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New! Q&A with JENNI RIVERA:
The Diva We Want To Know

Join the biggest names in Latin music to help move your business forward
including chart-topping artists, influential record label execs, cutting-edge
brand marketers and agencies, national radio programmers, world-renowned
producers, revolutionary digital music execs - and many more.

Plus — Billboard Latin Music Award Finalists Just Announced!

REGISTER BY MARCH 23 AND SAVE $126
Register Today: BillboardLatinConference.com

Registration: 212.493.4026 Conferences@Billboard.com
Sponsorship: 646.315.2961 Cebele.Marquez@Billboard.com
JW Marriott Marquis Reservations: Limited Discounted Rooms Available - Call 888.717.8850 (use Group Code Billboard Latin Music)
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THE 54TH GRAMMY’S

40 Mlon CRAMMY® Fans Can't e \Wrong... -

@ L

2 Biggest GRAMMY audience since 1984. Second-biggest audience ever. 39.9 million total viewers.

47% increase from last year. The top-rated awards show of the season

2 "GRAMMY Effect” sales boost: Adele, +207% (730,000 units, largest week-to-week increase \
in SoundScan era); 2012 GRAMMY Nominees album (+66%,; ties highest chart debut at #4; longest-ever stay
in the Top 10); the Civil Wars (+178%); Foo Fighters (+134%); Bruno Mars (+133%); Bon lver (+61%); T aE o
Taylor Swift (+60%); Lady Antebellum (+47%); among others o,

2 Nearly 6 million unique visitors to GRAMMY.com during GRAMMY Weekend (Frlday—Mon ay), up 24%., - ¢ 7
135% increase in mobile visits. More than 1 million unique views of mteractlve X 7 o -
3-day GRAMMY Live stream :

2 Largest social TV event in history with more than 13 million - .
social media comments e °

£ More than $6 million raised at record-breaking i . e o
MusiCares® Person of the Year gala honoring Sir Paul McCartnéy’_ E &
during another culturally rich GRAMMY Week k- i ”

©

Thank you fo all nvolved for
Music’s Riggest Mght® in nearly 30 years!

In Memory .

A R ECORDING
John Cossette, 1957-2011 ERECORDING

L ADEMY
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6 ‘VOICE’ IS RAISED
NBC's music show is
TV’s top series as
“American Idol”
faces a surge in
competition.
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still rules as the
top publisher.
Plus: A Q&A
with Dan Wilson
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BATTLE OF THE BANDS

Cast your vote to send one great unsigned band to
the 2012 Billboard Music Awards and enter to win a
trip to Las Vegas for the show. Get in on the action at
billboard.com/battle.

Billsoardcom & st PRESENT CRUZE-ING TO VEGAS:

BATTLE <~ BANDS

RICHIE PLAYS SXSW
Lionel Richie will say hello
to South by Southwest for
the first time by headlining
Billboard’s showcase on
March 14 at ACL Live.
Joining him will be the-
Dream, Wallpaper, Polica
and Vintage Trouble. More
at billboard.com/sxsw.
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LLATIN CONFERENCE
The Billboard Latin Music
Conference & Awards, set
for April 23-26 at the JW
Marriott Marquis in Miami,
will feature Superstar Q&As
with Jenni Rivera and
Pitbull. For more details,

go to billboardlatin
conference.com.
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IS BY PHIL GALLO

‘Voice’ Is Raised

NBC’s music show is TV’s top series as ‘American ldol’ faces a surge in competition

merican Idol” faces
some tough new chal-
lenges, to be sure, but

no one’s saying “Idol’ out!” any-
time soon.

For the first time in its
11-season run, Fox's mega-
hit “Idol” faces a competing
network’s smash show built
around a vocal contest, NBC’s
“The Voice,” as well as a sepa-
rate hit sitcom, ABC’s “Mod-
ern Family,” that’s attracting
large numbers of viewers in
the highly desirable demo-
graphic of adults 18-49.

Although TV series’ time
slots are often moved around
for promotional and other rea-
sons, “Idol” is now airing on
Wednesdays and Thursdays
(both at 8 p.m. ET). “The Voice”
airs Mondays (8 p.m. ET) and
will have live episodes on Mon-
days and Tuesdays (8 p.m. ET)
in April. And “Modern Family”
airs Wednesdays at 9 p.m. ET.

This season, the “Idol” pre-
miere was down significantly
from last year’s opening yet still
pulled huge numbers. That de-
cline, along with the new com-
petition from “The Voice” and
“Modern Family,” has led rivals
and critics to circle the show
like vultures, eagerly waiting
for more stutters or missteps.
However, while a slip in “Idol”
ratings may make for juicy head-
lines, TV’s infrastructure and the
way it assigns value to programs
doesn't allow one network’s se-
ries to threaten the existence of
another on a different night.

In the TV industry today, as
pilots are being cast and the
fall schedule is mulled over,
fourth-place NBC hopes that
“The Voice” will do for the belea-
guered network what “American
Idol” did for Fox: create a time
slot to launch new series, lower
the age of its average viewer and
increase rates that advertisers
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pay for 30-second spots. In the
February sweeps period, crucial
to setting next season’s ad rates,
“The Voice” led ratings almost
across the board. Not only did
it rank as the No. 1 TV series
for adult men and women 18-
34, but it also hit the top spot
among adult men and women
18-49, adults and women 25-54,
kids 2-11 and teens 12-17.

Because many ad rates are
negotiated early on, “The Voice”
may well be offering the best
bargain for advertisers that pur-
chased space during the “up-
front” period that immediately
followed the announcement
of the network’s schedule last
May. Based on its 2011 ratings,
a 30-second spot on “The Voice”
cost an average of $206,500, ac-
cording toan Ad Age survey. That
same survey found “Idol” selling
spots for between $468,100 and
$502,900. Meanwhile, heavily
hyped (but then-unproven) tal-
ent competition “X Factor” had
the highest ad rate among all new
shows and pulled in an average
of $320,000 per spot.

Those rates are determined
by each show’s number of view-
ers, with a heavy emphasis on
viewers 18-49, a demographic
in which “The Voice” has seen
significant growth this year.
The first week of battle rounds
(March 5) gave the show a 63%
boost over last year’s 18-49 num-
ber to 7.9 million viewers and a
98% leap in total viewers (16.9
million), according to Nielsen.

For the music business, the re-
sult of three successful singing
shows is a cluttered landscape
of former contestants. Eight of
the final 11 singers on last year’s
“Idol” signed label deals, Sony
Music alone signed four “X Fac-
tor” artists, and Universal Repub-
lic is months away from releasing
its third album from a “Voice”
contestant—Vicci Martinez, who
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Battle of the network singing stars: NBC is hoping “The Voice” (top) will do for the network
what “American Idol” did for Fox.

last year tied for third.

Adding to all the albums in
the pipeline is an avalanche
of digital downloads released
weekly during the next three
months while “Idol” and “The
Voice” broadcast live episodes.

During the course of six
weeks, “we make an album
each week—only we do it in
three days,” says Tom Mackay,
executive VP of A&R at Univer-
sal Republic, the label releasing
“Voice” material. “The Voice”
is still weeks away from going
live—performance shows begin
April 2, with results shows on
Tuesdays through May 8—while
“Idol” began its live elimination
rounds on March 7 and started

releasing tracks the same day.

With “The Voice” featuring
battle rounds that turn team-
mates into do-or-die opponents
and “Idol” beginning a weekly
whittling of singers, the game
literally begins to change: Pub-
licity efforts focus less on judges
and more on contestants, while
opportunities increase for es-
tablished artists to appear on
the shows.

Despite the ratings turn-
around, “Idol” is coming off a
year in which winner Scotty Mc-
Creery’s album sold very well,
while “The Voice” victor Javier

Colon’s effort didn’t.

“Javier made the record
he wanted, and our job is to
support his artistic vision,”
Mackay says, acknowledging
that runner-up Dia Frampton’s
album was “much more in
line” with what the show’s fans
expected and expressing opti-
mism that Martinez’s album
will perform well. In the end,
he says, the TV competition
doesn’t always directly con-
nect to the music later created
in a recording studio. “These
albums and the artists have to
stand up on their own.” -«

biz MOBILE: For 24/7 news and analysis on your cellphone or
L mobile device, go to mobile.billboard.biz.

>>>SONGKICK
GETS FUNDING
FROM SEQUOIA
CAPITAL

Music database
startup Songkick has
landed investment
from venture capital
firm Sequoia Capital.
Songkick, which can
be used with iPhones
and Spotify, has cre-
ated a database of
concerts with the goal
of helping music fans
see more live music
and not miss their fa-
vorite acts. Songkick’s
iPhone app, and its
new app for the Spo-
tify desktop client,
scan a user’s music
library to build a list
of tracked artists. Its
concert listings are
syndicated to Vevo,
Hype Machine, MTV
and SoundCloud.

>>>ASCAP
REVENUE UP,
EXPENSES
DOWN

ASCAP has posted a
5.3% increase in rev-
enue to $985 million
from the $935 million
that it reported the
year before. Moreover,
ASCAP’s operating
expense ratio declined
by two percentage
points to 11.9%. That
means that last year
the performing rights
organization’s ex-
penses declined to
$117.2 million from
$130 million.

>>>RECORD
EXEC TUNC
ERIM DIES AT 76
Tunc Erim, a legend-
ary and longtime At-
lantic Records execu-
tive from the *60s until
the ’90s, died March
3, after a longiillness.
He was 76. Among the
acts with whom he
worked were Led Zep-
pelin, Bette Midler, the
Rolling Stones, Aretha
Franklin, Genesis and
Tori Amos. In lieu of
flowers or gifts, a tax-
deductible donation
may be made in Erim’s
name to ARTZ: Art-
ists for Alzheimer’s
c/o the “I’'m Still Here”
Foundation,” 130 New
Boston St., Woburn,
MA 01801.

Reporting by Ed
Christman, Glenn
Peoples and
Billboard staff.

TOP: LEWIS JACOBS/NBC; BOTTOM: MICHAEL BECKER/FOX
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Pop favorites:

Korean girl group T-ARA and
singer GUMMY (inset)
performing at the Billboard
Japan Music Awards.

Y

AKB48, SAORI YUKI, AK-69 AMONG THE WINNERS
AT BILLBOARD JAPAN MUSIC AWARDS

ome of Japan’s biggest ensemble and solo stars

descended upon the third annual Billboard Japan

Music Awards this year, with literally dozens of girl-
group band members winning the top prize. Held March 3
at the Billboard Live club in Tokyo, the event was broad-
cast on a major Japanese terrestrial station, TV Tokyo,
for the first time. In 2011, the chart-topping, 14-member
boy band Exile took home the artist of the year honor,
but this year the top award had to be split among many
more people.

AKB48, an all-girl group that includes approximately
48 members, won the artist of the year award. Eighteen
AKB48 group members attended the show to perform a
medley of hits including “Flying Get/Kaze Wa Fuiteiru/
Everyday, Kachuusha” and “Give Me Five!” The overall
group comprises four “teams” that work together, so all
members are never onstage simultaneously. As of early
February, the latest incarnation of the act included Team
A with 16 members, Teams K and B (15 members each)
and Team 4 (11).

Formed in 2005, AKB48 has been dominating Japa-

FOR THE RECORD

B In the Feb. 18 issue, in a story about artists posting
cover songs to YouTube, it should have noted that
Gotye’s “Somebody That | Used to Know” samples
the song “Saville” by late Brazilian guitarist Luiz
Bonfa, not “King of Pain” by the Police.

M In the Feb. 25 issue, in a story about new venues,
the relationship between AEG Live and the Barclays
Center was misrepresented. AEG’s role consists only
of assisting in operations of the new venue in Brook-
lyn. Sean Saadeh, VP of programming for the Barclays
Center, and an employee of the center, is the only per-
son who books the venue.

8 | BILLBOARD | MARCH 17, 2012

nese sales charts during the past few years and took
home four statuettes at this year’s Billboard Japan Music
Awards, a first for any act at the awards show. In addition
to artist of the year, the group snared top pop artist, Hot
100 of the year and Hot 100 single sales of the year.

Masato Kitaguchi, executive director/COO of Hanshin
Contents Link, Billboard’s partner in Japan, noted that
this year’s show provided a big technical leap forward.
“For the first two incarnations we were only broadcast
on satellite TV,” he said, “but this year we have terrestrial
coverage, which makes it easier for the general public to
watch the show.”

Former MTV VJ Downtown Julie Brown, host of Bill-
board.com’s Web show “TMI: The Music Insider,” also
attended the proceedings and was effusive after seeing
AKB48 and other performances. “Like anything done in
Japan,” she said, “the show was very crisp.”

A total of five top pop artists were chosen. The re-
maining four awards went to Avril Lavigne, Korean boy
band Tohoshinki (also known as TVXQ), up-and-coming
Korean pop girl group T-ara and Japanese singer JUJU.
The acts were eligible for the prize by topping the Bill-
board Japan Hot 100, and Internet voting determined
the winners.

Other winners included Japanese rapper AK-69, who
picked up the independent artist of the year honor and
performed a medley of his songs “Public Enemy” and
“The Red Magic,” and Korean singer Gummy, who won
the K-pop new artist of the year award.

The U.S. Billboard Publisher’s Award went to singer
Saori Yuki, who last year released the album 7969, a collab-
orative effort with American jazz-pop band Pink Martini.

Looking forward to next year’s event, Kitaguchi said,
“More people want to attend the show, so I’d like to use a
bigger venue in 2013. I’d also like to explore the concept
of an international awards show held in collaboration with
the United States and Billboard Korea.” ese
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Oz Looks To Asia

Australia’s touring trade turns to Singapore, Malaysia,
Hong Kong and other locales for new business

First to market: The
Laneway Festival in
Singapore debuted in
20113as the inaugural
Australia-based event
to play the region.
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he sleeping tiger that is the Asian tour-

ing market is finally waking up. At least

that'’s the vibe from Australian concert
promoters as they make forays north into the
vast subregion of Southeast Asia.

On March 17, Future Entertainment will
launch an offshoot of its Future Music Festival
in Kuala Lumpur, Malaysia, becoming the sec-
ond Australian-based music event to debut in the
region in the past year. It follows the Laneway
Festival, promoted by Sydney-based Chugg En-
tertainment, and Melbourne’s Lunatic Entertain-
ment, which held its second event in February in
Singapore. In addition, Sydney-based Artist Voice
recently opened offices in Hong Kong and Sin-
gapore, becoming the first Australian booking
agency to aggressively enter the market.

“The Asian markets are developing now, just
as Australia did from the 1960s through the
’80s,” says Colleen Zulian, president of Asia
Sounds, an international music publishing, artist
management and TV production firm.

Cheaper and more abundant flight routes
partly explain the new trend, while the region’s
venue infrastructure is also growing at a steady
pace, according to several music executives. Su-
perstar acts have beaten a path through Asia,
with Bob Dylan, Kylie Minogue and Janet Jackson
among the top artists touring the region last year.
Aside from A-list international talent, executives
also believe there’s a growing appetite for smaller
alternative acts throughout Asia.

“More Australian bands are going there,”
Chugg Entertainment chairman Michael Chugg
says. “It’s really opening up.” He anticipates new
Laneway festivals debuting in Thailand and
Korea soon, most likely “in the next few years.”

For Australian promoters, Asia shows prom-
ise at the same time its home market has be-
come saturated with shows. Laneway launched
in Singapore in January 2011, the brainchild of
Chugg and artist manager Danny Rogers, man-
aging director of Lunatic Entertainment. Rogers
concedes the move may protect the brand from
swamped conditions Down Under, but suggests
another factor behind the expansion. As a bou-
tique festival, Laneway’s largest shows in Syd-
ney and Melbourne accommodated only 10,000
people, while a jump into Asia can give the brand
greater leverage to chase bigger acts that solo
festival payouts alone won't buy.

“If you come into Australia to do Laneway and
a couple of side shows, now you can kick off in
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New Zealand, visit Singapore and then do your
original four or five shows—plus, possibly, hit
Japan on the way home. Well, that’s potentially
a 12-date tour now,” Rogers says.

Rogers has already had success in Asia with
his act the Temper Trap, whose frontman
Dougy Mandagi is Indonesian. By the end of
its first album’s cycle in 2010, it was “doing
10,000 tickets in Jakarta,” Rogers says.

Sydney-based Future Entertainment is prep-
ping its first mega-event in Kuala Lumpur,
thanks in part to a government grant from
Tourism Malaysia. The festival’s debut comes
just days before the Malaysian Grand Prix (March
23-25) and, during the next five years, the tour-
ism board expects its “cars and guitars” week
to become a “destination event” for the region.
Future’s 30,000-capacity venue will host a mix
of local and Australian acts with international
headliners including electronica duo the Chemi-
cal Brothers and British rapper Tinie Tempah.

Future Entertainment tours director Brett
Robinson says, “There’s been great demand for
our festival from producers in different cities,
and we're seeing some decent stats on Asians
attending the festival via Ticketmaster.”

Artist Voice was co-founded by CEO Brett
Murrihy, a veteran senior booking agent with
Premier Harbour Agency, and Matt Gudinski,
a young entrepreneur who created the Illusive
Entertainment Group in 2002. Repping more
than 60 acts, including the Temper Trap, Paul
Kelly, Empire of the Sun and Howling Bells, Art-
ist Voice’s new Asian operation provides fresh op-
portunities for its roster, Murrihy says, building a
bridge for Aussie acts to play Asia and vice versa.

“It’s important to establish a strong touring
thoroughfare into Hong Kong, Taiwan, Malaysia,
Singapore, Thailand and Indonesia,” Murrihy
says. Artist Voice originally entered Asia through
a joint venture with Untitled Entertainment, a
Hong Kong-based live events company.

Clearly, there are now many more options for
touring acts making thatlong trip to Oz, but growth
will be even more successful if there’s some give
and take, Asia Sounds’ Zulian says. “The interna-
tional market needs to nurture and support Asian
artists,” she says. “If more opportunities open up
for Asia’s quality acts, the markets for Western acts
there will also expand on all levels.” e

biz For 24/7 touring news and analysis,
see billboard.biz/touring.
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GROSS/
Ticket Price(s)
$6,900,750
(56434 985 Australian)
$428 85/&10713

$6,149,610
(87350040 New Zesland)
$33413/$83.47

$4,314,050
(34018973 Australian)
$429.26/$107.24

$4,296,135
$250/$50

ARTIST(S)

Venue, Date

Attendance

Capacity Promoter

ROGER WATERS
Rod Laver Arena, Melbourne,
Australia, Feb. 7-8, 10-11
ROGER WATERS

ctor Arena, Auckland, New
Zealand Feb. 18, 20, 22-23
ROGER WATERS

Allphones Arena, Sydney, Feb. 22,994
‘4_“’5 Y £ lotts Michael Coppel Presents

MICHAEL JACKSON THE IMMORTAL WORLD TOUR BY CIRQUE DU SOLEIL

American Airlines Arena, Miami, 35,105 37,974
March 2-4 threa chaws Cirque du Soleil

ROGER WATERS

,
(3405751 Austrlan) * grishane Entertainment Centre, 25,359 i
$42503/$10618 _Brisbane, Australia, Feb. 1-2, 4 ihres selloyts __ Michael Coppel Presents

$3,637,000 ROGER WATERS

(83421287 Australef)  gurswood Dome, Perth, 19,523 i
$42809/$10918  Australia, Jan. 27-28 two sellouts Michael Coppel Rresents

$2,324,570 ROXETTE, 1927

(82067508 Austrdian) sy dney Entertainment Centre, 27,726 B4Pihee ||
$96.41 SYaney, Febs 101725 . 27728 84191 | jve Nation

$2,299,593 ROD STEWART

(190089 Aistralen) o aver Arena Melbourne, 12,699
$40526/$12737  Australia, Feb. 1 sellout Frontier Touring

$2,200,201 MICHAEL JACKSON THE IMMORTAL WORLD TOUR CIRQUE DU SOLEIL

250/$50 Amway Center, Orlando, Fla., 19,288 21,780 i
s Feb. 28-29 £ shows CligtscuSclolt

SNOWGLOBE MUSIC FESTIVA

Lake Tahoe Communi College. 28,995 60,000
South Lake Tahoe, Calif.,, Dec. 29-31 three days C3 Presents, SnowBall

KANYE WEST, SNEAKY SOUND SYSTEM

Sydney Entertainment Centre, 9,317 Big Day Out/Creative Festival Entertainment

Michael Coppel Presents

38,586
four sellouts

39,096 fi
39,096 . Michael Coppel Presents

$1,544,199
$95/833

$951,303
(3894388) Australian)

$167.86/59280  Sydney, Jan. 27 10,069

798,301 JASON ALDEAN, LUKE BRYAN, LAUREN ALAINA
$50.25/$25.50 )é?::‘Er;eeggyl 7Cen\er. St. Paul, ;gi%ﬂ? Live Nation

57,645 DRAKE, A$AP ROCKY, KENDRICK LAMAR, CHASE, AJ HERNZ
$79.75/$39.75 ::at:kzirwln Center, Austin, ‘1‘;"626999 Live Nation
$751,254 SOUNDGARDEN, THE BRONX
;‘173032051/;‘%"33':2) 253‘:35:',."52'"’"&“' Cetrey gjgg‘g Big Day Out/Creative Festival Entertainment
$748,995 SELENA GOMEZ & THE SCENE, DJ RAUL RODRIGUEZ
(9834677 pesos)
$11272/$22.85 z?t!;cho de Ios Deportes, Mexico 13'69&! OCESA-CIE
$724,464 JASON ALDEAN, LUKE BRYAN, LAUREN ALAINA
$47.25/$22.50 Bridgestone Arena, Nashville, 16,558 Live Nation
Feb. 24 sellout

$715,778 BRAD PAISLEY, THE BAND PERRY, SCOTTY McCREERY
$65/$25 a:eghlyena, Lexington, Ky., lgiﬁfﬂ‘ Live Nation
§Z§4,656 HALL & OATES, ICEHOUSE
(3654149 Australian) N
$28223/$106.64 35523 EFr;tgrtéamment Gehtie, 2‘36942 Frontier Touring

BRAD PAISLEY, THE BAND PERRY, SCOTTY McCREERY

Yo d Th Boling Al
s Knoxville, Tenn., March 2 scliout letcy
$658,379 GEORGE STRAIT, MARTINA McBRIDE
Y raveyiCantet OtlandciFlay el The Messina Group/AEG Live
$608,984 LADY ANTEBELLUM, DARIUS RUCKER, DAVID NAIL
SSB7R/ANTS | Etchot Mg A 13508 v en
$603,818 MICHAEL JACKSON THE IMMORTAL WORLD TOUR BY CIRQUE DU SOLEIL
$250/$50 Taco Bell Arena, Boise, Idaho, 5,647 Citquedu salell
$591,679 LADY ANTEBELLUM, DARIUS RUCKER, THOMPSON SQUARE
$76.50/$25 En;r%ﬁ?l‘%lons Arena, Salt Lake ghzauz: United Concerts
$575,494 LADY ANTEBELLUM, DARIUS RUCKER, THOMPSON SQUARE
$66.50/$22 f__\errt!fr‘lscan Airlines Center, Dallas, 153 Eff AEG Live
$559,778 BRAD PAISLEY, THE BAND PERRY, SCOTTY McCREERY
i irit Arena, 3 ) §

ST e ek RZE v vaton
$556,446 BRAD PAISLEY, THE BAND PERRY, SCOTTY McCREERY
$59/$'39 1st Mariner Arena, Baltimore, 10,912 Live Nation

March 1 sellout
$539,244 BRAD PAISLEY, THE BAND PERRY, SCOTTY McCREERY
$59/$39 L:!!I{ezliss Center, Moline, Ill., ;2“2?]? Live Nation
$525,074 ERIC CHURCH, SONIA LEIGH, BRANTLEY GILBERT
Rl St =
$512,778 BRAD PAISLEY, THE BAND PERRY, SCOTTY McCREERY
$59/839 lJ:gbl-i %ena. Springfield, Mo., s(,‘ﬁg& Live Nation
$501,346 BLAKE SHELTON, JUSTIN MOORE, DIA FRAMPTON
$49.75/$25 g?:g»;:menge‘ 7Arana. Columbus, 1S1e.l‘|105u3L Police Productions
$4 BRAD PAISLEY, THE BAND PERRY, SCOTTY McCREERY
L R
$482,904 INA MULLER
(eeiony 11,909
$50.47/$32.35 02 World, Berlin, Jan. 21 11,083 Concertbiro Zahlmann, Funke Media
$475166 ERIC CHURCH, SONIA LEIGH, BRANTLEY GILBERT
B | [ ohson Boling frena, 51283 Frank Productions, NS2
$455,280 LMFAO, FAR*EAST MOVEMENT, FRANKMUSIK
g:g_zéesz}ggaga") ggg.ag Place, Edmonton, Alberta, %’.758423 eNatan
$448,950 LADY ANTEBELLUM, DARIUS RUCKER, DAVID NAIL

35 $6950/$3950  Ford Center, Evansville, Ind., 9,399 NS2
Feb. 26 sellout

Fax: 615-793-2891. Email: bob.allen@billboard com. For research and pricing, call Bob Allen. FOR MORE BOXSCORES, GO TO BILLBOARD.BIZ.

Copyright 2012 Prometheus Global Media LLC. Boxscores should be submitted to Bob Allen in Nashville. Phone: 615-793-0466.



QUESTIONS

with BRUCE OGILVIE

by LOUIS HAU

Betting on a business model based entirely on
the distribution and sale of physical entertain-
ment product might appear to be alosing bet.
But not for Bruce Ogilvie, CEO of Irvine, Calif.-
based one-stop Super D, and a majority princi-
pal in the company with COO Jeff Walker.

In 2009, the company generated revenue
of $142 million. The following year, it acquired
Infinity Resources, boosting its direct-to-con-
sumer business—online and through catalog
sales—as it continued to service wholesale cli-
ents. Today, according to Ogilvie, the company
reports about $200 million in annual revenue,
with an organic growth rate of about 10%.

Ogilvie, former owner of Abbey Road Dis-
tributors and ex-chairman of Wherehouse En-
tertainment, spoke with Billboard about main-
taining a business centered on physical formats.

How’s your wholesale business faring?
The indie side is shrinking a bit, but not too
drastically. [Our online retail business] contin-
ues to grow as brick-and-mortar retailers dis-
appear or shrink, and as chain stores get rid of
the floor space they once devoted to CDs. But
it’s not like the desire for music ever went away.
Amazon, of course, is the 800-pound gorilla in
that category. We keep growing because Ama-
zon is one of our wholesale customers. They
look for us to be the long-tail provider. [Our
special-markets business] is nontraditional
music retail: museums, libraries, gift stores,
just oddball things where, generally, the mar-
gin requirements are much higher. You try and
work with suppliers to say, “OK, we’ll only sell
to these categories, and price it in a way that
makes sense for both sides.”

How did you get into indie label
distribution?
That started about five years ago. It’s just a natu-
ral progression—when you're selling one-stop
product, becoming an independent distributor
basically means you just have that label, [and]
not always exclusively, sometimes it’s shared—
and you kind of pick the ones that make sense.
You justoffer those labels that you distribute to
the current customer base that you have. If you
have that exclusively, then that forces retailers
that you want to do business with you because
they can’t getitanywhere else. We certainly had
a big hit with the Civil Wars. It did really well
for us. You know what they say: “One hit record
solves a lot of problems.”

CD sales in the United States declined
by a far smaller margin during 2011 than in
previous years. Is that sustainable?

I'll tell you a little story. When I was at Where-
house dealing with the restructuring, we literally
had two stores in the same mall. One was at this
end of the mall, one was at the other end. Each
was doing $1.2 million [in annual revenue], but
the problem was they each needed to do $1.7 mil-

lion just to break even. Logic said if we closed one
store, then its business would flock to the other.
Sowe closed one store, and the other went from
$1.2 million to $1.4 million. Where did all the
sales go? Music is an impulse business. If you
don’t have those points of distribution, you're
definitely going to lose the sales. The footprint
determines what’s going to happen.

What would be the online equivalent of
prime location in a brick-and-mortar store?
You have to be in Amazon Marketplace as a
seller. Amazon is the No. 1 attractor of people
wanting to buy media. They've got all those af-
filiates. Search anywhere, and they're going to
push you to Amazon. More and more people are
starting to go there, and that’s all driven by price.

What does the future hold for you if CD
sales plummet again as they did in previous
years?

Well, even during the peak decline years we kept
growing. During that whole period, Amazon
kept growing and we just piggybacked on its
success. When Amazon starts falling off the cliff
in its sales of media, then we’ll need to worry.
But I haven’t seen that happen yet. There will
always be a segment of the population that has
a [strong] connection with the artistand they’ll
always want to collectand own physical products.

Private-equity firms own your rivals

Alliance Entertainment and Baker & Taylor,
while Super D is employee-owned and -op-
erated. Will your company always stay so
independent?
I used to own [one-stop] Abbey Road and I sold
that back in 1994, so 1 know how it works, I've
been to thatrodeo before. It would be our prefer-
ence to be the last guy standing. That’s certainly
our goal. Now, if somebody comes in and wants
to cause a liquidity event that’s really good for
the employees, then we'd have to put on our hats
as trustees of the pension fund, which is for the
benefit of all employees. But we don’t have a “For
Sale” sign on our door. .
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EMI Still
At No.

Hits by Rihanna, Gym Class Heroes and David Guetta

keep publisher on top

MI Music Publishing topped its
rivals with an 18.7% share of the
100 songs generating the most
U.S. radio airplay during the three
months ended Dec. 31, 2011.

It marked the seventh consecutive quarter that
EMI snared the largest share of the top 100 U.S.
airplay songs. Its fourth-quarter tally was up from
17.9% in the third quarter but down slightly from
19.1% during the same period last year.

EMI had a share in 40 top 100 songs in the
fourth quarter, down from 49 in the prior quar-
ter and little changed from 41 a year earlier. Its
fourth-quarter songs included Rihanna’s “We
Found Love” featuring Calvin Harris at No. 3,
Gym Class Heroes’ “Stereo Hearts” featuring
Adam Levine (No. 4) and David Guetta’s
“Without You” featuring Usher (No. 5).

Radio airplay is calculated based on the overall
top 100 detecting songs from 1,533 U.S. radio
stations monitored electronically by Nielsen BDS
for the period of Oct. 1-Dec. 31, 2011. The Harry
Fox Agency researches the publishers’ split for
each track to calculate their share of those songs.

Universal Music Publishing Group ranked
second in the fourth quarter with a 16.3% share,
up from 14.1% in the third quarter and up from
13.7% in the same period a year earlier. Uni-
versal had a share in 43 of the quarter’s top 100
songs—up from 41 in the prior quarter and 36
a year eatlier—including the No. 1 song of the
fourth quarter, “Moves Like Jagger,” by Ma-
roon 5 featuring Christina Aguilera, as well
as Adele’s “Someone Like You” (No. 2) and
Bruno Mars’ “It Will Rain” (No. 9).

share, little changed from 15.5% in the prior quar-
ter but up from 11.9% a year earlier. It had a share
in 25 of the top 100 airplay songs of the period,
up from 22 in the prior quarter and 16 songs in
fourth-quarter 2010. Its top songs this time around
included “Moves Like Jagger,” “Stereo Hearts” and
LMFAO’s “Sexy and I Know It” (No. 6).

Sony/ATV Music Publishing, which is part
of a consortium that has agreed to acquire EMI
Music Publishing in a deal awaiting regulatory
approval, came in fourth for the second quarter
in a row with a 10.6% share, down

in the prior quarter but up from 12 a year earlier.
SMIMS Coffee and Tea Music Publishing,
which made its top 10 debut in the prior quar-
ter, came in seventh with a 2.2% share, up from
1.6% in the prior quarter when it ranked 10th.
SMIMS, which is owned by Foster the People
frontman Mark Foster, reappears in the rank-
ing thanks to Foster the People’s “Pumped Up

Kicks,” the No. 7 song of the fourth quarter.
Peermusic makes its fourth consecutive ap-
pearance in the rankings, coming in eighth
with a 1.5% share, down from

from 11.5% in the third quarter Pub"shers 1.8% in the third quarter when

and 12.7% a year earlier. Sony/
ATV had 28 songs in the top 100,
versus 27 in both the prior quar-
ter and the year-earlier period. In
addition to “Without You,” Sony/
ATV'’s top songs in the fourth
quarter included Drake’s “Head-
lines” (No. 11) and Pitbull’s “Give
Me Everything” featuring Ne-Yo,
Afrojack and Nayer (No. 12).
Warner/Chappell Music ranked fifth for the
second consecutive quarter with a 10.4% share
down from 10.8% in the prior quarter and 11.2%
ayear earlier. Warner/Chappell’s top songs in the
fourth quarter included “It Will Rain,” “Mr. Know
It All” by Kelly Clarkson (No. 13) and “Ni**as
in Paris” by Jay-Z and Kanye West (No. 14).
BMG Chrysalis, which made its debut in the
top 10 in 2010, came in sixth with a 7% share, up
from 5% in the prior quarter, when it also ranked
sixth, and more than double the 3.1% it had in the
year-earlier period. BMG had an interestin 19 of

N

-

Pl it ranked seventh. Peer had an
ace interest in three of the quarter’s

ED CHRISTMAN top 100 songs: the No. 8 song,

Cobra Starship’s “You Make Me
Feel . .. featuring Sabi; Nicki
Minaj’s “Super Bass” (No. 21); and
Katy Perry’s “Firework” (No. 81).

The ninth and 10th publishers
made their debut in the ranking,
with Nettwerk Music Group garnering a 1.1%
share, thanks to its interest in “You Make Me
Feel . . .,” and Razor & Tie Music Publishing,
with a 1% share thanks to Blake Shelton’s
“God Gave Me You” (No. 33).

Sony/ATV topped the country publishers air-
play chart with a 14.7% share of the top 100
country songs at 218 country stations moni-
tored by Nielsen BDS, up from 14.1% in the
prior quarter.

The top songwriter of the fourth quarter
was Harris, who had a solo writing credit for
Rihanna’s chart-topping Billboard Hot 100

Kobalt Music Group came in third witha 15.6%  the fourth quarter’s top 100 songs, down from 20 hit “We Found Love.” .
1 EMIMUSIC PUBLISHING 18.7% o) SONY/ATV MUSIC PUBLISHING 14.7%
2 UNIVERSAL MUSIC PUBLISHING GROUP 16.3% 2 EMI MUSIC PUBLISHING GROUP 14%
3 KOBALT MUSIC GROUP 15.6% 3 WARNER/CHAPPELL MUSIC 1.7%
4 SONY/ATV MUSIC PUBLISHING 10.6% 4 UNIVERSAL MUSIC PUBLISHING GROUP 11.4%
5 WARNER/CHAPPELL MUSIC 10.4% 5 WORDS AND MUSIC COPYRIGHT ADMINISTRATION 6.7%
6 BMG CHRYSALIS 7% 6 BMG CHRYSALIS 6.4%
7 SMIMS COFFEE AND TEA MUSIC PUBLISHING 2.2% 7 RAZOR & TIE MUSIC PUBLISHING 3.4%
8 PEERMUSIC 1.5% 8 BLUEWATER MUSIC SERVICES 2.8%
9 NETTWERK MUSIC GROUP 11% 9 HORI PRO ENTERTAINMENT GROUP 2.59%
10 RAZOR & TIE MUSIC PUBLISHING 1% 10 BIG LOUD BUCKS ADMINISTRATION & INFORMATION 2.55%

Percentage calculations based upon the overall top 100 detecting songs from 1,533 U.S. radio stations electronically
monitored by Nielsen BDS 24 hours a day, seven days per week during the period of Oct. 1-Dec. 31, 2011. Publisher
information for musical works has been identified by the Harry Fox Agency. A “publisher” is defined as an administrator,

copyright owner and/or controliing party.
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Percentage calculations based upon the overall top 100 detecting songs from 218 U.S. country radio stations electronically
monitored by Nielsen BDS 24 hours a day, seven days per week during the period of Oct. 1-Dec, 31, 2011. Publisher
information for musical works has been identified by the Harry Fox Agency. A “publisher” is defined as an administrator,

copyright owner and/or controlling party.



Chartlove: CALVIN HARRIS
scores the top songwriting
title for the quarter solely
on the strength of “We
Found Love,” his hit wi
RIHANNA (left) on which
he also appears.

QUARTER BY

QUARTER

Durin t
20%
15%
10%

I SONY/ATV MUSIC PUBLISHING
UNIVERSAL MUSIC PUBLISHING 5%
I EMI MUSIC PUBLISHING

WARNER/CHAPPELL MUSIC
I KOBALT MUSIC GROUP
W BMG
2009 2010 200 04
1 “E.T.,” KATYPERRY FEAT.KANYE WEST CAPITOL
2 “SOMEONELIKE YOU,” ADELE XL/COLUMBIA
3 “WEFOUND LOVE,” RIHANNA FEAT. CALVIN HARRIS SRP/DEF JAM/IDIMG
4 “STEREO HEARTS,” GYMCLASS HEROES FEAT. ADAM LEVINE DECAYDANCE/FUELED BY RAMEN/RRP
5 “WITHOUT YOU,” DAVID GUETTA FEAT. USHER WHAT AMUSIC/ASTRALWERKS/CAPITOL
6 “SEXY ANDIKNOW IT,” LMFAO PARTY ROCK/WILL.I AM/CHERRYTREE/INTERSCOPE
7 “PUMPED UPKICKS,” FOSTER THE PEOPLE STARTIME/COLUMBIA
8 “YOUMAKE MEFEEL...,” COBRA STARSHIP FEAT. SABI DECAYDANCE/FUELED BY RAMEN/ATLANTIC/RRP
9 “IT WILL RAIN,” BRUNO MARS SUMMIT/CHOP SHOP/ELEKTRA/ATLANTIC
10 “PARTY ROCK ANTHEM,” PARTY ROCK/WILL.I AM/CHERRYTREE/INTERSCOPE
LMFAO FEAT. LAUREN BENNETT & GOONROCK
g 1 RICHARD ADAM “CALVIN HARRIS” WILES 11 “HEADLINES,” DRAKE YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC
g 2 ADELE ADKINS 12 “GIVE MEEVERYTHING,” MR.305/POLO GROUNDS/J/RCA
§ 3 MARK FOSTER PITBULL FEAT. NE-YO, AFROJACK & NAYER
é 4 MARTIN KARL “MAX MARTIN” SANDBERG 13 “MR.KNOW IT ALL,” KELLY CLARKSON 19/RCA
E 5 STEFANI GABRIELLA “LADY GAGA” GERMANOTTA 14  “NI**ASIN PARIS,” JAY-Z & KANYE WEST ROC-A-FELLA/ROCNATION/DEF JAM/IDJMG
§ 6 DAN WILSON 15 “50°CLOCK,” T-PAIN FEAT. WIZ KHALIFA & LILY ALLEN KONVICT/NAPPY BOY/JIVE/RCA
£ 7 LUKASZ “DR. LUKE” GOTTWALD 16 “INTHE DARK,” DEV INDIE-POP/UNIVERSALREPUBLIC
2 8 BENJAMIN “BENNY BLANCO” LEVIN 17 “THE ONE THAT GOT AWAY,” KATY PERRY CAPITOL
§ 9 ADAM LEVINE 18 “GOOD FEELING,” FLORIDA POEBOY/ATLANTIC
E 10 AMMAR MALIK 19 “WORKOUT,” J.COLE ROCNATION
% Ranking based on the number of aggregated plays each songwriter had among the overall top 100 detecting songs 20 “JUST AKISS,” LADY ANTEBELLUM CAPITOLNASHVILLE/CAPITOL
g  from 1533 UsS. radio stations electronically monitored by Nielsen BDS 24 hours a day, seven days per week during the
o period of Oct. 1-Dec. 31, 2011. Unlike the accompanying publisher airplay charts, this ranking doesn't take into account the Ranking based on the number of aggregated plays each song had among 1,533 U.S. radio stations electronically
é publishing splits among songwriters for a given song, but rather divides credits equally among each listed songwriter, monitored by Nielsen BDS 24 hours a day, seven days per week during the period of Oct. 1-Dec. 31, 201

MARCH 17,2012 | www.billboard.biz 13




Someone

Like HIm

Adele’s ‘Someone Like You’ won a Grammy, Nashville’s

demanding his songs, and his old Semisonic hit is back
in circulation. It’s anything but closing time for singer/

songwriter Dan Wilson BY ANDREW HAMPP

ith great power comes great

responsibility. That’s the

sage advice that singer/

songwriter and former
Semisonic frontman Dan Wilson has had
to heed in the weeks following this year’s
Grammy Awards, where his song “Someone
Like You” took home best pop solo perfor-
mance and Adele’s album 21 won album of
the year.

Already a big draw for songwriters both
new and established after his work with Rick
Rubin on Dixie Chicks’ Taking the Long Way
helped the group sweep the 2007 Grammys,
Wilson was receiving an average of three un-
solicited pitches per week from writers looking
to get their songs in front of Adele. After this
year’s Grammys, it grew to more than two a
day, which prompted Wilson to take to his per-
sonal blog to offer some gentle advice.

“Submitting to Adele may be, at the moment,
the most-travelled path in the entire songwriter
world: She is the most visible singer/songwriter
on Earth right now, and is very likely absolutely
inundated with submissions from hopeful writ-
ers,” Wilson wrote. “But if I may suggest a par-
allel strategy, I'd say try to get your work cov-
ered by the ‘next’ Adele, someone you think is
a brilliant singer with tons of soul, someone
whose music you believe in but who hasn’t al-
ready become a global superstar. I think that
is a better bet for your song.”

Beyond Adele, Wilson himself has been in
high demand among a different subset of mu-
sicians. The country community has begun
to embrace him in a big way, as evidenced by
his current hit for Dierks Bentley—“Home,”
which is No. 2 on Billboard’s Hot Country
Songs chart—and a set of recent sessions
with the Band Perry for the act’s still-untitled
second album.

In an interview with Billboard, Wilson
talks about the making of the song that bears
the distinction of becoming the first piano-
and-voice composition to top the Billboard
Hot 100, as well as the extended life of his
own signature single, “Closing Time.”

How did you and Adele connect?

She was working with Rick Rubin on her
album and Rick and I have done several re-
cords together. He and I collaborated on my
album Free Life [2007] and then we did six
songs with the Dixie Chicks on Taking the
Long Way . .. So he was producing Adele and
essentially blind-dated us together . . . She
was probably aware of my work and I was a
big fan of hers since 19. “Hometown Glory”
and “Chasing Pavements” were both much-
repeated on my iPhone. He had tried to put
14 |
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us together one time and for some reason it
got canceled, so he gently and persistently
pushed us to try it one more time.

Describe the writing process between you
and Adele for “Someone Like You.” Who
wrote what?

It was clear to both of us that we wanted it to
be pretty full of detail and somehow to feel
very specificand not general. We didn’t try to
make it really universal or broadly applicable.
We were really talking about a situation in her
life. She came to the session with I think the
first four lines of the verse and a pretty clear
idea ... When I saw her at the Greek Theatre
[in Los Angeles], she was saying how a lot of

her songs before “Someone Like You” had a
metaphor or a turn of phrase, something kind
of clever, and she noted at this concert that
“Someone Like You” is just straight-up “talk
aboutit”: No metaphors, no similes to putany
distance between the song and the listener
... So once we got working together she kind
of saw that path, to make something really
direct. And that’s kind of what happened.

Since your work on 27, you’ve become
something of a go-to guy for Nashville, writ-
ing songs with Dierks Bentley and the Band
Perry. How did that transition come about?

My history with Nashville is actually kind of
long. I spent maybe five years after Semisonic

where I would go down every six months and
write songs with five or six people over the
course of a week. I wanted to become a bet-
ter songwriter and it seemed like a way for
me to become, essentially, [immy Webb. I felt
like I needed to be with people who looked at
songwriting as an artin itselfas opposed to a
way to generate material for a band.

I had not been going to Nashville much in
the past four or five years, so when [Bentley’s
manager] Kenny [Levitan] told me to listen to
Dierks and told me to write a song with him,
I listened to his live album and was really
impressed just because it was one of those
live albums that sounded like a record. His
producer Brett [Beavers] is a longtime friend
of mine and we’d also been trying to find a
way to work together . .. I'm not sure if it was
coincidence, but it was definitely interesting
that we were all trying to reach each other
for the same purpose. The song [“Home”]
really did feel like one of those things that
fell from the sky.

With the Band Perry, I think it came from
Kim [Perry]. She’s a massive Dixie Chicks
fan and she and her brothers were just re-
ally aware of the songs I had done with the
Chicks . .. From my perspective, I got an ad-
vance copy of “If I Die Young” before it came
out and I just thought it was great. I usually
don’t say to myself, “That sounds like a huge
smash hit”—it’s usually more, “I love this.
This is incredible.” But quite often if I fall
madly in love with a song it ends up being a
hit later . . . They are really inspiring to sing
with. It was just one of those magical situ-
ations where I find myself in a room with
a person or people who are so musical that
when you try out an idea—whether it’s clas-
sic and beautiful or whether it’s not quite
beautiful—just hearing an idea sung by a
singer is so inspiring.

Semisonic’s biggest hit, “Closing Time,”
has had something of a resurgence as of
late, including a featured role in the movie
“Friends With Benefits.” How do you feel
about the song’s second life?

I have to confess about that song . .. Maybe in
the early aughts I was having a conversation
with my manager and we were talking about
“Closing Time.” We were laughing about
how it’s not one of those songs that becomes
a licensing monster because products don’t
really want to identify themselves with end-
ings. And so with “Closing Time” you don’t
want to talk about your store. It’s just not as
easily commercialized in that way.

There’s probably an 11-year rule where
someone who's pre-hipster age, 13 or 14, can
fall in love with a song regardless of whether
it’s the hippest song or regardless of whether
it’s great. Then they’re in their mid-20s and
in this position of being able to influence the
culture somehow—they’ve gotten a job at a
movie studio or they’re part of a music super-
vision company that puts songs in TV shows.

[My manager] just laughed, and so this
year and last year when it’s had this incredible
resurgence I emailed him and said, “What
did I tell you about the 13-year rule?” And he
said, “I'm sorry to tell you, but you said it was
an 11-year rule.” Whatever it was, it’s hard
for anyone to sustain visibility or that kind
of freshness in the public eye. So it makes
sense that this would all be happening now,
more than 10 years after the fact. .

MELANIE NISSEN
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ROUND HILL
OPENS WITH
FAB FLOURISH

New publisher acquires six Beatles tracks,

among other classics
By Ed Christman

hile many tune owners are lin-

ingup tosell their catalogs, the

principals behind Round Hill

Music bucked conventional

wisdom and instead decided to launch a new
publishing concern.

The New York-based firm had its coming-

out party in January, announcing that it had al-

ready acquired the North American rights to six
iconic Beatles songs: “She Loves You,” “T Saw Her
Standing There,” “From Me to You,” “There’s a
Place,” “I Wanna Be Your Man” and “Misery.”
The story behind the rights to the Fab Four’s
musical holdings has filled a book (“Northern
Songs: The True Story of the Beatles Song Pub-
lishing Empire” by Brian Southall). On their own,

the songs acquired by Round Hill have a convo-
luted provenance, and were originally acquired
by a family publishing firm founded by Tin Pan
Alley song plugger George Pincus, whose son was
an early champion of the Beatles. With the U.S.
copyright for Paul McCartney’s portion of the
Beatles songs set for reversion in 2019, Billboard
estimates that Round Hill paid several million
dollars for its shares of the songs. In the case of
John Lennon, who died in 1980, under U.S. copy-
right law his songs from 1962 became eligible
for reversion in 1990, but prior to that date, his
widow, Yoko Ono, made deals with publishers to
retain their share for life of copyright, according
to sources (Billboard, Aug. 15, 2009).

