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.COM EXCLUSIVES
Visit Billboard.com on
Jan. 16 for our “My
Mentor” video special
featuring music makers
as varied as T.l., Florence
& the Machine’s Florence
Welch and Nickelback
talking about the people
who inspired their careers.

REALITY CHECK
As reality music TV in
2012 gets into full swing,
Billboard.com is bringing
in-depth coverage of all
the action on “American
Idol,” “The Voice” and
more in our brand-new
column, Reality Check.
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Screen Gems

Ice-T and Paul Simon projects will be among the top music-related
offerings at this year’s Sundance Film Festival

usic has long been
a part of the annual
Sundance Film Fes-

tival, through both screenings
and the live artist showcases that
have become a fixture at the Park
City, Utah, confab.

This year’s Sundance, which
will be held Jan. 19-29, will keep
recording artists front and cen-
ter, as the music-documentary
boom remains in full effect and
as live performances are given a
more prominent platform.

Among the most antici-
pated music documentaries
scheduled to premiere are Ice-
T’s documentary, “Something
From Nothing: The Art of Rap,”
with appearances by Nas, Mos
Def, Eminem, Chuck D, KRS-
One, Run-D.M.C,, Dr. Dre, Red-
man and others; Joe Berlinger’s
“Under African Skies” about
Paul Simon’s visit to South Af-
rica last year to retrace the mak-
ing of Graceland; and Dylan
Southern and Will Lovelace’s
“Shut Up and Play the Hits”
about LCD Soundsystem’s final
gig in April 2011.

At the concurrent Slam-
dance Film Festival, which will
be held Jan. 20-26 in Park City,
screenings will include Jona-
than Demme’s “Neil Young
Journeys,” the Sugarhill Gang
story “I Want My Name Back”
and “No Room for Rockstars,”
a portrait of four musicians on
the Vans Warped tour.

Also among the featured
movies are an unusually
large number of scores com-
posed by recording artists.
Artists-turned-composers in-
clude Bruce Hornsby (“Red
Hook Summer”), Yo La Tengo
(“Smashed”), T Bone Burnett

4 | BILLBOARD |

and the Civil Wars (“Finding
North”), David Byrne (“This
Must Be the Place”), Trevor
Rabin (“Movement”), Laura
Veirs (“Hello I Must Be Going”)
and Moby (the short “The Tsu-
nami and the Cherry Blossom”).

Music documentaries that
screen at festivals, at best, find
an afterlife in three areas: a
theatrical release, a cable TV
screening or as part of CD/
DVD package. Last year’s Sun-
dance produced three success-
ful examples. Concord/Hear
Music released the Carole
King/James Taylor DVD/CD set
“Troubadours: The Rise of the
Singer-Songwriters” in March,
and has sold 26,000 units, ac-
cording to Nielsen SoundScan.
Michael Rapaport’s “Beats,
Rhymes & Life: The Travels
of A Tribe Called Quest,” re-
leased by Sony Pictures Clas-
sics, played in 54 U.S. theaters
and grossed $1.2 million, ac-
cording to Box Office Mojo.
And the Harry Belafonte biopic
“Sing Your Song” was a corner-
stone of HBO’s fall documen-
tary series along with Martin
Scorsese’s “Living in the Mate-
rial World: George Harrison.”

“Under African Skies” is
poised to be the most promi-
nent of this year’s music doc-
umentary selections at Sun-
dance. The film will appear
in several festivals and be in-
cluded in 25th-anniversary edi-
tions of Graceland that Sony
Legacy is currently compiling.
Itis penciled in for late spring
or early summer. Cable channel
A&E has the broadcast rights
to the film.

Meanwhile, live music will
have an expanded presence at

JANUARY 21, 2012

Park City this year. The Sun-
dance Institute will present
live performances every night
at the same Park City art gal-
lery that ASCAP uses for its
afternoon Music Cafe show-
cases. At least two musicians
will perform nightly, featuring
a mix of composers and artists
whose work is being featured in
Sundance-screened films, Sun-
dance film-music program di-
rector Peter Golub says.

“Over the years people
wanted to perform so they'd try
to get booked at parties, which
are isolated events,” says Golub,
who was still finalizing the
lineup at press time. “It made
more sense to have a central per-
formance space.”

The institute’s Celebra-

tion of Music in Film concert
will feature performances by
Ice-T, Public Enemy’s Chuck
D and Grandmaster Caz to
celebrate the release of “Some-
thing From Nothing,” mark-
ing the debut of hip-hop dur-
ing the annual concert.

“We've had singer/songwrit-
ers, icons, and it’s become a fes-
tival highlight,” says McKnight,
who has programmed the pre-
vious 10 Celebration of Music
concerts. “Three hundred peo-
ple get to watch a performance.
We make sure everyone is there
to hear the music.”

ASCAP will present eight
days of music performances

Blow your mind: REDMAN (left) and ICE-T
in “Something From Nothing”; inset:
MIRIAM MAKEBA (left) and PAUL SIMON
in “Under African Skies.”

(Jan. 20-27) at its Music Cafe,
including A Fine Frenzy’s Ali-
son Sudol, who opens the se-
ries to kick off promotion of her
forthcoming album on EMI,
as well as Ingrid Michaelson,
the All-American Rejects and
David Gray.

BMI will feature perfor-
mances by Donovan and Dawes
at its annual Snowball party
while its annual “Music & Film:
The Creative Process” round
table will include composer/di-
rector teams of Golub and Katie
Aselton; Ryan Beveridge and
Aurora Guerrero; Alec Puro and
Jonathan Kasdan; and T. Griffin
and Marshall Lewy.

MOBILE: For 24/7 news and analysis on your cellphone or
ol mobile device, go to mobile.billboard.biz.
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>>>F0O0S,
MARS TO
PERFORM AT
GRAMMYS

Foo Fighters, Jason
Aldean and Kelly
Clarkson, Bruno Mars,
Nicki Minaj and Taylor
Swift will perform

at the 54th Grammy
Awards on Feb. 12.
Aldean and Minaj

will perform on the
Grammy telecast for
the first time. All are
Grammy nominees,
led by the Foo Fight-
ers and Mars with six
nods each. Additional
performers, pre-
senters and special
segments will be an-
nounced soon.

>>>PLEDGE
DOLLARS
TRIPLE AT
KICKSTARTER
Pledges at fan-
centric fund-raising
site Kickstarter to-
taled $99.3 million
in 2011, more than
tripling from $27.6
million in the prior
year, the company
announced on its
blog. The number of
successfully funded
projects surged 203%
to 11,836. Music was
the second-highest-
grossing category
after film, with $19.8
million pledged.

>>>SHEERAN
LEADS BRIT
AWARD
NOMINATIONS
Singer/songwriter

Ed Sheeran received
four BRIT Award
nominations, while
Adele and Jessie J
each picked up three.
Sheeran was nomi-
nated in the catego-
ries of best male solo
artist, breakthrough
act, album of the year
for + and best single
for his U.K. top five hit
“The A Team.” Adele
received nods for
best female solo art-
ist, album of the year
and best single for
“Someone Like You.”
Jessie Jis up for best
female, breakthrough
act and best single
for “Price Tag” featur-
ing B.o.B. The awards
ceremony will be held
Feb. 21.

Reporting by Glenn
Peoples and Richard
Smirke.
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DIGIT! BY ANDREW HAMPP

App-titude Tes

CES showcases how software applications are
reshaping digital media consumption

-

Rockin’ te the beat: WILL.I.AM with
Intel CEO PAUL OTELLINI during
the executive’s Jan. 10 keynote
presentation at CES.

he annual International Consumer

Electronics Show (CES) in Las

Vegas is all about gadgets. But as
this year’s confab demonstrated, some
of the most exciting technological devel-
opments related to music are currently
focused on software applications for con-
sumer electronics, rather than the actual
hardware itself.

Hardware makers are well aware of
this shift to a more app-centric world and
made sure to emphasize how software
enhances the experience of consuming
digital media through their products.

Mobile devices are at the center of
the app universe, and a veritable army
of new Android smartphones and tablet
computers made their debuts at CES, as
did Nokia’s flagship Windows Lumia 900
smartphone, all hoping to significantly
challenge Apple’s iPhone and iPad.

But the show, held Jan. 10-13, also il-
lustrated how the ability to access music
apps continues to expand to other plat-
forms, either through a Bluetooth con-
nection to a mobile device (in-dash car
stereos) or a home Wi-Fi network (con-
nected TVs and gaming systems). LG
Electronics even showcased a series of
Wi-Fi-enhanced home appliances like a
washer/dryer and an oven that could soon
bring digital entertainment to a new class
of products, just as Samsung’s app-based
refrigerator teased at CES 2011.

Even more so than TV and movie ser-
vices like Netflix and Hulu, music apps
were the go-to vehicle for consumer-elec-
tronics manufacturers to show off their
wares. Even TV makers like Panasonic,
Samsung, Vizio and LG relied heavily
on music videos to showcase their new
cutting-edge 3-D technologies.

Rob Norman, CEO of WPP’s GroupM
North America, likened the demos at this
year’s show to the early days of when in-
teractive-TV applications were all the rage
during CES keynotes.

“Everyone would always use the exam-
ple of the pizza-delivery service to show
interactive TV’s capabilities,” Norman
says. “That’s what music has become—
it’s become an example of connectivity.”

Web radio service Pandora alone is now
available on more than 450 devices, in-
cluding 16 automotive systems and count-
less mobile and home entertainment de-
“It's a signal of what’s happening
in the industry,” Pandora founder/chief
strategy officer Tim Westergren says.
“They know what people want, and it’s
music. It's a harbinger of the future.”

Even though the “appification” of
streaming music services is merely tak-
ing them to places where terrestrial radio
has long since ruled, Clear Channel Dig-
ital president Brian Lakamp says the
added level of interactivity of webcasting
services like Clear Channel’s iHeartRadio
makes app-based streaming services an
essential part of the radio giant’s future.
“We're adding a new mode of connectivity
to the experience,” Lakamp says.

Myspace and its owner Specific Media
used CES as a launch pad for the new
Myspace TV app for Panasonic’s Viera
line of TVs, recruiting creative direc-
tor Justin Timberlake for a splashy an-
nouncement. The app enables users to
stream new music videos directly from
the app and chat about them in real time
with their friends. They can also synch
their smartphone or tablet with any song
playing on a Viera TV, which redirects
them to the artist’s Myspace page.

vices.
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“We want to provide for the complete
TV experience,” Specific Media CEO Tim
Vanderhook said at Panasonic’s booth at
the Las Vegas Convention Center. “We're
not trying to disrupt the TV model. Most
digital guys think of free, over-the-top
apps and we want to be integrated.”

Video technology also factored into
many music industry attendees’ plans,
as executives start to plot innovative
music video strategies for 2012. Since
Nintendo’s handheld 3DS gaming system
rolled out 3-D clips last summer from
Jason Deriilo and other artists, labels
and video directors have been exploring
cool yet cost-effective ways to incorpo-
rate 3-D technology, whether by filming
in 3-D or converting existing clips, ac-
cording to a label executive who attended
CES. The Black Eyed Peas’ Will.i.am
and Intel showcased 360-degree cam-
era technology during Intel CEO Paul
Otellini’s CES keynote. As part of an
Intel branding campaign, Will.i.am will
visit 12 countries during the next year,
filming his trips with his Intel “Ultra-
book” laptop. Using Intel’s willpower360
app, the 3-D footage will enable viewers
to watch the artist from every possible
angle. Will.i.am will also record an origi-
nal song in each city using his Ultrabook
and other Intel products.

Will.i.am and Timberlake were among
the host of A-list musicians who stopped
by CES this year. LL Cool | debuted a
virtual recording studio presented by
his Boomdizzle online music commu-
nity in conjunction with Dolby, 50 Cent
talked up his new SMS headphone line,
and Justin Bieber drew crowds to help
Tosy Robotics introduce its new music-
centric mRobo Ultra Bass robot. Even
Kelly Clarkson made an impromptu ap-
pearance during Sony’s presentation to
perform her hit “Mr. Know It All” as part
of a demonstration of Sony’s Music Un-
limited subscription service.

This year’s CES coincided with heated
debate in Congress over two controver-
sial anti-piracy bills: the Stop Online Pi-
racy Act in the House and the PROTECT
IP Act in the Senate. The RIAA, which
backs both bills, wasn't invited to speak
on any CES panels addressing the pend-
ing legislation, so RIAA senior executive
VP Mitch Glazier and other officials ap-
peared at various press events to get the
recording industry’s voice in front of in-
dividual journalists.

“We love seeing all the new cut-
ting-edge devices that are powered by
music,” said RIAA VP of communica-
tions Cara Duckworth, adding that the
trade organization felt it was vital to
represent creator interests at CES to
“counter a lot of the misinformation
out there about the bills.” .o

5

www.billboard.biz



LARRY MARANO/GETTY IMAGES

Sign Of The Times

Paradigm’s linkup with AM Only highlights electronic

dance music’s resurgence

Nothing but the beat:
DAVID GUETTA, who'is
represented by AM Only,
performing in December
at BankAtlantic Center in
Sunrise, Fla.

aradigm Talent Agency’s joint venture

with leading dance/electronic booking

agency AM Only (Billboard.biz, Jan.
12) is just the latest indicator that the genre is
the most dynamic segment in live music (see
story, page 30).

The deal makes Paradigm, with offices in
Beverly Hills, New York, Nashville and Mon-
terey, Calif., an immediate player in the elec-
tronic space, and gives AM Only a deeper
pool of resources to tap. The latter’s clients in-
clude some of the biggest names in electronic
dance music (EDM), including Skrillex, David
Guetta and Tiésto, among dozens of others.

AM Only will retain its name
and will continue to operate from
its headquarters in Brooklyn. “All
of AM Only’s artists will be a part
of this partnership,” AM Only
CEO Paul Morris says, “and 1
will continue to run the company.”

Under the leadership of chair-
man Sam Gores, Paradigm was
already a force in the film, TV and
literary worlds when it jumped
into music with its acquisitions of the Monterey
Peninsula Artists and Little Big Man agencies
in 2005 and 2006, respectively. Since then, it’s
continued to acquire agents and agencies includ-
ing Third Coast and Ellis Industries. Paradigm’s
music clients include Dave Matthews Band,
Phish, the Black Eyed Peas, Coldplay, Toby
Keith and Aerosmith.

AM Only and its roster of artists will now
have access and representation throughout the
entire media and advertising spectrum includ-
ing music, TV, motion pictures, theater, publish-
ing, branding, commercials and endorsements.
EDM'’s recent resurgence made the agency a hot
property and an alignment with a larger player
seemed inevitable.

“We felt that with the way our scene was starting
to interact with the mainstream business, it would
make sense for us to look for a partner that could
help us execute our overall strategic plan,” Mor-
ris says. “We're ready, and the market feels ready.”

While industry scuttlebutt had other major
agencies as front-runners in the AM Only derby,
Paradigm emerged as the winner due to what
Morris describes as Paradigm’s “entrepreneurial
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spirit.” He cites the vision of Gores, along with
music division head Chip Hooper, COO Greg
Bestick and East Coast music head Marty Dia-
mond, as key factors.

“If you look at the way in which Paradigm
has integrated Monterey Peninsula and Little Big
Man, you see that Sam values and understands
how entrepreneurs work,” Morris says. “Although
Paradigm has absorbed those entities, it has en-
abled each of them to maintain their unique ap-
proach and office culture while operating within
the larger company framework.”

Hooper says the two agencies are philosophi-
cally compatible. “Paul Morris and the agents at
AM Only represent their clients
with the same passion and integ-
rity that we have for years, so it’s
really a meeting of the minds,”
he says. “We're excited to join
forces with them because we
think we're going to make each
other stronger. We each bring dif-
ferent things to the table, and our
goal is to help them grow their
business and to assist them in
fulfilling their artists’ ambitions.”

Morris says AM Only will work with all Para-
digm divisions to explore a wide range of creative
opportunities for its artists. “As music produc-
ers, many of them will be interested in exploring
opportunities in film and television, and obvi-
ously there is much to be done in the brand and
sponsorship areas,” he says. “However, with the
extensive array of services that Paradigm pro-
vides, the opportunities for our artists become
endless and are not strictly limited to music-re-
lated endeavors.”

Morris feels the genre can support several
arena-level, hard-ticket headliners. “I think 2012
will be the year that dance music expands more
broadly into the arenas and stadiums,” he says.

For his part, Hooper believes AM Only’s ef-
forts have played a key role in moving the genre
into the touring mainstream. “They are complete
leaders in this music,” he says, adding that “these
guys at AM Only are the real deal and their art-
ists are the real deal.” oee

For 24/7 touring news and analysis,
L see billboard.biz/touring.

BOXSCO RE Concert Grosses

GROSS/ ARTIST(S) Attendance

Ticket Price(s) Venue, Date Capacity Promoter

$2,732,780 CELINE DION

$250/$175/ The Colosseum at Caesars 17,007 Concerts West/AEG Live, Caesars
$140/$55 Palace, Las Vegas, Jan. 3-4,7-8  four sellouts Entertainment

$2,127,480 CELINE DION

$250/8175/ The Colosseum at Caesars 12,768 Concerts West/AEG Live, Caesars
$140/$55 Palace, Las Vegas, Dec. 28, 30-31 three sellouts  Entertainment

$1,280,490 BOB SEGER & THE SILVER BULLET BAND, FRANKIE BALLARD

5250/ $125/%85/ Staples Center, Los Angeles, 14,465

saliéut Live Nation

BRITNEY SPEARS

Coliseo de Puerto Rico, Hato 10, 534 Lincoln Road Productions, Evenpro/Water
Rey, Puerto Rico, Dec. 10 1,637 Brother

PLANETA TERRA FESTIVAL

Playcenter, Sao Paulo, Nov. 5 1578"%%? Evenpro/Water Brother/XYZ Live

RINGO STARR & HIS A ‘ARR BAND

13,139 13,214 _Til
$164.70/$6588  Luna Park, Buenos Aires, Nov. 7-8 e RO T4F-Time For Fun

$1,119,660 PRINCE

($1745795 Canadian)
$190,55/$24.43 g?éeI‘IZPlace. Edmonton, Alberta, 1‘8'275785 Live Nation

$1,113,260 PRINCE

$1,263,710
$§175/$45

$1,212,400
(2106300 reais)
$172.68/$57.56

$1,210,840
(5146211 pesos)

(1133653 Canadian: 8,753
$245,50/%48. 51 Bell Centre, Montreal, Dec. 2 10.900 Evenko, Live Nation
$1,094,228 BOB SEGER & THE SILVER BULLET BAND, FRANKIE BALLARD

5120 50/574 50/ " Madison Square Garden, New 13,398 Live Nation
York, Dec. sellout

FOO FIGHTERS, SOCIAL DISTORTION, THE JOY FORMIDABLE

Madison Square Garden, New 17,958
‘ork, Nov. 1 <ellout The Bowery Presents

$1,088,445
$65/$55/$45

$1,038,390

(€765,380) i & >
$33918/$47.48 ﬁgsrtﬁ:alels, Antwerp, Belgium, };,779828 ive Nation

$1,010,960 ROBERTO CARLOS

(1768138 reais) - 10,490 11,967 i
$28588/$2287  Credicard Hall, Sao Paulo, Nov. 9-11  [0:499 11595 TAF-Time For Fun

$999,978 DOLLY PARTON

(3982258 Austialat) ~adelaide Entertainment Centre, 5,957
$304.39/$10079  Adelaide, Australia, Nov. 12 6663 SotguEiisannent

$977,319 AEROSMITH
(13.209,444 pesos) =
$110.25/52471 hEdset):gloo ldglversltano. Monterrey, 13715889812 T4F-Time For Fun

3,614 SWEDISH HOUSE MAFIA, JACQUES LU CONT, A-TRAK

5120 50/$7O 50/~ Madison S
quare Garden, 14,497 . z
New York, Dec. 16 sellout Live Nation

PRINCE

n Labatt Centre. London, Live Nation

$958,695
(8977610 Canadlian)
$136.80/$48.54 ontarlo Dec. 5

909
$957,564 PETER GABRIEL

(5100558 nessal Auditorlo Naclonal Mexico City
Yy 1,95218,928 o
$185.73/$25 Nov. 23-2 o SHows OCESA-CIE

$941,599 RINGO STARR & HIS ALL STARR BAND

(1654,766 reais)
545522/37397  Credicard Hall, Sdo Paulo, Nov.1243 /83310050 T4F-Time For Fun

$843,824 COLD CHISEL, THE BREAK
667 Austral
TR John Watson Management

$827,605
(1443666 reais)

EXALTASAMBA
$17198/$20.06 18,012 19,980

Credicard Hall, Sao Paulo, Nov. 3-5 o2 % | 0000 T4F-Time For Fun

FOO FIGHTERS, SOCIAL DISTORTION, THE J FORMIDABLE

Verizon Center, Washington, 16,792 1.M.P.
D. Nov. 11 sellout U

FURTHUR

Madison square Gavden, 15,552 N
New York, N sellout AEG Live

ULTRA MUSIC FESTIVAL BRAZIL

ambodromo do Anhembi, 10,038 i
Paulo, Dec. 15.000 Evenpro/Water Brother/XYZ Live

JERRY SEINFELD

The Colosseum at Caesars 7,320 8,394 two i
Palace, Las Vegas, Dec. 26-27 5hoWs one s Gaesars Entertalnment

557 50/537 50

565/ $SS/ $45/

$805 241
(1447590 reais)
$445.01/$4172

$775,545
$165/$121/
$104.50/$8250

$768,530 ANDRE RIEU
€557,892] 7
Soieakos P e R TR 8,043 André Rieu Productions

$753,971
(8801170 Canadian)
$14257/$48

STING

Queen Elizabeth Theatre. 8,024 i i
Vancouver, Dec. 8 three sellouts ixsiNatloriGlohalirounng

VICENTE FERNANDEZ

Patriot Center, Fairfax, Va,, Oct. 30 g’l78572 Viva Entertainment

VICENTE FERNANDEZ

Nassau Coliseum, Uniondale, 6,390 N
Oct. 28 10,000 Viva Entertainment

STEVIE NICKS, DAVE STEWART

Sydney Entertainment Centre, N
Sydney, Nov. 29 McManus Entertainment

$718,502
$143/363

$714,520
$111.82

$712,963
(§721622 Australian)

$192.66/$133,38 11‘51122

$225/$]75/$95 6,895 7,53

The Joint, Hard Rock Hotel, Las Concerts West/AEG Live
30-3 shows one sellout

Vegas, Dec.
THE CURE

Pantages Theatre, Los Angeles, 8,190
Nov. 21-23 Hirse sallotts Nederlander Concerts

JAY-Z & KANYE WEST

Mohegan Sun Arena, Uncasville, 3 894 Live Nation

TRANS-SIBERIAN ORCHESTRA

Smway Center, Orlando, Fla., 13 887 <4 040 Live Nation

$692,995
$105/$65

5250/5185/5145

$679,234
$57.50/$29

TRANS-SIBERIAN ORCHESTRA
12,579

Frank Erwin Center, Austin, Dec. 21 “2777 Stone City Attractions

COLD CHISEL, THE BREAK

Newcastle Entertainment Centre, 7,171
Newcastle, Australia, Dec. 11 7.212 Ringside

$674,985
$61/$29

($659 373 Australian)
$102.03/$91.82

Fax: 615-793-2891, Email: bob allen@billboard.com. For research and pricing, call Bob Allen. FOR MORE BOXSCORES, GO TO BILLBOARD.BIZ.

Copyright 2012 Prometheus Global Media LLC. Boxscores should be submitted to Bob Allen in Nashville. Phone: 615-793-0466.
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) True biz-creatives are always creating, but 2012 seems simmering and already set to rise in

triumph. Paul McCartney? Feb. 7. Adam Lambert ? March 20. Tim McGraw ? Back
with Emotional Traffic (Curb) on Jan. 24. Black Sabbath ? Working with Rick Rubin,
and set for a world tour and a new album. Metallica (also working with Rubin) is readying its
10th release, a sequel to 1991’s self-titled LP—and a good bet is that it'll hit the road with Ulrich,
Hetfield and the rest. Grand Hustle/Atlantic’s B.o.B, already sitting on a new gold single, will be
back with sophomore set Strange Clouds in March. Artwork for Christina Aguilera’s new
single, “F*ck Your Body/Love Your Body,” has surfaced, and there’s talk of a first-half album
release. Kanye West’s G.0.0.D. Music is prepping an April compilation. It would feature
West, Big Sean, Pusha T and others. And Leonard Cohen—Rock and Roll Hall of Famer,
Grammy Lifetime Achievement Award winner—is releasing through Columbia on Jan. 31 his
first studio album since 2004. Last year was an up one—so how about this for an idea:
Let’s build on that upward, positive movement. And whether it’s an artist, a band, an executive,
a management firm, a partnership, a startup, a trend, or something else entirely, these >>
lists will set you up for more victory. People are already hard at work.You can bet on it.

METALLICA: TIM MOSENFELDER/WIREIMAGE COM; McGRAW: BEN HIDER/GETTY IMAGES;

AGUILERA: JOHN SHEARER/GETTY IMAGES
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mance at the CM] Music Marathon in 2009, she met her current manager,
Ben Mawson, an entertainment lawyer (with the United Kingdom’s SSB
Solicitors) intent on untangling her contractual obligations. Contrary to
reports, Mawson claims that he and co-manager Ed Millett had nothing to
do with naming her, or dictating her direction, instead negotiating her out
of her deal with 5 Points and agreeing on joint ownership of the album.
“I'm a lawyer,” says Mawson, also of Hear No Evil Management. “And if
I gave her advice on dressing, it would not be right.” His first move was to
pull the album from iTunes two months after its release, so as not to confuse
future consumers of music sold as Lana Del Rey’s. He hopes to release it

as a collection of B-sides and claims it's nothing that she’s ashamed of, but

Theviral (and now Interscope) star

incorporates hip-hop producers and nabs an
‘SNL slot before her album debut—finally, her
voice is bigger than her controversial persona

o BY STEVEN J. HOROWITZ

RARELY IS A BREAKING ARTIST as polarizing as Lana Del
Rey. { The 25-year-old songstress became one of 2011’s
most seemingly organic upstarts. Following the release of
her breakout single “Video Games” and its vintage-shaded
video, apparently filmed and edited on her Macbook, the
Lake Placid, N.Y., native racked upwards of 13 million You-
Tube views and has sold 20,000 copies of her double A-side

“Video Games” single since its October 2011 release, according to Nielsen SoundScan. It debuted
and spent three weeks at No. 1 on Billboard’s Hot Singles Sales chart. Joining Ellie Goulding and
Jessie ], Del Rey recently signed with Next Model Management.

But it’s her all-important authenticity that’s had the Internet atwitter. Multiple blogs have
painted a target on Del Rey, whose previous musical incarnation as Lizzy Grant, her birth name,
was almost entirely wiped from the Web. On the surface, her tactics could appear calculated: Del
Rey’s 2010 5 Points Records debut, Lizzy Grant aka Lana Del Ray, was on iTunes for only two
months before vanishing from the store, while her website and social networking profiles were
deleted and relaunched under her current guise.

Has a major label been silently orchestrating one of 2011’s greatest indie viral success stories?
With her Del Rey debut, Born to Die (Interscope), arriving Jan. 31, the pillow-lipped singer/
songwriter is the new year’s buzziest commodity, becoming the first artist since Natalie Im-
bruglia in 1998 to play “Saturday Night Live” (Jan. 14) before releasing her first major-label
LP. She’s confirmed for “Late Night With David Letterman”
on Feb. 2 and scheduled to appear on “The Ellen DeGeneres
Show” later the same month. Still, character assassination at-
tempts on the Internet are a daily threat, even if acclaim out-
weighs the conspiracy theories.

“The Internet’s been well-established for 14 years,” Del Rey
says. “It’s not like 1962 where you can’t find out about me. My
intention was never to transform into a different person. What
other people think of me is none of my business. Sometimes, it
hurts my feelings. But I have to just keep going. The good stuff
is really good. Some of the other stuff is difficult, but I'll be
able to tour now, probably sing for a while. That’s nice for me.”

Sites like Hipster Runoff, which (at press time) has dedicated
29 posts to Del Rey since last September, have taken her integrity to task, needling her artistic
reinvention and dissecting supposed misconceptions. From the start, Del Rey has felt the sting
of Internet ire, which coincided with her rise in stature. “I began getting messages on my per-
sonal Twitter account, really creepy messages, like, ‘The blogosphere that created you is about
to destroy you,"” she says. “And within three days, the strangest things were happening.” At @
LanaDelRey, she has 93,000-plus followers. Her bio: Everything I want I have. Money, notoriety
and rivieras—I even think I found God—in the flash bulbs of your pretty cameras. It's in all-caps.

Many of the attacks question her personal history. Sharpening her octave-spanning pipes in a
church choir, Del Rey initially came to New York as Grant, performing at open-mic nights with
the likes of Lady Gaga (then known as Stefani Germanotta). She soon signed an indie deal with
5 Points Records to release debut EP Kill Kill in 2008, followed by her full-length, Lizzy Grant
aka Lana Del Ray, on the imprint.

The record, finished in 2008, collected dust for two years before its release. During a perfor-
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is more surprised by the overanalysis of past decisions. “It’s pretty crazy,
this whole whirlwind of attention. Some of it’s great, but obviously, there’s
been a lot of stuff—which is basically total fancy—about what she is and
where she’s come from.”

David Kahne, who produced Grant as well as albums for Paul McCart-
ney, Regina Spektor and Kelly Clarkson, thinks otherwise. Agreeing to
work with her in 2008 after 5 Points connected them, he witnessed the
beginnings of her reinvention from a platinum blonde guitar-cradler to an
alt-indie princess. Contrary to what Del Rey asserts, Kahne is under the
impression that she bought the rights back from 5 Points to stifle future
opportunities to distribute it—an echo of rumors that the action was part
of a calculated strategy.

“I think Lizzy Lana owns it, so [her team] wanted it out of circulation.
That’s why they bought the rights from them,” Kahne says. “I think she
wanted to be Lana Del Rey and didn’t want to be Lizzy Grant. That was her family name, and
she’s very dramatic. She wiped [out] this other person. I think she actually thinks that she’s that
other person, and she probably is. So that was the decision that she made, that she didn’t want
traces of that whole person around, as far as I can tell.” He hasn’t worked with her since 2008.

To jump-start her transformation from Grant to Del Rey, she relocated to London and spent
2010 taking meetings with “every label,” but, she says, she was repeatedly rejected. Though his
work with Del Rey ceased after they recorded three post-album songs, including “Yayo” and
“Gramma,” Kahne observed the physical transformation that’s become a focal point of criticism.

“She looks different. [She] doesn’t sound different to me, though,” Kahne says. He claims that
she was operatically trained, which Del Rey denies. But when it comes to songwriting, he praises
her abilities. “She’s a clever writer, but she definitely has a very powerful angle on the image, the
perfume of the thing that she wants to be. I think she probably didn't feel that she was far enough
into that, and by making this change, she’s more like what she wanted to be in the first place.”

ACCORDING TO DEL REY, SHE WROTE more than 70 songs during her time in England,
and soon filmed DIY videos for “Diet Mtn. Dew” and “Video Games.” A verbal agreement with
Stranger Records to commercially release the latter gave Del Rey’s camp wiggle room to reacquire
the song rights in case of a major-label signing. “[It was] a very free single deal. If we got a record
deal for an album, they would let her take the single back and get the rights back,” Mawson says.
“I just realized the other day we didn’t sign anything . . . It was a verbal agreement from chatting
and then we confirmed by email.”

Labels came full circle when the BBC’s Radio 1 played “Video Games” last summer, thanks
to Mawson’s European connections, and her Internet buzz kick-started. The artist began field-

“MY INTENTION WAS never to transform
into a different person. What others
think of me is none of my business.”

ing offers from imprints that previously denied her, deciding eventually on a joint deal with
Interscope Records in the United States and Polydor Records in the United Kingdom without
holding any grudges.

“Signing someone and spending a lot of money, it’s a very dangerous thing to do. Largest failure-
to-success rate in any industry,” Del Rey says. “I never had any help, and I really needed help.”

The timing of the deal and her video’s viral release raised eyebrows in the blogosphere. News
of her signing broke in late October, but the ink on the contracts had dried in July, fueling con-
spiracy theorists to assume that the machine had helped with the clearance of copyrighted
material included in the videos and promoted her material. It’s not unusual for labels to pull
invisible strings for new artists, but rarely is the artist afforded both the creative and marketing
freedom that Del Rey has had.

It's here where her labels, which provided her a budget for videos and album completion, as well
as hired a publicity firm (Shore Fire Media) in August, deviate from standard practices. Polydor
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president Ferdy Unger Gamilton says, “Apart from the strength of the song and the video [for
“Video Games”], this shows how the world operates now. Something like this can just gather
its own momentum. So many have been reached by it without traditional media or marketing.”

The viral factor of “Video Games” paralleled several breakout Internet sensations of 2011: Del
Rey associate the Weeknd, and Frank Ocean. And for Del Rey, the gone-viral marketing method,
which often hangs still on quality of music and artistic mystique, was key for convincing label
executives wowed by her ability to navigate different Web cultures. She was embraced beyond
genre lines, a Net star on sites like Stereogum and Pitchfork, and also popping up on sites like
In Flex We Trust, MissInfo.tv and 2DopeBoyz.

“Idon’t think she’s any sort of heavy-handed marketer. I think she basically has it down from
start to finish. That’s what's the allure is, in terms of what I saw and what other people are see-
ing. You have an artist and it’s all just so honest,” Interscope executive VP of A&R Larry Jackson
says. “There’s no video treatment we've come up with. We haven’t produced the records. It’s 100%
solely her. That’s the most honest part. And that’s all that matters. The honesty is the marketing.”

TRANSLATING HER MUSIC TO THE LIVE STAGE after a two-year hiatus, Del Rey tested new
material at Brooklyn’s Glasslands in September, taking the stage for a secret show under the alias
Queen of Coney Island. Not meant for review, the gig drew criticism from attending writers, tipped
off by rogue tweets, who criticized her shaky delivery and live
band of session musicians.
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= performing in London
on Nov. 16, 2011.
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hip-hop into it because she loves [it] and added some beats to make it a bit more radio-friendly
and palatable for a broader audience,” Mawson says.

Just last month, the Internet fanfare reached new heights following the unauthorized leak of
the intensely slick video for “Born to Die,” making her a top trending topic on Twitter and earn-
ing praise from West, who broke his social network silence to post the clip to his account. For Del
Rey, the relief wasn't the assurance of reaching a global audience, but rather having a budget for
her art. “The good thing is that the record is beautiful. And I get to do so many things that I love.
I get to work with [director Yoann] Lemoine and finally, I don’t have to make my videos by myself
anymore. Thank God. It’s embarrassing,” she says. “I'm just going to get help in all the right ways.”

For an artist whose homemade approach shifted her career out of obscurity, her labels aren’t
concerned with losing her indie prowess. “It’s not about old-school label tactics and all of that crap.
It’s really about helping an artist who has a clear-cut vision for herself, really bringing the muscle
to make this work on a worldwide level,” Jackson says. Unger Gamilton adds: “The real brilliant
artists move the mainstream toward them, not the other way around. She’s doing something
that no one else is doing, and it’s just going to draw people in. It’s already drawing people in.”

In anticipation of Born to Die, the voluptuous-voiced songstress has been teasing the Web with
sneak peeks of the project, releasing a graphic, found-footage video for “Off to the Races” and
a YouTube clip of her song “Yayo.” Her single, “Born to Die” was recently iTunes’ Free Single

“I'was noticeably scared,” says Del Rey, who popped her gum
into the microphone throughout the performance. “I don’t get
onstage trying to be spectacular. I act like it's sort of still about
the singing for me, because that’s all T have so far, are the songs.”

Del Rey didn’t allow the litany of mostly harsh comments
on YouTube clips from the show deter her. She upgraded her
official New York debut to Bowery Ballroom, where she per-
formed to a sold-out crowd, and then played to packed houses
in London and Los Angeles. The reviews have turned laudatory.
(“The comment-board fights and blog posts don’t detract from
the fact that she can actually sing,” the Village Voice wrote of
her Bowery gig.)

On her tracks, Del Rey, who initially described herself as the
“gangster Nancy Sinatra,” disaffectedly intones about both eter-
nal and finite romance over cinematic arrangements garnished with hip-hop drums. Though
indie artists like Bon Iver and St. Vincent shape-shift to respectively appear on cuts by rappers
like Kanye West and Kid Cudi, Del Rey casually massages hip-hop into her stand-alone compo-
sitions, working directly with such producers as Jeff Bhasker (West, Jay-Z) and Emile Haynie
(Cudi). Bypassing the almighty guest feature has supplied her enveloping tracks with a unique
twist on indie-pop.

“I brought Emile in because the beats were still raw and hard to get . .. sort of the danger I
wanted to incorporate,” says Del Rey, who slings hip-hop slang (“You so fresh to death”) on her
cowgirl anthem “Blue Jeans.” Friendships with the Weeknd’s Abel Tesfaye bolster her hip-hop
credibility, but it's her effortless infusions that punctuate her tunes. “She wanted to integrate
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“IT'S NOT ABOUT old-school label tactics,
but about helping an artist who has
a clear-cut vision of herself.”

—Larry Jackson, Interscope

of the Week. Del Rey also plans on “extensively touring” the international circuit through the
new year. But she’s almost entirely unplugged from the online realm, save for sporadic tweets
and Facebook updates.

“I'd rather it was just as simple as being just the songs and no one else talking about it at all,
because it makes things more bittersweet instead of just clear and easy,” she says. “It just seems
to have taken a funny turn. I'm not really sure if it'll come back around. I don’t know. But the
record is really good. T have that.” .

Steven J. Horowitz (@speriod) is a New York-based journalist who serves as news editor at HipHopDX
and associate editor at YRB magazine.

ANDY SHEPPARD/REDFERNS/GETTY IMAGES
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Mid-To Small-Tier

Festivals

“There is long-term growth for these smaller festivals”

MAJOR NORTH AMERICAN festivals like
Coachella, Bonnaroo and Lollapalooza remain
robust, but expect to see growth in midsize
festivals and artist-themed events that target
specific genres and fans.

In 2011, midsize fests Rock on the Range at
Columbus, Ohio’s Crew Stadium and the Hang-
out Music Festival on the beach of Gulf Shores,
Ala., experienced record-breaking years, each
drawing about 35,000 people per day.

The advantage of midsize festivals is that

ARTISTS | DANCE

Avicil

they don’t try to be all things to all people, ac-
cording to Joe Litvag, senior VP at AEG Live’s
St. Louis office, which co-produces such fes-
tivals as Rock on the Range, Rock Fest, Rock-
lahoma and Carolina Rebellion.

“A lot of these smaller festivals, like Rock
on the Range and other rock festivals we're
involved with, have a much smaller nut to
cover, so it takes fewer people to have a viable,
profitable festival,” Litvag says. “As long as
festival producers and promoters continue to

D] turns up the Tle7els’

IT WAS THE DANCE TRACK OF THE YEAR before it was even

released: Now “Le7els”—Avicii’s ode to big-room trance and Etta

James (whose voice is memorably sampled)—is out, through an

international deal with Universal and Troy Carter’s Atom Fac-

tory, and the DJ/producer is well on his way to becoming the big-
gest dance star of 2012. The baby-faced 22-year-old Swede is the

yin to Skrillex’s yang—a champion of melody, EDM’s own emo

-
On the rise: ARBOF
DYING performing at
& . the Rock onithe Range
=g festival in Columbus,
{Ohio, on May 22, 2011.

be smart with who their audience is and what
they want to see, and making sure there’s in-
credible value, there’s long-term growth for
these smaller festivals.”

Some acts have even launched their own
festivals, including Phish (Super Ball), Dave
Matthews Band (Caravan), Zac Brown (South-
ern Ground Music & Food Festival), the Roots
(the Roots’ Picnic), the Disco Biscuits (Camp
Bisco) and Wilco (Solid Sound Festival).

Litvag predicts that in the next five to 10 years,
more artists will take control of their careers by
creating their own live events. He notes, however,
that while acts can potentially earn more money
this way than playing a large festival, the finan-
cial risk is high.

“Even the smaller festivals still can be quite
costly,” he says. “It’s important the artist isn’t
operating in a vacuum and understands what
model makes sense for that.” —Mitchell Peters
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poster boy and charitable to boot: He announced in January that he'd donate $1 million from his gig

fees to Feeding America. Top-bill slots at major festivals, like Ultra Music Festival and Coachella,
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4 Madonna

The wait is over

MADONNA SCORED her first top
20 Billboard Hot 100 hit in 1983
with “Holiday”—and she’s been
onthe move ever since. One of the
music industry’s few career artists,
the singer/songwriter/producer/
entrepreneur—in tandem with
longtime manager Guy Oseary
(@guyoseary)—possesses anin-
nate sense when it comes to read-
ing the pulse of the industry and
what her fans want.

Following November rumors,
it was formally announced in De-
cember thatthe singer hadinked a
three-album pact with Interscope—
atabase of $1million per album.
Thisis in addition to her continuing
the 10-year multirights album deal
with Live Nation signed in 2007,
whichis reported to be worthas
much as $100 million.

During her three-decade career,
Madonna’s Nielsen SoundScan-era
(1991-present) U.S. album sales
stand at 26.9 million, and she holds
the record for the most successful
tour by a solo artist, according to
Billboard Boxscore. The seven-
time Grammy Award winner is also
a Rock and Roll of Fame inductee.
Her lastalbum, 2008’s Hard Candly,
debuted at No. 1in 27 countries.

The first studio aloum under
Madonna’s new pact—and first
since leaving longtime label War-
ner Bros. after Hard Candy—will
be releasedin late March. The
yet-untitled set finds Madonna col-
laborating with producers Martin
Solveig and William Orbit. Through
spokeswoman Liz Rosenberg,
Madonna told Billboard that she’s
“thrilled” to be collaborating again
with Orbit, who co-produced her
1998 album, Ray of Light.

Alsoin December, the singer
completed the Megaforce-di-
rected video for the new album’s
first single, “Gimme All Your
Luvin’” Featuring Nicki Minaj and
M.LA,, the single arrives the last
week of January—just ahead of
Madonna’s buzzed-about perfor-
mance at Super Bowl XLV/’s half-
time show on Feb. 5. With Cirque
du Soleil, Moment Factory and
Jamie King in tow as collabora-
tors, the performance s sure to be

memorable. —Gail Mitchell

ART OF DYING: BARRY BRECHEISEN/WIREIMAGE.COM;
MADONNA: STEPHEN LOVEKIN/GETTY IMAGES; AVICIi: DAN REID

should help make this a very Avicii summer. —Kerri Mason
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Jell' Bezos
Cloud Drive, Amazon Prime,

streamable movies, Kindle—everyone

wants to knowwhat's next

THE U.S. LAUNCH of Spotify and Google’s entry into music retailing were
key events in 2011 that will bear watching in the new year. And few observ-
ers will be watching as closely as Amazon CEO Jeff Bezos.

The online retail giant was the fifth-largest U.S. music account in 2010
by revenue and the second-largest digital account (albeit with only a 2.2%
digital market share, versus iTunes’ 33%). Judging from its aggressive
discounting of digital music, Amazon is clearly keen to grow its share.

Bezos himselfisn’t known to be all that interested in music himself. But
he does understand something that Tower Records founder Russ Solomon
always preached: You need to offer an affordable entry point to bring kids
into your stores.

For Solomon, it was the vinyl 45. For Bezos, it’s the 99 cent digital track
download. Sell kids a hit single, and maybe they’ll stick around and buy
something else too.

Consequently, Amazon continues to be an enthusiastic retailer of digital
music, enhancing its offering last year with its Cloud Drive service, which
it launched before securing licenses from record labels. Sources say it is
close to obtaining the licenses it needs to sell a scan-and-match subscrip-
tion service that will enable customers to stream titles stored on their hard
drive from any Web-connected device. Amazon is also in talks with labels
to enable customers to access any music they've ever purchased at Amazon

MANAGEMENT

Three Six Zero

The management company preps
forthewin

SWEDISH HOUSE MAFIA’S giglast December at New York’s Madi-
son Square Garden was its coming out party: one of Three Six Zero's
first official engagements as the new manager of the world’s hottest D]
crossover act.

While the Garden show was a symbolic moment—an acceptance
of dance music being as American as NBA basketball, Britney Spears
concerts and the Ice Capades—SHM isn't the first big name on the
U.K.-based Roc Nation subsidiary’s roster: Three Six Zero also man-
ages Deadmaus5, girl-fronted dance band Nero and Calvin Harris, who
produced Rihanna'’s latest hit, “We Found Love.”

Such big artists seek out the team because in addition to management
duties, Three Six Zero lives up to its name by providing something more:
label management services. Currently running imprints like Harris’ Fly
Eye, SHM members Steve Angello’s Size and Axwell’s Axtone, and Dead-
mau5’s MauStrap (which released Skrillex’s Grammy Award-nominated
Scary Monsters and Nice Sprites EP last year), Three Six Zero lets its artists
extend their brands and get in on the ground floor with young talent,
without a major.

