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#2 Big Machine Records
#7 Republic Nashville

TOP COUNTRY LABEL *
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COVER STORY

Adele owned 2011,

16 » Leadershtp changes make for a
tumultuous year.

20 DANCE The new sound of young America.
24 L $5 CDs boost sales.
Anti-piracy efforts continued.
26 OP A big year for Cash Money.
28 & TV Sony's innovative approach.
29 DIY Navigating the post-Myspace world.
30 DIGITAL Subscription services ride freemium to
new heights.
328 Tours, sponsors collaborate.

33 AL K-pop targets the West.

34 Branding creativity.
36 R&B Despite cutbacks, a revitalization 1 under 1
way.
38 GOSPEL Up year expected for 2012.
Facing the genre's challenges.
39 © NG Digital deals spur optimism. 4
40 CO * Artists and fans are officially wired,
41 RA Big gains in the country format.
42 1 Connecting with the bilingual consumer.
1351 »
140" © Highlights from our

sites. conferences and events.

FEATURES INEVERY ISSUE

SPECIAL SECTION 117 Over the Counter

T H TS Adele is the top artist. 117 Market Watch

U2's 360° trekiis the top tour. 118 Charts
133Marketplace

ON THE COVER: Adele phatograph
Dukoff

nline
.COM EXCLUSIVES

SPECIAL GRAMMY ISSUE

Billboard is publishing a special Grammy Voters’ Guide
In print and digitat editions featuring exclusive content
onthe nominees The guides will be sent to all Grammy
members and Billboard subscribers. For more details,
contact associate publisher Tommy Page at tommy.
page@billboard.com. The next regularly scheduled
issue of Billbaard will be dated Jan. 14,

Visit this
week for an exclusive Q&A
with Artist of the Year
Adele, then dive deep into
the year-end charts and
see the music photos of
the year.
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Dommla e the Charts

skasa D Luke” Gattwald

10 out of

Hot Rhyth

9 outof ]

Hot Ma

| Hot Mainstre
Hot Ad
Hot Master 4
Hot Digita

Chart-Toppiné
Songwriters

Dave Barnes
Claudia Brant
Roscoe Dash
is DuBois
Mikkel Eriksen
er
es Fortune
en Glover
us Gonzalez
asz “Dr. Luke” Gottwald
uck Harmony
Ben Hayslip
Tor Hermansen
Wiz Khalifa

ilip Lawrence
3 L, L i Ari Levine
Hot Canadian Song S Bruno Mars
Hot Christian Songs Max Martin
= S Miguel
Hot Christian AC Songs 4-*’ 2 4 David Lee Murphy
= Daniel Niebla
Brad Paisley
8 OUt Of Top 10 Darius Paulk
Hot Adult Top 40 Nathan Perez
Katy Perry
Hot R&B Hip-Hop Songs Anthony “Romeo” Santos
. . Joan Sebastian
Hot R&B hip-Hop Airplay Jason Sellers
Noah Shebib
7 out of Top 10 Ryan Tedder
Matthew West
Hot 100 Songwriters Daddy Yankee
Chris Young

Congratulations to our 2ou chart-topping members
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PAUL
MCCARTNEY
ON THE RUN

Globally sponsored by @

09/05/20M  MONUMENTAL STADIUM 1142
TW05/201  NATIONAL STABIUM SAHTIAGD
22/06/20M  OLYMPIC STABIUM RID DE JAREIRD
23/05/201  DLYMPIC STABIUM RI0 DE 1AKEIRID
10/06720n  MGM GRAND GARDEN ARENA LAS VEGAS
15/07/2011  YANWEE STABIUM HEY/ Y(RK

16/07/2010  YANNEE STADIUM HEV YORK

24/07/20M  COMERICA PARK [ETROIT

26/07/200  BELL CEMTRE HOKTREAL

/077201 BELL CENTRE MONTREAL

307/20M  WRIGLEY FIELD CHICAGD

DUOB/201  WRIGLEY FIELD CHICAGO

04/08/20m  GREAT AMERICAN BALL PARK CICINNAT]
13/1/20M  GRAND PRIX CIRCUIT YAS ARENA YAS ISLAND A5 01451
26/m/201  UNIPOL ARENA B0LOGHA

7Mm/2n MEDIOLANUM FORUM 1L AN

30/1/2011  OMNISPORT ARENA BERCY PARIS
0U12/20m  LAXNESS ARENA KOLH

05nY/2m  THED2LOKOOH

10127201 THE GLOBE STOCKHOLM

120220 HARTWALL ARENA HELSINKI

WM OLYMPINSKI HOSCOW

19A220M  MENARENA MANCHESTER

02201 ECHO ARENA LIVERPODL

THANK YOU PAUL

Mershatl Avts [td %
Internaliona) Concert aad Arist Refresentation

Ut §, Utooa Viage, 7 Chalco Rsa. Londo. i N1 8l

Tet - 4410120 7535 3831 Wek: markal-art. com

T ¥ /T IEGER,
; o T
3 ja "iil -



—“'I " WODSLEY-TIVHSEVW '83M - (EBE 9854 OZ (0) ¥+ + 7131+ H18 LMN ONVI9NI 'NOANOT'Ov0Y LOJTYHD £ IDVTTIA ¥IdOLN 9 LINA
NOILVIN3S3Ud3d 1S11¥Y ANV LHIDNOD TYNOILYNYILNI

PI Y eyl
18YHQ N8Y ONVTSI SYA YNI¥Y SYA LLOZ/ZL/IL NNITIVL VNIUY MAVS LLOZ/LLIZO FTNAINWY AIXVIVO 110Z/SO/0T
YNNIIATTIVHAVLS L10Z/1L/ST 3Qvy913g YNIUY LLOZ/OL/OE HOINNW ITIVHVIGWAIO LLOZISO/61
153dvang vNIdv LLOZ/LLIET VI40S YNIIY 110Z/0L/6Z SIdvd ADYI8 L10T/SOILL
93¥9VZ YNIUVY  LLOZ/LLIZT Vl1lg’:lﬂaxcﬁ;‘gggsv1:;‘uﬁ<§;;: ttgg;gt;gg HOIINZ NOIGVISNITIVH  1L0Z/S0/91
JYIMLNY OLLOT LLOZ/LLIOT INSVHd YNIWY ZO LIOT/SO/PL
ANNWLIOQ ITIVHNITVALSIM Loznier  S10vd NVS WNISYNWAD viandvaig) “OZ’IOUI"Z NIT438 GIHOM ZO LLOZ/SO/EL
HOIINZ NOIGVISNITIVH LLoz/Ll/gL  O1Vd NVS WNISYNWAS viaNdvaldl LLOZ/0L/6L LINDINYA ITIVHISIA LL0Z/SORL

S3YIv SONING

IERRINTANTREET el (SRR 73d0T3INIONIA IHIVIHLIHAWY LLOZ/OL/SL

WIOHXJ015380193H1  LLOT/SO/0L

SIZdITTVNIIY LLOZ/LL/SL NIDVHNIJOD WN¥O04 LL0Z/S0/60

VAVISILVHE VNIUY LLOZ/LL/EL Oy NS sty LLoU/OMEL  L4yOLLALS ITVHNIAITHOS LL0ZS0/L0

7001 VNIWV SYILY LLOZ/LL/LL WYHONIWHIE YNaEY 51 LLIOEIS0r6e NVIINNANOA L102/50/90

MODSOWTIVH SND0¥D LLOZ/LLIE0 VIISIHONYW YNIUY NIW 1107/S0/e  NISNVHYIEO VNRIVION 1L0Z/SO/b0

MOISOW TIVH SNOUD  LLOZ/LLILO NIT8Nd YNIHVZO LIOZ/SO/SE  DUNIWVH YNIUY INITHOI0D. LLOZ/SO/E0
SYNESHILIA LS YNIHY MIN  LLOZ/LLISO WYQH3LLOY AOHY LLOZ/SO/ET dYIMINY SIFTVALEO

INISTIH VNIYV TTIMLYIVH  LLOTZ/LL/ED NIOX VNIV LLOT/SO/LZ 3DIN YNIYV VIVIIN

&,
e v’
-

e




WODSLIV-TIVHSEYW (83 - L£8E 985 0Z {0) #¥ + TT31 - H18 LMN ONYION3 'NOONO1 ‘QYON LOJTVHD £ ‘IDVTIIA VIJOLN ‘9 LINN INTWNIVLRLNI NNYWdd]

NOILVINISTAIIY 1513V ANV 1¥3DINOD TYNOLVYNYILNI .zz«x“.wwuo«(ﬂwﬂ

pi] Y oW
LANINVES TIVHIS  LL0Z/LL/6L DUNAWVH QTHOM 2O L 102/01/81 IDIN YNTUY VIVIIN L L02/60/22
HOINNW ITIVHVIdWATO  LLOZ/L L/LL VAINIO YNIYV  1102/01/SL AOVZ VNIV 1102/60/02
NIT438 QRHOM 2O LLOZ/LL/SL HOMNZ NOIOVISNATIVH  110Z/0L/bL 153dVaNG YNRIV  1102/60/61
INOVAd YNTUY 2O LL0Z/LL/YL LAVOLLNIS ITIVHAIATTHOS  1L02/0L/ZL MYIDOUM WHIQYLS  LLOZ/60/LL
miceonn: |y s o sl Tomdnaw e

vl

NISNVHIIEO YNTIY  L102/11/60 Smmwm“m?um_mﬂﬂ%w%m :mm“wnmm SIWVN ¥IAISTVLI VNIV LL0Z/60/LL
NOGNOT 3SNOH Y¥3dO WAOH  LL0Z/t1/9C v ADR38 1102/0L/70 IONFYOT ID0YDS VZZVIe 1102/60/01
NIT8NQ VNIV 2O L102/11/EQ v A28 1102/01/E0 WIZHNNYW YN3UY dvS [ 102/60/80
NITENA VNIV ZO  LLOZ/LL/LC X e e V) N1OM YNZWY  L1L02/60/L0
NOGNOT TIVH L3387 IVAOY L 10Z/01/62 ATHAINOW YNRIY L LOZ/0L/L0 NT§38 QTHOM 2O LLOZ/60/S0
NOQNOT TIVH L3387V VA | 102/01/82 3SNOINOL HIINIZ L 102/60/0E NIOVHN3JOD WNAOs | 102/60/E0
NOQNOTTIVH Li38IV IVACH  L10Z/0L/SZ ATIIUYW OIS 1102/60/82 ONIN¥3H VN33V N3XOE  1102/60/20
WyQ¥3LLO¥ AOHY  LLOZ/0L/ZZ VNOIDEVE IGYOT NVS NVIVd  1102/60/22 ONINYIH VNRIV N3XO8  LLOZ/B0/1E
WYQ¥ILION ACHY  110Z/01/12 QAW SALI04IA SO1 30 OIDVIVd £ 102/60/S2 ONINY3IH YNIBY NIXOE  1102/80/62
¥IAONNVH YNV INL LL10Z/0L/6 Ova8 VNIV D38 | 10Z/60/T INOVd 3SNOH V4O VIS (102/80/28

¥4NOL TVILSIHDOFIO FHI

YHOIW 31940139
VOINOHIdWAS




4 UIVISIUN U1 NIODU DdITK W3R, 19.M,, WIEINUET T

Find outhow we open doors for major

recording artists to tour the worid

and keep their finances in —
perfect harmony by managing i B B
complex cash issues on the road.

For more on this and many other

examples of how we have opened doors ik
visit www_hsbcpb.com/connections
or please contact Joanna Lucchesi at
310 281 4290 or Curtis Vega at 310 281 4269.

L
&
L

We connect your wealth to the world.

HSBCPrivate Bank HSBC &

The world's local bank
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An Industry Reshaped

SALES OF EMI AND WMG, LEADERSHIP CHANGES
MAKE FOR A TUMULTUDUS VEAR
BY ED CHRISTMAN

ITH THE SAIE of Warner
Music Group. the planned sale
and hreakup of EM| Group and
the mstallation of new wan-
agement at each of the three
surviving majors, 2011 was
a year of seismic shifts in the
‘major-label landscape.

The rumbles began immediately In January, WMG an-
nounced it had hired Goldman Sachs to explore the company's
strategic alternatives.

In February, Citigroup took a big step toward exiting from its
disastrous involvement un EMi when it assumed control of the
major from Rritish private-equity firm Terra Firma, paving the
way for a sale,

WMG put itself on the block in March: by May it was sold to
Access [ndustries, a conglomerate controlled by WMG director
Len Blavatnik. Though Access appeared to have the inside track
on acquiring EM| as well—WMG's Edgar Bronfinan Je. had long
hoped to combine the two record companies and stayed on as
chairman to pursue a purchase—the deal that most observers
16 |
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had been expecting for years never materialized. [nstead, the
auction of EMI culminated in November with a Sony USA-led
consortium agreeing to buy EMI Music Publishing and Univer-
sal Music Group signing a definitive agreement to buy EM1's
recorded-music operation.

Meanwhile, UMG chairman Doug Morris’ move to Sony Music
Entertainment as CEQ set off'a game of executive musical chairs
as Sony and Universal began swapping key personnel. Longtime
key Moiris associates including Antonio “L.A." Reid and Mel
Lewintel foined him at Sony, while former Zomba chief Barry
Weiss moved to UMG to head up [sland Def Jam Music Group
and Unwersal Republic. Other Sony executives, most notably
Tvan Gavin and Peter Thea, followed him.
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will own anly 38%of EMI Music Publishing, their
Sony/ATV Music Publishing will act as adeinis-
trator for the new company and be the dominant
force in music publishing.
Though the sale of EM1 could lessen competi-
tion at the major level by expanding UMG’s market
share, the fierce professional competition among the top
executives—Morris, Cohen and UMG chairman/CEQ Lucian
Grainge—could light a fize in the industry. Painting to how ex-
ecutives are being wooed back and forth between Sony and UMG,
one seniot label executive says, “Now you have two guys who will
drive up the price of doing business in order to beat each other.”
But one former major-label executive offers a different take:

At WMG, Lyor Cohen assumed ity for
recorded-musx operations, while Blavatnik associate Steve Coo-
per replaced Bronfman as CEQ.

Just how these shiffs will affect each company—and the indus-
try as a whole—remains o be seen. “There has been leadership
shuffling at the top, but with regard to how the industry will move
forward, nothing hus changed.” says 2 former industry executive
now working in private equity. "You just have new captains at the
wheel of the Titanic” he says. “Doug maoves his people over and
then Barry moves his people over. What have you accomplished?

The sale of EMI, which is still subject to regulatory scrutiny,
does, however, change the balance of power in the industry.

“For those keeping scote by market share, Universal has won
in a big way.” a senior label executive says. “Sony may have been
challenging Universal this year in the U.S., but that’s done—
case closed.”

Likewise, cven though Sony USA and the Michael Jackson estate

*Competition is good for the industry,” he says. “But when it he-
comes an ego battle, that is not good or productive.” |
Beyond the big names, tots of jobs have already been lost at
the majors this year, and more will be lost in 2012 as EM] is
merged into UMG and Sony/ATV tukes over management of

EMI Music Publishing,

UMG has already said it expects to cut €100 million ($135 mil-
lion) in ovethead, an estimate that sounds low to same observers
and could be meant to appease the European and U.S. regulatory
agencies. Those agencies are attached to governments looking
10 preserve jobs in their markets.

“There will be massive job losses” due to the pending EMI
acquisitions, says one former indust: y executive, who estimates
EMT’s recorded-music overhead ai about $450 million.

“If they are only going to cut €100 million, they are still car-
rying about $300 million of EMI’s overhead. Why carry all that
overhead when they can drop it to the bettom line?”
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WE WILL MISS YOU

Barbara Orbison
(1951-2011)

Darrell, Hartwig, Laurent, Richard, Lionel, Thomas & the » Team
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THE NUMBERS ARE STAGGERING: ELECTRONIC DANCE MUSIC IS RAPIDLY

BECOMING THE NEW SOUND OF YDUNG AMER
BY KERRI MASON

T HAPPENED [N CONCERT VENUES and arenas, whiere crowds of thousands sang
along to beats instcad of words . It happened in parks and open ficlds, where young
people wore fuzzy animal cars and talked about peace. love. unity and respect—all with-
out irony. And it happened in the living rooms of America, where toddlers re-created
the LMFAQ dance and their moms posted it on YouTube,

Forget disco, C+C Music Factory, Fatboy Stim or the Chenical Rrathers: 2011 will go
down as the year when America finally tuned in and dropped out o electronic dance
music. It wasn’t about a single sound or style, or an exclusionary “underground” ethic.

Nor was ita collection of one-hit wonders, or festival bands sans the festival. The dance revolution of
2011 was for everyone. And if momentum is any kind of barometer, this time it might be here to stay.

“The great thing about electronic music is that it's a very forceful scene.” says DJfproducer Paul
©Oakenfold, one of the genre’s first superstars, “It's 20 years old in Europe—it's still getting big-
ger and better. America hias finally canight up; now there’s a whole new generation that loves it.”

The numbers alone are staggering. In 2011, three-day festivals Eiectric Daisy Carnival (June
24-26 in Las Vegas) and Ultra Music Festival {March 25-27 in Miami) drew 230.000 and 150,000
attendees, respectively, besting all prior attendance records. Dance-dedicated label Ultra Records
broke the 100 million mark in monthly YouTube views. [ts channel now has more than 1.3 billion
fotal views, making it the fifth-most-watched music-focused channel overall. Eves the fledgling
Identity Festival, a 20-date tour that debuted this year, drew 150,000 total fans to traditional con-
certvenues. The mainstream music industry took quick note: APA, Live Nation and Troy Carter's
Atom Factory all launched electronic-dedicated divisions this year.

But why, after 30 years of relative obscurity. was 2011 finally dance music’s time® Theories
abound: (he equalizing quality of the Internet and the social-media generation’s intense drive ta
share everything; a gencral staleness of other formerly dominant genres, like rock and hip-hop; a
generational opt-out from recession anxiety; the rise of Las Vegas as an international dance desti-
nation; a few key pop figures stealthily championing the c;

“Lady Gaga and Black Eyed Peas had 2 lot to do with i 5. "They took the es-
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Everybody dance now: The crowd
at Miami's Ultra Music Festival

on March 26, reacting to a set by
DEADMAUS (near right, top), LUKE
STEELE (far right, top) of Empire

of the Sun, DJ/praducer DAVID
GUETTA (far right, bottom) and DJ/
producers DIPLO (left) and SKRIL-
ar right, bottom) were
ts at the Electric Daisy
#n Las Vegas on June 25.

sence of darice music and put it into top 40 records. It was there without peaple even knowing it

Dance veterans parlayed that omnipresence into a year of personal bests. David Guetta’s fifth
album, Nothing But the Beat {Capitol/Astralwerks), debuted at No. 5 on the Biliboard 200, marking
his highest U.S. sales week and chart position to date. Tiésto became the first D] to grace the covet
of Billboard and played the largest single-headliner Df show in U.S. history, at the 26.000-capac-
ity Home Depot Centet in Carson, Calif. Deadmau$ set a new bar at New York's Roseland Ball
raom, selling out six consecutive nights, beating Rage Against the' Machine’s previous record of
five, set in 1996.

But 2011 was more about confluence than influence—rising up as well as trickling down. And
while established stars got the most visibility, a crew of new, young faces (in some cases, very young)
helped bring electronic music back to its roots as a youth moverent. These overnight sensations
‘made their presences known not through music sales. but through the new-media-powered land-
scapes of touring and social infiuence.

At the top of the list is bass-music king Skrillex, who has already become one of the genre’s
hottest touring properties even though he has only released two original FPs and a few rermixes.
“He was without a doubr the breakout artist of the year, moving tickets like one of us have seen
before,” says Paul Morris, president of AM Only, Skrillex’s booking agency.

Skrillex has sold 171,000 units of Scary Monsters and Nice Sprites, according to Nelsen Sound-
Scan. (His first EP, My Name Is Skrillex, was released as a free download.) But such numbers
don't tell the full story. Earlier this year, hard rock act Korn mwited the young dub master to join
it in the studio. The band posted one of the resulting songs, “Get Up,” on its Facebook page as a
free download for anyone who clicked the page’s Like button. Promoted to Skrillex's 2.2 million
Facebook fans and 440,000 Twitter followers, the track brought Korn 3 million new fans in about
three months—and prompted the band to record an entire album with dubstep producers. {The
Path of Totality arrived Dec. 6 on Roadrunner) Skrillex's army of contemporaries, such as 19-year-
old Porter Robinson and 22-year-old Datsik, are building similat profites.

Swedish House Mafia—consisting of D]/producers Steve Angello, Axwell and Sebastian In-
grosso—has a similar tale of seemingly immeasurable influence. While its indwidual members
have longer histories m dance music, theyve been known as a group for a mere year-and-a-half,
and have released just four singles. But on Sept. 30, the group posted presale fickets for a Dec. 16
gig at New York’s iconic Madison Square Garden. Nine minutes later, every available seat—not
just the presales—was gone. That same week, Avicii, a 22-year-old Swedish DI/producer who just
announced a partnership with Atom Empire and Interscope. staged his own 1¢-minute sellout,
of a 5.000-capacity performance at New York’s Pier 94 on New Year's Eve.

"SHM best encapsulates 2011 to me,” says Pasquale Rotella, president/CEO of Insomniac Events.
which produces Electric Daisy Carnival. “They have managed to find a way to connect with the




pop audience while still maintaining their appeal and credibility.
An everincreasing audience. a broader pool of successful artists and popularity that defies alt

ing measures: [ 2011 was big for EDM, 2012 looks even morc mega.

I beli ‘re already in a pla the genre has crossed over, and that in 2012 and beyond,
the industry will continue to grow and become more professmnal " Rotella says.
The next step for the newty fush EDM bus qualify influence—

niot only 1o attract corporate sponsors, but to ward off the PR backlasl\es that any youth-focused
movement can attract, Rotella started that process, comiissioning Beacon Economics to conduct
2 custom study of the financial impact of this year's Electric Daisy Carnival on Vegas’ regfonal
economy. The results showed that the event generated an estimated $136 mallion for businesses—
including hotels, restaurants and transportation—and $8.9 million in tax revere for the city and
state. Electric Daisy 2012 is scheduled for June 8-10, and three-day passes ate already sold out.

Whether it's supparting lacal businesses. selling out icontc vertuies ot even reinventing the sound
of rock m'roll, one thing is clear: Electronic dance music broke though in 2011, but it isn't stopping
theze. “This is just the beginning,” Morris says, “of an amazing new era for dance music”

Kerri Mason {@hotwaterinc) is o New York-based freclance writer.

e

“This is tied to communication,
the Internet—the speed at
which this music is enabled.”

*2011. Holy crap.”

That about sumns it up for Tim Smith
(@bitvargen), founder/head of artist
management company Blood Company.
The longtime rock manager isined the
electronic music circus this year, through
an artist he first encountered as a teenage
hardcore vocalist: Sonny Moore, the in-

on afl fronts, of music and originality and
excitement. It's sexy and dance-y and fun,
yet serious and aggressive and dark—it's
everything, Music’s been in dire need of
something. A lot of this is tied to com-
munication too, the Internet. The speed at
which this music is enabled—and some-
times born, because of technology and

nately musical, magnetic-d If,
hard- and fast-working Los Angeles kidl
who would become Skrillex, leader of the
American bass music movement.

In 201 alone, the team of Moore and
Smith fronted a seemingly endiess
internationat tour (most of which was
sold out), debuted a new live show
boasting bleeding-edge motion-
detection technology, launched
arecord label (Qwsla), collabo-
rated with everyone from Korn to
the Doors, played festivals from
Electric Daisy Carnival to Cream-
fields to Big Day Qut, reteased
an EP that’s still on the charts
(Scary Monsters & Nice Sprites),
produced a disturbingly epic first
video for “First of the Year (Equi-
nox)” and attempted to manage
the massiveness of Moore's ever-
growing profile, which shows no
signs of shrinking. He's already
“booked through the end of 2012,
says Smith, who takes a fook back
at the year that was.

Has this pretty much been nonstop
for you since the beginning?

The Scary Monsters EP came out

in October of 2010, he went on tour with
Deadmaus, and from then on it was off
to the races. That release and that tour,
they were definitely some of the big mile-
stones in his early career. Prior to that, he
had done remixes for interscope of Lady
Gaga and Black Eyed Peas. which put
him on the map, and self-released the My
Narme Is Skrillex EP on [the Blaod Com~
pany] website. It's been a hell of a ride,
and a complete dream for Sonny and I;
faster than either of us have imagined
and hoped for. P've had nothing but belief
in Sonny for many years, I've been his
biggest fan .. It’s coming from ail angles
all the time.

Why do you think Skrillex and the type of
music he creates Is hitting such anerve in
America right now?

the I hese artists can

and make music on the fiy. And these live
shows are off the hook ... What's deemed
today's best rack shows are sad. { love all
music, and | iove rock music—i have a his-
tory working init . .. Electronic music is
exptoding. More than afad, it's the future.

d

When can we expect Skrillex’s debut
album?

Kids are bombarding me every day. The
album is basically finished, but a lot of key
tracks with guest vocalists aren’t yet. and
we're at their mercy. So until he has those
done, it’s hard for Sonny as an artist to
know what's going to live on the album.
He's as eager as anyone. We're thinking
before the end of the year.

You're a family man. How are you main-
taining a work/life balance?
Itisnot easy for sure, but we get it done. This

artist manager. It'sjust nonstop, not only
work and management of your own time
and schedule, but nonstop creative flow and
i _It's like having childi

, mostly, but
so beauttful " i

Itjust connects. It's a perfect

DECEMBER 17, 2011

—KM
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Bass Supreme

THE ONES WHO MADE
THE MOST NOISE IN 20t
BY KERRI MASON

TGOES BY MANY NAMES,

Dubstep is the most common, which some dance purists call a misnomer: That genre
is technically a moody hybrid of drum'n’bass, two-step and grime, started in the United
Kingdom in the early 2000s. “Brostep” is the derisive label for the Americanized version.

less nuanced and more aggressive

But the most inarguable 1s “bass music” Because when you get down to it, that was what the
biggest, most breakthrough sound of 2011 was all about: thundering, belching, wobbling, threat-

SKRILLEX

Essential Track: “First of the Year

(Equinox)" (Big Beat)

@Skrillex

‘The 23-year-old wunderkind gave bass

music its definitive face~and haircut—

this yean, crafting raw, powerful music
and alive experience tomatch. In 2011 alone, the sought-after

tar Korn (for The Path of Total-

ening, explosive, g

Tass. Those pe dern uppercuts of synthetic

yet guttural noise drove young fans onto festival grounds and dancefloors im record numbers for
4 genre so young and made its leaders, ke former hardcore band frontman Sonriy Maore, aka
Skrillex. into magazine cover stars.

Bass music’s purveyors. in many cases, ate as young as its fans. The movernent is driven by Dj/

MAGNETIC MAN

Essential Track: “Getting No-
where" featuring John Legend
(Startime/Columbia)
@!_skream, @lamBenga,
@ArtworkMagnetic

Dubstep's very own supergrou,
Magnetic Man, comprises Benga, Skream and Artwork, a few
of the arcmtects ofthe ongmal UK. scene. Somewhat surpris-

ity), the Doors (for
tion™} and feilow dance acts from Kaskade to Nero. Sknllex's

ing, then, d debut.
Apnl on Stamme/Cqumbla The 14-track coliection featured

ndl Nice Sp

Atlannc) rises 178-1 \sson the Billboard 200 and OWSLA, his

John Legend, "Empire 5tate of Mind"
eo-writer Angela Hunte and Katy 8, who brought dubstep

producers in their late teens and early 20s—kids who grew up on hip-hop and hard rock tnot nec-
essarily dance), live their lives on the social media grid and don't give a dama what anyone thinks.

BASSNECTAR

Essential Track: "Wildstyle Method”
(Amorphous)

abassnectar

Living very much on his own Bass island
(alsothe name of his sold-out show on
New York's Governor's Istand this sum-
men), the Jesus-haired Bassnectar,born Lorin Ashton, is the
closest thing American bass has toa tribal elder. The 33-year-
old has been slinging beats and building a dedicated fan
base for more than a decade, Primarily within the nea-hippie.

o trace at

each year(Hissetsare an annual ighiioht) With hisown

ks from o hit “Katyon a Hhﬂon w record label,.
like 19-year-old Porter Robinson. His SO-date, produced by Benga. The f the < n” (or social activism through music), he's the
b P tour is sold out, wil venui sets at Coachella’ -packed Jerry Garcia of the genre.

scheduled for 2012, along with a proper debut album.

crowd singing along tofirstsingle I Need Al

= (h PLANET

f| Essential Track: “Reasons” featuring

Juakali (SMOG)

@12thplanet

i Tapped by Skrillexto join him on his

Bl (( seemingly endlessMothership tour,12tn
Planet, aka john Dadzie, is an electronic

music veteran who started out as drum'n'bass artis Infiltrata.

DATSIK

Essential Track: “Firepower" (Rottun)
@datsik

Named after a Russian mixed-martial
arts fighter, 22-year-old Datsik, born
Troy Beetles, makes music that swag-
gers like a guy who can eut you—with his
elbows. His version of bass is gleefully brutal, a kind of disem-

EXCISION

Essential Track: “Boom” (Rottun)

@Excision

If Datslk ks out to Intimidate, Excision,

or 22-year-old Jeft Abel, Is already

ontheattack, With a slicing style that

sounds liké'an H.R. Giger demon come
tolife,the Rottun label nead helped shape the darker, more

gy of dubst d . This yeaf,
2007. The Los 8 ginal Glock cocks. It's not every DJ who of met- he b 000 watts of it—to M the Sub-
fheads int d,but he" that, opening for Kom onic tour, bri to venues from

producti i rolling

of his more rock-
influenced contemporaries. And he’s Yot a way with vocals:

onthe band’s North American tour. Tracks like “Firepower”

and how not only crafty i ub-

Covington, Ky.,to Tallahassee, Fla., to Tucson, Ariz. First full-
length X-Rated, released on Deadmaus's MauStrap imprint,

own"Reasons” with Trini MC

“Youth Blood” by Little Jinder,“Hold On” by Rusko and bass, but aknack for tension-building that puts fac But"Jaguar'—a
him als Y, Skriliex. ight listorted guitar noises fea-
turing UK. Mr. ht be

resonance to all the troubte and bass.

NERD

Essential Track: “Promises”
{MTA/Chefrytree/interscope)
@NeroUK

Live, Nero—or UK.-born produic-
ers Daniel Stephensand Joe
Ray—does the Daft Punk thing,

b i this

RUSKO

Essential Track: “Cockney Thug"
(Sub Scidiers)
@ruskoofficiat
Atitsince 2007, UK.-born Christo-
Al pherMercernogoslike askakidat the
decks and hasthe rowdy sonic style to
ma!ch His 2010 debut full-length, 0.M.G./(Mad Decent),

case, one that looks like a pile of cyber junk). But then there's
scnger Alana Watson, who adds girlish yet strong vocals and

off appeal With
watson, offlike adub

and with Welcome Reality (MTA/Cherry

act's very s ahitaway

22 | BILLBOARD | DECEMBER 17 201

UK.
house), dubstep (haif-tempo wobbles) and bad attitude.but
perhaps it was the cover of that album, an against-the-glass
shot featuring Rusko exhaling a mouthful of smoke. Reports
now have him in the studio with Cypress Hill. According to
his website, their first single together will be “Roll It, Light it,"
andavideo is forthcoming.

more beneath the stormy surface.

SBTRKT

Essential Track: “Wildfire”
(Young Turks

@sbtrkt

Mask-wearing U.K. producer Aaron
Jerome seta few worlds on fire with his
electronicalter-ego’s self-titled debut.
SBTRKT (Young Turks) s representative of what's aiready
being called "post- p* theg primary

with other musical stinds, Drake,who provideda remix verse
tofirstsingle "Wildfire" (whichalso features Little Dragon's
Yukimi Nagano), i

show “one of the best acts I've ever seen.” Other tracks ("Pha-
Hokd On™) became anthems for hipsters, dance fans
h lik ing SBTRKT one of

of20m. -



“My clients have unconventional
financial needs — and I make
sure they get innovative ideas
and solutions.”

My team and I work on customized solutions

for each client throughout their ever-changing career.
We want to play an active role in their financial
success — and be prepared for unpredictable times

in the music industry. Having a banker who under-
stands your business is critical for financial solutions

you can really use.

City National is 7he way up® for your business.

Mandy Gallagher

Relationship Manager
City National Entertainment

Experience the Difference.

Contact Mandy today at (615) 425-4702

54 Music Square East, Suite 100
Nashville

cnb.com/nashville

B2011 Ciry Nasonal Bank

CiTy NATIONAL BANK E’
The way up: &f

City National Entertainment e



Big Boxes,
Little Prices

LABELS LIKE THIS YEAR'S CD NUMBERS—
ALL EXCEPT THE ONE ON THE BOTTOM LINE
BY ED CHRISTMAN

ABEI FXECUTIVES MAY GNASH therr teeth

about the razor-thin profit margins they derive

from the $5 CD being soldin corrugated fixlures

and at speed tables in Walmart and Best Buy.

But they like the sales bump that this year's new
popular consumer item is giving the industry.

Indeed, some label sales and distribution executives credit
the $5 CD with reclaiming floor space previously lost to other
product lines in big-hox stores. Some even predict the 35 CD
will help extend the life of CDs at such retailers.

While budget CDs and cut-out titles have long sald for $5
and less, Walmart's expanding rollout of $5 €Ds beginning in
January proved key to revitulizing sules. In the last five years,
CD sales have declined 18%-20% annually, and in first-quarter
2011, CD sales were down 12.8%, according to Nielsen Sound-
Scan. Since the end of the first quarter. CD sales are down only
1.9%, for an averall decline of 5.1% for the format year to date.

On the negative side, sources speculate that evert thoagh all album
sales are up 2% this year, dollar volume 1s almost certainly down.

Titles placed in the $5 bucket range from deep catalog al-
bums to hit releases nearing the end of their initial run. With
the latter titles. labels are using the $5 price point as a liqui-
dating strategy to avoid relurns when sales slow.

Along with the location provided by the high-profile bins,
one sales executive says the program with Walmart is succeed-
ing because it provides “an impulse purchase based on the
surprise of seeing well-known titles ac a low price.”

After Walmart started finding success with the $5 CD, Best
Buy jumped 1n with its Treasure Bin, and sources say Target is
considering getting into the $5 CD market. *It’s getting stores
to carry titles that they normally wouldn't have in stock,” the
head of sales for an East Coast-based major lubel says. *You
see a title that normally will sell 20 copies a week jumping.
to 400 copies.”

The head of sales for a West Coast-based major adds that
consumers are clearly embracing the lower pricing, "That has
given all of us optimism about the physical format.” he says. “it
shows that we still have a physical business. even though the
mainstream press seems delighted to report the CD Is done.”

The West Coast executive says his label’s sales are about
559% digital, 45% physical. But digital sales aren't eclipsing
physical sales with the same speed the CD enjoyed when it
lopped the cassette, or even as quickly as the cassette did when
it supplanted vinyl, he adds.

‘The downside is the rednced margin. “It still costs as

e
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Top 4 Retail
Stories Of' 201

How many millions did Amazon fose on two
days of 99 cent Lady Gaga sales?
. Lil Wayne’s Tha Carter IV may debut at No. 1
with 700,000 sold
« Lit Wayne beats Watch the Throne—Tha Carter
1Vbreaks iTunes single-week album sales record
4. Independent retailers' open letter to Jay-Z and
Kanye West about Watch the Throne exclusives
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much to make a $5 CD as it does to make a new one,” the
executive says.

Indeed. one maijor-label distribution execistive says he's not
a fan of the $5 CD because of the slim margin. “We do it with
titles that make sense, but are getting pressure to do it more,’
he says, “We arc all supporting a bad inituative that is not help-
ing the industry.” He argues that the increased floor space
is actually a false triumph, and that the $5 CD is eating into
overall music space in big boxes, leaving manufacturers with
“less space devoted to music where we can make tnoney,” he
says. “I personaliy think it is bad news, because it is a race to
the bottom. None of the suppliers win in that kind of race.”

However, the growth of simultaneously released deluxe edi-
tions with higher price points. complete-catalog boxed sets and
extravagantly packaged reissues of classic albums are helping
the industry counterbalance the low margins on $5 CDs as
well as the overall downward pressure that the CD has expe-
rienced in the last five years.

As aresult of the increased demand for both budget and
deluxe product. the industry came into the holiday seiling
season facing a problem it hasn't had to deal with in years:
CD manufacturing is at maximum capacity.

“With everyone at capacity because of the $5 CD,” the distri-
bution executive says, “we cam’l get the fitles we make money
on manufactured.” .

Defens

INCOURTROOMS AND ON CAPITOL HILL

BY TAMERA BENNETT

HE YEAR IN MUSIC
law headed for a close
as Conpress engaged
in heated debate over
the Stop Online Picicy
Act (SOPA) in the House and the
PROTECT IP Act in the Senate.
The clash on Capitol £1ill over the
anti-piracy bills was the culmination
of a year that also included further
tests of the Digital Millennium Copy-
right Act’s “safe harbor” provision and
a breakthrough deal between rights
holdersand internet service providers
over a graduated-response program to
combat illegal downloading,

PROGRESS ON ANTI-
PIRACY LEGISLATION
SOPAandthe PROTECT 11’ Actwould

copyright-holders a legal avenue t©
disrupt websites “dedicated toinfring-
ing activities” by blocking payment
processing and online advertising
sources. ISPs would be required to
block access to the domain names
of infringing sites Detractors coun-
tet that such measures could hurt
legitimate sites, including those that
comply with the DMCA take-down
procedures.

An alternative to SOPA was pro-
posed 1n December giving the U.S
International Trade Commission the
authority to investigate complaints
about copyright 1ufringement on
foreign websites. Supporters in the
Iouse and Senate relessed a joint
staterent saying, “Putting the regu-
latory power irs the hands of the Inter-

enable the Department of|
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ANTI-PIRACY EFFORTS CONTINUED APACE

a diversity of magistrate judges not
versed in Internet and trade policy—
will ensure a transparent process in
which isnport policy is fairly and con-
sistently applied and all interests are
taken into account.”

CASES TESTING DMCA
SAFEHARBOR

A number of high-profile court cases
continued to iay the groundwork for
how far the DMCA safe hatbor pravi-
<1ons will extend to protect websites
that host unlicensed third-party con-
tentor links tosuch content. A central

New York ruled in August that on-
line music locker service MP3tunes
and its founder Michael Robertsen.
who personally uploaded songs to the
setvice. were liable for some, but not
all instances of copyright infringe-
men alleged by EMI in a lawsuit.
The court also ruled that the site’s
use of such terms as 'MP3,” *free”
and “file sharing” weren't red flags
requiting MP3tunes to take down
content or disable links prior to re-
ceiving a take-down notice.

In the recently filed UMG v. Es-
cape Media Group lawsuit, Universal
Music Group sued the corporate en-
ity behind Grooveshark, the CEQ and
numerous emiployees far copyright

o

question i justhowhigh  infr = g to court
and bright a “red flag” mustwave for ~ filings. Grooveshark executives and
content owners to prevail in court. employees were allegedly encouraged

A red flag refers to a situation
wherc a digital service can lose its
safe harbor pratection because it
was aware of infringing activities on
its site but turned a blind eye. Digital
services counter that the infringing
activity must be blatantly obvious and
that {f they have to investigate a case
of alleged infringement, there is no
ted flag knowledge.

A U.S. District Court judge in

to upload content that wasn't under
license. In light of the MP3tunes de-
cision, Grooveshark executives could
Ie held responsible for their own in-
fringing actions as well as for their
employces' actions.

The Second Circuit Court of Ap-
peals heard oral arguments in Qc
tober in Viacom's appeal of a 2010
federat court decision dismissing
the media conglomerate’s copyright

infringement suit against YouTube.
In a surprise move. the appeals court
requested written briefs on red fiag
knowledge. A decision 1s expected
in2012.

U.S. 1SPS EMBRACE
GRADUATED RESPONSE
The RIAA, Motion Picture Assn. of
America and major U.S. I1SPsinclud-
ing ATAT. Verizon, Comcast, Ca-
blevision and Time Warner Cable
announced in July that they had
reached an agreement on a long-
anticipated copyright infringement
warning system to combat online
piracy. Persistent violators who ig-
nore [SP warnings will be subject
to measures aimed at stopping their
infringing actwvities.

But those measures won't include
the ultimate threat: custing off a sub-
scriber’s Internet access. As a resuit,
while the deal marked a significant
victory for the RIAA and the MPAA,
which had long sought ISP coopera-
tion in a graduated-response program,
time will tell whether it will be enough
to make a significant dent in online
piracy. More draconian “three strikes”
laws in South Korea and France have
50 far had a mixed record. E

ILLUSTRATION BY YUKO SHIMIZU
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THE 'fE#Fl‘

CASH MONEY RECDROS SENIOR VP OF
PROMOTION MEL SHITH ON LIL WAYNE, DRAKE,
NICKI MINAJ AND THE LABEL'S VERY BIG YEAR
BYELLIOTT WILSON

HIS YEAR FINDS RAP MUSIC IN ITS
strongest space—artistically, at retail and
oft the road—since the economic and cre-
ative boom of the late '90s. Many MCs tri-
umphed 1n 2011, but none mare 5o than
Lil Wayne.
Rostrumy/Atlantic Records’ Wiz Khalifa
opened the door for rap's new generation of
stars, and hus labelmate Mac Mller kicked 10 another—without
major label dhstribution. Odd Future brought its DIY attitude to
the fore. Two of hip-hap's most acclaimed and successful art-
15t5, Jay-Z and Kanye West, merged for Watch the Throne, their
collaborative album for Def fam Records {with 1.1 mllion units
sold. according to Nielsen SoundScan) and a North American
(so far) tour. Eminem aiso found a thyme partner in old friend
Royce Da 5°9. Therr Interscope Records project, Bad Meets Evil's
Hell: The Sequel (628,000), super-served Slim Shady's core fan
base 11upe Fiasen overcame a public rift with Atlantic and found
the greatest success of his career with Lasers (481,000). But even
with all this good news. Young Money/Cash Money Records 1s
the hip-hop story of the year.

Weezy’s ninth solo album, Tha Carter |V (Cash Money/Uni-
versal), sold 964, 000 copies in its first week and has moved 1.8
million total. It's the second-biggest first-week seller of the year,
behind Lady Gaga's Born This Way (Streamline/KonLive/Inter-
scope), which clocked 4 first-week total of 1.1 mllion, partially
due to an Amazon MP3 discount. Coming remarkably close to
matching Tha Carter 1iF's (Cash Money/Universaly 1 million-plus
launch in 2008, Wayne has become one of \he few rappers who
can fill arenas on a consistent basis

And then there are the Young Money/Cash Money/Univer-
sal artists who compete with him on the charts. Released in
November 2010, Nicki Minay's platinum-plus Pink Friday debut
maintaing s preserice—1.7 miltion sold—thanks to the durabil-
1ty of a multitude of sensational singles. Not since Lauryn Hill's
monumental 1998 solo debut, The Mis ion of Lauryn Hill,

hop’s hit-making machine

Pink Friday came out at the end of 2010. You guys are still
working I,

Andalot of people didn’t see that the album was great conceptu-
ally becauseit ! But the thing about Nicki
and Wayne, they're notalways going to give you more of the same.

the emergence of Twitterand Facebook, 1t’s easy to tap into some-
body’s soul, almost, and get into what they want. It's amazing.

How has Cash Money benefited from social media?
We're very interactive with the fan base. You fol low Nicki on Twitter,
it’s not “Nicki,” it's actually Nicki. Not her assistant, not a friend.
it’s the same thing with Drake and Wayne. True story, about four
years ago | went on the Young Money tour bus. Everybody had a
Macbook. They werea]] on Twitter. Atthe me, Twitter wasn't as
huge, but they ly, doing inter ing people
talking about the Young Money experience.

Certaln records may pop on urban radlo, but you also have
a lot of big crossover records.

When 1 first went to directors with [Minaj's] “Super Bass,” some
of them were like, “It's too pop.” We're like, “Radio has changed.
It's not what you think anymore.” It's not about those walls we
used to have, segregation. .. pop radio niowis sort of hip-hop radio
“The hip-hop nation has changed the barriers. The kids don't carc.
The kids want their music. [Fyou don't play it at your pop station
oryour crossover station, they're going to go somewhere to get it.

So It Isn’t just a layup.

We continue to push the threshold. Racism is what it was. It's stil!
here in this country ... as years go by, it gets weeded out. because
the people that championed it are dying off and the white kids
are shaking hands with the black kids, they're dancing with the
black kids in the club, the music is brnging it all together. And
here's the jewel in it: “Super Bass” is over 4 million ringtones sold,
because we're first through that door. Same thing with “How to
Love”—almost 4 million ringtones. The day the album came out,
we were at 140 million in audience. You can't get 140 million un
less you got America listening.

So besides signing Busta Rhymes recently ...

Huge. He'sa superstar, Busta Rhymes is the most talented, under-
rated rapper thereis. Ifyou look at [February’s] Chris Brown “Look
at Me Now" record [on which Rhymes is featured along with 1l
Wayne; it peaked at No. 6 on the Billboard Hot 100 and has sold 3
million copies ing to Nielsen d: he was the hot-
test verse on that. Ifhe's the hottest dude on these remixes, how
abouthe's just the dude on all your records? That's the whole idea.

o) big, early 20 cqulsition. It paid off lovely

Like,ifyougotoa cert, you're going to see Asians, white
people, Spanish people, Russians When you're reaching out to
rmillions of different Americans. you can talk about anything and
open up everything. That's what happened with Wayne, Drake
and Nicki. Nicki's album . . we dropped five singles. We'll drop
four or five from Wayne, Four or five from Drake. That's how the
albums are crafted. We're not just putting songs out there that
have a g first week We try to sell records that have longevity.
Wayne 15at 1.7 fmllion] nght now. Nicki's at 1.7 [million), These are
ide of Frmnem and Adele

has a female hip-hop artist infiltrated pop culture with such
flair and ferocity.

Her fellow Young Money & Cash Money Billionaires (YMCME)
artist, Drake, moves a bit more mysteriously. After test-running
the song Marvin's Room” to Internet acclaim, Drake returned
with sophiamote albusm Take Care in November. The release 1s
already set to be his most successful, moving 631,000 copies the
firstweek. It has sold 894,000 total. Drake honered in june wnh

P 3

Tha Carter iV—people were in shock about how well it did.
1fanyone doesn’t believe in the reach, come to a concert, watch
Lil Wayne rock Madison Square Garden or the Staples Center, or
g0 to the Pepsi Ceriter 1n Denver—you'll see him rock way, way
out. You can’t do those numbers selling records unless those sta-
diums are packed. Do the math Add up those sold-out arenas,
those amphitheaters way out in Nebraska and Utab, add that to
followt

the Hal David Starlight Award at the 42nd annual
Hall of Fame induction} has proved there’s no resisting his addic-
tive melodies. Even a song originally slated as a bonus cut, “The
Motto.” a free-flowing collaboration with Lil Wayne, is rising as
fans clamar for an official release of the titillating title track that
features Rihanna.

These acts are all part of the fourth-generation rap dynasty
that is Cash Money Records. Founded in 1992 by brothers Ron-
ald *Slim" Williams and Bryan “Baby” Williams, the label is the
driving force of the hip-hop culture business,

With charismatic candor, the label’s senior VP of promo-
tion, Mel Smith (@mrmelsmith), provides insight into hip-
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howmany Twitter justshortof 4.3 million on
@hltunechi]. He hasan mtense fan base of people who tove him.
His whole Young Money movernent—Y MCMB now is a brand.

Your team has a stronghold on radio. Talk about that.

I've been blessed to be a part of the dynasty that was Bad Boy in
the "90s. Also, with Uptown Records i the early "90s, with Mary
] Blige and Jodecs. The common thread with allof it: No. 1, the hit
music,and No. 2, the movement. Peaple are a part of the YMCMB
movement. So when I go to a radio station to get a record played,
there's excl!emem because we 've given them so many hits. We
keepth 1t andwith

with May’s “I'm on One,” which featured Rick Ross, Wayne
and Drake. First Hot 100 top 10 for Khaled and Ross. No. 1
for 11 weeks on the Hot R&B/Hip-Hop Songs chart.

[ feel like we're the Lakers. Baby is Jerry Buss. 'm Phil Jackson.
I've got the best point guard, I've got the best forward, ['ve got the
best center, They're all hungry You got a Tyga, Drake, Wayne,
Nicki, Then you put in Khaied, who's hungry. This 1s a guy who
plays off the bench and within the week, he’s a starter Theyre
all rich, all successful—why do they work? Because they have to
win. The whole team—and everybody thinks irke this—we want
to win and we're acting like we haven't won. .

Eltion: Wilson is founder/CEO of d
editor-n-chiefof RESPECT magazine.

@ Top 3 Hip-Hop

Stories Of 2011
1. NickiMinaj's “Super Bass™: The biggest single
by a female rapper in nearly a decade
2. The economy of mixtapes: How Drake, Wiz
Khalifa, Big K.R.LT. figured it out
3, Drake raps about 700,000 first-week sales
projection for Take Care
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FILM&TV

The biggest seller ofa filmsoundtrackin 2011 was “Sucker Punch,”
which made a disappointing $36.4 million at the domestic box
office, according to figures tallied by Box Office Mojo.

3.LACK OF A “GLEE” EFFECT, Numerous shows were pitched
as having a “Glee" like music presenice. Only one, “The Playhoy
Club.” made it onto the fall schedule and was canceled after a
month, thereby ehmmzlmg opponumnes on network TV for
! catalogs. *Footloose”

The Sony Solution

ELEVENTH-HOUR DECISIONS, COLLABORATIVE
SPIRIT, DIY ATTITUDE—IS THERE ANEW FORMULA
FOR SUCCESSFUL SOUNDTRACKS?

BY PHIL GALLO

STOUGH ASTHE YEAR WAS—ONLY
sixof the year's top 30 soundtracks were
for films that went into wide release in
2011—itwas easy to pinpoint reasons for
thelack ofa breakout hiland find innova-

also failed to generate hits.

4.A PACKED FOURTH GUARTER. Aguod 10 films capable of
deliveri ill n Novernber
and Decenber, ranging from “We Bought
a Zoo” with music by Sigur Rés’ Jonsi to
“New Year's Eve” with Jon Bon Joviand Lea
Michele. The glut may mean fewer films
find an audience this year.

S. "LEMONADE MOUTH” YIELDS NO
STARS. The Disney Channel took a risk
by making a rock-centric telepic, but was
successful in pulling in viewersand sefling
the soundtrack—it's the biggest seller of

Tattoo you: Com-
posers ATTICUS
ROSS (left) and
TRENT REZNOR,
who won an
Academmy Award
for their score to
“The Sacial Net-
work,” are also
scoring “The Girl
With the Dragon
Tattoo,” starring

tion m the marriage of music with film
and TV. But, there wasa shiningexample
of innovation: Sony Pictures.

The company expanded the use of its Madison Gate label, or-
chestrated a successful awards campaign for The Soctal Network,
designed a new business model for soundtrack releases and cre-
ated logical tie-ins with artists who don't record for Sony Music.

By tossing aside the rules that governed soundtracks in the
*90s and early part of this decade, Sony Pictures president of
mussic |12 Vollack says, "it leads to a lot of creativity from a content
standpoint and 4 business standpoint. Artists are so interested
in having film be an active part of their careers that there is bet-

Part 1,” “The Muppets” and the third Alvin
& the Chipmuunks film are likely to post im-
pressive fourth-quarter SoundScan num-
bers, but five factors kept soundtracks from
taking up the year’s spotlight:

1. ANIMATION RETURNS, BUT WITHOUT SINGLES. “Rio”

ter access to them and more want to collak The idea of the
contrived soundtrack is way past its prime.”

Trent Reznor of Nine Inch Nails and scoring collaborator At-
ticus Ross formed the bookends of Vollack's year. The begirmning
of 2011 featured an awards campaign designed to elevate the
profile of Reznor and Ross that paid off with Golden Glohe and
Academy Award wins, a rarity for rookies from outside the film
composer world. The soundtrack for The Soctal Network las sold
136,000 copies, according to Nielsen SoundScan. Among score-
based albums, only Tron: Legacy sold more {486.000).

The duo’s work for The Girl With the Dragon Tatioo is part
of Sony Pictures’ new strategy for getting music to consum-
ers. Reznor’s label Null will release the music physically, So-
ny's RED will handle distribution, the film company’s label
Madison Gate will handle the digital release, and Mute will
release the album overseas. “it’s a very different structure.”
says Vollack, who deals with as many as 30 films per year.
“Now content owners are the distributor—and it’s easier to
see a profit on smaller numbers.”

Madison Gate’s higgest success came with the second
soundtrack from the film “Country Strong.” Sony Nashville re-
leased the original seundtrack in November, months before the
film's wide relcase in early January. Vollack and her team felt that
more of the performances from the film should be made available,
‘hence the creation of Country Strong (More Music From the Motion
Picturef. The digital-only release has sold 102,000. “it's great we
could do that in the 11th hour and make it happen ina DIY way,”
Vollack says. She’s also a firm believer in limiting the number
of soundtracks, and is bullish on producing soundtracks on the
turn of a dime. While preparing for the DVD release of Woody
Allen’s latest, “Midnight in Paris.” it was noted that a soundtrack
hadn't yet been released, opening the door for Madison Gate to
do its fivst release in conjunction with a DVD.

As Billboard's year-end Soundtrack chart makes clear. 2011
was dominated by 2010 holdovers, Disney projects and “Glee,
which holds four slots in the top 10. “Drive,” dominated by CIiff

Martinez's score, was a surprise, selling 80,000, but box-office
hits like “Fast Five” and “Transformers: Dark of the Moon” were
underperformers. Granted, “The Twilight Saga: Breaking Dawn—
28
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hit of theyear, but it didn’t generate any sig-
nature songs. The same is true of “Cars 2” and * Winme rhe Pooh.”
2.NO"LITTLE FILM THAT COULD.” “Crazy Stupid Love,” “My
{diot Brother,” “Abduction”—the list goes on of smaller films with
original

failed tofindan music.

ROONEY MARA.

the year in the category with 360,000 sold.
Butit didn't sigmificantly raise the musical
profile of any of the cast members.

On he plus side, concert films and
documentaries were among the high-
profile presentations at film festivals and
on cable. Documentaries about George
Harrison, Foo Fighters, Peatl Jam and U2
were among the year's prestige films. Justin
Bicber's “Never Say Never” set a box-office
record for concert films this year

Even Vallack caught a bit of Bieber fever, creating 2 music video
for his version of “Santa Claus Is Coming to Town” to place at the
‘eginning of Sony's holiday film “Arthur Christmas.” ft didn’t
matter to Vollack that Bieber records for a rival label: The new
world order dictates that exclusivity is better sell than synerg;
“That sort of collaborative spirit didn't used to exist,” Vollack
says. “Hopefully. it successful for all parties.”

P
A Major “Voice’
NBC INTRODUCES BLAKE SHELTON T0 THE MASSES

“THE VOICE” PROVED TO BE a game-changer for country
singer Biake Shelton, displaying the power of TV to build

e. C the it of the spring, the
NBC show had more than 10 million viewers weekly, with 4
million-5 million between 1aand 49, according to Niefsen
data. b ttraction with his ap-
pearance as a coach on the program alongside Christina
Aguilera, Adam Levine and Cee Lo Green.

Shelton’s | reactions to his t his finalist,

DiaFrampton, says he ¢cried when teammate Xenia was

t ity. At the fi -
two press conference, he said, “Xenia and Dia rejuvenated
me—maybe that's why | got so attached to those two, They
made me feel alive again.”

Red River Blue, his seventh album for Warner Bros.,be-
came Shelton’s first No. 1on the Biflboard 200 in July. He
received his first Country Music Assn. Award nomination
for entertainer of the year, and after he debuted his single
“Honey Bee” on the show, it shot to No. 1 on Billboard's
Hot Country Songs chart and staved there for four weeks.
Shelton also received his first nominations for the People’s
Choice Awards. In September, he re-signed with Wamer
Music Nashville, and his Well Lit & Amplified tour 2012 will
play arenas in 27 cities between January and March.  —PG

That “Volce": Host
CARSON DALY (second
fromleft) with ludges
LEVINE,

CHRISTINA AGUILERA,
BLAKE SHELTON

and CEE LO GREEN
(from left).




‘WhereTo Go

FROYFACEBODK TO TUMBLR; THE POST-MYSPACE
WORLD IS FRAGMENTED, DECENTRALIZED AND
POWERED BY WIDGETS AND APPS

BY KYLE BYLIN

| HE MUSIC INDUSTRY HELD OUT
hope for Myspace. But as 2011 pressed
] on, that hope faded.
| As we all know: Advertising network
Specific Media acquired Myspace from
News Corp. in June for $35 million, with
the intent of relaunching the site as a Wel
| ‘music service in 2012, Meanwhile, its U.S.
traffic plummeted from 73 imillion monthly unique visitors 1n
ary o 28.4 tillion visttors 1n October !
“Myspace is dead as a social network,” says artist manager
! Emily White, co-founder of Whitesmith Entertainment, “but you
still need to have an accurate, up-to-date page.” Given that the site
remains a top Google search result, White thinks it's a mistake
for artists to neglect or delete their Myspace pages—people are
still being directed to thein.

Onee the must-have site for artists, Myspace has been sup-
planted by Facebook, Twitter and YouTube, but [ike their fallen
brethren. these platforms require that artists have a marketing
plan and familiari Ives with several appli and
services. But it's not enough for artists to be active on these des-
tinations and utilize these tools. They must also have an official
website, because it enables them ta take owrership of their fan
relationships and collect that data. This is important because
100 many artists bet their entire bankroll on Myspace and went
bankrupt oncc its bubble burst. They had thousands of fans, but
the people behind those profiles left

Savvier artists, on the other liand, had a backup plan: They
collected email addresses and maintamed an official website in
case fans migrated somenwhere else.

The biggest problem with websites, White says, 1s that “so
many artists spend money on a pretty website and they can’t
update it” Toavold this fate. White suggests that artists use a
Tumblr o WordPress blog as their website—at least to start, be-
cause they're frev and easy to use. Once they have more money
to invest into a Web presence, an artist may want fo consider
using paid services like Bandzoogle or HostBaby, which offer
turnkey design solutions. I the end, however. an artist should
hire a Web designer to create a goals-oriented. content manage-
ment system-based site that will be professional and the artists
themselves can easily update.

‘This is the post-Myspace world. It's fragmented and decen-
tralized, powered by both widgets and applications. "In an ideal
world, all e-commerce and data collection is happening at the
artist's website.” White says. *Unfortunarely or fortunately, we
have fa realize everybody is hanging out on Facebook”

Here's where artists mus be now.

FACEBOOK
The No. i social platform where artists must be. To manage
apageand p reach the site’s plus active

users, artists must utilize these applications and services

1. BANDPAGE by RootMusic brings niusic tnto Facebook
with 2 simple player that enables fans to listen to. share and
buy their favorite songs.

2. BANDSINTOWN is a concert application that lets artists

ILLUSTRATION BY WESLEY ALLSBROOK

e

display their tour and ticket infa on Facebook. Fans can see
where an artist is playing next. buy tickets and share thai
they're attending a show with their friends.

3.PROMOTEIT by ReverbNation helps artists launch targeted

Facebook ad and raise
pages or shows. Ads have been used on Facebook for a while,
but Promote It offers analytics, which allow artists to instantly
measure their ad campaign results.

4. MOONTOAST is 2 social commerce solution. It empow-
ers artists to create storefronts that can be shared across
social networks, through email and embedded on any web-
site. The company’s Impulse and Distributed Store prod-

for their music,

ucts let fans make purchases withour
leaving Facebook

TWITTER

Certainly a place to be—bul more saa
tool fo utilize. It's 4 way for artists to
connect with fans and keep them in-
formed, as well as network and share
their music with a wider community.
While hundreds of Twitter tools and
applications exist, the main one art-
ists should use is HootSuite. It’s a
social media dashboard that permits
management of multiple accounts,
scheduling messages and accessing
in-depth analytics

YOUTUBE

The community remains an essential
spot for artists to host songs, music
videos and behind-the-sceres content
Recently, YouTube introduced Merch
Store, a feature that can be wdded to
partner channels to offer sales of mer-
chandise, downloads and concert tick-
ets. Thislets fans view an artist's prod-
ucts within their YouTube page and
make purchases there.

TUMBLR

It’s one of the Internet's hottest blog-
ging services, embraced by acts from
Lady Gaga and Beastie Boys to Kimya
Dawson and Allison Weiss. !t gives
them a lightweight, simple platform
to share content and build & commu-
nity around it. The limils of expres-
sion at Facebook atd Twitter can prove
rather off-putting, which is why artists
often enjoy the freedom of Tumblr.
The service isn't just another place to
post tour datesor statuses though—it's
suited more for capturing quotes, pho-
tos, MP3s and videos—i e., things you
want to share with fans, which theyll
enjoy sharing with each other.

BANDCAMP

Tt provides artists with the tools to build
a simple, yet powerful liome on the
Web where they can sell and share their
music. While Bandcamp lacks the social
networking clement and audience of
Facebook, it's become a trusted brand
that fans seek out for new music In
recent months, Bandcamp has acknowledged this shift by
introducing a real-time list of what's selling right now and
an album-of-the-week review.

SOUNDCLOUD

For a growing number of Djs and producers, this is the must-
be place online. The company provides artists with the tools to
create, record and share their sounds with friends. 1 1owever,
like Bandcamp. SoundCloud is increasingly shifting from a
1ool set to a fan destination. But for mostartists, SoundCloud
1s not a place to be as much as it 1s a great way to distribute
music to other platforms. .
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A New
Kind Of
e

SPOTIFY, MOG, RDIO—SUBSCRIPTION
SERVICES RIDE FREEMIUM TO NEW HEIGHTS
BY GLENN PEOPLES

FIEMOSTIMPORTANT DIGITALMUSIC
developments of 2011 have a sum greater
than their parts. When combined with the
world's biggest social network, the “free-
mium” business model helped give music
subscriptions services amuch-needed kick
in the pants.

A freemum model is quite mainstream
these days. Companies have learned that allowing some lovel of
freeloading helps get people in the door. The New York Times
and Hulu, for example, both offer limited experiences for non-
paying: d paying ciistommers. tocontent.
Subscription music works like a funnel. The goal is to pull people
into the funnel in hopes of turning a fraction of them into paying
customers. Portability and exclusive content are carrots dangled
in front of free users. Just get them listening, Spotify CEQ Dan-
iel Ek says, and they'li get hooked. “If we can focus on getting

people to lisien to more music than they were before and they're
building more playlists, they eventually will convert.”

Spotify brought its freemium model to the United States in
June. Free users get an ad-supported, scaled-back service with
limits on listening time and no access to Spotify’s mobile app. Un-
limited Wels and mobile access costs $4.99 and $9.99 per month,
respectively, Similar services have the same prices.

Rdio and MOG soon followed with their own approaches. Rdio
sets a moving limit on the ime free users can listen each month.
MOG treats its free version like a rewards program. Users start
with a full “gas tank” that decreases as time 15 spent streaming
music, Additional time can be earned as the user invites friends
10 join MOG, creates playlists and shares music with friends.

Rather than shy away, labels trust MOG’s unusual approach
will convert non-paying users, MOG senior VP of business de-
velopment Drew Denbo says. * We all believe if we can pull down
thase barriers vie can bring a ton of people into the funnel”

The freemium model got a much-needed boost at Facebook's
8 conference in September. The social network par thered with a
host of music services to enhance their social capabilities. So when

auser of Spotify, or another partner service, listens toa song, that
activity is displayed i hus friends’ news feed. (Users can opt for
a private listening mode.) “Putting it on the world's largest social
network obviously makes sense—bath for Facebook and for Spo-
tify,” Ek says.

Facebaok sees music as a fundamental way people express
themselves. With the upcoming rollout of Timeline, a new lay-
out that chronologically details a person’s life, Facebook wanted
an ability to capture what people listen to over a period of time,
Facebook platform director Carl Sjogreen sags. *It's about you
as a person on Facebook who cares about the story you're tell-
ing the world

‘The early results are encouraging. Spotify claims that through
Nov, 8 1t has added more than 4 million new users. and Rdio
logged a 30-fold increase 1n new-user registration. MOG clairns
it has had 375% growth in monthly active users on Facebook
through Nov. 11. In all, the partierships have resulted in 1.5
Dbillion shares in less than two months,

“The more it shows up on the Facebook news feed, the more
itexplodes,” Denbo says. -

SOCIAL SKILLS

TOP 10 LESSONS LEARNED IN SOCIAL MEDIA IN 2011
BY KYLE BYLIN AND KATIE MORSE

3 Siman C

sationonthe Web.

ers,

Amanda  whatthey

4. EvenApplecan
stumble atsocial.

nextfrontier i

Apple launched Ping, asocial
networkelementof Tunes,

6, Guilty music pl
aren'tforsharing.

o 2
theirgoal of$113,341 andrals- theshow. “The XFactor”has

1. Facebookis th tially, itre- o y it g
kingmaker, i but i 24h for g
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sofar Sbotify,whichadded  consumed. Infact, usersare | hare their listeni i twi Instead of engaging with fans
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. Anothervocal  for withFace-  ing tosell
o isfi ook, whi
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Stacker alsosaw growth. Facebook. Pandora, h h, e i
i i 3.C servnce 5.Geosocialisthe next ted andi "pri- i
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Twitter! 3 Tracking talk withthem brand. Y d blog:
ago,they Thefirst haslong itself,
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2,Soclalisabout tune 1001 Twitter, about, todefine, y—yet. While so-
qualit i ments” Face- :lalcommercelsstllllnltsln~
201 Facebook, 9.Soclatgrewin fancy, global consulting firm

square. T placement  importancefor TV. Booz&Co.believesithasthe
Social i post-  ForFoxshaw"TheXFactor”  Potential togrow to$30bil-

lionby 2015. .
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BEYOND BANNERS AND BANNER ADS: TOP
TOURS AND FESTIVALS GOT CLOSER WITH
SPONSORS THIS YEAR

BY ANOREW HAMPP

HE FOO FIGHTERS PLAYING FANS’
personal garages on behalfof BlackBerry.
Weezer rerecording the ningle of State
Farm, its Memories tour sponser Lady
Gaga calling a fan every night from the
stage through Virgin Mobile. The abun-
dance of such close relationships betvieen
majoracts and major brands on the touring
circuit woild ve seemed absurd even two years ago. But the brutal
touring season of 2010 necessitated many changes this year, with
anumber of major summer runs canceled or significantly scaled
bacl as down 129% com-
pared with 1009 mcordmg lo Billboard Boxscore.