Round Hill acquired the Lennon & McCartney
tunes after previously buying the Adage V catalog
late last year from publisher Herb Jordan. (The
Adage V catalog includes rock and R&B stan-
dards “Land of 1,000 Dances,” “I Can’t Stand the
Rain,” “I Like It Like That” and “Mercy, Mercy,
Mercy.”) Afterward, Round Hill acquired an in-
terest in an even more valuable asset from Adage
Classics—the so-called GIL/GPS library, which
includes North American subpublishing rights
for the half-dozen Beatles hits along with other
songs like “A Hundred Pounds of Clay,” “Whis-
pering Bell” and “Old Cape Cod.” Under the new
deal, Adage retains an interest in GIL/GPS and
now co-owns that catalog with Round Hill, which
will serve as its administrator. The original own-
ers of the catalog, the Pincus family, retains an
undisclosed interest.

In addition to the above deals, Round Hill ac-
quired the catalogs of Gerald Marks (who co-wrote
the standard “All of Me”), Charlie Midnight (co-
writer of James Brown’s top five hit “Living in
America”) and Swedish tunesmith Andreas Carls-

son (who co-wrote Backstreet Boys’ hit “I Want It
That Way”). The company also handles adminis-
tration deals with Randy Goodrum (“You Needed
Me,” “Broken Hearted Me”) and the extensive
catalog of producer/arranger/writer Arif Mardin.

Calling the current economic downturn “an
opportune time to start a publishing company,”
Round Hill founder/CEO Josh Gruss says, “Valu-
ations have come down from prior years, and
BMG has cleared the path in terms of competi-
tion by buying many of the smaller publishers,
so there is room to step in.”

As a self-described “boutique” firm, Round
Hill president Neil Gillis promises a personal
touch not always found at publishing giants.
“The hands-on approach has gotten lost in this
day and age,” he says, noting that the major play-
ers often have catalogs that are simply too large
to handle with care.

Round Hill claims its present catalog contains
2,000-5,000 songs, including instrumental scores
used in movies, TV and commercials. Worldwide,
Round Hill has gone the indie route, using some
majors when necessary to fill in the gaps.

In addition to Gruss and Gillis, senior manage-
mentincludes CFO Mark Violante, COO Michael
Lau (previously with Warner/Chappell) and Rich-
ard Rowe (a former Sony/ATV Publishing presi-
dent instrumental in acquiring the six Beatles
songs). With a full-time staff of eight employees,
Round Hill manages its systems with Counter-
point software and proprietary tools.

Embracing technology and digital market-
ing, Round Hill execs also insist they respect
“the Brill Building era,” when music pub-
lishers knew all the writers and their songs.
As Gillis says, “We want to bring back the
human factor.” .o

SPIRITUAL
AWAKENING

Repping Pete Townshend to Zola Jesus,
publisher revives traditional goals

By Ed Christman

pirit Music’s recent acquisition of Pete

Townshend’s song catalog represents

the culmination of a strategy to be-

come a music publishing company
that's at the forefront of branding the legacies
of iconic artists.

“We didn’t suddenly wake up and make the
decision to now do branding,” Spirit CEO Mark
Fried says. He notes that the company originally
launched in 1995 to pursue old-school music
publishing, with many qualities that he felt went
missing during the '90s as the majors evolved
into “conglomerate” publishing behemoths.

“When we started, we didn’t buy a bunch of
catalogs,” he says. “We built the company song
by song, taking the most diverse approach pos-
sible—spanning decades, genres and territories
... We looked for writers with unique and in-
fluential flavors who were beloved by fans on
a global basis, but who were not embraced by
the modern music business.”

Spirit’s 30,000-song catalog includes material
by Lou Christie, Andrea Bocelli, Young MC, Pure
Prairie League, C+C Music Factory, Lou Reed,
Boz Scaggs, Chaka Kahn, the Grateful Dead,

Charles Mingus, the Go-Go’s and Billy Squire.

Deals are also in place with such contem-
porary songwriters as Scissor Sisters, Kyla La-
Grange and Zola Jesus. And there are songs
from the Jim Henson Co., Alan & Marilyn
Bergman, the Laurie music publishing cata-
log (including tunes by Dion & the Belmonts
and the Chiffons), Brunswick Records (with
songs by Jackie Wilson) and also U.S. subpub-
lishing rights to Spain’s Haddam Music and
Alberts Music of Australia.

According to Fried, parts of the industry suf-
fered as most of the publishing majors grew
in size. “When [music publishers] become too
big, they can't offer customized services,” he
says. Spirit was launched to fill that void and
“bring back the spirit of the Tin Pan Alley days.”

“If you have a great, diverse catalog,” Fried
adds, “then you have a golden ticket to collab-
orate with every player in entertainment in
order to generate covers and samples, as well
as getting synch placements from traditional
media—film, TV and advertising—to new
media [like] ringtones, apps and videogames.”

For instance, when the masters, music pub-

lishing, name and likeness rights of late T.
Rex leader Marc Bolan came up for sale, Spirit
jumped at it. The goal was to not only connect
with Bolan’s worldwide cult following but
also reach potential new fans. Spirit helped
strike a deal to use T. Rex songs in the “Gui-
tar Hero” game, as well as a new pact with
indie label Fat Possum, whose
owner, Matthew Johnson, isa T.
Rex fan. Aside from reissuing
older titles, Spirit and Fat Pos-
sum assembled a tribute album
with indie bands covering Bolan
classics to help introduce the
music to a younger generation.

When Spirit negotiates deals
with such brand properties, Fried
says he brings in a comprehen-
sive marketing plan for each
property. Townshend, for ex-
ample, was searching for “a col-
laborative partner and caretaker
for his legacy,” he says. “He and
I spent close to three years get-
ting to know each other, throwing
ideas back and forth. We discov-
ered early that only a half-dozen
songs receive the most synch
activity, but his entire catalog is
close to 500 songs.” Together they
devised a plan to keep Townsh-
end’s broader catalog resonant in
pop culture.

Spirit declined to disclose fi-
nancial details of the acquisition,
but publishing sources suggest it

paid $50 million-$60 million for Townshend’s
songs. Moreover, sources say that to finance
the deal, Spirit, which is majority-owned by
private equity firm Pegasus Capital Advisors,
had to recapitalize by collateralizing its entire
catalog, and received a new term loan through
a deal syndicated by SunTrust. o

Giving him wings:
Spirit Music is

now a “partner and
caretaker” for PETE
TOWNSHEND’S
catalog legacy.
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From Nashville to
national fame: JOHN
” _ PAUL WHITE and

JOY'WILLIAMS of
the Civil Wars.
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THE CIVIL WARS BUILT A FOLLOWING ONE LISTENER AT A TIME,
LEADING THEM TO PARTNERSHIPS WITH TAYLOR SWIFT
AND TBONE BURNETT—ALONG WITH GRAMMY GOLD
BY PHIL GALLO
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n one weekend last summer, the Civil Wars started writing the second
chapter of a story so full of accomplishment that they have crossed
off nearly every entry on a bucket list the duo created late in 2010.
The pair—]Joy Williams and John Paul White—was booked to
write and record a song for a documentary on hunger at T Bone
Burnett’s West Los Angeles studio—a coup in itself. But by the
end of the weekend they had scored their first film, written and
recorded songs for the documentary—and the much anticipated
“Hunger Games” film—and laid down a collaboration with the
Chieftains. Soon thereafter, the Civil Wars would be back at Bur-
nett’s studio co-writing and recording with superstar Taylor Swift, whose enthusi-
asm for the band helped jump-start its career in February 2011.

At the time, Williams and White were relying on the skills they'd developed as
songwriters—in his case, for Nashville acts, and in hers, for Disney pop singers.
Burnett, whom they met at an Americana Awards event, was interested in work-
ing with them and put them in touch with director/producer Lori Silverbush, who
had placed the Civil Wars’ music as a temp track in her untitled documentary.

“We loved the direction [of the documentary] and what it was
trying to say, and they asked our input. It was pretty amazing that
they welcomed us in and made us a veritable partner,” White says.
“They asked us, ‘Would you write one song?’ and we said yes. When
we went to see T Bone, we recorded the one song, and he said,
‘Know what, guys? We really need an outro, an ending song for
the credits with a little more energy, a little more tempo.” We said
OK and wrote a song called ‘Long Time Gone,” and then he said,
“We have this little Dust Bowl scene—why don’t you just go in the
studio and just play?” We were messing around and he recorded
every bit of it. T Bone added some more of his own stuff, but within
two days it became music by T Bone Burnett and Civil Wars.”

Perhaps the greatest tribute came when Silverbush used the
song they wrote, “Finding North,” as the film’s title. Distributed
by Participant Media, “Finding North” premiered at the Sundance
Film Festival in January.

KEY OCCURRENCES IN 2012 IN THE CIVIL WARS’
career are the results of White and Williams living the DIY story
of the year in 2011. What began as a self-released album (Barton
Hollow) and tours with Williams husband, Nate Yetton (the band’s
manager, who drove the duo around the country in the group’s

Team
Croil Wars

Album: Barton Hollow

Label: Sensibility

Manager: Nate Yetton

Booking: Frank Riley, High Road Touring (North
America); Rob Challice, Coda Agency (Europe)
Publicity: Asha Goodman and Carla Sacks, Sacks & Co.
Upcoming appearances: European tour (March
8-April 4), Atlanta Braves opening day pregame
performance (April 13), Sasquatch Music Festival in
Washington (May 25), Bonnaroo in Tennessee (June 7-10)
Sites: thecivilwars.com, tewtour.tumblr.com,
facebook.com/thecivilwars, myspace.com/thecivilwars

Legal: John P. Strohm, Loeb & Loeb
Tweets: @thecivilwars, @joywilliams,
@johnpaulwhite
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Honda Element), led to two Grammy Awards, a well-received ap-
pearance on the Grammy telecast, a “Hunger Games” cutand a
single/co-write with Swift, not to mention a European release of
the album this month to coincide with a tour (March 8-April 4).

The Civil Wars had one minute of screen time at the Gram-
mys on Feb. 12, yet scored the second-largest percentage spike
in album sales, trailing only Adele, according to Nielsen Sound-
Scan. Up 178%, Barton Hollow sold 36,000 copies in the first
full sales week after the band’s Grammy wins in the categories
of best folk album and best country duo/group performance. It
has sold 358,000 copies since its Feb. 1, 2011, debut.

“The Grammy stage and performing almost a trailer for the
song was kind of the next natural step in the progression of the
band, being exposed to a much broader audience,” Yetton says.
“That’s how we’ve gone about this whole campaign, not forcing
anyone to look at the band, but really allowing everyone in their
own way to discover them and feel like they’re coming across them
by whatever channel would be natural. We've never wanted it to
feel like the band is being marketed or really forced.”

For example, the connection with Swift began randomly—a
member of her band turned her on to Civil Wars.

“We were doing a West Coast run and Taylor got in touch with
us to say she was working with Burnett on ‘The Hunger Games,”
Williams recalls. Swift invited them to Burnett’s studio before
sound check for a concert at the Wiltern Theater in Los Angeles.
“We wrote [“Safe & Sound”] within two-and-a-half hours, got in
the studio and recorded vocals and the temp version in another
two hours. Less than a month later it was up on iTunes. We had
no idea an afternoon would culminate in a thing like that. She had
great ideas—everything was really easygoing with her. Walking
into the studio with Taylor and T Bone felt like the most natural
thing in the world.”

Natural. That's one of those words that flows regularly during
a conversation with Williams and White. “Organic” is another.
“This project started as a safe haven from any confines—com-
mercial, songwriting or genre,” Yetton adds. “They didn’t really
have any intentions to fit in a certain genre, but to be embraced
by several is so ideal.”

The two performers (White plays guitar, Williams plays piano,
and both sing) take pride in never making a move that felt forced,
from the songwriting to the song arrangements to the distribu-
tion of their music. They've built a team: Management, a booking
agent, a publicist and a staff photographer joined early, followed
by a physical distribution specialist. A front-of-house soundman
and a merchandise seller are now onboard too.

Williams and White met in late 2008 while on assignment
for a Music Row project that involved a large group of songwrit-
ers collaborating with one another. On paper, the pairing didn’t

make much sense. White is 39 and a native of the Muscle Shoals,
Ala., area, where he lives with his wife and four children. His
initial taste in music veered toward Black Sabbath and AC/DC,
though as a budding songwriter he learned to enjoy his father’s
music—Johnny Cash, Merle Haggard and the like. A new source
of inspiration was such iconic blues players as Mance Lipscomb.

Williams, 29, grew up in Santa Cruz, Calif. An outdoorsy type
who alerted the world through Twitter on Grammy weekend that
she’s due to give birth to her first child in June, her mom adored
the Carpenters and jazz singers like Billie Holiday, and her dad
was a Beach Boys fanatic, which led to her believing she could
find a career in the youth pop world.

At that initial meeting, which both say they tried to cancel,
White was signed to EMI and Williams to Warner/Chappell. She
had been a staff writer for about two years who was trying to get
her songs into the hands of pop producers and Disney shows.
He was the guy with a bit of a darker edge who Nashville writ-
ers brought in to give songs to Gloriana, Jason Aldean, Rascal
Flatts and others.

The more they shared with each other, the more common
ground they found, whether it be in the way the vibrato in their
voices aligned or the frustration and resignation that comes with
giving up on the dream of being a performer. Once they started
writing, they found an affinity for a soft, intimate sound infused
with the echo of rural country music, pop lyricism and a folky
balance of instruments.

“If John Paul and 1 had met at a different time I think we
would've had an afternoon of a co-write and maybe missed some-
thing that could have been special,” Williams says. “It set the tone
surprisingly at an early stage. We said, ‘Let’s just do what we love
and write music that we're proud of and throw everything else
to the wind. We can’t control people’s opinions; we can’t control
whether people want to use [our songs].””

They wrote and sang together for a few months before
White popped the question: Want to form a band? Williams

says. “It was like being asked to prom.”  continued on >>p20

TAYLOR HILL/FILMMAGIC.COM



The company you
keep: THE CIVIL
WARS, with the
Band’s LEVON
HELM (far left)
and producer T
BONE BURNETT,
attend the 2011
Americana Honors &
Awards nominee
announcement
party on May 23
in New York.

‘Hunger Games’
Gets A 1" Bone Entree

THE VETERAN ROOTS ARTIST ON HARVESTING
TALENT FOR THE FILM’S SOUNDTRACK

BY PHIL GALLO

Bone Burnett’s career spans more than four de-

cades filled with roots music, quirky collaborations

and numerous awards. His production work with

Robert Plantand Alison Krauss, among others, has

pushed his overall Grammy Award tally toan even

dozen. His studio collaborations, which include John Mellencamp,

Elvis Costello, Willie Nelson, Jakob Dylan, Gregg Allman and

Roy Orbison, have earned him too many accolades to mention.

But it is his soundtrack work that has, perhaps, brought him

the most recognition. His contributions to “Crazy Heart,” “Walk

the Line” and “O Brother, Where Art Thou?” helped place four

Grammys on his mantle, along with an Academy Award (shared

with co-writer Ryan Bingham) for “The Weary Kind” from “Crazy

Heart,” which won best original song at the 2010 Oscars. Most

recently, Burnett was hired as executive music producer for “The

Hunger Games,” selecting artists and producing songs for the
film in tandem with composer James Newton Howard.

“Rarely do you get something this special to come together,

and T Bone was quarterbacking the whole thing,” Lionsgate

music executive Tracy McKnight says. “When you look at it
on paper, Taylor Swift, Arcade Fire and Carolina Chocolate
Drops might not go together. But they really sparked creatively.”

Burnett says that he entered the project without any pre-
conceived notions, relying on his time-tested methodology:
“I always go for the groove.” The Hunger Games: Songs From
District 12 and Beyond arrives March 20 on Universal Repub-
lic. Billboard asked Burnett a number of questions about his
latest project, which he answered through email.

Once you had a direction determined for the “Hunger
Games” music, which artists did you contact first, and
what sort of guidance did you give them?

The only direction was asking them to write Appalachian songs
that might be heard 300 years from now. That, of course, could
sound like anything—from North African Tuareg like Glen
Hansard conjured and Adam Levine sang, to minimalist clas-
sical, which is where the Punch Brothers ended up. However,
it all had to be broken, post-apocalyptic and dark. The Civil

Wars was the first artist we called and recorded first. They're
a futurist mountain-type surfer R&B band, to oversimplify it.
In hindsight, there wasn’t any other place to start.

The Civil Wars said they wrote their song after reading
the books that the movies were based on. Was that true
for all the artists? They didn’t get to see any footage
before writing?

[Arcade Fire’s] Win Butler and Regine Chassagne saw the film
towrite . .. “Horn of Plenty” [an anthem for the film’s Capitol
city]. It's a beautiful, epic melody, for a fascisthymn. The rest of
the artists got into it however they got into it, but each of them
found a way in and something smart to write about. Each of
them had a point of view about what was—or, of course, is—
going down. Neko Case writing for [the film’s central charac-
ter] Katniss is about as badass as you can get in this dystopia.

Did you give any specific directions to musicians, or
point them to parts of the books for songs?

No. Some, like Glen Hansard and Kid Cudi, wrote from the
point of view of the antagonists. Win Butler, Regine Chassagne
and I wrote a song called “Abraham’s Daughter” from no par-
ticular point of view, but from a perspective outside the movie,
outside of that hell.

Where were the recordings made?

Mostlyat the Village in Los Angeles and Jackson Browne's Groove
Masters studioin Santa Monica [Calif.]. We also recorded Punch
Brothers and Secret Sisters at Avatar in New York and worked
with the Decemberists at Flora Recording in Portland [Ore.].

How did Taylor Swift get involved?
When we were “casting” the record, Taylor was one of the first
people that came to mind.

There seems to be a definite overlap between the artists
involved in the “Hunger Games” soundtrack and Voice
of Ages, the Chieftains album you produced. Do you see
any parallels between the two projects?
It was all happening at once. As the snail once said after being
mugged by the turtle: It all happened so fast.

The Secret Sisters seem most likely to benefit from
their presence on the soundtrack. What distinguishes
the duo musically?

Laura and Lydia Rogers are two of the best, most honest sing-
ers in the world today. They have beautiful tone, and they are
great writers. They're on a whole other level from almost all of
the stuffbeing pushed at us these days, and their song on “The
Hunger Games” is insanely great. It could have been written
at any time over the last 400 years. Pure soul. Pure love. All
pain. .. If they benefit the most, it will be because that song is
so killer, and they all did it in some beautiful, timeless place.

Might you be working with any of these artists on
future projects?

T hopeso...Ithinkthe Civil Wars is the most compelling coun-
try music story in decades. Iloved working with all of these art-
ists, and I look forward to other collaborations down the line.

When the project was initially announced, it felt like the
studio was banking on the ability of you and Danny Elfman
to work from script stage forward. When he dropped out
and James Newton Howard came in, was there any major
change in the dynamic between the songs and the score?
AllT can tell you is that I love Danny Elfman and I think he is
the closest thing to [late composer] Nino Rota, probably the best
film composer we have.

What would it take for this soundtrack to have an afterlife
similar to “O Brother, Where Art Thou?” Or are times so dif-
ferent now that things like that just can’t happen anymore?
This is a completely different thing. It would be impossible to
compare the two. There are too many outside factors to even think
about that. What is similar between this album and “O Brother”
is thatfor both projects we setout to make something unified and
true, something real, not simply a compilation of various tracks
that artists had sitting around. Each song was specifically writ-
ten and recorded for the album and is part of the whole. ~ «-»
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continued from >>p18

Their first gig was in East Nashville’s now-shuttered French
Quarter Cafe in April 2009. The second gig was in Atlanta,
which White had taped and posted online in June 2009 so
that users could download the performance as an album for
free with no strings attached, not even a request for an email
address. They had posted a static video of their take on Leon-
ard Cohen’s “Dance Me to the End of Love” and would soon
post a clip of the first song they wrote together, “Falling.”

“I don’t want to paint us as so forward-thinking in this,”
White says. “There was a bit of naivety on our part. We didn’t
have a label so we didn’t have anyone stopping us. It was just
us following our noses.”

An EP followed, which featured the song “Poison and
Wine,” a track that “Grey’s Anatomy” used in its Nov. 12,
2009, episode along with a solo track from Williams. “When
people heard [“Poison and Wine”] and wanted more informa-
tion, they could go to that free record,” White says. “And it
just spread like wildfire. We started figuring out the power
of the Internet and the power of word-of-mouth. We won-
dered, ‘How much of this is us? How much is technology?"”

Williams says, “That was instrumental, too, in the realm
of live shows, because we would play cities we had never
played before and they’d be full and people would be mouth-
ing the words . . .”

White finishes his thought: “And we hadn’t even released
arecord.”

Their popularity increasing, they hired Frank Riley of High
Road Touring to book their shows and tapped photographer
Allister Ann to document their lives on the road for their
blog and Tumblr (tcwtour.tumblr.com).

Williams recalls that during their first tour, “the promoters
had no clue who we were. They were only doing it because
Frank said, ‘Trust me.” We were playing 100-capacity rooms.
As soon as tickets went on sale, they sold out. Promoters were
asking, ‘What is going on? Who are these guys?’ We were say-
ing the same thing because we had no clue we could sell out.”

Barton Hollow, some of which was recorded at the time
of the EP, took less than four weeks to create at the Art
House in Nashville with Charlie Peacock producing and
Richie Biggs engineering and mixing. Advance copies

“Promoters were asking, ‘Who are
guys?” We were saying
the same thing. We didn’t know
we could sell out.”

—JOY WILLIAMS, THE CIVIL WARS

these
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Surreal moment:
THE CIVIL WARS
perform at the 54th
Grammy Awards on
Feb.12. The act won
best country duo/
group performance
and best folk album.

started to circulate in late 2010 and found a fan in “The To-
night Show With Jay Leno” music booker Barbera Libis, who
said she was interested in having them appear in May 2011.
When a cancellation opened a spot in January, they got the call,
making their national TV debut on Jan. 13, 2011, two weeks
prior to the release of the album on their Sensibility label.

As great as that exposure was, nothing could have pre-
pared them for the tweet that would change their lives. Swift
attended the Barton Hallow release show at the Bellacourt
in Nashville, where Williams spotted her “in the third row
wearing our T-shirt. That was surreal.” Swift tweeted—to
more than 5 million of her fans—that she was a fan of both
the Civil Wars live and Barton Hollow.

“We thought 5,000 the first week,” Williams says of their
album sales expectations just before Valentine’s Day last year.
“We were going to celebrate with champagne and pizza if
we hit 5K. Not sure how we were going to pay for it, but we
were going to celebrate it anyway.”

It sold 25,000, according to Nielsen SoundScan, bowing at
No. 12 on the Billboard 200 and topping the Digital Albums
chart. “We were absolutely floored,” she says.

Throughout the course of the year the venues grew increas-
ingly larger until the Civil Wars were playing such halls as
Los Angeles’ 2,200-capacity Wiltern—10 times the size of the
venue where they made their L.A. debut, Largo at the Coro-
net. (White estimates he was home for only about 40 days in
2011.) The duo was also on hand in L.A. when the Grammy
nominations were announced in December.

Whether onstage as a young group at Largo, backstage prior
to the nominations or meeting the press after the Grammy
wins, White and Williams present a cool and welcoming
facade, the look of two people calmly absorbing the world.

“We are so polar opposite in so many ways,” White says.
“It’s never push and pull or compromise. It just seems to flow.
And it works unlike any creative collaboration she or I have
ever been a part of—if I may be so bold as to speak for you.”

Williams smiles and responds, “Yes, you may be so bold.” « -«
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‘Games’

Without Frontiers

THE ‘HUNGER GAMES’ FRANCHISE MARKS UNIVERSAL
REPUBLIC’S BIG LEAP INTO SOUNDTRACKS. NOW THE
LABEL HAS TO FIND AN AUDIENCE FOR APPALACHIAN

MUSIC FROM THE FUTURE
BY PHIL GALLO

he “Hunger Games” countdown clock in the

lobby of Lionsgate’s Santa Monica, Calif., of-

fices was on 25 days when Universal Republic

finalized the soundtrack. The film had been

locked for only five days, and a second, score-
based album was still in flux.

While Lionsgate was sorting out details in the weeks preced-
ing the film’s March 23 opening, presales of opening weekend
tickets hit record levels at Fandango. Executive VP/GM Rick
Butler said in a statement, “We saw the biggest first-day advance
ticketing sales in our company’s nearly 12-year history—which
is especially impressive for a March release and a non-sequel.”

Theaters have begun to increase the numbers of screens
that would be showing the movie, and early tracking numbers
indicate a possible opening weekend gross of more than $70
million, according to studio executives quoted anonymously
in various news reports.

All indications suggest “The Hunger Games” will be the
year’s first blockbuster, aided in prerelease hype by author
Suzanne Collins giving a thumbs up on her Facebook page
to the first of the series’ four planned films. Next question:
whether the soundtrack can capitalize on the fanaticism for
the books and movie.

The Fandango presale setup was one of the first exercises in
exposing film-goers to music from “The Hunger Games.” Each
presale transaction came with an iTunes code providing a free
download of the Secret Sisters’ track “Tomorrow Will Be Kinder.”
When consumers download the track, they're then directed to
an iTunes page offering a preorder of the 16-song soundtrack.

“Whenever anyone says the next big thing is coming, those
things don’t turn out as big as you plan,” Universal Republic

executive VP of A&R Tom Mackay says. Still, he calls the label
“cautiously optimistic.”

“We asked the artists to take creative leaps of faith in writ-
ing material true to the book,” Mackay says. “My hope is that
when [fans] sit down and listen, they say, ‘This is not what I
expected.” And when they see the movie, [the music] will lock
in with the movie.”

Universal Republic will release two albums of the film’s
music, the first arriving March 20 and featuring T Bone Bur-
nett’s productions of music by Taylor Swift, the Civil Wars,
Kid Cudi, the Decemberists, the Low Anthem and others; all
of the songs were written for the film. The second album, due
March 27, will be James Newton Howard’s score, which may
also include licensed pieces of music.

The film’s first single—“Safe & Sound” by Swift featur-
ing the Civil Wars—has sold 655,000 copies since its Dec. 23,
2011, release. It peaked at No. 30 on the Billboard Hot 100 in its
debut week when it sold 136,000 copies, according to Nielsen
SoundScan. Since the release of its video, “Safe & Sound” ex-
perienced two weeks of sales spikes. Then on March 1, the
first trailer featuring the song was sent to TV.

Inte the woods:

_ JENNIFER
LAWRENCE and
LIAM HEMSWORTH
in“The Hunger
Games.” Inset:
TAYLOR SWIFT in
the video for “Safe
& Sound” from the
movie’s soundtrack.

“It’s fascinating to me that each of the artists evoked the spirit
and concept of the story,” Universal Republic executive VP of
marketing Jim Roppo says. “Taylor and the Civil Wars took a
poignant part of the story and in their video did a great job of
reflecting the feel and the story line. It didn’t include any movie
footage, but it felt like it could have been part of the movie.”

Lionsgate, which acquired the rights to Collins’ three novels
in March 2009, announced 10 months ago that Burnett would
produce the soundtrack and oversee the song side of the film
while Danny Elfman would compose the score. Howard re-
placed Elfman in December, for scheduling reasons.

Discussions about the music began at the script stage, Lion-
sgate VP of film music Tracy McKnight recalls. The setting is
in the future, in a land called District 12 that recalls the Appa-
lachian mountains. “It was unanimous once [Burnett’s| name
was brought up,” she says. “He was perfect to pull this together.”

A team of a half-dozen set out to assemble all facets of the
music, says Mackay, who signed the deal for Universal Repub-
lic to handle all “Hunger Games”-related soundtracks. “We
were getting cold calls, demos from platinum-selling artists.
We had never done a ‘music inspired by’ soundtrack, but we
knew we weren’t going to go in and license songs or pick up
B-sides. Everything on this album was written for the film.

“When I saw how passionate the comments would be [on-
line] with the casting of characters, I started to think this will
be tricky to pull off musically.”

One obvious and immediate challenge was that not all of
the artists composing and performing music would be famil-
iar to teen and tween girls at the core of the books’ fan base.
There are enough names to provide a youth-oriented market-
ing hook—Swift, Cudi, Miranda Lambert, Maroon 5. But the
other prominent names—Neko Case, Arcade Fire and Glen
Hansard, for instance—hail from alternative music scenes.

Universal Republic executives say broad demographic ap-
peal distinguishes the project from “Twilight,” the last major
film series with a collection of successful soundtracks. The
soundtrack to the “Twilight” series’ 2008 original film has sold
2.7 million copies, and the companion album to 2009 sequel
“New Moon” has moved 1.3 million, according to SoundScan.
Both hit No. 1 on the Billboard 200. “The Twilight Saga: Eclipse”
from 2010 has sold 600,000 copies and peaked at No. 2; last
year’s “The Twilight Saga: Breaking Dawn—
Part 1” has moved 453,000 and reached No. 4.
The biggest seller among “Twilight”-related
singles is Paramore’s “Decode,” which has
sold 1.2 million downloads.

The series has also released score albums,
though only the original (at 243,000 sales)
and “New Moon” (117,000) have sold in the
six digits. Atlantic has released all of the
“Twilight” albums.

“Twilight' is a reference point,” Roppo says,
“but more so with respect to the fact that it’s
also a [multipart series|, appeals to a similar
demo and music is an important part of it.

“I haven't found myself asking, ‘How did
they do it>”” he continues.“We've had to navigate in a different way.
We haven't had a big single or a track leading at radio. The movie
is the event and we market around that as much as possible.”

Marketing that connects the soundtrack and the film will
initially be limited to social media, online contests and a website
(thehungergames.com). With Swift on tour in Australia, the
Civil Wars in Europe and several of the other acts on hiatus,
there hasn’t been an opportunity to promote “Hunger Games”
music with TV appearances or events.

All of the album’s tracks will be available for sale a la carte,
and Roppo says a single or two may be taken to adult top 40
and triple A. Although fewer than half the artists on the album
have a Universal Music connection, Universal Republic has
singles rights on all tracks.

The executives involved, however, have more faith in “The
Hunger Games” working as an album than as a springboard
for individual careers.

“One thing I said to Lionsgate during our sales pitch,”
Mackay recalls, “was that we were not going to turn this into
a platform for Universal artists. Yes, we want our artists to
be represented, but if this wasn’t cohesive, it wasn't fitting.
We said over and over that ultimately the art wins out. If it
doesn’t stand up as a body of work, it won't sell.” .o
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Money
Makers

s the concert business

rebounded in 2011 (Bill-

board, Dec. 17), tour-

ing remained the biggest

source of income for the

top earners in the U.S.
music business.

Billboard’s annual Money Makers ranking
includes veteran road warriors U2, Kenny
Chesney and Bon Jovi, as well as other art-
ists emerging in recent years as A-list arena
headliners, from Taylor Swift to Lady Gaga.

But not all of the 40 artists on the Money
Makers list relied heavily, if atall, on touring
income. Thanks to the breathtaking sales of
sophomore album 21, Adele made a top 10
showing despite vocal cord problems limit-
ing her ability to perform publicly before she
was forced to cancel 10 sold-out U.S. dates
in the fall. Sales of the Beatles’ classic cata-
log—powered by impressive digital album
sales at iTunes—enabled the Fab Four to
make their Money Makers debut. And who
says kids don’t buy music these days? Justin
Bieber enjoyed such robust album and digi-
tal track sales that even his absence from the
U.S. touring market didn’t keep him from
making the cut.

Country artists had another banner year,
occupying 11 of the 40 slots on the list, with
Swift surpassing all with U.S. earnings of
$35.7 million, 17% more than the take-home
pay of last year’s top-earner, Lady Gaga.

Conspicuously absent are dance artists,
despite the genre’s recent commercial re-
surgence. That’s due, in part, to the fact
that even the most prominent dance acts
can’t match the recorded-music sales of
mainstream pop, rock and country artists.
Moreover, touring itineraries of most star
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Stadiumand
arena superstars
top artist
earnings ranking

DJs not named Tiésto include multiple club
dates, and venue capacities are simply too
small to generate the financial returns of
an arena tour.

To provide a consistent snapshot of
the top Money Makers’ earnings power,
we focused exclusively on U.S. income
sources, ranking artists based upon how
much each of them earned in 2011 from
a variety of income streams, including
touring, recorded-music sales, publish-
ing royalties and payments from an array
of digital services. Our calculations were
based on each artist’s U.S. net earnings,
not gross revenue. Due to a lack of suf-
ficient data, our figures do not include
revenue from sponsorships, merchandise
sales or synchronization deals.

Billboard editors used proprietary data
from the Boxscore archives for U.S. con-
cert grosses. We used Nielsen SoundScan
for sales of physical and digital albums,
digital tracks and ringtone sales. Data
from Nielsen BDS provided information
on terrestrial radio airplay, tethered music
downloads, on-demand music streams
and noninteractive streaming at Myspace,
Cricket Wireless (Muve), Rhapsody,
Yahoo, Spotify, Slacker, Rdio, MediaNet
(MOG) and Guvera. Also included in our
calculations were Vevo video plays, War-
ner Music official video plays on YouTube
(Warner clips aren’t available on Vevo)
and video plays on request service Akoo.

We then applied corresponding me-
chanical rates and estimates to each of
these categories. In calculating an art-
ist’s share of revenue from recorded-
music sales, we assumed a royalty rate
of 20%, minus producer fees. Artists re-

ceived 100% credit for the sale of a title
or concert Boxscore if credited as the lead
artist, and 50% credit if sharing equal
billing with another act. We credited each
artist with 34% of gross tour receipts; i.e.,
what’s typically left after the promoter’s
fee, the artist manager’s fee and other
costs are subtracted.

CD mechanical royalties for artist/song-
writers were calculated by assuming stan-
dard royalty rates. For digital album and
track downloads, we used current statutory
rates, assuming 12 tracks per album. We
also subtracted a 10% manager’s fee for each
revenue category.

An artist’s take of revenue from on-de-
mand streams was calculated based on the
average wholesale rate paid to labels. Reve-
nue from noninteractive streams was based
on SoundExchange’s rate settlement with
webcasters. An artist’s share of revenue from
tethered downloads was calculated on the
number of plays. If the artist is also a song-
writer, Billboard estimated the share of songs
written by that artist.

But digital revenue accounted for only a
fraction of the overall hauls by most artists.
In 2011, there was no contest: Touring was
by far the largest income generator for most
every superstar artist—and it will remain so
into the foreseeable future. o

Data used in this report was compiled and cal-
culated by Billboard senior correspondent Ed
Christman, director of charts Silvio Pietrolu-
ongo, chart/research manager Gordon Murray,
senior editorial analyst Glenn Peoples and Box-
score chart manager Bob Allen, with assistance
from Deborah Schwartz, Adam Foster and Dale
Brown of Nielsen Entertainment.

TaylorSwift
15,119902

Management:13Management Publisher: Sony/
ATV Label: BigMachineRecords Agent: William
Morris Endeavor

After wrapping the final leg of her Fear-
less tour, Taylor Swift’s blockbuster success
two years ago left music industry observers
wondering what she could possibly do for an
encore. The pop-country superstar answered
them with her smash Speak Now album and

accompanying tour, which jetted through
Asia and Europe in addition to making its
way across North America. Grossing $88.5
million in the U.S. alone, the tour netted
Swift a remarkable $29.8 million. Honored
as Billboard’s Woman of the Year in De-
cember, she racked up U.S. album sales of
1.8 million units last year—led by booming
business for late 2010’s Speak Now, which
sold 967,000 units and digital single track
sales of 7.8 million. Songwriting royalties
were another highly beneficial source of
income, given that Swift wrote all 14 Speak
Now tunes herself. —Louis Hau

ILLUSTRATION BY TIM O’BRIEN







$3116,315

——
: Principle M, t
Publisher: Universal Music Publishing Group
Label: Interscope Agent: N/A

U2’s monumental 360° tour finally wrapped in
2011 with a $91.5 million Boxscore for the year,
including a return trek through North America
originally scheduled for 2010 but postponed due
to Bono’s back surgery. Fewer than 10% of the
tickets had to be refunded, and those returns
were quickly scooped up. The total Boxscore tally
of $736 million stands as an amazing record, and
the attendance of 7.3 million concert-goers (an-
other record) led to merchandise sales approach-
ing $50 million, according to Billboard estimates
(but notincluded in calculating the Money Mak-
ers tally). Merch sales and fan club revenue were
maximized under synergies created through
the band’s long-term, multirights deal with Live
Nation, and the 360° tour marked an impressive
testament to the ability of both sides to deliver.
U2 also sold a significant amount of recorded
content, including 1.4 million digital tracks, since
the tour drew fans’ attention to catalog favorites.
Combining digital and physical units, however,
U2 moved theleastnumber of albums among the
top 10 Money Makers. Today’s music business is
all about the live thing, and U2 stands high on
the mountaintop in that regard. —Ray Waddell

Kenny Chesney {13]1]03
1
Management: Morris Management Group
Publisher: N/A Label: BNA Agent: N/A

Kenny Chesney rejuvenated himself by taking
time off from touring in 2010, and fans responded
by turning outin record numbers to see him last
year. Promoted nationally by TMG/AEG Live,
Chesney captured his sixth top package honor at
the 2011 Billboard Touring Awards for his Goin’
Coastal concert swing, his eighth consecutive
tour to sell more than 1 million tickets. As with
mostleading countrylive acts, Chesney also sells
a healthy amount of recordings while touring:
more than 650,000 physical album units (buoyed
by hit-laden 2010 album Hemingway’s Whiskey)
and 4.3 million-plus digital tracks. Chesney’s
fans worship his romantic, hard-drinking life-
style, so he derives additional revenue streams
from various merchandise, a laid-back clothing
line, ringtones, DVDs and even a sponsorship
deal with the beverage firm that makes Corona.
(No surprise, given that Chesney wrote the No.
1 country hit “Beer in Mexico.”) —RW

Lady Gaga (B33

Management: Troy Carter, Atom Factory
Publisher: Sony/ATV Label: Streamline/Konlive/
Interscope Agent: William Morris Endeavor
Topping the Money Makers list in 2011, the the-
atrical chanteuse enjoyed a near-repeat of her
previous stellar year. Defined by the May launch
of yet another full-length opus, Born This Way,
the album sold 1.1 million units during its first
week, marking the biggest single sales frame for
an album release in 2011. Combined with her
previous sets The Fame and The Fame Monster,
Gagamoved 2.8 million albums last year. Mean-
while, Born This Way spawned four singles that
allreached the top 10 of the Billboard Hot 100 and
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helped the singer move 12.7 million digital tracks.
Despite holding off on another traditional tour
when her 19-month Monster Ball trek wrapped
last May, Gaga’s Boxscore revenue equaled $51.4
million in 2011, after reaping $70.4 million the
year before. Expect Born This Way to keep deliv-
eringin 2012, with the Born This Way Ball ready
to roll overseas in April. —Jason Lipshutz

Lil Wayne RAILY

Management: Cortez Bryant and Gee Roberson,
Blueprint Group Publisher: Warner/Chappell
Label: Young Money/Cash Money/Universal
Republic Agent: Shawn Gee, Blueprint Group
Lil Wayne’s first full year back in the marketafter
serving eight months for attempted gun posses-
sion in New York proved a lucrative stretch. For the
week ending Sept. 6, ninth studio set Tha Carter
IVdebuted atop the Billboard 200, racking up the
year’s second-biggest sales week with 964,000
units sold. The tally also gave Wayne the best
sales week by a male artist since his own Carter
[ITtopped the charts with 1 million units in June
2008 and accounted for nearly a third of his total
2.7 million sales for that year. (Only Lady Gaga’s
Born This Way, offered at a special 99 cent price
for two days at AmazonMP3 during its first week,
had a better debut than IV in 2011.) Wayne also
moved 12.3 million digital tracks, driven by Hot
100 top 10s like “6 Foot, 7 Foot” and “She Will,”
and continued to prove himself on the road. His
1 Am Still Music tour grossed $44.7 million from
67 shows and 695,291 tickets sold. Then there’s
the fortune he earned as founder of Young Money
Entertainment, label home of Nicki Minaj, Drake,
Tyga and others, but that’s a different list.
—Benjamin Meadows-Ingram

Bon Jovi 015,835,856

I
Management: Bon Jovi Management Publisher:
Universal Label: Island Def Jam Agent: Creative
Artists Agency

Guided by the business acumen and savvy
musical instincts of charismatic frontman
Jon Bon Jovi, the New Jersey rock phenom has
been a brand and a band on fire for much of the
pastdecade. The Circle tour, marking the most
ambitious trek in the band’s 30-year history,
wrapped last summer with a final tally of $265
million, the sixth-largest-grossing tour of all
time. Aside from its prized catalog of hits, the
band releases chart-topping new material as
well: During the most recent round of live gigs,
Bon Jovi put out its first greatest-hits package
and new studio album The Circle, each cross-
marketed on the AEG Live-produced tour di-
rected by BJM’s Paul Korzilius. Bon Jovi moved
more than 320,000 physical CDs last year, 1.6
million digital tracks and two new DVD titles
in addition to tons of branded merch, maxi-
mizing its highly familiar image and sound
decades after its humble beginnings. —RW

CelineDion §14.261515

1
Management: René Angélil, Feeling Productions
Publisher: N/A Label: Sony/Colombia Records
Agent: Rob Prinz, United Talent Agency

Celine Dion sure knows how to make a come-
back. After her historic five-year residency at

No.6
Sade §16,362,000

Just as fans clamored for a return to the recording studio in 2010—causing her So/-
dier of Love to debut at No.1on the Billboard 200 with 502,000 units sold—follow-
ers of the sultry singer and her smooth jazz band also lined up last year for Sade’s
first North American tour since 2001. The 59-date, Live Nation-produced arena trek
claimed 10th place on Billboard’s Top 25 Tours listing. With John Legend opening
all U.S. dates, the tour ultimately posted $45.7 million in revenue that resulted in a
cool $15.4 million take for the group. Longtime collaborator Sophie Muller served
as creative director and Baz Halpin (Pink!, Tina Turner) handled production and
lighting design for the critically acclaimed live shows, which featured a massive
LED screen showing videos and dazzling images behind the band. While an official
release date hasn’t yet been announced, Muller stayed busy last year editing a film

version of the tour that may appear on cable and DVD soon.

—Gail Mitchell

Manager: Roger Davies, RDWM; Publishers: Angel Music, Sony/ATV Music; Label: Epic Records/
SonyMusic; Agent: Bill Buntain, BonusManagement (United States); BarrieMarshall, Marshall Arts

Las Vegas’ Colosseum at Caesars Palace ended
in late 2007, the Canadian singer took a well-
deserved break, then returned to the 4,000-seat
venue in March 2011 for yet another stand. She
grossed $40.1 million from 57 performances
lastyear that drew nearly a quarter-million fans
and booked additional Vegas dates through this
August. Though Dion’s last studio album was
2007’s Taking Chances, she sold 331,000 albums
in 2011, the biggest catalog item being 1997’s
Let’s Talk About Love (75,000 copies). The singer
also sold 956,000 digital tracks last year, with
the top seller still being “My Heart Will Go
On,” from 1997’s blockbuster film “Titanic”
(167,000 downloads). —Mitchell Peters

Jason Aldean (13409011

e >
Management: Spalding Entertainment
Publisher: Magic Mustang Label: Broken Bow
Agent: Buddy Lee Attractions

Contrary to the third-time-lucky rule, itwas Jason
Aldean’s fourth album for Broken Bow Records,
My Kinda Party, thatturned him into a legitimate
country superstar. Released in November 2010,
Party sold 1.6 million units and 5 million tracks
last year, moving 2.4 million albums and 6.6 mil-
lion tracks through mid-February of this year.
“Don’t You Wanna Stay,” a duet with Kelly Clark-
son, peaked atop Billboard’s Hot Country Songs
chartin March 2011 and sold 1.5 million tracks last
year. “Stay” was quickly followed by the country-rap
hybrid “Dirt Road Anthem,” which reached No. 1
in July. Aldean also matured into one of country’s
mostsuccessful liveacts. The My Kinda Party tour

sold outarenas and amphitheaters across the coun-
try, grossed $27 million in 2011 and netted Aldean
an estimated $9.1 million. His rapid ascent to the
concertindustry’s upper echelon helped him win
the Breakthrough honor at the 2011 Billboard

Touring Awards. —Glenn Peoples

Adele 13,081,900

Manager: Jonathan Dickins, September
Management Publisher: Universal-Songs of
PolyGram International Label: XL/Columbia
Agent: William Morris Endeavor

Even an extreme medical emergency couldn’t
interfere with Adele’s success in 2011. From the
moment sophomore album 21 stormed in atop
the Billboard 200 in March 2011, the singer/song-
writer has been setting—and demolishing—a
seemingly endless array of retail and radio feats.
Before her latest achievement—spending 23
weeks atop the chart to notch the longest-running
No. 1 album in Nielsen SoundScan’s history—
Adele racked up numerous other milestones. Her
single “Rolling in the Deep” became the most
widely crossed-over song of the past 25 years,
topping rock, pop, AC, R&B/hip-hop, dance and
Latin charts. In addition, she became one of only
four female artists to spend atleast 13 weeks at the
peak of the Billboard 200, joining Judy Garland,
Carole King and Whitney Houston. Adele then

capped the year by winning six Grammy Awards,
includingalbum of the year. Although throat sur-
gery sidelined her touring schedulelast October,
her album sales continued to soar to the tune of
6.7 million in 2011. —GM

AMANDA EDWARDS/GETTY IMAGES
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“Glee”Cast (I

|
Management: various Publisher: N/A

Label: Columbia Records Agent: N/A

The cast of Fox’s “Glee” won't tour this year,
but the TV musical troupe made a splash in
2011, grossing nearly $22 million from 23 U.S.
arena concerts that attracted nearly 266,000
fans. That number helped the Glee Live! In
Concert! outing rank 16th on Billboard’s top 25
highest-grossing tours of 2011. The “Glee” cast
also scored at retail, selling 2.1 million albums
during the year. The cast released sixalbums in
2011; the biggest of them all (Glee: The Music,
Volume 5) sold 318,000 copies. In February 2011,
the show’s cast reached another milestone by
beating the record set by Elvis Presley for the
most singles simultaneously appearing on the
Billboard Hot 100. Online, the “Glee” cast sold
13.6 million downloads in 2011. —MP

Journey §I313.622

Management: John Baruck, Azoff Music
Management Publisher: Wixen Music Publishing

Toby Keith S04

1
Management: TKO Publisher: Tokeco Tunes

Label: Show Dog Agent: Paradigm Talent Agency
Country music mega-star Toby Keith secured a
spot on the Money Makers list with his Locked
& Loaded tour that grossed more than $24
million. Sponsored by Ford, it included dates
in 40-plus U.S. cities and a European leg that
wrapped in Berlin last November. During a
year that saw the singer lauded as both artist
of the decade by the American Country Music
Awards and the highest-paid country star by
Forbes, Keith released Clancy’s Tavern, which
topped Billboard’s country albums chart. Tav-
ern has sold more than 336,000 copies, with
the album’s singles including country chart-
topper “Made in America” and “Red Solo Cup,”
thelatter crossing over and reaching No. 17 on
the pop chart—Keith’s biggest hit to date on the
Billboard Hot 100. —Judy Cantor-Navas

Britney Spears {10993

Label: Nomota Agent: Keith Sarkisian, William
Morris Endeavor

Through the revival of 1981 anthem “Don’t Stop
Believin™ on “Glee” and “Big Brother,” combined
with the arrival of vocalist Arnel Pineda, 2011
proved another stellar year as Journey toured
Latin and South America and played 50 shows in
the United States. The latter concerts represented
astep up in venue size to include arenas and the
Hollywood Bowl along with the traditional am-
phitheaters, fairgrounds and casinos. Touring in
support of Eclipse, the band netted $9.9 million
from domestic dates while continuing to be a
significant player at retail with sales of 703,000
physical albums. Recognizing the group’s lon-
gevity on the concert stage, band founder Neal
Schon and longtime members Jonathan Cain,
Ross Valory and Deen Castronovo were honored
with the Legend of Live Award at the Billboard
Touring Awards in November. ~ —Phil Gallo

KatyPerry  {119646

Management: Direct Management Publisher:
Warner/Chappell Label: EMI/Capitol Agent:
Creative Artists Agency

In 2011, Katy Perry tied Michael Jackson’s record
by scoring five No. 1 singles from one album,
2010’s Teenage Dream, with such songs as “ET.”
and “Firework.” Notsurprisingly, the radioruler’s
digital track sales soared above her fellow pop
phenoms: With 15.2 million units moved, Perry
bested Lady Gaga, Taylor Swift and Rihanna in
the category. Meanwhile, the singer’s California
Dreams world tour kept Perry on the road for most
0f 2011, grossing $19.5 million domestically and
netting her $6.6 million. Perryalsoraised her vis-
ibility at the multiplex (with a voice spot in “The
Smurfs”), on the small screen (with appearances
on “How I Met Your Mother” and “American Idol”)
and atawards ceremonies (with a performance at
the 2011 Grammy Awards and a video of the year
win at MTV’s Video Music Awards). Perry has
already started off strong in 2012: “Part of Me,”
the lead single to her Teenage Dream reissue (due
March 27), became the 20th song to debut atop
the Hot 100 in the chart’s history. —JL

Lever, ReignDeer Entertainment Publisher:
UniversalMusicPublishing Label: Jive/RCA Agent:
William Morris Endeavor

While Britney Spears’ seventh album, the chart-
topping Femme Fatale, was released in March

2011, she spent the latter half of the year earning
most of her millions. The Live Nation-sponsored
Femme Fatale tour, her first concert endeavor in
nearly twoyears, kicked off stateside in June, with
Nicki Minaj in tow for North American dates. The
elaborately staged trek wrapped six months later,
after visiting four continents for nearly 80 shows
and culminating with revenue of $21.7 million.
While Spears earned $7.3 million for her half-year
on theroad, her 2011 album sales of 883,000 were
fueled by three Femme Fatale singles, including
the No. 1 “Hold It Against Me.” —Jillian Mapes

Bob Seger& TheSilver
BulletBand  l0,010l

Management: Punch Andrews, Punch Enterprises
Publisher: Gear Publishing Label: Capitol Records
Agent: Rob Prinz, United Talent Agency

Recent Songwriters Hall of Fame inductee Bob
Seger earned the majority of his revenue in 2011
ontheroad, butthe legendaryartist made a signifi-
cantleap into the digital music space by allowing
some of the band’s live and greatest-hits albums to
be sold oniTunes. The September announcement
of Bob Seger & the Silver Bullet Band’s iTunes
debut coincided with the group announcing dates
for the second leg of its 2011 tour, which no doubt
helped raise awareness of the trek. Grossing $25.4
million from 32 U.S. arena concerts and attracting
more than 354,000 fans, Seger sold 70,000 albums

No.13
Elton John 11073990

Elton John returned to Las Vegas in 2011 and performed 16 of his “Million Dollar
Piano” shows before heading to Russia and Australia. His Colosseum at Caesars
Palace residency accounted for a third of his concert grosses, which hit $32.5 mil-
lion and a personal take of $11 million. A summer tour of Europe, scattered U.S.
dates and the soundtrack to his animated “Gnomeo & Juliet” dominated John’s
activity prior to setting up shop in Vegas, while “The Union,” Cameron Crowe’s
documentary about John’s collaboration with Leon Russell, debuted in April at
the Tribeca Film Festival. Concert income was significant for John in 2011 as sales
of his recordings dipped: Physical album sales were 254,000 units, while digital
album and single track sales were 148,000 each. John also contributed music to
“Billy Elliot: The Musical,” and though the Broadway stand ended in January 2012,

road versions continued in other territories around the world.