The vanity label for-
mat is an increasingly
standard one in dance
music, relying on the so-
cial media scale and taste-
making influence of the
artist in charge. Tiésto’s
Musical Freedom, Af-
rojack’s Wall and Skril-
lex’s Owsla are all run in
a similarly independent
fashion, and are some of
the genre’s most influen-
tial outlets.—Kerri Mason
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Start a fire: Amazon
CEO JEFF BEZOS

introduces the Kindle
Fire at a news
conference in New York
on Sept. 28, 2011.

from their Cloud Drive, sources say.

What else is up Bezos’ sleeve? Other than its Cloud Drive storage plans,
Amazon has long resisted offering a subscription music service. But that
could change if Spotify proves to be wildly successful and starts siphoning
away customers. Another factor: the retailer’s annual $79 Amazon Prime
membership program, which provides two-day shipping at no extra cost
and, since February, a selection of “Instant Video” streamable movies and
TV shows a la Netflix. Then there’s Amazon’s Kindle Fire tablet computer,
which provides a seamless listening experience for Cloud Drive customers
and points the way to other Web-connected devices optimized to consume
digital entertainment content from Amazon. —Ed Christman

LIVE|DIY

DIY Venues

Brooklyn's scene just might be
growing up—alittle

LAST JULY, a popular Brooklyn DIY venue called Silent Barn (@si-
lentbarn) was facing an all-too-familiar problem: The building’s inhab-
itants were battling eviction by the city, which declared the residence
uninhabitable.

Then, the venue was burglarized. Furniture and doors were destroyed,
and an estimated $15,000 in equipment was stolen. In response, resi-
dents/organizers began a Kickstarter campaign to regain what they'd
lost and to find a new, up-to-code space for the venue. They set the goal
at $45,000, and within just three days had raised the money. Now, what
was once a group of friends congregating in a rented house had to give
up or get it together.

Silent Barn’s story is symptomatic of the Brooklyn DIY scene over-
all: In the past year, similar spaces like Glasslands (@theglasslands)
have also been robbed. Venues with names like Monster Island, Secret
Project Robot and Coco 66 have likewise been forced to shutter, due to
myriad reasons associated with running semi-legal performance spaces
in crumbling loft apartments and warehouses.

“We're being forced to really sit down and plan these things outnow;” says
G. Lucas Crane (@glucascrane), a member of experimental band Woods
(@woodsist) and a resident of Silent Barn. Crane is also one of a handful of
the venue’s former occupants who have taken on new business challenges
like legal maneuvers (for example, noise and liquor licenses), PR and the real
estate market. “It’s not just a bunch of our friends sitting around listening
to a guy make drone music in our closet anymore,” he says.

Ric Leichtung (@ricleichtung) is a veteran DIY booker and co-founder
of now-defunct blog collective Altered Zones. Leichtung lived at Market
Hotel, another venue that was forced to shut down in 2009. Last summer,
however, as its residents were bringing the building up to code, they re-
ceived an anonymous donation of $100,000.

“DIY has become chic—it’s grown,” he says. “Higher stakes are in-
herent in that kind of success . . . I'm definitely optimistic about where
things are going.” —Devon Maloney

EXECUTIVES | DIGITAL

Steve
Jang

More “music postcards”
from Soundtracking on
theway

SCHEMATIC LABS’ Sound-
tracking was one of the few
breakout music apps of 2011,
combining music and social
media to let people share what
Schematic calls “music post-
cards.” Integration with Four-
square allows userstotaga
location with a shared song.

The idea paid off. ITunes
named Soundtracking its best
iPhone music app of the year
in the United States. “There’s
been a lot of hard work,” Sche-
matic Labs CEO Steve Jang
says. “A lot of learning.”

Schematic Labs plans to
add more social insights and
integrate music services to
let people discover music on
their subscription service of
choice. The recently released
Soundtracking app for Android
already integrates with Rdio
and Spotify.

Jang also predicts an eco-
system shift that will make
2012 a year for better music
apps. He sees more con-
sumers moving away from
desktop or laptop comput-
ers and toward smartphones
and tablets. And he believes
anincrease in the number of
open platforms will lead to
more developers drawn to
music apps and more high-
quality products for consum-
ers. “We’re entering an age
where we can have hundreds
of these things,” Jang says.

—Glenn Peoples
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LABELS | PUBLISHING

9&10

A Post-EMI-Auction World

The fallout continues—and all four remain ones to watch

(This Round)

UN'VERSAI. MUS'[: GHUUP Universal Music Group’s planned acquisition of EMI Music

will inevitably trigger antitrust scrutiny, particularly in Europe. While most expect the
transaction to go through, UMG may be required to jettison certain assets to satisfy
the concerns of regulators. But once the deal is completed, the world’s largest label
group will wield even greater clout in the marketplace. Katy Perry, Coldplay and
Lady Antebellum will join a superstar roster that already includes Lady Gaga, Drake,
Rihanna, Kanye West and Justin Bieber. UMG will also boast a deep catalog that will
house the Beatles, the Beach Boys, the Rolling Stones, the Who and classic Motown
under one roof.

But for all the exciting possibilities, cost discipline will remain at the top of chair-
man/CEO Lucian Grainge’s agenda. A year into his tenure at the helm, UMG is com-
pleting its previously announced plans to chop 100 million euros ($130 million) in
overhead. If it succeeds in taking over EMI, Grainge will be seeking additional cost sav-
ings to help pay for the deal.

As Grainge reins in expenses with the help of his chief lieutenant Barry Weiss,
chairman/CEO of Universal Republic and Island Def Jam, they will also be looking
to bolster UMG’s A&R team. In August, Universal Republic hired former Virgin presi-
dent Rob Stevenson as executive VP of A&R, and sources say UMG is still in talks
with ex-Warner Bros. chief Tom Whalley to bring him into the fold.

SUNY GUHP The planned acquisition of EMI Music Publishing by a consortium of in-
vestors led by Sony isn’t expected to run into serious regulatory hurdles, given that
European regulators granted conditional approval of UMG’s takeover of BMG Music
Publishing in 2007 to create the world’s largest music publisher. As a result, expect to
see the deal close before UMG'’s takeover of EMI Music.

Once the transaction is completed, EMI Music Publishing and Sony/ATV Music
Publishing, Sony’s joint venture with the estate of Michael Jackson, are expected to re-
main legally separate entities. But look for Sony/ATV to administer, market and handle
backroom functions for EMI titles, reuniting Sony/ATV chairman/CEO Martin Bandier
with a catalog he steered and grew for 15 years. What remains to be seen is whether
the two publishing companies will share A&R functions.

The pending expansion of its publishing business follows a banner year for Sony’s
recorded-music business, which increased sales at a higher clip than any of its major-
label rivals. While UMG’s pending acquisition of EMI Music will once again enable it to
pull well ahead of Sony Music Entertainment in terms of U.S. market share, look for Sony
Music CEO Doug Morris to swing for the fences. The main criticism leveled against Mor-
ris is that he papers over shortcomings at his labels with hit records. But that’s only a
problem if he fails to score hits, something that has yet to happen in his storied career.
An exclusive production deal with Dr. Luke will help prime the pump in 2012.

HE DABBLED IN Broadway by producing
“9 to 5: The Musical”—and now NBC En-
tertainment president Robert Greenblatt
takes his highest-profile shot at
generating a hit in the vein of

EXECUTIVES | FILM/TV

I NBC
Entertainment

pl'(‘Sl(l(‘llt “Glee” when “Smash” premieres
R(lh(‘l't Feb. 6. The first new scripted
Greenblatt show at NBC that wholly be-

longs to Greenblatt—he started
developing it when he was at
Showtime—“Smash” is the story
of a Broadway musical—about

“Smash” gets ready for
#musicmonday

Losers (On This Deal)

Marilyn Monroe—coming together. Megan
Hilty and Katharine McPhee star as ac-
tresses vying for the lead role in “Marilyn

WARNER MUS'C GRUUP A year of enormous change at Warner Music Group—a suc-
cessful auction of the company, a reshuffling of senior management, a return to
private ownership—ultimately didn’t end the way many had expected. Instead of
fulfilling its long-harbored aspirations of acquiring EMI Music and becoming a bigger
player in the industry, WMG was once again the jilted suitor as UMG swooped in with
the winning bid.

Expect to see the major-label group begin to forge a new identity in 2012 under
the ownership of Len Blavatnik’s Access Industries and the stewardship of CEO Ste-
phen Cooper. Edgar Bronfman Jr. will step down as chairman at the end of January,
with Lyor Cohen heading up recorded music and Cameron Strang helming Warner/
Chappell Music.

The UMG-EMI merger would leave it by far the smallest of the surviving three ma-
jors—a status that will influence its moves in the new year. If European regulators force
UMG to divest any pieces of its business to complete its takeover of EMI, expect WMG
to be an aggressive bidder. Also expect the company to project itself to artist manag-
ers as the place where your artist won’t get lost in the shuffle.

With a debt-service bill of about $235 million per year and annual amortization
and depreciation expenses of about $170 million, WMG will likely continue to post
net losses. But on an operating basis, the picture isn’t so bad. Excluding $67 million in
costs related to its sale to Access, WMG’s operating income before interest, taxes, de-
preciation and amortization rose 2.5% in fiscal 2011 from the prior year.

BMG HIGHTS MANAGEMENT While BMG Rights Management may have lost out on ac-

quiring two major music publishers in 2011, look for the Bertelsmann/Kohlberg Kravis
Roberts joint venture to continue growing its business through acquisitions and new
signings in 2012.

Industry speculation would have you believe otherwise, with some publishing
observers wondering if private-equity giant KKR may soon unwind its position in
BMG. But that seems far-fetched. BMG missed out on buying Warner/Chappell Music
because the then-private equity owners of Warner Music Group chose to sell the
company in its entirety. And BMG’s failure to prevail in the subsequent auction for EMI
Music Publishing was due to the fact that its strict price discipline prevented it from
matching a winning $2.2 billion bid that it viewed as too rich—an approach that was no
doubt informed by the perspective of KKR as well. Besides, BMG’s acquisition of Bug
Music in September proved that KKR was committed to the joint venture regardless of
the EMI auction’s outcome.

BMG insiders say that KKR has been a patient investor in the company, with about a
seven-year investment horizon. Moreover, those insiders predict that within two years,
the company will acquire enough mid-sized publishers that it will have a portfolio
generating about $500 miillion in revenue, up from its current annualized revenue of
about $325 million, Billboard estimates. In fact, BMG insiders say that the company is
currently eyeing a couple of mid-sized European publishers, suggesting that BMG will
be back to its acquisitive ways before long. —Ed Christman

release music from the show, which will
be a mix of originals from “Hairspray”
team Marc Shaiman and Scott Whitman
plus popular songs. Hoping to engage the
Broadway audience, NBC screened the
“Smash” pilot at New York’s Museum of
Modern Art in mid-December.

The show is partnered with “The Voice”
to create musical Mondays through May
on NBC, long ranked No. 4 among the
broadcast networks. Greenblatt aims to
change those numbers. —Phil Gallo

the Musical”; Brian
D’Arcy James, Anjelica
Huston, Debra Messing
and Christian Borle also
star. The first stunt cast-
ing is Uma Thurman (five
episodes).

Columbia Records
won a bidding war to
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I Roger
Faxon

Where he might land—

and where he won't

DURING HIS year-and-a-half
at the helm of EMI Group,
Roger Faxon has been admired
for the steady leadership he’s
provided during what has been
perhaps the most turbulent pe-
riod in the company’s history.
The then-EMI Music Publishing
chairman/CEO was named
CEO of all of EMI in mid-2010,
becoming the major-label
group’s third chief executive in
about as many months.

Since then, British private eq-
uity firm Terra Firma struggled
to avoid defaulting on the loans
it took on to finance its £4 bil-
lion ($6.2 billion) purchase
of EMIin 2007, lost a lawsuit
against lender Citigroup and
was forced to relinquish con-
trol of EMI to the bank in early
2011. In November, Citigroup
reached agreements to sell EMI
Music to Universal Music Group
and EMI Music Publishing to a
Sony Corp.-led consortium.

Faxon declined to comment
on what he’ll do next. But don’t
bet on a move to Sony, given
that it’s unlikely he’d work for
Sony/ATV Music Publishing
chairman/CEO Martin Bandier,
his predecessor at EMI Music
Publishing. The chances of him
joining UMG also appear slim
after it recently reshuffled and
solidified its senior manage-
ment team. But Faxon’s tenure
at EMI and his past experi-
ence as a senior executive
at Lucasfilm, Tri-Star and
Columbia Pictures will make
him an appealing candidate
for a senior post at a major
media company, or perhaps
even—following the recent
departure of Edgar Bronfman
Jr.—Warner Music Group.

—Louis Hau
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It’s the synchs—uall about the synchs

WITH TV NETWORKS still drawing record view-
ers for live events like the Super Bowl, Grammy
Awards, Academy Awards and “Monday Night
Football,” more artists will be turning to commer-
cial synchs to gain exposure this year.

Take Big Beat/Atlantic’s Martin Solveig, who

success of his European hit “Hello” to the United
States. But a high-profile synch from Trident that
began airing during awards season in winter
2011, coupled with a synch in an early-summer
promotional campaign for Fox’s “The New Girl,”
helped propel the song to the top of Billboard’s

Billboard Hot 100 by June. Thanks in large part to
the single’s success, Solveig and “Hello” vocalist
Martina Sorbara (of Dragonette) have scored spots
on Madonna’s forthcoming Interscope album.

Then there’s Warner Bros.” Theophilus Lon-
don, a British rapper/singer who just inked a
deal with Microsoft’s Bing that will give up-and-
coming remixers a chance to score a spot on his
upcoming album with their own take on his
single “All Around the World.” But in a twist
on artist-brand deals, Bing will also sponsor the
release of the album itself, even getting final
input (along with London) on the album’s title.

“We all know music sales aren’t happening the
same way any more, and artists make their in-
come from merchandising and touring. There’s
not going to be a solution to record sales—there’s
no way back from free,” says Roman Scharf, CEO
of online creative collective Talenthouse, which
helped execute the remix contest for Bing and
Warner Bros. “Artists can make a living not from
selling their music but from making it in a col-
laborative way.”

Perhaps one of 2012’s biggest beneficiaries of
advertising’s music-discovery power will be Mela-
nie Amaro, winner of Fox’s “The X Factor,” who'll
appear in Pepsi’s Super Bowl ad campaign as part
of the company’s $60 million sponsorship of the
show. Warner’s Outasight set a precedent of sorts
for Amaro, after his single “Tonight’s the Night”
was featured in Pepsi’s first major TV push in
three years and enjoyed significant sales and
airplay boosts. PepsiCo chief global consumer
engagement officer Frank Cooper recently told
Billboard that Pepsi wants to be a “much more
integral player in the broader music ecosystem”

spent nearly six months trying to translate the

Watching
The Gavel

Copyright issues—from Village People
to Stravinsky

BETWEEN 1977 AND 1979, songwriter Victor Willis, original lead singer
of Village People and co-writer of the hit “Y.M.C.A.,” assigned songs to
Can’t Stop Music. Willis’ co-writers entered into separate agreements with
Can’t Stop. In 2011 he sent a “notice of termination” to reclaim his portion
of the copyright in 33 songs. Can’t Stop sued in federal court to block his
termination. Willis” argument, supported by the Songwriters Guild of
America’s amicus brief, is that a majority is determined by the number of
people who signed the document conveying the rights, not the number of
co-writers. Ifthe judge adopts Willis’ definition, there may be more artists,
side artists, engineers and producers filing similar notices of termination.
Meanwhile, a U.S. Supreme Court decision in Golan v. Holder could place
millions of copyrights created by foreign authors in the public domain, allowing
works by Fellini, Stravinsky
and Shostakovich to be roy-
alty-free in the United States.
Ifthe court finds a portion of
the Uruguay Round Agree-
ments Act unconstitutional,
Congress mustact quickly to
keep the United States in line
with the treaty.
—Tamera Bennett

Dance Airplay chart and into the top half of the

in the coming years. —Andrew Hampp

DIGITAL

Artists And
Startups

Amatch made in partnership heaven

WHEN WALE HIT THE ROAD for his fall Ambition tour, his opening
act was one of 2011's hottest music startups. Turntable.fm sponsored D]
battles in five cities in which the top-ranked users from each market scored
a coveted spot opening for the Maybach Music Group/Warner Bros. rapper.

Meanwhile, fans who missed Kanye West and Jay-Z’s Watch the Throne
tour could catch behind-the-scenes videos featuring the rappers as well
as West’s manager Don C. All those clips and more came courtesy of
West's new startup, VoyR, that backed a sponsorship of the tour as well
as a listening party for Watch the Throne at New York’s Museum of
Natural History.

Yes, 2011 was the year startups officially became a marketing category
on par with major car, liquor or insurance brands in helping artists pro-
mote their new tours and albums. And expect even more startup-to-stage
deals in 2012, with new ventures like Noisey from Vice Records and youth-
marketing agency Noise, a soon-to-reboot Myspace and new music efforts
from Google, Spotify and Facebook all gaining traction.

Jon Vanhala, senior VP of digital and new business for Island Def Jam
and Universal Republic, credits technology convergence (along with more
cooperation among managers, agents and labels) with the sudden influx.
“We're reaching a mobile tipping point where fans and users really expect
the high-quality integration of real-time social, mobile, geographic loca-
tion base and instant rewards and gratification,” he says. “That drives a
lot of cool engagement opportunities.” —Andrew Hampp
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Latin ArtistsOn'TV

A diverse slate and superstar power are set to hit the small screens

WITH SPANISH-LANGUAGE RADIO increasinglyahard nut
to crack, due to recurring programming and its new emphasis on
English-language songs, Latin labels are more than ever looking
to TV as an essential and massive promotional tool.

In 2012, two trends are already emerging: One is the growth
of Latin music artists in major roles on both mainstream and
Spanish-language TV, and the other is the growing importance of
Latin music awards shows as a marketing and promotional tool.

The 2012 TV landscape already includes high-profile projects
like bachata star Romeo Santos’ ABC comedy airing in the fall
and “Q’Viva The Chosen,” Jennifer Lopez and Marc Anthony’s
search for talent from Latin America.

Coming offa successful 2011 in music, Santos’ slate includes
a major tour and a still-untitled comedy series about a young
Dominican American struggling with his parents’ traditions.

The show, produced by Overbrook Entertainment’s James Las-
siter and actor Will Smith, has already received plenty of attention
thanks to Santos’ star power and Smith’s cachet.

“Will Smith is confident that Romeo is going to do well be-
cause Will Smith has a similar story,” Santos’ manager Johnny
Marines says. “He, too, comes from an urban background. He,
too, was in the music industry, and he also had the desire and
passion early on. Who better to have behind you than somebody
who has already done it?”

In late January, Univision and a major English-language
network that’s yet to be announced will air “Q’Viva,” featuring
Lopez, Anthony and choreographer Jamie King traveling to Latin
America in search of new talent. The show will encompass 12
one-hour weekly episodes leading up to a 90-minute Hollywood
finale directed by King. Simon Fuller (“American Idol”), Lopez,
Anthony and King are executive producers.

“This is a show about finding great talent and sharing what
we learned with the rest of the world,” King says, adding that the
marital split between Lopez and Anthony hasn’t hurt the show’s
production. “Even though they're not together anymore, they
still share this love for a show they created. It still bonds them.”

BRI MEBETS
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Producers at bilingual cable network mun2 have been celebrat-
ing in recent months after Jenni Rivera signed a lucrative contract
to return for another season of “I Love Jenni,” a reality program
that follows the popular regional Mexican singer.

“Jenni is completely motivated,” senior VP of programming
and production Flavio Morales says, adding that on TV, there’s
a “void and she represents the Mexican American experience.
She’s a superstar, grandmother, sex symbol and businesswoman
all rolled up into one.”

Also causing major chatter among fans of Fox’s “Glee” are up-
coming appearances by Gloria Estefan and Ricky Martin (who'’s
preparing to play Che Guevara in Broadway’s “Evita”), while pub-
lished reports indicate that rapper Pitbull willlikely stop by as well.

For Alex Nogales of the National Hispanic Media Coalition, a
watchdog group that monitors Latinos on TV, the fact that more
Latino faces will be appearing on the small screen is a huge deal
considering that Hispanics, who made up 9% of the nation’s
population in 1990 and now comprise more than 16%, accord-
ing to the U.S. Census, are the largest minority in the country.

“We're expecting a better year in 2012,” Nogales says. “It makes
good business sense for networks to bring people of color to TV.”

Spanish-language networks have also discovered that it makes
good business sense to appeal to an increasingly diverse His-
panic population. This is reflected in the myriad music awards
shows that air through the year, and which increasingly use so-
cial media and expanded activities and international exposure
to grow their reach.

“Our demographics among young viewers have grown incred-
ibly,” says Francisco Suarez, who produces Premios Lo Nuestro,
Premios Juventud and the Latin Grammy Awards for Univision.
He adds that social media allows him to reach audiences directly.
“We can find out what they want. We make them part of the show.
The second we go into nominations I have producers working
Facebook and Twitter. We get the artists involved and give the
fans choice of what artists to have and what music to hear, and
they feel a part of it.”

Production technology has also had a major impact, says Tony
Mojena, who produces the Billboard Latin Music Awards for Tel-
emundo. Graphic elements like LED screens, he says, have be-
come more important on the stage and accentuate an artist’s
message and mood. Companion activities to the awards—such
as Billboard En Concierto, a concert series that launched two
years ago and is expanding this year—enable the shows to linger
in the spotlight for a longer period of time.

But U.S.-produced Latin awards shows are singularly attrac-
tive for all involved because they afford international exposure
that simply isn’t available through any other show or medium,
and which is even more highly coveted at a time of constrained
marketing budgets.

“The Billboard show is seen in some 100 countries,” Mojena
says. “You get exposure in countless markets you would otherwise
be unable to reach, whether due to budgets, scheduling or simply
because they don’t know your work. And with radio being as com-
plex as it is now, television has become an even more important
tool. A single show can resolve many issues and be the turn-around
for an artist’s career.” —Justino Aguila and Leila Cobo

EXECUTIVES | PUBLICITY

|7 Kathryn
Frazier

Founder, Biz 3 Publicity

“PM MORE EXCITED about 2012 than any
other year,” says Kathryn Frazier (@klfbiz3),
founder of Biz 3 Publicity, just before the
start of the new year. Considering that in
2011 several of her boutique firm’s clients—
A-Trak, Diplo, Skrillex and indie label Nu-
mero—secured nine Grammy Award nomi-
nations collectively, that’s saying a lot. But
then, evenin light of Biz 3’s banner year, the
next 12 months are bright for Frazier and her
15-year-old Chicago-based publicity/mar-
keting/creative house.

First up, of course, are the Grammys, where
Skrillex is almost certain to walk away with at
least one award, and A-Trak, who’s up for best
dance song for his work on the runaway Duck

Sauce hit “Barbra Streisand,” and Numero
both have shots at completing the hat trick.
But the Detroit native, who started the com-
pany in 1997, is looking at a lot of changes in
2012: “Not even press, but moving toward a
more creative vision of management.”

For Frazier and Biz 3, this means building
on already existing relationships with Skril-
lex’s recently launched label, OWSLA (Frazier
and Skrillex manager Tim Smith are partners
in the venture), shooting and creating more
unique content for its 80-plus clients (includ-
ing those outside of the music space, like
award-winning Chicago restaurants Avec and
Blackbird) and a potential “really big project”
in the works with Warner Music Group that

Frazier will only hint at.

Then, there’s Frazier’'s personal involvement
inthe emerging digital properties Legitmix,
which seeks to find a legal, profitable way
around sampling, and Groovebug, aniPad app
that creates a “magazine” of aggregated music
content based on the user’s music library. (She
is a shareholder in both companies.)

“We’re lucky in that after many, many years
of doing super underground stuff, we built up
a credibility, which was nice,” Frazier says. “A
lot of the weird music is big, and all of our great
friends have become really successful and are
in positions of power. After 20 years, | can’t
believe | turned it into a business.”

Baniamin Mosd I
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Going For Musical Gold

LIVE
The promo opportunities at London’s 2012

I 8 Olympics will be many and major

A GLOBAL TV AUDIENCE of 4.7 billion people—approximately 70% of the world’s popula-
tion—watched the 2008 Beijing Olympics, according to Nielsen. This year’s summer games in
London promise to be even bigger.

One of the biggest winners is sure to be British dance act Underworld, which will soundtrack
the three-hour opening ceremony on July 27. Live Nation’s London Live series of free outdoor
events in Hyde Park, Victoria Park and Trafalgar Square will run in conjunction with the games
(July 27-Aug. 12). Live Nation will also stage two ticketed concerts in Hyde Park to coincide
with the opening and closing ceremonies.

The London 2012 Festival, a nationwide cultural celebration running June 21-Sept. 9, features a
strong music program. BBC Radio 1's Hackney Weekend 2012 (June 23-24) boasts a roster that will
include Florence & the Machine, Leona Lewis and Tinie Tempah. The BT River of Music Festival
(July 21-22) will feature Scissor Sisters and Senegalese singer Baaba Maal (among others) perform-
ing at six sites along the banks of the River Thames—to a potential total audience of 500,000.

And the potential for artists to hook up with big brand sponsors offers another chance to win
gold. Grammy Award-winning producer Mark Ronson has partnered with Coca-Cola to create
a London 2012 anthem, which will soundtrack the beverage company’s summer advertising
campaign and be released as a single. U.K. rock act Elbow will soundtrack the BBC’s Olympic

coverage with its specially commissioned song “First Steps.”

FILM/TV

—Richard Smirke

FX's sound Effects

‘Tustified,” ‘Anarchy,” ‘Horror Story’ broaden
network’s musical palette

“JUSTIFIED,” WHICH HAD FXs first
scripted music performance with Dave Alvin
in 2011, will also feature the channel’s second,
this time with singer/guitarist Lynda Kay. The
show’s third season begins Jan. 17 with two
new characters, allowing music supervisor
Greg Sill to add various strains of the blues
to the show’s bluegrass and country rock. JJ
Grey & Mofro, for example, is a band whose
music Sill intends to use this season.

“Sons of Anarchy” has used a house band
toinclude “big-ticket copyrights,” according
to music supervisor Bob Thiele Jr., that lets
the producers write songs into scripts.

Add to that the fall hit “American Horror
Story,” featuring the “Glee” team of cre-
ator Ryan Murphy and music supervisor PJ
Bloom, and it gives FX three unique, music-
heavy dramas. “All three are vastly different
shows,” says Sill, who's joined this season by
fellow supervisor Larry Butler.

When Sill started at “Justified,” produced by
Sony Pictures Television, the pilot had adozen
songs and a budget for about four of them. His
first step was to get the music geographically
correct—“Kentucky is bluegrass, not country,”
he says—and then expand the palette.

“Justified” is the only FX show with a com-
poser (Toto’s Steve Porcaro), and Sill’'s musi-
cal needs are fewer in number, butimportant
inimpact. The new season’s premiere will
feature only four songs—music from Alvin,
Stacy Wilde and the Cumberland River
Band, whose members are natives of Harlan,
Ky., where the show is set. A soundtrack re-
lease is being planned for early 2012.
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Thiele, a producer/songwriter following
in the footsteps of his songwriter/jazz pro-
ducer/label head father, handles the record-
ing of songs for “Sons of Anarchy.” Michelle
Kuznetsky-Silverman is music supervisor of
the show, which will begin production oniits
fifth season in late April.

For the second episode, creator/direc-
tor Kurt Sutter wrote in “Son of a Preacher
Man.” “He wanted Katey [Sagal] tosing it,”
Thiele says. “In the fourth or fifth episode, we
had ateen band playing Alice Cooper’s ‘I'm
Eighteen.’ It became our signature by the
end of season one... By the second season,
we said, ‘Let’s test the waters with an EP.”
Since we had the same guys playing through
all four seasons, after four we had enough
material for a soundtrack album.”

Thiele went in a new direction at the end of
last season by having Alison Mosshart of the
Kills and the Dead Weather record his father’s
composition “What a Wonderful World.”

“It was kind of a lose-lose situation—it’s a sa-
cred copyright,” Thiele says. “It turns out she’s
ahuge fan of the show. She was in [Europe]
and we sent her the tapes and she sent back
thefiles. [It was] all done within 48 hours.

“It’s cool working with artists under the
viewer’s radar,” Thiele adds. —Phil Gallo

"TIMO
OLYPHANT

LATIN | DIGITAL

I'Munes In
Latin America

Online sales will continue to skyrocket

THE LATIN AMERICAN MUSIC MARKET, once struck hard by physical piracy, has in
the last decade seen online piracy become its biggest foe. Now, with the advent of iTunes in the
entire region—which allows customers to pay in local currency—plus a slew of subscription
services, music sales should skyrocket, greatly affecting the development of local talent. This
isn’t a pie-in-the-sky notion. Until last year, Latin America’s digital market was dominated by
mobile sales—including preloaded cellphones—mainly because there weren’t any viable, easy
legal options to purchase music online. Now, the floodgates have opened.

In Mexico, prior to iTunes launching there in 2009, the online music market was virtually
nonexistent. But in 2010 there were nearly 13 million tracks sold online, according to Am-
profon, Mexico's association of record producers—a 116.3% increase over 2009, with most of
those sales coming from iTunes. For the first six months of 2011, online music sales in Mexico
rose by 7.7%, according to IFPI numbers, even as mobile music sales declined. And although
the bulk came from iTunes, other online stores like Ideas Music Store and Corona Music saw
their sales rise as well. In Brazil, home to Sonora, the successful subscription service owned
by Terra, online music sales accounted for 58.7% of all digital music sales in 2009, surpassing
mobile sales—which represented 41.3% of the market—for the first time.

In Argentina, mobile still dominates the digital marketplace, but with the debut of iTunes,
the tides should change, says Alejandro Duque, director of sales and business development
for Universal Music in the Southern Cone (Argentina, Chile, Paraguay and Uruguay). “Even
if they buy music online already, they definitely don’t do it with the frequency they would if
they had direct access to that music on their device,” Duque said in December, a few days be-
fore iTunes’ launch. And Colombia and Venezuela, where Facebook and Twitter are extremely
popular, are also ripe for online sales spikes. In Colombia, for example, digital sales grew by a
stunning 76.9% in the first half of 2011, according to IFPI, much of that attributed to mobile
sales. Now, it will be online’s turn. —Leila Cobo
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FILM/TV

I Pop Stars: More Social
Than Movie Stars

Pop artists are more accessible by social media standards
LOOK OUT, HOLLYWOOD. Not only has pop been stealing high-profile endorsement deals and maga-

zine covers for years, it’s after your day jobs, too. Rihanna is a co-star in next summer’s “Battleship,” Tay-
lor Swift is voicing the female lead in the animated adaptation of Dr. Seuss’ “The Lorax,” Nicki Minaj and
Drake are voicing characters in “Ice Age 4: Meltdown,” and Mary J. Blige will soon be holding her own
against Tom Cruise and Catherine Zeta-Jones in the movie version of Broadway’s “Rock of Ages.” Even
Jennifer Lopez, who's starred in one major movie since 2005, snapped up more than a half-dozen en-
dorsement deals in 2011 and booked two movie roles for 2012, including the summer ensemble-comedy
“What to Expect When You're Expecting.”

Why the shift? Pop stars are just more accessible by today’s social-media standards, with more active
(and better-followed) Twitter and Facebook profiles than their actor counterparts, making them ideal pro-
motional vehicles for movie marketers and brands looking to reach younger audiences.

“People always want more and more from these celebrities because they’re just not giving it,” one promi-
nent Hollywood endorsement agent says. “Musicians tend to be more flexible because they always have new

content coming out or touring appearances.” —Andrew Hampp

DIY | DIGITAL

2 3 IPads And
Making Music

TheiTar and MOOG’s Animoog app

will set a new tone

THE FUTURE OF MUSIC MAKING just became even more DIY.
First, there’s Starr Labs’ iTar Instrument for iPad—a dock in the
shape of an actual guitar with the iPad serving as guitar strings.
The productis available for preorder and will be released in April
or May. Company owner/president Harvey Starr says that the
iTar is “interactive educational software.” It can be used for rec-
reational, educational and performing purposes.

MOOG Music’s Animoog app is based in exploration and intui-
tive performance. “It was important to us not to simply rehash
or simulate a well-known existing instrument,” MOOG product
marketing manager Trent Thompson says.

The company created a new sound engine controlled by
a user interface, directly inspired by Bob Moog’s keyboards
from the '70s and '80s. Thompson says the low-cost app
now “gives us the opportunity to introduce what we do—
the MOOG way of playing with technology musically—to
thousands or millions of people who may not have had that
opportunity in the past, or who can’t get their hands on our
analog hardware products.

“We've even seen videos of 4-month-old babies making beauti-
ful synthesizer music with Animoog,” Thompson adds. “If this

EXECUTIVES | LATIN

2 Nir
Seroussi

Latin), basedin Los Angeles,
and has been instrumental in
the signing and development
of acts like Gerardo Ortizand
Pikadientes de Caborca. But
like Afo Verde, president of
Sony’s Latin region, Seroussi,
aBerklee grad and songwriter,
also comes with an artist-driven
background that will no doubt
shape his new position at Sony.
That Seroussi wants to put his
own stamp on thingsis obvious:
He’s bringing ina new marketing
team, although his appointees
haven’t yet been named. And
Seroussi will split time between
Miami and Los Angeles, and will
now have under his purview So-
ny’s deep roster, whichincludes
such stars as Romeo Santos, Pit-
bull, Vicente Fernandez, Camila
and Chayanne. —Leila Cobo

Sony’sman in Miami

UNIVERSAL REVAMPED its
Latin operations last year, and
now it's Sony Latin’s turn. For
the past several months, the
company has been quietly
restructuring its offices,and a
few key executives have left. Al-
though things have been hush-
hush and no announcements
made, by now it’s established
that Nir Seroussi will head the
company’s U.S. operations in
Miami. Seroussi has been VP of
marketing and A&R for Sony
Latin since 2004 (after helm-
ing the same position at EMI

generation grows up with creative synthesizer sounds literally
from the cradle onward, it could have a very interesting effect
on the musical future.” —Jeff Benjamin
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2 Fabio
Luisi

The Met has a new face

WHEN JAMES LEVINE—the
Metropolitan Opera’s venerable
music director of 40 years—
bowed out of conducting as-
signments for the remainder of
this season and all of 2012-13 due
to health concerns, the pundits
started to buzz.

Classical music blogs handi-
capped the race for his replace-
ment, including tenorand
occasional conductor Placido Do-
mingo and Yannick Nezet-Seguin,
ayoung French-Canadian who
already has music directorships
at the Philadelphia Orchestraand
the Rotterdam Philharmonic.

But New York’s Met—witha
budget of $325 million, the larg-
est opera company in the world—
turned its attention to one man:
Fabio Luisi.

A native of Genoa, Italy, Luisiis
currently the principal conductor
of the Vienna Symphony, and will
soon step into the generalmusik-
direktor role for the Zurich Opera.
These obligations and other guest
engagements—at the Rome
Opera, the Genoa Operaand the
San Francisco Symphony—didn’t
keep him from answering the
Met’s call. Named principal guest
conductor in 2010, he was el-
evated to principal conductor last
September, arole previously held
by such greats as Arturo Toscanini
and Gustav Mahler.

While Levine s still technically
on hiatus, the Met operation—in-
cluding Levine himself—is opening
its arms to Luisi. “l am delighted
that Fabio is now a more perma-
nent part of the Met team,” Levine
said in a statement that accompa-
nied the news of his hiatus.

GM Peter Gelb says that
Luisi’s “wide range of repertoire,
his superior conducting and
interpretive skills and his great
relationship with our orchestra
and chorus makes him ideally
suited to the Met. We hope our
relationship with him continues
to grow and strengthen.”

—Kerri Mason
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25 Pharrell
Williams

Andthewinneris. ..

ONE OF 2012’S more intriguing
creative alliances is Academy
Award-winning composer Hans
Zimmer (“The Lion King”) and
Grammy Award-winning hip-hop
artist/producer Pharrell Williams
(best pop vocal album for Justin
Timberlake’s Justified) serving
as music consultants for the 84th
annual Oscars (Feb. 26 on ABC).
The gigis a first for both.

But pushing the envelope has
always been Williams’ MO, be-
ginning with his tenure as half of
intrepid production duo the Nep-
tunes with Chad Hugo. Williams
has since created two fashion lines
(Billionaire Boys Club, Ice Cream),
launched the liqueur Qream,
moved into original film scoring
(“Despicable Me”) and, with Zim-
mer, is one of the co-founders of
online music startup UJAM.

Williams (@pharrell) says he’s
watched the Oscars sincehe wasa
kid. “The glam, the glitz, the great
films...and the mostimportant
accompanying element is the
music,” Williams says. “Being able
to work side by side with Hans is
invaluable. And | getto learnatthe
same time, too? Please.”

Asked what viewers can ex-
pect of their collaboration, Wil-
liams says, “We want to keep the
tradition of great music, but we’ll
doit the Hans and Pharrell way.”

But the awards and UJAM
aren’t the only ventures he’ll have
ahandinthis year.In 2011he and
partner United Entertainment
Group announced the formation
of | Am Other. The Google/You-
Tube channel will spotlight new
musicians, artists, filmmakers and
other innovators.

Williams also serves as creative
director for youth culture channel
KarmaloopTV.com. Targeting the
18-34 demo, the entity is planning
tolaunchasa24/7 cable TV net-
work in 2012. “We're still waiting
on the definitive [launch] date, so
| can’t go into much detail,” Wil-
liams says of the venture, which
will feature original programming.
“We want to do this ina way that
hasn’t been approached...that
feels unique but right at home.”

Interms of recording, Williams
says he’ll be working on “every-
thing from Jay Sean to Jay-Z. My
taste in music has further diversi-
fied. It’s interesting where my
music will be popping up this year
...l couldn’t be more excited.”

—Gail Mitchell

|
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2 Michael
Breidenbruecker
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2 Carol
Goll

Co-founder of Last.frn and R[DJ

CAN BREIDENBRUECKER (@BYZO) do for audio
gaming what he did for streaming music? He’s putting
innovation to the test this year with his app company
RJDJ, which takes a more cerebral approach to app-
making. One of the company’s first big launches was an
app based on the film “Inception,” which is helping to
set the tone for a new “sonic adventure” game. Dubbed
Dimensions, the game combines recorded audio from
auser’s current environment with Google Maps tech-
nology to create a different kind of “augmented audio”
experience. Users can then acquire points to travel to
different levels of the universe, or “dimensions.”

And there are parallels between Breidenbruecker’s
early ventures and his latest project—both turn per-
sonal, geographic data into entertainment. “There’s
lots of talk recently about ‘carrier IQ’.... We can actually
create so many more services out of the personal con-
nection between phone and human,” he told Venture-
Beat. “Last.fmis, ultimately, spyware. Collect the data
openly and honestly—neighbor radio, personal charts,
et cetera. It’s about ‘context’ data.” —Andrew Hampp

LIVE | DANCE

ICM head of global
branded entertainment
ALTHOUGH SHE’S MADE HER
MARK in pairing Hollywood ac-
tors like Jon Hamm, Kim Cattrall
and Megan Fox with big market-
ers like Mercedes, Unilever and
Armani, Goll’'s biggest achieve-
ment in 2011 was helping lure
Eminem back into the spotlight.
The rapper’s pair of Super Bowl
commercials for Lipton Brisk Iced
Tea and particularly Chrysler’s
“Imported From Detroit” helped
reignite a cultural conversation
that hadn’t been so loud since

his Slim Shady LP heyday. Goll
worked with Eminem manager
Paul Rosenberg and Interscope
marketing honchos like Steve Ber-

for the otherwise endorsement-
shy rapper.

“The Brisk/Eminem partner-
ship was a good fit because it was
acreative collaboration rather
than a traditional endorsement
deal,” says Marisol Tamaro, senior
marketing director for Pepsi-
Lipton. “From the Brisk brand
perspective, it was a unique
opportunity to partner with a
talented artist who resonates
strongly with our consumer and
whose bold personality aligns
with that of our brand.”

And with rumors of a new tour
and a follow-up to 2010’s Recov-
ery, brands are clamoringto be a
part of Eminem’s next ventures
(though he recently swapped
firms for touring, moving from
William Morris Endeavor to Cre-
ative Artists Agency). Expect
Golls 2012 to be busier than ever.
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28 Timo
Poijiirvi

Hitlantis CEO

“WE’VE HAD A FANTASTIC YEAR,” says Timo
Poijarvi (@timopo) of Hitlantis, an innovative music
discovery tool that has also released apps for iOS
and Android. (It also offers a Web version.) Live Na-
tion used Hitlantis in some test cases, including a
competition that gave a Hitlantis artist an opening
slot at a Bon Jovi concert in Helsinki (where Hitlantis
is based). The company is in talks with various record
labels that see value in using Hitlantis as an A&R tool.
Andit’s raised $1.5 million in venture capital funding.

What stands out is Hitlantis’ visual nature. The
screen shows artists as bubbles that circle a space in
the middle. An artist’s proximity to the middle of the
screen reflects the act’s level of popularity. Users can
click ona bubble to stream a track. The more tracks
available from an artist, the larger the act’s bubble.

New features are planned for 2012, including fuller
artist profiles with real-time chat and social features
so users can follow one another and track what

man and Christian Clancy to find
first-of-their-kind brand pairings

Miami Music Week

And suddenly, it’s the greatest show on Earth

FOUNDED IN 1985 by record pool directors, the Winter
Music Conference was a chance for the far-flung dance
music community to get together, share intelligence
and swap new sounds. Panels and discussions covered
the art of DJ'ing, the underground experience of night-
clubbing and the perils of doing business in a limited,
niche genre. Twelve years ago, the Ultra Music Festival
launched during the same week: a well-organized rave
meant to capitalize on the world’s greatest DJ’ing talent
being in the same city at the same time. But now that
dance music has gone mega, the week is becoming less
about WMC'’s industry hobnobbing and more about
the massive public-facing opportunity of Ultra, now a
150,000-person party taking over downtown Miami’s
Bayfront Park.

Last year, logistical challenges kept the two events
apart for the first time since their inception—and the
majority of the crowds, artists and industry people
showed up for Ultra. Other big events—like dance-fo-
cused DSP Beatport’s Beach Party and Swedish House

Mafia’s Masquerade Motel—also aligned with Ultra.
This year, they're reunited, but no one is calling it Win-
ter Music Conference anymore: The last week in March
is known simply as Miami Music Week. Tickets are
almost sold out for all of Ultra’s three days (March 23-
25)—and as of this writing, organizers haven't publicly
announced a single artist yet.

“It’s very rewarding but also challenging to book
knowing that [we're nearly sold out],” Ultra producer
Russell Faibisch says. “Fans know what they can expect
in general. But we also like to surprise them.”

Beyond being a gateway to 150,000 beat-crazy fans,
Ultra is also representative of what success looks like for
a dance artist in the new world. “All artists have come to
terms [with the idea] that making a living out of selling
recorded music is a thing of the past,” says Neil DeGuz-
man (@neildeguzman) of Republik Management, which
handles artists like Gregor Tresher and Blond:ish. “It’s
all about event-related monetization and, if you've played
your cards right, ancillary income like merchandise,
endorsements and music synchronization.”

Another distinctive quality of Ultra:
enough scale to secure major sponsor-
ships, something that the insular WMC
never pulled off. Faibisch says that longtime
partner Heineken will be back for 2012, and
other deals are on the table.

“More lifestyle companies are seeking af-
filiation through dance music,” DeGuzman
says. “With the amount of events that take
place in Miami at the end of March that com-
bine music, lifestyle, technology, culture and
art, it sends a positive message about what
the dance scene is all about—experiencing
music and having fun.” —Kerri Mason

—Andrew Hampp

they’re listening to. Poijarvi says, “We are changing
the way people discover content.” —Glenn Peoples

PUBLISHING

30 CRB To Decide
On Digital Rates

AFTER NEGOTIATING KEY ROYALTY RATES last year with
digital music services (Billboard, Dec. 17), music publishers will be
turning their attention to the U.S. Copyright Royalty Board in 2012.

As part of the CRB proceedings, negotiations between the Na-
tional Music Publishers’ Assn. (NMPA) and the Digital Media Assn.
have been under way since September to set rates for the five-year
period of 2013-2018. The talks range from mechanical rates for CDs,
digital music sales and for various classes of interactive streaming
services and emerging subscription services.

The CRB has scheduled rate proceedings to begin in the sec-
ond quarter in the event that publishers and digital services fail to
reach a settlement.

The major publishers struck deals last year with Google and
Apple for a 12%-of-net-revenue royalty rate on their cloud-based
services. According to sources, the NMPA hopes to establish that
rate during the CRB proceedings as a statutory rate.

Publishers and digital services are expected to stick with existing
statutory rates on other product and service categories set during
the prior CRB proceedings. Those rates would include 9.1 cents per
song on a CD and per digital track download and formulas built
around 10.5% of net revenue for the different categories of interac-
tive streaming services. —Ed Christman
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3' DAngelo

With Kevin Liles as manager, R&B
singer breaks 12-year dry spell

IN TERMS OF LONGEST breaks between
studio albums, D’Angelo has surpassed
R&B peers Maxwell (eight years) and
Sade (10 years). But from all indications, it
sounds like the missing-in-action crooner
will formally break his musical silence
after 12 years. Manager Kevin Liles of
KWL Enterprises (@kwlmanagement)
declines to reveal a specific 2012 release
date (or even a month or quarter) at this
point. However, he does tell Billboard that
D’Angelo is 90%-95% finished with his up-
coming RCA project.

