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ON THE CHARTS

ARTIST / TITLE

THE BILLBOARD 200 | 38 || BAUCE SPRINGSTEEN/
GOOD OLD WAR /
HEATSEEKERS § 41 § oy aack as rain
TOP COUNTRY | 45 | LADY ANTEBELLUM/
CAROLINA CHOCOLATE DROPS /
BLUEGRASS | 45 || | eoen
TOP R&B/HIP-HOP | 46 | DPAKE/
CHRISTIAN [ 48 || FRELGHT/
GOSPEL | 48 | TAME/
LMFAO /
DANCE/ELECTRONIC | 48 | S8 oo nocens
TRADITIONAL JAZZ || 49 | PAULMCCARTNEY/
GALACTIC /
CONTEMPORARY JAZZ § 49 | ;e eiectaicos
TRADITIONAL CLASSICAL [| 49 || B FLEMING/A. GILBERT/S. 0ZAWA/
iLvoLo/
CLASSICAL CROSSOVER § 49 § | 0.0 ages ruiT uve
THE CHIEFTAINS /
WORLD § 49 § \5ice or pees
ROMED SANTOS /
TOP LATIN | 50 | Fi
OoF.\: PAGE  ARTIST
SOCIAL 50 [| 40 | Aveie
UNCHARTED f| 40 | nyBLanD
@ SONGS PAGE  ARTIST /TITLE
THE BILLBOARD HOT 100 || 42 | FUN. FEATURING JANELLE MONAE/
ADELE/
HOT 100 AIRPLAY § 43 | & cine 10 mhe a
HOT DIGITAL 43 ;/li’:ﬁii%:\;gl"ﬁ JANELLE MONAE /
ON-DEMAND 40 ;}JE":.“EE:;TU:?NG JANELLE MONAE /
HEATSEEKERS | 41 I:\VALVAI;[F;UHTEN FEATURING TYGA /
KELLY CLARKSON /
MAINSTREAMTOP 40 | 44 B 7o0nc6n (wHaT 00ESNT KiLL YOU)
ADULT CONTEMPORARY | 44 || COLBIECAILLAT/
KELLY CLARKSON /
ADULTTOP 40 § 44 § r505em wiiar noEsnT KiLL YoU)
THE BLACK KEYS /
ROCK {§ 44 § [onewysov
ALTERNATIVE § 44 5‘3&? fﬂu’
GOTYE FEATURING KIMBRA /
TRIPLE A 44 SOMEBODY THAT | USED TO KNOW
HOT COUNTRY || 45 || DIERKS BENTLEY/
MAINSTREAM REB/HIP-HOP || 46 | pTEATURING LLWATNE/
| sNooP DOGG /
RHYTHMIC | 46 | oG, wios hee
ADULT R&B | 46 | DoYONCE/
| DRAKE FEATURING LIL WAYNE /
RAP | 46 L THE MOTTO
‘
HOT R&B/HIP-HOP || 47 || BEYONCE/
BUILDING 429/
CHRISTIAN § 48 § \yccc i aeions
cHRISTIAN AC || 48 | Shioiie
NEWSBOYS /
CHRISTIAN CHR § 48 § o5 tior peap (ke A Lion)
JAMES FORTUNE & FIYA /
GOSPEL § 48 § Gri spie
PITBULL FEATURING CHRIS BROWN /
DANCE CLUB | 49 | |\renuanona. Love
DANCE/MIX SHOW AIRPLAY | 49 || CAWIN HARRIS/
SMOOTH JAZZ [| 49 || CHRIS STANDRING/
HOT LATIN | 50 | 38AuMTY/
ARTIST / TITLE
WHITNEY HOUSTON /
CATALOG ALBUMS | #1 [ ey rii shearest iits
DIGITAL ALBUMS || #1 || VARIOUS ARTISTS/
INTERNET ALBUMS | #1 || ERUCE SPRINGSTEEN/
INDEPENDENT ALBUMS || #1 || ANDREWBIRD/
RINGTONES | #1 LSMEIf_i\VﬂAHD 1KNOW IT/

UPFRONT
ALL THAT JAZZ
Marketing of
Esperanza
Spalding'’s album
reflects genre’s
challenges.

8 Latin

11 Sound + Vision

ON THE COVER: Lionel Richie

photograph by Alan Silfen

THIS PAGE: Sandy Vee and Patrick
Moxey photograph by Sean Brackbill

FEATURES

COVER STORY

HELLO (AGA'N) By way of his new

uets album Tuskegee on Mercury Nashville,
Lionel Richie goes home to come back.
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Records’ Patrick Moxey has built his career by

thriving in the mix. Now, with marquee EDM acts

and producers, he’s cooking up a storm.
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Conference & Awards, set
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BLESSED TUNES

BY GAIL MITCHELL

All That Jazz

Marketing of Esperanza Spalding’s
album reflects genre’s challenges

eviews ranging
from the Los An-
geles Times and
MTV News to
countless Twit-
ter raves accentuated the obvious:
Esperanza Spalding floored the
A-list audience as well as home
viewers of the 84th Academy
Awards last month with a mov-
ing performance of “What a
Wonderful World.” Her interpre-
tation of Louis Armstrong’s 1968
classic during the in memoriam
tribute showcased a rising new-
comer who shocked the uniniti-
ated a year agowith her Grammy
Award win for best new artist.
Spalding’s Oscar moment
also took advantage of a plat-
form that’s a real rarity for jazz
artists these days: prime-time
network TV. “You can’t buy that
kind of exposure,” Concord Jazz
& Classics Group senior VP/label
manager Mark Wexler says. “You
don’t reach that audience on a
regular basis doing what we do.
It adds credibility, and it says to
the world, “This is an unbeliev-
able talent, so take note.”
Included as one of eight tracks
onthe Oscar-centricalbum, Cele-
bratethe Music, released on iTunes
the day after the telecast, Spald-
ing’s performance heightened
awareness for her new Heads Up
International/Concord release,
Radio Music Society, due March
20 (seestory, page 7). At the same
time, it also underscores a major
challenge faced by the century-
old genre. Receiving a mere frac-
tion of the exposure that pop and
country get from radio, TV and
retail, how can labels effectively

6 | BILLBOARD |

market jazz today? How do fans
of bebop, fusion, swing, bossa
nova and other subgenres learn
about new music by established
and emerging jazz artists?

Often the first stop for any
genre when launching a new re-
lease, radio is no longer a sure
thing for jazz enthusiasts. At the
startof the new millennium just
a decade ago, there were nearly
100 places across the dial in the
United States playing various
jazz styles—from noncommer-
cial and college outlets to more
commercial traditional and
smooth jazz stations, according
to Allen Kepler, president of radio
consultancy Broadcast Architec-
ture. Now, Kepler says, the num-
ber of jazz stations across the
country is closer to 60.

“The biggest difference today
is a lack of both traditional and
smooth jazz stations in larger
cities with larger populations,”
he says. “Collectively, jazz had
about 7 million listeners around
the U.S. with stations in those
markets.” Contributing to the
diminishing numbers: consoli-
dation of station groups, and the
perception that various jazz for-
mats—from triple Aand R&B to
Latin outlets—aren’t considered
PPM-friendly (Arbitron’s Porta-
ble People Meter ratings device).
Thisvicious circlehas resulted in
aratings drop that, in turn, af-
fects advertiser interest and the
stations’ bottom line.

The situation doesn’t appear
related to supply and demand.
“Between jazz programs at high
schools and at universities, the
[number] of jazz musicians is

MARCH 24, 2012

SMOOTH CURRENT

up,” Grammy-winning bassist
Stanley Clarke says. “Maybe radio
owners think jazz stations won't
make money. I don’t know. But I
doknow thereare more jazz musi-
cians and more jazz records than
ever before. I have a funny feel-
ing that, because of the Internet
and social media, jazz will find
its place.”

With Spalding’s new album
and Black Radio by Blue Note
act Robert Glasper Experiment
(Feb. 28), jazzlabels are utilizing
acombination of social mediaand
radiotobuild awareness and sales

REWARDING NIGHT

momentum. “There is no magic
bullet,” Concord Jazz & Classics
Group chief creative officer/label
head John Burk says. “We have to
look at everything and synergize
to create multiple impressions.”
According to Burk, that means
constantly engaging consumers
through YouTube, Vevo, Face-
book, Twitter, Google ads and
other sites. Radio may not be the
massive sales driver as in years
past, but several key outlets (e.g.,
KTWYV Los Angeles, KIFM San
Diego) and specialty shows still
exist, including NPR and its vari-

ALL ABOUT

ous offshoots including “A Blog
Supreme,” Garth Trinidad’s
“Chocolate City” on KCRW Los
Angelesand WBGO Newark, N.J.,
aswellas SiriusXM. Concord also
helps programa radio channel for
senior-friendly AARP, reachinga
wide audience segment that still
purchases physical CDs.

“Noteverybody is hitting but-
tons and downloading tracks at
iTunes and Amazon,” Concord’s
Wexler says.

Blue Note marketing director
Shanieka Brooks says the cam-
paign for Black Radio relies on

ME

(¢ | i,
April 2 (United Kingdom),
April 3 (Korea) o P s
PRODUCERS: Esperanza
Spalding; Q-Tip
(co-produced .
“Crowned & Kissed,”

“City of Roses”)

_MANAGER: Daniel— -
'Florestano, Montuno
Producciones y Eventos

——AGENT:SeottSouthard,
International Music
Network
~—PUBLISHING: Buntz——
Music (ASCAP)

PUBLICITY: Mike

~ Wilpizeski, Concord
Music Group; Jim Walsh,
Big Hassle

SITES: Esperanza-
Spalding.com,
Facebook.com/
esperanzaspalding

TWEETS: @EspeSpalding

thinking outside the box to reach
beyond Glasper’s core fan base.
“We've enlisted urban street
teams to tap into bookstores,
music schools and black col-
leges so we can reach broader au-
diences,” she says. “We use life-
style firms including Giant Step
Marketing and Okayplayer’s on-
line community to put music in
the hands of tastemakers, hotel
chains and restaurants. Plant-
ing the seed at smaller online
stations like East Village Radio
isanother key to buildingan un-
derground following.”

SANDRINE LEE
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SMOOTH
SELLING

While overallalbumsales have
shrunk in the past decade,
jazz’s market share has stayed
relatively constant.Since 1998,
the genre’s slice of the overaﬁ
pie has floated between a low
of 2.7% (in 2000) and a high of
3.5%(in2003).Creditthesales
spike in 2003 to Norah Jones’
Come Away With Me, which
moved 5.1 million that year
alone, Last year’s share was
bolstered by Michael Bublé’s
Christmasalbum (2.5 million).

Getting big-box retailers to
focus on jazz has always been
difficult, label sales executives
say. With the demise of Circuit
City and Tower Records, Barnes
& Noble now sells more jazz than
any other domestic brick-and-
mortar retailer and also carries
the deepest selection of all chain
stores—though nowhereas deep
asthelabels would like. However,
Amazon and iTunes probably
sell the most jazz music over-
all, just by virtue of their online
dominance: the former in physi-
cal CDs and the latter for digital
downloads. But with the unlim-
ited shelf space thatavirtual store
provides, both carry the widest se-
lection of jazz in the market, and
consequently sell the most.

Label executives, however,
also point to some bright spots
on the indie and online fronts.
For example, J&R Music World
in New York houses an impres-
sive selection that’s been attract-
ing former Tower and Virgin
Megastore customers. Mean-
while, HDtracks.com, founded
by David and Norman Chesky of
audiophile imprint Chesky Re-
cords, is developinga steady jazz
business. Though not yet mov-
ing massive numbers, label reps
seem encouraged by how rapidly
HDtracks.com is growing.

Value-added incentives are
another avenue worth exploring.
Spalding, for instance, crafted
short films tied to 11 tracks on
Radio Music Society. All of the
clips are available to CD buyers
asdigital downloads orona DVD
included on the deluxe versions.
Blue Note, meanwhile, staged a
remix contest with Indaba Music
for a track on Glasper’s album
and also a poster contest with
Creative Allies. The winning
poster design was used as a gift
with purchase for indie retail. A
currentsecond contest with Cre-
ative Allies is for cover art to be
used with the winning Indaba
remix for a future EP or vinyl
pressing of bonus content.

While online marketing and
in-store events are vital for any
album launch, TV promotion

(in millions)
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remains the holy grail for jazz
artists, limited frequently to
sit-ins with house bands and
local shows.

“If you're straight-ahead jazz
with no buzz other than being
great, you might not be success-
ful getting on TV,” Blue Note’s
Brooks says. “Alarge part of the
equation is the album itself and
how much buzz has been built
leading up to its release.”

Concord’s Burk agrees.
“There’s no question that TV can
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sell music—just look at ‘Ameri-
can Idol’ and ‘Glee,”” he says.
“The difficulty comes down to
what advertisers are looking for
indemographicreach. You have
to build some heat and momen-
tum in other areas to the point
where TV feels the need to pick
itup.” Fortunately, he adds, jazz
gets continuing support from
PBS, “which tends to gravitate
toward these types of artists.”
Online reviews, print profiles
and other press still provide a

2 09 0% 0°
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major marketing push for jazz
artists, Wexler says. While lack-
ing the circulation numbers en-
joyed in the past, he notes that
the passionate core audience for
jazz still reads publications like
Jazziz, Jazz Times and Down-
beat, while new, comprehensive
websites including AllAboutfazz.
com have picked up some slack.

Proceeds fromalbum salesand

downloaded tracks only tell partof
the story, however. As with some
other genres, touringstill provides
thebread and butter for many jazz
artists, with popular acts filling
their schedules with mega-fes-
tivals, gigs at clubs and atypical
jazz venues, and innovative new
avenues like ocean cruises. Artists
from Dave Koz to Marcus Miller
have figured out how to mix busi-
ness with pleasure by hosting ex-
clusive cruises forwell-heeled fans
who wish to bundle all of their
travel, mealsandaccommodations
with ajazzy soundtrack.

“The music is still finding
its way out there, but in differ-
ent ways,” Broadcast Architec-
ture’s Kepler says. Clarke adds:
“When you have a cracked roof,
it may take a while to get there
but water will somehow find its
way through that crack. And
jazz...well, it’'s somewhat the
same—it’s really impossible to
stopit.” .

Additional reporting by Keith
Caulfield and Ed Christman.

biz MOBILE: For 24/7 news and analysis on your cellphone or
L mobile device, go to mobile.billboard.biz.

RIDINGWITHESPERANZA

Grammy winner brings new innovations and sounds to her third album

Esperanza Spalding is fearless. Ever since her self-titled 2008
Heads Up International/Concord debut album, the young
bassist/composet/vocalist has remained fiercely determined
to explore her creativity without being tied down by genre
constraints or confining labels.

Rooted in jazz, Spalding feels no compunction about add-
ing liberal dollops of classical music to her work, as she did
on her 2010 sophomore effort, Chamber Music Society. Nor
did she shy away from using pop, R&B, hip-hop and socially
conscious lyrics on her latest Heads Up outing, Radio Music
Society (March 20). For this third album, Spalding collabo-
rated with a diverse lineup of mentors and contemporaries in-
cluding bebop saxman Joe Lovano, jazz drummer Terri Lyne
Carrington and rapper/producer Q-Tip.

Spalding isn’t concerned about crossing over. Equally at
home jamming with Prince or writing original lyrics to Wayne
Shorter’s “Endangered Species” for her new album, her prior-
ities are making and performing music for music’s sake—and
bringing listeners along for the intrepid ride.

Wasn’t Radio Music Society originally set to be included
with your last album as part of a double-CD package?
Yes, the first recordings | did for this album were in 2009. |
was working with composition elements and started to heara
sound, but | didn’t have time to fully develop it. Then | thought,
“Wow, this diffused music with electric bass and horns—I could
take all this and solidify it into something coherent, under the
premise of jazz musicians getting together to explore pop song
forms and melodies.” | listened to everyone’s input. Q-Tip co-
produced two songs as well. It was a big family affair.

During Black History Month, the video for album track
“Black Gold” premiered on BET’s “106 & Park.” What was
the impetus behind that song?

The dialogue of our identity in this country typically revolves
around overcoming slavery and fighting for freedom. | wanted
to add a stream of understanding, that black pride didn’t start
with the slave trade. There’s arich, diverse pre-colonial history
we don’t ever hear about: the strength of one’s own people and

not just the strength of overcoming oppression. | wanted to
look at the continent [of Africa] inits own right and address our
nobility. | remember meeting in elementary school to discuss
being strong as young black women. | don’t think the boys had
those meetings, so this song is meant to speak to those young
men. It’s my own little spitting into the ocean.

How did you conceive the jazzy, free-form take on Michael
Jackson’s “I Can’t Help 1t”?

One day at sound check we were noodling around and that
bassline came out. We kept going and really started hearing
the song in adifferent way, finding other meanings in the lyrics,
harmony and melody. Joe [Lovano] once told me, “If youdo a
song by amaster, you have to find your own reason for doing it
and not just emulate what the master has already done.”

Videos aren’t typically a jazz byproduct, yet you’ve made
short films for 11 of the album’s 12 tracks. Why?

That’s the benefit of youth: You can do the impossible. You're
also naive and make mistakes—I thought we’d just make these
films that are all connected, release them as a video album
and call it a day. It was delusional to think | could do that in
seven months, but | wrote scripts in Barcelona, New York
and Portland [Ore.] and we just barreled through on a shoe-
string budget. I’'ve always been curious about acting. Wayne
Shorter said that when he writes, he imagines a film that the
music goes to, what the images are. | guess | ran with that
idea. | really want to make music that listeners can connect
with and tap into. Images are often symbols that are more uni-
versal than animprovised jazz solo.

Does your success at the Grammy Awards open the door
wider for jazz?

I honestly don’t know, but | certainly hope so. Artists such as
Adele are atestament to the fact that people are really hungry
for truthful, soulful music, for someone playing well and singing
their hearts out. That’s been developing in so many different
genres. Hopefully, there’s this whole world quietly continuing
to develop, waiting to be embraced and uplifted. —GM
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>>>JOIE MANDA
APPOINTED
PRESIDENT OF
DEF JAM

On March 14, Island Def
Jam Music Group an-
nounced the appoint-
ment of Joie Manda to
president of Def Jam
Recordings—the label’s
first president since
Jay-Z left the post on
Christmas Eve in 2007.
The announcement was
made by Barry Weiss,
chairman/CEO of Uni-
versal Republic and
Island Def Jam, to whom
Manda reports. Manda
had been head of urban
music at Warner Bros.
Records since 2010, and
joined Warner Music in
2004 as executive VP of
Asylum Records.

>>>WALMART
LAUNCHES
DISC-TO-DIGITAL
SERVICE

Walmart pledged to help
introduce Hollywood’s
emerging online movie
locker system to its cus-
tomers, many of whom
will be venturing into the
digital realm for the first
time. People who own
DVDs or Blu-ray discs
from five participating
movie studios will be
able to permanently ac-
cess them on Walmart’s
Vudu online streaming
service by paying $2 per
movie. “Lots of people
are facing this dilemma
of, ‘Do | buy a physical
DVD, or what about this
digital movie?’” says
John Aden, executive
VP of general merchan-
dising at Walmart. “We
think this is a huge op-
portunity for us to break
down that wall between
those two.”

>>>RETAILER
OTHER MUSIC,
FAT POSSUM
START LABEL

After 17 years in busi-
ness, Other Music, New
York’s small but endur-
ing independent music
retailer, announced it is
launching a music label
in partnership with Fat
Possum Records. The
Other Music Recording
Co.’s first release will be
Brooklyn band Ex Cops,
whose first single, “You
Are aLion,| AmalLamb,”
arrives April 24.

Reporting by Andy
Gensler, Billboard staff
and the Associated Press.
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Sales

Heavenly

Singing priests top Brazil’s chart
thanks to labels’ savvy marketing

According to newly released
numbers by Brazil’s Assn. of
Record Producers, the country’s
top-selling album last year was
Agape Musical (Sony Music), by
Catholic priest Padre Marcelo
Rossi, which has moved close to
1.7 million copies
since its August
2011 release.
Rossi isn’t
alone. Four out of
the 10 top-selling
titles of the year
in Brazil were by
Catholic priests.
AtNo. 5 was new-
comer Padre Rob-
son de Oliveira, whose Nos Bra-
cosdo Pai, out on indie Som Livre,
sold more than 400,000 copies, ac-
cording to the label; and at Nos. 6
and 7, respectively, are two live al-
bums: Padre Fabio de Melo’s No
Meu Interior Tem Deus (Sony) and
Padre Reginaldo Manzotti’s Mil-
haes de Vozes Ao Vivo (Som Livre).
Brazil’s love of singing priests
is nothing new. Rossi’s career goes
back more than a decade, and he
previously enjoyed the second-top-

selling album of 2008. The fol-
lowing year, three of Brazil's
top-selling titles were by Cath-
olic priests.

This time around, however,
the high sales are the result of
theindustry’sincreasing savvy
for marketing
and promoting
not only Cath-
olic priests,
but Chris-
tian music in
general.

“We are in
the best mo-
ment ever for
the market,”
Sony Music Brazil president
Alexandre Schiavo says.
Two years ago, the company
opened adedicated division fo-
cused on the growing market
for gospel music. Combined
with interestfrom other main-
stream labels, Sony aimed to
place the music in the fore-
frontof Brazilian pop culture.

“There are very defined
Catholic and evangelical mar-
kets here that are starting to

grow,” Schiavo says. “Television
stations are also starting to pay
closer attention to the music.
Even TV Globo [Brazil’s largest
network] created an evangelical
music award show.”

The singing priests have sev-
eral things in common: Aside
from being telegenic and broad-
casting their own TV or radio
shows in which they promote
their music, all of their pro-
ceedsare invested in the church
or their own missions. Also, be-
cause their music—ranging
from praise and worship to pop
and sertanejo—centers on faith,
most of the sales are physical,
and piracy levels are virtually nil.

Thesales cutacross different
swaths of the population. For ex-
ample, Rossi is by far the most
popular artist, with his show on

TV Globo and his currentalbum
sales builtupon the success of a
book by the same name, which
has sold 7 million copies since
its 2010 release, according to
the label. Manzotti, signed to a
licensing deal with Som Livre,
doesn’t have a TV show but
hosts a dailyradio program from
Parani, in the northeastern part
of Brazil, that reaches millions,
and hisyearlymass on the beach
of Fortaleza is attended by more
than 1 million people.

“Music is a way to attract the
faithful,” Manzotti says. “I'm
not an artist. | am a priest who
sings to evangelize.”

Indeed, while no one can
pinpoint exactly why Catholic
priests are so popular here—
this trend isn’t occurring else-
where in the world—Som Livre

president Marcelo Soares spec-
ulates that it may stem from the
Catholic Church’s desire to at-
tract worshipers. Since gospel
and evangelical churches were
using musicas amarketingtool,
it seemed to be a good alterna-
tive, and Catholic masses have
become increasingly musical.
“It'sabigmarket,andwe have
to be where the musical tastes
of the Brazilian people are,”
Soares says. “What's happening
today is religious music—not
only Catholic but also Protes-
tant—and it's really strong. It’s
partof the culture.” .

For an interview with Padre
Manzotti, go to Billboard.biz.

. For 24/7 Latin news
PIZ and analysis, see
billboard.biz/latin.

THE BILLBOARD

Chris Perez, the widower of famed
Mexican-American singing idol
Selena, has written a book about his
late wife, nearly two decades after
she was murdered at the age of 23
by a woman who had served as presi-
dent of her fan club.

Why did it take him so long to tell
their story? “For years, Selena’s fans
have been wondering if | was ever
going to write about her,” says Perez,
49. “Their voices had animpact on me
but, more than anything else, | wanted
to show a different side of her.”

The new biography, “To Selena,
With Love” (Celebra), covers the
couple’s life together, from the mo-
ment he first met a teenage Selena
Quintanilla and the pivotal 1990
moment when he joined her fam-
ily’s band as lead guitarist, to the
1995 death of the singer, known as
the queen of Tejano music. During
their years together, not only did
Selena’s career skyrocket, but they
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also endured a rocky relationship
with her father/manager, Abra-
ham, who initially disapproved of
the romance.

Perez, who has two children from
a second marriage that ended in
divorce, won a Grammy Award in
2000 for best Latin rock/alternative
album with a new group he founded,
Chris Perez Band. Still, he acknowl-
edges that nothing has come close
to the success he experienced years
earlier with his late wife. Selena has
sold more than 10 million albums,
according to Nielsen SoundScan, in
addition to notching seven No. 1sin-
gles on Billboard’s Hot Latin Songs
chart and six No. 1s on Top Latin Al-
bums, more than any other woman
in history.

Billboard spoke to Perez about his
new book, Selena’s musical legacy and
the impact that she’s had on his life.

How did Selena’s family feel about
the book?

I didn’t say anything to anyone while
writing it. [twasn’t because I was afraid
of the reaction, but I just wanted to be
at peace when I was writing it. When I
was done and talked to Abraham about
it, he said, “Son, if it's something you

his life with thé
late Selena.

feel you need to do, you
have everyrighttodoit.”

Did writing help with

your healing? Were you able to re-
solve any painful parts of your life?
Itwas something that [ had to doin order
to move forward. I was dealing with
boxes and boxes of baggage that I had
suppressed. So I went through, dusted
them off, and then wrote the book.

How do you feel about posthumous
Selena projects? Do you have any-
thing to do with them?

The one misconception that bugs me
is [about] all the different CDs that pop
out. People don’t understand that the
family and I really don’t have control
over that. Capitol/EMI owns the mas-
ters and makes the plans for that stuff.
People think that [our
family is] sitting around
trying to find different
ways of releasing her
music, but that’s not the
case atall.

How would you ideally
like Selena’s legacy to
continue?

People need to remem-
ber what she stood for,
the values she had. If she
gave any message to the younger gen-
eration, it would be: Stay in school,
and anything is possible as long as you
work for it. If people remembered her
in that way, I'd be happy and I'm sure
she would be happy, too.

—Justino Aguila

.
.blz EN ESPANOL: All the great Latin music coverage you’ve come to expect
from Billboard—in Spanish. Go to billboardenespanol.com.

REGIONAL MEXICAN
PANEL AT BILLBOARD
CONFERENCE

Gerardo Ortiz and 3BallMTY
will be featured on a panel
about the new wave of re-
gional Mexican music at the
Billboard Latin Music Confer-
ence & Awards, set for April
23-26 at the JW Marriott Mar-
quis in Miami. Along with ex-
ecutives from their respective
labels, Del Records and Latin
Power Music, the two acts will
discuss their status in the in-
dustry, how they create music
and why their compositions
reach a bicultural, bilingual
audience. Also scheduled to
participate in the conference,
presented by State Farm,
are Pitbull, Jenni Rivera and
Emilio Estefan Jr. The confab
will also feature the Market-
ing Exchange, sponsored by
Telemundo and mun2, with
programming dedicated to
branding and partnerships.

DJ BLASS SIGNS WITH
EMI PUBLISHING

EMI Music Publishing will ad-
minister a collection of more
than 900 songs by Puerto
Rican-born DJ Blass, accord-
ing to representatives for the
producet/songwriter. Blass,
known for meshing traditional
music with new sounds, has
worked with such acts as Wisin
& Yandel, Daddy Yankee, Calle
13 and Ricky Martin. Nomi-
nated for a Latin Grammy
Award and winner of three BMI
Awards, Blass produced and
co-wrote songs like “Cuando”
with J King & Maximan, “Loco”
with Jowel & Randy and “No
Te Veo” with Casa de Leones.

CALLE 13 HEADLINES

PACHANGA FESTIVAL

Latin Grammy Award-winning
act Calle 13 will headline the
Pachanga Latino Music Festi-
val in Austin on May 11and 12.
French-Chilean rapper Ana
Tijoux, Texas-based band Los
Lonely Boys and La Santa Ce-
cilia from Los Angeles, among
others, will join the Puerto
Rican duo at the Fiesta Gar-
dens venue. Some festival pro-
ceeds will go to FuturoFund
Austin, which provides lead-
ership training and grants in
central Texas in various fields
including arts and culture,
community development and
education. —Justino Aguila
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Subscription

Renhewe

Social-heavy on-demand services provide
different glimpse into what music fans like

ubscription services have arrived. . . finally.

After years of tinkering and various ex-

periments thatwere DOA, the on-demand
digital audio model is starting to live up to the
sky-high expectations and promises made more
than a decade ago.

The concept of selling monthly or annual sub-
scriptions to an enormous library of recorded
music didn’t seem to matter much when the CD
and then the digital download ruled the market-
place. Forever touted as “the future of music re-
tailing,” the technology never quite coalesced, and
the dream of billing consumers monthly for their
music use remained a far-off fantasy.

Now, however, streaming has become second
nature to music fans and on-demand services an
important segment of consumer behavior. When
looking at the 5.7 billion total streams Nielsen
SoundScan has captured so far in 2012, 4.5 bil-
lion are audio streams through services like Spotify,
Slacker, Rhapsody, Cricket, Rdio and MOG. Since
the beginning of the year, audio streaming activity
has increased every week to an all-time weekly high
of 494 million during the week ending March 4.

What sets today’s subscription services apart
from its predecessors? For starters, a new gen-
eration of well-funded entrepreneurs has made
strong advances in distributing and marketing
the services. As a result, music is no longer teth-
ered to the iPod, with smartphone apps letting
consumers use the services on other mobile de-
vices. The rise of social media, allowing listeners
to share their favorite artists or playlists, has also
been a major development, with deep integrations
through Facebook plugging Spotify, Rhapsody,
Rdio, MOG and other services directly into the
social networks of music fans worldwide.

Today'’s services are far easier to use, include
many more features and make nearly 15 million
songs much more manageable than earlier itera-
tions of Rhapsody (which is still going strong) or
Napster (acquired by Rhapsody in December). As
aleader in the new breed of subscription services,
Spotify makes music incredibly easy to access. “It’s
a frictionless music service, and—thanks to our
integration with Facebook—the ultimate discovery
engine that gives you the power of all the world’s
music in your pocket,” Spotify chief content officer
Ken Parks says.

Consumers appear to agree, even those using a
basic, free version of Spotify. Without cost, any fric-
tion between discovery and experience is further
dramatically reduced. Officially launched in Octo-
ber 2008, Spotify was first made available stateside
last July after years of negotiations with the major
labels. As of this month, Spotify has 10 million
active users, with “well north of” 3 million paid
subscribers worldwide, according to Parks, and the
numbers are growing fast. (Competitors MOG and
Rdio also offer free and paid versions.)

By analyzing listening habits of consumers
who use Spotify and rival services, the music in-
dustry can learn much about what works best in
subscription services and other models. That’s

because what people share and stream isn’t always
identical to what's on the radio or purchased in
brick-and-mortar or even online stores.

Today'’s services capture actual listening activ-
ity, not purchases, and this immediacy plays per-
fectly into the wired world. A song shared online
can be heard immediately by friends, who may
share it with others, and so on. Now that some
friction has been drastically reduced, more recom-
mendations could lead to more sampling, more
listening and—perhaps—more purchasing.

Among the most popular titles on streaming
services is Gotye’s Universal Republic debut, Mak-
ing Mirrors, which is climbing the Billboard 200.
At Spotify, Making Mirrors was the third-ranked
album and its track “Somebody That I Used to
Know” was the No. 1 song. Making Mirrors was No.
6at Rhapsody and No. 4 at Rdio, while “Somebody”
was Nos. 4 and 1, respectively. By more traditional
measurements, Gotye seems a bit less popular in
terms of album sales: This issue, Making Mirrors
is No. 16 on the Billboard 200. However, “Some-
body” is No. 5 on the Billboard Hot 100.

A handful of other albums and EPs have also
been especially popular on subscription ser-
vices while faring worse on other charts, in-
cluding Hurry Up, We're Dreaming by French
electronic act M83., Scary Monsters and Nice
Sprites by dance artist Skrillex and Born to Die
by singer/songwriter Lana Del Rey. Still, the
music industry can’t ignore the meaning of this
heightened listening activity.

To Rdio chief marketing officer Drew Lerner, it
makes sense that an artist like Gotye would rank
high among Rdio’s top songs and albums. “The
idea [that] these charts are showing interest in al-
bums and bands not appearing on the traditional
charts supports that social discovery piece,” he says.

Though these acts may lack the mainstream
visibility of the typical chart-topper, their positive
reviews, grass-roots popularity and media atten-
tion have translated into repeated listens. Their
music ranks high on subscription services because
people are listening, and that’s an important first
step in the retail process.

This is the beauty of subscriptions: Songs are
accessed rather than purchased. As a result, such
new measures as Billboard’s On-Demand Stream-
ing chart (see Over the Counter, page 37) reflect
what people are actually hearing, It also provides a
window into the social nature of the subscription
services. A groundswell of friendly chatter can
easily lead to on-demand streams—as consumers
listen to new tracks and then share or recommend
their favorites on Facebook, the more likely it is
that others will start to listen to them.

Other music genres, from R&B and hip-hop to
Latin, are in on the subscription action. Indeed,
those genres are especially well-represented at
Muve Music, a subscription service that might
represent the ideal future business model. The
creation of mobile carrier Cricket Wireless, Muve
Music is a mobile-only, unlimited subscription
service bundled with an unlimited talk, text

Band in demand: FUN.
tops Billboard’s inaugural
On-Demand Songs chart.

STREAMS VS. SALES AND AIRPLAY

A review of the titles on the inaugural On-Demand Songs chart reveals an interesting blend of cur-
rent top-charting hits, under-the-radar tracks and some songs a bit past their prime. The chart’s
entire top 10 also appear on Hot 100 Airplay (which measures radio airplay) and Hot Digital Songs
(top-selling downloads). Only two songs, however—Kelly Clarkson’s “Stronger (What Doesn’t Kill
You)” and “Young, Wild & Free” by Snoop Dogg and Wiz Khalifa featuring Bruno Mars—also appear
inthe top 10 on both the airplay and sales charts. Two songs within the top 20 of On-Demand Songs,
M83.’s “Midnight City” (No. 11) and Skrillex’s “Scary Monsters and Nice Sprites” (No. 16), do not ap-
pear on Hot 100 Airplay or Hot Digital Songs, though “Sprites” did spend seven sporadic weeks on
the sales tally starting last October. Also dotting the On-Demand top 20 are songs that have already
peaked at radio and have been moved to “recurrent” status due to their long runs on the Billboard
Hot 100. Among that group are two Drake songs, “Headlines” (No. 15) and “Make Me Proud” (No.
20), which reached their highest airplay rankings in December and January, respectively.

This  Hot100 Hot

Week _ Airplay DigitalSongs _ Title Atist

1 19 1 “We Are Young” fun. Featuring Janelle Monde

2 45 5 “Somebody That | Used to Know”  Gotye Featuring Kimbra

3 7 14 “Rack City” Tyga

4 33 3 “Ni**asin Paris” Jay-Z & Kanye West

5 5 15 “Take Care” Drake Featuring Rihanna

6 4 30 “We Found Love” Rihanna Featuring Calvin Harris

7 13 2 “Glad You Came” The Wanted

8 9 10 “Young, Wild & Free” Snoop Dogg & Wiz Khalifa
Featuring Bruno Mars

9 2 3 “Stronger (What Doesn’t Kill You)” Kelly Clarkson

10 61 27 “Rolling inthe Deep” Adele

m - - “Midnight City” M83.

12 Recurrent 65 “Pumped Up Kicks” Foster the People

13 31 4 “Starships” Nicki Minaj

14 58 28 “Paradise” Coldplay

15 Recurrent - “Headlines” Drake

16 = = “Scary Monsters and Nice Sprites”  Skrillex

17 21 16 “Sexy and | Know It LMFAO

18 35 6 “Wild Ones” Flo Rida Featuring Sia

19 - 72 “Some Nights” fun.

20 Recurrent - “Make Me Proud” Drake Featuring Nicki Minaj

and data mobile plan. The target demo is the
underserved segment of users who aren’t early
adopters or heavy music buyers, Cricket Wire-
less senior VP of marketing Jaime Vasquez says.
Customers who choose Muve Music plans can
pay either $55 or $65 per month, depending on
their smartphone.

Muve Music appears to be working, with
Vasquez claiming “north of 600,000 subscrib-
ers now” just 14 months after its debut and six
months after it rolled out nationally. In addition,
Cricket executives say its new service has helped
reduce churn while increasing the average rev-
enue per customer.

The company has relationships with Best Buy,
Dollar General, Amazon and HSN. Since it op-

erates on a national basis, Cricket uses its retail
partners to validate its brand and provide the ex-
pected level of customer service, Vasquez says.
Music executives have long envisioned bun-
dling subscription services with broadband or
mobile services as Muve does: It’s a strong al-
ternative to piracy, and also transforms music
into a regularly billed utility, like electricity.
After decades of experimentation and stutter-
ing starts, it seems the equation for success has
finally been established: Increased sharing plus
reduced friction equals a new era in music.

CHART NEWS
B For more on the On-Demand Songs chart,
turn to page 37. For the chart, see page 40.
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360 DEGREES OF BILLBOARD

A highlight: BEYONCE
performing at the 2011
Billboard Music Awards.

BILLBOARD MUSIC AWARDS RETURN IN MAY

The 2012 Billboard Music Awards will air on
ABC live from the MGM Grand in Las Vegas on
May 20, in partnership with Chevrolet and the
Las Vegas Convention and Visitors Authority.
Like last year’s show, which also aired on ABC,
the broadcast will be co-executive-produced
by Richard D. Beckman, CEO of Billboard par-
ent company Prometheus Global Media, and
Don Mischer of Don Mischer Productions.

Eminem and Justin Bieber duked it out at
last year’s show, each taking home six official
awards during a star-studded telecast that re-
sulted in a ratings win for ABC. Head to head,
the BBMAs handily defeated the season finale
of NBC’s “Celebrity Apprentice” by 72% in the
coveted 18-34 demographic.

The awards will reflect Billboard’s chart
rankings based on key fan interactions with
music, including album sales and downloads,
track downloads, radio airplay and touring as

well as streaming and social interactions on
Facebook, Twitter, Vevo, YouTube, Spotify and
other popular online destinations for music.
These measurements are tracked year-round
by Billboard and its data partners, including
Nielsen Entertainment and Next Big Sound.
The awards will be based on the reporting pe-
riod of March 1, 2011, through Feb. 29, 2012. Top
artists will be recognized in a variety of genres,
including R&B, rap, pop, country, rock, Latin
and alternative.

Last year’s ceremony featured performances
by the Black Eyed Peas, Rihanna, Taio Cruz, Cee
Lo Green, Lady Antebellum, Nicki Minaj, Mary
J. Blige, Neil Diamond and a visually ground-
breaking rendition of “Run the World (Girls)”
by Beyoncé. In addition to a lineup of artists to
be named later, the 2012 telecast will include a
performance by the winner of Billboard’s annual
Battle of the Bands contest.

GLORIA TREVI, REIK TO HEADLINE

BILLBOARD EN CONCIERTO

Billboard is once again teaming with Tel-
emundo Media and Cardenas Marketing Net-
work for the annual Billboard Latin Music Se-
ries, marking the third consecutive year of the
partnership and offering an expanded series
compared with previous incarnations.

Kicking off April 3 at House of Blues in Los
Angeles, Billboard En Concierto is presented
by State Farm in association with 5 Gum and
Bud Light. The concert series, produced by
Latin entertainment firm CMN, will feature live
performances by Grammy Award-winning
Mexican pop trio Reik and multiplatinum pop
diva Gloria Trevi.

The Billboard En Concierto franchise fea-
tures finalists for the Billboard Latin Music
Awards, which will air live April 26 on Tel-
emundo. The series debuted in 2010 with
concerts by Jencarlos Canela and Xtreme,
while the 2011 edition featured shows by
chart-topping Mexican trio Camila.

This year’s series starts with four shows
by Reik at House of Blues, followed by con-
10 |
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certs at New York’s Best Buy Theatre (April
5), Houston’s Warehouse (April 7) and House
of Blues in Dallas (April 8). Then, on April 10,
Trevi will kick off the second half of Billboard
En Concierto at the Fillmore in San Francisco
before playing Chicago’s V-Live on April 12
and Miami’s Fillmore on April 14.

Access to all concerts is by invitation only,
with fans asked to tune in to their local Tele-
mundo station for giveaways or to participate
in promotions. Fans can also go to billboard-
enconcierto.com to request invitations.

