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System Of Surviva

Embattlied U.K. retailer HMV banks on music sales to aid its turnaround

enerable entertainment
retailer HMV Groupis
inafightfor itslife. And

while the financially strapped
company recently renegotiated a
loan covenant with its creditors
and suppliers, an urgent ques-
tion facing the music business
iswhetherthe United Kingdom's
last brick-and-mortar entertain-
mentretail giant can survive in
the long term.

Under the leadership of CEO
Simen Fox, the company has di-
versified its operations with the
2009 purchase of a 50% stake
in digital retailer 7digital and
its acquisition later that year
of MAMA Group, getting it
into the live music and artist
management business. More
recently, it has rebalanced
its retail product mix with a
heavier emphasis on consumer
electronics, at the cost of floor
space devoted to music, DVDs
and videogames.

But with the company
pressed for funds, HMV is
now leoking to sell its live-mu-
sic business, which is known as
HMYV Live. Earlier in the year.
it sold book retail chain Water-
stones to A&NN Capital Fund
Management for £53 millien
($83.8 million).

While maintaining HMV's
focus on growing sales of con-
sumer electronics products,
Fox is now planning to boost
its music offerings as well, in-
cluding deeper merchandising
bays and taller racks, partly a
result of the renegotiated loan
covenant with its suppliers.

“There is still a significant
market for High Street music
and we need to make the most of
that market,” Fox says. “Itis evi-
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dently a market in dectine, but it
is still a significant market and
it's not one that we want to turn
our backs on.”

A significant challenge for
HMYV is that as consumers
increasingly move online for
entertainment purchases, the
company has been hamstrung
by its inability to make signifi-
cant inrcads against the likes
of iTunes and Amazon. [n the
latest sign of its waning for-
tunes, Amazon passed HMV
as the United Kingdom's top
entertainment retailer during
the 12-week shopping season
leading up to Christmas, ac-
cording to data released Feb. 7
by market research firm Kan-
tar. Amazon accounted for
22.4% of sales, up from 19.4%
a year earlier. HMV had 17.5%
of sales, down from 19.6%.

During the five weeks
ended Dec. 31, HMV reported
an 8.1% decline in same-store
sales from the prior-year pe-
riod, while total retail sales—
dragged down by store clos-
ings—plunged 16.9%.

“While it's playing catch-up,
it's always on the back foot,”
says Neil Saunders, co-founder
of London-based retail research
firm Conlumine. “It needs to al-
most not to take one or two steps
ahead—it needs to take 10 or 20
steps to get ahead.”

A key develepment for
HMV’s short-term outlock was
its deal in January to renegoti-
ate aloan covenanton its £163.7
million ($259 million) net debt,
bringing the company much-
needed breathing room.

At the heart of the revised
termos is an agreement from
HMYV Group’s banking syndi-
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DRIVING SALES

His master's cholce:
HMY CEQ SIMON FOX

cate to waive its January cove-
nant test and to reset tests that
are due April 30 and July 31
with what the company called
“significantly enhanced head-
room.” The amended covenant
package, which HMV said
would help reduce the group’s
net debt by approximately 50%
during the next three years, was
agreed to in response to HMV
striking a new deal with its key
film and music suppliers. As
part of the deal, HMV will issue
its suppliers with warrants rep-
resenting a combined 2.5% of
its equity, although the Lon-
deon-based company declined
to discuss supplier payment
terms or how the equity would
be divided.

A senior major-label ex-
ecutive who asked to remain
anonymous confirms that the

S5ET

amended loan covenant pro-
vides a vital boost of confidence
in HMV's near-term prospects.

“The new terms and deals
that they have in place gives
everyone some certainty about
the next 12 months,” the execu-
tive says. “What's pretty certain
is that HMV may not be here
today had the agreements not
been reached ”

The executive adds that the
renewed commitment to rrusic
sales is related to the renegoti-
ated loan covenant. “The music
and film companies have not
only secured HMV’s future,
they have secured morein-store
space for music and film, and
that's likely to come at the ex-
pense of games,” he says,

THE MOOD MA
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Despite last year’s sale of
HMV Canada (which included
121 stores) to Hilco UK. for £2
million, followed by the sale
of Waterstones to A&NN, the
group’s net debt still stands at
£163.7 million. A revised two-
year £220 millien ($348 mil-
lion) credit facility was finalized
in june, helping to secure the
company’s immediate future.
HMYV is also looking to raise ad-
ditional funds through the sale
of HMV Live, which comprises
13 U.K. venues in addition to
holding stakes in several Brit-
ish festivals, and posted half-
year operating profits of £3.4
million ($5.4 million) in 2011,
up 44% from a year earlier.

Fox declines to discuss the
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>>>WMG
Q1 NET LOSS
WIDENS

Warner Music Group
posted a fiscal first-
quarter net loss of $26
million, widening from
a loss of $18 million in
the prior-year period,
asrevenue cameinat
$779 million, virtually
flat from $778 million a
vear earlier. Recorded-
music revenue was
also nearly flat at $661
million from $662 mil-
lion a year earlier, while
operating income from
recorded music rose

to $61 million from $47
million in the prior-
year period. World-
wide digital revenue
represented 31% of
recorded-music rev-
enue, up from 26.9% a
vear earlier. Within the
United States, digital
accounted for 44 .6%
of recorded-music rev-
eniue, Up from 38.6%.

>>>MYSPACE
SHUTTERS ILIKE
Myspace has shut
down iLike, the on-
line music discovery
service it acquired in
2009. A trailblazer
among social music
services, iLike at-
tracted investors like
Ticketmaster, Khosla
Ventures and Bob
Pittman (now CEC

of Clear Channel
Media Holdings), and
released a mobile
app in 2009 that al-
lowed fans to track
the concerts of their
favorite acts. But iLike
was eclipsed by other
social music apps and
services, hampered
by the decline of par-
ent Myspace. which
News Corp. sold last
vear to ad network
Specific Media.

22>50NY
MUSIC UPS

AFO VERDE

Sony Music Entertain-
ment nas promoted
Afo Verde to chair-
man/CEQ for the
Latin region, Spain
and Portugal. He had
served since 2009 as
Sony Music president
of the Latin region,
overseeing the label’s
U.S. Latin and Latin
American operations.

Reporting by Leila
Cobo and Glenn
Peopias,

THE GUARTIAN
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sale, which is expected to generate
between £60 million and £70 mil-
lion ($95 million-$111 million), say-
ing only, “It is not something that
we would necessarily have chosen
to do, but our balance sheet means
that it is something that we need
to look very hard at, and that piece
of work is progressing very well.”
He dismisses reports that HMV is
also planning to sell its 509 stake in
7digital, which it acquired in 2009
for £7.7 million.

In 2011, album sales (digital and
physical) dropped 5.6% in the United
Kingdom. falling to 113.2 million
from 119.9 million in 2010, accord-
ing to the Official Charts Co. CD
purchases, which account for more
than 75% of all album sales, suffered
a 12.6% decline, falling from 98.5
million to 86.2 million.

HMYV, which operates nearly 240
stores in the United Kingdom and Ire-
land, as well as nine Fopp outlets, is
the United Kingdom’s largest individ-
ual music retailer with 24.4% of expen-
ditures in 2010, according to the BPI’s
most recent figures. Its biggest com-
petitors in music are Amazon (18.7%)
and iTunes (12.8%).

Fox is optimistic that HMV has now
turned a corner.

“From our point of view, there
was too much time spent sorting
out the capital structure and finan-
cial foundations of the business and
not enough time driving the proposi-
tion forward,” Fox says. “The conse-
quence of renegotiating the covenants
is that our suppliers can have con-
fidence in working with us. We can
plan for the long term and we can
spend time looking for opportunities

rather than trading cauticusly.”

The first step is to make HMV
a more attractive destination for
music consumers, he says. After de-
emphasizing music sales during the
past year, the company now plans to
increase the floor space dedicated to
music by an average of 15% across
its main stores. In the next two
months, HMV will begin increas-
ing shelf space for vinyl, allocating
between 7.5 and 30 feet exclusively
to vinyl releases in about 50 stores.

Feature bays promoting custom-
ized campaigns will also have a greater
presence in-store. Fox says that the
increased floor space for music will
come from reducing stores’ video-
games catalog, as well as merchan-
dising changes, including higher and
deeper racking bays.

HMV also has big plans in the digital
space, says Fox, who admits that the per-
formance of the company’s online offer-
ing to date has been “disappointing.”

To that end, HMV’s download
store, HMV Digital, which was re-
launched in July 2010, will undergo
cosmetic and structural changes
in the next few months when it
is transformed into a cloud-based
locker, in line with 7digital’s cur-
rent offering. The prospect of HMV
launching its own streaming ser-
vice is also a possibility, says Fox,
who adds that the company’s digi-
tal plans are at “a very preliminary
stage, but we abselutely recognize
that we've got to offer our custom-
ers the full suite of digital services.”

The major-label executive said
he is encouraged that FIMV is re-
turning te a greater emphasis on
music sales.

Turn the beat around:
Customers listen to music
atan HMVY store in the
Islington section of London.

“The key factor for us was to get
HMYV to refocus its efforts on music,”
he says. “They had cut too far over a
number of years, not just in the last
year or so. They went a little bit too
far. Music is part of their DNA. It’s
what consumers expect, and I think
with these new agreements and re-
newed energy and focus from HMV
with more [music] space in store, they
can get back to being what they have
always been great at, which is a real
music specialist.” 8o

CRACKING THE CODE

HMVY CEO talks about growing the retailer's

digital business

Much like |ts brick-and-mortar
counterpartsin the United States,
HMV has failed to develop a sig-
nificant presence in the digital
music market. Not that it hasn't
tried—the company has owned
50% of download retailer 7digital
since 2009 and CEO Simon Fox
dismisses reports that HMV is
planning onselling its stake, say-
ing, "It's certainly not something
that is ongoing.” Inan interview,
he talks about the company's
digital music plans.

What is the road map going
forward?

In the short tarm, it Is simply
about [operating] better and
making our stores as appealing
and interesting as they possibly
can be. We will also cantinue
to expand our [consumer elec-
tronics] offering, but not at the
expense of music. Music Is a cat-
egory that we are determined to
focus on, allocate mora space to.
Inthe medium term, clearly we've
got to develop new products and
our anline and digital proposi-
tion. We see increasing oppor-
tunities in that space, and that
is a real big area of focus for us.

What is your opinion of HMV’s
performance in the digital sec-
tor up to now?

It's been disappointing, We've
got a lot to do. |t's tough com-
peting with what is the very ef-

fective intearated iTunes service.
What I'm hopeful of Is that as
technology moves an, as devices
evolve and labels chanae their
approach, then new opportuni-
ties will open up. We should learn
fram what we have done in the
past, but more Importantly we
should focus our efforts on how
we can differentiatein the future.

What immediate changes do
you plan to make to HMV’s digi-
tal offering?

In the next few months, HMVdig-
Ital.com will move anto the very
lstest 7digital technology, which
has now migrated to the cloud.
Once you have a cloud-based
sarvice, [vou have] the oppor-
tunity to synch CD collections.
It opens up a whale range of op-
portunities, Including streaming
and so forth

Might there be an HMV stream-
ing service in the near future?
There is that possibility, ves.

Can brick-and-mortar stores
co-exist harmoniously with a
digital business?

It's-our job to make them co-
axist. We need to bring technol-
ogy into the store and we nead
to bring all the advantages that
we bring, such as the quallty of
aur people, the environment of
purstores, and merge those with
the advantages of digital. —RS

The conference will feature two days of panel discussions

350 DEGREES OF BILLADARD

John Butchey

Emllio Estefan Jr

BILLBOARD LATIN MUSIC CONFERENCE &
AWARDS TO BE HELD APRIL 23-26 IN MIAMI
Entertainment mogul Emilio Estefan Jr., Univision Radio
president José Valle and Target VP of entertainment John
Butcher are among the top executives already confirmed
as speakers for the 2012 Billboard Latin Music Conference
& Awards, presented by State Farm, which will be held
April 23-26 at the JW Marriott Marquisin Miami.

and keynote Q&As with Latin music’s most important ex-
ecutives and biggest stars, plus three nights of showcases
featuring established and up-and-coming acts.

The conference will be followed by the Billboard
Latin Music Awards (April 26), which honor the most
popular albums, songs and performers in the genre, as
determined by the actual sales, radio airplay and social
media activity that informs Billboard's weekly charts. The
awards will air live on Telemundo from the BankUnited
Center in Miami.

The week’s events will also include the annual Bill-
board Bash honoring Latin Music Award finalists, the
annual ASCAP artist showcase and the signature BMI
“How | Wrote that Song” panel. Cther sponsorsinclude
Pepsi, SESAC and Morgan Renee Entertainment. Bill-
board will also hold its second Latin Music Marketing
Awards, celebrating the finest use of music in adver-
tising sponsors. Agencies, labels and artists are being
asked to submit their campaians for consideration, with
awards to be given for the best tour, print, online/social
media and TV campaigns.

For more information, go to billboardlatinconfer-
ence.com. Those who register by March 9 will be eli-
gible for an early bird discount of $175 off the regular
registration fee. LR

Fora Q&A with Univision’s José Valle, go topage 1.
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Leading the way

back: Trans World
Entertalnment chalrman,
CEQ BOB HIGGINS

n'The Rebound

Trans World Entertainment nears a return to profitability

fter a prolonged losing streak during which it posted

four consecutive annual net losses, Trans World Enter-

tainment appears within striking distance of finishing
its fiscal 2012 in the black.

[f that happens, it would represent a comeback for a retail
chain that has had to contend with both the market's secular
shift to digital downloads and growing competition for CD sales
from Amazon and other online vendors that sell through the
Amazon Marketplace.

It would also mark a personal victory for Trans World chair-
man/CEQ Bob Higgins. Rather than sell or walk away from the
company he founded in 1972, Higgins has been hellbent on ac-
complishing a daunting task: returning a brick-and-mortar en-
tertainment retailer to profitability. To that end,

Higgins, who declined to be interviewed for this
column, has shuttered unprofitable locations, re-
duced Trans World’s reliance on music sales and

Of course, much like what has happened to the overall music
industry, the Trans World Entertainment that exists today is very
different from the one that existed five years ago. In fiscal 2007
the company finished with 992 stores, while music sales accounted
for 44.2% of revenue, home video was 37.6%, videogames were
7.8% and other products accounted for 10.4%.

Once it completes its plans to close an additional 52 stores by
the end of February, Trans World will be left with just 396 stores.
During the first nine months of fiscal 2012, music made up 34.6%
of reveniue, home video was 42.5%, portable electronics were 9.2%,
videogames were 4.9% and other merchandise was 8.8%.

Despite the decline in music’s importance to the company’s
overall sales, Trans World remains the last nationwide retail

chain to carry a significant breadth of titles. Its

Reta“ stores—which mostly operate under the fy.e.
T k brand name—carry anywhere from 10,000 to
rac 60,000 SKUs, with most carrying about 18,000.

persuaded the majors to experiment with $9.99
retail CD pricing.

Through the first three fiscal quarters ended
Oct. 29, 2011, the Albany, N.Y., company posted a
$14.3 million net loss, narrowing sharply from a
$43.3 millicn loss a year earhier, as revenue fell 17%
to $349.5 million from $421.1 million. According
to Billboard estimates, Trans World was the seventh-largest U.S.
music account in 2010, when its market share stood at 3.5%, up
from 2.9% in 2009,

The question is whether Trans World’s fourth quarter, which
ended Jan. 28, was strong enough to lift the company to an annual
net profit and whether it takes any unforeseen write-offs that could
drag down its results. Trans World, which hasn't yet announced
when it will report its fourth-quarter results, posted net income
of $12.4 million on sales of $231.3 million in the fourth quarter
of fiscal 2011, compared with earnings of $11.4 million on sales
of $295.4 million in the prioryear period.

The company last reported an annual profit in fiscal 20607,
when it posted net income of $11.7 million on revenue of $1.5
billion, improving from net income of $609,000 and revenue of
$1.2 million in the prior vear.

But even if Trans World doesn’t report a profit on a net basis
inits just-concluded fiscal vear, the company is likely to be profit-
able on an operating basis—again, for the first time since fiscal
2007. On [an. 5, Trans World said comparable-store sales during
its nine-week, year-end holiday-selling season slipped 2% from
the same period in 2010, when sales fell 79%. Total sales at all
Trans World stores during the nine-weel period fell 17%, due in
large part to store closings.

N
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That compares with 5,000 or less at Best Buy and
Walmart and an average of 14,000 music and
movie titles at Barnes & Noble.

The thing that Trans World had going for it
during its four years of red ink was that it wasn't
carrying any significant debt and minimized its
borrowings through tight cash management and
by generating cash from store closures. In fact, during the first
nine months of fiscal 2012, the company didn’t borrow one cent
from its $150 million revolving credit facility. While the chain has
a revolver, it was negotiated when inventory levels at the chain
were far larger. Under the revolver’s lending formula, it had $38
million available to be drawn down at the end of the company’s
fiscal third quarter.

In addition, Trans World's inventory was valued at $223.5 mil-
lion at the end of the third quarter, while account payables stocd
at $78.4 million, leaving its net inventory investment—a key in-
dicator of a chain retailer’s health—at $145.1 million, providing
it with an additional financial cushion.

Of course, this is all cold comfort for Trans World’s long-
suffering investors. While the company’s stock has rebounded
from its all-time low of about half a dollar in March 2009, its
Feb. 7 closing price of $2.41 per share marked a steep come-
down from $5.81 on Feb. 7, 2007, and north of $14 in early 2005.
Meanwhile, shareholders’ equity at Trans World had plunged to
$148 million at the end of the third quarter from $393.2 million
at the end of fiscal 2007,

Still, if his company manages to climb back into the black,
Higgins will have earned the right to savor a remarkable
accomplishment. ‘i
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ANNOUNCING THE
BDSCertified Spin Awards December 2011 Recipients:

4+ 900,000 SPINS

Amazed/Lonestar/BNA

Before He Cheats/Carrie Underwood/19/Arista Nashville
4 800,000 SPINS

The Way You Love Me,/ Faith Hill/Warner Bros.
4+ 600,000 SPINS

Give Me Everything/Pilbull Feal. Ne-Yo, Alrojack & Nayer/Mr, 305/
Polo Grounds/J/RCA
OMG/Usher Feal. will.i,am/LaFace/RCA

4+ 500,000 SPINS

1,2 Step/Ciara Feal. Missy Elliott/LaFace/RCA
Animal/Nean Trees/Mercury/IDIMG
Black Horse & The Cherry Tree/KT Tunstall/Relentless/Virgin

Buy U A Drank {Shawty Snappin’)/ T-Pain Feal. Yung Joc/Konvicl/Nappy Boy/
Jive/RCA

F**kin' Perfect/PInk/LaFace/RCA

Mr. Brightside / The Killers/lsland

Run It!/Chris Brown/Jive/RCA

Santeria/Sublime /MCA

¢+ 400,000 SPINS
Last Res;ri /Papa Roach/Dreamworks DECEMBER 2011

¢ 300,000 SPINS

Stereo Hearls/Gym Class Heroes Feal. Adam Levine /Decaydance/
Fueled By Ramen/RRP
Tonight Tonight/Hot Chelle Rae/ Jive/RCA

4 200,000 SPINS

Headlines/Drake /Young Money/Cash Money/Universal Republic
Jar of Hearts/Christina Perri/ Atlantic/RRP

She Ain’t You/Chris Brown/Jive/RCA

Somewhere With You, Kenny Chesney/BNA

Sure Thing/Miguel/Black Ice/ByStorm/Jive/RCA

Why Wait/Rascal Flatis/Big Machine

4+ 100,000 SPINS

5 0'Clock/ T-Pain Feal, Wiz Khalifa & Lily Allen/Konvict/Nappy Boy/Jive/RCA
Good Feeling/Fio Rida/Poe Boy/Atlantic

Let It Rain/David Nail/MCA Nashville

Ni**as in Paris/Jay-Z & Kanye Wesl/Roc-A-Fella/Roc Nation/Def Jam/IDJMG
Not Over You/Gavin Degraw/J/RCA

Racks/YC Feal. Fulure/Big Play/Universal Republic

We Owned The Night/Lady Antebellum/Capitol Nashville/Capitol

Work Oui/J. Cole/Roc Nation

450,000 SPINS

Amen/Edens Edge/Big Machine
Bait A Hook/Justin Moore/Valory
Dance (A$$)/Big Sean/G.0.0.D./Def Jam/IDJMG
Far Away,/ Tyga Feal. Chris Richardson/Young Money/Cash Money/
Universal Republic
| Don’l Want This Night To End/Luke 8ryan/Capitol Nashville
Lotus Flower Bomb,/ Wale Feal. Miguel/ Maybach/Warner Bros.
Make Me Proud/Drake Feal. Nicki Minaj/ Young Money/Cash Money/
Universal Republic
Paradise/Coldplay/Capitol
Set Fire To The Rain/Adele /XL/Columbia vinloe
Storm Warning/Hunler Hayes / Atlantic/WMN I L'] 5CN
When We Stand Together/Nickelback/Roadrunner/RRP
You/Chris Young/RCA



QUESTIONS

with HOWARD SHORE

by PHIL GALLO

In a tightly contested race for the best original
score Academy Award, Howard Shore’s music
for “Hugo” has a statistical advantage—he has
been an Oscar nominee three times and won
each time. During the 84th annual Oscars on
Feb. 26, Shore will see if he can go a remark-
able four for four.

The composer has won score Oscars for
“The Lord of the Rings: The Fellowship of the
Ring” and its sequel “The Return of the King,”
plus the original song Oscar for the latter’s
“Into the West.”

“Hugo” represents Shore’s first possible
honor for a Martin Scorsese film after collab-
orating with the director on six pictures. He's
up against double-nominee John Williams
(*The Adventures of Tintin,” “War Horse”), Al-
berto lglesias (“Tinker Tailor Soldier Spy™) and
Ludovic Bource, who won the Golden Globe,
European Film Award and numerous critics
awards for “The Artist.”

Currently working in New Zealand with
Peter Jackson on “The Hobbit: An Unex-
pected Journey,” Shore is creating a concert
version of the “Hugo” score much as he did
with his music from “The Lord of the Rings,”
although performances haven’t yet been

STl e BY ANDREW HAMPP

scheduled. In an interview with Billboard, he
talks about working on “Hugo.”

This is your sixth collaboration with Mar-

tin Scarsese. When did the two of vou begin
working on "Hugo®?
I've worked closely with Martyand the musiceditor
Jenmifer Dunnington for many years. It'sa collabo-
ration that started with the bool [*The Invention of
HugoCabret” by Brian Selznick| and then with John
Logan’s script. [t was a very detailed filmmaking
process over the course of more than a year. I started
composing with the script, but I knew the book
before it was an idea for a movie. I started writing
and then they showed me maybe 20 minutes, and
that was greatly inspiring and 1 went from there.

Thea cafe group in the movie is modealed
after Django Relnhardt’s band with guitar,
violin, accordion and bass. With that music
placing the movie In the early "30s, did It freea
You up to concentrate on other elements?
What[the music] is doing is transporting [the audi-
ence] to Paris 1931 and you want a seamless transi-
tion frorm songto score onscreen. [ wanted to make it
allflow as one piece. Those recordings werechosen
by [music supervisor] Randall Poster and [ used a

smaller group [ondes Martenot, musette, gy psy gui-
tar, piano, bassand drums]in addition toan 88-piece
orchestra. Partof the idea was to show the intimate
family scenes and use musicto convey thatintimacy.

Did the fact that it was In 3-D have
an effect?
The depth of the symphony would also relate to
the 3-D images, which bring you in closer in the
depth of field. It's the first 3-D film [ have worked
on, and [ wanted to orchestrate the music soitfilled
the frame the way the images did.

An acoustic bass is prominent through-
out the movie. Was that pari of your original
vislon for the score, or did it emerge later in
the arrangements?

Torchestrate my own scores and that’s an element
of the orchestration—the solo bass is part of the
sound of the [cafe group| andit gives the film a bit of
ajazzcharacter. I had eight bassesin the orchestra
and would alternate between the solo bassand the
eight, using those sounds depending on the scene.

How would you compare scoring a2 fan-
tasy movle like "The Lord of the Rings™ with
working on a fact-based film fike “Hugo™ that
has a fantasy element?

Every director uses differenttechniques and [can't
really compare [them]. The Paris of “Hugo” is nota
real Paris. It's a storybock world created by Dante
Ferretti, who did the production design, and Rob
Legato, who did all of the visuals. They created
that visual world with Marty and I, then took that
reality and wrapped a fictional story around it.
It's true [that the real-life “Hugo” character, film-

maker Georges| Mélies, had a toy storeand he was
discovered by the French Film Academy, and all of
his movie-making is accurate. Based in that deep
history, we take this Charles Dickens-type story
and use music to [complernent] the story.

"Coeur Volant," & sang you wrote with
Elizabeth Cotnoir and Isabelle Geffroy, was
overiooked by the Academy of Motlon Plc-
ture Arts and Sclences. Any thoughts on the
fact that only two songs were nominated?
We could take a look at the process because
maybe it needs to be adjusted. T would like to
have five songs.

Brands In Town

CBS’ Grammys telecast reels in big brands
like Pepsi, Ford and Harman Kardon

he Super Bowl had its fairshare

I of big synchs and artist appear-

ances this year (Billboard.biz,

Feb. 6), but the real music-marketing
showcase is the Grammy Awards.

The 2011 Grammys telecast on CBS
was watched by 26.6 million viewers, its
largest audience in 11 years, according
to Nielsen. With that kind of pull, brand

]
The right one, baby!
MELANIE AMARC and
ELTON JOHN shoota TV
spot fpr Pepsiay

8 | BILLBOARD |

sponsors flocked to this year's awards
show, enabling CBS to sell out its ad
inventory weeks in advance.
“Demand has been really strong,
even prior to the announcement of
the lineup of talent that is going to be
there” says Linda Rene, senior VD of
prime-time sales and innovation at
CBS, which has been broadcasting the

FEBRUARY 18, 2012

Gramimys since 1973,

In terms of ad rates, the Gramumys
can't compete with the Super Bowl
(a 30-second spot during this year’s
game ran as high as $3.5 million) or
even the Academy Awards (ads for last
year’s cerernony went for $1.7 million).
But the show’s stock has been on the
rise on Madison Avenue. In 2011, the
average spot cost $621,000—up from
a 10-year low of $426,000 in 2010, ac-
cording to Nielsen. Early estimates for
the 2012 Grammys put pricing closer
to $800,000 per spot, according to two
media-buying executives familiar with
this year’s rates.

Official 2012 sponsors include Pepst,
which teamed with Pandora for a best
new artist prometion that included
custom channels for this year’s nomi-
nees and a Friday-night party (cheekily
titled “We Heart Pop”) where guests
like Nicki Minaj, Melanie Amaro and
Kevin McHale (“Glee”) were expected
to appear. During the Grammy tele-
cast, Pepsi will be featured before
commercial breaks in custom inter-
stitials promoting this year’s best new
artist nominees, and will also air an
expanded 90-second cut of its “Pepsi for
All” Super Bowl ad starring “X Factor”
winner Amaro and Elton John.

Recognizing this yeat's best new art-
ist nominees “really emphasizes Pepsi’s
connection with what's new in pop cul-

ture,” Pepsi VP of marketing Angelique
Krembs says. “We're havinga lotof fun
with music. It's very easy for Pepsi, it’s
part of the brand’s DNA, so we're ex-
tending that through the Gramrnys, the
place where music reallyis celebrated.”

The telecast’s automotive partners
are General Motors and Ford. The lat-
ter will promote its Explorer vehicle and
musicrelated in-car features like the
car’s voice-activated Sync entertainment
and communications system.

The two companies’ exclusive lock
on autemotive spots during the telecast
prompted a third car marketer—Hyun-
dai—to promote its own collaboration
with the Recording Acadery (the music-
inspired documentary “Re: Generation”}
at events surrounding this year's awards
show. Quick-service restaurants, retail
and beauty marketers were expected to
have exclusive sponsors from their re-
spective categories as well.

Another advertiser, Harman Kardon,
opted to debut two new spots during
the show. One is a brand-new spot
for its JBL speakers “Hear the Truth”
campaign starring Paul McCartney
(featuring his new single “My Valen.
tine”), the otherisa U.S. premiere ofa
Harman Karden home entertain ment
spot starring Jennifer Lopez {featuring
an original 30-second score composed
by Will.i.am.) Both spots were directed
by Martin Campbell (“Casino Rovale,”

“The Green Lantern”).

“In the music werld, the Gram-
mys are our Super Bowl,” says Har-
man Karden chief marketing officer
Jeff Willard, who snagged McCartney
for a rare commercial appearance. “In
today's world, artists are interested in
doing promotions that might not have
been a few years ago. For Paul, he can
talk about his new album [see story,
page 12] and do it in a way that it helps
JBL out. He's able to preview a song to
the world

Even Micresoft’s Bing search en-
gine is getting in on the action, pre-
miering a 60-second spot starring
rapper Wiz Khalifa that plays up the
search engine’s tag line, “Bing is for
doing.” Prior to the Grammys telecast,
E! will premiere the spotin a first-of-
its-kind integration during its “Live
From the Red Carpet” preshow cov-
erage, with anchor Giuliana Rancic
introducing the 60-second spot. {Co-
anchor Ryan Seacrest is a longtime
partner of Bing.) “Our newad provides
an intimate, insider look at Wiz and
his creative process,” Bing director of
advertising Sean Carver says.