Primarily written and produced by
the singer/songwriter, the project still
doesn’t have a title—despite previous re-
ports that it will be called James River—
and a first single is still being decided.
“We’re going back and forth on what he’s
actually going to call the album,” says
Liles, who adds, “Of course, Questlove
and Q-Tip are involved.”

Warming up in advance of the release,
D’Angelo will perform 10 concerts in Eu-
rope, kicking off with sold-out shows Jan.
30-31at Club Paradiso in Amsterdam. A
similar stateside trek is still being deter-
mined. Liles says, “It depends on exactly
when we sit down and figure out the
whole game plan with RCA.”

D’Angelo counts two previous studio
albums, 1995 debut set Brown Sugarand
2000’s Voodoo. The former has sold 1.8
million and the latter—No. 1on the Billboard
200—has sold 1.7 million, according to
Nielsen SoundScan. A greatest-hits CD/DVD
collection, The Best So Far...,featuring the
top five R&B singles “Lady” and “Untitled
(How Does It Feel),” was released in 2008.

“It’s 12 years of emotion, passion and
love for music that has been pent up,”
Liles says of the new album. “D’Angelo is
finally going to share all of that. It’s a spe-
cial space where he’s not searching for a
song—he’s reaching for your soul.”

D’Angelo is amember of a Liles man-
agement roster that includes Trey Songz,
Estelle and Keyshia Cole. CEO Liles
founded New York-based KWL in 2009
following the industry veteran’s stints as
executive VP of Warner Music Group and
president of Def Jam.

“We will continue to transform as an
industry,” Liles says of the year ahead.
“Content will still be king: More people
will have that entrepreneurial spirit and
release their own material, be their own
publicist and street team, create their own
moves. We’ll continue to make the tail lon-
ger. | look forward to providing a platform
where creative people can be creative,
businesspeople can be mentored and
[forge] relationships, and we’ll see more
and more collaborations—whether it’s dis-
tribution systems, peer-to-peer systems,
new sponsors—as we continue to grow
our business.” —Gail Mitchell
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And the cafe will
rock: VAN HALEN
performing at New
York’s Cafe Wha? on
Jan. 5.

Anthony—announced during an intimate
club show in early January at New York’s Cafe
Wha? thatnewalbum A Different Kind of Truth
will be released Feb. 7. The set will be Van
Halen’s firststudio effort with Roth since the

Van Halen
A massive tour—plus first studio album

with singer Roth since ‘1984’

THREE YEARS AFTER A SUCCESSFUL
reunion tour with David Lee Roth, Van Halen

with Interscope Records, thereby leaving its

DIGITAL | RADID

label of 35 years, Warner Music. The iconic
rock group—Roth and brothers Eddie and
announced in November that it had signed ~ Alex Van Halen, with Eddie’s son Wolfgang
on bass instead of original member Michael

blockbuster 1984. New single “Tattoo” pre-
miered with an accompanying video on Jan.
10. A North American arena tour begins Feb.
18 and runs through June. The band’s 2007-08
reunion tour, produced by Live Nation, posted a
career-best $93 million in gross and attendance
of close to 1 million from 74 shows, according

to Billboard Boxscore. —Mitchell Peters

Internet Radio
Land Rush

Startups and established outlets are ready to claim listeners’ ears

ALTHOUGH 2011 WAS THE YEAR of Pandora’s IPO and Clear
Channel’s entry into the personalized Internet radio business, 2012
will be the year digital music services took “lean back” listening
to new heights. Hints of the coming Internet radio land rush were
seen in the final month of last year. Spotify rolled out improved
artist-oriented radio features powered by music intelligence provider
the Echo Nest. Myspace launched a new music player that mimics
radio by building playlists based on search queries. And Rara.com

launched with a decidedly lean-back, mainstream approach to paid,
on-demand music services.

These interactive services go beyond what webcasters like Pan-
dora offer, but they’ll be competing for many of the same listeners.
Pandora and iHeartRadio are making strong inroads into the auto-
mobile marketand continue their push on connected devices. Other
noninteractive music services, such as mixtape-oriented startups like
8tracks and Songza, are primed for a breakout year.—Glenn Peoples

VAN HALLEN: KEVIN MAZUR/WIREIMAGE COM; ILLUSTRATION BY STEPHEN SAVAGE
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On the rise: Bad
Boy’s MACHINE
GUN KELLY

HIP-HOP | ARTISTS

Bad Boy 2.0
Diddy reboots with Machine

Gun Kelly, French Montana

FOUNDER/CEO SEAN “DIDDY” COMBS has steered the careers of Bad
Boy Records artists the Notorious B.1.G., Faith Evans and Mase, among others,
but with his latestsignees, he's letting them do the work. The label inked deals
with Cleveland native Machine Gun Kelly (@machinegunkelly) last August
and Bronx’s French Montana (@frenchmontana) in December, and Combs
(@iamdiddy, with 4.5 million followers) and label president Harve Pierre (@
harvepierre) are branding their latest crop of recruits as “Bad Boy 2.0,” which
also includes prior signees Red Cafe (@redcafe) and Cassie (@officialcas).

“That’s what Diddy wants in his artists: He wants them to take hold of their
projects—ijust like him,” Bad Boy Worldwide VP of marketing Jason Wiley
(@jwizzle555) says. “You look at the new model today, it’s about building a
base. Our goal is to really build that following and make sure that their base
is continually fed with the things that they want.”

Kelly and Montana have already amassed respective followings with free
mixtapes, connecting with fans on social networks and relentlessly touring < -
the United States. Both artists will drop debuts in the second or third quar- L e
ter, but it all depends on how hard they grind. EX

“It’s about building a career here, and that’s really what Bad Boy 2.0 is
about,” Wiley says. “We’re making sure that people believe so they are will-
ing to buy not only this album, but the fifth album that comes out as well.”

TOP: EST 19XX/BAD BOY; BOTTOM, LEFT: MERRICK MORTON/COLUMBIA TRISTAR

—Steven J. Horowitz

FILM/TV | ROCK

Hardcore Composers

Studio franchise films turn to rock musicians—in pairs

“The Girl With the
Dragon Tattoo”
star ROONEY
MARA

THREE POTENTIAL FILM FRANCHISES have entrusted
their scores to musical teams. A unique approach—Hans
Zimmer (@hanszimmermusic) and James Newton Howard’s
work on two Batman films was an event unto itself—but in
the current cases, all of the composers hail from the rockand
pop worlds. From the film companies’ point of view, each of
these films is a starting point for future movies.

First up is Sony Pictures’ remake of “The Girl With the
Dragon Tattoo,” with a score from the Academy Award-win-
ning team of Trent Reznor (@trent_reznor) and Atticus Ross.
The David Fincher-directed film was released Dec. 21, 2011;
a three-CD soundtrack came out Dec. 27. Like the awards
campaign for their first film project together, “The Social
Network,” Reznor and Ross expect to be active in the promo-
tion of the film and score in early 2012.

Reznor recently told the Hollywood Reporter that the
Swedish murder mystery had more in common with his
work in Nine Inch Nails, which Ross produced. “A dark tone
felt more familiar” than the bickering that went on in “The
Social Network,” Reznor said.

Sony will also release “The Raid,” a martial arts film that

won the Midnight Madness Award at the Toronto Film Festival,
but with a new score from Mike Shinoda (@m_shinoda) of
Linkin Park and Joe Trapanese (@joecomposer), who worked
on “Tron” with Daft Punk. Sony’s Screen Gems secured the
remake rights while Sony is looking at a spring release with
the new score.

“The guys reached out to me because they wanted a certain
sound: something big and high-energy,” Shinoda told Bill-
board at last fall's Hollywood Reporter/Billboard Film & TV
Music Conference. “There are moments in any movie—in a
movie like this, at least—that can jump right in the front. It’s
what the collaboration is all about. But then there are other
times when it's important to step back and for the music to
be invisible. Clearly that’s not something that I would do as
much with on a Linkin Park record, and it’s something I'm
having fun using with a project like this.”

Lionsgate announced in 2011 that its potential franchise of
“The Hunger Games” would be placed in the hands of T Bone
Burnett and Danny Elfman. Universal Republic will put out
the soundtrack around the time of the film’s release, which is
planned for March 23. “The Hunger Games” is expected to be
the first of four films based on Suzanne Collins’ best-selling
novels, though top Lionsgate executives have said the film
needs to gross at least $100 million to continue as a franchise.

The first music from the film came out Dec. 23, a collabo-
ration among Burnett, Taylor Swift and duo the Civil Wars,
titled “Safe and Sound.” An instrumental from Arcade Fire’s
Win Butler and Regine Chassagne and an original from
the Decemberists, “One Engine,” have also been confirmed
for the soundtrack, which Universal Republic has termed a
“companion CD” for the film, suggesting that not all of the
music will make the final cut. —Phil Gallo

LEGAL

3 U.K. To Finally
inforce “Three
Strikes’ Measures?

Ofcom CEOwill oversee how

Digital Economy Act is operated

IT’S BEEN ABOUT 18 MONTHS since the United
Kingdom’s Digital Economy Act became law, but
2012 may finally be the year that the government
will begin to enforce the act’s “three strikes” anti-
piracy provisions. One of its key measures—send-
ing warning letters to persistent users of illegal
download services, threatening court action if
they continue to infringe copyright—was origi-
nally scheduled to begin late this year, although
many fear that 2013 is a more likely time frame
for implementation. U.K. telecoms regulator
Ofcom, headed by CEO Ed Richards, is in charge
of drafting how the DEA will operate and recom-
mends a £20 ($31) fee for consumers wishing to
appeal copyright
infringement. The
success or failure
of ongoing High
Court appeals
from U.K. Internet
service providers
Talk Talkand BT
over the legal-

ity of enforcing
the act willbe a
determining fac-
torin when, or

if, three strikes
legislation finally
comes into force.
—Richard Smirke

Ofcom’s ED
RICHARDS
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Sharon Van Etten

It’s all about the voice

PRIOR TO HER DEBUT full-length, Because I Was
in Love (Language of Stone, 2009), Sharon Van Etten
worked for now-manager Ben Goldberg as an intern
(and then as a paid employee) at Brooklyn-based Ba Da
Bing! Records (@badabingrecords). Meanwhile, on her
off hours, the songwriter nurtured a music career and
made friends with other local artists. “She was playing
shows four nights a week, meeting people, then going
home to write more every night,” Goldberg says. “The
thing about Sharon is she wants to understand every-
thing about what she’s doing.”

Since Love, she’s released the critically acclaimed
seven-song EP Epic (Ba Da Bing!, 2010), headlined
Brooklyn’s Northside Festival, performed with Bon
Iver and Iron & Wine and lent vocals to records by
acts like the Antlers and the National.

Van Etten (@sharonvanetten) isn’t the typical singer/

songwriter, and among those to notice was Jagjaguwar
founder/president Darius Van Arman. In July 2011, he
signed the New Jersey native, who joins the ranks of
acts like Bon Iver and Okkervil River.

“Sharon has this once-in-a-generation voice,” Van
Arman says. “We're just so lucky to work with art-
ists like her.”

Recorded in the Brooklyn studio of National guitarist
Aaron Dessner, Tramp is Van Etten’s masterwork, ac-
cording to both Van Arman and Goldberg. Out Feb. 7,
it features guest appearances by Dessner and brother/
bandmate Bryce, as well as members of Beirut, Wye
Oak and the Walkmen.

“She’s finally got a full band behind her, too,” Gold-
berg says, referring to the three musicians who now
tour with Van Etten. “This record is Sharon at her most
fully actualized.” —Devon Maloney
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Subscription
Discontent

Artist profits aren't looking pretty

SPOTIFY AND ITS PEERS made 2011 the year subscription services finally
threatened to break into the mainstream consumer market. But 2012 will be the
year that subscription services spark artistand label discontent over their payouts.

A number of 2011’s high-profile releases, like Coldplay’s Mylo Xyloto and
the Black Keys’ El Camino, have completely bypassed streaming services in
favor of download and brick-and-mortar stores. Adele’s 21, the best-selling
album of 2011, was released last February but still isn’t available at Spotify
(although it’s available at other U.S. subscription services). Many more
titles were pulled from services last year, and more will be pulled in 2012.

While label sources say there isn’t yet any evidence that streaming ser-
vices cannibalize, some artists are wary of trading the better royalties of
CD and download purchases for an uncertain stream of far smaller royal-
ties. If cannibalization does occur, the economics aren’t pretty. At 0.3 cents
per stream, a four-minute song would need to be played for 22 hours to
equal the revenue from a single $1.29 track purchase. A singles-oriented
pop artist might accept that trade-off, but album-focused rock acts will be
more hesitant. —Glenn Peoples

RADIO

More Talk Radio On FM

Spoken word a more powerful revenue driver than music

TO ENSURE THE LONG-TERM survival of their biggest AM brands, radio companies sacrificed under-performing music sta-

tions last year to add an FM simulcast for news, talk and sports stations. In the top 10 markets alone, eight music stations van-

ished, ranging from rock to country to gospel. While music will continue dominating FM for some time, a combination of demo-

graphics and economics is likely to accelerate the migration of spoken-word formats to FM this year.

Nearly three out of every four U.S. radio listeners don’t tune to the AM band, according to Arbitron, making FM essential for

reaching a younger, more gender-balanced audience. News, sports and talk formats are among the most lucrative—six of radio’s

top 10 billing stations program spoken-word formats, according to BIA/Kelsey.

“This will be the year of talk on FM,” Cumulus Media senior VP of programming Mike McVay says. “More companies are re-

alizing that not only is there a larger audience on FM, but that spoken-word formats deliver a disproportionately higher revenue

share than music formats.”
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—Paul Heine

VAN ETTEN: DUSDIN CONDREN; ILLUSTRATION: ALEX NABAUM
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4 Bonnie
Raitt

First album in seven years

THE ROCK AND ROLL HALL of
Fame slide guitarist’s first album
since 2005’s Souls Alike (which spent
14 weeks on the Billboard 200, peak-
ing at No.19) is also her first project
on her new label, Redwing Records.
Raitt describes the 12-track Slip-
stream (due April 10) as “a new batch
of great songs,” four of which were
recorded with producer Joe Henry
and the rest self-produced. The set
includes two Bob Dylan covers (“Mil-
lion Miles,” “Standing in the Door-
way”) as well as atake on Loudon
Wainwright l1I’s “You Can’t Fail Me
Now.” —Benjamin Meadows-Ingram
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Who will reign supreme in 20127 Here are 35
contenders we've got our eyes on in the new year.

LOS TUCANES DE TIJUANA
365DIAS

DISA, JAN. 31

(@tucanesdetij)

Nortefio icons Los Tucanes de Ti-
juana have a tradition of simulta-
neously releasing an album of cor-
ridos along with one of ballads and
cumbias. This timearound, the band
has alternated. 365 Dias, the follow-
up to 2009 corridos release El Arbol,
will include ballads, danceable fare
andsongsfullof “double-entendres,”
according to manager Ramon Na-
varro, including one titled “Coming
Out of the Closet.” All tracks were
written by lead singer Mario Quin-
teroandrecorded at Los Tucanes’ new
studioin Chula Vista, Calif.

THE FRAY

SCARS AND STORIES
EPIC,FEB.7

(@thefray)

Recorded at Nashville’s legendary
Blackbird studiowith producer Bren-
dan O’Brien (Bruce Springsteen,
Pearl Jam), Scars and Stories looks
set to build on the runaway success
of the Fray’s self-titled sophomore
set, which hit No. 1 on the Billboard

“Terror’ Squad

200in2009. The project’sleadsingle,
“Heartbeat,” hasbeenafixtureonthe
Billboard Hot 100 since its release
last October, while album cuts “The
Fighter” and “Run for Your Life” de-
liver a similarly rousing mix of emo-
tive melodic rock, perfectly tailored
for mainstream appeal.

NICKI MINAJ

PINK FRIDAY: ROMAN RELOADED
YOUNG MONEY/CASH MONEY/
UNIVERSAL, FEB. 14

(@nickiminaj)

The follow-up to her chart-topping
2010 debut, Pink Friday, which
bowed at No. 2 on the Billboard 200,
launched the most charting singles
(eight) from a female rap album in
Billboard’s history and has sold 1.7
million copies (according to Nielsen
SoundScan), Nicki Minaj’s sopho-
more project, named after alter-ego
Roman Zolanski, has already pro-
ducedtwo Hot 100songs, “Romanin
Moscow” and “Stupid Hoe.” Minaj,
who was named the 2011 Rising
Star at Billboard’s Women in Music
event, described the new album as
“grimy” in an onstage conversation
with ABC’s Robin Roberts at the De-

SLEIGH BELLS
REIGN OF TERROR
MOM + POP, FEB. 2I
(@sleighbells)

In 2010, Sleigh Bells were the right band for the right
moment: a wave of hype, a deal with both M.LA’s

cember gala.

ROBERT GLASPER
EXPERIMENT
BLACKRADIO
BLUE NOTE/EMI, FEB. 28
(@robertglasper)
Drawing from
jazz, hip-hop,
R&B and rock,
/ 9 pianist Glasp-
er’s fourth
Blue Note/EMI
album features
multiple guests, including Erykah
Badu, Lupe Fiasco and Yasiin Bey
(formerly known as Mos Def).
Though most of the album is origi-
nal material, the setincludes such
covers as Sade’s “Cherish the Day”
with Lalah Hathawayand Nirvana’s
“Smells Like Teen Spirit.” Shanieka
Brooks, Blue Note director of mar-
keting and Glasper’s product man-
ager, says the label will make an
efforttoreach newaudiences by ser-
vicing a single to AC radio, offering
poster and remix contests, partner-
ing with such lifestyle companies
as Giant Steps and even employing
an urban street team. A South by

N.E.E.T. Recordings and Mom + Pop Records and a
skull-rattling, ear-punishing, yet exhilaratingly novel
sound complete with indelible hooks. In the two years
since the band’s debut, Treats, pushed the Brooklyn
noise-pop duo to the top of the underground and led
to a series of synchs in videogame and movie trailers,
that hype has changed into anticipation with questions
swirling and expectations rising regarding upcom-
ing follow-up Reign of Terror. But team Sleigh Bells is
unfazed: “We're excited that a band we believe inand
watched really explode with their first record have de-
livered a musically amazing follow-up really quickly,”
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Mom + Pop GM Thaddeus Rudd says.

If first single “Born to Lose” is any indication, gui-
tarist Derek Miller (formerly of hardcore band Poison
the Well) and singer Alexis Krauss haven’t lost their
knack for crafting in-the-red gems, but the swirling
guitar in the background that closes out the track
adds a new texture that hints at more intricate song-
writing and production.

“There are 11 amazing songs on the record, [and]
there’s a lot of depth to it,” Rudd adds. “It’s areally
cohesive, exciting listening experience, which is kind
of a bland thing to say, but it’s true.”

Southwest appearance, a rarity for
jazzartists,isalsobeing considered.

ESPERANZA SPALDING
RADIO MUSIC SOCIETY

HEADS UP INTERNATIONAL,
MARCH 20

(@espespalding)

As Spalding prepares for her first
Heads Up International album since
becoming the first jazz artist to win
the best new artist Grammy Award,
shesaysit'smusicforthenon-jazzlis-
tener that provides a foundation for
jazz artists to express themselves. “It
intrigues me to think about different
presentation approaches while writ-
ing each kind of song,” the Portland,
Ore.-based bassist/composer said in
astatement. “On the pop song side,
I think about listeners who aren’t
into jazz.” For her new album (her
fourth), Spalding recorded with sax-
ophonistJoe Lovano, keyboardist Leo
Genovese and drummer Terri Lyne
Carrington; guests include Jack De-
Johnette, Billy Hart, Lionel Loueke,
Lalah Hathaway and teenage horn
players from the American Music
Program. Rapper/producer Q-Tip (of
ATribe Called Quest) is featured on
two songs, which he also produced.

EDNITA NAZARIO

TBA

SONY MUSIC LATIN, MARCH
(@ednitanazario)

Ednita Nazario’s last studio album,
2009’s Soy, debuted atop Billboard’s
Top Latin Albums chart, propelled
in part by the Puerto Rican diva’s
enduring popularity in her home
country, as well as her excellent rep-
ertoire. Nazario, whorelishes record-
ing new material, much of it writ-
ten by women, says the songs on her
new set, which was recorded live in
the studio and produced by Grammy
Award winners George Noriega and
Sebastian Krys, may display vulner-
ability, but “never weakness.”

JIMMY CLIFF

SACRED FIRE

COLLECTIVE RECORDINGS,
APRIL

(@thejimmycliff)

The first new recordings since
2004 from the reggae legend
and Rock and Roll Hall of Famer
sprang from
Cliff being
managed by
the Collective.
Last fall, Tom
“Grover” Bier-
ney, who heads
Collective Recordings, signed
Cliff to the Sony RED-distributed
label and connected him with pro-
ducer and Rancid frontman Tim
Armstrong. The result was the Sa-
cred Fire EP, a collection of covers
and new material that topped Bill-
board’s reggae chart when it was
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Watching
The Throne®)

Louder tha
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RICHIE readies

country.duets:

released late last year. For the new
album, tentatively due in April,
Cliff and Armstrong wrote many
of the songs at Hollywood’s Sound
Factory studio. Cliff also rewrote/
rerecorded his anti-war classic
“Vietnam” as “Afghanistan” with
aband of more than a dozen musi-
cians and singers, capturing the
energy of his '70s work. Bierney
says, “We talked about how to go
backward in order to go forward.”

LUDACRIS

LUDAVERSAL

DISTURBING THA PEACE/DEF
JAM, QI

(@ludacris)

Billed as a sequel to sixth album The-
aterofthe Mind, which debuted at No.
5 on the Billboard 200, rapper/actor
Christopher “Ludacris” Bridges’
eighth studio album will be his first
release since his chart-topping 2010
effort, Battle of the Sexes. The proj-
ect, originally said to be a late-2011
release, will feature production by
the Neptunes. “People have an idea
of who I am but they still don’t know
me,” says Ludacris, who recently ap-
peared in the film “New Year’s Eve.”

GLASPER: MIKE SCHREIBER; RICHIE: ALAN SILFEN; SLEIGH BELLS: PATRICK ODELL; GARBAGE: ELIAS

TAHAN



“Ihave different fans because 'm so
versatile. Some fans want to listen to
a certain type of Ludacris and others
want to listen to another type. I want
toincorporate everything everyone
wants to hear from me and add more
on Ludaversal.”

RICK ROSS

GOD FORGIVES, I DON'T
MAYBACH MUSIC GROUP/DEF
JAM, QI

(@rickyrozay)

Originallyscheduled for release atthe
endof2011, Ross'sfifthalbumwas de-

layed due to health concerns after the
Miamirappersufferedtwoseizuresin
October. The set follows Ross’ lauded
2010release, Teflon Don, whichbowed
at No. 2 on the Billboard 200 behind
Eminem’s Recovery. (Ross’ previous
three efforts all topped the chart.) In
the meantime, Ross has made several
high-profile appearances on songs by
Drake, Monica and Juvenile, and on
Jan. 6, he released the free mixtape
Rich Forever. Godlead single “You the
Boss” (featuring Nicki Minaj) has al-
ready entered the top 10 of Billboard’s
HotR&B/Hip-Hop Songs chart.

P 0 R R R R R

Homecoming

LIONEL RICHIE

TUSKEGEE

MERCURY NASHVILLE, MARCH

(@lionelrichie)

Long before Grace Potter teamed with Kenny Chesney or Jimmy Buf-
fett hit the top of the country charts duetting with Alan Jackson, Lionel
Richie was making fans and friends in the country community. Richie
penned Kenny Rogers’ chart-topping hit “Lady,” Conway Twitty cov-
ered his “Three Times a Lady,” and Richie’s collaboration with Alabama
on “Deep River Woman” was among the highlights of the 1986 Coun-
try Music Assn. Awards. Last November, Richie returned to the CMAs
to preview Tuskegee, a collection of his classic hits performed with
Little Big Town, Darius Rucker, Jason Aldean and other country acts.

“| wanted to do a country album,” Richie said backstage at the CMA
Awards, “and found out that every country act down here knows the
lyrics [to my songs] better than | do, so | thought, ‘Let’s change this
thing around and do a duets album and give everyone a chance to give
their interpretation of what the songs are all about.’ Instead of getting
everyone to sing the track that | created, | wanted Rascal Flatts to come
in and create a Rascal Flatts track and sound like themselves, make
‘Dancing on the Ceiling’ sound just like them. Then Shania Twain came
in with ‘Endless Love’ and Jennifer Nettles with ‘Hello’ and Willie Nel-
son with ‘Easy Like Sunday Morning.””

UMG Nashville executive VP/GM Ken Robold says TV will play a
major role in marketing Tuskegee, which Richie named for his Alabama
hometown. “We are hoping to also have a presence on the [Academy
of Country Music] Awards,” Robold says. “We have several other ap-
pearances planned, spanning morning, prime time and late night. Ad-
ditionally, we are in talks with Home Shopping Network about a large
presale event to help supplement our retail strategy. We feel the audi-
ence for this record has a broad appeal, particularly with adult females.
Two of the genres that strongly appeal to this demographic are coun-
try and adult contemporary, so clearly these two will be a focus.”

The first single has yet to be determined, but Robold hears many
possibilities. “Every one of the songs on this record is timeless,” he
says. “When you couple Lionel’s vocals with an incredibly strong array
of duet partners, we feel that this record can surprise a lot of people.”

TAIO CRUZ

TY.0

MERCURY/ISLAND DEF JAM,
EARLY SPRING

(@taiocruz)

The third album from U.K. hit-
maker Taio Cruz and his second
on Mercury/Island Def Jam (the
first, Rock-
starr, peaked
at No. 8 on the
Billboard 200
and featured
the hit “Dyna-
mite”), TY.O

goes even deeper into dance terri-
tory, firmly establishing Cruz as
the voice of the high-energy radio
anthem. Dr. Luke is behind three
cuts on the new set, including
first single “Hangover” with Flo
Rida. TY.O also includes “Little
Bad Girl,” which firstappeared on
producer David Guetta’s Nothing
But the Beat, and one of the first
pop production stints by mem-
bers of Swedish House Mafia,
who co-wrote and produced two
tracks including next single
“Troublemaker.”

KARMIN

TBA

EPIC, SPRING

(@karminmusic)

Self-described “swag pop” duo Kar-
min—Amy Heidemann and Nick
Noonan—has already racked up
more than 100 million views on You-
Tube, an American Music Award (in
the inaugural new media category)
and a record deal, largely thanks to
the pair’s unique covers of pop hits,
mostnotably Chris Brown’s “See Me
Now,” as well as its original material.
Now the twosome, who met at the
Berklee College of Music, is working
with such producers as Claude Kelly
and Tricky Stewart while prepping
its debut as Antonio “L.A.” Reid’s
first signing to the newly re-formed
Epic Records. “It’s like the covers on
crack,” Noonan says of the project. “A
lotof rapping, alotofearth tones, alot
of big drums and big pop choruses.”

SHINEDOWN

TBA

ATLANTIC, SPRING

(@shinedown)

“It wouldn’t be Shinedown if we
didn’t make it bigger,” says Brent
Smith, frontman of the Florida hard
rock band Shinedown. Almost four
years after the band’s most success-
ful effort, The Sound of Madness (No.
8onthe Billboard 200, top 10 Hot 100
hit“Second Chance”), theactisready-
ing thereleaseofitsfourthstudioset.
With synths, a 27-pieceorchestraand
a 10-piece horn section added to the
group’semotional guitarrock, Smith
hopes the new project, recorded with
Madness producer Rob Cavallo, will
“makethehairstanduponyourarms
and keep you on the edge of your
seats.” Shinedown released first sin-
gle “Bully” online on Jan. 3.

TIMBALAND

TBA

INTERSCOPE, SPRING
(@timbaland)

Originally titled Shock Value III,
Timbaland’s fourth solo album will
find the rapper/producer “getting
back to his roots but still keeping
an international appeal,” manager
Marcus Spence says. The project
is Timbaland’s first album since

Trash
Talk

GARBAGE

TBA

SELF-RELEASED, LATE SPRING
(@garbage)

Garbage drummer Butch Vig says

complete and will likely be released
in late April or early May. The new

the band’s still-untitled fifth album is

set—which he says conjures dark vibes
reminiscent of Garbage’s first two
albums, 1995’s self-titled debut and
1998’s Version 2.0—will be released
on the band’s own label, whose tenta-
tive name is Stun Volume. “We got
some offers from some majors, but

at this point | feel it’s better for us to
control exactly what we want to do
and not have to deal with any other
corporate decisions,” says Vig, whose
other bandmates are vocalist Shirley
Manson, bassist Duke Erikson and
guitarist Steve Marker. Garbage’s last

album, 20071’s Bleed Like Me (Almo
Sounds/Geffen/Interscope), debuted
at No. 4 on the Billboard 200 and has
sold 284,000 copies, according to
Nielsen SoundScan.

Vig says that songs on the new album
feature elements of electronica, big
beats, noisy guitars, punk riffs and at-
mospheric film moments. “When we
started recording last February, we em-
braced who we are,” he says. “We have
an identity when the four of us make
music together, and | think these days
it's good to have a strong identity.”

N
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2009’s Shock Value IT and will fea-
ture appearances by frequent Tim-
baland collaborators Missy Elliott
and Justin Timberlake as well as
Benny Benassi. “[Timbaland] has a
catalogof musicthathe’srecorded al-
ready, [including] collaborationslike
‘Break Your Back, featuring Missy
Elliott and Dev, and ‘Red Bone,’ fea-
turing[Timbaland’s brother] Sebas-
tian and Petey Pablo,” Spence says.
Asingle, “Pass at Me,” appeared last
October buthasyetto chart.

GARY CLARK JR.

TBA

WARNER BROS., LATE SUMMER
(@garyclarkijr)

He'sbeencomparedto Jimi Hendrix
and Stevie Ray Vaughan, labeled
the savior of the blues and hailed as
rock’n’roll’s next great ax man. And
it's all justified. After sharpening
his skills in the Austin scene as a
teen, Clark had his breakout perfor-
mance playing alongside Eric Clap-
ton and Sheryl Crow at Clapton’s
Crossroads Festival in 2010. A deal
with Warner followed, andlastyear’s
Bright Lights EP bowed atop Bill-
board’s Blues chart, attracting rave

reviews and landing on many best-
of lists. Now comes the LP. Details
aresparse, but Warner reps confirm
that Clark is writing now and plans
tospend the spring on the road—in-
cluding a stop at Coachella—before
cutting the album in early summer.

FRANKIE J

TBA

UNIVERSAL MUSIC LATINO,
SUMMER

(@therealfrankiej)

In2005, Frankie
Jreachedabilin-
gual, bicultural
audience with

£ 2n ﬁ
his 2005 break-
out album The

=
‘\h One, which hit

No. 3 on the Billboard 200. Now, he’s
signed to Universal Music Latino
and set to release his new Spanish-
languagealbum this summer. “He’ll
display a more pop-leaning vein that
will surprise his fans and open new
markets,” Universal managing di-
rector Luis Estrada says, noting that
Frankie ] either wrote or co-wrote
most of the tracks on the new collec-
tion. According to Estrada, thealbum

A La Mode

like a good email to send.”
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VCMG
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MUTE, MARCH I3

For such a high-profile col-
laboration, everything about
VCMG—the union of synth pop
titans and former Depeche
Mode bandmates Vince Clarke
(now the creative mind behind
Erasure) and Martin L. Gore (still
Depeche’s primary songwriter) is
quite minimal.

For one, there’s the music: Wordless techno at its most bare,
churned out of vintage analog synthesizers in the Cabin, Clarke’s
studio in the woods of Maine, and tweaked and finessed remotely
by Gore. Even the track names—like “Bendy Bass” and “Single
Blip”"—are spartan. Two EPs with remixes, starting with Spock
(Mute), out now, will lead up to the album’s release.

“We didn’t plan each track out, looking for this or that. We were
just messing about with sounds,” Clarke says. “We didn’t have to
worry about choruses or anything. It was just pure sound play, and
that really made the process quite pleasurable.”

Then, there’s the partnership itself. Despite having not worked
together since 1981—when Clarke was still a member of Depeche
Mode, writing its first big hit, “Just Can’t Get Enough,” before
going his own way—Clarke and Gore didn’t desire or require an
epic air-clearing or massive stage to link up.

“It’s just handy to have someone to run ideas off of,” Clarke says.
“| can’t really judge my own work. | thought, ‘Well, | never worked
with Martin, really,’ and | knew he was interested in synths. It felt

The promotional plan, too, is simple. “Although high profile, this
is very much a side project for both artists,” Mute marketing director
Nicole Blonder says. “Overall, we're targeting existing fans of the art-
ists as well as fans/DJs of techno and EDM.” Exclusive prereleases on
dance-dedicated DSP Beatport, club DJ servicing, consumer adver-
tising, limited press and potentially a remix contest are in the works.

JANUARY 21, 2012

R AR R e

will be released simultaneously in
Mexico, Central America and the
United Stateswithafirstsingleslated
for the first quarter.

PRINCE ROYCE

TBA (SPANISH ALBUM)

TOP STOP MUSIC, TBA

TBA (ENGLISH ALBUM)
ATLANTIC RECORDS, SUMMER
(@planetroyce)

Bronx-born Prince Royce, 22, is a
former cellphone salesman turned
one of the Latin music’s most nota-
ble artist development success sto-
ries. Known for his cool and suave
Spanish-language hits, his self-titled
Latin debut topped Billboard’s Latin
charts in 2010 and secured him a
spoton Enrique Iglesias’ Euphoria
tour thatalso featured Pitbull. Now,
he’s set to return with two projects—
a bachata-themed album led by the
single “Las Cosas Pequefias”/“The
Small Things,” and his first English-
language pop album, due later this
year. “One day I was watching En-
riquelglesiasand Pitbullon TV, then
oneyear later  was hanging out with
them backstage,” he says. “When I
first started out, some people said
I was wasting my time and money,
but I never gave up. I was 14 when I
started singingand gotsignedtoare-
cordlabelat20. 'm proofthatyou can
make your dreams happen.”

Tl

TROUBLE MAN

GRAND HUSTLE/ATLANTIC,
SUMMER

(@tip)

After serving a 10-month prison sen-
tence for probation violation (his sec-
ond 10-month jail stint in as many
years), Grammy Award-winning rap-
per Clifford “T.1.” Harris is set to re-
turn with his eighth studio album,
Trouble Man. “I'm taking myself out
of myelement,” T.I. said in November
of the album, his first since 2010’s No
Mercy, which bowed at No. 4 on the
Billboard 200. “This is the first proj-
ect where I'm talking about things
that I've experienced before that I'm
not necessarily experiencing now
because I'm not doing a whole lot of
partying.” T.I. has released a pair of
singles reportedly featured on the
album—*“I'm Flexin',” featuring Big
K.R.LT., and “Hear Ye’ Hear Ye',” fea-
turing Pharrell Williams—but nei-
ther has yetto make a significantim-
pacton the charts. T.I. released the
free mixtape Fuck Da City Up at mid-
nighton New Year’s Eve.

MATCHBOX TWENTY

TBA

MELISMA/ATLANTIC, SUMMER
(@matchboxtwenty)

Matchbox Twenty fans haven’theard
new material from the Rob Thomas-
led rock group since 2007’s Exile on
Mainstream, whichessentiallyserved

Something
good: TWO
DOOR CINEMA
CLUB settlesin.

as a greatest-hits set with seven new
tracks. It debuted at No. 3 on the
Billboard 200 and has sold 827,000
copies, according to Nielsen Sound-
Scan. The band later took a break to
allow Thomas to focus on his 2009
solo album, Cradlesong. Now Match-
box Twenty is back in the studio with
Grammy Award-winning producer
Matt Serletic for a new album tenta-
tively due this summer, according to
Atlantic head of A&R Pete Ganbarg.
“There’sdefinitelyahungeroutthere
for an artist like this, as we've seen
with Jason Mraz or Train,” Ganbarg
says, noting that the set will feature
more songwriting from the band as
awhole. Ganbargdescribesits sound
as “amodern version” of the group.
“What everyone fell in love with,” he
says, “it'sjust the 2012-2013 version.”

TWO DOOR CINEMA CLUB
TBA

GLASSNOTE, LATE SUMMER
(@tdcinemaclub)
Irishindierocktroupe Two Door Cin-
ema Club will kick off 2012 by join-
ing veteran rock producer Jacknife
Lee (R.E.M., Weezer) in Los Angeles
in January to record its sophomore
album. The follow-up to 2010’s Tour-
ist History, which the band supported
with performances at Coachella,
Glastonbury and Lollapalooza in
2011, was preliminarily pieced to-
gether afterthe group’s North Amer-
icantourwrappedin September,and
is expected to arrive in late summer.

PHOENIX

TBA

GLASSNOTE, LATE SUMMER
(@wearephoenix)

The French rockers will return in
the second half of 2012 with the fol-
low-up to their fourth album, 2009's
Wolfgang Amadeus Phoenix, which
spawned two top 10 hits on Bill-

board’s Rock Songs tally (“Liszto-
mania,” “1901”) and won a Grammy
Award for best alternative music
album. According to Glassnote Re-
cords founder Daniel Glass, Phoe-
nixhas completed the framework for
four songs expected to appear on the
set, which is on track for a late-sum-
merrelease, withalengthytour tofol-
low in the fall. “It’s very hard to beat
Wolfgang Amadeus Phoenix, but this
could be revolutionary,” Glass says of
the new material.

MUSE

TBA

WARNER BROS., FALL/WINTER
(@muse)
Muse’s fifth
album, 2009’s The
Resistance, was its
most successful
yet,debutingat No. \
3 on the Billboard & |
200 and landing the Grammy Award
for best rockalbum. Work on the still-
untitled follow-up began in London
lastfall with manager Anthony Addis
telling Billboard that he was eyeing
an October 2012 bow. “Muse is one
of the greatest rock bands the U.K.
has ever produced,” Warner Music
U.K. CEO Christian Tattersfield says.
“Each album, each tour, they go from
strength tostrength.”

MARIAH CAREY

TBA

ISLAND/DEF JAM, TBA
(@mariahcarey)

In September Carey posted a pic-
ture to her Twitter account (5 mil-
lion-plus followers) hinting that
she was back in the studio with Jer-
maine Dupri. If the song backing
her new Jenny Craig commercial
is any indication of the direction
of the new album, expect another
winner from the best-selling artist

VCMG: TRAVIS SHINN; MUSE: DANNY CLINCH; LEWIS: GUY AROCH; THE XX: ALIYA
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of the Nielsen SoundScan era.

GREEN DAY

TBA

WARNER BROS., TBA

(@greenday)

Littlehas been mentioned inthe press
about the follow-up to Green Day’s
chart-topping 2009 Butch Vig-pro-
duced rock opera, 21st Century Break-
down,buttheveteranrockacthasbeen
previewing new material in recent
months during intimate club shows.
Atalate-OctoberconcertatNew York’s
300-capacity Studio at Webster Hall,
frontman Billie Joe Armstrong re-
portedly told fans thata new album
didn’texist yet before playing several
new cuts. Still, an albumin 2012isa
longshot. “I think Billieis still in writ-
ingmode,” Vigsays. “I knowthey have
atonofsongs.”

JAY-Z

TBA (SOLO ALBUM)

ROC NATION, TBA

WATCH THE THRONE 2

DEF JAM, TBA

(@s_c_)

Although nothing has been con-
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firmed, Jay-Z recently hinted that
2012 could bringasequel to Watch the
Throne, his chart-topping collabora-
tive album with Kanye West, as well
asanewsoloalbum. “[KanyeandIare]
ina great place creatively,” Jay-Z told
MTV Newsinearly December, shortly
afterannouncinga pairof charity con-
certstobeheldatNew York’s Carnegie
Hallin February, tobenefitthe United
Way and the Shawn Carter Scholar-
ship Foundation. “Youmightseea ay,
then Kanye and a Throne album next
year.” During an informal Q&A fol-
lowing a prerelease listening session
for Watch the Throne last July, Jay-Z
said he had completed two songs for
his next solo set, which would be his
firstsince 2009’s chart-topping The
Blueprint 3.

LEONA LEWIS

GLASSHEART

SYCO/RCA, TBA
(@leonalewismusic)

Ryan Tedder, Dallas Austin and Fra-
serT. Smithareamong thewriter/pro-
ducers who have already contributed
to Glassheart, the third studio set from
U.K.singer Leona Lewis, who gother

0 start after win-

ning the third
season of “The X
Factor.” To whet
fans’ appetite,
Lewis released
the Smith-pro-
duced EP Hurt in December, al-
though noneofthetracksareexpected
toappear on the comingalbum. Work
onthe projectis ongoing.

NO DOUBT

TBA

INTERSCOPE, TBA

(@nodoubt)

In September, Southern California
rock act No Doubt announced on its
website that its long-awaited new stu-
dio album wouldn’t be ready for 2011.
Abouttwo months later, singer Gwen
Stefanitweeted enthusiasticallyabout
listeningto “thenewnodoubtrecord.”
Whenever the projectarrives, it'll be
the band's sixth studio setand first
since 2001’s Rock Steady, which has
sold 2.8 million copies, according to
Nielsen SoundScan.

FRANK OCEAN

TBA

DEF JAM, TBA

(@frank_ocean)

The singer/songwriter and Odd Fu-
ture affiliate self-released his mixtape
Nostalgia, ultra. on his Tumblr (frank-
ocean.tumblr.com) early last year.
The setspawned the top 20 Hot R&B/
Hip-Hop Songs hit “Novacane” (No.
17 peak) and helped Ocean land ap-
pearances on Jay-Z and Kanye West's
chart-topping Watch the Throne, work
writing for Beyoncé’s 4and the cover
of the Fader. Little is known about the
sound and shape of the New Orleans
native’s coming debut except that
West reportedly asked to work on it, a
request Ocean has sofar denied.

PEARL JAM

TBA

SONY, TBA

(@pearljam)

Pearl Jam celebrated its 20th an-
niversary in 2011 with reissues of
1993’s Vs. and 1994’s Vitalogy, a

Marking The Spot

THE XX
TBA
YOUNG TURKS/XL
RECORDINGS, SPRING
A critical and commercial
sleeper smash, the xx’s
2009 self-titled debut was
an unexpected delight. Re-
leased on Young Turks/XL
Recordings, the electronica-
flavored alt-rock album,
- which was afixture in the
upper reaches of the Billboard 200 for 35 weeks, landed the British
three-piece the coveted 2010 Barclaycard Mercury Prize. Band mem-
ber Jamie xx—real name Jamie Smith—has since established himself
as anin-demand DJ and producer, remixing Adele, Florence & the
Machine and Radiohead, and winning plaudits for his Gil Scott-Heron
remix album We’re New Here (XL).

Work on the xx’s as-yet-untitled sophomore set began in Novem-
ber with Smith recently telling the Creators Project blog that he was
aiming to have the record out in time for the summer festival season.
“We’ve all come back off tour and [have] kind of been partying a little
bit more,” the 23-year-old said, adding that, as a result, “club music has
definitely had an influence on the next record.” The band uploaded a
demo recording of a mellow new song, “Open Eyes,” to its website in
December. Its live return is scheduled for Barcelona’s Primavera Sound
Festival (May 30-June 3), with further European and international tour-
ing expected throughout the summer and fall.

two-day music festival, Cameron
Crowe’s career-spanning documen-
tary “Pearl Jam Twenty” and a mas-
sive companion book of the same
name. In late September, P] bassist
Jeff Ament told Rolling Stone that
the band had recorded a handful of
new songs with producer Brendan
O’Brien and hoped to release its 10th
studio album in early 2012. Around
that same time, the Seattle rockers
also released a free download of new
track “Olé.” The band’s forthcoming
album will be its first since the 2009
chart-topper Backspacer.

SOUNDGARDEN

TBA

A&M, TBA

(@soundgarden)

While Soundgarden continues to

perform globally after reuniting
in 2010, there’s still no official
word yet on when fans can expect
anew studio album from the Se-
attle rock quartet. A band repre-
sentative says the group is work-
ing on a follow-up to fifth album
Down on the Upside (1996), which
bowed at No. 2 on the Billboard
200, but couldn’t confirm that a
new set would be ready for 2012.
Frontman Chris Cornell recently
completed a solo tour in support
of his new Songbook release, and
Soundgarden has a handful of
Australian festival dates booked
in early 2012.

THE WEEKND

TBA

TBA

(@theweekndxo)

Toronto singerand Drake collabora-

A New Day

BRANDY

TBA

CHAMELEON/RCA, MAY

(@4everbrandy)

Initially planned for a March release,
Brandy’s yet-untitled first album through
her new deal with Chameleon/RCA (made
official last August) is now scheduled to
arrive in May. “Fans have been patient
with me, tweeting and asking when the
album is coming,” says Brandy, whose
most recent album, Human, arrived on
Epic and peaked at No. 13 on the Billboard

200in 2008. “So the pressure is on. But
this is my chance to get it right this time:
to make sure the music and setup are
together. I'm in good hands now with my
new label home and creatively. | feel very
confident going into 2012.”