—PG

Management: Rocket Music; Publisher: Universal; Label: Universal Music Group; Agent:

Howard Rose Agency

digitally and 630,000 overall in 2011. His Ultimate
Hits: Rock and Roll Never Forgets, released last No-
vember, sold 185,000 copies, but his biggest seller
lastyear was a 1994 greatest-hits album (191,000).
The latter is one of the top-selling hits sets of the
Nielsen SoundScan era. —MP

Rascal Flatts 960710

M Spalding Entertai it
Publisher: Sony/ATV Label: Big Machine

Agent: William Morris Endeavor

Rascal Flatts switched labels and management
companies but continued to post stellar numbers
in 2011. Nothing Like This, the band’s first album
for Big Machine Records after a decade with now-
defunct Lyric Street Records, was released Nov. 16,
2010, and sold 499,000 units and 1.8 million tracks
in the following year. The album’s second single,
“I Won't Let Go,” spent 22 weeks on Billboard’s
Hot Country Songs chart and peaked at No. 2.
“Easy,” featuring Natasha Bedingfield, peaked at
No. 3 on Hot Country Songs after a 25-week stay.
The Nothing Like This tour continued into 2011
and was followed in the summer by the Flatts Fest
trek, with the back-to-back outings helping Rascal
Flatts gross $21.8 million in ticket sales. —GP

TimMcGraw 035525

Management: Red Light Management
Publisher: StyleSonic Label: Curb/TBD

Agent: Creative Artists Agency

It’s highly unlikely Tim McGraw will release

new music through longtime label home Curb
Music, since he recently won a courtdecision that
effectively closed any obligations to the label. But
he sure moved a lot of music on his way out the
door. The delayed release of Emotional Traffic,
outin January, was offset by a wealth of compila-
tions in the marketplace, and McGraw sold more
than 770,000 albums (mostly physical units) in
2011. His touring clout has also been trending
upward, which helps direct interest to his cata-
log of hits, the result being 2.5 million digital
track downloads last year. These days, McGraw
is a branding/merchandising powerhouse and,
lest we forget, a multifaceted artist who also has
a healthy film career. —RW

Michael Bublé §11]71

Management: Bruce Allen Management Publisher:
I’'mthe Last Man Standing Music (SOCAN) Label:
143/Reprise Agent: Creative Artists Agency

It was a very merry holiday season for Michael
Bublé, whose Christmas album quickly became
the No. 2 best-selling album of 2011, moving
2.4 million copies in its first five weeks. That
hot streak, coupled with continued strong ac-
tion with his catalog (particularly 2009’s Crazy
Love), helped him sell nearly 3 million albums
total and an additional 1.3 million tracks dur-
ing the entire year. A June swing through North
America made up the bulk of his 2011 touring,
with grosses of $11.1 million, of which Bublé
netted $3.7 million. Endorsement deals with

Beringer Vineyards and Target, a prime-time
NBC Christmas special and high-profile ap-
pearances on “Saturday Night Live,” “Today”
and “60 Minutes” all helped further promote
the Canadian artist. —Andrew Hampp
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Planet Of Sound

International markets can generate huge
returns for musical acts ontour, evenifthe
performers failed to ignite in the United
States. A prime example: U.K. vocal
group Take That (above), which never
established a strong American fan base
yet earned more touring income outside
the United States last year for its Prog-
ress Live reunion show than any other
international act. The list of 2011’s top
25 worldwide touring acts also includes
leading U.S. earner Taylor Swift, whose
Speak Now tour illustrated the success-
ful inroads country artists are making far
from their home market. All figures cited
below reflect the performers’ estimated
net take of grosses reported to Billboard
Boxscore, assuming the usual 34% artist
cut after expenses and commissions. * *

BradPaisley $0,601374

Management: Bill Simmons, Fitzgerald-Hartley
Publisher: Sea Gayle Music Label: Arista Nashville
Agent: Rob Beckham, William Morris Endeavor

Buoyed by a hot new album, a successful tour
and a book, 2011 was a productive year for Brad
Paisley. This Is Country Music, an ambitious
15-song set that featured guests including Don
Henley and Clint Eastwood, debuted atop Bill-
board’s Top Country Albums chart. The project
spawned four hit singles, including the chart-
topping “Old Alabama.” Selling more than 1
million albums last year (more than 181,000 of
them downloads), his digital tracks tally tops 4
million. In 2011, Paisley played to 1 million-plus
fansin 52 markets, including five stadium shows
and eight European dates. His H20 II: Wetter &
Wilder tour raked in more than $16.9 million,
and his current Virtual Reality tour has sold out
its first 12 dates.

—Deborah Evans Price

Rihanna §1660,633

Management: Jay Brown, Roc Nation Publishers:
AnnarhiMusic/EMI Blackwood Music Label: Def
Jam Recordings Agent: Tony Goldring, William
Morris Endeavor

Though Rihanna’s sixth studio album, Talk That
Talk, lagged in its first week compared with pre-
vious release Loud, which bowed at No. 2 on the
Billboard 200 with 207,000 units sold in Decem-
ber 2010 (Talk That Talk came in at No. 3 on the
Nov. 30, 2011, chart with 197,000), together the
two projects gave Rihannaa strong 2011. Thanks

Rﬂ"k Arﬂst Elmss Eﬂmd to a slate of hits—including Billboard Hot 100
No. 1s “What’s My Name?,” “S&M” and “We
1 Take That $185,175,360 Found Love"—she sold 14 million digital tracks
2 2 S~| 40,831350 and 1.5 million albums: On the road, l»lil?anna's
exposure to the domestic market was limited: Of
3 Roger Waters 5102,545,576 the shows reported to Boxscore (11), she grossed
$7.1 million and sold 111,704 tickets. =~ —BMI
4 Bonlovi $99.470,736
5 AndréRieu §57,886.6%5 TheBeatles §6,743,863
6 Rihanna $38,767,684 Management: Apple Corps Publisher: Sony/ATV
(formostofthe catalog) Label: EMI Agent: N/A
! Usher 533'520’]50 On Nov. 16, 2010, seven years after iTunes opened
8 KatyPenry $32,296,097 its virtual doors, the Beatles’ catalog finally be-
came available on the digital music service, of-
9 Iron Maiden $32151,599 fering all 13 remastered studio albums at $12.99
7 each for individual releases and $19.99 for each
ek e $31760879 double-album or anthology. Also up for sale: a
1 DollyParton $31,530,608 $150 downloadable digital boxed set of the en-
e tire catalog, a mini-documentary on each set
12 Neil Diamond $31.303,070 and a bonus video of the complete 1964 Wash-
B Pearl Jam $20,583,266 ington Coliseum concert. The Beatles sold 1.2
el million albums during the year, with their best
14 KylieMinogue $28,506,339 seller being 2000 hits set 1 (280,000). Overall,
" 7 the group sold 4.7 million individual tracks in
15 Michael Bublé $24,510.267 2011; “Here Comes the Sun” moved the most
16 Eagles $23,536,140 downloads (270,000). —MP
17 PeterKay $22.312,660 Pa
' ulMcCartney  {6]16509
18 RedHot Chil Per A 520'328']37 Management: Scott Rodger, Quest Management
19 TaylorSwift $19.341430 Publisher: MPL Music Publishing
5 Label: Hear Music/Concord Music Group
20 GleeLive!lnConcert! $18,880,609 Agent: Barrie Marshall, Marshall Arts
2 Kngoflen  SBIOBIOS e o esoto
22 TheXFactorLive 17,355,667 on thestrength of justa few U.S. concerts. The
. stateside leg of his On the Run tour lasted all
B Britney Spears $16,409.956 of six shows in four cities—New York, Detroit,
2%  EricClapton $15,832.071 Chicago and Cincinnati. Promoted by AEG
sl Live, the concerts played to sellout crowds in
25  ladyGaga SIA 421174 major-league ballparks, grossing $18.6 million
in ticket sales and netting McCartney an esti-
| BILLBOARD | MARCH 17, 2012

mated $6.2 million. The $10.9 million combined
gross from the two shows at Chicago’s Wrigley
Field were the highest concert gross by a single
artistat that point in the year. McCartney’s cata-
log sold a modest 144,000 albums and 422,000
tracks. Of course, this tally doesn’t take into ac-
count his healthy percentage (plus publishing)
from his recorded work with the Beatles.—GP

Lady Antebellum {6,760

Manager: Gary Borman, Borman Entertainment
Publishers: Warner/Chappell, EMI Label: Capitol
Nashville Agent: Creative Artists Agency

Lady Antebellun’s success continued to transcend
the country genre in 2011. The group began last
year by collecting five Grammy Awards, including
record of the year for multiformat smash Need You
Now. The hits kept coming with “Justa Kiss,” the
debutsingle from third album Own the Night. The
group sold nearly 2.2 million albums lastyear, and
digital track sales exceeded 5.3 million. The Own
the Night tour was among the year’s top country
treks, raking in more than $3,209,000. Thus far,
2012 is shaping up to be another banner year for
Lady A, with Own the Night earning a Grammy
for best country album and the trio already selling
a half-million tickets for this year’s trek. —DEP

KeithUrban 6,570,695

Management: Borman Entertainment Publisher:
Universal Music Publishing Group Label: Capitol

No. 23
Enrique Iglesias {1448610

Nashville Agent: Creative Artists Agency

Get Closer wasn't just the name of Keith Ur-
ban’s November 2010 album and subsequent
summer tour. It was also a promotional tag
line that played out in real life, thanks to Sam-
sung’s sponsorship/endorsement deal that
gave hundreds of fans personal time with the
country singer at meet-and-greets. The full tour
yielded $15.7 million in grosses, with Urban
taking home $5.3 million. Album sales totaled
330,000 copies, while digital track sales topped
out at more than 2 million. As a result, Urban
pocketed $6.6 million in 2011. —AH

ZacBrownBand {6,401 504

Management: ROAR Publisher: N/A Label: Atlantic
Agent: Creative Artists Agency

From its namesake singer’s distinctive beanie cap
to the group’s emphasis on providing great gour-
meteats for fans atlive shows, Zac Brown Band has
always approached country music froma decidedly
differentangle. The result: aloyal and growing fan
base thattrusts the group’s ability to deliver quality
goods, ranging from tasty pulled pork sandwiches
to digital tracks (5.3 million of them in 2011) or
a couple of deep albums (1.3 million, including
360,000digital copies), and top-notch performances
as abona fide amphitheater (and sometimes even
stadium-level) headliner. Zac Brown Band has
proved an excellent brand-builder, bringinga Dave
Matthews Band-style fan-centric ethos to country
music—and the act is just getting started. —RW

Enrique Iglesias enters the list thanks to his most successful year in nearly a decade.
It began with the mid-2010 release of his bilingual breakthrough album, Euphoria.
The set generated hit after hit, including 2011’s “Tonight (I’'m Loving You),” which
topped Billboard’s Mainstream Top 40 chart in March, and “Dirty Dancer,” which de-
buted in the top 10 on the digital singles chart with 125,000 copies sold. Ultimately,
the album helped propel digital downloads of Iglesias’ singles past the 4 million
mark. Euphoria also became the top Latin title of 2010 with 225,000 copies sold,
and bolstered Iglesias’ catalog by moving nearly 200,000 units of his other albums
in 2011. As part of his world tour, Iglesias played 20 U.S. arena dates in 2011—some
featuring Pitbull and Prince Royce—that grossed nearly $18 million and made a net
profit of $6 million. After playing 65 shows around the world, he’s preparing an even

broader global trek in 2012 that’ll include U.S. dates.

—Leila Cobo

Management: Fernando Giccardi, the Collective; Publisher: Sony/ATV; Label: Universal Music
Latino/Universal Republic; Agent: Creative Artists Agency
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Rod Stewart §6,388.756

Management: Arnold Stiefel, Stiefel Manage-
ment Publishers: EMI, Warner Label: Universal
Music Group Agent: Dennis Arfa, Artist Group
International

A 13-city tour with Stevie Nicks and a Las Vegas
residency were the primary earners for Rod Stew-
art in 2011, even as he pursued other projects
including a new album deal with Universal and
induction into the Rock and Roll Hall of Fame as
lead singer of the Faces. His Heart & Soul tour
(paired with Nicks) and 18 greatest-hits shows at
the Colosseum at Caesars Palace pushed Stew-
art’s U.S. concert grosses to $16.6 million, with
his take coming in at $5.6 million. Album sales,
driven by 2010 release Fly Me to the Moon (72,000)
andlastyear’s The Best Of. .. The Great American
Songbook (69,000), reached 350,000, while digital
track sales reached 825,000. —PG

Usher 6,192,566

Management: GraceMiguel Publisher: UR-IV Music,
EMI April Music Label: RCA Records Agent: William
Morris Endeavor

With his OMG tour spending nearly the entire
first half of 2011 on the road, Usher visited
Europe, Asia and Australia, then returned in
April for a second North America run. His
73-show trek finished seventh on Billboard’s
annual Top 25 Tours tally last year, with Box-
score tallying OMG’s domestic revenue at
$14 million, and Usher’s personal take at
$4.7 million. The tour, which kicked off in
November 2010, was mounted in support of
Usher’s sixth studio album, Raymond v. Ray-
mond. Last year’s other highlights included
the October release of the “OMG Tour: Live
From London” DVD and his performance
saluting late R&B songwriting legends Jerry
Leiber and Nick Ashford on CBS’ “Grammy
Nominations Concert.” —GM

FooFighters §6,01357

Management: John Silva, Silva Artist Management
Publishers: various Label: Roswell/RCA Agents:
Don Muller (North America) and Russell Warby
(UnitedKingdom/Europe), WilliamMorrisEndeavor;
MarleneTsuchii,Creative Artists Agency (PacificRim)
Last April, Foo Fighters scored their first No. 1
on the Billboard 200 with the aggressive Wasting
Light, the band’s seventh full-length set. The Dave
Grohl-led Foos solidified their credibility among
rock fans by tapping producer Butch Vig, who
helmed Nirvana’s Nevermind, to record the set
on analog tape in Grohl’s home garage. Wasting
Light debuted with 235,000 copies sold in its first
week, helping push the group’s overall album
sales to 986,000 in 2011, along with 1.6 million
digital tracks lastyear. A stellar live act, the Foos’
primary source of revenue in 2011 came from
touring arenas. The five-piece grossed $10.6 mil-
lion from just 18 U.S. concerts that drew close to
219,000 people. —MP

Rush §5,810.304

ETHAN MILLER/GETTY IMAGES

Management: SRO Publisher: Core Music
Publishing Label: Roadrunner Agent: Artist Group
International

The Canadian prog-rock power trio remains a
mighty draw on the road, thanks to the band’s
deep catalog of anthems like “Tom Sawyer,”
“Closer to the Heart” and “The Spiritof Radio,”
and the chops of bassist/vocalist Geddy Lee, gui-
tarist Alex Lifeson and drummer Neil Peart. The

No.34
Sugarland {63406

For star country duo Sugarland, last year was marred by a stage collapse at the
Indiana State Fair in August, a tragedy that resulted in seven deaths. (A lawsuit
brought by fair-goers and their families cites the group’s negligence in preparing
to go on, despite the high winds.) But the ongoing support of Jennifer Nettles and
Kristian Bush by loyal fans can be measured by sales in 2011 0f 2010’s The Incredible
Machine (324,000) and total album sales of more than 550,000 units. Enthusiasm
for the pair’s live shows never waned, either—Sugarland earned more than $4 mil-
lion from an extensive 2011 tour that continued through the end of the year. —JCN

Management: Gellman Management; Publisher: Jennifer Nettles Publishing/DirkPit;

Label: Mercury Agent: Creative Artists Agency

band’s Time Machine tour continued through
the first half of 2011, grossing $14.1 million in
the United States and netting $4.8 million. Rush
also made noise atretail, generating U.S. album
sales of 431,000 units. Adding to the revenue
mix: a concert recording titled “Time Machine:
Live in Cleveland 2011” debuted and peaked at
No. 54 on the Billboard 200 in November, with
the live show kicking offa new deal with Road-
runner Records. —LH

BackstreetBoys {51103

Management: Jeff Kwatinetz, Jennifer Sousaand
PeterKatsis, Prospect Park Publisher: Not currently
signed Label: Self-released, excluding Japan (Sony
Music) Agent: John Marx, Wil
Ranking a few notches above tour mates New
Kids on the Block (No. 36), Backstreet Boys
grossed $15.8 million last year, mostly from the
combination NKOTBSB tour. The show, which
features BSB and New Kids performing their
hits together, kicked off in May with more than
50 North American dates, and continues with

Morris End

overseas dates through this spring. The Boys
came off their own tour just a few months be-
fore hitting the road with NKOTB, which could
explain their higher rank on the Money Makers
list. In 2011 the two groups released a compila-
tion of their combined greatesthits, two new joint
recordings and a mashup. Total album sales for
BSB came in at 120,000 units for the year.—JM

JustinBieber §5,53.450

Management: Scooter Braun Management
Publisher: Universal Music Publishing Group

Label: School Boy/Raymond Braun/Island/IDJMG
Agent: Creative Artists Agency

Abreak from touring the United States pushed
Justin Bieber lower in the rankings, but don’t
feel bad for him—he still closed out 2011 at
No. 9 on Billboard’s year-end Top Artists chart,
thanks to whatappears to be an unending appe-
tite for his music. Under the Mistletoe (his first
Christmas collection) and dance mix compila-
tion Never Say Never: The Remixes both debuted
at No. 1 on the Billboard 200. Mistletoe sold 1.3
million copies while Remixes sold 824,000. In
total, Bieber sold 3.4 million albums and 6.9
million digital tracks in 2011, despite the fact
that he didn’t tour domestically. —LC

NewKidsOnTheBlock  §3519,605

Management: Jared Paul; Azoff, Geary, Paul,
Smith Management Publisher: Self-published
Label: Self-released (catalog, Sony BMG) Agents:
Darryl Eaton, Mitch Rose and Chris Dalston,
Creative Artists Agency

Like tour mates Backstreet Boys (No. 33), the
re-formed New Kids on the Block earned quite
abitin 2011 thanks to the co-headlining NKOT-
BSB tour. The bill was the 17th-most successful
tour last year. Traveling across North America,
Europe and Australia, the New Kids performed
their hits onstage with BSB (and vice versa), and
this year the tour is playing overseas. While the
group hasn’trecorded an album of new material
since 2008, a compilation of both groups’ great-
esthits, a pair of joint recordings and a mashup
pushed NKOTB’s album sales to nearly 83,000
units in 2011. —JM

SteelyDan 5,369,509

Management: Irving Azoff, Front LineManagement
Publishers: Lisa Thomas Music, Wixen Music
Publishing Label: Warner Bros. Agents: Mitch
Roseand Nat Farnham (North America) and Chris
Dalston (worldwide), Creative Artists Agency
Steely Dan hasn’t released a new studio album
since Everything Must Go in 2003, but it’s re-
mained active in the touring space during
the past decade despite the slow drip of stu-
dio recordings. In 2011, the act’s album and
digital track sales earnings were nominal com-
pared with its touring revenue. The group sold
141,000 albums and 438,000 tracks last year.
With plenty of catalog material from the '70s
to fill up set lists, Steely Dan grossed $14.7
million from 50 U.S. theater and amphitheater
dates. Highlights from that trek included a
seven-night run at New York’s Beacon Theatre
in September. —MP

MétleyCriie 5,361

Management: Allen Kovac, Tenth Street
Entertainment Publishers: various

Label: Eleven Seven Music Agent: Pete
Pappalardo, Artist Group International

Three decades after forming, Los Angeles hard
rock icon Métley Criie is still blazing a trail. On
the road is where the Criie did the majority of
its business in 2011, grossing nearly $14.2 mil-
lion from 28 dates and playing for 255,182 head-
bangers during its June-August arena/amphi-
theater run with supporting acts Poison and the
New York Dolls. Famed for its outrageous concert
production, on this tour drummer Tommy Lee’s
kit was outfitted with a roller-coaster loop he
actually rode on while playing—and one lucky
fan also got strapped in for the ride almost every
night. During the year, Métley Criie sold more
than 700,000 digital tracks and 183,000-plus
copies of its various albums.  —Christa Titus

KanyeWest 5,363,661

Management: N/A Publisher: EMI Label: Island
Def Jam Agent: N/A

The rapper’s November 2010 release, My Beau-
tiful Dark Twisted Fantasy, rocked through all
of 2011 as he leveraged its success by releasing
collaborative album Watch the Throne with Jay-
Z. West reaped the multiplying power from
both projects, as well as earlier hits, by moving
1.1 million albums (physical and digital) and
3.4 million digital tracks. Right after releasing
Throne, the two rappers ventured out on a U.S.
tour that grossed $29.3 million. Now working
on a G.0.0.D. Music compilation and prepping
anew album, West is sitting pretty on last year’s

net earnings of $5.4 million. —Erika Ramirez
LinkinPark §5,90,655
M Jordan Berliantand Ryan Demarti,

theCollective Publisher:N/A Label: Warner Bros.
Agent: Michael Arsin, Artist Group International
Linkin Park spent the majority of lastyear touring
the globe to promote its 2010 album, A Thousand
Suns, which was also the group’s best-selling 2011
titlewith U.S. sales 0f 208,000. The set debuted at
No. 1in September 2010 with 241,000 first-week
copies sold. Linkin Park sold a total of 657,000 al-
bums and 3.7 million digital tracks in 2011. Live,
the group performed throughout Australia, Eu-
rope and Asia, grossing $7 million alone from 10
U.S. arena shows. Overall, Linkin Park’s take in
2011 came out to $5.2 million. —MP
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ANNOUNCING THE

BDSCertified Spin Awards January 2012 Recipients:

4 900,000 SPINS E[ |E EUNGHATU[ATI[}
Boulevard Of Broken Dreams/Green Day/Reprise ¥ NS
| Gotta Feeling/Black Eyed Peas/Interscope 9 EVERY SPIN N Awa RD
The Reason/Hoobastank/Island WINN ’

Use Somehbody/Kings Of Leon/RCA E H

4 800,000 SPINS

Dynamite/Taio Cruz/Mercury/IDJMG
She Will Be Loved/Maroon 5/0ctone/J/RCA

4 600,000 SPINS

Beautiful Day/U2/Interscope

I Need You/LeAnn Rimes/Capitol/Curb/Sparrow

My Maria/Brooks & Dunn/Arista Nashville

Nothin’ On You/B.0.B Feat. Bruno Mars/Rebel Rock/Grand Hustle/Atlantic

Party Rock Anthem/LMFAO Feat. Lauren Bennett & GoonRock/Party Rock/
will.i.am/Cherrytree/Interscope

Single Ladies (Put A Ring On It)/Beyonce/Music World/Columbia

4 500,000 SPINS

Come Down/Bush/Trauma
F**k You (Forget You)/Cee Lo Green/Elekira/RRP
Moves Like Jagger/Maroon 5 Feat. Christina Aguilera/A&M/Octone/Interscope JANUARY 2012
Numb/Linkin Park/Warner Bros. 3
Tonight (I'm Lovin’ You)/Enrique lglesias Feat. Ludacris & DJ Frank E/
Universal Republic
What Goes Around . .. Comes Around/Justin Timberlake /Jive/RCA
What Was | Thinkin’/Dierks Bentley/Capitol Nashville

4400,000 SPINS

Come On Get Higher/Matt Nathanson/Vanguard/Capitol
Forever And For Always/Shania Twain/Mercury

If | Ain’t Got You/Alicia Keys/J Records

My Hero/Foo Fighters/Capitol

4 300,000 SPINS
Alright/Darius Rucker/Capitol Nashville
Free And Easy (Down The Road | Go)/Dierks Bentley/Capitol Nashville
Mud On The Tires/Brad Paisley/Arista Nashville
The River/Garth Brooks/Capitol Nashville
The Show Goes On/Lupe Fiasco/1st & 15th/Atlantic

4 200,000 SPINS
All 0f The Lights/Kanye West/Roc-A-Fella/Def Jam/IDJMG
Let Me Down Easy/Billy Currington/Mercury
Work Out/J. Cole/Roc Nation

4 100,000 SPINS

Domino/Jessie J/Lava/Universal Republic

Party/Beyonce Feat. Andre 3000/Parkwood/Columbia

Rain Over Me/Pitbull Feat. Marc Anthony/Mr. 305/Polo Grounds/J/RCA
You/Chris Young/RCA

450,000 SPINS

Can’t Get Enough/J. Cole Feat. Trey Songz/Roc Nation/Columbia

Courageous/Casting Crowns/Beach Street/Reunion/PLG

El Mil Amores/Pesado/Disa/ASL

My Heart Can’t Tell You No/Sara Evans/RCA

My Hope Is In You/Aaron Shust/Centricity Ll SCIN
Red Solo Cup/Toby Keith/Show Dog-Universal |
Where | Come From/Montgomery Geniry/Average Joe’s D
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SPECIAL FEATURE

enfor

t may seem like every band and

brand is heading down to Austin

this month for the South by South-

west Music Conference and Festi-

val (running March 9-18), but the
music portion of SXSW has lost some
buzz in recent years to the behemoth
that is now SXSW Interactive.

“l was in London having a meeting
with a major brand over there and they
said, ‘Does South by Southwest have a
music component to it?’” says Panos
Panay, CEO of music-booking company
Sonicbids, which has been SXSW Music’s
exclusive booking platform since 2007.

That doesn’t look like the case for 2012.

HOW COMPANIES HAVE MADE SXSW
AMUSICMARKETING MECCA

By Andrew Hampp

Holding down the fort: TYL|

Qdd Future (top) and MATT &
Fader Fort by Fiat at South by

Several longtime Interactive sponsors are
extending their marketing plans from
SXSW Interactive (which runs March 9-13)
to include music events (which are sched-
uled for March 13-18) for the first time.
And a mix of consumer, media and busi-
ness-to-business brands are also expand-
ing their efforts, some more formally than

EATOR of
rformed at the
uthwest in 2011.

others. In fact, one of the festival’s big-
gest unofficial events—the Fader Fort—is
finally going legit, teaming up with SXSW
for the first time and recruiting Converse
as its new presenting sponsor.
Billboard presents a guide to the
plans of 14 brands, both for official and
unofficial events, at this year’s SXSW.
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They’re with the brand: 2012
SXSW acts on tap include
(from left) MACHINE GUN
KELLY, FUN. (top), JAMES
MERCER of the Shins (below
left), ZOLA JESUS (below
right) MATTHEW VASQUEZ
of Delta Spirit and BETH
DITTO of Gossip.

Vevo

Vevo.com

@Vevo

Brand manager: Vevo GM Fred Santarpia (@
fsantarpia)

Brandplans: Vevo is pairing with Nike for a take-
over of Austin’s Spaghetti Warehouse space on
Fourth Street from 4 p.m.to7 p.m. March 14-16.
Vevo and Nike will present artist performances
by a roster that already includes the Shins and
Machine Gun Kelly, culminating with a March
17 “Vevo Powerstation” event from the “Austin
City Limits” theater.

Official SXSW event? Yes.
Howitwillstandout: Having made a big splash
lastyear at Austin’s now-shuttered Power Plant,
Vevo proved it can draw some of the festival’s
biggest names: Kanye West and Jay-Z were
among the headliners for the 2011 closing-
night party.

Nike Fuelband
Nike.com/fuelband

Brandmanager: Nike global brand manager for
sport culture Darla Vaughn (@darlavaughn)
Brand plans: Nike is sponsoring Vevo's Spa-
ghetti Warehouse and Powerstation events on
behalf of its new Fuelband wristband. It’s also
prepping an original Web series, “Music Is My
Sport,” for launch on Vevo post-SXSW.
Official SXSW event? Yes.

Howitwillstand out: Fuelband isalready hugely
popular (the company recently reported it’s been
used by 5 million runners since its January
launch), and Nike is expected to participate in
a panel with Vevo during Interactive on March
11, keeping its brand integrated with all aspects
of the SXSW experience.

IFC

IFC.com

@IFCTV

Brand manager: 1FC senior VP of marketing
Blake Callaway

Brand plans: 1FC is moving its popular Cross-
roads House to the heart of Sixth Street this
year, taking over the Vice Bar space near San
Jacinto for an expanded take on whathas become
a SXSW staple since 2010. Acts coming to the
house include Delta Spirit, Citizen Cope and
the American Secrets, the official band of fellow
official Music sponsor FreeCreditScore.com.
Official SXSW event? Yes.
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How it will stand out: “We like to think our
brand is sort of a voice about indie culture—
whether that’s music or film or comedy, it now
gives us permission to be the official media
sponsor” for SXSW, Callaway says. “The audi-
ence that attends is really representative of who
we're reaching on-air. There’s a connection be-
tween our brands.”

Fader

TheFader.com

@TheFader

Brandmanager: Fader president/publisher Andy
Cohn (@andycohn)

Brand plans: Long one of SXSW Music’s best-at-
tended destinations, the four-day Fader Forthasn’t
been an official part of the festival until this year.
It’s also going to TV for the first time through a
media partnership with Fuse, with other new
sponsors onboard including Southwest, Beats
by Dre and Converse, which signed up for the
Fort’s first three-year deal as presenting sponsor.
Official SXSW event? Yes.
Howitwillstandout: By getting more exposure
than ever with a little extra help from official
SXSW promotion. “Badge-holders will now
have access, so it’ll be a nice balance between
Fader invitees and badge-holders,” Cohn says.

Pepsi

RefreshEverything.com

(@Pepsi

Brandmanager: Pepsi director of cultural brand-
ing Javier Farfan (@jfarfan)

Brand plans: Pepsi is changing up its brand ac-
tivations this year by linking with Turntable.fm
for a pair of live Turntable-themed events, one
at Interactive and one at Music, preceded by a
Pepsi-backed Turntable Tuesdays promotion
thatbegan the firsttwo Tuesdays prior to SXSW.
Official SXSW event? Yes.

Howitwillstand out: The Pepsi program rep-
resents a first-of-its-kind brand partnership
for Turntable.fm, where brands like Bravo TV
have previously leveraged the platform for free.

Converse

Converse.com

@Converse

Brand manager: Converse chief marketing of-
ficer Geoff Cottrill (@yogmoney)

Brand plans: A sponsor of the Fader Fort in

years past, Converse is taking on a larger
role as presenting partner of this year’s
event. Converse is also the first presenting
sponsor to sign up for a three-year commit-
ment, following previous yearly deals from
partners like Levi’s and Fiat. Santigold,
Zola Jesus and Black Hippy are among this
year’s performers.

Official SXSW event? Yes.

How it will stand out: “Converse has had a
long and rich history of championing artistic
creativity and supporting the world of music,”
Cottrill says. “We could not be more excited to
partner with the Fader and SXSW to create a
truly unique experience for music fans atone of
the biggest music festivals of the year.”

Sonicbids

Sonicbids.com

@Sonicbids

Brand manager: Sonicbids CEO Panos Panay
(@sonicbidspanos)

Brandplans: As the exclusive band-submission
platform for SXSW since 2007, Sonicbids has
long been a part of the festival’s back end.
But increasingly, the company is taking on
a more consumer-centric role, offering fans
the chance to vote for one of the bands that

will play its official showcase. The company
is also leading several panels throughout In-
teractive and Music regarding social media’s
role in music marketing.

Official SXSW event? Yes.

How itwill stand out: By greatly expanding its
presence, from doubling its sponsorship in-
vestment to sending 20 of its staffers to lead
activations and conduct business from Austin
throughout the week. “It’s almost inexorable—
you can'treally resist this gravitational force the
event has,” Panay says.

Doritos

Doritos.com

@DoritosUSA

Brand manager: Doritos director of marketing
Jared Drinkwater

Brand plans: Stepping out of the shadow of its
PepsiCo sibling brands, Doritos is prepping its
first SXSW activation and is set to unveil a new
product exclusively during Music. The snack
brand will set up shop on Fifth Street and Red
River with a combination music-and-tasting
event on March 16 and 17, using real estate

that has yet to host a brand activation at past
SXSW confabs.

Official SXSW event? Yes.

Howitwill stand out: “In true Doritos fashion,
we've never been a brand to go in and run the
same playbook that other brands run,” Drink-
water says. “I can tell you with 100% confidence
our activation will be something the likes of
South by Southwest has never seen.”

Chevrolet

Chevrolet.com

Brand manager: Chevrolet director of advertis-
ing sales and promotion Kevin Mayer
Brandplans: Perhaps best-known for its Inter-
active activations (the Chevy Volt Recharge
Lounge has been a fan favorite in recent
years), Chevrolet is debuting a music-dedi-
cated venue at this year’s Music festival. The
Chevrolet Sound Garage, located near the in-
tersection of Sixth Street and Red River, will
host several music showcases and street-art
battles from U.K. graffiti collective Secret
Wars throughout Music’s duration.

Official SXSW event? Yes.

How it will stand out: With little competition
in the automotive space (last year’s Fader Fort
sponsor Fiatisn't returning), Chevrolet has the
opportunity to take its category-leading sponsor-
ship to the next level with its expanded Music
offerings in 2012.

Filter

FilterMagazine.com

(@FilterMagazine

Brandmanager: Filter Creative Group co-owner/
co-founder Alan Miller

Brand plans: One of the most active unofficial
media brands at SXSW, Filter is busy prepping
events in atleast three venues, including its third
annual Dickies House. It's also busy locking in
some exclusive bookings with acts like Miike
Snow, Clap Your Hands Say Yeah and Yacht.
Official SXSW event? No.

Howit willstand out: By creating best-in-breed
performance opportunities for buzz bands and
more established groups alike. “Kaiser Chiefs
played our show almost 10 years ago now at
Cedar St. Courtyard, and the band said in their
entire history this was their favorite show they’ve
ever done,” Miller says. “This year is their first
time back since then and they said, ‘We'll play
whenever you want us to play.””
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Monster Energy

MonsterEnergy.com

@MonsterMusic

Brand manager: Monster Energy director of
music marketing Brent Hamilton
Brandplans: Monster Energy is providing
free breakfastand morning beverages dur-
ing its Java Monster Mornings, to be held in
Brush Square Park across the street from
the Convention Center throughout Inter-
active and Music. Plus the energy drink is
sponsoring a few key showcases, such as
Waterloo Records’ 30th-anniversary show-
case, which has already booked Blitzen
Trapper, the Cult and fun., and the debut
of the Monster Energy Outbreak Tour’s
XXL Freshman Live tour.

Official SXSW sponsor? Yes.

How it will stand out: Everyone loves free-
bies at SXSW, and a drink that helps weary
attendees endure the long week is always
welcome.

YouTube/ .

Goosgle Music
YouTube.com/presents

@YouTube

Brand manager: YouTube VP of marketing
Danielle Tiedt

Brand plans: On March 15 and 16, dur-
ing the Music conference, Google Music
and YouTube Presents will host and live-
stream two eight-hour showcases from
a downtown parking garage. The shows
mark YouTube’s first time hosting its own
live stream at SXSW, and will be available
at youtube.com/presents. The lineup in-
cludes the Gossip, the Ting Tings and
the Shins.

Official SXSW event? No.

How it will stand out: Having an exclu-
sive live stream will help YouTube attract
some of the biggest audiences outside of
Austin and also generate crucial aware-
ness for Google Music, which has yet to
gain much traction since a soft launch in
fourth-quarter 2011.

MillerCoors

MillerLite.com

@MillerCoors

Brand manager: N/A

Brandplans: Miller Lite, SXSW’s longtime

official beer sponsor, is putting a social
spin on this year’s activation, having spon-
sored giveaways and downloads on Pan-
dora, Spotify and other music platforms in
the weeks leading up to the festival. The
beer brand will also partner with mobile
app RogBot to help attendees program
the music at local bars and restaurants
around Austin. Sister brand Miller Gen-
uine Draft is joining the festivities this
year, partnering with Spin magazine for
its annual showcase at Stubb’s.

Official SXSW event? Yes.

How it will stand out: Not only will Miller
Lite be available at every official party and
venue, Miller Genuine Draft will debut a
new product, MGD Aluminum Pint, at
Stubb’s and offer concert-goers the oppor-
tunity to be featured in an upcoming issue
of Spin through a concert poster-themed
photo booth promotion.

Nikon

YouTube.com/thewarnersound
@Nikon_USA

Brandmanager: Nikon senior communications
manager Lisa Baxt

Brandplans: Nikon is putting an interactive
twist on its sponsorship of Warner Music
Group’s Warner Sound showcases during
Music, putting its new Nikon D4 and D-800
high-definition SLR cameras in the hands
of music fans. Attendees can sample the
devices by snapping pics of Warner acts
ranging from T.I. and B.o.B to Kimbra and
Dr. John. Nikon will sponsor a YouTube live
stream on the new Warner Sound chan-
nel as well to make the shows even more
broadly accessible.

Official SXSW event? Yes.

How it will stand out: Having the chance
to get your picture taken by rock photog-
rapher Robert Knight (subject of the docu-
mentary “Rock Prophecies”) doesn’thurt,
nor does the comparative lack of major
photography marketing activations this
year. “Nikon has the type of brand equity
that really speaks to people at a venue like
SXSW,” Baxt says. “Photography, video
and music have similar sensibilities that
hit an emotional point that people in all
age groups and demographics and inter-
ests can relate to, whether it's music or an

image or a video.” oes
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GET YOUR BEST /*
SOCKSON _

We have an important and amazing client roster
that turns down offers in the millions of dollars to stay
signed with us for our standard advance, a pair of
woolen socks. That's right. A pair of our unique and
highly prized woolen Wixen Music Socks.

We're Wixen Music Publishing, and as you are beginning to
sense, we do things a litlle differently. We're a 25 person family

owned and run publishing administration company with more than 30 years of
success, serving some of the most talented names in the music industry.

We offer personalized high quality publishing administration for high-end
catalogs, and we do the job right.

Maybe you never heard of us. We don’t buy the cover of Billboard and we don’t

have lavish Grammy parties. We call those sort of things unnecessary overhead.
You should also know that we don’t have any debt, and we're not planning on

merging with anyone or doing an IPO. These are some very big considerations

in today’s uncertain world of finance and compensation. And know this with

absolute certainty: when we make a promise, we're true to our word.

Music licensors sometimes give us a bad rap because we're tough negotiators
and we hold out for our clients...but the people who sign up with us love us for
the way we defend their rights and get them the money they deserve.

YOU MAY NOT REALIZE IT, BUT YOU DO HAVE A CHOICE. You can go with
big and bloated...or you can get your woolen Wixen Music Socks and start

realizing the fullest possible returns on your songs.

Wixen Music Publishing

Contact: Sharon Wixen
24025 Park Sorrento, Suite 130
Calabasas, CA 91302-4003
Tel. (818) 591-7355
www.wixenmusic.com
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Four years and one abandoned
album later, the Ting Tings
finally follow up their debut

"m quite proud of my shittiness, to be honest,” says Katie White,
singer with U.K. indie pop duo the Ting Tings, referring to
her modest guitar skills. “It gives us one of our little things.”
If you haven't already guessed, the Ting Tings (@thetings)
pride themselves on being different. Formed in Manchester, Eng-
land, the duo—White and drummer Jules de Martino—signed
to Columbia Records after only a handful of gigs and recorded its
debut album, We Started Nothing (2008), for “about £10” (roughly
$16), White jokes.

We Started Nothing went on to sell 2 million copies worldwide,
according to the label (including 29,000 in the United States, accord-
ing to Nielsen SoundScan), and topped the British charts. Stateside,
breakout tracks “That’s Not My Name” (No. 1 in the United King-
dom) and “Shut Up and Let Me Go,” featured in a 2008 iPod com-
mercial, hit Nos. 39 and 55 on the Billboard Hot 100, respectively.
Worldwide singles sales total 4 million, according to Columbia.

“We’ve already done everything far beyond what we ever
dreamed,” White says, citing the Ting Tings’ 2010 best new art-
ist Grammy Award nomination as just one highlight of the past
four years. Producing a follow-up to their smash debut has, how-
ever, been anything but straightfoward.

Relocating to Berlin in late 2009, the band set out to create an
electro-rock album inspired by the German city’s thriving dance
culture. When label staff paid a visit in fall 2010 to gauge prog-
ress, “everyone was sitting there going, ‘This is genius. This is
going to be massive.” But we hadn’t even finished the tracks yet,”
de Martino recalls. “It ruined everything.”

Only one song from the Berlin sessions was released, the Calvin
Harris-mixed “Hands.” It limped onto the U.K. chart at No. 29.
White and de Martino decided to eliminate all but four of the re-
corded tracks soon after. “It was quite a hard decision,” White says.
After a couple of weeks of discussion, “one day we were just like,
‘Shall we delete it so it’s done and we can’t go back?’ So we did.”

“We didn'’t like the direction the album was going in and what
it stood for,” says de Martino, who credits Columbia chairman/
CEO Rob Stringer with helping steer the band out of its creative
fog. “He said, ‘Just make the record that you want to make. The
first record was super successful globally. You've given yourselves
an opportunity to be experimental.” And he gave us Paul’s Boutique
by the Beastie Boys and said, ‘This is what you need to listen to.”

Recorded largely in Alicante, Spain, the Ting Tings’ resulting 10-
track sophomore set, Sounds From Nowheresville, hits stores March

FEAST FOR THE EARS

13, having debuted in the United Kingdom two weeks earlier. Several
songs from the abandoned Berlin album remain, including “Day
to Day,” a swooning TLC-inspired R&B ballad, and “One by One,”
a bubbling electronic opus. Other highlights include the Ronettes-
meets-punk blast of “Guggenheim” and lead single “Hang It Up,”
which has been serviced to triple A and alternative stations. A digital-
only deluxe edition contains additional remixes, as well as “Hands.”

Preliminaries of the campaign began last fall when the video
for “Hang It Up” premiered online. The reggae-flavored “Soul
Killing” subsequently received a first play through AOL Spinner
on Feb. 8, and White and de Martino held an interactive online
album-listening session on Feb. 27. The band will perform on
“Late Show With David Letterman” during street week and has
booked “Late Night With Jimmy Fallon” for April.

In line with the Ting Tings’ debut, which picked up synchs in
everything from “Gossip Girl” to “Slumdog Millionaire” as well

ON HIS OWN

Something from
“Nothing”: THE
TING TINGS

as the iPod ad, landing synchs will once again be a strong focus.
“Hang It Up” has already been featured on CBS’ “CSI,” with “lots
more pending offers coming up,” says Columbia Records product
manager Mike Mathewson, who credits a “graduated, systematic
push of content” with reigniting fans’ interest.

That push will continue throughout 2012, with the band plan-
ning to self-produce videos for up to eight album tracks. “If [Co-
lumbia is] going to spend a fortune on a video, we'd rather take 1%
of that money and make eight videos that we feel get our songs
across better,” White says. A 27-date U.S. trek kicks off at South
by Southwest (March 13-18), wraps April 21 at Dallas’ Granada
Theater and includes two dates at New York’s Webster Hall.

