE + THE MACHINE (UNIVERSAL REPUBLIC]
mw ANNA SUN

WALK THE MOON (RCA|

FIRE ESCAPE
80 4T T g rwiwieHt (WIND-UP)

Linkin Park storms Rock Songs at No. 2
(12 million first-week audience
impressions on 119 stations), Rock Digital
Songs at No. 4 (115,000 downloads sold)
and the Billboard Hot 100 at No. 30. The
song previews the band’s fifth studio
album, Living Things, due June 26.

1 NO RESOLUTION
SEETHER (WIND-UP}
2\l BuLLY
SHINEDOWN (ATLANTIC'

4 13 LOVE BITES (SO DO 1)
HALESTORM (ATLANTIC!
3 34 BULLET IN MY HAND
REDLIGHT KING (HOLLYWOODD.
14 HURRICANE
THEORY OF A DEADMAN (604/ROADRUNNER/RRP)
3 LIVE TO RISE
SOUNDGARDEN (HOLLYWOOD]

| LIKE IT
FOXY SHAZAM (I.R.S./CAPITOL;
7 {2 THIS MEANS WAR
NICKELBACK (ROADRUNNER/RRP)
HATS OFF TO THE BULL
CHEVELLE (EPIC)

5
o
&
O
(-
@ BOSS’ DAUGHTER
570
®
<

5 1

~

.10 15 pop evit (cone
i 9.‘ 8 YOU'RE A LIE
=" SLASH FEAT MYLES KENNEDY & THE GONSPIRATORS (DIK HAYD/CAPITOL)

o LOOK AROUND
* "= _RED HOT CHILI PEPPERS (WARNERBROS)
25 REMEMBER EVERYTHING
FIVE FINGER DEATH PUNCH (PROSPECT PARK)
5 STILL COUNTING
VOLBEAT (MASCOT/VERTIGO/UNIVERSAL REPUBLIC,
25 2 ROCKY MOUNTAIN WAY
_GODSMACK (UNIVERSALREPUBLIC)
|, BRIDGE BURNING
" _FOO FIGHTERS (ROSWELL/RCA
95 5 GOLD ON THE CEILING
THE BLACK KEYS (NONESUCH/WARNER BROS.
g CRITICIZE
s ADELITAS WAY (VIRGIN/CAPITOL]
44 DRY BONE VALLEY
MASTODON (REPRISE/WARNER BROS
{4 HOW WE END UP ALONE
J HURT (CARVED)
SORRY
ART OF DYING (INTOXICATION/REPRISE/ILG!
54 g AMERICA
%8 DEUCE (FIVE SEVEN]
SATELLITE
27 2 RISE AGAINST (DGC/INTERSCOPE]
PISS
PANTERA (RHINO/ATLANTIC

25 8

TITLE
ARTIST (IMPRINT / PROMOTION LABEL)

BULLY
SHINEDOWN (ATLANTIC
THESE DAYS

2 2 2 o pgumers ROSWELL/RCA

'3 24{ REMEMBER EVERYTHING
FIVE FINGER DEATH PUNCH (PROSPECT PARK]

g 10 THIS MEANS WAR
NICKELBACK (ROADRUNNER/RRP)

2 3 LIVETO RISE

5 SOUNDGARDEN (HOLLYWOOD)

o 5 13 NO RESOLUTION

SEETHER (WIND-UP)
4 29 FACETO THE FLOOR
S5 CHEVELLE (EPIC
YOU'RE A LIE

0O

S

SHE’S THE WOMAN
VAN HALEN (INTERSCOPE)

[TV BURN IT DOWN
LINKIN PARK (WARNER BROS.
y 118 IN MY BLOOD
L _BLACK STONE CHERRY (IN DE GOOT/ROADRUNNER/RRP)
TONIGHT
SEETHER (WIND-UP)
10 gs THE SOUND OF WINTER
J BUSH (ZUMA ROCK/EONE
ROCKY MOUNTAIN WAY
23 2 B

8 42

12

o ODSMACK (UNIVERSAL REPUBLIC!
m w1 "LOVE BITES (SO DO I)

IALESTORM (ATLANTIC
i | LIKE IT
@ 16 11 oxy swazam (175 /capiToL)
19 9 BULLET IN MY HAND
¢ REDLIGHT KING (HOLLYWO0D
@ 20 6 LOOK AROUND
RED HOT CHILI PEPPERS (WARNER BROS.

17 20 A WARRIOR'S CALL

A VOLBEAT (VERTIGO/UNIVERSAL REPUBLIC
18 11 HURRICANE

_THEORY OF A DEADMAN

| EYES WIDE OPEN
2004 S (ruppTianTic
2 DIFFERENT DEVIL

CHICKENFOOT (LAND SHARK/EONE

BOSS’ DAUGHTER

POP EVIL (EONE

HATS OFF TO THE BULL
24 2i 787 CHEVELLE (EPIC)

BRIDGE BURNING
2 3

FOO FIGHTERS (ROSWELL/RCA
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DRINK ON IT

Artist E
IMPRINT & NUMBER / PROMOTION LABEL
Blake Shelton

SHENDRICKS (J.R.STEWART,J.ALEXANDER R.CLAWSON) ® WARNER BROS/WMN
DANCIN' AWAY WITH MY HEART Lady Antebellum 2
PWORLEYLADY ANTEBELLUM (D.HAYWOOD,C KELLEYH SCOTTJ.KEAR) @ CAPITOLNASHVILLE
BANJO Rascal Flatts 3
D.HUFEF FLATTS (T. EYN.THRASHER) © BIG MACHINE
OVERYOU

FUDDELL,CAINLAY,GWORF (M.LAMBERTB SHELTON)

Miranda Lambert
@RCA ® 4

A WOMAN LIKE YOU

Lee Brice

J.STONE L BRICE (J.BULFORD,PBARTON,J. STONE) ©CURB ® 1
FLY OVER STATES Jason Aldean 6
MKNOX (M.DULANEYN.THRASHER) © BROKEN BOW
NO HURRY Zac Brown Band
KSTEGALLZ BROWN (ZBROWN W.DURRETTEJ.0TTO) © SOUTHERN GROUND/ATLANTIC/BIGGER PICTURE
GOOD GIRL Carrie Underwood ®
M.BRIGHT (C.UNDERWOOD,C. DESTEFANO AGORLEY) @ 19/ARISTANASHVILLE
SOMETHIN' 'BOUT ATRUCK Kip Moore g ' g
B.JAMES (KMOORED.COUCH) © MCANASHVILLE

SPRINGSTEEN
J.JOYCE (ECHURCHRTYNDELL,J.HYDE)

Eric Church
\E 10

BETTERTHAN | USED TO BE
BGALLIMORETMCGRAW (B.SIMPSONAGORLEY)
FEEL LIKE A ROCK STAR
B.CANNON K CHESNEY (CTOMPKINS R CLAWSON)
YOU DON'T KNOW HER LIKE | DO

CURB
Kenny Chesney & Tim McGraw 12
®BNA

Tim McGraw
) 10

Brantley Gilbert 13

D.HUFF (B 6ILBERT,J.MCCORMICK) ©VALORY
DRUNK ONYOU ryan 1
J.STEVENS (R.CLAWSON,C.TOMPKINS,J.KEAR) © CAPITOLNASHVILLE
EVEN IF IT BREAKS YOUR HEART EliYoung Band 15
MWRUCKE (WHOGE E PASLAY) @ REPUBLIC NASHVILLE
GOT MY COUNTRY ON Chris Cagle 16
K.STEGALL (K.ARCHER,J WEAVER D.MYRICK) ® BIGGER PICTURE
THIS OLE BOY Craig Morgan o
PO'DONNELL (B HAYSLIPD.DAVIDSON,R AKINS) ® BLACK RIVER
TIME IS LOVE JoshTurner 18
FROGERS (TSHAPIRO,T.MARTIN,M.NESLER) ® MCANASHVILLE
[TLI BEERS AGO obyKeith 19
[0\ (3] TKEITH (TKETHBPINSON) © SHOW DOG-UNIVERSAL
(KISSED YOU) GOOD NIGHT Gloriana 20
)T} MSERLETIC(TGOSSIN J KEAR) © EMBLEMWARNER BROS/WAR
POSTCARD FROM PARIS The Band Perry 27
 N.CHAPMAN (K.PERRY,N.PERRY,R.PERRY,K DIOGUARDIJ. COHEN) _®REPUBLIC NASHVILLE
LET'S DON'T CALL IT A NIGHT Casey James 21
CLINDSEY (C.JAMES B.LONG TMCBRIDE) ©19BNA
WHY YA WANNA Jana Kramer 23
 SHENDRICKS (C.GRAVITT.C. DESTEFANO AGORLEY) ® ELEKTRA NASHVILLEWMN
HOME SWEET HOME THE FARM 2
DMYRICK,N.HOFFMAN (D.MYRICK,N.HOFFMAN,K MARIE.D. HORNE) © ALLIN/ELEKTRA NASHVILLE/NEW REVOLUTION
COWBOYS AND ANGELS Dustin Lynch

B.BEAVERS (D.LYNCH.J.LEQ,T.NICHOLS)

5 ARTIST

bl

© BROKEN BOW

Lead trad( from the

singer’s first album, \@\ 3 3
Up All Night, cracks =22
the top 10 in its D w s
29th chart week, s

the second-longest
top 10 climb so

far this year.
Montgomery Gentry ‘@“ S
needed 35 weeks to

% 35
reach the upper tier @

with “Where | Come
From” in March.

Church’s fourth A

and fastest top 10 ‘Q‘ il
trek (12 weeks) @ 3 u
surpasses his :
T6-weekcimbwith |43 41 40
“Drink in My Hand”

last December, six f® &) 2
weeks before it 45 \ 44 46
became his first No.

1. His first two top @ S
10s took longer: 47‘ 8 47
“Love Your Love the

Most” (32 weeks, @ 50 59

2009) and “Hell
on the Heart” (31
weeks, 2010). 51 —

Title E Eg

N.CHAPMAN (TSWIFT)

IMPRINT & NUMBB‘/PRUMDTIDN LABEL E ig
ANGEL EYES Love AndTheft %
J.LEQ (J.COPLAN,E.GUNDERSON,E.PASLAY) _@RCA
WANNA MAKE YOU LOVE ME Andy Gibson 2
J.STROUD (J.COLLINS,B.PINSON) ©CURB
GLASS Thompson Square 28
NV (R.COPPERMAN, J. NITE) © STONEY CREEK
SO YOU DON'T HAVE TO LOVE ME ANYMORE Alan Jackson 29
K.STEGALL (AWRIGHT.JKNOWLES) © ACREEMINASHVILLE
5-1-5-0 Dierks Bentley 20
'B.BEAVERS,LWOOTEN (J.BEAVERS,B.BEAVERS, D BENTLEY) @ CAPITOLNASHVILLE
LET THE COWBOY ROCK Ronnie Dunn 3
RDUNN (RDUNN,DDAVIDSON) © ARISTANASHVILLE
SOMETHING TO DO WITH MY HANDS Thomas Rhett 30
_J.JOYCE (THOMAS RHETTLTMILLER C.STAPLETON) © VALORY
MR. KNOW IT ALL Kelly Clarkson 3
D.HUFF (B.SEALSE.DEAN,B.JAMES D JONES) © 19/RCA
COMIN' AROUND JoshThompson u
P.O'DONNELL (J. THOMPSON.R CLAWSON.K MARVEL) @RCA
LOVIN'YOU IS FUN Easton Corbin 35
C.CHAMBERLAIN (J.BEAVERS,B.OIPIERO) ® MERCURY
LIV FORYOU rban %
GAINER D HUFEK URBAN (M.POWELLK.URBAN) © CAPITOL NASHVILLE
NEW TO THIS TOWN Kix Brooks Featuring Joe Walsh %
K.BROOKS,J.DEMARCUS (K.BROOKS,M.GREEN, .MCBRIDE) © ARISTANASHVILLE
/ANTED Hunter Hayes 8
D.HUFFEH.HAYES (TVERGES,H HAYES) @ ATLANTIC/WMN
NEON ChrisYoung 39
J.STROUD (SMCANALLY,J.0SBORNE.T. ROSEN) ®RCA
DON'T MISS YOUR LIFE Phil Vassar 20
PVASSAR (PVASSAR,C.BLACK) © RODEOWAVE
THE SOUND OF A MILLION DREAMS David Nail an
C.AINLAYFLIDDELL (S.CARUSOE PVASSAR) ® MCA NASHVILLE
TIL MY LAST DAY Justin Moore 2
J.STOVER (B.D.MAHER,J.MOORE J S.STOVER) © VALORY
WHEN | GET IT Craig Campbell 38
 KSTEGALL (C.CAMPBELL,J.PMATTHEWS,J.MCCORMICK) ©® BIGGER PICTURE
SHININ' ON ME Jerrod Niemann %
JLNIEMANN,D.BRAINARD (J LNIEMAN L BRICER HATCH L MILLER) @ SEA GAYLE/ARISTANASHVILLE
GOODBYES MADE YOU MINE JT Hodges 3
D.COOKMWRIGHTR. COPPERMAN (J.THODGES,R COPPERMAN,J. NITE) ® SHOW DOG-UNIVERSAL
OUCH Josh Abbott Band %
EHERBST (RFOSTER,J ABBOTT.J.CLEMENTI) @P0T
MARRY ME Martina McBride Featuring Pat Monahan Of Train 2
M.MCBRIDE,B.GALLIMORE (PMONAHAN) ® REPUBLIC NASHVILLE
TOO GOODTO BETRUE Edens Edge 8
D.HUFF (G.SAMPSON,H,LINDSEY,TVERGES) BIG MACHINE
HOT MESS Tyler Farr 29
J.CATINO,J KING (R AKINS,D.DAVIDSON,B.HAYSLIP) @BNA
EYES OPEN Taylor Swift 50

© LIONSGATE/UNIVERSAL REPUBLIC/BIG MACHINE

© BLUEGRASS ALBUMS

. 58 §§§ 58 'E ARTIST Tile g

g’g IMPRINT & Nl:\:ABEﬂF; DlST]ﬂlBUTlNG LABEL (PRICE) ~ z IMPFUNT& NUMBER / DISTRIBUTING LABEL (PRICE) ‘=S IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)

28 LIONEL RICHIE JUSTIN MOORE Outlaws Like Me TRAMPLED BY TURTLES Stars And Satellites

52 MERCURY 016000/UMGN (15.98) & VALORY JMO0200A (10.98) 1 BANJODAD 09*/THIRTY TIGERS

332 | 3 3 LUKE BRYAN Tailgates & Tanlines o 27 u CASEY JAMES Casey James 2 f i3 PUNCH BROTHERS Who's Feeling Young Now?

g: '§ - CAPITOL NASHVILLE 70412 (16.98) = 19/BNA 89538/SMN (9,98) = NONESUCH 529777*/WARNER BROS.