Judging by the depth of the creative
collaborators onboard—a lineup that
includes such marquee producers as Jim
Jonsin, Bangladesh, Danja and Hit-Boy
plus go-to songwriters Rico Love, Sean
Garrett, Ester Dean, hot newcomer Frank
Ocean and Chris Brown—the singer has
every reason to feel confident. “It’s defi-
nitely the R&B Brandy with this album,
from dance songs to bang-out ballads,”
the singer says of the project.

tor Abel Tesfaye, who performs as
the Weeknd, started 2011 as an un-
known. Threeself-released LPslater,
he closed the year on many best-of
lists and begins 2012 with what feels
like the entire Internetwatching his
every move. Stillunsigned and with
Coachella already on his schedule,
the attention doesn’t look to abate
anytime soon.

Reportingby Justino Aguila, Jon Blistein,

N Leila Cobo, Phil Gallo, Jason Lipshutz,
= - Devon Maloney, Kerri Mason, Benjamin
: S :_; Meadows-Ingram, Gail Mitchell,
e e e et Mitchell Peters, Deborah Evans Price,

AN W — Erika Ramirez and Richard Smirke.
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I1Cs Our Year

Sales have leveled out. Artists can kick-start
careerswith a click. It’s a good time to be
new. Meet 17 acts whose time is now.

POP

Britishartist ED SHEERAN (@ed-
sheeran) hasalreadymadeabigim-
pression in his homeland. Signed
to Asylum/Atlantic Records, the
20-year-old singer scored three top
five singles in 2011 with his chart-
topping debut, + Now Sheeran has
set the United States in his sights.
Live shows at New York’s Mercury
Lounge (Jan. 30) and Los Ange-
les’ Hotel Cafe (Feb. 2)—booked
by New York-based Paradigm—
have already sold out. An appear-
ance at South by Southwest is also
scheduled. A U.S. release date for
the album (on Elektra/Atlantic) is
yet to be announced, but expecta-
tion for the folk-pop artist is grow-
ing. “Ed is a phenomenal talent, a
uniquevoice and one of the biggest
U.K. breakthroughs of the year,”
Atlantic Records U.K. chairman
Max Lousada says. “His brilliant
album is already attracting him a
passionate global audience, and
we're extremely excited about [its]
U.S. campaign.”

Witha baroque pop sound thatrecalls
Queen and a youthful exuberance
that’s in tune with its new label, Fu-
eled by Ramen, New York-based band
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FUN. (@ournameisfun) is just that.
Almost three years after releasing its
first LP, the group will make its ma-
jor-label debutwhen new album Some
Nights arrives Feb. 21. The set, pro-
duced by Kanye West collaborator Jeff
Bhasker—who “gave the album the
shot in the arm I'was hoping it would
have,” fun. frontman Nate Ruess
says—showcases the act’s growth
into a band able to channel its mas-
sive sound and singalong choruses
into concise tracks. “Sometimes we
felt the need to go overboard,” Ruess
adds, “and thenwerealizedwewanted
everythingtobeheard.”

COUNTRY

BRENTANDERSON (@brents2cents)
canrecall singing in the hallway at
a casino while his band played the
mainroombecausehewastooyoung
tolegallybeinthevenue, butsuchob-
stacles didn’t deter the Sea Gayle Re-
cords/Arista Nashville newcomer,
who began writing songs when he
was 10 and fronting his own band
at13.The Pascagoula, Miss., native
spent the latter part of 2011 introduc-
ing country radio to his debut single,
“Amy’s Song,” which features guest
vocals by Vince Gilland Pure Prairie
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Look at me
now: AZEALIA
BANKS is
prepping her
debut album.

League’s Craig Fuller. “We’ve been
doingalotofradioshowsatclubs and
bars, so we're getting in front of lis-
teners,” says Anderson, now 23, who
hasalsobeen openingshows for Ron-
nie Dunn, Jerrod Niemann and Brad
Paisley. “He’s a unique songwriter
and a unique singer,” says Paisley,
who co-wrote two songs for Ander-
son’s debut, set to arrive this sum-
mer. “He has this really cool voice
and when I heard the way he writes,
Twas in. Thope he has all the success
in the world.”

Broken Bow Records newcomer
DUSTIN LYNCH (@dustinlynch)
honed his songwriting skills pen-
ning more than 200 songs in less
than two years. The Tullahoma,
Tenn., native earned the respect of
Music Row’s songwriting elite and
his collaborators include Dallas Da-
vidson (“Just a Kiss”), Tim Nichols
(“Live Like You Were Dying”) and
Casey Beathard. His debut single,
“Cowboys and Angels,” is gaining
traction at country radio and he’s
a savvy social media operative: He
documents his travels on his ra-
dio-tour Tumblr (dlradiotour.tum-
blr.com) and connects with fans

through his weekly YouTube Web
series, “Tuesdays on the DL.” On
Jan. 17, Country Weekly will launch
CW onthe DL, featuringanewsong
from Lynch and a webisode each
week leading up to street date.

HIP-HOP

Maybach Music Group, Rick Ross’
imprint on Warner Bros. Records,
scored big in November when
Wale’s sophomore album, Ambi-
tion, debuted at No. 2 on the Bill-
board 200. Next up for MMG is the
proper debut from MEEK MILL (@
meekmill), a star on the Philadel-
phia mixtape scene who broke out
in 2011 with “Ima Boss,” the scorch-
ing street anthem that appeared on
Maybach Music Group Presents: Self
Made Vol. 1and peaked at No. 20 on
the Hot R&B/Hip-Hop Songs tally.
Warner Bros. executive VP/head of
urban music Joie Manda says that
Mill has completed four songs for
his still-untitled debut, which is due
in the spring, and that, like Ambi-
tion, will be executive-produced
by Ross. “You're going to get those
high-energyclubrecords,andyou're
also going to get a few introspective
records... Hewants todescribe who
he is and his story about where he
comes from,” Manda says, adding
thatMillis planningonaheadlining
tourin 2012.

After honing her skills at New
York’s La Guardia High School—
whose alumniinclude Nicki Minaj
and Kelis—20-year-old Harlem
rapper/singer AZEALIA BANKS
(@azealiabanks) caught the at-
tention of hip-hop blogs on her
club-ready single “212,” which hit
iTunes in December. Formerly
signed to XL Recordings, Banks
is currently unsigned and prep-
ping her debut album for a 2012
release. In the meantime, she’s is-
sued more Internet-baiting tracks
(“Liquorice,” “L8R”), plotteda U.K.
tour that kicks off Feb. 7 and con-
firmed spots at Coachella and To-
kyo’s Springroove Festival.

DANCE

DUCK SAUCE started out as a side project: a
chance for friends and fellow DJ/producers
A-Trak and Armand Van Helden to indulge
their love for all things “zany and absurd,”
according to A-Trak. In 2011, that resulted in
amere three singles: feel-good disco-house
anthem “aNYway,” minimal-house chant
“Big Bad Wolf” and what might be the year’s
most surprising Grammy Award nominee
(for best dance song), “Barbra Streisand.”
The simple track—which bleats the diva’s
name over a sampled disco loop—inspired

a celeb-dotted video (66.3 million YouTube
views thus far) and even a make-your-own
microsite, which allowed users to set any
similarly syllabic set of words to the same
instrumental. It was enough to prompt the
occasional duo to start work on a full album,
set for a 2012 release. “It still sort of feels like
aside project, because Armand and | both
continue to do our own solo work in paral-
lel,” says A-Trak, also founder of label Fool’s
Gold. “Dance music’s not going anywhere,
and with Duck Sauce | feel like we really have
our lane, our own place. Not to sound cocky,
but no one’s really making records like us on
this level. Our approach is minimal and fun.

We take pride in being outsiders and doing
things our own way.”

In addition to being respected drum’n’bass
producer Spor, U.K.-born Jon Gooch is

also FEED ME (@feedme), a toxic green,
rectangle-shaped cartoon monster with a
fang-filled Cheshire grin who just happens

to produce song-based electro-house. An
animated character fronting a dance music
project? Just tell Feed Me’s label boss Dead-
maus5 that it's crazy. A full album on Mau5trap,
and a headlining North American tour—heavy
with visuals and effects, supports TBA—are
planned for midyear.
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LATIN

For the past three years, J BALVIN
(realname Jose Alvaro Osorio Balvin)
has permeated the airwaves of his
native Colombia with self-released,
danceable reggaeton tracks boasting
romantic lyrics and catchy hooks. In
2010, EMI Colombiasigned Balvin (@
jbalvin) toa distribution deal, leading
U.S.-based Capitol Latin to sign him
as an exclusive recording artist. After
collecting a gold plaque in Colombia
for sales 0f 15,000 copies of his 2009
debut, Real, Balvin is now preparing
to go global. His first international
album will hit later this year, butin
January Capitol Latin will drop a mix-
tape featuring hits and unreleased
material. “What he has accomplished
on his own has been unprecedented,”
Capitol Latin VP of marketing David
Alvarado says. “We are happy to take
himto the nextlevel.”

Downey, Calif.-based Del Records
founder Angel Del Villar discovered
Mexican-born NENA GUZMAN
(@nena_guzmanl) last year after
seeing her belt out heartfelt corridos
and romanticballads online. On Feb.
28, Del Records/Sony will release her
debut, Te Declaro La Guerra/I Declare
War on You. Produced by regional
Mexican music vets Giovanni Ca-
brera and Daniel Niebla, the project
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Superstar:
JACOB
LATIMORE is
shooting for the
stratosphere.

will mark the 21-year-old Guzman,
who has already racked up 2 mil-
lion-plus YouTube views, as one of
the youngest artists in her genre to
emerge with a strong fan base.

R&B

Ever since WILLOW SMITH
(@ officialwillow) stormed onto
the scene in 2010 with “Whip My
Hair"—No. 11 on the Billboard Hot
100; 1.5 million downloads, accord-
ingtoNielsen SoundScan—fanshave
been wondering what’s next. Well,
the 11-year-old dynamo is back with
new single “Fireball” (featuring Nicki
Minaj), while her Roc Nation debut
album, Knees and Elbows, is due in
April, justin time for the Kids’ Choice
Awards (hosted by Willow’s famous
father, Will). The set’s producers and
songwriters include Tricky Stew-
art, the-Dream, Jim Jonsin, Warryn
Campbell, Ester Dean, Andre Mer-

Rejoice: KARYN
WILLIAMS is
keeping the
faith.
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ritt, Red Styles and Stoopid Robots.
According to Omarr Rambert, music
director/A&Rexecutive for Overbrook
Entertainment, which manages
Smith, “Thisalbumislikea gumboof
R&B, popandrock. It’s prettymuchall
themusic thatinspires Willow.”

Fifteen-year-old JACOB LATI-
MORE (@jacoblatimore) is a singer/
dancer/actor who first appeared on
Billboard’s R&B/hip-hop charts in
2007 with viral single “Superstar”
(released by Crown World/Face-
2Face, thetrack peaked atNo.84) and
whose RCA debut is slated for early
2012. The Teddy Riley-produced
radioversion of firstsingle “Like Em
All” (featuring Issa) has sold 76,000
downloads, according to Nielsen
SoundScan, and peaked at No. 55 on
HotR&B/Hip-Hop Songslastyear. It
was preceded last February by a ver-
sion featuring Diggy Simmons that
peakedin thetopfiveat Radio Disney.

CHRISTIAN

Boasting a vibrant pop/rock sound
that echoes a mix of influences rang-
ing from Coldplay and Amy Grantto
Aqualung, FOR KING & COUNTRY
(@4kingandcountry) bows Feb. 28
with its Fervent Records debut, Crave.
Bornin Sydney, siblings Joeland Luke
Smallbone moved to Nashville dur-

ing elementary school when their
concert promoter father relocated the
family. “We are opposites, but we re-
ally function well together,” Joel says
of the brothers’ dynamic. The duo’s
firstsingle, “Busted Heart (Hold On
to Me)” is climbing Billboard’s Chris-
tian Songs chart. Album cuts “Peo-
ple Change” and “Love’s to Blame”
have aired on the CW show “Vampire
Diaries,” and the song “Light It Up”
was tapped for Lifetime’s “Drop Dead
Diva.” The brothers will kick off2012
joining Skillet, Sanctus Realand other
acts on the Winter Jam tour.

In 2007, KARYN WILLIAMS
(@karynwilliams) left her real estate
career in Orlando, Fla., and moved to
Nashville. Anindieeffortstirredinter-
estat Christian radio with the single
“Rejoice” and paved the way for a deal
with Inpop Records. “Ithasitsroots in
pop/worship,” Williams says of label
debut Only You, coming in May. “I
have a broad variety of musical influ-
ences thatrange from Amy Grant to
Mariah Carey to the Judds, so there is
alittlebitofeverythingon thisrecord.”

INDEPENDENT

Songbook: BRENT
IANDERSON is
expanding repetoire
Beyond "Amy’s Song.”

sity, the Tacoma, Wash., native spent
years performing in Manhattan and
Brooklyn atestablished and DIY ven-
ues alike, and today, within many on-
line and local indie circles, Oberhofer
is already a household name. Now
with Glassnote onboard, the artisthas
been able to fully realize what he has
called a two-year-long “labor of love.”
The result? A sparkly pop debut, due
March 15, that fits well beside works
by labelmate Phoenix. As for what to
expectfromit, Glassnote CEO Daniel
Glass suggests the tracks will be best-
digested on the move. “We were driv-
ing in California recently,” he says,
“and we justblasted it, over and over.”

Athens, Ala., bluesrockquintet ALA-
BAMA SHAKES (@alabamashakes)
has built a monstrous buzz since
self-releasing its self-titled debut EP
in September through Bandcamp.
Paste magazine recently named the
band its best new artist of 2011, and
the act’s face-melting live shows—
featuring the devastating lead vocals
of frontwoman Brittany Howard—
have been selling out faster and
faster. The band’s still-untitled full-
length debutis setto drop in Aprilon
ATO in the United States and Rough
Trade in the United Kingdom.

Before Glassnote Records signed him
last summer, one-man band BRAD
OBERHOFER (@oberhofermu-
sic) already had a sizable fan base. A
former student at New York Univer-

Reporting by Justino Aguila, Jon Blis-
tein, Leila Cobo, Jason Lipshutz, Devon
Maloney, Kerri Mason, Benjamin
Meadows-Ingram, Gail Mitchell and
Deborah Evans Price.
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Swiss harpist GIOVANNA
PESSI, whose previous re-
cordings have been with ba-
roque and contemporary
music ensembles, blends the
folk music of Leonard
Cohen, Nick Drake and col-
laborator Susanna Wallum-
rod with 17th-century pieces
by Henry Purcell on her solo
debut, /If Grief Could Wait,
arriving Feb. 7 on ECM. Pro-
duced by Manfred Eicher
and recorded in Lugano,
Switzerland, the album uses
early-music instrumentation
of harp, viola da gamba and
nyckelharpa to complement
Wallumrod's understated
vocals. Pessi met Wallumrod
while recording with Wall-
umrod’s brother Christian in
2006, which led to Pessi
playing harp on Susanna’s
Sonata Mix Dwarf Cosmos.
Eicher then asked Pessito
deliver a proposal foran
ECM album, prompting a
year of rehearsing before the
project expanded to a quar-
tet. Wallumrod, a Norwe-
gian, has performed as Su-
sanna & the Magical
Orchestra since 2000.
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Live music faces growth prospects in 2012: big overseas
opportunities—and the rise of electronic dance music
and hip-hop as forces « BY RAY WADDELL

THE SLUMP THAT THE TOURING business suffered in
2010 is now looking more like a blip on the radar screen
than the shape of things to come. { Thanks in partto the
embrace of a back-to-basics approach that refocused at-
tention on smart pricing, scaling and value packaging,
the industry bounced back in 2011 (Billboard, Dec.
17,2011) and appears poised to do so again this year.

Ofcourse, itdoesn’thurtthatabevy
of superstar artists are scheduled or
expected to hit the road in 2012 (see
story, this page). But helping further
improve the industry’s growth pros-
pects this year are expanding inter-
national opportunities and the con-
tinued emergence of electronica and
hip-hop as vital touring genres.

SCARCITY AND ‘CROP
ROTATION’

A key factor in the success of any
touring artist is keeping markets
fresh. Butasartists, particularly vet-
eran acts, turn to touring as their
primary moneymaker, they tend
to go to the well too many times in
North America, thereby reducing
demand. International markets,
while expensive to build, can prove
a savvy investment and ultimately
extend careers.

As new global markets develop
in places like Eastern Europe, the
Middle East, South America and
Asia, artists have a global platform
on which to build their music ca-
reers. This is true not only for vet-
erans like U2, Madonna, Bon Jovi
and Coldplay, who have long taken
aglobal view, butalso for artists that
have emerged in the last few years,
like Lady Gaga, Justin Bieber, Tay-
lor Swift and Katy Perry, as well as
acts with considerable mileage, like
the Black Eyed Peas, Usher, Michael
Bublé and Nickelback.

“The one thing that’s soimportant
about breaking internationally and
not just in North America is it gives
you the ability to not have to come
back and play the same markets too
soon,” says Randy Phillips, CEO of
global promoter AEG Live. “The melt-
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down in album sales and the gap left
between digital sales and whatalbum
revenues were in terms of the busi-
ness model is now putting so much
pressure on touring to try and make
upforthatgapinearningsthatit’sforc-
ingartists to stay out toolong, go back
to the same markets too many times
andalso overprice and overscale.”

A global market provides an op-
portunity for what William Morris
Endeavor contemporary music head
Marc Geiger calls “crop rotation.”

“Weworkontryingtocycleartists
into different places, different mar-
kets, so we produce some scarcity,
which increases demand,” Geiger
says. “Part of our job [as an agent] is
to be a market expert, and an expert
triestofitanartist’sdemand and the
pricing and what actually happens
and guess it as correctly as one can.
Thatyields the good year.”

NEW GROWTH GENRES

The future of touring hinges on its
ability to cultivate new generations
oflivemusicfans. That’shappening
in a big way right now with stars in
electronica and hip-hop, two genres
that boast a wealth of charismatic
young artists that not only are com-
pelling live performers, but have
also bought into the mind-set that
touring builds careers and are sell-
ing tickets as a result.

A decade ago, few would have pre-
dicted these two particular genres
would drive industry-wide growth.
Electronica has been around for de-
cades but seemed relegated to un-
derground status and warehouse
parties until a charismatic group of
DJsrose to prominence, driven in no
small part by massive electronic fes-
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tivals onaglobal scaleand key perfor-
mance slots at American rock fests.
Now acts like Tiésto, Deadmaus,
Skrillex, Pretty Lights and Bassnec-
tar are moving up from the clubs to
the arena level, and they're finding
opportunities the world over.

One could make the case that, in
terms of development, electronic
music is the new rock, filling the
voidleft by the latter’s developmental
down cycle.

“If you look at the [2011] box of-
fice, Deadmaus, Skrillex, Pretty
Lights and Bassnectar did this—it’s
up there with the big touring rock
acts that have developed recently,”
says Charlie Walker, a partner at C3
Presents and manager of Bassnectar
through C3’s management division.

Hip-hop, on the other hand, has
long been part of the music main-
stream, but atleast through the '90s
was a genre that seldom realized the
same level of success at the box of-
fice as it did at retail and radio. Sev-
eral factors were cited for that discon-
nect, but surely one key element was
areluctance of some hip-hop acts to
place a high emphasis on touring as
opposed to other, more lucrative pur-
suits. A platinum hip-hop act often
found little rationale for playing
clubs when better financial rewards
awaited in the less-grinding world of
recording, publishing and branding
deals. Butwhen the hits dried upand
the scene moved on, those acts often
found themselves without a touring
base to extend their careers.

Inspired by rap artists like Jay-Z,
Kanye West and Lil Wayne—dy-
namic performers who worked hard
to build their live audiences—a new
breed of hip-hop acts is rising from
the clubs and into the arenas—Wiz
Khalifa, Mac Miller, J. Cole, Big
K.R.LT. and A$AP Rocky among
them. Pricingis conservativeand the
fansskewyoungerthan thoseofafew
years agoand might find themselves
ina club for an all-ages rap show one
weekend and at a festival like Bam-
boozle the next.

Ready for the road: The year’s top
attractions include (clockwise, from

top left) MADONNA, THE BLACK
KEYS, KENNY CHESNEY, JUSTIN
BIEBER, NICKELBACK, CONNOR

CHRISTIAN & SOUTHERN GOTHIC,

LADY GAGA and J. COLE (middle).

Meanwhile, the rock fests are re-
acting to the trend, booking not only
acts like Jay-Z, Eminem and West as
main-stage headliners, but giving
the younger artists—along with vet-
erans of the scene—slots on the sec-
ondary stages. For the first time, rap
music is poised to become a touring
forcebeyondjustthe samehandfulof
superstar artists who can sell tickets.

“I do agree that this new breed of
hip-hop ... . will continue to succeed
in 2012 and help to keep the overall
touring market healthy,” says Peter
Schwartz,agentforsuchactsasKhal-
ifa, Miller and K.R.LT. at the Agency
Group. “l am not sure this genre can
carry the entire industry as a whole,
butitwill surely be a positive piece of
the puzzle.” .

Tours'To
Watch For

From stadiums to clubs—

to the surprises

THE NO-BRAINER
When Kenny Chesney won his sev-
enth Top Package award at the 2011
Billboard Touring Awards last No-
vember for his Goin’ Coastal tour,
promoter Louis Messinaaccepted the
honor, saying, “IguaranteeyouI'llbe
backup here nextyear.”
Thenextday,word camethatformer

tourmateand fellow countrysuperstar
Tim McGraw would join Chesney in
2012 for hisall-stadium Brothers of the
Suntour,alongwith Grace Potter &
the Nocturnals and Jake Owen.
Betting on Chesney, McGraw and
company to blow out stadiums isn’t
exactly going outon alimb. After tak-
ingthe previous year off, Chesney re-

MADONNA: MICHAELA FEUEREISLOVA/ISIFA/GETTY IMAGES; BLACK KEYS: JEFF KRAVITZ/FILMMAGIC.COM; CHESNEY; CHRISTOPHER POLK/GETTY IMAGES; BIEBER: RAY
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turned to the road in 2011 with Goin’

Coastal, which ranked sixth among
theyear’s top-grossing treks, pulling
in $84.6 million, with attendance of
1.2 million from 55 shows, according
to Billboard Boxscore. And adding
McGrawto the bill elevates the Broth-
ers tour to “event” status.

Early sales point to a monster.
Nineteen stadiums have been puton
sale, including Gillette Stadium in
Foxborough, Mass., which sold out
and rolled into a second show that al-
ready has moved more than 44,000
tickets. Philadelphia and Minneapo-
lishavesold out (thelatterinlessthan
anhour),and Detroit, Dallasand East
Rutherford, N.J., are “way ahead” of
lastyear, according to Messina.

The real winners on this tour may
be Owenand Potter. The former getsa
massive platformthatextendsbeyond
just those in the stadiums, and Potter
and her crackband will play in frontof
more than 1 million people, most of
whom probably didn’t catch her fiery
sets at Bonnaroo. Brothers could be a
career-defining tour for both.

ELITE STATUS MILES

Thelistofthetop 10 highest-grossing
tours of all time is tough to break into
when the market will only bear a cer-
tain level of ticket prices and artists
capable of filling stadiums are few
and far between. But two treks have

ashotatjoiningthiseliteclubin2012.
Madonna’s 2008-09 Sticky &
Sweet tour grossed more than $408
million, according to Billboard Box-
score, makingitthetop-earning tour
by a solo artist and the third-high-
est-grossing tour of all time. While
Madge hasn't officially announced
plans for a 2012 tour, the industry
is clearly anticipating one. It would
be her second under her long-term
multi-rights deal with Live Nation
and would come under the watch
of Live Nation global touring chair-
man Arthur Fogel, who handled
the Sticky & Sweet trek, as well as
the Confessions and Re-Invention
tours. A new album on Interscope
(though Live Nation retains Madon-
na’s recording rights as part of the
Live Nation deal inked in 2007)is ex-
pectedas soonas the firsthalfofthis
year, and would, as on past tours,
provide immeasurable promotional
juice. If she works enough dates and
includes some stadiums, Madonna
could have a second top 10 entry.
Roger Waters’ live re-creation of
the epic 1980 Pink Floyd album The
Wallis atechnical and artisticmarvel,
and a gift that keeps on giving. Since
launching to huge critical and com-
mercial successin 2010, The Wall has
takenin $191.4 million, rankingit No.
16 among the highest-grossing tours
ever, according to Billboard Boxscore.

Tickets for The Wall carryahefty price
tag—Rolling Stones-esque at the top
tier—but the consensus is it’s well
worth it, as glowing word-of-mouth
has been a primary driver around
the world. Atleast 36 more arena and
stadium dates in North America are
booked for next summer. Add to that
the potential for more international
work, and Waters should handily
climbinto theall-time top 10.

DO IT AGAIN

Thankstosupportatradio, actscanrise
rapidly to arena-level headliners. But
sometimes, the fall back to obscurity
can be almost as fast. The key is sus-
tainability, and two acts in particular
will have an opportunity to show their
arena-level staying power in 2012:
Lady Gaga and Justin Bieber.
Although neither has officially an-
nounced a tour for this year, both are
expectedtohittheroad, with Gagahav-
ing had time to recover from her epic
Monster Ball tour and Bieber’s next
album expected as early as the first
quarter. Both acts have already kicked
someserious box-officetailin theirfirst
move to thearena ranks. Now it’s time
to prove they can doitagain.

Bieber’s My World tour, promoted
primarily by AEG Live, grossed $80
million from June 2010 through Oc-
tober 2011, according to Billboard
Boxscore. Heworked ithard, moving

LRI MEBETS

1.3 million tickets to 96 shows. That
type of sweat equity often pays divi-
dends for years, particularly when it
comes to international markets. Of
course, muchdependsonwhatanew
album delivers in terms of radio hits
and overall reception. Bieber, man-
aged by Scooter Braunand booked by
Creative Artists Agency, isina tran-
sitional phase, and he and his camp
arewellaware thathismusicneedsto
mature, or atleast change somehow,
toensure longevity.

If Bieber made a box-office splash
during his debut arena tour, Gaga’s
was a full-on explosion. Her Mon-
ster Ball tour, produced primarily by
Live Nation, wrapped last May after
having grossed $188 million and
moving more than 2 million tick-
ets—a record-high gross for a debut
arena-headlining tour, according to
Boxscore. Gaga takes risks with her
music, which makes box-office prog-
nostication risky as well. But the pas-
sionate following of her “little mon-
sters” has a Madonna-esque feel to
itin terms of cultural significance,
and they're hungry for more shows.
Managed by Troy Carter and booked
by William Morris Endeavor, Gaga
is just getting started. If she returns
to the road in 2012, she’ll blow up the
box office again.

THE MAILMEN

Since building to arena headliners,
Nickelback has been money at the
boxoffice. Thisisa band thatlives to
tourand, likethe mailman, italways
delivers. As a headliner, Nickelback
has grossed $177.6 million and sold
more than 4 million tickets to about
400 shows since 2001, according to
Billboard Boxscore.
Lasttimearoundonits Dark Horse
tour, Nickelback grossed $86 million
andsoldmorethan 1.5 million tickets
to 113 shows, an average of 13,000-
plus tickets per night. Nickelback de-
livered a hot new album in Here and
Now (Roadrunner) last November,
and will work the road hard in sup-
porting that record. The loose tour-
ing plan for Nickelback, booked by
Steve Kaul at the Agency Group and
managed by Bryan Coleman, is to
play North American arenas from
April through July, then hammer
away at international markets with
arun through Australia, New Zea-
land, Japanand SoutheastAsiain Au-
gustand September, then Europe in
October and November. Team Nick-
elback believes in long cycles, soit’s
likely more dates will be announced
for 2013, possibly venturing into
South America and South Africa.
Music snobs may roll their eyes,
but the public has voted: This band
defines consistencyatthe box office.

ON THE VERGE

High-energy countryrockoutfitCon-
nor Christian & Southern Gothic

N

have been making headway the hard
way, winning fans over one at a time
playinganyvenue thatwill book them
and slowly building a solid base. Like
the Zac Brown Band, they’re accom-
plished players with a rootsy Georgia
appeal thatallowed ZBB to score un-
likelyradiohitsandheadliningstatus.

Connor Christian & Southern
Gothichave been managed by indus-
try veteran Charlie Brusco, founder
of Alliance Artists in Atlanta. Last
December, Billboard.biz broke the
newsthatAlliancewould mergewith
Red Light Management and serve as
Red Light’s office in Atlanta.

Connor Christian & Southern
Gothic are totally indie, booking
plenty of dates without an agent and
releasing music on theirown through
ConnorChristian.com. But there’s
plenty of interest from agents and
labels as the band gains steam, and
the Red Light deal could be a game-
changer. A resourceful and relentless
manager on his own, Brusconow has
amuch bigger toolbox to play with.

“Red Light will help me break
this great band,” Brusco says of
Connor Christian & Southern
Gothic. “They’re tearing it up in
the Southeast right now . . . We're
going to build it the old-fashioned
way—the band’s going to be on the
road for the next couple of years and
we’ll see what happens.”

LANDING ON THE
MAINSTREAM RADAR

Given the transition of the once-un-
dergroundgenreofdance/electronica
intothemainstream, itwasjustamat-
teroftimeuntilaDJ reached theupper
echelon of international touring acts.
That finally happened in 2010 when
Tiésto became the first D] to rank
among the top 25 tours of the year, ac-
cording to Billboard Boxscore.

Beyond becoming mainstays at
festivals of all stripes, several other
dance acts are teed up to make a sig-
nificant jump in ticket sales this
year. Pretty Lights, Kaskade
and Bassnectar are among them,
with Deadmau5 arguably on his
way as well. But, given the spotlight
that comes with an unexpected five
Grammy Award nominations, in-
cluding one for bestnew artist, Skril-
lexis now on the radar of music fans
and the industry alike at a level few
electronicacts canyetclaim.

Savvy career moves, backed by tal-
entand sweat, is making this scene
afactor in the hard-ticket world, and
one should expect Skrillex’s career
arctotrend significantly upward this
year. “While we plan to be outside of
America for the first halfof the year,
there are some exciting festival plays
and unique one-offs that will be an-
nounced shortly,” his agent Lee An-
dersonsays. “Weplantospend agreat
deal of time in the States during the
latter partofthe year.” —RW
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>>Lady Gaga makes it five

No. Isin five tries on Dance
Club Songs from her Born

This Way album, as “Marry the
Night” follows the title cut,
“Judas,” “The Edge of Glory”
and “Yoii and I” to the summit
(3-1). Reaching No. 1in just
five weeks, her new leader ties
“Telephone” (featuring
Beyoncé) for her second-fast-
est coronation on the chart. She
reached the apex in just four
frames with “Bad Romance”

in December 2009. Dating to
her first week atop Dance Club
Songs (Feb. 21, 2009) with
“Poker Face,” Lady Gaga leads
all artists with 12 toppers.

Her occasional collaborator
Beyoncé ranks second in that
span with nine No. 1s, followed
by Katy Perry and Rihanna
(eight each).

@

Read Chart Beat
every week at
billboard.com/chartbeat.
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Is Another British Pop Invasion On The Way?

Could the Wanted usher in a new wave
of British pop to American shores?

The five-piece male U.K. vocal
group—which has notched five top five
singles on the Official U.K. Singles chart
and a pairof top five albums—is takinga
serious stabat U.S. stardom.

The group made its American TV
debut on “The Ellen DeGeneres Show”
on Jan. 10 and appears to be a prior-
ity for Mercury Records. How serious?
Scooter Braun, Justin Bieber’s man-
ager, has been recruited as the Wanted’s
U.S. manager.

TheWANTED

GLAD YOU CAME

Feeqy

Though the United Kingdom is rife
with pop acts that seem perfect for
American audiences, few ever success-
fully cross the pond. There isn’t one
simple reason why British acts fizzle
in the States, but one could count on
two hands the number of U.K. imports
that have gone largely unnoticed in the
pastdecade.

That’s why the commitment from
Mercury to the Wanted, along with the
enlistment of Braun, isnotable.

The group will head out on the road
fora U.S. club tour beginning Jan. 17 in
Orlando, Fla., atthe Social. The quick 10-
datejauntwill wrap atthe Roxyin Los An-
geles on Feb. 8.

While touring, the
band is also scheduled to
make appearances at gay
clubs and high schools.
While details on the latter
are still being ironed out,
the group will hit at least
four gay venues including
Splash in New York (Jan.
21) and Saloon in Minneapolis (Jan. 27).
Avisit to a Los Angeles-area gay night
spotwas in the works at press time.

The gay clubs-and-high school trek
shouldn’tbe surprising. It’s no secret
that many pop vocal groups’ core au-
diences are teen girls and gay men. In
the United Kingdom, many pop acts
devote substantial promotional atten-
tion to their gay fans and it’s standard
practice for them to make appear-
ances at gay clubs and grace the cov-
ers and front pages of popular LGBT
magazines and websites.

The Wanted’s current U.S. single,
“Glad You Came,” is lifted from its most
recent U.K. album, Battleground, which
hit No. 5 on the U.K. Albums Chart.
“Glad”—a former No. 1 U.K. hit—is
making inroads on U.S. radioand has al-
ready seen a jump in sales thanks to the

OverThe
Counter

KEITH
CAULFIELD

group’s “Ellen” performance.

The tune may debut as early as next
week on the Mainstream Top 40 airplay
tally. “Glad” previously peaked at No. 31
on the Dance Club Songs chart on Nov.
19, 2011, while a previous club tune, “All
Time Low,” reached No. 19 on Aug. 27.

“Glad” has received a
national push by Sirius-
XM'’s Hits 1 top 40 chan-
nel where it’s been played
more than 500 times, ac-
> [~ cording to Nielsen BDS,

i since September. On ter-

' restrial radio, WXRK (92.3

Now) New York leads the

way in total plays with 400
since October, including 42 in the seven
daysending Jan. 11.

Label sources say that sales of “Glad”
shot through the roof the day of the
“Ellen” gig—moving from a couple hun-
dred downloads to more than 5,000.
That’s pretty handsome, considering it
sold 7,000 downloads in the week end-
ingJan. 8.

While a release date for the Wanted’s
debut U.S. album isn’t confirmed yet,
perhaps the building momentum of
“Glad” could help firm up a street date
sooner than later.

THIS MUST BE POP: While the
Wantedismakingagoat America, there
are a number of other successful U.K.-
based pop acts that deserve some state-
side attention.

One Direction: The 2010 third-place

IVIa I-I(et \A’at(;ll‘ A Weekly National Music Sales Report

Weekly Unit Sales

DIGITAL
ALBUMS ALBUMS*
This Week 5,799,000 2,441,000
Last Week 7,714,000 3,467,000
Change -24.8% -29.6%
This Week Last Year 5,438,000 1,963,000
(hange 6.6% 24.4%
*Digital album sales are also counted within album sales.

Weekly Album Sales million Units)

30

25

20 - 2012

Year-To-Date

Taots 0
32,765,000 OVERALL UNIT SALES
46,420,000 Albums 5,438,000
-29.4% Digital Tracks 29,778,000
29,778,000 Store Singles 38,000
10.0% Total 35,254,000
Albums w/TEA* 8,415,800

to one album sale.

DIGITAL TRACKS SALES

mn

For week ending Jan. 8, 2012, Figui
Compiled from a national sample of
sales reports collected and providh

finisher on the U.K. “X Factor” program
is a runaway phenomenon in its home-
land, and the act has only released one
album. Thefiveyounggents (ages 17-20),
have 1.2 million Twitter followers (@one-
direction), nabbed twotop three U.K.sin-
gles and reached No. 2 with debut album
Up All Nightin November. They will sup-
port Big Time Rush on tour beginning
Feb. 24 in Chicago. Further, Night will
bereleased March 12in the United States
on Syco/Columbia. Prepare for mobs of
screaming American fans.

Girls Aloud: The female vocal quin-
tet has notched 20 top 10 singles in the
United Kingdom between 2002and 2008
andis on hiatus while the members each
pursue individual careers. (Rumors
aboundthattheyllre-form foragigatthe
London Olympics this year.) Americans
almost got to know one-fifth of the group
in 2011, when Cheryl Cole was briefly a
judge on Fox’s “The X Factor.”

McFly: The pop-rock band has
claimed 17 U.K. top 10 singles and six
top 20 albums since 2004. Most re-
cently, the cheeky quartet of guys have
expanded their appeal to a wider (and
older) audience, thanks to their foray
into reality TV competitions. Drum-
mer Harry Judd won the latest edition
of “Strictly Come Dancing” (the par-
ent show of America’s “Dancing With
the Stars”) while in December, bassist
Dougie Poynter was crowned cham-
pion of the famous-people-stuck-in-a-
jungle show “I'm a Celebrity ... GetMe
Outof Here!” oee

2012 CHANGE 201 2012 CHANGE
YEAR-TO-DATE SALES BY ALBUM CATEGORY
5,799,000 6.6% Current 2,817,000 2,744,000 -2.6%
32,765,000 10.0% Catalog 2,622,000 3,055,000 16.5%
53,000 39.5% Deep Cataloy 2,016,000 2,449,000 21.5%
38,617,000 9.5%
9,075,500 7.8%

*Includes track equivalent album sales (TEA) with 10 track downloads equivalent

CURRENT ALBUM SALES

n

2.8 million )

e 27 million ]

29.8 million )

e 328 million ]

CATALOG ALBUM SALES

SALES BY ALBUM FORMAT

J FM A M J J

A S O N D J

(0} 3,412,000
Digital 1,963,000
Vinyl 63,000
Other 1,000

m 2.6 million)
12!
3,268,000 -4.2%
2,441,000 24.4%
Nielsen SoundScan counts as current only sales within the first 18 months of an
) album’s release (12 months for classical and jazz albums). Titles that stay in the
89'000 41.3% top half of the Billboard 200, however, remain as current. Titles older than 18
months are catalog. Deep catalog is a subset of catalog for titles out more than
2,000 100.0% 36 months
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COMMON
THINK COMMON 529036/WARNER BROS. (18.98)
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Concerto: One Night In Central Park
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o
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JAKE OWEN

E

Inits 43rd week on

101 7 REN on nashviLLe 5o547/sun (10.98) Barsfoot Blye Jean Night
AMY WINEHOUSE I iti
102109 139 RU ) veqsit pepusLic ooseze (15.98) Back ToiBlack :v::lz:’;:flg:hes
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@ 136 — WLH o0 086 (0.08 Megalithic Symphony chart (5,000; dOWI.1
M83. N - 15%). And No. 105 is
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TAYLOR SWIFT .
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GEORGE STRAIT
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S —
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An Afternoon In The Garden
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SOUNDTRACK
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Nevermind
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161 147 132 2 UNIVERSAL/EMI/SONY MUSIC 015731/UME (18.98) NOW That’s What | Call Country: Volume 4
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WILLIE NELSON Super Hits

COLUMBIA/LEGACY 64184/SONY MUSIC (5.98)
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DELIVERY ROOM/LIGHT 2352/EONE (16.98) Arise: The Live Worship Expierence

0:000;: : @
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AEROSMITH  The Best Of Aerosmith: 20th Century Masters The Millennium Collection
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i 10:00000:00:0

= GEFFEN 001714/UME (16.98) Greatest Hits
R SO N TRACK oo Shake It Up: Break It Down
g = v%yylr\ﬁs?'\:ﬂmmmscn?s 490629 /UME (13.98) The Marshall Mathers LP
149 - J‘;sl:«)‘:sl,'»‘\‘cP UESSAW Sweeter

AVENGED SEVENFOLD Nightmare

HOPELESS/SIRE 524026*/WARNER BROS. (18.98)

POS

@ CERT.

& 66m

& o0

N

®

&

o

KENNY CHESNEY

142 G.0.0.D/DEF JAM 015421/IDJMG (10.98 Flna"y Famous BNA 57445/SMN (11.98) @ Hemlngway e WhlSkBy
JIM BRICKMAN " ; JUSTIN BIEBER "
g 84 - SOMERSET 55540 EX (9.98 All Is Calm: Peaceful Christmas Hymns Theillsinger, who | SCHOOLBOY/RAYMOND BRAUN/ISLAND 016143/1DJMG (13.98) @ Under The Mistletoa
a BOYZIIMEN The Best Of Boyz Il Men: 20th Century Masters The Millennium Collection ! PASSION BAND P
@ 178 = MOTOWN/CHRONICLES 001098/UME "‘75 "“;';"V SIXSTEPS/SPARROW 07179/EMI CMG (13.95) Passion: Here For You
| v SOUNDTRACK idni : feleased from a SOUNDTRACK
145 146 - MADISON GATE DIGITAL EX (6.98) Midnight In Paris hospital’s care to I ROA NASHVILLE 72911/SMN (11.98) Country Strong
TOM WAITS rest at home, FLEETWOOD MAC "
ey 129 130 ANTI- 87151*/EPITAPH (17.98) Bad:AsMe makes her fi;st WARNER BROS. 25801 (18.98) Greatostiits
a BLINK-182 : SELENA GOMEZ & THE SCENE = =
1471127 155 REY 1o nrerscore o16033/icA (13.98) Neighborhoods appearance on the HOLLYWOOD 004625 (10.98) & AYegrWithout Raln
YOUNG THE GIANT i chart since Oct. 22. WILCO
R ROADRUNNER 617806* (13.98) Young The Giant (She’s also heard DMP/ANTI- 87156*/EPITAPH (17.98) The Whole Love
AVRIL LAVIGNE I MIRANDA LAMBERT "
@ 156 - RCA 55870 (11.98) ® GOOdbye Lu”aby on N?S. 5 and 70 on 5 COLUMBIA NASHVILLE 46854/SMN (12.98) Revolution
@ 177 - [ BARRYWHITE _Tno Best Of Bary Wrie: 200 Contury Masters The Milennium Collection the Bilboard Hot /| CREEDENCE CLEARWATER REVISITED ForT———
ISLAND/CHRONICLES/IDJMG 000884/UME (9.98) 100 this week.) POOR BOY/SONY MUSIC CMG 52336/SONY MUSIC (6.98)
YO0 MA/STUART NICKIMINAJ ... P — — suoop DG B WL BURLESQUE ........ VICTORIOUS: MUSIC FROM  TYRESE ... SONO SONO: TITE CURET . WIZKHALIFA .
DUNCANEDGAR MINDLESS BEHAVIOR 7n OF MONSTERS AND MEN . SAFETYSUIT . ; COUNTRY STRONG THEHTTVSHOW...070 ... .75
MEVER/CHRIS THILE . 135 JUSTIN MOORE . VSV 5 ROMEQ SANTOS . (GLEE: THE MUSIC: 2NN /N DOWN
BOBMARLEYANDTHE  MUMFORD & SONS . ONEREPUBLIC ......... 118 THE SCRIPT . ... SEASON3:VOLLME7. .62 T WOW HITS 2012
165 LANDAU EUGENEMURPHY,  JAKE OWEN ... . 101 TRENT G D BOB SEGER & THE su.ven ....... 109 MIDNIGHT N Pn.ms 45 JAMESTAVLOR ... 159
MAROON S 138 -8l ATTICUSROSS ... BULLET BAND . . 50, 160 swncHFooT ....... 180 THE TEMPTATIONS .. 122  JAZIMPRESSIONISTS . 128
BRUNO MARS 35 LIONEL RICHIE BLAKE SHELTON ... 75, 80 ROBIN THICKE 53 MUSIC BY BACHARACH . 59 TMWATS
SCOTTY MCCREERY . ..25 BRAD PAISLEY _..... 120 RIHANNA . . FRANK SINATRA . THREE DOG NIGHT ... NOw 39
WILLIAM MCDOWELL . 171 WILLIE NELSON PASSION WORSHIP BAND . THE ROOTS ALVIN AND THE CHIPMUNKS: THE TWILIGHT SAGA: CHRIS TOMLIN . NOW 4 9 BARRV WHITE
TIMMCGRAW ....... 54 NICKELBACK . s eqevamevaersas]0d (QUEEN IO 169 CHIPWRECKED ... 36 BREAKING DAWN: PAR‘H TPAIN . NOWTHATSWHATICALL  WILCO ..198
METALLICA .48 NIRVANA ... CHRISTINA PERRI ... 123 ANTFARM .i:2...:138 [EARBMRGEINE JOSH TURNER - COUNTRY:VOLUME . 161 AN WINEHOUSE - 17,102
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(») UNCHARTED"

ARTIST MYSPACE PAGE

@ ARTIST IMPRINTAABEL
9 ADELE XUCOLUMBIA

0 :

‘The most popular songs on YouTube.

TTLE
E!someous LIKE YOU ]
| ADELE (XL/COLUMBIA)

5 47 TYLER WARD WwWW.MYSPACE COM/TYLERWARD

B i Q“‘ SUNGHA JUNG WWW.MYSPACE COM/JUNGSUNGHA.