“I'm up for just going until I drop again,” says White, who was
briefly hospitalized in 2009 due to tour exhaustion. De Martino
adds: “We've made a record now that we really love, and that’s
given us the license to go around the world again.” e
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On the hunt: Just one day
after performing at South by
Southwest, Grammy Award-
winning singer/songwriter/
producer Van Hunt will
launch a North American
tour to celebrate Live at The
Troubadour 2071, his first
live concert recording. The
trek kicks offin Houston
on March 16 at Warehouse
Live. Then he’ll play Dallas’
Prophet Bar on March 17.
Other dates include Lolain
St. Louis (March 21), Lincoln
Hallin Chicago (March 22),
Magic Bag in Ferndale, Mich.
(March 22) and Beachland
Ballroom & Tavern in Cleve-
land (March 23) ... Hip-
hopera: Emily Wells hits the
road to promote upcoming
album Mama, due April 10
on Partisan Records. The
violinist will have her album
release show at New York’s
Bowery Ballroom on April 9.
She’ll follow up with shows
at Philadelphia’s World
Cafe Live (April 11) and the
lota Cafe in Arlington, Va.
(April 12). Her performance
at Minneapolis’ Cedar Cul-
tural Center (May 1) will be
the first of several shows
featuring the Portland Cello
Project...Brotherly love:
As part of the Brothers
Midnight Concert Series,
Jaimoe’s Jasssz Band will
showcase its old-school
R&B sound in an intimate set
at Iridium in New York on
March 17. The concert series
runs in conjunction with the
Allman Brothers Band’s an-
nual residency at New York’s
Beacon Theatre. (Jaimoe
is the Allmans’ drummer.)
Other acts affiliated with the
Allmans will also perform
at Iridium, including Bruce
Hampton (March 24) and
Berry Oakley Jr.’s Jive Ass
Review (March 25)...In
the house: Hip-hop quartet
Slaughterhouse is touring to
promote upcoming sopho-
more album Welcome To:
Our House (the collective’s
first on Eminem’s Shady Re-
cords). The act will perform
at Masquerade in Atlanta
on March 21and House of
Blues in Myrtle Beach, S.C.,
on March 22. The group will
then play the Cannery Ball-
room in Nashville on March
23; the Fillmore in Charlotte,
N.C.,on March 24; 9:30
Club in Washington, D.C.,
on March 28; and the Best
Buy Theater in New York
on March 29.

—Lauren Savage

Nashville rebel: SHOOTER JENNINGS

({0l R 538 BY DEBORAH EVANS PRICE

BEYOND

THE BLACK

Shooter Jennings stays close to home on ‘Family Man’

fter a deeper foray into rock on

2010’s Black Ribbons, Shooter Jen-

nings (@shooterjennings) returns

tohis country roots with his March
13 release Family Man (Entertainment One
Music Group).

“It’s the first time I stepped out of people’s
shadows and did something all by myself,” he
says of his seventh album. “I'm proud of the
other records I've done.. . . but they were kind
of a band dynamic and there were walls  had to
get through. This time I met a different group
of guys I connected with through the piano
player [jazz pianist Erik Deutsch], who is an
old friend of mine. I wrote all the songs and
produced it myself. It’s really my first solo re-
cord, in a way.”

Jennings recorded in New York with
Deutsch, guitarist Chris Masterson, drummer
Tony Leone, bassist Jeff Hill, pedal steel player
John Graboff and Eleanor Whitmore, who sang
harmony and played mandolin and fiddle. Jen-
nings dubbed them “the Triple Crown” and re-
corded two albums’ worth of material.

“We have another record coming out in Sep-
tember that’s a companion to this,” he says. “It’s
called The Other Life. It's a little bit darker than
this one. It’s the other side of the coin, but it
was recorded during the same sessions. It’s the
same sound, same band.”

Family Man draws heavily from Jennings’
relationship with his fiancée, actress Drea de
Matteo, with whom he has two children. “When
she was pregnant I thought, ‘Oh, no, I'm going
to lose my edge,”” Jennings says. He needn’t
have worried. “The record I did after the kids
was Black Ribbons . . . It's a post-apocalyptic re-
cord. Stephen King plays a DJ. It’s really dark
and not country atall. It's like an audio movie.
When I had kids, that record came out of me
being scared for their lives because of the state
the world is in.”
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On Family Man, the outlaw is in a softer
mood, as exemplified by first single “The
Deed and the Dollar.” CMT and GAC have
aired the video, which features de Matteo and
their daughter. “It felt like pretty much the most
unexpected thing I could do in my career—es-
pecially with the preconceived notions people
have about me—would be to come out with a
really simple love song,” says Jennings, son of
late country legend Waylon Jennings and Jessi
Colter. “Radio always has a reason not to play
me. It's always lyrically or sonically too risky. So
I thought, ‘Why don’t we come out of the gate
with something that’s really honest, straight-
forward and kindhearted?"”

“It’s about his wife, his daughter and his
life athome,” Entertainment One VP of music
Van Fletcher says. “It’s a straight-ahead coun-
try song and represents where he’s at in his
life right now.”

“This will reach a broader variety of people
than he ever has before,” Fletcher says. “That
first record [2005s Put the O Back in Country)
was country, but it was rockin’ country. This
is country. It’s got a couple songs on it that are
edgy, but in a different way.”

Jennings will perform on “The Tonight Show
With Jay Leno” on street date and also appear on
“Late Show With David Letterman,” “Imus in
the Morning” and “The View.” He'll perform at
South by Southwest on March 16, then head out
on a national tour. He has several other irons in
the fire, including hosting a radio show, “Shooter
Jennings’ Electric Rodeo,” on SiriusXM for the
sixth year and producing an album for Lexing-
ton, Ky.-based Southern rock band Fifth on the
Floor, as well as another for his mother.

“She’s as much of a free-spirit visionary as I
can be. It definitely will be fun,” he says of the
project, which isn’tyet attached to a label. “We've
been talking about doing a record together for
eight years, and now is the time.” .

BY JUSTIN JACOBS

Memphis

Sound

Country-punk act Lucero embraces soul,
and a new label, on ‘Women and Work’

After sixalbums of country-punk
barroom laments, Ben Nichols
decided it was time to dance.

His band, Lucero (@lucero-
music), had become a Mem-
phis institution, so he didn’t
have to look far to find mu-
sicians who could help him
make the transition. Nichols
enlisted Memphis saxophonist
Jim Spake and trumpeter Scott
Thompson. Suddenly, his band
of ragged punks had a shiny,
new horn section. The result
was 2009’s 1372 Overton Park
(Universal Republic).

Three years later, Lucero is
now signed to ATO (alongside
acts like My Morning Jacket and
Drive-By Truckers) and prepar-
ing for the March 13 release of
Women and Work—an album
that, Nichols says, “completes
our vision of being this coun-
try soul band. We took some
Johnny Cash and mixed in
some Jerry Lee Lewis. But now
we're throwing in Otis Redding
and Stax Records.”

Lucero spent much of the last
decade slowly building a devoted
fan base attracted to Nichols’ bar-
stool-confessional lyrics and his
sandpaper howl. However, he
says, “We needed a shot in the
arm. [Bassist] John [Stubblefield]
suggested inviting [Memphis pia-
nist] Rick Steff to band practice.
He came by that day and turned
everything around,” Nichols re-
calls. “It was a burst of inspira-
tion, and we realized we had a ca-
pability of doing something new.”

Itching to explore, Lucero
began inviting Memphis mu-
sicians to sit in. The sound was
a drastic, energetic change for
the band, and Nichols was eager
to hit the studio. “When you've
got guys that talented lending
you time, you'd be crazy not to
make records with them. We
heard the songs and said, ‘We
want to do this. We want to do
alot of this,"” he says.

Women and Work, then,
sounds much like a companion
piece to 1372 Overton Park. Re-

LUCERO: BRANTLEY GUITIERRREZ; JENNINGS: CARL DUNN

with MEAT LOAF

by GARY GRAFF

It’s fair to say Meat Loaf (@realmeatloaf) is cooking these days.
The guy who used to take several years between albums has
put out two in rapid succession, with his new Hell in a Handbas-
ket closely following 2010’s Hang Cool Teddy Bear. The new set,
which Loaf calls “the most honest record I’'ve ever done,” was pro-
duced by his guitarist, Paul Cook. Much of it was recorded on the
road, and it features surprising guests, such as rappers Chuck D
and Lil Jon and “Celebrity Apprentice” mates John Rich and Mark
McGrath. This year also marks the 35th anniversary of Bat Out of
Hell. With two more albums—a Christmas collection and another
studio set—primed to go, Loaf has plenty to dig into right now.

1 Doesitfeel good to have
another album out so quickly
after your last one?

Oh, yeah, and they’re both really
good, too. I got really inspired
after [Hang Cool Teddy Bear],
so on this one we were record-
ing background vocals on the
road, in hotel rooms. We were
recording guitars on buses. I
was doing vocals in closets. Ev-
erything was much more spon-

taneous and more off the cuff.

2 What led you into the
realm of social commentary
this time?

I'm in that demographic where
I listen to news all the time—
MSNBC, Fox News, CNN. I keep
going back and forth and cir-
cling, and as I watched I kept
thinking, “The world’s going
to hell in a handbasket.” But I



CANNIBAL CORPSE: ALELX MORGAN

Men at work:
LUCERO

corded in Memphis’ Ardent Stu-
dios, with studio manager/Big
Star drummer Jody Stephens
and producer Ted Hutt (the
Gaslight Anthem), itis Lucero’s
tightest, most focused album
yet—a funky horn section blast-
ing over terse guitar lines and
honky-tonk piano. Slow-build-
ing closer “Go Easy” even fea-
tures a gospel choir. Still, it's a
far cry from the slick soul-reviv-
alism of Fitz & the Tantrums or
Sharon Jones & the Dap-Kings.
Lucero’s business is rock'n’roll
before anything else.

But if Lucero sounded a bit
overeager to play with new toys
on 1372 Overton Park, Women
and Work finds the band com-

fortable in its new skin and on
its new label.

“We've never had too much
luck with labels,” Nichols says.
Shortly after 1372 Overton Park,
Lucero’s deal with Universal Re-
public dissolved amicably. ATO’s
Jon Salter, a longtime fan, was
excited to step in and help Lu-
cero develop its new sound.

“They shed that bar-band
layer, and their sound can ap-
peal to a more discerning lis-
tener,” Salter says. To push
Women and Work, ATO is hop-
ing to “first stimulate and ac-
tivate the super-fans, but then
take it broader. From World Cafe
Live to getting attention at KEXP
Seattle, we're doing things that

might not have been possible for
the band five years ago.”

“I really think ATO can help
us move on down the road.
This is the last label I ever want
to be on,” Nichols says with a
laugh, noting that the aspect
that holds the most appeal is
space for the band to grow and
change at its own pace. “We're
going to make as many records
as we can. We're not going any-
where. The next one could be
all slow, sad songs with a guitar
and a Dobro. But for right now,
this boogie-woogie soul stuffis
doing the trick. Aslong as we're
having a good time, we’ll keep
doing it. Hopefully everyone
will get onboard with us.” «-«

couldn’t make that the album
title because it’s too long.
There’s a lot of stuff going on
there, but 'm a true Hollywood
happy-ending type of guy, so
there’s always the chance of get-
ting out of it—the chance for
the dog to come home, the lost
sailor to be found.

3 What are Chuck D and
Lil Jon doing on a Meat Loaf
album?

Lil Jon was on “Celebrity Ap-
prentice” with me, and that
song [“Stand in the Storm”]
with him and John Rich and
McGrath was supposed to be on
the finaleand then go oniTunes

for charity. But they didn’t do
it, which was upsetting. So we
rerecorded itand putiton the re-
cord. And Chuck D came from
nowhere. I really studied [rap]
after being around Lil Jon, and
when we got to that song [“The
Good God Is a Woman and
She Don't Like Ugly”] I said,
‘We need a rap artist on this
thing.” Paul Cook turned to me
and goes, “The one you want is
Chuck D ... He's best friends
with your son-in-law [Anthrax
guitarist Scott Ian].” And within
30 minutes Chuck D and I are
exchanging emails, and I was
speechless when I heard it. I'm
so impressed with what Chuck
did and that he’s on my record.

4 You're not planning on
letting up any time soon,
are you?

T have all the music for two more
albumssitting here, ready to go.
One’s a Christmas album. It’s
really fun, and I'm getting peo-
plelike Garth Brooks and Reba
McEntire to be on it. And the
other record is completely dif-
ferent than anything I've ever

done. If you called it anything,
you'd callita party record—but
really, really different.

5 Are you planning any-

thing for Bat Out of Hell’s
35th anniversary?
I don’t pay attention to that stuff.
I can remember doing Bat Out
of Helllikeit’s yesterday. People
have been born and graduated
high school and gotten married
and had kids since that came
out, which is mind-boggling.
I'm a grandfather now. It’s like
it was a whole lifetime ago.

6 You were with Motown
for an album, Stoney and
Meat Loaf, in 1971. Can you
tell us that story?

Stoney [aka Shaun Murphy] and
I were both upset that we had
a song we really liked by Nor-
man Whitfield called “Who Is
the Leader of the People?” that
Berry Gordy took off our record
and gave to Edwin Starr. [ actu-
ally smashed my shoe on Berry
Gordy's desk because of it. And
Norman Whitfield got reall

mad at them. .

METAL BY CHRISTA TITUS

Appetite For
Destruction

Death metal icon Cannibal Corpse serves
up another brutal feast on ‘Torture’

t's been 22 years since Florida-based Canni-

bal Corpse released its debut album, Eaten

Back to Life, on Metal Blade Records. But

the memory of its arrival remains fresh in
bassist Alex Webster’s mind. “That first album
was the beginning of a long and incredible ca-
reer, and still something I'm incredibly proud
of,” Webster says in an email sent from the road
while the band toured in Germany.

The group is preparing for the next chap-
ter with Torture, its 12th studio record, arriv-
ing March 13 on Metal Blade. The death metal
act—which has stirred controversy more than
once because of its horror-movie lyrics, brutal
musical style, guttural vocals and bloody, car-
toonish album images of corpses—has sold
893,000 albums in the United States, according
to Nielsen SoundScan. Best seller Tomb of the
Mutilated (1992) has sold 124,000 copies, and its
last album, 2009’s Evisceration Plague, achieved

Hungry for more: CANNIBAL CORPSE

the band’s highest peak on the Billboard 200 (No.
66) and has sold 48,000. Metal Blade founder/
CEO Brian Slagel says the act has sold nearly 2
million records worldwide.

“People would be surprised, but they're really
normal, extremely smart guys,” Slagel says of
Cannibal Corpse’s longevity. “They know how
the business works, they know what to do to keep
touring, and they love the music.”

Webster attributes the band’s run to constant
work, as well as musical consistency. “We have
made nothing but pure death metal records the
entire time, and I think our fans appreciate this,”
he writes. “Our loyal fan base is no doubt the
biggest reason for our success.”

According to Slagel, press and social media
are two of the more important factors in pro-
moting the new album. He points to the Twit-

ter (@CorpseOfficial) and Facebook accounts of
Cannibal Corpse, Metal Blade and metal maga-
zines, saying those outlets can reach “billions of
people. That really has been so significant for us
in the last few years in really getting the word
out.” The band has posted online three videos
of the recording sessions for Torture and exclu-
sively premiered the track “Scourge of Tron” on
RevolverMag.com and just released “Encased in
Concrete” to DecibelMagazine.com.

Metal Blade VP of sales and marketing Dan
Fitzgerald says Torture is part of the label’s launch
of its “Here’s the Metal” campaign with mom-
and-pop stores that spotlights titles every month
in an endcap and offers a free gift with purchase.
The preorder gift with Torture is a T-shirt, and
the label is playing up how much fans value the
band’s merchandise by making it a preorder ex-
clusive. “It’s a one-time printrun,” Fitzgerald says.
“After street date, the shirt goes away forever.”

On the direct-to-consumer side, the shirt is
also available as a preorder with four of the seven
Torture album bundles Metal Blade is offering
through its mail-order catalog, which fans can
access on MetalBlade.com. The bundles range
from a $9.99 CD with a 12-page booklet and a
Digipak die-cut “O” card to a $79.99 boxed set
that includes a vinyl LP and a T-shirt. (Prices
will increase after the presale ends March 13.)

As always, Cannibal Corpse remains a dogged
road warrior. The 25-date U.S. Torture tour
launches April 5 in Jacksonville, Fla., and ends
May 3 in Gainesville, Fla. Fellow death metal
bands Arkaik, Exhumed and Abysmal Dawn are
supporting all dates. Fitzgerald anticipates the
group will do “two or three runs in the U.S. be-
fore this album cycle’s over,” along with some
South American shows. .
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FOR KING &
COUNTRY

Crave

Producers: Shaun Shankel,
Aqualung, Ben Glover
Fervent Records

Release Date: Feb. 28

With their new album, Crave,
Australian-born brothers
Joel and Luke have crafted
an engaging pop/rock col-
lection marked by the duo’s
compelling vocals and their
earnest, insightful songwrit-
ing. The sweeping, anthe-
mic ballad “People Change”
begins with the confession,
“Wanna tell you I'm alright/
Wanna say I’'m not in pain/
But I will just be telling lies/I'm
not OK, not OK.” It’s a ten-
der song about admitting to
the mistakes made in a fail-
ing relationship and seeking
forgiveness and redemption.
Thesong “BustedHeart (Hold
On to Me)” is another high-
light, boasting a vulnerable,
heartfelt lyric and passionate
performance that leaves an
indelible impression. Joel and
Lukearen'thesitantto wrestle
with life’'s complexities in such
tracks as “Love’s to Blame,”
andareequally skilled at deliv-
ering upliftinguptempo tunes
like “Fine Fine Life” and “Light
It Up,” which acknowledges
challenge while celebrating
the strength and endurance
of the human spirit. “Love’s to
Blame”and “Light It Up” have
already received TV exposure

LOST IN THE
TREES

A Church That Fits
Our Needs
Producer: Ari Picker
Anti- Records
Release Date: March
20
A breakthrough album
for Ari Picker’s North
Carolina-based folkie

orchestra, A Church That Fits Our Needs focuses the ambition
of its predecessor through more conventional songwriting
techniques, stronger production values and greater track-to-
track cohesiveness. Inspired to create a musical space for his
late mother, Picker draws on heavenly choir sounds, soaring
orchestrations and, in his own vocals, elements of anguish and
cathartic release. It’s as much a solo walk in the woods as it is
a communal gathering at home. A trio of stunningly beautiful
numbers —“Red,” “Golden Eyelids” and “Icy River’—run back
to back in the early half of the album, creating an emotional

on “The Vampire Diaries” and
“Drop Dead Diva,” respec-
tively. There's plenty on Crave
to satisfy the duo’s Christian
fan base, but this is music
that’s sure to attracta much
wider audience.—DEP

R&B.

ESTELLE

All of Me

Producers: various
HomeSchool/Atlantic
Release Date: Feb. 28

36

CRAIG MORGAN

This Ole Boy

Producers: Phil O’Donnell, Craig
Morgan

Black River Entertainment
Release Date: Feb. 28

For his debut with the swiftly rising Black River
Entertainment, Craig Morgan wisely doesn’t try to reinvent
the wheel. He has been fortunate to develop a sound and
style that has worked, and it works very well indeed on
This Ole Boy. The infectious singalong title cut has made
its presence known at radio, and there’s more where that
came from. The track “Show Me Your Tattoo” is a winner, as
well as the high-octane “Corn Star,” which is sure to please
many of his longtime fans. There are some slower moments
on the album for Morgan to show his range, too. Elsewhere,
the songs “Love Loves a Long Night” and “Summer Moon”
are two of the stronger romantic ballads that the singer has
enjoyed, and “I Didn’t Drink” is Morgan at his stone-country
best. All in all, Morgan turns in his strongest album since
2006’s Little Bit of Life, and one that should keep him on
the airwaves plenty during the next couple of years.—CD
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There's been a red flag wav-
ing over Estelle’s third aloum
(her second for John Leg-
end’s HomeSchool label)
during the past couple of
years. Its first singles, the
David Guetta-produced
“Freak” and the Legend/
Nas-assisted “Fall in Love,”
grossly underperformed, re-
moving some of the residual
shine from the British-born
singer/songwriter’s 2008
debut. A/l of Me, then, has
a scattershot feel, moving
Estelle through club-style
slammers—“The Life,” “Inter-
national (Serious),” “Speak
YaMind”"—smoothlove songs
(the very fine “Thank You,”
“Love the Way We Used To™)
and buoyant pop (“Wonder-
ful Life,” “Back to Love,” “Do
My Thing”). The range is im-
pressive, asis a guest list that
includes Janelle Monae, Chris
Brown, Trey Songz, Rick Ross
and Akon, as well as such ace
producer/writer collabora-
tors as Legend, Wyclef Jean,
Jerry “Wonda” Duplessis
and Ne-Yo. The problem,
however, is that in covering
so much ground, no one di-
rection is truly pursued, rob-
bing All of Me of any sense
of identity and rendering it
something less than the sum
of its parts.—GG

centerpiece for the entire experience. “Don’t you ever dare
think she was weak-hearted,” Picker sings in “Icy River,” a post-
funeral reflection on his mother’s death. The classically trained
musician thoughtfully works the dynamics of instruments to
stir multiple feelings. Cello, piano, violins and swinging drums
lend a compelling sense of unease to “Tall Ceilings”; “This Dead
Bird Is Beautiful” evokes a windy, pitch black night. The song
ultimately unfurls like a bright East Coast dawn, a rumination
on death that finds not just a flicker of light, but the entire beam

of the sun.—PG

AMY RAY

Lung of Love

Producer: Greg Griffith
Daemon Records

Release Date: Feb. 28
Onthebackend of Amy Ray’s
sixthsoloalbum, Lung of Love,
one can hear the disgruntled

exasperation as she sings, “All
the kids say ho-hum/They
think I’'m growing old.” The In-
digo Girl isn’t about to resign
herselftothat fate. Butagood
half of the new set—includ-
ing tracks like “Glow,” “From
Haiti,” “Little Revolution” and
the glammy “Give It a Go"—

LYLE LOVETT
Release Me
Producers: Nathaniel Kunkel, Lyle

Lovett

Curb/Universal Music Group
Release Date: Feb. 28

Lyle Lovett isn’'t being subtle about the fact that this is
his final album for Curb Records—neither in the project’s
title nor in the cover image of him bound with ropes. But
Lovett is leaving as graciously as possible, with a mostly
covers set that’s characteristically well-crafted and cre-
atively arranged from a pair of affecting originals (the
bluesy “The Girl With the Holiday Smile” and the gentle
“Night’s Lullaby”) to the personal stamp he puts on such
traditionals as the swinging instrumental “Garfield’s
Blackberry Blossom,” the jaunty “Keep It Clean” and the
R&B-flavored “One Way Gal.” A rocking, brassy take on
Jesse Winchester’s “Isn’t That So” ranks as a career high-
light, while a Western ballad treatment of Chuck Berry’s
“Brown Eyed Handsome Man,” a fiery rendition of Townes
Van Zandt’s “White Freightliner Blues” and a cheeky vamp
through Michael Franks’ “White Boy Lost in the Blues”
also deserve great praise. Lovett is assisted on “Release
Me” by crack players and duet partners like k.d. lang,
Kat Edmonson and Nickel Creek siblings Sara and Sean
Watkins, who help bring a graceful, celebratory finish to
this lengthy phase of Lovett’s career.— GG

kicks with punky, irreverent
energy. The lyrics come from
awizened place of social con-
sciousness and self-aware-
ness here, saluting such influ-
ences as Joe Strummer and
David Bowie. But with its lean
and urgent-sounding pro-
duction by Greg Griffith, Lung
of Love cuts a wider swath
through soulful Americana
(“When You’re Gone You're
Gone,” “Bird in the Hand,” the
title track) and even turns left
for the Appalachian stomp of
“The Rock Is My Foundation,”
where Ray equates bass with
Jesusandkickdrumwith God.
And with Brandi Carlile, My
Morning Jacket’s Jim James
and some former Butchies
in the choir, that testimony is
pretty convincing.—GG

| ROCK|

SCHOOL OF SEVEN
BELLS

Ghostory

Producer: Ben Curtis
Vagrant/Ghostly International
Release Date: Feb. 28
Loveisn’t exactly a splendor-
ous thing in the world of the
new School of Seven Bells.
That’s no surprise, perhaps,
since this is the same group
that advised us to Discon-
nect From Desire in 2010.
The band, now a duo after
the departure of singer/key-
boardist Claudia Deheza,
has ostensibly fashioned its
latest release, Ghostory, as a
concept piece exploring the
various ghosts that inhabit
a character named Lafaye.
But it’s more like an ethereal
nine-song rumination on the
pitfalls of dysfunctional co-
dependence and the merits
of free will. Think of it as a
marriage of Kate Bush and
Stevie Nicks, especially on
“White Wind,” the angry
transition point that leads to
the more hopeful horizons of
the liquidy “Reappear” and
the percolating eight min-
utes of album closer “When
You Sing.” Singer/guitarist
Alejandra Dehezaand guitar-
ist/producer Benjamin Curtis
have smoothly survived their
bandmate’s departure, and
fans of SVIIB’s marriage of
prog rock, new wave, shoe-
gazer ambience and elec-
tro club thump will find this
Ghostoryworth hearing.—GG

ANNALEE HARKINS
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SINGLES

JOHIN MAYER

Columbia

a shining start.— GG

JOHN MAYER

Shadow Days (3:53)

Producers: Don Was, John Mayer
Writer: J. Mayer

Publishers: Sony/ATV Tunes/
Specific Harm Music (ASCAP)

When John Mayer begins the second verse of his new
single declaring that “I ain’t no troublemaker, and | never
meant her harm,” it seems so pregnant with possibilities
given his well-chronicled tabloid history. But even more
striking (by Mayer’s design, we're sure) is the tune itself,
a gentle and shimmering confluence of mellow Southern
rock (think the Allman Brothers Band’s “Melissa”) with a
guitar hook and solo that nods to A/l Things Must Pass-era
George Harrison. And despite the song’s dense and fully
loaded arrangement, there’s a lightness of tone and a sonic
spaciousness that lets Chuck Leavell’s keyboards and Greg
Leisz’s pedal steel add rich texture to the mix. Mayer’s
understated vocal, meanwhile, laments the foibles of his
past (“I'm a good man with a good heart/Had a tough
time, got a rough start”) but revels quietly in the lessons
of growth and maturity, promising that “my shadow days
are over.” His Born and Raised album, meanwhile, is off to

[ HiP-HOP |

B.O.B

So Good (3:33)

Producers: Ryan Tedder,
Noel Zancanella

Writers: various

Publishers: various

Rebel Rock/Grand Hustle/
Atlantic

Atlanta rapper B.o.B goes
pop with the third pro-
motional release from his
sophomore album, Strange
Clouds,due May 1. Thesong’s
lack of synthesizer-driven
production and epic chorus

strays from the dance music
currently dominating top 40
radio. However, producer
Ryan Tedder doesn’t allow
any innovation to seep in: If
one removed Bobby Ray’s
verses and inserted some
like-minded crooning, the
song would resemble atrack
by Tedder’'s band, OneRe-
public.“So Good” lacks orig-
inality, but its most glaring
flaws are the absurdly bold
statements packed within
B.0.B’s flow. “She says that
I’'m her favorite 'cause she

admires the art/Michelan-
gelo with the flow, Picasso
with the bars,” he raps. B.o.B
proved a lot with his debut
album, 2010’s The Adven-
tures of Bobby Ray, but it’ll
take some time before the
rapper builds up enough
credibility to compare him-
selfto the geniuses of theart
world.—JR

GORILLAZ
FEATURING JAMES
MURPHY AND
ANDRE 3000
DoYaThing (4:26)
Producers: Gorillaz, André
Benjamin, James Murphy
Writers: Gorillaz,

A. Benjamin, J. Murphy
Publishers: BMG Chrysalis
Music, Guy With Head and
Arms Music (administered
by Kobalt Music Publishing)
EMI/Converse

Three well-defined musical
artists with an unexpected,
one-off collaboration: What
couldgowrong?Unfortunately
with “DoYaThing,” Converse’s
latest entry in its “3 Artists.
1Song” campaign, Gorillaz
mastermind Damon Albarn,
LCD Soundsystem main man
James Murphy and OutKast’s
André 3000 combine their
signature sounds with playful
yet puzzling results. In theory,

CARLY RAE JEPSEN
Call Me Maybe (3:13)
Producer: Josh Ramsay
Writers: C.R. Jepsen,

J. Ramsay, T. Crowe
Publish

s: Carly Rae Music/Regular

Monkey Productions/Tavish Crowe

Schoolboy Records/Interscope

How much weight does a Twitter shout-out from Justin Bieber
carry? For Canadian pop singer Carly Rae Jepsen, whose single
“Call Me Maybe” has been socially promoted by Bieber, Selena
Gomez and Ashley Tisdale, the high-profile nods have helped
the song land a top 40 debut on the Billboard Hot 100. Yet
Jepsen’s first U.S. hit can’t solely be chalked up to the sway of
her pop music brethren—“Call Me Maybe” is a tight, yet jaunty
track built around a deliciously singular chorus. A common tale
of girl-meets-boy, girl-pines-after-boy-while-staring-at-her-
phone, the song is a breezy stroll until Jepsen ramps up the
intensity on the string-driven hook. Newly signed to Schoolboy
Records, the label run by Bieber’s manager Scooter Braun,
Jepsen may have built a strong foundation for her stateside
career with this charming single.—/L

CARRIE
UNDERWOOD
Good Girl (3:31)
Producer: Mark Bright
Writers: C. Underwood,
A. Gorley, C. DeStefano
Publishers: various

19 Recordings Limited/
Arista Nashville

Carrie Underwood’s latest
single, “Good Girl,” finds
the former “American Idol”
star at her edgiest before
her next album is released.
Produced by longtime
collaborator Mark Bright,

“Good Girl” begins with a bluesy electric guitar riff and heavy snare before being jolted up
with some hand claps. Similar to her previous smash hit “Before He Cheats,” “Good Girl” has
Underwood warning women everywhere against charming but insidious men with lines like,
“His lips are dripping honey but he’ll sting you like a bee,” and the chorus, “Hey good girl, get
out while you can/I know you think you’ve got a good man/Get out while you can.” Let’s hope
“Good Girl” will signal the unveiling of a new layer of Underwood, whose fourth full-length is
scheduled to arrive in the spring.—MS

Albarn’s synth-pop should
partnerwell with Murphy’s pro-
gressive electronica, but the
feeble bass and unmemorable
rhythm section seem too care-
free onthe track. Later, Three
Stacks’ caffeine-charged verse

starts strong before getting
too goofy, with a “Do ya damn
thang/Do yo thang-a-thang”
hook that quickly loses its en-
dearing quality. Allthree artists
bring their style to the table,
but the mishmash creates a
disappointing, directionless
mess—in short, it's too much
ofagoodthing.—RJC

REGINA SPEKTOR

All the Rowboats (3:35)
Producer: Mike Elizondo
Writer: not listed

Publisher: not listed

Sire Records

Piano chanteuse Regina Spek-
tor has never been one for ab-
stractions—with the distinct
exception of her biggest hit
to date, “Fidelity,” which is
perhaps what launched it to
“Grey’s Anatomy” and rom-

CLEGEND & CREDITS —

EDITED BY MITCHELL PETERS
(ALBUMS) AND JASON
LIPSHUTZ (SINGLES)

CONTRIBUTORS: RJ Cubarrubia,
Chuck Dauphin, Phil Gallo, Gary
Graff, Jason Lipshutz, Jillian
Mapes, Deborah Evans Price,
Justin Ray, Maria Sherman

All albums commercially avail-
able in the United States are eli-
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com soundtrack fame. On “All
the Rowboats,” her first single
in nearly three years, Spektor
describes artistic subjects
trying to flee from the paint-
ings that immortalized them,
and the museums that house
these masterpieces. Her peers
would probably chronicle this
fictional plight with a sense
of whimsy, but instead, the
Russian-born songstressin-
fuses the piano track with a
serious tone and over-the-top
electronic touches. Also set-
ting the single apart are heavy
beats punctuating the song’s
beginning and end, building
percussively throughout until
the track feels positively sinis-
ter. On “Rowboats,” Spektor
finally matches her memora-
ble lyrical tales to music that’s
just as, if not even more than,
dramatic.—J/M

gible. Send album review copies
to Mitchell Peters at Billboard,
5700 Wilshire Blvd., Suite 500,
Los Angeles, CA 90036 and
singles review copies to Jason
Lipshutz at Billboard, 770
Broadway, Seventh Floor, New
York, NY 10003, or to the writers
in the appropriate bureaus.
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Rock stars: WZRD’s
DOT DA GENIUS
(left) and KID CUDI

The Magic Is Working

Kid Cudi’s rock project lands at No. 3,

impresses in first week

ZRD, the experimental psych-rock
collaboration between Cleveland
rapper Kid Cudi and producer Dot

Da Genius, notches the only top 10 debut on this
week’s Billboard 200, landing at No. 3 with 66,000
copies sold, according to Nielsen SoundScan.

The album, which also crowns the rock and
alternative charts, debuts slightly more than
a year after Cudi announced he'd be making a
guitar-heavy departure from the insular alt-rap
of his first two albums, 2009’s Man on the Moon:
The End of Day and 2010’s Man on the Moon II:
The Legend of Mr. Rager. Tt also
comes one week after the rap-
per slammed his label, Univer-
sal Republic, for shipping what
he considered a low number of
physical copies of WZRD in its
first week.

“Ok so just a heads up, my
weak ass label only shipped
55k physicals cuz they treated
this like some indie side proj-
ect tax right off,” Cudi tweeted
(@wizardcud) on Feb. 28, the
date of the album’s release.

“He is accurate that Univer-
sal shipped about 55,000 units,
but this album is not in the vein of his prior re-
leases,” a source told Billboard.com last week.
In 2010, Cudi moved 169,000 first-week copies
of Man on the Moon 11—77,000 of which were
physical, according to SoundScan. WZRD sold
21,000 physical units and 45,000 digital copies
in its first week. (Universal experienced a similar
dip in sales when Lil Wayne released rock album
Rebirth in 2010. It moved 175,000 copies in its
first week, just 17.5% of the 1 million that 2008’s
Tha Carter 111 sold in its first week.)

While a Universal Republic spokesman
couldn’t be reached to comment on the album’s
prerelease rollout, Cudi says, “We were really
hoping to have more [promotion], but at this
point, it’s a dead issue. The numbers kind of
speak for themselves—it lets people know that
I'm not out here taking crazy pills. When I get
38 |
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(I
“The
numbers let
people know
that I'm
not out here
taking crazy
pills.”
—KID CUDI

passionate about something, and people hear
me kind of outraged, it’s not coming from a
place of me being irrational or being difficult to
work with. I believe in something I've created.”
Recorded in late 2010 and throughout 2011,
WZRD marks Cudi’s first project without long-
time producers Patrick “Plain Pat” Reynolds
and Emile Haynie, who formed their own re-
cord label, Dream On, with the rapper in 2009.
WZRD arrived on Wicked Awesome Records, a
new imprint Cudi announced last April in con-
junction with Kanye West’s G.0.0.D. Music label
and Universal Republic.
WZRD features heavy
electric riffs, live drums and
Cudi playing guitar for the
first time, while drawing on
influences like Pink Floyd
and the Pixies. “Cudi picked
up the guitar and we started
exploring the instrument,
and exploring the landscape
of rock and alternative music
in general,” says Dot Da Ge-
nius, who previously helmed
Cudi’s breakout single, “Day
‘N’ Nite,” which peaked at No.
3 on the Billboard Hot 100.
On March 6, Cudi and Dot Da Genius, billed
as WZRD, performed the song “Teleport 2 Me,
Jamie” on “Conan,” and the following day the
duo filmed a video for the track in Huntington
Beach, Calif. Dot Da Genius says that he and
Cudi are “working on the live show,” and plan to
tour behind the album later this year.
Meanwhile, Cudi confirms that WZRD will
release another album before he returns to his
Man on the Moon hip-hop series. “At this point,
I'm more inspired to keep learning this instru-
ment and getting better at it,” he says of the gui-
tar. “If I did just have this album as a one-off and
didn’t continue it, then people would look at it as
aone-off. This is not a one-off. This is something
that’s real for me.” .o

Additional reporting by Ed Christman.

ROOKIES ROCK

Fun. is the first rock band to reach No. 1 with
its first Hot 100 hit since Nickelback in 2001

Fun. crowns the Billboard Hot 100 in its first
appearance on the chart as “We Are Young,”
featuring Janelle Monde, ascends 3-1 (see page
46). The group joins the exclusive club of rock
bands that have conquered the survey on their
first try. Before this week, Nickelback was the
most recent rock group to rule in its maiden
Hot 100 appearance with “How You Remind
Me” in 2001-02. The song
went on to become Bill-
board’s top title of 2002.
Fun. could be set for
future chart success.
Among the 10 most recent
rock bands to top the Hot
100 their first time out
(see chart, below) prior to
fun., four—Nickelback, Ex-
treme, Nelson and Guns N’
Roses—charted at least an-

other top 10. And four of 3

the other five acts (Vertical
Horizon, Lisa Loeb & Nine
Stories, Mr. Big and EMF)

NO.1STUNNERS

reached the top 25 with follow-up singles (leav-
ing Crazytown the lone Hot 100 one-hit won-
der of the bunch). Of those 10 groups, Guns
N’ Roses and Nickelback have tallied the most

top 10s (six each).

One more first: The coronation of “Young”
marks the first No. 1 for the 16-year-old Fu-
eled by Ramen imprint.

—Gary Trust

” money: FUN.

Here’s a look at the last 10 rock bands to have topped the Billboard Hot 100

in their first visit to the survey.

Artist Title Date Reached No.1 Weeks At No. 1
Fun. (Featuring Janelle Monde) “We Are Young” March17,2012 1(todate)
Nickelback “How You Remind Me” Dec. 22,2001 4
Crazytown “Butterfly” March24,2001 2
Vertical Horizon “Everything You Want” July15,2000 1
Lisa Loeb & Nine Stories “Stay (I Missed You)” Aug.6,1994 3
Mr. Big “To Be With You” Feb.29,1992 3
EMF “Unbelievable” July20,1991 1
Extreme “More Than Words” June8, 1991 1
Nelson “(Can’t Live Without Your) Sept. 29,1990 1

Love and Affection”
Guns N’ Roses “Sweet Child O’ Mine” Sept. 10,1988 2

WZRD: PAMELA LITTKY; FUN: LINDSEY BYRNES; DAPPY: PAUL WELLER

Taking off:
DAPPY
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Hardworkin’
Man

Kix Brooks is solo and
climbing the country chart

fter 20 years as half of country music’s most
Asuccessful duo, Kix Brooks (@kixbrooks)
returns with “New to This Town,” mark-
ing his first solo appearance on the chart since 1989.

“I recorded almost 50 songs for this album,”
Brooks says of his first solo outing since he and
Ronnie Dunn ended their two-decade ride as Brooks
& Dunn in 2010. “I've been writing all year and
made a couple of movies. It’s been really fun. I just
camped out with all the pickers in the studio. I've
been going crazy about trying to cull 50 down to 20
and then 20 down to 10 or 12.”

“New to This Town” was a last-minute addition
that Brooks penned with Marv Green and Terry Mc-
Bride. “Jay DeMarcus [of Rascal Flatts] and I were
working on a soundtrack for a Christmas movie,”
Brooks says. “I was over at Jay’s house working on
this other project. We were at the end of the session,
so I played him the song. He really liked it and put it
down. I got to listening to it and I liked the idea of ‘T
wished I was new to this town,” because it’s sort of
a metaphor when you've been here for so long and
you're trying to start over.”

Brooks played the single for Lonnie Napier,
associate producer of “American Country Count-
down,” Brooks’” weekly syndicated radio show. Na-
pier suggested adding “some Joe Walsh-sounding
guitar.” Brooks” manager Clarence Spalding con-
tacted Irving Azoff, who sent the song to Walsh.
“It wasn’t 10 minutes that Joe Walsh called me
and said he’d love to play on this track,” Brooks
says. “I got so excited. He was actually in rehears-
als for the Grammys with Paul McCartney for
their performance.”

“We're off to a great start with Kix's first single,”
Arista Nashville VP of national promotion Lesly

Not so new in town:
KIX BROOKS

Tyson says, citing early adds at WDSY Pittsburgh,
WYCD Detroit, KKGO Los Angeles and KSOP Salt
Lake City, among others. “New to This Town” de-
buted at No. 58 on Billboard’s Hot Country Songs
chart and moves to No. 51 this week.

“We firmly believe ‘New to This Town’ is a won-
derful Kix solo debut to country radio and fans,”
Sony Music Nashville chairman/CEO Gary Over-
ton says. “When Kix performed new music on our
Sony Music Nashville boat show at [Country Radio
Seminar], the response back from those in atten-
dance was absolutely amazing—everything Kix and
we had hoped for.”

A release date hasn't yet been set for the album,
but Brooks is already looking forward to hitting the
road and playing new music for his fans. “Our first
show is March 23 and then we have a week off for the
[Academy of Country Music Awards],” the Shreve-

port, La., native says. “Then we have four or five
weekends in a row and we're all over the place—Chi-
cago, New York, out West and down South.”

In addition to hosting “American Country Count-
down,” Brooks is involved in a variety of ventures. He
co-owns Arrington Vineyards outside Nashville, is a
partner in a film production company and recently
completed acting roles in “Thriftstore Cowboy” and
“To Kill a Memory.” However, music remains his
first love.

“I'm looking to play small places,” says Brooks,
who launched his recording career with a solo deal
on Capitol in the late '80s. “I told them [at William
Morris Endeavor] that I really just want to go back
and find that excitement, just play clubs and the
House of Blues and places like that . . . We've got
some really good music. I'm ready to grab the band,
jump on a bus and go do what we do.” .

SHINING BRIGHT

Brit rapper Dappy partners with Queen’s Brian May to land U.K.

In his native United Kingdom, rapper Dappy
(@thedappy) has attracted as many negative
headlines as positive ones. A regular fixture in
British tabloid newspapers, the outspoken art-
ist, a founding member of Island Records pop
group N-Dubz, is no stranger to controversy,
with a previous conviction for assault the most
serious of his run-ins with the police.

Now the 24-year-old (real name: Costadinos
Contostavlos) is making waves for all the right
reasons, with his latest solo single, “Rockstar”
(All Around the World/Island), debuting at No.
2 on the U.K. singles chart. The stirring hip-hop-
flavored track, which features a memorable
guest appearance from Queen guitarist Brian
May and contains the catchy chorus hook “I'm
living like a rockstar,” sold 57,000 units in its first
week, according to the Official Charts Co. It was
beaten to the top spot by Gotye’s “Somebody
That | Used to Know” (also on Island), which sold

87,000 copies, according to the OCC.

“Rockstar” is Dappy’s third solo single. Previ-
ous releases “Spaceship,” a collaboration with
fellow Brit rapper Tinchy Stryder, and “No Re-
grets” hit Nos. 5 and 1on the U.K. chart, respec-
tively. N-Dubz’ third studio album, Love.Live.
Life (All Around the World/Island), arrived in
2010, peaking at No. 7 in the United Kingdom.
The group, which includes Tula “Tulisa” Conto-
stavlos (Dappy’s cousin) and Richard “Fazer”
Rawson, has sold more than 1 million records,
according to Island. It signed to Def Jam in the
United States, but left the label last year without
releasing an album, with Def Jam citing creative
differences. A few months later, the members of
N-Dubz announced they were taking a two-year
hiatus to pursue solo careers. With Dappy get-
ting the jump on his bandmates, Island is eyeing
a summer release for the rapper’s still-untitled
studio debut.

No. 2 ahead of solo debut

“N-Dubz blazed the trail for urban pop in
the U.K.,” Island marketing manager Tom
March says. “As Dappy steps out on his own
with a more mature record, that will hopefully
be enough to appeal to N-Dubz fans as well
as find him lots of new ones.” March credits
strong radio support from national top 40 sta-
tions BBC Radio 1and Capital FM with driving
download sales. Following the track’s U.K. suc-
cess, “Rockstar” will now be serviced to other
international territories, while live dates are
planned for later this year, booked by William
Morris Endeavor.

“l don’t think Dappy gets the credit for quite
how talented he is. Lyrically, there’s not really
anyone else out there to touch him” says March,
who predicts the Sony/ATV-published artist
will break in multiple markets. “The guy is a su-
perstar. He has everything you need to explode
internationally.” —Richard Smirke

JUSTFOR
KICKS

Rising MC, producer
pair with Reebok for
free mixtape

Breakout MC Action Bronson (@ac-
tionbronson) carved out his own lane
last year with undeniable mic skills and
offbeat charisma. After self-releasing
acclaimed debut Dr. Lecterand a well-
received collaborative album with
producer Statik Selectah (Well-Done,
on DCide), Bronson’s latest effort, Blue
Chips, finds the Queens native team-
ing with Fool’s Good Records pro-
ducer Party Supplies (@xpartysup-
pliesx) and sneaker brand Reebok for
an off-the-cuff free mixtape.

Much like Bronson’s endless punch
lines, Blue Chips, out March 12 and set
to premiere on Complex.com, took
shape in an easygoing studio atmo-
sphere. “The original thing | wanted
to call it was 5 Minute Beats and 1 Take
Raps [because] that’s pretty much all
it really was,” Bronson says.

“l jumped on YouTube, found some
weird obscure sample—basically
started looping it on the drum ma-
chine and [Bronson] wrote some shit,”
Party Supplies says of the recording.
“It’s digging in the crates,” Bronson
adds. “[YouTube] is digging nonethe-
less. It’s still hard to find [the gems].”

That open-minded attitude at-
tracted Reebok, leading it to fund
the project and sponsor its release.
“They’re very progressive. They’re
both two different people, both very
creative,” says Reebok head of en-
tertainment for global Matt Pantoja,
a hip-hop fan and friend of managers
Dante Ross (Bronson) and Peter Oasis
(Party Supplies). Reebok, seeking to
boost its visibility among Bronson’s
fan base, will promote the release with
video content of the artists, including
performances and interviews.

For both artists, the Reebok deal
was a chance to pair with one of their
favorite brands. “Reebok introduced
the idea to us, we were into it, and we
love Reebok,” Party Supplies says.

The unsigned Bronson relishes his
creative freedom, and has three al-
bums—produced by Alchemist, Harry
Fraud and Tommy Mas, respectively—
slated for 2012. “If | was signed | would
probably not be able to do things like
this,” he says. “l wanted to get it all out
while | can. Who knows how long I’ll be
abletorap.” —RJ Cubarrubia

Blue chipper:
ACTION BRONSON
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MARKETPLACE

For ad placement in print and online call Jeff Serrette 1-800-223-7524—1-212-493-4199/Jeffrey.Serrette@billboard.com

BUSINESS OPPORTUNITIES REAL ESTATE

Faith-Based & Family Friendly Movie Distribution

MAGNIFICENT 60 ACRES WITH WORKING WINERY
AND LAVENDER FARM SOUTHEAST OF TULSA

Producers—if you're looking for a great distribution

partner for your faith-based or family-friendly film we

are here to help. BMG services thousands of outlets in

Vineyard

both the Christian Retail niche and General
Marketplace, Worldwide. Contact me today
at: daustin@gobmg.com

David Austin, VP of Acquisitions,

Bridgestone Multimedia Group, www.gobmg.com

HELP WANTED

Philadelphia—Drexel University—
Music Industry Program—Business

Drexel University seeks applications for a full-time . "
tenure-track or teaching faculty member to teach * 3 bed/3 bath 4,000+ SF Custom built main house

and adyvise inits nationally recognized Ll * 2 cabins ¢ Fully fenced
undergraduate program (business concentration) Gift Shop * 81 acre fully stocked lake with rock/concrete dock &
beginning September 2012. fishing boat
* Working lavender farm & winery
* Vineyard has approx. 1600 vines
* Equipment, winery, & gift shop all included!

