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A LETTER FROM THE EDITOR

ELCOME TO THE POWER 100, or as I like to
call it, the issue that will make one person love
us and everyone else stop taking our calls. In a
certain relief, that might be a good thing: Here
at Billboard, the phones haven’t stopped ringing,
as weary publicists and assistants on a thankless mission seemingly
dial any extension they can find to ask that most searching of existen-
tial questions: “Is my boss on the list?”

All we could tell you was to wait for the issue and now,
finally, here itis. Some of you on the list may choose
to see it as a boost—or a blow. I see it as a refer-
endum on the music business. You may see
100 names. I see the faces and dynam-
ics that create the state of today’s er-
ratic and explosive music union. If
you don’t agree with the ranking,
well, fostering a debate about
what and who is important in
music is part of our mission.

No one else could put a list
together that meets the stan-
dards of this one. Start with
unmatched access to exclu-
sive data—Billboard Boxscore,
chart histories, market share,
social interactions and much
more. (It’s important to note
that we focused on U.S. compa- \
nies and executives.) Then put to- AN ‘
gether a team of 15 journalists who } :
in aggregate have been reporting on
and analyzing the music business for more
than 250 years. We first ranked more than a
dozen sectors (including touring, digital, Latin and
labels) on apples-to-apples data. And then we debated at
length the relative value and metrics of those sectors, passionately and
painstakingly—one meeting alone lasted almost 16 hours—stitching
together the Power 100.

The criteria is admittedly a moving target. There is no apples-to-
apples data that lets you compare the clout of a top radio program-
mer, say, to the power of a super-agent. We considered many factors,
everything from the broad business trends affecting an executive to
intangibles. What is a phone call from Jay-Z worth? How does a nego-
tiation change when John Frankenheimer gets involved? We learned
a few things about power along the way.

Power is often seized, not granted. Some of the top powers in touring
might prefer that StubHub’s Chris Tsakalakis not be on the list, but
in addition to selling millions of tickets, he demonstrated the power

The
Power

to force an entire industry to think differently about its business.
Similarly, the machers in the publishing sector told me for years
that Willard Ahdritz’s transparent-service-instead-of-ownership ap-
proach to the publishing industry could never work, even as artists
like Gwen Stefani re-upped. The company’s market share grew and
other majors started creating online accounting systems to compete
with Kobalt’s. Daniel Ek helped a whole world think differently about
streaming music. If Richard Busch has his way, the profit margin of
every major label may collapse.
Power can be found behind the scenes. The tra-
ditional business may be less familiar with
such names as Larry Marcus, whose
venture capital dollars helped launch
SoundCloud, RootMusic and a lit-
tle app called Pandora; or Rich
Lehrfeld, whose decisions about
how to spend American Ex-
press’ entertainment mar-
keting budget send ripples
throughout the artist com-
munity—and wallets. (And
for the record, power is not
demanding that you'll only
be photographed if you're on
the cover of this issue.)
Perhaps, most importantly,
power is always shifting. Just a
few years ago, at least seven or

‘ ‘ [, ' eight of the top spots on this list

would have gone to label executives.

Today that number stands at four, and

some would argue that’s generous. Lucian

Grainge and Doug Morris are titans in this

business. But Irving Azoff and Coran Capshaw

clearly have the juice, because ultimately, it’s the artists

who have the real power, and Azoff and Capshaw speak on their be-

half. If you're on this list today, forget this dynamic at your peril. As

Azoft notes on page 7, “The worst thing one can do is think the power
is yours, and not the artist’s.”
Seems like he would know.

Happy reading.

B i

BILL WERDE Editorial Director
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JRVING AZOFF

Chairman, Live Nation Entertainment
Chairman/CEO, Front Line Management Group
@irvingazoff’

O HEAR THE WORDS “I have Irving

Azoff on the line” and not experience

atleast a twinge of anxiety means a

pulse check is in order. Azoff helms

the world’s largest promoter, ticketing

company and artist management
group from behind one desk. (OK, he probably has several
desks, but you get the idea.) He has moved mountains in
the worlds of film, TV and music; transformed mere art-
istry into superstardom; sustained and resurrected ca-
reers; and is a force of nature in the world of philanthropy.
Music industry careers come and go, but Azoff’s sphere of
influence is enormous and ever-expanding.

The cultural touch points—and the business trends
that followed—that can be traced directly back to Azoff
range from 1980’s “Urban Cowboy” film to famously shat-
tering the $100-ticket glass ceiling (and, in the process,
revealing true market value) for mainstream rock/pop acts
with the Eagles’ 1994-96 Hell Freezes Over tour. That tour
sold every ticket, with Azoff famously saying at the time
that the only people who complained were journo types
who got their tickets for free. Regardless, the business
never looked back. Azoff has found success as a movie pro-
ducer, agent, promoter, label CEO, label owner and pub-
lisher. He remains many of those things and more.

But even though, from atop the silo, he commands
companies with diversified areas of focus, most see Azoff
as a manager at heart, and the manager’s chair is where
he seems most in his element. In consolidating manage-
ment companies to create the unparalleled leverage of
Front Line Management Group (before Ticketmaster and
Live Nation were ever in the equation), Azoff was at the
forefront of the shift in the balance of power from labels
to managers and has shown that, in his world, labels can
be valuable partners but aren’t always necessary—be-
cause artists create the content, content is king and live
is the thing.

Consisting of 13 management companies, Front Line
bills itself as “the world’s largest music management
firm,” but the number of artists affiliated with it seems
a bit of a moving target. “Approximately 200” is a figure
that’s often used, and a large portion of those acts are
arena-level headliners: Artists affiliated with Front Line
companies include such established superstars as the Ea-
gles, Christina Aguilera, Neil Diamond, Van Halen, Jour-
ney, Kenny Chesney, Fleetwood Mac and scores of other
big names, developing acts and everything in between.
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THE GAME CHANGER

Azoff insists the affiliated managers maintain au-
tonomy. Management is and will always be a personal
business, the manager/client relationship is sacred, and
it makes no long-term sense for Azoff and his team to be
anything more than a resource to use if needed. But for
this number of artists to be aligned in any way is a pow-
erful statement.

Even if artist management is what he’s best-known for,
Azoff still has Ticketmaster and Live Nation under his
watch, and both are reinventing the business as they fight
to maintain supremacy and, in the case of Live Nation, con-
sistent profitability. Live Nation is aggressively trying to im-
prove the margins of live concerts by increasing revenue op-
portunities before, during and after the show, in ways that
include venues, long-term multi-rights deals with artists,
branding and merchandising, as well as marketing from
global to local. And, of course, ticketing.

Ticketmaster is boldly reacting to increasingly fierce
competition by ramping up its evolution from a service
provider to a marketer and smart, innovative user of un-
matched data that can sell more tickets and play a role in
building careers and bringing enormous value to clients
and sponsors. One can only guess at the role Azoff played
in passing muster with the Department of Justice’s An-
titrust Division during the merger of all these entities—
Ticketmaster, Front Line, Live Nation—but one can only
assume it was a crucial one. The number of plates Azoff
spins on a daily basis is mind-boggling. Spinning them
under the watchful eye of Wall Street surely makes it
tougher. One wonders how long Live Nation Entertain-
ment will continue doing business with that little distrac-
tion, but that’s another story.

In the end, the intangibles make Irving Irving. He has
been called everything from the smartest guy in the room
to Satan, but he is always taken seriously. Alternatively
disarmingly witty or shockingly intimidating, in a world
where one’s ability to give good phone can dictate survival,
Azoff’s phone skills are unmatched, and he’s equally un-
flappable and effective face-to-face. More than a few big
players (and journalists) have surely hung up the phone or
walked out of a meeting thinking, “What the hell just hap-
pened here?”

Whether Azoff’s actually thinking five moves ahead
in the chess game or not, people believe he is, and that’s
a difference-maker. Maybe, when all is said and done,
Azoff will get the last laugh when, on his tombstone, he
reveals, “I was just winging it.” —Ray Waddell

PHOTOGRAPH BY BRYCE DUFFY

S ALL ABOUT
i, LIVE, LIV

Do people always take your call
Only the ones that want to co
plain about something.

What constitutes power in the
music business?
The trust of artists.

The balance of power has shifted?
It’s all about live, live, live. Since
the traditional recorded-music
business models have drastically
changed, there is truly diminished
income derived from recorded
music by artists—both current and
catalog. The touring industry has
become much more important as
a majority revenue stream and the
ancillary fan experiences and pro-
motions that may be derived from
it. It’s all about artists and those
they empower to execute their
business plans.

How is power best wielded?
What'’s the worst one can do with
power?

Follow through on principled deci-
sions. The worst thing one cando is
think [the power] is yours—and not
the artist’s.

When is it time to yell, and when s
it time to chill?

Depends on who you’re dealing
with.

Are things playing out the way you
thought five years ago they might?
Between the worldwide economy
and the lack of respect for intellec-
tual property, you can be sure it will
get tougher and tougher as time
goes on.

And guys like me? Any power
there?

Ray Waddell and Billboard hold all
the power cards.

1 guess now is when | start playing
“Have | Told You Lately That | Love
You.”

I'd prefer “Life in the Fast Lane.”—RW
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CORAN CAPSHAW

Founder, Red Light Management, Starr Hill
Presents; Partner, ATO Records, TBD Records

THE QUIET REVOLUTION

ORAN CAPSHAW founded Red Light Manage-
ment in 1991 with the Dave Matthews Band and

a plan to connect artists and fans like never be-
fore. DMB built its loyal foundation gradually, on
its way to becoming one of the biggest touring
bands on the planet. But for Capshaw, a defining
moment for the shape of things to come occurred more than a de-
cade later, when the Bonnaroo festival launched in 2002, completely
under the mainstream radar—until it sold out in 11 days, solely
through the Internet. Behind that success was Capshaw, who pio-
neered direct-to-fan marketing at MusicToday (sold to Live Nation in
2007) and changed the model for the way fans discover events, buy
tickets and experience live music.

On the management side, RLM has gone into full-blown growth
mode as artists join in Capshaw’s mantra of “freedom and flexibil-
ity” and more already-successful managers find a philosophical fit
within the RLM culture. With a roster of more than 100 acts and
around 50 managers, RLM has become the largest independent
management company in the world. Capshaw personally manages
Faith Hill, Tim McGraw, Dierks Bentley, Phish and, still, DMB.
RLM clients working with other managers—but just a phone call
away from Capshaw, if his input is needed—include Alabama
Shakes, Alanis Morissette, Alicia Keys, Alberta Cross, Amos Lee,
Cheap Trick, Drive-By Truckers and more.

The managers themselves are respected, driven and effective, a
mix of experienced veterans and a bright, energetic younger corps
that has to a large extent developed in-house. Capshaw is clearly on
a path of expansion in terms of both artists and managers, most
recently adding Charlie Brusco’s Atlanta-based Alliance Artists to
the team. The next look could well be international.

In addition to his labels (which include ATO Records and TBD
Records), Capshaw is involved in numerous other artist-service
businesses, including sponsorships, branding, merchandising,
digital, promotion and film/TV licensing. RLM sister company
Starr Hill Presents promotes and stages music events, with an em-
phasis on festivals. Starr Hill has an equity position in Bonnaroo,
Outside Lands, Lollapalooza, Austin City Limits and Wanderlust,
and Capshaw also quietly has a stake in leading independent pro-
moter C3 Presents (see No. 32). Green Light, Red Light’s branding
arm, has paired acts like Dave Matthews, Tim McGraw and Skril-
lex with Constellation Wines, Gillette and Hyundai, respectively.
He also draws top talent to Red Light’s own tour sponsorship arm,
recently hiring Anheuser-Busch’s Dave Campbell.

Meanwhile, ATO and TBD are viewed as artist-friendly, with
streamlined staffs reputed for getting things done. The rosters are
varied and respected: TBD has Radiohead, White Rabbits and the
Henry Clay People, among others, while ATO includes 311, Dawes,
My Morning Jacket, John Butler Trio and Rodrigo y Gabriela.

Capshaw’s efforts in the world of philanthropy are widespread
and effective on global and local levels, leading to his being honored
with the Humanitarian Award at the Billboard Touring Awards in
2011. In accepting, Capshaw called on the industry as a whole to
work together to affect collaborative positive change. A bold entrepre-
neur across multiple businesses, yet painstakingly private (convinc-
ing him to be publicly recognized for his good works was no easy
task), Capshaw’s reach is broader, deeper and more influential than
most realize—and he prefers it that way. —Ray Waddell

CORAN CAPSHAW PHOTOGRAPH BY MATT FURMAN.



3 Lo Gu

AFTER FLATTENING the competition in Europe,
then-Universal Music Group International chairman/
CEO Lucian Grainge was anointed in 2010 by Vivendi
as the eventual successor of UMG chairman/CEO
Doug Morris (see No. 5). Before he arrived on the
main stage, one executive familiar with Grainge pre-
dicted to Billboard that he “will eat everyone’s lunch.”
Among his first moves as head of UMG was offering
Antonio “L.A.” Reid (No. 37) and Sylvia Rhone deals
that they could turn down—and did. In another bold
stroke, he stole RCA/Jive Label Group chairman/CEO
Barry Weiss (No. 18) away from Sony Music Enter-
tainment just two weeks after Sony had announced
Morris as its new CEO.

While Grainge has been charged with cutting
€100 million ($130 million) in overhead, he said
in a December announcement about the hiring
of David Foster as Verve Music Group chairman
that “we are committed to expanding our A&R in-
vestment in all areas of music on a global basis.”
In moves that appear to back up those words,
UMG tapped Ethiopia Habtemariam to head Mo-
town Records, keeping the legendary imprint
alive, and appointed Blueprint Group co-CEO Gee
Roberson (No. 59) chairman of Geffen Records.
And sources say UMG still is negotiating the
launch of a possible imprint with former Warner
Bros. Records chief Tom Whalley, which would
go through Universal Republic. In another sign
that the Grainge era won’t be just about cutting
back: Interscope signed Madonna in December to
a three-album deal.

Grainge surprised many market watchers by
winning the auction for EMIs recorded-music op-
erations, something that many predicted UMG
wouldn’t even bother to chase. Once the EMI deal
closes, UMG will have more than a third of the U.S.
recorded-music market, with a roster that joins Katy
Perry, Coldplay and Lady Antebellum with UMG
acts like Lady Gaga (No. 84), Drake, Rihanna, Kanye
West, U2 (No. 27) and Justin Bieber. UMG will also
boast a deep catalog that will house the Beatles, the
Beach Boys, the Rolling Stones, the Who and classic
Motown under one roof.

“For those keeping score by market share,
Universal has won in a big way,” a senior label
executive says. “Sony may have been challenging
Universal this year in the U.S., but that’s done—
case closed.”

The deal is still under regulatory scrutiny, but if
Grainge is willing to take on regulators, there’s no tell-
ing whose lunch he’ll try to eat next. —Ed Christman

LUCIAN GRAINGE
photographed at
Universal Music
Publishing Group’s
offices.
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POWER
DINING

In a business where
where you eat and who
you eat with are almost
always more important
than what you eat, it's
good to know where to
go to see and be seen,
chop it up, break bread,
cut deals and talk shop.
And if the food isn’t half
bad along the way, well
...InLos Angeles, the
hottest of the hot are
eating at the Bazaar,
which boasts a menu of
small plates by Spanish
master Jose Andres (@
chefjoseandres) and
Baco Mercat (@baco-
mercat), home to chef
Josef Centeno’s signa-
ture sandwich-taco-
pizza hybrid the béco.
Freddy Smalls (@Fred-
dySmallsBar), Jeff Wein-
stein’s top chef answer
to that L.A. rarity, the
neighborhood restau-
rant, also impresses. Ink,
the new spot from “Top
Chef 6” winner Michael
Voltaggio (@MVoltag-
gio) is the toughest
reservation in town. And
WP24 (@Wolfgang-
Buzz), Wolfgang Puck’s
Asian hotspot at the
top of the Ritz Carlton
inthe L.A. Live complex
downtown should be a
popular venue during
Grammy Week ... Back
east, New York’s Time
Warner Center offers
many restaurants—A
Voce, Per Se, Landmark
and Masa—for power
players to choose from.
Michael’s, Asiate in the
Mandarin Oriental, Nobu
and Jean-Georges also
continue to host heavy
hitters, while others—
Michael White’s Ai Fiori
(@AiFiori) and Daniel
Boulud’s Boulud Sud (@
DBNewYorkNY)—are on
the rise. Artists, though,
are more likely to be
headed away from the
offices to places like
West Village gastropub
the Spotted Pig (@
spottedpignyc) and the
Standard’s (@standard-
nyc) rooftop bar...In
Miami, two places truly
stand out: Baires Grill
Resto (@BairesGrill),
aLincoln Road eatery
that attracts execs from
nearby “music” build-
ings as well as artists,
and Novecento Brickell
(@900Events), where
Henry Cardenas of event
marketing firm CMN has
dined...Nashville? High
marks for Watermark.
—Phil Gallo

MARTIN
BANDIER
photographed at
Sony/ATV’s New
York offices.

MARTIN BANDIER

Chairman/CEO, Sony/ATV Music Publishing

THE PUBLISHER

INCE TAKING THE HELM of Sony/ATV Music Publishing in April

2007, Martin Bandier transformed the once-sleepy major publisher into a

contender for every big deal that comes along—he’s built a company that

now has annual revenue of about $500 million. If a Sony-led consortium

can complete its planned acquisition of EMI Music Publishing, it would be

a particularly sweet moment for Bandier, giving him back control of the
company he built and helmed for more than 18 years. According to sources, EMI would re-
main a separate entity, but with most music publishing functions handled by Sony, which
will serve as an administrator. That arrangement—and the fact that Sony/ATV only has a
38% stake in the consortium that EMI won—has most industry observers betting that the
deal will get the necessary regulatory approvals.

And that means Bandier will oversee copyrights that generate annual revenue of about
$1.3 billion and represent artist/songwriters like Lady Gaga (see No. 84), Taylor Swift (No.
78), Shakira, Pitbull, Drake, Jay-Z (No. 13), Norah Jones and Kanye West, as well as the
Beatles and Motown catalogs.

The benefits of the EMI deal are also evident from Billboard’s rankings of music pub-
lishers based on their share of the top 100 U.S. airplay songs during a given quarter, as
calculated by Harry Fox Agency using Nielsen BDS data. Sony/ATV ranked fourth in the
third quarter of 2011, as its share of the top 100 songs fell to 11.5% from 14.4% a year ear-
lier. By contrast, EMI finished first for the sixth consecutive quarter, with a 17.9% share,
down slightly from 18.1% a year earlier.

Sony/ATV is a joint venture between Sony Corp. and the estate of Michael Jackson. But
decision-making authority over use of the compositions in the Sony/ATV catalog rests
with Sony, i.e., Bandier. And Sony/ATV also has first dibs on Jackson’s own Mijac catalog
when its administration deal with Warner/Chappell expires. —Ed Christman

FEBRUARY 4, 2012 | www.billboard.biz
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CEO SONY MUSIC ENTERTAINMENT
THE RENAISSANCE MAN

CRITICS CACKLED last
\ year about Sony Corp.’s

choice of septuagenarian
Doug Morris as CEO of
the second-largest major-
label group. But what

- B Y
»
(. those naysayers failed to
! realize is that Morris still
. -’ has fire in his belly, with
= something yet to prove:

that Vivendi made a mistake in imposing a retire-
ment transition plan on him before he was ready to
go. Just two months after Lucian Grainge (see No.
3) assumed day-to-day control of Universal Music
Group on Jan. 1, 2011, Sony Music—UMG's fierc-
est rival—announced that Morris would become its
new CEO effective July 1, 2011. Since taking the top
spot at Sony, Morris has appointed Antonio “L.A.”
Reid (No. 37) as chairman/CEO of Epic Records
and promoted veteran A&R executive Peter Edge
(No. 41) to CEO of RCA Music Group. But his bold-
est move so far may have been convincing superstar
songwriter/producer Lukasz “Dr. Luke” Gottwald
(No. 30) to bring his Kemosabe label to Sony. Sony’s
U.S. market share reached 28.4% in 2011, according
to Nielsen SoundScan, only about two percentage
points behind UMG. While that gap will widen once
UMG completes its acquisition of EMI Music, count
on Morris to keep things interesting. In his long,
storied career, there is one thing he’s never failed at:
delivering hits. —Ed Christman

- \

ROB LIGHT

Managing partner/
head of music
Creative Artists Agency

KICKING ASS AND
BOOKING NAMES

MICHAEL RAPIND

CEO LIVE NATION ENTERTAINMENT
@RAPINOS9
THE CONCERT MASTER

WHEN BILLBOARD PUT MICHAEL RAPINO
on its cover in May 2005—for a feature chroni-
cling his battlefield promotion to the top of the
world’s largest promoter, bearing the headline
“The Concert Master”—industry reaction ranged
from anger to laughter. At 36, the low-key and
tireless Canadian rocketed from relative anonym-
ity to a withering spotlight that has only gotten
brighter. Nearly seven action-packed years later,
people may still be pissed off, but no one’s laugh-
ing. According to Rapino, his company spent
around $3 billion putting on 20,000 shows in
more than 30 countries last year. That’s a lot of
checks cut. Everyone in the industry has an opin-
ion on whether the business model will work, but
few could argue that the genesis of that vision
belongs to Rapino. Live Nation and Rapino have
endured the transition from old-school swash-
bucklers to real 360s, the launch and subsequent
shuttering of a ticketing operation, a merger with
Ticketmaster and the ensuing laser scrutiny of the
Department of Justice, the unforgiving challenges
of Wall Street, a fear-inducing board of directors,
brutal (and often undeserved) public lambasting
and the arrival of one Irving Azoff (see No. 1) as
chairman. The success of the model remains to be
seen, but there’s no question that Rapino has fun-
damentally changed the music business.

—Ray Waddell

MICHAEL RtINO
photographed at
Live Nation’s
Beverly Hills,

Calif., offices.

ROB LIGHT
photographed at
Creative Artist
Agency’s

Los Angeles offices.
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GENTS, ESPECIALLY
super-agents, effortlessly
shift personas from charm-
ing diplomat to Darth Vader.
In truth, sometimes the job
calls for a little carrot and

at others some stick. If CAA music chief Rob
Light leans more to the diplomat side these
days, that’s only because a trail of kicked asses
lies behind him that includes managers, com-
peting agents, venue pros, promoters and, yes,
a trade journalist or two. It’s worth noting that
in a social setting, when the pressure is less-
ened (as much as it ever is), it’s easy to tell that
Light is a nice guy, with character and ethics to
burn. But when the agent engine is running,
the industry clout is huge. CAA represents
more than 900 clients, among them Bon Jovi
(see No. 50), Bruce Springsteen, Radiohead,
Tim McGraw, Katy Perry, the Vans Warped tour
and Daft Punk. It claims double the number of
acts among the top 200 tours of 2011, according
to Billboard Boxscore, than its closest competi-
tor, and among the top 25 tours, CAA clients
generated nearly $500 million in grosses. The
agency is a leader in proactive marketing, gen-
erates critical value in terms of sponsorships,
and CAA's status in film and TV creates myriad
opportunities for clients in all genres. Philan-
thropically, Light and CAA can and do make

a difference. At his core, Light is a powerful
agent who cares deeply about his artists and the
business. He oversees a powerful team that’s
fiercely loyal to both Light and CAA’s clients.
Loyalty is a currency that begets power.

—Ray Waddell
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$ LENBLAVATNIK

OWNER
WARNER MUSIC GROUP
THE OWNER

LEN BLAVATNIK has a distinction that no one else
in the world can claim: He's the only person who
owns a major-label group. Even Terra Firma's Guy
Hands had institutional investors backing his ill-
fated acquisition of EMI—and when push came to
shove, Terra Firma’s lender Citigroup wound up in
control. But at Warner Music Group, Blavatnik is the
sole equity owner, having put up about $1.1 billion of
his own money, supplemented by about $2.2 billion
from bondholders, but the debt was borrowed under
much more favorable terms than that assumed by
Terra Firma. Blavatnik, a Russian-born billionaire
who Forbes ranked last year as the 80th-richest per-
son in the world, acquired WMG last year through
his privately held holding company Access Indus-
tries. His day-to-day control of WMG comes through
his installation of Stephen Cooper as CEO, a turn-
around specialist (Enron, Krispy Kreme Doughnuts,
Metro-Goldwyn-Mayer). According to company in-
siders, he’s been a hands-on executive at WMG, al-
though he leaves creative decisions to recorded-music
chairman/CEO Lyor Cohen (see No. 14). But it’s Bla-
vatnik who holds all the cards. —Ed Christman

JIMMY 1OVINE

CHAIRMAN, INTERSCOPE
GEFFEN A&M RECORDS;
CO-FOUNDER, BEATS BY DRE
THE MUSIC MAN

WITH BEATS BY DRE, [IMMY IOVINE, Dr. Dre
and their team created a music (and fashion) market
where one barely existed before, and it’s now buzz-
ing so loudly that last year HTC reportedly dropped a
cool $300 million for a 51% stake in the company. A
crucial factor behind the product’s success is show-
manship. It’s been treated like an artist, with show-
cases (sleek press conferences, a lavish pop-up store),
savvy staffers (veteran label executive Luke Wood,
hip-hop blogger Karen Civil) and endorsements for
custom models (for Lil Wayne, LeBron James and
others). Not least, they look cool as hell, and while
opinions are divided on the sound, we can attest that
the top-line Pro model sounds pretty awesome. The
product is a microcosm of the Iovine magic touch,
and he managed to do it while running a major-label
group with a 7.9% market share last year, second be-
hind Columbia Records, and making regular high-
profile appearances on “American Idol.” More than a
game? Clearly. —Jem Aswad

EODY GUE &
1 ROBERT KONDRK

SENIOR VP OF INTERNET SOFTWARE
AND SERVICES;

SENIOR DIRECTOR APPLE

LEADING A DIGITAL JUGGERNAUT

APPLE’S EDDY CUE AND ROBERT KONDRK
are the people behind the world’s biggest music
store, iTunes. Cue, who’s well-known in music
industry circles, helped build and currently over-
sees iTunes as well as iBookStore, iAd, iCloud and
the Mac App Store. Kondrk, a less familiar name,
doesn’t handle day-to-day operations but is in-
volved in the business development and econom-
ics of iTunes, according to one music executive

TIM LEIWEKE
DREAMS

BIG, THINKS
POSITIVELY AND
EXECUTES ON
THOSE BIG IDEAS.
—RANDY PHILLIPS
(NO. 15)

ROB LIGHT AND TIM LEIWEKE PHOTOGRAPHS BY BEN CLARK

TIM LEIWENE

£ President/CEO
717 Anschutz Entertainment Group

THE MAN WITH THE PLAN

IM LEIWEKE IS the
man whom enigmatic
billionaire Phillip An-
schutz trusted to build
a sports and entertain-
ment empire, and Lei-
weke has delivered in spades. In 15 years,
Leiweke created a synergistic master plan
that conceives, develops, produces, pro-
motes, markets, stages and manages live-
event programming around the world in
buildings both within and outside the
AEG portfolio. AEG owns and operates
more than 100 facilities worldwide, from
clubs to stadiums, including such state-
of-the-art arenas as Los Angeles’ Staples
Center and the busiest building in the
world, the O2 in London. AEG’s concert

TIM LEIWEKE
photographed at
AEG’s corporate

offices in Los Angeles.

promotion arm, AEG Live, reported $800
million from more than 2,000 shows in
2011. The festival division produces such
events as Coachella, Stagecoach and New
Orleans’ Jazzfest, and recent AEG tours
include Bon Jovi, Usher, Kenny Chesney,
Taylor Swift (see No. 78) and Enrique
Iglesias. Leiweke’s next focus is ramping
up the axs ticketing platform (with Out-
box and Cirque) and a move into music
TV. “Without Tim’s vision and Phil An-
schutz’s immense financial resources, the
worldwide live entertainment industry
would have principally been the domain of
one company,” says AEG Live chief Randy
Phillips (No. 15). “Tim Leiweke dreams
big, thinks positively and executes on
those big ideas.” —Ray Waddell
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with knowledge of his role at the famously tight-
lipped organization.

Kondrk is said to oversee all entertainment prod-
ucts at iTunes (except the App Store) and has direct
reports at entertainment stores worldwide.

Apple announced during its last earnings call
that in the quarter that ended Dec. 31, iTunes gener-
ated worldwide revenue of $1.7 billion, up 55% from
$1.1 billion a year earlier. Growth is coming from
increased digital adoption—Apple sold 37 million
iPhones and 15.4 milion iPads last quarter—as well
as the expansion of iTunes into Brazil and 15 other
countries in Central and South America in Decem-
ber. Apple has secured its place among the indus-
try’s power players by frequently flexing its muscle.
Through the years, iTunes has earned a reputation
as an exacting and ultra-competitive retailer. When it
comes to issues of pricing, marketing and exclusive
content, iTunes gets what it wants.

Under Cue and Kondrk, the company stands to
play a major role in the future of music: iCloud is Ap-
ple’s cloud-based media service that competes with
similar offerings by Amazon and Google; iTunes
Match is a new service that for $25 per year provides
an online duplicate of a person’s music collection.
Both services work hand in glove with the world-
leading iTunes music store, giving users anywhere-
anytime access to their music downloads. No matter
how much digital music changes in the years ahead,
it's a safe bet that Apple, Cue and Kondrk will be at
the forefront. —Glenn Peoples

JOHN HOGAN
photographed at Clear
Channel’s New

York offices.
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SHAWN "IV
GARTER & BEYONCE
KNOWLES

ARTIST; CO-FOUNDER/OWNER
ROC NATION;

ARTIST; ACTRESS;

HOUSE OF DEREON FOUNDER
@S_C_; @BEYONCE

THE POWER OF LOVE

Want to talk power? Less than a week after her birth,
Jay-Z and Beyoncé’s daughter, Blue Ivy Carter, made
history as the youngest person to appear on a Bill-
board chart when Jay-Z’s “Glory,” which features
their newborn’s cooing (Blue is credited as B.1.C.),
hit Hot R&B-Hip Hop Songs. The song marked Jay’s
107th entry on Billboard’s charts, adding just one
more record to the power couple’s already record-
breaking career.

Separately the stats are staggering: Jay-Z holds
the record for most No. 1 albums by a solo artist in
Billboard history—12—and has sold more than 28
million albums in his 15-year solo career, accord-
ing to Nielsen SoundScan. (A number that climbs
to 33 million if you count his collaborations with
Kanye West, R. Kelly and Linkin Park.) Beyoncé,
who started out in Destiny’s Child before going solo
in 2003, has cumulative sales of more than 29 mil-
lion, according to SoundScan (17 million with Des-
tiny’s Child; 12 million solo). She has sent all four of
her solo albums to the top of the Billboard 200, and

JAY-Z and BEYONCE

attend the “Alexander

McQueen: Savage

Beauty” Costume

Institute Gala on

May 2, 2011, at thé

Metropolitan Mu

of Artin New Yor| U\ P

W/ )
scored nine No. 1 songs on the Billboard Hot 100.

Beyoncé is also a successful actress, with roles in
“Austin Powers: Goldmember,” “Pink Panther” and
Academy Award winner “Dreamgirls,” and an in-de-
mand face for branding. Recent multimillion-dollar
deals include L'Oreal, Coty and Target. And clothing
line House of Dereon has an international presence.

Jay-Z, meanwhile, is one of the most celebrated
and successful businessmen to emerge from enter-
tainment. As a record exec he’s helped launch the
careers of Kanye West, Rihanna and J. Cole. He’s
served as CEO of Def Jam Records (a job he took
largely because it allowed him to assume control of
the masters of his earlier recordings with the label)
and, in 2008, brokered a deal with Live Nation said
to be worth $150 million to create Roc Nation, a

12 he

JOHNHOGAN

PRESIDENT/CEO
Clear Channel Media and Entertainment

CURATOR OF FAR MORE THAN RADIO

STATIONS

N A MOVE THAT COULDN’'T MORE
clearly reflect the expanded influence of the company’s
radio division, Clear Channel Radio was just rebranded
Clear Channel Media and Entertainment. Clear Chan-
nel’s focus will remain on its 850 radio stations—which,
according to the company, reach 238 million monthly
listeners in the United States, with Clear Channel stations combin-
ing for the top ownership audience share in each of the top eight
markets, according to the latest Arbitron ratings. However, the new
moniker more clearly spotlights its growing platforms, including
iHeartRadio, which offers not only Clear Channel stations, but also
those of competing chains that have realized the power of the app’s
reach. In September, the two-day iHeartRadio Music Festival in Las
Vegas flexed the company’s promotional muscle, as the “biggest
live music event in radio history,” as Clear Channel touted, “didn’t
stay in Vegas”—it brought music’s top stars to listeners worldwide.
For radio purists, Hogan, who will celebrate 10 years in his position
in August, reassures that the medium remains at the core of the
company’s identity. “Radio is both our history and the foundation
upon which we will grow our company moving forward,” he says.
“That will not change.”

—Gary Trust

POWER
FLIGHT

Everyone knows that
the best way to fly is
private. The conve-
nience, the class and
the comfort simply
can't be beat. And with
great on-call charter
services like Rock-It-
Air (rockitair.com),
Apollo Jets (apollo-
jets.com) and NetJets
(netjets.com), it's never
been easier for those
with the pull and the
pockets to carve their
own place in the sky.
But if charter isn’tan
option, Fly.com VP/GM
Warren Chang recom-
mends power clients
take a look at United
Premium Service. With
areconfigured cabin
offering more space
across three classes as
well as laptop power
outlets available at
every seat, United’s
Premium Service is
designed with the busi-
ness traveler in mind.
P.S. flights are available
between JFK and LAX,
and JFK and SFO, as
well as international
business-class. And,
Chang notes, “United is
the only airline that of-
fers lie-flat seats in first-
class seats between
NYC and LAX.” That's
definitely one way to
beat the red-eye.

JOHN HOGAN PHOTOGRAPH BY DUSTIN COHEN
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management, music and entertainment company
with a roster that includes Rihanna, Cole, Willow
Smith and Ester Dean. His interests outside of music
(Rocawear, Translation Advertising and stakes in
40/40 Club and the New Jersey Nets) have grabbed
headlines and fed the bottom line. His recent col-
laboration with West, Watch the Throne, shot to No.
1 on the Billboard 200 last August and sold out U.S.
arenas through the second half of 2011 to earn more
than $20 million, according to Billboard Boxscore.

But it's not just about what Jay-Z and Beyoncé have
done, but who they are: American icons and cultural
institutions, globally recognizable superstars who
count billionaire Warren Buffett and Will Smith as
family friends. And with the birth of Blue Ivy, they've
added a new superstar on the team.

—Benjamin Meadows-Ingram

RANDY PHILLIPS

PRESIDENT/CEQ
AEG LIVE
“LOOK, THERE’S RANDY!”

AS COVERAGE OF MICHAEL JACKSON’S 2009
death deluged TVs across the world, most were think-
ing, “I can’t believe Jackson died.” No doubt many in
the music biz were thinking, “Look, there’s Randy Phil-
lips.” What they said next surely varied widely, but one
thing about Phillips is that everyone who knows him
has a take. The fact that AEG—mostly due to Phillips’
efforts—was even able to put a deal together for 50 Jack-
son shows at London’s O2 Arena speaks volumes about
Phillips’ real power. While his role in AEG Live’s ascent
to the second-largest promoter in the world is debatable,
the fact remains that, under Phillips’ leadership, the
company assembled not only star artist clients but also
star executive talent. Phillips, a former label executive
and manager, took the position in 2002, and he remains
atop a company that reported nearly $1 billion in grosses
to Billboard Boxscore last year. Polarizing, endlessly
quotable and quite possibly bulletproof, Phillips is still
on top.

—Ray Waddell

EMMANUEL SEUGE

HEAD OF GLOBAL SPORTS AND
ENTERTAINMENT MARKETING
COCA-COLA

TEACHING THE WORLD TO SING

IN THE 2012 MUSIC BUSINESS, BRANDS ARE
THE new banks. And Coca-Cola is music’s biggest
bank. Between the Olympics, its continued sponsor-
ship of “American Idol” (estimated to be worth $30
million annually), ongoing event sponsorships and a
global artist discovery program led by Music Dealers,
Coke will likely spend upwards of $200 million on
music-related programs in 2012, and as Coca Cola’s
head of entertainment and sports marketing, Em-
manuel Seuge is the man holding the bankroll. In
2010, he tapped K’'naan’s “Open Happiness” as its
theme song for the FIFA World Cup, and the song
became a hit in more than a dozen countries as a re-
sult. This summer, he aims even higher with Mark
Ronson’s Olympic anthem (featuring U.K. Singer
Katy B), which is at the center of Coke’s $150 million
global sponsorship of the 2012 London Games. Look
for other global music deals to pop up in the wake of
Coke’s recent assumption of a minority stake in li-
censing firm Music Dealers. Even the holidays are top
music priorities for Seuge, with acts like Train and
Natasha Bedingfield signing up to sing festive single

“Shake Up Christmas.” —Andrew Hampp

LYOR COHEN PHOTOGRAPH BY RYAN PFLUGER

LYOR COHEN
photographed at
Warner Music’s offices
in New York.

LYOR COHEN

Chairman/CEO of recorded music
Warner Music Group

THE [CEMAN COMETH

T°S DEFINITELY A NEW DAY AT WARNER MUSIC GROUP AND NOT JUST BECAUSE

Access Industries’ Len Blavatnik (see No. 8) has acquired the company and installed Stephen Cooper as

CEO. With the departure of WMG chairman Edgar Bronfman Jr. and the promotion of Cohen to head of

WMG’s worldwide recorded-music operations, Cohen is personally responsible for WMG's 18.7% share

of all recorded music in the United States, and of course its share in the rest of the world. Look for Cohen’s

sometimes brutal, win-at-all-costs approach to become even more pervasive at the company. Bronfman
guided WMG with a steady hand and could act as a buffer to other insiders when Cohen was in take-no-prisoners
mode. But Cohen is the right man to lead the company in the trenches: If Universal Music Group’s planned acquisition
of EMI Music gets regulatory approval, WMG will be the smallest major by a wide margin, a dubious distinction that
could hurt the company in the marketplace when it looks to sign new talent. As Cohen moves forward, look for him to
align WMG more closely with the realities of the digital marketplace—where pop and hip-hop are dominating an in-
dustry that’s becoming more dependent on single-track downloads. —Ed Christman
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FRANK COOPER

Chief marketing officer of global consumer engagement, PepsiCo
@[3cooper

BEHIND THE BRAND-NEW FLAVOR IN YOUR EAR

O-FOUNDER OF URBAN BOX OF-

FICE Networks and a former executive

at Motown and Def Jam, Frank Coo-

per has climbed the ranks of PepsiCo

by making music a core part of his

brands’ marketing plans. In his previ-
ous role as chief marketing officer of Pepsi’s sparkling
beverages, Cooper set the template for branded music
labels (Mountain Dew’s Green Label Sound) and
helped ink one of Eminem’s first commercial deals.
(The Lipton Brisk campaign debuted during last year’s
Super Bowl.)

In his new role as head of global consumer engage-
ment, Cooper is making Brand Pepsi an even big-
ger part of the music ecosystem with a companywide
investment that could well exceed $100 million in
music sponsorship. Pepsi’s $60 million backing of
Fox’s “The X Factor” may have looked like a catch-up
maneuver (Coca-Cola has sponsored “American Idol”
since 2002) but the deal generated something even
Coke hasn’t done in years: A hit single (Outasight’s
“Tonight’s the Night”) that continues to climb the
upper reaches of the Billboard Hot 100. This is based
almost entirely on its placement in Pepsi’s biggest TV
play in three years.

Cooper’s next power push goes to “X Factor” winner
Melanie Amaro, who's about to earn major exposure
from a new Super Bowl spot co-starring Elton John and
Flavor Flav.

Melanie Amaro will perform a take on Aretha Frank-
lin’s “Respect” in your Super Bowl 2012 Pepsi spot.
What will make the campaign a success?

With a Super Bowl spot, a lot happens before the game
and a lot happens during. And then, even after the game
you have a life that lives mostly online, so we're hop-

ing the second screen will start to light up. That’s when
you're hitting on all cylinders.

Where do you see Pepsi taking music in 2012?
You'll see Pepsi playing a more active role in the music
industry but also music culture. What we did with
Outasight points at that a bit, where obviously we in-
tegrated his song into a Pepsi commercial and that be-
came a catalyst for his career. Just like how we're fea-
turing Melanie Amaro in our Super Bowl spot—using
those features to elevate artists is something you'll see
a lot more of.

So does that mean you’re focusing more exclusively
on emerging artists, or is there still a place for es-
tablished artists and superstars?

If your heart and soul is in the music business, you don’t
Jjust attach yourself to the artist who stumbled across the
stage with five Grammys. Our intention is to attach our-

: E: O FRANK COOPER
selves to artists who are iconic, but in different ways. = photographed at

—Andrew H . PepsiCo’s offices
R in Purchase, N.Y.
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BARRY WEISS

Chairman/CEO
Universal Republic & Island Def Jam

MR. LONG GAME

N THE SUMMER OF 2010, THEN-RCA/JIVE LABEL GROUP
chairman/CEO Barry Weiss, son of industry legend Hy Weiss, found
himself in a spitting contest with other Sony label executives vying to
succeed Sony Music Entertainment CEO Rolf Schmidt-Holtz, who was
due to leave in early 2011. But when it became clear that Weiss wasn’t
going to be the anointed one, he stuck a finger in Sony’s eye, leaving to
head up East Coast operations at Universal Music Group (UMG) as chairman/CEO
of what’s now called Universal Republic & Island Def Jam. It's a good fit. Weiss got
his hip-hop pedigree building Clive Calder’s Zomba/Jive into a rap powerhouse in
the "80s; his pop chops from diversifying the label into tween pop with the Backstreet
Boys, 'N Sync and Britney Spears in the "90s; and his rock bona fides through the
emergence of Kings of Leon.
Weiss is respected for both his business acumen and his eye for creative talent,
a rarity among label heads, who tend to be strong in one or the other. When Weiss
was overseeing RCA/Jive, Sony sources say it was the most profitable label based on
profit as a percentage of revenue.
In his approach, Weiss is known for spending big on the front end, ensuring
the songs, production and the artist’s image is right. But upon release, his mar-
keting spend is conservative and, unlike most label heads, he’ll walk away and not
spend more money on a title that doesn’t meet initial sales or buzz expectations. But
sources also point out that he was fascinated by Kings of Leon’s ability to gradually
grow sales, which they said might influence his thinking at UMG.
In moving to UMG, Weiss has brought along two of his key RCA/Jive lieuten-

photographed a
Universal Music
Group’s New York
offices.

land Def Jam, and Ivan Gavin, who's now COO.

By virtue of overseeing both East Coast labels for UMG, Weiss now controls the
label group with the largest U.S. market share for albums and track-equivalent al-
bums, based on ID] and Universal Republic’s combined share of 11.2% for 2011,
versus 7.9% for Jimmy Iovine (see No. 10) and Interscope Geffen A&M, according to
Nielsen SoundScan. The addition of Weiss and his power base alongside Iovine and
Interscope will give UMG its best one-two punch since lovine and Lyor Cohen (No.

ants—Peter Thea, who has been named executive VP of Universal Republic & Is-

14) were going toe-to-toe in the early part of the 2000s.

—Ed Christman

BSTAINCER &
STEVE BARNETT

CHAIRMAN/CEO;
CHAIRMAN/COO

COLUMBIA RECORDS
MILLIONS AND MILLIONS SOLD

19

COLUMBIA RECORDS chairman/CEO Rob
Stringer knows a good thing when he hears it. “When
we signed this artist, we said this would be one of the
most important signings ever for Columbia in Amer-
ica,” he says of British songstress Adele, whose 21 was
the best-selling album of 2011. Columbia chairman/
COO Steve Barnett delayed the scheduled November
2010 release until February 2011, giving the label six
months to set up the album and ensuring that it received
the kind of marketing support that would put the art-
istover the top. 21 debuted at No. 1 on the Billboard 200

with sales of 352,000 and has sold 6.1 million units total,
according to Nielsen SoundScan. This week the album
enjoys its 17th week at No. 1 on the Billboard 200.
Columbia also scored last year with debut albums
by Foster the People and J. Cole. Beyond artist devel-
opment, the label has specialized in capitalizing on
the popularity of online and TV phenoms like Susan
Boyle, Jackie Evancho and Fox’s “Glee.” Under the
leadership of Stringer and Barnett, the label ended
2011 with a current-album market share of 10%, high-
est among all labels, and had the second-largest share
of total sales of albums and track-equivalent albums
with 8.7%. —Mitchell Peters & Ed Christman

ARTHUR FOGEL

CHAIRMAN OF GLOBAL
TOURING

LIVE NATION ENTERTAINMENT
THE QUIET KING OF THE MEGA-
TOUR

IN A 2005 BILLBOARD article breaking down Ar-
thur Fogel’s global touring strategies, a few notable
figures touted his skills: Bono, David Bowie, Sting
and Madonna. “Arthur Fogel knows how to make
the impossible possible,” Madonna said of Fogel.
Then, Fogel’s only peer was Michael Cohl, the pro-
moter of record for the Rolling Stones beginning

BARRY WEISS PHOTOGRAPH BY DUSTIN COHEN. ARTHUR FOGEL PHOTOGRAPH BY BRYCE DUFFY

in 1989. With Cohl focused on Broadway, Fogel
stands unrivaled as a producer of the global
mega-tour. Fogel and his streamlined global
touring team have now steered four of the top
five highest-grossing tours in history, according
to Billboard Boxscore, with the Police reunion,
Madonna’s Sticky & Sweet
and the Vertigo and epic
360° tours by U2 (see No.
27) taking in a combined
$2 billion at the box of-
fice. Incidentally, 360°
holds the record for the
biggest tour ever in both
gross ($736.4 million) and
attendance (7.3 million),
records that could stand
forever. Fogel also orches-
trated the entrance of Lady
Gaga (No. 84) into the elite
ranks of touring artists
and played a key role in
Live Nation’s multirights
deals with such acts as
Madonna and U2. Behind
the scenes, Fogel inspires
fierce loyalty from his cli-
ents while marshaling
touring armies that make
the impossible possible.
—Ray Waddell

ARTHUR FOGEL
photographed at
Live Nation’s
offices in Beverly
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MARC GEIGER

HEAD OF MUSIC

WILLIAM MORRIS ENDEAVOR
@MARCGEIGER

ALL BASES COVERED

TALK ABOUT BREADTH of experience. In 2011,
agent Marc Geiger was booking Roger Waters’ mul-
timillion-dollar extravaganza Wall tour and also
touting the newfound earning power of the Weeknd
after the fledgling artist offered free downloads of
mixtape House of Balloons. With a client list that in-
cludes Lady Gaga (see No. 84), Black Sabbath, Tom
Petty and Jane’s Addiction, WME’s acts booked more
than 20,000 shows worldwide in each of the last two
years. Geiger has an oracle-like quality drawn from
his years at ArtistDirect, where he was the first to
connect music industry functions with the Internet,
as well as his stintat Rick Rubin’s American Record-
ings and experience as co-founder of Lollapalooza.
“Marc appreciates a guy who also has an opinion,”
Lolla co-founder Perry Farrell told Billboard. “What

I don’t think he likes is a guy who doesn’t know what
he's talking about. If you're going to challenge him on
any level, a musical level especially, you'd better know
what you're talking about.” —Phil Gallo

DANMASON

PRESIDENT/CEO, CBS RADIO
FOCUSING THE EYE

MASON, WHO RETURNED TO CBS Radio’s top
office in 2007 after serving in that role from 1995 to
2002, oversees all aspects of
the company’s 130 stations.
Upon his return, Mason
quickly reshaped the New
York radio landscape, re-
storing the “CBS-FM” nick-
name and classic hits format
to 101.1 after the frequency’s
controversial two-year stint
asvariety hits Jack-FM. How
popular was the resurrection? Mayor Michael Bloom-
berg proclaimed July 12, 2007, “WCBS-FM Returns to
New York City Day.” Listeners agreed with the move:
In May 2010, the station scored its first No. 1 ratings
book since fall 1994, according to Arbitron’s Portable
People Meter tally of listeners aged 6-plus. Nationally,
CBS Radio has also taken advantage of the current pop
music boom, having signed on mainstream top 40 sta-
tions in New York (WXRK), Los Angeles (KAMP) and
Detroit (WDZH). Under Mason’s stewardship, the com-
pany continues to embrace change. “Can you imagine
programmers in the '70s having the tools and applica-
tions that PDs have now?” Mason mused to Billboard’s
sister publication Radio & Records in 2008. “T look at
[technological advances] as an opportunity to make my
product bigger.” —Gary Trust

/4. NOGER AN

CEO, EMI GROUP
RIDING THE WAVE

CIRCUMSTANCES HAVE rendered Roger Faxon,
CEO of EMI Group since mid-2010, the industry’s
most prominent lame-duck executive. Citigroup’s
auction of EMI last year ended with a Sony-led con-
sortium submitting the winning bid for the music-
publishing business and Universal Music Group
prevailing in the bidding for the recorded-music op-
erations, although both deals are subject to regula-
tory approval. Just where Faxon will land nextisn't
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BOB PITTMAN

CEO, Clear Channel Media and Entertainment
@PittmanRadio

TVONTHE RADIO

HEN IT WAS ANNOUNCED last year
that Clear Channel investor/chairman of
media and entertainment platforms Bob
Pittman was being promoted to CEO of
the global company, the appointment was
heralded by media analysts and music
industry players. After all, the former radio wunderkind (he was pro-
gramming WNBC New York in his early 20s) was also bringing the
wellspring of innovation, business savvy and branding acumen he
drew from as co-founder of MTV, not to mention his later stints as
COO at America Online and AOL Time Warner and CEO of Six Flags
Theme Parks. So who better to erase Clear Channel’s dinosaur image?
“Pittman’s appointment is not only a good move for the company but
one that signals a new era in digital music,” Billboard’s Glenn Peoples
wrote in October. “Clear Channel now has a smarter, more aggressive
digital plan, and the rumors of terrestrial radio’s demise have been
greatly overstated.” A big step in that plan: the acquisition of digital
music company Thumbplay. The move spurred last September’s re-
launch of Clear Channel’s iHeartRadio app, marked by the three-day
iHeartRadio Music Festival. When you've got everyone’s ear—from
music fans to Wall Street—that’s power. —Gail Mitchell
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WE DOMINATE RAP,
BUT WE NEED TO
DOMINATE R&B,
POP, GOSPEL,
COUNTRY. WE
JUSTGOTTO KEEP
GRINDING.
—BRYAN "BABY
WILLIAMS

clear. What is certain is
that the veteran execu-
tive did no harm to his
own reputation when
‘ he provided the major-
label group with a level of
much-needed operational
s ( stability—all while its
' X embattled owner, Terra
/ Firma, was flailing and
fighting, publicly struggling to meet its debt obli-
gations to lender Citigroup. In 2011, EMI’s share of
U.S. album and track-equivalent album sales stood
at 9.2%, down from 9.7% the prior year but up from
8.8% in 2009, according to Nielsen SoundScan. In
addition to having previously served as EMI Group
CFO and chairman/CEO of EMI Music Publishing,
Faxon has also held senior executive posts at Lucas-
film, TriStar and Columbia Pictures. So the man’s
got options. —Louis Hau

RONALD “SLIN
WILLIAMS &
BRYAN ‘BABY’
WILLIAMS

FOUNDERS/CO-CEOS, CASH
MONEY RECORDS
@BIRDMANSSTAR

MONEY. POWER. RESPECT.