The Grammys are once again top of
mind for marketers because “it's a re-
ally strong rating, it’s a live event, and
there’s lots of interest and strong sales
against the ads,” CBS’ Rene says. “It
really delivers the goods.” "o

BOTTOM: CHRIS WEEKS/PEPSI|
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GROSS/ ARTIST(S) Attendance
Tigkal Prigsis; Venue, Date C=oacily Promoter
P JIMMY BUFFETT
23 G0/ ETA ?nn;ﬁzv Center, Orlando, Fia., 1§s§; Live Nation
PrTTTeR JIMMY BUFFETT
T T
$942,690 TOOL, YOB
BEBSLIEERTG | 1200 Conter, East Rutherford, }f,%'f‘f Metropolitan Talent Presents
$621.377 BOB SEGER & THE SILVER BULLET BAND, FRANKIE BALLARD
75 v m.mnm apana, Baltlimore, B,ﬂ'llﬁ Live Nation
$£620,988 BRAD PAISLEY, THE BAND PERRY, SCOTTY McCREERY
ot ey Pepsi Center, Denver, Jan. 21 1[‘3(32 Live Nation
$610.207 JASON ALDEAN, LUKE BRYAN, LAUREN ALAINA
$A0TLAIS Ut Assembly Hall, Champaign, 15126 e fysuan
$606.727 JASON ALDEAN, LUKE BRYAN, LAUREN ALAINA
HOEEE  QueRSmATA WA vedede
$599,028 JINGLE BALL: EXAMPLE, JLS, PIXIE LOTT & OTHERS
;ZSI:;;:;IQ o8 E:nc'll;%stgl;Ar?na, Manchester, }? G_E/‘.I' Key 103
] gland, Dec. i

BRAD PAISLEY, THE BAND PERRY, SCOTTY McCREERY

$594,998

EBHE5 \P::g::ljgnB.azyéEvents Center, Las ?lvﬁll?u Mandalay Bay Resort & Casino, Live Nation
$577165 RUSSELL HOWARD

$EET,Sa8 14,857

iR RE ©O2 Arena. London. Dec. 19 ¥ - Avalon

$550,334 BRAD PAISLEY, THE BAND PERRY, SCOTTY McCREERY
$507435 ;?th_‘\r:l-:ﬁl_ :]‘\:zrena, Grand Rapids, 10,252 Live Nation

$55§£1159 TOOL, INTRONAUT

(S5 A Catster . ;
SRR BTG N 8885 Lt
$:533,731 DURAN DURAN, COCKNBULLKID

Gwniedh | Hengarig trpe. Mandeter 7428 €M Caicits
$53319 KASABIAN, MILES KANE, VARIOUS CRUELTIES

;:fjéglm E:;‘#Em';‘“ Manchester, 113?3 Live Mation

$513,425 BRAD PAISLEY, THE BAND PERRY, SCOTTY McCREERY
;59',-{“ ?ar:d‘llgy Center, Milwaukee, 1;%(2}10 Live Nation

RPPN BRAD PAISLEY, THE BAND PERRY, SCOTTY McCREERY
£Enkin :?:;L.ﬂ;fna.nzlf:.ﬁrena, Wichita, 8,739 i N&TEion

$498,775 BRAD PAISLEY, THE BAND PERRY, SCOTTY McCREERY
oo/t :';":"55':““’- Hampa, Hlaha, E:'BDIZ Live Mation

TPV BRAD PAISLEY, THE BAND PERRY, SCOTTY McCREERY
L U?;:rﬂiélsezn;er, West Valley City, ?ﬁg? Live Nation, United Concerts
$467,451 ZAC BROWN BAND, SONIA LEIGH, NIC COWARN

:.i!il]__‘:{{,‘:.-'j';d_:uil.' 9,008

Ford Canter, Evansville, ina.,
Daec. 38 sElioul

Jam Productions. Qutback Concerts

$463,089 BREAKOUT!: LMFADQ, ARMIN VAN BUUREN, AFROJACK & OTHERS
(R i_&::n':ni:l_ = 5 806

E0EO4 TSR Hordern Pavilion, Sydney, Dec. 2 Z10.77 Totem Cnelove

$451,986 STATUS GUO, ROY WOOD, KIM WILDE

e kLol v L 7694 - -

| 32 e Q2 Arena, London, Dec, 11 551‘61‘; Live Nation

$451,575 JASON ALDEAN, LUKE BRYAN; LAUREN ALAINA

flb T5E2E ﬁrtc:\_wnk{r:‘olgeum, Fayeltevilie, I?'.It?'l LivaNaAtie

€442 384 BLAKE SHELTON, JUSTIN MOORE, DIA FRAMPTON

BT fmageneen 8866 ocsprosucion

wsen I
?;;g :;E‘I;;: ggl‘;ggrfgie&e";g;%agazr = & Concerts West/AEG Live

$434.213 JASON ALDEAN, LUKE BRYA REN ALAINA

4373335 ﬁm&?ﬁr}%%ﬂl - . Live Mation

[¥LPY-FLE STING

T T E;hlll.szl;wgq Theatre, Deviver, 4352" Live Mation Global Touring
CTEGTLE I PAUL ANKA

;ﬁ.ﬁﬁ"!—:ﬂl‘l;’ The Colosseum at Caesars,

Windsor, Ontario. Dec. 10 C3 Presents, Caesars World Entertainment

‘
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on MM DRAKE
zﬁ‘;g i {,zgéjgj;-n'_"‘a'd Rock Hotel, Las ‘391‘3:)?' Concerts West/AESG Live
LTnilo I ARCTIC MOMKEYS, VIOLENT SOHO, MILES KANE
[RALHERED Mudiden, = 2300 i i
LRl Hordemn Pavilion, Sydney, Jan, 12 it Frantier Touring
$406,649 ALL STARS OF HIP HOP; RAKIM, DOUG E FRESH & OTHERS
ldp .
p EEIE attante Chly Boardwalkat, 7337 Platinum Productions
saoze00 LI Gom—
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Chuga Entertainment
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$395,151
BETS Al HMaverik Center, West Valley TIty,
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Utah, Jan. 21 9,268

AEG Live, United Concerts

Desert wind: AMOS
LEE perfarming at
the Fox Theatrain

Tuesan, Ariz.

Fresh Vantage Point

‘Artists Den’ creator Mark Lieberman reimagines
how live music can be presented

ow in its fourth season on PBS, "Live
From the Artists Den” is ready for its
coming-out party in 2012.

The show made a splash with its Feb. 3 sea-
son debut, presenting a performance by Adele
at the Santa Monica Bay Woman's Club in Santa
Monica, Calif. The episode was shot a year ago
during the same week as the U.S. release of
21, which went on to become the top-selling
album of 2011.

“It’s a portrayal of an artist that went on to
have an unbelievable, record-breaking year,” cre-
atorfexecutive producer Mark Lieberman says.

It was a fortuitous programming win for
a show that has established itself in the art-
ist community as a coveted gig to play. And it
showed off all the key elements that have made
the series a widely admired creative success: an
accomplished artist in a nontraditional venue
before an intimate, appreciative audience of
invited guests, accompanied by
an interview conducted by music
critic and Artists Den director of
programming Alan Light.

Another example of the show’s
synergy involves Amos Lee. The
singerfsongwriter had a banner
year in 2011, opening for Adele
on her UK. tour and releasing
his acclaimed album Mission Bell,
which debuted at No. 1 on the
Billboard 200.

Lee, who recorded Mission Bell in Tucson,
Ariz., with Calexico and other guest artists,
makes his home in Philadelphia, so the Artists
Den initially thought to present him in a ceol
Philly venue. But Lee expressed a desire to re-
turn to the Arizona desert, and Tucson's recently
refurbished Fox Theatre fit the bill. His perfor-
mance with Calexico at the Fox airs March 2.

“After a very successful year, [ couldn’t think
of a better platform than ‘Live From the Art-
ists Den’ to showcase this project, to come full
circle with the Calexico boys and document the
journey where it all started: Tucson, Ariz.,” says
Perry Greenfield, Lee’s co-manager at Red Light
Management. “Alan, Mark and the team’s atten-
tion to detail, marketing sensibilities and quality
control has put them at the forefront of music
prograruming, It was an honor to be a part of it.”

Other acts to be featured in season four in-
clude the Fray, Death Cab for Cutie, Kid Rock
and lron & Wine. Shotin high definition, the
series is presented by WLIW in association with
WNET New York Public Media and is distrib-
uted by American Public Television.

< ELLIOTT
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Lieberman’s emergence as a champion of live
music is as unorthodox as the show’s program-
ming approach. During his decade-plus career
in investment banking and private equity, the
lifelong music fanatic began hosting shows in
his living room, where he realized there was
something special about seeing musicians per-
forming in nontraditional settings. He eventu-
ally expanded the concept by staging shows in
other unusual venues, like old synagogues and
churches and private homes, and invited people
to discover bands considered worthy of the show.

In 2008, “Live From the Artists Den” jumped
to TV on satellite channel Ovation, before mal-
ingits PBS debutin 2009, Among the acts to per-
form under the “Artists Den” banner are Robert
Plant, Ray LaMontagne, Elvis Costello, Ringo
Starr, Tori Amos, Alanis Morissette, Crowded
House, the Black Crowes, Ben Harper, Regina
Spektor, Corinne Bailey Rae and David Gray.

Through itall, Lieberman says
the target audience has remained
the same: “a crowd that loves
music, but has sort of stopped
going out to discover it.”

Capacity at most "Artists Den”
shows is in the 400-500 range,
and the tickets are free. Attend-
ees come from a database of about
160,000 music fans that the pro-
ducers built through the years.
“We send one email once a month when we do
a show, and the email just says 'secret show,””
Lieberman says. “We get about a 40% open rate,
and somewhere between five and 15,000 people
sign up for tickets.”

Dating back to the days before it was on TV,
“Live From the Artists Den” has been supported
by low-key sponsorships and has released well-
received DVDs and CDs of shows on Artists Den
Records, which has anywhere from two to eight
products on its annual release calendar. Teday,
the show can be viewed, through Northstar
Media, in Germany, Australia, New Zealand,
Canada and Latin America. The series has also
become a big deal online, where viewers can pre-
view clips and watch select episodes on Hulu.

“For the artists.” Lieberman says, “it's about
doing something different, about doing some-
thing inspiring, reimagining the way music
should be presented, and what that does is
consistently create a unique version of the
artist’s work.” "o

biz For 24,7 touring news and analysis,
. see billbeard.biz/touring.
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‘We Unleashed
A Monster’

La Arrolladora’s new album
scores big at digital retail

year age, Fernando

Camacho, director/

producer of La Ar-
rolladora Banda el Limon
de Rene Camacheo {affection-
ately known as La Arrolladora),
played ademo for Billboardover
lunch in Miami. The track was
aslow ballad with atwiston the
usualstoryline: Girl dumps boy.
Boy finds newgirl. Girl calls boy
in a futile effort to make up.

Titled “Llamadade Mi Ex” (A
Call From My Ex), its refrain—
“What partof ‘no’ don't youun-
derstand”—Dbecame the peg for
amarketing campaign support-
ing the launch of the band’s lat-
estalbum, Irreversible ... 2012,
on Universal Music Latin Enter
tainment (UMLE).

Released Jan. 24 on Disa,
the alburn debuted at No. 1 on
Billboard’s Top Latin Albums
chart, movingmere than 9,000
units, the third-highest debut
for a regional Mexican set
since March 2010, according
to Nielsen SoundScan.

More imnpressively, digital
albums accounted for 32% of
those first-week sales, making
Irreversible one of the strongest
digital debuts by a regional
Mexican act.

Although La Arrolladora has
a strong online following—
with 3.6 million likes on Face-
book and 162,000 followers on
Twitter—the digi-

The band’s all here: LA ARROLLADORA
BANDA EL LIMON DE RENE CAMACHO

well at digital retail. Although
UMLE gave the album arnple
marketing and promotional
support, most aspects of the
campaign covered the usual
bases. The group scored a

radie hit with

tal sales numbers Latin “Llamada de

cameasasurprise. Mi Ex,” which

“This sends NOtaS is No. 1on the

the message that  LEILA Regional Mex-
CCBO

this genre can
sell digitally and
can make a profit
digitally,” UMLE
executive VP of
brand partner-
ships and digital Gustavo
Lopez says. “Before this, the
units were such a small per-
centage. Butif you sell 9,000
copies and 3,000 are digital,
you say, ‘Holy shit.”

It's hard to pinpoint exactly
why La Arrolladora did so

* .
e: 4onHotLatin
'y
advertising
filiates that began airing a week
ladora also filmed a segment

ican Airplay
e chartand No.
Songs, and a

naticnal TV

campaign on Univision, Tele-
futura and local Univision af-
prior to release will extend for a
total of three weeks. La Arrol-
for Walmart’s acoustic perfor-
mance series, "Acceso Total,”

Earth Mother

Lila Downs prepares to embark on a North American tour
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Singer Lila Downs, known for
writing music that honors her
Mexican heritage, admits she
had trouble sleeping during
the days leading up to her
sighing a contract with Sony
Music Mexico last summer.

“We didn’t have any radio
play and yet here we were
working very hard,” says
Downs, who was previously
signed to Manhattan. “There’s
a struggle to make money.”

Her Sony debut, Pecados y
Milagros (Sins and Miracles),
has sold fewer than 3,000
units in the United States
since its release in November,
according to Nielsen Sound-
Scan. But Downs and the label
are hopefulthat saleswillgeta
boost when sheembarks ona
10-date North American tour
that begins Feb. 17 at the Sci-
ence Center Theater in Blue
Bell, Pa.

Her biggest-selling album
inthe United Statestodateis
Una Sangre: One Blood, which
has sold 54,000, according to
SoundScan. Downs has also

months in advance, which al-
lowed for exclusive content fora
Walmazt-only CD/DVD version
of Irreversible.

Camacho says the major dif-
ferentiator between this and
previous album campaigns was
the online component. During
the past year, La Arrolladora
promoted every dateon its tour-
ing schedule with fan contests
and promotions on Facebeook.
The group also got some love
from iTunes, where the album
was featured prominently cn
the iTunes Latino page (where
it was still featured at press
time) and on the “What's Hot"
section of iTunes’ music home
page and on the home page of
iTunes Mexice.

“I followed my friend Gus-
tavo Lopez's advice,” Camacho
says. “He saidto pay more atten-
tion to electronic media. We did,

charted four top 10 albums
on Billboard’s World Albums
chart: Una Sangre {(at No.
3),La Cantina {No. 2), Shake
Away (No. 3) and Pecados vy
Mifagros (No. 5).

Meanwhile, Pecados y Mila-
gros hasreached many more
fans in Mexico, where cor-
porate sponsors purchased
20,000 CDsofthe album and
gave them away to fanswho
purchasedtickets to her con-
certsthere.

“I’'m very happy with the
outcome,” Downs says. “It is
areally nice thing to do for
our audiences. | also like it
when they show up and know
our songs.”

Downs says Pecados y Mil-
agros was inspired by her son,
Benito Xilonen, and Mexico’s
votive paintings.

“I had lost faith in life,” says
Downs, who was bornin Qax-
aca. “l couldn’t conceive as
a woman. What’s the whole

and we unleashed a monster.”

Does La Arrclladora’s expe-
rience provide any lessons for
other artists? It's hard to say,
given the many elements that
playedarole in the new album's
strong debut.

Lopez points outthat LaAr-
rolladora is one of the few re.
gional Mexican acts that have
cross-generational appeal and
are purchased by both young
and old audiences. Mean-
while, Camacho says, “our
audience is still the largely
Mexican audience that likes
banda. It's the same audience,
just different faces.”

[t seems like those faces fi-
nally made the connection be-
tween traditional promotion
and online purchasing.  « «

Foar 2477 Latin pnews

and analysls, ses

billboard.biz/latin.

point of being a woman if you
can’t have a baby?...|felt
very depressed.”

Downs' husband and busi-
ness partner, Paul Cohen, sub-
sequently decided to adopt a
child in Mexico, which inspired
the songstress to approach
her music from a different per-
spective. “Having my son is
amazing,” Downs says. “| feel
like | want to live. There's this
symbiotic relationship with
this little person who is one
year and seven months.”

Downs says she’s currently
working on a musical based
on the Laura Esquivel novel
“Like Water for Chocolate,”
which was made into a film
by director Alfonso Arauin
1992. She hopes to present
the musical in Chicago during
the summer.

Will she performin it?

“I'm not sure,” Downs says.
“That would be great.”

— Justino Aguila

. EN ESF.-'A.'-QCI[ Al the great Latin music covarags
.blz you've come to expect fram Bilfboard=—In Spanish
Go to billboardenespanol.com

ANTHONY TO RECEIVE
ASCAPFOUNDERS
AWARD

ASCAP will honor Marc An-
thony with its Founders Award
during its 20th annual Latin
Music Awards on March 20 at
the Beverly Hilton Hotel in Los
Angeles. Anthony, who is co-
executive-producing reality
show “Q’Viva! The Chosen,”
airing on Univision through-
out Latin America and soon
on Fox, is also an actor and a
major force behind the Latin
crossover explosion of 1999,
with global sales of 12 million-
plus albums, according to his
label, Sony Music. The Found-
ers Award is ASCAP’s highest
honor. Past recipients include
Paul McCartney, Garth Brooks
and Billy Joel. —Leila Cobo

BMITOHONCR
PITBULL

Pitbull will be honored with
BMI’s President’s Award at the
19th annual BM| Latin Awards
on March 30 at the Encore
Wynn Las Vegas. The award
recognizes what BMI describes
as “unique occasions when
an individual songwriter or
executive has distinctly and
profoundly influenced the en-
tertainment industry.” Pitbull
ranked No. B on Billboard’s
year-end Hot 100 Artists chart,
and his single “Give Me Every-
thing” was No. 5 on the year-
end Hot 100 Songs tally. He
also topped the year-end Hot
Latin Songs artist chart. Past
winners include Taylor Swift,
Emilio and Gloria Estefan, and
Willie Nelson. —LC

SLACKER ADDS LATIN
STATIONS
Slacker Radio has launched
four Latin music stations.
Memorias plays Latin oldies
from the last three decades,
Puro Norte features norte-
fias and corridos acts like Los
Tucanes de Tijuana and Los
Tigres del Norte, Romantica
will play Spanish-language AC
hits (Ricky Martin, Chayanne,
Marco Antonio Solis), and
Salsa will play top acts of the
genre {Gloria Estefan, Victor
Manuelle, Tito Nieves). Slacker
also announced that terrestrial
radic veteran Edgar Pineda will
help curate its Latin stations
along with programmers Alex
Cortez and Jackie Madrigal.
—Justino Aguila

BOTTOM JARDIN AMARILLO



When José Valle was named president of Univision Radio in March 2011, he took over a

company in flux.

The largest Spanish-language radio network in the United States—with 74 owned-and-
operatedstations in the United States and Puerto Rico—Univision had just begunto subscribe
to Arbitron's Portable People Meter (PPM) audience measurement system at the end of 2010,
after protracted negotiations with the ratings company over its methodology.

The Cuban-born, Los Angeles-raised Valle, who had along history inradio and TV, almostim-
mediately started to implement changes, appointing new managerial and programming heads
inmany major markets. He also launched aradio app that’s racked up half a million downloads.

Since Valle’s appointment, ratings have risen for Univision stations in key markets, including

The radio executive on shaking
things up at the Spanish-
language broacdcaster.

New York, Los Angeles, Chicago and Miami, according to Arbitron.

Valle’s first jobr in radio was working as areceptionist for KTNQ-AM and KLVE-FM Los Ange-
les, back when they were part of what was called Heftel Media and the full potential of Hispanic
broadcasting had yet to be realized. He worked his way up the ranks, eventually becoming VP/

GM of Univision Radio Los Angeles before ascending to his current post.

“We have our swagger back,” Valle says of Univision Radio, speaking publicly for the first time
since taking over. “We are who we say we are. We are the heartbeat of that 18-49 demographic.”
In an interview with Billboard, Valle talks about what’s ahead for the Hispanicradio broad-

casting giant.

You've macde dramatic changes,

even at a pragramming level

For Instance, you added upt-
empo tracks and English-lan-
guage songs at top-rated Los
Angeles Spanish-language sta-
tion KLVE, which |s known f

Why tinkar

ar
romantic ballads
with the formula?
Old school would have been, “We
have a formula, we have a brand,
we have a format.” New school is,
“We want to give listeners what
they want to hear.” And the listen-
erswho listen to KLVE want to hear
Pitbull. KLVE is an 18-49 station
that we want to win in L.A. with.
So if tomorrow it’s polka that the
audience wants to listen to, we're
going to play that.

What was your plan when you
took over Univision Radio?

What I found was some good sta-
tions, but more importantly I found
a core group of leaders and a very
engaged staff that was looking for
an opportunity to compete and to
win. [ think we wentthrough adark
time in radio. The economy was

tough. We had made the decision
to not participate in Arbitron, so we
were self-exclusionary.

How has the PPM affected tha
way you program?

In the past with the diary method,
we programmed to a brand, whereas
now we prograrm to what the listener
wants on a minute-by-minute basis.
The listening is so exact, the accep-
tance of a listener for a mistake is
zero. So we can't talk about brand.
We're learning to compete with the
PPM systern, we're learning to pro-
grambetter with it, and T think we've
been able to show that we can work
and leverage it to our advantage.

What do you think about label
complaints that Univision sta-
tions play only recurrents?

We program to listeners first and
foremost. We program to their re-
quests, their needs, their lifestyle,
their likes first. And we go to a lot
of great pains and expense to make
sure we're getting it right. But at the
same time [ realize we have this
need to continue to fuel new artists

and new music, so we'te welcome to
new ideas and new music sc long as
we can maintain the balance of the
ratings wins and the ratings needs.
We play new music. It's a myth that
we don’t. We just may not happen
to be playing the records thatlabels
want us to play that day, at that mo-
ment. We give ample opportunity
for music to work.

What are your other strategles?
One of the biggest changes we've
had is decisions at the market level.
They're at the GM, at the sales man-
ager, at the program director level.
An example of a station that con-
trolled its own destiny is KCSA in
Los Angeles. It was the No. 3 re-
gional Mexican station and the No.
5 Spanish station in the market.
We decided to go against the grain
of what was happening and only
focus on traditional Mexican. And
in a matter of 10 days, we were the
No. 1 [regional Mexican station] in
the market. We put the priority on
the listener. It went mainstream,
mass-appeal regional Mexican, as
opposed to newer corridos.

Is It a myth that many bilingual

listeners tune in to Spanish-lan
guage radio?

There are a bunch of bilinguals
and there are a bunch of English-
dominants too. The myth is that
they left us. They never left. It's
aboul the product. T watch the lis-
teners and in the same minute they
can go back and forth. To me it's
about, “What mood am I in? Who
do [ want to be right now?” We're
never going to lose these folks. The
music that we play is the music
that brings them back to where
they're from, to where their par-
ents are from. It's the music they
listen to in birthday parties and
quiceafieras. We're never going
to lose those people, so long as we
give them the right product. It’s
in their DNA.

What's your fastest-growing
segment?

More than fastest growing, the core
is still regional Mexican. That's
where we play. That’s our bread
and butter. Tt evolves, butit doesn’t
lose the clout.

Have your core advertisers
changed, particularly following
last year's release of the new
U.5. Census numbers?

Our advertising list size has in-
creased year over year. We have
improved our ability not just to
work better with our current ad-
vertisers but to grow adverlisers.
[The Census numbers] were a
confirmation of what we knew:
thatthere are Hispanics in Amer-
ica. What a concept. That’s why
we're in this business. But really,
what drives the revenue is perfor-
mance, delivery. When you have
in Los Angeles the No. 2 and No. 4
stations in the market, when they
see the ratings our TV network
has, how they dominate, when
they see those kinds of things,
that’s the progress.

You started In Spanish-language
radlo in the sarly 19905 What s
the biggest diference betweaan
then and now?

The number of competitors that
are in the space. There was nothing
before. And the focuson [profitand
loss]. It's a business now. When [
was a receptionist and an account
executive, working in Spanish-
language radic was like dying and
going to heaven—the connectiv-
ity with the artists, the fun that
we had. If you could dream it, you
could do it. And then it became a
business. And what we're trying to
do is bring it back to having fun.
We play music and throw parties
for a living—that’s what we do. If
we can't have fun with this, we're
doing it wrong.

José Valle will participate ina keynote
QA ai the Billthoard Latin Music
Conference on April 24 in Miami.
For maore inforimation, go te biliboard
latinconference.com.

Old school would have been, ‘We have aformula,
we haveabrand, we have aformat.” New school is,
‘We want togive listenerswhat they want to hear.’
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WITH A NEW ALBUM OF
STANDARDS, PAUL McCARTNEY
MAKES A LEFT TURN WHILE
LOOKING IN HIS REARVIEW

BY RAY WADDELL



ello there, this is Paul. Are you expecting
my call?”

Why, yes, indeed we are, thank you. Sir.

Sir Paul McCartney, calling from “a car”
somewhere in England, is surfacing to discuss
his new record, Kisses on the Bottom. It’s an ultra-
cool tip of the hat to both a bygone melodic era and McCartney's
own treasured childhood recollections of "sing-songs.”

Or, as Macca himself puts it, Kisses (the title references a line
from the record’s opening cut, Fats Waller’s 1935 “I'm Gonna Sit
Right Down and Write Myself a Letter”) is all about “melody and
memory.” Not only does it feature a bounty of standards—some
well-known, others not so much—Dbut Kisses also boasts two new
McCartney compositions that fit perfectly in this classy mix in
terms of both gorgeous melody and lyrical heft.

Produced by legendary Grammy Award-winning producer
Tommy LiPuma (Barbra Streisand, Miles Davis, Diana Krall)
and featuring jazz/pop pianist Krall (@DianaKrally and members
ofher studio and road bands as musicians, Kisses might seern at
first take a quiet little alburn, especially when placed alongside
McCartney’s epic recorded legacy. Yet, the record lacks nothing
in substance—and owns style to burn. It’s the sort of album Me
Cartney hopes folks might chill to after a hard day of whatever.

“When [ play it . . . sormething really nice happens,” he says.
“I get into a zone I really like being in. T irmagine people coming
home, cracking open a bottle of wine or whatever’s your tipple,
putting the album on, kicking back and relaxing. I hope people
find it musical, relaxing and something that means a lot to therm.”

In an era when reinterpreting standards has becorne standard
(Rod Stewart has done five such albuims), McCartney's stab at the
classics songbook stands cut for its warm, in-the-moment feel;

impeccable and often left-field song selection; and the fact that
the world’s most famous bassist doesn’t play a note, save some
spontaneous whistling on “My Very Good Friend the Milkman.”
This record, perhaps more than any other, spotlights McCart-
ney the vocalist.

“The nice thing, in one way, was that [ wasn’t playing any in-
strurments. [ was just there as a vocalist,” he says. “I could just give
up the playing responsibilities to thern and just sit back and enjoy
their playing. That way [ had a chance to just focus on the vocal.”

A YEAR BEFORE RECORDING BEGAN, LiPuma, armed with a
cache of songs and a “very talented” keyboardist, spent five days
at McCartney's homne studio at his East Sussex estate in south-
east England just trying some things cut. “We probably putabout
15-20 songs down on tape, just piane and vocal, to get a sense of
what might work,” LiPuma says. “I left with a sense as to what
he was comfortable with and what he wasn't comfortable with.”

The songs recorded were selected democratically, with some
dating back to McCartney’s childhood days arcund the family
piano helmed by his father, an amateur musician.

“I pulled up some [songs] from my memories, when [ was a
kid and we had family sing-songs, which was the original in-
spiration for the whole idea,” McCartney says. “I said to Tom,
‘Let’s lock at these ones. This is the kind of era I want to lock at.’
Tommy himself suggested some; a girl in my office, Nancy Jef-
fries, suggested some—she’s very knowledgeable; Diana [Krall|
suggested some. Then [ played Tormmy a couple that T'd written,
and he said, ‘“Whoa, that's a greatidea,” so we selected a couple of
those. We all pitched in, we all made suggestions, and we took
all those suggestions to the studio.”

Along with the new compositions “My Valentine” and “Only Qur
Hearts” (which fit searnlessly into the rotation), the 14 songs include
such lesser-known chestuts as “More [ Cannot Wish You,” a Frank
Loesser gem from "Guys and Dolls”; Irving Berlin's “Always”; and
an endearingly strange take on Loesser’s “The Inch Worm.” Even
the more familiar songs like “Ac-Cent-Tchu-Ate the Positive” and
“Bye Bye Blackbird” receive fresh, inspired interpretations, with
the latter, as a ballad, becoming a mood piece that brings new at-
tention to the poignant Mort Dixon lyric.,

“We said, 'Let’s try it as a ballad.” And then suddenly you lis-
ten to the story in a completely different way than when it’s an
uptempo,” LiPuma says.

Beyond McCartney, the album features added-value star ap-
peal, with Eric Clapton making a stellar turn on the record’s two
bluesiest arrangements in “My Valentine” and “Get Yourself An-
14 |
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TEAM McCARTNEY

ALELUM: Kissesonthe STUDIOE: Avatar Studios,
Bottom New York; Capitol Studios,
Los Angeles
LABEL: HearMusic/Concord
PLUBLISHING:MPL

RELEASEDATE Feb.7 Cormmunications

MANAGEMENT: MPL; Scott
Rodger, consultant

A Nancy Jeffries at MPL

TOUR DIRECTOR: Barrie

FPRODUCER: Tommy LiPuma  Marshall at Marshall Arts

other Feol,” and Stevie Wonder chiming in with a highly effective
harmenica part on album closer “Only Our Hearts.”

The other stars are Krall and the rest of the musicians on the
record, including John and Bucky Pizzarelli on tasteful guitar.
Involving Krall was a key element in the project’s considerable
chemistry. “She's a great stride piano player, and stylistically she
understands this period better than anyone [ kmow,” LiPuima says.

Recording began in March 2010, first at Capitol Studios in
Los Angeles and then Avatar Studios in New York. The approach
was loose, and decisions as to arrangements and angles to take

HUBLICITY. Steve Martin NOTABLE APPEARANCES
at Nasty Little Man (North Scheduled to perform Feb.
Arnerica); Dawbell (United 9 with the Kisses on the Bot-
Kingdom) tom band for invited guests

at Los Angeles’ Capitol
Studios; Feb. 10 at a Musi-
Cares gala as MusiCares'
Person of the Year at the Los
Angeles Convention Center;
and Feb.12 at the Grarnrmy
Awards. Touring plans TBA.

WEBSITE PaulMcCartney.com

TWEETS: @PaulMcCartney

were made on the fly, albeit with input from impeccable sources
in McCartney, LiPuma, Krall, the musicians, arrangers Johnny
Mandel and Alan Broadbent, and engineer Al Schmitt. The mood
was relaxed and fun, and it’s apparent, as the album feels very
much like an hour spent in a darkened jazz club.

“Each day I would come in [to the studio] and we'd say, ‘OK,
what do we want to try now® What are you in the mood for?’
I'd say, How about this one® And we'd just figure it out from
the sheet music,” McCartney recalls. “Nobody had parts writ-
ten. We just went through it. By the time [ figured out how [

“THE TWO MOST IMPORTANT THINGS
TO HIM WERE, DOES IT FEEL GOOD AND
WAS HE HAVING A GOOD TIME.”

—TOMMY LiPUMA, PRODUCER

+ APPLE CORFS

LEFT: M KIM/e 2012 MPL COMMUNICATIONS: TOP, RIGHT



wanted to sing it, Diana and the guys had sorted out an arrange-
ment, and we kicked it around ameng ourselves. We'd say, “This

sounds like a good idea, let’s try it,’ then we'd do a take or two,
Al [Schmitt] would record it, then we'd go in and listen. It was
a very enjoyable process.”

LiPuma has a similar recellection of the sessions, adding that
for the mest part nothing was arranged in advance. “We'd have
somebody write out a chord sheet for us, and then we went in and
figured it cut on the date,” he says. “The next thing you know,
things started taking shape, and the minute it started sounding
like sormnething, [ would tell Al Schmitt, ‘Let’s start rolling the
tape, and then boom, that magic would pop up.”