Both Reik and Trevi are finalists for the Bill-
board Latin Music Awards, which honor the
most popular albums, songs and performers
in Latin music as determined by the actual
sales, radio airplay and social media activity
that inform Billboard’s weekly charts. The
awards close out the Billboard Latin Music
Conference, set for April 24-26 in Miami and
presented by State Farm. For more informa-
tion about the event and registration, go to
billboardlatinconference.com. oce

ETHAN MILLER/ABC/GETTY IMAGES
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| $6571/$2165

GROSS/ ARTIST(S) Attendance

icket Price(s) Venue, Date Capacity Promoter
$1,752,646 RICARDO ARJONA
SR golendemeficn oo 25573, sas Entrament
$1,621,670 ROXETTE, 1927
($1510747 Australian)

Brisbane Entertainment Centre, 16,625 16,969
t

Brisbane, Australia, Feb. 14,24 two snows Live Nation

$117.92/$96.50

$1,542,640 ELTON JOHN, RAY COOPER

(19788529 pes0s) ~ Auditorio Nacional, Mexico City, 18,916 19274 oCESA-CIE, in-house
March two sh i

MICHAEL JACKSON THE IMMORTAL WORLD TOUR BY CIRQUE DU SOLEIL

RBC Center, Raleigh, N.C. 12,793 21,296 "
March 10-11 = W0 5ho! Cirque du Soleil

ELTON JOHN

Amway Center, Orlando, Fla., 14,049 z
March 10 15197 Live Nation

MICHAEL JACKSON THE IMMORTAL WORLD TOUR BY CIRQUE DU SOLEIL

Veterans Memorial Arena, 9,463 12246 i
Jacksonville, Fla., March 7-8 fwo shows Clrgiie ditsolel]

LADY ANTEBELLUM, DARIUS RUCKER, THOMPSON SQUARE

Alistate Arena, Rosemont, IIl., 13,487
March 9 sellout Jam Productions

THE BLACK KEYS, ARCTIC MONKEYS

TD Garden, Boston, March 7 lﬁi@zﬁ Frank Productions, Mass Concerts

LADY ANTEBELLUM, DARIUS RUCKER, THOMPSON SQUARE

$1,376,253
$250/$50

$1,237,318
$137/$32

$905,144
$250/$50

$669,909
$79.50/$29.50

$649,567
$59,50/$42.50

$565,891

$72.50/$27.50 1’:1aarrgceht1(1:enter. Minneapolis, z?hgo?‘% G.A.M.E., Frank Productions
504,444 CELTIC THUNDER
(5471232 Austraian) z
$32007/56958 _Brichans, Avstralis Fabot | a0e Nizstive
POVRPSIN THE BLACK KEYS, ARCTIC MONKEYS
342501535 e entanCelinRt 19,250 NS2, Frank Productions
39,944 BLAKE SHELTON, JUSTIN MOORE, DIA FRAMPTON
$49.75/$25 KeyArena, Seattle, March 9 ?éﬁgft Police Productions
$433,434 SELENA GOMEZ & THE SCENE, DJ RAUL RODRIGUEZ

(5/622,500 pesos) ji i 10,122
$69.38/819.27 ?ar:n%vFG. Guadalajara, Mexico, }0,

o2 OCESA-CIE
$429,548

SIMPLE PLAN, ALL TIME LOW, MARIANAS TRENCH & OTHERS
($428,797 Canadian)

$10018/32955  Bell Centre, Montreal, Feb. 23 2992 Evenko, Live Nation, Greenland Productions
$423,622

EVANESCENCE, MIRO
(5,479,471 pesos)

Palacio de los Deportes, Mexico 10,063 ¥
City, Jan. 30 17962 OCESA-CIE

JASON ALDEAN, LUKE BRYAN, LAUREN ALAINA

Resch Center, Green Bay, Wis., 9,629 % =
Feb. 16 B I Live Nation

SYSTEM OF A DOWN, DILLINGER ESCAPE PLAN

Sydney Entertainment Centre, 5,262
Sydney, Feb. 28 5424

MIRANDA LAMBERT, CHRIS YOUNG, JERROD NIEMANN

Greensboro Coliseum, 9,801 i
Greensboro, N.C., Feb. 19 10,334 Follce BiogiGHons

JIM GAFFIGAN, TODD GLASS
8,470

Warner Theatre, Washington, i
D.C., Feb. 23-25 five sellouts jGUtRcicanzeiie)t e Hation

JASON ALDEAN, LUKE BRYAN, LAUREN ALAINA

BancorpSouth Center, Tupelo, 8,825 ¢
Miss., Feb. 25 sellout Live Nation

LADY ANTEBELLUM, DARIUS RUCKER, THOMPSON SQUARE

3
$50.25/$25.50

$419,805
($392392 Australian) 5
9222 Soundwave Touring

$404,384
$4975/$25.75

$404,072
$49.75/$39.75

$400,935
$50.75/$26

$399,872

$79.50/$59.50 lﬁaa';?::%m Arena, New Orleans, rsr'ngt Baaver Brodustions

$398,547 MIRANDA LAMBERT, CHRIS YOUNG, JERROD NIEMANN
s

$49.75/$2575 g:gpzérena, Lexington, Ky., géﬁgl Bollce Productians

BLAKE SHELTON, JUSTIN MOORE, DIA FRAMPTON

DCU Center, Worcester, Mass., 8,454 =
Feb. 23 sellout Police Productions

ROMEO SANTOS

Amway Center, Orlando, Fla., 6,226 B
March 2 7150 Concerts West/AEG Live

GEORGE LOPEZ

Citizens Business Bank Arena, 8,198
Ontario, Calif., Jan. 28 5643 Celdeiolch RECENS

JASON ALDEAN, LUKE BRYAN, LAUREN ALAINA

Von Braun Center, Huntsville, 7,490
Ala., Feb. 23 sellout Live Nation

BLAKE SHELTON, JUSTIN MOORE, DIA FRAMPTON

&
$54.75/$29.75 Patriot Center, Fairfax, Va., 6,614 i S
L Feb. 25 7226 Police Productions

KEITH SWEAT, THE O'JAYS, THE WHISPERS

Nokia Theatre L.A. Live, Los 7,000
Angeles, Feb. 18 sellout Goldenvoice/AEG Live

MIRANDA LAMBERT, CHRIS YOUNG, JERROD NIEMANN

Giant Center, Hershey, Pa., 7,976 Police Productions
Feb. 17 sellout

LOVE TRAIN: THE O’JAYS, CHAKA KHAN, MEN OF SOUL & OTHERS

American Airlines Center, Dallas, 7,753 ot
Feb. 17 12,35 Frank J. Russo, in-house

CELTIC THUNDER, GREGG ARTHUR

Allphones Arena, Sydney, Feb. 16 %7%8 Nine Live
ONE DIRECTION

$393,860
$49.75/$25

$388,015
$87.50/$37.50

$383,794
$70/$29.50

$371,796
$54.75/$25

$369,017
$99.50/$39.50

$363,932
$49.75/$2575

$361,819
$79.50/$24.50

$356,895
(§332,782 Australian)
$320.67/$10617

$356,350
(€275216)

®
N
o
N

$4079 02, Dublin, Jan. 24 sellout Mee
54,012 ZAC BROWN BAND, SONIA LEIGH, NIC COWAN
$72'Sg/$65'50/ ?ae':.nia’in Arena, Estero, Fla., ?éﬂgft AEG Live
$353,792 BLAKE SHELTON, JUSTIN MOORE, DIA FRAMPTON
$49.75/$25 a&;::l:ﬁrée Arena, Spokane, Wash., Zﬁgﬁ[ Bolice Produciione
4353772 ERIC CHURCH, BRANTLEY GILBERT, DRAKE WHITE
$4250/$34.75 Amphitheater at the Wharf, 9,676 Frank Productions, NS2, Red Mountain

Orange Beach, Ala., March 10 sellout Entertainment

call Bob Allen. FOR MORE BOXSCORES, GO TO BILLBOARD.BIZ.

d to Bob Allen in Nashville. Phone: 615-793-0466.
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Sifting ThroughThe 70s

Documentaries at SXSW examine
stars and forgotten musicians with
personal touches

year after a series of documentaries covered the rock star
elite—including George Harrison, Pearl Jam and Foo
Fighters—the film world has returned to the field of mu-
sical biography in unique and often personal ways. Showcased at
thisyear’s South by Southwest, the thematic glue that binds a half-
dozen of these latest biopics together is their time period: the '70s.

Why cover subjects who first entered the music scene nearly a
half-century ago? Filmmaker Jay Bulger saw Cream’s wildman
drummer Ginger Baker as the ultimate stick-to-your-guns guy,
and his “Beware of Mr. Baker” ultimately won the SXSW Grand
Jury Prize in the documentary feature competition. Director Ste-
phen Kessler believed more people should hear the songs of cur-
rent ASCAP president Paul Williams. Ziggy Marley wanted his
father Bob’s mythic story told objectively for his progeny. And
Swedish shorts director Malik Bendjelloul saw the biography of
forgotten Detroit rocker Rodriguez as both a detective tale and
a redemption story.

Add to this lineup a work-in-progress screening about Memphis
power-pop group Big Star and the theatrical release of “Last Days
Here,” about the founder of doom metal band Pentagram, and
it appears the underbelly of the '70s is looking sexier than ever.

The era s also deemed commercially viable. “The [baby boomer]
generation now in its 50s grew up in the 1970s and don’t go to
many movies, but they do buy DVDs and video on demand,” “Mar-
ley” director Kevin Macdonald says. “In Britain, one of the most
successful DVDs last year was the George Harrison doc [Martin
Scorsese’s “Living in the Material World”]. That audience wants
to own the physical product.”

“Marley” originally came about because of family concerns.
The reggae star’s estate had shelved several previous projects,
including a nearly complete documentary by Jonathan Demme
who “had made a more personal film about his
own response to Jamaican culture,” Macdonald
says. Instead, the new “Marley,” which Magnolia
will theatrically release April 20 (a nod to stoner
slang “420”), targets “the next generation of Mar-
leys,” Ziggy says. “If I want to teach my children
about their grandfather, T'll tell them to check
out this film. This is a historical document. It’s
not hearsay.”

“Beware of Mr. Baker” had its origins when
Bulger learned that Baker was still alive, long after
the breakups of Cream and Blind Faith. “I watched [Tony Palm-
er’s 1971 film “Ginger Baker in Africa”] and thought, “This guy
is amazing. Too bad he’s dead,” Bulger recalls. “That’s what my
movie is about: his spirit. I don’t know if there’s anyone else out
there, except for Keith Richards, who is of that ilk.”

While the Baker and Marley documentaries centered on well-
known musical giants, most docs at SXSW covered more eso-
teric artists.

Kessler’s portrait of Williams, who started as a journeyman
songwriter and soon became a familiar persona on ’70s variety
shows and late-night TV, begins on notes of earnest fanaticism
but ends in the warm embrace of collaboration. The intimacy that

FOR THE RECORD

B In the March 17 issue, the No. 1 song on the Top 20
Airplay Songs chart, a tally of the best-performing airplay
tracks of fourth-quarter 2011 as monitored by Nielsen BDS,
should have been Maroon 5’s “Moves Like Jagger,” featur-
ing Christina Aguilera.

Sound
+Vision

I’'m so glad: Cream
drummer GINGER
BAKER gets the
documentary
treatment in “Beware
of Mr. Baker.”

Williams relates on singles like “Rainy Days and Mondays” and
“An Old Fashioned Love Song” became a beacon of sorts for Kes-
sler, who focused his film on Williams today rather than dwelling
on the past. For his part, Williams believes his career could not
have happened at any other time in history other than the "70s.
“My lyrics are so simple,” he says, “and there was a
huge response at that time to those types of songs.”

Perhaps the most mysterious and least-known
performer in all of the SXSW docs is Rodriguez, a
Hispanic folk rocker from Detroit who made two
albums for Clarence Avant’s Sussex Records in
1970 and 1971, but never had a U.S. hit. Direc-
tor Bendjelloul, who previously made acclaimed
shorts about Bjérk, Sting and Elton John, was
outraged over the way Rodriguez was treated in
America. His film, “Searching for Sugar Man,”
won two awards at Sundance and is his personal response to
right a historical wrong.

Rodriguez disappeared from the musical scene, Bendjelloul
says, even though several countries including South Africa em-
braced his records after they flopped stateside. For nearly two
decades, he fell off the industry’s grid and rumors spread that
he had died. It wasn’t until 1998 that his oldest daughter learned
of his success in South Africa, leading him to return to music.
“The film is about isolation,” Bendjelloul says.

Each of the documentaries has a different post-festival rollout
planned. Sony Pictures Classics will release “Searching for Sugar
Man” on July 27 after screenings at the Tribeca and Nantucket
Film Festivals. Abramorama, the media company that distributed
“Pearl Jam Twenty,” “Anvil!” and “Neil Young Trunk Show,” will
release “Paul Williams Still Alive” theatrically in June.

Producers of “Beware of Mr. Baker,” which was finished just
days before its world-premiere screening at SXSW, are still con-
sidering distribution options. After “Marley” debuts, the two-
hour-plus film—as well as previously unseen concert footage,
an interview with Marley cohort Bunny Wailer and other bonus
content—will be released on DVD. .
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Lionel Richie should do Gershwin.  As off key as that idea may sound,
the five-time Grammy Award winner and former Commodores front-
man says some people tried to convince him to do that five years ago.
Leaning back on the comfortable mint green sofa in the family room
of his Beverly Hills home, Richie laughs at the memory. “I responded,
‘“Why doesn’t Lionel just do Lionel?”” § That suggestion, however, did
plant the seeds for the icon’s new project. Tuskegee (Mercury Nashville,
March 206) is a collection of 13 of Richie’s international hits recorded
as duets with some of country music’s biggest established and rising
stars. The roster includes Sugarland’s Jennifer Nettles (“Hello”), Blake
Shelton (“You Are”), Tim McGraw (“Sail On”), Kenny Chesney (“My
Love”), Willie Nelson (“Easy”), Kenny Rogers . .ucsrromrre srupio:
(“Lady”), Darius Rucker (“Stuck on You”), Jason  Tuckesecotnon niudee, e Nekor

2. Jason Aldean 3. Rascal Flatts

« . Billy Currington 5. Jimmy Buffel
Aldean ( Say Your Say Me”) al’ld Rascal Flatts 4.3 ; x.téé’tr7.ssl{tziliL1)T£a£M

Town 9. Kenny Chesney

(“Dancing on the Ceiling”). The set’s first single,
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“Endless Love” with Shania Twain—who,
owing to vocal paralysis, hadn’t recorded or
performed live in seven years before Tuskegee—
debuted at No. 24 on Billboard’s Adult Con-
temporary chart, where it’s No. 22 this week.

“The idea just came along. We didn't sell
this,” Richie says. “I always knew I was going
to do a country album with maybe one or two
duets but not starting here. Then I thought the
best thing to do is, ‘Let’s take three steps back,
connect country to what I've already done, and
then we go forward.”

On the surface, Tuskegee’s country spin
might read as simply a clever twist on the
tried-and-true greatest-hits/standards album
model. But Michael Richardson, Richie’s new
manager, views the project as the reposition-
ing next chapter in the singer’s storied career:
one that will re-engage him with longtime fans
as well as introduce him to a new generation.

Fortifying that reconnection is a multi-
tiered domestic and international marketing
campaign relying heavily on TV, including a
March 16 live performance on HSN and an all-
star CBS special, “ACM Presents: Lionel Richie
and Friends—In Concert” airing April 13.

“Lionel is a mainstream artist who falls into
the category of an Elton John and Billy Joel,”
Richardson says. “His audience is as far as it
is wide. And that’s what this marketing plan
had to be to capture and get the attention of
his audience . . . which is everybody.”

A fixture on the pop and R&B charts in

the ’80s with such crossover hits as “Endless
Love,” “All Night Long (All Night)” and “Say
You, Say Me,” Richie is no stranger to country
music. Born and raised in Tuskegee, Ala.—
where in college during the '70s he co-founded
R&B group the Commodores—the singer says
radio for him growing up was mostly “Patsy
Cline, Willie Nelson and Johnny Cash.” R&B
exposure came by way of a nighttime-only
R&B station, while relatives and friends in-
troduced him to gospel and classical music.

Richie’s Southern roots began showing in
1977 with the Commodores’ crossover hit “Easy.”
(“Sunday morning in the South is about as easy
as it’s going to get,” Richie says.) Another of the
group’s Richie-penned hits, 1978’s “Three Times
a Lady,” was covered by Conway Twitty in 1983.
Before that, however, Richie’s reputation as a
songwriter took off after Kenny Rogers’ cover
of Richie’s “Lady” soared to No. 1 on the pop
charts in 1980. Richie himself peaked at No.
24 on Billboard’s country chart with “Stuck on
You” in 1984. Three years later, Alabama teamed
with Richie on the latter’s composition “Deep
River Woman,” a top 10 country hit.

“When I did ‘Lady’ with Kenny, I should have
pulled the trigger then,” Richie says. “But I was
firmly in Commodores mode. Then Conway
told me to come and explore the country mar-
ket because ‘we love you up here.’ I went there
but just for one meeting. I didn’t stay because
' was in solo mode. And after I finished ‘Deep
River Woman,’ I should have pulled the trig-

RICHIE’S TOP 20 HOT 100 HITS

On our exclusive tally of Lionel Richie’s top 20 Billboard Hot 100 hits, his “Endless Love” duet
with Diana Ross comes in at No. 1while his own “All Night Long (All Night)” is the runner-up.
Counting his work with the Commodores, Richie has notched 29 top 40 hits on the Hot 100,
including seven No. 1s. His longest-running No. 1is “Endless Love,” which lodged nine straight
weeks at the summit in 1981. At the time, it was the biggest chart-topper for the Motown label and

the most successful duet of all time.

When Richie departed the Commodores in 1982 for a solo career, he did it in grand style. That
year’s “Truly” started a streak of 13 consecutive top 10 hits, which stretched through 1987°s “Balle-
rina Girl” (No. 7). Among those ’80s singles were No. 1s “Truly,” “All Night Long (All Night),” “Hello”
and the Academy Award-winning “Say You, Say Me” (from the film “White Nights”).

The ranking below is based on actual performance on the weekly Hot 100. Songs are ranked based
onaninverse point system, with weeks at No.1earning the greatest value and weeks at No.100 earning
the least. To ensure equitable representation of the biggest hits from each era, certain time frames were

weighted to account for the difference between turnover rates fromthose years. —Keith Caulfield
Rank Title Artist Peak (Weeks At No. 1) Peak Year
1 “Endless Love” Diana Ross & Lionel Richie No.1(9) 1981
2 “All Night Long (All Night)” Lionel Richie No.1(4) 1983
3 “Three Times a Lady” Commodores No.1(2) 1978
4 “still” Commodores No.1 1979
5 “Say You, Say Me” Lionel Richie No.1(4) 1985
6 “Hello™ Lionel Richie No.1(2) 1984
7 “Truly” Lionel Richie No.1(2) 1982
78 “Dancing on the Ceiling” Lionel Richie No.2 1986 i
9 “Stuck on You” Lionel Richie No.3 1984
10 “Sail On” Commodores No. 4 1979
n “Easy” Commodores No. 4 1977
12 “Lady (You Bring Me Up)” Commodores No.8 1981
13 “You Are” Lionel Richie No.4 1983
14 “Oh No” Commodores No. 4 1981
15 “Running With the Night” Lionel Richie No.7 1984
16 “Sweet Love” Commodores No.5 1976
17 “Brick House” Commodores No.5 1977
18 “My Love” Lionel Richie No.5 1983
19 “Penny Lover” Lionel Richie No.8 1984
20 “Just to Be Close to You” Commodores No.7 1976
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ger. So it took a moment for me
while country was already there.”

Both sides landed on the
same side of the fence last year
when Richie—a longtime mem-
ber of the Country Music Assn.
(CMA)—Dbegan recording Tuske-
gee. What began as a three-week
project stretched into nine months
as the country artists selected
songs and juggled schedules,
while Richie commuted on call be-
tween Los Angeles and Nashville
for the sessions. “I found out with
country music, nobody’s sitting
at home waiting for the phone to
ring,” Richie says. “These are the
working-est folks.”

Rather than emulate Richie’s
originals, the artists were encour-
aged to perform the songs as if
they were their own, with Richie
coming onboard after the fact. In
addition to Aldean’s rock accents
on “Say You, Say Me” and Nettles’
killer vocals on “Hello,” listeners
are treated to Little Big Town’s
tight, rich harmonies on “Deep
River Woman” and Nelson’s indel-
ible touch on “Easy.” Overall, the
results are a testament to the uni-
versal nature of Richie’s material.

Thanks to those enduring
songs, Richie has sold more than
100 million albums between his
Commodores stint and solo ef-
forts, according to Mercury Nash-
ville. That catalog dates back to
1974 (when the first Commodores
album came out and peaked at No.
11 on the R&B albums chart) and
includes his most recent projects
on Island DefJam, 2006's Coming
Home (featuring the R&B hit “I
Call It Love”) and 2009’s Just Go.

Coming Home peaked at No. 3
on Top R&B/Hip-Hop Albums and No. 6 on
the Billboard 200, while “I Call It Love” hit
No. 1 on Adult R&B and reached No. 19 on
Hot R&B/Hip-Hop Songs. Just Go peaked at
No. 9 on Top R&B/Hip-Hop Albums and No.
24 on the Billboard 200. In addition, Richie
has racked up 22 top 10 singles, five Gram-
mys and an Academy Award for best original
song in 1985 (“Say You, Say Me,” from the
movie “White Nights”).

Turning up the volume on Tuskegee as
well as Richie’s still-active career is the pri-
mary focus of the marketing campaign being
mounted by manager Richardson and Mercury
Nashville. Anchoring the promotional push:
a major concentration on TV.

“It’s about putting him back into people’s
homes,” Richardson says. “People are going
to see Lionel in their living rooms more than
they’ve seen him in quite a number of years.”

Richie’s TV stint kicks off March 16 with
the singer launching HSN’s live concert se-
ries, “HSN Live.” The hour-long broadcast
starts at 8 p.m. EST and will feature duet
partner Kenny Rogers. Bracketing the con-
cert: a 60-minute live, behind-the-scenes pre-
show at 7 p.m. on Facebook and a post-concert
Facebook segment featuring a final chat with
Richie before he sings “Hello.”

HSN purchasers—able to place website
preorders for Tuskegee beginning in mid-
February—will receive an exclusive second
CD featuring five songs. The disc includes a
never-heard-before track from a live concert at
Wembley Arena in London. Rod Stewart, Tony

TEAM RICHIE

RELEASE DATES: March 5 (United Kingdom,
Denmark), March 7 (Sweden), March 12 (Europe),
March 19 (Canada), March 23 (Australia),
March 26 (United States, rest of the world)

PRODUCERS: Lionel Richie with Tony Brown,
Buddy Cannon, Nathan Chapman, Dann Huff

AGENT: Rob Light, Creative Artists Agency
PUBLISHING: Brockman Music/LBR (ASCAP)
PUBLICITY: Cindi Berger, Kristen Foster

and British Reece, PMK*BNC; Beverly Keel,

SITES: LionelRichie.com, Facebook.com/lionelrichie

ALBUM TITLE: Tuskegee

LABEL: Mercury Nashville

MANAGER: Michael Richardson,
In-House Management
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Bennett, Randy Travis and Natalie Cole have
also performed live and promoted new albums
on HSN. The network’s top music seller thus
far is Stewart, with 25,000 albums sold in less
than an hour.

“And that’s the point,” HSN executive VP of
TV/executive creative director Andy Sheldon
says. “Labels are seeing we're a great launching
pad for new releases.” According to Sheldon,
the network reaches 96 million homes, counts
more than 300,000 Facebook followers, appeals
primarily to females 35-55 with an average in-
come of $65,000 and boasts a customer base of
5 million within the past 12 months.

On the commercial TV front, Richie will
tape CBS’ “ACM Presents: Lionel Richie and
Friends—In Concert” on April 2 (the day after
the Academy of Country Music Awards) at the
MGM Grand Garden Arena in Las Vegas. Air-
ing April 13, the concert will feature perfor-
mances by several Tuskegee collaborators as
well as other acts covering more Richie hits,
including the Band Perry (“Penny Lover”) and
Lady Antebellum (“Truly”).

Those tentpole events will be complemented
by a series of additional TV appearances, from
“Weekend Today” (March 24-25), “Today,” “Late
Show With David Letterman” and “Piers Mor-
gan Tonight” (all three on March 27) to “Jimmy
Kimmel Live!” (April 4) and “The Talk” (April
5). And on street date, Richie will wrap a four-
episode stint as a mentor on “The Voice.”

During a promotional swing through Eu-
rope that began in late February, Richie touched
down with radio PDs and members of the press
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during a special dinner. Subsequent interviews
with various U.K. publications and radio ap-
pearances were followed by the March 3 taping
of a prime-time TV special for ITV. It’s slated to
run April 1. In addition to recent appearances
on “The X Factor” in Denmark and France’s
“Champs-Elysées,” Richie will appear on Can-
ada’s “Star Academie” on March 18.

The Tuskegee campaign officially kicked off
last year with Richie’s surprise appearance at
the annual Country Radio Seminar. Accom-
panying him for a performance of “Stuck on
You” was Darius Rucker. That was followed by
amedley of three Tuskegee tracks by Richie and
the songs’ duet partners at the CMA Awards in
November. After hosting an album listening
party at his home in January, Richie returned
to Nashville in February for CRS 2012.

“It was important to start the narrative early,
to fully tell the story of what this project is all
about,” Universal Music Group Nashville VP of
marketing Tom Lord says. Rounding out the
push: targeted national TV and radio advertising
on such cable outlets as Lifetime and Oxygen
and syndicated programs like Premiere Radio
Network’s “Delilah.” Richie encountered a new
audience on March 14 when he made his South
by Southwest debut as headliner of Billboard’s
annual showcase at Austin’s ACL Live (Billboard.
com, March 7). Joining Richie on the bill: indie
act Polica, party band Wallpaper, retro-soul rock
group Vintage Trouble and R&B hitmaker the-
Dream, who worked with Richie on Just Go.

A deluxe version of Tuskegee will also be avail-
able for purchase. It's packaged with a bonus
DVD featuring behind-the-scenes studio foot-
age of Richie’s duet partners along with their
personal reflections about his influence. To
tie in with iTunes’ countdown to release cam-
paign, Mercury Nashville has been offering a
new album track each week. The promotion
began Feb. 28 with Nelson’s “Easy,” followed
by Billy Currington (“Just for You,” March 6),
Rucker (March 13) and Nettles (March 20).

Richardson acknowledges that touring with
a duets album is “always going to be difficult,”
owing to the guest artists’ own recording, pro-
motion and touring commitments. But he says
the intent is for Richie—Ilast on the road in
2006—to tour the United States, although a
time period hasn’t been confirmed.

“Schedules permitting, there’s definitely
the opportunity for artists to make a guest
appearance,” Richardson says. “Much in the
same vein as Taylor Swift, who welcomed spe-
cial guests during her tour—that’s the goal
here.” In terms of an overseas concert run,
Richardson says he and Richie are looking at
September through the end of the year.

Meanwhile, Richie—who will be inducted
into the Apollo Theater’s Apollo Legends Hall
of Fame with the late Etta James on June 4—
has already lined up a duets offshoot. The
singer will join Sugarland’s Nettles, Kelly Clark-
son and Robin Thicke on “Duets,” a new talent
series on ABC slated to premiere this summer.
Each will choose two singers as their duet part-
ners. The duos will then perform each week
in front of a live studio audience. The amateur
half of the winning duet will receive a record-
ing contact with Hollywood Records.

“If I had to add a subtitle to Tuskegee, it
would be, ‘You will now hear all the songs I
was told would ruin my career,’” Richie says
with a laugh. “But it shows you just how far
these songs have come. Once a song is em-
braced, people don’t care who the hell did it.
They love the song.” P

Additional reporting by Chuck Dauphin in
Nashville.
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SHOPPING NETWORKS EXPAND THEIR
PROGRAMMING AS HSN LIVE
DEBUTS WITH LIONEL RICHIE CONCERT
BY ED CHRISTMAN AND GAIL MITCHELL

With fewer retail opportunities available than
ever before, music labels are relying more
heavily on TV shopping channels to sell CDs to
older consumers. On March 16, HSN featured a
live performance by Lionel Richie, and industry
experts predict the special might spur 15,000~
20,000 preorders for his new Tuskegee album,
set for release March 26. With first-week sales
for the album projected at 75,000 units, that
means the HSN broadcast may generate one-
fifth of the total take.

Besides Richie, acts including Rod Stewart,
Barry Manilow, Donny & Marie Osmond, Susan
Boyle and Tony Bennett have reaped increased
sales thanks to appearances on either HSN or
rival shopping channel QVC.

Richie’s HSN appearance originally began
as simply a concert. Then channel executives
recalled the success of past shows by Stewart,
Bennett, Randy Travis and Natalie Cole, and
decided to fashion an ongoing series around
the performance. As a result, Richie’s concert
kicked off HSN Live, featuring exclusive live

performances at least once each quarter, if not
more often, according to HSN executive VP of
TV/executive creative director Andy Sheldon.
“Part of our strategy is to create an entertain-
ment lifestyle network that has commerce as
part of it,” he says.

Label executives say a successful broadcast
on either shopping network typically generates
a sales bump of between 5,000 and 25,000
units, with Boyle’s / Dreamed a Dream consid-
ered the high-water mark of such events. Pre-
orders on her album from QVC reached nearly
80,000 units, according to experts in late
2009—a small part of the 4 million domestic
sales (according to Nielsen SoundScan) the re-
lease eventually tallied, but still remarkable for
what was essentially an infomercial. The QVC
episode also provided a national launch for
the much-buzzed U.K. project, and the album
was offered with a bonus DVD of rare footage
almost a fullmonth before the album hit stores.

The industry will get other chances to test
the selling power of QVC vs. HSN. While HSN

featured Richie on March 16, just four days later
QVC will broadcast Wilson Phillips preview-
ing songs from its new Dedlicated album. The
release features songs made famous by three
of the trio’s parents, who were members of
’60s hitmakers the Mamas & the Papas and the
Beach Boys. Two months later, the Beach Boys
will reunite for their 50th-anniversary celebra-
tion with a live performance at QVC’s studios
on May 16, while simultaneously promoting a
career-spanning boxed set on the channel, ac-
cording to QVC PR manager Denise Kovalevich.
While labels love to feature albums on both
shopping networks, they admit that neither
one has a halo effect, and as a result do not
generate additional sales at any other retailer.
Moreover, the networks sometimes attempt to
reach teenage buyers, but those efforts rarely
yield enough increased sales to justify the addi-
tional advertising costs targeting those demos.
When the appropriate artists target the chan-
nels’ older demos, however, the special program-
ming can deliver incremental sales that other-
wise might not be achieved. For example, when
Donny & Marie Osmond appeared for a half-hour
on QVC in April 2011, their Donny & Marie album
sold nearly 1,000 units, according to SoundScan.
“We wanted to do an entire hour but they only al-
located half that time,” says Jeff Brody, principal
in JRB Sales & Marketing Innovations and a sales
consultant onthe album. “Ifthey had given usthe
full hour, it would have sold 20,000 units.” =«

BACK TO BUSINESS
TALKING LIONEL RICHIE WITH
NEW MANAGER MICHAEL RICHARDSON
BY GAIL MITCHELL

He signed on as Lionel Richie’s manager just
four months ago. But Michael Richardson has
hit the ground running as he and Richie revup
the promotional machine behind Tuskegee.

It’s a transition made smoother by the fact
that Richardson is quite familiar with the su-
perstar realm: He spent 14 years as a member
of Mariah Carey’s management group. To-
gether, Richardson and Richie—formerly man-
aged by AEG Live president/CEO Randy Phil-
lips—operate In-House Management with the
Grammy Award-winning singer/songwriter as
the sole client.

But as everyone knows, superstar status
doesn’t automatically guarantee successin
today’s marketplace. The day before heading
to Europe to launch the international leg of
Tuskegee’s promotional tour, Richardson dis-
cussed Richie’s return, his appeal among U.S.
and global fans and maximizing the singer’s
time-proven brand. “l don’t know that thisisa
comeback,” Richardson says. “It’s just back to
business.”

In an industry where “young” seems

to be the operating word, where do
long-established artists fit in the
marketplace?

This a great time for those artists because
the public is gravitating to musical cred-
ibility and quality. That’s what Lionel brings
on this album and what he’s done over his
career. There is a market of people looking
to buy music, and what they wait for is their
turf. And when music comes out that ap-
peals to them, as with Tony Bennett’s latest
album [2017’s Duets Il was Bennett’s first No.
Ton the Billboard 200], they gravitate to it.
’m not saying younger artists don’t have

credible, quality music. But obviously it’s
more skewed and marketed to a younger
audience, especially in America.

In coming to the table, what was the
one thing you found missing in terms of
taking Richie to the next level?

It’s really been about awareness, about
getting him back out there inthe U.S. In
Europe, he’s a god. Generally, the memory
banks are more intact with Europeans.
Once you have that iconic status, you don’t
have to keep re-creating the hotness. You
don’t have to be hot this week or next week.
Once you’ve validated your status, it’s kind
of maintained—as opposed to America,
where there’s the argument that as a more
seasoned artist, you need to keep reinvent-
ing yourself. The reinvention in this instance
is really Lionel going back to the roots of
his music. It’s a repositioning using music
that’s familiar but sounds fresh. Questions
about Lionel’s position in the U.S. will be
answered very shortly. | feel very confident
that this album will appeal to his fans and
open the door to a new audience.

Some might counter that this twist on
the established artist/standards formula
is simply a greatest-hits package. Given
Richie’s background, why not come with
an original album?

Lionel has a weird dichotomy: For as long as
he’s been in the business, there’s still some-
thing very fresh and new about him. And
that’s reflected in the decision Lionel made
about producing this album. He contacted
the artists and let them choose what they
wanted to sing. Then he had them do their

parts with their bands first and he jumped on
the songs last. The original integrity of the
songs is still there but the musical arrange-
ments and the partnership with these coun-
try mega-stars bring a complete freshness.
That’s where the excitement comesin.

This could have easily felt like a greatest-
hits album. But it doesn’t. It could have eas-
ily felt like a covers album. It doesn’t. Plus,
there’s an audience out there that isn’t nec-
essarily familiar with the original versions of
the songs. For them, these songs are going
to be brand-new records.

What next steps are being implemented
to further maximize the Richie brand?
An inactive icon doesn’t bring any value to
anybody, least of all the artist himself. Lionel
definitely has the right to wear the title of
“icon,” but he wants to be an active icon.
And purely because he enjoys working and
performing. The marketing and branding ex-
periences can come after that. Nothing is off
the table. That’s something he’s looking to
engage in, based naturally on the right op-
portunities and a certain level of integrity we
want to maintain. As of now, there are some
other television opportunities that | can’t
speak on as they’re still in negotiation. And
as to our fielding other branding alliances,
I’'m going to be a bit coy and maintain a code
of silence until they’re ready to happen.

And what’s up next musically? An original
country album? A return to pop/R&B?
Musically and creatively, the door is always
going to be left open for Lionel. What | can tell
you at this point is, there’s not goingtobe a
long period of time between this record and
his next project. Lionel has the ambitions of an
18-year-old, the energy of a 25-year-old and
the look of a man in his mid-40s. He’s feeling
as creative as he’s ever felt. His writing chops
are really hot right now. Thisisn’t a swan song.
This s literally the gateway to more music, new
music and different types of music. ..
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From party promoting to managing Gang Starr to releasing Jay-Z's first
single, PATRICK MOXEY has built his career by thriving in the mix.
Now, with marquee EDM acts and producers Deadmau5, Benny Benassi
and Steve Aoki all operating under his Ultra empire, and his hands in hits
by Katy Perry, Pitbull and Madonna, Moxey is cooking up a storm

BY KERRI MASON
PHOTOGRAPHS BY SHAWN BRACKBILL

The
Ingrédient

n 1986, Red Hot Chili Peppers’ Anthony Kiedis
stood on top of a speaker stack in the University
of Chicago’s stately, Tiffany-windowed Mandel
Hall, shirt off, mic in hand, sizing up aleap to a

nearby balcony.
“I'm standing there with the dean,” says
Ultra Records founder/CEO Patrick Moxey,
who was the student organizer of the night’s
eclectic bill, which also included Trouble Funk
and Beastie Boys, “and I'm thinking to my-
self, ‘Oh, my God. I hope that mic cord is long enough for
him to make this jump because otherwise I'm going to get

thrown out of this school.””

Kiedis made the jump, and, in the process, Moxey was made.
“I remember being in that beautiful space and watching
chaos, total mayhem. It was one of the best shows I've ever
seen,” says Joe Shanahan, longtime owner of pioneering Chi-
cago venues Metro and Smart Bar, who enlisted Moxey as a
college promoter back in those days. “We knew right then
that Patrick Moxey had ideas that were bigger than the room.”

WHEN PATRICK MOXEY LOOKS out of the window of his
glass-walled sixth-floor office—home to his thriving brain-
child, Ultra Records—the Chelsea Hotel looks back at him.

MARCH 24, 2012

The New York landmark is a vestige of the city’s artistic his-
tory, haunted by ghosts born of excess and genius.

“It’s a building full of characters in an old building of
character, and somehow it represents New York,” he says.
“So maybe it was where Sid killed Nancy. It’s also where
the poets were, and that’s something that really attracted
me to this city.”

At a distinguished 45, Moxey calls himself “a big mutt”:
His mother is Dutch from the Caribbean; his father is Eng-
lish from Argentina. He was born in London, graduated high
school in West Berlin and attended the University of Chi-
cago. But when it came time to launch his own venture, he
put down roots in the Big Apple.

“I feel at home in New York because everyone else is kind of
like me here,” he says. “And musically that’s where a lot of in-
spiration comes from—that kind of mixing of the elements.”

For those who know him only from a distance, Moxey's fas-
cination with mixing it up might come as a surprise. In elec-
tronic dance music’s current sea of self-run fiefdoms, home
offices and buddy-system promotional plans, Moxey’s fully
independent Ultra empire runs on a major-label model, with
33 employees and satellite offices in Europe, Canada and Los
Angeles offering a range of services including a label (Ultra
Records), management (Empire Artist Management) and pub-
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lishing (Ultra International Music Publishing).

The company’s Manhattan space, which Moxey leased in
2008 for “a very, very long term,” has cubicles, administra-
tive assistants, meeting rooms—the expected constructs of
a formal business. And Moxey himself cuts quite a figure
in the dance scene: tall, with close-cropped salt-and-pepper
hair and never without a collared shirt—even when taking
meetings in Ibiza, Spain.

“I've been in a lot of rooms where I'm the only one with-
out long hair,” says Moxey, who started his career with the
majors working under Russell Simmons and Lyor Cohen at
Def Jam and Rush Artists Management and launched Ultra
while serving as senior VP of A&R for EMI's Virgin Records
America. “I think it communicates to artists that I can handle
the hard things for them.”

Indeed. Founded in 1995, Ultra has grown from a label
trading primarily in licensing deals and compilations into
one of the foremost companies in EDM, and the only one to
cover all facets of the genre. Wielding a valuable distribu-
tion contract with Alternative Distribution Alliance, which
Moxey negotiated in 2006, Ultra has become home to many
of the faces of the new EDM movement, including Deadmau5
(who joined the label in 2008, after singles “Not Exactly” and
“Faxing Berlin” had cemented the DJ/producer as a bright
new star), Kaskade and Steve Aoki.

But Ultra isn’t built solely on boldfaced names. The label
also specializes in decidedly less sexy, one-off mainstream
dance singles—like “We No Speak Americano” by Yolanda
Be Cool (1.2 million downloads sold, according to Nielsen
SoundScan) or “Mr. Saxobeat” by Alexandra Stan (1 million),
both of which hit No. 1 on Billboard’s Dance Airplay chart.
And it was behind Pitbull’s massive 2009 hit, “I Know You
Want Me (Calle Ocho),” which hit No. 2 on the Billboard Hot
100, with nearly 3 million downloads sold.

Ultra has one of music’s biggest YouTube channels, with
more than 100 million monthly views—a staggering figure
likely to jump even higher in the wake of UltraLive, a just-
launched concert streaming initiative with Google and You-
Tube. Captured with multiple cameras—including ones in
the crowd—for an immersive, you-are-here effect, the video
content opens up numerous other avenues for Ultra: Dead-
mau5’s set from the Toronto Skydome was released on DVD
in February, and Aoki at New York’s Roseland was syndicated
on MTV Hive and high-traffic gamer site Machinima. Moxey
reports that the label is exploring additional platforms and
partnerships, like Netflix, Hulu and on-demand cable ser-
vices. Performances from Ibiza and Las Vegas (artists TBD)
are planned for this year.

Among its publishing, management and label arms, Ultra
snagged 14 Grammy Award nominations this year (winning
one, for Skrillex’s juggernaut remix of Ultra artist Benny Be-
nassi’s “Cinema”), and the label has recently begun adding
acts outside of its core, like electro-punk band the Bloody
Beetroots and D] Muggs from hip-hop group Cypress Hill,

“I’ve been in a lot of
rooms where I'm the
only one without
long hair. I think it
communicates to
artists that I can

handle the hard
things for them.’

—PATRICK MOXEY
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to the roster. Meanwhile, its publishing division is scoring
big wins for its clients, which include Sandy Vee, the French
writer/producer behind Katy Perry’s “Firework,” and Benny
and Alle Benassi, who recently co-wrote and produced “Girls
Gone Wild,” the second single from Madonna’s upcoming
album MDNA.

With so many deals in play, Moxey is everywhere: at gigs
throughout Miami Music Week, sticking beside his artists
well into the after-hours; at MIDEM, the Amsterdam Dance
Event and the International Music Summit in Ibiza, taking
meetings and participating in panels; at the Grammys, the
MTV Video Music Awards or any event that could provide
an opportunity for an Ultra artist, or a potential Ultra artist.

“In many ways it makes more sense for a dance artist to
sign with Ultra than, say, Interscope,” says Aoki, the Dim
Mak label boss who signed with Ultra after a reported bid-
ding war, and whose unhinged stage show and collaboration-
packed debut album, Wonderland, are setting him up for a big
year. “To be part of dance music now, you don’t need these
big labels anymore. You've just got to maintain a brand of
authenticity and make sure the right people hear the music.
Patrick is great at supporting that idea. He gets it, he under-
stands it, and he’s a really good guy. That’s important. You
have to work with people who follow through and execute
what they say they will.”

Guy Moot, president of U.K. and European creative at EMI
Music Publishing and Moxey’s friend of 25 years, says, “I
could tell you he’s the hardest-working guy in show busi-
ness, with a complete one-dimensional focus on achieving
results, closing deals and selling records. [That] he’ll die
with a business card in his hand; he’s renowned for doing
more meetings at MIDEM than anyone. That’s all true. But
it would be unfair to make him out to only be a machine.
These days he’s creating hits, not just licensing them. The
company has come a long way.”

“Step by step, brick by brick, he’s put together this col-
lage of great talent, supporting electronic artists and dance
music,” Madonna’s manager Guy Oseary says. “It’s hard not
to notice the impact that this independent label has had, es-
pecially in the world of dance music today.”

MOXEY GOT HIS START IN DANCE MUSIC while still an
undergrad, learning to D] from revered classic house pro-
ducer Joe Smooth (“Promised Land”) and gigging around
Chicago, including at Joe Shanahan’s Smart Bar. “I played
different types of music that people were shocked to hear
together,” Moxey recalls. “I might play the latest house stuff
from Jamie Principle or Fingers Inc., combined with Front
242, and Belgian or Dutch electronic music. But then I would
drop into the Beastie Boys, who were coming out with their
first 12-inch on Def Jam.”

Shanahan says, “He had skills in mixing, blending and
beat-matching that I don’t think anyone expected him to
have. In general we didn’t want a steady diet of one kind of
music. The DJs who were successful in that era, they were
doing a blend of a few things. But Patrick probably pushed
the envelope a little bit further. He had eclectic taste, but it
was always rooted in good, fun music.”

In 1987, Moxey moved to New York and began his career
in earnest. He penned articles about music for glossies like
Details and Paper, and promoted a $5 cover floating hip-hop
party, the Milky Way, at venues throughout the city. With a
bill known to feature then-burgeoning acts like De La Soul
and the Jungle Brothers, the Milky Way was a hit. (Moxey
landed his first job—working as Cohen’s assistant at Rush
Artists—after Simmons hired him on the spot one night in
1989 at the Milky Way.)

In the early '90s he launched two companies: Empire Art-
ist Management, which still exists under the Ultra umbrella
today, and Payday Records, a hip-hop-focused PolyGram
imprint, formed at the behest of FFRR head Pete Tong.
Early management clients included trail-blazing hip-hop
group Gang Starr and house DJ Little Louie Vega. While
at Payday, he signed Gang Starr affiliate Jeru the Damaja
and, perhaps most notably, released “In My Lifetime,” the
first single by an upstart Brooklyn rapper recording under
the name Jay-Z.

DAY ‘N’ NIGHT

ON MARCH 8, BILLBOARD
TRAILED PATRICK MOXEY
TO CAPTURE THE LIFE AND
BUSINESS OF ALL THINGS
ULTRA BY JON BLISTEIN

—

y

0
9:20 a.m., Midtown Tennis Club, Manhattan
Justin from a European trip that last saw him in Londonthe landed-at 3 a.m.),
Moxey:hasalkeady dropped off his daughter, Alexandra, at the Lycée Francais
school;and hitthe domed roof at the tennis club for his Weekly lesson with his
instrictor, Havden:Moxeyhas been playing for about a year and tries to hitthe
court two or thrée'timesaweek, but admits it’s a slowroad. “It'sagood thing
my.earsarebetter than my.tennis skills,” he says.

10:07 a.m., Ultra Office, Chelsea
When Moxey enters his office, his assistant, Annika Zablocka, asks if he wants a
caj jthe answer, of course, is yes. His office is decorated in gold and platinum
d es and pieces of original art by Alexandra and has two speakers that stand
oss the room. He keeps theé French doors to his office open while listening to new
ESongs and signing papers, waiting for something to catch his ear. When a song by
Bengaand Marlene does, Moxey calls Sony Music U.K. chairman/CEO Nick Gatfield
d |I8aves an excited voice mail about possibly licensing the song in North America.

call list for the morning, which
SWho!! qtrymg toclear a sample; a
P of A&R at Uhiversal Music, who
/ee profucing Universal artist Nikki
usic fastival Creamfields,

includes Lesl»e Zieg:

follow-up call withiPe

Moxey spoke wit i8St}

Williams; James Barton,
which just annoulicEdiiSi2012line:

proposed electrghic'dance music life
Ultra Records geheral counselJim
and a proposal fraf Internet ad sale:
outside the label, to startan Ultraim
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11:00 a.m.,

cap),
ice for theik dail:
Dp the Lime, follo
bration, “Cudi the Kid
jes demosfrom t
eship Managemel
im pumps hi:
We need stuffthatki

12:30 p.m., “Never A Dull Moment”

Moxey hops in a cab to head downtown to meet with Grami
winning producer Sandy Vee (Rihanna, Katy Perry), who Ultra
co-publishes. He checks a few emails on his BlackBerry, the!
Entertainment COO Charles Garland aring to talk “media possiB§
electronic dance music. “There’s never a dull moment,” MoxeyS:

1:05 p.m., Let The Music Play his head in support, shouting, “That’s awesome!” Next up is a track
Moxey tries to make it to a studio at least once a day. “It’s when I'm  that Vee produced with up-and-coming U.K. rapper Example, which
happiest, being close to the music,” he says. Vee plays an almost- Vee says they completed in three hours. Moxey is hooked by the track’s
finished track with Jason Deriilo on vocals. Moxey checks his email,but ~ massive chorus. “He’s going to blow up,” Moxey says of Example, before
when the chorus hits, his head jerks up and he places the phone on the calling Dave Dollimore, managing director at Example’s label Ministry of
table. He looks at Vee (who has his fist in the air) with a smileand nods ~ Sound, to express his excitement.