Cash Money is hotly rumored to be at the center
of a bidding war. Why? The label’s contract with
Universal Music Group is about up. Will the label
stay with UMG, its longtime home, especially
now since one of the managers of Nicki Minaj, Lil
Wayne and Drake—Blueprint Group’s Gee Rober-
son (see No. 59)—is now ensconced at Geffen? Or
will Cash Money end up at Sony with CEO Doug
Morris (No. 5), who brought Cash Money Records
into the major-label system? Why the fuss? Be-
cause brothers Bryan “Baby” and Ronald “Slim”
Williams have had a hand in selling more than 75
million records.

In just the past five years, the Williams brothers
have propelled their imprint into a chart-topping
powerhouse based on a relentless release schedule
packed with hip-hop superstars—and a lucrative
financial foundation they laid a decade earlier. In
1998, the New Orleans natives signed a $30 million
pressing and distribution contract with Universal
that entitled Cash Money to 85% of'its royalties and
50% of its publishing revenue. That deal afforded
Cash Money a virtually unparalleled level of inde-
pendence and ensured that as Lil Wayne emerged
as a global pop star with smashes like Tha Carter
I11 (3.7 million sold since its 2008 release, according
to Nielsen SoundScan) and Tha Carter IV (976,000
first-week copies) it turned into an even bigger haul
for the label. Today, in addition to Lil Wayne Cash
Money’s roster boasts ascendant superstars Drake
and Billboard’s 2011 Rising Star Nicki Minaj, as well
as recently signed hitmakers Busta Rhymes and
Mystikal, DJ Khaled, rapper/actor Bow Wow and
singer Jay Sean.

Baby stresses that the key to Cash Money’s success
is teamwork, with Slim spearheading the label’s cor-
porate relationship with Universal Republic and Baby
managing talent. “We got so much more we need
to do,” Baby says. “We dominate rap, but we need to
dominate R&B. We need to dominate pop, gospel,
country—we're a brand, so we should be able to put
out all these different types of music. We just got to
keep grinding.” —Jason Lipshutz
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RIO CARAEFF

President/CEO, Vevo

@riozilla
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THE GLOBAL MUSIC VIDED KING

NLINE VIDEO is the
new MTV, which makes
Rio Caraeff the head

of the world’s most im-
portant video channel.
Caraeff is president/
CEO of Vevo, the 2-year-old joint venture
between Universal Music Group and Sony
Music Entertainment, with additional fund-
ing from Abu Dhabi Media Group. At his
disposal are the videos of the ]V partners as
well as of EMI Music and a host of indies,
from Big Machine Records to Entertain-
ment One Distribution. Caraeff’s overarch-
ing goal is to promote those artists—and
more than 550 advertisers—to consumers
on the Web (at both YouTube and Vevo.com)
and through apps for mobile devices and

connected TVs.

Vevo has what music fans want: Its vid-
eos account for nine of the top 10 videos in
YouTube history (including the entire top
five). Vevo has what advertisers want, too: Its
collection of 45,000 videos from more than
7,500 artists attracts viewers and keeps them
watching. Of the 181.7 million U.S. viewers
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photographedat
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who watched online video in December, 53.7
million of them spent an average of 68 min-
utes watching videos at Vevo, according to
comScore, making it by far the largest part-
ner channel on YouTube.

Vevo'’s 782.3 million videos streamed to
53.5 million unique viewers through You-
Tube were far ahead of second-place Warner
Music Group (31.7 million viewers and 206.5
million videos). And the company is a global
presence: In October 2011 alone it streamed
more than 3.6 billion videos to 415 million-
plus people globally. Mobile is the fastest-
growing part of the platform. Vevo claims
mobile streams increased 1,500% from Jan-
uary to December 2011.

But Caraeff wants more than short music
videos for small screens. Vevo is targeting
the growing market for connected TVs and
has “a bunch of pilots” in development—
original programming rooted in music—
it plans to announce in the first quarter,
Caraeff told Billboard in December. And if
it’s the new MTV, there’s no limit to the pro-
gramming Vevo could create in the years to

come. —Glenn Peoples

POWER
TABLET
APPS

LET YOUR FINGERS
DO THE TALKING

In addition to the
apps you've prob-
ably already down-
loaded—Discovr,
GarageBand, Djay,
Vevo and Sound-
hound, Vodpod’s
touted ShowYou
app—like a “Flipboard
for video"—is starting
to be loved. People
say it's the grid that
makes everything
look extra nifty ... But
we are most loving
the San Francisco-
based Uber (@uber)
car service. With the
help of GPS, you enter
your location and the
app (for iPhone, iPad,
iPod Touch and An-
droid) flashes icons of
automobiles on duty.
And in four minutes,
or11,or16, adriver
shows up in a shiny
black car. Transac-
tion? Cashless. Uber
started quietly in June
2010 and reached
New York in May 2011
CEO Travis Kalanick
last month secured
$32 million in funding
to drive expansion,
with Menlo Ventures,
Bezos Expeditions
and Goldman Sachs
upfront. Uber keeps
credit cards on file.
While there have
been some recent
glitches (with the Taxi
& Limousine Commis-
sion in Washington,
D.C., for example),
reviews of the inno-
vative service—now
also operating in Palo
Alto, Calif;; Seattle;
Chicago; Boston;

and Paris—are, well,
Uber-positive.

124
PAUL MCGUINNESS

ROCK BAND; MANAGING DIREC-
TOR, PRINCIPLE MANAGEMENT;
BAND MANAGER

@u2com

THE BAND AND THE MANON A
MISSION

IF ANY ONE FIGURE sums up the power of U2 in
the music business today it would be this number:
$736,421,586. Or maybe this one: 7,272,046. Those
are the total gross and ticket sales, respectively, for
U2’s 360° tour, according to Billboard Boxscore, and
they both represent the pinnacle of achievement for
the business of touring.

In hitting those staggering numbers, U2 shat-
tered the previous all-time marks set by the Rolling
Stones for their Bigger Bang tour that wrapped in
2007. For years many fans and music pros had called
the Stones the biggest band in the world. Logic would
dictate that U2 can now assume that mantle. And
unlike most other decades-old bands, U2 releases
music that’s not only relevant but also sells. No Line
on the Horizon (2009) debuted at No. 1 on the Bill-
board 200 and has sold 1.2 million copies, according
to Nielsen SoundScan. U2’s combination of touring
supremacy and musical relevance puts it far ahead of
the pack in the business of music.

What Paul McGuinness has accomplished as the
band’s only manager says plenty. As a music-biz
rookie, McGuinness took four unknown Dublin kids
of dubious musicianship to global superstardom,
which suggests he possesses intangible persuasive
skills and uncanny natural instincts. “Paul is a bril-
liant strategist, a skilled negotiator on behalf of his
clients and has tremendous knowledge of every facet
of our business,” says Live Nation Entertainment
global touring chairman Arthur Fogel (see No. 20),
who adds that McGuinness “conducts himself with
grace and honor.” Perhaps the latter traits are the
true testament to McGuinness’ real power. His opin-
ion matters because people believe it comes from the
right place. When McGuinness stole the show at the
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U2 performing

at England’s
Glastonbury festival
on June 24, 2011.

2008 MIDEM conference by passionately making his
case that Internet service providers should be a stron-
ger force in fighting piracy, the world listened. Since
then, the focus of the issue has indisputably shifted
significantly from those who pirate music to the ISPs
that allow it to occur. —Ray Waddell

Q) DMNELEK

CEO, SPOTIFY
@ELDSJAL
DISRUPTOR

DANIEL EK HAS GIVEN hope to the subscription
model. For much of the 2000s, the record indus-
try faced a conundrum:
People thought access
would someday replace
ownership, but access-
based services weren’t
connecting with consum-
ers. Piracy flourished.
People stopped paying for
music. Then came Spo-
- tify. “Our role is about
getting the lost generation into paying for music
again,” CEO Daniel Ek says. Co-founded by Ek with
Martin Lorentzon in 2006 and launched in October
2008, Spotify quickly turned a moribund business
model into the most exciting digital music service
since iTunes, and it’s now available in 12 European

markets and the United States. Spotify’s growth and
footprint set it apart from its peers. By November
2011 it had 10 million active users globally with 2.5
million subscribers to its ad-free, premium service.
Since its inception, the company has paid $200 mil-
lion to rights-holders, Ek claims. Ek’s influence was
evident well before Spotify came to the United States.
Thousands of people attended his keynote at SXSW
Interactive in 2010—a full 16 months before the ser-
vice even launched on these shores. That influence
has grown exponentially in the months since: Sud-
denly, a company not named Apple wields the power

to shape digital music’s future. —Glenn Peoples

JULIE GREENWALD
and CRAIG
KALLMAN
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ULIE GREENWALD & CRAIG KALLMAN

Chairman/COO; chairman/CEO
Atlantic Records Group

RECORD-BREAKING DYNAMIC DUO

NDER THE LEADERSHIP of Craig
Kallman and Julie Greenwald, Atlan-
tic Records supplanted sibling label
Warner Bros. in 2007 as Warner Music
Group's largest label based on U.S.
market share. It’s maintained that
status ever since, thanks to a roster that includes such acts
as Wiz Khalifa, Bruno Mars, Cee Lo Green, B.o.B, Chris-
tina Perri, Skrillex, Lupe Fiasco, Jason Mraz, Kid Rock and
Death Cab for Cutie. In 2011, Atlantic accounted for 6.7% of
U.S. recorded-music sales, topping Warner Bros. at 5.8%, as
well as edging out rivals RCA (6.6%) and Universal Repub-
lic (6.3%). The division of labor between Atlantic’s leaders
breaks down to Kallman handling decisions on the creative
front and Greenwald taking charge of the business side.
Kallman has been with Atlantic since 1991, when the
label acquired his Big Beat dance imprint, rising up the
ranks as an A&R specialist before being named chairman/
CEO in 2005. Among his key recent signings was bringing
Skrillex to Big Beat/Atlantic just ahead of bass music’s re-
cent commercial resurgence.
“Craig has the hard job,” Greenwald told Billboard in
a 2006 cover story about Atlantic. “He’s A&R. This is an
A&R-driven company . .. He's the mad scientist in the stu-
dio with the artists.”
Meanwhile, Greenwald, who in 2011 topped Billboard’s
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annual Women in Music ranking for the second consecu-
tive year, is credited by her team for creating a culture
where everyone is encouraged to voice their opinion and
take chances. “It’s all about trying new things,” she told the
magazine last year. “Every day we're experimenting with
new strategies and just trying to think differently.”
Contributing to Atlantic’s bottom line in 2011 were
three new acts that made impressive debuts: Perri, whose
lovestrong album—featuring the 2.9 million-selling single
“Jar of Hearts”—peaked at No. 4 on the Billboard 200;
Khalifa's Rolling Papers, which bowed at No. 2 with several
hits including “Roll Up” (1.6 million digital tracks sold,
according to Nielsen SoundScan); and Grammy Award
winner Mars’ Doo-Wops & Hooligans, which has sold 1.5
million units. Those releases capped a banner year for At-
lantic, which had seven albums debut in the top 10 of the
Billboard 200. Khalifa’s breakout success was also a key
component in the label’s redoubled commitment to R&B/
hip-hop. Atlantic appointed Michael Kyser its first presi-
dent of black music and launched Harrell Records with
veteran Andre Harrell, who discovered Mary J. Blige.
Coming this year are several high-profile projects poised
to further solidify Atlantic’s market status, including re-
leases by Shinedown, Prince Royce, T.I,, Estelle, Trey Songz
and Matchbox 20—the first new material from Rob Thomas
and the band since 2007. —Ed Christman & Gail Mitchell
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LURASZ DR, LUKE"
GOTTWALD

SONGWRITER/PRODUCER
KEMOSABE RECORDS/
SONY MUSIC
@THEDOCTORLUKE

THE HITMAKER POISED TO BE
THE NEXT JIMMY IOVINE

A CONVINCING CASE
for Gottwald’s power
could be made just by list-
ing his smash hits: Kelly
Clarkson’s “Since U Been
Gone,” Taio Cruz's “Dyna-
mite,” Ke$ha's “TiK ToK,”
Britney Spears’ “Hold It
Against Me,” Miley Cyrus’
“Party in the U.S.A.” and
Katy Perry’s “California Gurls,” “Teenage Dream”
and “I Kissed a Girl.” He was named Billboard’s No.

2 Hot 100 Songwriter of the last decade, despite not
having a charting song until 2004, and the seeming
effortlessness of his songs belies their complexity and
fanatical focus. “He’s very anal about every sound

on every record,” Universal Music Group head Barry
Weiss (see No. 18) told Billboard in September 2010,
and Gottwald is reputedly equally obsessive and ency-
clopedic about chart positions. Now Gottwald plans
to spread his domination even further. Late last year,
Sony Music CEO Doug Morris (No. 5), who has called
Gottwald the next Jimmy lovine (No. 10), announced
that Gottwald’s Kemosabe imprint will become So-
ny’s fourth label division in a deal that also gives Sony
exclusive rights to his production work for five years.
Along with his thriving publishing interests, the
move puts Gottwald in a position comparable to that
of Tovine 20 years ago. “A hit song is the right song,
with the right artist, at the right time,” Gottwald told
New York magazine in 2010. His moves in 2011 put
him in a position to control all three. ~ —Jem Aswad

LEWISW.DICKEY JR

CHAIRMAN/PRESIDENT/CEO
CUMULUS MEDIA

USING HERITAGE TO CUMULUS’
BENEFIT

AS AMERICA’S second-largest radio station op-
erator, boasting 570 outlets in 150 markets, Cu-
mulus Media lays claim to 14 million listeners
through its radio and digital media platforms.
(Those sums swelled following the company’s ac-
quisition of Citadel Broadcasting in September.)
Dickey co-founded the company in 1997 and as-
sumed CEO duties in 2000. While new technolo-
gies like Pandora and Spotify threaten to cut into
radio’s audience share, radio boasts “93% of lis-
tenership across the country and that basically
hasn’t changed for 40 years,” he told CNBC in
September. “The number of people listening to
radio is actually at an all-time high as the popula-
tion grows.” While he first caught the radio bug
from his father, who ran stations in Toledo, Ohio,
Dickey became enthralled with the financial as-
pects of the business. (His brother, too: John W.
Dickey is Cumulus’ co-COO.) The Harvard gradu-
ate and member of the NAB board of directors
adds that radio’s moneymaking power this year
will benefit from the increasing onslaught of po-
litical content. “We think political [advertising in
2012] is going to be about a $350 million business
for the industry.” —Gary Trust
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PETER GROSSLIGHT

EXECUTIVE VP/WORLDWIDE
HEAD OF MUSIC

WILLIAM MORRIS ENDEAVOR
THE CALM IN THE STORM

INA WORLD WHERE SOMEview being a jerk as
a career strategy, Peter Grosslight remains a dig-
nified, understated power player. He runs one of
the two most powerful agency music divisions in
the business (with Creative Artists Agency being
the other). While the latter has garnered the nod
several times, it was William Morris Endeavor that
was named top agency at the 2011 Billboard Tour-
ing Awards, based on the combined gross of acts rep-
resented in Billboard Boxscore’s top 100 tours within
ayear-long time period. The ticket-selling ability of
WME’s roster is beyond question, with superstar acts
inrock (Pearl Jam, Roger Waters, the Eagles, Tom
Petty), pop (Lady Gaga, Britney Spears, Rihanna) and
country (Brad Paisley, Rascal Flatts, Miranda Lam-
bert). WME and Grosslight himselfare particularly
strong in Latin (Juanes, Alejandro Sanz, Luis Miguel,
Pitbull), and while the status of WME’s urban roster
remains uncertain with leading hip-hop agent Cara
Lewis’ move to CAA, the agency will still be aleader in
thatgenre however things shake out. WME is strong
across every subgenre; has offices in Beverly Hills,
Calif.; New York; Nashville; Miami; London; and
Shanghai, China; and works with acts at every stage of
their career arc, with A&R and career longevity being
particular strengths. Grosslight joined the WME fam-
ily through William Morris’ acquisition of Triad Art-
ists in 1992 and holds a board seat following the 2009
merger with Endeavor. Grosslight has a degree in an-
thropology—which may or may not come in handy
when dealing with clients—but do not mistake his
good manners for weakness. —Ray Waddell

VANITOFFLER

At the 2011 Billboard
Touring Awards are
PERRY FARRELL
(second from left)
with C3’s JONES,
ATTAL and WALKER
(from left).

CHARLES ATTAL
CHARLIE JONES &
CHARLIE WALKER

PARTNERS

C3 PRESENTS
@C3CONCERTS

PRIVATE SHOWS, FESTIVALS—
INDEPENDENT SPIRITS

LED BY PARTNERS Charles Attal, Charlie Jones
and Charlie Walker, Austin-based C3 Presents was
in 2011 the 13th-highest-ranked concert promoter in
the world—grossing $71.3 million, according to Bill-
board Boxscore. C3 books and produces hundreds of
shows annually in casinos and private spaces; those
unreported events would easily move the company
into the top 10. And those gigs pay well, usually ata
higher rate than public shows. C3, which took home
the top U.S. independent promoter honor at last year’s
Billboard Touring Awards, also produced some of
the highest-grossing festivals in 2011, according to
Boxscore. Chicago’s Lollapalooza ranked third on
the year-end tally, grossing nearly $20 million, while
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| Texas’ Austin City Limits placed fourth with a gross

of $15.4 million. Along with Lolla owners Perry Far-
rell and William Morris Endeavor, other 2011 achieve-
ments included launching the festival in Chile. A sec-
ond South American Lollapalooza will debut in Brazil
later this year. C3's global reach recently expanded
with the announcement that it partnered with Big
Day Out festivals in Australia and New Zealand. C3

is in the ticketing business with the innovative Front
Gate Tickets, and the company also has an artist man-
agement division. —Mitchell Peters

ROBERT
4 GREENBLATT

PRESIDENT

NBC ENTERTAINMENT
USING MUSIC TO REVIVE A
NETWORK

GETTING NBC out of the ratings cellar among the
big four networks was the task assigned to Robert
Greenblatt when he moved over from Showtime and
produced “9 to 5: The Musical” in January 2011. He
surprised many when he decided to take a distinctly
musical road to recovery with his first full season:

He moved the holiday replacement competition

“The Sing-Off” to a full fall run, created a music-
heavy drama in the now-canceled “Playboy Club” and
tapped top musical theater talent for “Smash,” which
premieres Feb. 6. “The Voice,” which had a promis-
ing first season, was rewarded with a longer run and
the prime slot after the Super Bowl on Feb. 5. “One of
the great things about ‘Smash’—and scheduling it in
mid-season concurrent with ‘The Voice'—is we knew
we had the lead time to produce episodes that didn’t
need hiatuses,” he recently said. “We’re going to have
15 [consecutive] episodes of “The Voice,’ not a pre-
emption in all that time. And I think that’s going to be
great for hooking an audience.” No network executive
has opened more doors for placements in such a short
amount of time. —Phil Gallo

VANTOFFLER

PRESIDENT, VIACOM MUSIC &
LOGO GROUP

REINVENTING MUSIC TV FOR
EVERY GENERATION

VAN TOFFLER OVERSEES MTV,MTV2, VH1,
VH1 Classic, CMT, CMT Pure Country and the af-
filiated digital services as well as the Logo channel.
The company’s strategies cross multiple new-media
platforms, reaching a crucial audience base for the
music industry, and as a keynote speaker at a Bill-
board Music & Money Symposium, Toffler said MTV
invests more than $100 million in music each year

in the form of promotions and development. “We
reinvent ourselves every couple of years,” he said.
Last year, those promotions assisted in the career
launches of Wiz Khalifa, Graffiti6 and Tinie Tempah
as part of the 11 acts to watch; this year’s list includes
Alabama Shakes, Lana Del Rey and Wallpaper.

The network’s prime music show, the Video Music
Awards, posted record ratings in 2011—12.4 mil-
lion viewers, according to Nielsen, with record num-
bers in demographics and online. The song Adele
performed, “Someone Like You,” posted the biggest
jump to No. 1 without the release of a single in the
Billboard Hot 100’s 53 years. Albums by Adele and
Beyoncé rose by more than 80% and Young the Giant
went up 189%, according to Nielsen SoundScan.
MTYV also hosted Lil Wayne’s return to performing
with an “Unplugged” episode. —Phil Gallo
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MONTE LIPAN

President/CEO
Universal Republic

FROM BRASH STARTUP TO GLOBAL SUCCESS

T’S TELLING that early in Universal Music

Group’s restructuring process, chairman/

CEO Lucian Grainge (see No. 3) signed Uni-

versal Republic president/CEO Monte Lip-

man and co-president/COO Avery Lipman

to new long-term contracts. When the news
was reported in Billboard in January 2011, Grainge called
the pair “the most innovative executives in the business
today,” citing their “creative leadership [and] passion and
savvy for discovering and nurturing new talent.” Repub-
lic Records, paced by Monte’s musical vision, has defi-
nitely come a long way. The brash 1995 startup—Ilaunch-

ing with Godsmack and 3 Doors Down—is now a global,
multigenre major. Insightful signings (Amy Winehouse,
Florence & the Machine, Enrique Iglesias, Jack Johnson),
strategic alliances (Big Machine, home to Taylor Swift
and the Band Perry; Cash Money, home to Lil Wayne

and Drake) and judicious joint ventures (including Lava,
Downtown, Indie-Pop Records and Tuff Gong Records)
ch-chinged the label to a 6.3% market share in 2011, ac-
cording to Nielsen SoundScan. Look for more new tal-
ent to come from Universal Republic in 2012: The label
signed on as the recording partner for NBC'’s reality sing-
ing competition “The Voice.” —Gail Mitchell
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ANTONIO “LA. REID

Chairman/CEO, Epic Records
@LA Reid

THE REAL X-FACTOR

JOELKATZ

CHAIRMAN OF THE MEDIA,
ENTERTAINMENT AND MEDIA
GROUP, GREENBERG TRAURIG
TOP GUN

WHEN U.S. NEWS Media Group and Best
Lawyers created a music category last year, the
first winner was the Greenberg Traurig divi-

sion chaired by Joel Katz. But the attorney’s heft
wasn’t news in his home state: Three years earlier
the Georgia Department of Transportation had
renamed a street in Atlanta the Joel Katz Park-
way. Based in Atlanta, Katz's entertainment in-
dustry reach is global. As general counsel for the
Recording Academy he negotiated the Grammy
Awards’ 10-year extension deal with CBS and

the Country Music Assn.’s deal with ABC for its
awards show. His lengthy client list includes art-
ists like Kenny Chesney, James Taylor, Jimmy
Buffett and Willie Nelson, while on the corporate
side he represents Clear Channel Entertainment,
Anschutz Entertainment and Gibson Guitar. As
co-general counsel to the Michael Jackson estate
with John Branca (see No. 72), he helped strike
the refinancing of Jackson’s Sony/ATV Music
Publishing deal and a pact with Sony for Jack-
son’s catalog. He was co-counsel on and oversaw
the sale of Evergreen Publishing. Katz is also an
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HEN “THE X FACTOR” was whittling
down its contestants in late fall, Antonio
“L.A.” Reid’s dressing room became much
more than a place to relax or change clothes.
On show days it was Epic Records’ de facto
headquarters. He auditioned tracks and took
meetings with the likes of Trving Azoff (see No. 1), and by the time “The

X Factor” was down to its final four, he had his full staffin place. Offi-
cially appointed by Sony Music Entertainment CEO Doug Morris (No. 5)
in July, Reid—LaFace Records co-founder, former Artista Records presi-
dentand former chairman/CEO of Island Def Jam Music Group—has
been stealthily preparing for a relaunch of Epic with a new roster of at least
adozen acts that includes four “X Factor” contestants. So little is public
about the label that even its website is a single red place-holder without any
information. But don’t be fooled. “The X Factor,” coupled with his role in
Justin Bieber’s success, not to mention the sheen of his superhuman ef-
forts with Mariah Carey and a proven track record building stars like TLC,
Usher, Plnk, OutKast and Toni Braxton, give Reid a leg up on justabout
any other executive rejuvenating a brand. Rumors are already swirling
that OutKast and Ciara—acts that got their start at LaFace—would soon
be joining Reid at his new home. As Reid tweeted recently: “Lots of good
music coming from @epic_records in the next few weeks. Stay tuned
music fans. Welcome back Fiona!” The #epiclife, indeed.

—Phil Gallo

investor in Senzari, a new music service that of-
fers Internet radio with personalized recommen-
dations and a full integration with Facebook. It is
scheduled to launch in late February. —Phil Gallo

MARK CAMPANA &
BOB ROUX

CO-PRESIDENTS OF NORTH
AMERICA CONCERTS

LIVE NATION ENTERTAINMENT
@LIVENATION

LOCALLY SOURCED

WHEN LIVE NATION
Entertainment global
music chief executive
Jason Garner exited the
company in November
2010, it signaled a shift
toward placing more
decision-making author-
ity in the hands of re-
gional management. Live
Nation soon promoted longtime promoters Mark
Campana (above) and Bob Roux to co-presidents of
North America concerts. Campana and Roux over-
see booking, operations and venues in their respec-

tive territories. Campana, based in Chicago, han-
dles the North: New York, Boston, Philadelphia,
Detroit, Cleveland, Chicago, St. Louis, Pittsburgh
and Indianapolis. Roux, in Houston, oversees the
South: Florida; the Carolinas; Washington, D.C.;
Atlanta; Texas; Phoenix; Las Vegas; Seattle; Den-
ver; New Mexico; and California. The move away
from Live Nation's one-size-fits-all strategy under
Garner now allows for a more traditional approach
of seeking local input into touring, booking and
pricing. Campana and Roux have restored power
in strategic decisions regarding on-sale dates, com-
petition awareness, regional economics, marketing
and radio promotion, and which venues to book.
It’s a powerful strategy. —Mitchell Peters

() TMWESTERGREN

FOUNDER/CHIEF STRATEGY
OFFICER, PANDORA
RESHAPING RADIO

INTERNET RADIO IN 2012 can be traced back to
one person: Tim Westergren (right), the founder of per-
sonalized Internet radio service Pandora. The company
was born out of Savage Beast Technologies, an Internet
boom-era startup created to map the musical DNA of
songs. Savage Beast struggled as it licensed its service
to clients like AOL and Best Buy, but Westergren kept

L.A. REID: COURTESY EPIC RECORDS



POWER
SHOTS

TAKE A DOUBLE

Sometimes, it’s not
about dinner. And

it's not quite lunch.
And cocktails are iffy
because they might
turninto the dinner
you weren'’t trying to
have. Solution? “Let’s
meet for coffee.” It's
quick. Sometimes
pastry is involved, and
if you go to the right
place, the experience
can be sublime. In
New York, some peo-
ple like Gimme! but
there are no chairs.
Some like Think, but
it gets uncomfortably
crowded. In Manhat-
tan right now, there’s
no better place than
artisanal roaster La
Columbe Torrefac-
tion (@LaColombe-
Coffee), especially
the Lafayette and E.
4th St. locale (maybe
that's because it's
near Billboard’s of-
fices). The company
started out supplying
coffee to restaurants
like Le Bernardin

and now has a sprin-
kling of gorgeously
designed, big-win-
dowed outlets around
the borough. In Mi-
ami’s Little Havana?
Stop by Versailles
Bakery (versailles-
bakery.com) on Calle
8 for primo Cuban
cafecito. Meanwhile,
Coffee Bean & Tea
Leaf can be fine, but
if you're looking to
kick things up a notch
taste and decor-wise,
try Intellegentsia
(@intellegentsia) in
L.A/'s Silver Lake sec-
tion; Pasadena, Calif;;
Chicago; and more).
It's all the buzz.

the company afloat until an investment from Walden
Venture Capital helped turn it into a consumer-facing
webcasting service. There’s no doubt that CEO Joe
Kennedy has been instrumental to Pandora’s suc-
cess. He joined the company in 2004 after serving

as E-LOAN president/COO and stayed through the
lean years. Kennedy also led the company through ad-
ditional rounds of investments and an initial public
stock offering in 2011. But Westergren is Pandora’s
heart and soul, leading its forward-looking strategy:
His town hall meetings in U.S. cities have helped give
Pandora a close connection with its customers. When
Internet radio is as common as AM or FM radio is
today, broadcast executives will have Westergren to
thank for the disruption. —Glenn Peoples

PETEREDGE &,
A itaa

RCA MUSIC GROUP
THE SOUNDING BOARD

“I HAVEN’T BEEN IN promotion or management;
I'm coming at it from the music side,” Peter Edge
(above right) told Billboard when he became CEO.

“So I'will put the focus on A&R.” That's something
Edge has been doing since the launch of | Records—
founded by another keen set of ears, Clive Davis. At |,
Edge signed Alicia Keys, Dido and Jamie Foxx. During
four years as RCA’s president of A&R, he worked with
Pitbull, Mike Posner and Marsha Ambrosius—and
lately, the elusive D’Angelo. He now helms a roster
(combining Jive, Arista and J) that includes Ke$ha,
Britney Spears, Christina Aguilera, Chris Brown, R.
Kelly, Kings of Leon, Dave Matthews Band, Foo Fight-
ers, Jennifer Hudson, Kelly Clarkson and Justin Tim-

— 1‘l:!EE;’
TOM POLEMAN

President of national programming platforms
Clear Channel Media and Entertainment
@TomPoleman

berlake. In 2011, RCA
posted a 6.6% market
share, second to sis-

ter Columbia’s 8.7%,
according to Nielsen
SoundScan. Edge’s
mandate in 2012: ex-
pand its R&B and pop
dominance, and build
up hip-hop and rock.
Pegged for those goals are releases by D’Angelo,
Leona Lewis and rock act Walk the Moon, plus stra-
tegic co-publishing deals with Sony/ATV. Promoted
alongside Edge and overseeing promotion, market-
ing, digital, sales and other operations is president/
COO Tom Corson. The former RMG executive VP/
GM has also been with the company since J's incep-
tion. Sharing his philosophy in the same issue of
Billboard as Edge, Corson said, “It’s very clear we need
to be artist-centric. We will have more circular con-
versations in that with some artists, we will have [360
deals] and in other instances we will have to support
an artist’s overall branding initiative. Change pro-
vides opportunities, even if it’s not always without
pain.” Edge added, “We want to up the ante for RCA
and rebrand it. There’s a quiet revolution going on.
What we're really talking about is not a record label,
but becoming a music company.” —Gail Mitchell

4 3 WORLDWIDE HEAD OF MUSIC
AT PARADIGM TALENT &

WHEN PARADIGM Talent & Literary Agency

chairman Sam Gores jumped into the music busi-

LITERARY AGENCY
QUIET STORM

RADIO ACTIVATOR

om Poleman over-
sees Clear Channel’s
music and event mar-
keting, label and art-
ist relations, on-air
talent development,
digital programming and network of
format-specific brand managers. (Not
bad for a former DJ whose industry
career humbly began at Cornell Uni-
versity’s student-run radio station
WYVBR-FM Ithaca, N.Y.) In New York
alone, where Poleman is based, Clear
Channel stations monopolize four of
the top five spots in Arbitron’s latest
Portable People Meter ratings tally of
listeners aged 6-plus (December 2011).
Prior to assuming his current position,
Poleman was PD of Clear Channel’s

TOM POLEMAN PHOTOGRAPH BY DUSTIN COHEN

flagship mainstream top 40 station
WHTZ (2100) New York beginning in
1996. After a heavy reliance on alterna-
tive rock in the mid-'90s hurt the sta-
tion’s identity as a mass-appeal music
destination, Poleman spearheaded

its return to ratings dominance. One
listener during Poleman’s early days
of programming Z100? Lady Gaga
(see No. 84), a New York native. “This
was the first live show I ever went to,”
the singer said as she beamed to fans
from Madison Square Garden’s stage
as she closed Z100’s Jingle Ball in
December. “T used to listen to [morn-
ing host] Elvis Duran every day on

the radio and imagine how one day
he would be introducing my songs.”
Power to the people. —Gary Trust

ness with both feetin 2005, he started with Mon-
terey Peninsula Artists, a big (if freewheeling) music
agency run with a boutique feel. MPA was built to last
back in the '70s by Fred Bohlander and Dan Weiner,
who took their game up the California coast to Mon-
terey. When Bohlander and Weiner sold to Paradigm,
Chip Hooper, already a big player, went from star
agent to star recruiter as key alignments were forged
with philosophically simpatico agents and agencies,
including Little Big Man, Third Coast, Ellis Indus-
tries and most recently AM Only. Privately and pub-
licly, those at the top of each of these former indies
would say that Hooper played a key role in their deci-
sion to join Paradigm, which now has busy offices
in Los Angeles; Monterey, Calif.; Nashville; and New
York, with a roster of 700 acts and a team of about

40 agents. While Gores and company are clearly in
no hurry, more big plays will surely follow. Hoop-
er’s chill demeanor belies his clout in music. Such
Paradigm clients as Dave Matthews Band, Phish,
the Black Eyed Peas, Coldplay, Toby Keith, Aeros-
mith and the Dead—plus, with the addition of AM
Only, electronica stars like Tiésto, Skrillex and David
Guetta—sell truckloads of tickets. Hooper is per-
sonal agent for Phish, DMB, O.A.R. and the Smash-
ing Pumpkins, and shares on several others. But
Paradigm now has some valuable agent equity, and
they all believe in Hooper. —Ray Waddell
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HARTWIG MASUCH

CEOQ, BMG RIGHTS
MANAGEMENT
THE RIGHTS STUFF

PRIVATE EQUITY pow-
erhouse Kohlberg Kravis
& Roberts invested in Ber-
telsmann’s BMG Rights
Management division in
2009 to form a publish-
ing joint venture that has
gone on to become one of

‘\ the most acquisitive play-
g . ers in the market. During

the company’s buying binge, it has picked up leading
independent publishers like Cherry Lane Music Pub-
lishing, Chrysalis and BugMusic. BMG CEO Hartwig
Masuch has ruffled feathers with his bravado about
notoverpaying for publishing acquisitions, claiming
publicly at the 2009 Billboard Music & Money Sym-
posium that the company’s price target for acquisi-
tions was eight to nine times net publisher’s share.
But there’s no denying the company’s rapid rise. Bill-
board estimates BMG's annualized revenue at about
$325 million, the fifth-largestamong music publish-
ers. A consortium led by Sony Corp. beat out BMG to
win lastyear’s auction for EMI Music Publishing. But
once the Sony-EMI deal is completed, BMG will still
emerge as the fourth-largest publishing company
based on revenue. Meanwhile, Masuch continues
to keep an eye out for further acquisition opportuni-
ties, with company insiders predicting that BMG will
reach $500 million in annualized revenue within two
years—not bad for a joint venture that will mark its
third anniversary in July. —Ed Christman

ROBCAVALLO &
1000
MOSCOWITE

CHAIRMAN;
CO-PRESIDENT/CEQ
WARNER BROS. RECORDS
@TODDMOSCOWITZ
TEAM SPIRIT

WITH WARNER BROS. Records, traditionally
the largest label in Warner Music Group, trail-
ing Atlantic Records in market share since 2007,
WMG’s Lyor Cohen (see No. 14) installed a new
management team for the West Coast label near
the end of 2010, making Rob Cavallo chairman,
Todd Moscowitz co-president/CEO and Livia
Tortella co-president/COO. Under that arrange-
ment, Moscowitz and Tortella, two executives
closely identified with Cohen, take care of the
business side of the operation, while Cavallo, a
record producer with an enviable track record

as a hitmaker, takes care of the creative side.

In their first year, the team posted a 5.8% U.S.
market share for albums and track-equivalent
albums, according to Nielsen SoundScan. Mos-
cowitz has the urban side covered, while Cavallo
handles the label’s legacy and heritage artists
and also oversees its rock acts. In addition to
the rock artists he has signed to Warner Bros.,
Cavallo produces some of the label’s rock talent
like Green Day and My Chemical Romance, as
well as Atlantic acts Shinedown, Kid Rock and
Paramore. “His talent is his insurance policy,”
says one executive who thinks he’ll always have
a place in the triumvirate running the Warner
Bros. label. —Ed Christman
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CLIFF BURNSTEIN &
PETER MENSCH

OWNERS, Q PRIME
@MAINDEPOWR (MENSCH)
KINGS OF ROCK

Q PRIME OWNERS Cliff Burnstein and Peter
Mensch are the powerhouse management team be-
hind the success of many acts through the decades,
including current client Metallica. The band’s last
studio album, Death Magnetic (2008), debuted

at No. 1 on the Billboard 200, its fifth chart-top-
per, and has sold 1.9 million copies, according to
Nielsen SoundScan. The tour that followed took
the No. 8 spot on Billboard’s top-grossing year-end
tours of 2010, earning nearly $62 million from 33
concerts that drew more than 789,000 people, ac-
cording to Billboard Boxscore. In addition to Me-
tallica, Q Prime—which has offices in New York,
Nashville and London—represents Red Hot Chili
Peppers, Josh Groban, Muse, the Black Keys, Snow
Patrol, Eric Church, the Mars Volta, Cage the El-
ephant, Gillian Welch and Silversun Pickups,
among others. The company’s reach also extends
into the world of independent record labels. Q
Prime’s Mom + Pop Music is home to such acts as
Andrew Bird, Sleigh Bells, Metric, Ingrid Michael-
son and Neon Indian. —Mitchell Peters

"¢ \WTHAN HUBBARD

CEO, TICKETMASTER
@NATHANCHUBBARD
THE GOLDEN TICKET

HUBBARD OVERSEES the company at the top

of the ticketing food chain. Ticketmaster, which
merged with Live Nation in January 2010, services
more than 10,000 clients, moving 400 million-
plus tickets annually. “Ticketmaster offers the
richest, most diverse set of ticketing functionality
in the business by far,” he says. “We're the most
scalable and stable platform by far. And we abso-
lutely, unequivocally sell more tickets.” Hubbard
has the power to set various ticketing fees, which
has a strong impact on the attitude of ticket buy-

TODD MOSCOWI
photographed at

ers. Ticketing as a marketing tool—including
bundling music with tickets—has become hugely
important to artists. Hubbard also has the abil-

ity to strike exclusive distribution partnerships
with major brands and form other new alliances.
Last spring, in a different approach to discounting
than in 2010, Live Nation partnered with Groupon
to develop online ticketing-deal channel Groupon-
Live. Hubbard began his career helming the pio-
neering direct-to-fan operation MusicToday and
spent a year launching Live Nation’s own ticket-
ing company before the Live Nation-Ticketmaster
merger. Hubbard: a hot ticket. ~ —Mitchell Peters

EVAN LAMBERG

PRESIDENT OF NORTH
AMERICA; UNIVERSAL MUSIC
PUBLISHING GROUP

GLOBAL REACH

IN NOVEMBER 1998, THEN-EMI MUSIC
Publishing chairman/CEO Martin Bandier (see
No. 4) promoted senior VP Evan Lamberg to ex-
ecutive VP of creative for North America. More
than 13 years later, Lamberg has emerged as one
of publishing’s most powerful deal-makers. And
as North America president of Universal Music
Publishing Group, he’s going head-to-head with
former boss Bandier, who’s now helming Sony/
ATV. Lamberg, who joined UMPG in 2009 as
executive VP of creative for the East Coast, was
promoted to his current post in October, and
moved quickly to install a new leadership team,
promoting Brian Lambert to executive VP/head
of film and TV music, Monti Olson to execu-
tive VP/head of pop and rock music for creative
and David Kokakis to senior VP/head of busi-
ness and legal affairs/business development.
Lamberg is also part of a global board of other
top UMPG executives tasked with maximizing
opportunities for the company’s songwriters
throughout the world. With UMPG currently
the second-largest publisher with annual global
revenue of €662 million ($877 million) in 2010,
up from €659 million in the prior year, Lam-
berg’s recent promotion makes him a prime
candidate to eventually assume worldwide stew-
ardship of the company. —Louis Hau
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ANDREW ZINN

AY BROWN

Co-founder/president
Roc Nation

[ROC] NATION BUILDER

S PRESIDENT AND ONE OF
four founders of Roc Nation, the
joint venture between Shawn “Jay-
Z” Carter (see No. 13) and Live Na-
tion (John Meneilly and Tyran “Ty
Ty” Smith round out the Roc Na-
tion team), Jay Brown oversees a roster that includes
J. Cole, Willow Smith and Jay-Z on the label side and
artists like Melanie Fiona, Wale, songwriter Ester
Dean (Nicki Minaj’s “Super Bass”), chart-topping
production team StarGate and Rihanna on the man-
agement side. And that’s not to mention Roc Nation’s
growing publishing arm and worldwide partnership
with U.K. electronic dance music management group
Three Six Zero (Deadmau5, Swedish House Mafia,
Calvin Harris). Talk about power. To be in business
with Rihanna (who Brown—along with Jay-Z and
Smith—signed as executive VP of Def Jam) or have
StarGate flood the market with another hit, you have
to call Brown. Rest assured you won’t be the only one
making that call.

How would you characterize Roc Nation’s run to date?
It’s been great. [At] every company you have your chal-
lenges regarding what you want to do and how you
want to be different. Our main focus when we started
was just to concentrate on the music . . . to concentrate
on the song. [So] we started off concentrating on our
publishing company, and also on the management of
producers and writers. And then we started managing
artists, because the thing that’s different about us is
that we came from the process of making records and
being able to A&R and executive-produce albums—

we love to do that, so we still do that for the artists we
manage. That’s a service we can provide.

Roc Nation is multifaceted. How would you describe
the company?

I don’t want to call it a “360.” I just want to say that
our company can provide services from every stream.
From the merch side to the touring side, publishing,
producer management, artist management or a
label—basically every venture that an artist is a part
of or not a part of, we can offer that. We can be in
business with an artist and not manage, but we can
publish. We don’t have to have everything.

What do you look for in artists and partners?

We look for someone that contributes the same amount
we do. That's not monetarily, but how much time they’re
going to put toward the craft. We work with some real
competitive, hard workers, like Jay-Z, who's put out a
record every nine months since he was 26 years old.
Rihanna’s been putting out a record every year and
never stops recording . . . You gotta love it as much as we
love it. We can’t love it more than you. If you have that
kind of person, you can do whatever you want.

You recently told the BBC: “Kids want new material
all the time ... | think you become disposable when
you put out an album every three years.” This seems
in keeping with the Roc Nation philosophy.

We like being in the marketplace. Worst thing for

us is not to be in the marketplace. We really do this
because we love it every day. These hours that we
work—everyone’s putting in 18-hour days, and it’s

a lot—but Id rather do something I love than some-
thing I don’t. If you want to know my mission state-
ment, it’s “Do what you love to do.”

Last year, Roc Nation signed a worldwide deal
with Three Six Zero.

We've always been infatuated with electronic music.
We travel a lot, knew the culture of it and what it
meant everywhere else [outside of the United States],
and we even tried something with Rihanna on

Good Girl Gone Bad with “Don’t Stop the Music.”

It worked. We remixed her whole album, and from
Good Girl Gone Bad on, we used to do that every
time with her [projects] as a bonus. And Three Six
Zero—those guys are great businessmen. They’re
good people, and we were lucky enough to do a part-
nership with them. Three Six Zero has 31 electronic
acts [including] Deadmaus$, Swedish House Mafia
and Calvin Harris. And as you can see, the synergy
works really well. We manage Calvin with them and
the [Rihanna] record “We Found Love” that we got
from Calvin [No. 1 on the Billboard Hot 100 for 10
weeks, Rihanna’s best showing to date]; he produced
it and wrote it 100%.

As you look ahead to 2012 and beyond, where do
you see growth opportunities?
Every aspect of our business has an opportunity to
grow a lot more, so I'm very driven to make sure each
side is growing. Nothing’s really ever equal, but I'm
looking forward to seeing everything grow and every-
thing coming into itself even more.

—Benjamin Meadows-Ingram
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JONBON JOV

FRONTMAN

BON JOVI
@BONJOVI
ROCK’N’ROLL CEO

JON BON JOVI'S frontman duties extend well
beyond the demands of writing songs, singing
powerfully and channeling charisma. Not only
does Bon Jovi lead onstage, but offstage he runs
the brand that is the band that bears his name.
And with Bon Jovi kicking ass by any metric
used to quantify a group’s success—ticket sales,
awards, branding, chart-topping albums and
steady global growth—the Bon Jovi business is
good. Since 2000 the band has sold 13 million
tickets and grossed nearly $1 billion at the box
office, according to Billboard Boxscore. It has
released eight albums and a boxed set generat-
ing more than 23 million units sold worldwide,
according to Nielsen SoundScan and Universal
Music Group. Those who work with Bon Jovi tout
his drive and business instincts nearly as often
as his songs and vocal chops. More than a few
have called him the band’s CEO. “If, after three
decades, you haven’t learned how to run your
business, then you really are a living, breathing
cliché of rock’n’roll,” he recently told Billboard.
“So I take pride in that description.” More power
to him. —Ray Waddell

LIAVOLLACK

President of worldwide music
Sony Pictures Entertainment

JANJEFFRIES

SENIOR VP OF PROGRAMMING
CUMULUS MEDIA
LOCALISM = RADIO RATINGS

2

JAN JEFFRIES ROSE to his current position over-
seeing Cumulus’ music programming in all formats
in 2007. Without Jeffries” approval no song is added to
stations in 68 U.S. cities. His more than four-decade
broadcasting résumé includes prior terms operating
his own consulting firm and serving as president of
Stratford Research. In the latter position, he succeeded
current Cumulus chairman/president/CEO Lew
Dickey (see No. 31). Such a background informs Cu-
mulus’ research-minded approach to its playlists. What
else shapes Jeffries’ programming philosophy? He told
since-shuttered Billboard sister publication Radio & Re-
cords in 2006 that what's in between the music can be
more important to gaining audience loyalty than song
selection: “If all we are is a music jukebox, then we're
going to lose because there’s that thing called the iPod.
That’s why the talent has to be entertaining and local,
and [it has] to create the feeling that if you don’t listen
every day, you're going to miss something.” Jeffries
believes that, ultimately, the radio business is show
business. “We’re ata turning point and have to abso-
lutely excel at entertainment and information,” he says.
“We have to use old-school knowledge and experience
with today’s technology and stay on the cutting edge as
much as [we] possibly can.” —Gary Trust

FILM MUSIC MAVEN

OMING OF AGE in the

punk

era with Richard Hell and the

Ramones, Lia Vollack has

leaned

on her DIY ethic to navigate dif-

ferent directions for Sony

ina

world where soundtracks have
fallen out of favor. She created specialty digital
label Madison Gate to handle film music that
otherwise wouldn't see the light of day. Its lat-
est releases are Trent Reznor and Atticus Ross’
soundtrack to “The Girl With the Dragon Tat-
t00”—71% of its 42,000 sales are downloads, ac-
cording to Nielsen SoundScan—and the jazz
score to “Midnight in Paris,” which has sold
15,000. Early in 2011 a second volume of music
from “Country Strong” cracked the 100,000 mark.
Vollack was key in handling the award campaigns
for Reznor and Ross’ first collaboration, the
soundtrack to “The Social Network,” a moment in
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“

WEHAVETO USE
OLD-SCHOOL
KNOWLEDGE

AND EXPERIENCE
WITH TODAY'S
TECHNOLOGY
AND STAY ON THE
CUTTING EDGE.
—JAN JEFFRIES,
CUMULUS MEDIA

SIEVE BARTELS

PRESIDENT/COO
ISLAND DEF JAM MUSIC GROUP
TAKING CARE OF BUSINESS

3

WHEN ANTONIO “L.A.” REID (see No. 37) was
chairman of Island Def Jam Music Group, Steve
Bartels oversaw business operations while Reid
headed A&R. While the departure of a hitmaker like
Reid would leave a creative void at any label, he left
behind a strong A&R staff that has been bolstered
by the addition of Jive Records executive Peter Thea,
who was appointed executive VP of Universal Re-
publicand Island Def Jam in November. Bartels has
brought strong financial discipline to the company,
and oversees a label that, behind stars like Rihanna,
Kanye West, Justin Bieber and others, had a4.9%
market share of album and track-equivalent album
salesin 2011, according to Nielsen SoundScan. Bar-
tels joined Universal in 2004 when he was named
president of Island Records. He moved to the label
with Reid from Arista Records, where he was execu-
tive VP of promotion and VP of special markets,
developing a strong background in radio and retail.
While few may have Reid’s creative chops, those
who have worked with Bartels say he maintains a
good rapport with artists. “He gets the minutia, as
well as understands how to build strategies,” a Uni-
versal Music Group executive says. “Bartels knows
how to lead the charge.” —Ed Christman

film history that made the rock world take notice.