= ISR 'Sé‘ﬁfc‘ﬁh :Wuu?u'nl;s( - Changed 1 @ 0z CHRIS YOUNG Neon 2 = CAROLINA CHOCOLATE DROPS Leaving Eden

ZEO 1 RCA 85437/SMN (10.98) . NONESUCH 529808*/WARNER BROS.

320 y e [

82z o . 39 [GIENEY ERIC CHURCH Chief @ 4 @ il JOSHTURNER Icon: Josh Turner 2 o“ 4 ALISON KRAUSS & UNION STATION  Paper Airplane

i:? [eTN[1T; 3 EM! NASHVILLE 94266* (16.98) L MCA NASHVILLE 015348/UME (7.98) - ROUNDER 610665*/CONCORD

za T . - :

EE; e 5 § §ﬁ§§ﬁ“§uﬁh‘5’5ﬁ&”ﬂ, My Kinda Party 1 @ a3 mg Mgcﬁm’w Number One Hits g g ‘ a 7 !ma SMS@A/LSE."?sgmcméfhmvsm/cxﬂ|l.e The Goat Rodeo Sessions

3 %é e =len m% ﬁm:&ﬁs;&gm “ OwnThe Night gy 4 31 % 2 \%Bﬁgl’;ﬂsﬂ ‘:Elxxmmy Of County Music Awrds: 2012 Norminee Sptight “ el s %ﬁhﬁﬁ!ﬁﬁ'&%ﬁ% BmeELGospel Side Of Dailey & Vincent

~R7 =7 7

305 BRANTLEY GILBERT Halfway To Heaven GEORGE STRAIT Icon: George Strait " STEEP CANYON RANGERS Nobody Knows You

’E §§ ‘,@ g 52} VALORY BGO100 (14.98) L 7@ 2 3% MCA NASHVILLE 016007/UME (7.98) 1 L ? 5 ROUNDER 610648/CONCORD

ol - SL:ME(EBEOP;EL}'?W%MN o Red River Blue @ 4 1‘@ il BILLY CURRINGTON Icon: Billy Currington 2 o“ 8 STEVE MARTIN AND THE STEEP CANYON RANGERS Rare Bird Alert
i ARNI . 5273 18.98) £ i */CON

£ : 2 | o 5 g  MIRANDA LAMBERT FourThe Record | g 4 > e BRAD PAISLEY This Is Country Music @ 4 °‘ p THEISAACS. Why Can'tWe

ich RCA 90589/SMN (11.98) ® | ARISTA NASHVILLE 83274/SMN (11.98) A 4 GAITHER 46138/EMI CMG

239 Mol 1 THE BAND PERRY The Band Perry g 5 ‘@ Al v THOMPSON SQUARE Thompson Square 3 @ 9 DOYLE LAWSON & QUICKSILVER Sing MeA SongAbout Jesus

;5 & - __REPUBLIC NASHVILLE 014833/UNIVERSAL REPUBLIC (10.98) [ STONEY CREEK 7677 (13.38) = SSK/MOUNTAIN HOME 1393/CROSSROADS

238 | O 1215 ZAC BROWN BAND You GetWhatYou Give gy 4 36 2 LAUREN ALAINA Wildflower 2

a EE | SOUTHERN GROUND/ROAR/BIGGER PIl‘.TuﬁEIAYLANHC 524722/AG (18.98) & 35 19/MERCURY NASHVILLE 016025/IGA/UMGN (13.98)

B8 SCOTTY MCCREERY Clear As Day B VARIOUSARTISTS NOWThat'sWhat! Call Country Ballads

§§§ 12 L e 19/MERCURY NASHVILLE 016022/IGA/UMGN (13.98) . 1 I 37 37 3 _UNIVER INY MUSIC/EMI 95759/CAPITOI oy 13

s2i KB REET Tosy kemy Clancy'sTaver | 1y @y ALA | Alan Jackson | Igp BETWEEN THE BULLETS

55 4 SHOW DOG-UNIVERSAL 015592 (9.98) ARISTA NASHVILLE 96767/SONY MUSIC (13.98)

i TAYLOR SWIFT Speak Now == HANKWILLIAMS JR. Best Of: All My Rowdy Friends H A N K I I I-" S H OT s H OT

ié‘ T i BIG MACHINE TS0300A (18.98) & ‘ & 39| 39 3 CURB 79298 EX (14.98) Y v %

s ; TIM MCGRAW Emotional Traffic CRAIG MORGAN This Ole Bo

B PAS T8 18 S G g0 1ase U 40 38 39 | glok mveR 202 (1398) 4 g Third-generation country

£5p HOT SHOT HANK WILLIAMS Il Long Gone Daddy | A RASCAL FLATTS Nothing Like Thi 103

E‘S% dt R 3 BIG MACHINE RFO100A (13.98) ofing HieThs ‘| 1 rocker Hank Williams II1

35z | Q ® 17 DIERKS BENTLEY Home 1 @ e GARY ALLAN Icon: Gary Allan takes the Hot Shot Debut at

gg | CAPITOL NASHVILLE 94714 (16.98) I MCA NASHVILLE 014671/UME (7.98)

2 @ v ow  EUYOUNGBAND e N VARIOUS ARTISTS  NOWThatsWhat | Call Country:Volume 4 No. 16 on Top Country Albums

%’ {4 REPUBLIC NASHVILLE 015856/UNIVERSAL REPUBLIC (10.98) - UNIVERSAL/EMI/SONY MUSIC 015731/UME (18.98) ‘th I G D dd 5.000

5% | 4g g5 1o || JAKEOWEN Barsfoot Bue Jean Night | 3| '@ 45 55 | SOUNDTRACK Country Strong vt fongCong Dadey!(5;

5o - ‘;;f;gl’ima:;ﬂs" BT RCA 72911/SMN (11.98) copies). This compilation of

Bpk ell On Heels LYLE LOVETT Release Me 5 5

éﬁg @ 2 B RCA 94916*/SMN (11.98) 1 |46 2 3 CURB/LOST HIGHWAY 016386*/UMGN (13.38) 9 unreleased material was recorded while he was under

22T RODNEY ATKINS Take A Back Road ‘ ALAN JACKSON 34 Number Ones

23 Q 27 30 29 % iR (el 3 L L] 7a et | contract to Curb, a deal that reportedly ended at the close

s8s BLAKE SHELTON Loaded: The Best Of Blake Shelton s TAYLOR SWIFT Speak Now:WorldTour Live CD +DVD of 2010. Although Williams’ relationship with the label

nge @ 2 20 REPRISE 525092/WMN (18.98) ® 47 8 @ BIG MACHINE TS0340A &esﬂ CD/DVD) & 2 s R P )

835 | @ o HUNTER HAYES Hunter,Hayes > @ SARA EVANS Stronger was tempestuous to say the least, it did yield three top

85? = = ATLANTIC 528890/WMN (18.98) 56 47 RCA 49693/SMN (10.98) U 10s on Top Countr Albums. Damn Ri ht Rebel Proud

$25 1,4 1 »  SOUNDTRACK Foottooso 2011) 4 | 5 g | TRACEADKINS ProudTo Be Here | | P Y : 5

£t | ATLANTIC 528899/WMN (18.38) R 4 SHOW DOG-UNIVERSAL 015694 (5.8) (No. 2, 2008), Rebel Within (No. 4, 2010) and Hillbilly

328 | E LACS 190 Proof SHOOTER JENNINGS Family Man

] §E 26 13 16 BACKROAD 238/AVERAGE JOE'S (15.36) iU =) (R BLACK COUNTRY ROCK 2409°/EONE (13.98) i Joker (No. 10, 2011). —Wade Jessen

=

0gf
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DRAKE

TAKE CARE YOUNG MOVEYCASH MONEY 016135°UNIVERSAL REPUBLIC
SOUNDTRACK
swv
1 MISSED US MASS APPEAL 2170/EONE
RIHANNA
TALK THAT TALK SRP/DEF JAM 01631/IDJMG

YGA
| CARELESS WORLD YOUNG MOVEY CASH NONEY U167 UNVERSAL FERUBLIC

‘THE MF LIFE SRC 016021/UNIVERSAL REPUBLIC

YOUNG JEEZY
TM:103: HUSTLERZ AMBITION CTE/DEF JAM 013738/1DJMG &

LIL WAY] !
‘THA CARTER IV YOUNG MONEY/CASH MONEY 015548"/UNIVERSAL REPUBLIC
JAY Z KANYE WEST

WATCH THE THRONE ROC-A-FELLA/ROC NATION/DEF JAM 0154261DJMG
MARY J. BLIGE

MY LIFE IL.. MATRIARCH/GEFFEN 016257/IGA

PITBULL

PLANET PIT MR. 305/POLO GROUNDS/J 63060/RCA
BEYONCE

4 PARKWOOD/COLUMBIA 90824/SONY MUSIC

'YRESE
OPEN INVITATION VOLTRON RECORDZ 93562
J. COLE
COLE WORLD ROC NATION/COLUMBIA 57920/SONY MUSIC
HOODIE ALLEN
ALL AMERICAN (EP) HOODIE ALLEN DIGITAL EX
BOB MARLEY & THE WAILERS
MARLEY (SOUNDTRACK) TUFF GONG/ISLAND 016736/UME
ODD FUTURE
‘THE OF TAPE VOL 200D FUTURE 95478

25‘ WALE

AMBITION MAYBACH 528687/ WARNER BROS.
LUTHER VANDROSS
HIDDEN GEMS EPIC/LEGACY 96829/SONY MUSIC

 CHILDISH GAMBINO

CAMP GLASSNOTE 0121*
DIGGY
_UNEXPECTED ARRIVAL ATLANTIC 527789/AG
KEM

K
PROJECT X WATERTOWER DIGITAL EX
BAD MEETS EVIL
- HELL: THE SEQUEL SHADY/INTERSCOPE 015729/IGA
NICKI MINAJ
PINK FRIDAY YOUNG MONEY/CASH MONEY 015021 /UNIVERSAL REPUBLIC
1 ANTHONY HAMILTON
BACK TO LOVE MISTER'S MUSIC 99136/RCA

| HALFAKED 8 ALMOSTFAMDUSST10CBA0 BOVNTERSCOE DAL I
! TYLER, THE CREATOR
GOBLIN XL 529*
;7 g ESTELLE
= ALL OF ME HOME SCHOOL/ATLANTIC 521146/AG

! RIHA

LOUD SRP/DEF JAM 014927/IDJMG &
[.{3l ROBIN THICKE
B30 (3] LOVE AFTER WAR STAR TRAK/GEFFEN 0162801GA
K'JON
MOVING ON UP&UP 5798/SHANACHIE
MAC MILLER
BLUE SLIDE PARK ROSTRUM 218
CHRIS BROWN
FAME. JIVE 86067/RCA
ROBERT GLASPER EXPERIMENT
BLACK RADIO BLUE NOTE 88333
LEDISI
PIECES OF ME VERVE FORECAST 015557/V6

- I |
THE BLOCK BROCHURE: 2 HEAVY ON THE GRIND 33 s

DIZZY WRIGHT
SMOKE OUT CONVERSATIONS FUNK VOLUME 0507 EX

- MINDLESS BEHAVIOR [ |
#1 GIRLSTREAMLINE/CONJUNCTIONINTERSCOPE O15096/GA

T BOYZ Il MEN
LRl TWENTY BENCHVIARK ENTERTAINMENT 00001 EXM

| 4 E-40 ‘ ]
THE BLOCK BROCHURE: 1 HEAVY ON THE GRIND 32
YELAWOLF
RADIOACTIVE GHET-0-VISIONSHADY/DGC/INTERSCOPE 01617416A
g SNOOP DOGG & WIZ KHALIFA I |
= MAC + DEVIN GO TO HIGH SCHOOL ROSTRUM/DOGGYSTYLE/ATLANTIC 5204846 =

Further evidence of the reach of Gotye’s
“Somebody That | Used to Know,” featuring
Kimbra: As it tops the Billboard Hot 100 for
asecond week, it debuts on Rhythmic at
No. 34 and Adult Contemporary at No. 28.

It leads Alternative for an eighth week and
Triple A for an Tith frame.
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at No. 88.

FUTURE IS HERE; SWV RETURNS

Rapper Future debuts at No. 2 on Top R&B/Hip-Hop Albums
with his first studio set, Pluto, selling 41,000 in its first week,
according to Nielsen SoundScan. He's released numerous
mixtapes since 2010 and has notched nine hits on the Hot
R&B/Hip-Hop Songs chart. Two of those reached the top 10:
“Racks” (YC featuring Future, No. 6) and “Magic” (No. 10).
This week, his featured turn on Rick Ross’ “Ring Ring” debuts

. L Meanwhile, in blast-from-the-past news, veteran female
R&B vocal group SWV returns with its first studio album in nearly 15 years as I Missed Us
bows at No. 6 with 14,000. It’s the trio’s fifth top 10 set and follows 1997’s Release Some Ten-
sion (No. 5 on Aug. 30). The new album’s lead single, “Co-Sign,” has so far peaked at No. 48
on Hot R&B/Hip-Hop Songs and slips 48-51 this week.

—Keith Caulfield

46 | Go to www.billboard.biz for complete chart data
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Last week, Ne-Yo returned to the top 10 of Hot R&B/Hip-Hop Songs for the
first time since January 2010, as Young Jeezy’s “Leave You Alone” (featuring
Ne-Yo) rose 11-10. This week the cut jumps to No. 8 and also brings Ne-Yo
back into the upper tier of Mainstream R&B/Hip-Hop (11-7). The artist, who

moved from Def Jam to Motown in January (and is now a senior VP of A&R),
SBDIEE?AHI:EECI-KESI.BFS{RPEF:AII?E is working on his fifth studio set. His last, Libra Scale, was his first to miss the
IT ALL BELONGS TO ME i No. 1 slot on Top R&B/Hip-Hop Albums. The set’s highest-charting single
JUEQ LOVEEARLAND £ ALEQ LOVEEHOD £ GODY 1) o on Hot R&B/Hip-Hop Songs was the No. 11-peaking “Champagne Life.” —Keith Caulfield
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CO-SIGI swv
LAMB (C.LAMB,T.0SBORNE) © MASS APPEAL/EONE

1 DONT REALLY CARE Waka Flocka Flame Featuring Trey Songz im
SKYY STYLEZ,TTAYLOR (J.MALPHURS,T.NEVERSON,A.CRASK,T.TAYLOR, A SMITH) © MIZAYWARNER BROS.