The producer believes the process wasn't an unfamiliar one
for McCartney. “He mentioned to me on many occasions, ‘[ love
this. [t reminds me of the way we used to do the Beatles. John
[Lennon] and T would write a seng, we'd have a date booked at
Abbey Read, and neither George Martin, George Harrison or
Ringo [Starr] knew what the songs were about. They'd work it out
right there in the room,” LiPuma recalls. “When we first went

Beatles for sale: The
BEATLES have sold
nearly 800,000
downloads since their
music went on salein
the iTunes Music Store
in November 2010

“STEVE JOBS CAME ALONG TO A COUPLE OF OUR CONCERTS

AND STUFF. HE WAS ADEARMAN... ABEAUTIFUL GUY.
| WAS SO LUCKY TO COUNT HIM AS ONE OF MY FRIENDS.”

The wait for the Beatles to make it to
iTunes wasalong one, and when it finally
happened—mania. Since November
2010, when all 13 studio albums and vari-
ous compilations hit iTunes, the Beatles’
collected albums (at press time) have
sold 744,000 downloads in the United
States, according to Nielsen SoundScan,
topped by the T hits set at 132,000.
Bringing the Beatles to iTunes was a
well-known personal goal of late Apple
CEO Steve Jobs. Paul McCartney, who
with Ringo Starrare the group’s only sur-
viving members (Yoko Ono and Olivia
Harrison, the widows of Beatles John
Lennon and George Harrison, respec-

BEATLES, LATIN STYLE

tively, represent their interests), says the
delay was just business.

"“We were all so happy to get on
iTunes,” McCartney says. “We'd wanted
it for along time, but all this business
stuff—it was a big deal, so everyone
wanted to get it right. When we finally
did, it was really cool. And after that,
Steve came along to a couple of our
concetts and stuff. He was a dear man.”

McCartney’s recent solo sets haven't
made much of a digital splash, with
Chaosand Creation in the Backyard and
Memory Almost Fiull each just crediting
single-digit percentage sales to digi-
tal. Overall, McCartney seems pleased

with the Beatles’ impact on iTunes, but
mourns the loss of Jobs, who died last
October. “He was a beautiful guy, Steve.
| was so lucky to count him as one of my
friends,” says McCartney, who calls Jobs
“a very clever man, a hice man, a great

music fan. He will be sorely missed.”
Meanwhile, McCartney remains a
popular figure in the world of social
media, whether he knows it or not. (He
does now.) He has more than 550,000
followers on Twitter and 1.4 million-
plus likes on Facebook. Asked if he ever
checks in with either, McCartney re-
plies, “I'm afraid | don’t.” Keep posting!
—RW

THE FAB FOUR’S INFLUENCE HAS TOUCHED
MANY LEADING LATIN ACTS

Last summer, Cuban salsa star Willy
Chirino released an album of Beatles
covers, in English, set to tropical beats—
from straight-ahead salsa to bachata
and merengue. Titled My Beatles Heart,
it was Chirino’s homage to his self-pro-
fessed “first love.”

“I'll tell you honestly,” Chirino told Bill-
board in an interview years earlier, “l am
aBeatles connoisseur. To me the Beatles
are exactly what music should be. Listen
to a Beatles album. It has British folk
music, it has country music, beautiful
ballads, hard rock, light rock. You hear
every single spectrum of music.”

And every single spectrum of music
hears the Beatles, from Brazilian Rita
Lee’s 2002 bossa-tinged Bossa ‘N Bea-
tles to Los Fabulosos Cadillacs’ 1995 ska
rendition of “Strawherry Fields Forever.”

“The Beatles’ influence throughout
Latin America is staggering,” says Jorge
Mejia, Sony /ATV Music Publishing se-

nior VP for Latin Amenica and U.S. Latin.
“There is hardly a person out there who
does not know the songs, regardless of
whether they understand the lyrics or
not. In addition, virtually most, if not all,
major artists sing and cover the cata-
log—from Roberto Carlos to Caetano
Veloso to Sergio Mendes to Ze Ramalho
to Leonardo ... the list goes on andon
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...in Brazil to Charly Garcia,and Gustavo
Cerati in Argentina, just t6 name a few.”

Virtually every major star—from
Mexican Marco Antonio Solis to Do-
minican Juan Luis Guerra—has spoken
of the influence of the Beatles on their
music and songwriting. “| grew up
listening to rock’n’roll [Spanish-lan-
guage] cover songs,” Solis says. "And
when | grew up, | realized they were
originally by the Beatles.”

Pop star Luis Fonsi says “Yesterday”
is his favorite Beatles song, but he has a
special place in his heart for “Let It Be.”

“It was the first song | learned when
| started playing the guitar,” Fonsi says.
“The beauty of it was that [Paul Mc-
Cartney’s] songs were so harmonically
simple yet so powerful that they were
easy enough to play and | got hooked...
That's when | started to play the guitar in
cafes where people sang. We all wanted
to be Paul McCartney.” —Leila Cobo

wwwbillboard biz | 15




“VE BEEN
REALLY
LUCKY
THAT
WHEN WE
GO OUT
ANDDO

A SHOW,
WE’VE
GOT SOME
TUNES
THAT

WE CAN
PLAY.”

—PAUL
McCARTNEY
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in, the most crucial point was finding a manner for [McCartney]
to approach telling the story. [ think Paul felt completely comfort-
able. He had a great time doing it.”

One of the great things about McCartney, according to LiPummna,
is that “he lets you do your job. There wasn't any second-guessing
going on. The two most important things to him were, does it
feel good and was he having a good time.”

Apparently both were the case. “It was a labor of love kind of
thing,” McCartney says. “We just had fun. We went in there and
enjoyed the songs and enjoyed each other’s company. It was a
great tearn, and [ think it camne out OK.”

THESE DAYS

Certainly one of the key elements that will draw attention to the
new project is the presence of the two new McCartney composi-
tons. The songs are of such high quality that they beg the ques-
tion: Just how many such treasures does this master songwriter
have lying around?

“T do have quite a bit of stuff, actually, yeah, quite a lot of songs
I've been writing over the past year or so,” he says. “I am in the
process now of starting to think about maling a record of those
songs. I'm lucky. [ love songwriting. Ithappens natuzally for me.”

In fact, McCartney says the songs are what he’s most proud of,
professionally. “I've been really lucky that when we go out and do
a show, we've got some tunes that we can play,” he understates.
“[When] you think about it, [songwriting] is not always some-
thing you train to do. John [Lennon| and I weren't trained atall.
We just kind of figured it out and made it up ourselves. [ think
we did some pretty good stuff, considering.”

And people still want to hear that “stuf[” live, along with scores
of other well-loved songs from McCartney's days with Wings and
his solo career. In the past decade, McCartney has approached
touring with renewed vigor, to staggering box-office effect. Since
2002, he has sold 2.5 million tickets to 135 shows that grossed
$322.6 million, according to Billboard Boxscore. Barrie Marshall,
director of London-based Marshall Arts, is McCartney's longtime
global tour director. While Marshall Arts is affiliated with AEG
Live, McCartney also works with Live Nation in North America,
and other promoters around the globe.
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His crack touring band has now been together longer than ei-
ther Wings or the Beatles. “Aren’t they cool?” he responds when
the band is complimented. “We're having a really great time, and
last year we played quite a few dates. They're such a pleasure to
play with. We all enjoy each other’s company and the musician-
ship, and next month we will have been playing together 10 years.
That's long enough to make us a proper band.”

Asked if he would continue to work with this particular
touring band, McCartney says, “Yeah, I hope so. We all love
it, and I don’t see any reason not to. I've got a meeting coming
up with my promoter, who I hear has some nice, interesting
ideas for me. So we’ll start to put that together, map out our
live dates this year.”

As for live work with the Kisses band, McCartney doesn't rule
it out. “We haven't really talked about it yet,” he says. The band
was sel to play a few shows in Los Angeles around the Gram-
mys and McCartney is being honored as MusiCares’ Person of
the Year, which could lead to more shows. “We'll try it out then
and I think that will give us some clues,” he says. “People have
plenty of ideas and suggestions. I'd like to see how it goes live,
just how much we enjoy it. If we all enjoy it, then we've got to
think about taking it out.”

McCartney stands as a cornerstone memmber of inarguably the
most influential rock band of all time, writer or co-writer of some
of the most enduring and flat-out best songs ever entered into the
musical canon and has toured under the reign of Beatlermania, as
well as with two other top-shelf rock acts in Wings and his cur-
rent touring band. He has also received every musical accolade
imaginable, including knighthood.

But it is, perhaps, McCartney's sense of humor and ability to
not take himself too seriously that contribute to his long-lived
appeal and ongoing coolness to generation after generation of
music fans, a concept he doesn’t dismiss. “You could say it’s
humor, mixed with a complete love of what I do,” McCartney
says. “I'm a music freak, man.” e

Nashville-based Ray Waddell {@billboardiour) is executive director
of content and programming for touring and live entertainment at
Billboard. Fle wriles the weekly On the Road column,

SIR PAUL
McCARTNEY’S
VERY OWN TOP 40
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PAUL McCARTNEY’S
TOP 40 HOT 100 HITS

Taking flight: PAUL
McCARTNEY ina
London studio
recording with Wings
in November 1973.

RANK  TITLE ARTIST LABEL
1 “HEY JUDE” The Beatles Apple

2  “SILLY LOVE SONGS” Winags Capitol
3 “SAY SAY SAY” PaulMcCartney and Michael Jackson  Columbia
4 “IWANTTOHOLD YOUR HAND” The Beatles Capitol
5 “EBONY AND IVORY” Paul McCartney and StevieWonder  Columbia
6 “MYLOVE” PaulMcCartney & Wings Apple
7  “COMING UP (LIVE AT GLASGOW)” Paul McCartney & Wings Columbia
8 “SHELOVES YOU” The Beatles Swan
9 “GETBACK” The BeatlesWilhBilly Preston Apple
10 “LETITBE” The Beatles Apple
1M1 “COME TOGETHER"/“SOMETHING” The Beatles Apple
12  “HELLO GOODBYE" The Beatles {apitol
13 “BAND ON THE RUN" Paul McCartney & Wings Apple
14 “THE GIRL IS MINE" Michael Jacksan and Paul McCartney Epic
15  “AHARD DAY’5 NIGHT” The Beatles Capitol
16 “WECAN WORK ITOUT” The Beatles Gapita
17 “CAN'T BUY ME LOVE" The Beatles {apitol
18  “I FEEL FINE” The Beatles Capitol
19 “YESTERDAY” The Beatles {apital
20 “LISTEN TO WHAT THE MAN SAID” ~ Wings Capitol
21 “TWIST AND SHOUT" The Beafles Capitol
22 “HELP!" The Bealles {apitol
23  “WITHALITTLE LUCK" Wings {apitol
24 “LIVEAND LET DIE” Wings Apple
25 “LET’EMIN” Wings {apilal
26  “ALLYOUNEEDIS LOVE” The Beatles Capital
27 “JUNIOR’S FARM"/“SALLY G” Paul McCartney & Wings Apple
28 “LOVEMEDO” The Beatles Capitol
29 “UNCLE ALBERT"/“ADMIRAL HALSEY™” Paul & Linda Mc{artney Apple
30 “TICKET TO RIDE” TheBeatles {apitol
31  “PLEASE PLEASE ME” The Beatles Vee-Jay
32 “PAPERBACK WRITER” TheBeatles {apitol
33 “THE LONG AND WINDING ROAD”/“FOR YOU BLUE” TheBeatles Apple
34 “EIGHT DAYS A WEEK” The Beatles {apitol
35 “LADY MADONNA” The Beatles {apitol
36 “GOODNIGHT TONIGHT” Wings Columbia
37  “GOTTOGETYOUINTO MY LIFE” The Beatles {apitol
38 “PENNYLANE” The Beatles Capitol
39 “YELLOW SUBMARINE" Tne Beatles {apitol
40 “DOYOU WANTTO KNOW A SECRET” The Beatles Vee-Jay

Congratulations on being honoured as MusiCares
Person of the Year, Sir Paul. Here's to many more
years of making music together.

From all your friends at Abbey Road Studios

il 120gyRead

Billbeare

SUBSCRIBE T0 BILLBOARD TODAY TO RECEIVE:

@ Weekly delivery of FALL PRIEEVIEW

Billboard magazine

24/7 online access
to Billboard.biz

Billboard Bulletin -
Daily summary of the
top news stories sent
directly to your inbox
every weekday

Archives —Unlimited 2902 l; iii’ *l,.'
access to over 50 years { _ % e T
of Billboard's charts S

visit: www.billboard. biz/subscribe

FEBRUARY 18, 2012 | wwwhillboardbiz | 17



KISSES FROM A BEATLE

RADIO, AND BRANDS LIKE TELEFLORA AND
TIFFANY, LINE UP WITH SIR PAUL

Paul McCartney's Kisses on the Bottom is poised to be
yet another noteworthy addition to a very impressive
list of releases from Hear Music/Concord, featuring
some of the most respected and beloved artists in
music. The record was released Feb. 7, which began a
busyweek for McCartney and the crack backing band
on the album led by Diana Krall.

Hear Music/Concord is a partnership between Con-
cord Music Group and Starbucks whose genesis dates
back to 2004 with the Grammy Award-winning Ray
Charles album Genrius Loves Company. Hear Music
launched as an imprint in 2007 with McCartney’s
Memory Almost Full as the inaugural release. That
album has gone on to sell 634,000 units in the United
States, according to Nielsen SoundScan.

Since then, Hear Music/Concord has released al-
bums from Elvis Costello, James Taylor, the Chief-
tains, John Mellencamp, Joni Mitchell and Paul
Sirnon, among others. McCartney's last record, Chaos
and Creation in the Backyard, has sold 547,000, accord-
ing to SoundScan. Concord provides all sales, mar-

keting and A&R for Hear Music/Concord releases.
Kisses will be distributed worldwide by Universal
Music Group International. Concord supplements
Universal’s tearn with the label’s own international
marketing staff.

The album’s physical version will be available
“wherever music is sold,” according to Margi Cheske,
senior VP of marketing and label manager at Con-
cord Music Group, including Starbucks. On the digital
front, Kisses became available as an iTunes preorder
on Jan. 17. Concord created a special “Mastered for
iTunes” version, and is partnering with iTunes on
an invitation-only show by McCartney and the Kisses
band at Los Angeles’ Capitol Studios on Feb. 9 that
iTunes will stream live globally, a first for the store.
All other digital providers are releasing Kisses as well,
including a high-definition version at HD Tracks. (At
press time, Hear/Concord’s McCartney catalog was
pulled from subscription services, according to Digi-
tal Music News.)

As the 2012 MusiCares Person of the Year, McCart-

SONGS EVERYONE KNOWS

WITH CLASSICS LIKE ‘ROUTE 66" AND ‘UNCHAINED MELODY,” McCARTNEY’S
MPL COMMUNICATIONS IS THE LITTLE PUBLISHING COMPANY THAT COULD

MPL executives declined to iden-

ney will be highly visible during Grammy weck be-
yond the Capitol Studios performance, with his most
high-profile event being the star-studded MusiCares
gala on Feb. 10 (“We'll play a little bit there,” McCart-
ney says) and a performance on the awards telecast.
“We've also tailored special marketing initiatives with
Teleflora, Tiffany and AARP, te name a few of our
partners,” Cheske says. “Starbucks ran an exclusive
streamn [of the album] on their digital network, and we
have other plans with Starbucks that will take place
throughout the album’s prometional peried.”

Cheslke says the album is being “heavily supported”
by retail cutlets, from independents to big-box retail-
ers, including Best Buy, Target and Walmart. “NPR
and a slew of great media outlets have reacted with
real passion and enthusiasm to the record. They will
be vital to the launch as well,” she adds.

In terms of radio exposure, Kisses would seem
a tough sell, but it is, after all, a new McCartney
alburm with highly accessible songs including two
new tracks from one of the greatest pop songsmiths
of all time. One of those new songs is the languid,
haunting ballad “My Valentine,” featuring guitar
work from Eric Clapton.

“Reaction from radio has been really strong, espe-
cially from a ‘love song’ programming point of view,”
Concord Music Group VP of promotion Jill Weindorf
says. “Flagship New York station WLT W has added
‘My Valentine’ and is playing it during [syndicated
program] ‘Delilah,’ the No. 1-rated time slot.” Wein-
dorfadds that “a major national Clear Channel cam-
paign is also under way, encormnpassing classic rock,
mainstream AC, classic hits and news;/talk formats.”

Of course, given that the record is a collection of
mostly covers dating back to the 1930s, public reaction
is hard to forecast. Though far afield from contempo-
rary pop, McCartney’s inspired, intimate vocals and
the equally inspired backing by Krall and a top-flight
group of musicians will surely draw people in. This
is, at its core, a great-sounding record from one of the
most important artists in music history.

“People will be surprised and impressed with this
album,” Cheske says. “It's personal, intimate and un-
like anything he’s ever done before. Paul, [Krall] and
[preducer] Tormumy [LiPuma) have done a magnificent

job. We can't wait for people to hear jt.” —RW

who supervises the creative aspects

Like the latest offering from its owner
Paul McCartney, 41-year-old music
publishing firm MPL Communica-
tions keeps chugging along, revital-
izing classic songs. While McCartney
is highlighting classics on new album
Kisses on the Bottom, which mainly
consists of covers, MPL does so
through synchs.

For the Super Bowl, MPL had
Frank Loesser’s “Brotherhood of
Man” in a promo for the NBC lineup,
and almost had another with “Ebony
and Ivory” for a Super Bowl com-
mercial for the show “Psych,” but in
the end that one didn’t run. Of the
16 songs on the deluxe version of
Kisses on the Bottom, nine are from
MPL's catalog, including the set’s
two originals, “My Valentine” and
“Only Our Hearts.”

tify the size of the catalog that’s been
built since its founding in 1971, but a
Billboard story in 2003 (when the
company signed an administration
deal with the Carl Perkins estate)
estimated that it contained about
25,000 copyrights. Other big-name
artist/songwriters with songs repre-
sented by MPL include Buddy Holly,
the early Four Seasons catalog and,
of course, McCartney's solo catalog,
beginning with half the songs onsec-
ondalbum Ram.

Besides those, MPL oversees, in
whole or in part, such catalog names
as Desilu (Desi Arnaz and Lucille
Ball’s company), Arko, Barwin, Clar-
idge, Conley, Edwin H. Morris & Co.
(a deep standards catalog), Harwin,
Jerryco, Meredith Willson, Morley,
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Remsen, Winmor, Wren and Frank,
either through ownership or admin-
istration deals.

Consequently, MPL represents
a treasure trove of songs including
“Beyond the Sea,” “Palisades Park,"”
“Let the Good Times Roll,” “Route
66,” “Unchained Melody,” “The
Christmas Song,” “Baby, It’s Cold
Outside,” “It's Beginning to Look
Like Christmas,” “Riders in the Sky,”
“Hello, Dolly!,” “Sentimental Jour-
ney” and “Luck Be a Lady.”

In the past, MPL was an active
buyer of publishing assets, with staff
songwriters and signing the occa-
sional new tunesmith. Nowadays the
focus is on mining its rich catalog.
“The important thing is, MPL over-
sees a manageable catalog of qual-
ity material,” says Nancy Jeffries,

of MPL's operation. “The catalogis a
gemin that respect.”

Patricia O’Hearn, who runs the fi-
nancial and administration side of
MPL, adds, “On a song-for-song basis,
we would put the income [that MPL
generates] against any other pub-
lisher.” Senicr management at MPL
also includes John Eastman and his
son, Lee. John Eastman’s late father,
Lee, foundedthe firm with McCartney,
his son-in-law, and McCartneyisoften
consulted on business decisions.

With 15 employees in New York,
“we have a hands-on staff, giving very
quick responses onexploiting the cat-
alog,” Jeffries says. "l love the ratio of
staff to catalog. It must be difficult for
the big publishing firms to focus onall
their assets.” —Ed Christman

McCARTNEY
KEEPS MAKING
WAVES

Radio audiences still
listening to what the
man said

CARTNEY/ 5. 2012 MPL COMMUNICATIONS
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All

The
Way
Live

In the live
entertainment
business, where
cashisking and
relationships are
everything, AEG
Live’sindomitable
CEO RANDY
PHILLIPS extends
his successful reign
and drops gems
about strategy,
management

and making it

By Ray Waddell
Photograph by Ben Clark
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1

en years ago, when Randy
Phillips was tapped by Tim
Leiweke, CEQ of global
sports and entertainment
firm Anschutz Entertain-
ment Group, to run the
company’s newly launched live entertainment
business, AEG Live, the former manager and
label executive told Billboard that his plan was
to bring “devolution” to the concert business.
Whether the live business has devolved or not
is a matter of debate, but there's no doubt AEG
has changed the game considerably, whether
by blowing up the paradigm for live entertain-
ment in Las Vegas with Celine Dion at the Colos-
seum at Caesars Palace, creating the arena resi-
dency with artists ranging from Garth Brooks
to Prince {to, almost, Michael Jackson), to be-
coming a viable global-tour deal option with cre-
ative marketing and promotion for acts like Bon
Jovi, Usher, Justin Bieber and, with the Messina
Group (TMG), Kenny Chesney and Taylor Swift.
When jackson’s 50-date run at London’s O2
didn't happen, Phillips (@aeglive) was a key
player in saving the company from a huge fi-
nancial loss as a producer of “This Is It,” with the
“docu-concert” concept, continuing with Bieber's
“Never Say Never” and an upcoming (reportedly
3-D) project with Katy Perry.
Rumors of Phillips' demise at AEG Live sur-
face every now and then, yet he just re-upped
for another five-year run as president/CEO of

Inordertobe

successlul in this
business you have

to create an

entrepreneurial
atmosphere where
the individual can
succeed at their
highest level, or
the company’s not
going to work.”

the company, which reported grosses totaling
nearly $800 million in 2011, according to Bill-
board Boxscore. From its early beginnings as a
supplier of content to AEG buildings to what
now encompasses 15 regional offices worldwide
and stand-alone divisions devoted to touring,
festivals (Coachella, JazzFest), exhibitions, broad-
cast, merchandise and now ticketing (axs), AEG
Live is on fire.
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Big-name bookings:
Amondg the artists that
Randy Phillips has worked
withare CELINE DION,
JUSTIM BIEBER and
PRINCE (clockwise from
top), including Dion's

and Prince's Las Vegas
residencies,

“Under Randy Phillips and his entire man-
agement team, the last three years at AEG Live
have been the best three years in our history,
including 2011—our best year ever,” Leiweke
says. “It is also ironic that for years, people ques-
tioned whether or not we were committed to
this business. Now we are the most consistent
and respected in the industry. I'm happy to have

Randy back and lock forward
to the next 10 years.”

When you first took this
job, your strategy was to
acquire top people as op-
posed to buying compa-
nies and venues.
[ looked at what was happen-
ing [with promoter consolida-
tion] at SFX and what Clear
Channel purchased, and I
knew that the margins in the
concert business could not
sustain thatkind of debt. That
hasn'’t changed—it still can’t.
So I decided early on to invest
in great people and not pay
ridiculous multiples for what
ostensibly is a personal ser-
vice business. To me, cash will
always be king, but if cash is
equal,it's aboutrelationships.
We have rainmakers in
this company like [TMG/AEG
Live president] Louis Messina
and [Goldenvoice president/
Coachella founder] Paul Tol-
lett, and we have great execu-
tors, like [Concerts West co-
CEQ] John Meglen and [AEG Live senior VD of
touring] Doug Clouse and [AEG Live New York
executive VP] Debra Rathwell, who are fantas-
tic. The one thing about AEG, and it’s been my
mantra: We invest in people. It’s almost like a
game of chess to put the right persenalities to-
gether . . . like a puzzle, the pieces match so they
function together, and that’s what AEG Live has
become. This is a company that is as devoid of

0 || —

politics as any corperation of its size could be,
given hurman nature.

What in your background made you quali-
fied to run a global touring company?

I was a touring manager, that was my job.
Whether it was Rod Stewart or Prince, that's
what I did—the tours, worldwide. One thing
about being a manager is you becotne a jack of
all trades. You know a little about everything,
from records to publishing to touring, so it really
makesyoudangerous. It's the best education you
could have for any kind of job in this business.

What has surprised you in your first decade
as CEQ of AEG Live?

What really surprised me was when the Justice
Department allowed Live Nation and Ticket-
master to merge. [ guess there’s a naive part
of me that still kind of believes in the efficacy
of government. But, in many ways, as much as
we fought the merger—and we fought it hard
and spent a lot of meney on legal fees—we are
probably the reason it got through. We were the
victims of our own success.

Has the Ticketmaster-Live Nation merger

DION: GERARD SCHACHMES: PRINCE: BRIAN ACH/WIREIMAGE COM
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changed how you do business?

Honestly it hasn't, other than the fact that we
started our own ticketing cornpany. Promoters
became drunk on ticketrebates. [ never quite un-
derstood the struchure of a tour deal where you
pay the acts the guarantee and in order to make
back the guarantee and iake promoter profit
you add all these rebates on top of the normal
economy of a tour. [ don't believe you need that
subterfuge to make the business model work.

Talk about how AEG Live interacts with the
other divisions of the company.

AEG Live existed originally as astrategic defen-
sive move to protect our real estate so we weren't
dependent on one buyer for our content. The line
[ use internally is, “Facilities builds ermn and we
fill 'em.” But over the ensuing 10 years and the
growth ofthis company, and with the success of
our festivals and touring divisions, we've now
become a very profitable stand-alone company.
Every division of this company is now function-
ingat a high level of creativity and success.

If something doesn’t work, it doesn’t last.
You’ve had to pull the plug on a couple
of festivals.

[t’s easy to tall about all your hits, but there
are plenty of misses, too. The good news is our
hits outweigh our misses. There were years
we didn't know if Coachella was going to sur-
vive—now it's a juggernaut. My philosophy is,
in order to be successful in this business you
have to create an entrepreneurial atmosphere
where the individual can succeed at their high-
est level, or the company’s not going to work,
at least at this level.

Are AEG venues an automatic play on an
AEG Live tour?

Obviously we have a lot of the right venues
in terms of our arena footprint, whether it’s
the Staples Center in Los Angeles, the Sprint
Center in Kansas City [Mo.] or Targetin Min-
neapolis or the soon-to-open Barclays Center
in Brocklyn. You have to pick the right venue
for the artist, and we've never been asked by

our parent to make a decision that benefited
our venues at the expense of our clients.

What does axs, AEG’s ticketing venture
with Qutbhox Enterprises and Cirque du
Soleil, bring to your strategy?

In the consent decree with the Justice Depart-
ment, we had to eventually do our own ticket-
ing system, because it was set up and designed
to create competition. In the time we've been
using Ticketmaster since the merger, it’s un-
comfortable to have your chief competitor also
selling your tickets. It's not the best situation
for a business to have your principle competi-
tor be your chjefinterface with the consumer.
But what it has done is, it's given us the time
to build a system out, partner with the right
system in Outbox, and it's working as we roll
it out, That is going to give us the ability to
control our own destiny and, frankly, when
it's totally mature and in all of our buildings,
this system is going to take away any barrier
between the artist and the fan, because it's a
white-label solution.

We're leveling the playing field, and now
people are going to not just have a choice in
your promoter, but a choice in who sells your
tickets, and how they sell them. The bottom
line is, if there's going to be consolidation like
in the promoting business, thank God AEG
exists, because at least it gives people choice
on a worldwide basis of another company that
has the financial resources to compete. The
same thing on ticketing: Lack of competition
is a disease.

When you bid for a tour, how do you take it
beyond just the money? What’s your pitch?
We use virtually the same financial modeling
[our competitors|do and we generally getto the
same place, unless the scaling is out of whack.
So, to me, the pitch is about ideas. I sell fresh
thought, fresh concepts, marketing out of the
box, doing things that haven't been done be-
fore. It goes back to even this thing we created
almost by accident with the Michael Jackson
movie, “This Is It.” These docu-concerts—we
did it with Justin Bieber with Paramount and
[Bieber manager] Scooter Braun with “Never
Say Never,” and we're doing itagain with Katy
Perry and Paramount and her managers, try-
ing to get it out for late spring/early sumrmer.
The idea is to capture vour fan and expand
your fan base.

ar

It also expands the revenue beyond the
night of show.

It gets back to howwe started this. Build a better
mousetrap, and you win.

Would you say that competitive bidding
on concert tours has directly contributed
to highetr ticket prices in the past 10 years?
Normally I would say yes, because due to com-
petitive bids the guarantees go up, therefore
the ticket prices go up. But as a company, we
will rarely allow ourselves to back into a guar-
antee. There’s a limit to what we will scale for
a particular tour, and if it gets too far above
what we feel the market can sustain, we will
pass and not bid.

Are you doing any straight percentage deals?
We've done a few of those.

If the artist, manager and agent believe in
their act, shouldn’t they be more willing to
go on a straight percentage, and would you
prefer that as a lower-risk situation?

You'd think I would say ves, but for that to
happen we'd have to take a reduced back-end
[percentage], and if they believe in something,
I'd rather they take my guarantee. Please take
my money, so [ can make more. If I believe
enough in the commercial viability of an art-
ist, why wouldn’t I want to make a guarantee
so [ can make a bigger back end? It's the same
amount of work, whether you make the guar-
antee or not.

Are there situations where you're willing to
go to a certain level on the guarantee and
your competitor isn’t?

Thathasn't happened yet. They seemto operate
on a different economic scale than we do.

You've said in the past that you make bets.
What’s your average of success?

Last year it was 100%. Over the course of the
10 years, I'd say I'm probably batting .800. That
would make me an all-star.

How is AEG Live’s one-off business in the
regional markets?

The one-offs business has become very success-
ful for us. Qur regional offices are smoking. [AEG
Live executive VP of regional offices] Larry Val-
lon has done a great job of putting discipline in
the buying process.
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Where do you see opportunities?

In international touring, obviously. We see
oppertunities in ticketing and that platform.
We see it in the creation of the axs network,
which will be traditional broadcast, cable and
online. We see growth in the movie business.
We're very entrepreneurial. [AEG ewner] Phil
Anschutz has neversaid, “You can'tbe in that
business.” [He's said], “If it’s an offshoot of
whatyou're doing and it makes sense, go do it.”

How is AEG involved in artist development?
Wegetabad rap about that. Cnthetowring side, yes,
we compete for the biggest acts that tour, because
that's what tour promoters do—you have to be at
that level for it to make sense. But we have small
clubs, small venues all over the country. We're de-
veloping acts all the time. We are as invested and
vesled in breaking new talent as our competitors
are, maybe more so. We want to be partof the chain
that helps break newtalent, becauseif we don'twe're
going to run out of headliners.

Clearly you’re bullish on the future of the
live business.

Live is a business I know how to make money
at. Music will always be in the fabric of people’s
lives. [t's just how it’s monetized and how people
access it that's changing.