“Moneyball,” “Bad Teacher” and “Friends With
Benefits” were among the 28 Sony films that
grossed $1.3 billion in the United States last year,
according to figures compiled by Box Office Mojo.
“The types of opportunities to meld all the parts,
cross-promoting music, books and films,” she
told Billboard in November, “we weren't able to do
them a few years ago.”

In her job since 2000, she proved Sony right
for promoting her with the “Charlie’s Angels”
soundtrack that featured Destiny’s Child’s “In-
dependent Women Part I,” a No. 1 single for 11

weeks. Adept in dealing with major artists, com-
posers and number crunchers, Vollack has devel-
oped a reputation for bringing artists into the film
world who otherwise might not be involved. She
connected Chris Cornell with the James Bond film
“Casino Royale,” Paul Westerberg with the ani-
mated “Open Season” and a host of pop talent with
the country music spoof “Walk Hard: The Dewey
Cox Story.” And with no financial or contractual
relationship with Justin Bieber, Vollack secured an
exclusive Bieber video to screen before last year’s
“Arthur Christmas” as a treat for his fans.

The coming summer includes the third “Men
in Black” (“MIB3”) and the fourth “Spider-Man”
(“The Amazing Spider-Man”), plus a reimag-
ining of “Total Recall” and films from Adam
Sandler and Kevin James. Big-time, new-school
Hollywood power. —Phil Gallo

LIA VOLLACK photographed at Sony Pictures in
Culver City, Calif. | N .
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SCOTT BORCHETTA

PRESIDENT/CEO
BIG MACHINE LABEL GROUP
TENNESSEE TITAN

WHEN NASHVILLE re-
cord executive Scott Bor-
chetta decided in 2005

to strike out on his own,
few probably imagined
that his fledgling Big
Machine Records—with
the help of a skinny,
15-year-old Pennsylva-
nia native named Taylor
Swift (see No. 78)—would go on to create the big-
gest new-label success story of its time. Led by
the massive, runaway popularity of Swift—who
has racked up total U.S. album sales of 17.3 mil-
lion units and digital track sales of 42.4 million,
according to Nielsen SoundScan—Big Machine
Label Group has built up a formidable roster that
includes Rascal Flatts, Reba McEntire, Jewel,
Martina McBride and Eli Young Band, as well

as new stars like the Band Perry, Justin Moore
and Brantley Gilbert. Borchetta has capitalized
on Big Machine’s breakout success to build im-
portant partnerships. McBride, the Band Perry
and Eli Young Band are all signed to Republic
Nashville, a joint-venture label that Big Machine
formed with Universal Republic in 2009. The fol-
lowing year, Borchetta partnered with Live Na-
tion Entertainment chairman/Front Line Man-
agement Group chairman/CEO Irving Azoff (No.
1) and Front Line artist manager Virginia Davis
to form B.A.D. Management. Today, Borchetta is
one of Music City’s top power players. “He likes
to win,” Republic Nashville president Jimmy
Harnen told Billboard last year. “It takes courage
to say it—and then deliver it. And he does both.”
—Louis Hau

BLAISE D'SYLVA

VP OF MEDIA, SPORTS AND
ENTERTAINMENT MARKETING
ANHEUSER-BUSCH INBEV
SONIC BREW

ANHEUSER-BUSCH'S
brand-new media, sports
and entertainment mar-
keting chief (he just
started Jan. 16, after
roles at ESPN, Allstate
and Starcom Mediavest
Group) has a lot to catch
up on. Overseeing an
event-marketing bud-

get that topped $225 million in 2010 (according to
sponsorship analytics firm [EG), D’Sylva will work
closely with tour partners like Live Nation (where
Anheuser-Busch has been the exclusive bever-

age sponsor of select venues since 2000) and AEG
Live, as well as with a growing event-sponsorship
program that includes Lollapalooza, Pandora Pres-
ents and its own Budweiser Superfest. There’s
also major sports pacts with the NFL (where An-
heuser-Busch will spend $60 million per year for
six years) and the Super Bowl (Anheuser-Busch’s
2012 spend may top $30 million for four-and-a-
half minutes’ worth of ad time.) Corona, a beer
brand 50% owned by Anheuser-Busch, is also ex-
pected to be a lead sponsor on one of 2012’s big-
gest tours—Kenny Chesney and Tim McGraw’s
upcoming stadium run, Brothers of the Sun.
—Andrew Hampp

NEIL PORTNOW

PRESIDENT/CEO
THE RECORDING ACADEMY
GRAMMY KNIGHT

AFTER TWO consecutive
years of Grammy Awards
TV ratings that were the
best in the decade—26.6
million viewers in 2011,
25.9 million in 2010, ac-
cording to Nielsen—Neil
Portnow made the most
dramatic decision of his
nine-year tenure atop the
organization: He approved a reduction in the num-
ber of award categories to 78 from 110. Portnow,
under contract through 2015, and the Academy
fended off threats of lawsuits and boycotts, none of
which put any dent in the new structure. “I think
the positive side is we’ve taken a good, serious look
at what we’re doing,” Portnow said in April when
the changes were made. “We contemporized it,

we organized it, and we envisioned it in a way that
will suit us going into the future.” Meanwhile, the
former Zomba Group executive continues to over-
see the music industry’s most prominent night

of TV programming, along with Ken Ehrlich and
CBS brass, and develop the identity of the Grammy
nominations concert special. Portnow has devel-
oped record levels of corporate sponsorships and
partnerships, as well as the Grammy nominees
album that rotates among labels; he’s expanded
the Producers & Engineers Wing; and he launched
the Grammy University Network, which has a
4,000-strong membership. —Phil Gallo

¢ DENNIS AREA

PRESIDENT/CEOQ

ARTIST GROUP INTERNATIONAL

CONSUMMATE SHOWMAN
NEED A CONCERT TOUR gift-wrapped as a spe-
cial event? Call Dennis Arfa. The president/CEO of
Artist Group International has a knack for packag-
ing. Long before multiple-act bills re-emerged as
a way to reignite the concert business (Billboard,
Sept. 30, 2011), Arfa had the strategy down cold. He
teamed longtime client Billy Joel with Elton John
for a 1994 stadium tour and the piano men have
done multiple tours since, most recently grossing
$20.4 million for a 2010 run, according to Billboard
Boxscore. AGI clients on the road in 2011 included
Rod Stewart, who grossed $35.9 million counting
13 packaged dates with Stevie Nicks, while Mot-
ley Criie grossed $17.4 million with special guest
Poison. And veteran AGI agent Adam Kornfeld’s
Big Four tour (Metallica, Slayer, Megadeth and An-
thrax) reported $10.2 million. No wonder AGI was
acquired last month by Y Entertainment Group,
part of Ronald Burkle’s investment firm Yucaipa.
Arfa, who founded AGI 25 years ago, says his staff
will remain intact and AGI will continue to oper-
ate autonomously with a strategy that will “become
clear in the coming months.” —Thom Duffy
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CAMERON STRANG

Chairman/CEO
Warner/Chappell Music

Warner Music’s
fices in New York

GOING MAJOR

INCE THE MID-"90S, Cameron Strang had
been a leading entrepreneur in independent
music, the founder of both New West Records

and Southside Independent Music Publish-

ing. In January 2011, he was named CEO of
Warner/Chappell Music as part of the major’s

acquisition of Southside. Since then, Strang, who has also

assumed the title of Warner/Chappell chairman, has found
himself handling a diverse publishing catalog that includes
recent star-penned hits by Bruno Mars, Lil Wayne, Michael

Bublé and Nickelback, as well as storied works by such leg-

endary composers as George & Ira Gershwin, Cole Porter and
Count Basie. In the third quarter of 2011, Warner/Chappell
had a 10.8% share of the top 100 U.S. airplay songs as calcu-
lated by the Harry Fox Agency using Nielsen BDS data, down
from 12.7% a year earlier. In an interview with Billboard in
November, Strang said he would bring his indie chops to the
job at Warner/Chappell, which he hopes to grow organically
and through acquisitions. “As records are being made in dif-
ferent ways and songs are being written in a different fashion,
we are trying to be a little more nimble and entrepreneurial in

the way we go about things,” he said.
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CORTEZ BRYANT &
GEE ROBERSON

CO-CEOS

THE BLUEPRINT GROUP
@CORTEZBRYANT
YOUNG MONEYMAKERS

FOUR YEARS AGO, Cortez Bryant was best-
known as Lil Wayne’s DJ. Now Bryant (who made
Billboard’s 30 Under 30 list in 2009) is a high-pro-
file power broker. Late last year, the New Orleans
native completed the merger of his Bryant Man-
agement, which counted Wayne, Drake and Nicki
Minaj among its clients, with Gee Roberson and
Kyambo “Hip Hop” Joshua’s long-standing man-
agement powerhouse Hip Hop Since 1978 (Kanye
West). The resulting company, the Blueprint
Group, boasts a stacked roster—in 2011, Wayne,
Drake and Minaj were the Nos. 1-3 solo acts (re-
spectively) with the most titles placed on the Bill-
board Hot 100. Blueprint’s clients have registered
cumulative sales at well beyond 25 million, ac-
cording to Nielsen SoundScan. The management
team also has a proven track record placing hip-
hop’s biggest stars in business with brands like
Nike, Gatorade, EA Sports, BlackBerry, Coca-Cola
and LVMH. Bryant and Roberson serve as the new
company’s co-CEOs. Joshua is head of artist devel-
opment; HHS1978’s longtime branding exec Al
Branch will head up Blueprint’s branding, mar-
keting and promotions; and Shawn Gee, also of
Sports Entertainment Financial Group, will han-
dle Blueprint’s live business.

But Roberson’s power isn’t limited to Blue-
print. Last summer, the former VP of A&R at At-
lantic Records assumed the role of chairman at
Universal Music Group’s recently relaunched Gef-
fen Records. At Geffen, Roberson reports to Inter-
scope Geffen A&M chairman Jimmy Iovine (see
No. 10), and though he was quiet in the fall, it's a
safe bet that one of urban music’s most respected
record men (Roberson’s executive producer cred-
its include Wayne’s Tha Carter 111, T.1s Paper
Trail and West's 808s & Heartbreak) plans to make
some serious noise in the new role.

—Benjamin Meadows-Ingram

G STHENOR

COUNTRY MUSIC ASSN.
MUSIC CITY’S MAIN MAN

A LONGTIME FIXTURE on Nashville’s live music
scene, Steve Moore was appointed CEO of the Coun-
try Music Assn. in August 2010. No other style-
focused music organization can match the influ-
ence wielded by the CMA. A relentless champion of
country artists, the organization holds CMA Song-
writers Series showcases around the country and
has just gone international, adding foreign locales.
It commissions consumer research on the country
music market, supervises voting for induction into
the Country Music Hall of Fame and donates money
to music education programs and other causes. The
two marquee events on its calendar are the annual
CMA Awards on ABC (which was ranked the sev-
enth-most-powerful promotional platform in Bill-
board’s 2011 Maximum Exposure list) and the CMA
Music Festival, a program of live music and meet-
and-greets that draws tens of thousands of tourists
to Music City every spring. With its 60-plus board
members and multiple constituencies, running the
CMA is no easy task. But as he helms this sprawling
ship, Moore brings a matchless firepower to boost-
ing the fortunes of country artists. —Louis Hau
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SEAN PARKER

Executive general partner
Founders Fund
@sparker

HELL-RAISER

HE MAN partially responsible for breaking the music industry just
might end up saving it. In popular culture, Sean Parker is best-
known as the entrepreneur-turned-Facebook founding president
portrayed by Justin Timberlake in the film “The Social Network.”
In the music world, Parker is known as the co-founder of Napster,
the file-sharing service that begat the record industry’s transfor-
mation. Yet history may well see Parker as the person who united Spotify and Face-
book. Without Parker, Spotify wouldn’t have been able to unlock its social potential.
It was Parker who introduced Spotify CEO Daniel Ek (see No. 29) to Facebook CEO
Mark Zuckerberg, Ek tells Billboard. That meeting set off a personal and business
relationship that would culminate with Spotify taking center stage at Facebook’s {8
conference last September. Like all great entrepreneurs, Parker looks for solutions to
problems. In Spotify, Ek says, Parker saw a product that could help solve the record
industry’s problems. Parker has invested in the rising subscription service through
Founders Fund, the venture capital firm where he is executive general partner. Now
he and Ek actively talk to labels and artists about Spotify’s potential to reclaim mu-
sic’s lost generation. —Glenn Peoples

PARKER! BEN BAKER/REDUX



PAUL ROSENBERG

CO-FOUNDER,

SHADY RECORDS;

CEO, GOLIATH ARTISTS
MANAGEMENT
@BUNYAN7I

BIG-SHOT CALLER

EVEN WITHOUT HIShigh-powered partners, clients,
friends and business interests, the 6-and-a-half-foot tall
Paul Rosenberg would be a towering presence. With
them, he’s a giant. As co-founder of Shady Records,
CEO of Goliath Artists Management and a partner in
Deckstar, attorney Rosenberg plays a huge role in the
careers of business partner Eminem, Blink-182 drum-
mer Travis Barker and a slate of other acts including
Cypress Hill, Yelawolf and Steve Aoki. Through Shady,
Rosenberg helped bring 50 Centto Interscope, and his
long-standing relationship with Jimmy Iovine (see No.
10) positions him as one of the most influential voices
in the Interscope family. He does big business with
Jay-Z (No. 13)—2010’s Home and Home tour—serves
as executive producer for Eminem’s SiriusXM channel,
Shade 45, and is co-founder of leading hip-hop site Ra-
pRadar.com. Butit's his relationship with Eminem—
named Billboard’s Artist of the Decade in 2009—that
makes Rosenberg one of the most powerful men in the
music business. Such brands as Chrysler, Pepsiand the
NCAAwant to bein the Eminem business. And to do
50, one needs to be in business with Rosenberg, a relent-
less negotiator both by trade and training—and that's a
tall order. —Benjamin Meadows-Ingram

TIFANIE VAN LAAR

SENIOR BUYER OF MUSIC
WALMART
STILL LOW PRICES. EVERY DAY.

TIFANIE VAN LAARis
the senior buyer overseeing
music at Walmart, the sec-
ond-largest music retailer
in the United States with
an estimated 10.7% market
share of recorded-music
revenue in 2010, down
12.5% from the prior year.

. Even though iTunes now
commands triple the market share of Walmart, the
mass merchant appears to have retained as much clout
over wholesale pricing as it did when it was the top
U.S. music retailer. When the retailer pushed for lower
wholesale pricing on hit albums, the majors eventually
gave in. The move proved to be fortuitous, as deeply
discounted $5 catalog CDs helped lift U.S. album unit
sales by 1.4% in 2011, according to Nielsen SoundScan,
the first unit sales gain since 2004. Walmart’s con-
tinued leverage on pricing stems from its heavy store
traffic, which in the States alone totals about 140 mil-
lion shoppers every week. That huge tally explains why
having an album displayed in a Walmart endcap was
ranked the fifth-most-valuable promotional platform
in Billboard’s 2011 Maximum Exposure list—and the
—Ed Christman

source of Van Laar’s clout.

G4 NN SHACREST

CEO/FOUNDER
RYAN SEACREST MEDIA

SET RYAN SEACREST’S “AMERICAN IDOL” duties

aside for a moment: It's really just the capstone to an

@RYANSEACREST
ALL-AMERICAN IDOL

impressive entertainment industry power base. For
starters, there’s his syndicated daily four-hour Clear
Channel radio show “On Air,” heard in more than
150 markets. Then there’s his eight-plus-year run as
host of “American Top 40” and a production company
at NBC Universal. Potentially most significant to his
power base, however, is Seacrest’s new alliance with
Mark Cuban, Creative Artists Agency and AEG

to reshape HDNet into a pop network. HDNet
is slated to become AXS TV this summer,

and it aims to leverage CAA’s acts, AEG’s
venues and Seacrest’s connections and pro-
duction capabilities. The network will cater to
pop culture and entertainment enthusiasts;
Seacrest, through Ryan Seacrest Media, is an
investor but won’t be an on-air talent. Satellite
TV company Dish and the network will launch
AXS Headliner Club, an online audition site for mu-
sicians looking to perform at AEG venues. The net-
work plans to launch a live news show, a “SportsCen-
ter” equivalent for the pop culture arena. If the past

is the best predictor of future performance, the chan-
nel’s a shoo-in. —Phil Gallo

ROBERT KYNCL

GLOBAL HEAD OF CONTENT
YOUTUBE

@RKYNCL

BILLIONS AND BILLIONS SERVED

ROBERT KYNCL REPORTS to YouTube head Salar
Kamangar and oversees content on the video plat-
form. He’s no stranger to online content: Kyncl was at
Netflix for seven years as VP of content before going
to Google in 2010. Kyncl is so important to the music
industry because music is so important to YouTube.
Music videos account for nine of the top 10 videos in
YouTube's history and 32 of the top 40. According to
the company, YouTube streams more than 3 billion
videos daily, monetizes 3 billion video streams per
week and gets 800 million unique viewers per month.
Seventy percent of its traffic comes from outside

the United States. Beyond short-form music video,
YouTube is increasingly becoming a place to see live
broadcasts of festivals and concerts. The company
teamed with Vevo and American Express in 2010 to
launch a concert series that so far has featured Cold-
play, Mary J. Blige, Duran Duran, My Morning Jacket
and Arcade Fire. As the company moves deeper into
curating its musical content, expect Kyncl’s influence
to grow along with it. —Glenn Peoples

GG LOMEMICHAELS

EXECUTIVE PRODUCER
“SATURDAY NIGHT LIVE,”
“LATE NIGHT WITH JIMMY
FALLON,” “PORTLANDIA”
@LORNEMICHAELS

TV'S LEGENDARY

AUTEUR OF HIP

AFTER 36 YEARS OF overseeing “Saturday Night Live”
you would think Lorne Michaels has done it all—or is
so hands-off now that another producer would be mak-
ing decisions. But it was Michaels who made the call in
2011 when Linkin Park sought to have its second per-
formance of the night broadcast in black and white, the
firstact to ever do so on “SNL.” The show’s musical per-
formances, from its opening episode with Billy Preston
and Janis lan to the recent Lana Del Rey appearance,
generate water-cooler conversations and sales spikes at
retail. “SNL,” with music booker Brian Siedlecki, has
played a role in the recent successes of Adele, the Black
Keys, Nicki Minaj and Arcade Fire. More than 6 mil-
lion viewers tuned in for the Christmas episode with

KYNCL IS S0
IMPORTANT T0 THE
MUSIC INDUSTRY
BECAUSE MUSIC IS
SO IMPORTANT TO
YOUTUBE. MUSIC
VIDEOS ACCOUNT
FOR NINE OF THE
TOP 10 VIDEOS
INYOUTUBE'S
HISTORY AND 32
OF THE TOP 40.

Michael Bublé, a Kelly
Clarkson appearance and
the 2010-11 finale with Jus-
tin Timberlake and Lady
Gaga, according to Nielsen.
“Fallon,” booked by Jona-
¥ than Cohen, is one more
arrow in Michaels’ musi-
cal quiver. Featuring acts
on their way up, including

Odd Future and Bon Iver, the show has also devoted
weeks to the music of the Rolling Stones and Pink
Floyd. Lastyear “Fallon” hit No. 1 in its time slot with an

average audience of 1.8 million. —Phil Gallo

: VP OF ENTERTAINMENT
TARGET
SHARP-SHOOTER
THE WEIGHT that Target throws around in music
retailing—under the leadership of John Butcher—ex-
ceeds the estimated 7.8% market share the retail chain
captured in 2010, down from 8.1% in the prior year and
fourth behind iTunes, Walmartand Best Buy. Its pow-
erful Sunday circular, which reaches about 40 million
homes every week, ranked No. 14 in Billboard’s 2011
Maximum Exposure list, rising from No. 22 in the prior
year. Target has frequently backed superstar releases
under Butcher’s tenure. A prime example: Target’s part-
nership with Taylor Swift (see No. 78) for the October
2010release of her album Speak Now. In exchange for
an exclusive version of the album, industry sources say
Targetspentabout $8 million ina TV ad campaign fea-
turing Swiftand the album. Speak Now sold 1 million
unitsin its first week, according to Nielsen SoundScan.
Butchertold Billboard in December that Target alone
accounted for nearly 360,000 of those debut-week sales
and that Speak Now sales at the chain topped 1 million

withinits first six months of release. That’s called mov-
ingthe needle. —Ed Christman

CLINT HIGHAM

PRESIDENT

MORRIS MANAGEMENT
GROUP

BIG-LEAGUE MANAGER

IN 1993, A ROOKIE MANAGER began handling a
rookie artist, with both being mentored by veteran
manager Dale Morris. Today, Kenny Chesney is the
most successful touring act in country music. And
the manager, Clint Higham, is president of Mor-
ris Management Group, among the elite in his field
and affiliated with Front Line Management since
2009. Higham also brought Martina McBride into
the fold (among others) and is getting serious trac-
tion with developing artist Jake Owen. Chesney
has topped 1 million tickets sold for each of his last
eight tours, with a box-office gross of nearly $600
million, according to Billboard Boxscore. But the
strategic moves that Higham and Chesney (with
promoter Louis Messina) made more than a decade
earlier led to Higham being on this list. The basic
rules: Keep Chesney’s name on the ticket, price
conservatively, don’t get promoters killed, and al-
ways consider the long-term career. That career, of
course, extends far beyond touring to include 20
No. 1s on Billboard’s Hot Country Songs chart and
26.4 million albums sold in the United States, ac-
cording to Nielsen SoundScan. Chesney’s brand-
ing deals set the bar for the genre, his DVDs are
pioneering, and the breadth of the career is ever-
expanding. And so too is Higham’s, who is now a
big-league manager. —Ray Waddell
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RANDY SPENDLOVE

President of music
Paramount Pictures

THE BIG SCORE

OOD THING RANDY SPENDLOVE
knew the symptoms of Bieber Fever
when he saw it: He got the ball rolling
on “Justin Bieber: Never Say Never,”
which pulled in $73 million at the
U.S. box office, making it the No.

1 concert film of all time, according to Box Office Mojo.
Spendlove has been with Paramount since 2006—he be-
came president of music a year later—overseeing film
scoring, music supervision and soundtrack production.
Spendlove, a former promotions manager at A&M Re-
cords and Miramax Films music executive, was the princi-
pal exec for music at the film market-share leader at 19.6%
($2 billion in ticket sales, according to Box Office Mojo

statistics). With “Dreamgirls” and “Chicago” among his
screen credits, Spendlove shepherded the music side of
the theatrical “Footloose” in 2011.

“He knows the perfect balance between hands-on
management and hands-off trust,” “Footloose” composer
Deborah Lurie says.

Spendlove has won a Grammy Award for the “Chicago”
soundtrack. Two Paramount films, “The Adventures of
Tintin” and “Hugo,” received Academy Award noms for
respective composers John Williams and Howard Shore.

Paramount has 15 movies on the 2012 slate including
“Madagascar 4" that will feature Hans Zimmer working
with Dave Stewart and Sheila E. Now that’s a person who
knows how to pull power players together. ~—Phil Gallo

RICH LEHRFELD

VP OF GLOBAL SPONSORSHIP
MARKETING AND ACCESS
AMERICAN EXPRESS
MEMBERSHIP HAS ITS
PRIVILEGES

AMERICAN EXPRESS, long one of the most im-
portant sponsors in events and touring, is quickly be-
coming a key player in music content as well. As head
of AmEx’s global sponsorship and entertainment
programs, Lehrfeld oversees the company's relation-
ships with Front Line Management, AEG Properties
and Madison Square Garden, as well as music-centric
programs like “Unstaged,” a live concert and interview
program distributed by Vevo (in which Billboard is an
editorial partner), and “Pairings,” a “Top Chef"-meets-
“Unplugged” series that matches A-list musicians with
celebrity chefs for card-member events that are then
broadcast around the Web. He's also helped set the in-
dustry standard for branded programs, from member
presales for major tours like Van Halen and Coldplay.
According to consultancy firm Kantar, AmEx spent
$363.4 million in measured media in 2011 (excluding
events). A companywide 10% increase in rewards-pro-
gram expenses in 2011 suggests Lehrfeld will be look-
ing for even more ways to partner with the industry on
innovative artist programs. —Andrew Hampp

7 1 PRI

PRESIDENT/COO
GLOBAL SPECTRUM CHAIRMAN
LIVE AND DIRECT

PETER LUUKKO is like James Dolan (see No. 81)—
except on a national level. Twenty million tickets sold
is a lot of tickets, by anyone’s count. And in addition
to his role as president/COO of Philadelphia-based
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sports and entertainment
firm Comcast-Spectacor,
Peter Luukko serves as
chairman of the compa-
ny’s facility management
division, Global Spectrum,
which oversees approxi-
mately 100 venues across
North America.

The company has scores
of major facilities in all sorts of markets. How they do
business in ticketing, booking talent/entertainment,
marketing/naming rights and sponsorships and data-
base marketing falls under his purview. He also has a
significant ticket operation going in Paciolan and New
Era Tickets that is competing heavily with Ticketmas-
ter (as part of a Department of Justice ruling).

Part of his daily responsibilities at Comcast-Spec-
tacor—owner of the NHLs Philadelphia Flyers and
the city’s Wells Fargo Center (ranked 10th on Bill-
board’s top-grossing arenas of 2011)—is to find new
business opportunities in facility management,
sports ownership and operation, and concessions.
Comcast-Spectacor also counts ticketing companies
Paciolan and New Era among its assets. “From a fa-
cility standpoint, the opportunities are fantastic,”
Luukko told Billboard. “For the first time in probably
35 years there’s great competition out there.”

Luukko recently hired Brock Jones from Nash-
ville’s Bridgestone Arena as a national talent buyer

and booker, which signifies that Comcast-Spectacor W E‘ H E G U | N G T[]

will be more aggressive in the buildings buying the

©) JIHN BRANGA

PARTNER, ZIFFREN BRITTENHAM
KING OF POP’S KING OF LEGAL

ATTORNEY JOHN BRANCA has represented the
Rolling Stones, the Beach Boys, the Doors, Fleet-
wood Mac and more. And he’s been involved in sig-
nificant music business transactions, such as EMI’s
acquisition of the Jobete publishing catalog of classic
Motown and the Rodgers and Hammerstein Orga-
nization’s sale to Imagem Music Group. But Bran-
ca’s most important professional relationship was
with his on-again, off-again client Michael Jackson.
Branca was with Jackson when he made virtually
every key business decision during his career, in-
cluding his purchase of the Beatles’ catalog, forming
the Sony/ATV publishing joint venture with Sony
Corp. and helping him refinance his debt. Since
Jackson’s death in 2009, Branca and John McClain
have been the co-executors of his estate, with the
former taking care of business and the latter look-
ing after the creative, industry sources say. So far,
Branca has negotiated a deal with Sony Music Enter-
tainment worth up to $250 million. He also oversees
the estate’s investment in Sony/ATV. Jackson may be
gone, but much of his business-oriented pull now re-
sides with Branca. —Ed Christman

talent and taking the risk, which makes them very CONTINUETO M[”SSA lUNN[H

large talent buyer/promoter across North America.

With 30 years under his belt, Luukko is also one of BLANKET THE SENIOR ENTERTAINMENT
the most respected arena guys in North America— PRODUCER, NBC NEWS AND
his take matters to all touring professionals. Upon M A R K E T P l. A G E SPORTS

the acquisition, Luukko promised that Comcast- @STUDIOIAMELISSA
Spectacor would actively bid on ticketing contracts. A N [] 80 M P E TE FU H THE SOUND OF TODAY

“Paciolan has a strong niche in the collegiate mar- [] []N'I'RAE'I’S

ket and performing arts centers, and we're in varied

WHEN 18,000 of Chris Brown’s fans showed up one

types of venues,” he said. “So, we're going to continue | — PETER LUUKK[]’ July morning for a four-song performance at the

to blanket the marketplace and compete for contracts

“Today” Summer Concert Series, the huge turnout

as they expire.” —Mitchell Peters G l.[] BA L 8 P EC T R U M was an indication of the significant viewing audi-
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S
ence at home watching the acts that Melissa Lonner
has been booking on the show for the last six years.
In cases like Brown’s, “Today” has actually played an
artist development role. “Chris made his first televi-
sion appearance on ‘Today’ about five years ago and
we wanted him back,” Lonner says. “He is an incred-
ible performer.” Along with Brown, her bookings in
2011 read like the Billboard 200—Adele, Coldplay,
Pitbull, Rihanna, Kenny Chesney, Bruno Mars—but
they also included such musical mainstays as Jour-
ney and Lenny Kravitz. “Today” targets a key music-
buying demographic, 25-54, and that has helped
make “Today” No. 1 for more than 16 years, pulling
in 5.5 million viewers per show in January, accord-
ing to Nielsen. Even at No. 1, Lonner’s power book-
ings were key to boosting viewership levels, and this
year, she books the summer concert series in Lon-
don during the Olympics. —Phil Gallo

Hispanic-owned media company in the country,
and one with a singular focus on music.

“Our strategic vision of integrating our radio,
TV, entertainment and online properties is in full
swing,” Alarcon says. “We continue to seek out
unique growth opportunities with a clear eye on cap-
turing the U.S. Hispanic consumer.” —Leila Cobo

JORN
> FRANKENHEIMER

PARTNER/CHAIRMAN EMERITUS,
CHAIR; LOEB & LOEB, MUSIC
INDUSTRY PRACTICE GROUP
DEAL ARCHITECT

CLIENTS OF VETERAN
entertainment attorney
John Frankenheimer are
record companies, distribu-
tors, publishers, recording
artists, technology com-
panies, investors and cre-
atives in film and TV. He
touches every aspect of the
industry and has a unique
overview of all entertainment and how it works to-
gether. “While it's good to talk about socialization
and curation, people in the music industry are in-
terested in monetization,” Frankenheimer said in
November at Billboard’s FutureSound conference.
“One of the things that perhaps the investment and
tech communities need to focus on is how to get to
that monetization even sooner. It brings the music
industry much more enthusiastically to the table.”
A key figure in acquisitions, sales and restructur-
ing of companies, Frankenheimer, recipient of the
2011 Entertainment Law Initiative Service Award
from the Grammy Foundation, represented Bertels-
mann, Edgar Bronfman Jr. and investors when they
acquired Warner Music Group, and both sides in
Imagem Music Group’s acquisition of the Rodgers
& Hammerstein catalog. Powerful stuff.

—Phil Gallo

RAUL ALARCON J8

CHAIRMAN/PRESIDENT/CEO
SPANISH BROADCASTING SYSTEM
RISK-TAKER WHO MAKES NO. Is

IF YOU WANT A TOP five hit on Billboard’s Hot
Latin Songs chart, you almost invariably need the
support of Ratll Alarcén Jr.’s Spanish Broadcast-
ing System. The company’s WSKQ-FM (Mega 97.9
FM) is the longtime top-rated Spanish-language
station in New York, and with an average of 2.4 mil-
lion weekly listeners, according to Arbitron spring
2011 numbers, WSKQ is the highest-ranked Span-
ish-language station in the country. Its strength,
coupled with that of sister New York station WPAT
(93.1 FM), makes SBS essential in any Spanish-lan-
guage promotion.

WSKQ and WPAT are two of the 21 radio sta-
tions in the United States owned and operated
by SBS, the media company founded in 1983 by
Cuban immigrant Ratil Alarcon Sr. and run by
his son since 1994. Alarcén Jr., who grew up sur-
rounded by artists, maintains close personal ties
with performers and executives, who affectionately
refer to him as “Ratlito.”

Alarcén’s plans are ambitious and music-centric.
Under his leadership the company expanded and
launched TV network Mega, music site LaMusica.
com and burgeoning live-event division SBS Enter-
tainment—and became the largest publicly traded

CARY SHERMAN

CHAIRMAN/CEQ
THE RIAA
YOUR MAN IN WASHINGTON

AT A TIME WHEN major-label groups are strug-
gling to defend and monetize their intellec-

tual property, it helps that their chief advocate
on Capitol Hill is a veteran IP attorney. RIAA
chairman/CEO Cary Sherman spearheaded the
trade group’s negotiations with Internet ser-
vice providers to reach a groundbreaking 2011
agreement to implement a graduated-response
program to combat online piracy. He was piv-
otal in efforts to secure a $105 million settle-
ment from LimeWire last year over copyright
infringement damages. He’s worked with White
House copyright czar Victoria Espinel to draw
up best practices for third-party intermediaries
(like payment processors) to counter online pi-
racy. And he played a key role in persuading the
board of the National Assn. of Broadcasters to
agree to the payment of performance royalties
to labels and artists under certain conditions.
When he was promoted to chairman/CEO in
August 2011, Even Gigi Sohn, president of pub-
lic interest advocacy group Public Knowledge,
told Politico that Sherman was the best choice.
“He knows the industry, knows the Hill—he’s a
consummate pro,” Sohn said. —Louis Hau

LARRY MARCUS

MANAGING DIRECTOR
WALDEN VENTURE CAPITAL
@CYBERLAR

SOUND ADVICE

Few venture capitalists are as attuned to investment
opportunities in digital media and consumer services
as Larry Marcus. An early investor in Pandora, Root-
Music and SoundHound, Marcus has no time for on-
demand streaming services, which typically require
large, upfront advances to secure licensing deals from
the major labels. “I tend to gravitate toward music ser-
vices that directly touch the consumer and really add
deep value to their experience, where direct licenses
with labels are not necessary for them to exploit their
primary business opportunity,” Marcus told Bill-
board. And RootMusic founder/CEO | Sider says Mar-
cus has been an invaluable source of advice. “From
the very beginning, he helped me build the structure,
and think through where we need to go, [and] where
we're headed,” Sider says. “He’s a great product guy.
He understands what the user wants. At the end of
the day, that’s how you build a great business.”
—Louis Hau

AYLOR SWIFT

SINGER/SONGWRITER
@TAYLORSWIFTI3
A BIG MACHINE OF HER OWN

THE HUMBLE APPROACH Taylor Swift takes to her
career has led her to achieve album sales of more than
20 million worldwide, according to Big Machine Re-
cords, and to rank No. 5 on Billboard’s top-grossing
tours of 2011, pulling in $97.3 million from 89 con-
certs, according to Billboard Boxscore. In addition,
Swift owns her management company, 13 Manage-
ment, with Robert Allen serving as manager. With a
significant presence overseas and a huge following
on her website, Facebook and Twitter, the 22-year-old
singer has become a branding powerhouse. Deals
include a retail partnership with Target, a multimil-
lion-dollar ad campaign and tour sponsorship with
CoverGirl, a fragrance with Elizabeth Arden and a re-
lationship with Sony Electronics. She’s also designed
her own clothing line for Walmart, appeared in ads
for the National Hockey League and co-created her
own doll. She was named Woman of the Year at Bill-
board’s 2011 Women in Music ceremony, becoming
the youngest artist to receive the award. Needless to
say, she’s got staying power. —Mitchell Peters

TAYLOR
SWIFT

FEBRUARY 4, 2012

WE CONTINUETO
SEEK OUT UNIQUE
OPPORTUNITIES
WITH A CLEAR EYE
ON CAPTURING
THEU.S. HISPANIC
CONSUMER.
—RAUL
ALARCON, SBS
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Q) KEVNMAYER

DIRECTOR OF ADVERTISING, SALES
AND PROMOTION CHEVROLET
IN THE DRIVER’S SEAT

NEED PROOF THAT Chevrolet's heritage has the most
impact in music of any automaker? The cast of “Glee”
literally sang the 100-year-old carmaker’s praises dur-
ing the 2011 Super Bowl, making its rendition of “See
the U.S.A. in Your Chevrolet” one of the biggest music
highlights of the most-watched TV eventin U.S. his-
tory. The program was under the guidance of Kevin
Mayer—but that’s hardly all of his power base. Chevro-
letis a longtime sponsor of South by Southwest, one of
music marketing’s most influential confabs, thus shut-
ting out its competition as new entrants keep crowding
the auto-marketing category. (Hyundai Veloster, Kia
Soul, Ford Fiesta and Toyota Scion are just four of nearly
adozen car brands that have latched onto multimillion-
dollar music programs in the last two years.) What sets
Chevy’s Kevin Mayer apart? “He’s putting his neck on
the line for music,” one key music marketing exec says.
He has the fattest wallet among automakers, too. Of
the top spenders in U.S. sponsorships in 2010, parent
company General Motors outspent Toyota $185 million
to $150 million, according to WPP’s IEG Deep Pockets
sponsorship report—a healthy portion of which went to
Chevrolet initiatives. —Andrew Hampp

JAMES L. DOLAN

EXECUTIVE CHAIRMAN;
PRESIDENT/CEOQ

MADISON SQUARE GARDEN CO.;
CABLEVISION SYSTEMS

THE BIG SHOW

IN A CITY FULL OF power players, few loom larger
than James (Jim) Dolan, the man who runs Madison
Square Garden and its affiliated businesses. Dolan is
also president/CEO of Cablevision, a powerful media
company with holdings that include Fuse, News 12
and Newsday. In sports, Dolan’s clout is considerable—
he serves as governor to the NBA and NHL for MSG
tenants the Knicks and the Rangers—but the Garden
and its associated properties are critical plays in music.
The arena is undergoing a multifaceted renovation
that will infuse new life, just as similar projects, ifon a
smaller scale, restored the Beacon Theatre and Radio
City Music Hall. Dolan took his clout beyond New York
with Madison Square Garden Entertainment’s acqui-
sition of the Chicago Theatre and a booking deal with
Boston’s Wang Theatre. He also made a strategic play
in acquiring a minority interest in Front Line Man-
agement. And Dolan even has a band called ].D. & the
Straight Shots, managed by Front Line chairman/CEO
Irving Azoff (see No. 1). Dolan’s “intense passion for
music” is a factor in the success of MSG's venue hold-
ings, which Azoff points out are “renowned for the in-
credible sound and ambience for the music fan.” (Azoff
also calls Fuse “the last true music channel.”) And
today, as ever, most acts regard a Garden play as defini-
tive proof of hitting the big time—a powerhouse.
—Ray Waddell

JESUS LOPEZ

CHAIRMAN/CEO

UNIVERSAL MUSIC LATIN
AMERICA/IBERIAN PENINSULA
ALL LATIN EVERYTHING

JESUS LOPEZ CAME to the stage of the 2011 Bill-
board Latin Music Conference with a hard-cover
book titled “Music: New Business Model.” Inside,
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PJ BLOON

Music supervisor, “Glee”; partner, Neophonic
@PlotheJizzle

BEYOND GLEEFUL

HEN “GLEE” blew
up big, P] Bloom
joked he was an
overnight sensa-
tion—it just took

15 years. With 179
Billboard Hot 100 singles, “Glee” raised not only
Bloom’s visibility, but that of music supervisors.
A point of pride for Bloom came after “Glee”
premiered an unknown song, Fun.’s “We Are
Young,” prior to its release on Elektra. “We took
a song no one knew and turned it into one of
our biggest hits,” he says. “I'm always encour-
aging [“Glee” creator] Ryan Murphy to see if we
can break a band.” The “Glee” version of the
song went to No. 12, selling 269,000, while Fun.
moved 210,000 downloads, according to Nielsen
SoundScan. Bloom will next supervise the Lions-
gate film “What to Expect When You're Expect-
ing” and appear this summer as a producer and
vocal mentor on OWN’s reality series “Real Life:
The Musical.” A founding member of the Guild
of Music Supervisors, he’s also working with
music publishing client Far*East Movement

on its second album and expects to close a deal
soon on a publishing co-venture. —Phil Gallo

the pages were blank. “By
next year, I hope to see
them all filled up,” he
said. In the 32 years he’s
been in the music busi-
ness, Lopez has navigated,
implemented and created
change. Nowhere is this
more apparent than in his
current post as head of the
biggest Latin music company in the United States,
with a 40.5% share of Latin music sales in 2011, ac-
cording to Nielsen SoundScan. Lopez has preserved
his dominance in the market by streamlining opera-
tions and testing new strategies. In the last year, he
consolidated Universal Music Latin Entertainment
as one business unit with operations in the United
States, Mexico and Central America. And the part-
nership with “La Voz,” the Mexican version of “The
Voice,” is giving UMLE a chance to expand GTS, its
booking and management division. Lopez, who also
oversees Universal’s operations throughout Latin
America—including Brazil—and the Iberian Pen-
insula (Spain and Portugal), also scored major artis-
tic coups in 2011. These achievements include the
signing of Spanish star Alejandro Sanz, the success
of Enrique Iglesias’ bilingual album Euphoria and
combined CD/DVD sales of 1.6 million copies of
Paula Fernandes’ sophomore set, Ao Vivo, in Brazil,
according to numbers from the Assn. of Brazilian
Record Producers. —Leila Cobo

<3 MARTIN KARL ‘MAX
MARTIN' SANDBERG

SONGWRITER/PRODUCER
POP’S PLATINUM PEN

MAX MARTIN EITHER wrote or co-wrote so many
’90s teen pop hits, you could make mixtapes exclu-
sively from them: from his December 1995 Billboard
Hot 100 debut, Backstreet Boys’ “We've Got It Goin’
On,” through Britney Spears’ “.. . Baby One More
Time” and many more. And Martin (below left) has
actually been even more ubiquitous during the past
several years. His mentorship of Dr. Luke (see No.
30)—the two collaborated on Luke’s chart debut, Kelly
Clarkson’s 2005 hit “Since U Been Gone”—has cre-
ated a power base out of the slick, sassy, guitar-driven
hits that have minted a template for Katy Perry, Plnk,
Adam Lambert and even Avril Lavigne. But he’s hardly
relying on that partnership: Just last year, he helped
pen hits for Britney Spears, the “Glee” castand oth-
ers, making him Billboard’s No. 1 Hot 100 songwriter
with 20 songs that debuted or peaked in 2011 for a total
of 25 million downloads, according to Nielsen Sound-
Scan. Luke was No. 2, and the two shared ASCAP’s
2011 songwriter of the year honor, an award that Mar-
tin won in three consecutive years (1999-2001). That
he won again 10 years later is just one testament to the
Swede’s power and longevity. —Jem Aswad

PJ BLOOM PHOTOGRAPH BY BEN CLARK
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LADY GAGA

ARTIST, @LADYGAGA
SOCIAL'S MOTHER MONSTER

4

AS HER RECORD 18.4 million Twitter followers can
attest, Lady Gaga has turned the idea of social market-
ing on its head. The provocateur/innovator isn’t simply
a pop artist or a brand—she is a way of life. Without
Gaga’s Little Monsters, there would be no Beliebers

for Justin Bieber or Barbs for Nicki Minaj. That sort

of influence with fans has been entirely transformed
through Gaga’s branding deals. When Virgin Mobile
sponsored her tour, she worked the company into the
show itself by way of a nightly phone call to a fan in the
audience. As creative director for Polaroid Grey Label,
her presentation at the 2011 Consumer Electronics
Show affirmed that she was an active participantin
the creation of future products. All of which is merely

a piece of the Gaga puzzle: She’s a singing, dancing,
performing and producing visionary that’s reviving
the pulse of dance music on the radio. She’s also a star
who takes a stand and uses her notoriety for good. Her
efforts on behalf of the lesbian, gay, bisexual and trans-
gender community have arguably made her pop’s fierc-
estadvocate for LGBT concerns. And her next major
project is the nonprofit Born This Way Foundation,
which aims to reach youth and creating a culture of
kindness, bravery, acceptance and empowerment. Now
that's social standing, —Keith Caulfield

LADY
3‘ GAGA
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MIKE DUNGAN

PRESIDENT/CEO,
CAPITOL RECORDS NASHVILLE
FLAME THROWER

MIKE DUNGAN HAS CAPITOL NASHVILLE on
ahotstreak. “In an incredibly tough environment, and
dragging a totally dysfunctional parent company behind
him, he still finds and breaks acts,” one Nashville vet-
eran says. Dungan hit pay dirt with Lady Antebellum’s
Need You Now, which won five statuettes at the 2011
Grammy Awards and has sold 3.8 million units in the
United States, according to Nielsen SoundScan. Most
recently, he took Eric Church’s “Drink in My Hand” to
No. 1 on Billboard’s Hot Country Songs chart. His ros-
ter also boasts Dierks Bentley, Darius Rucker and Keith
Urban, among others. “Mike has a sage view of the busi-
ness and a wonderful ability to combine that reality with
the artist’s needs and career—often to his disadvantage,
if that's what the circumstances call for,” says Gary Bor-
man, manager of Lady Antebellum and Urban. Capitol
Nashville was country’s top imprintin 2011, witha 1.6%
share of track-equivalent albums, and brought home
four of 2011’s top 10 albums, according to SoundScan.
Dungan also helped Lady A hold its own in a pop-heavy
landscape: Third set Own the Night was the 10th-best-

selling U.S. album of 2011 with 1.2 million units sold.