[ 3 51 NOISIA www.MYSPACE COM/DENOISIA

w CLOCK OPERA wWwW.MYSPACE COM/CLOCKOPERA

11 43 PRETTY LIGHTS wWwMYSPACE COM/PRETTYLIGHTS

m BEFORE YOU EXIT WWW.MYSPACE.COM/BEFOREYOUEXIT

17 40 METRONOMY wWww.MYSPACECOMMETRONOMY

1]‘ ig; IMORD FUSTANG WW\W.MYSPACE.COM/MORDFUSTANG

14 36 PITTY WWW.MYSPACECOM/BANDAPITTY

/ANN TIERSEN WwW.MYSPACE COM/YANNTIERSENINPROGRESS

23 19 ORELSAN WVAV.MYSPACE COM/ORELSAN

- 1&2‘ 1 48 DIYAR PALA WWW.MYSPACE COM/DIVARPALA

20 16 48 PORTA wWW.MYSPACE COM/PORTAT

——m

ESUS ADRIAN ROMEROQ WwWWw.MYSPACE COM/JESUSADRIANNET

10 13 ONRA WWW.MYSPACE COM/ONRA

M THE BLOODY BEETROOTS - DEATH CREW 77 W\ MYSPACE COMITHEBLOODYBEETROOTS

b 19 28 BORGORE WwWW.MYSPACE COM/BORGORE

-w GIRL TALK www.MYSPACE COM/GIRLTALK

18 6 ELECTRIXX WWWMYSPACE COM/ELECTRIXXX

PURITY RING WWW.MYSPACE COM/PURITYRING

NICOLAS JAAR WWW.MYSPACE COM/NICOLASJAAR

DESIGNER DRUGS

UBMUSIC

JOSEPH VINCENT www.MYSPACE COM/JOSEPHVINCENTMUSIC

EMANCIPATOR WWW.MYSPACE COM/EMANCIPATOR

MILES KANE WWWw.MYSPACE COM/MILESKANEMUSIC

GABE BONDOC www.MYSPACE.COM/IMGABE

HADOUKEN! www.MYSPACE COM/HADOUKEN

ONDAN PRAKOSO & FADEZBLACK www.MYSPACE.COM/BONDANFADEZBLACK

MATT CORBY WWW.MYSPACE.COM/MATTCORBYAU

Thanks to a new video release, Clock Opera comes rebounding in
at No. 7 on Uncharted, marking a return to the tally after spending
one week on the list at No. 30 on Dec. 3, 2011. The act uploaded the
video for “Once and for All” to its Vimeo account on Jan. 2and the P3S4
audio of the tune to SoundCloud on Jan. 4. Combined on the two
services, “Once” has notched more than 40,000 plays.
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ﬂ]ﬁ) 1 59 JUSTIN BIEBER ScHO0LE0Y/RAYMOND BRAUN/ISLAND/IDIMG

‘ RIHANNA sRP/DEF JAM/IDJMG

W 5 59 SHAKIRA soNY MUSIC LATIN/EPIC

n‘ 6 “5@4 LADY GAGA STREAMLINE/KONLIVE/INTERSCOPE

ﬂ[g 9 59 KATY PERRY carioL

57 PITBULL MR, 305/FAMOUS ARTIST/POLO GROUNDS/J/SONY MUSIC LATIN/RCA

EMINEM WEB/SHADY/AFTERMATH/INTERSCOPE

LIMFAQ PARTY ROCK/WILL|AM/CHERRYTREE/INTERSCOPE

DAVID GUETTA WHAT A MUSIC/ASTRALWERKS/CAPITOL

. NICKI MINAJ YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

CHRIS BROWN Jive/RcA

SELENA GOMEZ Holywoon

SKRILLEX BI6 BEAT/MAUSTRAP/ATLANTIC

* MICHAEL JACKSON wuuepic

BRUNO MARS ELEKTRA

TAYLOR SWIFT BIG MACHINE

JUSTINTIMBERLAKE uive/Rca

i
" DRAKE YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

BEYONCE PARKWOOD/COLUMBIA

|
* LILWAYNE CAsH MONEY/UNIVERSAL REPUBLIC

ROLLING IN THE DEEP
ADELE (XL/COLUMBIA)
PARTY ROCK ANTHEM
| LMFAQ FEAT. LAUREN BENNETT & GOONROCK(PARTY ROCKMNLLLAM/CHERRVTREFINTERSCOPE) |
DOMINO
JESSIE J (LAVAUNIVERSAL REPUBLIC)
WE FOUND LOVE
RIHANNA FEATURING CALVIN HARRIS (SRP/DEF JANVIDIMG)
YOU DA ONE
RIHANNA (SRP/DEF JAM/IDJMG)
Al SE EU TE PEGO
'MICHELTELO (MICHEL TELO)
SET FIRE TO THE RAIN
ADELE (XU/COLUMBIA)
RAIN OVER ME
PITBULL FEATURING MARC ANTHONY (MR 305P0L0 GROUNDS/J/RCA)
PARADISE
COLDPLAY (CAPITOL)
~ SEXY AND | KNOW IT
. _LMFAO (PARTY ROCKAWILLLAM/CHERRYTREE/INTERSCOPE)
ﬂ 9 n DANZA KUDURO
| 'DON OMAR & LUCENZO (YANIS/ORFANATO/MACHETEANIVERSAL MUSIC LATING)
THE ONE THAT GOT AWAY
KATY PERRY (CAPITOL)
IT WILL RAIN
BRUNO MARS (SUMMIT/CHOP SHOP/ELEKTRAVATLANTIC)
MOVES LIKE JAGGER
MAROON 5 FEATURING CHRISTINA AGUILERA (ASM/OCTONE/INTERSCOPE)

The week's top streamed songs on MySpace Music.
TITLE
ARTIST IMPRINT/LABEL

COLDPLAY capitoL

1
4 SNOOP DOGG D0GGYSTYLE/PRIORITY/CAPITOL

DON OMAR 0RFANATO/MACHETE

ZOOEY DESCHANEL meRce

BOYCE AVENUE 3 peace

- WIZ KHALIFA ROSTRUM/ATLANTIC

LINKIN PARK MACHINE SHOP/WARNER BROS.

. DEMI LOVATO HoLLywoop

50 CENT SHADY/AFTERMATH/INTERSCOPE

THE BLACK EYED PEAS INTERSCOPE

AUSTIN MAHONE unsiGnED

BRITNEY SPEARS uive/RcA

AVRIL LAVIGNE rca

ONE DIRECTION svco

MEGAN & LIZ coLLECTIVE SOUNDS

SOULJA BOY COLLIPARK/S.0.D. MONEY GANG/INTERSCOPE

CODY SIMPSON arianTic

DAVID CHOI unsiGnED

GUNS N* ROSES serren

DESTORM unsiGNED

CHRISTINA GRIMMIE UNSIGNED

DAFT PUNK ViRGIN/CAPITOL

JENNIFER LOPEZ 1sLAND/IDIMG

LANA DEL RAY STRANGER

ALEX DAY NERMIE ARMY HQ

. RED HOT CHILI PEPPERS WARNER 8R0S

Adele becomes just the sixth act to reach No. 1 on the Social 50
chart since it launched Dec. 11, 2010, as the diva skips 3-1 in her
49th week on the tally. She follows Justin Bieber (38 weeks), Lady
Gaga (11), Rihanna (six), Selena Gomez (one) and the Black Eyed
Peas (two). During the tracking week, Adele gamered a 161% gain
in Facebook fans and a 19% jump in Twitter followers.

SET FIRE TO THE RAIN
ADELE (XL/COLUMBIA)
- WE FOUND LOVE
_RIHANNA FEATURING CALVIN HARRIS (SRP/DEF JAMVIDJMG)
SOMEONE LIKE YOU
_ADELE (XL/COLUMBIA)
NI**AS IN PARIS
JAYZ KANYE WEST (ROC-A-FELLA/ROC NATION/DEF JAMIDIMG)
DANCE (A$S$)
BIG SEAN FEATURING NICKI MINAJ (G.0.0.0/DEF JAM/IDJG)
MOVES LIKE JAGGER
" MARDONS FEATURING CHRISTINA AGUILERA (ASM/OCTONE/INTERSCOPE)
PARTY ROCK ANTHEM
LMFAQ FEAT. LAUREN BENNETT & GOONROCK (PARTY ROCKAVILLLANYCHERRYTREE/INTERSCOPE)
LOVE THE WAY YOU LIE
EMINEM FEATURING RIHANNA (WEB/SHADY/AFTERMATH/INTERSCOPE)
ROLLING IN THE DEEP
ADELE (XL/COLUMBIA)
5 0'CLOCK
“T-PAIN FEATURING WIZKHALIFA & LILY ALLEN (KONVICT/NAPPY BOYAIVE/RCA)
YOU DA ONE
RIHANNA (SRP/DEF JAM/IDJMG)
STRANGE CLOUDS
B.0.B FEATURING LIL WAYNE (REBELROCK/GRAND HUSTLE/ATLANTIC)
WITHOUT YOU
'DAVID GUETTA FEATURING USHER (WHAT AMUSIC/ASTRALWERKS/CAPITOL)
SUPER BASS
NICKI MINAJ (YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC)

(») NEXT BIG SOUND"

all major social music sites, st: ‘:Su%ly chd
success, as measured bv NNext Big Sound.

2ND LIFE

ﬂ DIEGO DIBOS

- EC TWINS

ALLISON PARK

- EDDIE HALLIWELL

ALEX GOOT

- YUNG KEE
ESTER DEAN
- THE RAPTURE
l.l EMMURE

- KANY GARCIA
E PIGNOISE

- LIFE DOWN HERE

SARA NIEMIETZ

=
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TITLE

Megalithic Symphony

3 OF MONSTERS AND MEN
% UNIVERSAL REPUBLIC DIGITAL EX (4.98)

Into The Woods (EP) |

Making Mirtors The video for the

PUNCHLINE
MODERN SHORT STORIES DIGITAL EX (4.98

' ROSCOE DASH

B MUSIC LINE/GEFFEN 016363/IGA (6.98)

5 GROUPLOVE
" _CANVASBACK/ATLANTIC 527696°/AG (13.98)

NeverTrust A Happy Song I_r

So NiceTo Meet You (EP) Australian Sinlﬂfl':
That

JULCE (EP) [0 Used to Kniow” has

. eamed more than

36 million views,

”E VOLBEAT
I VERTIGO 015113/UNIVERSAL REPUBLIC (13.98)

Beyond Hell/Above Heaven

TUNE-YARDS
4AD 3106" (14.98)

WHOKXILL the Billboard Hot

ﬁ FITZ & THE TANTRUMS
" _DANGERBIRD 051* (15.98)

Pickin' UpThe Pieces | 100. The album,

: BENJAMIN FRANCIS LEFTWICH
DIRTY HIT DIGITAL EX (3.98)

Last Smoke Before The Snowstorm

meanwhile, shifts
another 4,000 (up

2 KENDRICK LAMAR
| ©1_TOP DAWG DIGITAL EX (7.98)

53%).

Section.80
=i

5 DIA FRAMPTON
UNIVERSAL REPUBLIC 016136 (13.98)

Red

KURT VILE
MATADOR 938° (14.98)

Smoke Ring For My Halo l

ANDY GRAMMER
S-CURVE 151602 (9.98)

Andy Grammer

' YOUTH LAGOON
FAT POSSUM 1255* (12.98)

The Year Of Hibernation A pair of titles that

- _FORERUNNER 086 (4.98)

- NERO

THEWAR ON DRUGS
SECRETLY CANADIAN 190* (14.98)

- JAMES BLAKE
POLYDOR 02/UNIVERSAL REPUBLIC (13.98)

I n F
MISTY EDWARDS AND DAVID BRYMER Measure Of Love (EP) :I;‘:l:‘“svz:te"::lke
| 3
" MTAIMERCURY/CHERRYTREE/INTERSCOPE 016371/1GA (998 1637102) Welcome Reality L ) :;:'SV :g'z:;zl::‘:)
Slave Ambient and 27, both with
Daivas Blake L - about1,000 sold.

SBTRKT
YOUNG TURKS 060*/XL (14.98)

SBTRKT

- THE JOY FORMIDABLE
CANVASBACK/ATLANTIC 526623*/AG (13.98)

= The “nerdy white

FAT POSSUM 1237* (12.98)

GUIDED BY VOICES
6BV DIGITAL EX (7.98)

CHRIS WEBBY
HOMEGROWN MUSIC DIGITAL EX (7.98)

The Big Roar | - kid” who killed
Yuck Chris Brown’s
— “Look at Me Now”
Let's Go EatThe Factory [ on YouTube (while
~ making pancakes
There GoesThe Neighborhood debulsgvll'ialh "eaﬂ)v
Anthem Lights h 1,000.

|

while the track also
debuts at No. 9Ton

T

LABEL ABEL (PRICE).

n g HUGO
ROC NATION/EPIC 57925/SONY MUSIC (9.98)

TITLE

Old Tyme Religion

m THE BARR BROTHERS
SECRET CITY 12100 (12.98)

The Barr Brothers | J

WYE OAK
- 2115 eroE a0” (14.96)

Civilian

1 3 KNIFE PARTY
U&“E\ EARSTORM DIGITAL EX (2.98)

100% No Modern Talking (EP) J

25 5 ELEVATION WORSHIP
SIDEWALK PROPHETS

@J FERVENT 887900/WARNER BROS. (9.98)

ELEVATION CHURCH/ESSENTIAL WORSHIP 10344/SONY MUSIC (9.98)

ForThe Honor

=
These Simple Truths ‘

= HOLLYWOOD 013273 (10.98)

Something ForThe Pain

% 13 REDLIGHT KING
|

PHANTOGRAM
BARSUK 123 (8.98)

=
Nightiie (EP) |

SETH MACFARLANE
UNIVERSAL REPUBLIC 015591* (13.98)

Music Is Better Than Words

MAC LETHAL
BLACK CLOVER DIGITAL EX (9.98)

Irish Goodbye ‘

E 45 § ZOLA JESUS
SACRED BONES 062" (14.98)

Conatus

THE COLLINGSWORTH FAMILY
STOW TOWN 3103 (11.98)

Part Of The Family 5J

Only In Dreams

o E LACS
| BACKROAD 224/AVERAGE JOE'S (13.98)

1
Country Boy’s Paradise ‘

- 39 g DUMDUM GIRLS
LISSIE

SUB POP 950 (13.98)
a
FAT POSSUM 1261 (5.98)

Covered Up With Flowers (EP)

= JOSEPH FONSECA
S Rl e S CUNIVERSAL MUSIC LATING s5¢208/UMLE (558)

=
Voy A Comerte El Corazon (EP) T

- 35 7 SHABAZZ PALACES
SUB POP 900" (13.98)

Black Up

-H' SIGGNO
= FREDDIE 3095 (9.98)

Lo Que Me Dejaste

m 2 DISA 72167)/UMLE (9.98)

JULION ALVAREZ Y SU NORTENO BANDA

Marchate y Olvidame

E KIMBRA
WARNER BROS. DIGITAL EX (3.98)

Settle Down (EP) |

- 3 g LIKE MOTHSTO FLAMES
RISE 146 (13.98)

When We Dont Exist

TIMEFLIES
TIMEFLIES DIGITAL EX (7.98)

The Scotch Tape | 7_J

- 2 7 HEISWE
FRAMEWORK NY 015546/UNIVERSAL REPUBLIC (10.98)

My Forever

41 7 THEVACCINES
p COLUMBIA 84145/SONY MUSIC (9.98)

a1
What Did You Expect From The Vaccines? ‘

'3 7 TWO STEPS FROM HELL
TWO STEPS FROM HELL DIGITAL EX (11.

REGIONAL HEATSEEKERS #1 ALBUM

Archangel

Megalithic Symphony

| TONIGHT IS THE NIGHT
OUTASIGHT WARNER BROS.

11 LONELY BOY
" _THE BLACK KEYS NONESUCH/WARNER BROS./WARNER
4 g LEVELS

AVICH LEVEL P .3

=l

KYOTO
SKRILLEX FEATURING SIRAH BIG BEAT/MAUSTRAP/ATLANTIC
STORM WARNING

UNTER HAYES ATLANTIC NASHVILLE/WMN
PARTY ON FIFTH AVE.
" _MAC MILLER ROSTRUM
10 AMEN
EDENS EDGE BIG MACHINE
CARY MONSTERS AND NICE SPRITES
KRILLEX BIG BEAT/MAUSTRAP/ATLANTIC
15 5 WEARE YOUNG
3 FUN. FEATURING JANELLE MONAE FUELED BY RAMEN/RRP

SOMEBODY THAT | USED TO KNOW

GOTYE FEATURING KIMBRA SAMPLES "N’ SECONDS/FAIRFAX/UNIVERSAL REPUBLIC
SIS LiGHTS

ELLIE GOULDING CHERRYTREE/INTERSCOPE

CINEMA
BENNY BENASSI FEATURING GARY GO ULTRA

10

ROMEOQ SANTOS FEATURING USHER SONY MUSIC LATIN
15 DONALD TRUMP
L MAC MILLER ROSTRUM
BODY 2 BODY
k. CE HOOD FEATURING CHRIS BROWN WE THE BEST/DEF JAM/IDJMG
17 3 WILD BOY
MGK FEATURING WAKA FLOCKA FLAME EST19XX/BAD BOY/INTERSCOPE
| FIRST OF THE YEAR (EQUINOX)
ﬂl " ‘_ SKRILLEX BIG BEAT/MAUSTRAP/ATLANTIC

2 4 DOITLIKE YOU
DIGGY FEATURING JEREMIH ATLANTIC
', KNOCK KNOCK
__MAC MILLER ROSTRUM
YOU DON'T KNOW HER LIKE | DO
BRANTLEY GILBERT VALORY
DRANK IN MY CUP
KIRKO BANGZ LMG/UNAUTHORIZED/WARNER BROS.

g FACE TO THE FLOOR
CHEVELLE EPIC

MIDNIGHT CITY
MB3. M83/MUTE/CAPITOL

MOUNTAIN

Megalithic Symphony
Awolnation

SOUTH CENTRAL

Megalithic Symphony
Awolnation

WEST NORTH CENTRAL

Into The Woods (EP)
Of Monsters And Men

SOUTH ATLANTIC

Into The Woods (EP)
Of Monsters And Men

EAST NORTH CENTR

Into The Woods (EP)
Of Monsters And Men

NORTH EAST

PROGRESS REPORT

Sarah Jarosz, “Run Away”

After percolating on the Folk and Bluegrass Albums charts since
July 2009, the singer/songwriter finally nabs her first Billboard
airplay hit as “Run Away” arrives at No. 30 on Triple A (viewable

at billboard.biz/charts).

Data for week of JANUARY 21, 2012 | For chart reprints call 212.493.4023

Punchline
So Nice To Meet You (EP)

Of Monsters And Men
Into The Woods (EP)

Gotye

Making Mirrors
AWOLNATION
Megalithic Symphony
tUnE-YaRdS
WHOKILL

The War On Drugs
Slave Ambient

Kurt Vile
Smoke Ring For My Halo

Roscoe Dash
J.UILC.E (EP)

Chris Webby
There Goes The Neighborhood

n Shabazz Palaces
Black Up

Gotye
Making Mirrors

AWOLNATION
Megalithic Symphony

Of Monsters And Men
Into The Woods (EP)

Grouplove
Never Trust A Happy Song

Kendrick Lamar
Section.80

tUnE-YaRdS
WHOKILL

SBTRKT
SBTRKT

Punchline
So Nice To Meet You (EP)

The Green
Ways & Means

Youth Lagoon
The Year Of Hibernation
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nielsen niclsen

SoundScan

H 2 e z
TLE Artist & 55 ,=§ 5E go Ea ITLE Artist £ =2
S PRODUCER (SONGWRITER) IMPRINT / PROMOTION LABEL ~ & &8 [ EE =E JZ 23 PRODUCER (SONGWRITER) IMPRINT / PROMOTION LABEL &8 HE
WE FOUND LOVE Rihanna Featuring Calvin Harris BRIGHTER THAN THE SUN Colbie Caillat
L C.HARRIS (CHARRIS © SRP/DEF JAW/IDUMG 1 61 63 A.8.TEDDER (C.CAILLAT,R.B.TEDDER) © UNIVERSAL REPUBLIC o
SEXY AND | KNOW IT LMFAO 1 @ 8 83 ASS BACK HOME Gym Class Heroes Featuring Neon Hitch 57
PARTY ROCK (SK.GORDYK,OLIVER,G.M.ROBERTSON,D.J.LISTENBEE.E.E.BECK) @ PARTY ROCK/WILL.|AM/CHERRYTREE/INTERSCOPE B.BLANCO,ROBOPOP (GYM CLASS HEROES, B.LEVIN.A. MALIK,D.OMELIO,D.SILBERSTEIN) @ DECAYDANCE/FUELED BY RAMEN/ATLANTIC
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Adele, who claims Greatest Gainer honors on Mainstream Top 40 (14~
9) and Adult Top 40 (12-11) with “Set Fire to the Rain,” boasts the
most-played song of the 2011 calendar year, according to Nielsen BDS.
Her “Rolling in the Deep” dominates the year-end ranking with
658,000 detections registered in 2011. Pitbull’s “Give Me Everything,”
featuring Ne-Yo, Afrojack and Nayer, ranks second in that span
(620,000), followed by LMFAO’s “Party Rock Anthem,” featuring
Lauren Bennett and GoonRock (571,000).

The coronation of “Deep” ends a two-year stranglehold on the top
spot by country acts. Lady Antebellum’s “Need You Now” was 2010’
most-played track (600,000), while Taylor Swift’s “You Belong With
Me” led for 2009 (465,000).

Katy Perry, meanwhile, reigns
as the artist with the most all-
format radio airplay in 2011 (1.5
million detections), followed by
Bruno Mars (1.4 million) and Lady
Gaga (1.3 million).

Perry wrests the mantle as
the year’s most-played artist
from Swift, who held the title in
2010 and 2009.
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Shinedown soars onto Rock Songs at No. 19
with “Bully” (4 million first-week audience
i ions on 85 stations). The track,
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which also enters Rock Digital Songs at No.
28 and Hard Rock Digital Songs at No. 3
(13,000 downloads), previews the band’s
fourth album, Amaryllis, due March 27.
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LONELY BOY
THE BLACK KEYS (NONESUCH/WARNER BROS |
» 17 PARADISE
COLDPLAY (CAPITOL)
4 {2 SHAKEIT OUT
J FLORENCE + THE MACHINE (UNIVERSAL REPUBLIC]
4 3 {g LUCKY NOW
[ RYAN ADAMS (PAX AM/CAPITOL)
‘e‘ 5 45 THE WALK
- MAYER HAWTHORNE (UNIVERSAL REPUBLIC]
& 6 {9 CALLED OUT IN THE DARK
SNOW PATROL (POLYDOR/FICTION/ISLAND/IDJMG
:a] g g SETFIRE TO THE RAIN
al ADELE (XL/COLUMBIA]
7 20 CALAMITY SONG
THE DECEMBERISTS (CAPITOL;

£
©

1» FREE

GRAFFITI6 (N.W.FREE/CAPITOL]

o 20 HOW COME YOU NEVER GO THERE

FEIST (ARTS & CRAFTS)

HEARTBEAT
12 12 THE FRAY (EPIC.

DON'T STOP (COLOR ON THE WALLS)
SOMEBODY THAT | USED TO KNOW
‘GOTYE FEAT. KIMBRA (SAMPLES ‘N SECONDS/FAIRFAX/UNIVERSAL REPLIBLIC)
13 4 LOST IN MY MIND

THE HEAD AND THE HEART (SUB POP)

21 s VIDEO GAMES
LANA DEL RAY (STRANGER/INTERSCOPE
14 10 WE ALL GO BACK TO WHERE WE BELONG
R.E.M. (WARNER BROS.
SAW YOU FIRST
_GWERS REDGUASSNOTE)
19 HEART ON FIRE
SCARS ON 45 (CHOP SHOP/ATLANTIC
9 DOWN IN THE VALLEY
THE HEAD AND THE HEART (SUB POP)
3 ROOM AT THE END OF THE WORLD
_MATT NATHANSON (ACROBATVANGUARD)
s FREE MY MIND
KATIE HERZIG (MARION-LORBAINE/MERCER STREET/DOWNTOWN;
12 CHANGE THE SHEETS
KATHLEEN EDWARDS (Z0E/ROUNDER]
50 DON'T GOTTA WORK IT OUT
FITZ & THE TANTRUMS (DANGERBIRD
54 {5 TIME SPENT IN LOS ANGELES
L DAWES (ATO/RED)

) 50 3 DAWNED ON ME
. WILCO (DBPM/ANTI-/EPITAPH

Data for week of JANUARY 21, 2012
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HOT COUNTRY SONGS™

B9

Artist 5 E
IMPRINT & NUMBER / PROMOTION LABEL i

S TITLE
gg gg ii PRODUCER (SONGWRITER)

58 § EE TITLE st
Ng. s PRODUCER (SONGWRITER) IMPRINT & NUMBER / PROMOTION LABEL

o 2 o a9 IEFEAEY LET IT RAIN David Nail Featuring Sarah Buxton 28 28 COME HOME Faith Hill %
S [TV [TT 3 FLIDDELL CAINLAY (D.NAIL @ MCANASHVILLE o _B.GALLIMOREEHILL (R BTEDDER) © WARNER BROS/WAR

| KEEP ME IN MIND Zac Brown Band 7 e DANCIN' AWAY WITH MY HEART Lady Antebellum 2
KSTEGALLZ BROWN [Z BROWN.W.DURR! N.COWAN] SOUTHERN GROUND/ATLANTIC/BIGGER PICTURE i PWORLEY,LADY ANTEBELLUM (D.HAYWOOD,C.KELLEYH.SCOTT,J. KEAR) © CAPITOL NASHVILLE

e DRINK IN MY HAND Eric Church il BETTERTHAN | USED TO BE Tim McGraw 2%
s J.JOYCE (ECHURCH,M.PHEENEYLLAIRD) © EMI NASHVILLE The Gemgia B.GALLIMORE TMCGRAW (B.SIMPSON,A.GORLEY) ®CURB
r 1 DON'T WANT THIS NIGHT TO END Luke Bryan ive's i THIS OLE BOY Craig Morgan

LQ LA J.STEVENS (LBRYAN,D.DAVIDSON,RAKINS B.HAYSLIP) ® CAPITOL NASHVILLE 4 natn(e $ SIX“:I knn 33 P.0'DONNELL (B.HAYSLIPD.DAVIDSON,R AKINS) ® BLACKRIVER s

O v ChrisYoung | | g| fveisalsohis 2 3 SOMETHIN' 'BOUT ATRUCK KipMoore 59
S J.STROUD (C.YOUNG,LLAIRD) @RCA quickest, rising 6-4 B.JAMES (KMOORE,D.COUCH) @ MCANASHVILLE

= e TATTOOS ON THIS TOWN Jason Aldean 2 inits19th chart I @ a5 DRINK ON IT Blake Shelton |34
- MKNOX (N.THRASHER W.MOBLEY,M.DULANEY) ® BROKEN BOW. WQek HlS plevinus e S.HENDRICKS (J.R STEWART,J. ALEXANDER R CLAWSON) ® WARNER BROS/WMN
- ALLYOUR LIFE The Band Perry . @ GOT MY COUNTRY ON Chris Cagle

u 0 8 8 N.CHAPMAN (B.HENNINGSEN,C HENNINGSEN) ® REPUBLIC NASHVILLE 7 hesl W?S a Zl-weell 33 35 K.STEGALL (K ARCHER JWEAVER D.MYRICK) © BIGGER PICTURE a3

= BB EASY Rascal Flatts Featuring Natasha Bedingfield 5 rekwith“Country MR FLET'S DON'T CALL IT A NIGHT Casey James | gy
D.HUFERASCAL FLATTS (K.ELAM,M.MOBLEY) @ BIG MACHINE Girl” last summer, C.LINDSEY (C.JAMES,B.LONG,TMCBRIDE) @ 19/BNA

e | FOIREY REALITY e Kenny Chesney g and s slowest 3 33 YOU DON'T KNOW HER LIKE | DO Brantley Gilbert gy
- L (K.CHESNEY,BJAMES) @ BNA h d WhEﬂ D.HUFF (B.GILBERT.J.MCCORMICK) VALORY

@ 1 1 YOUGONNAFLY Keith Urban | 9| ppened Wie % 12 (KISSEDYOU) GOOD NIGHT Gloriana | g
DHUFEK.URBAN (J.JOHNSTON,CLUCAS PBRUST) ® CAPITOLNASHVILLE debut single “All M SERLETIC (TGOSSIN,J KEAR) © EMBLEM/WARNER BROSWAR

0 2 12 I'M GONNA LOVE YOU THROUGH IT Martina McBride 11 My Friends Say” 0 WANNA MAKE YOU LOVE ME Andy Gibson 5
- M.MCBRIDE B GALLIMORE (B.HAYSLIPS,ISAACS, J.YEARY) ® REPUBLIC NASHVILLE tool( 34 weeks i“ J.STROUD (J.COLLINS B.PINSON) ® DMP/R&J
Dierks Bentley OVERYOU Miranda Lambert

@ 1813 B.BEAVERS,L WOOTEN (D.WILSON,B.BEAVERS,D BENTLEY) ® CAPITOL NASHVILLE 12 2007' 8 5 FLIDDELL.C.AINLAY,G WORF (M.LAMBERT,B.SHELTON) ®RCA a

@, 1l RED SOLO CUP Toby Keith 3 % GEORGIA PEACHES Lauren Alaina 3
. | TKEITH (J.BEAVERS,B.BEAVERS, B WARREN,B WARREN) ® SHOW DOG-UNIVERSAL B.GALLIMORE (M.HOPE,B.DALY,R PROCTOR) © 19INTERSCOPE/MERCURY.

@ 17 17 LOVE'S GONNA MAKE IT ALRIGHT George Strait 44 7 0 HE'S MINE Rodney Atkins g4
. T.BROWN,G.STRAIT (A. ANDERSON,C.STAPLETON) ® MCA NASHVILLE % THEWITTRATKINS (C.BEATHARD,P0'DONNELL TJAMES) @®CURB

@ % 15 STORM WARNING Hunter Hayes 15 9 39 DRINK MYSELF SINGLE Sunny Sweeney %
4 D.HUFF,H.HAYES (H.HAYES,G. SAMPSON,BUSBEE) ® ATLANTIC/WMN B.BEAVERS (M.HOLMES, S SWEENEY) @ REPUBLIC NASHVILLE

@ 15 16 CAMOUFLAGE Brad Paisley 15 2 4 MILLION DOLLAR VIEW Trace Adkins a0
FROGERS (B.PAISLEY,C.DUBOIS K LOVELACE) ® ARISTA NASHVILLE With 119,000 K.BEARD,M.WRIGHT (D.L MURPHY,G.G.TEREN Ill) SHOW DOG-UNIVERSAL

‘G‘ 20 2 BAIT A HOOK Justin Moore 17 h 2 u 15 SATURDAY NIGHT Wade Bowen 2
i | J.STOVER (RAKINS J MOORE,J.S STOVER) ©® VALORY downloads J.NIEBANK (W.BOWEN, L T.MILLER) © SEA GAYLE/BNA

@ 2 2 15 ALONE WITHYOU Jake Owen 48| sold this week, il HOME SWEET HOME The Farm 3
[t''[43] JMOIR.CLAWSON (C.GRAVITTJTHARDING S.MCANALLY) @ RCA a((Olﬂil'IB to Nielsen D.MYRICK.N.HOFFMAN {D.MYRICK,N.HOFFMAN K MARIE,D. HORNE) ® ALL IN/ELEKTRA NASHVILLE/NEW REVOLUTION
{ WHERE | COME FROM Montgomery Gentry ANGEL EYES Love AndTheft

£ MKNOX (R CLAWSON,D.DAVIDSON) © AVERAGE JOE'S 18 Snu_ndStan, second 45 48 J.LEO (J.COPLANE PASLAY) ®RCA 2

@ 9 19 AMEN EdensEdge g fadiotrackfrom I THAT GIRL Kevin Fowler | | gg
M.BRIGHT (S.BLACK,H.BLAYLOCK,C. GRAVITT,G.0'BRIEN) @ BIG MACHINE [Ian(y'x Tavern =3 D.LMURPHY (K FOWLER TWILLMON,C.INGERSOLL) © AVERAGE JOE'S

9 2 OURS Taylor Swift 21 becomes the % 55 COMIN' AROUND Josh Thompson %
. - N.CHAPMAN, T.SWIFT (T.SWIFT) @@ BIG MACHINE artist’s first million- PO'DONNELL (J. THOMPSON,R. CLAWSON K MARVEL) ®RCA

e 5 B MY HEART CAN'T TELL YOU NO Sara Evans 2 A a5 UNDERDOG The LostTrailers “
- TBROWN (S.CLIMIEDW.MORGAN) @RCA selling download. 1 S.NIELSON (6.S.NIELSON,D.LIMURPHY,J.SEVER HTOBIN) ® HRT/STOKES TUNES

@ 2 4 THETROUBLEWITH GIRLS Scotty McCreery 3 tremains atop - EVEN IF IT BREAKS YOUR HEART EliYoung Band 8
. A M.BRIGHT (PWHITE.C. TOMPKINS) © 19/INTERSCOPE/MERCURY COI.Iﬂth Digilal MWRUCKE (W.HOGE E PASLAY) @ REPUBLIC NASHVILLE
LIKE MY DOG Billy Currington i AMY'S SONG Brent Anderson

@ 5% C.CHAMBERLAIN,B.CURRINGTON (S.EMERICK H.ALLEN) ® MERCURY A sﬂngs fﬂ_l a mmh 50 57 FROGERS (C.FULLER B.ANDERSON,C.DUBOIS) @ SEA GAYLE/ARISTA NASHVILLE a

<) AWOMAN LIKEYOU Lee Brice cumulative week. WHEN | GET IT Craig Campbell g
= J.STONE,LBRICE {J.BULFORD,PBARTON,J.STONE) ® CURB K.STEGALL (C.CAMPBELL J. PMATTHEWS,J.MCCORMICK) @ BIGGER PICTURE

© sLUEGRASS ALBUMS'

5 Eg §§ ARTIST Tite | l 5 Eg 25: ARTIST Tile | ig 58 §5 A Tile |
~ IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) i ~ ! IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) ¥ | ; IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)
LADY ANTEBELLUM OwnThe Night BILLY CURRINGTON Icon: Billy Currington YO-YO MA/S. DUNCAN/E. MEYER/C. THILE The Goat Rodeo Sessions
1 1 M7 CAPITOL NASHVILLE 94431 (18.98) . 1 a M n

SONY CLASSICAL 84118/SONY MAST.EHWOHKS
2 2 ALISON KRAUSS & UNION STATION
ROUNDER 610665*/CONCORD

STEVE MARTIN AND THE STEEP CANYON RANGERS
40 SHARE/ROUNDER 610660*/CONCORD
SARAH JAROSZ

MERCURY 015290/UME (7.98)
% 36 JOSHTURNER

MCA NASHVILLE 015348/UME (7.98)
2% 2 KENNY CHESNEY

BNA 57445/SMN (11.98) @& u
SOUNDTRACK

8 R

TOBY KEITH

SHOW DOG-UNIVERSAL 015592 (9.98)
LUKE BRYAN
CAPITOL NASHVILLE 70412 (16.98)

| 5 3 JASON ALDEAN

Clancy's Tavern lcon: Josh Turner Paper Airplane

Tailgates &Tanlines ® 1 Hemingway's Whiskey = | 3 Rare Bird Alert

w

Follow Me Down

. My Kinda Party Country Strong o
a - BROKEN BOW 7697 (18.98) il % # RCA 72911/SMN (11.98) 2 - |4 SUGAR HILL 4062*/WELK
s 3 | SCOTTY MCCREERY Clear As Day '@ | 21 25  RODNEY ATKINS TakeABackRoad 4 a g THE ISAACS Why Can'tWe
& | 19/MERCURY NASHVILLE 016022/IGA/UMGN (13.98) CURB 79255 (18.98) A i GAITHER 46138/EMI CMG
e 77 THE BAND PERRY The Band Perry gy | 5 0 18 MARTINA MCBRIDE Eleven | STEVE IVEY Bluegrass Gospel
. REPUBLIC NASHVILLE 014839/UNIVERSAL REPUBLIC (10.98) REPUBLIC NASHVILLE 016011/UNIVERSAL REPUBLIC (13.98) SONOMA 0123

ERIC CHURCH
EMI NASHVILLE 94266 (16.98)

THE WAILIN' JENNYS
RED HOUSE 234

STEVE IVEY

Bright Morning Stars

Chief @ 'y N 3 BILLY CURRINGTON

Enjoy Yourself 2
MERCURY 014407/UMGN (3.98)

° 0 1

8 TAYLOR SWIFT

1 000:00: 0000

Speak Now 1 HUNTER HAYES Best Of Bluegrass

Hunter Hayes
el BIG MACHINE TSO300A (18.98) & 2% ATLANTIC 528830/WMN (18.98) U < IMI 0017/SONOMA
9 9 39 MIRANDA LAMBERT FourThe Record ® 1 37 48 DAVID NAIL The Sound Of A Million Dreams 8 o B CHRISTHILE & MICHAEL DAVES  Sleep With One Eye Open
[ RCA 90589/SMN (11.98) ® MCA NASHVILLE 016220/UMGN (10.98) B NONESUCH 527603/ WARNER BROS.
10 1 13 BRANTLEY GILBERT Halfway To Heaven 2 u u RASCAL FLATTS Nothing LikeThis [ IR - MARK O'CONNOR An Appalachian Christmas
VALORY BG0100 (14.98) BIG MACHINE RFO100A (13.98) == OMAC 16

Number One Hits ® 6 SARA EVANS

Stronger 1
RCA 49693/SMN (10.98)

LT A TIV MCGRAW
0 ke GAINER CURB 79205 (18.98)

10 ZAC BROWN BAND

Global Media, LLC and Nielsen SoundScan, Inc. Al rights reserved,

r the first time with increases in both detections and audience, TOP COUNTRY ALBUMS: Sce

HOT COUNTRY SONGS: 132 country stations are electronically monitored by Nielsen Broadcast Data Systems, 24 hours a day, 7 days a week. Airpower awarded to songs

12 8 You Get WhatYou Give [ Rl 3 40 SOUNDTRACK Footloose (2011) 4
SOUTHERN GROUND/ROAR/BIGGER PICTURE/ATLANTIC 524722/AG (18.98) & 2 = ATLANTIC 528899/ WMN (18.98)
TON Loaded:The BestOf Blake Shelton PATSY CLINE Icon: Patsy Cline BETWEEN THE BULLETS
@ | i e REPRISE 525092/WMN (18.98) Of5 @ L) MCA NASHVILLE 014526/UME (7.98) =
@ 13 15 PISTOLANNIES Hell On Heels : @ sl SOUNDTRACK _ Country Strong: More Music From The Motion Picture 5 S LOW € R AI N H
k. COLUMBIA 94316 EX/SMN (11.98) =N | SCREEN GEMS PRODUCTIONS 34817/MADISON GATE (10.98)
s e BLAKE SHELTON Red River Blue THOMPSON SQUARE Thompson Square
ﬁ | 5 JRERE WARNER BROS. 527370/WMN (18.96) ® | ol 4 2 STONEY CREEK 7677 (13.98) B ' David Nail claims his first No.
50 TAYLOR SWIFT Speak Now: World Tour Live CD + DVD [P SUGARLAND The Incredible Machine
L;LE ! 2| BIG MACHINE TS0340A (24.98 CD/DVD) & 2 41 a0 o= MERCURY 014756*/UMGN (13.98) @ | . 1 on Hot Country Songs, as
2= - JAKE OWEN Barefoot Blue Jean Night DARIUS RUCKER Charleston, SC 1966 “Let It Rain” steps 2-1 in its
:<( = 7. 15 20 RCA 89547/SMN (10.98) g @ & CAPITOL NASHVILLE 26939 (18.98) . g f- ‘ P
S @ » »  GEORGESTRAT loon: George Stait g7 (] 4 55 || DONWILLIAMS Icon: DonWilliams | (g ¥ 49th chart week—the second-
=t MCA NASHVILLE - MCA NASHVILLE 014518/UME (7.98) ) 1011 est NO 1 tl’ek lﬂ the Chartys
> 19 17 u BRAD PAISLEY This Is Country Music g 4 @ © 6 CONWAY TWITTY Icon: Conway Twitty u AIL & .
E‘*’ ™ ARISTA NASHVILLE 83274/SMN (11.98) MCA NASHVILLE 015526/UME (7.98) ! 68-year history. Chris Young‘s
& JUSTIN MOORE Outlaws Like Me o VINCE GILL Guitar Slinger 3 : - g s
2; (=03 18 19 VALORY JMO200A (10.98) 1 (45 4 3% MCA NASHVILLE 015510/UMGN (10.98) g 4 twice-released “Voices” reached the summit in its 51st
22 B i GEORGE STRAIT Here For A GoodTime ALAN JACKSOI 34 Number Ones i ?,
=8 @ 2 MCA NASHVILLE 016326/UMGN (13.98) d @ | i) ARISTA NASHVILLE 78681/SMN (11.98) LA chartweeklast February, while Tracy Lawrence's 41-week
on o = . “n: ) »”
22 1os 18w LAUREN ALAINA Wildflower 2 o [P MONTGOMERY GENTRY Rebels OnThe Run 9 ascent with “Find Out Who Your Friends Are” (2007) falls
5% 19/MERCURY NASHVILLE 016025/IGA/UMGN (13.98) W AVERAGE JOE'S 233 (14.38) . .
& _AVERAGEJOES23(1498)
Q2 @ | ELIYOUNG BAND Life At Best B = P ALISON KRAUSS & UNION STATION Paper Airplane ; to third place. The new No. 1 is also a first for featured
85 REPUBLIC NASHVILLE 015856/UNIVERSAL REPUBLIC (10.98) ROUNDER 610665%/CONCORD (18.98) singer Sarah Buxton, who previously rose as high as No
25 154 2 21 | VARIOUSARTISTS NOWThatsWhat|CallCountr:Vomed 3 ['ag’ 43 39 || KEITH URBAN GetCioser @ |3 8 » whop U & :
g UNIVERSAL/EMI/SONY MUSIC 015731/UME (18.98) = CAPITOL NASHVILLE 47635 (11.98 23 with solo single “Outside My Window” in 2010.
23 S CHRIS YOUNG Neon TRACE ADKINS ProudTo Be Here
EE 26 23 27 RCA 85497/SMN (10.98) 2 @ 2l 5% SHOW DOG-UNIVERSAL 015694 (9.98) 4 —Wade Jessen
gz
25
Data for week of JANUARY 21, 2012 | For chart reprints call 212.493.4023 Go to www.billboard.biz for complete chart data | 41



YOUNG JEEZY
TM:103: HUSTLERZ AMBITION CTE/DEF JAM 01373810JMG &
RIHANNA

©_TALK THAT TALK SRP/DEF JAM 016313/IDJMG
‘= AMY WINEHOUSE D
IONESS: HIDDEN TREASURES UNIVERSAL REPUBLIC 01
LIL WAYNE ™
‘THA CARTER IV YOUNG MONEY/CASH MONEY 015548 /UNIVERSAL REPUBLC S8

E 2 JAY Z KANYE WEST 1

\WATCH THE THRONE ROC-A-FELLAROC NATION/DEF JAM 0154261DJMG -

|5 MARY J. BLIGE o
E@ My L IATRIARCH/GEFFEN 016257/IGA j

@E} ANTHONY HAMILTON
" BACKTO LOVE MISTER'S MUSIC 93136/RCA

. BEYONCE
L8l 4 PARKWOOD/COLUMBIA 90824/SONY MUSIC
2] J. coLE
CCOLE WORLD ROC NATION/COLUMBIA 57920/SONY MUSIC
3 COMMON ']
THE DREAMER/THE BELIEVER THINK COMMON 523033 WARNER BROS. 5
MAC MILLER
BLUE SUIDE PARK ROSTRUM 218
SNOOP DOGG & WIZ KHALIFA @
. MAC+ DEVIN GO TO HIGH SCHOOL ROSTRUM/DOGGYSTYLEATLANTIC 520446
ROBIN THICKE
LOVE AFTER WAR STAR TRAK/GEFFEN 016290/IGA
e ——————

" AMBITION MAYBACH 528687/WARNER BROS.
VARIOUS ARTISTS
'MUSIC BY BACHARACH UNIVERSAL SPECIAL MARKETS 016252 EX/STARBUCKS
PITBULL
PLANET PIT MR. 305/POLO GROUNDS/J 63060/RCA 2.
NICKI MINAJ m
'PINK FRIDAY YOUNG MONEY/CASH MONEY 015021/UNIVERSAL REPUBLIC
MINDLESS BEHAVIOR [—1

. _#1 GIRL STREAMUNE/CONJUNCTION/INTERSCOPE 0159%6/IGA ~
THE ROOTS
UNDUN DEF JAM 016262/1DJMG
T-PAIN
REVOLVER NAPPY BOY/KONVICT 98122/RCA

- BAD MEETS EVIL
HELL: THE SEQUEL SHADY/INTERSCOPE 015729/IGA
TYRESE
OPEN INVITATION VOLTRON RECORDZ 93562
MICHAEL JACKSON
IMMORTAL MJJ/EPIC 91259/SONY MUSIC
CHILDISH GAMBINO
CAMP GLASSNOTE 0121*

YELAWOLF
RADIOACTIVE GHET-0-VISION'SHADY/DGC/INTERSCOPE 0161741GA
RIHANNA
LOUD SRP/DEF JAM 014927/IDJME &
WIZ KHALIFA
ROLLING PAPERS ROSTRUM/ATLANTIC 527099/AG
BIG SEAN
FINALLY FAMOUS G.0.0.D./DEF JAM 015421/IDJMG
CHRIS BROWN
FAM.E. JIVE 86067/RCA

E ‘71 THE TEMPTATIONS

- “1 ICON MOTOWN 014607/UME

H
oo JULCEMUSIC LINE/GEFFEN 016363/1GA
KIRK FRANKLIN
34 N HELLO FEAR FO YO SOUL/VERITY 77917/RCA
L”_! JILL SCOTT [[;_J
" _THE LIGHT OF THE SUN BLUES BABE 527941 *WARNER BROS.
3% TYLER, THE CREATOR

I

GOBLIN XL 529°
b
" INEVITABLE SONGBOOK/ATLANTIC 529381/AG
KELLY ROWLAND

MIGUEL
" _ALLIWANT IS YOU BLACK ICE/BYSTORM/JIVE 75487/RCA.
UM DGC 013729/IGA
E-J TREY SONGZ E
PSP PACE
RT3 0] HERE 1 AMUNIVERSAL MOTOWN DIAHUNNVERSAL REPUBLIC
C-A-FELLA/DEF JAM 014695*/1DJMG &
WEBBIE
SAVAGE LIFE 3 TRILL 02
I ]’ LEDISI
- PIECES OF ME VERVE FORECAST 015557/VG
1 KID cUDI
'MAN ON THE MOON Il DREAM ON.0.0.0. 014643*/UNIVERSAL REPUBLIC &
4 MAYER HAWTHORNE
HOW DO YOU DO UNIVERSAL REPUBLIC 016103* =

RICK ROSS
‘TEFLON DON MAYBACH/SLIP-N- SUIDE/DEF JAM 014366*/10JMG

Q=
MARVIN GAYE
MARVINE GAYE SONOMA 0014

11 BOYZIIMEN
TWENTY BENCHMARK ENTERTAINMENT 00001 EX/MSM
VARIOUS ARTISTS
SELF MADE: VOL. | MAYBACH 527800/WARNER BROS.

4 s YELAWOLF

TRUNK MUZIK 0-60 GH ISION/DGC/INTERSCOPE 014450/1GA

Snoop Dogg & Wiz Khalifa progress 12-10 on
Rhythmic with “Young, Wild & Free.” It's
Snoop’s 12th top 10 and first since his feature
on Katy Perry’s “California Gurls” in 2010.
Khalifa hits the upper tier for the fourth time
in less than a year—his first top 10 was the
No. 1“Black & Yellow” last February.