For more information and to apply please visit:
www.drexeljobs.com - Job # 4533

WANTED TO BUY

RECORD COLLECTIONS
We BUY any record collection. Any style of music. We Abda I |a of A‘tla nta |nC. Cel |: 404 . 5 5 8 . 2 2 2 2 In association with

i Martin E. Higgenbotham
HIGHER th 1lse. Call 347-702-0789 5 2 o v
pay priCas Elan anyons: elaes (Ca For details contact Michael Abdalla mjasr@abdallaauctions.com  Boker#144221 Re Cop: 7407

Winery s Possible Owner Financing Available! «

(Allan) or email a_bastos@yahoo.com

REPLICATION
VINYL PRESSING
CD ROM SERVICES
DVD SERVICES FOR SALE
PROMOTION & MARKETING
SERVICES
MUSIC DISTRIBUTORS
AUCTIONS
RECORDING STUDIOS
REAL ESTATE
INVESTORS WANTED
STORES FOR SALE
EQUIPMENT FOR SALE
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>>As fun.’s “We Are Young,”
featuring Janelle Monae, tops
the Billboard Hot 100 (see page
46), the song is the first leader
to sport the word “young” in
its title. Rising 3-1, the song
passes the previous top-charting
“young”-ster, the Union Gap’s
“Young Girl” (featuring Gary

Puckett), which reached No. 2
in1968.

>>“Endless Love” is aptly titled,
as the ballad charts on Adult
Contemporary in a third super-
star duet version. Lionel Richie
and Diana Ross spent three
weeks at No. 1 with the song in
1981; Luther Vandross and Mariah
Carey rose to No. 11 with their
faithful interpretation in 1994;
and, this week, Richie returns the
song to No. 24 in country-tinged
form with Shania Twain.

Read Chart Beat
every week at
billboard.com/chartbeat.

Billbeard

Adele’s 21: Already 2 Million Sold This Year

Adele’s 21 clocksa23rd weekat No. 1
on the Billboard 200, selling 247,000
copies this week (down 17%), accord-
ing to Nielsen SoundScan. It’s the
longest-running No. 1 since Prince
& the Revolution’s “Purple Rain”
soundtrack scored 24 weeks at No. 1
in 1984-85.

The year-to-date sales for 21 now
stand at 2.1 million (by far 2012’s top
album). Well behind in second place
among the year’s best sellers is Whit-
ney Houston’s Whitney: The Greatest
Hits, with 527,000.

The last time an album sold more
than 2 million copies this early in a
year was in 2003, when 50 Cent’s just-
released Get Rich or Die Tryin’ blew
through 2.6 million by March 2.

Considering that 21 was released
more than a year ago, its 2012 sales are
all the more impressive. Looking fur-

ther back in the archives, the last time
an album released the previous year
rang up 2 million sales in the next this
quickly was in 2001, when Shaggy’s
Hotshot moved 2.1 million (through
March 4). Hotshot debuted in August
2000, and in early 2001, Shaggy was rid-
ing high on the Billboard Hot 100 with
two No. 1s: “It Wasn't Me” and “Angel.”

Getting back to this week’s Bill-
board 200, however, Adele leads a rela-
tively quiet chart, as there’s only one
debut in the top 10. WZRD, the collab-
orative album from Kid Cudi and pro-
ducer Dot Da Genius (see story, page
38), bows at No. 3 with 66,000. It trails
Houston’s Greatest Hits at No. 2 with
112,000 (down 36%).

Houston has nine albums on the
Billboard 200 this week, and all chart
within the top 100: She’s found at Nos.
2,4,10,13, 21, 31, 32, 50 and 80. The
lasttimeanacthadatleastninealbums
among the top 100 sellers was on Oct.
17,2009, when the Beatles racked 11
within the top 100 of the now-defunct
Comprehensive Albums chart.

HEY HEY: Following the death of the
Monkees’ Davy Jones on Feb. 29, the
pop group returns to the Billboard 200
for the first time since 2003.

The Best of the Monkees re-enters at
No. 20 with 17,000 (up 7,808%) while
Flashback With the Monkees debuts at
No. 125 with 5,000 (a gain of 252%).
They were last seen on the Billboard

200 on June 21, 2003, when The Best
wrapped a then-five week run.

Collectively, the group’s albums sold
29,000 in the week ending March 4—a
gain of 1,265% over the 2,000 copies
sold the previous week.
In terms of digital track
sales, the act’s best seller
this week is “Daydream
Believer,” which shifts
39,000 (up5,346%) and de-
buts at No. 49 on Hot Digi-
tal Songs. The Monkees’
overall track sales grew by
3,750%—moving from
4,000 sold in the week that
ended Feb. 26 to 140,000 this past week.
Inallof2011, the band sold 174,000 tracks
and 96,000 albums.

‘THE ARTIST,” ‘THE WALL’: After
“The Artist” won five Academy Awards
on Feb. 26, including best picture and
best original score, its soundtrack de-
buts at No. 19 on Top Soundtracks with
a72% sales gain. (The chartisviewable
at Billboard.biz.) The score album, by
Ludovic Bource, sold 2,000 copies
lastweek—its best sales frameyet. The
set was released Nov. 22, 2011, and has
moved a total of 10,000.

Back on the Billboard 200, Pink
Floyd’s final installment in its Why
Pink Floyd? remaster series makes chart
waves. A refurbished version of The Wall
zooms 190-17 on the tally, selling 20,000
(up 537%). The album’s various reissue

IVIa I-I(et \A’at(:ll‘ A Weekly National Music Sales Report
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configurations received a staggered re-
lease, with the standard reissue (dubbed
the Discovery edition) arriving Sept. 27,
2011. The ultra-deluxe Immersion box,
Experience version and vinyl LP col-
lection streeted last
week. So far in 2012,
Pink Floyd’s albums
have moved 181,000
copies, while last year
they sold 798,000 and in
2010, 563,000.

ADELEVS.THEBOSS:
Bruce Springsteen’s
new studio album,
Wrecking Ball, is on course to sell more
than 200,000 copies by week’s end
(March 11), according to industry prog-
nosticators. However, that may not be
enough to bump the reigning Adele
from the top slot on the Billboard 200.
Wrecking Ball follows Springsteen’s
last studio effort, 2009’s Working on a
Dream. It started at No. 1 with 224,000
sold in its first week. If Wrecking Ball
reaches No. 1, it will mark the Boss’
10th No. 1 album.

Even if Springsteen starts at No. 2,
it will give his label, Columbia, the top
two slots on the chart. Adele’s 21 was
released on XL Recordings through Co-
lumbia. The last time one label owned
the top two was Dec. 24, 2011, when
Warner Bros. had Michael Bublé’s
ChristmasatNo. 1 and the Black Keys’
El Caminoat No. 2. oe

For week ending March 4, 2012. Figures are rounded ! ‘iCI’\L‘”
Compiled from a national sample of retail store and rack c 4
sales reports collected and provided by SoundScan
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@ ROBERT GLASPER EXPERIMENT — Google’s leap day 4 [} TIM MCGRAW E—
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@ 10 - 135 [y PINK FLOYD The Wall € 1 ::'s"' :a""dk'::::e“";:‘ 16 | SOUN DR ACK sosgssnc (150s  The Twilight Saga: Breaking Dawn: Part 1
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= DIERKS BENTLEY
71 36 24 u CAPITOL NASHVILLE 94714 (16.98) i

FOSTER THE PEOPLE
7= R m STARTIME/COLUMBIA 74457*/SONY MUSIC (9.98)

2012 Grammy Nominees Torches

=== GRAMMY 0 REPUBLIC (13.98) —
@, ﬁggrﬁvﬂggggﬁx (9.98) RrojsctX 73 J WY ;?v?uvne'-(uENr\I:lAL 015592 (9.98) Clancy's Tavern
L svonger @8]y g o ) THEERAY
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. i S\STIBPSE!_SQY;W%) Mylo Xyloto Il ;h;':ll::;:’;::’ & IS-TﬁinkaLISEQOGNﬁVE’INTERSCOPE 015373*/1GA (13.98) Born This Way
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o m THE BLACK KEYS El Camino @ 831 67 |62 B J: COLE Cole World: The Sideline Story

NONESUCH 529099*/WARNER BROS. (18.98)

MARY J. BLIGE
30 FEN 016257/1GA (13.98)

m ¢ o ROC NATION/COLUMBIA 57920/SONY MUSIC (11.98)

SOUNDTRACK :
Not only does el n nsum\nrv MUSIC 70025 (15.98 Act:Of Valor: The:Album
Gmgle md the 140 153 m SHN]V/AFTERMATH’INTERSCUPE 005881*/IGA (13.98/8.98] Curtain Call: The Hits
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act at No. 58, its @ 160 175 B28) Geeren oo1714ume (16.98)

My Life I1...The Journey Continues (Act 1)

| | SKRILLEX
a"‘ ofdl BIG BEAT/OWSLA/ATLANTIC 528521/AG (5.98) Bangarang (EP)

KUTLESS "
@ BEC 09854/EMI CMG (15.98) Believer

Greatest Hits
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o o7 (35 n :TOALV':UARMNDTERLSC?PEX\MZS/IGA (11.98) Born To Die co PEE ;E;éx»%?m#ﬁgyﬁaycnsm s414music vmquQ'é’Jf“"" SiiksiAnsirasidnzon £F)

I &
CRAIG MORGAN : n VARIOUS ARTISTS
0‘ m BLACK RIVER 2012 (13.98) THisiDle:By L £ J )i UNIVERSAL/EMI/SONY MUSIC 95756/CAPITOL (18.98) NOW 40

@ 156 - 700 [CHIM PINKFLOYD Dark Side Of The Moon <> E o IS i S Wasting Light
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s | e RO Voyage otionken () v e [ ANV WNEHOUSE ., Back To Black

4 20 7 n RAUL MCCARTNEY Kisses On The Bottom

MPL/HEAR 33369*/CONCORD (14.98)
y
a7 NICKELBACK
o 40 35 ROADRUNNER 617700" (18,98,
@ 70 53 m ETTA JAMES The Best Of Etta James: 20th Century Masters The Millennium Collection
£ MCA 111953/UME (9.98)

Albums and No. 17 m AMY WINEHOUSE i - Hi
on II'ID R&B/“m. 96 65 55 UNIVERSAL REPUBLIC 016394* (13.98] Honess: Hidden Treasures
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first release, /f = - —
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Here And Now

GREEN RIVER ORDINANCE

GOOD TIME 8957* (11.98) Under Fire
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MPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)

CASTING CROWNS
EACH STREET/REUNION 10162/SONY MUSIC (11.98)

Come To The Well

THE BEATLES

&

Ambition

102 51 91 APPLE 29325/CAPITOL (18.98

B WALE
193-; 81 8 MAYBACH 528687/WARNER BROS. (18.98)
104 75 66 FRED HAMMOND

F HAMMOND/VERITY 80990/RCA (11.98)

God, Love & Romance

= MERCYME

The Generous Mr. Lovewell

m WIZ KHALIFA
e 55, 84 ROSTRUM/ATLANTIC 527099/AG (13.98) ®

Rolling Papers

"@i‘ 114 104 SELENA GOMEZ & THE SCENE
L3 m HOLLYWOOD 013517 (13.98)

When The Sun Goes Down

@ m QUEEN

Greatest Hits

& HOLLYWOOD 161265 (13.98)
1@ 93 101 m

Brothers

THE BLACK KEYS
110 90 63 m

Break The Spell

NONESUCH 520266/ WARNER BROS. (15.98)
19 61813/ACA (11.98)
Q TOBY KEITH
R 4 SHOW DOG-UNIVERSAL 010334/UME (19.98,

35 Biggest Hits

DAUGHTRY
112 71 64 || JAMES FORTUNE & FIYA

Identity

FIYA WORLD/LIGHT 7265/EONE (13.98]
ia_ 94 % SONY MUSIC LATIN 82046 (11.98) ®

Formula: Vol. 1

ROMEO SANTOS
& 14 m

CHRONICLES/POLYDOR 002759/UME (9.98)

ERIC CLAPTON  The Best Of Eric Clapton: 20th Century Masters The Millennium Collection

BOB SEGER & THE SILVER BULLET BAND

Ritey 5 19 HIDEQUT 46151/CAPITOL (19.98)

Ultimate Hits: Rock And Roll Never Forgets

ANTHONY HAMILTON

116 111 94 M

Back To Love

MISTER'S MUSIC 99136/RCA (11.98
@ m JAY FARRAR/WILL JOHNSON/ANDERS PARKER/YIM YAMES
& ROUNDER 619128*/CONCORD (14.98)

New Multitudes

WILLIE NELSON
COLUMBIA/LEGACY 64184/SONY MUSIC (5.98)

& 5=

Super Hits

BOYZ Il MEN
MOTOWN/CHRONICLES 001098/UME (9.98)

Roossﬂ

The Best Of Boyz Il Men: 20th Century Masters The Millennium Collection

120 102 97 THE TEMPTATIONS  Best Of The Temptations-The 60's: 20th Century Masters The Millennium Collection
E MOTOWN 153362/UME (9.9

121 n YOUNG THE GIANT
RSy (50 it67 ROADRUNNER 617806~ (13.98

Young The Giant

LIONEL RICHIE ~ The Best Of Lionel Richie: 20th Century Masters The Millennium Collection

127 99 103 m MOTOWN/CHRONICLES 007759/UME (9.98)

0 o e

A Foot In The Door: The Best Of Pink Floyd

A CAPITOL 28956 (18.98)
124 110 115 m

LYNYRD SKYNYRD  The Best Of Lynyrd Skynyrd: 20th Century Masters The Millennium Collection

MCA 111941/UME (9.98)
@ THE MONKEES
e f RHINO FLASHBACK 528089 EX/RHINO (5.98)

Flashback With The Monkees

126 120 108 E

ISLAND/CHRONICLES/IDJMG 000884/UME (9.98)

BARRY WHITE  The Best Of Barry White: 20th Century Masters The Millennium Collection

BON IVER

64129 JAGJAGUWAR 135* (14.98)

Bon Iver

Crave

Title £

]

N
=

TOO $SHORT

1 DANGEROUS MUSIC 000301 (17.98)

No Trespassing

i CAROLINA CHOCOLATE DROPS

Leaving Eden

\ EW

@ NONESUCH 529809/ WARNER BROS. (15.98
1 PISTOL ANNIES

] msm RGA NASHVILLE 94916/SMN (11.98)

Hell On Heels

132 96 114 FLORENCE + THE MACHINE

Lungs

UNIVERSAL REPUBLIC 013170* (13.98)
133 106 113m WORD-CURS/PROVIDENT-INTEGRITY 48085/EMI CMG (17.98]

WOW Hits 2012

VARIOUS ARTISTS
JAKE OWEN
d34] 117 111 Ew

Barefoot Blue Jean Night

v ‘3 97 70 gﬂﬁgFlDAEZ?\lBJEUUR/\ 15.98) axane
T 11 i DS
[ R Loy AnteseLLuM LR
@ DR. DRE Dr. Dre - 2001

AFTERMATH/INTERSCOPE 490486°/UME (18.98/12.98)

JAY-Z

RE-ENTRY
@ ROC NATION/DEF JAM 013621*/IDJMG (13.98

Hits Collection: Volume One

m AWOLNATION
141 129 148 RED BULL 1086 (9.98)

Megalithic Symphony

sy 0 e fn'u(e'ﬂ?'/?ﬂmwmm 519927/AG (13.98) Awake
L@‘\m »I«:-ulEgAvnEleIerzm (15.98) Helvetios
144 95 69 n@?gggﬁwﬁlﬁ;ﬁ;ﬁﬁSS/CAP”OL 18.98 NOW That's What | Call Country Ballads
148 131 138 m ‘nju?n}njngmfcl{\cv 85889/SONY MUSIC (13.98) & doumey's:GroatestiHits

CELTIC WOMAN
MANHATTAN 79660 (18.98) ®

146 123 88

Believe

LAMB OF GOD
EPIC 97968/SONY MUSIC (11.98)

Resolution

METALLICA
WARNER BROS. 530093 (5.98)

148 109 105 m

Beyond Magnetic (EP)

MCA 112073/UME (9.98]

BIGBANG
YG DIGITAL EX (11.98)

e

Alive

4

) 143 143 k1 THREE DOG NIGHT  The Best Of Three Dog Night: 20th Century Masters The Millennium Collection ®

[ 108
A $3.99 sale tag at
AmazonMP3 pushes
its 148% increase
(selling 5,000 last
week). It’s now
only 60,000 copies
away from hitting
the 7 million

sales mark.

His new album
(No. 73, with
452,000 sold) has
surpassed his last
studio set’s sales
(2010°s Bullets in
the Gun, 380,000)
and will likely
become his biggest
studio effort since
2007’s Big Dog
Daddy (702,000).

The rap icon nets
his lucky 2ist entry
on Top R&B/Hip-
Hop Albums this
week as this set
starts at No. 23
(5,000 sold). He
debuted on the list
on May 28, 1988,
and has since
notched 10 top 10s
(with four No. 1s).

Also debuting at
No. 1on Bluegrass
Albums and No. 6
on Folk Albums, the
trio’s third launches
with 5,000.

A digital promotion
yields a 385% gain
for the set, which
sold 4,000 fast
week. That marks
the 2010 album’s
best sales frame
since the week
ending Feh. 20, 2011
(its 13th week in
stores).

o, .9

ARTIST

IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)
JUSTIN BIEBER

SCHOOL BRAUN/ISLAND 014063/IDJMG (10.98) ® My:World:2.0
NEIL DIAMOND The Very Best Of Neil Diamond: The Studio Recordings
GCOLUMBIA/LEGACY 80360/SONY MUSIC (12.98)

Title

152 124 96 m

153 103 72

SEAL
REPRISE 528694/ WARNER BROS. (18.98) Soul 2

GEORGE STRAIT

MCA NASHVILLE 016007/UME (7.98)

BLAKE SHELTON

REPRISE (NASHVILLE) 525092/WMN (18.98)
CHEVELLE

EPIC 92182/SONY MUSIC (11.98)
CORROSION OF CONFORMITY : .
CANDLELIGHT 135510 (14.95) Cortasion Of Conformity

= CREEDENCE CLEARWATER REVIVAL FEAT. JOHN FOGERTY . "
158 138 150 m FANTASY 2*/CONCORD (17.98/12.98) Chronicle The 20 Greatest Hits

ey ZAC BROWN BAND
f 1”J 147 130 ] ROAR/BIGGER PICTURE/HOME GROWN/ATLANTIC 516931/AG (13.98)
160 164 155 m

AEROSMITH  The Best Of Aerosmith: 20th Century Masters The Millennium Collection
161 150 142

GEFFEN 001101/UME (9.98)
163 170 ﬂ

154 134 119 Icon: George Strait

Loaded: The Best Of Blake Shelton

5 161 147 il

k

156 136 136

Hats Off To The Bull

The Foundation

JACKSON 5  The Best Of Jackson 5: 20th Century Masters The Millennium Collection
MOTOWN 007718/UME (9.98)

EMINEM

WEB/AFTERMATH/INTERSCOPE 490629*/UME (13.98)

162

The Marshall Mathers LP

¥ MICHAEL JACKSON
@ MJJ/EPIC 91259/SONY MUSIC (11.98) Immortal
THIRD DAY
12 158 H ESSENTIAL 10921/SONY MUSIG (11.98) Move

BAD MEETS EVIL
SHADY/INTERSCOPE 015729/IGA (9.98)

WILLIAM MCDOWELL

165 145 mm

Hell: The Sequel (EP)

166 155 163 DELIVERY ROOM/LIGHT 2352/EONE (16.98) Arige: The Live WOfShip Expierence
= JOSH TURNER ;

1"‘ 141 127 BEN |10 NasiviLE 015346/um (7.98) Ieon: JoshiTurner

Hea] 132 121 f3)] EVANESCENCE Evanescence

| WIND-UP 13166 (11.98) @

| R

170 142 149 b1 CBAE])TBDL%E“GAE?BS; THE SILVER BULLET BAND
R e 6 s e som s ks

172 165 172 m SNOOP DOGG & WIZ KHALIFA  Mac + Devin Go To High School (Soundtrack)
TYLE/ATLANTIC 529248/AG (18.98)

- . ELLIE GOULDING
@ CHERRY 015329/IGA (10.98)

p— TAYLOR SWIFT
174 149 123 15 BIG MACHINE 0200 (18.98) ®

KARI JOBE
SPARROW 83126/EMI CMG (13.98)

178 16 - H EE';‘T'\:ERK 30847* (12.98)
bz o7 oz B NEVSEOYS, ive
178 152 132 mﬂ/ggﬁeﬁg"”
NEW
(59 T
e 1) b i

SENT BY RAVENS
RIHANNA

Into The Woods (EP)

Greatest Hits

Number Ones

Lights

Fearless

175 128 117 Where | Find You

Aim And Ignite

God's Not Dead

Number One Hits

TOOTH & NAIL 46104/EMI CMG (9.98) Mean What You Say

Doggy Style

Waiting To Exhale

182 139 93 IR oo oer sam 014927/i0uMG (13.98) ® Loud
[ CHRISTINA PERRI
| 183 153 151 ATLANTIC 525853/A6 (13.98) @ lovestrong.
HEARTLESS BASTARDS
184 172 78 H PARTISAN 2101* (12.98) Arrow

Wish You Were Here

s PINK FLOYD
@ CAPITOL 28945 (18.98) ®

186 162 134m CHILDISH GAMBINO

GLASSNOTE 0121+ (13.98)
187 173 180

JOHNNY CASH
o

SONY BMG CUSTOM MARKETING GROUP 05279/SONY MUSIC (7.98)
18] 156 125 [

Camp

Super Hits

BIG SEAN

6.0.0.D./DEF JAM 015421/IDJMG (10.98)
VARIOUS ARTISTS
UNIVERSAL/EMI/SONY MUSIC 85753/GAPITOL (18.98)
SNOW PATROL

Finally Famous

NOW 39

o 72197 POLYDOR/FICTION/ISLAND 016376*/IDJMG (13.98) & Fallen;Empires
YELAWOLF ioacti
»19,! J 171 159 GHET 016174/1GA (10.98) Radioactive

LE’ANDRIA JOHNSON The Awakening Of Le’Andria Johnson (EP)

BET/STRANGE FRUIT/MUSIC WORLD GOSPEL 5218/MUSIC WORLD (8.98)
FIVE FINGER DEATH PUNCH

PROSPECT PARK 50100* (13.98) ®

MINDLESS BEHAVIOR "
TREAMLINE/CON. 015996/IGA (9.98) #1.6il

CHUCK BERRY  The Best Of Chuck Berry: 20th Century Masters The Millennium Collection

MCA 111944/UME (9.98)

JUSTIN MOORE

196 159 145 K28 Uy onv voanon (10.98)
JA RULE

; ‘m MPIRE 101 (15.98)

P JOHNNY CASH/WILLIE NELSON
flaa) 180184 m MUSIC CMG 58490/SONY MUSIC (6.98)

192 154 110

| 176 195@

194 158 140

War Is The Answer

"IQB,"\ 194 199

Outlaws Like Me

PIL2

VH1 Storytellers

JANIS JOPLIN

SONY MUSIC CMG 05280/SONY MUSIC (6.98)
LITTLE ANGELS Little Angels Sing About Animals: God Loves All His Creatures!
LITTLE ANGELS/FUSEIC 29992/SONY MUSIC (8.98)

{199 199 179
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MAROONSS .. JUSTIN MOORE . . SEAL ...l 153 SNOWPATROL ......190 THEPREACHER'SWIFE..80 T0O SHORT . 129
TOBY KEITH .. BRUNO MARS CRAIG MORGAN . BOB SEGER & THESIVER  GEORGESTRAIT .....184 PROJECTX ..........23 JOSHTURNER 167 103
KIDZ BOP KIDS PAULMCCARTNEY ....46 JASONMRAZ ........56 BULLET BAND ..115,170 TAVLOR SWIFT ...44,174  THE TWILIGHT SAG TYGA . 6 5 128
KORN . SCOTTY MCCREERY .64 MUMFORD & SONS ... 61 SENTBY RAVENS ....179 BREAKING DAWN: PART 1 TYRESE 7 NOW 39 189 AMY WINEHOUSE . .95, 96
KUTLESS WILLIAM MCDOWELL . 166 BLAKE SHELTON . 63,155 BEETIITSLYVa ................. NOW 40... 91 WIZKHALIFA 108
TIM MCGRAW ... . 65, 178 SKILIET 20 142 ACT OF VALOR: THE WAITING TO EXHALE ..181  ISEEGEGZ  NOW 41 ... oA D
MERCYME . -105  WILLIE NELSON CHRISTINA PERRI LIONEL RICHIE 35,77 ALBUM VAN HALEN . .11 NOW THAT'S WHAT | CALL
LADY ANTEBELLUM ... METALLICA .48 NEWSBOYS PERRY .. RIHANNA SLEIGH BELLS ... 78 DRIVE .. 36 T VEIL OF MAYA .76 COUNTRY BALLADS . .144
137 MAINO .94 NICKIMINAJ .........99 NICKELBACK .. PINK FLOYD - SNOOP DOGGY DOGG . 180  THE FRESH BEAT BAND:  THE TEMPTATIONS ...120 WOW GOSPEL 2012 ...82 YELAWOLF ...
LADY GAGA 79 BOBMARLEYANDTHE  MINDLESS BEHAVIOR . 194 oo A7,42,123,185 SNOOP DOGE & WIZ MUSICFROMTHEHITTV.  THIRDDAY .........164 WOWHITS 2012 .....133  YOUNG JEEZY ..
MRANDA LAMBERT ...43  WAILERS ......... .. 58 THEMONKEES ...20, 125 PISTOL ANNIES ... 131 ROMEQSANTOS .....118  KHALFA .......... 172 SHOW ....ooeeee. THREE DOG NIGHT .. 149 YOUNG THE GIANT .. 121
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‘ TRAPHIK Www.MYSPACE COMTRAPHIK

21 19 UMEK WWwMYSPACE COM/DJUMEK
M LAZY RICH wwW.MYSPACE.COM/DJLAZYRICH
m 26 37 AEROPLANE wwWw.MYSPACE COM/AEROPLANEMUSICLOVE

m BENGA WWW.MYSPACE COM/BENGABEATS

7 50 MAREK HEMMANN wWww.MYSPACE COM/MAREKHEMMANN

FELGUK WW\W.MYSPACE.COM/FELGUK

GARETH EMERY WWW.MYSPACE COM/GARETHEMERY

25 20 DATSIK Www.MYSPACE.COM/DJDATSIK

“3;”‘ GOLD PANDA WwW.MYSPACE.COM/GOLDPANDA

24 24 MORD FUSTANG WW\W.MYSPACE.COM/MORDFUSTANG

32 33 JOTA QUEST Www.MYSPACE.COM/JOTAQUEST

Ik VMETHONOMY WWW.MYSPACE.COM/METRONOMY

BONDAN PRAKOSO & FADE2BLACK www.MYSPACE COM/BONDANFADEZBLACK
PAN-POT WwW.MYSPACE.COM/PANPOT

PURITY RING wwW.MYSPACE.COM/PURITYRING

0 MEYTAL COHEN WwW.MYSPACE COM/DEWWATERPRIEST
MANGA WwWw.MYSPACE COM/MANGAWER
HEFFRON DRIVE WWW.MYSPACE.COMHEFFRONDRIVE

SUPERMAN IS DEAD wwW.MYSPACE.COM/SUPERMANISDEAD

JORDAN JANSEN www.MYSPACE COM/JORDANJANSEN
JOSEPH VINCENT WWWw.MYSPACE COM/JOSEPHVINCENTMUSIC
ﬂ SUPER MASH BROS. WwW.MYSPACE COM/SPRMSHBROS
COM TRUISE WWw.MYSPACE COM/IAMCOMTRUISE

'3@ DIRTYLOUD WWWw.MYSPACE COM/DIRTYLOUDMUSIC

GIRLTALK WWW.MYSPACE.COM/GIRLTALK

TOKIMONSTA WWW.MYSPACE COM/TOKIBEATS

BEFORE YOU EXIT WWW.MYSPACE.COM/BEFOREYOUEXIT
U

| 120 ONRA  WWW.MYSPACE COM/ONRA

_ﬂﬂ 17 30 YANNTIERSEN Wvw.MYSPACE COM/YANNTIERSENINPROGRESS

L3N DOWNLINK www.MYSPACE COM/DOWNLINKDUB

After uploading five new tracks to its SoundCloud profile,
Dutch electronic trio Noisia garnered more than 200,000
plays, helping it dethrone DJ BL3ND from the top slot on
Uncharted. The latter has tallied 35 nonconsecutive weeks
atop the list.

44 | Go to www.billboard.biz for complete chart data

3 67 RIHANNA sRp/DEF JAM/IDIMG

=
‘ lﬂ JUSTIN BIEBER scH00LB0Y/RAYMOND BRAUN/ISLAND/IDJMG

12 67 LADY GAGA STREAMLINE/KONLIVE/INTERSCOPE

6 65 MICHAEL JACKSON wmuJepic

65| CHRIS BROWN nerca

m '8 4 67 NICKI MINAJ YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC
1 I} Bj SHAKIRA SONY MUSIC LATIN/EPIC

16 67 VSELENA GOMEZ Hotywoop

][ M] LMFAO PARTY ROCK/WILLI.AM/CHERRYTREE/INTERSCOPE

15 65 PITBULL MR 305/FAMOUS ARTIST/POLO GROUNDS/J/SONY MUSIC LATIN/RCA

-‘ j EMINEM WEB/SHADY/AFTERMATH/INTERSCOPE
Nﬂ}?“ 14 17 ONE DIRECTION svco

@ -

18 66 LIL WAYNE CASH MONEY/UNIVERSAL REPUBLIC

- 9 504 BRUNO MARS ELEKTRA

SKRILLEX 8IG BEAT/MAUSTRAP/ATLANTIC

‘ 26 66 BEYONCE PARKWOOD/COLUMBIA
T

BON IVER JAGJAGUWAR

BOYCE AVENUE 3 peace

0DD FUTURE 000 FUTURE
THE BLACK EYED PEAS INTERSCOPE

50 CENT SHADY/AFTERMATH/INTERSCOPE
JUSTIN TIMBERLAKE Jive/RcA
SUSAN BOYLE syco/coLumsIA
DON OMAR 0RFANATO/MACHETE

DEMI LOVATO HoLLywaon

‘M 45 63 ENRIQUE IGLESIAS UNIVERSAL MUSIC LATINO/UNIVERSAL REPUBLIC
I

;i'} JENNIFER LOPEZ IsLAND/IDJMG

|L48”‘ 47 38 GREEN DAY REPRISEWARNER BROS

m L METALLICA WARNER BROS

CAMILA s0NY MUSIC LATIN

Mariah Carey re-enters the Social 50 at No. 45, following a 29%
surge in page views across Myspace, YouTube and Wikipedia gen-
erated by her first concert performance since giving birth to twins
on April 30, 2011. The show, which was part of a promotion by
(aesars Entertainment, took place at New York’s Gotham Hall and
was streamed on the Web.

2 ROLLING IN THE DEEP
W

ADELE({UCOLUMEIA)
SORRY FOR PARTY ROCKING
| ] b LMFAQ (PARTY ROCK/WILL.|AM/CHERRYTREE/INTERSCOPE)

4 § SOMEBODY THAT | USED TO KNOW
(GOTYE FEATURING KIMBRA (SAMPLES ‘N’ SECONDS/FAIRFAX/UNIVERSAL REPUBLIC)

- 5 37 SETFIRE TO THE RAIN
" ADELE (XI/COLUMBIA)
7 1p INTERNATIONAL LOVE
PITBULL
- 3 3 PARTY ROCK ANTHEM
~* LMFAO FEAT. LAUREN BENNETT
11 24 SEXY AND I KNOW IT

B '

TURN ME ON
_ DAVID GUETTA FEATURING NICKI MINAJ (WHAT A MUSIC/ASTRALWERKS/CAPITOL)
MIRROR
]
14 an RAIN OVER ME
]

REPUBLIC)

JRCA)

DANZA KUDURO

MUSIC LATINO)

WHAT MAKES YOU BEAUTIFUL
ONE DIRECTION (SYCO/COLUMBIA)

| WILL ALWAYS LOVE YOU
ALLEGACY)

TIME FOR AFRICA)
‘SHAKIRA FEATURING FRESHLYGROUND (EPIC)

YAHOO!
SONGS

Y IMUSIC

The weeks most-streamed songs on Yahoo! Music.

ITWILL RAIN
BRUNO MARS (SUMMIT/CHOP SHOP/ELEKTRA/ATLANTIC)

15 SEXY AND | KNOW IT
LMFAO (PARTY ROCK/WILL LAM/CHERRYTREE/INTERSCOPE)
“m\ GOOD FEEL
L FFLORIDA (POE BOY/ATLANTIC)
12 THE ONE THAT GOT AWAY

l ¢ KATY PERRY (CAPITOL) =

-\ 5 14 SET FIRE TO THE RAIN
618 Soneucowmen)

WITHOUT YOU

'DAVID GUET moL)
WE FOUND LOVE

RIHANNA FEATURING CALVIN HARRIS (SRP/DEF JAM/UNIVERSAL)
SOMEONE LIKE YOU

ADELE (XL/COLUMBIA)

7 2

8 27

NTIC/RRP)
NOT OVER YOU

‘GAVIN DEGRAW (J/RCA)

MOVES LIKE JAGGER

'MAROON S FEATURING CHRISTINA AGUILERA (ABM/OCTONE/NTERSCOPE)

FLY

'NICKI MINAJ FEATURING RIHANNA (YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC)

LOVE YOU LIKE A LOVE SONG
'SELENA GOMEZ & THE SCENE (HOLLYWOOD)

| DISASTER
J0J0 (BLACKGROUND/INTERSCOPE)

The week's top streamed songs on MySpace Music.

TITLE
ARTIST IMPRINT/LABEL
SET FIRETOTHE RAIN
ADELE (XLICOLUMBIA)
6 STRONGER (WHAT DOESN’T KILL YOU)
 KELLY CLARKSON(19RCA)
. ROLLING IN THE DEEP
% ADELE (X/ICOLUMBIA)
@ 3 R0 SOMEONE LIKE YOU
° ADELE(XL/COLUMBIA)
TURN ME ON
DAVID GUET J (WHAT, 'moL).

s 13 WEFOUND LOVE

! JAM/IDIME)
- ol ' SOMEBODY THAT | USED TO KNOW

| Al (GOTYE FEATURING KIMBRA (SAMPLES ‘N’ SECONDS/FAIRFAX/UNIVERSAL REPUBLIC)
2 19 SEXY AND I KNOW IT

LMFAO (PARTY ROCK/WILL| AM/CHERRYTREE/INTERSCOPE)

- g g RACKCITY

9 13 NI**AS IN PARIS
JAY Z KANYE WEST (ROC-A-FELLA/ROC NATION/DEF JAM/IDJMG)
' DOMINO

i m‘m,@S!E!(LAYWNLVE“S.NREPUFUC)

12 o INTERNATIONAL LOVE
PITBULLFEATURING CHRIS BROWN (MR 305/P0LO GROUNDSU/RCA)

15 12 | DON'T WANT THIS NIGHT TO END
% "% LUKEBRYAN (CAPITOLNASHVILLE}
53 3 RUMOURHASIT
ADELE (XL/COLUMBIA)
- TONIGHT IS THE NIGHT
(OUTASIGHT (WARNER BROS.)

SALREPUBLIC)

Data for week of MARCH 17, 2012
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A HEATSEEKERS ALBUMS"

ARTIST TITLE 85 ARTIST TITLE
1 _LABEL 8 NUMBER/DISTRIBUTING LABEL (PRICE). i uaﬁ.a HUMEEHID!STRIBUTINEMBE. (PRICE)
0 r P ] JAY FARRAR/WILL JOHNSON/ANDERS PARKER/YIMYAMES Now MUltHides \ | m TRA AM , Lifigiia Francs
4 | \ J I 1(11.98)

LLEUSRIRETC 8 ROUNDER 619128*/CONCORD (14.98)

SUMERIAN 200 (11.98) REUNION 10157/SONY MUSIC (3.98)

JULIA NUNES | album launches IMELDA MAY I
MORDOMO 4829002 (12.98) Seitle Dawn with nearly 3,000 =7 AMBASSADOR 015743*/DECCA (13.98) Mayhem L;I"

: = VVE%‘IW-GBOEUQ];ZIUNIVERSAL REPUBLIC (13.98) Beyond Hell/Above Heaven § J ::rei:::‘,‘;t:;’s"l,:s; - a3 glrmf &LMAAf:lanEsas/Ew CMG (398) World We View Lol
T DRSS 530 Ueitaran | Fom e, 2 Lenct i o -
oae NEw DAY il S5 - o m rERGE A
CORNERSTONE CHURCHWORSHIP 116 1t Revoluton: Live Worstip From Comerstone Church Of San Francisco the same sales i|a] H“ﬁgb'g;‘gzﬂﬁgm Something ForThe Pain|

|

mnbera 2110 MEMORYHOUSE
SUB POP 925" (13.98)

E B CAROLINA CHOCOLATE DROPS ; T ANAIS MITCHELL —
E % NONESUCH 529803/ \WARNER BROS. (15.98) Leaving Eden The South Korean WILDERLAND 001/THIRTY TIGERS (12.38) Youhg Man:In Afferica EE
e ELUVEITIE i hip-hop group nets - GROUPLOVE

e | NUCLEAR BLAST 2793 (15.98) Helvetios itsnse(ol:lg hill:m 18 28 o) \vash NTIC 527696/AG (13.98) NevarTrust AHappy Sang
225 =
2E= BIGBANG : " ] DIE ANTWOORD |
38 YG DIGITAL EX (11.98) the tally, following - ZEF RECORDZ 7031*/DOWNTOWN (13.98) Ten$lon | |
peE CORROSION OF CONFORMITY ; : “Tonight” last year E THE WHITE BUFFALO .

Egﬁ CANDLELIGHT 135510 (14.98) Corrosion Of Conformity (No. ). The new m UNISON 15 (12.98) Once Upon ATime InThe West il
Sig OF MONSTERS AND MEN KIMBRA [
%E%’ UNIVERSAL REPUBLIC DIGITAL EX (4.98) IntoThe Woods (EP) ie‘ aI;Io III:WASI:l No. ,‘ WARNER BROS. DIGITAL EX (3.98) Sattle Dawn.{EP) | [
g [T LITTLE ANGELS Little Angels Sing About Animals: God Loves All His Creatures o QRIS TENNIS Young & Old
258 LITTLE ANGELS/FUSEI 29952/SONY MUSIC (698) g 9 : | nine slots above FAT POSSUM 1265* (13.98) 9

2.5 SCHOOL OF SEVEN BELLS fellow Korean act e ANDY GRAMMER gl
2% Rl GHOSTLY INTERNATIONAL 707*/VAGRANT (118 Ghostory 6itls’ Generation. @& S-CURVE 151602 (9.98) Andy Gramme{

85 g

Se ING FRANKIE ROSE

5 RADICAL SOMETHING DIGITAL EX (298) No Sweat (EP) | 122 g ympenan 150 0 Interstellar

&3 THE HEAD AND THE HEART NERO -
g 990 sug pop s 1058) The:Head And The: Heart B \ MTA/MERCURY/CHERRYTREE/INTERSCOPE 016371/IGA (9.98 1637102) Welcome Reality | J
[l =

E ITHE BREATHER Truth And Purpose || The act’s third GHllin] LINDSAY MCCAUL If It Leads Me Back

2
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2
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(o the top 50 of Hot 100 Airplay prior to Dec. 5, 19

y data provided by online music sources. © 2012, Prometheus Global Media, LLC and
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Rooms Filled With Light = Slideshow Eﬁect
=

CCANVASBACK/ATLANTIC 528650*/AG (13.98)

|

e 2 GGAfA%ﬁ((I:;[JII\(IiIANTI 87182°/EPITAPH (15.98) Carnivale Electricos K?RIEG.I;;YJEEEESK) Toward The Low Sun

% o DIA FRAMPTON Red| ‘ R s s Country Boy's Paradise |

Zé %?nloﬁzmmcunvmsm-umms (10.98) Mong - - r“-osx“'l'g‘zﬁfﬁ}mw' TheChiireh Of Rack Andicl) j

£ AN A State Of Trance 2012 ﬁ L KN E PARTY s 100% No Modern Talking (EP)
Lung'grtave Ticritus s L] ﬁ?fs?gw?aﬁmghﬁ EX (4.98) The Assemblie (EP) E

. by “The Rachael
ANDREW BELLE . [ . SIDEWALK PROPHETS :
1L.006 (6.98) The Daylight (EP) I Ray Show” on 4 Zﬂ 11 & FERVENT 697500 WARNER BROS. (358 These Simple Truths
3 4 BAND OF SKULLS March 2. In tur, the
PERFUME GENIUS R e GEOGRAPHER
’m TURNSTILE 364*/MATADOR (14.38) PutYourBack N 2t Sy  increase. MODERN ART 730" (14.98°)

Sweet Sour Growing Pains

REGIONAL HEATSEEKERS #1 ALBUM

y New Multitudes New Multitudes
| SOMETHIN''BOUTATRUCK Jay Farrar/Will Johnson/ Jay Farrat/Will Johnson/ Young Man In America
L T i Anders Parker/Yim Yames Anders Parker/Yim Yames Anais Mitchell

L Rﬁﬁﬂﬁn‘zh:rmnfgﬁmzswwmwm BROS. WEST NORTH CENTRAL EAST NORTH CENTRAL NORTH EAST

The Assemblie
Ths Assemblie {EP)

Jay Farrar/Will Johnson/Anders Parker/Yi mVamec
New Multitudes

I3 | g BANGARANG
~ " _SKRILLEX FEATURING SIRAH BIG BEAT/OWSLA/ATLANTIC/RRP
15 LEVELS
\VICH LEVELS/VERATONE/ATOM EMPIRE/INTERSCOPE
OU DON'T KNOW HER LIKE | DO
RANTLEY GILBERT VALORY
51 LIGHTS
=" ELLIE GOULDING CHERRYTREE/INTERSCOPE
LONELY BOY
THE BLACK KEYS NONESUCH/WARNER BROS./WARNER
13 4 AYYLADIES
TRAVIS PORTER FEATURING TYGA PORTER HOUSE/RCA

Eluveitie
Helvetios

We As Human

BIGBANG

Alive

H Corrosion Of Conformity

Corrosion Of Conformity

mats by new or developing acts, defined as those who have never appeared as a lead artist in the top 50
pressions as measured by Nielsén BDS, sales data as compiled by Nielsen SoundScan and streaming act

Carolina Chocolate Drops
Leaving Eden

ppeared on the top 100 of the Billboard 200 or the top 10 of Top R&B/Hip-Hop Albums, Top Country Albums, Top Latin Albums, C|

=
UP!
LOVERANCE FEATURING IAMSU & SKIPPER OR 50 CENT STUDD LIFE/INTERSCOPE IThe Breather
1 § MAGIC Truth And Purpose

FUTURE FEATURING T.1. FREEBANDZ/A-1/EPIC
COUGH SYRUP
" YOUNG THE GIANT ROADRUNNER/RRP
12 DOIT LIKE YOU
DIGGY FEATURING JEREMIH ATLANTIC
SCARY MONSTERS AND NICE SPRITES
SKRILLEX BIG BEAT/ATLANTIC/RRP

Volbe:
Eeyond He/l/Above Heaven

Solido
Mas Solido Mas Norteno

12 MIDNIGHT CITY ~IEIC. 5
M83. M83/MUTE/CAPITOL 11
o LAS COSAS PEQUENAS BIGBANG
-~ _PRINCE ROYCE TOP STOP Alrve
INTENTALO
18 5( 3BALLMTY FEATURING EL BEBETO Y AMERICA SIERRA FONOVISA Nemmlrﬂzu‘/m Parker/Yim Yames
WILD BOY e — Helveitios Leaving Eden Corrosion Of Conformity Of Monstars And Men
g:g:gﬁ':‘é:‘:;:;“u LAME ESTISKI/BAD BOY/INTERSCOPE Eluveitie Carolina Chocolate Drops Corrosion Of Conformity Into The Woods (EP)
KARMIN EPIC MOUNTAIN SOUTH ATLANTIC MID ATLANTIC School Of Seven Bells

Ghostory

Radical Something
No Sweat (EP)

LITTLE TALKS
OF MONSTERS AND MEN RECORD RECORDS
FINE BY ME
ANDY GRAMMER S-CURVE
5 WHERE | BELONG
BUILDING 428 ESSENTIAUPLG

PROGRESS REPORT

Eluveitie
Helvetios

I Carolina Chocolate Drops

Havana Brown Featuring Pitbull, “We Run the Night”

mwg RUN THE NIGHT The Australian DJ joins Pitbull for her first Billboard chart hit, as it
::MONI‘\\IIT;?N FEATUBING PITBULL UNIVERSAL BEPUBLIC debuts at No. 40 on Mainstream Top 40 and No. 23 on Heatseekers

S5/ | Rl rowo satos reaturinG usieR sowy usic LT songs. Just last issue, it reached the top of the Dance Club Songs

REMEMBER EVERYTHING .
RO (Ve FINGER DEATH PUNCH PROSPECT PARK tally. (It falls to No. 9 this week.)