Does it bother you when a tour goes out
with AEG Live, you do great business with
it, the tour is a success, and then the next
time the artist goes out he or she goes with
another promoter?

Iwould be lying if I said it didn't disappoint me.
Loyalty is measured sometimes by success and
sormetimes by cash. [ accept that reality.

What misconceptions exist about you?

If there’s anything [ want people to know about
me, it's that throughout my career my job doesn’t
define me, my friends do.

Why do you re-up as AEG Live CEQ? Are
you having fun?

Yes, butit’s notall altruistic. I like making money.
Like anyoneelse, I like being rewarded when [ do
good work. Butthe other side of it is I love music
and I love working with new talent, watching
people break, helping established artists extend
their run. I love being part of a team that sur-
rounds artists. Thereisn't a day I walk into the
office that I don’t enjoy.
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More and more artists are breaking
into the business by posting cover
songs online. But who wins if the cover
outpaces the original? And can cover

artists make it on their own?

Look at them now:
KARMIN’'S YouTube
cover-song clip of a

Chris Brown track has
logged more than
54 million views.

For Karmin, it took 36 cover-song videos to
go viral.

The Boston-based pop duo set up its YouTube
account, karmincovers, on Aug. 11, 2010, and
for the next eight months posted amateur cover
versions of hits by Katy Perry, Bruno Mars and
Rihanna. Butit was when Amy Heidernann and
Nick Noonan uploaded their rendition of Chris
Brown’s BET Award-winning, Grammy-nomi-
nated “Look at Me Now,” on April 12, 2011, that
Karmin's account went into hyper-drive.

Today. karmincovers has more than 765,000
subscribers. And Karmin's version of “Lock at
Me Now” has logged 54 million-plus views alone.

Last summer, that online success led to a deal
with Epic Records—the first act signed to the
label by new chairman/CEQO Antonio “L.A.
Reid. Karmin's major-label debut album, Hello,
isduein April and expected to feature contribu-
tions from such marquee hitmakers as Chris-
topher “Tricky” Stewart, Dr. Luke and Claude
Kelly. All songs will be originals. On Feb. 11,
Karmin will perform on “Saturday Night Live,”
becoming only the second act—behind Lana Del
Rey, who appeared on the Jan. 14 episode—to
perform on the show before the release of its
debut since Natalie Imbruglia in 1998.

Cover songs are nothing new on YouTube.
With 60 hours of footage uploaded to the ser-
vice every minute, amateur musicians have
saturated the site with self-helmed clips, most
of which log handfuls of views. But YouTube
has also become a launching pad for unsigned
talent. Justin Bieber (RBMG/Island), Greyson
Chance (eleveneleven/Interscope) and Dondria
{So So Def/Island Def Jam) all landed label
deals after first attracting attention by cover-
ing top 40 hits.

“Imagine you have the bestidea in the world,
but you don't have the finances or the connec-
tions or the wherewithal to bring that all to life,”
Karmin's Heidemann says. “That’s what we can
do now.” Noonan adds, “YouTube is kind of the
platform of the future.”

But have labels warmed up to amateurs prof-
inng from covers? Although most covers posted
to YouTube don't generale revenue, users can
sell these tracks legally by obtaining mechanical
rights from services run by RightsFlow and the
Harry Fox Agency. Last May, Karmin released a
15-track collection—Karmin Covers Vol. 1—to
iTunes after securing the proper licenses from
rights-holders to songs including “Grenade,” “Jar
of Hearts” and “Teenage Dream.” According to
the U.S. Copyright Act, the group wouldve paid
9.1 cents on the dollar to the rights-holders for
every unit seld. The set has sold 13,000, accord-
ing to Nielsen SoundScan, and peaked at No. 27
on Billboard’s Heatseekers Albums chart. But
for Karmin the release wasn't about sales: It was
about marketing.

“At the end of the day, we did not monetize
these cover videos,” says Nils Gums, Karmin's
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GOTYE: JAMES BRYANS. INSET ERIN O'CORNNELL

In the know: GOTYE'S
“Somebody That | Used
to Know"” got a chart
boost after WALK OFF
THE EARTH (inset)
posted a cover version
of his song to YouTube.

manager and president/CEO of the Complex
Group, an artist management group that as-
sists acts in driving monetization through
new-media specialization. “It was strictly a
promotional tool for us, so it was sortof in a
gray area. But1 think it worked out, because it
became so popular.”

Online synch rights have improved in re-
cent years thanks to YouTube's Content ID
systern that identifies uploaded songs and its
settlement with music publishers on synch
royalties. [n December, the streaming service
acquired RightsFlow to assist with licensing
music tracked by the system by taking a seng’s
digital fingerprint and allecating a slice of ad
revenue to copyright holders.

According to Harry Fox senior VP of licens-
ing, collections and business affairs Maurice
Russell, it's not always easy for amateur artists
to track down copyright holders for mechanical
rights, which can impede protocol. “It would be
difficult for a cornmon title to sometimes deter-
mine which ene you need to clear if you don't
know the writer,” he says. “And then let’s say
you did know what you needed, but for whatever
reason you can't find the publisher, you might
not be able to get through.”

Some songwriters don’t mind the amateurs
and instead consider the clips to be added pro-
motion. Dutch producer Afrojack, who co-wrote
and co-produced Brown's “Look at Me Now,”
welcomes such renditions. He believes it encour-
ages listeners to track down source material and
strengthens the original marketing morrnentum.

“It’s always promotion. I don't know how
it was 10 years ago, but [ know [ don't care if

there’s cover stuff. It's better [to have] promo-
tion than loss of money,” says Afrojack, who's
working on a solo album and executive-produc-
ing Paris Hilton's sophomore LP. “These kinds
of spoofs and covers, they never get played on
the radio, as far as [ know. So it’s justa fun
online promotion.”

utitdoesn’t always go so smoothly.

Released by Samples ‘N Sec-

onds/Fairfax/Universal Repub-

lic (except in the United States),

Australian singer/songwriter Go-

tye’s summer 2011 hit “Somebody That [ Used

to Know” peaked at Ne. 1 in Germany, Belgiumn,

Australia and New Zealand, but didn't appear on

any of Billbeard's charts until late last year. The

song features New Zealand singer Kimbra and

a sample from the Police’s 1983 No. 3 Billboard
Hot 100 hit “King of Pain.”

On Jan. 6, Canadian quintet Walk Off the
Earth posted a quirky rendition of Gotye's
song to its YouTube channel, walkofftheearth,
featuring the quintet playing different parts of
the track on just one guitar. WOTE had been
posting videos to YouTube since June 2009
to the tune of 4.8 million total views. But the
cover video immediately went viral, averag-
ing 3 million hits per day, and at press time,
the WOTE clip had registered more than 49.5
million views.

Although WOTE cleared the mechanical rights
to sell its cover on iTunes, the group has been
engaged in a battle to keep the seng up for sale.
Since releasing the cover to iTunes through its
own SlapDash Records on Jan. 0, the track was

pulled several imes and reinstated, only after the
group disputed the takedown. The band is unsure
of whether Universal Music Group or iTunes or-
chestrated the removal, but some speculate that
UMG considers WOTE’s cover a wrench in the
marketing plan for Gotye’s version, which entered
the Hot 100 after WOTE’s video went viral. At
press time, a representative from UMG hadn’t
responded to requests for comment.

“That has nothing te de with anything that
was dene on our part. That's pretty much all [
can say,” WOTE singer Sarah Blackwood says.
Since going viral, the still-unsigned group says
ithas been vetting major-label deals and booked
aspoton “The Ellen DeGeneres Show.” “We're
not really sure if it is someone else’s camp who's
deing that, or if it's iTunes or what. Unfortu-
nately, it’s been taken down a few times. And
we keep getting it back up. So we're doing some-
thing right”

Some label executives have faith that audi-
ences are curious enough to connect the dots
between a cover and its original. “1 don™ particu-
larly see a downside to it,” says a top marketing
executive who asked to rermain anonymous. “I
don't know why anyone would. It’s not the art-
ist out there doing the song. It's a different ver-
sion of karacke,

“If the Gotye cover takes off, people will rack
it back to Gotye,” the exec continues. “There's
nothing wrong with that. I'd understand what
the issue would be in the short term, but in the
long term, it could help the whole thing.”

Whe knows? Sometimes the charts do. On
this week’s charts, Gotye's versien is No. 27 en
the Hot 100, up from Neo. 31 the week before. It
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jumps 18-13 (89,000 units, up 24%} on the Hot
Digital Songs chart. And Gotye tweeted his ap-
proval ("genius and clever,” he said) of WOTE's
YouTube cover. As for Kimbra, Settle Down (Wa-
ner Bros.), her debut EP, is No. 26 on the Heat-
seekers Albumns chart.

he other side of the coin: In 2006,

23-year-old Dutch singer Esmée

Denters becamea YouTube smash

after posting videos of covers of

hits by Beyoncé, Alicia Keys and
Christina Aguilera. Less than a year later, Denters
signed to Justin Timbetlake's Interscope imprint
Tennman and began working with Mike Elizondo,
Stargate and Ryan Tedder for her debut, Outta
Here. Butas the LP's release date staggered to 2009
inher nagve Netherlands and to 20101n the United
Statesand United Kingdom, her steady stream of
cover clips slowed to a trickle, a byproduct, accord-
ing to former Tennman GM Navin Watumull, of
Tennman/Interscope’s fear of a YouTube account
shutdown following a temporary suspension in
2009 due to suspected copyright infringement.
Even with more than 166 million views on her
personal YouTube accountand 19.5 million views
on her Vevo page, Denters couldn’t cross over.
Sinceits 20101elease, Outta Here (which was only
released digitally) has sold approximately 1,000
copies, according to SoundScan.

“She was somewhere in the most-subscribed
people on YouTube,” says Watumull, who ex-
ited Tennman in January but still manages label
signee Brenda Radney, whe also signed to the
imprint after posting covers to YouTube. She
hasn’t yet released her debut. “If you start off
doing covers and you get famous for singing
covers, and you start singing original music,
at that point, the audience is going to question
what you're doing,”

For Karmin, the challenge of crossing over
to the mainstream with original material was
daunting. Heidemann and Nocnan, whe are
engaged, developed artistically while attending
Berklee College of Music in Bosten. Describing
their initial recordings as “super hippie,” the pair
built a following before trying its hand at cover
songs. Audiences have warmed up to new tracks,
including buzz single “Crash Your Party,” with
fans tweeting their original lyrics at them (@
karminband) instead of praising their covers.

“Thatwas definitely a concern, {but] the transi-
tion so far could not be smoother,” Noonan says of
breaking out of the cover mold. “Before, our Twit-
ter account was all, ‘Check out this cover video.’
Now, it's all quotes from “Crash Your Party’ or
from video links of [cover] videos. We tried to do
the covers creatively so that people saw that there
was a little more than the karacke thing going.”

The pair recently released the Dr. Luke/Cir-
kut-produced single “Broken Hearted,” co-writ-
ten with Claude Kelly. Like many artists who
ditched their cover strategy upon signing to a
major label, Karmin doesn’t have any immedi-
ate plans to continue building its career on the
backs of others’ songs.

“1 wouldn't say that we're past it. We just
haven't had a lot of ime to do that because we've
been focused on these other things,” Heide-
mann says of posting more covers. “It’s a natu-
ral progression to focus on building up your
Vevo channel, which is where all these official
music videos live. We're working with YouTube
to transition a lot of our stuff. It's where artists
are discovered these days. It's incredible. But
we're definitely not abandoning it.” e

Steven J. Horowitz (@speriod) isa New York-based

Journalist who serves as news editor at HipHopDX
and associate editor al YRB magazine. Additional
reporting by chart manager Alex Vitoulis.
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urfdog Records founder/CEO Dave Ka-
plan already had a working knowledge
of Glen Campbell when producer julian
Raymond approached himabout releas-
ing Campbell’s final album, Ghost on the Canvas.

“Like most people, I knew the big media events
of Glen—the hits, the (“Glen Campbell Goodtime
Hour” TV] show, that kind of thing,” Kaplan says.

But Kaplan quickly learned he had signed on
for much more than an album release. “[t evolved
into this mission to educate people, to work the
legend Glen Campbell and the icon Glen Camp-
bell, not just a new record,” he says. “There’s so
much there to appreciate and to expose people
to that [ didn’t realize at first.”

Kaplan and Surfdog entered the realm of the
Rhinestone Cowboy at an interesting and peignant
time. As Campbell prepares to receive a Grammy
Lifetime Achievement Award and perform (with
Blake Shelton and the Band Perry) at the 54th
Grammy Awards on Feb. 12, his battle with Al-
zheimer’s disease is forcing him to bring down
the curtain on an incredible career. He has gar-
nered sales of more than 45 million albums, ac-
cording to the artist’s management, and more than
six dozen country chart hits, which include such
pop crossovers as “Wichita Lineman,” “Galveston,”
“Southern Nights” and, of course, “Rhinestone
Cowboy,” which hit No. 1 on the Billboard Hot
100in 1975. He also did stints as a guitarist for
Gene Autry, the Beach Boys (he played on “Good
Vibrations”) and Phil Spector’s Wrecking Crew,
and he earned a Golden Globe nomination for his
role in the 1969 film “True Grit.”

So the Surfdog association represents a late-
career wrinkle for Campbell, meshing his old-
school cool with contemporary marketing and
promotion sensibilities. “Dave Kaplan and his
associates at Surfdog have great ideas and a tre-
mendous amount of energy,” Campbell wrote in
an email. “They laid out a plan for this album
and followed it exactly . . . They knew exactly
what to do with it.”

The troubadour’s last album, 2008’s Meet Glen
Campbell, arrived on Capiteol Records, which was
also Campbell’s home during his heyday. Meet
Glen Campbell, which was produced by Raymond
and found Campbell tackling songs by younger
acts like U2, Foo Fighters and Green Day, peaked
at No. 27 on Top Country Albums. Campbell’s
longtime manager Stan Schneider says other la-
bels were interested in Ghost on the Canvas, but
Raymond was high on Surfdog.
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MIDNIGHT
COWBOY

Surfdog Records works with Glen Campbell
and his team to strike the right chords for
legend’s last album and tour

still got some fight left yet:
GLEN CAMPBELL

“They presented a very interesting picture of
what they thought they could do with this album,”
Schneider says of the label, which artist manager
Kaplan founded in 1993 and has a roster that in-
cludes Brian Setzer, Dave Stewart and Joss Stone.
“They didn’t have a great big roster, which was a
plus, and Dave convinced us that this would be

something special in their catalog and that would
be the good way to go.”

The Surfdog deal did involve some changes to
the way tearm Campbell operated. Kaplan adopted
aco-manager rolein order to have jurisdiction over
the campaigr’s direction, with the caveat that “ Stan
always has the final word,” and an cutside PR firm
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was also brought in to complement Campbell's
own longtime PR firm, the Brokaw Co.

Kaplan and company were particularly excited
that they had a hot album of original material to
work on—what Kaplan calls “a serious record”
of ambiticus songs that openly ruminate on the
life issues Campbell is facing. “We knew there
was a chance he'll never [record] again, so we
wanted to do a great send-off,” says Raymond,
who produced the project, co-wrote six songs
with Campbell and commissioned tunes from
Paul Westerberg, Teddy Thompson, Jakeb Dylan
and others. “[t was definitely harder making this
record than Meet Glen Campbell, but it's a cool
body of work for him and a great way to kind of
finalize his musical recording history.”

Kaplan says his team knew it wouldn't be able
to follow a traditional campaign, though the label
did commission aclip for the album’s title track.
Surfdog also moved to bolster Campbell's Inter-
net footprint, rebuilding GlenCampbellMusic.
com {including a Glen Campbell Goodbye Cam-
paign) and establishing presences on Facebook
and Twitter {@glencampbell), Campbell revealed
his struggle with Alzheimer’s to People maga-
zine in June and appeared on “60 Minutes” in
August the Sunday before the album’s Aug. 30
release. Schneider acknowledges that the disease,
“as terrible as itis . . . became a hook.”

Equally important was Campbell’s desire to do
one final tour, using a band that includes three of
his children and longtime musical director T.].
Kuenster, which added weight to the campaign.
“Glen can still go out and perform,” Schneider
says. "He's not just mailing it in.” The tour is
open-ended, with dates booked into late June
and offers into the fall, according to Schneider.
“The end date is when he can't do it anymore,”
he says. “As long as the people are enjoying it
and not coming out of pity, why not go out and
say goodbye to the country?”

Kaplan, meanwhile, says Ghost on the Canvas
rermains an active concern for Surfdog. He hopes
to film another video, most likely for the moving
“A Better Place.” A live album/DVD or documen-
tary of the farewell tour “is a topic that’s come up,”
he says, though firmn plans haven't yet been made.

Ghost on the Canvas, which peaked at No. 6
on Top Country Albums and Ne. 24 on the Bill-
board 200, has sold 61,000 copies, according to
SoundScan. A Campbell biopic, produced by
James Keach {“Walk the Line”} is also said to
be in the works. “os
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“Days" upon days:
Built around an April 15
Coachella performance,
indie darling Real Estate
embarks on a third U.5,
tour behind last year's
sophomaore effort, Days
(Domino). John Chavez at
Ground Control Touring,
which handled booking,
says the album's success
has opened the door to
bigger venues—Ilike San
Francisco's Great Ameri-
can Music Hall (April 24)—
but Real Estate still sticks
to its roots: On April B, the
band plays Cat’s Purring,
a DIY spot in Oxford, Miss.
“Ifit's a Sunday night In
Mississippi,” Chavez says,
“it's like, 'Let’s do a house
show and have a blast."”
... Cold call: Detroit MC
Royce Da 5'9" has crossed
the Ambassador Bridge
for a string of Canadian
dates, including stops at
Starlite Room in Edmaon-
ton, Alberta (Feb. 19) and
the Gueens in Manimo,
British Columbia (Feb.
243, The run wraps March
4 at Cameo Nightclub in
Waterloo, Ontario. .. Open
mic: Up-and-coming rock
act Ralns kicks off its first
headlining tour on Feb.19
at the Ranch in Arlington,
Texas, with a twist. Work-
ing with Reverb Nation,
Rains booker Ryan Darnell
(3Thirteen Entertainment
Group) and manager Luke
Danelon set up a competi-
tion to find local bands to
open each night. “We want
to show the industry that
Rains is able to hold their
own on a headline tour,”
Danelon says. “And we're
hoping to find some other
bands who are talented
and savvy, and eventually
have a network where we
can all support each other.”
Round two? Hooligans in
Albuquerque, N.M., on Feb
20 ... They reminisce over
you: On Feb. 10, Detroit’s
historic Filimore hosted
Dilla Day Detroit, a concert
to commemorate the sixth
anniversary of the death of
revered hip-hop producer
J Dilla, who succumbed
to complications related
to lupus when he was 32.
Busta Rhymes, Phife Dawg,
Danny Brown and more
were all on the bill, with
proceeds going to the J
Dllla Foundation. Salute!
—Jon Blistein

Looking ahead; Shearwater
frontman JONATHAMN MEIBURG

BT ey Jil MENZE

EVOLVER

Critically acclaimed Shearwater lands at Sub Pop, breaks
new ground and looks to grow on new release

fter enjoying a critically favored

three-album stretch at Matador

Records, Austin outfit Shearwa-

ter is switching gears for its latest
effort, Animal Joy. The set, due Feb. 14, finds
Shearwater at its new label home at Sub Pop
and frontman Jonathan Meiburg mining new
musical territory.

“The last three records, we sort of felt
like they were all one piece,” Meiburg says
of Shearwater’s loose trilogy of environmen-
tally based concept albums: 2006's Palo Santo,
2008’s Rook {which peaked at No. 15 on Bill-
board’s Heatseekers chart) and 2010’s The
Golden Archipelago (No. 12 peak on Heatseek-
ers). “I felt like [ really needed to make a clean
break from that. This album has flesh and
bloed to it. [The last albums] were a little bit
cerebral, and T wanted this to have a body,
not just a head.”

While Animal Joy possesses a similar re-
flective nature to Shearwater’s past work, it
serves as more of an immediate and direct
offering from the band. Meiburg notes, for
example, the album doesn’t contain as much
varied instrumentation as the group’s back
catalog. "At first {there] was no orchestration,
but we used a harp. We also used a clarinet,
but it sounds like bending metal,” he says.

Shearwater—with principal members
Meiburg, bassist Kimberly Burke and drum-
mer Thor Harris, as well as such guests
as Wye Qak’s Andy Stack and Murder by
Death’s Scott Brackett—recorded the album
in Austin from April through September of
last year with producer Danny Reisch, who
also plays drums on tour with the band,
and recruited Peter Katis (Interpol, the Na-
tional) to mix the setat his studio in Bridge-
port, Conn.

“I kept noticing the records Peter had
mixed always sounded good no matter where
I heard them, on the radio or out somewhere,”
Meiburg says of wanting to work with Katis.
26 |
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“They were really integrated and really
appealing.”

Stuart Meyer, the band’s A&R rep at Sub
Pop, adds that Shearwater’s sound on the new
album puts it more in line with bigger-name
indie acts currently in the spotlight. “With
bands like the National having mainstream
success, Shearwater’s time could very well be
now,” Meyer says. “It's adult-leaning, great
songwriting [with a] distinctive voice.”

Animal Joy marks the latest of many steps
taken by a band that initially started as noth-
ing more than a one-off side project between
Meiburg and Will Sheff of Okkervil River, of
which Meiburg used to be a member. Follow-
ing the release of Shearwater's fourth album,
Palo Santo, the band signed with Matador in
early 2007 for the effort’s rerelease.

The group’s contract with Matador ended
after The Golden Archipelago, its third release
with the Jabel, and Meiburg explains the dis-
solve of the relationship simply: “They asked
for demos for another record, so we sent them
demos for this record and they didn’t want
them. I wish I had a big dramatic story to
tell, but I don’t.”

Meyer says when Sub Pop was presented
with the opportunity to bring Shearwater
onboard, label founder Jonathan Poneman
jumped at the chance. Together Shearwa-
ter and Sub Pop are working to explore new
avenues at radio, both commercially and at
NPR. Touring will also factor heavily inte the
campaign as the band, which has previously
opened for the likes of Coldplay and Clinic,
hits the road in North America with Sharon
Van Etten this month before returning home
for South by Southwest in March.

“Sub Pop has given us a lot of freedom
to do what we wanted to do, which is very
much appreciated,” Meiburg says of the
new relationship. “They've put a lot of trust
and confidence in us, and that counts for
alot.” ‘e

C1eI[B  BY PHIL GALLO

The Sweet

Stuff

Two Nashville singer/songwriters tap
into retro soul as Sugar & the Hi-Lows

The Chi-Lites’ “Ooh Child” was
on Trent Dabbs’ mind when
he wrote “Show and Tell.” the
opening track on the debut
album from his retro-looking
project with fellow Nashville
songwriter Amy Stroup, Sugar
& the Hi-Lows.

“Qoch Child" has a feeling
you don’t have in any other
music,” says Dabbs, a Jack-
son, Miss., native who has re-
leased six solo albums since
2004, a bedy of work largely
of the singer/songwriter vari-
ety. “I'm s¢ influenced by peo-
ple who created so much clas-
sic music that we love. [ was
getting tired of introspective,
melancholy songwriting—it
was time to try a different av-
enue of music. Ultimately the
beauty of [the project] is thatit’s
not contrived. [t all comes from
the love of classic music.”

Dabbs and Abilene, Texas, na-
tive Stroup (who has three solo
albums to her credit) first col-
laborated as writers about four
years ago when their careers
were getting significant sup-

port from placement in TV pro-
grams. Dabbs got his first taste
of Nashville when he landed a
two-year publishing deal that
led to more than 150 co-writ-
ing credits. Stroup moved to
Music City for college in 2001
and released her first album
after graduation. Her “Hold On
to Heatt Love” was featured in
“Brothers & Sisters,” “Private
Practice,” “One Tree Hill” and
“Army Wives,” and in 2009,
she was named one of the top
20 songwriters under 30 by long-
running radio show “A Prairie
Home Companion.”

Sugar & the Hi-Lows’ self-
released, self-titled debut ar-
rives Feb. 14 through 101 Dis-
tribution, and Dabbs and Stroup
will showcase their sound with
a handful of performances at
South by Southwest at the end
of a 17-city North American tour
that started Jan. 27 in Atlanta.

The shape of the final proj-
ect owes a lot to process. Dabbs
would play records and while
debating the merits of Mar-
vin Gaye, “I Can't Help Myself

with ROBERTA FLACK

by GAIL MITCHELL

Roberta Flack has been thrilling us softly with her songs since her
1969 Atlantic debut, First Take. On Feb. 7, the Grammy Award
winner released her first project in eight years: Let It Be Roberta:
Roberta Flack Sings the Beatfes. Produced by Sherrod Barnes,
the album—released in partnership with 429 Records, Sony/ATV
Music Publishing and Flack’s RAS Records—features lead single
“We Can Work It Out” (Nos. 36 and 28 on Billboard's adult R&B
and smooth jazz charts, respectively—her first chart appearances
since1999). Flack continues to tour, founded a music schoolin the
Bronx in 2006 and takes a voice lesson every week. “| hope the
day never comes when | can’t sing anymore,” shesays.“To notbe
doing this would be like laying down. And | want to keep moving.”

1 What Inspired you to
record Beatles covers?
I wanted a project that would
envelop me. [ love melody, and
Beatles songs are chocka block
full of wonderful melodies. I
love that,and loved that so many
songs they’d written had these
wonderful stories thatyou could
use your imagination with or
just simply stick to the words
themselves and be very literal.
[t was such a dramatic oppot-

tunity musically to explore the
possibilities and go where you
haven't gone before as an inter-
preter of someoneelse’s music.

2 Glven the group’s vast
catalog, how did you narrow
your ¢choice of songs?

[t wasn't easy. What got it down
to the songs on the album was
my ability to just deliver the song
as simply as possible butwithout
making a simplified rendition:

SHEARWATER: SHAWN BRACKB|LL




SUGAR & THE HI-LOWS: TEC FETAA

Soul to soul: SUGAR
& THE HI-LOWS

(Sugar Pie Honey Bunch),” ga-
rage rock and Al Green, they
wrote their own material, echo-
ing simpler analog times. They
aren’t alone in working the
time-tested formula of male-
fernale vocal interaction that
has caughton in the indie com-
muuity the last few years with
Jenny & Johnny, She & Him, Iso-
bel Carnpbell and Mark Lanegan
and others, but Stroup says the
motivation to record together was
rooted in sound, not structure.
“It’s not so much about the
duet,” she says. “We were mmore
inspired by the sound of those
records. The second we would

to paint a picture that maybe
wasn't revealed in their perfor-
mance. Like “Isn't [t a Pity.” [
decided to approach it the way a
jazz singer like an Ella Fitzger-
ald, Frank Sinatra or Michael
Bublé would: You just sing, the

lyrics guide you, and you allow
them to be delivered that way.

[ took chances on a lot of
things. It’s just so incredible to
me how beautiful music sort of
lays itself out.

3 Has Paul McCartney
heard the album?
He’s heard some of it. He was
in the studio at the same time
[was. His son James was doing

finish a song, Trent would say
who he wants on each song,
who was going to make it
sound right.”

For Dabbs. Sugar & the Hi-
Lows is part of his efforts to
keep defining his career on
his own terms. “I found that
I was happier about the music
[ could write on my own,” he
says of his decision to go inde-
pendent following the pub deal.
Together with his wife, Kirsten,
Dabbs also created the Ten Qut
of Tenn tour in 2008. It has a
revolving membership of 10
up-and-coming singer/song-
writers, and has issued four

analbum. So Paul did getto hear
a little of “Hey Jude” in its ear-
lier incarnation. He liked it. [
didn’tbastardizeit, 1 didn'tfunk
itup, 'mnotscreaming. I'mjust
singing in my Roberta voice.
AndIthinkhe's heard the whole
album now. We sent it to him.

4 You're involved in a col-
lective called Real Artists
Symposium. Any new proj-
ects in the wings?

I have my own RAS album of
songs written by the talented
members of the symposium,
who include Sherrod Barnes
and Jerry Barnes. It includes
songs I've done live but have
never recorded. Then my goal is
to have members of the sympo-
stum do their own solo projects
andI'd be involved as a producer,
arranger or background singer.

5 Your catalog Includes
duet sets with Donny Hatha-
way and Peabo Bryson. Any
plans to do more?

I have a lot of Folks that [ wished
I'd done a duet album with.
One is Luther Vandross, who
was in my band for three years.

compilation CDs and a DVD.

Still, he acknowledges that
the freedom the pair enjoyed
on this project wouldn’t have
been possible without each oth-
er's earlier work inside the sys-
tern. “We have a style of music
that fits TV and film, and we
said, ‘Let’s do something com-
pletely different,”” Dabbs says.
“For me this record would have
been made no matter what. I've
invested more in this record
than anything else, which we
were able to do because of our
successes before we created this
band. This was done for the love
of the music.”

I wouldn't be close-minded to
doing another witl: Peabo. And
gosh, I wish Donny could corne
back [laughs]. We were magic. I'd
love tosing with Lalah Hathaway,
India.Arieand Bonnie Raitt. And
Ne-Yo. [ love his energy.

6 What's your take on
contemporary music?
Rap has a very important role
and there's nothing wrong with
that. As a matter of fact, there's
everythingrightwithit. Butthe
thing [ wish for is more people
singingandwriting. When Lady
Gaga writes asong, it's wonder-
ful. You can't help but listen to
it, can’t help but try to hum it
back. Sheis extremely talented.
I like Adele. Hers is an un-
usual voice. It reminds me of
when we first heard Janis Jop-
lin sing “Piece of My Heart.” We
lnew that song buthadn't heard
this little white girl from Texas
sing the song that way with all
that pain and serious blues. And
we embraced her. Adele doesn't
sound anything like that, but
she has made the same im-
pact. The music scene is in good
hands, safe and healthy.

BT ey JusTiN JACOBS |

AME ON

The Black Keys' Patrick Carney helms
buzz band Tennis’ sophomore effort

t didn't take long for Tennis’ indie origin
story to catch on: in 2010, Alaina Meore
and her husband, Patrick Riley, bought a
boat, sailed down the East Coastand posted
online the quirky, catchy pop songs they wrote
about the journey. Blogs loved the tracks, so the
couplerecorded a wholealum, gained label sup-
portand became a real live band (with drummer
James Barone). Tenmis seemingly appeared out
of nowhere; an AV. Club headline even asked,
“Who's this Tennis band that
everybedy keeps talking about?”
The story matched the
music—released by Fat Pos-
sum, 2011's Cape Dory was
warrm, naive and bright.
Calling from her Colorado
apartment, Moore is a bit

“We got home today to dis-
cover that our toilet is leak-
ing, and spent all morning
trying to fix it. Romance, ad-
venture and toilet leaks. That's us.”