So, as leading promoters like Live Nation and AEG Live scram-
bled to diversify their revenue, A-list artists and top-tier festivals
got savvier about new ways ta work with titarketers. Chicago-based
sponsorship analytics firnt [ 3G estimated that U.S. brands spent
$1.2 bilhon on music venvies, festivals and tours in 2011, 2 7.3%
increase from 2010. That includes sponsorship slots for top fests
like Coachella and Lollapalooza, 26 different marketing partners
for this year's Bonnaroo and a busy sumimer season overall. |ive
Nation alene was up 13.5% in spensorship revenue during the
first ninc months of 2011, to $147.1 million, while privately held
AEG enjoyed  healthy sununer sporisotship season 2s well

Live Nation Network president Russell Wallach says music is
on its way to finally becoming as much a priority to marketers
as sports has been for years. “Brands are looking at it as a way
to touch fans and reach consumers in a very targeted environ-
ment,” he says. “There are so many ways you can activate now.”

Social media budgets are driving a large part of this year's in-

stments t ttheir own branded
tours—stich as the Toyota Antics, Samsung Krush and Honda Civic
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Garage days.

revmted FOO
FIGHTERS
performing in a
fam's garage In Port
Orchard, Wash,, in
April.

d sponsor more direct programs. Kenton
Longstreth, ani ions producer at ed; i aye
digital matketing has given concert sponsorships a whole new scale.

“Its one thing to reach 25,000 people at a concert or 80,000 over
four days at a festival," he says, “but it's another thing to have the funds
in place to capture that conent and distribute that across the social
graphs and various portals i i

Large-scale events are quickly becoming onc-stop shops for
consumer brands, notes Chad Issaq, executive VP of partner-
ships at event markeling agency Superfly Presents, which sold
sponsorships to this year's Bonnaroo and Outside Lands fes-
twals. “Being able to connect at the national leve! at a festival.
every brand wants to be a part of that,” he says. “It's a great way
for brands to get more market share.”

Vor years, the concert ¢ircuit was dominated by liquor, heer
and electronic companies, witts the occasional car sponsor. But
as more marketers clamor to teach the young, hipster set that
frequents festivals as well as the diverse families that attend arena
shows, some consumer packaged-goods and insurance brands
are also starting to show up.

“Years ago, it was a struggle to even have conversations with

venues in this space, They didn't fee) it was authentic,” says Todd
Fischer, manager of national sponsorships at State Farm. “We
had to carn that respect of fans and the industry over time.

This past yeat, State Farm looked for ways to add value to
the concert experience. Not anly did the company team up with
Weezer for the band’s 2010-11 tour—where it made four fans
dreams come true through its “Grantin’ Wishes With Weezer”
promotion—it also sponsorcd a “bag valet” at Lollapalooza thar
allowed peaple to check their stuff with the option of sharing,
their customer information. Fischer says the company generated
about 250 leads, or prospeclive customers. just from its three
days at Lollapalooza, while the Weezer tour drew about 4,700
interactions with its on-site photo studio.

LOreal's Garnier Fructis has been taking a similar approach to
j d New: Or]cans’ Yoodoo

f Bomm:

Music Festival,
salon for attendecs, “Ifyou have been to Bonriaroo, you know how
nice 1tis to have clean, fresh-smeiling haw,” UOreal VP of media
and integrated marketing Deborah Marquardt says. This year
Bonnaroo also gave Garnier a chance to synch up its sponsorship
with another musical marketing initiative, the final battle of the
bands for its Rolling Stone “Choose the Cover” contest, which let
fans pick one unsigned act to grace the magazine's cover.

“Tt gets bigger every year.” Marquardt says of the company’s pres-
ence at Bonnaroo. “It's in the tens of thousands of [product)samples.
And since our salon is right in the center [of the festival], we'll have
three-hour lines in the moming of people lining up to be styled by us.”

And just as the sponsors at concerts have diversified, so have
the artists and venues benefiting from their support. Live Na-
tion’s Wallach says that brands are just as interested in midsize
stages suiled to developing artists as they are in mepa-festivals
and arenas with big-name acts. Natasha Bedingfield played a club
tour with Freschetia as an integrated sponsor, and 30 Seconds to
Mars did the same with HP. “Those acts are not as expensive,
Wallach says. “You don't have to spend seven to eight figures and
you still get 20-30 dates.

Even concert promoter Bowery Presents, home to New Yotk
indie venues like Bowery Ballroom, Terminal 5 and Webster Hall
as well as locations in other cities like Boston and Philadelphia,
has started to profit from the influx of ad dollars.

“The frequency of events is growing with the demand to ac-
tivate in markets outside the top five to 10 markets nationwide,”
head of media and strategic partnerships Jason Ross says. “So
even developing artists that might not have been on the brand
cadar just s few years o are secrng opportunitis as well.

And with fabeis’ playti
becoming even harder for emerging bands tocrack, look for atists
to rely on consumer brands for supporteven more going forward.

“It's] important 1o get the record out there,” Wallach said at Bill-
board's Touring Conference & Awards 1n November. If you're the
brand and understand it's important to the artist, you're going to
get somuch more from that artist by helping the sell the record.
‘They may say OK to 10 other things they never would've said OK.
to, just because you're heiping them sell more music.

_
Live Music’s Big Branding Moves

LADY GAGA & VIRGIN MOBILE

Each night of her Monster Balitour,

Gagacalled afanfromher Virgin
Mobile phone—inexchangefora
$20,000 donation to achatity.

WEEZER & STATE FARM

State Farmhelped Weezer make
fans' dreams come true with
“Grantin' Wishes With Weezer."
Theband recorded State Farm’s
famous“Like aGood Neighbor”

brand’s Facebookpage.

FOO FIGHTERS & BLACKBERRV

trysingerafterUrban agreedto

appearinaTV campaignforthe

brandaswellashostaseries of
ft d i

FooFlghter layed

9
Closertour.

fan:

ight
dlfferent lucky fans’ garages—
topromote new album Wasted
Light, recorded in frontman Dave
Grohl’'sgarage.

KEITH URBAN & SAMSUNG/AT&T
INFUSE SMART PHONE

jingle, whichh:
morethan16,000 times fromthe

dorsementdeal with the coun-

TAYLOR SWIFT & COVERGIRL
CoverGirl took its Taylor Swift
partnership 6n theroad, spon-
soring on-site makeup tutorials
and other promotions onall 79
dates of her U.S. Speak Nowtour.
More than 230,000 samples

weredistributed. —AH




- Ain’t It Funny?

JENNIFER LOPEZ RECLAIMS
[ BRANDING CROWN

ATTHISTIME LASTYEAR, Jennifer
Lopez was still licking her wounds

music competition series (inpartner~
ship with “Idol” founder Simon Fuller
and Marc Anthony), "Q’Vival,” setto
aironUnivision and other networks in
early 2012,

But with her newfound ubiquity

h2010. ki ffthe backlash. The much-
year withapoorly received perfor- delayed Love?received poor reviews
manceofsingle* " got d ff i d200in
I i faited Anearly jalfor

torelaunchher filmcareer withthe
underperforming romantic comedy
“The Back-UpPlan.”
CuttoDecember 2011, andLopezis
everywhere.She’s performingamed-

Fiat featuring atrailer forher “Papi”
video was dubbedby auto-market-
ing expert Peter DeLorenzo as “quite
possibly the worst automnotive spot.
ofthe lastdecade, handsdown,”

ley of herhi i fusic
Awards (AMAs); she’sinvirtually
every commercialbreak onbroad-
cast TVworkingwithFiat, Venus,

\ Kohi'sand L'Oreal EverSleek; she’s

‘ inprintads forGucciand Tous jew-

e
duringLopez's AMAs performance
drewirefromcritics as “shameless”
and“embarrassing.”

Fiat CEQ Olivier Francois,however,
stands by the campaign, citing a 500%

s You-

elry;
charts with singleslike “Onthe Floor”
and"I'minto You” fromLove?, her

Tu August’
berafter Lopez’sadsstartedairing,
47%increaseinunaided

first Andit’sall

fthe Fiat April

luggemaut called“American Idot,”

toOctober.“Our goalisto continue to

inci

Lopez rterta brand thattheFiat
forthemasses. 500istheonly vehicleinthe U.S.that

L i iansty h-
fro withfel-  nologyar i atanafford-

low new judge Steven Tyler) and
proppedup herowncareerinthe

On the floor: JENNIFER
LOPEZ performing at
American Music Awards
in November.

able price. Our partnership with Jenni-
ferLopez,inconjunction withmultiple

I process. The videa for O 3

‘ *American dol” and quickly racked
uphundreds of millions of views on
YouTube and Vevo, enoughtorankas

i the third-most-watched music video
of alltime asof November. Thesingle
alsopeaked at No. 3andbecame her
highest-charting hit since 2002’s

s “Jenny Fromthe Biock.” Evenher film

| careerhasbeenrevived, with Lopez
settoappear inthree movies next

| year. Alsoonthe horizonis another

that,”Fi 3
Butatleastone brand hasn'tbeen
riding Lopez's post-“Idol” coattails.
L'Oreal, which has been working
with hersince 1999, actually filmed
itscurrent EverSleek campaign with
LopezinJuly 2010, just weeks be-
fore she was confiri jud:

Intercontinent
Travel

LONG A HUGE HIT N ASIA, K-POP
STRIVES TO MAKE INROADS INTO
WESTERN MARKETS

BY ROB SCHWARTZ

LREADY AFORMIDA-
ble cultural force in
Japan, Chinaandsouth-
east Asia, Korcan pop
music, or K-pop, has
begun selting its sights
beyond the Pacific Rim
While sales of the music
remain negligible in the West, K-pop manage-
ment companies began making efforts in 2011
o break into Europe and the United States.

Korean music management giant SM Enter-
tamment produced “SMTown” artist showcases
at Le Zenith de Paris and New York’s Madison
Square Garden in June and October, respec wely.
The Oct. 23 show 1n New York drew a sellout
crowd of 11,439 peaple and grossed $1.6 million,
according to Rillboard Boxscore.

And on Nov. 25 and 26, Billboard Korea
organized two "K-pop Masters” concerts
at the MGM Grand Garden Arena in Las
Vegas, bringing together top stars like 4Min-
ute, Beast, Sistar, G. Na, Brown Eyed Girls,
MBLAQ. SHINee and TVXQ from the three
top K-pop management firms: SM, YG Enter-
rainment and JYP Entertainment

“Korean artists have no choice but to break
out overseas because the Korean market is 50
small” says Bernie Cho, president of DFSB Kol-
lective, a Seoul-based music marketing agency
that was one of the first to make K-pop avail-
able internati

the show. The brand saw anincrease
insalesand market share duringits
207 fiscal year, citing Lopezasakey
driver ofits performance. —AH

With non-Korcan consumer brands yet to
demonstrate much interest in backing K-pop
tours, onfine platforms—includinga prolifera-
tion of English-language websites like Soompi
com and Allkpop.com—have been vital in help-
ng artists reach new international fans

Korea is highly developed in terms of online
environment, so our artists benefit from pro-
moting our content globally through YouTube
and other social media tools,” says Monica Shin,
CEQ of Cube Entertainment, a Korean man-
agement company that represents K-pop acts
4Minute and Beast.

Also helping the international appeal of K-pop
are high production values that management
companies have developed in the competitive
Korean market, Cho says.

“Because the Korean market is so difficult
and the Korean artists have to work harder, their
overachieving professionalism makes them well
trained” he says. “When they do step on an over-
seas stage that level of experience and expertise
really shines through.”

That approach continues to yield big divi-
dends in Japan, the most important commer-
cial market for K-pop outside of South Korea
“Mr. Taxi" by Girls’ Generation topped Billboard
Japan's Hot 1060 chart in May, while its self-titled
album reached No. 1 on the Billboard fapan Top
Albums chart in June. Kara, another K-pop girl
group, scored three No. 2 singles on Billboard
Japan’s Hot 100—"jet Coaster Love” in April,
“Go Go Summer” in July and “Winter Magic”
in October—and reached the summit of the Top
Albums chart in December with Super Girl, Big
Bang was another charttoppert this year, reach-
ing No. 1 on the Top Albums chart in May with
Big Bang 2.

But K-pop artists have yet to make much
of an impact in terms of U.S. recorded-mu-
sic sales. 2NE1's 2nd Mini Album, released in
the United States at the end of July, has sold
only 3,000 units, while debut releases this year
from 2PM leader Jay Park and Aziatix have
s0ld 2,000 and 1,000, respectively, according
to Nielsen SoundScan.

$till, K-pop executives are looking beyond the
short term. ] YP Entertainment senior VP Woo
Rhee notes that his company has been relentless
in managing audition programs and creating
artist-development programs,

“The K-pop phenotnenon was created by the
long-term accumulation of know-how and ex-
perience,” he says.
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New Balanc

WHEN T COMES TO BRANDING DEALS
AND INDIE BANDS, THE CREATIVE TIDES

HAVE TURNED
BY DEVON MALONEY

USTRALIAN ACTT}{EAVALANCHES
recently called out Boni Iver’s Justin
Vernon, on Twittel, for selling out
The conversation that ensued made
indie headlines.
Vernon, recently nominated for four
Grammy Awards, had been quoted days
earlieron a New York Times blog, which
published a June interview in which he called the Grammys
“unimportant,” claiming that " 98% of [musicians’| art is com-
promised by the fact that they're hoping to get that award.” The
laiches retorted, “A musician's ‘art is " if hef
she desires 2 Grammy. But endor$ing a product with proven
«devastating health risks is OK?"

The band was referring to this year's much-buzzed-about
Bushmills campaign. in which Vernon and his managers, Kyle
Frenette and brother Nate Vernon, appear. Acts Chromea and
Theophilus London have also appeared in the whiskey ads, on
billboards and in print. Though Vernon responded to the jab
and launched a friendly conversation about “selling out.” the
whole event seems anachronistic in the wake of the events that
have transpired during Lhe pas few years. Since indie songstress
Feist appeared in an Apple iPod commercial in 2007, branding
and licensing deals have grown increasingly common. and this
year the trend 1s more widespread—and beneficial-—than ever.

2011 has been a big year for independent artists in general;
naturally, brands have caught on. This year, Converse opened
its state-of-the-art, free-to-use Rubber Tracks recording studio
in Brooklyn. Mountan Dew, still going strong with its Green
Label Sound, provided thousands of dollars in tour support to
1ndependent acts like Mac Miller, 110ly Ghost! and Wavves. The
louse of Vans, which opetica in October 2010 (also in Brook-
Iyn), hosted a free concert series this summer that featured acs
like Superchunk and Cults.

These indie artists used to be the last acts one would ex-
pect to partner with a brand. But now that they have, few {the
Avalanches among thern} seem to mind Perhaps it's because

Top 5 Indie
Stories Of 2011

10
experts

onTumblr: 10 tsfrom

y London

rioters, indie labels "devastated™

3. Whatexactlyisanindependentiabel? Differing
definitions, different market shares

4. Bil Uncharted, the first:
rankingofundiscoveredartists

5. How Skrillex, QwslaRecordsarehelping Porter
Robinsonmake an EDMname for himseif
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now, more than ever, brands are putting the reins in artists’
hands. As a result, tliose independent artists, along with their
teams and fans, have embraced campaigns and deals as inte-
gral career-bullders, something that adds increased visibility
and much-needed reveiiue while allowimg the artist to maintamn
an ever-growing level of creative control.

Was 2011 the beginning of the end of “selling out™?

Daron Hollowell is executive producer and ca-founder of
Black Iris, a Brooklyn-based collective of working indie musi-
cians who create original content for film, TV and advertising.
I'e and Andy McGrath, who heads Black [11s’ label arm, White
Iris, have acted as moderators between bands and brands since
2005. Hollowell says that i1 the past year, demand from brands
for original contem—rather than traditional product endorse-
ment or licensing—has had a maior boost.

“It's becoming more common now that when [brands] ap-
proach us or these bands, they want ta create something that is
really great in its own right, while also having it help promote
a product,” Hollowei! says. “These collaborations between art-
ists and brands, oftentimes done through an ad agency. seem
to be on the rise.”

Indie fans used to bristle at the faintest scent of compromised
integrity. So why aren't they doing that now?

“People recently are pretty OK with itif it's made clear thata
brand is involved.” Hollowell says. “That’s a by-product of the
understanding that once people started downloading music for
free so frequently, bands weren't left with that many options for
making this sort of life work, especially if you're a baby band
trying to scratch it out. These are real opportunities and |fans]
recognize that.”

Still, fans haven't changed their minds about “selling out”
overnight. What's changed is that termn's definition: Where art-
ists in the past have exchanged their image for a lump sum,
the typical branding deal of 2011 acts in the best interest of
the artists, creating both revenue and content. The tables have
turned—now brands simply want the name association, while
artists take center stage—and “selling out,” through the con-
spicuous, lifeless product endorsement of yesterday, is desir-

w

In from the cold:
“BON IVER

able for neither party.

Partisan Records co-founder lan Wheeler doesn't lose sleep
over the arrangements. His label's ait-folk act Deer Tick, whom
healso manages, brokered 2 deal this fall with Stella Artois fora
senes of online video promotions that featured original treatments
proposed by band and label. Partisan artists have also teamed up
with hrands like Patagonia, Danrier and Stumptown Roasters.

pi
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A Stella deal:
DEER TICK




Inour shoes: CULTS
performing at the
House of Vans.

You can buy advertising for a record, or
Yyou can set up a branding parinership where
both parties tweet about each other,” Wheeler
says. “With the second one, you save 2 lot of

oney and get great visibility for the band. [
don't think it's as dirty a business a¢ it nged ro
be. There are always going to be people who
feel like they've been betrayed [by the bands
they love]. but it’s something that is lessening
10w, as brands become smarter in terms of
how they work with artists.”

The members of Chromeo aren’t batting
aneye. either. The dua partneted with Bush-
‘mills after another deal earlier this year with
Mountain Dew's Green Label Sound. David

1
$

“Dave 1" Macklovitch says he and partner
P-Thugg have made concerted efforts to
self-fund things like tour support and video
budgets, separate from Atlantic, in order to
marntain a level of artistic independence.
Rrands, he says, provide more of that free.
dom than anything else. What's morc, he’s
confident the model can stick

*1t's easier for us to deal with brands, be-
cause all we have to do is take pictures and
create content,” Macklovitch says. “It's all
creative, and we maintain control. When you
get that much freedom and you can preserve
that much integrity, you can call 1t a success-
ful partnership

INDIES *

T ‘ SCOTT RODGER:

“They’re one of a fortunate few—
a new model of business that’s

really working out.”

SCOTTRODGER HAS HAD one hell of a
year. His management company, Quest,
which also handies Paul McCartney and
Bj6rk, hit the jackpot when its independent
band Arcade Fire won the Grammy Award
for album of the year with The Suburbs
(Merge)in February. The win locked the
group into headlining siots at the year's
biggest festivals worldwice, including
Coachella, Bonnaroo, Pop Montreal, Austin
City Limits and Etectric Picnic. Its success
is symptomatic of the ever-advancing
paradigm shift in the balance of power be-
tween independent and major-label acts.
And as a manager to both parties, Rodger -
has been at the forefront of that evolution.

2011 was a whirlwind for you. What ac-
complishment are you most proud of ?
I've got the best job in the world, working
with some of the best recording artists in
the world. The most satisfying, though,
has been Arcade Fire’s growth—they've
gdrown to be one of the biggest bands in
the world. | feel like a proud parent, seeing
them grow from Playing to 200 people to
elaying to 55.000 in Hyde Park or to over
100,000 people at their free show in Mon-
treal. They know exactly what they want
to do. They've achieved everything they
wanted to do on their own terms without
compromise. They're one of a fortunate
few—a new modei of business that's reaily
warking out.

The Suburbs was the tipping point, but
it wasn’t until this year that Arcade Fire
has really reaped the benefits.

We knew it wasn't going to be one of
those radio-hit albums. So that was a bit
of a challenge goingin. Look at Bruce
Springsteen, who sold no albums with

his first two records and was about to be
dropped, but he put out Born to Run and
then he had a career. These daysif anart-
ist doesn’t connect on the first or second
atbum, especially on a major, the econom-
ics suggest they can’t continue. Arcade
Fire was fortunate enough to never have
that threat, or work in that environment.

Did timing play a role in the band’s
success?

Absolutely. | don't think you can pfan or
strategize with the cultural landscape. It's
fortunate when an artist’s career collides
[withit] at the right time. Our contem-
poraries, like the Black Keys, went six or
seven albums into their careers before
making their most successful album. it's
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amazing to see that happen.

What about the current cultural fand-
scaPe allows that success?

1f 1 knew that, I'd be way more successful
than | am. 've seen artists put out amazing
records but they just don’t connect and
they vanish. Sometimes things just don't
connect. We managed to play a big boy’s
game with smali guys. | don't think anyone
cares about the [band getting a No. 1 re-
cord], but the story it created really helped
the album. At the Grammys, we didn’t
have the lobbying power of all the big art-
ists—it felt like a big joke. No one was more
shocked than the band. They spent every
penny they had to make this album.

Have you noticed a new optimism in
indie music after Arcade Fire’s success?
1t's still independent vs. major, but now
it always comes down to the artist. Good
music will always shine through. All you
have to do is clear the path and guide

it. Adele is an extreme independent
success. Arcade Fire is another. It's still
pretty hard for an independent label to
Keep itself funded, but it's a great time.
I've been in the independent world since
I was a kid and signed a record deal with
4AD. I've always worked with major
labels as well. If you work with them in
the right way, you can be successful. if
you 9ave me an artist like Katy Perry to
manage, | wouldn't know what to do.

It would probably be very financially
rewarding. Sometimes | wish { could but
it’s not for me. —DM
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The Storm

DESPITE A YEAR OF MAJOR STAFF CUTBACKS
AND RESTRUCTURING, SIGNS POINT T0 A
RE-ENERGIZATION OF THE BUSINESS OF R&B
BY GAIL MITCHELL

HEYEARSWINGS TO A CLOSE, AND
the R&B mujor-label executive ranks
are leaner.
It's been a tumultuous 2011: staff
cutbacks and restructuring across the
Doard—seismic shakeups. Familiar faces
swapped gigs (Antanio “I.A.” Reid, now
chairman/CEO of Epic) or left gigs (long-
time Jive Records senior VI of urban marketing and promotion
Larry Khan), while others remain in limbo. {just what are former
Motown chief Sylvia Rhone’s future plans?)

Butin tandem with those changes were—and are—signs point-
ing to a refreshed commitment. Like Universal Music Publishing
Group {UMPG) p-and Ethiopia | lab being gi
additional stewardship of legendary lubel Motown. Or forser Jive
A&R executive Larry Jackson (Jennifer Hudson, Fantasia) segue-
ing to executive VP of A&R at [nterscope Geffen A&M. (He's @

Rshtalizing:

FIONA
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interscope_anr) These and other moves
during the last 12 months dovetail with
what Clear Channel’s Derrick Corbett calls
the strongest year for R&B during the last
five to 10 years.

“There was a definite revitalization of

the format this year,” says Corbett, director
of urban programming for New Orleans
stations WYLD and WQUE. <)ill Scott and
Anthony Hamilton, Chns Brown, Ledisi,
Cee Lo Green with Melanie Fiona, Kelly
Price and Stokley. This is easily one of the
most vibrant years musically thart we've
had in a long time. People are starting to
see the importance of R&B and urban AC"

Early in the year, Atlantic signaled a
redoubled commitment to its R&B and
hip-hop ranks with the appointment of
its first president of black music. Michael
Kyser (@littleburger). With in R&R raster
that inchudes Trey Songz, Estelle, Jaheim,
Janelle Monde, Tank and Musig Soulchild,
Atlantic also entered a joint venture with
R&B veteran Andre Harrell {Jodeci, Mary
). Blige) and Jaunched Harrell Records’
flagship act, guy group Hamilton Park.
“R&B is on the comeback.” says Harrell (@
iamandreharrell), who also hosts WRKS
New York’s “Champagne and Bubbles”
Sunday night show. “The genre is modernizing itseif through
such newcomers as the Weeknd and Frank Ocean, who are help-
ing to redefine the texture of R&B like Teddy Riley did with new
jack and Diddy and Mary ). Blige did with hip-hop soul.”

Fellow Warner Music Group label Warner Bros. Records also
jump-started its R&B engines this year through a distribution
pact with Jill Scott's Blues Babe Records. The paiting led ta the
singer/songwriter’s first No. 1 Billboard 200 debut following a
four-year hiatus: The Light of the Sun.

Ending 2011 with a formidable R&B toster after absorbing
both the | and Jive labels is RCA Music Group. The move leaves
the latter with such established and key building acts as Brown,
Usher, Miguel. R. Kelly, Alicia Keys, Hamilton and Charlie Wil-
son. Overseeing those acts as pre<ident of urban music is Mark
Pitts, who held the samme post at Jive before the RCA restructur-
mg. Pitts (@bystormpitts), a 10-year veteran of Sony/Jive, is also
CEQ of Bystorm Entertainment, which manages best new artist
Grammy nominee |. Cole.

Despite Erykah Badu’s infamous June tweet to the contrary—

Big year:
ANTHONY
HAMILTON and
JILL SCOTT
Ginset)

that “Motown folded”—the pioneering, iconic label remained
open. As the new proprietor, senior VP Habtemartam also re-
tains her previous gig as UMPG executive VP/head of urban
music. In that role, Habtemariam has signed such songwriters
as Brown, Kerj Hilson (whor she also manages) and Ester Dean
Her mandate: revitalize the storied label by developing acts that
have cross-genre and cross-generational appeal

“"There was a passion and a love for the music.” says Habtemar-
iam, wha recently went back to Detroit to visit Motown's original
Hitsville home. "Our goal is to bring the label back to the core of
what it was: great talent and great songs.” Focused now on getting
the roster intact—which currently includes Stevie Wonder, Baby-
face, Chrisette Michelle and newly signed Luke james (in con-
junction with Mercury Records)—t labtemariam has also tapped
L.A -based songwriler/producer/musician Rex Rideout {Ledssi,
Lalah Hathaway, Luther Vandross) as a VP of ARR.

Among those upping the ante on the R&B side is Purpose
Music Group, headed by co-foundetfco-owners George Littlejohn
and Russell Johnson {@purposemusic). After signing a distri-
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butian deal with Purpose for his Rolling Mojo
Jabel. singer/songwriter Anthony David netted
his first top 20 R&B it this year with “4Ever-
more” The Purpose lineup aiso includes Kin-
dred the Family Soul and the latest release—in
confunction with eOne—by indie veteran Eric
Roberson, Mr. Nice Guy.

Bringing a label insider perspective to the
R&B arrist management game is former Def
Jam and Atlantic senior executive Kevin Liles
who,during the ast two yirs as founder/CEQ
of KWL }, has

Since 1978 (@hiphopsincel978), the manage-
mient firm that handles acts like Kanye West,
il Wayne, Drake and Nicki Minaj. Formerly
senior VP of A&R/head of urban for Atlantic, he
was appornited chairman of Geffen Records in
June, which is home to such R&B acts as Blige,
Robin Thicke and Keyshia Cole.

“R&B continues to influence fans, charts,
clothing, cologttes and more,” Liles says. “And
now, more than ever, our focus should be on cre-
ating iconic R&B artists, not just records, with
artist being an jmportant key. With

nurtured Trey Songz’ growing popularity and
now counts Estelle, Keyshia Cole and D'Angelo
as management clients. Turning the tables the
other way is Gee Roberson, co-CEO of Hip-Hop

all the recent restruciuring and challenges in
our business, | encourage all label heads to never
forget this major ari form. Great R&B is not dis-
posabie ... . it lasts forever.”

[~ BREN - Y. N
Old School. New School.

RADIO IS STILL A KEY LIFESTYLE
COMPONENT FOR 84% OF THE

URBAN AUDIENCE

FOR AFRICAN-AMERIC AN consumers
in 201, radic remains & significant life-
style combonent.

The sameaudience also Packs a
considerable punch when it comes
to consumer spending on everything
from CDs, digital music, smartphones
and other mobile devices to concert
and movie tickets, home furnishings
and electronics, and apparel/shoes.
This is according to Arbitron’s “Black
Radio Today 201V" report encompass-
ing radio listeningd and consumer be-
havior statistics, the latter from Scar-
borough Research,

According to Arbitron, about 94% of
black consumers ages 12 and up listen
1o radio each week at home, work, in the
car and other focations. Adult R&B rules
as thetop format among black listeners
overall and No. T for adults ages 35-plus,
attracting 14.4 million each week. The
kingdom tor veteran R&B acts like Earth,
Wind & Fire and Marvin Gaye the for-

B. And Hip-Hop.

mobile computing devices as well as for
online purchasing. In fact, total online
spending for the past 32 months was
$4 .3 billion. In contrast to the total num-
ber of blacks online, urban AC-ers were
more likely to purchase music (CDs or
digital music files), movie tickets, home
accessories and office supplies. These
listeners also land above national aver-
ages for attending professional sports.
and performing arts events like concerts
and live theater.

The second-most-listened-to format
amaong blacks is mainstream R&B/
hip-hop. The younger-skewing format,
whose identifying artists inctude Drake,
Nicki Minaj, Keri Hilson and Trey Songz,
isNo.1among teens and adults 18-24
and 25-34. And Arbitron says that com-
putes into 10.4 million listeners each
week. Half of the R&B/hip-hop audi-
ence’s households bring home between
$25,000and $75,000annually; 15%
of those households earn $75,000 or
more, Scarborough reports. And almost
60% of the format’s tune-in can be at-
tributed to away-from-home listening—
up from 53% in spring 2008.

Apparel purchasesaccounted for an

mati
artistsasR. Kelly,Char\\e Wilson, Jill
Scott, Kem and Jennifer Hudson. Neariy
half (40%) of lts listening households
eam at least $50,000 annualiy. Notably,
there was a 3% increase in away-from-
home listening to nearly 60% of all tune-
in—the highest percentage that adult
R&B has scored in that category in the
studies’ nine-year history.

Translating those statistics into buy-
ing-power numbers, aduft R&B listen-
ers spent $5.

$4.5billion spent during the
past year among R&B/hip-hop house-
holds. As for other purchases, the con-
surner group spent $1.2 billion on TVs, $1
billion on furniture and $237 million on
music equipment (compared with aduit
R&B’srespective $1.7 billion, $1.5 billion
and $303 million). Like adult R&B, R&B/
hir-hop households landed well above
national averages when it came to own-
ership of computers, smartphones and
other mobile computing devices, as
well ling concerts, movies and

clothing and shoes in the past 12 ith:

(including male, femate, children and in-

fant purchases). These households were
Jso above the national -

cl . Total onli
for this group during the past 12 months
totaled 53 2 billion, with purchases en-

cordi for

Ds, digital files),
electronics and

of doth

software. —GM

‘We are humbly
back into the swing o

HE APPEARED DOWN for the count
in 2009. He’d been arrested, and
pleaded guilty to felony assault for
beating then-girlfriend Rihanna. He
was sentenced to five years’ proba-
tion and six months of community
service. The court of public opinion
was famously split, and more fa-
mously vehement.

But Chris Brown rebounded in
201 with a string of hit singles—
“Deuces,” “No BS,” “Look at Me
Now”—as well as hot features like
Big Sean’s “My Last.” There have
been a slew of award nominations
Twitter-trending performances on
the BET Awards, the MTV Video
Music Awards and “Today.” With a
recent headlining U.S. tour behind
him, Brown is filming a new movie

Biav (s with

and working on the follow-up to his
first Billboard No. 1album, F.A. M.E.
Tina Davis of TDC/Phase Too dis-
cusses the artist’s slow return to
the fore.

Did you map out a strategy? Or is
this comeback a natural course?
It was a combination. It was about
us keeping the faith, and focusing
on believing in God's plan for Chris.
Since he was 14, Chris has had a
creative vision and direction for
himself. 50 it was easy to work with
him and figure out how to deal with
the setbacks. Of course, | could have
said, “This is what you're going to
do... thisis how it’s going to go,”
which a lot of managers do. The
label [Jive Records] supported Chris
and never turned its back on him.
But it was Chris who came up with
putting out a mixtape.

As much as some people wanted
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to get
of things’

him to go away. his business life and
personal life are totally two differ-
ent things, And his love for music
and his talent stilt shone through-
out all of the good and bad times.
So part of the strategy was toin-
troduce his core fan base to Chris
Brown now: the same talented guy
who's 22 and has a little more edge.

How difficult was it to gain some
positive momentum?
As you can imagine, everybody
and his mother had an idea as to
what Chris could do to come back.
Even to the point of being in his ear
saying, “Hey, you need to let go of
your manager.” But what Chris paid
attention to was not so much the
fact that this or that person had an
answer. His onty thing was to keep
writing, keep recording, keep let-
ting out [his] emotions and feelings
within [his] music so peopie can
better understand [him} and love
[his] music.

The hardest part was trying to
get people to understand that
it wasn’t as easy as saying, “I'm
sorry,” or having the right answers
in an interview. It takes more than
ayear to deal with things that have
happened in your past—whether
you’re 50 or 20.

What strategic elements are you
still implementing?

Not have him do interviews but to
concentrate on performing and
recording. it was something we

set a while back. We’re not trying
to be rude, selfish or disrespectful
to anyone tn any way. if people are
going to judge anything, judge him
for his talent. He signed up to sing
and entertain. Not to talk about his
personal life. We look at it as start-
ing all over. Our grind, our choices
are different than they probabily
would have been three years ago.
But we are humbly trying to get
back into the swing of things, He
has this movie and other scripts are
coming our way. A couple of differ-
ent companies have been talking
to us about partnering with him.
They're not afraid to stand next

to him. They understand that hey,
this yound man has another 20-30
years to go. He has aright to be
able to grow up and learn about
being a man, being a person. —GM
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EMP'S LARRY BLACKWELL—CITING

WALMART, SPOTIFY AND VIRAL MARKETING—
SEES GOSPEL WINNING AGAIN NEXT YEAR

BY DEBORAH EVANS PRICE

URING HIS EIGHT YEARS AT EMI GOSPEL,
VP/GM Larry Blackwell has shepherded the ca-
reers of many of gospel music’s top acts, including
Smokie Norful, Kierra Sheard, the Clark Sisters
and Farever jones. Maost recenily, Blackwell was
instrumental in launching Vashawn Mitchell, whose 2010 debut
album, Triumphant. is No, 5 on the year-end gospel chart, while
breakout hit “Nobody Greater” sits atop the year-end songs list
EM[ Gospcl fueled Mitchell’s hot streak in October by releasing
The Deluxe Edition, which

ing that moves the needle more than
aconsumer’s recommendation—you
can't buy marketing like that, It's criti-
cal to virally message [consnmers']
discovery of artists. Since we actually
gain revenue fram Spotify, we lookat
them as partners and integrate them
into our marketing plans. We all use
soctal networks to build the story of
individual artists. Spotify helps us
enhance and ignite that

What's the biggest challenge the
gospel Industry faces?

Slow reaction at radio. Getting a re-
cord from add date to New & Active
to the chartto its peak in its life cycle
has seemed like it's slowed down, even
more over the past couple of years.

How" o the retail climate for gospel?

at retail 1s c I

abOnusDVD Inaddition he EMIG 1
itwas a big year for Kirk Franklin. Lecracand Le‘Andria Johnson
Blackwelltakesa look back at gospel's 2011—and previews 2012.

What was one of the things that significantly changed
buslness for you in 20112

We're a big supporter of Spotify. I'm most excited about the mar-
ketingaspect ofitand the integration of Facehook. There’s noth-

achallenge, although
there have been some bright spots. Walmart has been a sup-
portive sponsor. We've been able to maintain and even grow
our [presence in additional] stores at Walmart. In the last two.
or three months, Best Buy has been a lot more proactive. it
has been a challenge for us ro get positioning and to even get
certain titles into Best Buy, and now they re addressing that,
To what do you attribute that?

It has to do with the fact that the physical sales in our genre

haven't declined as rapidly as maybe
some of the research had indicated. As
of lust week, the top 10 titles averaged
17% in digital sales, so that means 83%
still prefer the physical configuration.

What was the best way to break a
new gospel act in 20112

Hitsongs and getting them heard. For-
ever Jones had a No_ 1 single at radio
[*He Wants It Ali”). Based on that buzz
and hsteners calling in to the stations,
opportunities apened up. We [caught
Walmart's attention]. Then we part-
nered with [Trinity Broadcast Network]
10 do 3 full live concert of the whole
album that we spun into their deluxe
edition. Vashawn is the main success
slory. We wanted Vashawn's fans to
have access fo video content from the
Triumphant project that wasn't avail-
able when we released the album. The [deluxe edition] DVD
contains six fulldength pricing the DVD
bundled with the CD that mcludes two never-before-released
songs during the holidays made sense.

How do things took for gospel heading into 20122 i
Our sales were up last year, and so we're positive and looking
forward 1o an exciting release schedule. Business is good and
getting better.

Troubled Waters

PROVIDENT MUSIC GROUP'S TERRY
HEMMINGS ON KEEPING CHRISTIAN
MUSIC AFLOAT N A DOWN YEAR

BY DEBORAH EVANS PRICE

INCE TAKING OVER IN 2003 AS HEAD OF
Provident Music Group, Sony Music Entertainment’s
Christiandivision, Terry | lemmings has propelled the
carcers of such maimstays as Michael W. Smith and
Third Pay and launched relative newcomers like Tenth
Avenue North and Casting Crowns. The latter is an Atl

music being up, but in our business [it's
been flat to just down a little.

How can the industry combat that?
We've gottomake surewe re gettingthe big
records in front of even more people who
can vote yes. We need to be more narrowly
focused on records that are working—so
we're getting the most out of those, and
perhaps putourenergyinto fewer develop-
ing and newartists, and make sure they e
getting the best shot at being heard.

To what do you attribute Casting
Crowns" success?

worship band that has quickly become the genre’s most success-

ful act. topping Billboard’s year-end list of best-sell
artists for four consecutive years {2007-10). Casting Crowns’ Oc-
tober release, Come to the Well, debuted at No. 1 on Top Christian
Albums and bowed at No. 2 on the Billboard 200. As president/
CEOof Provident, Hemmings oversees the Reunion, Beach Street
and Essential labels, and much more. e talks about Casting
Crowns—and challenges facing Christian music

How was 2011 for Christian music?

It's been a hard year, particulatly this summer. Retail was slow.
traffic has been down. We've had fewer major releases that have
drawn people to the stores. There have been a lot of reports about
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based Tt “asting Crownsis
lheyare inministry full ime, and have that
g Christian  constant ith church-goers—

not just in their own church community.
Because they are [on tour] so much, they
are i h multipl giving them a realin-
sight into the kinds of things people want theil music to deal with.
‘When they're out touring; [frontman] Mark Hall meets with youth
workers in every city. ['ve worked with very few people over the
past 25 years that are so invested in their work. And | don't mean
\n being an artist, betng a successfial hand—} mean in ministry.

In conjunction with Casting Crowns’ album, Hall released a
book, “The Well: Why Are So Many Still Thirsty?" The band's

music also was featured in the film
“Courageous.”

This is the first time we tried to tie the
musicina film ina prominent way toa
Tecord, and that had a pretty significant
impact. It was really three separate ap-
proaches to being a part of a ministry
thatis soimportantto Mark. That’s why
it was successful

Is corporate America becom-
ing more involved in faith-based
entertainment?

| have no evidence that would lead me
to believe it's getting better. [ haven't
seena lotof interestin itsince the Third
Dayexperience fwith Chevrolet]. | don't
know of anyone on the contemporary
Christian music side of the equation
that is actively pursuing those oppor-
tunities. We've concluded it’s a lot of energy—and not a lot of
interest—at this point. Christianity in general is a tough, spe-
cific area for any product owner looking for an endorsement
partner to focus on,

What are your prajections for 20127
I'm hopeful that the economy will imprave. [ suspect thatas the
economy improves, ail of the clements in music will improve. |
Record sales will be a part of that.



Bill Of Rights

DEALS BETWEEN PUBLISHERS AND
DIGITAL SERVICES SPUR OPTIMISM
BYED CHRISTMAN

USIC PUBLISHERS TOOK A BIG STEP

toward securing more lucrative digital li-

censing deals in 2011. And they hope their

work will lead to further statutory rewards

from the Copyright Royalty Board (CRB)

when It next sefs royalty rates.

Amiong the p: d

this year were the digital service agreements that major music

publishers struck with Google and Apple, under which they se-

cured a 12% all-in rate for music publishers from Google and

Apple for their cloud services. The deal allows the services to

scan and matc] for their users whereby they can then place the
corresponding songs in each user's locker in thei cloud.

Additionally, the National Music Publishers’ Assn. reached

4 settlement with YouTube over user-generated music videos,

and EM! opted to pursue direct all-in deals for digital licensing.

"We went from years of litigation to becoming business

strategies

partners,” NMPA president/CEQ David [s-
raclite says of YouTube. “We are hopeful
that this synchronization model will be-
come a standard

Tsraelite also notes that the Google and Apple
cloud deals “broke a glass ceiling for publish-
ers in terms of rates and now we are looking
to achieve that rate in other circumstances.”

Previously, music publishers derived
royalty rates from interactive streams built
around complex formulas that began with
a base of 10.5% of revenue. Now, with the
Google and Apple deals, publishers may
have a rate that can act as 2 model for when
the CRB sets the next round of rates. As
part of the CRB process, music publishers
and the Digital Media Assn. have spent the
final months of the year negotiating digital
royalty rates.

During the NMPA’s annual meeting in
june, Israelite calied for new approaches to
mechanical and synchronization rights, in-
cluding blanket licensing for digital rights —
of which the YouTube settiement was a
prime example.

It another important development, EM]

Music Publishing said in May that it plans to
issue bundled mechanical and performance
licenses directly to online services for its EMI
April Music catalog, taking over functions
previously handled by ASCAP. A senior music
publishing executive calls the EM! mitiative
“the beginning of what could be a significant
movement in the industry.”

Some publishing executives complain
that current payments from digital services
are barely worth the trouble to collect them.
“The digital services are creating a lot more
line items with a lot more paperwork,” a fi-
nancial executive with an independent music
publisher says. “But | don't see too much rev-
enue comingin.”

But Royalty Network president Frank Li-
wall says that digital revenue is bound to
grow over time. “That’s why it is important
to mzke progress here. so these services can
build momentum so that it makes economic
success,” Liwall says.

Israelite agtees that “the challenge re-
mains as to whether the new business mod.
els are producing enough revenue to justify
investing in them. That is the open question
There is no doubt we are going into 2 penod
of experimentation.”
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ARTISTS—AND FANS—ARE OFFICIALLY WIRED
BYTOM ROLAND

BSERVERSANDADVERTISERS HAVE
generally viewed country consumers
asbehind the curve in their consump-
tion of digital media
Butafter a landmark 2011, it may be
time 1o retire that perception. As of early
November, sales of digital country al-
bums were up 29.7% from a year ear-
Tier—a key reason that fotal country sales were up 4.2%, according
to Nielsen SoundScan. Sales of the 10 top-selling country digital
songs of e year wiere a whopping 32% ahead of the 2010 pace.

world,” bassist Jon Jones says. “We started in the college market,
and we were just a touring band before radio and before any kind
of distribution. So we're a little bit ahead of the curve on that.”

The makeup of the band’s album sales equals the 2011 per-
formance of the music industry overall, where, through Nov. 13,
33% of albums sold were downloads, according to SoundScan. Of
country's 33.7 million album sales, 21% were digital.

‘The percentage of country’s online sales is likely to continue
rising The bulk of the music’s audience resides in the heart-

Justas important, a handful of
nal mements in country’s digital advance. Jason Aldean topped
Billbeard’s Ringtones chart with his single " Dirt Road Anthem.”
Dierks Bentley attracted more than 30.000 fans online to watch
him work on a new studio album (even though the sound was
turned off), and, most impressively, Miranda Lambert's new trio,
Pistol Annies, debuted at No. t on Top Country Albums with Hell
on Heels, which was only available as either a digital download
or CD from the band's website.

“Itwas this little couch-dream slumber party,” Pistol Annies’
Angaleena Presley says, contrasting the informal late-night con-
versation that led to the group’s formation with the tech-savvy
marketing campaign that ensued. "We put this record out—we
had o idea how nucl it was going to blow up.”

The album’s digital success drove the band's story, and in short
order, fans who insisted on hard copies spurred Columbia Nash-
ville to ship CDs to retail outlets. Downloads, however, make up
61% of the album's sales.

The increase in country’s digital sales ditring 20711 reflects sev-
eral factors, including an apparent rise in young buyers and the
increasing acceptance of downloads as a viable format, Belind
such acts as Taylor Swift, Carrie Underwood and Lady Antebel-
lum, many of t ‘s leaders are leaning Pop
influences and attracting young audiences. As a result, younger
music buyers, who have less attachment to traditional distribution
formats, are having a greater impact on the way country is sold. “A.
lot of peaple that were buying digitally m ather formate are now in
country, and that's the way they purchase their stuff.” Bentley says

‘The Eli Young Band is a good example. The group began as a
regional Texas act, building its audience through ciub and college
concerts. One-third of the band’s album sales since 2005 have been
downloads, according to SoundScan. “We started in the digital

Top 3 Country
Stories 02011

1. How did Eric Church geta No. | album without any hit-

singles?
2. PaulKirby, Nashville musician, dead a1 48
3. How Lambert's Pistol

of Nashvitieconvennon
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land and is ., says Pistol Annies’ manager Marion

Kraft of Shopkeeper Management. As a result, she thinks some
fans may have delayed a shift to digital mediums until the tech-
nologies were morc established.

Or, as Eli Young Band vocalist/guitarist Mike Eli suggests,
country audiences may have started downloading music more
because the forced them to expl line. "Digital
is where you Lan actually getall the music,” he says. “Walmart,
Target, Best Buy—they're alt shrin king as far as how much must
they actually keep in store. The country audience is figuring out
that they can get whatever alburn they want online.”

Furthermore, the genre’s care consurner is just as likely as any
other music buyer to use social media or to have ligh-speed In-
ternet access at home, according to a study by the Country Music
Assn. But still. there’s an element of fan loyalty that'll make it
more difficult for the country audience to completely abandon
the CD. During the Country Radio Seminar, a consumer told 2
panel moderator that she downloaded most of her music—except
for Rascal Flatts. She explained that Flatts was her favorite band
and thus she needed a physical copy of anything the group did.

“In country, they're buying into an artist,” Bentley says. "It's
not like other genres where you might be a fan for a year and
then that band’s gone. Country fans are totally invested. They
want that physical copy for you to sign

Presley agrees. Despite the dominance of online buying within
the Pistol Annies fan base, a portion of the audience still wants a
tangible way to hold on to the music. “We're really country,” she
says. “and a lot of really country people still listen to CDs.” But
oddly enough, even many of those consumers are communicat-
ing their to the band througk T
and Facebook. !

“He has to push the envelope a little bit . . .
his fan base wants that from him.”

1n 2010, Jason Aldean wasabona fide
country music headiner. But in 201, he
emergedasone ofthe genre's efite acts.
He won his first two Country Musie Assn.
(CMA) Awards, My Kinda Party became
his first double- platinum album, and "Dirt
Road Anthem"—with its controversial rap—
topped Billboard’s all-genre Ringtones
chart. Aldean, now with three Grammy
Awardnominations, alsopeaked at No. 3
‘onthe Adult Contemporary chart with his
Kelly Clarkson coftaboration " Dor't You
‘Wanna Stay.” Spalding Entertainment
president Clarence Spalding on Aldean's
unique place In country’s 201 landscape.

This year was an astronomical leap for
Aidean. Why did that happen?

play the ones we'll push the envelope with,
butat the end of the day, they will be the.
songs that really work on radio because
his fans will come along with him.

Most country artists today write at least

a few of their own songs, but that's not
the case with Aldean. Why?

He'sagreat AR guy. | think Tim McGraw
isthat. They have that ability—Tim with
[producer] Byron [Gallimore] and Jason
with Michael Kriox—tofind songs that
sound as f they wrote them Heknows |
what works for him.

There's at least one more single com-
Ing from My Kinda Party, and that has
to be a tough decision.

Itall goes to songs. This time last year, “Dirt Road Anthem” Iy than five if we
we had side of J litle  wantedto.
by the CMAs. i s o tion, and "“Youve

We went on the CMAs and did the Kelly
Clarkson duet and [CMA producer] Rob-
ert Deaton made a comment to me during
rehearsal: "l dorvt think anybody will look
at Jason Aldean the same ever again.”|
think what he meant was thiat the attitude

Bow senlor VP Jon

Why "Dirt Road Anthem"? 8roken

amajor radio guy told him, “This is
going to be a career killer.”
‘We say thisall the time in the Jason Aldean

lost your mind. I'm not that patient. I'm
recording anew record right now. | want
togetitouttoday.” | went over to the stu-
dioand heard the demos on some of these
s0ngs and then | got to hear Jasory's take
on them, arsd you come out of the studio

Loba sald that

for. camp: thinking, “This is the reason | got into this.”

2 bit. That o You get so excited about this kid singing

people looked at him and said, “Damn, his fan base wants that from hirn. Some- this music that he chose. You feel himpro-
sing." That, ti beali it that' allofus. ~TR

ILLUSTRATION BY JOSH COCHR
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NEW BALANGE AND RANGE OF
HITS RESULT IN A BROADENING
DEMOGRAPHIC

BY PAUL HEINE

BOUNTY OF
boundary-stretch-
ing hits brought
younger listeners
andamore balanced
audence to counitry
radio this year. Al
ready the *op-rated
format nationally, country set new ratings
marks 1n 201t and pulled into first place in
adozen top 50 markets.

frwastt just country hotbeds like Houston,
San Antonio and Charlotte, N.C., that kicked

tup a notch. In Boston, hardly the nation’s
twang capital. Greater Media’s WKLB rode to
1s highest Portable People Meter {PPM) rat-
ings ever in January and then broke its own
record in July to rank second in the market. In

Detroit, CBS Radio’s WYCD toppled the most

suecessful sports FM 1n the nation, WXYT

{the Ticket), from Motown’s top spot in June.

WYCD's ratings soared again in July and Au-

gust. By October its audience was 41% higher

than one year earlier.

Perhaps the format’s most dramatic ascen-
sion occurred in Minneapalis, where Clear
Channel KEEY (K-102) hita 109 6-plus share

1 September. It was the first time K-102 had
ever been in double-digit territory as a No_

Iranked station since it went country in 1983.
Programmers credit a more balanced play-

list, with rough-and-tumble hits from Jason Al-

dean, Eric Church, Brantley Gilbert and other

relaive newcomers providing needed grit to the
mote traditional courttry songs from Miranda
Lambert, Chris Young and Martina McBride.
Aldean's rap-infused smash, “Dirt Road An-
them.” exemplified the trend, bringing coun-
try's traditional and outlaw styles back into the
mixfor the first time since the format’s 1989-
1995 boom years.

‘That attracted more male listeners while
ning the formats core female audierice.
result, gender batance at many stations.

from a 70-30 female-to-male split to-
ward 50-50. Better balance often leads to
better ratings.

New acts and more songs crossing from
country to top 40 also helped bring younger
stenets to @ format whose audience has

1 aging. According 10 Arbitron, more
than half (52%) of country listeners last year

ged 35-64 while just three in 10 were
18-34. But that's changing. WKLB, for

Country Radio
Ratings Soar

one, finished fourth among 18- to 34-year-
olds for mos! of the year, trailing only top 40.
rthythmic and alternative stations. “Certain
crossovers skew younger, and that is helpful
in bringing younger demos into the format,”
PD Mike Brophey says. Last year, five songs
appearing on Billboard's Mamstream Top 40
chart also appeared on Fot Country Songs,
up from three in 2009 and zera in 2008. As of
Nov. 11, this year boasts three mare.

Programmers encompassed more varied
musical styles, textures and attitudes, further
broadening the format's appeal. “Country has
amore diverse mix now and our listeners have
expanded what they want to hear,” says DJ
Stout, PD of CBS Radio’s WSOC, ate of two
country stations in the top three in Charlotte.
“A lot of the music that falls under the country
umbrella wouldn't have 10 years ago.”

Even with Lambert. Lady Antebellum,
the Band Perty, Blake Shelton, Thompsen
Square and others representing a change of
country’s musical guard, established core acts
that rose to prominence in the new millen-
nium remain a vital part of the equation. in-
cluding Kenny Chesney, Tim McGraw, Toby
Keith, Brad Paisley and Carrie Underwood
That combination is elbowing aside artists
from the format's boom years. “While many
titles still test strong, you're seeing a roll-off
in listener passion for boom acts,” says Mike
O'Malley. partner at country programmiing
firm Albright & O'Malley. The consultancy’s
2011 online survey of 5,000 couniry listeners
found music released in 2000 or later finished
first {or was tied for first) across the 18-34,
18-44 and 25-34 demos while the boom clus-
ter fanked sixth among all demos

Unlike country, which has a monopoly on
most of its biggest'stars, top 40, thythmic
and adull top 40 increasingly pull from the
same pool of acts With as many as five sta-
tions in any market playing Bruno Mars, Katy
Perry and Lady Gaga, country has become
“a kind of a relief format from that sound.
CBS Radia president of programming Greg
Strassell says

To freshen non-music elements on its coun-
try stations, CBS has hired programmers
from other formats. KNCI Sacramento. Ca-
lif’s Byron Kennedy, KILT Houston’s Mark
Adams and WIRK West Palm Beach, Flas
John ©'Connell hail from thythmic, top 40
and modern rock stations, respectively. “We've
brought some outstders into the format to
challenge it,” Strassell says, “and that's cre-
ating a cross-pollination of ideas among our
veteran country PDs and ones that are new
to the format.” For example, KILT's “Foley &
Thunder” morning show no longer confines
its [ifestyle news to just country stars, Feature
“The Dirt” covers celebrity and Hollywood
news that's traditionally been the province of
top 40 radio.
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It's A Whole New World

INZDII LATINMUSIC FINALLY REACHES
OUTTOBILINGUAL/BICULTURAL
CONSUMERS—AND CONNECTS

BY LEILACOBO

OR YEARS, THE PARADIGM IN THE
development of Latin acts in the United
States was that these acts had to break first
in their home countries before attempting
tobreak inta the more diverse, disperse and
ultimately more challenging U.S. market.
This paradigm was further. ﬁ.eled byrhe fact

‘markete

bilingual, bicultural audience, Latin labels weren't reaching !hal
audience in & sustamed, successful manner. Save for sporadic
exceptions. like Selena, Latin acts needed to “cross over” to reach
English-speaking audiences.

On Nov. 18, Bronx-born Anthony Romeo Santos’ solo album,
Formula, Vol. 1, debuted at No. 1 on Riflbeard’s Top Latin Alburns
chart and at Ne. 7 on the Billboard 200 with more than 60,000
copies sold, according to Nielsen SoundScan. Itwas the highest-
selling debut week for a Latin artist since Daddy Yankee's 2007
album El Cartel: The Big Boss.

Another Bronx native, Prince Royce, is the top-selting act year
to date on Top Lalin Albums with his debut set, which has sold
266,000 copies. Also among the five top-selling acts of the year
1s Euphonia, the bilingual set by Frrique Iglesias, which was the
top-selling Latin release of 2010

“The combined chart success of these and other releases solidifies
atrend that has been looming for the past two years: Home-grown
acts, or acts who have broken stateside first instead of abroad, are
wncreasingly prominent fixtures on the Latin music charts, signal-
ng not only a shift 1 musical tastes butalso in the music consumer
itself, and ultimately,in the way labels market to Latin consummers.

“1 really believe {today] is like a second Latin wave,” says Ruben
Leyva, president of Sony Music U.S. Latin, whose roster includes
Santosand Pidbul. “Back in the day, when we boke Camila r u-
lieta Venegas, th from i very
clear path from Mexico to the U.S. While that hasn’t gone away,
today the U.S. market has evolved into something different. It's kind
ofits ow thing. The artists are now flowing from the U.S. out.”

Many point to the new U S Census numbers—S0 mullion
Hispanics, of which half are younger than 25 years old—as a
catalyst for the change in music consumption. But already in
2006, according to Census numbers, 60% of all U.S. Hispamcs
were born in the United States.

However, peaple are only now seriously discussing the phe-
nomena, says David Chutel, charrman/founder of the New Gen-
eration Latine Consortium, an organization dedicated to enhanc-
ing the profile of new-generation 1atinos in the worlds of media,

@ Top 8 Latin

Stories Of 2011
1. Enrique lgiesias to tour with Pitbull. Prince
Royce this falf
2. Exclusive: Prince Rovce signs with Atlantic for
English-language releases
3. “Idol Puerto Rico” launching in July

marketing and entertainment.

“Latinos are now pervading pop culture and i’ become partof
the new mais " Chitel says. “We inaway
that hadrit been feltrecently. And the media paradlg'm has started
to shift. The Hispanic market was built around Spamish medha but
the majority of the people here weren't Spamsh-dominant. So, you
wanted to grow the market, but it was around Spanish. Now, people
like Univision are talking about reaching a bicultural consumer. 1
think people are realizing this is not going to change”

Lahels are realizing it too. In marketing Santos, for example,
Sony targeted MTV and Latin sister channel MTV Tr3s, and
promoted the album on both iTunes’ home page anid Latin page.
“The demographics of our market have changed.” Leyva says.
“In the past, whatever efforts were being made in that bilingual
space, [ don’tknow that the matket was exactly there. Now, you
see these numbers and realize it's not as simple to keep all His-
panics in a box and mainstream in a box.”

‘The shift in the media paradigm, and how 1t relates to music,
can be seen with the recent success of mun2, the hilingual. b~
cultural cable network that launched more than a decade ago
but that only now 1s making substantial gains. As recently as
three years ago, labels scoffed that no one watched mun2. Now,
that mentality has changed, as evidenced by recent specials de-
voted to the likes of Santos and Cristian Castro, and to the real-
ity show “I Love Jenni"—featuring regional Mexican star Jenni
Rivera—which 1< the network’s top-rated origmal program. Part
of the perception change has to do with better distribution for
the channel, mun2 GM Diana Mogollon says. But it’s also about
understanding the audience and serving them better.

“It's a growing marketplace and we're in the upswing,” Mo-
gollén says, “Maybe three years ago the scale wasn't there or the
eyeballs weren't there, but when you're the No. 2 Hispanc cable
network you have to pay attention and take notice.”

Earlier this year, mun2 unveiled its Gen YI A (Yonng 1 atino
American) study, which among other things. noted that the ma-
jority of 18-34 U.S. Latinos not only spoke both languages, but
also watched TV and consurmed music almost equally in Spamsh
and English. While that fact may have been difficult for labels
to translate into marketing actions. artists who perform daily

in front of live audiences were already aware of the new realuty.

“I wanted both [languages] to be on the same album,” Iglestas
told Billboard fast year when he released Euphoria, the first album
bya major act to be evenly dwided between English and Spanish
“Listen, it’s a risk,” he said at the time. “But it’s a risk | wanted
to take | was sick of coming out with one English album and
one Spanish [albuen]. And the market has become a single-unit
‘market where people pick and choose their music.”

One year, 336,000 units and seven top 10 singles later—five on
the Hot Latin Songs chart and two on the Billboard Hot 100—
Iglesias’ risk has paid off. .

[ —— — S RTSTREAEST . S ST
Latin Catches DIY Fever

SIEZE'S MOVES REFLECT o icon el =L
ankers,” I
ANEW OPENNESS TO INDIE ) i
BY JUSTING AGUILA purto ico. fovemusic. baivedinthem ar
cames reahty whenhesignedto vi/Ma-  wasirt wrong! ”

DAVID RODRIGUEZ, BETTER-KNOWN ion through Univer- sie7e’si 360

as Sie7e, has one message for anyone sal. Then VI, a Puerto Ricanindie,closed  deal with Wamer. The abel will distrlb-
i iti ic busi its door: f inand(atin Amer-

i launched In addition, he signed

ityourself”says  the.
e " i La Vi

d  deal with Warner/Chappell.

wan the Latin Grammy Award for best
new artist. “Don't wait for anybody.”

That's exactly what the Puerto
Rican-born artist did about four years
ago when he left awell-paid job at an
advertising firm. He and his wife, Jes-
sica, aclothing designer, downsized
their ives and began solely focusing
onmusic What followed was aseries
of triumphis and setbacks. But Sie7e
was determined.

The artist took his upbeat music (a

released thealbum Mucha Cosa Buena,
distributed by indie Select-O-Hits.

Mucha Cosa Buena peaked atNo. 17
on Billboard's Top Latin Al

“Signing with Warner means they
are going to take me places that |
could not have been able to go onmy
own e dasix

and No. 7 onLatin Pop Albums. Catchy
single “Tengo TuLove” reached No. 2on

album deal. "They highly regard the
creative process.”
Sie

Latin Pop Awplay in April,

for till plans

47
mullion views on YouTube.
Then during the Summer, ameeting
withexecutives at Warner Music Latina
tookplace.

y

*When | won the Latin Grammy the
Warner folks had tears in their eyes *
Sie7e says. “Allthe sacrifices have
paid off
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One Song Can Change Everything

The transformational power of music can touch us at any moment,
whether it's a song on the radio, a pivotal scene in a movie, or a show-
stopping performance.

Music stirs emotions, sparks memories, heals the soul, unites people
across continents, and defines the eras of our lives.

Truly, one song can change everything.

E:E See the creation of the mural at:
OneSongCanChangeEverything.com
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Michael Guenther

Mural Painting
Colossal Media
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Ade/e makes pop

history with triple
win on year-end

charts; Rihanna,

Katy Perry, Lady
Gagascoreinthe

year of the women
BY KEITH CAULFIELD

ORTHEFIRSTTIME, AWOMAN
earns three of Billboard's biggest
year-end honors: No 1on Top Art-
ists,No. 1 on Top Billboard 200 Titles.
and No. 1on Hot 100 Songs.
The woman, of course, is Adele.
The album: 21. The song; “Rolling
iin the Deep” (both on XL/Columbia).
Since Billboard added the top
overall artist category to its yeai-
end recaps in 1981, nio woman has
ever pulled off the triple crown win
until this year.
Billboard's year-end music recaps
are based on chart performance dur
ing the chart year that began with last year’s Dec.
4 issue and ended with the Nov. 26, 2011, issuc.
‘The Top Artists recap ranks the best-perform-
ing acts of the year derived from activity on the
Billboard 200 albums tally and the Biliboard Hot
i list, as well social, box-
score and ringtone data
Previous to 2011, there were only four years
where one artist swept the top three pop catego-

ries. In 2004, Usher did it with his album Confes-

sions and single “Yeah!" {featuring Lil jon and
Ludacris). The previous year, 50 Cent managed
the feat with the album Get Rich or Dic Tryin’
and lead single “In Da Club.”

Only ane other man, George Michael, claimed
the top trio of accolades, with his Faith album
and title track in 1988. Ace of Base 15 the lone
group to achieve all three, with its album The
Sign and title cut in 1994,

Aside from Adele. the only time a woman
hasearned tlie No. 1 titles on hoth the year-end
Billboard 200 and tlot 100 recaps was m 1993.
That year. Whitney Houston reigned with the
soundtrack to "The Bodyguard” and the ubiqui-
tous “| Will Always Love You® single.

Adele simply took over Billboard's charts in
2011, storming both the Billboard 200 and Hot
100. Her 21 album, released Feb. 22, debuted
at No. 1 on the former tally and has spent 13
nonconsecutive weeks atop the list. Two of its
singles, “Rolling in the Deep” and *Someone
Like You.” spent seven and five weeks at No. 1,
respectively, on the Hot 100.

While 21 could certainly return to No. 1, its
13 weeks in the penthouse matk the most weeks
atop the list since the soundtrack to “Titanic™
spent 16 weeks at No, 1 in 1998.

Adele’s tnumph as the top artist of 2011
also rewrites a bit of history: This is the third
year in a row where a woman takes home the
honors. That's the longest
women have ruled the Top
Artists chart. Adele follows
Lady Gaga (2010) and Taylor
Swift (2009)

Alsoin 2011, for the first

TOP ROCK

TOUROF 201t

on Billboard’s pop charts.

While women rule Top Artists, the top-ranked
male is Lil Wayne. who comes in at No. 5 and
is the top male artist. His album Tha Carter IV
(Young Money/Cash Money/Universal Republic)
ranks at No. 6 on the Top Billboard 200 Titles
recap, while he also places six titles on the Hat
100 Songs recap {Nos, 21, 23, 41,47, 53 and 95).

Alsoon the Hot 100 Songs chart, below Adele’s
“Rolling in the Deep” at No, I is | MFAQ's “Party
Rock Anthem” (Party Rock/Will.i.am/Cherry-
treefinterscope), featuring Lauren Bennett and
GoonRock, at No. 2. It was LMFAQ's first top
10single, and it spenl six weeks at No. 1 during
the summer.