2:00 p.m., Northern Exposure

Moxey introduces Vee (far left) to Sony Canada co-president Shane Carter (third from right) and director of marketing After a short bredk fer'dinner and fa |Iy¢ne (a fixture of his day), Moxey is at the Meatpacking District's Hotel

Dan Andrews, who are in town to meet with Moxey to discuss a joint venture on a dance compilation. Gansevoort chatting with Plgrr.F E |eft) of France’s top indie dance label, Happy Music France, and DJ Roger
Sanchez (center), who'll be playing Progyp€ateur—a club located inthe hotel—later that night.

- 9

10:00 p.m., Night Shift * 2.
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“In many ways it
makes more sense
for adance artist to
sign with Ultra than,

say, Interscope.”
—STEVE AOKI, DJ/ARTIST

“He had this little office down on Stanton Street, which was
not the Stanton Street it is now,” says Moot, who shared an apart-
ment with Moxey in 1990. “It was a rough area with crack dealers
opposite it, and one-way glass so you could see them dealing,
but they couldn’t see you. It was quite hand to mouth. We used
to joke that we'd go out to get a remix just to pay the phone bill.”

In 1995, Moxey launched Ultra with “Release Yo’ Self,” a
seminal single by DJ/producer Roger Sanchez, still consid-
ered one of the defining tracks of the '90s house movement.
More riff-happy one-offs followed in the next few years, like
“Beachball,” by U.K. progressive house duo Nalin & Kane,
and “Renegade Master” (and its sports bar favorite Fatboy
Slim remix) by Wildchild. Payday shuttered with Moxey’s
move to Virgin as senior VP of A&R in 1997. (“It was just
time to move on,” he says.) At Virgin he signed such acts as
N*E*R*D, Kelis and Beenie Man, but dance music and all
its untapped potential was always on his mind.

“I was going to video outlets—they were telling me dance
music would never work. I was going to radio stations—they
were telling me dance music would never work,” he says of
the early days. “Now we have nothing but love and support,
but it’s been a long road.”

AS THE DANCE INDUSTRY has ebbed and flowed, Ultra has
moved between formats and strategies. Its earliest marquee
act was Sasha & Digweed, the U.K. D] duo whose 1997 mixed
compilation series, Northern Exposure, lit the fire for progres-
sive dance music stateside. (“We went on to sell something
like 600,000 albums,” Moxey says of the series.) With most
artists not able to command large audiences, compilations
were dance’s biggest sellers at the time. Moxey responded with
the Ultra series: Collections like Ultra Chill and Ultra Electro
that aggregated tracks by vibe and genre and always featured
20 |
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Ultra magnetic: Ultra is
home to DJ/artist/label
owner STEVE AOKI.

afetching model (usually in a bikini) on the cover. The series
has sold more than 2 million copies, according to the label.

“I felt more constrained in what I call ‘the old media busi-
ness,” says Moxey, who left Virgin in 2003, of the time period.
“Let’s say a radio station in Cleveland started to play your
song. Your first question was, ‘How are we going to get the
records to Cleveland?” Now, everything is instant. It’s just
a totally different world, and a much more exciting one.”

These days Moxey charges his team with thinking more
like content creators than simply music managers. Bolstered
by its powerful YouTube channel, video is a big part of their
focus: Aoki plans to cut separate clips for all 12 tracks on
Wonderland (“Earthquakey People,” with Weezer’s Rivers
Cuomo, already has 600,000 views), and Ultra has a full-
time video producer on staff.

It’s also started a significant merchandising push. Visi-
tors to UltraRecords.com can buy a Benny Benassi bicycle
cap (Benassi toured California on a bike in 2010), a Wolfgang
Gartner logo T-shirt or an Ultra-branded hoodie with a head-
phone graphic slung over the shoulder. Moxey also hints at a
mysterious “media initiative keyed to the EDM lifestyle,” set
for sometime in 2012, but declined to go into further detail.

As for the music, Moxey works closely with his A&R staff in
a process he calls “cooking,” or trying different combinations
of artists, songwriters and producers. Take Madonna’s “Girls
Gone Wild” (which he worked on with Oseary): The song is a
combination of an original track by the Benassi brothers and
a top line by Ultra writer Jenson Vaughn—commissioned and
brought together by Moxey (resulting in a significant publish-
ing share for Ultra). Skrillex’s Grammy-winning remix of Be-
nassi’s “Cinema” came to be after Moxey played the original
for Skrillex, who loved the vocal; Pitbull’s “I Know You Want
Me” was based on a sax hook by Italy’s Nicola Fasano, which
Moxey introduced to the artist. And one of Moxey’s annual
visits to Kingston, Jamaica, unearthed “Keep On,” a vocal by
local reggae artist Cezar that he then sent to German produc-
ers Spencer & Hill. They crafted a dance remix that has logged
close to 1 million YouTube views.

“It’s become a very traditional process inside the heart of
the label,” Moxey says. “A producer sends a track. We send it
to a writer. We get a great artist to perform it. So it’s a mecha-
nism for creating hits, but it’s also a chance for me to use the
skills that T learned earlier in my career. There is a place for
those traditional A&R skills within this new world of flexibil-
ity. And there’s still a need for editorial—for quality control.
Let’s just say that we are curators for music.” .

RECIPE FOR
SUCCESS

SO YOU WANT TO BEAMOGUL?
PATRICK MOXEY’S SIX TIPS
FOR ASPIRING OREMERGING
RECORD EXECUTIVES

vent promoter, nightclub DJ, music journalist:

By the time Patrick Moxey got his first industry

gig—assisting Lyor Cohen—he had already lived

a few lives. Since then, he’s parlayed these varied

perspectives and an upright, professional working

styleinto hits, awards (three Grammys as executive producer) and

blessed independence. Last year, Ultra commanded 0.2% of U.S.

album market share, according to Nielsen SoundScan. “Ultra is

probably one of the only labels outside the majors that has the

ability to create top 10 hits at radio and at video,” he says, “but it’s
taken years of work to build those relationships.”

Below are Moxey'’s tips for developing the contacts, shepherd-

ing the artists and leading the team that can make a mountain

out of your hip indie molehill. —KM

1 .\ MUSIC FIRST
Releasing quality, distinctive music should be
. your primary focus, but that can be enabled by
other factors: Getdeep into new technology, aspects
of business, organizational structure, marketing and promotion.
Owning this information makes everything easier, and makes
the music you bring to the table more powerful and unique.

g | LISTEN
e There’s a time to talk, but mainly it’s best to lis-
ten and absorb all the information coming at you,
especially from music fans. The truth is there in
its rawest form: how new music fans find music, who they like,
what they're influenced by, what music is driving passion. That
is something the industry can never tell you.

3 . DOIT YOURSELF
| Half the time you can figure out how to do it
better than the available options. Not always,
but often, you're actually the one who can get
the best results.

HAVE A GLOBAL

OUTLOOK

With the Internet, information is flowing freely
across all languages and borders. The music we
used to exchange once a year at MIDEM now moves around the
world in a day.

4

=~  LEAD FROM
5 THEFRONT LINES
Once I had a boss tell me it was beneath him to
call the head of another label to clear a side artist,
because he was a chairman and the other label head was a presi-
dent. You've got to be involved and check the temperature at all
levels to have a full sense of what's going on.

I
\

BUILD FROM A NICHE

First for me was hip-hop, then electronic dance

music. Keep an open mind to genres: A rock song
can become a dance record, a country song a dub-
step record, a Punjabi rhythm a hip-hop record. Let your passion
for music take you to success. If you don’t have that passion for
music, you're in the wrong business. .

DOVE SHORE
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FROM SMALL VENUES TO
TUNECORE TO LATIN
GRAMMYS, MAJOR SYNCHS
AND BIG-TIME PRODUCERS,
MANAGER/LABEL FOUNDER
GIL GASTELUM IS ON

THE CUTTING EDGE OF A
PROVOCATIVE NEW SOUND
AND SCENE

BY JUSTINO AGUILA

Cosmica Records founder Gil Gastelum made his way to the
Latin Grammy Awards last November to celebrate his label’s
first nomination.

Next to him was the unassuming Carla Morrison (@carlamor-
risonmsx), a singer from Tecate, Mexico, who quietly introduced
herself to Gastelum’s associates. Her nomination was a big step
for both the label and the artist—one of Mexico’s newest voices,
and an Internet favorite to the tune of more than 3 million You-
Tube views. Fans are mesmerized by her melancholic, lovelorn
music. Her second album, Mientras Tu Dormias (While You Slept),
was nominated in the best alternative music category along with
the acts Zoé, Mr. Pauer, Fidel and Doctor Krapula.

For Gastelum (@gilmgastelum), 41, a former punk rocker who
grew up in Tucson, Ariz., the weeks leading up to the awards show
validated years of hard work. He founded the label in 2004 with the
release of a boxed set, A Strange Mess of Flowers, from Austin-based
singer/songwriter David Garza. Gastelum’s business is based in
his two-bedroom house in Arleta, Calif., which he shares with his
wife, Marissa Lopez, who works in the music industry for a rights
management organization. One of the bedrooms serves as his of-
fice—there are two laptops that he often travels with when on the
road to Mexico for meetings. Additionally, two interns help out with
the business, while his associate Jose Galvan (@saladeespera) sup-
ports artist development and pitches in during Grammy season.

Prior to establishing Cosmica (@cosmicaartists), Gastelum
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worked various jobs—managing tours, developing new acts and
marketing artists from Smokey Robinson to Jackson Browne.
But it's Cosmica that has allowed him to create a business where
he could find, develop and promote talent with unique stories,
music and influences beyond the traditional Mexican music that
his parents listened to when he was a child.

“These artists are inspired by their ethnic roots,” Gastelum
says. “But their styles go beyond as well.”

He partnered with artists like Garza and Latin alternative singer/
songwriters Madame Recamier and Pilar Diaz (formerly of Los
Abandoned). Diaz, who was born in Chile, and Recamier, hailing
from Mexico, incorporate music from their native countries, but
also have hints of such artists as Regina Spektor and Tori Amos
in their music, while Garza has been compared to Jeff Buckley.

Other acts on the roster include Mexico’s alt-pop-rock band
Torreblanca, led by vocalist/pianist Juan Manuel Torreblanca;
acoustic pop singer/songwriter Fernanda Ulibarri; and crooner
Gustavo Galindo (now managed by Gastelum).

“Gil doesn’t take on a project unless he really believes in the
music,” says Galvan, who paired with Gastelum in 2011. “He’s
genuine, and has signed on artists like Carla Morrison when no
one would. He sees things others have missed.”

In fact, in recent years, a new generation of Latin alternative
acts has surfaced, mostly on the digital landscape. They’re a mesh
of everything from their often bilingual and bicultural roots (that
may or may not be inspired by American and British artists), in

addition to some of Mexico’s most iconic music. These new and
emerging acts borrow from Latin culture, Latin rhythms, the
blues, rock and R&B, to name a few. “I want people to hear this
music—and maybe it’s the reason I haven’t made a lot of money,”
Gastelum says. “Because I go with what my heart tells me.”

Taking a cue from these acts’ origins, Gastelum has distributed
music through TuneCore and digital one-stop Digitalpressure
(@digitalpressure), which is affiliated with publisher peermusic
(“the global independent”). Gastelum also works with mom-and-
pop shops, but the focus is unabashedly online.

“Gil is taking a very logical approach for this genre because of
the makeup of the audience,” peermusic A&R director Yvonne
Drazan says. “People in this genre are digitally savvy . .. At the
same time, there would be missed opportunities if he didn’t have
any CDs manufactured.”

There are, of course, economic challenges that the music in-
dustry is facing across most genres. Label owners on every level
must navigate a constantly changing business to survive. “It’s
certainly a struggle,” says Gastelum, who has sold T-shirts and
CDs directly out of the box if it meant his artists could make some
extra cash. “You have to find ways of keeping artists out there.
1 constantly have to think of new ways of bringing in money—
from merchandising to bundling CDs. The business today is
about tweaking and finding out what works best.”

Creating an attractive purchase is foremost. In the case of
quirky Los Angeles-based band La Santa Cecilia (@lasantacecilia),

co-managed by Gastelum, he bundled CDs (Noches y Citas) with a
T-shirt and a tote bag that contained a box of rainbow-colored gum
to commemorate the group’s single “Chicle” (Gum). About 2,000
CDs were sold at concerts and online, according to Gastelum.
Gastelum began co-managing the group last year with Grammy/
Latin Grammy winner Sebastian Krys, who owns the band’s label
home, Rebellion Entertainment, and has worked with Shakira,
Carlos Vives, Gloria Estefan, Marc Anthony and Will Smith. Last
year La Santa Cecilia was nominated for a best tropical song Latin
Grammy for “La Negra.” “Some managers are in your face and pro-
mote themselves too much,” Krys says. “I like that Gil isn't that way.”
La Santa Cecilia’s sound is a mashup of cumbia, bossa nova,
rumba and bolero, but also borrows from jazz, rock and klezmer.
Ata showcase in Las Vegas during Latin Grammy week, the band
performed a soulful version of Soft Cell’s "80s classic “Tainted Love,”
which brought the audience to its feet. “They’re not a one-trick
pony,” Gastelum says. “They're the ultimate American band be-
cause they can sing a cover of ‘Tainted Love’ and give their own spin
to it, and yet some of them are also trained in jazz, and can also play
the music of their upbringing. They're not a cookie-cutter band.”
“Our band’s hybrid of sounds is an example of the way Latin
music is taking different directions,” says La Santa Cecilia’s Gloria
Estrada, who plays guitar and guitarron. The band’s music has
appeared on HBO'’s “Weeds” and “Entourage,” the latter featur-
ing the group performing as part of a scene. The “Entourage”
deal happened in 2009 shortly after the act signed with Secret

AT A GLANCE
Cosmica Records boasts a diverse roster.
Here'sasampling

The fact that David Garza
has 30 albums to his name
isn’t an accident. The pro-
lific singer/songwriter, who
has been compared to Jeff
Buckley, is working on new
material. Recent perfor-
mances include South by
Southwest, and in May he’ll

play Austin’s Pachanga Fest.

La Santa Cecilia brings
together a new generation
of musicians led by sassy
songstress Marisol Her-
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nandez. The band boldly
embraces the traditions of
Mexican music, but takes

it up a notch with cumbias,
jazz and rock, among other
musical inspirations. La
Santa begins a U.S./Mexico
tour later this year.

CarlaMorrison’s onstage
presence paired with poetic
lyrics about life and love
have earned the Mexican-
bornsinger a large follow-
ing on YouTube and the
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support of well-known
singers like Julieta Venegas
to Natalia Lafourcade, who
produced the singer/song-
writer’s last album, Mien-
tras Tu Dormias.Next up is
Dejenme Llorar (March 27),
which promises to explore

_ UPGROUND

more themes of unrequited
affections.

Silky smooth vocals

make Argentine native
Sol Pereyra arising star
whose range stretches from
rock to pop and jazz along
with well-paced raps about
politics and the human con-
dition. Her new album’s title
track, “Comunmixta,” was
recently iTunes’ single of the
week in the United States
and Mexico.

East Los Angeles band
Upground’s new Stay Coo/
isdue in June with more
ska/rock/cumbia/reggae
offerings, but this time the
album was produced by
Quetzal Flores of Chicano
band Quetzal. The title track
was produced by Will-Dog
Abers of Grammy Award-
winning act Ozomatli. —JA

SOL PEREYRA
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UPGROUND: CHRIS CUFFARO; PEREYRA: PAULA K. YALU; LA SANTA CECILIA: RENE MIRANDA

A ULIBARRI

Road, a licensing and marketing company. The show’s produc-
ers liked La Santa Cecilia’s songs “El Farol” and “Chicle,” but
they were also seeking a band to perform in a scene where one
of the characters goes to Mexico to meet his girlfriend’s family.
“The band’s confidence level went up after ‘Entourage,” Gaste-
lum says. “After appearing on the show Sebastian noticed them.”

“Gil has been like our godfather,” Estrada says. “Last year we
were overwhelmed, but Gil helped us maneuver through the
business by helping us book gigs and getting us noticed when
earlier it seemed like not that many people knew who we were.
That’s all starting to change. We see the difference when we
perform—and fill venues to capacity.”

For Gastelum, he hopes that his continuing to manage bands,
looking for new acts during his travels to Mexico and releasing
albums through Cosmica will lead to additional partnerships,
synchs, sponsorships and endorsements. “It’s extremely impor-
tant to keep creating platforms for artists to get their art out,”
he says. “That way we're provided with more opportunities. If
1 have to sell a T-shirt with the record, then that’s what I'll do.”

Even if the T-shirt is, literally, art. Cosmica’s most successful
artist is Garza: His Dream Delay album was paired with prints
of his artwork, signed by the singer/songwriter. About 3,000
bundles were sold on a tour that took him to Arizona, California,
Georgia and Texas, according to Gastelum. Those sales may not
be those of a mainstream act, but Gastelum believes that devel-
oping these acts will likely have a payoff later.

As is happening with Carla Morrison. Her music s sold, on CD
and vinyl, at shows. Gastelum met Morrison in 2009 and from
the moment he saw her performing (ata small club in downtown
Los Angeles as lead vocalist of the band Babaluca), he knew.

“She was just so raw onstage,” Gastelum recalls. “Even those
who didn’t understand her Spanish knew she was in some kind
of pain, and she was conveying that through her music. She was
captivating.” Fans include well-established singer/songwriters
Julieta Venegas and Natalia Lafourcade, who stepped up and
produced Mientras Tu Dormias. The album has sold 6,000 digital
copies in Mexico and 4,000 CDs, according to Cosmica.

One reason Morrison’s physical albums have sold well, Gaste-
lum says, is that when fans see her in a live setting, it motivates
them to buy a CD—sometimes multiple copies of it. He also books
her in venues that in the last two years have gone from smaller
spaces like Los Angeles’ La Cita club to 3,000-capacity venues.

In March, Morrison will release a new album, Dejenme Llorar
(Let Me Cry). The set’s first video, for the title track, already has
more than 900,000 YouTube views. According to Gastelum, Mor-
rison is preparing for a tour that'll take her through the United
States and Mexico, with plans to venture further abroad. Joaquin
Pavia of management/booking company Los Manejadores, who
handles EMI Mexico alt-rock band Enjambre (@enjambremusic),
will assist with booking the tour. Morrison is also scheduled to
perform at the annual three-day rock festival Vive Latino (March
23-25) in Mexico City (see story, above right).

The focus, of course, is on Morrison’s fan base. “We want to build
a solid foundation,” Gastelum says. “I want to create a situation
for my artists to grow. I use [Carlos] Santana as an example. He
doesn’t always have hits, but he can always go back to a base he has
... People will stay with these artists for the rest of their careers.”

Morrison didn’t win the Latin Grammy in November (Zoé won),
but after the show she seemed pleased with her first nomination
as she looked at the celebrities in the room.

“When Carla first found out she was nominated, she cried,
because it was a validation,” Gastelum says. “She’s humble, and
the experience was just mind-blowing for her. When Zoé was
announced as the winner she stood up and clapped. She was
happy for them. Winning isn't really the point. It’s about levering
whatever marketing you have and enjoying the acknowledgement
and getting people’s attention.” .

Raise your hands:
Fans engage
themselves at the
2011 Vive Latino
festival at Foro
Sol

in Mexico City.

STAYING POWER
Bands and fans flock to the Vive Latino festival

When the Vive Latino music festival
launched in Mexico City 13 years
ago, some predicted it would be
short-lived. Instead, it grew substan-
tially and opened doors to bands
from around the world while show-
casing the country’s top artists.

Today, the festival spans three
days and features more than 120
acts, from pop to rock and ska in
addition to the biggest Spanish-lan-
guage acts, on four stages. Published
reports state that 150,000 make the
annual trek to the fest’s outdoor Foro
Sol venue.

This year’s lineup includes such
U.S. acts as Foster the People and
Black Tide and Britain’s Madness.
Also scheduled to perform are Mex-
ico’s Café Tacvba and Zoé, Spanish
singer/songwriter Enrique Bunbury
and Venezuela’s La Vida Bohéme.

“Other festivals have come
and gone,” festival promoter An-

dres Sanchez says. “Vive Latino’s
growth is tremendous in the way it’s
evolved. So many bands now call us
and ask to be part of our festival.”

Like other music festivals, Vive
Latino has also branched out by of-
fering exhibitions on art and film. This
year Mexican actors Diego Luna and
Gael Garcia Bernal will return for a
second time with a slate of documen-
taries in one of the festival’s tents.

Besides having relationships with
such labels as Sony and Warner in
Mexico, Sanchez says, having ongo-
ing ties to festivals like Coachella,
Lollapalooza (Brazil/Chile) and
South by Southwest has been key in
developing Vive Latino during festi-
val season as dates are set and acts
are booked.

“There’s been talk about working
together at some point with vari-
ous festivals,” says Sanchez, who
tries to attend other music events

throughout the year. “But that has
yet to happen. | can see some kind of
partnership in the future.”

Ocesa Mexico, one of the coun-
try’s largest entertainment/concert
producers, oversees Vive Latino.
Sponsors like Coca-Cola, Sanchez
says, have been part of the festival
from the beginning as a way to reach
the coveted 15-25 age group.

“We want to give them the best
experience in a positive environment
through the scope of music,” says
Sergio Spindola, director of media
relations for Coke in Mexico. He adds
that the festival has enabled Coke to
bolster its online presence through
Coca-Cola.tvand Coca-Cola.fm, both
of which air portions of Vive Latino.

“We wouldn’t rule out something
like that with Coachella,” Spindola
says. “Latin music has a far reach, and
being able to be part of events like
Vive Latino is important forus.” —JA

SEEN & HEARD

Nothing beats seeing a band live onstage, but there are other methods of
exposure that new Latin artists—and established acts—can utilize

© 0 6

O ©

Music festivals like
Coachella, Lol-
lapalooza (Chile,
Brazil), Vive La-
tino and South

by Southwest are
key stops for any
band, butit’s the
Latin Alternative
Music Conference
inNew York where
Spanish-language
alternative acts
unite in the summer
to showcase their
talents and attend
panels on topics like
music licensing.

Remezcla.com’s
quirky reviews, blog
posts, free down-
loads and humorous
commentary on cul-
ture and music pro-
vide insight on acts
not typically found
on mainstream
airwaves.

ITunes Latino, spear-
headed by music
vet Chelina Vargas,
head of editorial and
label relations for
iTunes Mexico and
U.S. Latino at Apple,
can land acts major
attention, especially
the site’s single of
the week. Cosmica’s
Carla Morrison was
selectedtobeina
Starbucks/iTunes
song of the week
promotion in 2010.

MuuseMe.com fea-
tures Latin artists
from Latin America,
Spain and the United
States who can place
their music onthe
site for free so that
creative types from
ad agencies to music
supervisors can give
alisten. The year-old
digital licensing site
has struck dealsin
advertising, film, TV
and gaming, and
features everyone
from French-Chilean
rapper Ana Tijoux

to vets like Mexico’s
Mana and Spain’s
Miguel Bose.

NPR’s “Alt.Latino”
show introduces
listeners and online
followers to new
music from such art-
ists as Mexican-born
singer/songwriter
Lila Downs, who sit
for forin-depthin-
terviews about their
music and inspira-
tions. An appearance
orguest DJ stint
provides exposure
to NPR’s substantial
audience. —JA
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MARKETPLACE

For ad placement in print and online call Jeff Serrette 1-800-223-7524—1-212-493-4199/Jeffrey.Serrette@billboard.com

HELP WANTED REAL ESTATE

Philadelphia—Drexel University—
Music Industry Program—Business
Drexel University seeks applications for a full-time
tenure-track or teaching faculty member to teach
and advise in its nationally recognized
undergraduate program (business concentration)
beginning September 2012.

MAGNIFICENT 60 ACRES WITH WORKING WINERY
AND LAVENDER FARM SOUTHEAST OF TULSA

Vineyard

] o

For more information and to apply please visit:
www.drexeljobs.com - Job # 4533

WANTED TO BUY

RECORD COLLECTIONS

We BUY any record collection. Any style of music. We

pay HIGHER prices than anyone else. Call 347-702-0789

(Allan) or email a_bastos@yahoo.com

* 3 bed/3 bath 4,000+ SF Custom built main house
* 2 cahins  Fully fenced
* 8+ acre fully stocked lake with rock/concrete dock &
fishing boat
* Working lavender farm & winery
* Vineyard has approx. 1600 vines
* Equipment, winery, & gift shop all included!

SOMETHING TERRIBLE HAPPENS WHEN YOU DON'T ADVERTISE . . .

BE CREATIVE « KNOW YOUR OPTIONS - ' AL .
ADVERTISE WISELY Winery « Possible Owner Financing Available! «

BI"bOIId JEFF SERRETTE SENIOR ACCOUNT MANAGER Abda”a Of Atlanta lnC' Cell: 4045582222 e

) Martin E. Higgenbotham
PHONE: 212-493-4199/800-223-7524 EMAIL: JEFFREY.SERRETTEGBILLBOARD.COM For details contact Michael Abdalla  mjasr@abdallaauctions.com  Boer#144221 Re Cop: 7407

DUPLICATION
REPLICATION
VINYL PRESSING
CD ROM SERVICES
DVD SERVICES FOR SALE

PROMOTION & MARKETING
SERVICES

MUSIC DISTRIBUTORS BUSINESS SERVICES
AUCTIONS MUSIC INSTRUCTION

RECORDING STUDIOS BUSINESS OPPORTUNITIES
REAL ESTATE COMPUTER/SOFTWARE
INVESTORS WANTED MUSIC MERCHANDISE
STORES FOR SALE T-SHIRTS
EQUIPMENT FOR SALE EMPLOYMENT SERVICES
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BIG WREK: RICHARD SIBBALD; WALK OFF THE EARTH: ERIN BLACKWOOD AND SHAWN VANDAELE

SHEEP DOGS: ALEX KIRZHNER

SPECIAL FEATURE

NORTHERN LIGHTS

YOU SHOULD KNOW NOW ABOUT
THE CANADIAN MUSIC BUSINESS

BY KAREN BLISS

anada is hot. The market
north of the border continues
to yield talent that scales the
Billboard charts and drives
sales worldwide, from Jus-
tin Bieber to Michael Bublé,
Drake to Deadmau5, Avril
Lavigne to Arcade Fire.

These acts, among many others, are nomi-
nees for Canada’s Juno Awards, presented
April 1 in Ottawa. But before the Junos comes
Canadian Music Week, the music festival,
conference and exhibition that will take place
March 21-25 in Toronto, drawing artists, ex-
ecutives and fans. In recognition of CMW'’s
30th anniversary, Billboard offers 30 things
you should know now about the Canadian
music business.

Canada is the world’s sixth-largest music

market. It ranks in sixth place in digi-

tal sales, seventh in physical sales and
10th in performance rights revenue. Digital
trends: Internet users, 26.2 million; broad-
band households, 9.5 million; smartphone
users, 8.1 million. Recorded music by sec-
tor (2010): physical sales, 66%; digital sales,
29%; performance rights, 5%. (All data ac-
cording to TFPL.)

The Independent Digital Licensing Agency
offers digital distribution, royalty collec-
tion and administration, and help secur-
ing capital financing primarily for independent
labels. IDLA is owned by its independent label
members and offers everyone the same 9% ad-
ministration fee without a fixed term. Unlike
CD Baby or TuneCore, there is no upfront fee.

The Polaris Music Prize is a jury-chosen
cash award for the best album of the year
without regard to genre or sales. Held
each September, it’s adjudicated by about 200
selected music journalists, broadcasters and
bloggers, and a final “grand jury” the night
of the event. Since 2006, the winners have
been Final Fantasy, Patrick Watson, Caribou,
Fucked Up, Karkwa and, in 2011, Arcade Fire.

Numerous governmentand private grants

and no-costloans are available to Canadian

musicians for a range of career-develop-
ment activities. Funding sources include the
Toronto Arts Council, Canada Council for the
Arts, Ontario Media Development Corp., Foun-
dation Assisting Canadian Talent on Recordings
and MuchFACT. Almostall the provincial music
industry associations have grant programs,
such as Music BC and Manitoba Film & Sound.
There’s also the Radio Starmaker Fund, funded
by private broadcasters.

Slaight Music, co-founded by Canadian

radio industry heir Gary Slaight, has in-

vested, sponsored and donated about $2
million to more than 20 artists and 14 music-
related organizations, including the Polaris
Music Prize, Unison Fund, Juno Awards, the
Canadian Country Music Assn. Humanitarian
Award, Dixon Music Hall, Honey Jam and the
Canadian Music Managers Forum. All fund-
ing decisions are made by Slaight and business
partner Derrick Ross—there is no application
process. The Slaight family sold Standard Broad-
casting in 2007 for $1.1 billion. Slaight will be
honored for his work on March 31 during Juno
Week by the Canadian Academy of Recording
Arts and Sciences.

Dance-pop band These Kids Wear Crowns,

signed to EMI Music Canada, is now man-

aged by Coalition Entertainment (Simple
Plan, Finger Eleven), and the group’s album,
Jumpstart, is getting a global release. In Austra-
lia, where the act has toured three times, the title
trackis almost double-platinum (140,000 units).
Thealbum is also outin New Zealand, Southeast
Asia, Japan and France, and will soon arrive in
another 14 territories.

There are many synch opportunities for

acts in Canadian TV productions. Among

the current Canadian shows various music
supervisors are placing tracks in are “Degrassi,”
“Flashpoint,” “Arctic Air,” “Lost Girl,” “The L.A.
Complex,” “Rookie Blue,” “Heartland,” “Dussault
Inc.,” “Michael: Tuesdays & Thursdays” and “Mr.
D.” Among recently licensed tracks are Broken
Social Scene’s “Sweetest Kill,” Hooded Fang’s
“Den of Love,” Land of Talk’s “It’s Okay,” Wren
Kelly’s “Jump,” Winston Hauschild’s “Lonely,”
Leeroy Stagger’s “I Believe in Love” and Kuba
Oms’ “Ride On.”

The Sheepdogs, the *70s-styled rock band

that won Rolling Stone’s magazine cover

competition lastsummer along with a record
deal with Atlantic, alsolanded a deal with Bedlam
Music Management (City and Colour, Dinosaur
Bones, Monster Truck). The band has finished
recording an album with Black Keys drummer
Patrick Carney. Meanwhile, the band will play
select U.S. dates from March to June, including
South by Southwest and Coachella. The Sheep-
dogs’ 2010 album, Learn & Burn, is gold in Canada.

For Live Nation Canada, the first quar-
ter includes national tours by Canadian
acts like Jann Arden, Hedley and Simple
Plan. In April, Johnny Reid kicks off a 27-date
tour. that ends at Halifax Metro Centre on
May 16 with a lone date scheduled on July 13
at Calgary’s Scotiabank Saddledome. Road
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warrior Bryan Adams also launches his first
full Canadian tour in 20 years on April 11 in
Newfoundland, ending June 22 at the MTS
Center in Winnipeg. Top upcoming tours by
non-Canadians include Madonna, Van Halen,
Coldplay, Red Hot Chili Peppers, Neil Diamond
and Tron Maiden.

ranked as one of Billboard’s top 10 high-

est-grossing arenas with a 15,000-plus
capacity, will host Van Halen (March 17), Nick-
elback (April 22), Red Hot Chili Peppers (March
27-28), Bryan Adams (May 3) and Il Divo (May
19), with other bookings pending.

I 0 The Air Canada Centre in Toronto, which

in January opened the busiest year since

2010 for the K-Rock Center in Kingston,
Ontario, an SMG Canada venue. Bookings atthe
7,000-capacity building this year include shows
by Megadeth, Deep Purple, Hedley and Jann
Ardenwith upcoming dates by Billy Currington,
Bryan Adams and Johnny Reid.

I I Cirque du Soleil production “Dralion”

Music (Simple Plan, Our Lady Peace,

Finger Eleven, Justin Nozuka) purchased
a12,000-square-foot building in 2010 that was
once a convent. The company built a large re-
cording studio withan SSLboard, a soundstage/
showcase room in the former chapel and plenty
of rehearsal space (the nuns’ bedrooms). It also
operates a “music business for musicians” school.
The Artist Entrepreneur program starts April 16.

| 2 Management company/label Coalition

organization representing the major

labels, “the digital market is still rela-
tively untapped.” ITunes, Slacker, Rdio, 7digital,
SiriusXM, HMVDigital, Zune, Rara and eMusic
have all expanded into Canada; Pandora Radio
isn't available; and Spotify is reportedly finaliz-
ing deals with the labels. Among the Canadian-
owned legal digital services are phone companies
Bell Mobility, Telus, Rogers’ urMusic, Research
in Motion’s BBM Music and Galaxie Mobile, and
broadcasting networks CBC Music and Astral
Radio (music and music video). Also operating
are online store Puretracks, Internet radio Me-
diazoic and Motime for mobile content.

The most recent estimates from the
I4 Society of Composers, Authors and

Music Publishers of Canada (SOCAN)
forecast February royalty distributions of $39.3
million, including about $12 million from
cable TV, $10 million from radio airplay and
$2million from satellite radio. The total figure
represents an increase of 7% across all distri-
bution pools except concerts, international
and private copying. “Once a final decision has
been made by the courts regarding [pending
digital copyright issues], SOCAN will work
toward distributing to members as soon as
possible the monies collected” for those uses
(Billboard.biz, Dec. 6, 2011).

I 3 According to Music Canada, the trade

ers on YouTube before its cover of Gotye’s
“Somebody That I Used to Know” went
viral—amassing 69 million views for the video
of the quintet playing the song on one guitar.
Union Label Group founder Matt Colyer stepped

| 5 Walk Off the Earth had 30,000 subscrib-
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in as manager and the group has signed with Co-
lumbia. At the time, the band had seven songs
in the can co-produced with Justin Koop (Grade,
Silverstein). It's now finishing up the album.

from the 90s have reunited, some for

the indefinite future, others for one last
hoorah—including the Tea Party, Headstones,
Doughboys, Big Wreck, I Mother Earth, Treble
Charger and Len. Many have been dormant for a
decade. Rock band Big Wreck, featuring half the
original lineup, released Albatrosson March 6 on
Anthem/Warner Music Canada. Power-popicon
Treble Charger will perform live for its induction
into CMW’s 2012 SiriusXM Indies Music Hall
of Fame. And percussive rock act  Mother Earth
ended its hiatus by reconnecting with second
singer Brian Byrne. A new album from “Steal My
Sunshine” brother-sister act Len is also slated for
release on BS Productions/EMI Music Canada.

|6 A slew of prominent Canadian bands

record producers as Bob Ezrin, Bob Rock,

David Foster, David Bendeth and Daniel
Lanois, but under the radar in the urban music
world a new crop of music producer is quietly
landing major work: Boi-1da (Eminem, Drake),
Arthur McArthur (Rick Ross, Tyga, Dr. Dre), I1-
langelo (Snoop Dogg, the Weeknd), Noah “40”
Shebib (Lil Wayne, Alicia Keys), T-Minus (T.L,
Nicki Minaj) and the Dream Machine’s Cirkut
and AG (Britney Spears, Cee Lo Green). Special
props goto Martin “Doc” McKinney (Sting, Mary
J. Blige) for shaping the sound of next-big-thing
the Weeknd.

I 7 Canada is known for such top-charting

on 2007’s “Canadian Idol” who released

her debut album, Tug of War, in 2008,
signed a deal with Schoolboy Records, the label
owned by Justin Bieber’s manager Scooter Braun.
The announcement was made Feb. 14, the same
day her second album, Curiosity, arrived in Can-
ada on 604 Records. Bieber and girlfriend Selena
Gomez have tweeted about her single, “Call Me
Maybe.” Jepsen is managed by 604’s Jonathan
Simkin and booked by the Agency Group.

I 8 Carly Rae Jepsen, a third-place contestant

it has signed subpublishing agreements
(for Canada only) with Sarah McLachlan,
Beggars Music and Music Sales. The company
also recently signed Simon Wilcox (Three Days
Grace, Paris Hilton, the Trews) to worldwide

| 9 Peermusic’s Canadian office reports that

4 -

deals. The Tragically Hip’s 13th studio album
is due later this year, produced by Gavin Brown.
Kathleen Edwards’ Voyageur, co-produced by
Justin Vernon (Bon Iver), was released world-
wide on MapleMusic/Zoe/Rounder; it debuted
at No. 2 in Canada and peaked at No. 39 on the
Billboard 200.

Writer news from Sony/ATV Music
20 Publishing Canada: K’'naan'’s forth-

coming album includes “Bulletproof
Pride” featuring Bono, co-written with fellow
Sony/ATV writers Jon Levine and Brian West.
Our Lady Peace’s new album Curve arrives
April 3, produced by frontman Raine Maida
and Jason Lader (Maroon 5, Radiohead). Maida
and wife Chantal Kreviazuk will be honored
for their humanitarian efforts during CMW.
Her headlining theater tour with symphonic
accompaniment was recorded for an upcoming
HBO Canada special and live album. Dala is
releasing its new album, Best Day, this month;
Anjulie just released “Stand Behind the Music,”
the second single from her forthcoming album;
and newest signing Elise LeGrow will release
her self-titled EP in April.

sents arena acts Billy Talent and Three

Days Grace, both of which will release
new albums soon. Die Mannequin—whose
singer stars in the film “Hard Core Logo I1” out
in April—enters the studio next month. U.S.
artist Junior Sanchez, signed to the Canadian
office, has his first single with New Zealand’s

2 I EMI Music Publishing Canada repre-

Annabel. Phil Deschambault, one-half of the
duo Ash Koley, will release music in the United
States and the United Kingdom. EMI senior VP
Barbara Sedun has formed BS Productions as a
marketing tool for physical and digital distribu-
tion of the label’s acts. The first release will be
the new album by Len.

The Copyright Modernization Act is
2 2 under review by a legislative commit-
tee. One of the act’s key objectives is
to target “enablers” of online infringement. At

the first committee meeting, it was agreed that
afast-paced schedule would be adopted in order

to pass the legislation by April.
2 planned. Chad Van Gaalen s support-
ing Mogwai shows; Patrick Watson
has dates in Toronto and Vancouver, and a new
album out shortly; City and Colour’s Australia
tour added shows including Bonnaroo; Nick-
elback’s North American tour starts April 10;
Lights is touring North America with Ambas-
sadors, followed by a U.K. trek with Nightbox;
Kathleen Edwards tours Canada in April with
Hannah Georgas as support; Mac Miller tours
Western Canada in March; Arkells are touring
North America with the Maine and Lydia; Mari-
anas Trench is on tour with Simple Plan; Marcus
Schossow is performing at Ultra Music Festival
in Miami and has an upcoming North American
tour; Tim Mason and Tristian Garner also have
North American tours; and a Rival Sons trek is
routed for May.

The Agency Group has a busy spring

continued on >>p28
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Universal Music Canada is expecting

teenrapper Reema Major’s first official

album, to be released this year through
a deal with G7 and a co-venture with Geffen.
She’s also signed to Universal Music Publish-
ing Group worldwide. Esthero has a licensing
deal with Universal, and her long-awaited new
album, Everything Is Expensive, is due in 2012.
Female-fronted metal act Kobra & the Lotus is
signed to Simmons Records with an album due
this year. Electro D] band DVBBS will also release
an album in 2012, as will the Canadian Tenors,
who have a worldwide deal with Universal Music
Canada and Decca; they recently released their
second studio album. On the publishing side,
Vince Digiorgio co-wrote Caro Emerald’s album
Deleted Scenes on the Cutting Room Floor, which
has sold more than 1 million units in Europe,
according to the label.

Independent music publisher ole’s

key new signings are Canadians Gord

Bamford, Johnny Reid and Lindi
Ortegaand U.S. artist Haley Reinhart. The deal
with Ortega was originally an administration
deal through the company’s joint venture with
Last Gang, but was recently upped to a world-
wide co-publishing deal. She is touring Europe
and will hit North America in April behind her
album Little Red Boots. Bamford is newly signed
to Sony Music Canada with a new album, Is It
Friday Yet?, out March 6. Reid, on EMI Music

in Canada, is one of the biggest Canadian indie
success stories with multiplatinum sales. He’ll
be touring Canadian arenas in April.

Nettwerk One Music, the publishing

arm of Nettwerk Music Group, has

several artists thatithas signed to label
and publishing deals releasing new albums this
year, include the Great Lake Swimmers with
New Wild Everywhere (April) and Liam Titcomb,
Joshua Hyslop and the Young Liars (summer).
Nettwerk-published Yukon Blonde is preparing
to release a new album on Dine Alone and has
started touring behind it, including a recent
stint in Australia. New York’s fun., a Nettwerk-
managed act, hit No. 1in the United States with
“We Are Young” after it was in a Super Bowl
ad, and a Scottish band on the label, Admiral
Fallow, also had a song (“Squealing Pigs”) in a
Super Bowl spot.

Flo Rida has signed 16-year-old To-

ronto pop artist Tyler Medeiros to his

label, International Music Group. The
rapper first saw clips of Medeiros on YouTube.
Like Flo Rida, Medeiros will be managed by Lee
“Freezy” Prince’s Strong Arm Management,
and his projects will be released through a joint
venture with Canada’s CP Records & Manage-
ment, which signed him in 2010. Medeiros
will join Flo Rida and Pitbull’s Canadian tour,
beginning March 19.

Blessed opportunity: Coalition Music has turned a former convent into a rehearsal
space, recording studio and school to teach the music business to musicians.

Booking agency S. L. Feldman & As-

sociates has a slate of tours rolling

in the spring. Big Wreck tours the
major Canadian markets in May. Faber Drive
hits the road in the same time frame. Bryan
Adams’ first Canadian tour in 20 years runs
April 11-June 22. Our Lady Peace heads out on
a rare theater tour March 29-April 20, which
quickly sold out. And Australia’s Hilltop Hoods
hit Canadian clubs the last week of March into
the second week of April.

Pop artist Colin Munroe, who is man-
aged by Andrew Kennedy and Khaled
Verjee for Marked Music, is now signed

| to EMI Music Publishing out of the New York of-

fice and last year signed to Rezolute/EMI Music
Canada (Canada only) and Capitol Records (rest
of the world). His new album is due in the sum-
mer. He recently collaborated with Drake, Talib
Kweli, Travie McCoy, Kendrick Lamar and Wale.

Warner/Chappell Music Publishing

Canada act Jets Overhead will release

Boredom and Joyin early summer with
a tour to follow. A new self-titled Tomi Swick
album is due March 27 on Warner Music Can-
ada. Alessia Brigante has co-written asongona
No. 1album in Germany from artist Ivy Q. And
Calgary’s Michael Bernard Fitzgerald is a new
signing. His album Yes Side A is out April 24 on
Lazers and Dangers/EMI Music Canada.
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Connected

(CMW), the Toronto-based music in-
dustry conference nowinits 30th year,
could easily have waned as the major labels
consolidated during the past decade-plus.

Instead, what’s now tagged as “Canada’s
international music convention and entertain-
ment festival” adapted and expanded its scope.
It will take place March 21-25.

“We were dependent on the major labels for
along time, but the business actually changed
as they were going on down and the indie
sector was coming up,” CMW president Neill
Dixon says.

“There are only three majors, really—
four until they merge—so it was a natural
progression and the technology has been a
natural progression, too,” Dixon says. “It’s
impacted a lot of business models that didn’t
want to change, or they couldn’t change or
they refused to change. And it impacted us
in the fact that we had to change our con-
ference to reflect what was going on in the
real world.”