The most popular songs, according to R&E/Hip-Hop radio audience impressions measured by Nielsen Broadcast Data Systems and sales

data compiled by Nie

billboard.biz for rules and explanation:

Data for week of MAY 5, 2012 | For chart reprints call 212.493.4023 Go to www.billboard.biz for complete chart data | 47



TITLE
ARTIST IMPRINT/PROMOTION LABEL
WHERE | BELONG
BUILDING 429 ESSENTIAL/PLG
OVERCOME
JEREMY CAMP BEC/TOOTH & NAIL
7 WHEN THE STARS BURN DOWN (BLESSING AND HONOR)
PHILLIPS, CRAIG & DEAN FAIR TRADE

3 10 THE HURT & THE HEALER
| MERCYME FAIR TRADE

47 GOD’S NOT DEAD (LIKE A LION)
. NEWSBOYS INPOP

5 ALL THIS TIME
| BRITT NICOLE SPARROW/EMI CMG

8 u LEARNING TO BE THE LIGHT

PLATINUM POP

44 MY HOPEIS IN YOU
i3 AARON SHUST CENTRICITY

e 2 9 GREATEST WHITE FLAG
[TV T PASSION FEAT. CHRIS TOMLIN SIXSTEPS/SPARROW/EMI CMIG

1 LIVE LIKE THAT
5 " SIDEWALK PROPHETS FERVENT/WORD-CURB
9 n YOU LEAD
| JAMIE GRACE GOTEE
jiﬂi‘ 7 WHAT A SAVIOR
(] . LAURA STORY FAIR TRADE
w17 CARRY ME TO THE CROSS
1} KUTLESS BEC/TOOTH & NAIL
15 10 HESAID
"= GROUP 1 CREW FEAT. CHRIS AUGUST FERVENT/WORD-CURB.
13 4 STRONG ENOUGH TO SAVE
TENTH AVENUE NORTH REUNION/PLG
B FREE
lﬂl 18 DARA MACLEAN FERVENTWORD-CURB
il 10,000 REASONS (BLESS THE LORD)
A _MATT REDMAN SIXSTEPS/SPARROW/EMI CMG
’ﬂ - JESUS, FRIEND OF SINNERS
=] [ CASTING CROWNS BEACH STREET/REUNION/PLG
7o LONG WAY HOME
STEVEN CURTIS CHAPMAN SPARROW/EMI CMG
| 2 I TURN TO YOU
" sELAH CURB
ALL FOR YOU
— 1{’_ MIKESCHAIR CURB
2 Fﬁ OUR GOD’S ALIVE
| ANDY CHERRY ESSENTIAL/PLG
| CHOOSE JESUS
" © MORIAH PETERS REUNION/PLG
BRI ALIVE
2 D \rauie GranT cure
RISE UP
24 1 MATT MAHER ESSENTIAUPLG
", 1= THE SAME GOD
&l ﬁ NEWSONG HHI

¢ MOUNTAINTOP
= 1 4 THe ciT HARMONIC KINGSWAY/INTEGRITY
D=

3 ANGEL BY YOUR SIDE
> ~~ FRANCESCA BATTISTELLI FERVENT/WORD-CURB
29 AFTERLIFE
% 9 SWITCHFOOT LOWERCASE PEOPLE/CREDENTIAL/EMI CMG
@ 3 4 RISEN TODAY
‘ ~ AARON SHUST CENTRICITY

) ., ; EVERLIFTING

B 7

'} . MAT KEARNEY INPOP
E 3 g ONMYOWN
-
[
34 | 27\‘ ‘5 MANDISA FEAT. TOBYMAC SPARROW/EMI CMG
s SECOND CHANCE
Al SANCTUS REAL SPARROW/EMI CMG
5 5 OUTTA MY MIND
38 LINCOLN BREWSTER INTEGRITY
a 4o 12 THE RESCUE
@ 47‘ " PHIL WICKHAM FAIR TRADE
ONE DAY TOO LATE
CHRIS TOMLIN SIXSTEPS/SPARROW/EMI CMG
4 12 HEARTBEAT
. JIMMY NEEDHAM INPOP
ﬁ 39 17 LET ME FEEL YOU SHINE
@ "~ LECRAE FEAT. C-LITE REACH
¢ i , AFTERALL (HOLY)

CHRISTY NOCKELS SIXSTEPS/SPARROW/EMI CMG
A ASHES REMAIN FAIR TRADE
B 20 REND v
ANTHEM LIGHTS REUNION/PLG
ADAM CAPPA BEC/TOOTH & NAIL
n 3819 SKILLET ARDENT/FAIR TRADE
THE FRAY EPIC
DAVID CROWDER*BAND SIXSTEPS/SPARROW/EMI CMG
DAVID CROWDER*BAND SIXSTEPS/SPARROW/EMI CMG

@ 4 1) SHIPS IN THE NIGHT
GOOD MORNING
36 3§ KEEP MY HEART ALIVE
4 MORE THAN AMAZING
| THIS IS THE DAY
@ HOW GREAT IS OUR GOD (WORLD EDITION)
44 4 § 'FIEVER NEEDED GRACE
3 BACKGROUND

@ 5 5 NEVER LET YOU GO
2= MANAFEST BEC/TOOTH & NAIL
@ [T SCARS
LL:Z08N JONNY DIAZ FAIR TRADE
., DANGEROUS
50 “‘ z, KJ-52 BEC/TOOTH & NAIL

At No. 9, Chris Tomlin claims his 16th top 10
on Christian Songs, the most by any artist
since the chart launched nine years ago
(see story, page 34). “White Flag” is the
lead single and title track from the Passion
worship band’s current album (No. 12 on
Christian Albums).

48 |

ARTIST
TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL

[0l iP5 ] THOUSAND FOOT KRUTCH
LLEI08N IR THE END IS WHERE WE BEGIN TFK 70040

Billbeard.

i L m! WHERE | BELONG
BUILDING 429 ESSENTIALPLG

0D’S NOT DEAD INPOP 1532/EMI CMG

TRIP LEE
THE GOOD LIFE REACH 8205/INFINITY

o i NEWSBOYS

CHRIS TOMLIN
: 3 HOW GREAT IS OUR GOD SIXSTEPS/SPARROW 6364/EMI CMG B
e 5 27| CASTING CROWNS
COME TO THE WELL BEACH STREET/REUNION 10162/PLG
, DEMON HUNTER
TRUE DEFIANCE SOLID STATE 0486/EMI CMG
8 3 12 MARANATHA! PRAISE BAND
! | TOP 25 PRAISE SONGS 2012 EDITION MARANATHA! 2071/EMI CMG
3 VARIOUS ARTISTS
'WOW HITS 2012 WORD-CURB/PROVIDENT-INTEGRITY 808/EMI CMG

O
)4 BRITT NICOLE

GOLD SPARROW 7857/EMI CMG
m 2

55 MANDISA
12 GH g PASSION

|
WHAT IF WE WERE REAL SPARROW 7863/EMI CMG
| PASSION: WHITE FLAG SIXSTEPS/SPARROW 6367/EMI CMG
9 139 SKILLET
AWAKE ARDENT/FAIR TRADE/ATLANTIC 2554/PLG

@ DELUGE
SWELL INTEGRITY 5075 EX/PLG

1 TOBYMAC
| DUBBED & FREQ'D: A REMIX PROJECT FOREFRONT 8X332EMI TG

13 31 JAMIE GRACE
-~ " ONE SONG AT A TIME GOTEE/COLUMBIA 70021/PLG
18 35 MAT KEARNEY
'YOUNG LOVE INPOP 1608*/EMI CMG

" KARI JOBE
- "~ WHERE | FIND YOU SPARROW 3128/EMI CMG
3 31 SWITCHFOOT

VICE VERSES LOWERCASE PEOPLE/CREDENTIAL 6727/EMI CMG
15 DAVID CROWDER*BAND
" GIVE US REST OR... SIXSTEPS/SPARROW 7854/EMI CMG
4 SIDEWALK PROPHETS

i3 LIVE LIKE THAT FERVENT 888330/ WORD-CURB
@ JASON CRABB
THE SONG LIVES ON GAITHER 6119/EMI CMG
E MORIAH PETERS
1 CHOOSE JESUS REUNION 10164/PLG
@ 27 g PHILLIPS, CRAIG & DEAN
== REATHE IN FAIR TRADE 6019/PLG
THE CRABB FAMILY
L 0GETHER AGAIN GAITHER 6236/EMI CMG
75 CHRIS TOMLIN
J AAND IF OUR GOD IS FOR US... SIXSTEPS/SPARROW 3444/EMI CMG
. 31 27 JESUS CULTURE
| AWAKENING: IVE FROM CHICAGO JESUS CULTUREXINGSWAY OSSN G
| 5 BUILDING 429
28 ’zﬁs’“ﬁ LISTEN TO THE SOUND ESSENTIAL 10932/PLG
[ FIREFLIGHT
®B 1 NOW ESSENTIAL 10933/PLG
2 4 GUY PENROD
30 u“ - “, | HYMNS SERVANT/GAITHER 6142/EMI CMG
CHRISTY NOCKELS
INTO THE GLORIOUS SIXSTEPS/SPARROW 7075/EMI CMG

s
| KUTLESS

T
£ 231” 8| BELIEVER BEC 985#/EMI CMG

E 2 § JEREMY CAMP

| STILL BELIEVE BEC 1547/EMI CMG
@ BIG DADDY WEAVE
LOVE COME TO LIFE FERVENT 887989/WORD-CURB

m 41 20 ROYALTAILOR

BLACK & WHITE ESSENTIAL 10926/PLG
@ MH 3 NEEDTOBREATHE

) "' THE RECKONING ATLANTIC 528053/ WORD-CURB
29 55 FRANCESCA BATTISTELLI

Al

IRPLAY SALES DATA
MONITORED BY

COMPILED BY

niclsen

SoundScan

niclsen
BDS

TITLE IMPRINT & NUMBER/ DISTRIBUTING LABEL

258 ¥ m MARVIN SAPP ‘
1| WIN VERITY 87017/RCA

o2 I'W‘ OVERCOME
=" JEREMY CAMP BEC/TOOTH & NAIL

o YOU LEAD

JAMIE GRACE GOTEE
& '\‘u' GOD'S NOT DEAD (LIKE A LION)
H | NEWSBOYS INPOP

5 15 ALLTHIS TIME

BRITT NICOLE SPARROW/EMI CMG
e ‘ g THE HURT & THE HEALER
% ¥ MERCYME FAIR TRADE

g 15 WHEN THE STARS BURN DOWN (BLESSING AND HONOR]

it PHILLIPS, CRAIG & DEAN FAIR TRADE
MY HOPE IS IN YOU

8 | *“ 1”‘ AARON SHUST CENTRICITY
LEARNING TO BE THE LIGHT
Ny NEWWORLDSON PLATINUM POP
. LIVE LIKE THAT
" SIDEWALK PROPHETS FERVENT/WORD-CURB
CARRY ME TO THE CROSS
KUTLESS BEC/TOOTH & NAIL
WHITE FLAG
PASSION FEAT. CHRIS TOMLIN SIXSTEPS/SPARROW/EMI CMG
WHAT A SAVIOR
LAURA STORY FAIR TRADE
HE SAID
GROUP 1 CREW FEAT, CHRIS AUGUST FERVENT/WORD-CURB
STRONG ENOUGH
MATTHEW WEST SPARROW/EMI CMG
FREE
DARA MACLEAN FERVENT/WORD-CURB
1 TURN TO YOU
SELAH CURB
LONG WAY HOME
" STEVEN CURTIS CHAPMAN SPARROW/EMI CMG
JESUS, FRIEND OF SINNERS
CASTING CROWNS BEACH STREET/REUNION/PLG

ALL FOR YOU
MIKESCHAIR CURB

THE SAME GOD
NEWSONG HHM

RISEN TODAY
AARON SHUST CENTRICITY

‘54 a4 RISEUP
@ & ‘ ‘, MATT MAHER ESSENTIAL/PLG
£ 7 7 ANGELBY YOUR SIDE
v FRANCESCA BATTISTELLI FERVENT/WORD-CURB

LE
5 ARTISTIMPRINT/PROMOTION LABEL

ALLTHISTIME
BRITT NICOLE SPARROW/EMI CMG

"Yﬁ‘} FREE
%% DARA MACLEAN FERVENT/WORD-CURB

H 4 o AFTERLIFE
-~ SWITCHFOOT LOWERCASE PEOPLE/CREDENTIAL/EMI CMG
, HESAID
. GROUP 1 CREW FEAT. CHRIS AUGUST FERVENT/WORD-CURB
H 5 13 ALLFORYOU
- _MIKESCHAIR CURB
|4 3 GOD'S NOT DEAD (LIKE A LION)
s ‘\ o H ‘zsl NEWSBOYS INPOP

(V{310 WHERE | BELONG
(11133 BUILDING 429 ESSENTIAL/PLG

~
~

HUNDRED MORE YEARS FERVENT CURB

@ m NEWWORLDSON
REBEL TRANSMISSION PLATINUM POP 50976

E 3 13 FORKING & COUNTRY

4 CRAVE FERVENT/WORD-CURB 887997/ WARNER-CURB
@ 4 10 HILLSONG UNITED
‘H LIVE IN MIAMI HILLSONG/SPARROW 6235/EMI CMG |
m 43 127 CASTING CROWNS
i UNTIL THE WHOLE... BEACH STREET/REUNION 10135/PLG
a2 PASSION BAND
ASSION: HERE FOR YOU SIXSTEPS/SPARROW 7179/EMI CMG
m SARA GROVES
INVISIBLE EMPIRES SPONGE/FAIR TRADE 5997/PLG
@ ANNE MURRAY
10 GREAT SONGS STRAIGHTWAY 44744 EX/EMI CMG
m 47 19 MATT REDMAN
10,000 REASONS SIXSTEPS/SPARROW 7853/EMI CMG
@ MATT MAHER
THE LOVE IN BETWEEN ESSENTIAL 10931/PLG
45 14 MICHAEL W. SMITH
DECADES OF WORSHIP REUNION 10168/PLG

VARIOUS ARTISTS
LINDSAY MCCAUL
IF IT LEADS ME BACK REUNION 10157/PLG
SOUNDTRACK

COURAGEOUS REUNION 10167/PLG

a8 W m

DURS SS25EM CMG.