Behind LMFAO at Nos. 3 and 4 are two former
No. 1 singles from Katy Derry: “Firework” and
“E.T” (featuring Kanye West}, both on Capitol.
The mionopolization of the top four on the Hot
100 Songs year-end recap has been a familiar
theme in recent years. In 2009, Lady Gaga and
the Black Eyed Peas controlled the top four, each
placing a pair of singles within the region

The Peas rank at No. 11 on Top Artists—
marking the first time there hasn't been a duo
or group among the top 10 artists of the year in
the 30 gears Billboard hag been compiling the
overall top arfis! category.

Wiih the addition of streaming, social, box-
score and ringtone data to the formula that's

used to compile the Top Art-
1 ists recap. a curious entry
lands on the Top Artists-
Duo/Group chart. At No.
9 is Take That, the British
vocal group that reunited for

time. all four of the top art-
1sts on the year-end recap
are solo female acts. Fol-
lowing Adele at No. 1 are Ri-
hanna, Katy Perry and last
year's champ, Lady Gaga, at
Nos. 2-4, respectively. Truly,
1t was the year of the woman

‘TOTAL GROSS: $283.3 MILLION
40 OF SHOWS: 44
SELLOUTS: 44

ATTEMDANCE: 2087972

aaa
10,2000,

coported trom tha Ner.
fmaue fhoxigh the Nov

8200, rsue

amammoth sold-out tour of
Europe this year. The bands
achievement on the recap
15 notable because it hasalt
released an album or sin.
gle in the United States—
nor landed on any Billboard
chart—since 1996,
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Nothing but the
best: ADELE

simply took over
the Biliboard charts
in 2011, storming
both the Billboard
200 and the
Biflboard Hot 100.




RESURGENCE ON THEROAD

Hard lessons
learned, the touring
business rebounds
BY RAY WADDELL

ITH A LASER FOCUS,
the touring industr:
past year took aim at the
factors thatled to its dou-
ble-digit downturn in
2010—from poorpricing
strategies to less-than-
compelling content. The
result:a hounce-back in
the concert business
nearly to the record ley-
els of 2009, tempered
only by the national eco-
nomic nose dive
The forgettable year
0F 2010 brought canceled shows, reconfigured
lineups, unhealthy levels of tickét discount-
ing—and a wake-up call for the industry.

This comeback year of 2011 was when ev-
eryone smelled the coffee. As the dust settles,
it's safe to say that {n 2011 the live industry
showcased the resiliency for which it was
once known.

[n 2011, stakeholders in the live music
business reacted to the travails of the recent
past with a wealtl1 of well-conceived. syner-
gistically packaged, smartly marketed, prop-
eily scaled and value-oriented tours by artists
who people wanted to see .0 buildings that
worked best for each show.

The top 10 tours of the year, as tracked by
Billboard Boxscore, were staged by U2, Bon
Jov1, Take That. Roger Waters, Taylor Swift.
Kenny Chesney, Usher, Lady Gaga. André
Rieu and Sade.

This could well be described as 2 “back
to basics” year, proving that the dasics still
work. If fans in 2010 had been protesting by
way of their wallets, the industry heard them.

[t was tough to find industry stakeholders
toagree on much of anything a year ago. But
this year there’s a consensus on at least one
point: Business was good.

“2011 was a very rohust year for Live Na-
tion and our tours,” $ays Boh Roux, president
of North American coscerts for Live Nation,
the world's largest promoter and, as such, the
bearer of the brunt of last year's downrurn

Live Nation was the promoter behind tours
by U2, Gaga, Waters, Rihanna, Sade, Lil
Wayne, NKOTBSB, Britney Spears, Prince,
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From the sky down:
BONO and THE EDGE
span their fans
during U2's 360° tour
performance at the
New Meadowlands.
Stadium in East
Rutherford, N.J.

fason Aldean, Brad Paisley and others, lead-
ing Roux to declare: “Gross ticket sales ex-
ceeded the previous year.”

Randy Phillips. president/CEO of the
world’s second-largest promoter, AEG Live,
called 2011 “the biggest yea in the history of
the company.” AEG promoted tours by Bon
Jovi. Swift, Chesney, Usher, Iglesias and
American [dols Livel, among others. “It’s a
tough economy, but we're cautious. We don't
let the tail wag the dog.

Phillips 1s referring to prudence
terms of talent buying, but the sellers—the
agents—also call 2011 a banner year.

“I've only seen it from the perspective of
[Creative Artists Agency), but in light of the
economy, in light of what's going on in the

-

wotld. | thought it was a very healthy year,”
CAA head of contemporary music Mitch
Rose siys.

Mare Geiger. head of contemporary music at
William Morris Endeavor {WME), called 2011
“a largely positive year” in a time of transition
throughout the music business. “Since the core
business of digital music is in transition, then
the concert business 1s in rransition at the same
time," he says, citing developments in ticket-
selling systems, dynarnic ticket-pricing mod-
els and customer retention programs, among
other areas.

But the most important change in 2011, Ger-
ger says, is that talent buyers were more sensitive
t0 ticket pricing, the “success ratio” of profit-
able shows to overall shows “and not wanting

to overbook. The big buyers have gotten more
judicious, and what that has yielded is a iore
successful conicert business.”

Geiger, who predicted a raugh year in 2010
‘months before the bad news hit, summed up
2011 like this: “The rarketplace had a good
scare, just like the stock market or real estate.
and it yielded more carefu] buying and sales.

UP IS BETTER THAN DOWN

The overall numbers reported to Billboard Bos-
score in 2011, while generally posttive, dor ttell
he whole story. as they seldom do.

In the most basic terms, a year where 20%
fewer shows were reported worldwide still
managed to notch an increase of 15% in gross
ticket sales and 1.2% in attendance.
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that he and his team met with all the major agen-
cies as plans for pricing this year came together.
That dialogue. Roux says, was “very productive
and we plan on doing it again this year.

Geiger finds that, across the industry, "we
are aligned in our belief that we need a healthy
marketplace, a healthy ecosystem.” Going into
2011, all players discussed, ‘IHow do we stop
the damage [of 2010>" We talked through the
cleanup of old damage. “ says Geiger. “we talked
a bit about the process, about goals. {Internally
at WME], it was a very different set of conversa-
tions, like, 't low are we going o innovate this
year? Whete are we going to improve? What do
we need 1o do better>”

One mandate for Rouxand Mark Campana,
his artner in running Live Nation’s North
Arierican concerts operations, was making bet-
ter use of Live Natior's local-prormoter offices in
terms of marketing, pricing and buying.

We made a decision to decentralize a lot
of our talent buying in the amphitheaters and
give our local-market promoter offices a much
larger role than they probably had in the previ-
ous year.” Roux says, * We did a tremendous job
of reinvigorating the local promoters and using
all those local offices in order to in:
ticket sales and in other ways.’

The industry as a whole has become "iiber
sensitive” to ticket pricing, says CAA's Rose,
who points out that the pricing discussion
often includes packaging artists together to
offer more value

In fact, n some ways, this was the “year of
the package” from the club to stadium tevel
Whether it was New Kids on the Block/Back-

ximize our
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street Boys, Janelle Monie/Bruno Mars, Maroon
5/Train, Sade/John Legend, Journey/Foreigner
or dozens of other tours, the packaging was syn-
ergistic and value-otierted

As a result of the new focus on pricing,
C3's Waiker says. “in general, this year we
found the deals were fair and everybody won.
What we didn’t have this year was a bunch of
disastrous arena shows where you lose a lot
of money., We were smart and either didn't
buy stuff that wasn’t righi or the agents and
managers and bands worked with us and we
got 1t priced right.

Pricing is a complicated process, but essen-
tially starts with one of two goals: what the tour
‘wants to make or whal the ticket-buying market
will bear. Itdoes seem that there was more focus
on the latter this year

Any broad discussion of pricing strategy today
has to include the practice of discotiating, which
was of a scale never before seen in 2010, largely
driven by Live Nation's attempt to jump-start
slagging sales in the sheds.

Criticism of the practice—or rather its seem-
ingly scattershot implementation—was wide-
spread, and it seems Live Nation listened.

12011, discounting was both more strategic
and often on the front end as opposed to a “fire
sale” to save a show.

For Live Nation, “pricing shows correctly from
the startand sticking to our plan througliout the

* entire cycle [was a priority],” Roux says.
“We minimized late-cycle discounting and in
the process produced a higher per:show margin.”

Rather than nsing reactive price-slaghing
that, many believed, trained consumers to wait

before buyiny tickets, Live Nation focused on
discounting for early buyers at certain price
points, as well as more sirategic discounting
through companies like Groupon

According to Live Nation Entertainment
CFO Kathy Willard, Live Nation's new ven-
ture with Groupon, GrouponLive. produced
2,400 offers and sold 1.2 million tickets
through September.

What happens in
Vegas: LADY
GAGA brought her
Monster Bali tour to
Las Vegas® Grand
Garden Arena at
the MGM Grand
Hotel and Casino
in March.

Britpop bonanza: TAKE THAT—
featuring (trom left) ROBBIE
WILLIAMS, GARY BARLOW,

HOWARD DONALD, MARK

OWEN apd JASON ORANGE—

reunited to stage one of the big-
I’

gest tours of 2011.

Discounts are prevalent throughout society
these days in what has become a “deal nation,’
as Rose calls it. “The reality is, the consumer
today is bemg trained that there are more dis-
counts available in alt walks of hfe, whether it's
retail, travel or food,” he says. “The reality is, if
you'r¢ a savvy cofisumer you can get discounts
on everything, daily. And the reality is, not every
show is going to sell out.




| NETVS.GROSS
As far and away the most active promoter in
the world at ail levels—and the live business’
lonly public company—Live Nation's perfor-
mance is hugely reflective of the overall health
of the industry.

At a recent investor meeting, Live Nation
irevealed that its concert attendance is up 6%
through mid-November excluding amphithe-
aters, and down 19 ncluding sheds. Roux says it
wasa heakthy year for the amphitheaters it owns
and operates, and many of Live Nation's biggest
tours are in arenas.

Live Nation Enterizinment merged with in-
@ustry leader Ticketmaster in a deal completed
early last year, and Live Nation Entertainment
\CFO Willard says that through September, 103
million tickets had been sold through Ticket-
‘master, up 11% aver [ast year.

Live Nation's Billboard Boxscore data is tough
1o interpret. as the company stopped wholesale
reporting of box-office information midway
through 2010. But Roux says the stance going
into the year was in creating the correct situation
for each show and tour rather than just volume.
Sometimes that means the lsest verme for a given
showisn'ta Live Nation venue,

“We worked really hard to match the artist to
the markets and the venues where they could

drive as big an audience as possible,” Roux says.
“And we will continue to work with the artists
to help them determine what markets and ven-
ues work best for them. including the nurmber
of shows in each market. the type of verue they
play and what each nuance is.”

‘With the move toward decentralization, Roux
says that if a local promoter didn't feel-a given
show was the right fit for the shed in that pro-
moter's market, the local guy could pass. “All
of our promoters ate responsible for their in-
dividual businesses,” he says. “When there is
astuation they don't feel comfortable with, we
trust them to tnake the right decision. For the
most part, | think people were happy with the
seasans that they had."

Many promoters reported lower gross num-
bers to Billboard Boxscore in 2011 than 2010,
but still insist profits were highez,

T'm not reporting profits,” C3's Walker says.
“Qur grosses might have been down, but our
profits were better. Qur concert promotion busi-

Super voice in the
Superdome. USHER,
the top R&B touring
act of the year, played
New Orleans in July.

arenas, stadiums and theaters all over the world.
mostall of which have sports tenants that relieve
the pressure of filling the calendar, Phillips says.
“We're an arena company, not an amphitheater
company, so we don't have all that fixed over-
head and staff and have to keep churning stuff
through the turnstiles " That said, he adds: “AEG
Live, 1f you look st it just as a stand-alone busi-
ness, is a profitable business. It took us a while to
gethere, butwe're functioning on all cylinders.”

LOOKING AHEAD
P

ness. where we're at risk, was up in
for sure. We might have done less [gross| but we
made more [net), which is fine with me.*

AEG Live’s Phillips says gross numbers are
irrelevant to him. 1 only look ar onr projected
net | don't even want to see what the gross is.”
he says. Butdid AEG hit its projected net? *Big
tune.” Phullips replies. “We did 130% of our pro-
jected budget.

AEG Live reported 2,134 shows to Billboard
Boxscore in 2011, dnwn from 2,558 Jast year.
° maney by what you
dan't do (han what you do,” Phillips says. “We
are very careful buyers, and we will not back into

4 guarantee that forces us to scale a tour much
higher than we think the demand can handle.
We just won't do it

The tours that AEG Live did produce were
unqualified winuers, "We made  few bets, We
didn't make multiple bets,” Phillips says “We
don't have to buy everything. You have to be
prudent. How do you ignore unemployment?”

AEG Live's parent company is Anschutz En-
{ertatnment Group, which owns and operates

by naturean
optinustic Jot, and they’re more optimustic than

usual heading into the year ahead,

“It’s going to be great,” Rose says. “People
are booking tours earlier than ever before, but
{ think it’s going to be an amazing year.”

Roux says he feels “very good” about 2012.
“We're never satisfied, but we were able to ac-
complish the majarity of atir goals [in 2011}, and
we anticipate another year of great tourmng talent
and success in 2012,” he says.

Having just produced the biggest tour in his-
tory with U2’s 360°, Live Nation global touring
chairman Arthur Fogel is understandably bull-
ish on touring. But his perspective is broader
than just the results of that tout. “Fverybody in

= s e B
THE SOLID BASE

RECOGNIZING THAT MUCH OF THE LIVE INDUSTRY

FLIES UNDER THE RADAR

ONLY AFRACTION of the totai touring
activity oCCurring in a given yearis re-
Ported to Billboard Boxscore orany in-
dustry trade.

Itsimportant to recognize thatthe

touring professionals employed and
keep the lights on.

From up-and-coming groups to trib-
ute acts, cover bands and the biggest
names in music, People turned out for

true meat of
nightinandnght out’atclubs, fesnvals,

airs,

Theresults of mostof these shows never
ppearinprint, but th

gigs,rodeos, 3

, talent buyers, PR

f  ers,agent
othervenuesail over the world, oﬂenby representatives, ticketers, sponsors, label
actsthat - ta-
scoreradar. ti i

ese isthis: Tour-
of shows are what keep the buses and i i
trucksrolli of  health isbright.  —RW
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our business likes to think they're the smartest
guy in the room,” he says, “but the truth is we
all learn as we goalong, and with the realities of
our world and our business, things are chang-
ing and you have to adjust.

"You can look at the last year and see there
are a lot of positive areas of strength and new de-
velopment in our business,” Fogel adds. “That's
really the key to survival and growth, and we
should feel pretty positive about the last year
and going forward *

WME's Geiger believes the music business.
overall is expanding in many ways and, for a
transition year. the industry has plenty to be
encouraged about

Basically there is 2 lot of change and im-
provement to our business that is yet to come,
[and] careful, considerate thought on pricing;
paying some attention to the consumer, and
not gouging; and some increased attention
to packaging is as fir as we've gotten, and
that’s a good thing,” he says “But I'm hope-
ful for much more.’

In fact, one would be hard-pressed to find
anyone in this business more optimistic than
Geiger, “I'm optimistic about global growth, ['m
optimistic about the technological tweaks and
customer retention tools, the pricing rools. that
will improve the business. I'm very aptinustic
that the digital music model will feed the concert
business and grow it, once 1t's mature,” he says
“That's going to come. and that's the stuff that's
really exciting: ‘How do we really improve the
business and make a more permanent change’

pposed dto “OK, everybody stop b
for a year”
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R&B/HIP-HOP

NTHE
MONEH

Young Money/Cash
Money’s Lil Wayne,
Nicki Minay rule;
Chris Brown, Jill
Scotl and Miguel help
revitalize R&B

BY GAIL MITCHELL

FASTLOOKATTHELEADING
spots on this year’s Top R&B/
Hip-Hop Albums chartand the
‘Top R&B/Hip-HopArtiststecap
gwesyouasnapshotof whathap-
pened musically n 2011
The Young Money/Cash
Money crew—Lil Wayne and
Nicki Minaj—ruled the roost.
Rihanna came through loud and
clear. Kanye West, both seloand
with partner in hip-hop Jay-Z,
left indelible impressions. Emi-
nern’s Recovery proved invinci-
ble, as did his moonlighting
with Royce Da 5'9" as Bad Meets Evil. Chris
Brown defied naysayers and roared back {see
story, page 37). Beyoncé, R. Kelly and T.{. re-
turned to familiar territory, while Wiz Khalifa

album, All  Want Is You, and the single “Sure
Thing" {No. 1 on the Hot R&B/Hip-Hop Songs
year-end recap), he finds himself at No. 4 on the
overall Top New Artists lineup.

hers shoring up the R&B front were

and ). Cole polished their as new-
cotmers 16 watch.

But there’s more to the R&B/hp-hop story
this year than what appears on the surface. De-
pending on who you talk to, R&B is exther on
its way back or losing more ground. Helping
build the case for the former argument were
the long-anticipated returns of Marsha Ambro-
sius and Jill Scott. The latter, after a four-year
hiatus, notched her first Billboard 200 No. 1
debut, The Light of the Sun. The project’s lead
single, “So in Love” featuring Anthony Ham-
ilton, also set a record: 18 weeks at No. 1 on
Adult R&B, tying with Maxwell for the most
weeks at the top of that tally.

Established artists weren't the only ones mak-
ing R&R headlines. Newcomer Miguel proved
to be a force. On the strength of his RCA debut
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Trey Songz, Jennifer Hudson, Ledisi {posting
her best showing to date with third album Pieces
of Me) and Chrisette Michele. Kelly Rowland
also made news this year.
propelled by “Motivation”
featuring the ubiquitous Lil
Wayne, which ranks at No.
2on the Hot R&B/Hip-Hop
Songs recap. And Lady Gaga
labelmate Mindless Behav-
10r breathed life back into
the boy group model with
its debut Streamline/Con-
Juncticn/Interscope album,
#1Girl

While Charlie Wilson
remained an Adult R&B

L g

TOP R&B/HIP-HOP
TOUROF 2011

TOTAL GROSS §7A.SMILLION

Can't miss him:
LIL WAYNE is
omnipresent on
an array of year-
end R&B/hip-hop
and rap recaps.

fixture—with “You Are” and follow-up “Life
of the Party”—duets were a vibrant presence
on that roster. in addition to the Scott/Ham-
ilton pairing, other noteworthy alliances in-
cluded Anthony David and Algebra falso a hot
story on the indie R&B front), Kelly Price and
Stokley, El DeBarge and Faith Evans, Kem
and Chrisette Michele, and the inspired pair-
ing of Cee Lo Green and
Melanie Fiona. Greenaiso
tops the R&BfHip-Hop
Digital Songs recap with
his viral hit “F*~k You
(Forget You).”

But one cannot navigate
that chart, or any other
R&B/hip-hop or rap year-
end tally, without running
into Lil Wayne (Tha Corter
IV, I Am Not g Human
Being), Minaj (Pink Fri-
day) and Khalifa (Rolling

Papers). Wayne and Minaj wield
a one-two punch on Top R&B/
Hip-Hop Albums, with hip-
hop claiming six of the top
10 showings. Those six also
include West, Eminem, Jay-Z
and Kanye West, and Khalifa.
Rounding out the top 30: Bad
Meets Evil, T.1, Lupe Fiasco,
Green, Beastie Boys, Drake
(whose Thank Me Later re-
tained its popularity) and Kid
Cudi. Plus, Wayneand protégée
Minaj also rule the Top R&B/
Hip-Hop Artists-Male and Top
R&B/Hip-Hop Artists-Female
charts, respectively.

Wayne and Minaj also main-
tain a one-two reigr: on the year-
end Top R&8B/Hip-Hop Artists
recap, followed by Rihanna,
Brown, West, Eminem, Khal-
ifa, Drake, Beyoncé and Songz.

However, Khalifa claims the
No. 1 position on the overall Top
New Artists recap while the No.
3 spot goes to Bad Meets Evil
and the No. 9 slot goes to West
protégé Big Sean.

I addition to pumping out
hiis own big hits ("6 Foot 7 Foot,”
“How to Love"), Lil Wayne
stayed busy providing valuable
assists to others. Key among
those: Rowland (“Motwation”)
and Brown (“Look at Me Now”
with Busta Rhymes).

Speaking of Rhymes, his
heightened profile fincluding
a track on Mary |. Blige's new
album), tanded him a recently
announced deal with power-
house Cash Money.

Rick Ross and his Maybach
Music Group—which moved
ffom Def [am Recordings to
Warner Bros. eathier this year—
drove "Aston Martin Music”
featuring Drake and Michele
across the finish linc on both
the year-end Hot R&B/Hip-Hop
Songs and Rap Songs charts
Speaking of the Rap Songslist,
Brown’s “Look at Me Now™ tops that tally while
Minaj posts two hits in the top 10: “Moment ¢
Life” (featuring Drake) and “Super Bass.” The
pint-size dynamo and Lil Wayne continue theic
top two tutelage on the Rap Songs Artists tally,
but this time with Mingj ruling the chart,

Also leaving a significant imprint on hip-
hop this year: Fiasco, Roc Nation newcomer
|. Cole, D] Khaled, Waka Flocka Flame, T.I.,
Pitbull and indie rapper Tech N9ne. Com-
manding the No. | spot on Rap Digital Songs
{available exclusively on Billboard.biz) 1s party
duo LMFAO.

[n addition to Lil Wayne, Mina) and Khalifz,
the onhne tally’s top 10 includes Diddy-Dirty
Money’s “Coming Home” (featuring Skylar
Grey) and Dr. Dre’s “I Need a Doctor” ffeatur
ing Grey and Erminern). Given the recent news
that Dre may now be taking a hiatus from re-
cording—and the continued delay of his long:
anticipated Detox—this might be the iconic pro-
ducer’s last chart sighting for a while.



Country’s crossover
bings and queens rule
onlhe charts

BYKEN TUCKER

HISAIN'TYOURGRANDDAD'S
country music. Teday’s country
starsarejustasathomeon the pop
charts as they arc on the country
tallies. Taylor Swift, Jason Aldean,
Lady Antebellum and the Band
Perry, among others, all made
theirmarkinother genresin 2011
Swift, who was honored this
month as Billboard’s Woman
of the Year. made 1t 4 point to
invite pop {and a few country)
stars onstage during her Speak
Now world tour. including Nicki
Minaj, Flo Rida. Usher. [ustin
Biber, [ason Mraz and Kenny Chesney, The
Country Music Assn. (CMA} and Academy of
Country Music both named her their enter-
taiter of the year. aid she picked up Billboard
Music Awards ta boat Swift’s 2010 release,
Spak Now (Big Machiney, leads the year-end
Top Country Albums recap.

Howevet, edging out Swift in the No. 1 spot
onthe Country Digital Songs Artists recap is
Jason Aldean. who married country and rap
onhis hit “Dirt Road Anthem” (Broken Bow)
He performed thse tune at the 2011 CMT Music
Awards with Ludacris, 1o less. Aldean’s duet
with Kelly Clarkson, “Don't You Wanna Stay,”
‘was not only a country hit. but alse charted
onthe Adult Contemporary Songs recap. The
Georgia native is also gaining momentum on
thetouring front, recently winning the Break-
through Award at the Billboard Touring Con-
ferenice & Awards.

This was also Guite a year for Lady antebel-
lum—the trio of Hillary Scott, Charles Kel-
ley and Dave Haywood—swhich placed near
the top in several categories, but mosi nota-
bly takes the No. 1 spot on the Top Billbeard
200 Artists-Duo/Group recap. The threesome
placed two of its Capitol Nashville albums in
the top 10 of the Top Country Albums cat-
egory: at No. 4 is Need You Now and at No. 6
s Own the Night, which topped the Billboard
200in Septernber after selling 347.000 copies.
faccording to Nielsen SoundScan. [n Novem-
ber. Lady A picked up its third straight CMA
Award for vocal group of the year. and earlier

this year it nabbed five Grammy Awards and
a Billboard Music Award.

If any act n country music had a breake
through year, it was sibling trio the Band Perxy.
Not only did Kimberly, Reid and Neil Perry
reach No. 1 o Hot Country Songs in late 2010
with "If | Die Young" {Republic Nashville), the
song also hit No. 1 on Billboard's Adult Con-
temporary chart. It tops the year-end Country
Digital Songs list, and the act’s selftitled debut
album finishes at No. 7 on the Top Country
Albums recap.

Blake Sheltan may not have crossed over n
the traditional sense, but he sutely paved some
pop culture in-roads in 2011 as one of four
coaches on NBC's “The Voice” alongside Marcon
5's Adam Levine, Chrisiina Aguileraand Cee Lo
Green. It was arguably his best year at country
radio, scoring his fourth and fifth straiht No. s
ort Hot Country Songs, a streak that dates back
to 2009. It’s na sistprise then that he leads the
Hot Country Songs Artists recap for the year,
placing “Honey Bee” (Warner Bros./WMN) at
No. 8 on the Hot Country Songs recap.

The top spot on the year-end Hot Country
Songs chart belongs to the Eli Young Band.
which had the year’s biggest hit with “Crazy
Girl” (Republic Nashville). It marked the first
tripto the wp of Hot Country Songs for the Texas

foursome, which had previously failed to crack
the top 10 in five attempts dating back to 2007.

Thanks to the success of Lady Antebellum,
Keith Urban, Eric Church, Luke Bryan, Dar-
ins Rucker and Dierks Bentley. Capitol Nash-
ville ance again tops the Iat Country Songs
Imptints and tHot Country
Songs Labels charts, as well
as the Top Country Albums
Imprints recap The Capi-
tol Nashville team also took
the overall Top Country [m-
prints st for combined sales |
and airplay success

Sony Music Nashville,
home to Chesney. Miranda
Lambert, Chris Young, Brad
Paisley, Carrie Underwood
and Sara Evans, among ath-
ers. leads the Top Country =
Albums Labels recap and
the Top Country Labels recap. Universal is No.
1on the Top Country Albums Distributors vecap.

The youth movernent in country music coni-
tinued in 2011. Among the top 10 on the Hot
Country Songs Artists recap, the sole veteran is
Chesney (No. 5 on the list), who scored his first
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Billboard top 10 airplay single m 1995. The rest
of this recap raster all achieved their first hits in
the past six years, including Aldean (2005}, Swift
{2006). Lady Antebellum {2007), Young {2009)
Zac Brown Band (2008) and Bryan {2007,

The trend is cven more apparent on the year-
end Top Country Albums
Attists tally. There, Paisley
(No. 7), who released his
debut album in 1999, finds
hinself the setior member
of a group that also includes
this year’s “American [dol”
winner, Scotty McCreery,
who is No. 9.

Perhaps not surpris-
ingly, gven the youthful
demographics of digital
downloading, Chesney is
also the oldest act on the
Country Digital Songs
Artists recap. The husband-and-wife duo
of Thompson Square. Kefer and Shawna
Thampson, are the newcomers of the group,
landing at No. 10 thanks to the success of
their breakthrough hit. “Are Yau Gonna Kiss
Me or Not” {Stoney Creek).

own the charts:

LADY ANTEBELLUM
is among the young
neratlon of acts
~ruling this year's
country -:cz!:s

o

|
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SPIRITOFSUCCESS

Depth and diversity
drive gospel,
Christian markets
BY DEBORAH EVANS PRICE

HERE ARE MANY ROOMS IN THE

house of faith-based music and that

diversity shines forth on the year-end
Christian and gospel music charts.

Gospel icon Kirk Franklin tops the

year-end Gospel Albums Artists recap

on the strength of his soulful Heilo

Feur, the No. 1 title on the Gospel

Albums tally. Skillet’s hard-rocking Awake

clocks in at No. 5 on the Christian Albums

recap and earns the ct the No. 3 spot on the

Christiun Albums Artists chart Worshipful

sets by Casting Crowns and Chris Tomlin

propel those artists to Nos. 1 and 2, respec-

tively, on the Christian Albums Artists recap.

The depth and dwersity of talent continue

to make both the Christian and gospel com-
rmunities strong niche markets, and though the
upper-echelon chart positions continue to be
dominated by such established acts as Frank-
lin, Tomlin, Casting Crowns, Third Day, Mary
Matry and Marvin Sapp. newcomers are cnjoy-
ing their piece of the pie as well. This {s espe-
cally true in the gospel world with Vashawn
Mitchell and Le’Andria johnson.

Mitchell's EMI Gospel debut album, Trium-
phant. 1s No 5 on the Gospel Albums chart.
Released in August 2010. sales have been
fueled by the hit “Nobody Greater,” which
is No. 1 on the year-end Gospel Songs tally.
In October, EM1 Gospel offered fans Trium-
phant—The Deluxe Edition. featuring two new
songs plus a bonus DVD with more than 60
minutes of performance, concept and inter-
view footage.

Johnson, a single mother of three, won
season three of BET’s “Sunday Best” talent
competition in June 2010 and has endeared
herselfto fans with both her impressive voice
and rags-to-riches story. (She lost her home

to foreclosure a day after auditioning for
“Sunday Best.") The Awakening of Le’Andna
Johnson is No. 7 on the Gospel Albums list.

Gospel hip-hop phenomenon Lecrae had
a great year, placing two titles in the top 10
of the Gospe] Albums recap—2010's Rehab
placed at No. 4 and 2011's Rehab: The Over-

ose, containing 11 new tracks, is No. 9.

However, Franklin continues to be gospel
music’s kingpin, taking the top spot with
Hello Fear. nitially slated for a May release,
Hello Fear was moved up to March 22 buoyed
by the strength of the singles “I Smile” and
“I Am.” Sales of the album also benefited
from Franklin teaming with Steve Harvey
for a gospel/comedy tour

The Christian Albums recap 1s dormnated
by perennial favorites, including Tomlin, Cast-
ing Crowns, Skillet, Third Day. MercyMe and
Newsboys. Tomlin takes.the top spot with his
2010 se: And [fOur God fs for Us. The Atlanta-
based worship leader places two songs in the
top 10 of the ycar-end Christian Digital Songs
chart favailable exclusively at Billboard biz} with
*Our God” at No. 2and "I Will Follow™ at Ne. 6.
Skillet's rockloving audiesce is also among the
digitally savvy, earniny it the top spot on Chris-
tian Digital Songs with “Awake and Alive” and
the No. B pesition with “Hero”

Casting Crowns had a big year again in 2011
The band’s 2009 album, Until the Whole World
Hears, continues to be a strong seller, placing at
No. 3 on the year-end Christian Albums chart.
‘When released in November 2009, it bowed at

No. 4 on the Billboard 200, Casting Crowns'
newest album, Come to the Well, was released]
Oct. 18 and debuted at No. 1 on Top Christiar
Albums and at No. 2 on the Billboard 200—is
highest entry on the all-genre chart.

Only the strength of Adele’s 21 kept the actou
of the top spot Come to the Well is No. 6 on the
year-end Christian Albutns chart buoyed hy the
band’s fall tour, a new book by lead singer Mati
Hall and the single “Courageous” including s
use in the hit indie film of the same name).

Veteran Christian bands Skillet, Third Day,
MercyMe and Newsboys capture the Nos. 4,5,
7and 8 spots on the Christan Alburns year-end;
tally. The top 10is rounded out by hard rock o
fit Red at No. 9 with third album Until We Haw
Fages, and Francesca Battistelli at No 10 with
sophomore set Hundred More Years. This wasi
big year for Battistelli, as the young singer/song-
writer captured female vocalist and entertaier.
of the year honors at the Gospel Music Assns
Dave Awards in April.

Tenth Avenue North reigns atop the Chis:
tian Songs list with the uplifting ballad “You
Are More” from second album The Light Meets
the Dark. The Reunion Records set finishes the
year at No. 15 o1 the Christian Albums list
The Christian Songs chart leans heavily 1nto
pop and worship with such hit titles as Casting
Crowns' "Glorious Day (Living He Loved Me);
Mandisa's “Stronger.” Sidewalk Prophets’ “You
Love Me Anyway” and Brandon Heath's “Your
Love” rounding out the top five and defining
the year at Christian radio -

SHAKIRAS DIGITALDOMINATION

New methodology
earns her Top Latin
Artist honors

BY LEILA COBO

HISYEAR.SHAKIRADIDN'THAVE
the rop-sclling Latin album in the
United States—her Sale el Sol landed
atNe. 4 on the Top Latin Albumsyear-
end chart. Nordid sheland anysingles
within the top 10 on the year-end Hot
Latin Songs recap.

But thanks to her formidahle digital
presence, including the top spot on Billboard's
year-end recaps for Latin Digital Songs Artists
and Latin Digital Songs—uwith “Waka Waka
{This Time for Africa)"—she is No. 1 on this
year’s Top Latin Artists and Top Latin Artist-
Fernale list

Shakira's performance marks a change 1n
the way Billboard's year-end charts measnre
success. For the first time, Latin rankings in-
clude general top artist categories determined
not only by album sales and radio airplay. but
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also by boxscore touring revenue, track down-
loads, Social S0 chart activity, ringtone sales and
streaming data.

By that metric, it’s no surptise that the other
top five Top Latin Artists—Prince Royce, Pitbull,
Enrique Iglesias and Don Omar, respectively—
all have a strong online presence, as well as an
appeal that extends beyond the traditional Latin
base and reaches a more cross-cultural realm. So
do Wisin & Yandel, who reign on the Top Latin
Artists-Duo/Group and Latin Rhythm Albums
Artists recaps, along with the Latin Rhythm Al
bums chart with Los Vaqueros: Ei Regreso.

Among this year's chart leaders is Prince
Royce, a new artist who tops a stunning 10
year-end charts, includ-
ing Top Latin Albums and
Tropical Albums with his
self-titled debut Royce is
also Top Latin Albums Art-
ist and Tropical Albums
Artist, and his combined
chart performance across
the board led him to rule
the Top Latin Artists-Male
and Top New Latin Art-
st lists. As a writer (under
the name Geoffrey “Prince
Royce” Rojas), he leads the

TOPLATIN
TOUR OF 2011
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Hot latin Songwriters recap, while his song
“Corazén Sin Cara” tops the year-end Hot Latin
Songs chart.

But it was anothet song—Omar's “Danza Ku-

Similarly, it's a compilation album—Los
Bukis’ 35 Aniversario—that reigns on the Re-
gional Mexican Albums chart, while the late
Selena, still strong, was the top-selling artist
on the ontine-only Regional Mexican Digital
Songs charts.

s for Pitbl, underscoring the grawing pres-
ence of English and Spanglish on Latm radio,
heis No. 1 on the Hot Latin Songs Artists recap
thanks to his seemingly endless supply of hits.
His pal her cross-cultural multilanguag
hitmaker, Enrique glesias. who had last year's

duro,” featnring Lucenzo—that the
Latin year, topping the Latin Pop Songs, Tropical
Songs and Latin Rhythm Songs charts. Omar is
also the Latin Rhythm Songs Artist of the year.

in the regional Mexican realm. it was largely
about youth and crossover, with big Billboard
Mexican Music Awards winner Gerardo Ortiz
topping the Regional Mexican Albums Artists
chart while Fidel Rueda is No. 1 on the Regional
Mexican Songs chart with “Me Encantaria” and
Julién Alvarez y Su Nortefio Banda tops the Re-
gional Mexican Songs Art-
ists recap

Amid this sea of cross-
cultural acts, tradition held
sway most prominently with
Cristian Castro whose cori-
ceptaibum Viva el Principe,
an homage to José José,
rules the Latin Pop Albums
chart and makes Castro the
Latin Pop Albums Artist of
the year. Castro’s set was
also the second top-selling
album of the year.

top-selling Latin all his time rules the
1.atin tour recap.

Universal Music Latin Entertainment leads
in the label realm while its fully owned regional
Mexican label Disa leads among imprints.

UMLE emerges again as the top distributor,
and also leads the Top Latin Albums Labels.
Latin Pop Albums Labels, Regional Mexican
Albums Labels and Latin Rhythm Albums La-
bels charts. In turn, Universal Music Latino,
Fonovisa and Machete top the Latin Pop Alburs
imprints, Regional Mexican Albums imprints
and Latin Rhythm Albuns Imprints recaps, re-
spectively. UMLE was only missing from the
tropical albums arena, where Top Stop, Prince
Royce's label. leads in imprints and Sony Music
Tatin leads in the label category.

Sony, n turn, rules the Hot Latin Songs La-
bels chart, while Disa once again dominates
the Imprint category. While Sony leads the
Latin Pop Songs Labels and Latin Pop Songs
Imprinits recaps, as well as the Tropical Songs
Labels chart, Disa leads in both the Regional
Mexican Songs Labels and Regional Mexican
Sofgs Imprint categories.



ILLBOARD'S YEAR IN MUSIC
special issue offers the definitive
recap of the songs, albums, art-
ists, labels, toursand other music
makers that have fared the best
duringthe past year.

Within this issue are 280 lists,
and there are 480-plus rankings
available online {see billboard.
bizjcharts), including deeper
rankings for some charts in-
cluded on these pages

Joining the print lineup in
2011 are rankings for the artist-
based Social 50 and Uncharted
«charts and the addition of Hot 100 Airplay artists.

Alsonew to the menu are expanded artist and
label breakouts for Latin and Rock. including
new recognition for the top artist. new artist,
femprint and label in those genres

The aforementioned charts recognize chart-
topping achievements by such diverse acts as
Justi: Bicber, Traphik, Shakira, Prince Royce

and Mumford & Sons.

" Exclusive fo Billboard.biz is the entire year-
end menu of chaits, including such recent
addytions as Pop, Alternative and Hard Rock
Digital Songs.

Each of the year-end music tallies represents
aggregated numbers for each artist, title, label
and music contributor from the weekly charts

Most of those numbers are based an data from
Nielsen Entertainment, with sales of physical
. and digital product compiled by Nielsen Sound-
Scan and radio airplay and digital streams mea-
i surcd by Nielsen BDS.

The Ringtones categoty is based on sales
tracked by Nielsen RingScan. Social 50 data 1s
provided by ontine aggregator Next Big Sound,

| while Uncharted s formulated by data from Next
Big Sound and Myspace.

| The entire Billboard charts depariment has
ahand in compiling the year-end recaps. At the
genter of this effort ave charts production man-
ager Michael Cusson and associate production
manager Alex Vitoulis. Boxscore chart manager
Bob Allen compiles the touring tallies.

‘The rankings for BDS- and SoundScan-based
sk chans reflect airplay or sales during the
weeks that titles appeared on a relevant chart
during the tracking period. This includes ac-
tivity during unpublished weeks for those lists
that print every other week. The 2011 chart year
‘began with last year’s Dec. 4 issue and ended
with the one dated Nov. 26, 2011.

Sales or airplay registered before or after
atitle's chart run aren't considered in these
standings. That methodology detail, and the
December-November time period, account
for some of the differences between tlese
Yists and the calendar-year recaps that are
compiled independently by either Sound-
Scan or BDS.

ILLUSTRATION BY HANK OSUNA

B —

Artist, imprint, label and distributor catego-
ies for all genres reflect accurnulated chart per-

formance for all titles on the pertinent chart.

The umbrella “label” categories refer to the
distributing labels and/or promotion kibels listed
on Billboard’s weekly charts. 1f only one label
appears on a chart listing, that company counts
as both “imprint” and “label” for that title

The merger or consoldation of labels during
2011 {Universal Motown and Universal Repub-
lic, Reprise and Warner Bros., Jive l.abel Group
and RCA Music Group) were taken into account
when ranking those labels for the year. Points for
chart entries were awarded appropriately based
on when those mergers took effect

Imyrint and Label rankings for Top, coun-
try. R&B/Hip-Hop, Latin and Rock combine
data from album and singles charts for each
respective genre, utilizing formulas that have
been weighted so that the sales units tallied on
the Billboard 200, Top Country Albums. Top
R&B/Hip-Hop Albums, Top Fatin Albums and
Top Rock Albums, respectively, have parity with
the specific chart points that construct each

week’s Billboard | ot 100, Hot Country Songs,
Hot R&B/! [ip-Hop Songs, Hot Latin Songs and
Rock Songs.

Rankings for year-end airplay charts are based
on accumulated BDS-monitored plays or audi-
ence impressions, depending on each list’s
weekly methodology, for each week a song ap-
peared on the chart

The ot 100 reflects accumulated radio, sales
and streaming points, according to data provided
by Nielsen BDS and Nielsen SoundScan.

Artist categories for Top, Country and R&B/
Hip-Hop have been revised this year to account
for activity beyond album sales, track down-
loads and airplay.

Now part of the weighted formula is Box-
score touring revenue. Social 50 chart activity,
ringtone sales and streaming data from such
sources as Vevo, Slacker, AL, Rhapsody and
Napster, among others, provided by Nielsen
BDS. Artist categories for Pan-Rock and Latin
have been added using this same methodology.

For an act to qualify as a new artist for the
Top, Country, R&B/Hip-Hop, Latin and Rock
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Reflecting on the
musical highlights of
2011—by the numbers

BY SILVIO PIETROLUONGO
-

categories, it must not have placed an album
on the Billboard 200 prioi to October 2010 or
appeared on a prior year-end new artist ranking.

The Dance Club Songs rankugs are based
on an inverse point system, with titles collect-
ing points based on rank for each week they
were on the chart

The publishing categories reflect accumu-
lated ponts for all charted songs on applica-
ble weekly charts. If a song is held by more
than one publisher, points are divided equally
among them.

Tn the Publishing Corporation category, pai-
ent companies receive 100% of the pornts from
publishers in which they own at least 50% equity
and 25% of the points compiled by publishers
thal they administer but do not awn.

Accompanying label listings on the top art-
ists rankings are limited to the label each artist
is signed to. An artist’s title count will still in-
clude all charting efforts, even those recorded
on other labels, .

Silvio Pietroluongoisdirector of charisfor Billboard.
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SUSAN BOYLE SK(0/(otumbia
MUMFORD & SONS.

Genlleman 0f The Roag/Giassnote

AKON Konvict/Uottont/SRt/Universal Reoublic
TREY SONGZ Songboak/Alantc
LUPE FIASCO Is & 5th/Atanii

b A deeper verslon of this chart

& appears on billboard.biz
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Top Artists

agrisy Inprntiabe

1 THEBLACKEYED PEAS
Interstope

2 LADY ANTEBELLUM GorolNashie

3 U2 khndinterscope

4 LMFAQ 7 ZAC BROWN BAND S HOT CHELLE RAE R4
Party Rock/will. 6 THOMPSON SQUARE Stoney (reek.
S BON JOVI Idlana/IDIHG 8  THE BAND PERRY Republic kashuilie 7 CHRISTINA PERRI illanit
6 SELENA GOMEZ & THE SCENE 9 TAKE THAT Foiydorlinversal 8 SCOTTY MCCREERY
Heivwood 10 RASCAL FLATTS EigMachine 19interscope/Mercury Nashville
9 BIG SEAN G.0.00./Det lan/Ipie
10 DEV
Top Artists

—Female

POS. ARSI lmpunt/abel

Top Iimprint

1 ADELE ¥/(clumbia POS. PRI (Charted Tileg)
2 RIHANNA SR/Del JanvidliG 1 COLUMBIA (87)
3 KATY PERRY Gapiol 2 CAPITOLGH)
4 LADY GAGA Stamine/kontwe/lerscone | 3 JIVEGD
S NICKIMINAJ 4 CAPITOLNASHVILLE 03
Yourg Horie/Cash Haney/iinversal egubic 5 DEFJAMUG
6  TAYLOR SWIFT tuMadine 6  ATLANTIC(S
7 BRITNEY SPEARS Jue/ith 7 CASHMONEY (%)
8 PNKLE 8 XL(4
9 KESHA Kemosabe/h(x 9  ELEKTRA()
10 BEYONCE parkwoot/(olumbie 10 INTERSCOPE (5))
Top Labels
= ——— | pos.us unedii
POS, ARIT impri 1 SONY MUSIC (25)
LIL WAYNE Young Honey/Cash 2 RCANY
Money/universal Republic 3 INTERSCOPE GEFFEN A&M (1)
2 BRUNO MARS beklia 4 UNIVERSAL REPUBLIC (i)
3 JUSTIN BIEBER S ISLAND DEF JAMMUSIC
SchooiBoy/Raymond Braun/tand/DIMG GROUP (36}
4 CHRIS BROWN ie/R(h &  ATLANTIC GROUP ()
s EMINEMwen/Sadytiemal/ierscipe | 7 CAPITOL (%)
6  JASON ALDEAN Boken ow 8  WARNER BROS. (39
7 WIZ KHALIFA Rostum/ilanic 9 SONY MUSIC NASHVILLE (1)
8 PITBULL bt 305/Polo Grounds//RCA 10 CAPITOL NASHVILLE (%)
9 KANYE WEST foc-felaDef an/DIMG
10 USHER Laface/live/RCh

4

'op New Artists

st impriniate)

WIZ KHALIFA Rostrum/Atlantic
FOSTER THE PEOPLE
StaTime{(olumbia

BAD MEETS EVIL Sadynmerscope
MIGUEL Black ice/ByStormlive/RCh

POS. IITE ( asted e g iAo

e |
ADELE (3) iL/Columbia/Sony Music
JUSTIN BIEBER ()
SchooiBoy/Raymond Braun/sand/IDIMG
TAYLOR SWIFT (98 Hacine
LADY GAGA (!
Streamine/KonLive/lnterscope/ih




UNIVERSAL REPUBLIC RECORDS

LIL WAYNE

BEST RAP ALBUM. “THA CARTER iV"

BEST RAP SONG: “LOOK AT ME HOW™ Chris Brown, LIl Wayne & Busta Rhymes

BEST RAP/SUNG COLLABORATION: “MOTIVATION™ Kelly Rowland & Lil Wayne

BEST RAP PERFORMANCE: L0OK AT ME K0W™ Chins Brawn, Lil Wayne & Busta Rhymes.
BEST RAP /SUNG COLLABORATION: /4 OK ONE™ DJ Khaled. Duake. Rick Rass & Lil Wayme

TOP ARTIST OF THE YEAR MALE

TOP RINGTONE ARTIST

TOP R&B/HIP HOP ARTISTS

TOP R&B/HIP HOP ARTIST MALE
NICKI MINAJ

BEST HEW ARTIST

BEST RAP ALBUM. “PIkk FRIDAY™

BEST RAP PERFORMANCE MOMENT  LIFE" Hick Ming] & Drake

TOP R&B/HIP HOP ALBUMS ARTIST
- TOP R&B/HIP HOP DIGITAL SONGS ARTIST

TOP R&B/HIP HOP ARTIST FEMALE

TOP RAP SONGS ARTIST DRAKE

BEST RAP PERFORMANCE: “MOMENT 4 L/FE" Nicki Mina| & Drake
BESY RAP /SUNG COLLABORATION /' (W ONE™ DJ Khaied. Drake. Rick Ross & Lit Wayme
BESTRAP /SUNG COLLABORATION: "WHAT'S MY HAME ™ Rihanna & Drake

TOP RAP SONGS IMPRINT
TOP RAP ALBUMS ARTIST

STOP R&B/HIP HOP ALBUM
DJ KHALED

BEST RAP /SUNG COLLABDRATION: */'M O ONE™ DJ Knaied, Drake. Rick Ross & Lil Wayne

TOP RAP ALBUMS

TOP RAP ALBUMS IMPRINT

TOP RHYTHMIC IMPRINT

e r————

WE ARE PROUD TO BE PARTNERS WITH THE HOTTEST LABEL ON THE PLANET @gg@gﬁc
I 0202090909090 -asgianaames
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LIL WAYNE (5)
Young Mone/Cash Monex/Universal Republic

a

MY KINDA PARTY Jason Aldean
Broken Bow

24

ILLUMINATIONS Josh Groban
143/Reprise/Wane! Bros.
OWN THE NIGHT Lady Antehellum

SUSAN BOYLE (3) 5 THEGIFT susimBorle
SYCO/Columbia/Sony Music SYCO/talumbadSony Mislc

LADY ANTEBELLUM (/) 6 A CARTER IV LilWayne
GapitoiNastalle Young Mones/Cash Money/Universal Reputbc
JASON ALDEAN (1 bioken Bow 7 PINKFRIDAY bickiMina)

KANYE WEST () Young Money/Cash Money/lniersal Reputic
RocA-Fella/Del am/DING 8 SIGH NO MORE Humford & Sons
JACKIE EVANCHO (3) Gentleman Of The Road/Glassnate
SYCO/ColamoiSony Music 9 LOUD Rinanoa SRP/0et i)

NICKI MINAJ () 10 TEENAGE DREAM Kaly Perry Cpill
Yourig Honey/Cash HoneyiUniversa Repubi 1 MY BEAUTIFUL DARK
EMINEM (S TWISTED FANTASY Kanye West
Wb/Stacy/Aflermathnterscopey1GA Roc-A-Fels/Det Jam/IDIMG

MUMFORD & SONS (3) 12 DOO-WOPS & HOOLIGANS
Gerileman 01 e Road/Glassnate rono Mars kira

RIHANNA (1)SR/0ef iam/0HG 13 RECOVERY Eminem

ZAC BROWN BAND (3 WebfShady/Aftermalhyinirscope/iGA

Southern Ground/RoaBigger Picture/AllanicieG | 14 WATCH THE THRONE Jay 2 Kanye
KATY PERRY (1) Caphol st Roc-A-FelRoc Nation/Det Jam/IDIMG
BRUNO MARS (1) Flkira 15 OHOLY NIGHT (EP) fackie Fvancho
RASCAL FLATT!

KID ROCK (3)Top Dog/AantiAG 16 BORN FREE KidRock fop Bou/Allnii/iG
JOSH GROBAN (2 17 NOTHING LIKE THIS Rascal Fltts
3 /ReprisefWarner Bros. By Machine

THE BLACK EYED PEAS (1) 18 MY WORLD 2.0 fustinSieber
fnterscape/|GA SchoolBoy/Raymond Braun/sand/DMG
BEYONCE (¢) 19 NEED YOU NOW Lady Antehellur
Parky 000/ ofumdia/Sony Mitsk CandolHachville

PINK (afaelfe/ich 20 GLEE:THEMUSIC, THE
BLAKE SHELTON (4 CHRISTMAS ALBUM Soundurack
Warner Bros. Naghvdle/ With 0th Century

MICHAEL JACKSON (4 21 4 Bevonce Parkwood/Calumbia/Sony Music
MAjEgicisony Music 22 GREATESTHITS... SO FAR!! Plik
MICHAEL BUBLE (i )

3/Reprie/Wammer Bios 23 YOU GET WHAT YOU GIVE Iat
BRAD PAISLEY pite
KESHA (5) Kemosabe/RCA Wantic/AG

CHRIS BROWN (1 jive/RA

KIDZ BOP KIDS (5)kaoi & Tie

FLORENCE + THE MACHINE©

Unversal Regubiic

BRITNEY SPEARS () Jue/R(A
FOO FIGHTERS (1 Roswell/RCA

THE BAND PERRY ()

Requbic Kashvie/nwersal Republic
SCOTTY MCCREERY ()

9Mercury st/ GA/OMGN
SUGARLAND (2 Meraury Hashye/ IHGH
MIRANDA LAMBERT (3)

RCA Hasivalle/SMN

IAY-Z ()RS Haton

COLDPLAY (5 (2piol

ERIC CHURCH (3Bl Nashvile
KEITH URBAN () Gafitol ashvile
THE BEATLES (5) ppefCapitl

WIZ KHALIFA () Restrum/Alnti/AG
KENNY CHESNEY () BNA/SHN
BAD MEETS EVIL()
Stathnterscope/l6k

R.KELLY () ine/RCA

CHRIS TOMLIN )
siseps/Spartow/EH (HG

TONY BENNETT ()
RPM/(ColumbiafSany Misic
BON JOVI (1) stand/IDIHG
THE BLACK KEYS ()
Hanesuch/Werner Bos.

@ Adeeper verslon of this chart

appears onbillboard.biz

POS. UL gl

Top
Billboard 200

21 Adele KL/Columbia/Sony Music
SPEAK NOW TavlorSwift g Hachine:
BORN THIS WAY Lady Gaga

N
3

F.A.M.E. (hris Brown Jive/RCA
THE BEGINNING The Back Eyed Peas

NEVER SAY NEVER: THE
REMIXES (EP) Justin Bieber
SchoolBay/Raymond &raun/and/IDJHG

32

o
)

o
Iy

35
36
37

®
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42

a3
44
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FLORENCE WELCH of
Florence & the Machine

MY WORLDS ACOUSTIC JustinBieher | 59 LASERS LupeHasco s & 5inlanii/iG
SchoofBay/Raymond Braunisand/ DIMG 60 NUMBER ONE HITS T McGraw (o
THE BAND PERRY The Band perry 61 TAILGATES & TANLINES Luke Bryon
Repu NastlefynvesalReputiic CapitoNashvihe
FEMME FATALE BritneySpears /i | 62 HANDS ALL OVER Haroon'5
NOW 37 Varkous Artists ARHAOCone/I6A
UnwersaEMSony HuskCapitel 63 BTR (SOUNDTRACK) Big ime hush
THE INCREDIBLE MACHINE Nickelaoon Columbia/Sony Music
Sugarland Mercury Hashuile/ UGN 64 NOW 39 Various Arlsts
NOW 38 Vatious Arfsls UniversalfMSony Music/Captol
UnsersaifeMsany Hus/Capto! 65 TRON:LEGACY (SOUNDTRACK)
MYLO XYLOTO (oidalay Gantol Datt Punk Wal Distey
GET CLOSER Keith Urban Coptoibiashile | 6 CHIEF Eric (hurch E4] Hashale:
19 Adele 1/Counbia/Sont Husc 67 A YEARWITHOUTRAIN
ROLLING PAPERS Wi haifa Selena Gomez & The Sczne Hollywead
Rostrum/Alanti/4G 68 THE FOUNDATION ZacBrown Band
WASTING LIGHT fao Fighters RoarfBigger PicturefHome Grown/ALant/AG
RoswellAC 69 CANNIBAL KeShatemasabel ROk
GLEE, THE MUSIC: SEASON 70  HELLO FEAR Kirkfrankiin
TWO: VOLUME 4 Soundirack FoloSou/Vetly/R(A
20th Century Fox T¥/Columo/Sony Music 71 UM WITH YOU Red HotChili Peppers
HELL: THE SEQUEL (EP} Wanerbs.
8ad Meets Ewil Snacinlerscone/ G 72 RED RIVER BLUE lake Shelton
HEMINGWAY'S WHISKEY Warner Bros, NashvilelWH
Kenny (hesney BHA'SH 73 LOADED: THE BEST OF BLAKE/
LOVE LETTERR.Kelly Ive/RCh SHELTON Biske Shelton
LUNGS Florence + The Maching Reprise (Naghvibe)fWMN
Univeral Repubic 74 | REMEMBER ME Jenrifer Hudson
DREAM WITH ME Jackie Evancio ArstalRCA
SYO/CoiumbvarSony Husi 75 COLE WORLD: THE SIDELINE
THIS IS COUNTRY MUSIC STORY | ColeRoc Nalon/(ohumbia/Sony Ho
Brad Paistey Arst Nashvlle/SHH 76  WHEN THE SUN GOES DOWN
1AM NOT A HUMAN BEING Selena Gomez & The Scene Hollywood
LitWame Cash Honey/riversal Republic 77 LATENIGHTS & EARLY

HITS Bon ovi M Marsha Ambrosius /2CA
DUETS I Tony Bennett 78 THELADY KILLER (eeloGreen
RPMAColumbia/Somy Busk Radiculfure/tiekira
BROTHERS Tne Biack Kefs 79 SAVEME, SAN FRANCISCO i
HonesuchWarner Bros. Columbia/Sony Musc
NO MERCY TLGrang Histie/illanichG | BO  THE LIGHT OF THE SUN il Scot
NOW 36 Varlous Arists s Babe/ Watnes Bros.
Ureversal/EHI/Sony Music il 81 BESTNIGHT OF MY LIFE
BURLESQUE Soundlrack RCh famie Foxx J/RCA
MICHAEL Hichael ackson 82  CHRISTMAS Hichael Buble
MIple/Sony Msic 5fReprsefWarmer Bos.
TORCHES Fuster The Pectle 83 MY CHRISTMAS Andrea Bocelll
Staime/Columbia/Son sk Sugar/Decca
THE FAME lady Gaga 84 MERRY CHRISTMAS [ YOU
CLEAR AS DAY Scotfy McCreery 85 KIDZ BOP 19 Kidz Bop ids Rezor e
1erey Nashvil /GA/LNGN 86  SONGSFORJAPAN Various Alists

REVOLUTION iranda tambert
Columbia NashviberSHi

EMlWamer Bras./Sonv/Universaiiiversal
Republic/Unyersa Repubic/Sony HustSony sk
S
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87 (EMONADEMOUTHsundhack | 107 A THOUSAND SUNSLinkinfark | 126 STRONGER Keli Garkson 5/
Wl ey Hachne Shon/Warne . 127 GLORY IN THE HIGHEST:
88 FEARLESS fovorswitBgtacine 108 MY WORLD (EP lstnBieber CHRISTMAS SONGS OF
89 ANDIF OUR GOD IS FORUS .. ctooBaRaymondSaun/sand/ DG WORSHIP s Tomiin
s Tomin sistesfSsarow/EHi 4G 109 WOW HITS 2071 Varousrsts sastepspanon/T G
90 COUNTRY STRONG Soundlrack rovcencinegity/Word Cu/ENIEH 4G 128 34 NUMBER ONES Hlan lacison
RNt/ 110 GLEE: THE MUSIC, SEASON rstabashale/ s
91 THANK ME LATER Drske TWO: VOLUME 5 Soundiack 129 HERE FOR A GOOD TIME
. it HCA el G
92 HOTSAUCECOMMITTEEPART | W11 PAPER AIRPLANE MismKiaiss+ | 130 DANGER DAYS: THE TRUE
TWO Beast i LIVES OF THE FABULOUS
93 COMEAROUND SUNDOWN | 112 NO BOYS ALLOWED Kerifison
s O LeonCa HosenfZoe Hnerapefch
94 UNDER THEMISTLETOE hsin | 113 ENJOY YOURSELF Bily{urington FEATS AND SHARES
95 ANIMAL feShalemosate/iCh 114 THE E.N.D. The Black ved Peas How Distributors, Labels Fared
96 CALLING ALLHEARTS tersapefGh
KersiaCol efen/ G4 115 GOODBYE LULLABY Avil LavisreR(s
97 THE SUBURBS Aratefirefierge 116 5.0 Nelly benylimvera Bepunlc
93 ALLIWANT IS YOU Hiuel 117 THEKING IS DEAD The Decembersts Chagy Shagel(h
S kabStom/IveRh fapiol =
99 STRONGER Saafaniciischissi | 118 LAST TRAIN TO PARIS
100 BON IVER Bon Iver jagjaguwar Diddy-Dirty Money Bad Boy/Interscape/IGA
101 CHARLESTON, SC 1966 19 LOVE? fener Lopez snd/DikG
Do Rockes CaptoiNeshie 120 NUMBER ONES Micel Jackson
102 JOURNEY’S GREATEST HITS MiYEpi/Son Husc
Souvey (o esecSon Husic 121 AWAKE Silet Ardentfa e/
103 OUTLAWS LIKE ME 122 NOEL Josh Graban 65hepnse/arer e,
Justin Koo ory 123 HELPLESSNESS BLUES eetfores
104 PASSION, PAIN & PLEASURE Sunfop
e Songz SonghookiA i 40 126 PLANET PIT it
105 LIBRA SCALE Ne-fo0e s/iHG 1 PO GV
106 KIDZBOP 20kzBnKidskaoriTe | 125 FINALLY FAMOUSSiasean

60.00/pef lam/10iMG

&

“

e LONELY ISLAND

KILLJOYS My Chemical Romance
Repvise/Mamer Bros

5O BEAUTIFUL OR SO WHAT
Paul Simon Hear/Concord

SORRY FOR PARTY ROCKING
LMEAO Party Roci/uwiLam/Cherrytree/
InfrscopefiGh

NIGHTMARE Avenged Seventold
Hopeless/Sre/ aroer bos.

MAN ON THE MOON II: THE
LEGEND OF MR. RAGER Kid (ui

CHARTS

135

134
137

3

38

161
162

16:

4

164

165

HOLLYWDQ0 £.5%
BROKEN BIW L.T%
CAPTOL HASHVILLE L7%
WARNER BAOS, 24%
UNIERSAL MOTOWN 3%

ROADRUKNERS.%

Dream D600 0 fUrwersal Repubiic
THE KING OF LIMBS Ratioheat

W Tcker Tape/TeD.

LOVESTRONG. (hristinaPerr Afenic/AG
UNTIL THE WHOLE WORLD
HEARS Casting Crowns Beach ireet/
JeunonySony Husic
NEIGHBORHOODS Bink-152
J6C/oterscopelich

SCIENCE & FAITH Thestipt
Phonogenic/Egic/Sony Hustc

NOW THAT'S WHAT I CALL
CHRISTMAS! 4 Yarious Artisls
EMUnversalfSony Husc/Captol
EVANESCENCE Evanescence ¥ind-u
AMERICAN TRAGEDY
Halhywood Undead A&K/ctone/KGA
CODES AND KEYS

Dealn Cab For Cutie Barsus/Atlan!

NEON Chris Young RCA Nashwile/SHN
CURTAIN CALL: THEHITS
Emine Shady/flermaifnerscopeGh
THOMPSON SQUARE

Thompson Square Soney Creek

GLEE, THE MUSIC PRESENTS!
THE WARBLERS Saundirack

20t Century Fox TY/CofumbiaSony Husic
AMERRY LITTLE CHRISTMAS
CEP) Lady Antebellum Gapicifsse
LEGEND: THE BEST OF BOB
MARLEY AND THE WAILERS Bob
Marley And The Wailers Tulf Gang/lsand/ DG
HITS ALIVE Brad Pisiey
ArstaNasnle/SH

CHRONICLE THE 20
GREATEST HITS Geedence Clearwater
Revival Eantasy/Concord

HOLDING ONTO STRINGS
BETTER LEFT TO FRAY Seetler
W09

BARTON HOLLOW

The Gl Warssensiity

AX4=12 deatman Hassirag Uiz
AMBITION Wale Haybect Warrer s
SOMEONE TO WATCH OVER
ME Susan Boyle SYC0/Calumbia/Sons Husi
THE R.E.D. ALBUM Game DGC/ich
JUST CHARLIE (hathe Wisan
PHusilve/ACh

ENDGAME Rise Against 060/ ferscop/ G4
INTIMACY: ALBUM Il fem
Universal Repulc

CAROLINA Eric thuch Caplol Kashvile
2011 GRAMMY NOMINEES
Vatious Atists Grammn/five/RCA

ALL OF YOU Calbie (aillal

Universal Republic

TAYLOR SWIFT Taylor Swil g Machine
NOW THAT'S WHAT | CALL

2001 HOT DIGITAL
SONGS
Top Label Chars Share
(Porcentago)

/ ISLANDOEF JAM
A MUSIC GROUP
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COUNTRY: VOLUME 4

Various Artsts Unversal/EM/Sa Musi /U
TOWN LINE (EP) Aaron Lews R
ALL THE WOMEN | AM Reta
StrstrucVaiory

~FEATURING orah Jones e Note:
BACK TO BLACK Any Winehouse
Unersal Reputic

LOVE ME BACK Jazmine Sulfivan /R4
HERE | AM Kelly Rowiand

Unwersa Matown,UnersaRepubic

FOUR THE RECORD

Hiranda Lambert RCA Nesheile/SHi

THE BEST OF LYNYRD SKYNYRD:
20THCENTURY MASTERS THE
MILLENNIUM COLLECTION
Lynyrd Skynyed HCA/UMe

AMERICAN IDOL SEASON
10 HIGHLIGHTS: SCOTTY
MCCREERY (EP) Scolty Mitresry
19/Hercury Nashwle/Inlsscone/iGh

1 The Bealles Appi/apiol

PLAY ON Carrie Underwood

Tjhnsta Nashwille/ St

UKULELE SONGS Eddie Vedder
MorkeywenchuniersalRepubi
TURTLENECK & CHAIN

39
au

The tonel stand UniversaiRepubic [
179 WAR IS THE ANSWER b \ -
e FingerDeat PunchPrspec Pk LADY ANTEBELLUM o &
180 GLEE, THE MUSIC: SEASON
TWO VOLUME 6 Soundiratk UnversalfEMSon Musiciaptol 3 ZACBROWN BAND () Soutfien 6 NICKIMINAJ() 9  BLAKE SHELTON(
20t Centry ox TY/ColomiSony s 195 THE BEST OF ERIC CLAPTON: Ground)Rozt/BiggerPctre/Alanlic/aG Young Money/Cash Money/Unversal Republic Warer Bros. Hashvile/ Wi
181 FARMER’S DAUGHTER 20THCENTURY MASTERS THE | 4 RASCAL FLATTS (3)Bigachne 7 RIBANNA (0)SRP/Dek art/IDIMG 10 MICHAEL JACKSON (§
Crvsta Bowerson 9/ve/RCk MILLENNIUM COLLECTION 5  THE BLACKEYED PEAS () 8 KATY PERRY 1) Capitol RIVEpicfSony Musi
182 HALFWAY TO HEAVEN EncClapton Cronides/PolydorUbe Inlrscene/lch 9 BEYONCE()
Srontley Gilert Vaior 196 MAYBACH MUSIC GROUP 6  KIDZ BOP KIDS ()R8 lie i
183 CRAZY LOVE HihaelBuble PRESENTS: SELFMADE:VOL.| | 7 FLORENCE+ THEMACHINE() | 10 PINK () lafaeflie/Rch .
13/Reprse/WarmerBro Various Atists Maybach/emer Bos Universal Republic Top Billboard
184 WHAT SEPARATES MEFROM | 197 GREATEST HITS VOLUME 1 8 FOO FIGHTERS (1) Roswel/f 200 Imprints
YOU Abay ToRemember vclory Rascal Fatts yrc St 9  THEBAND PERRY (i . —_———
185 A CHRISTMAS CORNUCOPIA 198 IF NOT NOW, WHEN? ntubus Republic Nastv e/ Unversal Republic Top Billboard POS. IMpBIN Charle Ties)
3 10 SUGARLAND (3 Hercury Nashlle/UMGH 200 Artisls 1 COLUMBIA ()
186 WHAT MATTERS MOST 199 THE MARSHALL MATHERS LP _Male 2 BIGMACHINE®)
i - 3 ATLANTICG
187 UNBROKEN DemiLovato follvurod 200 THE PROMISE Brute Sprinssteen . a " | 4 CAPITOLNASHVILLE ()
188 A CHARLIE BROWN CombiadSony Huskc L} op Billboard POS. AalisT (Charled 1es) mpint/abel 5  INTERSCOPE (4
CHRISTMAS (SOUNDTRACK) 200 Artists 1 JUSTIN BIEBER (5)SchooBoy/ | 6  CAPITOL (55
Congord P Raymond 8raun/Isiznd/IDMG 7 XL@
189 FLOCKAVELI WakaFlogka Flame —Female 2 LILWAYNE®) 8 JIVEM
1017 Brick SusaciAsytum/Warnes Bros T 9 DEFJAM()
190 COME TO THE WELL Casting Crowns POS. AaHSH (harleg i impnabel. 10 ISLAND (7}
Beach Strest/Revion/Some Music 1 ADELE (3 XL/Columbia/Sony Music
91 AMERICAN CAPITALIST 2 TAYLOR SWIFT (4o Hachne
Five Fnger Death Punch Prospect 2 3 LADYGAGA( .
192 ANGLES The Strokes RCA POS. st (Chrted Tleg) Inpnnt/Lah ‘ Top Biliboard
193 THE TAYLORSWIFTHOLIDAY | 1 LADY ANTEBELLUM (¢} 4 SUSANBOYLE 200 Labels
COLLECTION (EP} Ta¥lor Swift Capltol Nashyille SYCO/Colambia/Sony Husic — —
g Hachine 2 MUMFORE & 50NS § 5 JACKIE EVANCHO POS. Bt (rared e
194 NOW 35 Various Artists Gentieman Qf The Road/Glassnote SYCO/ColumbralSony Husic 1 SONY MUSIC (3]
2 RCAC
3 INTERSCOPE GEFFEN AGM
4 ISLAND DEF JAM MUSIC

THISPRINT VERSION of Billboard's YearinMusic
Provides an in~depth look at the state of our busi-
ness. with 280 charts that track the best-selfingal-
bums and most-played singics of 2011 and Il charts
thatanalyze theconcert industry.