As aresult, CMW, which signed a deal with
Internet radio service Slacker as the title spon-
sor for 2012, is now bigger and better.

CMW includes four conferences: the Digital
Media Summit (March 21-22), Radio Inter-
Active/Canadian Radio Conference (March
22-24), International Music Summit (March
22-24) and Songwriters’ Summit (March 24).
Together they encompass some 80 panels, in-
cluding the “International Marketplace” ses-
sion, which this year (March 22-23) will spot-
light Latin America, with a secondary focus
on Spain and Portugal.

There’s also a trade show and various
awards shows: the Canadian Music and Broad-
cast Industry Awards Gala Dinner, Canadian
Radio Music Awards Luncheon, the Crystal
Awards for radio creative and the Indies.

Additionally, the ever-expanding Cana-
dian Music Fest (March 21-25) will show-
case close to 1,000 acts from more than 40
countries in 60 venues, about 75% of which
are home-grown.

One of this year’s CMW honorees is Riley
O’Connor, chairman of Live Nation Canada,
who'll be inducted into the Canadian Music
Industry Hall of Fame during the Canadian
Music & Broadcast Industry Awards gala on
March 22.

Among this year’s keynote speakers will be
guitarist Slash; songwriter and former Guess
Who frontman Burton Cummings; manager
Troy Carter, in conversation with blogger Bob
Lefsetz; and veteran U.K. concert promoter
Harvey Goldsmith. “We're anticipating about

Tf he popularity of Canadian Music Week
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NEILL DIXON

3,000 delegates,” Dixon says.

“Our business now is catering more to
the independents and the cultural entrepre-
neurs, bands that will do it themselves. And
there’s many more of those, too. There are also
startup businesses in the tech sector where
the music is a major component of what their
business model is all about. To me, Slacker is
a prime example, being a title sponsor now.
They weren’t around a few years ago and now
all of a sudden they’re significant—30 mil-
lion listeners.”

Slacker Canadian Music Week 2012, as it’s
now officially called, will have a significant
focus on “social music,” Dixon says. The Digi-
tal Media Summit focuses on social media,
interactive advertising and sales.

“We skipped a digital [conference] last year.
We put ‘digital’ in the Music Summit, but this
year there’s an explosion of social media. It
was too obvious to pass,” Dixon says.

“We're hoping to get as many media people
in as we can—radio, television, print—and
we're also hoping to attract marketing direc-
tors. Just about every company has got a social
media department now and we’re looking to
attract VPs of social media. To take that one
step further, we've got a stream of what we call
‘social music,” or music in the social Web. All
these sites and apps are tied in with Facebook
and Twitter.

“They’ve coined this thing called ‘social
music’ now, which would've been called ‘digi-
tal music’ a few years ago, but now it’s gravi-
tated. Most of the sales now are through these
social websites and bands now have the tools
to pretty much do everything themselves. So
it's an entirely different world now. Bands are
totally empowered to do it themselves. So a
social music stream is running all the way
through our conference.” .
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ANNIE BEEDY

‘LIFE’ STYLE

RIS BY MITCHELL PETERS

BRIGHT EYES

hins frontman James

Mercer isn’t worried

much these days

about being per-
ceived as cool.

When it’s suggested that
the Shins’ first new album in
five years, Port of Morrow, due
March 20 on Aural Apothecary/
Columbia, has an upbeat feel to
it, the 41-year-old husband and
father of two young children
seems a bit surprised by the
notion. But after a moment’s
thought, he admits that life is
pretty good at the moment.

“I am happier nowadays,”
says Mercer, who'’s lounging
on a black leather couch inside
the green room of Studio B at
Los Angeles’ Village Studios,
where he’s just finished an in-
studio performance for North-
ridge, Calif., college radio sta-
tion KCSN. “Maybe there’s that
fear at some point that there’s
something uncool about being
happy. But I gave up on being
cool a long time ago.”

Cool or not, it's a new dawn
for Mercer and the Shins, the
rock band he started in 1996
that found breakthrough suc-
cess through its association
with the 2004 movie “Garden
State.” Since releasing 2007’s
Wincing the Night Away, the
Shins’ contract with Sub Pop
ended and Mercer signed a new
deal with Columbia, which he
had previously worked with
on the 2010 self-titled debut
of Broken Bells, his collabora-
tive musical project with pro-
ducer Brian Burton (aka Dan-
ger Mouse). Now, with a fresh
backing band consisting of mu-
sicians Yuuki Matthews (bass),
Jessica Dobson (vocals/guitar),

Joe Plummer (drums) and
Richard Swift (keyboards), Mer-
cer is already midway through
an aggressive marketing and
promotional plan for the Shins’
major-label debut.

Highlights of the Greg
Kurstin-produced Port of Mor-
row promotional rollout include
a South by Southwest concert
streamed on SiriusXM, a “Sat-
urday Night Live” performance
(March 10), a New York concert
to help launch NPR’s iPad app,
exclusive video footage on the
band’s website, album place-
ment in Starbucks locations
three weeks after release and
a spring/summer tour with
major festival stops.

BANG THE DRUM

Mercer’s early-February visit
to Village Studios was one of
many cross-country stops he’s
made in recent months at key
alternative radio stations to
introduce Port of Morrow, the
Shins’ fourth album overall
and first since its career-best
Wincing the Night Away, which
debuted at No. 2 on the Bill-
board 200 and has sold 622,000
copies, according to Nielsen
SoundScan. The visits seem
to have made an impression.
First single “Simple Song”
rises 20-19 this week on Alter-
native and is No. 6 on Triple A.
Last week was the band’s first
appearance in the Alternative
top 20 since “Phantom Limb”

HIT MACHINE

(No. 16) in 2007.

Taking into consideration
the Shins’ past success with
song licensing (the band’s
music has been featured in
“Garden State,” “SpongeBob
SquarePants: The Movie”
and “The OC,” to name a
few), Columbia held a private
concert in early December at
the 280-capacity Largo in Los
Angeles for music supervi-
sors and other potential li-
censing partners.

“Licensing opportunities
can take a lot time to come
together, so we knew we
needed to get into that early,”
says Columbia marketing di-
rector Erika Alfredson, the

BURNER

James Mercer and the Shins return
with an upbeat new album

Shins’ product manager. “Li-
censing can be a real game
changer in a campaign and
we recognize that.”

Columbia senior VP of mar-
keting Scott Greer says the Largo
concert has already proved suc
cessful. From that event came
the recent licensing of “Simple
Song” for use in an HTC on-
line campaign. No other new
licenses had been confirmed at
press time, but Alfredson says
that numerous other synchs
are in the works for film trail-
ers, online campaigns and TV
promotional spots.

So far, Mercer says he’s
happy with Columbia, which
has allowed him to own his

Happy days: THE SHINS

masters. And while re-upping
with Sub Pop was certainly con-
sidered, the artist says that the
decision to sign with Columbia
was ultimately made by Shins
manager Ian Monotone.

“I don’t know the details, but
I really trust my management
with things like this,” Mercer
says, adding that he developed
a comfortable working relation-
ship with Columbia during the
Broken Bells project. “And so it
was [Monotone] and my man-
agement that figured that was
the best route to go.”

Columbia senior VP of A&R
Mark Williams, who signed the
Shins, says the band’s deal with
Columbia provides worldwide
resources that perhaps aren’t
available through an indepen-
dent like Sub Pop.

“From our point of view, [Co-
lumbia has] more worldwide re-
sources, in terms of distribu-
tion and promotional efforts
and every level on radio and
marketing,” Williams says. “We
feel like we can put our world
resources behind him and help
him continue to grow to be a
career artist. That's the way we
approached this.”

Mercer is especially excited
about the possibility of releas-
ing music from other artists
through his Aural Apothecary
imprint, which he founded
in 1997. He also has plans to
release a compilation album
from his old band Flake Music
through the imprint.

“I have this dream of produc-
ing some Portland [Ore.] bands
and putting them out on Aural
Apothecary,” he says. “When 1
get time to do stuff like that I
think it would be fun.” ~ « -
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ROAD

Going pro: Internet rap
sensation Hoodie Allen
will hit the road for a North
American headlining tour
insupport of his April 10 EP
All American. The tour kicks
off April 20 at Furman Uni-
versity in Greenville, S.C.—a
one-off show with breakout
U.K. star Tinie Tempah—
before wrapping May 20 at
Philadelphia’s Northstar Bar.
Formerly his own publicist,
Allen hooked up with High
Rise PR’s Alexandra Baker
forthetourandEP...Don’'t
fake the funk: New Orleans
funk/jazz band Galactic will
performon TBS’ “Conan” on
March 29 and then take over
Brooklyn Bowl for a mini-
residency (May 30-June
2). Latest effort Carnivale
Electricos (Anti-) topped
Billboard’s Heatseekers
chart...Play anywhere:
Indie pop-punk band Say
Anything will set out across
North America in support
of recent aloum Anarchy,
My Dear (Equal Vision). The
tour, booked by Paradigm’s
Andrew Ellis, starts March
23 at the Underground at
Golden State Hall in Bakers-
field, Calif. Subsequent gigs
include Denver’s Summit
Music Hall (March 30) and
Los Angeles’ House of Blues
(May 3)...Ready for the big
time: Fresh off “So Listen,”
his latest single featuring
T-Pain, Australian teen pop
star Cody Simpson will
provide main support for
headliner Big Time Rush on
its summer tour, thanks to
the work of Creative Artists
Agency’s Bobby Cory. The
tour begins July 5 at Co-
lumbus, Ohio’s Nationwide
Arena and ends at Portland,
Ore.’s Rose Garden Arena
onSept.18...Golden state:
San Francisco and San
Diego have teamed with
Live Nation Entertainment
for thefirst | Love This City
Festival. The electronic
dance music event will hit
San Fran May 25-26 at AT&T
Park’s Lot, then play San
Diego’s Petco Park on May
26 and 27. Tiésto, Skrillex,
Steve Aokiand A-Trak are
confirmed, with three more
headliners to be announced
April 23. Live Nation’s Perry
Lavoisne, Jared Braverman,
Jodi Goodman and Rose
Kirkland are booking the
lineups in conjunction with
Johnny Shockey and Kevin
Wiles from LED Presents.
—RJ Cubarrubia

BY ERIKA RAMIREZ

ANEWDAY ¢

Fresh off two Grammy wins and
after a long and winding road,
Melanie Fiona releases ‘The MF Life’

elanie Fiona began working on her sophomore album
shortly after the release of her 2009 debut, The Bridge (Title
9/SRC/Universal Motown), and while on the Freedom
tour, opening for Alicia Keys. But once the tour
wrapped—at the end of the summer of 2010—Fiona took a

two-month break from recording.

“Being a new artist, it hit me real hard,” she says
today. “After coming off of the roller coaster, I needed
to decompress and refocus. I needed to get myself
back together so I can deliver on this album.”

On March 20, The MF Life finally arrives on Title 9/
SRC/Universal. It's a project that Fiona says is shaped
by “the lonely, hurtful moments, and the ups and
downs of love.” It’s also a project that comes on the heels
of Fiona’s two Grammy Award wins for best traditional
R&B performance and best R&B song for her appear-
ance on hit single “Fool for You” with Cee Lo Green.

Getting to street date hasn't been seamless. Soon after
returning to the studio to continue work on the project,
The MF Life hit another snag when Universal shuffled
her from Universal Motown to Universal Republic.

“It became a head-over-water [situation],” Fiona says.
“You have to survive. I was doing everything I could,
from being on tour and promoting. Before I can figure
out what was happening, how my album was shaping,

we had a new regime.”

Universal Republic decided to follow up buzz track
“Gone and Never Coming Back” with her first official
single, “4 AM.” “I had some reservations because I
didn’t want to put out necessarily another slow record.

o
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with RINGO STARR

by NICKI GOSTIN

Many men looking at their 72nd birth-
days would be contemplating a sum-
mer of relaxation and golf, but not Ringo
Starr. The former Beatle has assembled
his 13th All-Starr Band and will launch
his summer tour in Niagara Falls, On-
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tario, on June 14 and finish up July 21at
the Greek Theatre in Los Angeles. (He'll
celebrate his 72nd birthday on the road
onJuly 7)) There are some familiar faces
inthe lineup like Todd Rundgrenand Mr.
Mister’s Richard Page, along with some
new ones like Steve Lukather (Toto) and
Gregg Rolie (Santana, Journey).

Starr has also just released his 17th
album, aptly titled Ringo 2072. It’s the
second set he’s produced himself, which
he describes as “pure and simple, just
the way | like things.” An impressive list
of musicians contributed, including Joe
Walsh. (Walsh is Starr’s brother-in-law:
He’s married to Marjorie Bach, sister to
Starr’s wife, Barbara.) Comprising just
nine tracks, Ringo 2012 also contains
remakes of a couple of old Starr songs,
“Step Lightly” and “Wings.” It debuts at
No.190 on the Billboard 200 this week.

1 What sets this album apart from
your others?
It’s really hard to say. I think it grooves
more than the last one. I think the inter-
esting thing for me besides five brand-

ing the life: MELANIE FIONA

4

==

\\ But I really did believe in ‘4 A.M." If this is what people
\ love and want to hear, then let’s go for it. It's now broken
into the top 10.”

The Rico Love-produced track debuted Sept. 10, 2011,

at No. 83 on Billboard’s Hot R&B/Hip-Hop Songs chart
and climbs to No. 9 this week. Fiona's previous solo hit,
“It Kills Me,” stayed at No. 1 for nine consecutive weeks.
‘\ The Bridge debuted and peaked at No. 4 on Nov. 29,
2009, and has sold 351,000 units in the United
S States, according to Nielsen SoundScan. “My
records take a long time to build. It’s just

the type of artist that I am. I have no
problem with it. It’s not an easily di-
gested sound you're used to hearing. It’s

about keeping it raw and honest,” Fiona

says. “I'm not in any rush to trick people
into this album. I want people to organi-
cally discover it. My first album [sold] by
word-of-mouth.”
“No one handed Melanie their mic,
stage, audience, fans and said, ‘Here you

go." We have had to build and earn every
look we've gotten with one song and per-
son at a time,” says Carmen Murray, CEO
of Title 9 Records, Fiona’s label.
SRC Records founder and chairman/CEO
Steven Rifkind also plans to leave the major-
ity of the album’s promotion to word-of-mouth.
“This album is so strong . . . We want to take the
blueprint behind the albums of Lauryn Hill and
Erykah Badu in the "90s. [It's] where you promote
it—not necessarily through radio, but through life-
style,” he says.
To aid this approach, Fiona will embark ona U.S.
tour this summer of small, intimate venues. “Mela-
nie isn’t an artist you should just hear on the radio
but one you should actually go see and experience,”
Murray says. “She is one of the few artists that can
give you more live than in the studio.” oo

new songs is that I revisited two of my
songs, because I thought they were songs
I'd always liked to have done another way.

2 Did you enjoy producing
yourself?
Ido. Ilove it now. The firsttime I thought,
“Why not>” When I started I was insecure
and I called some guy and I said, “Maybe
I'm going to need you to help me on this.”
I had to call him back a couple of weeks
later and say, “I know I asked you to come
and help me, but in the end I'm having
so much fun I'm going to do it myself,”
and then when we gotto 2012, Tjustknew
that I was going to do this.

3 When you record do you think of
yourself as a singer or a drummer?
I'm a drummer. I'm a drummer who
can sing. Drums are what I love to do. T
love to hang out with musicians. Ilove to
write. I happen to sing them in the end.
I do the best I can.

4 What motivates you to tour?
Everyone will tell you nobody wants to
tour. You just want to play, but you have to
go places. I've setup the tour for this year,
28 gigs for the summer, and yeah, I've got
todoit. What I tend to dois, I don’t really
want to be hanging out somewhere. I do
five gigs a week. If we're touring, let’s tour

and play. Some bands do one or two gigs a
week, that's why it takes a long time. Alot
of them have a lot more production than I
have soit's understandable. I made a de-
cision: I want to go on tour, I put a band
together, and we will work.

5 How do you come up with the
touring band?

I have a list of requests from managers,
from artists themselves. I have my list,
so we go through that. This year it’s not
actually a brand-new band because I've
got Richard Page back. Steve Lukather,
never played with him, but what a great
guitarist. He's got the songs. First of all,
you have to have the songs. You've got to
have had a hit. Aslong as you've had a hit
we can start, we can talk.

6 Paul McCartney has said that he

sees himself touring in his 80s. What
about you?
What, he’s going to give up that soon?
[laughs] Well, yeah, it's something we
can do. I laughingly say [that] as long as
I can hold the sticks I can work. When I
started I couldn’t imagine still playing
and now I can’t imagine not playing. As
Ikeep saying, B.B. King is my hero. He's
86 and he’s out there. He is sitting down
of course, but hey—I'm sitting down al-
ready, know what [ mean? .e

FIONA: KIRK EDWARDS; STARR: ROB SHANAHAN
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DAVE BARNES

Stories to Tell

Producers: John Fields,
Dave Barnes

Razor & Tie

Release Date: March 13
Dave Barnes has long been
one of Nashville’'s best-kept
secrets,anartist who counts
Amy Grant, Joe Jonas and
the members of Lady An-
tebellum among his loyal
fan base. Barnes has had
songs cut by Kelly Clarkson,
Billy Currington and Marc
Broussard, among others,
but his cachet as a writer
grew exponentially when
Blake Shelton covered “God
Gave Me You” and hit the
top of the country chart. On
his sixth aloum, Stories to
Tell, Barnes delivers a well-
crafted pop collection, fu-
eled by his colorful, intuitive
songwriting and distinctive
vocals. Closing track “One
of Us” is a heartfelt ode to
parenthood that’s beautiful
inits simplicity, and “Warm
Heartin a Cold World” is a
sweet, soulful love song.
Elsewhere, “Heaven Help
Me” is a groove-laden chal-
lenge to make a difference.
Recording outside Nash-
ville for the first time with
producer John Fields (Life-
house, Goo Goo Dolls, P!nk),
Barnes sounds more musi-
cally adventurous this time

MADONNA

MDNA

Producers: various

Live Nation/Interscope

Release Date: March 26

Madonna is still very much the queen
of pop. Her 12th studio album, MDNA, is a collection of
thoroughly pumping pop tunes, some of which are slices
of sheer brilliance. Not only does Madonna take us to the
club with the new album, she exhausts us, drains us and
confides in us. Five minutes after an aerobic workout on
the dancefloor, listeners are in her private booth, where
she’s spilling her guts about relationships and how
things just didn’t turn out the way she’d planned. Then,
five minutes later, we’re back to dancing up a storm to a
song like “Gang Bang.” The track is one of the album’s
many standouts, a dark, throbbing tune that’s twisted,
surprising and altogether pop-tastic. Also notable is
the summery pop nugget “Turn Up the Radio,” the full-
throttle digital rave-up of “I’m Addicted” and the driving,
clever wordplay of “Love Spent.” Curiously, the set’s first
single—the rah-rah “Give Me All Your Luvin’—doesn’t
properly prepare listeners for what they’re going to get
on the album. Basically, set that introduction aside and
approach MDNA with an open mind.—KC

with two Americans re-

out, yet continues to offer
up the introspective, com-
pelling lyrics that are the
cornerstone of his artistry.
These Stories are too good
to miss.—DEP

ZIETI

Zemelewa

Producer: Michael Shereikis
Grigri Discs

Release Date: March 6
Zieti’s story begins in 1999

LEE FIELDS

Faithful Man

Producers: Jeff Silverman, Leon
Michels

Truth & Soul

Release Date: March 13

“Take my hat, my shoes, my girl,” Lee Fields growls not
long into his new album. “I still got it.” Of course he
does: Like Betty Wright, Charles Bradley and quite a few
other acts in the bustling throwback-soul scene, Fields
derives his cult-fave appeal precisely from the fact that
he remains a sometimes thrilling singer despite his age
and the decades of obscurity behind him. Faithful Man
follows up 2009’s acclaimed My World and delivers simi-
larly dependable pleasures: Fields’ passionate, rough-
hewn vocals laid over old-school-style arrangements
by a crack band with regulars from the Brooklyn-based
Daptone/Truth & Soul stable. The track “It’s All Over
(But the Crying)” rides an especially deep groove, while
“Wish You Were Here” (sadly, not a cover of the Pink
Floyd song) finds Fields pushing his voice to emotional
extremes. Elsewhere, “You're the Kind of Girl” sports a
juicy breakdown. For the most part, though, you know
what you’re getting here.—M W/

cording with three musi-
cians from Africa’s Ivory
Coast, a project that ended
when the tapes disap-
peared following their stu-
dio’s closure and a military
coup. Their reunion more
than a decade later feels
like the result of a jam ses-
sion, the separate sessions
married together seam-
lessly. At Zieti’s root is
Afro-funk driven by guitars,
percussion and accordions
with group vocals. It’s an
Africa-inspired album that
should go down easy with
American audiences, espe-
cially those enamored with
Paul Simon’s Graceland and
blues slide guitar. Sung pre-
dominantly in Guéré and
French,somesongsrecalla
sweaty nightclub while oth-
ers sound like a soundtrack
toanoutdoor lunchinParis.
Michael Shereikis, the proj-
ect’s engineer and guitar-
ist, constructed the album
piece by piece by bringing
in percussionist Atta Addo
from Ghana and Cameroo-
nian bassist Aristide Zog-
douletoworkontracks cre-
ated by Ivory Coast singers
Tiende Laurent and Yeoue
Narcisse. The unique ap-
proach allowed Shereikis to
push the music in different
directions, touching on the

tropical in “Tindehe,” the
suave “Patriote” and the
gypsy jazz of “Djemin."—PG

NEAL McCOY

Xl

Producers: Blake Shelton,
Miranda Lambert, Brent
Rowan

Blaster Records

Release Date: March 6
Much will be made of the
fact that superstar couple

Blake Shelton and Miranda
Lambert helped produce
Neal McCoy’s latest, X//, with
Brent Rowan. But the truth
of the matteristhey deserve
the credit (and then some)
for helping the respected
entertainer return to form
with a great new album.
Shelton helped find “A-
OK,” the first release from
the set, which also features
such fine tempo material
as “Real Good Feel Good,”

VCMG

Ssss

Producers: Vince Clarke, Martin L.
Gore

Mute

Release Date: March 13

Given whose names are represented by the initials in
VCMG—Vince Clarke and Martin Gore—you might expect
the duo’s collaborative album, Ssss, to be one of the
year’s most tuneful electro-pop releases. Clarke and
Gore first joined forces in Depeche Mode, which Clarke
promptly left following 19871's Speak & Spell; since then
he’s showcased his top-shelf songcraft in Yazoo and
Erasure. As it turns out, though, VCMG’s debut isn’t
about big vocals and radio-ready hooks: It’'s a hard-
thumping minimal-techno set with instructive titles
like “Bendy Bass,” “Single Blip” and “Windup Robot.”
(There’s also one called “Skip This Track,” but with its
relentless beat and fuzzy fax machine synths, it’s actu-
ally one of the album’s highlights.) As such, Ssss doesn’t
always play to its makers’ strengths. Middle-of-the-road
cuts like “Recycle” could easily be confused with mate-
rial by Clarke’s and Gore’s countless acolytes. Still, if
anyone’s earned a clubland holiday, it’s these two.—MW/
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atrack that could very well
help McCoy return to the
top 40. It’s definitely one
that’ll keep his energetic
stage show going. And
don’t rule out the swing-in-
fused “Mouth,” a departure
of sorts for McCoy but one
that he handles quite well.
Lambert provides one of
the album’s highlights with
her harmonies on the lift-
ing “Every Fire,” which also
deserves some single con-
sideration. It brings to mind
some of McCoy'’s great '90s
work for Atlantic. It seems
that he hasn’t lost an ounce
of vocal charisma since
then.—CD

ANDREW BIRD

Break It Yourself

Producer: Andrew Bird
Mom + Pop

Release Date: March 6
“Reionize.” “Assured as-
phyxiation.” “This litigious
breeze.” No one in indie
rock—save Colin Meloy of
the Decemberists—gets a
bigger kick out of flexing his
Brobdingnagian vocabu-
lary than Andrew Bird, the
Chicago-based singer/vio-
linist who'’s released a string
of meticulous solo records
since his late-"90s stint
with Squirrel Nut Zippers.
As those aforementioned
examples suggest, his new
album, Break It Yourself, of-
fers plenty of fresh 10-cent
verbiage. (“This peculiar
incantation/Sure you heard
it before,” he sings with an
audible winkin opener “Des-
peration Breeds . ..”) Yet
Bird’s latest also feels like
his loosest in quite a while,
with more relaxed tempos
and extra room in his some-
times-fussy arrangements.
The song “Lusitania,” forin-
stance, shimmers with low-
key duet vocals by Annie
Clark of St. Vincent, while
“Fatal Shore” lopes along
like a Memphis bar band
after a long night. Needless
to say, you’re not likely to
confuse “Give It Away”—in
which Bird declares, “I didn’t
know that your love was a
commodity”—with the Red
Hot Chili Peppers tune of
the same name. But it’s got
apretty sweet beat.—MW
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True Panther Sounds

TANLINES

All of Me (3:52)

Producers: Eric Emm, Jesse
Cohen

Writers: £E. Emm, J. Cohen
Publisher: Copyright Control

On their neon-bright debut album, Mixed Emotions,
Brooklyn indie duo Tanlines sound bent on helping
lovesick post-grads transform their bedrooms into insu-
lar nightclubs. New single “All of Me,” which is built on
muted hand claps, digital shakers, an almost obnoxiously
obvious bassline and spidery guitar lines, is the act’s
slickest moment yet. With its blatantly retro-’80s vibe,
“All of Me” is a little lightweight in the context of today’s
trés chic dance-pop scene. But there’s a raw human heart
pumping underneath the saccharine sweep: Vocalist Eric
Emm'’s scratchy baritone is a thing of ethereal beauty
and can rescue even the limpest of beats. “Worn-out
faces hanging on the wall/Foreign places, names you
still recall,” Emm sings, with the dazed wisdom of a man
who’s seen many a worn-out face.—F”FR

SARAH JAFFE
Glorified High (3:43)
Producer: John Congleton
Writer: S. Jaffe

Publishing: Clutter Me
Pretty (BMI)

Kirtland Records

On the first sampling from
upcoming sophomorealbum
The Body Wins, Texas-based
musician Sarah Jaffe estab-
lishes herself as a singer/
songwriter who prefers to
stray slightly outside of her
genre’s typical aesthetic.
“Glorified High” finds the
up-and-comer combining

FAR*EAST
MOVEMENT
FEATURING
JUSTIN BIEBER
Live My Life (3:59)
Producers: RedOne,
De Paris

Writers: various
Publishers: various

the DIY aesthetic of Jenny
Owen Youngs with the indie-
rock leanings of St. Vincent.
The latter is a past cohort
of John Congleton, who
helmed this track. Lyrically,
matters are more familiar, as
a self-confident Jaffe takes
shots at typical 20-some-
thing cheap thrills (“Party for
the story solely out of bore-
dom, mostly for the hell of
it”). Sonically, however, Jaffe
and Congleton throw a folk-

Cherrytree/Interscope Records

After dropping one of 2010’s most ubiquitous party jams in
“Like a G6,” electro-hip-pop group Far*East Movement has
returned with “Live My Life,” another floor-pounding club
anthem tailor-made for pregames, post-parties and the time
spent (responsibly) raging in between. RedOne’s production
thumps hard, with standard dance buildups and climactic

rock curveball—instead of
leaning on their guitars, the
pair delve into electronics,
allowing a synthesized un-
derbelly to guide the song.
It isn’t the most familiar of
alt-rock brews, but “Glori-
fied High” sidesteps many
of the coffee-shop-folk
trappings.—CP

JACK BACK
FEATURING DAVID
GUETTA, NICKY
ROMERO & SIA

Wild One Two (5:46)
Producers: David Guetta,
Nicky Romero

Writers: various

Publishers: various

Big Beat/WEA

When listening to Flo Rida’s
overly staccato single “Wild
Ones,” co-produced by Swed-
ish House Mafia’s Axwell and
featuring Sia on the hook,
one can’t help but think that
Sia’s straining, sexy vocal is
somehow misplaced. Appar-
ently, David Guetta agreed,
and tried to salvage it for the
dancefloor with the help of his
latest protégé, Nicky Romero
(collectively known as Jack
Back). The beats on “Wild
One Two” whir and honk in
tune with the melody, and the
breakdownis sufficiently epic.

drops behind jabbing synth chords and verses from each group
member. Far*East Movement tries hard to accentuate the track
with fun, uncomplicated lyrics, but the uplifting bridge actually
fires up “Live My Life.” Sadly, Justin Bieber’s hook—a rarity,
since the teen superstar normally doesn’t dabble in guest fea-
tures—sounds dialed-in alongside the song’s enormous bridge.
Regardless, “Life” fits the formula for a surefire club hit, and
that’s all Far*East Movement is likely looking for at this point

in its career.—

e

NORAH JONES
Happy Pills (3:34)
Producer: Danger
Mouse

Writers: N. Jones,
Danger Mouse
Publishers:
Muthajones Music
(BMI), Sweet Science/
Copyright Control
(ASCAP)

Blue Note/EMI

A decade or so ago,
one could have expected

"

Norah Jones to wilt in the wake of romantic breakup, or at least treat it with wistful melancholy.
Not anymore. On the first single from her forthcoming Little Broken Hearts, Jones lets the ex
know that his absence “makes me feel like | took happy pills” and that she “won’t be a fool for
you no more,” with a taunting “nah-nah” hook to drill the message home. If that’s a different
tact for Jones, so is the Danger Mouse-produced song itself—a measured, midtempo rock
chug with multiple guitars muscling up the groove, while piano and synthesizers add subtle,
ambient textures. The song might not do a lot dynamically—save for some halting, start-stop
action in the verses—but “Happy Pills” signals a refreshingly new and more aggressive direc-
tion for the once-retiring songstress.— GG

If only they had taken the time
tocomposeafleshed-outcho-
rus. When Sia sings, “l wanna
shutdownthe club/Withyou,”
itsoundslikethe most earnest
come-on in recent memory,
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and all the listener wants is
to hear more. Guetta and Sia
made magic together before
on “Titanium,” the track that
gave Guetta's Nothing But
the Beat album its soulful
moment. The duo should
shut down the club, get back
into the studio and finish this,
because it could be one for
the ages.—kKM

R&B

ELLE VARNER

Refill (4:00)

Producers: Pop, Dary!
Camper

Writers: E. Varner,
A. Wansel, D. Camper
Publishers: various
MBK/RCA

“Refill,” the second single
from R&B newcomer Elle Var-
ner, comes so close to great-
ness that it's nearly madden-

ing when the song ends and
the listener realizes it didn't
quite hit the mark. Let’s get
the negativity out of the way:
The song’s hook—Varner
singing the phrase “Can | get
a refill” ad nauseam—quickly
grows stale despite the sing-
er’s vocal acrobatics and
commitment to the concept.
The good news is that Varner
radiates confidence while
usinganunhinged nightat the
bar as a metaphor for sexual
yearning. Similarly, “Refill” is a
sonicrevelation, withalooped
fiddle servingasasurprisingly
flexible backbone to a body
of sparkling beats. While its
chorus may hamperits overall
effect, “Refill” successfully
positions Varner as the lat-
est fresh face in mainstream
R&B anddisplays her talents
in Technicolor.—JL

LLEGEND & CREDITS |

EDITED BY MITCHELL PETERS
(ALBUMS) AND JASON
LIPSHUTZ (SINGLES)

CONTRIBUTORS: Keith Caulfield,
RJ Cubarrubia, Chuck Dauphin,
Phil Gallo, Gary Graff, Jason
Lipshutz, Kerri Mason, Chris
Payne, Deborah Evans Price,
Ryan Reed, Mikael Wood

All albums commercially avail-
able in the United States are eli-
gible. Send album review copies
to Mitchell Peters at Billboard,
5700 Wilshire Blvd., Suite 500,
Los Angeles, CA 90036 and
singles review copies to Jason
Lipshutz at Billboard, 770
Broadway, Seventh Floor, New
York, NY 10003, or to the writers
in the appropriate bureaus.
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Charting A
New Course

Sia steps back from the spotlight,

explodes on the charts

hen Crush Management’s
Jonathan Daniel first met
Sia Furler in 2010, the

Australian singer/songwriter was
not in a good place. Recently diag-
nosed with Graves’ disease (an au-
toimmune disorder stemming from
a hyperactive thyroid that leads to

her first name professionally) moves
19-12 on the Billboard Hot 100 with
“Wild Ones,” her current hit with
Flo Rida, which is set to appear on
Flo Rida’s upcoming fourth studio
album, Only One Rida (Part 2) (At-
lantic). Meanwhile, “Wild One Two,”
a remix featuring only Sia’s vocal and

anxiety and fatigue,
among other symp-
toms), Sia’s chronic
health concerns were
keeping her from cre-
ating and perform-
ing music the way
she’d like, and she
was seriously consid-
ering giving itall up.
“She said to me, ‘I
don’t know if T want to
do music anymore,”
Daniel says. “And I
was like, ‘But you're a
great artist, you can’t
do that” We decided to
try to do some small
things that could
make her happy.”
Those “small
things,” like attempts
at pop songwriting,
impromptu studio
collaborations, an
appearance on a
now-hit TV show—
amounted to some-
thing big. This week
Sia (who uses only

e e
“It’s such
a crazy
irony for
someone
making
music for
15 years

as an artist

to have
this type
of success
now, in
such
random
ways.”
—JONATHAN

DANIEL,
MANAGER

credited to Jack Back
(DJ/producer David
Guetta and producer
Nicky Romero) has
been sitting atop
the charts at dance-
dedicated DSP Beat-
port since it arrived
on Atlantic’s dance-
focused Big Beat
imprint on Valen-
tine’s Day, and “Ti-
tanium,” her collab-
oration with Guetta
and the fourth single
from his 2011 album
Nothing But the Beat
(Capitol), debuts on
the Dance/Mix Show
Airplay chart at No.
22 this week.

“I’d love to say
I'm a genius, but
I didn’t plan any
of it,” Daniel says.
“It’s such a crazy
irony for someone
making music for
15 years as an artist
to have this type of

Look at her now: SIA

success now, in such random ways.”

Until recently, Sia’s bell-clear,
campfire-warm voice has mostly
been applied to her own elegantly
quirky creations: five solo albums
since 1997 (four on Astralwerks),
winning her a small but dedicated
legion of fans. In 2010, she co-wrote
three of the standout songs on Chris-
tina Aguilera’s coolly received Bionic
(RCA), a decision that might have
come as a surprise to her fans, but
not to Daniel.

“Sia loves straight-up rhythmic
pop. She loves Beyoncé,” he says.
“She wrote ‘Titanium’ for Alicia
Keys. But I told her, ‘No one is going
to take your voice off of that.””

Indeed, Guetta heard the track
and decided to produce it with Sia’s
vocal performance intact, giving Beat
its most triumphant moment. The
project got Sia into Guetta’s powerful

inner circle, including Atlantic Re-
cords director of A&R Ben Maddahi,
who connected her with the Flo Rida
team, yielding “Wild Ones.” But even
Daniel doesn’t know where the Jack
Back remix project came from (“Sia
didn’t do anything for it”), though
he suspects Guetta had something
to do with it. “He is a DJ,” he says.
“The reimagination of the record
came from how he sees the world.
He sees everything forward, what's
coming next.”

During the past year, other mo-
ments of happenstance helped push
Sia further into the mainstream.
Aguilera tapped her to serve as a
mentor on the first season of NBC’s
“The Voice.” “I Love It,” a collabora-
tion with Australian hip-hop group
Hilltop Hoods, has gone platinum
in Sia’s native Australia, accord-
ing to Daniel, and teenager Jonah

BOSS UP

In second place on the all-time tally

the top (stretching back to 2000’s Music).

Perfect 10: BRUCE

Mowry recently used Sia’s “Breathe
Me,” from her 2004 album Colour
the Small One (Astralwerks), to back
a YouTube video in which he uses
handwritten flash cards to describe
his own experience with anti-gay bul-
lying. The clip has attracted national
media attention and logged nearly
9.5 million views, causing a massive
spike in “Breathe Me” downloads, ac-
cording to Daniel.

These assorted hits and moments
have of course provided invaluable
exposure, but they’ve also managed
to showcase Sia’s unique ability to
create emotional connections and her
powerful voice, both as a songwriter
and as a singer.

“When she says, ‘I want to shut
down the club with you’ [in “Wild
Ones”], it just sounds so cool,” Dan-
iel says. “She always is who she is,
no matter what.”

SIA: RJ SHAUGHNESSY; SPRINGSTEEN: DANNY CLINCH

is Jay-Z, who essentially hits No. 1 with SPRINGSTEEN

every album he releases. His first No.

U2 also is likely to collect another No. 1,
as its previous two studio sets started in

Bruce Springsteen ties

Elvis with 10th No. 1

Bruce Springsteen enters rare air this week.
As his Wrecking Ball album bows at No. 1
on the Billboard 200, it gives him his 10th
chart-topper. Only four acts have had 10 or
more leaders: Springsteen, Elvis Presley
(also 10), Jay-Z (12) and the Beatles (19).

Since Billboard started publishing a
weekly pop albums chart in 1956, only a
handful of acts have notched anywhere
near 10 No. 1 albums, and all are music
industry royalty.

The Beatles accumulated their 19 No. 1s
between 1964 with their first topper, Meet
the Beatles, and 2000 with 1. The Fab Four
notched their first dozen No. 1s in little
more than four years’ time, from early 1964
to late 1968, when The Beatles (aka “The
White Album”) rose to the top.
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1 was 1998’s Vol. 2. .. Hard Knock Life,
and he most recently led the list with last
year’s collaborative album with Kanye
West, Watch the Throne. Counting Jay-Z's
collabos sets, all of his regular studio ef-
forts have hit No. 1 since Hard Knock Life,
except for the 2002 R. Kelly meetup The
Best of Both Worlds, which debuted and
peaked at No. 2.

Among those acts with at least seven No.
1s, the most likely contenders for adding
another to their collection are Springsteen,
Jay-Z, Barbra Streisand, Madonna and U2.
Streisand last reached No. 1 in 2009 with
Love Is the Answer, and every one of her re-
leases since 2003 have debuted in the top
10. Madonna’s next album, MDNA (due
March 26), seems a shoo-in for No. 1. Her
last four studio albums have all opened at

the penthouse.

—Keith Caulfield

THE LEADER BOARD

Acts with the most No. 1albums
on the Billboard 200

Artist No.1Albums
The Beatles 19
Jay-Z 12
Elvis Presley 10
Bruce Springsteen 10
The Rolling Stones 9
Barbra Streisand 9
Garth Brooks 8
Elton John 7
Led Zeppelin 7
Madonna 7
Paul McCartney/Wings 7
U2 7
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Uplin
Smoke

Wiz Khalifa’s new mixtape
release crashes website

hen Wiz Khalifa released his latest
mixtape, Taylor Allderdice, on popular
mixtape download site DatPiff.com at

9 p.m. EST on March 13, the overwhelming demand
sent the site’s seven servers into overdrive. And then
the site crashed.

According to DatPiff editor KP, the release of
Allderdice, Khalifa’s first mixtape since last year’s
Cabin Fever, drove more traffic to the site than it had
ever experienced at once. KP estimates that for four
hours, only one in every 100 people could access the
site as approximately 50,000-100,000 visitors tried
to download the mixtape at the same time. In its
first 24 hours of release, Allderdice was downloaded
more than 450,000 times on DatPiff, he says. Ac-
cording to Rostrum Records, Khalifa’s label, Allder-
dice was downloaded some 1.3 million times in two
days across a range of hosting sites including TAM.
com, HotNewHipHop.com and LiveMixtapes.com,
in addition to DatPiff.

“One thing we pride ourselves on is having the
kind of platform to handle big releases like this—
well, we thought we did,” KP says of DatPiff, which
is located at parent company Idle Media's headquar-
ters in Leesport, Pa., and was founded in 2005. Ac-
cording to KP, the closest any DatPiff premiere has
come to generating Allderdice-like traffic was Rick

Staying hot:
WIZ KHALIFA

Ross’ recent mixtape Rich Forever, which moved
323,000 downloads its first day of release on Jan.
6. (In April 2010, Khalifa’s breakthrough mixtape,
Kush & O], clocked 50,000-70,000 downloads in its
first 24 hours on DatPiff.) “We were reassured [by
our hosting company] that we were prepared, but I
guess Wiz's fan base got the best of us.”

KP and Rostrum Records president Benjy Grin-
berg first discussed releasing Allderdice on DatPiff at
an exclusive February listening session for the mix-
tape held at New York’s Jungle City Studios. While
it’s typical for artists and labels to hold listening
sessions for retail releases, the preview event raised
eyebrows in the media for treating the mixtape like
an official studio LP. Grinberg acknowledges it was
an unorthodox method to present a noncommercial
release, but says that a mixtape from a high-profile
artist like Khalifa is akin to a retail album.

“It really indicates how important these mixtapes
are,” Grinberg says. “We call them mixtapes and
give them away for free, but they're really amazing
albums that we’re very proud of, Even though we’re

not selling it, we still very much treat it and market
it like it's a real commercial album.”

Taylor Allderdice, which features production
from Lex Luger, Cardo, I.D. Labs, Jake One and
SpaceGhostPurrp, precedes Khalifa’s upcoming
sophomore album, O.N.L.F.C., scheduled for re-
lease later this year on Rostrum/Atlantic. Khalifa’s
major-label debut, Rolling Papers, bowed at No. 2 on
the Billboard 200 when it was released in March
2011 with 197,000 sold (according to Nielsen Sound-
Scan), propelled by a relentless touring schedule,
several prerelease mixtapes and the chart-topping
single “Black and Yellow.” Though Allderdice could
be viewed as a promotional item to boost future
album sales, Grinberg notes that Khalifa is rela-
tively prolific and says that the project was intended
more as a gift to fans.

“It’s not so much about O.N.ILF.C.,” Grinberg
says. “It’s about the conversation between Wiz and
his fans and keeping that conversation going. It’s a
piece of art, just like any other Wiz album. It’s the
next meal.” oo

KHALFIA: DARREN ANKENMAN; NEON HITCH: SHERYL NIELDS

FEEL THE LOVE

British girl group Stooshe aims for
worldwide success after landing
U.K. hit with Travie McCoy

For most pop acts, the chance to
sign with Simon Cowell’s hit-making,
Sony-affiliated Syco label (Leona
Lewis, One Direction) would be a
dream opportunity. So why did Lon-
don trio Stooshe turn it down?

“We did a showcase for him and
he offered us a deal on the spot,”
22-year-old group member Karis
Anderson says. “But it was really
important for us to retain creative
control, and we just couldn’t come
to an agreement. So we were like,
‘OK, we’re not going to change for
anybody. Let’s keep moving.””

The act, which also features Alex-
andra Buggs, 22, and Courtney Rum-
bold, 19, didn’t have to look long:
They were quickly snapped up by
Warner Music, which released break-
through single “Love Me” on March
5. The assertive, R&B-flavored pop
track, which features Gym Class He-
roes singer Travie McCoy, debuted at
No. 5 onthe U.K.singles chart, selling
37,000 first-week copies, according
to the Official Charts Co. Christian
Tattersfield, CEO of Warner Music
U.K. and chairman of Warner Bros.

Records U.K., predicts Stooshe’s top
five debut is just the beginning.

“There’s beenalot of very generic,
bland girl groups, and the reason |
signed Stooshe is because it was the
closest thing that I’d seen out of the
U.K. to Salt-N-Pepa or TLC,” he says.
“They have attitude, amazing songs
and unbelievable charisma, rather
than just looking like a collection of
catalog models.”

Formed in January 2011 by
Stooshe creative director Jo Perry,
who also co-manages the group and
co-writesits songs, the flamboyantly
dressed London trio came together
through auditions and clicked in-
stantly. “We’re like sisters now. We
couldn’t be closer,” says Anderson,
agraduate of London’s BRIT School
for Performing Arts & Technology
(Amy Winehouse, Adele).