Just 13 months after Cape Dory, Tennis will
release Youngand Oid on Feb. 14 on Fat Possum.
Lyrically, the alburm’s wider in scope; musically,
it’s tighter and more muscular, largely thanks
to producer Patrick Carney of the Black Keys.
It's Tennis’ second album, but its first written
with an audience in mind, and it finds Moore
trying to break out of the cute-kitschy image
Tennis earned with Cape Dory.

Creating Young and Old, then, was the first
time Moore was able to make sense of the new
life she was suddenly living.

“A record deal didn't make us feel like areal
band; cur first tour didn't,” she says. “I was this
aimless college graduate with no idea of what I
was capable of [on Cape Dory]. But writing this
new album and realizing that Cape Dory wasn't
a fluke—that made it real. If we were writing
songs that sucked, we would've been the first

to say, “That’s it. We were just a hype band. We

|| @

Love, all: TENNIS

® ©
“"Realizing
that ‘Cape
Dory wasn’t
a fluke—that
more frank about hex band: g de it real.”

—ALAINA MOORE,
TENNIS

rode a cultural wave and now it’s over.'”

Tennis began writing new songs last sum-
mer. “We'd already outgrown Cape Dory. The
parts were way too simple,” Moore says. “They
were no longer a reflection of who we were.” By
August, Tennis was in the studio with Carney.

Connected by Fat Possum founder Matthew
Johnson, Carney and Tennis first met in Car-
ney’s home, where the band was “really intim-
idated,” Moore admits. “Do we shake hands?
Wave? Hug? Nothing? There
wasn't chemistry quite vet, but
when we set to work in the stu-
dio, all that melted away.”

In nine days, Tennis laid
down the 10 tracks of Young
and Old at Nashville's Hap-
town Studio. The band held
blunt discussions about
music—theirs and others—
with Carney jokingly called
“Real Talk With Pat Carney.”
“The songs wouldn’t be what
they are without him,” Moore says.

The result isn’t the work of a band writing
just for kicks. The record builds on Cape Do-
ry’s looseness with thick doo-wop harmonies,
heavier guitars, dance-shuffle drums and ef-
fervescent piano, all crisp and clear. “Cape Dory
wasn’t solid the whole way through like Young
and Old is, and it was still a heck of a debut,”
fohnson says. “They made the first record and
then figured out how to be a band.”

Whereas the lead-up to Cape Doryincluded a
few songs released as 7-inches, Young and Oldis
preceded by a more focused campaign. Tennis
covers of the Zombies and Broadcast kept the
bandin blogs through the fall. First single “Ori-
gins” hit the Internet in late 2011, and a video
for “Origins” B-side “Deep in the Woods” kept
fans engaged in December.

It’s a new band to Moore this time around:
“We're one step closer to finding cur voice, our
strength. And I want to keep going.” wie
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AlIR
Le Voyage Dans la Lune
Producer: Ajr

Astralwerks

Release Date: Febh. 7

The members of French
dug Air are ne strangers to
movie music: In 2000, not
long aftertherelease of their
hitdebut, Moen Safari, Nico-
las Godin and Jean-Benoit
Cunckel scored Sofia Cop-
pola’s “The Virgin Suicides.”
Three years later, they con-
tributed “Alone in Kycto”
to the soundtrack for Cop-
pola's "Lost in Translation.”
Air’s latest album began
when the act was asked to
compose original music
to accompany a newly re-
stored version of "Le Voy-
age Cans la Lune” ("A Trip
to the Moon”) Georges
Méelies’ groundbreaking
silent film from 1902. The
final product—expanded
from the 15-minute score
that premiered last year at
Cannes—reaffirms Godin
and Dunckel’s flair for sexy-
creepy synth settings, even
if it feels a little underdevel-
oped in the songwriting de-
partment. Victoria Legrand
of Baltimore’s Beach House
appearsonthe album’s most
tuneful cut, “Seven Stars,”
which hardly requires Mé-

ALBUMS

RINEAD D' BEUONNDGR

/ A 1. HOW

Release Date: Feb. 27

With Sinéad Q'Connor’s propensity to gener-
ate sensational headlines, we sometimes forget
just how exceptional and ocriginal of a singer/
songwriter she can be. Her ninth studic album,
How About I Be Me (And You Be You)?, is a slap-
upside-the-head reminder, a collection of heartfelt
confessionals, evocative insights and provocative
position statements. The lattermost is heard on
the charged “Take Off Your Shoes” and hymn-like
“V.I.P,” responses to the 2009 Murphy Report
about child abuse in her native Ireland’s Catholic
school system. The opening “4th and Vine* gives
us the lyrical image of O’'Connor donning a pink
dress and putting her hair up (as if) and getting
married (well, OK . . ), while such tracks as “Old
Lady,” “The Wolf |s Getting Married” and “l Had
a Baby” start softly and ultimately carry a big,
rocking stick. A cover of John Grant’s “Queen of
Denmark” gives the set a requisite bit of nasty,
but there’s plenty of gentle positivity here—proof
that good things can happen when we just let
O'Connor be O’Connor.—

lies' visuals to put its avant-
lounge point across.— MWl
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THE FRAY

Scars & Stories

Producer: Brendan O’Brien
Epic Records

DIE ANTWOORD

- Ten%ion

Producers: DJ Hi-Tek, Ninja

ZEF Records/Gaod Smile

Release Date: Feb. 7

Welcome to music that’s too hot to

SINEAD
O’'CONNOR

How About | Be Me (And
You Be You)?

Producer: John Reynolds
One Little Indian
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handle—at least for one major label. The sex-drenched
lyricism of Die Antwoord’'s sophomore album, Ten$ion,
led to a parting of ways with Cherrytree/Interscope,
which has kept the South African trio righteously Zef
(white trash-ish) over 13 tracks in a brisk 39 minutes.
(Interscope Geffen A&M chairman Jimmy lovine, mean-
while, gets bitch-slapped in the skit “Uncle Jimmy.")
“We have our own system/We don’t answer to no one”
is MC Ninja’s battle cry. And while Ten$ion isn't quite as
fresh and inventive as 2010's $0$, it’s still edgy, proac-
tive, profane and gleefully explicit. The new set is also
more gangsta-leaning than its predecessor, as the crop-
topped Ninja channels his inner Eminem on “Never Le
Nkemise” and is credibly street on “Hey Sexy” and “So
wWhat?" DJ Hi-Tek's minimalist electro beats provide
intriguing backdrops for Ninja and his foil Yo-Landi
Vi$$er to vocalize over on the single “I Fink U Freeky,”
“Zefside Zol” and the album-closing “Never Le Nkemise”
reprise. There’s still nothing else that sounds like it, or
would probably dare to try.
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Release Date: Feb. 7

After sales of its self-titled
2009 sophomeore album fell
far short of 2005's How to
Save a Life, the Fray pushes
to “put it all back together”
onits latest album, Scars &
Stories. The Denver quartet
shakes things up with new
producer Brendan O'Brien,
and many of the dozen
songs achieve the kind of
meatiness that the group
approached tentatively on
The Fray. The troupe’s stock
in tracde remains frontman
Isaac Slade’s earnest lyri~
cism and a lush, anthemic
ambience that marks similar
territory to U2 and Coldplay
on tracks like “The Fighter,”
“Run for Your Life” and “Mu-
nich.” "Here We Are"” and
the martial-rhythmed “The
Wind” are the set’s hardest
rockers, while “1961" gets a
touch more raw. Elsewhere,
“Turn Me On” mines the
white-bread funk of Maroon
5,"48 to Go" offers arootsy
mainlang U.S.A. travelogue,
and lullaby “Be Still” closes
the album with a gentle
Celtic tinge. It's not a com-
olete overhaul, but Scars &
Stories pushes things per-
ceptibly forward.— G0

RINGO STARR

2012

Producer: Ringo Starr
Hip-O/UMe

Release Date: Jan. 37

No one does amiable quite
like Ringo Starr. The Beatles
drummer is as much about
melody, peace and being in
love on his 16th solo album,

2012, as he's beenonits re-
cent predecessors. Produc-
ing himself for a secondtime,
Starr crafts the set as some-
thing of a hodgepodge, mix-
ing genial originals with cov-
ers (Buddy Helly’s “Think It

Over” from the Listen to Me.

Buddy Holly tribute and the
skiffle staple "Rock Island

VAN HALEN

A Different Kind of Truth
Producers: Van Halen, John Shanks
interscope Records

Release Date: Feb. 7

It’s been a whopping 28 years since
David Lee Roth last made an album as the frontman of
Van Halen—more than twice as long, in other words, as
his original stint with the legendary Los Angeles hard rock
band. Yet for all the in-fighting that’s gone down between
Roth and Eddie Van Halen in the last few decades (includ-
ing during a fractious 2007 reunion tour), there’s no
denying the chemistry they share on A Different Kind of
Truth. Less than a minute into first single “Tattoo,” the
album’s opener, Roth is layering his drunk-uncle yowl over
a blistering Van Halen riff in an utterly familiar manner. Of
course, that might result from the fact that the band has
said it assembled much of Truth from unused song scraps
left over from the bad old days. Hardcore fans will no
doubt spend the time until Van Halen’s arena tour reaches
their town combing their old bootlegs for the provenance
of the breakneck "China Town” and the acoustic-bluesy
“Stay Frosty.” As comeback albums go, though, this one
feels unusually natural.—* 4"

Line”) and remakes of some
earlier tracks. “Wings,” from
1977's Ringo the 4th, gets a
reggae-styled overhaul with
help from brother-in-law
Joe Walsh and Heartbreak-
ers keyboardist Benmont
Tench, and “Step Lightly” is
a smoother but lesser recast
ofthe'73 Ringo original. Starr
rocks things up on “Anthem,”
the buoyant "Wonderful”
and “Slow Down” (Co-written
with Walsh), while a stellar
cast of additional cellabo-
rators (Edgar Winter, Char-
lie Haden, Van Dyke Parks,
Kenny Wayne Shepherd, Don
Was, Glen Ballard, Richard
Page,Michael Bradford, Gary
Nichelson) maintains a high
(yet understated) caliber of
musicianship.—G

RUTHIE FOSTER
Let It Burn

Producer: John Chelew

Blue Corn Music

Release Date: Jan. 3/

Texan Ruthie Foster heads
to Louisiana on her fifth
studio album since taking
the roots route, toting her
gospel upbringing along for
theride. Backedbyasuperb
New Orleans rhythm sec-
tion that includes bassist
George PerterJr.and drum-
mer Russell Batiste, Let 1t
Burn provides a framework
for Foster to cennect soul
to soul with listeners as she
takes on gospel songs and
covers ranging from Los
Lobes to the Band to the
Black Keys. On an Internet
recommendation site Let /¢
Burn should pop up anytime
a Bonnie Raitt fan is seek-
ing an album as geood as her
Grammy Award-winning
Nickof Time. The Blind Boys
of Alabama appear on four
tracks, among them a siz-
zling take on David Crosby’s
"Long Time Gone.” Her orig-
inal tune "Welcome Home,”
which alse features the Blind
Boys,isapotent marriage of
the secular and sacred, Dave
Easley's pedal steel guitar
delivering cries of pain un-
derneath the Boys' joyous
choral work. Stax Records
legend William Bell also
joins Foster on a sultry take
©on his signature tune “You
Don't Miss Your Water.”— P&

NEIL GAVIM
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MADONNA FEATURING
NICKI MINAJ AND M.LA.
Give Me All Your Luvin® (3:22)
Producers: Madonna, Martin Solveig
Writers: various

Publishers: various

interscope Records

When Madonna’s “Give Me All Your Luvin™ fell victim to a
widely publicized leak in November, this reviewer’s main
reaction was, “That’s it?” Sure, the track had many ele-
ments that currently dominate radio—peppy production,
a cheerleader chant straight out of “Hollaback Girl,” an
easy-to-remember chorus—but it felt like something was
missing. When Nicki Minaj and M.I.A. were confirmed to
appear on the finalized track, the assumed missing piece
was “guest raps,” but now that “Give Me All Your Luvin®™ is
outinfull, little has changed. What the raps add, if anything,
is a temporary distraction from the tedious proceedings:
Minaj spits her guest verse so quickly, the listener barely has
time to register lines like “Pm Roman/I'm a barbarian/I'm
Conan” before she’s off the track. Ditto M.LLA., who appears
just long enough to drop a few scientific adjectives (“super-
sonic/bionic/uranium”) before effectively dropping the
mic with “I'ma say this once—yeah, | don’t give a shit.” It’s
a subpar effort from all parties, particularly Madonna, who
hasn't sounded this robotic since the more tweaked-out
moments on her last album, Hard Candy. Here's hoping her
other collaborations with Martin Solveig, as well as long-
time collaborator William Orbit, produce better dance-pop
results when new album M.D.N.A. arrives March 26.— /1

K’'NAAN FEATURING
NELLY FURTADO

Is Anybody Out There (3:58)
Producers: Sham, Motesart
Wrlters: various

Publishers: various
A&M/Octone Records
Thefirst single from Somalian
hip-hop artist K’naan’s new EP
More Beautifui Than Silence

picks up right where uplift-
ing cuts like “Wavin' Flag” left
off, this time with pop chame-
leon Nelly Furtado handling
the chorus. Next to Furtado's
breezy hook, which recalls her
pre-Timbaland material like

CHRIS BROWN

Turn Up the Music (3:49)
Producers: The Underdogs,
Fuego

Writers: The Underdogs,
Fuego

Publisher: not /isted

RCA Records

-\
€

Nearly a year removed from the release of Chris Brown's
fourth album, F.A.M.E., it's clear the set’s most memorable
singles—"Look at Me Now” and “Deuces”—revolved around
simple, unique beats and intriguing lyrical passages instead
of energetic but overly broad dance tracks like “Yeah 3x” and
“Beautiful People.” “Turn Up the Music,” the first single from
his follow-up Fortune, falls into the latter category, although

“Turn Off the Light,” K'naan’s
uplifting subject matter
sounds very much at home.
Sometimes his musings are
clever ("You can point a fin-
ger, butthere’s three pointing
back”), but other times, his
“troubled youth” anecdotes
("Adamwaslonely, drugs were
the only™") come off a little too
reminiscent of R.O.D.’s "Youth
ofthe Nation.” Evenif K’naanis
turningintoanartistthatahigh
school guidance counselor
would love, his often eclectic,
always earnest brand of pre-
tense-free rap-pop is difficult
to fault. If his latest single is
any indication, More Beautiful
Than Silenceis poised to keep
"“Wavin’ Flag” enthusiasts
coming back for more.—i./*

LADYHAWKE

Black Blue & White (3:55)
Producers: Pascal Gabriel,
Pip Brown

Writers: B Brown, P. Gabrief
Publishers: EM! PTY/Gabriel
and Son administered by
Kobalt

Modular Recordings

Always one for the anthemic,
New Zealander Pip Brown,
better-known as Ladyhawke,
returns with a sexy, assured
synth-pop stadiumjam. “Black
Blue & White” begins with

the track is another kinetic club delectable that sports the
electro-pop blueprint currently lighting up the Billboard Hot
100. “If you’re sexy and you know it, put your hands up in the
air” Brown commands as synthesizers flash underneath his
elastic voice and listeners everywhere fist-pump in delight.
“Turn Up the Music” is likely to continue Breezy’s hit parade,
but an inevitably less pulse-pounding follow-up single might
have been a more well-rounded offering.—.!

JACK WHITE

Love Interruption (2:36)
Producer: Jack White
Writer: /. White
Publisher: Third String
Tunes (BMD

Third Man/Columbia

As cool as it’s been to
have the albums from the
Dead Weather, Raconteurs,
Wanda Jackson and the

other projects Jack White’s been involved in, they just haven’t completely delivered the Jack
fix we've been jonesing for since the White Stripes officially split last year. So it's great to hear
that not only is his proper solo debut, Biunderbuss, due April 24, but its lead track is now avail-
able on his official website. Reminiscent of deeper cuts on the last few White Stripes albums,
“Love Interruption” is an unusual but tantalizing introduction. The slow song finds White
harmonizing with Nashville singer Ruby Amanfu (who toured with Wanda Jackson recently)
about all of the violent things they want love to do to them: “I want love to roll me over slowly,
stick a knife inside me and twist it all around . . . Murder my own mother and take her off to
somewhere like hell or up above.” The song is driven by electric pianc and acoustic guitar
and subtly embellished with woodwinds. It doesr’t feature any percussion whatsoever—and
it's over in two-and-a-half minutes. Like the recent material from his other bands ¢and its title)
“Love Interruption” leaves you lusting for more.— .41

EVIEWS-

analog snaps and hisses and
a looped keyboard behind
clattering drum beats before
Brown’s vocals kick in, slink-
ing seductively alongside the
heavy bassline. The hypnotic
first verse quickly gives way
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to hammering guitars and
psychedelic synth licks in the
chorus, with Brownleading lis-
tenersinto & journey: “Cn and
on through the night/In the
Milky Way.” The productionis
more denseherethanonprevi-
ous efforts, but “Black” sounds
tight, not excessive. The song
may not possess the relentless
drive as previous breakthrough
hit “My Delirium” or feature
the sultry smokiness of “Dusk
Till Dawn,” but “Black Blue &
White"” finds a nice middle-
groundbetweenthetwo.—5.1

DUSTIN LYNCH
Cowboys and Angels (3:47)
Producer: Brett Beavers
Writers: D. Lyvnch, J Leo,

7. Nichols

Publishers: various

Broken Bow Records

L LEGEND & CREDIS

EDITED BY MITCHELL PETERS
{ALBUMS) AND JASON
LIPSHUTZ (SINGLES)

CONTRIBUTORS: Jem Aswad,
RJ Cubarrubia, Chuck Dauphin,
Andrew Hampp, Phil Gallo, Gary
Graff, Jason Lipshutz, Chris
Payne, Mikaal Wood

FEBRUARY 1B, 2012

Many talented male sing-
ers have come down Music
Row of late, but Dustin Lynch
brings something special to
the table. The Tennessee na-
tive possesses a vocal that's
heavy onthe twang, but also
very current and commer-
cial, and on his debut single,
“Cowboys and Angels,” pro-
ducer Brett Beavers anchors
an arrangement that lets
him shine brightly. Lynch,
who grew up a Garth Brooks
fan, demonstrzates the same
warmth in his voice as the
country superstar. Mean-
while, the lyrics are proofthat
Lynch canalso writea winner
of a country song, as Josh
Leo and Tim Nichols—both
heavy hitters inthe Nashville
sohgsmith community—help
therising star delivera potent
debut.—L

All albums commercially avail-
able in the United States are eli-
gible. Send atbum review copies
to Mitchell Peters at Billboard,
5700 Wilshire Blvd., Suite 500,
Los Angeles, CA 90036 and
singles review copies to Jason
Lipshutz at Billboard, 770
Broadway, Seventh Floor, New
York, NY 10003, or to the writers
in the appropriate buregaus.
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Blond Ambition 2.0

Madonna's ninth tour—a worldwide trek with close
to 90 shows—will hit North America in August

Bowl XLVI {viewed by arecord 114 million
people, according to Nielsen), Madonna
is now prepping for her 2012 world tour, details
of which were announced this week (Billboard.
com, Feb. 7). The trek, which launches May 29in
Tel Aviv, Israel, will be the singer's most extensive

F resh offherhalftime performance at Super

tour ever in terms of number of dates, according
to Arthur Fogel, CEO of Live Nation Global Tour-
ing, which is the worldwide producer of the tour.
The outing will take Madonna to Australia for the
firsttimein 20 years, as well as to many markets
she has never played before.

This will be Madonna’s fifth tour with Fogel
and Live Nation, and second under her long-
term multirights deal with the promoter. Her
last tour, 2008-09's Sticky & Sweet, grossed $408
million, according to Billboard Boxscore, the
highest ever for a solo artist and third-highest
of all time. Prior to that, Madonna’s 2006 Con-
fessions tour grossed $194 million, according
to Boxscore, then the highest gross ever for a
female artist.

The 2012 tour will follow the release of Ma-
donna’s new album MDNA, due March 26 on
Live Nation Entertainment/[nterscope Records,
which creates myriad cross-promotional opportu-
nities, according to Fogel. Having the recording
and touring (not to mention merchandising and
other rights) under one umbrella “gives you the
freedom to line up all the different elements to
sell tickets and to sell records,” he says. “It's as
great a setup as you could have. If this doesn't
worl, ['m going into plumbing.”

The tour will play 26 European markets, in-
cluding London, Paris, Milan and Berlin, before
hitting North American shores beginning Aug.
28 in Philadelphia. Twenty-six shows are planned
for North America, including a Sept. 6 concert at
New York’s Yankee Stadium and an Oct. 10 per-
formance at the Staples Center in Los Angeles.
Tickets are scheduled to go on sale beginning
Feb. 10 in Tel Aviv and the United Kingdom,
30
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with North Arrerica tickets going on sale begin-
ning Feb. 13.

Madonna will play North America until just
before Thanksgiving, then head to Latin America
to tour until the year-end holidays. Then she will
wrap the tour in Australia in early 2013. The en-
tire tour will end up with close to 90 shows, which
would be the most ever for Madonna; Sticky &
Sweet ended up with 85 dates. The tour will play
arenas, stadiums and unique outdoor sites, in-
cluding the Plains of Abraham in Quebec. Fogel
says production for the tour is in the conceptual
stages, but adds, “It will be big and can get big-
ger,” depending on the venue.

When all is said and done, the upcoming tour
will be one of the highest-grossing treks in his-
tory, potentially giving Madonna two tours in
the all-time top five. Fogel says ticket scaling will
be “almost identical” to Sticky & Sweet, though
venue capacities will vary.

“Of the shows we're doing,” Fogel says, “I'd
say 25%-30% will be markets she’s never played
before. There's still a few left. We'll get to these
markets where she’s never been and back to Aus-
tralia after too long a time.”

Although Madonna's first headlining tour was
in 1985, the upcoming run will be enly her ninth.
Sticky & Sweet was a monster by any measure
and included some blockbuster dates in a wide
range of territories, 32 countries in all. Madonna
sold 650,000 tickets in South America, 72,000
tickets at Zurich's Diibendorf Airfield—the larg-
est-attended concertever in Switzerland—75,000
tickets in London and four sellouts at New York’s
Madison Square Garden that sold more than
60,000 tickets. That tour wrapped where this
one begins, Tel Aviv.

In addition to her Super Bowl performance
and the tour announcement, the last week also
saw the release of Madonna's new single, “Give
Me All Your Luvin’,” featuring Nicki Minaj and
M.L.A. It debuts at No. 7 on the Digital Songs
chart (see Over the Counter, page 33). .

CHART IDOLS

Kelly Clarkson’s ‘Stronger’
marks '"American ldol’
franchise’s seventh

Hot 100 No. 1

“American Idol” judge Randy Jackson and “The
Voice” coach Adam Levine have been staging
a war of words. After Jackson mused (at Fox’s
Television Critics Assn. presentation last month)
that contestants dismissed from “Idol” may seck
refuge in NBC's “The Voice” as a second opticn
after missing the “1dol” cut, Levine returned the
serve on “The Ellen DeGeneres Show” on Feb. 3.

“Shame on Randy Jackson for saying that,”
Levine said. “He, out of anybody. should know
that if you're in this business you need second,
third, fourth and fifth chances. We ernbrace that
being part of the show.”

The Billboard Hot 100, however, continues to
be an unchallenged domain for “Idol.” While no
“Voice” singer has yet to reach even the top 40,
“Idol” contestants continue to rack up No. 1s.
Kelly Clarkson strikes the latest blow for “Idol"™—

REALITY CHECK

even as she's scheduled to appear as a mentor this

season on “The Voice™—scoring her third No.
1, as “Stronger (What Doesn't Kill You)” powers
to the chart’s summit (see chart, page 38). The
song marks the “Idol” franchise’s seventh No. 1,
a string that began with Clarkson’s first-season
coronation song, "A Moment Like This,” in 2002,

—Gary Trust

Head of the class)
KELLY CLARKSCH

With the series in its Tith season, "American ldol™ alumni continue to Inhabit the upper reaches of
the Billboard Hot 100. Here's a look at the highest-peaking Hot 100 hits by the show's graduates.

e

Chart Peak

Title Arfist (WeeksAtNo.T)  PeakDale
“A MomentLike This"” Kelly Clarkson No.1(2) Oct.5,2002
“Thislsthe Night” Clay Aiken No.1(2) June 28,2003
“My Life Would Suck Without You” Kelly Clarkson No.1(2) Feb.7,2009
“| Believe” Fantasia No.1 July 10,2004
“Inside Your Heaven” Carrie Underwood No.1 July 2,2005
“Dol Make You Proud” Taylor Hicks No. 1 July1,2006
“Stronger (What Doesn't Kill You)” Kelly Clarkson No.1 Feb.18,2012
“Since U Been Gone” Kelly Clarkson No. 2 April 8, 2005
“Inside Your Heaven” BoBice No.2 July 9,2005
“Crush” David Archuleta No.2 Aug. 30,2008
“No Air” Jordin Sparks No.3 April 26,2008

duet with Chris Brown
“Time of My Life” David Cook No.3 June7,2008

MADONNA KEVIN MAZUR/WIREIMAGE.COM, CLARKSON: HARPER SMITH
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Rumer
Has It

Another platinum-selling
British singer aims for
stateside success

ould a new British female vocalist be

poised to rule 2012 the same way that

Adele dominated last year? It may be early
going in her stateside campaign, but 32-year-old,
U.K.-bred singer/songwriter Rumer is certainly
off to a flying start.

The Atlantic artist's debut album, Seasons of My
Soul {Jan. 24}, shot straight to the top of the iTunes
Albums chart following her Jan. 29 appearance on
“CBS Sunday Morning.” That momentum propelled
the project to a No. 55 debut last week on the Bill-
board 200 {as a digital exclusive) with 8,000 s0ld, ac-
cording to Nielsen SoundScan. This week, Seasons
moves to No. 46 with a 17% increase (selling 9,000)
for lotal sales thus far 0f 17,000. The 11-track set—a
winning mix of soulful pep and slow-tempo jazz
ballads featuring the singles “Slow” and “Aretha”—
has also proved to be a huge hit internationally. Re-
leased in Novernber 2010 in the United Kingdom,
the album has moved 575,000 units, according to
the Official Charts Co. [t has also been a top 10 hit
in Belgium, Norway, New Zealand, Ireland and the
Netherlands with total worldwide sales topping 1
million, according to Atlantic.

“I don’t really know what's happened,” says the
ever-modest Rumer, whose rich, velvety voice has
drawn favorable comparisons to Karen Carpenter
and Carole King. “Butit’s lovely to connect with peo-
ple,” adds the artist born Sarah Joyce, whose adopted
stage name was chosen in a homage to British writer
Rurmer Goddern.

In the decade prior to landing a contract with
Atlantic, Rumer worked a variety of jobs, includ-
ing waitress, teacher, cleaner and shop assistant in
a London Apple store. She says that the trials and

No idle gossip:
RUMER

tribulations she experienced while struggling to
break into the music business fed directly into her
debut album.

“I wanted to create a body of work that reflected
my 10 years of exploration spiritually,” Rumer says.
“My mum was diagnosed with cancer when [ was 19
and she died when [ was 23. [ then spent five years
in grief. So pretty much my whole adult life has
been taken up with existential angst. This alburm is
like the flower that has grown out of the struggle.”

Setup for her stateside campaign began in Febru-
ary 2011 when Rumer performed two showcases at
Joe's Pub in New York and Vibrato Grill in Los An-
geles in front of industry tastemakers. The domes-
tic push began in earnest on Jan. 24 with an album
launch show at Los Angeles’ Hotel Café venue, which
also marked the start of Rumer's first headlining
U.S. tour. The nine-date trek was booked by Creative
Artists Agency and wrapped Feb. 10 at Brighton
Music Hall in Boston.

KICK-STARTING AHIT

Soccer players give Michel Telo a leg up on a smash

It started with a celebration during a Real Ma-
drid soccer match last October. Cristiano Ron-
aldo, one of the team’s Brazilian stars, scored a
first goal against Spain’s Malaga team. Instead
of running around cheering, he began dancing
with teammate Marcelo Vieira. Their hip-waving,
arm-crossing dance immediately had TV viewers
worldwide asking, “What is that?”

The dance is associated with the smash Brazil-
ian hit “Ai Se Eu Te Pego” (Oh, When | Catch You),
arootsy sertanejo track (think accordion-based
country music in Portuguese) with Iyrics sung by
Michel Telé. Propelled by Ronaldo’s dancing and
impromptu versions by other soccer players like
Neymar (of the Santos team) and Eric Abidal and
Dani Alves (of Barcelona), the track—in its original
Portuguese version—has alsc become an inter-
national hit. “Ai Se Eu Te Pego” is No. 1this week
on Billboard’s Euro Digital Songs and Digital
Tracks charts. It'salso No. 1in Austria, Belgium,

Germany, Italy, Luxembourg, the Netherlands,
Spain and Switzerland, as well as most of Latin
America. The track’s multiple versions—includ-
ing Teld’s live rendition—add up to hundreds of
millions of YouTube views.

Teld, former lead singer of boy group Tradi-
cao, released his first solo album—Balada Ser-
taneja—in 2009 with indie label Som Livre and
scored two hit singles in Brazil. But the interna-
tional success of "Ai Se Eu Te Pego” has caught
everyone by surprise—even SomLivre president
Marcelo Soares. He recalls that Telo first heard
the songjust before a concert. “He immediately
identified it as a major hit, saying, "We have to
record this.””

The song wasn’t licensed in Europe at thetime of
the Real Madrid game. “I wasn’t even close to that,”
Soares adds. | watched the game and thought,
'How dothese guys even know the song?*”

Soares quickly licensed the track through Ros-

“When you see her live, you realize that she is
an exceptional talent that doesn’t come around very
often,” Atlantic senior director of marketing Chris
Stang says, adding that live shows will keep playing a
key role in breaking Rumer stateside, with the singer
due to return later this year for more touring. “I've
always been a people person and ultimately that’s
what music is about,” says Rumer, who plans to re-
lease a covers album this spring titled Boys Don’t
Cry. “It's all about communication.”

Radio also remains a major campaign component,
with Seasons of My Soul being serviced to triple A and
AC stations. Rumer will additionally appear at San
Diego’s Sunset Sessions on Feb. 18 to showcase her
music for TV and film music supervisors.

“You can see just from what happened in the UK.
that the sky is the limit for her,” Stang says. Atlantic
Records U.K. chairman Max Lousada adds, “The
sheer strength of her voice and songwriting would
have made her a star in any decade.” "o

ter Music in Spain, which in turn sublicensed it
to labels in various countries. But the rights for
Spain, Latin America and the United States were
licensed by Sony, which is already working the
track in the U.S. Latin market.