Buteven more extensive year-end coverage
Is avallable on our websltes, Billboard.com and
Billboard.blz.

OnBillboard.com, we'll feature an extended Q& A
with Adele, the year'stop artist; the top 25 music
moments of 2011;critics' and artists’ choices for

album of the year; a galiery of photos of the year; the
top 10 viratvideosof the year; the 10 best Billboard.

com performances: the results of ourreaders poll:
theBillboard.com staff's |0 favorite songs of the
year;the bestand worstfashion of 2011; and the
yearinarrests. Biilboard.com also will pay tributeto
notableindividuals who died during 2011.
board.biz will offer more than 4BO charts,
including many exclusive to the Web. For chart
categoriesincluding Top Billboard 200 Artlsts, In-
dependent Albums andinternet Albums, deeper
year-endrecaps willbe featured on Billboard biz.
Deeper charts also appear online for such genres
as R&B, country, Latin, regional Mexican, tropical,
dance, Christian, gospel. classical andjazz.

“ 17"}‘

JG5H GROBAN. §

Money/t

GROUP (37;
§  UNIVERSAL REPUBLIC 4,
6  CAPITOL (%)
7 ATLANTIC GROUP (4)
8  WARNERBROS. (7§
9 SONY MUSIC NASHVILLE (2
10 BIG MACHINE{

JASON ALDEAN (2) Broken Bow

KANYE WEST ()

Rac-A-Fella/Def lom/IDING

EMINEM (5)

Wab/Shady/Aftermath/Interscope/1GA
RUNO MARS (1) lektra

KID ROCK (3} fon Dog/Atianti

JOSH GROBAN (1)

143/Reprisef Warner Bros.

Top Billboard
b

POS. DISTRAUTOR ((hr tles)
UNIVERSAL (335)
SONY MUSIC (169}

WEA (10)

INDEPENDENTS (53t L
EMM (158)

VA WN -

58 | BILLBOARD | DECEMRER 17, 2011



0w

H

14

Independent
Artists

I abel
JASON ALDEAN (1) Broken Bow
MUMFORD & SONS &)

Genternan 01 The Road/Classrote

FIVE FINGER DEATH PUNCH ()
ProspedtFint

ARCADE FIRE (jHerge

BON IVER () jaduiar
RADIOHEAD (1) 11/TckerTape/ 1B
FLEET FDXES ()Sub/op

THE COUNTDOWN KIDS (6) Sonoma

DEADMAUS () Mausiiag/Ultra
THOMPSON SQUARE (1) Steney (reek
4 deeper version of this chart

* @ appears on billboard.biz

Independe
Albu

Autis) mpri/iabe!

MY KINDA PARTY Jason
Aldean Broken Bow

SIGH NO MORE Mumiord & Sons
ennin O TheoadGassnale

THE SUBURBS Arcade ire erge
BON IVER Bon et Jagaquwat
THEKING OF LIMBS Radiohead
HiTeteTepef 18D

HELPLESSNESS BLUES Fleet fores
suoP

AX4=12 deadmans Hausian/Uis
THOMPSON SQUARE Thompson
Sauate Slooer {reek.

WHAT SEPARATES ME FROM
YOU ADay ToRemember Yicory
TOWN LINE (EP) haron iewis 22
BARTON HOLLOW Uhe il ars

AMERICAN CAPITALIST

Five inger Death Punch Progpect Park

WAR 1S THE ANSWER

Five Finger Death Punch Prospect Park

THE WHOLE LOVE Wit
bjhnt-fEgtaph

THANK YOU HAPPY
BIRTHDAY (age The Flephant DsP/ive
BLUE SLIDE PARK Hac Miller Rostrum
ALL 6'S & 7'S Tech Ndne Strange/RB(
CIRCUITAL Hy Horning Jacket A0
GOBLIN Tyer, The {reator Xt
DY TO THE WORLD

Pk Hartn e

UNTIL WE HAVE FACES

Red Esential

SHOWROOM OF
COMPASSION (ake Upbezt
SUCKER PUNCH Soundirack WaterToer
OPEN INVITATION Tyrese

GOD WILLIN' & THE CREEK
DONT RISE RayLamontagre And The

Adceper version of this chart
appears on blliboard.biz

Independent

BROKEN BOW (1)
GENTLEMAN OF THE ROAD (3)
MERGE (7

SUB POP (1)}

Rascal Flatts Lyrc Steel

18 DARK SIDE OF THE MOON Firk
Hoyd Captol

19 VHISTORYTELLERS
Johtny Cash/Wille Netsor American/Calumbia/
Sany Masic MG/ Sony Husic

20 GREATEST MITS o Seger & theSiver

Bullet Band Capito)
21 THETAYLOR SWIFT HOLIDAY
COLLECTION (EP) favlor wit
Hghachne
A CHARLIE BROWN
CHRISTMAS (SOUNDTRACK)
Vince Guarald Tro Fantasy/Concord
DARK HORSE Nickeladk Rosdrunet
FEARLESS Taylor Switt 51 hahine
GREATEST RITS Guns N Roses
Gelfedbe
A deeper varslon of this chart
appears on billboard.biz
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Catalog 1

wrints

. 1 (Charted Tie:
COLUMBIA ()
APPLE (I§)
BIG MACHINE (3)
CAPITOL (26}
INTERSCOPE (10)
REPRISE (1%}
FANTASY (3}

.. -7
geoNanasuN H

SUGAR()
LEGACY (5)

Catalog Labels

£OS. Wi (harteq
1 SONY MUSIC (10}
2 UNIVERSAL MUSIC

ENTERPRISES (¢3)

3 CARITOL()
4 WARNER BROS. )
5 INTERSCOPE GEFFEN AGM ()
&  ATLANTIC GROUP
7 BIG MACHINE )
o 8 CONCORD(}
ELVERISEER DEATH PUEES S UNIVERSAL REPUBLIC (i)
10 DECCA()
&  PROSPECT PARK() 2 ADELE 1/ (ehmbia/Sony Musi 6 THEE.N.D. The Black Eyed Peas
7 JAGJAGUWAR() 3 TAYLOR SWIFT 5)6igHadine Intrscope/ioh
8  SONOMA(N 4  EMINEM() 7 GLORY INTHE HIGHEST:
9  VICTORY () WebiStadeiftermatiinterscope CHRISTMAS SONGS OF Catalog
10 MAUSTRAP( S MICHAEL JACKSON () WORSHIP (hiis fomin (ributors
M)fepic/Sony Husic sixsleps/SpasiondEHl (HG — =
—— | €  ANDREA BOCELLI(Suarlea | 8  TAYLOR SWIFT TaplorSwiftBgHachire | POS. bitatauion
7 JOURNEY ) (olunbia/Sony Husic 9 CURTAIN CALL: THE HITS UNIVERSAL (%)
Independent 8  ELVISPRESLEY () Eminem ShatyiAttarmanierscooefGh 2 SONYMUsIC@)
Lahbel ReARegacy/Sony Musc 10 LEGEND: THE BEST OF BOB 3 WEAGH
—_— 9 JOSHGROBAN() MARLEY AND THE WAILERS | 4 EMMG)
POS. abeL (Charled ille Bros. Bob Marley S INDI “n
1 BROKEN BOW () 10 CHRIS TOMLING) M CHRONICLE THE 20
2 GLASSNOTE() Sixtegs/SuamoEM CHG GREATEST HITS
3 EONEW) Creedence learwater Revival anasy/Concord P
4 EPITAPH (i) 12 THE BEST OF LYNYRD Digital Albums
S MERGE() SKYNYRD: 20TH CENTURY Artsts
6 SUBPOP() MASTERS THE MILLENNIUM = —
7 ATOQ) COLLECTION AUMe | POS. RIS Ciates e impunifatel
8 PROSPECTPARK () POS. HILEdils) lprint/Lat 13 BACK TO BLACK Amy Winchouse 1 ADELE (3} XL/Columbia/Sony Music
9 JAGJAGUWAR () 1 19 Adele KL/Columbia/Sony Music Unversal Repubic 2 LADYGAGA()
10 SONOMA®M) 2 MYCHRISTMAS hndreabocelli say | 18 1TheBeatles ope/Ganitel Siteamine/¥onlefnterscope/iGh
e 15 THEBESTOFERICCLAPTON: | 3 MUMFORD&SONS
3 JOURNEY'S GREATEST HITS 20TH CENTURY MASTERS THE Gentleman ol Te Road/Glssno
Jouiney Columbia/tegscy/Sony Husic MILLENNIUM COLLECTION 4 KANYE WEST
Cata log Art 4 NUMBER ONES Hichael lacson Erc Clapton Cheonices/Polydor/Ue Roc-A Fela e Jam/IDIMG
- HEgSoneMisic 16 THE MARSHALL MATHERSLP | 5  LILWAYNE()
POS.ARIIST (harted I NOEL Josh Grolian B fCash
1 THE BEATLES (I5) Apple/Capitol 17 GREATEST HITS VOLUME 1 6  COLDPLAY (5)tanitsl
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RIHANNA, (1) SRF/Def Jan/ DIMG
FLORENCE + THE MACHINE (3
UnversalRegablic

KATY PERRY () Ganitol

JAY-Z () Rochation

Digital Albuns

21 Adele XU/ColumbiafSony Husic

@ A deepar verslon of this chart
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51GH NO MORE Humford & Sons

n 0f T bnadiGassnole
BORN THIS WAY Lady Gaga
Stieamime/KonlivellnlerscopeyiGA
WATCH THE THRONE JayZ Kanye
West RocA-Fell/RocNahor/Def ani/ DI,
THA CARTER IV Lil Wayne
Young Money/Cash Mo bivereal Republc
MY BEAUTIFUL DARK
TWISTED FANTASY Kante West
Rog-A-Fella/Det lam/IDHG
MYLO XYLOTO (oldplay (apitol
LOUD Rifiania SRP/bet m/IDIMG
TEENAGE DREAM Katy Perry (apiol
DOO-WOP5 & HOOLIGANS
Bruno Mars Fekira
GLEE: THE MUSIC, THE
CHRISTMAS ALBUM Soundirack
20t Century Fox 1¥/ColumbiaySany Husic
SONGS FOR JAPAN Various Aists
EMI/Watoer Bros /SonvRlniversalfUsversal

TORCHES Fuster The People
StarTme/Columbia/Sony Musk
RECOVERY Eminem
Web/Shady/Aftermathinterscape/(G
HELL: THE SEQUEL (EP)
Bad Meets Evil Shady/interscope/ 64
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GLEE: THE MUSIC, THE
CHRISTMAS ALBUM
Soundrack 20th Century Fox TV/Columbia/
Sony Music

GLEE, THE MUSIC: SEASON
TWO: VOLUME 4 Sounlack 21
Century Fax TH/ColumbiafSony Husic
BURLESGUE Soundliack REA
TRON: LEGACY it sk Wall Disney
BTR big e Rush Hickelodeon/Cokmbial
Sany Nusic

COUNTRY STRONG

Soundtack RCA Hashwlle/SHN
LEMONADE MOUTH

Soundack Wl Disney

GLEE: THE MUSIC, SEASON
TWO: VOLUME 5 soundlack 20th
Cemury Fox T/ ColumbafSony Musi

GLEE, THE MUSIC PRESENTS:
THE WARBLERS Solnreck 200
Century Fo ¥fColumbiafSony Music
TANGLED Sk Waltbisney
GLEE: THE MUSIC, VOLUME 3:
SHOWSTOPPERS Sounduack 10t
Century Fox T/ Columbia/Sony Music

GLEE, THE MUSIC: SEASON
TWO VOLUME 6 Soundiack 201
Century Fok TiColambiafSany Husic

GLEE: SEASON ONE: THE
MUSIC VOLUME §Sundirck 20l
Century Fox FCoumbia/Sony Music
ACHARLIE BROWN CHRISTMAS
(VINCE GUARALDI TRIO) Ve
Guarald o Fantasy/Concord

HANNAH MONTANA
FOREVER Somdirack Walt Disney

Adeeper version of this chart
appears on billboard.biz

__Hot 100 Artists

POS.ARIsT (nared [es) puntiabes

1 KATY PERRY (5) (apitol

2 BRUNO MARS () HektraiAlianlic

3 RIHANNA (5)SRP/0ef lr/IHG

4 ADELE ) {l/(olmbia

5 LL WAYNEG)
Young MoneyiCash HoneyfUniversal Republic
LADY GAGA ()
Streambne/Konlie/interscope
NICKI MINAJ (¢
oung Moneyl(ash Honex/Universal Republic
PITBULL () . 305/Polo Grounds/i/RCA
CHRIS BROWN (14} Jve/RCx
BRITNEY SPEARS (1} lwe/Rh

201h Cenlury Fox TV olumbia

ONEREPUBLIC (2 Hostey/lers

THE BAND PERRY () Repubicesrii

BLAKE SHELTON {5)

Warnet Bros. hasiile/ WHN

USHER 7 laface/ine/RiA

FOSTER THE PEOPLE ()

SlcTimelCokumiia

ENRIQUE IGLESIAS ()

Umversal Repubiic

LADY ANTEBELLUM &5} |

Capiol Naghville:

LUPE FIASCO (015t & 5th/Atantc

MAROON S (2) A&M/0ctone/Intersc

JENNIFER LOPEZ ) land/IDin

HOT CHELLE RAE (1)R(A

TAIO CRUZ () Mercury/IDIHG

DAVID GUETTA ()

What & MusicAstralwerks/Capitol

TREY SONGZ (5 Songbock /Athtic

ZAC BROWN BAND (¢)

Souther Ground/Atlantic/Bgger icure

THE SCRIPT () Pronagenic/fpic

FAR'EAST MOVEMENT ()

Cherryree/Inferscope

JEREMIM (1 Mick Scutz/Def lan/IDIMG

KENNY CHESNEY (5) bt

BEYONCE (6) Parkwood/(akumaia

LUKE BRYAN () (apol ashvile

JASON DERULO (1)

Beluga Heights/Wamer Bas,

CHRISTINA PERRI () Atanti/keP

BRAD PAISLEY (4 irsta Nashille

T-PAIN (5) Konvict/Nappy Boy/ive/R(A

NELLY (2 Derrty/Universal Republic

BAD MEETS EVIL (2) Shadnterscos

AVRIL LAVIGNE (3)R(A

DEV (4 Infe-Pop/Uruversal Repubic
Adeeper version of this chart
appears onbillboard.biz

KATY PERRY

PINK (2} LaFacefive/RCA

THE BLACK EYED PEAS (7}
Interscope

LMFAO (3 Party Rock/will am/
Chertylteelinierscope

WIZ KHALIFA (1) Rostrum/Atianti/RRP
KESHA (5 Kemosabe/RCA
DRAKE (15} Young Honey/Cash Honey/
niversal Repudlc

CEELQ GREEN ()
Radicuttre/Elekira/RRP

KANYE WEST (I

Hot 100 Song:

2O 3t ipini/abe
1 ROLLING IN THE DEEP
Adele Xt/Columbia
PARTY ROCK ANTHEM LHFAY
Featuring tauren Bennelt & Goonkock
DartyRock{will.amiChericeenterscone
FIREWORK Kty Pery Gl
Roc-A FellafDet Jam/ DG E.T. Kaly Perry Featurng Kanye West Copic
JASON ALDEAN () Broken Bow GIVE ME EVERYTHING Pilbul
TAYLOR SWIFT ()i Machne Sealuring Ne-Yo, Afrojack &aver
GLEE CAST () Hr 305Polo Ground/IRCA
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GRENADE Bruno Hars fektra/itanic
F**K YOU (FORGET YOU)
Cee Lo Green Raticuture/Elekla/Rp
SUPER BASS Nicki Nina)

Young Money/Cash Honer/Universa Republic
MOVES LIKE JAGGER

Maroon 5 Featuring Christina Aguilera
ARM/Octone/nerscope

JUST CAN'T GET ENOUGH
The Back Eved Peas ferscope

ON THE FLOOR Jemnifer Lopez
Featunng Pitbull sland/iDIMG

S&M Rihanna sep/oel i/ MG

PUMPED UP KICKS Foster The People

Starfime/Cobr
LAST FRIDAY NIGHT (T.G.L.F.)
Katy Perry s
JUST THE WAY YOU ARE
Bruno Mars extra/AUani
TONIGHT (I'M LOVIN’ YOU)
Envique lglesiasFealaring Ludacris 3 ) Frank
UniversalRepubl
RAISE YOUR GLASS Pink (sface/1L6
BORN THIS WAY Lady Gaga
Streamime/Kontvefinterscope

KIN? PERFECT Phk Laface/e/R(A
WHAT’S MY NAME? Ritsnna
Fealuring Drake SRPADe! L/ IDIMG
LOOK AT ME NOW (s brown
featuring L Busta Rhymes Ive/RCA

]

-3

@

LIGHTERS Bad Meets i Featuring
Beuno Mars taty/neersape

IF | DIE YOUNG ThegandPerry
Reaui NashalefUnversatRepubiic
STEREO HEARTS Gym Uiss Heroes
Featuring Adam tevine Decaydrce/Fueled By
Ramen/RRP

THE TIME (DIRTY BIT)

The Black Eyed Peas nerscope

COMING HOME Difkly-Uity Honey
Featuring Skylar ey Bad Boynterscone
HEY BABY (DROP IT TO THE
FLOOR Pitbull Featurng I-fain

. 305/Poko rounc/

ONLY GIRL (IN THE WORLD)
Rihanna SRP/el MG

FOOT 7 FOOT iWayne Fealung ary

Gunz Young HonetCash HonerLivversal Repub

JUST AKISS Lady Antebellum
aptl Nash
DIRT ROAD ANTHEM Jzson Alfean

Broken o

DYNAMITE Taio Cruz Hercury/DIMG

NO HANDS Haka Flocka Flame

Featuning Roscoe Dash & Wale 1017 £rick Squad/

Asylum/Warner io

T WANNA GO Brilney Spears lve/RCA

1M ON ONE D) Khaled Feataring

Drake, Rick Rass & Lil Wayne We The 8es!/foung

e

DOWN ON ME Jefemin Featuring
50entickSchuita/Det lam/IDIMG
HOW TO LOVE Lil Wayne

Young Monew/(ash Monewniversal Repubic
SOMEONE LIKE YOU Adele

GOOD LIFE GneRepubiic Mosiey pe

THE LAZY SONG BrunoMars

TILL THE WORLD ENDS
Brifney Spears e/l
THE SHOW GOES ON Lode fasco

THE EDGE OF GLORY Laty 6aga
Streaming/Konlvej nterscope

WE R WHO WE R¥eShs
Kemasabe/RCA/RHEG

BLACK AND YELLOW HizKhalifa
Rostrutt/Atmnhe/RRP

TONIGHT TONIGHT Hot Chelie Rae
IvefRCK

BLOW KeSha kemasatie/RA/RHG

YOU MAKE ME FEEL...

Cobra Starship Featuring Sab
Decaydance/Fueied By Ramen/Allant/RRP
YEAH 3X Chris grown fee/I1G.
MOMENT 4 LIFE Kicki Mina| Featuring
Drake foung Honey/Ca
NEED A DOCTOR Dr. bie ealuring
Eminem & Skylar Grey Aflermatn/Interscope.
JUSY A DREAM Neliy
DerttyfUmversal Molown

MOTIVATION Kelly Rowland Feahumg
il Wayne Universal Holowntiversal
STEREO LOVE dward Hafa&

Vika Jigulina Ut

JAR OF HEARTS (hristinaPern

#s Pemane/Atlontic/RRP

ROLL UP Wa Khalifa ostrum/Aliantic/RRP
SEXY AND | KNOW IT IHfA0
Parly Rock/awih am/herryree/Interscope
ROCKETEER Fartast Hovement
Featuring Ryan Tedes Cherryiree/Interscope
ALL OF THE LIGHTS Kanve West

Maney/Uriversal Molown

-}

&

5

Roc-FellaDet BVIDMG
HOLD IT AGAINST ME
Britney Spears Jve/ILG

MORE Usher Laface/IL

WHAT THE HELL Avril Laigne RCA/RHG

WRITTEN IN THE STARS
Tinie Terpah Fealuring Eric Turner
Diturbing LondoniCapitl

BOTTOMS UP frey Songz eaturing
Nick Minal SrshookiAtantic

THE BAND PERRY
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DJ GOT U5 FALLIN’ IN LOVE 85  HEADLINES Drake toung oner/

Usher Featuring PRoullLaFace/ 16 Cash Money/Unersal Republic

FOR THE FIRST TIME The Suil 86 BESTTHING | NEVER HAD Beyonce
Phonogenic/Epc ParkwoogColumia

HONEY BEE Blake Shelton 87 DON'T WANNA GO HOME
Warner Bros, Nasvlie/ M Jason Derulo Beiuga Heights/Warner Bros.
DON'T YOU WANNA STAY Jasen | 88 WHERE THEM GIRLS AT

WE FOUND LOVE et

Calvin Harts SRP/Def Jam/ DG B9 SHE AIN'T YOU Chiis rown ive/R(A
PRETTY GIRL ROCK KeriHilson 90  TAKE ABACKROAD Rodnes Atkins
Hogey/Zone fiterscape 91 PLEASE DON'T GO Mike Pacher it
YOU AND 1 Lady Gaga 92 SURE THING Higuel
Streambne/KonLiveflnterscope Black ce/ByStormylive/R(A

LIKE A G6 far'East Hovemen| 93 PRICE TAG Jessie Fealuring8.0.8
Fealuring Caarags & Dev (henylee/ntescope LavafUnversalRepublic

WITHOUT YOU David Guetta 94 GOD GAVEME vou Biake Sheiton
Featuring Usher What A Husic/Aslalwers/(api Wamr Bros.

BACK TO DECEMBER TorlorSwilt | 95 SHE WILL Uil Wavn!hilurmq

g sal Re Drake Yourg Honer/Cash Marey/UARErsa Rtk
TEENAGE DREAM Kalwerrm plol | 96 ARE YOU GONNA KISS ME OR
CRAZY GIRL bifoung Band NOT Thempson Square Sty (reck
Repubiic ashvie 97 ANIMAL Heon Trees Hercu/IDiHG
CHEERS (DRINK TO THAT) 98 YOU AND TEQUILA Kenny hesney
Rihanna $pb/0et am/iDMG Featuring Grace Potter Btk

WHO SAYS Selena Gomez & The Stene 99 COLDER WEATHER Zac Brown Band |
Hollpwond Soulher Gound/Atantic/Biger Pcure
BAREFOOT BLUE JEAN NIGHT | 100 MY LAST BigSean Featurins Chrs Brown

Jake Owen RCA Hashwille
KNEE DEEP Za¢ Brown Bang
Featuring Jimmy

600D /bet am/IOMG

Maniic/Bigger Piture

COUNTRY GIRL (SHAKE IT
FOR ME) Luke Bryan Capitol Neshyle:
REMIND ME Brad Paisley Duet With

ot 100 Art

—Duo/Group

Nastrille: POS. ARTIST ({1
IN THE DARK Dey 1 THEBLACK EVED PEAS()
we-Popinivercal Reubht Interscone
BACKSEAT New Boye Fealuring 2 LMFAO QParty Rockiwillzam/

The Cataracs & Dev Shoil/ Wame Bios.

{hemylreefinterscope
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CAPITOL (28)
COLUMBIA (106

ATLANTIC (5}

ROADRUNNER PROMOTIONS (i)
UNIVERSAL MOTOWN (if)

1ot 100
l' oducer

U (Charted i
THE SMEEZINGTONS ()

3
2 STARGATE ()
3 MARTIN KARL "MAX MARTIN™
SANDBERG (1)
4 LUKASZ "DR.LUKE”
GOTTWALD 4 (|
S SANDY “VEE” WILHELM () L ‘ \R
6 JOHAN "SHELLBACK" ) &
SCHUSTER ()
7 BENJAMIN “BENNY BLANCO” | 16 KANYE WEST () 23 THE EDGE OF GLORY Lty aga
LEVING Roc-AFellyDef lam/IDING niloe/onlive/nterscop
8  PARTYROCK (REDFOO & 17 TAYLOR SWIFT (56 Mach 24 LIGHTERS B et fealung
GOONROCK) () 18 ONEREPUBLIC ( nerseop
9 PAULEPWORTHf) 18 USHER (6) Laface/live/RCA 25 TILL THE WORLD ENDS
10 NICK “AFROJACK” VAN DE 20 TREY SONGZ (5)Songhook/Allsniic Britney Spears tre/ G
WALL () 21 THE BANDPERRY ()Renubiichiasivile | 26  SOMEONE LIKE YOU hiele
Adeeper version of this chart | 22 WIZ KHALIFA (4 Rostrunitiant /iR
‘& appears on billboard. biz 23 CEELOGREEN() 27 LOOK AT ME NOW tiisbown
Radieuture/Eiekla/RRP Featuring Ll Wayne & Busta Rhymes Ive/RCA
24 ENRIGUEIGLESIAS ) 28 MOMENT 4 LIFE Nicki Ml Featuing
. Unwersal Republic Drake Youna Morey/Cash onex/Uneral Hotawn
ot 100 Airpl 25 LADY ANTEBELLUM() 29 PUMPED UP KICKS Foster Tne People
A CavitolNashwile StarliftetColumbia
—_— — 30 THELAZY SONG BrunoMars
POS. ARIIST FlektrafAtiantic
1 KATY PERRV (S) Capitol N 31 HEY BABY (DROP IT TO THE
2 BRUNO MARS (5 Hekra/Atlantic _ fot ")_“ ‘ l_l'l)l Ly FLOOR) Pitul Fealuring T-Pain
PITRONE 3 RIHANNA {10)SRP/Def JamIDJi = i Hr. 305/Poko Ground MG
4 ADELE ()!/olmbn POS. M s bt 32 DYNAMITE liodruz besaury DG
E EVERYTHING 33 MOTIVATION Kelly Rowland Featuting
3 GLEE CAST( 3 PITBULL (i M. 305/Polo Grounds/J/R(A Pitbull Featunng Ke-Yo, Afrojack & Ll Wayne Usiversat epubic
¥ Century Fox T¥/Columbia 4 CHRIS BROWN (19 lie/R(A Naver M. 305/Pole Giounds//RCA 34 WER WHO WE R kesha
4 ONEREPUBLIC ()Moserfitersare | 5 WIZ KHALIFA (1) Rostrun/tiant/R% 2 ROLLING IN THE DEEP idele Kemosabe/RCAIRHG
5 THEBAND PERRY () Reibichashiile | 6  DRAKE () Wiohmya 35 1M ON ONE D! Khaled Featuing
6 FOSTER THE PEOPLE( Young Manes/Cash Money/Universal Repubiic 3 FIREWORK Kty Peny Gl Drake, ick Ross & (i Watne e e Ges/oung
7  CEELOGREEN() 4 PARTYROCK ANTHEM ash NonesflversaiRepui
7 LADY ANTEBELLUM (5 Gololisie Radicuture/Slekra/RRP (HFAD Featurng Lauren Bemnett & Goonkock | 36 THE SHOW GOES ON Lupefiasco
8  MAROON 5(AMfocon/ierscope | 8 KANYE WEST (10) Pty RockwilLamjChemyree/erscope SRt
S HOTCHELLE RAE ()R(h R A-FellDef JanyIDIHG 5 E.KatyPerryFeaturing Kanve West ool | 37 | WANNA GO ritney Spears e/
10 ZACBROWN BAND () 9 JASON ALDEAN ¢ froken Bow &  GRENADE brunoMarsestrfAfonic 38 IF (DIE YOUNG The Band Perry
Sachern Groand/Aantc/3igoerPrture 10 BLAKE SHELTON () 7 JUSTTHE WAY YOU ARE Reputic NashalleUnivers Republic
WasnerBios. Nashvil/WHN Bruno Hars Eeira/itantc 39 TONIGHT TONIGHT
8 SUPERBASS Kickimai ot Chele Rze vk
Young MonerCash Honex/UnversalRepunlc 40 BORN THIS WAY ladvGaga
Tlot 100 Arti - 9 JUSTCANT GET ENOUGH Sireamineflontie/ierscase
—Female Tot 1001 mprin The Black Eved Peas Interscone 41 DJGOT US FALLIN' IN LOVE
— ———— . = 10 LASTFRIDAY NIGHT (T.G.I.F) Usher Featumng Plaul Larace/G
i) ated fites) Impra POS. MPRNT ((heted e Kaly Perry Caprel 42 STEREO HEARTS Gym Gias feoes
KATY PERRY(S)(aanuI 1 JWVE@) M WHAT'S MY NAME? Rihama Featuring Adam Levine Decatdans
RIHANNA (1) SRP/Det Jam/DItG 2 capiToLu) Fealuring Drake SRF/Del o/ DIHG fuled By Remen/jP
ADELE ()L talumbia 3 ELEKTRA®) 12 RAISE YOUR GLASSPkLsace/lc | 43 JUST A DREAM Helly
LADY GAGA (5) 4 CASHMONEY ()} 15 FKIN' PERFECT Pink afece/ive/RCA Denty/Universal Motown
Stearbnekon(iveIterscope 5  DEFJAM() 14 TONIGHT ("M LOVIN' YOU) 44 YEAH 3X (hrisdrown i
5 NICKIMINAJ () 6 XLO) 5 NICKIMINAJ() OifrankE | 45 BLOW 3
Aoneyash Money/Lnversal Republic 7 LAFACE() Honey/i " 46 NO HANDS waka otaflame
6 TNEY SPEARS (0 ifich 8  UNIVERSAL REPUBLIC (i) &  PITBULL ()M i5/PoGounds//ach | 15 F*"K YOU (FORGET YOU) Featuring Roscoe Dash & e
7 PINK () lafceflive/RCA 9 CAPITOL NASHVILLE (1) 7 CHRIS BROWN () Ive/RiA [
8 KESHA(kemosehe/RCA 10 YOUNG MONEY (i) 8  LILWAYNE () 16 MOVES LIKE JAGGER 47 YOUMAKE ME FEEL...
9 TAYLORSWIFT i}Big Machine
10 JENNIFER LOPEZ () isiand/DIHG 9 PINK A Octone/nlerston Decapdance/fusien By RemenAantc/ARP
10 LADY GAGA (i) 17 HOW TO LOVE liWayne 48 JUST AKISS Lady Antebelium
Hot 100 Labels Sreamine/onLvetrsope g Hone o oneUniversl et o st
= = | M BRITNEY SPEARS ) Jue/ith 18 GOOD LIFE tneRepublchoserinterscpe | 49 STEREO LOVE Edwatd Haras
[2 harles 12 DRAKE (I Young Honep/Cash Money/ 19 ONLY GIRL (IN THE WORLD) Vika liguina Ura
1 INTERSCOPE i44) Universal Republic Ritianna SRe/Def lam/IDIHG 50 FOR THE FIRST TIME TheSaipl
2 ISLAND DEF JAM MUSIC 15 THEBLACK EYED PEAS() 20 DOWN ON ME lereminfeaturing
BOs. st (e GROUP i) Interscope 50 Cent Wik Schuta/Bet iam/IDING (M, Adecper version of this chart
1 BRUNO MARS (?‘ Elekira/Atlantic | 3 JIVE LABEL GROUP (6) 14 LMFAO () Party Rodkfvliami 21 S&M Rihanna SR/l lam/i0/MG @ appears on billboard.biz
2 LILWAYNE 4 UNIVERSAL REPUBLIC (51 Cherrytree/ioterscope 22 ONTHE FLOOR Jenniter Lopez /
MoneyCash ManesUnversal Republic 5 RCA®) 15 KESHA (5 Remosabe/ROA/RH Fealurtng Pitbil 5iand/DIMG
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POS. ARIIS1 (Charled Ti
KATY PERRY (6) Capitol
BRUNO MARS (9)Elekire/Affantic
RIHANNA (1 507/Del lam/ DM
ADELE () 1f(ombia
LIL WAYNE (1)
Young Honey/Cash Money/Universal Republic
LADY GAGA (§)
Strearline/KonLivefimerscope
7 THEBLACKEYED PEAS()
nterscope
PITBULL (0) M 30500k Grounds/IRCA
9 NICKIMINAJ()
Young Money/Cash Money/Universal Motown
10 KESHA () Kemosabe/RA/RMG
1 GLEE CAST(T)
20th Century Fox TvColimbia
12 WIZ KHALIFA () Rostm/Allan i /RRP
13 BRITNEY SPEARS () ive/RA
14 LMFAQ (2) Parly RockfwilLam/
Cherrytree/Inerscape
15 CHRIS BROWN (10)Jie/RcA
16 PINK () Lakace/ive/RCA
17 CEELOGREEN()
Ratuture/Eekira/RRP
18 JASON ALDEAN () Broken fow
19 KANYE WEST ()
Roc-A-Fella/Det lam/IDJMG
DRAKE (1) Yourg oney/
(ash MoneyfUniversal Republic
FOSTER THE PEOPLE ()
Stafime/(olumtia
ONEREPUBLEC (2) Mosle/Interscope
THE BAND PERRY (3)
RepublicHashnolle
BLAKE SHELTON (5)
Watnet e Neshvile/ WHK
25 ENRIQUE IGLESIAS (1)
UniversalRepublic

& nawn=

®

NN
= o

NN
WN

2

a

Iot 1

POS. TIILE Artis (mprin)/Labe
1 ROLLING IN THE DEEP
Adele XL /Columbia
2 ET. Katy Pery Featuring Kanye Wes! Casiol
3 PARTY ROCK ANTHEM
IMFAD Featuring Lausen Bennetl & GoonRock
Party Rockiwill.am/(herrytree/Interscope
4 FIREWORK KalyPerry (apilo|
5 F**K YOU (FORGET YOU)
{Lee Lo Green Radiculture/Eleklra/RRP
& GRENADE Bruno Hars ektr/itnlic
7 GIVE ME EVERYTHING
Pitbull Fealuring Ne-Yo. Afrojack & Nayer
i 305 Poi Ground/URCA
8  MOVES LIKE JAGGER

Al

ABHfOconefinterscope
9  BORNTHIS WAY lady Gasa
SueameisonLwe/interscope
10 ON THE FLOOR Jennier Lopez
featuring Pitaul i/ DIMG
SUPER BASS itk Miral

2

2:
2

=R

12 PUMPED UP KICKS fostes The People
elColunia

LOOCK AT ME NOW Chis Brown
Featuning L Wayne & Busta Rhymes Jive/RCx
BLACK AND YELLOW Wi Khalita
Restumitantc

S&M Ribanna SRe/Def Jar/IDIMG.

JUST CAN'T GET ENOUGH

The Slack Eyed Peas nfecscove

THE TIME (DIRTY BIT)

The Biack Eved Peas Interscope

18 WERWHO WE RKeSha

&

8

3

T

peial 5O Artists

POS. ARTIST Impi)
1 JUSTIN BIEBER SchoolBoy/
Raymond Braun/Island/IDIMG
2 LADY GAGA Streamine/Honl ve/Inerscape
3 RIHANNA 9 Ot lamiDiG
4 EMINEM etyshadyAfiemath/interscope
S SHAKIRA Sony Husiclalinffgic
6 KATYPERRY()
7 AKON Konvic/phont/SRC/inwersal Republc
8  THEBLACK EYED PEAS nterscor
9 MICHAEL JACKSON Hljisic
10 NICKIMINAJ |
Young Mones/Cash Hanes/Unversal Republic
T 1 LINKIN PARK Hectine Shop/Warne: bios.
12 TAYLOR SWIFT tiaHachine
Kemosabe/REAIRMG 31 IF | DIE YOUNG The Band Perry Romen/RRp 13 LIL WAYNE Cash Money/Universa Resubic |
TONIGHT ('M LOVIN' YOU) RepublicNashle 42 LIGHTERS ad Meets il Fealuring 14 AVRIL LAVIGNE (A
Emvigue glsias Featuring Ludacdis §0JFankE | 32 6 FOOT 7 FOOT 15 DON OMAR (ifenato/Machete
Cory Gung Young HonesCash Honet 43 DYNAMITE Taio Gruz Hercury/ DG 16  DAVID GUETTA
THE LAZY SO g 44 NOHANDS
Beklrofalantic 33 TONIGHT TONIGHT Hol Chelfe hae Featuring Roscoe Dash & Wale 107 BickSnuad/ | 17 SELENA GOMEZ Holtywood
SOMEONE LIKE YOU kicle InefRCA AstiumWaner Bis. 18 BEYONCE Parkwoot/tolntia
Hitotumoia 34 COMING HOME Diddy-DitvHoney | 45 HEY BABY (DROPIT TO THE 19 USHER Laface/ive/RTA q
RAISE YOUR GLASS Pink Lstace/16 Featuring Skylar G BadBoi/ntescope FLOOR) Ptbull Featuring T-Pain 20 ENRIGUE IGLESIAS |
THE SHOW GOES ONtwpefiasca | 35 WHAT'S MY NAME? Rihanna i 305Pok0Groun/URHG tvessaltusc Latno/iversl Repubic
Featuring Drake SRE/0et iam/ 034G 46 JUST A KISS Lay Antebelum 21 DRAKE Young Honey/Cash Horer/
LAST FRIDAY NIGHT (T.GLF) | 36 THE EDGE OF GLORY tatyGasa CaptolNashwite Universal Repubic
KatyPerry Caotol Secamine/honweflaerscope 47 SEXY AND | KNOW IT LNFA 22 CHRIS BROWN Iv/R(h
BLOW KeSha Kemasave/RCA/RHG 37 JUST THE WAY YOU ARE Party Rock/uri LamCherryee/nterscope 23 PITBULL My 305/Famous st/
TILL THE WORLD ENDS Beuno Hars iekra/Atantc 48  WE FOUND LOVE Rihama Featuring Polo Grounds/Sony Music Latin/RCA
Brtney Spears iv/RCA 38 JAR OF HEARTS (hiistina Prri Calvin Harn 5GP/ lam/ 01HG. 24 LUDACRIS DIpfbel /oG
DOWN ON ME s 49 WHAT THE HELL AvilLavigne RO/RHG | 25 KESHA Kemasabe/R(A
50 Cent Mick Schutz/Det RADING 39 INEED ADOCTORDL.Diefestuing | 50 YOUMAKE ME FEEL... 26 S0 CENT Shadv/flermalh/interscope
HOW TO LOVE il atne tobra i 27 BRITNEY SPEARS fiw/e(4
Young Money/Cash Honevilniversal Republic 40 GOOD LIFE Onekepublic Decardance/Fused By Ramen/Atantc/RkP 28 WIZ KHALIFA Rostum/dtantc
F**KIN® PERFECT Plnk Laface/Jve/RA Hoslet/inierscope Adeeper versionofthischart | 29 CHRISTINA GRIMMIE linsoned
DIRT ROAD ANTHEM JastnAliesn | 41 STEREO HEARTS @ .biz 30 BOBMARLEY luflGong/sand/lie
Broken Bow Featuring Adam Levine Becaydance/Fueled By 31 COLDPLAY Gl
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ADELE 1L/(ohart
TIESTO Husealreedom
GREEN DAY Regose/Warner bs.
SNOOP DOGG Doosrstve/Provy/ ol
BRUNO MARS tietin
DEMI LOVATO Holiwoca
TYLER WARD (rs0
PINK larace/jive/R(A

{IFER LOPEZ NG
JAMIE LYNN NOON 0sst
|2 MY CHEMICAL ROMANCE Repise
|8 UMFAO paayhock it an

nierscope

|4 MANYE WEST Roc-elia/Det lim/IDING
55 GLEE CAST 20th Centory Fox IViCoiumbia
|6 THE BEATLES AopieiCapicl
? ALICIAKEYS /ch
[
s

JUSTIN TIMBERL AKE live/RCA
THIRTY SECONDS TO MARS
moertalfYirgin/Capitol

0 BOYCE AVENUE 3rexce

— e
Uncharted

fos e
I TRAPHIK wivwmyspace comuanri

& DJBLIND wvwmyspace omivienduzy
5 TYLERWARD

W mysDace Com/tylerward
4 COLETTECARR

etomjRttecIr

5  LAURAROPPE
o buop
6  JAVIER JOFRE
7  YOURFAVORITE ENEMIES
B MADDIJANE

SRS

0
n
12

THE

IN MUSIC
. 2
i myspace comdalyssabemal 50 NEOCLUBBER 1017 Brick Sahsylumy Womes Bos,
19 OTENKI wuwirspac 7 6FOOT 7FOOT lilWatne
20 NICOLASJAAR featuring ory Gunt oung Money/
21 POMPLAMOOSE n N 8 ET.Katy Pery Featuring Kane West enicl
ik Tspace com/pomplamagsemusic Rlllg‘[oll(' s APUSES | 5 e Cazy 5ONG Bunotls
22 DJBAMBAM - Eektofatbric
POS. MY (Chaned ftles imgrniLabel 10 ARE YOU GONNA KIS5 ME
23 THE BLOODY BEETROOTS - LIL WAYNE (14} Young Moneg/Cash ‘OR NOT Thompson Square Stoney (reek.
DEATH CREW 77 Money/Universal Republic T FIREWORK Katy Peny Gapio
Wi TSpace o/ nebloodibeetroots 2 BRUNO MARS () fektra/Alantic 12 PRETTY GIRL ROCK KeiHison
24 SUPERMAN IS DEAD 3 WIZKHALIFA
WHTHSDACE om, eipermanead 4 JASON ALDEAN (3 BiokenBow 15 DOWN ON ME jeremit featuring
25 MAREK HEMMANN 5 KATYPERRY () (zplol 50 Cent Hic Schufta/et lam/DIHG
W THSDACE COm/marekbemmann 6 NICKIMINAJ() 14 MOTIVATION Kelly Rowland featoing
26 ENTER SHIKARI [ # €
e psgace omenlerstikar 7 RIHANNA () SR/be lam/iDHG 15 BOTTOMS UP It Songz Featuting
27 DASHBERLIN 8  BLAKE SHELTONG) Nickt Minai Songhoot/Aanic
wawmyspace comfdashbedin Warner Bros, Hashvile/WHN 16 JUST THE WAY YOU ARE
28 CALLUS FORGOTTEN 5 EMINEM() Bruno Mars ekiafAlant
W yspate comalksiorgallen Web/Shady/Atermath/interscope 17 ROLLING IN THE DEEP Adele
29 METRONOMY 10 CHRIS BROWN (4} Jie/RtA MiCohmbia
WWW.Myspace com/melronomy Adeeper version of this chart 18 FK YOU! (eeloGreen
30 T. MILLS wiwmysoace confemils @ appears on billbeard.biz Raticultre/Fekla/kRp
31 THE 4ONTHEFLOOR 15 LOVE THE WAY YOU LIE
32 ZIKOS wwwmyspace omiaios o WeblSadyAfiermath/intescope
33 CHILDISH GAMBINO !‘l ngton 20 DON'T YOU WANNA STAY
Wi myspate Comehidshoambinaterapper Jason fidean iy
34 GALAXYFARM POS, Tl e I/ Label 21 HONEY BEE Blake Shetton
. MYspace.Com/gataxyfarm BLACK AND YELLOW Wiz ‘Warner Bros, Nasivile/ Wi
35 SOZAY www Tydace omisorai Khalifa Rostrum/Atlaric 22 STUCK LIKE GLUE Sugarland
36 YANNTIERSEN 2 DIRTROAD ANTHEM Jison Adean WeraryKastuile
WHWYSpace comyannlerseninpragress Bioken Bow JUST A DREAM Helly
37 AJRAFAEL wwwmvpieoniale | 3 LOOK AT ME NOW (s Brown Derty/UniversalRepublc
38 BONDAN PRAKOSO & featuringli Wayne & BustoRhymes JiefR(4 | 24 SUPER BASS NiciHina
FADE2BLACK 4 HOW TO LOVE LiiWaie Young Honew/Cash Honex/lniversal Republic
‘www YSPAce cam/bondantadeZblack Young Money/{ash Monev/nversal Repubiic 25 SURE THING Miguel
39 BANDA SUPERTOY 5 GRENADE Bruno Hars lekto/Atiaric Blach e/BYStove/RCA
SECENAISOMEZ Vs conybandasupertoy 6  NO HANDS WakaFlocka flame Adeeper version of this chart
40 PRETTY LIGHTS Fealuring Roscoe Dash & Wale appears on billboard.biz
THE DEADLIES WHRIFSPae comfprettylights
W TSDaCE O thegscemusic 41 NANA wwwmygpice continanaortd
DIYAR PALA a2 PITTY JUSTINIEIEEER
DAVE DAY5 www.nysoxeionidavedars | 43 JOSEPH VINCENT
JAMIE LYNN NOON HWW,MYSDaCe.00m/losepivincentmusic
e (oM/ ety 44 SAM TSUL iy myspace com/samisi
SUNGHA JUNG 45 MANGA wwwmispare rom/mangawet
DK OTVSLgh 46 HOODIE ALLEN
PORTA wwwmypace comporal swwmyspace com/oodiezlen
NOISIA wiw.Myspace com/dendisia 47 EXCISION wymysoacecom/excision
GIRL TALK wiwmyspace com/itak 48 JETBLACKKISS
JESUS ADRIAN ROMERO W ySDOMokmLsc
sy comfesusadiannet 43 PAROV STELAR
ALYSSA BERNAL W ySpace comsteta

TRAPHIK




Top R&EE/
Top Ar

Hip-Hop Art

POS.4RIST Ingunl/Label

POS. ARIISI imprint/Late

N

BNO@n AW

9
0
n
12
13
14
15
16
17
18
9
20
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2
25

5
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LIL WAYNE Young Honev/(ash
Moriey/Universal Republic

NICKI MINAJ

‘Young Money/Cash Money/Univessal Republic
RIHANNA S27/Def /D)6

CHRIS BROWN lie/hth

KANYE WEST Roc-A Fella/Del Jam/ipJ46
EMINEM WebiShadyMftenmalninterscope
WIZ KHALIFA Rostrum/lanic
DRAKE

Young Money/Cash Honewtniversal Republic
BEYONCE pariontioluntio

TREY SONGZ Songbankiktaniic
USHER talace/lve/i

PITBULL He 305/Polo Grounds/I/RCA
CEE LO GREEN Raduiue/iikia
MHGUEL slack ke/bySionmve/aCa
LUPE FIASCO I35 Kinian
JAY-Z fochatmn

MICHAEL JACKSON Hiifisk
R.KELLY Ine/k(4

BAD MEETS EVIL Shady/lnerscope
KERI HILSO!

WIZ KHALIFA

BEYONCE Parkwood/oluritia
KERI HILSON flasiey/Zone 4/nferscane
MARSHA AMBROSIUS Ifi4

BAD MEETS EVIL Shadv/interscope
BIG SEAN 6,0,0.0/Def l2nIDiHG
MARSHA AMBROSIUS V(A
J. COLE foc NatianiColumbia

“aw N

POS.ms1 |

ip-Hop Artists
Male

/Label
Y 3 1 LIL WAYNE Young Honey/Cash
i) op “&'“/ Money/Universal Republic
p-Hop Artist 2 CHRIS BROWN Ivfics
Du 0}(} roup 3 KANYE WEST foch-felale lan/iDi#G
4 EMINEM
5] | 5 WIZKHALIFA Restumatanlc

BAD MEETS EVIL Shay/
Interscope

2 THE BLACK EYED PEAS liesscope

3 DIDDY-DIRTY MONEY
BadBoy/ferscop

4 BEASTIE BOYS Brookivn bust/Canitol

5  MINDLESS BEHAVIOR

Top R.
Iip-Tlop

Charieg e

WAKA FLOCKA FLAME

Hizay/Warner bros.

V.1 Grand Hustie/Atlzntic

RICK ROSS

Haybach/Siip-H-Slide/Det iam/DIMG

BIG SEAN G0.00,/Def /DG

MARSHA AMBROSIUS J/3(4
Adeeper version of this chart
appears on blllboard. biz

BILLBOARD

ABIEST Imariniiabel

NICKI MINA J foung Maney/(ash

Money/Universai Republic
2 RIHANNA SO/ lan/ DG

MIGUEL

JIVE(34)

DEF JAM ()

CASH MONEY (85}
UNIVERSAL MOTOWN (i1}
J60)

YOUNG MONEY (32)
ATLANTIC (36)
SONGBOOK ()
ROC-A-FELLA (t)
MAYBACH ()

p-Hop Lalb

Top R&B/

Charled Tt

s.
RCA (84)

UNIVERSAL REPUBLIC (3
ISLAND DEF JAM

MUSIC GROUP &)

ATLANTIC GROUP (43)
INTERSCOPE GEFFEN A&M ()
SONY MUSIC @)

WARNER BROS. (37)

CAPITOL ()

EONE @44)

VERVE GROUP(f3)

coN @ wa

G

op R&B/
pp Albums
Artistls

LIL WAYNE {4) Yourig Moniey/Cash
Honey/Unversal Republic

KANYE WEST ()

Roc-AeFellaflet iam/DIMG

NICKI MINAJ ()

Yaung Honey/Cash Money/Universal Repubiic
RIHANNA (2) Skp/Def iam/IBIHG
EMINEM ()
WebShary/Aftermattnterscope/IGA
BEYONCE()

RIHANNA

1S KIRK FRANKLIN ()
Fo'YaSoul/Venily/RCA

A deeper version of this chart

appears on blllboard.biz

CHRIS BROWN () Iie/R(A
JAY-Z (3)Roc Hation
WIZ KHALIFA

POS. e mprn i =
1 THA CARTER IV lit Wayne

R. KELLY (2} Jive/R(A

8AD MEETSEVIL()
Shady/lterscope/IGA

T.1. () Grand Hustle/Atlantic/AG
MICHAEL JACKSON ()
HIgEpic/Sony Husic

LUPE FIASCO (15 & 5th/Alantic/A6

Republic
2 PINK FRIDAY Kk tinzj

RECOVERY Eninem
Web/Shagy/Aermathyinterscope/IGh
WATCH THE THRONE lay 7 Kanye
Wiest Roc-A-FellafRoc Nation/Def lam/[DIMG.

4 Beyonte Pariwoad/Columbia/Sony Music j
FLA.M.E. Chrs 8rown iye/RCA

LOVE LETTERR. Kelly ive/RCA
ROLLING PAPERS Wiz khalifa

HELL: THE SEQUEL (EP)

Bad Meets vl Shad/Interscope/IGa.

NO MERCY .1 Grand Hustie/Atric/ié
| AM NOT A HUMAN BEING
Lil Wayne Cash Money/Universal Republic
MICHAEL Hichael Jackson

LOUD Rihanna SRP/Def Jam/ 0JMG

4 MY BEAUTIFUL DARK
TWISTED FANTASY Kanve West
Rot-A-FellaiDel Jam/iDING

LASERS Lupe Fissto st & lhvAtlantié
HELLO FEAR Kitk ranklin

fa Yo SoulfVerty/R(A

IREMEMBER ME

)
)




8

L

[

N
-]

27 CALLING ALL HEARTS 49 ALL6'S & 7'S Techgne Sance/ai 9 ELEKTRA( 18 LOVE FACES Iref Songz Sopgbook/al
Keyshia Cole Gefen/IGA SO THEULTIMATECOLLECTION | 10 EONE() 15 HOW TO LOVE liayne
28 ALLIWANTIS YOU Higuel Sade Epi/sony Husic aung e/ Cash Maney/Unersal Republic.
B wive/RCh Adeep eh, 16 FALL FOR YOUR TYPE famieFors
20 LIBRA SCALE Ne-Yo el anDiHG appears on billboard.blz Fealuring Drake MG,
30 MAN ONTHEMOONII: Top R&B/ 17 NO BS ChisBown e/l
THE LEGEND OF MR. RAGER ll|p -Hop Albums | 18 WHATS MY NAME? Ritama
Kid Cuti Dream On/6..0.0 AiversalRepubic . Featuring Drake SEP/Det am/DIHG
31 NOBOYS ALLOWED Kerlfilson Top R&B/ Distr b““" 19 PRETTY GIRL ROCK Keifiikon
Hasew/Zone 4/nterstope/iGh p-Hop Albums | pos-vsmeson Gurtesii:)
32 LASTTRAINTOPARIS I mp! nts UNIVERSAL (7%} 20 DOWN ON ME Jeremih Featurng
Dicdy-Diry Moner ad oy/terscope/ G4 = 2 SONYMUSIC () 50 CentHick chultz/Det anDIHG
33 5.0 Nelly enry/UnwersalRepublc ed e 3 WEAGH 211 SMILE firkFrankii
34 JUST CHARLIE Charlie Wilson 1 DEFJAM(Z) 4 INDEPENDENTS Fo'foSoul/Gospo e
PHusK/InefRCA 2 CASHMONEY( 5 EMM0) 22 MAKE A MOVIE wistaFeaturing
35 PLANET PIT Fitbull 3 ATLANTIC(9) hs Brown GHG/Capto
PoGount/yRA 4 JIVE® 23 SO IN LOVE Il cofteatoring
36 FINALLY FAMOUS BigSean S YOUNGMONEY( Anthony Hariton Bives Gabearnes B
6000/0ef 1amADIHG 6  UNIVERSAL MOTOWN (i} 24 LOVE LETTERR.Kelly Jve/iCh
37 INTIMACY: ALBUM IllKen 7 0 25 BEST THING | NEVER HAD
Beyance Paskweod/olumbia
26 QUICKIE MiguelBiack ke/BStor e RCh
e 27 MARVIN & CHARDONNAY
1 CHRIS BROWN (15) ive/R(A Big Sean Featuring Kanye West & Roscoe Dash
2 LILWAYNE (% 00D/0¢t o/ DIMG
Young Honey/Cash ey Liversas Republc 28 DID IT ON'EM Hicki Mingy
3 DRAKE(4) Young Money/Casn HonesUniversal Republc
Young Money/Cash oneLtversal Repubic 29 YOU ARE Charlie Wikon PHusc/e/ G
4 TREY SONGZ (8 Songbook/Atantic 30 HUSTLE HARD AceHoot
5 NICKI MINAJ 06)foung HoneriCash e TheBes et am/ Dl
HoneyfUntversa Repubic 3 UNUSUAL TreySongeFeatuingOrake
6 MIGUEL () Black lce/ByStorm/jive/RCA
7 KANYE WEST (0 32 onsmz Kanvewnslm(unnqnus
Roc-A-Fela/Det BVIDIHG Redifing Boc-4-FellafRoc Ration/bet JamIDIHG
8 RICKROSS() 33 HEADLINES Drake foung Honey/Cesh
Maybach/Sip N Skde/Det B/IDIMG MorisfiversaiRepublic
9 BIG SEAN ()G00D/Det lm/IDING 34 SHE WILL Ll Wayne Featuring Drake
10 WIZ KHALIFA
N MARSHA AMBROSIUS () JRcA 35 THAT WAY Wale Featuring eremin & ick
12 ROKELLY ) hvefRCA Ross Maghach Wainer Bis.
13 RIHANNA (8 5%P/0et lam/IDING 36 WALKING Hary Hary My Bick/Coumbis
14 KELLY ROWLAND () Universal 37 YOU BE KILLIN EM Faholous
Holown/tiniversal Republic Desert Storm/Def lam/IDIHG
15 BEYONCE (5 Parkwooc/Columbia 38 LAY IT DOWN toyd
(M A deeper vorsion of this chart Young-Goldie/Zoe 4/interscope
&’ appears onblilboard.biz 39 OUT OF MY HEAD Lupefiasco
Fealung Trey Songz [t & 1511/
40 MARVINS ROOM Drake
Hot R&I/ 41 BLACK AND YELLOW Wakhafa
Hip-Hop Songs festumyAtlate
= = 42 SUPER BASS idiMina|
POS.MEIS 1
1 SURE THING Miguef Black ice/ 43 RACKS fCfealuring future
ByStorm/live/RCA g Play/Unversal Republic
2 MOTIVATION Kellyfowland ealuring | 44 DEUCES Chris Brown Fealuring
Ll Wayme Unversa Molown/Unversal Republc Tyga & Kevin MeCall Jive/LG
3 LOOK AT ME NOW (hiisBown 45 "M DOING ME fantesia /1934
v Featuring il Wayne &BustaRhymes fe/Rch | 46  NI**AS IN PARIS Jay 1 Kanye West
NADDE | ¢ M ON ONEDlKiakdfeatuing oc-A-FealRoc Naion/Det iam/IDIMG
Drake. Rick Ross & LitWavne We Tne Best/Young | 47 MAN DOWN Rihanna /el /10
HaneyiCash Honey/Unversal Republc 48 ROLL UP vizkalifa fosiur/Al
Jemier Huson o/ A Reputic B INTERSCOPE(l 5 FAR AWAY Harsha Ambrosius /60 49 WET THE BED Cirs Brown
THELADY KILLER 38 TEFLON DON RickRoss 9  ROC-A-FELLA() & NOHANDS 4
LeeioGreen BadkulwefEexia Harbach/Sig 4 ShdeiDet lam/IDiMG 10 COLUMBIA ()} Featuring Roscoe Dash & Wale SO SHARE MY LIFE keml
LATE NIGHTS & EARLY 39 FLOCKAVELI Waka Flocka Flame 1017 BrickSquadsylam Watner Bros Q Adeeper versian of this chart
i o 7 MYLAST billboard.biz
40 THE R.E.D. ALBUM Game 0G0/G4 GOOD/De! am/DIHG
COLE WORLD: THE SIDELINE | 41 AMBITION WaleHaybact/Warnes . Top R&I/ 8 CAN'T BE FRIENDS TrefSongt
STORY ). Cole hocHation/Goumbiz/sony Husc. | 42 NOW OR NEVER lank l-lip-llnp Albun Songbook/Atianti Mot R&IS
BESTNIGHT OF MY LIFE HMoGame/Song DynastyfAUantcAG Label 9 MOMENT 4 LIFE fickiinai s /
Jimiefem jh(s 43 LOVE MEBACK e <l i
LIGHT OF THE SUN 44 HERE | AM Kelly Rowland POS. B (harted Tlles] TPt
3 1 ISLAND DEF JAM MUSIC 10 SHE AIN'T YOU Chris Brown Jive/RCA
MERRY CHRISTMAS || YOU 45 MAYBACH MUSIC GROUP GROUP (2) 1 ASTONMARTIN MUSIC RickRoss —
Hanah (o - PRESENTS: SELF MADE: VOL.| | 2 UNIVERSAL REPUBLIC (5 Featuring Drake & ChrseiteMichele 1
PASSION, PAIN & PLEASURE Vatious Atists Meybach/iarnr Bros 3 RCA®) Mayuach/Sig-t-le/ el TVIDIMG 2 DEFJAM(Y
ey Song2 emgetitamieji 46 HITSCOLLECTION:VOLUME | 4  INTERSCOPEGEFFEN ASM (I} | 12 ALL OF THE LIGHTS Kanye Wesl 3 UNIVERSAL MOTOWN(
HOT SAUCE COMMITTEE PART ONE Jay-2 R haion/et JamDIHG 5 SONYMUSIC) Roceh-Fea/Det Ay 4 CASHMONEY (¢
TWO Beaste Bors anio 47 SOMETHING BIG mvvmw 6  ATLANTIC GROUP (if) 15 6F0OT7FOOT! LiWame 5 Jo
THANK ME LATER Drake MrBlock/Cokemne/Sony 7 WARNERBROS. (] featurng ory Gunt Yomg Honey/Cash Honey/ | 6 YOUNG MONEY (7]
ublc 48 PIECES OF Msl;dmvewermuau/vc 8  CAPITOL() UnwersalRepudlc 7  SONGBOOK

DECEMBER 17, 201

www.billboard biz | 67



8  ATLANTIC{)
9 MAYBACH (3
10 PARKWOOD (9

Hot REB/
ip-Ilop Songs
Labels
PO (artedile)
UNIVERSAL REPUBLIC @)
2 ISLAND DEF JAM

MUSIC GROUP &)
3 JIVELABEL GROUP ()
4 RCAW

5 ATLANTIC()

&  INTERSCOPE ()

7  WARNER BROS. (X)

8  COLUMBIA G

S CAPITOL(Y)

10 EONE ()

Hot R&B/
Fip-Hop Songs
Producers

ODLCER (Crarted Tl
NOAH “40” SHEBIB (3}

2 T-MINUS )

3 KANYEWEST()

4 LEXUS "LEX LUGER"
ARNEL LEWIS ()

S CHARLES “CHUCK
HARMONY” HARMON 65)

6 STARGATE()

7 CHRISTOPHER “DRUMMA
BOY” GHOLSON (1)

8 HAPPY PEREZ()

9  SHEANDRAE “MR.
BANGLADESH” CRAWFORD ()

10 JUST.LC.E.LEAGUE ()

Adeeper versfon of this chart
&% appears on billboard.blz

Labe)

_A_I_L;_
1 CHRIS BROWN (12) Jve/R(
2 LILWAYNE (§)

Young Nones/Cash Money/Universal Republic

Drake, Rick Ross & L Wayme e The e/
Young Hone/Cash Moneyinversal Repudhc

4 LOOK AT ME NOW Uhris Brown
Featuring Lil Wayne & Busta Rhmes Jive/R(A

S MOMENT 4 LIFE NitkiMingj
Featuring Drake Youria Money/Cash Huney/
Univesal Molown, MRS

6  HOW TO LOVE il Watne
Young Haney/Cash Honey/Universal Resutic

7 6 FOOT 7 FOOT lilWatne Featuring
Cory! Ellm(ishl‘«m/“nw!ml Republic

8  MYLAST

3 CASHMONEY (I}
4 YOUNGMONEY (i)
5 UNIVERSAL MOTOWN (1))

{ A deepaer version of this chart
7 appearson billboard.biz

Mainstream

G0.0../Det Jam/IDING

9 SHE AIN'T YOU Chis Brown five/b(A

10 NO BS (s Brown e/l

11 ASTON MARTIN MUSIC RickRoss
Featuring Drake & Christte Michele
WaybahSip--Side/Def o 1DIMG

12 LOVE FACES frey Songz Songbookatlantic

13 FALL FOR YOUR TYPE lamie fosx
featuring Drake J/RHG

14 ALL OF THE LIGHTS Kanye West
Roc-A-Fella/Def am/tDiMG

15 NO HANDS Waka Flocka Flame
Featuring Roscoe Dash & Wale
1017 Brick Squas/Asvium/Warner ros.

16 PRETTY GIRL ROCK Kerihilson
Moserflone fiterscope

17 QUICKIE Miguel Biack ce/ByStomm/five /R4

18 WHAT'S MY NAME? Rihanna
Featuring Drake SRP/Det am/ DIHG

19 BEST THING | NEVER HAD

Beyonce Parkwood/(olumbia

20 MARVIN & CHARDONNAY
Big Sean Featuring Kanye west & Roscoe Dash
6.0.00 /el JamiDIHG

21 DIDIT ONEM Hicki Mina)

- ==

1 UNIVERSAL REPUBLIC (29)

2 ISLAND DEF JAM MUSIC
‘GROUP (3)

3 JIVELABEL GROUP (Ij)

4 RCAM)

5 ATLANTIC(3)

Adeeper version of this chart
appears on billboard.biz

POS NS Losled it bel
RIHANNA (9) SRP/Def lam/IDIME
2 LILWAYNE (i)