The group first generated buzz
early last year when an explicit ver-
sion of “Love Me,” titled “Fuck Me,”
was released as a free download.
Stooshe’s debut release on Warner,
a bouncy hip-hop number called
“Betty Woz Gone,” followed in the

Crazy, sexy, cool:
STOOSHE

fall, landing the act, published by the
Qworkz, its first national radio expo-
sure. A rerecorded, radio-friendly
version of “Love Me,” now featuring
McCoy, was sent to radio in January
and quickly made the A-list at na-
tional pop station BBC Radio 1, plac-
ing the track in regular daily rotation.
The song’s video has racked up more
than 900,000 views on YouTube.

“We always saw this as a high-
impact record that would probably
polarize opinion, but would make
a statement to the market that
Stooshe were original and unique,”
Tattersfield says.

The track will now be serviced
worldwide, and has generated a
strong reaction from Warner Music’s
international departments. “We
think ‘Love Me’ will be a worldwide
smash,” Tattersfield says. “This is an

act with real international potential.”
In the meantime, U.K. live dates
booked by William Morris Endeav-
or’s Solomon Parker are scheduled
throughout spring and summer, in-
cluding London’s Wireless Festival
on July 8. A follow-up single, the
smooth R&B ballad “Black Heart,”
will be released in the United King-
dom in June, followed by Stooshe’s
debut set, Swings & Roundabouts.
“It’s going to be a totally eclectic
mix of everything—pop, rock, funk,
Motown—but with our own Stooshe
twist on it,” Anderson says of the
album, which will be produced by
Future Cut. “We are three totally
separate characters with totally sep-
arate looks and personalities, and
that’s what works about our band.
We're not puppets for anybody.”
—Richard Smirke
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“Home” girl: -
> NEON HITCH

GLOWING

Neon Hitch shows
who’s ‘Betta’ with
first No. 1 solo hit

After scoring a top 20 hit on the Bill-
board Hot 100 as a guest vocalist on
Gym Class Heroes’ “Ass Back Home”
(which has climbed as high as No.
12 and is now No. 16), British singer/
songwriter Neon Hitch notched her
first No. 1as a solo artist last week
when her debut single, “Fuck U
Betta,” hit the top of the Dance Club
Songs chart in its sixth week. (The
song drops to No. 10 this week.) The
propulsive club track, which has sold
28,000 downloads, according to
Nielsen SoundScan, previews the
singer’s debut album, Beg, Borrow
and Steal, due in late summer on
Warner Bros.

Before the success of the two sin-
gles, the 25-year-old London native
was best-known to U.S. audiences
for her writing credits on Ke$ha’s
top 10 2010 hit “Blah Blah Blah” and
30H!3’s “Follow Me Down.” Benny
Blanco, the producer behind such
chart-toppers as Ke$ha'’s “TiK ToK”
and Katy Perry’s “Teenage Dream,”
pulled Hitch onto “Ass Back Home”
as a guest vocalist after working with
her on “Blah Blah Blah.” Blanco also
helmed “Fuck U Betta.”

“I wrote [“Fuck U Betta”] with my
friend Lauren Christy after | had bro-
kenup with a boyfriend, who had told
me that he started dating a model. |
was like, ‘Yeah, she’s prettier than I’ll
ever be, but can she do it like me?™”
Hitch recalls. “Then we gave it to
Benny, and Benny was freaking out
over it.” Blanco serves as executive
producer for Beg, Borrow and Steal,
which is set to include writing credits
from Bruno Mars, Rodney “Darkchild”
Jerkins and Greg Kurstin.

Hitch released the official video
for “Fuck U Betta” on March 7, be-
fore heading to Austin for South by
Southwest to perform at the Warner
Sound showcase. Next up: an ap-
pearance at the 2012 Winter Music
Conference, followed by a perfor-
mance at Logo’s NewNowNext
Awards in Los Angeles on April 5.
At press time, there weren’t any firm
plans for a second single before Beg,
Borrow and Steal arrives.

—Jason Lipshutz
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>>Paul Overstreet apparently
isn’t content to let his sons
get all the Billboard chart ink
of late. Nash Overstreet is the
lead guitarist for Hot Chelle
Rae, which has notched two
top 40 Billboard Hot 100 hits
since last year, while Chord
Overstreet plays Sam Evans on
Fox’s “Glee”; the series’ cast
has tallied a record 198 Hot 100
chart entries. Patriarch Paul,
meanwhile, bows at No. 60 on

Hot Country Songs as a writer on

newcomer Kristen Kelly’s “Ex-
Old Man.” Among his catalog,
which includes nine top 10s—
and two No. 1s—in 1988-91as an

artist, are the Hot Country Songs
leaders “When You Say Nothing

at All,” recorded by Keith

Whitley in 1988, and Blake Shel-

ton’s “Some Beach” (2004).

o

Read Chart Beat
every week at

billboard.com/chartbeat.
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Bruce’s10thNo. 1 (AndItDidn’tCost25 Cents)

Bruce Springsteen nets his 10th No. 1
album on the Billboard 200 as Wrecking
Ball debuts atop the tally with 196,000
sold in its first week, according to
Nielsen SoundScan.

Amongallacts, Springsteen ties Elvis
Presley for the third-most No. 1sin his-
tory. Only the Beatles (with 19) and
Jay-Z (12) have more (see story, page 35).

Springsteen’s first No. 1 was 1980’s
The River. He last hit the top with his
2009 album Working on a Dream, which
launched with 224,000. Wrecking Ball is
alsothe Boss’ 17th top 10 album, stretch-
ing back to 1975’s Born to Run, which
spent three weeks at No. 3.

Adele’s 21 steps aside for Spring-
steen, slipping down a spot to No. 2 with
195,000 (down 21%) after 23 nonconsec-
utive weeks at No. 1.

25 CENTS: The top 10 looks a bit
wonky, as deep, deep discounting

by the Google Play service (which
was matched by AmazonMP3) af-
fects a number of titles. Select dig-
ital albums were sold for 25 cents
throughout the track-
ing week (one day only
for each). Of those, the
highest-ranking is the
Now 41 compilation,
which rises 4-3 with
152,000 (up 235%). In
terms of digital sales,
itclimbed 1,367%, and
vaults 19-1 on the Top
Digital Albums chart.
Downloads represented 82% of its
sales this past week.

Back on the Billboard 200, Lady
Antebellum’s Own the Night zooms
16-4 (108,000; up 437%), Coldplay’s
Mpylo Xyloto moves 29-5 (100,000; up
567%), Drake’s Take Care is up 8-7
(58,000; up 97%) and Lil Wayne’s
Tha Carter IV jumps 37-8 (36,000; up
173%). All were promoted for 25 cents
atone point during the week.

None of those discounted titles are
affected by Billboard’s new pricing
policy, which took effect in November
2011. Only albums priced below $3.49
during their first four weeks of release
will not be eligible for inclusion on the
Billboard album charts and will not
count toward sales data presented by
Nielsen SoundScan.

While the Google stunt certainly
seems like an anomaly, what if it hap-
pens again? Or, what if AmazonMP3

opts to sell an older album for 5 cents?
Or a penny? These incredibly costly
stunts may draw attention to a particu-
lar service, but at what cost?

What if the 25 cent
promotion had enabled
the Now 41 album to
sell more than Bruce
Springsteen’s Wreck-
ing Ball? Perhaps worse:
What would happen if
Madonna’s MDNA is
blocked from No. 1 in
a few weeks by a dras-
tic discount on, say,
Adele’s 21? Things are only going to
get more interesting, folks.

STREAMING CENTRAL: In this issue,
Billboard, Nielsen and NARM’s digi-
talmusic.org launches the first-ever
subscription services On-Demand
Songs chart (see page 40), and this
data will also be included in the Bill-
board Hot 100. On-demand stream-
ing data is now factored into the
chart’s ranking, enhancing a for-
mula that includes digital download
track sales and physical singles sales,
as tracked by Nielsen SoundScan;
as well as radio airplay and other
streaming services, as tracked by
Nielsen BDS.

This new Billboard chart, in coor-
dination with digitalmusic.org’s Sub-
scription Music Work Group and pow-
ered by Nielsen BDS, measures every
on-demand play requestand plays from

IVIa I-I(et \A’at(:ll‘ A Weekly National Music Sales Report

unlimited listener-controlled radio
channels on MOG, Muve Music, Rdio,
Rhapsody, Slacker and Spotify. Data
from Zune and Sony Music Unlimited
is expected to be added soon. The plays
tracked for On-Demand Songs include
streams and tethered downloads by
both paying and free/trial tier users.
The Hot 100 formula, in addition
to tracking terrestrial radio and digi-
tal track sales, will now account for the
streaming data that makes up the On-
Demand Songs chart, as well as non-
demand radio streams from Rhapsody
and Slacker. The chart rankings will
also measure plays on video request
service Akoo and audio on-demand
streams from Myspace and Guvera.
Yahoo radio streams and on-demand
video plays, which were previously part
ofthe Hot 100 formula, will continue to
contribute to the chart’s ranking.

ONE FOR ONE? One Direction could
be on its way to making history on the
Billboard 200 next week.

Industry sources suggest the
vocal quintet’s Up All Night may sell
160,000-180,000 copies by the end of
the tracking week on March 18. That
sum could be enough to snag a No.
1 bow—and it would mark the first
U.K. group in history to debut at No.
1 withits firstalbum. Adele’s 21 may
alsosell around 150,000-160,000—so
thatalbum could block One Direction
from No. 1 and make a return to the
top for a 24th week. o
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Love At The Bottom Of The Sea

THE BLACK KEYS

S alnt?
(ke @ 109183 NONESUCH 520266/ WARNER BROS. (15.98

Brothers

Kid Digital Songs,

u MERCYME
@J 105 82 FAIR TRADE/COLUMBIA 67708/SONY MUSIC (13.98)
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m NEWSBOYS
i INPOP 71592/EMI CMG (11.98

ENTRY | 17 | BAD BOY 101830/AG (18.98

Title £

RTIST
IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)
NICKI MINAJ
YOUNG MONEY/CASH MONEY 015021*/UNIVERSAL REPUBLIC (13.98)
DAVID GUETTA

Pink Friday

Nothing But The Beat

66 75m

WHAT A MUSIG/ASTRALWERKS 78830/CAPITOL (18.98)
85 140 E

EMINEM

HADY/AFTERMATH/INTERSCOPE 005881+/IGA (13.98/8.98)
ANTHONY HAMILTON

116 111 §E) MISTER'S MUSIC 99136/RCA (11.98)

LADY ANTEBELLUM
137 108 m CAPITOL NASHVILLE 97702 (18.98)

o]

Curtain Call: The Hits

Back To Love

Need You Now

God's Not Dead

Like the title at No.
53, this one also
benefits from a PBS
special of the same
name as this Il Volo
set flies in with

FOO FIGHTERS " s :
2] (61 ROSWELL 84493*/RCA (11.98) & Wasting Light @ S,OUOA'Thehve
EMINEM show aired
S8E2 m WEB/SHADY/AFTERMATH/INTERSCOPE 014411*/IGA (13.98) Recovery the
ROMEO SANTOS R nltes States durin
118 94 SONY MUSIC LATIN 82046 (11.98) @ Formula: Vol. 1 U t’E Sti tes‘d_ ]
KORN PBS’ fund-raising
81 &4 n ROADRUNNER 617728 (18.98) ® The Path Of Totality drive (March 3-18).

m WIZ KHALIFA
106 185 ROSTRUM/ATLANTIC 527099/AG (13.98) ®

FRED HAMMOND
10475 n F HAMMOND/VERITY 80990/ACA (11.98)

IL VOLO Il Volo ...Takes Flight: Live From The Detroit Opera House
PERA BLUES/GATICA/RENTOR/GEFFEN 016553/1GA (13.98)

QUEEN

HOLLYWOOD 161265 (13.96)

GOOD OLD WAR

SARGENT HOUSE 072+ (15.98)

115 89 m BOB SEGER & THE SILVER BULLET BAND
HIDEOUT 46151/CAPITOL (19.98)

DAUGHTRY

Y M1 3/RCA (11.98)

144 95 ) VARIOUS ARTISTS
UNIVERSAL/SONY MUSIC/EMI 95759/CAPITOL (18.98)
VARIOUS ARTISTS "

133 106 m WORD-CURB/PROVIDENT-INTEGRITY 48085/EMI CMG (17.98) WOW Hits 2012

124 110 m LYNYRD SKYNYRD  The Best Of Lynyrd Skynyrd: 20th Century Masters The Millennium Collection
MCA 111941/UME (9.98)

55 8 n CHIDDY BANG
1R.S/VIRGIN 18396%/CAPITOL (12.98)

120 102 THE TEMPTATIONS ~ Best Of The Temptations-The 60's: 20th Century Masters The Millennium Collection

MOTOWN 153362/UME (9.98
CAROLINA CHOCOLATE DROPS

NONESUCH 529809/ WARNER BROS. (15.98) Leaving Eden
MOTOWN/CHRONICLES 007759/UME (9.98]

BOB MARLEY AND THE WAILERS

TUFF GONG/ISLAND 548904*/UME (13.98) @

LIONEL RICHIE  The Best Of Lionel Richie: 20th Century Masters The Millennium Collection
m JAKE OWEN

RCA NASHVILLE 89547/SMN (10.98)

132 96 m FLORENCE + THE MACHINE
UNIVERSAL REPUBLIC 013170 (13.98)
AWOLNATION .

141 129 RED BULL 1086 (9.98) Megalithic Symphony

BOYZIIMEN  The Best Of Boyz Il Men: 20th Century Masters The Millennium Collection
MOTOWN/CHRONIGLES 001098/UME (9.98

Rolling Papers

God, Love & Romance

Greatest Hits

Come Back As Rain

Uttimate Hits: Rock And Roll Never Forgets

Break The Spell

NOW That's What | Call Country Ballads

Breakfast

130 -

122 99

<

Legend: The Best Of Bob Marley And The Wailers

Barefoot Blue Jean Night

Lungs

119 100

165 19 1] CPEEDENGE CLEARWATER REVIAL FERT JORN FOBERTY i he 20 reatst s
ﬂ SKILLET
142 104 TRADE/ATLANTIC §19927/AG (13.98) Awake .

TYRONE WELLS
POSITION 61780 EX (11.98)

36 - n KUTLESS
BEC 09854/EMI CMG (15.98,
145 131 @ JOURNEY

COLUMBIA/LEGACY B5889/SONY MUSIC (13.98) @&
THE NOTORIOUS B.I.G.

126 120 BARRY WHITE  The Best Of Barry White: 20th Century Masters The Millennium Collection
ISLAND/CHRONICLES/IDJMG 000884/UME (9.98
PINK FLOYD
42166 B capimoL 26655° (18.98) ®
P BIG TIME RUSH

The folk-rock trio’s
third full-length set
marks its first
Billboard chart
entry and also
starts at No. 1on
Heatseekers Albums
and No. 7 on

Folk Albums.

Last year’s
“American Idol”
runner-up returned
to the show last
week (March 8) to
sing “Georgia
Peaches” (32-30 on
Hot Country Songs).
In turn, her album
posts a 34% gain.

NICKELODEON/COLUMBIA 99082/SONY MUSIC (11.98

ZAC BROWN BAND
159 147 R Roswmicoen PICTURE/HOME GROWN/ATLANTIC 516931/AG (13.98
JUSTIN BIEBER
SCHOOLBOY/RAYMOND BRAUN/ISLAND 014063/IDJMG (10.98) &

151 137 My World 2.0

BON IVER
127 (64 JAGIAGUWAR 135* (14.98) Bon lver
131 121 g2} PISTOL ANNIES Hell On Heels

RCA NASHVILLE 94916/SMN (11.98]

154 134

GEORGE STRAIT

MCA NASHVILLE 016007/UME (7.98) lcon: George Strait

Get Rich Or Die Tryin’

DEADMAUS
MAUSTRAP 2518*/ULTRA (15. 95)
THE CRANBERRIES
TIMELESS SOLUTIONS/COOKING VINYL/SHAMROCK SOLUTIONS 552/DOWNTOWN (14.98

135 97 4X4=12

51 - Roses

Where We Meet 176 W
- As his new album
Believer bows atop the list
Journey’s Greatest Hits @ (196,000), his 1995
hits package
Greatest Hits returns with 3,000
sold (up 85%).
It reigns as his
Dark Side Of The Moon < best-selling set of
the Nielsen
Elevate ) en,
The Foundation with 4.3 million
sold.

[ 190 ]

It's the Beatle’s 41st
album to chart
(counting his solo
sets and works with
Wings, but not the
Beatles). The
iTunes-exclusive set

o, .9

ARTIST

IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)
LAUREN ALAINA

19/MERCURY NASHVILLE 016025/IGA/UMGN (13.98)

Title

Wildflower

N

2

SOUNDTRACK

e 138 86 m LAKESHORE 34232 (18.98) Drive

KARI JOBE -
@‘ 175 128 SPARROW 83128/EMI CMG (13.98) Where | Find You

154 114 148 ERIC CLAPTON  The Best Of Eric Clapton: 20th Century Masters The Millennium Collection
GHRONICLES/POLYDOR 002759/UME (9.98)

e YOUNG THE GIANT .
L‘IQG-\ 121 80 m ROADRUNNER 617806* (13.98) Young The Giant
BLAKE SHELTON 3
156 155 161 REPRISE (NASHVILLE) 525092/WMI (18.98) Loaded: The Best Of Blake Shelton
o~ OF MONSTERS AND MEN
@:‘ 169 177“ UNIVERSAL REPUBLIC DIGITAL EX (4.98) Into The Woods (EF)
188l 84 |47 [E)] SOUNDTRACK Act Of Valor: The Album

RELATIVITY MUSIC 70025 (15.98)

METALLICA
WARNER BROS, 530093 (5.98)

‘1‘!9‘ 148 109 4! Beyond Magnetic (EP)

CHEVELLE
EPIC 92182/SONY MUSIC (11.98) Hats Off To The Bull

160 156 136 m

LE’ANDRIA JOHNSON The Evolution Of Le’Andria Johnson (EP)

_—1,‘1 | 90 69 BET/STRANGE FRUIT/MUSIC WORLD GOSPEL 5414/MUSIC WORLD (8.98)

WILLIE NELSON

COLUMBIA/LEGACY 64184/SONY MUSIC (5.98) Super Hits

162 118 151 E

163 JOSH TURNER ;
(163 167 141 /Y Yica nashviLLE o15548/uME (7.95) Icon: Josh Turner

EMINEM

164 162 163 REZ] /o s renmaThiINTERSCOPE 490620 UNE (13.98) The:Matshall Mathers LP

Fi68] 74 149 {iZ] TAYLOR SWIFT Fearless

BIG MACHINE 0200 (18.98) &

BAD MEETS EVI

L .
166 165 145 L - Hell: The Sequel (EP)
67 SNOW PATROL -
@ ‘ g0 172 n POLYDOR/FICTION/ISLAND 016376*/IDJMG (13.98) @ Fallen Empires

BOB SEGER & THE SILVER BULLET BAND

R 1701142 CAPITOL 30334 (16.98)

Greatest Hits

169 161 150“

JACKSON 5  The Best Of Jackson 5: 20th Century Masters The Millennium Collection
MOTOWN 007718/UME (9.98)

JUSTIN MOORE
VALORY JM02004 (10.98)

& 19 150

Outlaws Like Me

CHRIS BROWN

JIVE 86067/RCA (11.98) FAM.E.

i 171 138 125

THE MONKEES

o RS RHIN FLASHBACK 528089 EX/RHINO (5.98) FlashbsleWith The:Monkaes
173J 168 132 5‘»{:\’:55&%??85% Evanescence

Greatest Hits

Arise: The Live Worship Expierence

Mac + Devin Go To High School (Soundtrack)

Elvis: 30 #1 Hits

Licensed To Il

The Best Of The Monkees

Hurry Up, We're Dreaming.

7;837\ 183 153 lovestrong.

JAMES FORTUNE & FIYA
% [EF?] Bruce sPRINGSTEEN
DELIVERY ROOM/LIGHT 2352/EONE (16.98)
- ELVIS PRESLEY
ﬁ‘ (13.98)
THE MONKEES
M83 95"0"’MUTE (18.98)
ELVIS PRESLEY

174 12 71 n FIYA WORLD/LIGHT 7265/EONE (13.98) Identity
COLUMBIA 67060* (17.98)

177 166 155
SNOOP DOGG & WIZ KHALIFA

BEASTIE BOYS

WARNER STRATEGIC MARKETING 73875/RHINO (18.98)
CHRISTINA PERRI
RCA/SONY MUSIC

An Afternoon In The Garden

oz

MUSIC GROUP 70971/SONY MUSIC (6.98)

175 | 160 164 mmmwwgmsest Of Aerosmith: 20th Century Masters The Millennium Collection
WILLIAM MCDOWELL
28] 172165 TYLE/ATLANTIC 520248/AG (18.98)
DEF JAM 527351/UME (9.98)
M83.
ATLANTIC 525853/AG (13.98) ®
JOHNNY CASH

18.} 187178 SONY BMG CUSTOM MARKETING GROUP 05279/SONY MUSIC (7.98) Super Hits
LAMB OF GOD i

186 147 101 EPIC 97968/SONY MUSIC (11.98) Resolution

187 153 103 [d| SEAL Soul2

REPRISE 528694/WARNER BROS. (18.98)

P GUNS N’ ROSES

GEFFEN 424148%/UME (11.98) Appetite For Destruction

e

M LUKE BRYAN

CAPITOL NASHVILLE 65833 (18.98) Doin’ My Thing

PAUL MCCARTNEY
MPL/HEAR DIGITAL EX/CONCORD (6.98)

iTunes Live From Capitol Studios

VARIOUS ARTISTS
UNIVERSAL/EMI/SONY MUSIC 95753/CAPITOL (18.98)

(191 189 156 £ NOW 39

192

178 15271 TIM MCGRAW
)

CURB 79205 ( Number One Hits

LECRAE

& REACH 8161/INFINITY (12.98) @ Rehab

104 135 162 ||| CHILDISH GAMBINO

GLASSNOTE 0121* (13.98) Camp

405 RIHANNA
195 182 139 SRP/DEF JAM 014927/1DIMG (13.98) @ Loud

JOHNNY CASH/WILLIE NELSON

196 198 180 m MUSIC CMG 58490/SONY MUSIC (6.98)

VH1 Storytellers

THREE DOG NIGHT  The Best Of Three Dog Night: 20th Century Masters The Millennium Collection g also bows at No. 4 CHRIS TOMLIN How Great Is Our God: The Essential Collection
MCA 112073/UME (9.98) on Traditional Jazz SIXSTEPS/SPARROW 46364/EMI CMG (13.98)
SELENA GOMEZ & THE SCENE PINK FLOYD 3 .
QS 107 AL 10 oo 013517 (13.98) When The Sun Goes Down @ Albums (three steps 198 123 — CAPITOL 28956 (18.98) A Foot In The Door: The Best Of Pink Floyd
.3 KID CUDI X below his own | FIVE FINGER DEATH PUNCH
@ REAM 016,000, 013155* UiERSAL AeeuaLc (1395 & Man O The Moon: The End Of Day @ Kisses on the 1991198 176 L8 puosrecr panc so100- 13.98) ® Wak E'THe Answet
NEIL DIAMOND The Very Best Of Neil Diamond: The Studio Recordings GARY ALLAN .
180 152 124 m COLUMBIA/LEGACY 90360/SONY MUSIC (12.98) 80”0”,)' MCA NASHVILLE 014671/UME (7.98) Icon: Gary Allan
WILLIAM MCDOWELL . 177 ELVIS PRESLEY 179,184 BOB SEGER & THE SILVER  BRUCE SPRINGSTEEN ... THE FRESH BEAT BAND:
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CRAIG MORGAN PINK FLOYD . 59,137, 198 DRIVE .. : WOW GOSPEL 2012 .. 86
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BEAT CONNECTION
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MORD FUSTANG
A= WWW.MYSPACE.
49 10 ELECTRIXX
i) " WWW.MYSPACE.COM/ELECTRIXXX
ALYSSA BERNAL
WWW.MYSPACE.COM/ALYSSABERNAL
GARETH EMERY
WWW.MYSPACE.COM/GARETHEMERY
MAX COOPER
WWW.MYSPACE.COM/MAXCOOPERMAX
GOLD PANDA
= © WWW.MYSPACE.COM/GOLDPANDA
GABE BONDOC
WWW.MYSPACE.COM/IMGABE

5 97 DATSIK
E a 2“ WWW.MYSPACE.COM/DJDATSIK

25 31 JOTA QUEST
'WWW.MYSPACE.COM/JOTAQUEST
4 DIRTYLOUD
§ 'WWW.MYSPACE.COM/DIRTYLOUDMUSIC
NICOLAS JAAR
'WWW.MYSPACE.COM/NICOLASJAAR
35 47 JOSEPHVINCENT
. WWW.MYSPACE.COM/JOSEPHVINCENTMUSIC
, BENGA
WWW.MYSPACE COM/BENGABEATS
2 15 GRAMATIK
I WWW.MYSPACE COM/GRAMATIK
12 JORDAN JANSEN
7 WWW.MYSPACE.COM/JORDANJANSEN
. 1o PURITY RING
" WWW.MYSPACE.COM/PURITYRING
BORGORE
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E 4 23 TOKIMONSTA
S WWW.MYSPACE.COM/TOKIBEATS

| BONDAN PRAKOSO & FADE2BLACK
! m] Enj e WWW.MYSPACE COM/BONDANFADEZBLACK
THE KNOCKS
4] WWW.MYSPACE COM/ITSTHEKNOCKS
L azll LAZY RICH

u” UM vseace compsazvaic
FRENCH FRIES
WWWMYSPACE COM/MRFRENCHFRIES
22| BEFORE YOU EXIT

WWW MYSPACE COM/BEFOREYOUEXIT

METRONOMY
WWW.MYSPACE COM/METRONOMY
DIRTYPHONICS
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12 38

;)25 59_

9

aa

2 4

ONRA
|!g ‘ & 217 WWW.MYSPACE.COM/ONRA

50 SUPERMAN IS DEAD
| WWW.MYSPACE.COM/SUPERMANISDEAD

2:54
\WWW.MYSPACE.COM/THETWOFIFTYFOUR

Seattle-based act Beat Connection debuts
at No. 19 on Uncharted, after its new
single “Think/Feel” gamered more than
35,000 plays on SoundCloud. That led a
19% gain in Twitter followers and an 8%
rise in Facebook likes.
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ﬁ I WE ARE YOUNG
FUN. FEAT. JANELLE MONAE FUELED BY RAMEN/RR

JUSTIN BIEBER
_SCHOOLBOY/RAYMOND BRAUN/ISLAND/IDIME
RIHANNA
SRP/DEF JAM/IDJMG
LADY GAGA
STREAMLINE/KONLIVE/INTERSCOPE
56 CHRIS BROWN
= JIVE/RCA
g3 EMINEM
" WEB/SHADY/AFTERMATH/INTERSCOPE
) 68 DAVID GUETTA

" WHAT A MUSIC/ASTRALWERKS/CAPITOL
68 KATY PERRY

CAPITOL
ONE DIRECTION
svco

gg TAYLOR SWIFT
BIG MACHINE
MATTYB
UNSIGNED
9 68 SHAKIRA
SONY MUSIC LATIN/EPIC
PITBULL
* 0 MR 205/FAMOUS ARTIST/POLO GROUNDS//SONY MUSIC LATINRCA

LMFAO
= _PAR

. SE
H 10768] v vwooo

SKRILLEX
1738 516 pearmaUsTRAPATLANTIC
gg NICKI MINAJ

'YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

18 g7 LILWAYNE

| CASHMONEY/UNIVERSAL REPUBLIC
BRITNEY SPEARS
JIVE/RCA
THE WHITE STRIPES
THIRD MAN/WARNER BROS.
MICHAEL JACKSON
MJJ/EPIC

g7 AVRIL LAVIGNE
RCA

EZ

L

| 4 JUSTINTIMBERLAKE
JIVE/RCA
g LINKIN PARK
. MACHINE SHOP/WARNER BROS.
5 BRUNO MARS
ELEKTRA
DRAKE
YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC
HE BLACK EYED PEAS
" INTERSCOPE
g5 WIZ KHALIFA
~ ROSTRUM/ATLANTIC
g BEYONCE
PARKWOOD/COLUMBIA
1p JESSIE
il LAVA/UNIVERSAL REPUBLIC
& JENNIFER LOPEZ
. ISLAND/IDJMG
@ SNOOP DOGG
DOGGYSTYLE/PRIORITY/CAPITOL
5 MADONNA
LIVE NATION/INTERSCOPE
g1 DEMILOVATO
HOLLYW0OD

“? BOYCE AVENUE
I 3peace

50 CENT
_SHADY/AFTERMATH/INTERSCOPE
USHER
LAFACE/RCA
45 1 ENRIQUE IGLESIAS
/' UNIVERSAL MUSIC LATINO/UNIVERSAL REPUBLIC

E MICHELTELO

PANTANNAL/RGE/SONY MUSIC LATIN

i TIESTO
40 32 60 \icu Freeoom

n‘” o WALK OFF THE EARTH
"7 SLAPDASH
PINK
LAFACE/RCA
~, ODD FUTURE
39112 _0DD FUTURE
) CHRISTINA GRIMMIE
S IR UNSIGNED
MILEY CYRUS
HOLLYWOOD
GREEN DAY
8 3 REPRISE/WARNER BROS.
PR \WHITNEY HOUSTON
ARISTA/RCA
PRI COLDPLAY
CAPITOL
RS ALICIA KEYS
J/IRMG
S RED HOT CHILI PEPPERS
WARNER BROS.

Making a big Social 50 debut at No. 11is
9-year-old rapper MattyB. The YouTube
star—as seen on NBC’s “Today”—
received 375,000-plus video views last
week and more than doubled his fan
base (up 148%) after releasing new
single “That’s the Way” on March 6.

Go to www.billboard.biz for complete chart data

1 SOMEBODY THAT | USED TO KNOW
4 _GOTYE FEAT. KIMBRA SAMPLES ‘N SECONDS/FAIRFAX/UNIVERSAL REPUBLIC
| ; RAcKCITY
| TYGA YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC
NI**AS IN PARIS
JAY Z KANYE WEST ROC-A-FELLA/ROC NATION/DEF JAMADJMG
_ | TAKECARE
" DRAKE FEAT. RIHANNA YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC
; WE FOUND LOVE
RIHANNA FEAT. CALVIN HARRIS SRP/DEF JAM/IDJMG
, GLAD YOU CAME
| THE WANTED GLOBAL TALENT/MERCURY/IDJMG
1 YOUNG, WILD & FREE
'SNODP DOGG & WIZ KHALIFA FEAT.
| STRONGER (WHAT DOESN'T KILL YOU)
. KELLY CLARKSON 19/RCA
ROLLING IN THE DEEP
ADELE XL/COLUMBIA
4 MIDNIGHT CITY
| MB3. M83/MUTE/CAPITOL
1 PUMPED UP KICKS
FOSTER THE PEOPLE STARTIME/COLUMBIA
. STARSHIPS
- _NICKI MINAJ YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC
, PARADISE
DPLAY CAPITOL
| HEADLINES
DRAKE YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC
SCARY MONSTERS AND NICE SPRITES
SKRILLEX BIG BEAT/ATLANTIC/RRP.
'y SEXY AND | KNOW IT
LMFAO PARTY ROCK/WILL.. AM/CHERRYTREE/INTERSCOPE
; WILD ONES
_FLO RIDA FEATURING SIA POE BOY/ATLANTIC
SOME NIGHTS
FUN. FUELED BY RAMEN/RRP
MAKE ME PROUD
DRAKE FEAT, NICKI MINAJ YOUNG MONEY CASH MONEY/UNIVERSAL REPUBLIC
TURN ME ON
DAVID GUETTA FEAT. NICKI MINAJ WHAT A MUSIC/

1

The most popular songs on YouTube.

'S8 ARTIST IMPRINT/LABEL
5 SOMEONE LIKEYOU
ADELE (XU/COLUMBIA)
I 2 3 ROLLING IN THE DEEP
ADELE (XL/COLUMBIA)

. SOMEBODY THAT | USED TO KNOW
N |

GOTYEFEAT

SET FIRE TO THE RAIN

ADELE (XU/COLUMBIA)

‘JSA INTERNATIONAL LOVE
PITBULLFEAT.

1 1

JRCA)
3 SORRY FOR PARTY ROCKING
Y LAM/CHERRY ]

‘51 PARTY ROCK ANTHEM

25 SEXY AND | KNOW IT
| = YROCK/WILLLAM/

9 l; TURN ME ON

mouy

10 7 MIRROR

ULWAYNEFEAT,

REPUBLIC)

| 5 WHAT MAKES YOU BEAUTIFUL

~ ONEDIRECTION (SYCO/COLUMBIA)

15 29 WAKAWAKA (THIS TIME FOR AFRICA)
'SHAKIRA FEAT. FRESHLYGROUND (EPIC)

31 DANZA KUDURO

MUSICLATING)

1 WE ARE YOUNG
JANELLE (R

UELED B!

11 ‘sl PITBULL FEAT. MARC ANTHONY (MR. 305/P0L0 GROUNDS/J/RCA)

SET FIRETOTHE RAIN
ADELE X/COLUMBIA

| DANCE (As$)
BIG SEAN FEAT. NICKI MINAJ G.0.0.0/DEF JAM/IDJMG
1 ASS BACK HOME
" GYM CLASS HEROES FEAT. NEON HITCH DECAYDANCE/FUELED BY RAMEN/RRP
1 GOOD FEELING
~_FLO RIDA POE BOY/ATLANTIC
IT WILL RAIN
~ BRUNO MARS SUMMIT/CHOP SHOP/ELEKTRA/ATLANTIC
| LEVELS
AVICH LEVELS/VERATONE/ATOM EMPIRE/INTERSCOPE
, PARTY ROCK ANTHEM
1 o G
1 CALL ME MAYBE
_CARLY RAE JEPSEN 604/UNIVERSAL
HYFR (HELL YEAH F*****G RIGHT)
DRAKE FEAT. LIL WAYNE YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC
INTERNATIONAL LOVE
- PITBULL FEAT. CHRIS BROWN MR. 305/POLO GROUNDS/J/RCA
', YOU DA ONE
RIHANNA SRP/DEF JAM/IDJMG
BANGARANG
_ SKRILLEX FEAT. SIRAH BIG BEAT/OWSLA/ATLANTIC/RRP
1 WORK OUT
.~ J. COLE ROC NATION/COLUMBIA
_ | FEELSOCLOSE
CALVIN HARRIS ULTRA
_ | MOVES LIKE JAGGER
~ MAROON 5 FEAT. CHRISTINA AGUILERA A&M/OCTONE/INTERSCOPE
MARVINS ROOM
DRAKE YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC
STEREO HEARTS
~_GYM CLASS HEROES FEAT. ADAM LEVINE DECAYDANCE/FUELED BY RAMEN/ARP

71

HTS
_ELLIE GOULDING CHERRYTREE/INTERSCOPE
| MIRROR
©LIL WAYNE FEAT. BRUNO MARS YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC
, FADED
TYGA FEAT. LIL WAYNE YOUNG MONEY/CASH MUNEV!UMIVERSAL REPUBLIC
4 PART OF ME
4 ], ~_KATY PERRY CAPITOL
SHE WILL
LIL WAYNE FEAT. DRAKE YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC
. WITHOUT YOU
_DAVID GUETTA FEAT. USHER WHAT A MUSIC/ASTRALWERKS/CAPITOL
_ ; CREWLOVE
} 'DRAKE FEAT, THE WEEKEND YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC
4 NOT OVER YOU
* GAVIN DEGRAW J/RCA
THE CAVE

IL
| AWOLNATION RED BULL

4 HOW TO LOVE

LIL WAYNE YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC
SUPER BASS
NICKI MINAJ YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC
DOMINO
JESSIE J LAVA/UNIVERSAL REPUBLIC

hit “Pumped Up Kicks” appears

at No. 12 (396,000 plays last

week), sandwiched between

more recent Hot 100 entries by M83 and Nicki Minaj.

5 7 STRONGER (WHATDOESN'TKILLYOU)
KELLY CLARKSON 19/RCA

4 a3 SOMEONE LIKE YOU

- *" ADELE XI/COLUMBIA

5 4 ROLLING IN THE DEEP

ADELE XL/COLUMBIA

SOMEBODY THAT | USED TO KNOW

GOTYE FEAT. KIMBRA SAMPLES ‘N’ SECONDS/FAIRFAX/UNIVERSAL REPUBLIC

s 3 TURNMEON

ﬂ‘f‘, “T WE FOUND LOVE
" RIHANNA FEATURING CALVIN HARRIS SRP/DEF JAM/IDJMG

"8 g oz SEXYANDIKNOWIT
) _LMIFAO PARTY ROCK/WILLIAM/CHERRYTREE/INTERSCOPE

n g o RAcKCITY
= TYGA YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

o 11 11 DOMINO

JESSIE J LAVA/UNIVERSAL REPUBLIC

12 1o NTERNATIONAL LOVE

" PITBULLFEAT. CHRIS BROWN MR, 305/POL0 GROUNDS//RCA

10 1 NI**AS IN PARIS
JAYZ KANYEWEST ROC-A-FELLA/ROC NATION/DEF JAM/IDJMG
| TONIGHT IS THE NIGHT

"~ " OUTASIGHT WARNER BROS.