—Glenn Peoples

8 6 MANAGING PARTNER

UNION SQUARE

VENTURES

@FREDWILSON

THOUGHT LEADER
WHEN FRED WILSON SPEAKS, PEOPLE
LISTEN. When he invests in a startup, careers
are made. A managing partner at venture capi-
tal firm Union Square Ventures, which manages
$450 million across three funds, Wilson has backed
such up-and-comers as audio-hosting service Sound-
Cloud, crowd-funding site Kickstarter and social music
service Turntable.fm. Although he’s usually wary of
startups that deal with licensed content, he wrote on his
blog, AVC, that he “was sold in about five minutes” after
using Turntable.fm. Union Square has also invested in
Twitter, Foursquare and Tumblr. Wilson is one of ven-
ture capital’s more philosophic players. AVC is required
reading for tech investors—and as a hub of thoughtful
and passionate discourse, it has few peers. One recent
post, “Scarcity Is a Shitty Business Model,” was a screed
against the movie studio strategy of releasing titles
through select channels that elicited more than 500

comments. No wonder he made Billboard’s Tumblr Top
30 and Twitter 140 lists in 2011. —Glenn Peoples

JONPLATT

PRESIDENT OF NORTH
AMERICA CREATIVE
EMI MUSIC PUBLISHING
SOUND BROKER

THREE YEARS AGO, Jon Platt found himself at the
BET Awards in work mode. Then president of West
Coast creative and head of urban for EMI Music Pub-
lishing, he ended a feeding frenzy when he signed

hot newcomer Drake in the latter’s dressing room at
Los Angeles’ Shrine Auditorium. Talk about getting a
jump on the competition: Since joining EMI in 1995
as creative manager, Platt has become one of the in-
dustry’s most influential, forward-thinking publish-
ing executives. He's signed some of the biggest names
in pop and R&B/hip-hop, including Jay-Z and Be-
yoncé (see No. 13), Kanye West, Usher, Ludacris and
Rick Ross. Platt is intent on doing more of the same in
country and rock, having wrapped a deal with Shine-
down. His bottom-line philosophy: Keep the song-
writer first. “It’s never about us,” Platt told Billboard. “I
want the spirit of our company to be like record com-
panies were . . . with the mailroom guy or the assistant
bringing you the next hot songwriter.” —Gail Mitchell

& WILLARD AHDRITZ

FOUNDER/CEO

KOBALT MUSIC GROUP

CHANGE AGENT
WILLARD AHDRITZ AND THE COMPANY HE
founded in 2000 have been at the vanguard of a move-
ment toward greater royalty accounting transparency
in the music publishing business, and managers
of Kobalt artists say he remains miles ahead of the
competition. Ahdritz claims that his model provides
artists with, on average, 25% more revenue, and that
songwriters can receive royalty payments with shorter
lag times than what they can expect from other pub-
lishers or administrators. He’s created a new division

MIKE DUNGAN
HAS A SAGE VIEW
OF THE BUSINESS
AND A WONDERFUL
ABILITY TO
COMBINE THAT
REALITY WITH THE
ARTIST'S NEEDS
AND CAREER.
—GARY BORMAN,
MANAGER, LADY
ANTEBELLUM AND
KEITH URBAN

to chase neighboring rights royalties. His business
has grown from about $30 million in fiscal 2008 to
an estimated $125 million in the company’s current
fiscal year, which ends June 30. Now that Kobalt has
gained the trust of artists, songwriters and managers,
Ahdritz has launched an artist and label services op-
eration to capitalize on the growing demand among
artists to retain control of their master copyrights. As
part of that move, Kobalt has just acquired Artists
Without a Label (AWAL), a digital aggregator based in
London and Sheffield, England. Remember when every-
one thought Ahdritz was crazy? Now, not so much.
—Ed Christman

JORNIVEY &
ALEXTEAR

MAINSTREAM CHR BRAND
MANAGER; MAINSTREAM CHR
BRAND COORDINATOR

CLEAR CHANNEL MEDIA AND
ENTERTAINMENT
@JOHNIVEY; @AT96I
FINE-TUNED

CLEAR CHANNEL'S PREMIUM CHOICE na-
tional programming platform has its detractors. Rail-
ing against the company’s ever-expanding movement
of national music logs replacing local music selection
(in some cases, as much as 24 hours per day) in mar-
kets large and small, critics cite decreased localism
and job losses as damaging for both listeners and in-
dustry members. Such ire, of course, reinforces Pre-
mium Choice’s influence. As the decision-makers
responsible for Premium Choice’s mainstream top 40
sound, Ivey (who doubles as KIIS Los Angeles PD) and
Tear (WHYI Miami's PD) determine what current pop
music receives such prominent nationwide exposure
under the direction of Tom Poleman (see No. 42), pres-
ident of national programming platforms, and Darren
Davis, who leads the company’s lineup of brand man-
agers across all formats, including AC, classic hits,
country, Latin, rock and rhythmic. “Our brand man-
agers are an unprecedented team of the top-perform-
ing format experts,” Davis said in November. “They
offer a level of expertise, experience and talent that is
unavailable anywhere else.” —Gary Trust

J0DY GERSON

CO-PRESIDENT
SONY/ATV MUSIC
PUBLISHING
@JODYGERSON
EARLY ADOPTER

JODY GERSON SEGUED FROM ONE POWER
post to another in 2008 when she joined Sony/ATV as
co-president after 17 years of helming EMI Music Pub-
lishing’s West Coast operation. Reuniting with former
EMI boss and current Sony/ATV chairman/CEO Mar-
tin Bandier (see No. 4), Los Angeles-based Gerson over-
sees the company’s A&R, film, TV and gaming depart-
ments. Gerson, thanks to her publishing savvy, vision
and an unerring sense of who's got next, signed a then-
15-year-old Alicia Keys and later Norah Jones—Dboth
were just the precursors to such Sony/ATV signings as
Lady Gaga, Enrique Iglesias and Odd Future. Gerson
struck a deal last year with Tony Award-winning direc-
tor Kenny Leon to bring “Drumline”—the 2002 movie
she co-produced with Dallas Austin, Tim Bourne and
Wendy Finerman—to Broadway. A regular near the
top of Billboard’s annual Women in Music list, Gerson
said Sony/ATV’s goal in the changing music industry
is “to create copyright revenue in whatever way pos-
sible. We are on everything.” —Gail Mitchell
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DEBRA LEE
photographed at
BET’s offices
in New York.

DEBRA LEE

Chairman/CEO, BET Holdings

THE VISTONARY

ower, according to Debra Lee, “means being able to set your own destiny. And, in my
instance, it means being able to navigate BET, Centric and our other platforms in the
direction that’s appropriate and most beneficial to our audience.” Marking her seventh
year at the helm, Lee and her navigational skills are in top form. BET, a Viacom subsid-
iary reaching 90 million-plus households, posted its highest ratings year ever in 2011,
retaining its status as the No. 1 cable network targeting African-Americans. Propelling

BET’s ratings and audience growth for the third straight year, per Nielsen, was a varied lineup. Chief
among those offerings: the annual BET Awards, which trumped 2010’s broadcast with an average view-
ership of 7.7 million in 2011; flagship show “106 & Park,” the only video music countdown still stand-
ing strong after 10 years and the No. 1 music variety show on cable for the past 18 consecutive quarters
among the coveted 18-49 demo; and an expansion into scripted shows. The latter was led by No. 1-ranked
“The Game,” a sitcom about pro football players’ relationships with women that lasted three seasons on
the CW network. When BET relaunched “The Game” last January, the first two episodes averaged 7.7
million viewers, making it the most-watched sitcom ever on cable TV. Also on tap is a new series with
actor/artist Jamie Foxx as executive producer. Other feathers in BET’s 2011 programming cap included
gospel competition series “Sunday Best” and Centric, the 25-to-54-targeted 24-hour music/entertain-
ment channel that netted a year-over-year viewership gain of 11%. Washington, D.C.-based Lee divides
her time among BET offices there and in New York, Los Angeles and Atlanta, overseeing a diverse group
of branded businesses that include BET.com, BET Digital Networks, BET Event Productions, BET Mo-
bile, BET Home Entertainment and BET International. Ranked No. 7 on Billboard’s Women in Music
2011 survey, Lee says, “Our brand strategy is to empower our audience; to reflect and elevate them. To
still be growing at this stage in our development, 31 years, and achieving our biggest year last year in

terms of ratings . . . that’s an incredible feeling of power.” —Gail Mitchell
PRESIDENT; GM EXECUTIVE PRODUCER PARTNER
STUBHUB; EBAY TICKETS “AMERICAN IDOL" KING & BALLOW
@CTSAK @DIZZYFEET DISRUPTIVE FORCE FIT
SPEEDING TICKETS AMERICAN DREAM FOR ROYALTY
PEOPLE IN THE MUSIC ENGLISH TV/FILM ATTORNEY RICHARD BUSCH continues to

industry tend to take one
of two viewpoints on
Tsakalakis, president of
StubHub, the most pow-
erful secondary ticketing
company in the United
States. He is either the
opportunist who pockets
: money that should go to
artists, or he is the visionary who does artists a ser-
vice by creating a marketplace for fans to exchange
tickets. It's a classic battle, pitting StubHub on one
side and primary ticketing companies—mainly
Ticketmaster—on the other. “There are those that
say the artists should have complete control over the
price and who buys the ticket and whether they re-
sell, and we don’t agree,” Tsakalakis told Billboard
in early January. “We think the fan should have that
right.” Additionally, Tsakalakis suggests he is fine-
tuning the marketplace, noting that during the last
four years ticket prices on StubHub have decreased
29% while gross dollars on the concert side went up
35%. StubHub, a division of eBay, makes its money
by charging a 25% fee on tickets sold on the site. In
August, Forbes estimated the company’s annual rev-
enue at $325 million and operating income at $80
million. In December, StubHub expanded into the
United Kingdom. —Glenn Peoples

THERE ARE THOSE
THAT SAY THE
ARTISTS SHOULD
HAVE COMPLETE
CONTROL OVER
THE PRICE AND
WHO BUYS THE
TICKET AND
WHETHER THEY
RESELL, AND WE
DON'T AGREE.
—CHRIS
TSAKALAKIS
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director/producer Nigel
Lythgoe returned as an
executive producer of
“American Idol” for its
10th season after bow-

ing out from the previous
three, studiously avoid-
ing the awkward “Idol”
era of miscast judges and
the steep decline of winners’ music sales. Last year
“Idol” posted its highest ratings since season seven—
29.3 million people watched the finale, according

to Nielsen. “This is a different time in society than
when ‘American Idol’ began,” Lythgoe told Billboard
early in the 10th season, just a few weeks after Steven
Tyler and Jennifer Lopez had taken their seats at the
judges table. “We need warmth. The true mark of
success [for a show] is in judging the [atmosphere] in
society. Now is the time to have that warmth—along
with the eccentricity of a rock star.” Lythgoe, a former
dancer/choreographer who turned to producing “So
You Think You Can Dance” between “Idol” gigs, said
the biggest change he made during his return season
was to allow singers to work in their comfort zones
while not forcing them to sing in styles that might
make them look bad. He also brought back eight for-
mer contestants to perform on results shows.

—Phil Gallo

give the majors conniptions. In a now
celebrated case, Busch’s client F.B.T. Produc-
tions, Eminem’s former production company,
filed suits against Universal Music Group in
2007 and 2008 for alleged underpayment of
royalties. Their argument: UMG should treat
sales of digital downloads and mastertones of
Eminem’s music the same way it would treat
a master license, under which the artist and
F.B.T. would be entitled to a royalty rate of 50%
of net receipts, rather than the traditional
12%-20% rate on retail sales of music. A federal
jury rejected F.B.T.’s claim, but an appellate
court overturned the ruling and the U.S. Su-
preme Court last year declined UMG’s request
to review the decision. While UMG downplayed
the significance of the case to other artists,
arguing that the ruling was only relevant to its
contract with F.B.T., Busch is out to prove the
major wrong. In December, he filed two
similar lawsuits on behalf of Peter Frampton
and the estate of Bruce Gary, the late drum-
mer of the Knack. If Busch wins these cases, it
could turn the recording industry’s economic
model upside down and have serious ramifica-
tions for the ability of labels to profit from
digital sales of catalog titles.

—Ed Christman

PHOTOGRAPH BY RACHEL BEEN
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DAVID ISRAELITE

PRESIDENT/CEOQ, NATIONAL
MUSIC PUBLISHERS’ ASSN.
LEADING VOICE OF PUBLISHERS

5

ONCE UPON A TIME, music publishers were

often treated as second-class citizens by the more
glamorous record labels. But since the turn of the
millennium, the sector has certainly made its pres-
ence known in a big way. At first, publishers began
wrangling with labels over their fair share of royalty
payments in the emerging digital marketplace. And
in 2005, they stepped up their game when they hired
David Israelite as president/CEO of the National
Music Publishers’ Assn. Israelite was deputy chief of
staffin the U.S. Attorney General’s office and chair-
man of the Department of Justice’s Task Force on
Intellectual Property, and he brought to the NMPA a
deep understanding of copyright law and the inner
workings of Capitol Hill. Since joining the trade
group, the witty, charismatic Israelite has negotiated a
24 cent royalty rate for ringtones, successfully oppos-
ing efforts by labels to change mechanical royalties

to a percentage rate from the established 9.1 cent per
track download and per song on an album; reached
an agreement with labels on pending and unmatched
royalties; and struck a groundbreaking settlement
with YouTube under which publishers will be paid a
royalty for user-generated videos that use their songs.
Israelite’s effectiveness as an advocate for music pub-
lishers has a significant impact on the sector’s ability
to protect and expand vital revenue streams and to
generate new ones. —Ed Christman

STEVE BERMAN

VICE CHAIRMAN
INTERSCOPE RECORDS
HIGH-PROFILE PROJECTS

6

STEVE BERMAN HAS
BEEN WITH the label
since its inception in
1991, and under Jimmy
Tovine (see No. 10) leads
the day-to-day market-
ing and sales charge

at Interscope Geffen
A&M, one of the indus-
try’s most prodigious
hit-making labels. IGA has continually finished
among the top labels in market share, coming in
at No. 2 the past two years. In 2011, IGA claimed
7.9% of album and track-equivalent album sales,
according to Nielsen SoundScan. The label’s ros-
ter (which includes Eminem, Lady Gaga, the
Black Eyed Peas, Maroon 5 and 2011 breakout

act LMFAO) was bolstered by the recent signings
of Madonna and Van Halen, in which Berman
played a key role. He now has the gargantuan
task of shepherding those high-profile new proj-
ects through the media and retail pipeline. Ber-
man has been at the forefront of finding cre-
ative means to package and promote releases

in an ever-changing retail environment. He
recently orchestrated one of the biggest album
launches in the past few years with Lady Gaga’s
Born This Way, which found its way into 25,000
nontraditional retail locations from Starbucks
to CVS. The album was also offered as a down-
load through a Gaga-branded “Farmville” pro-
motion in conjunction with social game devel-
oper Zynga. An idea-generator who’s known for
his sense of humor and flawless execution of
plans, Berman’s power is palpable.

—Silvio Pietroluongo

RICH BENGLOFF

PRESIDENT
AMERICAN ASSN. OF
INDEPENDENT MUSIC
INDIE ADVOCATE

WHEN RICH BENGLOFF
was named president of the
American Assn. of Inde-
pendent Music in 2007, the
then-2-year-old trade group
was still struggling to gain
traction as an effective voice
for indie labels. Since then,
Bengloff—a former senior
executive at Elektra, Sony
Music Distribution and RED—has helped ensure that
indies have a seat at the table during any discussions af-
fecting the business, whether it be over music publisher
efforts to collect unpaid royalties or the FCC’s quadren-
nial review of media ownership rules. The A2IM chief
has also placed a high priority on education and business
development initiatives. A prime example is A2IM’s
Music Business Crash Course at the annual convention
of the National Assn. of Music Merchandisers, which
provides workshops on the nuts and bolts of music busi-
ness economics. And last fall, A2IM secured state and
federal funding worth up to $250,000 to enable indie-
label executives to join a Feb. 28-March 12 trade mission
to China (Hong Kong, Shanghai and Beijing) and Seoul
to explore opportunities for recorded-music sales, synch
licensing and other revenue streams. Bengloff has also
fostered closer relations with the Recording Academy,
which has worked with A2IM to increase indie-artist
registration and has helped open doors for the trade
group on Capitol Hill. —Fd Christman

& GARY OVERTON

CHAIRMAN/CEO
SONY MUSIC NASHVILLE
SMALL TOWN, BIG BUSINESS
FOLLOWING THE DYNAMIC Joe Galante as chair-
man/CEO at Sony Music Nashville was no small task
for Gary Overton, who arrived at the company after
15 years as executive VP/GM of EMI publishing’s
Nashville division. Few would argue Overton’s leader-
ship style is more low-key than Galante’s, but since he
took the helm in the spring of 2010, the label—whose
country imprints are RCA Nashville, Columbia Nash-
ville, BNA and Arista Nashville, as well as Christian
label Provident—has excelled in all key metrics. In
Billboard’s 2011 year-end assessment, Sony Music
Nashville ranked No. 1 on the Top Country Labels
tally, and its artists delivered 16 of the tracks on the

SIMON
COWELL

POWER
RUN

NO EXCUSES

Everyone knows

it: The best way to
stay focused while
looking great—on
the road or off—is
to get physical. And
while the hotel gym
or your bright and
shiny local Equinox
are cool options,
sometimes it’s good
to just get outside.
On the trail the best
new look is the New
Balance MT110
(available in men’s
and women'’s sizes).
Minimalist. Fits like
a slipper. Comfort-
able even without
socks. Sticky rubber
outsole, so a lot of
traction. Real run-
ners advised the de-
sign team. And, they
look really good.
For cross-training—
lifting kettle bells,
jumping rope, climb-
ing—it’s clearly Ree-
bok’s durable, stylish
RealFlex CrossFit
Nano (also avail-
able in men’s and
women’s). And if
you can’t get over to
New York’s Central
Park or West Side
Highway for a run,
or if you're in Miami
but can’t figure out
whether to take
your jogging talents
to South Beach or
Tradewinds Park,
just download the
popular MapMyRun
(@MapMyRun) to
your phone. GPS
tracks your speed,
distance and more.
You can find friends,
and on Mapmyrun.
com, plug in your
location, click your
“activity” and a

cool route is
mapped for you.

Top 50 Hot Country
Songs listand 14
titles on the Top 50
Top Country Al-
bums chart. Six of
Sony Music Nash-
ville’s seven 2011
album releases de-
buted at No. 1 on Bill-
board’s Top Country
Albums, with two others in

2010 under Overton. Since he’s

been at SMN, its artists have scored 15 No. 1 singles,
for a total of 25 weeks atop Hot Country Songs, and
the company has signed 10 artists, including buzz
acts like Casey James, Wade Bowen, Love & Theft and
the Lunabelles. As a label chief in turbulent times,
Overton says he finds himself “in the middle of how
we redefine our job and recalibrate what a record com-
pany does.” As he approaches his second anniversary
in the job, Overton’s redefinition and recalibration are
going powerfully well. —Ray Waddell

Q) DINIELGLASS

FOUNDER, GLASSNOTE
ENTERTAINMENT GROUP
INDIE HERO

DANIEL GLASS is the industry’s comeback kid. His
power includes the ability to usher indie folk into the
mainstream: Think Mumford & Sons. The veteran
label executive, who had headed Artemis Records and
Universal Records and served as a senior executive at
SBK and Chrysalis, launched Glassnote Records in
2007. After extensive experience at both majors and
indies, Glass’ goal at his own label was to keep things
simple and small and to do right by his artists. That
philosophy paid off in spades for the label, which
scored immediately with Secondhand Serenade’s sin-
gle “Fall for You™: It sold 2.1 million digital tracks,
according to Nielsen SoundScan. Another mile-
stone for the young label was Phoenix’s 2009 album
Wolfgang Amadeus Phoenix, which has sold 659,000
units and won a Grammy Award for best alternative
music album. Then came the label’s true commer-
cial breakthrough: Mumford & Sons’ Sigh No More,
which peaked at No. 2 on the Billboard 200 and has
sold 2 million units. —Ed Christman

SIMON COWELL

CO-OWNER, SYCO
@SIMONCOWELL
“X” MARKS THE SPOT

WITH “AMERICAN IDOL” behind him, Simon
Cowell’'s “X Factor” flexed its muscles in 2011,
launching five finalists from the British show’s sev-
enth season as potential global artists and landing the
show on the air in the United States. Fox didn’t pull
in the numbers Cowell had hoped for—12.5 million
viewers, according to Nielsen, versus a predicted 20
million—but the show did deliver an extraordinary
launching pad for a career: a $5 million prize and a
Pepsi ad. Epic signed four acts from the program and
more are likely to be signed within Sony Music. Cow-
ell's label, Syco, gets the album from winner Melanie
Amaro, and he’s taking a long view regarding career
development. “If you want the best out of these con-
testants,” he told Billboard.com, “you need to spend

a minimum of eight or nine months in the studio.”
Cowell’s involvement in televised music competitions
makes them ratings successes, and his combination
of taste, honesty and snarkiness makes people in the
desirable 18-34 demo tune in. Power on. —Phil Gallo
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>>The “Glee” cast extends
its record count to 184 career

Billboard Hot 100 hits, as five
tracks by the TV troupe enter

the chart. Further, as its remakes

of Rihanna’s “We Found Love,”
featuring Calvin Harris (No. 56);

Maroon 5’s “Moves Like Jagger,”
featuring Christina Aguilera (No.

62); and Roberta Flack’s “The

First Time Ever | Saw Your Face”
(No. 70) debut, the ensemble has

returned 55 former Hot 100
No. 1s to the tally.

>>As “Hotel Nacional” follows

“Wepa” to the top of Dance Club
Songs, Gloria Estefan scores her

seventh No. 1on the survey. The

songs mark her first consecutive

leaders since “Tradicion,” “Turn

the Beat Around” and “Everlast-

g Love” reigned in succession
in 1993-95.
Read Chart Beat
every week at

billboard.com/chartbeat.

SPRINGSTEEN: DANNY CLINCH

Billbeard

‘21 Now Biggest No. 1 Album Since 1993

Itseems thatevery week, there is a new
Adele-related accolade to tout.

And this week is no different, as
her 21 album hits its 17th week at No.
1 on the Billboard 200 (95,000; down
9%). 21 has been No. 1longer than any
other album since the “Bodyguard”
soundtrack wrapped a 20-week run at
No. 1 on the May 29, 1993, chart.

With 21 shifting 95,000, this is the
first time the album has moved fewer
than 100,000 since the Sept. 10, 2011,
chart, when it shifted 82,000 at No. 3.
(Yes, there was a week where it wasn’t
No. 1))

Thus, we finally see the No. 1 seller
on the Billboard 200 move fewer
than 100,000 copies after 20 straight
weeks. That handsome streak (Sept.
17,2011-Jan. 28, 2012) was the lon-
gest run of 100,000-plus weeks at No.
1since we completed a 29-week streak
on March 27, 2010.

Elsewhere on this week’s chart, the
Kidz Bop 21 album debuts at No. 2 with
59,000s0ld. Thatentry grants thelong-
running series its 14th top 10 set and
fourthtoreachtherunner-upslot. (The
Kidz have yet to claim a No. 1 seton the
Billboard 200.) The last Kidz set—Kidz
Bop 20—started at No. 2 as well, with
69,000 sold on the Aug. 6, 2011, chart.

PRICE POINT: Toby Keith’s Clancy’s
Tavernzooms 22-8with 17,000 (up27%).
Thelatteralbum’s physical CD was sale-
priced for an unusually low $4.99 at Tar-

get stores last week. Also priced at only
$4.99 last week: George Strait’s Icon
greatest-hits set (118-66 with 6,000; up
63%) and Le’Andria Johnson’s The
Awakening of Le’Andria Johnson (174-
79 with 5,000; up 78%). Sources say the
Target promotion will likely be repro-
duced a few more times this year.

LATE, GREAT: Etta James makes
a powerful impact on the charts this
week, following her death on Jan. 20.
On the Billboard 200, she nets her
highest-charting album ever as The
Best of Etta James—20th Century Mas-
ters: The Millennium Collection rises
from No. 162 to No. 46 with 8,000 sold
(up 149% over the previous week), ac-
cording to Nielsen SoundScan. Until
this week, the R&B/blues legend had
never gone higher than No. 68, when
At Last! rose to that position in 1961.
For the week ending Sunday, Jan.

oy . EITAIMES |

22, James’ overall catalog of albums
sold 30,000 copies. Thatmarks a 378%
increase over the previous week, when
her collected albums moved a little
more than 6,000 units. (Impressive,
since the tracking week reflected two
days of sales after her passing.)

James also debuts on the Billboard
200 at No. 59 with the 1997 hits collec-
tion Her Best (7,000; up 4,226%) and re-
enters at No. 96 with the
aforementioned At Last!
(5,000; up 907%).

Her famed single “At
Last” was her best-selling
song of the week as well. It
shifted 63,000 downloads,
enablingits re-entry at No.
29 on the Digital Songs
chart, with a weekly gain
0f 1,361%. “At Last” is one
of James’ 26 charting hits on the Billboard
Hot100—itrosetoapeakof No.47 on Feb.
11, 1961. Though she’s had higher-chart-
ing Hot 100 singles, “At Last” is arguably
her signature recording—even though
she wasn’t the first to singiit.

For the week, James’ catalog of songs
sold 118,000 downloads (more than
half of that were sales of “At Last”), for
an overall gain of 1,091% compared
with last week.

Meanwhile, on the Billboard Hot 100
this week, James’ voice continues to be
heard on two different hits, by way of
asample.

Her1962 Hot 100 hit “Something’s Got

IVIa I-I(et \A’at(:l‘l A Weekly National Music Sales Report

Weekly Unit Sales

ALBUMS I?llglms’"
This Week 5,056,000 2,079,000
Last Week 5,098,000 2,130,000
(hange -0.8% -2.4%
This Week Last Year 5,248,000 1,904,000
Change -3.7% 9.2%

*Digital album sales are also counted within album sales

Weekly Album Sales (wMiliion Units)

30
38 DIGITAL TRACKS SALES
m
20 =- 2012
15
o SALES BY ALBUM FORMAT
(0} 9,703,000
s \ 5.IM Digital 5,638,000
Vinyl 191,000
O Other 3,000

Year-To-Date

iy o
27,889,000 OVERALL UNIT SALES
28,557,000 Albums 15,535,000
-2.3% Digital Tracks 83,603,000
26,378,000 Store Singles 117,000
5.7% Total 99,255,000
Albums w/TEA* 23,895,300

to one album sale.

OverThe
Counter

KEITH
CAULFIELD

aHold on Me” (which peaked at No. 37) is
woven into both Avicii’s “Levels” (No. 68)
and Flo Rida’s “Good Feeling” (No. 3).

PRESIDENTIAL GAINS: Al Green’s
classic single “Let’s Stay Together” de-
butson R&B/Hip-Hop Digital Songs at
No. 37 this week with 16,000 sold (up a
whopping 490%), thanks to alittle help
from President Barack Obama.
Avideoclip of Obama
singing the first line of
“Let’s Stay Together” ata
Jan. 19 fund-raising event
wentviral on Jan. 20, thus
likely stirring the song’s
big gain. As the president
took to the stage at New
York’s Apollo Theater to
give his remarks, he noted
Green’s presence in the
room and sang a bit of “Together.” While
there are multiple videos of the moment
on YouTube, the three most popular ver-

sions have been viewed a combined 5.8
million times at press time.

AND NEXT WEEK ... Adele may
very well find herself at No. 1 on the
Billboard 200 next week, as early in-
dications suggest the slate of new re-
leases that arrived to market on Jan.
24won’tposeathreatto 21’sreign. The
biggestof the bunch mightbe Tim Mc-
Graw’s Emotional Traffic, with maybe
65,000. That should be good enough
for a No. 2 bow. oee

e s oy ECN
orts collected and provided by SoundScan
2012 CHANGE 2011 2012 CHANGE
YEAR-TO-DATE SALES BY ALBUM CATEGORY
15,953,000 2.7% Current 8,038,000 7,314,000 -9.0%
89,211,000 6.7% (atalog 7,497,000 8,639,000 15.2%
146,000 24.8% Deep Catalog 5,772,000 6,887,000 19.3%
105,310,000 6.1%
24,874,100 41%

*Includes track equivalent album sales (TEA) with 10 track downloads equivalent

CURRENT ALBUM SALES

m

8.0 million|

12§ 7.3 million

83.6 million}

12 e—— 89.2 million’

il

CATALOG ALBUM SALES

2.5 million

12 8.6 million

Nielsen SoundScan counts as current only sales within the first 18 months of an

9,068,000 -6.5%

6,650,000 17.9%

231,000 20.9%
5000 66.7% 36 months

top half of the Billboard 200, however, remain
months are catalog. Deep catalog is a subset of catalog for titles out more than

album’s release (12 months for classical and jazz albums). Titles that stay in the

as current, Titles older than 18
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11 1 48 Bl columein asssseisony music (11.98) 21 B
KIDZ BOP KlDS
a 1 R0 & Tie 89271 (18,98 Kidz Bop 21
fal THE BLACK KEYS i
= A NONESUCH 529099/ WARNER BROS. (18.98) El Camino @
DRAKE
& 2 [N 10UNG WONEVICASH MONEY 016135+ /UNIVERSAL REPUBLIC (17.96) Take Care
¢ RIHANNA
| 0 A SRP/DEF JAM 016313/IDJMG (13.98) Talk That Talk @
YOUNG JEEZY -103: iti
e 5 n CTE/DEF JAM 013738/IDJMG (13.98) ® TM:103: Hustlerz Ambition
Y-} JAMES FORTUNE & FIYA -
o Mww__ss_fmuw Identity

TOBY KEITH

e 22 it SHOW DOG-UNIVERSAL 015592 (9.98) Clancy’s Tavern

9 5 5 mCOLDPLAY Mylo Xyloto

CAPITOL 87553" (18.98]

1 n NICKELBACK Here And Now

ROADRUNNER 617709* (18.98)

This Means War

] ATTACK ATTACK!
RISE 149 (12.98)

SOUNDTRACK .
2 n WATERTOWER 39273 (12.98) Joyful Noise
| LMFAO "
s H PARTY ROCK/WILL.| AV/CHERRYTREE/INTERSCOPE 015678/IGA (9.98) Sorry For Party Rocking @
KELLY CLARKSON
14 14 16 P A Stronger @
| E
ISy 16 13 m XL/COLUMBIA 31859*/SONY MUSIC (12.98) 1o M
VARIOUS ARTISTS
16 10 9 BAN ) ycnsaemsony music ss7ss/capiToL (18.98) Naw4o
a7 LADY ANTEBELLUM ,
7 7 2 m CAPITOL NASHVILLE 84431 (18.98) Own The Night I
LUKE BRYAN < .
19 m CAPITOL NASHVILLE 70412 (16.98) Tailgates & Tanlines @
e FLORENCE + THE MACHINE .
b | 10 m UNIVERSAL REPUBLIC 016297+ (13.98) Ceremonials @
2ol 2 - DAVID CROWDER*BAND  Give Us Rest Or (A Requiem Mass In C [The Happiest Of All Keys])
u SIXSTEPS/SPARROW 67854/EMI CMG (15.98
1 JAY Z KANYE WEST
HElN %) m ROC-A-FELLA/ROC NATION/DEF JAM 015426/1DJMG (13.98 Watch The Throne Ml
22 24 26 THE BAND PERRY The Band Perry Il

REPUBLIC NASHVILLE 014839/UNIVERSAL REPUBLIC (10.98)

2% MARY J. BLIGE

| 28 WETRIARGH/GEFFEN 016267116, (1A My Life I...The Journey Continues (Act 1)
2% 21 JASON ALDEAN My Kinda Party
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BROKEN BOW 7697 (18.98)
15 SKRILLEX
BIG BEAT/OWSLA/ATLANTIC 528521/AG (5.98;

The rock band’s
third full-length set
efches its best sales
week (17,000) and
highest-charting
effort yet. It follows
the act’s self-titled
2010 sophomore
release, which
topped out at No.
2T inits debut
(15,000).

Not only does the
album arrive at No.
3 on the Folk chart,
but it also marks
her first appearance
in the top 100 of
the big chart,
moving 8,000 inits
first week.

ageuﬂi

Bangarang (EP) After hitting a new
ANI DIFRANCO I high on the
- RIGHTEQUS BABE 73 (16.98) Wihich:Side;Are You On? tally last
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Lioness: Hidden Treasures
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SNOW PATROL

50500t ::0
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Third Day’s Move
profits from a $5
sale price tag at
Family Christian
stores (it’s up by
312%) while the
«f,

BRANTLEY GILBERT

2l VALORY BG0100 (14.98) Halfwayilo Heaven

@ KATHLEEN EDWARDS
ZOE/ROUNDER 431145/CONGORD (14.98

Voyageur

4 27 n ANTHONY HAMILTON Back To Love

MISTER'S MUSIC 99136/RCA (11.98)
I m—t—]
4 BEYONCE
Q‘ B3 PARKWOOD/COLUMBIA 90824/SONY MUSIC (13.98) Gl
n DAUGHTRY
=8 % 2 19 61813/RCA (11.98) Break The Spell

i '“, 39 32 m KATY PERRY Teenage Dream

CAPITDL 84501+ (18.98)
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soundtrack
re-enters at No. 87
(up 233%) after the
film’s DVD was
released on Jan. 17.
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Lana Del Rey (EP)

68 8 m DAVID GUETTA
WHAT A MUSIC/ASTRALWERKS 78830/CAPITOL (18.98)

Nothing But The Beat

63 77 JUSTIN BIEBER
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My World 2.0

4 63 || THE BLACK KEYS
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Brothers @ .

American Capitalist
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Four The Record @ .

TAYLOR SWIFT
86 72 BIG MACHINE 0200 (18.98) ®

o ETTA JAMES
CHESS/MCA 9376/UME (12.98)

Her Best

Fearless

88 84 CASTING CROWNS
BEACH STREET/REUNION 10162/SONY MUSIC (11.98)

Come To The Well

J. COLE

Cole World: The Sideline Story e .

o P’ ‘ 56 40 ROC NATION/COLUMBIA 57920/SONY MUSIC (11,98)
520 154 57| R[] Z\C BROWN BAND You Get What You Give Ml

SOUTHERN GROUND/ROAR/BIGGER PICTURE/ATLANTIC 524722/AG (18.98) @
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Making Mirrors

2 50 n BOB SEGER & THE SILVER BULLET BAND
HIDEQUT 46151/CAPITOL (19.98)

Ultimate Hits: Rock And Roll Never Forgets

SOUNDTRACK
SUMMIT/CHOP SHOP/ATLANTIC 528055/AG (18.98)

i

The Twilight Saga: Breaking Dawn: Part 1

GEORGE STRAIT
MCA NASHVILLE 016007/UME (7.98)

k@ 118 116

Icon: George Strait

ENTER SHIKARI
HOPELESS 20740* (13.98)

A Flash Flood Of Colour

7 MINDLESS BEHAVIOR

@ 1)|m STREAMLINE/CONJUNCTION/INTERSCOPE 015996/IGA (9.98)

#1 Girl

@‘ 8 75 BLAKE SHELTON
EN REPRISE (NASHVILLE) 525092/WMN (18.98)

Loaded: The Best Of Blake Shelton @

THIRD DAY
@ ESSENTIAL 10921/SONY MUSIC (11.98)

Move

rﬁsr‘é::‘r n"iwcﬂﬂ.!x'coosamcx (9.98) Laugh At My Pain
ﬁmm%f 529038/ WARNER BROS, (18.98) The Dreamer / The Believer
2 n MA@lA-cE« 528667/ WARNER BROS. (18.98) Ambition
30 m %m%s,gﬁ"ﬁfg Evanescence
8 m et /INTERSCOPE 014411%/1GA (13.98) Recovery
2 Ry m :r!‘l;?slx-:lu-da GROUNDS/J 690B0/RCA (11.98) Planet Pit
‘77w - YO GoTTI LIVE From The Kitchen

POLO GROUNDS 43858/RCA (12.98)

VARIOUS ARTISTS
WORD-CURB/PROVIDENT-INTEGRITY 48085/EMI CMG (17.98)

LE’ANDRIA JOHNSON

@ s
@ w1
PISTOL ANNIES

80 75 78 B CoLumbia RASHVILLE 9416 EY/SMN (11.98)

The Awakening Of Le’Andri;
BET/STRANGE FRUIT/MUSIC WORLD GOSPEL 5218/MUSIC WORLD (8.98

WOW Hits 2012
Johnson (EP)

=

Hell On Heels

I SELENA GOMEZ & THE SCENE
8ije N m HOLLYWOOD 013517 (13.98)

When The Sun Goes Down @

MAC MILLER "
%4 ROSTRUM 218 (13.98) Blue Slide Park
8! 73 56 NEIL DIAMOND The Very Best Of Neil Diamond: The Studio Recordings

COLUMBIA/LEGACY 90360/SONY MUSIC (12.98)

84 69 69 H THE CIVIL WARS

Barton Hollow

FE=EE =

1/UME (13.98)

Rocket Man: Number Ones =@ .

LAUREN ALAINA >
19/MERCURY NASHVILLE 016025/1GA/UMGN (13.98) Wilcitlawier .
SOUNDTRACK

B EUnion 10167/SONY MUSIC (10.98) Coltragenus .

Duets I| @ .

Hats Off To The Bull

The Lion’s Roar

Greatest Hits

SENSIBILITY 017* (11.98)
@J 120 120 [Ef] ELTON JOHN
TONY BENNETT
88 76 51 m RPM/COLUMBIA 66253/SONY MUSIC (13.98)
- | 72 66 EPIC 92182/SONY MUSIC (11.98)
(50) FIRST AID KIT
JAGADAMBA/WICHITA 320*/REDEYE (11.98)
F BLAKE SHELTON
92 80 80 WARNER BROS. NASHVILLE 527370/WMN (18.98)

Red River Blue @ .

ELTON JOHN
133 131
CHEVELLE
JANIS JOPLIN
@ COLUMBIA/LEGACY 65869/SONY MUSIC (11.98/7.98)
85 67 m NICKI MINAJ

MONEY 015021*/UNIVERSAL REPUBLIC (13.98)

Pink Friday M .
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CHURCH . ’ i @ GEORGE STRAIT "
e R m EMl m«suvu.u 94266 (16.98 Chiet @ :?:egr:;:'{‘shr’::]‘s;:" 1821126 MCA NASHVILLE 015924/UMGN (13.98) Here ForA'Good Time
BRUNO MARS i ROMEO SANTOS -
| 4,5“ CORBERE . e sossso (1055 Doo-Wops & Hooligans Il Breaks Your Heart” ﬂ \ 87 92 n i e - Formula: Vol. 1
(LIZNIR ETTA JAMES  The Best Of Etta James: 20th Century Masters The Millennium Collection was iTunes’ free @ 7 ETTA JAMES i
@ 162 181 LI GAINER ICA 11195/UME (9.98} ® video of the week RE-ENTRY [RR CHESS/MCA 012017/UME (6.98) At Last!
- MARTINA MCBRIDE A - ELI YOUNG BAND »
@ RCA NASHVILLE 98067/SMN (10.98) Hits'And More last week. 1':': ,.@ | 144 154 BEY priuic nesvie REPUBLIC (10.98) Life At Best
JOURNEY ; i promotion helps THE LITTLE WILLIES .
@ 62 73 i COLUMBIA/LEGACY 85889/SONY MUSIC (13.98) @ Journey's Greatest Hits @ the album rebound, 8] 4 - MILKING BULL 30155* (18.98) For The Good Times
i SKRILLEX " " ing wil I NIGHTWISH .
el o2 (48 m me smmmmwc 526918/AG (5.98 Seary MonstersAnd. Nioe:Sprites (EP) ;a;ilxmg withado% SRR n SCENE NATION OY 61 (18.98) Iaginaeriin
% -4 DEMI LOVATO
80 35 28 m STREAMUNE;KUNLNE INTERSCOPE 015373*/IGA (13.98) Born This Way 1007 9 83 m HOLLYWOOD 004623 (13.98) Unbroken .
IS  CREEDENCE CLEARWATER  NEIL DIAMIOND .. _—re— HUEYLEWIS&!HENEWS
THE BILLBOARD 200 ARTIST INDEX CAS‘nNG CROWNS ....60  REVIVAL FEATURING ANI DIFRANCO FIRSTAIDKIT ... 90 BRANTLEY GILBERT ...38 DARYL HALL JOHN UATES JACKSONS ... mav KEITH .
BALLMTY RN :nv U BLGE 23 CHEVELLE ... 89 JOHNFOGERTY .....122 DISTURBED 64 FIVE FINGER DEATH SELENAGOMEZ&THE ... LIL WAYNE : .ao
cmLDlsn GAMBINO ..144 DAVIDCROWDER*BAND . 20 DRAKE ... 198 PUNCH o SCENE . ANTHUNYHAMILTUN 40 ............. 151,178 THELITTLE WILLIES .98
'ADELE ERIC CHURCH . FLEETWOOD MAG GOTYE .. 63 KEVINHART ......... 71 ETTAJAMES . 45 59,96 13
AEROSMITH THE CIVIL WARS - I SN  FLORENCE + THE ANTHONY GREEN ... .27 THE HEADANDTHE HEART JAYZ KANYE WEST . 21 DEMI umm 100
LAUREN ALAINA ERIC CLAPTON ... DAILEY & VINCENT ..119 ~ KATHLEEN EDWARDS . .39  MACHINE........19,35 DAVID GUETTA ELTONJOHN .........85 LYNYRD SKYNYRD ... 109
JASON ALDEAN JUSTIN Bl DAUGHTRY 42 ELIYOUNG BAND . FOO FIGHTERS ... 126 GUNS N’ ROSES . BUDDY HOLLY . .195 LEANDIAJOHNSON | 70 LADY ANTEGELLUM
ATTACK ATTACK! .11 BIGTIMERUSH ... 106 DEADMAUS 80 EMINEM ....75, 182, 199 JAMES FORTUNE & FIYA . 7 HOT CHELLE RAE ..165  JANIS JOPLIN
AWOLNATION. .. .108  THEBLACKKEYS .. 3,54 GAVINDEGRAW .....181 ENTER SHIKARI . FOSTER THE PEOPLE . 31 JOURNEY .. LADY GAGA . 156 M83. ...
: LANADELREY .......51 EVANESCENCE . MIRANDA LAMBERT ...57 = MAC MILLER
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niclsen

MPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)
SOUNDTRACK

ARTIST Title E

101 % 62 20TH CENTURY FOX rwcmuMmA assor/sony music (13.98) Glee: The Music: Season 3: Volume 7
ROBIN THICKI

o2 78 53 STAR TRAK/GEFFEN mazan/m 13.98 Love AfterWar

108 92 97 TYRESE Open Invitation

OLTRON RECORDZ 93562 (15.98)

PINK FLOYD

@ 149 166 CAPITOL 28955" (15.98) Dark Side Of The Moon

The British singer

P o @ TAYLOR SWIFT
@ 128 109 BIG MACHINE 079012 (18.98) [}

Taylor Swift

o &

dropped by NB(’s
“Today” on Jan. 17,

n BIG TIME RUSH
@ ey o NICKELODEON/COLUMBIA 99082/SONY MUSIG (11.98)

Elevate (Soundtrack)

and in tum, the

Music By Bacharach

58 59 n VARIOUS ARTISTS
J UNIVERSAL SPECIAL MARKETS 016252 EX/STARBUCKS (12.98

yields
2 661% leap for the

AWOLNATION
e (1051105 RED BULL 1086 (9.98)

Megalithic Symphony

set, returning it to
the list for the first

’.1-‘”" 107 94 LYNYRD SKYNYRD  The Best Of Lynyrd Skynyrd: 20th Century Masters The Millennium Collection
L it MCA 111941/UME (9.98)

time since its debut

110 66 43 ANDREA BOCELLI Concerto: One Night In Central Park

frame on Oct. 29,
201.

4 SUGAR 015977/DECCA (18.98) &
70 36 SOUNDTRACK Alvin And The Chipmunks: Chipwrecked
|_20TH CENTURY FOX FILMS/FOX/REGENCY/ATLANTIC 527915/AG

Need You Now

112 91 100 m

CAPITOL NASHVILLE 97702 (18.98)

<]

REBELUTION "
87/SILVERBACK/RAISE UP/HILL KID 05/CONTROLLED SUBSTANCE SOUNDLABS (9.98 Peace Of Mind

THE TEMPTATIONS ~ Best Of The Temptations-The 60’s: 20th Century Masters The Millennium Collection
MOTOWN 153362/UME (9.98

LADY ANTEBELLUM
faal 13 - n

6- 135 122m

[ 149 ]
The act’s first taste
of the list since

ERIC CLAPTON  The Best Of Eric Clapton: 20th Century Masters The Millennium Collection
CHRONICLES/POLYDOR 002759/UME (9.98)

& w0

April 9, 2011, when

JAKE OWEN
RCA NASHVILLE 89547/SMN (10.98)

116 106 101 1

Barefoot Blue Jean Night

this same album
popped on at No.

FLEETWOOD MAC

WARNER BROS. 3010* (18.98) Rumours

L7

166. It’s up by 65%
and is featured as

©

VARIOUS ARTISTS

118 79 &0 UNIVERSAL/EMI/SONY MUSIC 95753/CAPITOL (18.98) NOw 38 one ,Or Amazon
i8] 1= B BALEVSNCENT ey e Gosr s oroutey e | Bl umiatie
120 112 89 I;):’elﬂ'l;‘Y/KUNVICT 98122/RCA (11.98) TEVOLVEr Itll;lznjl::;lg‘r::h:l::t
m’;ﬂ%@%ﬂ THE HEARTBREAKERS Greatest Hits < atNo. 91 (up 57%).
22| a4 of [b2) CREEDENCE CLEARWATER REVIVAL FEAT. JOHN FOBERTY  Gronicte The 20 Greatest Hits |IEJ
113 151 SKILLET Awake @

ARDENT/FAIR TRADE/ATLANTIC 519927/AG (13.98)

124 121 61 n LANDAU EUGENE MURPHY, JR. That's Life

SVCD COLUMBIA 99178/SONY MUSIC (11.98;
M83.
M83 9510*/MUTE (18.98]

"lzﬁ‘ 103 106 Hurry Up, We're Dreaming.
FOO FIGHTERS s 5
1284101 93 n ROSWELL 84493*/RCA (11.98) ® Wasting Light The album’ t
59 52 [l SNOOP DOGG & WIZ KHALIFA Mac + Devin Go To High School (Soundtrack) NS SIS & UER
1 0STRUM/DOGGYSTYLE/ATLANTIC 529248/AG (18.98) single “Love You
GUNS N’ ROSES ” 5 Like a Love Song™ is
@ 141187 B8 cerren oorr1a/une (16.98 GieatostHits Her biggest radio
[ 95 88 gx’;TEJS?SJ\g\'I‘JAWL::BJSMEMI w6 (13.08 How Great Is Our God: The Essential Collection hit ever (16-15 on
ZAC BROWN BAND " Hot 100 Airplay,
{80] 17 125 ROAR/BIGGER PICTURE/HOME GROWN/ATLANTIC 516931/AG (13.98 The'Folindation 56.4 million in
4 SUSAN BOYLE lience; %).
iy 62 %5 m SYCO/COLUMBIA 96252/SONY MUSIC (11.98 Someone To Watch Over Me | @ ?::::t:’aulrosris)es
BAD MEETS EVIL ¢
182 94 90 SHADY/INTERSCOPE 015729/GA (9.98) Hell: The Sequel (EP) @ U-13 on the
Faa) BON IVER Hot 100.
T el H JAGIAGUWAR 135* (14.98 Eon/IveE
@ 140 139 LIONEL RICHIE  The Best Of Lionel Richie: 20th Century Masters The Millennium Collection
MOTOWN/CHRONIGLES 007759/UME (9.9
Fras] 3BALLMTY 175
i 1129 167 FONOVISA 354663/UMLE (11.98 IFfSrEIg The stk T
BRAD PAISLEY i i %
1361 125 120 ARISTA NASHVILLE 83274/SMN (11.98) This Is Country Music (@ the No. 1film at the
137 124 124 m O onE: Outlaws Like Me g-s- afnfd “d"afia
| UALORY. JM0Z004 (10.95) ox office during
138 142 135 m?ﬁﬁg}?gm{:ﬂ:g The Best Of Three Dog Night: 20th Century Masters The Millennium Collection g the Jan. 20-22
SIMON & GARFUNKEL > weekend (525
| @ OLUMBIA/LEGACY 66022/SONY MUSIC (11.98 The Best Of Simon & Garfunkel /Ml million) enters
YELAWOLF s i p
140) 93 112 GHET-0-VISION/SHADY/DGC/INTERSCOPE 016174/16A (10.98 Radigactiie ‘t'lllllhln}ﬁ?glof‘il':in
gl THE HEAD AND THE HEART 2
141 110 132 $UB POP 915* (10.95) The Head And The Heart the vampires vs.
JAMES TAYLOR i werewolves
@ 200 159 WARNER BROS. 78094/RHINO (11.98 Greatest Hits franchise, and the
” BARRY WHITE  The Best Of White: 20th Century Masters The Millennium Collection !
L@ [ m ISLAND/CHRONICLES/IDJMG 000884/UME (9.98 Iou(r'::r:oundlmk
CHILDISH GAMBINO 0 A
e 104“ GLASSNOTE 0121* (13.98) Camp
4481 104 130 [} VARIOUS ARTISTS Wind Down [ 195 |

EMI SPECIAL MARKETS 31476 EX/STARBUCKS (12.98]

TAYLOR SWIFT

1467 105 95 BIG MACHINE TS0340A (24.98 CD/DVD) &

Speak Now: World Tour Live CD + DVD

The legend hasn’t

JAMES MORRISON

UNIVERSAL ISLAND 016211/UNIVERSAL REPUBLIC (13.98) The:Awakening

charted since April
5, 2008, when Not

AEROSMITH  The Best Of Aerosmith: 20th Century Masters The Millennium Collection
GEFFEN 001101/UME (9.98'

@‘ws 173@

Fade Away spent its
fourth and final

BOSTON
EPIC/LEGACY 86322*/SONY MUSIC (11.98)

ol

@
o
a
5]
3

CHRISTINA PERRI

150 147 123 m

ATLANTIC 525853/AG (13.98) @ lovestrong.