Young MoneyCash Money/Universal Repubitc
3 NICKI MINAJ ()

Young Honey/(ash Honey/Universal Repubiic
4 CHRIS BROWN (5) ive/RCA
KATY PERRY (5 (Dol
DRAKE (1)
Young Maney/Cash Money/Universa! Repabiic
WIZ KHALIFA @ Rostrum/Aanti/RRP
PITBULL (8) . 305/Polo Grounds/W/RCA
BRUNO MARS (7) HektrarAtiantic
LUPE FIASCO () & 15t/Atlnlic

@ w

gomN

Rhytl Songs

POS. U htst 1152021 _
GIVE ME EVERYTHING
Pitbull Featuring He-Yo, Afrojack &
Naver Mr. 305/Polo Grounds/}/RCA

2 PARTY ROCK ANTHEM
LMFAD Featuring Lauren Bennelt & GoonRack
Party Rock/ilLamCherlree/nterscope

3 DOWN ON ME Jeremih Featuring
50 Cent Mick Schuttz/Det Jam/IDIMG.

4 HOW TO LOVELiiWaine

JiLL SCOTT

19 MY LAST Big Sean Featuring Chis Brown
G00.D/Def L IDING

20 JUST CAN'T GET ENOUGH
The Black Eved Peas nlerscope

21 IN THE DARK ey

S SUPER BASS NickiMinal

22 BACKSEAT New Boyz Featuring

3 DRAKE (6 y

Young Kones/Cash Monev/Universal Repiiblic TREY SONGZ 6  WHAT’S MY NAME? Rihatha 23 ONLY GIRL {IN THE WORLD)
4 NICKIMINAJ () JREY S Fealuring Drake S%P/0et Jar/IDIMG RIhanna SRp/DetJaIDIHG

Youn Honeyash HoneUnvers Resublc 7  THESHOW GOESON lupefiaso | 24 TONIGHT (I'M LOVIN' YOU)
5  MIGUEL st 5t /Atantc Envique alesias Fealuring Ludacrs D) Frank
6  TREY SONGZ () Songbook/atsnlc 22 THAT WAY Wale Fealuring Jeremin & 8 ET ¥
7 WIZKHALIFA i B B LOOK AT ME NOW Chris Biown 25  ALL OF THE LIGHTS Kanve Wast
8  KANYEWEST() 23 OTIS Jay I Kanve West Featuring Ots Featuring Ll Wayne & Busla Rhymes lve/RCA Roc-A-Fells/Detlam/IDIHG

Roc-A-FelaDe Fam/ DG Redding Roc--Feli/RocatisnDer /DG | 10 MOMENT 4 LIFE Nicki i) Featuing @ Adesperversionof ths chart
9 RICKROSS () 24 UNUSUAL TrerSong: Fealuri brake appear

HaybachSli-H-Shce/De LamADING Songbock/Atantc W LIGHTERS Bag Heets Evif Featuring
10 BIG SEAN ()600D/0e! kim/IbJHG 25  RACKS fC Featuring Folure Brumo Mars Stadfnterscupe

Big PlawfUniversal Republc

1 SURE THING Migue!
Black Ice/ByStorm/five/RCA

A t this chart
appoars on billboard.biz

12 'MONONE

_Rhythmic Label

o |

Drake, Rick Ross & LI Wayne We The Sest/Young
Hone/Cash Money/tniversa! Republic

13 GRENADE Sruno Mars Eiekira/Alintc

14 BLACK AND YELLOW WirKfilita
RestrumAuanlicep

15 S&M Rihanna SRP/Det /DM

16 MOTIVATION Kell Rowland Featuring
Lil Wayne Universal Motawn/tntversal Republic

17 NO HANDS Waka Hocka Flame

2 MOTIVATION Keiy
Ll Wavne Universai MolowmyUversal Repubiic
3 M ON ONE D) Khaled Featuring

1 JIVE(S)
2 DEFJAMQY

1097 Brick Sauadiésytum, Warner Bros.
18

Rhy timie

POS. INpeiNI (Baried les)

1 CASHMONEY (1))
2 DEFJAMD)

3 JVE®

4 YOUNG MONEY (14}
S  CAPITOL()

A deeper version of this chart
blllboard.blz

WONOU D WNE

5

X I
ISLAND DEF JAM
MUSIC GROUP (29
UNIVERSAL REPUBLIC (8
INTERSCOPE (27)
ATLANTIC (5)
JIVE LABEL GROUP (1)

@ A deeper version of this chart

appears on billboard.biz

Adult R&B

ARLST ()
R. KELLY () v/

iive/RCA
CHARLIE WILSON (6)P Music/ive/fC.
KEM (3 Universal Republic
MARSHA AMBROSIUS §) /i
JENNIFER HUDSON (iAsta/Rih
KIRIK FRANKLIN ()Fo o Saul Verlty/eth
JILL SCOTT (s Bies Babe/Warner Bios.
LEDIS! () Verve Forecast/Verve
FANTASIA ()50
MARY MARY () by Bloc/Coluntia

68 | BILLBOARD

DECEMBER 17, 201

p—



R Kelly 1ve/1tG 5 WIZKHALIFA ) fostum/Allsnti/Rp | 19 MARVIN & CHARDONNAY 3 NICKIMINAJ (5}
20 FoOL FOR YOU (eeloGreen 6 CHRIS BROWN (1) Jive/R(A Roscoe Dash
Phillip Sailey 7 BIG D./Def Jany/IDIMG G.0.00Def fam/IDIHG 4 PITBULL {7 35Pob GoundsJRA
Radiculure/Elekira/Atlant 8  LUPEFIASCO (8 Sthiatantic 26 RIGHT ABOVE IT LiWayne 5 CEELOGREEN()
21 EMERGENCY Tank 9 WAKAFLOCKAFLAME () Radi
Hofsame/Song bymasty/aliantic Hizay/Watner Sros 21 OT!S JayZ Xanve West Fealuring Olis 6  CHRIS BROWN (I3) Ine/t(x
22 IN THE MOOD Johnny Gill ot 10 RICKROSS () Redding Roc-A-Fella/Roc Retion/D lamyIOIHG 7 EMINEM(D)
23 SURE THING Miguel Maybach/Slip-H-Slide/Def Yam/IDING 22 UGHTERS
Black e/ByStomyive/RCA Bruno Mars shadfnterscope. 8 DRAKE ()
24 NO ONE GONNA LOVE YOU 23 DID IT ON’EM Hick Minaj Young MonesCash Money/Uoiversa Regublic
Jennifet Hudson Arsia/ReA “oung MoneyiCash Moneyiniversal Repubhc 9 LUPE FIASCO (9) 14 5il/Aflniic
25  MOTIVATION kelly Rowland 24 RACKS Y Featuring futare 10 USHER (§} laface/§

Universal Motown/Uriversat Repubic Bia Play/Universal Republc

@ Adeeper version of this chart s 25 NI*AS IN PARIS Jav I Kanve test
appears on biflboard.biz 1 LOOKAT MENOW Roc-A-fellajRoc NationDef JayIDING .
Coris Brown Featuring Ll Wayne & Adeeper version of this chart R&B/Hip-Tlop
Busta Ritymes Jive/RCA appears on billboard.biz [)ig al N()llgs
Adul “&“ 2 M ON ONE Dlifaled Featuring — ——
dult Drake. Rick Ross & L Watne We TreBest/

POS. It InpintL
1

1 mpr Young Money/Cash Morieq/Uriversal Repubisc F**K YOU (FORGET YOU)
——— = 3 NOHANDS Waka flocka Flame Cee Lo Green Radiculture/Elekira/Atantic
POS. INpht ((tared Tl 2 GIVE MEEVERYTHING pithul
1 JIVE(D) ] [ B o, Aroiack & K
2 Jm 4 MOMENT 4 LIFE ickiHinj POS.INPRINT Charted e e
3 UNIVERSAL MOTOWN (5) Drake Yourg HoneyCash Moneyiniversal Notoun CASH MONEY (21) 3 BLACKAND YELLOW
4 VERVE FORECAST! 5 MYLAST BgSeanfeatumg(hisown | 2 YOUNG MONEY () Wiz khalifa Rostrmyitan
5 BLUESBABE() G0.00/0ef ryIbIKG 3 DEFJAM( 4 SUPER BASS Nickiting

Adeeperverslonofthischart | 6 ALL OF THE LIGHTS Kanveest a4 JVEW oun MoneyiCash ey Unwersal Republ
@ appears on billboard.biz RacA-Fella/Del o/ IDIMG 5 ISTRISTH( 5 LOOK AT ME NOW ChisBrown
7 §FOOT 7 FOOT lilWayne A deeper is 0 iefRCh
Featuring Cory Gunz @ appears on billboard.biz 6  THE SHOW GOES ON
Toung MonerCash Honey/Griversal Republic Lupe Fasto st B it

Adult R&B Labe

8 GIVE ME EVERYTHING Pilbull
Featuring Re-Yo, Afrojack & Nayer

7 6FOOT 7 FOOT U Wagne Featuring Cory
Gunz Young oney/Cash HoneUnversal Reudlc

POS. B (hurled Tles) b 8 DOWN ON ME esemih Featuring 50
1 RCA(#M) 9  SUPER BASS Hicki Mina) Cemt Mick Schulz/Def Jam/IDIMG
2 JIVE LABEL GROUP i POS. B 9 COMING HOME Didéy-Dirty Honey
3 ATLANTIC(D) 10 ASTON MARTIN MUSIC RickRoss | T UNNERSAL REPUBLIC (Z3) Featuring Skylar Grey Bag Boy/Interscope
4 UNIVERSAL REPUBLIC®) Featuring Dicke & Chisete Michele 2 ISLAND DEF JAMMUSIC 10 HOW TO LOVE Lt Wayne
5 EONE(M) HaybachiSlp N-Shde/Def am/1DIHG, GROUP (1) Young Honey/Cash Honey/Universl Repubic
adceperversionofthischart | 11 BLACK AND YELLOW Wlikisita | 3 WARNER BROS. (i) T WHAT'S MY NAME? Riranna
@ appears on billboard.biz Roslrurlantic/iRP 4 INTERSCOPE(!) Fealuring Dake SRP/Det iDiHG
12 PARTY ROCK ANTHEM 5 ATLANTIC() 12 INEED A DOCTOR It Diefeatuiing
i GoonRock Adesp: his chart Eminem § Skylar Grey Atermath/nferscope
Party Rock/wil, ‘31 bl 13 NO HANDS Waka Flaka Hame
13 ROLL UP Wiz Khalio Rostrum/atizntic Featuring Roscoe Dash & Wale
14 HEADLINES bk 107 BrickSacAsylam, Warner

POS. gRIS ((harted T 14 HEY BABY (DROPITTO THE

1 NICKI MINAJ (IZ) Voung Money/ | 15 THE SHOW GOES ON Lupé Fiasto R&B/H 1["" Top FLOOR) ?ibullFeaturing 1-Pain
Cash Money/Universal Republic T5t& TSth/Attante Mr 305/Poio Srounds/I/RHG
3 " 2 LILWAYNE(H 16 OUT OF MY HEAD LuseFiasto b 15 LIGHTERS bad Heets kil eaturing
Adult R&E ngs Young HoneyCash Money/Universa Republic Faaturing Trey Songz it & 5tk Ar ‘ ists Brono Mars Shatynvescon:
- 4 oo — {3 DRAKE() 17 YOU BE KILLIN EM fabolaus BT Ciarieg e 16 BOTTOMS UP iy Songteaturng
SO TN LOVE il Scoft Young Honey/Cash Money/tniversal Republic DesertStorm/Def lam/IDIHG 1 WAYNE [€5) ash
Featuring Anthony Hamiiton 4  KANYE WEST () 18 SHE WILLLI Republic 17 ROLL UP WizKhalita RostrumiAtiantic
Blues Babe/Warner Bros. Rot-A-Fella/Def am/IDIMG Young Money/Cash Honey/Universat Reaublic: 2 WIZ KHALIFA (5} Rosteum/#iantic 18 JUST A DREAM lielly
2 YOU ARE Charle WilsonP Husic i/ 16 BerntyiUnwersalMatown/ ARG
3 (SMILEKikFrankiin 19 MORE Usher Laface/lG
Sl ENBIRE R CEE LO GREEN 20 WRITTENIN THE STARS
4 FARAWAY Marsha Ambrosivs A HUDSON Tiie Tempah Featuring ric Turnes
l 5 LOVE LETTERR Keliy Ive/ic Distrbing andon/Captl
6  IFIT'S LOVE Kemfeatunng 21 ALL OF THE LIGHTS Kanye st
visete H chele Unversal Repubic o Al
7 PIECES OF ME (edsiVerve orecastfverve 22 M ON ONE b)Khaled Fealuring
8  4EVERMORE Anthony Davig Drake, Rick Ross & il Wayme e The Bes
atuing Algebra Purpuse/etne Young Money/Cash Money/Universai Republic
®  SHAREMY LIFE kemUniversalRepublic 23 PRETTY GIRL ROCK Keitiison
| 10 LIFE OF THE PARTY Charle Wison sosleGelfen/terscob
| 7 24 MOMENT 4 LIFE Niditina)
N CANTBEFRIENDS Trey Songz Featurng Drake Young Honey/Cash ey
Unversel Maoun/UMRG
12 WALKING Hary Mary Hy Boci Columbia 25 DJGOTUSFALLIN' INLOVE
n uor MY DADDY Kelly Prce Featuring Usher Featuring Pithul L3Face/G
ock/Sang GillfMaaco. Adeeper version of this chart
4 LAV WITH YOU I Debarg eang appears on billboard,biz
alt Evans et niercope
15 I'MDOING ME fantasia s/ /4G
16 YES Musiq Soulchild Atlantic
1 WHERE YOU AT leniferhudson
18 RADIO MESSAGE R Kelly ire/RCA

WHEN A WOMAN LOVES
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Southern GrouslfRoa/109er Pure/Allndicte
RASCAL FLATTS (BgHachine
BLAKE SHELTON &) Warrer ros, Wi
BRAD PAISLEY ) Arsta Nasville/SHi
THE BAND PERRY (1

Republ asivde/tineversai Repubiic
SCOTTY MCCREERY (

5/ Mercury Nashale/JGA/LMGN
SUGARLAND (Hercury/UMGN
KEITH URBAN (1 ool Nashille
ERIC CHURCH B Nastile
KENNY CHESNEY () NA/5HH
MIRANDA LAMBERT (2)RUA/SHY
LUKE BRYAN (5 (ol st

A deeper version of this chart
appears onblllboard.biz

SPEAK NOW Tayior Swift
Big Machine

MY KINDA PARTY

Jas00 4idean frcken Bow
NOTHING LIKE THIS
Rascal Fltts By Mache

NEED YOU NOW.

Lty Antebellum (apitol Kahwate
YOU GET WHAT YOU GIVE

L Brown Band Seeiem GrounRoar!

o P timiAbmit

OWN THE NIGHT

Lacy Antebefhum i et e

THE BAND PERRY The Band Perry
Reoubh helef Uit Republic

THE INCREDIBLE MACHINE
Sugarland Hercury UMGH

GET CLOSER Kefth Urban Capilo Nashsile
HEMINGWAY'S WHISKEY

Kenny Chesney BRA/SHN

THIS IS COUNTRY MUSIC

Bra Pl At M

CLEAR AS DAY Scolly WcCreery
/Merrury Mashwile /A MG

NUMBER ONE HITS Tim HcGraw (urb
TAILGATES & TANLINES

tuke Bryan Caoiof Nsite

CHIEF frk

-
SCOTTY McCREERY
Top New Country Top Country 5  BROKENBOW r
Artists “ Artists Vade 6  WARNERMUSIC NASHVILLE ()
- . & E s 2 7 UNIVERSAL REPUBLIC () 2
— B | 8 SHOW DOG-UNIVERSAL @)
POS.IRINT o POS. ARSI imprintLabel eos. ARTIST Impray/sbel 9 CURB() 3
1 TAYLOR! SWIFr Big Mathine 1 SCOTTY MCCREERY 1 JASON ALDEAN Broken Bow 10 VALORY () “
2 JASONALDEAN 8okentow 19/Interscope/Mercury 2 BLAKE SHELTON Womerios.
3 LADY ANTEBELLUMGDutsivie | 2 THOMPSON SQUARE Sioretreek | 3 KENNY CHESNEY it 15
4 ZAC BROWN BAND 3 LAUREN ALAINA i/iesopeitienry | 4 BRAD PAISLEY aitaastiile s
SouthemGmund R g el 4 CRAIG CAMPBELL biaserpetue 5 LUKE BRYAN Grioltasile Top Country
5 BLAKE SHELTON ¥rner Bos 5 SUNNY SWEENEY Renubii Nashvie Albums Artist 7
6  THE BAND PERRY Republcashvile —
7 RASCAL FLATTS Bonahne o 3 £OS. M (Carfed ) mpond (g 18
8 KENNYCHESNEY oit Top Countr) 1 LOR SWIFT () 8igatine
9 BRAD PAISLEY kualisniile hnpl-i“( s 2 LADYANTEBELLUM( 19
10 LUKE BRYAN Gpiothas = —- (aprio! Nastwille
7 KEITH URBAN Gpoltishiile POS. MPRINI (1o 3 JASON ALDEAN ()¥rokenbow 20
12 MIRANDA LAMBERT RCA T CAPITOL NASHVILLE @) 4 ZACBROWN BAND()
13 SUGARLAND Herury " 2 BIGMACHINE (5)
14 ERIC CHURCH iM Nashyiie 1 LADY ANTEBELLUM 3 RCAM)
15 SCOTTY MCCREERY Capitol Nashville 4 ARISTANASHVILLE (9
finterstopeiHesca 2 ZAC BROWN BAND 5 BROKENBOW ()
16 TOBY KEITH Showfog-tnwessal Souther GrounaRoaBigger PictuefBtantc &  MERCURY ()
17 THOMPSONSQUARESmerCees | 3 THE BAND PERRY Rebichisivie | 7 REPUBLIC NASHVILLE (5)
18 CHRIS YOUNG 4 4 RASCAL FLATTS bigadine 8 SHOW DOG-UNIVERSAL (15
19 BILLY CURRINGTON Herary 5 SUGARLAND Herari 9 MCANASHVILLE ()
20 TIMMCGRAW (i 10 CURB (M)

21 SARAEVANS

22 DARIUS RUCKER Lapial ashvite
23 GEORGE STRAIT KA kashiille
CARRIE UNDERWOOD
19/hnsta Naspli

JERROD NIEMANN
SeaGayiefhisa Nashvife

A deeperverslon of this chart
appears on billboard.biz

",

'op Country
"

POS. AR1Ist imprini/Label
1 TAYLOR SWIFT 8igachie
2 MIRANDA LAMBERT fih

3 SARAEVANSA

4 CARRIE UNDERWOOD

TristaHashvile
5 REBA MCENTIRE Starsiuck/Valbry

Top Country
Labels

POS. LB (geisg 115
SONY MUSIC NASHVILLE (64
2 CAPITOL NASHVILLE (5}
3 BIGMACHINE (5
4 UNIVERSAL MUSIC GROUP
NASHVILLE 5)

LOADED: THE BEST OF BLAKE
SHELTON Biake Shelton Reprse/ WHN
RED RIVER BLUE Blake Sheiton
e R N

TNE FOUNDATION Za¢ Brawn Band

i Home GiowVAIRON/AG
REVOLUTION Miranda Lambert

COUNTRY STRONG
Soundirak REA/SMN

MIRANDA LAMBERT
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) CHARTS

CHARLESTON, SC1966
Darius Rucker Capitol Naghvile
22 34 NUMBER ONES Aian Jackson
Anct el
23 STRONGER Sara bvans R4/5HH
24 PAPER AIRPLANE
Hlison Krauss + Union Salion Rounder/Concard
25 OUTLAWS LIKE ME
Jushin Moore itory
26 ENJOY YOURSELF
Billy Coreingten Mercury/UNGN
HITS ALIVE 8rad Paisey
A Nashvlle/ MM
HALFWAY TO HEAVEN
Brantley Gilber] Volary
HERE FOR A GOOD TIME

George Strait

N
N

N
@

N
-]

P

'NCRY

geaNow

SONY MUSIC NASHVILLE (22)
CAPITOL NASHVILLE (5,

BIG MACHINE ()

UNIVERSAL MUSIC
NASHVILLE 02)

BROKEN BOW ()

ATLANTIC GROUP (1)
WARNER MUSIC NASHVILLE ()
VALORY ()

SHOW DOG-UNIVERSAL (1)
CURB(I)

w
S

THOMPSON SQUARE

Thompson Sauare Stoney (reek

31 ALL THE WOMEN | AM
Reba Starstruck/valory

32 TOWNLINE (EP)

p Country
Albums
Distributor

33 NEON (hris Young RCA/SHH

34 A MERRY LITTLE CHRISTMAS
CEP) Lady Antebellum Capitol Kashville
BULLETS IN THE GUN

Toby Keith Show Dog Universal

JUDGE JERROD & THE HUNG
JURY Jetrod fiemann

o
o

@
&

[STATBUTOR (Charles

37 PLAY ON GaeUndewood
Hoshale/SHH
38 NOW THAT'S WHAT | CALL
COUNTRY: VOLUME 4
Varlows st Uriversal/EH1/Sony s/ e
33 AMERICAN IDOL SEASON
10 HIGHLIGHTS: SCOTTY
MCCREERY (EP) Scty McCroery
BiMeruryfinterscopeflch
FOUR THE RECORD
Hiranda Lambert 4/SHN
CAROLINA Eic Church (el ashle
FEARLESS Iaflor Swil 6ig e
3 RONNIE DUNN Rorie Dum
Arista Nashwille/SMN
HELL ON HEELS pisol Annes
A/SHN
BAREFOOT BLUE JEAN NIGHT
ke Oeen REASHN
PASS THE JAR: LIVE FROM
THE FABULOUS FOX THEATER
IN ATLANTA Z2c Brown Band
Sauern GroungAanicAG
WILDFLOWER Lauren Azina
9ierury Nashville/IGA/UHG)
THE GUITAR SONG
Jamey Johnson Mercury/UHGH
EASTON CORBIN
Easton Cortn Mereury/ MG
STEEL MAGNOLIA
Steel Hagnolia 8 Hachine
Adeeper version of thig chart
appears on bitlboard biz

& & sba
a & K3

2
a

S

]

]

@
S

POS. PRI ((harted I

CAPITOL NASHVILLE (1)
BIG MACHINE (

BROKEN BOW (1

ARISTA NASHVILLE (i
MERCURY (1)

RCA®)

REPUBLIC NASHVILLE (5)
MCA NASHVILLE ()

SHOW DOG-UNIVERSAL (i0)
COLUMBIA (1)

Zo®mN O Ga W N

3

1 UNIVERSAL (§9)

2 EMM@)

3 SONYMUSICGS)

4 WEA()

5 INDEPENDENTS (i5)

l lot Country
POS.MRIS] Charled k) impioicbel
1 BLAKE SHELTON (4

“Warner Bros./WHMN
2 JASON ALDEAN ()BickenBaw
3 KEITHURBAN @ (ailolNathvile
4 TAYLOR SWIFT (fighachine
S KENNY CHESNEY (1)3iit
6 LADYANTEBELLUM (@)
Capitol Nashvile
7 CHRIS YOUNG (1Rt
8 BRAD PAISLEY ) frista ashyille
9 ZAC BROWN BAND ()
Soulhern Ground/Antc/BiggesPcture
16 LUKE BRYAN (3 (apiol Hashiile
M TOBY KEITH () Shaw Dog Unversal
12 MIRANDA LAMBERT (3R(h
13 BILLY CURRINGTON G Hercury
14 RASCAL FLATTS 3 b Hacine
15 THOMPSON SQUARE (1}

Stoney Creek

5‘ A deeper version of thls chart

appears on billboard. bl?

ELI YOUNG BAND

HERE FOR A GOOD TIME
Gearge Slrait WA Nashille

KNEE DEERP Zac Brown Band Featering
Jimmy Buffett Southern Ground/Aliantc/

1ot Country

CRAZY GIRL £li Young Band
Republic Nashwille:

BAREFOOT BLUE JEAN NIGHT
Jake Qwen RCA

TAKE A BACK ROAD

Rodney Atkins (b

TOMORROW (hris foung fCh

YOU LIE The Band Perry feputicishvile
AM THE ONLY ONE

Dierks Benlley (apiiol Nashvike

YOU AND TEGUILA

Kenny Chesney Featuring Grace Potter 2
HONEY BEE Blake Shelton

Warner Bros WAL

JUST FISHIN® Trace Adkins

Show Dog Utversal

LET ME DOWN EASY
BillyCursington bercury

v &y

A Bt gy

N e L

=

WITHOUT YOU
Keith Urkan Cepilol Hashyile

COUNTRY MUST BE COUNTRY
'WIDE Brantley Gilbert valory

50 MAMA'S SONG
(arrie Underwood 19/Arista Nashwile
A deeper version of this chart
appears on billboard.biz

Boger Pure 31 SOMEWHERE WITH YOU
JUST AKISS enny Chesney BNA

Lad Antebellum Capitor Nashvie 32 WHO ARE YOU WHEN PMNOT

IF HEAVEN WASN'T SO FAR LOOKING Blake Shelton Repie/ Wit Hot Country
AWAY fustin Moore alory 33 SOMEONE ELSE CALLING

MADE IN AMERICA YOU BABY 3

foby 34 THIS IS COUNTRY MUSIC

COUNTRY GIRL (SHAKE IT Brad Paisley AristaNasti e 1 CAPITOL NASHVILLE [13)
FOR ME) (ke Bryan Caniol Nashvlle 35 VOICES thiis Young k(4 2 RCA(M)

HEART LIKE MINE 36 1GOT YOU Thomeson SauareStonet Greek | 3 BIG MACHINE (i0)

Hiranda Lambert Columtix 37 SPARKS FLY favior Swift g Machne 4 REPUBLIC NASHVILLE (9
GOD GAVE ME YOU 38 BACK TO DECEMBER S ARISTA NASHVILLE()

Bizhe Shelton Warner Bros /WEN Taylor Swif b Hachne &  SHOW DOG-UNIVERSAL ()
DON'T YOU WANNA STAY 39 COLDERWEATHERIxBowndand | 7 BROKEN BOW ()

J 8 MCANASHVILLE(

WHAT DO YOU WANT 40 HELLO WORLD 9 CURB(Y

Jetror Niemann Sea ayle/nsta Nashvle Lady Antebellum Caitl Neshwlle 10 MERCURY (i)

A LITTLE BIT STRONGER 41 OLD ALARAMA Brad Paisey

Sarabvans RCA Ansta

LONG HOT SUMMER 42 PUT YOUIN ASONG

et ehan Capiol e Kelth Unban Capto sl ot Countr

THIS Darius Rucker (apial sl 43 FELT GOOD ON MY LIPS songs Labe
MEAN Tavlo Swif Bigachre TimHcGraw b —— —
DIRT ROAD ANTHEM 44 BLEED RED Ronfie Dunn i hash POS, b (it Tifes)

Jason Aldean sioken Bow 45 BAGGAGE CLAIM HiandalambertRA | 1 CAPITOL NASHVILLE {(26)
REMIND ME Brad Pailey Duet With 46 LIVE A LITTLE Kenny Chesney Bis 2 ARISTA NASHVILLE ()

Carre Underwood Anta Nashuie 47 LOVEDONE GONE 3 RCA®M)

ARE YOU GONNA KISS ME Blly urrington Hercury 4 BIG MACHINE (0)

OR NOT Thompson Square lone (reck 48 ONE MORE DRINKIN’ SONG 5  REPUBLIC NASHVILLE ()

| WON'TLET GO Jertod Hiemann Sea Gy e/Arsta astwile 6  WARNER MUSIC NASHVILLE
Rascal Flatts Big Machice 49  FAMILY MAN (raig Gampbellbigger e | 7 SHOW DOG-UNIVERSAL (3
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Thank you, Country Radio & Retail,
?.\uo:.\%ﬂegw—omﬂs%
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AGAIN in 2011

ngggiguggmgmo:
Bilfboard charst year, Dec. 4, 2010 through Nov. 26, 2011.




B MERCURY )
9 BIGGER PICTURE ()
10 BROKEN BOW ()

POS. HOdIGR

harigg Ties)
FRANK ROGERS (9}
MICHAEL KNOX (17}

3 DANN HUFF (15)

4 PAUL WORLEY (7}

5 SCOTTHENDRICKS (1)
6 KEITHSTEGALL (1)

7  JAMES STROUD/{

8  BUDDY CANNON ()

9 MARKBRIGHT(

10 TOBY KEITH )

!‘5 Adeeper version of this charnt

appears on bilboard.biz

£O5. 48N Charsg Tgg mpr
JASON ALDEAN (6) Broken Bow
2 TAYLOR SWIFT (i6) Big Machine
3 LADY ANTEBELLUM()
Canitol Nashvilie
4 THE BANDPERRY (3 Republic Vashulle
ZAC BROWN BAND (1)
Southern Ground/Alianti/Biager Picture
BLAKE SHELTON (7) arrer 8105 /WM
LUKE BRYAN (7} Capilo} Hashwlle
KENNY CHESNEY (:) B
RASCAL FLATTS (1)Big Hachine
10 THOMPSON SQUARE (2
Staney (reek

"

PR

Digital
ongs

po! tmpraklabe;
1 IFIDIE YOUNG

The Band Perry Republic Nashville
2 DIRTROAD ANTHEM

Jason Aidean Exoken Bow

ALISON KRAUSS &
UNION STATION

JASON ALDEAN

Blake Shelton Wamer Sros /4N
22 YOU AND TEQUILA

3 JUSTAKISS 12 CRAZY GIRL
Lady Antebellum Capiiol Nashll Eli Young Band Repubf Hashvilie
4 DON’T YOU WANNA STAY 13 COLDER WEATHER
Jason Aldean With Kelly (Jarkson Broken Bow ‘Soulhern GroundiAtiantic/Bigge: Piclure
S  HONEY BEE 14 NEED YOU NOW
Blake Shellon Warner Bros /WHK Lady Antebellum C2pitof Nashyile
6  ARE YOU GONNA KISS ME 15 ALITTLE BIT STRONGER
OR NOT Thofigson Sauare stones ek Sata an¢RA
7 COUNTRY GIRL (SHAKE IT 16 SOMEWHERE WITH YOU
FOR ME) Luke Bryan Gapitol esfvife Kenny Chesney BFA
8  STUCK LIKE GLUE SugariangMerry | 17 BACK TO DECEMBER
9  KNEE DEEP Tavlor
Jimfiry Buifekt Southern Ground/Atiantic/ 18 MEAN Taylorswiltsig fachine
Bigger Ficture 19 TAKE A BACK ROAD
10 BAREFOOT BLUE JEAN NIGHT Rodney tkins (urb
lake Owen k(A 20 IWON'TLETGO
1 REMIND ME ing
With Carrie Underwaod Arsia Rashvite 21  GOD GAVE ME YOU

23 TOMORROW (s YoungREA
24 MY KINDA PARTY

Jason AldeanBroken Bow
25 YOU LIE The Band Perry Repunlc Nasvi

A deeper versfon of this chart
7 appears on billboard.biz

7 PALOMING Trampled By Turties Banpbss
8  BRIGHT MORNING STARS

The Wailio* eonys Red House
9  GENUINE NEGRO JIG

Carolina Checolale Drape NanesuyWame firs
10 BEST OF BLUEGRASS

Steve Ivey [Hi/Sonoma

A deeper version of this chart
appears on blilboard.biz

Blucgrass Albums
Artist
POS, iRTIST {Charted Tales) Iprint/Labei

ALISON KRAUSS + UNION
STATION () Rounder/Concord

2 DIERKS BENTLEY () Ganiql Nashviie:
3 STEEP CANYON RANGERS ()
Rebel
4  STEVEMARTING
40 Share/RaunderfConcord

S SARAH JAROSZ {7)Sugar il Wel

Bluegrass Albums
Tnprints

1 ROUNDER (D) 1
2 CAPITOL NASHVILLE (1)

3 SONY CLASSICAL (!
4
s

NONESUCH
40 SHARE (

Bluegrass Albums |

POS. (ABEL (Carted e
[L CONCORD (%

POS. T st Inpr/abel. 2 CAPITOLNASHVILLE()
PAPER AIRPLANE 3 SONY MASTERWORKS ()}
Alison Krauss + inion Station 4 WARNERBROS. ()
Rounder/Concord 5  WELK({)

2 RARE BIRD ALERT Steveartin
And

under(oncord

¥ UPONTHERIDGE Bluegrass Albunms |
Dierks Bentley Cantl Hashle Di 10} Ibllll)h

4 THE GOAT RODEO SESSIONS
Yo Heyer/Chnis POS.DitaGLI0R (]

‘Thite Sony Ciasskal/Sony Masterworks 1 UNIVERSAL ﬂl)

S FOLLOW MEDOWN 2 INDEPENDENTS 1)
Sarah Sarosz Sugar Kl Welk 3 EMM@)

& THEGRASCALS & FRIENDS: 4 SONYMUSIC(
COUNTRY CLASSICSWITHA | S WEAG

BLUEGRASS SPIN The drascals
Cracket BatvelBlueGrascal

74 BILLBOARD

DECEMBER 17, 2011

!-_h'"'__ —



POS. ST abel
SHAKIRA Epi¢/Sony Music Latin
PRINCE ROYCE W 5op
PITBULL
e 305¢Famous Arlist/Sony Music Latin
4 ENRIQUE IGLESIAS
Iveral i Laino
DON OMAR
tamafoMachele/Unversal MusicLaliog
WISIN & YANDEL i¥/iciicie
MANA warner Lalina

RICKY MARTIN Sony Husi Latin
CRISTIAN CASTRO

Uifesol Husic Latino
10 GERARDO ORTIZ Dit/Sony Husiclatln
CAMILA Sony HuslcLatin

ROME O SANTOS Sory Husic et
MARC ANTHONY Suny Husiclaiin
LARRY HERNANDEZ
Hendetaffunovisa

AVENTURA premum Lilin

DADDY YANKEE flCarel
TITO “EL BAMBINO” Siente
CHINO & NACHO Maciiete
INTOCABLE Goodl

JULION ALVAREZ Y
SUNORTENO BANDA Disa

LOS BUKIS fonosisa

MARCO ANTONIO SOLIS fononsz
ESPINOZA PAZ s
€L YRONO DE MEXICO foovsa
LA ARROLLADORA BANDA
EL LIMON 2
@ Adeeper verslon of this chart

appears on billboar iz

Top New Latin
Anrtist

POS. 451151 Ingrni/label

1 PRINCE ROYCE JopStop

T
Top Latin Arti
—Duo/Group

208 AT Imprial/ Lot
1 WISIN & YANDEL WY/Machete

2 MANA Warier atina

3 CAMILA SonyMusc Lalin
4

5

AVENTURA preum Lakn
CHING & NACHO Hactele

s

a

s

DON OMAR
Orfanato/Machete/Universal Music Latino
RICKY MARTIN Sony Husic Latln

Top Latin
Imprints

BOS.arst Inprint(abel

SHAKIRA Epic/Sony Husic Latin
GLORIA TREVI UniversalMusi Latino
JENNI RIVERA foroviss

GLORIA ESTEFAN

sent oon/Verve Forecast

5 IVYQUEEN Haiete

PO

e
Top Latin Artists
~Male

1
2
3
a
s
6
7
8
L]

PGS, PRI (Chared Tiles
DISA (97

SONY MUSIC LATIN 66
FONOVISA ()

UNIVERSAL MUSIC LATINO (s0)
TOPSTOP 1y

MACHETE (2

WARNER LATINA (1)

DEL (15

EPIC ()

10 MENDIETA ()

1S, A81I5 imhewst/Label X
PRINCE ROYCE opSiop
2 PITBULL

. tatin
3 ENRIQUE IGLESIAS
haesal M Lating

POS. AL (Parled e

1

UNIVERSAL MUSIC LATIN
ENTERTAINMENT (246)

SONY MUSIC LATIN (121
WARNER LATINA (15
RCA®)

ISLAND DEF JAM
MUSIC GROUP ()
CAPITOL LATIN (%)
INTERSCOPE ()
GOOD1()

ULTRA()

PLATINO (13)

“nawn

goava

pp Latin Albums
Art

1 PRINCE ROYCE ()
Top Stop/Sony Music Latin

2 CRISTIAN CASTRO ()
Universal Husic Lakno/UMLE

3 MANA () Womer Latina

4 SHAKIRA () pic/sony Husic Latin

S ENRIQUE IGLESIAS ()
Universal Music Laino/UMLE

6 GERARDO ORTIZ(®)
DEE/Sony Musi Latin

\//

DEJARTE DE AMAR
Camila Sony e et
MUSICA + ALMA + SEXOQ

Ricky Martin Son Musi tatin

DON OMAR PRESENTS: MEET
THE ORPHANS: THEKING IS
BACK Don 0t dianalo/Machete/UNLE
35 ANIVERSARIO

Lo Bukss Fonovfsa/UMLE

M 1CONOS Marc Anthony Sum b 3t
12 FORMULA:VOL.1
Romes Santos Sony Husk tatn
13 ARMANDO Pitoull
e 305fFamous Wit /Sony MusicLatin
14 201 tatocabie Good /Dasmi
15 MORIR Y EXISTIR: EN VIVO
Gerardo Ort DL SencuscLaln
16  ENTRE DIOS Y ELDIABLO
Gerando Ortiz DEL/Sony Husi L
17 NIHOY NIMANANA
Gerargo Oz €L Sy st Laln
18 SALSA:UN HOMENAJE AEL
GRAN COMBO £l ran (ombo Py
19 ENTOTAL PLENITUD
Marco Antonio Solsfongvsa ML
20 LASBANDAS ROMANTICAS
DE AMERICA Varlous Artsts isa/ UM
21 20 SUPER EXITOS:
LA HISTORIA DE LOS EXITOS
Larry Hemandez Hereta/fononsal IMLE
22 GLORIA 6loria Trevi
et LahnofUMLE
23 TR3S PRESENTS: MTV
UNPLUGGED: LOS TIGRES
DEL NORTE AND FRIENDS
LosTigres delNorte 135 ViFanorse/UH(E
24 40 ANIVERSARIO DISA
RECORDS: 1ERA. DECADA
DE EXITOS 2000-2010
Various Atists Disa/UMLE
25 PUROS TRANKAZOS
Varias Artists Fonovsa/ UHLE
26 14+14 Avenlura Fremum Latin/Sony Husi L2t
27 LOS HUEVOS RANCHEROS
Joan Sebastian Fonovisa/UMIE
28  ELHOMBRE QUE MAS TE AMO
Vitente Fernandez Sony Husic 13l
29 EL ARBOL los Tucanes0e Tuana
fonavisafME
30 PARCE. Juanes Unversa Hasic Latino/UNLE
31 INVENCIBLE Tio BBambios”Serc/ Uit
32 1L VOLO:EDICIONEN
ESPANOL I)Yolo 0pera Bues/Gatce/Renlod/
Getfen/UnersalMusicLalinoUMLE
8 CAMILA )Sony Music Latin 33 FRANCO DE VITA: ENPRIMERA
9 RICKY MARTIN ()50 Husc Latn FILA Fanco De Via Sony Muse 1215
10 DON OMAR () Itanalo/Machele/UHLE | 34 MUNINA BONITA (hino & Nacho
M LOS BUKIS () Fonovisa/UHLE Machete/MIE
12 MARC ANTHONY (Sonyhisiclain | 35 VAMOS A DARLE CON TODO:
13 JOAN SEBASTIAN () fonovisa/MLE COLECCION DE CORRIDOS
14 LARRY HERNANDEZ () Los nquietos del Norte agle Hisic
Wendieta/Fonouisa/MLE 36 BANDA #7'S 2010
15 MARCO ANTONIO SOLIS () Various AtstsDisz/UMLE
Fonouisa/UNLE 37 UN SIGLO DE AMOR Tierra (al
A deeper version of this chart Vicforia/enemusic/Universal Husic Latino/UNLE
billboard.blz 38 DE SINALOA PARA EL MUNDO
Callre 50 sz ULE
32 SIGOESTANDO CONTIGO
. ElTron de Hexico Fonovsa/UMLE
T op Latin Album 40  TIERRA FIRME ufsfonst
POS. NINEArtst ignnilabel 41 DELRECORDS PRESENTA
1 PRINCEROYCE El A
Top Stop/Sony Music Latin Variols Artists DEL/Sony Musi Latin
2 VIVAEL PRINCIPE tistian Gastio 42 LAGRAN SENORA: EN VIVO
UnversalMust (atino/HLE feomiRivera Fonovisa/UHLE
3 DRAMA Y LUZ Hana arner (ot 43 CORRIDOS #1' 2010
4 SALEEL SOL Shaki tatn
5 EUPHORIA Eniigue glesias 44 DURANGUENSE #1'S 2010
UnversalReputiUnersal Musi atinofUME Yanous Anists 1o/ UNIE
6 45 NILO INTENTES

LOS VAQUEROS: EL REGRESO

7 WISIN & YANDEL

tulion Alvasez ySu Norleno Banda Disa/UHLE

DECEMBER 17, 2011
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LA ARROLLADORA
BANDA EL LIMON

Mana Warnes Lating

31 PARTY ROCK ANTHEM
LMFAD Featuring Lauren Bennett & Goonkock
Party Rock/lamyCheryseenlecsope.

32 NOME DEJES CONLAS
GANAS (05 Horoscopos de Durango Dsaisl

33 DONDE ESTAS PRESUMIDA
Chuy Lizartaga ¥ Su Banda Tiema Snaloeese Dsi

34 LA DESPEDIDA
Daddy Yankee I Cartel/Sany Music Latin

35 ME DUELE Roberio Tapiafonaviss

36 TONIGHT ("'M LOVIN’ YOU)
Enrique lesias eaturing Ludacris & D) FrankE
Unversal Repudlc

37 RAIN OVER ME Pitbul Featuring
Harc Anthony M. 305/Poio Grounds JRCA

38 BESAME (amita Son Misk (alin

39 EL TIERNO SE FUE Giibre50Disa

40 CUANDO ME ENAMORO

Entique glesias Fealuring Juan Luis Guerra

Universat Huic Lating
41 TU OLOR #isin& Yandel
WMachete/Univessal Husic Latng
LLAMA AL SOL Tito "t Bambino™ Sienle
CONTESTAME EL TELEFONO
‘Hlexis & fido Featuring Flex Sony Mussic Lalin
MR. SAXOBEAT Alexandsa Stan Uit
45 ENSENAME A OLVIDAR
Dareyes de Laierra Disa
NO ME DIGAS £l (hapa de Sinaloa Disa
47 LA CIUDAD DEL OLVIDG
ETrono de Mexico i53
ONLY GIRL (IN THE WORLD}
Rilianna SRP/Def Jam/I01HG
DIA DE SUERTE
Alejandra Guzman Capilel Latin
GRITAR Luis Fons] Universal M Lol
A deeper version of this chart
appears on billboard.biz

&
w

Jot Latin Soi
Imprints

46 ASONDEGUERRA 8 POPULAR() 15 INTOCABLE (3Good! 20 ELARDIDO
Juan Lus Goerra ¥ 440 Captl atin 9 EAGLEMUSIC() (M Adecper vorsion of this chart Larry Hemandez Hendieta/Fonavia
47 TOPLATINOVS 10 BALBOA() &’ appearson biilboard.biz 21 EL PADRINO Joan Sebastian fonovisa
Various ist Discos 605/Sony Music Lot 22 ARRASTRANDO LAS PATAS
48 AMANECER BAILANDO
Vatious sl P i 3 ROBARTE UN BESO Intocable Good
49 MAS DE MARCO ANTONIO l"']' Latin Albums Hot Latin Songs 24 LO MEJOR DE Mi VIDA ERES
‘SOLIS Marco Antanio Sols Fonovsa/UNLE 1 I'Ibl.l((ll'\ — — = TU Jimenez
50  INDEPENDIENTE Ricardo Arjona = POS. Mt it mprLabe SonyMusicLatin
1 CORAZON SIN CARA. 25  NO ME DIGAS GUE NO
Adeeperversionofthischart | 1 UNIVERSAL (I15) Prince Royce Top Stop Enrique 19lesias Fealuring Wisin & Yandel
@ appears on blllboard bix 2 SONYMUSIC ) 2 TABOO 9onOmar
3 INDEPENDENTS (1)) OrtanatoiHachetefinwersal usi atmo
4 WEA® 3 MEENCANTARIA fidel Ruedabisa 2 4L
s EMM@) 4 DANZA KUDURO Don dmar3 tucenzo
YansOnfacato/Machete/Unverss Mosi Lato
5  GIVE ME EVERYTHING Fitbul
Featuring Ne-Yo, Afojack & Naver
Hi 305/Poko Grounds/{RCA
1 FONOVISA (15 6  TEAMOY TE AMO ta Adictiva Banda
2 SONYMUSIC LATING?) = = San Jose de Mesillas Sony i Latin
3 DISAG) POS AR ((harted Wit imeullabel 7 NILOINTENTES
4 UNIVERSAL MUSIC LATINOGD | 1 PITBULL (8) lulion Alvarer y Su Norteno Banda Disa/ASL
5 DELM) Hr. 305/Famous Artist/Sony Music Lain 8 YOU Romea Santos Sony Music Lot
6 TOPSTOP( 2 PRINCE ROYCE () opSiop 9  CUANTOME CUESTA
7  WARNER LATINA ) 3 DONOMAR() LaAroliadora Banda el Limen Disa
8  MACHETE() Orfanato/Machete/Unversal Musc Latino 10 VEN A BAILAR lenniter Loper
9 EPICO) 4 JULION ALVAREZ Y SU Featuring Pitbull siand/DIMG
10 UNIVERSAL REPUBLIC () NORTENO BANDA () Disa/t5t N LOCA ShakiaFeaturing £l Gata
5 WISIN & YANDEL (5 Epi/Sony Musi Latin
Latino 12 BON, BON fittul
. 6  FIDEL RUEDA ()Disa i 05¢Famous At SomyMusi Lot
Top Latin AIDUINS | 7 |AaRROLLADORABANDA | 13 GRACIASADIOS
Labels EL LIMON (3057 Vit Enfourage/Disa/és.
8 MANA ) Vamerlating 14 DI QUE REGRESARAS Lalrignal 3
POS, KL (Ohrked e 9 SHAKIRA (3 foig/Sony Musk Latn Banga el Umon de Salvador izatraga Fonovisa
1 UNIVERSAL MUSICLATIN | 10 ENRIQUE IGLESIAS ) 15  ESTOY ENAMORADO Univrsal Muse Laing
ENTERTAINMENT (I51} Universa Music Latino Wisin& lalino | 26 PROMET!
2 SONYMUSIC LATIN () N TITO “EL BAMBINO” (3 Sente 16 LLUVIA AL CORAZON 27 RABIOSA Shikirafeaturing
3 WARNERLATINA (5 12 LARRY HERNANDEZ (1) Mana Warner atina Pitbull O El Cata Epic/Sony Husic Latin
4 UNIVERSAL REPUBLIC (i Mendieta/Fonavisa 17 OLVIDAME 28 NINADE MICORAZON
S CAPITOLLATIN(i) 13 ROMEO SANTOS () Sony Muse Latn Iullon Avarezy L
6 PLATINO®) 14 LA ADICTIVA BANDA SAN 18 EL CULPABLE Espinona Par syl 29 VEN CONMIGO Daddy Yarkee
7 DASMIO) JOSE DE MESILLAS ) 19 LLUEVE EL AMOR Featurmy Prince Royce € Cartel

Sony Music Latin

Tito “€| Bambing” Siente

30

AMOR CLANDESTINO

sos.min
1T DISAW)
2 SONY MUSIC LATIN (29)

FONOVISA ()

MACHETE (1)

UNIVERSAL MUSIC LATINO ]
TOP STOP )

WARNER LATINA (&)

EPIC()

MENDIETA )

SIENTE )

deeNavauw
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THE YEAR

CHARTS

Iot Latin Songs
Labels

rted i
q §ONY MUSIC CATING)
2 DISAQ6
3 UNIVERSAL MUSIC LATINO (24}
4 FONOVISA (4)
5 AsL(y
6 TOPSTOP()
7  WARNERLATINA (7}
8 ISLAND DEF JAM
MUSIC GROUP (5}
INTERSCOPE (¢}
10 SIENTE()

ot Latin Songs
Produce

£OS. MOBEE (e e
FERNANDO CAMACHO
TIRADO (5}

SERGIO GEORGE (5)
JULION ALVAREZ @)

FIDEL RUEDA

ARX (]

LARRY HERNANDEZ ()
ANTHONY “ROMEO” SANTOS (1)
ANDRES VALDES ()}

NICK “AFROJACK™

VAN DE WALL ()

10 ARMANDO AVILA ()

Adeeper version of this chart
appears on billboard.biz

CeNOVEWN

gg;m iz 1lgg) oyt abel
CRISTIAN CASTRO (2)
Unversal Music Latino/UMLE

Latin Pop Albums

2 MANA (1) Wamer Lafina Im prints
3 SHAKIRA Latin
4 ENRIGUE IGLESIAS () ] Chate 1
Uriversal Music Latino/UMLE 1  UNIVERSAL MUSIC
5 CAMILA (Sony MuscLalin LATINO (4}
6 RICKY MARTIN () Sory Musc Latn 2 SONYMUSIC LATIN ()
7 MARC ANTHONY ()SoryHusklatn | 3 WARNERLATINA ()
8 MARCO ANTONIO SOLIS () 4 EPIC()
Fonousa/UMLE 5 UNIVERSAL REPUBLIC ()

9  GLORIA TREVI()
Universal Music LatinofUMLE
10 JUANES () Universal Music Latino/UMLE

Latin Pop Album

OS it i Inprntianel
1 VIVA EL PRINCIPE (ristian
Castro Unversal Music Latino/UMLE
2 DRAMA Y LUZ ana arner Latna
3 SALEEL SOL Shakira /Sony Husic Latin
4 EUPHORIA Enrique ghesias
UntverslRepuinersal Musc Laino/UMLE
5  DEJARTE DE AMAR
Camila Sony Husi Latin
6  MUSICA + ALMA + SEXO
Ricky Martin Sony HusicLaon
7 ICONOS Harc Anthony Sony Husic Lt
8  ENTOTAL PLENITUD
Marco Antonio Solis Fonovsa/UMIE
9 GLORIA Gloria e
Universal Music LtinofUMLE

Latin Pop Albums

CRISTIAN CASTRO

6 SHAKIRA () Enc/Sony Music Latin
7  ENRIQUE IGLESIAS (6}
Universal Music Latme
8 CAMILA (3) Sony Music Latin
9 RICKY MARTIN (3 Sony Music Latin
10 TITO “EL BAMBINO™ (3)Siente
Latin Pop Song;

Yandel
UniversalMusi Latino

13 CUANDO ME ENAMORO
Ennque Igesias Featuring Juan Luis Guerra
niversal sic Latn

14  AMOR CLANDESTINO
Manz ¥ame Latina

15 BESAME Gamila Sony Must Latin

16  DIADE SUERTE
Alefandira Guzman CapiolLatin

17 RABIOSA Shara Featuring

POS. IMEArtist imprint/Labet
1

DANZA KUDURO

Pitbuil O¢ Latin
18 GRITAR Luis Fons UnwersalMusicLatno
19 TAN SOLO TU Franco De Vita Featuring

4 MACHETE()
5 EPICH

Latin Pop Songs
Labels

po: Charted Ftes; |

1 SONY MUSIC LATIN (39

2 UNIVERSAL MUSIC LATINO(

3 WARNER LATINA (10)

4 INTERSCOPE (1)

5 ISLAND DEF JAM MUSIC
GROUP(Il}

Regional Mexican

__Albums Artists. l

st (Charted Ftesimaginabet

1 GERARDO ORTIZ (4)

DEL/Sony Music Latin

LOS BUKIS () fonovsa/UMLE |

LARRY HERNANDEZ ()

Hendietaffonoviss/IMLE

JOAN SEBASTIAN (3 Fonovisa Ui

LOS TIGRES DEL NORTE ()

Fonavisa/UMLE

INTOCABLE ()Good /Dasi

EL TRONO DE MEXICO ()

Eonovisa/UMLE

8  JENNIRIVERA () fonoisa/UHLE

8 CALIBRE 50 () isa/UNLE

10 LOS INQUIETOS DEL NORTE
Eagle Hiusic

na wn

N

Regional Mexican
Albums

1t I

1 35 ANIVERSARIO
Los Bukis Fonovisa/UMLE

2 20T intocable Good VDast

3 ENTREDIOS Y EL DIABLO
Gerardo Drtiz DEL/Sony Music alin

4 MORIR Y EXISTIR: EN VIVO
Gerado Oz DEL/Sony HusicLatin |

5  LASBANDAS ROMANTICAS
DE AMERICA Various Arlists iss/UM

&  TR3SPRESENTS: MTV
UNPLUGGED: LOS TIGRES
DEL NORTE AND FRIENDS |
s Tigres el orte ¥/ Fonawsa/ HLE

7 NIHOY NIMANANA

A deeper version of this chart
appears onbillboard.biz

Labels Don Omar & Lucenzo Latin Latin
icLating 20 LLUEVE EL AMOR 8 20 SUPEREXITOS: LA 1
POS. 1AM Charted 1 2 TABOO bonOmar Tito Bl Bambino” iene HISTORIA DE LOS EXITOS
1 UNIVERSAL MUSIC LATIN Orfanato/Machete/Universal Music Latin 21 TENGO TU LOVE Siefels i
ENTERTAIMENT G0) 3 GIVEME EVERYTHING Pitbull 22 PARTY ROCK ANTHEM 9 40 ANIVERSARIO DISA
2 SONYMUSICLATINGD) [ : TERA. DECADA DE
3 WARNERLATINA®) e 305l GrowsYRCA Pty RockfwillLam/therryreefintescope EXITOS 2000-2010
4 CAPITOLLATIN() 4 VEN ABAILAR Jemifer loner 23 SALEEL SO Latin i
5 BULLSEVE() Featuring Pithul sand DG 24 QUIEN TEQUIERECOMO YO | 10 PUROS TRANKAZOS '
6 LAVIDABUENA() 5 CORAZONSIN CARA Carls Baute Warner Lafna Varbous htstsfonovisa/UHLE
frince Royee Top Stop 25 RAIN OVER ME Pitbul Featuring Adeeper version of this chart |
6  LLUVIA AL CORAZON Harc Anthony i 305 Grounde/fRCA @ appears on billboard.bix
q Mama Warner Latina A deeper version of this chart |
Latin PopSongs | ;  (ocaswifauinrit @ e on b bi I
i EpicSony Muse Latin .
Artist SR Regional Mexiean J
OS.ARIS (hartes e imprniLabel Wisin & Yandel WMachete/Usiversal Msi Latno Albums Imprints
1 PITBULL( LO MEJOR DE MI VIDA ERES TU _
Mr. 305/Famous Artist/Sony Music Latin Ricky Mastin Featuring Katalia Jimenez ]_ml“ nts BOS. NN (Chated T1les)
2 DONOMAR®) Sony Must Latin — 1 FONOVISA Q)
Latino 1 Latin POS. bR (Chated i) 2 DISAG)
3 MANA () amer lating 1 BON, BON Fithull T SONY MUSICLATIN (30) 3 DEL®
4 PRINCE ROYCE () opSiop M 305/Femeus At fSony Musclain 2 UNIVERSALMUSICLATINO(6 | 4 GOODI()
5 WISIN & YANDEL (§) 12 NOME DIGAS GUE NO 3 WARNERLATINA®) 5 SONYMUSICLATIN ()
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PROUDLY CONGRATULATES

Pl

ELEVEN 2011 BILLBOARD

#1 TopP LATIN ALBUM

#1 TOP LATIN ARTIST - MALE
#1 ToP NEW ARTIST

#1 TOP LATIN ALBUM ARTIST
#1 TOP LATIN SONG ARTIST
#1 TOP LATIN SONGS

#1 TROPICAL ALBUM

#1 TROPICAL ALBUM ARTIST
#1 TROPICAL SONGS ARTIST
#1 TROPICAL DIGITAL SONGS ARTIST
#1 HOT LATIN SONGWRITERS

Y
ToP STOP MuUsIC = Borpes

Two #1 2011 BILLBOARD AWARDS
#1 TROPICAL ALBUMS IMPRINT
#1 TROPICAL SONGS IMPRINT

g

WE GIVE THANKS TO EVERYONE ON THE ToP STopP MUSIC TEAM
FOR THEIR PASSION, HARD WORK AND DEDICATION. A BIG THANK
YOU ESPECIALLY TO THE FANS, WHOM WITHOUT THIS W._ULD NOT
BE POSSIBLE.