RE-ENTRY

RE-ENTRY

The April 12 online video premiere of Mary
Mary’s “Go Get It” helps lift the track to e
No. 1on Gospel Digital Songs (see chart,

page 43), while the cut bullets at No. 14 &
on the radio-driven Gospel Songs list.

The sibling duo’s self-titled reality show  \ ' '
premiered March 29 on WE. 4

Go to www.billboard.biz for complete chart data

SHIPS IN THE NIGHT
MAT KEARNEY INPOP
ON MY OWN
| ASHES REMAIN FAIR TRADE
WE WON'T GIVE UP
| THE AFTERS FAIR TRADE
CARRY ME TO THE CROSS
KUTLESS BEC/TOOTH & NAIL

@ 13\ s:" OUTTA MY MIND

ANTHEM LIGHTS REUNION/PLG
e

LIVE LIKE THAT
SIDEWALK PROPHETS FERVENT/WORD-CURB
'1s s NEW YEARS DAY
6
s
@ ] ‘ " HAWK NELSON BEC/TOOTH & NAIL

- ABANDON FOREFRONT/EMI CMG
17 17 MY HOPEIS IN YOU

~ BIG DADDY WEAVE FERVENT/WORD-CURB
- MY NEXT BREATH

LOVE COME TO LIFE
AARON SHUST CENTRICITY

@ |25 LovEIs AL
JEE2) * JEKOB SAVE THE CITY
n 20 5 THE HURT & THE HEALER

MERCYME FAIR TRADE

g 10 OVERCOME

20 L 1?. ‘m‘ JEREMY CAMP BEC/TOOTH & NAIL
m 5 3 SHADOWS

s SAMESTATE SPARROW/EMI CMG

@ {2 4 BESOMEBODY

h ] J THOUSAND FOOT KRUTCH TFK .
26 3 WHITEFLAG
> PASSION FEAT. CHRIS TOMLIN SIXSTEPS/SPARROW/EMI CMG
[l ' DANGEROUS
24 Q'Z‘H ‘ 3‘ KJ-52 BEC/TOOTH & NAIL
m 27 3 MOUNTAINTOP
THE CITY HARMONIC KINGSWAY/INTEGRITY

2 [z TRIP LEE

THE GOOD LIFE REACH 8205/INFINITY
= -

13 VARIOUS ARTISTS
4 § 12 FRED HAMMOND

=) 'WOW GOSPEL 2012 WORD-CURB/EMI CMG/VERITY 97014/RCA l
60D, LOVE & ROMANCE F HAMMOND/VERITY 80990/RCA
J.J. HAIRSTON & YOUTHFUL PRAISE
AAFTER THIS EVIDENCE GOSPEL/LIGHT 7246/EONE
5 53 WILLIAM MCDOWELL
. ARISE: THE LIVE WORSHIP EXPIERENCE DELIVERY ROOM/LIGHT 2352/EONE
s 14 JAMES FORTUNE & FIVA
. IDENTITY FIYA WORLD/LIGHT 7265/EONE
s 5 3 SMOKIE NORFUL
8] ONCE IN A LIFETIME TREMYLES/EMI GOSPEL 34424/EMI CMG
9 35 ISAAC CARREE
UNCOMMON ME SOVEREIGN AGENCY 002
.o JESSICA REEDY
a9 ]'4 m FROM THE HEART LIGHT 7239/EONE
25 LEANDRIA JOHNSON .
‘THE AWAKENING OF.. BET/STRANGE FRUITIMUSIC WORLD GOSPEL S218IMUSKC WORD
KIRK FRANKLIN
12 10 57 HELLO FEAR FO YO SOUL/VERITY 77817/RCA .

1p LE'ANDRIA JOHNSON
THE EVOLUTION OF... MUSIC WORLD GOSPEL 5414/MUSIC WORLD

3 4

MARY MARY

SOMETHING BIG MY BLOCK/COLUMBIA 62330/SONY MUSIC

, FOREVER JONES

MUSICAL REVIVAL EMI GOSPEL 1319%/EMI CMG

. g5 MARVIN SAPP

PLAYLIST VERITY/LEGACY 67460/SONY MUSIC

[TIRTT4d PASTOR GEORGE LEE Ill/FORTRESS FIRE

LL:UB | HAVE NO DOUBT EMTRO GOSPEL 931531/TASEIS

4 ANDRAE CROUCH

S THE JOURNEY RIVERPHIO 002

12 13 MARANATHA! GOSPEL i
'TOP 25 GOSPEL SONGS 2012 EDITION MARANATHA! 72067/EM) CM6 _

. ANITA WILSON

20 ’5 a( 'WORSHIP SOUL EMI GOSPEL 82661/EMI CMG

, FLAME

m dl THE 6TH CLEAR SIGHT 8228
@ VIKTORY
R4; RELENTLESS 4EVER VIKTORIOUS 30692

|, 7 ISRAEL & NEW BREED -
10: DECADE: 2002:2012 INTEGRITY/COLUMBIA 85060/SONY MUSIC
23 15 SOUNDTRACK
" JOYFUL NOISE WATERTOWER 39273
24 g VARIOUS ARTISTS
WO GOSPEL 2t THE YEARS 3 TP GOSPEL ARTISTS AND SONGS

TLE
5 ARTISTIMPRINT/PROMOTION LABEL

1 % E! LET THE CHURCH SAY AMEN
ANDRAE CROUCH FEAT. MARVIN WINANS RIVERPHIO
, y | FEEL GOOD
" “" FRED HAMMOND F HAMMOND/VERITY/RCA
1§ MY TESTIMONY
b MARVIN SAPP VERITY/RCA
1 WON'T GO BACK
WILLIAM MCDOWELL DELIVERY ROOM/LIGHT/EONE
ONE MORE TIME
ZACARDI CORTEZ FEAT. JOHN P. KEE BLACKSMOKE/WORLDWIDE
STILL ABLE
JAMES FORTUNE & FIYA FIYA WORLD/LIGHT/EONE
PUT IT ON THE ALTAR
JESSICA REEDY LIGHT/EONE
, AFTER THIS
YOUTHFUL PRAISE FEAT. JJ HAIRSTON EVIDENCE GOSPEL/LIGHT/EONE
16 I SHIFTING THE ATMOSPHERE
GAINER JASON NELSON VERITY/RCA
10 g s !NEED YOUR GLORY
= EARNEST PUGH EPM/BLACKSMOKE/WORLDWIDE
10 12 AWESOME
PASTOR CHARLES JENKINS & FELLOWSHIP CHICAGO INSPIRED PEOPLE.
45 GOOD & BAD
it 1 J MOSS PAJAM/VERITY/RCA
2 A GOD LIKE YOU
KIRK FRANKLIN FO YO SOUL/VERITY/RCA
@ 45 g GOGETIT
s . MARY MARY MY BLOCK/COLUMBIA
| HEAR THE SOUND (OF VICTORY)
MAURETTE BROWN CLARK AIR GOSPEL/MALACO
15 ALLIS WELL
"~ TROY SNEED EMTRO GOSPEL

GREAT AND MIGHTY

13 HE BROUGHT ME
DORINDA CLARK-COLE LIGHT/EONE

g SPEECHLESS
ANITA WILSON EMI GOSPEL

4 ONCEIN ALIFETIME

" SMOKIE NORFUL TREMYLES/EMI GOSPEL

HE KEEPS HIS PROMISE
ANGELA SPIVEY INNOVATIVE

24 SO PROUD
BRIAN COURTNEY WILSON MUSIC WORLD GOSPELMUSIC WORLD

7 I'M AT PEACE

VICKI YOHE SHANACHIE
@ 2% 6 MAKE AN EXAMPLE OUT OF ME
KEEP ME
ﬂ 23 pTRICK DOPSON OILONIT

REGINA BELLE PENDULUM/WDE
Data for week of MAY 5, 2012

‘mat Christian sta
GOSPEL SON
SoundScan, Inc. Al
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TRADITIONAL CLASSICAL ALBUMS, CLASSICAL CROSSOVER ALBUMS and WORLD ALBUMS ries and explanations. SMOOTH JAZZ SONGS: Complied from Alrpiay data supplied by 25 panelists. See Charts Legend for rules and
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; PART OF ME
KATY PERRY CAPITOL
s STARSHIPS
NICKI MINAJ YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC
s SOMEBODY THAT | USED TO KNOW
‘GOTYE FEAT. KIMBRA SAMPLES '\ SECONOS/FAIRFAX/UNIVERSAL REPUBLIC
, BROKENHEARTED
KARMIN EPIC
GIRL GONE WILD
- MADONNA LIVE NATION/INTERSCOPE
14 GLAD YOU CAME
THE WANTED GLOBAL TALENT/MERCURY/IDJMG

11 NAKED
 DEV & ENRIQUE IGLESIAS INDIE-POP/UNIVERSAL REPUBLIC
N
8 PHIL B FEAT. DEBBY HOLIDAY LADY LUNCH BEATS
5 FAMOUS
~~ AUDIO PLAYGROUND CANWEST MUSICWORKS
g NEVER FORGET
| DAVE AUDE FEAT. LENA KATINA AUDACIOUS
1 TITANIUM
 DAVID GUETTA FEAT. SIA WHAT A
~, DANCE AGAIN
JENNIFER LOPEZ FEAT. PITBULL EPIC
5 BOOM BOO
RYE RYE N.EET/INTERSCOPE
1o RESPECT
- MELANIE AMARO SYCO/EPIC
10 LOVE ON TOP
BEYONCE

3

 SWEDISH HOUSE MAFIA ASTRALWERKS/CAPITOL
. 4 KISS ME!
~ NOELIA FEAT. BABY BOY PINK STAR/PCM
HEAT OF THE NIGHT
_ PAULINA RUBIO UNIVERSAL MUSIC LATINO
~; THE ONLY ONE
~ AMANNDA CAMP
4 MIDNIGHT CITY
M83. M83/MUTE/CAPITOL
20 g TURN UP THE MUSIC
~ CHRIS BROWN RCA
KES YOU BEAUTIFUL
(ONE DIRECTION SYCO/COLUMBIA

DON‘T STOP (COLOR ON THE WALLS)
FOSTER THE PEOPLE STARTIME/COLUMBIA

!E
TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL
1 1 4

MADONNA
MONA LIVE NATION/INTERSCOPE 016658*/IGA

BANG/ 16 BEATIOWSLATUANTIC 85216 _
4 LMFAO
| SORRY FOR PARTY ROCKING PART ROCKIWLLI A CHERRYTREEINTERSUOPE DISGRIGA =
20 SKRILLEX
| SCARY MONSTERS AND NICE SPRITES BIG BEAT/ATLANTIC S26918/AG
31 DAVID GUETTA
~ NOTHING BUT THE BEAT WHAT A MUSIC/ASTRALWERKS 76830 CAPITOL
, BASSNECTAR
~ ~  VAVAVOOM AMORPHOUS 012*
§ 49 LADY GAGA a
" BORN THIS WAY STREAMLINE/KONLIVE/INTERSCOPE 015373°/16A
; 7 DEADMAUS
B 4X4=12 MAUSTRAP 2518*/ULTRA
1z Ms3.
i HURRY UP, WE'RE DREAMING. M83 9510°/MUTE
9 2 KORN
THE PATH OF TOTALITY ROADRUNNER 617728
4 TOBYMAC
* DUBBED & FREQ'D: A REMIX PROJECT FOREFRONT 83332/EM)I CMG
14 3 KCAND THE SUNSHINE BAND
i FLASHBACK WITH KC AND THE SUNSHINE BAND RHINO FLASHBACK 520201 RHINO
49 72 DAFT PUNK
" _TRON: LEGACY (SOUNDTRACK) WALT DISNEY 005872*
15 72 VARIOUS ARTISTS
UKF DUBSTEP 2010 UKF DIGITAL EX
5 g GRIMES
18 5—, VISIONS 4AD 3208*
2 VARIOUS ARTISTS
UKF DUBSTEP 2011 UKF DIGITAL EX

55 NERO
© = WELCOME REALTY MTANEACURY CHERRYTREEATERSCOPE DIEG11GA

W TANLINES
HEENIEY MIXED EMOTIONS TRUE PANTHER SOUNDS 066"
U SKRILLEX
RE-EAIRY MORE MONSTERS AND SPRITES (EP) BIG BEAT/ATLANTIC DIGITAL EX/AG
25 BASSNECTAR
DIVERGENT SPECTRUM AMORPHOUS 011 I
THE ELECTRONIC ANTHOLOGY PROJECT OF DINOSAUR .
THEELECTHON ANTHOLOGY PROJECT0F D, JUNORELECRDIC ANTHOLOGN PROLECT 01 EX
VARIOUS ARTISTS
0P HITS: WORKOUT MIXES PO
SWEDISH HOUSE MAFIA
UNTIL ONE ASTRALWERKS 09666
17 4 CHROMATICS
USR] KILL FOR LOVE ITALIANS DO IT BETTER 038 EX

Billbeard.