42 |
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MAINSTREAM
R&B/HIP-HOP"

TITLE
ARTIST MPRINT/PROMOTION LABEL

- BIG SEAN FEAT,. NICKI MINAJ G.0.0.0/DEF JAM/IDJMG
5 11 MAKE ME PROUD
~ " _DRAKE FEAT, NICKI MINAJ YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC
| PARTY
BEYONCE FEAT. ANDRE 3000 PARKW00D/COLUMBIA
NI**AS IN PARIS
JAY Z KANYE WEST ROC-A-FELLA/ROC NATION/DEF JAM/IDJMG

E M YOU THE BOSS
RICK ROSS FEAT, NICKI MINAJ SNS/MAYBACH/DEF JAM/IDJMG

5 5 0'CLOCK
E@ T-PAIN FEAT, WIZ KHALIFA & LY ALLEN KONVICTINAPPY BOYUIVERCA

19 CAN'T GET ENOUGH
J. COLE FEAT, TREY SONGZROC NATION/COLUMBIA
SHE WILL
UL WAYNE FEAT, DRAKE YOUNG MONEY/CASH MONEYUNIVERSAL REPUBLIC
12 1DO
'YOUNG JEEZY FEAT, JAY-Z & ANDRE 3000 CTE/DEF JAN/IDJMG

W s

A IALE JEREMIH & RICK ROSS MAYBACHWARNER BROS.
10 22 HEADLINES

DRAKE YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

4o ROUND OF APPLAUSE

10 WAKA FLOCKA FLAME FEAT. DRAKE MIZAYAARNER BROS
10 COUNTDOWN
BEYONCE PARKWOOD/COLUMBIA
BODY 2 BODY
= ACE HOOD FEAT, CHRIS BROWN WE THE BEST/DEF JAM/IDIMG

GOTTA HAVE IT
©_JAY Z KANYE WEST ROC-A-FELLAVROC NATION/DEF JAM/IDIMG
s s MR.WRONG
'MARY J. BLIGE FEAT,. DRAKE MATRIARCH/GEFFEN/INTERSCOPE
2 ﬁ]] DO IT LIKE YOU
11" DIGGY FEAT, JEREMIH ATLANTIC
0 17 4AM
'MELANIE FIONA SRC/UNIVERSAL REPUBLIC
THE MOTTO
DRAKE FEAT, LIL WAYNE YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC
DRANK IN MY CUP
~ _KIRKO BANGZ LMG/UNAUTHORIZED/WARNER BROS.

B s
& " _TYGA YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

m 13 UNTILIT'S GONE

27 g STRANGE CLOUDS
B.0.B FEAT, LIL WAYNE REBELROCK/GRAND HUSTLE/ATLANTIC
3 GIRLS LIKE YOU
MIGUEL BLACK ICE/BYSTORM/JIVE/RCA
28 16 FLY TOGETHER
'RED CAFE FEAT, RYAN LESLIE & RICK ROSS SHAKEDOWIVBAD BOY/INTERSCOPE
o R e —
-@ @l GOOD GOOD NIGHT
o ROSCOE DASH MUSIC LINE/GEFFEN/INTERSCOPE
31 12 I'MFLEXIN'
&5 i s GIRLS TALKIN BOUT
MINDLESS BEHAVIOR STREAMLINE/CONJUNCTION/INTERSCOPE
-@ 41 LIKE ‘EM ALL
"% "' JACOB LATIMORE FEAT, ISSA OR DIGGY SIMMONS CROWN WORLD/RCA

MONICA J/RCA

@L PRETTY LIL' HEART
GO HARDER
HOUSE PARTY

3 4 COLD SUMMER
T FEAT, BIG KR.LT. GRAND HUSTLE/ATLANTIC

w SPEND IT
TITY BOI AKA 2CHAINZ STREET EXECUTIVES/DUFFLE BAG BOYZ

m TAKE CARE

| e ——
| ﬁ T-PAIN FEAT. WIZ KHALIFA & LILY ALLEN KONVICT/NAPPY BOY/JIVERCA

L=

L4
)
o)
K<

=l

o . 1DO
E@ 4 'YOUNG JEEZY FEAT. JAY-Z & ANDRE 3000 CTE/DEF JAM/IDJMG

38

15 2 Wl WE FOUND LOVE
£ RIHANNA FEAT. CALVIN HARRIS SRP/DEF JAM/IDJMG
WORK OUT
J. COLE ROC NATION/COLUMBIA
NI**AS IN PARIS

JAYZ KANYE WEST ROC-A-FELLA/ROC NATION/DEF JAM/IDJME

DANCE (As$)
BIG SEAN ICKI MINAJ 6
13 GOOD FEELING
FLO RIDA POE BOY/ATLANTIC
15 SEXY AND | KNOW IT

./DEF JAM/IDJMG

" _LMFAD PARTY ROCK/WILL | AM/CHERRYTREE/INTERSCOPE/UNIVERSAL

- _'.[ - " _BRUNO MARS SUMMIT/CHOP SHOP/ELEKTRA/ATLANTIC

~ IT WILL RAIN

11 MAKE ME PROUD
'DRAKE FEAT. NICKI MINAJ YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

U 1 WITHOUT YOU
"7 _DAVID GUETTA FEAT. USHERWHAT A MUSIC/ASTRALWERKSCAPITOL

12 10‘ YOUNG, WILD & FREE
'SNOOP DOGG & WIZ KHALIFA FEAT. BRUNO MARS ROSTRUMDOGGYSTYLE/ATLANTICRRP.

11 22 HEADLINES

DRAKE YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

YOU DA ONE

RIHANNA SRP/DEF JAM/IDJMG

LOTUS FLOWER BOMB

WALE FEAT. MIGUEL MAYBACH/WARNER BROS.

; s P THEMOTTO

|DRAKE FEAT.LIL WAYNE YOUNG MONEY/CASH MONEYUNIVERSAL REPUBLIC

INTERNATIONAL LOVE

14 8

1
18 12

PITBULL FEAT. CHRIS BROWN MR. 305/POLO GROUNDS/J/RCA
W{ STRANGE CLOUDS
17 L
I " _B.0)B FEAT, LIL WAYNE REBELROCK/GRAND HUSTLEIATLANTIC

2 § RACKCITY

TYGA YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

Hf? THE ONE THAT GOT AWAY
~_KATY PERRY CAPITOL

STRIP
_CHRIS BROWN FEAT. KEVIN MCCALL JIVE/RCA
CAN'T GET ENOUGH
J. COLE FEAT. TREY SONGZ ROC NATION/COLUMBIA
27 5 TURN MEON

2%

'DAVID GUETTA FEAT. NICKI MINAJ WHAT A MUSIC/ASTRAUWERKS CAPITOL

PARTY
2 18 MOVES LIKE JAGGER

26 10 YOU THEBOSS

RICK ROSS FEAT. NICKI MINAJ SNS/MAYBACH/DEF JAMADJMG

T TAKE CARE
. ORA T RHANNA YOUNG MONEYCASH VOVEYUNNERSALFEPUBLC

20 14 SOMEONE LIKE YOU
ADELE XL/COLUMBIA

34 4 T.HE(THE HARDEST EVER)

WILLLAM FEAT. MICK JAGGER & JENNIFER LOPEZWILL| AMINTERSCOPE

FLY

'NICK] MINAJ FEAT. RIHANNA YOUNG MONEY/CASH MONEY/UNIVERSAL MOTOWN
35 19 YOU MAKE ME FEE

'COBRA STARSHIP FEAT. SABI DECAYDAN( BY RAMEN/ATLANTICRRP.

@H IT GIRL
8 JASON DERULO BELUGA HEIGHTS/WARNER BROS/WARNER

g TROUBLE
BEI MAEJOR FEAT. J. COLE JIVE/RCA

HT
ROSCOE DASH MUSIC LINE/GEFFEN/INTERSCOPE
SLIDE OVER
BABY BASH FEAT. MIGUEL BASHTOWN
TALK THAT TALK
RIHANNA FEAT. JAY-Z SRP/DEF JAM/IDJMG
39 2 LOOKS LIKE SEX
MIKE POSNER RCA
PARTY ON FIFTH AVE.

==
@@ MAC MILLER ROSTRUM

ROUND OF APPLAUSE
WAKA FLOCKA FLAME FEAT. DRAKE MIZAY/WARNER BROS.

- _BEYONCE FEAT. ANDRE 3000 PARKWOOD/COLUMBIA

MAROON 5 FEAT. CHRISTINA AGUILERA A&V/OCTONE/INTERSCOPE

I L@ MIRROR
75 UL WAYNE FEAT. BRUNO MARS YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

-@@ ONLY WANNA GIVE IT TO YOU
“ " EUEVARNERFEAT.J.COEJRCA
BIN THICKE FEAT. LIL WAYNE STAR TRAK/GEFFEN/INTERSCOPE
D=
FUTURE A-1/FREEBANDZ/EPIC
'MEEK MILL FEAT, YOUNG CHRIS MAYBACH/WARNER BROS.
CJ HILTON RCA
L TROUBLE
BEI MAEJOR FEAT,. J. COLE JIVE/RCA
| |CjoHEn
'BIRDMAN FEAT, NICK] MINAJ & LIL WAYNE YOUNG MONEY/CASH MONEYAUNIVERSAL REPUBLIC
DRAKE FEAT. RIHANNA YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC
BETWEEN THE BULLETS

list of talent.

BABY IT’'S BACHARACH

Composer/producer Burt Bacharach, known for his leg-
endary compositions throughout the second half of the
20th century, is the focus of the Starbucks compilation
Music by Bacharach, which debuts at No. 16 on the Top
R&B/Hip-Hop Albums chart (8,000 sold, according to
Nielsen SoundScan). The compilation is an R&B enthu-
siast’s dream, as it includes recordings from legendary
artists who have collectively accumulated 77 top 10s and 22
No. 1s. Some of the acts featured include Dionne Warwick
(with “Don’t Make Me Over,” her first charting single that peaked at No. 5 on Hot
R&B/Hip-Hop Songs in 1963) and Aretha Franklin’s “I Say a Little Prayer” (No. 3 in
1968). The Shirelles and Ronald Isley are also included in the 16-song album’s all-star

—Karinah Santiago

Go to www.billboard.biz for complete chart data
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niclsen
8DS

FOOL FOR YOU
CEE LO GREEN RADICULTURE/ELEKTRA/ATLANTIC
LOVE AFTER WAR
ROBIN THICKE STAR TRAK/GEFFEN/INTERSCOPE
LIFE OF THE PARTY
CCHARLIE WILSON P MUSIC/JIVE/RCA
STAY TOGETHER
LEDISI FEAT. JAHEIM VERVE FORECAST/VERVE
LOVE ON TOP
BEYONCE PARKWOOD/COLUMBIA
© SO GONE (WHAT MY MIND SAYS)
=" JILL SCOTT FEAT. PAUL WALL BLUES BABE/WARNER BROS.
s 43 IFIT'SLOVE
= KEM FEAT. CHRISETTE MICHELE UNIVERSAL REPUBLIC
M woo
ANTHONY HAMILTON MISTER'S MUSIC/RCA
, 25/8
MARY J. BLIGE MATRIARCH/GEFFEN/INTERSCOPE
REAL LOVE
ERIC BENET JORDAN HOUSE/CAPITOL
13 19 MAKE YOU SAY OOH
KEITH SWEAT THE SWEAT HOTE/EONE
~ UNTIL IT'S GONE
MONICA J/RCA
1 s [GENEY THANKYOU
GAINER ESTELLE HOME SCHOOU/ATLANTIC
DON'T KISS ME
CARL THOMAS B REAL/BEGRBER/VERVE FORECAST/VERVE
16 19 MORE THAN YOU'LL EVER KNOW
BOYZ Il MEN FEAT. CHARLIE WILSON BENCHMARK ENTERTAINMENT/MSM
| 1GOT THIS
" JENNIFER HUDSON ARISTA/RCA
20 2 PICTURE PERFECT
- ERIC ROBERSON FEAT. PHONTE BLUE ERRO SOUL/PURPOSEEONE
, | LOVE YOU
PHYLLISIA FEAT. URBAN MYSTIC SOBE
15 CAN'T FORGET
ANTOINE DUNN ELITE
EVERYDAY WOMAN
CCHRIS WALKER PENDULUM/WDE
53 g HOW LONG I'VE BEEN WAITING
- ARETHA FRANKLIN ARETHA'S RECORDS
(7]
MELANIE FIONA SRC/UNIVERSAL REPUBLIC
CHEATING ON ME
LJ. REYNOLDS MOTOR CITY HITS
CRAZY (BABY)
" RAHSAAN PATTERSON ARTISTRY/MACK AVENUE

PR Ni*+AS IN PARIS
&Y JAY Z KANYE WEST ROC-A-FELLAROC NATION/DEF JAMIDJMG

1 DANCE (AsS)

BIG SEAN FEAT. NICKI MINAJ

MAKE ME PROUD

'DRAKE FEAT. NICKI MINAJ YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

LOTUS FLOWER BOMB

'WALE FEAT. MIGUEL MAYBACH/WARNER BROS.

| WORK OUT
J. COLE ROC NATION/COLUMBIA

DRAKE YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC
2 I SHE WILL
LIL WAYNE FEAT. DRAKE YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC
g CAN'T GET ENOUGH
*_J. COLE FEAT. TREY SONGZ ROC NATION/COLUMBIA

g 1o GOOD FEELING
- FLO RIDA POE BOY/ATLANTIC
@ YOU THE BOSS
RICK ROSS FEAT. NICKI MINAJ SNS/MAYBACH/DEF JAM/IDJMG
15 SEXY AND | KNOW IT
LMFAO PARTY ROCK/WILLI AM/CHERRYTREE/INTERSCOPE/UNIVERSAL
1DO
YOUNG JEEZY FEAT. JAY-Z & ANDRE 3000 CTE/DEF JAM/IDJMG
13 25 THAT WAY
'WALE FEAT. JEREMIH & RICK ROSS MAYBACH/WARNER BROS.

@ o
<

ﬂ@ = RACKCITY
TYGA YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC
15 7 YOUNG, WILD & FREE
'SNOOP DOGE & WZ KHALIFA FEAT, BRUNO MARS ROSTRUMDOGEYSTYLEATLANTICRRP
@ ROUND OF APPLAUSE
2 'WAKA FLOCKA FLAME FEAT. DRAKE MIZAY/WARNER BROS.
n 19 4 GOTTAHAVEIT
JAY Z KANYE WEST ROC-A-FELLA/ROC NATION/DEF JAM/IDJMG
@ TAKE CARE
L DRAKE FEAT. RIHANNA YOUNG MONEY/CASH MONEYUNIVERSAL REPUBLIC
- 18 g STRANGE CLOUDS
B.0.B FEAT. LIL WAYNE REBELROCK/GRAND HUSTLE/ATLANTIC
n DO IT LIKE YOU
DIGGY FEAT. JEREMIH ATLANTIC
INTERNATIONAL LOVE
PITBULL FEAT. CHRIS BROWN MR. 305/POLO GROUNDS/J/RCA
DRANK IN MY CUP
KIRKO BANGZ LMG/UNAUTHORIZED/WARNER BROS.
. HOUSE PARTY
2 i Lt MEEK MILL FEAT. YOUNG CHRIS MAYBACH/WARNER BROS.

g FL
INICKI MINAJ FEAT. RIKANNA YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

Data for week of JANUARY 21, 2012

TOP R&B/HIP-HOP ALBUMS: See Charts Legend for rules and explanations. 73 MAINSTREAM R&B/HIP-HOP, 70 RHYTHMIC, 65 ADULT R&B stations are
See Charts Legend on billboard.biz for rules and explanations. Al charts © 2012, Prometheus Global Media, LLC and Nielsen SoundScan, Inc. Al rights reserved.
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niclsen niclsen
SoundScan

TITLE Artist
PRODUCER (SONGWRITER) IMPRINT/PROMOTION LABEL
ol 18 GOOD GOOD NIGHT Roscoe Dash
KANE BEATZ,JMIKE (J.LJOHNSON,T.SCALES) ® MUSIC UNE/GEFFEN/INTERSCOPE
P GREATEST
GAINER/AIRPLAY
DANCE (A$$) " } COLD SUMMER CJ Hilton
%21 DA INTERNZ (S ANDERSON,M PALACIOS.E. | RJAMESAMI 0.0.0/DEF JAM/ID. Atist earns his 4 SREMI (C.LHILTON JR. S.REMI,M.J PIMENTEL) @ RCA
NI**AS IN PARIS > y Z Kanye West seventh top 10 and MAKE YOU SAY OOH Keith Sweat l
HIT-BOYKWESTM.DEAN (K.OWESTS.C.CARTER,CHOLLIS MDEAN W, co ROC-A-FELLAROC NATIIJN/DEF JAMADIMG first since “Lose My A.DURHAM,K.SWEAT (A.DURHAM,C.NEWLAND K SWEAT) © THE SWEAT HOTEL/EONE
PARTY Beyonce Featuring Andre 3000 | Mind,” featuring 8 87 SEX AIN'T BETTER THAN LOVE Trey Songz
BKNOWLES KWESTJ.BHASKER (K O WEST.J. BHASKER B KNOWLES A BENJAMIN.D RMILLS,D.DAVISRWALTERS) @ PARKWOOD/COLUMBIA Plies, peaked at TTAYLOR EHUDSON (T.NEVERSON,T.TAYLOR E HUDSON ELEWIS N.MCDOWELLEMILES ACLIFTON) @ SONGBOOK/ATLANTIC
YOU THE BOSS Rick Ross Featuring Nicki Minaj o i m GIRLS TALKIN BOUT Mindless Behavior .
K.E. (W.ROBERTS II,K.M.ERONDU,0.T.MARAJ) © SNS/MAYBACH/DEF JAM/IDJMG No. 5 n Zmo IS JUKEBOXWW.MILLSAP 1l (RJACKSON WWMILLSAP [1l MSILOHTLUMPKINS CNELSON LRGAMBLE) @ STREAMUNE'CONJUNCTIONINTERSCOPE
CAN'T GET ENOUGH J. Cole FeaturingTrey Songz - current track is the YOUNG, WILD & FREE Snoop Dogg & Wiz Khalifa Featuring Bruno Mars

BKIDD (J,DULE,KUUYATE,SOUMAH) @® ROC NATION/COLUMBIA rapper’s second T SNEEZAGTONS.CBR0ADUS L THOMATBRLND SRS PLAYRENCEALYNEC B TELECELIH WATERTREENKIRADISONALEE ROUNBIAUN_ @ FOSTRODOSRISERLANC

ung Jeezy Featuring Jay-Z & Andre 3000 single from Thug Hn TALK THAT TALK Rihanna Featuring Jay-Z .
M 16 (J W.JENKINS,J.BANKS,5.C.CARTER,A BENJAMIN, LWILLIAMS M.BENNETT) © CTE/DEF JAM/IDIME ivation n STARGATEIEDEANMSEHIKSENTEHEWANSEN,S[’.I:ARI‘EMBES‘I’SCDMBS,CTHDMFSUN,{;WALLABE] © SRP/DEF JAWIDJMG .
THAT WAY Wale Featurmg “Jeremih & Rick Ross _. Hustlerz Ambition. - 59 68 MORE THAN YOU'LL EVER KNO! Boyz Il Men Featuring Charlie Wilson
LEX LUGER (0.AKINTIMEHIN.W.ROBERTS Il J.FELTON,L ALEWIS) '® MAYBACH/WARNER BROS. ) W,MORRIS,C.WILSON (W.MORRIS,C.WILSON.C. BELL D BETTIS, M WILSUN) © BENCHMARK ENTERTAINMENT/MSM

/. SHEWILL Lil Wayne Featuring Drake currently "“'? E H GO HARDER Future .
INUS (D.CARTER,A.GRAHAM,TWILLIAMS) © YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC on Top R&B/Hip- LUNY TUNES (N.WILBURN,G.JACKSON) © A-1/FREEBANDZ/EPIC

HEADLINES Drake i. Hop Albums. The % 70 SHOT CALLER French Montana Featunng Charlie Rock
BOI-1DA,N SHEBIB (A.GRAHAM.M.SAMUELS N.SHEBIB) @ YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC first, “FAM.E.” . HARRY FRAUD (K.KHARBOUCH,C.COLON,RW.QUIGLEY) © COKE BOYS/MIZAY
, “FAM.E.,

STAY Tyre: " 1 GOT THI Jennifer Hudson
bt eaked at No. 67in [
B.HODGE (T.GIBSON,J.SMITH,A.SLEDGE,C.LACY,8.HODGE) ® VOLTRON Rgmﬂnympnm p - STARGATE,SLIPMATS (C. JOHNSON,M.S ERIKSEN,T.E HERMANSEN,M.LIE SKARE) © ARISTA/RCA

THE MOTTO Drake Featuring Lil Wayne ' November. 5 55 ‘M FLEXIN' TI. Featuring Big KR.LT.
T-MINUS (A.GRAHAM,D.CARTER, T.WILLIAMS, A RAY) © YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC BIG KR.LT. (C.J.HARRIS, JR.J.SCOTT) © GRAND HUSTLE/ATLANTIC

5 0'CLOCK T-Pain Featuring Wiz Khalifa & Lily Allen ANOTHER ROUND Fat Joe Featuring Chris Brown .
T-PAIN (T-PAIN,C.J THOMAZL ALLEN,G BARLOW,H.DONALD,G KURSTIN,J ORANGEM.OWEN SROBSON) @ KONVICT/NAPPY BOYAIVERCA | NUT USTED (NOT LISTED) © TERROR SQUAD/CAPITOL
LOVE ONTOP Beyon: n Future
B.KNOWLES,S.TAYLOR (B.KNOWLES, T.NASH,S.TAYLOR) [0) FAHKWUBD/EDLUMBIA KE ON THE TRACK (N.WILBURN,K.M.ERONDU) © FREEBANDZ/A-1

ROUND OF APPLAUSE Waka Flocka Flame Featuring Drake n CREW LOVE Drake Featuring The Weekend ..
LEX LUGER (J.MALPHURS LA LEWIS) ©® MIZAY/WARNER BROS. CMONTAGNESE,THE WEEKEND N.SHEBIB {A.GRAHAM,N.SHEBIB A PAUMAN A TESFAYE.C.MONTAGNESE) @ YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

COUNTDOWN Beyonce The rapper claims il 7 m MIRROR Wayne Featuring Bruno Mars
BKNOWLES S TAYLOR (TNASHS TAYLORBKNOWLES EDEAN.CLAMB, FROSTMBIVINS NMORRISWMORRIS) @ PARKWOOD/COLUMBIA the charts two REO (D. C?RTER  BRUNO MARS,PLAWRENCE R ower)u) ©® YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC
BODY 2 BODY Ace Hood Featuring Chris Brown 3 HYFR HELLYEAH F*****G RIGHT) Drake Featuring Lil Wayne i
LEAGUE (AMCCOLISTER,C.M.BROWN.K.CROWE,E.ORTIZ) © WE THE BEST/DEF JAM/IDJMG largest audience TWILLAMSAPALMANK SAMIRCHILL) @ YOUNG MONEY/CASH MONEYUNIVERSAL REPUBLIC
J. Cole gainers as the 07 540 GLORY Jay-Z Featuring B..C. 7
.| L wLE (J COLE K.0 WEST,S RAINEY,M.BEN-ARI,B.A KANTE,J.LEGEND,E WOLFF) © ROC NATION/COLUMBIA Minaj-assisted track PLWILLIAMS (S.C.CARTER) ROC NATION
18 20 n LOVE AFTER WAR Robin Thicke m at No. 2 improves Y Nicki Minaj Featuring Rihanna
THICKE,PRO J (RTHICKE,MAX) © STAR TRAK/GEFFEN/INTERSCOPE byd 5 millon JRROTEM (0.TMARAJ J RROTEMK HISSINK\W.JORDAN.C RISHAD) @ YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC |
STRIP Chris Brown Featuring Kevin McCall L - m THAT COULD BE US Maino
THA BIZNESS (C.M.BROWNK MCCALL A STREETER,J.L BEREAL CWHITACRE J HENDERSON) © JIVE/RCA impressions while ss au DANGERQUS LLC (T.CRAWFORD,H.K CAMPBELL J.COLEMAN) © HUSTLE HARD/ATLANTIC/EONE
GOTTA HAVE IT Jay Z Kanye West a bonus track off I'LLWAIT (TO FALL IN LOVE) Anthony Hamilton ..
THE NEPTUNES KWEST (KOWESTS.C.CARTER PLWILLIAMS. BROWN,JROACHEWESLEVTPINCKNEY) @ ROCAFELLAROC NATIONDEF JAMIDIMG e THE AVILA BROTHERS (A HAMILTON BRAVILALJAVILA) © MISTER'S MUSIC/RCA
the defuce efition = || Y.U.MAD Birdman Featuring Nicki Minaj & Lil Wayne
JF gﬂ%uﬁ%mu LLA Cee s GreariFeaniting Mef;'&'fnrc'\i?ﬁng'gmmfum.c E. of his album Take SMIKEMAD VAX BWILLAVIS 0 TMARALD,CARTER,J COLEMANRWITHERSPOON JR) @ YOUNG MONEYCASH MONEYUNNERSAL REPUBLIC
RACK CITY Tyga ! Care jumps 23-13 LIKE ‘EM ALL Jacob Latimore Featuring Issa or Diggy Simmons
DJ MUSTARD (M STEVENSON) © YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC witha 3.9 million- TRILEY (J.SUECOFTMACK.C.ROPER,D.SIMMONS M.ADAMS,J.LATIMORE 0. DIBANGD) _ @ CROWN WORLD/RCA
WET THE BED Chris Brown Featuring Ludacris I. listener jump. On DOMREMIX Ct Featuring.JValentine, Dawn Richard, Se7en, &KevinCossom
BIGG D (C.M.BROWN,D.BAKER K. MCCALL,A STREETER,A.MERRITT,J.L BEREAL,C.BRIDGES) @ JIVERCA Rap Songs, the NOT LISTED (N.SHEBIB,A.GRAHAM,J.GONZALES) JIVE/RCA
DO IT LIKE YOU Di Featuring Jeremih % I LOVEYOU Phyllisia Featuring Jah Cure & Yung Joc or Urban Mystic i.
POP (D.SIMMONS,J. MAULTSBY,J.FELTON,POP WANSEL D.WANSEL) i ¢ © ATLANTIC :azngef 'fﬂ_dl ﬂ;esk 2 B EDDIE MIX,W.DOMO (R.FLACK,R.G.LUCAS,J.MTUME,Y.BARKER W.DOMO.E BAHAMON,JJUSTE J.SHEPERD) @ SOBE
MR.WRONG Mary J. Blige Featuring Drake -3, giving Drake g9 SUPAFREAK Young Jeezy Featuring 2 Chainz
JIM JONSINAICO LOVE (4.6 SCHEFFERRICO LOVEDMORRIS K GAMBLELAHUFF I(BERTAGRAHAM) © MATRIARCHGEFFEN/INTERSCOPE four songs in that ==, D.RICH (J.W.JENKINS,D.RICH.T.EPPS,J. A JOHNSON,AH.MILLER) © CTE/DEF JAM/IDIMG -

LIFE OF THE PARTY Charlie Wilson chart’s top 10. - EVERYDAY WOMAN Chris Walker ..
. PAGANI,CWILSON (G PAGANI,MWILSON L TOLBERTE SERRANO,D.DELLACIOPPAW.SERRANO,CWILSON) _ @© P MUSIC/AJIVE/RCA C.WALKER (C.WALKER,0.DIXON,R.RODRIGUEZ) © PENDULUM/WDE

STAY TOGETHER L Featuring Jaheim » Ty PICTURE PERFECT Eric Roberson Featuring Phonte
RRIDEOUTTWYMAN (LYOUNG RRIDEOUT) © VERVE FORECAST/VERVE AHARDIN SLIMKAT7S (E.ROBERSON,P.COLEMAN,A HARDIN Z MCGANT) © BLUE ERRO SOUL/PURPOSE/EONE

DRANK IN MY CUP Kirko Bangz | ? E MGK Featuring Waka Flocka Flame
SOUND M.0.B. (K.RANDLE,B.TILLMAN,R.GONZALEZ) © LMG/UNAUTHORIZED/WARNER BROS. J.MINES,0.LANGFORD (C.BAKER,J.MALPHURS) © ESTI9XX/BAD BOY/INTERSCOPE

Jill Scott Featuring Anthony Hamilton '. A SLIDE OVER Baby Bash Featuring Miguel |
KWOOTEN (J.SCOTTAHAMILTON K WOOTEN.LHUTSON JR) © BLUES BABE/WARNER BROS. NOT LISTED (NOT LISTED) BASHTOWN

Woo Anthony Hamilton AYY LADIES Travis Porter Featuring Tyga

BABYFACE,ADIXON (AHAMILTON,BABYFACE,A.DIXON.J.QUE.B.COLEMAN) © MISTER'S MUSIC/RCA Track at No. 32 re- M.ROBERTS (D.WOODS H.DUNCAN,LMATTOX) © PORTER HOUSE/RCA .

E YES Musiq Soulchild '. enters the top 10 on R YOU DA ONE Rihanna
ELEMENT (H.CEON.K.OFSTAD,C.KELLY) © ATLANTIC Adult REB (11-9) DR. LUKE,CIRKUT (E.DEAN,LGOTTWALD,R.FENTY,J. HILLHWALTER) © SRPIDEF JAM/IDIMG
4AM Melanie Fiona e m GOOD FEELING Flo Rida
RICO LOVE.EHOOD,E2 (RICO LOVEE HOOD,EGOUDY 1) © SRC/UNIVERSAL REPUBLIC & 3 DR LUKECIRKUT (TDILLARD,LGOTTWALD HWALTER BISAACA POURNOURLTBERGLING EJAMESL KIRANDPWOODS) @ POE BOYATLANTIC
SURETHING Miguel first established n 79 8 u WHY STOP NOW Busta Rhymes Featuring Chris Brown
H.PEREZ (M.J.PIMENTEL N.PEREZ) © BLACK ICE/BYSTORM/JIVE/RCA last month. Crooner 4 NOT LISTED (NOT LISTED) YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC
UNTIL IT’S GONE Monica . YOU WERE MEANT FOR ME Lalah Hathaway
M.ELLIOTTLAMB (M.ELLIOTT,C.LAMB,J.SULLIVAN,A.RANDOLPH,T.R BELLL EPSTEIN.S. STERLING,L.PARKER) © J/RCA ::Sn ::T::E:kd::" s BRI U o iione amiaway (. peTeRKing © HATHAWAY/STAX/CMG |
MARVIN & CHARDONNAY Big Sean Featuring Kanye West & Roscoe Dash s E | NEED YOUR GLORY Earnest Pugh

IDERSON,K.0.WEST,A WANSEL,J.L. JOHNSON,D.CAMPER M.DEAN) © 6.0.0.D/DEF JAM/IDJMG both this rankmg J.FORTUNE,A.LEWIS (J.FORTUNEA.LEWIS) © EPM/BLACKSMOKE/WORLDWIDE

IFIT'S LOVE Kem Featuring Chrisette Michele and the Adult R&8 YOU'RE ON MY MIND

| KEM,RRIDEOUT (K.OWENS,M.RUTHERFORD) © UNIVERSAL REPUBLIC survey (No. 26). NOT LISTED (NOT LISTED) :
SO GONE (WHAT MY MIND SAYS) Jill Scott Featuring Paul Wall m 100 %0 m SWAGGED UP | BE KILLIN Rei P& MC Beezy
J.RHUTSON (J.SCOTT,L.HUTSON JR..J.MOZEE,PSTROTHER,P.SLAYTON) © BLUES BABE/WARNER BROS. J JAMES (M.J.BROWN,R.PULLUM)

THANK YOU Estelle - ST LOVE Problem ..
JDUPLESSIS AALTINO A DUNKLEY (J.DUPLESSIS ATHIAMAALTINO,ADUNKELY,D FEDWARDS TDRICHARDSON) @ HOME SCHODL/ATLANTIC The rapper/actor/ NDT LISTED (NOT LISTED) @ DIAMOND LANE

DJ Khaled Featuring Drake, Rick Ross & Lil Wayne entrepreneur & n WHAT | BE ON Trey Songz Featuring Fabolous

TAUINUS N SHEBIB (KMKHALED AGRAHAMWROBERTS 11D CARTER TWILLIAMS NSEETHARAMA SHEEHANOWAITHE) @) WE THE BESTYOUNG MONEYCASH MONEYANIVERSAL REPUBLIC debuts this track off PHENOM,TTAYLOR (N.WALKATNEVERSON,J BOSWELLD.FRANKLIN,TTAYLOR.J.DJACKSON.ELEWIS N.MCOOWELL)  ® SONGBOOK/ATLANTIC
% 4 MARVINS ROOM Drake s newest mixtape 1 JUST WANNA 50 Cent Featuring Tony Yayo

5 i N.SHEBIB (N.SHEBIB,A.GRAHAM J.GONZALES) ® YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC . 7 D.R.U.G.S. (C.J.JACKSON, JR..M.BERNARD,D. NORMAN,H.W.CASEY,R.FINCH) SHADY/AFTERMATH/INTERSCOPE
25/8 Mary J. Blige _ The Big 10. E‘" the Yolanda Adams
E.HUDSON, OHNSON,E.HUDSON) {0} MATRIAHCH/GEFFENIINTERSCDPE feamled artist and M.ECBY (Y.ADAMS,DRATHOVEN) !

s m ONLY WANNA GIVE ITTO YOU Elle Varner Featuring J. Cole G-Unit affiliate, it's OP J

o POP (E.VARNER,W.FELDER,A.-WANSELJ.COLE,M.HALL M. WILLIAMS) ® J/RCA his first chart |i$“l'lg MWIESE, SR. (J.DASH) © STEREQFAME
MOTIVATION Kelly Rowland Featuring Lil Wayne u. Since 2005 100 [ INTHE MIDDLE Isaac Carree
JIM JONSIN,RICO LOVE (J.6. SCHEFFER RICO LOVE D.MORRIS,D.CARTER) _ ® UNIVERSAL MOTOWN/UNIVERSAL REPUBLIC L - G.HADDON (6.HADDON,T.HADDON) © SOVEREIGN AGENCY

TAKE CARE Drake Featuring Rihanna
SHTHNLSIERB (AGRARAMSHEBBAPALWANSWTHRMADLE CRUFLGLICKWSOSGOTUEBWIBRBBENTON _ @ YOUNG MOVEYCASH MONEVUNVERSALFEPUBE BETWEEN THE BULLETS

REAL LOVE Eric Benet '.
Eoccic . oners st Bt Sy BLUE IVY MAKES RECORD DEBUT
HOWTO LOVE Lil Wayne | gy !

ometheus Global Media, LLC and Nielsen SoundScan, Inc. All rights reserved.

iop radio audience impressions measured by Nielsen Broadcast Data Systems and sales
iner/Airplay is awarded for the largest airplay increase on the chart, See Charts Legend on

DETAILTHA DRUMMAHZ (D CARTERN.C FISHER L SEYMOURL SEYMOUR.J PREYANMBOYD) @ YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

HOUSE PARTY Meek Mill Featuring Young Chris '
TONE BEATS (RWILLIAMS A TUCKER,C.RIES) ® MAYBACH/WARNER BROS.

Y oTis Jay Z Kanye West Featuring Otis Redding o
KWEST (KO.WESTS.C.CARTERHWO0DS J.CAMPBELLR CONNELLYK ROBINSON RHAMMOND L BROWNJROACH] @ ROC-A-FELLAROC NATIONDEF JAMIDJMG
PRETTY LI HEART Robin Thicke Featuring Lil Wayne '.
THICKE,PRO J (R. THIEKE D.CARTER) ® STAR TRAK/GEFFEN/INTERSCOPE

FLY TOGETHE! Red Cafe Featuring Ryan Leslie & Rick Ross

Blue Ivy Carter, Beyoncé and Jay-Z's bouncing baby girl (born Jan. 7),

becomes the youngest person to chart on a Billboard tally, as Jay-Z’s newly

recorded “Glory” (billed as “featuring B.I.C.”) begins on Hot R&B/Hip-
Hop Songs at No. 74. “Glory” (which boasts the coos and cries of Blue Ivy)

RULESLIE (4 DENNVW ROBERTS ILALESLIE) © SHAKEDOWN/BAD BOY/INTERSCOPE arrives with 1.7 million audience impressions on 54 radio stations, accord-

STRANGE CLOUDS B.o.B Featuring Lil Wayne . ing to Nielsen BDS. In a stroke of chart kismet, the song marks Jay-Z’s

DR LUKECIRKUT (LGOTTWALD HWALTERBRSIMMONS, JR.CMONTGOMERY lILS JHILLJXJONESD.CARTER) @ REBELROCK/GRAND HUSTLE/ATLANTIC . . . . .

DON'T KISS ME CarlThomas 107th hit on the survey, mirroring the Jan. 7 birth date—in other words (or,

RICO LOVE,E.HOOD,E2 (RICO LOVE,E.HOOD,E.GOUDY I1) © B REAL/BEGRSER/VERVE FORECAST/VERVE . .
GIRLS LIKEYOU Miguel l. rather, numbers), 1/07—of Blue Ivy. Karinah Santiago

FISTICUFFS (M.J.PIMENTEL,M.ROBINSON,B.WARFIELD) @ BLACK JIVE/RCA

The most popular songs, according to R&B/Hip-H
data compiled by Nielsen Soundscan. Greate:
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MY HOPE IS INYOU
AARON SHUST CENTRICITY

L
E TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL
0 -

5 |25 STRONG ENOUGH TO SAVE
TENTH AVENUE NORTH REUNION/PLG
2 COURAGEOUS
CASTING CROWNS BEACH STREET/REUNION/PLG
2 STRONG ENOUGH
MATTHEW WEST SPARROW/EMI CMG
40 WAITING FOR TOMORROW
MANDISA SPARROW/EMI CMG
2 LIFT ME UP
THE AFTERS FAIR TRADE
TURN AROUND
MATT MAHER ESSENTIAL/PLG
WE ARE
KARI JOBE
DO EVERYTHING
STEVEN CURTIS CHAPMAN SPARROW/EMI CMG
1 BUSTED HEART (HOLD ON TO ME)
FOR KING & COUNTRY FERVENT/WORD-CURB
31 FALL APART
JOSH WILSON SPARROW/EMI CMG
THE WAY
JEREMY CAMP BEC/TOOTH & NAIL
BATTLE
CHRIS AUGUST FERVENT/WORD-CURB.
15 WHERE | BELONG
BUILDING 429 ESSENTIAL/PLG

o

CMG

CASTING CROWNS

COME T0 THE WELL BEACH STREETREUNION 10162/PROVIDENT-NTEGAITY
O :
Q] :

15 VARIOUS ARTISTS
WOW HITS 2012 WORD-CURB/PROVIDENT-INTEGRITY B0B/EMI CMG =
o
o
8

CHRIS TOMLIN [
SKILLET
124 AWAKE ARDENT/S FAIR TRADE/ATLANTIC 2554/ PROVIDENT-INTEGRITY .
15 SWITCHFOOT
VICE VERSES LDWERCASE PEOPLE/CREDENTIAL 6727/EMI CMG
PASSION BAND
PASSION: HERE FOR YOU SIXSTEPS/SPARROW T173/EMI CMG
s JESUS CULTURE f
AWAKENING: LIVE FROM CHICAGO JESUS CULTUREXINGSWAY 0595EMI CMG.
s 13 JAMIE GRACE
ONE SONG AT A TIME GOTEE/COLUMBIA 70021/PROVIDENT-INTEGRITY
CHRIS TOMLIN m
AND IF OUR GOD IS FOR US.. SIXSTEPS/SPARROW 3444/EMI CMG !1: i
NEEDTOBREATHE
THE RECKONING ATLANTIC 528053/WORD-CURB
MARK SCHULTZ
RENAISSANCE GIRONA 20 EX/LUCID
LAURA STORY
" _BLESSINGS FAIR TRADE 4873/PROVIDENT-INTEGRITY
NEWSBOYS
GOD'S NOT DEAD INPOP 1582/EMI CMG
MATT REDMAN
10,000 REASONS SIXSTEPS/SPARROW 7653/EMI CMG

LOVE COME TO LIFE
BIG DADDY WEAVE FERVENT/WORD-CURB
20 REMIND ME WHO | AM
JASON GRAY CENTRICITY
o LEARNING TO BE THE LIGHT
NEWWORLDSON PLATINUM POP
53 EVERYTHING GOOD
ASHES REMAIN FAIR TRADE
OVERCOME
JEREMY CAMP BEC/TOOTH & NAIL
. FOREVER REIGN
ONE SONIC SOCIETY ESSENTIAL WORSHIP/ESSENTIAL/PLG

B8

OWN
MAT KEARNEY INPOP
YOU LEAD
. _JAMIE GRACE GOTEE
11 LEAVING EDEN
BRANDON HEATH MONOMODE/REUNION/PLG
ALL OF ME
MATT HAMMITT SPARROW/EMI CMG
, GOD'S NOT DEAD (LIKE A LION)
NEWSBOYS INPOP
GOD IS STILL GOD
HEATHER WILLIAMS FAIR TRADE
CARRY ME TO THE CROSS
KUTLESS BEC/TOOTH & NAIL
PPy I'M WITH YOU (RUTH & NAOMI)
NICHOLE NORDEMAN & AMY GRANT SPARROW/EMI CMG.
2 2 ALLELUJAH
THE MUSEUM BEC/TOOTH & NAIL
WHAT A SAVIOR
LAURASTORYFARTRAE_________
I HAVE A DREAM (IT FEELS LIKE HOME)
THE CITY HARMONIC KINGSWAY
LET ME FEEL YOU SHINE
| DAVID CROWDER"BAND SIXSTEPS/SPARROW/EMI CMG_
CHANGED FOREVER
TOBYMAC FEAT. NIRVA READY FOREFRONT/EMI CME
ITURN TO YOU
SELAH CURB
WHEN THE STARS BURN DOWN (BLESSING AND HONOR
PHILLIPS, CRAIG & DEAN FAIR TRADE
GIVE THEM JESUS
JACI VELASQUEZ INPOP
11 MAKE A MOVE
ROYAL TAILOR ESSENTIAL/PLG
s OUR GOD'S ALIVE
ANDY CHERRY ESSENTIAL/PLG
CAN'T GET OVER YOU
ANTHEM LIGHTS REUNION/PLE
s EVERY TIME YOU RUN
MANAFEST FEAT. TREVOR MCNEVAN OF TFK BEC/TOOTH & NAIL
13 NOT ALONE
FAMILY FORCE 5 TOOTH & NAIL
ONE DAY TOO LATE
| SKILET ARDENTIAIR TRADE____
5 HOW GREAT IS OUR GOD (WORLD EDITION)
CHRIS TOMLIN SIXSTEPS/SPARROW/EMI CMG
REMEDY
DISCIPLE FAIR TRADE
DRIFTING
PLUMB WITH DAN HASELTINE CURB
ALIVE
NATALIE GRANT CURB
ALL THIS TIVE
BRITT NICOLE SPARROW/EMI CMG
HURRICANE
SAMESTATE SPARROW/EMI CMG.