Leaving Eden

The Head And The Heart
The Head And The Heart

The White Buffalo
Once Upon ATime In The West

Lila Downs
Pecados y Milagros

subsequent songs are then ineligible to appear on Heatseeker Songs. Titles are ranked by radio airplay audience

HEATSEEKERS ALBUMS: The best-selling albums by new or developing acts, defined as those who have neve

Data for week of MARCH 17, 2012 | For chart reprints call 212.493.4023 Go to www.billboard.biz for complete chart data | 45
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STRONGER (WHAT DOESN'T KILL YOU) Kelly Clarkson 1
G.KURSTIN (J.ELOFSSON.A.TAMPOSI,D.GAMSON,6.KURSTIN © 19/RCA
SET FIRE TO THE RAIN Adele 1
ET.SMITH (A.ADKINS.F.T.SMITH) © XL/COLUMBIA
GLAD YOU CAME The Wanted 4
S.MAC (S.MCCUTGHEON W.HECTOR E.DREWETT) ©® GLOBAL TALENT/MERCURY/IDJMG
PART OF ME Katy Perry 1
DR. LUKE,MAX MARTIN (K PERRY.L.GOTTWALD,MAX MARTIN 8. MCKEE) @ CAPITOL
STARSHIPS Nicki Minaj

REDONE C FALK (0. TMARAJ,N.KHAYAT.C.FALK.R YOCAUB W.HECTOR) @ YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

YOUNG, WILD & FRE Snoop Dogg & Wiz Khalifa Featuring Bruno M: .7
T NS (C.CROADLS R .U THOMZ R I C BROUNT SLLECHELNEY £ RUCKSINILLEE B @ i 5

TURN ME ON David Guetta Featuring Nicki Minaj 4
D.GUETTA,G.TUINFORT (E.DEAN,D.GUETTA,G.TUINFORT) @ WHAT A WERKS/CAPITOL
SOMEBODY THAT | USED TO KNOW Gotye Featuring Kimbra 9
W.DE BACKER (W.DE BACKER) © SAMPLES 'N' SECONDS/FAIRFAX/UNIVERSAL REPUBLIC

WE FOUND LOVE

Rihanna Featuring Calvin Harris gy 4
C.HARRIS (C.HARRIS)

© SRP/DEF JAM/IDJMG

TAKE CARE Drake Featuring Rihanna 9
sy WHEYSH
Flo Rida 3
DR, LUKE GIRKUT (T.DILLARD.L.GOTTWALD.H WALTER B.JSAAC,A POURNOURI,T BERGLING.E.JAMES L KIRKLAND.2.WOODS) @ POE BOY/ATLANTIC
INTERNATIONAL LOVE Pitbull Featuring Chris Brown 13
SOULSHOCK BIKER (A.C.PEREZ,C.SHACK PBIKER,S.HURLEY,C.KELLY) @® MR. 305/POL0 GROUNDS/J/RCA
SEXY AND | KNOW IT 1
PARTY ROCK (S.K.GORDY.K.OLIVER,G.M ROBERTSON,D.J.LISTENBEE.E E.BECK) @ PARTY ROCK/WILL | AM/CHERRYTREE/!
THE MOTTO Drake Featuring Lil Wayne g 45
T-MINUS (A.GRAHAM.D.CARTER,T.WILLIAMS.A.RAY) © YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC
DOMINO JessieJ m ¢
_DR. LUKE (J.CORNISH,L.GOTTWALD,C KELLY,MAX MARTIN H.WALTER) © LAVA/UNIVERSAL REPUBLIC
@ 18 15 RACK CITY Tyga o
DJ MUSTARD (M.STEVENSON) © YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC
@ 2% - GOOD GIRL Carrie Underwood 18
M.BRIGHT (C.UNDERWOOD, . DESTEFANO,A.GORLEY) ©® 19/ARISTA NASHVILLE
@ 35 45 9 TEST WILD ONES Flo Rida Featuring Sia 19
LTI PA TN GV soruv s s AveLL (7 O1LLARD R AUDRCP MELK)S FURLER AXWELL J LUTTRELL M COOPER B MADDAH)_ @ POE BOYATLANTIC
@ 2 2% ASS BACK HOME Gym Class Heroes Featuring Neon Hitch 12
BBLANCO,ROBOPOP (GYM CLASS HEROES,B LEVIN A MALIK.0.OMELIO.0 SILBERSTEIN) @ DECAYDANCE/FUELED BY RAMEN/RRP

@ LUEL) | LIVE MY LIFE Far*East Movement Featuring Justin Bieber 2
DEBUT REDONE (NOT LISTED) © CHERRYTREE/INTERSCOPE
22 20 16 IT WILL RAIN Bruno Mars 3
THE SMEEZINGTONS (BRUNO MARS PLAWRENGE,A.LEVINE) © SUMMIT/CHOP SHOP/ELEKTRA/ATLANTIC
DRIVE BY Train
e el ESPIONAGE B WALKER (PMONAHANE.LIND,A.BJORKLUND) © COLUMBIA
SOMEONE LIKE YOU Adele
o PRl D.WILSON,A.ADKINS (A.ADKINS,D.WILSON) @ XL/COLUMBIA 1
25 2 29 PARTY ROCK ANTHEM LMFAO Featuring Lauren Bennett & GoonRock 1
PARTY ROCK (5.K.GORDY,S A GORDY,J.LISTENBEE, PSCHROEDER) @ PARTY ROCK/WILL.LAM/CHERRYTREE/INTERSCOPE
NOT OVER YOU Gavin DeGraw
[l 2| 22 R.8.TEDDER,N.ZANCANELLA SKINS (6.DEGRAW,R.B.TEDDER) © J/RCA m 1
27 19 10 TURN UP THE MUSIC Chris Brown 10
THE UNDERDOGS, FUEGO (C.M.BROWN,H.J.MASON, JR.,D.E.THOMAS, A. PALMER, M.JIMINEZ.T.COLES) @ RCA
28 28 31 MOVES LIKE JAGGER Maroon 5 Featuring Christina Aguilera [ 4 [T
SHELLBACK B.BLANCO (A.LEVINE,B.LEVIN.A MALIK SHELLBACK) © AGM/OCTONE/INTERSCOPE
20 11 - SO GOOD B.o.B 1
B TEDDER,N.ZANCANELLA (R.B TEDDER NZANCANELLA B KUTZLE B RSIMMONS, JR) @ REBELROCK/GRAND HUSTLE/ATLANTIC
NI**AS IN PARIS Jay Z Kanye West
30 %5 24 HIT-BOY.K. WESTM.DEAN (K.0.WEST.S.C.CARTER,C.HOLLIS.M.DEAN.W.A.DONALDSON) @ ROC-A-FELLA/ROC NATION/DEF JAM/IDIMG . 5
@ 38 - CALL ME MAYBE Carly Rae Jepsen a1
J.RAMSAY (1 RAMSAY,C.R.JEPSEN T.CROWE) © 604/SCHOOLBOY/INTERSCOPE
ROLLING IN THE DEEP Adele
Beg B[S PEPWORTH (A.ADKINS,PEPWORTH; ©0 XL/COLUMBIA a 1
33 29 39 | THE ONE THAT GOT AWAY Katy Perry o
|_DR. LUKE MAX MARTIN (K.PERRY.L.GOTTWALD.MAX MARTIN) © CAPITOL
FEEL SO CLOSE Calvin Harris
Q s 7 EESOSR oum
PARADISE Coldplay
] o1 (20 M.DRAVS,D.GREEN (G.R.BERRYMAN.J.M.BUCKLAND,W.CHAMPION,C.A.J. MARTIN B.ENO) © CAPITOL L
36 34 35 A THOUSAND YEARS Christina Perri 31
_D.HODGES (C.PERRI,D.H.HODGES) © SUMMIT/CHOP SHOP/ATLANTIC/RRP_
37 36 37 VO_IITHQUT You o o David Guetta Feg\uring U§her 4
D GUETTA,G TUINFORT.F RIESTERER (L RAYMOND V,T.CRUZ RICO LOVE D GUETTA,G TUINFORT.F RIESTERER} @ WHAT A MUSIC/ASTRALWERKS/CAPITOL
@ 4 5 TONIGHT IS THE NIGHT Outasight @ a5
COOK GLASSICS.M.MASURKA (R.A.CONTE, W.LOBBAN-BEAN) @® WARNER BROS
RUMOUR HAS IT Adele
@ 20 15 A.8.TEDDER (A.ADKINS,R.B.TEDDER) © XL/COLUMBIA ®
@ 5 64 OVER YOU Miranda Lambert 20
FLIDDELL,C AINLAY.G.WORF (M.LAMBERTB.SHELTON) © RCA NASHVILLE
0 2 4 STRIP Chris Brown Featuring Kevin K-MAC McCall
THA BIZNESS (C.M.BROWN,K MCCALL,A STREETER,J.L.BEREAL,C. WHITACRE, J. HENDERSON © RCA
a2 7 3 DANCE (A$$) Big Sean Featuring Nicki Minaj @ 49
DA INTERNZ (S ANDERSON,M PALACIOS E.CLARK K BURRELL RJAMES AMILLER O.TMARAJ) @ G.0.0.0./DEF JAMIDIMG
@ 4 52 A WOMAN LIKE YOU Lee Brice 3
J.STONE.L.BRICE (J.BULFORD,PBARTON.J.STONE) ® CURS
@ 50 28 WHAT MAKES YOU BEAUTIFUL One Direction 2
C.FALK.R.YACOUB (R.YOCAUB,G.FALK.S.KOTECHA) © SYCO/COLUMBIA
LOVE YOU LIKE A LOVE SONG Selena Gomez & The Scene
a5 B 2 ROCKMAFIA (A.ARMATO.T.JAMES.A.SCHMALHOLZ) © HOLLYW0OD 2
@ 54 62 TALK THAT TALK Rihanna Featuring Jay-Z 3
STARGATE (E.DEAN, .S ERIKSEN, € HERMANSEN,S.C. CARTER A BESTS.COMBS C. THOMPSON.C. WALLACE) @ SRP/DEF JAM/IDIMG
@ 8 55 ALONE WITH YOU Jake Owen a7
J.MOL,R.CLAWSON (C.GRAVITT.J.THARDING,S.MCANALLY) © RCA NASHVILLE
RS Taylor Swift
a5 46 N.CHAPMAN, T.SWIFT (T.SWIFT) ©O BIG MACHINE ® 13
WORK OUT J. Cole
Rl 9 54 J.L.COLE (J.COLE.K.0.WEST.S. RAINEY,V. BEN-ARLB.A KANTE.J.LEGEND E. WOLFF) © ROC NATION/COLUMBIA 13
| DON’T WANT THIS NIGHT TO END Luke Bryan
Dol 8 40 J.STEVENS (L.BRYAN,D.DAVIDSON,R AKINS B.HAYSLIP) ©® CAPITOL NASHVILLE L
@ 55 69 DRINK ON IT Blake Shelton 51
S.HENDRICKS (J.R.STEWART,J.ALEXANDER R.CLAWSON) © WARNER BROS. NASHVILLE/WMN
@ 64 59 | WON'T GIVE UP Jason Mraz 8
J.CHICCARELLI (J.MRAZ,M.NATTER) © ATLANTIC/RRP
53 49 60 SORRY FOR PARTY ROCKING LMFAO 49
PARTY ROCK ($.K.GORDY.S.A GORDY.E.E BECK) © PARTY ROCK/WILL.I AM/CHERRYTREE/INTERSCOPE
@ 57 66 LOVE ON TOP Beyonce 2
8.KNOWLES. S TAYLOR (B.KNOWLES TNASH,S TAYLOR) © PARKWOOD/COLUMBIA
@ 63 BIRTHDAY CAKE Rihanna Featuring Chris Brown 55
DA INTERNZ (T.NASH,R.FENTY,M.PALACIOS E.CLARK) © SRP/DEF JAM/IDIMG

46 | Go to www.billboard.biz for complete chart data

After topping 15
surveys on
Billboard’s
international charts
menu, the song
pushes 8-5 on Hot
Digital Songs
(148,000, up 11%)
and 56-50 on Hot
100 Airplay (26
million, up 15%).
It leads Alternative
for a third week.

[ 21]

The lead single from
the group’s
forthcoming album
Dirty Bass arrives
with 127,000
downloads sold. It
also marks just the
second of Bieber’s
22 Hot 100 visits in
a featured role; he
reached No. 26 last
Year as a guest on
Chris Brown’s
“Next to You.”
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0f the 1,014 No. Isin
the Hot 100’s
history, “Deep” has
now spent the most
weeks on the chart
(61), breaking a tie
it held with Los Del
Rio’s “Macarena”
(1995-96). “Rumour,”
meanwhile,
becomes the fourth
top 40 entry from
2], fueled by lifts in
digital sales
(62,000, up 10%)
and airplay (11
million, up 121%).

o
=

Bruce Springsteen’s
new album,
Wrecking Ball, will
storm next week’s
Billboard 200. In the
meantime, Church’s
tribute goes 26-23
on Hot Country
Songs and 25-13 on
Country Digital
Songs.
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FUN.-TASTIC! ‘WE ARE YOUNG’ IS NO. 1

25

£

since Chevrolet's Sonic ad featuring “Young” aired during the Super Bowl on Feb. 5, the song has sold 1.1
million downloads, or 77% of its total (1.5 million) dating to its September digital release. —Gary Trust
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ITLE Artist £ =2
PRODUCER (SONGWRITER) IMPRINT / PROMOTION LAGEL | 5 B8
DANCIN’ AWAY WITH MY HEART Lady Antebellum 50
PWORLEY,LADY ANTEBELLUM (D.HAYWOOD.C.KELLEY.H.SCOTT.J.KEAR) © CAPITOL NASHVILLE
CLIMAX Usher 57
DIPLO (U.RAYMOND IV,W.PENTZ A RECHTSHAID J.NAJERA,S FENTON) ® RCA
OME Dierks Bentley I
B.BEAVERS,L.WOOTEN (D.WILSON,B.BEAVERS, D.BENTLEY) © CAPITOL NASHVILLE
SOMETHIN’ ‘BOUT A TRUCK Kip Moore 59
BLJAMES (K MOORED.COUCH) © MCA NASHVILLE
RED SOLO CUP Toby Keith g 45
TKEITH (J.BEAVERS B.BEAVERS,B. WARREN B WARREN) © SHOW DOG-UNIVERSAL
CAN'T GET ENOUGH J. Cole Featuring Trey Songz 52
B.KIDD (J.COLE KOUYATE SOUMAH) © ROG NATION/COLUMBIA
YOU GONNA FLY Keith Urban 54
D.HUFFK.URBAN (J.JOHNSTON,C.LUCAS,PBRUST) @ CAPITOL NASHVILLE
REALITY Kenny Chesney 62
B.CANNON.K.CHESNEY (K.CHESNEY.B JAMES) @ BNA
FLY OVER STATES Jason Aldean 64
M.KNOX (M.DULANEY,N. THRASHER) © BROKEN BOW
BETTER THAN | USED TO BE Tim McGraw 65
B.GALLIMORE, T.MCGRAW (B.SIMPSON.A.GORLEY) @ CURB
LOTUS FLOWER BOMB Wale Featuring Miguel 18
| J:HOWARD (0 AKINTIMEHIN.E.H . © MAVRAGH/WARI 5.
You Chris Young @ g4
J.STROUD (C.YOUNG,L.LAIRD) © RCA NASHVILLE
DRANK IN MY CUP Kirko Bangz 68
SOUND M.0.8. (K.RANDLE,B.TILLMAN,R.GONZALEZ) © LMG/UNAUTHORIZED/WARNER BROS
SAFE & SOUND Taylor Swift Featuring The Civil Wars 30
T-BONE BURNETT (TSWIFT.J.WILLIAMS,J.PWHITE T-BONE BURNETT) © BIG MACHINE/UNIVERSAL REPUBLIC
ROMAN RELOADED Nicki Minaj Featuring Lil Wayne 70
RWEBBER (0.T.MARAJ,D.CARTER,R.LAMARRE,S SAMUELS) @ YOUNG MONEY/GASH MONEY/UNIVERSAL REPUBLIC
ANJO Rascal Flatts 63
D.HUFF.RASCAL FLATTS (T MARTIN,W.MOBLEY,N. THRASHER) © BIG MAGHINE
BANGARANG Skrillex Featuring Sirah 72
SKRILLEX (S.MOORE) © BIG BEAT/OWSLA/ATLANTIC/RRP
BLACKOUT Breathe Carolina @ 35
LKIRKPATRICK (D.SCHMITT.K.EVEN, L KIRKPATRICK,S. WILGOX) © FEARLESS/COLUMBIA
LEVELS Avicii 60
TBERGLING A POURNOURLL KIRKLAND,P WOQDS £ JANES (T BERGLING A POURNOURLL KIRKLAND P WOODS.£ JAMES) @@ 0P
PRINCESS OF CHINA Coldplay Featuring Rihanna 20
NLORAVS,D GREEN.R SIMPSON (G RLBERRYMAN,J M BUCKLAND.W CHAMPION.C.A.J MARTIN J BIRGISSON.0.P.OYRASON.6 HOLMX SVEINSSON) @ CAPITOL
YOU DON'T KNOW HER LIKE | DO Brantley Gilbert 76
D.HUFF (B.GILBERT,J.MCCORMICK) © VALORY
LOVE’S GONNA MAKE IT ALRIGHT George Strait 77
T.BROWN,G.STRAIT (A.ANDERSON,C.STAPLETON) @ MCANASHVILLE
LIGHTS Ellie Goulding 78
R.STANNARD.A.HOWES (E.GOULDING,R.STANNARD.A.HOWES) © CHERRYTREE/INTERSCOPE
SPRINGSTEEN Eric Church 79
J.JOYCE (E.CHURGH,R.TYNDELL J.HYDE © EMI NASHVILLE
WHEN I'M GONE Wiz Khalifa 57
E.DAN BIG JERM (C.J.THOMAZ E.DAN) © ROSTRUM/ATLANTIC/RRP
THE TROUBLE WITH GIRLS Scotty McCreery ® 55
M.BRIGHT (PWHITE.C.TOMPKINS) © 19/INTERSCOPE/MERCURY NASHVILLE
FADED Tyga Featuring Lil Wayne 52
D.BLACKSHER (M.STEVENSON.D.CARTER,D.BLACKSHER) @ YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC
WHERE | COME FROM Montgomery Gentry 83
M.KNOX (R.CLAWSON,D.DAVIDSON) @ AVERAGE JOE'S
GOTTA HAVE IT Jay Z Kanye West 69
THE NEPTUNES K WEST (K 0 WEST,S.C CARTER.P L WILLIAMS,J BROWN.J ROACH.F WESLEY.TPINCKNEY) @ ROC-A-FELLAROC NATION/DEF JAWIDIMG
MIRROR Lil Wayne Featuring Bruno Mars 16
REQ (D.CARTER BRUNO MARS PLAWRENCER.OWEN) @ YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC
GIVE ME ALL YOUR LUVIN’ Madonna Featuring Nicki Minaj & M.L.A. 10
MADONNA,M.SOLVEIG (M.CICCONE,M.SOLVEIG,0.TMARAJM ARULPRAGASAM,M.TORDJMAN) @ LIVE
LONELY BOY The Black Keys 64
DANGER MOUSE.THE BLACK KEYS (D.AUERBACH,PCARNEY,8.BURTON) @@ NONESUCH/WARNER BROS./WARNER
AYY LADIES Travis Porter Featuring Tyga 88
M.ROBERTS (D.WOODS H.DUNCAN,L.MATTOX M.STEVENSON) © PORTER HOUSE/RCA
SOME NIGHTS fun. 62
J.BHASKER (FUN..J.BHASKER) © FUELED BY RAMEN/RRP
4 AM Melanie Fiona %0
RICO LOVE E.HOOD,E2 (RICO LOVE E.HOOD,E.GOUDY Il) @ SRC/UNIVERSAL REPUBLIC
1 DO Young Jeezy Featuring Jay-Z & Andre 3000 61
M-16 (J.W.JENKINS J.BANKS, S.C.CARTER,A BENJAMIN, L. WILLIAMS M.BENNETT) @ CTE/DEF JAM/IDIMG
upP! LoveRance Featuring lamSu & Skipper or 50 Cent 92
NOT LISTED (NOT LISTED) © STUDD LIFE/INTERSCOPE
MAKE IT NASTY Tyga 5
CP_(M.STEVENSON,C.WASHINGTON) © YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC
MAGIC Future Featuring T.I. 0
K.E. ON THE TRACK (N.WILBURN K.M.ERONDU) © FREEBANDZ/A-1/EPIC
MR. WRONG Mary J. Blige Featuring Drake 87
JIM JONSIN.RICO LOVE (J.6.SCHEFFER,RICO LOVE,D.MORRIS K.GAMBLE.L A HUFF.C.GILBERT A GRAHAM) @ MATRIARCH/GEFFENINTERSCOPE
COUGH SYRUP Young The Giant 95
J.CHICGARELLI.YOUNG THE GIANT (S GADHIAJ.TILLEY,E CANNATA ECOMTOIS £ ®
YOU DA ONE Rihanna @ 44
DR. LUKE CIRKUT (E.DEAN,L.GOTTWALD,R.FENTY.J.HILL,H WALTER) © SRP/DEF JAM/IDJMG
DO IT LIKE YOU Diggy Featuring Jeremih a7
POP (0. SIMMONS, J MAULTSBY,J. FELTON POP WANSEL,D WANSEL) © ATLANTIC
SHAKE IT OUT Florence + The Machine 73
PEPWORTH (EWELCH REPWORTH.K.HARPOON) © UNIVERSAL REPUBLIC
THANK YOU Estelle 100

J.DUPLESSIS, A ALTINO,A.DUNKLEY (J.DUPLESSIS. A THIAM,A ALTINO,A DUNKELY,D.F.EDWARDS.T.D.RICHARDSON) @ HOME SCHOOL/ATLANTIC

Fun. becomes the first rock band to send a debut Billboard Hot 100 hit to
No. 1 since Nickelback in 2001 (see story, page 38), as “We Are Young,”
featuring Janelle Monde, ascends 3-1. The song spends a third week atop
Hot Digital Songs with 302,000 downloads sold (up 19%),
according to Nielsen SoundScan, and bounds 61-41 on Hot 100 Airplay
(30 million, up 60%, according to Nielsen BDS). In the four full weeks
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TIST IMPRINT/PROMOTION LABEL
SET FIRETO THE RAIN
ADELE XL/COLUMBIA
STRONGER (WHAT DOESN'T KILL YOU)
KELLY CLARKSON 19/RCA
WE FOUND LOVE
RIHANNA FEAT. CALVIN HARRIS SRP/DEF JAM/IDJMG
GOOD FEELING
FLO RIDA POE BOY/ATLANTIC
TURN ME ON
DAVID GUETTA FEAT. NICKI MINAJ WHAT A MUSIC/ASTRALWERKS/CAPITOL
DOMINO
JESSIE J LAVA/UNIVERSAL REPUBLIC
TAKE CARE
DRAKE FEAT. RIHANNA YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC
INTERNATIONAL LOVE
PITBULL FEAT. CHRIS BROWN MR. 305/POL0 GROUNDS/J/RCA
IT WILL RAIN
BRUNO MARS SUMMIT/CHOP SHOP/ELEKTRA/ATLANTIC
YOUNG, WILD & FREE
SNOOP DOGG & WIZ KHALIFIA ROSTRUM/DOGGYSTYLE/ATLANTIC/RRP
THE MOTTO
DRAKE FEAT, LIL WAYNE YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC
ASS BACK HOME
GYM CLASS HERQES FEAT. NEON HITCH DECAYDANCE/FUELED BY RAMENRRP
THE ONE THAT GOT AWAY
KATY PERRY CAPITOL
PART OF ME
KATY PERRY CAPITOL
NOT OVER YOU
GAVIN DEGRAW J/RCA
MOVES LIKE JAGGER
MAROON 5 FEAT. CHRISTINA AGUILERA A&M/OCTONE/INTERSCOPE
GLAD YOU CAME
THE WANTED GLOBAL TALENT/MERCURY/IDJMG
RACK CITY
TYGA YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC
WITHOUT YOU
'DAVID GUETTA FEAT, USHER WHAT A MUSIC/ASTRALWERKS/CAPITOL
SEXY AND | KNOW IT
LMFAO PARTY ROCK/WILL.| AM/CHERRYTREE/INTERSCOPE
SOMEONE LIKE YOU
ADELE XL/COLUMBIA
LOVE ON TOP
BEYONCE PARKWOOD/COLUMBIA
STRIP
CHRIS BROWN FEAT, KEVIN MCCALL RCA
PARTY ROCK ANTHEM
LMFAQ PARTY ROCK/WILL| AM/CHERRYTREE/INTERSCOPE

(3}

27

16 :0:000000:0:00:00000:

STl
=3 ARTIST IMPRINT/PROMOTION LABEL

HOME
DIERKS BENTLEY CAPITOL NASHVILLE
25 WORKOUT
J. COLE ROC NATION/COLUMBIA
19 REALITY
KENNY CHESNEY BNA
ALONE WITH YOU
JAKE OWEN RCA NASHVILLE
TURN UP THE MUSIC
CHRIS BROWN RCA
TALK THAT TALK
RIHANNA FEAT. JAY-Z SRP/DEF JAM/IDJMG
OURS
TAYLOR SWIFT BIG MACHINE
15 CAN'T GET ENOUGH

-

=3

©

J. COLE FEAT. TREY SONGZ ROC NATION/COLUMBIA

19 LOVE YOU LIKE A LOVE SONG
SELENA GOMEZ & THE SCENE HOLLYWOOD

3 FEEL SO CLOSE
CALVIN HARRIS ULTRA

=

GEORGE STRAIT MCA NASHVILLE
15 YOU GONNA FLY
KEITH URBAN CAPITOL NASHVILLE
STARSHIPS
NICKI MINAJ YOUNG MONEY/CASH MONEY/UNIVERSAL R
LOTUS FLOWER BOMB
WALE FEAT. MIGUEL MAYBACH/WARNER BROS.
DRINK ON IT
BLAKE SHELTON WARNER BROS. NASHVILLE/WMN
WE ARE YOUNG

©

>

~

FUN. FEAT. JANELLE MONAE FUELED BY RAMEN/RRP

DRIVE BY

TRAIN COLUMBIA

DANCIN" AWAY WITH MY HEART
LADY ANTEBELLUM CAPITOL NASHVILLE
TONIGHT IS THE NIGHT

OUTASIGHT WARNER BROS.

WILD ONES

FLO RIDA FEAT. SIA POE BOY/ATLANTIC

o

~

w

o

YOou
CHRIS YOUNG RCA NASHVILLE

A WOMAN LIKE YOU
LEE BRICE CURB

-

2

=

LUKE BRYAN CAPITOL NASHVILLE

20 DANCE (A$S)

8

BIG SEAN FEAT. NICKI MINAJ 6.0.0.0/DEF JAM/IDJMG

CAMEDANV TUAT I

LOVE’S GONNA MAKE IT ALRIGHT

I DON'T WANT THIS NIGHT TO END

SALES DATA
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Billbeard.

5 QE TITLE

2 ARTIST IMPRINT/PROMOTION LABEL E

5 §§ TITLE

2 ARTIST IMPRINT/PROMOTION LABEL ﬁ

o 1 WE ARE YOUNG | o il GOOD GIRL |
FUN. FEAT. JANELLE MONAE FUELED BY RAMEN/RRP ‘ CCARRIE UNDERWOOD 19/ARISTA NASHVILLE
QEIE [} SCMEBODY THAT | USED TO KNOW © : & OERYOU
GOTYE FEAT. KIMBRA SAMPLES "N SECONDSFAIRFAXUNIVERSAL REPUBLIC MIRANDA LAMBERT RCA
SET FIRE TO THE RAIN A WOMAN LIKE YOU
= (el _ ADELE XL/COLUMBIA 3 3 15 g sicecurs
© o DRvEBY 4 4 13 SAFE&SOUND
TRAIN COLUMBIA TAYLOR SWIFT FEAT. THE CIVIL WARS BIG MACHINEUNIVERSAL REPUBLIC
ROLLING IN THE DEEP - RED SOLO CUP
= gl ADELE XL/COLUMBIA - 2| i TOBY KEITH SHOW DOG-UNIVERSAL -
PARADISE I DON'T WANT THIS NIGHT TO END
S; Sil 22 COLDPLAY CAPITOL . ) = |2 LUKE BRYAN CAPITOL NASHVILLE .
SOMEONE LIKE YOU SOMETHIN’ ‘BOUT A TRUCK
S ADELE XU/COLUMBIA a SR v MOORE MCA NASHVILLE
RUMOUR HAS IT DRINK ON IT
e e ADELE XL/COLUMBIA . o e BLAKE SHELTON WARNER BROS /WMN
‘ 1 WON'T GIVE UP OURS
o ) JASON MRAZ ATLANTIC/RRP o LA TAYLOR SWIFT BIG MACHINE .
PUMPED UP KICKS ALONE WITH YOU
@O 11159 FOSTER THE PEOPLE STARTIME/COLUMBIA 10 e JAKE OWEN RCA
11 9 2 SOMENIGHTS Q 11 g DANCIN’ AWAY WITH MY HEART
FUN. FUELED BY RAMEN/RRP. LADY ANTEBELLUM CAPITOL NASHVILLE
PRINCESS OF CHINA FLY OVER STATES
o [RE)A COLDPLAY FEAT. RIHANNA CAPITOL e Z1E JASON ALDEAN BROKEN BOW
BLACKOUT SPRINGSTEEN
EPUBLIC R BREATHE CAROLINA FEARLESS/COLUMBIA L] @ 2 ERIC CHURCH EMI NASHVILLE
COUGH SYRUP YOU DON'T KNOW HER LIKE | DO
121 I3 YOUNG THE GIANT ROADRUNNER/RRP @ ] Rl BRANTLEY GILBERT VALORY
SAIL BETTER THAN | USED TO BE
@ 15188 AWOLNATION RED BULL @ 15} 50 TIM MCGRAW CURB

WILD ONES

RACK CITY
. , SOGOOD

5 25 TiTLE

§s ARTIST IMPRINT/PROMOTION LABEL
YOUNG, WILD & FREE
'SNOOP DOGG & WIZ KHALIFA FEAT. BRUND MARS |

FLO RIDA FEAT. SIA POE BOY/ATLANTIC

TYGA YOUNG MONEYCAH MONEY UNVERSAL REPUBLIC

B.0.B REBELROCK/GRAND HUSTLE/ATLANTIC

S TITLE 5
S ARTIST IMPRINT/PROMOTION LABEL
81 DANZA KUDURO

0N OUAR 8 LUCERZ YANS FFAATOMACHETEUNNASALWJSELTHND
1 KNOW YOU WANT ME (CALLE OCHO)
PITBULL ULTRA =
WAKA WAKA (THIS TIME FOR AFRICA) n
SHAKIRA FEAT. FRESHLYGROUND EPIC/SONY MUSIC LATIN
7 INTENTALO

3BALLMTY FEAT. EL BEBETO Y AMERICA SIERRA FONOVISA

~
@

.
@°
=

o

— . .. PROMISE _
11 ORAKE FEAT.RIHANNA YOUNG MONEY/CASH MONEYUNIVERsAL repusuc JNI
15 THE MOTTO n
'DRAKE FEAT. LIL WAYNE YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC
[ [NTERNATIONAL LOVE
ﬂ PITBULL FEAT. CHRIS BROWN MR. 305/P0L0 GROUNDS/J/RCA

NI**AS IN PARIS 2]
JAY 2 KANYE WEST ROC-A-FELLAIROC NATION/DEF JAM/IDMS _

B s s |®

J 6.0.0.0./DEF J

IR ROMEO SANTOS FEAT. U
LOVUMBA (PRE!

3l s gﬁ\?g?lrfusus’lmsasc
R

8113 S s
- TN L3 s o
" LAS COSAS PEC
"~ PRINCE ROYCE TOP STOF

SHANNA SRP/DEF JAM/IDJMG :
Ly Ergt':‘i IERO 3'(;‘5/FAMUUS

ROMAN RELOADED |l |‘
0K MINA FEA. UL WAYNEYOUNG MOVEYCASA NOREY NVERSAL RePUBLC 1)

20 2 CLIMAX
L
J_ﬂ

USHER RCA
1 WILL ALWAYS LOVE YOU
WHITNEY HOUSTON ARISTA/LEGACY
WHEN I'M GONE

'WIZ KHALIFA ROSTRUM/ATLANTIC

TALK THAT TALK

RIHANNA FEAT. JAY-Z SRP/DEF JAM/IDJMG

BAILANDO POR

JUAN MAGAN FEAT PITBULL
23 EL VERDADERO

=5 MANA WARNER LATINA
5 MISANTA

ROMEO SANTOS FEAT. T}

5

A -

TWENTY SEVEN MILLION
MATT REDMAN & L27 SIXSTEPS/SPARROW/EMI CMG
HEARTBEAT
THE FRAY EPIC

Al SE EU TE PEC
MICHEL TELO PANTANN/
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852 o 21 WE AREYOUNG PARADISE ™
% £2 FUN. FEAT. JANELLE MONAE FUELED BY RAMEN/RRP COLDPLAY CAPITOL
28t | 3 7 GLAD YOU CAME SOMEONE LIKE YOU
;23 THE WANTED GLOBAL TALENT/MERCURY/IDJMG ADELE XL/COLUMBIA
S5 5 17 STRONGER (WHAT DOESN'T KILL YOU) WHAT MAKES YOU BEAUTIFUL
2 5% _KELLY CLARKSON 19/RCA ONE DIRECTION SYCO/COLUMBIA
8g= ; 3 STARSHIPS PARTY ROCK ANTHEM 5]
:gg NICKI MINAJ YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC LMFAD FEAT LAUREN BENNETT & GOONROCK PARTY ROCKAVLLLAN CHERRITREEINTERSCOPE
586 s g SOMEBODY THAT | USED TO KNOW RUMOUR HAS IT °
558 'GOTVE FEAT. KIMBRA SAMPLES '\ SECONDS/FAIRFAX(UNIVERSAL REPUBLIC ADELE XL/COLUMBIA
3 3 SET FIRE TO THE RAIN WE FOUND LOVE
E—g £ ADELE XL/COLUMBIA RIHANNA FEAT. CALVIN HARRIS SRP/DEF JAM/IDJMG
538 3 PART OF ME NI**AS IN PARIS
b3 gg KATY PERRY CAPITOL JAY Z KANYE WEST ROC-A-FELLAVROC NATION/DEF JAM/DIMG ==
Nes 1 LIVEMY LIFE 20 A THOUSAND YEARS
EE & FAR"EAST MOVEMENT FEAT. JUSTIN BIEBER CHERRYTREE/INTERSCOPE CHRISTINA PERRI SUMMIT/CHOP SHOP/ATLANTIC/RRP
gg5 , GOODG 9 | WON'T GIVE UP
LR CCARRIE UNDERWOOD 19/ARISTA NASHVILLE JASON MRAZ ATLANTIC/RRP
Sd=
5% 21 YOUNG, WILD & FREE ‘ , FEEL SO CLOSE
il 'SNOOP DOGG & WIZ KHALIFA FEAT. BRUNO MARS ROSTRUM/ATLANTIC/RRP CALVIN HARRIS ULTRA
293 ; WILD ONES 5 OVER YOU
2 é’g FLO RIDA FEAT. SIA POE BOY/ATLANTIC MIRANDA LAMBERT RCA NASHVILLE
Z28 27 SEXY AND | KNOW IT 4 SORRY FOR PARTY ROCKING
‘;2% LMFAO PARTY ROCK/WILL| AM/CHERRYTREE/INTERSCOPE LMFAO PARTY ROCK/WILL. AM/CHERRYTREE/INTERSCOPE
282 , CALL ME MAYBE 14 TONIGHT IS THE NIGHT
én E; CARLY RAE JEPSEN 604/SCHOOLBOY/INTERSCOPE OUTASIGHT WARNER BROS. ~
3o 14 RACKCITY 7 NOT OVER YOU ™
2 23 TYGA YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC GAVIN DEGRAW J/RCA
Z8e 14 TURN ME ON 37 MOVES LIKE JAGGER
523 LA GUFTO Fi _ MAROON S FEAT.CHRISTINA AGULERA ASHOCTONE/INTERSCOPE
L , SOGOOD 53 IT WILL RAIN
§§ L'“ B.0.B REBELROCK/GRAND HUSTLE/ATLANTIC BRUNO MARS SUMMIT/CHOP SHOP/ELEKTRA/ATLANTIC
68 5 DRIVE BY 21 DANCE (A$S$) ®
%m: 8 _TRAIN COLUMBIA _ BIG SEAN FEAT. NICKI MINAJ 6.0.0.0/DEF JAM/IDJMG
ot @ 91 15 TAKEC g A WOMAN LIKE YOU
225 'DRAKE FEAT. RHANNA YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC LEE BRICE CURB
2y2 1@ 15 THEMOTTO ™ g SAFE & SOUND
295 _ DRAKE FEAT,LIL WAYNE YOUNG MONEYICASH MONEYUNIVERSAL REPUBLIC TAYLOR SWIFT FEAT. THE CIVIL WARS BIG MACHINE/UNVERSAL REPUBLIC
9% 15 INTERNATIONAL LOVE 4 19 RED SOLO CUP ™
§5 5 __PITBULL FEAT. CHRIS BROWN MR 305/P0L0 GROUNDS/J/RCA _TOBY KEITH SHOW DOG-UNIVERSAL
oE ROLLING IN THE DEEP 25 |DON'T WANT THIS NIGHTTOEND g
5 2 ADELE XL/COLUMBIA LUKE BRYAN CAPITOL NASHVILLE
583 TURN UP THE MUSIC , BIRTHDAY CAKE
2 CHRIS BROWN RCA RIHANNA SRP/DEF JAV/IDIMG
852 GOOD FEELING , SOMETHIN’ ‘BOUT A TRUCK
525 FLO RIDA POE BOVATLANTIC KIP MOORE MCA NASHVILLE
358 ASS BACK HOME 1 DAYDREAM BELIEVER
55 5 ‘GYM CLASS HEROES FEAT. NEON HITCH DECAYDANCEFUELED BY RAMENRRP. THE MONKEES WARNER STRATEGIC MARKETING/RHINO
g4 MINO , BANGARANG
f—:’t: § JESSIE J LAVA/UNIVERSAL REPUBLIC SKRILLEX FEAT. SIRAH BIG BEAT/OWSLA/ATLANTIC/RRP
093
252

| For chart reprints call 212.493.4023

"o WHERE | BELONG

= BUILDING 429 ESSENTIAL/PLG

1 THE HURT & THE HEALER
MERCYME FAIR TRADE

' ; I'mGoob

~ TRIP LEE FEAT. LECRAE REACH

2 113 YOU FOUND ME

) THE FRAY EPIC

" SKILLET ARDENT/FAIR TRADE

j NEWSBOYS INPOP
e
-?1@ H?V,\,’,To SAVE A LIFE
MONSTER
‘ 413 | CAN ONLY IMAGINE
" MERCYME FAIR TRADE

THE FRAY EPIC
@ 71 SKILLET ARDENT/FAIR TRADE
1 COURAGEOUS

CASTING CROWNS BEACH STREET/REUNION/PLG

104 OUR GOD
% CHRIS TOMLIN SIXSTEPS)S
g SHIPS IN THE NIGHT
MAT KEARNEY AWARE/UNIVE!
| e

I

2]
=

1 'S NOT DEAD (LIKE A LION)

BAD BOY
~ | BIGBANG YG
FANTASTIC BAE
BIGBANG YG

)a_‘ J BIGBANG YG

LOVE DUST
BIGBANG Y6
| AIN'T NO FUN
. BIGBANG G
, TUTUKI
TE VAKA WARM EARTH
WINGS

SEVEN DRUNKE
CELTIC THUNDER CELTIC
o

- WHAT A WOND!
& |@}snm KAMAKAWIWO'

1 INTRO

_ BIGBANG Y6
111 THE GIRL FROM
| STAN GETZ AND JOAO 6
LA VIE EN ROSE
10 12 EDITH PIAF EMI CLASSIC
"53| LET ME TAKE Y(
ESTER DEAN & CARLINHOS BROWN 207 CEN
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3 g |JRUSL STRONGER (WHAT DOESN'T KILL YOU)
(VT30 KELLY CLARKSON (19/RCA
2 74 DOMINO
JESSIE J (LAVA/UNIVERSAL REPUBLIC]
5 1 TURN ME ON
_DAVID GUETTA FEAT.NICKI MEIAS (WHAT A NUSIC/ASTRALWERKS/GAPITOL)
GOOD FEELING
_FLORIDA (POEBOV/ATLANTIC)
INTERNATIONAL LOVE
|_PITBULL FEAT. CHRIS BROWN (MR. 305/P0LO GROUNDS/J/RCA)
ASS BACK HOME
(GYM CLASS HEROES FEAT. NEON HITCH (DECAYDANCE/FUELED BY RAMEN/ATLANTIC)
WE FOUND LOVE
RIHANNA FEAT. CALVIN HARRIS (SRP/DEF JAM/IDJMG:
40 g GLAD YOU CAME
% _THE WANTED (GLOBAL TALENT/MERCURY/IDJMG,
15 3 PART OF ME
_KATY PERRY (CAPITOL)
13 12 YOUNG, WILD & FREE
g 25 NOT OVER YOU
GAVIN DEGRAW (J/RCA]
{55 IT WILL RAIN
BRUNO MARS (SUMMIT/CHOP SHOP/ELEKTRA/ATLANTIC)
4p py THE ONE THAT GOT AWAY
_KATY PERRY (CAPITOL)

42
7 16

14

6 23

11

5 TITLE
ARTIST (IMPRINT / PROMOTION LABEL)
JUST A KISS
LADY ANTEBELLUM (CAPITOL NASHVILLE/CAPITOL)

GOOD LIFE
ONEREPUBLIC (MOSLEY/INTERSCOPE)
BRIGHTER THAN THE SUN
COLBIE CAILLAT (UNIVERSAL REPUBLIC
SET FIRE TO THE RAIN
DR pjcoLuMBl)

MR. KNOW IT ALL

KELLY CLARKSON (19/RCA)
3 25 SOMEONE LIKE YOU

ADELE (XL/COLUMBIA]

10 13 NOT OVER YOU
! | GAVNDEGRAW WRCH
7 a0 MOVES LIKE JAGGER

MAROON 5 FEAT. CHRISTINA AGUILERA (A&M/OCTONE/INTERSCOPE)
g 3 IFIDIE YOUNG

" _THE BAND PERRY (REPUBLIC NASHVILLE/UNIVERSAL REPUBLIC)
9 5 ROLLING IN THE DEEP
ADELE (XL/COLUMBIA]

1 1 29
O @
O ¢«

5 10

6 26

10

‘18 7 TAKE CARE
A DRAKE FEAT. RIHANNA (YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC)
17 18 TONIGHT IS THE NIGHT
OUTASIGHT (WARNER BROS.
2 |3 FEEL SO CLOSE
CALVIN HARRIS (ULTRA)
21 4 TURN UP THE MUSIC
£ CHRIS BROWN (RCA
19 7 SORRY FOR PARTY ROCKING
LMFAO (PARTY ROCK/WILL.I.AM/CHERRYTREE/INTERSCOPE)
54 3 STARSHIPS
NICKI MINAJ (YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC)

m 2 |3 WILD ONES
% _FLO RIDA FEAT. SIA (POE BOY/ATLANTIC;

DRIVE BY
@ 2 6t coLomsin

20 39 BLACKOUT
" BREATHE CAROLINA (FEARLESS/COLUMBIA]

WE ARE YOUNG
FUN. FEAT. JANELLE MONAE (FUELED BY RAMEN/RRP

259 g PRINCESS OF CHINA
= COLDPLAY FEAT. RIHANNA (CAPITOL)
@ 47 5 BROKENHEARTED
£ KARMIN (EPIC)
, WORKOUT
a ‘.13 J. COLE (ROC NATION/COLUMBIA)
NI**AS IN PARIS

28 25 17 JAY Z KANYE WEST (ROC-A-FELLA/ROC NATION/DEF JAM/IDJMG)
m 31§ ATHOUSAND YEARS

e CHRISTINA PERRI (SUMMIT/CHOP SHOP/ATLANTIC/RRP]

@ 34 3 BREATHING
JASON DERULO (BELUGA HEIGHTS/WARNER BROS |
m WHAT MAKES YOU BEAUTIFUL
ONE DIRECTION (SYCO/COLUMBIA)
4 2 RACKCITY
TYGA (YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC]
',y DISASTER
3 10 J0JO (BLACKGROUND/INTERSCOPE!
39 3 NAKED
DEV & ENRIQUE IGLESIAS (INDIE-POP/UNIVE

m TALK THAT TALK o
RIHANNA FEAT. JAY-Z (SRP/DEF JAM/IDJMG)

36 28 5 GIVE MEALL YOUR LUVIN’
MADONNA FEAT. NICKI MINAJ & MLA. (LIVE NATION/INTERSCOPE)

33 |5 LEVELS
" _AvICH (LEVELS/VERATONE/ATOM EMPIRE/INTERSCOPE

{
@ THE MOTTO
| DRAKE FEAT, UL WAYNE (YOUNG MONEY/CASH MONEY/UNVERSAL REPUSLIC)

36 18 HEARTBEAT

THE FRAY (EPIC)
WE RUN THE NIGHT
HAVANA BROWN FEAT. PITBULL (UNIVERSAL REPUBLIC)

After bounding onto the Billboard Hot 100 at No. 1 two weeks ago,
Katy Perry’s “Part of Me” powers into the Mainstream Top 40 top 10 in
just its third week, vaulting 16-10. “Part” is the first song to reach the
Mainstream Top 40 top 10 in three weeks or less since Lady Gaga’s
“Born This Way” blasted 14-6 in just its second frame the week of
March 5, 2011. A month earlier, Britney Spears’ “Hold It Against Me”
had also entered the top tier in two weeks (16-10).

Asit closes in on the
Mainstream Top 40
summit (3-2), Kelly
Clarkson’s “Stronger
(What Doesn’t Kill You)”
ascends 2-1 on Adult Top
40. The song is
Clarkson’s fourth No. 1
on the tally and, with
prior single “Mr. Know It
AII” having led for six
weeks, the original
“American ldol” queen
completes her first set of
back-to-back toppers.

48 |

REPUBLIC)

e 12 10 IT WILL RAIN
BRUNO MARS (SUMMIT/CHOP SHOP/ELEKTRA/ATLANTIC)
1
® o
LU LET'S STAY TOGETHER
(LT M SEAL (REPRISE/WARNER BROS |
8 A THOUSAND YEARS
CHRISTINA PERRI (SUMMIT/CHOP SHOP/ATLANTIC/RRP.
@ 13_ »6 RIHANNA FEAT. CALVIN HARRIS (SRP/DEF JANY/IDJMG]
E 19 vs"‘ MY VALENTINE
J - _PAUL MCCARTNEY (MPL/HEAR/CMG
LADY GAGA (STREAMLINE/KONLIVE/INTERSCOPE:
_THE FRAY (EPIC:
- » DOMINO
@ 201121 Jessie y (LAVA/UNIVERSAL REPUBLIC

THE ONE THAT GOT AWAY
WITHOUT YOU
DAVID GUETTA FEAT. USHER (WHAT A MUSIC/ASTRALWERKS/CAPITOL)
@ 16 19
1 | CRAWLING BACK TO YOU
17 5 STRONGER (WHAT DOESNT KILL YOU)
|_KELLY CLARKSON (19/RCA!
EASY
=0 || i
I
21 18
a m ENDLESS LOVE
LIONEL RICHIE FEAT. SHANIA TWAIN (MERCURY NASHVILLE}
25 3 SCENE IN SAN FRANCISCO

m 1‘0“_ KATY PERRY (CAPITOL)
WE FOUND LOVE
YOU AND |
22 2 9 HEARTBEAT
__ED HALE (DYING VAN GOGH

TITLE
ARTIST (IMPRINT / PROMOTION LABEL)

[ s STRONGER (WHAT DOESN'T KILL YOU)
KELLY CLARKSON (19/RCA
2 1 15 SETFIRE TO THE RAIN
ADELE (XL/COLUMBIA;
IT WILL RAIN
BRUNO MARS (SUMMIT/CHOP SHOP/ELEKTRA/ATLANTIC
4 20 THE ONE THAT GOT AWAY
KATY PERRY (CAPITOL)
s '35 NOT OVER YOU
90 Gavwoesmaw wRCH
2 PARADISE
COLDPLAY (CAPITOL)
DRIVE BY
TRAIN (COLUMBIA —
& 1 WE FOUND LOVE
RIHANNA FEAT. CALVIN HARRIS (SRP/DEF JAM/IDIMG]
', DOMINO
! JESSIE J (LAVA/UNIVERSAL REPUBLIC
17 A THOUSAND YEARS
CHRISTINA PERRI (SUMMIT/CHOP SHOP/ATLANTIC/RRP)
| WON'T GIVE UP
JASON MRAZ (ATLANTIC/RRP)

2 1

€B) s 12 LOVE YOU LIKE A LOVE SONG
- " _SELENA GOMEZ & THE SCENE (HOLLYWOOD'
5 WITHOUT YOU
USHER (WHAT A
. 59 CALLED OUT IN THE DARK
[ SNOW PATROL (POLYDOR/FICTION/ISLAND/IDJMG|
15 14 FINE BY ME
_ANDY GRAMMER (SCURVE)
5 5 SOMEBODY THAT | USED TO KNOW
GOTYE FEAT. KIMBRA (SAMPLES ‘N SECONDS/FAIRFAX/UNIVERSAL REPUBLIC)
43 | LIKE IT LIKE THAT
HOT CHELLE RAE (RCA)
1; DON'T STOP (COLOR ON THE WALLS)
|_FOSTER THE PEOPLE (STARTIME/COLUNBIAL
15 SHAKE IT OUT
FLORENCE + THE MACHINE (UNIVERSAL REPUBLIC
45 GOOD FEELING
! FLO RIDA (POE BOY/ATLANTIC]
RUN
MATT NATHANSON FEAT. SUGARLAND (ACROBAT/VANGUARD/CAPITOL)
2 LULLABY
NICKELBACK (ROADRUNNER/RRP)
BETTER THAN | KNOW MYSELF
ADAM LAMBERT (19/RCA)

0L)

LONELY BOY
THE BLACK KEYS (NONESUCH/WARNER BROS |
43 SOMEBODY THAT | USED TO KNOW
(GOTYE FEAT. KIMBRA (SAMPLES ‘' SECONDS/FAIRFAX/UNIVERSAL REPUBLIC)
3 g THESE DAYS
~_FOO FIGHTERS (ROSWELL/RCA
g BULLY
SHINEDOWN (ATLANTIC!
43 WE ARE YOUNG
FUN. FEAT. JANELLE MONAE (FUELED BY RAMEN/RRP]
53 FACE TO THE FLOOR
CHEVELLE (EPIC,
40 WALK
FOO FIGHTERS (ROSWELL/RCA
45 SATELLITE
_RISE AGAINST (DGC/INTERSCOPE)
59 DON'T STOP (COLOR ON THE WALLS)
FOSTER THE PEOPLE (STARTIME/COLUMBIA)
3o THE SOUND OF WINTER
BUSH (ZUMA ROCK/EONE;
“‘ NOT YOUR FAULT
37 COUGH SYRUP
'YOUNG THE GIANT (ROADRUNNER/RRP)
54 A WARRIOR'S CALL
VOLBEAT (VERTIGO/UNIVERSAL REPUBLIC,
47 REMEMBER EVERYTHING
FIVE FINGER DEATH PUNCH (PROSPECT PARK|
5 GOLD ON THE CEILING
THE BLACK KEYS (NONESUCH/WARNER BROS.