TITLE
ARTIST IMPRINT/PROMOTIONLABEL
{ ZERO GRAVITY
26 17 KERLI ISLAND/IDJMG
19 g LET'S GET NAUGHTY
© " JESSIE AND THE TOY BOYS PROSPECT PARK

21 19 CHANGED THE WAY YOU KISS ME
EXAMPLE MERCURY/IDJMG

- 25 § CAN'TSTOPME
7 AFROJACK & SHERMANOLOGY ROBBINS
12 13 DOMINO
JESSIE J LAVA/UNIVERSAL REPUBLIC
‘33 3 'MNOTLEAVING
THE CRYSTAL METHOD FEAT. MARTHA REEVES ATO/RED
4 TROUBLEMAKER
TAIO CRUZ MERCURY/IDJMG
1 10] CALLING (LOSE MY MIND)
L..LLI SEBASTIAN INGROSSO + ALESSO FEAT, RYAN TEDDER INTERSCOPE

37 CHANGIN'
CHRIS COX & DJ TOMMY ROGERS FEAT. PEYT

E 4 7 DJLOVESONG
~ SHYRA SANCHEZ SUPER SHY

38 5

O OFF
SAHARA DAVENPORT GOMINATION
WHERE HAVE YOU BEEN
RIHANNA SRP/DEF JAM/IDJMG
4 1p FEEL SO CLOSE
CALVIN HARRIS ULTRA

E 50 2 TAKESALL NIGHT
SKYE STEVENS ROCK SOCIETY
SUN BURNS DOWN
JIN AKANISHI WARNER BROS.

| HEART YOU
TONI BRAXTON INOT
39 g WILD ONES
FLO RIDA FEAT. SIA POE BOY/ATLANTIC
iz SHE GETS DOWN ON HER KNEES
~_ONO MIND TRAIN/TWISTED
EYES IN THE DARK
 GRAPH GONZALES CITRUSONIC STEREOPHONIC
19 GIVE ME ALL YOUR LUVIN'
" MADONNA FEAT. NICKI MINAJ & MLA. LIVE NATION/INTERSCOPE
WE ARE YOUNG
FUN. FEAT. JANELLE MONAE FUELED BY RAMEN/RRP
CREEP
PARRALOX SUBTERRANE/CORE
17 RES.PECT.
RLP & BARBARA TUCKER FEAT. LIL JON TOMMY BOY
g SORRY FOR PARTY ROCKING
* LMFAO PARTY ROCK/WILL.LAM/CHERRYTREE/INTERSCOPE
12 INTERNATIONAL LOVE
PITBULL FEAT. CHRIS BROWN MR, 305/P0LO GROUNDS/J/RCA

25 GLAD YOU CAME
THE WANTED GLOBAL TALENT/MERCURY/IDJMG

7 TITANIUM
DAVID GUETTA FEAT. SIA WHAT A MUSICIASTRALWERKS/CAPITOL

FUN. FEAT. JANELLE MONAE FUELED BY RAMEN/RRP
5 g PART OF ME
3 ~ KATY PERRY CAPITOL
10 g STARSHIPS
~  NICKI MINAJ YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC
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Wisin & Yandel take the Hot Shot Debut on
Hot Latin Songs with “Follow the Leader,”
featuring Jennifer Lopez, which enters at a
lofty No. 18. The song is the duo’s highest

debut since “Sexy Movimiento” began its

chart run at No. 3 in 2007.
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Antonio Orozco hits Top Latin Albums

for the first time in his career as fifth set
Dlez debuts at No. 4 with 2,000 copies,
according to Nielsen SoundScan. The
album’s second single, “Estoy Hecho de
Pedacitos de Ti,” scales Latin Pop Airplay
(30-27) in its sixth chart week.
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JUANES’ ‘SENAL’ VAULTS TO NO. 1

Juanes makes the largest jump to No. 1 in more than five years on Hot
Latin Songs as “La Senal” leaps 20-1 in its second week. The largest

prior jump was Mana’s “Manda Una Senal,” which rose 22-1 on March
3, 2007. “La Senal” is Juanes' eighth No. 1 on the survey and his first
since “Yerbatero” in September 2010. The track also surges 20-1 on
Tropical Airplay, the biggest leap to the top since 24 Horas jumped 24-1
with “No Puedo Creer” on May 2, 2011.

—Karinah Santiago
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s AR AL

tons, ASCAP) R
DORT IS YOUR LFE {0 i Mikers Wuse, B0/
Raim Gt Aulsting U, BMSongs 0 Sl

DRAHK IN MY CUP (M. Kirk Jerel Randle, ASCAP/Dwill
M.0.B. Praducti tions LLE,

ly Abou
lmml(m' WAN (Doy oney Music ASCAPHia ripro
Entertainment Group, Inc., ASCAP/Living For The Night
Music, BMI/Sixteen Slm Music, BMI/Sony/ATV Acuff
ic. BMI), HL CS 54

song Publishing Corp., BMI/Wha Ya

Say Music, BMIVistaville Music, ASCAP/Happy Tears
Music, ASCAP/Big Red Toe, BMI/Amarillo Sky Songs,
B 1SS

DRIVE BY (Ptimon Music, ASCAP/EMI April Music, Inc.,

ASCAP/Stllar Songs | L, PRS/EMI Music Publishing

00 1

ORUK O YoU Big Red Toe, BMI/Amarillo Sky Songs.
BMI/Big Loud Songs, ASCAP/Ang! Fisr Songs, ASCAP/

Gloe Dog Music ASCAP/Eg Velow Dog st
ASCAP it i ASEA Co 6.1

DUTTY LOVE (Crown P Music Publishing, SNV B
wood Music Inc., BMI) LT 6

ENDLESS SUMMER (WB Music Corp., ASCAP/Greenfund
Music, ASCAP), AMP, C:
ILO ITALIANO (an Listed) LT 44
EVEN IF IT BREAKS YOUR HEART (Will Hoge Music,
BMI/Cal IV Sungs AS[IAP) C8 15; H100 66
EVERYBODY TALKS (owniown DMP Songs, BMI/
CYP One Publsing, ASCAP/DL) Songs, ASCAP), AP,

H1 ﬂﬂ 5

OPEN Sony/AT e Pubising Conpony NI/
wm ift Music, BMI) HL, CS 50,

WIDE OPEN (0 Sfop o ey 10 APRA Kbl
Musm Servies Australia Fly Lm APRA) H100 36

FADED (Tygaman Music, BMJ/EMI Blackwood Music Inc..
BM)/Young Maney Publishing Inc. BM)/Warner-Tamer-
lane Pmnsmng o, BMI/leauua Of Starz Publishing,
ASCAP), AMP 50, RB
K& A ROG

K STAR i 01 Sorgs, ASCAP Ange
River Songs, ASCAP/Big Red Toe, BMI/Amarillo ky
 Songs BN BMUBIQ v Boks, B CS 17, H10D
(EMI April Music, Inc., AS( /EMI Music

Puhlvshmg lm MCPS/EM Music Pub“smng Ltd,, PRS),
HL HTHD 14; LT 26
FFINE BY ME (Ladder Soul Music, BMI/S-Curve Songs
Worldwide, BMI/RADASSYOUVITCH, ASCAP) H100 92
FLY OVER STATES (Sweet Summer Musvc ASCAP/EMG
Gold Songs, ASCAP/Major Bob Music, Inc., ASCAP
e SO et R e, ASCAR il
s Eiblhing LLC ASCAP, AVE CS HIO0ST

AY ==

S? ASCAP/Melissa’s Money Music Publishing,
AP/EEI A Load Of This Music, ASCAP), AMP/

CS 49
HVFI {HELL YEAH FUCKIN' RIGHT) {Live Write LLC, BMI/

foun;
Wamer-famerlane. Pubhshmg Corp,, EMI/Bru
Publishing, BMI/EMI Blackwood Music Inc., BMI/E Anﬂ B
Dream, ASCAP), AMP/HL, H100 76

100 Young ey Musi ., BMIEM) Blckiond Music
BMIEVI APt Msic . ASCAP Cortr Boys

Mum ASCAP wedomipiaevewheereey ngsongs
/Chosals Musc, ASCAPon-Lon Misic

LLC, ASCAP
| B, B
DONT REALLY GARE (hspimsghupibising
R STAPIWE Wi G 2SCAR AP oy o BN/
Wamer Tmeng ublihingCar. BN Sty Sz P
Tishing Designee, BMI/No Quincydence Music Putlishing,
EMovron WP Songe. Bl o e
Misic BMI/er flsng Ttk B, AW i
IFTHE FISH DON'T BITE (Cal I/ Sungs e
Stone Publishing. ASCAP/Music Df Cal 1V, BM)/Cal Iv
Entertainment, LLC, BMI) CS 58
GNITION Magc iustangMisic ., MWt
i, BMI/Big Loud Bucks, BMI/Ram Wiiters Group,
i o T i ASCAR e .
Music, BMI) CS 5
1GOT A SACK ot Lised A2
1GOT DAT SACK (Not Listed| R
1 REED YOUR BLORY (V4 v nmnsnmg ASCAP/
Staightchurch Productions, ASCAP/Blad

[\

ME VOY DE LA CASA (Not Listed) LT 31
MIDNIGHT CITY (EMI Blackwood Music Inc., BMI/Delabel
Editions SARL, SACEM/Justin’s Polite Music, ASCAP/
e s Funishing n. ASCAP Mg Giaco
Music, ASCAP), 0073
i oLino o Mo L, B2
imba Music,

I SANTA (Mzy ASCAP/Palabras De
Rumem ASCA 1721
MISSIN' YOU CRAZY (Bil Butler Music. BMI/EMI Apil

Music, Inc., ASCAP/Funky Merle Music, ASCAP/The
Sang Factory, LLC, ASCAP/Golden Vault Music, ASCAP),

HL CS
THE MOTTO [Live Wiite LLC, BMI/EMI Blackwood Music
Inc., BM)/Warner-Tamerlan Publishing Corp., BMI/Brath-
e Bagz Publishing, BM)/Brother B Pt SOCAN/
chtor Fubllsnm&‘EMH AMP/HL, H100 15, RBH 5
ES LIKE (Sudgee Music, BMI/Universal
Mnsm e BN ol i B e 00
At, BMI/MaruSongs, BMI/Lotzah Balls Soup, BMI/
Maratona‘ BMI/Songs Of Kobalt Music Fubhsmnq Anai
., BMI/MXM Music AB, BMI), AMP/HI
W KOW ITALL (3 Songs, A nesal
Music Corporation, ASCAP/Dat Darn Dean Music, B/
Sangs O Universal, Inc., BMI/WB Music Corp., ASCAP/
EtenalConbusion Nisic, ASCAP/Brtt Jamis Songe.
ASCAP/A Music, ASCAP). AMP/HL, CS 33
EMI Blackwood Music Inc., BMI/dimipub
Misic, BMJ/EMI Foray Music, SESAC/Rico Love s Stil
Ragper ESAC/Hyonot Bals, VI Rebel Viade L.

3=
==
53

BMI/Nawadms Maximus Music, BMI) H100 100; RBH 18
MONSTERS AND NICE SPRITES (Copaface.

ASCAPi H100 90

EN11MIENTD$ ENCONTRADOS (ARTUMUSIC,

i)
Si THE RAIN (Universal-Songs Of PolyGram
Inlemabnna\ BMVChrysahs Muslﬂ Ltd., PRS/Chrysalis

S ML AL
{Apif's Boy Muzlk, BMI/

ikl Puhhsnmg Ccun BMI/No Quincydence
Music Publishing, BM1/Downtown DMP Songs, BM)
M Blackwood Vusic it BM) Hadson Mo LLC, B/
Ezekiel Lewis Music, BM1/Songs 0f Universal,Inc., BMI/
Left Field Music, BI/Bar Raising Tracks, BMI/Is Drew
Publishing, BMI/Sony/ATV Songs LLC, BMI/RKeyTek
Music LLC, BM), AMP/HL, RBH 14
SEXY AND | KNOW IT (Yeah Baby Music, ASCAP/Chlra
Music, ASCAP/Party Rock Music, ASCAR/Hi M

P, ﬁcsp/man Wisic Publishing Aeric, I e,

100

SHARE MY LOVE (ol Pulhing I BM v
Music - Z Songs, BNI|, AMP/HL, RBI4
SHININ' ON ME (Wiiters Of Sea Gayle s, BV Wors
& Music, BMI/Ozworth Music, BMI/Mike Curb M
B/t Hsiia M, BV cgends s Of Mg
Mustarig Music, SESAC/Big Loud Bucks, BMI/Songs of
Wisi, SESAC) AVIE 5w

arp.,
Dean’s List, Inc., SESAC/Decemhez First Publishing Gloun,

(abalt , Inc.

vl lane Publishing Cam BMifLive Wme
), AMP/HL, RBH 21

MUJER DE TODOS MUJER DE NADlE (Andaluz Music,
Music, SESACILT

&

World Wide, ASCAP) RBH 97
INTENTALO (EVI Blackuioad Music Inc., BMI/Beeshwood
Music Corporation, BMI/Songs Of Latin Powes, BM/Latin
PoverCoprig. L o st . G/
Beechwnad De Msxmo SA de CV, SACM) LT
VP Logty Pobsing, B/
Umvevsa\ Musm Caveers BMI/Notting Hill Music, Inc.,
BMI/Full Of Soul Music, BMI/NCB, KUDA/DDSDUE"BS
Music, ASCAP/Studio Beast Music, BMI/Warner-Tamer-
Iane Pubhshln Cn(p BMI}, AMP/HL, H100 42; LT 13
S TO ME (Rico Love Is Still A Ray ge
Pt mm 5 st SESAC/Grands o Pl

ing, SESAC?
m EVBU( oﬂumc jence Music Publishing,
EMI/Dawnmwn DMP Sangs, BMI/April's Boy Muzlk
BMI/Warner-Tamerlane Puhhshm Corp., BMI/Pat 4 Me
Music, ASCAP/WB Music Corp., ASCAP/Imani Music,

BMl], H 84
P UP (Goo Eyed Music, ASCAP/Great Hooks.
MW: ASCAP/Nn BS Publishing, ASCAP) H100 36

JUNE 28TH ('M SINGLE) (emstud Music, ASCAP/Uncle
Bobby Music, BMI/EMI Blackwood Music Inc., BMI/Elvis
Lee Music, BMI), HL, RBH 76

(KISSED YOU) 600D NIGHT (Gossin Pulsing ASCAP/
Global Dog Music, ASCA/Big Yellow Dog Music, ASCAP)
CS 20; H100 85

KISS ME[ (Nnt Lmadl lT 47

ALL ALONG

Fuhhthg ASCAP} RBH 5

lag Chrome Music, BMI/Sweatie

I.A CUMBIA TRIBALERA (Topazio Musical Corporation,
\SCAP) LT 48

U\ MOSCA (EMI Apnl MDSIU‘ Inc., ASCAP/EMI Musical
Mexico S.A. de C.., SACM) LT 46

LAS COSAS PEQUENAS (Warrer Tamerlane Publish-
glg Cam1 zBMVSungs 0f Tap Stop Music Publishing,