14 4 RUMOUR HASIT
ADELE XUCOLUMBIA

. s NOT OVER YOU
“ 17 \-“" GAVIN DEGRAW J/RCA

oL

LOGIC
——

I SKIP THE USE
STOOSHE

LAWSON

- TIMMY TRUMPET

n LEFT BOY

'8 THE GREEN

- JESSIE AND THE TOY BOYS
| 10 MAX SCHNEIDER

JACOB HOGGARD

12 LOADSTAR

YONAS

14

SPECTOR
DEAD VERTICAL

Data for week of MARCH 24, 2012
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ARTIST TITLE B3 ARTIST : TITLE
LABEL 8 NUMBER/DISTRIBUTING LABEL (PRICE). I | LABEL & NUMBER/DISTRIBUTING LABEL (PRICE)

HOTSHOT. 4] OLD WAR i GALACTIC
LLIUMMIRITE 5ARGENT HOUSE 072" (15.98) fowe Badds Bain 183 GaLacric FUNKANTI:s7ig2-/EPITAPH (158

Carnivale Electricos

kS 3 -
) % ‘ 2 ﬁ&g‘aﬂ%ufm"gfgtﬁﬁﬂgops Leaving Eden | 0 7MTEVRM?RQURV/QN;BFVTR?E/INTER§§QP§ 016371/1GA (998 1637102) Walcotia:Reality Iy E
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2 SACRED 35,5:5 01" (1498) Open Your Heart %ﬁﬁmuﬂiﬁgﬁi %) Utili(arianrél

LOVEDRUG Wild Blood N

3 11 LINDSAY MCCAUL If It Leads Me Back

ian Albums or Gospel Albums. If a title reaches any of those levels, it and the act's subsequent albums

28 25 GROUPLOVE DARK NEW DAY

Never Trust A Happy Song NewTradman

u

=

2

5

4 STREET TALK MEDIA 1201 (11.98) The Minneapolis REUNION 10157/SONY MUSIC (9.98) =
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ool CORROSION OF CONFORMITY , A with the Nake TENNIS =
] 5 2 CNDLELGHT 135510 (1436) Corrasion Of Conformity, Famous. ‘_ FAT POSSUM 1265° (13.8) Young & Old |
20 BOWERBIRDS ina IR YELLOW OSTRICH
54 DEAD OCEANS 033" (1458) The:Clearino g .| BARSUK 124* (15.98") Strange Land
23 CEREMONY KENDRICK LAMAR p v"j!
é‘f MATADOR 965" (14.98) 209, TOP DAWG DIGITAL EX (7.98) Section.80 [
23 ~, SCHOOL OF SEVEN BELLS = PERFUME GENIUS
g; GHOSTLY INTERNATIONAL 707*/VAGRANT (11.96) Ghostory IS8 3 TURNSTILE 964*/MATADOR (14.98) PutYour Back N 2 It

5

2

3

s

8

g

E]

8

>

e CANVASBACK/ATLANTIC 527696%/AG (13.98) 2o = GOOMBA 1406 (16.98)

% AD&“&&I:SRT%‘EQ & DENNIS PRAGER  q Evening With Adam Carolla & Dennis Prager j ::::"E;;:::::ﬁas - 4% 7 KNIFEW'I,‘;RTV 100% No Modern Talking (EP)
Zé 21 k21 EI}CLL,E\:RE ;ESET 2193(15.98) Helvetios does “Somebody NEW ﬁ,ﬂggﬂmsg,MEs Up 2 Zero “j
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5i gﬁ:’;ﬁ gursss/:(s?clatfcnve 715 /VAGRANT (11.98) Sweet Sour ) awai’t her debut o zﬁg&fg‘;&gﬁg)ﬁ ngPERIMENT Homemade Worship By Handmade People !
Settle Down (EP)ﬁ ll’/:w;“(t::‘l‘qg;vh Zszel, RE-ENTRY LmASngvznﬁzmggmfmsm i Continued Silence (EPlL_]

Y m!’x 52166 EX (16.38) Albatioss | on Warner Bros.). | K] bﬁ!g‘}ff,’f,‘? gPs, Mr. M|

REGIONAL HEATSEEKERS #1 ALBUM

' wurwd_‘..‘; ENTRAL

ST IMPRINT/

mats by new or developing acts, defined as those who have never appeared as a lead artist in the top 50

ppeared on the top 100 of the Billboard 200 or the top 10 of Top R&B/Hip-Hop Albums, Top Country Albums, Top Latin Albums, C|
pressions as measured by Nielsén BDS, sales data as compiled by Nielsen SoundScan and streaming act

AYYLADIES Beyond Hell/Above Heaven The Head And The Heart Leaving Eden JB AndThe Moonshine Band
- L T L L i Volbeat The Head And The Heart  Carolina Chocolate Drops | Beer For Breakfast
SOMETHIN’ ‘BOUT A TRUCK -
MOORE MCA NASHVILLE WEST NORTH CENTRAL EAST NORTH CENTRAL NORTH EAST h?zje;m%
DRANK IN MY CUP Aol
IRKO BANGZ LMG/UNAUTHORIZED/WARNER BROS. We As Human
LEVELS
 AVICH LEVELS/VERATONE/ATOM EMPIRE/INTERSCOPE Good Old War
LIGHTS Come Back As Rain
ELLIE GOULDING CHERRYTREE/INTERSCOPE
BANGARANG (L:arolmthocolate Drops
| SKRILLEX FEATURING SIRAH BIG BEAT/OWSLA/ATLANTIC/RRP Setvilig S50
MIDNIGHT CITY
" _MB83. M83/MUTE/CAPITOL Beyand Hel//Above Heaven
P!
2 LOVERANCE FEATURING IAMSU & SKIPPER OR 50 CENT STUDD LIFE/INTERSCOPE W;g;emy:ﬁ;l:m
g SCARY MONSTERS AND NICE SPRITES
285 " SKRILLEX BIG BEAT/ATLANTIC/RRP I The Head And The Heart
ie< BROKENHEARTED The Head And The Heart
Eox KARMIN EPIC Of Monsters And Men
ols LONELY BOY Into The Woods (EP)
238 THE BLACK KEYS NONESUCH/WARNER BROS/WARNER o6 livasores d6 Nueve Leon
§238 YOU DON'T KNOW HER LIKE | DO l AfbaE Al Aot
£85 BRANTLEY GILBERT VALORY
Bae MAGIC
e " FUTURE FEATURING T.. FREEBANDZ/A-V/EPIC
g2t DO IT LIKE YOU . |
e 13 DiGeY FEATURING JEREMIN ATLANTIC — -IFIC 4
508 COUGH SYRUP Tyrone Wells
258 . YOUNG THE GIANT ROADRUNNER/RRP. Where We Meet
Sab INTENTALO i ishi
shs 16 B 3BALLMTY FEATURING EL BEBETO Y AMERICA SIERRA FONOVISA j;';(ﬁ'f;’;fh'
& L p—— LN e Choaante “Good 01 Wor s
H % | CAN'T STOP - = Carolina Chocolate Drops Carolina Chocolate Drops Good Old War Into The Woods (EP)
i
‘2 Ig LUX PAVILION CIRCUS/AE| MOUNTAIN SOUTH ATLANTIC MID ATLANTIC Carolina Chocolate Drops
22§ Leaving Eden
s e f e AT TIE VEADT: Good Old War
£ E:ﬁ!ﬁlx 5. Eﬁﬁ&%ﬁ.&ﬁf"“'"°"’ £ Hack As il
s8e
152  FINE BY ME PROGRESS REPORT . Jay Farar Wil JohnsonAnders Parer Vi Ymes
3 2 NDY GRAMMER S-CURVE New Multitudes
2o< 7 o2 WILD BOY The Farm, “Home Sweet Home” White Rabbits
4ad MGK FEATURING WAKA FLOCKA FLAME ESTISXX/BAD BOY/INTERSCOPE X X . X X Milk Famous
8T -aj B " PROMISE The country trio (Nick Hoffman, Damien Horne and Krista Marie) em——
@5 e Vien
2 5 {‘:‘:ég";;s;;;"g:f;;':?“mMus'c LATIN continues to slowly rise on the Hot Country Songs chart with its Open Your Heart
P
E g 15 % prnce rovee Tor sTop first single, climbing 36-31in its 21st week on the tally. '{_I?ﬁ;issz;#'Tze P:rean
w e Hea N e Hea
fss ﬁ?' .ng Sﬁﬁnﬁfg.?fs BROWN TERROR SQUAD I
EE2 Doug Stanhope
bes Before Turning The Gun On Himself..
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At
IMPRWT/PRUMOHUN LABEL E Eg The Hot 100%s g gg ¥§ §5 Pnonucznlsonswarrm IMPRINT/ PROMOTION uma E E
(T TSV WE ARE YOUNG fun. Featuring Janelle Monae @ 8 — AYY LADIES Travis Porter Featuring Tyga 56
AL R 1TV FUN..J BHASKER (N RUESS A DOSTANTONOFFJ BHASKER) X FUELED BY RAMEN/RRP expansion of MROBERTS (D.WOODS H.DUNCAN,LMATTOX M.STEVENSON) ® PORTER HOUSE/RCA
STRONGER (WHAT DOESN'T KILL YOU) Kelly Clarkson streaming data 57 39 51 RUMOUR HAS IT Adele ®
GKURSTIN (J.ELOFSSON A TAMPOSI,0.GAMSON G KURSTIN) © 19RCA (see Between the RBTEDDER (A ADKINS R B TEDDER) ©XUCOLUMBIA
SET FIRETO THE RAIN Adele @ CLIMAX Usher
2 FTSMITH(AADKINS FTSMITH) oxucounma B 1 Bullets, below), 2/ 4 DIPLO (URAYMOND IVAWPENTZARECHTSHAID,J NAJERAS FENTON) ®RCA Ll
s GLADYOU CAME TheWanted ,  DenefitsGotye's @ s 5 SOVETHIN ‘BOUTATRUCK KipMoore g
SMAC(SMCCUTCHEON WHECTOREDREWETT) © GLOBAL TALENT/MERCURY/IDIMG single, which ranks B.JAMES (K MOORED.COUCH) ©MCANASHVILLE
16 SOMEBODY THAT | USED TO KNOW Gotye Featuring Kimbra 5 at No. 2 on the new @ 69 70 SAFE & SOUND Taylor Swift Featuring The Civil Wars 20
W.DE BACKER (W.DE BACKER) © SAMPLES N’ SECONDS/FAIRFAX/UNIVERSAL REPUBLIC On-Demand Songs T-BONE BURNETT (TSWIFT. WILLIAMS,J. PWHITET-BONE BURNETT) © BIG MACHINE/UNIVERSAL REPUBLIC
3 TURN ME ON David Guetta Featuring Nicki Minaj 2 o @ 64 92 FLY OVER STATES Jason Aldean 61
D.GUETTAG.TUINFORT (EDEAN,D GUETTA G TUINFORT) © WHAT AMUSIC/ASTRALWERKS/CAPITOL chart with 776,000 MKNOX (M.DULANEYN.THRASHER) ® BROKEN BOW
5 TAKE CARE Drake Featuring Rihanna 7 streams. @ 68 9% DRANK IN MY CUP Kirko Bangz 62
IS ROFLJGLUCK LB SOUND M.0.B.(KRANDLEBTILLMAN,R GONZALEZ) ® LVIG/UNAUTHORIZEDWARNER BROS
g YOUNG, WILD & FREE Snoop Dogg &W|z Khallfa Featuring Bruno Mars [ 63 53 49 SORRY FOR PARTY ROCKING LMFAO 19
S CCBOANS AL ULERMABIAY) @STRIMDIEREATLACSA PARTY ROCK (S K. GORDY.S A GORDYEE BECK) © PARTY ROCKAWILLI AM/CHERRYTREE/INTERSCOPE
10 STARSHIPS Nicki Mmaj 64 62 60 YOU GONNA FLY Keith Urban 54
RAMIREDONE C FALK (0TMARAJNKHAYATCFALK R [0) REPUBLIC D.HUFFK URBAN (J.JOHNSTON,C.LUCAS PBRUST) © CAPITOLNASHVILLE
10 5 4 PART OF ME Katy Perry f @ 75 78 PRINCESS OF CHINA Coldplay Featuring Rihanna 2
DR. LUKEMAX MARTIN (K PERRYL GOTTWALD, MAX MARTIN,B.MCKEE) © CAPITOL IMBUCKL AJMAFTI, VENSSON) _ @ CAPITOL
WE FOUND LOVE Rihanna Featuring Calvin Harris @ LEVELS Avicii
v © CHARRIS (C.HARRIS) © SRP/DEFJAM/IDIMG i The ol " 24 1 ERGUNGAPOURNOURILKFKLAND PWODDSE. POURNOURL JANES) 60
@ o [FE wioones FloRidaFeaturingSia 1| 11e ©llaboration ® »  SPRNGsTEEN EricChurch g
(ELALTPA T (TR YR Sory & NS AXWELL (TDILLARD RJUDRINAMELKLS FURLERAXWELLJ. UTTRELLMCOOPERBMADDAHI) @ POE BOYATLANTIC ranks at No. 5 on JJOYCE (ECHURCHRTYNDELL J.HYDE) @ EMINASHVILLE
13 12 7 . GOOD FEELING FloRida gy '3 HotI0OAmlay (85 (3 75 g5~ LIGHTS Ellie Goulding
OR.LUKECIRKUT (TOILLARD,L GOTTWALD HWALTER 8 ISAAC,A POURNOURI TBERGLING EJAMES LKIRILAND PWOODS) _ @ POEBOY/ATLANTIC million audience R.STANNARD,A HOWES (EGOULDING R STANNARD A HOWES) © CHERRYTREE/INTERSCOPE
14 13 13 INTERNATIONAL LOVE Pitbull Featuring Chris Brown | jnuciors up6%) |G 77| 3 || LOVE'S GONNA MAKE IT ALRIGHT George Strait g
'SOULSHOCK BIKER (A.C.PEREZ,C.SHACK PBIKER S HURLEYCKELLY) © MR.305/P0L0 GROUNDS/J/RCA impressions, up 6%) TBROWN,G.STRAIT (A ANDERSON CSTAPLETON) ©MCANASHVILLE
@ v Rackary Tyga  , andOn-Demand 20 & 75 LOTUS FLOWER BOMB Wale Featuring Miguel g
DJ MUSTARD (M.STEVENSON) © YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC Songs (496,000 JHOWARD (0.AKINTIMEHIN,E HOWARD M.J.PIMENTEL S.J DEWW.JOHNSON) © MAYBACHWARNER BROS.
@ 20 2 ASS BACK HOME Gym Class Heroes Featuring Neon Hitch 12 streams). 71 6 8 BETTERTHAN | USEDTO BE Tim McGraw 6
B.BLANCO,AOBOPOP (GYM CLASS HEROES B.LEVINAMALIK,0.OMELID,0.SILBERSTEIN) _ @® DECAYDANCEFFUELED BY RAMEN/RRP B.GALLIMORETMCGRAW (B.SIMPSON,A GORLEY) ©CURB
DOMI Jessie J REALITY Kenny Chesney
4z 16 1 DR. LUKE (J.CORNISH,LGOTTWALD,C KELLYMAX MARTIN H\WALTER) ouuauERsaLreusLc | B [ 22 ] 72 B.EANNON R CHESNEVIKCHESNEYEIAMES) DENA =
SEXY AND | KNOW IT LMFAO ish DJ BANJO Rascal Flatts
a4 2 PARTY ROCK (5K GORDYK.OLIVER G M.ROBERTSON D.JLISTENBEEEEBECK) @ PARTY ROCKWILLI AM/CHERRYTREE/INTERSCOPE i ms:mﬁlogl 3 " 71 22 D HUFERASCAL FLATTS (TMARTIN WMOBLEYN.THRASHER) © BIG MACHINE 63
49 15 1 THEMOTTO Drake Featuring LilWayne gy qg oot tor B0 €Y (74) MIDNIGHT CITY M83.
T-MINUS (A GRAHAM,D.CARTERTWILLIAMS A RAY) © YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC asa lead artist A GONZALEZ J MELDA-JOHNSEN (A GONZALEZ M KIBBY,J. MELDA-JOHNSEN) © M8YMUTE/CAPITOL
20 2 IT WILL RAIN Bruno Mars 3 becomes his first 75 7 B BANGARANG Skrillex Featuring Sirah 7
THE SMEEZINGTONS (BRUNO MARS PLAWRENCEA LEVINE) ® SUMMIT/CHOP SHOP/ELEKTRAVATLANTIC No. T on Dance/ SKRILLEX (S MOORE) ©® BIG BEAT/OWSLA/ATLANTIC/RRP
DRIVE BY Train ctronte Dini @ YOU DA ONE Rihanna
@ al ESPIONAGE B WALKER (PMONAHAN,ELIND A BJORKLUND) ®COLUMBIA 21 Hlectronic Digital e DR.LUKE CIRKUT (EDEAN,L GOTTWALD,RFENTY,J HILLH\WALTER) oswoersmone ® 19
€ u s  FEELSOCLOSE CalvinHarris 5,  Sonus (81,000 27 & & || REDSOLOcCUP Toby Keith 15
CHARRIS (CHARRIS) ©ULTRA downloads, up TKEITH (J.BEAVERS, B BEAVERS BWARREN BWARREN) © SHOWDOG-UNIVERSAL
@ o NI**AS IN PARIS Jay Z Kanye West 5 61%). @ 8 100 FADED Tyga Featuring Lil Wayne 52
HIT-BOYKWESTMDEAN (K OWESTS.C.CARTER CHOLLIS MOEAN\WADONALDSON) @ ROC-A-FELLAVROC NATION/DEF JAM/IDMG D.BLACKSHER (M.STEVENSON,D.CARTER, . BLACKSHER) ® YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC
@ 31 38 CALL ME MAYBE Carly Rae Jepsen 2% @ 2 — up! LoveRance Featuring lamSu & Skipper or 50 Cent 7
JRAMSAY (J RAMSAYC. R JEPSENT.CROWE) ® 604/SCHOOLBOY/INTERSCOPE NOTLISTED (NOTLISTED) @ STUDD LIFE/INTERSCOPE
NOT OVERYOU Gavin DeGraw @ WHERE | COME FROM Montgomery Gentry
el 2%, RB.TEDDER N ZANCANELLA SKINS (G.DEGRAWR BTEDDER) ourcs M 18 S MKNOX (R.CLAWSON,D.DAVIDSON) @ AVERAGE JOE'S w
26 25 2% PARTY ROCK ANTHEM LMFAQ Featuring Lauren Bennett & GoonRock g1 @ 8 86 MIRROR Lil Wayne Featuring Bruno Mars 16
PARTY ROCK (S K GORDY,S.A GORDY,LISTENBEE, PSCHROEDER) ® PARTY ROCK/WILL L AM/CHERRYTREE/INTERSCOPE REQ (D.CARTER BRUNO MARS,PLAWRENCE R OWEN) © YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC
27 23 23  MOVES LIKE JAGGER Maroon 5 Featuring Christina Aguilera gy 4 @ 8 g  SOME NIGHTS fun. g
SHELLBACK,B BLANCO (A LEVINE B.LEVINAMALIK SHELLBACK) © A&M/OCTONE/INTERSCOPE JBHASKER (FUN. J. BHASKER) © FUELED BY RAMEN/RRP
28 27 19 TURN UPTHE MUSIC Chris Brown 1o Maver, who recently @ MRS SCARY MONSTERS AND NICE SPRITES Skrillex @ g
THE UNDERDOGS, FUEGO (C.M.BROWN,H.J.MASON, JR.D E THOMAS A PALMERM.JIMINEZTCOLES) ©RCA announced that he SKRILLEX (S MOORE) © BIG BEAT/ATLANTIC/RRP
2 e SOMEONE LIKE YOU Adele 1 iscanceling his tour @ NEW BROKENHEARTED Karmin  gg
DWILSONAADKINS (A ADKINS DWILSON) ©XUCOLUMBIA dieto recurting CIRKUTEWRIGHT (AHEIDEMANN,N.NOONAN,R HEAD.JHILL C KELLY HWALTER EWRIGHT) @FPC
30 w» 25 ROLLING INTHE DEEP Adele | 4 85 @ @ GOTTAHAVEIT JayZ KanyeWest gg
PEPWORTH (A ADKINS PEPWORTH) ©0 XL/COLUMBIA VDCB_' D'OM_HTIS, E NEPTUNES KWEST (COWEST LWILLIAMSJ BROWN, WESLEYTPINCKNEY) @ ROC-A-FELLARQC NATIONDEF JAMIDJMG
31 B 29 THE ONE THAT GOT AWAY Katy Perry 3 reviews his fifth @ o 4AM Melanie Fiona 8%
DR, LUKEMAX MARTIN (K PERRYL BOTTWALD,MAX MARTIN) @ CAPITOL studio album, Born RICO LOVEE HOOD.£2 (RICO LOVE.E HOOD,E.GOUDY ) © SRO/UNIVERSAL REPUBLIC N
PARADISE Coldplay i LONELY BOY The Black Keys ]
= IR M.DRAVS,D.GREEN (G.RBERRYMAN J.M.BUCKLAND \W.CHAMPION,CAL MARTIN BENO) ocero, M 15 and Raised, due =7 (RIHRS DANGER MOUSE,THE BLACK KEYS (D.AUERBACH,PCARNEYS. BURTON) ©O NONESUCHWARNER BROS WARNER C! g
@ « @ WHATMAKESYOU BEAUTIFUL OneDirection 5y MWZLThelldk 5 yOU DON'T KNOW HER LIKE | DO Brantley Gilbert :
CFALKR.YACOUB (R.YOCAUB,CFALK S KOTECHA) @ SYCO/COLUMBIA starts on Hot Digital D.HUFF (B.GILBERTJ.MCCORMICK) © VALORY z
@ % ATHOUSAND YEARS Christina Perri 31 Songswith 91,000 @ 95 — MR.WRONG Mary J. Blige Featuring Drake H
DHODGES (C.PERRI0.HHODGES) © SUMMIT/CHOP SHOP/ATLANTIC/RRP downloads sold JIMJONSINRICO LOVE (G SC MORRISK BAMBLE LA HUFF TAGRAHAM) 3
35 37 3 WITHOUT YOU David Guetta Featuring Usher 2 ] : 90 s1 §7 THETROUBLE WITH GIRLS Scotty McCreery 5
DGUETTAG TA. @WHAT oL MBRIGHT (PWHITEC.TOMPKINS) @ 19/INTERSCOPE/MERCURY NASHVILLE og
@ % 54 TALKTHAT TALK Rihanna Featuring Jay-Z 3 @ alll = MAGIC Future FeaturingTl. =
| MSERIKSENT CCARTERABESTS COMBS.CTHOMPSONCWALLACE) @ SRP/DEFJAM/IDJMG The act makes ifs KE ONTHE TRACK (NWILBURN KM.ERONDU) @ FREEBANDZ/A-1EPIC 8
GOOD GIRL Carrie Underwood @ = DO IT LIKEYOU Diggy Featuring Jeremih o
% % MBRIGHT (C.UNDERWOOD,C. DESTEFANGA GORLEY) © 19ARISTANASHVILLE 18 Hot 100 debut, = POP (D.SIMMONS,J MAULTSBY,J FELTON,POP WANSELD.WANSEL) @ATLANTIC E
@ o ST Chris Brown Featuring Kevin K-MAC McCall 5o fueledby the o3 73 g . BLACKOUT Breathe Carolina £
THA BIZNESS (C.M.BROWN K MCCALL A STREETER,J.L BEREAL CWHITACRE J HENDERSON) ©RCA cut’s No. 11 rank LKIRKPATRICK (D.SCHMITTK EVEN, | KIRKPATRICK SWILCOX) @ FEARLESS/COLUMBIA g
OURS Taylor Swift " SHAKE IT OUT Florence +The Machine b
@ D N.CHAPMAN TSWIFT (TSWIFT) ooscwcine @ 13 :nOn [I’:maI;mN =5 I PEPWORTH (FWELCH PEPWORTH K HARPOON) © UNIVERSAL REPUBLIC = ‘;%
@ « o DANCE(ass) Big Sean Featuring Nicki Minaj @ 19 gory oo™ 0 Young Jeezy Featuring Jay-Z &Andre3000 gz
DAINTERNZ (S ANDERSON M.PALACIOS,E.CLARK K BURRELLRJAMES AMILLER.OTMARAJ) @ G.0.0.0/DEFJAM/IDIMG 9 on Alternative. M-16(JW.JENKINS,J BANKS,S.C.CARTER A BENJAMINLWILLIAMS ! MBENNETT © CTEEFJAMADIMG g
41 % 4 TONIGHT ISTHE NIGHT Outasight @ 35 M83. first graced a NO HURRY Zac Brown Band % °
COOK CLASSICSMMASURKA (R ACONTEWLOBBAN-BEAN) ©® WARNERBROS. Billboard chart in KSTEGALLZ BROWN (ZBROWN.W.DURRETTE.J.0TT0) © SOUTHERN GROUND/ATLANTIC/BIGGER PICTURE o
@ LUgi0y , SHADOW DAYS John Mayer 42| 2004, when second SEX AIN'T BETTERTHAN LOVE Trey Songz 97 =
DEBUT JMAYERD.WAS (J MAYER) © COLUMBIA i TTAYLORE HUDSON (TNEVERSON,TTAYLOR,E HUDSON ELEWIS,NMCDOWELLEMILESACLIFTON) @ SONGBOOK/ATLANTIC 22z
@ o s  AONEWTHYOU Jake Owen || g Stutioset Dead DON'T STOP (COLOR ON THE WALLS) FosterThe People  go 355
J.MOIR.CLAWSON (C.GRAVITT,J THARDING,S. MCANALLY) ® RCANASHVILLE (ities, Red Seas & R.COSTEY,M.FOSTER (MFOSTER) © STARTIME/COLUMBIA B ;6
aa 15 B LOVE YOU LIKE A LOVE SONG Selena Gomez &The Scene B 22 lostGhostsreached DRUNK ONYOU Luke Bryan 79 2
ROCKMAFIA (A ARMATO.TJAMES A SCHMALHOLZ) oH ULLVWDDD No. 14 on Dance/ J.STEVENS (R CLAWSON CTOMPKINS,J KEAR) © CAPITOLNASHVILLE g
a5 49 39 WORK OUT W 13 St 100 % 95 COUGH SYRUP YoungThe Giant % 2
JLCOLE (J.COLE K O.WESTS RAINEYM BEN-AR| BAKANTE JLEGEND EWOLFF) ®R0C NATION/COLUMB\A Electronic Albums. J.CHICCARELLIYOUNG THE GIANT (S GADHIA,J TILLEYE CANNATA FCOMTOIS E. S
a6 13 M AWOMAN LIKEYOU Lee Brice 3 g
J.STONE,L BRICE (J.BULFORD,PBARTON,J.STONE) @ CURB. BETWEEN THE BULLETS E
a7 40 52 OVERYOU Miranda Lambert 20 8
LOVEONTOP e = oies FUN. REMAINS ATOP REVISED HOT 100
@ s 5 LOVE ONTOP Beyonce g9 .
BKNOWLES,S.TAYLOR (B KNOWLES, TNASH STAYLOR) © PARKWOOD/COLUMBIA
@ 5 6 BIRTHDAY CAKE Rihanna Featuring Chris Brown 2 As the Billboard Hot 100 undergoes a major renovation this week with the
DA INTERNZ (TNASHRFENTY,M PALACIOS,E.CLARK) © SRP/DEF JAM/IDJMG . . . . . .
@ = DRINK ON IT Blake Shelton o addition of a host of streaming services to its formula (see page 37), including
SHEVIRICKS LR STEWARL A EXANDERACIAWSON) © WARNER BROS. NASHVILLEWNIN those that contribute to the newly launched On-Demand Songs chart, fun’s
@ 5 g |WONTGIVE UP Jason Mraz 8 . N .
JCHICCARELLI (. MRAZMNATTER) © ATLANTICRRP. ‘We Are Young” spends a second week at No. 1. The new streaming data pool
DANCIN" AWAY WITH MY HEART Lady Antebellum @ y s < 5 ¢
@ | PWORLEYLADY ANTEBELLUM (D HAYWOODC KELLEYHSCOTT. KEAR) © CAPITOLNASHVILLE o helps keep “Young” at the summit: It wins the chart’s first Greatest Gainer/ 2
HOME Dierks Bentley i i i i ivi i 2
63 58 59 Ve i S RS R Tl a4 Streaming award for the largest increase in streaming activity over the prior 5
@ 61 &  CANT GET ENOUGH J. Cole FeaturingTrey Songz g week. The song drew 1.1 million streams in the chart’s tracking week, according g
BKIDD 4 COLEKOUYATE SOUMAH) ©ROC NATION/COLUMBIA . - . H
SO GOOD B.oB to Nielsen BDS, and boasts a 12% increase in overall streams. —Gary Trust g
- [REHRL RBTEDDERNZANCANELLA (R BTEDDERNZANCANELLA B KUTZLE, JR) @ REBELROC ANTIC Y 2
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FLO RIDA POE BOY/ATLANTIC

SALES DATA
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SoundScan

TITLE
ARTIST IMPRINT/PROMOTION LABEL

SET FIRETO THE RAIN

ADELE XU/COLUMBIA
STRONGER (WHAT DOESN'T KILL YOU)
KELLY CLARKSON 19/RCA
TURN ME ON
DAVID GUETTA FEAT. NICKI MINAJ WHAT A MUSIC/ASTRALWERKS/CAPITOL
WE FOUND LOVE
RIHANNA FEAT. CALVIN HARRIS SRP/DEF JAM/IDJMG
TAKE CARE
DRAKE FEAT, AIHANNA YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC
GOOD FEELING
FLO RIDA POE BOY/ATLANTIC
INTERNATIONAL LOVE
PITBULL FEAT. CHRIS BROWN MR. 305/P0L0 GROUNDS/J/RCA
DOMINO
JESSIE J LAVA/UNIVERSAL REPUBLIC
YOUNG, WILD & FREE
SNOOP DOGG & WIZ KHALIFIA ROSTRUMIDOGGYSTYLE/ATLANTIC/RRP
THE MOTTO
DRAKE FEAT, LIL WAYNE YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC
PART OF ME
KATY PERRY CAPITOL
ASS BACK HOME
GYM CLASS HEROES FEAT. NEON HITCH DECAYDANCEIFUELED BY RAMENRRP
GLAD YOU CAME
THE WANTED GLOBAL TALENT/MERCURY/IDJMG
IT WILL RAIN
BRUNO MARS SUMMIT/CHOP SHOP/ELEKTRA/ATLANTIC
THE ONE THAT GOT AWAY
KATY PERRY CAPITOL
MOVES LIKE JAGGER
MAROON 5 FEAT. CHRISTINA AGUILERA A&M/OCTONE/INTERSCOPE
RACK CITY
TYGA YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC
NOT OVER YOU
GAVIN DEGRAW J/RCA
WE ARE YOUNG
FUN. FEAT. JANELLE MONAE FUELED BY RAMEN/RRP
WITHOUT YOU
DAVID GUETTA FEAT, USHER WHAT A MUSIC/ASTRALWERKS/CAPITOL
SEXY AND | KNOW IT
LMFAO PARTY ROCK/WILL.LAM/CHERRYTREE/INTERSCOPE
STRIP
CHRIS BROWN FEAT. KEVIN MCCALL RCA
FEEL SO CLOSE
CALVIN HARRIS ULTRA

HOME
DIERKS BENTLEY CAPITOL NASHVILLE

SOMEONE LIKE YOU
ADELE XL/COLUMBIA

TITLE §
ARTIST IMPRINT / PROMOTION LABEL

WE ARE YOUNG

FUN. FEAT. JANELLE MONAE FUELED BY RAMEN/RRP
GLAD YOU CAME
THE WANTED GLOBAL TALENT/MERCURY/IDJMG
STRONGER (WHAT DOESN'T KILL YOU)
KELLY CLARKSON 19/RCA
STARSHIPS

NICKI MINAJ YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

SOMEBODY THAT | USED TO KNOW
GOTYE FEAT. KIMBRA SAMPLES ‘¥ SECONDSIFAIRFAKIUNIVERSAL REPUBLIC
WILD ONES

FLO RIDA FEAT. SIA POE BOY/ATLANTIC

PART OF ME

KATY PERRY CAPITOL

CALL ME MAYBE

CARLY RAE JEPSEN 604/SCHOOLBOY/INTERSCOPE

SET FIRE TO THE RAIN

ADELE XL/COLUMBIA

YOUNG, WILD & FREE

SNODP DOGG & WIZ KHALIA FEAT. BRUNO MARS ROSTRUMATLANTICIRP
DRIVE BY

TRAIN COLUMBIA

SHADOW DAYS

JOHN MAYER COLUMBIA

FEEL SO CLOSE

GALVIN HARRIS ULTRA

RACK CITY

TYGA YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC
TAKE CARE

DRAKE FEAT, RIKANNA YOUNG MONEYCASH MONEY(UNVERSAL REPUBLIC _
SEXY AND | KNOW IT

LMFAQ PARTY ROCK/WILLL AM/CHERRYTREE/INTERSCOPE
WHAT MAKES YOU BEAUTIFUL
ONE DIRECTION SYCO/COLUMBIA

TURN ME ON
DAVID GUETTA FEAT
THE MOTTO
DRAKE FEATLIL WAYNE YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC
ASS BACK HOME

GYM CLASS HEROES FEAT, NEON HITCH DECAYDANCEFUELED BY RAVENRRP
INTERNATIONAL LOVE

PITBULL FEAT. CHRIS BROWN MR, 305/POL0 GROUNDS/J/RCA
GOOD GIRL

CARRIE UNDERWOOD 19/ARISTA NASHVILLE
TURN UP THE MUSIC

CHRIS BROWN RCA

GOOD FEELING

|

AMUSIC

DOMINO i
JESSIE J LAVA/UNIVERSAL REPUBLIC
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LMFAQ PARTY ROCK/WILL| AM/CHERRYTREE/INTERSCOPE

JAY Z KANYE WEST ROC-A-FELLAROC NATION/DEF JAM/IDIMG

ITLE
ARTIST IMPRINT/PROMOTION LABEL

LOVE ON TOP
BEYONCE PARKWOOD/COLUMBIA

TAYLOR SWIFT BIG MACHINE

PARTY ROCK ANTHEM

LMFAQ PARTY ROCK/WILLIAM/CHERRYTREE/INTERSCOPE
ALONE WITH YOU

JAKE OWEN RCA NASHVILLE

LOVE’S GONNA MAKE IT ALRIGHT
GEORGE STRAIT MCA NASHVILLE

STARSHIPS

NICKI MINAJ YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC
TURN UP THE MUSIC

CHRIS BROWN RCA

NI**AS IN PARIS

JAY 2 KANYE WEST ROC-A-FELLA/ROC NATION/DEF JAM/IDJMG
TALK THAT TALK

RIHANNA FEAT. JAY-Z SRP/DEF JAM/IDIMG

WILD ONES

FLO RIDA FEAT. SIA POE BOY/ATLANTIC

CAN'T GET ENOUGH

J. COLE FEAT. TREY SONGZ ROC NATION/COLUMBIA
DRINK ON IT

BLAKE SHELTON WARNER BROS. NASHVILLEWMN
WORKOUT

J. COLE ROC NATION/COLUMBIA

DRIVE BY

TRAIN COLUMBIA

REALITY

KENNY CHESNEY BNA

DANCIN’ AWAY WITH MY HEART
LADY ANTEBELLUM CAPITOL NASHVILLE

A WOMAN LIKE YOU

LEE BRICE CURB

LOVE YOU LIKE A LOVE SONG
SELENA GOMEZ & THE SCENE HOLLYWOOD

YOU GONNA FLY

KEITH URBAN CAPITOL NASHVILLE

SOMEBODY THAT | USED TO KNOW
GOTYE FEAT, IMBRA SANPLES ' SECONDS/FARFAX{UNIVERSAL REPUBLIC
TONIGHT IS THE NIGHT

OUTASIGHT WARNER BROS.

LOTUS FLOWER BOMB

WALE FEAT. MIGUEL MAYBACH/WARNER BROS.
WHERE | COME FROM

MONTGOMERY GENTRY AVERAGE JOE'S

A THOUSAND YEARS

CHRISTINA PERRI SUMIMIT/CHOP SHOP/ATLANTIC/RRP
BIRTHDAY CAKE

RIHANNA FEAT. CHRIS BROWN SRP/DEF JAM/IDJMG

TITLE

ARTIST IMPRINT / PROMOTION LABEL

A THOUSAND YEARS

CHRISTINA PERRI SUMMIT/CHOP SHOP/ATLANTIC/RRP
ROLLING IN THE DEEP

ADELE XU/COLUMBIA

PARADISE

COLDPLAY CAPITOL

PARTY ROCK ANTHEM

CERT.

o me

WE FOUND LOVE

RIHANNA FEAT. CALVIN HARRIS SRP/DEF JAM/IDJMG
I WON'T GIVE UP

JASON MRAZ ATLANTIC/RRP

AYY LADIES

TRAVIS PORTER FEAT. TYGA PORTER HOUSE/RCA
NI**AS IN PARIS

]

SOMEONE LIKE YOU

ADELE XL/COLUMBIA

RUMOUR HAS IT

ADELE XL/COLUMBIA

OVER YOU

MIRANDA LAMBERT RCA NASHVILLE

SO GOOD

B.0.B REBELROCK/GRAND HUSTLE/ATLANTIC

A WOMAN LIKE YOU

LEE BRICE CURB

NOT OVER YOU

GAVIN DEGRAW J/RCA

TONIGHT IS THE NIGHT

OUTASIGHT WARNER BROS.

SORRY FOR PARTY ROCKING
LMFAQ PARTY ROCK/WILL.|.AM/CHERRYTREE/INTERSCOPE
SOMETHIN’ ‘BOUT A TRUCK

KIP MOORE MCA NASHVILLE

1 WILL ALWAYS LOVE YOU
WHITNEY HOUSTON ARISTA/LEGACY

DANCE (A$$)

BIG SEAN FEAT. NICKI MINAJ G.0.0.0/DEF JAM/IDJMG
TALK THAT TALK

RIHANNA FEAT. JAY-Z SRP/DEF JAM/IDJMG
BIRTHDAY CAKE

RIHANNA SRP/DEF JAM/IDJMG

SAFE & SOUND

TAYLOR SWIFT FEAT, THE CVIL WARS 816 MACHNEUNIVERSAL REPUBLIC
IT WILL RAIN

BRUNO MARS SUMMIT/CHOP SHOP/ELEKTRA/ATLANTIC
PRINCESS OF CHINA

COLDPLAY FEAT. RIHANNA CAPITOL

I DON'T WANT THIS NIGHT TO END u

LUKE BRYAN CAPITOL NASHVILLE

For chart reprints call 212.493.4023
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it

Z ARTIST IMPRINT/PROMOTION LABEL

5 WE ARE YOUNG
FUN. FEAT. JANELLE MONAE FUELED BY RAMEN/RRP.

14 SOMEBODY THAT | USED TO KNOW

©

47 ROLLING IN THE DEEP

3

29 SOMEONE LIKE YOU

&
&

8

g0 PUMPED UP KICKS

©w

5

25 BLACKOUT
BREATHE CAROLINA FEARLESS/COLUMBIA

» YOUNG, WILD & FREE

GOTYE FEAT. KIMBRA SANPLES ' SECONDSFAIRFAX/UNIVERSAL REPUBLIC

7 SET FIRE TO THE RAIN
ADELE XU/COLUMBIA

DRIVE BY

TRAIN COLUMBIA

SHADOW DAYS
JOHN MAYER COLUMBIA

ADELE XU/COLUMBIA

PARADISE

COLOPLAY.CAPTIOL

0 I WON'T GIVE UP
JASON MRAZ ATLANTIC/RRP

ADELE XL/COLUMBIA
RUMOUR HAS IT
ADELE XL/COLUMBIA

PRINCESS OF CHINA
COLDPLAY FEAT. RIHANNA CAPITOL

FOSTER THE PEOPLE STARTIME/COLUMBIA
SOME NIGHTS
FUN. FUELED BY RAMEN/RRP

IL
AWOLNATION RED BULL

S TITLE
E ARTIST IMPRINT/PROMOTION LABEL

'SNOOP DOGG & WIZ KHALIEA FEAT. BRUNO MARS F

T hols GOOD GIRL
CCARRIE UNDERWOOD 19/ARISTA NASHVILLE
OVER YOU
2 288 MIRANDA LAMBERT RCA
€ : 1 AVWOMANLIKEYOU
5 LEE BRICE CURB

7 1 SOMETHIN’ ‘BOUT A TRUCK
KIP MOORE MCA NASHVILLE

SA UND
TAYLOR SWIFT FEAT. THE CIVIL WARS BIG MACHINE/UNIVERSAL REPUBLIC

6 25 |DONT WANT THIS NIGHT TOEND g
LUKE BRYAN CAPITOL NASHVILLE
13 4 SPRINGSTEEN
p ERIC CHURCH EMI NASHVILLE. ]
RED SOLO CUP
8 5 2 TOBY KEITH SHOW DOG-UNIVERSAL .
e 10 17 ALONE WITH YOU
JAKE OWEN RCA
DRINK ON IT
10 8 7 BLAKE SHELTON WARNER BROS/WMN
OURS
1 L] TAYLOR SWIFT BIG MACHINE .

FLY OVER STATES

JASON ALDEAN BROKEN BOW

DANCIN’ AWAY WITH MY HEART
LADY ANTEBELLUM CAPITOL NASHVILLE
DRUNK ON YOU

LUKE BRYAN CAPITOL NASHVILLE

BETTER THAN | USED TO BE

TIM MCGRAW CURB

3

=

00:0

§§ TITLE :
5 ARTIST IMPRINT/PROMOTION LABEL. E

i E! DANZA KUDURO
DON OMAR & LUCENZ0 YANS/DRFANATOMACHETELNNERSAL MUSIC LATIND

2 3 15 RACKCITY
TYGA YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC
[e 5 17 TAKE CARE
| RAE FEAT RHANNA 0UYG MONEYCASH MONEYUNVERSALREUBLC
THE MOTTO
74 6 |t DRAKE FEAT. LIL WAYNE YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC .
| e 25 3 AYYLADIES
L 4 TRAVIS PORTER FEAT. TYGA PORTER HOUSE/RCA
NI**AS IN PARIS g
= Gl JAY 2 KANYE WEST ROC-A-FELLA/ROC NATION/DEF JAM/IDJMG
5 SO GOOD
_B.0.B REBELROCK/GRAND HUSTLE/ATLANTIC
1 WILL ALWAYS LOVE YOU
WHITNEY HOUSTON ARISTA/LEGACY
[ DANCE (A$$)
il 9 d 9.7 BIG SEAN FEAT. NICKI MINAJ G.0.0.0/DEF JAM/IDJMG .
@ 45 11 TALK THAT TALK
RIHANNA FEAT. JAY-Z SRP/DEF JAM/IDJMG
\ 0 10 4 BIRTHDAY CAKE
I RIHANNA SRF/DEF JAM/IDIMG
CLIMAX
12 2 3 USHER RCA
“ @ 17 g FADED
)| ‘TYGA FEAT. LIL WAYNE YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC
@ 5l STRIP
CHRIS BROWN FEAT. KEVIN K-MAC MCCALL RCA
] 15 15 20 MIRROR

L1LWAYNE FEAT BRUN MARS YOUNG MONEVICASH MONEYUNIVERSAL REPUBLIC

TAKE A HINT

VICTORIOUS CAST NICKELODEON/COLUMBIAISONY MUSIC
TTYLXOX
BELLA THORNE WALT DISNEY
SOMETHING TO DANCE FOR
ZENDAYA WALT DISNEY

114 | KNOW YOU WANT ME (CALLE OCHO)
PITBULL ULTRA

3 g WAKAWAKA (THIS TIME FOR AFRICA) | g
SHAKIRA FEAT. FRESHLYGROUND EPIC/SONY MUSIC LATIN

5 25 PROMISE

ROMEOQ SANTOS FEAT. USHER SONY MUSIC LATIN

INTENTALO

3BALLMTY FEAT. EL BEBETO Y AMERICA SIERRA FONOVISA

HIPS DON'T LIE

SHAKIRA FEAT. WYCLEF JEAN EPIC/SONY MUSIC LATIN

~
=

'S
@

6 1

=

1 ENRIQUE IGLESIAS INTERSCOPE/UNIVERSAL MUSIC LATING

LOVUMBA (PRESTIGE)

DADDY YANKEE EL CARTEL

CORRE!

JESSE & JOY WARNER LATINA

LAS COSAS PEQUENAS

PRINCE ROYCE TOP STOP

BON, BON

PITBULL M. 305/FAMOUS ARTIST/SONY MUSIC LATIN
RABIOSA

SHAKIRA EPIC/SONY MUSIC LATIN

BAILANDO POR EL MUNDO

JUAN MAGAN FEAT. PITBULL & EL CATA SONY MUSIC LATIN
THE ANTHEM

PITBULL FEAT. LIL JON FAMOUS ARTIST/TVT
DUTTY LOVE

DN OMAR FEAT NATTY NATASHA ORFANATOMACHETEIUNIVERSAL MUSIC LATRND

16 1
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58 & TITLE
2 ARTIST IMPRINT/LABEL
1

o 3 STARSHIPS
NICK MINASYOUNG MONECASH MOVEYUNVERSAL REPUBLC

3 1 WILD ONES
_FLO RIDA FEAT. SIA POE BOY/ATLANTIC

23 YOUNG, WILD & FREE
SNODP DOGG & WIZ KHALIFA EAT. BRUN MARS ROST

2

ATLANTIC/RRP

0:-00

19 MUSIC SOUNDS BETTER WITH U 5 16 RACK CITY
BIG TIME RUSH FT. MANN NICKELODEON/COLUMBIA TYGA YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

6 WHAT CAN | SAY 7 1 TAKE CARE
SHEALEIGH WALT DISNEY 'RAKE FEAT, RIHANNA YOUNG MONEY(CASH MONEYUNVERSAL REPUBLIC

4 UPUPAND AWAY 6 4 3p SEXY ANDIKNOWIT
BLUSH WALT DISNEY LMFAQ PARTY ROCK/WILL|.AM/CHERRYTREE/INTERSCOPE

3 A BILLION HITS 7 | g 17 THE MOTTO n
ROSS LYNCH WALT DISNEY 'DRAKE FEAT. LIL WAYNE YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

5 ELEVATE 8 9 18 INTERNATIONAL LOVE
BIG TIME RUSH NICKELODEON/COLUMBIA/SONY MUSIC 1 PITBULL FEAT. CHRIS BROWN MR, 305/P0L0 GROUNDSIJ/RCA

1 HELP! i 9 19 25 GOOD FEELING 2]
BIG TIME RUSH NICKELODEON/COLUMBIA/SONY MUSIC = - FLO RIDA POE BOY/ATLANTIC

74 BOYFRIEND 10 11 5 PARTY ROCK ANTHEM
BIG TIME RUSH NICKELODEON/COLUMBIA/SONY MUSIC LMFAQ PARTY ROCK/WILLLAM/CHERRYTREE/INTERSCOPE

4 PLATYPUS WALK 0 25 3 AYYLADIES
SWAMPY AND THE PLATYPUS SINGERS WALT DISNEY TRAVIS PORTER FEAT. TYGA PORTER HOUSE/RCA

6 | SEE THE LIGHT 12 12 3 NI**AS IN PARIS
MANDY MOORE & ZACHARY LEVI WALT DISNEY JAY Z KANYE WEST ROC-A-FELLA/ROC NATION/DEF JAM/IDIMG

12 UNSTOPPABLE 13 ] 6 3 S0 GOOD
CHINA ANNE MCCLAIN WALT DISNEY . B.0.B REBELROCK/GRAND HUSTLE/ATLANTIC

39 FREAK THE FREAK OUT ® 14 13 1 SORRY FOR PARTY ROCKING
VICTORIOUS CAST FEAT. VICTORIA JUSTICE NICKELODEON COLUMBIA/SONY MUSIC LMFAQ PARTY ROCK/WILLI.AM/CHERRYTREE/INTERSCOPE
GIVEIT UP DANCE (A$$)
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“Stronger (What Doesn’t Kill You)” lifts 2-1 on Mainstream Top 40 to
become Kelly Clarkson’s fourth leader on the list. “Miss Independent”
reigned for six weeks in 2003, followed by “Since U Been Gone”
(seven, 2005) and “Because of You” (four, 2005).

Having led the Billboard Hot 100 for three weeks, “Stronger”
marks Clarkson’s first title to top both the Hot 100 and Mainstream Top
40. She’s additionally ruled the Hot 100 with “A Moment Like This”
(two weeks, 2002) and “My Life Would Suck Without You” (two,
2009). (The songs reached Nos. 4
and 3, respectively, on
Mainstream Top 40.)