E TITLE
ARTIST (IMPRINT / PROMOTION LABEL)
19

25 PARADISE

SR 10 COLDPLAY (CAPITOL)
I | TONGUE TIED
19 12 GRouPLOVE (CANVASBACK/ATLANTIC

25 SHAKE IT OUT
il 0 FLORENCE + THE MACHINE (UNIVERSAL REPUBLIC
5 |LIKE IT
" _FOXY SHAZAM (I.R.S./CAPITOL|
34 THE ADVENTURES OF RAIN DANCE MAGGIE
RED HOT CHILI PEPPERS (WARNER BROS.
| 44 MIDNIGHT CITY
M83. (M83/MUTE/CAPITOL)
3 NO RESOLUTION
=i Ll SEETHER (WIND-UP)
25 § CHARLIE BROWN
i COLDPLAY (CAPITOL)
0 BULLET IN MY HAND
REDLIGHT KING (HOLLYWO0OD,
g LITTLE TALKS
~_OF MONSTERS AND MEN (RECORD RECORDS
5 BABY COME HOME
BUSH (ZUMA ROCK/EONE)
26 15 EYES WIDE OPEN
2'6‘ 12 STAIND (FLIP/ATLANTIC)
4 LOOK AROUND
_RED HOT CHILI PEPPERS (WARNERBROS)
g SIMPLE SONG
|_THESHINS (COLUMBIA)
5 LOVE INTERRUPTION
JACK WHITE (THIRD MAN/COLUMBIA)
|59 NARCISSISTIC CANNIBAL
*_KORN FEAT. SKRILLEX & KILL THE NOISE (ROADRUNNER/RRP)
11 THE WAITING ONE
ALL THAT REMAINS (PROSTHETIC/RAZOR & TIE;
. IN MY BLOOD
*_BLACK STONE CHERRY (IN DE GOOT/ROADRUNNER/RRP,
4 THIS MEANS WAR
NICKELBACK (ROADRUNNER/RRP)
49 EVERYBODY TALKS
NEON TREES (MERCURY/IDJMG]
5 LOVE BITES (SO DO I)
HALESTORM (ATLANTIC)
||, SHE’S THE WOMAN
*_VAN HALEN (INTERSCOPE)
45 SET FIRE TO THE RAIN
ADELE (XL/COLUMBIA]
3 HURRICANE
- _THEORY OF A DEADMAN (604/ROADRUNNER/RRP)
5 BOSS'S DAUGHTER

20

a7

POP EVIL (EONE)
0 COETT [N SHADOW DAYS
i [T\LT: 90 JHN MAYER (COLUMBIA

42 4 16 THE WALK

_MAYER HAWTHORNE (UNIVERSAL REPUBLIC)
DRIVE BY

46 8 TRAIN (COLUMBIA,

YOU'RE A LIE

SLASH FEAT. MYLES KENNEDY & THE CONSPIRATORS (DIK HAYD/CAPITOL)

HATS OFF TO THE BULL

CHEVELLE (EPIC)

RACE YOU TO THE BOTTOM

NEW MEDICINE (PHOTO FINISH/ATLANTIC]

MONARCHY OF ROSES
RED HOT CHILI PEPPERS (WARNER BROS.

@ 50 7 WE TAKE CARE OF OUR OWN
BRUCE SPRINGSTEEN (COLUMBIA)

- THIS TIME IT'S DIFFERENT
& EVANS BLUE (SOUNDS +SIGHTS]

34 19

CALLED OUT IN THE DARK
50 49 20 SNOW PATROL (POLYDOR/FICTION/ISLAND/IDJMG)
John Mayer previews his fifth studio album,

Born and Raised (due May 22), as “Shadow
Days” debuts on Rock Songs at No. 41 with 1.5
million first-week audience impressions. The
song storms Triple A (see

@ o
1 RUMOUR HAS IT
aﬁ 2 ADELE (XL/COLUMBIA

Go to www.billboard.biz for complete chart data

billboard.biz/charts) at No. 11, marking the
highest of Mayer’s 16 career entries on the list.
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5 BULLY
SHINEDOWN (ATLANTIC)
15 REMEMBER EVERYTHING
FIVE FINGER DEATH PUNCH (PROSPECT PARK]
4o THESE DAYS
FOO FIGHTERS (ROSWELL/RCA
5 FACE TO THE FLOOR
CHEVELLE (EPIC)
" ,g AWARRIOR'S CALL
VOLBEAT (VERTIGO/UNIVERSAL REPUBLIC]
15 LONELY BOY
THE BLACK KEYS (NONESUCH/WARNER BROS.
27 BULLET IN MY HAND
* _REDLIGHT KING (HOLLYWO0OD!
g NO RESOLUTION
SEETHER (WIND-UP)
15 EYES WIDE OPEN
_STAIND (FLIP/ATLANTIC)
17 THE WAITING ONE
_ALL THAT REMAINS (PROSTHETIC/RAZOR & TIE]
5 ILIKEIT
FOXY SHAZAM (I.R.S /CAPITOL)
IN MY BLOOD
BLACK STONE CHERRY (IN DE GOOT/ROADRUNNER/RRP
LOVE BITES (SO DO I)
HALESTORM (ATLANTIC)
s BOSS' DAUGHTER
POP EVIL (EONE)
13 SATELLITE
' _RISE AGAINST (OGO/NTERSCOPE)
HURRICANE
THEORY OF A DEADMAN (604/ROADRUNNER/RRP)
5 THIS MEANS WAR
NICKELBACK (ROADRUNNER/RRP]
50 NARCISSISTIC CANNIBAL
KORN FEAT. SKRILLEX & KILL THE NOISE (ROADRUNNER/RRP)
. CASUAL SEX
MY DARKEST DAYS (MVR/MERCURY/IDJMG
4 RACE YOU TO THE BOTTOM
NEW MEDICINE (PHOTO FINISH/ATLANTIC;
, HOW WE END UP ALONE
HURT (CARVED)
, STAINS
JANUS (REALID/ILG)
YOU'RE A LIE
'SLASH FEAT. MYLES KENNEDY & THE CONSPIRATORS (DIK HAYD/CAPITOL
@ 4 » HATS OFF TO THE BULL
CHEVELLE (EPIC]
LOOK AROUND
RED HOT CHILI PEPPERS (WARNER BROS |

14
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ARTIST (IMPRINT / PROMOTION LABEL)
BULLY
SHINEDOWN (ATLANTIC)
15 THESE DAYS
FOO FIGHTERS (ROSWELL/RCA
5 FACE TO THE FLOOR
CHEVELLE (EPIC.
41 THE SOUND OF WINTER
BUSH (ZUMA ROCK/EONE)
47 REMEMBER EVERYTHING
FIVE FINGER DEATH PUNCH (PROSPECT PARK
35 TONIGHT
SEETHER (WIND-UP)
,4 BOTTOMS UP
=% _NICKELBACK (ROADRUNNER/RRP)
15 LONELY BOY
THE BLACK KEYS (NONESUCH/WARNER BROS.
| 34 NOT AGAIN
" _STAIND (FLIP/ATLANTIC)
4 |LKEIT
FOXY SHAZAM (I.R.S./CAPITOL:
5 NO RESOLUTION
= _SEETHER (WIND-UP,
41 IN MY BLOOD
BLACK STONE CHERRY (IN DE GOOT/ROADRUNNER/RRP]
3 WALK
FOO FIGHTERS (ROSWELL/RCA
55 THE COLLAPSE
ADELITAS WAY (VIRGIN/CAPITOL
5 TATTOO
‘= _VAN HALEN (INTERSCOPE,
, SHE'S THE WOMAN
VAN HALEN (INTERSCOPE
| 4 LOVE BITES (SO DO I)
_WALBSTORM(TLANTIG)
5 THIS MEANS WAR
NICKELBACK (ROADRUNNER/RRP)
13 A WARRIOR'S CALL
: VOLBEAT (VERTIGO/UNIVERSAL REPUBLIC
; EYES WIDE OPEN
STAIND (FLIP/ATLANTIC)
, |, BULLET IN MY HAND
" ©_REDLIGHT KING (HOLLYWOOD:
. DIFFERENT DEVIL
CHICKENFOOT (LAND SHARK/EONE]
4 HURRICANE
THEORY OF A DEADMAN (604/ROADRUNNER/RRP)
, BOSS' DAUGHTER
POP EVIL (EONE) —

E“ HATS OFF TO THE BULL
CHEVELLE (EPIC)
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IMPRINT & NUMBER / PROMOTION LABEL ] 883 eronucen sonowaTeR) IMPRINT & Mumam/vnumunnm LABEL

REA Kenny Chesney 1 | 2 TIME IS LOVE JoshTurner %
a cauuou Kcnssuzv@ CHESNEYS JAMES) ®BNA FROGERS (T.SHAPIRO,TMARTIN,MNESLER) @®MCANASHVILLE

HOM Dierks Bentley 2 2% LET'S DON'T CALL IT A NIGHT Casav James %
S.B_EA\[EHS,,I,WQDTEN (DWILSON B.BEAVERS D.BENTLEY) @ CAPITOL NASHVILLE C.LINDSEY (C.JAMES,B.LONG TMCBRIDE) @ 19/BNA

ALONE WITH YOU Jake Owen ® 3 2 (KISSED YOU) GOOD NIGHT Gloriana 28
JMOIRCLAWSON (C.GRAVITT,JTHARDING, S MCANALLY) ©ACA MSERLETIC (TGOSSIN,J KEAR) © EMBLEN/WARNER BROSWAR

1 YOU GONNA FLY Keith Urban 1 Reaching the @ 1w HE'S MINE Rodney Atkins 2
| DHUFEK URBAN (JJOHNSTON CLUCAS PBRUST) © CAPITOLNASHVILLE i THEWITTRATKINS (C.BEATHARD, PO DONNELLTJAMES) ®CURB

9 OURS Taylor Swift % @ u WHY YA WANNA Jana Kramer 30
N.CHAPMAN, T.SWIFT (TSWIFT) ®O BIG MACHINE E"-I dlﬂn wﬂek, 2 S.HENDRICKS (C.GRAVITT,C. DESTEFANO A GORLEY) © ELEKTRA NASHVILLEWMN

3 LOVE'S GONNA MAKE IT ALRIGHT George Strait 6 Chesney’s 21st leader @ B B2 WANNA MAKE YOU LOVE ME Andy Gibson 30
TBROWN,G.STRAIT (A ANDERSON,C.STAPLETON) © MCANASHVILLE is his slowest No. 1 JSTROUD (J.COLLINS B PINSON) © DMPIRSJ
DRINK ON IT Blake Shelton i 3 GEORGIA PEACHES Lauren Alaina

n _SHENDRICKS (J.R STEWART.J ALEXANDER R CLAWSON) ® WARNER BROS/WMN 7 dlmb’ wr!ws"_‘g a % 5 B.GALLIMORE (M.HOPE,B.DALY,R PROCTOR) © 19INTERSCOPE/MERCURY 2

¢ I'M GONNA LOVE YOU THROUGH IT Martina McBride 4 L2-week rise with @ ol o COWBOYS AND ANGELS Dustin Lynch 5
M.MCBRIDE B GALLIMORE (B.HAYSLIPS ISAACS,J.YEARY) @ REPUBLIC NASHVILLE “You Had Me From B.BEAVERS (D.LYNCH,J LEQ,TNICHOLS) © BROKEN BOW
ris Young ello” in . g lan Jackson

3 You Chris Yt e 1 Hello” in 1999, % 35 SOYOU DON'T HAVETO LOVE ME ANYMORE Al ck: u
J.STROUD (C.YOUNG LLAIRD) @®RCA He feleam anew K.STEGALL (AWRIGHT,J.KNOWLES) @ ACR/EMINASHVILLE

12 DANCIN' AWAY WITH MY HEART Lady Antebellum 10 2 5 DRUNK ONYOU Luke Bryan 5
PWORLEYLADY ANTEBELLUM (DHAYWOOD,C KELLEYH SCOTT.I KEAR) © CAPITOLNASHVILLE album apd opens : J STEVENS (R CLAWSON CTOMPKINS J KEAR) © CAPITOLNASHVILLE

1§~ AWOMAN LIKEYOU Lee Brice 4y alourwith Tim 3 37  HOME SWEET HOME THEFARM ¢
J.STONE,L BRICE (J.BULFORD,PBARTON,J.STONE) ©® CURB M(Gmw in june. D.MYRICK,N.HOFFMAN (D.MYRICK,N.HOFFMAN K MARIE,D.HORNE) @ ALL IN/ELEKTRA NASHVILLE/NEW REVOLUTION

1% WHERE | COME FROM Montgomery Gentry 12 39 38 LETTHE COWBOY ROCK Ronnie Dunn 37
MKNOX (R.CLAWSON,D.DAVIDSON) ©® AVERAGE JOE'S R.DUNN (R.DUNN,D.DAVIDSON) @ ARISTA NASHVILLE

15 BANJO Rascal Flatts 13 0 3 ANGEL EYES Love AndTheft 38
D HUFERASCAL FLATTS (TMARTIN WMOBLEYN. THRASHER) © BIG MACHINE JLEO(J.COPLAN,E GUNDERSON E PASLAY) @RCA

17 OVERYOU Miranda Lambert 1 N 4 GLASS Thompson Square 39
FLIDDELLC.AINLAY.S\WORF (M.LAMBERTS SHELTON) ORCA 2 NV (RCOPPERMAN,J. NITE) © STONEY CREEK

18 BETTERTHAN | USED TO BE Tim McGraw 15 @ P COMIN' AROUND JoshThompson 0
B.GALLIMORETMCGRAW (B SIMPSON A GORLEY) ®CURB PO'DONNELL (JTHOMPSON,R CLAWSONK MARVEL) @RCA

2 10 AIR FLY OVER STATES JasonAldean 16 | @ RE-ENTRY UNDERDOG The LostTrailers 0
[t01H] MKNOX (MDULANEY] ER) (© BROKEN BOW. S.NIELSON (G.S.NIELSON,0.LMURPHY.J.SEVER HTOBIN) © HRT/STOKES TUNES
THETROUBLE WITH GIRLS Scotty McCreery i @ SOMETHING TO DOWITH MY HANDS Thomas Rhett

© MBRIGHT (PWHITEC.TOMPKINS) © 19/INTERSCOPE/MERCURY 1, l_ead s!ngle m"f‘ 8420 J.JOYCE (THOMAS RHETTL TMILLER C.STAPLETON) ®VALORY s

ZacB 18 singer’s upcoming @ “ 5 WHEN | GET IT Craig Campbell 3
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J. Cole places his second top 10 on the
Rhythmic chart as “Can’t Get Enough,”
featuring Trey Songz, continues its ascent (11-
10). The track is the second radio single from
s debut album, Cole World: The Sideline
Story. The preceding title “Work Out” peaked
at No. 1on the Dec. 31, 2011, chart.
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LEAVE YOU ALONE
YOUNG JEEZY FEAT. ! E/DEF JAM/IDJMG
WILD BOY
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< Jazz pianist Robert Glasper makes his premiere appearance
on Top R&B/Hip-Hop Albums as his first crossover set, Black
Radio, debuts at No. 4 with 21,000 sold, according to Nielsen
SoundScan. This is the artist’s fifth album and fourth to
reach the Top Traditional Jazz Albums chart, where it debuts
at No. 1. The new set graces the R&B/hip-hop tally thanks
to the album’s all-star team of collaborators, including Lupe
Fiasco, Erykah Badu and Musiq Soulchild.

Meanwhile, Tyga holds at No. 1 with Careless World: Rise
of the Last King (37,000; down 39%) while Drake’s Take Care

spends a 16th consecutive week in the top three (No. 2 with 29,000; up 13%). This marks the
first time Take Care has been absent from the No. 1 position for two weeks straight. Each of
the previous times he was pushed aside by a new No. 1 debut.

—Karinah Santiago
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Queen of Hip-Hop Soul Mary J. Blige, along with her guest star
Drake, both earn their 23rd top 10 on Hot R&B/Hip-Hop Songs as
“Mr. Wrong” inches up 11-10. Blige continues to own the most top

10s among women since the tally began using Nielsen SoundScan
data in December 1992. Blige's 20th anniversary on the Billboard
charts falls next month: She first appeared on April 25, 1992, when
“You Remind Me” bowed at No. 40 on the Mainstream R&B/Hip-
Hop chart. —Karinah Santiago

il

The most popular songs, according to R&B/Hip-Hop radio audience impressions measured by Nielsen Broadcast Data Systems and sales

data compiled by Nielsen Soundscan. Greatest
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Kutless claims its second No. 1 on Christian
Albums with Believer, the rock band’s
seventh studio set. The group achieved its
first leader with To Know That You're Alive
in 2008. The lead single from the new
album, “Carry Me to the Cross,” steps 16-15
on the radio-driven Christian Songs list.
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Sister act Mary Mary gets the Hot Shot
Debut at No. 24 on Gospel Songs with “Go
Get It,” the lead single/title track from
the duo’s seventh studio set. The album
arrives in May. “Go” also opens at No. 7
on Gospel Digital Songs. (For the complete
tally, go to billboard.biz/charts.)

Go to www.billboard.biz for complete chart data

HOW GREAT IS OUR GOD SIXSTEPS/SPARROW 6364/EMI CMG .

. MY HOPE IS IN YOU
AARON SHUST CENTRICITY

| NEWWORLDSON PLATINU
YOU LEAD
ﬂ 5 10 amie oRace coTe
21 BUSTED HEART (HOLD ON TO ME)

e I . FOR KING & COUNTRY FERVENT/WORD-CURB
- 3 3 STRONG ENOUGH TO SAVE
=, TENTH AVENUE NORTH REUNION/PLG
il w“m" WAITING FOR TOMORROW
=" MANDISA SPARROW/EMI CMG
LOVE COME TO LIFE
C )
i
10 13

BIG DADDY WEAVE FERVENT/WORD-CURB
@ -

4 STRONG ENOUGH
= MATTHEW WEST SPARROW/EMI CMG
5 WHAT A SAVIOR
LAURA STORY FAIR TRADE
4 LIFTME UP
" THE AFTERS FAIR TRADE
5 |LIFT MY HANDS
CHRIS TOMLIN SIXSTEPS/SPARROW/EMI CMG
REMIND ME WHO | AM
" JASON GRAY CENTRICITY
17 g ALLTHIS TIME
BRITT NICOLE SPARROW/EMI CMG
T ‘ g WHEN THE STARS BURN DOWN (BLESSING AND HONOR)
i - PHILLIPS, CRAIG & DEAN FAIR TRADE
20 g LIVELIKE THAT
SIDEWALK PROPHETS FERVENT/WORD-CURB
‘g 7 GOD'S NOT DEAD (LIKE A LION)
| " NEWSBOYS INPOP
WE ARE
B 7 KARI JOBE SPARROW/EMI CMG
~ CARRY ME TO THE CROSS
" KUTLESS BEC/TOOTH & NAIL
FREE
DARA MACLEAN FERVENT/WORD-CURB
[TIINE] THE HURT & THE HEALER

THE SAME GOD
NEWSONG HHM

I TURN TO YOU
SELAH CURB

5 ARTIST IMPRINT/PROMOTION LABEL

GOD’S NOT DEAD (LIKEA LION)
NEWSBOYS INPOP

2 5 LE'ANDRIA JOHNSON
A0SR THE EVOLUTION OF., BET/STRAN MUSIC WORLD GOSPEL S414/MUSIC WORLD
- 4 5 FRED HAMMOND
" GOD, LOVE & ROMANCE F HAMMOND/VERITY 80930/RCA
4 3 7 JAMES FORTUNE & FIYA

IDENTITY FIYA WORLD/LIGHT 7265/EONE

s 17 WILLIAM MCDOWELL
ARISE DELIVERY ROOM/LIGHT 2352/EONE

5 25 LEANDRIA JOHNSON
10 S THEAWAKENING OF SETSTRAVGE FRUTVLSEC WORLD GOSPELSTGMUSIC WORLD
° w7 LTV LECRAE
(LU 9 REHAB REACH 8161/INFINITY.

8 9

&y KIRK FRANKLIN
" HELLO FEAR FO YO SOUL/VERITY 77917/RCA
5 SOUNDTRACK
JOYFUL NOISE WATERTOWER 39273
@ =

ISAAC CARREE
e

UNCOMMON ME SOVEREIGN AGENCY 002

MARVIN SAPP
PLAYLIST VERITY/LEGACY 67460/SONY MUSIC

52 JESSICA REEDY
12 ia E FROM THE HEART LIGHT 7239/EONE
m 15 23 ANDRAE CROUCH
| i & THE JOURNEY RIVERPHIO 002
14 7 4 BRIAN COURTNEY WILSON
—- S0 PROUD MUSIC WORLD GOSPEL 5241/MUSIC WORLD
ﬂ 16 § KIRKFRANKLIN
g ‘THE ESSENTIAL KIRK FRANKLIN F0 YO SOULVERITYLEGACY $1513/SONY MUSIC
. 12 AMBER BULLOCK
16 | ‘n 1'3 | THANK YOU MUSIC WORLD GOSPEL 5516/MUSIC WORLD

| 5 15 GENITA PUGH
MY PURPOSE ETERNITY 0003
. 5 VARIOUS ARTISTS
- WOW GOSPEL 2011 WORD-CURB/EMI CMG/VERITY 77918/RCA
w 23 5 JUANITA BYNUM
(S THE UARY OF JUANTA BYNUME SONFLOVERMUSIC WORLD GOSPL SE1MUSIC WAL
‘51 s VARIOUS ARTISTS
20 2 % GOSPEL'S BEST WORSHIP EMI GOSPEL 07538/EMI CMG.
” 22 1o KIRK FRANKLIN
SETUST. THE VERY BESTOF KIBK FRANKLDL LVE 60570
p MARY MARY
22 19 5 SOMETHING BIG MY BLOCK/COLUMBIA 62330/SONY MUSIC

IGLEGACY STGSONY MUSIC

20 § MYRON BUTLER
'WORSHIP EMI GOSPEL 18133/EMI CMG
24 25 5 VANESSA BELL ARMSTRONG

~*| TIMELESS MUSIC WORLD GOSPEL 5615/MUSIC WORLD

© = m STILL ABLE
JAMES FORTUNE & FIYA FIYA WORLD/LIGHT/EONE

. g ALLTHIS TIME
~ BRITT NICOLE SPARROW/EMI CMG
17 ONE DAY TOO LATE
SKILLET ARDENT/FAIR TRADE
' BUSTED HEART (HOLD ON TO ME)
" FOR KING & COUNTRY FERVENT/WORD-CURB
g FREE
! DARA MACLEAN FERVENT/WORD-CURB
| 1g START SOMEWHERE
i ~ TOBYMAC FOREFRONT/EMI CMG
23 YOU LEAD
U JAMIE GRACE GOTEE
‘ﬂii WON'T LET ME GO
" ADDISON ROAD FAIR TRADE
WE WON'T GIVE UP

il THE AFTERS SIMPLE/FAIR TRADE
MAKE A MOVE
* ROYAL TAILOR ESSENTIAL/PLG
LOVE COME TO LIFE
BIG DADDY WEAVE FERVENT/WORD-CURE
| STAY CLOSE
FIREFLIGHT FLICKER/PLG
H g 20 YESWECAN
i ME IN MOTION CENTRICITY
@ ﬁ"‘”’* | SHIPS IN THE NIGHT
‘ .~ MAT KEARNEY INPOP
n 11 22 NOT ALONE
|l FAMILY FORCE 5 TOOTH & NAIL
@ 2 ALL FOR YOU
S ~ MIKESCHAIR CURB
/ 19 g CARRY ME TO THE CROSS
_ KUTLESS BEC/T00TH & NAIL
15 LET ME FEEL YOU SHINE
= DAVID CROWDER*BAND SIXSTEPS/SPARROW/EMI CMG
, AFTERLIFE
SWITCHFOOT LOWERCASE PEOPLE/CREDENTIAL/EMI CMG

BUILDING 429 ESSENTIAL/PLG
20 10 MY HOPE IS IN YOU
_AARON SHUST CENTRICITY
5 THE RESCUE
! _J ADAM CAPPA BEC/TOOTH & NAIL
19 DRIFTING

2z )

H E PLUMB WITH DAN HASELTINE CURB
1, 1 i
" - ON MY OWN

@ u'm” 4 NSHES REMAIN FAIR TRADE

2 MY NEXT BREATH
HAWK NELSON BEC/TOOTH & NAIL

IN THE MIDDLE
" ISAAC CARREE SOVEREIGN AGENCY
m 3 3 |WON'TGO BACK
~© " WILLIAM MCDOWELL DELIVERY ROOM/LIGHT/EONE
4 | NEED YOUR GLORY
& EARNEST PUGH EPM/BLACKSMOKE/WORLDWIDE
5 3 LET THE CHURCH SAY AMEN
ANDRAE CROUCH FEAT. MARVIN WINANS RIVERPHIO
11 MY TESTIMONY
" MARVIN SAPP VERITY/RCA
2 3 ONE MORE TIME
ZACARDI CORTEZ FEAT. JOHN P. KEE BLACKSMOKE/WORLDWIDE
© : o |FEELGOOD
- " FRED HAMMOND F HAMMOND/VERITY/RCA
m 10 2 PUTITON THE ALTAR
JESSICA REEDY LIGHT/EONE
(10) 1 HEAR THE SOUND (OF VICTORY)
e
12 18|15

MAURETTE BROWN CLARK AIR GOSPEL/MALACO
SPIRITUAL
DONALD LAWRENCE & CO. QUIET WATER/VERITY/RCA
AFTER THIS
YOUTHFUL PRAISE FEAT. JJ HAIRSTON EVIDENCE GOSPEL/LIGHT/EONE
BE STILL
m 2 45 'YOLANDA ADAMS N-HOUSE
@ 15 g GOOD & BAD
% = J MOSS PAJAM/VERITY/RCA
m 14 z AGOD LIKE YOU
KIRK FRANKLIN FO YO SOUL/VERITY/RCA
@ 16 g SHIFTING THE ATMOSPHERE
-~~~ JASON NELSON VERITY/RCA
¥4 ALL IS WELL
B2 178 taov sweep ewrmo coseeL
CAN'T LIVE
@ L T§ ” GENITA PUGH ETERNITY
AWESOME
PASTOR CHARLES JENKINS PRESENTS FELLOWSHIP CHICAGO LIVE INSPIRED PEOPLE.
¢ HE BROUGHT ME
= ~ DORINDA CLARK-COLE LIGHT/EONE
1 SO PROUD
S22 17w coummie wson ustc wono ¢
HE WILL
22 21 TIM BOWMAN JR. FEAT. VICKIE WINANS |.M.
53 2 HEKEEPS HIS PROMISE
ANGELA SPIVEY INNOVATIVE
[T GO GETIT
(LU MARY MARY MY BLOCK/COLUMBIA

4 THANK YOU LORD
AMBER BULLOCK MUSIC WORLD GOSPEUMUSIC WORLD

Data for week of MARCH 17, 2012

‘mat Christian staf
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SoundScan, Inc. Al
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anations. CHRISTIAN SONGS: 96 ai
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Al SALES DATA MONITORED BY COMPILED BY

IRPLAY
MONITORED BY COMPILED BY

niclsen niclsen
nielsen niclser niclser

SoundScan SoundScan

TITLE ARTIST
ARTIST IMPRINT/PROMOTION LABEL S= TITLE IMPRINT&NUMBER/ DISTRIBUTING LABEL

F U BETTA 22 12 TESTDRIVE 10 SOUNDTRACK

NEON HITCH WARNER BROS. " JIN AKANISHI FEAT. JASON DERULO WARNER BROS BLACK RADIO BLUE NOTE 88333" DOWNTON ABBEY CARNIVAUMASTERPIECE 01GZGODECCA
INTERNATIONAL LOVE ANTIDOTE 1 5 PAUL MCCARTNEY 3 ANNE AKIKO MEYERS/ENGLISH CHAMBER ORCH.

3 PITBULL FEAT. CHRIS BROWN MR. 305/POLO GROUNDS/J/RCA > SWEDISH HOUSE MAFIA VS KNIFE PARTY ASTRALWERKS/CAPITOL KISSES ON THE BOTTOM MPL/HEAR 33369*/CONCORD AIR: THE BACH ALBUM EONE 7785
4 3 SURRENDER 5 25 TONY BENNETT - 3 g JOSHUA BELL/JEREMY DENK
EEE] _ PAUL OAKENFOLD FEAT. J HART PERFECTO/IN2UNE S el _DUETS Il RPM/COLUMBIA 66253/SONY MUSIC 2 FRENCH IMPRESSIONS SONY CLASSICAL 82026/SONY MASTERWORKS _

7 g DOMINO - . I'M FREE 3 1 FRANK SINATRA i PHOENIX CHORALE
JESSIE J LAVAUNIVERSAL REPUBLIC " HAYLADAUMAN SINATRA: BEST OF THE BEST REPRISE 79764/CAPITOL NORTHERN LIGHTS CHANDOS 5100

ol 3 GIVEME ALL YOUR LUVIN’ 3 TURN ME ON 4 12 SOUNDTRACK . 3 MORMON TABERNACLE CHOIR
: MADONNA FEAT. NICKI MINAJ & M.LA. LIVE NATION/INTERSCOPE 'DAVID GUETTA FEAT. NICKI MINAJ WHAT A MUSIC/ASTRALWERKSICAPITOL ' MIDNIGHT IN PARIS MADISON GATE 63482 EX B < " GLORY! MUSIC OF REJOICING MORMON TABERNACLE CHOIR 5053064
2 g STRONGER (WHAT DOESN'TKILL YOU) il @ i RAISE YOUR HANDS 6 15 LANDAU EUGENE MURPHY, JR. | - 5 SIMONE DINNERSTEIN
KELLY CLARKSON 19/RCA * | C-ROD FEAT. JASON WALKER ROSEMINE THAT'S LIFE SYCO/COLUMBIA 99178/SONY MUSIC ) SOMETHING ALMOST BEING SAID SONY CLASSICAL $596SONY MASTERWORKS

10 10: DON’'T FUCK WITH MY MONEY 4 DON'T THROW IT AWAY CATHERINE RUSSELL f 2 DAVID RUSSELL
g JIN PRISON DOWNTOWN D SE/ 45

3 \ POPIT FRANK SINATRA Il 7 L BAILEYW. MARKL/INDIANAPOLIS SYMPHONY ORCH.
| JASON DOTTLEY J03 THE 20 GREATEST HITS BRISA DIGITAL EX . DVORAK: CELLO CONCERTO TELARC 32927/CONCORD

7 WHER! E YOU BEEN ™ 5! 1 1 5 ER OR NZ

H UNIVERSAL REPUBLIC 1 INA SRP/DEF JAM/IDJMG E IPHONY NO. 9 ORANGE MOUNTAIN DIGITAL EX

1 5 RESPECT. 3 GLOW IN THE DARK J 53 ERIC WHITACRE
RLP & BARBARA TUCKER FEAT. LIL JON TOMMY BOY J r ! & pECC

ARISHMA GIANT PEACH

11 14 DANCEON , WILD ONES ANK , DEAN MARTIN S JR B M N TAI R
""" BLUSH NETTWERK _FLO RIDA FEAT. SIA POE BOY/ATLANTIC THE VERY BEST OF THE RAT PACK FRANK SIVATRAREPRISE SENINEMERBROS. = ™" THIS IS THE CHRIST MORMON TABERNACLE CHOIR 5055982
2 3 RESPECT , FAMOUS 12 5 THE SOUL REBELS S JOHN WILLIAMS
MELANIE AMARO EPIC | AUDIO PLAYGROUND CANWES| UNLOCK YoL OUNDER 619117/CONCORD. ATRBUTETO JON WILAMS S0 LASS A RS
3 LOVEONTOP END OF TIME MONTY ALEXANDER i FMPWS PIERRE-LAURENT AIMARD
BEYONCE PARKWOOD/COLUMBIA BEYONCE PARKWOOD/COLUMBIA HARLEM-KINGSTON EXPRESS LIVE! MOTEMA 67 THE LISZT PROJECT DG 015944/DECCA CLASSICS |

‘ SHURI SHURI (CRAZY) 10 1g PINK MARTINI 15 5 NICOLA BENEDETTI

5 SHE GETS DOWN ON HER KNEES 48 2
ONO MIND TRAIN/TWISTED ~© DENIS NAIDANOW FEAT. JUAN MAGAN BIG HTOMMY BOY RETROSPECTIVE HEINZ 11 ITALIA DECCA 016412/DECCA CLASSICS
7 BE YOUR FREAK

@ BODY ON MINE 20 8 CHARLIE HADEN/HANK JONES BENJAMIN GROSVENOR
" ' KENNY DOPE FEAT. JOSH MILAN DOPE WAX/KAY-DEE OE EVA IN YA FACE/TOMMY BOY. ' COME SUNDAY EMARCY 016380/DECCA w CHOPIN LISZT RAVEL DECCA 016421/DECCA CLASSICS
6 10 TONIGHT IS THE NIGHT WILD ONE TWO

| OUTASIGHTWARNERBROS. | JAGK BACK FEATDAVID GUETTA, NIGKY NOMERO & SI BG BEATATLANTC
1 12 DRIFTING TURN UP THE MUSIC
i PL  DAN HASEI CHRIS BROWN RCA g

- B g ! ATE TITANIUM
JES ULTRA ~ DAVID GUETTA FEAT. SIA WHAT A MUSIC/ASTRALWERKS/CAPITOL
15 9 SHAVEIT SORRY FOR PARTY ROCKING

~ ZEDD OWSLA
BE WITH YOU
H 217 laﬁimg‘ne MUTE
u 2% 5 NEVERFEAR
" " GEORGE ACOSTA FEAT. EMMA LOCK BLACK HOLE
g 11 YOU DA ONE
RIHANNA SRP/DEF JAM/IDJMG

0 4 INSOMNIA
Bl ol

m 3 3 CHANGED THE WAY YOU KISS ME

LMFAO PARTY ROCK/WILL.LAM/CHERRYTREE/INTERSCOPE

NEVER GIVE UP
PHIL B FEAT. DEBBY HOLIDAY LADY LUNCH BEATS GALACTIC

n 45 7 TURNITDOWN CARNIVALE LECTRICOS GALACTC FUNKIANT. 81182 RITAPH
KASKADE WITH REBECCA & FIONA ULTRA

WAITING ON YOU
ILTRA NATE & MICHELLE WILLIAMS BLUFIRE/PEACE BISQUIT

m LET’S GET NAUGHTY
JESSIE AND THE TOY BOYS PROSPECT PARK

4 FA
" LAKOTAH DEL 0RO

ANDREA BOCELLI
_ CONCERTO SUGAR 015377/DECCA
JACKIE EVANCHO
DREAM WITH ME SYCO/COLUMBIA 87061/SONY MUSIC
- 3 19 YO-YOMA/S. DUNCAN/E. MEYER/C. THILE
'THE GOAT RODEO SESSIONS SONY CLASSICAL 811/SONY MASTERWORKS

4 17 'LbDIVO

s and mix show plays on
ONTEMPORARY JAZZ ALBUMS,

 THE SMOOTH SIDE OF SOUL SHANACHIE 5193
3 KIRK WHALUM
ROMANCE LANGUAGE RENDEZVOUS 5148/MACK AVENUE
. TROMBONE SHORTY

:E;NF:EI\!K:!S( g?;ﬁrg{:gag%mﬁ) 47 5 vaEnﬁ 2‘? mﬁ,‘:&i MESCARRILLD FOR TRUE VERVE FORECAST 015586/VG. WICKED GAME SYCO/COLUMBIA 96448/SONY MUSIC
2 JEFF LORBER FUSION 3 2CELLOS
2CELD: S101150N

GALAXY HEADS UP 33173/CONCORD :

| BONEY JAMES 17 LONDON PHILHARMONIC ORCHESTRA
" _CONTACT VERVE FORECAST 015375VG 2=l " THE GREATEST VIDEO GAME MUSIC X5 114 .
2 17 MAYSA 4 THE PIANO GUYS

" _MOTIONS OF LOVE SHANACHIE 5191
20 21 RICHARD ELLIOT
| 21 IN THE ZONE ARTISTRY 7026/MACK AVENUE
10 22 GEORGE BENSON

GUITAR MAN CONCORD JAZZ 33099*/CONCORD

n 14 23 BILL FRISELL
©  °7 ALL WE ARE SAYING... SAVOY JAZZ 17836/SLG

21 4 BELA FLECK & THE FLECKTONES
2 ROCK-ET > SCIE-NCE EONE 2133
i 5 CANDY DULFER
~~ CRAZY LISTEN 2 83323/RAZOR & TIE
16 37 PAUL HARDCASTLE
HARDCASTLE VI TRIPPIN ‘N’ RHYTHM 48

HITS VOLUME 1 THE PIANO GUYS 8752 EX
47 JIM BRICKMAN
" ROMANZA SOMERSET 56142 EX
g 45 ILVOLO
1L VOLO OPERA BLUES/GATICA/RENTOR/GEFFEN 015517/1GA

- g g ILVOLO
" " ILVOLO: EN ESPANOL OPERA BLUES/GATICA/RENTOR/GEFFEN O1STSUMLE
12 24 TORIAMOS
NIGHT OF HUNTERS DG 015849*/DECCA
| 4 YO-YOMA/S. DUNCAN/E. MEVER/C. THILE
n L DAL

m 13 21 JENNY OAKS BAKER
WISH UPON A STAR SHADOW MOUNTAIN 5055026

LMFAO
SORRY FOR PARTY ROCKING WILLLAM CHERRYTREEMWTERSCOPE 0170164
2 1 SKRILLEX
ARANG (EP)B1G BEATIOWSLVATLANTIC S28521AG

FEEL SO CLOSE
CALVIN HARRIS ULTRA
Ll

TURN ME ON
2 i s

I 1
n” s ‘m[ SET FIRE TO THE RAIN
~ADELE XL/COLUMBIA

n 9 15 GLAD YOU CAME
~THE WANTED GLOBAL TALENT/MERCURY/IDJMG
LEVELS

27 DAVID GUETTA
| NOTHING BUT THE BEAT WHAT A MUSIC/ASTRALWERKS TBS30/CAPITOL _
3 g SKRILLEX f
SCARY MONSTERS AND NICE SPRITES BIG BEAT/ATLANTIC 526818/AG

4

4 LADY GAGA ‘

red by Nielsen BDS, to Billboard. See Charts Legend for TRADITIONAL JAZZ ALBUM:

’ 3 B | 75 DAVEKOZ 5 5 STINGFEAT THE ROVAL PHILHARMONI CONCERT ORCH.
:gg‘:'l:w" STHEAMNEA M VEINTERSCOPE D175 64 A - IAI\(II.EI!:;V;L;ﬁiﬁé’;:;ﬁst}g;ﬁéﬂRE’INTERSCOPE 77 HELLO TOMORROW CONCORD 31753 15 58 STING: LIVE IN BERLIN CHERRYTREE/DG 014982/DECCA .
~  THE PATH OF TOTALITY ROADRUNNER 617728 =4 - ﬁPlTBULL FEAT. CHRIS BROWN MR. 305/POLO GROUNDS/J/RCA
, g DEADMAUS s g DOMINO
|7 4X4=12 MAUSTRAP 2518*/ULTRA ol - JESSIE J LAVA/UNIVERSAL REPUBLIC
0 2 Ms3 WE FOUND LOVE

L RIHANNA FEAT. CALVIN HARRIS SRP/DEF JAM/IDJMG
;13 GOOD FEELING
=" FLO RIDA POE BOY/ATLANTIC
10 22 SEXY AND I KNOW IT
LMFAQ PARTY ROCK/WILL.I.AM/CHERRYTREE/INTERSCOPE
13 4 TAKECARE
i " DRAKE FEAT. RIMANNA YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC
16 4 WILD ONES
FLO RIDA FEAT. SIA POE BOY/ATLANTIC
5 CAN'T STOP ME
£l AFROJACK & SHERMANOLOGY ROBBINS
TURN UP THE MUSIC
CHRIS BROWN RCA
2 STRONGER (WHAT DOESN'T KILL YOU)

HUKRY'IIP, 'WE'RE DREAMING. M83 9510*/MUTE .
SCHOOL OF SEVEN BELLS i
GHOSTORY GHOSTLY INTERNATIONAL 707*/VAGRANT
g 2 GRIMES
VISIONS 4AD 3208*
DAFT PUNK
" TRON: LEGACY (SOUNDTRACK) WALT DISNEY 005872*
ARMIN VAN BUUREN
A STATE OF TRANCE 2012 ARMADA DIGITAL EX
~ VARIOUS ARTISTS
ULTRA DANCE 13 ULTRA 3118
27 KC AND THE SUNSHINE BAND
FLASHBACK WITH KC AND THE SUNSHINE BAND FLASHBACK S28201/RHINO
2 g DIEANTWOORD

~

TITLE IMPRINT& NUMBER/ DISTRIBUTING LABEL
CELTICTHUNDER
VOYAGE CELT|C THUNDER 016471/DECCA

THE CHIEFTAINS

VOICE OF AGES BLACKROCK/HEAR 33437/CONCORD -

~ CELTIC WOMAN

BELIEVE MANHATTAN 78660

BIGBANG

ALIVE YG DIGITAL EX

LOREENA MCKENNITT

PERFECT NITES
NAJEE SHANACHIE
CRY
~ BONEY JAMES VERVE FORECAST/VERVE
BIG BROTHER
JEFF LORBER FUSION HEADS UP/CMG
MANDELA

Global Media, LLC and Nielsen SoundScan, Inc. Al rights reserved

~  TENSION ZEF RECORDZ 7031*/DOWNTOWN - KELLY CLARKSON 19/RCA TERRY WOLLMAN MANGO EATER
VARIOUS ARTISTS 18 5 ASSBACK HOME 10 10 HORIZON SOUNDTRACK
| ! UKF DUBSTEP 2011 UKF DIGITAL EX . GYM CLASS HEROES FEAT. NEON HITCH DECAYDANCE/FUELED BY RAMENATLANTIC A PAUL TAYLOR FEAT. STEVE OLIVER PEAK/EONE ‘THE DESCENDANTS 207 CENTURY FOX FLMSFOKSONY CLASSICAL SHS/SONY MASTERWORKS
| g5 VARIOUS ARTISTS - 11 5 GIVEME ALL YOUR LUVIN' 3 25 BOOMTOWN 4 ¢ RODRIGO Y GABRIELA AND C.UB.A.
* UKF DUBSTEP 2010 UKF DIGITAL EX_ * | MADONNA FEAT. NICKI MINAJ & M.LA. LIVE NATION/INTERSCOPE _ *_RICHARD ELLIOT ARTISTRY/MACK AVENUE AREA 52 RUBYWORKS 0136/AT0
R RIP L
 VOVAGE DANS AU NICKI MINY  MONEY/CASH NIVERSAL REPUBLIC B WICHAEL LNGTON FEAT. EE RITENOUR TRIPPIN ' RAVTHM PECADOS Y MILAGRC
15 NERO ., TONIGHT IS THE NIGHT 4 3 THELADY IN MY LIFE . SOUNDTRACK
" WELCOME REALITY MTA/MERCURY/CHERRYTREE/INTERSCOPE DIETTIIGA " OUTASIGHT WARNER BROS. ~ GEORGE BENSON CONCORD JAZZ/CMG s PINA ROUGH TRADE 001*/WENDERS
17 3 SKRILLEX 15 5 CRY (JUST ALITTLE) g 21 MARRAKESH CELTIC THUNDER
MORE MONSTERS AND SPRITES (EP) BIG BEAT/ATLANTIC DIGITAL EX/AG £ BINGO PLAYERS HYSTERIA/SPINNIN®

ACOUSTIC ALCHEMY HEADS UP/CMG HERITAGE CELTIC THUNDER 015195/DECCA
12 5 THECONNECTION |

| NIK COUONNETRIPPIN'NRHYTHM C THUNDE
15 21 FREEFALL 55 CELTIC WOMAN

KIM WATERS SHANACHIE - LULLABY MANHATTAN 41069BLUE NOTE.
| 59 SLAM DUNK o 7 GIRLS' GENERATION

| WAYMAN TISDALE RENDEZVOUSMACK AVENUE Lk ERSCOPE 016474/GA

15 5 GETHERE VARIOUS ARTISTS
ERIC MARIENTHAL PEAK/EONE

13 16 TAKING OFF 11 g LOREENA MCKENNITT
ANDY SNITZER NATIVE LANGUAGE ‘THE WIND THAT SHAKES THE BARLEY QUINLAN ROAD/VERVE 015015°/VG

Data for week of MARCH 17, 2012 | For chart reprints call 212.493.4023 Go to www.billboard.biz for complete chart data | 53

UMS, CLASSICAL CROSSOVER ALBUMS and WORLD ALBUMS rules and explanations. SMOOTH JAZZ SONGS: Complled from Airplay data supplied by 23 panelists, See Charts Legend for rules and

hmic stations that have submitted their hours of mix show programming, as morn

17 18 THE ONE THAT GOT AWAY
KATY PERRY CAPITOL

PART OF ME
KATY PERRY CAPITOL

. 4 ANTIDOTE
E:‘ﬁ P MAFIA VS KNIF P
H 20 4 YOUNG, WILD & FREE
6 KHALIFA FEAT.
' LOCA PEOPLE
~ SAK NOEL ULTRA

m_‘ VARIOUS ARTISTS
5 TOP RKOUT

CELTIC THUNDER
STORM C

KNIFE PARTY CELTI
100% NO MODERN TALKING (EP) EARSTORM DIGITAL EX.