1
FREE
DARA MACLEAN FERVENT/WORD-CURB

Dove Award-winning worship singer/
pastor Kari Jobe celebrates her first top
five radio chart achievement, as “We
Are” leaps 14-8 on the audience-driven
Christian Songs list. The song also
represents Jobe’s best rank so far on
Christian AC Songs, where it rises 18-17.
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5 LECRAE
REHAB REACH 8161/INFINITY
MAT KEARNEY
YOUNG LOVE INPOP 1608*/EMI CMG
MICHAEL W. SMITH
GLORY MWS 20030/PROVIDENT-INTEGRITY
12 SOUNDTRACK
_COURAGEQUS REUNION 10167/PROVIDENTINTEGRITY
4 MANDISA | 1
WHAT IF WE WERE REAL SPARROW 7863/EMI CMG__
RED
UNTIL WE HAVE FACES ESSENTIAL 10916/PROVIDENT-INTEGRITY £
15 VARIOUS ARTISTS
MUSIC INSPIRED BY THE STORY PROVIDENT INTESRITY/WORD-CURB S525EMI CMG_ 5
44 THIRD DAY
" _MOVE ESSENTIAL _MOVE ESSENTIAL 10921/PROVIDENT-INTEGRITY | INTEGRITY

_@!w KRISTIAN STANFILL
- MOUNTAINS MOVE SIXSTEPS/SPARROW 7069/EMI CMG

@ 45 MISTY EDWARDS AND DAVID BHVMER
MEASURE OF LOVE (EP) FORERUNNER 065
4 DAVID CROWDER*BAND
B _OH FOR JOY (EP) SIXSTEPS/SPARROW 636S/EMI CMG___|
MERCYME
i ‘THE GENEROUS MR. LOVEWELL FAIR TRADE 4813/PROVIDENT-INTEGRITY
€%) 1 g VARIOUS ARTISTS j
d WOW HITS 2011 PROVIOENT NTEGRITYAWORD:CURB M 956EMI oGS
16 THE DEVIL WEARS PRADA
DEAD THRONE FERRET 143*/WORD-CURB
NEWSONG i 1
JASON CRABB
THE SONG LIVES ON GAITHER 6113/EMI CMG
FRANCESCA BATTISTELLI
HUNDRED MORE YEARS FERVENT 888086/WORD-CURB
BILL & GLORIA GAITHER
TENT REVIVAL HOMECOMING GAITHER 6122/EMI CMG
CASTING CROWNS
GUNGOR
_GHOSTS UPON THE EARTH BRASH 0076/WORD-CURB___
JEREMY CAMP
WE CRY OUT: THE WORSHIP PROJECT BEC 7916/EMI CIMG.
CHRIS AUGUST
8 NO FAR AWAY FERVENT 866065 WORD-CURB  }
VARIOUS ARTISTS
WOW CHRISTMAS EM CMG/PROVIDENT-INTEGRITY 888156/ WORD-CURB
HILLSONG UNITED
| AFTERMATH HILLSONG/SPARROW 2683/EMI CME |
BILL & GLORIA GAITHER
THE OLD RUGGED CROSS GAITHER 6125/EMI CMG
ANTHEM LIGHTS
ANTHEM LIGHTS REUNION 10158/PROVIDENT-INTEGRITY
VARIOUS ARTISTS _J
WOW #1S (YELLOW) PROVIDENT-INTEGRITY/EMI CMG 868185 WORD-CURB ﬂ .
PHIL WICKHAM
" _RESPONSE FAIR TRADE 15996/PROVIDENT-INTEGRITY
THE AFTERS ‘
LIGHT UP THE SKY FAIR TRADE 4863/PROVIDENT-INTEGRITY u:.
1-1-SIX
MAN UP REACH 8185/INFINITY
MATTHEW WEST X
THE STORY OF YOUR LIFE SPARROW 6504/EMI CMG
4 TOBYMAC
CHRISTMAS IN DIVERSE CITY FOREFRONT 2610/EMI CMG
ELEVATION WORSHIP :
FOR THE HONOR ELEVATIOI CHESSENTIAL WORSHIP 10344/PROVIDENT-!
HILLSONG
LIVE: GOD IS ABLE HILLSONG/SPARROW 9301/EMI CMG

@ BRANDON HEATH U
L LEAVING EDEN MDNDMHD‘REUNIDN 10151/PROVIDENT-INTEGRITY
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The late Rev. James Cleveland appears on
Gospel Albums for the first time in nearly
13 years, as a self-titled compilation bows
at No. 41 (see complete chart at billboard.
biz/charts). The pioneering gospel music
visionary most recently charted with The
King of Gospelin1999.

Go to www.billboard.biz for complete chart data

TITLE

E! MY HOPE IS INYOU I
AARON SHUST CENTRICITY

Oﬁq

il
341l B9

AIRPLAY SALES DATA
MONITORED BY

COMPILED BY

SoundScan

ARTIST
TME lMPRIN‘l&NUMBERID!S‘mIBUﬂNG LABEL

LLIAM MCDOWELL
ARISE DELIVERY ROOM/LIGHT 2352/EONE

4 23 STRONG ENOUGH TO SAVE
TENTH AVENUE NORTH REUNION/PLG
2 COURAGEOUS
CASTING CROWNS BEACH STREET/REUNION/PLG
3 3 STRONG ENOUGH
| _MATTHEW WEST SPARROW/EMI CMG
WHERE | BELONG
BUILDING 429 ESSENTIAL/PLG
LIFT ME UP
|| _THE AFTERS FAIR TRADE
10 TURN AROUND
_MATT MAHER ESSENTIAL/PLG
WAITING FOR TOMORROW
| _MANDISA SPARROW/EMI CMG
| LIFT MY HANDS

8 16

20 (28 CHRIS TOMLIN SIXSTEPS/SPARROW/EMI CMG
MOVE

i MERCYME FAIR TRADE

13 |25 FALLAPART
JOSH WILSON SPARROW/EMI CMG

533 DO EVERVTHING

STEVEN CURTIS CHAPMAN SPARROW/EMI CMG
g |2 BATTLE
CHRIS AUGUST FERVENT/WORD-CURB

15 15 REMIND ME WHO | AM

" _JASON GRAY CENTRICITY
LOVE COME TO LIFE
BIG DADDY WEAVE FERVENT/WORD-CURE
17|13 BUSTED HEART (HOLD ON TO ME)
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THE ULTIMATE COLLECTION WORD-CURB 888163/WARNER BROS.

LE ANDRIA JOHNSON

WORLD GOSPEL

HELLO FEAR FO YO SOUL/VERITY 77817/RCA
SHIRLEY CAESAR

AMBER BULLOCK

THANK YOU (EP) MUSIC WORLD GOSPEL 5516/MUSIC WORLD

LECRAE
REHAB REACH 8161/INFINITY

MARVIN SAPP

PLAYLIST VERITY/LEGACY 67460/SONY MUSIC

JESSICA REEDY
FROM THE HEART LIGHT 7239/EONE

VARIOUS ARTISTS

WOW GOSPEL 2011 WORD-CURB/EMI CMG/VERITY 77918/RCA.
ANDRAE CROUCH F

THE JOURNEY RIVERPHIO 002
KIRK FRANKLIN

SETLIST: LIVE GOSPO CENTRIC/LEGACY 90790/SONY MUSIC

GENITA PUGH

MY PURPOSE ETERNITY 0003

KIERRA SHEARD

FREE KAREW/EMI GOSPEL 06495/EMI CMG

O

m N

|}

VARIOUS ARTISTS

—

GOSPEL'S BEST WORSHIP EMI GOSPEL 07538/EMI CMG =

VASHAWN MITCHELL

TRIUMPHANT VMAN/EM! GOSPEL 06601/EMI CMG

1-1-SIX
MAN UP REACH 8185/INFINITY
MARY MARY

SOMETHING BIG MY BLOCK/COLUMBIA 62330/SONY MUSIC

DONALD LAWRENCE & CO.
YRM /YOUR RIGHTEOUS MIND/ QUIET WATERNERITY 67507/RCA

SOUND OF VICTORY AIR GOSPEL 10297/MALACO

EARNESTLY YOURS EPM/BLACKSMOKE 3035/ WORLDWIDE

DEITRICK HADDON

CHURCH ON THE MOON RELEVE/MANHADDON VERITY 71336/RCA

-

MAURETTE BROWN CLARK
LECRAE

REHAB: THE OVERDOSE REACH 8178/INFINITY

EARNEST PUGH
MARANATHA! SINGERS

TOP 10 GOSPEL SONGS 2012 ED. MARANATHA! 1221B/EMI CMG.

VARIOUS ARTISTS
WOW GOSPEL WORSHIP EMI GOSPELAORD-CURB/EM CMGVERITY 27851
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INTHE MIDDLE
ISAAC CARREE SOVEREIGN AGENCY

ADDISON ROAD FAIR TRADE

KARI JOBE SPARROW/EMI CME
NEWWORLDSON PLATINUM POP
EVERYTHING GOOD
53 |4 OVERCOME
JEREMY CAMP BEC/TOOTH & NAIL
JACI VELASQUEZ INPOP
e 51 |1, GOD IS STILL GOD
@ » o [FEg ouLEAD
(L33 JAMIE GRACE GOTEE
Eﬂ 25 2 LEAVING EDEN
BRANDON HEATH MONOMODE/REUNION/PLG
O . - B l
JAMIE GRACE GOTEE
> | 23 DOWN
® : m GOD'S NOT DEAD (LIKEA LION)
NEWSBOYS INPOP
° 3 14 MAKE A MOVE
5 15 MADE FOR YOU
BUILDING 429 ESSENTIAL/PLG
L FAMILY FORCE 5 TOOTH & NAIL
L 23 BATTLE
e g |12 WON'TLET ME GO
ﬁiaﬂ 10 g ONE DAY TOO LATE

L | SKILLET ARDENT/FAIR TRADE

T COURAGEOUS
14 UNDER FIRE
ABANDON FOREFRONT/EMI CMG

19 |9 LEARNING TO BE THE LIGHT
208 ASHES REMAIN FAIR TRADE
2 g GIVE THEM JESUS
HEATHER WILLIAMS FAIR TRADE
DOWN
@ 2| 14 MAT KEARNEY INPOP
: E&@ TITLE
| ARTIST IMPRINT/PROMOTION LABEL
MAT KEARNEY INPOP
ROYAL TAILOR ESSENTIAL/PLG
NOT ALONE
CHRIS AUGUST FERVENT/WO
) CASTING CROWNS BEACH STREET/REUNION/PLG
1 BUSTED HEART (HOLD ON TO ME)

o08

I NEED YOUR GLORY
EARNEST PUGH EPM/BLACKSMOKE/WORLDWIDE

SPIRITUAL

DONALD LAWRENCE & CO. QUIET WATER/VERITY/RCA
STILL ABLE

JAMES FORTUNE & FIYA FIYA WORLD/LIGHT/EONE
BE STILL

YOLANDA ADAMS N-HOUSE

| HEAR THE SOUND (OF VICTORY)
MAURETTE BROWN CLARK AIR GOSPEL/MALACO

| SMILE

1 WON'T GO BACK
WILLIAM MCDOWELL DELIVERY ROOM/LIGHT/EONE

O
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[

KIRK FRANKLIN FO YO SOUL/GOSPO CENTRIC/VERITY/RCA

LET THE CHURCH SAY AMEN
NOBODY GREATER

VASHAWN MITCHELL VMAN/EMI GOSPEL
ONE MORE TIME

PUT IT ON THE ALTAR

ANDRAE CROUCH FEAT. MARVIN WINANS RIVERPHIO

‘ZACARDI CORTEZ FEAT. JOHN P. KEE BLACKSMOKEWORLDWIDE

AARON SHUST CENTRICITY

TIM BOWMAN JR. FEAT. VICKIE WINANS |.M.

FOR KING & COUNTRY FERVENT/WORD-CURB 16 JESSICA REEDY LIGHT/EONE
g START SOMEWHERE 14 g |FEELGOOD
TOBYMAC FOREFRONT/EMI CMG FRED HAMMOND F HAMMOND/VERITY/RCA
HURRICANE SWEETER
7 SAMESTATE SPARROW/EMI CMG 14 13 el - KIM BURRELL SHANACHIE
15 | WANNA KNOW YOU LIKE THAT m 15 7 AFTERTHIS
ANTHEM LIGHTS REUNION/PLG - YOUTHFUL PRAISE FEAT. JJ HAIRSTON EVIDENCE BOSPEL/LIGHT/EONE
UNDONE A GOD LIKE YOU
L) FFH 62/CATAPULT @ 18 19 KIRK FRANKLIN FO YO SOUL/VERITY/RCA
REMEDY STILL HERE
9 DISCIPLE FAIR TRADE @ 18] 28 21:03 PAJAM/VERITY/RCA
DRIFTING US
bl PLUMB WITH DAN HASELTINE CURB @ 18/(19 | _LEANDRIA JOHNSON BET/STRANGE FRUIT/MUSIC WORLD GOSPEUMUSIC WORLD
12 YES WE CAN 98 17 g CAN'TLIVE
ME IN MOTION CENTRICITY = GENITA PUGH ETERNITY
5 LOVE COME TO LIFE @ 21 2 SURVIVE
BIG DADDY WEAVE FERVENT/WORD-CURB MARY MARY MY BLOCK/COLUMBIA
7 LET ME FEEL YOU SHINE [—j':' n 20 g SOPROUD
DAVID CROWDER*BAND SIXSTEPS/SPARROW/EMI CMG = BRIAN COURTNEY WILSON MUSIC WORLD GOSPEL/MUSIC WORLD
UNSHAKEN YOU ARE
6 ATTABOY 7 SPIN @ BB KIERRA SHEARD FEAT. BRL KAREW
, STAY CLOSE @ 2 3 [EENE MY TESTIMONY
FIREFLIGHT FLICKER/PLG [T 9 MARVIN SAPP VERITY/RCA
5 | HAVE A DREAM (IT FEELS LIKE HOME) @ 24 15 BLESS THE LORD
THE CITY HARMONIC KINGSWAY 5 MYRON BUTLER EMI GOSPEL
, MY HOPE IS IN YOU [ 10 HEWILL
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MARRY THE NIGHT
LADY GAGA STREAMLINE/KONLIVE/INTERSCOPE
HANGOVER
TAIO CRUZ FEAT. FLO RIDA MERCURY/IDJMG
IF IT WASN'T FOR LOVE
DEBORAH COX DECO/HOSHG
HOTEL NACIONAL

GLORIA ESTEFAN CRESCENT MOON/VERVE FORECAST/VERVE

SHAKE IT OUT

FLORENCE + THE MACHINE UNIVERSAL REPUBLIC
THE ONE THAT GOT AWAY

KATY PERRY CAPITOL

15.' LEVELS

AVICII LEVELS/VERATONE/ATOM EMPIRE/INTERSCOPE

5 TURN ME ON

DAVID GUETTA FEAT. NICKI MINAJ WHAT A MUSIC/ASTRALWERKS/CAPITOL

| 7 LET ME BE MYSELF

ROSABEL FEAT. TAMARA WALLACE TOMMY BOY

LAST DRAG
TRACI LORDS SEA TO SUN

ERIKA JAYNE PRETTY ME

7 PASS AT ME
TIMBALAND FEAT. PITBULL INTERSCOPE

"1 PARTY PEOPLE (IGNITE THE WORLD)
8 SS.

g NAUGHTY NAUGHTY
_PORCELAIN BLACK 2101/UNIVERSAL REPUBLIC
3 YOU DA ONE
RIHANNA SRP/DEF JAM/IDIMG

| 1o TOO MUCH IN LOVE

CHRIS WILLIS VENEER

BUY MY LOVE

WYNTER GORDON BIG BEAT/ATLANTIC
s ANTIDOTE

SWEDISH HOUSE MAFIA VS KNIFE PARTY ASTRALWERKS/CAPITOL

1o PARADISE
COLDPLAY CAPITOL

DANCE ON

_BLUSH NETTWERK
EVERYBODY DANCE
GRAVITONAS VS ROMA KENGA SOFQ

WAITING ON YOU

ULTRA NATE & MICHELLE WILLIAMS BLUFIRE/PEACE BISQUIT

CRAZY CRAZY
GUINEVERE NUKE TOWN

BE WITH YOU
ERASURE MUTE

GIVE
LEANN RIMES CURS

LIVIFA(

SO O AT HOUNG 471 LECHLLACESRYFEE TSI R4
SKRILLEX i
BANGARANG (EP) 816 BEAT/MAUSTRAP/ATLANTIC DIGITAL EAB

a4 LADY GAGA
" _BORN THIS WAY STREAMLINE/KONLIVEINTERSCOPE 015373"/16A

5

ORN
THE PATH OF TOTALITY ROADRUNNER 617728

55 SKRILLEX [

7

w9 ~ g g

8 8 & B9 8

_SCARY MONSTERS AND NE SPRITES (715 BEATALSTRAPATLANTIC 2381646
19 DAVID GUETTA |
NOTHING BUT THE BEAT WHAT A MUSIC/ASTRALWERKS T86/CAPITOL
1 Ma3. I
" _HURRY UP, WE'RE DREAMING. 83 95107/MUTE |
VARIOUS ARTISTS
WIND DOWN EMI SPECIAL MARKETS 31476 EXSTARBUCKS
DEADMAUS
4X4=12 MAUSTRAP 2518°/ULTRA
DAFT PUNK
TRON: LEGACY (SOUNDTRACK) WAL DISNEY 005672
VARIOUS ARTISTS
UKF DUBSTEP 2011 UKF DIGITAL EX
VARIOUS ARTISTS
UKF DUBSTEP 2010 UKF DIGITAL EX
ASKING ALEXANDRIA
STEPPED UP & SCRATCHED SUMERIAN 47
OWL CITY
ALL THINGS BRIGHT AND BEAUTIFUL UNIVERSAL REPUBLC 015544
LADY GAGA |
BORN THIS WAY: THE REMIXSTREAMUNEIOVUIVE/NTERSUOPE 01251164
SKRILLEX
MORE MOKSTERS AND SPRITES (EP 36 BEATMALSTRAPITLANTC DAL EXAG
LADY GAGA |
THE REMIX STREANLINE/KONLIVEICHERRYTREEANTERSCOPE 01463316
BREATHE CAROLINA
HELL IS WHAT YOU MAKE IT FEARLESS 30153 !
DAFT PUNK [
TRON: LEGACY RECONFIGURED WALT DISNEY 013540
NERO
WELCOME REALIY MTAMERCURY CHERRYTREE INTERSCOPE 016371/16A

20
m VARIOUS ARTISTS I
POWER MUSIC WORKOUT: BEST OF 2011 WORKOUT MIX POWER MUSIC DIGITAL EX

{=-10

18

Data for week of JANUARY 21, 2012 |

0

32

15 BASSNECTAR
DIVERGENT SPECTRUM AMORPHOUS 011 .
38 JAMES BLAKE [
JAMES BLAKE POLYDOR 02/UNIVERSAL REPUBLIC
SBTRKT
SBTRKT YOUNG TURKS 060°/XL
ROBYN |
BODY TALK KONICHIWA/CHERRYTREE/INTERSCOPE 015111/6A

Billbeard.

S TITLE
ARTIST IMPRINT/PROMOTION LABEL.
s TITANIUM
| DAVID GUETTA FEAT. SIA WHAT A MUSIC/ASTRALWERKS/CAPITOL
WE FOUND LOVE

| RIHANNA FEAT, CALVIN HARRIS SRPIDEF JAM/IDUME
35 3 WERUN THE NIGHT

_ HAVANA BROWN FEAT, PITBULL UNIVERSAL REPUBLIC
12 ARROW THROUGH MY HEART
"~ _EDDIE AMADOR & KIMBERLY COLE FEAT. GARZA CITRUSONIC STEREOPHONICCRYSTAL SHIP
5 3 HEY HEY HEY (POP ANOTHER BOTTLE)

] LAURENT WERY FEAT. SWIFTKID & DEV BIG BEAT/ATLANTIC
5 5 NARCISSISTIC CANNIBAL
= _KORN FEAT. SKRILLEX & KILL THE NOISE ROADRUNNER/RRP
13 COUNTDOWN

| BEYONCE PARKWOOD/COLUMBIA
4 TESTDRIVE
- _JIN AKANISHI FEAT. JASON DERULO WARNER BROS.
3 BOY, IF YOU ONLY KNEW
KELSEY B CARRILLO
w0 3 SUNINCUBA
L ~_DJ YALEIDYS FEAT. JIMMY BARNES PETROL ELECTRIC
3 g GOOD FEELING
FLO RIDA POE BOY/ATLANTIC
, TONIGHT IS THE NIGHT
OUTASIGHT WARNER BROS.

25 13 I LIKE HOW IT FEELS
ENRIQUE IGLESIAS FEAT. PITBULL & THE WAV.S UNIVERSAL REPUBLIC

4 SEXY AND | KNOW IT
_LMFAQ PARTY ROCK/WILLLAM/CHERRYTREE/INTERSCOPE
DON'T FUCK WITH MY MONEY
PENGUIN PRISON DOWNTOWN

~, 'MALRIGHT
m 4.2 LILI ROCHA IDEA
10 WHENEVER
" _ZARKANA CIRQUE DU SOLEIL
BRAND NEW BITCH
S ANJULIE UNIVERSAL

2 ' WHO IS READY TO JUMP
CHUCKIE BIG BEAT/ATLANTIC

37

IT’S TOO LATE
JES ULTRA

. NICK) MINAJ FEAT. IHANNA YOUNS MONEY/CASH MONEY/UNIERSAL REPUBLIC
CRIMINAL

BRITNEY SPEARS JIVE/RCA

WITHOUT YOU

'DAVID GUETTA FEAT. USHER WHAT A MUSIC/ASTRALWERKS/CAPITOL

YOU ARE HERE

CHRIS "THE GREEK” PANAGHI DJG

15

WE FOUND LOVE
RIHANNA FEAT. CALVIN HARRIS SRP/DEF JAM/IDJMG
14 SEXY AND | KNOW IT
ol LMFAO PARTY ROCK/WILL |.AM/CHERRYTREE/INTERSCOPE
15 WITHOUT YOU
*_DAVID GUETTA FEAT. USHER WHAT A MUSIC/ASTRALWERKS/CAPITOL
10 GOOD FEELING
~ _FLO RIDA POE BOY/ATLANTIC
4o THE ONE THAT GOT AWAY
KATY PERRY CAPITOL
15 LEVELS
i AVICII LEVELS/VERATONE/ATOM EMPIRE/INTERSCOPE
7 IN THE DARK
% DEV INDIE-POP/UNIVERSAL REPUBLIC
27 PRESSURE
" _NADIA L STARKILERS & ALEXKENI SN SWPLY ELCIOUSSTRTLY BTN
FEEL SO CLOSE
~_CALVIN HARRIS ULTRA
10 23 INTHEAIR
J MORGAN PAGE, SULTAN + NED SHEPARD, AND BT FEAT. ANGELA MCCLUSKEY NETTWERK
4 TURN ME ON
DAVID GUETTA FEAT. NICKI MINAJ WHAT A MUSIC/ASTRALWERKS/CAPITOL
5 MARRY THE NIGHT
il LADY GAGA STREAMLINE/KONLIVE/INTERSCOPE
12 18 EYES
KASKADE FEAT. MINDY GLEDHILL ULTRA
, SET FIRE TO THE RAIN
ADELE XL/COLUMBIA
| 20 YOU MAKE ME FEEL
~_COBRA STARSHIP FEAT. SABI DECAYDAN( BY RAMEN/ATLANTIC/RRP
15 MOVES LIKE JAGGER
'MAROON 5 FEAT, CHRISTINA AGUILERA A&M/OCTONE/INTERSCOPE
5 NI**AS IN PARIS
= _JAY Z KANYE WEST ROC-A-FELLA/ROC NATION/DEF JAMADJMG
14 SOMEONE LIKE YOU
‘ ADELE XL/COLUMBIA
', WORKOUT
J. COLE ROC NATION/COLUMBIA

m 20 15 WERE ALL NO ONE
NERVO FEAT. AFROJACK & STEVE AOKI ASTRALWERKS/CAPITOL

n INTERNATIONAL LOVE
PITBULL FEAT. CHRIS BROWN MR. 305/P0L0 GROUNDS/J/RCA
m 23 4 LOVEYOU LIKE A LOVE SONG
SELENA GOMEZ & THE SCENE HOLLYW0O0D
m IT WILL RAIN
BRUNO MARS SUMMIT/CHOP SHOP/ELEKTRA/ATLANTIC

YOU DA ONE
E 24 g HEADLINES
I ~ DRAKE YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

RIHANNA SRP/DEF JAM/IDJMG

2 3

For chart reprints call 212.493.4023
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LANDAU EUGENE MURPHY, JR.

THAT'S LIFE SYCO/COLUMBIA 93178/SONY MUSIC ]

g FRANK SINATRA

SINATRA: BEST OF THE BEST REPRISE 79764/CAPITOL

4 SOUNDTRACK

MIDNIGHT IN PARIS MADISON GATE DIGITAL EX

11 MICHAEL BUBLE

CHRISTMAS 143/REPRISE 528350/ WARNER BROS.

PINK MARTINI
RETROSPECTIVE HEINZ 11

15 SETH MACFARLANE

MUSIC IS BETTER THAN WORDS UNIVERSAL REPUBLIC 015591

10 PINK MARTINI & SAORI YUKI
1968 HEINZ 12*

50 FRANK SINATRA, DEAN MARTIN & SAMMY DAVIS JR
THE VERY BEST OF THERAT PACK FRANK SINATRAREPR

16 MILES DAVIS QUINTET

LIVE N EUROPE 1967: BEST.VOL 1 COLUMBIA/LEGACY 34810/SONY MUSIC

4 TONY BENNETT

DUETS: AN AMERICAN CLASSIC & DUETS Il RPH/COLUMBIA 3685 EXISONY MUSIC

2 GRETCHEN PARLATO

- _THE LOST AND FOUND OBLIOSOUND 113

g KEITH JARRETT
RIO ECM 016119/DECCA

, 30 PAT METHENY

WHAT'S IT ALL ABOUT NONESUCH 527912/WARNER BROS.

‘TITLEIMPRINT & NUMBER/DISTRIBUTING LABEL

FOR TRUE VERVE FORECAST 015586/VG
ESPERANZA SPALDING

CHAMBER MUSIC SOCIETY HEADS UP 31810*/CONCORD

GEORGE BENSON

" _GUITAR MAN CONCORD JAZZ 33093*/CONCORD

BONEY JAMES
CONTACT VERVE FORECAST 015375/VG

_MOTIONS OF LOVE SHANACHIE 5191
WAYMAN TISDALE

'THE WAYMAN TISDALE STORY SCHODORF/RENDEZVOUS S14T/MACK AVENUE

PAUL HARDCASTLE
_HARDCASTLE VI TRIPPIN ‘N RHYTHM 48

RICHARD ELLIOT

IN THE ZONE ARTISTRY 7026/MACK AVENUE

BILL FRISELL

ALL WE ARE SAYING... SAVOY JAZZ 17836/SLG

MICHAEL FRANKS
TIME TOGETHER SHANACHIE 5189

- BELA FLECK & THE FLECKTONES

" _ROCK-ET > SCIE-NCE EONE 2133

DAVE KOZ
HELLO TOMORROW CONCORD 31753

THE RIPPINGTONS FEAT. RUSS FREEMAN

COTE D'AZUR PEAK 32560/CONCORD

SPYRO GYRA
A FOREIGN AFFAIR AMHERST 6611

~ MEDESKI SCOFIELD MARTIN & WOOD

- MSMW LIVE INDIRECTO 13

ARTISTIMPRINT/PROMOTION LABEL

BOOMTOWN

RICHARD ELLIOT ARTISTRY/MACK AVENUE
THE LADY IN MY LIFE
GEORGE BENSON CONCORD JAZZ/CMG
MARRAKESH
ACOUSTIC ALCHEMY HEADS UP/CMG
SLAM DUNK
WAYMAN TISDALE RENDEZVOUS/MACK AVENUE
EASY COME EASY GO

" _PAUL HARDCASTLE TRIPPIN ‘N RHYTHM

RED SUEDE SHOES
CHUCK LOEB TWEETY
SWEET TEA
PATRICK LAMB PATRICK LAMB
HOT SAUCE
JESSY J HEADS UP/CMG
MANDELA
TERRY WOLLMAN MANGO EATER
ALL MY LIFE
TIM BOWMAN TRIPPIN
EYES FOR YOU
DARYL HALL VERVE FORECAST/VERVE
TAKING OFF
ANDY SNITZER NATIVE LANGUAGE
FREE FALL
KIM WATERS SHANACHIE
LOVELY DAY
JILL SCOTT HIDDEN BEACH
SAMBA BLU
MICHAEL FRANKS SHANACHIE

RHYTHM

Go to www.billboard.biz for complete chart data

LANG LANG/VIENNA PHILHARMONIC
LISZT: MY PIAN HERD SONY CLASSICAL 85141'/SONY MASTERWORKS

NEARNER BROS.

CHICAGO SYMPHONY ORCHESTRA BRASS
LIVE CSO RESOUND 9011101

MILOS KARADAGLIC
MEDITERRANEQ DG 015579/DECCA CLASSICS

MORMON TABERNACLE CHOIR

THIS IS THE CHRIST MORMON TABERNACLE CHOIR 5055982

YMuUSIC

BEAUTIFUL MECHANICAL NEW AMSTERDAM 0032

ERIC WHITACRE

LIGHT & GOLD DECCA 014850/DECCA CLASSICS

SHARON ISBIN

GUITAR PASSIONS SONY CLASSICAL 84219/SONY MASTERWORKS

1 HILARY HAHN/VALENTINA LISITSA

CHARLES IVES: FOUR SONATAS DG 016082/DECCA CLASSICS

VARIOUS ARTISTS
BIZET: CARMEN SUGAR/DECCA 014591/DECCA CLASSICS

g 37 SIMONEDINNERSTEIN/KAMMERORCHESTER

BACH: A STRANGE BEAUTY SONY CLASSICAL 81742/SONY MASTERWORKS

THE LONDON CLASSICAL ORCHESTRA

PAUL MCCARTNEY'S OCEAN'S KINGOOM MPLIHEARITELARC 33511 CONCORD
KRONOS QUARTET
STEVE REICH: WTC 8/11 NONESUCH 526236 WARNER BROS.

JOSPEH CALLEJA
THE MALTESE TENOR DECCA 015747/DECCA CLASSICS

ANDREA BOCELLI
CONCERTO SUGAR 015877/DECCA
IL DIVO

'WICKED GAME SYCO/COLUMBIA 96448/SONY MUSIC

YO-YO MA/DUNCAN/MEYER/THILE

'THE GOAT RODEO SESSIONS SONY CLASSICAL e4116/SONY MASTERWORKS

JACKIE EVANCHO ()

DREAM WITH ME SYCO/COLUMBIA B7061/SONY MUSIC

LVoLO
1LVOLD: EDICION EN ESPANOL OPERA BLUES GATICARENTOR/GEFFEN DIST4SUMLE
» ILVOLO
1L VOLO OPERA BLUES/GATICA/RENTOR/GEFFEN O1S517/GA__
' LONDON PHILHARMONIC ORCHESTRA
_THE GREATEST VIDEO GAME MUSIC X5 114

TORI AMOS
NIGHT OF HUNTERS DG 015849*/DECCA

JIM BRICKMAN

" _ROMANZA SOMERSET 56142 EX

MANNHEIM STEAMROLLER/CZECH PHILHARMONIC ORCH.
CHRISTMAS SYMPHONY AMERICAN GRAMAPHONE 3012

MORMON TABERNACLE CHOIR

GLAD CHRISTMAS TIDINGS MORMON TABERNACLE CHOIR 5060810

2CELLOS

2CELLOS MASTERWORKS 91011/SONY MASTERWORKS

DAVID GARRETT
ROCK SYMPHONIES DECCA 014442

CELTIC THUNDER
HERITAGE CELTIC THUNDER 015195/DECCA

' TINARIWEN
~_TASSILI + 10:1 WEDGE S.A.R.L/ANTI- 87148/EPITAPH

JAKE SHIMABUKURO
PEACE LOVE UKULELE HITCHHIKE 1112
CELTIC THUNDER

STORM CELTIC THUNDER 015801/0ECCA
VARIOUS ARTISTS

SONGS FOR THE JEWISH-AMERICAN JET SET IDELSOHN SOCETY 019

CELTIC WOMAN
LULLABY MANHATTAN 4706%/BLUE NOTE

LOREENA MCKENNITT

THE WIND THAT SHAKES THE BARLEY QUINLAN ROAD/VERVE 015015'/VG

VARIOUS ARTISTS
THE ORIGINAL SOUND OF CUMBIA SOUNDWAY 032

THE STARLITE SINGERS AND ORCHESTRA

BEST OF CELTIC FAVORITES SONOMA 0116

ASA

BEAUTIFUL IMPERFECTION NAIVE 822112"
BAHA MEN

10 GREAT SONGS CAPITOL 06691
COUNTDOWN ORCHESTRA
CELTIC FAVORITES SONOMA 3949

THE DUBLIN RAMBLERS
BEST OF IRISH FAVORITES SONOMA 0125
EL REGO

EL REGO DAPTONE 023"

45
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ELVERDADERO AMOR PERDONA
MANA FEAT,PRINCE ROYCE WARNER LATINA
PROMISE
ROMEQ SANTOS FEAT. USHER SONY MUSIC LATIN
NADA IGUALES

LAADICTIVA BANDA SAN JOSE DE MESILLAS SONY MUSICLATIN

TE QUIERO A MORIR
BANDA EL RECODO DE CRUZ LIZARRAGA FONOVISA

WE FOUND LOVE
RIHANNA FEAT. CALVIN HARRIS SRP/DEF JAM/IDJMG

2 EL MIL AMORES

PESADO DISA/ASL

GIVE ME EVERYTHING

PITBULL FEAT.NE-YO0, AFROJACK & NAYER M. 305P0L0 GROUNDS/J/RCA

LOVUMBA (PRESTIGE)
DADDY YANKEE EL CARTEL

SEXY AND | KNOW IT

|_LMFAQ PARTY ROCKAWILLI AM/CHERRYTREE/INTERSCOPE

DI QUE REGRESARAS

LA ORIGINAL BANDA ELLIMON DE SALVADOR LIZARRAGA FONOVISA

OLVIDAME
JULION ALVAREZ Y SUNORTENO BANDA FONOVISA

HOTEL NACIONAL

GLORIA ESTEFAN CRESCENT MOON/VERVE FORECAST/VERVE

INTENTALO

3BALLMTY FEAT. EL BEBETO Y AMERICA SIERRA FONOVISA

@ 16 15| AYE

1B 13 M

. _TIERRA CALI VICTORIAVENEMUSIC
@ 19 g MEGUSTAS TANTO
PAULINA MUSICLATINO
15 9 BASTAYA
et [ 1] i JENNI RIVERA FEAT. MARCO ANTONIO SOLIS FONOVISA
TABOO
L PR DDON OMAR ORFANATO/MACHETE/UNIVERSAL MUSIC LATING
@ 2 1) SITUMEBESAS
1 VICTOR MANUELLE SONY MUSIC LATIN
PARA NO PERDERTE
2 | ) g ESPINOZA PAZ DISA/ASL
@ 51 |5 LLAMADA DE MI EX
LA ARROLLADORA BANDA EL LIMON DISA
NO FUE FACIL
221 7 e ROBERTO TAPIA FONOVISA
@ 27 |10 EL POETA
CCHINO & NACHO MACHETE/UNIVERSAL MUSIC LATING
@ 24 14 VERSOS DE MI ALMA
VOZDE MANDO DISA
@ 30 |5 ANTES DE LAS SEIS
L SHAKIRA SONY MUSICLATIN
26 2 17 MAQUINA DEL TIEMPO
TITO “EL BAMBINO” FEAT. WISIN & YANDEL SIENTE
|45 TU DECIDES
22 | 25‘.‘\ 15‘ LOS HURACANES DELNORTE DISA
@ 33 3 ENEL CIELO NO HAY HOSPITAL
CAPITOLLATIN
29 2 5 BAILANDO POR EL MUNDO
| JUAN MAGAN FEAT. PITBULL & EL CATA SONY MUSICLATIN
@ 2 10 FANFARRON
FANNY LU UNIVERSAL MUSIC LATING
@ 3 1o NOBODY LIKE YOU
- | [FRANCO EL GORILA FEAT. ONEILL WY
@ 31 17 MOVES LIKE JAGGER
MAROON 5 FEAT. CHRISTINA AGUILERA ASM/OCTONE/INTERSCOPE
@ 2 17 TU MIRADA
REIK SONY MUSICLATIN
MAS QUE NUNCA
= 157 DUELO FONOVISA
@ 37 |15 AQUILES AFIRMO
GERARDO ORTIZ DEL/SONY MUSICLATIN
VUELVE PRONTO
g2 ALEXRIVERA SERCA-
@ 4 3 ITWILLRAIN
BRUNO MARS SUMMIT/CHOP SHOP/ELEKTRAVATLANTIC
@ @ 11 UNMINUTO
PPEDRO CAPO SONY MUSICLATIN
@ 41 |17 RESPIRA
LUIS FONSI UNIVERSAL MUSICLATING
ARREPIENTETE
S| E3) o INTOCABLE GOOD |
@ 2 4 AMOR COMPARTIDO
. LOSTUCANES DE TIWJUANA FONOVISA

@ DEBUT
@ 4% 2
@ w0

a5 M 6

@ M BIENVENIDO
LAURA PAUSINI WARNER LATINA

@«

50 40 18

After a historic No. 1 debut on last week’s
Hot Latin Songs, Gloria Estefan tumbles
to No. 12 (down 43% in audience impres-
sions) with “Hotel Nacional,” the biggest
decline from the top spot since Fanny
Lu’s “Y Si Te Digo” plummeted 1-14 in

September 2007.
46 |

R
ENRIQUE IGLESIAS UNIVERSALMUSIC LATING

400 MIL VEINTE ANOS

(17114 GOOD FEELING

FLORIDA POE BOY/ATLANTIC
' QUE NOS PASO?
REYLI BARBA FEAT. YURIDIA SONY MUSIC LATIN
IN THE DARK
i DEV INDIE-POP/UNIVERSAL REPUBLIC
ME TOCA CELEBRAR
. _TITO "ELBAMBINO" SIENTE

YOU MAKE ME FEEL...

COBRA STARSHIP FEAT.SABI DECAYDANCE FUELED BY RAVEN/ATLANTIC/RRP
WITHOUT YOU

DAVID GUETTAFEAT.USHER WHAT A MUSIC/ASTRALIWERKSICAPITOL
EL AMOR

ARJONA METAMORFOSIS

DE MI
CAMILA SONY MUSICLATIN

% S ARTIST
gL gg és TITLEIMPRINT/DISTRIBUTING LABEL

12 ROMEO SANTOS
FORMULA: VOL. 1 SONYMUSIC LATIN 82046
e 3 g 3BALLMTY
INTENTALO FONOVISA 354663/ UMLE
VARIOUS ARTISTS

9167

5 19 CRISTIAN CASTRO

SONO SONO: TITE CURET POPULAR 1210

4 'MIAMIGO EL PRINCIPE: VOL Il UNIVERSAL MUSIC LATING 01624/ UMLE
s 4 7 JENNIRIVERA
JOYAS PRESTADAS: BANDA FONOVISA 354653/ UMLE
6 | 3 CHRISTIAN PAGAN
DEMILES A UNO UNIVERSAL MUSIC LATINO 016462/ UMLE
- ' |7 JENNIRIVERA
| | JOYAS PRESTADAS: POP FONOVISA 354660/ UMLE
e 7 g5 PRINCE ROYCE
> E PRINCE ROYCE TOP STOP/ATLANTIC 30020/AG
0
e 8 3“ ILVOLO: EDICION EN ESPANOL GATICARENTOR/GEFFEN 015745UMLE
@ 10 7 VICENTE FERNANDEZ
(OTRA VEZ SONY MUSICLATIN 98642
[ MANA
1 8 % DRAMA Y LUZ WARNER LATINA 526530
e 14 g5 CAMILA
DEJARTE DE AMAR SONY MUSIC LATIN 53881
@ 13 |1g GERARDO ORTIZ
ENTRE DIOS Y EL DIABLO DEL91251/SONY MUSIC LATIN
14 g s CRISTIAN CASTRO

VIVA EL PRINCIPE UNIVERSAL MUSIC LATINO 01501 UMLE

1= 5 SHAKIRA
‘,15 1 5‘BIVIVODESDEFARISSUNVMUS\CLATINW

15 1 ARJONA

11 g4 SHAKIRA
SALE EL SOL EPIC 77433/SONY MUSIC LATIN

g g VARIOUS ARTISTS

| ESPINOZA PAZ
CANCIONES QUE DUELEN DISA 721659 UMLE
s PAULINA RUBIO
BRAVAI UNIVERSAL MUSIC LATINO 016302/UMLE
59 DON OMA

LOS TIGRES DEL NORTE

15 CHARLIE ZAA
_DEBOHEMIA THEENTITY 1099
FRANCO DE VITA
EN PRIMERA FILA SONY MUSICLATIN 78112
29 BRONCO
25 ANIVERSARIO FONOVISA 354618/UMLE
JOSEPH FONSECA

5 LOS BUKIS
35 ANIVERSARIO FONOVISA 354608/ UMLE

; SIGGNO

R
MEET THE ORPHANS ORFANATO/MACHETE014957/UMLE

MTV UNPLUGGED TR3S/MTV/FONOVISA 354644/ UMLE

'VOY A COMERTE EL CORAZON VENEMUSIC/UNVERSALMUSIC LATIN B 204 UMLE

8 3R 8B 82 8r s

JULION ALVAREZ Y SU NORTENO BANDA
MARCHATE Y OLVIDAME DISA 721671/ UMLE
39 TITO “EL BAMBINO”
INVENCIBLE SIENTE6S5070/UMLE
12 CHINO & NACHO
'SUPREMO MACHETEQT619/UMLE
VARIOUS ARTISTS
DURANGUENSE #1°S 2011 DISA 721665 E/UMLE
JOAN SEBASTIAN
ELPOETA DEL PUEBLO MUSART 4433/BALBOA
AVENTURA
|_14414 PREMIUM LATIN 8021 /SONY MUSICLATIN
VARIOUS ARTISTS
CORRIDOS #1201 DISAT21664 EXUMLE
COSCULLUELA
ELNINO NUEVA KAMADA/SIENTE G55 T15UMLE
2 | LOS PLAYER'S
LA CREACION PERFECTA MUSART 48YBALBOA
VARIOUS ARTISTS

N
=
3

8 8 o

5

8 9 8B &8 8 & & » 8
E ©

| VARIOUS ARTISTS

©

SHAILA DURCAL
ASI CAPITOL LATIN 46032

8
3

ENFERMEDAD MASIVA 2 DEL 32260/SONY MUSIC LATIN

LOS YONIC'S
|_35ANIVERSARIO FONOVISA 354653/ UMLE

®
3

LAMEJOR DE TODAS FONOVISA 354661/ UMLE

PITBULL
" _ARMANDO MR 305 FAMOUS ARTIST 33050/ SONY MUSIC LATIN

41 g BANDAELRECODO DE CRUZ LIZARRAGA

ALACRANES MUSICAL
BESOS DEFUEGO DISA721667/UMLE

. TIERRA CALI

]
o

0:0::00: :0:00:::0:70000:0:0: 36

51 38
VARIOUS ARTISTS

B
)
5

6
50 WISIN & YANDEL

4ANIVERSARIO DISA RECORDS: 2000 - 2010 DISA 723590 UMLE

LOS VAQUEROS: EL REGRESO WY/MACHETEQI5218/UMLE

VARIOUS ARTISTS
48 50 9 pasTRANKAZ0S DISAT2ISTIUMLE

; i

| i
@ 23 CALLE 13
ENTREN LOS QUE QUIERAN SONY MUSIC LATIN 73431

Luis Miguel del Amargue rebounds 35-6 on
Tropical Songs with “Telefono Ocupado,”
matching a peak achieved two months
ago. The song’s audience gain comes
mainly from WSKQ New York, while

WKKB Providence, R.l., and WSPR-AM
Springfield, Mass., played it 30-plus times.