YO-YO MA/STUART NICKIMINAJ ......... .S 93 NEWSONG ... ..194  CHRISTINA PERRI

DUNCAN/EDGAR MINDLESS BEHAVIOR .68  NICKELBACK . 10  KATY PERRY . =

MEYER/CHRIS THILE . 197 ~ JUSTIN MOORE .. ... .137 93 TOMPETTY AND THE RED HOT CHILI PEPPERS
BOB MARLEY AND THE JAMES MORR'SUN < 47 ..189  HEARTBREAKERS ...121

WAILERS , 169 MUMFORD & SONS . PINK FLOYD . .104, !su 2Dﬂ LIONEL RICHIE 34
MAROON 5 ...36 IJ\NDAU EUGENE MURPHY PISTOL ANNIES RIHANNA . .
BRUNO MARS .. . A5 BRI SR nrr ) ONEREPUBLIC 187  PITBULL. THE ROOTS
MARTINA MCBRIDE ... . 47 JAKEOWEN ......... 16
SCOTTY MCCREERY .. .29
WILLIAM MCDOWELL . 188 ~ WILLIE NELSON 3
TIMMCGRAW ... 37 NEWSBOYS .........155 BRADPAISLEY ...... 136 QUEEN ............ 191
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ST
g IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)
‘ 71 |68 K% MICHAEL JACKSON

[ MJJ/EPIC 86998/SONY MUSIC (14.98)
152 156 144 E BOYZIIMEN  The Best Of Boyz Il Men: 20th Century Masters The Millennium Collection
@ 1183 152

WIZ KHALIFA

MOTOWN/CHRONICLES 001098/UME (9.98)
154 136 115 ANTIC 527099/AG (13.98) ®

SOUNDTRACK
‘ NEWSBOYS
INPOP 71592/EMI CMG (11.98)

RCA 80205 (11.98) Burlesque

Rolling Papers

God'’s Not Dead

LADY GAGA

jiss] 151119 STRE»\MLINEKONLWE’CHERHVTREENN'!ERSCOF’E 011805%/I6A (12.98) The Fame
RIHAN

1“ 129 113 E SRP/DEF JAM DHQZNIDJMG (13.98) ® Soud
CHRIS YOUNG

158 166 172 RCA NASHVILLE 85497/SMN (10. 95' Neon

.1"“ 102 128 VARIOUS ARTISTS Jazz Impressionists

SDNV MUSIC CMG 71804 EX/STARBUCKS (12.98)

EM
@ HEENTRY I IJN!VERSAL REPUBLIC 014469 (13.98) ®

7/ KIDZ BOP KIDS

Intimacy: Album 11l

:1,‘1 |54 25 RAZOR & TIE 89256 (18.98) KidzBop:20
AMY WINEHOUSE
e m UNIVERSAL REPUBLIC 008428" (15.98) BEEk To:BIACK

WILLIE NELSON

| 182 168 GOLUMBIA/LEGACY 64184/SONY MUSIG (5.98) Super Hits
DISTURBED :
164 134 110 n REPRISE 528610/ WARNER BROS. (15.98) The Lost Children
HOT CHELLE RAE
18,3-'J 150 114 oA 8437 (9.8) Whatever
166 116 99 RED HOT CHILI PEPPERS I'm With You

Greatest Hits

A Year Without Rain

Elvis: Best Of Love

A.N.T. Farm

Underworld: Awakening

The Very Best Of Daryl Hall John Oates

WARNER BROS. 526134* (18.98)
@ ABM 540387/UME (13.98)
SELENA GOMEZ & THE SCENE
@ HOLLYWOOD 004625 (10.98) &
TUFF GONG/ISLAND 548904*/UME (13.98) ®
@ 197 - JACKSON 5 The Best Of Jackson 5: 20th Century Masters The Millennium Collection
4 BOB SEGER & THE SILVER BULLET BAND i
i 171 160 160m CAPITOL 30334 (16.8) Greatest Hits
|_MCA NASHVILLE 170280/UMGN (9.98)
@ 195 - n ELVIS PRESLEY
SOUNDTRACK
WALT DISNEY 0013925 (10.98)
LAKESHORE DIGITAL EX (11.98)
DARYL HALL JOHN OATES
HUEY LEWIS & THE NEWS
CAPITOL 62996 (18.98) ®

STYX

169 155 165 m BOB MARLEY AND THE WAILERS Legend: The Best Of Bob Marley And The Wailers
MOTOWN 007718/UME (9.98)

@ GEORGE STRAIT  The Best Of George Strait: 20th Century Masters The Millennium Collection
RCA/SONY MUSIC CMG 19931/SONY MUSIC (6.98)

174 175 138 m

- SOUNDTRACK
RCA/LEGACY 69319/SONY MUSIC (10.98)
MICHAEL JACKSON

Greatest Hits

178 100 98 MJJ/EPIC 91259/SONY MUSIC (11.98) Immortal

N'\ 176 - n ?o%lgywﬁgvﬁg‘ifmsxmmowv CLASSICAL 98456/SONY MASTERWORKS (11.98) 1 e Descendants

180 170 134 r?sﬁgyz?}aj-sruum (15.98) 4X4=12

181 143 190 n ﬁﬁ%‘!&'&ﬂ?&?“w Sweeter

821 153 156 gL EMINEM - Curtain Call: The Hits
SOUNDTRACK

The Muppets

183 12 85 n
184 114 107 {1

WALT DISNEY 006509 (13.98)

FRANK SINATRA

REPRISE 79764/CAPITOL (18.98)
SECRETS

@ L13.] VELOGITY 150/RISE (12.98)

ELVIS PRESLEY

j198] 145 137m RCA/SONY MUSIC

137‘ 164 118 L) ONEHEPUBLIC

013607/1GA (13.98)
188 138 171 n

Sinatra: Best Of The Best

Ascent

MUSIC GROUP 70971/SONY MUSIC (6.98) An Aftetrioon’ln"Tha/ Garden

Waking Up

WILLIAM MCDOWELL
DELIVERY ROOM/LIGHT 2352/EONE (16.98)

Arise: The Live Worship Expierence

2 NIRVANA "
189 169 157 SUB POP/DGC/GEFFEN 015887*/UME (10.98) Nevermind
PINK FLOYD . :
190 137 117 CAPITOL 26965 (18.98) A Foot In The Door: The Best Of Pink Floyd
QUEEN

Greatest Hits: We Will Rock You

1@;1 173 1ssm

192 163 148

HOLLYWOOD 162465 (18.98)
YOUNG THE GIANT
ROADRUNNER 617806* (13.98)
DRAKE
YOUNG

Young The Giant

Thank Me Later

MONEY 014325/UNIVE| REPUBLIC (13.98)

NEWSONG
HHM 9620 MINISTRIES (14.98) One True God
BUDDY HOLLY  The Best Of Buddy Holly: 20th Century Masters The Millennium Collection
GEFFEN 11 |955/UME (9.98)
THE RO!

DEF JAM mszsz KDJMG (13.98) Undun
YO0-YO MA/STUART DUNCAN/EDGAR MEYER/CHRIS THILE

SONY CLASSIGAL 84118/SONY MASTERWORKS (11.98) The Goat Rodeo Sessions
JOSH TURNER

MCA NASHVILLE 015348/UME (7.98)

EMINE

196 119 79 .
187 161 135“
198 191 183 m

Icon: Josh Turner

The Marshall Mathers LP 0.

109 M
0. ::e;:ﬂ the ‘a"y at 1” ‘ 179 189 i WEB/AFTERMATH/INTERSCOPE 490629*/UME (13.98)
o PINK FLOYD
. CAPITOL 28944 (34.98) The Wall Q.

B0B SEGER & THE SILVER COURAGEQUS ... | s 7 T [ v

BULLET BAND ... 64, 171 THE DESCENDANTS JAMES TAYLOR ... 142
BLAKE SHELTON .. 69,92 STYX 167 THE TEMPTATIONS .. 114
SIVON & GARFUNKEL . 139 TAYLOR SWIFT . smon&vowr&7 101 ROBIN THICKE .......102  JAZZIMPRESSIONISTS . 159 2.1
FRANKSINATRA .....184  ....... 34,58, 105, 146 . THIRDDAY ..........70 MUSCBYBACHARACH . 1n7 WIZKHALIFA ... 154
SKILLE[ za THREE DOG NIGHT ...138 NOW39... 118

KRILLEX . 5, 49 CHRIS TOMLIN .
SNOOP uose &awiz ALVIN AND THE CHIPMUNKS: TPAIN ...
127 CHIPWRECKED JOSH TURNER .

SNow PATROL ANT. FARM TYRESE

BURLESQUE

o L A74
........ 153
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‘The most popular songs onYouTube.

u!‘mmwmwum
o m! SOMEONE LIKEYOU |

@ T. MILLS wWw\W.MYSPACE COMTMILLS

7 45 PRETTY LIGHTS www.MYSPACE.COM/PRETTYLIGHTS

MAREK HEMMANN wWwW.MYSPACE COM/MAREKHEMMANN

19 38 PITTY Www.MYSPACE COM/BANDAPITTY

12 E JESUS ADRIAN ROMERO WW\W.MYSPACE COM/JESUSADRIANNET

34 3 GRAMATIK www.MYSPACE.COM/GRAMATIK

I
@ﬂ PORTA WWW.MYSPACE.COM/PORTAT

14 42 METRONOMY www.MYSPACE COM/METRONOMY

E@ CLOCK OPERA WW\W.MYSPACE COM/CLOCKOPERA

20 18 MORD FUSTANG WwWW.MYSPACE COM/MORDFUSTANG

@ JOTA QUEST WWW.MYSPACE.COM/JOTAQUEST

17 21 ORELSAN WwW.MYSPACECOM/ORELSAN

-M@ YANN TIERSEN Www.MYSPACE COM/YANNTIERSENINPROGRESS

18 31 AEROPLANE W\\W.MYSPACE COM/AEROPLANEMUSICLOVE

HE DIYAR PALA WWW.MYSPACE. COM/DIYARPALA

23 53 ALYSSA BERNAL wwW.MYSPACE COM/ALYSSABERNAL

Mlﬂ@ DATSIK www.MYSPACE COM/DJDATSIK

25 53 DAVE DAYS WWW.MYSPACECOM/DAVEDAYS

m THE BOOMZERS WwW.MYSPACE COM/DASHPROJECT

16 8 LAZY RICH Ww\w.MYSPACE.COM/DJLAZYRICH

@@ NICOLAS JAAR WWWW.MYSPACE COM/NICOLASJAAR

13 19 STAR SLINGER WWW.MYSPACE COM/STARSLINGERMUSIC

@@ GIRLTALK www.MYSPACE COM/GIRLTALK

30 14 MEYTAL COHEN wWww.MYSPACE COM/DEWWATERPRIEST
3 GOD IS AN ASTRONAUT wWw\W.MYSPACE.COM/GODISANASTRONAUT

15 ONRA WWW.MYSPACE COM/ONRA

- E BORGORE WW\W.MYSPACE COM/BORGORE

35 19 COM TRUISE WWW.MYSPACE COM/IAMCOMTRUISE

L MODESTEP WWWw.MYSPACE COM/MODESTEP

E 39 17 TOKIMONSTA WWW.MYSPACE.COM/TOKIBEATS

W MUSTARD PIMP www.MYSPACE.COM/MUSTARDPIMP
33 3 MATT CORBY WWW.MYSPACE.COM/MATTCORBYAU
@ GOLD PANDA WWW.MYSPACE COM/GOLDPANDA

BAG RAIDERS Ww\W.MYSPACE.COM/BAGRAIDERS
- PAN-POT WW\W.MYSPACE COM/PANPOT

G) 48 8 CAPITAL INICIAL Www.MYSPACE.COM/CAPITALINICIAL

-Bm ROSA DE SARON WWW.MYSPACE COM/BANDAROSADESARON

PICTUREPLANE WWW.MYSPACE COM/PICTUREPLANE
ARASH W\WW.MYSPACE COM/ARASHMUSIC

EMANCIPATOR Ww\W.MYSPAGE COM/EMANCIPATOR

FELGUK WWW.MYSPACE COM/FELGUK

MAX COOPER WWW.MYSPACE.COM/MAXCOOPERMAX

JOSEPH VINCENT www.MYSPACE.COMAOSEPHVINCENTMUSIC

JORDAN JANSEN www.MYSPACE COM/JORDANJANSEN

Producer Gramatik makes a dramatic rise on Uncharted, rising
34-12, thanks to the recent release of his hip-hop track “In My
City” on Jan. 13. So far, the cut—uploaded to SoundCloud—has
been played 23,000 times. Another reason to celebrate: The tune
will be featured in the upcoming film “From the Rough,” starring
former Academy Award-nominee Taraji P. Henson.
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On the Social 50, YouTube sensation Walk Off the Earth runs
14-3 as its viral cover of Gotye’s “Somebody That | Used

to Know” continues to make waves. With 38 million views
racked up on YouTube, it’s the most-watched clip on the
site, globally, for the entire month. Last week, the group’s
debut at No. 14 marked the highest entry since Rebecca
Black (of “Friday” fame) started at No. 9 on April 2, 2011.
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e 22| Ek&gggygscwnw EVEN,|KIRKPATRICK 5. WILCOX) Bregh;:;;;c;!/lﬁr;s 32 hitthe to_p m', o %ﬁlﬁs MOORE, SIRAH) (0] ?Eré'éfﬁo@esﬁl/fr'ﬂ%i'&i? L H
23 25 15 HEADLINES Drake [ Covsectiivelyin SUMMER NIGHTS Glee Cast|  go =
BOI-1DAN.SHEBIB (A.GRAHAM,M SAMUELS,N.SHEBIB) @ YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC 2004-05. A.ANDERS PASTROM.R.MURPHY (W.CASEY,J.JACOBS) @® 20TH GENTURY FOX TV/COLUMBIA £
MR. KNOW IT ALL Kelly Clarkson 89 WE ARE YOUNG Fun. Featuring Janelle Monae 2
el 22 2T B.KENNEDY,E.DEAN (B.SEALS.E.DEAN.B.JAMES, D.JONES) ye@ 19/RCA 1 86 88 FUN..J.BHASKER (N.RUESS A.DOST.J.ANTONOFF.J BHASKER) [0) FgUELED BY RAMEN/RRP 5 ?ZL
PARADISE Coldplay COUNTDOWN Beyonce 8
@ SIS M.DRAVS, D.GREEN (G.R.BERRYMAN.J.M.BUCKLAND,W.CHAMPION,C.A.J. MARTIN B.ENO) @ CAPITOL L ] 52188 © PARKWOOD/COLUMBIA Ul B
YOU MAKE ME FEEL... Cobra Starship Featuring Sabi Wil Featunng The Civil Wars =
R 4 32 5.MAC (S.MAC,LWROLDSEN) © DECAYDANCE/FUELED BY RAMEN/ATLM«gncmag U Rl ©% 40 _T-BONE BURNET’ J WILLIAMS J.PWHITE,T-80 © BIG MACHINE/UNIVERSAL REPUBLIC & 2
You Chris Youn, ROUND OF APPLAUSE Waka Flocka Flame Featuring Drake o
@ 45 83 J.STROUD (C.YOUNG,L LAIRD) ® RCA NI\SH\IILLgE 37 Radio is figuring out 82 & o7 LEX LUGER (J.MALPHURS,L.A.LEWIS) [0) MIZAY/WAR%ER BROS 86 E
2 peipe ;jvl\f'osnﬂvlt;x';vl?nsmmum (D.HAYWOOD.C KELLEYH.SCOTT.D.DAVIDSON eba?m&'ﬁmﬁfé M vittnsarady 1 ﬁﬁ@ﬁg%ﬁh@fﬁ DUBOIS K.LOVELACE) 0] A:?fwisxllﬁ{ .
39 37 35 GIVE ME EVERYTHING Pitbull Featuring Ne-Yo, Afrojack & Nayer 1 km!" With @ 100 - TALK THAT TALK Rihanna Featuring Jay-Z 3 o
AFROJACK (A.C.PEREZ N.VAN DE WALL §.C.SMITH) @ MR. 305/POLO GROUNDS/J/RCA hawng ﬂehllleﬂ a‘on STARGATE (E.DEAN,M.S ERIKSEN, T.E HERMANSEN, S.C.CARTER,A. BEST.S.COMBS.C. THOMPSON,C.WALLACE) @ SRP/DEF JAM/IDJMG ;"?
5 0'CLOCK T-Pain Featuring Wiz Khalifa & Lily Allen Hot Digital Songs WHERE | COME FROM Montgomery Gentr 1
40 2 2 T-PAIN (T-PAIN.C.J. THOMAZ L ALLEN. G BARLOW.H.DONALD.G.KURSTIN.J. ORANGE, M.OWEN.S. ﬁﬂﬂgﬂ'\l\ © KONVICT/NAPPY EDyVVJWEﬂCA 10 mo weeks ago md 95 90 94 M.KNOX (R. CLAWSDN‘D,DI\VIDSUN) g@ /\V?lfﬂGEiJvﬂig_ 90 g
T A e vy > P H
| [ B | BTN o e L |
42 35 30 PUMPED UP KICKS Foster The People 3 standing Qe @ DON’T STOP (COLOR ON THE WALLS) Foster The People 97
M.FOSTER (M.FOSTER) ©© STARTIME/COLUMBIA the ballad, now R.COSTEY,M.FOSTER (M.FOSTER) © STARTIME/COLUMBIA z
DRINK IN MY HAND Eric Church being promoted to @ MR. WRONG Mary J. Blige Featuring Drake 3
g V1142 J.JOYGE (E.CHURCH,M.PHEENEY,L LAIRD) © EMI NASHVILLE L] adul!gtop 40and I JONSINAICO LOVE (1.6 SCHEFFER RICO LOVE.D MORRIS K GAMBLE.L A HUFF.C.GILBERT A GRAHAM) _ @ MATRIARGHGEFFENINTERSCOPE % 3
OURS Taylor Swift g . : . LOVE’'S GONNA MAKE IT ALRIGHT George Strait 2
47|43 N.CHAPMAN.T.SWIFT (T.SWIFT) ®O BIG MACHINE 13 triple A radio, begins T.BROWN,G.STRAIT (A.ANDERSON,C.STAPLETON) © MCANASHVILLE L 2
@ 554 TONIGHT IS THE NIGHT Outasight © on Adult Top 40 at @ No CHURCH IN THE WILD Jay Z Kanye West Featuring Frank Ocean 400 £
COOK CLASSICS.M.MASURKA (R.A.CONTE W.LOBBAN-BEAN © WARNER BROS No. 36. OWEST SCOARTER EANTHAS JSAONLIROACH) @ AOC-AFELLAROG NATONOEF AMIDING g
46 44 45 LOTUS FLOWER BOMB Wale Featuring Miguel 28 2
J.HOWARD (0. AKINTIMEHIN,E.HOWARD M.J.PIMENTEL S.J.DEW,W.JOHNSON © MAYBAGH/WARNER BROS. BETWEEN THE BU
@ 49 55 ALL YOUR LIFE The Band Perry @ a7 g
N.CHAPMAN (B.HENNINGSEN.C.HENNINGSEN) @ REPUBLIC NASHVILLE ‘FI RE, AN D REIGN. ADELE ATOP HOT 100 3
BRIGHTER THAN THE SUN Colbie Caillat L H
@ 51 56 R.B.TEDDER (C.CAILLATR.B.TEDDER) © UNIVERSAL REPUBLIC 48 8
SUPER BASS Nicki Minaj p LI g “ i ain” li i i i s
ol )[4 KANE,JMIKE (0.TMARAJD.A.JOHNSON.E.DEAN.RHYLTON) _ @@ YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC 3 S  As Adele’s Set- Fire to the Rain” lifts 2-1 on the Billboard Hot 1_00 while her 0
@ 58 of SOMEBODY THAT | USED TO KNOW Gotye Featuring Kimbra 50 album 21 remains atop the Billboard 200 for a 17th nonconsecutive week (see
W.DE BACKER (W.DE BACKER) © SAMPLES 'N' SECONDS/FAIRFAX/UNIVERSAL REPUBLIC h b the first b inol i lead the 1 n hil
@ = STRIP Chris Brown Featuring Kevin McCall = page 38), the set becomes the first by a single artist to lead the latter list while
THA BIZNESS (C.M.BROWN.K MCCALL,A STREETER,J.L.BEREAL C.WHITACRE.J. HENDERSON) @ JIVE/RCA three of its tracks have concurrently ruled the Hot 100. 21 singles “Rolling in the
@ FADED Tyga Featuring Lil Wayne 52 i X K X
NOT LISTED (NOT LISTED) © YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC Deep” and “Someone Like You” previously reigned while the set commanded the
@ 56 60 f‘,';(ﬁ’ g‘ cﬁm&”ﬁﬁyﬂt J THARDING.S MCANALLY) ® ;;k,fﬁcmﬁ'; 53 Billboard 200 last year. The “Saturday Night Fever” soundtrack is the only other
B4 54 52 A THOUSAND YEARS Christina Perri 13 album to have managed the feat, having headed up the album ranking while
D.HODGES (C.PERRID.H.HODGES) © SUMMIT/CHOP SHOP/ATLANTIC/RRP X .
55 50 49 KEEP ME IN MIND Zac Brown Band 35 three singles from the set reached No. 1 on the Hot 100 in 1978. —Gary Trust

K.STEGALL,Z.BROWN (Z.BROWN,W.DURRETTE,N.COWAN) © SOUTHERN GROUND/ATLANTIC/BIGGER PICTURE

42 | Goto www.billboard.biz for complete chart data Data for week of FEBRUARY 4, 2012
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g E! WE FOUND LOVE
RIHANNA FEAT, CALVIN HARRIS SRP/DEF JAM/IDJMG
5 15 ITWILLRAIN
BRUNO MARS SUMMIT/CHOP SHOP/ELEKTRA/ATLANTIC
3 14 GOOD FEELING
FLO RIDA POE BOY/ATLANTIC
4 15 THE ONE THAT GOT AWAY
KATY PERRY CAPITOL
s g SETFIRE TO THE RAIN
ADELE XL/COLUMBIA
2 21 NI**AS IN PARIS
JAY Z KANYE WEST ROC-A-FELLA/ROC NATION/DEF JAM/IDJMG
s 19 SEXY AND I KNOW IT
LMFAO PARTY ROCK/WILL.IAM/CHERRYTREE/INTERSCOPE
s 21 WITHOUT YOU
DAVID GUETTA FEAT, USHER WHAT A MUSIC/ASTRALWERKS/CAPITOL
9 13 WORKOUT
J. COLE ROC NATION/COLUMBIA
11 MOVES LIKE JAGGER
MAROON 5 FEAT. CHRISTINA AGUILERA A&M/OCTONE/INTERSCOPE
1o 25 STEREO HEARTS
GYM CLASS HEROES FEAT. ADAM LEVINE DECAYDANCE/FUELED BY RAMEN/RRP
12 21 SOMEONE LIKE YOU
ADELE XL/COLUMBIA
1 10 DOMINO
JESSIE J LAVA/UNIVERSAL REPUBLIC
12 14 DANCE (ASS)
BIG SEAN FEAT. NICKI MINAJ G.0.0.0/DEF JAM/IDJMG
15 13 LOVE YOU LIKE A LOVE SONG
SELENA GOMEZ & THE SCENE HOLLYWOOD
15 15 NOT OVER YOU
GAVIN DEGRAW J/RCA
17 12 MAKE ME PROUD
DRAKE FEAT, NICKI MINAJ YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC
51 1 LOTUS FLOWER BOMB
WALE FEAT. MIGUEL MAYBACH/WARNER BROS.
4 5 TURN MEON
DAVID GUETTA FEAT. NICKI MINAJ WHAT A MUSIC/ASTRALWERKS/CAPITOL
45 g INTERNATIONAL LOVE
PITBULL FEAT. CHRIS BROWN MR. 305/POLO GROUNDS/J/RCA
2 33 PARTY ROCK ANTHEM
LMFAO PARTY ROCK/WILL.LAM/CHERRYTREE/INTERSCOPE
19 20 MR.KNOW IT ALL
KELLY CLARKSON 19/RCA
54 1 | DON'T WANT THIS NIGHT TO END
LUKE BRYAN CAPITOL NASHVILLE
2 4 GIVE ME EVERYTHING
PITBULL MR. 305/POLO GROUNDS/J/RCA
2 7 YOU MAKE ME FEE
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'SNOOP DOGG & WIZ KHALIFA FEAT. BRUNO MARS ROSTRUM/ATLANTICIRRP
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COBRA STARSHIP FEAT, SABI DECAYDANCE/FUELED BY RAMEN/ATLANTIC/RRP

TITLE §
ARTIST IMPRINT / PROMOTION LABEL

TURN ME ON

DAV GUETTA FEATNEK MINAJ W8T A MUSICASTRAVRKSTAPTOL
SET FIRE TO THE RAIN
ADELE XL/COLUMBIA
STRONGER (WHAT DOESN'T KILL YOU)
KELLY CLARKSON 19/RCA
RACK CITY

TYGA YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

GOOD FEELING

FLO RIDA POE BOY/ATLANTIC

WE FOUND LOVE

RIHANNA FEAT. CALVIN HARRIS SRP/DEF JAM/IDJMG
SEXY AND | KNOW IT

LMFAQ PARTY ROCK/WILLLAM/CHERRYTREE/INTERSCOPE

YOUNG, WILD & FREE

DOMINO

JESSIE J LAVA/UNIVERSAL REPUBLIC

THE ONE THAT GOT AWAY

KATY PERRY CAPITOL

NI**AS IN PARIS

JAY 2 KANYE WEST ROC-A-FELLAVROC NATION/DEF JAM/IDIMG
WITHOUT YOU

‘GLEE CAST 20TH CENTURY FOX TV/COLUMBIA

IT WILL RAIN

BRUNO MARS SUMMIT/CHOP SHOP/ELEKTRAJATLANTIC
PARTY ROCK ANTHEM

LMFAQ PARTY ROCK/WILLL AM/CHERRYTREE/INTERSCOPE
DANCE (A$$)

BIG SEAN FEAT. NICKI MINAJ G.0.0.0/DEF JAM/IDJME
THE MOTTO

DRAKE FEAT.LIL WAYNE YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLLC
INTERNATIONAL LOVE

PITBULL FEAT. CHRIS BROWN MR, 305/P0L0 GROUNDSLJ/RCA
MOVES LIKE JAGGER

MAROON 5 FEAT. CHRISTINA AGUILERA ASM/OCTONE/NTERSCOPE
ASS BACK HOME

GYM CLASS HERDES FEATNEON HITCH OECAYDANCEFUELED 8Y RAVENATLANTIC
RED SOLO CUP

TOBY KEITH SHOW DOG-UNIVERSAL

NOT OVER YOU

GAVIN DEGRAW J/RCA

SOMEONE LIKE YOU

ADELE XL/COLUMBIA

WORK OUT

J. COLE ROC NATION/COLUMBIA

| LIKE IT LIKE THAT

HOT CHELLE RAE FEAT. NEW BOYZ RCA

YOU DA ONE

RIHANNA SRP/DEF JAM/IDJMG
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| E = g ARTIST IMPRINT/PROMOTION LABEL
You
a7 1B CHRIS YOUNG RCA NASHVILLE
u 7 THE MOTTO
DRAKE FEAT. LIL WAYNE YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC
s 15 ALL YOUR LIFE
THE BAND PERRY REPUBLIC NASHVILLE
1 21 HEADLINES
DRAKE YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC
25 35 JUSTAKISS
LADY ANTEBELLUM CAPITOL NASHVILLE
2 15 DRINKIN MY HAND
ERIC CHURCH EMI NASHVILLE
25 11 YOU DA ONE
RIHANNA SRP/DEF JAM/IDIMG
5 g YOUNG, WILD & FREE
'SNOOP DOGG & WIZ KHALIFIA ROSTRUM/DOGGYSTYLE/ATLANTIC/RRP
13 5 ASSBACK HOME
GYM CLASS HEROES FEAT. NEON HITCH DECAYDANCEFUELED BY RAMEN/ATLANTIC
s g CAN'T GET ENOUGH
J. COLE FEAT. TREY SONGZ ROC NATION/COLUMBIA
4 g YOU GONNA FLY
KEITH URBAN CAPITOL NASHVILLE
13 REALITY
KENNY CHESNEY BNA
17 KEEP ME IN MIND
ZAC BROWN BAND SOUTHERN GROUND/ATLANTIC/BIGGER PICTURE
& s TAKECARE
DRAKE FEAT. RIHANNA YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC
5 5 RACKCITY
TYGA YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC
& 4 STRIP
CHRIS BROWN FEAT. KEVIN MCCALL JIVE/RCA
5 19 LETITRAIN
DAVID NAIL FEATURING SARAH BUXTON MCA NASHVILLE
29 17 BRIGHTER THAN THE SUN
COLBIE CAILLAT UNIVERSAL REPUBLIC
21 5 STRONGER (WHAT DOESN'T KILL YOU)
KELLY CLARKSON 19/RCA
45 11 M GONNA LOVE YOU THROUGH IT
MARTINA MCBRIDE REPUBLIC NASHVILLE
UG PARTY
BEYONCE FEAT. ANDRE 3000 PARKW0OD/COLUMBIA
FSISY 1 DO
YOUNG JEEZY FEAT. JAY-Z & ANDRE 3000 CTE/DEF JAM/IDJMG
» 1 50CLOCK
T- PAIN FEAT. WIZ KHALIFA & LILLY ALLEN KONVICT/NAPPY BOY/JIVE/RCA
1g TATTOOS ON THIS TOWN
JASON ALDEAN BROKEN BOW
4 BLACKOUT
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SELENA GOMEZ & THE SCENE HOLLYW0OD

BREATHE CAROLINA FEARLESS/RED

TITLE

ARTIST IMPRINT / PROMOTION LABEL

| DON'T WANT THIS NIGHT TO END
LUKE BRYAN CAPITOL NASHVILLE

PARADISE

COLDPLAY CAPITOL

BLACKOUT

BREATHE CAROLINA FEARLESS

AT LAST

H @ car

ETTA JAMES ARGO/CHESS/MCA/HIP-0/UME

DED
TYGA FEAT. 1L WAYNE YOUNG HONEYICASH MONEYUNVERSAL REPUBLIG
STEREO HEARTS
GYM CLASS HERDES FEAT, ADAM LEVINE DECAYORNCEFUELED BY RAMENRRP
TAKE CARE
DRAKE FEAT. RHANNA YOUNG MONEYICASH MONEY/UNIVERSAL REPUBLIC
LOVE YOU LIKE A LOVE SONG

WITHOUT YOU

DAVID GUETTA FEAT, USHER WHAT A MUSIC/ASTRALWERKS CAPITOL
WE FOUND LOVE

GLEE CAST 20TH CENTURY FOX TV/COLUMBIA
SOMEBODY THAT | USED TO KNOW
GOTYE FEAT KIMBRA SAMPLES ' SECONDS/FAIFAKUNIVERSAL REPUBLIC
TONIGHT IS THE NIGHT

OUTASIGHT WARNER BROS.

OURS

TAYLOR SWIFT BIG MACHINE

ROLLING IN THE DEEP

ADELE XU/COLUMBIA

PUMPED UP KICKS

FOSTER THE PEOPLE STARTIME/COLUMBIA

A THOUSAND YEARS

CHRISTINA PERRI SUMMIT/CHOP SHOP/ATLANTIC/RRP
MOVES LIKE JAGGER / JUMPIN' JACK FLASH
GLEE CAST 20TH CENTURY FOX TV/COLUMBIA

5 0'CLOCK

TPAIN FEAT. WIZ KHALIFA & LY ALLEN KONVICTINAPPY BOYAIVERCA
HEADLINES

DRAKE YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC
THE FIRST TIME EVER | SAW YOUR FACE
GLEE CAST 20TH CENTURY FOX TV/COLUMBIA

SUPER BASS

NICKI MINAJ YOUNG MONEY/CASH MONEYUNNERSAL REPUBLIC
MAKE ME PROUD

DRAKE FEAT ICK MINAS YOUNG MONEYICASH MONEYUNVERSAL REPUBLIC
BRIGHTER THAN THE SUN

COLBIE CAILLAT UNIVERSAL REPUBLIC

I WON'T GIVE UP

JASON MRAZATUANTICRRP

STRANGE CLOUDS
B.0.8 FEAT. LIL WAYNE REBELROCK/GRAND HUSTLE/ATLANTIC

For chart reprints call 212.493.4023
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DIGITAL

3 QE TITLE g 58 g? TITLE 5
Ei 2 ARTIST IMPRINT/PROMOTION LABEL 'S ARTIST IMPRINT/PROMOTION LABEL
a 15l SET FIRETOTHE RAIN .l N E! RED SOLO CUP
ADELE XL/COLUMBIA TOBY KEITH SHOW DOG-UNIVERSAL
SOMEONE LIKE YOU I DON'T WANT THIS NIGHT TO END
2 <]z ADELE XL/COLUMBIA 2 2 LUKE BRYAN CAPITOL NASHVILLE .
PARADISE ; OURS
[o il ] _ COLDPLAY CAPITOL u 33 _TAYLOR SWIFT BIG MACHINE L]
BLACKOUT ALONE WITH YOU
7 BREATHE CAROLINA FEARLESS ° NS JAKE OWEN RCA
g 7 SOMEBODY THAT | USED TO KNOW e 1 g YOU
GOTYE FEAT. KIMBRA SAMPLES ‘N SECONDSFAIRFAXIUNIVERSAL REPUBLIC CHRIS YOUNG RCA
ROLLING IN THE DEEP JUST AKISS
5|40 ADELE XL/COLUMBIA 6 = 6|3 LADY ANTEBELLUM CAPITOL NASHVILLE .
PUMPED UP KICKS 5 A WOMAN LIKE YOU
%53 FoSTER THE PEOPLE STARTINEICOLUVBIA ° ° 9 e onice curs -
, 3 |WONTGIVEUP & g 25 GOD GAVE ME YOU ™
JASON MRAZ ATLANTIC/RRP BLAKE SHELTON WARNER BROS /WMN
12 g WEARE YOUNG o 10 20 DRINKINMY HAND
FUN. FEAT. JANELLE MONAE FUELED BY RAMEN/RRP ERIC CHURCH EMI NASHVILLE
14 13 LONELY BOY o SAFE & SOUND
THE BLACK KEYS NONESUCH/WARNER BROS. ‘TAYLOR SWIFT FEAT. THE CIVIL WARS BIG MACHINEUNIVERSAL REPUBLIC
15 15 SHAKEIT OUT 11 7 g IFIDIE YOUNG -
FLORENCE + THE MACHINE UNIVERSAL REPUBLIC i THE BAND PERRY REPUBLIC NASHVILLE =
SAIL ALL YOUR LIFE
1] |2 AWOLNATION RED BULL 9 e e THE BAND PERRY REPUBLIC NASHVILLE .
13 » VIDEO GAMES 13 12 45 DIRTROAD ANTHEM
LANA DEL REY POLYDOR/STRANGER/INTERSCOPE : JASON ALDEAN BROKEN BOW -
g 3 DRIVEBY @ 18 20 THE TROUBLE WITH GIRLS
TRAIN COLUMBIA | SCOTTY MCCREERY 19/INTERSCOPE/MERCURY
17 15 HEARTBEAT 15 14 17 KEEP MEIN MIND

THE FRAY EPIC ZAC BROWN BAND SOUTHERN GROUND/ATLANTIC/BIGGER PICTURE
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& TITLE § 52 25 TITLE §
S ARTIST IMPRINT/PROMOTION LABEL 3 ARTIST IMPRINT/PROMOTION LABEL k
1 9 E! RACK CITY 11T ﬁ! DANZA KUDURO
TYGA YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC DON OMAR & LUCENZ0 YANS/DRFANATOMACHETELNNERSAL MUSIC LATIND
YOUNG, WILD & FREE 1 KNOW YOU WANT ME (CALLE OCHO) g5
= z SNOOP DOGG & WIZ KHALIFA FEAT. BRUNO MARS ROSTRUM/ATLANTIC u 2 21 PITBULL ULTRA
'3 3 1 NI**ASINPARIS P 3 4 1 INTENTALO
- JAY Z KANYE WEST ROC-A [ROC NATION/DEF JAMADJME 3BALLMTY FEAT. EL BEBETO Y AMERICA SIERRA FONDVISA
4 4 29 DANCE (ASS) 4 3 17 HIPS DON'T LIE
BIG SEAN FEAT. NICKI MINAJ G.0.0.0./DEF JAM/IDIMG SHAKIRA FEAT. WYCLEF JEAN EPIC/SONY MUSIC LATIN
s 5 1 THEMOTTO 5 5 gy WAKAWAKA (THIS TIME FOR AFRICA) gy
L 'DRAKE FEAT, LIL WAYNE YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC ' SHAKIRA FEAT. FRESHLYGROUND EPIC/SONY MUSIC LATIN
e 6 INTERNATIONAL LOVE 6 & 21 PROMISE
PITBULL FEAT. CHRIS BROWN MR. 305/POLO GROUNDS/J/RCA ROMEQ SANTOS FEAT. USHER SONY MUSIC LATIN
B WORK OUT ™ ° __ | LASCOSAS PEQUENAS
=] J. COLE ROC NATION/COLUMBIA - PRINCE ROYCE TOP STOP
o _ 4 ATLAST 8 7 g RABIOSA
ETTA JAMES CHESS/MCA/UME SHAKIRA EPIC/SONY MUSIC LATIN
\ e B FADED Bl HEROE
i d ‘TYGA FEAT. LIL WAYNE YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC ENRIQUE IGLESIAS INTERSCOPE/UNIVERSAL MUSIC LATINO
@ 1" TAKE CARE @ g 15 EL VERDADERO AMOR PERDONA
DRAKE FEAT. RIHANNA YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC MANA WARNER LATINA
oo 5 0'CLOCK 11 10 1 LOVUMBA (PRESTIGE)
i ‘T-PAIN FEAT. WIZ KHALIFA & LILY ALLEN KONVICT/NAPPY BOY/JIVE/RCA DADDY YANKEE EL CARTEL
12 g g3 HEADLINES 12 12 g BON,BON
DRAKE YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC PITBULL MR. 305/FAMOUS ARTIST/SONY MUSIC LATIN
i
SUPER BASS - ‘ THE ANTHEM
‘ 13 | 2 NICKI MINAJ YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC U= R PITBULL FEAT. LIL JON FAMOUS ARTIST/TVT
MAKE ME PROUD TABOO
A 'DRAKE FEAT. NICKI MINAJ YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC @ ] 1 DON OMAR ORFANATO/MACHETE/UNIVERSAL MUSIC LATINO
{45 10 17 STRANGE CLOUDS e
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B.0.8 FEAT. LIL WAYNE REBELROCK/GRAND HUSTLE/ATLANTIC SHAKIRA FEAT. EL CATA EPIC/SONY MUSIC LATIN

25 TITLE : EE TITLE e
S ARTIST IMPRINT/LABEL § Z ARTIST IMPRINT/LABEL e
1 YOU'RETHE REASON n b PROMISE
‘VICTORIOUS CAST FEAT, VCTORIA JUSTICE NI CYELODEN COLUMEIA SOMY MUSC ROMEQ SANTOS FEAT. USHER SONY MUSIC LATIN
1 PARTY ROCK ANTHEM e __ ;| LASCOSAS PEQUENAS
KIDZ BOP KIDS RAZOR & TIE - _PRINCE ROYCE TOP STOP
12 MUSIC SOUNDS BETTER WITH U 3 3 g RABIOSA
BIG TIME RUSH FEAT. MANN NICKELODEON/COLUMBIA = |] SHAKIRA EPIC/SONY MUSIC LATIN
1 MOVES LIKE JAGGER 2 3 3 LocA
KIDZ BOP KIDS RAZOR & TIE SHAKIRA FEAT. EL CATA EPIC/SONY MUSIC LATIN
5 PARTY ROCK ANTHEM &5 4 g5 CORAZON SIN CARA
‘THE CHIPMUNKS & THE CHIPETTES 20TH CENTURY FO FILMSIFOKREGENCYATLANTIC S PRINCE ROYCE TOP STOP/ATLANTIC
1 YOU MAKE ME FEEL... 6 5 105 STAND BY ME
KIDZ BOP KIDS RAZOR & TIE PRINCE ROYCE TOP STOP/ATLANTIC
g | SEE THE LIGHT 7 § 59 ELAMOR QUE PERDIMOS
MANDY MOORE & ZACHARY LEVI WALT DISNEY PRINCE ROYCE TOP STOP/ATLANTIC
5 FREAK THE FREAK OUT ° 8 7 10 ELLAYYO
VICTORIOUS CAST FEAT. VICTORLA JUSTICE NICKELODEON/COLUMBIA/SONY MUSIC - AVENTURA FEAT. DON OMAR PREMIUM LATIN
| WE FOUND LOVE ' o g 107 SUAVEMENTE
KIDZ BOP KIDS RAZOR & TIE |= ! ELVIS CRESPO SONY DISCOS/SONY MUSIC LATIN
15 CALLING ALL THE MONSTERS 20 8 22 WEPA
CHINA ANNE MCCLAIN WALT DISNEY GLORIA ESTEFAN CRESCENT MOON/VERVE FORECAST/VERVE
43 DYNAMITE 11 10 12 NINA BONITA
KIDZ BOP KIDS RAZOR & TIE - CHINO & NACHO MACHETE/UNIVERSAL MUSIC LATINO
5 WHEN WILL MY LIFE BEGIN e 12 107 OYE COMO VA
MANDY MOORE WALT DISNEY o SANTANA COLUMBIA/LEGACY
4 STEREO HEARTS 42 11 107 DILE AL AMOR
KIDZ BOP KIDS RAZOR & TIE - AVENTURA PREMIUM LATIN
3y WATCH ME @ 15 3 MISANTA
BELLA THORNE & ZENDAYA WALT DISNEY ROMEQ SANTOS FEAT. TOMATITO SONY MUSIC LATIN
5 JUST LIKE A ROCKSTAR 15 13 45 MIULTIMA CARTA
THE FRESH BEAT BAND VIACOM 5 PRINCE ROYCE TOP STOP/ATLANTIC
Go to www.billboard.biz for complete chart data | 43



TITLE
ARTIST (IMPRINT / PROMOTION LABEL)

16 IT WILL RAIN
'BRUNO MARS (SUMMIT/CHOP SHOP/ELEKTRA/ATLANTIC)

2
15 THE ONE THAT GOT AWAY

° 3 KATY PERRY (CAPITOL)
{1 47 WE FOUND LOVE
RIHANNA FEAT. CALVIN HARRIS (SRP/DEF JAM/IDJMG!
° 4 {7 GOOD FEELING
FLO RIDA (POE BOY/ATLANTIC)
o 6 5 [SEMEM SET FIRE TO THE RAIN
GAINER (XL/COLUMBIA]
° 7 50 LOVE YOU LIKE A LOVE SONG
SELENA GOMEZ & THE SCENE (HOLLYWOOD,
5 1 SEXY AND | KNOW IT
L LMFAO (PARTY ROCK/WILL | AM/CHERRYTREE/INTERSCOPE]
g DOMINO
JESSIE J (LAVA/UNIVERSAL REPUBLIC]
51 WITHOUT YOU
DAVID GUETTA FEAT, USHER (WHAT A MUSIC/ASTRALWERKS/CAPITOL)
11 1o NOT OVER YOU
GAVIN DEGRAW (J/RCA)
10 28 STEREO HEARTS
#5561 cLASS HEROES FEAT AN LEVNE DECAYOANCE FUELED BY RAVENRRY)
55 MOVES LIKE JAGGER
MARQON 5 FEAT. CHRISTINA AGUILERA (A&M/OCTONE/INTERSCOPE)

1p WORKOUT
= _J. COLE (ROC NATION/COLUMBIA)

. @ E iy
ARTIST (IMPRINT / PROMOTION LABEL)

101 2 SOMEONE LIKE YOU |

% TITLE
ARTIST (IMPRINT / PROMOTION LABEL)

ADELE (XL/COLUMBIA
e 2 g3 JUST AKISS
LADY ANTEBELLUM (CAPITOL NASHVILLE/CAPITOL
) 30 GOOD LIFE
© °%|_ONEREPUBLIC (MOSLEY/INTERSCOPE)
a4 4 3 |FIDIEYOUNG
. _THE BAND PERRY (REPUBLIC NASHVILLE/UNIVERSAL REPUBLIC
7 2 MR. KNOW IT ALL
A " _KELLY CLARKSON (19/RCA)
e g 13 BRIGHTER THAN THE SUN
COLBIE CAILLAT (UNIVERSAL REPUBLIC)
5 44 ROLLING IN THE DEEP
| _ADELE (XL/COLUMBIA

A E!LONELY BOY
THE BLACK KEYS (NONESUCH/WARNER BROS

15 THESE DAYS
FOO FIGHTERS (ROSWELL/RCA)

17 FACE TO THE FLOOR
CHEVELLE (EPIC)

5 THE SOUND OF WINTER
BUSH (ZUMA ROCK/EONE

19 PARADISE
COLDPLAY (CAPITOL

34 WALK
FOO FIGHTERS (ROSWELL/RCA)
7 SOMEBODY THAT | USED TO KNOW

GOTYE FEAT KIMERA ik ARFAYUNVERSAL REPUBLIC

5 45 F**KIN' PERFECT
PINK (LAFACE/RCA
9 30". THE EDGE OF GLORY
LADY GAGA (STREAMLINE/KONLIVE/INTERSCOPE]
4 MOVES LIKE JAGGER
MAROON 5 FEAT. CHRISTINA AGUILERA (A&M/OCTONE/INTERSCOPE)
. NOT OVER YOU
GAVINDEGRAW (JRCA)
SET FIRE TO THE RAIN
ADELE (XL/COLUMBIA)
4+ [EEMEl THE ONE THAT GOT AWAY
(LTSN KATY PERRY (CAPITOL)

5 TURN ME ON
DAVID GUETTA FEAT. NICKI MINAJ (WHAT A MUSIC/ASTRALWERKS/CAPITOL)
g ASS BACK HOME
3 (GYM CLASS HEROES FEAT. NEON HITCH (DECAYDANCE/FUELED BY RAMENATLANTIC)
1 | LIKE IT LIKE THAT
HOT CHELLE RAE FEAT. NEW BOYZ (RCA)
11 NI**AS IN PARIS
JAYZ KANYE WEST (ROC-A-FELLA/ROC NATION/DEF JAM/IDJMG)
4o INTERNATIONAL LOVE
£ PITBULL FEAT. CHRIS BROWN (MR. 305/P0L0 GROUNDS/J/RCA)
44 YOU DA ONE
RIHANNA (SRP/DEF JAM/IDJMG)
414 BLACKOUT
BREATHE CAROLINA (FEARLESS/RED)
+ '{p TONIGHT IS THE NIGHT
OUTASIGHT (WARNER BROS.
43 HEADLINES
DRAKE (YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC)
HEARTBEAT
THE FRAY (EPIC)
STRONGER (WHAT DOESN'T KILL YOU)
KELLY CLARKSON (19/RCA|
2 29 MR. KNOW IT ALL
2% ‘20 KELLY CLARKSON (19/RCA
MARRY THE NIGHT
26 24 10 LADY GAGA (STREAMLINE/KONLIVE/INTERSCOPE;
29§ YOUNG, WILD & FREE
1 SNOOP DOGG & WIZ KHALIFA FEAT. BRUNO MARS (ROSTRUM/DOGGYSTYLE/ATLANTICRRP)
44 50°CLOCK
T-PAIN FEAT. WIZ KHALIFA & LILY ALLEN (KONVICT/NAPPY BOY/JIVE/RCA)
5 GLAD YOU CAME
THE WANTED (GLOBAL TALENT/MERCURY/IDJMG:
7 MUSIC SOUNDS BETTER WITH U
BIG TIME RUSH FEAT. MANN (NICKELODEON/COLUMBIA)
I3 DANCE (AS$)
BIG SEAN FEAT. NICKI MINAJ (G.0.0.0./DEF JAM/IDJMG,
5 TH.E (THE HARDEST EVER
'WILL.LAM FEAT. MICK JAGGER & JENNIFER LOPEZ (WILL | AW/INTERSCOPE)
‘g SAY YOU LIKE ME
| WE THE KINGS (S-CURVE
4 DISASTER
__J0J0 (BLACKGROUND/INTERSCOPE)
5 BRIGHTER THAN THE SUN
COLBIE CAILLAT (UNIVERSAL REPUBLIC,
TAKE CARE
DRAKE FEAT. RIHANNA (YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC)
SORRY FOR PARTY ROCKING
LMFAO (PARTY ROCK/WILL | AM/CHERRYTREE/INTERSCOPE)
PRINCESS OF CHINA
COLDPLAY FEAT. RIHANNA (CAPITOL
JUST A KISS
LADY ANTEBELLUM (CAPITOL NASHVILLE/CAPITOL)
MIDDLE FINGER

2 12

36 16

COBRA STARSHIP FEAT. MAC MILLER (DEGAYDANGE/FUELED BY RAMENRRP)

Solo males move to the top of Billboard’s Mainstream Top 40 and
Adult Top 40 charts, as Bruno Mars and Gavin DeGraw top the
tallies, respectively.