SERGIO GEORGE & GREGORY E. ELIAS

RADIO: TSM TEAM:

LATIN HITS ENTERTAINMENT GEORGE ZAMORA

AL ZAMORA HECTOR RUBEN RIVERA 4

JAVIER HUERRES GIG1 CAROLINI | loisaldoas
ALEX RODRIGUEZ \

SALES: JACK MACALUSO st Loa oo SN

VENETIAN MARKETING GROUP ILIANA GARCIA

JEFF YOUNG

JC GONZALES PUBLICITY:

ToNY BIRRIEL JENNIFER NIEMAN AT THE NIEMAN GlOUP
ROMINA ANDREA MAGORNO

PRINCE ROYCE TOUR TEAM:

CATALINA WOLFF AGENT:

MARK FARRAN MICHEL VEGA AT WILLIAM MORRIS ENDEAVOZ

PRINCE ROYCE - NEW SINGLE HITS RADIO * JANUARY 18, 2012 ' LAS COSAS PEQUENAS

b FoLLow s on TWITTER BECOME A FAN ON FACESOOK  CONTACT Us AT
Y/ @®TopSToPMusIC N TopP STOP Music {561) 404-7701



Regional Mexic: 25  MENTEEN BLANCO Yoz deMando bisz Jery Riveta Venemusic
11 Liabe @ Adeeper version of this chart 9  GIVEME EVERYTHING Pithull
L B appears on billboard.biz Featuring Ne Yo, Aojack & Never
POS. LI (Chueg ) . 05l Grounds/YRCA
UNIVERSAL MUSIC LATIN 10 MHULTIMA CARTA Prince Rovee (o1 i
ENTERTAINMENT (53) . N M VEN CONMIGO Daddy Yarkee
2 SONY MUSICLATIN(2) Regional Mexic eatunng Prnce Royce H Cale
3 DASMIQ ongs Impr 12 DANDOLE GothoFealuring
4 EAGLEMUSIC() Jowelhy Omega Hew Erv/veneanisc
5  PLATINOG®) POS. PR ((rerted T 13 LOCOS LOS 2 Lis frigue fopSiop
1 DISA() 14 MICORAZON E5TA MUERTO
2 FONOVISA() RKME Kenrt P
3 SONY MUSIC LATIN (I 15 VEN ABAILAR Jennifer obez
4 MENDIETA() Fealuring Pitbul iand/ G
s DEL® 16 APRENDERE
= Hector Acosta 0. H MNenemusic
POS. BT i) mpilabel 17 PROMISE RomeoSantos
1 JULION ALVAREZ Y SU Featuring Usher Sony Music L
NORTENO BANDA (2) Disa/ASL 18 $INO LE CONTESTO lanbrina
2 LAARROLLADORA BANDA 19 NO ME DIGAS QUE NO
EL LIMON (0isa Envigue Iglesias Featuring Wisin & Yandel
3 FIDEL RUEDA ()Disa Universl Music atino
4 LARRY HERNANDEZ (3 2 SONYMUSICLATING) 20 ESTOY ENAMORADO
HendietafFonuvisa 2 FONOVISA () ~ | 3 PREMIUMLATING) Wisin & Yandel WifMechetefUniversa Music atino
S INTOCABLE (3)Good| 3 AsL(® 4 POPULAR() 21 RAIN OVER ME ittull Feahuring
6 ESPINOZAPAZ(3)bsa/asl 4 SONY MUSIC LATIN (3) 1 PRINCE ROYCE 5  CAPITOLLATIN() Harc Anthony Hr 305/PoloGrounds/JRCA
7 GERARDO ORTIZ (i 5 GOODIG) Prince Royce Top Stop/Sony Music Latin 22 APRENDE A SER INFIEL
DEL/Sonv usi Latin 2 FORMULA:VOL.1 "
B LAADICTIVA BANDA SAN JOSE Romey o A 3 ELLA NO TA EN ESO Kalimetesuercs
DE MESILLAS @) Sony Hosic Laln 3 SALSA:UNHOMENAJE AEL l'l'()l)l(':ll Albums | 25 uovLosento
9 LAORIGINAL BANDA EL GRAN COMBO H Gran (oma0 populer Labecls Zion & Lennans Fealuing fony Dize Pina
LIMON DE SALVADOR Artists 4 1841 dventurapremum LalnSony N Lt 25 DOMINICANITA funel ruz KobySct
LIZARRAGA () f0ro 5 ASONDEGUERRA Adeeper version of this chart
10 VIOLENTO () POS. AMST (Char t/label ¥ 1 SONY MUSIC LATIN (24) @ appears on billboard.biz
PRINCE ROYCE (i) 6 OBLIGAME Hector Acosta 2 UNIVERSAL MUSIC
Top Stop/Sony Music Latin .4 M fYenemosic/Universal Musi LatinoAIMLE LATIN ENTERTAINMENT {5}
. 2 ROMEOSANTOS(MSonfhusclai) | 7 THE LAST Aventira 3 POPULAR() 8
Regiol 3 AVENTURA() Premium Lain/Sony Muse (2t 4 CAPITOLLATIN() Tropical Songs
Frenium Latin/Sony Music Lot B IRREPETIBLE 5 THEENTITY()
————— | 4 ELGRAN COMBO DE PUERTO Gilerto Santa Rosa Sy Pasic atin = ==
OS. g s Inprnabel RICO () Popular DE BOHEMIA (harle Zaa Tty a | pOS. I (urted i)
1 MEENCANTARIA . 1 SONY MUSIC LATIN (22
Fide! Rueda Disa Tropical 2 TOPSTORG
2 TEAMO Y TE AMO La AdiclivaBands Arti 3 MACHETE ()
San Jose de MeslasSony Masic Lol —— 4 PINA
3 NILOINTENTES POS. ARSI (ol o | $ SENTEG)
Julion Alvarez y Su Narteno Banda isa/ast 1 PRINCE ROYCE (4) Top Stor
4 CUANTO MECUESTA 2 DONOMAR(®)
12 Amolladora Banda ellimon dsa rfanalo/achete/ Universal Musi Latino q
5  GRACIAS ADIOS 3 PITBULL® Tropical
ViofentoEntourage/Disafhsl i, 305/Famous Arist/Sony Musictatin Label
6  EL CULPABLE Espinora paz Dl 4 HECTOR ACOSTA (2104 H Henerusic == E
7  ELARDIDO 5 TITO“EL BAMBINO” (3)Serte POS. 18t
Larry Hernandez Hendieta/onowsa 6  WISIN & YANDEL (5) UNIVERSAL MUSIC
B DIQUE REGRESARAS ladrginal #tiMachelefUniversal isicLatino LATINO (26}
anda e timan de Salvador izamaga Fonovisa 7  ROMEOSANTOS(Snghuscialn | 2 SONY MUSIC LATIN ()
9 OLVIDAME 8  ENRIQUE IGLESIAS (5 3 TOPSTOP()
Julion Alvaret ySu Norteno Banda Fonovisa Universal Husic Latino 4 VENEMUSIC®)
10 INCREIBLE Banda Sraloense S De 9  LUCENZO() S PINA®)
Sergio Lizarraga Disa/ASL Yanis/Orfanato/Machete/Unversal Music Latino
11 EL PADRINO loan SebasiianForoytsa 10 DADDY
12 ME DUELE Roberto Tapia onoiiss
13 ARRASTRANDO LAS PATAS
army Hermandet s ]
14 ROBARTE UN BESO Intocable Good Tropi .
15 PROMETI intocable oo plflabel
16 NINA DE MI CORAZON 1  WISIN & YANDEL ()
L2 Artolladora Banda el Limon sz 1 DANZAKUDURO | W/Machete/UMLE
17 NOMEDEJES CON LAS GANAS Don Omar & Lucenzo Yanis/Orfanato/ 2 DON OMAR () Orfanalo/Mathels/UHLE
Los horoscopos de Durango Disa/A5L Machete/Umversal Music Latino | 3 PITBULL()
18 DONDEESTAS PRESUMIDA 5 JUANLUISGUERRAY 440() [ 10 5OY Y SERE luisimigue 2 CORAZON SIN CARA M1, 305/Famous ArtistSony HusicLatin
Chuy Lzarraga Y Su Banda Tierra Sinaloene isa CapilolLatin 00 Ston/Sony Hosictat Prince Rofce lopSiop 4 TITO“EL BAMBINO™ () Siente/((:
19 MINECESIDAD 6 HECTORACOSTA() Adeeperversionofthischart | 3 TABOO Don Omar 5 CHINO & NACHO d Machete/ UM
Grupo Hontez e Durango Dise DA LatmofUMLE @ billboard.biz Orfanato/achete/Unwersa Huse Laing 6 CALLE13()Sony Husiclatin
20 NOME DIGAS HihapodeSinaioabiss | 7 GILBERTO SANTA ROSA () 4 MEDUELE LA CABEZA 7 ALEXIS & FIDO () SonyHuscliin |
21 LACIUDAD DEL OLVIDO Sony Music Latin Hector Acosta 4. fenemusic 8 RKM&KEN-Y QPnofsonyMuscltn |
1 Trono de Hexico Fenovis2 8 OLGATANON() n 5 BON, BON pithul 9 DADDY YANKEE ()
22 ELTIERNO SE FUE (albeS0Dss i MusalSony s Lain ropical Albums o HfFamous it Mk Latn 1 CarteSony Masic ot
23 ENSENAME A OLVIDAR 9 CHARLIE ZAA () Teéntly Imprints € YO RomeoSantosSony HusicLalin 10 ZION & LENNOX ()
Dareges dela ierca 10 LUIS ENRIGUE( 7  LLUEVEELAMOR PinafSony Music Latin
24 MILLONARIO DE AMOR £OS PR (Chared I Tito 1 Bambina Siele
Sergio Yega Disa 1 TOPSTOP) 8 SOLOPIENSOENT!
|
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WISINY YANDEL

3 SIENTE()
4 PINA(D
5  VENEMUSICI

Latin Digital

151 Charle sy impyniavel

1 SHAKIRA {10) Epic/Sony Music Latin

2 PITBULLK)
. 305/Famous ArisSan Musictain

3 ENRIQUEIGLESIAS (5
UrversalHusicLatino

4 PRINCE ROYCE (5)o95i0p

5 DONOMAR()
Orfanato/MachetefUnwersal Muslc atino

6 LUCENZO®
ams/Orfanato/Hachele/Universal Music(atina

7  DADDY YANKEE (5 arte]

8 RICKY MARTIN ()50 Husi Lalin

9 WISIN & YANDEL (1)

WMaxhete/Universa! usk Latng

FRESHLYGROUND (

Epic/Son M Lalin

Latin Digital
Songs

POS. Nt A g

1 WAKA WAKA (THIS TIME
FOR AFRICA) Shakira Featuring
Ereshlyground Epic/Sony Music tatin

2 DANZA KUDURO bondmar bluceno
aniOntanatoHachet/Unversa Husic st

3 IKNOW YOU WANTME
(CALLE OCHO) filbullira

4 BON,BON Pl
v S0E¢Fammious Artis Sy Hisic Latin

|5 HIPS DON'T LIE Shakira Featuring

Wydlf Jean Epic/Sony Muse Latin

Latin Rhythm 3 SONYMUSICLATING Latin Rhythm Fomarts OfasaoMatheiefUnversaMusc atno. | 6 LOGCA Shakirfeatuing H ata
M 4 PINAG) 5 19 MAGUINA DEL TIEMPO TioH £pi/SomyMusk Latn
Atbums |5 Geranaron Song Vo feauingWn&Yoncelsene | 7 RABIOSA Shakatosonbusc e
POS. NS alst Inpuriatel wrm/ia 20 ENERGIA lexis & ido Sony Husiclaln 8  HEROE Enritue glesas
1 LOSVAQUEROS:EL DANZA KUDURO 21 RESCATE Alexis & ido Fi Latino
REGRESO n Don Omar & Lucenzo Yanis/Orfanato/ Daddy Yankee Sony Musiclalin 9 CORAZONSINCARA
Wisin & Yandel W/Machete/UMLE Latin Rhyth‘n Machete/Universal Music Latino 22 HOY LO SIENTO ZienkLennons Prince Royee Top Siso
2 DON OMAR PRESENTS: MEET Albums Label 2 TABOODenOmar Featuring Tony Dire ina 10 TABOO Donbmar
THE ORPHANS: THE KING IS ——— = ansto/Machele/{myersal s 23 Hus afno
8ACK POS. (4881 Chaed ies ESTOY ENAMORADO Chosen Few Emerad/(rown Lovalty T LOBA Shakira fsxc/Sony Husc
3 ARMANDO Pithul 7 UNIVERSAL MUSIC LATIN Wisin & Yondel Wedhete/Univesa Husc Lo | 28 QUE BUENA TU TA fuego 12 STAND BY ME PinceRoyce 0 %05
M. S6hamous Artst/SomyHisiLatin ENTERTAINMENT (18) 4 BON, BON Pilbull (hosen Few Emeratd 13 THE ANTHEM Pithuil Featuring il on
4 INVENCIBLE 2 SONY MUSICLATIN(0) M 38 Famous ArstSony s L 25 TUSIQUIERES, TU NO QUIERES Famaus Ars/ VT
it “618ambine” S/ LE 3 ULTRA(Q s LLUEVE EL AMOR Orega Pt 14 PROMISE Rorien Santo Fealufing Usher
5 MININABONITA 4 CHOSEN FEW EMERALD () Titg *6| Bambing” Senle Adeeper verslon of this chart SonyMus Latin
China & Nacho Machele/UMLE s PLATINO() 6  DANDOLE Gochofedturing appears on billboard.biz 15 LIVIN' LA VIDA LOCA Ricky Mariin
& ENTREN LOS QUE QUIERAN Toweily Orega New Erafienemusic otambarsonyMusciatn
talleT3Sony HusicLato 7 LADESPEDIDA Dadd Yarkee 16  ESTOY ENAMORADO
7 PERREOLOGIA n ) CanlfSony Must Latn Wisin & Yandel WMachete/Univeral usic Ltino
Hlxis & Fido Sory Music Latin Latin llhythm 8 VEN CONMIGO Dede Yankee Lat “h.\’t hm 17 SiNO LE CONTESTQ Plangn
8 FOREVER REM&Ken-t s A Featuring Prince Royce Fl Cartel NZS 1 nlp]-in(g 18 VEN CONMIGO Daddy fankee
PafSonyMusic Latin 9 TUANGELITO thing & Nacho —— = Featuring Prince Royee | Crtel
3 MUNDIAL Daddy Yankee POS. a1 (irted 1) i /label POS.IMPUNT (Chated i) 19 SUERTE Shakira oi/Sony Music ot
EtCarel/Sony Husc Lalin DON OMAR 10 LA MELODIA loetMontanaCenioliatin | 1 MACHETE (14) 20 CUANDO MEENAMORO
10 LAREVOLUCION: LIVE: Orfanato/Machete/Universal Music Lafino. | 11 LLAMA AL SOL Tito“ElBambing”Senie | 2 SIENTE ) €nriaue 1glesias Featuning Juan Luis Guerra
VOLUME ONE Wisin & Yandel 2 WISIN & YANDEL (5 12 CONTESTAMEELTELEFONO | 3  ELCARTEL() Unwersal i Laimo
WiMahelefUHLE WiMachete/Uni Lt fexis& i 4 ORFANATO () 21 LADESPEDIDA Datdy Yankee | are|
\ Adeeperverslon of thischart | 3 TITO “EL BAMBING” ()Sente 13 TU OLOR Wising Yandel 5 SONYMUSIC LATIN(0) 22 LOMEJOR DE Mi VIDA ERES
appears on blliboard.blz a vl T Ricky MarlinFeaturing Natala imenez Or
5 PITBULLG) 14 MICORAZON ESTA MUERTO r i
M tain RKHR Ken-YPra i 23 DIMELO Euigue gisias
. 6 LUCENZOD) 15 ZUN ZUN ROMPIENDO Latin Rhythm BT Rty
Latin Rhytl Yanis/OrfanatorMachite/Universal Husic atino CADERAS Wisin & Yandel Sq)ngs Label 24 EL AMOR GUE PERDIMOS
Abums Im pr 7 CHINO&NACHO®) Hathete/Universal Musk Latno = wee op
S 2 = Latino 16 MI VIDA Divino P POS. st (arted 1nieo 25 NINA BONITA (o8 hacho
8 ALEXIS & FIDO (5 Som Hisic Latin 17 ME ENAMORE hngel &Khi T UNIVERSAL MUSIC Kachee/ivers sk Latoo
GOCHO i LATINO (7} m A deeperversion of thischart
10 JOEY MONTANA () Gapitol i 18 ESTOY ENAMORADO bamny 2 SONYMUSIC LATIN( appears on billboard.blz
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arst
KATY PERRY (5) Capitol
RIHANNA (0)50/0:! LanDIHG
BRUNO MARS () Eleklia/Alantc
BRITNEY SPEARS () jve/ilt
LADY GAGA ()

Streaming/Honbive/ nterscope

PITBULL (5)Hr 305/Polo Grounds//RCA
ADELE () /(olumbra

KESHA (3 emosane/RCA/RMG

PINK (2 Laface/lve/RCA

THE BLACK EYED PEAS ()
Interscope

10 Songs

POS. WL st 50

1 PARTY ROCK ANTHEM
LMFAO Featuring Lauren Bennatt
8 GoonRock Party Rack/will.L.am/
Cherrytree/interscope

2 GIVEMEEVERYTHING Fitoul
Featuring Ne-Yo, Afrojack & Naver
[ Ground/YRCA

3 ET.atyPeny Featunng Kanye Wesl (apicl
4 LASTFRIDAY NIGHT (TG.LF)
Kaly perry Capil!
5 ROLLING IN THE DEEP
Adele i Coiumba

L3

GRENADE Enino Hars Hetra/Aflant ¢
7 JUSTCAN'TGET ENOUGH
The Black Eyed Peas interscope

Contemporar

Adult

Labels

POS. (s ((harled T

R

e

COLUMBIA (12} |

ATLANTIC (7}

CAPITOL (1)

INTERSCOPE (15)

EPIC (4

Adeeper version of thls chart
appears on billboard.blz

Adult Top 40
Artis

POS. ARUST ((haried [ es) mprntLabel

1
2
3
4
H
6
7
8

3®

KATY PERRY (5) (apitol
BRUNO MARS (4 Elekra/Allriic
PINK @)aface/live/RCA
ADELE () {L/(olumbia
ONEREPUBLIC () Mosley/interscape
() PhonogenicfEaic
10 A8Mctone/nterscope
LADY GAGA {4 |
Streaméioe/Konlrve/nerscope
TRAIN (2) (olumbiz
CHRISTINA PERRI (5)
1. e Lane/Allntic/ RGP

Adult Top 40
Songs

8 FIREWORK Katy Perry Centol POS. I et Iyt /abe
9 SUPER BASS NickiMinaj ‘ 1 ROLLING IN THE DEEP
faung Maney/Cash Money/Universal Repudlic Adele X1/Columbia
10 MOVES LIKE JAGGER 2 GOOD LIFE OneRepublic Hosey/nierc|
Waroan' Fealuring Chrisina Aguilera 3 FOKIN' PERFECT 9ok aface e/t |
“aiOcanelnterscage 4  FORTHEFIRST TIME
1 TONIGHT ("M LOVIN' YOU) | The St Phonogenc/epic
fnrique glesias eaturing Ludacis & DI Frank E £ §  RAISE YOUR GLASS Pinktaface/I(
UniversalRepubie BRITNEY'SPEARS = 6  FIREWORK Katy Pty aviol
12 WERWHOWER 7 F*KYOU (FORGET YOU)
KeSha Kemosabe/RCATRHG 2 capToL® &  THE SCRIPT (3)Phonogenicepic 18 HEY, SOUL SISTER Irintoumoia CeeloGreen Radiulure/lkisa/RaP
15 | WANNA GOButnerSpears inefi(a | 3 ELEKTRAG 7 DAUGHTRY () R(A/RHG 15 KINGOF ANYTHING Sanabaréiles i | 8 MOVES LIKE JAGGER
14 F*KIN'PERFECTPkLafue/ive/hth | 4  LAFACE(S 8  ONEREPUBLIC ()Mosiey/interscore | 16 HOLD ON ichael Buble ijiepise Maroon 5 Featuring Christina Aguilera
15 SEM Rihanna S/Det /DIHG 5  INTERSCOPE() 9 TAYLORSWIFT() 17 THEEDGE OF GLORY M#idclanefniersope
16 TILL THE WORLD ENDS A deeper version of this chart g MachmefUnversal Republi Lady Gaga Streamiinkonlvefinerscobe 9 JUST THE WAY YOU ARE
Brtnay Spears e/ appears on billboard.biz 10 PLAIN WHITE TS ) Hollrwood 18 GOOD LIFE DneRepublicosevfnterscoge Brun0 Mars Hekraianiic
17 STEREO HEARTS Gym(1ass eros 19 RAISE YOUR GLASS Pklsfoe/iG | 10 TONIGHT TONIGHT
i 20 TEENAGE DREAM Katy Pery Capial Hol Chelfe Rae Jue/RCA
Fused By Ramen/RRP 21 HOLLYWOOD Hichael Budle /fense | 11 LAST FRIDAY NIGHT (T.G.LF.)
18 F“K YOU (FORGET YOU) Mainstream Top Adult 22 GRENADE y Pery Cap
Cee Lo Green Radiculture/Elekra/RRP 40 Labels Sontem porary 23 JAROF HEARTS 12 GRENADE BrimoHars Ekisalktiantic
19 RAISE YOUR GLASSPIIkLfae/ls | = Songs M Christina Peri s PeriL2veAanic/ARP 13 NEVER GONNA LEAVETHIS
20 TONIGHT TONIGHT 2O UBEL (harted 1les) _____dongs 24 KEEP YOUR HEAD UP BED Haraons A8H/0ctane/imerscone
Hot Chelle Rae ve/RCA 1 INTERSCOPE (25) e Asist nprin/abe| Andy Grammer s-Curve 14 KEEP YOURHEAD UP
21 THE EDGE OF GLORY 2 RCAQ) JUSTTHE WAY YOU ARE | 25 JUSTAKISS Ay Grammer s Guree |
Loty Gaga SteeamineXontne/terscone 3 JIVELABEL GROUP (1) Bruna Mars 1S THE EDGE OF GLORY
22 LIGHTERS Bad Meels vi eaturing 4 cAPITOL() 2 FIREWORK Katy Perr tapil Adeeper verslon of this chart Lady Gaga Streamiine KonLiefinterscope
Bruno Mars Shady/interscone 5 ISLAND DEF JAM MUSIC 3 ROLLING IN THE DEEP appears onbillboard.biz 16 SECRETS OneRepublic tosley/herscope
23 YOUMAKE ME FEEL... GROUP ()} Aele (/Cokumbia 17 SOMEONELIKE YOU
Cobra Starship Featuring Sabi Adeeper versionof thischart | 4 SEPTEMBER Daughtry 19/R(/RNG AdelexL/Col
Becaydance/Fueied By Ramen/ANETt/RP @ appears on billboard biz S  F*KIN' PERFECT PinkafeceIve/RCA Adult 18 MARRY ME frinGounte {
24 PUMPED UPKICKS 6  MARRY ME Iram (olmbia Adu 19 THELAZYSONG
uster 7 MINE TavlorSwft Contemporar Brung Mars Elektrajatiantic
25 GOOD LIFE OneRepubiic osey/nlerscone Sigachm WevercalRegubhc e 20 JAROF HEARTS
c. Adeeper version of this chart Adult 8 RHYTHMOFLOVE : Imprints y
appears on billsoard.biz ontempor Pl White T Hollyweod POS PN (i e 21 ET. KatyPerty Gaotol
Artist 9 SECRETS OneRepublic Moskv/interscope 1 ELEKTRA() 22 iF | DIE YOUNG TheBangPerry
- AR _ | 10 FORTHEFIRST TIME 2 cApITOL®) Reounlic Nashidle sersa Repubiic
N POS . MWIIT ((harted ies) mprnt; The Scrigt herogenia 3 COLUMBIA( 23 PUMPED UPKICKS |
Mainstream Top BRUNO MARS (3 n i P foster ThePeonle e (oimtia
1O Imprints 2 KATYPERRY ()Gl 12 DON'TYOUWANNASTAY Json | 5 LAFACE() 28 ANIMAL Neon Trees Nercurv DM
—_— 3 ADELEQil/onmba Aidean With Kelly Carkson Bioken Bow/RED Adeeperverslonof thischart | 25  NOTHING Ihe Serpt Pronogenicienic
PO tharted it 4 TRAIN (5)(olumbia 13 IF 1 DIE YOUNG The Band Perry appears on billboard.biz @ Adeeper version of this chart
T JIVE(D) 5 PINK Q) efacelliveRtA Repub Nashwlle/Unversal Republic appears on billboard.biz
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&% appears on billboard.biz

Adul( Top (O

CAPITOL (1)
ELEKTRA
LAFACE ()
XL
MOSLEY ()

A decperversion of this chart

Adult Top (O
Labels

Pos, ux (e
INTERSCOPE (21)

@5

20

8

22
23

CAPITOL (1)
COLUMBIA ()

AVELABEL GROUP (1)
UNIVERSAL REPUBLIC (4}

N
©

THE YEAR

BETTER LEFT TO FRAY

Seether Wing-up

BARTON HOLLOW

The Gl Wars ensaiid.

ENDGAME Rise Against 06(/Interscope/ G
TOWN LINE (EP) Aaton Lewis R&)
UKULELE SONGS Fddie Vedder
Monkeyvmerch/Universal Republc
FARMER’S DAUGHTER

Crystal Bowersox 19/ Jve/RCA

WHAT SEPARATES ME

FROM YOLS 4Day To Remember Vicar
AMERICAN CAPITALIST

Five Finger Death Purich Prospect Park
ANGLES The trokes RCA

IF NOT NOW, WHEN?

Incubus immortal/Epic/Sony usic

THE PROMISE

Brute Springsteen Columbxa/Sory M

THE WHOLE LOVE

Wilco OWP/Ant-fitaph
THE UNION Eton lonn/Leon Russell
RockelMercuryfDecca

Adeeperversion of this chart 41 MOVE Third ay Essenfa/Sony Hus
4/ appears on billboard.blz 42 WAKING UP
) GneRedubiic Hoger/nterscope/ Gk
43 CEREMONIALS
y FOSTERTHE PEOPLE . Florence + The Machine siersl Repubic
Tilli Rock Artists 44 WARIS THE ANSWER
24 SKILLET Ardent/far Irade/Mtaniic 5  NONESUCH () Rock Albums Five Finger Death Punch Pros
pos. a1 b 25 DEATH CAB FOR CUTIE & ROADRUNNER ) ———— ———— | 45 INYOURDREAMS
MUMFORD & SONS BarsokiAtiantic 7 WIND-UP(® POS. Tt Arrist [morny/lLet
Gentleman Of The Road/Glassnote Adeeperversionof thischart | 8 ROSWELL () 1 SIGH NO MORE Mumford & 48 TIME OF MY LIFE
FOSTER THE PEOPLE appears on billbeard.biz 9  REPRISE() Son: The
SarlinelColumtia 10 ATLANTIC ) 2 BORN FREE KidRock lop ig/alanicAS | 47 THETRUTHIS...
COLDPLAY tipitol 3 MYLOXYLOTO eory 0 4 O4fhoadrumner
FOO FIGHTERS fusellith &N . R 4 WASTING LIGHT 48 CIRCUITAL HyHorning Jacket 1
FLORENCE + THE MACHINE 1 op New Rock Foo fighiters Roswell/R(A 49  ALL AMERICAN NIGHTMARE
InyersalReputic Art Top Rock Labels | s Lones frenes et Hinder niversal esusic
LINKIN PARK Machine Shop/Waraer Bros. ———— = e Universal Republic 50 ASYLUM Oisturbed Renise/Warner B1os
THE BLACK| Bros. | POS.ANI Imprinllabel POS.LuBH (harted bl 6  GREATESTHITS onloviind/oG | (i A decpeeversion of this chart
TRAIN (olumbi: FOSTER THE PEOPLE i. WARNER BROS. (34 7  BROTHERS The Black Xeys & appearsonblllboard.biz
KID ROCK Ton Dog/Alianic StarTime/Colimbia 2 RCA(M Honesuch/Watner s,
BON JOVI /06 2 AWOLNATION fed Bl 3 SONYMUSIC (D) 8  TORCHES foster ThePeonle
RED HOT CHILI PEPPERS 3 MY DARKEST DAYS 4 ATLANTIC GROUP (i) Startume/ColumbvalSany Muse h
Warerbrs, HURGOHMEruryIDNG 5 CAPITOLGY) 9 I'MWITHYOU Rock Albumns
THE SCRIPT bhanogerit/eoi 4 THE NAKED AND FAMOUS 6  UNIVERSAL REPUBLIC (i) Red Hot ChflPeppers W Bos. Imprin
SEETHER Vind-1s Somewnat bamaged PondodUnverssenuik | 7 INTERSCOPEGEFFEN AGM (9 | 10 SAVE ME, SAN FRANCISCO ==
U2 Kland/itersope 5 POPEVILeln 8  ROADRUNNER (3) Train olumbiaSony isic POS. MpRNT (1
RISE AGAINST 0G/inlerscope 9 GLASSNOTE () 1 HOTSAUCECOMMITTEEPART | 1  GENTLEMAN OF THE
CAGE THE ELEPHANT 037/ive/RCA 10 ISLAND DEF JAM MUSIC TWO Beastie oy ooy Dust/apitol ROAD ()
AVENGED SEVENFOLD Top Rock GROUP (1) 12 COME AROUND SUNDOWN 2 ATLANTICOD
Honelss/Sie/Warner Bos Op Kock Hings 01 eonRCA 3 UNIVERSAL REPUBLIC())
THE BEATLES Auok/Casof Imprints 13 BON IVER Bonwer hiaaumer 4 COLUMBIA(
MY CHEMICAL ROMANCE —————— - 14 THE SUBURBS Arcade fire Mecoe 5 CAPITOLN
rse/Wamer o, INPRNT (oo ) Rock Albun 15 ATHOUSAND SUNS LinkinPark 6 RCA)
ONEREPUBLIC Hosiey/nferscope 1 GENTLEMAN OF THE Artists Haching Shap/Wamer Bros 7 REPRISE 4]
FIVE FINGER DEATH PUNCH ROAD (5) = = 16 AWAKE Skillet AenUfai Inge/AlanichS | 8 WARNER BROS. ()
Prospect park 2 UNIVERSAL REPUBLIC 1) POS. ARMS} ((harted L) imprini/Label 17 THEKING IS DEAD 9 NONESUCH®
KINGS OF LEON (4 3 RCA®M 1 MUMFORD & SONS (3} The Decernberists Capil 70 ISLAND(,
NEON TREES Mercuri/ DiMG 4 CAPITOL (8 Gentleman 0f The Road/Glassnote 18 HELPLESSNESS BLUES
2 KIDROCK i
3  FLORENCE+THEMACHINE() | 19 DANGER DAYS: THE TRUE
UnversalRepublc LIVES OF THE FABULOUS Rock Albums
4 FOO FIGHTERS () Roswel/R(A KILLIOYS My Chemical Romance Labels
S COLDPLAY ()apiol Repise/Wainer Bres = e
6 BON JOVI () sand/DIHG 20 SOBEAUTIFUL ORSOWHAT | Pos.uit (Garted s
7 THEBLACKKEYS() PauiSiman featfConcord 7 WARNERBROS.() |
Hanesuch/Warner ros. 21 NIGHTMARE ivenged Sevenfold 2 SONYMUSIC()
8  FOSTER THE PEOPLE() HapelessSire/Warner o, 3 ATLANTIC GROUP ()
Stafime/Columbia/Sony Husic 22 SCIENCE&FAITH 4 CAPITOLQ
9 RED HOT CHILI PEPPERS () he riph Phomogenicpic/Sony Mk 5 GLASSNOTE(
Wamer bros, 23 NEIGHBORHOODS 6  UNIVERSAL REPUBLIC (%)
10 TRAIN ) ColumbalSony Husi Bink-18206CterscopeIG 7 RCA()
11 FIVEFINGER DEATHPUNCH() | 24 THEKING OF LIMES 8  INTERSCOPE GEFFEN A&M (/)
Prospec! Park Radiohead X /TickerTage/ 180 9 ISLAND DEF JAMMUSIC
12 BEASTIE BOYS ()bookinbust/(aptol | 25  EVANESCENCE Evanescente Wirc-u GROUP (1)
15 KINGS OF LEON ()RcA 26  AMERICAN TRAGEDY 10 CONCORD!
14 BONIVER () kopguwar Hollywood Undead A&H/Octone/ G4
15 ARCADE FIRE () eise 27 CODES ANDKEYS
Adeeper verslon of this chart Death Cab For Catie Barsui/Atlant/bG
QRHMFORD S SANS @ appears on billboard.blz 28 HOLDING ONTO STRINGS
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Rock Albums

_ Distributo

POS. DISTRIBUTOR (Charled Titles)
INDEPENDENTS (308)
WEA ()

UNIVERSAL (1)

SONY MUSIC (54)

EMM ()

AN -

leg iy
1 FOO FIGHTERS (3) Roswell/RCA

2 MUMFORD & SON5.()
Genlleman Of ihe Road/RED/Giassnote

3 THEBLACK KEYS()
Nonesuch/Warne Bros

4 SEETHER(Wniwp

§  CAGE THE ELEPHANT (3}
DSPrive/RCA

& FOSTERTHEPEOPLE (5
StarTte/Calumisa

7 RISE AGAINST () DGC/lersope

8  STONE SOUR () Reacumer/RRp

9 LINKINPARK()
Wachine Shop/Warner Bros.

10 RED HOT CHILI PEPPERS (1)
Wamer Bos.

11 AVENGED SEVENFOLD (¢}
Hopeless/Sire/Waner Bros.

12 THREE DAYS GRACE () Jive/RCA

13 SIXX: A M. (3 Heven Seven

14 ALTER BRIDGE (1) lter Bridge/Canitol

15 INCUBUS () immortal/Epic

(M Adeeperverslon of this chart

& appears on billboard.blx

Rock

£OSTIMEAs] lgring
ROPE Foo Fighters Roswell/RCA
2 SHAKE MEDOWN
Cae Th Elephant SP/iveRCA
WALK Fao Fghters roswel/RC:
4 PUMPED UP KICKS
Foster The Peasle iacieyColmbia
COUNTRY SONG Seether Wind-0n
THE CAVE Mumiord & Sons
Genleman 01 The Road/RED/Glssnote
7  THE ADVENTURES OF RAIN
DANCE MAGGIE Red Hat (il Peppers
Warner Bios.
8  TIGHTEN UP
The Biack evs NonesucWaene Bos.
9 HELPIS ON THE waY
Rise Against DG(/Intercope
10 WAITING FOR THE END
nkin Park Hachine Shap/Warne s,
N HOWLIN’ FORYOU
The Black Keys Nonesucy/Ware Bos
12 SAY YOU'LL HAUNT ME
Stone Sour Roadurner AR
13 LITTLE LION MAN Munford § Sons
Gentleman Of The Road/RED/Giassncte
14 LIES OF THE BEAUTIFUL
PEOPLE Sixc: A M. flven Seven
15 DOG DAYS ARE OVER
Florence » The Machine Universal Reoubic
16  YOU ARE A TOURIST
Deatn Cab ForCute Barsui/tantc
17 ANIMAL Negn frees Morcory/[DIMG
18 THE SOUND OF WINTER
Sush Zuma Rockfelne
19 ADOLESCENTS fncuhus inmonialfsic
SAIL AWOLNATION Red Bull
21 BURN Papa Roach Heven Seven

w

o

22 DIAMOND EYES (BOOM-LAY
BOOM-LAY BOOM) Shinedown Alantic

23 EVERY TEARDROP IS A

WATERFALL (oldplay Capiol

WORLD 50 COLD

Three Days Grace five/ A6

RIP TIDE Sick Puppies RMR/VirginCapio!

A deeper version of this chart

appears on billboard.biz

24

25

THE HEAD AND THE HEART

POS, TN st imprini/tabel

1 ROLLING IN THE DEEP
Adele X\/Columbia

2 PUMPED UP KICKS
Foster The People StarTime/Columbia

3 SOMEONE LIKE YOU
Adele XL/Calumsi

POS.INPRINI (Cizeg T

T ROADRUNNER (1)

2 ROSWELL ()

3 GENTLEMAN OF THE ROAD (7}

4 UNIVERSAL REPUBLIC (1)

5 NONESUCH()

@ A deeper version of this chart
appears on billboard.biz

Rock Songs
) Labels
POS. LABEL {(hari N "
1. WARNER BROS. (55)
2 RCA®
3 CAPITOL()
4 ROARDRUNNER

PROMOTIONS (1))

§  UNIVERSAL REPUBLIC ()
Adeeper version of this chart
appears on billboard.biz

Rock Digital
Songs Artists

1151 ((harted Dlies) ImprinljLabel
ADELE (3)XI/(slumbia

2 FOSTER THE PEOPLE ()
Stalime/Columbia

3 TRAIN () (oumbia

4 COLDPLAY () (apiol

5 MUMFORD & SONS @)
Gentleman O The Road RED/Glassnote
THE SCRIPT (4 Plonogendioic

7 THEBEATLES () Apple/Capitol

B FLORENCE + THE MACHINE ()
Unversal Republis

9 ONEREPUBLIC () Hoskev/nlerscope

10 PLAIN WHITE T'S (3 Holyweod

DOG DAYS ARE OVER
Florence + The Machin Universal Repuisic

17 SAIL AWOLNATION Red Buil
18  COUNTRY BOY

9 HELPIS ON THE WAY
Rise A o

George Jones & Charie Daniels R&.)
19 COUNTRY SONG Seether Wind-up
20  NOTHING The Saript Phonogenic/Epkc
1 M YOURS

10 CHANGING The Atrborne Tosic Event
Majotdomeysian/IDIMG
11 HOWLIN’ FOR YOU

22 SING My Chemical Romante Renrise

23 VIVA LA VIDA Coldvlay Canisl

24 BREAKEVEN The Strint Phonogenic/Esic
25 RUMOUR HAS IT Adele ¥1/Calunbia

A deeper version of this chart
appears an billboard.biz

Alternative Sengs

Artists

51 Charleg e imorlavel

1 FOO FIGHTERS () Roswel/RCA

2 MUMFORD &SONS(3)
Gentleman  fne Road RED/Giassnole

3 THEBLACKKEYS()
Honesuch/MWarner Bros.

4  FOSTER THE PEOPLE (1)
Sialime/loumbia

5 CAGETHEELEPHANT ()
DSP/lvefRCA

6 RISE AGAINST (3)0G(/hterscope

7 LINKIN PARK ()

Marhine Shop/ Warner Bros.

AWOLNATEON (7 Red Bl

YOUNG THE GIANT ()

Roadrunner/RRP

10 THE AIRBORNE TOXIC EVENT
) Maiordomo/idand/ DG

©®

12 THE ADVENTURES OF RAIN
DANCE MAGGIE
Red ol Chil Peppers Werner ros
13 YOU ARE A TOURIST
Death Cab For Culie Barsuk/Alaic
14 MY BODY Young The Giant Roadruones &%
15 ADOLESCENTS fhaubus Immeal/ic
16 UP ALL NIGHT Blink-18206¢/nferscope
17 SING My(hemical Romance Reprse.
18 THE SOUND OF WINTER
Bush Zuma Rockfetne
19 MAKE T STOP (SEPTEMBER’S
CHILDREN) Rise Against DGC/interscope:
20 PANIC
Sublime With Rome Fueled By Ramen/Rep
21 NEWLOW
Middle {Iass Rut Bught Antennz/ILG
22 LITTLE LION MAN Mumlord & Sens
Gentiernan O The Road/RED/Glassnate
23 YOUNG BLOOD The Haked and Famous
Samewhat DaagediPalydorfUnversat Republic
24 COUNTRY SONG Seether wind-up
25 WHIRRING
The Joy Formidabie (anvasback/atiantic
Adeeper version of this chart
‘g‘ appears on billboard.blz

Altern e Songs
~ Imprints

5 SECRETS OneRepublic Mosiey/Interscope.

6 MARRY ME Irin (cumbiz

7 FOR THE FIRST TIME - 3 1
TheStntProngencfiox Alternative Songs

8 LITTLE LION MAN Mumford & Sons ——— B

9 THE CAVE Humford &Sons
Gentlman 0 he Road/RED/Sassnote
10 RHYTHMOF LOVE
Plain White s ollywood
1 ANIMAL Heon Trees Hercurv/DIKG
12 HEY, SOUL SISTER IrainCountia
13 EVERY TEARDROPIS A
WATERFALL Coldplay Capitol
14 DON'T STOP BELIEVIN'
Joumey Coumaflegacy
15 WAITING FOR THE END
Unkin Pak Hachine Shop/Wather Brs.
16 PARADISE (oldplay Capiol

T—y

.,A”

"FITZ & THE TANTRUMS

7 PUMPED UP KICKS
Foster The People StarTime/Columbia
2 SHAKE ME DOWN

POS. IPRINT {
1

DGC )
2 GENTLEMAN OF THE ROAD (9
3 NONESUCH()
4 STARTIME(®)
5 RCAM

& deeper version of this chart

biz

Cage The Elephant DSP/live/RCA appears on billboard.biz
3 ROPE Foofighters foswel/RCA
4 THE CAVE Humford§ S

Gentieman 01 The Road/RED/Glassaote
S WALK Foo fightersRoswel/R(a

€ SAIL AWOLNATION Red Bull
7  WAITING FOR THE END

POS. Ltk

8  TIGHTEN UP
The Black Keys NonesuchyWaner Bros.

1 WARNER BROS. (1)

2 CAPITOL(S

3 RCAQ®

4 INTERSCOPE ()

5  ROADRUNNER PROMOTIONS (1)

@ A deeper version of this chart
appears on billboard.blz

le A Art

POS. ARIS! (Charied s mpint

1 ADELE (3)X\/olumbia

2 MUMFORD & SONS (5

Gentieman (f The Raad/RED/Glassnole

THE DECEMBERISTS §) Gapiol

AMOS LEE (3 Blue hate/Capiol

FLORENCE + THE MACHINE

tnversal Republic

FITZ & THE TANTRUMS (2) anaeibid

COLDPLAY (5 Grtol

DEATH CAB FOR CUTIE ()

BarsukjAtantic

9  THEHEAD AND THEHEART()
SubPop

10 RAY LAMONTAGNE AND THE
PARIAH DOGS () RIVRED

waw

@ N
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Active Rock

ROPE Fao Fighters Roswel/RCA

4 UNIVERSAL REPUBLIC (i)

6  LOSTINMY MIND
TheHeat And The Heart SubPop
7 DOWN BY THE WATER
The Decemberists Captol
8  PUMPED UPKICKS
oster The People StarTime/Columbia
9 YOUAREA TOURIST
Death Cab or Cutie Barsue/Alantic
10 FOR THE SUMMER
Ray Lamontagre And Tine Pariah Dogs RCA/RED.
7 ROLL AWAY YOUR STONE
Mumford & Sons
‘Gentteman Of The Road /RED/Glassnote:
12 EVERY TEARDROPIS A
WATERFALL (oldplay Gpio|
B HEY MAMA
Mt Keaney Aware/unversa Repubic
14 RUMOUR HAS IT Adele /st
15 FASTER Matt Hathanson Acrobat/Varguard
16 GIVE ME SOMETHING
Scars On 45 Chap Shopfllantic
77 THE ADVENTURES OF RAIN
DANCE MAGGIE
ed ot Chifi Peppers famer ros
18 RADIOACTIVE Kings 0f Lean RARMG
19 FROM THE CLOUDS jatk Johmson
BrushirefUnversal Republic
20 SOMEONELIKE YOU AdeleX (oumtia
21 LONGING TO BELONG
b e Vedder Honkepwrench/Unversa Republc
22 THE AFTERLIFE PaulSimen Hear 4G
23 HOWLIN' FOR YOU
T BlackKeys Nonesuch/Warne Bos
24 LITTLE LION MAN Hunford & Sohs
Gentieman 01 The Road/RED/Glassnote
25 HEYHEYHEY
Hichaet Frant & Spearhead Boa Boo Wex/Capitol
(M, A deeperversion of this chart
& appearson billboard.biz

plc A Emprints

— Artists 1 WELCOME TO THE FAMILY 5  REPRISE{)
£OS, At Impimflzbe Adeeper thi
1 ROLLING IN THE DEEP POS. ARUST ((harted Tties) mprintiLakel 12 FARFROM HOME @ appears on biliboard.biz
Adele XL/Columbia 1 SEETHER (2} Wind-up Five finger Death Punch Prospect Park 1  LIES OF THE BEAUTIFUL
2 MONEY GRABBER 2 AVENGED SEVENFOLD () 13 ISOLATION PEOPLE Sixx: AM. Eleven Seven
Fit28 The Tantrums dangerbird Hopeless/Sire/Warmes Bros. 14 SOFARAWAY . 2 COUNTRY SONG Seetherind-1p
3 WINDOWSAREROLLEDDOWN | 3 FOO O RoswellCh o Active Rock 3 DIAMOND EYES (BOOM-LAY
AmosLee Blue Nate/Capitol 4 DISTURBED {3 Reprise/Warner Bos 15 LOWLIFE Theory 0 A Deadman BOOM-LAY BOOM) Shinedown Alitc
4 DOGDAYS ARE OVER S ALTER BRIDGE (2 ler rifoe/Capiol S04/Rgadnner/RkP 4 ROPE FooFighters Rosweh/Ach
flotence + The Machine versal Reputiic 6 FIVEFINGER DEATHPUNCHG) | 16  TONIGHT Sesther Hind-up S SAY YOU'LLHAUNTME
5 THE CAVE Kumiord &Sons ProspectFark 17 THE ANIMAL Disturbed Reprise 1 ROADRUNNER Stone Sour Roadumer/fi
Genfeman 0 e Road RED/Glassnte 7 SIXX: AM. () Heven Seven 18 RIP TIDE SickPuppies R i/ Capio! PROMOTIONS (19) 6 WORLDSOCOLD

Three Days Grace live/ 16
7  PORNSTAR DANCING

FOO FIGHTERS

fos ited
1 CAPITOL(})

2 XLE

3 GENTLEMAN OF THE ROAD (3)
4 RCA®

§ UNIVERSAL REPUBLIC (§)

A deeper varsionof this chart
& appears on billboard.biz

8 SKILLET (2)Ardent/fair Trade/Atiantic
PAPA ROACH (3 teven Seven
10 STONE SOUR (3 Roadrunner/RRP

S

Triplec A Labels

s (rarted Tt

1 CAPITOL (1)

2 UNIVERSAL REPUBLIC (1)

1 COLUMBIA(®)

4 RED()

5 ATLANTICH

c & deeper verslon of this chart
appears on hillboard.biz

19

'WARRIOR Disturbed Reprise/Watnet Bros
THE ADVENTURES OF RAIN
DANCE MAGGIE

Red Hot Chil Peppers Warrier Bros.

21 LAST MAN STANDING Popsilc0re
1 22 THELASTTIME
Active Rock Al That Remains Prostheli/Razor & Tle
Son ) 23 MONSTER YOU MADE Pop bile0ne
24 BLOW ME AWAY
POS. BILEAit Inpri/Label wood
1 INTRY SONG 25 GHOST OF DAYS GONE BY

Seether Wind-up
2 LIES OF THE BEAUTIFUL
PEOPLE Sinx.AH. BevenSeven
3 AWAKE AND ALIVE
Skl ArentFar rade/Alanlic

‘Aiter Bridge Alter Bridge/Capito)

@ A deeper version of this chart

appears on billboard biz

Active Rock
Imprints

POS. MPRINT ((ricted Tles)

4 WALK Foo Fighters Roswel/aCh

5 SICK Adelitas Way Virgiiapital

6 NOT AGAIN Staind Fip/Atianic

7  DIAMOND EYES (BOOM-LA)
BOOM-LAY BOO! i lant

8 DIETRYING

Art Of Dying Intosiation/Reprise/ILG
9 BURN PapaRoach Eleven Seven

1
2
3

ELEVEN SEVEN (I
ROADRUNNER (15
WIND-UP ()

2 capiToL()
3 ELEVENSEVEN ()

4 ATLANTICH)

5  UNIVERSAL REPUBLIC (1)

A deeper verslon of this chart
appears on billboard.biz

ritage R
Artists

y p—
HYRIE04/MercurIDNG

8  GHOST OF DAYS GONE BY
Alter Bdge Ale bridgeCapio

9  LOWLIFE
Theory 0f A Deadman 604/Roadrunoei/RRP

10 1SOLATION AlterBridge ller Brdae/Capiol

T RIP TIDE Sick Pupples RH&/irgn/Canitol

12 WALK Foo Fighters Roswei/RC

13 THE ADVENTURES OF RAIN
DANCE MAGGIE
Red Hot Chil Peppers Warmer Bros

14 LOVE-HATE-SEX-PAIN
Gadsmack Uriversal Reputiic

15 THE SEX1S GOOD
Saving Abel Siddeo/¥irgin/Capital

16 S0 FAR AWAY
Avenged Seventold Hogelese/Sre/ Warne s,

17 WHEN YOU’RE YOUNG
3DoorsDown Uniersal Reputiic

18 NOT AGAIN Staind Fip/Allzntc

19 WELCOME TO THE FAMILY
Avenged Seventold Hopales/Sle/arner ros

20 THE ANIMAL Disurbedeniise

21 GYPSY WOMAN jonathan Ifer &
The Northern Lights F-Sop/Atantic

22 TONIGHT Seether ind un

23 NEVER LOOKIN’ BACK

Kenny Wayne Shepherd Banil

UpskyfLoug & Proud/Roadrunmer /RS

LOST IN YOU TnreeDays Grace e/ach

25 SICK Adelitas Way Virgin/Capito!

@ Adeeper version of this chart

appears on billboard.biz

N
s

Feritage Rock
Imprints

POS. IXPRINY (Charled Tit

ELEVEN SEVEN (2)

ROADRUNNER (14

WIND-UP (5}

UNIVERSAL REPUBLIC ()

ALTER BRIDGE ()

A deeper version of ths chart
appears on biilboard.biz

uawN =

eritage Rock
Labe

POS. UsiL ((furicd It

POS. AR (Charted Ities) Imprint/Labet
SEETHER (2) Wind-up

FOO FIGHTERS (3 Roswell/RCA
ALTER BRIDGE (2) Alte Biidge/Captal
SIXX: A,M. (2) Heven Seven

STONE SOUR (3) foadumner/ak?
SHINEDOWN () Allantc

THREE DAYS GRACE () /2
AVENGED SEVENFOLD ()
Hopeless/Sire/Warer Bros.

DISTURBED {¢)Reprise/Werrer os.
SAVING ABEL () Skiideo/Virgn/Capitcl

SND s W N

3°

1 ROADRUNNER
PROMOTIONS (17)

2 CAPITOL{)

3 ELEVENSEVEN()

4 ATLANTICT

5 WIND-UP()

A deeperverslonof this chart
appears on hiltboard. biz
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Dance Cluby
Art

1o atel

# KATY PERRY (5){apitol

2 LADYGAGA )
Streamiine/KonLive/Interscope

3 RIHANNA (6 SRe/0el jan/IDIHG

4 BRITNEY SPEARS (3)live/A(A

5 JENNIFER LOPEZ () 5and/DIG

6  DAVID GUETTA()
hat A MusicAsirawerks/Captol

7 KYLIE MINOGUE ()
Parlophane/Asirawerks/Capilol

8 YOKO ONO (1) Mnd lrain/Twisted

9 BEYONCE

10 SELENA GOMEZ (2 Hollywood

A deeper verslon of thls chart
& appearsonbillboard.biz

Dance Club Songs

POS. Nt At
E.T. Katy Perry Capilal

2 S&M Rihanna Ske/Det lam/IDIHG

3 HIGHER Taio{ru: Featiting
KylieMinague & ravie McCoy Hercury/IDHG

4 WHO’S THAT CHICK? David Guetta
Featuring Rihanna Gun/Astiatwerks/ (Dol

S HELLO Hartin Solvein & Dragonette
g BeatfAilaniic

6  LAST FRIDAY NIGHT (T.G.LF.)
Katy Perry Capiol

7 DIRTY DANCER Entlque glesias With
Usher Featuring L Waye Uriversal Repubix

8  BEAUTIFUL PEOPLE (hris Rrown
Feataring Beny Benasst ve/R(

9  SAVE THE WORLD
Swedish House Maia Aslralwerds/Gapifol

10 BETTER THAN TODAY
Kyl Minogue Parioghone/asicawerks/Capitol

1 PUT YOUR HANDS UP
(IF YOU FEEL LOVE)
Rylie Minogue ParssiveedAstzaluniks/Canial

12 ARMY OF LOVE Kerl shnd/iniG

13 PARTY ROCK ANTHEM
LNFAQ Fealiring Lauren Bennett & GoonRock
PartyRockf iyt nlerscope

14 TONIGHT (I’'M LOVIN’ YOU)
Enncuelglesias eaturing Ludacrs & D Frank E
Unersol Repubtc

15 ON THE FLOOR Jennier loper
Featuring Pithull <1and/ID/MG

16 PMINTO YOU Jennifer iopez
Featuring Ll Wagne siand/iDIMG

17 TILL THE WORLD ENDS
Britney Spears live/R(A

18 PAPI Jennifer oez [and/IDIMG

19 FIREWORK Katy Perry (a0l

TIL DEATH

Wynter Gordan Big Beat/Allanic

21 MOVE ON FAST tnoind fran/Tusted

ONE HOT PLEASURE

Eika Jayne Prety Mess

BORN THIS WAY

Lady Gaga Streamine/Nort ive/Inlerscope.

INTHE DARK

Dev Indie-Poriversal Repubic

GOOD GIRL

Aol fordan Starkec/Roc Hation/Columbia

Adeeper version of this chart
appears on biliboard.blz

2

&

2!

@

&

nee Cl uh

1 ASTRALWERKS ()

2 ISLAND® 2 TAKE OVER CONTROL Dance Airplay 8  THE FAME MONSTER (EP)
3 UIVE® Afrojack Featuring Eva Simons Robbins Labels Ly Gaga Steeanine KonlLCherytree/
4 CAPITOL®) 3 PARTY ROCK ANTHEM mm——— IntescopeliGh
5 HOLLYWOOD () i POS. Lt (Carled T 9 THEREMIX Laiy Gaga
6 UNIVERSAL REPUBLIC (5 Party Rotkfwil LamCherrytree/ nterscope 1 ULTRA@) streamiinefKonlive/Chemytree/Interscope/ G
7 INTERSCOPE (5 4 MR.SAXOBEAT Mlexndastanlia | 2 CAPITOL (1) 10 ALL THINGS BRIGHT AND
8 BIGBEAT() 5 SAVE THE WORLD 3 JIVELABEL GROUP () BEAUTIFUL 0wl Gy Unversal enutic
9  CHERRYTREE() Swedish House Matia st abvers Captol 4 ATLANTIC(H) 111 AM THE DANCE COMMANDER
10 MIND TRAIN®) 6 ADDICTION Metinaira 5 ISLAND DEF JAMMUSIC +(COMMAND YOU TO DANCE
7  ROLLING IN THE DEEP GROUP () Kesha kemasbe/R(h
12 TRON:LEGACY
8  FREEFALLIN' RECO IRED DaftPunk 4. st
Dance Club 9 E.T. Katy Perry Featuring Kanye Wes! Capiol Ny a 13 UKF DUBSTEP 201D Various Artists Ut}
Label 10 SEEK BROMANCE lim/Berg hapily Danece/Eleetronic | 14 vic Lanno presents:
_ 11 S&M Rilanna SRP/Def /DG \ fbums A\ |-t (s ULTRA DANCE 12 ¥icLatino lia
POS.1mL (Chared e 12 ON THE FLOOR Jemier lopez 15 THEFALL
1 CAPITOL (%) Featuring Pitbull sand/iDIMG POS. 4811 (Charted Tes) g1 16 THISIS HAPPENING
2 INTERSCOPE (%) 13 FIREWORK Katy Perry (aptol 1 LADY GAGA LD Soundsystem DFA/Virgin/Capitol
3 ISLAND DEF JAM 14 MORE Usher laface/IG Streamiine/KonLve/Interscope/1GA 17 BODY TALK
MUSIC GROUP () 15 CINEMA 2 DAFT PUNK (3 Wl Distey Robyn Konichwa/Cherryree/nterstone/iGh
4 COLUMBIA (i) Benny Benassi Featuring Gary Go ltra 3 DEADMAUS () Hasstiap/lira 18 JAMES BLAKE
5 UNIVERSAL REPUBLIC i) 16 TONIGHT (I'M LOVIN' YOU) 4 LMFAO() James Blake PolycorfUersa! Republic
B JIVELABEL GROUP (1) s & DJ Frank E Party i 19 E Cut f Copy Modlar
20 CLUBLIFE VOLUME ONE:
LAS VEGAS Tisla Huscal Freedom
21 HURRY UP, WE'RE DREAMING
HE3MEMote
22 NOW THAT'S WHAT 1 CALL
CLUB HITS 2 Variows Arists
ijtnwersaljsonytuskiCaprol
23 STREETS OF GOLD
H
24 CULTUREOF FEAR I
Thievery (orporation st
25 BIOPHILIA

DAVID GUETTA
7 RCA(D Universal Republic
8 HOLLYWOOD() 17 NITON(THE REASON) ErcPrydz Uil
9 ATLANTICH) 18 CALLMYNAME
10 NETTWERK () Sultan & Ned Shepard Featuring Hadia Al Harem
19 WHAT A FEELING
20 RAISE YOUR GLASS Pink aface/l6
Dance A Il'pl. 21 SUN AND MOON AbaredBeiond
Ar Featuring Richard Bedfosd Anjunabeats/Uitra
=S 22  BEAUTIFUL PEOPLE (hrisBrown
POS. ARIISE (Chatted Tile: Jive/RCA
7T RIHANNA {6) SRP/Der Jam/IDIMG 23 GIVE ME EVERYTHING
2 KATY PERRY ()Canito Pithul Featuring He-Yo, Afrojack & Haver
3 BRITNEY SPEARS () ive/h(h 4. 305fPo GroundRCA
4 SWEDISH HOUSE MAFIA () 24 INTHE DARK
AstratwerksCaptal De fndie-PopdUniversal Reputic
5 DAVID GUETTA() 25 NOTGIVING UP ON LOVE
What A MusiAstawerks K apilo Avmin Van Buren Vs Sophie lis Bestor Ulca
6 ADELE () Xi/Columbia @ Adeeper version of this chart
7 ALEXANDRASTAN()liira appears on bilibeard.biz
8 MEDINA(IG
9 MARTIN SOLVEIG
10 PITBULL (4 M 305/Poio Glounds/I/RCA

Danece Airplay

POS. NilE rist npriot/tabe!

HELLO Martin Solvely &
Dragonette Big Beat/Atlaniic

Dance A

POS. MPRINT ((haited Tites)

1
2
3
4
5

o)
BIG BEAT (5)
JIVED)
ASTRALWERKS (i0)
CAPITOL )

8jork One Litte ndan/lonesuch/ Watrer B1os.

1 INTERSCOPE (13}
2 KONLIVE()
2 STREAMLINE()
4 WALTDISNEY ()
5 MAUSTRAP(Y) 1
00 | & CHERRYTREE()
7 UNIVERSAL REPUBLIC ()
5 SKRILLEX () 8ig Beal/Maustuan/étianti/AG | 8 -ULTRA ()
6  DAVID GUETTA() 9 ASTRALWERKS ()
‘What A Music/Astralwerks/Capitol 10 VIRGING)
7 OWLCITY () Unersal Repubic
8  KESHA
9 VICLATINO()llr
10 LCDSOUNDSYSTEM ()
Dea/Virgim/Capiol

POS. LiBHL (harted Tile

o n

~

Dance/Electronic

BORN THIS WAY Lady Gaga
Streamiine/Kontive/loterscope/IGA
TRON: LEGACY
{SOUNDTRACK) Daft Punk it Disney
THE FAME ltad Gaga
Streamline/HonleiChenytreefntercone/ G4
SORRY FOR PARTY ROCKING
LHEADParty Rock/Lsamharytiee!
Interscope/I6A

X412 deadmats Haustrap/Uima
SCARY MONSTERS AND NICE
SPRITES (EP)

Skrllex i Beat/HaustrapiAth/AG
NOTHING BUT THE BEAT

David Guelta Wnat A Husicisraler s/ Cenitol

INTERSCOPE
GEFFEN A&M (T3)
WALT DISNEY )
ULTRA (i6)
CAPITOL (5)
ATLANTIC GROUP {5

EMM ()
WEA (1)
SONY MUSIC (i)

K ie |
UNIVERSAL (35)
INDEPENDENTS (107)
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Christian Albums
Artist

POS.AxiST (Charted 11es)InarinLatel
1 CASTING CROWNS (3)

Beach Street/Reunion/Provident-Integrity
2 CHRISTOMLIN()

sixsteps/Sparrow/EMI (HG
3 SKILLET()

CHRIS TOMLIN

________________________CHARISEM

3 WE CRY OUT: THE WORSHIP

PROJECT Jesemy Camp BEC/EM; (MG

14 TONIGHT tobyHac

Atists FrovidentIntearty/EMI MG/ Word-Curb

22 “WORDER butors
Michael W. Integrity -
23 THE STORY OF YOUR LIFE POS. DISHIBTOR ({harted Tites)

Hatthew West Sparrow/EM| G
REHAB: THE OVERDOSE
LeCrae Reactinfnty
25 NOFARAWAY

Chris August FerveslYiord-Curb

24

1
2
3
4
s

EMM (1)

SONY MUSIC ()
INDEPENDENTS (8¢)
WEA Q)
UNIVERSAL (&)

@ A deeper version of this chart
b pet

POS. IMPRINT (Clsied Ties)

SPARROW (29)
FAIR TRADE (9
REUNION (1)
ESSENTIAL()
FERVENT ()
INPOP )
SIXSTEPS (7}
BEACH STREET (3
REACH ()
WORD-CURB (1)

2 ~ N =
gorNawma

Chy

tian Albums
Label

POS. LiBkL ((harted Tl

1S THE LIGHT MEETS THE DARK

Tenth Avenue Horth Reunion/Providen- niegrily

Aent/far ¥

4 THIRD DAY ()
EssenialfPovident-ntegriy

§  LECRAE ()Reath/infinty

6 NEWSBOYS () Inpop/EMiHG

7 MERCYME()
sar Trade/Pravident-Inteqrity

8 RED (fssentuPovidentIntegnty

9 FRANCESCA BATTISTELLI()
Fervent/Word-(urb

10 NEEDTOBREATHE()
Aantic/Word Curb

n Album:

£OS.TIME Mgt mpiint/Label .
1 AND IF OUR GOD IS FOR
Us.... Chris Tomlin
sixsteps/Sparrow/EMI (MG

WOW HITS 20T Various Artsts
‘Provident-integaty/Word-Curb/EMI/EM (MG
UNTIL THE WHOLE WORLD
HEARS (asting (rowns

Beath StreelReunion/Provident-ntegnty
AWAKE shillet

Ardent/Fau Trade/Atiantic/Prowident-integrity
MOVE Thind Day Essentalfprovdent-otegity
COME TO THE WELL Casting (rowns
each Sireet/Reunon/Prosident-nearity

THE GENEROUS MR, LOVEWELL
MercyMe Fai Trade/Proident-Integrity

BORN AGAIN newsbats lpop/E (HG
UNTIL WE HAVE FACES
Red Essenie/FLG

HUNDRED MORE YEARS
Francesta Battistelki FerventWord-Curty
REHAB LeCrae Rech/nfly
BLESSINGS

Laura Story Fat Trade/Praident-ntegrty

=

24

2

16 YOUNG LOVE WatKearmey lnpoo/EI (MG
17 AFTERMATH
Hittsong United fiksong/Spatrow/EN| (MG
18 WHAT IF WE WERE REAL
19 THERECKONING
Heedtobreathe Alantic/Word-Cuts
0 VICE VERSES Swilchioot
Iowercase people/Credential/EMI (MG
1 WOW #1'S (YELLOW) Various
CASTING CROWNS

EMI CHRISTIAN MUSIC
GROUP (1%5)

2 PROVIDENT-INTEGRITY ()

3 WORD-CURB (30

4 INFINITY()

S MORMON TABERNACLE
CHOIR )

6  CRACKER BARREL (1}

7 SONYMUSIC)

8 Lcp

9 OSMOND()

10 RCAQ)

Christian Songs

THE WAY Jeremy Camp BE(/Tooth & el
BEAUTIFUL Mercyke i Trade
BLESSINGS Laua Story i race
I WILL FOLLOW
ChrisTomiin sixsteps/Spanow/EM (NG
10 MOVE Hertefar Tisde:
11 STRONG ENOUGH
Halthew West Spartan/EMI (MG
12 ILIFT MY HANDS
Chris Tomlin sstens/Sparrow/eM (G
13 HOLDME
Jame Grace Featuring tohyHac Gotee
14 LIGHT UPTHE SKY The Afters i

Artists 1S T REFUSE Josh Wilson Spamow/eN| (6
= | %6 DOEVERYTHING
POS. MRTIST ((harlted [ities} Impriaifiabel i
1 CHRIS TOMLIN ) 17 LIFT ME UP The Aftes o Trde
siusteps/Sparvow/EMI (MG 18 CHILDREN OF GOD
2 MERCYME ()far lrade Third Day Essentalf1G
3 CASTINGCROWNS () 19 LEAD ME Sanctus Rea Sparow/EH| (4G
Beach Street/Reunon/PLG 20 SOMEONE WORTH DYING
4 TENTH AVENUE NORTH () FOR MIKESCHAR Curb
Reunion/PL6 21 STARRY NIGHT
S BRANDON HEATH () Chris AugustFerventord-Curb
Honomade/Reunion/PLG 22 TURN AROUND Hatt Waher Eseal/PL6
6  THE AFTERS Q)fairlrade 23 THELIGHT INME
7 JEREMY CAMP (3)BE/Tooth & Naf Brandon Reall Menomade/Reunion/fls
8 MANDISA (2)Spartow/EHI (46 24 YOUR GREAT NAME Haale Gart (v
9 THIRD DAY () Essental/flG 25 THIS IS THE STUFF
10 JOSH WILSON G

Christian Son

BOS. UMlEArtst Imprint/| 3bel.
1

w

YOU ARE MORE
Tenth Avenue North Reunion/PLG

@ Adeeper version of this chart
fed

GLORIOUS DAY POS. NPT (Chateg T
(LIVING HE LOVED ME) 1 SPARROW (30)
Casting rowns ezl treelReurion/ PG 2 FAIRTRADE()
STRONGER Hanisa Spartow/eH (16 3 REUNION(M)
YOU LOVE ME ANYWAY 4 FERVENT ()

5 )
YOURLOVE 6 BEC()
Brandon Healh Monormode/fenian/PLG 7 SIXSTEPS()

8 CURB(



8 CENTRICITY()
10 BEACH STREET ()

Christian Songs
Labels

POS. Lt (tharted [licy

1 EMICHRISTIAN MUSIC
GROUP i4])

PROVIDENT LABEL GROUP (38}

FAIR TRADE (%)

WORD-CURB ()

TOOTH & NAIL (2

CURB ()

CENTRICITY ()

GOTEE (7}

INPOP (1)

KINGSWAY (

gdeoNsnaAuN

ue (Corted
1 DANMUCKALA (12)
2 CHRISTOPHER STEVENS ()
3 BROWNBANNISTER (i)
4 IANESKELIN(I)

S MATT BRONLEEWE (7
6  MARKA.MILLER()

7 PAULMOAK ()

8 EDCASH()

9 NATHAN NOCKELS ()

10 JASON INGRAM (1)

A deeper version of this chart
appears on billboard.biz

1 abel

1 CHRISTOMUING)
Sixsteps/Sparrow/EM( (MG

2 CASTING CROWNS (4)
Beach Street/Reunion/Pt6.

3 MERCYME () Fau Trade

4 TENTH AVENUE NORTH ()
Rewnion/PIG

5 BRANDON HEATH()
Monamode/Reunion/PLE

6 JEREMY CAMP (2} BE(/Tooth & Nail

7 THE AFTERS ()far Trage

8 CHRIS AUGUST () fervent/Word-Curb

9 MANDISA {7} Spanow/EHI (G

TOBYMAC

10 BEAUTIFUL MercyMe Far frade
ML LIFT MY HANDS
Chris Tomiin sustens/Searrow/ THi (MG
12 STRONG ENOUGH
Matthew West Sparrow/EM (MG
13 DOEVERYTHING
Steven Curtis Chapman Sparrow/EMI (MG
14 MOVE HercyNe il rade
15 HOLDME
Jamie Grace Fealuring tobyHac Gotee
16 HOLD ON lobyMac Forefiont/EH (4G
17 LIFT ME UP The Afters fai Trade
18 LIGHT UP THE SKY The Afters fa/f Tade
19 YOUR GREAT NAME iatafie Gran (b
CHILDREN OF GOD
Third Day Esenlal/PLG
21 LEAD ME Sandlus Real Sparow/MI (4G

10 JOSH WILSON (

POS. M st (oL
I GLORIOUS DAY (LIVING
HE LOVED ME) (asting Crowns

Beach

POS. tasei (charted Tle

nauN

EMI CHRISTIAN MUSIC
GROUP (26)

PROVIDENT LABEL GROUP {1}
FAIR TRADE (7}
‘WORD-CURB (i)

TOOTH & NAIL (3)

jan CIIR
Artisls

| & USTENTOTHE SOUND

Building 429 Essentalfftl
7  YOU ARE MORE

PROVIDENT LABEL
GROUP (71)

EMI CHRISTIAN MUSIC GROUP
FAIR TRADE (1)

TOOTH & NAIL (5)
WORD-CURB (11}

Gospel Albums

Avrtisls

BOS. 4A1IST (htted Tites)lmgrig,

3

2
3

@«

KIRK FRANKLIN (1}
Fo Yo Soul/Verity/RCA
LECRAE (3feacnfnty
MARY MARY ()
Hy Block/Columbra/Sony Musc
MARVIN SAPP (3 Verily/RCA
VASHAWN MITCHELL ()
iman/EHI GospelfEM] (MG
DEITRICK HADDON ()
Releve/Manhaddon/VertyR(A
WILLIAM MCDOWELL ()
Deltery Roam/Ligh/etne
LE'ANDRIA JOHNSON 1)
Msic Workd GospeicsicWorld
JAMES FORTUNE & FIYA )
Workiwide
TRIN-I-TEE 5:7 ()
Msic orld Gospel/Musc World

Gospel Albu

POS. T s impiinitabel

22 THIS IS THE STUFF 5. AQTST (Chatied e imountfabel
Francesca BattistellFetvent/Word-Cutb i TOBYMAC (5) Forefront/eM (M6
23 MY HOPEIS IN YOU 2 SHONLOCK () 4imow
Aaron Shust Centricity 3 HAWK NELSON ()8E/Toolh & all
24 LISTEN TO THE SOUND 4 NEWSBOYS ()i
Build 5 RED@fssentia/PlG
25 STARRY NIGHT &  THE AFTERSD)forlrste
b 7 ABANDON (3 forefront/£H) (4
@ Adeeperversionofthlschart | 8  TENTHAVENUE NORTH (3}
appears on biflboard.biz Reunon/M
9 BRANDONHEATH ()
ReinonlG
10 KUTLESS () BCTooth il

2 YOUAREMORE

Tenth Avenue rth Reunor/PIG
3 STRONGER Handisa Spaniow/tH (HG
4 YOULOVE ME ANYWAY
Sitewall rophets fesvertWorg-(urb
5 BLESSINGS L Sory ol Trade
6  YOURLOVE
Brandem Heath Monomee/ReunioniPLé
7  IWILLFOLLOW
Chis Tomin sxsiegs/Spancm/i (W
8 ) REFUSE Josh Wilson Sparow/thi (MG

9 THE WAY Jeremy (ame MC/loathbkai

POS. IKPRINT (Charted it
1 SPARROW (2}
2 FAIRTRADE ()
3 FERVENT()
a
5

REUNION (It}
ESSENTIAL (Il

POS. Tt arhst i/ Label

w

HOLD ME

Jamie Grace Featuring tobyMac Gotee
CRAZY LOVE

Hawk Nelson BEC/Tootn & il

TONIGHT tobyMac Furefroni/EMI CHG
SOMETHING IN YOUR EYES
Shonlock Artow

LIFT ME UP The Afters faif Trade

8  SAVE YOUR LIFE nestofs inod HELLO FEAR
9  YOURLOVE Kirk Franklir Fo Yo Soul/Verity/RCA
Brandon Keath Horomode/Reunion/PLs 2 WOW GOSPEL 2011:
10 FACELESS fed Essenlia/Pi6 THE YEAR'S 30 TOP GOSPEL
11 FEELITiN YOUR HEART ARTISTS AND SONGS
Abandon oresrant/MI CHG Various Arlists Word-Curb M 4/ YertyRCA
12 HOLD ME TOGETHER 3 SOMETHINGBIG
Royal Tailor Essental /LG ‘Hary Mary My BlockiColumbia/Sany Husic
13 NOT ALONE Red Essenti/Pic 4 REHAB Lerae Reach/ninty
14 THI5IS THE STUFF 5 TRIUMPHANT vaShawn Hilchell
Francesca Battiseli Fesvet/Word-(urb Vman/EH Gosoel/EMI CHG
15 CAN'TSHUTUP 6  CHURCH ON THE MOON
Deitick Haddon Reeve/Mahaddon/Verty/RCh
16 GALAXIES Owl Gty inversat Repubic 7 THE AWAKENING OF
17 OUTCAST Kerrie Roberts Reunion bl LE’ANDRIA JOHNSON (EP)
18 CLOSER Shawn HeDonald Svaron/6ICHG. Le'Andria Johnson
19 WAY BEYOND MYSELF Hugc World GospeMusic Word
newsboys 8 AS WE WORSHIP: LIVE
20 DON'TWAIT frade i
2} REMEMBER ME Kulless BiC/oolb6Nal | ©  REHAB: THE OVERDOSE
22 LAST TRAIN HOME M Static Tcolh 4ol LeCrag Reach/nfiniy
23 HOLD ON tobyMac Forefiont/EM (4G 10 PLAYLIST: THE VERY BEST
24 PLEASE DON'TLET ME GO OF MARVIN SAPP
Group 1 Crew Ferven/Viord-ub Marvin Sapp VerylLegacy/Somy Misic
25 INVISIBLE Discipte far Trade 1 IBELIEVE:LIVE
@ A dceper version of thischart James Fortune & FIYA Blacksmoke/WorldWide
appears on billboard.biz 12 HERE | AM Narvin Sapp Veriy/RCh
13 ANGEL & CHANELLE
Trin-I-tee 5 Husic
14 LOVE GOD.LOVE PEOPLE.:
THE LONDON SESSIONS
Issaet Houghton Integrity/Columbia/Soms Music
15 EARNESTLY YOURS
POS. IMPRINT ({harted Tifles]
1 FAIR TRADE (if) 16 GOSPEL’S BEST WORSHIP
2 BECI) Yarious Anliss 4 Gospel/EM CMG
3 ESSENTIAL() 177 WOW GOSPEL 2010
4 SPARROW (1) Varkous Antists Word-CurbEH] CHGVerityRA
S REUNION() 18 GETREADY
Torever Jones E Gospe/ B4 CHG.
L]

UNCOMMON ME I‘
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Isaat Cartee Sovereign Agency
DOMINIONAIRE

Canton fones CoJ0/ninily

FRESH Tre ribbett (iombiaSon Husic
BECOMING Yolsnda Aams i-Hoise
UNDER AN OPEN HEAVEN
hess Morgan Featuring The Celebration f e
{hoi BowTeFlipside

YRM /YOUR RIGHTEOUS MIND
Donal Lawrence & Co. Gt WaterVerty/RCA
FROM THE HEART

Jessica Reedy LghtfeDne

Adeeper version of this chart
appears onbillboard.biz

ELE IR

®

P!