Sony U.S. Latin head Nir Seroussi says the
track was initially worked through DJs and clubs.
Slowly being pushed at radio, it’s on 15 Latin sta-
tions nationwide. Although a Spanish version is
a possibility, Seroussi says, “The natural success
has come from the Portuguese version. A few
months ago, it would have been harder because
the story [behind the song] wasn’t consolidated.”

Now language isn’t a barrier.

"It’s all about the [rhythm],” says Liberman
Broadcasting VP of programming Eddie Ledn,
who's playing the track on Spanish rhythmic
KWIZ Santa Ana, Calif. “The songis mainstream
on TV and the Internet. All soccer fans know it
now, and that's our audience.” —Lefla Cobo

WHATEVER
HAPPENED
TO...

Judith Hill on life
after ‘This Is It’

Judith Hill 1s most recognizable far
har roles as duet partner and backup
singer for Michael Jackson in*“This Is
[t." But that's about to change.

The singer/songwriter was tapped
by director Spikes Lee to provide the
music for his upcoming summer film,
"Red Hook Summer.” In addition to
working vocally on the soundtracks
for "Happy Feet 27 and new Dr,
Seuss film adaptation "The Lorax"—
plus collaborating with Stevie Won-
der on other songs—HIIl Is busy
recording her debut album. Calvin
Harris (featured on Rihanna’s "Wae
Found Love") |s remixing a track on
the indie project, slated for release
this summer.

And it's no surprise that the daugh-
ter of funk bassist Robert “Pae Wee"
Hill {Jarmes Brown, Bllly Preston) and
keyboardist Michiko Hill {Preston,
Chaka Khan) draws from those influ-
ences, “It's about reinventing funk in
2012, says Hill, adding that the album
15 a cross-section between her inspira-
tional music in “Red Hook Summer”
and her soul/funk roots. "Cur band
plays a lot with horns, funk guitars and
big synths. It's very modem-sounding,
but you'll hear retro too.”

She and Lee first met at Jackson's
memaorial service. They became reac-
quainted a few months ago after one
of her Los Angeles performances, and
he asked har to submit music for his
film. He chose nine of her sonas for
the movie. "It's shocking and contro-
versial," Hill savs of the film, "But the
overall tone |s very much spiritual and
the music ... is like a third voicae and
commentary to the characters.”

A maodel for Avon's Believe cam-
paign, Hill showcased her material at
Hollywood's Key Club on Feb. 7. “Mi-
chael gave me a platform fromwhich
a lot of opportunities have come,”
she says. "He's still very much a part
of my story.” —Gafll Mitcheall

Reinventing funk:
JUDITH HILL
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HELP WANTED REAL ESTATE

Lonette McKee’s Actor’s Workshop
At the City College of New York
Continuing and Professional Studies
This ten-week workshop will cover character exploration and
development, in-depth scene study and development,
backstage and onstage etiquette, the differences betweenacting
technigues for film, television and stage, and the do's and don'ts of the Vin eya rd
industry. Students will also get the basics of mounting a production as they
prepare an “Evening of Scenes” which will be showcased in a small
professional performance with aninvited
audience at the end of the workshop.
This course will be taught by producer, director, screenwriter,
composer, actress, and singer, Lonette McKee.
Spring Section
Tuesdays, 6:00pm - 9:00pm
February 21 - April 24, 2012
10 Sessions; 30 Hours total G uest Ca bm
$609
212-650-7312
Www.cps.ceny.edu

MAGNIFICENT 60 ACRES WITH WORKING WINERY
AND LAVENDER FARM SOUTHEAST OF TULSA

$4,500,000

WFUV, Fordham University S i » 2 cabins FU”Y fenced

New York, NY Gift Shop » 81 acre fully stocked lake with rock/concrete dock &
Fordham University has an excellent reputation as a dynamic institutionin the fIShI ng boat
cultural heart of New York City. Founded in 1841, Fordham enrolls more than
15,100 students in its 10 Colleges and Schools. Fordham University seeksto
identify and recruit a General Manager of WFUV. Successful candidates should
have aknowledge of and commitment tothe goals of Jesuit education. Inshort,
the new General Managershouldbe able toguide and lead WFUV to ever-greater
prominence and preeminence.

* Working lavender farm & winery
* Vineyard has approx. 1600 vines
* Equipment, winery, & gift shop all included!

Fordham University is an equal opportunity/affirmative action institution. Winery A PQSSEE?IE Ow’wrﬁi"ﬂnri"gAvaﬂabIﬂ =

HOW TO APPLY: T 3
Fordham University is being assisted in this search by Livingston Associates. Abda”a Of Atla nta InC Ce”' 4045582222 In @SSOC!&IUOH with
Please visitthe full job postingandapply at Livingston Associates’ online applica- - . ] ) Martin E. Higgenbotham
tion system at www.livingstenassociates.net. Date for full consideration: Friday, For details contact Michael Abdalla mjasr@a bdallaauctions.Com  Boker#14421 RE Comp: 74074

March 2, 2012.

BUSINESS OPPORTUNITIES g

Faith-Based & Family Friendly Movie Distribution

ard Classifieds Covers Everything

Producers—if you're lcoking for a great distribution
partner for your faith-based or family-friendly film we
are hereto help. BMG services thousands of ocutletsin =

both the Christian Retail niche and General

Marketplace, Worldwide. Contact me today B'fﬁSiR\‘]EiSFﬂRSELE
at: daustin@gobmg.com PRIJHGII’HH&*IHHEHHE

David Austin, VP of Acqguisitions,

Bridgestone Multimedia Group, www.gobmg.com Hlﬁ}ﬁﬂﬁ]‘mm ‘BUSINESS SERVICES
PROFESSIONAL (CALIRUSIT,0 DAY/A'N DIA'S K
SERVICES RECBHNHESTUHIES mm

IABOUTITHE

MAKETHEHUMSTORPLLC—

REAL ESTATE
INVESTORS WANTED HERLR
STORES FOR SALE TSI'HHE
INFORMATION ABOUT QURSERVICES EORINEWIADMERTISERS ! EQUIPMENT FDR SﬂE Eﬂmm

ADDICTION RECOVERY COACHING

AND COMPANICNSHIPS.FOR

PLEASE CALL 702-409-4458 OREMAIL
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>>The Beach Boys celebrate
their golden anniversary on the
Blllboard charts this lssue. The
band first drew chart ink the
week of Feb. 17, 1862, when
“Surfin'," the first of the group's
55 Blllboard Hot 100 entries,
debuted at Mo. 3. The Beach
Boys are set to reunite on the
Grammy Awards (Feb. 12},
and a new album and 50-date
international tour are planned
far this year

==Eaxophanist Eric Marlenthal
notchas his first top 10 on
Contemporary Jazz Albums
since 2001, as /' Love bows at
Mo, 6. The set's first single, "Get
Here," which debuts on Smoath
Jazrz Songs at Mo. 22, is an
Instrumental update of Oleta
Adams' “Get Hera,” which rose
to Ho. 5 on the Hot 100 in 18991,

Read Chart Beat
: at
billboard.cam/chartbaat,

MULANEY: HAL HOROWITZ
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Del Rey Bows At No.2; Madonna’s Super Sales

Much-discussed singer/songwriter
Lana Del Rey makes her expected
arrival at No. 2 on the Billboard 200
with Born to Digselling 77,000 cop-
ies, according to Nielsen SoundScan.
Meanwhile, Adele’s 27 sits tight at
No. 1 for a19th nonconsecutive week
(122,000, up 5%).

At No. 3is Rock and Roll Hall of
Famer Leonard Cohen with the
debut of Old Ideas {41,000). It’s the
icon’s highest-charting album and
best sales week since SoundScan
began tracking them in 1991. Co-
hen's new album is his firststudio ef-
fortsince 2004's Dear Heather, which
debuted and peaked at No. 131 with
9,000 first-week copies.

|
AL

MADOMNNA'S SUPER SALES: Ma-
donna made the most of her Super
Bowl halftime show performance on
Feb. 5. The mega-gig came two days
after her new single and video for

“Give Me All Your Luvin’™ (featuring
Nicki Minaj and M.1LA.) debuted and
two days before the announcement of
her upcoming world tour on Feb. 7.
Further, iTunes launched an exclusive
preorder campaign forher new album,
MDNA (due March 26 on
Live Nation/Interscope),
on Feb. 3.

Sourcessaythat MDNA
netted 50,000 iTunes pre-
orders in its first three
daysofavailability,and ac-
cording to an Interscope
press release, on its first
day of availability, it was
the “biggest one-day pre-
order in iTunes history.”

“Give Me All Your Luvin'” is off
to a fast start, debuting on the Mot
Digital Songs chart at No. 7 with
115,000 downloads sold (with only
three days in the tracking week).
That sales start, along with a No.
28 launch on Hot 100 Airplay (43.9
million in audience, according to
Nielsen BDS}), enables the song’s
debutatNo. 13 on the Billboard Hot
100. On the latter tally, the single
ties 1992’'s “Erotica” as her fourth-
highest debuting single. Only “Ray
of Light” (No. 5, 1998), “You'll See”
(No. 8,1995) and “Frozen” (No. 8,
1998) have started higher.

Her lofty bow on the Hot 100 Air-
play chart was aided by Clear Chan-
nel’s promotion of the song. Partici-
pating pop stationsin the chain played

it at the top of every hour starting at
9 a.m. ET on Feb. 3 until the Super
Bowl's kickoffon Feb. 5.

Expect “Give Me All Your Luvin’
to descend on the Hot 100 next week,
asitsairplay will likely falter since the
Clear Channel promo-
tion has ended. 1t could
head back up the list
once the song’s just-re-
leased (Feb. 7) LMFAO
remix begins to make
sales and airplay waves.

Madonna’s catalog
of albums had a 410%
gainin salesinthe week
that ended at the close
of business on Feb. 5 {moving from
5,000 to 26,000, while her catalog
track sales surged by 214% (going
from 30,000 to 94,000; that figure
doesn’tincludes sales of “Give Me
All Your Luvin'”). Madonna’s big-
gest-selling album of the last week
was her Celebration hits set, which
re-enters the Billboard 200 at No. 24
with 16,000 {up1,341%). Much ofher
catalog was sale-priced in the iTunes
store for $7.99, while Celebration was
discounted to $6.99.

'GLEE'-HEE! Michael Jackson
makes a splash on the Billboard 200
andthe Billboard Hot 100 thanks to Fox
TV's Jackson-themed “Glee” episode
that aired Jan. 31. The King of Pop’s
Number Ones (176-61 on the Billboard
200; 8,000, up 162%) and The Essential

NIEI IIl I(et \Matcl1 A Weekly National Music Sales Report

Weekly Unit Sales

ALBUMS .I\I{Iglllﬁsl
This Week 5,813,000 2,063,000
Last Week 5,392,000 2,141,000
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Change 57% 18.8%
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Michael Jackson (a re-entry at No. 120
with 4,000, up 76%) both make waves.
Further, 2€Cellos, the classical duo
thatappeared on the show performing
“Smooth Criminal,” re-enters atNo. 92
(6,000, up 664%).

VH4MO.1? Van Halen might be on its
way to a sixth career No. 1 album on
the Billboard 200, unless Adele’s 21
stands in the veteran band’s way.

Industry sources suggest that Van
Halen's A Different Kind of Truth may
sell 180,000-200,000 copies by the end
ofthe tracking week (Feb. 12}. Under
normal circumstances, that would be
enough for the recently signed Inter-
scope act to bump Queen Adele from
the top slot.

However, this isn’t a normal weelk.
The 54th Grammy Awards take place
on Feb. 12, and Adele is scheduled to
performon the CBS telecast. The artist
isnominated for six Gramumys, and the
performance will mark her first since
undergoing vocal-chord surgery last
year. Further, Adele will sit down with
Anderson Cooper for aninterview on
CBS’ "60 Minutes” that will air right
before the Grammys.

It's certainly possible that whatever
buzz Adele generates on Grammynight
(the final day of the tracking period for
nextweek’s Billboard 200) could engi-
neera big sales gain for 21. 1fVan Halen
reaches No. 1, it’ll be the band's first
chart-topping studio set with returning
frontman David Lee Roth. e
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SOUNDTRACK

HEUNION 10167/SONY MUSIC (10.98) LR
S8LEEDING THROUGH Great Fire
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f o o 147830 7,50} Icnn Etia James
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MBA. ... .. 150 WETaLLICA el B F’RE‘;LEV 1:ﬂ.1|,‘.h HHALIFA o 143 ALVIN AND THE BESSDNEVDLUME Y 251 CHRIS TOMLIN 154 ERGE OF BOE DyLAN COUNTRY: VOLUME 4 185 WL KHALEA 185
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1
-6 2 55 TRAPHIK www MYSPACE.COMITRAPHIK

|La! 3 52 MADDI JANE www.MYSPACE COM/MADDLIANEMUSIC
° 4 51 TYLERWARD wwwMYSPACE COM/TYLERNARD
w 1 4'{ PRETTY LIGHTS www.MYSPACE.COM/PRETTYLIGHTS
a 65 NOISIA wwnw MYSPACECOMDENDISI1A

| ; 6 51 SUNGHA JUNG vwaww MYSPAGE COMLIUNGSUNGHA

=

6 MAREK HEMMANN www.MySPACE.COMMAREKHEMMANN
|°'|m SUPER MASH BROS. www.iYSPACE COM/SPRMSHBROS
AEROPLANE www.MYSPACE COM/AEROPLANEMUSICLOVE
|ﬁ 32 11 GRAMATIK www.MYSPACE.COM/GRAMATIK
12 52 JESUS ADRIAN ROMERO www.MYSPACE COM/JESUSADRIANNET

13 21 ORELSAN wwwMYSPACE COM/GRELSAN

17210 CAPITAL INICIAL waw MYSPACE.COM/CAPITALINICIAL

10 40 PITTY Www iYSPACECOM/BANDARITTY

14 51_" PORTA www.MYSPACECOM/PORTA

.'_ 23 20 MORD FUSTANG www MYSPACECOM/MORDFUSTANG
18 41 METRONOMY v MYSPACE COMMETRONOMY

- 23 16 DATSIK vy MySPACECOMDJDATSIK

. 16 21 STAR SLINGER www.MYSPACE COM/STARSLINGERMUSIC
19 23 JOTA QUEST waww.MYSPACE COM/JOTAQUEST

rE
15
@ 21 32 BORGORE www MYSPACE COM/BORGORE
—
17
19
21
22

15 '55 DAVE DAYS ww MYSPACE.COM/DAVEDAYS

~2 |
@ UMEK www MYSPACE COM/DJUMEX
:@ FELGUK wwwWMYSPACE COMFELGUK
26} 28 55 ALYSSA BERNAL www. MYSPACE COM/ALYSSABERNAL
m COM TRUISE www MYSPACE COMAAMCOMTRUISE
@ m ELECTRIXX wwnw M YSPACE.COM/ELECTRIXNX
lﬂ GIRL TALK wAww.MYSPACE.COM/GIRLTALK

20 4 GARETH EMERY www MYSPACE COM/GARETHEMERY
@ 41 11 MAX COOPER www MYSPACE.COM/MAXCOOPERMAX
@ 39 21 MANGA Wy YSPACE.COMMANGAWED
L@ 38 'ﬂl SUPERMAN IS DEAD www MYSPACE COM/SUPERMANISOEAD

43 19 TOKIMONSTA www MYSPACE.COMTOKIBEATS
I;@ 40 2 FOBIA www.MYSPACE COM/FOBIADFICIAL

29 16 MEYTAL COHEN wwwMYSPACE.COM/DEWWATERPRIEST
lﬁl 42 17 ONRA i ArisPaLE COMONIL
@ (L= LIS THE BLODOY BEETROQTS - DEATH CREW 77 WAWWMYSPACE COMTHEBLOODYBEETROOTS
|E§ Lz Lt CAROLINE COSTA vawvw MYSPACE. COM/ICAROLINECDSTA

' 45 28 GOLD PANDA www MYSPACE.COM/GOLOPANDA
|@E JAKE MILLER v MYSPACE. COMAJAKEMILLERMUSICI
. PURITY RING www MYSPACE.COM/PURITYRING

| 4'5!] .2? 2 MODESTEP www.m7SPACE COMMDOESTEP
@ 60 2 PLASTILINA MOSH wwaw MYSPACECOMPLASTILINAMOSIT
Iﬁm JOSEPH VINCENT W MYSPACE.COMJOSEPHVINCENTMUSIC

30 38 GOD IS AN ASTRONAUT www.MySPACE COM/GODISANAS TRONAUT
|ﬁ| LIL B SPARTAQUE sy MYSPACE COM/SPARTAOUE
@: LIS LR FRANCISCA \;lEN;lELA VA MYSPACE COMFRANCISCAVALENZUELAMUSI AN MYSPACE CONVELECTRION
| a9 35 42 NICOLAS JAAR wwwMYSPACECOMINICOLASIANR

50 22 52 DIYAR PALA v MYSPACE COM/OIYARPALA

Mashup trio Super Mash Bros. debut on Uncharted at No. 9
thanks to the buzz generated by the release ol their latest
mixtape, the amusingly titled Mifey High Club, along with
the free SoundCloud single “Holy Guacamole!” The latter
comhines hits and pieces of familiar tracks by the Romantics,
Billy Joel, TLC and Ludacris.
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F 3 MIRROR I
L WO 7T IO WORS [T NI MREYTSH WORERINAERSAL SRR |

F 3 63 KATY PERRY caritoL

i 1
1 10 63 NICKI MINAJ YOUNG MONEY/CASH MONEYAINIVERSAL REPUBLIC
8 B3 DAVID GUETTA wHAT A MUSIC/ASTRALWERKS/CAPITOL
4 63 JUSTIN BIEBER sCHOOLBOY/RAYMOND BRAUN/ISLAND/D.MG

L&
-]
[ 2 63 SHAKIRA sony MUSIC LATIN/EPIC

']T‘ I RIHANNA SrP/DEF JAMADIMG
m MADOMNNA, LVE NATION/INTERSCOPE

o

10

D

9 MICHAEL JACKSON muyeric
5 40 LMFAO PARTY ROCKAWILLI AM/CHERRYTREE/INTERSCOPE
12 83 EMINEM wER/= 150/ AFTERMATH/INTERSCOPE
. 12 11 63 LADY GAGA STREAMLINEXOMLIVEANTERSCOPE
@Iu vEl.. CHRIS BROWN Jivemca
@ 14 63 SELENA GOMEZ Holvwoon
1] 15 52 BRUNO MARS cecra
@ 22 58 SNOOP DOGG 006GYSTYLEPRIDRITHCAPITOL
m 23 -62: LIL WAYNE cAsH MONEV/UNIVERSAL REPUBLIC
18 18 63 TAYLOR SWIFT &is mACHINE
]_1.9 | 20 62 THE BLACK EYED PEAS INTERSCOPE
E 17 31 SKRILLEX Big BEAT/MAUSTRAR/ATLANTIC
!|_21_4 zj!_ 53 LINKIN PARK MACHINE SHOPAWARNER BROS
16 4 JUSTINTIMBERLAKE Jivemca

22
@j 27 13 ONE DIRECTION svco

30 58 50 CENT SHADV/AFTERMATH/INTERSCOPE

" 26 43 BOB MARLEY TUF GONG/ISLAND/UME

18 4 WALK OFFTHE EARTH staroash

- 40 59 ENRIQUE IGLESIAS UnIVERSAL MUSIC LATINO/UNIVERSAL REPUBLIC

- 33 56 DEMI LOVATO Houvwooo

33 | 61 DRAKE YOUNG MONEY/CASH MONEY/UNIVENSAL REPUBLIC

27
E@ﬂ 31 43 JENNIFER LOPEZ 1sLanDADIMG

32 29 62 BEYONCE rARKwWoOD/COLUMBIA

25 60 WIZ KHALIFA ROSTRUM/ATLANTIC

bl

28 63 DOMN OMAR 0RFANATOMACHETE
haﬂ 24 |38 BOYCE AVENUE zpeace
AVRIL LAVIGNE rca
h&m DESTORM UNSIGNELI
55 TIESTO MUSICALFREEDOM
Fﬂfé—J 32 % AC/DC ALBERT PRODUCTIONS/COLUMBIA
5 LANA DEL REY sTRanGer
hl_lﬂ ki 7 JESSIE J LavA/UNIVERSAL REPUBLIC
42 60 BRITNEY SPEARS Jivemca
43 38 Ié MAROON 5 asmoCToNE
57 USHER Larace/mea

m INNA ROTOMULTRA

Ll 8 COLDPLAY capitoi

:@ 47 9 AVENTURA PREMILIM LATIN

LB L ALEX DAY NERMIE ARMY HO

m RE-ERTRY

50 43 33 PINK Laracemca

KELLY CLARKSON 13/recA

Madonna’s media activily last week sparks her re-entry at No.
B on the Sacial 50, her highest rank ever on the year-old tally.
Her video for “Give Me All Your Luvin’ premiered Feb. 3 on
YouTube, while she performed at the Super Bow! halftime show
on Feh. 5. For the tracking week, she earned a 479% increase in
YouTube fans and a 685% leap in YouTube views.
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SOMEONE LIKE YOU
ADELE(XLITOLUMBIA}
TURN ME ON
!i = Ly DAVID GUETTA FEATURING NICKI MINAJ IWHAT ANLEIC S TRALWVERK S AT
s 2 ROLLING IN THE DEEP
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s SET FIRE TO THE RAIN
l_i_ 8 bacwcoimes
| SOMEBODY THAT | USED TO KNOW
GIJT\'E FEATURIHG KIMB'F‘A(!}AMI"LEQ N SECONDSFAIRFAUNIVERSAL REPUBLIC)

7 . SEXY AND | KNOW IT
1 A 2 RO (PARTY ROCKAWILLL AT T2 (ERSCOPE!

INTERNATIONAL LOVE

8 L bE PITBULL FEATURING CHRIS BROWN (MR, 305P0LO GROUNDS/J/RCA)
I_9 7 ,3: THE ONE THAT GOT AWAY
KATY PERRY |CAPTTOL)

10 & 2 PARTY ROCK ANTHEM
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12 g 25 DANZA KUDURO
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T2 ~ YOU DA ONE
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14 g 17 WEFOUNDLOVE
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CHANGE
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2 PEZ
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—
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& CROSSES

7  DIRTY SOUTH
8 JOTDOG
——
| 8 NAT & ALEX WOLFF
10 THE TWILIGHT SAD
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|' 11  IMPENDING DOOM
12 GABY MORENO
13 CHRIS LAKE

14 BENNY BANKS

16 KRAZY 8ALDHEAD
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FERVENT/WORD-CLRO SET321WARNER-CURS {11.38)

DARRELL SCOTT

FULL LIGHT 433820 {12581

S0LIDO

FREDDIE 3038 fi-58)

ANDY GRAMMER
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1 AVECI LEVELSNENATINESIOM EMPMAENS TERSLLFE
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Beyond Hell/Above Heaven
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New In Town
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The Head And The Heart
The Head And The Heart

EAST NORTH CENTRAL

Glass: Symphony No. 9
Bruckner Orchester Linz

MOUNTAIN

Glass: Symphony No. 9
Bruckner Orchester Linz

NORTH EAST

Glass: Symphony No. 9
Bruckner Orchester Linz

Glass: Symphony No. 9
Bruckner Orchester Linz

SOUTH ATLANTIC

Glass: Symphony No. 9
Bruckner Orchester Linz

MID ATLANTIC
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Ruthie Foster
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23 g SNOOP DOGG & WIZ KHALIFA

9

19
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RIHANNA

64 LauD SRP!DEF_JAM 014927/IDJMG ® | .'
41[‘| YO GOTTI |
~ LIVE FROM THE KITCHEN POLD GROUNDS 43858/RCA
CHRIS BROWN
45_ FAME. JIVE BG067/RCA | L4
15 WIZ KHALIFA °®
|| ROLLING PAPERS ROS THUM/ATLANTIC 527099/AG t+:
T-PAIN
'B_EVIJLVER NAPY BDWKUNV]DT_B_STEZ,‘HCA
MICHAEL JACKSON

J '.| MMORTAL MUJ/EPIC 91259/SONY MUSIE

2% KIRK FRANKLIN
¥ HELLO FEAR FQ YO SOULWVERITY TH917/RCA
COMMON

. THE DREAMER/THE BELIEVER THINK COMEICH EXITSSARNER BROS |

55 ETTA JAMES
ICON CHESS/GEFFEN 014783/UME

. THE TEMPTATIONS
.I ICON MOTOWRN 014807 /IME
BIG SEAN
FINALLY FAMOUS 6.0.0.0 /DEF JAM 015421/10JMG
. JILLSCOTT
‘THE UGHT OF THE SUN BLLIES BABE 5779¢ “WWARNER BROS. |
g2 MIGUEL

ALL | WANT (S YDU BLACK ICE/BYSTORM/JIVE 75487/ACA
Ti'] CHILDISH GAMBINO
I CAMP GLASANDTE 0121°
g4 LEDISI

PIECES (IF ME VEBVE FOBECAST 015557/VG
g 9” THE ROQTS

= UNDLE DEF JAM £1HITAC AN —

TREY SONGZ
INEVITABLE SONGBOOX/ATLANTIC 529381/AG

10
?‘hll KEM
INTIMACY. ALBUM Il UNIYERSAL REPUBLIC 014469 ¥ |

FREDDIE JACKSOMN
SETTER LTRSS e
WEBBIE
S@VME UFE 3TRILL 02 -
54 KANYE WEST
Y BEALITERUL DARK TWISTED FANTASY RO & FHLLADIEF JAkd DI4RCE" ITUMG |
;5. MAYER HAWTHORNE
l HOW DO YOU DO UNIVERSAL BEPLBLIC 01610
a SWV
- S.0.UL SONY MUSIC CMG e4577/50KF REIEIC
24" GAME
THE R.ED. ALBUM DGC 0137294GA
13 KEITH SWEAT
TIL THE MORNING THE SWjAT HOTEL 5164/EQNE
nu MARVIN GAYE
ILON MOTOWN 014578/UME
BOYZ Il MEN
TWENTY BENQIM&BK ENTEF(LAINMENT 00001 EX/MSM
MARSHA AMBROSIUS o
LATE NIGHTS & EARLY MORNINGS J BA8Z6/ACA

YELAWOLF
TR MK B3 (HEE (1 vIEIDA TG LONTERSDOFE (AETGA
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5 TITLE
5 ARTIST IMPRINT/PROMOTION LABEL
P3| MAKE ME PROUD
ERCIaY DRAKE ST MDD MAMAI YO0 SN TAH RUEE LA ERELE
LOTUS FLOWER BOMB
- WAL FEAT MIGUEL MAYBACHMWARNER BROS.
3 g |DO
~ YOUNG JEEZY FEAT. JAY-Z & ANDRE 3000 CTE/DEF JAM/IDIMG

, 7Y HEMOTTO
DRARE S48, LCTIIE RFUF RAFVASH MO RS PR

4 STRIP
CHRIS BROWN FEAT. KEVIN K-MAC MCCALL JIVE/RCA
14 CANT GET ENOUGH
- J. COLE FEAT. TREY SONGZ ROC NATION/COLUMS!IA
1§ YOU THE BOSS
B RICK ROSS FEAT, NICKI MINAJ SHS/MAYBACH/DEF JAMYIOIME
RACK CITY
WGAEUNEME!I_VE}CASH MONEY;UNTVEESAL REPUBLIC
1 DANCE (A$8)
© BIG SEAN FEAT. NICKI MINAJ G.0.0.D /DEF JAM/IDJME
COUNTDOWN
BEYONCE PARKWOOD/COLUMELS
PARTY
 BEYONCE FEAT. ANDRE 3000 PARKWOCD/COLUMBHA
“' 4 AM
MELANIE FIONA SRC/UNIVERSAL REPUBUIC
13 MR. WRONG
— MJXRY J. BUGE FE»‘_\T, DRA:KE_ PATRIARCH/GEFFEN/INTERSCOPE
23 NI"*AS IN PARIS
JAY Z_ KANYE WESTROC-A-FELLAROC NATIGN/OEF JAMADJIMG
» GOTTA HAVE IT
JAY Z KANYE WEST ROC-A-FELLARGC NATION/DEF JAMADIMG
. 14 ROUND OF APPLAUSE
WaKA FLDCELAME_ FEAT&RAKE MIZATSWAHNER BROS

" DOIT LIKE YOU
4 D|QGY FEAT. JEREMIH ATLANTIC

; LOVE ONTOP
. BEVONCEPARKWOOD/OLUMBIA
" SEX AIN'T BETTER THAN LOVE
- TREY SONGZSDNGB_OGK[AT_LANTIC_
TALK THAT TALK
 RIHANNA FEAT. JAY-Z S5 0EF JAMYIDIMG

. DRANK IN MY CUP
© KIRKO BANGZ LMG/AUNAUTHORIZED/WARNER BROS.
UNTIL IT'S GONE
MONICA J/RCA
; GIRLS LIKE YOU
- MIGUEL BLACK ICE/RYSTORM/JIVE/RCA
3 Magic
™ FUTURE FEAT. T FREEBANDZ/A-1/EPIC
" PRETTY LIL HEART
~ ROBIN THICKE FEAT. LIL WAYNE STAR TRAK/GEH-EN/IN T EREIIPE
3 SHOT CALLER
FRENCH MDNTANA FE&T._-I:HAHUE PBOCK COKE BOYSMZRY/3A2 BOVINTERSCOPE
|y 50°CLOCK
. T-PAIN FEAT WIZ KHALIFA & ULY ALLEN KONVICTANAPFY BESLINE TA
GIRLS TALKIN BOUT
MINDLESS BEHAVIOR STREAMLINE/CONJUNCTION/ANTERSCOPE
12 HOUSE PARTY
~ MEEK MILL FEAT. YOUNG CHRIS MAYBACH/WARNER BROS.
3 STAY
mEmLTRUN RECORDZ/CAPITOL
. TAKE CARE
 ORAKE FEAT. RIHANNA YOUNG MOMEYCASH MONEYAINIVERSAL REPUBLIC
2 AYY LADIES
TRAYIS PORTER FEAT. TYGA PORTER HDUSEfACA
3 STUPID HOE
- NICKI WINAJ YDUNG MONEYITASH MONEY 112541 REPUBLIG
ANOTHER ROUND
FAT JOE FEAT. CHRIS BROWM TEHHLS Solaly
3 THAT COULD BE Us
MAIND HUSTLE HARDYATLANTIC/EONE
THANK YOU
ESTELLE HOME SCHOOLATLANTIC
3 COLD SUMMER
~ CJHILTON ACA
THE WOMAN YOU LOVE
ASHANTI FEAT. BUSTA RHYMES WRITTEN/EONE