LA SENAL (Parce Music, BMI/Universal-Songs Of Poly-
Gram Intornational, B} LT 1
LEAVE YOU ALONE (Yaung Jeezy Music Inc., BMI/EMI
Blackwood Music Inc., B Capriht S v
Music - Tunes LL The Ground Publish-
ing ASCAPCouic o Pubhshmg Company, BMI},
/ML, H100 61; RBH 8

LEF DON'T CALLIT A NIGHT {Pending, BMI/Send Me.
‘The Checks Music, SESAC/EMI Foray Music, SESAC/Orbi-
son Music, LLC, BMI/EverGreen Copyrights Acquisitions,
BMI/Tumn Me On Music, BMI), HL, CS 22

LET THE CHURCH SAY AMEN (Vaugn Street Music,
AS&IAP/Rlverphla Musm SESAI:) REBH 90

JCK (EMI Blackwood Music Inc.
BM]/Smng S(r'mh er Musm BMI/Sony/ATV Tree Pubhshr
ing Company, r»MI/Shnw!;lIukg‘ Music, BMI), HL, CS 31

BMI/Nuyorican Publishing. BMI/Sanv/AW Tunes
LL% ASCAP/Sony/ATV Songs LLC, BMI/C U Dance Music
Publishing, BMI/Thoga Musm Publishing, BMI) LT 18

FOOL FOR YOU (Jacks Love Emporium, BMI/EMI Black-
wood Music Inc., BMI/Chrysalis Songs, BMI/God Given
Music, BMI/Touchyfeely Music, ASCAP/EMI April Music,
Inc.. ASCAP/Rondor, SOCAN/Mixed Chicks Publishing,
SOCAN/Merokee M\lslc ASCAP/Title Nine Music,
ASCAP/Almo Music Corp., ASCAP), HL, RBH 45

FOR YOU (Crane Snn% Music, SESAC/Toreador Tunes,
SESAC/ole, SESAC uﬂ 50' Umvsrsal Inc.. EMUMavv
Rose Music,

FUISTETU (A'yuna Musma! ol ASCAB/SanyATV Disess
s Puniahing UG, ASCAP 8
N e | St Publishing, BMI/EMI Black-
o st k. MO0 e Pubiiing, R
Sutlan Wiliams Publishing Designee, BVI/Problem
Making Publishing, ASAP/League Of Starz Publishing,
ASCAP), HL, RBH 71

GIVE YOUR HEART A BREAK (Jerk Awake, ASCAP/
JEanon st ASCAP) H100 74
D YOU CAME (Songs Of Peer Lid, ASCAP/Rokstone
i, PR Music Corp,, ASCAPWartier/
Chappel Kusic pubiting L, RS Wamer Tameriane
Publishing Corp., BMI), A
GLASS I Boswond gt e BN oss Copperman
Sargs, BMI/A lunes MuscFubliin, M/ Zavon
M Group, ASCAPL H, C5 28
60 GET IT (EMI Apil Music, Inc., ASCAP/Its Tea Tye,
SCAP’/Tha!s Plum Son, ASCAP/Wet Ik Red Music,
GOODBYES MADE YOU MINE (Songs Of Universal,
I BVI/Adaine 23 Publshing,BVISing taton, B/
Boomer Sooi Songs, BM/oss Copperman Songs, BMI/
X o Mesi e SN0 o i 1k i Wi
ASCAP/EM Apl i, . ASCAP, ANPIL CS 15
00D FEELING (Mail On Sunday Music, ASCAP/E Class
Publishing, BMI/Sony/ATVTunes LLC. ASCAP/Ka:
Money Publishing, ASCAP/Oneirology Puhhshmg : ASCAP/
Prescription Songs, LLC., ASCAP/Breyan Isaac, BMI/
Arash Pournouri, HMI/CDanh! Contol/EMI Hadwood
M n, BMI/EM WuscPublishing Scandinaia AB.
e Longitude Music, B, HL, 100 27
0 QIR o DL Mo, BVTEN Apiil Music, Inc.,
A S i sl KSCAP Eerl Comusion
Music, ASCAP/Qut Of The Taperoam, ASCAP/Sangs OF
Souhids ndpendont usic Pubiin, L. AL

5T MY COUNTRY ON (il Coniusion Vi, BN/
i Independent Music Publishing, LLC, BMI/Yearg
Pubishing, BMI/Music Of Stage Thre, BMI/Songs 0
Ko, B Daney Myrk use, B4 oot WM

BMI), AV, CS 16; H100
GUCEI THIS GUCEI THAT Ut Tunes, ASCAP Reath

ic. BMI/EMI April

Musi, . ASCAP/BMG Pulishing Inc. BMI/HUGE
Ventures And Solutions, Inc BUIHUGE Ve And
Salutions Publishing,

IEART ATTACK (Matza Ball Music, BMI/Where Da Kasz
u

M
Publishing Corp., BMI] AMP/HL, H100 98; FBH 15
HOME SWEET HOME (Roct 49 Music, BMI/Danny Myrick
Music, BMI/Tailing Loop Music, ASCAP/Krista Marie
Music, BMI/Mista DPuhI\shmg BMI/EMI Blackwood
Music Inc., BMI), HL,
HOT MESS (EM] B!ackwomi Music Inc., BMI/Rhettneck
Music, BMI/String Stretcher Music, BMI/WE Music

Go to www.billboard.biz for complete chart data

g (UK], PRS/Sony/ATV
g L6 ASCAR Gt o Puhnsmng ¥R Moot
1 Mugt Pulishing Lo, PRSTBG it Waragement
. PRSTENG Pt Songs B, HL H100 49
DOWN LOW e Macio i BMI/Juaguin-
ma}ghu aplistin. ASCAP/WE Music . ASCAP,

LLITTLE TALKS (Nanna Bryndis Hilmarsdottir, BMI/
Ragnar Thmhallssnn. BMI/Sany/ATV Songs LLC, BMI),

HL, H100 82

LLAMADA DE MI Ex(Ama Musical, LLC, BMI/Ferca
F‘uhlxshm BMILTS

PIENSO IIETI (Andaluz Music, BMI/Dulce Maria

Musm, SESAC) LT 25

0TUS FLOWER BOMB (W8 WMusic Corp., ASCAP/Dead
Stock Music, BMI/Jerrin Howard, BMI/MJ Publishing,
SCAP/BV The Chi Pubﬂsl;lzng SESAC/Fusician Publish-

ASCACP), AMP,
I.Ol.lll {Blue Slide Park, BMI/Sony/ATV Sangs LLC, BMI/
Rostrum, BM/IDLabs Worldwide Sound, BMI/SONGS
lc»llus\n Publishing, SESAC/E\Q Jenv\ Muslc ?SCAP/

City Records, ASCAP),Hi
LOVE AFTER WAR (| Like Em Thmke Mtsu: ASCAP/Had-
on Music, ASCAP] RBH 40

di P R

LOVE ON TOP (EN Aprl Music, nc., ASCAP/B-Day
Publising, ASCAP 2082 Vst Pulishing, ASCAPIWB
Music Corp., ASCAP/DLJ Songs, ASCAP/Downtown
Msic Pulishng 1C. ASCAP} ANP/L Rt 4

LOVE THIS LIFE (Doman And Ya Maesty's Music,
ASCAPAWE Music Corp., ASCAP/Lamar Edwards Music,
ASCAP/Late 80 Music, ASCAP/Weslside Independent
Publishing, ASCAP/Larrance Doy gsnn Music, ASCAP/
Unersal usic Corpration, ASCAP Nortiidge Musi
Company, ASCAP}, AMP/Hi

LOVIN'YOU IS FUN (Sunv/ATV o Publishing Company,
M ezt Tnes, BM/ovs Moniey Musi, B

HL, CS 35
I.l‘LlTVUUMBA (PRESTIGE) (Los Cangris Publishing, ASCAP}
1

MADE LOVE LATELY (Millennium Kid Music Publishing.
ASCAP/BMG Rights Management (US) LLC, ASCAP/
Sunset Entertainment Group Management, ASCAP/
Donnell Shawn Buller, ASCAP/Sony/ATV Music Publshing
Scand)mawa AB, STIM/Perfect Storm Music Group AB,

MAGIC (Nayvadius Maximus Music, BMI/Making Moves
MuS\C ?Ywn ASCAP/Unweésal Music Corporation,
ME

1; RBH
PROUD (Live Write LLC, BMI/EMI Blackwood
Music Inc., BMI/Brother Bagz Publishing, BMVWC BMI/
EMI Foray Music, SESAC/Harajuku Barbie Music, BMI/
T&?’?‘{ MEck Musm BMI/Sungs Of Universal, \m: BMI),
MAI.ABARES (an Listed) LT 41
MARCHATE (Luna Negra Music Publishing, BMI/Bello
Musical Edilunal §.C.. BMI/JA Intemational Publishing,

BMI)LT 14

MARRY ME (EMI April Music, Inc., ASCAP/Blue Lamp
Music, ASCAP/EMI Blackwood Music Inc., BMI/Reptil-
lian Mu‘s;c BMI/Mayday Malone Music, 'ASCAP), AMP/

ELMEJOR

NEON (Crazy Water Music, ASCAP/Kobalt Music Puhltsh
ing America, Inc., ASCAP/Want A Fresh One Musi
CAP/Black Fiver Emenammem LLK‘i ASCAP/UMau

Entertainment, ASCAP,
NEW TO THIS TOWN (Sony/ATV Tree Fubhshmg Com-
jamer-Tamerlane
The Ugly

gy, BM/Bflg P Sgs, B
bish e Good
I/BM Chiysalis

ing Carp., BMI/Ti
Publishing, BMI/Tum e v B
M g, B0z Misk LB AV
NEKT BREATH (11 i P 45
NI**AS IN PARIS [Please Gimme My Publishing Inc.
BMI/EMI Blackwood Music Inc., BMI/EMI April Musi
Inc. ASCAP Cartr Boys lusic, ASCAPHit Boy M,
BMI/U Can't Teach Bien The Shhh, BMI/Songs Of Uni-
versal I, BMapa George Musi, B Unichappell
st in” BN, AN/
NOBODY'S PERFECT (Dneammnam BMI/Songs 0
iniversal, Inc., BMI/Wamer-Tamerlane Publishing Cmp‘
M/ Todd Mayfied Publishing, BMIl, AMP/HL, RBH 19
0 CHURCH IN THE WILD (Piease Gimme My Publishing
. BMVEM) Blackwood Music nc. BMIEM Aorl
i o, ASCAP/Cartr oy Music, ASCAP Brcken
ocks Publishing, BMI/Intersong-US.A, Inc., ASCAP/
angs Of Universal, In. BAPapa Gecige Music, BMI/
g Music, Inc.. BMI/Heavens Research, BMI/2062
Music Publishing, ASCAP/WB Music Corp., ASCAP/Biue
lountain Music L1d., ASCAP/Catherine's Peak Music,
BMI/Universal Music - MGB Songs, ASCAP/Dynatone
Aoty CDmpa%awf G Mo Publishing L,
(Weimerhound Music, BMILI" Dub Music.
BMI/An o ot It Tt Publishing
B Edoroio MuscPuisting, BV, AMP,CS

Hlﬂ
NOTHING (IN YOU (Not Listed} RBH 67

OLD THING BACK (Rantz Davis Music, BMI) RBH 98

ONE THING (Rami Productions, ASCAP/Kubal Music
Publishing America, Inc., ASCAP/Air Chrysalis Scandi-
navia, ASCAP/BMG/Chrysalis Scandinavia, STIM/EMI
Aprl! Muswc Inc., ASCAP/Mr. Kanani Songs, ASCAP),

OVER Vl'lll (Smw/ATV Tree Publishing Company, BMI/Pink
Dog Publishing, BMI), HL, CS 4; H100 38

PARA EL PE H AMANTE(WB Music Corp.. ASCAF/War
ner Chappel A

iblishing, BMI/Christopher Mathew

Music, BMI), AMP FRBH 83

SITE DIGO LA VERDAD (Perfect Music, BMI/New Era
Entertainment Publishing, BMI/Perfect Latin Music Pub-
lishing, ASCAP/SEhasilan Vidall Publishing, ASCAP) LT 15

SLIGHT WORK (WB Music Corp., ASCAP/Dead Stock
Music, BM\ Diplo Publishing Designee, BMI/FF To Def
P\‘\blismﬂg‘i LLC, BMI/Songs Of Universal, Inc., BMI),
AMP/H

 ABH 91
SLOW DOWN (Not Listed) RBH
CKS &m‘rnns N Wov\d Era LLC, ASCAP/
Draw First uhllsmng, ASCAP/Umvarsa\ Music Corpora-
tion, ASCAP), HL,
$0 GOOD (Write 2 LWE Pnhlvshmg‘ ASCAP/Kobalt Music
Publ\smng America, Inc., ASCAP/Patriot Games Publi
19, ASCAP/Acornman Music, ASCAP/Ham Squad Musi
BMI \/Songs Of Unwelsal Inc., EMllShadgMuslc Publish-

m&LlC B AL IO
USED TO KNOW (0 Shop Songs

A/Ku II Music Servies Australia Pty Ltd,
A/Kohah Music Publishing America, In., ASCAP]

SOMEBUDV THAT | USED TO KNOW (Op Shop Songs
Al? d, APRA/Kabalt Music Servies Australia Pty Ltd,
A/KohallMuslc Publishing America, Inc., ASCAP].

AV H
SOMEDAY SOON (ot s i 62
SOME NIGHTS (WB Music. Cuvpp . ASCAP/FBR Music,
ASCAF/BeaMm Music, ASCAP/Rough Art, ASCAP/Shira
ee Lawrence Rick Music, EMVWav Almve M\lslc BMI
sw/mv A Sogs LG amu
4 s O e Thre,

BMI/Songs O Somenon Al Trouon Wi B/
Soras o The Couch 1) CS &
SOMETHING T0 00 WITH MY HANDS (EMI Blackwood
RS e BTGt D Th L Nnstc. I
0 Sea Gayle Music, BMJ/tchy Baby Music, BMi/House
0 Sea Gale M. ASGAP/New Son f A iner Sorgs
ASCAP, H
THE SOUND OF A MILLION DREAMS (Scranbler Mosi,
ASCAP/ABbat's Creek Music, ASCAP/Carnival Music
roup, ASCAP/Blewater, ASCAPPrycstr M. .