= NN bW N
e FNCRY

S INPRIKT (Charted Tites)

VERITY Q0

REACH ()

FO YO SOUL()

EMI GOSPEL (5}

MUSIC WORLD GOSPEL (6)
COLUMBIA (7}
BLACKSMOKE (8

LIGHT (1)

WORD-CURB (7§

MY BLOCK (3}

MANDISA

 CHARTS L (

Gospel Albums Gospel Songs
Labels mprints
POS. MMeArsLimzrint/iael
POS. wagit ({farted Titles) 1 NOBODY GREATER pos NI (Chartedithes)
1 VaShawn Mitchell EMI Gospel 1 VERITY(D
2 SONYMUSIC (5 2 ISMILE KirkFrankiin 2 EMIGOSPEL()
3 INFINITY () FaYoSoulfGospo entrc/Venty/RCA 3 BLACKSMOKE()
4 EMICHRISTIANMUSICGROUP(S) | 3 |GIVEMYSELF AWAY (LIVE) | 4  LIGHT®)
5 MUSIC WORLD ) iliam McpowelDeivery RoomyLightedne 5 MUSIC WORLD GOSPEL ()
6 WORLDWIDE() 4 | BELIEVE James forlune & At 6 MYBLOCK()
7 EONE®) Featurng Eatardi Crter & Shawn Melemore 7 EMTROGOSPEL()
8  TASEIS® Backsmoke/Workt¥ide 8 INTEGRITY()
9 MALACO() 5 HEHAS HIS HANDS ON YOU! 9 BOWTIED)
10 SOVEREIGN AGENCY () Marvn Sapp Yety/RCA 10 DELIVERY ROOM()
6  WELL DONE Deitrick Haddon
A
7 MYHEART SAYS YES
Gospel Albums orSesdimioGosl
Distributor: 8 WALKING Mary Mary My Block/Columbia
9 OVER&OVERTin-i-lee 53 featuring =
POS. DISTRIBITOR ((harted Tifies) PJ Morton Music World POS, LABEL (tharted Tilles)
! INDEPENDENTS (%) 10 |NEED YOUR GLORY 1 RCA(I)
2 SONYMUSICO) Eamest Pugh P/ Blacksmoke WorldWide 2 WORLDWIDE &
3 EMMa]) W IT'S ABOUT TIME FOR A 3 EONE®)
4 WEA() MIRACLE Beverly Crawford 0| 4  EMIGOSPEL()
5 UNIVERSAL() 12 HEWANTSITALL 5 MUSICWORLD()
Torever ones EH) Gospel 6 COLUMBIA()
15 1CHOOSE TO WORSHIP 7 MALACO()
. o Wess Morgan BowTie/Fsite 8 EMTRO GOSPEL()
Gospel Songs 14 BE STILL Yolanda Adams-House s INTEGRITY ()
Artists 15 IN THE MIDDLE 10 FLIPSIDE()
POS.ARTIT (Chared e i zvel 16  EXCELLENT
1 VASHAWN MITCHELL () 17 SPIRITUAL - 3
Ml Gospel Donald Lawrerice & . Ouiet Waler/Verity/RCA (IOSP(‘I Son FLe]
2 KIRK FRANKLIN () 18 GOD IS GREAT Producers
Fo Yo Soul/Verity/RCA ¥ Dil
3 WILLIAMMCDOWELL () 19 GOD MADEME POS. FAODLCER (Crated Tie)
Delivery RoomLight/eOne Mississinpi Hass Choir Malaco 1 AARON W.LINDSEY (9
4 MARVIN SAPP (D Verity/RcA 20 TRUSTMI 2 WILLIAM D.MCDOWELL
5 MARY MARY ()¥yBicklolumbia Fichard Smallwood Wih Vision Verity/RCA 3 WARRYN “BABY DUBE"
6  DEITRICK HADDON () 21 EXPECT THE GREAT CAMPBELL (5
Releve/Manhaddon/Veriy/RCA Jonathan elson ntegrty 4 AY'RONLEWIS()
7  TROY SNEED ()EmtroGospel 22 SWEETER kim Burtell Shanachie 5 JAMES FORTUNE ()
8  JAMESFORTUNE & FIYA() 23 BACKTO YOU 6  DEITRICK HADDON ()
Biacksmoke/WarldWide Dorinda lark-Col Light/eore 7  TROYSNEED()
9 EARNEST PUGH () 24 IHEARTHESOUND(OFVICTORY) | 8 PJMORTON()
£PH/Blacksmoke/WorldWide Haurette Brown-Clark AIRGuspe faco 9T DANIEL WEATHERSPOON ()
10 WESS MORGAN ()Bowlefflosd: | 25 WINDOW Ganton Jones (A0 9T VASHAWN MITCHELL ()

KIRK FRANKLIN

Adeeper verslon of this chart

@ Adeeper version of thls chart
s e
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Traditional

3 SONYCLASSICAL (1) 11¥olo Opera Bues/Gatia/Renlorfetten/ 5  HOLLYWOOD: THE DELUXE
4 4 DG iveral usi ating/UMIE (EP) Hichaet Buble 13/Reprise/WarnerBrs.
Classical Albu 5 SUGAR( 10 STING:LIVE IN BERLIN 6  CHRISTMAS WITH THE RAT
- Artists Sling Fealuring The Royal Philharmonic Concert PACK rankSinatra, Dean Marlin &
. = i Sammy Davis I Captol
5 (vt i) Imountsiabel . T THEPERFECT GIFT 7  THEVERYBEST OF THERATPACK
MORMON TABERNACLE Traditional TheCanadan Tenors e FrnkSinar,Desn Mot & Sammy i
CHOIR (2) Mormon Tabernacle Chor 12 THE MOST WONDERFUL TIME frank SimatraEntesprises/Rearise/Wamer Bros.
2 ORCHESTRA AT TEMPLE OF THE YEAR Mormon laberacle 8  INCONCERT ON BROADWAY
SQUARE (1) Homon laberoadle Chorr Choir/Orchestrs Al Temple Sauare With Ratale Hamy Connick, . Coymbiafegacy/Sony sk
3 SIMONE POS. st arted ] Tabematle Choir 9 IN ABOSSA NOVA MOOD
oy CigssicalSony Masterworks 1 MORMON TABERNACLE 13 2CELLOS Various Artsts Universal Speial Harkels/Starbucks
4 ERIC WHITACRE () Decalbeccs (assis CHOIR() Xellos Masterwnrts/Sony Masterworis 10 TREME: MUSIC FROM THE
5 MILOS KARADAGLIC (! 2 DECCACLASSICS (35 14 NOEL The PriestsRCAVetorCh HBO ORIGINAL SERIES:
DGfDecca lassis 3 SONYMASTERWORKS (i} 15 CHRISTMAS SYMPHONY Hantheim SEASON 1 Sondirack H0/Geffen/iGh
&  CHANTICLEER() 4 DECCA() Steamraller With Members O The Czech N WHAT'SIT ALL ABOUT
Wit TijHesa/Bluemoon 5 EMICLASSICS (1) Philharmonic PatHetheny s,
7 VITTORIO GRIGOLO () 12 CLASS ACTS OF THE VEGAS

Sony Classial/Sany Masterwarks
JOSH WRIGHT (1) Shadow Mountain
9 ANDRERIEU ()
‘Andre Rieu/Polydor/Hio-0/UMe
10 ANONYMOUS 4 (2) Harmaria Hundi

®

5. IRPRIAD (Crarled Tl

1T COLUMBIA (5

STRIP Various Anisls

M1 Specal Markets/Starbucks
13 HERE WE GO AGAIN:
CELEBRATING THE GENIUS OF
RAY CHARLES Willie elson & Wynton
Marsalis Featuring Norah Jones Blue Note
YOUR SONGS
Hatry Connick, Ji. Columbia/Sony Music

1T SYCO () 15 MUSICIS BETTER THAN WORDS
3 DECCA®) Selh Hactarlane Universal Reputic
4 DGO @ & deeper version of thischart | 1 CHAMBER MUsIC
5  SONYCLASSICALD) 7 appears on billboard.biz SOCIETY Esperanza Spalding
1 MENOF THE MORMON Heads Up/Concord
TABERNACLE CHOIR 2 CONTACT Boney James Verve Foretast
Mormon Tabernacle Choir/Grchestra a0 3 HELLO TOMORROW Dave Koz (oncoid
AtTemple Square (Wilberg) ESPERANR Traditional Jazz 4 BACKATOWN
Mormon Tabernacle (hoir SPALDING Trombone Shorty Yerve Forecast/V6.
2 THISIS THE CHRIST - Label 5 HEART AND SOUL Kenny 6 Concord
Homon i Temple Ab¢ PSR (e s 6  LET'S TOUCHTHESKY
Square Morman Tabernacle Choir S LABEL ({harted T e REPRISE (8) Fourplay Heads Up/Concord
3 BIZET:CARMEN: DUETS & ARIAS Cl&ls, 1 SONY MUSIC (5} 2 1430 7 GABRIEL BELLO
Various Artsts Sgauecca Desca s rOSSOVe 2 DECCAM 3 COLUMBIA(L Gabiiel Bello Kings Mounman/ECHD
4 THEROYAL WEDDING: THE 3 INTERSCOPEGEFFENAZM() | 4 RPM() 8 FORTRUE
OFFICIAL ALBUM Various rtistsDecca | A e 4 SONY MASTERWORKS(5) S HEINZ(®) Trombone Shorty Verve Forecst/ ¥
5 BACH: A STRANGE BEAUTY — | 5 MORMON TABERNACLE @ Adeeperversionofthischart | 9 Xl Brian ulbertson GRAVG
PO ARSI (0 CHOIR®) apPears on billsoard.biz 10 COTE D'AZUR TheRippingtons
Staatskapelle Berlin 1 JACKIE EVANCHO [©)] Featuring Russ Freeman Prak/{oncard
Somy GlassicalfSony Masterworks Husic T ROCK-EY >SCIE-NCE
6 LIGHT&GOLD 2 LvoLow - q BelaFleck & The lecktones cOne
e Whitacre ecca/beca Classics OperaBes/GalicalRertor/Geffen/ih Tradit Traditional Jazz | 2 uemacie proseCT
7  FOREVER VIENNA 3 1L DIVO ()SH0/Columba/Sons Husic Albums Ar Albums Labels Herbie Hancock Hancock
Andre Fiew  Hi Johan Strauss rchesira 4 THE CANADIAN TENORS (1) lecca = —= 13 TIMETOGETHER
Andre ReufPolydorip- /e 5 STING (henviies/06/0eca POS. 4TS (tharted ) iyt abel POS. U ((harted T Hickael Franks Shanache
8 MEDITERRANEO 6 DAVID GARRETT (/) Decca 1  MICHAEL BUBLE (5) 1  WARNERBROS. (3 14 S7VEN LARGE EugeGroove Shanachie
Milos Karadagilc 06/Decca assics 7 TORIAMOS ()06/becca 143/Reprise/Warner Bros, 2 SONY MusIC () 15 HARDCASTLE VI
9 ACHANTICLEERCHRISTMAS | 8  2CELLOS (Mhastervorks/Son Nasterworks | 2 TONY BENNETT () 3 HEINZ() Paulardcastle ignin s Bvyihm
Chanticeer Wil Te/MesajBiiemoon 9 THE PRIESTS (I|R( Vidor/R( RPH/Coumbia/Sany Music 4 CONCORD (i) A deeper version of this chart
10 JOSH WRIGHT 10 LONDON PHILHARMONIC 3 PINKMARTINI () Hen 5  STARBUCKS() appears on billboard.biz
Josh Weight Sratow Mountzin ORCHESTRA (5 HARRY CONNICK, JR. () A deeper version of this chart
N MENDELSSOHN: PIANO TRIOS Columbia/Sony Husic @ bi
7 4 A
o CassicalfSony Masterwrks ° .F.:.A =l g Bos. Co“"‘“‘l“’
12 TCHAIKOVSKY: THE Classical &  DEANMARTIN (3Gt
NUTCRACKER Simon Ratte/ferliner Crossover Albums | 7 SAMMY DAVIS JR. BGbiol pntemporary
Phbinarmoniker I (2sscs ———————————— | 8  PATMETHENY QNonesuch/Warer Bios. Jazz Albu |n§
13 THE CHERRY TREE: SONGS, POS. NME kst imprin/Lsbel 9 MILESDAVIS () Artists
CAROLS & BALLADS FOR 1 OHOLY NIGHT (EP) Jatkie CombiafLegacy/Sony Music . i HEADS UP(1)
CHRISTMAS Evancho Music 10 SETHMACFARLANE () POS_ARIHT (harted ) imprl 2 VERVE FORECAST(
14 THEITALIAN TENOR 2 DREAM WITH ME Unversal Republic 1 ESPERANZA SPALDING() | 3 CONCORD ()
i Heads Up/Concord 4 SHANACHIE (i
15 PAULMCCARTNEY'SOCEAN'S | 3 ILVOLOIie e ———— | 2 TROMBONE SHORTY () 5 TRIPPIN ‘N’ RHYTHM (0
KINGDOM YerveForesastVG Adeeperversion of this chart
(Wilson) HPL/HearfTetarc/Concord 4 HEAVENLY CHRISTMAS Traditional Jazz 3 BONEY JAMES @ i b
Jackle Evancho SYCO/Columbe/Son Husic 4 DAVE KOZ0)(oncord
5 WICKED GAME IiDivo 5 KENNY G () oncrd
Tt S0/ ColumbiafSony Music &  FOURPLAY () feads UyfConcord
Traditional 3 OAT RODEO SESSIONS DUETS I 7  GABRIEL BELLO() Contemporary
cal Albums fo-Yoajstuart Doncan/Edgar Meyer/Chris Tony Bennett RPM/Columbia/Sony Music Xings Mountain/ECHD
Emprint Thie Sony (assalSon Masterworks 2 CHRISTMAS 8  PAULHARDCASTLE()
7 ROCK SYMPHONIES Michael Buble 45/Reprse/Warmer 1. Topon ‘0 Rhythm
T Oavit Garett Deca 3 CRAZYLOVE 9 BRIAN CULBERTSON ()G#F/YG
1 MORMON TABERNACLE 8  NIGHT OF HUNTERS Michael Buble 145/Reprse/ Warner Bros. 10 BELAFLECK&THE CONCORD (26)
CHOIR(2) Tori Amos 0&/Becea 4 JOY TO THE WORLD FLECKTONES (¢0ne 2 VERVE GROUP@®
2 DECCA() 9 ILVOLO:EDICION EN ESPANOL | ink Martni Heinz 3 SHANACHIE ()
80 BILLBOARD PECEMBER 17.20m
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Smooth
Songs Art

Adeeper version of this chart
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THE MORMON TABERNACLE CHOIR

geoNaunau

POS.ARIST (Charteg Tites) Imprini/Label

1 DAVE KOZ (3}Cancord/(MG
2 JACKIEM JOYNER ()
Atistry/Mack Avenue

CELTIC THUNDER

BONEY JAMES g

CHARTS || ¢

NILS ()Baaf R
BRIAN CULBERTSON (2) G8¥/¥erve
FOURPLAY

DAVID BENOIT (2} Heads Up/(MG
EUGE GROOVE (3) Shanachie

TIM BOWMAN (2 frpgin ‘' Rhythm
CINDY BRADLEY { Tippin ' Rhythm

YA

Smooth Jazz 2 HEADSUP() Sonama
Song 3 SHANACHIE() 8  RODRIGO Y GABRIELA(Q)
. Songs |4 cConcorp ® Rubyworks/ATo
POS. M mtst im0/ S PEAK( 9 DANIEL O’DONNELL () 0PIV Hecia
1 JUMP START Hils Baja/TSR A deeper version of this chart 10 TINARIWEN ()
2 BOTSWANA BOSSA NOVA @ appears on billboard.biz Wedge S.ARLJnti /Epitaph
David Beaoit Heacs Up/CHG
3 PUTTHE TOP DOWN
Dave Koz Featuring Lee Ritenour Concord/ (MG
4 MASSIVE TRANSIT Smooth Jazz World Album
indyBradey Trgan 1 vt ongs Labels - ]
5 PUSH TO START Paul Taylor Peakjelne ———— POS. Tl ns) Ingrintlabel
&  ANYTHING'S POSSIBLE POS. Al ((harteg | 1 HERITAGE (eftic Thunder
Dave Koz ConcorjCHG 1 CONCORDMUSIC GROUP (27 Cetic Thunder/Decca
7 CONTACT 2 TRIPPIN N’ RHYTHM(5) 2 CHRISTMAS (elcThunder
Boney James Verve Forecast/Verve 3 VERVE() Celtic Thunder/Decca
8 IT’S TIME Brian Culbertson 6R2/verve 4 MACK AVENUE () 3 SONGS FROM THE HEART
-y 9  LETITSHINE §  SHANACHIE (1) CeticWoman Hanhattan/Bueore
-ﬂ"* TimBowman ngpin ' Rhyihm Adeeperversionofthischart | 4  THE WIND THAT SHAKES
10 DANCE WITHME @ appears on billboard.biz THE BARLEY
Jackiem Ioyner aristey/Mack Avenve Loreena MekemnithQurian Road/vervel
T PUSH Jackiem Joy 5 LULLABY CelticWomanManhatian/Biye ote
12 SPIN Boney Sames Verve orecasVerve &  MELE O HAWAIL: SONG5 OF
13 ENCANTADORA HAWAI arious Arists Sony BHG (st
il Marketing Group/Hear/Starbucks.
4 UNDUN = 7 STORM Celtc Thunder Cltc Tunder/Decca
15 THAT'S LIFE Brian Cubertson POS.ABIIST (arled IS i Labet 8  INABOSSA NOVAMOOD
1  CELTIC THUNDER (5 Various Artiss Universal Specal arkets/Stauss
A deeper version of this chart Ceitic Thunder/Decca 9  PLAYING FOR CHANGE:
@ appears on billboard.biz 2 CELTIC WOMAN() PFC 2: SONGS AROUND THE
Vanhalan/Blue Note WORLD Various Atisls
3 LOREENA MCKENNITT () Timelss Wedafiearoncord
Quinlan Road/Verve/¥G 10 IT’'S ENTERTAINMENT!
nooth Jazz 4 ORLA FALLON () flevation Celtic Thunger eltc Thunder/Decca
ongs Imp! S JAKE SHIMABUKURO ()iifcihke | 11 WORLD IS CHINA
6  AFROCUBISM () Various AtstsStarcon/Staucks
POS. IMPRMT (Charted Ttes) s, 12 PEACE LOVE UKULELE
1 TRIPPIN ‘N’ RHYTHM (13) 7  COUNTDOWN ORCHESTRA (7} lake Shimabigkuro Hichivke

13 AFROCUBISM
AroCubism World Crut/Honesuch/Warnes s,

14 ORLAFALLON'S CELTIC
CHRISTMAS Orla Falion Elevaton
15 CELTIC FAVORITES

Cauntdown Orchestra Sonoma

World Albums
Tmprints

POS. IWPRINI ((hated litss)
CELTIC THUNDER (5
MANHATTAN ()
SONOMA (5)

HEAR()

UNIVERSAL SPECIAL
MARKETS (1}

YL

UNIVERSAL (1)
2 INDEPENDENTS (3¢}
3 EMMO
4 WEAQ
S SONYMUSIC(H)
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Sougwrilers

POS. SUHWRIER (e Tty

1

A

10

@

Ho 100

9

MARATONE MUSIC (1)

10 KASZ MONEY PUBLISHING (3}

MARTIN KARL "MAX
MARTIN” SANDBERG (24)
LUKASZ “DR. LUKE”
GOTTWALD ()
ADELE ADKINS (1)
JOHAN “SHELLBACK"
SCHUSTER (i1}
MIKKEL STORLEER ERIKSEN (1)
TOR ERIK HERMANSEN (1}
PETER "BRUNO MARS”
HERNANDEZ (15}
PHILIP LAWRENCE (5)
ARI LEVINE (5)
ESTER DEAN (4}
A deeper version of this chart
appears on billboard.biz

18

19
20

2

1ot 100
ublishe

Zheles gy

EMI APRIL MUSIC,

INC., ASCAP (15)
EMI BLACKWOOD MUSIC
INC,, BMI(1l§)
SONGS OF UNIVERSAL,
INC., BM| (%
EMI MUSIC PUBLISHING
LTD,, PRS 29
WARNER-TAMERLANE
PUBLISHING CORP., BM| (85
PARTY ROCK MUSIC,ASCAP (1)
KOBALT MUSIC PUBLISHING
AMERICA, INC., ASCAP 5
SONY/ATY TUNES LLC,
ASCAP (%)
WEB MUSIC CORP., ASCAP (5)
SONY/ATV SONGS LLC,BMI {7i)
UNIVERSAL MUSIC-CAREERS,
BMIG)
SONY/ATV TREE PUBLISHING
COMPANY, BMI (4
UNIVERSAL MUSIC
CORPORATION, ASCAP (55
KASZ MONEY PUBLISHING,
ASCAP (23
UNIVERSAL-SONGS OF
POLYGRAM INTERNATIONAL,
BMLS)
SONGS OF KOBALT MUSIC
PUBLISHING AMERICA,
INC., BMI()
SMIMS COFFEE AND TEA
MUSIC PUBLISHING,BMI ()
UNIVERSAL MUSIC-Z
SONGS, BMI {1}
WHERE DA KASZ AT,BMI (19
MARATONE, ASCAP i)

Adegper verslon of this chart

appears on billboard.biz

BO!
b}
2
3
rs
5
6
7
8

Corporation

Ho 100
Publishing

IBLIHING CORESRATION (horted 1
EMI MUSIC (45
UNIVERSAL MUSIC (73}
SONY/ATV MUSIC (150)
WARNER/CHAPPELL MUSIC (I75)
BMG CHRYSALIS MUSIC (100)
KOBALT MUSIC (]
PEERMUSIC ()

PARTY ROCK MUSIC ()

| BILLBOARD

DPOS. SUNGHRITER (harted 1ty
1 AUBREY “DRAKE”

GRAHAM (%)

2 DWAYNE “LIL WAYNE"
CARTER (4)

3 ROBERTS.KELLY ()

4 CHRISTOPHER MAURICE
BROWN (1)

S MIGUEL JONTEL PIMENTEL (5)

6  WILLIAM “RICK ROSS"
ROBERTS Il )

7 ONIKATANYA “NICKI MINAJ”
MARAJ (5}

8  NATHANPEREZ ()

9 KEMOWENS()

10 CHARLES "CHUCK

@

HARMONY" HARMON {5}
A deeper verslon of this chart
appears on billboard.blz

TAYLOR SWIFT

POS, PUBLISHER ((harted Iitles)

1 ONGS OF UNIVERSAL,
INC., BMI (107}

2 EMIBLACKWOOD MUSIC
INC., BMI(99)

3 EMIAPRIL MUSIC,
INC., ASCAP (65)

4 WARNER-TAMERLANE
PUBLISHING CORP., BMI (i)

S UNIVERSAL MUSIC
CORPORATION, ASCAP (51}

6 LIVE WRITE LLC,BMI )

7 WB MUSIC CORP, ASCAP (i)

8  UNIVERSAL MUSIC-Z
SONGS, BMI (1)

9 SONY/ATY SONGS LLC, BMI (i)
10 YOUNG MONEY PUBLISHING
INC., BMI (2
1 RKELLY PUBLISHING,
INC., BMI (1)
12 CULTURE BEYOND UR

EXPERIENCE PUBLISHING,

BMI (14}
MONEY MACK MUSIC, BMI (1)
SONY/ATV TUNES LLC,
ASCAP (5)
MJPUBLISHING, ASCAP ()
GUTTA PUBLICATIONS, BMI ()
AMAYA-SOFIA PUBLISHING,
ASCAP()
EMI FORAY MUSIC, SESAC (1§}
HARAJUKU BARBIE
MUSIC, BMI(5)
FIRST N' GOLD PUBLISHING,
BMIC0)
Adeeper version of this chart
appears onbillboard.blz

13
14

15
17

18
19

20

@

Hot R&B/Hip-
Hop Songs
Publishing

Corporatio

POS. FUBLISHING (ORPORATION ((harted Tles
UNIVERSAL MUSIC (204)
2 EMIMUSIC s

geeNonaw

WARNER/CHAPPELL MUSIC (1)
BMG CHRYSALI$ MUSIC ()
SONY/ATV MUSIC ()
KOBALT MUSIC (52)
PEERMUSIC ()

YOUNG MONEY MUSIC (1)
AMAYA-SOFIA MUSIC ()
BROTHER BAGZ MUSIC (5)

Hot Country
Songwriters

OS SONBHAITER ((harted iles

1
2
3
4
s
6
7
8
9

10

15

TAYLOR SWIFT (3)
DALLAS DAVIDSON (17}
LUKE LAIRD ()

RHETT AKINS )
BRANTLEY GILBERT 3}

CHRIS DUBOIS ()

BRAD PAISLEY ()

JASON SELLERS (1)

DAVE BARNES ()

LUKE BRYAN ()
Adeeper version of this chart
appears on blllboard.biz

POS. pustiht

10
n

3
14
1S
16

A [
19

2

Qo

e

Songs Publ

v

Hot Countr

Y
she

Acharted fy
SONY/ATY TREE
PUBLISHING COMPANY,
BMI (44)

EMI BLACKWOOD MUSIC

INC., BMI (10)

HOUSE OF SEA GAYLE

MUSIC, ASCAP (0}

WARNER-TAMERLANE
PUBLISHING CORP., BM! (6}
SONGS OF UNIVERSAL,

INC., BMI (1)

TAYLOR SWIFT MUSIC, BMI ()

UNIVERSAL MUSIC -

CAREERS, BMI (1)

EMI APRIL MUSIC,

INC., ASCAP (1)

BONY/ATV ACUFF ROSE

MUSIC, BMI (i)

WB MUSIC CORP,, ASCAP (5)

HIGH POWERED MACHINE

MUSIC, BMI ()

KOBALT MUSIC PUBLISHING

AMERICA, INC., ASCAP ()

INDIANA ANGEL MUSIC, BMI()

RHETTNECK MUSIC, BMI 6}

BUG MUSIC, INC., BMI ()

STRING STRETCHER

MUSIC, BMI ()

REYNSONG PUBLISHING

CORP,, BMI5)

DO WRITE MUSIC, LLC, BMI{)

UNIVERSAL MUSIC

CORPORATION, ASCAP (1)

SONY/ATV CROSS KEYS

MUSIC PUBLISHING, ASCAP (1)
A deeper version of this chart
appears on blliboard.blZ

Songs Publ

Hot Count

tions

Corpo

POS. PUBIISHING (GRPORNTION [Charied e

SONY/ATV MUSIC (76)
EMIMUSIC (7}
UNIVERSAL MUSIC 51}
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BMG CHRYSALIS MUSIC (1))
WARNER/CHAPPELL MUSIC (53)
SEA GAYLE MUSIC (1)

BIG LOUD BUCKS ()

KOBALT MUSIC (i)

CAL IVENTERTAINMENT, LLC 5)
TEN TEN MUSIC 4}

gemNana

Tot Latin
ongwriters

POS. SOREWRITER (Charted Titles)

1 GEOFFREY “PRINCE
ROYCE” ROJAS (4

2 ISIDRO CHAVEZ “ESPINOZA
PAZ" ESPINOZA (7}

3 HORACIO PALENCIA

CISNEROS (5}

BENNY CAMACHO (1)

ANTHONY “ROMEO” SANTOS ()

ARMANDO CHRISTIAN

“PITBULL” PEREZ (10}

7  MILAGROS RIOS MARTINEZ (2}

8 FHER OLVERA (3)

9  WILFRAN CASTILLO UTRIA ()

LOS JUANES )

Adeeper version of this chart

appears on billboard.blz

owa

ot Latin Songs

ESPINOZA PAZ

UNIVERSAL MUSIC (54)

POS. PUNLISHER Charted Tile:
MARCHA MUSICAL
CORPORATION, ASCAP (I0)

2 SONGS OF TOP STOP MUSIC
PUBLISHING, BMI (1

3 ARPAMUSICAL, LLC, BMI (1)

4 DELMELODIES, BMI()

S SONY/ATVDISCOS MUSIC
PUBLISHING LLC, ASCAP (i3}

6  EMIBLACKWOOD
MUSIC INC., BMI (1)

7 UNIVERSAL-MUSICA UNICA
PUBLISHING, BMI (i)

8  SERCAMUSIC PUBLISHING
INC., BMIG)

9 JCAMEDITORA MUSICAL,
SADECV()

10 GOOD-I PUBLSIHING, BMI ()

11 FERCA PUBLISHING, BMi 7}
UNIVERSAL MUSIC -
CAREERS, BMI (1)
MOONTUNES, ASCAP ()

WE MUSIC CORP., ASCAP (/)
LOS CANGRIS PUBLISHING,
ASCAP[)

MENDIETA MUSIC
PUBLISHING, BMI ()
CROWN P. MUSIC
PUBLISHING, BM1 ()
SINALOA MUSIC, LLC, BMI ()
PRIMAVERA WORLDWIDE
MUSIC, ASCAP (3)

TN EDICIONES MUSICALES,
BMI()

W A deeper version of this chart
appears on billboard.biz

El

o

Publishing
Corporations

‘POS ISHiNG CORPORATION {Charted Tilles) =
1 SONY/ATV MUSIC (55
2 EMIMUSIC()

HAPPELL MUSIC (30)
5ONGS OF TOP STOP MUSIC {4
ARPA MUSIC (1)

GOOD | MUSIC (2)

CROWN P MUSIC (3}

VANDER MUSIC ()

3
a
5
6
7
8
9
10 TULUMMUSIC ()

Songwriter

POS. SONGHRITEN {(harted Tiles)
JASON INGRAM (21)
BENJAMIN GLOVER (I}
MATTHEW WEST (3)

LAURA STORY (I}

DAN MUCKALA ()

MARK HALL (5
CHRISTOPHER STEVENS (/)
BRANDON HEATH ()

MIKE DONEHEY (3}

STEVEN CURTIS CHAPMAN (i}

Q'—J Adeeper version of this chart

appears on billboard.biz

goerNANAUN=

SHER Charted T
1 EMICHRISTIAN MUSIC
GROUP, ASCAP (33)

WORD MUSIC, LLC, ASCAP (1)
WEST MAIN MUSIC, SESAC (11}
WINTERGONE MUSIC, ASCAP )
WINDSOR HILL MUSIC, SESAC (1
WORSHIPTOGETHER.COM
SONGS, ASCAP ()

SONY/ ATV TIMBER, SESAC (1)
ARIOSE MUSIC, ASCAP (1)

9T ONE SONGS, ASCAP (1)}
DAYSPRING MUSIC, LLC, BMI ()
SONGS FROM THE QUARRY,
ASCAP ()

EXLE Y

2geoN

INC., ASCAP (5
A deeper version of thischart

WINTERGONE MUSIC (5)
WIXEN MUSIC 3]

12 SONY/ATV CROSS KEYS
MUSIC PUBLISHING, ASCAP (1)
13 THANKYOU MUSIC, PRS (9)
14 WETASAFISHMUSIC, ASCAP() Corporations
15 MARK DEL, =
PUBLISHING BMI() | po! (arted Tites)
16  UNIVERSAL MUSIC 1 EMIMUSIC(100)
CORPORATION, ASCAP 5) 2 SONY/ATV MUSIC (1)
17 THIRSTY MOON RIVER 3 UNIVERSAL MUSIC (%)
PUBLISHING, ASCAP (1)) 4 WARNER/CHAPPELL MUSIC 37)
18 SIXSTEPSMUSIC, ASCAP () 5 WORD MUSIC ()
19 REGISFUNK MUSIC, BMI () 6 PEERMUSICO)
20 SIMPLEVILLE MUSIC, 7 SIMPLEVILLE MUSIC (0
8
9
10

appears on billboard.biz

e

JASON
INGRAM

9T ONE SONGS (10}

Gospel
S ongwrite

POS. SONGHRITER (Charted 125

ﬁs\amqmma.un—

DARIUS PAULK ()

JAMES FORTUNE (4)
DEITRICK HADDON (1}

TROY SNEED{!)

AY’RON LEWIS (3)

PAUL MORTON, JR. (I}

WILLIAM D. MCDOWELL ()
STAN JONES ()

DONALD LAWRENCE (7}
MARVIN L. SAPP ()
Adeeper ve
appearson

ion of this chart
board.biz

Gospel Song
Publishers

POS. PBLISHER ((harted Tittes)

1 DELIVERY ROOM
PUBLISHING, ASCAP (D
SHYTRO PUBLISHING, BMI (|}
UNIVERSAL MUSIC-Z

SONGS, BMI (5)
FLY NERD MUSIC, SESAC ()

13

e

REFRESHNTUNEZ, ASCAP ()

VIMAGE MUSIC, SESAC ()

FIYA WORLD PUBLISHING,

ASCAP @

STRAIGHTCHURCH

PRODUCTIONS, ASCAP (3

BLACK SMOKE MUSIC WORLD

WIDE, ASCAP (5

WESS MORGAN PUBLISHING,

BMIQ)

BRIDGE BUILDING MUSIC,BMI (1)

ABOVESTANDARD

PUBLISHING, ASCAP (5)

MARVIN L. SAPP MUSIC, BMI ()

EMI APRIL MUSIC, INC,, ASCAP 5)

TRYSCOT SONGS, BMI (4

MIKE BROOKS MUSIC, ASCAP ()

DEITRICK VAUGHN

HADDON, BMI ()

MILLENNI-ERA MUSIC, ASCAP()

QW PUBLISHING, BMI ()

YOURWEH MUSIC, BMI ()

\ A deeper version of this chart
appears on billboard.biz

Gospel Songs
Publishing
Corporations

UNIVERSAL MUSIC (20)
EMIMUSIC ()

MARVIN L, SAPP MUSIC (2)
TYSCOT MUSIC (1)
DEITRICK VAUGHN HADDON
MUSIC ()

G W PUBLISHING MUSIC (3
PEERMUSIC ()

FOUR JONES MUSIC 7)
INTEGRITY'S HOSANNA!
MUSIC (5)

WET INK RED MUSIC ()

94 | BILLBOARD

DECEMBER 17, 2011



T

0l

Reuniled Take That rules lop Boxscores recap

ITH A CONFIGURA-
tion that increased
stadium capacities by
as much as 20%, U2’s
360" tour—playmg the
North American sta-
dium dates that were
delayed in 2010 due ‘o
Bono's back surgery-—
would have completely
dominated the Top 25
Boxscores chart this

BY RAY WADDELL
year—if 1t weren't for
Take That.

“ The reunited British

pop act, featuring breakout star Robbie Wil-
liams, opened eyes in the United States in set-
ting the all-time Billboard Boxscore record this
year with a tremendous run at Wembley Sta-
diuin n London (July 1-2, 4-6, 8:9) that grossed
$61.713,184 witl: attendance of 623,737. The
artenidance was also a record Boxscore.

In assuming the *highest Boxscore ever”

mantle, Take That topped Bruce Springsteen's
10 sellouts at Giants Staduun in july and Au-
gust 2003, which grossed $38,684,050, with
attendarice of 566,560. Simon Moran, manag:
ingdirector of S|M Concerts, promater of Take
that's shows in England, says that for S|M the
act to beat wasu't the Boss, but rather Michacl
Jackson, who held the Wembley record.

Calling Take That's feat “something that
should be celebrated,” Moran adds, “We knew
itwould do weell, but then we broke Michacl
Jackson's record of seven nights from 1989. The
seven [Take That slows| sold out in one day. We

put the eighth up and the eighth sold out in
one day as well. We knew then we were getting
wward fackson territory at Wembley Stadium,
wen though [Jackson’s concert] was at the old

[larger-capacity] Wembley Stadium.”

And there may have been more Take That
tickets on the table, making the eight nights at
Wembley—possibly an underplay?

“There may have been another nine or 10.
Who knows?” Moran says. “But while [Take
That] obviously did tremendous in London
the business was spread right across the UK.
We did another eight nights in Manchester, and
another four nights in the Northeast [at the Sta-
dium of Lightin Stnderland]. it wasn't like Jack-
son’s tour, when he did eight in Wembley and
‘magbe three or four other concerts. We did eight
Wembleys, and there were another 21 concerts.”

Take That didn't just pass Springsteen's
sturdy record once on this tour, but twice: The
eight sellouts at the City of Manchester Stadium
grossed 544,183,145 and drew 443,223, The Sta-
dium of Light run grossed $21.6 million in May,

Beyond that, Take That did two shows June
18-19at Croke Park in Dublin promoted by Irish
promoter MCD that took i $18,217,500. Thiree
shows at I lampden Park in Glasgow, Scotland,
grossed $16.224,812, and two at Millennium
Stadium in Cardiff, Wales, grossed $13.473.534.

Of course, U2 was far from shut out of the Top
25 Boxscores. It logged nine total entries, topped
by three seliouts at Estadio do Morumbi in Sao
Paulo (April 9-10, 13). Not only did those Brazil
shows gross $32,754,065. but that was also the
stop where U2 passed the Rolling Stones’ Big-
ger Bang tour in becoming the highest-grossing
trek in history

Four U2 shows in Australia with Jay-Z were
all huge, including Patersons Stadium in Perth
(814 millionj, ANZ Stadium in Sydney ($13.7
million). Etitiad Stadium 1n Melbourne ($13.5
‘million) and Suncorp Stadium in Brisbane {511
‘million), all of which took place last December.

Beyond Take That and U2, the only other art-

Bnitpop progress: The European
tour success of TAKE THAT is
“something that should be
celebrated,” says promoter
Simon Moran of SJM Concel q
The Progress Live 2011 reuni

tour set a new Billdbard B re
record with a string of $hows
Londor's Weribley Sthdium tfat
grossed $61.74niltlon !

. "

|

ists appearing on the Top 25 Boxscores rank-
ingare Bon Jovi at the Sydney Football Stadium
(515.5 million gross}, Paul McCartney at Wrigley
Field in Chicago ($11 million), a blockbuster 20-
show run by British comedian Peter Kay with
Rick Astley at the Manchester {England) Eve-
ning News Arena ($10.7 million), a 20-night
stand by Luis Miguel at Auditorio Nacional in
Mexico City ($10.5 million) and six sellouts by
Roger Waters’ The Wall tour at the 02 in Lon-
don ($10.2 million).

eyond those acts, five festivals rounded

out the list. topped hy the Coachella Val-

ley Music and Arts Festival in Indio, Calif.,

which grossed nearly $25 million from

three sellout days of 75,000 eacl, with
Kanye West, Arcade Fire and the Strokes among
the performers.

Also muking the cut were Oxegen at Punch-
estown Racecourse In Naas, Ireland ($21.1 mil-
lion) with Beyoncé, the Rlick Fyed Peas and
Coldplay; Lollapalooza at Chicago's Grant Park
{820 million) with Foo Fighters, Eniinemn and
Muse; Austin City Limits Music Festival at Aus-
tin's Zilker Park ($15.4 million) with West, Cold-
play, My Morning jacket and Stevie Wonder;
and the Outside Lands Music & Arts Festival
at Golden Gate Park in San Francisco ($13 mil-
lion) featuring Arcade Fire, Muse and Phish.

I’s worth mentioning that such world-
class festivals as the New Orleans Jazz and
Heritage Festival, Glastonbury i the United
Kingdom and Bonnaroo in Manchester, Tenn,,
would surely be listed among the top 25 if
they reported their grosses to Billboard, and
a wealth of Europear festivals would also be
in the running.

As has been the trend. most of the top Box-
scores came from international markets—19 of

DECEMBER 17, 2011

the top 25. There were nine from the United
Kingdom, four from Mexico and Latin America,
five from Austraha and one from Canadu. Last
year, 17 of the top 25 came from inarkets outside
the United States. The cutoff mark to make it in
the top 25 this year was slightly more than $10
million, compared with $6 6 million in 2010.

Many believe that interniational touring 1s the
biggest growth opportunity in the business night
now. Artists who treat the world as their mar-
ketplace can basically extend their careers. One
thing that’s so important about breaking inter-
nationally “is it gives you the ability to not have
to come back and play the same markets too
soon, which | think is ¢nitical,” AEG Live CEQ
Randy Phillips says. “One of the consequences
of the meltdown in album sales and the gap left
between digital sales and what allbum reventes
were in terms of the business model. is that in-
come loss is now putting so much pressure on
touring to try and make up for that gap in earn-
ings. it's forcing artists to stay out too long, go
buck to the same triarkets too many times and.
also overprice and overscale.”

International touring helps acts avoid that
problem. For |ourney, which had its best tour-
ing year in decades, discovering global came
late in the game.

“We've always wanted to go overseas and
play abroad. [but] m the early days, there were
certain people that didn’t want to go, so we
just didn't” Journey guitarist Neal Schon
says "l always wanted journey to become
an international band, not just known in the
States and [apan. So we set out to congquer
that about five years ago, and now things have
really come along, It's completely amazing
to me that this many years later we can go
somewliere we've never been before and be
treated like we're brand-new.”

www.billboardbiz | 95
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Live Nation, 3A Entartainment

was TOURS
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) TOURING

U7 SMIGHTY

ROAR

Groundbreaking 360°

of top lours

BY RAY WADDELL

NY YEAR INTOURING THAT
includesthefigure $736.421,586
can only be considered a good
year for busimess.

That mind-blowing sum is
the final tally for U2 historic
360° tour, a three-year behemoth
that shattered preconceived ho-
tions (and capacities) for stadium
shows, forever changed the para-
digms of concert production and
moved more than 7 million tick-
ets around the globe.

When it wrapped in July, 360°
went down has the highest-

grossing and biggest ticket seller in the history
of the business. Of those totals, $293.3 million
1 box office and nearly 3 million in ticket sales
were generated during the Billboard touring cal-
endar, which ran from Nov. 1, 2014, to Nov. 8,
2011—and easily enough to make 360°
the top tour of the year.

Months after 360° wrapped in

trek leads recap

While 3607 is i1 a class all its own in terms of
scale and box office. the principals that made 1t
a success—scaling, routing, showmanship and
songs—are relevant across the entire live busi-
ness. The fact that such b 1d be

turned out to be a resounding comeback year
for the five music business. Chiefamong them
was Bon Jovi, which, remarkably, put together
the biggest tour in the band’s history with the
Circle trek. The tour ended up grossing some
$265 million, ncluding $193 million thisyear. A
critical clement of Bon Jovi's success is that, un-
like many of its peers from the same era, itisn't
anostalgia band. New albums top the Billboard
charts, new songs are played on contemporary
radio, and new fans come onboard tosing along

lassics.

relevancy is an obsesston for frontman Jon Bon
Joviand is criticalto the Iand's ongoing success.
We've been blessed by having had that cross-
generational thing and still being accepted by
the masses so that they make the records No. 1
allaround the world,” Bon Jovi says. “Unless we
had two generations of fans, we woulln't be able
tosell out those stadiums, but with that we can.”
The list of the Top 25 Tours comprises a
healthy mixof genres and generations. Most of
the names on the tally are familiar on a world-
wide basis, but one group—reunited British pop
sensation Take That—shocked many observ-
ers by ringing up box office to the iune of $185
milhon, with attendance of 1.8 million. Those
numbers were primanly driven by shows in the

group’s UK horme base and across Europe.
One person who wasn't surprised by Take
That' ing take is Simon Moran, manag-

achieved, letalone in a down global economy, is
a testament to Lhe power of live music.

Fogel dismisses the notion that 360° somehow
is isolated from the realities of the rest of the tour-
ing industry. “} don't subscribe to the theory at
all that somehow this tour is its own animal,”
he says. “This is what drives our business. this
is what gets people excited about going to shows,
this is what proves that e are the real deal as an
industry. When youcan capture the attention and
imagination and enjoyment of 7 million people,
(hat's what this business is all about.

TAKE THAT, BON JOVI
Many other acts rang up big numbers in what

Just down the Jersey Turnpike: Guitarist RICHIE
SAMBORA and frontman JON

Maoncton, New Brunswick, the tour's sig-
nificance was finally sinking in for Live
Nation Global Touring chairman Arthuy
Fogel, global producer of the epic trek.

“As time moves on and we get fur-
ther away from it, it actually scems more
impressive than whet you're actually in
the middle of it " says Fogel, not a man
given to overstatement. “ht just leaves a
tremendous sense of accomplishment,
and is without a doubt one of the great-
estexperiences in the business that I've
ever had.”

While it was under way, 360° was a
beast to execute. from its initial yearlorig
setup, to the postponement of the second
North American leg due to Bono’s back
surgery. to the daily grind of pulling off
the most ambitious tour ever mournted.

“It was a lot of pressure, even during
the down times, because it was 5o big and
sa complicated.” Fogel says. "The post-
ponement issue was a lot to dea! with, 5o
when itended and time goes by, it seems
that much more impressive and an ac-
complishment to be incredibly proud of”
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Bon Jovi's fans at the Wells Fargo Center in
Philadelphia durlng the band's Circle tour, the
second-highest-grossing tour of 2011
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ing director of S|M Concerts, promater of Take
That's shows in England While conceding that
the group’s mimbers are impressive, Moran says
they shouldn’t be totally shocking. “Their track
recard in the U.K. is second to none.” he says.
*You go through U2, (s, the Rolling Stones—
they outdraw all of them in the U.K. And the
production is unbelievable. 1t's like Cirque du
Soleil mixed with a rock show.

Another Brit in the upper echelon of 2011 is
Pirk Floyd alum Roger Waters, who launched
his conceptual tour of landmark Floyd album
The Wall last year and cotinuced it this year to
the tune of $150 million frotm 92 shows reported
to Billboard Boxscore. The tour, which ventured

JOVi played for

into internationa| waters this year and has been
extended into 2012, was produced by Live Na-
tion and booked by William Morris Endeavor.

“Live Nation basically bought that tour and
drove it. Live Nation CEO] Michael Rapinoand
his crew did this worldwide,” WME contempo-
vary music head Marc Geiger says, “It's a massive
hiteverywhere The Wall1s the gift thal kecps on
giving. and it's a testament t6 one of the biggest
bands of all time.”

aylor Swift firmly secured her status as a

member of the touring elite. Her Speak Now

tour took her into international markets for

the first time, and also to her first stadium

showsin North America. In only het second
headliningtour, Swift grossed nearly $97 million
for the year-end recap period.and
1.3 million tickets, with dates still coming in as
the chart year ended

Once all numbers are reported, Speak Now
will have topped $100 million and 1.5 willion
tickets gold in the United States alone, accord-
ing to tour promoter Louis Messina, president
of TMG/AEG Live. In addition to significant
overseas work, Swift hit stadiums for the first
time, with two nights at Gillette Stadium in Fox-
borough, Mass., grossing more than $8 million
and moving 110,000-plus tickets.

After taking 20100ff from tourng, fellow TMG;
AEG Live client Kenny Chesney returned with a
vengeance on his Goin’ Coastal tour, once again
cracking 1 million in attendance {1.3 million, a
personal best) at amphitheaters, arenas and NFL
stadiums. Other touring country acts i1l the top
25 include Jason Aldean and Toby Keith

Urban/pop sensation Usher solidified his sta-
tits as arl arena-level headliner in 2011 with the
blockbuster OMG tour, produced by AEG Live.
With Trey Songgz as support. Usher enjoyed his
biggest tour ever in OMG, grossing $75 million
and moving almost 1 million tickets.

“This was a career-defining tour for Usher,”
says Randy Phillips, who played a dual role in
OMG as CEO of AEG Live and Usher’s tnan-
ager. “When pebple were hetting against him,
he came back stronger than ever, which
goes back to that old adage. ‘Never bet
againstastar.”

Other urban/R&B acts in the top 25
include 1 il Wayne and the pairing of
Sade with john Legend

Pop remains solid, with Lady Gaga
rapidly transitioniitig from upstart to
global superstar during the course of
her Monster Ball tour, which upped its
total in 2017 by adding another $72 mil-
lion in Boxscore reporis.

Katy Perry also moved up in touring
status this year, with her first arena
headlining tour approaching $50 million
in gross and sellusg more than 1 million
tickets. Other pop acts in the top 25 in-
clude Justin Bicber. Glee Live!, the cre-
ative pairing of New Kids on the Block
and Backstreet Boys, Kylie Minogue and
Enrique Iglesias. The lattermost artisl
took in nearly $30 million on a tour pro-
duced by AEG Live

Theamount of money at the box office.
it took to make the Top 25 Tours tally was
nearly the same as 2010, This year, it took
$27.3 million to make it into the top 25°
(Toby Keith). while last year's threshod
was $28.6 million (Tiésto).

than
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1op 0 AMPHITHEAT ezaarcs oy i 010 e STADIUMS AT o250
SR
TOTAL FACILITY, Clty Total Total No. of No. of
i . " TOTAL FACILITY, City Total Total No. of No. of
GROSS! @ il Attendance _Capacity 5z Seliouts, GROSS Wenue Capacity Attendance  Capacity Shows Sellouts

[COMCAST CENTER, MANSFIELD, MASS.
$14,900,000 =
19.900

561713184 —— —
90600 . L e23737  |R2nz3g
(ESTADID DO MORUMEI. SAQ PAULO

468,502

304000 483000 | 25

$53.077.365

40087 s
(CITY OF MANCHESTER STADIUM, MANCHESTER, UK.
50000 S oazas lassam s
AMETLIFE STADIUM, EAST RUTHERFORD, N.J.

§44123145

$32,727.38¢

L 538,575 607,347 s
= Rl STADIO DE LA
668.615  528.726 = = 237466 2BHOM s 3

[SUSQUEHANNA BANK CENTER, CAMDEN, 4 |
513,600,000
25,000

STADIO AZTECA, MEXICO CITY
82978 202978
TADIUM OF LIGHT, SUNDERLAND, U.K.

206.334 | 206334

295412 755

jcjJeleo]v]afol sl ualwn] -]

154,828

A special thank you to all talent, managers, agents, promotors and guests for making

MetLife Stadium the highest grossing stadium
in the United States!

e B e
B T et i i ME

=Metlife=

STADI UM

For bboking inft;rmation, please contact Ron VanDeVeen at 201-559-1559.

metlifestadium.co
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Congr: ations to

SITHANNA

On the huge success of your North American & European ‘Loud’ Tour 2011!
The first female solo artist to sell out a record breaking10 London Oz Arena shows!
93 shows, over 1,150,000 tickets sold with a gross of over $85,000,000.

From all your friends at Live Nation
*® L )

phato by Todd Kaplan,
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(5,01 OR MORE

1ue 1o VENUES

YOTAL Total Total No. o
Attendance  Capacity Shows

FACILITY, City
GROSS Venue Capacity

No. of
Sellouts
/02 ARENA, LONDON

1942468

$136.5351,810

0D LAVER ARENA, MELBOURNE
5 LLPHONES ARENA. SYDNEY

MANCHESTER EVENING NEWS ARENA, MANCHESTER, U.K.
$72,05%,698

| 2089 . s70028
#IR CANADA CENTRE, TORONTO
 eeases |

$45,945.315 PORTPALEIS, ANTWERP, BELGIUM

BELL CENTRE, MONTREAL

2 | 51705

WELLS FARGO CENTER. il 4DELEA

744,703

$37,874,5085

IEN B [ N B I T I

CAPACHTIES
10.001 70 16.000

[ slofe]~v]oflo]adulw]-]

RAMKED B G0
‘COMPILED FROM B0XSCORES

T0P(0 REPORTED NOV 10,2010
THROUGH NOW A, 207

FACILITY, City Total Total No. of
Vorue Capactty Attendance  Capacity Shows

TOTAL

Ne of
GROSS Selouts

BRISBANE ENTERTAINMENT CENTRE, BRISBANE
568,205,019
591,302 97

SYDNEY ENTERTAINMENT CENTRE. SYDNEY
$25.642,714
252505 . a“

©2, DUBLIN
§25,542.826
404277

D2 WORLD, HAMBURG

WORLD, BERLIN

At the "CENTER” of it Alll

General Manager:
Joey Dennis
770.813.751
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Booking Contact:

Dan Markham

770.813.7557
www.gwinnettcenter.com
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THE YEAR

)| TOURING

IN MUSIC

[,011(1011 02 Arena lops large-venue tally

for third year

BY MITCHELL PETERS

FTER A CHALLENGING YEAR FOR

the live entertainment business in 2010,

theworlds highest-grossing arenas experi-

encedsolidbusinesswithselloutconcertsby

suchinternationaltouring heavyweights as

Justin Bieber, Lady Gaga, Usher, Roger Wa-
e, Mic hael Bublé and Taylor Swift

Billboard's year-end touring recaps are com-
piled from boxscore data reported for the Nov.
10, 2010, issue through the Nov. 8, 2011, issu
For the third consecutive year, the O2 Arena in
London ieads the list as the top-grossing arena ini
the world on the Top 10 Venues chart for build-
ings with a capacity of 15,001 o more. New Yorl

Madison Square Garden was the highest-grossing
facility for eight years straight unul 2009

“The past 12 months has seen the 02 break all
records,” OZ Arena events director Sally Davies
says, “We've played host to the
acts, comedians, productions and events who
have played to sellout crowds night afier night.”

The 23.000-capacity London arena reported
$136.5 million in grosses and drew 1,942,468
concert-yoers to 170 events. {All boxscore figures
are in U.S. dollars }

The 02 hosted diverse entertainment dur-
ing the period, including music petformances
by Glee Live! In Concent! {seven shows}, Usher.
Kylie Minogue (both five), Bicber {three). Lady

Flamboyant fivesome: Australia’s
KYLIE MINOGUE brought her visually
striking Aphrodite LesFolies tour

16 London's O2 Argna for five

nights, contributing to the venue's
chart \wglng BeHGANCE this year,

Bl

o3

Gaga {twa), Waters (six) and such non-concert
events as the Barclays ATP World Tour Finals.
WWE, regular-season NBA games and perfor-
mances from the Royal Ballet

Davies notes that the “jewel in our event cal-
endar” was the 2011 BRIT Awards, whic took
place at the O2 for the first time on Feb. 15.
“It's the most prestigious event in U.K. musi
and it taking place in front of a pucked arena
brought a whole new dimension to the awards.”
Davies says.

The 02 has a busy year ahead 1t's the offi-
cial venue of the 2012 Olympic Games. Da
says the arena will be configured to seat approx-
mately 16,000 specta-  continued on >>p106

HEMPHILL

COACH COMPANY

BROTHERS

PREVOST

The ultimate class.

hemphillbrothers.com 888.876.8999
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WERE OPEN
FOR BUSINESS

S OO SPREHER CONCET VNS
[LLUSIONS THEATER

ATTHE ALAMODOME
BIG OR SMALL WE'VEGOTIT ALL
CAPACITY 3670- 11600 WVE,WALAMUDOMEC

*LILA COCKRELL THEATRE ~

AT THE HENRY B GONZALET CONVENTION CENTER
RE-OPENED FOLLOWING A $26M RENOVATION
CAPACITY 2350 WWWSANANTONIOGOV/CONVEAC

For beoking information contact Marc Solis @ (210) 207-3663
or Marc Solis@alamodome com. Toll Free 800-884-3663

ticketmaster a]am c]ome

Ticketmaster is a proud pariner of the A@modome. s am a2 toonio

from >>p104  tors and will host athletic events
like gymnastics and basketball

Coming in at No. 2 on the year-end tally is the
Rad Laver Arena in Melbourne, Australia, which
reported $91 million and drew nearly 824,000 fans
to 104 events, (The building was No. 4 in 2010

Brian Morris, CEO of Melbournie and Olympic
Parks Trust, which manages the arena, notes that
some of the highlights at the 16,820 -capacity facil-
ity included mutiple-night performances by Usher
{five), Bubié, the Eagles (both four), Minogue and
comedian Robin Williams {both three).

Other noteworthy performances were three
sold-out shows by Metallica and 24

Sade," Slaples Center senior VP/GM Lee Zeid-
man says “Those shows brought some real ex-
citement to the arena, and their fans came out
early and enjoyed the L.A. Live district and res-
taurants adjacent to Staples Center.”

Madison Square Garden comes in sixth on
the tally, reporting $58.2 milhon in grosses and
drawing more than 670,000 fans to 48 events.

In addition to sold-out performances by Lady
Gaga, Kings of Leon. Waters, Linkiti Park, Rush.
Furthur, Duran Duran and jay-Z/Kanye West,
the Garden also "served as the backdrop for
Rammstein's first U.S. performance in many
years, LCD ’s final

by Cirque du Soleil from May through June.

The live entertainment business proved strong
in the Australian market in 2011, as Sydney’s All-
phones Arena (formerly Acer Arena} places third
on this year's list, reporting a gross of $81.8 mil-
lion. The 21,000-capacity building drew 745,996
concert-goers to 97 events. In 2010 the venue
ranked No 6 on the year-end list.

“The past 12 months have been truly remark-
able considerng the tough conditions brought
on by the global financial crisis.” arena GM Paul
Sergeant says. "The house attendance record
was smashed, we hosted aver 100 major perfor-
mances, the venue's catering was chosen as Aus-
tralia’s best, and we secured a new naming rights
partner. Nota bad 12 months 1n anyone’s books ”

Highlights at the arena were performances
by Metallica, Bublé, Usher, Bieber, Muse, Cirque
du Soleil, the Wiggles, Alan Jackson and Armin
van Buuren, Sergeant says

he 21,000-scat Manchester (England) Eve-
ning News Arena—which ranked third last
year—places No. 4 on the list, reporting $72
mullion 1n grosses and drawing 1,151,911
people to 125 events

M.E.N. Arena GM John Knight says that after
a slight downturn in 2010, ticket sales at the
SMG-managed building were up an average of
8% per show during the period.

“The rise in percentage ticket sales has been
encouraging, as we have actively been working
with promoters on the marketing side,” says
Knight, citing such successful concerts as Bieber,
Usher, Minogue, Waters, Kay. Glee Livel in Con-
certl, Enrique Iglesias, Kings of Leon and Meat
Loaf. "It 1s no longer acceptable for a venue to sit
Dback and wait for a promoter to scll the tickets >

Backin the United States, Los Angeles’ Staples
Center earned the No. 5 spot on the recap. The
20.000-capacity building reported $60.8 million
1n grosses for 85 shows that attracted 806,156 fans.
{Staples Center ranked eighth in 2010)

"“Tlie events that drove business for us this
Year were the four sold-out mghts of Mani and
Swift, along with the three sold-out nights of

and SMTown Live in New York, a one-night-only
concert showcasing Korea's biggest pop acts.”
MSG Entertainment executive VP of bookings
Bob Shea says.

Other highlights, he says, included multiple-
night sellouts by Iglesias, Prince, Phish, Bon jovi,
Elton John, Rod Stewart/Stevie Nicks, Usher and
Dave Matthews Band. The 20,697-capacity Garden
was the runner-up on last year's tally.

‘The 19.800-capacity Air Canada Cenire in
Toronto is No. 7, with grosses of $51 million
for 56 events

“The big promoters have kept therr business
goggles on and are not letting competitive emo-
tion cloud their vision, independent promoters
are as vibrant as ever, agencies arc ever more
involved in the nuances of local markets, and
ranagers are present,” Maple Leaf Sports &
Enterlainment VP of live entertainment Patti-
Anne Tarlton says.

Iighhghts at the Air Canada Centre-—which
placed 10th on the tally in 2010—included the
40th ive of the Juna Award: d
by Bieber, Usher, Lady Gaga, Swift, Jay-Z/Kanye
West, Glee Livel In Concert!, Britney Spears,
Adele, Mumford & Sons, LMFAO, the National,
Pear! Jam, Bon Jovi, NKOTBSB and Rihanna,

The Sportpalets in Antwerp, Belgium, earned
the No, 8 spot on the recap. The 20,000-capacity
building reported $459 million in grosses for
69 shows that attracted 910,915 concert-goers.

Sportpaleis CEQ fan Van Esbroeck says that in
addition to popular local talent, the venue had sell
outs by such international acts as Lady Gaga. Waters
{both twa), Prince, Kings of Leon, Usher, Bicber,
Sade, Rihanma, Faithless, Simply Red, Shakira, Neil
Diamond, Gearge Michael and Lenny Kravitz.

The only other Caradian facility to rank on the
year-cnd tally is Montreal's Bell Centre, which
grossed $45.5 million and drew more than
551,000 fans to 73 shows. The 21,242-capacity
facility lands at No. 9 on the arena ranking,

Placing 10th on the year-end tally 1s the Wells
Fargo Center in Philadelphia, reporting $37.9
million in grosses and mere than 744,000 in
attendance for 75 events.

THE CHART-TOPPING OZ ARENA HAS
ABUSY YEARAHEAD AS OFFICIALVENCE
OFTHE 2012 SUMMEROLYMPLS.
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In the past, we've been lucky enough to have performers

like Green Day, David Bowie, Sting and many others on our
ticket. Our ability to host world-class acts has resulted in an
overwhelming approval rating from fans and a #2 Ranking in
the Americas from a leading industry magazine, for arenas of
15,000 or less seats. They also ranked us #5 in *he world.

Verizon Wireless Arena, New Hampshire's premier sports and
entertainment facility is conveniently located in the city of
Manchester, halfway between Boston, Massachusetts and

Portland, Maine. = - .
Call us before you \. verizonNwireless

nit the trail on your next tour. w

i
| Wt

1)

555 ELM STREET, MANCHESTER NH 03101 / 603-644-5000 / VERIZONWIRELESSARENA.COM
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keeps
growing

FESTIVAL MUSIQUE ET ARTS

Avery special thank you to all the artists, agents,
partners and fans who have made evenko

10" promoter in the world

and the Bell Centre
4™ building in North America and
9% building in the world

Montreal, Quebec, Canada

TOURING

keep their lead

8Y MITCHELL PETERS

MIXTUREOFHEAVYWEIGHT
touringacts, family events, res
dencyperformersand othercre-
ative bookings helped midsize
venues across the globe experi-
ence another lucrative year dus-
ing the 2011 tourimg season.

In addition to the Top 10 Ven-
ues recaps of 15.001-plus-capacity
arenas. amphitheaters and stadi-
ums, Billboard's annual touring
charts include a tally ranking
smaller-sized buildings in mul-
tiple categories.

The Brisbane {Australia) En-
tertainment Centre holds the No. 1 position
on the Top 10 Venues tally for facilities with
capacities between 10,001 and 15,000. New
York’s Radio City Music Hall retains the No.
1 slot on the list for buildings with capacities
between 5.001 and 10,000. And. in line with
past years. Las Vegas’ Colosseum at Caesars
Palace earns the No. | ranking on the tally for
facilities with capacities of 5.000 seats and

BILLBOARD | DECEMBER 17, 201

Brisbane, New York and Vegas venues

Along with the op 10 charts ranking stadiums,
arenas and sheds, these three charts are compiled
from boxscore data reparted for the Nov. 10, 2010,
issue through the Nov. 8, 2011, issuc.

Brisbane Entertainment Centre GM Tricia
McNamara says the 13,500-capacity venue’s top
ranking is an “acknowledgement of the love that
Queenslanders have for entertainment and the role
that the BEC plays in hosting an amazingarray of
superstars.” The facility grossed $68 2 million and
drew nearly 591,302 people to 97 events.

McNamara notes that one of the bwding's
strongest revenue divers during the period was
Cirque du Soleil’s debut arena production of
“Saltimbanco,” which sold 53,871 tickets and
grossed $5 6 million, Other strong multiple-
night performances included Alan Jackson
(28,869 tickets). the Eagles (21.646), Katy Perr
(23,901}, Nel Diamond {21976), Michael Bubilé
{19,668), Muse {18,810}, Cold Chisel (17,391),
Kylie Minogue {15,530), Keith Urban {14.334),
André Rieu (13.600), Walking With Dinosaurs
{40.346), Top Gear Live (37.724) and the Wiggles
{21,428). continued on >>p110

Buble up Down
Under: Contributing
tothe chart-topping
achievement of

the Brisbane
Entertainment

Australian venue
in Februamy



THANKS TO ALL THE ARTISTS, AGENTS, MANAGERS AND PROMOTERS
WHO MADE 2011 SUCH A SPARKLING YEAR.