Mars scores his fourth Mainstream Top 40 No. 1, as “It Will Rain”
lfts 2-1. He previously led for a week as a featured act on B.0.B’s
“Nothin’ on You” (2010) and with his own “Just the Way You Are”
(three weeks, 2010) and “Grenade” (five, 2011). In less than two
years, Mars has landed within one of matching the mark for most
chart-toppers among solo males in the ranking’s entire 19-year
history. Nelly and Justin Timberlake lead all male soloists with five
No. 1s apiece.

On Adult Top 40, DeGraw
celebrates his first No. 1, as
“Not Over You™ rises 2-1. He
had previously peaked in the
top 10 with “I Don’t Want to
Be” (No. 9, 2004); “Chariot”
(No. 5, 2005); and “In Love
With a Girl” (No. 5, 2008). On
Mainstream Top 40, “Over”
advances 1110, marking his
third top 10.

44 |

NOTHING
1416 THE SCRIPT (PHONOGENIC/EPIC;

14
m 1 4 T WILL RAIN
" _BRUNO MARS (SUMMIT/CHOP SHOP/ELEKTRA/ATLANTIC]

@ 15 12 YOUAND I
LADY GAGA (STREAMLINE/KONLIVE/INTERSCOPE]
19 4 CRAWLING BACK TO YOU
DAUGHTRY (19/RCA)
@ 17 13 LET'S STAY TOGETHER
5 SEAL (REPRISE/WARNER BROS
| 59 TONIGHT TONIGHT
= _HOT CHELLE RAE (JIVE/RCA]
4 WITHOUT YOU
DAVID GUETTA FEAT. USHER (WHAT A MUSIC/ASTRALWERKS/CAPITOL)
| 23 15 A BRIGHTER DAY
i THE DOOBIE BROTHERS (HOR|
4g TALKING TO YOU (IS LIKE TALKING TO MYSELF)
_DARYL HALL (VERVE FORECASTVERVE)

22 2

- LET THE RAIN
m 24 17 MARGO REY (ORGANICA

€0 = 3 HeaRTeEAT
THE FRAY (EPIC. —
27 15 FASTER

MATT NATHANSON (ACROBAT/VANGUARD/CAPITOL

T

e
TITLE
ARTIST (IMPRINT / PROMOTION LABEL)

NOT OVER YOU
GAVIN DEGRAW (J/RCA

© :
@ 5 0 SETFIRETOTHERAN
ADELE (XL/COLUMBIA;

B 5 {4 THE ONE THAT GOT AWAY

KATY PERRY (CAPITOL)
7 -

IT WILL RAIN
BRUNO MARS (SUMMIT/CHOP SHOP/ELEKTRA/ATLANTIC
1 2y MR.KNOW IT ALL
f KELLY CLARKSON (19/RCA|
3y BRIGHTER THAN THE SUN
COLBIE CAILLAT (UNIVERSAL REPUBLIC)
15 CRAWLING BACK TO YOU
_DAUGHTRY (1g/RCAL
59 MOVES LIKE JAGGER
MAROON 5 FEAT. CHRISTINA AGUILERA (A&M/OCTONE/INTERSCOPE)
|5 25 JUSTAKISS
A ¥ LADY ANTEBELLUM (CAPITOL NASHVILLE/CAPITOL)
12 12 WE FOUND LOVE
RIHANNA FEAT. CALVIN HARRIS (SRP/DEF JAM/IDJMG)
10 1o STEREO HEARTS

6 16

®

12

RAMENRRP)

HEARTBEAT
1315 THE FRAY (EPIC,
T
4 15 PARADISE
‘“ 1 ‘15 COLDPLAY (CAPITOL)

14 15 15 WITHOUT YOU

USHER (WHAT A 0L)
m 16 11 ATHOUSAND YEARS
1L CHRISTINA PERRI (SUNMWIT/CHOP SHOP/ATLANTIC/ARP)
® STRONGER (WHAT DOESN'T KILL YOU)
KELLY CLARKSON (19/RCA)
', DRIVE BY
e TRAIN (COLUMBIA;
@ s LoHTs
ELLIE GOULDING (CHERRYTREE/INTERSCOPE]
€7 o 14 CALLED OUT IN THE DARK
Z SNOW PATROL (POLYDOR/FICTION/ISLAND/IDJMG,
€ 2 o LOVEYOULIKE A LOVE SONG
SELENA GOMEZ & THE SCENE (HOLLYWOOD)

2% 6 DOMINO
! JESSIE J (LAVA/UNIVERSAL REPUBLIC

FINE BY ME
e 28 ANDY GRAMMER (S-CURVE]

5 WISH YOU WERE HERE
.‘ 20 ‘13 AVRIL LAVIGNE (RCA/EPIC!
®

1 LIKE IT LIKE THAT
E | 4o SHAKE IT OUT
L FLORENCE + THE MACHINE (UNIVERSAL REPUBLIC)

HOT CHELLE RAE FEAT. NEW BOYZ (RCA)

Go to www.billboard.biz for complete chart data

13 MONARCHY OF ROSES
3 RED HOT CHILI PEPPERS (WARNER BROS.
15 SHAKE IT OUT
FLORENCE + THE MACHINE (UNIVERSAL REPUBLIC
3 BULLY
SHINEDOWN (ATLANTIC,
25 COUGH SYRUP
“_YOUNG THE GIANT (ROADRUNNER/RRP]
55 TONIGHT
SEETHER (WIND-UP)
2 THE ADVENTURES OF RAIN DANCE MAGGIE
RED HOT CHILI PEPPERS (WARNER BROS.
15 A WARRIOR’S CALL
VOLBEAT (VERTIGO/UNIVERSAL REPUBLIC,
14 DON'T STOP (COLOR ON THE WALLS)
_FOSTER THE PEOPLE (STARTIME/COLUMBIA)
SATELLITE
RISE AGAINST (DGC/INTERSCOPE
14 NARCISSISTIC CANNIBAL
*_KORN FEAT. SKRILLEX & KILL THE NOISE (ROADRUNNER/RRP)
17 BURIED ALIVE
0 AVENGED SEVENFOLD (HOPELESS/SIRE/WARNER BROS.
45 THE COLLAPSE
| " _ADELITAS WAY (VIRGIN/CAPITOL)
g BOTTOMS UP
NICKELBACK (ROADRUNNER/RRP!
{5 AFTER MIDNIGHT
BLINK-182 (DGC/INTERSCOPE]
, TATTOO
i VAN HALEN (INTERSCOPE|
{5 ABERDEEN
(CAGE THE ELEPHANT (DSP/JIVE/RCA)
14 REMEMBER EVERYTHING
FIVE FINGER DEATH PUNCH (PROSPECT PARK
g NOT YOUR FAULT
= _AWOLNATION (RED BULL]
g MIDNIGHT CITY
23 7 WE ARE YOUNG
FUN. FEAT. JANELLE MONAE (FUELED BY RAMEN/RRP!
5 TONGUE TIED
(GROUPLOVE
, SIMPLE SONG
|_THESHINS (COLUMBIA)
g SET FIRE TO THE RAIN
ADELE (XL/COLUMBIA)
' g EYES WIDE OPEN
STAIND (FLIP/ATLANTIC)
20 THIS IS GONNA HURT
SIXX: A.M. (ELEVEN SEVEN
14 BULLET IN MY HAND
*_REDLIGHT KING (HOLLYWOOD]
49 THE WALK
MAYER HAWTHORNE (UNIVERSAL REPUBLIC
2 UNDERGROUND
JANE'S ADDICTION (CAPITOL,
5 NO RESOLUTION
SEETHER (WIND-UP]
44 CALLED OUT IN THE DARK
*_SNOW PATROL (POLYDOR/FICTION/ISLAND/IDJMG]
14 GET THRU THIS
_ART OF DYING (INTOXICATION/REPRISENLG)
3 LITTLE TALKS
OF MONSTERS AND MEN (RECORD RECORDS
15 CURL OF THE BURL
MASTODON (REPRISE/WARNER BROS
5 THE WAITING ONE
ALL THAT REMAINS (PROSTHETIC/RAZOR & TIE)
13 PUNCHING IN A DREAM

DAMAGED/P

CK/ATLANTIC,

42 3B

REPUBLIC)
LUELY IN MY BLOOD
kil BLACK STONE CHERRY (IN DE GOOT/ROADRUNNER/RRP)

@ 0 4 EVERYBODY TALKS
NEON TREES (MERCURY/IDJMG]

~ UNDONE
)16 ARANDA (ARANDAMUSIC

HEARTBEAT
46 40 15 THE FRAY (EPIC)

FREE
GRAFFITI6 (N.W.FREE/CAPITOL

ALL | EVER WANTED
48 45 1 THE AIRBORNE TOXIC EVENT (MAJORDOMO/ISLAND/IDJMG)

WE TAKE CARE OF OUR OWN
BRUCE SPRINGSTEEN (COLUMBIA

50 2

4
Florence & the Machine notch their second
Triple A No. 1, as “Shake It Out” lifts 2-1. The
band reigned for three weeks early last year
with “Dog Days Are Over.” The act’s second
studio album, Ceremonials, debuted atop Rock

Albums in November and has sold 466,000
copies, according to Nielsen SoundScan.
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TITLE
3&  ARTIST (IMPRINT / PROMOTION LABEL)
e LONELY BOY
THE BLACK KEYS (NONESUCH/WARNER BROS |
47 THESE DAYS
FOO FIGHTERS (ROSWELL/RCA
9 COUGH SYRUP
YOUNG THE GIANT (ROADRUNNER/RRP]
14 MONARCHY OF ROSES
RED HOT CHILI PEPPERS (WARNER BROS
4o PARADISE
COLDPLAY (CAPITOL)
55 THE SOUND OF WINTER
BUSH (ZUMA ROCK/EONE
47 FACE TO THE FLOOR
b 2 CHEVELLE (EPIC)
ABERDEEN
8 T8 CAGE THE ELEPHANT (DSP/JIVE/RCA)
o % 7 SOMEBODY THAT | USED TO KNOW
 FEAT. KIMBRA (SAMIPLES ‘N’ SECONDS/FAIRFAX/UNIVERSAL REPUBLIC|
15 AFTER MIDNIGHT
BLINK-182 (DGC/INTERSCOPE]
40 DON'T STOP (COLOR ON THE WALLS)
FOSTER THE PEOPLE (STARTIME/COLUMBIA)
15 NOT YOUR FAULT
AWOLNATION (RED BULL
41 SATELLITE
RISE AGAINST (DGC/INTERSCOPE]
55 DARK HORSES
SWITCHFOOT (LOWERCASE PEOPLE/ATLANTIC,
15 SHAKE IT OUT
FLORENCE + THE MACHINE (UNIVERSAL REPUBLIC
; TONGUE TIED
GROUPLOVE (CANVASBACK/ATLANTIC
g WE ARE YOUNG
FUN. FEAT. JANELLE MONAE (FUELED BY RAMEN/RRP

5 BULLY
_SHINEDOWN (ATLANTIC)
13 NARCISSISTIC CANNIBAL
KORN FEAT. SKRILLEX & KILL THE NOISE (ROADRUNNER/RRP]
2 MIDNIGHT CITY
MB3. (M83/MUTE/CAPITOL]
5 EVERYBODY TALKS
NEON TREES (MERCURY/IDJMG
40 MUSTACHE MAN (WASTED)
x CAKE (UPBEAT/ILG)
g UNDERGROUND
JANE'S ADDICTION (CAPITOL
, SIMPLE SONG
_THESHINS COLUMBIA)

@ 28 5 LITTLE TALKS
_ OF MONSTERS AND MEN (RECORD RECORDS]

_

5% TITLE
i ARTIST (IMPRINT / PROMOTION LABEL)

2 i SHAKE IT OUT
FLORENCE + THE MACHINE (UNIVERSAL REPUBLIC]
1 13 LONELY BOY
THE BLACK KEYS (NONESUCH/WARNER BROS.
5 7 THE WALK
8 MAYER HAWTHORNE (UNIVERSAL REPUBLIC]
@ 5 o SOMEBODYTHAT | USED TO KNOW
= GOTYE FEAT. KIMBRA (SAMPLES "N' SECONDS/FAIRFAX/UNIVERSAL REPUBLIC)
& |21 CALLED OUT IN THE DARK
SNOW PATROL (POLYDOR/FICTION/ISLAND/IDJMG]
s 1o SET FIRE TO THE RAIN
ADELE (XL/COLUMBIA)
| FREE
,9 1 GRAFFITIG6 (N.W.FREE/CAPITOL;
PARADISE
8 418 COLDPLAY (CAPITOL)
13 DON'T STOP (COLOR ON THE WALLS)
FOSTER THE PEOPLE (STARTIME/COLUMBIA)
14 HEARTBEAT
THE FRAY (EPIC)
| 4p LOST IN MY MIND
" " _THE HEAD AND THE HEART (SUB POP
LUCKY NOW
g2y 7 2 RYAN ADAMS (PAX.AM/CAPITOL
45 CALAMITY SONG
THE DECEMBERISTS (CAPITOL;
, SIMPLE SONG
THE SHINS (COLUMBIA]
, CHARLIE BROWN
- _COLDPLAY (CAPITOL)
DRIVE BY
TRAIN (COLUMBIA)

2

H| VIDEO GAMES
”15 7 LANA DEL REY (POLYDOR/STRANGER/INTERSCOPE
@ 15 g SAW YOU FIRST
GIVERS (RED/GLASSNOTE|
>
o DOWN IN THE VALLEY
18 1 THE HEAD AND THE HEART (SUB POP)
20 {7 {1 ROOM AT THE END OF THE WORLD
_MATT NATHANSON (ACROBAT/VANGUARD)
m LITTLE TALKS
OF MONSTERS AND MEN (RECORD RECORDS)
@ o7 3 GHOST
INGRID MICHAELSON (CABIN 24/MOM + POP,
29 {4 CHANGE THE SHEETS
_KATHLEEN EDWARDS (Z0E/ROUNDER)
@ 25 2 WATCHING YOU WATCH HIM
= ERIC HUTCHINSON (LET'S BREAK RECORDS/WARNER BROS.
19 12 WEALL GO BACK TO WHERE WE BELONG
R.EM. (WARNER BROS.

Data for week of FEBRUARY 4, 2012
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Q(ﬁ? HOT COUNTRY SONGS™

I35 [ ] ¥
s el e silg i e s 5 8
S8 22 prooucen soncwarren) S8 E2 rronicen soncwarten) IMPRINT & NUMBER/ PRDMDYIDN ey
I DON'T WANT THIS NIGHT TO END Luke Bryan @ 27 28 BETTERTHAN | USED TO BE Tim McGraw %
J.STEVENS (L BRYAN,D.DAVIDSON R/ IS,B.HAYSLIP) © CAPITOL NASHVILLE - B.GALLIMORE,TMCGRAW (B.SIMPSON,A.GORLEY) @©CURB
You ChrisYoung @ 31 3 OVERYOU Miranda Lambert -
J.STROUD (C.YOUNG L LAIRD) @RCA FLIDDELL,CAINLAY,G WORF (M.LAMBERT,B.SHELTON) ®RCA
DRINK IN MY HAND Eric Church 1 28 » % COME HOME Faith Hill %
J.JOYCE(ECHUR ENEY,LLAIRD) © EMI NASHVILLE Poised to become B.GALLIMORE FHILL (R.B.TEDDER) ® WARNER BROS/WAR
7 26 [GAEUEI ALLYOUR LIFE 4 o @ 29 29 THIS OLE BOY Craig Morgan = 59
[T N CHAPMAN (8 HENNINGSEN, ® REPUBLIC NASHVILLE Young’s fifth - PO'DONNELL (B.HAYSLIPD.DAVIDSON RAKINS) ® BLACKRIVER
KEEP ME IN MIND Zac Brown Band g Straight No.Ton the @ 0 3 SOMETHIN' 'BOUT ATRUCK Kip Moore 0
K.STEGALLZ BROWN (Z BROWN W.DURRETTE N.COWAN) © SOUTHERN GROUND/ATLANTIC/BIGGER PICTURE radio list, song also  ~ B.JAMES (KMOORE,D.COUCH) ©MCANASHVILLE
[ REALITY Kenny Chesney it P BANJO Rascal Flatts
9 7 9 B.CANNON.K.CHESNEY (K.CHESNEY,B.JAMES) @BNA 6 mal(hﬂs “le ﬂn:‘ s @ 37— D. FLATTS (T.M/ EY,N.THRASHER) BIG MACHINE 3
ﬂ Al YOU GONNA FLY Keith Urban 7 Gareer-best rani @ e YOU DON'T KNOW HER LIKE | DO Brantley Gilbert 2
@ DHUFFK URBAN (J.JOHNSTON,C.LUCAS,PBRUST) ® CAPITOLNASHVILLE on Country Digital D HUFF (B.GILBERT.. MCCORMICK) @ VALORY
8 5 1 LET IT RAIN David Nail Featuring Sarah Buxton 4 Songswithan11-5 @ B B GOT MY COUNTRY ON Chris Cagle 3
FLIDDELL,C.AINLAY (D.NAILJ.SINGLETON) ® MCANASHVILLE [ean (37 ono dﬂwn‘ | K.STEGALL (K.ARCHER,J WEAVER,D.MYRICK) @ BIGGER PICTURE
o 1010 I'M GONNA LOVE YOU THROUGH IT Martina McBride . - }’| . @ % 3 LET'S DON'T CALL IT A NIGHT Casey James 2
@ M.MCBRIDE B GALLIMORE (BHAYSLIPS ISAACS.J YEARY) ® REPUBLIC NASHVILLE oads). He Previ~ CLINDSEY (C.JAMES B.LONGTMCBRIDE) @ 19BNA
@ 1  HoME Dierks Bentley 4o OUslypeakedwith = 8 WANNA MAKE YOU LOVE ME Andy Gibson g
B B BEAVERS,LWOOTEN (DWILSON,B.BEAVERS D.BENTLEY) ® CAPITOL NASHVILLE that same weekly = J.STROUD (J.COLLINSB.PINSON) @ DMP/R&J
URTARE ?KEI?HSOLO cupP Toby Keith 11 download rank with @ % 35 (KISSED YOU) GOOD NIGHT Gloriana s
1 (J.BEAVERS B.BEAVERS,B.WARREN,B WARREN) ® SHOW DOG-UNIVERSAL “Iﬂl’l’lﬂ"ﬁw” Iast M.SERLETIC (T.GOSSIN.J.KEAR) ® EMBLEM/WARNER BROS/WAR
@ 5 LOVE'S GONNA MAKE IT ALRIGHT George Strait 12 - @ 2 39 HE'S MINE Rodney Atkins u
T.BROWN,G.STRAIT (A ANDERSON,C.STAPLETON) @ MCA NASHVILLE spring. - THEWITTRATKINS (C.BEATHARD,P.O'DONNELL T.JAMES) ®CURB
7 OURS Taylor Swift GEORGIA PEACHES Lauren Alaina
@ ma N.CHAPMAN,T.SWIFT (TSWIFT) ®O BIG MACHINE L ' @ 39 38 B.GALLIMORE (M.HOPE,B.DALY,R PROCTOR) © 19INTERSCOPE/MERCURY a
@ % 18 ALONE WITH YOU Jake Owen " @ a ou MILLION DOLLAR VIEW Trace Adkins 2
- J.MOI,R CLAWSON (C.GRAVITT,JTHARDING,S.MCANALLY) @RCA B & K.BEARD,MWRIGHT (D.L MURPHY,G.G.TEREN Ill) ® SHOW DOG-UNIVERSAL
' s STORM WARNING Hunter Hayes u @ 2 3 HOME SWEET HOME The Farm 0
D.HUFF,HHAYES (H.HAYES,6. SAMPSON,BUSBEE) ® ATLANTIC/WMN D.MYRICK.N,HOFFMAN (D MYRICK,N.HOFFMAN K MARIE,D.HORNE) @ ALL IN/ELEKTRA NASHVILLE/NEW REVOLUTION
® CAMOUFLAGE Brad Paisley 15 @ o 48 EVEN IF IT BREAKS YOUR HEART EliYoung Band a
FROGERS (B.PAISLEY,C.DUBOIS K LOVELACE) ® ARISTA NASHVILLE MWRUCKE (W.HOGE E.PASLAY) @ REPUBLIC NASHVILLE
WHERE | COME FROM Montgomery Gentry i i COWBOYS AND ANGELS Dustin Lynch
L MKNOX (R CLAWSON,D.DAVIDSON) © AVERAGE JOE'S 1 lA"lﬂtl::ﬂ ?:t;lve @ 55/ 59 B.BEAVERS (D.LYNCH,J.LEQ,TNICHOLS) © BROKEN BOW 2
;7 BAITAHOOK Justin Moore 1, 00Shis Mthtop 43 4 a  ANGELEYES Love AndTheft 45
J.STOVER (RAKINS,J.MOORE.J.S.STOVER) @ VALORY 10 with the second =5 JLEQ (J.COPLAN £ GUNDERSON,E-PASLAY) @RCA
@ 20 2 AMEN Edens Edge 18  single (and title @ ® 2 SATURDAY NIGHT Wade Bowen 2
| M.BRIGHT (S, BLACKH.BLAYLOCK,CGRAVITT,G.0'BRIEN) © BIG MACHINE "a(k) from his s J.NIEBANK (W.BOWEN L TMILLER) © SEA GAYLE/BNA
LTI DANCIN' AWAY WITH MY HEART Lady Antebellum . . Cag | THAT GIRL Kevin Fowler
@ 22 [L113:] PWORLEYLADY ANTEBELLUM (D.HAYWOOD,CKELLEYH SCOTT.J KEAR) ® CAPITOL NASHVILLE 2 5"“." studio a!bum, i 45 45 4 D.LMURPHY (K FOWLER TWILLMON C.INGERSOLL) @ AVERAGEJOE'S 4
@ 25 31 DRINKONIT Blake Shefton 5o Which makesits 46 4 4  DRINK MYSELF SINGLE Sunny Sweeney g5
S.HENDRICKS (J.R.STEWART.J.ALEXANDER R CLAWSON) © WARNER BROS/WMN retail debut on Feh. i B.BEAVERS (M.HOLMES,S SWEENEY) @ REPUBLIC NASHVILLE
MY HEART CAN'TTELLYOU NO Sara Evans inale “ el UNDERDOG The LostTrailers
22 n 2 T.BROWN (S.CLIMIE.D. WMORGAN) O®RCA 2 Z’t;ea: slmgle ”Am 41 LA S.NIELSON (G.S.NIELSON,D.L MURPHY.J.SEVER H.TOBIN) © HRT/STOKES TUNES “
I @ 2t 23 THETROUBLEWITH GIRLS Scotty McCreery |15y i MY 0 @ 4 s TIMEIS LOVE JoshTumer g
M.BRIGHT (PWHITE.C. TOMPKINS) © 19/INTERSCOPE/MERCURY became his e|ghﬂ| FROGERS (T.SHAPIRO,TMARTIN,M.NESLER) ® MCA NASHVILLE
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MINDLESS MOVES; SOL DEBUTS

At the apex of the Top R&B/Hip-Hop Albums chart, teen group
Mindless Behavior makes a big move. But meanwhile, at the
bottom of the tally, a developing hip-hop act—Sol—lands his
first Billboard chart hit.

Mindless’ #1 Girl benefits from a $6.99 sale tag at Target
last week, bouncing up 17-11 with a 15% gain (6,000 sold, ac-
cording to Nielsen SoundScan). At the other end of the tally is
Seattle’s Sol, who arrives at No. 73 with his sophomore album,
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Heatseekers (see page 41). The independent artist sold nearly 1,000 copies of the set—all
downloads—with 52% of that total coming from the Seattle area. That was enough to make
Truly the fourth-biggest-selling album in the region last week, sandwiched between the Kidz
Bop 21 set and Coldplay’s Mylo Xyloto. —Karinah Santiago

Rhythmic chart as “Good Feeling” skips
4-1. The rapper previously led with his
debut single, “Low,” for nine weeks in
2007-08. The rise of “Feeling” is serendipi-
tous, being that it features sampled vocals
by the late Etta James, who died Jan. 20.
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LI TMINUS (A GRAHAMD.CARTER TWILLIAMSARAY)  © YOUNG

|| CAN'T GET ENOUGH
B.KIDD (J.COLE,KOUYATE,SOUMAH)

STRIP Chris Brown Featuring Kevin McCall ‘_
THA BIZNESS (C.M.BROWN K.MCCALL,A.STREETER,J.L.BEREAL,C.WHITACRE,J.HENDERSON) [0} Jl\/EIRCA
STAY Tyrese

B.HODGE (T.GIBSON,J.SMITH,A.SLEDGE,C.LACY,B.HODGE) ® VOLTRON RECORDZ/CAPITOL
RACK CITY Tyga ‘ l
DJ MUSTARD (M.STEVENSON) © YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC =
LOVE ONTOP
BKNOWLES,S.TAYLOR (BKNOWLES,T.
GOTTA HAVE IT

THE NEPTUNESKWEST

Beyonce
© PARKWOOD/COLUMBIA
Jay Z KanyeWest
© ROC-A-FELLAROC NATIONDEF JAMDJMG
COUNTDOWN Beyonce
BKNOWLES STAYLOR (TNASH STAYLORBKNOWLES EDEAN C.LAMB,JFROSTMBIVINS NMORRISWMORRIS) @ PARKWOOD/COLUMBIA
THAT WAY Wale Fealurlng Jeremih &
LEX LUGER (0 AKINTIMEHIN W.ROBERTS IIJ.FELTON,LA.LEWIS) © MAYBACH/WARNER BROS
ROUND OF APPLAUSE Waka Flocka Flame Featuring Drake
LEX LUGER (J.MALPHURS,LALEWIS) © MIZAY/WARNER BROS.
LOVE AFTER WAR
THICKE,PRO J (R.THICKE, MAX)

ASH,S. TAYLOR)

WILLIAMS,J BROWN, PINCKNEY)

i

FOOL FOR YOU

Cee Lo Green Featuring Melanle Fiona or Ph Balley
| J.SPLASH (M KAHANE,T.D.CALLA HAL

M) © RADICULTURE/ELEKTRA/ATLANTIC
Mary J. Blige Featuring Drake
AICO LOVEDMORRIS K GAMBLELAHUFF.C GILBERTAGRAHAM) @ MATRIARCH/GEFFENINTERSCOPE
Lil Wayne Featuring Drakej l
© YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

Melanie Fiona

© SRC/UNIVERSAL REPUBLIC

rake

BOI-1DAN.SHEBIB (A.GRAHAM,M.SAMUELS,N.SHEBIB)  @® YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC
UNTIL IT'S GONE Monica
M.ELLIOTT.LAMB (M.ELLIOTT,C.LAMB,J.SULLIVAN,A.RANDOLPH,T.R BELL L EPSTEIN, S STERLING,LPARKER) @ J/RCA

STAY TOGETHER Ledisi Featuring Jaheim |
R.ARIDEOUT,TWYMAN (L.YOUNG,R.RIDEOUT) © VERVE FORECAST/VERVE

WORK OUT J. Cole .
J © ROC NATION/COLUMBIA

OLE (J.COLE K.0.WES!
Trey Songz |
N.MCDOWELLEMILESACLIFTON) @ SONGBOOK/ATLANTIC
DRANK IN MY CUP rko Bangz
SOUND M.0.B. (KRANDLE B.TILLMAN,R.GONZALEZ) © LMG/UNAUTHORIZED/WARNER BROS

THANK YOU Estelle | l
® HOME

JDUPLESSIS AALTING ADUNKLEY
TPain Featurlng Wiz Khalifa & Lily Allen
© KONVICTNAPPY BOVAINERCA [

RAINEY,M.BEN-ARI,B.A.KANTE,J.LEGEND,E.WOLFF)

ATHIAMAALTIN

JTHOMAZLALLEN,G BARL

SO GONE (WHAT MY MIND SAYS)
JRHUTSON (J.SCOTT.LHUTSON JR.J.MOZEE,PSTROTHER,PSLAYTON)

5 0'CLOCK

Jill Scott Featuring Paul Wall
© BLUES BABE/WARNER BROS.
Woo Anthony Hamilton
BABYFACE,ADIXON (A.HAMILTON,BABYFACE A.DIXON,J.QUE,B.COLEMAN) © MISTER'S MUSIC/RCA

WET THE BED Chris Brown Featuring Ludacris ‘ I
BIGG D (C.M.BROWN,D.BAKER K MCCALLA STREETER A MERRITT,J L BEREAL,C.BRIDGES) @ JIVEIRCA

Charlie Wilson
Cl or
10 TAKE CARE Drake Featuring Rihanna

SHATHALSHEBISJAGRAHAMN SHEBIBAPALVAN | ITHAMADLEY CROFT GLUCKWGOLD S GOTTLEBHWIENERB BENTON) Qvnwawuwwmummmmusm
TALK THAT TALK Rihanna Featuring Jay—Z

STARGATE (EDEAN,M.S ERIKSEN,TE HERMANSEN,S.C.CARTER A BEST,S.COMBS,C.THOMPSON,CWALLACE) @ SRP/DEF JAM/IDJM

. SURETHING Mi uel
H.PEREZ (M.J.PIMENTEL N.PEREZ) © BLACK lEE/EVSTUHM/JIVE/RCA

IF IT’S LOVE Kem Featuring Chrisette Michele
KE LOWEN: ®UN

Jill Scott Featuring Anthony Hamilton
© BLUES BABE/WARNER BROS.
Ace Hood Featunng Chris Brown
T/DEF JAM/IDIMG
Roscoe Dash
0.0.0./DEF JAM/IDIMG
Musiq Soulchild
© ATLANTIC
Kelly Rowland Featuring Lil Wayne
L REPUBLIC
Meek Mill Featuring Young Chris
(0] MAVBACH/WARNER BROS.
VE ic Benet r
EBENET,G.NASH,JR. (E.BENET,G.NASHJR ) © JORDAN HDUSEJCAPITDL
25/8 Mary J. Blige
EHUDSON,M.J.BLIGE (M.J.BLIGE,C.JOHNSON EHUDSON) © MATRIARCH/GEFFEN/INTERSCOPE
MAGIC Future Featuring
K.E. ON THE TRACK (N.WILBURN,K.M.ERONDU} © FREEBANDZ/A-1/EPIC
I'M ON ONE DJ Khaled Featuring Drake, Rick Ross & L|IWayne.
(o)l

| HOUSE PARTY
|| TONE BEATS (RWILLIAMS A TUCKER,C.RIES)

" REAL

GIRLS TALKIN BOUT
Il . ) ILRGAVIBLE) @
PRETTY LIl HEART RobinThicke Featuring Lil Wayne
THICKEPRO J (RTHICKE,D.CARTER) © STAR TRAK/GEFFENIINTEHSCDPE
GIRLS LIKEYOU
FISTICUFFS (M.J.PIMENTEL M.ROBINSON B WARFIELD)
SHOT CALLER French Montana Featuring Charlie Rock
HARRY FRAUD (K KHARBOUCH,C.COLON.R W.QUIGLEY) © COKE BOYS/MIZAY/BAD BOY/INTERSCOPE
upP! LoveRance Featuring lamSu & Skipper or 50 Cent
~ NOT LISTED (NOT LISTED) © STUDD LIFE/INTERSCOPE
DON'T KISS ME CarlThomas
RICO LOVE,EHOOD,E2 (RICO LOVE.E HOOD,EGOUDY 11}

Mindless Behavior

s e
© BLACK 1CE/BYSTDHM/JIVE/RCA ‘

il

® B REAL

After a19-week un
on the chart that cul-
minated in October,
aremix of the song
featuring 50 Cent
brings a renewed
interest in the track
and are-entry on the
listatits highest peak
to date. (it previously
topped out at No.
69.) The track is also
the Hot Shot Debut
on Rap Songs, start-
ingat No. 3.

56|
Title moves 21-17 on
Adult R&B (rising 53%
inplays) and in just its
third week on the list,
s the youngest track
inthe top 20. Song

s the fourth charting
single from the 2010
release Intimacy:
Album [Il, which sits
atNo. 28 on Top R&B/
Hip-Hop Albums.

The Velvet Teddy Bear
returns to the chart
after a two-year
hiatus, having last
charted with “Don’t
Make’Em Like U No
More” (No. 32 peak
in 2010). His declara-
tion in the song’s
title is accompanied
by his wedding date,
anamusing and odd
juxtaposition for the
recently separated
singer.

98|

It's been three years
since the rapper had
asingle on the chart
on which he was the
lead act—“1 Want
You” from 2007. Most
recently he was fea-
tured on John Legend
and the Root's “Wake
Up Everybody,” with
Melanie Fiona, in 2010.
This single s from
his newest set The
Dreamer/The Believer,
which debuted at
No.5 0 Top R&B/
Hip-Hop Albums last
month and sits at No.
12 this week.

DRAKE DRAWS EIGHTH NO. 1

almost a full year after her “Moment 4 Life” hit the top (Feb. 26, 2011).

TITLE

YOU'RE ON MY MIND
KEM,RRIDEOUT (K.OWENS)
CREW LOVE

Artist
IMPRINTPROMOTION LABEL |

© UNIVERSAL REPUBLIC
Drake Featuring The Weekend
(0] REPUBLIC

Maino
© HUSTLE HARD/ATLANTIC/EONE
B.o.B Featuring Lil Wayne
© REBELROCK/GRAND HUSTLEATLANTIC I
Rihanna
© SRP/DEF J
Keith Sweat
® THE SWEAT HOTE/EONE
Young Jeezy Featuring 2 Chainz
© CTE/DEF JAM/IDIME

ﬂ THAT COULD BE US
= LLC (T.CRAWFORD,H.K.CAMPBELL,J.COLEMAN)
.-/ STRANGE CLOUDS
DR LUKE CIRKUT (LGOTTWALD HWALTER BRSIMMONS, JR.CMONTGOMERY 1S.JHILLJXJONES D CARTER)
1 YOU DA ONE
RKUT (E.DEAN,

.GOTTWALD,R.FENTY,J.HILL H.WALTER)

MAKEYOU SAY 0OH

A.DURHAM K.SWEAT (A.DURHAM,C.NEWLAND K.SWEAT)
| SUPAFREAK

D.RICH (J.W.JENKINS,D.RICH,T.EPPS J.A.JOHNSON,A. H.MILLER)
| COLD SUMMER

S.REMI (C.LHILTON JR.S.REMI,M.J.PI

Nicki Minaj

® YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC =

Snoop Dogg & Wiz Khalifa Featuring Bruno Mars
TERIGEFFNADRADSINHLE RMNEMY) _ © AOSTAMDOGEISTMEATIANT

WE Foui{ln LOVE
C.HARRIS (C.HARRIS)

GLORY

Rihanna Featuring Calvin Harris
© SRP/DEF JAM/IDIMG
Jay-Z Featuring B.I.C.
PLWILLIAMS (S.C.CARTER) ROC NATION
HYFR (HELL YEAH F*****G RIGHT) Drake Featuring Lil Wayne
TMINUS (AGRAHAMD CARTERN.SHEBIB TWILLIAMS A PALMANK SAMIRCHILL) @ YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC
1 GOTTHIS Jennifer Hudson
STARGATE,SLIPMATS (C. JOHNSON,M.S.ERIKSEN,T.E. HERMANSEN,M.LIE SKARE) © ARISTA/RCA =
ANOTHER ROUND Fat Joe Featuring Chris Brown
NOT LISTED (NOT LISTED) © TERROR SQUAD/CAPITOL
GOOD GOOD NIGHT Roscoe Dash
KANE BEATZ.JMIKE (J.LJOHNSON,T.SCALES) © MUSIC LINE/GE
STAY SCHEMIN Rick Ross Featuring Drake & French Montana
NOT LISTED (NOT LISTED) MAYBACH |-
THE WOMAN YOU LOVE Ashanti Featuring Busta Rhymes
NOT LISTED (NOT LISTED) © WRITTEN/EONE
CO-SIGN sSwv
NOT LISTED (NOT LISTED] ® MASS APPEAL/EONE
. WiLD MGK Featuring Waka Flocka Flame
JMINES,D.LANGFORD (C.BAKER,J.MALPHURS) © ESTI9XX/BAD BOY/INTERSCOPE
18 PICTURE PERFECT Eric Roberson Featuring Phonte
AHARDIN,SLIMKAT78 (E.ROBERSON,PCOLEMAN, A HARDIN,Z MCBANT) © BLUE ERRO SOUL/PURPOSE/EONE
- EVERYDAY WOMAN Chris Walker =
C.WALKER (C.WALKER,0.DIXON,R RODRIGUEZ) © PENDULUM/WDE -
I'M FLEXIN' TI. Featuring Big K.R.I.
BIG KR.LT. (C.J.HARRIS, JR.J.SCOTT) © GRAND HUSTLE/ATLANTIC |
FLLWAIT (TO FALL IN LOVE) Anthony Hamilton =
THE AVILA BROTHERS (A HAMILTON,B.RAVILA,LJAVILA) © MISTER'S MUSIC/RCA
_\ PESO ASAP Rocky
ASAP TY BEATS (R.MAYERS, THOLLOWAY,T.S.LEWIS,J.S.HARRIS I1l) © ASAP WORLDWIDE/POLO GROUNDS/RCA
GOOD FEELING FloRida
LGOTTWALD HWALTER BISAACAPOURNOURITBERGLING EJAMESL KIRKLANDPWOODS) @ POE BOYATLANTIC
Baby Bash Featuring Miguel
BASHTOWN
Future =
© A-1/FREEBANDZ/EPIC -

75

. GO HARDER
LUNY TUNES (N.WILBURN,G.JACKSON)

V..C.
© YOUNG MOGUL/REPRISEAARNER BROS.
Antoine Dunn

WOB
MB.COLLIPARK (V. UWUSUJ.WRIGHT,PSC()TT,F,SKIJM.A_DR(]UMS,J.DUMAS)
. CAN'T FORG
ENICHOLAS J.LANG Il |.| LANG I1,A.DUNN)
STILL ABLE
 LEWIS (J.FORTU! RTI vIs)

James Fortune & FIVA
© FIYA WOF
Red Cafe Featuring Dlddy
© SHAKEDOWN/KONVICT/BAD BOY/INTERSCOPE

- LETIT GO (DOPE BOY)
NOT LISTED (NOT LISTED)

LISTED (NOT LISTED)
|| WHY STOP NOW
NOT LISTED (NOT LISTED)
1 JUST WANNA
D.RU.G.S. (C.J.JACKSON, JR.M.BERNARD,D.NORMAN,H.W.CASEY,R.FINCH)
I NEED YOUR GLORY

J.FORTUNE,A.LEWIS (J.FORTUNE A.LEWIS)
CASHING OUT
DJ SPINZ (J.M.H.GIBSON)
_ LAST LOVE
NOT LISTED (NOT LISTED)

Busta Rhymes Featuring Chris Brown
YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC |
50 Cent Featuring Tony Yayo

SHADY/AFTERMATH/INTERSCOPE
Earnest Pugh
© EPM/BLACKSMOKEAVORLOWIDE
CashOut
© BASES LOADED |
Problem
© DIAMOND LANE
Yolanda Adams
© N-HOUSE
Isaac Carree
© SOVEREIGN AGENCY
Ruben Studdard
SHANACHIE
mmon
© THINK COMMON/WARNER BROS.
Hammond
© F HAMMOND/VERITY/RCA |
Rahsaan Patterson
© ARTISTRY/MACK AVENUE

LL
M.ECBY (Y.ADAMS DRATHOVEN)
INTHE MIDDLE

i Ll L) G 000N (G HADDON,THADDON)
JUNE 28TH (I'M SINGLE)
EWILLIAMS,H.LILLY, JR. (R.STUDDARDH.LILLY, JR,EWILLIAMS)
CELEBRATE
_NOT LISTED (NOT LISTED)
| FEEL GOOD
FHAMMOND (FHAMMOND,C.RODGERS, PFEASTER,J. MILLER)
- CRAZY (BABY)

NOT LISTED (NOT LISTED)

Drake’s “Make Me Proud” becomes his eighth No. 1 on Hot R&B/Hip-Hop
Songs, and his second as a lead artist. He also continues to control the peak
of the Top R&B/Hip-Hop Albums tally with Take Care (29,000; down 8%,
according to Nielsen SoundScan), the parent album of “Make.” His first
No. 1 song as a lead came with his chart debut, “Best I Ever Had,” which
spent seven weeks at the top beginning June 27, 2009. Meanwhile Nicki
Minaj, the featured artist on “Make,” celebrates her second leader, coming
—Karinah Santiago
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| g@f TITLE
:E s ARTIST IMPRINT/PROMOTION LABEL
3

° 1 E! MY HOPE IS IN YOU
AARON SHUST CENTRICITY

ARTIST
S TITLE IMPRINT&NUMBER/ DISTRIBUTING LABEL

21 4 SOUNDTRACK
JOYFUL NOISE WATERTOWER 39273/EMI CMG

e 5 23 STRONG ENOUGH TO SAVE
E TENTH AVENUE NORTH REUNION/PLG

o m‘ 20 [EAUEY WHERE | BELONG

GAINER BUILDING 429 ESSENTIAL/PLG
o 3 33 WAITING FOR TOMORROW

~® %€ MANDISA SPARROW/EMI CMG_

3| g BU! EART (HOLD ON TO ME)
2 FOR KING & COUNTRY FERVENT/WORD-CURB
' STRONG ENOUGH
. MATTHEW WEST SPARROW/EMI CMG

=

|
40

! 5 LIFT ME UP
" THE AFTERS FAIR TRADE 5
" ,5 TURN AROUND
8 U= MATT MAHER ESSENTIAL/PLG
u 11 1 WEARE
KARI JOBE SPARROW/EMI CMG

, LOVE COME TO LIFE
" BIG DADDY WEAVE FERVENT/WORD-CURB

22 COURAGEOUS

- 6 - CASTING CROWNS BEACH STREET/REUNION/PLG
@ 15 22 REMIND ME WHO | AM
" JASON GRAY CENTRICITY
g g DOEVERYTHING
| STEVEN CURTIS CHAPMAN SPARROW/EMI CMG
@ 12 21 BATTLE
~ ©" CHRIS AUGUST FERVENT/WORD-CURB
12 4 THEWAY
JEREMY CAMP BEC/TOOTH & NAIL
@ 46 11 LEARNING TO BE THE LIGHT
= " NEWWORLDSON PLATINUM POP
i 17 11 OVERCOME
" JEREMY CAMP BEC/TOOTH & NAIL
| YOU LEAD
" JAMIE GRACE GOTEE
49 4 CARRY ME TO THE CROSS
KUTLESS BEC/TOOTH & NAIL
LEAVING EDEN
= BRANDON HEATH MONOMODE/REUNION/PLG
23 4 WHAT A SAVIOR
st LAURA STORY FAIR TRADE
4 GOD'S NOT DEAD (LIKE A LION)
_ NEWSBOYS INPOP

1 FOREVER REIGN
ONE SONIC SOCIETY

TIAL WORSH

» 13 ALL OF ME
24 2 18 ey yAMMITT SPARROW/EM CVG
m 2 4 LETMEFEEL YOU SHINE
1| I DAVID CROWDER*BAND SIXSTEPS/SPARROW/EMI CMG
@ 25 4 WHEN THE STARS BURN DOWN BLESSING AND HONOR)
' PHILLIPS, CRAIG & DEAN FAIR TRADE
€5) 5 3 ALLTHISTIME
| BRITT NICOLE SPARROW/EMI CMB
14 CHANGED FOREVER

= [

- TOBYMAC FEAT. NIRVA READY FOREFRONT/EMI CMG
g 3 g | TURNTO YOU
SELAH CURB

€ w 12 |HAVE ADREAW (T FEELS LIKE HOME)
‘ * THE CITY HARMONIC KINGSWAY

3 13 MAKE A MOVE

i : ROYAL TAILOR ESSENTIAL/PLG

32 23 20 I'MWITH YOU (RUTH & NAOMI)
| ] ~ NICHOLE NORDEMAN & AMY GRANT SPARROW/EMI CMG

OUR GOD'S ALIVE
& 3 B {0y cHERRY ESSENTIALPLG
a4 1» GIVE THEM JESUS
@ ’“1‘ 12 Jnci VELASQUEZ INPOP
¢ CAN'T GET OVER YOU
& 418 rwem ucks reunion/eLe
T
w 2 THE SAME GOD
@ ”‘1 2 NEWSONG il
3 10 EVERY TIME YOU RUN
MANAFEST FEAT. TREVOR MCNEVAN OF TFK BEC/TOOTH & NAIL
LIVE LIKE THAT
SIDEWALK PROPHETS FERVENT/WORD-CURB
ONE DAY TOO LATE
| SKILLET ARDENT/FAIR TRADE

HOT SHOT
DEBUT

@ u s
2

FREE
DARA MACLEAN FERVENT/WORD-CURB
m LONG WAY HOME
STEVEN CURTIS CHAPMAN SPARROW/EM| CMG
@ 4 g REMEDY
i ~ DISCIPLE FAIR TRADE
m 4 3 GOOD MORNING
MANDISA FEAT. TOBYMAC SPARROW/EMI CMG
42 17 DRIFTING
3‘ ” - PLUMB WITH DAN HASELTINE CURB
10 MATTER OF FAITH
PETER FURLER SPARROW/EMI CMG
, ALLFOR YOU
~ MIKESCHAIR CURB
E
GRANT CURB
3 HOW GREAT IS OUR GOD (WORLD EDITION)
. CHRIS TOMLIN SIXSTEPS/SPARROW/EMI CMG
WON'T LET ME GO

m ADDISON ROAD FAIR TRADE

s 3 HEARTBEAT
@ 482 1y pmay epic

45

D=

“Joyful Noise” is the first soundtrack to
lead Christian Albums (with 17,000 copies)
since “The Passion of the Christ” in 2004,
and the fourth since the chart converted to
Nielsen SoundScan data in 1995. The new
soundtrack also earns the Greatest Gainer
niod at No. 2 on Gospel Albums.

48 |

~ = | GIVE US REST OR... SIXSTEPS/SPARROW 7854/EMI CMG

CASTING CROWNS

, DAVID CROWDER*BAND
(COME T0 THE WELL BEACH STREET/REUNION 10162/PLG -

MOVE ESSENTIAL 10921/PLG
17 VARIOUS ARTISTS
'WOW RITS 2012 WORD-CURB/PROVIDENT-INTEGRITY B0B/EMI CMG
| SOUNDTRACK
""" COURAGEOUS REUNION 10167/PLG
3 DAILEY & VINCENT
THE GISPEL SO OF DALY & WNCET IR 1597 EORAIS

il 126 SKILLET
| AWAKE ARDENT/FAIR TRADE/ATLANTIC 2554/PLG

g 1o CHRIS TOMLIN
| HOW GREAT IS OUR GOD SIXSTEPS/SPARROW B364/EMI CMG
8 ‘3" NEWSBOYS
_ " | GOD'S NOT DEAD INPOP 1582/EMI CMG
NEWSONG
ONE TRUE 60D HHM/NEWSONG MINISTIRES 6208/EMI CMIG

18 JAMIE GRACE

ONE SONG AT A TIME GOTEE/COLUMBIA 70021/PLG
LINDSAY MCCAUL
IF IT LEADS ME BACK REUNION 10157/PLG
g JESUS CULTURE

AWAKENING: LVE FAOM CHICAGO JESUS CULTUREIKINGSIAY DSISEMI CMIG
<K

1

MARK SCHULTZ
RENAISSANCE GIRONA 20 EX/LUCID
MICHAEL W. SMITH
DECADES OF WORSHIP REUNION 10168/PLG
LECRAE
EHAB REACH 8161/INFINITY

CHRIS TOMLIN
| AND IF OUR GOD IS FOR US... SIXSTEPS/SPARROW 3444/EMI CMG
BUILDING 429
LISTEN TO THE SOUND ESSENTIAL 10932/PLG
NEEDTOBREATHE

THE RECKONING ATLANTIC 528053/WORD-CURB
| LAURA STORY
| BLESSINGS FAIR TRADE 4873/PLG
10 2 CHARLIE HADEN/HANK JONES
 COME SUNDAY EW,

:

WITCHFOO
3 VICE VERSES LOWERCASE PEOPLE/CREDENTIAL 6727/EMI CMG
20 25 MAT KEARNEY

) 'YOUNG LOVE INPOP 1608*/EMI CMG
! | MANDISA

@ 5 82,y we wene neasseasrow s s

5 3 FORKING & COUNTRY
CRAVE FER! RD-CURB

17 VARIOUS ARTISTS
R

THE STORY INTEGRTYNORD

ANTHEM LIGHTS

THE ACOUSTIC SEESSIONS (EP) REUNION DIGITAL EX/PLG

CHRIS AUGUST

| NO FAR AWAY FERVENT 883065/\WORD-CURB
MICHAEL W. SMITH

| GLORY MWS 20030/PLG

"*\ MORMON TABERNACLE CHOIR

| GLORY! MUSIC OF REJOICING MORMON TABERNACLE CHOIR 5063064

O =
Bﬂ!