15 ASKING ALEXANDRIA
$ S SCRATCH|

All charts © 2012,

21 45 DAFT PUNK
TRON: LEGACY RECONFIGURED WALT DISNEY 013540
JAYTECH & JAMES GRANT
ANJUNADEEP04 ANJUNADEEP DIGITAL EX

2 5

See Charts Legend on billboard.biz for DANCE CLUB SONGS and DANCE/ELECTRONIC ALBUMS rules and explanations. DANCE/MIX SHOW AIRPLAY: Ranks total weekly plays on 6 dance-formatted st
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niclsen niclsen

SoundScan

E TiTLE S ARTIST . B QE ARTIST EE ARTIST :
gg gg EE ARTIST IMPRINT/PROMOTION LABEL | §§ gg és TITLE IMPRINT/DISTRIBUTING LABEL ﬁ ég Eg ; TITLE IMPRINT/DISTRIBUTING LABEL E §§ gg E TITLE IMPRINT/DISTRIBUTING LABEL ﬁ
2 LAS COSAS PEQUENAS | < Tl ROMEO SANTOS ] a Tl ESPINOZA PAZ ° - ARJONA
PRINCEROYCE TOP STOP. FORMULA:VOL 1 SONY MUSIC LATIN 82046 'UNHOMBRENORMAL DISA 016594/ UMLE INDEPENDIENTE METAMORFOSIS 52901 1 WARNER LATINA-
INTENTALO ESPINOZA PAZ 3BALLMTY MANA
2 12 3BALLMTY FEAT. ELBEBETOY AMERICA SIERRA FONOVISA 2 2 2 UNHOMBRE NORMAL DISA 016534/ UMLE e in INTENTALO FONOVISA 354663/ UMLE e 2 4 DRAMAY LUZ WARNER LATINA 526530 D
3 5 13 LLAMADADEMIEX 3 4 13 3BALLMTY e chuaneso e 3 qp4 CAMILA O
_LAARROLLADORABANDAELLIMONDE RENE CAMACHODISA INTENTALD FONOVISASHGE3UMLE | ELBUENEJEMPLODISAGIGSSAUNLE | DEJARTEDEAMARSONYMUSICLATINS®91
° s g DUTTYLOVE o [Tl CALIBRE 50 4 2 g LAARROLLADORABANDAELLIMONDERENECAMACHO e ¥ ALEJANDRO FERNANDEZ
'DONOMARFEAT.NATTY NATASHA ORFANATO L0 ELBUENEJEMPLO DISAQIGES4UMLE IRREVERSIBLE. 2012 DISA 016451/UMLE CANCIONES DEAMOR LOVE SONGS SONY MUSIC LATIN 91151
& 5 g LOVUMBA (PRESTIGE) & 3 g LAARROLLADORABANDAELLIMONDERENECAMACHO e 4 5 VARIOUSARTISTS s 5 7 SHAKIRA
DDADDY YANKEE EL CARTEL IRREVERSIBLE. 2012 DISA 016451/UMLE SALEELSOL EPIC 77433/SONY MUSIC LATIN
6 4 § MISANTA e JUAN LUIS GUERRA 440 e REGULO CARO e 10 5 YURIDIA
ROMEO SANTOS FEAT. TOMATTTO SONY MUSIC LATIN CCOLECCION CRISTIANA CAPITOLLATIN 29678 DEL MUSICLATIN PPARAMI SONY MUSIC LATIN 92057
PROMISE VARIOUS ARTISTS GERARDO ORTIZ JENNIRIVERA
7 T, poweosaNTos AT USER SONYMUSIG AT 755 uANOASROUNTCASOEAVERCAZIZO AT N 7080 avmevosvansmoosomsowwscum (| 78] s mesmons oprovovsassiauns
8 g 2 TEQUIEROAMORIR e m REGULO CARO 8 5 5 LOSTUCANESDETIJUANA 8 g 4 CHAYANNE
'BANDA ELRECODO DE CRUZ LIZARRAGA FONOVISA: /AMOREN TIEMPOS DE GUERRA DEL 31026/SONY MUSIC LATIN 365DIAS FONOVISA 016401/ UMLE 'SOLAS CON CHAYANNE SONY MUSIC LATIN 99341
BAILANDO POR ELMUNDO PRINCE ROYCE | JENNIRIVERA ROCIO DURCAL
e u s PITBULL&EL CATA SON' \TIN e 8 o PRINCEROYCE TOP STOP/ATLANTIC 30020/A6 E ° 7 JOYAS PRESTADAS: BANDA FONOVISA 354659/ UMLE o 12 4 CANCIONES DEAMOR: LOVE SONGS SONY MUSIC LATIN 91150
GE EL VERDADERO AMOR PERDONA 10l GERARDO ORTIZ o @ 5 RAMON AYALA Y SUS BRAVOS DEL NORTE 10 9 13 CRISTIANCASTRO
MANA FEAT. PRINCE ROYCE WARNER LATINA ENTREDIOS Y ELDIABLO DEL91251/SONY MUSIC LATIN LEYENDA NORTEA: 30 GRANDES EXITOS FREDDIE 3090 MUNIVERSALMUSICL
o 2§ INTERNATIONALLOVE 11§ 5 LOSTUCANES DETIJUANA 11 8 § MARCOANTONIOSOLIS 11 g g RICARDOARJONA
PPITBULL FEAT. CHRIS BROWN MR. 305/POL0 GROUNDS/J/RCA " 365DIAS FONOVISA 016401/UMLE L E ATING3381
AMOR CONFUSO ARJONA LOS BUKIS JESSE & JOY
@ 16 5< (GERARDO ORTIZ DEL/SONY MUSIC LATIN @ 9 2 SIS 52901 ATIN @ 1053 35 ANIVERSARIO FONOVISA 354608/ UMLE 12 L \TINA 529227
SITU MEBESAS MANA VARIOUS ARTISTS LOS YONIC'S
13 |10 VICTORMANUELLE SONY MUSIC LATIN 13 0 & DRAMAY LUZ WARNER LATINA 526530 D @ INUEVAERADELAMOR DEL 33226/SONY MUSIC LATIN 13 Wz I5ANIVERSARIO FONOVISA 354653/ UMLE
@ 13 22 VERSOSDEMIALMA 14 11 15 JENNIRIVERA @ 41 15 VICENTEFERNANDEZ 14 13 4 CRISTIANCASTRO
'VOZDEMANDO DISA JOYAS PRESTADAS: BANDA FONOVISA 354659/ UMLE OTRAVEZ SONY MUSIC LATIN 98642 VIAELPRINCIPE: VOL 1+ VOL 2UNIVERSAL MUSIC LATIND 016503UMLE
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Tunes of R&T Direct, SESAC/Razor & Tie, SEéa

Seven Music Publishing LLC, BMI/Songs MP. BMI/JTX

Music, BMIALittle Blue Egg, ASCAP/Crazy Water Music,
ASCAF/Koball Music Publishing America, Inc., ASCAP)

CS3 N 04
AMOR COMPARTIDO o Music . B LT 28
AMOR WNH‘SD IDEL Melodies, BMI) LT
ANGEL EYES (EMI April Mus:c, Inc., ASCAP/Sunhny Songs,
ASCAP/Gunderson So &s /Ruc ipop Music,
CAP/Cal IV Songs, ASCAP), HL, CS
ANOTHER ROUND (EMI April Music. Inc., ASCAP Joseph
Cartagena Music, BMI/Culture Beyond U Experience
Publi wvsms 0f Universal, Inc., BM/Diva One
usic, ASCAP/Poison [nk Muzik Group 11.C., BMI/Dade Co.
Project Music, Inc., BMI/Universal Music - 7 Songs, BMI/
Mmlev Misir Mus»c Publishing, ASCAP/Aur Masters, Inc.,

DF LAS SEIS (s Carane House s, B/
Sony/ATV Melody. BMI/EMI Blackwood Music ., BMI/
Metasongs, BMI 1T 34

ASS BACKHOME Eplepc CaoarMusic ASCAPEMI
April M CAP/Matza Ball Music, BM)/Where
SN o Ch, B ot Bl Soup, B
AR Entertainment LTD, ASCAP/BMG Ruby Songs, ASCAP/
Laneven Sorgs, BV Hi K100 20
AYY LADIES (Porter Hotse Music Publishing, BMI/Tygaman
Msic BMVEN! Biackwood Musi . BV HL. Hio0

BAILMSIIL)(IS POR EL MUNDO (Ediciones Musicales Clip-
pers,
GARANE {Coy laDe ASCAP/Kobalt Music Publishing

H10072
BWO (Snnv/ATVTlae Publishing Company,
Music, BMI/Warner-Tames aneWMlshmg Curp EMI/
Hualwvinu Baby, BMI/BMG Gold Sor
Witers ’w%ﬂ A7SfAPISm|us Of Peer Lm ASCAPL AMP/

813
BETTER THAN | USED T0 BE(ou Bt Tt Shyine
BMI/BMG Chiysalis Music Publishing, BMI/Encore

Evensomnt L1 BV M Mot o, B Now
Songs Of Sea Gayle, BMI/Gorleysonz, ASCAP/Bug Music,
'ASCAP/Music Of Windswept, ASCAP/Songs Of Southside
Independent Music Puhhshmg dependent Msic i
fishing. LLC, ASCAP

BETWEEN SUNDAYS {Big Hit Wt Musm BMI/Magic
Ponny Music, ASCAP/Rainy Graham Publishing LLC, sw
s or Pubising, ASCAP Cistopher St s
ASCAP/Bug Music, ASCAP)

BIRTHDAY SAKE 2067 Puh!rshn ASCAP/
Music Cor. ASCAP A Mosc 1 uc BM!/EM\ Black-
wood Music ., BMVSDVW/ CAP/Glodoo
Music nc., R o, ASCAP),

H17

BLAGKOUT (14 A Do Py, ASCAP 2 Sver bl
i ASCAPTEM) Ao Must, i, ASCAP M noting
ariie Pt SOCAN AVE 10 73

Blues Haby Musi AR el Misi ot

pamuon ASCAP/Dmv Dre Music, ASCAPLil Vidal Music,
ASCAP), AMP/HL RBH 96

BRAVO (Studio Beast Music, BVI/Warner- Tamerlane
Publiing Cor. BMIEM! Foroy Muse, SESAD) A/

CALL ME MAYBE (Carly Rae Music Inc., SOCAN/Regular
Maﬂkey Productions, SOCAN/Tavish Crowe, SOCAN)

UMINM CONTIGO (Not Listed) LT 24,
CAN'T FORGET (Hera's Elite Music, ASCAP) RBH 79
CANT GET ENOUGH i

AY
BMI/It's Onl \CP| H100 68; RBH 14 L Publi BMI,
DRINK ON |'|Y leynsong F’Mwshlnﬂ Cﬂm BMVWM Ya Universal Music - Careers, BMI/Natting Hill Music, Inc.,

Say Music, BMVVISWV\HE Music, ASCAP; g
gsu;.muswmm e, B Amerile Sty o 5

BY (Primon Music, ASCAP/EMI April Music, Inc..
ASCAP/S!&II&! Songs Ltd,, PRS/EMI Music Publishing Ltd.,

1L, H100 23
DMINK GNYOU. {Big Red Toe, BMI/Amarillo Sky Sor
BMI/Big Lﬂud Snngs ASCAP/AI\QBI River Songs, Cqs
A ig Yellow Dog Mnslr ASEAP/

Global Dog
Luralg U 480 (8 5
DUTTY LOVE (Crown P. Music Publishing, BMIVEMI Black-

‘wood Music Inc., BMI) LT 4

EN EL CIELO NO HAY HOSPITAL (Juan Luis Guerra,
MI) LT 26

ESTOY SALADO (Alpa Musical, LLC, BMI) LT 44
EVEN IF IT BREAKS YOUR HEART (Will Hoge Music, BMI/
Cal IV Sangs, ASCAP) CS 25

FADED Tgarian s VBV Baiond Vi .,
BMI/Young Maney Publishing inc. BMiWarer-Tamerlane
Publi |ngCurp MULogue O Strs, ASCAP), AMPAL,

H100 82; RBH 65
FEEL SO CLOSE (EMI April Music, Inc., ASCAP/EMI Music
wa\lswlnu Ltd, MCPS/EMI Music Publishing Ltd., PRSI,

HL H
LY OVER STATES (Sveet Sunner i, ASOAP
Gold Songe, ASCAF il Bob Musis RS e
C Songs, ASCAP/Mojave Rein Music. ASCAP/FullCircle
Mus\c?ublrshmg LLC,ASCAPL AV, G316, 1004
FORYOU (Jacks Love Emporium, BMI/EMI Blackwood
bt BMI/Chrysalls Songs. B/ G
BMI/an:hvleelv Music, ASCAP/EMI April Music, Inc.,
ASCAP o SO M Ok Publishing, SOCAN/
Merokee Music, ASCAPHle Noa s ASCAP Ao
s Cap, ASCAP,
TU (Arjona Musmal ASCAP/Scny/Aw Discos Music
P\mnwnuu ASCAP) [T

GEORGIA PEACHES lSO"V/ATVTree Publlshmn Cnmpanm
BMI/Songs For My Good Girl Music, BI

Indekjnﬁam Music Publishing, LLC BMI/\nlema} Cnmb\ls

tion Music, BMI/Kickin' Grids Music, BMI/EMI Blackwood

L AS

Sony/ATV Songs LLC, EMI/B Dizzle Muzik, ASCAF/Sony/
ATV Tunes LLC, ASCAP), HL, RBH 58
IRLS TALKIN Bl)UT(Chame Pays Me, BMI/R) Pmdul:tmns
LC, ASCAP/EMI Blackwood Music Inc., BMI/Conjunction
Entertainment, BMVImBmm\mai Musi Pubhshmg BMV
Jarkchild Songs, ASCAP/EMI April M
Bootleggers Stop, ASCAP/Universal Music Cnrpu atmn
ASCAP/DMEM Fub\lshlnu ASCAP/Sewnﬂhanﬂ ‘Starship,
AP}, AMP/HL. RBH 88

GIVE MEALL VOUI‘! I.HW!I'(EMI Blackwood Music Inc..

2

BMI/Full Of Soul Music, BMI/NCB, KODA/DosDugttes-
lusic, ASCAP/Studio Beast Music, BMI/Warner-Tamertane:

P\lhllsﬂlngcnm BMI), AMP/HL, H100 13, TT

ITALL IGS TO ME (Fiico Love Is Still A

SESALEZ/E H;}Dd 66 Mus«: SESAE/GrandmasEov hlrsh

i

A

Publiting, OMfesang USA, e ASCAP Songs f
Universal, nc. BMI/Papa Georg BMI/Bug Music,
In. BHeavens Resrch EVIV2082 Music Pulising,
ASCAP/WB M Crp. ASCAP Bl Mounain Music
ASCAP/Catherine's Peak Music, BMI/Universal Music
it o 5 ASCAP Dyt FubihingCompany.
WM sic Pulsting L ASCAP) AVPAL R 52
0 HURRY (Woimethound Music, BMILI Dub Misic, BV

ITWII.I. RAIN (Mars Fume Mus«;

u L,
ASCAP/EMI April Mu n A \P/Toy Plane Music,
ASCAP/Universal Muslr:Cunevallm ASCAP], AMP/H,
H100 22; LT 43; RBH 63
IWMIT VI'IU lSuﬂ s For Heart Music, ASCAF/E;% Music,
ertainment Cor AP/Dan-
R‘handz Muzlk SESAC/Kobah Puhllshmn, SESAC/Laredna
iblishi /ATV Music Publishing, SOCAN/
Dlmms»uns, SOCAN), BH 99

WONT GIVE UP (oo Eyed Music, ASCAP/Great Hooks
Music, ASCAP/No BS HJhIlshmu "RSCARI HIO) 32

JUNE 28TH (I'M SINGLE] (emstud Music, ASCAP/Uncle:
Bobby Music, BMI/EMI Blackwood Music Inc., BMI/Elvis
Lee Music. BMI), HL, RBH 82

(KISSED YOU) 00D NISHT (Sossinubiting, ASCAP/
Gioto og Musi ASCAP/Bg Yllow Dog s,

LAS COSAS

Corp., BMI/Songs Uﬁ Tup Stop Music Publishing, BMI)LT 1
LEAVE YOU ALONE Jeezv MHSIE Inc., BMI/EMI

Vs ZTunes IC, ASLAPPon 3 T Brond Publishing,
SCAPCostic Ehoes PubitingCamgany, M. AP/

HL,
LETIT GU (DDPE BOY) (Nu( Llslaﬂ) RBH 93

LET'S DON'T CALLIT A NIGHT (Pending, BMI/Send
The Ccks Vi S Foray M i
son Music, LLC, B ron Copighs Acusiors,

. BMI/EverGi
EMVTum Me Dn Musw: BMlI
CK (EMI Bla:kwwd Music Inc., BMI/
e i
LEVELS[E \lw\g\tuda "Music, BII/EMI Blackwood Music
Inc, BMIVEMI Music Publishing Scandinavia AB, STIV/
Cuwnght Control), HL, H100 74
IGHS S AR Mt i (06, PSS
Tunes LLC, ASCAP/Global Talent Publishing, PRS/Major 3rd
Music Publishing Ltd, PRS/BMG
L FAS/EG Foliun Sogs NI I
IKE WE NEVER VE oty Coregaion
Snngs SESAC/ Wlnl Tn Huld Your Songs, BMI}, AMP,
uvsmurzmmmxea)mmn
LLAMADA DE MI EX (Avpa Musical, LLC, BMi/Ferca

P\lhllsﬂm EMI LTC!
LONELY B %V (McMoove McLeest Publishing, BMI/Wixen

ngms Managemem (UKL

3 Y 3

MI/Songs Of Universal, Inn BMVWEho Girl Publishing,
Inc., ASCAP) AMP/HL, H1l

GLAD YOU CAME (Songs OV F'eel Ltd., ASCAP/Rokstone

lusic lld PRS/WB Music Corp., ASCAP/Wamer/Chappell

M\lsln Wmshm Lid., PRS/Warner-Tamerlane Publishing

GLASS ] ik M . BVIRass Gy
Songs, BM/4. Tunes Mus«: Puhllshlng‘ BMI/Zamslm Music

Group, ASCAP) L, C:
ODBYES MADE VU MINE S O Unvers, e,
B/l 20Ut emvsmg St BMI/Boorrer
Sooie Songs, BM)/Ross Copperman Songs, BMI/EM) Black-
o S e AR St e ASCAPENR
Apil Music nc., ASCAP), AVP/HL CS 52

GOOD FEELING (Mail On iy i ASCAP/E i
Publishing, BM)/Sony/ATV Tunes LLC, ASCAP Kasz
Moy Pbighrg, ASCAP Sneroogy PuhhsmngMASCAP/
Prescription Songs, LLC., ASCAP/Breyan Isaac, BMJ/Avash

Longitude Music, BMI), HL, H100 12 LT 15
GOOD GIRL (Carrie-Okie Music, BMI/EMI April Music, Inc.,
ASCAP/Sugar Glldel Music, ASCAP/External Combustion
lusic, ASCAP/Out Of The Taperoom, ASCAP/Songs Of
;gl‘!gsl?? Independent Music Publishing, L), AMP/HL,

v, e GV o Coray B0
Music Cantos, BEDA/Sterns Music, BGDAL, ANIP/
m 10061 i 1
HIN OUY iz oy Sout, ASCAD 45
AD (SugarMelodiInc., SIAE/Sugar, SBAEI LT 43
GLMAX CH Vs, ASCAE A Ao
'ASCAP/ Like Turtes Music, ASCAP/Downtown Music
Fubishing LLC ASCA? o 0 ot g Comoan
SCAP Ml Acconson sk, ASCAP ke ek Music,
LLC, BM), HL, munw REH 18

ig MI
nl\u Skv Songs, BI/Marvel Man Music, BM?mug Music,
findswept Pacific, EM'YL HL CS 40

DO SIEN (Cainon’s Land Music Publishing, ASCAP/EMI
AEM Music, Inc., ASCAP/Lucky June Music Publishing,

GOT MY Col uu (I M/

Nh\mm , LLC, BMINEalS

’wbhshmg BMi/Music 01 Stage Threa, BMI/Sor
Cornman, BM/DannvMynnﬁ fusic, BMI/Root Mnnc

ol A
W iflesse Gimme My Publishing Inc.. B/
N Bt oo e BN kR Agril Music, nc.,

ASCAP/Carter Boys Music, ASCAP/More Water From Naza-

e ublshing, ASCAP Dinatone Pulshing Company
smnmersmguu Inc” ASCAP Mt Bewy iayer
Mst . B4 m\aDl]anMuswPuMlsaﬂms M/

nichappell Music, Inc, B\, AMP/HL, H100 847 [
sUcclTHIS St T Ut unes, ASCAP e
Global Sangs, BMi/NappyPub Music, BMIZEMI Aprl Music,
e SCATIS Fubiahig . BMI/HUGE Ventures And
Salitions, Inc., BMI/HUG

M)/Sweet Science, ASCAP/Copyright
Contol) HI0087

LOTUS FLOWER BOMB (W8 Music Corp, ASCAP

Dead Stock Music, BMI/Jerrin Howard. BMI/Migue!
Jonte! Pimentel Publshing Designee, SESAC/By The Chi
b, SESACFscion Pubisig. ASCACPL AV,

LOVE AFTER WAR (I Like Em Thicke Music, ASCAP/Had-
dington Music, ASCAP) REH 22

LOVE ON TOP (V1 A Music, . ASCAP/3 Doy
Publishing, ASCAP/2082 Music Putlishing, ASCAP/WE
Music Corp. ASCAP/DL Sangs, ASCAP/Downtown Music
 ubiingLC,ASCAPL AP/ 100 5 FBH

MAKE IT ALRIGHT (International Dog
Music, EMVBlg Yellow Dog, LLC, BMI/Bucked Up Music,
e Ev HSea Gayle Music ASCAP/Stal Fish Musi.

?s ASCAP/
Akashic Fiel Mus\c BMI/Suﬂgs Of Universal,
Mafia Della Roccia, BMI/IN-Q Music, Ml/anntuwﬂ
Music Publishing LLC, ASCAP), AMP/HL Hi
LOVIN' YOU Com
BMI/Beavertime Tunes, BMi/Love Mmkay Music, EM\L
HL CS 48
LOVUMBA (PRESTIGE| (Los Cangris Publishing, ASCAP) T §

MAGIC Nayiadis Maxims M, M iin Moves
Music Group, ASCAP) H1l

MAKE T RASTY (g . B/EV Bl
Music e BN, . 110093

MAKE ME PROUD (Live Write LLC. BMI/EM! Blackwood
iscne, O Brer Bagz Publishing, BMIAWE, BM1/
EMI Foray Music, SESACHarajuku Barbie Music, BMI/
Vo lXauk st BNI/Sangs 1 Unversl 1. BM,

AHCHATE \ma Negra Music Publishing, BMI/Beflo
usical Editorial 8.C., BMI/JA Intemational Publishing,

LT 47
VI GUSTAS TANTO P Blonde Musc Piisning, 5/

BMI), L, REH 72

/Ay
i it o Pulhing, B/
\.nv\ns Excalora Puhhshmg Desigree. BMI)
em WL B vl
S Canas MVAW House Music, BMI/Sinaloa
Mok 2 SR
ME VOY DE LA
0R

3
CASA (Not Listed) lY 41

COUGH SYRUP (WE M Musm ., SESAC/Robat of the HE'S MINE 1SUW/AW Acuft Rose Music, BMI/Sixteen
CanlnryTunzs, SESAC/Jungle Yo ﬂxhhshllw SESAC/Mi M

Fiammetta Inc., SESA( ClEnm Pubbshln\] SESAC/The Jakes, 15, BMI/Wamer-Tameriane Pubhihmﬂ Corp.,
SESAC/Jacob Til T\hzy SES C/ hson Hashemian Publishing BMVT udsMusm BMI), AMP/HL, CS 29

D(D)IBJS SawE"SA H100 96 HOME (Chrysalis Musvc ASCAP/Eunav Lake Music, ASCAP/

(2082 ASC/
Songs, ASCAP/Dovintown Music

Puhl»smng ot “April Music,Inc., ASCAP/B-Day

Publishing, ASCAP/Dat Damn Dean Music, EMI/2412

Sungs LLC,
Puhh shing, ASCAP/Universal Music Comporation, ASCAP/
Biv Ten Publishing, ASCAP/Mike Ten Publlsh{ng \r\c BMmI/
Totally Famous Music, ASCAP), AMP/HL, RE

COWBOYS AND ANGELS (Big Music Matnine, EMV
Golden Gears Music, BM‘/Super 98 Music, LLC., BMVSO'W/
ATV Tree Pumlshmg Company, BMI/Warer-Tamera
Publishing Corp.. BMI/CnnIEn(mem Music, BMI/Malianr
This Musl::. BMI), AMP/HL,

Pl.zmmuust.egawmmmn BMI/Sony/

ATV Sunm LLC, BMI/Clipper Productions SL, SGAE/Envivo
Publishing, ASCAP/Sensato Del Patio Music Publishing,
EMI/DJ Buddha Muslc Publishing, BMI) LT 27

CREW LOVE (Live Write LLC, BMI/Mayor & Mose:
SUCAN/KDhaI[Mus!Lhmhshmg America, Inc., ASCAP/EMI
Blackwood Music Inc., BMI), HL, RBH 40

DANCE (A$$) (FF To Def Puhllsmﬂg LLC, BMI/Sangs
Unlv!rsul !HL BMi/ V/A Tunes LLC, ASEAP/EWDS
MI/Viva Panama, ASCAP/Twe Works, ASCAP/
Jubele Musm \r\c ASCAP/Stone Diamond Music, BMI/
1G Plati n% . BMI/Bust-| It Publishing, BMI/Hara-
M&uﬂavma Musu: MI/Money Mack Music, BMI), AMP/
DANCIN' AWAV W"H MY HEART (Wsmer Tamerlane

shing Corp., BMI/DWHaywood Music, BM|
RADIOBULLETSPublishing, BMI/EMI Fnray ‘Music, SESAC/
Hilary Dawn Songs, SESAC/Giobal Dog Music, ASCAP/Bi
Yellow Dog Mns\’gsASEAP/LnnalinN Music, ASCAP), AMP/

DE QUE ME SIRVE LE VIDA (Soy/AT Mo, S..De
CV,/Sony/ATV Sounds LLC. SESAC)

DO IT LIKE YOU (Diggy Music Pubﬂshmg LLC, BMIWarner-
Tamelane Pubishio Corp. BM ey Lo P,
ASCAP/Gldos Musit . BM]/Scnv/AW Tunes LLS
ASCAP/Songs Of area . Ehl AR G0

DoMIND {Somy A sic i o
ATV Tunes LLC, ASCAP Prestription

Kasz Money Publishing, ASCAP/Studio WtV Bty
Warer-Tamelane Publishing Corp, BMI/Maratone AB,
STIM/Kobalt Music Publishing America,In., ASCAP)/Onei-
ilogy Pulisng ASCAP) AVPHL HITD

DON'T CHANGE (Cary Do Songs, ASCAP At Of Az

i
DON'T MISS voun LIE(Big Hit Makers Music, BMI/Rainy
Graham Publishing LLC, BMI/Songs On Salt Air, BMI] CS 44
DRANK IN MY CUP (Mr. Kirk Jerel Randle, ASCAP/Dwill
137 Publishing, ASCAP/Sound M.0.B. Productions LLC,

56 |

IMRO/Chestnut

Barn Music, BMI/Big Whlle 'llal:ks ASCAP/Ghrvsa\ls One
Music, LLC, ASCAP), AMP, CS 2; H1

HOME SWEET HOME (Root 49 Muslt EMVDarmy Myrick
Music, BMI/Tailing Loop Music, ASCAP/Krista Marie
Music, BMI/Mista D Pubﬂsmng BMI/EMI Blackwood
Music Inc., BMI), HL, C

HOTEL NACIONAL (Fms Imported Productions &
Ftﬁhsl: PIn: . BM/The Development Artist Management,

HOTMESS (] Bichuryd s e, BNtk
Music, BMI/String Stretcher Music, BVI/WB Music Corp..
ASCAP/Melissa's Money Music Publishing, ASCAP/Get A
Load Of This Music, ASCAP} CS 53

HVER L VAT FICKRE FSHT i Wi LG, B/
Mayor & Moses LLC, SOCAN/Kobalt Music Publishin
America, Inc., ASCAP Young Money Publishing Inc., BMI/
Warner-amerlana Publishing Corp. BM/Brother Bagz
Pubihing MM Slcknod Wi ., BV A
Dream, ASCAP), AMP/HL, R

ing Inc., BMI/Warner-
Temelanc Publishing Cop. B Mars Force Mus,
CAP/Bughouse, ASCAP/Copyright Control/Roc Nation
Wiusic, ASCAP Misic FomamancmLLC, ASCAP/ENI Apr
Music, Inc., ASCAP/Soundkillrs Publishing, BMI/101
Pualsing Group, BV Thou A The Fungr, ASCA,
AMP/HL, H100 85

mi SANTA‘Ma‘IIGDg Music, Inc., ASCAP/Palatras De

BMIW
BN Eldorotto Music Publishing, BMI), AMR CS 18
L,

NOTHING | OH You (Nm Listed) RBH 74
I0THII (Sany/ATV Songs.
BMI/Eupvnghl CmtmllEMl Biadwwnd Musm nc., BMI)
HL, RBH 95

INOT OVER YOU (G. DeGraw Music, BMI/Warner-Tamerlane
Publishing Corp., BMI/Write 2 Live Publishing, ASCAP
Knk&a)\l Music Publishing America, Inc., AS( ) A

THE ONE THAT GOT AWAY [Kasz Money Publis
ASCAP/Maratane AB, STIM/Prescription Songs,
ASCHE When ' Fich Yol e My Bich, ASLAPL

ORIGINAL oy Mock Musi, M curg Morey i

ing Inc. BM|/Warner-Tamerlane Publishing Corp,, BVIEMI
Blackwood Music Inc. BMI/f You Need Me Don'tLeave
Me Publishing, BM/Jet Publishing, ASCAP/Justn Midas
Lay Publishing Designee, ASCAP| BH 82

OURS Sony/ATY e Pulshing Company BNy i
Mg Bl H., S5 100

OVER YOU [Sony/ATV Tree Pubhsh\nn Conpary.BMPik

Dog Publishing, e, . 8 14

PPARADISE (Opal Music, Landon, PRS/Universal Music
MEBSnngs ASCAP/Upala Music Inc., BMI), AMP/
HL, H100 3¢
PARA EL PEUI'( AMANTE (WB Music Corp., ASCAP/War-

& Musi B Ot Music BMI/ke O Wi, B/
west Hysteria Music, BMi/Legends OF Magic Mustang
Misic SESAC/BgLou Bcks, BM/Songe fSeSonc,
SESAC Words & s, SESAC) 60
T EALLER e intana, DM/ ek’ M
<Lt Classic Rishing, ASCAP A 43
Perfect Music, BMI/New Era
Emanammenr Pubihing, BVt Lo Muse Al
ing, ASCAP/Sebastian Vidall Publshing, ASCAP) LT
I TU ME BESAS (Oscar “Oscarcito” Hermandez Punnsmng
Desgnee BWILT 13
SLIGHT WORK (W8 Music Corp, ASCAP/Dead Stock
Music, BMIIDlpIn Publishing Designee, BMI/FF To Def
Pubiing LLC. BSongs fUnneral ., B AN/
$0600D (Wit 2 Lt Pulishing, ASCAP Kbl isi
Publishing America, Inc., ASCAP/Patrot Games Publishing,
ASCAP/Acorman Music, ASCAP/Ham Squad Music. BM/
Songs Of Universal,Inc., BMI/Shady Music Publishing, LLC,
sMﬁ AMP/HL, H100 26
ENTE TU (EMI Apil Music, I, ASCAP/EMI Music
Pub\rshmg SiinSA. SGAE LT 20
(0p Stop Songs Pty

ED TO KNOW (0
lni APRA/KuDall Muslc Servies Ausﬂalla PIVLtﬂ APRA),

SI)ME NIGHTS {WB Music Corp., ASCAP/FBR M
ASCAP/Bearvon Music, ASCAP/Rough Art, ASCAP/Shua
Les Lawrence Rick Music, BMI/Way Abave Music, BMI/
Sony/ATV Songs LLC, BMI), AMP/HL, H100 83

'SOMEONE LIKE YOU (Universal-Songs Of PolyGram Inter-
K‘s‘&"%‘ BMVChrysahs Mnsxc ASCAP/Sugar Lake Music,

SOMET uu ATNUI;K (Music Df Stage Three, BMI/
Songs b1 Cormnan, BMFal nioush Musi 6V \/Songs

The Couch, BMI) CS 20; H100

Ill DO WITH MY HANDS (EM! Blackwood

lusic Inc., BMI/Cricket On The Line Music, BMI/Writers.

Sea Gayle Music, BMIchy Baby Music, BMMouse.

Asci?,)ﬂavie Music, ASCAP/New Son Of A Miner Songs,

SOHRV FOR PAm'V nou&m {Yeah Baby Music, ASCA)P/

[Party

=

rer Cappal Muse Span S, §
Autores De Espana, SGAE LT
PART OF ME (Wi Fich 01 ey Bich, ASCAY/
WE MuscCap, ASCA Kas: Money Publiing, ASCAP/
Kabalt Music Publishing America, Inc., ASCAP Maratane,
ASCAPBontio ikee Must. BRl/SongsOf Kabat Mg
Pubigrg Anaria,n B Wher Da Kesz At BMICYP
Tiwo Publishing, BM), AN
PARTY [Paso Gimme My Punuwng Inc., BMIEMI
Blackwood Musicnc., BV Music, BMI/Sony/
IV Songs LC. BMIVEM! Aot st . B ey
Publiding ASCAP s Muse, ASCAP/We Don't Piay
EvnWheh W B Py ASCAPGetYa 0g On b
ing, BI/Entertainment Music, BM/Sick Rick Music Corp.,
B, HL RBH 21
PARTY ROCK ANTHEM (Pary Fodk Music ASCAY)

\WIE (WB Music Corp., ASCAR/ScruzMuzik &

P Asw) 1748

S0 (ASAP Rocky Music Publshing LLC, BMI/in The Tydes
KL ILE, A T e . ASCAPAM Agil
Music, Inc, ASCAP/Universal Musucmrxgmnnn ASCAP/
Avant Gt Music Pulishing nc. ASCAP), Hi GH 77
EL POETA (Universal-Musica Unica Publishing, BV LT 37
PRETTY LIl uunr (Like Em Thcke Music, ASCAP Young

c.

I
Corp. BMI), AMPRBHBZ -

PRINCESS OF CHINA (Universal Music - MGE Songs
ASCAP gl Mt Ladon, P Ul Music It 6V,

PROMISE (EM| Foray Music, SESAC/Rico Love Is Still A
r, SESAC/Usher JV SESAC Fuhllsmng Designee,
lMaylmha Muslr, In: ASCAP/PaI labras e Romeo,
ASCAP/BDU ey Madison Music, BMI/Warner-Tamerlane
Publishing Corp.. BMI). AMP/HL. 7

QQUE NOS PASO? (Monster Music, ASCAP/SACM Latin,
ASCAP/Maximo Aquirre Music Publishing, BMI/Maximo
Aguirre Music Publishing, SACM) LT 40

ICK CITY (Tygaman Music, BMI/EMI Blackwood Music
Inc BMI/Pay DJ Mustard Publ\mmg ASCAP/Songs O
SMP, ASCAP), HL, H10017;

REALITY (SDny/AW Milene ! Musn: ASCAP/1slandsoul Music
LLC, ASCAP/Stage Three Sm!%jI ASCAP/Brett James
aume}h:s Vv}usm. ASCAP/WB Music Corp., ASCAP), AMP/

: H100
REAL LOVE (india B, Music, BMI/Sangs Of Uriversal
PolyGram International, BMI/Paradise Forever Music, BMI/
etz Songs o PalyGran International, B, AMP/
RED'SOLO CUP Sony/A1Y s mhumw Company, BMI
Bevetie Tunes, BM/ENG Fighs Maragrent (\relamﬂ
Linfed, RO Cresut P wysalis O
Songs BMIEM Bacyood Muss Bh/SyeSonic
Music, BMI/Words & Music, BMI/BME Chrysalis Music
Publishing, B, AMP/HL, 10060
REFIL oo husic Pubising, B Sy ATV Songs
C, BM/rivale Stock Entertainment, LLC, BMI/Songs 0f
Uit B/ Conptr Wi KSCAPEM Ao
Music, Inc., ASCAP), A
mu.u DELCIELO wncx E;eﬁl gt

Ml} (ZUEEZp&;\Islc Ptm\lshrng ASCAP/WE
ASCAP/RZE uslcPubh!mng,ASCAP/Umvslsal Musm

rsal-Songs Of PolyGram Inter-
national, BMI/EMI Eladwmd Music Inc., BMI/EMI Music
Puhllsmm; Ld, PRS], AMP/HL, H100 32

MAN RELOADED iy Bt Wi B Money

Mal:kM ic, BMI/Songs iversal, Inc., BMI/Young
Money. Fubhsmn Inc., BMI/Wava TamallanePuhhsml\g
Corp., BMI/Scaffboogs Music, SESAC/Ricardo LaMarre,
BMIISWV/AWS sLLC BMI) AMP/HL, mmw RBH 66

ROUND OF APPLAUSE Vi3 it Corg ASCA? s
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RECORD COMPANIES: RCA Records promotes Jennifer
Fowler to senior VP of digital marketing. She was VP of digital
marketing at RCA Music Group.

Sony Music Entertainment names Andre Stapleton VP of
worldwide business development for global digital business.
He was senior director of international digital business devel-
opment for global digital business.

Kidz Bop names Christina Tom VP of national sales. She was
senior VP of sales at SweetyHigh.com.

Epic Records appoints Julia Savoca senior VP of sales. She
was VP of sales at RCA Records.

Stoney Creek Records names Chris Loss VP of promotion.
He served in the same role at Valory Music.

Eleven Seven Music names Mara Schwartz senior VP of li-
censing, and Five Nineteen Music Publishing taps her as COO.
Schwartz was senior director of creative for film, TV, advertis-
ing and new media at Bug Music (now part of BMG Chrysalis).

STAPLETON

FOWLER SAVOCA

PUBLISHING: Boosey & Hawkes names Zizi Mueller president.
She was senior VP.

BMI promotes David Claassen to director of writer/publisher
relations. He was associate director.

TOURING: Creative Artists Agency taps Scott Morris as a music
agent. He was East Coast director of touring at International
Creative Management.

DIGITAL: The Orchard taps Michael Black as senior VP of the
client and sales group. He previously served as a consultant to
the Orchard.

RADIO: Slacker appoints Steve Wadsworth as an independent
member of the company’s board of directors. He was presi-
dent of Disney Interactive Media Group.

—Edited by Mitchell Peters
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SESAC CHRISTIAN
MUSIC AWARDS

Jason Ingram was named songwriter of the year and
Sony/ATV Timber Publishing claimed publisher of the
year at SESAC’s annual Christian Music Awards. Held
Feb. 28 at Nashville’s Hutton Hotel, the ceremony also
honored songwriters Cary Barlowe, lan Eskelin, Michael
Donehey, Juan Otero, Seth Mosley and Tiffany Arbuckle Lee,
among others. Turning in spirited live performances were
Mikeschair, Natalie Grant and Jamie Grace. PHOTOS: ED RODE

ABOVE: On deck for the publisher of the year presentation

are (from left) SESAC senior VP of writer/publisher relations
Trevor Gale, Sony/ATV Timber Publishing creative manager Devon
DeVries and president/CEO Terry Hemmings, SESAC VP of writer/
publisher relations Tim Fink, Sony/ATV Timber Publishing senior
director of publishing Holly Zabka and SESAC senior director of
writer/publisher relations John Mullins

LEFT: SESAC VP of writer/publisher relations Tim Fink, senior

VP of writer/publisher relations Trevor Gale and senior director

of writer/publisher relations John Mullins present Jason Ingram
with his award. The honoree’s 2011 hit song credits include “Come
Alive” by Ashes Remain, “I Will Follow™ by Chris Tomlin, “Strong
Enough to Save” by Tenth Avenue North and “You Are” by Jason
Castro. From left are Fink, Gale, Ingram and Mullins.

WORKS

DJ RELEASING MIXTAPE TO HONOR LATE
COLLEAGUE

DJ Rob Swift is dedicating his musical efforts this year to the
memory of fellow X-Ecutioner Roc Raida, who died of a heart
attackin 2009.

Swift will release the Roc for Raida mixtape on March 20 to
mark the 21st anniversary of when the two DJ/turntablists first
met. The net proceeds of the $15 album will be given to the late
DJ’s wife and three kids.

“I didn’t want it to be a thing where each year people kind of
forgetalittle more. So I took the responsibility to keep his name
out there and his legacy going,” Swift says. “Everything I do is
going to be in his name. Beyond the creativeness of it, I want to
try and raise money for his family. His wife had to take on two
jobs because the breadwinner isn’t there anymore.”

The hour-long mixtape will feature Raida’s past music com-
piled by Swift, with renditions of his classic battle sets from
X-Ecutioners Mista Sinista, Total Eclipse and Precision. The re-
leasewillalso feature audioclips from aninterview Raida did for
the John Carluccio-directed D] documentary “Battle Sounds.”

Swift says the project will also spotlight the man behind the
artistry: “Raida was so quietand soft-spoken. He rarely did inter-
views, andyou gettohearhisvoiceand how hefeelsabout DJ'ing.”

The mixtape will be available for purchase physically through
DJRobSwift.comanddigitally through Bandcamp.com. Thosewho
purchasethe CD through Swift's website could receiveitas asigned
copy witha personal thank-you note, Swiftsays. —Mitchell Peters

Regional Mexican star
Jenni Rivera celebrated
season two of her popular
reality show “| Love Jenni”
during a launch party at
Hollywood's My House on
March 1. In addition to the
program, which premiered
March 4 on mun2, Rivera

is making her feature film
debut in “Filly Brown,” also
starring Edward James
Olmos, and will sit for a Q&A
at the Billboard Latin Music
Conference & Awards (April
23-26) in Miami. Getting
their red carpet on are
(from left) mun2 director
of programming/“Jenni”
executive producer Shari
Scorca, “Jenni” executive
producer Pete Salgado,
Rivera, mun2 GM Diana
Mogollon and senior VP

of programming and
production Flavio Morales.
PHOTO: ROBSON MUZEL/MUN2

[

The legendary Carlos
Santana is set to begin
a two-year residency
at the specially
reconfigured House of
Blues at the Mandalay
Bay Resort & Casino
in Las Vegas. “An
Intimate Evening With
Santana: Greatest

Hits Live—Yesterday,
Today and Tomorrow”
bows May 2. Making
the announcement
during a press event
at Hollywood's House
of Blues are (from
left) Mandalay Bay VP
of marketing Patrick
Miller, Universal

Tone Management
COO Michael Vrionis,
Santana, House of
Blues Entertainment
CEO Ron Bension,
House of Blues Las
Vegas GM Andrew
Economon and Casa
Noble Tequila CEO
Jose Hermosillo.
PHOTO: DAVID CRANE
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Giving back was the order of the day on Feb. 29 for singer/songwriter
Anthony Hamilton (second from right) when his nonprofit foundation
TASTE (Take a Step to Elevate) kicked off the Big Payback Week of
Service, benefiting his hometown of Charlotte, N.C. The foundation’s
slate of community outreach initiatives included serving meals at the
Men’s Shelter of Charlotte. Hamilton is joined by (from left) Hidden
Beach Recordings VP of A&R Charles Whitfield, Charlotte Bobcats
president/COO Fred Whitfield and senior VP of marketing Seth
Bennett. PHOTO: JULIE PUTNAM/ME ER OF CHARLOTTE

Cee Lo Green fans can catch the busy artist belting out the
Hall & Oates classic “I Can't Go for That (No Can Do)” when
he guests on the March 15 Web segment of “Live From
Daryl’s House” (Ifdh.com). Standing behind the man of the
hour are (from left) Primary Wave CEO/Green co-manager
Larry Mestel, Daryl Hall and Hall & Oates manager/“House”
co-executive producer Jonathan Wolfson. pPHOTO: MARK MAGLIO

Fittingly launching his Club Paradise tour on Valentine’s Day
in Miami, hip-hop heartthrob Drake has been leaving behind
scores of screaming fans in his wake with the help of special
guests Kendrick Lamar and A$AP Rocky. During his Feb. 27
sold-out stopover in Austin, Drake (left) met backstage with
Frank Erwin Center associate director Jimmy Earl. After
performing March 11in San Diego, Drake will head overseas
for a string of concerts, including performances in London,
Paris and Amsterdam. PHOTO: ROY MATA

. Additional photos
b| online this week at
b billboard.biz.

To submit your photos

for consideration, please
send images to
backbeat@billboard.com.

Carrie Underwood, whose fourth album, Blown Away;, arrives May 1, performed at
the Nordstrom Symphony Fashion Show (Feb. 28). Proceeds from the event—a
partnership between retailer Nordstrom and the Nashville Symphony—will assist the
symphony in reaching more than 95,000 people through free community concerts,
bringing world-renowned artists like Yo-Yo Ma and Béla Fleck to perform for local
audiences and providing music education to students across Middle Tennessee.
From left are fashion show co-chairman Caroline McNeilly, entertainment
committee co-chairman Jan Overton, Sony Music Nashville chairman/CEO Gary
Overton, Underwood, Nashville Nordstrom store manager Lori Stein, Nashville
Symphony president/CEO Alan Valentine, fashion show co-chairman Laura Niewold
and entertainment committee co-chairman Wendy Longmire. pHoTO: ROYCE DEGRIE
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Mile High music legends Barry Fey (left) and Harry Tuft flank Colorado Music

Hall of Fame chairman Chuck Morris at their recent induction ceremony. The
nonprofit hall, housed at the 1st Bank Center in Broomfield, benefits the University
of Colorado’s School of Music. The hall’s inaugural inductees last April were John
Denver and the Red Rocks Amphitheatre. pr OF/DAN FONG
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In honor of Black History Month, the St. Louis Sentinel paid tribute to the city’s
African-American air personalities. The event, held at the Polish Heritage
Center, also doubled as a scholarship fund-raiser for local communications
students. Among the honorees was a contingent of broadcast legends,
including (front row, from left) Lou “Fatha” Thimes, Bernie Hayes, Doug Eason,

Carole Carper, Columbus Gregory and (back row, from left) “Gentleman” Jim |
Gates, Donn Johnson and Calvin King. pHOTO: KIM LOVE PRODUCTIONS

Britain’s Military Wives Choir will release /n My Dreams, its Decca Records debut,
in time for Mother's Day (May 13). The project follows in the wake of the choir's
record-breaking No. 1single, “Wherever You Are."” Written by composer Paul
Mealor, the song was recognized earlier this year as the fastest-selling U.K
charity single since Elton John'’s “Candle in the Wind” in 1997. Sales proceeds
were donated to the Royal British Legion and SSAFA Forces Help. All smiles
during the check presentation are (from left) choir members Nicky Kenyon and
Emma Williams, choir choral director Gareth Malone and Decca president Dickon
Stainer. pHoTO: T
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