On Adult Contemporary, Colbie
Caillat scores her third No. 1, as
“Brighter Than the Sun” rises 3-1.
She spent 19 weeks on top with
“Bubbly” in 2008 and five frames
at the summit with “Fallin’ for
You” in 2010. “Brighter” marks
the second AC No. 1 for co-writer
Ryan Tedder, following Leona
Lewis’ four-week leader
“Bleeding Love” in 2008.
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Counting Crows fly onto Triple A (viewable
in full at billhoard.biz/charts) with
“Untitled (Love Song)” (No. 28), the first
single from their covers album Underwater
Sunshine (Or What We Did on Our Summer
Vacation), due April 10. The set includes remakes of Bob Dylan’s “You
Ain’t Going Nowhere” and Pure Prairie League’s “Amie.”
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EMI NASHVILLE 94266 (16.98)
SOUNDTRACK Footloose (2011)

ATLANTIC 528893/ WMN (18.98)
" SCOTI’Y MCCREERY
= 6022/IGA/UMGN (13.98)
MIRANDA LAMBERT FourThe Record
BN | 2 RCA 90583/SMN (11.98 ® 1
THE BAND PERR'

Clear As Day [ R

i 4 5 REPUBLIC NASHVILLE UWYHKB/UNWERSAL ﬂEFUBLE‘eﬂ.QBB?nd Perry . 2
10 10 1 BLAKE SHELTON Red River Blue ® 1

| Bl RALEY O Halfway To Heaven o
12 12 6 m\s mgﬁ;‘;w Emotional Traffic 1
[E L) 72 ;@nﬁ?&@m;}mm)@ SpeakNaw 1
e (RS -srrggvl)nl(ssmvmsm 015592 (3.98) GemcyisToven 1
W 4  DIERKS BENTLEY Home| 4

CAPITOL NASHVILLE 94714 (16.98)

ZAC BROWN BAND You Get WhatYou Give w1
'SOUTHERN GROUND/ROAR/BIGGER PICTURE/ATLANTIC 524722/AG (18.98) ®

47 5 _  CRAIGMORGAN ThisOleBoy g

BLACK RIVER 2012 (13.98)

el o — LYLE LOVETT Release Me 9
CURB/LOST HIGHWAY 016386/UMGN (13.98)

|@ Tl VARIOUS ARTISTS  NOWThat's What | Call Country Ballads 13

UNIVERSAL/SONY MUSIC/EMI 95758/CAPITOL (18.98)

JAKE OWEN Barefoot Blue Jean Night
=l RCA 89547/SMN (10.98) L
PISTOL ANNIES Hell On Heels
(200 1818 pe sasiersm (11.58) it
22 21 19 GEORGE STRAIT Icon: George Strait 19

MCA NASHVILLE 016007/UME (7.98)

LAUREN ALAINA

19/MERCURY NASHVILLE 016025/IGA/UMGN (13.98)
BLAKE SHELTON Loaded: The Best Of Blake Shelton

e 2 2 REPRISE 525092/WMN (18.98) ®

SOUNDTRACK

i RELATIVITY MUSIC 70025 (15.98)

Wildflower 2

Act Of Valor: The Album 3

5 § §§ ARTIST Title
Ni IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)

JOSHTURNER Icon: Josh Turner

26 23 2 MCA NASHVILLE 015348/UME (7.98)
\ JUSTIN MOORE Outlaws Like Me
”Q 2 2 VALORY JMO200A (10.98)
TIM MCGRAW Number One Hits
ey » 2 CURB 79205 (18.98)
@ GARY ALLAN Icon: Gary Allan
) | MCA NASHVILLE 014671/UME (7.98)
ELIYOUNG BAND Life At Best

REPUBLIC NASHVILLE 015856/UNIVERSAL REPUBLIC (10.98)
JB AND THE MOONSHINE BAND  Beer For Breakfast
AVERAGE JOE'S 237 (13.98)
3 RODNEY ATKINS
= (e CURB 79255 (18.98)
== BILLY CURRINGTON
33 B 7 MERCURY 015230/UME (7.98)
CHRIS YOUNG Neon
! RCA 85497/SMN (10.98)
'35 GEORGE STRAIT
‘-‘@ 5 MCA NASHVILLE 016008/UME (12.98)
36 31 2% VARIOUS ARTISTS ~ NOWThat's What | Call Country: Volume 4
UNIVERSAL/EMI/SONY MUSIC 015731/UME (18.98)

[ KENNY CHESNEY Hemingway's Whiskey
87 s = BNA 57445/SMN (11.98) @

Take A Back Road

Icon: Billy Currington

Icon 2: George Strait

EE%

§E §'§ ARTIST Tile g
IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)

CAROLINA CHOCOLATE DROPS Leaving Eden
NONESUCH 529809/WARNER BROS.

1

1 3 PUNCH BROTHERS Who's Feeling Young Now?

NONESUCH 529777/ WARNER BROS.
W 2 DAILEY & VINCENT The Gospel Side Of Dailey & Vincent

ROUNDER 618912 EX/CRACKER BARREL

29 4 YO-YO MA/S. DUNCAN/E. MEYER/C. THILE The Goat Rodeo Sessions

| SONY CLASSICAL 84118/SONY MASTERWORKS

3 5 ALISON KRAUSS & UNION STATION Paper Airplane
ROUNDER 610665°/CONCORD

3 6 STEVE MARTIN AND THE STEEP CANYON RANGERS Rare Bird Alert
40 SHARE/ROUNDER 610660*/CONCORD

3 7 SARAH JAROSZ Follow Me Down

ke 'SUGAR HILL 4062*/WELK
2 10 SLEEPY MAN BANJO BOYS America's Music
B SLEEPY MAN BANJO BOYS 6019 EX

2 e, THE WAILIN' JENNYS Bright Morning Stars
RED HOUSE 234

35 THE GRASCALS Life Finds A Way
MOUNTAIN HOME DIGITAL EX

3

| BB

BRAD PAISLEY

22 ARISTA NASHVILLE 83274/SMN (11.98)

@ 65 — LUKE BRYAN  Spring Break 3... It's A Shore (EP)

& | CAPITOL NASHVILLE DIGITAL EX (3.98)

KELLIE PICKLER

_19/BNA 91587/SMN (11.98)

THOMPSON SQUARE

_STONEY CREEK 7677 {13.98)
GEORGE STRAIT

o (R MCA NASHVILLE 015924/UMGN (13.98)

SOUNDTRACK

RCA 72911/SMN (11.98)

a4 3 M TAYLOR SWIFT Speak Now:WorldTour Live CD +DVD
BIG MACHINE TS0340A (24.98 CO/DVD) @

This Is Country Music

100 Proof

Thompson Squaré
Here For A GoodTime
Country Strong

ALAN JACKSON 34 Number Ones

”@‘ A L5 ARISTA NASHVILLE 78681/SMN (11.98)
MARTINA MCBRIDE Hits And More
0 R RCA 98087/SMN (10.98)
a7 BILLY CURRINGTON Enjoy Yourself
= | 3 MERCURY 014407/UMGN (9.98)
RASCAL FLATTS Nothing Like This

BIG MACHINE RFO100A (13.98)

HUNTER HAYES Hunter Hayes
491 45 4 ATLANTIC 528830/WMN (18.98)
50 43 39 MARTINA MCBRIDE Eleven

REPUBLIC NASHVILLE 016011/UNIVERSAL REPUBLIC (13.98)

Data for week of MARCH 24, 2012 | For chart reprints call 212.493.4023
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5 ‘SPRING’ IS HERE

Luke Bryan bows at No. 2 on Top

3 Country Albums with the fourth

1 in a series of EPs, Spring Break

s . Suntan City (30,000 copies,
according to Nielsen SoundScan).

2 Previously, only one of the prior
L Spring sets hit the chart: Spring
n Break 3 . . . It’s a Shore Thing bowed and peaked at No. 6

2 (15,000) a year ago. The title track from the new EP arrives
with 19,000 downloads at No. 19 on Country Digital Songs
(on Billboard.biz). Atop the albums chart, Lady Antebel-
lum’s Own the Night gets Greatest Gainer stripes, due to
deep discounting (see story, page 37). —Wade Jessen

| I
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‘1
29 |HA4 LILWAYNE
B30 Y THA CARTER N UG MO CASH MO OS5 NNERSAL R,

SOUNDTRACK

2  PROJECT X WATERTOWER DIGITAL EX

TYGA

6 IE YOUNG JEEZY B
TM:103 CTE/DEF JAM 013738/IDJMG &

JAY Z KANYE WEST
\WATCH THE THRONE ROC-A-FELLAVROC NATION/DEF JAM 0154261DJMG
MARY J. BLIGE
MY LIFE IL.. MATRIARCH/GEFFEN 016257/1GA
WH
TRIPLE FEATURE 50

J BEYONCE

KWOOD/COLUN

ESTELLE

ALL OF ME HOME SCHOOL/ATLANTIC 521146/AG

J. COLE

COLE wnm.n ROC NATION/COLUMBIA S7920/SONY MUSIC

) 15 19 TYRES

1

- OPEN INVITATION VOLTRON RECORDZ 93562
AMY WINEHOUSE l
LIONESS: HIDDEN TREASURES UNIVERSAL REPUBLIC 016394*
PITBULL ‘
PLANET PIT MR. 305/POLO GROUNDS/J 63060/RCA
WALE
AMBITION MAYBACH 528687/ WARNER BROS.
NICKI MINAJ

_PINK FRIDAY YOUNG MONEY/CASH MONEY 015021°/UNIVERSAL REPUBLIC
ANTHONY HAMILTON

= JACK TO LOVE MISTER'S MUSIC 99136/RCA
WIZ KHALIFA
ROLLING PAPERS ROSTRUM/ATLANTIC 527099/AG ®
CHIDDY BANG
BREAKFAST |.R.S./VIRGIN 18396*/CAPITOL
AD MEETS EVIL
IELL: THE SEQUEL SHADY/INTERSCOPE 015729/IGA
CHRIS BROWN
FAM.E. JIVE 86067/RCA
3 SNOOP DOGG & WIZ KHALIFA

MAC + DE HIGH SCHOOL ROSTRUM/DOGEYSTYLE/ATLANTIC S22248/A5

AL
H SOUL 2 REPRISE 528694/ WARNER BROS.

- CHILDISH GAMBINO
CAMP GLASSNOTE 0121*

F
RIHANNA
_LOUD SRP/DEF JAM 014927/1DJME ®

_ RADIOACTIVE GHET-0-VISION'SHADY/DGC/INTERSCOPE 01617416A ‘

ROBIN THICKE
LOVE AFTER WAR STAR TRAK/GEFFEN 01

ra\"sa\ KEM — { .

H! MINDLESS BEHAVIOR

32 Iﬁ‘

INTIMACY: ALBUM lll UNIVERSAL REPUBLIC 014469 @

E 015996/
KANYE WEST
MY BEAUTFUL DARK TWASTED ANTASY R A FELLADEF A0 01455°10UVG
MAC MILLER
BLUE SLIDE PARK ROSTRUM 218
6 MICHAEL JACKSON
IMMORTAL MJJ/EPIC 9125/SONY MUSIC

RANKLIN
HELLO FEAR FO YO SOUL/VERITY 77917/RCA
‘ MIGUEL

ALL | WANT IS YOU BLACK ICE/BYSTORM/IVE 75487/RCA
MAINO

DAY AFTER TOMORROW HUSTLE HARD/ATLANTIC 2161/EONE
TOO SHORT

10 TRESPASSING DANGEROUS MUSIC 000301

BIG SEAN

* FINALLY FAMOUS (.0.0.0./DEF JAM 015421/IDJMG I

LEDISI
PIECES OF ME VERVE FORECAST 015557/VG
JILL SCOTT
. THE LIGHT OF THE SUN BLUES BABE 527941 /WARNER BROS.
T-PAIN

"" REVOLVER NAPPY BOY/KONVICT 98122/RCA

Rihanna banks her 20th top 10 on Rhythmic
as “Talk That Talk” walks 13-9. She’s

now only one behind Mariah Carey (21)
among women with the most top 10s since
the chart’s October 1992 launch. Besides
Beyoncé, only Lil Wayne (with 26 top 10s)
and Ludacris (21) have more than RiRi.

46 |

YO GOTTI .
B LIVE FROM THE KITCHEN POLO GROUNDS 43858/RCA
YLER, THE CREATOR i
' GOBLINXL 529" H
TREY SONGZ
INEVITABLE SONGBOOK/ATLANTIC 529381/AG
GAME
THE RED. ALBUM DGC 013729/IGA
KID CUDI
o 'MAN ON THE MOON Il DREAN ON/G.0.00. 014645'/UNIVERSAL REPUBLIC &)
YELAWOLF
UNK MUZIK 0-80 GHET-0-VISION/DGC/INTERSCOPE 014450/1GA
VARIOUS ARTISTS
ELF MADE: VOL | MAYBACH 527800/WARNER BROS.
WEBBIE
~ SAVAGE LIFE 3TRILL 02

@ MAINSTREAM
R&B/HIP-HOP"

CHRIS BROWN FEAT. KEVIN K-MAC MCCALL RCA
' LOVE ON TOP

BEYONCE PARKWOOD/COLUMBIA

RACK CITY

TYGA YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

LOTUS FLOWER BOMB

WALE FEAT. MIGUEL MAY| ER BROS.

SEX AIN'T BETTER THAN LOVE

TREY SONGZ SONGBOOK/ATLANTIC
MAKE ME PROUD

'DRAKE FEAT.

11 15 DOIT LIKE YOU
 DIGGY FEAT. JEREMIH ATLANTIC

TALK THAT TALK
RIHANNA FEAT. JAY-Z SRP/DEF JAM/IDJMG
CLIMAX
USHER RCA
MR. WRONG
| MARY J. BLIGE FEAT. DRAKE MATRIARCH/GEFFEN/INTERSCOPE
CAN'T GET ENOUGH

J. COLE FEAT. TREY SONGZ ROC NATION/COLUMBIA

8 ‘ MAGIC

FUTURE FEAT. T FREEBANDZ/A-1/EPIC

7 \ AYY LADIES
TRAVIS PORTER FEAT. TYGA PORTER HOUSE/RCA

UP!

'LOVERANCE FEAT. IAMSU & SKIPPER OR 50 CENT STUDD LIFE/INTERSCOPE

ANOTHER ROUND
FAT JOE FEAT. CHRIS BROWN TERROR SQUAD
SABOTAGE
| WALE FEAT. LLOYD MAYBACH/WARNER BROS.
_ IT ALL BELONGS TO ME
~ MONICA & BRANDY RCA
GOTTA HAVE IT

JAY Z KANYE WEST ROC-A-FELLA/ROC NATION/DEF JAM/IDJMG

STAY

TYRESE VOLTRON RECORDZ/CAPITOL

ROUND OF APPLAUSE

WAKA FLOCKA FLAME FEAT. DRAKE MIZAY/WARNER BROS.

ﬂ NOBODY’S PERFECT

J. COLE FEAT. MISSY ELLIOTT ROC NATION/COLUMBIA

COUNTDOW
/ONCH COLUMBIA

n J cAsiuN ouTt
CCASHOUT BASES LOADED/EPIC
THINK LIKE A MAN
{ JENNIFER HUDSON & NE-YO FEAT. RICK ROSS EPIC
=5 ‘ LEAVE YOU ALONE
YOUNG JEEZY FEAT. NE-YO CTE/DEF JAM/IDJMG

nl SHOT CALLER

‘ TONIGHT (BEST YOU EVER HAD)
JOHN LEGEND FEAT, LUDACRIS EPIC

'AKE CAI

FEAL RHANNA YOUVG NONEYCASH NOVEYUNVERSALFEFUBLC

REAM RADIO KILLA/DEF JAM/IDJMG

n WILD BOY
MGK FEAT. WAKA FLOCKA FLAME EST19XX/BAD BOY/INTERSCOPE
M REFILL
ELLE VARNER MBK/RCA
THE WOMAN YOU LOVE
‘ AASHANTI FEAT. BUSTA RHYMES WRITTEN/EONE
1 SUPAFREAK

'YOUNG JEEZY FEAT. 2 CHAINZ CTE/DEF JAM/IDJMG

THANK YOU

ESTELLE HOME SCHOOL/ATLANTIC

PRETTY LIL" HEART

ROBIN THICKE FEAT. LIL WAYNE STAR TRAK/GEFFEN/INTERSCOPE

2

40

|

w1

19 FiJ] YOUNG WILD & FREE

EXCZER] SNODP DOGG & W KHALFA FEAT.BRUNO MARS FOSTRUMOOGGSTHLEATANTICAR?

, THE MOTTO
DRAKE FEAT,IL WAYNEYOUNG MONEY CASH MONEYUNIVERSAL REPUBLIC

REPUBLIC

RACK CITY
TYGA YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

TURN ME ON
DAVID

__FLO RIDA POE BOY/ATLANTIC
INTERNATIONAL LOVE
PITBUI CHRIS BROWN MR. 305/POLO GROUNDS/J/RCA

15 CAN'T GET ENOUGH

" J. COLE FEAT. TREY SONGZ ROC NATION/COLUMBIA

TALK THAT TALK
RIHANNA FEAT. JAY-Z SRPII?EF JAM/IDIMG

25 NI**AS IN PARIS

KANYE 0C-A-FELLA/ROC NAT

_ RIHANNA FEAT. CALVIN HARRIS SRP/DEF JAVYIDIMS
STRIP
CHRIS BROWN FEAT. KEVIN K-MAC MCCALL RCA
WORK OUT
J. COLE ROC NATION/COLUMBIA
TURN UP THE MUSIC
~ CHRIS BROWN RCA
STARSHIPS

NICKI MINAJ YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

g SET FIRE TO THE RAIN
ADELE XL/COLUMBIA

MAKE ME PROUD

'DRAKE FEAT. NICKI MINAJ YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

g UP!

STUDD

ASS BACK HOME

GYM CLASS HEROES FEAT. NEON HITCH DECAYDANCEIRUELED BY RAMENATLANTIC

DRANK IN MY CUP
® KIRKO BANGZ LMG/UNAUTHORIZED/WARNER BROS.
2 (T[] CLIMAX

GAINER  IIZT

WILD ONI

FLO RIDA FEAT, sm POE BOY/ATLANTIC

FEEL SO CLOSE

CALVIN HARRIS ULTRA

DO IT LIKE YOU

DIGGY FEAT. JEREMIH ATLANTIC

LOVE ON TOP

BEYONCE PARKWOOD/COLUMBIA

ANOTHER ROUND

Joi CHR)

LOTUS FLOWER BOMB
\WALE FEAT. MIGUEL MAYBACH/WARNER BROS.
GLAD YOU CAME
THE WANTED GLOBAL TALENT/MERCURY/IDJMG
PART OF ME
KATY PERRY CAPITOL

, BIRTHDAY CAKE

g A LS Bt A0S

'DOMINO
stsm JLAVA/UNIVERSAL REPUBLIC
VANS ON
T. MILLS COLUMBIA
2 MAGIC
_FUTURE FEAT. T1 FREEBANDZ/A-1/EPIC
SHE DOESN'T MIND
SEAN PAUL VP/ATLANTIC
GOTTA HAVE IT

JAY Z KANYE WEST ROC-A-FELLAROC NATION/DEF JAM/IDIMG

SO GOOD
B.0.8 REBELROCK/GRAND HUSTLE/ATLANTIC
1 1DO
" YOUNG JEEZY FEAT. JAY-Z & ANDRE 3000 CTE/DEF JAM/IDJMG
AYY LADIES
TRAVIS PORTER FEAT. TYGA PORTER HOUSE/RCA
SLIDE OVER

_ BABY BASH FEAT. MIGUEL BASHTOWN

WHATA MUSICASTRAUNERKS CAPTOL

BETWEEN THE BULLE

and Bei Maejor, the chart’s lack of R&B may be somewhat alleviated.

PUTTING THE R&B IN R&B/HIP-HOP

With the exception of Drake returning to No. 1 with Take Care
and Lil Wayne's Tha Carter IV reappearing in the top 10 due
to the 25 cent album promotion by Google and Amazon MP3
(see story, page 37), the Top R&B/Hip-Hop Albums chart
is stagnant. It's the fifth time this year that no albums have
debuted in the top 40.

So far in 2012, 17 albums have started in the top 40, equal-
ing the number seen in the same time span a year ago (on the
charts dated Jan. 8-March 26). Of this year's 17 top 40 starters,
only three were R&B, while the rest were rap. And, all three of the R&B sets comprised cover
songs of older tunes. A year ago at this point, there was a more eclectic group of debuts, as seven
of the 17 were R&B and none were covers albums. With upcoming releases from Melanie Fiona

—Karinah Santiago

Go to www.billboard.biz for complete chart data

07

2 B
&

2

R

9

10-:!

EH

2

16 12

AIRPLAY SALES DATA
MONITORED BY

COMPILED BY
niclsen niclsen
BDS dScan

P LovE on Top
BEYONCE PARKWOOD/COLUMBIA
LOVE AFTER WAR
ROBIN THICKE STAR TRAK/GEFFEN/INTERSCOPE

woo
ANTHONY HAMILTON MISTER'S MUSIC/RCA
THANK YOU
ESTELLE HOME SCHOOL/ATLANTIC
REAL LOVE

IC BENET JORDAN HOUSE/CAPITOL
YOU'RE ON MY MIND
KEM UNIVERSAL REPUBLIC
STAY
TYRESE VOLTRON RECORDZ/CAPITOL
= SHARE MY LOVE
R.KELLY RCA
FOOL FOR YOU
CEE LO GREEN RADICULTURE/ELEKTRA/ATLANTIC
NEXT BREATH

BAM ONG D' ASTV/ LANTI

JENNIFERHUDSONARISTA/RCA
CO-SIGN

SWV MASS APPEAL/EONE

MR. WRONG

MARY J. BLIGE FEAT. DRAKE MATRIARCH/GEFFEN/INTERSCOPE
UNTIL IT’S GONE

MONICA J/RCA

IT ALL BELONGS TO ME

MONICA & BRANDY RCA

| LOVE YOU

PHYLLISIA FEAT, URBAN MYSTIC SOBE

BRAVO

LEDISI VERVE FORECAST/VERVE

JUNE 28TH (I’'M SINGLE)

RUBEN STUDDARD SHANACHIE

NOTHING ON YOU

TYRESE VOLTRON RECORDZ/CAPITOL

WILL YOU BE THERE
K'JON SHANACHIE

AH YEAH

ROBERT GLASPER EXPERIMENT BLUE NOTE/CAPITOL

CRAZY [BABY]

RAHSAAN PATTERSON ARTISTRY/MACK AVENUE
NOTHING'S REAL BUT LOVE
REBECCA FERGUSON SYCO/COLUMBIA
SHOW YOU HOW

Q PARKER NEW FAM/MALACO

RACK CITY

ONEY/CASH MONEY/UNIVERSAL REPUBLIC
TAKE CARE
DRAKE FEAT RIHANNA YOUNG MONEY/CASH MONEYUNIVERSAL REPUBLIC
YOUNG, WILD & FREE
SNOOP DOGEG & WIZ KHALIFA FEAT BRUNO MARS ROSTRUMDOGSSTYLEATLANTIC
CAN'T GET ENOUGH
J. COLE FEAT. TREY SONGZ ROC NATION/COLUMBIA
LOTUS FLOWER BOMB
WALE FEAT. MIGUEL MAYBACH/WARNER BROS.
NI**AS IN PARIS
JAY Z KANYE WEST ROC-A-FELLAVROC NATION/DEF JAM/IDJM(i
MAKE ME PROUD

'DRAKE FEAT. NICK] MINAJ YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

WORK OUT

J. COLE ROC NATION/COLUMBIA

DRANK IN MY CUP

KIRKO BANGZ LMG/UNAUTHORIZED/WARNER BROS.
DO IT LIKE YOU

DIGGY FEAT. JEREMIH ATLANTIC

DANCE (ASS)

BIG SEAN FEAT. NICKI MINAJ G.0.0.0./DEF JAM/IDJMG
GOOD FEELING

FLO RIDA POE BOY/ATLANTIC

1DO

YOUNG JEEZY FEAT. JAY-Z & ANDRE 3000 CTE/DEF JAM/IDJMG
INTERNATIONAL LOVE

PITBULL FEAT. CHRIS BROWN MR 305/P0LO GROUNDS/J/RCA

AYY LADIES

| TRAVIS PORTER FEAT. TYGA PORTER HOUSE/RCA

17 13

R

RE-ENTRY

GOTTA HAVE IT
JAY Z KANYE WEST ROC-A-FELLA/ROC NATION/DEF JAM/IDJMG

22 ‘SABOTAGE.

\WALE FEAT. LLOYD MAYBACH/WARNER BROS.
NICKI MINAJ YOUNG 1 MONEYUNIVERSAL REPUBLC
ROUND OF APPLAUSE

'WAKA FLOCKA FLAME FEAT. DRAKE MIZAY/WARNER BROS.

CREW LOVE
DRAKE FEAT THE WEEKEND YOUNG MONEY/CASH MONEYUNIVERSAL REPUBLIC

Data for week of MARCH 24, 2012

ia, LLC and Nielsen SoundScan, Inc. All rights reserved.

e Charts Legend for rules and explanations. 73 MAINSTREAM R&B/HIP-HOP, 70 RHYTHMIC, 65 ADULT R&B stations are

See Charts Legend on billboard.biz for rules and explanations. All charts © 2012, Prometheus Global M

TOP R&B/HIP-HOP ALBUMS:
electronically monitored 24


http://worldmags.net/

AIRPLAY SALES DATA
MONITORED BY COMPILED BY

niclsen niclsen
BDS SoundScan

TITLE Artis
'PRODUCER | IMPRINT/PROMOTION LABEL -
| GOTTHIS Jennifer Hudson
KS X . X ®  STARGATE,SLIPMATS (C. JOHNSON,M.S.ERIKSEN,T.E HERMANSEN,M.LIE SKARE) ® ARISTA/RCA
THE MOTTO Drake Featuring Lil Wayne STAY SCHEMIN Rick Ross Featuring Drake & French Montana
T-MINUS (A GRAHAM,D.CARTER, TWILLIAMS,A.RAY) © YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC 4 THE BEAT BULLIES (A.GRAHAM W.L.ROBERTS I1,K KHARBOUCH) © MAYBACH
P Chris Brown Featuring Kevin K-M, > . TONIGHT (BEST YOU EVER HAD) John Legend Featuring Ludacris
ZNESS (C.M.BROW! LBERE/ TACRE,J HENDERSON 4 S L PHATBOIZ (J.LEGEND,M.J.PIMENTEL A ARTHUR,C.REILLYK.JUSTICE,C BRIDGES) © EPIC
LOTUS FLOWER BOMB highest-charting ROC The-Dream

JHOWARD (O.AKINTIMEHIN,E HOWARD,M.J.PIMENTEL,$.J.DEW,W.JOHNSON) ©® MAYBACH/WARNER BROS. track as a lead artist T.NASH (T.NASH,C.A.STEWART) © RADIO KILLA/DEF JAM/IDJMG
18 DRﬁﬁ]l;gg’Y Tyga is still building and 0 55 ]@ -, WE FOUND LOVE Rihanna Featuring Calvin Harris
U (M.STEVENSON) © YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC C.HARRIS (C.HARRIS) © SRP/DE] 4

creeps 6-5. His last 1 0 GIRLS LIKE YOU Miguel

/| SEXAIN'T BETTERTHAN LOVE :
inthe FISTICUFFS (M.J.PIMENTEL,M.ROBINSON,B.WARFIELD) © BLACK ICE/BYSTORM/JIVE/RCA

TTAYLOREHUDSON (T.NEVERSON, T.TAYL EMILESA.CLIFTON)

Trey Songz
ANTIC

(0]

IR B GREATEST Rihanna Featuring Chris Brown top five was as 55| PRETTY LIL' HEART Robin Thicke Featuring Lil Wayne =
: [T PR GTWNG DA INTERNZ (T.NASH,R FENTY,M.PALACIOS E CLARK) © SRF/DEF JAM/IDIMG a featured artist < = THICKE,PRO J (R.THICKE,D.CARTER) © STAR TRAK/GEFFEN/INTERSCOPE

. MAKE ME PROUD Drake Featuring Nicki Minaj | g on Chris Brown’s l. ROMAN RELOADED Nicki Minaj Featuring Lil Wayne

T-MINUS (A.GRAHAM,TWILLIAMS N.SEETHARAM,0.TMARAJ)  ® YOUNG REPUBLIC nine:week No. 1 RWEBBER (0.T.MARAJ,D.CARTER R LAMARRE,S SAMUELS) @ YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC
4AM Melanie Fiona “Duees” i 2(-]10 . THEWOMANYOU LOVE Ashanti Featuring Busta Rhymes
RICO LOVE.EHOOD.E2 (RICO LOVE.EHOOD.EGOUDY I1) © SRC/UNIVERSAL REPUBLIC ueces™ in 2010, 8 IPLESSIS SHAM OF THE JUSGANAUTS AALTINO (ADOUGLAS,J OUPLESSISTSMITHEBELLINGERASTEVENSONSJUSEPHAALTING]_@® WRITTENEONE £

X ‘ ’| n A Snoop Dogg & Wiz Khalifa Featuring Bruno Mars

DIPLO (U.RAYMOND IVW.PENTZARECHTSHAIDJNAJERASFENTON)  @RCA. 5 osmpyy SRS SR THE SUEIGTONS CCAOADLS LTHARLGANG WS LS EALE &R TBLI LA VATER TR @ HSTRADOGOSTIE

DO IT LIKE YOU Diggy Featuring Jeremih

POP (D.SIMMONS, J. MAULTSBY,J.FELTON POP WANSEL,D.WANSEL) © ATLANTIC L . ! i
DO Young Jeezy Featuring Jay-Z & Andre 3000 J | - BRAVO Ledisi
M-16 (JW.JENKINS,J.BANKS, S.C.CARTER, A BENJAMIN,LWILLIAMS,M.BENNETT) © CTE/DEF JAM/IDJMG JON JON TRAXX (CKELLY,JWEBB JR) © VERVE FORECAST/VERVE

Y CUP rko Bangz 1 PRAY FOR ME Anthony Hamilton
SOUND M.0.8. (K.RANDLE,B.TILLMAN R.GONZALEZ) © LMG/UNAUTHORIZED/WARNER BROS. BABYFACEA.DIXON (AHAMILTON BABYFACEA.! . @ MISTER'S MUSIC/RCA

Mary J. Blige Featuring Drake ' The North Carolina 1 | NOTHING ONYOU
JIM JONSINRICO LOVE (J G SCHEFFER RICO LOVEDMORRIS K GAMBLELAHUFFC GILBERTAGRAHAM) @ MATRIARCH/GEFFENNTERSCOPE 3 ISTED ISTED)

. Cole Featuring Trey Songz m,"ve,de"ms a " e ! JUSTWANNA 50 Cent FeaturingToﬁyT(ayo I
B.KIDD (J.COLE,KOUYATE,SOUMAH) ©® ROC NATION/COLUMBIA “'ll'd Slngle fmm |IIS (el D.RU.G.S. (C.J.JACKSON, JR.M.BERNARD,D.NORMAN,H.W.CASEY,R.FINCH) SHADY/AFTERMATH/INTERSCOPE
TALK THAT TALK Rihanna Featuring Jay-Z fifth studio album. 6 -~ FADED Tyga Featuring Lil Wayne
STARGATE (E.DEAN,M.S ERIKSEN, TE HERMANSEN,S.C.CARTER A BEST,S.COMBS,C. THOMPSON,CWALLACE) @ SRP/DEF JAM/IDJMG “ls his higheﬂ o D.BLACKSHER (M.STEVENSON,D.CARTER,D.BLACKSHER) ® YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC 3
STAY Tyrese debut rank as a lead OMG Giriz §
B.HODGE (T.GIBSON,J.SMITH,A.SLEDGE,C.LACY,B.HODGE) ©® VOLTRON RECORDZ/CAPITOL i “Dﬂ Y . - TCOTTLE LMILES) ® PRETTY E
| AYY LADIES Travis Porter FeaturingTyga ariatsnce “Po You SQUARES OUT YOUR CIRCLE Rocko Featuring Future
~ = M.ROBERTS (D.WOODS,H.DUNCAN,LMATTOX,M.STEVENSON) © PORTER HOUSE/RCA Feel Me” started ENSAYNE WAYNE (R HILL JR.N WILBURN,EMILES) © Al

. MAGIC Future FeaturingT! out at No. 64 in SLIGHT WORK Wale Featuring Big Sean
HE TRACH © FREEBAL C = DIPLO (O.AKINTIMEHIN,W.PENTZ,S ANDERSON) ® MAYBACH/WARNER BRO!

15 NI**AS IN PARIS Jay Z Kanye West |y . ' WHO |AM Carmen Lian -
5 'HIT-BOYKWESTM.DEAN (K. 0WEST,S.C.CARTER CHOLLIS M.DEANW.ADONALDSON) @ ROC-A-FELLAROC NATION/DEF JAM/IDJMG ~ 555 - W.MORRIS (C.LIANA) @O LOTUS/NUVO/BUNGALOD

| THANK YOU Estelle 5 ~ NOTHING'S REAL BUT LOVE Rebecca Ferguson
JDUPLESSIS AALTINADUNKLEY (4 DUPLESSISATHIAMAALTING ADUNKELYDFEDWARDSTDRICHARDSON) @ HOME SCHODUATLANTIC ) g EG (R FERGUSON.FWHITE) © SYCO/COLUMBIA

uP! LoveRance Featuring lamSu & Skipper or 50 Cent L - DON'T CHANGE Conya Doss J
RA.JONES,C.00SS (C.D0SS,RAJONES) © CONYADOSSSONGS

NOT LISTED (NOT LISTED) © STUDD LIFE/INTERSCOPE —
LOVE AFTER WAR Robin Thicke - JUNE 28TH (I'M SINGLE) Ruben Studdard
HIC EMAX) RS EWILLIAMS H.LILLY, JR. (R.STUDDARD,H.LILLY, JR.EWILLIAMS) © SHANACHIE

0 nthony Hamilton i SAME DAMN TIME Future
BABYFACE,ADIXON (A HAMILTON, BABYFACE,A DIXON,J.QUE,B.COLEMAN) © MISTER'S MUSIC/RCA

)

7 SONNY DIGITAL (S.C.UWAEZUOKE, N WILBURN) © FREEBANDZ/A-1/EPIC |

ANOTHER ROUND Fat Joe Featuring Chris Brown The singer, who . WEINTHIS BITCH!!! DJ Drama Featuring Young Jeezy, Tl., Ludacris, Future
YOUNG LADD,COOL & DRE (DLAUSTIN.JACARTEGENACM BROWN,JJRBYK JOSEPHACLYONS, b [0} has shown an "= KANE BEATZ (NOT LISTED) © APHILLIATES/EONE
TAKE CARE Drake Featuring Rihanna ‘ inclination for | YOU DA ONE Rihanna

© VOUNG HONEYCASH MONEYUNVERSAL FEPUBLC upside-down DR. LUKE,CIRKUT (EDEAN,L.GOTTWALD,R FENTY,J HILL H WALTER) © SRP/DEF JAW/IDIMG |
DANCE (A$$) Big Sean Featuring Nicki Mi images of himself STUPID HOE Nicki Minaj =~
DA INTERNZ (S.ANDERSON,M.PALACIOS,£.CLARK K. BURRELL,R.JAMES,A. MILLER) © G.0.0.0.JDEF JAM/IDIMG i 1 DJ DIAMOND KUTS (0.TMARAJ,T.OUNHAM) © YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC
PARTY Beyonce Featuring Andre 3000 j r On his reteases, = THAT COULD BE US Maino
BKNOWLESKWEST, BHASKER (KOWEST./BHASKER B KNOWLES ABENJAVINORMILLSDDAVISRWALTERS) @ PARKWOOD/COLUMBIA debuts with this | DANGERQUS LLC (T.CRAWFORD,H.K.CAMPBELL,J.COLEMAN) © HUSTLE HARD/ATLANTIC/EONE |2
SABOTAGE Wale Featuring Lloyd Waka Flocka Flame ’ . RIOT 2 Chainz/DJ Drama

DJ SPINZ (T.EPPS) © 2CHAINZ

CLOUD EATER (0.AKINTIMEHIN AN.KRAMER D FFRIEDMAN,C.DARREL HUNT,S.J.DEWL HPOLITE JR) © MAYBACHAWARNER BROS. collaboration. The = LR

) ©

IT ALL BELONGS TO ME Monica & Brandy U l YN i o LIGHTS DOWN LOW Bei Maejor Featuring Waka Flocka Flame.
RICO LOVE,EARL AND E (RICO LOVE,E.HOOD,E.GOUDY 1) © RCA " = p S— BEI MAEJOR (B.GREEN,J.MALPHURS) RCA s
his untitled album, . . ITWILL RAIN Bruno Mars

set for release in ) THE SMEEZINGTONS (BRUNO MARS,P.LAWRENCE,A.LEVINE) © SUMMIT/CHOP SHOP/ELEKTRAVATLANTIC -
the fourth quarter. E-40 WithYG, iIAMSU! & Problem
VE ) ©® HE/

YOU'RE ON MY MIND Kem
KEM,RRIDEOUT (K. OWENS) © UNIVERSAL REPUBLIC LIAMS.J.M 1) @ HEAVYONTH s
GOTTA HAVE IT Jay Z Kanye West . 8 82 ORIGINAL Mystikal Featuring Birdman & Lil Wayne

THE NEPTUNESKWEST (K OWESTS CCARTER PLWILLIAMS,.BROWN, JROACHFWESLEYTPINCKNEY) @ ROC-A-FELLAROC NATIONIDEF JAMIDJMG L DETAILKING MIDAS (MTYLER BWILLIAMS D.CARTERN.C ASHERKANDERSON.JMLAY) @ YOUNG MONEY/CASH MONEYUNIVERSAL REPUBLIC

REAL LOVE Eric Benet L. 77777777777

SHARE MY LOVE R. Kelly .H
RKELLY (R.S.KELLY) @ RCA

E.BENET,G.NASH JR. (E BENET,G.NASH,JR.) © JORDAN HOUSE/CAPITOL > TY BEATS (R.M LLOV " | — P WORLDWI

LEAVE YOU ALONE Young Jeezy Featuring Ne-Yo y - AHYEAH Robert Glasper Experiment Featuring Musiq Soulchild & Chrisette Michele

| WARREN G (J\W.JENKINS W.GRIFFIN,S.C.SMITH,LLISTON-SMITH) © CTE/DEF JAM/IDIMG R.GLASPER,B.M.COX (T.JOHNSON, C.M.PAYNE,R.GLASPER,D.H.HODGES) © BLUE NOTE/CAPITOL

., FOOL FORYOU Cee Lo Green Featuring Melanie Fiona or Phillip Bailey 3 6AM Melanie Fiona & T-Pain
J.SPLASH (M.KAHANE,T.0.CALLAWAY,M. HALLIM) © RADICULTURE/ELEKTRA/ATLANTIC o TPAN AN, SROUNVESALRPUBLC

' CREW LOVE Drake Featuring The Weekend The “4 AM” CAN'T FORGET Antoine Dunn
 CMONTAGNESETHE WEEKENDN.SHEBIB A GRAHAMN SHEBIBAPALMANATESFAYECMONTAGNESE) (@ YOUNG MONEYICASH MONEYUNVERSAL REPUBLIC ENICHUEAS SILANCEIY S ANG 1l DL IR © ELTE

ROUND OF APPLAUSE Waks Flocka Flame Featuring Drake | sompatrss olns e Luke James
LEX LUGER (J.MALPHURS,LA.LEWIS) © MIZAY/WARNER BROS. “5 0°Clock” singer | © DEFJAWIDJMG
to finish off the ~ THISTIME OF NIGHT TI. Featuring Nelly =
BNOWLES; \YLORBKNOWLES £ DE WMORRIS) G o three-hour cycle of NOT LISTED (NOT LISTED) GRAND HUSTLE |
WORK OUT INTHE MIDDLE Isaac Carree
S tracks. Both “4 AM” 6.HADDON (GHADDON,THADDON) © SOVEREIGN AGENCY

J.LCOLE (J.COLE K.0.WEST,S.RAINEY,M.BEN-ARI,B.A.KANTE,J.LEGEND,E WOLFF)

and “6 AM” will H TURN UPTHE MUSIC Chris Brown
C clock in on Fiona’s ] e FUEGO (C.M.BROWN,H.J.MASON, JR.D.ETHOMAS.A PALMER M.JIMINEZT.COLES) @RCA

Rick Ross Featuring Nicki Minaj sophomore set I'M READY Psycho Sid Featuring J Dawg
® SNS/MAYBACH/DEF JAM/IDIMG The MF Life, Wh’i(h JHIAME,MIKE E7 (S.WILEY,J.J. BRADSHAW,J DAWG) ©@ SOKUL/RC/NEXT WAVE
)

Wale Featuring Jeremih & Rick Ross . i - LETIT GO (DOPE BOY) Red Cafe Featuring Diddy =~
) MAYBACH/WARNE arrives March 20. NOT LISTED (NOT LISTED) ® SHAKEDOWN/KONVICT/BAD BOY/INTERSCOPE

Young Jeezy Featuring 2 Chainz LET THE CHURCH SAY AMEN Andrae Crouch Featuring Marvin Winans
JAM, _LHANES (A.CROUCH,LHANES) @ RIVERPHIO

5 I =
.| STAY TOGETHER Ledisi Featuring Jaheim GO GETIT Mary Mary
RRIDEOUTTWYMAN (LYOUNG R RIDEOUT) ® VERVE FORECAST/VERVE W.CAMPBELL (TATKINS-CAMPBELL EATKINS-CAMPBELLW.CAMPBELL) © MY BLOCK/COLUMBIA |
1 UNG.R. I

5 B L0 ot MRS TN
-1 THINK LIKE A MAN Jennifer Hudson & Ne-Yo Featuring Rick Ros;.. FAST M OVES F Ro M U s H E R R I H A N N A
3

HARMONY A.K.A. H-MONEY (H.0.SAMUELS,C.HARRELL,S.C.SMITH,A.S.LAMBERT,E.BELLINGER W.LROBERTS II) @ EPI
| SURETHING Miguel | .
H.PEREZ (M.J.PIMENTEL N.PEREZ) © BLACK ICE/BYSTORM/JIVE/RCA
Rihanna and Usher both enter the top 10 with their equally aged (four weeks) titles
on Hot R&B/Hip-Hop Songs. Rihanna’s “Birthday Cake,” featuring Chris Brown,
earns the Greatest Gainer/Airplay badge as it moves 17-7 while Usher’s “Climax’
surges 18-10. Rihanna’s ninth top 10 on the tally becomes her fastest-climbing as a
lead artist while equaling her four-week top 10 jaunt as a featured act on T.L's “Live
Your Life” in 2008. For Usher, “Climax” is his quickest top 10 climb since “Papers”
S reached the upper tier in four weeks in 2009. His “Nice & Slow” (1998) remains one
’ of 10 songs in the Nielsen SoundScan era to debut at No. 1. —Karinah Santiago

iner/Airplay is awarded for the largest airplay increase on the chart. See Charts Legend on

NEXT BREATH Tank

NOT LISTED (NOT LISTED) © MOGAME/SONG DYNASTY/ATLANTIC
SHOT CALLER French Montana Featuring Charlie Rock
HARRY FRAUD (K KHARBOUCH,C.COLON,RW.UIGLEY) © COKE BOYS/MIZAY/BAD BOY/INTERSCOPE
WILD BOY MGK Featuring Waka Flocka Flame
JMINES,D.LANGFORD (C.BAKER,J.MALPHURS) © ESTISXX/BAD BOY/INTERSCOPE

NO CHURCH IN THE WILD Jay Z Kanye West Featuring Frank Ocean - L!
DYDUNGKWESTMDEAN KOWESTSCARTERC MAUAPAMDEANFOCEANTNASHGMRGHTEHANTANERAJBROWN.IROACH) _ @ ROC-AFELLAROC NATONDEF JAWIDIME |

FILL Elle Varner
POPD.CAMPER (EVARNER,A WANSEL,D.CAMPER) © MBK/RCA.
CO-SIGN sSWwv
LAMB (C.LAMB,T.0SBORNE) © MASS APPEALEONE
BLESSED Jill Scott
DREVIDAL (J.SCOTT,A HARRIS,V.DAVIS) © BLUES BABE/WARNER BROS.

The most popular songs, according to R&B/Hip-Hop radio audience impressions measured by Nielsen Broadcast Data Systems and sales

data compiled by Nielsen Soundscan. Greatest
billboard.biz for rules and explanations. © 2012, Prometheus Global Media, LLC and Nielsen SoundScan, Inc. Al rights reserved.