32 @2

JEREMY CAMP
WE CRY OUT: THE WORSHIP PROJECT BEC 7916/EMI CMG
‘ "f CASTING CROWNS
*""| UNTIL THE WHOLE... BEACH STREET/REUNION 10135/PLG
FRANCESCA BATTISTELLI

B ™
: L]

" 35 MY HUNDRED MORE YEARS FERVENT 888086/ WORD-CURB
) g3 VARIOUS ARTISTS
36 3?‘ 8 WOW HITS 2011 PROVIDENT-INTEGRITYAVORD-CURB/EMI S516/EMI CMG

GROUP 1 CREW
OUTTA SPACE LOVE FERVENT 887991/WORD-CURB
g MERCYME
HE GENEROUS MR. LOVEWELL FAIR TRADE 4813/PLG
45 RED

 UNTIL WE HAVE FACES ESSENTIAL 10916/PLG

. THE DEVIL WEARS PRADA

| DEAD THRONE FERRET 143*/\WORD-CURB
5 DARA MACLEAN

YOU GOT MY ATTENTION FERVENT 868210/WORD-CURS

2'\ REND COLLECTIVE EXPERIMENT

B J2TS/EMI CMG

13 GUNGOR
GHOSTS UPON THE EARTH BRASH 0076/WORD-CURB

' JASON CRABB

~ THE SONG LIVES ON GAITHER 6119/EMI CMG
ELEVATION WORSHIP
FOR THE HONOR ELEVATION CHURCH/ESSENTIAL WORSHIP 10944/PLG

© VARIOUS ARTISTS

| WOW #1'S (YELLOW) PROVIDENT-INTEGRITY/EMI CMG 888156/WORD-CURB

2 WE AS HUMAN
EP ATL 524 0RD-

! “,ji BRANDON H
ixdl " LEAVING EDEN MONOMODE/REUNION 10151/PLG
6 MATTHEW WEST

THE STORY OF YOUR LIFE SPARROW 6504/EMI CMG

"'\‘ 1-1-SIX
_ MAN UP REACH 8185/INFINITY

James Fortune & FIYA claim a career-first
No. 1on Gospel Albums with /dentify,
which starts with 18,000 copies, according
to Nielsen SoundScan. Lead single “still
Able” ranks at No. 3 on Gospel Songs. The
new album is Fortune’s first under a new
label agreement with eOne.
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TITLE
ARTIST IMPRINT/PROMOTION LABEL
MY HOPE IS IN YOU
ARRON SHUST CENTRICITY
STRONG ENOUGH TO SAVE
L TENTH AVENUE NORTH REUNION/PLG
5 13 puAUEl WHERE | BELONG
(:T.1[13; 3 BUILDING 428 ESSENTIAUPLG
4 aa STRONG ENOUGH
Gl ‘ 3 MATTHEW WEST SPARROW/EM| CMG
COURAGEOUS
CASTING CROWNS BEACH STREET/REUNION/PLG

eew
e 5 "m WAITING FOR TOMORROW
=% MANDISA SPARROW/EMI CMG

H 3 3 LIFTMEUP

THE AFTERS FAIR TRADE
il 0
Gl o o

TURN AROUND
ﬂ 14 15 BUSTED HEART (HOLD ON TO ME)

MATT MAHER ESSENTIAL/PLG
FOR KING & COUNTRY FERVENT/WORD-CURB
==
o5 BATTLE
10)/ J'm: CHRIS AUGUST FERVENTWORD-CURB
FALL APART
JOSH WILSON SPARROW/EMI CMG

27

20

E

VE
" MERCYME FAIR TRADE
| 3 |LIFT MY HANDS
il CHRIS TOMLIN SIXSTEPS/SPARROW/EMI CMG
6 17 LOVE COME TO LIFE
| " BIG DADDY WEAVE FERVENT/WORD-CURB
| 13 35 DO EVERYTHING
STEVEN CURTIS CHAPMAN SPARROW/EMI CMG
@ o \17 REMIND ME WHO | AM
I " JASON GRAY CENTRICITY
’ 17 11 WEARE
;i KARI JOBE SPARROW/EMI CMG
@ o w-‘ LEARNING TO BE THE LIGHT
= " NEWWORLDSON PLATINUM POP
19 4 YOULEAD
= JAMIE GRACE GOTEE
@ o [ ' OVERCOME
. = JEREMY CAMP BEC/TOOTH & NAIL
m 20 1g EVERYTHING GOOD
ASHES REMAIN FAIR TRADE
e | 14 GODIS STILL GOD
= HEATHER WILLIAMS FAIR TRADE
22 1o GIVE THEM JESUS
JACI VELASQUEZ INPOP
@ 25 2 WHAT A SAVIOR
= " LAURA STORY FAIR TRADE
H 25 3 WHENTHE STARS BURN DOWN (BLESSING AND HONOR)
PHILLIPS, CRAIG & DEAN FAIR TRADE

5 ARTIST IMPRINT/PROMOTION LABEL

e m YOU LEAD
JAMIE GRACE GOTEE

. 1y WILLIAM MCDOWELL
n THE

5] 2

T e

@ s u

AIRPLAY
MONITORED BY

SALES DATA

niclsen

SoundScan

niclsen

3 |l JAMES FORTUNE & FIYA
IDENTITY FIYA WORLD/LIGHT 7265/EONE

"ANDRIA JOHNSON
THE AVAKENING 0. BETISTRANGE FRUT)

“ HELLO FEAR FO YO SOUL/VERITY 77917/RCA
5 MARVIN SAPP
PLAYLIST VERITY/LEGACY 67460/SONY MUSIC
g0 LECRAE
. REHAB REACH 8161/INFINITY.
13 SHIRLEY CAESAR
CHARLIE HADEN/HANK JONES
COME SUNDAY EMARCY 016390/DECCA
2 ISAAC CARREE
- UNCOMMON ME SOVEREIGN AGENCY 002
17 JESSICA REEDY
FROM THE HEART LIGHT 7239/EONE
VARIOUS ARTISTS
'WOW GOSPEL 2011 WORD-CURB/EMI CMG/VERITY 77918/RCA
7 AMBER BULLOCK
"THANK YOU (EP) MUSIC WORLD GOSPEL 5516/MUSIC WORLD.
ANDRAE CROUCH
THE JOURNEY RIVERPHIO 002
KIERRA SHEARD
FREE KAREW/EMI GOSPEL 06495/EMI CMG
% VASHAWN MITCHELL
® SPEL

GOSPEL'S BEST WORSHIP EMI GOSPEL 07538/EMI CMG .

SHANA WILSON
1 LOVE YOU LIVE SHANA WILSON MINISTRIES 48504 EX

24 5 DEITRICK HADDO

N
CHURCH ON THE MOON RELEVE/MANHADDONVERITY 71336/RCA

18 4 KIRKFRANKLIN

SETLIST GOSPO CENTRIC/LEGACY 90730/SONY MUSIC
DONALD LAWRENCE & CO. .
'YRM /YOUR RIGHTEOUS MIND/ QUIET WATER/VERITY 67507/RCA
MARY MARY
SOMETHING BIG MY BLOCK/COLUMBIA 62330/SONY MUSIC
1 1-1-8IX

MAN UP REACH 8185/INFINITY

GENITA PUGH
MY PURPOSE ETERNITY 0003

19 31 PATR JANES R ADANS & THE ABOUNDIG L MASS CHOIR l
TIMES OF REFRESHING RUBY ROSE 91241/ECMD

© = m INTHE MIDDLE
ISAAC CARREE SOVEREIGN AGENCY

| 3 ‘..m' GOD’S NOT DEAD (LIKE A LION)
gl ‘ ~ NEWSBOYS INPOP

15 MAKE A MOVE
~ ROYALTAILOR ESSENTIAL/PLG

a s ““’l NOT ALONE
5

o
o -

] FAMILY FORCE 5 TOOTH & NAIL
g 11 ONEDAY TOO LATE
| SKILLET ARDENT/FAIR TRADE
j4 BUSTED HEART (HOLD ON TO ME)
" FOR KING & COUNTRY FERVENT/WORD-CURB

n . DOWN
4 MAT KEARNEY INPOP

(= 3 ‘-1,'," MADE FOR YOU
! " BUILDING 429 ESSENTIAL/PLG
10 START SOMEWHERE

- TOBYMAC FOREFRONT/EMI CMG
14 WON'T LET ME GO
| " ADDISON ROAD FAIR TRADE

10 15 UNDER FIRE
ABANDON FOREFRONT/EMI CMG

| DRIFTING
- PLUMB WITH DAN HASELTINE CURB
1314
9

YES WE CAN
ME IN MOTION CENTRICITY
HURRICANE
SAMESTATE SPARROW/EMI CMG
2 (LI ALL THIS TIME
(111130 BRITT NICOLE SPARROW/EMI CMG
H‘ ] LET ME FEEL YOU SHINE
~ DAVID CROWDER*BAND SIXSTEPS/SPARROW/EMI CMG
18 1 REMEDY
_DISCIPLE FAIR TRADE

@ = 2 WEWONTGIVEUP
I . THE AFTERS SIMPLE/FAIR TRADE
m 2 4 MYHOPEIS IN YOU
1 AARON SHUST CENTRICITY
o=
2w BIG DADDY WEAVE FERVENTWORD-CURE
" FREE

m“ | WANNA KNOW YOU LIKE THAT

~ ANTHEM LIGHTS REUNION/PLG

| STAY CLOSE
- FIREFLIGHT FLICKER/PLG
@ =
DARA MACLEAN FERVENT/WORD-CURB
2 g UNSHAKEN

g LOVE COME TO LIFE
ATTABOY 7 SPIN

@ =

E CARRY ME TO THE CROSS
a2 KUTLESS BEC/TOOTH & NAIL @ 2

24 15

37 | NEED YOUR GLORY
EARNEST PUGH EPM/BLACKSMOKE/WORLDWIDE
23 STILL ABLE
" JAMES FORTUNE & FIYA FIYA WORLD/LIGHT/EONE
37 SPIRITUAL
DONALD LAWRENCE & CO. QUIET WATER/VERITY/RCA

s 3 BESTILL

YOLANDA ADAMS N-HOUSE
24 | WON'T GO BACK
WILLIAM MCDOWELL DELIVERY ROOM/LIGHT/EONE
49 NOBODY GREATER
VASHAWN MITCHELL VMAN/EMI GOSPEL
15 LET THE CHURCH SAY AMEN
ANDRAE CROUCH FEAT. MARVIN WINANS RIVERPHIO
I SMILE
KIRK FRANKLIN FO YO SOUL/GOSPO CENTRIC/VERITY/RCA
4 | HEAR THE SOUND (OF VICTORY)
MAURETTE BROWN CLARK AIR GOSPEL/MALACO
1 | FEEL GOOD
FRED HAMMOND F HAMMOND/VERITY/RCA

13 2% ONE MORE TIME

ZACARDI CORTEZ FEAT. JOHN P. KEE BLACKSMOKE/WORLDWIDE

g PUTIT ON THE ALTAR
JESSICA REEDY LIGHT/EONE

N T AFTER THIS

I
" YOUTHFUL PRAISE FEAT. JJ HAIRSTON EVIDENCE GOSPEL/LIGHT/EONE

51 A GOD LIKE YOU
KIRK FRANKLIN FO YO SOUL/VERITY/RCA
MY TESTIMONY
MARVIN SAPP VERITY/RCA
5 JESUS

LEANDRIA JOHNSON BET/STRANGE FRUI
11 CAN'TLIVE

GENITA PUGH ETERNITY

SO PROUD

BRIAN COURTNEY WILSON MUSIC WORLD GOSPEL/MUSIC WORLD
12 HEWILL

TIM BOWMAN JR. FEAT. VICKIE WINANS |.M.

15 YOU ARE

GOOD & BAD
J MOSS PAJAM/VERITY/RCA

15 BLESS THE LORD
MYRON BUTLER EMI GOSPEL
13 DREAM
SHIRLEY MURDOCK TYSCOT

5 | ALL IS WELL
(.11 3 TROY SNEED EMTRO GOSPEL

S WORLD GOSPELALSC WO

Data for week of FEBRUARY 4, 2012
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19 2

TAIO CRUZ FEAT. FLO RIDA MERCURY/IDJMG

TURN ME ON

_ DAVID GUETTA FEAT. NICKI MINAJ WHAT A MUSIC/ASTRALWERKS/CAPITOL.
SHAKE IT OUT

FLORENCE + THE MACHINE UNIVERSAL REPUBLIC

YOU DA ONE

RIHANNA SRP/DEF JAM/IDJMG

NAUGHTY NAUGHTY

PORCELAIN BLACK 2101/UNIVERSAL REPUBLIC

DANCE ON

_BLUSH NETTWERK

MARRY THE NIGHT

_LADY GAGA STREAMLINE/KONLIVE/INTERSCOPE _
ANTIDOTE

SWEDISH HOUSE MAFIA VS KNIFE PARTY ASTRAUNERKS/CAPITOL.
IF IT WASN'T FOR LOVE

DEBORAH COX DECO/HOSHG

LET ME BE MYSELF

ROSABEL FEAT. TAMARA WALLAGE TOMMY BOY
WAITING ON YOU

ULTRA NATE & MICHELLE WILLIAMS BLUFIRE/PEACE BISQUIT
PARTY PEOPLE (IGNITE THE WORLD)
ERIKA JAYNE PRETTY MESS

DRIFTING

_PLUME WITH DAN HASELTINE CURE

PASS AT ME
TIMBALAND FEAT. PITBULL INTERSCOPE

CRAZY CRAZY

GUINEVERE NUKE TOWN

. BEWITH YOU

_ERASURE MUTE
THE ONE THAT GOT AWAY
KATY PERRY CAPITOL
LAST DRAG

 TRACI LORDS SEA T0 SUN
WE RUN THE NIGHT

_HAVANA BROWN FEAT. PITBULL UNIVERSAL REPUBLIC.
LEVELS
AVICHI LEVELS/VERATONE/ATOM EMPIRE/INTERSCOPE
HEY HEY HEY (POP ANOTHER BOTTLE)
LAURENT WERY FEAT. SWIFTKID & DEV B1G BEAT/ATLANTIC
SHAVE IT
2EDD OWSLA
[4U0[3 STRONGER (WHAT DOESN'T KILLYOU)

KKELLY CLARKSON 19/RCA
EVERYBODY DANCE
GRAVITONAS VS ROMA KENGA SOFO

DWSLAATLANTIC S24521/AG

SCARY MONSTERS AND NICE SPRITES BIG BEAT/ATLANTIC 526318/AG
LADY GAGA
BORN THIS WAY STREAMLINE/KONLIVEANTERSCOPE 015373*/1GA
DAVID GUETTA
NOTHING BUT THE BEAT WHAT A MUSIC/ASTRALWERKS 78830/CAPITOL
KORN
THE PATH OF TOTALITY ROADRUNNER 617728
ms3.
HURRY UP, WE'RE DREAMING. M83 9510°/MUTE
VARIOUS ARTISTS
'WIND DOWN EM| SPECIAL MARKETS 31476 EX/STARBUCKS
DEADMAUS
4X4=12 MAUSTRAP 2518"/ULTRA
DAFT PUNK
TRON: LEGACY (SOUNDTRACK) WALT DISNEY 005872*
STEVE AOKI
'WONDERLAND DIM MAK 3040/ULTRA
VARIOUS ARTISTS
UKF DUBSTEP 2010 UKF DIGITAL EX
OWL CITY
AALL THINGS BRIGHT AND BEAUTIFUL UNIVERSAL REPUBLIC 015544*
VARIOUS ARTISTS
UKF DUBSTEP 2011 UKF DIGITAL EX
VARIOUS ARTISTS
35 TOP HITS: WORKOUT MIXES POWER MUSIC DIGITAL EX
SKRILLEX

. MORE MONSTERS AND SPRITES BIG BEAT/ATLANTIC DIGITAL EX/AG
ASKING ALEXANDRIA

STEPPED UP & SCRATCHED SUMERIAN 47
BREATHE CAROLINA

S WHAT Y( KE IT FEARLESS 30153

KC AND THE SUNSHINE BAND
FLASHBACK WITH KC AND THE SUNSHINE BAND FLASHBACK S20FHINO

LADY GAGA

E 0MGEYI6A

LADY GAGA

'NERO

PAROV STELAR
T R

DAFT PUNK
TRON: LEGACY RECONFIGURED WALT DISNEY 013540

BASSNECTAR
DIVERGENT SPECTRUM AMORPHOUS 011

TITLE
ARTIST IMPRINT/PROMOTION LABEL

30 4 TONIGHTIS THE NIGHT

i OUTASIGHT WARNER BROS.
2 @ TESTDRIVE
= JIN AKANISHI FEAT. JASON DERULO WARNER BROS.
18 12 TOO MUCH IN LOVE
CHRIS WILLIS VENEER
3 4 DON'T FUCK WITH MY MONEY
= ~ PENGUIN PRISON DOWNTOWN |
% g TITANIUM
DAVID GUETTA FEAT. SIA WHAT A MUSIC/ASTRALWERKS/CAPITOL
3 o SURRENDER
PAUL OAKENFOLD FEAT. J HART PERFECTO/IN2UNE
PARADISE
Y _COLDPLAY CAPITOL
| I'M ALRIGHT
314w nocha 0en
31 5 SUNINCUBA
DJ YALEIDYS FEAT.

3% 3 IT’S TOO LATE
32

IMY BARNES PETROL ELECTRIC

- JES ULTRA

15 WE FOUND LOVE

RIHANNA FEAT. CALVIN HARRIS SRP/DEF JAM/DIMS
14 BUY MY LOVE

| WYNTER GORDON BIG BEAT/ATLANTIC
2 5 BOY,IF YOU ONLY KNEW
 KELSEY B CARRILLO
4 4 WHOIS READY TO JUMP
 CHUCKIE CR2/BIG BEAT/ATLANTIC
45 2 STILETTOS
EMII SLIPPERY EEL
3 7 NARCISSISTIC CANNIBAL
KORN FEAT. SKRILLEX & KILL THE NOISE ROADRUNNER/RRP
4 3 YOU ARE HERE
CHRIS “THE GREEK" PANAGHI DJG
, LOVE, LOVE, LOVE.
~  ANDRES CUERVO ANIMAL
10 GOOD FEELING
FLO RIDA POE BOY/ATLANTIC
, TURNING JAPANESE
GENEVIEVE MARIKO WILSON SILVER BLUE
, SUNDOWN
CHRIS LAKE ULTRA
WHERE HAVE YOU BEEN
RIHANNA SRP/DEF JAM/IDJMG
7| TURN IT DOWN
KASKADE WITH REBECCA & FIONA ULTRA
BE YOUR FREAK
KENNY DOPE FEAT. JOSH MILAN DOPE WAX/KAY-DEE
4 15 SEXY AND | KNOW IT
LMFAO PARTY ROCK/WILL..AM/CHERRYTREE/INTERSCOPE

4
. F

DANCE/MIX SHOW
AIRPLAY

TITLE
ARTISTIMPRINT/PROMOTION LABEL
WE FOUND LOVE
RIHANNA FEAT. CALVIN HARRIS SRP/DEF JAM/IDJMG

412 THE ONE THAT GOT AWAY
TY PERRY CAPITOL

%

45 GOOD FEELING
~_FLO RIDA POE BOY/ATLANTIC
7 LEVELS
AVICH LEVELS/VERATONE/ATOM EMPIRE/INTERSCOPE
5 TURN ME ON
~ DAVID GUETTA FEAT. NICKI MINAJ WHAT A MUSIC/ASTRALWERKS/CAPITOL
3 15 SEXY AND I KNOW IT
ﬁLMFAO PARTY ROCK/WILL.I.AM/CHERRYTREE/INTERSCOPE
g WITHOUT YOU
JAVID GUETTA FEAT. USHER WHAT A MUSIC/ASTRALWERKS/CAPITOL
s 15 FEEL SO CLOSE
CALVIN HARRIS ULTRA
12 g LOVE YOU LIKE A LOVE SONG
" SELENA GOMEZ & THE SCENE HOLLYWOOD
INTERNATIONAL LOVE
PITBULL FEAT. CHRIS BROWN MR. 305/P0L0 GROUNDS/J/RCA

18 3

ES
- KASKADE FEAT. MINDY GLEDHILL ULTRA
9 WORKOUT
J. COLE ROC NATION/COLUMBIA
, 13 GLAD YOU CAME
THE WANTED GLOBAL TALENT/MERCURY/IDJMG
4 SETFIRE TO THE RAIN
ADELE XL/COLUMBIA
25 IN THE AIR
© MORGAN PAGE, SULTAN + NED SHEPARD, AND BT FEAT. ANGELA MCCLUSKEY NETTWERK
24 PRESSURE
& 'NADIA AL, STARKILLERS & ALEX KENJI SPINNIN/SIMPLY DELICIOUS/STRICTLY RYTHM
, BLACKOUT
" BREATHE CAROLINA FEARLESS/RED

. ANYE WEST ROC-A-FELLA/ROC NATION/DEF JAM/IDJME
' YOU DA ONE
" RIHANNA SRP/DEF JAM/IDIMG
18 MOVES LIKE JAGGER
MAROON 5 FEAT. CHRISTINA AGUILERA ABM/OCTONE/INTERSCOPE
7 ' MARRY THE NIGHT
" LADY GAG| E
IT WILL RAIN
BRUNO MARS SUMMIT/CHOP SHOP/ELEKTRA/ATLANTIC

, WE'RE ALL NO ONE

H 24 17 \enyo Fear, AFROJAGK & STEVE AOKI ASTRALWERKSICAPITOL

2% 16 SOMEONE LIKE YOU
"~ ADELE XL/COLUMBIA

For chart reprints call 212.493.4023

SALES DATA
COMPILED BY

AIRPLAY
MONITORED BY

niclsen niclsen

3 LANDAU EUGENE MURPHY, JR.
THAT'S LIFE SYCO/COLUMBIA 99179/SONY MUSIC
2 1 FRANK SINATRA
S SINATRA: BEST OF THE BEST REPRISE 79764/CAPITOL
5 6 SOUNDTRACK
MIDNIGHT IN PARIS MADISON GATE DIGITAL EX
2] CHARLIE HADEN/HANK JONES
A COME SUNDAY EMARCY 016330/DECCA

CHICK COREA/EDDIE GOMEZ/PAUL MOTIAN
FURTHER EXPLORATIONS CONCORD JAZZ 33364/CONCORD
Gl PINK MARTINI

s 5o FRANKSINATRA, DEAN MARTIN & SAMMY DAVIS JR
| THE VERY BESTOFTHE AT PACK FRANK SINTRAEPRSE 241 ARNER 305
g 17 SETHMACFARLANE
* MUSIC IS BETTER
16 10 VARIOUS ARTISTS
BEBOP EVI SPECIAL MARKETS 83241 EXSTARBUCKS
ACK DEJOHNETTE
‘SOUND TRAVELS GOLDEN BEAM 2403/EONE
11 12 PINK MARTINI & SAORI YUKI
| tsea eIz 12
SOUNDTRACK
* PAN AM VERVE DIGITAL EXVG
KEITH JARRETT
B0 ECM 016119/DECCA
3y GRETCHEN PARLATO
THE LOST AND FOUND OBLIQSOUND 113

TROMBONE SHORTY

. FOR TRUE VERVE FORECAST 015586/VG

ESPERANZA SPALDING
" CHAMBER MUSIC SOCIETY HEADS UP 31810°/CONCORD
T BONEY JAMES

CONTACT VERVE FORECAST 0153756

2 16‘ GEORGE BENSON

; GUITAR MAN CONCORD JAZZ 33099*/CONCORD
5 1 MAYSA

 MOTIONS OF LOVE SHANACHIE 5191

WAYMAN TISDALE 1
. THE WAYMAN TISDALE STORY SCHODORFRENDEZVOUS SUIMACK AVENE
12 11 MEDESK| SCOFIELD MARTIN & WOOD

' MISMW LIVEINDIRECTO 13
5 15 RICHARD ELLIOT

‘ IN THE ZONE ARTISTRY 7026/MACK AVENUE
PAUL HARDCASTLE
HARDCASTLE VI TRIPPIN ‘N’ RHYTHM 48
, FOURPLAY
LET'S TOUCH THE SKY HEADS UP 32030/CONCORD |
MICHAEL FRANKS
2 TIME TOGETHER SHANACHIE 5189
| & DAVE KOZ
- 7" HELLO TOMORROW CONCORD 31753 -
19 47 THE RIPPINGTONS FEAT. RUSS FREEMAN

COTE D'AZUR PEAK 32580/CONCORD
13" % EUGE GROOVE
% SIVEN LARGE SHANACHIE 5150

[

7 3

PR THE LADY IN MY LIFE
GEORGE BENSON CONCORD JAZZ/CMG
MARRAKESH
ACOUSTIC ALCHEMY HEADS UP/CMG
g BOOM TOWN
~_RICHARD ELLIOT ARTISTRY/MACK AVENUE
SLAM DUNK
WAYMAN TISDALE RENDEZVOUS/MACK AVENUE
| RED SUEDE SHOES
- CHUCK LOEB TWEETY
MANDELA
~_TERRY WOLLMAN MANGO EATER
ALL MY LIFE
| TIM BOWMAN TRIPPIN W RHYTHN
EASY COME EASY GO
| PAUL HARDGASTLE TRIFPIN ' FHYTHM
Gl CRY
BONEY JAMES VERVE FORECAST/VERVE
HOT SAUCE
JESSY J HEADS UP/CMG
EES FOR YOU
DARYL HALL VERVE FORECASTIVERVE
TAKING OFF
ANDY SNITZER NATIVE LANGUAGE

7z
‘

6 19

10 10

g 1§ SWEETTEA
PATRICK LAMS PATRICK LANE

13 15 FREEFALL

KIM WATERS SHANACHIE

SAMBA BLU

it MICHAEL FRANKS SHANACHIE

Go to www.billboard.biz for complete chart data |

'FRENCH IMPRESSIONS SONY CLASSICAL 8200/ SONY MASTERWORKS
MORMON TABERNACLE CHOIR
GLORY! MUSIC OF REJOICING MORMON TABERNACLE CHOIR 5053064
4 SOUNDTRACK
DOWNTON ABBEY CARNIVAL/MASTERPIECE 016260/DECCA
ZUILL BAILEY/JUN MARKL
'DVORAK: CELLO CONCERTO TELARC 32927/CONCORD
LARA ST. JOHN/MARIE-PIERRE LANGLAMET
BACH: SONATAS ANCALAGON 133
SIMONE DINNERSTEIN/KAMMERORCHESTER
'BACH: A STRANGE BEAUTY SONY CLASSICAL 81742/SONY MASTERWORKS
1 LANG LANG/VIENNA PHILHARMONIC
| Lszr: MY PAND EROSONY STERWOMS.
33 MORMON TABERNACLE CHOIR
“THIS IS THE CHRIST MORMON TABERNACLE CHOIR 5055982
41 MILOS KARADAGLIC
ME 015579 CLASSICS
5 VIENNA PHILHARMONIC/MARISS JANSONS
T SO MRS OGS LS TS ATERS
 KRONOS QUARTET
MUSI OF VLADIMR MARTYNOY NONESLCH SETIHARNER 8805
VARIOUS ARTISTS
FIVE BOROUGH SONG BOOK GPA 1150 |
NELLO SANTI/THE METROPOLITAN OPERA ORCH.
 MASCAGNI SONY CLASSICAL 50399/SONY MASTERWORKS

13 54 ERIC WHITACRE

THE LONDON CLASSICAL ORCHESTRA (WILSON)
PAUL MCCARTNEY'S OCEAN'S KINGOOM MPLHEARTELARC 250" CONCORD

CLASSICAL :
CROSSOVER ALBUMS"
e fi \”

IL DIVO
WICKED GAME SYCO/COLUMBIA 96448/SONY MUSIC
JACKIE EVANCHO ()
DREAM WITH ME SYCO/COLUMBIA 87061/SONY MUSIC
LONDON PHILHARMONIC ORCHESTRA
THE GREATEST VIDEQ GAME MUSIC X5 114
3 ILVOLO
LA VDREER SEANOLOPERA RIS GATIE NI HER EGUME |
3 ILVOLO
™" ILVOLO OPERA BLUES/GATICA/RENTOR/GEFFEN 015517/1GA
g 25 2CELLOS
2CELLOS MASTERWORKS 91011/SONY MASTERWORKS
47 JIM BRICKMAN
ROMANZA SOMERSET 56142 EX
13 TORIAMOS
NIGHT OF HUNTERS DG 015849*/DECCA
15 53 STING FEAT, THE ROYAL PHILHARMONIC CONCERT ORCH.
® ™ STING: LIVE IN BERLIN CHERRYTREE/DG 014382/DECCA_
JENNY OAKS BAKER
WISH UPON A STAR SHADOW MOUNTAIN 5055026
ALFIE BOE
BRING HIM HOME DECCA 015330 —
HAYLEY WESTENRA/ENNIO MORRICONE
PARADISO DECCA 015398
13 15 MANNHEIM STEAMROLLER/CZECH PHILHARMONIC ORCH.
: CHRISTMAS SYMPHONY AMERICAN GRAMAPHONE 3012

GIRLS’ GENERATION
BOYS S.M/INTERSCOPE 016474/IGA

- 2 7 LADYSMITH BLACK MAMBAZO I

B -

45 CELTIC THUNDER

HERITAGE CELTIC THUNDER 015185/DECCA
¥ LILA DOWNS

PECADOS Y MILAGROS SONY MUSIC LATIN 98722
49 CELTIC WOMAN

I.AUI.IABY MANHATTAN 47069/BLUE NOTE
» TINARIWEN

TASSILI + 10:1 WEDGE SARL/ANTI: STI4S/EPITAPH
2 CELTIC THUNDER

STO!I THUNDE!

, SOUNDTRACK
'WENDERS 001*

& LOREENA MCKENNITT
IND THAT QUIN

4 JAKE SHIMABUKURO
PEACE LOVE UKULELE HITCHHIKE 1112

14 RODRIGO Y GABRIELA
FRANCE RUBYWORKS 0104ATO.

BAHA MEN
10 GREAT SONGS CAPITOL 06691

. COEUR DE PIRATE
Bl 510NDE GROSSE BOITE DIGITAL X

49



S TITLE
§§ gg gs ARTIST IMPRINT/PROMOTION LABEL

1 2017

O :

3 1

15 TE QUIERO A MORIR
50 PROMISE

RROMEO SANTOS FEAT. USHER SONY MUSICLATIN

o [T LAS COSAS PEQUENAS
nsauv PRINCEROYCE TOP STOP.
5 3

11 WE FOUND LOVE

RIHANNA FEAT. CALVIN HARRIS SRP/DEFJAM/IDJMG

5 15 INTENTALO
LLAMADA DE MI EX
LAARROUADORRRANDAELLIMON DISA.

° n 7,.,,,

o 5 14 LOVUMBA (PRESTIGE)

ELVERDADERO AMOR PERDONA
IMANA FEAT. PRINCE ROYCE WARNER LATINA

BANDA EL RECODO DE CRUZ LIZARRAGA FONOVISA

3BALLMTY FEAT. EL BEBETO Y AMERICA SIERRA FONOVISA

DADDY YANKEE EL CARTEL

o 7 1 NADAIGUALES

@ g 11 MEGUSTAS TANTO
PPAULINA RUBIO UNIVERSAL MUSIC LATINO

12 33 GIVE ME EVERYTHING

10 35 D! QUE REGRESARAS

. SEXY AND | KNOW IT

SI TU ME BESAS
VICTOR MANUELLE SONY MUSIC LATIN

2 21 BASTAYA

PITBULL FEAT. NE-YO, AFROJACK & NAYER MR 305P0L0 GROUNDS/J/RCA

LAORIGINALBANDA ELLIMON DE SALVADOR LIZARRAGA FONOVISA

LMFAO PARTY ROCKAWILL LAM/CHERRYTREE/INTERSCOPE

13 35 OLVIDAME

Y

AYER
ENRIQUEIGLESIAS UNIVERSALMUSIC LATING

1
12
13
®
15
16
izl ]
18
19
20
2]
22

HOTEL NACIONAL
16 4 T
EL MIL AMORES
12 pesanoiswast
19 1 400 MIL VEINTE ANOS
‘TIERRA CALI VICTORIAVENEMUSIC
25 7 ANTES DE LAS SEIS
SHAKIRA SONY MUSIC LATIN
21 15 VERSOS DE MI ALMA
V0ZDEMANDO DISA

® » s m DUTTY LOVE
'DON OMAR ORFANATO

@ 27 7 BAILANDO POR EL MUNDO
JUAN MAGAN FEAT. PITBULL & EL CATA SONY MUSIC LATIN
NO FUE FACIL
257820 pi8 ROBERTO TAPIA FONOVISA
el 2 EL POETA

CHINO & NACHO MACHETE/UNIVERSALMUSIC LATIN
EN EL CIELO NO HAY HOSPITAL

(3]
B

JUANLUIS GUERRA CAPITOLLATIN
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Prince Royce’s “Las Cosas Pequenas™
becomes the third song to debut at No. 1on
Tropical Airplay in the last eight months, fol-
lowing Romeo Santos’ “You™ (May 2011) and
Gloria Estefan’s “Hotel Nacional’ from last
month. Prior to this recent flurry, the chart’s
last No. 1 debut was in August 2006.
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Don Omar’s “Dutty Love” (featuring Natti
Natasha) rises 39-23 on Hot Latin Songs
with the Greatest Gainer award (up nearly 2
million audience impressions to 5.4 million).
'WODA San Juan, Puerto, Rico, contributed to
the gain by debuting the song and reaching
an additional 579,000 listeners.

Go to www.billboard.biz for complete chart data
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FANIA FINDS TOP 10 SUCCESS

Fania, the pioneering label that hosted some of the world’s best sal-
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" WILLIE HECTOR
COLON?Y LAVOE

seros, arrives at No. 10 on Tropical Albums with Selecciones Fania, a
new compilation featuring some of the greatest works of Willie Co-
lon and the late Hector Lavoe. It's the first album release for Colon
since 2007 and his highest debut since 1995. Though Lavoe died in
1993, he’s been a steady presence on the charts since 2006, by way
of numerous posthumous releases from Fania. —Karinah Santiago
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25/8 (Mary J. Blige Music, ASCAP/Universal Music Corpo-

ration, ASCAPI style Ink Music F’uhllsml\g ASCAP/Slide
That Music, ASCAP/EMI April Musi \P/E
zuds;m Music LLC BMI/EMI E!ackmuﬂ Music Inc., BMI),

m IAIL VEINTE ANOS (Venevision Intertnationl Publish-
C, BMI/ Edigsry Publishing, BMI) LT 20
4 AM (EMI Fnlav Music, SESAC/Rico Love Is Still A Rap-
gﬁ Music, SESAC/Grandma’s Boy
hll%\lnﬂLSESaﬁghsher JV SESAC Publishing Designee,

AB
ctotk [Nagoy Boy Publhing, ASCAP Unerss)
Music 2 Songs, BMIPGH Sourd Pubisin, ASCAY/
WB Music Corp., ASCAP/Sony/ATV Tunes LLC, ASCAP/
oy s Pnining UK, PRS2 s Pblining
L. ASCAP/Ksin s, ASCAPEMI April Music,

CAP/EMI Blackwoad Music Inc., BMYEMI Music
Publvshmg Lid, MCPS/EM) Music Publishing Ltd., PRS/
Universal-Songs Of PolyGram International, BMIj, AMP/
HL, H100 40; RBH 31

ALL YOUR LIFE &EMI Blackwood Music Inc.. BMI/Rainbow
Sky1me Muslc IMI/Cactus Moser Music, BMI, HL, CS

ALONEWITH YOU (Songs of Maxx Publishing, SESAC/
Tunes ofR&T Dit, SESAC/Razn 8 Te SESAC/Mighty
Seven Music Publishing LLE, BMI/Songs For Beans, BM/
JTX Music, BMI/Litle Blue Egg ASCAP/Crazy Water
M ASCAP/Katalt Music Pblsing il
ASCAP) 0053

AMEN (Sony/ATV Tree Fuslsting Campdty BM/AD Ko
Misic Ml FucheRive. BVt con Dios P

Poi sl Vans
Publshing, SESAL/Tunc 1. SESAC/Syd An

Sophi Sungs, SOCANIMic Sonice, SMVEM) i
o Musi e, BMI. L G5 16; 10068

AMOR COMPARTIDO {Not Listed LT 35

AMY'S SONG (Warner-Tamerlane Publishing Corp.
BMY/McKenzie Music, BMI/House Of Sea Gayle Music,
ASCAP], AMP.CS 55

ANGEL EYES (EMI April Music, Inc., ASCAP/Sunboy
Songs, ASCAP/Rackapop Music, ASCAP/Hate And
Puchass st LCC, ASCAP/Cal 1 Songs, ASCAR,

AND'IHEH Rﬂl.an (Nﬂl Listed) RBH 71
ANTES DI EIS (The Carame! House Music, BMI/

SDﬂ‘{/AW Meludy BM)/EMI Blackwood Music Inc., BMI/
Melasun . BMI} LT 21

A-OK (BMG Rights Managment (Ireland) Limited, IMRO/
English Ivy Music, BMI/Chrysalis One Songs, BMI/Univer-
sai Music - Careers, BMVBavanes EMI?anh Powered
Machine Music, BMI), AMP/HL, CS 58
au ANIMO (DEL leodves BMI) LT 45

IENTETE (Good-i Publsihing, BMI LT 30

‘SS BAC NDME {Epileptic Caesar Music, ASCAP/EMI
April Music, Inc., ASCAP/Matza Ball Musm BMI/Where
Da Kasz At, BMi/Maru Cha Cha, BMI/Lotzah Balls Soup,
BMUVEAR Enn’nammem Lo, ASCAP/BN{% Ruby Songs,

ASCAP/La M, HL, HiO
AYER (Sony ATV Tunee 16, SR P i, ASCAP)
EMI April Music, Inc., ASCAP/Publishing Designee OF
Detscember Buen,
AYY LADIES {Porter House Music Publishing, BMI) RBH 65

BAILANDII POR EL MUNDO (Ediciones Musicales Clip-

T
BAITA HOI!K (EMI Blackwood Music Inc.. BMI/Rhettneck
Music, BMI/EJ Music Machine, BMI/Double Barrell
Ace Music, BMI/Super 88 Music, LLC., BMI/EMI April
Music, Inc., ASCAP/Songs Of Cnnnllywmd ASCAP] HL.
S 18; H100 80

BANJO Sany ATV e ubitingConpony, B Casa
Jaco Music, BMI/Werner-Tameriane Publishing Corp.,
EM(/Enalwn% 1 By, BM/BNG G Songs, ASCAP/We
sam Wit roup ASCAP/Songs O Poe L1, ASCAP)

BASTAVA (e, ASCAP)

BESTLL o Vo 0. A o s, o1/
Drathoven Music Group, BMI/Suite 7677 Mizick,
ooy os

AN | USED TO BE {How Bout That Skyline
e, BB Sy i s, )
Encr Enertainment LLC, BV Noise Misic, B/
New Songs O Sea Gyt Moty ASCAP By
Viosic, ASCAP/Music O Wincswept, ASCAP/Songs 01
Soutide ndpéndont Ml Pblfing Lndependen
Music Publishing, LLC, ASCAP), A

BLAGKOUT 14 X Do porty ASCAP o Seven P
I ASCAPEMI Ap st In. ASCAPinotiang
Boogie Publishing, SOCAN), AMP,H100.32

5 3 BODY 1 Corroi Pubhshmg BMI/DJ Khaled

Fublshing, BUI/Songs f Uniersal . BVl
Beyond Ur Experience Publishing, BM|/Calione Rook
o Publsing, MIorvrTaetane Pulsing
Corp.. BMI], AMP/HL. RBH 41

BRIGHTER THAN THE SUN (Plumimy Lou Music, BMI/
VWit 2 e Pubiing ASCAFobal M ibiting

rica, In 0048

CAMINAR CONTIGO (Not Listed) LT 41
CAMOUFLAGE (House Of Sea Gayle Music, ASCAP/
EN e Musi i, ASCAP it
GASCAHLCS 16 H100
N'T FORGET Lot e Msic, ASCAR) Rl 55
GANT GEY ENOUGH Crosmin, BM)/Songs Of
Universal, Inc., BMI/Editions Syliphone Conakry, BGDA/
Frochot Music Cantos, BEDA/Sterns Music, BEDA), AMP/
HL H10057; RBH S
CELEBRATE (Not Listed
£oLD SumMER (Snngs the ng 0f Charlie 0, SESAC/
Unersal MuscCoremion, ASCAP Lnden Spnngnem
ko Music . BMMIP s
ASCAP!,AMP HL, ABH 63
ony/ATV Tunes LLC, ASCAPAVelvet Ham-
ks Musm i /Midnight Miracle Music, ASCAP),

COMIN' AROUND {Sany/ATV Tree Publishing Company,
BMi/Songs Of Better Angels Music, BMI/Blank Sheet
Music, BM/Big Red Toe. BMI/Big Loud Bucks, BMI/Ama
il Sky Sangs BMI/Mervel Man Music, BMI/Bug Music,
o B/Songs f Wiwept Pai. M. H. €543

. smnwm isted) B

WN (2082 Mus:c Puhhsnmg, ASCAP/WB
SVl Cnvp ASCAP/DLJ Songs, ASCAP/Downtown
MiscPubling L, ASCAPJEMI el Musi, I
ASCAP/B-Day Publishing, ASCAP/Dat Darn Déan Music,
BMI/2412 Songs LLC, BI/Peermusic, BMI/Cainon's Land
Musi Publistng, ASCAP/Unersal lusic Capration,
ASCAP/y en ulsing ASCAP Mk Ten Pubisting
Inc., BMI/Totally Famous Music, ASCAP), AMP/HL H100

COWBOYS AND ANGELS (Big Music Machine, BMI/
Golden Gears st BM/Suer 92 Music LLC. BMI/
Sony/ATV Tree Publishing Campany, BMI/Warner-
Tamerlane Publishing Corp., BMI/Cnntenlmem Mus\:
B Mot ForThis Mt BMI, AP/

t Have To Be Music,

CCREW LOVE (Live Write LLC, BMI/Mayor & Moses LLC,
'SOCAN/Kabalt Music Publishin Amenna lnL ASCAP/
EMI Blackwood Music Inc.. EMﬁ HL R

DANCE (ASS) FF To De Publishing, LLC, BMI/Songs Of
Untersal, g /Sy ATV Tunce L ASCAP/Glodoe
icinc. BNIivo Panama, ASCAR/Two Works,
ASCAP/Jcbele Musc it ASCAP/Stone Diariond
Music, BMI/BMG Platinum Songe, SN/t i
o B, AP 10014
DANCIN AWAY WITH MY HEART (Warir e
PublshingCop, BU/DWHaywood Wsic B/
(OBULLETSPublishing, BMI/EMI Foray Music, SESAC/
Hmaw Daun Songs, S AC/Giobal Dog Music, ASCAP/
i Yllow Do st ASCAPunaligh Musk, ASCAP,
o1 00F REGRESAR AS(amama Music, LLC, BMI) LT 12
DO IT LIKE YOU (Digay Music Publishing LLC. BMI/
Wamer-Tamerlane Publishing Carp., BMI/Jerry Lee
Publsting, ASCAP/GloJoe Music o, BMVSony/ATY
Tone 1€, ASCAF/Songs Of Unvtsl, n, B, AR/

H
DOMINO (Sony/ATV Music Publishing UK, PRS/Sony/ATV
Tunes LLC, ASCAP/Prescription Songs, LLC,, ASCAP/Kasz

52 |

Money Publishing, ASCAP/Studio Beast Music, BMI/
Wimer TometaneeultingCorp. BV Morgone A2
STIMXobal st Pulishing At e ASCAP
Dnelmlugv Publlshm? ASCAP], AMP/HL, H100 10

DONT Foray Music, SESAC/Rico Love s
Still A Ragﬁm SESAC/ od EE WMusic, SESAC/Gran
ma’s Boy Publishing, JV SESAC Pub{ishlng
Designee, SESAC), HL

DON'T STOP (COLCR GN THE WALLS) (S Coffee And

Tea Muslt Pubhsmng N

IN M M. Kirk Jerel Randle, ASCAP/Dwill
\37 Puhhshmg ASCAP/Smmd M08, Pmductmm LLC,
BMI/IlsDnIyAhuulM lusic LLC, ASACP) RBt
ORINK I AV HAND (o A1/ et L Company
BMI/Smnellma NI Sony/ATV Acul Rose Musi, I/
nversal Music. Crers. M gh Powered Niching
Music, BMI), AMP/HL, CS 3;

DRINK MYSELF SINGLE lhmky Mevle Music, ASCAP/
EMI April Music, Inc., ASCAP/Ash Street Musm BMI/
Richardson Zuleger Pub\mhmn Cﬂ'vre
e St G, AL Bt s i

/e Minute Mo Misic MISer S Mist,

11C. BMI)
scﬂg Publishing Corp., BMI/Wha Ya

....g 235
B

nmm( o
Say Music, oAl M ASCAW Hoppy Teors
M’Jslmc ASEAP/igFed o, BMI/Amarilla Sky Sangs.

DRIVE BY (Ptimon Mus\c ASCAF'/EMI April Music, Inc.,
ASCAPI:_‘ISS'(eﬂaV Songs Ltd., PRS/EMI Music Publishing
DUTTY LOVE (Nol Llsleﬂl o2

EN EL CIELO NO HAY HBSPITAL (Not Listed) LT 27
VEN IF IT BREAKS YOUR HEART (Will Hoge Music.
BMI/CaI 1V Songs, ASCAP CS41
RYDAY WOMAN (CCW Publishing, ASCAP/Hat To Da
Back Music, ASCAP) RBH 78

FADED (Not Listed) H100 52
FANFARRON (Umvelsa} Musm SGAE/Universal-Musica

nice ubitivg, A
EVER | SAW YOUR FACE (Dt Ptz
Musw: Tnc.. BMI/The Royalty Network, BMI]
VER STATES [Sweet Summer Music. ASCAP/EMG
Gold Songs ASCAP/Major Bob Music,Inc., ASCAP/Circle
C Songs, ASCAP Moot R Vst AsCAP/run Circle
Musm Publishing, LLC. ASCAP], AME:

U (Jacks Love Emporiurm, S Bk
IS, BMI/Chiysalis Songs, BMI/God Given
Music BMI/Tauc!Meely Music, ASCAB/EMI April Mosic.

Inc., S OCAN M O Publishing,
S i ASEAP e N Mo
ASCAP Ao Kt Corp., ASCAP), HL, REH 20

'GEORGIA PEACHES (Sony/ATV Tree Publishing Company.
BMI/Sangs For My Good Girl Music, BMI/Southside Inde-
endent st Punising, L Bl Combuston
usic, BM)/Kickin®Grids Music, BMI/EMI Bl
oMusicnc EMUAGan G il ) AN 8 38
10U (MJP Music, ASCAP/Fede Music, BMI/B
Dlnle Vi ASCAR Al
LS TALKIN BOUT (Chris Pays e, BMI/ Froduc-
e e SRS/ Bk i . B
oieon e Sitartdosl Mos
Publishing, BMI/Darkchild Songs, ASCAP/EMI Aprl
Music, Inc.. ASCAP/Bootieggers Stop. ASCAP/Universal
Music Corporation, ASCAP/Ducfut Publishing, ASCAP/
Secondhand Starship, ASCAP), AMP/HL, RBH 50
GIVE ME EVERVTHING (Abuela y T Songs BVI/Uni
versal Music - Careers, BMI/Tenyor Music, BMI/TALPA
Vg Plting BUVARen n Ground ublising.

Sm\gs lLC BMI] AMF/HL H10
1Rnkslane Musm Llﬂ PRS/Warner

'rpell S AN
LORY EH4 A’{:nl Wit . ASCAP/CaterBoys s

G0 HARDER Nawadios Masimus Music, B FEH 83
GOOD FEELING (Ml O Suncay Musi ASCAP/E lass:
Publishing, BMI/Sony/ATV Tunes LLC, ASCAP/Kasz
Money Publishing. ASCA/Oneirology Putlising, ASCAP/
Presenpion SongsLLG, ASCAP/reyan I/
i Boumoun B Copich. Cont i Blathncd
Music Inc., BMEM! Music Publishing Scandinavia
s, BMI/EM\ Longitude Msic. BMI), HL. H1003; [T

EDI]D GOOII NNIGHT (Roscoe Dash Publishing, ASCAP/
Lines In Music Publishing, ASCAP/Chef Huxtable Musm
Publishing, BMI/EMI Blackwood Music Inc., BMI), HI

GOT MY COUNTRY ON (Internal Combustion Music, BMI/
Southside Independent Music Publishing, LLC, BMI/Year
Publishing, BMI/Music Of Stage Three, 3MI/Sor ngs Of
Corman, BMI/Danny Myrick Music, BMI/Root 48 Music,

. AMP.