As you can see, we're feeling a bit bubbly. A special thanks to everyone who made 2011 such a vintage year.

HP Pavilion at San Jose. Northern California’s Premiere Sports and Entertainment Venue.

ARENA For availability call 408.999.5809, fax 408.999.5797 or visit hppavilion.com ANTG [ pavilion
i FTT e o =
| SS—— -

———RE———— AT SAN JOSE r'-



Live from *Gabba® land; Among the
bookings that led Radio City Music =
Hail to its chiart-toppig status in
2011 was anOgtober performance
of Yo Gabb balLive. '

|

special feature

Join Billboard in celebrating the success of
Jorge Calandrelli, world-renowned composer,
arranger and producer.

January 28
January 4

dian Robin Williams (four shows). the Eagles.
Minogue {both three) and Perry {two)

“The venue continues to work closely with
promoters in an effort to secure Jive music

from »>108 “The immediate future 1s
Dright with strong sales for upcoming shows in-
cluding Dolly Parton, Elton John, Roger Waters.
Taylor Swift. Roxette. Rod Stewart. Tim McGraw/

Faith Hill and 'How to Train Your Dragon,” Me-
Narnara says, noting that many more superstar
dates will be announced in the coming months.

The runner-up to the BEC is Australia's
12,500-seat Sydney Entertainment Centre,

market share in the competitive Sydney Live
event environment,” Romer says. “Wherever
possible, the [Sydney Entertainment Centre]
assists promoters in selling tickets and add-
ing value to the marketing campaigns.

In New York, “2011 has proven a strong year
for superstar concerts and productions at Radio
City Music Hall,” MSG Entertainment execu-
tive VP of bookings Bob Shea says. Standout

which reported $29.6 million 1n grosses from
44 performances GM Steve Romer says that
live music was the main revenue driver at
the venue, aiting multiple sellouts by come-

o
oapicmEs ‘COMPILED FROM BOXSCORE:
REBORTED NV. 10, 2010
50017010000 THROUH ROV B 0.
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performances included Janet Jackson Mary }
Blige, Johin Mellencamp, Iron & Wine, Furthur,
Robyn, Gigi D'Alessio, Explosions in the Sky. In-
terpol, TV on the Radio, Bright Eyes, “Yo Gabba
Gabba!,” Madagascar Live! and Cirque du So-
leil's “Zarkana." The 5.901-capacity venue earned
$126.9 million and drew more than 1.7 million
people 10 402 events during the chart year.
Placing second on the Top 10 Venues chart of
facilities with capacities between 5.001 and 16,000
is Mexico Cily's Auditerio Nacional, which rang
up $48.1 million in grosses and drew more than
1 million attendees to 171 shows, The 9.683-seat

CAPACITIES
000 OR LESS
TOTAL FACILITY, City
GROSS Venue Capacty

576400771
e

$14184.573

Eph o oh g

orio VENUES

Total Total HNo.
Attendance  Capacity Shows

0 szos s

FOX THEATRE, ATLANTA
. e 546,568

venue had its best year {in terms of attendance
and gross ticket sales) since 1991, according to
COO Luis Carlos Romo. 1 e says that highlights
included concerts by Bublé two), Ringo Starrand
Latin superstars Luis Miguel {20}, Alejandro Fer-
nandez (1) and Chayanne (10).

The Colosseum at Caesars Palace continues
to prove that it's a powerhouse in Sin City.
With the help of resident performers Stewart,
John and Celine Dion. the 4,000-seat build-
ing earned $76.4 million in grosses and drew
nearly 513,000 fans to 127 performances.

In additior to them, ad sold-out engage-
‘ments with Miguel [four], Diana Ross, Leonard
Cohen, Stevie Nicks and Janet Jackson,” AEG
Live president/co-CEO John Meglen says. “Our
ability to attract the biggest, most diverse group
of international superstars is one of the reasons
people love to visit the Colosseum.”

Caesars Palace president Gary Selesner says
that Dion's return t6 the Colosseurn on March
15 ushered in “a whole new era of top-shelf en-
tertainment for the venue and, frankly, the city
ofLas Vegas.” The singer's first 20 performances
grossed more than $14 million. “We sawa ripple:
effect from those ticket sales by way of increased
hotel revenue at Caesars Palace,” he says.

Other highlights included shows by
Minogue, Ricky Martin and resident come-
dian Jerry Seinfeld. Going forward, the Colos-
seum will host a residency by Shamia Twain
beginning in December 2012

The Fox Theatre in Atlanta nabs the No. 2
spot on buildings with capacities of 5,000 and
less, earning $29.4 million from 234 cvents
that drew more than 1 million concert-goers.
In addition to Broadway shows. the 4,600-seat
venue's year “started out very strong with great
concerts like Robert Plant, Celtic Woman, Kem,
Furthur and Bruno Mars,” Fox Theatre GM
Allan Vella say

RANKED 8 GROSS,

Ho. of
Sellouts.

THE COLOSSEUM AT CAESARS PALACE, LAS VEGAS

.

- IBEACON THEATRE, NEW YORK

" “.B_ROWARD ENYER FOR THE DEREORM'NG ARTS, FT. LAUDERDALE
sz |soes
APRINCESS THEATRE, MELBOURNE
. -] 199,820
IDAVID A STRAZ, JR. CENTER FOR THE PERFORMING ARTS, TAMPA
Y

. s 33741 o

R

208800 | 204

#HICAGO THEATRE, CHICAGO
. 2273
1Tl WANG THEATRE, BOSTON

FRERE
e
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EATRO ABRIL, SAO PAULO

1 185306
/20B CARR PERFORMING ARTS CENTRE, ORLANDO
2 | 1s0788

268288 0

www.billboard biz

20,000 SEATS | 5,000,000 AN

1 DESTINATION

From Dallas Mavericks and Dallas

Stars games to concerts and special

events, American Airlines Center has
redefined entertainment in Texas.

For booking information, contact Ken Kuhl at
214.665.4230 or kkuhl@americanairlinescenter.com.

www.amencanaidinescentercom
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year. All of the Boxscore charts in this special
feature, as well as the charts in each weekly
issue of Billboard, are ranked by gross and
are worldwide in their scope.

In eachssuc of Billboard, a Boxscore chart
is included that ranks the 35 top-grossing
boxscores that were reported during the pre-
vious week. The regular Boxscore “week” be-
gins on Wednesday and closes the follow-
ing Tuesday, After the weekly deadline on
Tuesday, the current week’s Boxscore chart

TOURING

Dynamlc double bill: BACKSTREET
orm in June with NEW

105 ON THE BLOCK of the us.
Airways Center In Phoenix during
the NKOTBSB outing that fanked
among the year's top 10 tours.

is compiled for the issue that prints at the
end of that week

There are two weekly oniine platforms for
boxscores. Fvery Wednesday, the day after the
weekly deadline, all concerts reported dur-
ing the previous week [not just the top 35)
ate posted on Billboard.biz. On Thursdays,
an article titled “Hot Tours” is posted on Bill-
board com listing the 10 tours that had the
highest collective gross from all of their totals
reported during the previous week.

e FESTIVALS

GROSS SALES/ FESTIVAL
Tieker Seaie Venue, Location, Dat

irs Poio Field, ncho, Catt.
P

OXEGEN
T
$19,902,224 LOLLAPALOOZA

$75/360

521,113,100

$15,446,13
8350 Zitker park, Austn, Tezas,
S Son

g 3344, 011

Smptre Pola Fiey o Eant.
2 FESTIVAL

| Estagio do Morumbl. 380 Pavio.
Oct.8-9, 2011

$7.932.520

Aunédtomo Hermancs Bociigues,
Marieo City, Oct. 15, 2011

Soldan Gatg Park, San Francisco, 60

Promoterts)

24,993,608 COACHELLA VALLEY MUSIC AND ARTS FESTIVAL

78,000 Solden gice/AEG Live

€3 Presents

AUSTIN CITY LIMITS MUSIC FESTIVAL

€3 eresonts

312,914,590 DUTSIDE LANDS MUSIC AND ARTS FESTIVAL
$472/5200:3100

‘Another Planct Entertainm:
(R Sinertty prasents. Stare HAl Brasents

STAGECOACH: CALIFORNIA'S COUNTRY MUSIC FESTIVAL

54791 | Goldenvoice/AEG Live
Evenpro/Water Brother/XYZ Live

Goldenvoice/AEG Live

OCESA-CIE

DECEMBER 17,2011 | www.blllboard.blz | 113

THE PLACE
TO ROCK!

The #1 non-resident venue
(5,000 seats or |ess)
BILLBOARD MAGAZINE (December 20M)

Top Market: 5.5 M

4,678 Seats

Robust Social Media Presence
~wil 13K+ on Facebook
and 9K+ on Twitter

Full Service Marketing

and Group Sales

O Atlanta’s Midtown Mile

Call204-881-2104 for booking info.
Allan C. Vella, cenerat manaces. Tug £ox tHeatee

AllanVella@foxtheatre.org

CATLANTAS

FEnler '/(11'71111('11/ 5

Rsm 7

SUBSCRIBE NOW

THR.COM/SUBSCRIBE ,,7?”."

OFF THE COVER PRICE




THE YEAR
) TOURING

IN MUSIC
’
WHERE ONE SIZE DOESN'T FIT ALL
NEW CUSTOM CONFIGURATIONS FROM 3,000 - 20,000 e
(43 PH"M"TEHS e ool
OTALGROSS PROMOTER
1 hm(m LIVE NATION
2 | cuvms ‘AE_G e - -
— e 3 E satmi sl sy 1er4 TNCERTS
a “'!‘E-TIME FOR FUN
5 - | DAINTY GROUP
T ) = o 6 08
o e ] 6 Ficicomy  (EUENPRO/WATER BRQTHER/XYZ
o e TN 4 T 10 00
1 R L by — MICHAEL COPPEL PRESENTS
9Ty - G S8 T e
A s - ] e B ) 8l nsman 2
y Al "o Wk 73 < ] 155 0
hed ! ~ 4 9 | 5105070507 LTRONTIER TOURING
YOF wwame s SO
1 OCESA-CIE =
N . - 3A ENTERTAINMENT
With the push of a button, the BankAtlantic Center's 12| srannrses g
capacity can move from 7,500 seats to 20,000 seats AT
including every capacity and configuration in ] e
between. Its new multi-section curtain system allows
for completely or partially-covered upper tier 14 ICHUGG ENTERTAINHENT
sections using black curtains that vanish from the = -
artist’s eyes once the house lights go down. 15 [BEAVER PRODUCTIONS
16 1AM PRODUCTIONS
Transform the spacious BankAtlantic Center into an °
intimate theatre setting custom made to fit your o [, e
capacity needs. Whether its 3,000 seats or 8,500 Garazs sl 0
seats, we'll give your concert, family show, theatrical 10| s | EDERLANDER CONCERTS
event or corporate event a SOLD OUT experience. R 602,556 8 =
1] P IAREK LIEBERBERE KONZERTAGENT\!E
20 pacmerer BILL SILVA PRESENTS
21 TATE ENTERTAINMENT GROUP
? CENTER DO ARTISTS N
. g 22 gty
- SEMMEL_CONCERTS.
CALL 1S TODAY TO BOOK YOUR NEXT SOLD OUT EVENT! | sk =
For booking Info contact Matt Bell, Vice ident of Event Pr ing ——
954,835.8359 - bellm@sselive.com 24] i g pENORENHEWITTCO,
One Panther Parkway, Sunrise, FL 33323 il S
Y| Feep—. OUTBACK CONCERTS
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7. SURE, YOU COULD
CELEBRATE :
FOR THE NIGHT.
| BUT, IN VEGAS, YOU'RE
GONNA WANT TO MAKE IT
A LONG WEEKEND.

Ring in the new year in a place with enough excitement to take you well into 2012.
Between the fireworks spectacular, the world-class shopping. the gourmet dining and
the relaxing spas, you'll want to extend your New Year's celebration with one long
weekend in Vegas. Even catch the season’s best football games on the biggest screens
and in the best sports bars. It's another unforgettable New Year's in Las Vegas.

Plan your long weekend at VisitLasVegas.com/NewYearsEve.
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:
“Wonderful Chrisimastime"
Coutry Songs (No. 57) since Res-
aiFlatts’ remake of the Beatles'
“Revolution™ reached the same
" Feel Fine™ (No. 9, 1989) and
fewanne Cesh's cover of “| Don't
#antto Spoil the Party"” (No. 1,
1509) have reached the top 10.

»Emvique Iglesias becomes the
trmale In the 35-year history
dBance Club Sangs totally
1040, 15. Ha relgns again with *I

| LawHow It Fe aturing Pit-

§ belant the wav.s (313,

19

Read Chert Beat

ery week at
billboard.cam/charibeat.

Bublé Holds At No. 1 AsYear DrawsTo A Close

Michael Bublé’s Christmas album
holds ai No. 1 on the Biltboard 200
for a second week, selling 293,000
(up 29%), according to Nieisen
SoundScan. [ts cumulative sales
crossed the ! million mark this
week (1.04 million),
marking the seventh
album to sell 1 million
copies in 2011.

The pop singer leads
a rather quiet chart,
where the highest debut
comes in at No. 23
Trey Songz’ Inevitable
EP with 27.000. Onlyone
othernewalbum bows in
the top 50: Hot Chelle Rae’s Whatever
at No. 48 with 18,000.

Adele’s 21 jumps 7-2 with 144,000
{up 2%), and Justin Bieber’s Under
the Mistletoe skips 6-3 with 133,000
{down 11%). Only three albums
sold in excess of 100.000 last week.
the sales frame following the busy
Thanksgiving week.

Comparatively, a year ago (his
week, there were eight albums that
moved at least 100,000. while seven
sets debuted in the top 50 (two in the
top 10).

Next week should bring top 10
arrivals from the Black Keys' El
Camino and Amy Winehouse’s Li-
oness. Hidden Treasures, as well as de-
buts from Giee: The Music, Volume 7,
T-Pain's Revolver and Robin Thicke’s
Love After War.

OverThe
Counter

KEITH
CAULFIELD

TIME TO WORRY? While a number
of albums ate heading for the uppe!
reaches of the Billboard 200 next
vreek, none are blockbusters. No of-
fense to the Black Keys and Amy
Winehouse, but there simply isn't
analbum lefion 2011's
release schedule that's
poised for huge sales.

With that in mind. is
it time to worry about
whether we'll lose the
_’i ground we've gained

5 this year in overall
album volume?

Currently. we're up
2% compared with this
point  year ago--2 difference of about
5.5 million in sales. A week ago, we
were ahead by 6.7 million. With four
weeks left in the SoundScan calendar
year, it's concewable we could fall be-
hind 2010’s volume.

The industry pulled ahead of last
year with the sales from the week end-
ing May 29 and has mamntained a lead
ever since.

YUP, 21" ISSTILL HUGE: Thank good-
ness for Adele. With 4.8 million copies.
sold of her 21 album. it's currently the
top-selling set of the year. according to
Nielsen SoundScan (through the week
ending Dec. 4).

It's unlikelyanytitlewill come close
tothat figurein the final four weeks of
the tracking year. Lady Gaga’s Born
This Way is in the runner-up slot on

the year-to-date tally, with 2 million
Only Michael Bublé’s Christmas, with
1 million, could surge in the next few
weeks, butit's highly unlikely it could
make up the nearly 4 million gap be-
tweeniland 21.

21 is the only album, so far. to
have sold more than 2 million cop-
ies in 2011. That stands in stark con-
trast to this point a year ago, when
four sets had sailed past that mark
Worse, this time last year 11 albums
had notched 1 million in sales,
while s far in 2011, only seven have
moved that many.

So, on the bright side, 21 will
likely be the biggest-selling album
ofany year since 2004, when Norah
Jones’ Come Away With Me shifted
8 million. Presently, 21 is nipping at
Mariah Carey’s stiletto heels Carey’s
The Emancipation of Mimi sold 5 mil-
lion in 2005—a number 21 is sure to
surpass by year’send

*FOLLIES’ FLIES: The new Broadway
castrecordingof” Follies” flies inat No. 1
on the Cast Albumschart. selling 6,000,
It'sonly the second new cast set this year
to move more than 5.000in a week.
“The Book of Mormon” is the only
other 2011 release to see a larger sales
frame. It moved 13,000 in its debut
weekat No. 1on June4—and only from

That week, it sold 61,000, thanks in
large part to significant discount pric.
ing and promotion from the Amazon
MP3store (Over the Counter, June 25).

As for “Follies,” the show was revived
earlier this year at the Kennedy Center's
Eisenhower Theater in Washington,
D.C (May7-June 19) beforetransferring
to Broadway's Marquis Theatreon Sept.
12. Theoriginal 1971 productioncarned
seven Tonys, butlost thetopprizeoibest
musical to“Two Gentlemen of Verana.”
Thenew Broadway revival features Ber-
nadette Peters and Elaine Paige.

ANDTO ALL...:Thisisthe lastprinted
issue of 201 1. but never fear, our charts—
as always—are refreshed every Thurs-
day on Billboard com and Billboard biz.

Itstepped

two
-weeks, letting the *“Wicked” album re-
turn to No. 1. but returned to the top
on June 25 in a post-Tony Awards haze.

Marlket WatCh « vy nationa usic ssies repor

Weekly Unit Sales

owiTAL
Aisoms ADlKS*
T Weet 8062000  2086.000
Last Wee 9,780,000  2.465000
Change A76% 15.4%
s WeekLast Year  9.221000 1,909,000
Cliange “126% 9.3%

“DIItAL st s5f0s v ol whhi S saias

Weekly Album Sales (Milion Units)

Year-To-Date
m
20,669.000 DVERALL UNIT SALES
22064.000 Mbuems. 261.241.000
-6.5% Digitat Tracks 1.043,885.00C
2101.000 ‘Store Singhes. 2053.000
-20%  Toal 1,327.179,000

Albums w/TEA* 385,629,500

turie in to bath sites every
Wednesday and Thursday for news about
thetopofthecharts. Happy holidaystoall,
and wellsee you n the new year

<0 50 brovice

YEAR-TO-DATE SALES 8Y ALBUM CATEGORY

286781000  20%  (omem
1142,288,000 9.4%  (atalog
2213000  78%  DeepCatalog
1431282000  78%
401009.800  40%

“Inclae
15 i bak

160521000 155388000  -32%
120720000 121393000 88%
92148000 103544000 1R24%

CURRENT ALBUM SALES

R issa minian ]

CATALOG ALBUM SALES

10 120.7 miltign)

Rl ~ 131 2 milfon

Soundcan counts x Curtant anly uaes wiiv he frs B moreta of an
DU riues (17 Mondh 1o Clasiica avd Aze akouma) ki (it sty Ity
1003200 howover el et i e 178

eotancs.

30
10
25 DIGITAL TRACKS SALES
10 IsENMﬁi'
20f -2 m 1161l
15|
10 A SALES BY ALBUM FORMAT
A p./ LM ] 201.430.000 191191.000 -50%
5 At A B N Ogral 77.316.000 92155000  19.2%
e
vinyl 2465000 3361000 363%  Hmi
T Sy i R T s e U (115 30.000 £9000 1300%  Semenm

Go to www.biliboard.biz for complete chart data |
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Before Trey Songz debuts his Bifth studio album, slated for release
next year. he serves up an appetizer in the form of his new five-
song FP, Inevitable, which debuts at No. 4 on Top R&B/Hip-Hop

NIOB!
BLACK COGAIE (B INAMOUS 01
“KELLV ROWLAND q
RTINS ANNERSAL RPUBL

IKEM
INTIAACY ALDU M UNIVERSAL REPUSLIC 01463 ®

R — Albums. Selling 27,000 (according to Nielsen SoundScan), it
fueeriasco - NN 3 marks the singer's fifth top 10, following I Gotta Make It (No. 6),

Trey Day (No. 2), Ready (No. 3) and 2010's Passion, Pain & Pleasure

i o VARIOUSARTISTE o (No. 1) The new EP hosts the single “What § Be On” (featuring

< DRSS SONTULSC oM TB2Lsont B Fabolous), which arrives on 1lot R&B/Hip-Hop Sengs at No. 85

Two of the EP'’s four remaining cuts have appeared on R&B/Hip-Hop Digital Songs (see
Bllboard biz/charts)—"Top of the World” peaked at No. 45 (Nev. 19} and "Sex Ain't Better
Than Love” baws this week at No. 39. Songz' last set, Passion, is his second-best-selling effort,
with 827,000 sold. The album spawned four top 10s on | lot R&B/! lip-1 lop Songs, including
“Can’t Be Friends,” which nuled for 13 weeks. —Karinah Santiago
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After more than a yearand-a-half away from the Hot R&BfHip-Hop

(,g‘,,s', ‘;h Songs chart, Mariah Carey makes a merry return with “When Christmas
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tide tune, the new “When Chnstmas Comes” is her first holiday single

to chart on the tally. —Karingh Santiago
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EL MIL AMORES.

PESASOOIASL

OLVIDAME

ARIOHALYARELY SUNORTENOBANDA RNV

PARA NO PERDERTE
ESPMOZAPALD S4B

MAQUINA DEL TIEMPG
55 AV A S A YANDRL S

LOVUMBA (PRESTIGE) ANA
DADOY VRNEE £ T ~ DRAMATUIZ WAERLATHASED
GIVE ME EVERYTHING PRINCE ROVCE
PR R 10, ALK AN e E iy
J‘l ‘ OLVIDAME CRISTIAN CASTRO [
SRS o mumsezy sunormenoBavoaronovss VTAELPRINGPE UNVERSAL MUSICLATND DS SUMAE

w
| VERSOS DE MI ALMA
ZEMANDO DA

EL MENTIROSO
wanoncamae

0N OMAR DA MACHETEAMVATSAL MESTC AT » gare -

MOVES LIKE JAGGER | |4 400 MIL VEINTE ANOS
i ARSI USTIAKGURLRA A OCTORAMTRSIVS FENIADES MAANTAS AL AP AR CAUTOANE S =
SEXY AND ! KNOW IT s DONDE ESTAS PRESUMIDA
LA PTYROCKAL | AR RENTERSCOPE 005 Y L NIYLZABRAGAY SUBAMA TEREA SALOENSE DSA
AYER IRET ALONSO
DMUCLEGUESIAS AIVERSAL SUSCLARD
DI QUE REGRESARAS L
LA CRAGNALBARA L BIOK DESAVADORLZARRAGA ¥4 RN AT T
NO FUE FAGIL JULION ALVAREZ Y SU NORTENO BANDA .
BERTO AP FNOVSA MARCHATE Y OUNOAME DSA 216 14
H ﬁ- ELPOETA mi CAMILA ™ g p| MAS QUE NUNCA
A8 TS oo s s macreTtumviRsA ISC TS0  DEIARTE D AMAR SOMY MUSKCARTI 1. oo .

RESPIRA E£SPINOZA PAZ VUELVE PRONTO
PO BEVERSA IS LA . | CAMOMES O UELEN DA 6054 BRS04
BASTA YA BANDA EL RECODO DE CRUZ LIZARRAGA
N RNRAFEAT MARCD ANTOMO SOLISFONOUSA LAMEONGETODAS RINCVIBA SR
NADA IGUALES SHAKIRA ENHORABUENA
L0 ROCLRUEOA DA

WE FOUND LOVE " B LOS BUKIS EL DIA QUE ME FUI
AN FEAT ALY HARRS A9/ 8D P 5 ANVERSARIORINOYISA SHBUMLE SHALA DURCAL CAPTOL LT
CHARLIE ZAA
DB AT

ey
MAQUINA DELTIEMPO.
PRI s s it o e s
LOVUMBA (PRESTIGE)
prrdrietaiy
1—[ JOSEPH FONSECA
B 3 e umeens s OB ML
INDIRA MONTES Y LAS MONTES LOVUMBA [PRESTIGE]
sttt oA vt i DDA £ A
VARIOUS ARTISTS
NEDAD WASIA 202, COSONY 151
VARIOUS ARTISTS AIRES DE NAVIDAD
£ counnosnzm pismEE NG A FESONY MU
|, VARIOUS ARTISTS FANFARRON
provirenfas) AN UL

VENCONMIGO

DADDY TArREERAL PR RO

NA, NA, NA, NA, NA

BAD eSO GG DS

ME TOCA CELEBRAR

IO FLBAVESINGT SENTE

ENERGIA
RTS8 A00 SONYMUSLATH
BAILANDO POR EL MUNDO
AU BAGANFEAT PITBUAL&ELCATA SOMY MUK AT
ELPUM

'VARIOUS ARYISTS
RS EAMSTOMARTAS I AEREA
‘a0 & @ ELGRANCOMEO '
i SALSAC IR HOMENA AL GRAN COMBD POPAAR 5

CONTIGO ME SIENTO NIFIDO
[ e mynarasv:

DA PR o B

WANNA BE YOURS NA, NA, NA, NA. NA
o Y RASTA S GAMGD DS

PHRATLOA TOPSIOF ) p -
VUELVE PRONTO . W ¢ DIANAREYES s 1 PAQUE ME MIRES =3 LATIN GIRL “DESACATE"
ALEXRVERA SIFA AJISTARDO CUENTAS DR PROMOTIONS 80 WASTN PRV IATIN = RSN HMSARCHSEN W EMEALD

TAKE OVER CONTROL SHAILA DURCAL ENERGIA
ALY 1 SR SOM ST
IWANNA RUN 2 U

MR A A FRENMUM LATINSONY MUS

BETWEEN THE BULLETS

TITE’S TELEMUNDO TRIBUTE
-W Sono Sono, the tribute album celebrating salsa legend Tite Curet Alonso.

jumps 32-13 with Greatest Garner horiors (1,000 sold, according to
Nielsen SoundScan, up 529) afier Telemundo aired an all-star concert
specal dedicated to the artist on Dec. 4 in New York and Miami
Meanwhile, two albums from [ndira Montes return to the top 30 at
Nos. 11 and 29 {up 309% and 233%, respectively) affer they were sold
at Walmart for $5 each. —Karinah Santiage

Espinoza Pazscores baci-to-back top 10
enies o0 ot Latin Songs or the first time.
Inhis career 25 “Para Ho Perderte” dimos
139 with Greatest Gainer honors (up 10%).
Wikt top 105 this year, e singes hag
doutied his careet top 10 oulput on this
T, o0 which hefirt debuted i 2008,

Tito "6 Bambing” catapults back o

the top 10 on TopicalSongs (71-5) with
“Hanuina de Tiempa,” eatring Wishh

8 Yandel s the tird tme the song has
enteret he top 0since October, with an
et 15pits s week 2 auience-heavy
WY e York spurtingthe lates np.

-

130 | Go to wwwbillboard biz for complete chart data Data for week of DECEMBER 17, 201
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BUSINESS MUSIC
OPPORTUNITIES MERCHANDISE

BUY DIRECT AND SAVE!
Wil other people are raising thelr prices, we are
slashingours. CD's, LP's, Books, Casseties asiow
25 50 cents Your choics from ihe mast exlensive

REAL ESTATE
— = —

S
. s =
A MODERN VISION
3001 ARROWHEAD DRIVE, HOLLYWOOD HILLS
s

Iistings avalable.
For iree catalog call (608) 830-6000.
Fax (609) B90-0247 or wri
corpio Muslc, Inc.
P.0.Box A Trenton, N.J. 68691-0020
‘email: scorpipmus@aol.com

ToplndusiryPROS,can
nﬂ#«%men‘m I

i ——
[IRAL CAMPAIGNS TOURS - el

1alional & Mrternational Dess!

TAX PREPARATIONS

IRS PROBLEMS SOLVED

NETWORK OF EXPERT TAX ATTORNEYS AND CPA’s WHO HAVE BEEN
SOLVING SERIOUS IRS TAX CASES LIKE YOURSFOR OVER 20 YEARS.
YOU'VE TRIED THE REST, NOW COME TO THE BESTILET USPUT AN
END TO YOUR SUFFERING. RELEASE OF BANK ACCOUNT AND WAGE
GARNISHMENTS, REMOVAL OF FEDERAL TAX LIENS FROM CREDIT
REPORTS, PENALTY ABATEMENTS, OFFERS IN COMPROMISE,
INSTALLMENT PAYMENT PLANS, AUDIT REPRESENTATION,
APPEALS, UNFILED BACK TAX RETURNS, BUSINESS PAYROLL TAX
ISSUES. CALL TAX PROBLEM SOLVERS

TODAY AT 1-800-55-50LVE (76583)

BUSINESS OPPORTUNITIES

It's Your #1 LLC Formation, Universal Dist., EMI Marketing, and Major
Media Ad company. “Keep up with The Entertainment Industry's brand-
ing Leader Billboard Magazine for up to date info on (NLECO)s up coming
conferences. For more info contact info@newlevels.org,

org, log i0.com
oriconli com

8325330868 or 855NEWLVLS

SONGS FOR SALE

TIMES ARE TOUGH. STRIKE A CHORD
WITH ASONG CALLED
“BIG BUCKS”
It’s a song about pulling down big money,
Download it for 99 cents oniTunes. For business inquiries,
call Robert Barrows at R.M. Barrows Advertising, 650-344-4405

TALENT

ONLY WELL-KNOWN MUSICIANS, SINGERS AND OTHER
PERFORMERS LIVING INTHENYC AREA WANTED TO PERFORM AT
VENUES INTIE HAMPTONS. OLD AND YOUNG
PERFORMERS ENCOURAGED. ALI GENRES OF MUSIC.
ASKEMAIL HUGH WY, 3
HAMPTONSY ENUES@AOL.COM

WANTED TO BUY
RECORD COLLECTIONS
We BUY any record collection. Any style of music. We pay
HIGHER prices than anyone else. Call 347-702-0789
{Allan) or email a_bastos@yahoo com

BILLBOARD CLASSIFIEDS

www.billboard.com
for more info Call: 800-223-7524

;!?ATURING SI'LCTACULAR VIEWS OF LAKE HOLLYWOOD., THIS MAGNIFICENT
MODERN FIVE BEDROOM LOS ANGELES HOME WAS DESIGNED BY JEFFREY &
ROCHELLE MILLS OF MILLS STUDIO AND COMPLETED IN 2007. PUBLISHED
AND ARCHITECTURALLY SIGNIFICANT, THE RESIDENCE IS MADE UP OF TWO'
UNIQUE GLASS AND STEEL BOXES PERCHED IN AND CANTILEVERED FROM A
SERIES OF EXPOSED POURED CONCRETE WALLS.

WWW.ARROWHEADDRIVEARCHITECTURAL.COM

DAVID FINDLEY
PARTNERS TRUST

3103456911
DRE# 00641180

DREW FENTON
HILTON & HYLAND
310.858.5474

DRE# 0131792

Situated on a cui-de-sac street in the Hollywood Hills, this sleek and sophisticated architectural
home makes a bold yet refined statement. Gleaming white terrazzo floors and disappearing
walls of glass open onto the Patio and pool and fook out over the city beyond. Exceptional views
encompass the city hghts and landmarks as well as dramatic canyon views of lush Hilisides.
Featuring three bedrooms, a chic gourmet kitchen, indoor and cutdoor fireplaces and a homie
theater. This is an exceptional contemporary estate Offered at $5.695,000

PARTNERSTRUST

AEAL E31ATE BEOKERAGE & ACOUISITIONS.

www.rutsteinholeomb.com
GREG | IOLCOMB
310.500.3925 | greg@rutsteinholcomb com
DRE No. 01347788

MARK RUTSTEIN
310.500.3923 |
DRE No. 01785276
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REAL ESTATE

it’s like living at your own resort

Hidden away just 54 miles o
from Manhatian, this 5
Lake Mohawk, NJ

Manitou Island
estate surrounds
you with a warld-
class, four-season
lifestyle. it holds
out promises of

summer days fitled andl R
with swimminig, tennis "_'—-—
and boatlng.

-
Family room teal
ceilings and rawe views. and watertail to Koi pond

Attend a four-year

college that takes

music as seriously \

as you do. Whether

your interest is

Music Performance;—__
Music Business,
Music Education

or Audio Recording.

FIVE TOWNS COLLEGE

Phone: 631-656-2110

Dix Hills, NY 11746

Eopytant 201 by Pramehous Gl Mocka LLE: &1 s resar. o part of

I Fire pit overlooks boathouse

With your privacy and
secunty enhanced by a
manned gatehouse,
the Manitou Island
Bridge provides

sole access to this
island paradise

of scintillating
sunrises and
spectacular sunsets,

www.23IslandTrail.com

Interior of boathouse where

Coumt and lake the lake Is Inerally below

OPEN HOUSE January 14 or March 10

Five Towns College offers the
specialized training you need.

Contact an Admissions Representative

today and MAKE MUSIC YOUR LIFE!

www.fic.edu
email: admissions@ftc.edu
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JOE ARROYO (b. 1955)
Salsa star/composer
Discovered by Fruko y Sus Tesos leader
Julio Ernesto Estrada and known for his
igh tenor and hit songs "La Noche” and
“Rebelion,” Joe Arroyo rose to promi-
nence in the '70s to become the face of
Cotombia’s faster. more aggressive brand
of salsa. His band, La Verdad. mixed tra-
ditional salsa elements with cumbia and
Candombe rhythms to achieve a unique
sound. He died July 26 in Barranquilla. Co-
ombia. He was 55.

NICK ASHFORD (b 1941)
Singer/songwriter

Working alongside his wife and longtime
writing partner Valere Simpson. legendary
singer/songwriter Nick Ashford penned
some of the most indélible songs in pop
music history including "Ain't No Moun~
tain High Enough.” “I'm Every Woman,"
“You're All| Need to Get By” and "Reach
Out and Touch (Somebody’s Hand).” Born
in Fairfield, S.C., and raised in Willow Run,
Mich, Ashford moved to New York in the
early '80s. where he met Simpson at Har-
lem’s Rock Baptist Church. The two began
writing songs together, with former Ikette
Joshie "Jo" Armstead, for Scepter/wand
Their succass there, with songs like Max-
ine Brown's “One Step at a Time,” Ronnie
Milsap's "Never Had It So Good" and "Let's
Go Get Stoned” (which Ray Charles took
to No. 1on the R&B charts in 1966) led to

a deal with Motown. Ashford & Simpson
joined Motown as staff writers/produc-
ers and ran off a string of hits working

with Marvin Gaye and Tamm Terrell. They
produced and composed nearly all of the
songs for three of Diana Ross' solo albums,
inciuding her 1970 debut, and In 1977, the
two scored their own hit, “Send It." More
hits followed, including 1984's "Solid.”
Ashford & Simpson were inducted into the
Songwriters Hall of Fame in 2002. Ashford
died Aug. 22 in New York. He was 70,

RON BAIRD (b.1950)

Booking agent

After getting his start working at o small

rock agency In Missoula, Mont.,

Baird joined the Jim Halsey Co. |n 1975
where he booked such acts as Roy Clark,

Donna Fargo, Ronnie Milsap, Merle Hag-

gard and the Oak Ridge Boys. in 1891.

he launched Creative Artists Agency's

Nashville office, which started as a one-

man operation In Baird's garage and is

now a 55-person team. In his 13 years

with CAA, Baird became one of country

music's most successful booking agents,

handling tours for acts like Clint Black,

NICK ASHFORD

Billy Dean, Jennifer Hanson, Alan Jack-
son, Toby Keith and Olivia Newton-John
Baird retired In 2004, after wrapping
Shania Twain's 2003-04 tour, at the time
the highest-grossing tour by a female
country artist ($30 million). Balrd died
Feb. 3 in Nashville. He was 60.

JOHN BARRY (b.1933)
Composer
Bestknown for creating the music for the
James Bond movies, celebrated British
composer John Barry won five Acad-
emy Awards for his work on such films

as "Dances With Wolves." "Out of Africa”
and "Born Free.” He was also a four-time

cLARERCE cLEMONS

DON DEVITO

JOE ARROYO

Grammy Award winney. Barry died Jan. 30
‘n New York, He was 77.

CAPTAIN BEEFHEART (b. (941}
Experimental rock musician

Barn Don Van Viiet but better-known by
his stage name, Captain Beefheart built 3
career by shunning commercial success
with his compiex brand of experimental
rock With its dissonant take on blues rock -
combined with surreal lyrics, Beefheart's
1969 aibum Trout Mask Replica cemented
his place in rock history, helping to be-
come a maior influence on future genera-
tions of musicians. in 1980 he ratired from
music and turned fuil time to art. Captain
Beefheart died Dec. 17, 2010, in Arcata,
Calif. He was 69.

FACUNDO CABRAL (b 1937)

Argentine folk s

Rising to fame duvmg the tumultuous '70s,
Argentine folk singer Facundo Cabral cre-
ated deep bands with audiences across
Latin America as part of a generation of
musicians who mixed political protest with
literary lynics. Cabral picked up the guitar
asa teenager and became internation-

ally known in 1970 with his song “No Soy.
de Aqui Ni Alla™ {*I'm Not From Here or
There"), which was recorded hundreds of
times in numerous languages. When Argen-

DECEMBER 17, 201t

INMEMORIAM

JOHN BARRY

tina fell under military rule in 1976, Cabral,
identified as a protest singer, fled to Mexico,
where he continued writing, recording and
perfarming. Cabral was shat to death an
July 9in Guatemala, Mexico. He was 74.

CLARENCE CLEMONS (b.1942)
Musician

Clarence Clemons played saxophone
alongside Bruce Springsteen as a mem-
ber of the E Street Band for 40 years.

He helped define the group’s sound on
classics like “Born to Run” and " Thunder
Road," while he most recently cantributed
1o Lady Gaga’s 50ngs “The Edge of Glory”
and "Halr.” Clemons died June 18 in Palm
Beach, Fla. He was

JOMN COSSETTE (b.1957)

Producer of Grammy Awards telecast
Following In the footsteps of his father
Pierre, John Cossette served as producer of
the Grammy Awards telecast for nearly two
decades. He Produced a number of other
awards shows, while also putting on myriad
music benefits and venturing into musi-

cal theater with “Million Dollar Quartet™ in
2009. Cossette died April 26 He was 54.

JIM DICKSON (b.1931)

Record producer/manager

After meeting and recording David Crosby,
Praducer Jim Dickson helped orchestrate
the formation of the Byrds and would go on
to act as the band's manager/producer. He
played a crucial role in setting up a meeting
with Allen Stanton, which led to the group
recording its hit cover of Bob Dylan's "Mr.
Tambourine Man.* Dickson died Apm 19in
Costa Mesa, Calif. He was 80

DON DeVITO (b.1939)

Grammy Award-wlnning producer,
Columbia Records AGR

A legendary A&R man and Grammy
Award winning producer, Don DeVito

of muslc and the music industry as well as
his diplomacy. Bom in Brooklyn, DeVito
got his start as a guitarist touring with Al
Kooper and the Royal Teens. In 1967, he en-
tered the CBS Executive Training Program,
and soon n working [n promotrons
and artist relations for CBS Records, A 40-
year career with CBS/Columbia followed,
where DeVito worked with such acts as
8ob Dylan. Billy Joel. Bruce Springsteen,
James Tayicr, Janis Joplin and Simon &
Garfunkel, eventually becoming national
VP of A&R. He produced the chart-topping
Dylan albums Biood on the Tracks and De-

sire and was nominated for five Grammys,
winbing [n 1989 for his work on the tribute
album Folkways—A Vision Shared: A Trib-
ute to Woody Guthrie & Leadbelly. He re-
tired from Sony Music in 2007 DeVito died
Nov. 25 in New York. He was 7.

FRANK DILEO (b.1947)

Former manager ot Michael Jackson

As VP of national promotions at Epic Re-

cords and then as manager, ~rank Dil.eo

helped guide Michael Jackson to becom-

ing the King of Pop. After beginning his

music Industry career in 1968 as a sales
=t ive an ¢

with CBS Records, DiLeo joined Epic in
1979, where he played a key role in the ca-
reers of Cyndi Lauper.  continued on >3136
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= NATHANIEL “NATE DOGG” HALE

continued from >>135

Culture Club, Ozzy Osbourne and others,
while also helping make Jackson's Thrifler
one of the best-selling aibums of all time.
Following Thritler’s success, DiLeo became
Jackson’s manager, a position he held
through the '80s. Dil.eo remained active
in the industry, serving as co-president of
Savage Records (1991-93) and heading
his own firm, Dileo Entertainment Group
DiLeo died Aug. 24 in Boardman, Ohio. He
was 63

DAVID "HONEYBOY" EDWARDS (b, 1915)
Delta blues guitarist

Guitarist David "Honeyboy” Edwards
began his career at age 14 when he laft
home to travel with bluesman Big Joe
Williams. He plaved with Delta greats like

Charley Patton and Littie Walter Jacobs.

A recipient of the Recording Academy’s
Lifetime Achievement Award, Edwards re-
corded his first hit, "
Chess Records in 1953. Edwards died Aug.
29 in Chicago. He was 96.

CARL GARDNER (b, 1928)

Lead singer of the Coasters

As frontman of the Coasters, which he co-
founded in 1955, Carl Gardner can be heard

92 handfulof Leiber & Stoller dassics ke
earchin’” "Yakety Yak.” "Charlie Brown,”
*Along Came Jones” and " o

native of Tyler, Texas, Gardner was initialiy
amember of agroup known as the Robins
before forming the Coasters with Bobby
Nunn. Gardner died June 12 in Fort Pierce,
Fla. He was 83.

STEVE JOBS

MICKEY GOLDSEN (b. 1912)

Founder of Criterion Music

A music publishing legend, Mickey Goldsen
ran Capitol Records’ publishing unit in the late
"40s, before purchasing shares to become
sole owner and ultimately transforming it into
Criterion Music in 1950, He served as Criteri-
on's CEO for all 81 of the company’s years and
oversaw the publicallon of hits like Nancy
Sinatra's “These Bao! Made for Walkin™
and Jackson Browne s "Doctor My Eyes,”
while the pop hits of Frank Slnatra and Tony
Bennett further helped build Criterion. Gold-
sendied Oct. 19in Encino, Calif. He was 99.

NATHANIEL “NATE DOGG” HALE (1969)
Rapper/singer

Best-known for his work with Dr. Dre and
S$noop Dogg. Nathaniel "Nate Dogg” D.

Gone, Never Forgotten

LIZ ANDERSON (b. 1930)

TAL HERZBERG (b. 1970)

Country 8 B
National Songwriters Assn. International
MILTON BABBITT (b. i916)

Composer; music theorist; electronic
rusic pioneer; co-director, Columbia-
Princeton Electronic Music Center
MICHAEL BASSIN (b. 1955

Safes executive, Alternative Distribution
Alliance

FREDERICK BROWN (b, 1955)
Entertainment attorney, Warner Bros.
Records, MGM Film:

DELOIS BARRETT CAMPBELL (b, 1926)
Gospel singer, Barrett Sisters

SIDNEY COOPER (b. 1918)

Record pi partner of
Geffon Racoreis chairman Ron Fair
Dv % HILL (b, 1945)

waer, New York club Don Hill’s
B HUSKY (b, 19289
singer/songwritet, |nducted into the

)
Longtime ageat, Wiltiam Moryis Endeavor
PHIL KENNEMORE (b. 1953)
Bassist, YT
DAVY KIRKWOOD(b 1947)
Audio engine
LLOYD KNIBa (b 1931)
Drummer, original member of the

Big band and studit ; member
of the Tonight Show Orchestra during the
Johnny Carson era
TOMMY CRAIN (b. 1951)
Guitarist, Charlie Danieis Band
HAROLD DAVISON (b. 1922)
Manager; promoter; |mpresavio
UEONARDIDIION(E}

Reggae mst.founderofmeEth:oplans
JESSY DIXON (b 1938)
Gospel smger/sonngl

1T2GERALD (b. 1947)

Veteran manager and labe

DENNIS MAITLAND (b. 1931)

Sound mixer ("And Justice for All,” “The
Prince of Tides”)

GENE MCDANIELS (b. 1935)

Multi-genre singer/songwriter (“Hundred
Pounds of Clay,” “Tower of Strength”)
GARY MOORE (b. 1952)

Guitarist, Thin Lizzy

DARRYL MORDEN (b. 1958)

Music Journalist, the Hollywood Reporter
PAUL MOTIAN (b 1931)

Jazz Bill Evans Trio

former head of promotion at RSO
BOB FLANIGAN (b. 926)
Singer, the Four Freshm
MANUEL GALBAN (b, 1931)
Grammy Award-winning Cuban guitarist
ANTONIO AMBRIZ GARZA (b 1937)
Teiano music manager
ESTHER GORDY (b.1920)
Barry Gordy's older sister, known

“Mother of Motown": founder of Motown
Historical Museum in Detroit
MARSHALL GRANT (b.1928)
Bassist, Johnny Cash
DOBIE GRAY (b. 1940)
Singer/songwriter (“Drift Away")
ROB GRILL (b. 1943)
Singer, the Grass Roots

HARLES HAMM (b. 1925)

Author. established American popular
music history as a literary genre

MAXIMINO “MAX” MUNOZ (b. 1938)
Events promoter for regional Mexican

DWIGHT HEAVY D" MYERS (b 1967)

GERRY RAFFERTY (b. 1947)

smger/songwntev ¢ Baker Street")
GENE SHEFRIN (b.1921)

Publicist, founder oi Shefrin Co.

GERARD SMITH (b.1974)

Bassist, TV on the Rad

JERRY RAGOVOY (b. 1930)

Songwriter, producer

EDMUNDO ROS (b. 1910)

Ros & His Rumba Band
CORY SMOOT (b.1977)

Guitarist, Gwar

MIKE SPOERNDLE (b, 1952)

Founder of New Haven, Conn., club
Toad’s Place

MIKE STARR (b. 1966)

Bassist, Afice in Chains

POLY STYRENE (b. 1957)
Singer/songwriter, X-Ray Spe:

CARLOS TABAKOF (b. 1965)

Veteran music marketing executive;
most recently executive director of Feria
Musica Brasil

MARV TARPLIN (b, 1941)
Guitarist/songwriter, Motown

FAYE TREADWELL (b.1926)

Manager, the Drifters

JOHANAN VIGODA (b. 1928)

Longtime entertainment attorney, known
for representing Stevie Wonder

EDGAR VILLCHUR (b.1917)

Hi-fi innovator, inventor of the acoustic

hie work with Heavy D & the Boys: former

president Uptown Records

ROGER NICHOLS (b. 1944)

Seven-time Grammy Award-winning

recovdmg engineer, record producer
M NGQAWANA (b.1959)

South African jazz musician

BARBARA ORBISON (b.1951)

Roy Ormson s widows manager of Roy

Orbison estate

DAN PEEK (b.1950)

Co-founder of the band America;

Christian artist

JAY PERLOFF (b.1958)

Veteran industry sales executlve

JOHN WALKER (b.1943)
Singet/songwriter, guitarist, founder of
the Walker Brothers

MARGARET WHITING (b.1924)

singer ("Baby, It's Cold Outside”), TV and
nightclub performer

DOC WILLIAMS (b, 1914)

Country singer; founder of Wheeling
Records

ROGER WILLIAMS (b.1924)

Oniy pianist to top the Billboard pap
chart (“Autumn Leaves™)

JOHNNIE WRIGHT (b.1914)

Country singer. Johnnie Wright & the
Harmony Girls
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DON KIRSHNER

Hale got his start performing alongside
Snoop and Warren G in the group 213.
but it was his appearance on Dr. Dre's
breakout 1994 album, The Chronic. that
cemented his legacy. Through the years,
Hale appeared on such hits as Warren G's
“Reguiate,” Dr. Dre's "The Next Episode,”
Ludacris’ “Area Codes,” Eminem’s "Shake
That" and 50 Cent's “21 Questions.” He
also released three solo albums. Hale died
March15in Long Beach, Calif. He was 41

STEVE JOBS (b. 1955)
Co-foundet/chairman/CEQC of Apple
As co-founder of ADDle. Steve Jobs built a
pire that profound)
affected the music and entertainment
businesses and was a driving force behind
some of the entertainment industry's big-
gest deals He had a controlling stake in
LucasFilm and Pixar Films, and was the
driver behind the frst handheld digital
media player to go mainstream—the
iPod—as well as its Companion market-
place, ITunes. A brilliant strategist with
an unerring sense of what consumers
wanted, as weil as an avid music fan. Jobs’
involvement in the music industry was a
labor of love: In 2008 when labels wanted
toraise prices on Tunes. he went straight
to the music-buying public to reframe the
debate, accusing the labels of “getting a
Iittle greedy.” Jobs was always involved,
persuading the Beatles to make their cata-
log available on [Tunes; negotiating the U2
1Pod with Bono, Jimmy Iovine and Paul Mc-
Guinnass at his kitchen table; and inviting
acts he liked to perform at Apple’s social
media events, Jobs died Oct. 5 in Palo Alto,
Calif. He was 5¢

RAYMOND JONES (b, 1958)
Musician/songwriter/producer
After joining the band Chic when he was
19, Ravmond Jones went on to play key-
boards on the band's hits “Good Times”
and "Le Freak,” appear on Sister Siedge’s
‘We Are Family” and Diana ROss' “Upside
" and write Jeffery Osborne's 1983
hn " Stay With Me Tomght - He also com-
posed music for several Spike Lee films,
including "Do the Right Thing,” and served
as musical director for “The Keenan Ivory
Wayans Show. ' Jones died July 1in At-
lanta. He was 52.

DON KIRSHNER (b, 1934)

Nlcknamed “the Man With the Golden
Ear” and “Starmaker Supreme.” Don
Kirshner got his start writing songs with
cotlege pal Bobby Darin. In the late '5Ds.
he co-founded Aidon Music (with partner
AlNevins), a publishing company whose
roster of hit songwriters featured Gerry
Goffin, Carole King, Barry Mann, Cynthia
Weil. Neil Sedaka Howard Greenfield
and many others associated with the Brill
Building. After selling Aldon to Columbia
Pictures in 1963, he transitioned into TV
and worked as a music supervisor for
"The Monkees" and “The Archies” and
starred as host of “Don Kirshner's Rock
Concert.” He also started several labels
during his career, including Kirshner Re-
cords, which launched the band Kansas
inthe'70s. Kirshner died Jan. 17 in Boca
Raton, Fla. He was




JERRY LEIBER (b.1933)
Songwriter/producer
Perhaps rock'n'rolls first Shakespeare. Jyri-
cist Jerry Leiber took everyday expressions
and turned them into rock poetry, while
songwriting Partner Mike Stoller spun
melodies out of street music. Penning such
classics as "Hound Dog." "Jailhouse Rock"
and "Stand by Me." Leiber & Stoller hetped
transform the biues into rociin'roll.
two began their own label, Spark Records.
after not recelving payment for composing
"Hound Dog" for Big Mama Thornton, but
they were soon lured to Atlantic Records,
where they wrote for the Drifters and the
Coasters, During this time, Leiber & Stoller
also wrote for Eivis Presley, who recorded
two dozen of their songs. After leaving At-
lantic, they set up shop at the Brill Building.
and continued writing hits like Peggy Lee's
“Is That All There Is” in 1969. Leiber died
Aug. 221n Los Angeles. He was 78.

TEENA MARIE (b.1956)
R&8 singer/songwritet
Known for her pitcn-perfect vocal delivery
and emotionally rich songwriting, R&8
singer and Rick James protégé Mary Chris-
tine Brockert. who performed as Teena
Marie, broke racial barriers in the late " 705
and early '80s as one of few white actsto
thrive in the genre Known as “the lvory
ueen of Soul.” her 1982 contract dispute
with Motown established the Brockert
Initiative, which made it illegai for labels to
keep artists under contract without releas-
ing any new matetial by them.
tinued recording up until her death. Teena
Marie died Dec. 26, 2010, in Santa Monica,
Calif. She was 54.

NORIO OHGA (b. 1930}

Former president of Sony

After giving up a career as an opera
singer to j0in the fledgiing Japanese con~
sumer electronics maker Sony in the '50s,
Norio Ohga eventually rose to president,
a post he held from 1982 to 1995. (n that
role. Ohga oversaw Sany’s 1989 acquisi-
tion of Columbia Pictures (now Sony
Pictures) and its entry into the videagame
business with the revolutionary PlaySta-
tion. Ohaa is also credited wnth sn ear-

of the Tokyo National University of Fine
Arts and Music and the Berlin University
of the Arts, Ohda also served as president
of the Tokyo Philharmonic Orchestra. He
stepped down as Sony’s president in 1995,
but served as chairman and representa-
tive director until 2000, and as senior
adviser until the time of his death. Ohga
died April 23 in Tokyo. He was 81

PINETOP PERKINS (b.1913)

Btues musician

A blues pianist with an aggressive style
and a distinctive voice, Pinetop Perkins
played with everyone from B.B. King to ke
Turner to Sonny Boy Williarns but didn't
start recording under his own name until
he was in his 70s. In 2010 he became tte
oldest Grammy Award winner when he
received the best traditional blues album
statuette for Joined at the Hip: Pinetop
Perkins & Willie “Big Eyes” Smith. Perkins
was believed to be the oldest Delta blues-
man still playing at the time of his death.
He died March 21in Austin. He was 97.

STEVE POPOVICH (b.1942)

Former head of Cleveland International
Records

After getting his start working at Colum-
bia Records’ Cleveland warehouse in 1962,
Steve Popovich climbed the ranks at CBS
Records to become VP of promotions
and then VP of A&R at Epic, which signed
Boston, Cheap Trick and Ted Nugent,
among others, during his tenure. In 1977
he co-founded Cleveland International
Records, which released albums by Ron-
nie Spector and Meat Loaf'’s Bat out of
Hell. Popovich died June 8in Murfrees-
boro, Tenn. He was

WILLIE ROBERTSON
Music business insurance pioneer

As co-founder of Robertson Taylor Insurance
Brokers in 1977, Willie Robertson is credited
(along with Partners Bob Taylor and lan
France) with aimost single-hanciedly creat-
ing the giobal multimillion-dollar entertainer
insurance industry. Born in Dorking, England,

si Lv'f“m

aiso co-founded the Nordoff Robbins Music
TheraPy charity n1976. and remained on its
fund-raising committee until his death. Rob-
ertson died July 9in London. He was67.

SYLVIA ROBINSON (b.1936)

of Sugar Hill Records
The "Godmother of Hip-Hop,” Sylvia Robln-
son first found

INMEMORIAM ¢

-
e
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— PHOEBE SNQW

PHOEBE SNOW (b, 1950)
Singer/songwriter

Born Phoebe Laub. bluesy singer/song-
writer Phoebe Snow skyrocketed to fame
in 1974 thanks to her Chart-topping hit
"Poetry Man,” from her seif-titied debut
Critically acclaimed, she was nominated
for a Grammy Award for best new artist in
1975, but soon faded from the spotlisht as

Inthe 50s as half of the duo Mickey &
via—scoring hits like “Love Is Strange"—and
later in the "70s as a solo artist ("Pillow Talk™).
She co-founded Sugar Hill Records with her
husband, Joe, and with the Sugar Hill Gang.
released the first commercial rap rec

"Rapper's Dellght in 197 Suger il became
the dominant label in hip-hop's early years,
cementind Robinson’s iegacy. Robinson died
Sept. 29in Secaucus, N.J. She was 75.

PETE RUGOLO (b. 1915)
Arranger/composer
At one time chief arranger of the Stan
Kenton Orchestra and, later, music direc-
tor of Capiiol Recoras, Peté Rugolo was
a Grammy- and Emmy Award-winning
arranger/composer who produced Harry
Belafonte's early pop work, signed the Miles
Davis Nonet and was instrumental in secur-
ing the release of the Davis classic Birth
of the Cool. Rugolo alsa recordad his own
music and wrote arrangements for artists
like Nat "King" Cole. Dinah Washington and
Mel Tormé, as well as TV themes including
"The Fugitive” and “The Thin Man.” He died
Oct 18in Sherman Oaks, Calif. He was 95

GIL SCOTT-HERON (b. 1949)
Musician/poet

A self-described “bluesologist,” Gil Scott-
Heron fused soul. jazz, percussion and politi-
cally charged Poetry into a potent mix that
made him a powerful voice of black protest
culture of the ‘70s and laid the foundation
for early hip-hop. Born in Chicago in 1949
and perhaps best-known for his 1970 song
“The Revolution Will Not Be Televised” (from
debut album Small Talk at 125th and Lenox),
Scott-Heron recorded more than a dozen al-

n (throtigh RT) ped insure art-
ists for equipMent loss and damage as well as
show cancellations, and his client list—which

heading Sony’s he CD
B8 push e mgsie, whveh eroded
the purchase of C8S Records. A graduate

Jackson, the Rolling Stones,
the Who, Pink Floyd and Efion John—was
one of akind. In addition to RTI8, Robertson

bum: it his career, including 2010's
i'm New Here. his first release in 16 years.

He also wrote several books, including "The
Vulture,” a murder mystery pubiished in 1970
when he was 19. Scott-Heron died May 27 in
New York, He was 62

GIL SCOTT-HERON
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us to caring for her disabied
daugmer. only occasionally releasing al-
bums through the years. Snow died April
26 n Edison, N.J. She was 60.

AMY WINEHOUSE (b.1983)
Singer/songwriter

Born in the Southgate section of London,
singer/songwriter Amy Winehouse rose
to fame on the strength of her fusion of
rock, Pop, soul and jazz. She began writ-
ing music in her early teens and inked a
record contract with Island/Unversal and
a publishing deal with EM! at the age of 18
Winehouse released two albums during
her brief career, Frank (2003Y and Back
to Bilack (20063—the tatter selling more
than 2.3 million units (according to Nieisen
SoundScan) and winning five Grammy
Awards in 2008, including song of the
year for “Rehab.” While her public battie
with drugs and alcohol captivated the
press and fans, Winehouse. working with
producers Salaam Remi and Mark Ronson,
crafted a distinctive sound and helped
usher in a new wava of British singers that
included Adele and Florence Welch of
Florence & the Machine. Winehouse died,
Juiy 23 in London. She was 27.

RANDY WOOD (b.1217)

Founder of Dot Records

The racial-barrier-breaking producer

and founder of Dot Records, Randy
Wood launched both Fats Domino's and
Pat Boone's recordings of "Ain’t That a
Shame”™ to the top of the tharts in 1955.
The label also produced Boone's record-
ings of songs by Little Richard and Ivory
Joe Hunter, exposing black R&E to a white
audience. Wood died April 9 in San Diego.
He was 94

Written by Jeff Benjamin, Jon Blistein. RJ
Cubarrubis, Maggie Doherty, Benjarnin
Maadows-ingram, Chris Payne and Maria
Sherman.

AMY WINEHOUSE
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HROUGHOUT 2011, BILLBOARD'S
multiplatform brand demonstrated
more than ever the power and influ-
ence it commands in the marketplace.
Whether anline, in print or through
oul growing roster of live events and
conferences, Billboard reinforced its
decades-long reputation as the most
authoritative voice 1n music

BILLBOARD.COM

Purely a consumer play, Billboard.com attracted 11.2 million
urique visitors m N from 7.7 million during
the same period last year. according to Google Analytics. Spur-
ringthese sharp gains were Lhe addition of mobile platforms and
the debut of new features like fashion blog the Hook and the 615
country music blog. And there was the continued draw of bench-
mark programming on the site like R&B/hip-hop blog the Juice,
the vieekly Mashup Mondays videa features, the Tastemakers
live performance video sertes and the expert analysis of Billboard
alrplay and sales charts by associate director of charts/radio Gary
Trustand associate director of charts/retail Keith Caulfield. And
we just launched the weekly live online music news show "TMI
The Music Insider,” hosted by former MTV V] Downtown Julie
Brown—check it out every I'bursday at 3 p.m. ET/noon PT.

BILLBOARD.BIZ

Billboard's round-the-clock source for the latest breaking music
business news experienced steady traffic growth in 2011, with
unique visitors up 47% in November from the same period
last year, according to Google Analytics. Billboard biz readers
were the first to read of Enrique Iglesias’ decision to pull out
of Britney Spears’ North American tour, Sylvia Rhone’s de-
parture from Unwersal Motown, Epic Records’ plans to hire
Tricky Stewart as its head of A&R and Mattel's plans to create
a one-of-a-kind Nicki Minaj Barbie doll for a charity auction
Exclusives hike these, as well as expert analysis by Billboard’s
experienced roster of journalists, keep the most influential
executives in and around the music business visitmg the site
throughout the day.
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BILLBOARD MUSIC AWARDS
TO TRUMP: ‘YOU'RE FIRED’
Afteranearly five-year absence, the Billboard Music
Awards returned May 22 with a vengeance, featuning

clectrifying perfo:mances by Beyoncé. Rihanna, Biitney Spears.
Pitbull. Nicki Minaj, Ke$ha, Ne-Yo, Neil Diamond and other stars
at the MGM Grand Garden Arena in Las Vegas. The awards show
their chart
perfor cialand as
chromcled m Billboard magazine and on Billboard com.

The result was the year's most entertaining music awards
show and a major prime-time ratings hit, with the live, three-
hour ABC telecast drawing an average audience of 7.9 million
viewers, according to Nielsen, and drawing more viewers than
any other program from 8 p.m. to 9:30 p.m., including the sea-
son finale of Donald Trump's “Celebrity Apprentice” on NBC

industry'shottest

BILLBOARD CONFERENCES
Billboard solidified its stand
ing as a producer of must-
attend conferences on the
music business. All of the
brand's key industry gath-
erings posted attendance
gains this year, with the Bill-
board Touring Conference
& Awards drawing a record
turnout, the Billboard Latin
Music Conference & Awards
attracting its largest audience since 2006 and the Billboard Coun-
try Music Summit (held in conjunction with the Country Music
Assn.} topping registrations at last year’s inaugural event.

In addition, the newly launched Billboard FutureSound
conference in San Francisco pulled in a capacity crowd of top
decision-makers from lahels, music pullishers. venture capital

Loeb & Loeb’s JOHN
FRANKENHEIMER (left) and
SV Angel's RON CONWAY

Billboard magazine (above)
maintained its status as an es-
sentiat read for anyone following
the music buslness, with our best
Maximum Exposure issue yet and
covers ranging from new talent
like Mac Milter and Odd Future to
exposing the top 10 startups of
2011, Far teft: Biltboard.com home
page and (left) BEYONCE at the
Billboard Music Awards.

passionate music fans. Rather than advertise the event through
theusualchannels, Billboard embarked on atargeted i
campaign toget Iheword outtofans, lastemakers and industryin-
fluencers. i
ticket. T'he day prior to the event, tex! messages were sent to those
who downloaded the ticket, revealing the “secret” location of the
concert, which featured per i ,LMFAO, D)
Homiade, Estelle and Billboard Music Awards Dbattle of the bands.
contest wmner Gentlemen |Hall

WOMEN IN MUSIC

Withtwiceas manynomina-
tions as last year. Billboard’s
annual ranking of the top
30 female executives in the
music business was ex-
panded this year to 40 {actu-
ally 41 due toa tie). Atlantic
Records Group chairman/
COO Julie Greenwald once
again topped the list. To honor these powerful decision-makers,
Billboard hosted its annual Women in Music event at a luncheon
on Dec. 2at Capitale in New York, with a press-packed red carpet
attracted by Billboard Woman
ofthe Year Taylor Swift and Billboard Rising Star Nicki Mina.

In addition to the day’s hanorees, the event was attended by
other top industry power brokers like Warner Music Group
chairman/CEO of recorded music 1 yor Cohen and Sony/ATV
Music Publishing chairman/CEO Martin Bandier, as well as
prominent media figures like NBC News' Hoda Kotb, “Good
Morning America” host Robin Roberts (who conducted an on-
stage interview with Mimaij) and former “CBS Evening News’
anchor Katie Couric (who interviewed Swift).

SWIFT and MINAJ

MUCH, MUCH MORE

firms, digital music and startups,
was the best conference T have been at in ages,” tweeted Jon
Vanhata, sentor VP of digital, brand integration and new busi-
ness for Universal Republic and 1sland Def Jam Music Group.

SUMMER MUSIC BLOWOUT
On Aug. 11, Biflboard hosted its first Summer Music Blowout con-
cettat Pler 36 on Manhattan’s Lower East Side for thousands of

Other hi; from 2011 the second Billboard Japan Music
Awards at the Tokyo Midtown complex in February; the debut
of the Bilthoard K-Pop Hot 100 in August; the renewal and
expansion of Billboard’s partnership with Telemundo, which
included the launch of the Billboard Mexican Music Awards in
October; the debut of the Billboard Top 40 Update newsletter
in November; and the rollout of Billboard chart apps for the
iPhone in February and Spotify in Noveruber.
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Gadget Awards 2011
beats,

T3 MUSIC GADGET OF THE YEAR 2011

“Having established itself as a new audio institution, Beats by Dr. Dre audio technology can now
be found in everything from HP Laptops to HTC handsets via the T3 Award winning Pro Studio
headphones. Boasting a lightweight but strong aluminum chassis, the Beats Pro are the flagship
model..offering up impeccable sound quality transporting digital tracks back to the acoustic
tones the artists intended. Bass is the main order of the day..but it never dominates excessively,
meaning you get sonic results that have subtlety as well as oomph. They’re as iconic today as
the original white iPod earbuds were in the nineties.” — T2.COM

{7Like| facebook.com/beatsbydre Q beats by drd
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ADELE
BARBRA STREISAND
BEYONCE
BRUCE SPRINGSTEFEN
FOSTER THE PEOPLE
GLEE CAST
HARRY CONNICK, JR
JCOLE
MARY MARY
NEIL DIAMOND
RAPHAEL SAADIQ
SUSAN BOYLE

TONY BENNETT i

COLUMBIN RECORDS CONGRATULATES ALL OF ITS GRAMMY” NOMINEES

S COLUMBIA RECORDS
@ MUSIC MOVING FORWARD