Data for week of MARCH 24, 2012 | For chart reprints call 212.493.4023 Go to www.billboard.biz for complete chart data | 47


http://worldmags.net/

QS@E TITLE
| s ARTIST IMPRINT/PROMOTION LABEL
0 s E! WHERE | BELONG
BUILDING 429 ESSENTIAL/PLG
e 2 1g OVERCOME
=y ~ JEREMY CAMP BEC/TOOTH & NAIL

4 1g LEARNING TO BE THE LIGHT
SON PLATINUM POP

EWWORLDSON PLATINUM P
5 29 MY HOPEIS IN YOU
737\ m‘, RON NTRICITY

s 1 WHA VIO
LAURA STORY FAIR TRADE
21 WHEN THE STARS BURN DOWN (BLESSING AND HONOR)
[ L) ~ PHILLIPS, CRAIG & DEAN FAIR TRADE
GOD’S NOT DEAD (LIKE A LION)

1 wewssovs ieop ]
& 5 3 STRONG ENOUGH TO SAVE
i TENTH AVENUE NORTH REUNION/PLG
u g 25 LOVE COME TO LIFE
BIG DADDY WEAVE FERVENT/WORD-CURB
@ 7 ALL THIS TIME
" BRITT NICOLE SPARROW/EMI CMG
LIFT ME UP
n Ll " THE AFTERS FAIR TRADE
42 g 25 BUSTED HEART (HOLD ON TO ME)
== FORKING & COUNTRY FERVENT/WORD-CURB
YOU LEAD
m 2 1 JAMIE GRACE GOTEE
14 47 STRONG ENOUGH
ik "4\‘ ‘1 MATTHEW WEST SPARROW/EMI CMG
m 18 4 THE HURT & THE HEALER
MERCYME FAIR TRADE
@ 47 g LIVELIKE THAT
% " SIDEWALK PROPHETS FERVENT/WORD-CURB
m 45 11 CARRY ME TO THE CROSS
a KUTLESS BEC/TOOTH & NAIL
@ ’ | WHITE FLAG
PASSION FEAT. CHRIS TOMLIN SIXSTEPS/SPARROW/EMI CMG
21 g LONG WAY HOME
STEVEN CURTIS CHAPMAN SPARROW/EMI CMG
FREE
JARA MACLEAN FERVENT/WORD-CURB
[TTEAEY ALL FORYOU
GAINER 'MIKESCHAIR CURB
1 TURN TO YOU
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REMEDY
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ON MY OWN
ASHES REMAIN FAIR TRADE

Fireflight celebrates its first No. 1on
Christian Albums and matches its previous
best Nielsen SoundScan sales week as its
fourth album, Now, opens with 9,000
copies sold. The rock quintet’s third album,
For Those Who Wait, opened with 9,000
units at No. 5 in February 2010.
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27 21 SOUNDTRACK
| COURAGEOUS REUNION 10167/PLG
28 2 23 NEEDTOBREATHE
o THE RECKONING ATLANTIC 528053/WORD-CURB
E 19 10 NEWSONG
ONE TRUE GOD HHM/NEWSONG MINISTIRES 6209/EMI CMG
@ m TODD AGNEW
HOW TO BE LOVED ARDENT/FAIR TRADE 2560/PLG
37 15 ROYAL TAILOR
BLACK & WHITE ESSENTIAL 10926/PLG

% g MATTHEW WEST
" THE STORY OF YOUR LIFE SPARROW 6504/EMI CMG

m 3 15 JESUS CULTURE
0585EMI CMB
@ STEVEN CURTIS CHAPMAN
RE:CREATION SPARROW 6726/EMI CMG
35 25 SWITCHFOOT
VICE VERSES LOWERCASE PEOPLE/CREDENTIAL 6727/EMI CM6
| MICHAEL W. SMITH
" GLORY MWS 20030/PLG
31 10 DARA MACLEAN
4 YOU GOT MY ATTENTION FERVENT 888210/WORD-CURB
5 SENT BY RAVENS
38 m“ 2 ‘ MEAN WHAT YOU SAY TOOTH & NAIL 6104/EMI CMG
3 LINDSAY MCCAUL
IF IT LEADS ME BACK REUNION 10157/PLG
ANDY CHERRY
| NOTHING LEFT TO FEAR ESSENTIAL 10929/PLG
AUDREY ASSAD
HEART SPARROW 7071/EMI CMG

'87‘ MARK SCHULTZ
* | RENAISSANGE GIRONA 20 EX/LUCID

42 @

% 23 VARIOUS ARTISTS
MUSIC INSPIRED BY THE STORY PROVIDENT-I
J VARIOUS ARTISTS
| WOW HITS 2011 PROVIDENT-INTEGRITY/WORD-CURB/EMI SSIG/EMI CMG
JOSH WILSON
SEE YOU SPARROW 7859/EMI CMG
VARIOUS ARTISTS
WWOW #1°S (YELLOW) PROVIDENT-INTEGRITY/EVI CMG 886155)WORD-CURG
THE CRABB FAMILY
TOGETHER AGAIN GAITHER

ERNIE HAASE & SIGNATURE SOUND
HERE WE ARE AGAIN STOWTOWN 3107/PLG

MM REND COLLECTIVE EXPERIMENT
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Louisville, Ky.-based Christian hip-hop artist
Flame nabs his second No. 1and fattest one-
week sum (7,000 copies) on Gospel Albums
with his sixth set of new material, titled The
6th. That surpasses his last album, Captured,
which bowed at No. Tin January 2011 with
5,000 copies sold.

Go to www.billboard.biz for complete chart data
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18 58 VARIOUS ARTISTS
WOW GOSPEL 2011 WORD-CURB/EMI CMG/VERITY 77318/RCA
AMBER BULLOCK
THANK YOU MUSIC WORLD GOSPEL S516/MUSIC WORLD
GENITA PUGH
MY PURPOSE ETERNITY 0003
5 7 KIRK FRANKLIN
THE ESSENTIAL KIRK FRANKLIN FO YO SOULVERITY/LEGACY SIS13/SONY MUSIC
20 60 VARIOUS ARTISTS
GOSPEL'S BEST WORSHIP EMI GOSPEL 0753§/EMI CMG
19 6 JUANITA BYNUM
5 THE DARYOF JUANTA BYNOM 1

MARY MARY
SOMETHING BIG MY BLOCK/COLUMBIA 62330/SONY MUSIC

20 16 1

m” 16

22

24

e

USICWORLD 0SPELSBMUSIC WORLD

Pl STILL ABLE
E{TY JAMES FORTUNE & FIVA FIYA WORLD/LIGHT/EONE

e m GOD'S NOT DEAD (LIKEA LION)
NEWSBOYS INPOP
5 *_BRITT NICOLE SPARROW/EMI CMG

15 ONE DAY TOO LATE
SKILLET ARDENT/FAIR TRADE

~ DARA MACLEAN FERVENT/WORD-CURB
s 17 START SOMEWHERE

TOBYMAC FOREFRONT/EMI CMG
6 f il il‘l BUSTED HEART (HOLD ON TO ME)
* ' FOR KING & COUNTRY FERVENT/WORD-CURB
n 2 23 YOULEAD
| JAMIE GRACE GOTEE
3 57 WON'TLET ME GO
v "l‘\ ADDISON ROAD FAIR TRADE

WE WON'T GIVE UP
THE AFTERS SIMPLE/FAIR TRADE

-
@ % 7
| 14 g SHIPSIN THE NIGHT
MAT KEARNEY INPOP
@ 17 g CARRY ME TO THE CROSS
i " KUTLESS BEC/TOOTH & NAIL
H 11 15 LOVE COME TO LIFE
BIG DADDY WEAVE FERVENT/WORD-CURB
12 57 YES WE CAN
14 "su“.'z".‘ ME IN MOTION CENTRICITY
m 12 11 STAY CLOSE
i E FIREFLIGHT FLICKER/PLG
19 3 AFTERLIFE
" SWITCHFOOT LOWERCASE PEOPLE/CREDENTIAUEMI CMG
2 g THE RESCUE
ADAM CAPPA BEC/TOOTH & NAIL

MY HOPE IS IN YOU
© AARON SHUST CENTRICITY

B 2N
n 2 3 WHERE | BELONG
! BUILDING 429 ESSENTIAL/PLG
18 15 LET ME FEEL YOU SHINE
20 '?. :,15 DAVID CROWDER*BAND SIXSTEPS/SPARROW/EMI CMG
D -

5 ONMYOWN
@ HE SAID
GROUP 1 CREW FEAT. CHRIS AUGUST FERVENT/WORD-CURB

_ASHES REMAIN FAIR TRADE
OVERCOME
< % 4 JEREMY CAMP BEC/TOOTH & NAIL
20 DRIFTING
~ PLUMB WITH DAN HASELTINE CURB
MY NEXT BREATH
HAWK NELSON BEC/TOOTH & NAIL

24 ||f23)

-

[LIZY(3 | WON'T GO BACK
[TV [T M WILLIAM MCDOWELL DELIVERY ROOM/LIGHT/EONE
45 'N THE MIDDLE
™% ISAAC CARREE SOVEREIGN AGENCY
2 LET THE CHURCH SAY AMEN
" S| ANDRAE CROUCH FEATURING MARVIN WINANS RIVERPHIO
4 44 | NEED YOUR GLORY
EARNEST PUGH EPM/BLACKSMOKE/WORLDWIDE
6 & 12 MYTESTIMONY
= 'S MARVIN SAPP VERITY/RCA

43 | FEEL GOOD

FRED HAMMOND F HAMMOND/VERITY/RCA
31 ONE MORE TIME

ZACARDI CORTEZ FEATURING JOHN P.KEE BLACKSHOKENORLDWIE

T
i 2

g 5 PUTITON THE ALTAR
- JESSICA REEDY LIGHT/EONE
10 10 43 !HEAR THE SOUND (OF VICTORY)
= 8 MAURETTE BROWN CLARK AIR GOSPEL/MALACO
12 15 AFTERTHIS
YOUTHFUL PRAISE FEATURING JJ HAIRSTON EVIDENCE GOSPEL/LIGHT/EONE
@ 14 g GOOD &BAD
=T J MOSS PAJAM/VERITY/RCA
15 23 AGOD LIKE YOU
- KIRK FRANKLIN FO YO SOUL/VERITY/RCA
| SPIRITUAL
i “ “ DONALD LAWRENCE & CO. QUIET WATER/VERITY/RCA
BE STILL
m 13 45 YOLANDA ADAMS N-HOUSE
@ 15 10 SHIFTING THE ATMOSPHERE
= JASON NELSON VERITY/RCA
AT ALL IS WELL
B/ 175" oy sweo enrmo cosee
: CAN'T LIVE
@ “‘ m GENITA PUGH ETERNITY
m 2 3 GOGETIT
MARY MARY MY BLOCK/COLUMBIA

JENKINS

20 19 6 AWESOME

CHICAGO LIVE INSPIRED PEOPLE

1 93 3 HEKEEPS HIS PROMISE
il _ANGELA SPIVEY INNOVATIVE

@ s S
=

HE WILL
2 }, E TIM BOWMAN JR. FEATURING VICKIE WINANS |.M

I'M AT PEACE
VICKI YOHE SHANACHIE

7 HE BROUGHT ME
DORINDA CLARK-COLE LIGHT/EONE

15 SO PROUD
BRIAN COURTNEY WILSON MUSIC WORLD GOSPEL/MUSIC WORLD

Data for week of MARCH 24, 2012
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MONITORED BY

SALES DATA
COMPILED BY
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SoundScan

TITLE
S ARTISTIMPRINT/PROMOTIONLABEL
INTERNATIONAL LOVE
PITBULL FEAT. CHRIS BROWN M. 05,P0L0 GROUNDSI/RCA
GIVE ME ALL YOUR LUVIN*

MADONNA FEAT. NICKI MINAJ & M.LA, LIVE NATION/INTERSCOPE

7 - DOMINO
* JESSIE J LAVA/UNIVERSAL REPUBLIC

s NAKED
DEV & ENRIQUE IGLESIAS INDIE-POP/UNIVERSAL REPUBLIC
4 RESPECT
MELANIE AMARO EPIC
R.E.S.P.ECT.
 RLP & BARBARA TUCKER FEAT. LIL JON TOMMY BOY
1 4 LOVEONTOP

BEY UMt -
5 g STRONGER (WHAT DOESN'T KILL YOU)
" KELLY CLARKSON 19/CA
" 6 SHE GETS DOWN ON HER KNEES
| ONO MIND TRAIN/TWISTED

FUBETTA
NEON HITCH WARNER BROS.

WE RUN THE NIGHT

1
9 2
3 g SURRENDER

HAVANA BROWN FEAT. PITBULL UNIVERSAL REPUBLIC

PAUL FEAT. J HART

15 g BE YOURFREAK
| KENNY DOPE FEAT. JOSH MILAN DOPE WAX/KAY-DEE

21§ NEVERFEAR

15 Iﬂl 3 NEVER FORGET
" DAVE AUDE FEAT. LENA KATINA AUDACIOUS

2 11 DON'T FUCK WITH MY MONEY
_ PENGUIN PRISON DOWNTOWN

GEORGE ACOSTA FEAT. EMMA LOCK BLACK HOLE

17 I INSOMNIA
ﬂ 16 11 TONIGHT IS THE NIGHT
OUTASIGHT WARNER BROS.

Mi 4' CHANGED THE WAY YOU KISS ME
= OF SOUND

EXAMPLE
n 19 10 SHAVEIT
e

| ZEDD OWSLA
10 IT'S TOO LATE
m 3 C-ROD FEAT. JASON WALKER ROSEMINE
2 5 I'MFREE
E 25 javiaoaowan

- JES ULTRA
4 RAISE YOUR HANDS

m 3 5 DON'T THROW IT AWAY

25 |EH

POPIT
JASON DOTTLEY JD3

DANC
o ELEC%NIC ALBUMS"

ARTIST

TITLE IMPRINT & NUMBER/ DISTRIBUTING LABEL
LMFAO

SORRYFORPARTY BOCKNG VL LAVHERYREE TERSCOPEIS0IGA
SKRILLEX

LADY GAGA
 BORN THIS WAY IKONLIVE E 015373'/6A.
. DAVID GUETTA

" NOTHING BUT THE BEAT WHAT A MUSICASTRALWERKS THQ0CAPITOL

4 KORN
g THE PATH OF TOTALITY ROADRUNNER 617728
7 @ DEADMAUS

| 4X4=12 MAUSTRAP 2518*/ULTRA

83.
" HURRY UP, WE'RE DREAMING. 83 9510*/MUTE
3 GRIMES
VISIONS 4AD 3208
JIN AKANISHI
JAPONICANA WARNER BROS, 529786
SCHOOL OF SEVEN BELLS
- GHOSTORY GHOSTLY INTERNATIONAL 707*/VAGRANT
DAFT PUNK
_TRON: LEGACY WALT DISNEY 005872"
= VARIOUS ARTISTS
* ULTRA DANCE 13 ULTRA 3118
VARIOUS ARTISTS
UKF DUBSTEP 2011 UKF DIGITAL EX
g KC AND THE SUNSHINE BAND
" FLASHBACK WITH KC AND THE SUNSHINE BAND FLASHBACK S2601/RHIND
VARIOUS ARTISTS
_UKF DUBSTEP 2010 UKF DIGITAL EX

A STATE OF TRANCE 2012 ARMADA DIGITAL EX
SKRILLEX

MORE MONSTERS AND SPRITES B/G BEAT/ATLANTIC DIGITAL EX/AG
DIE ANTWOORD

KNIFE PARTY
100% NO MODERN TALKING (EP) EARSTORM DIGITALEX

LA LUNE (SOUNDTRACK A

£ A LUNE SOUN STRAWERKS 8
ASKING ALEXANDRIA
STEPPED UP & SCRATCHED SUMERIAN 47
BASSNECTAR

DIVERGENT SPECTRUM AMORPHOUS 011

Data for week of MARCH 24, 2012 |

DOMINATORZ & BASSMONKEYS FEAT. AMANDA WILSON SEA T0 SUN

TITLE
ARTIST IMPRINT/PROMOTION LABEL
13 TEST DRIVE
 JIN AKANISHI FEAT. JASON DERULO WARNER BROS.
4 ' GLOW IN THE DARK
CARISHMA GIANT PEACH

3 FAMOUS
AUDIO PLAYGROUND CANWEST MUSICWORKS

14 BE WITH YOU
ERASURE MUTE
TURN UP THE MUSIC
CHRIS BROWN RCA
3 WILD ONES
_FLO RIDA FEAT. SIA POE BOY/ATLANTIC
g WHERE HAVE YOU BEEN
| RIHANNA SRP/DEF JAM/IDIMG
BODY ON MINE
CEVABIGHTOMMYBOY
, SORRY FOR PARTY ROCKING
,‘, LMFAO PARTY ROCK/WILL.| AM/CHERRYTREE/INTERSCOPE
3 SHURI SHURI (CRAZY)
DENIS NAIDANOW FEAT. JUAN MAGAN BIG HTOMNY BOY _
, NEVER GIVE UP
| PHIL B FEAT. DEBBY HOLIDAY LADY LUNCH BEATS
14 TURN ME ON
 DAVID GUETTA FEAT. NICKI MINAJ WHAT A MUSIC/ASTRALWERKS/CAPITOL
12 YOU DA ONE
"< RIHANNA SRP/DEF JAM/IDJMG .
, LET'S GET NAUGHTY
JESSIE AND THE TOY BOYS PROSPECT PARK
12 HEY HEY HEY (POP ANOTHER BOTTLE)
: LAURENT WERY FEAT. SWIFTKID & DEV BIG BEAT/ATLANTIC
¢ END OF TIME
BEYONCE PARKWOO0D/COLUMBIA

OTE
. SWEDISH HOUSE MAFIA VS KNIFE PARTY ASTRALWERKS/CAPITOL

3 DRIFTING
PLUMB WITH DAN HASELTINE CURB

KARMIN EPIC

BROKENHEARTED |

GIRL GONE WILD
MADONNA LIVE NATION/INTERSCOPE

= DANCE ON

15 TITANIUM
'DAVID GUETTA FEAT. SIA WHAT A MUSIC/ASTRALWERKS/CAPITOL
PART OF ME
KATY PERRY CAPITOL

"7 THE ONLY ONE

o
e

AMANNDA CAMP

FEEL SO CLOSE
CALVIN HARRIS ULTRA

13 TURN ME ON
DAVID GUETTA FEAT,

19 GLAD YOU CAME

*_THE WANTED GLOBAL TALENT/MERCURY/IDJMG

11 SET FIRE TO THE RAIN
ADELE XU/COLUMBIA

“‘ﬁj INTERNATIONAL LOVE

| PITBULL FEAT. CHRIS BROWN MR. 305/P0LO GROUNDSJ/RCA
LEVELS
 AVICH LEVELS/VERATONE/ATOM EMPIRE/INTERSCOPE
g DOMINO
 JESSIE J LAVA/UNIVERSAL REPUBLIC
23 WE FOUND LOVE

RIHANNA FEAT. CALVIN HARRIS SRP/DEF JAM/IDJMG

GOOD FEELING
“ FLO RIDA POE BOY/ATLANTIC
WILD ONES
FLO RIDA FEAT. SIA POE BOY/ATLANTIC
SEXY AND | KNOW IT
LMFAQ PARTY ROCK/WILLI.AM/CHERRYTREE/INTERSCOPE
TAKE CARE
'DRAKE FEAT. RIHANNA YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

- STRONGER (WHAT DOESN'T KILL YOU)

KELLY CLARKSON 19/RCA

s ASS BACK HOME
GYM CLASS HEROES FEAT. NEON HITCH DECAYDANCEFUELED BY RAMEN/RRP

3 TURN UP THE MUSIC
| CHRIS BROWN RCA

CAN'T STOP ME
- AFROJACK & SHERMANOLOGY ROBBINS
6 CRY (JUST A LITTLE)
® BINGO PLAYERS HYSTERIA/SPINNIN'

" SNOOP DOGG & WIZ KHALIFA FEAT BRUNO MARS ROSTRUMDOGGSTYLEITLANTC

5 PART OF ME
KATY PERRY CAPITOL

DAVID GUETTA FEAT. SIA WHAT A MUSIC/ASTRALWERKS/CAPITOL

IVE ME ALL YOUR LUVIN'

= NICKI MINAJ & W1

s ANTIDOTE
SWEDISH HOUSE MAFIA VS KNIFE PARTY ASTRALWERKS/CAPITOL
THE ONE THAT GOT AWAY
KATY PERRY CAPITOL

For chart reprints call 212.493.4023

ALWERKS/CAPITOL

AIRPLAY
MONITORED BY

niclsen

3
1]

4

5

7

L

%

4
5!

7

-

13

10

3

E 49 27 TERRILYNE CARRINGTON i
THE MOSAIC PROJECT GROOVE/CONCORD JAZZ 33016/CONCORD

37\
2
8
6
il

2
]

3
1
5

10
\

PAUL BROWN
THE FUNKY JOINT WOODWARD AVENUE 20201

5 NAJEE

2

m,., ~ IT'S LOVE PEAK 2336/EONE

B

g ROADTRIP

51 SLAM DUNK
d ENDI

SALES DATA
COMPILED BY
niclsen

SoundScan

26 TONY BENNETT ;
DUETS 1l RPW/COLUMBIA 66253/SONY MUSIC
2 ROBERT GLASPER EXPERIMENT
_ BLACK RADIO BLUE NOTE 88333"
PAUL MCCARTNEY
TUNES LIVE FROM CAPITOL STUDIOS MPLHEAR DIGITAL BX/CONCORD
17 FRANK SINATRA
. SINATRA: BEST OF THE BEST REPRISE 79764/CAPITOL
3 SOUNDTRACK
MIDNIGHT IN PARIS MADISON GATE 63482 EX
16 LANDAU EUGENE MURPHY, JR.
ic

WES MONTGOMERY
ECHOES OF INDIANA AVENUE RESONANCE 2011*
(o]
FLO SAVOY JAZZ 17856/5LG.
4 CATHERINE RUSSELL
STRICTLY ROMY LD VILLA
59 FRANKSINATRA, DEAN MART JR
THE VERY BEST OFTHERAT PACK FRANK SINATRAREFRSE S WARNER BROS

5 STEVE TYRELL
IMANCE NEW

N
~ GREGORY PORTER
BE GOOD MOTEMA 75

19 PINK MARTINI

, FRANK SINATRA
THE 20 GREATEST HITS BRISA DIGITAL EX

LACTIC
CARNIALE ELECTRICOS GALACTIC FUNK/ANTI- 8162/ [PITAPH

 THE SMOOTH SIDE OF SOUL SHANACHIE 5193
4 KIRK WHALUM
ROMANCE LANGUAGE RENDEZVOUS S14G/MACK AVENUE
”' TROMBONE SHORTY
FOR TRUE VERVE FORECAST 015586/V6
50 BONEY JAMES
CONTACT VERVE FORECAST 0153756 L
BELA FLECK & THE FLECKTONES

“BA ROCK-ET > SCIE-NCE EONE 2133

TRAM )
=i LINGUA FRANCA SUMERIAN 71
s MAYSA
MOTIONS OF LOVE SHANACHIE 5191

JEFF LORBER FUSION
GALAXY HEADS UP 33173/CONCORD
RICHARD ELLIOT
IN THE ZONE ARTISTRY 7026/MACK AVENUE i
s CANDY DULFER
2 CRAZY LISTEN 2 83323/RAZOR & TIE

ERIC MARIENTHAL

GEORGE BENSON

= GUITAR MAN CONCORD JAZZ 33098*/CONCORD

BIG BROTHER
JEFF LORBER FUSION HEADS UP/CMG

RY
BONEY JAMES VERVE FORECAST/VERVE

g PERFECT NITES
NAJEE SHANACHIE

~ MICHAEL LINGTON FEATURING LEE RITENOUR TRIPPIN 'N' RHYTHM
HORIZON
PAUL TAYLOR FEATURING STEVE OLIVER PEAK/EONE

5 THE CONNECTION
® NICK COLIONNE TRIPPIN ‘N' RHYTHM

, HERE WE GO
PETER WHITE CONCORD/CMG

o4 THE LADY IN MY LIFE
GEORGE BENSON CONCORD JAZZ/CMG

o -

5 GET HERE
ERIC MARIENTHAL PEAK/EONE

15 MANDELA
| TERRY WOLLMAN MiA)
5 MARRAKESH
ACOUSTIC ALCHEMY HEADS UP/CMG
SHAKIN' THE HOUSE
ROB TARDIK GUITARDIK

Go to www.billboard.biz for complete chart data |

1
4

PPOEMES DECCA 016543/DECCA CLASSICS
SOUNDTRACK

DOWNTON ABBEY CARNIVAL/MASTERPIECE 016260/DECCA

ANNE AKIKO MEYERS/ENGLISH CHAMBER ORCH.
AIR: THE BACH ALBUM EONE 7785

VARIOUS ARTISTS

CLASSICAL STRESS RELIEF LIFESCAPES DIGITAL EX
MORMON TABERNACLE CHOIR

| GLORY! MUSIC OF REJOICING MORMON TABERNACLE CHOIR 5063064

158 e

16
2
7

JOSHUA BELL/JEREMY DENK
FRENCH IMPRESSIONS SONY CLASSICAL 82026/SONY MASTERWORKS

PHOENIX CHORALE
| LIGHTS |

SIMONE DINNERSTEIN
SOMETHING ALMOST BEING SAID SO CLASSCAL S6ISONY MASTERVORKS

ER ITACR

LIGHT & GOLD DECCA 014850/DECCA CLASSICS
MORMON TABERNACLE CHOIR

 THIS IS THE CHRIST MORMON TABERNACLE CHOIR 5055862
DAVID RUSSELL

 THE GRANDEUR OF BAROQUE TELARC 33223/CONCORD.
ANGELE DUBEAU & LA PIETA
SILEN JOUE! A TIME FOR US ANALEKIA 28733
CHICAGO SYMPHONY ORCHESTRA
VERDI: MESSA DA REQUIEM CSO RESOUND 9011006

ILVOLO
ILVOLD TAKES RIGHT 0PERA BLUESIGATICARENTORGEFFEN MGSSLIGA
IL VOLO
1L VOLO OPERA BLUES/GATICA/RENTOR/GEFFEN 015517/1GA
ANDREA BOCELLI
CONCERTO SUGAR 015977/DECCA
JACKIE EVANCHO
_DREAM WITH ME SYCO/COLUMBIA 87061/SONY MUSIC
2CELLOS
206105
IL DIVO
'WICKED GAME SYCO/COLUMBIA 96448/SONY MUSIC
MA/DUNCAN/MEYER/THILE
'THE GOAT RODEO SESSIONS SONY CLASSICAL 84114/SONY MASTERWORKS
LONDON PHILHARMONIC ORCHESTRA
THE GREATEST VIDEO GAME MUSIC X5 114
JIM BRICKMAN
ROMANZA SOMERSET 56142 EX
IL VOLO
ILVOLO: EN ESPANOL OPERA BLUESIGATICARENTOR/GEFFEN D1STASIUMLE
THE PIANO GUYS |
_HITS VOLUME 1 THE PIANO GUYS 3752 EX
TORI AMOS
NIGHT OF HUNTERS DG 015849*/DECCA
MA/DUNCAN/MEYER/THILE
'THE GOAT RODED SESSIONS: LIVE SONY CLASSICAL DIGITAL EX/SONY MASTERWORKS ©
IL VOLO
L

91011/SONY

STING FEAT. THE ROYAL PHILHARMONIC CONCERT ORCH.
STING: LIVE IN BERLIN CHERRYTREE/DG 014982/DECCA

THE CHIEFTAINS

VOICE OF AGES BLACKROCK/HEAR 33437/CONCORD
CELTIC WOMAN
BELIEVE MANHATTAN 79660
CELTIC THUNDER

 VOYAGE CELTIC THUNDER 016471/DECCA

SOUNDTRACK
‘THE DESCENDANTS FOXISONY CLASSICAL SB456/SONY MASTERWORKS
LOREENA MCKENNITT

RODRIGO Y GABRIELA AND C.U.B.A.
AREA 52 RUBYWORKS 0136/AT0

BIGBANG

" ALIVE YG DIGITAL EX

2

1

SOUNDTRACK

PINA ROUGH TRADE 001*/WENDERS
CELTIC THUNDER

STORM CELTIC THUNDER 015301/DECCA

9 MAX RAABE
12 55 CELTIC WOMAN

LULLABY MANHATTAN 47069/BLUE NOTE.

LILA DOWNS

_PECADOS Y MILA

CLANNAD

THE ESSENTIAL: CLANNAD RCA/LEGACY 57752/SONY MUSIC
IRISH ALL-STARS

50 MUST-HAVE ST. PATRICK'S DAY FAVORITES COBRA DIGITAL EX

49
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E TITLE
gg gg EE ARTIST IMPRINT/PROMOTION LABEL
2

2 INTENTALO
‘3BALLMTY FEAT, EL BEBETO Y AMERICA SIERRA FONOVISA|

_e 2 1 LLAMADA DE MI EX
e

3 [+ LAS COSAS PEQUENAS
_ PRINCEROYCE TOP STOP
4 4 10 DUTTYLOVE
[DON OMAR FEAT, NATTY NATASHA ORFANATO
e § 7 MISANTA
TN
6 5 21 LOVUMBA (PRESTIGE)
DADDY YANKEE EL CARTEL
BAILANDO POR EL MUNDO
JUAN MAGAN FEAT, PITBULL & EL CATA SONYMUSICLATIN

s 7 2 PROMISE
ROMEO SANTOS FEAT, USHER SONY MUSICLATIN
e 41 7 INTERNATIONAL LOVE
PITBULL FEAT, CHRIS BROWN MR. 305/POL0 GROUNDS/J/RCA
@ 12 7 AMOR CONFUSO
(GERARDO ORTIZ DEL/SONY MUSICLATIN

EL VERDADERO AMOR PERDONA
MANA FEAT, PRINCE ROYCE WARNER LATINA
TE QUIERO A MORIR
BANDA EL RECODO DE CRUZ LIZARRAGA FONOVISA
400 MIL VEINTE ANOS
TIERRA CALI VICTORIAVENEMUSIC
15 7 FUISTETU
ARJONA FEAT, GABY MORENO METAMORFOSIS

il Em SE EUTE PEGO
MICHEL TELO PANTANNAL/RGE/SONY MUSIC LATIN

g GOOD FEELING

..
N
=

~ B B ®

006

[ FLORIDA POE BOY/ATLANTIC
D)7 [§) TU, YA ERES COSA DEL PASADO
& FIDELRUEDA DISA
@ 19 7 CORRE!
JESSE & JOY WARNER LATINA
19 14 23 VERSOS DE MI ALMA

VOZDEMANDO DISA
EL VESTIDO BLANCO
'VICENTE FERNANDEZ SONY MUSIC LATIN
& SITE DIGO LA VERDAD
(GOCHO NEW ERAVENEMUSIC
CRAZY PEOPLE
SENSATO, PITBULL, SAK NOEL FAMOUS ARTIST/MR 305
s EL MEJOR PERFUME
LAORIGINALBANDA ELLIMON DE SALVADOR LIZARRAGA FONOVISA
21 11 CAMINAR CONTIGO
LUCERO Y JOAN SEBASTIAN FA S/SKALONA
2 5 UNHOMBRE NORMAL
ESPINOZA PAZ DISA
15 13 WE FOUND LOVE
RIHANNA FEAT, CALVIN HARRIS SRP/DEF JAM/IDJMG
20 g SET FIRE TO THE RAIN
ADELEXLICOLUMBIA
, DE QUE ME SIRVE LA VIDA
CAMILA SONY MUSIC LATIN
13 SITUME BESAS
VICTOR MANUELLE SONY MUSIC LATIN
4 4 MEVOY DE LA CASA
TITO “ELBAMBINO" SIENTE
13 AMOR COMPARTIDO
LOSTUCANES DETWUANA FONOVISA
4, PERDONAME
LA REPUBLIKA WARNER LATINA-
CLARIDAD
LUIS FONSI UNIVERSAL MUSIC LATINO
s YA ME CANSE
LARRY HERNANDEZ FONOVISA-
s SOLAMENTE TU
PABLO ALBORAN CAPITOL LATIN
THE ONE THAT GOT AWAY
KATY PERRY CAPITOL
12 EN EL CIELO NO HAY HOSPITAL
JUAN LUIS GUERRA CAPITOL LATIN
, PARA EL PEOR AMANTE
EDNITA NAZARIO SONY MUSIC LATIN
3 MUJER DE TODOS MUJER DE NADIE
CALIBRE 50 DISA'
4 MARCHATE
JULION ALVAREZ Y SUNORTENO BANDA DISA/ASL
3 g REGALO DEL CIELO
[ELCHAPO DE SINALOA PALOMA

@ “u 8 ESTOVSAL'ADO

g7l CREO EN TI
LLEOR REK SONYMUSICLATIV

QUE NOS PASO?

44 40 11 peyiiARBAA DUETO CON YURIDIA SONY MUSCLATIN

a5 1 20 SEXY AND | KNOW IT

ROCK/WILLLAM/CHERRY E

ANTES DE LAS SEIS

a6 (¥ SHAKIRA SONY MUSIC LATIN

@ m SENTIMIENTOS ENCONTRADOS
WONO DE MEXICO FONOVISA:

5 R

8

00:000

N
[

(5 IS I

31

& & B

8 8 8B & 8 «

5

66000:00000

ME GUSTAS TANTO
a8 35 18 PPAULINA RUBIO UNIVERSAL MUSIC LATINO

EL POETA
50 | i ) CHINO & NACHO MACHETE/UNIVERSALMUSIC LATING

5 TEDIJERON

504 PLAN B PINA

Don Omar lands his second No. 1 on Latin
Pop Airplay with “Dutty Love,” featuring
Natty Natasha, which shimmies 2-1. It's the
first single from forthcoming compilation
Meet the Orphans: The Next Generation. It
also appears on his Orfanato camp’s first
mixtape, Love Is Pain.
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Veteran Regional Mexican acts Los

Temerarios and Grupo Bryndis both debut
their respective anniversary albums in the #
top 15 of Top Latin Albums. Los Temerarios® an,g;

30 Aniversario, the act’s 40th charting set, L W
7
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enters at No. 10. Bryndis bounds in at No. 13
with its 32nd charting effort, 20 Aniversario.
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waves internationally as his first charted song in the United States
moves 33-15 on Hot Latin Songs. The Portuguese-language tune nets
a 63% increase in audience impressions. Songs in other languages

besides Spanish and English rarely make their mark on Latin radio, | £3
&3
but “Pego” is getting heavy support from stations including WKAQ | z3
San Juan, Puerto Rico, and KXOL Los Angeles. —Karinah Santiago <5
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RECORD COMPANIES: Universal Music Group in London pro-
motes Francis Keeling to global head of digital business. He
was VP of digital for Universal Music Group International.

RCA Records Nashville appoints David Berry manager of
regional promotion. He was manager of regional promotion
at BNA Records.

Sony Music Entertainment promotes Afo Verde to chairman/
CEO of the Latin region, Spain and Portugal. He was president
of the Latin region.

TRENCHER

KEELING

PUBLISHING: Reach Music Publishing opens an office in Bur-
bank, Calif., and appoints Nancy Matalon VP of creative, Jean
Montiel senior director of administration and Mike Phegley di-
rector of synch licensing. Matalon was consultant/founder of
Matalon Entertainment, Montiel was director of administration
at Bug Music, and Phegley was a music supervisor/licensing
executive at Activision-Blizzard.

DISTRIBUTION: INgrooves Fontana taps Amy Dietz as GM.
She was VP of label and artist development at Alternative
Distribution Alliance.

TV/FILM: Univision Cable Networks appoints Cristina
Schwarz VP of programming and production. She previ-
ously ran her own company, CSLR, a consultancy for inter-
national media companies.

DIGITAL: Vevo appoints Hal Trencher senior VP of national
sales. He was executive sales director at AOL.

RELATED FIELDS: Music Choice promotes Christina Tancredi
to COO. She was executive VP.
—Edited by Mitchell Peters

WORKS

JAZZREACH BUILDS AUDIENCES FOR GENRE
New York-based nonprofit JazzReach has connected with more
thana quarter-million young people during its 17-year mission to
raise the art form’s visibility. JazzReach aims to boost that total by
more than 30,000 in 2012 as the organization continues its exten-
sive national touring and outreach program.

“Promoting the culture and fostering its diminishing audi-
ences areat the core,” JazzReach founder/executive director Hans
Schuman says. “Young people in this country don’thave access to
this unique American artform. Iwanted to find ways to introduce
jazz tothemin a way that’s compellingand entertaining.”

JazzReach accomplishes that through live multimedia educa-
tional programs for K-12 students, performances for all ages and
clinics, master classes and workshops for student bands and en-
sembles. These are staged in partnership with performing arts
centers and various presenting organizations.

The spring season starts April 9in Los Angeles atthe Harvard-
Westlake School and continues through June 13-15 at New York’s
Highline Ballroom during the annual Blue Note Jazz Festival. Its
current live multimedia series features two inaugural presenta-
tions: “Ellington!” and “Miles Davisand the Blue Flame Incident.”

All JazzReach activities are conducted by house ensemble the
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Tyga (left) held court during a
listening session for his latest
album, Careless World: Rise of the
Last King. Hosting the affair at EMI
Music Publishing’s Santa Monica,
Calif., offices was president of
creative for North America Jon
Platt. Young Money/Cash Money'
newest hitmaker enjoyed a
two-week reign at No.1on
Billboard’s Top R&B/Hip-Hop
Albums chart, succeeded this week

y labelmate Drake. pH

e

Celtic punk ensemble Flogging Molly brought its eighth annual Green

Singer/songwriter Kenny
! Chesney and Costa Sunglasses
present a check for $50,000

to Pat Murray on behalf of the &
Coastal Conservation Assn
The funds were raised through
sales of Chesney’s limited-
edition line of Costa Sunglasses
during his 2011 Goin' Coastal
national tour. Showing their
sunny side are (from left)
CCA president Murray,
Chesney, Costa marketing
& manager Amanda Perryman

< and AbiJack Management CEO
Jul-u.. °‘M‘# DE
Slaned

$50,000.00

Dollars

Brett Palmer. prior

e N | B >
The Sprint Center in Kansas City, Mo,, hosted the last night of George
Strait’s tour with special guest Martina McBride. Owing to iliness, the
March 3 performance was a rescheduling of the country icon’s sold-out
Feb. 25 date. Strait (left) marks the tour’s successful run with Sprint
Center/AEG Live-Kansas City senior VP/GM Brenda Tinnen and TMG/
AEG Live president Louis Messina. pHOTO: JASON SQUIRES

17 tour to City National Grove of Anaheim, Calif,, on March 9. Hanging
out backstage are (standing, from left) Flogging Molly member Robert
Schmidt; City National Grove/Nederlander Concerts director of talent
Mike Goldsmith; group members George Schwindt, Matthew Hensley,
Dennis Casey, Bridget Regan, Dave King and Nathen Maxwell; Villam
Artist Management’s Gary Schwindt; and APA agent Josh Humiston.

Metta Quintet, comprisingdrummer Schuman, sax players Greg
Ward and Marcus Strickland, pianist David Bryant and bassist
Joshua Ginsburg. The group released global-themed third album
Big Drum/Small World on Feb. 21 through the Orchard. A portion
of net proceeds from all band sales directly benefit JazzReach’s
—Gail Mitchell

Kneeling are City National Gro

rlander director of marketing
Carrie Steen and GM Adam AND

educational endeavors.
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It was both a reunion
and a celebration when
Leila Cobo, Billboard’s
Miami-based executive
director of content and
programming for
Latin music and
entertainment, hit New
York (March 7) ona
national book tour
promoting her second
novel, “The Second
Time We Met” (Grand
Central Publishing). At
the Big Apple signing—
hosted by Columbia’s
Graduate School of
Journalism and the
university's chapter of
the National Assn. of
Hispanic Journalists—
Cobo (second from
7 s \ right) caught up with
Additional photos y : During the March 8 stopover at Atlanta’s Fox y N?Jevo Mugndo Ieiusu:
b.z online this weekat = i Theater of Trey Songz’ Anticipation 2our Group owner/president
billboard.biz. M with rapper Big Sean, Atlantic Records Herman Rodriguez-
& i threw a private reception the night before in | i il r
To submit your photos - honor of Songz and labelmate T.I. Flanking a‘gﬂ:g:ﬁg'ggffs d
for consideration, please Atlantic VP of urban promotion Kathi Moore analytics Mirna Gomez
send JaRges to at Frank Ski’s Restaurant and Lounge are T.I and publisher Tommy
backbeat@billboard.com. (left) and SONgz. PHOTO: EXCLUSIVEACCESS NET Page. PHOTO: ANDRE
Ee— 2yl - AND CARLOS CHAHIN

U avemees W e B e W e

aveny &

Ve

Music Row executives gathered at BMI's Nashville
office recently to celebrate Eric Church’s first No
1 country song, “Drink in My Hand.” The rowdy
anthem, the second single from Church’s No. 1
album Chief, was co-written by Luke Laird and
Church’s longtime collaborator Michael Heeney.
Pictured are (back row, from left) Universal Music ¥
Publishing Group executive VP/GM Kent Bad weather didn’t stop Sheryl Crow from jumping on the tail end of the post-
Earls, Capitol/Nashville president/CEO Mike screening Q&A for South by Southwest's world premiere of “$ellebrity.” Crow
Dungan, BMI/Nashville VP of writer/publisher and Elton John are the only musicians featured in the documentary about the
relations Jody Williams and Sony/ATV Music paparazzi and celebrity gossip media from filmmaker/photographer Kevin Mazur.
Publishing/Nashville president/CEO Troy The screening’s entourage later adjourned to the W Hotel in downtown Austin
Tomlinson. In the front row are (from left) where Beggars Banquet label founder Martin Mills, “Austin City Limits” producer
Laird, Church and Heeney. pHoTo: RICK DIAMOND Terry Lickona and Piper Cub Productions CEO Jeanne Elfant Festa hung out with
“$ellebrity” executive producer David Wild. PHOTO: MICHAEL BUCKNER/WIREIMAGE

The United Negro College Fund'’s annual “A Mind Is” gala (March 1) raised

more than $3 million for current anc} future college aspirants. Held at the § 3 A X As her single “Call Me Maybe” rapidly ascends the Billboard Hot 100
Marriott Marquis Hotel in New York'’s Times Square, the gala was hosted by A (moving 31-24 this week), Carly Rae Jepsen is busy traveling
comedian/actor Bill Bellamy and saluted nonprofit organization Teach for 3 the top 40 radio promotion circuit. Newly signed to Justin Bieber
America, the legacy of first black congresswoman Shirley Chisholm and manager Scooter Braun'’s Interscope-distributed School
New York Giants defensive end Justin Tuck. Turning in special performances : Boy Records, Jepsen visits on-air with KZZP Phoenix
were the Tuskegee University Choir and Grammy Award-nominated singer 8 - | syndicated morning host Rich Berra (far left). Accompanying

L i (left) shown here with Blazetrak executive VP/chief marketing officer her are her guitarist Tavish and mandolin player Jared

ryl C. Joyner. pi EARL G NI < <, 3 —— 4
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LATINMUSIC ™™ ..

CONFERENC%AWARDS JW MARRIOTT MARQUIS, MIAMI

New! Q&A with JENNI RIVERA:
The Diva We Want To Know

Join the biggest names in Latin music to help move your business forward
including chart-topping artists, influential record label execs, cutting-edge
brand marketers and agencies, national radio programmers, world-renowned
producers, revolutionary digital music execs - and many more.

Plus — Billboard Latin Music Award Finalists Just Announced!

REGISTER BY MARCH 23 AND SAVE $126
Register Today: BillboardLatinConference.com

Registration: 212.493.4026 Conferences@Billboard.com
Sponsorship: 646.315.2961 Cebele.Marquez@Billboard.com
JW Marriott Marquis Reservations: Limited Discounted Rooms Available - Call 888.717.8850 (use Group Code Billboard Latin Music)

PRESENTING SPONSOR: CONFERENCE SPONSORS:
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GONGRATULATIONS MUMFORD & SONS

. ON'YOUR SOLD-0UT RYMAN TRIPLE PLAY
Do MGG A 5

MUMFORD

VSONS

ARCL R HISTORICALLY COOL
TE2HE  AUDITORIUM SINCE 1892

PHOTO © STEVE LOWRY/RYMAN ARCHIVES
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