SUPAFREAK
YOUNG JEEZY FEAT. 2 CHAINZ CTE/DEF JAM/DIMG

12 STRANGE CLOUDS
RO R FEAT, UL WAYNE BERELADCKICANNG HUSTLETLANTIC

TITLE
E & ARTISTIMPRINTPROMOTIONLABEL
1 GOOD FEELING
FLO M PEE DIEPAT L I

2 13 WEFOUND LOVE

| RIHANNA FEAT. CALVIN HARRIS SRF/TIEE JEM/IDIMG
7 14 YOUNG, WILD & FREE

| SNOUP DOGE & W2 KNALFA FEAT BRUND MARS S0STRUMACEGYSEATLATIC
. WORK OUT
| J. COLE ROC NATION/DOLUMBIA

,; NI**AS IN PARIS

|
| 3 21 vz KANVEWEST RO A FELLAROE KATIONDE JAMWIDMG
812 THE MOTTO
L% T DRAXE FEAT L WAYNEYOLIRG MONEVCASH MONEWUNIVERSAL REPLELC
6 17 IT WILL RAIN
- BRUND MARS SUMMIT/CHOP SHOP/ELEKTRA/ATLANTIC
. DANCE (A$3)

. HIG SEAN FEAT. NICKI MINAJ 6.0.0.0,/DEF JAMADJMG

g 19 RACKCITY
" T TYGA YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC
10 |$: MAKE ME PROUD

™ DRAKE FEAT NICK MINAI YOUME MONEYCASH LIONSUNIVERSAL REPLBLIC
- LOTUS FLOWER BOMB
| WALE FEAT. MIGUEL MAYBACHAWARNER BROS.
CAN'T GET ENOUGH
4, COLE FEAT. TREY SONGZ ROC NATIINTDLIAEIA
. 5TRIP
~ " CHRIS BROWN FEAT. KEVIN K-MAC MCCALL JIVE/RCA
INTERNATIONAL LOVE
PITBULL FEAT, CHRIS BROWN MR 305/P0LO GROUNDS/J/RCA
__ TURN ME ON

11 2o SEXY AND | KNOW T
- LMFAD PARTY ROCKMWILLLAM/CHERRYTREEANTERSCOPEUNIVERSAL

® 7 - TAKE CARE
T ORARE FEAT RMANNA YUME HONEYCASH MONEYUAIVERSAL REPUBLIC
o3 ¥YOU DA ONE

1 RIHANNA SRP/DEF JAM/IDJMG

- IDO

| VOUNG JEEZY FEAT. JAY-Z & ANDRE 3000 CTE/DEF JAM/IDIMG
GOTTA HAVEIT

' THE ONE THAT GOT AWAY
. MATY PERRY CAPITOL
TALK THAT TALK
. RIHANNA FEAT. JAY-Z SRP/DEF JAM/IDJMG
19 15 STRANGE CLOUDS
- B.0.B FEAT, LILWAYNE REBELROCK/GRAND HUSTLE/ATLANTIC
13 5 O'CLOCK
5 5 SLIDEOVER
1 : HABY BASH FEAT. MIGUEL BASHTQWN
SET FIRE TO THE RAIN
ADELE ¥L/COLUMBIA_
' UP!
L - LOVERANCE FEAT. IAMSL & SXIPPER DR 50 CENT STLICD LIFEANTERSCORE
. 2 3 DOITLIKEYOU
I]EGY FEATiEHEMIH ATLANTIC
~ ROUND OF APPLAUSE
- WAKA FLOCKA FLAME FEAT. DRAKE MIZAYAWARNER BROE
ASS BACK HOME
5YM CLASS HEROES FEAT NEHNHEHDEEAHM.‘L?LLLL!.‘WLW.:H:E

| 31 3 HEARTBEAT
i | tHILDI§H GAMBINO RED/GLASSNOTE

. 3 14 TROUBLE
HEl MAEJOR FEAT, J, COLE JIVE/RCA

GIVE ME ALL YOUR LUVIN |
SR A ) B e T

VANS ON
1. MILLS COLUMBIA

37 2 GIRLS TALKIN BOUT
1 _IMNDLESS BEHAVIQR STREAMLINE/CONJUNCTION/INTERSCORE

- LOVE ON TOP
HEYONCE PARKWOOD/COLUMBIA
27 14 YOU THE BOSS
" | RICK ROSS FEAT. NICKF MINAJ SNS/MAYBACH/OEF JAMADJMG
| 3 3 LOVE YOULIKE A LOVE SONG
i) SELENA GOMEZ & THE SCENE HOLLYWDOD
‘33 4 PARTY
" BEYONGE FEAT. ANDRE 3000 PARKWODD/COLUMBIA

., 2 DOMINO
SESEIE J LAYALNIVEREAL REFURLIC

BETWEEN THE BULLETS

DRAKE: KING OF RAP (SONGS)

After breaking the record for the most No. 1s on Rap

One more note: Drake becomes the first act to claim
the Nos. 1 and 2 slots as a lead artist since he himself pulled the same feat on Sept. 12,
2009, when “Best [ Ever Had” was No. 1 and “Successful” rose 3-2.

Songs last week, Drake adds another chart-topper
to his tally as “The Motto” (featuring Lil Wayne)
becomes his 12th leader. Last week he surpassed
Sean “Diddy” Combs {10} for the most No. 1sin the
chart's history. Further, this week Drake becomes
the first artist to replace himself at No. 1 with two
of his own tracks, or as a lead artist, since T.I. did so
on Nov. 29, 2008, when T.1.’s “Whatever You Like”
bumped his own “Live Your Life” from the top slot.

—Karinah Sanliago

Go to www.billbeard. biz for complete chart data
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“TITLE

ARTIST IMPRINTPROMOTIDN LABEL
. LOVEAFTER WAR ]

PRl ROBIN TMICKE STaR THARMSEEFERINT ERSLINE

", .. STAY

2] 2a| TYRESE VOLTRON RECORDZ/CAFITII
3] 4Jt FOOL FOR YOU
| ' CEE LO GREEN AADICULTURE/ELEKTRA/ATLANTIC
| 4| ;7 LOVE ON TOP
|| | _BEYDN[EPARKWGDDICOLUMBIA
7 WOO

ANTHONY HAMILTON MISTER'S MUSIC/RCA

5 3 STAY TOGETHER
T 7% LEDISI FEAT. JAHEIM YERVE PORECASTVERVE

T| 25 SO GONE (WHAT MY MIND SAYS)

- Jin Sl:IZI_TF FEAT. EUL WALL BLUES RAHEAWAANER BROS

REAL LOVE
J ERIC BENET JORDAN HOUSE/CAPITOL

'y 12 THANK YOU

% ° ESTELLEHOME SCHOOUATLANTIC

LIFE OF THE PARTY

 CHARLIE WILSON P MUSIC/IVE/RER
. UNTILIT'S GONE

MONICA J/RCA

YOU'RE ON MY MIND

_KEM UNIVERSAL REPUBLIL
Iml 19 DON'TKISS ME
= ! CARL THOMAS B REAL/BEGRBER/VERVE FORECAST/NVERYE

1 GOT THIS
JENNIFER HUDSN ARISTA/RCA
i ,4T 3 25/8
| MARY J. BLIGE MATRIARCH/GEFFEN/INTERSCOPE
19 4 CO-SIGN
SWVMASS APPEALJEONE

1§ 2 CAN'TFORGET

® 4

65 1

10 19
g 38
n| 1

13 5

16 14

" ANTOINE DUNNELITE
21 1 A NEXTBREATH
LA TanK ROG AAESONG DvRASTYATLANTIC
o7 w:‘ I LOVE YOU
- PHYLUSIA FEAT URBAN MYSTIC SD_B_E
MR. WRONG

MARY J. BUGE FEAT, DRAKE MATRIARCH/GEFFERANTERSTORE
" JUNE 28TH (I'M SINGLE}
RUBEN STUDDARD SHANACHIE
PARTY
BEYONCE FEAT. ANDRE 3000 PARKWOOD/COLUMBLS
lﬂl 19 EVERYDAY WOMAN
y " CHRIS WALKER PENDULUMADE
i AH YEAH
 ROBERT GLASPER EXPERMENT FET. WILS0 SOULCHILD & (KBTS MBCHESR 22 NITSCAPITEL
4 WILL YOU BE THERE
K'JON SHANACHIE

S TITLE
ARTIST iMPRINT/PROMOTION LABEL
THE MOTTO
mmu-mmmm
5 MAKE ME PROUD
BYDRAKE FEAT Nickl MING) TTLIWE WRETCAL MEFETUANERIAL PR
16 LOTUS FLOWER BOMB
! ? WALE FEAT. MIGUEL MAYBACHAVARNER BROS.
Z&i NI**AS IN PARIS
JAY 7 KANYE WEST ROC-A-FELLA/ROC MATIDR/DEF JAMIDJIMG
13“ DANCE (A$$)
_BIG SEAN FEAT. NICKI MINAJ G.0.0.D/DEF JAMIDJMG
RACK CITY
. TYGA YOUNG MODNEY/CASH MONEY/UNIVERSAL REPUBLIC
, WORK OUT
J_COLE ROC NATIGN/COLUMBIA
CAN’'T GET ENOUGH
J. COLE FEAT. TREY SONGZ ADC NATION/COLUMBIA
10 1DO
| 25 YDUNG JEETY FEAT. JAY-2 & ANDRE 3000 CTE/OEF JAM/IDJMG
GOOD FEELING
F14 RIDA POE GOY/ATLANTIC

| YOUNG, WILD & FREE
SHODF DOGG & WZ KHALIRA FEAT. ERUNO MAHI@_#THW‘DGSE\‘STTLE’AT U\\JRE_
TAKE CARE
DRAYE FEAT AMANMA YOUNG MONEY/CASH MONEYAINIVERSAL FFPUBLIE
| YOU THE BOSS
. RICK REISS_EAI. NICKQ MINA.I SNS/MAYHACHTEF JAMIHIG
GOTTA HAVEIT
JAY 7 KANYE WEST ROC-A-FELLA/ROC NATION/DEF JAMADJMG
HEADLINES
DRAKE YOUNG MONETILAZSH MONEY/UNIVERSAL REPUBLIC
ROUND OF APPLAUSE
WAKA FLOCKA FLAME FEAT. DRAKE MIZAY/WARNER BRDS

. . DO ITLIKEYOU
17 'lq I dI DIGGY FEAT. JEREMIH ATLANTIC

16 SEXY AND | KNOW IT
_LMFAO PARTY ROCKAILL| AM/CHERRYTREE/ITERATOTE A MIVESAL

19 '-'II INTERNATIONAL LOVE

. PITBULL FEAT. CHRIS BROWN MR. 305/POLO GROUNDS/J/ALA
DRANK IN MY CUP
KIAKQ BANGZ LMG/UNALITHORIZEDWARNER EROS
UP!
LOVERANCE FEAT. JAMSU & SKBPPER OR 50 CENT STUDD LIFEANTERSCOPE
STRANGE CLOUDS
B.0.8 FEAT. UL WAYNE RERELROCK/GBAND HUSTLEATLANTIC
| MAGIC
- RITURE FEAT. TI. FREEBAN_!;ILLA—HEF".:
SHOT CALLER
_FRENEH MONTANA FEAT, CUARUE RDCK LOKE BOVSMAYEAD BOWHTEISCOPE

ANOTHER ROUND
AT JOE FEAL CHESS BROWN TERRER SOUAD

I

3 3

Data for week of FEBRUARY 1B, 2012

SouendScan. inc. Al nights reserved.
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TITLE Artist | - TITLE Artist
JRODLCER [SONGWRITER) IMPRINT/PIIMG NN LATEL i -1t PRODUCER {SONEWRITER) IMPRINT/PROMOTION LABEL
MAKE ME PROUD Dreiees Featarning Micki Mins ® 1 56- 53 50 | GIRLSTALKIN BOUT Mindless Behavior
B RARRIE B CRARAM T LANSRAL (S MO AL MEPHLE - [ JUKEBOXWMWMILLSAP 1 RLJACKSORWIMEMILLSAP (LM SILOK TLUMPKING. CRELSONLRGAMBLE. @ smEAMLlNEJEU'JJUNCTmNNntECOPE

LOTUS FLOWER BOMB WaIE Faaturing Mlgual i . 66 YOUNG, WILD & FREE Snoop Dogg & Wiz Khalifa Featuring Brun
J HOWARD (0. AKINTIMEHINE HOWARD,M.J.PIMENT EL S J DEW,W.A0HNS % @ MAYBACH/WARNEH Biris - ) i il B HEEINCTCHS [ B0ADUS .S THDOE BTN 7L 0 AL GRS DA €05 A TR GRFANKDRACINILE B D RSTMIS
THE MOTTO : Drake Featuring Lil Wayne | The song wims the | gl ANDT!iER ROUND ey _Fat.loe Featring Chris Brown 58
T-MINUS (A GRAHAM,D.CARTER TWILLIAMS A RAY) @ YOURE MINEFTEASH SONEY/UNVEREAL SEPUALE | Greatest Gaer/ YOG LATC00L B ORF (DLAUSTING ASAIIESELC M ISEVALIREYK ILEEPR A CLYONS 451 FLTENSMVALENZAND) @) TERROR STAD
GREATES LOVE ON TOP Béyoncs ; NEXT BREATH Tank '
a R r. gmutg,'msmv I HAEAVLES & TAYLEI (B EHOWILES T MESHLE TANLON) @ PANKWIODOL IS Mirplay fag as it NOT LISTED {NOT LISTED] _© MOGAMEISONG DYNASTY/ATLANTIC
[ . 1DO Yiung Jory Festunng Jay-Z & Andre 3000 imprnves by 20% fo 80 | 57 l;"] THAT COULD BE US Maino 57
M-16 {J W JENKINS, | 4NKS,S.C,CARTER, A SERIAMIN, L WILLIAMS M BENNETT! & CTE/DEF JAM/IDIME | % million aldient | DANGERUUS LLC {1 CRAWFURD,H.K CAMPHELL) COLEMAN) © HUSTLE HARD/ATLANTIC/EORE
STRIP Chris Brown Featuring Kevin K-MAC McCall I impressions. This iﬁﬂ 55| DON‘T KISS ME CarlThomas
THA RIZNESS (C.M BROWN K MCCALL A STRETTER...L FEREAL CWHITACRE,J HEHIERSON| B JIVERCA | is the sewm'! [ RICO LOVE,EHOOD,E2 (RICO LOVE,EHOCD E.GOUDY 1] _® B REAL/BEGRAER/VERVE FORECAST/VERVE
| RACK CITY Tyga J . 50°clLock T-Pain Faaturing Wiz Khalifa & Lily Allen
 DJ MUSTARD {M STEVENSON) © YOUNS MONEY/CASH MOMEY/UNIVERSAL REPUBLIC consacietive wesk 2 IR A L TR [T-PAIN.C.) THOMAZLALLENG. BARLOWH.DONALD.G KURSTIN.J.ORAHGEMIWYTRIS FOBSON) () KONVICTINAPPY BOYLIVERCA 2
— = " X
-~ I E PARTY Bevonce Featuring Andre 3000 thal Beyonce charls E | 5‘1 ﬂ THEWOMAN YOU LOVE Ashanti Featuring Busta Rhymes .
| | © BKNOWLESKWESTBHASER (6.0 WEST.LBIMSHERE KOWLES AHENJAMIND RMILSDUAVS AWALTERS) @ PARKWOODIOWMEIA | twa (s in the I NOT LISTED {NOT LISTED) @ WRITTEN/EONE | o
Tl " B- YOU THE BOSS Rick Ross | Featurlng Nicki Minaj [ lop 10, & feal she 13 73 , STAY SCHEMIN Rick Ross Feaiurlng Drake & French Montana 7
«.E. W.L.ROBERTS II.K.M.ERONDU,0.T.MARAJ) @ SNS/MAYBACH/DEF JAM/DIME | i last | THE BEAT BULLIES {A.GRAHAM.W.L.ROBERTS H.KKHARBOUCHI SBORLLLIL |
10 7 DANCE (A$8) Big Sean Featuring Nicki Minaj oiishiod ! Tﬂ’ll | GOTTHIS _ Jennifer Hudsor !
- 1054 NTEANZ (S ANDERSON M PALAGIOS.E.CLARK, K BURRELLIIAMES AMILLER] @ 6.0.0.0.DEF JAM/IDIMG acconm in e STARGATE SLIPMATS (C_JCHNSON,M.S FRIKSEN,T E.HEFAANSEN.M LIE SKARE! _® ARISTARCA.
i CANT GET ENOUGH J. Cole Featuring Trey Songz February 2009. 9 — £ SABOTAGE ) ) Wale Featuring Lloyd &
| B KIND L COLE, KOUYATE SOUMAH] @ ROC NATIDN/COLUMBIA | _ - CLOUD EATER [DAKINTIMEHINAN KRAMER D FFRIEDMAN.C DARREL HUNTSJOEWLHPOLIE JR) ) MAYBACHAVARNER BROS
—-—12 . NI**AS IN PARIS Jay Z Kanye West ® 0 75 CO-5IGN SWY |
_ | HITBOYXWESTMDEAN (K.OWESTSL.CARTERC.HOLUS MDEANAADONALISON) @ ROC-A-FELLAROC NATIONDEF JAMADME 1 LAMB.|CLAMB TOSBORNE) _O MASS APPEALEONE
22 53 4AM Melanie Fiona | I o — Td NOBQDY'S PERFECT J. Cole Featuring Missy Flliott g
Lt RICD LOVEEHOOD E2 {RICO LOVEE HOOD.E.GOUDY 1y © SRC/UNIVERSAL REPUBLIC - © | JLCOLE LIROLEC MAYRELD] © ROC NATION/COLLRAIA
. T H
; COUNTDOWN Beyonce 2 63 5, HYFR (HELLYEAH F GI RIGHT} ( \ Drakegljﬁa&;;mgl; Lil Wayne .
| EXNOWLESSIAYLOR (TNASH STAYLORS KNOW/LES £ DEAN CLAMB.! FROSTM BIVINS K MORRISWMORRIS) @ PARKIDOD/OLUMBIA TEMINUS [ABRAHAM.DCARTERNSHEBIB TWILLIAMS APALMANXCSAMRCHILL). @ YOUNG MONEYICASH MITKE Y RIVERSAL REPUSLIC
LOVE AFTER WAR Robin Thicke | - 62 76 .| WILD BOY MGK Featuring Waka Fiocka Flame
" THICKE,PRO J (R.THICKE,MAX! ® STAR TRAK/GEFFENANTERSCOPE - The track arrives as 7% L ) MINES,DLANGFORD (€ BAKER.) MALPHURS) @ ESTISOUBAD BOVANTERSCOPE
| '-l MR.WRONG Mary J. Blige Featuring Drake - ' ge Iz gospel singer’s | Y CASHIN OUT CathQut
© JIM JONSIRICO LOVE J.GSTHEFERAICO LOVED MORRIS K GAMBLE LA HUFFC.SILBERTAGRAHAM] @) MATRIARCHEEFF3INTERSCOPE highest career debut QL3I 1. GIRRAN) _ 3@ BASES|L DANED
" STAY Tirade and the chast’s top 4 — . ROC The-Dream 72
H.HILEE (Y EREON,J SMITH A SLEDGE,CLACY, B HODGE! @ VOLTRON MiECUIHDZ/CAPITOL | . B |11/ SHATNASH.C.A STEWART) BAIG KILLADEE Ji04u0 1N
, | GOTTA HAVEIT JayZ Kanye West Intznch since Jay-Z 0 _|| THINK LIKE A MAN Jennifer Hudson & Ne-Yo Featuring Rick Ross -
IR e mes st RWESTSC CARTERPLALLIGHS JEROWN.IFOATIFWEELIEIIINCENEY) €3 V0. TELLA/RUC NATIGNDEF JAVHEMG 1 and Kanye West's - HARRMONY AK.A H-MONEY (H.0.SAMUELS.C HARRELLS.C SMITHA. 5 LAMBERTE BELUNGERWLAOBERTS Il @ EPIC 5
17 ROLIND OF APPLAUSE Waka Floska Flame Featuring Drake - . “Ois,” leliring ia| (78] == | DON'T CHANGE Conya Doss 7
LEX LUGER (JMALPHURS, LA LEWIS) _ © MIZAY/WARNER BROS. | Olis Redding, roared | " NUT LISTED (NOT LISTED) ® CONYADOSSSONGS
yg | DOITLIKEYOU Diggy Featuring Jerermih 40yt Ko, i ﬂm SHARE MY LOVE R. Kelly .
' POP (D.SIMMONS, J MAULTSBY.J FELTON, POP WANSEL D WANSEL) & ATLANIIC 3= ALAELLY ¢HS.KELLY! A2, S
SEXAIN'T BETTER THAN LOVE Trey Songz | August, Since 7000, . g0 YOU DA ONE Rihanna = g
‘ﬁ ‘ﬂ_ TTAYLOR EHUDSON (TNEVERSONTTAYLOR E HUDSON,ELEWIS N MCDOWELLE MILESACLIFTON) @ SCNGECOK/ATLANTIC “Tastimany" i oae = L © OR. LUKE.CIRKUT {E DEAN,L.GOTTWALD R FENTY.| HILLH WALTER) __ O SAPMEF JAMIDLIMG
' =  TALKTHATTALK Rihanna Featuring Jay Z ~ of Just 10 songs 1o g NQ_QﬂURCH INYTHE_\{\_O'I_LD . JayZ Kany(leWest Feagurlng F_ralnk Ocesr | .
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JAMES FORTUNE & FIYA =
INENTITY FiYA WORLD/LIGHT 7285/EQME L&
SOUNDTRACK

JOYFUL NOISE WATERTOWE #0171
LE'’ANDRIA JOHNSON
THE AAVATENING 0F BU_‘ST@[IGE FRUTAAUSIC WDRLD SOSPEL 214 SIC WORLD

| WILLIAM MCDOWELL
KIRK FRANKLIN
HELLO FEAR FO ¥0 SOUL/VERITY 77317/RCA

. LECRAE

_REHAB REACH BIBT/ANFINITY
JESSICA REEDY
FROM THE HEART LIGHT 7239/EONE
MARVIN SAPP

_PLAYLIST VERITY/LEGACY 67460/SDNY MUSIC
AMBER BULLOCK !
THANK YU MUSIC WORLD GOSPEL 5S16:MUSIC WORLD
MYRON BUTLER
WORSHIP EM) GOSPEL 13133/EMI CMG
VARIOUS ARTISTS
WOW GOSPEL 2011 WORD-CURB/EMI CMIGVERIY T7818/ACA
KIRK FRANKLIN
SETUSTTHE VERY SEST OF KRG FRARFLR LHE
KIERRA SHEARD
FREE KAREW/EMI GOSPEL 06495/EM! CMG LIS

. ANDRAE CROUCH

|_THE JOURNEY RIVERPHIO 002

UNCOMMON ME SOVEREIGN AGENCY 023

. VASHAWN MITCHELL

| THIUMPHANT YMARSEAN BOSPEL 06601/EMI CME

VARIOUS ARTISTS
_GOSPEL'S BEST WORSHIP EMI GOSPEL D7530/EMI CMG

. KIRK FRANKLIN

2

© SOMETHING BIG WY 540

ol

&l

THEESEATILKRK SN0 ST

MARANATHA! GOSPEL
TP 25 BOSPEL SONGS 2072 EDITION AAAHATAN T2RTEM £V

VANESSA BELL ARMSTRONG

BT MSIC

m TIMELESS MUSIC WORLD GOSPEL SE15MUSIC WORLD

ARETHA FRANKLIN
|_MORE GOSPEL GREATS RHIND FLASHBACK S27036/RHIND

. MARY MARY

1LLNBIA

¥ MUSIC

CANTON JONES
THE LIVE EXPERIENCE CAJ

TITLE
ARTIST IMPRINTPROMOTION LABEL

PR N THE MIDDLE
Lt [SAAL CARREE 500 ERTIGN AQENCY
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. STILL ABLE
JAMES FORTUNE & FIYA FIYA WORLD/LIGHT/EONE
| NEED YOUR GLORY

| EARNEST PUGH EPM/BLALKEMUKE/WORLDWIDE
SPIRITUAL

_DOWALD LAWRENCE & CO. OUIET WATER/VERITY/RCA
I WON'T GO BACK
WILLIAM MCDOWELL CELIVERY ROOMILIGHTEDME
BESTILL
VOLANDA ADAMS N-HOUSE

LET THE CHURCH SAY AMEN
ANDRAE CROUCH FEAT. MARVIN WINANS RIVERPHIO

: | HEAR THE SOUND (OF VICTORY}

| FEEL GOOD
TRED HAMBMOND F HAMAINDAEITYRCA

. ONE MORE TIME

| ZACARDI CORTEZ FEAT. JOHM P. KEE BLACESMIEE W TR IWIDE
PUT IT ON THE ALTAR
JESSICA REEDY LIGHT/EONE
PLITA IR MY TESTIMONY
GAIRER LU T s
AFTER THIS
YOUTHFUL PRAISE FEAT. JJ HAIRSTON EVIDENCS GOSPELILIGHTIEONE
. A GOD LIKE YOU
KIRK FRANKLIN FO YO SOULVERITY/RCA

SHIFTING THE ATMOSPHERE
JASON NELSON VERITY/RCA

GOOD & BAD
J MOSS PAJAMAERITY/RCA
CAN'T LIVE
GENITA PUGH ETERNITY
ALL IS WELL
TRDY SNEED EMTRO GOSPEL
YOU ARE
KIERRA SHEARD FEAT, BRL KAREW
HE WILL
TIM BOWMAN JR. FEAT. VICKIE WINANS | M
- SOPROUD
BAIAN COUATNEY WILSON MUSIC 'WORLD GOSPEL/MUSIT WIKLD
DREAM
SHIRLEY MURDOCK TYSCOT
THANK YOU LORD
AMBER BULLOCK MLISIC WDRLD GOSPEL/MUSIC WORLD
BLESS THE LORD
MYRON BUTLER EMI GOSPEL

SOUND THE TRUMPET
JUDITH CHAISTIE MCALLISTER AIDAHIERANALTHIE

Data for week of FEBRUARY 1B, 2012

Lv
L
z5
L5
=c
s
=
F3
LT

d.

Toti,
GOSPEL SONGS:
Inc, A

at Chrlstian &
SauvndScart,

lobal Media, LLC and

@

g
Sy
@,
%_E:
o
a4
2
Ta
ia
=
ol
&3
S
Y
Y
T
@
E

matheus

L 2012,

harts Legend for rules and explanaticns,

CHRISTIAN ALBUMS and GOSPEL ALBUMS rules anc

24 hours 3 day, 7 days a week. CHRISTIAN CHR: Comp,

ek, See




r TRADITIONAL JAZZ ALBUMS, CONTEMPORARY JAZZ ALBUMS,

Iy piays on 6 ganca-lormalted stalions ang rix shaw plays on
Arplay data supplied by 23 panelists. See Charts Legend for rules and

e by Nielsen BDS, to Billboard. Sae Chart
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DANCE CLUB SONGS and DANCE/ELECTRONIC ALBUMS
stations thal have submitted their hours of mix show proa

o 2002, Frovelieus Qloual Media, LLC and Nielsen SaundScan, Inc. All riglhts

peplunatans, All charts
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Billbeard. 'y A

s
RIAANNA SAPINEF JARLILLINI

i DANCE ON
i NETTWERE
AW ANTIDOTE
SWEDISH HOUSE MAFIA VS KNIFE PARTY ASTRALWERKSICAPITOL
. 4 TURNME ON

! DAVID GUETTA FEAT, RICKI MIRAJ WHAT A MUSIC/ASTAALWERKS/CAPTOL
T W DRIFTING
PLUMB WITH DAN HASELTINE CURB
WE RUN THE NIGHT
HAVANA BROWN FEAT. PITBULL UNIVERSAL REPUBLIC

STRONGER (WHAT DOESN'T KILL YOU)
KELLY CLARKSON 19/RCA

NAUGHTY NAUGHTY

PORCELAIN BLACK 2101/UNIVERSAL REPUBLIC

HOTEL NACIONAL

GLORIA ESTEFAN CRESCENT MODN/VERVE FORECAS [VEIE
BE WITH YOU

ERASURE MUTE

WAITING ON YOU

ULTRA NATE & MICHELLE WILLLAMS BLUFIRE/PEACE BISQUIT

HANGOVER
TAIQ CRUZ FEAT. FLO RIDA MERCURY/IDJMG

IFIT WASN'T FOR LOVE

DEBDORAH COX DECO/HOSHG

SHAKE IT OUT

FLURENCE + THE MACHINE LI ViRl REFLBUC
SHAVE IT

ZEDD OVWSLA

HEY HEY HEY (POP ANOTHER BOTTLE)
LAURENT WERY FEAT, SWIFTKIO & CEY BIG REAT/ATLANTIC

LET ME BE MYSELF
ROSABEL FEAT. TAMARA WALLACE [CIkiRY MOV
TONIGHT IS THE NIGHT
OUTASIGHT YWARNER BROS.

m s TESTDRIVE

JIN AKANISHI FEAT. JASDON DERULD WARNER BROS.
|@, 4 SURRENDER
E = | PAUL OAKENFOLD FEAT. J HART PERFECTO/IN2UNE

& DON'T FUCK WITH MY MONEY
" PENGUIN PRISON [HIM% TOMWN
PASS AT ME
TIMBALAND FEAT. PITRULL INTERSCOPE
MARRY THE NIGHT
LADY GAGA STREAMLINE/KONLIVEANTERSCOPE
¢ IT'S TOOQ LATE

JES ULTRA

'II# CRAZY CRAZY
GUINEVERE NUIEE TOWN

‘ITMWT.! NURABER DETHHELNG LABEL

o Lo

LER Y SHIR HIR- T TN L | NS e W e T

5 SKRILLEX

BANGARANG BIG BEAT/OWSLAATLAN T SI521/AG
43 SKRILLEX

ELATY MONSTERS AND NICE SPRITES §I1G BEAT'ATLANTIC i C

4 3 LADY GAGA a

'BORN THIS WAY STREAMUINEKENLIVENTERSCOPE 015577 164
4 KORN

TUE PATH OF TOTALITY ROADRUNNER 617728

DAVID GUETTA

HOTHINIG BUT THE BLAT VAT WSS TGRS L
I:! Ma3.