GOTTA HAVE IT [Please Girnme My Publishing Inc.,
BM/EM Blackwood Music Inc., BMIVEM! April Music,
inc., ASCAP/Carter Boys Music, ASCAP/More Water
Fiom Nazareth Publishing, ASCAPIDynatDne Puhloshmg
Company, BVI/nersong U5, P
oo Myt s . B Do D1ion Mokl
Rubitons. B inciapell Music,n. B, AN/
HL, H100 78; FBH

HEADLINES (Live Write LLC, BMI/EMI Blackwood Music
Inc., BMI/Mayor & Moses LLC, SOCAN/Boi-1da Praduc
:ﬁz; L:gl ASCAP/SMV/ATV Tunes LLC, ASCAP), Hl

HEAH'I'BEAT (melr\ & Ollie Music, ASCAP/EMI April
Music, Inc., ASCAP/Little Bike Music, ASCAP), HL,

H100 60
HE'S MINE (Sony/ATV Acuff Rose Music, EMI/SIK(een
Stars Music, BMI/Immokalee Music, BMI/Hodges

ic,
Music, BMI/Mista D Pubhshmn, BMI/EM| Blackwood
Music Inc., BMI), HL, CS.
HOTEL NACIONAL (Fme!gn Imported Productions & Pub-
gshm)ng Inc., BM/rhe Development Artist Management,
HOUSE PAIITV (ﬂoben Williams, ASCAP/Tone Beats
Fuhlxshmg Designee, ASCAP/Young Chris Music, ASCAP/
BMG Rul Sungs ASCAP/MXC Mvsrc Inc., ASCAP,

YRR LELL YEAY FUCKI' RGHT) L Wit LL, A/
Mayor & Moses LLC, SOCAN/Kabalt Music Publishin
Ameica, Inc., ASCAP/Young Money Publishing Inc., BMI/
Warner-Tamerlane Publishing Corp., BMI/Brother Bagz
Publshing, B/EN Blackwood Misi nc. BMI/E And B
Oteam, ASCAP), AMP/HL RBH 63

10 (Young Jeezy Music Inc., BMI/EM) Blackwood Music
I, BM/EM1 Al i, . ASCAP Carar Boys
Music, ASCAP/wedontplayevenwhenwereplayingsongs
LLC, ASCAP/ Chwsa\lsMuslc ASCAP/Len-Lon Music
Publshing, BV
| DONT WANT THIS NIGHT T0 END (Sany/AIV Tree
Publishing Company, BMI/Peanut Mil Songs, BMI/EMI
Biackwood Music Inc., BMI/String Stretcher Music, BMI/
Rletineck Must G AB Musi o ASCAPMlssas
Money Musi Pubshing, ASCAP Gt A oad O his
Mns\c‘ ASCae), AWP/HL CS 1 H1I0D
00D (F- Hamimond Music, BMVBIIdge Building
BMusm BIVI/CJMS Music. BMI/Music Feast Productions,

IF IT'S LOVE (Songs Of Universal, Inc.. BMI/Kemunity
Sﬂng Chesl, BMI Uncle Buddie's Music. Inc., ASCAP),

1 GOT TNIS (Cswle Ink Music Publishing, ASCAP/SﬂdE
That Music, ASCAP/EMI A n\ Muslc Inc., ASCAP,
Musm Corp ASCAP) AMP/HL, RBH 70

INA (50 Cent Music Publishing, ASCAP/
Unlvevsa\ Mus\c Corporation, ASCAP/Yayo Music,
ASCAP/d] rob 420, ASCAP/EMI LoﬂglludeMuslc BMI),
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AMP/HL, RBH 91
T LIKE IT LIKE THAT (Midas Music, ASCAP/SIBEEWEN

Music, BMIPWarner Tamarine Pubishing Corp. iy
ChrisSamSongs, nc.. BMI/Dan Book Music, BM/Alexei
Misol Ve, VIV oits s ASCAPes ook

Hmhshmg LLC, BMI/anaerave Brian, BMI), AMP/

PLLWATT (10 FaLL L0V (Tappy Whyte's Music.
U, B O Unveral . M Sufme B
met Tunez, BMl/Defenders Of Misic, BMI/Fiyte Tyme
Designee, BMI/EMI Blackwood Music nc.. BMI). AMP/

HL, RBH 80
CASHING OUT (Bizzy Boy South, ASCAP) RBH 93
I'M FLEXIN' (Domani And Ya Majesty's Music, ASCAP/WB.
Music Corp., ASCAP/S SW Land thhshmq EMI/Songs Of
Umversal inc BMI}, A H 79
ONNA LOVE YOU TIIIOUGH IT (WB Music Corp.,
ASCAP/MB'\SSGS Maoney Music Publishing, ASCAP/Get A
Laad Of This Music, ASKJAP/NBshvlslawlle Songs, BMI/
ya Isaacs Muslc BMVEIack To Black Songs, BMI/ole,
HMII AMP.CS 8
I'M ON ONE (DJ Khalﬂd P\milshmn, BMI/Songs Of Uni-
versal, Inc., BMI/Money Mack Music, BMI/Young Money
Publishing Inc., B! JIVWamerTamer!ane Publishing Corp.,
EMI/FI(SY N ﬁal Publishing. BMI/4 Blunts Lit At Once.
Publishing, BMI/Sony/ATY Songs LLC, EMI/Brmhar Bagz
Publishing, BMI/Brother Bagz Publishing, SOCA!
Write LLC, BMI/EMI Blackwood Music Inc., EMI/K Shee
han Publishing Designee, BMI/Underground Sunshine
Music, BMI/Kobalt Publishing, SESA /Kmma(lk Mus«:
\C/EMI Foray Music, SESAC), Al
RY (FIYA World Puhl«shmg ASCAP/

A

MILLION DOLLAR VIEW (0ld Desperaos, LLC, ASCAP/
NeD Pubiing Company n, ASCAP/Cao Vinct And
Assoiates, LLC.. ASCAP/EM Blackwood Musi Inc.

M Trentor Vi, Mo And Dusted Songs,
BMI), HL. CS 3
MOTIVATION (EMI Blackwood Music nc.. BMI/Jimi
Music, BMIVEMI Foray Music, SESAC/Rico Love Is o
Ao, SESAC/Uster o SESAC iiting Desinee
SESAC/Hyproti Beats, BMI/Rebel Made LLC, BMI/Songs
O otal Music Pbihing Aneric, . M oung
Publishing In., BMIJ, AMP/HL, RBH

THERTIO LNSS e L OMEMT oo Vs
I BMWane Tameané Pubisting Cor BV Bt
er Bagz Publishing, BMY/Brother Bagz Publishing, SOCAN/
bt P, B, AR 10021 R

UKE JAGGER (Sudco s . BV Lo

,EMINata al Vusic B Whero

Da Kasz At, BMI/MaruSongs, BMVLotzah Balls Soup,

BMY/Maratone, BMI/Songs b Pum.smng

A, nc, BMIXM Music AB, BV, AM

MI'IVES I.II(E JAGGER / JUMPIN' JACK FLASH (Maru

At BMI/Matza Ball Music, BMI usi
Songs 0f Kobalt Music Publishing Amevl:a Tnc., BMI/
Universal Music - Careers, BMI/Sudgee Music, BMI/
ABKCO Music lm: BMI/MaluSongs BMI/Maratane,
BMI)‘ AMP/HL,
KNow I‘I’AI.I.(E Uneek Songs, ASCAP/Universal
Musm Corporation, ASCAP/Da| Damn Dean Music,
BMI/Songs Of Universal, Inc., BMI/WB Music Corp.
ASCAP/Extermal Combustion Music, ASCAP/an James
Iﬁunns ASCAP/AIl For Melodie Music, ASCAP), AMP/

L. 100 34
MR, WRONG (EN Blackwood Music I, BMI/Jimipub
Miusic, BMI/EM| Foray Music, SESAC/Rica Love Is Still
A Rapper, SESAC/Hypnoric Beats, BMI/Rebel Made LLC,
balt Music Publishing America,

| NEED YOUR Gl
duclmns ASCAP, Music
World Wide, ASCAP} R
INTENTALO (EMI Blackwﬂud Music Inc., BMI/Beechwood LLC EMII

Music Corporation, BMI/Sangs Of Latin Powes, BMJ/Latin
Pover opytgt, EMLain oyt s n. BN/
echwood De Mexico SA de CV, SACM) LT 6
INTERNATIONAL LOVE (il Legay Publising
o Universal Musi - oreers, BV Notting il Music,
nc., BMI/Full OF Soul Music, BMI/NCB, KODA/DosDuet-

IN THE MIDDLE (Fvec‘lous Baby Pubhshlr\g "ASCAP/T-Bella
BM 96

Puhhshmﬂ ) RBI

RAIN (Mars Force Music, ASCAP/Bughouse.
ASCAP/Roc Nation Music, ASCAP/Music Favnamanam
LLC, ASCAP/EMI April Music, Inc., ASCAP/Toy Plane
Music, ASCAP/Umvevsai Music Cﬂrmva(\an ASCAP),
AMP/HL, H100 6; LT 38

IWON'T GIVE UP (Goo 00 Eyed Music, ASCAP/Great Hooks
Music, ASCAP/ND BS Publishing, ASCAP) H100 72

JUNE 28TH (I'M SINGLE) (Uncte Bobby Music, BMI/
MI E ckwood Music Inc., BMI/Elvis Lee Music, BMI],

RBH 97
JI.ISY AKISS {Wamer Tamarlane Fuhllsﬂmg Corp,, BMI/
WHaywood Music, BMI/RADIOBULLETSPublishing,
BMI/EMI Fnray Music, SESAC/H‘Ilarv Dawn Songs,
SESAC/EM B!a:kwﬂod Musm !m: BMI/String Stretcher
Music, BMI), AMP/HL, H

KEEP ME IN MIND (Weimerhound Music. BMIZLIl' Dub
Music. BMI/Angelika Music, BMI/Southern Ground, BMI)

CS 5; H100 55
(KISSED YOU) GOOD NIGHT (Gossin Publishing, ASCAP/
G\WEJ:LDG Music, ASCAP/Big Yellow Dog Music,

'0T0 (Copaface, ASCAP/Sirah Raps, ASCAP/Kobalt
Music Publishing America, Inc., ASCAP/CYP One Publish-
ing, ASCAP} H100 87

LAS COSAS PEQUENAS Nt Lised LT 4

LAST LOVE (Not Listed) RBH 9

LETIT 60 (0PE 50Y) ot Lt e 58

LET IT RAIN (Scrambler Music, ASCAP/Carnival Music
Group ASCAPIBNI Gold Songs, ASCAP Gassbean,

ASCAPIWo dam Wit o, ASCAP CS

LET'S NIGHT (Pending, BM)/Send Me
e Chatk s SERAE/EM! Foray Music, SESAC/Orbi-
son Music, LLC, BI/EverGreen Capyrights Acquisitions,
(Bum e Gn Music, BMI), HL.

WBOY ROCK (E| Blackwood Music Inc.,

HMI/S'Hng Siotchr Music B, HL €S 54

LEVELS (EMI Longitude Music, BMI/EMI Blackwood Music
nc., BMIVEMI Music Publishing Scandinavia AB, STIM/
oy Contl L. K100

TY (Tom's Kid Music, BMI/Mamas Peb-

P\Ahlwshmg Dusomlua‘ 'ASCAP/EMI Blackwoad Music Inc.,

BMI), L, RB 35
oIS (5 /Aw Ml Pablising LK), PSSy ATV
Tneslc, "Nscap/Gioka | Tent Publhing, P Mior
310 Music Publishing Ltd, ig‘h(s Managenent

(UK} PRS/BMG Piatinum Son s BM
MY DOG (Florida | listra-

Roal I/BP.
|lnn'%MVCnhum Music, inc EMVHalIey Allen Music,
LIKE WE NEVER SAID GOODBYE (Curb Congrega-
:{un Sungs SESAC/ Want To Hold Your Songs, BMI),

LI.AMADA DE MI%‘AV})& Musical, LLC, BMI/Ferca

Publing B
Y BOY (McMoore McLeest Publishing, BMI/Wixen
Misic ubiing, BMI/SweetScisoe AS AP/Copyright
LoTS HoweR Boms (W8 Musc CorgASCAP/
Dead Stock Misie BV Jer Huward BM/Migus
Jortel Pimente Pidishing Designee, SESAC/By e on
Publising,SES St oo Publehing, ASCACH), AV,
H10046; FBH 2
LOVE AFTER WAR(| i En Tricke Music. ASGAP/Had:
\ aton i, ASCAP K
0P VI Aptl s, . ASCAP/S Doy
nmhsmng ASCAP 0z Musmpum.smn nscAP/ws
Music Corp., ASCAP/DL. rwniow
Mt Pubiehing1C.A ASCAPY‘ AAMPTHL HI0O 51, RBH 13
GONNA MAKE IT ALRIGHT (Intemational Dog
e BMI/Big Yol Dot L B Bk Up Music,
BMi/House Of Sea Gayle Music, ASCAP/Small Fish
Musi ASCAPICS 12.H100 89
LOVE YOU LIKE A LOVE SONG (Antonina Songs, ASCAP/
Adashic Feld Music, BMI/Songs Of Univeral, . B/
usic, BMI/Downtown
Music Publishing LLC, ASCAP], AMP/HL, H10023
Lov uusumélnsi) (los Cangns Publishing, ASCAP]

MAGIC (Nayvadis Minus Music. BIValking Moves
Music Group. ASCAP) RBH 48
WAKE ME PROUD L1t Wt L10,BV/EV Bl
Music Inc., BM)/Brather Bagz Publishing, BMI/WC, BMI/
EMIForay Music, SESAC/Harajuku Barbie Music, BMI/
Money Mack Music, BMI/Sangs Of Universal,Inc., BV,
AMP/HL, H10031; H H 1
MAKE YOU SAY 00H (Blaq Chirome Music, BMI/Sweatie
Publing. ASCA Zniab Ml Pulishing, BV 6H 1
RY THE NIGHT (Stefani Germanatta p/k/a Lady
Gaga B STV Sors L. M ovsa Of Gago
Publishing LLC, BMY/Glodoe Music nc., BMI/Warn
Tametane Pbising Coo, BA/Garchy Musi Publish-
ing, BV, AMP/H
1N & CHARDONNAY I T 0 Publishing, LLC,
MI/Songs Of Universal, Inc., BMI/Please Gimme My
wunsmngmc M/ EMI By Wt I, M s
coe Dash Publishing, ASCAP/Campstar Music. ASCA
EMI April Music, Inc., ASCAP/Papa George Music, i
AMP/HL, RBH 42
MAS QUE NUNCA (Seca Music Pubisingnc. 1)

I GUSTAS TANTO (P Bionde sic Publishing, BMI/
Sony/ATV Latin Music Publishing. LLC. BMI/Universal-
Musica Unica Publishing, EMVFlesh Lath Pubishing,
Bl Esclon Puisting Desgnec BV LI

EL MIL AMORES [Pacific Latin Copyrigh Inc.. N
Topazio Musical Corporation, ASCAP] LT 19

Kot Inc,
M‘/Wamsr Tame!\anu Pubhshm& Corp.. BMi/Live Wite
MP/HL,
CANT

TELLYOU N0 Kot Mosic bl
mg vt e, ASCAPILIe St O Morgansongs,
Mo Music Group, BMI), Al

HOMETOWN (Wane: ol lal Puhnsmng Carp..
EM!/que Music, BMI/Crazy Water Music, ASCAP/Litle
Bl o ASCAS ool N kg Amar, .
ASCARightySeven Music Pubisting L, BM!/Sm\gs
For Beans, BMI/JTX Music. BMI), AMP.C:

NADA IGUALES [Anal Music, ASCAP| LT

NI*AS IN PARIS (Please Ginme My Publishing Inc..
BMI/EMI Blackwood Musi Inc.. BMI/EMI April Music,
Inc., ASCAP/Carter Boys Music, ASCAP/Hit Boy Music,
B Ca' feach i Tre S, B Songs 0f Un
versa, inc. OMPagaGoong Msic, M Uncapel
Mus, e BN, A 1008

NOBOY uxz YOU (Cayey, ASCAPY Fubising,

BMI) LT
NO CHUI“ZII IN THE WILD (Please Gm\me My PuMlsVr
ing Inc., BMI/EMI Blackwood Music Inc.
Aplll Music, Inc., ASCAP/Carter Buys Muslc ASCAP/
Broken Locks Fubllshmg, BMI/Papa George Muslc EMI/
g WSt . B Heavens Roscarch, GMI/2
Music Pubhmng ASCAP/WB Music Corp,, ASCAP/BIuE
Mountain Music Ltd., ASCAP/Catherine’s Peak Music,
BMI/Universal Music - MGB Songs, ASCAP/Dynatone
Fubishing Company. BV tersong-U'S A, n. ASCAPL,
AMP/HL, H100 100
NO FUE FACIL (Mendieta Music Publishing, BMI/TN
Edmlones Musicales, BMI) LT 25
leimerhound Music, BMI/LII" Dub Music,
BMV \/Angelika Music, BMI/Wamer-Tamerlane. Puhhshlng
Corp., W\/Eldmotku Music Publishing, BMI), Al
NOT OVER YOU (5. DeGraw Music, BMI/Wam:
Tomelane Pbishing Corn. BMIAWite 2 Lve Publising,
ASCAP/Kobalt Musm Publishing America, Inc., ASCAP),
AMP, H100 20

OLVIDAME (JCAM Edvmra Musvcal. SA de CV) LT 16

THE ONE THAT GOT AWAY (Kasz Money Pubixshmg
ASCAP/Maratone AB, STIM/Prescription Sangs, LI
ASCDAE o ‘e‘;! I'm Rich You'll Be My Bitch, ASK AP] AMP

OURS (Sony ATY T Puliing Company, B Tykr
o Mus\c BMI) HL, CS
10U (Sony/ATV Tree Pubﬂshmq Company, BMI/Pink

O Pesting M, 1083

PARADISE (Opal Music, London, PRS/Universal Music
H{AEIEHSDG igs, ASCAP/Upala Music Inc., BMI), AMP/

PARTY (Please Glmme My Puhhshm ln: EMI/EMI Elankr
wood Music Inc...

Publishing, BMI/Entertainment Music, BMI/Slick Rick
Musl: Cnm BMI), HL, H100 77; RBH 3
K ANTHEM (Party Rack Music, ASCAP)

H!ﬂﬂ IG

PESO [ASAP Rocky Music Publishing LLC, BMI/In The
Tydes Music LLC, BMI/Fiyte Tyme Tunes Inc., ASCAP/EMI
April Music, Inc., ASCAP/Universal Music C:gmran'nn,
ASCAP/Avant Garde Music Publishing Inc., ASCAP),

81
E PERFECT (Blue Erro Soul Music, ASCAP/EMI
g Msic o, ASCAP inagn Naton ysc, ASCAYY
Music Of Windswept, ASCAP/Grooveworks Entertain-
ment B Rhythm Lingo, ASCAP, 1, HBH 77
EL POETA (Universal-Musica Unica Publishing, BMI) LT 26
POPPED OFFNot it i 69
PRETTY LIL HEART (I Like Em Thicke Music, ASCAP/
Young Muney Publsing n. BV Worrr faerane
Publishing Carp. BMI), AMP, RBH 5
PROMISE EM Foay Nsi, Ao Love s S A
Raper, SESAC/Usher JVSESAC Pulifing Desier,
SESAC/Mima Musi c, ASCAPPa
C NSERR oy Mt e, B e
Tamersne Pubising G, BMI, AMPVEL LT3
PUMPED UP KICKS (Smims Coffee And Tea Music Pub-
lishing, BMI) AMP H100 42

QUE NOS PASO? (Manster Music, ASCAP/SACM Latin,
ASCAP/Maximo Aguitre Music F‘ubhshmg BMI/Maximo
Aguire Music Publishing, SACM) (T

RACK CITY {Tygaman Music, BMI/EM| Biackwood Music
Inc., BMI/Pay DjMustard Publishing, ASCAP/Ram Island
Sunns ASCAP), HL, H100 11; RBH 12

DKEAW Milene Music, ASCAP/Islandsoul
Musl: lLC CAP/Stage Three Songs, ASCAP/Brett
Jnmes Dnmelius Musiu, ASCAP). AMP/HL, €S B; H100 74
VE (India B. Music, BMI/Sengs Of Universal
Pclyﬁram International, BMI/Paradise Forever Music,
BMI/Unive HlrS(mg's 0f PolyGram International, BMI),

vl RBI1 6
RED SOLO CUP (Sony/ATV Tree Publishing Company, BMI/
Beavertime Tunes, BMI/BMG Fights Managment ([refand)
Limited, IMRO/Chestnut Barn Musl ,sr\./ hrysalis One
Songe, B! isckwood Mgl
5 M Words & Mivsic, BMI/EAIG Chysals Music
Pubishing, BV, AMP/AL €S 11: 10027
REGALO DEL CIELO (No Listed LT
gs Of PolyGram

ROLLING IN THE DEEP (Universal-San
International, BMI/EMI Blackwood Music inc.. BMI/EMI
Mug Puliing L PR AVP/HL 10041

'ROUND OF APPLAUSE \WB Music Corp.
Juanquinmalphurpublishing, MK Mok, By
Songs O Miza Etetaiment . BN Ve Tt
fanes Publshing Corp. BV, AV, 1002, R 17

'SAFE & SOUND (Sony/ATV Tree Publishing Company,
BMI/Taylor Swift Music, BMI/Mr. Bright Sunshine. BM1/
sensibility Songs, ASCAP/Shiny Happy Music. BMI/BMG
Pltinu Songe. ey Burnert Viusic B Bug
Music, Inc. BV}, HL

SATURDAY NIGHT [Hnuse 01 Sen Gayle Music, ASCAP/
Sparks To Stings Music, ASCAP/Witers Of Sea Gayle

Music, BMI/tchy Baby Music, BN, AMP, CS 44
SCREAM (Purple Monkeys, SESAC/We'te Going To Maui
Music, BMI/Sangs O Universal, inc., BMI/internal
ustion Music, BM/Sauthside ndependent Music
Publishing, LLE, BMI/Kickin’ Grids Music, BMI), AMP/

HL, CS 59

SET FIRE TO THE RAIN {Universal-Songs Of PolyGram
International, BMI/Chrysalis Music Ltd., PRS/Chrysalis
Sunﬂs BMI), AMP/HL, H100 1; LT 36

SEX ETTER THAN LOVE (April's Boy Muzik, BMI/
et Tamera PG G By O
Music Publishing, BMI/Downtown DMP Songs, BMI/
EMI Blackwm:d Music Inc., BMI/Hudson Musv: uc,
BMI/Ezekiel Lewis Music, B ‘Songs Of Universal, Inc.,
BVt el o Shl/ o R o BN/
it Drew Publishing, BMI/Sony/ATV Songs LLC, BM,
AMP/HL ﬂ 3H 28

1 KNOW IT (Yeah Baby Music, ASCAP/Chebra

Musm ASCAF/Pav(y Rnck Music, ASCAPI H

SHAKE IT ﬂlﬂ (EMI Blackwood Music Inc., 1/
Universal-Songs O PolyGram Inferational, BMI/EMI
Muss\c Publlshm& Ltd, M[IPS/EMI Music Publishing lld

SHE WILL (Your Munev Publishing Inc., BMI/Warner-
Tamerlane Publishinn Corp., BMI/Live Write LLC, BMI/
EMI Blackwood Music Inc., BMI/Brother Bagz Publishing,

BMI), AMP/HL, BH ZZ
SHOT CALLER (French Montana, BMI/Charlie "Rock”,
BMI/CuI( Classm Puhl»shmg ASCAP) RBH 53
SITl (Dsc ﬂscarcnn Hernandez Publish-
m%ﬂes‘llg
En(Nmu

)

S0 GONE (VAT I D SAYS) Ble's Bty s,
RSEAN Ut s, Corpootn ASCAP N Ko
le, ASCAP/EMI April Music,Inc.. ASCAP/Spugay Bug
usic, ASCAP/Paul Wall Pubiishing, ASCAP/2 Kingpins

uolishng, ASCAPAE Musi Corg. ASCAP Witers

P), AMP/HL, ABH 32

IN LOVE (Blue's Baby Music, ASCAP/Universal Music
rporation, ASCAP/Ta ’hy(esMusu; LLC, BMI/
ngs Of Universal, Inc., Atic Music, BMI/
M Blackwood Music fnc., Mvm Kasa ok, ASCAY/

. ASCAP,
SOMEBODY THAT| USED T0 KNGW | (Gp Shon Songs
Py L APRA Kbt Ml Sevies Ausrls Pty L

APRA) H10050

OMEONE LIKE YOU (Universal-Songs Of PalyGram Inter-

atiora, BMI/Clrsalls s, ASCAP Sugar aka Musi

ASCAP), AMP/HL

SOMETHIN' BOUT A TRUCK (Visic O Sage Tree,

h/Sangs 01 Cornman, BMI/Roll Through Nusic, BMI/
rgs ram Th Couch, B G5

S0 YOU DON'T HAVE T0 LOVE ME ANYMORE gty

i VI Do el s BN A o
i, BN 6S 57

STAY (ibson And Gibon M Plstin,
Datsdatisay Musi Fulichng ASCAP S Y/ATV Songs
UCBMEity Sty Music BV 00d 4 Yo Soul M

hns‘.nphev Lacy Publishing Designee, ASCAP/

Sangs 0f Universal, Inc., BMI/Bayjun Beat Music, BMI),

AMP/HL, RBH 11
STAY SCHEMIN (Not Listed) RBH 73
STAY TOGETHER (Universal Music Corporation, ASCAP/
Notting Dale Songs Inc., ASCAP/Uncle Buddie's Music,
Inc., ASCAP/LP2 Music Group, ASCAP/LedHead Produc-
hnns LLE, ASCAP), AMP/HL, RBH 26
STEREO HEARTS {Universal Musi reers, BMI/
February Twenty Second Music, Inc., BMVEpde tic
Caesar Music, ASCAP/4Day TheoryMusic, AS|
EMI April Music, Inc,, ASCAP/Matza Ball Music, BMI/
Where Da Kasz At, BMI/Maru Cha Cha, BM) /L
Balls Soup, BMI/High Deaf Music, ASCAP/BMG m
Songs, ASCAP/E A R Entertainment LTD, ASCAP), AMP/

HL, H100 22; LT 50
STILL ABLE (FIYA World Publishing, ASCAP/DJ3 Publish-
ing, ASCAP/Straightchurch Productions, ASCAP) RBH 87
3 'WARNING (Songs 0f Universal, Inc., BMI/
Hapﬁv Little Man Puhhshmg BNY/Dash8 Music, ASCAP/
Bughouse, ASCAP/BMG Platinum Songs, BMI/Hello |
lnve You Mus\c BMI/Jam Writers Group, BMI), AMP/

L. CS 15: H
STRANGE GLOUDS (<sz oney Publiing ASCAPY
oo Publshing, ASCAP Pespion Sngs
AP/ Savad Nisic, BI/Songs Of Univeteal, .,
BNl Mo . ASCRB s Souts
ASCAP/Stephen Joshua Hill Publishing Designee. BM/
amieson Xair Jones PulsingDesigneo, M Young

Money Publishing Inc., BMI /Wamat -Tamerlane Publishing

8s

/Cunura Beyond
Ur Experience Publishing, it o
Aumcee St Publsting ASCAP NotingDale Songs
., ASCAP/Lonnalistic Fitz, ASCAP/West Coast Livin
Pnbhshmg ASCAP/Universal Music Corporation, ASCAP/
Henderworks Miusic Publshing, B, AV 100

FBH 10
STRONGER (W4T DOESHT 1L Y00 wmwsm Music
Publishing MGB Scandinavia AB, STIM/S
Pubising, ST Perer Som Wi Groms Ab. ST/
Sony/ATV Songs LLC, BMI/BMG Gold Songs, ASCAP/
KurtinMusic, ASCAP/EM A M. . ASCAP),

IL, H100 8
STUPID STUPID (Harajuku Barbie Music, BMI/Maney
Mack Music, BMI/Songs Of Universal, Inc.. BMI/D.KM.G.
F‘nblishln%‘ﬂMIL AMP/HL, RBH 64
SUMMI HTS (Jim Jacabs And The Estate
0f Warren Casey, ASCAS

P/Edwin H. Morris & Camnarvv
ASCAP/MPL Music Publishing, Inc., ASCAP) H1

SUPAFREAK (Young Jeezy Music inc.. BMI/EMI B\a\‘,k
wood Music Inc., BMI/D. Rich Publishing Designee,
ASCAP/Ty Epps Music, ASCAF/S tone. Dlamund Music,
BMI/Jabete Musw Inc., ASCAP}, HL, RBH 62

SUPER BAS! rajuku Barbie Mus»c BMI/Money Mack
Music, EMVSnr\gs Of Universal, Inc., BMI/Daniel Andrew
Puhhshmg ASCAP/Dat Damn Dean Music, BMI/2412

BMI/Peermusic, BMI/FB Da Mastermind

Music Pyblishing, ASCAP/JMIkﬁ Musg ASCAP/EMI April

Music, nc., ASCAP], AM|
SUIETHINE MJ Puhl\shlng ASCAP/Umvelsal Music
Cnu;%aﬁun, ASCAP/Amaya-Sofia Publishing, ASCAP),

“TAKE CARE (Mayor & Moses LLC. SOCAN/Kobalt Music
Publhing America, . ASCAFLv Wit LC, Bl he
Ciyde Otis Music Group, BMI/Sony/ATV Melody, B
UnveralpolGam intmatonsl Aling A e
Roncesvales Music Pyblishing, ASCAP/Anthony Paiman
Publishing Designee, ASACP/WB 8 Musi Cop, ASCAPa
Music, BMI), AMP/HL, H100 30; BB

TAUCTHAT TALK Do Do Do M, BMSongs O
Universal, Inc., BMI/EMI April Music, Inc., ASCAP/Carter
oy Vi ASCAP/Universal Music - MGB Songs,

AF/Sory ATV Songe LL, B Ninth Stet s,
SCA, AL b R 37

TATT00S ON THIS TOWN (Wamel Tamerlane Publishing
Corp,, BMI/Boatwright Baby, BMI/Desert Treasure Music.
Boctin The Creck Misic ASCAP/BNIG GoldSongs
ASCAP}, AP, H100 81

“TE QUIERD A MORIR (LGA Music Publishing, BM1/Ideas
erise, nc, BMI/DBA Eiors De deas, M) LT 2

K YOU {Te-Bass Publishing Inc., BMI/EMI Blackwood
T e, BMY/Byefall Productions nc, ASCAP/Sany/
ATV Harmany, ASCAP/Altino Music Inc., BMi/Wanda
Songs Inc., BMVIC Chiampion Publishing, BMI/Nettwerk
Sorgs Publhing L., ASCAP/Bg R Pubiting, ASCAP/
EMI April Music, Inc. ASCAP), L,
THAT COULD BE US {Club 700 i ASEAPL At And
blishing, ASCAP/5 To 15 Publishing, BMI) RBH 58
THAT GIRL K o er it BMI/Happy Cattle Music,
Aars County Sngs, BMI S 15
& BMIAWD Music Corg,
AP/ Bunts Lt AL Ongs Palishing, BMVFst N
o  Fulhing. B ety Folon b shin Do,
ASCAP/Songs 1 Unversa, b, BM K Music,
BN/ Songs 01 Mizay Eneriinent, . BMIAW
Tamerlane Publishing Corp., BMI/Sony/ATV Sur\gs it
BMIJ, AVP/HL, REH 16
THE(THE HARDEST EVER) (om compsing, LLC B
BMG SapeSongs. B Attt Music ASCAP/EMI
Blackwood Musi . HL H100 73

THIS OLE BOY (wa st nm SCAP Malis'sMorey

Msicublsting ASCAP/Gat A “This Mi
APEMI Bladiwood Music e Ew/s"mg Slrmcher
Wi Bk us, B, AMP/HL, CS 29

ATHOUSAND YEARS (Iiss Perri Lane: Publlshlng
BMI/1206 Publlshmg BMV/EMI Blackwood Music Inc.,
B/ Sumat Bz CampFiim s B TSBD Louisi-
ana, LLC, NS, HL, H10054

TIME IS LOVE (EMI Blackwood Music Inc., BM/Little
Oooey Musi, BV Sony/ATV Sangs L, B Caca Joco
Msic Bt Lola M, B,

TONIGHT 5 THE NIGHT (107 Vi, B ook
Classics Publlshmg BMI/Sony/ATV Sorigs LLC, BMI)

HL H100 45

THE TROUBLE WITH GIRLS (Songs Of Universal, Inc.,
BMI/Jarjax Songs, BMI/Big Loud Songs, ASCAP/Angel
Fiier Songs, ASCAP], AMP/HL CS 23 100 78

TU DECIDES (Garmex Music, BMI] T 32

TU MIRADA (Warner- Tamerlane Publishing Corp., BMI/
Warer/Chggell Moo SACHSetastan Schon Pl
lishing Designoe, SACM) LT 46

TURN ME ON (Dat Damn Dean Music. BMI/Sangs Of
Unvesal, rc. BW2412 Songs LC, B Srapr, B
stein & Co, CAP/What A Publishing LTD, SACEM/
Sony/ATV $0ng: LLC. MR Sangs, B/ Tipa Music
BY, STEMAA), AMP/FL, H1004

TU YA ERES COSA DEL PASADO (Versatil House OF
Music Inc, BV/Hit Music Publishing, SACM) T 42

UNDERDOG (Geoffrey Stokes Nielson Publishing, BMI/
EMI Blackwood Music nc., BMI/NZD Pubishing Com-
a1y nc, ASCAP/LtleClargion Muss, ASCAP Pine
Lakambltsmnq ASCAR), HL, CS 47

N MINUTO Warer-amerans Pulshing G, B

Sony/ATV Harmany, ASCAP/EKKO M CAP) LT

S GONE assGorfcion o
ASCAp/Uniersal Music Corpration, ASCAP Cinors
Land Muic Pulising ASCAP/EM) Apl Must
ASCAP/Nappy Puddy Music, ASCAP/Universal Music -2
Tnes L. ASCAY/Antony Handoph Pulsting Desie

nee, BMIWarner- Tanrtane Pising o, BMAED
e AR AL
UP! Not Listed) REH 54

VALLENATO EN KARAOKE (Not Listed) LT 37
ELVERDADERD AMOR PERDONA 1 Ve
ASCAP/WB Music Corp., ASCAP), AV, LT 1
VERSOS DE MI ALMA acii Lain Capyrigh .
hSCAEdimuse ASCAP (7
50 it Musical, ASCAP Nender
EL et e ASEART 3
VUELVE PRONTO (Arpa Musical, LLC, BMI} LT 40

'WANNA MAKE YOU LOVE ME (Music Of Cal IV, BMI/Cal
IV Entertainment, LLC, BMI/Music Of Stage Three, BMI/
Babby's Sang And Salvage, BMI] CS

'WE ARE YOUNG (Bearvon Music, ASCAP/Rough Art,
ASCAP/Shira Lee lawvence Rick Mus ic, BMV/Suny/ATV

Songs LLC, B I/ e Musi iL, H100
F% (EM‘A nI Muslc Inc ASCAP/EMI
Muslu Pubhsh ng L d M PS/ I Music Publishing Ltd.,

PRS), HL, HO
WE FOURD LOVE (1 Aé:m e, ne. ASCAP/EN
MisicPubishng| LG Publishing Ltd,
WET THE BED (Songs Of Universal, o BV Culue
Beyond Ur Experience Publishing, BMI/SeanTMusic Pub-
Ui, BMIVEMI Api Musi i ASCAP it
BMI/Ambee Street Publishing, ASCAP/Ms, Lynn Publish-
ing, ASCAP/Universal Music Corparation, ASCAP/Natting
Dt Song It ASCAP/Lomnaltc iz ASCAP Ludacrs
Worldwide Pubhsw . ASCAP/EM Blackood
i nc. B AVP/HL B 34
EN | GET IT (Melodies Of Blger e, SESAC/
Sungs Of Bigger Picture, BM)/Acaustic Peanut Publishing.
SESAC/Steel Wheels Music, BMI/Big Loud Bucks, BMI/
Wathews il BV ainer antane Alsing
M MComick Wi, B, A
E | COME FROM (Big Fed Toe, sw/amenaum
BMI7Amarilo Sky Songs, BMI/EMI Blackwood Music Inc.,
o CMSng Sutchr Musi BMIL HL CS 17 H100 85
P NOW (Not Listed] RBH 50

VY YASUANNA 1 o i M, SESAC S
of Maxx Publishing, SESAC/Tunes of R& Direct, SESAC/
Razor & Tie chPuul:shv LLC, ASCAP/EMI April
Musie, It ASCAP/Sugar Gidr Wusi, ASCAP/Extrnal
Combistios Music, ASCAP/ut OfTh aper
ASCAP/Songs 01 SothsdeIndependent Vhsic bl
ing, ), AMP/H

with B0V (517554 Pubhshlv;g UL, BMIJuanguinmal-
wihumbiing ASCAP)

'0U (Sony/ATV Songs LLC, BMI/EMI Foray

N SESAC i Love Stil A Rapper, SESAC/Usher
IV SESAC Puslishing Desgnee, SESA /EMI Apeil Music,

=

EN

Inc., ASCAP/UR 1V M AP/Shapiro, Bernstein &
Co., Inc., ASCAP/What APnbhshmg L D SACEM/Rmm
Ed\ e Music BY,

E ano pa
Music PubHshmg ud MEPS/EMI Music
P\mllshmg lld PHS) HL, H100 28
YOU (UR-Y Musn: ASCAP/EMI April Music,
Inc., ASCAP/RIED Love Is Still A Rapper, SESAC/EMI Fuvay
Music, SESAC/Shapiro, Bemstein & Co., Inc., ASC
WhalAPuhhshlng LTD, SACEM/Sony/

Music Puhhshm% §, MCPS/EMI
Music Pub\lshln%uﬂ PRS/UshM WV SESAC Publishing
Designee, St

{Empawered To Pmspev ASCAP/Croomstacular
Music, BMI/EM| Blackwood Music Inc., BMI/Bionic Bev
Publish}iineg Designee, BMI/PMHI Music Inc., ASCAP),

MAN LIKE YOU (Warngr-Tamerans Pulising
Corp.. BMI/3J8 Music. BMI/Sixteen Stars Music, BMI/
How Bout That Syine Music, BVI/Sangs From Fery
Steet BMIBIS Ptnum Songs, BMI), AMP. CS 24;

THE WOMAN YU LOVE (NorListed A1 7
WOO (Tappy Whyte's Music, LLC. BMI/Songs Of Uriversal,
\n. BVITAZE 2 Music, BU/Agtario Don's Mtk
ASCAP/EMI April MusTc, Inc., ASCAP/Chiistopher
et Misi, BMI/Kaknowbi Music, BV, AMP/
HL, Rl
WORKOUT (Dreamvillain, BMI/EMI Blackwood Music
I BMPeaseGinme y Pubiar . BV Songs
/Mirimage Music, BMIBMG Sap-
phire Songs, B John Legend Publshin BN Sukmeke
Rainey Music, ASCAP/Puzzled Picces Of Mind M
HSCAPIEM Virgin isic . ASCAP/Eliot Woll Music,
ASCAP], AMP/HL H100 15 RBH 27

'YES (45th & 3rd Music Publishing Inc., BMI/Sony/ATV
Songs LLC, BMI/Studio Beast Music, BMI/Wamev Tamer-
lane Publishing Corp., BMI), AMP/HL, RBH 43

'YOU (Runnin' Behind Puhhshlng ASCAP/EM\ April Music,
Inc., ASCAP/Universal Music - Careers, BMI/High Pow-
ered Marmne Music, BMI), AMP/HL, CS 2; H100 37

'YOU DA ONE (Dat Dain Dean Music, BMi/Songs O
Umvelsal Inc., BMI/Kasz Money Publishing, ASCAP/
Anniarhi Music LLC, BMI/EMI Blackwood Misic Inc., BMI/
Radeoman Music, ASCAP/EMI April Music, Inc., ASCAP/
Onlogy Publishing, ASCAP/Presiption Songs, LLC.,
ASCAP). AMF/HL HTDO ZS NEH GD
YOU DON'T KNOW DO (Warner-Tamerlane

Publishing Corp., BMde\ana Al\gel Music, BMI/Songs
of Jim McCormick, BMI), AMP,

YOU GONNA FLY 4sm/mv Famony, ASCAPTexa oo
Music, ASCAP/Sony/ATV Cross Keys Music Publishing.
ASCAP/SDHV/ATV Fee P oy, A, 1

YOU MAKE ME FEEL. (Foksone Music L, P Peer
st UKL, PRSP P Songs L, BN 1
YOUNG, WILD & FREE V) Gur (1 i SV
Bt Kot ne. U0 P St i g
ASCAP/WB Music Corp,, ASCAP/Bughouse, ASCAP/Mars
Force Music, ASCAR/Foc Nation Music, ASCAP/Music
Famananer LLC ASCAPIEW! A i, . ASCAP/
Toy Plane Music, ASCAP/Universal Music Corporation,
ASCAP Westsid Indepandent Publishing, ASCARate
80's Music, ASCAP/Beechwood Music Corporation, BMI/
Rebellion Corps Publishing, SISt fudson Music,
il AV H. H100 12; RBH 66

RE O MY MIND S Of v e B8/
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Alliance Entertainment Sunrise, Florida
Vice President of Busi D t
The Vice President of Business Development provides leadership and guid-

anceinthedevelopmentofconcepts, strategies, planning, implementation, and
coordination of E-commerce sales and marketing projects.

JobS iR ibilities:

— Directto Consumer fulfillment experience required

— Responsible for online sales growth and retention

— Lead and close sales opportunities

— Develop and negotiate agreements in coordination with the executive man-
agementteam

— Lead and manage the sales team to develop and define the sales strategy

— Continually evaluate and optimize the effectiveness of salesmethods, costs,
andresults

— Increase sitetraffic, page views and conversion by improving and developing
new marketing campaigns

— Development and modeling of sales strategy to target key end users and
systemintegrators

— Extremely versed with online commerce

— Financial acumen required

S ——

— BS/BA degree required

— 7-10years in B2B sales in e-commerce distribution and marketing
— 5+ years managing employees

— Strong networking and relationship management skills

— Some travel required

Knowledge, Skill | Abilities:

— General knowledge of e-commerce business and process flows, customer
interfacing, EDI/ERP, WMS, and ASN

— Knowledge of Service Level Agreements, metrics and mustbe quality centric

— Solidunderstanding of webmetrics and how data is used to drive optimization

— Ability to translate business needs and analysis into product requirements
and deliverables

— Solid understanding of P&L structures (i.e. gross margin and operating costs)

— Musthave strong organizational skills necessary to handle multiple tasks si-
multaneously and prioritize workload to maximize productivity and efficiency

— Must have excellent written, oral and interpersonal communication skills

— Solid negotiating skills

— Strong leadership and relationship building skills

— Musthave aproactive approach to problem solving, be solution oriented and
have the ability to take initiative to implement and follow through with ideas

Must possess the ability to operate in a dynamic and changing environment

Must have vision and creativity to develop new customers

To apply for this position please send resumes to resumes@aent.com

About Alliance

Alliance Entertainment is the largest wholesale distributor of home entertain-
mentaudio and video software inthe United States as wellas anaccomplished
distribution channelfor apparel, hardware and accessories. Foundedin 1990in
Coral Springs, Florida, Alliance Entertainment built its business as a one-stop
and distribution source for music retailers. Its continually expanding array of
products and services have won awards and accolades from Forbes, Yahoo!
Internet Life, Microsoft, The Blues Foundation, and musicindustry trade groups
Midem and The National Association of Recording Merchandisers. The com-
plementary offerings of its two operating units—The Distribution & Fulfillment
Services Group and the Information Services Group—deliver a full range of
commerce solutions, fromdistribution and fulfillment to infrastructure, for brick-
and-mortar and Web-based retailers.

BUSINESS OPPORTUNITIES

PARALEGAL

Greenberg Traurig seeks a
Music Paralegal with 5+ years
of Music Publishing experience,
including; publishing catalogs,
publishing and master
clearence, fee negotiation
and preparation and review
of licenses. Knowledge
of songwriter and sub-
publishing agreements, and
an understanding of copyright
laws including termination
issues, is required. Experience
with recording, producer and
mixer agreements important.

PLEASE SUBMIT RESUME TO:
LAResumes@gtlaw.com

Faith-Based & Family Friendly Movie Distribution

Producers—if you’re looking for a great distribution
partner for your faith-based or family-friendly film we
are here to help. BMG services thousands of outlets in

both the Christian Retail niche and General
Marketplace, Worldwide. Contact me today
at: daustin@gobmg.com

David Austin, VP of Acquisitions,

Bridgestone Multimedia Group, www.gobmg.com

REAL ESTATE

Huge House forrent. 5 bedroom,
4 baths, huge yard.
Located in Midwood,
Brooklyn. One block from
Brooklyn College.

Great for filming, performances,
community services, etc.
718-974-9958

PROFESSIO

MAKE THEHUMSTOPLLC—
ADDICTION RECOVERY COACHING AND
COMPANIONSHIPS. FOR INFORMATION ABOUT
OURSERVICES PLEASE CALL 702-409-4458 OR
EMAILMAKETHEHUMSTOP@YAHOO.COM

WANTED TO BU

RECORD COLLECTIONS
We BUY any record collection.
Any style of music. We pay HIGHER
prices than anyone else.
Call 347-702-0789 (Allan) or
email a_bastos@yahoo.com
CALLUSTODAY AND ASKABOUTTHE
BILLBOARD CLASSIFIEDS
INTRODUCTORY OFFER FORNEW

ADVERTISERS!
1-800-223-7524 or

jeffrey.serrette@billboard.com
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CLIVE DAVIS

Chief Creative Officer, Sony Musi
Chief Adviser to the Department,
Clive Davis Institute of Recorded Music
at New York University
(@clivedavis

THE CHAIRMAN

HERE’S NO argument that Clive

Davis is on the Mount Rushmore of

the music business. The man who

signed and broke everyone from

Janis and Whitney to Aerosmith

and Jennifer Hudson is a legend

with more fans than many of the artists he still works x
to break. And indeed, that’s what puts Davis in a place :
of distinct honor in this issue. Not only is he an icon

in stature and accomplishment, but the Rock and Roll N
Hall of Famer is still the ultimate gatekeeper to a lot of %
what you, dear reader, long for. His stately office in the

Sony building isn’t a relic—recent visitors to the Sony

chief creative officer’s quarters include Spotify founder

Daniel Ek (see No. 29) and Vevo chief Rio Caraeff (No.

26). Antonio “L.A.” Reid (No. 37) has asked him to help

produce and develop last season’s “X Factor” winner /
Melanie Amaro. He’s also signed on for new albums

from Hudson and Leona Lewis. And lest anyone for-

get, Davis is still the man with the plan for the ultimate
power play: an invite to the Recording Academy Gala.
Still known as “the Clive Party,” there’s no more coveted
place to be on the Saturday night before the Grammy
Awards. Stepping into this room is like Alice falling
into a wonderland of power, talent and fame; Paul Mc-
Cartney says hello on the way to the men’s room, and
there’s a line at the bar because MC Hammer and Slash
are debating the finer points of merchandising. Artists
including Alicia Keys and Kings of Leon have seen their
careers receive substantial bumps from playing this hal-
lowed stage. And whether any executive admits it or not,
receiving Davis’ invitation in the mail is arguably the
only validation one needs. It means you're still A-game,
if only for another year. —Bill Werde

PHOTOGRAPH BY MIKE MCGREGOR
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Foo Fighters Adele s
Kanye West

CONGRATULATIONS TO OUR
GRAMMY® NOMINEES

Marsha Ambrasius, Jeff Bhasker, Chick Corea, Alexandre Desplat sacem), Lupe Fiasco,
Foster The People, Kirk Franklin, Fred Hersh, Claude Kelly, R. Kelly, Kings of Leon,
Steven Mackey, Alan Menken, Sonny Rollins, Blake Shelton, Tierney Sutton, Phil Tan,

The Civil Wars, Warren Trotter, Sandy Vee, Butch Vig, Charlie Wilson

For a complete list visit:

www.bmi.com/grammy2012



THE

ENTIRE
SONY MUSIC FAMILY
CONGRATULATES
DOUG MORRIS

AND

HIS INCREDIBLE TEAM

ON THEIR

POWER 100
HONOR.
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