Go to www.billboard.biz for complete chart data

'UNSIGLO DE AMOR VICTORAVENEMUSIC/UNVERSALMUSICLATINO 4133 UMLE

e 000

RADIO EXITOS: ELDISCO DELANO 2011 DISA 721665/UMLE

LAS BANDAS ROMANTICAS DE AMERICA DISA721627/UMLE

(@M}

6}

o

MANUELLE’S 20TH TROPICAL NO. 1

glsd gg TITLE
; g; ; ARTIST IMPRINT/PROMOTION LABEL
l 2

1 i NADA IGUALES
LAADICTIVA BANDA SAN JOSE DE MESILLAS SONY MUSIC LATIN
© |24 TEQUIERO A MORIR
BANDA EL RECODO DE CRUZ LIZARRAGA FONOVISA
EL MIL AMORES
£ 3, & PESADO DISA/ASL
4 5 3 DI QUE REGRESARAS
_LAGRIGINALBANDA EL LIMON DE SALVADOR LIZARRAGA FONOVISA
s 4 |3 OLVIDAME
*_JULION ALVAREZ Y SUNORTENO BANDA FONOVISA
6 | § 23 400 MIL VEINTE ANOS
TIERRA CALI VICTORIAVENEMUSIC
° g 20 BASTAVYA
JENNI RIVERA FEAT. MARCO ANTONIO SOLIS FONOVISA
s 7 5 PARA NO PERDERTE
ESPINOZA PAZ DISAVASL
O s LLAMADA DE MI EX
LA ARROLLADORA BANDA EL LIMON DISA
NO FUE FACIL
Jolf) Dt ROBERTO TAPIA FONOVISA
@ 11 1g VERSOS DE MI ALMA
v \V0Z DEMANDO DISA
TU DECIDES
2y 2 LOS HURACANES DEL NORTE DISA
@ 14 1g INTENTALO
3BALLMTY FEAT. EL BEBETO Y AMERICA SIERRA FONOVISA
EL MENTIROSO
i zj’ BANDA CARNAVAL DISA
, MAS QUE NUNCA
158 &2 87 DUELO FONOVISA

16 15 11 VUELVE PRONTO

ALEXRIVERA SERCA-

' AQUILES AFIRMO

GERARDO ORTIZ DEL/SONY MUSIC LATIN

ARREPIENTETE

18 18 15 INTOCABLE GOOD |
AMOR COMPARTIDO
LOS TUCANES DE TIJUANA FONOVISA
CAMINAR CONTIGO
LUCERO Y JOAN SEBASTIAN FA S/SKALONA

e ————
| © TROPICAL ...
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g gE EE TITLE
= E; 5 ARTIST IMPRINT/PROMOTION LABEL

1 15 E! ELVERDADERO AMOR PERDONA
'MANA FEAT. PRINCE ROYCE WARNER LATINA

00000-0

f

006066 :-0-

2

S
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13 PROMISE
'ROMEQ SANTOS FEAT. USHER SONY MUSIC LATIN
' WE FOUND LOVE
RIHANNA FEAT, CALVIN HARRIS SRP/DEF JAMIDIMG
AYER
ENRIQUE IGLES MUSICLATING
SEXY AND | KNOW IT
JALNERD PAFTV R WILLLAMHERRYTRESINTERSCORE.
7 ANTES DE LAS SEIS
SHAKIRA SONY MUSICLATIN
41 ME GUSTAS TANTO
PAULINARUBIO UNIVERSALMUSICLATING
EN EL CIELO NO HAY HOSPITAL
JUAN LUIS GUERRA CAPITOLLATIN
12 SITUME BESAS
VICTORMANUELLE SONY MUSICLATIN
TU MIRADA
REIK SONYMUSICLATIN

>

@

ABOO
 DON OMAR ORFANATOMACHETEUNNERSALMUSICLATIN _
13 LOVUMBA (PRESTIGE)
DADDY YANKEE EL CARTEL
5 ITWILLRAIN
BRUNO MARS SUMMIT/CHOP SHOP/ELEKTRA/ATLANTIC
15 UN MINUTO
PPEDRO CAPO SONYMUSICLATIN
11 BIENVENIDO
LAURA PAUSINI WARNER LATINA
10 ELPOETA
10 & NACHO MUSIC LATINO
17 MAQUINA DEL TIEMPO
TITO “EL BAMBINO” FEAT. WISIN & YANDEL SIENTE
12 FANFARRON
FANNY LU UNIVERSAL MUSICLATINO
12 YOU MAKE ME FEEL...
(COBRASTARSHIP FEAT.SABI DECAYDANCERUELED BYRAMEN/ATLANTICRRP
QUE NOS PASO?
REYLI BARBA FEAT. YURIDIA SONY MUSICLATIN
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12 SITU ME BESAS I © ' - A LovuMBA (PRESTIGE) I
VICTOR MANUELLE SONY MUSIC LATIN 6 WKS DADDY YANKEE EL CARTEL
2 1  HOTEL NACIONAL 2 2 43 TABOO
GLORIA ESTEFAN CRESCENT MOON/VERVE FORECAST/VERVE [DON OMAR ORFANATO/MACHETE/UNIVERSAL MUSIC LATING
e 5 |3 QUEDATE CONMIGO 3 |5 3 TUOLOR
ZACARIAS FERREIRA MAYIMBA 'WISIN & YANDEL WY/MACHETE/UNIVERSAL MUSIC LATINO
° 5 12 LOVUMBA (PRESTIGE) 4 3 13 MAQUINA DEL TIEMPO
P DADDY YANKEE EL CARTEL TITO “EL BAMBINO" FEAT. WISIN & YANDEL SIENTE
e 7 1g PROMISE {5 4 7 BAILANDO POR EL MUNDO
ROMEO SANTOS FEAT. USHER SONY MUSIC LATIN i JUAN MAGAN FEAT. PITBULL & EL CATA SONY MUSIC LATIN
e % 1 TELEFONO OCUPADO e g 1 NOBODY LIKE YOU
LUIS MIGUEL DEL AMARGUE EUROPA FRANCO EL GORILA FEAT. ONEILL WY
2 g 3 GIVEMEEVERYTHING 2 5 73 DANZA KUDURO
PITBULL FEAT. NE-YO, AFROJACK & NAYER MR 305POL0 GROUNDS/J/RCA i DON OMAR & LUCENZO YANIS/ORFANATO/MACHETE/UNIVERSAL MUSIC LATINO
o 4 14 EL VERDADERO AMOR PERDONA 8 9 g VENCONMIGO
MANA FEAT. PRINCE ROYCE WARNER LATINA DADDY YANKEE FEAT. PRINCE ROYCE EL CARTEL
o 24 g | WANNARUN2U o 7 g METOCACELEBRAR
i EPHREM J MAYIMBA/PREMIUM LATIN/SONY MUSIC LATIN TITO “ELBAMBINO” SIENTE
@ 15 g ELPOETA 10 10 21 PEGATE MAS
CHINO & NACHO MACHETE/UNIVERSAL MUSIC LATINO DYLAND & LENNY SONY MUSIC LATIN
11 5 4 BAILANDO POR EL MUNDO Q 11 g DUTTYLOVE
JUAN MAGAN FEAT. PITBULL & EL CATA SONY MUSICLATIN - DON OMAR ORFANATO
ESTAR ENAMORADO EL PUM
@ ) MICHAEL STUART RLM @ 1210 KALIMETE SUENOS/VENEMUSIC
PARTY ROCK ANTHEM " TE DIJERON
13 il LMFAQ PARTY ROCK/WILL L AM/CHERRYTREE/INTERSCOPE @ L PLANB PINA
@ RESPIRA 14 13 2 ENERGIA
. LUIS FONS! UNIVERSAL MUSIC LATIND ALEXIS & FIDO SONY MUSICLATIN
@ 18 | § ME GUSTAS TANTO @ 19 11 SUBELO (TURNIT UP)
PPAULINA RUBIO UNIVERSAL MUSIC LATINO ANGEL & KHRIZ FEAT. FLO RIDA MACHETE/UNIVERSAL MUSIC LATINO
@WCRUELMEN'HRA @ 17 10 LACITA
AALLENDY GRARI ZION & LENNONX FEAT. JOWELL & RANDY PINA
@ 20 15 TU SIQUIERES, TU NO QUIERES @ 18| 7 FEVER
" _OMEGA PLANET WISIN & YANDEL WY/MACHETE/UNIVERSAL MUSIC LATINO
EL PUM LATIN GIRL “DESACATE”
18 1210 KALIMETE SUENOS/VENEMUSIC 18' 157 2 (CHOSEN FEW URBANO CHOSEN FEW EMERALD
@ 21 g NOBODY LIKE YOU @ 20 5 SONANDO DESPIERTO
FRANCO EL GORILA FEAT. ONEILL WY (COSCULLUELA FEAT. WISIN & YANDEL NUEVA KAMADA/SIENTE

PERDONAME
KIKO RODRIGUEZ PERLA

2]

@236

ME HABLAS CLARO
AMARO FEAT. YAGA & MACKIE PB. SOCIETY

Victor Manuelle pegs his 20th No. 1 on the Tropical Airplay chart as
“Si Tu Me Besas” shimmies up 3-1 with 2.3 million audience impres-
sions, according to Nielsen BDS. This feat brings him to a tie for the
most No. 1s on the survey with Marc Anthony. The two salseros lead
by six ahead of a legend in the making and fellow Puerto Rican, Gil-
berto Santa Rosa (14). “Besas” is the first single from his 14th studio
album, Busco Un Pueblo, due Jan. 24.

—Karinah Santiago

Data for week of JANUARY 21, 2012

Global Media, LLC and Nielsen SoundScan, Inc. Al rights reserved,

2012,

All charts

stations (66 regional Mexican, 25 Latin pop, 15 tropical, 9 Latin rhythm) are electronically monitored 24 hours a day, 7 days a week.
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£ SE inTeAnATIONAL) JANUARY 21, 2011
1 3 GOOD FEELING
FLO RIDA POE BOY
2 g AISEEUTEPEGO
MICHEL TELD OH MY GODVPANTTANALRGEROSTERVIDISCO
3 WEFOUND LOVE
RIKANNA FT. CALVIN HARRIS SRP
EVELS
45| iciveratone
5 | PARADISE
COLDPLAY PARLOPHONE
6 9 ~ SOMEBODY THAT | USED TO KNOW
GOTYE FT. KIMBRA SAVIPLES ' SECONDS/ELEVEN
TROUBLEMAKER
7 NEW a0 cRuz 4Ti & BROADWAY
8 7 SOMEONE LIKE YOU
ADELE XL
g i VIDEO GAMES
LANA DEL RAY STRANGER
40 4 SEXY AND | KNOW IT

LMFAQ PARTY ROCK/WILL.|.AM/CHERRYTREE
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NEW

(HANSHIN/SOUNDSCAN
JANUARY 21, 2011

WONDERFUL CUPID
NYC JOHNNY'S

'YASASHIKU NARITAI
KAZUYOSHI SAITO VICTOR

MESSAGE
KANA UEMURA KING

RISING SUN
EXILE RHYTHMZONE

HAPPINESS

Al EMI

TSUKEMA TSUKERU
KYARYPAMYUPAMYU WARNER
PEDICURE DAY

NO3B EPIC

BOKU NO HANBUN
SMAP VICTOR

UEKARA MARIKO
AKB4B KING

BORN THIS WAY

LADY GAGA STREAMLINE/KONLIVE/INTERSCOPE
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21

ADELE XL

MTV UNPLUGGED: LIVE AUS DEM HOTEL ATLANTIC
UDO LINDENBERG MTV.

FUER EINEN TAG
HELENE FISCHER CAPITOL

LIONESS: HIDDEN TREASURES
AMY WINEHOUSE ISLAND

NOTHING BUT THE BEAT
DAVID GUETTA WHAT A MUSIC/VIRGIN

MAKING MIRRORS

GOTYE SAMPLES 'N' SECONDS/ELEVEN:

MADE IN GERMANY
RAMMSTEIN PILGRIM

LIVE AT THE ROYAL ALBERT HALL
ADELE XL

WENN WORTE MEINE SPRACHE WAERE

TiM BENDZKO SONY MUSIC

LIBERTY OF ACTION
THE BOSSHOSS UNIVERSAL

ALBUMS
@i 5E (THE OFFICIAL
E= S= UKCHART CO.) JANUARY 21, 2011
21
1 6 ADELE XL
2 2 DOO-WOPS & HOOLIGANS
BRUNO MARS ELEKTRA
+
3 1 ED SHEERAN ASYLUM
4 3 Mvoxy,oto
COLDPLAY PARLOPHONE
5 5 LIONESS: HIDDEN TREASURES
AMY WINEHOUSE ISLAND
4
6 RE BEYONCE PARKWOOD/COLUMBIA
7 4 INCASE YOU DIDNT KNOW
OLLY MURS SYCO/EPIC
g WHO YOU ARE
8 10 JESSIE J LAVA/ISLAND
g g HEAVEN
REBECCA FERGUSON SYCO/RCA
40 7 TALK THAT TALK

RIHANNA SRP/DEF JAM-
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JE L'AIME A MOURIR
SHAKIRA SONY MUSIC

SOMEONE LIKE YOU
ADELE XL

TITANIUM
DAVID GUETTA FT. SIA WHAT A MUSIC

SEXY AND | KNOW IT

LMFAQ PARTY ROCK/WILL.I. AM/CHERRYTREE

DES RICOCHET:!

S
COLLECTIF PARIS-AFRICA POUR 'UNICEF TWIN
PUMPED UP KICKS

FOSTER THE PEOPLE STARTIME

VIDEO GAMES
LANA DEL RAY STRANGER

GOOD FEELING

| _FLO RIDA POE BOY

SHE DOESN'T MIND
SEAN PAUL VP

PARADISE
COLDPLAY PARLOPHONE

¢ cANADA

ALBUMS

(NIELSEN SOUNDSCAN) JANUARY 21, 2011

21
ADELE XL
2 SORRY FOR PARTY ROCKING
LMFAQ PARTY ROCKMILL L AMCHERRYTREE/NTERSCOPE
3 MYLO XYLOTO
COLDPLAY PARLOPHONE
7 EL CAMINO
THE BLACK KEYS NONESUCH
6
4

TALK THAT TALK
RIHANNA SRP/DEF JAM

HERE AND NOW
NICKELBACK UNIVERSAL

10 DANSEPLUS 2012
VARIOUS ARTISTS SONY MUSIC

13 BANGARANG (EP)
SKRILLEX BIG BEAT/MAUSTRAP/ATLANTIC

5 TAKE CARE
DRAKE YOUNG MONEY/CASH MONEY/UNNERSAL REPUBLIC

12 LIONESS: HIDDEN TREASURES
AMY WINEHOUSE ISLAND
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20 7.ARA CORECONTENTS MEDIA
WITHOUT YOU
NEW pvnamic puo AvERA cuLTuRE
2 WE USED TO BE IN LOVE
DAVICHI & T-ARA CREATIVE PRODUCTION
3 TROUBLE MAKER
HYUN A & JANG HYUN SEUNG CUBE ENTERTAINMENT
1 YOU AND |
1U LOEN ENTERTAINMENT
| SORROW
New 10CM NEGA NETWORK
NEW THE STORY OF A TALL BACHELOR
JUNG JUN HA MBC
GOING CRAZY
NEW TEEN TOP TOP MEDIA
4 I'M UPSET
ZIA LOEN ENTERTAINMENT
5 Y CRY
T-ARA CORECONTENTS MEDIA
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ALBUMS DIGITAL SONGS
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2L (i JANUARY 21, 2011 ZE S INTERNATIONAL) JANUARY 21, 2011
5 21 4 3 AISEEUTE PEGO
ADELE XL MICHEL TELO CNR
4 SORRY FOR PARTY ROCKING 2 4 EPIC
LMFAD PARTY ROCK/WILL L AM/CHERRYTREE/INTERSCOPE ~_SANDRO SILVA & QUINTINO BIP
3 REECE MASTIN 3 new THEATEAM
REECE MASTIN SONY MUSIC CHRIS HORDIJK TALPA CONTENT
5 MYLO XYLOTO 4 | ODETO THE BOUNCER
COLDPLAY PARLOPHONE STUDIO KILLERS WARNER
7 DOO-WOPS & HOOLIGANS 5 o [IKNEEMJE MEE
BRUNO MARS ELEKTRA GERS PARDOEL TOP NOTCH
R TRIPLE J'S LIKE A VERSION SEVEN & 5 SOMEBODY THAT | USED TO KNOW
VARIOUS ARTISTS ABC _GOTYE FT. KIMBRA SAMPLES 'N' SECONDS/ELEVEN
RE MAKING MIRRORS 7 new BAGAGEDRAGER
GOTYE SAMPLES 'N' SECONDS/ELEVEN: GERS PARDOEL FT. SEF TOP NOTCH
EL CAMINO | FOLLOW RIVERS
RE. ThE BLACK KEYS NONESUCH 8 NEW vy iiui necoroings
Re UP ALL NIGHT 9 Re THE ATEAM
ONE DIRECTION SYCO ED SHEERAN ASYLUM
CEREMONIALS 40 g WIL JE NIET NOG 1 NACHT

FLORENCE + THE MACHINE ISLAND

GLENNIS GRACE & EDWIN EVERS CMM
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Al SE EU TE PEGO
MICHEL TELO ROSTER

JANUARY 21, 2011

DISTRATTO
FRANCESCA MICHIELIN SONY MUSIC

NEW
NEW
2

NON CI PENSO MAI
| MODERNI SONY MUSIC

CUORE SCOPPIATO
ANTONELLA LO COCO SONY MUSIC

SOMEONE LIKE YOU
ADELE XL

o o W

LA DIFFERENZA TRA ME E TE
TIZIANO FERRO CAPITOL

YOUNG, WILD & FREE

SNOOP DOGG & WIZ KHALIFA FT. BRUNO MARS ROSTRUM DOGSYSTYLE

WE FOUND LOVE
RIHANNA FT. CALVIN HARRIS SRP

TAPPETO DI FRAGOLE
MODA ULTRASUONI

UNICA
ANTONELLO VENDITTI HEINZ

STRIA

DIGITAL SONGS

(NIELSEN SOUNDSCAN

INTERNATIONAL) JANUARY 21, 2011
SOMEBODY THAT | USED TO KNOW
GOTYE FT. KIMBRA SAMPLES ‘N' SECONDS/ELEVEN
HANGOVER

TAIO CRUZ FT. FLO RIDA 4TH & BROADWAY
VIDEO GAMES

LANA DEL RAY STRANGER

GOOD FEELING

FLO RIDA POE BOY

Al SE EU TE PEGO
MICHEL TELO PANTTANAL/RGE/ROSTER
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RE SMILE
JAMES COTTRIALL CASH & BELLA

5 BRENNA TUATS GUAT
HUBERT VON GOISERN BLANKO

7 PUMPED UP KICKS
FOSTER THE PEOPLE STARTIME

6 WE FOUND LOVE
RIHANNA FT. CALVIN HARRIS SRP

SOMEONE LIKE YOU
ADELE XL
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= INTERNATIONAL) JANUARY 21, 2011
1 Al SE EU TE PEGO
MICHEL TELO PANTTANAL
2 PERDONAME
PRODUCCONES
3 SOLAMENTE TU
PABL TRIMECA ESTUDIOS Y
4 WE FOUND LOVE
RIHANNA FT. CALVIN HARRIS SRP
6 SOMEONE LIKE YOU
ADELE XL
5 MOVES LIKE JAGGER
|l MAROON 5 FT. CHRISTINA AGUILERA A&M/OCTONE
RE ROLLING IN THE DEEP
ADELE XL
7 TITANIUM
DAVID GUETTA FT. SIA WHAT A MUSIC
10 NO SIGUE MODAS
JUAN MAGAN SONY MUSIC
RE U AND |
LADY GAGA STREAMLINE/KONLIVE
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;E (NIELSEN SOUNDSCAN @i =§ (NIELSEN SOUNDSCAN
S= INTERNATIONAL) JANUARY 21, 2011 E= S= INTERNATIONAL) JANUARY 21, 2011
5 Al SE EU TE PEGO 1 5 Al SE EU TE PEGO
MICHEL TELO PANTTANAL/RGE/ROSTER MICHEL TELO CNR
1 HANGOVER 2 il 1 FOLLOW RIVERS
*__TAIO CRUZ FT. FLO RIDA 4TH & BROADWAY LYKKE LI LL
7 VIDEO GAMES 3 2 IK NEEM JE MEE
LANA DEL RAY STRANGER GERS PARDOEL TOP NOTCH
3 SOMEONE LIKE YOU a 3 LEVELS
ADELE XL AVICII VERATONE
2 SHE DOESN'T MIND 5 7 SOMEBODY THAT | USED TO KNOW
SEAN PAUL VP GOTYE FT. KIMBRA SAMPLES 'N' SECONDS/ELEVEN
4 WE FOUND LOVE 6 4 SKINNY LOVE
- _RIHANNA FT. CALVIN HARRIS SRP - _BIRDY JASMINE VAN DEN BOGAERDE
6 GOOD FEELING 7 NEW CRIMES
FLO RIDA POE BOY DAMIEN RICE HEFFA/VECTOR/14TH FLOOR
8 SEXY AND | KNOW IT 8 § VIDEO GAMES
LMFAO PARTY ROCK/WILL.I.AM/CHERRYTREE LANA DEL RAY STRANGER
NEW JAR OF HEARTS 9 9 SOMEONE LIKE YOU
CHRISTINA PERRI ATLANTIC ADELE XL
NEW AGE WE FOUND LOVE
RE MARLON ROUDETTE UNIVERSAL 10 38

RIHANNA FT. CALVIN HARRIS SRP
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S= INTERNATIONAL) JANUARY 21, 2011
3 YOULEARN
TAKIDA UNIVERSAL
B . TITANIUM
5 DAVID GUETTA FT. SIA WHAT A MUSIC
4 ALL THIS WAY
AMANDA FONDELL UNIVERSAL
WE FOUND LOVE
RIHANNA FT. CALVIN HARRIS SRP
4 SETFIRE TO THE RAIN
ADELE XL
7 SOMEONE LIKE YOU
. ADELE XL
g MOVES LIKE JAGGER
MAROON 5 FT. CHRISTINA AGUILERA A&M/OCTONE
5 LEVELS
AVICII VERATONE
5 FLICKAN OCH KRAKAN
TIMBUKTU TV4
10 ANGELN | RUMMET
LALEH TV4

0 MEXico

AIRPLAY

RELAND

DIGITAL SONGS

<~NEW ZEALAND

PORTUGAL

=5
= (NIELSEN BDS)

THIS
WEEK

LAST

JANUARY 21, 2011

1 2 CORRE

JESSE & JOY WARNER
2 1 ~ MOVES LIKE JAGGER

MAROON 5 FT. CHRISTINA AGUILERA A&M/OCTONE
3 PUMPED UP KICKS

FOSTER THE PEOPLE STARTIME/COLUMBIA
a4 6 ARREPIENTETE

INTOCABLE GOOD |
5 11 SEXY AND | KNOW IT

LMFAQ PARTY ROCKWILL.| AW/CHERRYTREE/INTERSCOPE
6 8 WITHOUT YOU

DAVID GUETTA FT. USHER WHAT A MUSIC/VIRGIN
7 4 LLAMADA DE MI EX

LA ARROLLADORA BANDA EL LIMON DISA
8 15 WE FOUND LOVE

RIHANNA FT. CALVIN HARRIS SRP/DEF JAM
9 10 SOMEONE LIKE YOU

ADELE XL/COLUMBIA

NOCHE

10 9 GLORIA TREVI UNIVERSAL
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2 DANCE WITH ME TONIGHT
OLLY MURS SYCO

3 WE FOUND LOVE

- RIHANNA FT. CALVIN HARRIS SRP

6 GOOD FEELING
FLO RIDA POE BOY

1 PARADISE
COLDPLAY PARLOPHONE

7 SHAKE IT OUT
FLORENCE + THE MACHINE ISLAND

5 LEGO HOUSE
ED SHEERAN ASYLUM

RE VIDEO GAMES
LANA DEL RAY STRANGER

10 SEXY AND | KNOW IT
LMFAO PARTY ROCK/WILL.L AM/CHERRYTREE

EVELS
RE  vich veraToNE
RE PARTY ROCK ANTHEM

LMFAO PARTY ROCK/WILL | AM/CHERRYTREE
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5 (NIELSEN SOUNDSCAN @i i (NIELSEN SOUNDSCAN
SZ INTERNATIONAL) JANUARY 21, 2011 EZ  SZ  INTERNATIONAL) JANUARY 21, 2011
10 WILD ONES 4 | PERDONAME
FLO RIDA FT. SIA POE BOY AODUCCONES
3 YOUNG, WILD & FREE 2 2 SOMEONE LIKE YOU
XHALFA F ADELE XL
5 PARADISE a3 3 AISEEUTEPEGO
COLDPLAY PARLOPHONE MICHEL TELO VIDISCO
g THE A TEAM 4 5 PARADISE
ED SHEERAN ASYLUM 9 COLDPLAY PARLOPHONE
1 SEXY AND | KNOW IT 5 g LET'S GO TO AFRIKA
LMFAO PARTY ROCK/WILL.I AM/CHERRYTREE ESPACIAL
5 TITANIUM 6 7 !TWILLRAN
DAVID GUETTA FT. SIA WHAT A MUSIC BRUNO MARS SUMMIT/CHOP SHOP
5 WE FOUND LOVE 7 g WEFOUND LOVE
RIKANNA FT. CALVIN HARRIS SRP RIHANNA FT. CALVIN HARRIS SRP
4 WHAT MAKES YOU BEAUTIFUL 8 e ESTANOITE
ONE DIRECTION SYCO DAVID CARREIRA FT. JIMI SISSOKO FAROL
g ONLY TO BE g 4 WITHOUTYOU
SIX60 MASSIVE DAVID GUETTA FT. USHER WHAT A MUSIC
RE EARTHQUAKE 10 New SEXTA-FEIRA (EMPREGO BOM JA)

LABRINTH FT. TINIE TEMPAH SYCO

BOSS AC MANADAGHUVA PRODUCOES
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(CYTA-IFP1) JANUARY 21, 2011

THA IME EDO
NIKOS DIKONOMOPOULOS MINOS

@~

S'ENAN KOSMO MPLE!
THE SMURFS ARS

THARROS | ALITHIA
MICHALIS HATZIGIANNIS UNIVERSAL

EIPA STOUS FILOUS MOU...
ELEONORA ZOUGANELI MINOS

TA KALITTERA TRAGOUDIA
GUMMY BEAR UNIVERSAL

OLOKAINOURIGOS
PANOS KIAMOS UNIVERSAL

| DYNAMI TOU EROTA
GIANNIS PLOUTARHOS HEAVEN

IMOUN KE EGO EKEI PYX LAX: LIVE 2011
PYX LAX MINOS

MINOS 2012
VARIOUS ARTISTS MINOS

10

MANO'S
DIMITRIS KALANTZIS UNIVERSAL

Data for week of JANUARY 21, 2012

For chart reprints call 212.493.4023

Go to www.billboard.biz for complete chart data |
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25/8 (Mary J. Blige Music, ASCAP Universal Musi
ASCAP/Caln Must Pubihing ASCAPSide T Muse.
ASCAP/EMI April Music, Inc. ASCAP/E. Hudson Music LLC;
s cwood s i, BV, AVPHL, Rl

Tueger Publihi any, ASCH Music Ser-

MwlsMuslc EMI/S\pevWMMIE LLC. BMI, HL CS4O
h ishir EMI

D»swx 1L, BMVEdD!IV Pwllshmg BMILT 15
AM (EM| Foray Musi Love Is Still A Rapper,
‘SESAG/E Hood 66 Mus«a SESAC/Grandmas Boy Publishing,
SESAC/Usher JV SESAC Publishing Designee, SESAC),

HL R
STELOCK ey oy b ASCAP v Musm z
‘Songs, BMI/PGH Sound Publshing, ASCAP/WE Musi
ASCAP /Suny/ATVTmesllE ASCAP/Sany ATV i Pubit
UK PRS2 ol L1, ASCAP Kt s
ASCAP/EM Aprl Music, Inc, ASCAP/EM) Blac usic
Inc. BVIVEM Music m:nsnu%' P Wik Pl
ing L., PRS/Universal-Songs Of PolyGram Intemational, BMI,
AVPJHL H10022:RBH 14

ALL YOUR LIFE (EM Blackwood Music Inc., BMI/Rainbow
line Music, BMVCacms Mnsel Mu.m; BM\LHL CS7; HT ﬂD
ALONEWITH (Songs A

DMNK ON T (Reynsor
Musi "F ppy Tears Mtsu:
ASCAP/E{Q Red Toe, BMI/AmanIIu Skv Sovgs BMI] (S31

Universal, Inc., BMI), AMP/HL RBHE8
M GONNA LOVE YO

s Music,
Lo, Bl ek o VR, DU A
CS 11:H100 71
TMON ONE 0 K il 1
inc. BMI/Money Mack Musi,

EASV(SmgsﬂmnNevsal Inc., BMY MIUni-
versal Music Corporation, ASCAP/FMKFM!SGH OfE\Eva

EMT(WM ‘Hage Music, BMi/Cal

EVERYDAY WOMAN NICOW Puiting, ASCAHat To D Bock
Music, ASCAP) RBH

FFANFARRON (Universal Music, SGAE/Universal-Musica Unica
Publishing, BMI) LT 30
H;Y(Hara]‘\‘lml?ama l‘vlwc BMI/Money Mack Music, BMI/

i Sungs BMI/Jonathen Fotern Music, BMI/
ol R&T Direct. SESAC/Ramv S SAC Soy/AT Song L GV oo s s, e
Wi At LC Mo or ears, .nx Music, ASCAP/NetWort Enterainment LC, ASCAP/Kevin Hissirk
BMI/Litte Bhe 2y Water AP/ Desges ASCAP i oo, ASCAP vl Mt
e Mus\cmnusm%mmca, inc, Asw;cswe I-HUDGU Corporation, ASCAP/Clermmie Ristad Penton, BV, AMPHL,
EN (Sony/ATV Tree Pubishing Company, BMIAO1 H10055, RBH 75
A e BM/Kyeiya con Dios mnnsmng FLY OVER STATES (Sweot Sumimer Music, ASCAP/BIG Gold
BNk Pen Marma Music, SESAC/Songs of Mao: Pbishing. Sogs AP Mol BobMuge c, ASCAP i CSngs
SESAC/Tunes of RRT Direct, SESAC ubish:

arec&wwc Senvices, BV/EMI Blackwood Music in., BV,
ELAMOR lAnma Mns\lzl ASCAP/Snny/A'N Discos Music
P\Mlshm%lfi ASCAP

m:,:eggw\ﬁm BMI/Hnuse 0f Sea Gayle Music, ASCAP),
ANGEL EYES (EM} \ Music, Inc., ASCAP/Sunbay Sangs,

ASCAP/Rockay ASCAP/ate And Purchase Music,
LCC, ASCAP, IV Smus. ASCAP), HL. CS
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BASTA YA (Crisma,
BE STILL Jaim Yo Music, BMI/Rondor Music, BMI/Drathoven
Musc Group, BMJ/Suile 7E77El£/|\mck , ASCAP| RBH 98

Bout That Skyline Music,
EM'/EME Chlvsalls Music Publishing, BMI/Encore Entertain-
LLC, BMI/Mr. Noise Music, Bt Songs Of Sea
Gawwsm MAS(‘APm Sﬂ/h"? mu’s\c AS&:\FMNI;:ED'
5 0f Sauthside Independent Music
Publishing, L/independent Music Publishing, LLC, ASCAP),
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Y/Zen Seven Publishing,

ing, LLC, ASCAP), AMP. CS %
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' Grids Music, BMEMI B
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(GIRLS LIKE YOU (VLJP Music, ASCAP Feck: Music, BMI/B
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IRLS TALKIN BOUT (Charlc Pays Me, BMIRJ Productions
LLC, ASCAP/EMI B Music n,, BI/Conjunction
Enterainment, BM)temational Musit Publishi R
Bl Sons ASCABEM e i
Teggers Stop, ASCAP Universal Music Corporation, i
Dief g ASCAPSecondrard St ASCA,
AVP/HL RBHET
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TURN ME N Dot D s, B S f -
versal,In., BM1/2412 Songs LLC, BM/Shapiro, Bemsiein &
Ca, Inc, ASCAP/What Al mmmng i SACEW Sy ATV
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{Scrambler Mus
ASCAP/BMG Gold Songs, ASCAF
Wi Gop ASAPCE

LETS DO

. ASCAP), AMP, H100 21

OLVIDAME (JCAW Editora Musical, SA do OV LT 11

THE ONETHAT GOT AWAY e ooy Rt ASCA0/
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Pt ook Etramert LLC VIS 0 e e,
ASEAP/famlval Music Glrmp, in, BMI/CAK | Muslu Publishing, Inc., ASCAP/
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Music, ASCAP), AMP/HL, RBH 38
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WE Music Cmp ASCAP), AMPLT 1
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WET THE BED (Songs Of Uriversal,ic, BV Culture Beyond
Ut e ting BV SNk i, B/
EMI April Music, Inc. ASCAPAMacni
Stroet Pubishing, ASCAP/M. Ly mmm o
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Inc., ASCAP/Lonnalistic Hitz, ASCAP/Ludacris World,
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Bigger Picture, BVI/Acoustic Peanut Publishing, SESAC/Steel
Wheels Nusi

BMIN R BMIAJim McCarmick
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Mantgomery I, ASCAP/Pousios Sounds, ASCAP/Stephen
Joshua Hil Publishing Designee, BMVJamieson Xavier Jones
Publishing Designee; BMI/Young Money Pubishing Inc. BV
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ASCAP/Sngar Gﬂdet Music, ASCAP/EHanaA Combustion
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ing LTD, SACEM/Somy/ATV Songs LLC, BNI/Piano Songs,
oo Mo B STEUR e Efors STMEN
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TURNTABLE

Send submissions to: exec@billboard.com

RECORD COMPANIES: Universal Republic Records ap-
points Jim Roppo executive VP of marketing. He was senior
VP of sales at Island Def Jam Music Group.

Island Def Jam Music Group names Chris Anokute senior
VP of A&R. He previously served in the same role at Univer-
sal Republic.

Avrista Nashville names Andy Elliott regional promotion
manager. He was director of promotion for the Midwest and
Southwest at New Revolution Entertainment.

ANOKUTE FRASER CHUTHAKIEO

PUBLISHING: Alfred Music Publishing promotes Doug Fraser
to VP of digital sales. He was director.

TOURING: The Windish Agency appoints Eli Thomas director
of events and sponsorship. He founded Bagavagabonds, anart
collective that produces charitable events.

DIGITAL: Pandora taps Michael Chuthakieo as executive di-
rector of national entertainment sales. He was regional VP of
entertainment for West Coast sales at Myspace.

RELATED FIELDS: BMG Chrysalis appoints Wendy Griffiths
senior VP of marketing, responsible for the United States. She
was senior VP of film and soundtracks at Warner Bros. Records.

—Edited by Mitchell Peters

WORKS

SCOTT MANNIS FIGHTING EPILEPSY
THROUGH MUSIC

When aspiring singer Scott Mannis was 17 years old, he began pe-
riodically losing feeling in the left side of his body, specifically in
hisleg. Tttook three years for doctors todiagnose his condition as a
rare form of epilepsy, whose symptoms can be minimized, but for
which thereis no cure.

But Mannis, now a 24-year-old astrophysics student at Colum-
bia University, found a temporary reprieve through music. “By
2008, the seizures got bad enough that I wasn’t able to walk with-
out falling,” he says. “The only time I didn’t have them was when
Iwassinging.”

It'sa peculiarity thathasn’tbeen lost on musicindustry veteran
Susan Collins, who has worked with Electric Light Orchestraand
the “Saturday Night Live” band. She’s also functioned as Mannis’
vocalcoach/mentor for the pastfouryears. Collins metthe singer’s
mother, Robin Stern, through mutual friends and listened to a
few of his tracks. In mid-2009, after ayear of vocal lessons, Collins
brought Mannis into Grammy Award-winning producer Art Lab-
riola’s New York studio to record a demo.

“I took him as a vanity project to do one demo,” Collins says.
“And from thatwe started going back and recording more tracks.”

Thethreecontinued working together during the nexttwo-and-
a-halfyears as Mannisattended school. After realizing they might
have enough material for an album, the trio co-wrote the song
“Angelin the Red Dress,” which later became the title of Mannis’
new set. The album was released Dec. 20 on Scott Mannis Music
duringarelease party atIguana in Manhattan, and is available for
purchase on CD Baby, iTunes and Amazon.

Mannis is donating a portion of the album’s proceeds to Citi-
zens United for Research in Epilepsy, an organization he’s previ-
ously worked with thatis dedicated to finding a cure. Mannis has
already donated $500 that was raised during the album release
party to CURE. A percentage of all his album sales for this and fu-
ture projects will be donated to CURE and similar organizations,
hesays, and though he plans to perform more benefits, none were
confirmed at press time. —Dan Rys

“X Factor” maestro Simon Cowell
takes the mic during Hope Animal
Sanctuary’s annual auction in
Barbados during the holidays. The
cause raised $500,000 thanks to a
variety of items, including Cowell's
donation of four VIP tickets to the
U.S. “X Factor” finale with airfare and
hotel. Holding one of the sanctuary's
furry beneficiaries is moonlighting
auctioneer Jonathan Shalit,
chairman of U.K. artist management
firm ROAR Group. PHOTC 2C

Chinese and American musicians shared the stage
for a charity event in Beijing on Dec. 17, raising funds
for Americans Promoting Study Abroad. Universal
Music China artist Sa Dingding was among those
who performed for a crowd of 10,000; she is
pictured here post-event with the U.S. ambassador
to China, Gary Locke. Headlined by Will.i.,am and
John Legend, the show was staged at the Chinese
capital's National Indoor Stadium

File this under something you don't see every
day: Chicago Bears football legend Gayle
Sayers (left) meets Silver Bullet Band sax man
Alto Reed (center) and promoter Danny Zelisko
following a Dec. 30 sellout by Bob Seger &

the Silver Bullet Band at Mandalay Bay Events
Center in Las Vegas. The show was promoted
by Phoenix-based Danny Zelisko Presents.

The Foundation for Second Chances hosted its annual Leadership
Awards on Dec. 10 at Spectra by Wolfgang Puck in the Pacific
Design Center in Los Angeles. Among the honorees was attorney
Darrell Miller, a partner at the Los Angeles office of Fox Rothschild
LLP, who received the 2011 service in entertainment leadership
award. Special guests at the affair included Miller client Mary Mary,
who presented him with the award. Joining Miller (far right) and
his wife, Shannon, at the event is another Miller client, Cooking
Channel chef G. Garvin. PHOTO: JASAUN BUCKNER

At a recent private event at the Darby in New
York, Island Def Jam Music Group president/
COO Ssteve Bartels introduced Snow Patrol. The
alt-rock band played an acoustic performance,
including top five triple A single “Called Out in the
Dark.” The track is from Snow Patrol's new Island
CD Fallen Empires, released Jan. 10. Pictured are
Snow Patrol lead vocalist Gary Lightbody (left)
and Bartels. pHo REDITH TRUAX

Additional photos
u online this week at
k: billboard.biz.

To submit your photos
for consideration, please
send images to
backbeat@billboard.com.
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FOSTERTHEPEOPLE

|

HEAVY METAL

During the holiday season, several acts were gifted with plaques
and other awards.

ABOVE LEFT: On the heels of announcing a 21-city national tour that will kick
off May 29 in New York, Foster the People was presented with gold plaques for
debut album Torches. Pumped up over the trio’s success are (from left) radio
promotion executive Matt Pollack of the group’s management firm Monotone,
Columbia COO Steve Barnett and CEO Rob Stringer, FTP lead singer Mark
Foster, manager Brett Williams, FTP bassist Cubl Fink, Columbia senior VP
of marketing Scott Greer, FTP drummer Mark Pontius, manager Brent Kredel
and Columbia VP of A&R Isaac Green. pHOTO: LARRY BUSSACA/GETTY IMAGES

ABOVE RIGHT: Singer/songwriter Jeremy Silver (right) is the newly minted
recipient of the ASCAP Foundation's Michelle and Dean Kay Award, given to an
aspiring ASCAP songwriter participating in either the pop or musical theater
ASCAP workshops in Los Angeles. Publishing veteran Dean Kay is president/
CEO of his own Demi Music and its affiliates, Lichelle Music and Yak Yak Music;
wife Michelle is VP/CFO of the company. Here, Kay congratulates Silver during
the 16th annual ASCAP Foundation Award ceremony at New York’s Jazz at
Lincoln Center on Dec. 7. PHOTO: SCOTT WINTHROW

RIGHT: Nielsen’s entertainment division caught up with the Foo Fighters in New
York at the band’s recent sold-out Madison Square Garden concert to present
two awards: the first for 4 million-plus U.S. radio plays, according to Nielsen
BDS, and the second (pictured here) for more than 10 million U.S. album sales,
tra d by Nielsen SoundScan. On hand are (from left) guitarist Pat Smear;
Nielsen Entertainment VP Chris Muratore; RCA president/COO Tom Corson and
senior director of pop/rock promotion Jeff Gillis; lead vocalist/guitarist Dave
Grohl, bassist Nate Mendel and guitarist Chris Shiflett; RCA senior VP of rock
promotion Bill Burrs; drummer Taylor Hawkins; RCA executive VP of CHR
promotion Joe Riccitelli, CEO Peter Edge and senior VP of business affairs Karen
Hope (kneeling); Nielsen Entertainment president Eric Weinberg; Sony Music
Entertainment executive VP of business affairs/general counsel Julie Swidler;
and RCA executive VP of business and legal affairs Dan Zucker. rHoto ¥

ICONIC
MOMENTS

Some legends aren’t content to
just rest on their laurels....

TOP RIGHT: ZZ Top’s Billy F. Gibbons
(left) revs up for the Willie Nelson &
Friends New Year’s Eve bash during
Austin City Limits’ Live at the Moody
Theater. After counting down to
2012 together, Gibbons and Nelson
launched into “Auld Lang Syne” and
“Will the Circle Be Unbroken.” Then
Nelson took the lead on a new
gospel tune of his called “Roll Me
Up and Smoke Me When I'm Gone."
PHOTO: GRETCHEN BARBER

TOP LEFT: Before taping the 2012
Trumpet Awards—where she accepted
the civil rights Warrior Award on
behalf of her late father, the Rev.
C.L. Franklin—Aretha Franklin was
interviewed by CNN “Starting Point”
anchor Soledad O’Brien, Flanking
the Queen of Soul are O’Brien and
friend/author/radio host Michael Eric
Dyson, who accompanied Franklin
to the awards stage. The Trumpet
Awards air April 8 on cable network
TV One. PHOTO: SU BERLAND,

BOTTOM LEFT: The indefatigable
Tony Bennett performed a 10-song
set with his quartet and then sat for
a Q&A on Jan. 5 during PBS’
portion of the Television Critics
Assn. press tour at the Langham
Hotel in Pasadena, Calif. PBS’
winter/spring season includes the
“Great Performances” special “Tony
Bennett: Duets I1,” a behind-the-
scenes look at the 85-year-old’s lat-
est album that airs Jan. 27. Vowing
to “never retire—if my voice goes,
I'll continue to paint,” Bennett
fielded questions from “Great
Performances” executive producer
David Horn (left) and manager-son
Danny Bennett. PHOTO: RAHOUL GHOSE/PB:

T T

© Copyright 2012 by Prometheus Global Media, LLC. All rights reserved. No part of this publication may be reproduced, stored in any retrieval system or transmitted, in any form or by any means, electronic, mechanical, photocopying, recording or otherwise, without the prior written per-
mission of the publisher. BILLBOARD MAGAZINE (ISSN 0006-2510; USPS 056-100) is published weekly except for the first and third weeks in January, the first week in March, the first week in May, the third week in July, and the last week in December by Prometheus Global Media, LLC.,
770 Broadway, New York, N.Y. 10003-9595. Subscription rate: annual rate, Continental U.S. $299.00. Continental Europe 229 pounds. Billboard, Tower House, Sovereign Park, Market Harborough, Leicestershire, England LE16 9EF. Registered as a newspaper at the British Post Office. Japan
109,000 yen. Periodicals postage paid at New York, N.Y., and at additional mailing offices. Postmaster: Please send changes of address to Billboard, P.O. Box 3595, Northbrook, IL 60065-3595. Current and back copies of Billboard are available on microfilm from Kraus Microform, Route
100, Millwood, N.Y. 10546 or Xerox University Microfilms, P. O. Box 1346, Ann Arbor, MI 48106. For reprints contact: Wright's Media, pgm@wrightsmedia.com, 1-877-652-5295. Under Canadian Publication Mail Agreement No. 41450540 return undeliverable Canadian addresses to MSI, P.O.
Box 2600, Mississauga, ON L4T OA8. Vol. 124 Issue 2. Printed in the U.S.A. For group subscription information, call 212-493-4088. For subscription information, call 800-658-8372 (outside U.S.: 847-559-7531) or e-mail nbbpaid@omedia.com. For any other information, call 212-493-4100.

50 | BILLBOARD | JANUARY 21,2012




wireless

in stores now

High Definition Wireless Stereo Bluetooth Headphones
beatsbydre.com



NUMBER ONE

Thanks to all of our artists
Jor making us the #1 label in 2011:

CELEBRATING 125 YEARS OF COLUMBIA RECORDS IN 2012.
MUSIC MOVING FORWARD

*Source: Nielsen Soundsean (#1 in US Current and Overall Album Market Share including TEA’s)
“COLUMBIA AND ® REG. US. PAT. & TVL OFE MARCA REGISTRADA ©© 2012 SONY MUSIC ENTERTAINMENT,