HURRY UP, WE'RE DREAMING. M2 9510°/MUTE

DEADMAUS

AX4=12 MAUSTRAP 2518*/ULTHA

DIE ANTWQORD

TENSION ZEF RECORDZ 7031/DOWNTOWN

W DAFT PUNK
THOMN; LEGACY WALT DISNEY 005572%

5l VARIOUS ARTISTS
UKE DUBSTEP 2010 UKF DIGITAL EX

BJORK

INOPHILIA INE LITTLE INDIARNONESUCH 528720 W%1H2R BROS.
VARIQUS ARTISTS

35 TOP HITS POWER MUSIC DIBITAL EX
VARIOUS ARTISTS

UKE DUBSTEP 2011 UKF DIGITAL EX

SKRILLEX

MORE MONSTERS AND SPRITES B3 BEATIALANTIC DIGITAL X0

KC AND THE SUNSHINE BAND
"FLASHBAC WITH X AND THE SUNSHINE BAND FLSSHBACK STDIRHIND

LADY GAGA
'FORN THIS WAY. THE REMIK STREAMLINE RIALFLIVTEFS LR HRETVRD
DAFT PUNK
TRON: LEGACY RECONFIGURED WALT DISNEY 013540

#i 2 ASKING ALEXANDRIA
o STEPPED UP & SCRATCHED SUMERIAN 47

14 5 VARIOUS ARTISTS
r= © WIND DOWN EM| SP5CIRL BARKETS 3147 EXSTAREUCKS
= STEVE AOKI
| H I WﬂNDERLAND DIM MAK 3045/ULTHA
m 2 4y BASSNECTAR

~ DIVERGENT SPECTRUM ﬂMUW -ILIJS a1t

‘24 7 7 BREATHE CAROLINA
- HELL |5 WHAT YOU MAKE IT FEARLESS 0 UMBIA JMEZ50RY MUSIC
b

OWL CITY
ALL THINGS BRIGHT AND BEAUTIFUL URIYERSAL BEPLELIL M5

Data for week of FEBRUARY 18, 2012 |

A

TITLE
ARTIST i PROMAITN DN LABEL

i I'M ALRIGHT
LILI ROGHA IDEA

INTERNATIONAL LOVE
ATHLILL FEAT. 80115 BASMN 047 SRPULLL UUYEELL
SUN IN CUBA
DJ YALEIDYS FEAT. JIMMY BARNES PETROL ELECTRIL
TITANIUM
DAVID GUETYA FEAT. §1A WHAT A MUSIC/ASTRALVERKS/CAPITOL
- YOU ARE HERE
CHRIS “THE GREEK™ PANAGHI DJG
STILETTOS
EMII SLIPPERY EEL
DOMINO
JESSIE J LAVA/UNIVERSAL REPUBLIC
WHERE HAVE YOU BEEN
RIHANNA SEPIDEF JAM/IDIMG
BE YOUR FREAK
" KENNY DOPE FEAT. JOSH MILAN DOPE WAX/KAY-DEE
R.ES.PECT.
ALP & BARBARA TUCKER FEAT. LIL JON TOMMY BOY
LEVELS
AVICH LEVELSVERATONE/ATOM EMPIRE/INTERSCOPE
SHE GETS DOWN ON HER KNEES
N0 MIND TRAINTWISTED
TURNING JAPANESE
GENEVIEVE MARIKD WILSQN SILYER BLUE
THE ONE THAT GOT AWAY
KATY PERRY CAPITOL
WE FOUND LOVE
RINANNA FEAT. CALVIN HARRIS SRP/DEF JAMIDIMG
TURN IT DOWN
KASKADE WITH REBECCA & FIONA ULTRA
BOY, IF YOU ONLY KNEW
KELSEY B CARRILLD
WHO IS READY TO JUMP
CHUCKIE CAZ/BIG BEAT/ATLANTIC
NEVER FEAR
GEORGE ACOSTA FEAT. EMMA LOCK BLACK HOLE
SUNDOWN
CHRIS LAKE ULTRA
YES NO MAYBE
ACDM FEAT, CANDACE SAMES CARRILLD
PARADISE
COLDPLAY CAP1I0L
END OF TIME
BEYONCE PARKWOUD/COLUMEIA

NARCISSISTIC CANNIBAL
KORN FEAT. SKRILLEX & XILL THE NOISE ROADRUNN

TITLE i
ARTIET TG T IO TI LA BEL
WE FOUND LOVE
FEHAHNE FEAT CALTIN HAERIE SRATIE JAMIOIRE
] TURN ME ON
A¥1D GUETTA FEAT. NICKI MINAJ WHAT 3 MUSIAASTHA I FRESiCAPTTOL
. ﬂ' LEVELS
© AVICH LEVELS/VERATONE/ATOM EMPIREANTERSCOPE
m GOOD FEELING
FLO RIDA POE BOY/ATLANTIC
i SET FIRE TO THE RAIN
ADELE XL/COLUMB1A
SEXY AND | KNOW IT
LMFAD PARTY RDCEAMILLLAM/CHERIYTREEANTENSCOSE
4 THE ONE THAT GOT AWAY
KATY PERRY CAPITOL
FEEL S0 CLOSE
CALVIN HARRIS ULTRA
DOMINO
JESSIE J LAVA/UNIVERSAL REPUBLIC
5 INTERNATIONAL LOVE
PITBULL FEAT. CHRIS BROWHN MR 205/POL0 GROUNDS//RCA

gy WITHOUT You
DAVID GUETTA FEAT. USHER WHAT A MUSI/ASTRAUVERKS/CAPITOL

14 GLAD YOU CAME

THE WANTED GLOBAL TALENT/MERCURY/IDJMG
i YOU DA ONE

RIHANNA SRP/DEF JAMADIME
i WORKOUT

J. COLE ROC NATIDN/COLUMBIA
NI**AS IN PARIS
JAY Z KANYE WEST ROC A FELLA/ROE NATIDN/DE? JAM/IDIME
EYES
'KASKADE FEAT, MINDY GLEDHILL ULTRA
BLACKOUT
BREATHE CAROLINA FEARLESS/COLUMBIA
LOVE YOU LIKE A LOVE SONG
SELENA GOMEZ & THE SCENE HDLLYW00D.
LOCA PEOPLE
BAK NOEL ULTRA

ASS BACK HOME
| ¥ CLASS HERDES FEAL NEOH HITCH DECAYGANCEIUELED BY RAMENILANTIC

GIVE ME ALL YOUR LU
WADONNA FEAT. NICKI MINAJ & M.LA, LIVE NATION/NTERSCOPE

CRY {JUST A LITTLE]

BINGO PLAYERS HYSTERLA/SFINNlN'

; YOUNG, WILD & FREE

" SHORP DOGG & W KHAURA AT 1AUND NAEL 117K GEISTRTLANTE
1y WE'RE ALL NO ONE
il

.

NERVQ FEAT AFROJACK & STEYE AOKI ASTRALWERKS/CAPITOL

MOVES LIKE JAGGER
. MARGON S FEAT CHRISTIMA ASUILERA EAMAICTCRENIERSCOPE

For chart reprints call 212.493.4023
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X E&E ARTIST
¥ TITLE IMPRINT & NUMBER/ DISTRIBU IR LANLL

TONY BENNETT
DTS B ARROOLUMEIA FESIE0NY Wﬁ‘lu

FRANK SINATRA
SINATRA: BEST OF THE BEST REPRISE 79764/CAPITOL
LANDAU EUGENE MURPHY, JR.
| THATS LIFE SYCO/COLUMBIA R178/SDNY MUSIC

SOUNDTRACK

MIDNIGHT IN PARIS MADISON GATE DIGITAL £X
3 g TONYBENNETT

DUETS: AN AMERICAR CLASSIE & DUETS 13 COLLMAI3 3695 SCSONY YUSE
CHICK COREA/EDDIE GOMEZ/PAUL MOTIAN
 FURTHER EXPLORATIONS CONCORD JALZ 334/ CORD
4 CHARLIE HADEN/HANK JONES
COME SUNDAY FRUHEY #16THDECLE
PINK MARTINI
RETROSPECTIVEHEINZ 11 |
0 5 FRANK SINATRA, DEAN AR & SAMMY DAVIS JR
THE HERY BEST OF THE RAT PR Foie Sl EFLE St el e

PAUL MCCARTNEY
KISSES ON THE BOTTOM MFLHEAR 169" IR DTE
THE SOUL REBELS
UNLOCK YOUR MIND ROUNDER 61911%/CTINCORD
KEITH JARRETT
RIO ECM 01611%/DECCA
BEEGIE ADAIR
- SAYETHE LAST DANCE FOR ME GiIEEN HILL SS7T93/EMI CMG
JEREMY PELT
SOUL FEITE 7231

P

[

=
=3

14 PINK MARTINI & SAORI YUK
- 1969 HEINZ 12*

'I'ITLE IMPRINT & NUMBER/ DISTRIBUTING LABEL

E
nwee

WBMIIETH BINE IF SUL Sehbbld S0

CANDY DULFER
 LRAZY UISTEN 2 83323/RAZOR & TIE
JEFF LORBER FUSION
BALAXY HEADS UP 33173/CONCORD
- WAYMAN TISDALE
_THE WATMAN TISDALE STORY SCHODCIH 8 LMITI\ 08 4 1AL 1AM
TROMBONE SHORTY
| FOR TRUE VERYE FORECAST 015566/V5
ERIC MARIENTHAL
IT'S LOVE PEAK 239B/EONE
- BONEY JAMES
CONTAGT VERVE FORECALT DIAMVD
ESPERANZA SPALDING
_ CHAMBER MUSIC SOCIETY HEADS UP 218\("/CONCORD
- MAYSA
| MOTIONS OF LOVE SHANACH 5191

EUGE GROOVE

SIVEN LARGE SHANACHIE 5190

RICHARD ELLIOT
_ IN THE ZDNE ARTISTRY 7026/MACK AVENUE
GEORGE BENSON
GUITAR MAR CONCORD JAZZ 33003*/CONCURD
BILL FRISELL
ALL WE ARE SAYING... SAVOY JAZZ | FHIESLG
KIM WATERS
THIS HEART OF MINE SHANACHIE 512

JOHN ZORN
MOUNT ANALGGUE Tiblag 7

[ 2]
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=

I

12

o

EENE
14

ﬁﬁ TIMLE
B ARTIST IMPRINT / PROMOTION LABEL
S MARRAKESH

ACOUETIC ALCIEMY HEADE U

THE LADY IN MY LIFE
GEORGE BENSON CONCORD JAZZ/CMG.
BOOM TOWN
RICHARD ELLIOT ART)STR\'.MAI_:I. #_.'.l_'ENUE
SLAM DUNK
WAYMAN TISDALE RENDEZVOUS/MACK AVENUE
12 MANDELA
TERRY WOLLMAN MANGI EATER
PERFECT NITES
. NAJEE SHAH:’_U:.H_IL_-
' CRY
. BONEY JAMES VERVE FORECAST/VERVE
BIG BROTHER
 JEFF LORBER FUSKIN HEADS UPICMU
ROADTRIP
MICHAEL LINGTOMN FEAT. LEE RITENOUR W\PFIwHHVTHM
g 12 TAKING OFF
ANDY anan!| NATIVE GUAGE
RED SUEDE SHOES
CHUCK LOEB TWEETY

1

19

3
4 16

II_

FREE FALL
2. 6 1 KIM WATERS SHANACHlE
m s § HORIZON
PAUI. TAYLOR FEAT. STEVE JLIVER PEAK/EONE
14 17 19 ALLMYLIFE

~ TIM BOWMAN TRIPPIN 'N' RHYTHM

IE 14 3 EASYCOME EASY GO
i PALRL HABDCAETLE | RIPPIN "N EHYYHK

Go to www bllibaard.biz for complete chart data |

JAZZ/

CLASSICA

%E aRmIST
TITLE\MPRINT & NUMBER/DISTRIBUTING LABEL
PA I BRUCKNER ORCHESTER LINZ I
| BELCT GUARE SYMPRONY M3 §IRALGE VORI (107 B

SIMONE DINNERSTEIN
SEMETHING ALMOST SEING $AID S0¥Y ¢ AL 365
JOSHUA BELL/JEREMY DENK
FRENCH IMPRESSIONS SONY CLASSICAL BZR/SLNY MAS TERWIRES
SOUNDTRACK

_DOWNTON ABBEY CARNIVALMVASTERPIECE 01B260/DECCA
5 4 MORMON TABERNACLE CHOIR
GLURY!_ MUSIC OF REJDICING MORMIN SABETKACLE €011 4

NICOLA BENEDETTI
_ITALIA DECCA 016412/DECCA CLASSICS
4 3 ZBAILEY/J MARKL/INDIANAPOLIS SYMPHONY
~ DWORAK: CELL® CONCERTO TELARC 32600 DIMLDRD

6. OHLSSON/R, SPANO/ATLANTA SFMAHONY

RACHMANINOY ASO 1003

MINNESOTA ORCHESTRA

EIBELIUS BIS 1986

LANG LANG/VIENNA PHILHARMONIC

1O 7 T8 i o v R 08 CLASSUEAL 1Y AT
CANADIAN BRASS
(ANADIAN BRASS TAKES FLIBHT SEINVWAY & SOKE 30063 EXARKIVMUSIC
12 17 ap S DINERSTNKAMMERORCHESTERISTANISKAPELLE BSL

BAGH A STRANGE BEAUTY SUNY CLASSICAL BTHESURY RASTERMLFRE
MORMON TABERNACLE CHOIR
THIS IS THE CHRIST MOSMDN TABERNACLE CHOIR 5052407
DANIELLE DE NIESE/THE ENGLISH CONCERT
SEAUTY OF THE BARQDUE OECCA Q1535%DECCA CLASSICS

MILOS KARADAGLIC
MEDITERRANEO DG 015579/DECCA CLASSICS

TITLE MPRINT & NUMBER/CISTRIBUTING LABEL _@g

- gL
JETALIE HASTEIMTIARS 5171 147 WATTRAMITES

ANDREA BOCELLI ®

CONGERTO: ONE MIGHT IN CENTRAL FARK SUGAR Q1561DECLA
Y0-YO MA/S. DUNCAN/E. MEYER/C. THILE
THE GOAT ROOED SESSIONS 50Nt CLAZSECM 841 IRSONY MASTERV/DRKS
IL DIVO
WICKED GAME SYCO/COLUMBIA S6448/SONY MUSIC.
JACKIE EVANCHO ®
GAEAM WITH ME SYCO/COLUMBIA BT061/SONY MUSIC
LONDON PHILHARMONIC ORCHESTRA
THE GREATEST VIDED GAME MUSIC X5 114

IL VOLO
_IL VOLD DPERA BLUES/GATICA/RENTOR/GEFR R IESTIIGA

IL VOLO

ILYOLD: EOICION EN ESPANDL GATICARIENTONGEFFEH B17s5LA.8
JIM BRICKMAN

ROMANZA SOMERSET 56142 EX

TORI AMOS

NIGHT OF | HUNTERS DG 015849*/DECCA
55 “STING FEAT. THE ROYAL PHILHARMONIC CONCERT ORCH.

STING: LIVE IN BERUIN CHERRYTREE/DG 01496Z/DECCA

JENNY OAKS BAKER
WISH UPDN A STAR SHADOW MOUNTAIN 5055026

12 12 17
g HAYLEY WESTENRA/ENNIO MORRICONE

-"1’ _PARADISO DELLA DS
m. 1 3 ALFIEBOE

EBRING HIM HOME DECCA 01532

15 7 ROB GARDNER FEAT. THE SPIRE CHORUS/LONDON SYMPHONY
. LAME F S0 SPINE 15

10 10 20

o

% 85 ARTIST ;
TITLEIMPRINT & NUMBER, DISTRILILITING LABEL E

CELTICWOMARN
HELIEVE WIARAGTTAN T

RODRIGO ¥ GABRIELA AND C.LULE.A.
AREA 52 RUBYWORKS D136/AT0
z SQUNDTRACK
THE BESCENDANTS FOX'SONY CLASSICAL OB45HSONY MASTFRIWDRKS
GIRLS’ GENERATION
BOYS S M./INTEASCOPE 016474/1GA
SE7EN
3 WEW MINI ALBUM YG DIGITAL EX
7 SQUNDTRACK
PINA RCAIGH TRADE 0017/ WENDERS
g sy CELTIC THUNDER
_HERITAGE CELTIC THUNDER 015185/DECEA
CELTIC WOMAN
LULLABY MANHATTAN 47069/BLUE NOTE

LILA DOWNS
FECADOS ¥ MILAGROS SDNY MUSIC LATIN 98722
2

5 3

TINARIWEN
TASSILI + 101 WEDGE S ARL/ANTI BT)4B/EFITAPH

LADYSMITH BLACK MAMBAZO
 LAEFSHITH SLACK MAMBAZO AKD FRIENDS LISTEN  233/1.RAZ0R & T

: @;] VARIOUS ARTISTS

¥ FUTUMAYO PRESENTS: BRAZILIAN BEAT PUTUMAYQ 315
JAKE SHIMABUKURQ

PEACE LOVE UXULELE BETCHHIKE 11512

12 9 A

e

13 M

45



48

ag

Billbeard.

o PEGATE MAS
DYLAND & LENNY SONY MUSICLATIN

EL MEJOR PERFUME

ASI CAPITQL LATIN 46082

GILBERTO SANTA ROSA
CANCIONES DE AMOR SONY MUSIC LATIN114

0 o TITO “EL BAMBINO”

ol s B
i : ARTIST IMPRNT PRORCTION LADE. ¥ TITLE IMPRINTCASTRIG TG LAREL
ﬁ . SITU ME BESAS S LAAFRILACORA MDA EL IMOR DERERE Concty. |
- VIGTOR MANUELLE SI1NY MUER, LT — L J
LOVUMBA (PRESTIGE] ROMEO SANTOS
9 “_ 1 < AU YAMMER 1 SARTEL e i FORMULA:VOL 1SONY MUSIC LATIN §2048 a
6 y || INTENTALO o LOS TUCANES DE TIJUANA
[ " 3BALLNSTY FEAT. EL BEBETO Y AMERICA SIERRA FUNDVISA 385 HAS FONOYIEA NTELAIMLE —t
LLAMADA DE MI EX 3BALLMTY
° e LA ARRQLLADDRA BANDA EL UMDN DE RENE CAMACHD DISA a: E) INTENTALO FONDVISA 354663/ UM LE
EL VERDADERO AMOR PERDONA VARIOUS ARTISTS
L MANA FEAT. PRINCE ROYCE VWARNERLATINA o m LLE BANDAS ROMANTICAS DE AMERICA 2852 {220 Il 1L
LAS COSAS PEQUENAS GERARDO ORTIZ -
o & PRINCEROYGE TDP STDP o I_H 2 ENTRE DS Y ELDUABL EEL SHERE0NY MURE [ATIH I_',',I
3 : TE QUIERO A MORIR . VICTOR MANUELLE
=10 BANDA FLRECODQ DE CRUZ LIZARRAGA FONIIWi5 = R BUSCO YN PUEBLO SONY MUSIC LATIN 98750
EL POETA PRINCE ROYCE =3
B EH AT CHINU&NMHDMA_CHFFE}UN@ALMUS!CUH'HJ a ﬁ g FRINEERUVCETUPS’TUPIATIAN'HCBCIJZL‘/AG_ Q‘J
. '+ WE FOUND LOVE TS MARCO ANTONIO SOLIS
& ' “ RIHARNA FEAT. CALVIN HARRIS SRP/OEFJAMADIMG a i LA HISTORIA CONTINUA.. PARTEIV FONOVISAQIGHSUILE
1000 ME GUSTAS TANTO @ 7 1 JENNIRIVERA
_PAUUNARUBIO UNVERSAL MUSIC LATING JOYAS PRESTADAS: BANDA FONOVISA 3354 ILE
DUTTY LOVE : ARJONA
@ “ DON OMAR FEAT, NATTY NATASHA ORFANATO 0 B H- INDEPENDIENTE MFFAMURFDS&EZQm TAVMARNER LATINA
NADA IGUALES £0LIDO
@ 7 LA ADICTIVA BANDA SAN JOSE OF MESILLAS SONY MUSIC LATIN @ m MASSOLD0 MAS NORTEND FREDDIE 3059 !
< PROMISE L 4 4 MANA :
T.-a l.' ROMED SANT{S FEAT USHER SONLMUSIC LATIN *a i : “ DHAMAVLUZWARNE!LATII‘U:E?EHJ ﬂ
GIVE ME EVERYTHING DAVID BISBAL
e L PITBULL FEAT. NE-YO, ARROJACK & NAYER MF_IR {1:L0 GROUNDS.WRCA @ !'U:LFI'IC!J UNIVERSAL MUSICLATINO 016465 UMLE
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MANUELLE’S SECOND NO. 1

Nearly eight years after his last (and only previcus) No. 1 on Hot
Latin Songs, Victor Manuelle earns his second leader as “Si Tu Me
Besas” skips 4-1 with 11.7 million in Nielsen BDS-based audience
(up 23%). The singer’s last chart-topper, “Tengo Ganas,” spent
three weeks at No. 1 beginning on April 17, 2004. In his 39 visits
to the tally since 1993, he's visited the top 10 13 times.

—~Karinah Santiago

Data for week of FEBRUARY 1B, 2012
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RECORD COMPAMNIES: Motown Records taps R&B singer
Me-Yo as senior VP of A&R. The Grammy Award-winning artist
has also moved from Def Jam Recordings to Motown, along
with his label imprint, Compound Entertainment.

Universal Music Group appoints Debarah Hyacinth VP of in-
ternational digital marketing. $he was director of global digital
strategy at EMI Music.

Columbia Records names Keith Rangnow assistant/coordi-
nator in the label's marketing department. He was an intern at
ABKCO Music & Records.

Universal Music¢ Publishing Group in Miami appoints pro-
ducer/composer Fernando Rojo senior director of creative/
new business development. He’s a Grammy Award-nom-

inated musician who has written and produced songs for SUN DAN CE F'LM
dance/electronica labels like Ministry of Sound and Renais- F ESTIVAL
sance Recordings.

Plenty of music accompanied the movie-filled festivities during
the Sundance Film Festival held Jan. 19-29 in Park City, Utah.

ABOVE: The 14th annual Sundance ASCAP Music Cafe. setting up

shop at the Rich Haines Gallery in Park City, served up a dynamic

mix of composers, sengwriters and artists. From Jan. 20 to Jan. 27,

festival attendees were treated to a variety of performances, in¢luding
sets by A Fine Frenzy, the All-American Rejects and James McCartney.
Joining forces after one cafe session are (from left) ASCAP senior director
of film/Tv music and creative services Sue Devine: singer/songwriter Lisa
Hannigan; "Scmething From Nothing: The Art of Rap” film director Andy
Baybutt. producer Paul Toogood and executive producer Alison Toogood;
singer/songwriter David Gray; Sundance Institute senior programmer John

DISTRIBUTION: RED Distribution appoints Tormy Bruno execu- Neln; ASCAP assistant VP Loretta Mufioz; singer/songwriters Greg Laswell
i i L and Ingrld Michaelson; and ASCAP senior director of film/TV music and
tive VP/GM. He was senior VP of marketing. creative services Michael Todd. sHoTo: ERik PHILBROOK

RIGHT: The venue formerly known as Harry Q's was relaunched as Park
City Live. LMFAO's Red Foo and the Party Rock Crew helped christen the

PUBLISHING: Imagem Music Group USA names Peter Ralelgh new year-rcund venue, now under the ownership of Kathryn Burns (center),

senior director of copyright administration. He was director of flanked here bc)’f Red Fr?ofand folrever pDartségirl ParIiDs HE(Iton. Also keg?ing the
= Wy Y K - joint jumping during the festival were Deadmaub, Drake, OneRepublic, Big
administration at BMG Chrysalls/Cherry Lane Music Publishing. Sean, Afrojack and Ludacris. PHOTO: BARRY BRECHEISEMN/WIRE MAGE
BMI in Nashville names Penny Everhard associate director BELOW: John Forté and Friends—Ffeaturing Natasha Bedingfleld, Ben
g H i = Taylor and Sergey—also performed at the cafe. In the back row are (from
Of.wnter/pub“'c‘her relations. She wasasong plugger and cre left) musicians Tarrah Reynals, Brian Satz and Davld Saw; singer/songwriter
ative manager at Tom-Leis Music and Love Monkey Music. Bedingfield; composer/producer/artist John Forté; ASCAP assistant VP

Loretta Mufioz; singer/songwriter Taylor; musicians Sean Dixon ang Yuki
Hirano Knealing are (from left) ASCAP associate diractor of the membarship
TOURING: The Venue Coalition promotes Andrew Prince to group for pop/rock Evan Trindl and senior director of the membership group
z for pop/rock Mar¢ Emert-Huther. PHOTO: ERi PHILBROOK
executive VP. He was VP.
Global Spectrum promotes Jason Toner to GM of events at
SUNDANCE 1. SUNDANCE 1 ’_

the WFCU Centre in Windsor, Ontaric. He was assistant GM. s T D —gigkintne

MANAGEMENT: Primary Wave Talent Management appoints
Jami Stigllano GM. She was senior director of marketing and
head of digital marketing for Primary Wave’s digital market-
ing division, BrightShop.

—Edited by Mitchell Peters

DDWORKS

BEONNAROO DONATIONS TOP $5 MILLION
Sincelaunchingin 2002, the Bonnaroo Musicand Arts Festivalin
Manchester, Tenn., has donated morethan $5 million tolocal and
national charity organizations. [thopes to surpass thatamount in
the next 10 years through charitable arm Bonnaroo Works Fund,
administered through the East Tennessee Foundation.

“All of the founders are like-minded in the sense that we're try-
ing to always do good through our business endeavors, and have
positiveimpactandchange,” Borinaroopartner Rick Farmansays.
“Weknewthatabig partof Bonnaroowas going to be howwe could
notonly impactthelocal community, butalso the causes thatwere
importantto the communityof people wewere bringing together.”

Bonnaroo has supported such organizations as Doctors With-
outBorders, Head Count, MusiCares, Habitat for Humanity, Boys
& Girls Clubs of America, Rock the Earth, American Red Cross
and Sierra Club. Ithasalso provided aid during the earthquake in
Haiti, Hurricane Kalrina, the flooding in Nashville and the Gulf
of Mexico oil spill.

The music festival has also partnered with national consumer
brands for creative charitable campaigns. In 2010, Bonnaroo
aligned with Ben & Jerry’s to create ice cream flavor Bonnaroo i ' s kirk aff 1 5 afits Ourstage

. . i At ] 1 Gavin DeGraw
Buzz. “Wetake ourshare of the proceeds from thatanditgoesright " L 1 t ~F th at New York's
into Bonnargo Works Fund,” Farman says. g (PP BETED & L Carla Marle, |

The 11thannual festival will be held June 7-10. The ar tistlineup ; :
will beannounced soon. —Mitchell Peters
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Michael Jacksor was rnmortafized m the forecpurt of Hollywood's Grauman's Chinese Theatre
S Jan wivan his children—Parls, Prince and Blanket Jackson—glaced the King of Pop's
| \.."-'IF‘* and sequined glove in cement (inset). Produced by the estate of Michael Jackson, the
arvy featured guest speakors Quincy Jones, Smokey Robinson. Justin Bleber, Debble
Nlen and Chris Tucker. Cast me rs from Cirgue d.J Soleil's "Michael dackson: The rmmartal
Wiorld Taur™ alse perfarmed, coinciding with 1i'.:v tr i-out engagement at Las Angeles'
Canter (lan. 27-297 Tickets for the tour's EhRis ha first
st London (Oct, 12) 5o LI:I"“l-"-..-LllJ"'-“r"l. rmmortal” musical direckor
Grag Phillinganes and choreographar Travis Payn nawriler Emdah Garratt Jones;
Jackson estabte co-exacutar JDhI'I Hranca.' Allen; 2" gtar Hamry Shum Jr; Tucker; Robinson
" Sobail cast mambers (boRindg Michaal's childmen);
Bi rbcr Michaa '5I:"D.|"'“ 'I".Itn Jacksun Tito's son ra| Jacksen; Michael's mather Kamerlrle
Jm:ltsqn Michaal's brother Jackle Jackson: Jackie's san Skggy Jackson (bahind Jacke in hat)
grandson Royal Jackson: snd Titos son T Jarkson FHIITO. BOE FREEMAN 2012
e

In ¢elebration of the 54th
Grammy Awards. the
Recording Academy’'s New
York Chapter hosted an
exclusive VIP reception and
cerermony to honor New
York’s current Grammy
nominees on Jan, 25, Among
the nominees in attendance at
Manhattan's Hudson Terrace
were songwriler/producers
Chuck Harmony and Claude
Kelly and producers Just
Blaze and Sham “Sak Pase”
Joseph. Joining Watch the
Throne producer Joseph
(far left} for a photo op are
New York Chapter president
Jennifer Blakeman, Recording
Academy chairman emeritus
Jimmy Jam and veteran artist/
producer Nlle Rodgers. pHoro:
SHOFF/ WIREMAGE

Spirits were high at Los
Angeles' Club Nokia, where
™M83 played a sold-out

cencert on Jan. 13. The
electronic group—helmed by
French songwriter/producer/
musician Anthony Gonzalez—
enjoying its biggest-selling
album to date, Hurry Up, We're
Dreaming (Mute). Also on
MB3's slate: upcoming sold-out
gigs in New York, Chicago,

San Francisco, Philadelphia,
Vancouver, Austin and Dallas,
plus dates at Coachella and
Ultra Music Festival. Chilling

at Club Nokia are (from left)
Mute VP of operations RC A Records and Kelly Clarkson celebrated the success of her latest album, Stronger, with a plaque

Adrian Janssens, KROC Los | cornmeamorating 1 million alburns sold worldwide during a Jan. 21 stopover on her 2012 world tour

Angeles music director Lisa at New York's Radio City Music Hall. This week—foliowing her critically acclaimed performance of

Worden, Gonzalez and M83 the national anthem at Super Bowl XLVI—Clarkson also claimed her third No, 1on the Billboard Hot

manager Roland Brown of 100 with "Stronger (\What Doesn't Kill You).” Offering Clarkson congratulations backstage at her

D.E.F. Management. pHo sold-out Big Apple show are (from left) her manager Narvel Blackstock of Starstruck Management
. Grouo, RCA Records president /CO0 Tom Corson and CED Peter Edge »HOTO:ERAD EARKET

MITCHELL PETERS
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Additional photos BL's "Last © Iy was in fu I effect at Los Angeles” Wiltem Iregrbd Michaselson (Cconter) performed several sangs—inchiding
b'z online this wenak at E i = 5 ik A .': 3 5 ;ﬂr.-_,;cl' 1ol White Cranim ead single “Ghost"=from new album Sman Agawn at Naw

billboard.biz. tapped as the ope or a8 stri «cant Wilco West © oul; dates— Yark's Best Buy on 23l Streat and Sikth Avernus on dan, 24
| for an UPCoMming appe -heduled bo sir in early Febru arging w album's releasa data. The Cabin 24,/ Mom+-Pop Re

To submt your photos - the band backstags are (from et Biz3 national publicist Dana Hepersnn release debuted at Mo. 5 an the Biflboard 200 Caph

tar c“'_“ld“_ra“““' plaase ] Wilite Dresiim nbars Joshua Block Austin Jenkins. Steve Terebecki and performance with Michaelsan are RED senior VP of label

send |""="E!'_L‘5 Lo James Petralli; " recording engineerproducar Fred Archambault nanagement Howard Gabriel and Mic on's manager Lynn
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