(S 41
SI'I 'YOU DON'T HAVE TO LOVE ME ANYMORE (A‘nghlv
en Music, MI/Dean -Parnell Music, BMI/Acme Nash-
vllle BMI) C
SPRINGSTEE " lSmW/ATV Tree Publishing Company, BMI/
Sinnerlina Music, BMI/Purple Cape Music, BMI/ale, BMI/
Bug Muslc Inc.. EM\/Mammaws Cornbread Music, BMI).

SQUARES OUT YOUR CIRCLE (Rock BUB Music Publish-
ing, Inc., BMI/Nayvadius Maximus Music, BMI/Waynee
sdames Music, BI) RBH 74

FARSHIPS (Harauku Barbie Music, BMI/Mnney Wack
ST B Songs Of Universal, In., BMI/St
RedOrie, BMI/Sony/ATV Songs LLC, BMI/2 01 Sangs
BMGIO/Vgamev Yamerlaﬂe Publishing Corp., BV, AMP/HL,

STAY (Gibson And Gvbscm Music. P\lb\l&hmg ASCAP/

Oe Autores De Espana SGAEJ LT 37

FMATI sou ‘ITG%SA Music Publishing, BMI/Arpa Musi-
cal,

FAIT DF ME(thn I'm Rich You'll Be My Bitch, ASCAP/
WB Music Corp., ASCAP/Kasz Money. Pubhshmq, ASCAP/
KD!EGA:,/I\QHSIC Publishing America, Inc.

wmd XNJOVE Music, BMI/Son, E
\pril Music, Inc., ASCAP] Day

£
=
3

EM (Party Rock Music, ASCAP)

\YPHONE (Sudgee Music, BMI/Universal Music -
Careers, BM|/Matza Ball Music, BMI/Where Da Kasz At
ShMaru G Cha, BN Lozl Bl Soup, BME AR
Entertainment LTD, ASCAP/BMG Ruby Sangs, ASCAP/
XM Music AB, BI/Songs Of Koblt Music Puhlvshmq
Amencs, e, B/ Wamer Tanerns Pbiing o,
BV Kl s, OV
POSTCARD FROW Pms?r:eameame. Puhllshmg
BMI/Famdam\lv Music, BMI/When | Go To The Maon
Music, BMI/Rio Bravo Music, Inc., BI/As You Wish
Music, BMI/Art In The Fodder Music, BM/Sunshine
Tora Ml MIBug Musi.n, B/ AtHouse,

MI) AMP CS
AZ'?'(ES Music, LLC, BMI/Songs Of
n!versa\ Im: Music, BMI/Antonio Dixon's.
|mk ASCAP/EMI April Music, Inc., ASCAP/Christapher
Hl RBH g\ls!c BMI/Songs Of Windswept Pacific, BMI,

RACK CITY (Tygaman Music, BMI/EMI Blackwood Music

I, By B Mustad Fubishing, ASCAP/Songs f
SMP. ASCAP), HL, H10031; RBH 24

REAL LOVE (India B. Music, BM)/Songs Of Universal
FolyGram International, BMI/Paradise Forever Music,

BN UnvrsalSongs OfPolyCram ntermational B,
e
IPE (Not Listed) RBH 82

RERLL o s Publishing, BMI/Sony/ATY Songs
LLC, BViPrivat Sock Entraimen,LLG B/ Songe Of
Universl,nc BN Camestr Vs, ASCAP/EM{ Apri
e i G5AD AT,

RIGHT BY MV SDE v 1 Bt M, BMI/Money
Mack Music, BMI/Songs Of Universal, Inc., BMI/Private
Stock Entertainment, LLC, BMJ/Crows Tree Publishing.
BMI/Sony/ATV Songs LLC, BMI/Dat Damn Dean Music,
BMI/2412 Sangs LLC, BMI/Peemusic Publishing, BMI).
HL H100 72 RBH 26

RING RING (Not Listed) FBH 68

Mus\c Cnrp BMI), HL, RBH 47
L ARTY ROCK ANTHI

=
E

1

ic Corp.,

T49
RUMOUR HAS IT (Universal-Songs Of PolyGram Interna-
toal B Wrte ZLiv Pubising, ASCAP/Kolt osi
Publishing America, In., A 100 16

SABOTAGE lWE Musvc Corp., ASCAP/Dead Stock Music,

Music - Careers, BMVApa e M. Buhaon
Music, LLC, BMi) LT 11

MERCY [lgse G My ubishing . M
Backuond Musg nc, BRLTG Muse, ASCAP/FF To

Dot Pubishing, LLC, GM/Nelghborood Pusha Publising,
BMI/Sony/ATV slmgs ue awn Eags s, ASCAP/
Copyright ControlRoynet Music, yal
Kk, ASCAPtuireal onGamlnlemalmnal Pub-
uslhmbéggwmun Plate Music Publishing Ltd., ASCAP),

SAC/Nickel Muse SESAC/Christopher
Dot e b Desges, By T O
Pubhshmﬂ‘ ng, BMI),

FE & Tree Publishing Campany.,

Moo St isic MV Bt Sunsive, 1/
ility Songs, ASCAP/Shiny Happy Music, BMI/BMG

Plotinum Songe HMI/H ry Burnett Music, BUI/Bug

Must e, BN L 1 068
AME DAMN TIME (Sonny Digital Music Group, BMI/
‘BangVillage 247 Publishing, LLC, BMI/rving Music Inc.

ic Pbling, ASCAP/Sony/AV Songs
L, BMICity Sy Music, B Food 4 Yo Soul
ASCAP/Ciislophr Lay Pblishing Designee, ASCAP/

Songs Of Universal, Inc., BMI/Bayjun Beat Misic, BMI).

AVPHL, REH

STAY SCHEMIN (Live Wiite LLC, BMI/4 Blunts Lit At
Once, MM Blackcad Must nc. BMIfench Mor-
tana, BMI), HL, H100 58;

STRIP (Sangs i Uneres - B Culre Beyond
Ur Experience Publishing, BMi/KMacnificent, BMI/
Ainbee Sttt PUblshing, ASCAP Noting Dl Sangs

., ASCAP/Lonnalistic Hitz, ASCAP/West Coast Livin

Pubhshmg ASCAP/Universal Music Corparation, ASCAP/
Henderworks Music Publishing, BT} AMP/HL, 100

STRONGER (WHAT DOESN'T KILL YOU) (Universal Music
Publting MGB Scandieva AB, STV Sany/ ATV Musi
Publshing Scandinavia AB, STIM/Perfect Stom Musi
GmupA STIM/Sony/ATV Songs LLC, BMI/BME Gols

ASCAP/Kurstin Music, ASCAP/EMI April Music,
el ASCAP/Suny/ATV S LG SESAC Unversl
Music - Careers, BV, AMP/HL, 100

SUPAFREAK (Yo! B“ Joezy Music Inc., BMVEM\ Black-

wood Musi e, B/, i Pblsing Desines
AP/ Epps Music, ASCAE Sone lanond Musi
BV e e e ASCAD

SWEET LOVE (Cultire Boyond u < euence Puhlvshmg

BMSorge O Unveral I, B M) Con' Teach Ben
i SN e s, SESAC/Rea:h Music

Tooey S verytime You Hear My M

ASCAP Cortaygee Music Publighing 56 oo

Tunes, SESAC/One Man And A Pen Publishing, ASCAP],

HL, Hi00 89; RBH 47

TAKE CARE (Mayor & Moses LLC, SOCAN/Kabalt Music
Publishing America, Inc., ASCAPLive Wite LLC, BMI/The
Clyde Otis Music Group, BM)/Sany/ATV Melody BMI/
Universal-PolyGram Intermational Publishing, ASCAP/
Rancesvalles Music Publishing, ASCAP/Anthony Palman
Putlshing Desiye, ASACPAVB Mosi o, ASCAP2
i B, AV HICD 13,81 32

TAKE IT TO THE HEAD (Money Mack Music, BMI/DJ
Khaled Publishing, BMI/Songs Of Universal, Inc., BMI/
YRP Music Publishing, BMI/Warner-Tamerlane Publishing
Corp,, BMI/4 Blunts Lit At Once, BMIVEMI Blackwood
Music nc., BMJ/Cuiture Beyond Ur Experience Publishing,
BMI/Harajuku Barbie Music, BMI/Trac N Field Entetain-
ment LLC, ASCAP/WB Music Corp., ASCAP/The Frateity
Wi Grup, BV Numbers Dont e LLC BM/Sargs
o Kohat Mhisc i Publisting Amrica . BMI, AMP/ L

00 83; R H
TALCTHAT TALK Dot Do Dean Vi, BMISon
el SV o st e, ASCHP L
Boys Music, ASCAP/Universal Music - MGB
AS AP/va/A'(V Sungs LLC, BMI/Ninth Street um\zl
Muslb, Inc., BMI}, AMP/HL, H100 54
IK YOU (Te-Bass Publishing Inc., BMI/EMI Blackwood
M ic Inc., BMI/Byefall Productions Inc, ASCAP/Sony/
ATV Hammny, ASCAP/Altina Music Inc., BMI/Wanda
BMYIC Cham ion Publishing, BMI/Nettwerk
Songs Pubishing L, A APy hshmv ASCAP/
EMI April Musm IM: 'ASCAP), HL, RBH
THINKIN BOUT ( Jug Musi inc., BMl I/Heavens
Research, BMl/DLmn(uwn Music Puhhshmg L,

ASCAP} RBH 63
{H-Maney Music, ASCAP/EMI

THINK LIKE A MAN |
April Music, Inc.. ASCAP/Dylan Bay Music LLC. Nocaes
Kobalt Music Publishing America, Inc., ASCAP/Pen in
The Ground Publishing, ASCAP/Universal Music - 2
Songs, BMi/The Penmenship, BMI/EricB, ASCAP/Writing
Camp Music ASCAP Sony ATV Tungs L, ASCAP/ T
ot ASCAP/# Blunts Lt A Oce, BMITIN' God
Bublishing.B/Sony/ATV Sons LLC, BV Warne
Tomeriané Publshing Corp. BUI/Colix Music I, 6N/
N Colaf Fitures s . ASCAP M PIHL,

H100 89; RBH

THIS OLE BOY (WB Music Corp., ASCAP/Melissa’s
Money Music Publishing, ASCAP/Get A Load Of This
Musn: ASCAP/EMI Biackwood Music Inc., BMI/String
Stretcher Music, BMI/Rhettneck Music, BMI), AMP/HL,

CS17; H100 93
TILL 1 BIE (Culture Beyond Ur Experience Publishing.
BMI/Songs Of Universal, Inc., BMI/Danjahandz Muzik,
SESAC/Reservoir Media Management, SESAC/Yaslina
MsicPublsing o ASCAP/Did Vi Enich Esa, PC
ASCAP/FF To Def Publishing, LLC, BMI/Warn
Publishing Carp., BMI/Wiz i Punnsmng BMI),
e B D
MY LAST DAY (Tunes Of Sger P, ASCAP/Big.
ar Pieurs Gy, LL, ASCAP/Eg Maghin Vs, I/
Boublc Barll Ace Misic, BMI/Super S8 Music.
BMVEM Al M, n. ASCAP/Songs OF Cmmuy
wood,
TIAEIS LOVE (1 s mood Msic . BVILie
Dooey Music, BMI/Sony/ATV Tree Publishing Company,
s dco Musc, BNt Loa e, B H.

TIEANION (01 Bk Vi . BMI/Long Lost
Brother Management Ltd, PRS/TALPA Music Publishing,
BUMA/Piano Songs, BMI/Sony/ATV Songs LLC, BMI/
What & Publshing 10, SACEN ey Wi BUIVEMI
Music Publishing Lid., PRS), HL, H

TONIGHT (51 Y00 EVER FA) o L?\%Bnd fublting,
BMI/BMG Chrysalis Music Publishing.

ASCAP HomeschoolPubihing, BMUAlusc et v
ing, BMIfLudacris Worldwide Publishing, ., ASCAP/
EMI April Music, Inc., ASCAR), HL, H100 97, HBH 33

100 cmsz(m} rsGroov, BV Warme Tamelans Publh-
ing Cor

700 6000 10 BE TRUE (Nn Such Music, SOCAN/

Bug Music, ASCAP/Music Of Windswept, ASCAP/BMG
Khrisls ASCAP/Songs OfSquhsdeIndependon Muso
Publising,/Rayene Music ASCAP Songs O Uil
Inc., BMI/Songs From The Engine Room, BMI), HL, CS 48
mucu (House Of Sea Gayle Music, ASCAP/Littls Mojo
Music, ASCAP/Pretty Damn Tough, ASCAP/WE Music
Corp, ASCAP) AV S 46
T4 L0 SABES BIEN Not Listed) LT 38
TURN ME ON (Dat Darn Dean Music. BMI/Songs
Unerea . BVZATZ Songe L, EMI/Shaplm, e
stein & Co, Inc., ASCAP/What A Publishing LTD, SACEM/
Esleny/;uv S:)ngs C BMiaro Songs, EMVIaIpa Music

TURN UF THE MUSIC (Sm\gs Dl Unlverml Inc., BMI/
Culture Beyond Ur Experience Publishing, BMI/T And Me
Music Publishing, ASCAP/LI" iversal Music - MGB Songs,
ASCAP/Universal Music Corparation, ASCAP/Dazman 18
Music, BMI/EMI Blackwood Music Inc., BMI/Fuego Songs
Publishi iing, SESAC/Sidney Michael Music, ASCAP/inter-
national Money Music, ASCAP/Tenaune Coles. Publishing
Dsmgm}e ASCAP], AMP/HL, H100 51; RBH 87

ENO (M awmbu Mus".‘ {m: ASCAP/DAM. Pro-

duulmns P\Abhsm{
TU YA ERES COSA DEL. PASADD (Versatil House Of
Music In, BMI/Hit Music Publishing, SACM) LT 18

merlane

UN HOMBRE NORMAL (Arpa Musical, LLC, BMI) LT 16
UP! (Sudan Williams Publishing Desm"ﬂe BMI/LoveRance
Music LLC, BMI) H100 48; RBH

EL VERDADERO AMOR PERDONA lTqum Music,
SCAF/WB Music Corp.. ASCAP), AMP, LT 2(
STIDO BLANCO [Juliantla Musical, ASCAP Vander
Musln Inc., ASCAP) LT 22

WALKING CONTRADICTION (Magic Mustang Music
Inc., BMI/Big Laud Bucks, BMI/Songs From The Couch,
BM/Music O Stage Thice, EMIFNG Choyals s
wEaiing BM/Sons O Comman, BV C5 2

WE st 0 ot B ca

IV Emenammenn llC BMIIM\mc DlSvage Three, BMI/

s Song And Salvage,
0 et OF il e Bl Songs From The

Engin oo, O Happy it Man Publishing. B,

WATER TOWER TOWN (Sony/ATV Tree Publishing Com-
pany, BMI/House 0f Sea Gayle Music, ASCAP/Mike Curb
Muslc BMI) AMP/HL, CS 52

WAY T00 COLD (P!sase Gimme My Publishing Inc., BMI/
EMI Blackwood Music Inc., BMI/Hit-Boy Music, BM/
Can't Teach Bien The Shhh, BMI/Sangs 0 Universal
Inc., BMI/Sony/ATV Tunes LLC, ASCAP/LL Cool J Mnle
ASCAP/Unwevsal Music Corporation, ASCAP), H, H100

86, RBH 80
WE ARE YOUNG (Bearvon Music, ASCAP/Raugh Art,
ASC&PISMVE Lee Lawrence Rick Music, BMi/Sony/
V Song: %LI.E BMI/Way Above Music, BMI), AMP/

UND LOVE i Ap Musi n. ASCAPEA
Wusic Publhng . v Publishing Lid.,
PRS), HL, H10022

we m THIS BITCHI (ot ited 1117
THE NIGHT (12 Stons, ARPA/UMPG Austali,
et -Songs O PolyGram Intemational, B,
icost
AT MAKES YOU BEAUTIFUL (Rar Productions,
R SAT Kot Mt Pl Aot e AGEAP/
G Csalis ASCAPIEN g s . “ASCAP/Mr.
ol Songs ASCAP HL H1008
S Milodies o Bt Peure, SESAC/
Snnus 0 Biggr P, BM/Acousic Peaut P,
SESAC/Stee! Whels Music, BVI/Big Loud Buks
Wthews Milins, BV Mairer Tamerlana P\thshl u
ooy B fomice M B, AV
WHY (Vary J. Blige Music, ASCAP/Universal s ot
portion, ASCAP/DaveVnung Fublin Desione, B/

lackw s Musc UG,

BMI/A B AL o B AL
WANNA [ 50 i e, Ssacssongs

v Pubishing, SESAC/Tunes of RET Direct, SESAC/
Razor & Tie Music Publishing, LLC, ASCAP/EMI April
Wit . ASCAPSugar ler Vi, ASCAP Extal
Cambustion Music, ASCAP/Out Of The Tape
ASLAP/Song O St nepnden i
ing L,

WALD OES (V51 0 Sunda Wi ASCAPE s
Publishing, BMI/Sony/ATV Tunes LLC, ASCAP/Artist
Bublishing Group West, ASCAP/WB Rusic Carp., ASCAP/
EMI Blackwood Music inc., BM|/Universal Music Publish-
ing MGB Scandinavia AB, $TIMY/Songs Of Universal, ic.,
B/ Atist BSHing Gicup East, SESACAWBL:Miusic
Ko SESAC koot Snce 1604 bl B Nonat
st 10 ushing Groun, B arme amerane

Puhllshmg  Cap. B, AN 6 1T 4

RE (Jon Rilf Mnsm. Sl i 1
WOBBLE (e o Prosper. ASCAP/Croomstacular
Wusic, BM/EM| Blackviond Musi . BV/Bioic B
Publishing Designee, BMI/PMHI Music nc., ASCAP/
Young Mg EnetanmentPulsting B, L, FEH 98

AWOMAN LIKEYOU (Warter Tomelohe Publising
ot BV Misic Bl Sdean St s, B/
Viow Bout That Sylne Music, BISangs From Fery
Steet BM/BNG Flatirum Songs, BV, AV, C5 5

WON'T MAKE A FOOL OUT OF YOU (RZE Music Pub-
Tishing, ASCAP/Universal Music Corporation, ASCAP/
Milwabice Vil Music. ASCAP/Sony AT T LG,
ASCAP/Naked Under My Clothes, ASCAP, H

WORK HARD, PLAY HARD (Not Listed) REH 0"

YAME GANSE NotLsted LT 27

YOU DON'T KNOW HER LIKE | DO (Warner-Tamerlane
Puhllsmng Corp, BM/inana Angel Misic B/ Sorge
oSdim MeComic, BUIJ AVE CS 13
YOUNG, WILD & FREE (v G e Vs, MM
Blackyood Wuic . BMIPGH Saund Pubihing,

AP/WB Music Cnm ASCAP/Bughouse, ASCAP/Mars

o Music, ASCAP/Roc Nation Music, ASCAP/Music
Famamanen LLE, ASCAP/EMI April Music, Inc., ASCAP/
Toy Plane Music, ASCAP/Universal Music Corporation,
ASCAPWestsid ndspondentFubising ASCAP Lt
805 Music, ASCAP/Beechwood Music Corporation. BMI/
Rebellion Corps Publishing, BMI/South Hotson Music,
BMIHlon Y, S/ g usic, I, BVI/YG400 Music
Publishing, BMI), AMP/HL, H100

YOUFRE 01 MY RAND (4 ongs Of Uiversl, . BV
ey Song st MUl Cres:, "ASCAR), AMP/

VDU STILL GOT IT (Pickwick Landing Songs, ASCAP/Big
Loud Songs, AS!IAP/BVE(( Jones Music, ASCAP/Words &
Music, BMI}, AMP,
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RECORD COMPANIES: Universal Republic Records and Island
Def Jam Music Group appoint Cynthia Sexton executive VP of
branding and licensing. She was president of Sexton, her own
boutique branding and licensing agency.

Universal Music Group names Rand Levin senior VP of busi-
ness and legal affairs. He served in the same role at Universal
Motown Republic Group and Island Def Jam Records Group.

Wt

SEXTON

PUBLISHING: Primary Wave Music opens a new office in the
United Kingdom and taps Clive Black as head of Primary Wave
U.K. He will continue to serve as chairman of Blacklist Enter-
tainment. Black most recently was managing director at EMI
Records in the United Kingdom.

Big Tractor Music names Clay Myers GM. He was GM/VP at
Still Working Music/Orbison Music.

TOURING: The Windish Agency taps booking agent Todd
Walker to launch a performing arts division at the independent
talent firm. He was an agent at International Music Network.

TV/FILM: RTL Group promotes Cecile Frot-Coutaz to CEO of
its FremantleMedia production arm, effective July 1. She cur-
rently serves as CEO of FremantleMedia North America.

MANAGEMENT: McDaniel Entertainment promotes Anne
Zogby to creative manager. She was associate manager.

RELATED FIELDS: Merchandising company Bravado in Lon-

don appoints Greg Sambrook VP of international sales and

marketing. He was director of international marketing.
—Edited by Mitchell Peters

Last week was a busy one for ASCAP.
April 18 marked the organization’s
29th annual Pop Music Awards,
which then segued into ASCAP’s
seventh “I Create Music” Expo

(April 19-21). Both events were held at
the Renaissance Hollywood Hotel in
Los Angeles. PHOTOS: PICTUREGROUP

Hitmaking trio LUKASZ “DR.

LUKE” GOTTWALD, KATY PERRY and MAX

MARTIN hold plagues commemorating their
work on several of 2011's most-performed songs,
including “Teenage Dream.” Martin was also named
ASCAP’s songwriter of the year. Sharing kudos as
publishers of the year: EMI Music Publishing and
Warner/Chappell Music.

Award honoree TRENT
REZNOR (left) pauses on the red carpet
with ASCAP president/chairman PAUL
WILLIAMS and CEO JOHN LoFRUMENTO. Pop
songstress Carly Simon received the Founders Award.

WORKS

AFRICAN FEST SUPPORTS THE ARTS, ORPHANS
African live-music promoter Jiggs Thorne is using his festival in
Swaziland to help boost the country’s arts community and assist
its ongoing orphanage problem.

“I was very interested in answering a lot of the questions that
were posed by the broaderissues of our orphan situation in Swazi-
land. We have 120,000 orphan kids—a frightening statistic,” says
Thorne, director of the MTN Bushfire event. “So there was the
idea of using our platform to create awareness of what's going on.”

MTN Bushfire was also created to help develop the arts in Swa-
ziland, says Thorne, who runs Swaziland venue House on Fire.
“Wehavearesponsibilityasa platformand businesstogetengaged
with what's going on in the broader community,” he says. “And
whatbetter way to do that than through the arts?

Thesixthannualfestival (bushfire.co.sz) willbe held May 25-27
ona farmin Swaziland’s Ezulwini Valley. It has generated close
to 600,000 emalangeni (nearly $77,000 U.S.) in its five-year exis-
tence, Thornesays. All profits go to Young Heroes, an organization
thatassists with finding sponsors for orphan Swazi children with
AIDS. Proceedsfrom merchandisesalesare donated to Swaziland
women’s nonprofit Gone Rural boMake.

Festival participants include poet/MC Saul Williams, Nigerian/
Romanian songstress Ayo, Brazilian Flavia Coelho, the Burundi
Drummers, Canadian electro-jazz quintet Misteur Valaire and
actor/writer/director Richard E. Grant. Past headliners include La-
dysmith Black Mambazo, Johnny Clegg and Hugh Masekela.

In addition to live music, MTN Bushfire (which typically
draws about 20,000 attendees) features theater, poetry, film,
circus, dance and visual arts; a handcrafts market and food
fair; and workshops and outreach for students, teachers and
art facilitators. —Mitchell Peters

to song of the year (“Just

the Way You Are"), the Smeezingtons

were singled out for their work on “F**k
You (Forget You)” and “Grenade” with co-writer
BRODY BROWN. Onstage for that presentation are
(from left) ASCAP VP of pop/rock membership SUE
DREW, the Smeezingtons’ ARI LEVINE, ASCAP
executive VP of membership RANDY GRIMMETT,
the Smeezingtons' BRUNO MARS and PHILIP
LAWRENCE, and Brown.

Additional photos
online this week at
billboard.biz.

To submit your photos
for consideration, please
send images to
backbeat@billboard.com.
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In honor of his work with
students and graduates of
Syracuse University’s Bandier
Program for Music and the
Entertainment Industries,
Cornerstone Promotion co-CEO
JON COHEN (far left) received the
inaugural Bandier Alumni Assn.
Award on April 23. Joining the
Syracuse '90 alumnus at New
York’s Sony Club are (from left)
Sony/ATV chairman/CEO
MARTIN BANDIER, Epic chair-
man/CEO ANTONIO “L.A.” REID
and Sony Music Entertainment
CEO DOUG MORRIS. sro10:sen asee/

BENGABBEPHOTOGRAPHY.COM

awareness of the 2012 presiden-

tial election, Lyon Fine Jewelry CEO/head designer

LAUREN RUSSELL (center) hosted an April 17 launch
bash for her Rock the Vote bracelet. Lyon is donating 15%
from the sale of each bracelet to nonprofit organization Rock
the Vote. Raising support for the cause at Los Angeles club
Tru Hollywood are (from left) actor EDWIN HODGE (“Cougar
Town™) and QUDDUS PHILIPPE, host of ABC’s upcoming
music competition “Duets.” PHOTO: FAYE SADOU

both flowed at the Live in the

Vineyard festival in California’s well-stocked Napa

Valley (April 12-15). Headliners included Jason
Mraz, MAYER HAWTHORNE, Graffiti6 and Susan Justice.
Holding court at private winery events were fun., Scars on 45
and others. Relaxing between sets at Uptown Theatre with
Hawthorne (second from left) are (from left) festival
co-founders CLAIRE PARR and BOBBII HACH-JACOBS
and Universal Republic VP of promotion DAVID NATHAN.
PHOTO: BILL VAN ESS/LIVE IN THE VINEYARD

Columbia Records presented the cast
of Fox TV's “Glee” with a plaque celebrating its mile-
stone 200th hit on the Billboard Hot 100. From left

are “Glee” actors CORY MONTEITH, MARK SALLING, HARRY
SHUM JR. and KEVIN McHALE. The ensemble hit the 200 mark
on the April 24 chart, extending its record as the act with the
most chart hits in Hot 100 history. PHOTO: STEPHANIE CABRAL

Los Angeles for a three-night stand (April

19, 20 and 25), Latin rock band Mana cemented two

milestones: a record-breaking 11th sold-out concert
at Staples Center and simultaneously setting the record for
the most shows performed by any act in the arena’s history.
Celebrating with the requisite hardware—and basketball
jerseys—are (from left) Staples Center VP of events CHRISTY
BUTCHER; Mana manager ANGELO MEDINA; AEG Live VP of
Latin talent REBECA LEON; Staples Center senior VP/GM LEE
ZEIDMAN; Mand’s SERGIO VALLIN, FHER OLVERA and ALEX
GONZALEZ; AEG Live president/CEO RANDY PHILLIPS; and
Mana's JUAN CALLEROS. PHOTO: JUAN OCAMPO/STAPLES CENTER
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Nielsen and Cumulus are excited
to announce a new multi-year alliance for
music monitoring, research services,
and sales representation

niclsen = @ cumuLUS

100 million annual song detections 570 stations in 120 markets
176 markets monitored Syndication with over 4,000 affiliates
The most comprehensive streaming data Radio's Top Stars and Top Brands
SoundScan sales data covering 99% Only One Cumulus!
of all digital downloads
The best music consumption data. Connecting through some of the most iconic

brands in entertainment, Cumulus Media
Networks is one of the nation’s most powerful
content and distribution companies.

1Ih Ready to Rock 'n’ Roll 1!

nielsen.com cumulusmedianetworks.com
stephanie.friedman@nielsen.com




FLASH MUSIC PRESENTS

Q‘ ,

EIVIS CRESPO

Featuring
Maffio, Angel y Khriz, EI Cata, Gocho, Log Del Puente,
Jorge Geledon, Joseph Fonseca, Tono Rosario, llegales

[

Boskimg' =i ~~ Management

Colombia & Venezuela Hesl nl lne Wurln Robert Fernandez

Veneshows Flash Music Famous Artist Mugic & Management
305-507-3749 (787)426-2771 054-394-5948

contrataciones@venemusic.com  flashmusicpr @gmail.com Robeptiernandezinc@gmail.com

mvega@Iiashmusicpr.com

B podous.  EZTIRED

Street date 05/01/12

glviscrespolive.com

@ @clviscrespolive

¢ www.lacehook.com/elviscrespolive
www.youtube.com/user/elviscrespolive



